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ERVEImER,

PIONEER OF THE AIR

NOUNDED IN 1919, the Radio Corpora-
tion of America has completed 18 years
of pioneering etfort to develop and improve
the uses of radio.
Starting “from scratch,”” RCA has created
a world-wide communications system with
direct circuits between the United States and
42 foreign countries, and with ships at sea. [t
has created a nation-wide broadcasting sys-
tem of endless cultural possibilities, now
rapidly expanding its services by short-wave
toall the world. 1t has created essential instru-
ments for the radio transmission and recep-
tion of sound, of code messages, and of fac-
simile reproductions, and for the recording

motion picture Alm. It has created countless
radio devicesindispensable to modernscience,
industry, medicine, telephony, and public
safety. It has created the basis for a system
of electronic television, forecasting the day
when radio sight, added to sound, will per-
form a useful public service.

Today the Radio Corporation of America
is owned by nearly a quarter of a million
stockholdersin 48 states. No one person owns
asmuchas %2 of 1% of itsstock. Achievements
of the past 18 yearsare a tribute to the Ameri-
can tradition of service in the public interest
through private initiative and ownership.

RCA presents the * Magic Kev’” every Sunday,

and reproduction of sound on records and on 200 3 P, EST., on NBC Blue Neticork.

i

RADIO CORPORATION OF AMERICA
RADIO CITY » NEW YORK, U.S. A.

NATIONAL BROADCASTING COMPANY . RCA MANUFACTURING COMPANY, INC.
RCA COMMUNICATIONS, INC. « RCA INSTITUTES, INC. « RADIOMARINI CORP.OF AMERICA
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A Bit OfFf Introduction

By THE EDITOR

E&&Amo DAILY, the national daily newspaper of a great industry, is happy
to present to the radio world its first vearly edition of RADIO ANNUAL.
Whether one thinks of radio as an art or as a business, it has become one of
the world's greatest industries, the entertainment medium for many millions
cnd a tremendous force for cultural and educational enlightenment. To its
everlasting credit, it is the cleanest and most wholesome medium of public
expression in the world. Iis ramifications are many. Hundreds of its important
elements dovelail in synchronic precision. Television is just over the hill
And so—

HN THE pages that follow, RADIO DAILY,
through RADIO ANNUAL, presenis a prac-
tical and working guide to Radioland and a
picture of what's what and who's who in the
radio field. Statistical and informative data
has been gathered from the four corners of
the world. For ready reference, the volume
has been broken down into three major sec-
tions: 1, “Stations and Networks,” the back-
ground of the industry; II, “Backstage.” which
includes the studio and all elements entering
into the production side of radio; IIl, “The Busi-
ness Side,” covering the important part played
by the advertising agency, the station repre-
sensative and the sponsor before the program reaches the mike. Lesser but
important departments include “The Literary Side,” “The Legal Side,” “The
Cultural Side,” “Television,” “The Technical Side” and a comprehensive
“Foreign Section.”

ESADIO ANNUAL has been an entire vear in preparation. It has had
the complete and enthusiastic cooperation of every branch of radio.
To the various government depariments in Washingion and New York, to the
Federal Communications Commission, the National Association of Broad-
casters, the Federal Trade Commission, the Columbia Broadcasting System,
the National Broadcasting Company, the Mutual Broadcasting System and
the many others who have helped to

malke the accuracy and compleleness .

of the following pages possible, the edi- CZEA’ %%‘
tor takes this opportunity of expressing »
his sincere thanks and appreciation.
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Radio time alone is worthless. Its
value is determined by the use made
of it. Transamerican was founded
on the conviction that the program
is the most vital element in broad-
casting.

The soundness of this conviction
is evidenced by sales totalling five
millions of dollars.

TRANSAMERICAN BROADCASTING
AND TELEVISIIJN GUHPUHATIUN

JOHN L. CLA

NEW YORK CHICAGO HOLLYWOOD

521 Fifth Avenue 333 North Michigan Avenue 5833 Fernwoo d Avenue
MUrray Hill 6-2370 STAte 0366 HOllywood 5315
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TRANSCRIPTIONS

programs

recorded

by vus at

29 West 57th Street,
New York, N. Y.

are heing broadcast

~all over the map
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KATE SMITH

“THE SONGBIRD OF THE SOUTH"

J)

THE KATE SMITH HOUR

SPONSORED BY

Swans Down Cake Flour—Calumet Baking Powder
|
® |

Tep CoLLINS
| PRODUCER
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o
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@ Tops in progriom sonmd transmission is
Vewrea-Cer Wide Range recording. pro-

dueed only by World at Tran=eviption Head-

fjnarkers,

Back of thi= amazing method#® stund vears
ol vescarch by Bell Labovatories experts, the
cugineering sonits of Western Bleetrie Come
pany, aml the unequalled  experience  of
World Browdeasting Systeme in thee highly
specialized art of radio recording.

120 advertisers in 1937 houglit more than
S howrs on 485 stations 1o broadeast
their World  recorded  progroms. As  of
Februgey 1, 1938, over 150 stations (437 in

1L 5 amd Canada) had installed  special
eauipnient to broadeast World's Ve
CuT programs.

Transeriptions vepresent only o small per-

eentage of total campuaign costs, vet they may

affeet the value of every vadio dollar yon
spend,  Proteet vour advertising investment
all the way—insi=t on Vennecu-Cor Wide
Range recording.

L - -

FHearing is believing!  An audition at am
Waorld oftice, or any W orld-afiliated <tation.
will prove to you theres nothing else on the
air o equal  the beauty  and reality of

Viewrrear-tor vreeording amd reproduction,
i

WORLD BROADCASTING SYSTEM

ATLANTA CHICAGO

%'},;mzf/;azx %@%«4@4’

NEW YORK

HOLLYWOOD + SAN FRANCISCO

WASHINGTON
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PEGGY STONE

HOWARD ESARY

Jnteoducing ...

INTERNATIONAL RADIO SALES

A DIVISION OF HEARST RADIO, INC.!
A firm of national representatives organized
to render an improved type of service to a
selected group of stations. A discussion of this
new departure in the ficld of station repre-

sentation will be welcomed . . .

MURRAY GRABFIORN
Creneral Mupayor, Now York Cil)

NAVEOR ROGERS

Marauer, Chicaga

BOW THON ARD
Df et

JOHN LIVINGS TON
Muhussr,

Mamagir, S Filenisg'o
FIOWARLD ESARY
Lo ationaal . Bandie Prowdus dios

Prattyaeennd . Califoraia

PEGGY STONI
Nuvecton, Statiog Rolations, Vihatges
New York ity

WL RO
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The SAGE of Westminster

F I R s T » The shrewd merchant of West-

OHOIOE

minster Street (the principal busi-
ness thoroughfare of Providence)
like other local advertisers, uses
the radio station he knows to be
l[ICAI- FIRST. WPRO has more local

advertisers than any other Provi-

ADVERTISERS dence station.

l/ I/ Double-Checked by
The SAGE of Surveys

L EA n I " & b The local advertiser is right. Both
IN prominent national audience sur-
veys, which serve to guide national

N AT IONAL advertisers, indicate the WPRO
Au D l[ Nc [ audience leadership in the Provi-

su RVEYS dence ared.

W P R [] in Providence

Basic Columbia Broadcasting System Station 630 Kilocycles

Cherry and Webb Broadcasting Company . . . National

Representatives: Paul H, Raymer Co., New York, Chicago.
Detroit, San Francisco.

1R
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NARTIN BLOCK

O’Cedar

Sunday Swing Concert

The Make-Believe Ballroom

Zephyr Cigarettes

Gruen Watch

Davis Baking Powder

B. C. Products

Consolidated Drug

Aspirub

Twenty Grand Cigarette Transcription Series

unageneny WNEW  Artists’ Bureau
501 Madison Avenue
New York
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TRANSRADIO

has

Fstablished Tor all time the vight of the rvadio industey 1o

Iroadeast news without Timit or restrietion.

Identified the principle of Freedom of the press with the prin-
ciple of Treedom of the aiv ... and thas helped strengthen and
perpetnate the hivthright of radio in America D5 independ-

e,

Pioncered and hastened the development ol other vadio media
for the dissemination of news. such as Taesimile and the use
ol short wave wireless Tor rapid. inexpensive delivery ol news

o the hroadeaster.

Shown o more vapid growth in its first your vears than any

older news ageney =showed i its fiest entive decade.
will

Continue Lo serve viddio primarily.
@

Develop newer. more eflicient Torms ol radio newsgathering

and disteibution.
[ ]

Remain the mosl progressive news organization i radios an

the most modern i the world.

Transradio Press Service

24
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e Orchestras
o Artists

e Production

GONSOLIDATED

RADIO ARTISTS, INC.

THIRTY
ROCKEFELLER
PLAZA

NEW YORK, N. Y.
TELEPHONE—COLUMBUS 5.3580

e (Jeveland @  Chicago @  Duallas
L] Hn”_\\nmll ® San Franciseo

e PAUL WHITEMAN

CHESTERFIELD—WABC—(BS
FRIDAYS, 8330 10 9:00 P.M

® RUSS MORGAN

PHILIP MORRIS—TUES.. NBC —8:00ta 8:30 1" &l
SAT.. —CBS, 8:30 to 9:000 P.M.

°* WMAREK WEBER
CARNATION -—MONDAYS—WFAW
NBC. 10:00 to 10:30 P.M.

and others

a4
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Let’s look at the Record!

“One day back in 1931, when radio was a good deal vonnger. an NBC
engineer named ED STRONG. who was working with me on one ol our pro-
duetions. snggested the idea of recording programs ofl the air Tor the pur-
poses ol vhecking and study.

o abradd Towaso’t very enthusiastic, hecause
the :'m'f_\' avatluble records ut that time were prefly useless when it came 1o
proving anything about the show as it came over the air.

Todav. every program that is taken ofl the aiv Tor Batten. Barton.
Durstine & Oshorn s recorded ])} ED STRONG.  We have found these
recordings invaluable in perfecting details of our production and in giving
vs a clear morning-alter view of each rdio performanee.”

Roy 8. Durstine

President Baten, Barton, Daestine & O sharn

“1 believe you were the pioneer
in the field ol 1aking hroadeasts off
the air and doing so intelligentlys
and scientifically. T know vou have
never spared any expense inoyour
ellort o seenre the hinest in recorid-
ing machines amd materials.

After six long vears ol friend-

much pleasure 1o congratulate vou
011 .\'l'll!l‘ ]Ell”({ ?‘Ilvil{f‘h 1{}\\‘{“‘(‘[-‘"‘ Vel
more ')I'!'I.i'l’| 1'|'|'tll‘t|ir1g-'. ol our
broadeasts,

It has been a pleasure 1o associ-
ate with vou, I at any 1time 1 ean
be ol assistance 10 von. please do
not hesitate 1o call on me”

Rudy Vallee

ship and assoviation. it gives me

“We have had records made by
several companies over a period of
a vear. and T believe vou should
know that vonrs have heen far su-

|n'|'in|'_ So alten recards will stand
only two or three plavings.  Not so
with vours.  Your records. nnder

repeated  plavings. preserve  their

orviginal fine quality.  Tnoall eases
the results have heen excellent,
Becanse ol these facts. plus your
reasonable prices. von may he sure
that any Tuture vecording orders
recuiived Ine RADIO - GUIDE will
be placed with youn.™
Wilson Brown
Fastern Iilitm

R Guine

Thanks Gentlemen!

phone us a request for a =ample transeription ol vour show.

And 1o vou other people who use recordings:

Howill eost Vi

nothing o prove Lo voursell you can now huv the finest vecording available
for no more than vou may he paving lfor inlevior qualily.

EDWIN STRONG

3148 TH5h S1.
,l.'l('L.‘-lIII ”l'i}.’lllﬂ ™. Y.

Ine.

I|‘|'II'IF|IIF|H':

NEwtown 03242
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TAKE
IT ANY WAY

YoU LIKE IS

...By the number of local accounts

on the station. ‘e\

...By the number of spot national
accounts on the station.

...Bythe numberof station feature
programs. (And all sponsored!)

...By Cost per Listener.

WNEW delivers more listeners for
the dollar spent than any sta-
tion in Metropolitan New York.

NEW YORK

Covers New York City and its environs

twenty-four hours o day
1250 Kilocycles (2500 Watts by Day . 1000 Watts by Night
STUDIO « 501 MADISON AVENUE « N. Y €
MNationally Represented by WM. G. RAMEEAU CO.
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THIS IS THE FIRST
YEARLY EDITION OF

RADIO
ANNUAL

1938

Designed to cover radio com-
pletely, for distribution shortly
after the first of each year, and
issued to Radio Daily subscribers
as part of Radio Daily Service.
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N—.

Don Lee BROADCASTING SYSTEM

ARPILIATED WiTn

MUTUAL BROADCASTING SYSTEM

TLE AY BiKgL BTARRY

Los Ancetes, CALIFORNIA

International News Service
235 East 45th Street
New York, Ny,

Gentlemen:

Commencing January 1, 1938, we are going to
depend upon INS exclusively for our news
service. We are happy to attest to the fuct
that we have found your service not only time-
1y and accurste, but have also found it suf-
ficiently inclusive so that we could afford

to discontinue one of the other news services
to which we formerly subscribed.

In discussing the adoption of your service
with any of our stations, you may feel free
to refer them to me for a2 testimonial re-
garding the adequacy and efficiency of the
service that we are enjoying from INS,

With every good wish for your continued
success, 1 am

Very cordially yours,

Lewis Allen Weiss
General Manager
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* RADIO

Past - Present - Future

By
DON CARLE GILLETTE
® Editor Radio Daily ®

ESS than two decades ago, radio broadcasting as it exists at present was not
believed possible except by a small handful of persons.
Today it is taken for granted by everybody.

What new wonders it will unfold a generation from now, or even sooner, is up to
those same men of vision who have the courage to carry through despite the doubts
of the skeptics.

Mediums of entertainment and methods of business are continually changing or
being replaced to conform with new inventions and new patterns in mass thinking.

Minstrelsy came and went. Vaudeville did likewise. The legitimate theater is
on its last legs.

Radio entertainment, in so far as type of program is concerned, has pretty much
followed the same course that was trod by the stage, and it is only in recent years
that a few strictly radio formats have been developed to a point where they belong
specifically to radio.

Whereas the engineers and technicians of radio have made steady improvement
in the mechanical end, the producing department has shown less enterprise and
ingenuity; much of today’s dramatic radio fare, for instance, is the equivalent of the
old-time “mellers” of stage and screen.

Radio’s popularity in the years to come will depend entirely on the broadcasters’
ability to hold the public ear by improvements, innovations and periodical fillips to
revive interest when it falls into one of those inevitable ruts.

The stage lost out because it stubbornly refused to admit that any other form of
entertainment could ever take its place.

Radio will insure its own permanence by bearing in mind that something else
can replace it unless radio itseif changes with the times.

35
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Blauk & Stoller, Fuoto

BROADCASTING

HE primary objective of broadcasting should not be

money-making but the meeting of the public demand
for a service that is dependable, impartial and fair to all
American interests and free from features that are
offensive or hurtful.

A very large percentage of our population of all ages
listens daily to broadcast programs. They are heard in
the homes in cities, towns, hamlets, and on the farms.
They reach the people whether at wark or at play. Sta-
tion managers are under a direct and great responsibility
for the character of these programs. Programs in Amer-
ica today are in many respects superior in quality. There
is, however, room for great improvement if this agency
is tf)lljlly to meet the reasonable demands of the listening
public.

Informed social vision wili point the way to an increas-
ingly entertaining, wholesome, instructive and acceptable
service.

Frank R. McNinch

Chairman,
Federal Communications Commission
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CONCERT

SCREEN

N

Tenor Star of the Metropolitan
OPERA  CONGCERT » RADIO ~ MOTION PICTURES

Currvent season booked solid lo June Ist—appearing in
concert throughout America, fifth season Metropolilan
Opera Company, and as guest star on outstanding radio
programs — including Ford, Chesterfield, Coca-Cola, efc.

S s —_
N G e |

VICTOR RED SEAL RECORDS ] KNABE PIANO

38
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RADIO FACTS
and FIGURES

|

There were 723 licensed broadcasting stations in the U. S. at the beginning of 1938;
also 20 licensed experimental television stations.

Number of network stations as of Feb. 1, 1938 were: NBC, 143; CBS, 115;
Mutual, 76.

Out of some 31,500,000 American families, more than 25,000,000 have radio sets;
4 500,000 homes have two or three sets, and there are in excess of 5,000,000 radio-

equipped autos.
e

Radio time sales in 1937 exceeded $125,000,000, compared with $108,000,000
in 1936; national network billings accounted for about 55 per cent of the amount.

Approximately $500,000,000 was spent by the public in purchasing 8,000,000 radio
receiving sets in 1937, against 8,248,755 sets sold in 1936, when the all-time record

was set.
L]

Amount spent on radio talent in the past year is roughly estimated at $45,000,000.
@

A survey by the magazine Fortune on favorite pastimes gave radio first place with
18.3 per cent; movies, 17.3 per cent; magazines-books, 13.8 per cent; hunting-fish-
ing, 11 per cent; watching sporting events, 10.4 per cent; newspapers, 7.1 per cent.

®

The average home radio set is in use a total of four hours daily.
)

Music averages about 62 per cent of total program hours on U. S. stations.
™

The 718-ft. KDKA antenna at Saxonburg, Pa., is the highest welded structure in
the world.
@

Radio sets are replaced every three years, on an average.

S e
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“"COCOMALT”

presents

+ JOE PENNER

EVERY SUNDAY EVENING

COLUMBIA COAST-TO-COAST NETWORK

TIME
5:00 P.M. CENTRAL 6:00 P.M. EASTERN
7:00 P.M. MOUNTAIN 8:00 P.M. PACIFIC

SCREEN—RKO RADIO PICTURES, INC,
“ROLLING STONES” wnow in production
“BING BANG BAILEY” /u preparation

Address:
8665 Sunset Boulevard — Hollywood — California

40
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Ten Outstanding Radio
'News Events of 1937 |
e — = Q@y - — |

Frank R. McNinch Succeeds Late Anning S. Prall as Chairman of FCC
and Orders Drastic Changes in Commission.

American Federation of Musicians Forces Broadcasters to Hire More
Musicians.

@
NAB at Special Meeting Votes Reorganization and Raise in Dues.
@

Unions Launch Organization of Radio Workers, Resulting in Wide-
spread Adoption of 40-Hour Week, Wage Increases, Etc.

@
John Elmer is Elected President of NAB, succeeding C. W. Myers.
@

Warner Bros. Pictures Revealed as Having 65 per cent Control of
Transamerican.

(]
WLW Line is Established as Potential Fourth National Network.

-
Congressional Probe of Radio Demanded in Several Bills.

@
Elliott Roosevelt Becomes Head of Hearst Radio.

Paul M. Segal, attorney, suspended for irregular practices before FCC;
charges against George S. Smith dismissed.

“‘————.—‘*- .’*——____9—’
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THE
FASTEST
GROWING
PROGRAM
I N

AMERICA

RINSO-LIFEBUOY

WITH

AL JOLSON
Y
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MILESTONES

important and interesting

. steps in the progress .
of commercial radio

First patent on a wireless system was granted July 30, 1872, in the U. S. to Dr.
Mahlon Loomis of Washington, D. C.

°
Marconi sent and received his first wireless signals across his father’s estate in 1894.
°

First signal to be sent across the Atlantic was plucked by Marconi in Newfound-
land on Dec. 12, 1901.

Broadcasting as it is known today ‘“officially” started Nov. 2, 1920, when KDKA
of Pittsburgh aired the Harding-Cox election returns. Station operated under an
experimental radio-telephone license until Nov. 7, 1921, when its regular broad-
casting license was issued.

°

First station to obtain a regular license for broadcasting was WBZ, Springfield,
Mass., which was issued a license by the Department of Commerce on Sept. 15,
1921, while WWJ, Detroit, was licensed Oct. 13, 1921, although it opened experimen-
tally on Aug. 20, 1920.

- °
First radio station to broadcast a play by television was WGY, Schenectady, which
transmitted ‘“The Queen’s Messenger,” a one-act drama, on Sept. 11, 1928.
[ ]
Warner Bros. was the first film studio to go on the air with a program—the
weekly “Vitaphone Hour” over CBS in 1928,

[ ]
A telephone tieup between WEAF, New York, and WNAC, Boston, on Jan. 4, 1923,

was the first “chain” broadcast; first multiple station hookup took place in June
of same year.

—_— °
Dempsey-Carpentier fight was the first boxing match to be aired, with Major
Andrew J. White as announcer, on July 2, 1921.
[ ]
Opening of Congress was broadcast for the first time on Dec. 4, 1923.

First international program was rebroadcast by WJZ from Coventry via Houlton,
Me., in 1924.

First coast-to-coast broadcast took place Jan. 1,7192’7, when a Rose Bowl football
game was aired.

First round-the-world broadcast sent from Schenectady on June 30, 1930.
°
President Roosevelt inaugurates “fireside chats” on March 12, 1933.

WLW in Cincinnati starts operating with 500,000 watts, first and only station
with such power (experimental).

29R?9A365tarts television tests from Empire State Building, New York, on June

43
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Management

Lyons, McCormick & Lyons

PHIL BAKER

Currently appearing in

“The Goldwyn Follies” |

The Good Gulf Program
Sunday 7:30 — 8 P. M. EST.
Columbia Broadcasting System

]
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NATIONAL NETWORKS
By
= M. H. SHAPIRO . w
P ¢ Associate Editor RADIO DAILY »
o Sy — -

NQUESTIONABLY one of the most healthy and progressive industries
in the world, the major networks, virtually without knowledge of
depressions, much less recessions, have never taken a step backward

since their inception. Continuous progress, both financially and as public
servants, has marked each successive month of their comparatively short
histories, with the lucrative 1937 score showing a 16 per cent increase
in gross receipts for the three major companies. Of the record breaking
total of approximately $69,200,000, NBC contributed $38,651,286, up 12
per cent, for both the Red and Blue webs. CBS gross billing totaled
$28,722,118, an increase of 24 per cent. Mutual billings for the year were
not far from the $2,000,000 mark. The general trend at the close of the
year was highly encouraging, as evidenced by the December billings.

During the year 1937, NBC the radio network, and are con-
added 41 stations (although not tinuing to write it, daily.
quite as many markets), bringing Educational side was strongly
the grand total for the Red and advanced, with NBC hiring Dr.
Blue to 143 stations, with more ad- James Rowland Angell, former
ditions in line for 1938. CBS added Yale University prexy; as educa-

21 stations and 18 markets, 3 out- tional counselor. CBS formulated

lets being involved in station . .
chSnges ggiving' a grang tota]l O‘,)Jf its Adult Educational Board, com-

108 at the close of the year. For prised of a strong array of nation-
1938 additional outlets have been ally known educators and publi-
set. Mutual, which began the year cists. NBC brought Toscanini to
with 20 odd stations, increased the conduct its own symphony orche_s-
chain to 76 all told. In each in- tra to match CBS’ New York Phil-
stance, whether NBC’s two chains, harmonic broadcasts. Mutual has
CBS or Mutual, the wattage added likewise sought to leave no stone
was a considerable factor. unturned in an effort to maintain
Apart from newcomers, increased good music and educational fea-
power grants to numerous outlets tures.
further boosted the wattage, while For 1938 the financial outlook is
NBC and CBS expansion plans better than ever. The major net-
were much in evidence as to new work executives are busy concern-
equipment and facilities. Adver- ing themselves with new develop-
tisers and their agencies have ac- ments, problems and obligations to
tually written the success story of the vast listening public.

(For complete network section please turn to page 129)

Sre— N O I~ == =
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JACK MAJOR

phs

Willson Powell & Hayward, Inc. Columbia Artists, Inc.

444 Madison Ave. 485 Madison Avenue

New York City New York City

PLaza 5-5480 Wilckersham 2 - 2000
46
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1937-STAT

IONS-1938

¥ M. H. SHAPIRO

Associate Editor RADIO DAILY

ENERALLY speaking, the individual station found itself in a stronger
position financially during the year 1937 as compared to the year
previous. A spot business recession made itself felt in the late fall,

but this was considered more or less a part of the same aspect that con-
fronted many other industries at the time.

For the coming year the broad-
casters will be under additional
overhead of serious nature, par-
ticularly the independently owned
affiliated outlets of major webs.
The increased burden imposed by
the AFM requires a minimum of
$1,500,000 to be absorbed in extra
musician salaries by the affiliates
alone. What, if any, additional bur-
den will be imposed upon the whol-
ly independent stations remains to
be seen at this writing.

Two major problems that con-
fronted the broadcasters in 1937
were the AFM demands and the
decision to reorganize the NAB,
brought to a head as a result of the
musician situation. Outcome of the

reorganization plan for the trade
association will be found in another
section of this volume pertaining
to the NAB.

Usual percentage of Construc-
tion Permits for new stations were
issued by the FCC during the year,
and important power increases
were granted numerous outlets.
Appointment of Frank R. McNinch
as Chairman of the FCC and the
resultant new setup and procedure
is generally regarded as being a
fair one. Utterances by Chairman
McNinch and other commissioners
indicate no drastic changes in
policy beyond what has taken
place.

-]

(For complete station information please turn to page 159)
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Jack Benny

JELL-O PROGRAM

M_)/ Cast:

MARY LIVINGSTONE

DON WILSON

PHIL HARRIS

KENNY BAKER

SAM (SHLEPPERMAN) HEARN
ANDY DEVINE

My Authors:

BILL MORROW
ED BELOIN
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lTELEVISION AND THE
| RADIO INDUSTRY

|I
By David Sarnoff

'! President Radio Corporation of America, and Chairinan of the Board
of the National Broadcasting Conrpany

: &

ADIO—which grew from the seed planted by physicists to the point
Rwhere it affects the life of nations — has “arrived,” but only

at an early station on its journev. We are just beginning to enter,
in any practical way, the fascinating domain of ultra-high frequencies
—-in which radio sight will be added to radio sound.

RCA EXPERIMENTAL STATION

Television emerged from the labor-
atory “into the open air” on June 29,
1936. At that time RCA engineers
began transmitting tlelevision images
from the RCA experimental station at
the top of the Empire State Tower,
New York City, to receivers at selected
observation points throughout the
metropolitan arca. As a result of con-
tinuous experiments under actual serv-
ice conditions the transmitting anten-
na and much of RCA’s oflher televi-
sion equipment has been remodeled
several times.

TELEVISION ENGINEERING
PROGRESS

Week by week and month by month
television engineering progress has
seemed slow and difficult. Yet when
we look back today over the relatively
short period 1ihat separates us from
our first television field tests we can
observe a nuimmber of definite and prom-
ising achievements.

Whereas in 1936 each separatle image
was scanned with 343 lines, today we
are scanning with 441 lines. This
standard of picture-definition is now
generally regarded as satisfactory. Dur-
ing the past year the colov of tele-

vigsion pictures has been changed from
green to black-and-white, and their
brilliance greatly increased. The size
of the picture has been increased from
approximately 5 x 8 inches to 7% x 10
—almost double the area. In addition,
important progress has been made in
projecting television pictures of ap-
proximately 3 x 4 feet onto a screen.
Kinescopes and other articles of tele-
vision equipment have recently been
made available to amateur experimen-
ters.

TELEVISION PROGRAMS

These are some of the technical ad-
vances in television accomplished by
RCA engineers during 1937. Mean-
while, the broadcasting service of RCA
—the National Broadcasting Company
—has been operating an experimental
television studio in the RCA Building,
and has also made significant progress
in the development of television pro-
grams. Lighting and make-up, sound
effects, scenic design and studio archi-
tectuve, as well as the manipulation
and coordination of television cameras,
have been the subject of continuous
study and experiment by NBC engi-
neers and program specialists. New
techniques for the writer, the director,
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and the actor are being explored. Prac-
tical experiments with outside televi-
sion pick-up equipment are now under
way. It has become apparent that the
television program must blaze many
new trails in order to develop a form
of presentation fitted both to the scope
and limitations of the new medium.

Ultimately television will create its
own individual art form-—a fresh and
unique world of illusion. It will sup-
plement the older arts of stage, motion
picture, and sound broadcasting, and
supersede none.

TELEVISION TALENT

In the world of creative and expres-
sive art the hardest question which
television propounds is that of sup-
plying talent. Television broadcasting,
even more than sound broadcasting,
will be the great consumer of art. It
will constantly demand more and bet-

ier writers, musicians, actors, and
scenic designers—new thoughts, new
words, new songs, ne wfaces, new
backgrounds. Unlike a play on the

stage or a motion picture which may
run for a year, the television program,
once it has been shown to a national
audience, is on the scrap-heap. It is
finished. Television will call for a
whole new generation of artists.

COMMERCIAL TELEVISION

In evolving a satisfactory program
technique we have already learned
that television programs will cost much
more money than sound broadcast pro-
grams. If television programs are to
be provided through the support of
commercial sponsors, advertisers must
first be furnished with sufficient circu-
lation to justify their expenditures.
Here we have the dual problem of si-
multaneously creating a cause and an

effect: we must create large audiences
in order to support costly programs,
and we must build costly programs in
order to attract large audiences.

FACILITY PROBLEMS

To meet the requirements of a na-
tionwide television service, vast sums
of money must be invested in new fa-
cilities. The present range of useful
television signals is less than 50 miles.
The creation of even limited networks,
with connection by coaxial cable or
radio relay, is a highly expensive un-
dertaking. As in every other pioneer-
ing development and rapidly changing
art such investments cannot be made
without risk. I believe, however, that
the same American pioneering spirit
of private enterprise which has given
us great systems of transportation and
communication, and has produced the
great industries of the automobile, mo-
tion picture and radio, will likewise
provide us with a nationwide system
of television.

THE NEW INDUSTRY

Radio has already furnished exten-
sive employment to both capital and
labor. In television, the newest child
of the radio art, we can foresee an-
other vigorous industry which will pro-
vide many new avenues of employment,
and will furnish opportunities to the
younger generation looking for careers
in new fields.

We can, I believe, look forward to
the ultimate establishment of an Amer-
ican television system, which, like our
present system of sound broadcasting,
will employ many thousands of work-
ers, will offer a unique advertising serv-
ice to American business, and will ren-
der a free educational and entertain-
ment service to the public.

(For complete television information please turn to page 443)
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By A. B. CHAMBERLAIN,

Columbia Broadcasting

Chief Engineer

System. Ine.

HAT the power output from one microphone is so small that it would
require the combined output of twenty-four billion microphones—or
about twelve to every human being on earth—to produce sufficient power
to light an ordinary 40-watt electric light bulb. Broadcast microphones

produce only .00000000166 watts.

This is amplified thirty trillion times

(30,000,000,000,000) before being broadcast from a 50,000-watt station.
This is accomplished without distorting the character of the original

complex sound wave.
SOUND WAVES

That radio waves travel with the
same velocity as light—186,000 iniles
per second. This is equal to a distance
seven and one-half times around the
world? Audio signals transmitted over
telephone circuits, such as are used
for network transmission, have a vel-
ocity of approximately 20,000 miles per
second. Contrast this with the speed
of sound waves, which is approximately
1100 feet per second. Because of the
difference between the speeds of radio
and sound waves, a broadcast listener
ir California. or a short-wave listener
on the opposite side of the world, can
hear a program broadcast from the
stage of a New York CBS Playhouse
before a spectator seated in the last
row of the orchestra hears it.

OPERATING FREQUENCY

That radio engineering is one of the
most exact of sciences? The operating
frequency of most American broad-
cast stations is maintained with 10
cycles of its assigned frequency. At
1000 kilocycles, this represents a devia-
tion of only ten parts in one million.

RECEPTION

That geography has a lot to do with
radio reception in your home? The
primary service area of a broadcast
station is dependent upon the station
location, frequency, power, soil con-
ductivity, topography, antenna radiat-
ing efficiency, interference from other

53

stations and interference created by
electrical noises—both man made and
natural.

1937 BROADCAST HOURS

That more than 3,250,000 hours of
broadcasting took place in the United
States this past year? Nine stations
operated by CBS originated 100,000
programs during this period. Of these
100,000 programs 20,000 originated for
the Columbia network from the New
York studios alone. This vast amount
of entertainment was made available
to 25,000,000 radio homes and 4,000,-
000 radio equipped automobiles. There
are at the present more than 100,000,-
000 radio listeners in this country.

FADING

That fading is caused by the ‘“sky”
and “ground” wave signals, radiated
from a single location, arriving at the
point of reception over paths of dif-
ferent distance? This results in the
signal being received at different in-
tervals of time. Broadcast receivers
that use automatic volume controls
compensate to a great degree for “car-
rier” frequency fading but are not cap-
able of eliminating “selective” fading,
which is the result of the “carrier
wave” and side band or audio frequen-
cies fading at different time intervals.
This phenomena identifies itself by
“mushy, distorted” reproduction. Fad-
ing is a transmission evil which engi-
neers are continually investigating in
the hope of eventual reduction or pos-
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sible elimination. During the past few
years the use at many stations of so-
called “anti-fading” antennas has
greatly improved this condition.

WIRE LINES

That more than 60,000 miles of wire
lines are used, on a permanent basis,
to distribute broadcast programs
throughout the country? The Colum-
bia Broadcasting System, the world’s
largest broadcasting network, is com-
prised of 111 stations located in the
principal cities of the United States.
Canada and Hawaii. The amount of
electrical power consumed by these
CBS stations in one year would operate
the average receiving set three hours
per day for 250,000 years.

PERFORMANCE STANDARD

That all broadcast stations must, ac-
cording to regulations, operate with
good engineering practice? A modern
station should be capable of stable
high-fidelity performance from micro-
phone input to antenna output inclu-
stve. Satisfactory performance sland-
ards, as present, are as follows:

(A) Studio acoustical properties
should be properly related to equip-
ment performance characteristics. The
average reverberation period should be
optimum for a given studio size and
should be substantially the same at all
frequencies from 50 to 8000 cycles per
second.

(B) The audio response from micro-
phone input to antenna output should
be uniform from 50 to 8000 cycles per
second.

{C) Overall audio distortion should
not exceed 3% r-m-s from 50 to 8000
cycles per second at 95% modulation
with full rated antenna input power.

(D) Extraneous noise and hum mod-
ulation should be 60 decibels, unweight-
ed, below 100% modulation.

(E) Radio frequency harmonic sig-
nal intensity at one mile should be 70
db or more below fundamental signal
intensity.

(F') The carrier frequency should be
maintained within *=10 cycles per sec-
ond of the assigned frequency.

(G) Antennas should produce an ef-
fective field intensity at one mile, with
one kilowatt antenna input power, cor-
rected for attenuation of at least 160
mv/m for low-powered stations and
230 mv/m for high-powered stations.

INTERNATIONAL BROADCASTS

That international broadcast station
activities in this country reached a new
high this year? WMore than 200 interna-

o

(%)

tional program relays, originating at
many worldwide points, were sent to
CBS audiences in the United States.
CBS international station W2XE, oper-
ating on its five assigned frequencies,
was on the air more than 5,000 hours
during the past year and transmitted
12,000 programs, many of which were
arranged for W2XE'’s international au-
dience only. Thousands of letters ad-
dressed to station W2XE were received
from 38 foreign countries and from
nearly every state in the Union. The
operating schedule, as related to fre-
quencies used by this station, is
changed several times annually in or-
der Lo render maximum service at dis-
tant points. The best frequency for
optimum results is, in general, depend-
ent upon time of day and season of
the year. This station uses high-gain
directional antennas which radiate a
maximum amount of energy either in
the direction of Europe or toward Cen-
tral and South America.

EQUIPMENT DEVELOPMENTS

That although the improvement in
the fidelity of transmission and recep-
tion is a gradual transition process,
there were many recent outstanding
circuit and equipment developments
resulting in more efficient technical op-
eration? These developments include
the Doherty circuit used in high
powered broadcast transmitters; stabil-
ized or negative feedback used in both
audio amplifiers and in broadcast trans-
mitters; the uni-directional micro-
phone; the automatic peak volume lim-
iter; the shunt-fed antenna; high, uni-
form cross-section, anti-fading vertical
radiators; new and greatly simplified
measuring equipment used for routine
checking of station equipment per-
formance: greatly improved receiving
sets; all-wave antenna kits; automatic
tuning.

