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WEB SUES FCC ON ‘GIVEAWAY’ EDICT

'Voice" Adds Stafion
* For Soviet Coverage

Voice of America broadcasts in
cjurope will be strengthened begin-
tiing tomorrow with the addition to
1ts relay facilities of a new high-
owered medium-wave relay station,
jocated in Munich, Germany.

{ The new station is designed to pro-

ride a powerful medium wave relay
<jutlet for Voice of America pro-
~rrams into all parts of Europe, in-
luding European Russia and the
{.atellite regions. It will thus aug-
i nent.the present coverage of these
s 1reas by the shortwave relays of the
. Joice. R

The new transmitter will start its
ichedule by relaying “Voice" pro-

rams for 12% hours daily during

(Continued on Page 6)

;Ray Green, TBS Exec.,
Dies Suddenly At 35

Ray Green, executive vice-presi-
lent of the Transcription Broad-
:asting System, New York, died
' Tuesday night.
Death was at-
tributed to in-
juries suffered 1n
an  automobile
accident last
week, coupled
with a serious
heart condition.
He was 35.

Green founded
the Kermit-Ray-
mond transcrip-~
tion service 12
years ago. The
Transcription
Broadcasting
System was established in Febru-
ary as Kermit-Raymond's sales or-
ganization.

GREEN

Tieup
Minneapolis—Twenty hours of
programs are originating from the
Minnesota State Fair at Minne-
; apolis this weok through the fa-
. cllities of WCCO. Station has
capltalized on strong tle-in with
the Minnesota Tersitorlal Centen-
nial and the Z5th anniversary of
the station’s call lettors. The fair |
Is one of the most Imporiant an- !
- nual events in the northwest,
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Reticent

Washington — FCC Chairman
Wayne Coy reported to President
Truman yesterday on the Paris
Telecommunications Conference,
from which he returned last
month.

Coy said he .did not discuss
giveaways with the President,
and would not forecast his own
future plans.

IV "Sneak Previews'
Planned B! Don Lee

West Coast Burcauw, RADIO DAILY
Los Angeles—Sweeping changes in
program policy have been announ-
ced by Charles Glett, vice-president
in charge of Don Lee Television, in
the first major move since assuming
his post three months ago.

Effective Sept. 12, the present
KTSL program schedule of Thurs-
day through Monday night will be
revised to Monday through Friday

{Continued. on Page 6)

Seeks Data On Radio
For Midwest Client

Paul Blackmore, president of the
Blackmore Advertising Company,
Des Moines, Ia.,, is writing radio
stations throughout the country for
data for spot-radio for a kitchen-
item advertisér. He asks on what
basis is sponsorship now available,
what is the minimum acceptable
contract, and what other national
accounts are using their station
Home-Maker programs or have re-
cently used it successfully.

ABC Files Its Action In Federal Court
To <Enjoin, Set Aside And Annul’
Regulations Of Commission

New Coaxial (able
Service Begins Today

A new coaxial cable which will
add three more television channels
between New York and Philadelphia
will be placed in service today by
the American Telephone and Tele-
graph Company.

The cable will be equipped to pro-
vide two more TV channels from
New York to Philadelphia and one
more in the reverse direction. This
means that a total of five channels

(Continued on Page 7)

P. R. Broadcaster Speaks
At Farm Bureau Session

Chicago—Jose Ramon Quinones,
owner of WAPA, San Juan, Puerto
Rico, visited Chicago on a dual er-
rand—to address the board of ditrec-
tors of the American Farm Bureau
Federation in the interest of selling

(Continued on Page 2}

‘First Nighter’ Folds;
May Return Next Year

The “First Nighter,” dramatic
program sponsored on CBS by Cam-
pana’s Italian Balm hand lotion, will
leave the air after Sept. 29. However,
a spokesman for Wallace-Ferry-

{Continued on Page 2)

Emphasis On TV Displays
Will Feature Exposition

Chicago—Early reports of exhibit
plans indicate that the Second An-
nual National Television and Elec-
trical Living Show starring Eddie
Cantor October 1 through October
9, at the Chicago Coliseum will pre-
sent the greatest array of television
sets and equipment ever displayed.
According to Harry J. Alfer, chair-
man of the Show Committee, the
market for television sets should

show definite improvements with

the advent of television in the home.

An increasing number of TV pro-
grams arec being planned for the af-
ternoon hours this fall, and house-
wives will be watching programs at
a time when they will not have to
share TV sets with other members of
the family group. Although house-
hold chores can be accomplished by
the housewife while she listens to
her favorite radio program, her

(Continued on Page 7)

. 3

ABC yesterday filed an ac-
tion against the FCC in Fed-
eral Court, Southern District
of New York to “enjoin, set
aside and annul” the Commis-
sion’s recently-announced reg-
ulations for giveaway pro-
grams. In its complaint, ABC
charges that the FCC’s defini-
tion of a lottery is inconsistent

(Continued on Page 6)

Am. Tohacco {o. Buys
NBC "Light Up Time'

The American Tobacco Co., in be-
half of Lucky Strike cigarets, has
picked up the tab for a new Mon-
day-through-Friday musical series,
“Light Up Time,” built around
Frank Sinatra and Dorothy Kirsten,
over NBC, starting Sept. 5, 7-7:15
p.m., EDT.

The series, which will originate in
Hollywood, will be carried by the
full NBC network of 164 stations;

(Continued on Page 2)

Quiz Kids Returning
To NBC On Sept. 11

The Quiz Kids will return to the
NBC network on Sunday, Sept. 11,
appearing at 4 p.m. (CDT) instead
of the former 3:30 p.m. The young-
sters return to work after a vacation
of 11 weeks. :

Monday, Sept. 30, they make their

(Continued on Page 5)

TV Bacldfire

Tho CBS-TV promotion stunt of
telovising on a closod-circult the
Motorola Press Previow at the
Waldorf-Asloria Hotel this weok
backfirod when tho winnor of
tho door prize was intervlowed
by the telecastors. The winnor
to the surpriso of all, identified
himself as Stanley Rotkewicz, as-
soclated with the NBC Telovision
Newsrool.

h
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FRANK BURKE, cditor of RADIO DAILY,
MRS. BURKE and dodghter, MARY LOUISE,
returned yesterday from a two-week vacation
trip to Mexico City. While there they were
guests of Senor Emilio Azcarraga, president of
Radio Programmas de Mexico.

SAM KAUFMAN, manager of exploitation
and syndicate editor in the press department
of NBC, is cxpected back today from a promo-
tional trip to Syracuse.

ELDON PARK, vice-president: and station
manager of WINS; BILL LOSEE, sales manager;
KIERAN T. MURPHY, commercial manager;
JOHN NEAL, program head, and JOE BESCH,
director of promotional activities, will leave
tomorrow for Saranac Lake, where a five-day
series of conferences will be held at Saranac
Inn. All are occompanied on the trip by
members of their families._

BARBARA WELLES, femme commentator on
WOR, will leave by plane for England a week
from tomororw, and will broadcast her program
of that day while in flight to Londen.

Thursday, September. L_ _1949

DAILY

% COMING AND GOING <

FRANK FALKNOR, gencral manager of
WBBM, Chicago, and ERNIE SHOMO, sales
monager of the station, are in Michigan on
o fishing trip.

FRED HAGUE, sales manager in the New
York office of George P. Hollingbery Co., na-
tional station reps, and RAY TROTTER, of the
sales staff, are leaving town, Trotter west-
ward on a business trip and Hague northward
to spend his vacation in Canado.

KATHERINE RIZZO, of the music library at
WBBM, Chicago, will leave tomorrow for Wash-
ington, D. C.

ALMA DETTINGER, conductor of ‘‘Other
People’s Business’” on WQXR Monday through
Frida mornings, will return to the air next
Monday following a one-month vacation which
she spent in Cooperstown, Nisgara Falls and
the Thousand Islands.

GORDON GRAY, vice-president of WIP,
Philadclphia, was in New York yesterday on
station business.

WASHINGTON BUREAU
Andrew H. Older, Chief 6417 Dahlonega Rd.
Phone: Wlsconsin 3271
CHICAGO BUREAU
Hal Tate, Manager.
360 No. Michigan Ave,
Phone: Randolph 6-6650
SOUTHWEST BUREAU
Pau! Girard, Manager
Tower Petroleum ‘Blidg.,
Dallas, Texas
Phone: Riverside 5491

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under the act of March 3, 1879.

FINANCIAL |

(August 31)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ......... ... 6 B 6 + W
Admiral Corp. . ... 18 18 18 + 14
Am. Tel. & Tel.....144 14334 143% 4
CBS A ........... 183 18Y; 183% 4 U
CBSB ........... 18 1734 1734 — 34
Philco ........... 261, 26V4 26V4 4+ W
Philco pfd. .... ... 851, 8514, 8514 4+
RCA Common ..... 11 11 MY ...
Stewart-Warner ... 115 1114 1114 — 34
Woestinghouse . ... 24V, 2434 2434 ..., ..

W YORK CURB EXCHANGE
Hazeltine Corp. ... 1215 1215 1215 34
OVER THE COUNTER

Bid  Asked

DuMent Lab. ............... 13 14
Stromberg-Carlson ........... 1014 11,

Two CBS Programs
Renewed By Reynolds

R. J. Reynolds Tobacco Co. has re-
newed two CBS network programs
for another 52 weeks. They are the
“Bob Mawk Show,” broadcast Mon-
days at 10:30-11 p.m., renewal effec-
tive Oct. 3, and the “Vaughn Mon-
roe Show,” heard Saturdays at 7:30-
8 p.m. renewal effective October 1.
William Esty Company, Inc, is the
agency for both shows.

WTVN Joining ABC

Effective October 1, television sta-
tion WTVN, Columbus, O., will be-
come affiliated with the American
Broadcasting Company. WTVN,
owned by Picture Waves, Inc, is a
metropolitan class station operating
on Channel 6. The station will begin
commercial operation on Sept. 29.
Manager of WTVN is John Rossiter.

‘First Nighter’ Folds;
May Return Next Year

(Continued from Page 1)
Hanly, the agency handling the
show, told Rapio DALy the program

will return to the air early next|’

year.

It is “not uncommon” he added,
for toiletry concerns to trim their
radio budgets by dropping shows
during the slack season. “First
Nighter,” which originates in Holly-
wood, began on NBC in 1930, and in
1938 switched to CBS.

P. R. Broadcaster Speaks
At Farm Bureau Session

{Continued from Page 1)

sugar grown on his island, and to
study television. Puerto Rico has no
television as yet, Mr. Quinones said.

Sugar growers in the island have
more than 200,000 tons of sugar over
their quota, the biggest crop in their
history, he said. They are attempting
to sell it to the U. S. government.
Quinones left for New York after
the local visit.

Aid Boy Scouts

For their August 26 "“Hi Jinx”
WNBC radio show and the Septem-
ber 5 CBS-TV Show “Previews,”
both featuring Boy Scouts themes,
Jinx Falkenburg and Tex McCrary
flew up to the Ten Mile River Scout
Camps near Narrowsburg, N. Y., to
make tape recordings for the radio
program and films for TV. The trip
was made in a 10-passenger Grum-
man Mallard which was donated
complete with pilot Randy Moore
for the flight. Landing on Crystal
Lake at Camp Manhattan of the
Ten Mile River Scout Camps, Tex
and Jinx stepped out of the amphib-
ian and went to work.

Carl Stamton Joins NBC

Carl M. Stanton, former head of
nighttime radio and tele for Dancer-
Fitzgerald-Sample, has joined NBC-
TV. Previously he was an account
exec for Foote, Cone & Belding and
Lord & Thomas.

Am. Tobacco Co. Buys
NBC ‘Light Up Time’

(Continued from Page 1)

the agency is Batten, Barten, Dur-
stine and Osborn, Inc.

Sinatra and Miss Kirsten will offer
present-day popular music in solo
and duet. The orchestra will be un-
der the direction of Jeff Alexander
with Don Wilson and John Hiestand
doing the announcing, Dave White
will produce. Paul Dudley will write
the scripts.

Miss Brooks, Fat Man,.
F.B.l. Lead Hoopérs:

The August 30th Hooperatings of
the “first fifteen” evening programs’
were led off by “Our Miss Brooks”,
with 11.1, followed by “Fat Man" -
with 10.7 and “This Is Your F.B.I",
with 10.7. :

The runners-up follow: !
. Crime Photographer........ 10.6°

4

5. Mr.Keen........ooovvnvunn.. 10.2
6. Mr. District Attorney........ 10.0
7. Mr. Chameleon.............. 97
8. BigStory............ . 95
9. Adventures of Sam Spade... 90
10. First Nighter................ 8.6
11, Curtain Time................ 81.
12. Henry Morgan..... NN 8.1
13. Stop The Music.............. 74
14. Break The Bank............ 72
15. Inner Sanctum.............. 7.1
16. Meet Corliss Archer........ 7.1
17. Mr. & Mrs. North............ 7.1

The average evening homes using
sets of 22.5 reported was up 1.4 from
last report, up 1.9 from a year-ago.
The average evening rating was 54,
up 0.4 from last report, down 0.1
from a year ago.

“Available Homes” Rise

Evening available homes were 70.7, "
which was up 1.1 from last report,
up 0.1 from a year ago. The current
total evening sponsored hour index
was 35% as compared with 35%, last
report, and 473, a year ago.

Most cats bare fang and

the BIG audience.

W-I-T-H story today.

" - Tom Tinsley, President

claw to resist water. But this

unusual kitten really likes to take a bath. .
There’s something' unusual, too, in the Baltimore radio
market and it is Station W-I-T-H, the BIG independent with

 W-I-T-H is unusual because it delivers so many loyal
listeners at such amazing low cost—more for fewer dollars
than any other station in town.

This means you can do BIG things with a LITTLE money
on W-I-T-H. So if you want low-cost -results from radio in
Baltimore, get your Headley-Reed man to give you the whole

BALTIMORE, MARYLAND

SWITH

+ Represented by Headley-Reed
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When Mr. A, G. Doukas, VP of Metro Washers,
had faith in TV to sell $50 portable household
units...some experts took thedim view ... but
he brightly signed up for the Art Ford Show on
WPIX ... 11-12 p.m. Saturday nights.

Viewers were asked to telephone for a
demonstration . . . kept phone lines warm with
leads . .. and almost 1009, were converted

to sales!

After three weeks, the advertiser found costs
solow ... heis about to double his expenditures
...says TV is a Sensational Sales Success!

WPIX has a range of result stories advertisers
ought to know more about . . .from 10c toiletries
for women to $400 air conditioning units
hought by executives and professional men.
Whatever your product or price range

... WPIX makes sales . . . moves merchandise
from shelves and selling floors . ..

converts customers to cash.

W. B. DONER and COMPANY

et

DETROIT CHICAGO NEW YORK

Elgbteen Bast Forty<Eighth Straet . New Yerd 17, New York . MUrraybill 8.2034 -wwwmma

Nr. Jorn A. Patterson, August 17, 1949
TPIX Inc.,

220 East 42nd Street,

Yew York 17, M.Y.

Dear IIr, Patterson:

Thore are so meny things wo don't know about Television Advertising
i1t is heartening to be sure of one srocific fact:

Cur client, the Metropole ltachine Cornoration, makors of the letro
Vasher, oortable household washing machire, is onjoying sensationel success
with the Art Ford show on TPIX.

&nd wo don't mean "high Hoopers" when we say sensational suocess, Vo
sell a §50 portable washing nachine direct to consumors and we ask the WPIX
audience to telephone for a demonstration apsointment. After just three
weeks on TPIX our cost por lead is so low that wo, as you know, are about to
double our expenditure.

Sut leeds and sales mre two different things. Even more gretifying is
the fact that the leeds fraom the WPIX eudionce are oonvorted ALMNOST ONE
FUNDRED PZRCENT inte snles,

¥r, A.G. Doukes, vice-nresident of llotronocle Machine Corporatioen,
deserves full eredit for taking the nlunge into Television against the
Judgenent of many so-called exrerts. Eis sales records show that he - and
WPIX - ccrrectly judged your aucdience,

Se - the next tirmo an advertising tyro says to you "Television is nico,
but does it get results,” you toll him about Metro Washers.

sincerely yours,

nt

Charles X, Higpins
Exscutive Vice-Prosi

. . . for full facts on open opportunitics,

call Jack Patterson, Scotty Donahue,

or any WEIX representative . . .

CHANKEL

TLULVISION STATIOHN of the HIVW YOPRY HEWS
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RADIO DAILY

_ SOUTHWEST _

OMMY ALLEN, Oklahoma

comedian, singer, disc jockey and
ad lib artist, has just been signed by
KOMA, 50 kw CBS outlet in Okla-
homa City, to do his regular stint on
his own show 3:45 to 530 p.m. across-
the-board.

New promotional aid to the adver-
tiser has been inaugurated by Tom
Alyea, advertising and sales promo-
tion manager of KOMA, Oklahoma
City, Oklahoma. Druggists and gro-
cers are contacted regularly and
urged to display brands of products
advertised on KOMA. Photographs
are made of all point of sale and
window displays for use in KOMA's
“Food Trade News” and “Drug
Trade News.” Retailer and agency
get a copy of each picture.

Latest addition to staff of KOMA,
Oklahoma City, is John Arville as
head continuity writer. Arville's past
experience includes work in Manila,
where he was captured during the
Jap invasion, He later escaped, just
before the prison and all inmates
were burned, and aided U. S. troops
in their landing,.

Back on KTUL, CBS Tulsa, Okla-
homa outlet, is Glen Condon, veteran
newsman and ace Southwestern
newscaster, after an absence of three
years. Condon returns to air an ex-
clusive feature “Condon Views the
News” at 12:45 p.m. daily, and a
news commentary at 5:45 p.m. Fam-
iliar to Oklahoma listeners as an
active civic leader, political obser-
ver and news analyist, Condon is an
ex-member of the State Legislature;
former managing editor of the Tulsa
World and for seven years published
the Vaudeville News in New York
City. In addition to his KITUL news
chore, Condon is serving as publicity
director for the Tulsa State Fair.

A safe bet for many a good tele-
vision laugh, is the Dallas Bonehead
Club, which goes in for “public ser-
vice” that is bizarre to say the least.
Credit for serving public interest is
questionable but Dallas televiewers
are certain to enjoy pranks such as
the Boneheads produced at the re-
cent opening of a new Super-ex-
pressway in Dallas. After the Lone
Star Governor and other dignitaries
had officially opened the new artery,
the Boneheads un-officially closed it
because “It's much too beautiful to
be soiled by all those nasty cars!”

LIBEL and
SLANDER

Invasion of Privacy
Plaglarism-Piracy-Copyright

INSURANCE
FOR THE WISE BROADCASTER
ODUR UNIQUE EXCESS POLICY

provides adequste protection,
Surprisingly inexpensive.
Carried Nationwide.

For detalls & qnoiuﬂom write
EMPLOYERS REINSURANCE
CORPORATION

irsuranes Exchange Bldg., Kazsas City, Me.

Windy City Wordage. . . !

@ ® o ABC here changed their phone number, It's now ANdover
37800, . . . Bill Putnam and Al Morgen flew to New York to cut eight
more sides for the “Jealous Heart': siar, They came back yesterday.
. . . . Jack Owens sent wires to all disc jockeys here
Chicago telling them adieu as he was New York bound and

asking them to play his fizst baich of Decca platters.
Seriously injured over the week-end in an aulo accident at Benton Harbor,
Mich., was Sid Bernstein, hard-working trade paper editor here. . . . Il's
a boy lor the Eddy Howards. . . Lawrence Welk recently cut some new
discs at Universal's new Ohio Street studios, Mercury releases the Wolk
discs. . . . Chicagoans will trek to Lalayette, Indiema. on October 21st to
see Danny Kaye, Paul Weston and orchestra, Jo Stalford and Artie Shaw
and his band. The occasion is a Purdue University blowout. The Boiler-
makers wanted Bing Crosby but Der Bingle refused $75.000 for 5 shows.

* % 0w %

® ©® e Nearly all Chicago papers blasted Al Jolson to smith-
ereens because of his failure to report for a much publicized ap-
pearance at the Railroad Fair when he was here in Chi. the other
week-end. . . . To Jolson’s credit, however, he appeared on disc-
jockey Marvin Gray's show on a local FM station owned by
Bishop Sheil. . . . After trying vainly all day to get Jolson for a
guest appearance by contacting Al Rylander, Ralph Peck and
some half-dozen other publicity personnel, Gray finally got to
Jolson himself at the Ambassador and Jolson said: “Sure, I'll be
happy to appear on the Bishop’s station”—and came right over.
... Then, too, Jolson kept his scheduled appearance at the Oriental
Theater with George Jessel and sang before 100,000 persons at
the Chicago Tribune's “Music Festival.” (The latter appearance
was thrown on WGN-TV at the last moment and Jolson com-
mented later that he looked like a “little cherub.”)

b D + S « S

® ® @ Art Maus, WBBM engineer, and the missus are parents of
a son, David, born at Passavant Hospital. . . . Virginia Pleo, head of
WBBM's typing department, was married last Sunday to Vincent G. C.
Dexter, student at Illinois Tech. . . . Millie Brksa, of the station’s mail
room, is vacationing in Denver, Col. . . . The family life of John C.
Drake, director of promotion and publicity at WLS, who has used a
“family board of directors” to handle problems of discipline and family
relationships for the past four years, is the subject of an article in the
October issue of Pageant magazine, . . . Newsmen Douglas Edwards,
John Daly, and Ted Hanna will broadcast the Sohio and Tinnerman
Trophy races, two of the most spectacular events in the three-day meet
of the National Air races at Clevelaad exclusively over CBS and WBEM
Saturday and Sunday. . . . Radio’s oldest children’s show, “Jack Arm-
strong, the All-American Boy.” returns to the air Sept. 5 from 5 to 5:30
p.m., over ABC. Sponsored by General Mills, Inc., Minneapolis, the pro-
gram enters its 18th year under the same aegis. Charles Flynn is “Jack.”
Dick York is “Billy,” Patricia Dunlap is “Betty,” and Ken Griffin is
“Vic.” It is written and directed by James Jewell, president of Ieweil
Radio Productions, and is heard Monday through Friday.

WHLI Sports Show Returns WNJR Adds Acct. Executive

Bob Zellner, sports editor of{ ®Newark, N.J—Harry D. Goodwin,
“Newsday,” will resume his weekly | station manager of WNJR, Newark,
sports commentary over WHLI,[has announced the appointment of
Hempstead, N. Y. on Saturday, Sept.|John P. Watkins as account execu-
10, at 1 p.m. His show features news |tive. Watkins was formerly associa-
and previews of sporting events on|ted with the Wright . Aeronautical

Long Island. Corporation.

A\§

AGENCIES

—

WENTY-SIXTH annual Adver-

tising and Selling Course, of the '
Advertising Club of New York, #
opening October 10th, will have 27
lectures. These lectures will be fol. ¥
lowed by clinics on six different i#
subjects: sales promotion, better ¢
selling, advertising copy, radio and 4’
television, advertising production, ¥
and advertising research. "

N

THE GORHAM COMPANY, mak- I¥
ers of Gorham Sterling, Gorham ;-
Silverplate, and ecclesiastical ware, ij
Providence, Rhode Island, has ap- ,}
pointed Robert Otto & Company, t
Inc., New York City, to handle their
export advertising. Campaigns are
being prepared for L.atin Amerijca ¥
and the Philippines. k

W. W. PLANKINTON COMPANY, {-
INC., of New York has been ap-
pointed as a manufacturer’s repres-
sentative by the Zippo Manufactur-
ing Company of Bradford, Pa., mak-
ers of pocket and table lighters, it
was announced by Lee Minter, sales
manager for Zippo.

DOYLE DANE BERNBACH INC. |
has been named by the B. V. D. L
Corp., effective Sept. 1.

WADE-FARNHAM PRODUC- -
TIONS announces the opening of its
new studio at 15 West 46th Street, i
New York.

DORLAND, INC,, New York, has .
been appointed to handle all adver- -
tising for M. J. Breitenbach Com-
pany’s “Pepfo-Mangan.” Spot radie
and newspapers will be used.

COINCIDENT with its change
in call letters from WFAK to WPAL
(Charleston, S. C.), the station has
appointed Independent Metropolitan
Sales as its national representative,
effective September 1, 1949.

117-119 W. 46 St {
HENRY GREENFIELD, Mg. Director N.Y.19
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KTSM Wishbone

. novel promotion piece is being
t out by the merchandising and
motion department of KTSM, El
;0. A white plastic wishbone is
ed to a Dbright blue folder. ‘The
der headline reads “Wishing won’t
it—But KTSM Will!” Promotion
n'ce goes on to urge the reader to
idd in for full information on the
stion rates, coverage and market
sprmation.

LR 3

Zgentine Hams Present
Zophy To Amateur Group

ghe Radio Club of Argentine has
cisented a bronze trophy to the
Ifernational Amateur Radio Union,
oithe occasion of the latter group’s
'h anniversary. The trophy is to
tt held for ten years, and then
iarded to the member society of
».f Union judged to have done the
rist for amateur radio during that
mod

9'he presentatlon was made at
Lke Success by the Argentine am-
igsador, Dr. Jose Arce, to George
¥ Bailey, president of the IARU.
Te trophy will remain in the cus-
tily - of Benjamin Cohen, assistant
retary general of the United Na-
tins, in charge of the department
¢public information,

RADIO

Salute To Vaudeville
Planned By WCFL, Chi.

Chicago—The biggest names in
“show business” in Chicago will ap-
pear on WQFL here in a special
broadcast welcoming back vaude-
ville here to the Palace Theater
Thursday night 8:15 10 8:45 p.m.

Gus Van, heading the Palace bill,
will head a list of entiertainers in-
cluding Danny Thomas, Fran War-
ren, Willie Shore and many others.

Newspapermen who will co-emcee

the tribute to vaudeville’s return’

will be: Roy Topper, columnist with
the “Herald-American”; Irv Kupci-
net, conduetor of “Kup’s Column” in
the Chicago “Sun-Times” and Hal
Tate, Chicago representative for
Rap1o DaiLy.

Canada Set-Sales Rise

Montreal—Sale of ear radios and
television receivers is running ahead
of production, F. J. Seidel, president
of Transvision-Television (Canada)
Limited, told the company’s annual
meeting in Hamilton, Ont.

“Television production is not yet
at full ecapacity,” he said, “as the
management is pursuing a policy of
carefully planned expansion in this
new industry.”

He reported that the meeting came
immediately following the biggest
week of sales the company has ex-
perienced since the merger of Cub
Aircraft Corp. and General Radion-
ics, Limited, under the present name
last winter.

DAILY

Quiz Kids Returning
To NBC On Sept. 11

(Continued from Page 1)
appearance in the NBC-TV network
show at 9 pm. (CST). The show is
sponsored by Miles Laboratorics,
Elkhart, Ind., makers of Alka Scll-
zer,

The Wade Adveriising Agency of
Chicago, handles the account, Louis
G. Cowan is owner-producer of the
show.

Jersey Educator
Discusses Surveys

Chicago — Frederick F. Stephan,
professor of social statistics at
Princeton Universily, told a Univer-
sity of Chicago seminar that highly
accurate results can be obtainea
from sampling surveys, but at cor-
respondingly high costs.

Social scientists have borrowed
very accurate methods of drawing
representative samples of the popu-
lation from engineers and agricul-
tural experimenters, Prof. Stephan
told the seminar on communications
and public opinioh, but the quality
of information depends on the skill
of interviewers, cooperation of peo-
ple approached, and technical per-
fection of the entire survey opera-
tion.

Problems of cost and accuracy are
not completely solved, he pointed
out, and much research is yet to be
done before satisfactory control of
the sampling operations is achieved.

New BUSINESS

WOAIL San Antonio: O. R. Mitch--
ell signed 52-week contract for 100-
word spol announcements. Luther
Ford & Co. of Minncapolis, a serics
of onc-minute spol announcements
Monday through Friday for Mrs.
Stewarl’s Bluing. Series of spot an-
nouncements for Stag Beer. Thirty-
six spol announcements per week
for the Colgale-Palmolive-Peet Co.
for Fab, Ajax Cleaner, Halo Sham-
poo, Vel and Colgate’s Dental Cream.
Spot campaigns are also being aired
for Nu-Maid Margarine, distributed
by the Mission Distributing Co., San
Antonio; 0. J. Beauly Lolion Co.,
of Shreveport; Kellogg Co., for Vari-
ety Package and for Murine Eye
Lotion.

Fresh Air Fund Benefit
Game Sked by WMGM

The 11th annual Herald-Tribune
Fresh Air Fund football game be-
tween the Eastern College All-Stars
and the New York Giants at the
Polo Grounds, tonight, 8:15-11 p.m.
will be broadcast over WMGM.

The sportscasters will be Connie
Desmond and Bert Lee. Muntz TV
will sponsor the broadecast. The
Fresh Air Fund is a charitable or-
ganization for the benefit of under-
privileged children of New York.

what’s an auto got to do
~ with Mrs. Murphy’s
- chowder?

‘A LOT, SIR—Teally.

Please read carefully. It’s a pretty

1thrilly thing:

It began in May, as many things are
““apt to do. It began with 1,735 personal in-
1terviews for WOR by Pulse, Inc. in auto-
i drivers” homes. WOR was rather lavish—it
- asked its questions in 12 metropolitan coun-

ties. Might as well be thorough, thought we.

We could trample you with facts and
»technique usage and a lot of etcetera. But
:that’s all done in a very precise folio called

“Audience on Wheels” which you may
have for f-r-c-e, by asking,.

WOR found that there are 1,493,000
cars on the roads of metropolitan N. Y,
with radios in thém.

Between the weekday, Mon. thru Fri.,

hours of 7 and 9 AM there are 1,064,800
people in the cars. Between the hours of
5 and 7 PM, there are 1,107,000 pcople
That’s people!

During the average weekday % hr.,
WOR found 193,300 people listening be-

.tween 7 and 9 AM and 230,500 people lis-

tening between 5 and 7 PM.

And now, the point—MORE PEOPLE LIS-
TEN TO WOR ON CAR RADIOS DURING THESE
HOURS THAN LISTEN TO ANY OTHER MAJOR
NEW YORK STATION. AS MANY AS 47,500
WERE FOUND TUNED NIGHTLY TO WOR’S
“NEWS ON THE HUMAN SIDE"’, FOR INSTANCE.

These facts, Gentlemen, are not to be

sloughed—they add to thousands of chow-
der sales and candy sales and clothing sales
and—Oh, anything.

Don’t you want to sell a lot more for
less? It’s a normal thing to do.
Our address is 1440 Broadway,in New York.

—heard by the most people
where the most people are

P.S. Remember—write, or phone, for your
free copy of “Audience on Wheels.”
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"Voice" Adds Slalion
- For Soviet overage

(Centinued from Page 1)
the peak listening hours in Europe.
In other hours, it will 'be used to
supplement the broadcasts of the
Armed Forces Network in Europe
which has a large local audience in
addition to its G.I. listeners. -
Uses 150 Kilowatts

The new station has a power of
150 kilowatts, which is considerably
increased in terms of eflective radi-
ated power through use of special
antenna and other technical im-
provements. It has been running
tests for some weeks, with reports
of “very good” reception from many
points in Europe.

During these tests, reports indi-
cate that Russian broadcasting sta-
tions are attempting to “jam” the
new transmitter, but these efforts
have thus far proved only partially
successful.

Charles W. Thayer, head of the
State Dept.'s international broad-
casting division, said the new trans-
mitter is not intended as and cannot
be considered the answer to the
Russian jamming campaign.

Great Distances a Factor

The majority of the Soviet audi-
ence, he pointed out, is accustomed
to short wave listening. Distances
are so great in Russia, and the popu-
lation so dispersed, that the Russians
themselvs use short wave, with its
greater range, to reach most areas
of the Soviet Union. Thus, to keep
their own people from hearing our
programs, they must jam our short
wave transmissions. The Soviet jam-
ming campaign which began on a
large scale on April 24 and which
now uses over 250 “sky wave” and
several hundred ‘ground wave”
transmitters, is still effective, and
further counter-jamming measures
by the Voice of America are planned.

The new transmitter was part of
the normal expansion program of
the International Broadcasting Divi-
sion, and would have entered into
operation even if the Soviet govern-
ment had not seen fit to try to blan-
ket all VOA and BBC broadcasts to
Russia.

Programs Formerly Were Relayed

TUntil the new station was comple-
ted, Voice of America programs ori-
ginating in this country were relay-
ed full or part time by more than 20
transmitters in various parts of Eu-
rope, a great majority of them
short wave. The new Munich trans-
mitter was intended to provide a
strong, medium wave signal and
thus to expand the listening audi-
ence beyond owners of short wave
sets.

The new Munich transmitter will
operate on 1195 kilocycles, 251 met-
ers. It will relay Voice of America
broadcasts each day from 1530 GMT
(11:30 a.m., EDT) to 0400 GMT
(midnight EDT). These are consid-
ered the best listening hours in
Europe. During this period it will
be broadcast 5 minutes each in Ser-
bocroat, Bulgarian, Czech, Slovak
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‘Giveaways’ Issue In Court

As ABC Sues Commission

{Continued from Page 1)

with established judicial interpreta.
tion, and that the Commission has
exceeded the authority delegated to
it by Congress. ABC takes the posi-
tion that the FCC is not authorized
to deny or revoke broadcasting li-
censes solely on the basis of-a vio-
lation of its interpretation of exist-
ing law. The complaint further

Will Follow Suit

NBC bas altered its original
plans to stand on the sidelines
and watch developments in the
giveaway dispute and bhas de-
cided to file a similar injunction
suit against the FCC in the same
court today, it was learned late
last night. CBS, which was the
second network to join ABC in
questioning the Commission’s
authority, is expected 1o file suit
within the next two days.

charges the Commission with vio-
lating a section of the Communica-
tions Act which stipulates that the
FCC shall have no power of censor-
ship over programs.

Questions FCC’'s Authority

‘The FCC's edict on giveaways,
ABC’s complaint charges, was “ar-
bitrary, capricious, and an abuse of
discretion.” The Commission, ac-
cording to the network, has taken a
position contrary both to the First
Amendment to the U. S. Constitu-
tion, and the Fifth Amendment. The
complaint continues: “Under the
guise of interpreting a statute enac-
ted by Congress the Commission has
usurped the power of Congress to
determine what may and what may
not be broadcast by means of radio
communication and what sanctions
and other penalties shall be imposed
for violation of a statute,” leaving
the plaintiff “no adequate remedy
at law.”

ABC pointed out that it has spent
“substantial sums of money” in
building up among the public, ad-
vertisers and broadcasting stations
“a valuable reputation and good
will” for the stations it owns and op-
erates, and for the programs broad-
cast by its stations and made avail-
able to affiliates.

Among these programs, the net-
work continued, “are several of
which the centiral feature in each
case is the conduct of a contest in

“Sheriff” Stays On ABC

The Pacific Coast Borax Company
has renewed, for 52 weeks, “The
Sheriff” over the ABC network. The
dramatic program, heard Fridays at
9:30 p.m., EDT, advertises the com-
pany’s Twenty Mule Team Borax
and Boraxo. McCann-Erickson is the
agency.

utes each in Slovene, Hungarian,
Rumanian, Polish- and Spanish; 45
minutes in English, one hour in
Italian and six hours in Russian,
much of the last being recorded

and to Austria in German; 30 min-reports to counteract jamming.

which prizes are awarded to the
successful contestants.” Some of
these programs, ABC conceded,
“would come within the terms of
the '‘Commission’s rules defining the
types of programs which the Com-
mission ‘will in any event consider’
as violation of Section 1304 of the
Criminal Code. . . .”” None of these
programs, however, the network in-
sists, “constitutes a lottery, gift en-
terprise or similar scheme in viola-
tion of said Section.”

Would Atfect Web Business

Enforcement of the FCC rules on
giveaways “will immediately, ad-
versely and irreparably affect” its
business, ABC said, since it will be
unable to continue to broadcast
many of its present programs after
Oct. 1. Further, the ABC complaint
said, its property rights and the
good will of the public, other sta-
tions and advertisers, will be “sub-
stantially, adversely and irreparably
aflfected.”

In addition to an injunction per-
manently setting aside the FCC or-
der, ABC asks for such further re-
lief “as the Court may deem just
and equitable.” When it comes to
trial the ABC suit will be heard by
a panel of three Federal judges es-
pecially convened for the purpose.

———gl

IV "Sneak Previews

(Continued from Page 1)
nights. All potential new progranigt
packages will be given previews ¢
closed circuit before an -audiene
after detailed on-camera rehearsal
Studio audiences will ill out pre:
view cards with suggestions, simili;
to movie sneak previews. After prq
duction revisions, the show will g1,
a one-time beaming to home lookei |~
with simultaneous recording on filn
Film then will be submittéd t
clients as sample of a thirteen-unf:
block with emphasis on productio:
quality. {

Don Lee film-recording setup de-
tails will be announced soon. A
The Mt. Lee plant will be close
down and all studio program opera |
tions will originate from Mutual ¢
Don Lee Hollywood studios, wher ’:
video circuits already are installe §
awaiting linkup with the cable. j }!
motion picture workshop is estab |
lished with acting, writing and pro |-
duction personnel taken direct]l ¥
from the film industry. Top peopl {
with special skills will join the tes |
tube laboratory to bring about mar
riage of movie techniques and tele w
vision.

Intensification of color researcl |+
by Don Lee will bring like activit;.
to TV studio stage production wit ¥
careful attention to costume, scener; -
and makeup.

KMTY Brings Television
© to OMAHA . ..
On Sept. 1, KMTV Brings Omaha

Top-Flight Programs from THREE
GREAT TELEVISION NETWORKS!

CBS—The Columbia Broadca: ting System
ABC—The American Broadcasting Company
The DuMont Television Network

With the basically sound program schedule of
KMTV (only tested and proved shows), with 3000
sets in homes, with TV installations averaging over

400 per week . . .

THE FUTURE OF OMAHA TELEVISION IS BRIGHT!
For the first time, TV advertisers can now reach
into the heart of Roger Babson‘s Magic Circle—
““the richest and safest area in the United States.”

KMTYVY Television Center

Omaha 2, Nebraska
National Representatives: Avery.Knodel, ine.
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'V DISPLAYS WILL HOLD SPOTLIGHT

TELE TOPICS

{RTHUR GODFREY landed back in New
¢ York yesterday with 60,000 feet of
ion picture film taken in Latin Ameri-
2 countries while on a goodwill tour with
ntain Eddie Rickenbacker and officials
-ithe Eastern Airlines. , . . Arthur con-
‘ed at a press conference in Mexico City
4 other day, that the films will be used
fit fall television programming on CBS.
.. Among the shots are scenes of the
vian revolution, bull fight in Mexico
and picture impressions of the cultural
: in the Latin American countries.

®

1| EMBERS of a TV studio audience will
¢V be spellbound, but literally, when Dr.
"nz J. Polgar, well-known hypnotist,
tnches a new series on CBS-TV on Fri-
s1, Sept. 16, 7:45-7:55 p.m. Trimount
{‘thing Co., makers of Clipper Craft
zthes for men, will sponsor “The Amaz-
i Polgar.” ... Annabelle Dean has been
-ned director of research for Interna-
1al Trans-Video "Co., New York. "Her
7.t chore will be a survey of TV markets
1. audience participation programs, and
+viewer reaction to the FCC's proposed
21 on giveaway shows. . . . The "“Sus-
“1se” video series returns to CBS-TV on
;esday, 9:30-10 p. m., with a production
t “Lunch.Box" starring Lon McCalister.
ictric Auto-Lite Co. takes the tab. . ..
irothy Doan brings her ''Vanity Fair”
t:k to CBS-TV on Monday, after a sum-
vr hiatus, as an across-the-board feature,
25:30 p.m. On WCBS-TV, New York
the show is slated to begin Tuesday,
ause of a Dodgers’ double - header
neduled for Labor Day.

®

7CA VICTOR has inked a dcal with
* Martin Stonc  Associates, licensing
ent for the “Howdy Doody Show™ scen
ily on 22 NBC-TV stations, to record

album starring “Howdy Doody” and
‘rrator Bob Smith in an original story
th musical backzround. The album will

featured in RCA Victor’s “Little Nip-
' serics of children’s records, . . . A
w “Howdy" sponsor, Poll-Parrot Shoes,
enthusiastic over results obtained follow-
r a single day's sponsorship. After an
nouncement that 3 “Howdy Doody” al-
im would be given away with cach pur-
1ase, block-long lines formed outside
Mi-Parrot stores in the New York area
id as far west as llinois and Missouri.
.. “The Nature of Things,” Dr. Roy K.
‘arshafl’s video scries of scientific dem-
sstrations and lectures, moves to 3 new
wt on the NBC loz startine Monday,
hen it will be heard from 10:30 to 10:45
m.. an hour later than before. . . . Stand-
d Oil Co. of Indiana has sicned for 2
3-week sponsorship of the Chicaro Bevrs
uarterback Shows on WFNR.TV, Chi.
g0, starting Sept, 27, B:30 p.m. Films
f the Ecars-Green Bay Packers game of
ept. 25 will be shown, with 3 live post-

"Suspense” Will Add
Five More Stafions

Toledo—*“Suspense,” video drama-
tic series sponsored by the Electric
Auto-Lite Co., will be seen over two
additional CBS-TV stations, making
a total of 12, when it returns to the
air Sept. 6. This was disclosed here
by H. D. Bissell, advertising man-
ager for Electric Auto-Lite.

Within a month, Bissell said, three
more TV outlets will be added to the
network carrying the show. WNHC-
TV, New Haven, Conn., and WRGB-
TV, Schenectady, will carry “Sus-
pense” starting Tuesday. The show
is also seen in Boston, New York,
Philadelphia, Baltimore, Washington,
Cleveland, Toledo, Detroit, Chicago,
and Los Angeles. WHIO-TV, Dayton;
WBNS-TV, Columbus, and WKRC-
TV, Cincinnati, will pick it up
starting Oct. 4.

_ Robert Stevens directs the “Sus-
pense” video series, telecast Tuesday
nights at 9:30.

New WFIL-TV Transmitter
In Operation Next Month

Philadelphia—Early in September
WFIL-TV will place in operation
their newest transmitting headquar-
ters in Roxborough which the sta-
tion estimates will bring improved
video viewing to four and one-quar-
ter million persons in the general
Philadelphia signal area.

On Monday of this week, 22 work-
men hoisted a 75-foot, three and
one half ton antenna atop a 570-foot
steel tower adjacent to the station's
new transmitting headquarters at
the foot of Culp Street. A ground
clevation of 264 feet brings the total
rise to 909 feet above mean sea level.

Station estimates that an arca of
almost 900,000 persons will be added
to its present coverage pattern of
3.341,569 persons.

New Coaxial Cable
Service Begins Today

(Continued from Page 1)
will now be available to carry pro-
grams in the southbound direction
and two for northbound transmis-
sion,

At Philadelphia, the new cable
joins another coaxial link leading to
Baltimore and Washington. Over this
route, which was originally engi-
neered to connect with the New
York-Philadelphia span and which
has been in service for some time,
another television channel will be
added to carry programs to the na-
tion’s capital.

Telephone conversations and tele-
vision programs are carried inside
the cable by small copper tubes call-
ed coaxials, which are about the size
of a fountain pen. In the new cable
between New York and Philadelphia
there are eight of these coaxials, a
pair of which is capable of carrying
about 600 simultaneous telephone
messages or two video programs. In
addition, ordinary telephone wires
are packed into the cable with the
copper tubes to carry some of the
shorter haul telephone messages
along the route and to assist in the
control of the cable’s complex oper-
ating equipment. The entire cable is
about as big as a man’'s wrist.

Boxing Sl—mw Is Sold
On WENR-TV, Chicago

Chicago — WENR-TV's “Tomor-
row’s Champions,” weekly boxing
card at the Rainbow Arcna, will be
sponsored by the Local Loan Co. of
Chicago starting Sept. 20. A 52-week
contract was placed through the
Van Hecker Agency.

The Berghof Brewing Co., present
sponsors of the program, will con-
tinue to pick up the tab through
Sept. 13. -

WNAC-TV Notes Biz Upturn
In Food And Beverage Sales

Boston—~WNAC-TV has announ-
ced the sipning of four new contracts
indicating an increase in use of tele-
vision by food and beverage firms.

Ward Baking Co. will sponsor a
52-week series of one-minute films,
Monday through Friday starting
Sept. 26. The agency is J. Walter
Thompson. Pepsi-Cola Co. has
bought a series of 20-second films

ortem by the Bears’ line coach.

every night but Friday, for onc year,

——

starling Sept. 5, through the Biow
Co. The House of Old Molineaux,
Inc. (wines) will sponsor a series of
20-second films every Saturday for
13 wecks, cffective Sept. 24, Morris
F. Swaney, Inc., is the agency in
charge.

The Weston Biscuit Co., Inc., sign-
ed for a 13-wecek serics of 20-second
films each Tuesday, starting Sept. 13,
through Calkins & 1lolden. '

Many Exhibitors
Sign For Chi.
Exposition

(Continued from Page 1)
work stands still while she watches
a TV program. The solution is un-
doubtedly more labor-saving electri-
cal appliances in the home.

Another trend this year is a return
to the “reason-why” selling of the
thirties. I.abor-saving, sanitation,
freedom from drudgery are but a
few of the many themes being de-
veloped. Exhibitors are using an
educational approach in telling their
stories, emphasizing laboratory or
research work in the development of
new or unusual applications of elec-
tricity for making life easier, more
efficient and more pleasant.

Chicago, selected to be the site of
this National Television and Electri-
cal Living Show, is in the heart of
the trading area that represents 36
per cent of the nation’s population,
37 per cent of the nation’s whole-
sale establishments, and 38 per cent
of the nation’s retail establishments.
This trading area has been identi-
fied by the 1949 National Market
Study compiled by a trade paper as
“ . . . the most perfectly balanced
economic areca to be found anywhere
in the world ” Thus, the show oflers
an unparalleled opportunity to man-
ufacturers in the field to present and
to sell their products before a vast
audience.

To assure a large turnoul at the
Show, the various committees have
arranged many outstanding features.
The Eddie Cantor Headline Show
will feature an all-star cast of en-
tertainers three times daily in the
theater of the Colisecum. Other
events that will be of particular in-
terest to the attending public are
the General Electric “House of Ma-
gic” show, a one-hour presentation
scheduled at frequent intervals each
day; miles of educational, demon-
strating and entlertaining exhibits
showing the ncwest advances in
electrical living equipment; hun-
dreds of television sets in actual op-
cration; and Chicago-land and net-
work TV programs telecast directly
from the Coliscum Theater all week.

A "Miss Television” wil be selec-
ted from a number of entries spon-
sored by the exhibitors, and all the
Chicapo papers are planning special
ceditions devoted to the show, with
pictures and stories of all the events.

The price of admission to the pub-
lic for the entire show—covering
everything—is $1.00, including tax.
Television station exceeutives and TV
cquipment manufacturers will be
admitted free. Show hours are from
1to 11 p.m. daily, including Sundays.
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WORDS AND MUSIC

On Records and Transcriptions

TELL ME WHY

RYTVOC, Inc.

1585 Broadway New York 19, N. Y.

You'll LUV this novelty!

ITMUSTBELUV

MANOR MUSIC COMPANY

1619 Broadway New York City

Nothing Can Stop This!

"FOREVER WITH YOU™
by the writer of “My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, 1l

A HIT Is Born!

""BLUE FOR A BOY—
PINK FOR A GIRL"

Vaughn Monroe on RCA-Yictor

Al Gallico Musie Co. Inc.
501 Madison Ave., New York, N. Y.

Disc Jockeys: Record for Your Brewery
and Beverage Accounts

Come WetYourMustache with Me

on Records
Capt. Stubby’s Buccancers (Dececa)

Bottoms Up Quartet (20th Century)
Disc Jockeys Write for Record

Evan Georgeoff Music Pub. Co.

1650 BROADWAY NEW YORK CITY

from 201h Century-Fox's
“THE BEAUTIFUL BLONDE
FROM BASHFUL BEND"
Starring BETTY GRABLE
Viritten, Prodvced and Directed by
PRESTON STURGES

recorded by
MARGARET WHITING ....Capito!
PERRY COMO RCA Yiclor
BUDDY CLARK .. .Columbio
DICK HAYMES ..
ART LUND

By PINKY HERMAN e

® ©® @ STARDUST ON THE SUN:—Every so often a great song
comes along to carve a niche in American Music. We could probably
name a hundred but to save time we’ll merely mention a few including
Oscar Hammerstein’s “Old Man River,” Frank Silver's “Yes We Have
No Bananas,” DeSylva, Brown & Henderson’s “That’s Why Darkies Were
Born,” Hoagy Carmichael’s
In Blue,” Irving Berlin’s “White Christmas,” Ted Koehler's “‘Stormy
Weather,” Harry Von Tilzer’'s “Wait Till’ The Sun Shines Nellie,” Dick
Gerard’s “Sweet Adeline,”” Charles K, Harris” “After The Ball” Joe E.
Howard’s “I Wonder Who's Kissing Her Now” ond Jack Norworth’s
*’Shine On Harvest Moon.” . Perhaps we're slicking out our neck but
we've just heard the Frankie Laine Mercury platter of “That Lucky Old
Sun” (Just Rolls Around Heaven All Day) and predicl that this Haven
Gillespie-Beasley Smith number has that something, thal certain quality
which makes for hitdom——then standardom {(if we may be permitled to
coin a new word.,) Although Smith, musical director of WSM, Nash.
ville, has written many good numbers including last year’s hit, “Beg
Your Pardon,”” this is his finest work. Gillespie, however, has another
tune (written several years ago with J. Fred Coots) titled “Santa Claus Is
Comin’ To Town” which duly rates as a standard. . . . Robbins is the
publisher of “That Lucky Old Sun.”

% * * *
e o o TIN PAN ALLEY OOPS:—Like carrying coal to
Newcastle would be any attempt of ours to add further superla-
tives to the Hammerstein-Rodgers score for “South Pacific.”
four of the songs, namely “A Wonderful Guy,” “Bali Ha'i,” “Some
Enchanted Evening” and “Younger Than Springtime” have been
and will probably remain for a iong time, high among the na-
tion’s best sellers. . . . Chappell has another potential hit in a
popular ditty, “Goodbye My Love,” penned by Carley Mills and
Dewey Bergman. . . . e Bill Lawrence, producer of “Screen
Guild Players,” in town with several packages including a swell
comedy series starring Laurel & Hardy. ... @ Lenny Herman’s
Band comes into town Sept. 15 for a lengthy stay at the Village
Barn with beaucoup air time. ... @ Jules Von Tilzer, head of
Harry Von Tilzer Music Co., is reviving the hit song of 1929. . . .
number is “Take Your Finger Out of Your Mouth” (I Want A
Kiss From You) written by Joe Schuster and Duke Yellman. . ..
® Borney Bergantine, writer of “My Happiness,” has another
Hit Parade contender in the ballad “Forever With You” which he
placed with Forster Music. . . . @ Ex-Maestro Isham Jones,
currently prexy of Bantom Music and Bantom Records, will head
East from his headquarters in Hollywood next month.... e Al
Gallico’s new firm kicks off with a clever song by Hal David and
Arthur Altman. . . tune, “Blue For A Boy—Pink For A Girl,” with
an assist by a Vaughn Monroe, Victor platter, can become a
quick click.

% * pAd *
® ®© @ ON AND OFF THE RECORD:—For several years Johnny
Desmond has been knocking at the door end his latest MGM waxing,
pairing “Dont Cxy Joe” (Let Her Go, Let Her Go) with “The Last Mile
Home"” could open the door for the new “Breakfast Clubber.” . . . with
fine background by Tony Mattola’s Quariones and a trumpet solo by
Bobby Hackell on the top side, this platter will get prompt and cen-
tinued attention by deejays. . .. ® Sarah Vaughn's latest Columbic
disk should do well since both sides, “That Lucky Old Sun” and “Make
Believe” are both lyrical and melodic which is the Vaughn gal’s forte....
supported by a vocal group and Joe Lipman’s Band, this platier is dee-
jay and juke box stuff, . . . ® Hollest singer-instrumentalist (saxo-
phone). since Fals Waller is lad ncmed Fat Man Robinson, currently
featured in nite spots up in Boston. . . . Record execs. should give the
lad a listen. .. @ Leeds Music’s little dynamo Doc Berger is the
daddy of deejay contacimen. . . . Doc personally knows more plattar
spinners than any other man in the music biz. . .. ® Dolph Hewill's
rendition of “I Wish I Knew"” for Viclor should do plenty for him.

“Stardust,” George Gershwin’s “Rhapsody *

l

FLL HEEP THE LOVELIHT BURING

(In My Heart)

LAUREL MUSIC CO.
1619 Broadway New York Clty

SOME DAY

(You'll Want Me To Want You)“/

DUCHESS MUSIC CORPORATION|

Making Our Debut With A Hit!

"A NEW SHADE OF BLUES" -

MAYPOLE MUSIC CO.
22 E. 67th St. New York City
Phone: REgent 7-4477

RS SO SO

|

| WISH | KNEW

Should step right out in front—
Just recorded for RCA-VICTOR

by DOLPH HEWITT

ADAMS, YEE & ABBOTT, Inc.’
216 S. Wabash Ave. Chicago 4, 11,

My Heart Goes With You

by Thomas G. Meehan

JAMES MUSIC, Inc.

1650 Broadway Room 709 N. Y. C

Tony Martin’s

"CANCEL THE FLOWERS"

Ink Spots’

"] DON'T WANT T0 SET
THE WORLD ON FIRE"

Cherio Music Publishers, Inc.
1585 Broadway N.Y.C..

i



www.americanradiohistory.com

National Ddaily " Newspaper

,,;,/1,4

‘6! Commérciai Radio

[OL. 48, NO. 45

NEW YORK, FRIDAY, SEPTEMBER 2, 1949

TEN CENTS

RADIO-REC

hdies Plan Meefing
' In Chicago, Sept. 21

iPlans for a fall meeting of the As-
gciation of Independent Metropoli-
sn Stations which will bring to-
sther representatives of 25 stations
jcated in major markets through-
1t the country have been completed
Zr September 21-22 at the Stevens
Istel in Chicago.

yThe two meetings of AIMS has
ten called to pass on applications
tr membership, discuss group pro-
sotion and sales projects and to ar-
1nge the exchange of program fea-
{res produced by members.

1 ATMS members attending, accord-
4g to advance notice, include Patt
reDonald, WHHM, Memphis; Ben

. (Continued on Page 8)

zilmed ‘Life Of Riley’
On NBC-TV For Pabst

~ West Coast Bureaw, RADIO DAILY
'"Hollywood~—“Life of Riley” will
1: filmed on 35mm in a series of 39
i-lf-hour shows for television under
e Pabst beer banner. Deal was
czned yesterday by Irving Brecher
1d NBC with Filmtone, Inc., which
718 a new filming process offering
rwer costs. The first video showing
! “Riley” is scheduled over the
'BC network Oct. 2. Shooting starts
aturday.

Jurine Buys Kennedy
Sat. News On MBS

Murine Company, Inc., for its eye
+ash, has signed a 52-week contract
ith Mutual for the 7:55-8 p.m.,
aturday program, “John B. Ken-
2dy—News,"” starting Sept. 24.

The agency is Batten, Barton,
urstine & Osborn of Chicago.

Goin’ Home

Frank Stanton, CBS president,
flow back to his Alma Mater,
. Ohlo Stato University, Columbus,
. O., to atlend commencement ex-
ercises and to receive an honor-
. ary Doctor of Law deogreo today.
He recelved both his M.A. and
Ph.D. degrees at the University,
He was also at one time «
faculty member of tho school’s

' psychology depariment.

Postponed '

Attorneys for both NBC ond
CBS delayed liling their separate
actions against the FCC's edict
on giveaway shows uniil today.
Last minute minor revisions of
the petitions for am injunction
against the Commission was un-
derslood to have caused the post-
ponment of filing in Federal
Court, Southern District of New
York,

Gen. Foods Renews
Two (BS Weh Shows

General Foods Corporation’s re-
newal of two CBS network shows,

“My. Favorite _usband” and The

Goldbergs,” and the realignment of
five CBS package shows in the web’s
Fall schedule were announced yes-
terday.

Both renewals, which become ef-
fective on Oct. 7, were on a 52-week
basis. “My Favorite Husband” is air-
ed Fridays, 8:30 p.m. “The Gold-
bergs” is broadcast the same week
day at 8-8:30 p.m. The agency for

(Continued on Page 6)

Gibbs Veepee At KMPC:
Heads Inside Operations

West Coast Burcau, RADIO DAILY

Los Angeles—Appointment of Earl
E. Gibbs as vice-president of KMPC
in charge of overall inside opera-
tions has been announced by G. A.
Richards. ‘Gibbs is a widely-known
organizational expert.

The status of Bob Reynolds as sta-
tion chief remains the same, but he
will devote greater time to sales.

IVER SALES UP IN CANADA

Increases In Set Sales For Provinces
Reported By Government Bureau;
. Ontario Dominion Leader

Quaker Oafs Extends
Sponsorship On MBS

Quaker Oats Co. has increased its
sponsorship over MBS to 1% hours,
representing total annual billings of
more than $1,200,000, by extending

to a full hour its “Man On The
Farm” program, over 400 Mutual
stations, Saturdays, 12-12:30 p.m,,

EDT, effective Oct. 8.

In its new 60-minute format, the
program will remain an audience
participation show, directed mainly

(Continved on Page 2)

Technicians’ Pay Boost
Averts Strike At WIOP

Washington Burean of RADIO DAILY

Washington — Forestalling what
looked for a time like a possible
strike, John S. Hayes, WTOP man-
ager, and Laurence J. Holt, business
manager of IBEW Local 1215, on
Wednesday night reached an agree-

(Continued on Page 2)

Ruth Lyons Promoted
To Crosley TV Post

Cincinnati—Ruth Lyons, emcee of
WLW’s “Morning Matinee” and
“Fifty Club” programs was made
program director of WLW-T, Cros-
ley video outlet in Cincinnati, and

(Continued on Page 7)

Mullen Retained By WPIX

As Television Consultant

Frank E. Mullen, nationally known
radio and television executive, has
been retained by WPIX, the New
York News television station, as a
consultant, F. M. Flynn, president of
WPIX, Inc.,, announced yesterday.

Mullen, formerly president of the
Richards radio stations in Detroit,
Cleveland -and Hollywood, and prior
to then execcutive vice-president and
general manager of the National

Broadcasting Company, is conver-
sant with the development of TV
since the early days of RCA-NBC
experimentation. In his executive
capacity with NBC he did most of
the ground work in the launching of
the NBC-TV web and later applied
his television knowledge to the plan-
ning of the Richards stations.

He first entered radio with KDKA,

{Continued on Page 7)

(By Staff Correspondent, R. D.)

Montreal — Ontario led the
rest of Canada in purchases of
radio receivers in the first five
months of this year when man-
ufacturers’ sales were boosted
by more than a $1,000,000. Car
radios were the most popular
buy with table model sets rat-
ing second in the sales. The
Bureau of Statistics has re-

(Continued on Page 6)

Gei More TV Quilels,
Miss Hejl@ck Urges

Washington Burcau of RADIQ DAILY
Washington—Frieda B. Hennock,

FCC Commissioner, said yesterday
that she thinks the most important
of the current television problems
is to get stations on the air.
Emerging from a White House
session with the President she told
reporters that whether the service

(Continued on Page 8)

New York FM Stations
Invited To Join Parley

WFDR, New York, FM outlet of
the International Ladies Garment
Workers Union, has initiated a joint
station campaign to bolster FM op-
erations in the New York area.

Morris Novik, WFDR consultant,
and Frank Gunther, of Radio En-.

(Continued on Page 2)

Shmoo Is One

A special broadcast over
WINS, New York, at 10:45 to.
night will mark the first birthday
of Cartoonist Al Capp’s brain-
child, the Shmoo. In addition to
Capp himself, quests on the show
will include NBC's Tex and Jinx,
Columnist Robert Ruark, and
Comic Morey Amsterdam. The
program is a rebroadcast of
a benefit staged Tuosday.



www.americanradiohistory.com

Vol. 48, No. 45 Friday Sept. 2, 1949 10 Cts.
JOHN W. ALICOATE : : Publisher
FRANK BURKE : : : : : Editor

MARVIN KIRSCH : Business Manager

Published daily except Saturdays, Sundays
and Hohdays at 1501 Brozdway, New York,
(18), Y., by Radio Daily Corp., J. W.
Ahcoatc. President.and Publisher; Donald M
Mersercau, Treasurer and General Manager;
Marvin Klrsch. Vice-President; Chester B.
Bahn, Vice-President:; Charles A. Alicozte,
Secretary. Terms (Postage free) United
States (other than California) $10.00 one
year; California, $500 l'orexg'n. $15.00.
Address all communications to Radio Daily,
1501 Broadway, New York (18), N, Y.
Phone Wlsconsin 7-6336, 7-6337. 7-6338.
Czble address: Radaily, New York.

WEST COAST OFFICES
Al Steen, Manager
6425 Hollywood Blvd, Phone: Gladstone 8436
WASHINGTON BUREAU
Andrew H. Older, Chlef 6417 Dahlonepa Rd.
Phone: Wlseonsin 327}
CHICAGO BUREAU
Hal Tate, Manager.
360 Nc. Michlgan Ave,
Phone: Randelph 6-6650
SOUTHWEST BUREAU
Paul Girard, Manager
Tower Petroleum Bldp.,
Dallas, Texas
Phone: Riverside 5491

Entered as second class matter, April 5,
1937, at the postoffice at Ncw York, N. Y.,
under the act of March 3 , 1879,

| FINANRCIAL |

(September 1)
NEW YORK STOCK EXCHANGE Ne
Low Close Chg.

AB High
Admiral Corp. .... 18 3’ 18 183{; 3%
Am, Tel. & Tel.. 1441/3 1437 144 4 V4
CBSA ........... 1834 1834 1834 + 34
Philco ........... 2634 26V4 263; + V5
RCA Common .... 1174 1175 113 + 1&;
RCA 1st pfd....... MV 71, T, 4+ W
Stewart-Warner ... 1135 MV, 11V, (...,
Westinghouse ..... 43,’3 28Ys 28 — VY
Westinghouse pfd. . 97 97 97  ......
Zenith Radio ..... 25 245 25 ......
NEW YORK CURB EXCHANGE

Hazeltine Corp. ... 1214 12V, 12V, ......

OVER THE COUNTER

. Bid  Asked
DuMont Lab. .......vvenunn 13 14
Stromberg-Carlson ........... 10%% N

Technicians’ Pay Boost
Averts Strike At WTOP

(Continued from Page 1)
ment on working conditions for
WTOP and FM. Negotiations had
been under way for several months,
with a Wednesday midnight dead-
line ﬁnal]y proclaimed by the tech-
nicians’ union.

Under the new contract which
becomes effective Sept. 4 and re-
mains in force until October 1, 1950,
the top scale of staff technicians
with five years service was set at
$127.50, supervisors at $152.50, and
assistant supervisors at $146. These
are increases of $2.50 per week.

The present vacation schedules
were retained in the new contract.
Certain working conditions were ad-
justed to the mutual satisfaction of
both parties.

-\ADIO
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DAILY

BEN GROSS, radio columnist of the New
York Daily Ncws, on Monday will go down
to Washington, D. €., where he will act as
moderator on “The American Forum of the
Air’’ over the Mutual network.

DREW PEARSON, American nectwork com-
mentator, is tuklng a short vacation. During
his absence Ed Thorgersen is substituting on
the Adam Hat progrom.

ROY T. CHAPMAN, commercial manager of
KTSM, EI Paso, will lcave Texos next Monday
for West Virginio, where he will attend the
forthcoming NBC mectings at White Sulphur
Springs.

JACK BANNER and ED GREIF, publicists,
have left on a business trip to Chicago and
Cincinnati.

MARNE SNYDER, staff announcer at WNJR,
Newark, N. J., has left by planc to join his
wife and son, who are vacationing in Hull,
England. He'll be abroad for three wecks.

% COMING AND GOING % \|

URSULA HALLORAN, font of info in the
press department of NBC, left by planc lost
night for Pittsburgh, where she’ll spend the
next few days in promotional work at KDKA.
The Smoky City, incidentaily, is Ursula’s home
town. She plans to be back in New York
next Tuesday.

ED MURPHY, general manager of KLRA,
Little Rock, Ark, is in town for conferences
with the national representatives of the station.

EDGAR ANZOLA, Venezuclan radio pioneer,
has arrived in Mobllc, Ala,, for a six-month
tour of United States and Canoda. He is ac-
companied by his family,

MARGARET CANAVAN, of the music de-
partment at WBBM, Chicago, leaves Monday
for o Took at New York’s Gay White Way.

BOBBY BYRNE and the members of his
orchestra, who have been touring the country,
will return to New York this week for some
radio and television appearances.

Quaker Oats Extends
Sponsorship On MBS

(Continued from Page 1)
to rural listeners. The same cast of
writers, producers and talent will be
used.

Quaker Oats Co.'s other half-hour
program over MBS is the Roy
Rogers Show, Saturdays, 6-6:30 p.m.
EDT.

The first half hour of the “Man on
The Farm,” to be aired 11: 30-12 noon,
will be used to advertise “Mother’s
Premium Oats.” The second half
hour, 12-12:30 p.m., will advertise
“Ful-O-Pep Foods.” Sherman & Mar-
quette, Chicago, handled the ac-
count. The broadcast will originate
at the sponsor’s research farm at
Libertyville, T11.

Paul Kees Appointed

Paul Kees has been named assist-
ant to the managing director of the
National Appliance and Radio Deal-
ers Assn., with headquarters in Chi-
cago. Kees is a former president and
director of the Association. He will
devote his time to making contracts
with appliance, radio and television
manufacturers in the interest of
dealer welfare.

New York FM Stations
Invited To Join Parley

(Continued from Page 1)
gineering Labs., acting as local di-
rectors of the FM Assn., have in-
vited representatives of 23 FM sta-
tions in the metropolitan area to at-
tend a luncheon meeting on Thurs-
day, Sept. 8, at New York’s Park
Sheraton Hotel, for the purpose of
planning an M hypo.

The problem of lagging sales of
FM sets is expected to be discussed,
along with general industry prob-
lems.

It also is thought possible that a
local FM association will take shape
at Thursday’s meeting.

Jell-O Names George Plass
Advertising Associate

George R. Plass has been appoint-
ed associate advertising manager for
the Jell-O Division of General
Foods Corp.

Plass formerly was associate ad-
vertising manager of General Foods’
Minute and Certo division. Before
that he was advertising assistant in
the Jell-O division.

“WIN
With CKLW*
.

MUTUAL

Adam J. Young, Jr, Nat’l Rep. ®

50,000 watts at 800kc.

Now covering a 17,000,000 population area
at the lowest rate of any major station
in the Detroit Area!

CKLW

Detroit and Windsor

J. E. Campeau, President

Canadian Rep., H. N. Stovin & Co.

If you think a cat can’t smile,
just take a look at this kitten—
happy as can be snuggled up to
its adopted mother—an old hen. |

Time buyers have found a way
to keep clients happy about their
advertising in Baltimore. They -
put the sales message on
W-I-T-H—the BIG independent
with the BIG audience.

Then they get results—at real
low cost—and that makes every-
body happy. You can do such
BIG things on W-I-T-H, for so
LITTLE money! Call in your
Headley-Reed man and get the
full W-I-T-H story today.

Baltimore 3, Marylandi

TOM TINSLEY, President
Represented by Headley-Reed

e 1
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By HAL TATE

US VAN, “The Grand Old Man

of Vaudeville,” heading an eight-
act vaudeville bill at the Palace
Theater, will be the star on WGN’s
“Let’s Have Fun” show, from WGN
at 12 to 12:30 p.m., Labor Day. The
program ijis sponsored by Gold-
blatt’s, and will spotlight the 35th
anniversary of the department store
chain,

“Meet the Press” will be telecast
over NBC on Saturdays at 10 to
10:30 p.m., beginning Sept. 10. The
last of the Monday programs will
be at 10 p.m., with James V. Carey,
secretary-treasurer of the Congress
of Industrial Organizations, as the
guest speaker.

New spot business announced by
WENR-1TV: Artistic Foundations,
through Hirshon Garfield, two spot
announcements weekly for 13 weeks;
the Exchange National Bank
through the Lawrence Adverusing
Agency, one spot announcement
weekly for six weeks.

Switches: Lois Proctor replaces
Carol Howard, who left Chicago to
Jju.d ABC TV’s Hollywood division
1a i capacity of television program
up-.ations manager; and Nancy
wuwdwin, also of ABC TV's Chicago
Cuiunuity department, to KECA-LV.

NBC gossip: Jack Ryan, touring
to umaha and Des Moines on busi-
ness; his assistant, John Keys, tor
the same reason to Indianapolis;
Norman Felton, Chicago TV director,
in the hospital for observation; .
W. Rife, Chicago field engineers sup-
ervisor, back home atter several
weeks in Europe on a survey for the
“Welcome Travelers” show, now
playing to American troops there.

Cliff Johnson and his family, of
the “Listen to Cliff” show on WBBM
(7:30 to 8:00 a.m., CDT) are back
in town after a holiday at Fox Lake.

WTOP Tops Ratings

In the first regular bi-monthly
Pulse report for Washington, D. C,,
WTOP won 48 per cent of all quar-
ter-hours against 21 per cent for the
next station. WTOP officials pointed
out that this confirmed a July
Hooper report which gives WTOP
25 per cent greater audience than
the next station.

The breakdown of the Pulse re-
port in *“quarter-hour wins” showed
WTOP leads daytimes 54 per cent
to 25 per cent; nighttimes 36 per cent
to 14 per cent and total week 48 per
cent to 21 per cent over the next
station.

No Paper Meonday

Monday, Sept. 5, is Labor Day.
celebrated throughout the Union
as a legal holiday. In observ-
ance, RADIO DAILY will not be
published.

b/ i U.‘Q 'ki

RADIO DAILY

Mainly About Manhattan. . .! v
® ©®© ¢ AROUND TOWN: Fred Allen telling pals he won't do any
guest shots before the lirst of the year. . . . Murine bought a Jive-minute
nightly stanza featuring Hy Gardner and “favorite story” of celebs 1o
be aired via Mutual, . . . Bing Crosby in “Emperor's Waltz” set for
Lux Tbeater on the 26th. . .. Ralph Nelson, director of “Mama’” on CBS-
TV, auditioning professional actresses, 8 to 10 years old, for a 1unning
part in the family life comedy. . . . Hugh James to narrate ABC-TV's
“Crusade in Europe” beginning next Thursday. . . . AFRA cutting down
on the number of honorary cards keing handed out. . . . Morey Am-
sterdam’s Cadillac convertible stolen recently soon after it was washed
in his garage—and Morey figurea it must have been washed with
vanishing cream. , .. Hope Emerson has a tome coming out in a couple
of months dealing with her life in showbiz. . . . What's cooking be-
tween Esso and Kosty? . . Jack Gilford toying with the idea of a
radic and TV show using a format similar to the “Meet the People”
show in which he scored his first B'way success. . . . Ford Dealers also
buying films of top Eastern football games for televising, (They've
already arranged for Big Ten shots to be played up in the mid-west).
« + . Jackie Miles sez they call those test shows ““dry runs” because of
the taste they leave in the performer’s mouth,
w w w w

® o o Drew Pearson, Lawrence E. Spivak, Mae Craig and
Ed Folliard looking forward tonight to a real “Klan-Bake” on
“Meet the Press” when they face Lycurgus Spinks, newly-ap-
pointed Imperial Emperor of the KKK. It took all of producer
Martha Rountree’s supersuasion to land this No. 1 on the Sheet
Parade to leave his old neighbor-Hood and irek to Washington
for the broadcast.

w w w w
o ® o THAWTS WHILE THINKING: With Dorothy Kilgallen, Earl
Wilson, Danton Walker and Ed Sullivan covering the European beat his
summer, they oughta call ‘em “Abroad-way” columns. . . . Roger
Brown, of the Earle Ferris emporium, can take a low bow for the success
of the Motorola Party the other p.m. at the Waldorf. Out of 550 invites,
479 press lads and lassies showed up, . . . Can’t think of anyone who
can sing a pop song, a religious tune and a folk song with the ease,
consistency and sincere expression of Bing. That is, no one person is
so adept at all three. . . . J. Carrol Naish, whose “‘dialectricks” in “Life
With Luigi” are super, is one of the greatest underplayers in radio.
D‘ya notice how he lets Alan Reed (also a line-reading great) get the
big bolfolas? . . . Time was when you loved to get your daily scores
from Ford Frick, a great sports commentatlor with an unexplained cry
in his voice,

w e w w '
® o o Those who have tried arguing a point with Bill Slater
know how futile it is to try and win a joust with the cagey ex-
West Pointer. The guy simply can’t be trapped. The other day at
Sardi’s, one of the boys threw up his hands in exasperation, say-
ing: “One thing about Bill Slater, you can't win an argument
even if you're right.” But the old Colonel came right back. “Of
course you can,” he said, “because I'll be in there helping.”

w w w w
® ©® o SMALL TALK: Monica Lewis in town long enough to make
her first TV appearance of the season Sunday night on Dick Kollmar's
NBC series. . . . Curront issue of Newsweek’'s “Letters” dept leads off
with @ comment on the current Washingion scene by our boy. Jack
Perlis, the eminent Harvardman and drum-beater around town. . . .
European radio bidding for the services of Amerlcan radio writer,
Mari Yanofsky, who just returned from a three-month trip to the continent,

O S « S ¢

=i Al

-/
AGENCIES|:
{v
>_ 2

ELEVISION CONSULTAN.PI‘ng
INC. has named Bill Glasscock:
head of its newly-created Radio-Ty
department, Glasscock formerly wa;
producer of the “Morton Downes
Show” for D’Arcy Agency. :

EARLY COMPANY of Ney
Haven, Conn, manufacturer ¢
“Flap-jack,” the patented billfold |;
has appointed Arthur H. Miller
handle publicity and public rela.
tions. :

ROBERT M. O'DONNELL ha.
joined the executive staff of Ruth.
rauff & Ryan, Inc. He formerly wa;.
account executive with Fuller
Smith and Ross.

PECK ADVERTISING AGENCY
INC., has been appointed by France:
H. Leggett & Co. for Premier bran¢
food products. Radio will be used.

LEVY ADVERTISING AGENCY
Newark, has been named by the
Jack Woodford Press, Inc., book
Jpublishers.

MARK LARKIN has moved hi:
public relations and publicity offici:
to the Newsweek Bldg., 152 W. 42n¢:
St. He was formerly at 9 Sniffer |-
Court. In addition to publicizing ad. |,
vertising agencies and their clients:
he will handle Independent motior:
pictures and producers, radio anc
television. '

New D. ]J. At WCOG

Greensboro, N. C.—Dick Swansor
has been named master of cere
monies for the “Rise and Shine!
program heard daily on WCOG fron |-
6-9 a.m. Swanson handles his com |
mercials straight, spins his own rec.: ‘s
ords and answers the telephone him-
self.

HOW YOUR STATION
CAN HELP =
FIGHT POLIO

"Polio has struck harder this
summer than in many previous
years. Your station can contribute
to the community’s welfare by
helping to create a calm, informed
attitude about the disease.

Facts about polio are dramat-
ized in a 15-minute transcribed [

r

program offered to radio stations
free of charge as an educational
public service by The Mutual Life
Insurance Company of New York.
The program is based on authentic
information from the company’s
Medical Department.

The script is written by Gretta
Baker and produced by Chick
Vincent. Richard Stark is the
narrator. You can obtain a tran-
scription within a few days by
writing to: Medical Dept., THE
MuTtuAaL Lire INsurance Com- |
PANY OoF NEw YORK, 34 Nassau |
St,N.Y.C. - |

yay 2



www.americanradiohistory.com

-7 [ QU PNVIENT srara

Section of RADIO DAILY, Friday, September 2, 1949

Hoforola Makes Bid
In Luxury TV Field

* Motorola, Inc. made a bid for en-
:y into the luxury television set
teld this week with five new video
sts shown at a press preview in
Jew York’s 'Waldorf-Astoria Hotel.
'he price range is $395 to $825.
:eventeen other television sets in
11e medium and low price field were
‘1so displayed. R
i Motorola’s “Masterpiece Series” is
opped by the Gainsborough—a ra-
“io-television-phonograph combina-
on with a 16-inch viewing screen,
lmal 12 and five-inch high fidelity
npeakers, a three-speed record
+hange, and full range sound repro-
‘uction on AM, FM, phonograph
nd television channels. The set re-
:1ils at 8795 in mahogany, $825 in
1lond avodire wood.
+ The new TV line as a whole em-
iodies 11 new inventions developed
.y Motorola during the last two
-ears at a research expenditure of
iaore than $1,000,000, according to
I‘aul V. Gavlin, president of the
;ompany.
¢ These include “Magic Focus,” an
ilectronic device said to keep the
icture sharp in its entire area; a
cw sensitizer circuit; the “Bilt-In-
+‘enna”; a noise rejector; a new
ransformer-less system for focus-
ing the picture tube, and six other
anovations. For Motorola’s seven-
ach portable video set, a small in-
“oor antenna with a telescoping
dipole” was developed by company
ngincers,

ENGINEERS—
CONSULTANTS

RALPH B. AUSTRIAN

Television Consultant

1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Fots, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

PRODUCTION PARADE |

New RCA Mobile System

The communications section of
RCA’s engineering products depart-
ment has announced a new highly-
selective two-way mobile communi-
cation system for operation in the
30-50 mg. portion of the frequency
spectrum, known as “The Fleetfone.”
The new system is a companion to
the recently-announced RCA Car-
fone mobile equipment for use in the
162-174 mg. band. It is designed for
use in police and fire protection,
forestry, public utilities, transport-
ation, the petroleum industry, and
the federal government departments
which are licensed to operate in the
lower frequency band. It is avail-
able at RCA, Camden, N.J, or at
local field representatives.

GE Appointments

General Electric has announced two
new appointments in its transmitter
division—C. G. Roberts as product
manager for broadcast and televi-
sion equipment, and F. P. Barnes as
sales manager of communications
equipment. Roberts will be respon-
sible for coordinating advertising,
sales promotion, manufacturing and
engineering for both broadcast and
television lines. Barnes will be re-
sponsible for sales, advertising, and
sales promotion of land-mobile com-
munications equipment. He joined
Genceral Electric in 1937, and Rob-
erts in 1928.

Tele-tone Cleveland Showing

Tele-tone Radio Corp. has report-
ed an cnthusiastic response among
its dealers in Cleveland following
the first in a series of regional dis-
tributors conventions in that city.
Ten television receivers and several
new table model radio sets were pre-
viewed during the Cleveland meet-
ings. Morton M. Schwartz, Tele-
tone's general sales manager, esti-
mated that orders totaling more than
$500,000 were taken during the first
day of the convention. The TV sets
range from 10” tube table models
through 1214” and 16” table and con-
sole scts.

AM-FM Covcrage Map

Zenith Radio Corp. is making
available to all FM stations and all
AM stationd with FAI affiliates a new,
official coverage map showing the
arcas of AM and FM reception
throughout the U. S. The map was
compiled by Caldwell-Clements, Inc.,
from material supplied by the FCC,
the FM Assn., and the Clear Chan-
nel Broadcasting Service. First pub-
lished in the August issues of Radio
and Television Retailing, and Tele-
Tech magazine, the map indicates all
arcas where FM signals can be

heard dependably.

Demonstrate Woundwood Antenna

Radio dealers, broadcasters, and
test engineers have been invited to
attend a demonstration of a new
type of antenna mast on Tuesday,
Sept. 13, at 2:30 p.m., at the trans-
mitter site of WNYC, New York,
located in Greenpoint, Brooklyn.
The mast, a Woundwood antenna
distributed by the Special Purpose
Products Co., is constructed of cylin-
drical plywood developed for war-
time military use.

Bell Opens Davenport Branch

Martin Sugar, president of Bell
Television, Inc., New York, has an-
nounced the opening of a branch of=
fice at 120% West 3rd St., Davenport,
Iowa. A pioneer in the special in-
stallation of large-screen television
sets, Bell has made installations in
hotels, chain restaurants, clubs, in-
stitutions, and super-markets. The
firm also offers round-the-clock ser-
vicing of television sets.

RCA Dallas Rep Named

Edward J. Meehan, Jr., has been
appointed RCA Broadcast Equip-
ment Field Sales Representative in
the Dallas, Texas region. Meehan has
been an RCA sales engineer since
1946, and is widely known as direc-
tor of RCA's television clinic train-
ing programs. He worked on design
of radio countermeasures and other
equipment at Harvard’'s Radio Re-
search Laboratory in 1942-43, and
did advanced development work at
the Radiophysics Laboratory of the
University of Sydney, Australia.

Raythecon Names Distributor

The Raytheon Manufacturing Co.
has appointed the D. W. May Corp.,
Newark, as its exclusive distributor
of television receivers in northern
New Jersey, and Rockland, Orange
and Richmond counties of New York.
The May Corp. will hold dealer and
press showings of the complete Ray-
theon 1950 TV line in a few days.
As a fecature of its sales plan, the
firm offers dealers a full 60-day price
guarantec on all Raytheon receivers
bought during any current season.

TV Installation Aid

A two-way communications sys-
tem for use by television and radio
installation crews is in production
by the Whecler Insulated Wire Co.,
Inc., Waterbury, Conn. According to
the manufacturer, the installations
of television scts is made simpler
through vocal contact with the ser-
viceman adjusting the antenna on
the roof, and the man at the TV re-
ceiver. The system consists of two
high impedance sound - powered,
high-fidelity {felephone handsets. It
requires no batteries or other power

Magnefic Recording
Dominance Weighed

Chicago—The possibility of the
phonograph being replaced by mag-
netic recorders was raised here this
week by Marvin Camras, physicist
in charge of magnetic recording re-
search at the Armour Research
Foundation of Illinois Institute of
‘Technology.

Camras, who holds 38 U. S. patents
in the magnetic recording field, with
87 others pending, says, however,
that “at the present time there is no
direct competition between the two
since one is not a direct substitute
for the other.” This situation will
continue, he said, “until pre-record-
ed entertainment is available for
over-the-counter sale.”

Before such over-the-counter sales’
become a factor, he added, standard-
ization of tape and wire speeds, and
interchangeability of spools and
reels from different makes of
machines is necessary. He believes
the fact that magnetic recording is
rapidly replacing disc-type trans-
criptions in broadcasting may pre-
sage a similar trend in general re-
cording, “since broadcasters are in-
terested first in high-quality repro-
duction.”

“Magnetic records are adapted for
longer playing times,” Camras
pointed out. “This is an advantage
for classical and high quality music
works, since the entire selection,
perhaps the entire score from a mu-
sical show, can be played through
without a break.”

| ENGINEERS—
CONSULTANTS

McNARY & WRATHALL
RADIO ENGINEERS

906 Natl, Press Bldg. 1407 Pacific Ave.

Washington 4,D.C. Santa Cruz, Cal.
Member AFCCE

L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, IOWA
Phone 2-7824

GEORGE P. ADAIR

Radio Engincering Consultants
EXccutive 1230
EXccutive 5851

1833 M STREET, N.W,
WASHINGTON 6, D, C.

supply.
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Radio-Receiver-Sales
Increasing In Canada

(Continued from Page 1)
ported that in the first five months
240,900 radios were sold in Canada
for $18,002,000 compared with 180,200
for $16,779,200 in the corresponding
period of last year.

In the month of May the gains of
earlier months continued and num-
ber of receiving sets sold by produ-
cers in the month showed a sharp
rise of 49 per cent over the corres-
ponding period of last year. Sales in
May amountied to 50,100 units with
value of $3,537,100 as compared with
33,600 units sold for $2,828,400 in the
same month last year.

Provincial totals for the month
were as follows, those for May last
year being in brackets: Newiound-
land 300 (nil) units; Maritimes 2,600
(2,200) ; Quebec 7,500 (9,600); Ontar-
io 30,500 (12,500); Manitoba 2,000
(2,600); Saskatchewan 1,500 (1,700);
Alberta 2,700 (1,400) and British
Columbia 3,000 (3,600).

Ontario buyers during the five
months period spent $3,280,782 more
money on radios than they did a
year ago. They paid $11,098,268 for
138,803 radios, compared with $7,-
817,241 during the corresponding
period a year ago for 81,125 units.

Next in line, was Quebec where
40,428 units were purchased for $2,-
511,399, a drop from the 41,053 units
at $3,718,846 during the 1948 period.

The rcst of the provinces trailed,
some registering slight gains for the
five months, others losses.

Totals follow with those for the
corresponding 1948 five months per-
iod in brackets: Maritimes 15,224
units for $934,348 (12,067 for $891,-
682); British Columbia 13,498 for
$1,085,685 (17,684 for $1,818,619); Al-
berta 13,296 for $953,393 (9,637 for
$932,070) ; Manitoba 10,802 for $199,-
126 (11,621 for $970,912); Saskatche-
wan 8,519 for $602,848 (7,029 for
$629,832); Newfoundland 315 for
$16,613 (nil).

To Head AMA Seminar

Ernest de la Ossa, NBC’s director
of personnel, will serve as chairman
of a three-day seminar on “Admini-
stration of the Personnel Depart-
ment” to be held at the Fall person-
nel conference of the American
Management Association, Sept. 28-
30, at the Waldorf-Astoria Hotel.

Renewal

“Greatest Fights of the Cen-
tury,” film versions of the out.
standing boxing malches in the
past 50 years, will resume for
the 2nd year on the NBC fele
web beginning Friday, Sept. 9,
under the sponsorship of Chese-
brough Manufacturing Co. The
films will be shown each Friday
immediately following telecasts
of the boxing matches at Madison
Square Garden, which also start
on NBC.-TV Friday, Sept. 9.

% % Memo On Mexico % %

By FRANK BURKE

Editor, RADIO DAILY

'I'OVIAL Emilio Azcarraga who must have been the fullback during the
tandem plays of his college football days is Mexico’s No. 1 radio,
movie and television personality. Don Emilio is a man of great personal
charm, a hard bargaining business man in the clinches, and one who
reflects great devotion to his couniry and his people. . . . Unlike many
American millionaires he is modest, hospitable and human. . . . he is
Mexico’s master showman, one of its first citizens, friend to everyone.
w w * A
N attempt to characterize himn is a challenge. . .. to meet him
and associate with him is tlile only way one can fully appre-
ciate the spell of his great personality. . . . when he speaks of
. John Royal, vice-president of NBC, he refers
to “my dear friend Juan.” ... when he refers
10 American lourists he says “why look here
we have a stalue of George Washington, your
first President, why we love you Americanos.”
.+« . Don Emilio has two chauffeurs and a
garage full of cars. ... yet he prefers to drive
his own car and prides himself in 20 years of
driving without an accident.
w w w w

SENOR Azcarraga’s success is not based entirely

AZCARRAGA
direct his vast entertainment empire. . . . For instance, Clemente Serna
Martinez, who comes from Don Emilio’s hometown, Monierrey. is presi-
dent and general manager of Radio Frcgrammas de Mexico, which links
80 stations in a transcription network, . . . his able assistant is EL S3r.
Adrian R, Lajous who administers the network’s business. . . . Senor
Duran, who has the looks and charm of a son of the Emerald Isle, is
Don Emilio’s personal assistant. . . . Duran was a general in the days of
the revolution and is a master of the art of public relations, . . . Homero
Rios D, who like Senor Martinez, haiis from Don Emilio’s Monterrey.
heads up publicity and promotion at RPM,
w w w w
ADIO Station XEW is the key station of the Azcarraga opera-

tions in Mexico. . . . from early morning to midnight a full
schedule of “live” programming employing over 350 musicians,
radio artists, and upwards of 160 technicians and announcers,
give Mexican radio listeners the finest in musical, dramatic, vari-
ety, quiz and news programs. . .. American advertisers are heavy
time buyers both on XEW, XEQ and the RPM transcription net-
work. . . . Among them are Canada Dry, Colgate-Palmolive-Peet,
Sterling Drug, Pepsi-Cola, RKO Pictures. . . . such agencies as
Grant, McCann-Erickson, Young & Rubicam have Latin American
staffs in Mexico City and conduct advertising business from there
for all Spanish speaking countries.

pig w w w

FROM a purely personal angle we doff our chapeau to Senor A. C.

Guzman who heads the artist bureau of XEW and has the task of
rotating musicians, dramatic artists and other entertainers on the weekly
schedule of programs. . . . to efficient, hospitable Amalia Gomez Zepeda.
Don Emilio’s secretary., who is tops in the secretarial category. . . .
fo the enterprising staff of XEQ who had a wire recorder at he press
conference of Captain Eddie Rickenbacker and caught the spirit of the
American goodwill aviation mission. . . . to our own Arthur Godirey
for his modesty for the Rickenbacker affair by remaining in the back-
ground, lefting spotlight shine on pal, Captain Eddie. . . . to Senor
Adrian Lajous and his charming wife for a delightful ev‘ening at El
Patio where we heard Mexico’s Bing Crosby—Pedro Vargas—and were
enthralled by aquthentic Spanish dancers. . . . to all the senors and
senoritas who made our visits to the shrines, pyramids, cathedral,
Acapulco, bull fights, markets and other historic and cultural spots a
never-to-be-forgotten memory of Mexico's boundless hospitality.

on his own business acumen. . ., ., he
has surrounded himself by able execulives who

i

Gen. Foods Renews
Two (BS Weh Showy,

(Continued from Page ‘1) ¥
General Foods is Young & Rubicam
Of the five CBS package show;
realigned in the Fall schedule
“Luigi,” series starring J. Carrol.
Naish, now heard Sundays at 8:3p°
9 p.m., will move to Tuesdays a
9:30-10 p.m. beginning October {
“Escape” adventure series, will g
into the Thursday, 10:30-11 p.m., slg
starting Oct, 6. !

The Abe Burrows program, whic]:
was heard Mondays at 9:30-10 p.m
in the second half of the Lux Radi¢
Theater spot until the latter shov:
returned last Monday, will retun;
to the air on Fridays, Sept. 9, in th*|:
9:30-10 p.m. time period. “Youn I,
Love,” which had the Monday, 8:3 |.
p.m. spot until “Arthur Godfrey’ |.
Talent Scouts” came back last Mon |;
day, will shift to Fridays at 10-10:3
p.m., also on Sept. 9.

“Johnny Dollar,” adventure serie
which was heard Sundays at 6:30-
p.m., will move to Saturdays at 7
7:30 p.m.,, in order to make way fo
“Our Miss Brooks,” which will g.
into the 6:30 p.m., Sunday, spot fo
Colgate-Palmolive-Peat, Sept. 11,

G

" &

oy g

Decca Dividend
Directors of Decca Records, Inc §'
at a meeting yesterday declared
regular quarterly dividend of 121}
cents per share on the capital stocl:
payable September 30, 1949. Cp
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September 2
Barbara Jo Allen Bill Bacher
Fred von Ammon
Raymond R. Morgan

September 3 '
Betty Arnold Annie Canova
Nicholas Agenta Dale Cross w
Estelle O. Stoddard

September 4
Owen Jordan Les Little
Alan Ward
September 5
Robt, A. Bories R. C. Morenus
Harold Sanford John Henry
Norman Sickel _]'erry Law
September 6
John Chas. Thomas  Billy Mills . F

James E. Sauter
Paul Tremaine Bob Aathony ' ./
Phil McHugh Paul Lavalle 1 7

September 7 .

Alan Devitt Dan Russell . .
John A, Stewart N
September 8 v

A. Bernard Chappel Joe Bolton -
Jack R. Overall Nora Sidney
Clifford C. Harris Geo. Monnina ! &
John Harold Ryan Milton Watson :

Marie Green
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VULLEN BECOMES TV CONSULTANT

(]

TELE TOPICS

g)ON McNEILL, ABC’s personable mas-
' ter of ceremonies of the “Breakfast
fub” show, after a looksee of New York
rlevision programming and techniques of
mduction, has decided to table plans for
-try into the TV field until 1950. Mc-
nill evaluates the situation this way:
IVhile | think that considerable progress
1s been made in programming, 1 am con-
ticed that many things will be accom-
dshed in the next year and 1 will be
1se to wait until 1950 to take a whack
o the new medium.”

i‘MPlX is to be congratulated on pro-
curing the services of Frank Mullen
> the station’s TV counsellor. Mullen, for
any years gencral manager of NBC, did
| the TV spadework for the network and
.- thoroughly conversant with all phases
2 the video art. . . . besides he is an
ole administrator and has a wide circle
- friends in both the radio and TV ficlds.

[V BUSINESS is on the upturn in Chi-

cago. NBC reports a renewal of the
‘iday news telecast by Better Brands of
‘inois for Miller High Life Beer through
“e Frank C. Nahser, Inc., agency. In
«Idition spot business has-been placed for
"¢ Bowman Dairy Company through J.
~falter Thompson agency and the O'Cedar
:orporation, through Young and Rubicam,
ic., has bought 13 one-minute film an-
Juncements on a one 3 week basis for 13
ecks.

'NHILE FCC Chairman Wayne Coy has
been noncommittal on his plans since
tturning from Paris, the trade is placing
-agers that he will accept the post as
aid president of the Television Broad-
asters Association. . ., Coy is reported to
ave virtually agreed to take the job pro-
iding the salary terms are met. . . .
umors arc that the TBA post will pay
round $35.000 a year.

®
~IRST MIDWEST showing of RCA's new

theater television equipment will be
feature of the annual joint convention
¥ the Theater Equipment and Supply
Aanufacturers Association meeting at the
{otel Stevens, Chicago, September 26-28.
. . Al Morgan’s Show viewed on WGN-
TV, Chicago, since April, will become a
JuMont nctwork feature on September 6
:rhcn the Chicano outlet feeds it to the
tastern web from 7:30 to 8 p.m., CDT.
.. Ernic Simen, WBKB comic, back from
1 Henaluly vacation, and has resumed his
d3ily prozram on the Chicazo station. Flora
Campbell and Chester Stratton will be co-
ttarred in “Respectfully Yours™ on the
Kraft Television Theater cn NBC on next

PICTURE OF THE WEEK |

are John Reddy (being shaved),

not stooges.

Plagued with TV and radio writing assignments{MasteTson, Reddy
and Nelson, Hollywood’s prolific writers and producers, took their
work to the barbershop of the RCA building yesterday. Left to right

John Masterson, getting a haircut
and John Nelson pointing at the script. The trio of barbers are real—

WDAF-TV, Kansas City,
Planning Oct. 16 Kickoff

Kansas City, Mo. — WDAF -TV,
Kansas City Star outlet, will begin
regular commercial program opera-
tions Sunday, October 16, Dean Fit-
zer, station’s general manager said
yesterday.

The station has set a program
schedule of four hours nightly,
seven nights a weck. Kinescope
programs will be aired from all four
networks.

Repular test pattern operations
will begin on WDAF-TV Sept. 11,

BASCAP Extends Time
For Use Of TV Music

ASCAP ycesterday cextended
through Sept. 30, 1949, the right to the
use of its members’ music on televi-
sion, pending final agreement with
the television industry as to the
rates of compensation.

During the first eight months of
this year there were almost continu-
ous discussions between representa-
tives of the television industry and
representatives of the Society, and
extensions were given {rom time to
time.

ing condltions,

TV Eye Strain Is Denied
Conclusive proof that telovision vicwing is not harmful to the eyesight
is contained in a pamphlet issued by the Information Research Commititeo
of the Telovision Broadcasiers Association. This four.page booklet con-
tains the professlonal opinions on the cffects of TV viewing as cxpressed
by the natlon’s leading ophthalmologists and optometric and medical
associations. The pamphlet also olfers recommendations for best view-

_

Wednesdsy, 9:00 p.m., EDT.

S

Will" Assist WPIX
In Operations
Of Station

(Continued from Page 1)
Pittsburgh, in 1923, In 1926 he joined
NBC. Eight years later he joined
the Radio Cor-
poration of |
America and
was elected vice-
president in 1939.
He rejoined
NBC in 1940 as
vice - president
and general
manager and in
1946 was made
executive vice-
president. Mul-
len resigned his )
NBC post in 1948
to join the Rich- MULLEN
ards chain and remained in that post
for over a year.

Tn commenting on the retention of
Mullen, Robert L. Coe, WPIX sta-
tion manager, said that his appoint-
ment was “part of the already an-
nounced program of the New York
News station to develop a strong lo-
cal television operation.”

“Mr. Mullen’s outstanding experi-
ence in radio and television in New
York City will be made available to
WPIX,” Coe said. “He will aid in
the completion of the plans we have
for further development of WPIX.”

Mullen, who has been vacationing
at his summer home at Westport,
Conn., expressed pleasure in his new
association, yesterday. “I am pleased
to be retained as counselor to WPIX.
The potentialities of the station are
great as an independent operation
in the New York City area and I
know that with the support of the
New York Daily News that the sta-
tion’s future is assured.”

Ruth Lyons Promoted
To Crosley TV Post

(Continued from Page 1)
program director Bernie Barth will
assume new duties as coordinator of
television program activities, ac-
cording {o Robert Dunville, vice-
president and general manager of
the Crosley Broadcasting Corpora-
tion. In addition to her new duties,
Miss Lyons will continue to handle
her “Morning Matinee” and “Fifty
Club” programs over WLW, it was
stated. “Fifty Club” aired from Cin-
cinnati's Hotel Gibson over WLW,
five days weekly will begin regular
telecasts on WLW.T, September 12,
Barth who became WLW-T program
direetor on March 1 will coordinate
all Crosley programs.
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HE FCC has approved transfer

of KNET, Palestine, from Gor-
don B. McLendon, head of the Pales-
tine Broadcasting Co., to a corpora-
tion consisting of Billy Averitte
Laurie, 50 per cent stock; Leita
Moye Laurie, 49 per cent and Ann
Laurie Spencer, 1 per cent. Sales
price is said to be $32,500. Laurie is
owner of KEBE, Jacksonville, and at
one time was owner of KNET.

Howard ‘W, Davis, owner and gen-
eral manager of KMAC and KISS-
FM, San Antonio, formally opened
the new building in downtown San
Antonio which houses the studios
and business offices. There are a
total of 27 air conditioned studios
and offices which occupy the entire
third floor of the building. The re-
building and remodeling project
took two and a half years to com-
plete. Studios contain latest type
equipment.

Felix H. Morales has filed with the
FCC an amended request with ref-
erence to his original application
for a new standard broadcast station
at Houston which he would operate
on 1510 kilocycles with 1000 watts
daytime. He has changed the request
to the 1480 frequency and change of
studio location from Houston to
Pasadena.

The St. Mary’s Broadcasting Co.,
will file exceptions to the initial
FCC decision granting the Metro-
politan Broadcasting Co., a license
for a new outlet in Alamo Heights,
a suburb of San Antonio, and deny-
ing their application for the same
facilities, which was vacated by
KMAC here.

Red River Dave, singing cowboy,
heard over WOAI, San Antonio, will
have his first disc for MGM Records
released around Sept. 9. Dave re-
corded “First Love” written by a
San Antonio composer, John Currie,
coupled with. one of Dave's own
compositions ‘*Wrong Number.”
Dave signed a contract this summer
with MGM while he was in New
York on a vacation trip. For his first
recording session he sang three of
his original tunes.

A group of outstanding stage,
screen and radio stars from Mexico
were on hand to help KCOR, San
Antonio observe its fourth anniver-
sary which was in the form of a
stage revue given last Sunday at the
Municipal Auditorium. Panseco and
Gamboa of XEQ, Mexico City; Maria
Luisa Carbojol of XEW, Mexico City,
were among the artists. Others in-
cluded Manolin and Schelinski;
comedians of radio and screen; Ave-
lina Landin, vocalists; Manuel Ber-
nal, famous poet; pianist Pepe Ague-
ros, singer Eve Garza and El Trio
Los Pepes were among some of the
other outstanding talent. Raul A.
Cortez is president of the outlet
which was the first in this area to
present .Latin American programs,
and the first to serve more than 700,-
000 Spanish speaking listeners with
programs directed at them primarily
in this area.

RADIO

Indies Plan Meeting
In Chicago, Sept. 21

(Continued from Page 1)
Strouse, WWDC, Washington; Hugh
Feltis, KING, Seattle; Bob Venn,
WDMIE, Miami; Steve Cisler, WKYW,
Louisville; Sherman Marshall,
WOLF, Syracuse; Roy Albertson,
WBNY, Buffalo; John Englebrecht,
WIKY, Evansville; Al Meyer,
KMYR, Denver; Frank Devaney,
WMIN, St. Paul; Ralph Stufflebam,
KSTL, St. Louis; John Hurley,
WNEB, Worcester; Pete Schloss,
WWSW, Pittsburgh; Elroy McCaw,
KPOA, Honolulu; Gene Kelly,
WXILW, Indianapolis; Charles Bal-
thrope, KITE, San Antonio; (Cole
Wylie, KREM, Spokane; Jerry Sill,
WDMIL, Milwaukee, and Dave Baylor,
WJMO, Cleveland.

Get More TV Outlets,
Miss Hennock Urges

(Continued from Page 1)
will be in polychrome or mono-
chrome is a matter of secondary
importance, with the prime objec-
tive being the speeding of nation-
wide commercial service.

Miss Hennock said she discussed
her work at the Commission with
the President, making a routine re-
port on FCC problems. She would
not discuss her visit beyond saying
she did not talk of giveaways or
color TV.

Emerson Reports Rise
In Current Net Profit

Sharply increased earnings have
been reported by the Emerson Radio
and Phonograph Corp. and Subsidi-
aries for the 39-week period ended
July 30, 1949. Consolidated net profit,
after taxes, was $2,256,718, equal to
$2.82 per share on the 800,000 shares
outstanding.

‘Consolidated net profit for the
like period ended July 31, 1948, after
taxes, totaled $1,326,290.64, equal to
$1.66 per share on 800,000 shares out-
standing.

Snellgrove Heads CKBB

Barrie, Ont. — Canada’s newest
radio station, CKBB, Barrie, went
on the air Wednesday for the first
time.

The new station, located in the
Home Appliance Building, is a 250-
watt station, operating on a frequen-
cy of 1,230 kilocycles.

Manager of CKBB, Ralph Snel-
grove, is president of the Canadian
Association of Broadcasters. He was
previously manager of CFOS, Owen
Sound.

To Air Political Talk

Seven New York stations will
carry an address on Wednesday by
Newbold Morris at the Hotel Astor,
officially opening his dMayoralty cam-
paign. WJZ, WMCA, WQXR, WINS,
WMGM, and WFDR (FM) will air
the talk from 7 to 7:30 p.m. WEVD
will record it for broadcast at 8:30
p.m.

Friday, September 2, 1949.

DAILY

Two Winners Announced
In MBS “Forum” Contest

Washington Burcau of RADIO DAILY

Washington—The “American For-
um of the Air” announced yester-
day that two Navy veterans, both
college students, are winners of a
nation-wide contest sponsored by
the forum in co-operation with the
Young Democratic Clubs of America
and Young Republican National
Federation. ;

John L. Fishbern, Young Republi-
can of Dayton, Ohio, and Frederick
M. Garfield, Young Democrat of
Syracuse, N. Y., were chosen from
entries submitted by Young Demo-
crats and Young Republicans from
coast to coast. The contest was lim-
ited to people between the ages of
21 and 28, who were required to
submit written statements on the
subject “Why I Am a Young Repub-
lican” or the subject “Why I Am a
Young Democrat.” Selection of the
winning essay in each of the two
categories was made by a board of
judges composed of Sen. Estes Ke-
fauver, Democrat of Tennessee; Sen.
Joseph McCarthy, Republican of
Wisconsin, and Norman Thomas,
noted Socialist leader.

The Ohio and New York youths
will appear on the “American For-
um of the Air"” program of Septem-
ber 12 debating the question, “What
Are the Fundamental Issues which
Divide the Republican and Demo-
cratic Parties Today,” over the
Mutual network.

NEW BUSINESS

WMAQ®, Chicago: A 15-minute
period on Sundays by Greystone
Press Corporation for its “Do It
Yourself” program. The transcribed
series will be heard from 11:15 to
11:30 p.m. (CDT) beginning Sept. 11
The 13-week contract was placed
through H. B. Humphrey Company,

Spot announcement and station
break business was topped by an or-
der from R. J. Reynolds Tobacco
Company (Camel Cigarettes),
through William Esty Company, Inc,
New 7York, for five one-minute
transcribed announcements weekly;
beginning Sept. 2 for 52 weeks. The |
Maryland Pharmaceutical Company\h
(Rem and Rel), through Joseph:
Katz Company, Baltimore, ordered
104 one-minute live announcements |
at the rate of four weekly for 2
weeks beginning Sept. 26, and the
Kellogg Company, through Kenyon
and Eckhardt, Inc., N. Y., placed an
order for 104 {ranscribed station
breaks to be Reard twice weekly, for
52 weeks beginning Sept. 24.

Other spot business included an
order from Schick, Inc. (electric }t
razors) for 39 transcribed station:
breaks to be heard three times
weekly for 13 weeks beginning Sept."
19; and from Garrett and Company,
Inc. (Garrett Wines) through Ruth-
rauff and Ryan, Inc. for 30 one-
minute transcribed announcements
to be heard three times a week, '
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NBC CONVENTION OPENS TOMORROW

""Successors To Coy”
@sNow Being Discussed

l Washington Burcanw of RADIO \DAILY
% Washington—Speculation was rife
mere at the week-end that Wayne
120y will leave his post at the helm
»f the FCC shortly to accept a
335,000 job as head of the Television
sBroadcasters Association. At the
msame time, three names were prom-
vnently mentioned as possible suc-
essors to Coy as FCC chairman.
Coy, meantime, continued
iimaintain his silence, and it seemed
alikely that his colleagues on the
‘#Commission do not know with cer-
iitainty just what his plans are.

. Prominently spoken of to succeed

'(Continued on Page 6)

iNighttime Listening
Decline Is Reported

I The Pulse reports a decline in
zradio listening in six metropolitan
sareas for the July-August measure-
“ment period, with evening listening
iifalling off more than morning and
‘afternoon. The Pulse measurement
rcovered New York, Philadelphia,
(Boston, Chicago, Cincinnati, and
s Washington.
‘ “Stop the Music” continued to
lead the Top Ten ratings, followed
(Continued on Page 2)

vPope Leaves rves WHOM;
Succeeded By Brother

Fortune Pope, general manager of

" WHOM, New York foreign language
- station, is retiring from the radio
i post to devote his full time to his
i duties as vice-president and trea-
surer of the Colonial Sand and Stone

+ Company. Pope will be succeeded
at WHOM by his brother, Gene

(Continued on Page 2)

- Stormy Foreccast

In what was hoped to bo no
forccast of things to come, the
honorary tillo of “Chief Light-
ning” was conforred upon Chas.
S. Partridge (Nemo). WOR’s
weather {forecastor, at the annual
pow-wow of tho Shinnocock Indi-
ans near Southampton, Long
(sland, last Saturday. Chief Run.
oing Bull, tho tribo’s medicine
man, officiated.

Spot Campaign

St. Louis-—The Gardner Agency
is reported to have bought time
on approximately 500 stations for
a recruiting campalgn in behalf
of the U. S. National Guard.
5pot campaign is being launched
this month. John Naylor, Ir. is
handling the business as the Nc-
tional Guard account executive
of the Gardner agency.

Birds Eye Planning
Wide AM, TV Drive

The Birds Eye-Snider Division of
the General Foods :Corp. this menth
will launch “the largest and most
extensive advertising campaign in
the history of the frozen food indus-
try,” featuring radio and television
spots, magazine and outdoor poster
advertising.

.Budget-wise, Birds Eye will spend
approxxmately 10 per cent more than
its record-breaking advertising ap-
propriations of last year, according
to a company spokesman. Spot radio

(Continued on Page 7)

Stanton Receives Degree
From His Alma Mater |5

Columbus, O. — CBS President
Frank Stanton returned to his Alma
Mater, Ohio State University, on

of Laws degree, and to hear himself
eulogized for “his scholarly attain-
ments, his original contributions to
knowledge and to the advancement
of radio, his broad, human under-
(Continued on Page 2)

Friday to collect an honorary Doctor|

Affiliates Gathering In West Virginia
To Discuss Radio-TV Policies

Of The

Showcase Broadcasts
Set By Mutual Web

The first concrete plans to evolve
out of Mutual’'s program-revamping
conferences between president
Frank K. White and v-p in charge
of programming William H. Fine-
shriber call for four special preview
or “showcase” broadcasts promoting
the net’s across-the-board juvenile
shows and a new “Gabriel Heatter
Opportunity Show” series designed
to develop fresh talent and new pro-
grams.

In an obvious effort to maintain

(Continued on Page 8)

Gorin Named Treasurer
Of RCA By Board Action

Ernest B. Gorin, budget director
of Radio Corporation of America
since April, 1949, Friday was elected
treasurer of RCA succeeding Arthur

B. Tuttle who was appointed direc-

(Continued on Page 2)

NARSR's Membership,
AM-TV Du'ectory Out

The National Assocxatlon of Radio
Representatives has mailed out its
first directory of members and the
stations they represent to time buy-

{Continued on Page 7)

CBS And NBC File Briefs
On FCC ‘Giveaway’ Edict

Both CBS and NBC followed in
the footsteps of ABC by filing their
separate petitions Friday in the U. S.
District Court for the Southern Dis-
trict of New York seeking an injunc-
tion against the FCC's edict on give-
away shows, )

All three Bills of Complaint were
substantially the same in wording.

NBC’s Bill of Complaint, similar
to that of OBS, said, in part: “Plain.

tiff and others filed briefs in opposi-

tion to the proposed rules and parti-
cipated in oral argument before the
Commission on -October 19, 1948, The
Commission did not present any ar-
guments or adduce any evidence at
that hearing or at any other time in
support of its proposed rules.”
NBC's brief also pointed out it
“now broadcasts and has contracted
to continuec to broadcast in the fu-
ture, certain programs, some of
(Continued on Pago 6)

Network

(By Staff Correspondent, R. D.)

White Sulphur Springs,
West Va.— Assurances from
President Niles Trammell and
Charles R. Denny, executive
vice-president, that web will
continue to vigorously exploit
AM radio as a commercial
medium despite the growth of
television will highlight the
third annual convention of

(Continued on Page 8) .

Radio, TV Highligh
4-A Conclave Agenda

Radio and Television highlight the
agenda for the annual Eastern Con-
ference of the American Assn, of
Advertising Agencies, to be held
Oct. 4 and 5 at the Hotel Roosevelt,
New York.

Present plans, according to Ray
Vir Den, president of Lennen &
Mitchell and chairman of the New
York Council of the 4 A’s, call for

(Continued on Page 7)

Re-Hire Fired Employes,
NLRB To Tell 2 Stations

Washington Burcau of RADIO DAILY
Washington—NLRB {rial exam-
iner Thomas L. Wilson, recommen-
ded at the week-end that WCOG,
Greensboro, and WAYS, Charlotte,
N. C., be ordered by the board to

(Continued on Page 8)

Dividend

Following the meeting of the
Board of Directors of the Radio
Corporation of America held Fri-
day in New York, Brig. General
David Sarnoff, chairman of the
bouard, announced that a divi-
dend of 87% conts per share has
boon declared on the outstanding
shares of $3.50 Cumulativo First
Preferred stock, for the period
from July 1, to Sept. 30, 1949
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% COMING AND GOING <

Tues., Sept. 6, 1949

WALTER  WINCHELL, Amerlcan network
con tator, who during the past seven wecks

will return to the air

has .been vucutiunin?, n
8th consecutive scason of

next Sunday for his

Vol. 48, No, 46 10 Cts.
JOHN W. ALICOATE : : Dublisher
FRANK BURKE : : : : : Editor | ro0dcosting.

MARVIN KIRSCH Business Manager

Pubhghcd daily except Saturdays, Sundays
and Holidays at 1501 Brozdway, New York,
(18), N. Y, by Radic Daily Corp., J. W.
Alicoate, President.and Publisher; Donald M
Mersgreau, Treasurer and General Manager;
Marvin_Kirsch, Vice-President; Chester B.
Bahn, Vice-President; Charles A. Alicoste,
Secretary., Terms (Postage free) United
States (other than California) $10.00 one
year; California, $15.00, Foreign, $15.00.
Address all communications to Radio Daily,
1501 Broadway, New York (18), N. Y.
Phone Wlsconsin 7-6336, 7-6337, 7-6338.
Cuble address: Radaily, New York.

WEST COAST OFFICES
Al Steen, Mnanager
6425 Hollywood Bilvd, Phone: Gladstone 8436
WASHINGTON BUREAU
Andrew H. Older, Chief 6417 Dahlonega Rd.
Phone: Wisconsin 8271
CHICAGO BUREAU
Hal Tats, Manager.
360 No. Mlchigan Ave.
Phone: Randolph 6-6650
SOUTHWEST BUREAU
Paul Glrard, Manager
Tower Petroleum Bldg.,
Dallas, Texas
Phone: Rlverside 5491

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y
under the act of March 3, 1879.

FINANCIAL

(September 2)
NEW YORK STOCK EXCHANGE

ot
Low Close Chg.

High
ABC ............. 6 6 6 ...
ﬁdmi'rfull Cgrp. ..., 183 1835 1835 ......
m. Tel. & Tei... 14414 144°° 1441 i
CBS A .vvvnni 83 "an st 2

Stewart-Warner
Woestinghouse ... ..
Woestinghouse pfd. .

2

Zenith Radio ..... 2434 25 |
NEW YORK CURB EXCHANGE
Not. Union Radio.. 23§ 23 215 — 1
OYER THE COUNTER
Bid  Asked
DuMont Lab, ............... 13 14
Stromberg-Carlson .......... 1013 Ny

Gorin Named Treasurer
O1f RCA By Board Action

(Continued from Page 1)

tor of foreign investments. Gorin
joined RCA in June, 1944, as ad-
ministrative assistant to President
Frank M. Folsom, then vice-presi-
dent in charge of the RCA Victor
division, Camden, N. J. In the fol-
lowing year he became budget di-
rector of the division.

ISTENTLY, SELLING THE NORTH
NTRI, 'CHEST MARKET

WELLS CHURCH, director of news broadeasts
for CBS, ond BOB BENDICK, of the special
events deportment, will return today from
Clevelond, where last Saturday, Sunday end
Monday they broadcast the National Air Races.

HARRY MARBLE, of “’Hits and Misses’ and
the Margaret Arlen program on WCBS, off for
a two-weck vacotion ot Sumner, Mc. During
his obsence his shoes will be filled by George
Bryan and Bill Shiplcy.

HARRY FEENEY, Columbia’s gift to the trade
papers of the industry, today will return from
his second vacotion of the ycar and will re-
sume the distribution of his journolistic largess
to the Fourth Estaters of the radio ficld.

GORDON GRAHAM, assistant program direc-
tor at WCBS, is vacationing.

DALE MILLER end JIM BURROWS, dircctor
of the American Legion Junior Sandlot Basc-
boll Organization, are in Omaho, Ncbr., where
they are conferring with Dick Welne, stotion
manager of KBON, on plans for the “cham-
pionship’* broddcast which this weck will origi-
note at KBON and be heard over the Mutual
network.

DREW PEARSON, Amcrican nctwork com-
mentator, who had been vacationing, returned
to New York ond resumed his American nct-
work programs Sunday. Ed Thorgersen, radio
and sports commentator, has been signed as
announcer on the program,

LYMAN CLARDY, dircctor ot WCBS, off Fri-
day for Europe. Hc'll be awey a month and
will visit England, Fronce,
Holland.

BILLY ECKSTINE, singer, and MILTON EB-
BINS, his manager, left over the wcek-end
for the West Coast, where they will confer
with officials of M-G-M.

Switzerland and

Nighttime Listening
Decline Is Reported

(Continued from Page 1)

by “Leave It To Joan,” a summer re-
placement, “Inner Sanctum,” “Es-
cape,” “Mr. District Attorney,”
“Breakfast With Burrow” (another
newcomer), “Crime Photographer,”
“Gangbusters,” “Mr. Keen,” and
“Your Hit Parade.”

Zenith Names J. A. Miguel
International Div. Mgr.

John A. Miguel, Jr.,, formerly with
RCA, has been appointed manager
of the International Division of the
Zenith Radio Corp.

Making his headquarters in Chi-
cago, he will be in direct charge of
Zenith’s export trade with foreign
distributors and over overseas cus-
tomers. While associated with RCA,
Miguel served as regional director
for the Far East, and earlier as gen-
eral manager of its Mexican sub-
sidiary.

Haverlin Recuperating

Car] Haverlin, president of Broad-
cast Music, Inc, is recuperating on
the Coast from a minor operation.
He had gone to Hollywood on a
business trip, and is planning to at-
tend the NAB District meetings, be-
ginning with the opening of the ser-
ies by District 9, at the Northern-
aire Hotel, Three Lakes, Wisconsin,
Sept. 14-16, and following a few days
later with District 11, at Minneapo-
lis.

Attendance at the NAB meetings
however, will depend upon whether
the BMI prexy’s physician dis-
charges his patient in sufficient time.

Stork News

A son, Rand William, was born to
Mr. and Mrs. Willlam Forest
Crouch of Katonah, N. Y. on Sunday,
August 28th at White Plains Hospi-
tal, White Plains, N. Y., weight 8 1bs.
9 o0zs. This is their third child. Father
is vice-president in charge of pro-
duction of Special Purpose Films,
Inc,, of 16 East 58th Street, New
York City.

Pope Leaves WHOM:
Succeeded By Brother

(Continued from Page 1)
Pope, Jr.,, editor of Il Progresso
Italo-Americano, daily Italian lan-
guage newspaper published in New
York.

Fortune took over the manage-
ment of WHOM when the Pope in-
terests acquired the station from the
Cowles organization in 1946. Under
his' direction the station obtained
5,000 watts fulltime power and con-
structed new New York studios.

(Sfanton GelsDegree

il

From His Alma Mafer

(Continued from Page 1)
standing, his unusual executive abil-

sibilities. . . .”

Bland L. Strad-
ley, vee - pee of
the university,
where Stanton
taught psychol-

degrees at Ohio

QOhio Wesleyan.
He left the Ohio
i State faculty in

En 1935 to become
STANTON research director
for CBS, and by 1946 had risen to
the network'’s presidency.

Gates Sales Mgr. WIDE

Biddeford, Me.—James Gates has
been named sales manager of WIDE.

the station in October, 1948, he was
employed by WCAX, Burlington,
Vt.; WESX, Salem, Mass, and
KRDO in Colorado Springs, Colo-
rado.

“Well,
I'll be

their sales have increased

Remember W-I-T-H, the
the whole W-I-T-H story.

Timothy, the jaguar from South America, seems to be
overcome with amazement at what he sees. Maybe Tim is
seeing for the first time one of the new hair-dos our young
ladies are sporting these days.

Many businessmen are amazed when they see how much -

after advertising over W-I-T-H.

This might be due to the fact that W-I-T-H covers 92.3% of
all the radio homes in the Baltimore trading area!

radio station that produces amaz- -
ing results. Call in your Headley-Reed man, he’ll tell you:

SWITH

BALTIMORE, MARYLAND

Tom Tinsley, President - Represented by Headley-Reed

State, after get--
ting his B.A. at .

ity and administrative gifts in a
technical field of high social respon- -

The degree was presented by Dr.:

ogy. He fook his .
M.A. and Ph.D.

Prior to joining the sales force of .

1
i
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Every day is Labor Day for Jamison...
: | ...and he loves it.

According to our man Jamison, a good radio and television representative
is a fellow who makes things easier, more efficient and more
profitable for other people. And, of course, the types of other people

he is particularly interested in are:

1) broadcast advertisers . .. and

2) broadcasting stations.

“We representatives,” he often says, “are in business for just one thing
...TO GIVE SERVICE. National Spot Broadcasting is an

exceedingly complex medium...often involving hundreds of different
stations, each on a separate contract. Few advertis¢rs, and even

fewer stations, are equipped to make all their own arrangements. But-
firms like Weed and Company, with offices in every major time

buying center across the nation, are in a position to render a

unique and valuable two-way service.

-

“Performing this service expertly requires hard work and plenty of
it...which ﬁndoubtedly accounts for
my onn personal success, as well |

as the outstanding position of

+ Weed and Company in the field.”

radio and television
e e Station Vepﬂfe;mmﬁw;

d new yortk +« boston . chicago . detroit
d Il C O1m Pal’ly san francisco .

atlanta . hollywood
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CHICAGO

By HAL TATE

ARRY CAMPBELL, farm direc-
tor, and Christy Flynn, engineer,

of WBBM, are in Indianapolis to]’

make tape recordings of the Indiana
State Fair. Their recordings will be
recorded and heard -on Sept. 10 from
3:30 to 4 p.m., (CDT).

George Watson, star of WBBM's
“Gold Coast” shows, and Art Mer-
cier, WBBM announcer, were guests
of J. L. Van Volkenburg, CBS vice-
president in charge of television,
over Labor Day at his summer home
at Ishpeming.