RADIO SPECTRUM

That less than one-half of the broad-
cast stations in the country are affiliated
with national networks? Of the total
usable radio wave spectrum, the broad-
cast band 550 to 1600 kilocycles inclu-
sive occupies only three-lenths of one
per cent (0.3%) of the radio spectrum,
which includes radio frequencies from
10 to 300.000 kilocycles per second. A
broadeast channel is 10 kilocycles wide.
Contrast this with the present-day tele-
vision channel which is 6,000 kilocycles
in width. A single television channel
would, on the presenl basis used in
allocating broadcast stations, accom-
modate 4000 broadcast stations.
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Production in the broadcasting in-
dustry reached its highest pcak in the
past year. Financially, technically and
generally, 1937 was the most successful
year enjoyed by the industry in its brief
history. The three major networks, Na-
tional Broadcasting Company, Colum-
bia Broadcasling System and Mutual
Broadcasting System, showed a total
gross billing for the year of $69,200,000,
an approximate increase of 16 per cent
over 1936. Technical advancement
brought renewed efforts in the television
field, and 30 new broadcasting stations.

Program production was brought
closer to Hollywood when both Warner
Brothers and Metro-Goldwyn-Maycr en-
tered the broadeasting field by produc-
ing radio shows for commercial inter-
ests. NBC, because of the added impor-
tance given to Hollywood by radio,
shifted its west coast headquarters to
that city from San Francisco. Many
large shows were removed from New
York to Hollywood eithev to draw upon
the vast talent rcsources of that city,
or because their stars had film commit-
ments. Columbia Broadecasting System
launching a new cxpansion project to
facilitate the handling of programs
from the wesl coast.

The networks, in addition to financial
gains, continued to build station affilia-
tions in a fight for supremacy. NBC,
with its two webs, added 41 stations,
bringing its total number of affiliates to
143; CBS, with 21 additions, brought
its total to 115, while Mutual can now
boast of a coast-to-coast network of 76
stations.

Union activities during the past year
entered the production phase of broad-
casting with a splurge. American Fed-
eration of Musicians battled with the

BACKSTAGE

RADIO PRODUCTION DURING 1937

NORMAN S. WEISER

RADIO DAILY

entive industry 1 an attempt to put
morce nusicians on the payrolls of the
radio stations. AFRA came into being,
and embraced all radio talent exclusive
of musicians. American Communica-
tions Association, formerly known as
ARTA, organized the technical staffs
of radio stations with resultant 40-hour
weel, wage boosts and other conces-
sions from employers. Towards the close
of the year, ACA widened its scope to
embrace all slation personnel. AGRAP
was organized and made rapid strides in
its efforls to ovganize in a well knit
organization all announcers and pro-
duction men.

Dramatic programs came into their
own, with both NBC and CBS offering
Shakespearean cycles as sustaining fea-
turcs. MBS joined the parade with Or-
son Welles and his troupe presenting a
radio adaptation of Les Miserables.
Script shows showed remarkable in-
crcases, while an effort was made to
divest juvenile programs of all blood
and thunder. International broadcasts
were frequent, and a close commercial
alliance with Canadian broadcasting sta-
tions was made when numevous spon-
sors added the Canadian network to
theirr Amecrican chains. Program pro-
ducers became aware of the growing
trend towards quality music, and advo-
cated same to the industry.

The broadecasting year 1937 left a
high murk for the industry to shoot at
during 1938. Production has reached a
high state of perfection in so far as
broadcasting is concerned, and is now
concentrating on its next problem of
major importauce, Television. The ad-
vancement of 1938 will largely depend
tupon the advances made in that field.

(200 pages of complete production data—see page 465)
S— O WP’
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RADIO ABROAD

U. S. Radio Industry's Progress Abroad Is Paced by Lfficient Service
of U. S. Dept. of Comnmrerce.

The American radio industry’'s progress during the last 12 months in the foreign
market has been paced by the splendid and comprehensive service rendered by the
Radio Section of the Electrical Division of the Burean of Foreign and Domestic Com-
merce of the United States Department of Commerce.

It is the Radio Section, one of the major trunk lines leading to the Federal
central switchboard of American business, which keeps the industry abreast of the
changes abroad and which correlates the unending flow of statistics upon which the
sucecessful pursuit of foreign markets is predicated.

The scope of the Section is compre-
hensive, embracing as it does the man-
ufacture of all receiving and trans-
mitting equipment as well as the
operations of the industry, the ex-
change of foreign and domestic short-
wave programs included. Obviously.
much of the data thus placed at the
disposal of the American industry can-
not otherwise be obtained.

To a marked degree, radio entails
peculiar demands. It is essential that
the Federal government, through its
accredited agents abroad, note the
widely varying conditions and inter-
pret them in terms of world changes,
prospective markets and required adap-
tations. Differing characteristics, tastes
and customs are vital factors in the
correct marketing approach.

The changing political complexion of
Europe, and the altering complexion
elsewhere, serve to further emphasize
the value of other Bureau divisions 1o
the radio industry. Important among
them the Economic and Technical Divi-
sions. The sphere of the Commercial
Intelligence Division is indicated by its
appropriate title. The Commercial
Laws Division, among other valuable
services, provides assistance in foreign
industrial property problems— trade
marks, copyrights. patents, unfair com-
petition, etc. It also assists in adjust-
ing difficulties and disagreements aris-
ing out of foreign commercial trans-
actions.

From the Bureau’s Tariff Division,
the American radio industry receives
speedy reports of all changes in cus-
toms tariffs, trade regulations and
commercial policy. Available as well
are latest information on preparing ex-
port shipments, new trade agreements
and foreign customs decrees.

Probably one of the most valuable
contributions of the Bureau is the
statistical service which shows the
amount of a given commodity — sets,
tubes, parts, etc.—-imported from all
leading countries into a particular for-
eign market. This service, coupled
with basic data on population, re-
sources and production, permits the
exporter in the radio field to accu-
rately gauge his trade possibilities.

Reference already has been made to
the part played by national and pro-
vincial tastes and customs in the suc-
cessful exploration of the foreign radio
market. The Bureau's Radio Section as
the result of its studies has valuable
suggestions to make for the exporter’s
guidance. Not infrequently, appear-
ance, color and design, including those
of labels, may prove a factor.

The Bureau's Specialties Division is
now engaged in preparing a series of
non-technical publications for the ex-
porter covering advertising methods.
Meanwhile it provides lists of foreign
advertising media and lists of foreign
adverlising agencies.

(For complete foreign information please turn to page 925)
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e
PREPARING FOR
TELEVISION BROADCASTING

By
DR. ALFRED N. GOLDSMITH

(Consulting Industrial Fugineer)

= = %]
"

Television 1will be the next tmportant step tn {he progress of
entertainment. It is vapidly gaiming momentiem and will soon be

with us.

The article that follows, by the recognized aunthority,

Dy, Alfred N. Goldsmith, should be extremely helpful to broad-
casters who now have the opportunity, at mintmum trouble and
expense to prepare for the advent of television so that this potent
force, when it comes, muy be skillfully and economically handled
and met with wide public response~—Jack Alicoate.

TELEVISION RESEARCH

Te_levision broadecasting has attracted
considerable attention in the press dur-
Ing the past several vears. Elaborate
researches in the leading radio labova-
tories have been carried out aimed at
the improvement of television metheods:
and engineering development in {hat
ﬁelq has proceeded with considerable
_ra_pldity. As a result. new and prom-
1sing methods of television transmis-
sion and reception have been worked
out to some extent. Experimental tel-
evision transmissions have been carried
out in several cities but no regular or
commercial  television  broadcasting
service has been established nor is
such a service an immediate prospect in
the United States. A television broad-
casting service (with some interrup-
tions) exists in London, but the pubh-
lic has not as yet responded on any
considerable scale by purchasing re-
ceivers.

TELEVISION EXPENSE

The present American bhroadcasiers
are naturally interested in this field.
which may present atlractive prospects
to them in due course. There is a ques-
tion as to the best way for them to
prepare for television broadcasting at
minimum expense and inconvenience.
There is naturally room for consider-
able difference of opinion as to the

61

urgency of such preparation and the
extent to which it is economically justi-
fiable and feasible. For one thing, cor-
porate and national economic judg-
ments are involved. Yet certain gen-
eral suggestions may be helpful in this
connection.

It a television broadcasting system
is studied, it is found to consist of a
number of elements. These will be
briefly described and their present im-
portance considered, with some sug-
gestions to the present broadcaster as to
preparation for their use in television.

TELEVISION STATIONS

Every television station will utilize
an ultra-high-frequency transmitter lo-
cated on as high an elevation as prac-
ticable, and centrally placed within the
area it is planned to serve. The recep-
tion range extends perhaps 20 to 40
miles from the transmitier depending
on local conditions. While the imme-
diate purchase or construction of a tel-
evision transmitler might not be justi-
fied in some cases, the study of suit-
able locations for such a future trans-
mitler s in order. Further, larger
broadcasting stations might be justified
in establishing in the reasonably near
future an experimental low-power ul-
tra-high-frequency telephone broad-
casting transmitter for the experimen-
tal study of transmission and reception
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at various points within their corres-
ponding territory. Facsimile transmis-
sion from such a transmitter is not diffi-
cult and may add to the interest and
ultimate commercial value of the ex-
periment. In this way, the new audi-
ence available to ultra-high-frequency
transmissions may be built up, and the
advertising aspects of such transmis-
sions can be explored.

TELEVISION STUDIOS

Studio equipment for television is
both extensive and expensive. The es-
tablishment of studio facilities at this
time may not be warranted in most
cases, but the location of a suitable
studio for future television purposes
may merit study. Such a studio should
preferably be placed close to the trans-
mitter location to reduce interconnec-
tion costs. On the other hand, since
television studios will be fairly large
and since they do not fit readily or
economically into office-building sur-
roundings, it may be more practical
to locate them in the suburbs. In that
case, they may be connected to the
transmitter either by a radio-relay link
(for example, of the micro-wave type)
or by means of a coaxial-cable connec-
tion. Adequate power supply for stu-
dio lighting, transportation facilities for
actors, and the like must be provided
when the time comes. Experimental
work on a small scale on micro-wave
telephone relaying may prove lo be
useful.

PERSONNEL

The personnel required for television
will in considerable measure overlap
with those now used for sound broad-
casting (just as the present sound mo-
tion picture actors include many who
were successful in the “silent movie”
days). However, there are undoubtedly
some who will fall by the wayside when
television comes. It is desirable to
study available radio lalent so as lo
have a list of artists who, when tele-
vision comes, may still be suitable for
that field. It might also be worth while
occasionally to rehearse such actors in
costume on a simple conventional set,
so as to accustom them to television
conditions (using a few spot lights and
swinging microphones for that pur-
pose). This will also accustom the ac-
tors to memorize their lines and “busi-
ness.”

TELEVISION PROGRAMS

Prograrn production for television re-
quires a different technique from that
for present sound programs. Accord-
ingly script writers, directors, and an-
nouncers should be carefully scrutin-
ized as to their future suitability in
that field. New contacts with persons
who may be useful in the television
field along such lines should be estab-
lished by the prospective television
broadcaster.

SPONSORS

It would also be well for the tele-
vision broadcaster to study the availa-
bility and needs of advertising clients
for television programs. It may be
found that clients not now available
would be particularly attracted by the
television type of program as showing
their product in a particularly favor-
able and attractive light. Wherever
appearance and motion add to the ap-
peal of a product, this may particularly
be the case.

PRODUCTION

The economics of television program
production require careful considera-
tion. It appears certain that television
programs will be more costly to pro-
duce and to fransmit than present sound
programs. Accordingly the entire rate
structure will require revision. Thought
must be devoted to such questions as
the most desirable program duration.
A one-hour television program may
prove far too long as a general rule,
and even 5-minute or 10-minute pro-
grams may become more common than
is now the case. Program consiruction
will take careful planning on the part
of the prospective television broadcast-
ers.

The present broadcasters should be
able to place themselves in readiness
for television, without excessive con-
fusion during the transition stage, by
devoting some thought at this time 1o
the suggesled subjects and by carrying
out modest experimentation along allied
lines as presented in the preceding. In
this way the broadcasting industry can
prepare for an expanded (and presum-
ably useful and profitable) career when
{elevision broadcasting becomes feas-
ible as a service to the general public
and for commercial use.

(For complete television information please turn to puge 443)
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THE EDUCATIONAL SIDE
— OF BROADCASTING —

By LYMAN BRYSON

Professor of Education, Teachers College, Columbia University;
Chairman of Columbia Broadcasting System Adult Educational Board

A

The radio is like the newspaper, the magazine, the book, and the theatre
in being educational in spite of itself. Whatever is broadcast will have
some effect on the thinking of whoever listens and will direct his emotions

in good ways or bad.

Professional education has long ago adjusted itself to most of these
forms of mass communication. The radio is more dangerous and can pos-
sibly be more beneficial than most of the other general educational influ-

ences. We are having a hard time tryving to decide what to do with it.

EDUCATION BY LOCAL STATIONS by using master teachers for sup-

) _ plementary instruction.
There are three obvious ways in

which we can make educational use
. . SUSTAINING PROGRAMS
of broadcasting. One is to take

broadeasting directly into the A second phase is the use of
schools. This is probably best done music, drama, editorial discussion
by local stations under local direc- of current events, open forums
tion except for some programs such such as the Town Meeting of the
as those of Walter Damrosch and Air, and all other ‘“serious” pro-
the American School of the Air. grams for the general enlighten-
Svstematic classroom instruction ment and cultural enrichment of
cannot be put on a national net- the listeners’ lives. I believe that
work. The reasons against it are the broadcasting companies have
partly educational, partly tech- achieved much more in this field
nical. A large city, however, can than they have been generally
carry on part of its classroom work given credit for. Doubtless too
65
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much of sustaining time is wasted
on indifferent music, but the gen-
eral character of sustaining pro-
grams is constantly improving
when judged by educational stand-

ards.

COMMERCIAL ENTERTAINMENT

The third obvious educational
aspect of the radio is the effect on
the public mind of commercial en-
Responsibility here
No
one has authority to demand that
they make greater use of their tre-

tertainment.
lies chiefly with the sponsors.

mendous educational opportunity.
There is some hope, however, that
competition for favorable attention
and a realization that stupid repe-
bad taste,
inartistic fooling disgust

titious plugging, and
dreary
lead the advertisers

people, will

themselves to offer better enter-
itself can
In this

field we are still lost in specula-

tainment. Education

have entertainment value.

tions and the way out is not yet
clear.

EDUCATIONAL CONSULTANTS

Since the larger networks are
now seeking advice from profes-
sional educators and even some of
the program-making advertising
agencies are putting educational
consultants on the staff, it is evi-
dent that the broadcasters want
help. In the meantime, the rela-

tions batween education and enter-
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tainment are being carefully
worked out in the various college
workshops and by some of the sta-
tions that are controlled by the
colleges. Important contributions
the United
States Office of Education and by
national committees
Gradually

with their highly developed sense

are being made by
and confer-
ences. the educators,
of responsibility for cultural and

intellectual values, are being
brought closer to the broadcasters
who have their own professional
skills and their intimate knowledge

of devices and effects.

RADIO AND THE FUTURE

In this country we appear to be
committed to a radio system largely
This has

advantages.

supported by commerce.
both handicaps and
But our newspapers and magazines
are also supported by commerce
and that has not prevented them
from being a major element in our
cultural life. The radio will partly
reflect and partly control the de-
velopment of American life for the
If we do not
realize its full possibilities, it will

next few generations.

be because the general public is not
fully aroused to all that it might
do.
educational

The broadcasting industry, all
all

public spirited citizens share re-

institutions, and

sponsibility for the future.
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A ataYn

- e

Maxwell House Coffee, Kellogg Products, Kraft Cheese,
Nestle's Condensed Milk, Lea & Perrins, Borden Ice Cream,
Coca-Cola, Lima Beans Ass'n., Oregon Pears, Gottiried Baking,
Libby Products, and others.

o T B S e e

Barbasol, Vitalis, Dr. Lyon’s Tooth Powder, Hinds Honey &
Almond Cream, Lydia Pinkham Vegetable Compound,
Musterole, Zemo, Kruschen Salts, Pinex, Italian Balm, Dreskin,
Tums, Rem and Rel, 4-Way Cold Tablets, Camay, Pinoleum,
B.C. Headache Remedy, Danya, and others.

REET MR AREBEC
Chevrolet, Packard, Ford, Nash, Dodge.

RATEATO R BEEeAEE e~

Adam Hats, Oxydol, Edgeworth Tobacco, Domino Cigarettes,
Remington Rand, Postal Telegrams, Railway Express Service,
Drums, Eaton Stationery, Twenty Grand Cigarettes, and others

5000 Wates— DAY 1000 Watts—NIGHT

__I}IAL 1010 . New York rk City
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DON ALBERT

MUSICAL DIRECTOR
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JOE MARTIN

TENOR

BARNEY'S
IDA BAILEY ALLEN
BORDEN'S
HOME DIATHERMY
JULIUS GROSSMAN SHOES
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COMMANDERS

ORCHESTRA CONDUCTOR
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ROBERT STEVENSON

WHN ANNOUNCER

NOW ANNOUNCING

“The Goldbergs”—CBS
“Original Amateur Hour"—WHN
“Coca Cola Sports Preview'—WHN

MANY THANKS!

RAY SAUNDERS

MANAGEMENT

MARCUS LOEW BOOKING AGENCY
1540 Broadway, New York BRyant 9-7800
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Early Bird with

Charlie McCarthy . . . . . . (SOLD)
Voice of the City . . . . . . (SOLD)
Harry Glick . . . . . . (AVAILABLE)
Ida Bailey Allen ... . (AVAILABLE)
Jimmy Jemail,

Inquiring Reporter . . (AVAILABLE)
George H.Combs, Jr. . (AVAILABLE)
Now You Decide . . . (AVAILABLE)
Boxing Bouts . . . . . . .. (SOLD)
Music to Read By . . . (AVAILABLE)

5000 Watts—

How About It? . . . . (AVAILABLE)
Broadway Melody Hour . . . (SOLD)

WHN Original Amateur Hour (SOLD)

Your Invention . . . . (AVAILABLE)
New York Town . . . (AVAILABLE)
Hour of Champions . . . . . (SOLD)
Bowery Mission . . . . . . . (SOLD)
Busy Line Dramas . . (AVAILABLE)
United Press News
(SOME AVAILABLE)
Airfinds . . .. ... (AVAILABLE)
1000 Watts—

TRE AT NAET A -cor Mbnser Nansslr 62 dwr
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FINANCIAL
|

]

NVESTMENT in the radio industry, in terms of actual cash, is com-
Iparatively small. This is because one of the most important elements

in the physical machinery of transmitting programs—the ether—is
obtained by license from the government without cost.

Station and network property and facilities represent an investment
of less than $75,000,000. On basis of business turnover, however,
amounting to about $130,000,000 in time sales last year, broadcasters
as a rule place a high “good-will” value on their enterprises. But FCC
spokesmen have pointed out that broadcasters are not rightfully entitled
to claim value for anything except their tangible equipment.

The manufacturing end of the business has entailed a more sizeable outlay. Lead-
ing unit here, RCA, is a hundred-million-doilar corporation, but its activities extend
beyond broadcasting into the movie, phonograph and communications fields. West-
inghouse, General Motors, General Electric and various other cempanies also turn
out radio sets and accessories as part of their activities, but because of mixed opzr-
aticns of these concerns it is difficult to segregate the radio portion so as to arrive
at an approximate investment in this field.

Radio receiving sets in American homes represent a current investment of about
$1,000,000,000. This is bassd on 25,000,000 sets at an average cost of $40, a con-
servative calculation.

A complete section giving financial summaries and other data on radio companies

whose securities are listed will be found starting on page 769.

“—— )

73

www americanradiohistorv com


www.americanradiohistory.com

No Radio Executive
complete without one!

® Dictograph Telephone Systems are closely
interwoven with the business life of the nation.
For these reasons:

® Flip-Finger Action: No hiddling with dials—a {flip

of the finger and your connection is completed.

® Split-Second Contact: Heavy trallic ar the switch-
board can’t slow you up—-vou contact the voice yvou want
when you want it.

® Complete Privacy: Speaking ol switch-hoards. a
Dictograph Telephone System “shorl-civeuils™ vour chair-
man ol the hoard, the operator. It's a completely eflective
cure 1or Oflice-Rumoritis.

® If Your Staft is More than You: A Diciograph
Telephone Svstem is just as necessary, just as praclical
in a lwo-room office as « honeveombed corporation. You'll
realize the truth of this when you—

® Get the Facts! They're contained in Booklet 22
which bristles with practical veasons-whyv.  Write fov it
today!

Dictograph Inter-Communicating Telephone Systems

THE ORIGINAL LOUD-SPEAKING TELEPHONE
A Division of Dictograph Products Co.. Inc., 580 Fifth Ave., New York, N. Y.
Branches in Principal Cilies
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c
National Association |
of Broadcasters |

—Its Reorganization Program
Washington, D. C., 1938

=

- =]

4

At the sixteenth annual meeting held in Washington on February 14th,
15th and 16th, the NAB Reorganization Plan was adopted without a dis-
senting vote. In accordance with the plan, seventeen geographical groups,
comprising the Active Membership, each elected its member to the new
NAB board. The seventeen directors then chose six directors at large,
making twenty-three members of the new NAB board. This board, along
with the newly appointed president, is to rule the NAB. An executive
committee of six was selected by the board as its next step under the new

NAB regime.

As this edition of RADIO AN- lets and Herbert Hollister and John
NUAL goes to press, it remains Elmer the smaller stations.
for the executive committee to The seventeen district directors

choose the NAB chief executive, are (1) John Shepard III, Yankee-
at a salary ranging from $20,000 Colonial networks; (2) Harry C.
to $40,000 annually. Temporary Wilder, WSYR, Syracuse; (3)7
officials were chosen until late in Clair McCullough, WGAL, Lancas-
March when the next meeting of ter, Pa.; (4) John Kennedy, WPAR,
the committee is to take place. Parkersburg, W. Va.; (5) W. Wal-
Destiny of the NAB is now in the ter Tison, WFLA, Tampa; (6) Ed-
hands of the following, pending the ward W. Craig, WSM, Nashville;

presidential appointment: (7) Mark Ethridge, WHAS, Louis-
Phillip G. Loucks (continues as ville; (8) John Fetzer, WKZO,
Special Counsel until March 21). Kalamazoo; (9) Walter J. Damm,

WTMJ, Milwaukee; (10) John J.
. . Gillin, WOW, Omaha; (11) Earl H
Board: Mark Ethridge. ’ ’ ’ :
oar ar nage Gammons, WCCO, Minneapolis;

Exccutive - Committee: Mark 19y yerp Hollister, KANS, Wich.
Ethridge and Edwin W. Craig rep- ita, Kans.; (13) O. L. Taylor

Temporary Chairman of the

resenting the clear channel mem- KGNC, Amarillo, Texas; (14)

bers, Walter J. Damm and Frank Gene O’Fallon, KFEL, Denver;

Russell the regional or medium out- (15) Ralph R. Brunton, KJBS, San
75
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Manrvin Kirscn

Business Munager

M. H. Stariko

Associate Editor

Howarp Lonpon
Editorial

Tep Lrovn
Editorial

Advertising

LawreNCE KRASNER

ALBERT ASHCROFT
Fisie Gowpman

I 0425

THE

HoLrywoon BrLvn.

JOHN W. ALICOATE
Publisher

Dox M. MERSEREAU
General Manager

Do~ CarLe Gieierre
RaLrn WILK Lditor
Los Angeles
Representative ARTNUR SIMON

Special Representative

RoBERT A. LITZBERG

Norvwan WEISER Statistician
Editorial
l.eonarp M. LEoNarn
Editoriad
Circulution

JacouverTE K1LNESS
M. B. ALTscHULER

Editorial Jonun Anbrus
Granys ZAsoRrIN
HOLLYWOOD

RarrH WiLk

TeLrrnone GraNiTE 6607

PUBLISHERS OF

THE RADIO DAILY

L 4

RADIO ANNUAL
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Francisco; (16) Donald W. Thorn-
burgh, KNX, Los Angeles; (17)
C. W. Myers, KGW, Portland, Ore.

Directors at Large: Harold V.
Hough (WBAP) and Lambdin Kay
(WSB), clear channel members;
Frank M. Russell (WRC) and El-
liott Roosevelt of Hearst Radio,
the 1medium stations; John LElmer
and Edward A. Allen, small sta-
tions.

The NAB as a trade association
for the broadcasting industry was
organized in 1923.

On October 31, 1927, a year after
the birth of the first major net-
work, certificate of incorporation
was filed in the state of Delaware,
the original incorporators being
M. K. Gilliam, M. J. Woods and
Paul W. Morency. Objects, as then
stated under Article 2 and still
holding good, read as follows:

“The object of this Association
shall be to foster and promote the
develecpment of the art of radio
broadcasting ; to protect its mem-
bers in every lawful and proper
manner from injustices and unjust
exactions; to foster, encourage and
promote laws, rules, regulations,
customs and practices which will be
for the best interest of the public
and broadcasting industry.”

At both the fourteenth and fif-
teenth annual conventions, held in
Chicago in 1936 and 1937 respec-
tively, proposals were considered
for the reorganization of the NAB,
and these indicated a growing dis-
satisfaction with the form of or-
ganization which had existed with
but few changes since its inception
in 1923.

During the summer and fall of
1937 it became apparent that rad-
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ical changes and adjustments
would have to be made if the or-
ganization was to fulfill the objec-
tive for which it was created. Upon
request of a representative group
of the membership, the Board of
Directors called a special meeting,
which was held in New York on
October 12th and 13th. Action was
taken which made it mandatory
for the NAB to be reorganized. For
this purpose a committee was cre-
ated by unanimous vote upon a
resolution. Committee on Reor-
ganization consisted of E. A. Allen,
Edwin W. Craig, I£. B. Craney, Wal-
ter J. Damm and John Shepard III,
with Mark LEthridge as Advisory
Member. Subsequently, Phillip G.
Loucks was chosen as counsel to
the committee and is still serving
in this capacity.

Committee went into action and
outlined its plan. More than 100
trade associations were contacted
for information on their setups,
and ideas were invited from the
NAB membership. Result, after
taking into consideration the criti-
cisms and earlier proposals, was a
departmentalization plan, with the
office of Managing Director being
abolished. This was the only large
salaried job in the NAB. In the
vacated position was proposed a
paid president who was to devote
full time and be actual chief ex-
ecutive, not necessarily to be
chosen from the ranks of the NAB
members. Salaried secretary-
treasurer, other newly created de-
partments and provisions for sal-
aried heads was also part of the
new plan. Provisions were made
for increases in dues to care for the
additional overhead.
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National and
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¥ 11/01-'1/10/1011(1/
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New York Office of

MYRON SELZNICK, i

(N. Y.
630 Fifth Ave.
TELFPHONE: Circle 7-620]

Herman Bernie
Jack Chaqueneau

BEVERLY HILLS LONDON

|
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PERSONNEL OF H

FEDERAL COMMUNICATIONS
COMMISSION

as of January 1st, 1938

—— ,;___H:_/_J —

N

Commissioners
FRANK R, McNINCTT

Chatrmnan

T, AN, CRAVEN TIHAD H. DROAN
t‘.}::ol{'(;\r. i\%kzk'[f{:'\xﬁ,\\'xx-'. Secretary PAUL A WALKER
FUGENT O. SYKES 101 SLOWIHK NORMAN S CASE
Assistant Secretary Chief Accountant
TOHN B, REYNOILDS WILLTIAXM T NORTLERTD
" General Counsel Chief, International Section

Assistants to General Counsel Chiet, Field\\S_ e]c)tloﬁ]]ilzﬁ?lp ]eermg Dept.
GEORGE B, PORTER Chief' Liceﬁse Blil‘éau
WILLIAN H. BAUER (cleting Assistanty W AT S, vas
JAMES N KNENNEDY (Aceting Assistant) e o an TR
. . Chief, Audits and Accounts
Chiet Engineer I, \. CORRIDON
FLWELL K JETT Chief, Press Section
Assistants to Chief Engineer G. T \WISNER
ANDREW CRUSE NICHOLAS T, CURETON

Chief Examiner Chief, Duplicating
DAVIS G ARNOLD PAUL H. SHEEHY
FIELD FORCE
T. CHARLES C. KOLSTIER WHLLLANM 10 DOWNEY
Customhouse, Baston, Mass, San Diego, Calif,
20 ARTHUR BATCHELLER 12 ¥, FORIED GRENVIES
1020-30 Tederal Bldg.. Customhouse. San Francisea, Calif.
641 Washington St New Vark, N, Y. 15, KENNETH . CLARK
3. LOUTS K. KEARNEY 207 New Courthouse Bldg.. Tortland. Ore.
1200 U, S, Customhouse. 4. T C. HHERNDOY
Jud & Chestnur Sts. PhiladeIphin, Pa SO8 New luderal Bldg.. Seattle, \Wash,
40 CHARLES A, ELTLERT STACY W, NORMAN
oo MetTenve, Baltimore, Ml Juncan, Alaska
A0 EDWARD BENNETT 15, EDWIN SO ITEISER
402 New P. O. Bldg.. Noriolk, Vi 338 Customhonse. Denve o Colo.
6. GEORGE S, TURNIER 16. C. W. LOEBER
411 Federal Annex. Atlanta. Ga. 027 Main PP, O, Bldg.. St. Paul. Minn.
WIT.LIAM B, FOLLEY 17. WAL J. McDONNUEILL
Savannah., Ga. 410 Tederal Bldg.., Kan<as City, Mo.
7. ARTHUR S, I'TSH 18. H. D. TTAYES
. 0. Box 130. Miami. Fla. 2022 FEngincering Bldg.. Chicago, IIL
PAUL H. ITERNDONXN. [ 19. EMERY 1. LER
Tampa. Fla. 1025 New Iederal Bldg.. Detroit, Nich.
& THEODORE G DELLER 20 MTLTON W. GRINXNELL
Customhouse, New Orleans. .. 514 Vederal Bldg.. Buffalo, N. Y,
10. FRANK M. KRATOKVILL 21. LEE R. DAWSON
3nN2 U, S. Terminal Anmex. Dallax, Texis. Aloha Tower, [Tanolulu. T. H.
T BERYARD H. LINDEYN 220 1O 1 MeKINNEY
1105 Rives-Strong Bldg.. T.os Angcles, Calif. San Juan. Puerto Rico
MONITORING STATIONS
BENTAMIN E \WOLT TRVING L. WESTON
CGrand  [sland, Nebr. Great Lakes, IIL

ACCOUNTING OFFICE
JACK E, BUCKLEY
45 Broadway. New York., N. Y.
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Jack Benny Jack Haley
Mary Livingstone Kitty Carlisle
Ed Wynn Jack Pearl
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CALIFORNIA

THOMAS E HULL
MANAGING DIRECTOR |

\ CONVENIENTLY
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iN |
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CATICS * FORLM

@ ® ® 4 SUMMATION OF THE VIEWS OF CRITICAL AMERICA,
FROM THE FIRST ANNUAL RADIO DAILY FORUM

ducted by THE RADIO DAILY.

The consensus of critical opinion reflects the varied viewpoints of the
reviewers, editors and columnists on representative American newspapers. both
large and small, who were invited to participate.

QUESTION No. 1

Is radio entertainment progressing, going backward or standing still?

AN analytical and statistical digest of the first annual Critics” Forum, con-

IFTY-FIVE per cent of the critics believed that radio entertainment was pro-

gressing, 5 per cent were of the opinion that it was moving backward and 40

per cent believed that it was standing still. Dominant thought among those
that agreed that radio was moving forward was the expression that programs
were improving and the radio audiences becoming more critical.

QUESTION No. 2

How can news periods be improved?

there must be less editorializing and more straight news; assign news pro-
grams to experienced newspapermen; better delivery—slower tempo and
less shouting; better editing; lewer periods and less repetition.

QUESTION No. 3

Are the number of educational and cultural programs sufficient?

THE majority of the critics agreed that in order to improve the news periods

Y a percentage vote of 71 to 29, the radio editors and critics of the couniry
declare that there is a plentitude of educational and cultural programs on
the air at the present time. Chief comment from many was that educational

matter on the air lacked showmanship due to poor presentation.

QUESTION No. 4

Are you prejudiced against a program because it is transcribed,
regardless of entertainment value?

HE prejudice against transcribed programs is gradually disappearing, due

Tchieﬂy to better quality transcriptions, especially those of a musical nature.

Voting in RADIO DAILY'S first annual Forum showed 58 per cent prejudicec
and 42 per cent on the negative side.

83

www americanradiohistorv com


www.americanradiohistory.com

DISCOVER
THE ITALIAN MARKET
AND YOU WILL FIND
A BILLION DOLLAR
'MARKET

HE ITALIAN MARKET concentrated one hundred miles
around the city of New York is a billion dollar market, with

its own buying habits, its own wholesale and retail outlets and its
own advertising mediums. There are 2,300,000 ltalo-Americans
living and prospering in New York, New Jersey, Connecticut,
Pennsylvania and Delaware. We reach this market every hour of
the day and every day of the year through WOV, WBIL, and
WPEN, broadcasting programs especially designed and produced
to entertain and sell the ltalo-American listeners. We have done
so for the past five years coming to the conclusion that the only
way to sell the ltalian Market is the Italian way. We will be glad
to place at your disposal, with no obligation on your part, whatever

knowledge we possess of the ltalian Market of America.

INTERNATIONAL BROADCASTING CORP., 132 W. 43rd St., New York, Tel. BRryant 9-6080

WPEN - WOV - WBIL

PHILADELPHIA, 1000 Watts NEW YORK, 1000 Watts NEW YORK, 5000 Watts
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QUESTION No. 5

Can small unaffiliated local stations successfully buck network shows,
and how?

RITICS agreed that small independent stations have little chance of bucking
C networks which have greater resources in both facilities and talent.

Principal suggestions advanced included: Localizing scheduled like local
newspapers instead of aping networks; play up events, speakers, news and
talent of local interest; use less recorded material.

QUESTION No. 6

Should radio be (1) government controlled, (2) government regulated,
(3) government censored?

ITH very little qualifying comment, radio critics expressed themselves
.v v overwhelmingly opposed to either control or censorship of radio by the
government. The FCC was approved by a good majority. Results
showed 91 per cent opposed to government control and 9 per cent in favor;
70 per cent in favor of government regulation and 30 per cent opposed; 92 per
cent opposed to government censorship and 8 per cent favoring censorship.

QUESTION No. 7
What types of programs do you like best?

Program Points
LoVariety 786
2. DIama ... ol4
3. Symphony ... 494
4 Dance Bands ... 310
5. Commentators ... .o 294
B. SPOIMSCASIS .« .ot 274
7. Novelty o 198
8. Forums . ... 153
9. Comedy ... 130
10 Familiar Music (Popular and Classical). . ........... ... .. .. ... .. .. 90
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PHIL BAKER

GOOD GULF PROGRAM
CBS

J)

HAL BLOCK

The 3rd Year Writing

PHIL BAKER SHOW

YOUNG & RUBICAM

Previous Commitments
For
Grape Nuts Packard

Studebaker Palmolive
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SOUAWK DEPARTMENT

(Principal Complaints Against Radio)
From Critics’ Forum

Too much Hollywood.
Studio audiences and their applause.
Commercials that are either too long, repetitious or make extravagant claims.
Neot enough daytime music.
Too many serials.
Backslapping among actors and announcers.
Stentorian announcers and those with rasping voices.
Ceocmedians who don't register with listeners despite studio reactions.
Conflicting programs such as Kate Smith and Rudy Vallee at same hour.
Lack of new ideas and new talent.
Ungqualilied commeniators.

Not enough good drama.

<7
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Accuracy-Knowledge and 39 Years Experience

IS THE FIRM FOUNDATION UPON WHICH OUR BUSINESS IS BUILDED

A

Field Intensity and Station Location Surveys.

A

Directional Antenna Systems.

A

Allocation Problems.

Television Specialists.

> %

Broadcast, High Frequency and Ultra High

Frequency Bands.

> %

Management and Sales Analyses.

e

Coverage Presentations for Sales Purposes.

X

Market Data.

A COMPLETE SERVICE FOR THE BROADCASTING STATION

Licut. Comdr. Thomas Appleby, U, S0 ND R,
Pres, and Chief Engineer
—special Appointment—
Civilian Radio Engineer U. S, Navy Dept. in 1919

APPLEBY & APPLEBY

Consulting Radio Engineers
Jasper & Winchester Aves,
ATLANTIC CITV, N, J.
Telephone 2-2535

NEW YCRK CFFICE: 350 MADISON AVENUE PHONE—MURRAY HILL 2-2046
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RADIO DAILY

Conduets its first annual poll of the
Radio Editors and Critics for the year 1937.
(Released January 14, 1938)

— — — m—
Programs

Title Points
Chase and Sanborn. . ....... ... .. .. .. ... . i i 482
Jell-O .. ... .. 440
Royal Gelatin 296
Kraft Music Hall 287
Town Hall Tonight. . .. 260
Lux Radio Theater . 188
N. Y. Philharmonic - . e 185
Chesterfield ... .... o 136
Ford Sunday LEvening Hour - e 124
Magic Key of RCA .. 103

Personalities

Jack Benny .. ... .. 508
Edgar Bergen-Charlic McCavthy . . 491
Fred Allen . . . e 361
Bing Crosby ... .o 355
George Burns-Gracice Allen 144
Nelson Eddy . . .. 138
Rudy Vallee . 126
Kate Smith 111
Bob Burns 111
Jeanctte MacDonald e . 108
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RADIO DAILY POLL CONTINUED
Orchestras

Guy Lombardo ........... ... ... . . .. 387
Wayne King 202
Benny Goodman . ... . 285
Andre Kostelanetz .. . .. .. .. 242
Hal Kemp ... . 187
Tommy Dorsey ... ... 160
Horace Heidt . ... 143
Paul Whiteman ... 127
Shep Fields ... 105
Raymond Paige ... .9
News Commentators
Edwin C. Hill. . ... ... . i 432
Boake Carter . ... ... .. .. . 412
Lowell Thomas ... ... ... . ... ... T §21
H. V. Kaltenborn.. ... .. .. ... . 226
Paul Sullivan . ... .. .. o N 148
Sporis Commentators
Ted Husing .. ... .. . e 670
Clem MeCarthy . ... 2B9
Bill Stern . .. . e 156
Bill Slater ... .. . . . So.... 108
Red Barber ... ... 61
Graham McNamee ... . B
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WORLD-TELEGRAM ANNUAL
RADIO EDITORS' POLL

Conducted by

Alton Cook, Radio Editor, World-Telegram, New York, with

participation of radio editors in United States and Canada.

Favorite Programs

Points
Charlie McCarthy and Co. . ... ... 271
Jack Benny .. .. ... .. ... ... .. 245
Bing Crosby Hour. .. ... ... .. ... 146
Fred Allen . . . 127
Rudy Vallee Hour . . .. .. ... . . 104
Radio Theater . ... ... . . .. ... 70
Toscanini Concerts o 56
Philharmonic Symphony .. ..... . ... 45
Detroit Symphony ... . . .. 33
March of Time. ... .. .. .. .. .. 32
Fibber McGee and Molly. . .. .. 27
Kostelanetz Program and One Man’s
Family ... ... ... . . ... 24
Burns and Allen.. . .. . 23
Lanny Ross Hour . ... .. . . . 23

Comedians and Comedy

Aets
Points
Jack Benny ... .. o392
Charlie McCarthy ... .. . . 329
Fred Allen . .. .. .. ... ... 220

Fibber McGee and Mo]ly ........... 59
Burns and Allen
FKddie Cantor B
Walter 0’Keefe and Amos n’ Andy. 20

Charles Butterworth . ... . . ... 18

Phil Baker . . o oo 1T

Stoopnagle and Budd . AU 15
Light Orchestras

Points

Guy Lombardo .. ... . A 235

Benny Goodman ... . ... .. ... 154

Andre Kostelanetz . .. . ... 1338

Wayne King . ... ... 116
Horace Heidt ... .. .. .. . ... 96
Hal Kemp ... .. ... ... .. ....... 61
Tommy Dorsey ... ... ... .. .. . .. 58
Paul Whiteman .. ... .. .. . . . .. . .. 40

Richard Himber .. L 39

Eddy Duchin .. ... ... .. . ... . . ... 32
Rudy Vallee .. .. . . . .. . 27
Shep Fields ........ ... .. ... . . 26
Casa Loma .. .. .. .. .. .. .. .. . .. .. . 23
Popular Singers (Male)

Points
Bing Crosby ... ... ... ... .. .. 441
Kenny Baker .. ... ... . . .. ... 231
Lanny Ross . ... .. .. .. ... . ... . 115
Nelson Eddy .. .. .. ... .. . . ... .. 75
Dick Powell ... .. b1
Frank Parker and Buddv Clark 42
Rudy Vallee .. . ... ... . ... .. 41
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Points
Tony Martin .. ... ... .. ... ... .. 26
Jerry Cooper ... ... . ... ... ... 22
Frank Munn . .. .. ... . ... ... .. 18
Jack Fulton .. ... .. ... . ... .. .. 17

Popular Singers (Female)

Points
Kate Smith ... .. .. .. ... .. .. ... 242
Frances Langford ... ....... ... ... 224
Connie Boswell . ... ... .. ... .. 97
Dorothy Lamour ......... . ... ... 81
Alice Faye ... ... .. . .. ... .. .. 71

Harriet Hilliard and Jane Froman.. 43
Gertrude Niesen . ...... ... ... .. .. 37
Jeanette MacDonald .. .. ... ... ... 35
Deanna Durbin ... ... .. ... ... .. 25
Popular Vocal Groups
Points
The Revelers ... ... ... .. . . .. ... . 138
Paul Taylor Chorus....... . ... .. .. 135
Spitalny Girl Chorus. .. ... ... . . .. 58
Town Hall Quartet. .. .. . .. .. .. 51
Kay Thompson Singers, Lyn
Murray Choir, Eton Boys. .. .. 25
Dramatic Programs
Points
Lux Radio Theater............... 361
One Man’s Family. ... ... .. . . . 164
First Nighter ... .. . .. 117
March of Time. ... ... . ... 99
Gang Busters ... ... .. .. .. .. 68
Big Town ... ... .. 62
Columbia Workshop ... ... ... .. . 57
Cavalcade of America. . . . ... . . .. 29
Tyrone Power ... .. ... .. .. .. 27
Classical Singers
Points
Lawrence Tibbett ... . .. 199
Nelson Eddy . ... ... . . .. 194
Lily Pons T 167
Kirsten Flagstad ......... 166
Richard Crooks . ... . ... .. .. .. 104
Grace Moove ... .. .. ... 96
Jeanette MacDonald .. ... . ... .. .. 72
Gladys Swarthout .. .. .. .. 34
Lauritz Melchior ... .. .. ... ... .. 31
Jessica Dragonette 28
Lucille Manners ... ... . .. 26
Symphonic Conductors
Points
Arturo Toscanini ... ... . .. 398
Leopold Stokowski .. ... . ... . ... .. 230
Frank Black . ... ... . . o 81
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Points

John Barbivolli 73
Erno Rapee .. 68
Eugene Ormandy 60
Andre Kostelanetz 56
Artur Rodzinski 56
Jose Iturbi 36
Fritz Reiner 27
Instrumental Soloists
Points
Jose Iturbi 194
Jascha Heifetz 173
Yehudi Menuhin ... = .. . 109
Albert Spalding ... ... ... .. .. .. 106
Rubinoft . .. . 67
Mischa Elman . .. .. .. 52
Joseph Hofmann 22
Fritz Kreisler ... ... .. . . ... ... 20
George Enesco . .. ... .. . ... 15
Childrenw’s Programs
Points
Singing Lady . 245
Little Orphan Annie. . 62
Mickey Mouse ... ........ ..., 57
Let’s Pretend ... ... ... .. 49
Dear Teacher L 42
American School of the All 36
Jack Armstrong 35
Dick Tracy ... ... .. .. ... .. ... 34
White Rabbitt Line (Mllton Cross)
and Kaltenmeyer’s Kindergarten. 30

¢

News Commentators

Points
Boake Carter 177
Lowell Thomas S 111
Edwin C. Hill 93
General Hugh S. Iohnqon . 32
Dorothy Thompqon and Gaburiel
Heatter . 27
H. V. Kaltenborn. . 26
Alexander Woollcott 24
Walter Winchell 20
Paul Sullivan 18
Announcers
Points
Don Wilson 150
Harry von Zell . 69
Milton Cross 57
Ken Carpenter . 45
David Ross and Paul D0u01as 30
Jimmy Wallington .. . 27
Graham McNamee and T)uman
Bradley 15
Ben Grauer ... ... .. ... 12

Sports Commentators

Points
Ted Husing . 489
Clem McCarthy 158
Bill Sterm ... ... . . 85
Don Wilson ... . .. .. .. 84
Graham McNaniee 53
Bill Slater 40
Red Barber 30
Tom Manning . 26
Bob Elson and Pau] Douglas . 23

STAGE MAGAZINE AWARDS

Stage Announced Awards in Radio for the First Tine in July, 1937, Magazine
Annually Awards Palm to Outstanding Member of Every Phase of Entertainment

Field.
BING CROSBY
JACK BENNY
FRED ALLEN
FRANK BLACK
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BENNY GOODMAN
MARCH OF TIME
ANDRE KOSTELANETZ
ALFRED WALLENSTEIN
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FORTUNE MAGAZINE SURVEY

Eleventh quarterly survey conducted by Foriuue, embracing a repre-
senlative cross-section of public opimion; resulls wnnounced Dec. 24, 1937.

Favorite Recreation

Total Mcn Women

Listening to tke radio 18.87:. 1539 224
Going to the movies . L 7.3 11.3 23.5
Reading mag: zires and books . 13. 3.6 19.2
Hunting or fishing R 11.0 18.1 3.7
Watching sporting cvents . o104 16.2 1.4
Reading newspapers 7.1 .0 5.5
Playing outdoor games . . 6.6 9.3 3.8
Flaving cards and indoor games .. ... .. .. .. . 5.3 4.6 6.1
Legitimate theater . o 3.7 2.4 5.0
All othews . . o 3.5 3.2 3.8
Den’t know ... .. . o . . . 2.5 2.4 2.6

Favorite Program Faveriie Personality

Jell-O (Jack Ber}n.\') L . 87, Jack Bcnn.\' T, . . 107(”1
Major Bowes o 6.9 Boake Carter . R S |
News broadeasts .. ... .. . .. 6.6 Lowell Thomas 5.9
Chase & Sanborn Eddie Cantor . 5.5
(Cherlie McCarthy) 5.8 Bing Crosby 5.4
Ford Sunday Evening Hour .. 43 Major Bowes 4.6
One Man’s Family 4.2 Bob Burns 4.3
Lux Theater 35 Nelson Eddy 4.0
Kraft Music Hall . 3.3 E;}I“”lr_‘ (‘MHCm . 3)(5)
: “herlie McCarthy 3.
Amos 'n’ Andy S ;3,() President Roosevelt . 2.7
Gang Busters .25 Gracie Al 19
) iracie en R
Fitber McGee and Moliy 24 Fred Allen 14
Lum and Ab.nel o - Edgar Bergen o 1.3
Texaco (Eddie Cantor) . 1.9 Lum and Abner 1.0
Lucky Strike Hit Parade .18 Rudy Vallee 9
ANl others . ... ... ..42.8 All others 36.8

DAILY NEWS RADIO POLL

Conducted by The Duily News, New York, with participation of 39
newspapers throughout the country: resulis annonnced Jau. 9, 1938.

Points
1st—Charlic McCarthy and Edgar Bergen..................... 36,696
2nd—Jack Benny and Mary Livingstone. .. ..................... 29,669
3rd—Bing Crosby . ... .. e 22,034
4th—Don Ameche ... ... . . . . 19,534
Sth—Eddie Cantor . ...... ... ... . . . 17,258
6th-—Jeanette MacDonald . ... ... . ... ... .. . ... ... .. 9,705
Tth—Burns and Allen...... ... ... . . .. . . 9,199
th—Fred Allen ....... ... . . . . 6,310
9th—Kate Smith . ... .. .. . 6,334
10th—Nelson Eddy ....... ... . . . . 5,708
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HEARST RADIO EDITORS’
——ANNUAL POLL—

Popularity leaders in the Natiomwide Survey Conducted by J. E. (Dinty)
Doyle, Radio Editor, New York Journal-American: results announced January

30, 1938.

Award to “Forgotten Man”
Edgar Bergen

Best Variety Program
Bing Crosby Hour
Charlie McCarthy Hour
Hollywood Hotel

Best Drama Program
DeMille Radio Theater
Hollywood Hotel
Columbia Workshop

Dest Classical Music
Sunday Nights at Carnegic Hall
Sunday Evening Hour
N. Y. Philharmonic Hour

Best Swing Orchestra
Benny Goodman
Glen Gray
Tommy Dorsey

Best Sweet Orchestra
Guy Lombardo
Wayne King
Richard Himber

Master of Ceremonies
Major Edward Bowes
Bing Crosby
Don Ameche

Leading Comedian
I'red Allen
Jack Benny
Edgar Bergen

Leading Comedienne
Gracie Allen
Marion Jovdan (Molly)
Fanny Brice

Female Vocalist (Popular)
Kate Smith
Frances Langford
Connie Boswell

Female Vocalist (Concert)
Grace Mooye
Lilv Pons
Jeanette MacDonald

Male Vocalist (Popular)
Bing Crosby
Tony Martin
Kenny Baker

Male Vocalist (Concert)
Lawrence Tibbett
Nelson Eddy
Richard Crooks

o4

Best Comedy Team
Butns and Allen
Fibber McGee and Molly
Jack Benny and Mary Livingston
Best Children’s Program
Ireene Wicker
The Lone Ranger
Dorothy Gordon
Best Night-Time Serial
One Man’s Family
Amos and Andy
The Easy Aces
Best Day-Time Serial
Vic and Sade
The Goldbergs
Today’s Children
Best Sports Announcer
Ted Husing
Clem McCarthy
Bill Stern
All-Around Announcer
Harry Von Zell
Don Wilson
Ken Carpenter
All-Around Musical Show
Andre Kostelanetz
Saturday Swing Club
American Album
Best Commentator
Edwin C. Hill
Lowell Thomas
Boake Carter
Best Commentator (Movies)
Walter Winchell
Jimmy Fidler
Elza Schallert
Qutstanding Star of ’37
Charlie McCarvthy
Outstanding Program ldea
Hobby Lobby
Mos{ Impressive Broadcast
Ohio Flood Relief
Best Educational Hour
Columbia School of the Air

Outstanding Non-Professional
Mrs. Eleanor Roosevelt
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INTER-AMERICAN
RADIO CONFERENCE

Havana—Nov. and Dec., 1937

KN
=)
e

v

-

The first Inter-American Radio Conference, which opened early in

November and ran through the better part of December, 1937, was well
attended by broadcasters from all parts of North, South and Central

America.

Of primary interest were the agreements on broadcasting among the
nations of the North American region, consisting of the United States,

Canada, Mexico, Cuba, Haiti and Santo Domingo.

Treaty becomes valid

when all of these countries have signed. The present bands between 550
and 1,500 kes. were increased by at least 10 channels, now extending from
550 to 1,600 kes. and 34 new high-power stations were made possible.

List of recommendations, includ-
ing the problems of voting, press
transmission to multiple destina-
tions, allocations of frequencies,
tolerances and spurious transmis-
sions, bands for amateurs, the des-
ignation of radio waves in Kkilo-
cycles, frequencies for aviation in
the bands from 6,000 to 30,000 kes.,
and the suppression of interference
caused by electrical apparatus, was
approved by almost unanimous ac-
cord and approved in prineciple
unanimously.

Net result in the U. S., when the
agreements and allocations are
ratified, will allow 63 stations of
Class 1 (50 kw. or more) on clear
channels; Mexico will have 15, Can-
ada 14, Cuba 5, and Newfoundland,
Santo Domingo and Haiti one each.
Allocations for Class 1 and Class 2
stations were so arranged that
with ratification and engineering
adjustments, not one of the 700
stations in the U. S. will have to
discontinue operation or be mate-
rially curtailed. The item of in-
terference was expected to be vir-

95

tually eliminated within the next
two years. Mexico agreed to dis-
continue the troublesome border
stations which have caused such
serious interference. Also, elabo-
rate provisions were made, setting
up technical standards with which
the countries will comply to insure
good broadcasting service and
avoid situations that cause inter-
ference. These standards were
worked out by engineers of the
Federal Communications Commis-
sion.

An international radio office for
the exchange of technical informa-
tion is to be established in Havana.
At the conclusion of the confer-
ence, it was decided that the North
and South American groups would
present a united front at the Cairo
conference held in February, 1938.
One of the important recommenda-
tions for the Cairo meet was for
greater facilities for news broad-
casts.

The second Inter-American Radio
Conference will be held in San-
tiago, Chile, in 1940.
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LATEST RESOLUTION of 24th AN-
NUAL MEETING of CHAMBER of
COMMERCE of the UNITED STATES

Regarding Radio Broadcasting

The rapid growth in the use of
radio for entertainment and educa-
tional as well con-

purposes, ay

munications  purposes, has made
necessary regulation to prevent dis-
order and interference in the use of
the air. The characteristics ol radio
render this essentiallv a problem
{or Tederal rather than state control.

Regulation of radio communica-
tion <hould not invade private man-
agement. It should be hased upon
the principle that the interest of the
listening public is the paramount
consideration in radio hroadeasting.
Other forms of communication are
primarily for the service of the
sender.  bhut  broadeasting  serves
the listener. No regulation should

altempt to force upon the public un-

06

desired  program matter.  Station
owners, like newspapers and maga-
zines, must be {ree to select and edit
their program material.

L L] L ]

The aforementioned  resolution.
the only reference ever made to
radio broadcasting by the Chamber
of Commerce of the United States.
was passed at the 24th annual con-
vention of that body in April, 1936.
To date. there has been no further
reference made to  broadcasting.
Howerer. plans now under con-
sideration will allorw the Chamber
to study educational and political
time allounents by broadcasters.
with recommendations and policies

capected to be released during the

current vear.
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RADIO IN EDUCATION

By
CLINE M. KOON

Senior Specialist in Radio Edncation

The tensions and torsions accompanying the present rapidly changing
social order have greatly complicated the educational process and forced
the learner to master and coordinate a bewildering number of facts if he
is to lead a happy and socially useful life. The problem of the worthy use
of increased leisure time has been of growing significance during the past
5 or 6 years. Radio occupies an important placed in the educational and
recreational life of America, and consequently there has been a gradually
growing interest in the influence which it is exerting upon the understand-
ings, habits, and attitudes of the American people.

Radio is a new avenue for aiding classroom instruetion and for
acquainting the public with the work of the school in such a way as to
develop an intelligent and abiding interest in the work being done. Within
the past few years there has been a rapid growth in the number of school
systems taking advantage of this new means of communication both as a
teaching technique and as a means of accounting for the school’s steward-
ship to the stockholders of this great corporation called the public-school
system.,

The activities of certain national voluntary associations and special
committees have given important service in helping to crystallize thinking
and diffuse information in regard to the educational potentialities of radio.
Among the latter should be mentioned the Advisory Committee on Educa-
tion by Radio, the National Committee on Education by Radio, the Na-
tional Advisory Council on Radio in Education, the Ohio Institute for
Itducation by Radio, the National Association of Fiducational Broadcasters,
and the recently formed Federal Radio Education Committee.

Approximately one-fourth of the school systems that make svstematic
use of broadcasts in instruction indicate that theyv broadcast some programs
for home and/or school reception. These broadcasts are usually sponsored
by the school system or an individual school within the system, and deal
with a wide variety of subjects, such as the library hour, children’s variety
programs, the work of the school, public speaking, local history, music,
dramatic sketches, school news, and short stories. Some of the programs
are arranged in regular series and others are individual programs given
from time to time as the occasion arises. More than 250 school systems in
various parts of the country broadcast regular series of programs during
the past 2 years.

“The Lducational and Cullural Side of Radio”

e

Complete Section—Dlease Twrn do Page 903
e— ——ﬂ
N @ mErT
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LOIS BENNETT

Sopruno

Star of Stage and Radio

Starred
(32 weeks)
“Sweetest Love Songs” W JZ
“Waltz Time” WEAT

Guest Starred

General Motors Concert
Lucky Strike “Hic Parade”
Chevrolet Musical Moments

Manhattan Merry-Go-Round

JEAN PAUL KING

Master of Cerenionies
Commentator — Super Salesman
News Conneentator

Hecker’s “Information Service of

the Air” (13 wecks)

WOR
Monday-Friday—11:45 A. M.

Only radio personality now heard

on all major networks

Personal Representative

f‘/.gcll /)

607 Fifth Avenue, New York

—

1/7,50/ ‘//1-/1-1(:.

PLaza 3-6268

TERRI LA FRANCONI

Countivental and  Rowantic Teuor

Hammerstein Music Hall

Los Angeles Opera Co.

Pacific Coast Opera Co.

San Francisco Opera Co.
Now Starring af

Roncey Plaza — Miami
(Third Scason)

CLAIRE WILLIS

Linguist of Song
(7 Languages)
Features rhumbas, tangos, inumate
French and popular songs.
*
Rainbow Grill
Hortel Pierre
Mayflower (Washington)
Has betn on all networks.

HAL MOORE

Commentalor

Paramount Newsreel
(Sports and News)
Homemakers’ Exchange

Tues. & Thurs. WEAF—11:30 a.m.

Pick & Pat—two years
Philadelphia Orchestra
(26 Weeks)

HOWARD PRICE

Golden-voiced Tenor

A&P Gypsies—52 weceks
Metropolitan Auditions
Chevrolet Musical Moments
[. J. Fox—Fur Trappers

Broadway Musical Comedy
“Revenge With Music”
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WALTER CASSEL

Baritone
°

Guest Starred
General Mo’ors Concert Hour
°

Featured
Maxwell House “Showboat”

Sealtest “'Saturday Night Pariy” (Series)
Chevrolet “Musical Moments”
“Hammerstein Music Hall” (Frequent Guest)
®

Starred
by Warners Bros. on KFWB
Also in Warner Pictures

STAR OF-—Chevrolet-Rubinoff Program
(Hollywood and New York Series)
Rexall United Drug ‘Radio Frolic”

Pevsonal Representative

—

2011 //J 1/750 '\/TIIC.

607 Fifth Avenue, New York PLaza 3-6268

ALICE CORNETT | WILLIE MORRIS

Soprano
SINGING SURPRISE
OF THE SEASON

FEATURED

Fireside Recital
Palmolive Beauty Box

Echoes of New York
Flying Red Horse Tavern
“Showboat’
., Featured on . Vince Series—39 Weeks
THE SONG SHOP Lucky Strike Hit Parade (13 weeks)

P ted by C Col . . .
(Presented by Coca Cola) Musical Camera

Chevrole'—"Musical Moments”

Fridays - 10-10:45 P. M., E.S.T. v
WABC—COLUMBIA NETWORK Starred
COAST-TO-COAST Rexall United Drug
“Radic Frolic”
9o
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IMPORTANT RADIO

TELEPHONE NUMBERS
in NEW YORK

RADIO STATIONS N. W. Ayer & Son, inc.. .. ....CHickering
Batten, Barton. Durstine & Osborn,
WABC . ... ... ... Wlckersham 2-2000 Inc. o ELdorado
WARD ... TRiangle 5-3301 Benton & Bowles. Inc.. " Wilckersham
wgg% EEEEI . 'TR':A“E!Q g'gggg Bermingham, Castleman & Pierce.
EAE mn - Inc. LE
WBIL --BRyant 9-6080 The Biow Co.. lInc... ... XI(EIIgr::oI:
WBNX ... -.MElrose 5-0333 Blackett-Sample-Hummert, Inc.. ‘Wickersham
WCENW R INgersoll 2-1500 Blackstone Co.......... I Clrcle
WEAF -...Clrcle 7-8300 Bowman, Deute & Cummings. ... MUrray Hill
\\://EXI; ----- B(I:llyarllf 3'%2?8 Brooke, Smith, French & Dorrance,
------ rcle /- Inc.  ........................ . VAnderbilt
WEAS . : <. ... Wilsconsin 7-2299 Brown & Tarcher, Inc.............. .. Circle
WFIL (N. Y. Office) ... ... ... ...BRyant 9-4539 Franklin Bruck Adver’nsmg Corp Clrcle
WHN . T BRyant 9-7841 Buchanan & Co......... . MEdthon
WHOM ... - RS EENTERS Plaza 3-4204 Campbell-Ewald Co. of N. Y... . ... Clrcle
WIND (N. Y. Office}... .. .. .. MUrray Hill 2-2611 Cecil, Warwick & Legler. Inc. MUrray Hill
WINS . c .ELdora(:io 5-6100 Compton Advertising Inc...... ... ..... Clrcle
wlD (N Y. Office) ..... ... ... MUrray Hill 2-2611 D'Arcy Advertising Co............. ELdorado
x:}H """"""" S (')REL’::S Z']Bigg Donahue & Coe, Inc..,. .. .... . ...COlumbus
"""" : s - Erwi .M
WLW (N Y. Office) . MOhawk 4-4528 phin, Wasey & Co Ohawk
7 William Esty & Co.... .. .. ...CAledonia
\\\\llm%% I : R '(S:chglg é'gggo Federal Advertising Agency, Inc.... Eldorado
ceo o - Fletcher & Ellis, Inc... . .. ...LAckawanna
L il 2-5767 : o
x:BF (N'Y. Oftice) . MUrrayml:zla 373300 Aibert Frank-Guenther Law, Inc... .COrtiand
- - : h Fuller & Smith & Ross, Inc......... ELdorado
ngYC -------- - e FEM;’X]‘::Z é‘g;gg Gardner Advertising Co......... .COlumbus
""" : - - n - J. Stirling Getchell, lInc.. . ...VAnderbilt
wov MU .BRY}?IFI: g'ggag Geyer, Cornell & Newell, finc....Wlckersham
WPG ... -~ MUrray Hill 2-204 Lawrence C. Gumbinner Co.......VAnderbilt
WOXR ... Co’umb‘l’s 5-6366 E. W. Hellwig Co....... .. . LExington
WVF\'Y_ """" J ERlafnge g'ggég Charles W. Hoyt Co.. Inc. ... .VAnderbilt
WWR : : : wiown - H. W. Kastor & Sons Advertising Co.
NATIONAL NETWORKS COlumbus
Co'umbia Broadcasting System.... Wlckersham 2-2000 'J(oseph Katz Co.. SRR .\\"Vvllctersham
Mutual Broadcasting System. ... PEnnsylvania 6-9602 enyon & Eckhardt, |"C’-_- IR ckersham
National Broadcasting Co......... .. Clrcle 7-8300 H. lnt:d Kiesewetter Advertising AgenI_CEy;('ng'ron
. e e P 1
STATION REPRESENTATIVES Arthur Kudner, Inc....... ... ... ... ¢ o..Clrcle
Associated Broadcast Adver- Lambert & Feasley, Inc...... ... .. tumbus
tising Co. ... ... ........ ... .. Wisconsin 7-2299 Lennen & Mitchell, Inc. ... MUrray Hill
Hibbard Ayer .. ... ... ... . ... MUrray Hill 2-2046 Lord & Thomas......... -+ Wlckersham
John Blair & Co....... e MUrray Hill 2-6084 Marschalk & Pratt, Inc.. .. . ...VAnqerbllt
The Branham Co..... .......... .MOhawk 4-2430 J. M. Mathes, Inc.... . ... ...LExington
Bryant-Griffith & Brunson. Inc.. MUrray Hill 2-2174 Maxon, Inc............ . .- .ELdorado
J. Ralph Corbett, Inc..... ......... MOhawk 4-4528 McCann-Erickson,  Inc... ... . ... LExington
Cox & Tanz............ ......MUrray Hill 2-8284 Neff-Rogow, Inc..... .. . . ... . Clrcle
Craig & Hollingbery, Inc.......... _..PLaza 3-8989 Newell-Emmett Co., Inc.. ... .....AShland
J. J. Devine G Associates..... . ... VAnderbilt 3-1118 Paris & Peart.. .. ... ~.-... ..CAledonia
Free & Teters. Inc.... ....... ... .LExington 2-8660 Pedlar & Ryan, Inc............ .. . ElLdorado
Gene Furgason & Co., Inc.. ... .. MUrray Hill 2-3734 F. Pettinella.................. .. .. WAtkins
Hearst Radio, Inc......... ... ... .. PLaza 8-2600 Prins & Keifer, Inc....... .. .VAnderbilt
E. Katz Special Advertising Adency _LOngacre 5-4594 Reiss Advertising, Inc.... ... ..... COIumb_us
Kelly Smith Co.................... MOhawk 4-2434 Ruthrauff & Ryan. Inc... ... VAnderbilt
Joseph Hershey McGillvra. ... ... VAnderbilt 3-5055 Stack-Goble Advertising Co........... PLaza
J. P. McKinney & Son............... Clrcle 7-1178 J. Walter Thompson Co............ MOhawk
National Broadcasting Co... .. _....Clrcle 7-8300 Tracy-Locke-Dawson, Inc... . ....... AShland
John H. Perry Associates... . ........ BRyant 9-3357 United States Advertising Corp.. ... COlumbus
Edward Petry & Co.............. MUrray Hill 2-3850 \LNalgs “//\d‘;imsms CAgency ------ M\l/JAnderﬁ!H
Radio Sates ........... .......Wlckersham 2-2000 ertheimer Lo BRI rray Hi
William G. Rambeau Co.. ........ CAledonia 5-4940 Young & Rubicam, Inc.............. AShland
Paut H. Raymer .MUrray Hill 2-8690
Graham A, Robertson... ...... ....[Laza 3-7370 PUBLICATIONS
Small & Brewer, Inc....... ... .. Wickersham 2-8383 Advertising Age................... .. BRyant
Transamerican Bvoadcashng G Television Advertising & Seiting ... CAledonia
Corp. i . ‘MUrray Hill 6-2370 Billboard ............. ... SERRREE MEdallion
Weed & Co.. oo _VAnderbilt 3-6966 Broadcasting and Broadcasting Adver-
Howard A. Wilson Co........ ... " ‘MUrray Hill 6-1230 H 'fIIISIng 6 Renarter T sv(?'llmbl_ls
o Woo eporter. . . . L sconsin
ADVERTISING AGENCIES Metionome oo el
Advertisers’ Broadcasting Co...... MUrray Hill 4-1360 Motion Picture Daily.. ... . . ... ... Clrcle
Atherton & Currier, Inc.... ... ... .. MOhawk 4-8795 Musical America ... . . .........Clrcle
100
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4-5600

5-5800
2-0400

2-7550
6-9300
2-2700
7-7890
2-0392

3-1800
6-262¢
7-7661

3-338C
7-6383
2-7896
6-280C
5-3765
5-4252
4-8700
5-1900
5-6400
4-3570
7-5050
5-5750
5-2000
3-4800
2-5400
3-3550
2-3080
3-4690

5-6135
2-2740
2-3920

2-0025
6-3200
5-3721

2-9170
2-6600
3-1525
2-7450
5-2930
2-1700
7-4231

4-49900
5-9840
5-7700
9-6424
3-2565
5-4632
3-6400
3-7444
4-7700
4-16%0
5-2032
3-4000
2-6860
4-8400

9-6432
5-9770
3-1616

5-3815
7-2470
7-4500
7-3100
7-0522
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Musical Courier ............ .. ... ... Clrcle
Music Trades .............. ... ... .. Clrcle
Printers’ Ink ... ... ... ... ... ... AShland
Radio ......................... MUrray Hill
Radio Advertising (Rates and Data).. MOhawk
Radio Art ... . ... ... ... PlLaza
Radio Craft . ..... ... ... ... ... ... .. WAlker

RADIO DAILY

7-4500
7-0522
4-6500
2-5973
4-1220
3-7156
5-0730

.Wlsconsin 7-6336

Radio & Electric Appliance Journal... Circle 7-5842
Radio News & Short Wave ... ... .. BRyant 9-3142
Radio Retailing .................. MEdallion 3-0700
Radio Today ... ... ...... .............. PlLaza 3-1340
Radio Weekly ..... .. ....... ... .. .. WAlker 5-2576
Seiter, Carver, Livingston Publishers,

Inc. MUrray Hill 3-7177
Standard Advertising Register. ..MEdallion 3-5850
Tide ... ... ... . ... . ... AShland 4-3390
Variety ... ... BRyant 9-8153

NEWS SOURCES
Associated Press .............. ... . ELdorado 5-1200
International News Service.. ..MUrray Hill 2-0131
NEA Service, Inc............. . .MEdallion 3-5160
News Features, Inc.... .. .. e Clrcle 6-1738
Press-Radio Bureau ........ .. -MUrray Hill 2-5760
Transradio News Features.... . ... ... Clrcle 7-4560
Transradio Press Service. Inc.. .. MUrray Hill 2-4053
United Press ... ... .. ... ... MUrray Hill 2-0400
TALENT AGENCIES
Artists Management Bureau Inc.. MUrray Hill 2-1888
Associated Radio Artists........ ... . .. Clrcle 7-4452
Batchelor Enterprises, Inc........ .. CHickering 4-6204
Herman Bernie, Inc.................. . Clrcle 7-6201
Chamberlain Brown .............. . .. BRyant 9-8480
Columbia Artists, Inc..... ... .. .Wickersham 2-2000
Columbia Concerts Corp.......... .. .. Clrcle 7-6900
Consolidated Radio Artists, Inc.. ... COlumbus 5-3580
Curtis & Allen. ... .............. ... Clrcle 7-4124
Fanchon & Marco. ... ... .. .. ... . . . Clrcle 7-5630
Hesse & McCaffrey. .. ... ... .. .. .. ELdorado 5-1076
Leading Attractions, Inc.......... ... .. PLaza 3-8093
Ben B. Lipset, Inc............. ... .. .. PlLaza 3-6268
A. &G S Lyons, Inc.... ...... LAckawanna 4-7460
Mills  Artists, Inc........... ........ Clrcle 7-7162
William Morris Agency, Inc......... .. Clrcle 7-2160
Leo Morrison, Inc..... .. ..... .. . . ... Clrcle 7-6413
Music Corporation of America.. Wlckersham 2-8900
NBC Artists Service. .. ....... ... .. .. Clrcle 7-8300
Radio Orchestra Corp.............. COlumbus 5-5952
Rockwell-O'Keefe, Inc. ... ...... .. Clrcle 7-7550
Myron Selznick Co. of N. Y. .. Clrcle 7-6201
Universal Radio Artists.............. BRyant 9-7763
Rudy Vallee Orchestra Units Corp.. .. ELdorado 5-3435
WOR Artists Bureau............ PEnnsylvania 6-8383
PROGRAM PRODUCERS
Air Features, Inc............. ... Wlckersham 2-0077
Atias Radio Corp. ...... ... .. .....BRyant 9-3040
Eritish-American Productions, Inc.... ELdorado 5-0381
Cleveland B. Chase, Inc......... .. ELdorado 5-1720
Chase & Ludlum ... . ... - .. Clrcle 7-4366
Ted Collins ........................ Clrcle 7-0094
Conquest Alliance Co. .. ............. PLaza 3-5650
Edmar Enterprises, Inc............. COlumbus 5-3737
Ted Hammerstein ... . ..... . .. .. . LOngacre 5-9609
H. S. Goodman............... .. Wilickersham 2-3338
Jean V. Grombach, Inc. ....... ... .. Clrcle 7-6980
Arnold Johnson Radio Productions. .. ELdorado 5-3900
Langlois & Wentworth. ... ... ... ... ELdorado 5-1620
Phitlips H. Lord. Inc.... ... . Wlckersham 2-2213
McKnight & Jordan, Inc............ Eldorado 5-6110
Donald Peterson ....... .. ....... Wlsconsin 7-0069
Radio Events Syndicate.......... MUrray Hill 6-3487
Rocke Productions, Inc..... .......... Clrcle 7-7630
James L. Saphier.. ... .. ... ... ..... Clrcle 7-2135
Sound Masters, Inc. ... ... BRyant 9-2463
Henry Souvaine, Inc...... Clrcle 7-5666
Star Radio Programs, Inc... .......... PlLaza 3-4991
Douglas F. Storer, Inc......... ... ... Clrcle 7-7672
Universal Radio Programs, Inc.... MUrray Hill 2-0648
Recger White ... ... .. ... ... ... ... Clrcle 7-4943
Wilson-Powell & Hayward, Inc...... ELdorado 5-0410
Wolf Associates, Inc..... ... ... . .. COlumbus 5-1621
TRANSCRIPTION AND RECORDING
COMPANIES
Advertisers Recording Service, Inc. .. Clrcle 7-6982
Allied Recording Products Co......... BRyant 9-1435
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Alsop Radio Recording, Eldorado