Visiting WBBM and the Chicago
office of Radio Sales last week were
George Hartford, director of sales
for WTOP, Washington, and George
G. King, sales manager of KTTV,
Los Angeles.

‘William Halligan, Jr., has been
promoted to the post of communica-
tions sales manager of the Halli-
crafter Company. . .. The Frederick,
Franz, and MacCowan Agency will
handle the Blue Cross and Blue
Shield radio program. ... John H.
Kelly, copy director of the Roche,
Williams & Cleary agency, is now
vice-president. . .. Bev Dean, WBBM
producer, is at Green Lake, Wis., for
the international education meeting,
and will conduct a radic workshop
there.

First transcriptions of the new
Larry Fotine Orchestra will be in
the September release sent to sub-
scribers of the World Broadcasting
Company’s transcribed library ser-
vice. Fotine is currently playing at
the Melody Mill here, and getting
nice notices. He also records for
Decca.

Don Herbert, “It’s Your Life” in-
terviewer and co-producer, will
spend several days at the St. Charles
reformatory for material for a show.
Hope they don't figure it's his life,
and keep him there!

117-119 W. 46 St.

HENRY GREEHFIELD, Mg. Director N.Y.19

California Commentary. . . !

® ©® @ [nstallation of a new type Zoomar television lens is being
made at KECA-TV in preparation lor tclecasting local collegiate grid
games next month, Boasting a much iaster speed than earlier models, the

lens will be first in use of a new type periected for
Hollywood coverage of night games, according to Jerry Fair-

banks, president of the Zoomar firm. Ray Lindsay.
head of Fairbanks’ camera research depariment, is supervising instal-
lation. . . . William Keighley, of CBS’ Lux Radio Theater, and his wife,
the former Genevieve Tobin, will commute between Hollywood and
New York during the winter months, They will occupy their Manhattan
apartment several days each month, . . . Betty Falk, Don Lee reception-
ist, and Earl Stevens, of the Don Lee TV staif, will be married Sept. 10 at
the First Methodist Church in Hollywood. . . . Myron McNamara, for the
last two years sales manager of 6000 Sunset Recording Studios. has
joined the sales staff of Universal Recorders and will work with Sales
Manager William Lindsey. . . . Allan Jones off o London to record
another 13 weeks of the BBC programs, in addition to the commercial
halt-hours sponsored by Lever Bros. . . . Ziv discussing new deal with
Margaret Whiling to cut a new program series for its radio library, simi-
lar to the Barry Wood show. . . . Dick Haymes and his attorney,
N. Joseph Ross, are setting up their own TV produclion {irm to turn
out formats confined to musicals and children’s stories, . . ., Normen
MacDonnell, new direclor of “Suspense,” was a uniformed guido at
CBS 10 years ago. . . . Phil Harris and his gang are back from a
six-week fishing trip through the Northwest. . . . University of California
Extension is stiarling an evening course in elements of sound recording,
designed for motion picture, electrical and radio engineers, at Hoily-
wood High, starling Sept. 14,

w w w w

® @ e The D'Arcy Advertising Agency has opened a Holly-
wood office to handle the Edgar Bergen radio show, which tees
off a new Sunday series for Coca Cola on Oct. 2, New office will
be next door to Bergen's own office on Hollywood Blvd. Paul
Louis and Dario Soria will be the execs. in charge. . .. Ken Niles
will be Joan Davis’ regular announcer for Roi Tan cigars when
“Leave it Joan” bows over CBS on Sept. 9 . . . Printed reports
last week to the effect that Samuel Goldwyn was preparing to
produce films for NBC television were described as bunk by NBC
spokesman. . . . Innes Harris, Young & Rubicam commercial super-
visor, has been transferred from the Hollywood office to New

York. And Wilder Wylie is a new commercial writer for Y & R

in Hollywood. . .. Off to the NBC convention in White Sulphur
Springs, W. Va., are Sidney Strotz, Hal Bock and Jennings Pierce.
.« » Russell Burroughs, former commercial manager of KBMT 1n
San Bernardino, has been named business supervisor of NBC's
Western Division program department.
w * w *

® 6 @ We caught an advance showing last week of the tele-
vision films produced for Procter & Gamble and distributed by General
Television Enterprises. Four films were shown—"Germelshausen,” “Char-
lotte Corday.,” “Vain Glory” and ““Smooth Fingers.” If these are repre-
sentative of what the series has to offer, tele viewers are in for a treat.
They are well produced, expertly cast and entertaining. Teleplay pro-
duced the first two mentioned and Ace Pictures made the laiter pair.
Pictures run 12 minutes and a lot ¢f story is packed into them. They
should do well. . . . The Carnation Co. opened its new national head-
quarters Tuesday with guided tours and a mammoth buffet and cockiail
party. . . . Hal Roach says he’ll spring an important television an-
nouncement shortly.

-G - S G ¢

~ SOUTHWEST

L, CLAUSER, pioneer western ra-

dio tunesmith is back on KTUL,
Tulsa, after two years absence on
the Texas State Network and KFJZ,
Fort Worth. For years manager of
one of the most popular western
bands, this time Clauser is doing a
solo act on Homespun Philosophy,
backed up with his guitar and re-
cordings for background.

Clyde Rembert, managing director,
KRLD, CBS Dallas, and Jim
Crocker, assistant manager, are déep
in the throes of arranging the NAB
District 13 convention at the Adol-
phus Hotel in Dallas on October 3rd
and 4th and warn those who expect
to attend, that reservations are
pouring in and “first come—best
served.” '

Kenyon Brown, managing direc-
tor of KWFT, Wichita Falls, Texas,
is on a fast vacation and business
trip to the West Coast.

Charles Clough, manager of
KWFT, Wichita Falls, Texas, and
Paul Girard, regional representative,
are on a fast swing through the Gulf
Coast cities.

Featuring interviews made last
month with Texas “Yanks” overseas
with the U. S. Army Air Forces,
Porter Randall and Hal Thompson,
KFJZ-Texas State Network news-
men, are currently presenting a
weekly half-hour series of programs
over TSN stations 8:30-9 p.m., CST
Tuesdays. Relatives and friends of
those interviewed are notified prior
to broadcast date by Clyde Pember-
ton, KFJZ, Fort Worth, commercial
manager.

Howard H. Fry, formerly of
WMOH, Hamilton, Ohio, has taken
over duties on the commercial staff
of KFDM, Beaumont. He is also a
member of the board in the Beau-
mont Broadcast Corp., owners and
operators of the outlet.

HOW YOUR STATION
CAN HELP
FIGHT POLIO

Polio has struck harder this
summer than in many previous
years. Your station can contribute
to the community’s weifare by
helping to create a calm, informed
attitude about the disease.

Facts about polio are dramat-
ized in a 15-minute transcribed
program offered to radio stations
free of charge as an educational
public service by The Mutual Life
Insurance Company of New York.
The program is based on authentic
information from the company’s
Medical Department.

The script is written by Gretta
Baker and produced by Chick
Vincent. Richard Stark is the
narrator. You can obtain a tran-
scription within a few days by
writing to: Medical Dept., THE
MutuaL LiFe INSURANCE CoM-
PANY OF NEw YOREK, 34 Nassau

St., N. Y. C.
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SPENCER TRACY

o N GINGER ROGERS |
ALFRED LUNT  LYNN FONTANNE

5th Season S‘l‘arts Sei)tember 11 ) Y-IO.AN FONTAINE

THEATRE GUILD
ON THE AIR

NOW ON NBC * 8:30 r.#.cn SUNDAYS

To bring the theatre’s best to America’s radio audience, United'States Steel
presents distinguished stars of stage and screen...in full-hour performances
of Broadway’s hit plays...producéd by The Theatre Guild.

ROBERT
MONTGOMERY

RICHARD WIDMARK

.o.ond GEORGE HICKS speating for U.S. STEEL
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Two More Webs File
On Giveaway Edict

{Continued from Page 1)
which will, and all of which may,
fall within the terms of the Order.

“In the 36-week period, Septem-
ber, 1948, to June, 1949, there were
at least six such programs broadcast
over NBC, utilizing a substantial
number of hours weekly of radio
time, over a network of up to 130
stations, with yearly billings in ex-
cess of three million dollars.” The
Bill of Complaint alleged further
that “NBC has developed some of
these programs itself and has invest-
ed substantial sums in the prepara-
tion of such programs.”

In its petition, CBS declared that
it “has invested large sums of money
in developing and furnishing a radio
network program involving the
award of prize or prizes to members
of the radio audience. Said programs
do not in any way violate Section
1304 of the United States Criminal
Code (18 U.S.C. Sec. 1304) which
prohibits the broadcast of any lot-
tery, gift enterprise, or similar
scheme.

“Plaintiff is presently furnishing
at least two such programs to its ra-
dio-network stations on a sustaining
basis and one such program on a
commercial basis.”

CBS described in detail its current
giveaway shows and stressed the
point that “no consideration is given
by any contestant.”

A1l three networks alleged that if
the FCC edict is not enjoined, they
would “suffer irreparable damage
and injury.” They emphasized the
“popularity” and “public approval”
of their giveaway programs, and
pointed to the “goodwill” which
such shows have created for the net-
work stations.

The attorneys representing NBC
in the injunction are Cahill, Gordon,
Zachry & Reindel, 63 Wall Street,
New York. Columbia’s attorneys in
the action are Rosenman, Goldmark,
Colin & Kaye, 165 Broadway, New
York.

Clement Joins WDVA

Danville, Va.—Filling the vacancy
left by Jim Adams who has accepted
an announcing position with WPTF,
Johnny Clement has joined the staff
of WDVA as announcer. He was
previously associaled with WARD
and FM, CBS outlet, and broke into
radio with WHLF. He received his
training in the Radio Workshop of
N. Y. U. and at the National Acade-
my of Broadcasting in Washington.

Rabpio DAILY survey showed that

fall prospects for sponsorship
of daytime programs on the four
major networks are better now than
they were a year ago, with NBC
having only 6% hours left to sell
during an entire week, CBS with
9% hours, ABC with 13% hours and
Mutual with 8% hours plus partici-
pations on 14 hours worth of co-op
shows,

Philip Morris, a heavy daytime
advertiser, shifted its million-dollar
network sponsorship from MBS to
ABC, effective about the middle of
October. However, Mutual regained
some of this loss in revenue when
Quaker Oats Co. increased its “Man
On The Farm” program to a full
hour fo bring the cereal firm’s
sponsorship on the web to 1% hours,
representing total annual billings of
more than $1,200,000.

Mutual also garnered some new
business from the Murine Company
which will sponsor the five-minute
Saturday news broadcasts of Joha
B.:Kennedy under a 52-week con-
tract. Rhodes Pharmacal Co. will
enter radio for the first time on
Sept. 20 when it will begin spon-
sorship, in behalf of its headache
tablet, Imdrin, of Gabriel Heatter
over 150 MBS stations, twice weekly.

In turn, ABC added Serutan to
its roster of advertisers with the
signing of a contract for a new four-
times-per-week program on which
Victor Lindlahr will discuss food
problems, beginning Sept. 11

NBC grabbed its share of new
business by signing the American
Tobacco Co., for sponsorship of a
new Monday-through-Friday musi-
cal series, “Light Up Time,” which
began yesterday, 7-7:15 p.m., EDT.
Another NBC sponsor, Miles Labor-
atories, will bring back the web’s
“Quiz Kids” on Sept. 11 at 4 p.m.,
CDT, instead of at its former 3:30
p.m. spot. NBC’s Radio-Recording
Division reported that the sales for
“Touchdown Tips,” a {transcribed
grid series, are 33 per cent above the
number of confirmed orders on the
books at this time last year.

The scoreboard on inter-network
“raiding” was marked up again dur-
ing the week when Carnation Co.
announced it would shift its “Con-
tented Hour” from NBC, where it
has been since its debut in 1932, fo
CBS on October 2. CBS also an-
nounced 52-week renewals for
“Gangbusters” and two daytimers,
“The Romance of Helen Trent” and
“Our Gal Sunday.” Included in
Columbia’s new contracts were re-
newals by General Foods Corpora-
tion of its two shows, “My Favorite
Husband” and “The Goldbergs.” But
on the downside of the CBS ledger
was announcement that Campana
will drop the net’s “First Nighter”
program for at least one year, eflec-
tive Sept. 29.

Inter-network rivalry was put
aside during the week when three
webs, ABC, CBS and NBC decided

+ THE WEEK IN RADIO

Upturn Seen in Daytime Sponsorships
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to fight the FCC’s edict on give-
aways. ABC took the first concrete
step on Wednesday by filing its pe-
tition for an injunction against the
FCC in Federal Court, Southern
District of New York. The other
two webs delayed filing their sep-
arate Bills of Complaint because of
minor details in the wording of their
briefs.

A report by the NAB showed that
profits to broadcasters during 1948
were down, continuing a trend star-
{ed in 1946, and that operating ex-
penses, of which wages were the
largest part, were up.

Sales of radio sets in Canada dur-
ing the first five months of this year
increased by more than $1,000,000
over the corresponding period of
last year, according to the Bureau
of Statistics in Montreal . .. In the
United States, the July turnout of
home receivers was the lowest of
the year, with a number of plants
shut down entirely for wvacation
periods. . . . Zenith Radio Corpora-
tion, which shut down for a two-
week vacation, reported “indications
that the radio and television indus-
try is experiencing a sharp pickup,”
even though the firm’s shipments
for the quarter ending July 31 were
down 10 per cent from those during
tthe same period a year ago.

Rapio Da1Ly’s editor Frank Burke,
who was winding up his vacation
last week in Mexico, reported from
Mexico City that the Mexican gov-
ernment was understood to have
asked the U. S. State Department
to postpone the NARBA conference
at Montreal. . . . More than 150
American government radio and in-
dustry technicians agreed that the
U. S. delegation to the NARBA
conference should refuse to go along
with any move to narrow the pres-
ent 10-kilocycle AM bands. . . . The
Voice of America strengthened its
position in Europe with the addition
of a new high-powered medium-
wave relay station at Munich, Ger-
many.

Off Air For Two Hrs.

Birmingham, Ala..—WKAX was off
the air recently for two hours when
its transmitter cable was cut. Ralph
M. Tanner, general manager of the
station said an 8-inch section was
sliced from the cable which carries
program lines from the downtown
studios to a transmitter station, Ear-
lier, Tanner reported the transmit-
ter and a number of radio tubes had
been burglarized.

WROL Football Contract

Knoxville, Tenn. ~— WROL has
signed an exclusive contract with
newly-formed XKnoxville Profes-
sional Football Club for broadcast-
ing descriptions of all games played
this season. Allen Stout, the station’s
director of sports and special events
will handle the play-by-play de-
scription chores for the Sunday af-
ternoon games.

“Successors To (oy"i
Now Being Discusse’

(Continued from Page 1) iL

him are Commissioner Frieda l*
Hennock, general counsel Ben Cp A
tone and the former NAB presidet
Neville Miller. Miss Hennock, it}
urderstood, is interested either i
the Commission chairmanship or'
Federal judgeship in New Yor
She is believed to have discusse
both these possibilities with Pres
dent Truman, Thursday, althoug
she will not comment in detail upe-
her visit. i
Cottone is a personal favorite ¢
Coy, and has substantial industr
backing for the Commission chaif
He has a lengthy record of Newf
Deal legal posts, and is thorought t¢
familiar with Commission proce
dures and cases. B
Miller, former mayor of Louis b
ville, is now practicing law in Wash [
ington. It is said that Vice-Presider Ji
Alben Barkley is ready to advanct
Miller for the FCC post. Miller |
brother has been very close to Bark
ley in Kentucky, and Miller him |
self is well known to the Viee s
President from his Kentucky days i

WCSLFM 2nd Birthday'

Columbus, Ind.—The week of Sep:
tember 1 through 8 has been s¢
aside by WCSI-FM to celebrate it |
second anniversary. The station it#
preparing several special salute pro-
grams and WCSI sponsors are mak: |’
ing plans to run congratulatory}:
newspaper and radio ads. Severalj
record manufacturers are planning |’
to run special {rade paper ads about |
WCSL d

WHOK Appointments

Lancaster, Ohio — According to §
recent announcement, Bob Respress
has been named chief announcer |
and promotion director of WHOK. |
Dave Collins has been appointed
music and farm director and Paul
Miller is special events director.

W —= W\ = _
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NEED RECORDING
TAPE IN A HURRY?

For emergency use, we will
rush-ship {by Air if outside
N. Y. area) “up fo 20 reels
fcom our New York stock at
prices listed for such quantities.

CALL

OR WRITE

today for complete

Recording Tape price
list and a Free supply of
Program ldentification

1 Labels. |
AUDIO & VIDEO PRODUCTS CORPf
1650BROADWAY, NYIONY
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'OLOR TV TESTS SET FOR CAPITAL

ITELE TOPICS

UBATTLE ROYAL is in prospect on the

subject of color television when the
!hearmg gets underway on September
3 CBS is keeping its mechanical scan-
it converter under raps and RCA is re-
ttd to have an armed guard around its
aronic  color expenmental labs at
Feton, N. J. The merits of both sys-
2 will be weighed by the Commission,
it is expected that the FCC may take
% toward the granting of commercial
¥: TV licenses.

UC HAS ANNOUNCED eight new staff

- additions at KECA-TV, its Hollywood
=n: art director—Dorcy Howard; assis-
1 art director—Lumir Mathauser; floor
tager — Jerry Franks; scenic artist —
van  Jay; studie director — Seymour
is; program assistanfs—Dick Darley,
it Finkel, and Dick Brown. ... An all-
v TV sets-in-use high for the Philadel-
h- area was recorded last week during
n American Legion parade, Radox re-
¢;. Between 9:45 and 10 p.m., 83 per
:1 of all Philadelphia sets were on, and
Gyer cent were turned to the parade.

®
(/AXINE.KEITH has been named pro-
1 gram coordinator for the new TV
15, “Tonight On Broadway,” which will
it on October 2 and will feature high-
i5s of Broadway shows. Miss Keith will
c:as liaison between the Fact Finding
‘timittee of the legitimate theater unions
#:guilds and the producers of the Broad-
m shows which are to be televised.
[ ]

# WDSU-TV cameraman and an an-
't nouncer, Ken Muller and Fred Paul,
' into the tecth of the Florida hurri-
last week to get the first films of
¢ disaster shown in New Orleans, and
viibly the first seen anywhere on tele-
sm, The two were aboard a plane of
Navy's Hurricane Search Squadron,
h first circled the storm area and
ty headed down the coast to shoot 16
% films of the devastated arca. . . .
*1G, the New York Daily News station,
+ scheduled an exclusive telecast of the
aristic - Congress of the American
“rch Union from New York’s Cathedral
25t. John the Divine, on Sept. 15 start-
tiat 10:30 a.m. The Lord Bishop of
~don will deliver the sermon, and the
“10p of Long Island will be the celcbrant,

@

{/EW YORK HOUSEWIVES tuncd to

WABD at 11 a.m. today will get a
tnter or two on gastronemy from the
tomparable Gaston Magrin. head chef
othe lle de France, who will create one
chis culinary epics before the DuMont
tneras. . . . Charles E. Wilson, president
2 General Motors, is gucst spcaker on
Iursday s episode in the “'Crusade in Eu-

Birds Eye Planning
Wide AM, TV Drive

{Continued from Page 1)

time will be bought on 99 stations
in 51 cities across the country. Tele-
vision spots are scheduled on 27
video stations in different cities.
Radio and television promotion
wll be coordinated with campaigns
in other media to provide “multiple
impact” upon the consumer, the
Birds Eye spokesman said. Young &
Rubicam is the agency for Birds
Eye foods.

NARSR’s Membership,
AM-TV Directory Out

(Continued from Page 1)

ers at advertising agenc1es through-
out the country.

The directory lists 626 AM stations
and 63.television outlets now repre-
sented by NARSR members. It is
proposed to make the directory an

vertisers and agencies,

WTVN To Headley-Reed
WTVN, Columbus, O., has oppoint-
ed the Headley-Reed Co. as its ex-
clusive national television represen-
tatives. WTVN is owned and opera-
ted by Edward Lamb, owner-opera-
tor also of WICU, Erie, Pa. The
video station is slated to begin regu-
lar operations on |Channel 6 on Oct.
1, as an ABC and DuMont affiliate,

Dumont On WABF
Allen B. DuMont Labs., Inc., has
signed for six hours of recorded pro-
grams weekly on WABF (FM), New
York. DuMont show will be heard
each Saturday, 6 p.m. to midnight.

annual publication for service to ad-

Radio, TV Highlight
4-A Conclave Agenda

(Continued from Page 1)
division of the conference into nine
separate panels, thus: 1—radio and
television; 2—sales promotion; 3—
media; 4—creative; 5—contact and
service; 6—mechanical production;
T—management; §—public relations,
and 9—research.

Leading speakers from industry
and from the advertising field will
be featured at each session, Vir Den
said, with moderators and partici-
pants in the individual panels to be
announced shortly. The conference
will end with a dinner at New
York’s Park Lane Hotel on Wednes-
day evening, Oct. 5.

Chairmen Listed

Chairmen of the nine panels, in
the order named, are: Arthur Pryor,
Jr., of BBD&O; Thurmond L. Barn-
ard, of Compton Advertising; New-
man F. McEvoy, of Newell-Emmett
Co.; John Schneider, of Lennen &
Mitchell; William Berchtold, of
Foote, Cone & Belding; George Fin-
lay, of Federal Advertising; T. Hart
Anderson, of Anderson, Davis &
Platte, Inc.; Edward F. Thomas, of
Geyer, Newell & ‘Ganger; Fred B.
Manchee, of BBD&O.

WGN-TV Skeds Wrestling

Chicago—Wrestling bouts at the
Midway Arena will be seen and
heard over WGN-TV every Tuesday
night, beginning Sept. 6, from 8:30
to closing. Jack Brickhouse, sports
director, and Harry Creighton,
sports announcer, will narrate the
bouts. The series is sponsored by
Fohrman Motors. The Malcolm-
Howard Agency, Chicago, handles
the account.

Theater TV First In L. A.,
Fox, Paramount Tell FCC

Washington Burcaw of RADIO DAILY

Washington—Theater television on
a large-scale commercial basis prob-
ably will be used first in Los An-
geles, the FCC was told Friday by
both Paramount and 20th Century-
Fox. The film companies said they
arc ready to proceed with commer-
cial service in the California met-
ropolis as soon as video can he
authorized, with color an early
possibility.

Fox rcported that it is ready to

ne” series over ABC-TV at 9 p.m. The
tecasts are sponsored by Life and Time.

equip 24 theaters in the Los Angeles
area for TV networking, while Para-

mount listed Los Angeles as one of
several large cities in which it cur-
rently is readying theater television
facilities. Both companies agree
that itheater video must be a broad-
cast service, rather than a wire
service. However, they are far apart
on scme other major aspects. While
Fox calls for a 30 mc. channel, Pa-
ramount asks for one twice as wide,
but adds that band-width require-
ments “may be greatly reduced by
developments which we can expcct
ourselves and others to realize as
experimental work is continued.”

CBS Will Use WOIC
Facilities For
Tests, Sept. 26

CBS, at the request of the FCC,
will begin a series of color television
tests over WOIC, its Washington,
D. C. video affiliate, on or about
Monday, Sept. 26.

Data obtained by CBS as a result
of the tests will be made available
to the Commission for the color
video hearings scheduled to begin
in Washington on Sept. 26. The net-
work’s plans were disclosed in" a
letter sent Friday by Frank Stanton,
CBS president, to Paul A. Walker,
acting FCC chairman. Stanton said
that CBS will consult with the FCC
staff in placing sets in the Wash-.
ington area to receive the color
transmissions.

The camera equipment and sev-
eral of the receivers were developed
and built by the network for the
Smith, Kline and French Labora-
tories, which used them to demon-
strate medical and surgical tech-
niques to professional groups. Smith,
Kline and French is making the
equipment available to CBS for the
Washington tests.

Additional receivers are being
built on rush orders for the CBS
tests by the Air Xing Products Co.,
Inc., the Astatic Corp., the Birtman
Electric Co., and the Tele-tone Ra-
dio Co. About 30 receivers of differ-
ent types will be used. Twenty-five
will receive color signals in color,
color signals in black-and-white,
and Dblack-and-white signals in
five sets will receive only color. The
tests are to be made during hours
that will not conflict with the regu-
lar schedule of WOIC.

Survey Shows TV Sets
In 97% Of L. A, Taverns

Los Angeles—A survey of 3,000 lo-
cal taverns by KTTV, the OBS-Los
Angeles Times station, has disclosed
that all but 3 per cent have installed
television sets. The survey was made
with the cooperation of the Cali-
fornia Tavern Assn.

A breakdown of replies to a KTTV
questionnaire showed that 35 per
cent of the sets were RCA, and 25
per ccnt were Philco. Other brand-
names prominently represented
were General Electric, Crosley, and
Richard, a local retailer who mar-
kets a special large-screen TV pro-
jector.

Friday is the best business night
for video-equipped ILos Angeles
taverns, followed by Saturday,
Thursday, Monday and Tuesday, in
that order.
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NBC Affiliates Meet
Opening Tomorrow

(Continued from Page 1)
NBC Affiliates which gets under way
here tomorrow at the Greenbrier
Holel.

Broadcasters representing 170 af-
filiated stations -as well as network
execulives from New York, Chicago,
and Los Angeles are on hand for the
five-day convention which will open
tomorrow with an address by Presi-
dent Trammell.

It is expected that the NBC presi-
dent will define the network's policy
in its relation to radio and TV plan-
ning and will
point totheFall
advertising and
promotion
campaign as in-
dicative of the
web’s contin-
ued interest in|\
radio. He is
also reported
prepared fto
give a compre-
hensive outline
of NBC’s net-
work {elevision
planning and

TRAMMELL will include a
progress report on station operations
in key center cities served by the
web.

President Trammell’'s statement
will answer broadcasters located in
arcas not being served by television
who have been apprehensive about
NBC’s policy. They have felt that
the network had been putting too
much emphasis on the potentialities
of TV at the expense of commercial
radio.

|

Forly Come From N. Y.

Forty network executives from the
New York office are on hand to par-
ticipate in the affiliates convention
proceedings. The roster of web ex-
ecutives from Manhattan follows:

Niles Trammell, Charles Denny,
John MacDonald, Harry Kopf, Will-
iam Brooks, Sydney Eiges, Sylvester
Weaver, John
Royal, Charles
Hammond, Will-
iam Hedges,
Gustav Margraf,
Thomas McCray,
George Frey,
James Gaines,
Carleton Smith,
Easton Woolley,
Burton Adams,
George Robinson,
Norman Black-
burn, Thomas
Knode, David

DENNY Adams, Josef
Dine, Ernest de la Ossa, Frederick
Wile, Sheldon Hickox, Robert Myers,
Sheldon Coons, James Nelson, Hugh
Beville, Bill Stern, Philip Hirsch,
Sidney Desfor, Albert Walker, Nor-
man Cash, Paul Rittenhouse, Paul
Hancock, Charles Bevis, Thomas
MeFadden, Charles Baker, Ruth
White, Stephen Flynn and Russell
Johnston.
Central division headquarters .of
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NBC Convention Registrants

The roster of representa-
tives of NBC affiliated stations
who are gathering at the
Greenbrier Hotel, White Sul-
phur Springs, West Va., for
the network’s third annual
affiliates convention which

opens tomorrow, follows:

William €. Barnes. . . . WMVA—Martinsville
Miss Barnes. . ... WMV A—Martinsvillo
Johin W, Schultz. .WMVA—D>Martinsville

EFddie E. Jones. . ........ WSO0C—Charlotte
Hunter Marshall. ., . ... .. WSO0C—Charlotte
Roger Pence. ... ... ... WFRBC—Greenville
Harold II. Thomas. ... .. WISE—Ashevllle
Douglas TFeatherstone. . WCRS—Greenwood
Dan Crosland. ... ....WCRS—Greenwood
J. D, Saumenig. ... ... WIS—Columbin

. WMTA—Charlestown
.......... WSAV—Savanah
. WJIAX—JTacksonville
WORZ—Orlando
..... WILA—Tampn

. WLAK—Lakeland
EA

Robert L. Bradham.
ITarhen DPaniel
John T. ITopkins III.
Eugene D, Il
(‘ G. DBaskerville.
. 0. Ward.

\'iry:ll Trlmm

Mr. Eubanks.... ..
Robert Rounsaville ..
John M. Outler, Jr........
James M. Cox
Addison F. Martin
W. A, Wilson
Tloise S, Hanna
Iownrd E, Pill
MissPill............
Miss
Willinm 0. Tape
ITownrd K. Martin. . ..
J. Ilolliday Venl

T—TLake Worth
WSB—Atlania
WSB—aAtlantn

WKI'T—Kingspori
\\'Ol‘l'—-nr]stol

. WALA—DMobile
. WCOA—Tensacola
Tarold Wheelahan. . . WSMB—Necw Orleans
Miss Wheelnhan. .. .. WSMDB—New Orlenns
Sylvan Fox........... KSYL—Alexandrin
George H. Thomas. ... .. KVOL—Lafayeite
T. B. Lanford KI'LC—Lake Charles
Roy Dabadie........ WIBO—DRuion Rouge
Douglas L. Manship. . WIBO—RBaton Rouge
Charles . Manship. . . WIBO—DRafon Rouge

Wiley I. llarris......... WIDX—Jackson
. K. Ewing, Jr.. ... .. .. WMIX—Nntechez
F.C.Bwing. ......... WGRM—Greenwood
Ilenry Slaviek. . ... ... ... WMC—DMemphis
E. Y. Baxter. . ........ KOAM—Diitsburgh

......... KANS—Wichita
Willinm Wyse. . KWBW—ITutchinson
. A. Suge. “I\X—O]\lnlmmn City
James \Iorom‘,\' ........... WFAA—Dallas
Martin B. Campbell. . ... .. WTFAA—Dallas
Harold Ifough....... WBRAP—Fort Worth
Aubrey Jdackson......... KGNC—Amarillo
Cecil K. Deaver KTBX~—Shreveport
James A. Noe, .. KNOE—DNMonroe
Jack Tarris........ .KPRC—THouston
Ovetn Culp Tlobhy. . KPRC—ITouston

AI—San Antonio

ITugh A. T.. Malfl. ..
T. Frank Smith I\RIQ—(‘orpne Christi
KRGV—Weslaco

Byron W. Ogle

F. E. Fitzsimonds. .

. KFYR—DBismarck
8 S8, Fox........ KDYL—=Salt Lake City
Karl 0. Wyler........... KTSM—EI P'aso
Walter E. Wagstafl. . ....... RKIDO—Doisc
E.B. Craney. ............. KXLF—Dutte
E. B. Crane . KXLL—DMissoula
E .I Craney............. KXLJ—ITelena
E. B Craner......... KXILK—Great Talls
E. B, Craney........... KXLO—Bozceman

Ed Yocum KGNL—DBillings

NBC located in Chicago, is repre-
sented by I. E. Showerman, Jules
Herbuveaux and Mrs. Herbuveaux,
A. W. Kaney and Jennings Pierce.

West Coast Represented

Sidney Strotz, vice-president in
charge of the western division, ac-
companied by Mrs. Strotz heads the
Hollywood contingent. Hal Bock
and Mrs. Bock are also on hand.

The Washington office of NBC is
represented by Frank “Scoop”
Russell and William McAndrews.
John Elwood is here from San Fran-
cisco and Lloyd Yoder on from Den-
ver. NBC’s Cleveland operations are
represented by Joseph Jenkins and
John McCormick.

Willinmm B. Ryan....... KFI—TLos Angeles
Earle C. Anthony. . .KII—Los Angcles
Thomas E, Sharp,..... KIFSD—San Dicgo
John Merino....., . .KFSD—San Dicgo
H. Quenton Cox « . KGW—DPortland
0. W, Tisher. ., ROMO—Seattle
Ray DBaker......... KOMO—Senttle

Richard 0, Dunning,
Paul R. Bartlett
Gene De Young
Ewing C.
Lorrin . Thurston,
M. A. RMulrony...
Mark Egan....,
Ernest B. Lovemn
Rolland ¥, Tooke

.. KHQ—Spokane
KERO—DRakersfleld
KERO—Rakersficld

Kelly...... KCRA—Sacramento

. . KGU—IIonolulu
.KGU—1IMonolulu
. . KGU—IIonolulu
. “ PTZ—Thiladelphia
. WI'TZ—DPhiladelphia

Willinm  MeNeilly......... WERKTV—TUtica
Michael Tusco............ WKTV—TUtlen
John New .. WTAR—Norfolk
W. 0. Murrell........... WORZ-—Orlando
A. X, Pangborn.......... KGO—Portland
Walter 0. Miller. . WGAT—TLancaster
Taul W. Moreney....... WTIC—THartford
Wilmer C. Swartley........ WRZ—DNoston
Rart Rowan . WGY—Schenecetady
R. B. Hanna, Jr.. ... .. WGV—Schenestady

WGY-—Schencetady
WSYR—Syraense

Roy Willpott, Jr,
IL C. Wilder...........
E. R, Vadehoncoeur. . ... WSYR—Syracuse
Willinm TFay......... WITAM—Rochester
A. TI. Kirchofer......... WREN—Dnfralo
Robert Thompson. .. ... .. WDREN—DRBufTalo
J. E. Baudino RDRA—Tittsbnreh

T C. Burke........... WRAL—Raltimore
J. B, Conley...... ... RYW-~Thiladelphia
R. E. White. ... .. ... KYW—Thiladelphia
Walter E. Benoit. ... .. KYW—Philadelphia
W, J. Seelpps. .. ........ .. WWJI—Detroit

Tarry DBannister
E. K. Wheeler

WIWJI—Detroit
............. WIWJI—Detrolt
WSPD—Toledo
............. WSI'D—Toledo
...... WIRE—Indinanapolis
Wovland  Tullington. . WIRE—Todlanapolis
William P. Robinsen. ... WLW—Cincinnati
Marshall N. Terry. ... WLW-T—Cincinnati
James  Leonard WLW-C—Columbus
J. WLW-D—Dayton
WAVE—TLouisville
WAVE—TLouisville
WEM—Nashville
........... WSM—Nashville
WTMJI—Milwaukee
WTMI—Milwankee
......... RSD—St. Tounis
WOC—Davenport
WOoC—Davenport

Raloh Evons....... ...
William Whagner WOoC—Davenport
Paul Lovet WIT0—Des Moines
W. W. Woods. . ....... WIT0O—Des Moines
TTarold TFulton .. WHO—Des \Iolno:

WIN R—l’hny:hnmton
WENY—Elmira

. Tn,vlnr

B. Walker Sennett. ... ...... WERC—TFric
dneoh A, Young............ WERC—Fric
Charles E. Denny. ... ....... WERC—Eric
ITenry Diefenbach. .. .. WGRKV—Charleston
A.Davis............. WGRV—Charleston
R. M. Venable........ WGKY—Charleston
Pat T. Flanagan........ WIHIS—Dluefield
Much I, Shott. Jr...... . WHIS—BIluefleld
Walter W. Rrebs. ... .. “-IA(‘»—John:lown
Georze C. Gable......... WIRG—Altoona
T. W. Metzger. ... ... WMRF—Lecwistown

James S, Woods. ... .. WMRF—Lewistown
Aurelin 8. Becker. .. .. WTBO—Cumberland
Wilbur M. Iavens. . WMDG i
Walter A, Boyery. .. WMBG—NRichimon(
Robert Tiarrington. VA—Tarrisonburg
Carl Mark.............. WTTM—Trenton
B. Bryau Musselman. .. . WSAN Allentown
Raymond A. Gaul WRAW—Reading

Elwood Anderson......... WEST—FEaston
Clair MecCollongh . WGAL—Laneaster
J. Robert Guliek. .WGAT—Tancaster
ITarold E. Miller....... WGAL—Lancaster
Navid J. Bennett, Jr.. . . WKBO—Tarrisbner
Leroy K. Strine WORK—York

Victor C. Diehm........ WAZIL—TIazelton
David M. Baltimore. WBRE—Wilkes-Barric
Louis G. Baltimore. WBRE—Wilkes-Barric
Georze E. Joy...... WRARK—Williamsport
M. Allen Campbell . WTAC—TFIlint
Jon MceRinley. . ........ WTAC—TFlint

Milton Y. Greenchbaum. .. WSAM—Sacinaw
Slanley W. Barneit. “'OOD—(‘rnnd Rapids
J. Robert Kerns. .......... WLOR—Limn

Telene Foellinger. . ... . WGL—Tort Wayne
Pierre Boucheron. . . WGL—Tort Wayne
Ferrall Rippetoce. ... .WRBOW—Terre Hante

Martin Leich....... . . .WGBF—Evansville

—
e |

Showcase Broadcasf
Set By Mutual We)

(Conhnued from Page 1)

creased inter-network rlvalry th
web's four *“showecase” progray
will focus audience attention on j
5 to 6 p.m. juvenile shows, inclugiy
Bobby Benson's “B-qBar-B Raneh, |
the “Straight Arrow” series, “Ca;
tain Midnight,” “Tom Mix ang g;
Ralston Straight Shooters,” and
regular Sunday afternoon .shoey!
“Juvenile Jury.” The promoti
programs will be aimed at increx
ing the number of adult listeners;
well as the children audiences, Ty
“showcase” programs started o
Sept. 4, 3:30-4 p.m., EDT, whe
‘B-Bar-B Ranch” was featured.
Winner To Get Contract
The coast-to-coast Gabriel Heatte
show will start off as a regular Sz
urday series of 13 weeks each on O¢

vision contract will be the majc
award presented o the winning pe;
sonality or “act” at the coneclusio
of each 13-week cycle. A $1,000 s
mgs bond will be awarded to it
winner of each week’s competitio
Weekly audition sessions will t
held to select four entertainers (i

broadcast. ‘

Heatter will conduct the program:
introduce the participants and fe'
the “human interest” stories behir .
their bids to fame. He will assi|
also in the final screenings of aud-
tionists and will supervise the serj
ting for each broadcast. Nora Stir

Rice. Sylvan Levin will conduct.é
augmented variety orchestra usit
arrangements especially written fi
the performer. .

Re-Hire Fired Employes::
NLRB To Tell 2 Station

reinstate with back pay four em
ployes discharged last winter. Tl
firings, he found, were the result:
an attempt to organize employes "
the two stations into membership
the IBEW. .
In a detailed 28-page accountin
Wilson went through the story !
the abortive attempt to organt
employes of the two stations ar
found the station management h:
clearly discharged the men as
result of their union activity.

Vernon Nolte W]'HZ—Znncs‘\:”
Clay Littick. WHIZ—Zanes
Kenneth F. Schmitt. .. .. “'In\-—-\!ﬂﬂl")
IToward Dahl..... ... WKBIO—La Cro
Joseph Mackin. L WMAM—Marine i
Willinm E. “nlkcr “’DlAI\I—Mnrlnel
Trank Loverman, Jr . WM AM-—NMarine 1
Fred C, Mueller.......... \\FEK—I’P&
J. Gordon \vardell..... RGRX—Springll' ¢
S. C. Fantle, Jr.. )\ELO—Sioux Fs

Fred Schilplin. . .KFAM—St. Clo
G. David Gentlin . . KROC—Ttoches
Walter C. Bridges. WEBC—Nuluth-Super:

.......

Jolin Alexander...... KODY— \'m-ﬂlvl’lél
Campbell Arnoux. .. . .WTAR—N °; { :
Richard II. Mason. \'P'l'r--“"’:l '
Tlarold Essex....... SJS—Wmston-S

+

Mutual’s position in the face of j;|*

e

1, 8:30-9 p.m. A $5,000 radio or tel¢|

PR

the most promising talent for eacl.

(Continued from Page 1) ;

P

|

ing will assist Heatter in the secri]
ting chores. Production will be uri;
der the supervision of Herbert ‘:;
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TEN CENTS

FUTURE OF CANAL

RMA Confah To Plan
;Video_ Exhibit For F(C

1 Washington Burcan of RADIO DAILY

i Washington——'Plans for the tele-
“vision presentation of RMA at the
Eorthcommg FCC hearings will be
Xzexplored September ‘15 and 16 as
nUm’ced States and Canadian RMA
xtoppers gather at .the Greenbrier,
thlte Sulphur Springs, W. Va. The
”IRMA television committee, of which
;the past president, Max F. Balcom,
v is chairman, will meet during the
wtwo-day conference to complete
spreparations for the RMA presenta-
ution and to consider other TV prob-

(Continued on Page 3)

S O S

‘iMutual Sales Increase
i Reported By Officials

b The MBS “sales curve seems to be
thitting a turning point,” with new
«programs exceeding $2,000,000 in
{billings and renewals more than
11$3,000,000, according to a joint state-
-iment released yesterday by Mutual’s
'='Jpre51dent Frank White and the web’s
+-v-p in charge of sales Jess Barnes.

. “Perhaps even more important
+from a long-term viewpoint,” White
‘isaid, “is the surprising increase in

(Continued on Page 8)

‘Barker Signed By Don Lee
For TV Production Post

West Coast Burcan, RADIO DAILY

Hollywood—Cecil Barker, produc-
1tion aide to David O. Selznick, has
sbeen appointed executive producer
«for Don Lee television .system, ef-
fective immediately. For 12 years
,Barker has been associated with
*Selznick studio and during last four
. years has been executive production

(Continued on Page 2)

Close armony

John Maragon, a central figure
in Washington's “five percenter”
hearings, will appear—with his
attorney — on “‘Meet the Press”
over tho NBC-TV network on
Saturday night at 10 p.m. This
marks the first time that a guest
facing a baitery of newsmen on
the program has been allowed
to bring hls lawyer along. The
atlorney is Myron Ehrlich,

it S —

Paid Listings
Chicago — In Tuesday’s issue,
Tho Chicago Tribune established
the precedent of accepting paid
advertisements for top billing in
its radio page. Other Chicago
newspapers, The Sun-Times, The
Herald-American, and the Daily
News are expected to follow the
Tribune’s move. The Tribune will
continue to follow the unpaid list-
ings, but the adverlising stations
will be given larger type, and

at the head of the column,

NBC Affiliafes Meet
For 3rd Convenfion

White Sulphur Springs, West Va.—
The 1{hird annual convention of
broadcasters from NBC - affiliated
stations will get under way at the
Greenbrier Hotel this morning when
Niles Trammell, president, outlines
the web’s radio and television plan-
ning. Representatives of 171 affiliated
stations are on hand for the meet-
ings which will continue throughout
Saturday.

Other speakers for the opening

(Continued on Page 3)

Fails In Channel Swim;
Flounders On Short Wave

Shirley May JFrance, the high
school junior who failed to swim the
English Channel, was interviewed in
a shortwave broadcast from Dover,
England, in Mel Allen’s “Today in
Sports,” over MBS last night, 7:45
p.m., EDT.

Her mother also was included in

(Continued on Page 3)

IAN RA
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CAB And CBC File Briefs With Gov’t
On Function Of Radio In Canada;
Views On Operations Differ

4A Urges Promofion
0f Distrib. Processes

The major opportunity and re-
sponsibility of advertising in mov-
ing goods fast enough and in large
enough quantities that our economic
welfare may be served, with special
emphasis on obtaining “full and
favorable public understanding” of
the processes of distribution, was
urged in a resolution released yester-
day by the operations committee of

the AAAA board of direclors.

According to AAAA president
(Continued on Page 8)

Thesaurus Department
To Transfer To RCA

NBC'’s Thesaurus Musical Program
Service and Syndicated Programs
will be transferred to RCA Victor
and will be integrated into its Cus-
tom Record Division, it was announ-
ced by J. G. Wilson, executive v-p

(Continued on Page 3)

Tape Recorder At WIP.
Used In Radio News Beat

Philadelphia—Sam Serota, news
and special events director of WIP,
carrying a new type of portable tape
recorder, scored a news beat yester-
day when he covered the 12 killings

(Continued on Page 2)

New Color TV

By RCA With Commission

B fief Filed

Declaring that the new all-elec-
tronic system of color television is
completely compatible with present
recejving sets, Dr. E. W. Engstrom,
vice-president in charge of research
at RCA Laboratories, yesterday filed
an ongineering statement on color
TV with the FCC.

The statement reveals that the
new electronic system operates en-

tirely within a 6 megacycle channel
without degradation of the quality

of the received pictures. It points out
that no changes in present transmis-
sion standards are required and
transmitting stations can change at
will, either from color to black and
white or the reverse.

“In our laboratory setup,” Dr.
Engstrom explained, “we have ob-
tained the same resolution when re-
producing the color transmission on
a black and white receiver as one

Ottawa—In separate briefs
submitted to the Royal Com-
mission on Arts, Letters and
Sciences, the CAB called the

existing radio situation in
Canada “undemocratic” and
“unfair,” and the CBC, in con-

trast, declared that ‘“a true

Canadian radio can only be

maintained through direct
(Continued on Page 5)

ﬁlllelle To Sponsor
Fights On ABC Web

Gillette Safety Razor Company
for the fifth consecutive year will
sponsor the broadcasts of the
Friday night boxing bouts from
Madison Square Garden over the
ABC network, it was announced
yesterday by J. P. Spang, Jr., presi-
dent of Gillette.

Bill Corum and Don Dunphy,

(Continued on Page 6)

NBC And Brecher Sign
‘Riley’ For AM And TV

NBC and Irving Brecher, origina-
tor and owner of “The Life of Riley,”
have entered into a long-term agree-
ment by which the network acquired
complete rights to the program for
radio and television use. Brecher
will produce the feature for NBC on
an independent basis.

TFormerly carried on radio only,
(Continued on Page 3)

Versatile

Dr, Harry Hagen. originator of
“True or False.” has turned in-
ventor. Hagen, a practicing physi-
cian before he entered radio, has
developed a safely device for in-
fants designed to prevent them
from f{alling from the crib or
smothering in the bedclothes., His
brainchild, a diaper-like alfair
that goes around the tot’s middle,
will be marketed natlonally.

(Continued on Page 7)
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SAMUEL CHERR, vice-president and mer-
chandising director of Young & Rubicam, with
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| FINANCIAL |

(September 6)
NEW YORK STOCK MARKET

Net

High Low Close Chg.
ABC ... ...l 6% 6 6 4+ W
Admiral Corp, . ... 18), 1814 183% ......
Am. Tel. & Tel....1445%; 14414 14455 4 3%
CBSA ........... 183 17% 17% ......
CBS B ...... 8 17% 17% — W
Phileo ........... 26y, 263% 26V 4 Y
RCA Common ..... 1114 11 1 — 1
RCA st pfd....... 7034 7034 70% ......
Stewart-Warner ... 1134 115 115 —
Westinghouse .. ... 245 24V 2415 4- I3
Westinghouse pfd. . 9714 9713 9714 4- 14
Zenith Radio ... .. 2434 2434 243 — V4

OVER THE COUNTER

Bid  Asked

DuMont Lab. ... ... ... ...... 13 14
Stromberg-Carlson .......... 10 1%

Disputes Claim

Chicago—Peter A. Cavallo, Jr., for
the J. Walter Thompson Company,
disputes the claim of the Morris B.
Sachs Amateur Hour of being the
oldest Chicago commercial radio
program in celebrating its 15th an-
niversary on Aug. 28, as stated in
the August 25 issue of Rapro Damy.
“The Northerners,” sponsored by the
Northern Tiust Company, observes
its 19th anniversary on Sept. 13,
Cavallo asserts. It has always been
produced by J. Walter Thompson,
he said, over WGN.

PORTLAND, OREGON
AFFILIATED WITH

I!PI_I:HNYID NATIONALLY, ,BY EDWARD PETRY & CO.

headquarters in New York, has arrived in
Mexico City, where he is making plans for
the new campaign for Nash cars.

MILTON CROSS, American network commen-
tator and oracle on subjects musical, has re-
turned from his vacation and will resume,
among other chores, his Sunday afternoon web
program of operatic excerpts,

DONALD A. STEWART, general manager of
WDTV, Pittsburgh owned-and-operated outlet
of DuMont Television Network, is spending this
wfefe_k. iln New York for conferences with web
officials,

PAUL HENREID, featured in “’Rope of Sand’*
and other recent films, arrived in New York
yesterday for his appedarance on last night’s
‘’Cavelcade of America’ over NBC. He plans
to return to Hollywood today.

BERNARD DUDLEY, director of saofes and
chief of television development at MPO Pro-
ductions, Inc., has left for New Hampshire to
join his family in the celebration of his parents’
45th anniversary.

E. 0. WILSCHKE, operating manager of
éltec Service, has left on a trip to the West
oast.

MILT KORF, engineer at WBBM, Chicago,
today will leave for o vacation in Colorado.

LOUISE ALBRITTON, film star and wife of
Charles Collingwood, radio commentator, has
arrived from Hollywood to star in the Philco
Playhouse, which will be heard on NBC Sunday.

C. A. BENGTSON, general manager of WINR,
Binghamton, N. Y., is in town for conferences
with the national representatives of the station.

ED SPENCER, general manager in the New
York office of George P. Hollingbery Co., has
returned from his vacation.

CHET CAMPBELL, of the NBC-Chicaga press
deportment, is visiting briefly in New York.

CHARLES BECKMANN, vice-president in
charge of radio and films for Moss Associates,
advertising agency, is back at his desk follow-
iBng t’:va weeks at the Cavalier Hotel, Virginia

each.

LEOPOLD KLEINER, interior decorator heard
regularly on “’Market Melodies’’ over WJZ-TV
on Fridoys, will leave today for Chicago to
appear on four radio and video shows and to
form o branch of his own business in the
Windy City.

ERIC GODAL, newspaper cartoonist who ap-
pears frequently on radio and television, has
left for Provincetown, Mass.

MIKE JABLONS, of Gainsborough Associates,
publicists, has returned from a two-week vaca-
tion at Lake Placid.

Tape Recorder At WIP
Used In Radio News Beat

(Continued from Page 1)
by Howard Unruh, crazed veteran,
in Camden, N. J.

Serota was rushed to the scene of
the shootings by Murray Arnold,
WIP program director, when first
news flashes of the tragic event
reached the station. Armed with a
Stencil-Hoffman battery operated
tape recorder the newsman went to
Camden where he interviewed eye
witnesses to the shootings, police of-
ficials and the district attorney.

First tape recordings were aired

Barker Signed By Don Lee
For TV Production Post

(Continued from Page 1)
assistant to Selznick. This is first
major personnel move in Don Lee’s
projected television plans and in line
with Charles Glet’s policy to staff
television operations with key per-
sonnel with top flight motion pic-
ture background.

by WIP at 12:30 p.m., later some of
the interviews were featured on the
Mutual Newsreel coast to coast at
6:45 p.m., on Lyle Van’s news pro-
gram on WOR in New York.
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ere is your sensational opportunity to
get all-important experience before LIVE

TAKE ADVANTAGE OF THIS ,
PROFESSIONAL TRAINING * o

We have developed a hard-hitting, professional service to
» give you every possible phase of training “ON CAMERA.”

YOU ARE THE FUTURE IN TELEVISION!

§ Assure your success as a seasoned performer before a LIVE
$ camera. Casting directors, aware of our facilities, are

Television can’t miss — make certain you don'i,
Sign up — today! Enrollment is limited.
Rates are easily within your reach.
Schedules may be arranged for your convenience.

CLAUDIA FRANCK STUDIOS
316 Weat 57 St., New York 19, N, Y. * Clrcle 7-6394
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The Lion’s |
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Share |

T

This is a picture of a baby lamb | {f

and a baby lion. At this tender
age the lamb needs four times
as much milk as the lion. So the
lamb really gets the lion’s share,

There’s a sure way for you to
get the lion’s share of business
in Baltimore. You just buy
W-I.T-H, the BIG independent |}
with the BIG audience.

W-I-T-H regularly delivers
more listeners-per-dollar than
any other station in town. And
that means that you can produce
BIG results from SMALL appro-
priations on W-I-T-H.

For the full W-I-T-H story,
call in your Headley-Reed man
today. i

[

ot wme

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed
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INBC Affiliafes Meef
For 3rd Convention

(Continued from Page 1),

'days session will be Martin Camp-
bell chairman of the: SPAC and
manager of WFAA, Dallas and the
IEollowmg NBC oﬂic1als Harry G.
(Kopf administrative vice-president
.in charge of sales; Hugh M. Beville,
Jr., director of ‘research Thomas C.
cCray, national program director;
Rastonn C. Woolley, director of sta-
itions departments; Bill Stern, direc-
‘tor of sports; Charles Hammond,
v1ce—pre51dent and assistant to the
resident, and Sydney H. Eiges,
wice-president in charge of press.

3 On Thursday morning there will
oe a closed meeting of the NBC
r\:af’ﬁlla'ces, with Campbell presiding,
Ifollowed by an afternoon discussion
3f subjects developed during the
tnorning meeting.

9 Friday's speakers will include
iCharles R. Denny, executive vice-
soresident of NBC; Sylvester L.
<Weaver, vice-president in charge of
hetwork television; George H. Frey,
1national sales director, and Norman
tBlackburn, national program man-
cager for television.

£ Henry Morgan, NBC comedian,
‘Iwill be master of ceremonies at a
iFriday evening show, introducing
tsome of the network’s top talent.
1 There will be a panel discussion
of teleyision station operations on
:{Saturday morning, with Carleton D.
(Smith, director of television opera-
itions, presiding. . Trammell will
tbring the convention to a close at
«the luncheon Saturday.

{NBC And Brecher Sign
’Riley' For AM And TV

(Conhnued from Page 1)
Jthe show will be back this Fall both-
as a network broadcast and a tele-
2vision series sponsored by the Pabst
‘1Sales Company for Pabst Blue Rib-
1bon Beer.
' The AM show, which started on
) the air Nov. 11, 1944, will return Fri-
sday, Oct. 7, from 9-9:30 p.m., EST,
iwith Bill Bendix in the starring role
of Riley. The new video version of
1 the show will begin Tuesday, Oct.
4, and will be seen from 9:30-10 p.m.,
I with Jackie Gleason as Riley.
' The radio series will originate in
; Hollywood. The television show will
:be filmed in Hollywood, flown to
.New York and telecast from this
+ point,

Galen Drake Renewed
Pillsbury Mills, Inc., has renewed
the Galen Drake program over ABC
for 52 weeks, effective October 3.
The program is heard at 1:15 p.m.,
- EDT, Monday through Friday.

STATION MANAGER

Available with 21 ycars of experi-
ence in station management, cngi-
neering, and television. Write Radio
Daily, Box 266, 1501 Broadway,
New York City.

RADIO DAILY

PICTURE OF THE WEEK

Pandit Nehru, Prime Minister of India, welcoming “America’s Town
Meeting of the Air” at the “round-the-world” session held in New
Delhi, India, recently. Seated, left to right: George V. Denny, Jr.,
founder and moderator of the ABC broadcasts; Pandit Kunzru, presi-
dent of the Indian Council of World Affairs; Mrs. Renuka Ray, v-p
of the All India Women’s Conference; Mrs. Edith S. Sampson, chair-
man of the executive committee of the National Council of Negro
Women, and Dr. Appadorai, secretary of the 1.C.W.A. The recorded
session will be broadcast by 264 ABC stations on Sept. 13, 8:30 p.m.

RMA Confah To Plan
Video Exhibit For FC(

(Continucd from Page 1)
lems, including radio receiver ad-
vertising,

Several industry promotion pro-
jects, including a series of public
educational films on the care and op-
eration of TV receivers, plans for
National Radio Week (Oct. 30-Nov.
5), and a “Town Meeting” for ser-
vicemen in Washington will be
presented by the United States
board of directors.

Two divisions of the United States
RMA will meet in New York City
preceding the White Sulphur
Springs conference—the transmitter
division executive committee, at the
Roosevelt Hotel, New York, Thurs-
day, and the parts division for a
two-day conference at the Roosevelt
Sept, 12-13,

Fails In Chennel Swim;
Flounders On Short Wave

(Continued from Page 1)

a pickup from her home at Somer-
set, Mass.

Mutual’s affiliate at New Bedford,
Mass., WALE, stayed on the air
throughout the night on Monday
night to broadcast what turned out
to be the unsuccessful attempt of

Shirley to cross the iChannel.

Thesaurus Department
To Transfer To RCA

{Continued from Page 1)
in charge of RCA WVictor Division.

The new -unit, which will be
known as the RCA Recorded Pro-
gram Services, will be headed by
Donald J. Mercer. He will report to
James P, Davis, manager of RCA
Victor’s Custom Record Dept. Her-
bert H. ‘Wood will become program
manager and will work closely with
Joseph G. Csida, manager of RCA
Victor’s Popular Artists and Reper-
toire Dept.

Key personnel in the NBC organ-
ization who will move to RCA Re-
corded Programs Services in its new
headquarters at 120 East 23rd Street
include sales manager Wade Barnes
and promotion manager Bennett
Rosner.

Regional sales representation will
continue as formerly, with Addison
Amor handling the eastern territory,
William Reilly the midwest from
RCA Victor’s Chicago studios, and
William Gartland the west ¢oast
from RCA Victor’s Hollywood offices.

NBC will continue to offer studios
and facilities for commercial record-
ing in New York, Chicago and Hol-
lywood. Charles J. Hicks, Jr., man-
ages this operation in New York,
Scott Keck in Chicago, and A. M.
Wooley in Hollywood.

Stork News
A son, Kenneth Philip, was born
to Ira Marion, ABC seript writer,
and Mrs. Marlon at Doctors Hospltal
on September 3.

MA PERKINS

Dancer-Fitzgerald Sample, Inc., producers of
“Ma Perkins,” report a saving of $2500.00 on just jone series of programs
covering 25 spot stations. A saving that amounts to 75¢ per pressing
—savings over and above economies in packaging and shipping!

NEW BANDING
TECHNIQUE

Columbia LP Transcriptions.permit up to
20 minutes of program per side. This
allows the “Banding” or separating of a
15 minute transcription into sections—
—for example:
Band 1 Billboard
Band 2 Opening Co
Band 3 Body of Show

Band 4 Closing Commercial
Band 5 Tag

Each section stands out—but
is connected by spirals.

COLUMBIA TRANSCRIPTIONS

A Division of Columbia Records, Inc. @D
Trade-Marks “’Columbia’’ and @D Reg. U. S. Pal. Off. Marcas Regisiradas

LOS ANGELES NEW YORK CHICAGO

Nowest advance in radio transcription
recording—possible only by the Columbia LP
Microgroove method.

cial
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SAN FRANCISCO “

By NOEL CORBETT

T'S a baby girl for the Mel Venters.

KFRC's program manager's
daughter was born at the Peralta
Hospital in Oakland August 31.

CBS veepee Arthur Hull Hayes
has taken a house down the Penin-
sula at Atherton.

Dick Eisiminger, NBC Hollywood
assistant press hcad, in town to
drum for fall linc-up.

Ruth Dwyer is holding monthly
“professional auditions” at her little
theater for radio and television
heads. Miss Dwyer was at one time
a featured actress with Reginal Den-
ny and Buster Keaton.

Dwight Newton's *“man - about -
town” column is a regular feature
in the Examiner. Newton conducts
KNBC's “California Calendar.”

Glenn Ticer, KCBS sales represen-
tative, is vacationing in Oregon.

A. E. Towne, KSFO-KPIX engi-
neering head spoke on “Engineering
Problems of a Pioneer TV Station”
at the Television Symposium of the
1949 West Coast Convention of the
Institute of Radio Engineers.

Gayle V. Grubb, station manager
KGO-TV, has announced that vet-
eran sportscaster Jack Shaw will
telecast the Stanford home games.
Shaw has to keep pace with three
TV cameras, one equipped with a
long range Zoomar lens.

Dink Templeton, erstwhile Stan-
ford track coach and now KFRC
producer, is vacationing at La Jolla,
Cal., and amusing himself writing
sports articles for the Call-Bulletin.

KNBC program manager Paul
Speegle is back on the air Sundays
at 9:15 with his chatter show,
“Strictly Speegle.”

Jimmy Lyons, KNBC's disc jockey
has a new Monday at 6 variety show
featuring the Dave Brubeck Trio,
songstress Barbara McRitchie and
musical guests.

Science Show Shifts

“The Nature of Things,” popular-
ized science program with Dr. Roy
K. Marshall, will be seen at a new
time, 7:30-7:45 p.m., on the NBC
video network starting Saturday,
Sept. 10. This was the period for-
merly occupied by “You Are An
Artist,” which terminated Sept. 3.