Atlas Radio Corp............... . .BRyant
Associated Music Publishers, Inc... ... BRyant
Audio-Scriptions, Inc. ... ... ... ..., BRyant
Brinckerhoff & Co............ .. ...... PLaza
Cofumbia Transcription Service. .. ... ... Clrcle
Conquest Alliance Co....... ... ...... PlLaza
Decca Records, Inc............ . ... COlumbus
Eastern Sound Recording Co........ MEdallion
International Production Studios....COlumbus
Gennett Records Co............. ... .. BRyant
Jean V. Grombach, Inc........ ... .. .. Clrcle
Masque Sound Recording Corp.... MUrray Hill
Musicraft Records Inc................ BRyant
National Recording Co........ .. ... MEdallion
National Transcription Features,

Inc. ... ... ..MUrray Hill
NBC Thesaurus . .................... Clrcle
Radio & Film Methods Corp....... CAledonia
Recves Sound Studios, Inc............. Clrcle
Sound Reproductions Corp............ BRyant
Speak-O-Phonc Recording & Equipment

Co. .. ... .COlumbus
Ed Strong ............ .NEwtown
Transcriptions, Inc. ....... MUrray Hill
Universal Reccrding Co........... .Clrcle
Victor Recording Laboratory........ BOgardus
WOR ... ... ... .PEnnsylvania
World Broadcashng System.. ... .. Wlckersham

ORGANIZATIONS, UNIONS AND
GOVERNMENT AGENCIES

Actors’ Equity ..., ... ... ... ... .. BRyant
Advertising Club . ... .. ... . CAledonia
Advertising Federation of America....BRyant
Amcrican Association of Advertising

Agencies . ............. ... .MOhawk
American Federation of

Musicians . ......... ... L PEnnsylvania
American Fedcration of Radio

Artists ... ... ... .. ......MUrray Hill
American Plays Association. ... .. ... COlumbus
ASCAP . .COlumbus
Friars Club ... .. ... .. .. ... ... ... Clrcle
LA T.S E........... ..COlumbus
Lambs Club ....................... BRyant
M. P. A ...Clrcle
Nahonnl Labor Relations Board. .. .COlumbus
New York World's Fair 1939, lnc.,,..BRyant
S. ES. A Coo.o L BRyant
Society of Jewish Composers, Publishers

and Song Writers........ ... ... .. LOngacre
Songwriters' Protcctive Association. . COfumbus
Works Progress Administration......... Clrcle

RAILROAD TERMINALS
Grand Central

Pennsylvania . ... ... .. ... PEnnsylvania
HOTELS
Algenquin . ... VAnderbilt
Ambassader . ... . . ... .. .. Wlckersham
Astor ... ... . L. Clrcle
Barbizon-Plaza .. . .. .. ... ... Circle
Belmont Plaza .. Wlckersham
Biltmore ... .. .. ........ MUrray Hill
Commodore ... .. .. ... . ... .. VAnderbilt
Edison .... . ... . . .. ... Clrcle
Essex House ... . ... .. .. ... .. ... ... Clrcle
Lexington .. .. .. ... ... .. ... Wlckersham
Lincoln ... .. ... .. ... Clyrcle
Lombardy ..... . ... ... ... ... ... PLaza
New Yorker .MEdallion
New Weston ... ... .. ... .. ........ PlLaza
Park Central ... ... ... ... ... .. ... Clrcle
Pennsylvania . .... ... ... ... PEnnsylvania
Plaza ....... .. ... ... ... . ... PLaza
Plymouth ... ...... . . ... ... ..., Clrcle
Ritz Carlton ... . . .. ... ... ... PlLaza
Ritz Tower .. Wickersham
Roosevelt ... .. . . ... . ... VAnderbilt
St.  Moritz .. Wickersham
St. Regis ... ... ... ... ... Plaza
Savoy Plaza ... ... .. ...... . ... ... VOlunteer
Sherry Netherland ..VOlunteer
Vanderbilt .. ..... .. .. ... .. AShland
Waldorf-Astoria ...... .. ... ... ... ELdorado
Warwick . ....... ... .. ... Clrcle
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5-0780
9-3040
9-0847
9-7480
3-3015
7-6224
3-5650
5-5662
3-3554
5-7366
9-5543
7-6980
2-4282
9-6505
3-3860

9-8265

5-1350
9-3232
2-2103
6-2168
4-6200
6-8383
2-2100

9-3550
5-1810
9-0430

4-7982
6-2545

2-1157
5-1860
5-7464
6-0282
5-8915
9-8020
6-3084
7-6860
9-6000
9-3223

5-9124
5-3758
6-4000

3-9100
6-5600

3-2500
2-1000
6-6000
7-7000
2-1200
2-7920
3-6000
6-5000
7-0300
2-4400
6-4500
3-8600
3-100¢
3-4800
7-8000
6-5000
3-1740
7-8100
3-4600
2-5000
3-9200
2-5800
3-4500
5-2600
5-2800
4-4000
5-3000
7-2700
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IMPORTANT RADIO
TELEPHONE NUMBERS

in LOS ANGELES

g )

RADIC STATIONS Beaumont & Hohman.... .TRinity 8173
Benton & Bowles Inc..... ... .. .. Hlllside 9151
KECA _Rlchn.wnd 6111 Botsford, Constantine & Gardner.. .. PRospect 0206
KEHE - EXposition 1341 Boyd Company Inc........ . _EXposition 1251
KFAC Fltzroy 1231 Brisacher. Emil & Staff. ... .. .PRospect 9368
KR --Rlchmond 6111 Buchanan & Company Inc.. ..Michigan 2156
KFeX --MUtual 2510 Campbell-Ewald Company . .PRospect 1275
KFSG - EXposition 1141 The Caples Co.. ........ - . PRospect 1542
KEVD ... .. Fltzroy 6345 Collier, Robert & Associates. WHitney 3131
KFWB --HEmpstead 5151 The Cramer-Krasselt Co..... ... PRospect 0760
KGER - MAdison 2551 Crawford Advertising Agency...... ... . .. TUcker 3237

KGFG .. . .o PRospect 2434 Creamer. Theodore B. Advertising
KHJ .. VAndyke 7111 Agency L e . .Michigan 4147
KIEV ....OMaha 3-4191 Doremus & Co..................... ... TRinity 8821
KMPC . WOodbury 6-1166 Erwin, Wasey & Company .. .PRospect 5316
KMTR ... Hlllside 1161 Fletcher & Ellis, Inc......... e FEderal 9111
KNX HOllywood 2484 Guenther-Bradford & Company...... ... TUcker 9241
KRKD . ... ... ... . MAdison 2281 Hanff-Metzger of Calif., Ltd.. .. .Mlichigan 2156
Heintz Pickering & Company ... ... .. Mlchigan 6062
NETWORKS Hillman-Shane Advertising Agency Inc. VAndyke 5111
Houston Advertising Service Co....... OLympian 1901
Columbia  Broadcasting System --HOllywood 2484 James-Mcrton Inc. ... L. PRospect 1154
Between 10 P.M. and 8:30 A.M...HO!lywood 7052 Klingelsmith, Stuart L. & Co... ... ... MUtual 8371

Don Lee Broadcasting System..... .. VAndyke 7711 Lockwood-Shackelford Advertising
Mutual Broadcasting System . VAadyke 7111 Agency ... .. ... .. ... TRinity 9801
National Broadcasting Co......... . HOlywood 3631 Logan & Stebbins.......... . ... ... TRinity 8821
Lord & Thomas... ... . .Mlchigan 7651
STATION REPRESENTATIVES McCann~Eri.c'kson Inc. R . Milchigan 4049

Meany, Philip J. Co. Advertising
Walter Biddick Co. .. .Rlchmond 6184 Agency . Michigan 3601
John Blair & Co. . PRospect 3548 Miner. Dan B. Co.. L. A .. ..Rlchmond 3101
The Branham Co. o PRospect 3741 Morgan, Raymond R. Co. ... ...... HEmpstead 4194
Bryant, Griffith & Brunson. Inc. . PRospect 4383 Olsen, A. )., Bob Advertising Agency. ... TUcker 9285
W. Austin Campbell Co... Mlichigan 3875 Paramount Ad Service... .......... .. .Hlllside 8552
Conquest Alliance Co. . . .Rlchmond 6184 Raymond. L. CD_'. """"" - PRospect 3511
Free & Peters. Ine.. . Richmond 6184 Records Advertising Agency ...TUcl'<er 7447
Free. Johns & Field, Inc.. _Rlchmond 6184 Ruthrauff & Ryan Inc. - - Hlliside 7593
. ! L Scheibner. Hugo Inc.......... ..Mlchigan 6636
Hearst Radio, Inc... EXposition 1345 Scholts Advertising Service. ... Michigan 2396
C. P. MacCregor. .. ... ... Fltzroy 4191 Smith, T. Tyler . ... . PRospect 8043
John H. Perry Associates Steller-Millar Agency ... MUtual 4308
(I'?. J. Bidwell Co.)............... PRospect 4383 Stuart. Chas. R.. lnc.... ... ..o .. MUtual 2822
?fa"r:‘:a:éri‘f::d';er:idfjgﬁ'n'g' o -PRospect 1643 Sweeney & James......... . JEfferson 4019
Television Corp. _ HEmpstead 5315 Thompson, J. Walter Co.. : . ..M|ch-ig-an 5194
Weinberg, Milton Advertising Co. ...... TRinity 6878

ADVERTISING AGENCIES

Alber R. H. Company........
F. Wallis Armstrong Co........

Associated Advertising Agency. ..
Durstine & Osborn

Batten, Barton,

PRospect 3331
.. Hlliside 01$1
.VAndyke 3956
. .Hlllside 8919
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West & Associates Inc. . .....
Young & Rubicam Inc. .. ..

RECORDERS
Air-Check

.OMaha 34832

.. .HOllywood 2734

.................. Cladstone 2189

Associated Transcriptions of Hollywood..ORegon 4736
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Electro Vox .............
RCA Mfg. Company. ..
Norman B. Neely, .
Radiotone, Inc.
Rec-Art Studios

Otto K. Oleson. ... ..
Radio Recorders, Inc. .
Associated Cinema Studios
Aerogram, Inc.
C. P. MacGregor

.....Gladstone 2189
...... Hlllside 5171

... Hlllside 9135
HOllywood 3518
PRospect $232
Gladstone 5194
HOllywood 3917
..HEmpstead 2131
. Hillside 7213
_Fltzroy 4191

RECORD MANUFACTURERS

American Record Corp. of America.

. .GRanite 4134

Allied Phonograph & Record Mtg. Co. HOllywood 5107

RCA Mfg. Co.

...... Hlllside 5171

PROGRAM PRODUCERS

Aerogram, |Inc.

... Hlllside 7211

Allied Fhonograph & Record Mtg. Co.. HOllywood 5107

Associate Cinema Studios. . ..
American Radio Features. ..
Watter Biddick Co.

Earnshaw, [nc.
Fanchon & Marco
Irving Fogel
Gene Inge
Mayfield Kaylor

Raymond R. Morgan... . .. ... .

Radioaids, Inc.
C. P. MacGregor
R. U. Mclntosh & Associates
Standard Radio
Mertens & Price ......
Pan-American Radio

Wood Radio Productions

HEmpstead 2131
YOrk 8161
.Richmond 6184
HEmpstead 5050
-HOllywood 5341

..HOllywood 5107
...... Hlllside 3169

..HOllywood 5107
.HEmpstead 4194
. .HOllywood 5107
....Fltzroy 4191

...... WHitney 7713

.Hlllside 7027
. PRospect 0101

.......HllIside 4027

.GRanite 7434

RADIO ARTISTS AGENCIES

A'den-Silber Agency
Stanley Bergerman, Inc.
Herman Bernie, Inc. .

John Colombo
Bill & Sabel Dunn
Fanchon & Marco, Inc. .. ..
M/D. Howe Booking,
Artists

Inc
International
Harry Jolson

Arthur Klein, Ltd.

Thomas S. Lee Artists Bureau. ...

William Morris Agency .. ...
Radio Central Casting
Rock-C’Keefe, Inc.

Alfred G. Shauer .

H. N. Swanson. Inc.

J. G. Bachman-Dick Polimer
Phil Berg-Bert Allenberg

Walter Batchelor
Feldman-Blum Agency

Harty-Kelton, Ltd.

Leland Hayward & Co.. Ltd. ...

Nat Goldstone

..... Hlliside 7216

...... OXford 3196

...OXtford 1005
.CRestview 1-8139
OXtord 3259
. HOllywood 5341
WOodbury 6-2992
Hlllside 2121
. CRestview 0121

...0Xftord 8670

VAn Dyke 7111

....WOodbury 63121

.. ..PRospect 2626
CRestview 4101

.. CRestview 1-5256

CRestview 1-5115
... .OXtord 7081
..OXtord 3131

. .CRestview 1-8181

CRestview 1-8151

...... OXtord 9497
.. CRestview 1-5151

...OXford 1131
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Lou Irwin, Inc.

Keighley—Keate Agency

PUBLICATIONS

The Broadcaster

Daily Variety
Evening Herald-Express

...0OXford 1005

WOodbury 6-3621

..CEntury 22210
HOllywood 6141

..Rlchmond 4141

Evening News ... . .. ... .. . .PRospect 6121
RADIO DAILY . GRanite 6607
Hollywood Reporter HOllywood 3957
Hollywood Citizen-News HOllywood 1234
Los Angeles Times ... .. MAdison 2345
Los Angeles Examiner .. ... Rlchmond 1212
Los Angeles News . Mlchigan 1196
Motion Picture Daily .... ... ... .. .. GRanite 2145
Motion Picture Herald GRanite 2145
The Post Record ... ...... ... ... ..... TUcker 1121
Frinters’ Ink ... .. Mlchigan 7701
Radio . ......... ... ... ... ... ... YOrk 7226
Radio Guide .. ... ... ... ... . ... .. .Gladstone 2196
Radio-Television Casting Directory. . PRospect 0482
Standard Advertising Register. . .. PRospect 3835
Standard Casting Directory. .. ... ... GArtield 3881
Studio Casting Directory...... ... . .. Gladstone 1200
Variety ....... . ... .. HOllywood 6141
AIRPORTS
American Airlines ... ..., . ... .Mlchigan 8822
Grand Central Air Terminal ... . ...OMaha 34222
Los Angeles Municipal Atrport. .. .. THornwald 9267

Union Air Terminal
United Air Lines

SPORT ARENAS

American Legion
(Stadium=Hollywood)

Los Angeles Coliseum

Gilmore Stadium

...Richmond
.. .WHitney

HOllywood 1606
... TUcker 6248

2951
6391
1163

HOliywood

RAILWAY TERMINALS

Santa Fe
Southern Pacitic . e .

Union Facitic

HOTELS

Ambassador Hotel
Biltmore Hotel
Christie Hotel
Clark Hotel ...... ... ... ..
Dzl Monte Hotel (L. A Cfilczs)
Ensenada Hotel Plays ... . .. .
Garden of Allah Hotel ..

Hollywood Hotel
Knickerbocker
Plaza Hotel
Hotel
House

Hollywood
Hollywood Plaza Hotel . .. ... ...

Roosevelt
The Town
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. .Mlchigan

. Gladstone
. Gladstone

o1
6161
9211

.Mlchigan
... TRinity

...DRexel
.Michigan
HOllywood

7011
1011
2241
4121
9767
5544
3581
4181
31N
1131
2442
1234

EXposition
... MUtual
HOllywood
HEmpstead

HOllywood
EXposition
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Irving Reis

Under Writer-Director
Contract
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e E—
RADIO STATIONS
KSTP (Chicago office) .. ... ... ... ... . SUPerior
WAAF . RANdolph
WBBM ... L. WHItehall
WCAU (Chlcago office) .. ........... ... STAte
WCBD VAN Buren
WCFL SUPerlor
WCRW .. DlVersey
WEDC ... ... ... CRAwford
WENR ... .. SUPerior
WGES ... ... VAN Buren
GN .. SUPerior
WHAM (Chicago office)............... STAte
WHFC LAWndale
WIND (Chicago office). .............. STAte
WID STAte
WLS . HAYmarket
WLW (Chicago office)... ............. STAte
WMAQ ... ... . SUPerior
WMBI ... DlVersey
WSBC ... SEEley
WWAE (Chicago office}. . . ............. PLAza
NATIONAL NETWORKS
Columbia Broadcasting System....... WHtehall
Mutual Broadcasting System........... SUPerior
National Broadcasting Co............. SUPerior
STATION REPRESENTATIVES
R. J. Barrett, Jr... .. ... ... .. .. ... SUPerior
John Blair & Co....... ... ... ...... SUPerior
The Branham Co................. ....CENtral
Bryant, Griffith & Brunson, ANDover
K. Conover Service Co.............. CENtral
Cox & Tanz................. ..... FRAnNklin
Craig & Hollingbery, Inc... .. ... ... .. STAte
J. ). Devine & Associates....... .. .. CENtral
Free, Johns & Field, Inc.... .. ... ... FRAnklin
Free & Peters........ .. ..... ......FRAnklin
Gene Furgason & Company....... ....... STAte
Arthur H. Haag & Associates.. ...... CENtral
Hearst Radio, nc............ ... .. .. CENtral
E. Katz Special Advertising Agency .CENtral
Kelly-Smith Co. ............. ....... _FRAnklin
Ray Linton ................. ........ STAte
Joseph Hershey McGillvra. ... ... .. ..SUPerior
J. R. McKinney & Son............... SUPerior
Mitchell & Ruddell, Inc......... ... .. CENtral
John H. Perry Associates.. ..HARrison
Edward Petry & Co................ DELaware
Hugh Rager ............... ... . ... RANdolph
William G. Rambeau Co............ DELaware
Paul H. Raymer Co............ .. .SUPerior
Graham A. Robertson...... ... .. .. .ANDover
Sears & Ayer............... ......... SUPerior
Small & Brewer, Inc................... STAte
Transamerican Broadcasting & Tele-
vision Corp. . ... ... .. ... ... ... ... .. STAtc

Van Cronkhite Associates,

Weed & Co........................

L. Weishar. .. ... ... ... ... WABash

Howard H. Wilson Co................. CENtral
ADVERTISING AGENCIES

Aubrey, Moore & Wallace Inc........ SUPerior

Auspitz & Lee ....................... STAte

N. W. Ayer & Son, Inc........... ... RANdoiph
Baggeley, Horton & Hoyt, Inc....... .. .. STAte
Batten, Barton, Durstine & Osborn, Inc.. CENtral
Beaumont & Hohman, Inc............. CENtral

8660
1717
6000
0366
6201
5300
4440
2436
8300
6201
0100
0366
8228
5466
5466
7500
0366
8300
1570
2255
4300

6000
0100
8300

IMPORTANT RADIO

TELEPHONE NUMBERS

in CHICAGO

Blackett-Sample-Hummert, Inc. ... ... DEArborn
Buchanan & Co. ............... ... .. SUPerior
Burnet-Kuhn Advertising Co. .... ... .. SUPerior
Leo Burnett Co. ....... ... . ... . ... . .. CENtral
Campbeli-Ewald Co. ..... .. ... .. .. ... CENtral
Caples Co. ... ... ... ... ... SUPerior
Russell C. Comer Advertising Co.......SUPerior
Doremus & Co. ............ ... ...... CENtral
Erwin, Wasey & Co., Ltd.... ... . . .. RANdolph
Fletcher & Ellis, Inc..... ... ... .. . .. HARrison
Ford, Browne & Mathews. . ..... ... DELaware
Albert Frank-Guenther Law, Inc... ... DEArborn
Charles Daniel Frey Co................ STAte
). Stirling Getchell........ ... .. .. HARrison
Henri, Hurst & McDonaid, Inc..... ... SUPerior
Frances Hoopcr Advertising Agency.. .. SUPerior
H. W. Kastor Advertising Co., Inc.... CENtral
Lord & Thomas ........ ... .......... SUPerior
Maxon, Inc. ... ... . ... ... ... DELaware
McCann-Erickson, Inc. ... .......... WEBster
Hays, McFarland & Co.............. RANdolph
McJunkin Advertising Co............... STAte
Louis Needham & Brorby, Inc........... STAte
Neisser-Meyerho, Inc. .. ... ......... DELaware
Reincke-Ellis-Younggreen & Finn, Inc.. WHItehall
Roche, Williams & Cunnyngham. .. ... HARrison
Rogers & Smith . ....... ... .. .. ... ... DEArborn
Ruthrauff & Ryan, Inc. ... .. ...... RANdolph
Sehl Advertising Agency ... ... ... ....... STAte
J. Walter Thompson Co............. SUPerior
Wade Advertising Agency ............. STAte
L. D. Wertheimer Advertising Co.....FRAnklin
Young & Rubicam, Inc. ............... CENtral

TRANSCRIPTION AND RECORDING

COMPANIES
Columbia Transcription Service...... DELaware
Decca Records. Inc. ....... ......... DELaware
Marsh Laboratories, Inc. .. WEBster
RCA Manufacturing Co DELaware
Radio Transcription Co. of America..DELaware
Standard Radio, Inc. ..... .. ........... STAte
Walter C. Wicker ................. SUPerior
World Broadcasting System . ........... STAte

PROGRAM PRODUCERS
Norman Alexandroff & Co............. WABash

Conquest Atliance Co. ................. STAte
J. Ralph Corbett, Inc. ... ............ DELaware
Lillian Gordoni Radio Productions Co...CALumet
Charles Hughes Productions, Inc....BUCkingham
Donna Parker Productions............. WEBster
NEWS SOURCES
Associated Press ......... ... ... ....... STAte
International News Service. .. .... ANDover
Transradio Press Service .............. STAte
United Press .................. ... RANdoiph
ORGANIZATIONS AND UNIONS
gy Actor's Equity . ............ ....WELIlington
American Federation of Actors.......... STAte
'Amerlcan Federation of Musicians....... STAte
PASCAP . RANdolph
Linstitute of Radio Service Men..... .. SUPesior
Radio & Television Instifute........ LONgbeach
University Broadcasting Council...... CENtral
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0500
3047
3800
5959
1946
6016
2541
9132
4952
8612
3800
8910
8161
2606
3000
5480
5331
4800
3536
3701
9360
5060
5152
7860
7440
8490
0021
2625
7344
0303
737
8833
3144

8263
8800
7288
4774
2325
3153
7279
3828

6762
5096
3265
6979
4048
2873

7700
1234
8091
3677

6377
7918
0063
1805
1673
6100
2015
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AL PEAIRCE

says

“Afraid You're Listening In

I Hope I Hope I Hope!”

Carl (hoff-tempo) Hoff
and his Orchestra

KENNETH ROBERTS—Awnnouncer

TiZZ1E LISH
ARLENE HARRIS Cooking and Health Expert
“Vhe Human Chalterbox™

ELMER BLURT

MONROE UPTON Door to Door Salesuian
Wiiter
BETTY GARDE
Actr
BRADFORD BROWNE clress
Producer—N. W. Ayer & Sous HARRY SWAN
Actor
RICHARD ]. McCAFFREY
Musical Arvanger AGNES MOOREHEAD
Actress

IN

“WATCH THE FUN GO BY"
SPONSORED BY THE FORD DEALERS OF AMERICA

CBS — 7wedsy — 9P, M. EST.
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@ FRANK R. McNINCH »

On supposedly
temporary loan
from the Federal
Power Commis-
sion. Frank R.
McNinch was ap-
pointed FCC
chairman {o suc-
ceed the late An-
ning S. Prall and
to iron out the
affairs of the Com-
mission. which
has been a target
for much brick-
throwing. In the few months that he has
been at the helm, the FCC has gone
through considerable revising, construc-
tively, reflecting the efficiency and quiet
but quick action characteristic of Mec-
Ninch,

JOHN ELMER

He was enjoy-
~ing a compara-
~ tively serene life
i owner of
small - watter
in Balti-
| more. Then John
Elmer was elected
president of the
NAB, and imme-
diately his troub-
les began. Exi-
gencies compelled
him to call a spe-
cial NAB mecting
to take up a reorganization plan—and in-
cidentally discuss the AFM situation. Tt
was an unruly session, but Elmer handled
the chair with commendable composure
and much tolerance.

® LENOX R. LOHR e

A good deal of
traveling was done
TN in 1937 by Major
Lohr, the NBC
prexy. To  the
coast, where the
web is building
new studios, also
to Europe and one
particular trip to
Washington where
he dined with
President and Mrs.
Roosevelt, no less.
New NBC build-
ing activities, ordering an original radio
opera and signing Dr. James R. Angell
as educational counselor were just a few
of the other items on his calendar during
the year.
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® WILLIAM S. PALEY o

Something that
CBS prexy Wil-
liam S. Paley said
about the busi-
ness of broadcast-
ing at the educa-
tional parley in
Chicage late in
the year 1nade
such an Iimpres-
sion on Congress-
men who read it
that they had the
talk inserted in the
Congressional
Record. Diary of the live-wire CBS out-
fit also reveals leadership in expansion
and profits, new Hollywood studios
started, television tower on Chrysler Bldg.
and many other items.

® DAVID SARNOFF *

RCA’s president,
in addition to ex-
ecuting his mul-
tiple duties of
keeping the RCA
family coordi-
nated, was kept
pretty busy on
television the past
year, the chief de-
velopment in this
end being a new
cathode ray dem-
onstration on a
screen 3x4 feet—
but still no assurance
television is very near.

e ALFRED ]. McCOSKER °

that commercial

Holding the
dual post of pres-
ident of Bamberg-
er Broadcasting
Co., owners of
WOR, and chair-
man of Mutual
Broadcasting Sys-
tem, Alfred J.
McCosker can
look back on 1937
with double
pride. First Dbe-
cause Mutual
oranched out in a
big way in putting itself on the map as a
national network, and secondly because
WOR didn’t have such a bad year either.
Incidentally, McCosker was given a de-
gree of LL.D. by John Marshall College
of Law last June in recognition of his
service in radio.
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BILLY SWANSON and 'His Music”’

MANAGEMENT PUBLICITY
. ED DUKOFF
ROCKWELL-O'KEEFE, Inc. COTEL EDISON
Racioo City . N Y —=Clii age Hollywood NEW YORK CITY
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® EDDIE CANTOR ®

Texaco Town's
“mayor” had a
very active 1937,
making the usual
quota of new tal-
cnt discoveries,
" being elccted
president of the
new American

Federation of Ra-

; dio Artists, cele-

brating his 25th

}’ anniversary in

show business and

being fittingly

honored on the occasion with an “Eddic

Cantor Weck,” switching his nctwork

broadcast from Sunday to Wednesday,

making another feature film, getting his

antique shop business going—and marry-

ing off one of those five daughters who
are almost as famous as the quints.

® O. B. HANSON ®

A titular addi-
tion and a vital
subiraction oc -~
curred in the life
of O. B. Hanson
the past ycar.
To put it in plain
English, thec NBC
chief engineer ad-
ded the title of
vice-president of
the network in
November, and if
you don't mind
the reverse chron-
ology, in June, the doctors subtracted an
appendix from him. If it's not an even
break, maybe he’s got somc tonsils that
can be removed.

® ISAAC D. LEVY .

Ike Levy of the
Philadelphia
WCAU - CBS
Levys, among
whom also is his
brother Dr. Leon
Levy, is Kknown
around NAB
gatherings as one
of thosc so-called
“stormy pctrels.”
Nevertheless,

i L L

w hen ITke
“storms.” NAB
boys as well as

others are always glad to listen because
there’s meat in his words. A defense of
FCC members and a warning to NAB to
stay with Ascap were among his 1937
pronouncements.

Il

e COMMISSIONER PAYNE @

When it comes
to figuring in the
headlines, it takes
a fast-stepper to
keep ahcad of
FCC Commission-
er George Henry
Payne. His pro-
vocative utter-
ances gave the in-
dustry and the
public much good

food for mental
exercise. Though
his activitics as a
crusader did get him disbarred from

FCC's Segal-Smith hcaring, he also won
many friends with his advocacy of morc
wholesome programs for juveniles—and
better radio shows in general.

® HAROLD V. HOUGH °
Though he has
plenty to do as
general manager
of WBAP, Fort
Worth, and trcas-
urer ol the NAB,
Harold V. Hough,
known to thou-
sands of pioncer
radio listencrs as
‘““The Hired
Hand,” finds time
to give a word
picturec of
WBAP’s famous
Negro Holiness broadcast each New
Ycar's Night and of the Fort Worth Rodeo.
His NAB resolution against “dollar pub-
licity” also was roundly applauded.

® JOHN BLAIR ®
Opening of new
coast offices in
Los Angeles and
in Secattle. addi-
tion of a (lock of
stations and for-

mation of a pro-
duction service
unit to better
serve clients,
were among the
1937 cxpansion

activities of John
Blair & Co., cx-
plaining why the
head of the rep firm, John Blair him-
self. was kept on the hop throughout the
year, Blair's 1937 record marks him as g
go-getter.
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e

TOMORROW'’S STARS

THE life blood of the amusement business is the
supply of fresh, new talent to supplant the fading
stars of another day. This organization specializes
in the training, development, and exploitation of
young artists, from whose ranks will emerge the

headliners of tomorrow.

We are proud to include the following names
among our contracted artists:

BUDDY CLARK LORETTA LEE

BILL CHALLIS BARRY MCcKINLEY
GEORGE FISCHER NEW YORKERS CHORUS
BOB HARING JEAN O’NEILL

BOB HOPE (radio only) ALLEN PRESCOTT
NATHAN KROLL HARRY SALTER

VICTOR SCHERTZINGER (radio only)
i1/\ (
i d

JAMES L. SAPHIER

Radio Talent and Productions
NEW YORK HOLLYWOOD
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® DONALD W. THORNBURG e

What with the

spurt in Holly-
wood originations
and the actual
launching of con-
struction on the
new CBS studio
layout in the

movie capital,
Donald W. Thorn-
burg, viece-presi-
dent in charge of
West Coast opera-
tions for the net-
work marks up
1937 as one of the busiest years of his
career. He was so busy, in fact, that he
hardly even had time to get in the head-
lines.

o WM. A. SCHUDT ]R. °

One of the most
aggressive of the
CBS stations—ace
in the showman-
ship field and no
slouch in other
departments,
either—is WBT of
Charlotte, with
Bill Schudt as
general manager
and chief genera-
ior of ideas for
business, pro-
grams and good-
will. The stalion’s accomplishments re-
flect the live-wire Schudt management.

@ EDWARD KLAUBER 2

The executive
vice-president of
CBS, along in
May of the past
year, was made
a member of the
company’s board
of directors, fol-
lowing an in-
crease in the au-
thorized size of
the directorate.
Paul Kesten and
Mefford Runyon
also were made
Outside of that, Klauber per-

direclors.
formed his important duties without step-
ping much into the limelight,
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e WILLIAM S. HEDGES @

Vacating a vice-
presidency in the
Crosley Radio or-
ganization (WLW-

WSAD, Cincin-
nati, William S.
Hedges returned

to the NBC fold
in October to take
over the direction
of the network’s
station relations.
Less than two ‘

months later, he -

was elected a

vice-president of company, thus adding
another important entry in the log-book
of an executive radio career that dates
back to 1922.

® ALBERT S. FOSTER ®

When WEW, St. B0 g“»
Louis University
station after 16
years as a non-

commercial sta-
tion, decided to
go in for paid
business in the

Fall of 1937, Al-
bert S. Foster was
brought from
WWL, New Or-
leans, to be g.m.
Signing of some
400 customers In
the first 12 weeks attests to the wisdom
of the move,

° DONALD FLAMM -

Final selection
of a site for
WMCA’s new and
more expansive
studios was one
of the important
matters decided
by Donald Flamm,
station owner, in
the past year. A
little expansion of
the Inter - City
network, of which
Flamm also is
prexy, and the
launching of occasional program novelties
also helped to keep him occupied.
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“Music of Yesterday and Today
Styled the BLUE BARRON way”

v

NBC-Red and Blue Networks

FOUR TIMES WEEKLY

Management
CONSOLIDATED RADIO ARTISTS INC.
30 Reckefelier Plaza -New York CURRENTLY

GREEN ROOM — HOTEL EDISON

Chicago —Civveland - -
NEW YORK CITY

Hollvwood — Dalilas
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° JOHN S. YOUNG ®

One of radio’s
most erudite an-
nouncers, selected
as the “All-Amer-
ican” in that line
during 1928-32,
and possessor of
a gold trophy pre-
sented to him in
1932 by President
Hoover, John S.
Young, was hon-
ored again late in
1937 by being se-
lected as Radio
Director for the coming New York World’s
Fair. Internationally informed, a scholar
and lecturer as well as advertising con-
sultant and commentator, he is well fit
to do a fine job.

@ H. LESLIE ATLASS ®

Looking after
the CBS interests
in the Chicago
territory is H.
Leslie Atlass, vice-
president of the
network. The At-
lass boys — the
other being his
brother, Ralph —
have been cutting
quite a figure in
radio circles out
Chicago way for
a good many
years. H. Leslie heads WBBM, while
Ralph has WJJD, as well as WIND over
at Gary.

® DON DAVIS ®

Celebration of
the 15th anniver-
sary of his sta-

tion, WHB in
Kansas City, was
the big noise in
the routine of

Donald Dwight
Davis the past
year. The event
was put over on
a scale unprece-
dented in so far
as such celebra-
tions are con-
cerned, and Don Davis has press books
and other souvenirs to prove it
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WOODS ®

o MARK

Tn electing Mark
Woods a vice-
president last
November, along
with  William 8.
Hedges and O. B.
Hanson, NBC
filled its quota of
11 men necessary
to make up a foot-

ball squad that
could play the
CBS vice - presi-

dential team. Oc-
cupying the post
of treasurer, Woods is one of the youngest
NBC executives, though he’s been with
the firm since 1926,

® DON E. GILMAN °

The past year
had a moving day
in it for Don E.
Gilman, vice-pres-
ident in charge of
N B C west coast
operations. Great-
er concentration of
N B C activity in
Hollywood, and
the new radio
centier being built
there, made it
necessary for Gil-
man to shift his
headquarters from San Francisco to the
movie city. But he still maintains social
and business ties in S. F. with frequent
visits.

® JOHN SHEPARD III °

As president of
two New England
networks, the
Yankee and the
Colonial, with
headquarters in
Boston, John
Shepard IIT has
his  hands full.
But he likes ra-
dio so well that
he sold out his
interest in Bos-
ton’s famous
Shepard store in
order Lo devote all his time to the broad-
casting business.
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WHEN TIME 1S THE MEDIUM

—

(ST ST

® You have decided 10 buy TIME
to put your advertising message on
the air! How about rates, power,
station  equipment, hours available
and scores of other points of infor-
mation you must have—just at the
moment you are making vour selec-
tion of stations?

You would naturally have many
questions to ask about certain  sta-
tions . . . you find the answers in

RADIO ADVERTISING RATES &

DATA! Tt lists the rates, chain athil-
iations, mechanical facilities, broad-

casting  hours, closing times, etc.,
ete.,, of every commercial broadeast
ing station in the United States and
Canada.  All the information you
need, IN ONE CONVENIENT, COM-
PACT SERVICE!

Revised and  issued  every month
. supplementary bulletin service
every week.

SUBSCRIPTION #%15 A YEAR

CHICAGO

333 N. Michigan Avenue

NEW YORK

420 Lexington Avenue
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" ® ELLIOTT ROOSEVELT e

Climaxing a
year of gradually
increasing aclivi-
ty and responsi-
bility in the man-
agement of radio
stations. Elliott
Roosevelt was
made president
and general man-
ager  of  Hearst
Radio. Previous
to this develop-
ment late in De-
cember, Roosec-
veit had been handling the southwest and
California Hearst stations. There was also
some talk a while back of the possibility
that he would become a nctwork com-
racntator. But he probably will be too
busy for that now.

e LEWIS ALLEN WEISS o

There was a lot
doing in the Don
Lee Broadcasting

; System the past
year, mainly the
addition of an-

other dozen or so
Pacific Northwest
stations, and these
developments kept
Lew Weiss, g.m.
of the System,
hopping around
quite regularly.
Busy though he
was, he took lime (o promise that the Don
Lee System would start television scrvice
on the coast in 1938.

e JOHN F. ROYAL °

One of radio’s
most efficient and
best loved execu-
tives is John F.
Royal, vice-presi-
dent in charge of
programs at NBC.
He doesn't appear
much in print, but
the benefits of his
exlensive show-
manship play a
vital part behind
the scenes of the
NBC show-sched-
ules.
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e GEORGE W. TRENDLE e

One of the hot &
controversies of
1937 in radio and
movie circles was
the protest against
dispensers of
harmful Holly-
wood gossip via
radio, and George
W. Trendle, who
Is both a theater
man and head of
Michigan Radio
Network, helped
to bring this issue
to a head. Sale of “Lone Ranger” serial
to the films (Monogram) and appointing
Raymer as MRN rep also were among
Trendle's 1937 deals.

® LOUIS K. SIDNEY @

All -around
showman and
managerial chief
of WHN, Louis K.
Sidney stepped
into the producing
end of radio last
November when
Bill Bacher left
the big M-G-M
weekly produc-
tion for Maxwell
House. It was
more than a man-
sized job, but
Sidney is no midget and the records show
that he was quite equal to the task. The
WLW Line hookup and the designation
of WHN as NBC’s third New York City
outlet also figured among Sidney’s more
important 1937 activities.

® FRANK BRAUCHER @

The popular: =
magazine field
lost a top rank
sales executive in
October of 1937
when Alfred J.
McCosker sold
Frank Braucher
on the idea of
joining WOR as
vice - president in
charge of sales.
Braucher formerly
was vice-president
and director at
Crowell Publishing Co.
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FRANK GILL JR-

SCRIPTIST AND DIALOGUE DIRECTOR

1937-1938

“YOUR HOLLYWOOD PARADE"

(Lucky Strike-Warner Bros.)™

“"HOLLYWOOD MARDI-GRAS"

(Packard) f

“Lord & Thomas

tYoung & Rubicam

Direction—Wm. Morris
Agency

FRANK GILL SR.

Personal Manager

BILL DEMLING

COMEDY AND DRAMATIC MATERIAL

1937-1938

“HOLLYWOOD
MARDI-GRAS”
Packard—
(Young & Rubicam)

“MICKEY MOUSE THEATRE"
Walt  Disney—
(Lord & Thomas)

MARIE STODDARD’S

LITTLE SCHOOL OF

—SCREEN—
RADIO—STAGE

8496 SUNSET BLVD.
HOLLYWOOD, CAL.
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® ARTHUR PRYOR JR. ®

Ty At the NAB
WM convention in

- Chicago last June,
Arthur Pryor Jr.,
vice-president-in-
charge - of -radio

for Batten, Bar-
ton, Durstine &
Osborne, said

some straight-
from-the-shoulder
things about the

poor quality of
manpower in the
program end of

radio. It caused quite a bit of talk . . .
and some thinking.

e EDMUND (TINY) RUFFNER »

In the summer
of 1937, Tiny Ruff-
ner resigned from
Benton & Bowles
agency to become
vice-president and
radio director on
the coast for Ruth-
rauff & Ryan. His
radio voice has
sold millions of
dollars of mer-
chandise for spon-
sors—and that’s
only the begin-
ning.

° NILES TRAMMELL L]

Chicago’s im-
portance as a ra-
dio program pro-
ducing center, to
say nothing of
time sales, did
not suffer to any
extent despite the
Hollywood up-
swing in 1937. In
fact, Chicago set
new records for
script shows. And
Niles Trammell is
v.p. in charge of
NBC’s central division,
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e LAWRENCE LOWMAN e

CBS operations
increased consid-
erably in 1937,
which meant ex- §
tra work for the
vice - president in
charge of opera-
tions, who hap- i
pens to be Law- |
rence W. Low-
man, as well as
for Herbert V.
Akerberg, vice-~ §
president in
charge of station
relations, and their respective lieutenants
and sergeants.

° ROY C. WITMER @

Remember all
those headlines of
the past year tell-
ing about new
highs in billings
and other remarks
to that effeet?
Well, in the case
of NBC. Roy C.
Witmer had some-
thing to do with
the increases. He's
the vice-president
in charge of sales.

@ W. B. LEWIS ®

If you noted
some improve-
ment in CBS 1937
shows, you can’t
go far wrong by &
sending your bou-
quets via W. {
Lewis, vice-presi-
dent in charge of 4
programs. Aside
from those duties, =
Lewis will be re-
membered on the
1937 calendar for
a very intelligent
talk he delivered on radio and the movies
at a luncheon meeting of the Assm of
Motion Picture Advertisers.
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RADTO GUIDE

has become an indispensible weekly reading
habit in a constantly increasing number of
American homes, hecause it doubles radio

enjoyment. * * It exerts a powerlul influence

upon the listening and buying habits of more

than 400,000 families.

/

T8 eolumns are read and studied
by program sponsors, advertising
agseney exeeutives, radio arlists,
radio dealers, and the industry
as a whole, because il s the oul-
standing authorily in its field.
Thus Badio Guide combines a big
consumer audience with an im-

porlant trade readership.
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s - cONTE®
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FIFTH AVENTE
VEW YORK At Al Newdssiands Every ‘7/144/14&4/
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e DONALD WITHYCOMB e

What with open-
ing WFIL’s own
offices in New
York and Chicago
—with very profit-
able results, by
the way-—and the
building of new
studios, General
Manager Donald
Withycomb of the
Philly station did-
n’t have exactly
a dull year. On
completion of the
studios, he also started a more claborate
schedule of local productions.

e JOSEPH V. CONNOLLY e

As part of the
changes that took
place in the
Hearst Radio or-
ganization the past
year, Joseph V.
Connolly changed
his title from that
of president to
chairman of the
board. But under
one title or an-
other, a busy and
important exec is
still a.b. and i.e.
affairs also keep

The voluminous INS
Connolly pretty busy.

e HERBERT R. EBENSTEIN e

Launching some-
thing new in the
way of merchan-
dising radio pro-
grams, Herbert R.
Ebenstein created
quite a bit of in-
terest the past
year in his Atlas
Radio outfit, which
set out to produce
ET shows and dis-
tribute them un-
der the same sys-
tem used by film
companies, i.e., key city exchanges. Be-
sides setting up the nationwide distribut-
ing organization, Atlas completed 28
shows in 1937.
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e T. C. STREIBERT °

In recording the
activities and the
expansion of the
Mutual Broadcast-
ing System in the
past year, one
man who musin’t
be overlooked is’
Theodore C. Strei-
bert. He’s execu-
tive v.p. of the
prganization, and
he had plenty to
say and do about
the network’s on-
ward and upward moves during 1937.

e EDWARD W. CRAIG ]

A prominent
part in drafting
the NAB reorgan-
ization proposal
and the commit-
tee was played
by Edward W.
Craig, head of
WS M. He also
was aclively en-
gaged in working
out IRNA devel-
opments as a
member of the
IRNA special ad-
visory committee.

e FRANK

Being appointed
personal assistant |
to Lenox R. Lohr,
president of NBC,
was the principal
occurrence in the
official life of
Frank E. Mason
during 1937. Co-
incident with the
move, Mason re-
linquished his du-
ties in the station
relations end to!
Bill Hedges, but
retained his vice-presidency.

E. MASON
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NBC RECORDED

PROGRAM SERVICE

offering complete facilities for the creation,
casting, production, and recording of programs for

National and Local Spot

Advertising

CUSTOM BUILT PROGRAMS
RECORDING OF CLIENT OR AGENCY PRODUCED PROGRAMS
SIMULTANEOUS RECORDING OF NETWORK BROADCASTS
TIHESAURUS PROGRAMS
SYNDICATED RECORDED “STOCK” PROGRAMS
“REFERENCE” OR AUDITION RECORDINGS
[ ]

Write for catalog describing
the above services

Electrical Transcription Service
National Broadcasting Company

A RADIO CORPORATION
OF AMERICA SERVICE

RCA Building « Radio City « New York
Merchandise Mart « Chicago, Itlinois
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® MYRON P. KIRK @
Genial and
equally astute

Myron P. Kirk,
former vice-presi-
dent and director
of radio for Ruth-
rauff & Ryan, Inc.,
caused a hubbub
in radio circles
when he resigned
that position to
become vice-presi-
dent in charge of
radio for Famous
Artists, Holly-
wood. There Kirk has assumed duties in
both pictures and radio that helped make
Ruthrauff & Ryan one of the top ranking
firms in the agency field. Kirk's record is
based on such celebrated programs as
those of Major Bowes, Al Jolson, Edward
G. Robinson, Joe Penner and others. His
salesmanship and talent handling showed
many a sponsor how to sell the product.

® GEORGE BOLLING e

From the Detroit
office of John Blair
& Co., Vice-Presi-
dent George Bol-
ling moved east
and up last sum-
mer to head the
New York office
on resignation of
Murray Grabhorn.
Management of
the Detroit office
thereupon fell to
his brother, R. H.
Bolling.

@ MARK ETHRIDGE @

In two of the
past year’s highly
important radio
developments
the AFM situation
and the NAB re-
organization —
Mark Ethridge
played a promi-
nent and helpful
role. Interested in
the issues because
he’s general man-
ager of Louisville
Courier-Journal,
owners of WHAS, Ethridge gave valuable
aid in the musician negotiations as well as
in the NAB revamping.

123

® J. HAROLD RYAN L]

This is the cur-
rent president of
the Ohio Associa-
tion of Broadcast-
crs. He was elected
last November
to succeed the re-
tiring John F. Patt
of WGAR, Cleve-
land. Ryan also
has other respon-
sibilities. He’s
president and g.m.
of Fort Industry
Co., owners and
operators of WSPD, Toledo; president of
West Virginia Broadcasting Corp., operat-
ing WWVA, Wheeling, and trcasurer of
Monongahela Valley Broadcasting Co,
operating WMMN. Fairmont, W. Va.

® CLAY MORGAN L]

Shortly after ;
Clay T. Morgan
took up the post |
of director of pro
motion at NBC
early in 1937
things began to |
literally fly in the ¢
promotion divi-

sion. White space
copy and direct
mail promotion
hit the all-time
high in the spring
and early sum-

mer. By the way, if you see any similarity
in the accompanying picture and Warner
Oland’s, don't tell Morgan. He’s heard it
before.

L JOSEPH ]. WEED ®

The head of
Weed & Co., sta-
tion rep firm, is a
specialist in Can-
adian  situations,
and during the
past year was in-
strumental in ar-
ranging mergers
of groups of Do-
minion outlets un-
der exclusive rep-
resentation as an
aid toward doing
away with hit or
miss representation under the non-exclu-
sive sales methods.
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A complete, quahty catalog of unsurpassed 2
sound effect discs, ﬂawlesaly recorded fromlife
and released on quiet, unbreakable Victrolac
‘pressings. Preferred by leading networks and
stations throughout the world Write for catalo 7

ﬁ m: STANDARD LIBRARY SERVICE
POPULAR SUPPLEMENT LIBRARY
SONS OF THE PIONEERS
ORGAN TREASURES and other FEATURES

Slandaed Rado

180 North Michigan Ave., Chicago, Il

6404 Hollywood Blvd., Hollywood, Cal.
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® IRVING REIS °
In the activity
of furthering bet-
. ter drama on the
air, Irving Reis
and his Columbia
Workshop produc-
tions the past year
were well in the
lead. Unfortu-
nately for radio,
the movies finally
“enticed play-
wright - producer -
director Reis to
Hollywood —
which ought to be another lesson to radio
to take better care of its talent.

@ JOHN V. L. HOGAN °

A leading pro-
ponent of quality
and cultural pro-
grams, John V. L.
Hogan, owner and
operator of WQXR
in New York,
made considerable
progress the past
year in building
up a steady fol-
lowing of class
listeners. Success
of his policies has
aroused discussion
in the future possibility of different sta-
tions going in for specialized forms of
broadcasting.

e JAMES D. SHOUSE °

Giving up the
general manager-
ship of KMOX, the
- CBS outlet in St.
Louis. James D.
Shouse moved up
to Cincinnati,
where he is now
known as vice-
president of Cros-
ley Radio Corp.
in charge of
broadcasting ac-
tivities. As such,
he is g.m. of WLW
and WSAI, with Robert G. Jennings as
assistant g.m. and general sales manager.
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® EVAN ROBERTS ®

Appointed by
Washington as a
$1 a year man to
carry out his own
plan to organize
a WPA Federal
Theater Radio
Division, Evan
Roberts made
this project onc
of the most pro-
lific producers of
shows in radio,
with particular
ecmphasis on
shows of artistic as well as entertainment
merit. His cultural-educational qualifica-
tions resulted in his being made con-
sultant for 20th Century Fund, radio
forum created by the late Edward A.
Filene.

® POWEL CROSLEY, JR. @

There was a bit
of excitement in
the 1937 radio life
of Powel Crosley.
Jr. First, the
Washington  fuss
over WLW’s 500,-
000 watts; then
when Crosley
signed Charles
Michelson, Demo- ol
cratic party pub- o
licist, as public ’/ e
relations man;
creation of WLW
Line, naming Transamerican as rep,
change in gm. for Crosley Corp. and a
few other items.

° GEORGE ENGLES ®

The artists serv-
ice division of
NBC had to keep
on its toes
throughout 1937
more than ever
before, what with
dearth of talent.
keen competition
for names, con-
tinual clamor for
new finds, and
what not. On top
of it all—or prob-
ably as a result
of the strain — George Engles,
charge of this service,

v.p. in
wound up in a
hospital for an operation.
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“That's radio arithmetic!”’

ATLAS RADIO
DISTRIBUTING CORPORATION

Home Office—1540 BROADWAY, N. Y. C.
Studios—930 N. WESTERN AVE., HOLLYWOOD, CAL.

REGIONAL HEADQUARTERS

1540 BROADWAY 333 N. MICHIGAN AVE. EQUITABLE BLDG. 2011 JACKSON ST.
NEW YORK CITY CHICAGO HOLLYWOGD DALLAS
HAROLD HOPPER, Dir. L. DANIEL BLANK, Dir. RAY COFFIN. Dir. CLAUDE C. EZELL. Dir.
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. H. R. CARPENTER L

In showman-
ship, civic service,
special events en-
terprise and gen-
eral progress. the
United Broad -
casting Co.'s two
Cleveland sta-
tions, WHK and
WCLE (formerly
WJAY), were
front-rankers and
kept regularly in
the hecadlines
throughout  1937.
1t was all donc¢ under the direction of
H. K. Carpenter, v.p. and g.m.

® SAMUEL R. ROSENBAUM e

Despite many
othcr Dbusiness
and personal in-
terests, Samuel R.
Rosenbaum, the
head of WFIL,
Philadelphia, took
a leading role in
bringing the
IRNA-AFM situ-
ation to a work-
able status. Came
to the front as a
very sanc and
capable chairman
of the IRNA special advisory committce
who kept the ship on an cven keel when
the storm was at its worst.

® DR. JAMES R. ANGELL ®

Dr. James Row-
land Angell, ex-
president of Yale
University, is
NBC’s cducation-

al counselor and
has been serving
in the post since
last  fall. Soon
after taking over
his new assign-
ment, Dr. Angell

made a ftrip to
Europce to study
educational
broadcasts in England. Holland and other
countries which do not use the radio
solely for propaganda. The famous cdu-
cator has no “cure-alls™ for education by
radio, but is spending the greater part of
his first year planning NBC's futurc ac-
tivities in this highly important phase
of radio broadcasting.
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® LEO FITZPATRICK ®

The general
manager of WJR,

Detroit, piloted
his station
through its most
successful year in
1937. He paid
generous divi-
dends on each}
share of stock

gave 131 cmploy

ees a 10 per cen
bonus in Decem
ber and made his
staff a ‘“happy
family,” the envy of many a radio station
operator.

e BENEDICT GIMBEL, JR. «

Expenditure  of ..
$86,000 for a new
320 - foot wvertical
antenna and for
a new and en-
larged studio
plant was made
by Benedict Gim-
bel Jr. for WIP,
the Philadelphia
station over
which he presides
as prexy. Anfp
amazing jump in
sales and listener
recognition was also chalked up by Gim-
bel’'s WIP the past year.

] DR. LYMAN BRYSON e

When CBS".
formed its Adult
Education Board®
at the turn of the
year, Dr. Lyman
Bryson was made °
chairman of the .
board of 13 prom-
inent figures from -
the fields of ad-
vertising and ed- |
ucation, Dr. Bry-
son is professor of
education at
Teacher’s College,
Columbia University. and also a member
of the executive committee of the Ameri-
can Ass’n of Education. During the year
the board and CBS will cooperate to the
end that the first experimental year may
be devoted to perfecting the educational
techniques which will attract the largest
listening audience.
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Complete coverage
of New England
major markets

The populous six states of the North
Atlanlic seaboard, one of 1he larges!
and most active buying regions in the
country, have many
shopping areas. These areas comprise
the huge New England market.

separale major

Direct, coordinated conlact with these
imporfant trading centers, assuring the
maximum volume of sales throughoul
this rich market, can best be obtained
through that group of 14 popular local
stations operating under the banner of
The Yankee Nelwork.

This Network is recognized as a vital-
hs important factor in the commerce of
the field 1t covers. lts proven sales-
producing facilities are atl vour service.

WNAC Boston
WTIC Harttord
WEAN Providence
WTAG Worcester

WLBZ Bangor
WFEA Manchester
WSAR Fall River
WNBH New. Bedford
j Lowell
1Lawrence
WLNH Laconia
WRDO Augusta

f Bridgeport

WICC { WLLH

New Haven
WNLC New London
WCSH Portland

THE YANKEE
NETWORK

BROOKLINE AVENUE
MASSACHUSETTS

21
BOSTON,

EDWARD PETRY & CO., Inc

Exclusive National Sales Reprecentatives.
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Lozv Cost coverage
of New England

key markets

The many large, separate markets lying
and

northern Maine may appear awesome to

between  southern  Connecticut
the sales executive trying to cover New
England on a small budget. Yet all of
these important trading be

arecas can

covered effectively and economically.

The Colonial Network, whose key sta-
tion is WAAB, Boston, comprises 14 sta-
tions, each of which is situated in one
of the urban trading centers which to-
gether form a huge New England market.
No other network offers such compre-

hensive coverage at such low cost.

Give your program sales-developing im-
petus and support by using the combined

facilities of che following stations:

WAAB Boston
WEAN Providence

W1LBZ Bangor
WFEA Manchester
WNBH New Bedford

jBridgeport
. ,/l.owcH

]New Haven

. WLLH
WTHT Hartford
WNLC New' London
WSAR Fall River

WSPR Springfield

WICC

L.awrence
WBRY Warterbury
WILNH Laconia
WRDO Augusta

THE COLONIAL
NETWORK

21 BROOKLINE AVENUE
BOSTON, MASSACHUSETTS

EDWARD PETRY & CO., Inc.

Exclusive Nartional Representacives
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1 he — time leader
N ... twice!

[For the sccond consecutive year, Columbia continues its leader-

shipin all 1hree major phases of network advertising:

Columbia, in 1937, carried the greatest
dollar-volume of advertising of any net-
workin the history of radio*

Columbia, in 1937, was the choice of more
of the country’s leading advertisers than
any other network**

Columbia,in 1937, continued as the world’s
largest radio network ***

This record, of course, 1s not Columbia’s alone. 1t was made by
the most careful buyers of advertising in the world—who in-
creased theiraverage expenditure for Columbia Network facil-

ities this yearover last by 25.99, . S
* And did so lust xcar.
AK fnd Das becr for four consecutive years.

Axk fyd fes been for five consecntive vears.
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Inthedetailed record of these crs advertisers isthe answer 10
every basic question you can ask about radio advertising : Does
radio sell s/oce turn-over products: Does radio sell guick turn-
over products? Is the institutional campaign effective on the
air? Must 1t be a ‘big’ radio program to be successful? The
answers to these questions at Columbia are not theoretical or
acadenmic. They are written by the advertisers themsclves;
advertisers who, i a single medium, bring everything to the
nation—from banking to beans; bread to abrasives; cigars,

cigarettes, candy and cars!

But this record tells less than half the story!

Throughout the year, some 22,475 Columbia programs werc
broadcast to the nation. Less than half of these were sponsored.
The rest were programs by Coluimbiad’—produced by the net-
work in the living and challenging ficlas of Public Affairs,
Fducation, Serious Music, Religion, Special Fvents and Sports.
These programs round out the schedule of the world’s Jargest
network, bringing the world’s voice home to the nation cvery
day of the year—whcrever home may be.

The COLUMBIA
Broadcasting System
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COLUMBIA BROAI

— wOY

e ey

AN T

The World's Largest Raslio Network’

115 piciions i |14 gitias
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BOARD OF DIRECTORS

William S. Paley Prescott S. Bush
Leon Levy Herbert Bayard Swope
Jerome H. Louchheim Isaac D. Levy
Samuel Paley J. AL W, Iglehart
Jacob Paley Dorsay Richardson
Ralph F. Colin Mefford R. Runyon
Edward Klauber Paul W. Kesten
OFFICERS

William S. Paley. .. .. .. .. .. ... .. .. ... ..................... President
Edward Klauber. .. .. .. ... . ... ... Executive Vice-President
Paul W. Kesten

M.R.Runyon .. ... .. . . .. .. ... .. .. ..... Vice-President and Director
Lawrence W, Lowman. .. ... ... .. .. . . . .. Vice-President in Charge of Operations
H. K. Boice. ... .. . ... .. . ... . .. ... . ..... Vice-President in Charge of Sales
H. V. Akerberg. . ... .. .. ... ... ...Vice-President in Charge of Station Relations
Sam Pickard ... ... .. Vice-President
W.B. Lewis.............................. Vice-President in Charge of Programs
Frank K. White. ... ... . .. ... ... .. ... .. ... ..... Treasurer
F.A Willis. ... ... ... . ... Assistant to the President
Samuel R. Dean. .. ... .. ... . ... . ... ... .. .... .. ... .  Assistant Treasurer
James M. Seward. .. ... Assistant Treasurer
Jos. H. Ream. .. ... ... ... . .. ... ... .. ... General Attorney
William C. Gittinger. .. ........... ... .. .. ........... .. ... Sales Manager
William H. Ensign. ...  Assistant Sales Manager Julius Mattfeld. ......... .. . Music Librarian
B. J. Prockter. ... .... Manager of Sales Service Sterling Fisher. ... . ... Director of Radio Talks
Victor M. Ratnrer, Leonard H. Hole. . Director of Program Service
Director of Sales Promotion Department Harriet Hess. ... ... Manager of Typing Division
J. ) Karol. . ... ... .. Director of Research Agnes Law. Manager of Program Reference File
Frank N. Stanton. Manager of Research Division H. I. Rosenthal. .Manager Columbia Artists, Inc.
J. K. Churchill ... . . Chief Statistician Walter R. Pierson,
John S. Carlile......... ... Production Manager Manager of Sound Effects Division
J. G Gude..... ... .. Station Relations Manager Gilson B. Gray.......... ... Commercial Editor
Hugh A. Cowham... .. .. Commercial Engineer Jos. H. Burgess, Jr.. ... ... . Personnel Manager
Edwin King Cohan, Albert H. Bryant. . . Manager of Mail and Files
Director of General Engineering John E. Forsander.. ... ... ... Purchasing Agent
A. B. Chamberlain. ... .. ... . . Chief Engineer C. C. Boydston. ... . .....Chief Accountant
Peter G. Geoldmark. .. ... ... Television Director Arthur S, Padgett.. .. ... .. ...Chief Auditor
Luther Reid... .. .. Acting Director of Publicity ). Kelly Smith. . .. ... Manager of Radio Sales
Jos. McElliott . .Manager of Photographic Division A. E. Joscelyn,
Douglas Coulter. Assistant Director of Broadcasts Eastern Sales Manager Radio Sales
Gerald Maulsby, 1. S. Becker,
Assistant Director of Program Operations Business Manager of Columbia Artists, Inc.
Max Wylie......... . Director of Script Division G. Stanley McAllister,
Paul W. White, Manager of Construction and Building
Director of Public Events & Special Features Operations
Davidson Taylor. ... .. Director of Music Division Henry Grossman,
Jan Schimek. ... Director of Copyright Division Eastern Division Operations Zngineer
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Chicago

H. Leslie Atlass,

Vice-President in Charge of Western

Territory

J. L. Van Volkenburg. . Assistant to Mr. Atlass
J. ). King. ... .. Assistant to Mr. Atlass
L. F. Erikson. ... . ... .. Western Sales Manager
Harry Mason Smith. .. .. Chicago Sales Manager

Paul S. Wilson. . .Chicago Radio Sales Manager
Robert N. Brown............ Program Director
J. Oren Weaver. . ... ... ... ... .. News Editor
Frank B. Falknor. . ... ... .. . . ... Chief Engineer
Frank Rand................. Publicity Director
Wayde Grinstead. ... .. Sales Promotion Manager
Robert Hafter. .. ...
J. V. MclLoughlin. .

Urban Johnson. . ... . . .. Sound Effects Manager

... ..Production Manager
.. ....Assistant Treasurer

Washington
Harry C. Butcher,

Vice-President in Charge of CBS Wash, Office
Paul A. Porter... ... ... ... . ... ... .. Attorney
A. D. Willard, Jr.,

Sales Manager and Station Manager WJSV

Frederick A. Long... ... .. .. .Program Director

Clyde Hunt. ... .. ... . ... ... .. Chief Engineer

Ann Gillis. ... ... .. ... .Publicity Director

Harry R. Crow.......... . .. Assistant Treasurer
Cincinnati

John McCormick. .. .. Manager of Station WKRC
Wm. J. Williamson,

Sales Manager of Station WKRC
Ruth Reeves Lyons........ .. Program Director
Frank Dieringer.... .. .. ... . ... Chiet Engineer

Margaret Maloney. ... ... ... Publicity Director

Charlotte
William A. Schudt, Jr..Manager of Station WBT
Royal E. Penny. Sales Manager of Station WBT
Chas. H. Crutchfield. ... ... .Program Director
James Beloungy...... . ... .... Chief Engineer
Sam Justice. ........ . ... .. .Publicity Director
Robert W. Carpenter. ... ... .. .. .. Accountant

Minneapolis
Earl H. Gammons. . Manager of Station WCCO
K. W. Husted,
Sales Manager and Assistant Station Manager

Carl Burkland......... Assistant Sales Manager
Hayle C. Cavanor............ Program Director
Alvin B. Sheehan.... Manager of Artists Bureau
H. S. McCartney. ........... .. Chief Engineer
Max K. Schiffman.... .. . .. Production Manager
Ruth M. Brinley. .. .. ... .. ... .. .. .. Accountant
K. C Titus................... Office Manager
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St. Louis
Merle S. Jones. .. .. Manager of Station KMOX
K. W. Church. ... . . .. ...Sales Manager
C. G. Renier. .. . . .Program Director
G L Tevis. ........ ... .. ... Chief Engineer
Jerry Hoekstra.............. Publicity Director
James S. Johnson. .. .. Sales Promotion Director
R. S. Gillingham. ... ... .. ... . .. Accountant

Hollywood

D. W. Thornburgh,
Vice-President in Charge of CBS Pacific Office
and Manager of KNX
John M. Doiph. ... . Assistant to Vice-President
Harry W. Witt. ... Sales Manager, Los Angeles
Henry M. Jackson. Sales Manager, San Francisco

Charles Vanda......... ... ... Program Director
Russ Johnston. ... ........... Continuity Chief
Fox Chase... ....... Director of Special Events
Foster Goss..................... News Editor

Lester Bowman,
Western Division Operations Engineer
Edwin H. Buckalew,
Director of Sales Promotion, Los Angeles

Edith S. Todesca....... .. Production Manager

Alan Cormack................ Traffic Manager

Alfred Span....... . .Sound Effects Manager

C. A Carlson.................. .. Accountant
Boston

Harold E. Fellows. .. Manager of Station WEEI
Lewis S. Whitcomb,
Publicity Director and Assistant Station Mgr.
H. Roy Marks. ...... ...,
Arthur F. Edes. ... ........ ... Program Director
Philip K. Baldwin....... ... ... Chiet Engineer
George R. Dunham, Jr.,
Director of Sales Promotion

.....Sales Manager

Lloyd G. del Castillo,
Chief of Production and Musical Director
John J. Murray. ... Accountant
Detroit
Webster H. Taylor............. Sales Manager
Herbert A. Carlborg... ... Radio Sales Manager
London
E. R. Murrow........... .. European Director
Vienna

William L. Shirer,
Central European Representative
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Procerav PoOLICIES OF THE

A Statement to the Public, to Advertisers
And to Advertising Agencies

As radio broadcasting expands its audience and aungments
its influence, theve devolves upon the broadcaster and the
program sponsor an ever greater responsibility.

Sinvilarly, as radio continues to become a more intimate
force in the lives of people, they tend to be more sensitive
to broadcasting they like and to broadcasting they do not
like. It is incumbent upon the broadcaster constantly to
examine general policy so as to assure steady progress in
building and holding radio’s audience. Such watchfulness
serves the interests of the awndience, of the advertiser, and
of the broadcasting companies alike.

The Columbia Broadcasting Systent bas given particular
consideration to recent trends in two general types of com-
mercial progranr: those which are designed for children,
and those involving unpleasant discussions of bodily func-
tions, bodily symptoms, or other matters which similarly
infringe on good taste. In addition, as a result of expressed
public interest, careful study has been given to the amount
of time that should be wused by sponsors for their adver-

tising messages.

CHILDREN’S PROGRAMS

Wide variations in viewpoint exist
among parents as to programs which
they regard as suitable for their children
to hear, and similar differences exist be-

and sentiment, which cannot be waived.
In accordance with this responsibility
we list some specific themes and dra-
matic treatments which are not to be
permitted in broadcasts for children.

tween parents and children. The same " : X

di f inion i frequent! The e)v(alihng, as modern eroes, of gang-
lvergence of op v S q y sters, criminals and racketeers will not be
found among authorities. allowed.

Commercial sponsors of broadcasts
addressed to children are devoting great
effort and much money to creating pro-
grams that merit the approval both of
child and parent. 1t is also true that
there have been instances of poor judg-
ment and careless execution. To elimi-
nate such faults would be gratifying to
all those who feel a deep responsibility
for the rearing and education of impres-
sionable youth.

The Columbia Broadcasting System
has no thought of setting itself up as
an arbiter of what is proper for chil-
dren to hear; but it does have an edi-
torial responsibility to the community,
in the interpretation of public wish
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Disrespect for either parental or other proper
authority must not be glorified or encouraged.

Cruelty, greed, and selfishness must not be
presented as worthy motivations.

Programs that arouse harmful nervous reac-
tions in the child must not be presented.

Conceit, smugness, or an unwarranted sense
of superiority over others less fortunate may
not be presented as laudable.

Recklessness and abandon must not be false-
ly identified with a healthy spirit of adventure.

Unfair exploitation of others for personal gain
must not be made praiseworthy.

Dishonesty and deceit are not to be made ap-
pealing or attractive to the child.

We realize that distinctions in aes-
thetic values and feeling which may be
wholly obvious between two given
treatments of dramatic material cannot
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always be easily specified in words.
Thus, for instance, it is not easy to cap-
ture in definition the fine distinctions
between the pure fantasy which com-
prises some of the world's greatest lit-
erature for children, and the fantastic
distortion of realities which is unsuitable
for a youthful audience. None the less,
the differences between these forms of
entertainment become rather obvious
when the two are compared side by side.

A program for children of elementary
school age should offer entertainment
of a moral character in the widest social
sense. It should not obtain its enter-
tainment value at the cost of distorting
ethical and social relationships in a
manner prejudicial to sound character
development and emotional welfare.

In general, it is worth noting that the
literature for children which continues
to find their favor through many genera-
tions offers heroes worthy of the child’s
ready impulse to hero worship, and of
his imitative urge to pattern himself
after the hero model. Such literature,
whether created 100 years ago or writ-
ten today, succeeds in inspiring the child
to socially useful and laudable ideals
such as generosity, industry, kindness
and respect for authority; it opens doors
into wide worlds that may be reality or
fantasy, but are in neither event ugly
or repellent in aspect; it serves, in ef-
fect, as a useful adjunct to that educa-
tion which the growing and impression-
able child is absorbing during every
moment of its waking day.

It is our hope and purpose to stimu-
late the creation of a better standard
in children’s programs than has yet been
achieved.

ADVERTISING WHICH DIS-
CUSSES INTERNAL BOD-
ILY FUNCTIONS,
SYMPTOMS, ETC.

The Columbia Broadcasting System
has concluded, after serious considera-
tion, to permit no broadcasting for any
product which describes graphically or
repellently any internal bodily func-
tions, symptomatic results of internal
disturbances, or matters which are gen-
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erally not considered acceptable topics
in social groups.

This policy will specifically exclude
from the Columbia Network not only all
advertising of laxatives as such, but
the advertising of any laxative proper-
ties in any other product. It will fur-
ther exclude the discussion of depila-
tories, deodorants, and other broadcast-
ing which, by its nature, presents ques-
tions of good taste in connection with
radio listening.

Many programs containing such ad-
vertising in the past have offered enter-
tainment of great merit, judged by the
strictest standards.

On the other hand, many people pre-
fer not to hear such advertising over the
radio, regardless of the excellence of
the program. The reason for this view-
point is obvious: radio broadcasting is
heard by mixed and assorted groups of
all kinds, in the home, in restaurants,
and in public meeting places. In cer-
tain groups a listener may find it dis-
tasteful to hear a discussion of some
subject which under other circumstances
he finds wholly fitting and proper.

Similarly, we realize that the per-
sonal and often intimate quality of the
human voice, radio’s medium of present-
ing its sponsors’ messages, forbids dis-
cussing subjects on the air in a manner
which might be wholly acceptable when
read in type.

COMMERCIAL
ANNOUNCEMENTS

In the last several years advertisers
and agencies have themselves been re-
sponsible, in many instances, for the
discovery that brief and skillful handling
of the commercial announcement—
rather than obviously excessive and in-
sistent sales talk—creates effective re-
sponse and universal commendation and
good will,

The Columbia Broadcasting System
recognizes, with many advertisers and
with the public, the desirability of
avoiding advertising announcements that
are too lengthy or too frequent.