1906 1849

CONFISEUR

FRENCH RESTAURANT
“LUNCHEON from $2.00
DINNER from $3.00
COCKTAIL BAR
Famous Fench Candies
' 15 East 52nd St.
L AIR CONDITIONED

N\

Mainly About Manhattan. . . !
® ® © The following letter speaks for itself and needs little com-
ment from this corner. It comes from a man exceptionally well-grounded
in both radio and ielevision. ‘‘Dear Sid,” he writes. “Practically every
television direclor, when handling any show except a dramatic stanza,
is badly misusing the so-.called lap dissolve. For instance, you see two
ballroom dancers in a medium shot, There will be a slow dissolve to
throw them into a long shot. For several seconds they have eight arms,
eight legs and four heads, Why? Why not a straight cut? Again, you
will see a close-up of a singer—I{ull {ace, then comes a slow dissolve
to a medium. For a ghastly long period, the singer has two heads,
four eyes, two noses and 128 teeth. Why not a straight cut? Even
worse, | have seen a slow dissolve from a large {full face close-up to
a profile shot of the same head. Again I ask, why not a straight cut?
A lap dissolve, as perfected by the film indusiry and accepted by the
public, is, with very few exceptions, used for two purposes only. (1)
To denote complele change of scene—and (2): To denote lapse of time.
Any other use is wrong, very wrong. But I guess directors are button.
happy and they must play with them. Sid. there are warrants out in
H'wood for the arrest on sight of all direclors who have misused the
dissolve. Why don‘t these television geniuses go to a movie once in
a while?”

* * * *
® @ e SHORT TAKES: Both Warners and Columbia pictures
interested in Robert Merrill who just returned from the coast. ...
Several top jockies bidding for the proposed deejay spot at the
Roosevelt Raceway. ... Ben Schneider, ace scribe formerly with
the World-Telly, has joined the NBC Newsroom, temporarily
deserting the newspaper grind. . . . Alan Courtney doing a nightly
show from WGBS, Miami—first {ime the station has permitted a
complete ad lib show, especially with the controversial spice
Courtney can and does inject. . . . Todd Russell doing a nice job
subbing for Bud Collyer on “Winner Take AIL”

* w w A¢
® ® ® A week or so ago we item’d that George F. Putnam was
planning a series of globe-trotling week-ends, interviewing Mr. Big
and Mr. Joe Average all over the world and reporting what he saw
and heard on his DuMont telecast. Last week he flew 10,000 miles in
52 hours interviewing people in Britain, Germany and Ireland. For
three days he got no sleep. but he did bring back to his television
audience a full report with films, still photos and interviews. He asked
direct questions and received direct answers. In London. for instance,
a British family told him that the Labor government cannot lose the
coming election, but they think a coalition would be best for the country.
Their big problems are prices and scarcity of goods. A pack of American
cigaretts costs 70 cents. George found television a big thing in England.
They predict over there that by 1950, England will be far ahead of us
in the video field. In Frankfort, a German family told George that
nationalism is on the rise. That the Nczis are getting together behind
the scenes. That Germany is not yet ready for Democracy. That her
future lies with the next generation. That Russia is mining uranium
“like crazy.” That the Red Army can over-run Europe in a mailter of
days. That America must keep the occupation. George sums up his
trip by saying this is a new age we live in and requires new means
of news coverage. He predicts that in the not too distant future, news
commentators will cover stories anywhere in the world first hand. A
commentator, he says, can go to the scene of the story during the day
and return in time for a night show with pictures and interviews right
from the horse’s mouth. It strikes us that George F. Putnam rates a
great big hand for leading the way.

*, % * %

J— __'
By HAL TATE

“rIV"HE CHICAGO TRIBUNE Cen-
tennial March” composed by
Robert Trendler and Jack LaFendre
of WGN and introduced on the Chi-
cago Theater of the Air in 1946, has
been published and is available at
fifty cents per copy. Piano arrange-
ments of the march were made by
Fred L. Keller, member of the WGN
arranging staff. '

I. E. Showerman, NBC vice-presi-
dent in charge of the central divi-
sion, and Jules Herbuveaux, NBC
central division television manager,
will attend the NBC convention in
White Sulphur Springs, Va., this
week. :

Judith Waller, manager of public F
affairs and education for NBC’s cen-
tral division, is attending the Na-
tional Student Association meeting
at the University of Illinois, where
she will join a panel discussion on
educational broadcasting.

On vacation are George Diefen-
derfer, network salesman, and Chet
Campbell, press writer, both of NBC, V
Chicago visitor to the studio was
Gene DeYoung, manager of station
KERO, Bakersfield, Cal.

John Pearson, head of the rep firm
bearing his name, is back in Chicago
after a Wisconsin holiday. Said he:
“If you knew the croppies by their '#:
first names, they’d agree to bite on
your line.”

Auadtable !

Bill Griffith, morning news-
caster on KMBC-KFRM, is a
newspaper and radio veteran of
outstanding ability. His morn-
ing newscasts are the most pop-
ular in the Kansas City area,
specially written and delivered
for Heart of America audiences.

¥,
Bill Griffith

Bill's 6 a.m. morning news,
first of the day, is currently
available! If you’re interested
in reaching a big, early morning
audience, we'd suggest you act
fast! -

Contact us, or any Free &
Peters “Colonel” on his avail-

abilities!

KMBC

of Kansas City

for Rural Kansas 2
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BC, CAB File Government Briefs;
~ Suggest Improved Canada Radio

i {Continued from Page 1)
port from the Canadian people
:o1se of Canada’s vast distances
wimall population.”
“e Canadian Association of
‘dcasters listed 10 specific rec-
nendations for radio and televi-
a:five for radio and five for tele-
<n, For radio, the organization
=zpsted (1) revision of the Cana-
2! Broadcasting Act, 1936; (2)
snition that a system of private
1 exists in Canada; (3) private
aons be given equal rights with
.¢BC if the CBC is to continue
: le commercial field; (4) estab-
‘nent of an independent regula-
-« authority to administer rules
n:’ regulations equally for CBC
adprivate stations; and () the
:rd of appeal against decisions of
24 authority insofar as these relate
{gal interpretation.
i Five Basic Points Listed
"le five basic points made by the
# board of governors were: (1)
Jijudgment in broadcasting mat-
armust be based on public interest
=suse the air channels, by nature
red in number and scope, be-
s to the public; (2) Because of
~inature of Canada and the im-
nance of broadcasting, our na-
iml interest can be met only if we
> a national radio system, sup-
+pd and owned by the public; (3)
tmuse of the great overall import-
to Canada of ‘an effective na-
;11 broadcasting system, and the
of the problems to be met, the
.zonal system must be in a posi-
1 to use all suitable resources for
ruservice of the nation, and must
» power and means neccessary
w»r Canadian conditions; (4) It is
1e public interest to permit pri-
it stations to operate on public
irhannels as ancillaries to the na-
.=al system, to provide communi-
~vervice and, in many cases, to act
utlets for the national service, as
as their operations do not con-
with the paramount require-
ats of an effective national sys-
<+ and (5) The paramount neecd
“ranada for an cffective national
rio system, the limited number of
channels, and the interconnec-
t of all Canadian broadcasting ac-
wies, make cssential in the public
strest the prerent legislation under
~ch the Canadian Broadcasting
Cyporation, directly responsible to
qlinment, has over-riding rights
1 co-ordinating control.
Dunton Wants Bigger Fee

hairman A, D, Dunton of the Ca-
stan Broadeasting Corp. asked in

ibrie! for an increase of the ra-
Hicense fee to five dollars because
Prewollen costs and stationary
teonue rates” Such a fee, he ex-

ary 1! the natienal
vem i 40 maintain exwting ser-
s and to suppart needed im-
ryements oand extension of rervie

Sned, wonece

the limits of avaijlable means; but
should serve the listening public and
the national interest better in many
ways,” Dunton said. “To carry out
the needed improvements in service,
it must have the necessary means.”
Dunton said the corporation esti-
mates a deficit of $25,000 this year
and of $900,000 next year, unless new
sources of revenue are found.

Says Reserves Go This Year
The operations of stations in New-
foundland which joined the con-
federation last March 31, the open-
ing of a new station in Windsor, Ont,,
and increase in the power of CBC
stations in Montreal and Vancouver
will add to 1950 expenditures, ex-
pected to total $9,000,000. Dunton
said the CBC's reserves will be used
up to cover this year’s deficit and
then the corporation will be down
to rock bottom. The CBC had no
power to borrow on the value of its
assets and the only loans it could
obtain were from the government
through Parliament, he added, and
suggested the CBC should have a
working capital of $1,000,000 a year
and a liquid reserve of at least $500,-
000. At present it has a working cap-
ital of $500,000 and this year a re-
serve of about $400,000. If there is a
shift of $200,000 in the estimates of
receipts and expenditures for this
year the CBC will “be hard put to
pay our bills at the end of the year,”
said Dunton. He estimated that
since 1938 therc has been a 98 per
cent increasc in expenditures due
solely to the inescapable increase in
the cost rate of services.

On the same subject, the CAB as-
serted that 71.2 per cent of CBC
revenue in 1947-48 came from license
fees. The CBC, it was pointed out,
received all the $2.50 per receiving
set fee and the entire transmitter
license assessed on private stations.
It also received its commercial
revenue and paid no taxes. On the
other hand, private stations derived
revenue from commercial programs
only and paid Dominion, provincial
and municipal taxes.

“Thus, privately-owned radio sta-
tions in Canada are competing for
revenue and in many instances for
audience with a competitor largelr
financed by publie funds and to
whom private operators, through a
transmitter license fee, must also
provide financial support,” the CAB
brief charped.

CAB Recommendation

The CAB's recommendations for
television werer (1) Permission for
private enterprise to enter the tele-
vision field immedintely; (2) Rejpu-
lation of television by the independ-
ent authority proposed for radio; (3
A license for private television sta-
tions for a term of years in relation
ty the tremendous  financinl  and
other risks involved: 4 Free and
full access to program material by
line, kinexcope and flm {rom every

Tue CBC has done wel within

possible source; and (5) The CBC

should not enter the commercial
television field.

“Private radio interests are pre-
pared to put up the necessary money
to provide Canadians with televi-
sion,” the brief said, “but they must
be given a free hand to develop this
new art without having to compete
commercially with a subsidized na-
tional system.”

Experience showed the CBC in
AM broadcasting did not succeed in
limiting its commercial programs,
the CAB charged. The CAB feared
the same expansion would occur in
television, and that as a result Can-
ada “would suffer serious delay if
the (subsidized) national system is
again to be allowed to compete
commercially with private enter-
prise.”

The CAB contended that if there
is to be a national system of tele-
vision, then it should be non-com-
mercial. It also argued there is no
reason why private enterprise
should not be permitted to invest in
television when it is prepared to
abide by reasonable regulation in
the interests of the Canadian people.

“Behind Brilain and U. S.”

“Canada has already lagged far
behind Britain and the United States
in the television field, and it is felt
by our Association that everything
possible should be done to finalize
policy in television quickly,” the
brief added. “It will be unfortunate
indeed if Canadians have to wait
another 12 or 18 months to learn
whether they are going to be given
television, particularly when private
enterprise is standing by waiting for
the opportunity to serve Canadians
in this respect.”

The CBC, however, declared that
“the same fundamental considera-
tions apply to felevision as to other
forms of broadcasting. The same
reasons which necessitate a national
broadcasting system in Canada also
necessitate television development
under the national system if the in=
terests of the nation are to be
served.”

The CBC expressed the belief that
under the license fec system, in gen-
cral only those able to benefit from
national service television would
pay for it. “Apart from exceptional
arcas, people would buy sels, and
therefore pay license fees, only
when the service in one form or an-
other becomes available to them.”
In addition to calling for an “ade-
quate” fce, the CBC asked for “loans
to cover capital and development
period expenditures.”

Plan Press Preview

Chicago—A trade and press pre-
view will be given for the second
annual National Television and Elec-
trical Living Show, sponsored by
the  Eleetrie  Association, on  the
night of Sept. 30 at the Coliseumn.
The show, open to the public, starts
Oct. 1 and continuces through Oct. 9.

SOUTHWEST

ALE DRAKE, general manager of

WRR, municipally owned Mutual
outlet in Dallas, announces the sign-
ing of ten Southwest Conference
Football broadcasts, through Wilkin-
son-Schiwetz & Tips of Houston, for
Humble Oil. Play by play will be
handled by Jerry Doggett and Fred
Kincaid will do the color in the ser-
ies. D. J. Tucker, chief engineer of
WRR, and the Dallas City Police
station KVP, has been appointed to
the technical staff arranging Hum-
ble’s football coverage.

F. H. White Auto Steres of Wichita
Falls has signed with WRR in Dal-
las, for a 15-minute acress-the-board
“Man-on-the-Street” program which
will originate on a busy downtown
corner in Dallas. Lee Myers, WRR
staff announcer, will be at the mi-
crophone.

Humble Oil & Refining Company
has signed with the Texas State Net-
work for the 1949 Southwest Con-
ference Football Games as follows:
Ten games on KFJZ, Fort Worth;
WRR, Dallas; WACO, Waco; KNOW,
Austin; KMAC, San Antonio; KTHT,
Houston. Eleven games on KRIO,
McAllen. Seven games in KRBC,
Abilene; KGKL, San Angelo; KBST,
Big Spring; KBWD, Brownwood;
KCRS, Midland; KRRV, Sherman;
KGVL, Greenville; KPLT, Paris;
KCMC, Texarkana; KFRO, Long-
view; and KMHT, Marshall, KABC,
San Antonio, has scheduled two
games from Texas State Network
and will also carry a schedule of
Humble-sponsored games through
the Texas Broadcasting System,
which includes KRLD, Dallas, and
KTRH, Houston.

In the mails from WBAP-TV, Fori
Worth, is a new promotion picce
titled, “Your Data Folder,” an 81 x
11 inch two-color folder that opens
into a 17 x 22 inch spread. Data in-
cluded rate card, and the last page
is made up of program schedule
with illustrations of featured pro-
grams,

“Texe Hired Hands,” a new West-
ern combo sponsored by Burris Feed
Mills of Fort Worth, have been sign-
ed across-the-board at 12:30 p.m. on
WBAP 820 and KPRC, Houston.
KTSA, San Antonio, will carry the
programs on Monday, Wednesday
and Friday. Ted Gouldy, market
ceditor and Western program cincec,
will be featured on the 52-week
series.

Gezundheit!

James Cacsar Potrillo is not a
man to be snoozed at. The presi.
dent of tho Amorlcan Fedoration
of Musicians, whoso fear of air.
borno microbos is notorious, has
had his private offico in Now
York cquipped with ultra.violoet
“death.ray’’ dovices designoed to
neutralize any qerms {oolhardy
onough lo cntor his prosonco.
Petrillo continuos to uso hia ono-
fingor handshako.
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AGENCIES

AN SANT, DUGDALE & COM-

PANY, INC,, Baltimore, has an-
nounced the appointment of Dan J.
Loden to the account executive stafl.
Robert F. Walsh succeeds him as ra-
dio and television director.

FREDERICK C. BRUNS, who re-
cently resigned as director and vice-
president of Ruthrauff & Ryan, thus
ending an association of 10 years,
will join the Duane Jones Company
on September 12 to work on the
package goods advertising techniques
in which the agency specializes, it
was announced by Duane Jones,
president. Prior to joining Ruthraufl
& Ryan, Bruns was with the Federal
Advertising Agency.

LYLE C. ROLL has been appoint-
ed assistant to the president, Watson
H. Vanderploeg, Kellogg Company,
Battle Creek, Mich. In 1927, Roll
joined the Kellogg Company and in
February 1947 moved to Canada as
sales manager for Kellogg Company
of Canada, Ltd. Six months later he
was made director and assistant
general manager of the same com-
pany, in which capacity he remained
until his most recent appointment.

HUGH W. DAUM, sales manager
of the frozen foods division of John
H. Dulany & Son, Inc., Fruitland,
Md., announces the appointment of
Foote, Cone & Belding to handle ad-
vertising for Dulany Frozen Foods,
effective September 15th, Media cur-
rently used includes newspapers,
radioc and outdoor. The company
will celebrate its 50th anniversary
with the start of the new year.

WILLIAM E. WRIGHT, president
of Wright Radio Productions, an-
nounces the formation of Wright &
Associates, Advertising, in Chicago.
The accounts will incilude Emergen-
¢y Radio Appliance Radio and Ap-
pliance, Pied Piper Shoe Dealers of
Chicago, Tele-tronics, Inc., Youthful
Shoes, Coif Products Company, and
Armada Food Producis Company.
The new firm will specialize in ra-
dio and television advertising.

ROBERT M. O'DONNELL has
been named to the executive stafl of
Ruthrauff & Ryan. He was formerly
an account executive with Fuller &
Smith & Ross, Inc.

Agencies—
TV Stations—Package Agencies

EXPERIENCED TELEVISION
PRODUCER-DIRECTOR

Currently employed in that copacity,
desires chonge. Excellent background
in CREATING—WRITING—DIRECTING
and PRODUCING for RADIO-THEATRE-
MOTION PICTURES-TELEVISION. (Two
years Television-Shows for Major Net-
works) Young, personoble, hard work-
ing. Expcricnced in all phases of pro-
motion, Presentations to Clients, efc.
Will consider re-locating. Write or wire
8ox 267, Radio Daily, 1501 Broadway,
New York City.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John G. Peatman, Director.

Survey Week of August 26—Se15tember 1, 1949

TITLE PUBLISHER
A Wonderful Guy.....coviir it inninennrrraenenasennnann Chappell
- €= 1 O O Robbins
And It SHll Goes........ccoviiieriiiiiiiinienaannn Shapiro-Bernstein
1= 4 R - (- o S Chappell
Fiddle Dee Dee ......cvniiniiiiiiiii e ieiaaiineniienaans Hearms
Four Winds And The Seven Seas..........coeeeivunineennns Lombardo
Homework . ... ..ttt e ittt et ie e Berlin
Huckle Buck ..........ccoiiuniieiiiiiinaaenan, e United
I Wish I Had A Record................... e Crawiord
It's A Great Feeling........c.iiniuiiniini i iiiiiienennanns Remick
Just One Way To Say I Love You............. ... i, Berlin
Let's Take An Old Fashioned Walk............... e Berlin
Little Fish In A Big Pond.........c...o ittt i, Berlin
Maybe It's Because .......o..oiiiiiiiiniiinin... Bregman-Vocco-Conn
My One And Only Highland Fling...................... Harry Warren
Now That I Need You, (Where Are You)...................... Famous
Room Full Of Roses........ovuvuniniiiiinniniaannnen, Hill & Range
SIMElA .o e e e e Campbell
Some Enchanted Evening ................ccouiieiinninina.n, Chappell
Someday You'll Want Me To Want You....................... Duchess
Someone To Love ...........ccoiviiiininennn .. Warren Publications
Song Of Surrender .............. i it i Paramount
Swiss Lullaby ........ ... . . e Southern
There’s Yes Yes In Your Eyes................. ... ... ........ Witmark
Through A Long And Sleepless Night.......................... Miller
Toot Tool Tootsio GoodbYe. . uveeureresercneeaenenaruneennnn... Feis
Twenty-Four Hours Of Sunshine............................ Advanced
Who Do You Know In Heaven............................... Robbins
Younger Than Springtime .................................. Chappell
You're Breaking My Heart ........ . ... ... ... ... ............ Mellin

You're So Understanding ...........................

TITLE PUBLISHER
Ain't She Sweel ... ... ... e Advanced
Baby It's Cold Oufside.............coiviiiiniiinnnnn.. E. H. Morris
Be Goody Good Good To Me......... ... iiiiiiinenan., United
Dime A Dozen. ...t i E. H. Morris
Don’t Call Me Sweetheart Anymore. ..............covvinvannans A-B-C
Everyfime I Meet You........cooveiiiiiii i iianeas Feist
Ev'ry Night Is Saturday Night....................... .. Broadcast Music
Georgia On My Mind......... ... .. . ... . i i Peer
Get Mo One Of Those.......... ... ... i iiiiiiiiineeninnnan Encore
Give Me A Song With A Beautiful Melody..................., Witmark
Kalring ... i i it e E. H. Morris
Lora Belle Lee....... ... iiiiiiiiiiiiiiiinene Sanily-Joy
Love Is A Beauiiful Thing............... ... ... ... .o iiiin, Porgie
Lover's Gold ... .. it e e e Ox{ord
Now Now Now Is The Time............. ... . ... ... it Fremart
SoInLove (. .oiiniiiii i e T. B. Harms
Two Little New Little Blue Little Eyes...................... E. H. Morris
Weddin' DAy . .ovetiin ittt e, Famous
Wedding Of Lili Marlene......... ...t iieieineonas Leeds
Why Fall In Love With A Stranger........................ Campbell
You Told A LIe . iuivneeetmanein ittt eineaenieeeanan Bourne
You're My Thrill ... ... . . i i i Sam Fox

(Copyright, 1949 by Office of Research, Inc.)

New BUSINES -

KNX, Los Angeles: Lever Brou
ers Company, Cambndge, Mass, ,/
sponsoring a series of spot ammu,-
cements for 52 weeks. The order
placed through N. W. Ayer, I;d
York, for 19 weekly spot announg
ments, Surf will also sponsor og:
minute announcements in the My 2
day through Friday “George Fisher
program beginning Oclober 10 f[[
52 weeks. The Hearing Aid Corpor;|
tion of America, Los Angeles, i
sponsoring six weekly parlticipalior’
in the “Housewives Prote ctiy i
League-Sunrise Salute” series f:
five weeks. Smith, Bull & McCreer{:
Los Angeles, is the account agencis
and H. K. Carpenter is the KNX g
count executive. ;

WGN-TV, Chicago: Fohrman Mc&;z
tors, Inc., Chi. has contracted for {t;}
Tuesday wrestling matches from tt)
Midway Arena, 8:30 p.m. to conclij
sion, for 52 weeks from Sept. 6. Thi"
Malcolm-Howard Agency, Chicag i
handles the account. Allen B. Di;*
Mont Laboratories, Inc., Passaic, 141
J., has renewed the “Talent Jackpo!
Tuesday, 8 to 8:30 p.m. Burke Mol(,V
Sales Company, Chicago, will sporxu
sor six weekly film announcemen ;.
for 13 weeks from Sept. 5. The W.!|
Kirkland Company, Chicago, hani

les the account. ro
Gillette To Sponsor .
Fights On ABC Wel~

(Continued from Page 1)
sportscasters, will again describe lh
action of the fights. )

On Wednesday, September ll -
Gillette will replace the usual Fr,
day night bout with coverage of lh
Rocky Graziano and Charley Fusa'| t
fisht which will be held at the Po]
Grounds in New York.

GORDON M. DA

% mW' |

l

~ =
%,;

Radio time buys listener .
Gordon Day jingles mak
‘em customers! 61 succcs |
ful spot cumpmgns prove it, So mo¢ {;
your broadcast time pay off with
Gordon Day commercial.

GORDON M. DAY PRODUCTIOF l
108 E., 30th St., New York 16, N.*
ORecgon 9-3595

TOP-NOTCH SPOTS.

AT MODERATE COST
e e

-
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IAB’S TV MEMBERSHIP EXPANDING

TELE TOPICS

i

i
EVIEWING the past week-end re-
zealed that Paul Whiteman's Teen
gys Club telecast on WJZ-TV and the
web has improved in talent and pro-
ion. Maybe the program has acquired
n{ producer, as the technique of talent
entation has vastly improved. . . .
jue Givot’s variety program for Bona-
ddMills, Inc.,, on WNBT-NBC Friday
izl perked up too with Givot turning
igworkmanlike job as emcee and con-
itring to the funmaking. . . . Billed
:''2 “Bonny Maid Floor Show” the pro-
r;Jhas audience potentialities and should
u" as the season progresses.

1

=4

Lhd

[

AAONG THE NEWCOMERS to TV
“jviewing on the East Coast over the
-end was the simultaneous radio and
Voresentation of the Firestone Hour
lin is heard Monday nights on the NBC
cfork. First televising of this musical
raam proved interesting with Mary Van
i soloist, and Howard Barlow, con-
cor, acting like veterans before the TV
neras. This half-hour program, long a
avite in radio, is good musical telecast-
1. . . From Chicago came a newcomer
t./ABD and the DuMont TV network.
itname is Al Morgan and his program
ates with WGN-TV in the Windy
it Morgan is a compelling personality
hispeaks with informality, sings a song
vd and does an expert pianologue. He
+ded by a trio of competent instru-
nitalists,

[

't THOSE WHO CLAIM TV is poison
fto the baseball office we ask that they
il a look at the turnstile record of the
nt1-televised Brooklyn Dodgers. Labor
215 record gate of 55,175 cash customers
vb watched a morning and afternoon
inde-header swelled the total attendance
'1late for the scason to 41,000 above
whome game attendance of the 1948
t2an, Current total attendance is 1,470,-
Ifans. [ ]

IZEDRIC MARCH will be the lcad-off
* ‘star of the week” when the new CBS-
‘\ musical revue, “Inside US.A. with
(tirolet,” bows on Sept. 20, 8:30-9 p. m.
*dr Lind Hayes is host for the series,
/th is produced by Arthur Schwartz. A
‘vranking guest star of stage or screen
vibe featured in cach production, The
rram will be telecast every other Thurs-
‘anight. . . . “The Quiz Kids" make
‘he final Wednesday appearance tonight
JINBC-TV. Starting Sept. 12, the Kids
~ibe seen and heard Monday night at
‘Hh.m, ... Deloa Bueno, Brazilian singer
w4 appears in “Flight to Rhythm” sccn
:uMont on Thursday, 8-8:30 p. m., to-
ni:t will be honored as “‘Good Neighbor
the Year” in festivities at the Pan-
Larican Union in Washington marking

NBC-TVY Will Cover
Record Grid Sked

NBC-TV will cover 24 college
football games this fall —heaviest
schedule in video —under the spon-
sorship of the American Tobacco
Co. NBC cameras will scan as many
as four games in one afternoon,
feeding them to differerit points of
its east coast network.
Six Games Per Week

Each week, the top football game
in the East will be telecast by
WNBT, New York, key NBC-TV
station. In addition, five major grid
clashes will be fed to WPIX, New
York, the Daily News station, to
provide wider coverage in the New
York metropolitan area. Teams
which will be seen in action are
A™my, Navy, Yale, Pennsylvania,
Penn State, Harvard, Fordham, Cor-

nell, Columbia, Dartmouth, Holy
Cross, Pittsburgh, Brown and
Princeton.

Bob Stanton, NBC video sports-
caster, will do the play-by-play ac-
count of the top games each week.
The schedule opens with the Army-
Davidson game at West Point on
Sept. 24. N. W. Ayer is the agency
for American Tobacco.

Poppele In Tele Group
For United Nations Day

J. R. Poppele, vice-president of
WOR, New York, and president of
the Television Broadcasters Assn.,
has been appointed to the Radio
and Television Committee of the
National Citizens’ Committee for
United Nations Day, to be celebrated
Oct. 24.

Auction Program Sef
For ABC-TV Sponsor

“Auction-aire,” a TV package pro-
duced by Masterson, Reedy and Nel-
son, will debut on five eastern ABC
stations on Friday, September 30, at
9 p.m. under the sponsorship of
Libby, McNeill & Libby.

Program features a television auc-
tion with Jack .Gregson, west coast
radio-TV artist, acting as auctioneer.
Televiewers are invited to bid using
Libby food product labels instead
of cash. Highest bids will obtain
merchandise offered for sale during
the program.

J. Walter Thompson agency is
handling the program for the spon-
SOT.

57,400 TV Sets In Use
In Washington D. C. Area

Washington Bureaw of RADIO DAILY

Washington—A tolal of 57,400 tele-
vision sets were operating in the
Washington area as of Sept. 1, ac-
cording to an estimate released yes-
terday by the Washington Televi-
sion Circulation Committee, which
represents the four video stations
operating in the capital -WNBW,
WMAL-TV, WTTG and WOIC.

This figure represents an increase
of 1700 sets over the figure for Aug.
1. The Committee’s estimate is based
on set sales figures reported by the
Washington Electric Institute, to-
gether with figures from indepen-
dent distributors. Committee mem-
bers are Gordon Williamson, WTTG;
James Seiler, WNBW; William Trey-
nor, WOIC, and Howard Bell,

WMAL-TV.

Press-Time

manrsfacturers and distributors.

h celebration of Brazilian Independence
5, '

kil I——

Paragraphs

Chicago Audicnce Grows
Chicago—Television receivers installed and in use in the Chicago area
(50 mile radins) as of July 31, number 169,605, according to figures
released by the Electric Association,
July over June was 7,806. The figures are based on totals reported by

37 S, Wabash Ave, The increase in

Will Televise Baskethall
Salt Lake City—All 15 home games the University of Utah’s basket-
ball team plays during the coming season will be televised.by KSL-TV,
it was announced by C. Richard Evans, general manager of KSL, KSL-
TV. First home games will be played November 25-26 against Montana
State in the University of Utab Field House in Salt Lake City.
Government TV Exhibit
Mexico City—Government Public Works Exposition inaugurated
Sunday includes television transmitter designed and built by Guillernio
Gonzalexr Camarena. TV sets in downtown store windows to pick up
programs originated in Exposition Studio.

32 Video Stations
Subscribe To
- NAB Service

Washington Burearn of RADIO DAILY

Washington — Reporting 32 TV
members, NAB’s president, Justin
Miller, has announced that member-
ship has been encouraged by the re-
cent “streamlining action” "of the
board. A new video division was set
up, under G.
Emerson Mark-
ham and a new
membership
plan adopted.
The process of
amending the
by-.laws to pro-
vide for two TV
directors is now
under way.

N ew stations
in the NAB fold,
paying $125 R
monthly if not MARKHAM
affiliated with the audio members
and $10 if affiliated with NAB mem-
bers, include NBC, Crosley, Don
Lee and other stations.

Markham assumes his duties this
week with the following TV mem-
bers listed:

KFI-TV, Los Angeles; KNBH,
Hollywood; KRLD-TV, Dallas;
KSLB-TV, Salt Lake City; KTSL,
Hollywood; WBAP-TV, Fort Worth;
WBNS-TV, Columbus; WBTV, Char-
lotte; WCBS-TV, New York; WDEL-
TV, Wilmington; WDSU-TV, New
Orleans; WFBM-TV, Indianapolis;
WFMY-TV, Greensboro, N. C.

Also WGAL-TV, Lancaster, Pa.;
WHAS-TV, Louisville; WHBF-TV,
Rock Island, Tll.; WJAC-TV, Johns-
town, Pa.; WLW-C, Columbus, Ohio;
WLW-D, Dayton, Ohio, WLW-T,
Cincinnati; WMAR-TV, Baltimore;
WMCT, Memphis; WNBEK, Cleve-
land; WNBQ, Chicago; WNBT, New
York; WINBW, Washington; WNHC-
TV, New Haven, Conn.; WOIC,
Washington; WOW ~TV, Omaha;
WRGE, Schenectady; WTAR-TV,
Norfolk, Va.; WI'CN-TV, Minneapo-
lis.

Engstrom Files Statement
On Color-TV Engineering

(Continued from Page 1)
may obtain with the same receiver
using present broadcast standards.
We have also obtained the same
resolution when reproducing fthe
color transmission on a color re-
ceiver.”

Dr. Engstrom pointed out that the
new eclectronic system would be
demonstrated at the FCC hearings
scheduled to begin on September 26
in Washington.
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Mufual Sales Increase|]

Reporfed By Officials

(Continued from Page 1)
the number of inquiries which we
are receiving from both agencies
and advertisers regarding available
shows and time periods. With a buy-
ers’ market definitely in prospect, it
now seems more than probable that
advertisers will again use network
radio as one of their most effective
media for moving goods from the
factories to the consumers. And even
though it will take a tougher selling
job to do it, we are confident that
the Tall and Winter commercial
schedules on Mutual will compare
favorably with those of past years.”

Mutual’s new chief disclosed that
five new advertisers have placed
new business with Mutual. “Six ad-
ditional long-time Mutual sponsors,
whose programs were suspended for
the summer, have advised us they
are returning to the network this
Fall. In addition, we have scheduled
several sponsored special events and
sports programs including the World
Series and the Cerdan-La Motta
championship fight.”

In addition to the new contracts
previously reported by Rapio Damwy,
Barnes announced the {following
deals:

The Burrus Milling and Elevator
Company, of Fort Worth, Texas, will
sponsor three quarter-hour periods
weekly, which started Sept. 5, at
12:30-12: 45 p.m., Mondays, Wednes-
days and Fridays featuring “The
Light Crust Doughboys.”

Doubleday & Co., book publishers,
will sponsor beginning Sept. 19, the
“Doubleday Quiz Club” five times
weekly, Monday through Friday at
12:15-12:30 p.m., and also will spon-
sor on Sundays the Doubleday News
with Sid Walton, 1-1:15 p.m., EDT,
beginning Sept. 19.

The World’s Middleweight Champ-
ionship Bout between Marcel Cer-
dan and Jake La Motta at the Polo
Grounds, Sept. 28, will be sponsored
by P. Ballantine & Sons.

‘Shipstad and Johnson “Ice Fol-
lies” will sponsor a special event
show on Wednesday, September 8.

The Helbros Watch Co., a previous
Mutual advertiser, will return to
network radio once more as sponsor
of “Quick As A Flash” to be heard
each Saturday, from 7:30-7:55 p.m.,
EDT, beginning Sept. 24.

-RADIO
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Safety Campaign Aided By Radio
Stamford, Conn.—William Greene,
highway safety commissioner of
Connecticut, has commended radio
for its part in reducing accidents.
During a special broadcast which
ended a 9-week safety campaign
conducted by WSTC and FM he
said broadcasts have been an in-
valuable aid to state and community
officials charged with responsibili-
ties to insure maximum safety.
WSTC presented 45 speakers from
all walks of life during the cam-
paign and augmented these pro-
grams with public service announce-
ments and daily news stories.

WAEB Presents New Record Show

Allentown, Pa.—The first in a new
series of weekly programs entitled,
“Record Collector” will be presen-
ted by WAEB on September 8th.
Harold D. Smith, a pioneer in the
phonograph record industry, will
conduct the programs and feature
records from his large collection be-
gun in 1896. The inaugural show in
this series will feature the history
of the talking machine, playing
some original records of the early
gramophone days. George Menkart
will direct the vroduction of the
series.

KXOK-FM Contract Renewals

St. Louis, Mo.—According to a
recent announcement by Chet
Thomas, general manager of KXOK-
FM and prexy of Transit Radio,
Inc., renewal contracts from KXOK-
FM advertisers have been occurring
with steady regularity during the
past month. These advertisers are
using announcements, news briefs,
sports shorts and featurettes ani
include Big Four Chevrolet, S. G.
Adams stationery, Manhattan CofTee.
St. Louis Arena and Mississippi
Valley Sports Assn., Quinlan Dance
Studios, Ideal Driving School. Say-
man Products Co., Shearer Motor
Co., and Feld Chevrolet.

Coleman Gen. Mgr. WATL & FM

Atlanta., Ga.—The appointment of
Maurice C. Coleman as general man-
ager of WATL and FM has been an-
nounced. WATL is a 5000-watt inde-
pendent and WATL-FM is currentily
operating with 44,000 watts ER.P.

FILM GENTER BLDG.

630 NINTH AVE.

Harris,

1359 B’way—LO 5-2800

SPACE IN

Newmark & Co.

| COAST-TO-COAST

WNJR Broadcasts Appeal

Newark, N. J.—The Orange Mem-
orial Hospital asked WNJR to
broadcast an appeal for blood for a
patient dying of a hemorrhage. Tom
Costigan, station newscaster, imme-
diately aired the appeal and within
an hour ien persons answered do-
nating a pint of blood each to the
73-year-old patient. Tom Costigan
headed the list of donors and was
able to rush back to his mike to an-
nounce that the dying man would
live.

KTOK Change In Power

Oklahoma City, Okla. — KTOK
switched from 1400 kecs, 250 watts
power, to 1000 kcs, 5000 watts day,
1000 watts nights. A special dedica-
tion program was presented on Au-
gust 28th with Robert D. Enoch,
general manager in the role of
emcece. KTOK-FM also increased its
field strength as power was sup-
plied to the four-bay pylon antenna,
400 feet high, atop the center ele-
ment of the five tower KTOK array.

WFDR To Air Morris Campaign

New York, N. Y.—On September
7th, WFDR will join a number of
other stations in carrying the cere-
monies attendant to the opening of
the Newbold Morris campaign for
the Mayoralty. In addition to Mr.
Morris’ speech. the program format

ey ¢

4A Urges Promofione
Of Distrib. Process:;

iy
(Continued from Page 1) l¢
Frederic R. Gamble, “AdvertxsuL
works in the busmess framewo\
of distribution. Until there is bett,!c
understanding of distribution, i
are not likely to see a proper y!
derstanding of advertising.”

Statement By Reydel ;
William Reydel of Newell- Emmu
Co. of New York, declared: “As i
explored this field, we were g
prised that so few people are aw;z -
that distribution is now one of {;:
major parts of our Ameriean eco
omy. Some authorities estimate 1h[
distribution provides employme
for more than half of the Unit ‘
States population. This may 1
high, and no better estimate |,
possible until the government cor
pletes the eurrent Census of Bu:!’
ness. However, it is certain thj’
more people are now engaged
distribution than in either man;
facturing or farming, and that nur
ber is increasing steadily.” U
familiarlty with distribution, I,
added, is due mainly to the lm :
of information about it.

will include the singing of Lic':
Albanese and an introduction !
Raymond Massey as chairman of {i!
meeting. Other stations carrying ii: L
program are: WJZ, WQXR, WMC.!

WINS and WEVD.

sistently
late-afternoon juvenile

sters..

or Free & Peters.

FORT WAYNE

ABC NETWORK
AFFILIATE

National Representatives, Free

Marmaduke

Who'’s Marmaduke? You wouldn’t have to ask
if you lived within WOWOQO’s 59-county area,
where Marmaduke is known to small fry (and
parents) by the thousand. Locally produced,
custom tailored, the “Marmaduke” program con- b
wins a huge share of the Midwest’s |

announcement brought replies {rom 916 young- ?
postmarked {rom 137 communities In
Indiana, Ohio, and Michigan. An expensive
show? Definitely not. For details, check WOWO

WESTINGHOUSE RADIO STATIONS
KYW » KDKA « KEX « WBZ ¢ WBZA » WOWO « WBZ.TV

audience. Proof{? One

Inc

& Peters, except for WBZ-TV;

for WBZ-TVY NBC Spot Sales
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RAMMELL OKAYS

\ll-Radio Committee
Awards Film Confract

International Motion Picture Pro-
ucers’ Service has been awarded a
ontract by the All-Radio Presenta-
on Committee to produce a 45-min-
te documentary film dramatizing
ne power of broadcasting as an ad-
Hertising medium.

] ‘The IMPS bid was chosen by the
rfommittee on a competitive basis
nrom among bids submitted by ten
rilm production companies. The film
35 to be completed in time for re-
{ (Continued on Page 3)

[

e B E]

3 ndle Commended
] For Riot Coverage

} Siate and -county - officials- have
»ommended WLNA, Peekskill, New
7ork, indie station, for the station’s
:hublic service role during the riot-
ing at the Paul Robeson concert on
o occasions.
1 The staff of WLNA headed by
‘Ralph Silver, manager, and Roy W.
uapolla, news editor, ‘aside from
“kiving full news coverage to the in-
idents on two successive Sundays,
mroadeast repeated announcements
“hrging Peekskill residents to remain
‘in their homes. The news broadcéasts

: (Continued on Page 8)

“nterfaith Broadcast
. To Be Carried By MBS

Wilmington, Del.—The first Inter-
faith, Inc. broadcast will be incor-
porated in Mutual’s “The Bob Poole
Show,” which will feature Gov. E.
N. Carvel of Delaware, Mayor James
' F. Hearn, and Freddy Martin’s orch-
‘estra, today, 3-3:30 p.m., EDT, over
the MBS network.

Interfaith, Inc., is composed of the

{Continued on Page 4)

Holmes Signed By TV

Chicago—Burton Holmes, who
has been almost everywhere, will
fry new venture Oct. 2. He will
be seen and heard for the first
time on television. First of the
Holmes series will be scenes of
the Grand Canyon. which he
visited 50 years ago, Telecast on
WBKB, CBS outlet on Channel 4,
the series sponsored by the At
chison, Topeka and Sania Fe.

Airminded

The “Pillsbury Stockholders
Meeting of the Air” will be broad-
cast by WCCO, Minneapolis, on
Sept: 13, 8:30-9 p.m. An actual
stockholders meeting of Pillsbury
Mills will be aired, recorded to
give listeners a behind-the-scenes
view of the legal machinery
which runs a large corporation.
Pillsbury is one of Minnesota's
oldest business firms.

WJI'sNew AM-TY Biz
SefNew August Mark

New business placed by WJIZ,
New York during August set a new
record for the month with $208,000
in radio accounts and $67,000 in TV
sales, according to an announce-
ment yesterday by Murray Grab-
horn, vice-president in charge of
ABC’s owned-and-operated stations.
Included in those totals were the
Adam Hat Stores’ sponsorship of
Drew Pearson’s repeat broadcast at
11 p.m.,, Sunday; Dr. A. Posner Shoes
Co., sponsorship of “The Big and

{Continued on Page 2)

Air Features Asking Stay
Of FCC 'Giveaways’ Ban

Chicago—Air Features of Chicago,
headed by Walter Schwimmer, to-
day will file in U. S. District Court
a motion for a preliminary injune-
tion to restrain the FCC from en-
forcing its ban on giveaway pro-
grams, which is scheduled to become
effective October 1. Attorneys Kirk-

(Continued on Page 2)

SINESS

OUTLOOK

NBC Pres. Regards Radio As Growing
Advertising Medium—Reports
On Growth Of TV Service -

. By Staff Correspondent, RADIO DAILY

Whltg Sulphur Springs, West Va.—Declaring that during
the period of television’s growth no medium will duplicate in
massive coverage, technique and economy the job that radio
can do for the advertisers, Niles Trammell, president of NBC,
vesterday called upon broadcasters to revitalize their selling
and promotion techniques. Trammell was speaking at the
opening session of the third annual NBC Affiliates convention

at the Greenbrier Hotel.

“We all know the facts—and they can be stated in a dozen
different ways,” Trammell said. “But sometimes we ourselves
need a few reminders about the basic advantages of our radio
medium. Here are some of these reminders:

“Radio is universal. It can reach everybody. More than
94 per cent of the families in this country own at least one
radio set and there are 20 million additional sets in cars, out

3 More Chi. Papers
Charge For Listings

Chicago—The three other Chicago
newspapers have followed the lead
of the Chicago Tribune in charging
advertising rates for top-billing in
radio columns,

The Herald-American’s charges
are $1.25 a “count” line, daily and
Sunday. The initial paid ads in the
September 6th issue ware from
WENR-TV, (Channel 7). “The Ad-
ventures of Uncle Mistletoe,” with
Aunt Judy and the gang from Won-
derland, presented by Marshall Field

(Continued on Page 8}

Radio Time Worih $2,100,000
Donated To Cancer Drive

The American Cancer Society has
issued a report gratefully acknowl-
edging the “magnificent” contribu-
tion of the U. S. radio and television
industry to its 1949 {fund-raising
campaign. More than $2,000,000
worth of time alone was donated by
radio, and an additional $100,000
worth of time was donated by tele-
vision broadcaslers, according to the
ACS report.

ACS radio material was used by

1,059 radio stations, all four major
networks, and 55 local TV stations.
The radio networks aired a total of
340 live appeals on behalf of the
Cancer Fund. National spot adver-
tisers gave the ACS 7,146 spot an-
nouncements valued at $107,400.

The four video networks sched-
uled 340 showings of special ACS
animated film spots and trailers, and
1,131 telecasts of other short Cancer
films.

of doors and in public places. It
reaches teenagers, over 64 per cent
of whom own their own sets and of-
fers a tremendous market potential.
It reaches and holds housewives,
who listen in large numbers. It is

(Continued on Page 3)

Schick Shavers Sked
Radio-Video Spofs

In the first wide use of radio and
television by an electric shaver man-
ufacturer, Schick Incorporated is
buying a schedule of spots on 107
radio stations and 35 TV stations, to
start in mid-September and continue
until Christmas.

Schick, through its agency,
BBD&O, is working out an elaborate
plan for tie-in spots by local dealers;

(Continued on Page 2)

Studio Fire

Sparks from a welder's torch
yvesterday ignited insulation in
a wall of a television studio on
67th St. New York, shared by
WOR-TV and WIJZ.TV. A small
blaze was quickly extinguished
by firemen. Damage was esli-
mated at $500. WOR-TV's studio »
facilities are still under construc-
tion., Operations are scheduled to
begin shortly.
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GEORGE MCcELRATH, director of engincering
operations for NBC, is back at the nectwork
after having spent his vacation fishing off
Cape Cod.

FRANK YOUNG, publicity director for WPIX,
is_spending his vacation pursuing the finny
tribe in Canadian waters. Clint Bolton is han-
dling the publicity desk during his absence.

DOUGLAS MacNAMEE, director of the Mar-
garet Arlen program on WCBS, is back on the
job after having sojourned for two weeks in
Princeton, N. J.

FRANK ZUZULO, assistant dircctor of press
and trade news editor for the Mutual network,
is back from his vacation.

ELLIOTT M. SANGER, exccutive vice-presi-
dent of WQXR, and MRS. SANGER, program
director of the station, have returned from a
;ive-weck vacation spent in England and
rance.

PAULINE FREDERICK, American network

8436
WASHINGTON BUREAU
Andrew H. Older, Chlef 6417 Dahlonega Rd.
Phone: Wlsconsin 3271
CHICAGO BUREAU
Hal Tate, Manager.
360 No. Michigan Ave.
‘ Phone: Randofph 6-6650
SOUTHWEST BUREAU
Paul Glrard, Manager
Tower Petroleum Bldg.,
Dallas, Texas
Phone: Riverside 5491

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under the aet of March 3, 1879.

FINANCIAL

(September 7)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC . ... ... ... 63 6 6 — 1
Admiral Corp. .... 19 183 19 + 34
Am. Tel. & Tel.. ... 145V 14434 145V4 + %
CBS A ........... 7% 7% 17 + 1,
Philco ...... .27, 27 27Va + 34

Philco pfd. ....... 861, 851, 8615 + 1
RCA Common .... 115 1115 1115 + V)
RCA 1st pfd. ..... Ny Ny Ny + 1h
Stewart-Warner ... 117 111, 1175 + 34
Westinghouse .. ... 28V, 24V, 24V, ...,
Westinghouse pfd. .102Vg 1021, 10215 — 54
Zenith Radio ... ... 2535 25 253 + 34

OVER THE COUNTER

Bid  Asked

DuMont Lab. ......... ... ... 13 14
Stromberg-Carlson ........... 10V, 11,
U. S. Television ............. 17 13
WIR (Detroit) .............. 6 6Vs

Entering 20th Year

CBS’ “Let’s Pretend” series enters
its 20th year of consecutive broad-
casting on the program of Saturday,
September 17, 11:05-11:30 a.m., EDT.
The series of dramatic fantasies,
which made its CBS debut in 1930,
has been sponsored by Cream of
Wheat Corporation since 1943.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Radio Technology in America, of-
fers its trained Radie and Television
technicians to the DBroadeasting In.
dustry.
Our gpraduates have
1st Class Telephone License.
Address inquiries to
Placement Dircctor
RCA INSTITUTES, Inec.
350 W, 4th St., New York 14, N. Y

C tator and correspondent, on Saturday
will do a special 15-minute brondcast over
WSTC, Stamford, Conn., as a feature of the
opening ceremonies of that city’s Exposition
of Progress.

| * COMING AND GOING

HENRY GROSSMAN, dircctor of plants and
construction at CBS, has returned from Holly-
wood, where he spent three weeks on network
business.

NANCY CRAIG, femme commentator heard
Monday through Friday on ABC, will, broad-
cast next Monday’s program from the West-
chester County Fair in Yonkers.

HELEN DUNN, restaurateur who has been
heard on WGYN-FM, has left for a four-day
holiday in Washington, D. C.

GEORGE GIVOT, JACK STERLING and JACK
LACY, toppers in radio entertainment, today
will act os judges at the Masquerade Contest
held at Playland, Rockaway.

MAL BOYD, president of Television Produ-
cers Association, has arrived in Hollywood by
plane from Miami. He was in the Florida city
for the appearance of Buddy Rogers at the
Miami Theater.

NAT RUDICH, of Gainsborough Associates,
is back in Gotham after having directed the
Lake Placid Drama Festival. Now he’ll get to
work on the Newbold Morris mayoralty cam-
paign, supervising the broadcasts of the Re-
publican-Fusion-Liberal candidate’s addresses.

WIJZ's New AM-TV Biz
Set New August Mark

(Continuved from Page 1)
Little Club,” Saturday morning
half-hour; a five-minute daily
weather report sold to the Lehigh
Navigation Coal Co.; sale of Martin
Agronsky’s morning news show to
the Simoni Co.; 11 participations in
the “Symphony Sid” program; two
participations in “WJZ Farm News
with Phil Alampi”; three participa-
tions in the “Nancy Craig” program,;

» four in “The Fitzgeralds,” and five

in Walter Kiernan’s show.
Fourteen new TV clients were
signed by the station in August.

RKWGS, Tulsa, Organizes
College-By-Radio Web

Tulsa, Okla.—KWGS, the Univer-
sity of Tulsa’s FM station, has or-
ganized a four-station FM network
to send college courses by radio to
listeners in Arkansas, Oklahoma,
Kansas and Missouri.

The other cooperating FM out-
lets, which will be linked to KWGS
by relay, are WMBH, Joplin, Mo.;
KMUS, Muskogee, Okla., and KXFPW,
Fort Smith, Ark. KWGS, a non-
commercial station, will broadcast
ten hours of college studies weekly,
which will be recognized for regular
credits.

The FM network project is in
addition to the university’s activities
on KVOO, Tulsa, 50 kw. NBC affili-
ate. KVOO airs a half-hour class-
room lecture each Sunday following
the NBC University Theater.

Stork News
Garry Simpson, television director
at NBC, is the father of a boy born
Tuesday to Mrs. Simpson at Le Roy
Sanitarium. Baby will be named
Byron.

Tommy Lucas, WINS guitarist, and
his wife became the parents of an
81-1b. daughter, Joan <Claire, on
Sept. 6 at Flower Hospital.

Air Features Asking Stay
Of FCC ‘Giveaways’ Ban

(Continued from Page 1)
land, Fleming, Green, Martin & Ellis
will file the motion before Judge
John P. Barnes.
Air Features has two giveaway
shows involved: *“Tello-Test” and
“Tune-Test.”

Schick Shavers Sked
Radio-Yideo Spofs

(Continued from Page 1)
in a further effort to stimulate saleg
on a local level, prizes will be given
by the firm for the three best mer-
chandising campaigns by local sta-
tions.

The Schick radio spots are to be

programmed in the morning, and the
TV spots at night. General theme of
the campaign is “Your New Schick
Electric Shaver Must Outshave
Blade Razors or Your Money Back.”
The Schick merchandising plan was
outlined earlier this week by BBD&0O
executives before a gathering of 40
AM and TV station representatives
in New York.

Schick has not used radio at all in

recent years, and it was understood
that the outcome of their current
campaign will determine their fu-
ture attitude toward radio and TV.

Murrow To Speak

Edward R. Murrow, nhewscaster
whose broadcasts are aired nightly
over CBS, will be the guest speaker
at the Kappa Sigma Fraternity Con-
clave Banquet at New QOcean House,

Swampscott, Mass., Friday, Septem-
ber 9. Murrow’s 'CBS broadcast on

that night will originate from WEE],
Columbia-owned station in Boston.

“Okay, Louie,
the coast
is clear...”

more.

One word from his partner and this cat-nipper is going to
work. Might be the biggest haul of the year for the alley
brigade up around Fulton Fish Market in New York.

And speaking of big hauls, (legitimate variety) you time-
buyers ought to see what W-I
For just a little money, you can produce big results.

W-I-T-H is the big bargain buy in Baltimore. It regularly
provides more listeners-per-dollar than any other station in
town. W-I-T-H has a BIG audience, too—it covers 92.3% of
all the radio homes in the Baltimore trading area.

Call in your Headley-Reed man and get the full story today.

SWITH

-T-H can do for you in Balti-

BALTIMORE, MARYLAND
Tom Tinsley, President - Represented by Headley-Reed

i % f€ g7
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Trammell Asks More Station Eﬁort
To Utilize Radio’s Unmatched Value

(Continued from Page 1)

sunmatched in its ability to cover all
markets.”
" “And radio is economical—a better
‘buy than ever before, absolutely and
~comparatively. Since 1939, the NBC
‘tnetwork’s cost per thousand listen-
:ers. has decreased 23 .per cent. The
icost per thousand for the largest
'weekly magazine has increased 17
-per cent with daily newspapers up
-7 per cent during the same period.

i Radio is Growing Medium
4 “Finally, radio is getting bigger all
¢the time. In the past three years
sover five million families have been
hadded to the radio population. In
‘11948, radio families increased by
sover 1,600,000—an increase which
alone exceeded the total television
tfamilies at the end of the year. This
ttrend is continuing for the period
timmediately ahead. Radio set sales
care continuing on a healthy and
tvigorous scale. Even in 1951, the ra-
«dio homes without felevision will
~exceed the total radio homes of 1946.
1 Cites Radio’s “Bonus Circulation”
“Everything we know points to the
tconclusion that it will be some time
*before audience diversion to -televi-
nsion will offset the huge bonus cir-
: culation which radio has been ac-
-cumulating since 1939. Certainly for
‘the next few years, radio w111 con-
tinie to be the most ‘massive and
economical of all media and the best
. buy for most advertisers.”
Trammell declared that today’s
- market conditions offer both radio
~and television broadcasters great
“new opportunities for expansion be-
+ cause radio and TV are unmatched
by -any other media.
False Business Scare
The business scare of the early
-months of the year, false and un-
:necessary to begin with, is over,”
the NBC president said. “Business
men are now exhibiting a new spirit
of energy and planning as they move
ahead to capitalize on the vast new
potentialities of America’s economy.”

There never was, Trammell as-

- serted, any real basis for fears of an
- American business collapse because
a look at the plain facts shows that
real purchasing power, liquid sav-
ings, new customers, employment
and personal incomes are at record
highs.

“During the past year,” the NBC
president said, “some people were
well on the way to convincing them-
selvesthatthe American economy was
about to fall apart at the seams, that
a depression was just around the
corner, and that black times were
ahead for the advertising business.

Calls Broadcasters Also Gullible

“Let me add that contagion spread
to many of us broadcasters. We
thought we saw the economic props
being pulled from under us. We
were shaken by the easy prophecies
that radio was all washed up-—even

able. We, too, substituted fear for
action,

“However, a look at the plain facts
would have demonstrated that there
never was any basis for fear that
American business was facing col-
lapse. All the measurements showed
that the potentials were there, re-
quiring only clear thinking and in-
genuity to bring them to realization.”

TV Progress Noted

Turning to television Trammell
spoke optimistically about the pros-
pects for commercial development
of the sight and sound medium.

“While radio remains the basic
medium, television,” Mr, Trammell
pointed out, “is taking the country
by storm.”

“No medium,” he said, “was ever
launched with so much public en-
thusiasm and advertiser support as
television. And no wonder; televi-
sion employs the visual effect of
printed media, the,oral persuasion
of radio, adds live action, that brings
this combination directly into the
living room of the viewers. Its mes-
sages receive the undivided atten-
tion of the family as a purchasing
unit. It is not only the most forceful
of all advertising media, it is also
the ideal sélling medium, demonstra-
ting products and dramatizing ser-
vices right in the home. There is no
question that television pays off for
the advertiser.”

Network Policy Defined

NBC’s policy as :a network calls
for giving its radio and television
operations every opportunity and
encouragement for continued
growth, Trammell explained. In
sound broadcasting, he said, this
means more vigorous and effective
sales campaigns, more creative pro-
gramming, more careful analysis of
the requirements and composition
of the radio audience, continuing a
substantial investment in support of
the radio effort, and the elimination
of waste and frills.

“In our approach to organization
in the network field,” he explained,
“we are seeking to eliminate any
possibility of burdening radio with
television or burdening television
with radio,” he said. “We are doing
that because we have abounding
faith in the future of both media—
if they are developed and adminis-
tered intelligently to meet changing
requirements.”

Reporting NBC'’s progress in tele-
vision, Mr. Trammell pointed out
that while a year ago NBC had an
interconnected network of 26 sta-
tions in the cast and midwest of only
seven stations on the cast coast, it
will have an interconnected network
of 26 stations in the east and mid-
west by the end of this year. These,
plus the 20 non-interconnccted sta-
tions, will give NBC a total of 46.
The increase in facilities has extend-
ed NBC's network television cover-
age area to a population of over 51
million for the interconnected sta-

before television itself was profit-

tions alone. Program quality has
consistently improved, he pointed
out, and the television sales picture
is bright.

TV Advertisers Increase

Today, NBC has 19% hours sold to
28 advertisers, compared with 8%
sold to 18 advertisers a year ago.
Dollar volume from January through
July of this year indicates that NIBC
television has sold more than twice
as much time as its nearest com-
petitor and about five times as much
as e1ther of the two remaining net-
works. In number of total stations
hours sold NBC is way out in front
with 770, compared to 338 for Col-
umbia, 260 for ABC, and 227 for Du-
Mont.

NBC goes into the Fall season in
radio with far less half-hour periods
between 8 and 11 p.m. for sale, Mr.
Trammell reported, than any of its
competitors. NBC expects to sell at
least one or two more periods of

Ali-Radio (ommiffee
Awards Film Confract

(Continued from Page 1)
lease to subscriber stations and net-
works on Jan. 1, 1950.

Under its contract, the IMPS
agreed to produce two condensed,
20-minute versions of the broadecast-
ing film in addition to the main fea-
ture. The brief versions will be
shown to potential advertisers when
brevity and concentrated presenta-
tion is required, and to civic.and
educational groups interested in ra-
dio as a social force.

evening time by early fall, he added.
In the daytime, he reported, NBC is
sold out solid, Monday through Fri-
day, with the exception of one 15-
minute strip.
Expresses Pride in Programs

In programming, Mr. Trammeil
said, NBC in a short span of time,
developed an all-star array of sum-
mer programs and goes into the Fall
with an impressive reserve of shows
in every category, all planned with
saleability in mind.

‘“What’s Cookin’ 7’* on 50,000-watt WBT averages a 9.8 quarter-
hour Hooper rating!"Aired from 9:00 to 10:00 a.m. Monday
through Friday. Available in 15 minute segments. It's first

come, first served. Better call Radio Sales...no

W.
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By AL STEEN

ARK FINLEY, public relations
director of Mutual Don Lee, has
been appointed commanding officer
of the reserve unit of the Armed
Forces Radio Service. He holds the
rank of lieutenant colonel and spent
46 months overseas during the war.
Roddy McDowell bowed in as a
new disc jockey on KMPC this week.
He's on Monday through Friday,
from 4:30 to 5.

GAC will have two radio formats
this Fall for Dick Wesson, featuring
the comic in a five-times-a-week
quarter-hour strip, as well as a once-
weekly variety show.

John Claar, director-founder, and
Del Sharbutt, backer, of the Century
Theater Group, have closed a deal
for a 20-year lease of a one-story
building at 753 N. La Cienega. Prop-
erty will be known as the Century
Theater and will make its debut
with the George Kaufman-Moss
Hart play, “The Fabulous Invalid,”
in October.

Carter Wright Productions is
producing something novel called
“Telemoods,” short atmospheric
films, each of which will fit several
popular songs, for use by television
disc jockeys. .

General Foods may keep Meredith
Willson on the payroll this Winter
with both AM and TV shows on a
national basis.

According to the Thompson-Mec-
Donald agency, Frank Graham is
sitting on the year’s hottest audience
participation show, with announce-
ment only waiting approval by at-
torneys now studying the recent
FCC ruling on giveaways.

Jack Benny back from London
and Paris and has started preparing
his first CBS program which starts
Sept. 11.

Everett Crosby, Ltd., has signed
Hannah Williams and will handle
her for all assignments in all brack-
ets of show business.

Titled “Top Views in Sports,” a
program filmed highlights of every
major sporting event of the week in
the U. S., starts Thursday on KNBH.
Universal-International is doing the
filming.

Dana Andrews has a television set
installed on his cruiser. Believed to
be the first in use aboard a private
boat, the set will have an automatic
device that keeps the antenna point-
ing to Mt. Wilson. The range is ex-
pected to be between :75 and 100
miles,

CBS and Don Lee have completed
an agreement for a lease of Don
Lee’s studio facilities for one year,
because of the shortage of studio
space at Columbia. The Jack Smith
Show, “Our Miss Brooks” and the
Red Skelton preview on Friday
nights and the regular Skelton show
on Sundays, as well as others, will
originate at the Don Lee plant.

Maurice Murphy has been named
associate director of CBS's new tele
program, The Ed Wynn Show.

RADIO DAILY

Windy City Wordage. . . !

® @ @ Tips on Things to Come: A meeling of all Petry stations
will take place at the Astor Hotel in New York City on September l4th.
It'll be a showdown meceting between two Pelry factions. Key personnel

from all Pelry olfices throughout the country will
Chicago also probably atlend. . . . Irve J. Wagner, account

executive, will shortly announce his resignation from
the agency and will announce the establishmen! of his own ad agency
service office with headquarters at 75 East Wacker Drive., “Wag"” will
leave the Atlas Prager and Edelweiss Beer accounts, both in the multi-
thousand annual billing class, with the Olian agency. “Weq,” who re-
cently authored “Pancho is a Fool,” plans to devote much of his time
to his favorite hobby, song-writing. . . . He also authored many famous
Chicago jingles—including “Atlas Prager, Got It— Atlas Prager, Get It”
—and many, many others.
the new “Back to the Movies” song—lyrics and music and words
having being unveiled at the motion picture industry’s public relations
meeting at the Drake Hotel last week.

® Ow" W %

e e e Ed Voynow, Petry head in Chicago, spending a quiet
two weeks at Colorado Springs with the wife and two youngsters.
. . . Irv Mack and frau now at the Astor Hotel in New York,
taking a gander at the big New York TV and radio shows. He's
head of Filmack Trailer Co., in Chicago, which makes many of
the TV films and trailers used by TV stations throughout the
country. . . . Richard Von Albreclit, with the famed Goodman
Theater (Art Institute) and more recently NBC production mana-
ger for WNBQ, has joined Herbert S. Laufman & Co. as produc-
tion director. Latter organization is really going to town with
some half-dozen TV shows now aired on all Chicago stations. ...
Jackie Cooper, Gus Van, AGVA's Jack Irving, and many top
show business celebrities participated in “Salute to Vaudeville”
and a tribute to Gus Van in special broadcast from a raised plat-
form in front of the RKO-Palace Theater and broadcast over
WCFL Thursday night.

w w w W

® @ @ “Dynamo Dave” Edelson saying that FM. station WMOR
is now breaking even, which is terrific for an indie FM station, Dave
is commercial manager for WMOR—cmong other things. . . . Local disc
spinners giving a big play to Maypole Music’'s “A New Shade of
Blues” as sung by Ella Fitzgerald. . . . WBBM's Sherman Marks, pro-
ducer of the rave-rating “Salute 1o Rodgers and Hammerstein” as well
as all the other shows at the Sherman Hotel’'s “College Inn” will return
to Chicago from New York, He's been there setling up similar shows for
eastern spols. . . . They're having a little legal difficullty clearing
the proposed "Salute to Irving Berlin” show which is slated to play at
the College Inn soon. . . . Bill Hoy at the Sherman is considering.one
of Chicago’s top announcers. Frann Weigle, to handle the narration
chore {or the next “Salute” show.

- S * S SR <4

@ @ o Extra copies of Rapro DAILY are now available at the
news-stands; at Danny Thompson’s news-stand, 360 N. Michigan
Avenue. . . . Dale Harrison calling on disc-jockeys with “Beauti-
ful Wisconsin.” . . . Lovely blonde thrush, Karen Ford, guested
on Mutual’s “Windy City” show last Thursday. . . . Bernie How-
ard’s “Name the Movie” show has been renewed for another 13
weeks. Beverly Bach has been added to the continuity staff of
Campbell-Cahill, expanding TV production firm.

.+« « Watch for radio stations to start playing

UGUST brought two .additional

daughters to staff of KFJZ, Ft.
Worth. Johnny Lee Smith, contro]
operator, and Arno Mueller, ac-
countant, share the daughters, both
born at Harris Methodist Hospital in
Fort Worth. .

Bill Bryan, account executive ang
radio director of Wilhelm, Laughlin
& Wilson, Houston agency for Grand
Prize Beer has returned to his of-
fice from a quick trip to WBAP-TV
where he was in consultation with
the program department on a new
series of commercial films. Bryan
resumes his chores as emcee and -
producer of the Grand Prize AM "
program, “Stars Over Texas.” ;

Roundup of new business on
WBAP-TV, Fort Worth, includes the
5:45 p.m. News, Tuesday, Thursday
and Saturday, sponsored by Frito
through the Glenn Advertising
Agency. Frito will also pick up the
tab on six pre-game interviews pre-
ceeding Southwest Conference
Games. The previews will originate
on the field and will use film com-
mercials prepared by WBAP-TV.

The past month marked the high
spot of activity for the commercial
film department of WBAP-TV, Fort
Worth. Film commercials were pro-
duced for 12 accounts and several .
will be printed for use by other TV
stations throughout the country. Ac-
counts involved were: Pi-Do, Qak
Farm Dairies, Baker Hotel, Skillern
Drug Stores, Pre-Cut Ornamental
Iron Works, Nicholson-Jones Motor
Company, and Grand Prize Beer.

WBAP, Ft. Worth: Grove Labora.
tories — 7 chain breaks weekly;
Bristol-Myers — 52 transcribed an- -
nouncements across-the-board, Sep-
tember 19 through December 3I;
Malt-O-Meal — one announcement
each on WBAP-820 and WBAP-570;
Feenamint—one minute ET per day
for 52 weeks. :

Search for a “Cowgirl Sweetheart”
by Charlie Walker’s “Half Circle W
Roundup,” which originates on sta-
tion KIOX, in Bay City, Texas, has -
attracted more than 300 contestants
for the coveted title. The “Half Cir-
cle W Roundup” fed to KVIC, Vic- |,
toria, KSAM, Huntsville, and KTLW, /
Texas City, will choose the winner -
who will receive a complete Texas -
cowgirl outfit from the top of her |:
head to the tip of her booted toes -
and will be honored at the Bay City
Rice Festival sponsored by the Bay
City Lions Club. Winning cowgirl
will be wined and dined during the
celebration~ahd will “bé  honored
guest at rodeos, a Mexican bull fight !
across the border, and will be fea--
tured in a film covering the trip to’
Fort Clark and into Mexico.

Interfaith Broadcast
To Be Carried By MBS !

(Continued from Page 1) i
Knights of Columbus, the Shriners .
and the B’nai B'rith. Poole will act® }:
as emcee and Larry Dorn will pro-- j-
duce and direct the program. :
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ONG AGo, he'd planned the year, the day, the hour of his re-
tirement.

But now, a year beyond that date, his desk is still open. ..
the weekday trout still in the brook.

What happened? Unexpected expenses . . . Nickie starting
college . . . the last of Mom’s hospital bills. He never really
figured it out. But he knew one thing: the happy day he planned
was no longer in sight.

A lot of years are getting away from a lot of people ... and
usually it’s because they don’t have a plan which helps them
save money regularly.

But there are people—millions in the country—who are mak-
ing the most of the years, by investment in United States Sav-
ings Bonds.

Each year, their stack of bonds grows greater and greater,
‘the goals of their life come closer and closer. It’s an easy, auto-
matic way of insuring a financial future, thanks to two simple,
automatic plans:

1. The Payroll Savings Plan, at the firm where you are
employed. You get a bond just as often as you like.

2.1f not on a payroll, you can get a bond every month,
charged against your bank account, through the Bond-A-
Month Plan. See your banker.

Don’t let another year—another moment—escape you. Sign up
today.

(LS. Sawings Bonds-

This Space Contributed
By RADIO DAILY

ummmg;-
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WORDS AND MUSIC

By PINKY HERMAN

On Records and Transcriptions

TELL ME WHY

RYTVOC, Inc.

1585 Broadway New York 19, N. Y.

COMING UP FAST!

WHERE ARE YOU BLUE EYES?

Recorded on RCA-Victor

KNICKERBOCKER MUSIC PUB. INC.
1619 Broodway New York, N. Y.

You'll LUV this novelty!

ITMUSTBELUV

MANOR MUSIC COMPANY

1619 Broadway New York City

Nothing Can Stop This!

"FOREVER WITH YOU™
hy the writer of “My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chicogo 4, INI.

A HIT Is Born!

""BLUE FOR A BOY—
PINK FOR A GIRL"

Yaughn Monroc on RCA-Victor

Al Gallico Music Co. Inc.
501 Madison Ave., New York, N. Y.

Disc Jockeys: Record for Your Brewery
and Beverage Accounts

ComeWetYourMustache with Me

on Records
Copt. Stubby’s Buccancers (Decca)

Bottoms Up Quartet (20th Century)
Dise Jockeys Write for Record

Evan Georgeoff Music Pub. Co.

1650 BROADWAY NEW YORK CITY

‘THROUGH A LONG
. ANDSLEEPLESS NIGHT

From 20th Century-Fox's
““COME TO THE STABLE"
recorded by
ALAN DALE ...
VIC DAMONE ...
EDDY DUCHIN .
BILL FARRELL .
PEGGY LEE
VERA LYNN ... .
DINAH SHORE Columblo
CLAUDE THORNHILL ........ Victor

@ ©® @ TINPAN ALLEY OOPS:—The late Thomas A. Edison always
considered the phonograph his grexiest invention and as active head
of Edison Recording Co., the Wizard prided himself on his ability to
pick hits. . . . one day a music publisher asked him how he liked :he
then current song tlitled, “Dardanella.” . . . Edison promptly answered.
“To me that song sounds like the bleat of a dying call.”” . . .some months
later when “Dardanella” became a national craze and his staff asked
Edison to permit the recording of the song, he refused to grant permis-

sion. . . .’each year Edison speni some time in Florida, so his almost- -

frantic staff prevailed upon him to leave for the south a few weeks
earlier than he’d planned, . . . no sooner did his auiomobile leave the
grounds than an orchestra, hidden in the record plant, took their in-
struments out of cases and then and there recorded the smash number.
. . years later, the same publisher again asked the great inventor how
he felt about the song. In view of the fact that it was so popular.
Edison replied, “1 still think it sounds like the bleat! of c dying calf.”
w w w w
® o o Juggy (Hucklebuck) Gayle at United Music starting
on a cute novelty, “Be Goody Good Good To Me,” cleffed by
Johnny Lange, Hy Heath and Richard Loring. o Jerry
Kanner has been named Musical Advisor for the New York
Junior Symphony Society. . . ® Ray Starr, prexy of the Iowa
ASDJ, spent a vacation in town this week. . .. the husky KWWL
disc-iple doubled in brass by 1iecording interviews with top-
flight singers, ork pilots and songwriters. ... @ As we predicted
at the time Lou Levy acquired the number from Bob Miller, Inc,,
the ditty, “Someday, You’ll Wani Me To Want You” has broken
out for a smash for Duchess Music. . . . @ Sherm Feller and
Ted Mossman have placed their novelty “If I Were You” with
Chappell & Co. . . . ditty was waxed on Regent by Bill Pennell.
® The three Robbins, (J. J., Howard and Brother) are plenty
excited about their British importation, “If You Ever Fall In Love
Again,” which has just been recorded by Guy Lombardo and Bill
Lawrence on Decca and Columbia, respectively.

w w w w
® ® e ON AND OFF THE RECORD:—Bill Harrington's latest
Vocalion offering which pairs “You're Breaking My Heart” with "1l
Keep The Lovelight Burning,” definitely stamps the new Hit Parader
as one of the Nation’s top Baritone songsters. . . . box ops should corral
herds of ‘buffaloes’ and deejays will latch on to this waxing to « fare-
thee-well. . . ® Score a Juke Box Ace for Pearl Bailey’'s Columbia
disk “Don‘t Sit On My Bed” reversed with “Ma.” ... @ Horace
Heidt's Magnolia Label has rushed out a Dick Contino single pairing
“Lover” with “I2th Street Rag.” . . . ® Lynne Sherry. newcomer
among the stem’s vocalovelies, proves, via a new disk, June Records
that she owns and knows how to operate a pair of pipes. . . . sides are
"You're So Understanding” and “Dont Worry ‘Bout Me.” . .. @ Tip
to disk jockeys and juke box ops:—listen to Tony Pasior’s sensational
Columbia platter of a ditty titled “If I Had A Million Dollars” (I'd Give
It All To You.) ... a sure winner. .. @ “Shorty Boo.” a blues which
Mary Lou Williams just recorded for King Records, is a ditty La Williams
penned with Milt Orent, with whom she also wrote the novel “Land of
Oo Bla Dee.” ® Sally and Marvin Clark, on Dart Records, turn
in a fine harmony job on the tearjerker, “The Game of Broken Hear!s”
backed with the calypso, “Chocolate Whiskey and Vanilla Gin.”
a juke box special,

w w g w
® @ o SHARPS AND FLATS:—Dick Howard, the writer of
“Somebody Else IS Taking My Place,” has offered himself as a
candidate for President of the Rocky Mountain Songwriters As-
sociation. . . . Dick says his latest song is entitled, “I’'ve Loved
You For 28 Years So Now My Heart Is In Public Domain.” . . .
® The Walter Kent-Walton Farrar tune, “The Last Mile Home,”
has taken a spurt and is now keeping pace with Leeds Music’s
second hit “Wedding of Lilli Marlene.”

Climbing Fast!

E
| DON'T SEE ME IN ‘L
YOUR EYES ANYMORI

New York Clhh

Laurel Music Co.
1619 Broadway

L \Y

DREAMY OLD
NEW ENGLAND MOOK:

LEEDS MUSIC CORPORATION

Ne———

Making Our Debut With A Hitl

"A NEW SHADE OF BLUES"

MAYPOLE MUSIC CO. ,
22 F, 67th St. New York City |,
Phone: REgent 7-4477

I WISH I KNEW |

Should step right out in front—
Just recorded for RCA-VICTOR
by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.:
216 S. Wabash Ave. Chicago 4, IlI. §

;

My Hearf Goes With You F

by Thomas G. Meehan

—¢ ¢ —

JAMES MUSIC, Inc.

1650 Broadway Room 709 N. Y. CiY

Tony Martin's

"CANCEL THE FlOWERS"

Ink Spots’ : '
"I DON'T WANT T0 SET
THE WORLD ON FIRE"

Cherio Music Publishers, Inc.
1585 Broadway N.Y.C.
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TTMETHING INTERESTING in TV cam-
“ra work happened on the Shaeffer
o coverage of the Dodger-Braves game
ty’bbet’s Field Tuesday night when
UV showed Voiselle, the Boston pitch-
nheing harassed by Jackie Robinson
%ig a long lead off first base. One
zwra was trained on Voiselle and the
vtr on Robinson with the Brooklyn base-
wer super imposed in the right hand
-=2r of the picture. Effect was a de-
i 1re from the conventional coverage of
2> ball by TV cameramen,
[ J

"tANS FOR A COLOR television con-
‘erter which will retail for less than
' was announced yesterday by S. W.
51s, president of Tele-tone Radio Cor-
+. tion. The Tele-Tone production sched-
: is predicated..on .whether. or not the
* - gives CBS the green light on the com-
zial development of its system of me-
rical color scanning system. Gross add-
= hat contrary to reports “color convert-
o will not cost $300 to $500 and will
r: make obsolcte sets now in use in the
h-e or currently being bought on the
rket”

TLIGHT TO RHYTHM” on WABD-

DuMont TV, will salute Brazilian In-
¢ 2ndence Day during the telecast from
39 8:30 p.m., tonight. Declora Bueno,
s: of the show, will sing the Brazilian
=:onal anthem and other South American
1 st artists will appear. . .. “Kukla, Fran
+ Ollie,” Burr Tillstrom's popular puppet
<~ originating at WNBQ, Chicago, may
v| be the most widely-viewed program
¢ -elevision. The trio is featured live on
iprograms, on 15 via kinescope after a
tic-week interval, and on 15 others by
tascope after four wecks. RCA Victor
7. Co. sponsors the show on Monday,
‘.dnesday and Friday, National Dairy
-aft Foods) on Tuesday and Thursday.
;. Robert Scott has been appointed head
« the story department for Television
Litures, Inc. Scott, who joined TF last
Yzember, retains his partnership in Ken-
rzk & Scott, video package producers.
. The Dodgers’ Jackic Robinson has both
evision and radio plans on his agenda

this fall, after he returns from a base-
| barnstorming tour. . . . ‘““Jacob Reed’s
100lboy Sports Show of the Air” makes
2 transition from AM to TV on Scpt, 17,
ien it moves from WFIL, Philadelphia,
WFIL.TV. The show is sponsored by
zob Reed's Sons, 125-year-old Philadel-
ia clothing store. . . . Florence Green,
«© was formerly the casting director at
CBS-TVY and more recently a produc-
n staffer at WPIX, has joined TV Pro-

Fairbanks Develops -
New TV Film System

West Coast Burcau, RADIO DAILY
Hollywood — Development of a
new technique of motion picture
filming that will make it possible
for video film producers to compete
with kinescope recorded shows and
may completely change Hollywood’s
present production methods, was re-
vealed recently by producer Jerry
Fairbanks.

Perfected after more than 26
months of research and experimen-
tation, the new technique cuts video
film production time by 500 per cent.
H betters average “major studio”
shooting schedules by more than
5,000 per cent.

The new system makes it possible
to film some half-hour programs in
30 minutes as compared to the best
previous schedules of two and a half
days. Quality in all tests made to
date is as good as in any motion pic-
ture and is far superior to kinescope
recordings, Fairbanks said.

A radical departure from previous
movie methods, the Fairbanks sys-
tem combines advantages of both
video and film shooting. It permits
a picture to be photographed in con-
tinuous action, including cuts from
one camera to another, thus elimina-
ting separate set-ups. A director,
visualizing the action, gives orders
to cameramen equipped with ear
phones. Multiple 16 mm. Mitchell
cameras equipped with newly per-
fected 1200-foot magazines are used
and focus is maintained at all times
by all cameras as a result of a new
equipment development. The direc-
tor stops and starts each camera at
his option much the same as in

Dumont TV-Net Adds
Chicago Originations

The Dumont Television Network
has announced a wide expansion in
its programming fgr affiliates, in-
cluding the inauguration of Chicago
originations.

According to James L. Caddigan,
Dumont program director, 75 per
cent of the network originations
will come from the studios of
WABD, New York, and the remain-
ing 25 per cent from WGN-TV,
Chicago. Dumont now serves 45
video stations in 45 cities, and will
seérve others via tele-transcription,
Caddigan said.

The Chicago shows include “The
Al Morgan Show,” “Windy City,”
Friday night boxing, and Saturday
night wrestling. .

Negro Variety Show
Set For CBS-TV Web

A full-hour Negro variety show
featuring Willie Bryant as emcee and
Don Redman’s orchestra , will be
launched on the CBS television net-
work on Tuesday, Sept. 20th, it was
announced yesterday. First perfor-
mance will have Louis Armstrong,
trumpet player, as guest artist.

The new series will be produced
by Barry Wood in association with
John Wray and Bob Bach.

handling of “live” video shows.

In developing the process new
lighting, sound and camera equip-
ment has been invented and a com-
pletely new stage operations techni-
que and production system has been
evolved.

With 7 New

Sylvania unveiled seven of the
eight new television models with
which it will enter the TV manufac-
turing field at a press preview at
Bayside, Long Island, yesterday. The
new line of video receivers, which
will be marketed under the brand
name of Sylvania Television, will
range in price from $199.95 to $399.95
with a six-way mahogany console
combination at $449.95.

A forecast of stabilization of tele-
vision set prices was made by E. E.
Lewis, president of Colonial Radio
Corp., wholly owned subsidiary of
Sylvania Electric Products, manu-

ms, Inc., as a producer.

Mmmnﬁmﬂ&

facturers of the line. He stated that,

Sylvania Enters Mfg. Field

Tele Receivers

in his opinion, further TV price re-
ductions could be made only through
the elimination of important com-
ponents which would create a com-
promise with quality and perfor-
mance. “This is, of course, not desir-
able as it is to the public interest to
possess an instrument that will give
satisfactory reccption of the pro-
grams,” he added.

Commenting on the current color
television controversy, Lewis stated:
“When, in the future, color standards
have been established and ultra high
frequency bands have been alloca-
ted, converters will be available for
existing sets.”

MEXICO TV PLANS REST WITH GOV'T

FutureOtVideo
To Be Settled
This Month

Mexico City—The future of tele-
vision in Mexico rests with the gov-
ernment and decision will probably
be reached this month as to whether
or not TV will be operated by the
government or will be privately
owned.

TV is on the agenda of the Sep-
tember session of the Chamber of
Deputies and Congress. The law-
makers will be asked to pass legis-
lation empowearing the Communica-
tions department to set up a regula-
tory code for the operation of video
thera, This code will define whether
or not television will be government
owned and controlled or operated
by private enterprise.

Private Enierprise Seen Favored

Prospects are that the Mexican
legislators will decided in favor of
private enterprise. It is known that
a fact finding committee which made
a tour of American and European
television centers for the govern-
ment returned with a report for
President Aleman indicating a pref-
erence for privately controlled vi-
deo. One member of the committee,
however, is reported to have held
out for the BBC system of govern-
ment operated TV.

In event the government gives
the green light to privately owned
television in Mexico one man
stands out as the logical one to de-
velop the country’s TV system. He
is Emilio Azcarraga who heads up
entertainment enterprises in Mex-
ico. Senor Azcarraga as the master
showmen of the radio and movie in-
dustry there has some definite plans
for theater television in Mexico
City.

Ed Wynn Show To Bow
From Hollywood Sept. 22

“The Ed Wynn Show” will debut
on Thursday, Sept. 22, as the first
major television production to ori-
ginate in Hollywood. The CBS outlet
in Hollywood, KTTV, will telecast
the show from 9 to 9:30 p.m., PST,
on that date. New York and other
Eastern and midwestern points on
the CBS loop will broadcast it via
television recordings starting Oct.
6, 9-9:30 p.m.

The opener will feature Gertrude
Niesen as Wynn's guest star, and
Lud Gluskin's orchestra. “The Ed
Wynn Show” is sponsored by the
Speidel Corp., wateh band manu-
facturer. The program is produenrd
by Harlan Thompson, directed by

Ralph Levy.
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AGENCIES

ALES PROMOTION CLINIC of

the Advertising and § elling
Course, sponsored by the Advertls—
ing Club of New York, will be di-
rected by Donald S. Kelley L. H.
Philo Corporation. Among those who
will serve as leaders at the various
meetings are: Philip J. Kelly, direc-
tor of advertising and promotion,
National Distillers Products Corp.;
Walter B. Bruce, advertising man-
ager, H. C. Bohack, Inc.; George
Benneyan, director of promotion and
publicity, American Newspaper Ad-
vertising Network; Alex P. Gud-
mand, advertising and sales promo-
tion manager, United Cigar-Whelan
Stores ‘Corp.; Alice Honore Drew,
advertising consultant, Hope Ma-
chine Company, and Thomas B.
Kalbfus, manager, sales promotion
and market development, Westing-
house Electric Supply Company.

THOMAS B. COLEMAN, formerly
of Lord & Thomas, J. Stirling Get-
chell, and the Biow Company, Inc.,
has joined Sullivan, Stauffer, Col-
well & Bayles, Inc.,, as an account
executive.

FOOTE, CONE & BELDING has
been appointed by John H. Dulany
& Sons, Inc, for Dulany Frozen
Foods, effective Sept. 15.

WALTER KANER ASSOCIATES
have been named to handle public
relations for the Washington Heights
Federal Savings and Loan Associa-
tion, New York.

DENNIS H. O'SULLIVAN, for-
merly of McKim Advertising, Ltd.,
has joined Brisacher, Wheeler &
Staff as copy director for the Los
Angeles office.

BATTISTONE & BRUCE has been
appointed by Hershman Musical In-
struments Co.,, and Home Owners
Utilities Co., Inc.

a 117-113 W. 46 St.
HENRY GREENFIELD Mg. Oirector N.Y.19
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Indie Commended
For Riot Coverage

(Continued from Page 1)

also aided the state highway police
in clearing up the traffic congestion
on the highways and discouraging
other motorists from adjoining com-
munities from coming into the area.

WLNA's staff for the emergency
coverage was augmented by wives
of the staff members, Special tele-
phone lines were strung to resi-
dences adjoining the country club
grounds, scene of the concert, and
six reporters were assigned to dif-
ferent points of vantage. The station
in addition to staging its own broad-
casts aided Don Hollenbeck and the
CBS Review of the Press in obtain-
ing information for the network
broadcasts.

A. C. Nielsen Announces
Monthly Pacific Ratings

The A. C. Nielsen Co. has an-
nounced publication of a monthly
report for the Pacific network area,
retroactive ta include programs
broadcast during May, 1949. The
report will be furnished regularly
to Nielsen subscribers.

According to the Nielsen Com-
pany, its Pacific report is the only
one which “is based on automatic
recorders of radio listening”; “covers
the entire Pacific area”; “measures
homes of all types,” and provides a
“projectable” rating.

“Adventures of Sam Spade” topped
Nielsen's Pacific ratings for May
among once-a-week evening shows,
followed by “The Whistler,” and
“Original Amateur Hour.” Leading
week-day shows were “Backstagza
Wife,” “When a Girl Marries,” and
“Young Widder Brown.”

New Giveaway Program
Launched On WGN, Chi.

Chicago—Although the FCC threat-
ens to forbid all “giveaway’ shows
after Oct. 1, WGN began a new one,
“Number, Please,” Sept. 6, at 6:15-
6:30 p.m. Monday through Friday.

The listener has a chance to make
a prize-winning telephone call, him-
self. The announcer, Jack Fuller,
asks four questions. The answer to
each is a number, and these num-
bers, in order of questions asked,
make up a Chicago telephone num-
ber.

The announcer then gives a tele-
phone exchange. If the listener has
answered the questions correctly,
he has the proper phone number
to call. The first call received is the
winner.

The Atlas Brewing Company is

‘ sponsoring the program, thru the

Olian Advertising Agency.

Billings To WWCO

Ford Billings, former sales man-
ager of WEIM, Fitchburg, Mass., has
accepted the position of commercial
manager of WWCO, Waterbury,
Conn. Billings replaces Mort Silver-
man who has resigned to open his
own business in the state of Texas.

Thursday, September 8, 1¢

DAILY

3 More Chi. Papers
Charge For Listings

(Continued from Page 1) .

and Company, daily, Monday
through Friday; WFJL, today’s re-
port on finance edited by Horn-
blower and Weeks; and WGN,
Northerners, with Earl Wilkie, half-
hour of songs brought by the North-
ern Trust ‘Company. J. Walter
Thompson Co. handles the latter ac-
count,

Rates for The Daily News, which
has no Sunday edition, will be $1.25,
starting Sept. 12. Marshall Field’s
Sun-Times will charge $1.40 per line,
daily and Sunday.

MGM Radio Atiractions
Names West Coast Exec.

Marcella Napp has joined Metro-
Goldwyn-Mayer Radio Attractions
as West Coast coordinator. She will
report to Raymond Katz, program
director of WMGM, New York, who
is production head for M-G-M Radio
Attractions.

Miss Napp, who will make her
headquarters on the MGM lot at
Culver City, Cal.,, was formerly as-
sociated with the talent and casting
departments of MGM, David O.
Selznick, Inc., and Twentieth-Cen-
tury Fox.

Lutheran AM Conference

St. Louis — The second annual
Radio and Television conference of
the Lutheran church will be held
at the Claridge Hotel in St. Louis
on November 9 and 10, it was an-
nounced yesterday by the Rev. H. H.
Hohenstein of KFUO. General
theme of the conference will be the
development and improvement of
radio work in the church.

'PROMOTION

The Columbus Broadcasting ¢
operators of stations WRBL j
WRBL-FM, Columbus, Georgia, 1
week instituted a new service .
local listeners with distribution .
the first issue of “Cycle”—a for
page weekly tabloid of radio ney
The paper will be made availal
to the public every Thursday aff

noon in grocery stores throughe

the Columbus area.

J. W. Woodruff, Jr., executi
manager of the Columbus Bro: |
casting Company, stated that “Cyc
was conceived and will be publishh
by WRBL as a public service to t
radio audience. Several weeks g
the only daily newspaper publish
in -the Columbus, Georgia, meti
politan area discontinued printi
the program listings of stationsr
owned by itself. The demand
the WRBL radio audience for
schedule of the station’s progr:
log was overwhelming. The Colu
bus Broadcasting Company has 1
sponded to the demand with “Cyecl:

In addition to the program Ili
ings of the local radio station
“Cycle” will also keep local 1

teners apace with the latest nes|

of radio and will carry pictures
radio stars and personalities.

Returning To NBC-TV!

The “Mohawk Showroom” starri
Morton Downey on Monday, -We
nesday and Friday nights and R¢
erta Quinlan on Tuesday and Thu:
day will return to the NBC tele
sion network beginning Mond:
7:30 p.m., EDT, after a six-we:
vacation.

}

»FOR THE FIRST

>1eleV|s:on cameras,

}TAKE ADVANTAGE OF
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¢ constant touch with us.
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v

>Here is your sensational opportunity to
'ge’r all-important experience before LIVE

PROFESSIONAL TRAINING

»We have developed a hard-hitting, professional service to
>g|ve you every possible phase of training “ON CAMERA.”

$YOU ARE THE FUTURE IN TELEVISION!

¢ Assure your success as a seasoned performer before a LIVE!
} . 3 ajeo e 3
¢ camera. Casting directors, aware of our facilities, are ini

Television can’t miss — make certain you don’i.
Sign up — today! Enrollment is limited.
Rates are easily within your reach.
Schedules may be arranged for your convenience.

CLAUDIA FRANCK STUDIOS
316 West 57 St., New York 19, N, Y. * CIrcle 7-6394.

TIME!

—_—

™

4

THIS

Claudila Franck Enterprines, Inc.

i
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WORLD SERIES AGAIN T0 mu.gng

First Station OK'd
For Virgin Islands

: Washington Burcan of Re IP10 DAILY
. Washington—The FCC yesterday
nnnounced that:it has authorized the
irst commercial broadecast station
}or the Virgin Islands, with a 250-
¥ vatter to operate on the 1340 band
{ n Charlotte Amalie, on St. Thomas.
i ¥illiam N. Greer hopes to reach the
% 1,000 people of the island at night
nd an additional 14,000 by day,
vith installation costs not to excced
114,000, Greer, presently engineering
+.upervisor for six broadcast stations
; n Puerto Rico, plans {o make avail-
ible at cost crystal sets and inexpen-

(Continued on Page 3)

1Dance Orchestra To Aid
! National Polio Fund-Drive

Seven name bands will participate
. 'n a special CBS broadcast on Sun-
jay from 11:15 p.m. to 1:00 a.m.,,
+EDT, in an appeal for contributions
1to the National Foundation for In-
i lantile-Paralysis in the fight against
the current record-breaking polio
s apidemic.
1{ The program titled *Cavalcade of
» Bands-Polio Emergency,” will fea-
cture the music of Tony Pastor,
lGeorge Towne, Henry Jerome, Ted
(Continued on Page 2)

- "Joyful Hour"” Broadcast
SetFor Dec. 18 On MBS

Father Patrick Peyton, producer
' of the Family Theater program on
"Mutual, announced in New York
“iyesterday that the Mutual web
would carry  the &nnual “Joyful
Hour” program on December 18 as
"'a public service feature. The an-
Imouncement followed a conference
i (Continued on Page 2)

{

Quiz Kids To Tour

Quiz Kids with Joe Kelly as
emcee will go on tour this month
with visits scheduled for Cincin.
nati, Washington and New York.
The program which usually ori.
ginates with NBC in Chicago will
be heard from Cincinnati on Sun-
day. September 25 and October
2 at 3.30 p.m., EDT., with five
1| local contestants scheduled to ap-
i pear on each of the broadcasts,

FMA Bowing Qut?

Washingion—Early morgor of
FM Assoclatlon with NAB !5 foro-
cast In trado clrclos horo. Mom.
borship In FMA which once to-
talod 240 broadeastors §s roporiod
to havo droppod to around 100,
William Waro Is prosldent of
FMA.

Radio (ommentalors
Profected By New Law

Montgomery, Ala—Alabama radio
commentators will be protected in
future by laws from having to dis-
close sources of information. A bill
extending the safeguards to radio
reporters went into effeet without
Gov. James E. Folsom’s signature

“after he~declined to sign or veto it.

Sponsored by Senator Silas Cater,
the new statute gives radio men the
same protection newspaper reporters
have had in ‘Alabama for years. It
says no public official, court or grand
jury can make them tell the source
of news.

A companion bill to give radio sta-
tions greater protection from libel
died on the Senate calendar.

Chrysler Renews Quiz
On CBS For Full Year

Chrysler Corporation, Detroit, has
renewed its sponsorship of the CBS
quiz series, ‘“Hit the Jackpot” for
another 52 weeks effective Septem-
ber 27.

Series 'is aired Tuesdays, 10:00-
10:30 p.m. with Bill Cullen as emcee
for DeSoto and Plymouth cars.
Agency is BBD&O, Inc.

Razor Co. Bankrolls Bascball Classic
Ior 3rd Consecutive Year On TV

And Eleventh

FC( Decision Upheld
In WIIM-WHRC (ase

Washington Burcaw of RADIO DAILY

Washington — The FCC grant of
unlimited time operation on the 550
band with one kilowatt to WJIM,
Lansing, Mich., was upheld yester-
day by the United States Court of
Appeals as proper and legal. Harshly
rejected in a decision writien by
Judge Bennett C. Clark was the ap-
peal of WIKRC, Cincinnati, which
objected strenuously to the Commis-
sion order granting it an increase
from one to five kilowatts on the 550

(Continued on Page 3)

Suit Of Radio Features
Against FCC Postponed

Chicago—At the request of Gov-
ernment attorneys, the suit filed
against FCC by Radio Features, Inc.,
and scheduled for clearing yesterday
has been postponed until Monday,

(Continued on Page 3)

Warner Joins ABC
As News Commentator

Washington—Albert Warner, chief
correspondent for Mutual here, has
resigned to join ABC over which he
will be heard in a weekly quarter-
hour commentary series, Saturdays,

(Continued on Page 2)

White Sulphur Springs, West Va.—
Hugh M. Beville, Jr., NBC director
of research, told the affiliates con-
vention here yesterday that the in-
crease in radio listeners the past
three years has exceeded the growth
among any other media.

“Between 1946 and 1949 the
growth in radio families has exceed-
ed the combined circulation growth
of all daily newspapers by nearly a

&vmmnu

million and one half and radio’s

Growth Of Radio Audience
Emphasized By Beville

overall growth has nearly equalled
that of all daily newspapers and the
four leading weekly magazines com-
bined,” Beville declared.
Continuing, Beville said that more
radios have been sold in the past
three years than the total combined
number of toasters, washing ma-
chines, refrigerators and vacuum
cleaners. He added that since the
war 44,000,000 new receivers were
(Continued on Page 3)

AM

Gillette Safety Razor Co. will for
the third consecutive year sponsor
the television coverage of the World
Series baseball games scheduled for
October, it was announced ycsterday
jointly by A. B. Chandler, commis-
sioner of baseball, Joseph P. Spang,
Jr., president of Gillette, and Frank
K. White, president of Mutual.

The 1949 AM coverage marks the
cleventh year of Gilletlie sponsor-
ship. This year, more than 600 AM
stations, including 520 Mutual affili-
ates, will carry the play-by-play

(Continued on Page 7)

Soap Opera Values
Discussed In (anada

Montreal — The dignified Royal
Commission on Arts and Science got
into a brief discussion yesterday on
the value of soap opera.

Peter Wright, counsel for the com-
mission, asked A. D. Dunton, chair-
man of the CBC why the CBC car-
ried the soap operas.

Mr. Dunton said the question was

(Continued on Page 2)

Maurice Mitchell Named
NAB Rep On AFA Board

Maurice B. Mitchell, director of
the Broadcast Advertising Bureau,
has been named by NAB President
Justin Miller to the Board of Direc~
tors of the Advertising Federation of
America.

The AFA’s 34-member board in-

(Continued on Page 2)

o = Y

Year Via

Bad News

Fred Wile and Pcul Ritten-
house of NBC defeated Ed James
and George Rosen. representing
the trade press, in the finals of
the grass court tennis matches at
the Greenbrier Hotel courts at
White Sulpher Springs, West
Virginia, yeslerday. The NBC -
racket experts won, 10-8, 9-7, ac-.
cording to coach Syd Eiges and
referee, Jo Dine.
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Warner Joins ABC
As News Commentator

(Continued from Page 1)

9:30-9:45 p.m., EST, beginning Oct. 8.

Prior to his Mutual post, Warner
was chief of the New York Herald
Tribune bureau here. He was chief
of the War Intelligence Division of
the Bureau of Public Relations dur-
ing the war. He was heard for the
first time on ABC when he substi-
tuted for wvacationing Elmer Davis
during the last two weeks in August
of this year.

STATION MANAGER

Available with 21 years of experi-
ence in station management, engi-
neering, and television. Write Radio
Daily, Box 266, 1501 Broadway,
New York City.

RADIO
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% COMING AND GOING

H. V. KALTENBORN, dean of NBC’s com-
mentators, will return to the air on Monday
following a_two-month trip to Europe and
Africa. During his trip abroad he interviewed
officials in Tunisia, Nigeria, French Equatorial
Africa, Rhodesia and the Belgian Congo.

MIRIAM WOLFE, featured on ‘‘Let’s Pre-
tend,”” over CBS, is back in town following o
month in Nantucket, and will resume ner role
in the series.

TONY MARTIN, radio, television and movie
star who records for RCA-Victor, has arrived
from Hollywood., On Sunday he will be heard
on the Pet Milk show broadcast over NBC.

EDWIN PIERCE, dancing star and teacher
who has appeared frequently on television
programs, has left on an extended trip during
which he will open branches of his dancing
schaol in Baltimore, Washington, Wilmington,
Philadelphia and Trenton. ~ While in those
citics he plans to be heard on local radio
and video programs.

WILLIAM M. DAWSON, commercial manager
of WARM, Scranton, Pa., is in New York for
confercnces with the national representotives
of the station.

ERNEST LEE JAHNCKE, vice-president of
the American nctwork, was in Birmingham,
Ala., this week to meet with representatives
of affiliates in the web’s 4th District. He was
accompanied by WILLIAM WYLIE, of the
ABC station 'relations department,

EDWARD R. MURROW, Columbia network
ncwscaster, is in Swampscott, Mass., where
tonight he will be guest speaker at the ban-
quet of the Kappa Sigma Fraternity, to be
held at the New Ocean House. He will broad-
cost today’s news program from WEEL, Boston.

HENRY J. TAYLOR, Amcrican network com-
mentator, returncd this week from a three-
month, round-the-world fact-finding trip. Dur-
ing that time, his Monday evening commen-
taries originated overseas. Next weck he will
resume his broadcasts from New York.

CY HARRIS, announcer on the Walter Win-
chell program over the Americon network, is
back from a onc-month vacation during which
he voyaged with MRS. HARRIS in Canadian
waters aboard his cabin cruiser.

JACK BANNER ond ED GREIF, of Banner &
Greif, publicists, yesterday returned to New
York from o business trip which took them
to Chicago and Cincinnati.

Soap Opera Values
Discussed In Canada

{Continued from Page 1)
typical of the many problems the
CBC has to face. The CBC carried
the programs for revenue and for
the contribution they made to pro-
gram schedules. Ratings showed that
more people will listen to soap
operas during the day than to any
other program.

The CBC carried far less of the
programs than did the major United
States networks. If the CBC dropped
the programs, it would suffer a great
loss of revenue. The question was
whether the operas should be drop-
ped, and the loss made up by a re-
duction in the cost of the Wednesday
night or other special CBC programs.

Mr. Dunton said a psychiatrist had
once told him that if the soap operas
were dropped the divorce rates
would rise considerably.

Meurice Mitchell Named
NAB Rep On AFA Board

(Continued from Page 1)
cludes one seat for a representative
of the NAB. Other members repre-
sent agencies, advertisers, media,
and related groups.

July Receiver-TEoe Sales
Gained Slightly Over 1948

Washington Burcau of RADIO DAILY

Washington — Radio receiving
tube sales by RMA member-com-
panies during July numbered 10,-
117,925 compared with 9,637,244 in
the corresponding 1948 period, the
association revealed yesterday. July
sales in accordance with the season-
al trend, were more than 3,500,000
under June sales.

July radio tube shipments in-
cluded 7,267,274 for new set equip-
ment, 2,407,022 for replacements,
336,991 for export, and 106,638 for
U. S. government agencies. Total
tube sales for seven months of 1949
were 91,781,138,

Dance Orchestra To Aid
National Polio Fund Drive

(Continued from Page 1)
Black, Larry Fotine, Shep Fields and
Lawrence Welk. Robert Ray, CBS
assistant director of program opera-
tions, will produce the show.

Appeals for contributions will be
made by the bandleaders who will
explain the crisis confronting the
National Foundation which is spend-
ing $100,000 weekly to combat polio.

“Toytul Hour” Broadcast
Set For Dec. 18 On MBS

(Continued from Page 1)
Father Peyton had with Frank
White, president of the web, and
William Finesheiber, vice-president
in charge of programs. “Joyful
Hour” will bring together Hollywood
movie stars in a program of music
and prayers for peace.

‘Family Closeup” Series
To Be Aired By ABC Web

A new documentary series, “Fami-
ly Closeup,” designed to give the
public a greater insight into the
causes of family discord, will be car-
ried by an initial ABC network of
103 - stations, Sunday, 5-5:30 p.m,,
local times, beginning Sept. 11.

The dramatized programs will be
sponsored nationally by the public
affairs department of the American
broadcasting Company and the Fam-
ily Service Association of America.
The sponsors in the New York area
will be the web’s key station, WJZ,
and three local agencies: the Com-
munity Service Society, the Brook-
lyn Burean of Social Service & Chil-
dren's Aid Society and the Jewish
Family Service.

The 13-week series will center
around real-life stories of everyday
families, with names and situations
disguised to protect identities. The
writer is Abram S. Ginnes and the
director is Martin Andrews.

Bird Dog

This cocker usually hunts birds.
But here she is casting a maternal
eye on the newly-hatched phea-
sants, She’s protecting these little
birds.

Advertisers need some protec- ;

tion, too, in tough, competitive’
markets like Baltimore. The best
protection you can get against
competitors is a strong campaign
on W-I-T-H.

The cost is so little! And
the results so big! You get
more listeners-per-dollar from

W-I-T-H than from any other
station in town. So call in your
Headley-Reed man and get the
full W-I-T-H story today.

- gS2
;@{ M
|

AM

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headley-Reed

b
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First Sfation OK'd
For Virgin Islands

(Continued from Page 1)
<ive battery-operated receivers to
;A'xpand his listening audience. He
Jiso proposes to devote particular
sime to educational, agricultural,
‘dublic health and weather informa-
sion, and make his facilities avail-
-ble to.the.islands’ education, health
‘nd " "agriculture departments™ and
‘ther organizations on.a sustaining
asis for public service programs.
{e will broadcast in English (the
sirevailing tongue).
!’ At the present time the Virgin Is-
"ands receive mostly Spanish-lan-
“Zﬁlage programs from Puerto Rico.
: Greer was the first applicant for a
.{roadcast station in the Virgin Is-
! ands. However, his initial applica-
<ion was for 50 watts power, which
nvited proposed waiver of the rules.
{his proposal was vacated by the
rommission on June 22 last in view
-{ the filing of applications meeting
‘he rules in this respect. There are
wo other pending applications for
AM stations in the Virgin Islands:
‘ladio American West Indies and
7ohn W. Boler, both proposing to
-aperate unlimited time with 250
vatts power, the former on 1260 and
he latter on 1090 kilocycles.
" The Virgin Islands is the only
Jnited States possession still with-
wut a broadcast station. Puerto Rico
1as 28 broadcast authorizations (one
*M). Alaska and Hawaii each have
tine authorized stations—all AM.

- }. Strauss Memorial
" Concert Aired By WQXR

t WQXER, New York indie, broadcast
1 special Richard Strauss memorial
roncert yesterday, 10:30-11 p.m,

Laszlo Halasz, the artistic and mu-
iic director of the New York Opera
Company, was the speaker on the
srogram dedicated to the noted com-
roser who died at the age of 85 in

:-Savaria, Germany, carlier yesterday.

. Richfield Signs Hodges
" For ABC Sports Roundup

© The Richfield Oil Co. has picked
1p the tab on a new sports roundup
) football scores, hiphliphts and
nterviews, rendered by ABC sports-
sasters Russ Hodypres, Saturdays, 7:30
a2, EDT, bepinning Sept. 17, over
35 castern ABC stations.

The deal, which will run for 13
weeks, was handled through Morey,
Humm & Johnstone, Inc. of New
York. The program will be entitled:
*The Richficld Sports Reporter.”

- Powers Gets Assignment
Jimmy Powers, New York Daily
Newa sparts columnist has  been
slgned by NBC-TV to cover the ma-
Jor Madison Square Garden fights
tor the webs television outlets He
will also handle the telecast of fighi
from the Olvmpta in Detroit and

RADIO

Suit Of Radio Features
Against FCC Postponed

(Continued from Page 1)
September 12, before Judge Michael
Igoe.

Radio Features, Inc., seeks a pre-
liminary injunction restraining the
Commission from enforcing the ban
cn giveaway programs.

In the original story of the suit,
carried in these pages yesterday, the
complainant was inadvertently re-
ferred to as Air Features of Chicago.
Radio Features, Inc., which filed the
action, is headed by Walter Schwim-
mer and produces two giveaway
shows, “Tello-Test” and “Tune-Test.”

Radio Policy .Changes
Suggested In Canada

Montreal—The Canadian Associa-
tion of Adult Education has said
radio presents a constant variety of
problems requiring investigation.
One of these is what people hear
over the receiving sets. In a brief
prepared for the Royal Commission
on Arts and Science the Association
recommended that machinery be es-
tablished by which competent re-
search students in universities and
elsewhere could conduct continuous
investigations into such things as:

1—The possibility and extent of
biased and slanted news reporting
on Canadian radio.

2—Implications when the same ra-
dio owner controls one or more
newspapers.

3—Possible new opportunities for
radio broadcasting which may be
{urnished by technical developments
such as frequency modulation.

4—Relationship of other programs
to the limitations of educational
broadcasts.

5—Television implications in rela-
tion to the program neceds of Cana-
dian organizations.

Wants Video Expanded

The association urged the develop-
ment and expansion of radio and
television facilities in Canada under
public supervision. It said that it is
not impresscd with arguments call-
ing for a radical change in Cana-
dian radio policy. Private sta-
tions were doing a good job serving
local areas but the Canadian Broad-
casting Corporation should continue
to administer radio regulations for
the whole of the Dominion. And
while there were urgent reasons for
maintaining radio under public con-
trol there were even “more compel-
ling reasons” for maintaining such
a policy for television because of
tremendous eost and technical fac-
tors. The new field could become
much more of a monopoly than ra-
dio.

Joins NBC Research Staff

Dr. Thomas E. Coflin, chairman of
the Departmient of Psychology for
itofstra College, Long Island, has
been appointed NBC research asso-
cinte for television, it was announced
yesterday. Dr. Coflin authored “Tele-

vizion ETects on the Family's Activi-
ties™ which w

the Chicago Stadium,

as relewsed in Augpust,
1548,

DAILY

FCC Decision Upheld |
In WJIM-WKRC Case

(Continued from Page 1)
band but ordering protection for
WJIIM.

Judge Clark wrote that it was
fairly simple to dismiss the appeal
solely on the ground that the Com-
mission is required by law to “pro-
vide a fair, efficient and equitable
distribution of radio service” to each
of the same states. He pointed out
that there is no issue here of com-
parative qualifications of the two
stations.

The grant, he said, “was entirely
reasonable and fair as well as legal-
ly sound.” He observed that there
are five full time stations in Cincin-
nati, with WJIM the only full time
station in Lansing, the capital of
Michigan. Although with its greater
power WKRC would reach more ad-
ditional listeners than will WJIM,
he noted that WJIM ‘“would serve
5,000 persons in an area of 550 square
miles who are now without any pri-
mary service during the daylight
hours.” .

The court went farther to point
out that the Commission was more
considerate than it need have been
when it granted the WJIM applica-
tion, then denied WKRC's original
application without prejudice to its
filing an amended application for
the power boost providing protection
to WJIM.

Radio’s Growth Beafs
Other Media: Beville

(Continued from Page 1)
sold, more than enough to equip
every one of America’s families
with a new radio.

Indicating that NBC’s sales of
network time was at a high level,
Harry C. Kopf, administrative vice-
president in charge of sales, said that
the number of NBC affiliates sold to
advertisers has climbed to an av-
erage of 91 per cent for this fall, as
compared to an average of 83 per
cent in January, 1949. He added that
it was an all time high for NBC
and a higher figure than any other
network for the same period. Kopf
also reported that NBC has im-
proved its average daytime lineup
of stations per program from 70
per cent to 79 per cent.

The business sessions of the third
annual affiliates meeting will con-
tinue throughout today with Charles
R. Denny, executive vice-president,
being the principal speaker at to-
day’s session. The convention will
adjourn with a luncheon session at
the Greenbrier Hotel tomorrow.

Landau Agency Moves

A. B. Landau, Inc., formerly ?t
270 Broadway, New York, now is in

larger quarters at 150 Broadway.

1000 listeners.

S50KW NEW YORK

Jack Lacy has the audience a sage
advertiser wants 1o reach and can

rcach for the low cost of $1.43 per

Jack’s dise show LISTEN TO LACY
delivers high listening impact at low

cost in the World’s #£1 market.

Get in touch with a WINS-CROSLLEY

sales office for further details.
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20 1 2. SOME ENCHANTED EVENING (M) (R) -Williamson
[ 3. YOU'RE BREAKING MY HEART (R).... ++o- - Algonquin
¢34 4 SOMEDAY (YOU'LL WANT ME TO WANT YOU) (R)..Duchess
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Friday, September 9, 19'1 ;

e BUSINESS

WNBT, New York: The Quaker
Oats Company, for Aunt Jemima
Cake Mixes, has contracted for sta-
tion ‘breaks and spot announcements
in the Hopalong (Cassidy program.
The schedule, calling for 39 breaks
and 13 spots, will begin September
12th and was placed through C. J.
LaRoche & Company. The American
Chicle Company has signed an 18-
week contract for the 10: 00 p.m. sta-
tion break on Thursdays. Badger,
Browning & Hersey, Inc. is the agen-
cy. The Eversharp Company, for
Eversharp Schick Razors, has signed
a 13-week contract for the 11: 00 p.m.
break on Tuesdays. The Biow Com-
pany is the agency. The Weston Bis-
cuit Company has contracted for the
Tuesday station break at 7:00 p.m.
and the Thursday 10:30 p.m. break
for a 13-week period. Order was
placed through Calkins & Holden.

WNBC, New York: The Kellogg
Company, through Kenyon & Eck-
hardt, Inc., has signed a 52-week
contract for the 11:30 a.m. station
break on Saturdays and Sundays
and the 9:45 a.m. break on Sundays.
The Campbell Soup Company has
signed a 52-week contract for station
breaks, calling for the 12:00 noon
break Sundays, the 4:00 p.m. break
Monday thru Friday, the 10:30 p.m.
break Tuesdays and the 8:00 p.m.
break on Sundays. Ward Wheelock
Company is the agency. One-minute
announcements in the Wayne Howell
program and an extensive station
break schedule have been contracted
for by the Chrysler Corporation. The
order, placed through Ruthrauff %
Ryan, calls for 20 announcements
and 44 station breaks.

Chesterfield, CBS Sign
For Lion Home Schedule

Liggett & Myers Tobacco Co., for
Chesterfield, has signed with CBS
for sponsorship of Columbia Univer-
sity’s home football schedule, David
Sutton, web sales manager, announ-
ced yesterday. Five games are in-
cluded, beginning Sept. 24.

‘Games with Harvard and Yale,
QOct. 1 and 8, respectively will be fed
to WNAC-TV, Boston, and WNHC-
TV, New Haven. Contests between
Columbia and Dartmouth, Nov. 5,
and Brown, Nov. 19, will be fed to
the Boston outlet. Opening game,
with Amherst, will be carried by
WCBS-TV only.

Russ Hodges will handle play-by-
play, with color by Marty Glickman.

Newell-Emmett is the agency in
charge.

AVATLABLE

Television Producer sceks connection
with top flight ogency. Three yeors ex-
perience in the medium. Has produced
several hundred TV shows for several
nationally known advertisers. Write Box
268, Radio Daily, 1501 Broadway,
New York City.

—

RADIO DAILY

Mainly Abosut Manhattan. . . !

® @ @ Beer execs. all over the country meeting this week irying
to figure out a way fo ccmbat threatened invasion of liquor advertising
on the air. (Schenley’s, for instance, has approached both NBC and
CBS regarding putting a liquor tag ¢n “Duffy’s Tavern” with no direct
answer as yet. ABC, however, has shown its willingness to accept the
deal). Reason behind the beer dutfits’ fear is this: They're afraid that if
the temperance groups kick up enough of a storm over liquor advertising
on the air, they’ll be caught in the backwash with all beverages con-
taining any alchohol whaisoever ruled out.

w W w %

® @ o Theboys were gabbing about the Yanks-Bosox thriller
Wed. night, and one of them wanted to know if a certain play of
Rizzuto’s at 2nd base was really as great as the sportswriters
made it out to be. “I don’t know,” dead-panned our favorite wit,
Gary Stevens, “but Mel Allen gave it three how-about-thats!”

w * 0" %

® © o WHATS DOIN: NBC dropping “Chicken Every Sunday.”
“Four Star Playhouse,” another sustainer, may also get the axe. . . .
Think video isn’t tough? Since Bill Gargan’s new series bowed in two
weeks ago, the guy’s lost over 17 lbs. . . . Ben Grauer seeking a three-
week leave of absence to plane to Asia to gather general news back-
ground information on current events there. . . . “Add-A-line,” a
Masterson, Reddy, Nelson Production, has bowed off ABC as a sustainer
to make way for iwo sponsored slanzas. “Ladies Be Seated”” and the
Walter Kiernan show. Its emcee, Jack McCoy will handle “H'wood is
Calling.” . . . Ed Begley flew in from H'wood today to attend the funeral
of his sister. . . ., Aside to Leo Shull: Thanks very much for the copy of
“Who's Where.” It's a ‘must’ on this desk. . . . Jim Boles has finished his
stint in RKO's “Tattooed Stranger” and is back in radio and tele. . . .
Gigantic new DuMont television receiver assembly plant in Patersom,
N. J., to be officially dedicated on the 26th. Plant is the world’s largest
and will produce a new set every 10 seconds. . . . Alired Drake sez that
with the end of the giveaway shows, it no longer pays to be one of
those guys who knows all the answers.

w w w w

© © @ A deep bow to Mrs. Oscar (Jessie) Bradley, who this
week starts her 2nd year as musical director of “We, the People.”
Jessie stepped in when Oscar passed away a year ago, but refused
all publicity until now. She’s the only woman musical director
of a major radio-TV series that we know of.

G SR S ¢

© O © Packing all the warmth, charm, pathos and humor that
made it a top-ranking air favorite for more than 14 years, “The O'Neills”
moved in on the video scene Tues. night (9-9:30) via DuMont and proved
a welcome addition to the television menu. Produced by Ed Wolf and
directed by Jack Rubin., the new secries offered a nicely-balanced cast
fopped by Vera Allen as Mrs. O'Neill, and Michael Lawson as Danny.
Others in the cast included Janice Gilbert, Jane West and lan Martin,
who was last seen on B'way as Finian in “Finian’s Rainbow.” Opening
script, penned by Edward Mabley and Ruth K. Friedlich, was bright and
warm, and Frank Brunneta raies a nod for some high-grade camera
work. Were a sucker for these family shows, anyway. and can’t get
enough of “The Goldbergs,” “I Remember Mama,” etc. To our way of
thinking. that’s why television was born. ’

——

| CHICAGO!

{

By HAL TATE ¥

IVE “Quiz Kids” return to Nj g

Sept. 11 at 3:30 p.m. for ¢ ,‘
tenth year. They're Joel Kupperm;
13; Lonny Lunde, 13; Pat Conl,
12; Melvin Miles, 6; and Ruthie Dy L
kin, 14. Joe Kelly, as usual, w|
hold down the teacher’s desk. l

Paul Harvey, WENR news cg;
mentator, is enjoying a “sitting v
ation” in central Nlinois. . . . Jan ©
Stirton, newly appointed sales mz {v
aegr of ABC’s central division,
New York on business.

Dr. Clarence Norberg will be ¢;.
ing regularly for some time, Wh-
in New York on a recent trip, : }»
“Hit the Jackpot” in $479 in priz |t
in a CBS quiz program. Of t
prizes, $200 were in Stokele
Frozen TFoods, the remainder
Transvision Television Kit wor
$279.

WBBM Vacationers: Frank Faul
ner, general manager, and Em
Shomo, general sales manager, on |
Michigan fishing trip. . . . Milt Ko
engineer, left Sept. 7 for Colorac #
. . . Margaret Canavan, music d
partment, went to New York. .
Katherine Rizzo, music librar
headed for Washington, D. C.

The Atlas Brewing Company h:
renewed its schedule of annount
ments on the “Night Watch,” Ct¥
cago’s only all-night show, sew '
times a week, over WIND. The C ¥
ian Advertising Company hand ¥
the account. '

\S)enc[ girtéc[ay Ey
graetingd jo——'

September 9 .
J. F. Burke Betty Howard i
Ed Prentiss Arthur Hanley - t!
September 10 &
J. D. VanAmburgh
Emery Deutsch Ira Herbert ! ¥
Jess Pugh Raymond Scolt ! “
September 11
Herb Hollister Charles Stark
Al Reiser . Bill Comstock
September 12 N
John G. Gude Eddy Howard .
Richard Maxwell John Taylor . .|
Ella Mae Morse Ben Edwards . ..
September 13 ¥
Michael M. Sillerman  Bob Miller !
Margaret Banks  Arthur J. Daly .
John McNamara  Gretta Palmer
Leith Stevens Russ Johnston*
Sepiember 14
Edna Whitlington Gene Thomas

Lyle Van:

Ann Barbinel Mose Gamble !
Harry Salter Marlo Lewis ! !
Richard Herbert Lece Mevyers ¢

William Meikle Christy
September 15
William Hord T. F. Seawell !
Phil Brito James Wallington -
John Conte J. ]. Robbins
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'CC SCORES BELL RELAY POLICY

TELE TOPICS

~ OTO-PLAY TIME,” new World Video

»package which bowed on ABC Wed-

iy, is a combination interview and

show in full dress clothes. Originat-

‘rom the web’s huge plant on 66th

nt, program made good use of a large,

jooking living room set which pro-

8/ many varied camera angles. As

2, the charming Wendy Barrie spoke

e too rapidly and was too much the

.showbiz prototype with darlings and

ies heavily sprinkled throughout her
Jer. Opening spot was a giddy, femme
: riew with showgal Mildred Hughes,
" red by Miss Barrie reading “hot”
s0d gossip items, Both bits were dull,
%+ perked up with the appearance of
+» Joan Barton, but fell again when
talked Sunny Tufts, who is a better
1+t than drummer and a better drum-
~than singer. Only those individcals
+ worship the star could have been im-
ied with his efforts. Also present were
i~ Pemberton and actress Carlotta
- sell, who did a fine job with a brief
+ ge from “Romeo and Juliet.” . . .
i1 fault of the preem, we think, is the
% 1asis on personalities instead of talent.
7 reverse, with good acts dominating,
1 be much better. . . . Program is
-ren and produced by Perry Lafferty
 lirected by Tom De Huff. Ralph Nor-
1 fronts the ork.

-]

7 -ERE WERE SOME mighty red faces
*iround ABC yesterday as a result of a
s-ral snafu on the WJZ-TV film show
i-nesday nite. After about a half-hour
¥ deck’s Bad Boy" with Jackie Coogan
-5een aired, a reel from Lon Chaney’s
~dows” was inserted with no interrup-
# or explanation. After several minutes
+anouncer apologized for the mixup. and
:“that the Coogan film would be re-
t«d upon completion of the reel from
- dows,” which had been aired the pre-
++ week. When latter ended, however,
rinnouncer returned to state regretfully
*:the remainder of “Peck’s Bad Boy”
i1 not be found. Station filled with a
. reel comedy. . . . And speaking of
didn’t Lee.J. Cobb and Victor Jory
1 1the lead heavies in a couple of Hopa-
¢ Cassidly epics on NBC recently?