As a result, numerous advertisers
have condensed their sales announce-
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ments to a marked extent, to their own
satisfaction and the demonstrated ap-
proval of the listening audience.

EVENING PROGRAMS

A maximum of 10 per cent of the
total broadcasting period may be de-
voted to the sponsor’s commercial an-
nouncements, including contests and
offers, on programs broadcast after 6:00
P.M. This applies to all full-hour pro-
grams, three-quarter hour programs, and
half-hour programs. A single exception
to the 10 per cent ratio will be made
on quarter-hour programs, on which an
additional allowance not to exceed 40
seconds will be made in recognition of
the fact that the short program neces-
sarily requires as much time as the
longer one for routine identification an-
nouncements.

The following table shows, in minutes
and seconds, the maximum amount of
commercial talk which will be permitted,
under these limits, on programs of
various lengths broadcast after 6:00
PM.:

Full-hour programs:
All commercial announceinents not to
total more than
6 minutes

Three-quarter hour programs:
All conmmercial announcements not to
total more than
4 minutes 30 seconds

Half-hour programs:
All commnrercial announcements not to
total more than
3 minutes

Quarter-hour programs:
All commnercial announcemnients not to
total more than
2 minutes 10 seconds

Unpleasantly rapid delivery of the
sales message, to effect a crowding of
excessive material into the period al-
lowed for the commercial announce-
ment, will not be permitted.

DAYTIME PROGRAMS

The Columbia Broadcasting System
has decided on a lesser curtailment of
the amount of advertising in daytime
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programs for a number of reasons. Pro-
grams broadcast during the morning and
afternoon hours serve vast numbers of
women as a medium of useful informa-
tion. Many of these programs are edu-
cative in both cultural and practical
fields. Many of them offer valuable
help in solving househoid economic prob-
lems, discussion of which requires more
detailed statement of the sponsor’s ser-
vice or product. To deprive the day-
time listener of such discussion would
subtract from the broad usefulness of
radio broadcasting.

Sponsored programs in the daytime
will accordingly be allowed a maximum
of 15 per cent of the total broadcast
period for commercial announcements,
with an additionzl 40 seconds on the
quarter-hour program.

PUBLIC ACCEPTANCE

We are satisfied that the best
thought of many leading advertisers as
well as of the broadcasting industry is
reflected in these policies. They set
higher standards than broadcasting has
attempted before.

We have adopted them after years of
experience and careful consideration of
every aspect of the problems involved.
For these new policies, we ask the full
cooperation of the public, the advertiser
and the broadcasting industry.

BASIC ADVERTISING
POLICIES

The three important new policies set
forth in the foregoing statement repre-
sent an extension of basic Columbia
policies with which advertisers and ad-
vertising agencies have long been famil-
iar, and which have served to maintain
cecmmercial broadcasting on the Colum-
bia Network on a high ethical plane.
These basic points of policy, most of
which have been in effect since the in-
ception of the Columbia Network, are
here re-stated:

1. No false or unwarranted claims for

product or service.

2. No infringements of another advertiser’s
rights through plagiarism or unfair imita-
tion of either program idea or copy.

any
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No disparagement of competitors or com-
pettiive goods.

No lottery or “drawing contest.” No con-
test of any kind in which the public is
unfairly treated.

No programs or announcements that are
slanderous, obscene, or profane, either in

theme or in treatment.

No ambiguous statements that may be mis-
leading to the listening audience.

Not more than two price mentions on a
15-minute program. Not more than three
price mentions on a half-hour program. Not
more than five price mentions on a full-
hour program.

No advertising matter, or announcements,
or programs which may, in the opinion of
the System, be injurious or prejudicial to
the interests of the public, the Columbia
Broadcasting System, or honest advertising
and reputable business in general.

No appeals for funds.

No testimonials which cannot be authenti-
cated.

No continuity which describes repellently
any internal bodily functions or symptomatic
results of internal disturbances, and no
reference to matters which are not consid-
ered acceptable topics in social groups.

No use of broadcasting time except for
direct or indirect advertising of goods or
services,

No advertising matter, or announcements,
or programs which may, in the opinion of
the System, be injurious or prejudicial to
the interests of the public, the System
and/or its aftfiliated stations, or honest ad-
vertising and reputable business in general.

The System may waive any of the foregoing
regulations in specific instances if, in its opinion,
good broadcasting in the public interest is
served.

In any case where questions of policy or in-
terpretation arise, the Agency should submit the
same to the System for decision before making
any commitments in connection therewith.

- __..(:{Q»:»._._

Stations Owned and Operated, or Leased by the

) & .;] ;““\ T? J— ‘\ [_'\
WABC New York ...................
WBBM Chicago .....................
WBT  Charlotte, N. C.... ... .. ... ..
WCCO Minreapolis ... ..............
WISV Washington ......... .. ... ...
WKRC Cincinnati . ..................
KMOX St. Louwis ....................
KNX Los Angeles AU
WEEI  Boston

CBS
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o

("
K.

and operated by

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

Owned by Edison tlluminating Co.
Leased and managed by CBS.

also has an FCC application pending to lease KSFO, San Francisco.
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The

Third Market
in the West

Interior California’s millions in retail sales can
be successfully reached by radio only through
the use of the McClatchy Broadcasting Company
stations.  Available as part of the National
Broadcasting Company Red or Blue Networks,

and the California Radio System

Mc Clatchy Broadcasting Company

Sacramento, Calif.

KFBK KMJ KERN KWG

Sacramento Fresno Bakersfield Stockton
10000 watts 1000 walts 100 watts 100 watts

The California Radio System

142

www americanradiohistorv com



www.americanradiohistory.com

MUTUAL BROADCASTING SYSTEM

OFFICERS

Chairman of Board of Directors,
Alfred J. McCosker

President. ... ... ...... .. .... W. E. Macfarlane
Vice-President. ... .. .. . Theodore C. Streibert
Executive Secretary ............. E. M. Antrim
Treasurer ... ... ............. E. M. Antrim
General Manager........._... ... Fred Weber
Auditor. . ... ... ... L. Miles E. Lamphiear
Legal Advisor. ....... ... ...... Keith Masters
Publicity Coordinator... . . ... . .. Lester Gottlieb
Program Coordinator..... ... Adolph Opfinger
Traftic Manager................ Andrew Poole

Sales Promotion Manager. ..

_.Robert A. Schmid

London and European Representative,
John S. Steele

OFFICES

Administrative Office...Chicago, Tribune Tower

Branch Offices

New York. ... ... ............ 1440 Broadway
Detroit. ... ... ........ Union Guardian Bldg.
Cincinnati. ... ... .. .. Union Central Life Bldg.
Boston. ... ... ... .. ... . ... 21 Brookline Ave.
Cleveland . ... ... ............ Terminal Tower
Los Angeles. ... ... ............ Don Lee Bldg.
England ... . ... . ... .. ... Coulsdon, Surrey

Policies and Facilities for

Origination and Production

Programs

The Program Building Services of
Individual Mutual Stations are made

available to Mutual advertisers—either

as sources of program ideas, as planners
and producers of complete radio fea-
tures, or in an advisory capacity.

Originations

Origination of programs in New York,
Cincinnati, Chicago, Cleveland, Detroit,
Boston, Hollywood, Los Angeles and San
Francisco without wire charge. Nomi-
nal line cost for commercial programs
originating from other Mutual stations.

The Mutual-WOR Playhouse in New
York, the newly constructed WGN Stu-
dio No. 1 in Chicago and the Mutual-
Don Lee Playhouse (in the Ambassador
Theater) Los Angeles, are provided as
accommodations for advertisers desir-
ing studio audiences.

143

Restrictions and Regulations

Accounts must be acceptable both
to the Mutual originating station as well
as to individual Mutual stations as re-
spects content, length of commercial,
type of product advertised.

Publicity and
Public Relations

Mutual offers ciose contact with
news media through the publicity de-
partments of both Mutual and Mutual

stations.

Sales Promotion and

Research Department
Coverage and market data relevant
to the network advertising campaign as
well as comprehensive information and

suggestions for its exploitation.
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Take PROGIRANMS |
NBC’s Red and Blue Nel-
works sent out over 51,000
programs during 1937, 35
hours a day of the world’s
most popular programs,
available 1o 24,500,000

radio families.

Take STATIONS ... 143
affiliated stations now
broadecast Blue and Red
Network program=. Ten
NBC associated short-wave
stations makce NBC the
leader in international
broadcasts.

Take BUILDING of
PROGIRRAMS . .. [or
eleven years, NBC has set
the style inprograms.These
“T"amous Firsts” have since
become radio patierns.
Take SIPOT and LOCAL
ADVERTISING .. . NBC’s
Managed Stations are,
everywhere,"TopsinSpot!”
Super-power transmitters
cover broad territories.
Fifteen fine stations in
ten key markets.

\bL.

PBroadcastmg Headquarters’

Whether you Write it
... Wireit...
Phone it...
Cable or Radio it

“"RADIO CITY

NEW YORK”

is the World’s
best known
Radio Address

Take TIRANSCRIIP-
TIONS ... NBC Recorded
Program Service oflers
complete facilities for the
creation, easting, produc-
tion and recording of pro-
gramsfor National Spotand
Local Advertising. NBC
Thesaurusisused hy more
than220station subsceribers!
Take ARTISTS ... \NBC
Artists Serviee is the larg-
est talent sales organiza-
tion in the world. To radio
advertisers and their agen-
L‘i(-s.ilnﬂ'm'sl]n)l()ll])‘sl)e(:iﬁ<:
talenttoansweradvertisers’
sales problems, but sound
program ideas as well, and
complete casts.
NBC —in times of public
necessity. as icell as daily
convenience — carries  One
ideal above all others. that
the listener be served!
For these convineing rea-
sons. NBC is known wher-
ever radio is known as
“BROADCASTING
Heapouanrtirs”™

NATIONAL BROADCASTING COMPANY

A RADIO CORPORATION OF AMERICA SERVICE

www americanradiohistorv com
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NATIONAL BROADCASTING COMPANY

BOARD OF DIRECTORS

Angell, Dr. James Rowland
Bliss, Cornelius N.

Braun, Arthur E.

Dawes, Gen, Charles G.
Dunn, Gano

Harbord, James G.

Harden, Edward W.
Lohr, Lenox R.
Milhauser, DeWitt
Nally, Edward J.
Sarnoff, David
Sheffield, James R.

Throckmorton, George K.

Officers

Sarnoff, David..... ....Chairman of the Board
Lohr, Lenox B................. ... .. President
Ashby, A. L.. Vice-President & General Counsel
Engles, George ~...........Vice-President
Gilman, Don E. ... ... ... . .. . . .. Vice-President
Hanson, O. B.. ... ... ... ... .. Vice-President
Hedges. William S..... ... . ... Vice-President
Mason, Frank E.... ... .. .... .. . Vice-President

Russell, Frank M.. ... ... ... .. .. Vice-President
Trammell, Niles ~.......Vice-President
Witmer, Roy C..... . ......... .. Vice-President
Woods, Mark. .. ... Vice-President & Treasurer
Teichner, R. J....... .. . ... Assistant Treasurer
MacConnach, Lewis ................ Secretary
Woods, Mark ... ... ... ... Assistant Secretary
Pfautz, C. E...... ... ... .. Assistant Secretary

DEPARTMENTS AND DIVISIONS

Royal, John F... . ... ... ... ... Vice-President
President’s Office

Lohr, Lenox R..... ... .. ... ... ..... President

Almonte, J. de Jara..... .. Assistant to President

Angell, James Rowland. ..Educational Counselor

Farrier, Clarence...... .. Television Coordinator

Mason, Frank E.,
Vice-President and Assistant to President
McGrew, Martha. .. .. ... Assistant to President

Ariists Service Department

Engles. George,
Vice-President & Managing Director

Bottorff, O. O,
Vice-President of Civic Concert Service, Inc.
(subsidiary of NBC)

King, Frances Rockefeller,

Manager of NBC Private Entertainment
Levine, Marks. .. .. Manager of Concert Division
Tuthill, Daniel S....Assistant Managing Director

Continuity Aceeptance
MacRorie, Janet ... ...... ... . .. . . ... .. Editor

Efiecirical Transceription
Department

Egner, C. Lloyd.... ... .. ... ... ... Manager
Chizzini, Frank E... . .. ... . Assistant Manager
Thomas, Reginald. . ..... .. . .Program Director

Enginecering Department
Hanson, O. B,
Vice-President in Charge of Engineering

Gilcher, V. J... .. .Manager of Technical Service
Guy, R. F.......... ... Radio Facilities Engineer
McElrath, George.......... Operating Engineer
Milne, George Q.. .. .. .Eastern Division Engineer
Morris, Robert M... ... .. Development Engineer
Rackey, C. A......... . Audio Facilities Engineer

General Service Department
Preston, Walter G., Jr....Head, General Service
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Lowell, Edward M.,
Manager Office Services Division and Asst.
Dept. Head
Neubeck, William,
Manager, Building Maintenance Division
Thurman, Charles H.,
Manager, Guest Relations Division
Van Houten, D. B.... . .. Manager, Staff Division
Wallace, Dwight G......... Personnel Manager

Legal Department
Ashby, A. L...Vice-President & General Counsel

Grimshaw, |, L..... ... ............. Attorney
Hennessey, P. J., Jr... . .. Attorney—Woashington
Ladner, Henry ..................... Attorney
Leuschner, Frederick .. ... Attorney—Hollywood
McDonald, J. A...... ... .. .. Attorney—Chicago
Myers, R. P. ... ... ... ... Attorney
Prime, E. G............ ... ... . ... Attorney
Operated Stations
Department
Morton, A, H....... ... ... ... ... ... Manager
Wailes, Lee B...... ...... Assistant to Manager

Program Department

Royal, John F.,

Vice-President in Charge of Programs
Belviso, Thomas H.....Manager, Music Division
Black, Frank...... .. ... General Music Director
Brainard, Bertha,

Manager, Commercial Program Division
Carlin, Phillips,
Manager, Sustaining Program Division
Margaret,
Director, Women’s Program Division
Dillon, Gale..Superv. N. Y. Sound-Effects Section
Dunham, Frankiin. ... .. .. . Educational Director
Fitch, C. W....... ... ... ... Business Manager
Hutchinson, Thomas H.,

Manager, Television Program Division

Cuthbert,
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Kelly, Patrick ...Supervisor, Announcing Division

Kelly, N. Ray,
Mgr. Sound Effects Div. and Maintenance
La Prade, Ernest...... Director., Music Research

Meservey, Douglas W.

Miller, William Burke.Evening Program Manager
Rainey, William S.. .Production Division Manager
Schechter, A. A..Head of News & Special Events
Titterton, Lewis H.... Manager, Script Division
Wing, Paul. ... ... Director, Children’s Programs

Publicity Department

Morgan, Clay............ Director of Promotion
Randall, Wayne L..... . ...Director of Publicity
Babb, J. Vance,
Manager, Press Inform. & Service Division
James, E. P. H,,
Manager, Advertising & Sales Promotion

Relations With Stations

Departiment

Hedges, William S.,
Vice-Pres. in Charge of Station Relations

Kiggins, Keith,
Manager, Station Relations Division
McClancy, B. F.......Manager, Traffic Division
Rescarch and Development
Horn, C. W.. .. .. ... .. ... . ..... Director
Sales Department
Witmer, Roy C.,
Vice-President in Charge of Sales
Boyd, Maurice M.......Manager, National Spot
Sales Division of the Eastern Sales Dept.
Dyke, Ken R............ Eastern Sales Manager
Greene, F. Melville..... Sales Traffic Manager

McConnell, James V.,
Assistant to Sales Vice-President
Showerman, Irving Edward,
Assistant Sales Manager, Eastern Division
Van der Linde, Victor... General Sales Counsel

Treasury Department

Woods, Mark,

Vice-President, Treasurer & Asst. Secretary
Beville, H. M., Jr........ . .. Chief Statistician
Bloxham, William D.. ... ... .. Purchasing Agent
Kelly, Harold M............ ..... Asst. Auditor
MacDonald, John H..... ... . .Budget Director
McKeon, Harry F........ ... ... .. .. Auditor
Payne, Glenn W..... ... ..Commercial Engineer
Teichner, R. J..... .. ...... Assistant Treasurer
Wall, C. A ... ..., Assistant to Treasurer

Central Division—Chicago

Trammell, Niles,
Vice-President in  Charge
Stations WMAQ and WENR

Carpenter, Kenneth,

Sales Manager, Central Division

of Central Div.

Kaney, A. W....... Assistant to Vice-President
Luttgens, Howard C...Central Division Engineer
McDonald, J. A ... ... ...... ... Attorney
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Menser, Clarence L..... . Production Manager

Ray, William B....... .. Manager, Press Division
Robb, Alex S......... Manager, Artists Service
Stockmar, Edward.... ....... Traftic Supervisor
Strotz, Sidney.Program Manager. Central Division
Whalley, John F.. ... .. ... .. ... Oftice Manager

Western Division—
Hollywood

Gilman, John E.,
Vice-Pres. in Charge of Western Division

Bock, Harold. ...... Manager of Press Division
Dellett, F. V.. ...... . Auditor, Western Division
DeWoif, Donald A....... . .. Engineer in Charge

Dixon, Sydney L.,
Sales Manager, Western Division

Frost, Lewis. . ...... Assistant to Vice-President
Harshbarger, Dema Elaine. ... .. Artists  Service
Leuschner, Frederick ... ............. Attorney
Saxton, A. H...... . Western Division Engineer

Swallow, John,
Program Manager, Western Division

Western Division—
San Francisco
Yoder, Lloyd,

Manager, San Francisco Office, Stations KPO
and KGO

Carney, Kenneth B.... .. .. .. Program Manager

Dorais, S. P........ . ... . . .. .........Auditor

Gale, Paul B..... .. . .. . . .. . Trattic Supervisor

Peck, Curtis D...... . . . . .Engineer in Charge

Samuel, Milton. ... Manager of Press Division
Washington, D. C.

Russell, Frank M.... .. Vice-President in Charge

Berkeley, Kenneth H.,

General Manager WRC and WMAL
Hennessey, P. J., Jr.... . ... .. ... .. Attorney
Johnson, Albert E... ... .. .. Engineer in Charge

Foreign Representatives

England
Bate, Fred

Switzerland
Jordan, Max

Station Managers

PITTSBURGH. PA.
Nelson, A. E., Manager, Station KDKA
DENVER, COLO.
Owen, R. H., Manager, Station KOA
BOSTON AND SPRINGFIELD, MASS.
Holman, John A., Manager, Stations WBZ-
WBZA
SCHENECTADY, N. Y.
Hager, Kolin, Manager, Station WGY
WASHINGTON, D. C.
Berkeley, Kenneth H., Manager Stations WRC-
WMAL
CLEVELAND, QHIC
Pribble, Vernon H., Manager, Station WTAM
PHILADELPHIA, PA.
Joy, Leslie W., Manager, Station KYW
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Procram POLICIES OF THE
NATIONAL BROADCASTING COMPANY

A statement of principles and requirements governing NBC broadcast
programs, to serve as a means of maintaining the value and effectiveness
of broadcast advertising.

These Program Policies are the ontcome of the experience

gained in nearly ten years of NBC network operation. They

were first circulated in printed form to advertisers and

advertising agencies in January, 1934, The present edition

contains such revisions as bave since been made necessary

by changed conditions,

PRINCIPLES

With the ever widening effect of
radio on the thinking of men and
women, with the increasing influence
that it exerts in forming the thoughts
of their children, comes the responsi-
bility, upon broadcasting station and
advertiser alike, of broadcasting pro-
grams so high in merit and integrity
that belief in radio and in the radio
message will be instilled deeply in the
public mind.

Broadcast advertising derives its value
from listeners’ enjoyment of programs
and their confidence in the statements
made by advertisers. Anything which
mars their enjoyment or impairs their
confidence, not only reacts unfavorably
on all broadcasting, but weakens it as
a sales promotion vehicle as well.

Radio stations are required by law to
serve public interest, convenience, and
necessity. Public interest has been held
by the courts to mean service to the
listeners or, in other words, “good pro-
grams.” However, our standards are
not based upon requirements of law
alone.

The primary responsibility for pro-
tecting the public interest rests upon
the broadcasters who in turn look to
the advertisers for their recognition of
this duty and for their cooperation in
fulfilling it. This statement, therefore,
aims to define, in the light of experi-
ence, proper standards of program qual-
ity, good taste and integrity, to be set

’
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up and enforced by the cooperative ef-
fort of the National Broadcasting Com-
pany, its advertisers and their agencies.
These standards grow out of the special
characteristics of the medium itself, as
contrasted with other mediums:

In broadcast advertising, the adver-
tiser or bis representative speaks di-
rectly and personally to bhis listeners.
For the period of his program, be is
a guest in their homes, a member of
the intimate fireside circle.

The homes which he thus enters
are of all types. The broadcast audi-
ence includes the farm family, the
small-town family, the city family; it
comprises practically all members of
the family, sometimes singly, some-
times as a group. It embraces persons

of all beliefs and creeds.

These two characteristics—the inti-
mate, personal nature of broadcasting
and the wide range and joint listening
of its audience — primarily determine
what properly may be put on the air.
The listener, at his receiving set, can
exercise no control over the program
itself, but he is in a position to accept
or reject it. Depending upon the nature
of the program, it is necessary, there-
fore, that programs be so planned as
to have the broadest possible appeal.

For example, the broadcast program
should provide entertainment or agree-
able instruction to most listeners. [ts
primary appeal should be to the listen-
er's interest. Unpleasant or gruesome
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statements must be avoided as these
may offend a large portion of the lis-
tening audience.

Courtesy and good taste should gov-
ern the manner in which announcements
are made. The most effective method
of delivery of an announcement is re-
strained and persuasive. An aggressive,
unduly emphatic manner may be objec-
tionable to a large part of the radio
audience.

Since the listener's primary interest
is in entertainment or instruction, the
advertising message should be in har-
mony with the rest of the program,
should contain information of interest
to the public, and should be prepared
and delivered with brevity and effec-
tiveness.

Controversial subjects are not good
material for commercial programs and
their introduction must be avoided.

Statements which tend to undermine
an industry by attributing to its prod-
ucts, generally, faults and weaknesses
true only of a few, and statements
which are derogatory to an individual,
an institution, a group or an industry
must be avoided. Protection against
libel and slander is as essential for the
advertiser and his agency as for the
National Broadcasting Company.

Tiresome repetition or too much de-
tail should be avoided. For instance,
the advertiser’'s street address and the
like should not be reiterated to the
point of annoyance to the listening pub-
lic. The most productive way to obtain
direct responses is to have replies sent
to the broadcasting station or network.

Offers made to the radio audience
should be simple and easy to grasp
quickly. Involved and prolonged descrip-
tions defeat their purpose by confusing
the public and driving listeners away.

When contests are conducted by the
advertiser, decisions shouid be made
promptly and the names of winners
must be announced as soon as possible
thereafter. The announcement, when-
ever possible, should be made during a
later program of the same series. When
the making of the complete announce-
ment is undesirable because of its

150

length, NBC should be supplied with the
names of winners and other necessary
information so that it may be in a posi-
tion to answer inquiries which it re-
ceives.

Each program should be individual
and distinctive and should not resemble
too closely an adjoining program on the
same network. The entire day’s broad-
casting must be balanced to furnish
variety of entertainment and instruction
to listeners. Especiaily, the advertiser
and the network should cooperate to
prevent repetition of the same musical
numbers in programs occupying nearby
periods.

REQUIREMENTS

1.
The use of the Deity’s name is ac-
ceptable only when used reverently or
as part of a standard classic work.

2.

Statements or suggestions which are
offensive to religious views, racial traits,
and the like, must be avoided.

3.

False or questionable statements and
all other forms of misrepresentation
must be eliminated.

4,

Obscene and off-color songs or jokes,
oaths, sacrilegious expressions, and all
other language of doubtful propriety
must be eliminated.

5.

Testimonials must reflect the genu-
ine experience or opinion of a competent
witness.

Dramatized commercials, when in-
volving statements by doctors, dentists,
druggists, nurses or other professional
persons must be read by living mem-
bers of these professions reciting actual
experiences, or explanation must be
clearly made by the announcer that the
scenes enacted are fictitious.

When a living character is imper-
sonated, announcement must be made
at least once in the program that im-
personation was made.

6.

Statements of prices and values must

be confined to specific facts. Mislead-
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ing price claims or comparisons must
not be used.
7

The National Broadcasting Company
cannot act as a distributor for the mer-
chandise of its customers.

8.

As a safeguard against misuse of
broadcast facilities for unfair competi-
tion, commercial programs shall not
refer to any competitor, or his products,
directly or indirectly, by company name,
by individual rame, or by brand name—
regardless of whether such reference is
derogatory.or laudatory.

PROGRAM PROCEDURE

To secure observance of the require-
ments set forth in Part 2, the following
procedure has been adouted in the in-
terests of advertisers, as well as of the
National Broadcasting Company and its
associated stations, and will be enforced
to serve the public interest.

1.

All continuities, including the words
of all spoken lines as well as the word-
ing of commercial announcements, must
be submitted to the National Broadcast-
ing Company at least forty-eight hours
in advance of broadcast, except when
the nature of the program does not so
permit. This does not affect the adver-
tiser's privilege to submit changes in his
commercial continuity, prior to the
broadcast.

2.

All continuities, including the words
of all songs or spoken lines as well as
the wording of all commercial announce-
ments and the list of the cast, are sub-
ject to the approval of the National
Broadcasting Company, which reserves
the right to reject any program or an-
nouncement in whole or in part, insofar
as such program or announczment is
not in accord with the requirements
set forth herein or is otherwise incom-
patible with the public interest.

When a change in a program is re-
quired, the National Broadcasting Com-
pany will cooperate with the advertiser
in an endeavor to arrive at a satisfac-
tory handling of the matter; but if no

agreement is reached, the National
Broadcasting Company reserves the right
to require eliminations or substitutions
for any part of the program or an-
nouncement which it deems inconsist-
ent with its obligation to serve the
public interest.
3

Because of its responsibility to serve
the public interest, the National Broad-
casting Company reserves the right to
require the advertiser or his agency to
furnish, in addition to the continuities
mentioned in the foregoing paragraphs,
a performed audition of a contemplated
commercial program.

4,

For protection of our clients and
ourselves, written lists in duplicate,
showing correct titles, composers, and
copyright owners appearing on the music
to be used on the program, are to be
submitted to the National Broadcasting
Company at least one week before the
broadcast, for copyright clearance. No
changes are to be made thereafter with-
out approval of the National Broadcast-
ing Company music rights department.

5.

Evidence of the right to use musical
or literary material must be supplied
to the National Broadcasting Company
at least three days in advance of the
broadcast. For any testimonial, the
advertiser or his agency must submit ta
the National Broadcasting Company, at
least three days in advance of broad-
cast, either an indemnification signed
by the advertiser or his agency, or a
written release authorizing its use for
advertising purposes, signed by the per-
son making the testimoniay and sworn
to before a notary public, and must fur-
nish the National Broadcasting Com-
pany a full copy thereof.

6.

The National Broadcasting Company
is anxious to be of service in preventing
unnecessary conflict of subject matter
and musical numbers. The cooperation
of advertisers and agencies is invited to
make possible proper coordination be-
tween all sponsors. When two or more
advertisers using nearby periods on the
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same network submit programs contain-
ing the same musical number, the ad-
vertiser or his agent first submitting his
detailed program shall have the right
to use the number, and the National
Broadcasting Company shall notify the
other advertiser or advertisers or their
agents to submit a substitute number,
subject to the same restrictions as to
duplication.

7.

The National Broadcasting Company
reserves the right to amend this pro-
cedure, these principles and require-
ments, and to adopt new ones when and
as, in its opinion, conditions warrant the
adoption of such new procedure, prin-
ciples or requirements for the public
interest.

@ ——

Stations Owned and ‘or Managed and or Programmed by the

NATIONAL BROADCASTING COMPANY

WEAF New York .......... ... . ... Owned, managed, operated and programmed by NBC
wiz New York .... .. ... ... . ... Owned, managed, operated and programmed by NBC
WMAQ Chicago .....................Owned, managed, operated and programmed by NBC
WENR Chicago ..................... Owned, managed, operated and programmed by NBC
WRC  Washington .......... ... ... Owned, managed, operated and programmed by NBC
WTAM Cleveland ........ . ... .. .... Owned, managed, operated and programmed by NBC
KPO San Francisco. . ... ... .. ..... Owned, managed, operated and programmed by NBC
WMAL Washington ... ... ... . ... Owned by the M. A. Leese Radio Corp.

Managed, operated and programmed by the NBC.
KGO San Francisco........... .. .... Owned by General Electric

Managed, operated and programmed by the NBC.
KOA Denver .............. ... ... Owned by General Electric

Managed, operated and programmed by the NBC.

s Owned and operated by General Electric
Managed and programmed by the NBC.

WGY  Schenectady

WBZ Boston ...................... Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.

WBZA Springfield ... ... ... ... .. ... Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.

KDKA  Pittsburgh ... .. ... .. ... .... Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.

KYwW Philadelphia ................. Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.

KEX Portland, Ore. .. . ... .. ... ... Owned by National Broadcasting Company

Leased to, license held by. operated, managed and
programmed by Oregonian Pubiishing Company.

KJR Seattle ....... ... ... ...... Owned by National Broadcasting Company

Leased to, license held by, operated, managed and
programmed by Fishers Blend Station, Inc.

KGA Spokame ..................... Owned by National Broadcasting Company
Leased to, license held by, operated, managed and
programmed by Louis Wasmer.
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REGIONAL
NETWORKS

4 E-L g?\

Development of the regional network was a natural one neces-
sitated by the growth of the radio industry. Evidence of ils
necessity as a major advertising medium is revealed in the in-
creased use by national advertisers, the volume of business steadily
reaching its peak to 1937. Primarily, regionals are no longer con-
sidered testing grounds for additional subsequent coverage since
account executives are using regionals as a standard part of their
annual appropriations.

Compactness of the area served and usual economy of coverage
of these areas are considered vital factors in the selection of re-
gional networks by advertising agencies for broadcast purposes.
Most regionals have popularized local talent that draw for their
respective sponsors in a big way, while every properly conducted
regional offers various other top-notch services.

Current trend views the regional as being in sound business
condition, with every indication that the coming season will find
a continued increase in the number of advertisers, in keeping with
the constant renewals that came through each season for the past
several years. Notl a few advertisers appreciate the fact that the
regional offers an excellent opportunity to obtain programs of
particular interest to the area served.

The Arizona Network STATIONS

836 N. Central Ave.. Phoenix. Ariz.

Columbus: WPAY, Portsmouth.
PERSONNEL
President................. Burridge D. Butler NATIONAL REPRESENTATIVE
Manager. . .................. Fred A. Palmer Free & Peters. Inc.
STATIONS

WCLE, Cleveland: WHK, Cleveland; WHKC,

KOY., Phoenix; KGAR, Tucson; KSUN, Bis-

California Radio System

bee. 708 “I” Sireet, Sacramento, Calif.
POLICIES
Advertising of alcoholic beverages not ac- PERSONNEL
cepted. General Manager.............. Howard Lane
NATIONAL REPRESENTATIVE STATIONS

John Blair & Co.

Buckeye Network
1311 Terminal Tower, Cleveland. Ohio

PERSONNEL
General Manager............ H. K. Carpenter
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KFBK, Sacramento; KFWB, Los Angeles:
KYA, San Francisco; KFOX., Long Beach:
KM]. Fresno; KWG, Stockton: KERN, Bakers-
field.

NATIONAL REPRESENTATIVE
Transamerican Broadcasting & Television Corp.
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Carolina Combination

The Carolina is not a regional network,
but rather a sales combination composed of
WPTF, Raleigh, and WIS, Columbia. No
permanent wires dare maintained belween
the two cities, and sole purpose oi the com-
bination is to offer spot adverlisers coverage
in North and South Carolina at a single com-
bination rate.

The Colonial Network

21 Brookline Ave., Boston, Mass.
Phone: Commonwealth 0800

PERSONNEL
President.................. John Shepard 3rd
Assistant to President........ ... R. L. Harlow
Director of Sales. ......... ... W. W. Warner

Sales Promotion Manager..James V. Bonner
Editor-in-Chief of Colonial Neiwork

News Service ............... L. Bickiord
Director of Publicity. ... ... .. Al Stephenson
Technical Director. . ... ... ... ... Paul DeMars
Chief Engineer........... ... ... .. I. Robinson
Merchandising Head. ... .. .. .. ]. B. Thompson

Sports Editor of Colonial Net-
work News Service. . .Richard McDonough
Manager of Colonial Net-

work Arlist Bureau.... .. Van D. Sheldon
Director of Public Relations. .Gerald Harrison
STATIONS

Key Station: WAAB, Boston: WEAN, Provi-
dence; WICC, Bridgeport; WSAR, Fall River:
WSPR, Springfield: WLBZ, Bangor; WFEA,
Manchester;  WTHT, Hartford; WNBH, New
Bediord: WBRY, Waterbury; WLLH, Lowell;
WLNH, Laconia;: WRDO, Augusta; WNLC,
New London.

POLICIES

Colonial Network will accept or feed pro-
grams fo the Mutual Broadcasting System,
the Quaker State Network or to the following
stations: WOR, WINS, WHN.

Beer and wine contracts are acceptable:
no hard liquor adverlising is acceptable.

Special ieatures include extensive news
service and home economics programs, the
latter limited fo four non-competing clients
daily. Complete merchandising department,
production department and artist bureau are
available to clients.

NATIONAL REPRESENTATIVE
Edward Petry & Co., Inc.

Don Lee Broadcasting System
Don Lee Bldg., 1076 W. Seventh St.,
Los Angeles, Calil.

Phone: Vandike 7111

San Francisco office: 1000 Van Ness Ave.

PERSONNEL
General Manager......... Lewis Allen Weiss
Assistant Manager.......... ... Willet Brown
Special Events Direcfor......... Van Newkirk
Program Director. . ................. Jack Joy
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Publicity Director............. Bud Rutherford
Promotion Manager.......... Richard Webster

STATIONS

Southern California: KH]J. Los Angeles; KGB,
San Diego; KDB, Santa Barbara: KFXM, San
Bernardino; KPMC, Bakersfield; KVOE, Santa
Ana; KXO, El Centro.

Northern California: KFRC., San Francisco:
KQW, San Jose; *KGDM, Stockton: KDON,
Monterey: KIEM, Eureka.

*Daytime only.

Northwest {Oregon): KRNR, Roseburg; KALE,
Portland: KSLM, Salem: KORE, Eugene.

Northwest (Washington): KMO, Tacoma: KIT,
Yakima; KPQ, Wenatchee; KVOS, Bellingham;
KXRO. Aberdeen; KOL, Seatile; * Spokane:
KGY. Olympia: KELA, Centralia.

To Be Announced Later.

POLICIES
Advertising of beer and wine acceptable.
NATIONAL REPRESENTATIVE
John Blair & Co.

Inter-City Broadcasting System
“The Independent Neiwork of the North
Atlantic Seaboard”

1697 Broadway., New York City
Phone: Clrcle 6-2200
Chicago office: 360 N. Michigan Ave.

PERSONNEL
President .................... Donald Flamm
Director of Sales......... Bertram Lebhar, Jr.
Director of Special Events....... Dick Fishell
Director of Publicity. .. ...... .. Leon Goldstein
Manager of Artists Bureau...Charles Wilshin
Sales Promotion Manager............ Al Rose
Manager of Chicago Office. ... ... Ray Linton

STATIONS
Key Station: WMCA, New York City; WIP,
Philadelphia; WDEL, Wilmington; WCBM,
Baliimore;: WOL, Washington; WGAL, Lan-
caster, Pa.; WORK, York, Pa.: WATR, Water-
bury; WPRO, Providence; WMEX., Boston:
WLAW, Lawrence.

COVERAGE
Linked together by permanent A. T. & T.
lines, the eleven stations of this network,
covering the North Atlantic seaboard may be
engaged collectively, in any combination, or
individually.