(-]

AL BOYD, producer of the Buddy
Rogers show, returns from the Coast

! .day to open a New York office affili-
with Gainsborough Associates. He'll
“itain his Hollywood office, however.
. John Tillman has been assigned to
vlle commentary on “TelePIX News-
" beginning Sept. 11 when Consoli-
4.d Edison picks up the tab. . . . Bob
“ner, who has been alternating with Bill
*in in directing “Garroway At Large”
' NBC-Chicago, takes over the show
»y week, with Hobin handling the new

Gillelfe To Sponsor
AM-TV World Series

(Continued from Page 1)
descriptions. In addition to the U. S.
stations, there will be foreign broad-
casts to Canada, Tatin America,
Cuba, and to American troops over-
seas via the Armed Forces Radio
Service.

The only TV stations definitely
listed for first options on‘the Series
are those connected with Mutual’s
AM network. Announcers for- both
the AM and TV airings will be sel-
ected on completion of regular
schedules of the American and Na-
tional League teams.

Paul Jonas, MBS sports director,
who is handling details on the
broadcasts and telecasts told Rapio
DaILy yesterday that the video cov-
erage of the 'Series may be announ-
ced next week.

Maxon, Inc., is Gillette agency.

Coast Radio-TV Group
Plems 1950 Conlference

{Plans for the third annual Western
Radio-Television Conference to be
held at Seattle on March 3 and 4 of
1950 were announced yesterday by
Edwin H. Adams of the University
of Washington. Committee chairmen
appointed include William Ladd,
University of Washington, program
chairman; David Crockett, program
director of KING, housing; George
Dean, public relations, KOMO, fin-
ance and Milo Ryan of KIRO, pub-
licity. The first two conferences
were held in San Francisco.

Caneellation

WPIX vyesterday cancelled
plans to carry the Harvest Moon
Ball, dance promotion of its pa-
rent organization, The New York
News., because of excessive de-
mands by talent and other
groups, Station prexy F. M. Flynn
said, “Duplicate charges de-
manded for television appear-
ances of talent and name bands
and charges for (Madison Square)
Garden origination made the
overall cost of the program com-
pletely out of line with the sia-
tus of TV development.”

Milan (Ifaly) Will See
625-Line TV Sept. 10

Milano (By Cable) —A demonstra-
tion of 625-line television—the first
such showing anywhere—will be
held here tomorrow as a feature of
the International Television Exhibi-
tion. Marconi and Cinema-Television
are the sponsors.

Theater Equipped for Purpose

The exhibition is being held in the
Palazzo dell’Arte. It has a theater
equipped to show large screen video
which will probably be picked up on
a closed circuit from a nearby studio,
also located in the building. Over
250 technicians are expected to be
on hand. Sessions will be devoted to
discussions of transmission and sim-
ilar engineering topics. Also on the
agenda is a talk on the possibility of
the international exchange of pro-
grams at a future date.

Crbsley To Make Receivers
For CBS Color Tests In D. C.

Crosley Division of Avco will
manufacture additional receivers to
be used by CBS in its color tests in
Washington next month, it was an-
nounced by the web yesterday. New
sets will bring to over 30 total num-
ber to be used in the tests. Location
of the reccivers in the Washington
arca is to be determined by the
FCC, CBS said.

Crosley sets will be of the black-
and-white type, CBS said, internally
adapted for pickup of color pictures
by the addition of converters which
CBS has ordered from Birtman
Electric Co. They will be able to
pick up black-and-white pictures

‘yne King stanza for Standard Oil,

from black-and-white transmissions

as well as black-and-white pictures
from color broadcasts.

CBS said the sets will be of a type
manufacturers could start to make
at once, should the FCC approve
the web’s color system. A buyer
could then convert the set for color
at any time by adding the converter,
which the web has estimated, might
cost about $75. The web said that
the converter would not affect re-
ception of monochrome pictures on
the recciver.

Other receivers to be used in the
Washington tests, which will utilize
the WOIC {ransmitter, are being
made by Air King, Astatic, Birtman
and Teletone.,

Hits Refusal To OK
Interconnected
TV Bands

Washington Burcau of RADIO DAILY

Washington—The FCC said yester-
day that refusal by the Bell System
to permit interconnection of its in-
tercity TV relay channels with those
of other companies is unjust and
unreasonable at the present. At the
same time the Commission reitera-
ted in a proposed report on the mat-
ter its earlier conviction that TV re-
lay will eventually be a matter for
common carriers.

Commissioner Jones dissented,
with Commissioner Sterling and
Chairman Coy not participating.
Final determination of this issue is
needed before the Commission can
pass upon the proposed rates for in-
tercity relay of TV programs.

Currently at issue is the Bell Sys-
tem policy of refusing to accept TV
programs relayed by Philco or Du-
Mont systems for carrying beyond
termini of the private systems.

The policy against interconnection
was found to be “unjust and unreas-
onable, and therefore unlawful. . . .
until such time as common carriers
have adequate inter-city video chan-
nels available to meet the demands
of the broadcasters for such chan-
nels.” Yesterday’s decision did not
deal at all with rates, nor with con-
nection of Bell System with the
[acilities of another common carrier
—Western Union.

The Commission declared that it
may, after opportunity for a hearing
is given the Bell System, require in-
terconnection of Bell System facili-
ties with Western Union facilities or
those of other carriers. In its report
the Commission declared that:

‘. .. Although the Commission is still of
the opinion, as stated -in its proposal of
October 22, 1946, that frequeney economy
requires that inter-city television rclaying
be handled by communications common car-
riers, it is recognized that the latter are
not yet ready to afford the service required
and that adequate {facilities will not be
ready [lor some appreciable interval of time.
Accordingly, provision for inter-city televi-
sion relaying, on a co-ordinated basis, LY
tclevision Lroadcast licensees is being made
within the bands allocated for other televi-
sion auxiliary uses. . . .

¢ . . The Commission desires to empha-
size that this special provision for inter-
city television relaying is a purely tempor-
ary measure designed to assist the televi-
rion industry until such a time as perman-
cnt common carrier {acilitics are generally
available, and those broadcasters who ven-
ture into the business of relaying television
programs in these frequency bands should
plan to amortize their investment at the
carliest possible date.”

The Commission pointed out also
that while there have been technical
problems arising from interconnec-
tion, it is feasible and has been sat-

islactorily accomplished between

Philco and Bell System facilities.
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Tele-Tone Displays
1950 Radio-TV Line

The Tele-Tone Radio Corp. dis-
played its 1950 radio and television
line — including a TV receiver it
described as the first large-screen set
in the industry priced at under $150
—in a press showing in New York
on Wednesday.

Tele-Tone’s featured video set, one
of ten shown, has a supersensitive
tuning circuit, and all-channel re-
ception, It retails for $149.95. Other
sets shown were a 10-inch receiver
with built-in aerial, at $169.95; a con-
sole model with a 16-inch “black
tube,” at $299.95, and a 121%” set at
$199.95.

“Common Denominator,” Says Gross

Tele-Tone’s president, S. W. Gross,
termed the 10-inch set the “common
denominator” for the public “as re-
gards size of image and price range.”
Tele~-Tone will mass-produce its
$149.95 10-inch model “to the fullest
extent of our assembly line capa-
city,” Gross said.

The firm's president also disclosed
details of a price protection policy
on all new models, effective until
Dec. 1, 1949. He said that a one-year
warranty on the cathode ray tubes
goes with all of Tele-Tone’s new
video models.

Tele-Tone dealers and distri-
tors will be enabled to make long-
range plans without fear of loss as
a result of sudden price changes,
Gross said.

ENGINEERS—]|
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RALPH B. AUSTRIAN
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NEW YORK 20, N. Y.
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4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7631

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

PRODUCTION PARADE |

GE Produces Metal TV Tube

The General Electric plant at Elec-
tronics Park, Syracuse, N. Y., has
begun production of an 8%-inch
metal picture tube, said to be the
first in the industry. According to
GE,-the new tube provides 50 per
cent more picture area than the
seven-inch tube used in most low-
priced receivers, and costs no more
to build. GE says that by mid-Sep-
tember it will have enough equip-
ment in operation at Electronics
Park to fill' current orders for the
metal tube. The firm is building an
additional plant to house its tube
operations.

New ‘Yoice' Equipment

Tndustrial Television, Inc., has an-
nounced delivery of special televi-
sion equipment to the State Dept’s
Voice of America studios at 224 W.
57th St.,, New York. A central con-
trol “Guest System” permits the co-
ordination of Voice overseas broad-
casts with telecasts of special events,
such as political conventions. Indus-
trial Television recently installed a
central control TV system at the Sta-
tion Hospital, Fort Jay.

New DuMont 15" Set

DuMont has announced production
of a 15” table model video set “with
new and improved electronic cir-
cuits for better fringe area reception
and superior picture quality.” The
new model, RA-104A, *The Hast-
ings,” has a 132-square inch direct
view picture screen, full-range FM
radio, and a plug-in receptacle for a
record player. The 30 tube set will
retail for $425 in the East, and
slightly more in the middle and far
west.

North American Re-Equips
North American Philips Co., Inc,
has curtailed manufacturing opera-
tions at its Dobbs Ferry, N. Y. plant
temporarily to undertake an exten-
sive re-equipment program. L. J.
Chatten, vice-president and general
commercial manager, said the pro-
gram will provide newly developed
automatic facilities for mass-produ-
cing the firm’s Protelgram cathode-
ray tube, and for making a more ex-
tensive line of television products,
including a magnetic core material
known as Ferroxcube, for use in

turning out TV set components.

Tape Splicer Announced

The Prestoseal Mfg. Corp., New
York, has announced a new automa-
tic electric splicer for magnetic re-
cording tape, and for 35mm and 16mm
motion picture safety film. Accord-
ing to its makers, the “Presto-Splicer
Professional Model” makes the only
splice which will hold up even un-
der the “hot developing process”
used for high-speed reproduction of
TV, newsreel, and Ultrafax film.

DuMont Sales Assignments

New sales assignments in the east-
ern and midwestern territories have
been made in DuMont’s receiver
division. George [P. Lohman becomes
eastern regional manager, working
out of the DuMont offices at 515
Madison Ave., New York. Joseph H.
Moss Jr., becomes central states re-
gional manager, with offices in the
Palmolive Building, Chicago. Row-
land W. Guildford was named New
York regional sales manager, with
headquarters at 515 Madison Ave.

RCA Appointee

Maurice G. Staton has been ap-
pointed sales manager of microwave
relay and channeling equipment in
the RCA Engineering Products Dept.
Staton has been with RCA since
1946, when he was assigned to field
installation work on the New York-
Philadelphia microwave radio relay
circuit. He served during the war as
an Army Signal 'Corps officer in the
Pacific Coast area, and won the Le-
gion of Merit for his work on radio
facilities that helped prepare the
way for air attacks on Japan.

10” Set Demand Cited

‘Garod Electronics Corp. will con-
tinue to manufacture ten-inch tele-
vision receivers with a 61l-square-
inch screen “as long as there is a
public demand for this type of re-
ceiver,” according to Leonard As-
bach, Garod president. Taking note
of industry announcements of cur-
{ailed production of 10" sets, Asbach
said it would be “ridiculous” to limit
production while the industry is en-
joying its greatest sales volume in
the 107 set.

New TV Antenna Array

A new television antenna array,
designed for use in fringe reception
areas between stations occupying
the same or adjacent channels, when
the signals are received from oppo-
site directions, has been introduced
by the RCA Tube Dept. Known as
the RCA Reversible-Beam Televi-
sion Antenna Array, the new anten-
na has a high front-to-back ration
which provides maximum gain in
one direction while rejecting signals
arriving in the opposite direction.

Remote Program Selector

RCA’s sound products section has
announced the availability to the
public of a radio program selector
switch designed for disabled vet-
erans. The device, already being
used widely in Army and Veteran’s
hospitals, enables handicapped pa-
tients to select up to six stations
merely by pulling a cord. The selec-
tor switch itself consists of a two-
pole, six-circuit switch mounted on
a yoke by means of four screws. A
six-foot Nylon pull-cord ending in
a porcelain pendent will withstand
a pull of 100 pounds.

New Dumont Fadori
Will Open Sept. 1

DuMont has set Sept. 26 as {
date for the official dedication a
opening of its new television )
ceiver assembly plant in East Pats,
son, N. J. , B

The plant covers more than 480
square feet under one roof, and,r
described by Allen B. DuMont, {
firm’s president, as “the largest a,
most modern television receiver {
sembly plant in the world.” Its ¢z
acity, with 1,500 production Iif ‘
workers on the job, is 10,000 i
ceivers a week, he said. DuMont ;
quired the plant, formerly own|.
by the Wright Aeronautical Cor
from the War Assets Administralj {°
last December for $1,350,000, and |-
spending more than $750,000 cqj
verting it for production of tele1f;
ceivers, . ¥

Eight Depariments Established -

Eight departments have been |{:
up through which the receivers i{:
routed electrically and mechanica:
during construction. Cold catho{’
light fixtures have been instali|i
above the assembly lines to provi
a maximum of light with a mi:
mum of shadow. The building %:
erected in 1942 and designed to_u‘ﬁ
erate during wartime blackou
with ventilation supplied by inta
and exhaust devices on the ro
Twelve unit sub-stations provi
power facilities for the entire pla |x
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TEN CENTS

Bigger Foofball Sked
) For AtlanficRefining

7 The - Atlantic - Refining Co. has
>heduled the most extensive radio
4overage in its 14 years of sports
sroadcasting for the upcoming foot-
{all season. A total of 126 radio sta-
:tons will be used to air a long list
*I college, professional, and high
nzhool grid encounters.

1 In 'addition, Atlantic will sponsor
i2levision coverage of the University
3f Pennsylvania’s home games, over
"WiPTZ, Philadelphia, and of Boston
‘ollege’s home games, over WNAC,
‘2oston. .

- Twelve games played by the Pitts-

(Continued cn'Page 8).

Officials To Attend .
TV Interference Test

7CC

/ Members of the FCC together with
r.representatives of the Commission
inngineering staff will gather at the
i>rinceton Inn, Princeton, N. J,, on
gnext_Wednesday for a demonstration
- )f co-channel interference under
tandard TV transmission conditions
ind under offset transmission condi-
ions. The demonstration is being
* staged by WFIL-TV in collaboration
ilwith RCA with Roger W. Clipp, gen-
i {Continued on Page 2)

rLions Clubs And Sponsor
| To Collect Xmas Toys
¢

In a drive to collect Christmas toys
|-for underprivileged children, Miles
" Laboratories, Inc., in co-operation
|: with the International Association of
i‘Lions clubs will launch a campaign
! on two CBS programs sponsored by
-\ Alka-Seltzer.

' “Hilltop House,” a daytime serial

{Continued on Page 2)

" || To Drop Sponsorship

Kaiser-Frazer, current sponsor
of Waller Winchell, reportedly
will bow out of radio neiwork
advertising on Dec. 31 when iis
contract with the ABC commen-
tator runs out, The web, which
has picked up the option of
Winchell for 1950, is now dicker-
ing with about three prospoctive
{ sponsors for the use of Wincheli's

Testimonial

Frank M. Folsom, president of
the Radio Corporation of America,
will be honored at a dinner cele-
brating the Golden Anniversary
of the National Jewish Hospital
at Denver, it was announced by
Leon I. Mesirov, chairman of the
Philadelphia Committee of the
hospital. Mr. Mesirov declared
that the dinner was planned as
“a tribute to the years of service
to humanitarian causes of all
kinds and particularly for his
work in connection with the Na-
tional Jewish Hospital.”

| commentaries next year.

RMA Reports Jump
In TV Set Production

Washington Bureaw of RADIO DAILY
Washington—RMA reported Fri-
day that its member companies ship-
ped 742,166 TV receivers in the first
half of this year, while producing
913,071 sets. As has been true right
along, approximately 30 per cent of
these sets have gone into the New
York-Newark area.

New York was reported receiving
152,619 sets through June, bringing

(Continued on Page 7)

Bank Buying Time
On Coast Stations

West Coast Burcaw of RADIO DAILY
Hollywood—The Bank of America
is using time signals on the West
Coast to promote the bank’s Time-
plan loan services throughout the
state.

Bank first used nighttime time sig-

(Continued on Page 2)

BIVEAWAY ISSUE BEFORE COURT TODAY

FCC Attorneys To Appear In Chicago
To Answer Radio Features On
Injunction Proceedings

Vic Rafner Leaving
(BS To Join Macy's

Victor M. Ratner, CBS vice-presi-
céent and director of advertising and
sales promotion, will join Macy’s
New York, as vice-president in
charge of sales promotion, public re-
lations, and advertising, on Nov. 1.

Ratner was assistant sales promo-
tion director for CBS from 1930 to
1935, and director of the sales pro-

(Continued on Page 8)

Whistler, Spade, Heidt
Lead Pacific Hoopers

The August Pacific Program Hoop-
eratings listed “The Whistler” first
with 13.7; the “Adventures of Sam
Spade,” second with 13.1, and Horace
Heidt, third, with 12.3.

The remaining *“rated” programs
follow: Mr. District Attorney 11.8;

(Continued on Page 4)

James A. Miller Joins
Lang-Worth Features

Appointment of James A. Miller
as research and engineering director
of Lang-Worth Feature Programs,
Inc., has been announced by C. O.
Langlois, the firm’s president. His
retention as engineering consultant

(Continued on Page 8)

Fulltime And Network Outlets
Most Profitable, NAB Finds

Cincinnati — Broadcasting stations
operating full time outlets and
affiliated with networks had the
largest average per-station incomes
last year, Richard P. Doherty, NAB
employee relations chief, told the
NAB 7th District meeting held here
Friday. The NAB stafl director was
conducting the cost-control session
of a two-day meeting, the first of
17 scheduled to run at district meets.

The meeting drew about 80 broad-

casters from Ohio and Kentucky.
The confab was held at Cincinnati’s
new Terrace Plaza Hotel, and was
presided over by Gilmore N. Nunn,
president of WLAP, Lexington, Ky,
who is director of District 7.
Doherty presented to the broad-
casters attending, as part of the
analysis of an NAB research depart-
ment survey, a multi-faceted answer
to the question of how much reve-

(Continued on Page 6)

First test of the legality of
the FCC’s edict on giveaway
programs will be made in
United States District court
in Chicago today when attor-
neys for the commission will
appear before Judge Michael
Igoe to answer the petition of
Radio Features, Inc., which
asks for a temporary injunc-

(Continued on Page 6)

Rules Are Announced
For NAB Script Contesf

Washingtorr Burcaw of RADIO DAILY

Washington—Judges and rules of
the third annual Voice of Democra-
cy radio script-writing contest have
been announced by Robert K. Rich-
ards, NAB public relations director,
who is chairman of the Voice of
Democracy committee,

Four high school students ad-
judged to have written the best

" (Continued on Page 2)

Foreign Language Group
Meets In N. Y. Today

The TForeign Language Quality
Network will hold its second regular
meeting at the Hotel Roosevelt, New
York, today at 12:30 p.m., under the
chairmanship of Ralph Weil, of
WOV.

At business sessions preceding and
following luncheon, three agency
{Continued on Page 2)

Faverite Returns

"Tho Greatest Story Ever Told,”
inspirational  dramatic  seriea
based on Biblical material, re-
turns to ABC at a new time, 5:30-
6 p.m.. on Sunday, Sept. 18, alter
a summer hiatus. The program,
sponzored by the Goodyear Tire
and Rubber Co., has been show-
ered with honors by religious and
lay groups since it began over
ABC in January, 1947,
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Paul Glrard, Manager
Tower Petroleum Bldg.,
Dallas, Texas
Phone: Riverside 5491

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under the act of March 3, 1879.

| FINARCIAL

(Scptember 9)
NEW YORK STOCK EXCHANGE

et
Low Close Chg.

High
ABC ............ 57 S3% 5% — W
Admiral Cerp. .... 19 1834 1875 — 4
Am. Tel. & Tel.... 1451, 14475 14473 — 33
CBSA ........... 185 1835 18% + 33
CBSB ........... 18V, 18 18 + V4
Phileo ........... 2734 27V 2TV — V4
RCA Common .... 11} 1135 1115 .. . ..
RCA 1st pfd. .... 703, 70 703, 4+ 34
Stewart-Warner ... 117 1134 N7 ... ..
Westinghouse 2435 24V 24V, —
Westinghouse pfd.. 9734 973; 9734 + 1,
Zenith Radio ... 2555 25% 255 — g
OVER THE COUNTER

Bid  Asked
DuMont Lab. ....... .. .. ... 13 14
Stromberg-Carlson ... ... . ... 10V, Ny,

Bank Buying Time
On Coast Stations

(Continued from Page 1)
nals on KGO, San Francisco, and
after testing there placed a contract
the .past week with KECA, Los
Angeles, for 20 daytime time signals
per week.

The time signals on KECA will be
heard at intervals from 8:00 am.
to 6:00 p.m., five days a week and
were placed for the Bank of Amer-
ica by Charles R. Stuart, Advertis-
ing, of San Francisco with Henry
Buccello, radio director, acting for
the agency.

Stork News
It’s a baby girl for the Hal Tates.
Chicago manager of Rapto DALy be-
came father of five pound, fourteen
ounce girl born at noon Friday at
Henrotin Hospital, Chicago.

RADIO
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FULTON LEWIS, JR., Mutual nctwork re-
porter on the national scene, who broadcast
last week from California, today will be heard
from the MBS midwest studios in Chicago. To-
morrow he’ll be back in Washington, D. C.

WILLIAM MALO, commercial manager of
WDRC, Hartford, Conn., has left for a three-
week motor trip through the more scenic scc-
tions of Maine, Nova Scotia and Quebec,

JOHN WINGATE, of the ncws and special
cvents department at WOR, has returned from
his vacation.

ED DARLINGTON, hcad of cngincering at
WLIB, is honeymooning on Cape Cod. Mrs.
Darlington is the former Cotherine Corwin, of
Washington, D. C

BILL COSTELLO, dircctor of the CBS Far
Eastern News Burcau in Tokyo, has completed
a two-month tour of the world and is resum-
ing his ““World Affairs Report’’ on the network.

¥ COMING AND GOING <

ROBERT PATT, sales promotion director of
WCBS, left Friday for Skytop in the Pocacos,
where he plans to rest up for the next fort-
night.

MARGARET ARLEN, women’s commentator
heard on WCBS, is expected back at the sta-
tion today after having spent the week-end in
New Hope, Pa.

ALLEN MARTIN, news director ot WPIX, is
sojourning in California. He is accompaonied
by his wife and Allen, Jr., a movic actor.

GEORGE ROOSEN, staff writer at WCBS,
who spent the past month at Sag Harbor,
L. I, will resume his chores at the station
today.

EDDIE “ROCHESTER” ANDERSON, of the
Jack Benny program, haos completed his sum-
mer hiatus, during most of which he toured
the country with an all-colored entertainment
troupe.

Rules Are Announced
For NAB Script Contest

(Continued from Page 1)
scripts will be presented with $500
college scholarship grants at an
awards luncheon in February. James
Stewart, the film actor, is chairman
of the board of judges, whose mem-
bers include: Edward R. Murrow,
CBS commentator; George V. Allen,
Assistant Secretary of State for Pub-
lic Affairs; Justice Tom Clark, of
the U. S. Supreme Court; Douglas
Southall Freeman, noted author and
historian; Learned Hand, Judge of
the U. S. Circuit Court, New York;
J. Edgar Hoover, director of the
FBI; Andrew D. Holt, president of
the National Education Assn.

The contest is sponsored jointly
by the NAB, the U. S. Junior Cham-
ber of Commerce, and the Radio
Manufacturers Assn.,, with the en-
dorsement of the U. S. Office of Ed-
ucation. Rules manuals have been
sent to all U. S. high school princi-
pals, all radio stations, local chap-
ters of the Junior Chamber of Com-
merce, and radio dealers.

Model Script Provided

Competing students are asked to
write and deliver a five-minute
radio script on the subject, “I Speak
For Democracy.” As a guide, local
stations first will broadcast model
scripts voiced by NAB President
Justin Miller, James Stewart, and
Dr. Earl J. McGrath, U. S. Commis-
sioner of Education. The contest
will reach its climax during National
Radio Week, Oct. 30-Nov. 5.

Other members of the Voice of
Democracy committee are James
Dawson, of the NAB; Dr. Kerry
Smith, U. S. Office of Education, and
James D. Secrest, director of public
relations for the RMA.

Foreign Language Group
MeetsIn N. Y. Today

(Continued from Page 1)

time buyers—Linnea Nelson, of J.
Walter Thompson, Reggie Scheubel,
of Duane Jones;, and Frank Silver-
nail, of BBD&O—will discuss the
type of information they, as time
buyers, require from foreign lan-
guage stations.

FCC Officials To Attend
TV Interference Test

(Continued from Page 1)
eral manager of WFIL, acting as
Lost.

The Washington party will leave
at 9 am., on Wednesday and will
arrive at Princeton Junction at 12: 15
p.m., DST. Following luncheon the
demonstration will be conducted at
the Princeton Inn. Dr. R. D. Kell,
director of television research for
RCA Laboratories, will discuss the
offset carrier principle. This will be
followed by a demonstration which
will consist of showing co-channel
interference on Channel 6 under
normal conditions and improvement
effected by switching to offset car-
rier. Dr. George H. Brown of RCA
will be present with Dr. Kell to an-
swer questions about co-channel in-
terference in other areas.

Lions Clubs And Sponsor
To Collect Xmas Toys

(Continued from Page 1)

about orphans, and Fred Beck, a
CBS Pacific coast commentator, will
be used, L. E. Waddington, director
of radio for Miles labs, announced,
Melvin Jones, secretary-general of
the Lions clubs, has promised the
support of 7,000 Lions clubs in North
America in the campaign to collect
toys.

Wedding Bells

Pittsburgh—Leslie G. Arries, Jr.,
program operations manager of
WDTV, the Pittsburgh, Pa., outlet
of the DuMont television network,
will be married Saturday, Septem-
ber 17, to Elizabeth Logan of Wash-
ington, D. C. The ceremony will take
place in the nation’s capital where
Arries was director of remotes and
special events for the DuMont TV
outlet, WTTG.

"Mr. Fix It Sponsored
“Mr. Fix-1It,,” a 15-minute pro-
gram sponsored by Greystone Press
for Popular Mechanics magazine,
bowed in on the NBC network last
Sunday. Progtam will be heard
Sundays from 12 to 12:15 p.m.

Playing for
keeps

The time’s coming. The big
time . . . when you’ll have to get
out there and fight for your share
of business,

Most of the talk is about a
seller’s market. But there are.
those who say, “Don’t you be-
lieve it.”

One way or another you’ll be
playing for keeps.

If you plan a selling campaign
in Baltimore ... and radio is part
of the scheme ... we suggest you
put W-I-T-H at the top of the
list.

This is the successful independ-
ent that delivers more listeners-
per~-dollar-spent than any other
station in this big town.

Yes...pretty soon the marbles
will be down . .. and you’ll get
the W-I-T-H listeners in Balti-
more.

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Hcadley-Reed
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All “EXTRA ’ are

standard equipment
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There’s a good reason why so many If you are planning to launch a new
advertisers select WLW first as the vehicle  advertising campaign or introduce a new
to carry new selling appeals. product, talk it over first with The

. . . . 3 > 3
For here is a radio station with un.  Nation’s Station.
equalled facilities—a great station that is
equipped to provide many extra services

far beyond simply selling time on the air. somE wiw  EXTRAS
And here, in WLW.Land, are 330 People’s Advisory Council

counties comprising parts of seven states to determine program preferences and
- for general consumer market studies.
—an area that presents a true cross sec-
tion of the nation. Consumer’s Foundation
, to determine consumer reaction to prod-
Yes, you’ll find that WLW’s Merchan- P

: . . ) ucts and packaging.
dise-Able Area is an ideal proving ground

for new advertising campaigns, new
techniques, new products. And with a
“know-how” peculiar to its territory —
plus adequate manpower—The Nation’s
Station is in a position to help you study
this market of nearly fourteen million
people. It can smooth the way in secur-
ing distribution . . . gaining dealer co-
operation . . . getting consumer reactions.

THE NATION'S MOST MERCHANDISE-ABLE STATION

Merchandising Departments

to stimulate dealer cooperation, check
distribution, report attitudes, etec.
Test Stores

to check potential buying responses,
effect of new packaging, displays, ete.
Buy Way 7
monthly merchandising newspaper for
retailers and wholesalers.
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- |AGENCIES

OOTE, CONE & BELDING IN-

TERNATIONALCORPORA -
TION has appointed as its exclusive
representative in Brazil, Inter-
Americana de Publicidade S. A,
whose president, Armando d’Al-
meida, is one of Brazil’'s Dbest-
known advertising men, and has
been active in the local advertis-
ing field since 1929. Inter-Ameri-
cana de Publicidade S, A. has
offices in Rio de Janeiro and Sao
Paulo, and maintains a staff of 26
people. Fernando Rincon-Gallardo,
presently in Rio de Janeiro, has been
named FCB International Regional
Director in charge of coordinating
the agency operations under the
new setup.

GREY ADVERTISING AGENCY
has completed for publication a new
study entitled, “Eyes Off the Ceil-
ing.” This study contains: 58 Tested
Ways to Broaden Your Market; 172
Tested Ideas That Flogged Lagging
Volume; a check-list of 96 tested
sales-building tools. The 37-page re-
port is being offered, with Grey’s
compliments, to national advertisers.

YOUNG & RUBICAM has been ap-
pointed by the Borden Co., effective
Oct. 1, to handle advertising for its
Ration-Ayd and Animal Food De-
partments, its Shark Industries Divi-
sion, and Borden’s Soy Processing
Co.

YOLEN, ROSS AND SALZMAN,
public relations and publicity, have
moved to 2 West 46th Street. . . .
Natalie Reiff, former West Coast
newspaper woman and Mutual net-
work staffer, is joining the Yolen,
Ross and Salzman organization. She
will work on the Robert Montgom-
ery radio commentary stint on ABC.
. . . Jay Weston, magazine writer,
also has joined the Y. R. & S. staff.

Will Salute Variety Club

New York’s Cinema Lodge of B’nai
B'rith will salute the newly-formed
Variety Club Tent of New York, at
a special open meeting at the Hotel
Astor, Monday evening, September
19th, Saul E. Rogers, president of
Cinema Lodge has announced.

The New York entertainment unit
of B’nai B'rith which starts its tenth
year with the September meeting
will have Max A. Cohen, first Chief
Barker of the New York Tent, as its
guest of honor with entertainment to
be provided by stars of stage, screen
and radio, according to Harold L.
Danson and George Brandt who are
handling arrangements.

STATION MANAGER

Available with 21 years of experi-
ence in station management, engi-
neering, and television. Write Radio
Daily, Box 266, 1501 Broadway,
New York City.

California Commentary...!

® ©® @ Despite all rumors and gossip 1o the effect that Jack Benny
is mulling a television show—and even reports that he has one tied
up—the comedian has no vides plans whatsoever. And that's right

from the horse’s mouth. It is understood that after
HOHYWOOd he has his new radio show on the air for eight

or 10 weeks, he may sit down and kick around a
possible tele idea. But right now he’s giving all his time. efforts and at-
tention to AM radio—and nothing else. . . . Mary Pickford is toying
with a project which will place her on the air five times a week from
New York. Miss Pickford, Buddy Rogers and Mal Boyd have formed a
partnership which will control her radio program, as well as Buddy's
and other radio and TV shows, Boyd will commute between here and
New York, arriving in Manhattan today. The radio boys tossed him a
farewell party Thursday at the Players, . . . William Barr, associate
producer, and W. E. Dunkelbarger, general sales manager, of Mini-
Films, are in New York to present various package shows to eastern
. .. John Nelson is in Gstham to join his partners, the Johns
Masterson and Reddy. Nelson stopped off in Marsfield, O., to address
the Taptan Stove Co. convention on the future of television., . . . Los
Angeles County has 1,238,190 radio families, or 98.7 per cent of all
the families in the county, according to “Radio Families USA-1949.”
new publication produced by Broadcast Measurement Bureau. . . .
Opening rounds in the annual Southern California Broadcasters Associ-
ation bowling tournament begin next Wednesday night at the Sunset
Alleys. . . . Johnda Frances Rourke, six-month-old daughter of Radio
Producer Jack Rourke, became the youngest television performer Satur-
day when she quested on “Playtime’ on KTTV,

woOR" W %

markets,

® o @ Dick Haymes has recorded a special “House of Saint
Francis” religious show and the transcription will be programmed
on independent stations coast to coast next month. . . . Dale
Harper and Bill Nelson have been named CBS assistant directors.
Hamilton Keener will replace Haiper as head of the transcription
department, with Bob Hendricks joining the department as Nel-
son’s replacement. . . .. Glenn Denning, newscaster and radio
actor, has been signed for an important role in the Sam Marx
production, “Visa,” in which he will play a New York detectiva.
... KFWB Disc Jockey Bill Anson doesn’t know his own strength.
A couple of spot announcementis of a contest with the winners
getting ducats to the Dons football game brought an avalanche of
500 entries daily. . . . Sustaining live shows on Don Lee’s KTSL
are being dropped. Motion pictures will fill the sustainer spots
and the station will telecast only sponsored programs on a live
basis. . . . Milton Berle is due back in New York this week, having
completed “Always Leave Them Laughing” for Warner Bros. He
resumes his television shows for Texaco on Sept. 20.

- GRS S S ¢

® @ o Bill Tusher has started a new quarler-hour movie com-
mentary program over the Valley siation, KWIK. . . . A televigion film
for Union Oil Co. will be made this month by Hal Roach. . . . Mrs. B.
Eaton Lawrence, who has been representing Grace Gibson transcriptions
here for several years, is giving up the project. Reason: She is getting
married Dec. 4. Incidentally, she’s the mother of Barbara Lawrence,
20th-Fox starlet, , . . In the mail comes this description of television
from ABC's Airline Trio: “Very high frequency, very low salary.”

2 U S S - 4

| CHICAGO

By HAL TATE

4
[HE Chicago Bears and the Ney
York Giants clashed in a benef
game for the air forces at Wrigle
Field on Sept. 10, broadcast ove
WIND, at 2:25 p.m., CDT, with th¢
play-by-play description by “Red
Grange, and the “color” by Irv Kup
cinet, columnist of the Chicago Sun
Times. The game was sponsored by
The Standard Oil Company of In
diana. )
“Chicagoland Mystery Players"-
moves to an earlier hour—7 to 7:3(
p.m.—on Sept. 11 on WGN-TV. The
program will be “Next to the.
Grave,” with Detective Jeffer;:
Hall's solution of another bafiling
crime. It is directed by Bruno Ve.
Sota, and sponsored by the Chicage
Tribune.

Ralph Wood, Jr., station manage:
of FM station WMOR, announces
that six new accounts have beer
added to the station during the pasi
two weeks. Sterling Kitchen De.
signers are taking 14 station breaks
per week, through Commercial
Broadcasters; Goldenrod Ice Crear
Company for 42 time signals pen
week for seven weeks, througt:
Goodkind, Joice, and Morgan:
through Consumers Aid, Inc., han.
dling in-store broadcasting fo
WMOR, Jays Potato Chips are tak-
ing 24 spots for 26 weeks; Quaker:
Packetans in 18 spots per week fors
13 weeks; and two participations

on “Moods that Reminisce” for 1!

minutes every Wednesday at 7:3('
p.m. Sponsors are the Kit Baldwir
Ice Cream Company and Right
Cleaners and Dyers.

Whistler, Spade, Heidt
Lead Pacific Hooper:

(Continued from Page 1)
Your Hit Parade 11.4; Let Georg
Do It 10.5; Henry Morgan 10.3; Inne
Sanctum 10.0; A Life In Your Hand:

"

9.8; Twenty Questions 9.3; Our Mis:
Brooks 9.1; Crime Photographer 9. |
Big Story 9.0; Curtain Time 90/
Count of Monte Cristo 9.0. !
The Average Evening Home';
Using Sets of 29.2 reported wa !
down 0.2 from last report, up 3.
from a year ago. The average even
ing rating was 6.1, down 0.1 from las
report, up 0.3 from a year ago.
Evening available homes were 72.
no change from last report, n
change from a year ago. The currel -
total evening sponsored hour inde:
is 48 1/4 as compared with 50 3/4 la¢
report and 56 1/2 a year ago. .
The average daytime homes usil
sets of 15.0 reported was down 0
from last report, no change from
year ago. The average daytime ra
ing was 3.6, no change from last r¢
port, down 0.1 from a year ago.
Daytime available homes are 67/
up 1.0 from last report, no chang
from a year ago. The current toti
daytime sponsored hour index we¢
86 1/2 as compared with 87 1/4 la
report and 89 1,2 a year ago.
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YESTERDAY

THE 1949 RADIO ANNUAL
IS A BULL'S EYE HIT

IN CIRCULATION EVERYWHERE

|
} : THE 1949 RADIO ANNUAL
r
|
|
!

|
| il
|

TOMORROW

THE 1950 RADIO ANNUAL
NOW IN PREPARATION

nynyny
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Revitalize Selling: Trammell

By AL JAEGGIN

BC president Niles Trammell
called upon broadcasters at-
tending the web’s 3rd affiliates’ con-
vention at White Sulphur Springs,
W. Va., to revitalize their selling
and promotion techniques. He de-
clared that, during the period of
television’s growth, no medium will
duplicate in massive coverage, tech-
nique and economy the job that
radio can do for advertisers.
. .NBC’s director of research, Hugh
M. Beville, Jr. told the gathering
that the increase in radio listeners
during the past three years has ex-
ceeded the growth of any other me-
dia. He pointed out that the growth
of radio families during this period
has exceeded the combined circula-
tion growth of all daily newspapers
by nearly 1,500,000. . . . In contrast,
Pulse, Inc.,, reported a decline in
radio listening in six Metropolitan
areas for the July-August measure-
ment period, with evening listening
falling off more than morning and
afternoon.

The All-Radio Presentation Com-
mittee awarded a contract to In-
ternational Motion Picture Produ-
cers’ Service for the production of
a 45-minute documentary film dra-
matizing the power of broadcasting
as an advertising medium. . . . The
AAAA issued a resolution pointing
out the major opportunity and re-
sponsibility of advertising in mov-
ing goods fast enough and in large
enough quantities to serve this
country’s economic welfare. It
stressed the importance of obtaining
full public understanding of dis-
tribution processes.

In line with Trammell’'s predic-
tions for radio, both Mutual and
WJZ, ABC’s key station in New York,
reported upturns in business. MBS
announced new Fall and Winter pro-
grams exceeding $2,000,000 in bill-
ings and renewals amounting io
more than $3,000,000. Murray Grab-
horn, v-p in charge of ABC’s owned
and operated stations, reported that
new business placed by WJZ during
August set a new record for the
month with $208,000 in radio ac-
counts and $67,000 in TV sales.

Gillette Safety Razor Co. has
signed new contracts with both
Mutual and ABC. The company, for
the third consecutive year, will
sponsor the television coverage of
the World Series over which Mu-
tual has first option, and for the 11th
year the radio coverage which this
year will be carried by 520 MBS
affiliates and 80 other stations. Gil-
lette also will sponsor, for the fifth
consecutive year, the Friday-night
boxing bouts from Madison Square
Garden over the ABC network. . ..
Schick, Inc., in behalf of its electric
razors, plans to use radio and tele-
vision on a wide scale for the first
time with a schedule of spots on
107 radio stations and 35 TV stations,
beginning in mid-September.

=RADIO
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Giveaway Issue In Court;
Producer Asks Injunction

{Continued from Page 1)

tion restraining the Commission
from putting in effect its ruling on
October 1.

Plaintiff in the suit is Radio Fea-
tures, Inc, headed by Walter
Schwimmer, president, and Kenneth
Houston, vice-president. Unlike the
previous ABC, NBC, CBS suits filed
recently, .Radio Features’ action is
not on behalf of any network, but
for their giveaway shows broadcast
locally on some 100-odd stations
throughout the United States and
Canada.

Their “Tello-Test” show, which
they claim to be the grand-daddy of

No Postponement

Washington—The FCC bhas
turned down network requests
that it postpone the October 1
date for its giveaways ban, it
was learned bere Friday. Effect
of the informal decision is to
leave the decision to stay up to
the Federal courts, with the ap-
peal of Radio Features, Inc., due
to be heard in Chicago today.
The networks are expected to
go before a three-judge statu-
tory court in New York cither
late this week or early next

Lueek.

all giveaways,” is a telephone quiz
show in which listeners are asked
to answer a question, the value of
which grows until the question is
correctly answered.

Their “Tune-Test” program is their
baby giveaway show which was re-
cently introduced over WGN, Chi-
cago. It is also a telephone giveaway
program.

Denys Programs Are Lolleries

Radio Features claim that neither
program is a lottery. They also claim
that because of the FCC's anti-give-
away edict, many, many stations be-
came panic-stricken and immediate-
ly cancelled out their programs. In
order to safeguard their investment,
they filed their injunction and tem-
porary restraining order and it is
being rushed through here with the
hopes that an actual decision can be
had before Oct. 1 deadline.

In order to circumvent a long
‘edious legal battle before the U. S.
District Court of Appeals, the Radio
Features firm today will ask for a
three-judge court decision so that in
the event of an adverse ruling, an
appeal can be made quickly to the
U. S. Supreme Court.

Three lawyers from the FCC and
U. S. Attorney General’s office will
be in Chicago to oppose the request-
ed temporary restraining order
against giveaways sought by Radio
Features. They are Edward J. Hick-
ey, an attorney for the U. S. Attor-
ney General's office, and Max Gol-
man and Richard Solomon from the
FCC in Washington, D. C. This trio
will be aided by John P. Lulanski,
assistant U. S. Attorney in charge of
civil cases in Chicago.

Radio Features, Inc. pins a great

deal of faith in their legal battle on
the fact that president Walter
Schwimmer years ago made two
separate moves to get an FCC legal-
ity ruling on his “Tello-Test” pro-
gram. The FCC did not give it a
“yes” or “no” opinion, By their fence
straddling, Schwimmer’s lawyers
contend, the FCC gave their tacit
consent that Schwimmer’s quiz-show
was not a lottery. Schwimmer
spokesmen say that if their ftele-
phone-game was a lottery why
didn’t the FCC rule so years ago in-
stead of jeopardizing the program’s
goodwill and assets after a heavy in-
vestment made by the Schwimmer
firm.
Schwimmer Brief Detlailed

Schwimmer’s brief points out that
in his programs questions are asked
radio listeners but that they do not
have to be listening to the program
to win as the local announcer con-
ducting the program repeats the
question on the telephone to the con-
testant. Some Chicago lawyers say
that the mere possession of a tele-
phone in indicative that the contest-
ant has made a concrete investment
in order to compete but pro-
Schwimmer forces say that general-
ly speaking the ielephone today is
considered a necessity rather than
a luxury and so possession of a
phone by a contestant cannot be
construed as meaning that any con-
sideration is involved.

Using Tribune Lawyers

Others point to the fact that the
law firm representing Radio Features
is the legal firm of Kirkland, Flem-
ing, Green, Martin and Ellis, which
is also the law firm for “The Chicago
Tribune.” owners of WGN, WGNB
(the “Tribune’s FM station) and
WGN-TV. Both “Tello-Test” and
“Tune-Test” are on WGN. However,
Schwimmer and Houston both told
Rapio DaiLy here that there is no
connection in the fact that the WGN
lcgal brains are also representing
their syndicated giveaway programs.
Radio Features executives contend
that the multi-named law firm was
retained solely because of their legal
competence and not because of any
WGN-Tribune tie-up.

Ruling May Be Broken

It is entirely possible that the FCC
giveaway ruling may be broken in
Chicago when a three-judge board
court makes a decision following
Judge Tgoe's preliminary hearings
next week. Igoe himsell will com-
prise one of the judicial triumvirate
which will eventually render a deci-
sion here fogether with another dis-
trict court judge and a judge from
the U. S. Circuit Court of Appeals.
The judges’ cabinet will be appoint-
ed by J. Earl Major, who is the chief
judge of the U. S. Circuit Court of
Appeals here.

There is no doubt that no matter
how the three judges eventually
rule, losers will fight the decision
by taking it direcilly o the U. S.
Supreme Court.

Monday. September 12, l;

Web, Fullime Oulle
Most Profifahle: NA”
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{Continued from Page 1)
nue a radio station should normgy
receive, using answers to 800 que
tionnaires on 1948 income, operatj
revenues and operating costs, circ:
lated by the associatien’s resear
operation. The NAB analysis shoy,
fuli-time stations aflfiliated with ¢
works, as a group, in all sectiong
the nation, enjoying higher reveny
than part-time, unafiiliated statio
1t also revealed that the part-tiy
unaffiliated stations spent a larg
part of their income for operati
expenses than the full-time, affili
ted stations. g

Local full-time stations in 1948 h;{:t
an average income of $117,673, whi |
local part-time stations receive}r
$77,945. Regional full-time statig ir
averaged $323,477 in revenue, whj |#
regional part-time stations averag
$114,108. N

Large (10,000 to 50,000 watts) fu] j=-
time stations took in an average |t
$1,016,175, compared with an ave |:
age per station income of $826¢
for large station operating part-tim |.

“Any attempt to set up typical « |-
standard per-station revenues mu |
take into consideration both the s {;
of the community in which the st |,
tion is located and the area of tl}:
country,” Doherty pointed out, ar
added:

o r——

A\Y

—

A\Y

Grosses Compared bt

“For example, local stations it
small cities (less than 50,000 popul: i:
tion) had a 1948 average of $79,96 3
while local stations in cities of 50,01 {:
to 250,000 population grossed 3
average of $155,804. That compar:
with average revenues of $2292 -
for local stations in metropolita it
areas with populations over 250,00
“Small market stations—wil
powers of 250 watts in communitic .,
of less than 50,000—in the New Eng !*
land, New York, Pennsylvania, Net !
Jersey areas, had the highest pch
station income, $99,674, while tt 1!
small-market stations in the souf.l
central area (Kentucky, Alabam |
Mississippi, Tennessee, Arkansa !’
Louisiana, Oklahoma, Texas) ha
the lowest average revenues-::
$80,195.” !

« = . {
Buys WCBS Participation :
0Old Dutch Mills, Inc., for Ot
Dutch Coflee, will assume sponso !
ship of WCBS' “Missus Goes I
Shopping” three days a weck ona -
lernate days effective Monday, Oct !.
ber 3. Audience participation shoe °
with John Reed King as emcee '
aired Monday through Saturday :
9:45-10:00 a.m., EDT. Agency f¢
0Old Dutch Mills, Inc., is Peck A€
vertising Agency, Inc.

WANTED

Television Instructor

Transmitter-Studio Expericnce, Knowl-
cdge of pulse techniques. Some teoch-
ing experience. Excellent salary. Picrce
School of Radio & Tclevision, 13 Astor
Placc, New York City.
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IAB CALLS ASCAP-MUSIC CONFAB

TELE TOPICS |

3 FIRST PRODUCTION cffort of
nat we hope will someday be
J2-TV appeared on WPIX last week
't form of a half-hour bi-weekly docu-
r'ry series on the municipal govern-
:titled “This Is Your City.” There
ienany flaws in the preem, which dealt
Lhe city's housing program, but on
yiole it was an informative and inter-
is program. About half of the show
:Im, with much of the footage un-
st for video because of poor lighting
ipmposition. Live portions were fine,
ver. Appearance of a young ex-Gl
e looking for an apartment was fine
1 interest and gave the documentary
It that otherwise would have been
k'g. Mayor O’'Dwyer opened the show
un overly-long talk and housing chicf
11s Farrell also spoke. Latter tried
jistrate his talk with a map and a
& of a housing project, but neither
‘t:red on the screen. . . . While the
1 to the community of such a series
irstimable, the debut was loaded. with
R for the O'Dwyer administration in
53n election year. . Cliff Evans
med the show for the city. Ed Stash-
oduced for WPIX, assisted by Fred
Script was by Paul Keough, and
Tillman was narrator.

AAMOUNT will demonstrate its lat-
it theater tele system at the Theater
irs of America convention that gets
dv way today in Los Angeles. New
1r has several improvements which
n:fy recording and processing opera-
r to permit one-man control and re-
#:osts. Richard Hodgson, Para.’s direc-
13: technical operations, flew out to the
3 over the week-end and will address
2 onclave. . . . TV-Programs, ilnc., is
2;ing a promotion campaign on behalf
1loor polo which gets under way at

neron "A armory Nov. 12. . . . The
v “Lend an Ear.” will be the first
3ir on “Tonight On Broadway,” Mar-

1iosch package which bows on CBS
212 for Esso, through Marschalk &
a1, . . Keep an eye on “Hilarity
oiz,” a new show packaged by Anne
aildwin, Looks like one of the best
1dnce participation stanzas yet to come
,

*.;C HAS BECOME the first network

to subscribe to TV-Network Hooper-
s, Addition of the web makes a total
f.7 subscribers to the rating service.
- CBS has set Sept. 29 as tentative
ang date for “The Front Page,” World
th package based on the Hecht-Mac-
thr play. . . . Alan Dinehart succeeds
art Sussan as director of “54th Street
ue” next week. Sussan moves over

rabian Theater Signs
For Series Coverage

S. H. Fabian, owner of a chain of
movic theaters in the East, has con-
cluded arrangementis with Mutual
and Bascball Commissioner Chand-
lIer whereby his Fox theater in
Brooklyn will carry TV coverage of
the World Series.

“Theater, which recently installed
RCA large-screen projection equip-
ment, will carry the Series simul-
{aneously with the regular broad-
cast. Entire pickup will be shown,
including commercials for Gillette
Safety Razor Co.

This will be the first time that the
series has been shown on theater
tele.

WAAM To Feed WITG

Baltimore—Two WAAM daytime
programs, comprising a total of
three hours daily, will be fed to
WTITG, DuMont o. & o. outlet in
Washington, beginning today, it
was announced on Frlday by Samuel
Carliner, executive veepee of
WAAM. Programs are “Sports
Room,” 3-5 p.m. with participating
sponsors, and “Gunther’s TV Sports
Special,” 5-6 p.m. bankrolled by
Gunther Brewing Co. in both cities.

Five minute newscast will be fed
by WTTG to the Baltimore station
at 4:55 daily and the DuMont station
also will originate celebrity inter-

views occassionally,

TV Box Score

On the alr................ 78
() S N 37
Appllcatlons .............. 350

RMA Reporfs Jump
In TV Set Production

(Continued from Page 1)
the tolal since the beginning of post-
war production, in 1937, to 425,648
sets. For Newark the corresponding
figures are 59,978 and 163,504.

Sccond largest volume this year
went to Chicago, with 77,278 sets
sent in the first six months—more
than 2,000 better than the 75,222 sets
sent to Philadelphia. Total shipments
to Philadelphia so far, however,
total 204,461, compared with only
156,694 for Chicago.

Next came Los Angeles, with 60,-
407 sets shipped this year, for a total
of 137,332. Boston received 49,286 sets
this year, for a total of 88,233, and
Detroit received 36,535 sets for a
total of 62,871.

Washington and Cleveland both
reported over 50,000 sets consigned
so far, with 31,406 having gone to
Cleveland the first six months of this
year and 22,709 to Washington. Bal-
timore received 21,158, for a total of
49,259. Other cities receiving more
than 10,000 sets this year include
Buffalo, Cincinnati, Milwaukee, New
Haven, Pittsburgh and St. Louis.

Sold-Out Fall Evening Sked
At NBC, Affiliates Are Told

‘White Sulphur Springs, W. Va.—
NBC-TV anticipates a complete sell-
oul. of its fall evening program
schedule, George H. Frey, director
of sales, said Friday in an address
at the web’s affiliates meeting.

NBC, he said, has sold more time
to more clients on more stations
than any of its competitors. Web's
total time sales for the first half of
this year amounted to $2,816,965,
more than the three others com-
bined.

S. L. Weaver, NBC veepee in
charge of tele, told the session that
the best method to get smaller-bud-
geted advertisers intio video is
through the sale of projects rather
than programs. He outlined three
major projects on which NBC is cur-
rently working. Their purpose, he
said, is not only to enable the small

1 "he Little Show.”

advertiser to get into TV now, but

to make it -possible for him to con-
tinue to afford the medium in the
future—at the same time minimizing
his risk while getting his commer-
cial message before the TV audience.

The first of these, Weaver said, is
the previously announced “Saturday
Night” project—three hours of pro-
gramming being offered to twelve
non-competitive sponsors on a parti-
cipating basis, with commercials ro-
tated among the three hours.

The second is a half-hour daily
comic program for children, contain-
ing six comic strips with six differ-
ent bankrollers picking up the tab.

The third project outlined by
Weaver is an hour program late at
night, seven days a week. Program
would be an ad lib, iriformal musical
stanza, with sponsorship on a parti-
cipation basis rotated among the
various days of the week.

T Asks Tele Officials
To Discuss Fees
For TV Tunes

Hashington Burean n/ RADIO DAILY

Washington-——Justin Miller, presi-
dent of the NAB, on Friday issued
a call to the nation’s TV broadcast-
ers to meet here September 23 for
discussion of current negotiations
with Ascap for TV rights to Ascap
music. The negotiations are being
carried on in New York by the NAB
television music committec under
Robert P. Myers of NAB, with Ascap
having advised that it will grant no
further extensions after this month
to the temporary agreement which
expired at the beginning of this year.

Warns Against “Pattern”

Miller advised in his invitation
letter that Ascap has been in a dif-
ficult position because its members
are insisting upon higher license
fees than for sound broadcasting
and because they do not want the
same differential in rates as paid be-
tween networks and stations in AM
broadcasting carried over into TV.

Miller said the NAB negotiators
felt that Ascap’s proposal for special
fees for special licenses would estab-
lish a pattern which would be thor-
oughly impracticable and unaccept-
able and that the value placed by
Ascap and its members on television
uses of music is entirely too high.

He said Ascap finally agreed to
request its members to authorize it
to grant blanket licenses to televi-
sion networks and stations on the
basis of the AM blanket-license
formula, plus 10 ver cent and with-
out the requirement of clearing spe-
cial uses and paying special fees for
such uses.

Miller said “the committee and its
stations sub-committee have gone as
far as they can toward evolving a
per-program formula which will be
acceptable to those who may want
to operate on a per-program basis.
The conclusion of per-program
negotiations on a basis satisfactory
to television station operators who
intend to operate under, or who wish
to consider, per-program licensing
is a vital necessity. The outcome of
these negotiations will set a pattern
for television broadcasters and affect
their operation for years to come.
This problem is a station problem
and each station individually must
make its own decisions and partici-
pate in its solution.”

TV Spot Campaign Set

A spot campaign promoting air
travel has been launched by Trans
World Airlines (TWA) on five New
York City television stations
through Batten, Barton, Durstine

and Osborn, Inc.
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Bigger Foothall Sked
For Aflantic Refining

(Conhnued from Page 1)

burgh Steelers, and four exhibitions,
originating in Pittsburgh, will be
carried by 19 stations linked in a
western Pennsylvania network. Col-
lege teams whose complete heme
schedule will be broadcast are:
Pennsylvania, Navy, Duke, Yale,
Princeton, Harvard, Holy Cross, Bos-
ton College Colgate, Temple, Pitts-
burgh, Ohio State, Cornell, Syra-
cuse, Boston U., Brown, Dartmouth,
Franklin and Marshall Penn State,
Virginia, Nlagara and St. Bonaven-
ture.

Atlantic w111 form its largest
network, 44 stations, for the iradi-
tional Penn-Cornell game to be
played in Philadelphia on Thanks-
giving Day. Other major games to be
covered are Michigan State-Penn
State, Duke-North ‘Carolina, Yale-
Harvard, Navy-Notre Dame, and
Michigan-Ohio State. The Atlantic
grid schedule opens with Boston
College-Oklahoma, and Boston U.-
Syracuse, both played on Sept. 23.
The final game on the schedule is a
pro clash between the Steelers and
the New York Bulldogs, on Dec. 11.

Atlantic will employ a staff of at
least 65 sportscasters and color an-
nouncers to cover its 1949 schedule.
Details are being handled by the At-
lantic agency, N. W. Ayer & Son, Inc.

James A. Miller Joins
Lang-Worth Features

(Continued from Page 1)
had been announced previously.

Miller’s engineering career covers
a 42-year span. Credited with the
initial engineering work that led to
the formation of 1T&T, during the
first World War he was appointed
engineer in charge of constructing
high-powered trans-Atlantic Tadio
stations for the U. S. Navy and the
A.E.F. During World War II he was
in charge of arrangements for in-
stallation of the *top secret” com-
munication system between the U. S.
and Europe.

Between wars, Miller installed
the first multiplex stations, between
Califorria and Oregon, and estab-
lished one of the first organizations
for recording sound on motion pic-
ture film. He is the inventor of “Mil-
lertape,” a high-fidelity sound re-
cording tape. He is a Fellow of the
Society of Motion Picture Engineers,
and an officer of the French Aca-
demy. .

In his associalion with Lang-
Worth, Miller will be in charge of
technical activities at the firm’s re-
cording studios in New York, and at
its processing and pressing plant
in Long Island Cily. He is a brother
of Justin Miller, president of the
NAB.

Wedding Bells
Lucille Small, commentator for
WWRL, New York, was married
Sept. 1 to Herbert. Alter. The couple
are honeymooning in Mexico.

Monday, September 12, 194:
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WBBM Records State Fair

Chicago, Ill. — Harry Campbell,
farm director, and Christy Flynn,
engineer, were on hand at the
State Fair Grounds at Indianapolis,
Ind., September 7 and 8 to make
tape -recordings of the activities. The
recordings were edited and heard
on WBBM-CBS on September 10.
Campbell talked with guests, ex-
hibitors and officials during his visit
to the fair and interviews were a
part of the Saturday broadcast.

La. Broadcasters Meet

Shreveport La .— The Louisiana
Assn, of Broadcasters held its an-
nual meeting here on August 27th
and the series of all-day sessions
in which more than 40 managers
and executives from all over the
state attended were held in the new
studios of KTBS-NBC. New LAB
officers elected for the coming year
included: T. B. Lanford, KRMD,
president; K. K. Corkern, Jr., WIKC,
vice-pres., and Robert W. Drumm,
KNOE, secretary-treasurer.

WIJIM Feeds Six Sta. Web.

Lansing, Mich.—Once again WJIM
will feed all the Michigan State
College football games to a six-sta-
tion network made up of WFDF,
WQOOD, WSAM, WELL, WHLS and
WJIM known as “The Michigan
National Network.” Howard Finch
who has broadcast the MSC games
for the past fifteen years will again
handle the play-by-play account of
the entire series. All MSC games,
both at home and away, will be
broadcast by WJIM to the entire
Michigan National Network.

WTTT Covers VFW Jubilee

Coral Gables, Fla.—WTTT gave the
recent Veterans’ of Foreign Wars
Golden Jubilee convention complete
coverage. Starting with opening day
the special events department of
Greater Miami’s only 24-hour sta-
tion was on constant call covering
speeches of the various dignitaries
which included: President Harry
S. Truman. General Lucius D. Clay,
General Louis B. Hershey, Tighe
Woods, Federal Housing Expediter,
Maurice Tobin, Secretary of Labor
and representatives of the Atlantic
Pact Nations. The three-hour Gol-
den Jubilee Parade was also covered
by the station.

WLBH-FM Now on the Air

Mattoon, Il.—WLBH-FM went on
the air September 1lst operating on
96.9, with 23,000 watts and is heard
from 3 p.m. to 10:40 p.m. during the
week and 12 noon until 10:40 p.m. on
Sundays. WLBH-AM operates on
1170 kcs and is a daytimer. The FM
facilities will primarily stress news
and sports. Both WLBH-FM and AM
are owned and operated by the Mat-
toon Broadcasting Co., of which J. R.
Livesay is‘'prexy.

0-COAST

Moore Joins WCSI-FM

Columbus, Ind.—Ronald Moore is
the newest addition to the announ-
cing staff of WCSI-FM according to
a recent announcement. He comes
to the station from Cincinnati and
replaces John Thompson, part time
announcer who resigned to return to
school.

Lantz Cartoons on WSB-TV

Atlanta, Ga.—Contractual arrange-
ments with the Frederick Ziv Com-
pany and WSB-TV, have just been
completed for the showing of 39
Walter Lantz cartoons which will be
programmed at the rate of three a
week. Arrangements were made by
WSB-TV’s film director, Jean Hend-
rix.

Fennel Program Mgr. WKIX
Columbia, 8. C.-~The appointment
of R. E. Fennel to the position of
program manager of WKIX has been
announced. Fennel is a vet of seven
and one-half years of radio experi-
ence having been associated with
several Georgia stations, including
WDAK and WRDW. He has served
as program manager of WIVY and

WJHP-FM in Jacksonville, Fla.

Lawrence New WKBW Deejay
Buffalo, N. Y.—Larry Lawrence is
the latest addition to the WKBW
disc jockey staff and his initial pre-
view was on a special program called
“Labor Day with Larry Lawrence”
a full hour of air entertainment. His
schedule includes afternoon and
evening disc shows. He has been as-
sociated with WSRR (now WSTC),

WSBR, NBC, WNEB and WKBS.

:;/
Vic Ratner Leaving Q
(BS To Join May'

(Continued from Page 1)
motion department from 1935 1’
1941, when he resigned to join ty I

. planning boar|-
of Lord & Thon
as, Inc. Late i
1941 he went {
Washington 3
an informatie
specialist wit
the Office
Price Inform;"

l

tion. In Septen
ber, 1943, ¢
formed his ow
firm, specializin
in communit
relations pro
grams, |
. Ratner njy
joined CBS in October, 1947, in h{.
present capacity. He was instrumer |
tal in the formation of the All-Radi
Presentation Committee, an indu
try-wide group, and has been sen
ing as its chairman.

No replacement for Ratner :
CBS is contemplated, according t
reports. Louis Hausman as directc
of sales promotion and advertisin
will continue to head up the dt
partment.

RATNER

Tty tm p e o v v T3 Tem T

'Frank Race’ Bought |
The Seaboard Finance Co. h:!
signed a one-year contract for spon
sorship of “The Adventures of Fran
Race” over KFI, Los Angeles, starl
ing Sept. 25. The half-hour trar
scribed show, which will be hear
8-8:30 p.m. Sunday, is a Broadca:
ters Program Syndicate packag |:
Smith, Bull, and McCreery is tbh|¢
agency for Seaboard. e

v
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>Here is your sensational opportunity to
>gef all-important experience before LIVE ;

: PROFESSIONAL TRAINING

»We have developed a hard-hitting, professional service fo
»glve you every possible phase of training “ON CAMERA."

}YOU ARE THE FUTURE IN TELEVISION! ;

2 Assure your success as a seasoned performer before a LIVE!
2 camera. Casting directors, aware of our facilities, are in:

Television can’t miss — make certain you don'i.
Sign up — today! Enrollment-is limited.
Rates are easily within your reach.
Schedules may be arranged for your convenience.

CLAUDIA FRANCK STUDIOS
316 West 57 St., New York 19, N, Y. » Clrcle 7-

AAAAAAAAAAAAAAAAAAAAAAAARAAR

TIME!

THIS

[

Claudla Franck Enterprises, Inc.

6394
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TEN CENTS

‘GIVEAWAYS’ INJUNCTION SEEN L!

NARBA Meet Today;
- MaylLast8 Weeks

1 Montreal-—How many times will
12,500 radio stations go into 107 radio
schannels?

1 That long-division problem will
be on the agenda of the North
itAmerican Regiondl Broadcasting
u«Conference when the meetings are
sopened today by Hon. Lionel Chev-
srier, Minister of Transport, in the
:iWindsor Hotel, here. It is possible
athe conference will last as long as
ieight weeks, but.no accurate esti-
:mate of its duration is possible until
ithe delegates decide whether to do
;anything at all about the frequency
+allocation problem this time. Open-

{Continued on Page 8)

:Saxe Named Controller
Of Columbia Network

Edward L. Saxe yesterday was
frnamed to a mewly created post of
“ controller at CBS. Saxe, a CBS ex-
cecutivé assistant since January,
111948, joined the mnetwork as assis-
i\ tant to the treasurer in March, 1946.
i In his new post he will assume
. direct supervision of the prepara-
5 tion of budgets for various depart-
~. ments and divisions and will have
't charge of the adminstraton of bud-
: get operations.

* Greystone Press Widens
Radio Sked With Spots

The Greystone Press, book and

r magazine publishers, has bought an
« exlensive spot schedule on inde-
: pendent stations, following purchase
! of a quarter-hour on NBC weekly
i for “Mr. Fixit.,”
Yesterday Greystone launched a
(Continued on Page 2)

Conferenee Call

First call for reservations for
tho annual School Broadcast Con-
ference which will be held at
the Hotel Sherman in Chicago,
October 18 to 20 was sent out
yvestorday by George Jennings,
director of the Chicago Radio
" Council. Conference will discuss

educational applicolion of radio,
| television, transcriptions and ro-
cordings.

Mit Paraders

The BMI songs “Room Full of
Roses” and You're Breaking My
Heart,” were again numbers one
and two respeclively on Saturday
night’s Lucky Strike Hit Parade
program on NBC. Another BMI
song "“Some Day (Youll Want
Me To Want You)” made its debut
on the Hit Parade in eighth place.
This makes three BMI hits on
the “Parade” with additional
candidates looming strongly.

Liquor Advertising
Not 0K'd By Webs

Fort Worth, Tex.—ABC will not

-|laccept programs advertising hard

liquor at the present time even
though the web feels that radio
broadcasters have the same right
to accept such advertising under
“proper safeguards” as do newspa-
pers and magazines, Robert E. Kint-
ner, ABC executive v-p, told a meet-
ing of 21 affiliates in this state yes-
terday.

[New York spokesman for NBC,

(Continued on Page 5)

TV, FM In Service Area,
Crosley Tells Commission

Washington — The FCC should
take into account the service areas
of the FM and TV stations involved
in fthe proposed WHAS transfer to
‘Crosley Radio, it has been told here
during oral argument. An exam-
iners’ decision has advocated the
turning down of the million-dollar

KELY

Possibility Strong As Chi. Fed. Court
Hears Radio Features vs. FCC;
Commission Argues Today

FM Broadcasfers
Formi_qu.Y. Unit

FM broadcasters in the New York
area will meet Thursday to elect
officers and to complete plans for
an intensive campaign to popular-
ize FM in the Manhattan section.

Morris Novik, radio <onsultant
and official of FMA, was elected
temporary chairman at the first or-
ganizational meeting held last week.
An organizational committee was

(Continued on Page 2)

Religious Radio Groups
Honor Central N. Y. Body

The Diocese of Central New York
has been awarded first prize for
excellence in religious broadcasting
by the Protestant Radio Commission
and the Religious Radio Workshop
of the University of Chicago. The
prize-winning programs were broad-
casts of Christmas and Easter mes-

(Continued on Page 2)

Boston REC To Meet
In First Fall Session

Boston—The first fall meeting of
the Radio Executives Club of Bos-
ton will be held in the Surrey room
of the Hotel Touraine on Wednes-

(Continued on Page 5)

(Continued on Page 2)

By JRWIN ROSTEN

Ithaca, N. Y.—Plans for expansion
of the Rural Radio Network from
eight to 15 stations to complete
state-wide coverage of New York
by the end of the year were re-
vealed here over the weckend by
Michael R. Hanna, general manager
of the FM web.

Hanna reported also that the net’s
losses have been reduced by 50 per

cent during the past six months and

Rural Radio I'M Neiwork
Planning Fall Expansion

that the operation should break
even within a year.

As part of the expansion program,
Donald K. deNeuf, chief engineer of
RRN since its inception two years
ago, has been promoted to assistant
manager in charge of engineering
and station relations.

The web recently added to its
original six owned - and - operated
outlets with the affiliation of WSLB,

(Continued on Page 8)

By HAL TATE
Chicago Manager, RADIO DAILY

Chicago—Following a hear-
ing in Judge Michael L. Igoe’s
Federal Court here yesterday
in the suit filed by Radio Fea-
tures, Inc., against the FCC
asking that a temporary in-
junction be given so that give-
aways can continue after Oc-
tober 1st, indications are that
Judge Igoe today will throw

(Continued on Page 6)

roreign Pgm. Dafa

Vifal, Say Iimebuyers°

The need for more information
about foreign language stations and
their markets was stressed by two
leading agency timebuyers yester-
day at a luncheon meeting of the
Foreign Language Quality Network,
held at the Hotel Roosevelt, New
York.

Linnea Nelson, of J. Walter
Thompson, and Frank Silvernail,

{Continued on Page 5)

WMAW, Milwaukee, Inks
Four Sports Contracts

Milwaukee—Signing of four con-
tracts for football and other sports
programs on WMAW has been an-
nounced by Jack Bundy, general
manager.

WMAW will carry the full Notre

(Continued on Page 5)

Dedication

Detrolt — Press, radio ond
agency executives Joined with
Ted Campeau, CKLW, Delroit-
Windsor, in dedicating the sta-
tions 50,000-watls power trans-
mitter which went on the air for
the first time last week. Governor
G. Mennen Williams of Michigan
and Li. Governor Lawson of On-
tario participated in the opening
program,
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FINANCIAL

(September 12)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC .......... 5% 53 534 ......
Admiral Corp. .... 19 183% 19 4+ W
Am. Tel. & Tel 145V, 14475 145V, + 33
CBS A .. 193 19 1933 4+ 3
CBS B .. 1834 1834 1834 +
Phileo .. 28V, 277% 28 4+
Philco pfd. .. 8615 8515 86l ......
RCA Common ..... 1134 1133 135 +
RCA 1st pfd.... ... M NV, N + 3
Stewart-Warner ... 117 117 1175 ... ..
Westinghouse . 2434 243 24V, 4+
Westinghouse pfd.. 971, 97 981, + 34
Zenith Radio ... .. 2514 25 25V — W

OVER THE COUNTER

Bid  Asked

DuMont Lab. ............... 13 4
Stromberg-Carlson .......... 104 11
U. S. Television ............. Va A
WIR (Detroit) ............ . 6 614

Jack Barry’s Mother Dies

Jack Barry, of Juvenile Jury, lost
his mother Sunday night, at the Mt.
Sinai Hospital. She was 55 yrs. old.

e : .
SALES MAGIC @
in the. *“MAGIC CIRCLE"

g/zc 1/0[.60 o/J(andad TOPEKA

REN LUDY, General Manager

RADIO DAILY

Tuesday., September 13, 1949

WILLIAM B. WAY, vice-president and gen-
eral manager of KYOO, Tulso, has arrived from
Oklahoma for conferences with Sheldon B.
Hickox, Jr., station-relations manager ot NBC,
of which KVOO is an affiliate.

ELLIOTT M. SANGER, execcutive vice-presi-
dent of WQXR, and MRS. SANGER, program
director of the station, have returned from a
five-week trip obroad. They visited England
and France.

" WILLIAM FAGAN, administrative manager
of CBS network sales, has ¢ompleted a two-
week motor trip and has resumed his duties at
the web.
0. W. “Wally"” FISHER, president and
general manager of KOMO, Seattle, was wel-
comed yesterday at the New York headquarters
of NBC, with which the station is affilioted.

BENEDICT GIMBEL, JR., president and
general manager of WIP, Philadelphia, is in
Chicago for the mceting of the Mutual net-
work directorate.

HARRY FLOYD, of the NBC sales depart-
ment, is in Pittsburgh for confabs with offi-
cials of KDKA.

% COMING AND GOING =

CHARLES UNDERHILL, dircctor of programs
for CBS-television, is back at the network fol-
lowing two wecks gt the Hollywood studios on
business.

GEORGE T. SHUPERT, director of commercial
operations in the television division of Para-
mount Pictures, has arrived by plane in Los
Angeles, where this afternoon he will address
the Theoter Owners of America convention,
which will be held in the Ambassador Theater.

S. S. FOX, president and general manager
of KDYL, on affiliate of NBC, in o huddle
yesterday with Easton C. Woolley, director
of the network’s stations department,

)
ABE BURROWS, Columbia nctwork comic,
today will leave for Hollywood to cut the re-
cording of his guest appearance on the Bing
Crosby CBS program.

DON GODDARD, newscaster at WINS, is
back from his vacation, which he spent in
Vermont and Maryland.

MEL GOODMAN, assistant casting director
at Compton Advertising, Inc., is spending sev-
eral days in Toronto, Ontario, recording P & G
commercials.

Religious Radio Groups
Honor Central N. Y. Body

(Continued from Page 1)
sages by Bishop Malcolm E. Pea-
body, and a description of the con-
secration of Suffragan Bishop Wal-
ter M. Higley.

Local stations which shared the
award for Bishop Peabody’s talks
were: WFBL, Syracuse; WNBF, and
WINR, Binghamton; WWNY, Wa-
tertown; WIBX, Utica; WHCU,
Ithaca; WMBO, Auburn; WKRT,
Cortland; WENY, Elmira, and the
Rural FM Network. The broadcasts
were produced by Frederick Sontag,
public relations consultant to Bi-
shop Peabody and to the Depart-
ment of Promotion of the Diocese

of Central New York. The latter:

body was the only Episcopal winner
in the competition and the only
church body to win two first places.

Boston REC To Meet
In First Fall Session

(Continued from Page 1)
day with Craig Lawrence, general
manager of WCOP, presiding as
president.

In connection with the fall sched-
ule of meetings Marie Houlihan of
WEEI, as publicity chairman of the
club, has edited an REC Bulletin
which is distributed to the club
membership. The bulletin covers
club activities and personal items
about the membership. It is printed
on blue stock and mailed to the
membership.

Fadiman Substituting

Clifton Fadiman will substitute
for Lowell Thomas on CBS Monday
through Friday at 6:45 and 11 p.m.,
until Thomas returns from his trip
to Tibet. This is Fadiman’s first ex-
perience as a newscaster and he
accepted the assignment at the in-
stigalion of Procter & Gamble, spon-
sors of the Thomas broadcasts.

Greystone Press Widens
Radio Sked With Spots

(Continued from Page 1)

spot campaign on about 70 stations
across the country, on behalf of its
book list. Participation programs
and five-a-week transcribed daytime
shows also will be used. H. B. Hum-
phrey Co., New York, is the Grey-
stone agency.

FM Broadcasters
Forming N. Y. Unif

(Continued from Page 1)
named composed of the following
members: Joe Cramer, WOR-FM;
Mrs. Elliot Sanger, WQXR-FM; Elj
Godofsky, WHLI-FM, Hempstead;
Seymour Seigel, WNYC-FM; Wil-
liam Coleman, WFUV, Fordham
University; Harold Hirschmann,
WABF and Lou Frankel of WFDR,

Sixteen stations participated in
the first meeting and it is expected
that the number will be swelled to
23 when the group meets Thursday
at the Park Sheraton Hotel

'Love A Mystery’ Returns
As Daily Serial On MBS

Carleton E. Morse's “I Love A
Mystery” will return to the air for
the first time since 1944 as a five-
a-week 15-minute strip over the
Mutual Broadcasting System, T7:45
p. m., EST, beginning Oct. 3.

Wedding Bells

Barbara Keating, writer on WCBS'
Margaret Arlen program, will be
married on October 15 to George
Peabody, Jr., president of George
Peabody and Associales, N. Y., pub-
lic relations firm. The wedding will
take place at the R. C. Church of
the Immaculate Conception in
Scarsdale, N. Y.

Not a
worry

in the
world

W-I-T-H produces low-cost

A little milk. A sunny day. Pleasant company. That’s
all it takes to make these puppies happy. :
And when it comes to the rich Baltimore market, it's
just as easy to make—and keep—your clients happy. You
just let them tell their story on W-I-T-H. :

You can do so much with so Iittle on W-I.T-H!

results by delivering more

listeners-per-dollar than any station in town. Get the full
story from your Headley-Reed man today.

HWITH

BALTIMORE, MARYLAND
Tom Tinsley, President - Represented by Headley-Reed
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RADIO DAILY

LOS ANGELES

By AL STEEN

. G. "Tiny’ Renier, former CBS

producer in New York and St.
Louis, and more recently program
director at KMPC, has been named
manager of the Pasadena Institute
for Radio by Dr. Chloe Owings,
director and founder.

“Adam’s Alley,” first all-Negro
television program series, made its
debut on KLAC this week. Joe
Adams is the emcee.

Frank Robinson Brown, who for-
merly had the “Hollywood Chatter-
box” program, is writing and nar-
rating the new KMPC show, “Per-
sonality Parade.”

Ozzie and Harriet Nelson on Sept.
29 will launch their first broadcast
under their unique 10-year contract
with ABC. Format remains the
same,

Helen Burke, formerly with the
Bogerts ad agency here, has joined
the KFI shles department.

Announcer Wendell Niles, who re-
cently opened his Gag Club nitery,
has thrown in the towel. It was a
swell idea but it failed to attract
the customers.

Ed Wynn’s TV show will kick off
with a movie-type premiere, com-
plete with searchlights, stands for
fans and stars galore.

Elliott Lewis doubles up on
“Gregory Hood recordings Sept. 12
and 19 so he can report to Pro-
ducer Crane Wilbur at Universal-
International on Sept. 20 for his
third picture in as many months.

Frank Sinatra tossed a cocktail
party for the press Monday after-
noon following the bow of his new
Lucky Strike show on NBC. And
Gruen Watch did likewise Sunday
afternoon after its debut with “Hol-
lywood Calling.”

The Lucerne Milk Co. will spon-
sor “Boston Blackie” on the CBS
Pacific Network starting next Sun-
day. Richard Kollmar will star.

Largest stage set for television is
under construction at ABC’s Tele-
vision Center for “Sleepy Joe.” The
set is 54 feet long, 18 feet high and
25 feet deep.

A new five-minute radio program
accenting television bowed this
week over KECA, with Hoffman
Radio Corp. picking up the tab for
Hoffman Television Dealers of
Southern California. Titled “The
Best Looking,” the program will
feature a review of a television
show, an introduction of a video
“personality of the day” and up-
to-date news of television happen-
ings.

RADIO PRODUCER-WRITER

EXPERIENCED IN MUSICAL AND
NEWS SHOWS. DO YOU HAVE AN IN-
TERESTING SPOT FOR AN ENER-
GETIC, HARD-WORKING EMPLOYEE?
WRITE RADIO DAILY, BOX 269, 1501
BROADWAY, NEW YORK CITY.

Mainly About Manhattan, . . !
® @ O Tirecrackers, or a reasonable facsimile. are expecled to
explode all over the airwaves when Robert Montgomery takes to the
microphone Thursday night on ABC in behalf of Lee Hats, He is coming
to his initial broadcast, which will be from London. loaded for bear,
as we say in the more sophisticated circles, Montgomery, always a
guy who doesn’t like to be pushed around any more than the next
guy is prob’ly the most exciling new personality in the Informed
Opinion Set. He leaves his film acting career behind, except to clean up
a picture direcling assignment in N. Y. when he returns here in October.
One of the wealthiest lads in his profession, Bob always liked to
keep the prod on rascals, and as President of the Screen Actors Guild,
fought off the undesirables and at the same time brought the Guild its
best contracts with management. He’s had a yen {or world daffairs
ever since he did a three-year stint with the Navy as Commander,
following a chore as Ambulance Driver for the British when the fracas
first opened up. It is also possible that he has political ambitions—such
as Senalor or Congressman,

W w w W
® @ e Tony Martin’s return to the air for two guest shots
on the Pet Milk Show is welcome news to this dep’t. Here is a
great singer in anybody’s book—-a guy that packs showmanship
with plenty of box office appeal. We've seen hiin draw raves in
theaters and night clubs and in his last appearance at the Copa
the crowd wouldn't let him off the floor. The Pet Milk Show
grabbed off a real artist for these two spots.

bAY w bAY bAY
@ ® @ WHATS DOIN: The Duke and Duchess of Windsor, now
in Italy, have been offered a fabulous fee to do « thrice weekly Mr. &
Missus series for a French importing firm. . . . Gladys Swarthout signed
for a new television series tagged “Music {rom Everywhere” by Gerard
Pick Tele Productions. . . . WNBT has taken an option on Phil Baker’s
new teleshow, “Open Letter,” and will {ilm first script on the 23:d. . . .
Lisa Kirk recording for RCA-Victor next month. . . . Maxine Kieth and
WINS in a huddle about the new 1ll-tc-1 midnight spot opening up on
that station this month. (If it's celebs they want, name someone who
can deliver bigger names than our Maxine. Plus, of course, the intelli-
gent chatter that goes with it), . . . Cathy Mastice dickering for a nei-
work radio show and hopes to have Dorothy Kirsten as her first guest.
(She can dream, can’t she?) . , . Lester Lewis has set Faye Emerson
on “H'wood Screen Test” for the 24th doing a scene from her latest
film, “Guilty Bystander,” . . . Radio is like this: The week that
Rosaline Greene moved out 1o the counitry she landed a running part
on “Just Plain Bill.” It finished two days before she could move
back to the city. . . . Jack Barry negotiating with another web (not
Mutual) regarding TV’ing his “Life Begins at 80.” . . . Oct Radio Mirror
devotes entire issue to CBS shows-—first time the mag. has given
exclusive coverage to any one web.

e > w e
e © o RED FACE DEP'T: NBC, which owns the Vic &

Sade show, made a deal with Frederick Ziv to produce the show.
Now Ziv is working on a contract (which will be closed any day
now) and which will take the show over to another web!

e Ad ww
® ©® @ The Stark-Layton Saturday-nighter, “Spin the Picture,” is
proving a strong ‘family’ favorite, according to the latest report of
Videoex Ratings. They give it one of the highest ‘average number of
persons per set’ ralings in TV—5.3, as against 5.0 for “Toast of the
Town,” 3.6 for “Stop the Music” and 2.4 for Arthur Godfrey. Kathi
Norris rates a nod for her delightful femmceeing.

% Kk K %

CHICAGO

By HAL TATE

“ FOLKS NEXT DOOR,” 3

new domestic situation comedy
developed by the 'WBBM Program
Department, starts Sept. 25, 11:15 to
11:30, CST.

Tt will show trials and tribulations
of a set of young parents and their
son who are living in a small apart-
ment in Chicago, and are dreaming
of a larger place to live in. It is
written by Charles Romine, author
of WBBM’'s “Melody Lane,” and
will be staff-produced. The sponsor
is Plandrite Homes, Chicago organi-
zation.

“Here’s How,” handicraft program
featuring Phil Lewis, returns to
WBKB Sept. 27, under the new title,
“Burgess Hobby and Handicraft Pa-
rade.”” It has been expanded to
thirty minutes, 8:30 to 9 p.m. Thurs-
days. Lewis, a public school teacher
for 14 years, i1s an instructor in ra-
dio, ceramics, printing, woodwork,
foundry, and metalwork at the
South Shore High School.

Whit Ralsten, member of
WBKB's engineering crew, is a
pappy for the first time. The daugh-
ter is Janet Lynn. . . . Mona Hall, of
WBKRB’s accounting department,
and Arne Lassila, of the engineering
crew, eloped a week ago, without
tipping off even their best friends
at the station.

While Paul Gibson took a short
vacation, Harry Campbell, WBBM
farm director, pinch-hit on the
morning program. . . . Jerry Dee,
WBBM producer, departs on Sept.
11 for a holiday in northern Wis-
consin. . . . Don Brinkley, assistant
WBBM program director, is being
treated for a serious asthmatic con-
dition in St. Charles hospital, Au-
rora, III. . . . “Professor Quiz,” a
veteran of this sort of programs,
returns to WBBM on Sept. 30, after
a three-months absence.

117-113 W. 46 St.
HENRY GREENFIELD, Mg. Director N.Y.19
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;ﬁuor Adverfising
| Not OK'd By Wehs

! (Continued from Page 1)
/5 and Mutual indicated to Rapio
'ty yesterday that their respec-
3 networks, likewise, have not al-
21d their original stands against
cﬁptmg hard liquor advertising.
.emour Hesse, co-ordinator of ad-
-dising for Schenley Distillers,
nl who has been spearheading the
irre to get broadcasters to accept
viskey commercials, refused to
riment on reports that radio sta-
ids were divided on the issue.]

commenting upon ABC's views

uithe controversy, Kintner said:

Fere is at present a divided fecl-
mon the part of the liquor indus-
r} various important organizations
i significant segments of public
:mion throughout the country have
mlenced their strong disapproval
sfsuch sponsored programs; and
-¢ have been certain indications
., if liquor advertising over the
io were accepted now, a cam-
un to prohibit the advertising of
and beer on radio would be
-ertaken, both nationally and on
.ate level.
‘We feel that any further restric-
:ins on the operation of radio would
~1-be in the public interest.
ABC does not feel that there has
n a sufficient review of all the
‘ors involved to permit a change
solicy allowing programs adver-
ag hard liquor. We will there-
2, for the present, retain the ex-
ng prohibition,” XKintner con-
uicd

v

‘ess Barnes, MBS v-p in charge of

=25, told Rapio DaiLy that his web
I adheres to its original policy as
ced in its “Program Standards”
k. That statement said: “Mutual
=l accept the advertising of beer
i@l light wines subject to applicable
ireral and state laws regulating
7. h advertising. Suitability of the
gram submitted for this type of
“nsorship will be carefully con-
‘ered. No hard liquor accounts
i acceptable.”

A\t a closed session of NBC affi-
+tes at White Sulphur Springs, W.
. last weck, broadcasters report-
"y decided unanimously, after a
ligthy discussion, to continue to
ruse hard liquor advertising over
tir stations.

1.Y. City College Plans
Tidest Radio-TV Schedule

he City College School of Busi-
tw, NeW York, has planned the
st extensive schedule of radio
d television courses in its history

: the Fall term which opens Sept.

.\ total of 16 courses are listed.
mping from fundamentals for be-
nners to television studio opera-
“noand program production. Ap-
ycants may register in the school
dl!urmm at 17 Lexington Ave.,
W York, from 6 to 8:30 p. m. on

WMAW, Milwaukee, Inks
Four Sports Coniracts

(Continued from Page 1)

Dame football schedule on behalf
of Clark’s Gas Co., starting Sept.
24, WSBT, South Bend will feed the
games to WMAW through the Mid-
west Network’s facilities. The Weber
Brewing Co., has bought a 15-minute
“Football Forecast” preceding the
games, and a half-hour show,
“Scores and Salutes,” following.
Hal Walker, WMAW sports director,
will handle both programs.

The Miller Brewing Co. will spon-
sor the “Leahy of Notre Dame”
transcribed series for 13 weeks start-
ing Sept. 23. The Blue Dahlia Res-
taurant has bought a 52-week par-
ticipation in “Harry Wismer Sports,”
ABC cooperative show.

Chicago RMC To Elect
Officers On Wednesday

Chicago — The Chicago Radio
Management Club will hold its first
fall meeting on Sept. 14 in which
officers and two trustees will be
elected for the coming year, and
some suggested by-laws will be
voted upon. It will be held on the
26th floor at the Tavern Club, 333
N. Michigan Ave.

President of the club is William
J. McGuineas, commercial manager
of WGN; other officers are: Hal
Rorke, radio director for J. Walter
Thompson; Holly Shively, time-
buyer for the Ruthrauff-Ryan
Agency; and Mary Poloson, treas-
urer.

The following ‘are candidates for
officers for the 1949-1950 year:
President: Roy McLaughlin, sales
manager of WENR; First Vice-
President, Frank ®Reed, of Hill
Blackett; Secretary, Jane McKend-
ry, time-buyer for Needham, Lewis,
and Brorby; and Jane Daly, time-
buyer for Earl Ludgin.

Trustees nominated for two year
terms are John Cory, of Free and
Peters, Radio Representatives, and
Charles Freeman, sales manager of
WLS.

The nominating committee was
Mark Smith, chairman, head of the
agency bearing his name; Jack
North, of the Wallace, Ferry, and
Hanly company; George P. Holling-
bery, head of the rep firm bearing
his name, and Fred Harm, com-
mercial manager for WJJD.

Kenway To Speak

Ivor Kenway, ABC vice-president
in charge of advertising and promo-
tion, will be the principal speaker
on Thursday, Sept. 15, at a dinner
of the Women's Advertising Club
of Providence, R. I, at the Sheraton-
Biltmore. Kenway will discuss “The
Impact of Television.”

Sept. 15 and 16, from 11 a. m. to
1:30 p. m. on Sept 17, and from 8
to 8:30 p. m. on Scpt. 19. Ex-GI's
secking tuition under the GI Bill
must first apply at a local Veterans
Administration office for a Certifi-

catc of Eligibility.

DAILY-

TV, FM In Service Area,
Crosley Tells Commission

(Continued from Page 1)

sale of the Louisville station be-
cause of the extreme overlap of the
service areas of WHAS and WLW,
Crosley station in Cincinnati.

Attorneys for Crosley argued that
it was shortsighted to base a deci-
sion solely on the overlap of AM
service, when such overlap would
not apply to FM and TV operation.
With FM and TV Service constantly
growing in importance, the whole
question of dual ownership should
be re-examined with an ¢ye to these
services, it was said. WHAS is on
the air with FM and is constructing
a TV station.

WGAR Case Cited

Argument was made that the
Commission had overlooked an ex-
treme degree of overlap when it
okayed the power boost from five
to 50 kilowatts for WGAR, Cleve-
land. WJR, Detroit eclear-channel
station, is under the same owner-
ship, but in that instance the Com-
mission had ruled that the overlap
was secondary to the improved
service to rural areas.

Foreign Pgm. Dafa
Vifal, Say Timebuyers

(Continued from Page 1)

of BBD&O, said their task as time-
buyers in answering quenies from
clients interested in the foreign-
language markets could be simpli-
fied greatly if there were a ready
source of pertinent data on such
markets. Among such needed in-
formation they listed figures on
station coverage, breakdowns of
foreign-speaking audiences as to
buying power and preferences,
program ratings on foreign lan-
guage shows, and accurate quota-
tions on program and talent costs.

Ralph Weil, general manager of
WOV, New York, acted as chairman
of yesterday’s sessions, which were
attended by about 25 members of
the FLQN.

Turner Joins WQXR
N. Fletcher Turner Jr. has joined
WQXR, New York as an account
executive. He was previously with
CBS and J. M. Mathes.

B e N

A cumulative weekly rating of 30.9! Close to a half-million people

every week! That's what you get when you buy *‘The Housewives’

Protective League—Sunrise Salute’' combination on 50,000-watt KMOX.

Yfrite, wire or phone Radio Sales for the whole story,
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SOUTHWEST |

¥ EN Palmer, Manager of KPDN,
XX has announced the following
stafl additions to the MBS affiliate
in Pampa: Douglas MacClean as
news editor; Dennis Sullivan as
Program Director, and Coy Palmer
(no kin) as sports announcer. The
stafl additions point up the new
policy of the station to provide more
aggressive program and promotion
schedule. MacClean, in addition 1o
his news chore, will concentrate
on promotion publicity and mer-
chandising. He is a graduate of
the University of Missouri School
of Journalism and has had wide
experience in news and publicity
on the West Coast and in Texas.
Sullivan is the son of John Sullivan,
Veteran Continuity Chief of KFJZ-
TSN, Fort Worth, and former an-
nouncer on that station and man-
ager of KNET, Palestine. Coy Palm-
er, for seven years principal and
athletic coach of Dalhart, Texas
High School, will concentrate on
play by play broadcasts of KPDN's
heavy {football schedule that will
cover a minimum of four games
each week of the season.

Dean McLean, Hillbilly Disc
Jockey specialist on KWBC, Fort
Worth, is overplaying his record of
“Baby Blue Eyes” since he be-
came the proud pappy of a new boy.

Marie Wilson, Star of the CBS
“My Friend Irma” program, was
guest of Melvin Munn, on his
“Munn About Town” program on
KRLD, Dallas. The CBS star was
in Dallas briefly to attend a lunch-
eon in her honor given by the
Dallas office of Paramount.

Entire staff of KRLD, Dallas CBS
outlet, will gather at Steven's Park
(on September 11th) for a picnic
which will feature barbecued ribs
prepared and produced under the
personal supervision of Ted Per-
rino, Continuity Chief. According
to Jim Crocker, Assistant Manager,
the picnic is being given to cele-
brate — “Nothing in particular!”

The 4,000 mile mark has just been
registered on the WBAP-TV mobile
unit which means that number of
miles has been traveled in covering
sports and special events since the
Forth Worth viewers first saw their
local television station on Septem-
ber 12, 1948.

Agencies—
TV Stations—Package Agencies

EXPERIENCED TELEVISION
PRODUCER-DIRECTOR

Currently employed in that capacity,
desires change. " Excellent background
in CREATING—WRITING—DIRECTING
and PRODUCING for RADIO-THEATRE-
MOTION PICTURES-TELEVISION. (Two
years Television-Shows for Mojor Net-
works). Young, perscnable, hard work-
ing. Experienced in all phases of pro-
motion, Presentations to Clients, etc.
Will consider re-locating. Write or wire
Box 267, Radio Daily, 1501 Broadway,
New York City.
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Injunction Believed Likely
In Radio Features vs. FCC

{Continued from Page 1)

a bombshell into the giveaway sit-
uation by granting the injunction,
thus giving giveaway shows a new
lease on life until a three-judge
tribunal court can give a yes or
no answer on the giveaway ques-
tion.

Even should the three-judge tri-
bunal court rule in favor of the
FCC some time in the future, it
is fully expected that giveaways
will continue wuntil a Supreme
Court decision might lmnock them
out.

In the court hearing yesterday,

Judge Igoe repeatedly overruled
FCC objections including one in
which a letter from the Post Office
Department was introduced as evi-
dence that “Tello-Test,” (one of
Radio Features properties), was a
perfectly legal game insofar as the
Post Office Department was con-
cerned.
Goldman Questions Schwimmer

The FCC's sole entry into the
giveaway case was in questioning
by Max Goldman, assistant general
counsel in charge of litigation by
the FCC, of Walt Schwimmer, of
Radio Features, regarding aspects
of the “Tello-Test” show in which
Goldman queried Schwimmer as to
whether or not irreparable damage
had been caused to him as a result
of the FCC giveaway ruling and
as to whether Schwimmer could,
with a so-called minor change,
merely alter the format of this
show so that it would fall into the
legal class as interpreted by the
FCC.

The hearing lasted for several
hours yesterday. This morning the
FCC legal battery will present their
arguments contending that a tem-
porary injunction should not be
given. It is expected that the FCC
arguments before Judge Igoe today
will contend that Radio Features
has not suffered irreparable dam-
age because of the recent FCC give-
away decision and that Judge Igoe
has no jurisdiction in this particu-
lar case, contending that it is not
mm the province of Igoe’s court of
equity to render a preliminary dec-
laration judgment at this time and
that all action should be withheld
until a final judgment is rendered
in the- FCC giveaway situation.

Plaintiff Heard Most of Day

Most of yesterday’s hearing was
occupied by a presentation of the
plaintiff’s case by Walter E. Tinsley,
who with John M. O'Connor, Jr. re-
presented Kirkland, Fleming, Green,
Martin & Ellis law firm, (the Chi-
cago Tribune law firm which is
handling the case for Radio Fea-
tures,) and by Walter Schwimmer,
president of Radio Features, who
held the witness chair for almost
an hour answering questions both
from the FCC lawyers and from
Mr. Tinsley.

Tinsley, in his arguments before

Judge, Igoe, contended that the FCC
does not have any jurisdiction to
rule on the giveaway question, that
it has no power of censorship
(which he contends the FCC is do-
ing when it proposes to rule give-
aways per se off the air), and that
the FCC giveaway proposal violates
the Fifth Amendment of the Con-
stitutien regarding free speech.
“Damage’” Recounted
Tinsley himself, and in testimony
that he had Walter Schwimmer
bring out, tried to prove that ir-
reparable damage had been caused
Radio Features by the recent FCC
giveaway edict. Testimony brought
out that Schwimmer’s firm has been
making upwards of $3,000 per week
from “Tello-Test” and Schwimmer
pointed out that 80 per cent of
Radio Feature’s business is profit

obtained from his “Tello-Test”
program.
Schwimmer contended that he

would be out of business by October
1st unless an immediate injunction
granting respite was forthcoming
from Judge Igoe. He stated that 45
stations of the Don Lee network
were all set to start the “Tello-Test”
on a sustaining fee of three hundred
dollars per week with the proviso
that if the show were sold it would
be five hundred per week, and that
as a result of the FCC giveaway de-
cision, the Don Lee executives can-
celled the program unless something
tangible was offered them in the
way of proof that “Tello-Test” does
not constitute an illegal giveaway
program.
FCC Attorneys Present

The FCC had three attorneys here
from Washington while the Attorney
General's office in Washington was
represented by William J. Hickey.
The FCC legal trio were Max Gold-
man, assistant general counsel in
charge of litigation; Richard A.
Solomon, chief of the litigation
branch, and Daniel R. Ohlbaum of
the FCC legal staff. John Peter Lu-
lanski, special assistant to the At-
torney General in Chicago, also
represented the Government.

In cross examining Schwimmer,
Goldman tried to prove that “Tello-
Test,” with one adaptation, could be
made a legal giveaway even in the
eyes of the FCC. Solomon asked
Schwimmer if it were necessary that
the same question be repeated every
day until the correct answer was
given by a contestant. Schwimmer
said that the building up of interest
in repeating the same question until
it was correctly answered—with the
jackpot steadily increasing until the
correct answer was given—was the
“guts” of the entire program.

With the expected ruling by Judge
Igoe in favor of Radio Features, it
is_expected that NBC, CBS, and
ABC will all shift their legal battery
to Chicago in preparation for the
forthcoming three-judge court de-
cision.

AGENCIES],

3
H

YLVAN TAPLINGER has u:ff

appointed radio and televis F
talent buyer for Kenyon & E
hardt, Inc., it has been announ !
by William A. Chalmers, vice-pr
dent in charge of radio and '°
Taplinger, formerly an independ
producer and staff member with &
Kate Smith-Ted Collins office,
places Ben Bodec, who has resigr

.

EUGENE VAN HOUTEN, Eug; |,
Van Houten Associates, will be - T
director of the Better Selling Cli |t
of the Advertising and Sell'il;
Course, sponsored by the Adver:i
ing Club of New York. Among th'}.
who will serve as leaders at -
various meetings are: Lloyd
Stearns, policyholders service b |.
eau, Metropolitan Life Insura .
Company; L. T. White, sales pron .
tion manager, Cities Service |,
Companies; James J. Jacobson, m
keting consultant, James J. Jac
son Associates; Louis T. Monta &
Jr., sales management consulta
Eugene Van Houten Associates, ¢ i.
F. K. Doscher, vice-president |
charge of sales, Lily-Tulip Cup C: }.
poration. X

CONTINENTAL DISTILLIIY
CORPORATION, Philadelphia, 14
for #Old Classic,” a blend of strai:
whiskies, to Cecil & Presbrey, 1

TELEVISION engineers ca: }
il
this the “Test Pattern” ¢t
WMAR-TV. ‘
Set-owners call it a sw
identification of finest in tel¢ |
vision entertainment.
Businessmen are discove: ‘j
ing that it means the ber
buyin television in Marylanc ;:

WMAR-TV

5
The Sunpapers Station ‘{ |
CHANNEL 2 - BALTIMORE, MI‘} v
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’BS, DuM FILE COLOR STATEMENTS

i

{MUGURATION of the new “Philco
« layhouse” series on NBC Sunday nite
*3for the most part a sorry affair. .An
t{itation by Samuel Carter of Frank Yer-
u‘ novel, “Pride’s Castle,” the play was
g ously stocked with unbelievable char-
itrs and impossible dialogue. To add to
discomfort of the audience, acting and
rmctlon were far below the standards
:lished by the program last season.
‘, By and large the performances of
’mony Quinn, Louise Allbritton, Loring
‘thh and Boyd Crawford gave the impres-
+ b that each was trying to outglare and
Jposrure the others, The several
\nhes during the first half-hour looked
o like wrestling holds. In the other
clar role, Catherine Mcleod was de-
tied. after a valiant struggle, by the
ledible character of the woman she
brayed. . . . Production throughout was
hEl choppy Thcre was too much recorded
nm of-consciousness narration and too
+ gy unnecessary film clips, some of which
.1e aired at the wrong time. Recorded
« aiground music was obtrusive and once
s rwice we thought we heard the turn-
1k picking up speed. Most professional
s:ict of the show were Otis Riggs’ fine
2. . .. Program was produced by NBC
n the Hutchins agcncy Gordon Duff
icted.
HATEST WRINKLE in receivers is a new
viset by Motorola designed for use in
hkitchen, It's an all-white table model
“ra seven-inch tube, priced at $129.95.
" diensions are 16%2 by 16 by 9 inches,
rght 26 pounds. If a homemaker uses
“h kitchen recciver to emulate Dione
I as, why that's fine. But can you ima-
Lz what would result if a dinner were
* oc whipped together to the accompani-
"mt of Six-Gun Playhouse or Captain
. feo? . .. A great topic has been chosen
{ ¢ the debut on NBC tomorrow of “It’s
:"Great Idea,” A pancl led by Chancellor
“wert Hutchins, of the University of Chi-
tr10, will discuss “Machiavelli Raps the
" ‘¢ Percenters, Says Boys Are Pikers.”
! xsented in cooperation with the Great
oks Foundation, program has been on

- NBQ, Chicago, since Feb. 21.

[

‘|EMEMBER ALL THE TALK last Winter
* about TV hurting gate reccipts at
llege football games? Well, all the Big
:n teams already committed for video
ve reported hcnvy demand for ducats.
. Ireene Wicker's “Singing Lady"” moves
the 6 p. m. Sunday slot on ABC on the

 ith. Show is sponsored by Kellogy. .
| arl King will narrate “Michael's Moods,”
:ross-the-board airer bowing on WATV
»xt Monday. . . . Friday kickoff of KECA-
V will be hcraldcd by a series of radio
wndtables on KECA featuring ABC top-
ers including Bud Barry, Frank Samucls,
~aul Mowrcy, Dick Moore, Frank Marx.

New Appraisal Of TV
Advtg. Vital—Loewi

Chicago — Broadcasters should
guide tele advertisers to a new
appraisal of the medium and to
more efficient spending of the
money that they invest in it, Mor-
timer W. Loewi, director of the
Du Mont net, said in a speech pre-
pared for delivery before the Ad-
vertising Executives Club of Chi-
cago yesterday.

In his absence, the speech was
read by Alfred McQuillen, research
director for the web.

“Programs should be designed to
sell or advertisers won’t continue
to pay for them,” Loewi warned,
adding that broadcasters and ad-
vertisers alike should re-examine
the validity of the present methods
of rating shows.

Tele, Loewi told the ad men, is
a “sales weapon rather than adver-
‘(ising medium because of several
inherent qualities. It employs the
visual impact of newspapers and
magazines, the oral persuasion and
personal intimacy of radio, and, in
addition, by combining sight .and
sound with motion, makes product-
demonstration p0551b1e and prac-
ticable.”

FCC Cancels Permit

‘Washington—The FCC Friday can-
celled the TV permit of the Minne-
apolis Star-Tribune, on the basis of
a report by the paper that it was
unable to divest itself of its half in-

Bar Ass'n Request
For Hearing Denied

Washington — The FCC has re-
fused to call a special hearing to
argue the legality of its proposed
new TV allocation fable and rules.
Such a hearing had been asked by
the FCC Bar Association last month,
with the petition seeking a hearing
prior to the September 26 hearings.

Although refusing a separate
hearing before the general hear-
ings, the Commission said it would
permit Bar Association members
appearing at the general industry
hearing to argue the legality of
the rules at that time.

The Association, in its request
for a hearing, said, that the Com-
mission does not have the right to
adept an allocations table as a rule,
although it is proper to set up an
allocation plan to be used as a
guide in the assignment of channels.

The lawyers pointed out that Sec-
tion 307YB of the Communications
Act provides that frequencies must
be assigned according to the de-
mand. Legal interpretations have
been to the effect that ‘“demand”
is to be adjudged according to ap-
plications.

The Association said that appli-
cations must be the determining fac-
tor for channels rather than the
FCC’s proposed table.

terest in WTCN, Minneapolis—which
has a permit. The grant had been
conditioned upon withdrawal by the
paper from WTCN control.

Entry of Cornell University into
the TV film field through the es-
tablishment of Cornell Films, a new
branch of the Universitiy’s radio-
tcle interests, was announced at
the weekend by Dr. Cornelis W. de
Kiewiet, acting president.

The new operation, which will he
under the supervision of Michael
R. Hanna, gencral manager of Cor-
nell's WHCU (AM-FM), will pro-
duce 16 mm. sound films ranging
from one-minute spots to lull-lcngth
documentaries and serials for rent
to stations and advertisers.

While the films will be educational
in nature, they will be designed
primarily to attract wide audience,
Hanna said, because “you can't lee-
ture to an empty classroom.” Re-

hil Caldwell and other cxecs.

sources and facilities of the Uni-

Cornell U. Completes Plans
For Video Film Production

versity will be utilized in produc-
tion of the films, which will rent
for less than current prices, he said.
Several stations already are com-
mitted to use the films, he added.

Films such as those planned by
Cornell will help solve TV’s public
service problems, Hanna said. “Even
with a comparative handful of sta-
tions on the air, television has been
seriously handicapped by the fact
thalt programming has trailed far
behind science in adequate use of
the amazing new tools developed
by the eleclronics cngineers. Tele-
vision could be a tremendous
educating force, but it is being
dissipated with tired vaudeville Tou-
tines, sheer nonsense and ante-
deluvian movies like ‘The Perils of
Pauline.,”

Columbia Alleges
RCA System Is
More Costly

CBS yesterday loosed its strongest
blast to date against the RCA color
development. In a paper filed with
the FCC, Columbia inferred that
the RCA color was a “paper” system
not yet ready for commercial oper-
ation and would cost considerably
more than its own’ system.

At the same time, Dr. Allen B.
DuMont released a letter to FCC
Chairman Wayne Coy requesting
direct comparisons of black-and-
white tele with all three proposed
color systems at the Sept. 26 hear-
ings. A meeting to draw up a sched-
ule for such comparison tests has
been called by the Commission for
tomorrow.

The 16-page CBS statement in-
cluded a concession that the web
would support the color systems
of RCA or Color Television Inc. “if
either system should out-perform
the CBS color television system in
all respects at no greater costs, and
if further the system is ready for
public use promptly, or, alterna-
tively, if there can be certain as-
surance of its operation, in the man-
ner promised, within a fixed and
reasonably short period of time in
the future. . . .”

Asks Differentiation

Asking the Commission to dis-
tinguish between a “paper” system
and “an actual operating system,”
CBS said: “The virtues of a system
which exists only on paper may not
be attainable in actual operating
practice, or if attainable, the dollar
cost, either in the studio or in the
receiver, or both may be exorbi-
tant. Another aspect of the distinc-
tion is the time within which a
paper system can be converted into
an actual broadcast service.”

According to reports circulating
in the trade yesterday, CBS will
base a good part of its testimony
at the color hearings on the cost
factor. CBS has information, it was
said, that the checapest color re-
ceiver utilizing the RCA systcm
would cost about $500. A set using
the CBS system, it was said, could
be produced for about $300.

DuMont asked pickup of a base-
ball or football game by WTTG,
DuM outlet in Washington and
simultancous color scanning of ihe
same game by RCA, CBS and Color
Television. DuMont requested also .,
the airing of other program mate-
rial, such as movies, slides or plac-
ards of high resolution and a live

studio show for simultaneous com-
parison.
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NARBA Meet Today;
May Last 8 Weeks

(Continued from Page 1)
ing statements may give some clue
on this point.

The conference is concerned only
with standard band frequencies and
is the third since 1937, when the
Havana meeting produced the North
American Regional Broadcasting
Agreement signed by Canada, Cuba,
Dominican Republic, Haiti, Mexico
and the United States.

Before the Havana meeting about
1,500 stations were trying to keep
from treading on one another’s
broadcasting toes by using the 107
channels available, Today it is esti-
mated that about 2,500 stations are
crowded into that restricted “space.”
The talks here are aimed at better
spacing by re-allocation of frequen-
cies so as to eliminate the serious
inter-station interference that has
developed.

Practically speaking it is impos-
sible to allocate 107 channels to so
many stations, even when they are
not too close to one another. The
only hope lies in “deals” by which
some standard band privileges are
abandoned in return for privileges
in other fields, such as television.
But no one is talking about the
prospects until the national dele-
gations show their hands. Even if
the delegates, who with their ad-
visors, will number up to 150, de-
cide that it is still impossible to do
something drastic about frequency
allocation, the conference will work
on other technical requirements of
the signatory countries.

Canada’s delegation will include
C. P. Edwards, C.M.G., Deputy Min-
ister for Air Services of the De-
partment of Transport; G. C. W.
Browne, Controller of Radio, and
officials of CBC, CAB and other
representatives of the industry in
Canada.

Buys Deems Taylor Series

Chicago — “The Deems Taylor
Concert,” syndicated transcribed
show produced by Radio Features,
Inc., Chicago, has been sold to the
Inter-Mountain Network in Salt
Lake City, Utah, making a total
of a 100-odd stations now carrying
the Chicago-produced program.

Starting October 3rd, “The Deems
Taylor Concert” will originate over
KALL and will be heard from 10
{0 10:30 p. m. (Mountain Standard
Time) immediately following Mu-
tual’'s new co-op show, “Behind
the Story” starring Marvin Miller.
The program will be heard over
the five-state hook-up five nights
per week.

Wedding Bells

..Kansas City Mo. — Charles W.
Avey, Jr., KMBC-KFRM continuity
editor, married the former Miss
Charlotte Pringle Sunday, Septem-
ber 4. The ceremony was performed
at the Country Club Congregafional
Church.

RADIO DAILY

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John G. Peatman, Director.

Survey Week of September 2-8, 1949

TITLE PUBLISHER
A Wonderful GUY.....ovviiiiiiieineeerternnneeeeeersennnn Chappell
- € 3 Robbins
Aint She Sweel..... ..ottt iiiiiiieniaraees Advanced
And RSt Goes.....ociiiinii ittt et Shapiro-Bernstein
Bali Haf.oitiiiiriiiiittien it it ittt tiaiiiierinnnanaasns Chappell
Ev'ry Night Is Saturday Night......................... Broadcast Music
Fiddle Dee Dee...v.uriruinein ettt ianetnannranssonas Harms
Five Foot Two, Eyes Of Blue........ ........ciiiiiiiiiiiiinnnnns Feist
Four Winds And The Seven Seas..............c.cciciiinuunn Lombardo
Huckle Buck......coovieniineneionnnoirirnninenearonsnnnnes United
If You Ever Fall In Love Again.............cooveuununnnn J. J. Robbins
I'll Keep The Lovelight Buming................................ Laurel
It's A Great Feeling.......coivnviiinriiinaniiierenananns Remick
Just One Way To Say ILove You.....................couvenn., Berlin
Let’s Take An Old Fashioned Walk.....................cconuunn Berlin
Love Is A Beautiful Thing..... ... ..... .. ... i, Porgie
Lover's Gold......ceuiiiiieruriiinit i etannsannns Oxford
Maybe It's Because. ....ovvvverneriannneeennaans Bregman-Vocco-Conn
Now That I Need You, (Where Are You)...................... Famous
Room Full Of Roses.....coviiiniiiiii i Hill & Range
Some Enchanted Evening...............................uun Chappell
Someday You'll Want Me To Want You...................... Duchess
Song Of Surrender. .. o.ovunrinnnr e e Paramount
That Lucky OId Sun.........ooiiiiiiiiii i innanns Robbins
There’s Yes Yes In Your Eyes.............................. Witmark
Through A Long And Sleepless Night.......................... Miller
Toot Toot Tootsie Goodbye............ ... ... i iiiiiann, Feist
Twenty-Four Hours Of Sunshine............................ Advanced
Weddin' Day. . ...coviirii i Famous
Who Do You Know In Heaven.............................. Robbins
Younger Than Springtime......... ... ... .. ... .. .......... Chappell
Youre Breaking My Heart.................... ... ............ Mellin

Second Group

TITLE PUBLISHER
B Kiss And B ROSE. ... oottt e e Mogul
Baby It's Cold Outside.............viviireeiiiiinnen E. H. Morris
Georgia On My Mind.....ooniii i iinaaas Peer
Give Me A Song With A Beautiful Melody.................. Witmark
Hop Scolch Polka. .. ooivivn i inn i i i e iianas Cromwell
How It Lies, How It Lies, How It Lies.................... E. H. Morris
I WishI Had A Record.........ciiiieriiinniininenenn Crawford
I'm Throwing Rice At The Girl I Love.................... Hill & Range
2 14 1Y E. H. Morris
Lora Belle Lee.........covvuiniiniiiiieiiiiiniiniianinonnn Sanily-Joy
Make Believe (You Are Glad When You're Sorry)...Bregman-Vocco-Conn
My One And Only Highland Fling...................... Harry Warren
Now Now Now Is The Time.......................ccivunnn. Fremart
Ooh—If You Knew........ooviiiriririeinennnnnennns Johnstone-Montei
Over Tho Hillside......... .. ... .. ... i, Dreyer
Riders In The SKy..........iiiitiiiiiiiinnrrereenennnes E. H. Morris
Similau ... e e, .+...Campbell
Someone ToLove...............coiiiieinvnanenn, Wearren Publications
Swiss Lullaby.........coiii i i it it Southern
Twilight. . ... e e Ben Bloom Music
Wedding Of Lilli Marlena. .. ... ... ittt ineeaeeans Leeds
Youre So Understanding.................c.oiiii.. Baron-Pemora

Copyright, 1949 by Office of Record

Rural FM Network
Plans FaH_Expansicif

(Continued from Page 1)
Ogdensburg, and WFLY, Troy,
the end of the year, it is plann
seven new affiliates will be ad
in northern and southwestern N
York, the Hudson Valley reg
and northwestern New York or N ;
England. {

Will Extend Affiliation

Long-range plans, Hanna said, ¢
for the development of a farm n
work serving the entire northes
ern portion of the country, wh
farmers generally have the sa:
conditions and interests. New aft
ates would be added in New Jers-
Connecticut, New England and -
northern tier of Pennsylvania.

In the area now covered by 1
net there are between 60,000 :
70,000 FM receivers. This is expee
to increase to between 110,000 :
120,000 in a year because of an
tensive promotion campaign planr
by RRN working directly with {
10 farm groups that make up {
Rural Radio Foundation, a nt
profit organization that owns !
web.

Prominent among RRN adver
ers dre Allied Chemical, Alcoa, !
tional Grange Insurance, Amerit
Agriculturist and United Fruit (
with Zenith and General Elect
seen as probables.

Relay System Used

The biggest FM operation in { |
country, RRN does not use lit
for interconnection of stations.
stead, programs are fed from ¢
outlet to the next off the air. M ;
programs originate at WHCU-F |
Ithaca, with programs f{rom -
state capital, Albany, being fed
WFLY.

Hanna is convinced that R
will succeed. Its unusual serv
means “dollars for its listeners,”
said, through daily weather, marl .
crop reports and other agriculty
information made available to
farmers of the state with a sp.
that cannot be matched by any ot
medium.

i
!

Real Estater Dealer
Uses Radio in Ut

Salt Lake City—The Cooper i :
Crowe Adverlising Agency u -
KDYL for full radio coverage
cently for the opening of the I
Kearns Townsite housing proj °
as part of their overall promotio
strategy for the event; and the
sults reflect their thorough ct¢
paign.

On Sunday, September 4ih XI'
executed a remote pick-up from
Townsite some 12 miles southv
of the cily and shortwaved it
the main studios for broadcast. !
outcome of the event was this; 0’
7,000 persons drove out to the
to inspect it, and 12 homes W
sold on that one day alone, rang
in price from a low of $7,800 t'

high of $8,700.
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FCC RESTRAINE

|\BC Secks Removal
- Of KOB From 770 Kc.

Washington Burcan of RADIO DAILY
. Washington — ABC this week
. 2gistered a strong argument with
" 1e FCC for the removal of KOB,
.lbuquerque, N. M; from the 770
:hannel it now shares with WJZ,
few York. In oral argument in the
ng-standing case, the network
: sked that the special service auth-
¢ rization of KOB to operate with 50
»+ ilowatts day and 25 kilowatts night
. ¢ terminated December 1.
. Although the station is licensed
I or the 1030 band, it has been oper-

(Continued on Page 3)

[remsit FM Radio Study
" Being Issued By NAB

Washington—The “how and how
‘nuch” of transit radio operation
. +'or FM stations is the subject of -an
i sxhaustive new study by NAB-FM
"Director Arthur Stringer. The vol-
' . 1me, compiled in the course of on-
' 1:he-spot observation of TR systems
' iin seven cities, will shortly be ready
lfor distribution to NAB members.
'}y Stringer said the new study has
'peen advanced by NAB's FM ex-
"] ecutive committee as “a logical ex-

(Continued on Page 3)

t

~ Sam Spade Mo:r—;s ToNBC
i With Broadcast Of Sept. 25

_ “The Adventures of Sam Spade,”
: sponsored by the Wildroot Company,
. Inc., will become an NBC {eature
on Sunday, Sept. 25, at 8 p.m., EST.
The half-hour mystery drama series
which originates in Hollywood has
- been heard on the CBS network
¢ Sundays at 8 p.m. Williain Spier is
producer-director of the show.

|
| Store Shells Out |
! Barstow, Cal.—Si Willing, an-
© nouncer for KWTC, was punch.
ing out a commercicl about a
special sale at a local shoe store.
The shoos, Si sald. wern “selling '
for peanuts—3.98.” Not many
minutes later a housowifo ap- |
peared at the store, deposiied |
398 peanuts. and took home a
palr of shoes. Few minutos later
copy was rowrltien.

Returniné

Arthur Godfrey, returning from

* a two months vacation, will re-
sume his radio and television
schedule on CBS., Monday. Sept.
26. During his vacation Godfrey
tock a one month, 18,000-mile
tour of South American countries
as the guest of Captain Eddie
Rickenbacker. president and gen-
eral manager of Eastern Airlines.

General Foods Buys
"Hepalong’ On MBS

Lios Angeles—The Post Cereals
Division of General Foods has sign-
ed a five-year contract with Com-
modore Productions and Artists,
Inc.,, for “Hopalong Cassidy,” a
transcribed radio series to be broad-
cast over the coast-to-coast network
of MBS, beginning Jan., 1950.

The contract (with options) was
handled through Clarence E. Eld-
ridge, general manager of the Post
Cereals Division, and Everard

(Continued on Page 2)

Ziv Reports Heavy Sales
On ‘Meet The Menjous’

Sale of “Meet The Menjous” to
19 sponsors within the first week of
national distribution was announced
yesterday by the Frederick W, Ziv
company in New York.

The transcribed program which
fcatures Adolphe Menjou and his
wife, Verree Teasdale, has been sold
commercially in the following cities
on a five-times-per-wecek basis: Cin-

(Continued on Page 3)

D ON GIVEAWAY EDICT

Stay Granted Until Decision On Oct. 7;

Report FCC May OK Continuance

Pending Final Determination

Broadcasters Gather
~ For Petry Meeting

Thirty-two network and station
executives will meet this morning
in New York's iWaldorf - Astoria
Hotel to hear Edward Petry, presi-
dent of the station representative
firm of that name, outline his sales
and promotion. plans for radio and
TV stations on the Petry list.

The following executives of Petry-
represented stations and networks

(Continued on Page 3)

First Commercial Station
Beams To India, Pakistan

Goa, Portuguese India—The first
radio station to beam: commercial
programs into India and Pakistan,
Radio Goa, began operations here
on Sept. 1. The station is operated
by the Agencia Publicidade de In-
ter-Mundo, headed by R. S. Fontes,

(Continued on Page 3)

Richfield Oil Picks Up
Russ Hodges Sports Show

Richfield 0Qil Corp., New York,
will sponsor sportscaster Russ
Hodges in a series of 15-minute,
Saturday night broadcasts over 58
ABC stations along the Atlantic sea-

(Continued on Page 2)

NARBA Conference Opens;
35 In Delegation Of U. S.

Montreal—A delegation of 35 gov-
ernment and industry advisors from
the United States were on hand yes-
ferday when the North American
Regional Broadcasting Agreement
Conference got under way at the
Windsor Hotel.

Nations represented with delega-
tions included Canada, Cuba, Haiti,
Dominican Republic and the Baha-
mas. Mexico, a member of NARBA,

AR VA VA VAVAYAY

was not officially represented hav-

ing asked that the meeting be post-
poned because of their inability to
complete technical data nceded for
the conference.

Commissioner Rosel H. Hyde of
the FCC heads the U. S. government
representation. With him is John A.
Willoughby, acting chief engineer of
the Commission. Fletcher Warren,
U. S. Ambassador to Paraguay, is
also on hand as special consultant

(Continued on Page 6)

Chicago — Judge Michael
Igoe in Federal Court here
yesterday threw a bombshell
into the mnational giveaway
situation by enjoining the
FCC from proceeding on its
anti-giveaway stand until a
three-judge court at least
makes a preliminary injune-
tion here on ‘October Tth;

(Continued on Page 5)

Worid Radio "Change
Propesed By Traum

A call for “some sort of exchange
between American and foreign
broadcasters as a means of further-
ing democracy and of improving
world-wide radio” was voiced by
Wwilliam R. Traum, business manager
of America’s Town Meeting of the
Air,” who has just returned from
a round-the-world tour.