The lowa Network
Address: Register and Tribune Building,
Des Moines, la.

Phone: 3-2111 Des Moines
Cedar Rapids Office: Paramount Theater Bldg.
Waterloo Office: Russell Lamson Hotel

PERSONNEL
President ............. .. Gardner Cowles, Ir.
Vice-President. ... ........... ... John Cowles
Vice-President and Treasurer. .. .Luther L. Hill
Vice-President .............. Sumner Quarion
Secretary ............ ... ... Fred Little
Artist Bureau Manager........ ... Ranny Daly
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STATIONS
KSO, Des Moines; KRNT, Des Moines; WMT,
Cedar Rapids., Waterloo.

COVERAGE
The lowa Network covers 146 counties iIn
Iowa, Minnesota, Wisconsin, lllinois and Mis-
souri. Population, 3.269,618. Radio Homes,
690.994. Retail Sales, $838.821,000.

POLICIES
Political advertising copy must be submitted
24 hours in advance. Payment for political
adverlising must be paid 24 hours in advance.
Network maintains an experienced merchan-
dising staff for dealer calls and surveys, re-
ports confidential. Program publicity avail-
able on street car cards, billboards, movie

trailers and radio columns.

NATIONAL REPRESENTATIVE
E. Katz Special Advertising Agency

The Maryland Network

STATIONS
WCBM, Baltimore (Key Station), Hearst
Tower Bldg.. Phone, Calvert 2840; WTBO,
Cumberland, 31 Frederick St.: W]JE], Hagers-
town, 16 West Washington St.

COVERAGE
The Maryland Network gives blanket cov-
erage of the state of Maryland as well as
the southern portion of Pennsylvania, north-
ern Virginia and northeastern West Virginia.

Mason-Dixon Radio Group
8 W. King St., Lancaster, Pa.

PERSONNEL
General Manager. ....... Clair R, McCullough

STATIONS
WORK. York, Pa.; WDEL, Wilmington, Dela.:
WGAL, Lancaster, Pa.: WAZL, Hazleton, Pa.:
WEST. Easton, Pa.
MERCHANUISING
Personal calls on trade, newspaper pub-
licity, letters to the trade, personal assistance
to manufacturers’ salesmen.
NATIONAL REPRESENTATIVE
Paul Raymer & Co.

Michigan Network
Operated by the King-Trendle Broadcasting
Corp.

300 Madison Theater Building. Detroit, Mich.
Phone: Cherry 8321

PERSONNEL
President. .. ... . ......... George W. Trendle
General Manager. . ... ... .. H. Allen Campbell
STATIONS

Key Station: WXYZ, Detroit: WBCM. Bay
City and Saginaw: WFDF, Flint: WJIM, Lan-
sing: WIBM, Jackson: WELL, Batile Creek:
WKZO. Kalamazoo; WOOD-WASH, Grand
Rapids.

POLICIES
Network does not accept foreign language

I
ka3

programs, Liquor advertising is not broad-
cast until after 9:00 P. M. and is subject to
the approval of the Michigan State Liquor
Commission. Network contracts are not per-
mitted. The neiwork is available without
WXYZ and WKZO for sponsors requiring
state stations with the Detroit market elimi-
nated.

The Michigan Network territory includes
the lower peninsula of Michigan with a pri-
mary coverage of over four million people
in Michigan’s eight largest cities.

Northern California Broad-
casting System

The title, Northern California Broadcasting
System. is purely a sales name, which is
used only when KJBS and KQW are sold to-
gether. It is not a corporate setup, and
stations involved do not altempt to promote
the sales combination as a regional network.
There are no officers, and facilities and pro-
duction involved are those of KJBS and KQW
individually.

The Oklahoma Network
“Complete Coverage at Minimum Cost”
1800 West Main St., Oklahoma City. Okla.

Phone: 3-4881

PERSONNEL
President. . . ... .. ...... ....... Ross U, Porter
Vice-President. ... ......... ... Tams Bixby. Jr.
Secretary. .. ... ... ..... Joseph W. Lee
Treasurer .................... Albert Riesen
Managing Director............ Joseph W. Lee
STATIONS

Key Stations: KTOK, Oklahoma City; KGFF,
Shawnee: KBIX, Muskogee: KCRC, Enid;
KVSO., Ardmore; KADA, Ada: KASA, Elk
City; WBBZ, Ponca City.

POLICIES

The Oklahoma Ne!work accepts beer ad-
vertising. All staiions are affiliated with the
Mutual Broadcasling System.

The network offers a complete merchandis-
ing service, the details of which may be ob-
tained upon request by addressing the man-
aging director.

NATIONAL REPRESENTATIVE
John Hershey McGillvra

The Texas Quality Network

Address Individual Stations

PERSONNEL
General Manager. .. ... ... Martin B. Campbell
Program Director ............. .. Alex Keese
STATIONS

WFAA, Dallas; WOAI, San Antonio: WBAP,
Fort Worth: KPRC, Houston.
POLICIES
Advertising of alcoholic beverages not ac-
cepted, excepting beer.
All contracts subject to network approval,
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AT MINIMOM COST PER
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government requlations, the NAB Code ol
Ethics for the Radio Broadcasting industry
and to the conditions of the sfandard AAAA
contract form.

NATIONAL REPRESENTATIVE
Edward Petry & Co.. Inc.

The Virginia Broadcasting
System

Covering Virginia’s Richest Markets
323 East Grace St., Richmond, Va.
Phone: 3-4242

PERSONNEL

President
Vice-President. ... ... ... .... Hugh M. Curtler

STATIONS
WRNL. Richmond, Va.; WCHYV, Charlottes-
ville, Va.; WBTM. Danville, Va.; WLVA,
Lynchburg, Va.; WGH, Newport News, Va.

NATIONAL REPRESENTATIVE
Horace Hagedorn

West Texas Broadcasting

System
c/o KGKL, San Angelo. Texas
PERSONNEL
Managing Director.............. Earle Yates
STATIONS

KGKL, San Angelo;
Brady: KRLH, Midland.

KIUN, Pecos; KNEL,

West Virginia Network

WCHS Auditorium, Charleston, W. Va.
PERSONNEL

President . John A. Kennedy
Managing Director ... ... Mortimer C. Watters
Program Director.... . .. .. .. .. ... N. Pagliara
Chief Engineer........ .. ....... O. Robinson
Dramatic Director.. .. ... .. ... D. C. Lochner
Musical Director. .. .. ... ... ... H. McWhorter
Publicity Director,.... ... ... ..... J. P. Grose
Artist Bureau Head. . . ... ... .. ... P. Dressler
Sales Manager................. G. Ferguson
STATIONS

WCHS. Charleston;
WBLK. Clarksburg.

WPAR, Parkersburg:

POLICIES
Advertising of alcoholic beverages ac-
cepted.
Wisconsin Radio Network
c/o KFIZ, Fond Du Lac, Wisc.
Phone: 356
PERSONNEL
President.......... ... Rev. James O. Wagner
STATIONS

KFIZ, Fond Du Lac;: WHBY, Green Bay:
WIBU, Poynette; WEMP, Milwaukee; WHBL,
Sheboygan: WCLO. Janesville: WOMT, Man-
itowac.
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The Yankee Network

Covering New England
21 Brookline Ave.. Boston, Mass.
Phone: Commonwealth 0800

PERSONNEL
President. ... .............. John Shepard 3rd
Assistant to the Pres............. R. L. Harlow
Director of Sales............... C. W. Phelan
Direclor of Production........... Linus Travers
Sales Promotion Manager... ... C. McVarnish
Research Director.......... Robert C. Taylor

Editor -in-Chief—Yankee Network News

Service .............. .. ... Al Stephenson
Director of Publicity........... Al Stephenson
Technical Director.............. Paul De Mars
Chief Engineer................... I. Robinson
Merchandising................ J. B. Thompson
Sports Editor............. Richard McDonough
Director Home Economics....... G. McMullen
Artists Burequ............... Van D. Sheldon
Public Relations............ ..... G. Harrison

STATIONS
WNAC, Boston: WTIC, Hartford; WEAN,
Providence; WTAG, Worcesler; WICC, Bridge-
port; WCSH, Portland; WLBZ, Bangor; WFEA,
Manchester; WSAR, Fall River; WNBH, New

Bedford;: WLLH, Lowell; WLNH. Laconia:
WRDO. Augusta; WNLC, New London.
POLICIES

Yankee Network will accept or feed pro-
grams to WOR, WHN or WINS, New York.
provided the program is broadcast only in
New York and New England.

Beer and wine coniracts acceptable:
hard liquor advertising acceptable.

Special features include extensive news
service and home economic programs, the
latter limited to four non-competing clients
daily. Complete merchandising department
available to clients, also production staff and
arlists bureau.

NATIONAL REPRESENTATIVE
Edward Petry & Co., Inc.

Z Net

P. O. Box 1956, Butte, Montana
Phone: 22-3-44

no

PERSONNEL
Manager. .. ................ ... E. B. Craney
STATIONS
KGIR. Butte; KPFA. Helena.
POLICIES

The stations comprising the Z Net are con-
nected by lines at all times, and are avail-
able as a unit. Live talent programs origi-
nate at either station: transcribed programs
originate only at Butte. No announcement
over 100 words in length or 1 minute ac-
cepted. Advertising of alcoholic beverages is
accepted. All broadcasting programs ol every
description are subject to the approval and
censorship of the station directors without
objection or liability.

The Z Net serves western Montana.
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All-Canada Radio Facilities
(ALL CANADA RADIO SYSTEM)
Winnipeq office: 171 McDermot Ave.
Toronto office: 716 Dominion Bank Bldg.
Montreal office: 923 Dominion Square Bldg.

PERSONNEL
President................ Dawson Richardson
Managing Director. . ........... H. BR. Carson
Secretary. . ............... ... .. A. R. Gibson

REPRESENTATIVES
Calgary...................... F. W. Cannon
Winnipeq. .................... G. F. Herberlt
Vancouver.................... J. E. Baldwin
Toronto....................... P. H. Gayner

STATIONS

Central Network: CJRC, Winnipeg; CJGX.
Yorkton; CJRM, Regina.

Prairie Network: CJRC., Winnipeq: CJGX,
Yorkton; CJRM, Regina: CFCN, Calgary.

Grain Belt Network: CJRC, Winnipeg;
CJGX, Yorkton: CJBRM., Regina: CFQC, Sas-
katoon; CJCA., Edmonton; CFCN, Calgary.

Canadian Broadcasting Corp.
One Hayter St., Toronto, Ont., Canada
Montreal office: 1231 St. Catherine St., West.

STATIONS

The national network of the Canadian
Broadcasting Corporation is broken down into
the following regional groups:

Maritime Regional Network: CJCB. Sydney:
CHNS, Halifax; CFCY, Charlottetown; CKCW,
Moncton; CHSJ, Saint John: CFNB, Frederic-
ton.

British Columbia Network: CFCJ], Kamloops:
CKOV, Kelowna; CJAT. Trail;: CBR, Vancouver.

Quebec Regional Neitwork: CHNC, New
Carlisle;: CJBR. Rimouski;: CRCS. Chicoutimi:
CRCK, Quebec: CBF (French), Montreal; CBM
(English), Montreal.

Ontario Regional Network: CBO. Ottawa:
CFRC. Kingston: CBL, Toronto; CKLW, Wind-
sor; CKSO, Sudbury; CFCH. North Bay: CJKL.
Kirkland Lake; CKGB. Timmins; CKPR, Fort
William.

Prairie Regional Network; CKY, Winnipeg:
CKX, Brandon: CKCK, Regina; CHAB, Moose
Jaw: CFQC, Saskatoon: CKBI, Prince Albert:

‘CJCA, Edmonton; ‘CFAC, Calgary: *CJOC.
Lethbridge.
‘These stations as a group, with CFGP

Grande Prairie comprise the Foothills Net-
work. This network has headquarters in
the Southham Bldg., Calgary, Alberta and is
represented in Canada by the All-Canada
Radio Facilities, Inc., and in the United
States by Weed & Co. H. R. Carson is the
General Manager.
POLICIES

All contracts are accepted sabject to the
Broadcasting Act (Canada), Broadcasting Reg-
ulations and the approval of the Canadian
Broadcasting Corp.
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Dominion Broadcasting Co.
203 C. P. R., Toronto, Ont., Canada
Phone: Waverly 1990

PERSONNEL
Manager. . ...... ... ........ Hal B. Williams

STATIONS

Network comprised of «ll or any of the fol-
lowing stations: CHGS, Summerside., Prince
Edward Isle; CFCY, Charlotietown, Prince Ed.
ward Isle; CJCB, Sydney. Nova Scotia; CHNS,
Hdlifax, Nova Scotia; CHSJ]. St. John. New
Brunswick: CFNB, Fredericion, New Bruns-
wick; CHLT, Sherbrooke, Quebec; CHLN, Three

Rivers, Quebec: CHRC. Quebec. Quebec:
CKAC. Monlireal, Quebec: CKCH, Hull, Que-
bec; CKCO. Ottawa. Ontario; CKPR, Fort

William, Ontario: CKSO, Sudbury, Ontario;
CKGB. Timmins, Ontario: CJKL, Kirkland Lake,
Ontario; CFRB, Toronto, Ontario; CKPC, Brant-
ford, Ontario; CKOC, Hamilton, Ontario; CKTB,
St. Catharines, Ontario: CFPL, London, On-
tario;: CFCO, Chatham. Ontario; CKLW, Wind-
sor, Ontario; CKY. Winnipeqg., Manitoba:
CKBI. Prince Albert, Saskatchewan: CJGX.
Yorkion, Saskatchewan: CFQC. Saskatoon,
Saskatchewan; CKCK, Regina, Scskatchewan;
CHAB, Moose Jaw. Saskaichewan; CJRM,
Moose Jaw, Saskatchewan: CJCA, Edmonton.
Alberta; CFCN, Calgary. Alberta; CJOC, Leth-
bridge, Alberta: CKOV, Kelowna. British Co-
lumbia; CFJC, Kamloops, British Columbia:
CKWX, Vancouver, British Columbia; CFCT,
Victoria, British Columbia.

The stalions of the Dominion Broadcasting
Co. are grouped regionally as fcllows:

Eastern Nelwork: CFRB. Toronio; CKLW,
Windsor; CKCO, Ottawa: CKAC, Montireal:
CHRC. Quebec.

Supplementary to Eastern Network: CKOC,
Hamilton; CHML, Hamilton: CFCO, Chatham:
CKPC. Brantford; CKTB, St. Catharines: CFRC,
Kingston.

Western Network: CKY., Winnipeg: CHWC,
Regina;: CHAB, Moose Jaw; CFQC, Saskatoon:
CJCA, Edmonton: CFCN. Calgary: CJOR, Van-
couver.

Supplementary to Western Network: CFCH,
North Bay; CKSO, Sudbury: CKPR. Fort Wil
liam; CJOC. Lethbridge; CKOV, Kelowna:
CFLC. Kamloops; CJAT, Trail; CFCT, Victoria.

Maritime Network: CKCW., Moncton; CFNB,
Fredericton; CHSJ, Saint John: CHNS, Halifax:
CFCY, Charlottevillc.

Supplementary to Maritime Network: CJCB,
Sydney; CILS. Yarmouih.

POLICIES

All programs are subject to the approval
of the Dominion Broadcasting Co.

Services of artists’ bureau, program depart-
ment and announcers in arranging and pre-
senting programs are included without exira
charge.
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Your Grace, M’Lords. Ladies and Gentlemen

PRAY TAKE HEED

Down these steps, m’lord . . . ah, that's 1t . . . Now, one more
...Witness upon these walls, sire, scrolls deep-graven with the
records of our results. To your left, m’lord, the tale of an apoth-
ecary whose quaint product has shown a year after year iu-
crease of 100% for four years while using WOR. Pardon? Oh
no, this story is that of a maker of sweetmeats whose sales
showed a 500% increase six months after using WOR. What
say your lordship? But the story
is not one-third told! Very well,
as your lordship pleases. We

shall expectantly await your 52 WOR
week commitment by return

post. Good journey, sire.

. ___
160
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STANDARD STATIONS

OF THE UNITED STATES

Call Letter—City—Power in Watts—IFrequency in Kilocycles and
Page Nuuiber Providing Complete Station Information

Key to Abbreviutions: C.P.—Construction Permit; S.A.—Specicl Authorization;
d—daytime: n—night.

N
Call Frequency Power See
Letter City in Kilocycles in Watts Page
KABC .. oosan Antonio, Texoo oL 120 250 d., 100 n, 374
WABR . . . Aberdeen, S, Dak..o ..o oo L 1420 160
.. 139 LOGO d., 500 n. 305
KADA . 0 0 Aduw, OKla. oo . 1200 Lo 331
KALB . . . Alexandria, La. 1280 100
¢ 250 d. 252
KAXLE .o Portland, Ore. oo Ll 1300 500
.o 1000 33
KAND . . . Corsicana, Tex. ... ... ... 1310 100 366
KANS . . . Wichita, Kans. . ... ... .. ... . ..... 1210 100 248
KARK . . . Little Roeck, Ark.... ... ... ... ..... ... .. K90 1000 d.. 500 n, 183
KARM . . . Fresno, Calil. ... ... ..... .. ...... ... (499 L BT (0] 186
KASY . . . Bk City, Okla..o..o o oo 1210 100 331
KAST L. L Astorin, Ores oo o 1370 100 336
KATI .. L JYbert Lea, Mino.ooooo o000 L o0 1420 2540 273
KAWYN . . . Gallnp, New Mex.. ... ... ... ... . . ... 1500 104 299
KBIX .. . Muskogee, Okl ... L 1500 oo 333
KBIS ... Poriland, Ore. ... oL 120 Ho 339
KBST ... Big Npring, Tex... ... . oL - 1500 100 365
KBTM . . . Jenesboro, AMrk. ..o o oL 1200 100 183
KCKN . . . Kan City, Kan...... .. ... ... ... ... 1310 100 246
KOMC . . . Teswrkana, Ark-Tex.o o000 o0 L 1420 2300, 100, 184
KOCMO . . . RKansas City, Moo o000, [R¥AT 100 281
KCRC CoL L knid, OKla. oo L 1360 250 331
KCRYJ Lo, Aderome, Arize Lo Lo 1310 250 d., 100 . 180
KDAL . . . Duluth, Minn, ... ... .. .. ... ... ... .. E560 100 273
KDB . . . . Suanta Barbara, Cadivt... ... . ... .. ... 1500 250 (., 100 n, 1HY
KDEFN Lo L. Caspery Woyo, oo 1140 300 308
KDKA . . . Fittsburgh, I'n. ... ... ... .. . ... ... ... .. HE{T SO0 348
KDLR . . . Devils Lake, N. Dnk........ 0000 1210 100 326
KDXNC .. . Lewistewn, Mont. ... [ L {101 2Hd,, 100 n, 288
KDON .. . Mouterey, Calit, ..o Lo oo o 0L 1210 (TUE) 194
KDTII .. . Dubuque, Ta. oL [ QN L KA 1)) 200 242
KDVYL Lo oo salt Lake City, Utaboo. oo o000 120 o0
L H000 . 38
Los Angeles, Calif..o ... o ... .. ..., 1130 000 d,, 1600 n. 84
Sealtle, Wash, 1370 100 387
Los  Angeles, Calit. .. T80 AU ., T 189
Between Ceutralin and Chehali Waxh, 1440 300 385
El Dorgido, Ark.. ... .. 1330 100 182
Sioux  ulls J 200 104 356
Bukersfield, Calit. 1350 L4 185
ceo Udah o000 oo . 1420 100 375
rovtland, Ore. oo L L 1180 1N 339
Lincoln, Nebeo o000 00 00 L 0 770 1oGgon 289
Los Angeles, 1300 1000 191
St. Cloud., Mi C.p, 1420 101 276
Great Falls, Mont.. ... ... . .. ... 1280 3000 d., 1000 n, 287
Abilene, Kaos, ... ... L HOS0 3000 215
Sacrnmento, Calif. ... .. e 1190 3000
C.P. 16000 195
Bezumont, Tex. ..o oo 360 1000 d.. 500 n, 365
Brookings, 8, Dak............ ... .. ... .. TR0 1000 155
Denver, Colo. ... .. ... ... .. .. ... .. 920 H500 202
st Joseph, Mo.... ... GRU 2500 284

www americanradiohistorv com


www.americanradiohistory.com

Frequency

Call

Letter City in Kilocycles
KFGQ - Boone, In. ................... 1370
KFH Wichita, Kansas .. 1300
KFI Los Angeles, Calif...................... 640
KFIO Spokane, Wash. . ....... ... ... ... ... ... 1120
KF17Z Fond Du Lae, Wise ... ... ...... 1420
K¥JB Marshalltown, Ta. ...................... 1200
KFJI Klamath Falls, Ore.... 1210
K FJNM Grand Forks, N. Dak 1410
KIJ7Z Fart Worth, Tex................... 13%0
KIFKA Greeley, Colo. ........ ... ... ... ...... 880
KFKU Lawrence, Kansas ............. ... ...... 1220
KFNF Shenandoah, Ta. ..o L ool 890
KFOR Lincoln, Nebr. ... ... . ... .. ... ... 1210
KI'OX L.ong Beach, Calif....... .. .. ........... 1250
K. Dublin, Tex. ... ... . ... ... . ... ..... 1310
Krpw Tort Smith, Ark......... ... ........... 1210
KIry Spokane, Wash. 890
KFQD Anchorage, Alurka 80
KFRC San  Francisco, Calif, 610
KFRO Tong View, Tex............. ... 1370
KFRU Columbia, Mo. ......... . ... .......... 630
KFSD . Nan Diego, Cali GOO
RFSG Los Angeles, Calif.. 1120
KT'UO Clayton, (Nt. Lonis) . .. 550
KI'VD T.os Angeles, Calif.. ... . ....... ... .... 1000
KFVS . Cape Girardeau, Mo......... .. ........ 1210
KFwWnR . Hollywood, Calil. ........ ... ... ....... H50
KFXD . Nuampa, Tdaho .......... ... ... ...... 1200
KI'XJ Grand Junetion, Colo 1200
KEXM . San Bernardino, Calif 1210
KFXRR Oklahomna City, Okla.... .. ........... ... 1310
KI'YO Lubboek, Texas ..o oL 1310
KFYR Bismarck, N. Dak 350
KGA . Spokane, Wash, 11470
KGAR Tucson, Ariz. 1370
KGR San  Diego, Calif.. .. 1330
KGBU Ketechikan, Alaska 900
KGBX Npringfield, Ao, ... oL 1230
KGCA Decorah, Ta. ........................... 1270
KGCI Coeur D'Alene, Idahe. .. .. .o L1200
KGCU Mandan, N. Dak......... ... ... ... .. ... 1240
KGCX Wolf Point, Mont. ... ... ... ... ... 1450
KGDE Fergus TFalls, Minn..................... 1200
KGDM Stockton, Calif, ... ... .. ... ... .. ... 1100
KGDY Huron, S. Dak......... ... ............ 1340
KGEK sSterling, Colo. ... ... .. . 1200
KGER Long Beach, Calif.. ... . ... . ... ... . 1360
KGEZ Kalispell, Mont. ................ ... ..... 1310
KGFF Shawnee, OKkla. ........................ 1420
KGFI Brownsville, Tex. 1500
KGFJ Los Angeles, Calif. 1200
KGFI Roswell, New Me . 1370
KGEFW Kearney, Nebr. ......... ... .. L. 1310
KGEX . Pierre, 8. Dak.......... ... ... . ... ... 630
KGGC Suan Francisco, Calif....... . ... ... ..... 1420
KGGF Coffoyville, Kans., ........ ... . ... ....... 1010
KGGM Albuquerque, N, 1230
KGHI Tueblo, Colo. ... .. ... .. ... ... .. ... ... .. 1320
KGHI1 Little Rock, Ark 1200
KGHI. Billings, Monut. 780
KGIR Bntte, Mont. ................ . ........... 1340
KG1w . Alamosa, Colo. ................ .. ... ... 1420
KGKB e TYIEr, TeX. ot e 1509
KGKL . San Angelo, Tex.... . 1370
KGKO . Wichita Falls, Tex......... 570

C.P. Fort Worth, Tex ..

KGKY . Scottsbluff, Nebr. ...................... 1300
KGLO Mason City, Ia......cooooiiiiiiiiii.., 1210
KGMB Honolulu, Hawaii ..................... 1320

www americanradiohistorv com

It

.

.

C.

Power
in Watts

100

5000 d., 1000 n.

50000
100
100
250 d., 100 n.
100
1000 d., 500 n.
250 d., 100 n.
1000 d., 500 n.

5000 d., 1000 n.

1000 (., 500 n,

L5000 ., 1000 0.

250 d., 100 n.
1000

. 53000 d,
250 ., 100 n.
100

5000 ., LO00 .

250
5000 4., 1000 n
250
1600 d., 500 n.
1800
2500 d., 500 u.
1000 d.. 500 n.
1000
250 (., 100 n.

5000 d., 1000 n.

250 d., 100 n.
250 4., 100 n,
100

250 d.. 100 n,
250 d., 100 n.

5000 d., 1000 n.

5000
250 d,, 146 n.
1000
500
17. 1000
500
100
100
250
1000
250 d.. 100 n.
1000
250
100
10600
100
250 d., 100 n.
230 d., 100 n.
100
100
100
. 250 d.
200
100
1000
1000
500
250 d., 100 n.

5000 d., 1000 n,
25300 d.. 1000 n.

100

250 d., 100 n.

250 d., 100 1.
10060 d., 250 n.

3000 d., 1000 u.

250 d., 100 n.
250 d., 100 n.
1000

See
Page

240
248
191
389
393
243
337
321
369
203
247

244
291

189
367
182
389
398
196
372
280
196
191
284
191
280
187
221
203
196
333
372
319
389
181
196

399
286

221
321
288

200
355
205
189
288
335
365
191
299

289
365
197
245
298
205
183
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Call
Letter

KGNC
KGXNT
KGNO
KGO
KGU
KGVI.
KGVYO
KGWwW
KGY
KHBC
KuBa
KHJ
KHQ
KHSL
KHUDB
KICH
KID

Kiho

KIDW
KI1EM
KIEY
KINY

KIRO

KIT
KIUT.
KIUN
KIUP
KJBN
KJRR
KLAIL

KEBM
KLCN
K LO

K LM

KLR)
K LS
KLU/
KLX
KL7
KMA
KMAC
KMBC
KMED
KMJ
KM
KM
KMO
KMOX
KMo
KAMTR
KNEL
KNET
KNOW

KNX
KOA
KOAC
KOAM
KOB
KOBH
KocA
KO
KOIT.
KON
KOKO
KOL
KOMA

Amarillo, Tex. ..... ... ... .
North DPlatte, Nebr.. .. . ... .. ..
Dodge City, Kans.. ...

San Francisea, Cal
Honolulu, Hawaii

Greenville, Tex.
Missoula, dlont.
Yortland, Ore.

Otympia, Wash,
Hilo, Hawali ............ ... .. .. ......
Okmulgee, Okla. ... . .o .
Los NAngeles, Caliltoo o000 0 e
Spolkane, Wash., ... ... o o
Chico, Calit. ......... ... ... ... . ......
Watsonville, Calit. ... ... ... . ... ... ...
Clovis, New Mex........................
Tdaho Falls, Fdaho. oo o ... ...

«

Boise. ldaho ... o o oo

Lamar, Colo. ... ... ... ... .. ... ... ..
Fureka, Caiit. .. ... ... .o oL
Glendale, Calit. ... ... .. .. ...

Junean, Alaska ..o

«
Nealtle, Wash, o000 0 o oo oo

N,

Yakima, Wusxh.
Garden City, Ka
Pecos, Tex. ...,
Durango, Colo.

La Grande, Orecoo oo 00 000 L (8
Blyvtheville, Ark. ... . oo
Ogden, Utah ... oo
Minot, N, Dak....... ... ... ... L

Liftle Rock, Ark...... oo oo o0,
Oakland, Calift. ... ... ... ... ... . ...
Galveston, Tex. ... .. ... ... . .. ...
Oakland, Calit. ... .. o o oo
Denver, Colo. ... ... .0 ... o
shenandoeah, Tewaw oo 0 oL
Nan Anionio, Tex......, ... ... ... .. ...
Kansas City, Moo ... . .. . .. . .
Medford, Ore. ... .. ... .. oo L
IFresno, Calif, oo
Monroe, La. ... ... . ... o
Cluy Center, Nebr
Tacoma., Wash.
Nt Eouls, Moo, ..o
Beverly Hills, Calif.
FLos  Angeles, Calif.
Brady, TFex. .......
Palestine, Tex. .......

Austing Tex. .o o o oo

Los Angeles, Calif.o. ..o oo .o .
Denver, Colo. oo o0 o
Corvallis, Ore.
Pittsburg, Kans.
Albuquerque,  New
Ruapid City, N,
Kilgore, Tex.
Reno, Nev. ........
Omaha, Nebr.
I’ortland, Ore.
La Junta, Coflo.. ...
seattle, Wash, ... ...,
Oklahomua City,

Frequency
in Kilocycles

o
1130
1340

iy

50

AN 1200

1260

620
1210
Lo
210

960

390
1260
310
1350
1320

1350

1120
1150
850
1310
S E R
630
AL S0

A T2e
1290
1400
1240

BN L RS

1390
1280
1370
BRI}
a0
930
i
950
1o

1090
i
570

1500

1420

1500

1050
K30

www americanradiohistorv com

Power
in Watts

2500 d., 1000 n,
1000
250
7500
2500
100
1000
SO0 d.. 1000 0,
100
250
1o
HSO00 ., 1000 n.
SO0 .. 1000 n,
2350
250
100
1000 d., 500 n.
C.1' 5000 d.
2500 ., 1000 n,
C.Po5000d.
oo
1600 d., 500 n.
260
100
250
254)
oo
S0 d., 250 n.
104
100
1o
00
H000
100
L 250 d.
W d. 100 .
100
S0
250
1660 (., 500 n.
000 d., 1000 n.
230
100
LO0O0
000 d., 1000 n.
5000 (., 1000 n.
250 d., 100 n.
5000 ., 1600 1.
250
1000
250 ., 100 n,
1000
L0060
50000
500
1000
250
100
100
C.pP.250d.
H0000
50000
1000
[0
a0
250 d., 100 n.
250 d., 300 n.
500
5000 d., 1000 n,
3000 d., 1000 n.
100
3000 ., 1000 n.
3000

200

221

220
205
186G
187
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Call
Letter

KOMO
KONO

KOOs

KORE
KOTN
KOVC

KOY

KPAC

KPDN
KPFA
KPLC
KPLT
KPMC
K¥PO
KIPor
KIre
KIrq
KPRC

RQV
KQW
KRBA
KREBC
KRE
KRGY
KRIS
KRKD
KRKO
KRLC
KRLD
KRLH
KRMC
KRMD
KRNI
KRNT
KROC
KROD

KROW

KROY
KRQA
KRRY
KRSC
KSAC
KRAL
KSCa
KSD
KsEI
KSKO
KSL
KSLM
K~O0
K800

KSRO
KNP
KsSUB
KSUN
KTAR
KTAT
KTBC
KTBS
KTEM
KTEI

KT~

KTKC
KTMS
KTOK
KTRB
KTRH

City
Seattle, Wash. ... .. ... ... ... ...
San Antonio, Tex.......

Marshfield, Ore. ... .. ... .. .. ...
LBugene, Ore,
Pine Blaft, Ark. ... oo
Dak,.... ..

VYalley City, N.
Phoenix, Ariz
Port Arthur, .
Pampi, Tex. . ........
Itelena, Mont.
Lake Charles, Lu
Paris, Tex.
Bakerstield, Calif.
san Franciseo,
Denver, Colo.
I"asadena, Calif.
Wenatchee, Wash, ... ...

Houston, Tex. ... ... ... ... ......

Pittsburgh, Pa.
sin Jose, i

Lufkin, Tex. ... . ... .. .. .. .. ... ........ .

Abilene, Tex.
Berkeley, Calif.
Weslaco, 4
Corpus

os Angeles, Calit.. .o . 0 0 0 ...
Tiverett, Wash, ... . . . o 0L
Lewiston, Idahoe ... ... .. .........
Dallas, Tex. ............ ... .. .........
Midland, Te
Jumestown,
shrevepart, La.
Rogeburg, Ore.
Des Moines, lowa
Rechester, Minn,
Ll Paso, Tex......
Oakland, Calif.
Sacramento, €
Sante Fe, New Mexbeoo o000 000
Sherman, Tex. ... . .
seattle, Wash, oo 0 00 0
Manhattan, Kans, ..o 0 0 00
salina, Kans. ... ... 000 oL
sioux City, Fao..... .. . o
St Louis, Moo oo
Pocatello, Idabo ... ... ..

San Franciseo,  Calir R
sait Luke City, Utaho. ... ... P
salem, Ore. o 0
Des  Moines,
Nioux Falls,

Sunta Rosa, Calit
st Traal, Minn,
Cedar City, Utlah. ..
Lowell, Ariz. .0 oo oL
Phoenix, .Ariz.
Fort Worth, Tex.. ...
Auastin, Tex. .
sShreveport, La.
Temple, Tex. ... ... . .
Twin Falls, Idubo, .00 00000000000

Mot Springs National Park, Ark ... .

Visalia, Calif.
santa Barbara,
Oklahoma City,
Modesto, Caulif.
INNouston, Tex,

Frequency
in Kilocycles

920
1370

1200
1120
1500
1300
1390
1260
1310
1210
1500
1500
1530
HR0
BRO
1210
1500
920

380
1610
I'. 1310
120
1350
1260
1330
11z2o
1370
1390
1040
Li20
1350
1310
1500
328
1310
. 1500
930
12160
1310
1310
1120
HR0
1300
330
530
900
560
1130
13570
1130
1110

1310
1160
1310
1200

520
1210
1120
1450
1370
1210

1010

LY. 1060
11940
1220
1370
o

1290
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Power
in Watts
3000 d., 1000 n.
100
C.1" 250,
250 d., 100 n.
100
100
250 (1., 100 0.
1000
A00
100
250 d., 1ou n.
0 d., 104 n.
250
1000
50000
1000
oo
250 ¢k, 100 n,
5000 d., 1000 n,
SUALS000
300
1000
100
250 d., 100 n.
250 .. [0 n,
1000
5060
2300 (., 500 n,
a0
230
100040
100
250 d., 100 n.
0 d., 100 n.
250 d., 160 n.
5000 ., 1000 i,
250 (., 100 n,
100
1000
1ow
100
250
250
1300 d.. 500 n.
250 d., 100 n.
S0 L, 1000 .
H000 (., 1000 n.
1OB0 d., 250 n.
S000 d., 1600 .
S0000
100
2500 d., Ho0 o

d.. 1000 n.