Radio officials in the 13 cities

(Continued on Page 6)

Documentary Program Set
For WOOD Anniversary

Grand Rapids, Mich.—NBC’s affili-
ate, WOOD, will celebrate its 25th
anniversary on Oct. 1 with an hour-
long “showcase” documentary pro-
gram including a review of news
highlights in this city for the past

(Continued on Page 3)

Ilair Raising

Basod on a book, “Ten Hair-
Dos That Shook tho World” by
Borthold, hair stylist, WABD will
toloviso tho distinctive hair styles
on their program, “Manhattan
Spotlight” on Friday at 7:30 p.m.
And just to mako tho evont moro
hair raising Berthold, at the con.:
clusion of the unusual program,
will demonstrate tho hair stylo of
tomorrow.
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FINANCIAL |

——— (September 13)
NEW YORK STOCK EXCHANGE

Net

Low Close Chg.

ABC ........... 5% 6Y4 +
Admiral Corp. .... 1953 19 9% + Y
Am. Tel. & Tel....14 1431{5 1433,; + 3%
CBSA ........... Va 193 20Vs + %
CBS B ...... 19V 20 + 1Y
Phileo ...... 28, 29V% + IV
Philco pfd. 110l 87 87 & 1/}
RCA Common 1 1134 12 4+
RCA 1st pfd...... 72 72 4+ %
Stewart-Warner ... 1214 125 1215 + 14
Westinghouse .... 25%% 24V 25V4 + 34
Woestinghouse pfd.. 9815 98 9815 ......
Zenith Radio .. ... 26% 25% 2615 + 13%

NEW YORK CURB EXCHANGE
Nat. Union Radio.. 2 2% 2% 4+ W
OVER THE COUNTER

Bid  Asked
DuMont Lab. ........ ....... 13V, 14V,

Stromberg-Carlson .......... 10V, 1

U. S. Television............. Vi

-WIR (Detroit) .............. 6 6

Dulles” Acceptance Talk
On N. Y State ABC Net

Albany, -N. Y.—The .acceptance
speech of John Foster Dulles, Re-
publican nominee for the U. S. Sen-
ate, will be heard over station WJZ
and a New York state network of
ABC stations tomorrow, 8 to 8:30
p.m., EDT.

Richfield Oil Picks Up
Russ Hodges Sports Show

(Continued from Page 1)
board, starting September 17, 7:30-
7:45 p.m.

Hodges will report late scores and
game highlights. Morey, Humm &
Johnstone, Inc. is the Richfield
agency.

‘House Of Magic’ Show
To Be Featured Attraction

Chicago—The “House of Magic
Show,” which was first presented
at the Century of Progress in 1933,
will be a major attraction at the
Second Annual National Television
and Electrical Living show, that
opens Oct. 1 at the Coliseum, and
extends through Oct. 9. The show is
an hour-long presentation of strik-
ing scientific phenomena, and has
played before more than 13,000,000.
It will be presented at frequent
intervals each day in the Coliseum.

Eddie Cantor will headline and
emcee a show loaded with stars,
which will appear four times a day
at the Coliseum. With him will be
“The Mad Russian,” the Glenns,
dance-trio, Vickee Richards, voca-
list, David Powell, novelty dancer,
and Lou Breese, with his nationally-
known orchestra.

Actual telecasts and broadcasts
of favorite television and radio net-
work programs will come from the
C;oliseum during the nine days of the
show.
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General Foods Buys
‘Hopalong’ On Mutual

(Continued from Page 1)
Meade, v-p in charge of radio and
television for Young & Rubicam, Inc.
Bill “Hoppy” Boyd, currently on
a seven-week national tour, will
star in the same role over Mutual-
Don Lee.

Negro Entertainer Bows

In Disk Show On WMCA |,

“The Ralph Cooper Show,” a new
disc jockey show starring a prom-
inent Negro entertainer, bowed over
WMCA, New York on Monday. Ths
program will be heard nightly ex-
cept Sunday from midnight to 2
a.m., with the Schaefer Brewing Co.,
sponsoring the first half-hour.

Cooper originated the “Harlem
Amateur Hour,” a WMCA feature

for 11 years, narrated the Negro|?

Newspaper Week program on CBS,
and has appeared in films and on
the stage.

Youth Forum On WDRC
The “Parade of Youth Forums,”
a weekly high school discussion
feature, resumes over WDRC, Hati-
ford, Conn., on Saturday, October 1.
The program, conducted jointly by
WDRC and the Hartford Courant,
features discussions among teams of
high school pupils from various
towns in Hartford County. James
Looby, “Parade of Youth” editor at

Hartford Courant, is moderator.

Many advertisers, both

“Form players” know

& Peters.

PHILADELPHIA

50,000 WATTS

NBC AFFILIATE

@

WESTINGHOUSE
WBZ « WBZA o KDKA o

Daily Double

KYW’s popular participation shows so sales-produc-
tive that they buy time on fwo (or more) shows
daily! This makes sense.. and dollars!

sales story to a huge 50 kilowatt KYW audience
once.. but everybody knows you collect twice as
much when you double the bet.

They'’re going to the post daily. Step up to the
convenient ticket windows.. either at KYW or Free

KYW

National Representatives, Free & Peters, except for WBZ-TV;
{far WBZ-TV, NBC Spot Sales

national and local, find

that it pays to tell their

RADIO STATIONS Inc
WOWO « KEX » KYW o WBZ.TV

7

The Gase of the
WNalking Ducks' |

L

i
Newly hatched ducks, it seems, |
have to be kept moving to be |
kept alive. So smart engineers |
devised this special treadmill for
them which keeps them moving
for eight days. Mortality dropped
to zero.

The same thing is true of a
sales campaign. It’s got to keep
moving or it will die. And the
surest, most economical way to
do this in Baltimore is to put
your sales message on W-I-T-H.

For here’s the station that regu-
larly delivers more listeners-per-
dollar than any other in town!
That means you can get big re-
sults for a little bit of money on |
W.-I-T-H. ‘

So if you want your campaign
in Baltimore to produce low-cost
results, call in your Headley-
Reed man and get the full
W-I-T-H story.

s

AM

el
/

i
{
t
P

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Heudley_—Reéd

.
1
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Sroadcasfers Gather
For Pefry Meefing

(Continued from Page 1)
ire expected to attend today’s meet-

Jg:

¢ Campbell Arnoux, WTAR, Nor-
31k Ray Baker, KOMO, Seattle;
r'om Brooks,” Hearst Radwlo Martin
itampbell, WFAA, Dallas; H. Quen-
>n Cox, KGW, Portland, Ore,;
tValter J.- Damm, *WTMJ, Milwau-

ee; ‘0. W. Fisher, KOMO, Seattle;
sjenedict Gimbel and Gordon Gray,
‘ViIP, Philadelphia; Hugh A. L. Halff,
3VOAI, San Antonio; Jack Harris,
{IPRC, Houston; Gerald &arrison,
VMAS, Springfield, Mass.; Stanley
.. Hubbard, KSTP, St. Paul, Minn.;
tVorth Kramer, WGAR, Detroit;
‘ym. T. Lane WAGE, Syracuse;
jlames Moroney, WFAA, ODallas;
t.ohn New, WTAR, Norfolk; '‘Wm. J.
~Tewens, KOIL, Omaha; Tom O'Neil,
{7ankee Network; John Qutler,
£ VSB, Atlanta; Arden X. Pangborn,
{IGW, Portland, Ore.; E. L. Provost,
t¥YBAL, Baltimore; 'Wm. E. Rine,
[ VWDA, Wheeling, W. Va.; V. A. Sho-
"is, WHAS, Louisville, Ky.; Harry
i stone, WSM, Nashville; Linus Trav-
s, Yankee Network; Wm. B. Way,
{{VOO, Tulsa, Okla.; Frank V. Webb,
1FPH, Wichita, Kans,; Harold
» Nheelahan, WSMB, New Orleans;
f5, 8. Whitlock, WRNL, Richmond,
> Ja.; Harvey 'Wixson, KGA, Spokane,
“ Nash.; 'G.. E. Zimmerman, KARK
i Little ROCk Ark.

: Documentarj( Program Set
For WOOD Anniversary

(Continued from Page 1)
juarter of a century, the history of
: :he station’s growth and recordings
‘)f former staffers who have gone
nto “big time” radio.
! NBC’s Ralph Edwards will salute
' the station by originating his “Truth
Jr Consequences” show here the
; same mnight. A police-escorted par-
ade, in which city dignitaries and
. Edwards will participate, will pre-
- cede the two broadcasts.

AFRA Negotiating Pact

Chicago—The negotiation for a
new contract between the AFRA
local in Racine, and station WRJN,
" Racine, Wis,, over the-amount of
commission the station would pay
salesmen, is still deadlocked, accord-
ing to Ray Jones, executive-secre-
‘tary for AFRA, Chicago chapter.
Jones mailed a new contract for

negotiations with station WHBF,|,

Rockford, to Lies Johnson, station
manager, covering a collective bar-
pgaining agreement covering wages
and hours of AFRA.

ROSE BOWL CHAMPS!

All Northwestern U’s football
games avoilable!

Best Buy in Chicago

W-N-M-P

SHoldrake 3-1590

RADIO

Fair Grounds Video
Syracuse, N. Y.—WHEN ongl-
neors have built « completoly-
equippod vidoo studlo on tho
grounds of tho Now York Stato
Fair, which willl run through
Saturday, Sept. 10. Tho station
will originate more than 50 hours
of television programs from s
Fair Grounds studio, which s
opon to tho public.

First Commercial Station
Beams To India, Palkistan

(Continued from Page 1)
with the Pan American Broadcast-
ing Co., New York, acting as its
world wide commercial manager.

Radio Goa will broadcast with up
to 76 kw on four shortwave fre-
quencies, beaming a signal which,
it is hoped, will be heard through-
out the sub-continent. Transmitters
and studios are located in the city
of Goa, situated on the Arabian Sea
coast about 300 mlles south of Bom-
bay.

Listener Study Under Way

According to Pan American, 25
per cent of the licensed radio homes
in India and Pakistan listen to Radio
Goa “with some degree of regular-
ity.” A survey is under way to es-
tablish more precisely the station’s
pattern of listenership. The station’s
owners are hopeful of attracting
U. S. advertisers, with an eye to
tapping the vast potential market
represented by India-Pakistan’s 380,-
000,000 inhabitants.

The broadcasting systems of both
India and Pakistan are non-com-
mercial operations, owned and op-
erated by the government and com-
parable to the BBC. Goa, being a
Portuguese possession, enjoys extra-
territorial rights in India and hence
is not subject to any broadcasting
restrictions.

Singing Strings Returning

Bernie Armstrong, KDKA musical
director, brings his “Singing Strings”
show back to the Pittsburgh West-
inghouse Station September 14 for
the 1949-50 season. The all-string
ensemble features vocalist Johnny
Kirby and is heard every Wednes-
day night at 7:30. Paul Shannon is
the announcer for the broadcast
which is sponsored by the Duquesne
Light Company.

DAILY

Tramsit FM Radio Study
Being Issued By NAB

(Continued from Page 1)
tension of the industry’s long-time
policy of making out-of-home pro-
gram service available to the pub-
lic.” He goes into details of how to
sct up a TR system, how much
“circulation” is needed to make it
economically feasible, how to get
franchises from the transit compa-
nies, how to determinc audience
program preferences and other mat-
lers of importance to interested
broadcasters.

He refers in detail to TR systems
in Huntington, W. Va., Topeka, Kan,,
Evansville, Ind,, Washington, Cin-
cinnati and St. Louis. Also studied
was a small system in Minneapolis,
where the prime objective has been
the promotion of FM set sales.

Ziv Reports Heavy Sales
On ‘Meet The Menjous’

(Continued from Page 1)
cinnati, Columbus, Dayton, Cleve-
land, Louisville, Indianapolis, St.
Louis, Omaha, Lincoln, Sioux City,

Houston, Birmingham, Huron-Wa-
tertown-Rapid City (S. Dakota),
Johnson City (Tenn.), Seattle,

Portland and Lexington, Ky.

Program was flrst presented on
WOR, New York. It has been fea-
tured on a five-a-week basis for
several months over the Bamberger
station.

AB( Seeks Removal
0f KOB From 770 Kc.

(Continucd from Page 1)

ated on the 770 frequency for eight
years. ABC argucd thalt the result
is that neither siation has a sccond-
ary service for rural areas, bul em-
phasized the danger that the break-
ing down of the 1-A channel might
have serious repercussions at the
NARBA conference.

KOB argued that it can offer bet-
ter service on the 770 band, and
sought permanent assignment fo it.

Mental Health Series
To Be Carried By ABC

A public service serics on mental
health, titled “Someone You Know,”
will be aired each Thursday on ABC
starting Sept. 29, 10:30-11 p.m. The
programs will be prepared under
the aegis of the Federal Council of
Churches of Christ in America, in
conjunction with the Protestant Ra-
dio Commission.

Subjects to be covered include
alcoholism, juvenile delinquency,
psychiatric problems, racial and re-
ligious prejudices, old age, pre-
marital counseling, and physical
handicaps. Mrs. Eleanor Roosevelt
and many prominent physicians and
churchmen will be heard during the
series. ABC is donating the time.

WDEL

WILMINGTON
DELAWARE

WEST

EASTON
PENNSYLVANIA

- 1949

1906

CONFISEUR

FRENCH RESTAURANT
LUNCHEON from $2.00
DINNER from $3.00
COCKTAIL BAR
Famoud French Candied

M_L 15 East 52nd St.

AlR CONDITIONED

WRAW

READING
PENNSYLVANIA

B AFFILIATES
CUSTEINMAN
STATIONS

- Reprcxenied by o

ROBERT m:t:xm Assocm'rzs

WGAL

LANCASTER
PENNSYLVANIA

WORK

YORK
PENNSYLVANIA

HARRISBURG
PENNSYLVANIA
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[ 105 ANGELES |

By AL STEEN

HAROLD C. STROTZ has resigned
as vice-president of Wilding
Pictures to devote his entire atten-
tion to Muntz TV, Inc.,, with which
he has been a director since the
company was founded last year.

Arranger-conductor Frank DeVol
is writing music themes and cues
for the Capitol Transcriptions li-
brary for use by radio stations in
their dramalic and musical pro-
grams.

The U. S. Marine Corps has pick-
ed up its option on the Page Cavan-
augh Trio, which will start its
second 13-week series in New York
next week.

All games of the Los Angeles
Dons and Los Angeles Rams, pro-
fessional grid teams, will be shown
on television via motion pictures
over KTTV this Fall. Each film
presentation will last an hour, with
all time-outs and half-time waits
eliminated.

Enrollment in radio-television
productions and technical classes
at Los Angeles City College gets
under way next week.

KFI's Mary and Harry Hickox
are recording a new series of 26
transcriptions of their “Jump Jump”
program.

Glenn Langan’s video show,
“Mystery is My Hobby,” switches
from Tuesday to Monday evenings
next week on KTTV.

It’s a baby girl for the William
Brennans. He’s manager of CBS net-
work sales in Hollywood.

Alberta Hackett has been ap-
pointed traffic manager at KTTV.
She formerly was business manager
of the Compton agency and pre-
viously was assistant production
manager at NBC in New York.

A Los Angeles chapter of the
National Association of Radio Sta-
tion Representatives has been or-
ganized under the chairmanship of
Lincoln Simonds, Pacific Coast
manager of Weed & Co. Chicago,
Boston and San Francisco already
have chapters.

Veloz and Yolanda will finance
and produce a series of 13 educa-
tional shorts on dance instruction
for television.

Art Linkletter opened his new
bowling alleys Wednesday night
with rare festivities, including a
“Pie-in-the-Face Sweepstakes” be-
tween his “People Are Funny” team
and other radio personalities.

Eastern - Columbia department
store has contracted for the first
KECA-TV produced studio pro-
gram, titled “Campus to Campus.”

Hollywcod Apartment Exchange

EXCHANGE lovely furnished 2-B.R. apt.
in exclusive Sherman Oaks, completely
equipped; Garage, exc. transportation,
for same in MANHATTAN, N. Y. drea.
Six months or longer. Adults. M. Gar-
retson, 1523614 Dickens, Sherman Oaks,
Calif. Phone—>5tate 4-0636.

SN =

Windy City Wordage. . . !
® ® O les Atlas, CBS veepee in Chicago, in Henrotin Hospital
for a check-up. . . . “Chick” Showerman, NBC veepee. back from the
network’s confab at White Sulphur Springs. . . . TV's latest bride is
Lynn Connelly, assistant publicity director at WBKB.
Chicago “Red” Quinlan’s assistant married Wclter Dinauris
last week and the happy bride—and groom, too—are
honeymooning in the South for two weeks. . . . Cupid really busy at
the B&K CBS’ new Chicago TV outlet—Joe Simon, director, and Ann
Green, beauteous, ex-receplionist at the station, will wed at St. Philip
Neri’s Church on October 1st. . . . Hal Tale wanted to call his initial
infant production either “Melody” or “Lucky” but Mrs. T. turned thumbs
down in favor of a more conservative monicker—Marilyn Jean Tate.

AT ¥ w w

® ® e Moser & Compere, legal duo, moving-their offices to
larger quarters at 360 North Michigan Avenue. They’ve taken over
the former Frederic Ziv headquariers in Chicago. . . . WBBM
salesman Stan Levy telling Michigan Boulevard cronies about
a downstate laundry which sent in an unsolicited £100 check to
help pay the freight of “Pick-Up Time” on the local CBS station.
Seems the program was resulting in so much increased business
that the downstate laundry man sent in the check in appreciation.
Stan says there's one sensational radio success story that's good
enough for Alexander McQueen's “Nothing But the Truth” pro-
gram. . . . Disc jockeys Marty Hogan and Frann Weigle shared
emcee honors at the big Democratic Party outing at Riverview
Park last Sunday. Democratic big-wigs headed by Vice-President
Alvin Barkley, Governor Adlai Stevenson, Senators Lucas and
Douglas, Mayor Martin Kennelley and ex-mayor Ed Kelly were
all in attendance.

A A W W

® O @ The Wrigley Building bar still abuzz over the Hill Blackett.
Will Grant ad agencies merger. They look for big things to come out
of the Grant offices in the Palmolive Building. Everybody gagging that
they’ll be miracles from the Grant agency—after all they're the Men
of Mars. (Mars Candy. that is). . . . Jim Cominos is expected to make

a decision this week on a successor to “The Whistler” for Hcusehold’

Finance Corporation. . . . RADIO DAILY was the first to announce that
Universal’s “Jealous Heart” would beceme a national hit as recorded
by Al Morgan. Your columnist now reporls that before Xmas day the
big national song hit will be “Diary of Broken Dreams”—cglso on a
Universal label. . . . Bill Putnam, Universal vrexy, incidentally, just
returned from New York where he huddled about a major merger an-
nouncement. Don’t say we didn’t tell you.

L S+ S+ ¢

® @ @ Rose Dunn and Stan Joel have a new TV participa-
tion show called “Stop the Record,” into which WGN-TV is re-
ported sinking some dough for promotional purposes. It’'s a TV
disc-jockey show and it looks hot. . . . Reub Banks, direct mail
specialists, announces that he is now specializing in handling
complete ad campaigns for the radio and TV industries. MCA,
Radio Features, and many others have already given him heavy
orders. . . . Local disc-jockeys raving about the weekly mimeo-

. graphed bulletin now being published by ex-trade paper reporter

Sam Honigberg. It contains newsy bits about the song business—-
and tips on songs to come.

< S < S < S ¢

_ SOUTHWEST _

ED NAHAS, executive veepee

Barker of Houston Variety Club,
is deep in the sea of detail involving
the promotion of the Variety Club

tival being held at oilman Glenn
McCarthy’s fabulous Shamrock Ho-
tel. Back from vacation, just in time
for the chapeau festival, is KXYZ's
Leana Martin, after a round of Mex.
ico visits that included Mexico City,

dalajara, etc.

The first Southwest studio pro-
duced puppet show makes its bow

tember 12th, when “See-Saw Zoo”
hits the teleways, across the board,
at 5:45 p. m. Dean Raymond, pup-
peteer who joined the WBAP-TV
staff in July, will manipulate the
full cast of original characters and
provide the script. New stanza will
precede the NBC, “Kukla, Fran and
Ollie” and complete a solid 45 min-
ute puppet strip.

Television’s first no-hit ball game,
as far as this department now
knows, was the Texas League game
between the Fort Worth “Cats” and
the Tulsa, Oklahoma “Oilers” on
August 31st, on WBAP-TV, Fort

by Nicolson-Jones Motor Company.

of KXYZ, Houston, and Chief

sponsored Designers Millinery Fes.

Monterrey, Taxco, Acapulco, Gua- .

on WBAP-TV, Fort Worth, on Sep- .|

Worth. The last half of the Texas .
League season has been sponsored i

Auadlable !

Bill Griffith, morning news-
caster on KMBC-KFRM, is a
newspaper and radio veteran of
outstanding ability. His morn-
ing newscasts are the most pop-
ular in the Kansas City area,
specially written and delivered
for Hearc of America audiences.

" Bill Griffith

Bill's 6 a.m. morning news,
first of the day, is currently
available! If you're interested
in reaching a big, early morning
audience, we'd suggest you act
fast! )

Contact us, or any Free &
Peters “Colonel” on his avail-

abilities!

"  KMBC

: of}_K-ansqs City

for-Rural Kansas

i

7
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.. (Continued from Page 1)
dge Igoe also ordered both Radio
“ptures, Inc., yesterday’s victors,
1l the FCC to file briefs by Sep-
caber 27th. He told the contes-
its that a three-judge court (of
ich.he will be one of the mem-
5) wants time to study the evi-
«ce so that a quick decision can
amade ‘on the FCC’s constitutional-
inregarding giveaways on October
it or shortly thereafter.
the FCC, in what some termed
2 ice-saving gesture, contended that
(4 television aspect of the give-
ahy ban was not in argument here
at. on this particular point Judge
Ize ruled in favor of the FCC, thus
laiting the temporary injunction to
(L AM and FM portions of the re-
3t FCC proposed giveaway ban,
Video Last-Moment Idea
-1aD10 DAILY has learned exclusive-
Iofrom reliable sources that the
¥C in Washington :will attempt to
lmpass the Chicago three-judge
2 rt hearing in favor of a hearing
ir he southern district court of New
k of the ABC, NBC and CBS
ts. In order to do this, Rapio
'y learned from unimpeachable
girces, the ¥FCC will concede
=rily that giveaways may con-
< ue until there has been a definite
cirt decision on the case (yester-
:7’s decision merely granted a
Tiporary injunction). However,
iuld the Chicago hearing go
tough, Waller E. Tinsley, lawyer
" Walter Schwimmer’s Radio Fea-
,es, on October 7th will file a mo-
tn for a preliminary injunction
“ m the judicial trio and will ask
ir a final decision based on the
rrits of the case.
t'f the motion for a preliminary in-
tjiction can be by-passed by the
1'C merely by conceding to extend
11 restraining order until a three-
ilge court makes a final decision,
l:a observer declared that Judge
‘he’s decision yesterday has pro-
cced confusion in the whole give-
‘iray business and has not brought
l1y clarification to the whole lot-
‘1'y question. Where network at-
“tneys only had one problem be-
“i*¢ (FCC) now they have two
“joblems to contend with—latter
foblem into two portions—one AM
“joblem being slicing of giveaway
:d FM, the other television.
Observers believe that Goldman
"d Hickey, FCC and U. S. Attor-
-v-general’s lawyers, pulled a coup
2tat by ringing in the television
pect at the last moment. It is be-
wed, Rapio DALY learned, that the
ZC will attempt to pull out of the
aicago case by contending that the
adio fcatures problem is only one
nall aspect of the overall giveaway
cture and that the three-network
ew York suit should receive pre-
‘dence. Judge Igoe, himself, in yes-
rday’'s hearing prior to his pro-
adio Features decision, repeatedly

DAILY

[CC Restrained In Giveaway Edict
' U ntil Three-Judge Ruling October 7

procedure, He said “Why isn’t the
statute plainer than it is?” (refer-
ring here to the FCC phraseology
of the giveaway proposal). He also
said “while in the past the FCC re-~
ferred controversial matters to the
Attorney General’s office, it now
looks like FCC is trying to make its
own law,” and added, “I disagree
that by the FCC merely pronoun-

Judge Michael L. Igoe’s action
yesterday in Federal Court con-
firmed a forecast carried in Tues-
day’s edition of RADIO DAILY.
It was predicted then that the
conrt would order « temporary

s injunction restraining the FCC
from putting into effect the give-
away program edict,

cing .its lottery ban a law—that it
is ‘automatically a law.”

The jurist contended that the na-
tion-wide' radio industry is in jeop-
ardy because of the FCC’s proposal
and he thought it only fair that, like
other Interstate Commerce Commis-
sion cases, a three-judge court to
rule on the matter—and issued the
temporary injunction, he said, be-
cause he felt that the entire radio
industry shouldn’t be disrupted.

‘ Points to Previoug Cases

Judge Igoe cited previous LCC
procedures as precedent for this
case.

Should the Chicago hearing go
through it is expected that Benedict
P. Cottone, top FCC counsel, will
come to Chicago.

Following is the complete text of
Judge Igoe’s decision:

“This cause has come on to be
heard upon the motion of Radio
Features, Inc., plaintiff in the above
entitled cause, for a temporary res-
training order, and the Court, hav-
ing read the verified complaint, the
affidavit of Kenneth Houston, the
exhibits attached to said complaint
and affidavit, and other documentary
evidence submitted by plaintiff, and
having heard the testimony of Wai-
ter Schwimmer and the arguments
of counsel, finds from said evidence
that, unless a temporary restraining
order is issued until the hearing and
determination on plaintiff’s applica-
tion for an interlocutory injunction,
immediate and irreparable damage
will result to the plaintiflf in that

Cancellations a Factor

*(1) Some radio stations which
have entered into contracts with
plaintiff for {he purchase of its
radio programs have cancelled those
contracts and others have threat-
ened, and are threatening, to cancel
other similar contracts because of
the order of August 18, 1949, of the
Federal Communications Commis-
sion and because of the rules, known
as Sections 3.192 and 3.292 of the
Federal Communications Commis-
sion contained in said order; once

iticized the FCC in its giveaway

ik

such contracts are cancelled it is

virtually impossible to -regain them;
and

“(2) Because of the aforesaid or-
der and rules, plaintiff has been
unable to sell its program to other
stations and has made no sales since
the promulgation of said order and
rules, it is therefore ordered, ad-
judged and decreed that a tempor-
ary restraining order ‘be and the
same is hereby issued enjoining the
Federal Communications Commis-
sion and the TUnited States, its
agents, servants, attorneys, privies,
agencies -and administrative boards
or departments, including the Fed-
eral Communications Commission,
from enforcing the order of the
Federal Communications Commis-
sion of August 18, 1949, and the
rules contained in said order,
known as sections 3.192 and 3.292 of
the Federal Communications Com-
mision until the hearing and de-
termination of plaintiff’'s applica-
tion for an interlocutory injunc-
tion.

Restraint Ordered

“It is further ordered, adjudged
and decreed that a temporary re-
straining order be and the same
is hereby issued against the Federal
Communications Commission and
the United States, its agents, serv-
ants, attorneys, privies, agencies
and administrative branches or de-
partments, including the Federal
Communications Commission, sus-
pending said order of August 18,
1949, of the Federal Communications
Commission, and the rules con-
tained in said order, known as Sec-
tions 3.192 and 3.292 of the Federal
Communications Commission, and
suspending and staying the enforce-
ment of said order and rules until
the hearing and determination of
plaintiff’s application for. an inter-
locutory injunction.”

Carnation Daytime Show
The Carnation Company will
sponsor “The Carnation Family
Party” over the CBS Pacific Net-
work starting Saturday, Sept. 24,
12:30-1 p. m., EST, marking the
firm's first use of daytime radio
since 1947. The weekly audience
participation show will star Jay
Stewart as emcee. Carnations “Con-
tented Hour” with Buddy Clark
will be heard on the full CBS net-
work starting Oct. 2, 10-10:30 p. m.

Stork News

Kansas City, Mo.~——John McDer-
mott, KMBC-KFRM promotion di-
rector, and his wife, Betty, became
the parents of a boy Wednesday,
Scptember 7. Baby was born at St.
Joseph's Hospital and weighed seven
pounds, one ounce.

A son, their second child, born
to Mr. and Mrs. Joc Sage at St.
Vincent's Hospital yesterday. Sage
is photo editor in the CBS Press
Information Department.

" COMING and GOING
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HAROLD WHEELAHAN, general manager of
WSMB, New Orleans affiliate of NBC, is in
New York on station business.

S. C. VINSONHALER, general manager of
KGHI, Little Rock, Ark., conferred yesterday
at the headquarters of ABC, with which the
station is affiliated,

FRANK H. ALTDOERFFER, president and
general manager of WLAN, Lancaster, Pa., is
in town for talks with officials of the Ameri-
can network.

HOBERT E. SHELBY, director of television
engincering operations for NBC, who had been
on leave of absence for about three months,
now is back on the job.

WALLACE H. LANCTON, television director
of Jackson & Co., .today will go down to
Washington for conferences with executives of
WNFW and WTTG on bchalf of Flo-Bar, Ltd.,
a client.

SCHUYLER G, CHAPIN, publicity director for
WNBC and WNBT, off via Amecrican Airlines
for a vacation in California.

HERB LANDON, publicity director of Ken-
yon & Eckhardt, is spending two wecks in
Boston and Chicago in conncction with the
introduction of Sylvania television reccivers.
He’ll also visit Indianapolis to set up promo-
tion for “‘County Fair” program, sponsored
by Borden.

CAL ABRAHAM, assistant to  William
Brooks, NBC vice-president, tomorrow will
leave by auto for a two-week vaocation in
Baton Rouge, La.

FRANK SCHNEPPER, technical director in
the Chicago office of NBC, is vacationing
in New York.

DANTON WALKER, Daily News columnist
and team-mate of Hy Gardner on “Twin Views
of the News’ over Mutual, has rcturned from
a one-month vacation in Europe.

RICHARD L. TOBIN, newscaster on WOR, is
vacationing. In his absence, his shoes are
being filled by Arthur Van Horn and Stephen
Flanders.

BOB ENGLES, general manager of WHIM,
Providence, R. 1., is in New York for confer-
ences with the national representatives of the
station.

T. B. LANFORD, president of KPLC, Lake
Charles, La., an affiliate of NBC, is in New
York on network business and for meetings
with his station reps.

LeROI MOFFETT, staff engincer at NBC,
and JOSEPH PETIT, of the development group
in the engincering department of the network,
have left for Washington, D. C., on business.

Johnson & Johnson Buys
Weekly Series On WCTC

Johnson and Johnson, New Bruns-
wick, N. J. medical supply firm, has
launched a new weekly series, “The
Johnson and Johnson Journal” over
WCTC, New Brunswick.

The program, to be aired each
Monday from 6:30 to 6:45 p.m., will
consist of plant news, interviews
with J. & J personnel, and news of
community interest. The program is
written and produced by Johnson
and Johnson employees.

Hope Returns Sept. 20

Bob Hope returns to the air on
Sept. 20 at the same time, on the
same web, and for the same sponsor
as last season—9 p.m. Tuesday on -
NBC for Lever Brothers® Swan
Soap. Hope's supporting cast is vir-

tually the same as last year’s.
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6 Defedtive, 2 Quiz
Lead L. A. Pulse List

Los Angeles—Six detective mys-
teries and two quiz shows made
the Pulse “top ten” list for evening
programs in this area for July and
August.

Nine of the “top ten” Monday-
Friday daytime programs were
serials, with the ‘“Breakfast Club”
the sole non-serial leader, accord-
ing to the Pulse report on July 25-
31 and August 8-14.

Cincinnati and Los Angeles led
metropolitan cities in the average
quarter-hour sets-in-use for the
weeks studied with 257 and 24.1,
respectively. Boston was third with
23.0, followed by New York with
21.9, Chicago with 214, and Phila-
delphia with 19.8.

Programs Listed
The “top ten” evening programs
with their average ratings for the
period follow:

Sam Spade 13.8
The Whistler 12.2
Philip Marlowe 9.6
The Saint 9.3
Let George Do It 9.1
Sing It Again 8.8
Count of Monte Cristo 8.5
Mr. & Mrs. North 8.4
The Fat Man 8.4
Break The Bank 8.3
Daytime—5-a-week
Breakfast Club 7.2
Helen Trent 6.2
Aunt Jenny 6.1
Wendy Warren 6.0
Our Gal Sunday 6.0
The Guiding Light 5.9
Ma Perkins 5.9
Big Sister 5.8
Young Dr. Malone 5.8
Second Mrs. Burton 5.7
Right to Happiness 5.7

Saturday & Sunday Daytime
Grand Central Station 7.4
Theatre of Today 6.9
Under Arrest 6.5
Stars Over Hollywood 6.4
Give and Take 6.4
House of Mystery 6.4
Stop The Music 6.3
Rocky Jordon 6.2
Family Hour 6.1
Junior Miss 58
Jimmy Powers, Sports 5.8

The Pulse report pointed out that
the ratings and set-in-use figures
“for given time periods should be
accepted as indicative of the mid-
summer period but not necessarily
typical for the whole year,” since
this first study of the Los Angeles
radio audience was conducted dur-
ing the period of the year which
normally has the lowest listening
level.

AVATLABLE

Television Producer secks connection
with top flight agency. Three yeors ex-
perience in the medium. Has produced
scveral hundred TV shows for severa!
nationally known advertisers. Write Box
268, Radio Daily, 1501 Broadway,
New York City,

Asks World Radio Exchange

DAILY

To Aid Industry, Democracy

(Continued from Page 1)

visited, Traum commented at a press
conference yesterday, expressed
their eagerness “to get our sugges-
tions on radio programming and
American radio ‘know-how. Our
own radio people here in the United
States should institute such an ex-
change system, without government
aid, in the interest of radio through-
out the world.”

Foreign broadcasters definitely
would be open to such a suggestion
from the United States, Traum ad-
ded. He declared that foreign broad-
casters were aware of the fact that
“there is no better system of radio
anywhere in the world than ours.”

Finds Modern Facilities

In commenting upon his impres-
sions, Traum said that he was
amazed at the modern broadcasting
facilities in other countries. One of
the chief interests of foreign broad-
casters was American tape-record-
ing apparatus. Presently, they are
using dises for the most part. Dol-
lars permitting, Traum added, they
all want to get tape recorders.

Program-wise, the local leaders in
the various cities expressed their
doubts that people in the audience
of the Town Hall meetings for
broadcast over ABC would be al-
lowed to question spcakers, many
of whom were government officials.
Many of these leaders were inter-
ested in instituting similar town
meetings of the air over their own
stations.

“Live” in Cairo and Manila

In Cairo, where censorship has
been the most stringent during the
past few years, Town Hall experi-
enced the least difficulty in obtain-
ing clearance for broadcast. The
“meeting” was carried “live” in

Cairo. The only other city where
Town Meeting was carried “live”

locally was Manila, P. I. The pro-|*

grams were broadcast by transcrip-
tions in London, Paris, Berlin, Vien-
na, Rome, Ankara, Tel Aviv, Ka-
rachi, New Delhi, Tokyo and Hon-
olulu.

Giveaway Programs Found

Traum confirmed the earlier Ra-
pro DamLy report (Aug. 9) that
the American “giveaway” program
craze has hit the Orient. He added
that the same type of show could be
heard over Radio Austria. He cited
the Austrian version of “Take It
Or Leave I{” as a notable example.

Traum indicated that the round-
the-world tour of Town Hall was
a financial success in that the “dol-
lars for democracy” appeal broad-
casts over ABC had yielded con-
tributions “just a little short” of
the total expense of the trip. The
deficit, which may run to $20,000,
will be made up by Town Halil,
Inc., thereby avoiding another pub-
lic appeal.

Staff Returning to U. S.

The main Town Hall staff, headed
by George V. Denny, Jr., currantly
is in Honolulu. Representatives of
about 28 organizations, who accom-
panied Town Hall's tour, are re-
turning to the United States ahead
of Denny.

The first “live” Town Meeting of
the Air will be broadcast by ABC
from San Francisco on Oct. 11. The
following broadcast from Washing-
ton, D. C,, Oct. 18, will consist of
a “Report to the People” on the
tour. The broadcasts will originate
again from New York on Oct. 25
at which time the simulcast over
ABC will be resumed.

Buys Participating Time
On Housewives Program

C. J. Van Houten & Zoon, Inc., for
Gold Label Dutch Process Cocoa
and Instant Dutch Process Cocoa,
has purchased three participations
per week to be aired on alternate
days on WCBS’ “Housewives Pro-
tective League.” Monday through
Friday, 5:00-5:30 p.m. and Satur-
days at 9:45 a.m. through Roy S.
Durstine, Inc.

Al Goodman & Sons, Inc, for
Noodles and other Goodman prod-
ucts, contracted for three partici-
pations per week, Monday, Wednes-
day and Friday on WCBS’ Mar-
garet Arlen program beginning Oct.
17 through Al Paul Lefton advertis-
ing agency.

Wedding Bells

Bruno Zirato, Jr., director of CBS’
“Sing It Again,” will be married to
Barbara Keefe, Saturday, September
17 at Chappaqua, New York. Couple
will honeymoon at Acapulco, Mex-
ico, for two weeks

AFA Charters Five Clubs,
With Five More Pending

The Advertising Federation of
America has chartered five new
member clubs, and will charter five
more this month and next, its presi-
dent, Elon G. Borton, recently an-
nounced.

The new member clubs are the
Women's Advertising Club of St.
Paul, Minn,, the Advertising Club of
Des Moines, Ia., the Advertising
Clubs of Lubbock, Texas; Mobile,
Ala., and Greensboro, N.  C. New
clubs in Evansville, Ind.,, and Roa-
noke, Va., will be chartered later
this month.

The AFA now includes 97 senior
advertising member clubs.

FOR RENT
546 5th Avc.
2 floors
Each Approx.
7,000 sq. ft.
{mmediate Possession
Moy Divide
Agent on premises
SYLVAN LAWRENCE CO.
116 Nassau St. co 7-1771
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35Reps From U.S. t‘
As NARBAOpemE

ol
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(Continued from Page 1)
to the delegation representing th
United States.
The U. S. government represer:
tatives registered for the conferenc
include:

James E. Barr, head of FCC Engincerir
Bureau’s AM Division; John S. Cross, a
sistant chief of State Dept.’s Tclecommun
cations Division; Raymond L. Harrell, tel
communications attache at the Americs
embassy in Havana; H. Underwood Grahan:
chief of the AM Div.'s Allocations Brancl |=
FCC Engineering Bureau:; Florence Kirliy
special assistant to assistant Secretary ¢ ¢
State for Congressional Relations; Josep
M. Kittner, assistani to FCC general cous
sel: Bruee S, Longfellow, assistant chie.
AM Division’s Allocations Branch, FCC E)
ginecring Burcau; Donald R. MacQuive
foreign affairs specialist, State Dept.'s Tel
communications Division; Ralph J. Rento }i
FCC cngincer and U. &. member of th |
North American Regional Broadcasting Er
gineering Committee: E. F. Vandivere, chic
of FCC Technical Information Division's It
formation and Analysis Branch.

Representatives of the radio in
dustry who are attending - th
NARBA conference in an advisor;
capacity include: |

Walter Benoit, exccutive vice-presiden
Westinghouse Radio Stations; Julins ¥
Brauner, CBS general attorney; Louis €
Oaldwell, counsel, Clear Channel Broadeas
ing Service: Comdr. T. A. M. Craven, er !
gincering consultant, Craven, Lohnes . {4
Culver; William_Duttera, NBC staff alloct 1
tions enginecer: R. Russell Eagan, attorney }-
of Kirkland, Fleming, Green, Martin .
Ellis; Raymond F. Guy, manager of radi
and allocations engineering, NBC: Andre
G. Haley. counsel, ABC: Ralph N. Harmor»
engineering manager., Westinghouse - Radi
Stations: Howard, engincering consultant
E. M. Johnson, Mutual viee-president an.
engincering  dircetor; William B. Lodge
CBS viee-president in charge of gener: VU
engineering; Gustav B, Margraf, NBC vict .
president and general attorney: Leonard E
Marks, counscl, Daytime Petitioners Assn.
Frank Marx, ABC engineering vice-pres
dent; Necal MdNaughton, NAB engincerin
direetor; Dwight A. Mecyer, technieal fiel
dircetor, Westinghouse Radio Stations: [
C. Page, cngincering consultant; James I
Parker, CBS: Forney Rankin, director ¢
government relations for NAB: Oscar W. 1
Reed Jr., engineering consultant, Jansky .
Bailey; J. W. Wright, chief radio cnginee
CBS.

Helms Athletic Award
Presented To Wisme:

i
&
L

Los Angeles — ABC sportscastes
Harry Wismer has been awarded th'
Helms Athletic Foundation Awan
for “noteworthy contributions t
sport.” The award was presented {
Wismer at a luncheon by Bil
Schroeder, chairman-of the Founda
tion, which spearhcads a West Coas:
drive against juvenile delinquenc;
by fostering sports activities amon
youngsters.
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VIEET TODAY ON ‘SERIES’ TV NET

‘TELE TOPICS |

1{{TUDIO ONE” made a triumphal re-
¥ turn to the air Monday nite with a
terful production of “Kyra Zelas,” a
{7 by Worthington Miner, producer of
i1 series, based on a short story by Stan-
i), Weinbaum. The story itself was the
takest part of the program, but this was
arcome by excellent staging and acting
s'ch made the show a gripping melo-
+ma. Plot concerns a scientist who dis-
v2rs a serum that imparts miraculous
v 2nerative powers. With it he cures a
#ng woman dying of tuberculosis, only
1 ‘ind that he has destroyed his patient’s
o 1an personality traits and left her with
11 appetites of a wild beast. So far, so
1=d. But we thought the ending—where-
r the woman is reverted to her former
b1 (still healthy, however) by an emer-
1:.cy operation after she tries to murder
ts doctor's wife—took things just a bit
::far, ... In the title role, Felicia Mon-
legre made the transition from sweet-
t-s-and-light - to - animal ferocity -with
rat facility, and her fine performance
ii matched by those of Mercedes Me-
< nbridge, Richard Hart, Malcolm Keen
i - Bobby Nick. Staging and camera work
1'¢ truly outstanding and gave many
¢ nes a movic-like depth seldom seen on
.20, Paul Nickell directed. Richard
i ‘htarik designed the setting. . . . Se-
¢+ is sponsored on CBS by Westinghouse
*yugh McCann-Erickson.
®
\: JHAT HAS HAPPEND to “The Gold-
.V bergs'™? For the past two wecks the
rgram has contained nonc of the warm
f4ily humor that made it such a smash-
:1success last season. Last week it was
rely tedious; this week it was maudlin
¢ | embarrassing. “The Goldbergs” is too
ryable a show to be sacrificed to the
mill of soap opera, so please, Mrs.
‘-g, keep the tear-jerkers away from the
: nx on Monday nites. . . . Charles Hen-
'son and Mitzi Mayfair are preparing a
*ording of “Stop The Music” for San
' ncisco airing to test reaction to the
w minus giveaways. . . . WBKB, Chi-
t0, is expected to unveil a “mystery
" 5" when it feeds the first Notre Dame
‘ne to the DuMont web. . . . ABC's
INR-TV marks its First anniversary this
-urday.

T%

®

"'V VERSION of the Aldrich Family will
bow on NBC Oct. 2 for General Foods.

. Title of the new G & E Publishing
-1 mag has been changed from TV to
'~ lecast. The slick paper monthly will hit
+ stands Oct. 18, with American News
. handling national distribution. . . .
- 3C will revive the Broadway Revue,
ansored last scason by Admiral, if it
"2 find one or two bankrollers to fift
* tab. Admiral, meanwhile, is reported
Il shopping for a show, having cooled

Plan Re-Alignment
For DuMont Nefwork

Series of personnel shifts at the
DuMont web and a realignment of
the net’s program schedule are in
the making, director Mortimer W.
Loewi announced yesterday. He did
not specify the personnel involved
in the shifts, but said they will be
made as a step toward “strengthen-
ing our internal organization.”
Loewi announced also that the
web has opened sales offices in Chi-
cago and San Francisco.

“Industry authorities report
twelve tofourteen million television
viewers now and orders for sets
coming in so heavily that they are
piling up on manufacturers,” the
network director continued, “more
than 95 per cent of these viewers
live within range of the fransmit-
ters that we serve in all 45 cities
that currently enjoy the new medi-
um.

“We arg, therefore, not only
strengthening our internal organiza-
tion but also taking advantage of
the extension of the A. T. & T.’s co-
axial cable system the better to ser-
vice them.”

Among steps to be taken immedi-
ately, Loewi added, is a sharp in-
crease in the number of programs
to be picked up at WGN-TV, Chi-
cago. These will include the “Al
Morgan Show,” which debuted Sep-
tember 5 and the “Chicagoland
Mystery Plays” and “Cross Ques-
tions,” which will be added soon.

The daytime schedule will con-
tinue to run from 10:30 until 2 p.m.
Nighttime service will begin at 6
o’clock cach evening and on three

Outlook

Chicago—Top brass of Chica-
go's four stations will discuss the
prospects for the upcoming sea-
son at the first fall meeting of
the Chicago Television Council
at the Tavern Club Sepl. 22, The
execs, are I. E. Showerman, of
NBC: John Norton, of ABC: John
Mitchell, of WBKB, and Frank
Schreiber, of WGN-TV,

Heavy Program Sales
Announced By KTSL

Hollywood—Three program sales
on KTSIL, amounting to two hours
weekly, were announced yesterday
by Ward Ingrim, vice-president in
charge of sales of Don Lee.

“What's The Name of That Song?,”
half-hour audience participation
show with Bill Gwinn was sold for
52 weeks to Thrifty Drug Stores
Co., through Milton Weinberg agen-
cy. Drug chain signed also fer spon-
sorship of the hour-long DuMont
transcribed program “Cavalcade of
Stars.” Contract runs 52 weeks.

Los Angeles Buick Dealers Asso-
ciation will sponsor “Touchdown,”
13-week films series of football
highlights. Account was placed
through the McCarty agency.

In addition, the MJB Co., coffee
firm, signed a 13-week renewal of
its participation in “It’s A Neat
Trick,” magic show.

or four nights a week be topped off
by telecasts of fights and wrestling
bouts from Manhattan and Chicago.

Press-Time

Duffy-Mott Co., Inc., has signed

Standard Oil Sets

ana), Four contests will be carried

NBC midwest web Sept. 29,

f on "Lights Out” and Dave Garroway.

lets. Agency is Gregory & Hornse,

Paragraphs

Dufify-Mott Buys Bargy, lloward Segs

with WCBS-TV for sponsorshipy of

"Blues By Bargy” on Tuesdays and the “Bob Howard Show” on Fridays,
effective Sept. 20, it was annonnced yesterday by the CBS flagship.
Young & Rubicam is the agency for the [ruit company.

Football Coverage

Chicago—Six Northwestern University football games will be scan-
ned in Chicago this fall under spousorship of Standard Oil Co. (Indi-

by WGN--TV and two by WBKB.

Firm will bankroll also the "Chicago Bears Quarterback Show' once a
week on WENR-TV and the Wayne King show, slated to bow on the

Brewery Sets Cleve. Hockey Sked
Cleveland—Pilsener Brewing Co., for P.O.C. beer will sponsor the
final  period of 20 Cleveland Barons hockey games over WEWS,
Seripps-Howard outlet here. Last period of the teams cntire 71-game
sked will be aired by the brewery over WJW and five other radio out-

Mutual’s Coverage
May Be Pooled
To 4 Webs

Chicago — Following a two-day
meeting of the Mutual Broadcasting
System board of directors here yes-
terday President Frank White en-
trained for New York where today
he will confer with officials of the
Gillette Safety Razor Company and
Baseball Commissioner “Happy”
Chandler regarding the television
disposition of the World Series this
year.

Since Mutual has no TV network,
it is possible that the World Series
broadcasts for television may be
pooled to all four TV nefworks as
was the case last year.

A Mutual spokesman told Rabro
DaiLy that plans for a Mutual TV
network were not discussed in Chi-
cago.

Plans have been virtually com-
pleted for simultaneous screening of
the World Series in the New York
Paramount theater and in the Bala-
ban & Katz State Lake theater in
Chicago, it was learned yesterday.

Both houses will use Paramount's
intermediate projection system. It
was previously announced that the
Fabian Fox theater in Brooklyn
would carry the Series using its re-
cently installed RCA equipment.

Both theater deals were negotia-
ted with Paul Jonas, sports director
of Mutual, who is coordinating ra-
dio and tele coverage of the fall
classic.

Munson, Cole Named
To Staif Of WDTV

Pittsburgh — Two new members
have been added to the stafl of
WDTV, DuMont owned and opera-
ted outlet, according to general man-
ager, Donald A. Stewart.

Harry G. Munson, formerly asso-
ciated with the Twin-City Television
Labs, Minneapolis, has taken over
the duties of film director.

John J. Cole has been appointed
sales service manager of the outlet.
Cole has been with KCMO (AM)
in Kansas City, and prior to that
served with KFRU in Columbia, Mo.

Berle, O&J Returns Set

Texaco Star Thceater, with Milion
Berle, last scason’s top rated show,
returns to NBC next Tuesday, 8-9
p.m.,, after a 13-week hiatus. “Fire-
ball - Fun - For - All,” Buick stanza
starring Olsen & Johnson, refurns
Sept. 22 in the 9-10 slot. Both shows
are handled by the Kudner advertis-

ing agency.
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| AGENCIES

BATES SHOE COMPANY, Web-
BL? ster, Mass., through Thomas Chi-
rurg Co., will add television to its
-advertising media this fall. The first
telecast will be on Saturday, Sep-
tember 24, over WNHC-TV, New
Haven. Bates will sponsor the
“Scoreboard”—a five-minute round-
up of college football scores present-
ed after the Yale Bown football
games and othér contests carried
over WNHC-TV. In addition, one-
minute spots and 20-second spots
produced by the Chirurg agency’s
film department will be used nation-
ally.

EARL WITT, INC. announces the
appointment of Abbott Kimball Co.,
Inc., Chicago, to handle the adver-
tising for Nylon Dip, a product of
the Bing Crosby Research Founda-
tion. A market-by-market intro-
duction of the product is now under
way from coast to coast backed by
intensive newspaper advertising and
spot radio.

The agency account executive
is Tom Erwin, manager of the Ab-
bott Kimball Chicago office.

J. WALTER THOMPSON CO.
has been named by the Champion
Spark Plug Co., Toledo, to handle
its international advertising.

THOMAS ROSS, formerly with
Buchanan & Co., has been appointed
Eastern manager for W. L. Vomack.
Inc.

PROMOTION

Educational Tour

Approximately 65 school teachers
were the guests of Radio Station
WSAM & WSAM-FM, during an
all-day “tour of industry” spon-
sored by the Board of Education in
Saginaw, Michigan, recently. Over
500 teachers visited various plants
and industries on that special day
and WSAM was named as “first
choice” by the group of 65 who
spent the day ‘“seeing radio” in all
its phases at the station.

The teachers were entertained at
a special noon luncheon at Saginaw’s
Hotel Bancroft, and then taken to
WSAM’s new Radio Building, where
the afternoon’s program began.
NBC’s special film, “Behind Your
Radio Dial,” opened the program
and this was followed by special
conducted tours throughout the en-
tire plant.

The teachers were there shown
all phases of broadcasting, includ-
ing the writing of commercial copy,
the traffic schedule, newsroom, con-
trol-room operation and saw one
one of WSAM'’s local afternoon pro-
grams. Later, at the conclusion of
the “sight seeing,” WSAM's Fred
Krell brought his “Roving Mike”
program into the Radio Building
Auditorium studio and tape-record-
ed his fifteen minute show for airing
that evening using the teachers,
with their most interesting teaching
experiences, for the body of the
program.

ED EVANS

IS LOOKING FOR A JOB

Ed Evans, for 7 years Research Director

of ABC and for 8 years prior Assistant Director

of Research for NBC, is now available.

His intimate knowledge and vast background in
all fields of advertising and media research is unusual

in this day of single field specialization.

He has introduced many new ideas in both qualitative
and quantitative research. Recently elected President of the
Radio Research Council, Evans is held in high esteem by
all members of the research and advertising fraternities.

Thoroughly familiar and conversant with audience and

market research, Ed is a prime candidate for any alert

management seeking to learn fundamental truths and f{acts

about the distribution and selling of goods and services.

To arrange a meeting call Ed Evans at TRafalgar 3-7000 or write to

him at ABC, Television Center, 7 West 66 Street, New York 23, N. Y.

Safety Campaign:

KFH' and KFH-FM, CBS affiliate
in Wichita, Xansas, recently com-
pleted a four-day safety campaign
in co-operation with the Wichita
Police Department and the Kansas
Highway Patrol. In view of the ap-
proach of school days and conse-
quent increased traffic hazards, KFH
planned and publicized the cam-
paign around the slogan “So that-a
child may live.” On four successive
days, voluntary traffic lanes were
operated in various heavily traveled
sections of the city. Although com-
pletely voluntary (there being no
law in the state to compel motor
inspection as yet) 5,557 operators of
cars, trucks, transports and motor-
cycles accepted the opportunity to
receive a decal for the windshield,
okayed by the traffic officers which
made them members of the KFH
and KFH-FM “Gold Star Safety
Club.” The plan was so successful
that Chief of Police, George Shep-
herd and station manager Frank
V. Webb feel that the club will
be continued with at least an an-
nual check up for the motorists. On
the initial day of the drive 410 city
busses and taxi-cabs, as well as all
the police cars, “went through the
mill” and posted their safety decals.

 NEW BUSINESS:

S ———— i

WQXR, New York: Tourne:
Watches has signed a 52-week co
tract for a ten-minute musical pr -
gram, Monday through Friday
10:05 a. m. Tourneau also sponso
“The Daimond Horseshoe” on W(
XR on Wednesday evenings, Me
win J. Chasen Advertising Agen
handles the account. Doubleday. .
Co. has begun its third year (
WQXR with “The Book Concer!
heard Sunday, 10:05-11 a. m. Hub
Hoge is the agency. Brown ar
Williamson Tobacco Corp. h °
bought evening. weather repor
three nights. weekly for 52 weel
for XKool cigarettes and other pr-,
ducts, through Ted Bates and Co.

T .~

WGN-TV, Chicago: Durkee Far |
ous Foods, Chicago, will renew
one-minute live announcement
“Chicago Cooks-With Barbara Bar
ley,” 4 to 4:30, for 13 weeks fro
Sept. 22. C. Wendell Muench & C
Chicago, is the agency. S.0.S. Cor
pany, Chicago, will renew a on
minute live announcement in t
same program, Tuesday, from 4 ¢
4:30 p.m., beginning Sept. 27, M ¢
Cann-Erickson, Inc., Chicago, han
les the account. Dandrug Corpor
tion, Highwood, Ill., has contract
for two weekly film announcemen :
Sunday and Tuesday, for 13 weel:

y
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\EW NARBA AGREEMENT IN PROSPECT

7( Seeking Dafa
~ Of FCC Operations

 Zashington Burcan of RADIO DAILY
; Washington—The FCC was called
<yon yesterday to furnish the Sen-
72 [Interstate Commerce Commit-
2 with detailed information on
;e current size of its caseload and
~e speed with which broadcast
ses are being moved. Chairman
:mest W. McFarland of the Com-
‘unications sub-committee wrote
+2C Chairman Wayne Coy for the
~-formation, asking a prompt reply.
The request does not signify any
- aw study of Commission functions,
" (Continued on Page 8)

iilectric Companies Renew
‘ime Period On CBS Web

Eleciric Companies Advertising

rogram, New York, has renewed
i 5 sponsorship of the Sunday 9:00-

30 p.m. time period over the CBS

2twork for another 52 weeks effec-

ve October 2.

“Meet Corliss Archer,” is now be-
.1g presented as a summer replace-

ient for the Electric Theater star-

:ng Helen Hayes. Miss Hayes will
“2turn to the air on October 9.

N. W. Ayer & Son, Inc., is the
: gency for Electric Companies.

"AT&T Reports Sharp Rise
In Net Income Thru July

An American Telephone & Tele-
rraph Co. interim report to the FCC
his week showed a gain of nearly
6,000,000 in net income for the
.even-months period ended July 31,
949, The totals were $106,330,273,
gainst $100,615,813 in 1948 period.

During July alone, however,
ATET sustained a net loss of $1,579,-

{Continued on Page 2)

|
Alds Polio Drive 1
Cleveland—In an cifort to aid

(" Polio Fund drive, WGAR sched-
uled 12 hours of programming tho
past weckend In the interest of
raising funds to help combat the
national ecpidemic. During the
period 2,400 volunteer subscrip-
tions wero received through tele- |
phone calls and WGAR raised |
around $15.000 for the benelit of |
the fund. |

AFM Rejects Raise

Members of Local 802, Ameri-
can Federation of Musicians, by
vote at the annual by-laws meet-
ing at Town Hall in New York
on Monday declined to author-
ize oan increase in dues from
$16 annually to $24. The resolu-
fion to raise the dues had been
made by Jack Stein, treasurer of
the musicians’ union.

Webs Seek Injunction
On "Giveaway' Edict

Attorneys for three networks—
NBC, ABC and CBS are expected
to file petitions in the United States
Southern District court of New
York today asking for a preliminary
injunction restraining the FCC from
putting in effect its order on give-
away shows on October 1. The net-
works will ask that a three judge
court be named to pass on the legal-
ity of the FCC ruling and that the
preliminary injunction remain in

(Continued on Page 2)

Motorola Declares Div.;
Business Held ‘Excellent’

Chicago—Members of the board
of directors of Motorola, Inc., at a
meeting on Tuesday declared a
dividend of 25 cents per share on
common stock payable on October
15 to stockholders of record as of
September 30, 1949,

In announcing the dividend, Paul
V. Galvin, president of Motorola,

(Continued on Page 2)

Complete Havana Agreement Revision
Expected During Present Session
Of Conference In Montreal

GOP Opens NY Drive
With Ap(—Suslainer

ABC and 15 of its New York state
affiliates will make sustaining time
available tonight to the Republican
State Committee for broadcasting
the acceptance address of the U. S.
Senatorial candidate, Sen. John
Foster Dulles. Gov. Thomas E.
Dewey and Sen. Irving M. Ives will
also be heard.

Dewey and Dulles will speak
from Albany, and Ives from Wash-

(Continued on Page 2)

Cocoa Producer Expands
Initial Use Of Radio

C. J. Van Houten & Zoom, Inc., a
Dutch cocoa producer, has pur-
chased participations in WOR’s “The
McCanns At Home,” Tuesdays and
Thursdays, 9:30-10 a.m., beginning
Sept. 20.

The 13-week contract was handled

(Continued on Page 2)

McCarthy News Program
Gets Marlin Sponsorship

The Marlin Firearms Company, in
behalf of its Marlin's razor blades,
has purchased WNIBC's7: 30-7:45 a.m.
“News With Charles F. McCarthy”

(Continued on Page 2)

Of Radio

Life Points Out Prestige

In Advertising

“Life” magazine took the four ma-
jor webs for a free ride yesterday
in a full-page advertisement appear-
ing in the New York Times.

All four networks were included
in a list of the nation's top ten ad-
vertising media, graded by dollar
volume of advertisers’ investment.
“Life” itself headed the list, with a
total of $10,059,716 for the period
from January through June, 1949,
CBS followed with $33,605205 for

the same period, and NBC wis in

third place with $33,489,085. ABC
was fifth with $23,465,161, and Mu-
tual was in eighth place with $10,-
279,274.

The “Life” ad scrupulously point-
ed out that network figures repre-
sented only the iime costs. All fig-
ures were gross, and were obtained
from the Publishers’ Information
Bureau. The "Life” ad is scheduled
to run also in the New York Herald
Tribune, and in Chieago, Detroit,
and Philadelphia newspapers.

By Staff Correspondent

Montreal—Delegates from
five countries started work
this week toward a full re-
vision of the Havana Agree-
ment on crowded radio chan-
nels as Transport Minister
Lionel Chevrier opened the
Third North American Re-
gional Broadcasting Confer-
ence expressing confidence

(Continued on Page 8)

MBS Denies Charge
Re Time-(learance

Chicago—Rumors in some trade
circles that Mutual cannot clear
time for a national sponsor