., 160 n,

1000

100

1000

1300

250

LOOW (I, 300 1,
A S D110
sV 1060 n,

10000

250
5U0
100
250
5000 d., 1000 n,

See
Page

388

375
337

195

371
348
198
373
364
185
377
366
193
385
21
366
393
321
255
340
242

356
200
276
377
180
181
369
364
266
376

184
371
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Call
Letter

KTRI
KTSA
KTSM
KTUL
KTW
KUJ
KUMA
KUOA
KUSD
RUTA
KVCy
KVEC
KV4uB
KVI
KVvOoa
KVYOD
KVORE
KVOI.
KVOO
KVOR
KYVOS
KVOX
KVRS
KVSO

KWBG

KWEW

KWG .
KWJ.J

KWK .
KWKH

KWLC
KWLK
KWX\O
KWOocC
KWOS
KWSC
KWTN
KWTO
KWYO
KXA

KXBY
KXL
KXO
KXOK
KXRO
KXY7Z
KRYA
KYONS
KYS)M
KYW .
WAAB
WAAF
WAAT
WAAW
WABC
WABI
WABY
WACO
WADC
WAGA
WAGEKF
WAGM
WAIM
WAIR
WALA
WALR
WAML
WAPI
WAPO

Frequency
City in Kilocycles

Sioux City, Tw......... ... .. ... ..... .1 20
San Antonio, Tex........... . ... ...... 350
El Puso, TexX.. ... ... i .. 1310
Tulsa, Okla. ............. 1100
sSealtle, Wash. 1220
Walla Walla, 1350
Yuma, Ariz. ..o oL 1420
Siloam Nprings, vk oo 0L 1260
VYermillion, S, Dak.. ... ... ... ... ... 890
salt Lake City, Utah.. ... ... ... .. P O LA 51i¢])
Redding, Calif, ... ... .. .. ... . ..... 1200
Nan Luis Obispo. Calif 1200
reat Bend, Kans........... ... ... . ... 1370
Facoma, Wash., ........ . . . ... .. a0
Tueson, Ariz. ... .. PR 1260
Denver, Colo. 920
Santa Ana, € 1500
Laftayette, La. . . 1310
Tulga, Okla, ............. . [NEIL
Colorado Springs, Coloo o000 000 00 1270
Bellingham, Wash., ... .. o000 1200
Moorhead, Minn. ..o o oL 310
Rock Nprings, Wyoming .. ... .. ... ... C.Po1330
Ardmore, Okla. ... ... . o L. 1210
Hutchinson, Kans, o000 000, 1420
Hobbs, New Mexico. ., ... ... .. ...... P 1500
Stockton, Calit, .o oo oo oo oL 1210
PPortland, Ore. ... ..o 0 oo 1060
S.vL el

St Louis, Moo oo 1350
Nhreveport, Lao o000 oo L Lall
NN fon

Decorah, lowa ... . ..., ... .. .. .. o 1250
Longview, Wash. S . 80
Winona, Minn, ... .. CPLzon
Poplar Bluft, Mo................ ... ..... C.Po 31
Jeffersen City, Moo oo oo oo .. 1310
Pullman, Wash, ... ... e 1220
Watertown, N. 1210
Npringteld, Mo, 560
sheridan, Wyoming 1370
seattle, Wash., ... .. .o 0 L. 60
Kinsna City, Moo oo . 0 0L 1530
Portland, Ove, ... .. 1120

EL Centro. Calif.. ..
St. Louis, Mo.... ..
Aberdeen, Wash., ... ... 1310

Houston, Tex. ............. ... .. [P 1410
San Franpeisco, Calif.. ... .. .. . .., 1230
Merced, Calit, ... .0 oo, 1050
Muankato, Minn, ... oo Ll I500
Philadelphia. Pa. ... .. 0 e 10220
Boston, Mass., ... 1H0
Chicago, 11 R H20
Jerney City, N. oo 910
Omahn. Nebr. e A 660
New York, N. Y. ... R8GO
Bangor, Meo oo e 1200
Albany, N. Yoo 1350
Waco, Tex. ... R 120
Tallmadge, (Akron) Ohio ... ... ... .. 1320
Atlanta, Ga. .......... ... o 1450
Dothan, Ala. ..o o000 oo 1370
Presque Isle, 1120
Anderson, N. 1200
Winston-Nalem, 2 R 1250
Mobile, Ala. ......... FR 1380
Zunesville, Ohio ... T 1210
Luurel, DMiss., ... ... . Lo . 1310
Birmingham, Ala. ... .00 1o
Chattanooegs, Tenn, oo o ... . ... 1120
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-

Power
in Watts

250 d., 100 n.
a000 d., 1000 n.
250 ., 100 n.
1000 d., 500 n.

1000
100
100
2000
500
100
100
250
100
000 d., 1000 n.
100
S0
100
100
25000
1000
100
250 d., 160 u,
250 d., 100 n,
100

N NS5 T I

100
Lo
100
S00

5000 d.. 1600 n,
1ooto

100
250
250
100
10
3000 (., 1000 .
160
3000
250 d., 100 n,
500 d., 250 n.

000

109}
250 d., 100 n.
100
L0
250 .. 100 0,
1000
3000 d., 1600 .
250
250 d., 100 n,
10000
1000 d., 500 n,
1000
S00
S0
30000
2h0 d., 100 u,
250 d., 100 n,
100
5000 d., 1000 n.
1000 ¢k, 500 n,
250
1o
100
250
00O d., 500 n,
100
250 ., 100 n.
3000
250 d., 100 u,

208
199
253
336
201

276
398

331
246
299
200

340

285

255
241
387
297

284
387
357
286
398

389
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Call Frequency Power See

Letter City in Kilocycles in Watts Page
WARD . . . Brooklyn, N. Y. .. ... ... ... ... £400 500 301
WASH . . . Grand Rapids, Micho. . ... ... .. ... ... ... 1270 500 271
WATL . . . Atlanta, Ga. ... oL o i 1370 250 d., 100 n. 217
WATR . . . Waterbury, Conu. ... .. ... ... ... .. ...... 1190 100
C.P. 1290 250 207
WAVYE . . . Louisville, Ky, 9210 1000 249
WAWZ . . . Zarvephatlhy, N. J.. .. ... .. 1350 1000 d., 500 n, 1 297
WAYX . . . Wayeross, Ga. 1200 250 d.. 100 n, 220
WAZL . . . Hazleton, P’a. 1420 100 343
WBAA . . . West Lafavetfte. Iad....... ... ..., ..... 890 1O ol 500 0. 240
WBAL . . . Baltimore, Md. ... ... .. ... ... ...... .. HH;0 10000 251
WBALP . . . Forl Worth. Tex...... ... .............. By 50000 369
WBAX . . . Wilkes-Barre. Pa. ... o 1210 100 351
WEBBC . . . Brooklyn, N. Y. ... ... ... 1400 500 301
WBBT., . . . Richmond, Voo ... . oo oo L. 1210 100 383
WBBM . . . Chicngo, T .00 oo 70 30000 225
WEBBR . . . DBrooklyn, y 1300 1000 301
wWBBZ . . . FPonca City, Okla 1200 2530 d., 100 n. 231
WBCM . . . Bay Cily. Michoo oo oo oo e 1000 d., 500 n. 267
WEBEN . . Buffalo, N. V. 0 o D00 5000 d., 1000 . 302
WBEO . . . Marquette, Mich, ... ... ... ... ... ... . ... 1310 100
WBHT . . . IHuanisville. Nla, ..o oL 1200 100
WBIG . . . Greenshoro, N. C......... . ... ........... 40 1000
WBIT. . . . New York, N. Y. ..o oo [RITT 5000
WwWBLK . . . trksbure, W, Yoo, ... ... L 1350 100
wWBLY . . . o Ohio oo 1210 100
wBNO . . . Orleans, 1 1200 100
WBNS . . . Columbus, Ohio ... . .. oo F13e HIO0 d.. 500 n.
C.P. 5000 d., 1 n. 327
WEBNX . . . New York, N 1350 1000 306
WBNY . . . Buffale, N, Y 1370 250 d., 100 n. 302
WBOW . . . Terre laute. Ind.. 1310 250 d., 100 n, 239
WBRB . . . Red Bank, N a0 1210 1o 207
WDBRC . . . Bir ngham. Via. 920 1300
C.17. 3800 (. 177
WRBRIE . ., Wilkes-Barre, 1%, 1310 T00 351
WBREK . . . Pittstield, Mass. .. 1310 250 d.. 100 1. 265
WBRY . . . Waterbury, Conn. 1530 1600 208
wBT . . . . Charloite, N. C.. 1080 50000 355
WBTM . . . Danville, Ya. 1350 250 d., 100 n. 381
WBZ . . . . Bosxton, Muass, 990 3000 261
WBZA . . . Boston, Mass, 990 1Oty 261
WCAD . . . Canton, N. Y. .o 1220 300 303
WCAE .. . Pittsburgh, Ial oo 1220 5000 d., 1000 n. 348
WCAT, . . . Northtield, Minn. ... ... o 1250 d.. 1M n,
.’ 60 Bl 236
WCAM . . . Camden. N. J. ... .. . 1280 300 296
WCAO . . . Baltimore, Md. ... .. .. [Hi 1000 ., 300 n. 257
WCAT . . . Asbury Park, N. J.oooooooooo 1280 S0 294
WCAT -+« Rapid City, S0 Dake.oooooo oo 1200 100 356
WCAU . . . Philwdelphin, PPa. oo oo L 1170 KOG 345
WCANX . . . Burlington, Y& ... 1200 250 d.. 100 n. 37
WOAZ Lo Carthage, N 0o 0 1070 100 223
WOeBA - .« Mlentown, Pa. oo 1410 500 31
WWCBD . . . Chicago, TIL ... . ... 1080 3000 225
WOBM . . . Balfimore, Md. 1370 250 d., 100 n. 2549
WOBS ..« Springticld, 111, Lp20 250 o 100 0. 233
WCeCCeco . . . Minneapolis, 810 A0000 25
WwWOerL . . . Chicngo. 111 970 S0H) 225
WwWcCIs .+ . Charleston, W, 580 1000 d., s00 n ani

WCIIY . . . Chaclottesville, Va .. 120 250 d.. 100 n. 381

WCKY . . . Covinglon, Ky. ..., 1190 {000 322
WCLE . . . Cleveland, Ohio 610 500 3256
WCLO . . . Janeaville, Wise, 1204 230 d., 100 n, 394
WOCLS Lo Joliet, TN Lo 1310 100 231
WOCMI oo . Ashland, Ky, oo 1310 250 (k.. 100 n, 210
WOCNW . . . Brooklyn, N Yoo 1500 230 ¢k, 100 1. 201
WCOA . . . Penswcola, Flovida ... e 1340 500

C.FP. 1000 d. 214
weoco ... Meridian, Miss, 0 o0 AU BRO 1000 ., b0 .

C.U. 1000 7Y
WCOL . . . Culumbus. Olio .. ... . ... .. . L 1210 100 328
WCOP . ., . Boston, BMass. ... ... 1120 300 242
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Call
Letter

WCPO
WCRW
WCSC
WCSH
WDAE
WDAF
WDAH
WDAS
WDAY
WDBJ
WDBO

WDEL
WDEV
wWnGy
WDNC
WDOD
WDRC
WD SM
WDSU
WDWS
WDZ

WEAF
WEAN
WEAU
WEBC
WEBQ
WEBR
WEDC
WEED
WEE1

WEEU
WELI

WELL
WEMP
WENR
WEOA
WESG

WEST
WEVD
WEW
WEXL
WFAA
WFAB
WEAM
WFAS
WEBC
WIEFBG
WTFBL
WFBM
WIBR
WEKFDF
WEFEA
WFIL

WFLA
WEMD
WFOR
WFOY
WFEFTC
WGAL
WGAN
WGAR
WGAU
WGBB
WGBYF
WGBI
WGCM
WGES
WGH
WGEY,

Frequency
City in Kilocyeles

Cineinnati, Ohio ........................ 1200
Chicago, L ... . .. ... .. .. . .. .. ... 1210
Charleston, 8. C.................... 1360
Portland, Maine ... ... .................. 840
Tampa, Florida ........................ 1220
Kansay City, Mo......................... 610
EYl Paso, TexXitn. .. ... ... ... . ..o, 1310
Philadelphia, Pa. ...... ... .. .......... 1370
Fargo, N. Dak 2o
Roanoke, Va. 930
Orlando, Fla, 580
Wilmington, Delunware ................. 1120
Waterbury, V& ...l 550
Minneapolis, Minn. ............ 1180
Darham, N. C........ ... ....... .. 1500
Chattanooga, Tenn., ... ... ... .. .. 1280
Hartford, Conn, ........................ 1330
Nsuperior, Wise, ... L C.T. 1200
New Orleans, La......................... 1250
Champaign, ML ... . ... ... .......... 1370
Tuscola, Il 1020
New York, 6GO
Providence, R. 80
Eau Claire, Wise.. 30
Duluth, Minn. . ........ e 1290
Harrisburg, XYL . ... . L L 1210
Buffalo, N. Y.... ... ... ... ... 1310
Chicago, IlI. 1210
Rocky Mount, N, C...................... 1420
Boston, Mass. ...... .. ... ... ... ... 590
Reading, Pa. ... ... ... ......... ... ... 830
New Haven, Conn....................... 200
Battle Creek. Mich.o. . .. ..... ... .. ... 1426
Milwankee, Wise. ... .. ... ... L 1310
Chicago, 1I1. R0
Evansville, Ind. ... .... ... .............. 1370
Elmira, N. Yoo ... 1040

N.V.R30
Faston, Pa, ... o oo r200
New York, N. Y 1300
St. Louis, Mo.. 60
Royal Oalk, Mich. PR - 1310
Dallas, Mex. .. ... . ... . ... . ... ... ... R0
New York, N. Y. ... ... ... .. 1300
South Bend, Ind.. 1200
White Plains, N. Y 1210
Greenvllle, 8. € 1300
Altcona, Pa. 1310
Syracuse, N. 1360
Indianapolis. Ind. | ... ... ... ... ... ... 1230
Baltimore, Md. ........ ... ... ... .. ..... 1270
EFlint, Mich. ... ... .. ... ... ... . ..., 1310
Manchester, N. ... ... .. ... ... .. ..... 1340
Phlladelphin, Pa. ............. ... ..., 560
Clearwater, Fla. ... ... ... ... ....... 620
Frederick, Md. . ............. ... ... ..... 9200
Ilattiesburg, Miss, 1370
St. Augustine, Fla. . 1210
Kinston, N. C..... 1200
Lancaster, Pa. 500
Portland, DMe. 610
Cleveland, Ohio 50

Athens, Ga. ... ................. .. ... 1310

Freeport, N. Y_. 1210
Evansville, Ind. . R 4630
Scranton, Pa. ..., ... .. . ... ... ... 880
Misslssippi City, Misw. ... ... ... ....... 1210
Chieago, TIL. ... ... .. .. ... e 1360
Newport News, 1310
Galeshborg, IN, .3 1500
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Power

in Watts

C.P.

250 d., 100 n.
100
1000 d., 500 n.
2500 d., 1000 n.
5000 d., 1600 n.
5000 d., 1000 n.
250 d., 100 n.
250 d., 100 n,
5000 d., 1000 n.
3000 d., 1000 n.
1000

. 5000 d.

500 d., 250 n.
300
3000 d., 1000 n.
100
5000 d., 1080 n.
5000 d., 10060 n.
100
1000
100
250
50000
5000 d., 1000 n.
1000
3000 d., 1000 n,
250 d., 100 n.
250 d., 100 n,
100
250 d., 100 n.
3000 (1., 1000 n.
1400
500
100
160
K0
250 d., 1t .
1000

250 d.. 100 n,
1000
FHOOO

50

H000

1600
100
100
3000 d.. 1000 n,
100
5000 d., 1600 n.
5000 d., 1000 n.
1000 d.. 500 n.
100
100¢ d., 300 n.
1000 d., 500 n.
1000 ¥.A. 10600 n.
3000 d., 1600 n.
500
100
250 d., 100 n.
250 d., 100 n.
250 d., 100 n.
500
1400 d., 500 n.
250 d., 100 n.
100
1000 d., 54 n.
1600 d., 500 n.
250 d., 100 n.
1000 d., Sun. 500 u,
260 d., 100 n.
250

See
Page
328
227
353
256
215
283
367
345

384

213

352
393

262

304

354
341
311
238
2569
27
204

347
310
259
278
214
318
345
251
326
217
304
235
350
279
229
382
231
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Call Frequency Power Sec

Letter City in Kilocycles in Watts Page
WGL . . . . Fort Wayne, Imd.. ... .. ... ... 1370 100
C.P.250d. 235
WGN . . . . Chieago, Y. ... Lo 720 50000 229
WGNY . . . Newburgh. N. V 1210 100 305
WGre . . . Albany, Ga. ... T 1120 100 213
WGR Lo Buffalo, NOOVLO 530 S ., 100 n 303
' New Nlbany, Ind.oo o000 .0 oo 1370 250 238
Gremada, Miss, oo o o 0 LS9 L R T 1o0 238
Mlanta, Ga. .o N 890 S000 d.. Thoo n. 218
Wilson, N. C. oo o o 1310 oo 318
Indianapolis. Ind. ... ... ... e C.I>. 1050 1600 238
Neheneetady, N Yoo oo T90 50000 311
Madiron, Wis 910 HB00 305
Greentield,  Mass, .. C.ro1zio 250 2641
Neginaw, Mieh, oo oo oo C.Po050 S0 2R
Rochester, N, 1150 30000 310
Louisville, Ky. K20 50000 251
Philudelphia, 1 1310 100 317
Trox, N. Voo 1300 1000 313
Kansas Citx, Moo oo o L. RGO 1000 283
W Nelma, Ala. oo oo 1500 179
W Canton, Ohdo ... o oo oL 1200
WHBIY . . . Rock Island, Voo oo .. 1210 . 100 D,
WIIBE -+« Newark, N. 1250 . 1000 n
WHRI, . . . Sheboygan, ¥ 1200
Memp Tenn. ... 1530
Anderson, T oo oo o 1210 L 10g .
Green Bay, Wise o o000 o000 0L 1200 100 n.
Cadumel, Mieh, o000 000 0o 1330 250 (1., T80 1.
Roston, Mass, ... . 00 830 1000
Oltean, N. Voo 100 250
PPortsmouth, N, H..... ..o 0L e 250
Rochester, Noov, R R 1130 1000 d.. 500 n.
Koseiusko, Miss. .o 0 oo 0000 15300 LU
Cicero, ML o0 00 1120 100 N
- Daxton, Olvio ..o o o 1260 1000 n.
- - Mammond, Imd. o000 0000 1180 3000
Blucfield, W. Va. P [ RRIC 1000 (., 31} i,
Greensburg, Pa. o000 o o G20 230
Cleveland, Ohio .. o .00 0 0 . 1390 250 d., 1000 n,
Columbus, Ohio ... ... . 0 G10 S04
Virginia, Minn., ... .. ... 1370 250 d.. 106 n.
New Vorlk, N. 1010 5000 d., Tt N
Pes Moines, | 1000 S00100
Jersey City, N, - 158 250
Harvisburg, oo o000 o L P 130 1000 (1. 580 n.
Madison, Wise. ... T i280 S000 (L, 1000 .
Glenside, Pa. oo 0 .o L H30 100
Juackson, Mich., ... ..o FE 1370 30 .. 100 0.
o Poynette, Wiseo oo o oo L 1210 250 d.. 100 0.
Topekn, Kans, ... oo o o oo L SR S000 ., 110 n,
Utica, N. Y. ... . 1200 ; 100 n.
Ashtabula, Ohio .00 o0 oo 250
Bridgepoert, Conn. ... . ... ... 500 1000 ., 500 n.
s Nt Louis, Moo B 1200 250 d., 100 n,
WILL . . . Urbann, 0L oo HRO 1000
WILM . . . Wilmington, Del. ... ... . . ... ... 120 o
WIND « .+ Gary, Ind. H60 S000 d. 1000 i,
WINS . . . New Vork, 1180 1600
WIOD-WMBE  Minmi, Fla. G610 1000
WwWiIr . . . . Philadelphi: a. e s10 1000
WIRK -+ . Iedinnapolis, Ind, oo e 11060 SOHI ., 1000 .
WIS . . . . Columbia, N0 Cooooo o000 o 560 5000 ., 1000 n.
WISN ... Milwaukee, Wiseo oo o000 1120 1000 (., 250 n,
WwWanNe . . . Johnstown, Pa. oo, B 1310 250 d., 100 n, 313
WJaAG e ) Nebr. e 1060 OO0
WIAR ... Providenee, R. oo oo RO SO0 L, OO .
WIAN ... Pittsburgh, a0 000 1290 5000 d.. 1000 n. B
WJAN ... Jacksonvidle, v 3000 o, OB N 21
WwWIBC . . . Bleomington, PR 1200 2ol d., 100 %4
WJIBK . . . Detroit, Mich., oo 1500 2o d., 1o 2654
WOl . . . Decatur, ML oo 1200 Lo 231
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Calt Frequency Power

Letter City in Kilocycles in Watts
WJBO . . . Baton Rouge, La.........c.....coc...... 1120 500
WJIBW . . . New Orleans, La........................ 1200 100
WaIBY . . . Gadsden, Ala. ... 1210 250 d., 100 n.
WJIDX . . . Jackson, Miss. ........... ... ... 1270 5000 ., 1000 n,
WJIEJ ..+ Hagerstown, Md., .......... i 1210 100 d.. 50 n.
WJIM . . . Lansing, Mieh, ......................... 1210 250 d., 100 n.
wWJID .o« o« Chicago, TH. ... ... . o Li30 20000
WJIMS . . . Fronwoeod, Mich, ... ... .0 o 420 100
WINO . . . West Palm Beach, Fla........ .. .. ..., 1200 250 ., 100 n.
WJR . . . . Detroit, Mich. ............ ... .. ... ... Hn 30000
WJRD . . . Tusealoosa, Ala. ... ... ............ 1200 250
WISV .+ . Washington, D. C. ... ... ... L L 1460 10000
WJITN .. Jdamestown, N, Voo oL 1210 250 d., 100 n,
WJW . . . . Akron, Ohio ... ... ... i 1210 250 d.. 100 n,
WJZ . . . . New York, N. V.. ... ...l 760 SO0y
WKAQ . . . San Juan, Puerto Rico. .. ... ... ... ... . 1240 1000
WKAR . . . Euast Lansing, Mich.. 850 1000
WKAT . . . Miami Beach, Fin 1500 100
WKBEB . . . East Dubuque, Il
C.1’. Dubuque, Ia. 1500 250 d., 100 n.
WKBH . . . La Crosse, Wiseoo.. ... . 1380 1000
WKBYN . . . Youngstown, Ohio ....... ... ... . .... 390 500
WKBO . . . Huarrisburg, Pa. .......... .. ........ ... 1200 250 ., 160 n,
WKBY . . . Richmond., Ind. ... ... .. ... . 1500 1o
WKBW . . . Buffale, N. Y 1180 3000
WKBZ . . . Munkegon, Mich. ....... . ... ... . ..... . 1500 250 4., 100 n,
WKEU . . . Griffin, Ga. ... ... .. oo 1500 100
WKOK . . . Sunbury, Pa. ... ... .. .. . ... ... 1210 100
WKRC . . . Cineinnati. Olhio ... 00 .0 0. 50 5000 d., 1000 n.
WKY . . .« Oklahoma City, OKla................... . H00 5000 d., 1000 n.
WKZ0 . . . Kalamazoo, Mich. ... ... ... .. ... . 590 1008
C.PL 1000 d., 250 i, 292
WLAC . . . Nushville, Tean, ... ... 130 A000 363
WLAK . . . Lakeland, Fla. .. ... ... ... ... ... ... 1310 100 211
WELADP . . . Lexington, Ky, ... ... ... .. ............ 1120 250 d., 100 n. 249
WELAW . . . Luwrenee, Mass, .................... - G8O 1000 265
WIB . . . . Minuweapolis, Mion., ... ... ... .. ... N 1250 1000
.. 60 A0
WILBC . . . Muncie, Ind. ........ - 1310 250 d., 100 n,
WLBI, . . . Stevens Point, Wisc. . 900 B
WILBZ .. . . Bangor, Me. ... ... G20 1000 (., 500 n.
WLEU . . . ‘rfe, Pa, ... . ..., 1420 250 (., 100 n.
WELLH . . . Lowell, Mass. ......... - 1370 250 (., 100 n,
WELMU . . . Middlesboro, Ky. C. 11210 250 d.. 100 n.
WENH . . . TLneonin, N. H..... ... ... ... .. ... 1310 101
WLs . . . . Chic 870 30000
WLTH . . . Brooklyn. N. Y. ...... ... ... . ...... 1100 M0
WEVA . . . Lynechburg, Va. ... ..o oo 1200 250 d., 100 n.
WILW . . . Cincinnati, Ohio ... ... .. ... ) 50000
AL 00000 Exp.
WMAL . . . Washington, D, C.o.o. .. ... .o 0 630 S50 ., 250 n,
WMAQ . . . Chicago, TIL .. ... .. o 6870 50000
WMAS . . . Springfield, Mass., ..o 1420 250 d., 100 n,
WMAZ . . . Muacom., Ga. ... 1180 1000
WMBC . . . Detrolt, Mieh. . 120 250 d., 160 n.
WMBD . . . Peorin, TIL ... i [ERIL 3000 d., 1000 n,
WMBEF-WIOD SNee WIOD-W
WMBG . . . Richmeond, Va. ... ... ... ... ... .. 13540 300 183
WMBH . . . Joplin, Mo. ... ... . ..o 1120 250 d., 100 n. 281
WMBI . . . Chicago, I ... ... ... ... .. ... ... 1080 3000 230
WMBO . . . Auburn, No Y. oo e 1310 100
.. 250.d. 300
WMBQ . . . Breoklyn, N. Y...... ... ... ... 1500 100 302
WMBR . . . Juacksonville, Fla. ....................... 1370 250 1., 100 n. 211
WMBSK . . . Unlontown, Pa. ........ ... .............. 1120 250 351
WXMC . . . . Mewmphis, Tenuw. ... ... 780 5000 d.. 1600 n, 361
WMCA . . . New York, N. Y. 370 1000 107
WMEX . . . Boston, Mass. 1500 250 d., 100 n. 263
WMFD . . . Wilmington, N 1350 100 318
WMFY¥ . . . Pluttsburg, 1310 250 d., 1o0 . 310
WMEG . . . Hibbing, Minn. ........... ... ... S 1210 250 d.. 100 n. 271
wME) . . . Duaytonan Beuch, Fla.. . 1420 100 211
WMFO . . . Decatur, Aln. ..o .. 1370 1190 179
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Call Frequency Power See

Letter City in Kilocycles in Watts Page
WMFR . . . Iligh Point, . 1200 100 317
WMIN . . . St. Paul, Minn. . 1370 250 ., 100 n. 27
WM N . Fairmont, W. Va e £90 1000 d.. 500 n. 392

C.P. 5000 (., 1000 n.
WMPC . . . Luapeer, Mich, .... 1200 250 d.. 100 n. 272
WMPS . . . Memphis, Tenn. 1430 1600 ¢1.. 500 n. 361
WALRD . . . SheflTield, Ala. 1420 100 179
WMT . . . . Cedar Rapids, 600 5000 d.. 1000 . 241
WNAC . . . Boston, Mass. 1230 5000 d., 1000 n. 263
WNAD . . . Norman, Okla. ........ ... .. ............ 1010 1000 333
WNXAX . . . Yankton, S. D......... ... 370 3000 d.. 1000 n. 357
WNBC . . . New Britain, Conn. ....... .. ... .. .. .. 1380 250

C.PP.1000 d., 250 0. 207
WNBF . . . Binghamton, N. Y. 1500 250 d.. 100 ., 300
WYNBH . . . New Bedford, Mass...................... 1310 230 d., 100 n. 265
WNBX . . . sSpringfleld, V& ... ... 1260 1000

RUAL 1600 4L, 500 0.
WNBZ Saranac Lake, N. Y. ..., ... ... ... ... 1290 100
WNEL . . . SNan Juan, Puerto Rico,_ .. .. ... .. .. ... . 1290 2500 d., 1000 n.
WNTW . . . New York, N. Yoo o 1250 2500 (., 1000 n,
WANLC . . . New London, Conn...... ... ... ... ... 1500 T4
WNOX . . . Knoxville, Tent 1010 000 d.. 11000 n.
WNYC . . . New York., N. K10 1000
WOAL .. .o Ran Antonto, Tex..o .o Ll 1190 S0000
WOoC . . . . Duvenport, Ta. . ... 1370 250 d.. 100 n.
WOor . . . . Ames. Ta. oo oo G40 5000
WOKO . . . Albany, N. Y. . ... ... . ... . 1130 {080 d., 500 n,
Wor . . . . Washington, Iy, C. ... ... ... ... .. .. ..... 1310 100

C.1’. 1230 1004

WOr.S . . . Flerenee, S0 Cooooo oo 1200 100
WOMI . . . Owensboro, Ky, ... .. ... . .......... .1 1500 250 d.. 100 n.
WOMT . . . Manitowoe, Wise, oo o 0 000 1210 100
woon . . . Grand Rapids, Micho.o ... ... ... 0 00 1270 300
WOPL. . . . Bristol. Tenn. ... ... . ... ... ... ... .. 1500 1060
WOR . . . . Newark, N Jo.. oo 710 A0000
WORC . . . Worecesfer, L 1280 500
WORK . . . York, Pu. ... ... o 1320 1600
WORIY, . . . DBoston, Mass. 920 500
WORU . . . Columbus, Ohio 50 1000 d., 750 u.
WOV . . . . YNew York, N. Y} 1130 1000
wWow . - . Omaha, Nebr. e 590 5000 ., 1000 n.
WOWO0O . . . Fort Wuayne. Ind.. . 1160 10000
wrab . . . Paducah., Ky. ...... 1420 250 .. 100 u.
WPAR . . . Parkersburg, W. Va E-120 100
WIPAX . . . Thomasville, Ga. ................. ... ... 1210 100
WPAY . . . Pertsmouth, Ohio ... ... ... .. . ... . 1370 1o
WPEN . . . DIhiladelphia, Pa. ... .. ... ... ... 920 300 d., 250 n,

R W 11TV 38 OO 348
wra .. . Atlantie City, N oo 111y 5000 295
WIPRA . . . Mayaguez, Puerfo Rico.. .. ....... . ... .. 1370 250 (. 100 i oo
WPRO . . . Providenee, R. L. . ... ... .. 630 (000 (L., 500 n. 353
WwrPrRr . . . Pence, Puerto Rico. .. 120 250 d., 00 n. 400
wWrTrr . . . Ruwleigh, N. ¢ GRO 3000 318
WQAM . . . Miami, Fla. ....... . 360 1600 212
WQAN . . . scranton, I'n, RRO 1000 d.. 560 n. 350
WQBC . . . Vicksburg, Miss. ........................ 1360 1000 2
WQDM . . . St. Albans, V... 1390 1300 380
WOXR . . . New York, N. Y. ... oo oioio, 004 300
WRAK . . . Williamsport, Ta. ... ... ... ... .. ...... 1370 250 ¢, 100 1. 351
WRAW . . . Reading, Pa. ........... ... ... 1310 160 349
WRAX . . . TIhiladelphia, Pa. .o oo 920 500 d., 250 n.

S,V 1000 n, 318
WRBL . . . Columbus, Ga. ......... ... ... .. ...... 1200 250 d., 100 0. 218
WRC . . . . Washington, D). C.......... .. ........... 950 1000 (. H00 n.

C. 13000 4. 1000 0, 210
WRDO . . . \ugu Me, ... 1330 100 256
WRDW . . . Angua: Ga. ... 1500 250 d.. 100 . 218
WREC . . . Memph Tenn. [H114] 5000 d., 1000 n. 361
WREN . . . Lawrence, Kuans. . . 1220 5000 d., 1000 n. 247
WRGA . . . Rome, Git. ... 1500 250 d., 100 n. 219
WRJIN . . . Racine, Wise, ... ... L 1370 250 ., 100 n. 396
WRNL . . . Richmond, Va. ... ... ... ..., K80 00 383
WROK . . . Rockford, NI ... ... .. ... ........ . 1410 1000 (1., 500 1. 232
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Call Frequency Power

Letter City in Kilocycles in Watts
WROL . . . Knoxville, Tenn. ............ ... ..., 1310 250 d.. 100 n.
WRR . . . . Dallas, TexX. .........tiriirniiiaay 1280 500
WRTD . . . Richmond, Va. ....................0hh 1500 100
WRUF . . . Guainesville, Fla. ... ................. ... K30 5000
WRVA . . . Richmond, Va. ......................... 1110 000
WSAI . . . Cingcinnati, Ohio ..... ... ... ............ (330 5000 ¢t.. 1000 n.
WSAJ .. . Grove City, Pa. ... 1310 100
WSAL .. . Salisbury, Md. .............. 1200 2H0
WSAN . . . Allentown, Pa. ............. 1140 360
Fall River, Muass. 450 1000
Wausau, Wise. 1370 100
Rochester, N. Y, 1210 100
Huntington, W. . 1190 1000
Atlanta, Ga. ........... . ke U S000
Chicago, XL ........... . 1210 250 .. 100 n.
South Bend. Ind 1360 H00
.. Montgomery, Al 1110 1000 d., 500 n.
WSGN . . . Birmingham, Ala. 1310 250 d.. 100 n.
WSIX . . . Nashville, Tenn, 1210 250 d., 100 n.
WSJS . . . Winsgton-Salem, N. 1310 100
W Naghville, Tenn. 650 000
. New Orleans, Taa.. ... ... .......... ... 1320 1000
€., 5000 4. 201
WSMK . . . Dayton, Ohio ... ... .. ... .. ...... 1380 200 $29
WSNJ . . . Bridgelon, N. Jo..... . ... ool 1210 100 295
WSOC . . . Charlotte, N. C...... ... ... ........ .. 1210 250 d., 160 n. 315
WSPA . .+ Spartanburg. S, C........ oo 920 1H0 351
WSPD . . . Toledo, Ohio 1340 SO0 ., 1000 n, 329
WSPR . . . Springfield. Mass., ....... ... ... ..... 1140 300 266G
WSUIL oo lowa City, Taw ..o RRQ 1000 ., 500 n. 213
WSRUN . . . Si Petersburg, Fla....................... 620 3000 d.. 1000 n, 214
WSVA . . . Harrironburg, Va. ..................... 350 300 381
WSVS . . . Buffalo, N. Y.l 1370 50 303
WSYB .+« Rutland, Vt. ... ... ... .. ... 1500 100 380
WSYR-WSYU Syracuse, N. V... .. .. .. ... .. ... 570 1000 311 & 313
WTAD . . . Quiney, I, ... ... ... .. i 900 1000 232
WTAG . . . Waorcester, Mass. 580 1000 266
WTAL . . . Tuallahassee. Fla. 1310 100
C.Po250 d. 215
WTAM . . . Cleveland, Ohio ... ... ................ 1070 S00(H) 327
WTAQ . . . Green Bay, Wisec......................... 1330 1001 304
WTAR . . . Norfolk, Va. ........... . ................ T80 1000 382
WTAW . . ., College Statton, Tex..................... 1120 500 3648
WTAX . . . Springfield, Ill. ... . ... ... ... ....... 1210 100 233
wWTBO « Cumberland, Md. BO0 250 2539
WTCN . . . Minneapolis, Minn. 250 3000 d., 1000 n. 215
WTEL . . . Philadelphin, Pa. ... .. ... ... ... .. 1310 100 38
WTHT . . . Huariford, Conn. 1200 100 206
WTIC . . . MHMartford, Conn. ....... ... ... .. ......... 1060 30000 2006
SCAL T
WTJS .o« Jackson, Tenn. L 1310 230 ., 100 n. 359
WTMJ . . . Milwuaokee, Wise, ..o o oo 620 3000 d.,, 1000 0, 396
WTMYV . . . EKast S8t Louis, 1ML, .. ... ... .. ... ... 1500 250 d.. 100 n, 231
WTNJ . . . Trenton, N. J.. ... .. ........... ... ...... 1280 500 297
WTOC . . . Savannah, Ga. ... ... ... ... o 1260 1000
C..I" 5000 (. 219
WTOL .« Toledo, Ohio ... .. .. ... o C. 1P 12tH) 100 asoe
WTRC . . . Eikhavt, Ind. ... ... 1310 250 d.. 100 1, 233
WVFW . . . Brooklyn, N. Y. 1400 500 32
WWAE . . . Hammond, Tad. 1200 100 237
WiwJg . . . . Detroit, Mich. 920 5000 d., 1000 n.
~SOAL 5000 269
WWL .-« New Orleans, Lo o000 B30 10000
.3, 5MHI00
WWNC . . . Agheville, 570 L1000
WWRL . . . Wooudside, 1500 230 ., L0 0.
WAVSIY . . . Pittsburgh, Pa. ... oL 1300 230 d., 100 0.
WWVA . . . Wheeling, W. Vu...................... .. 1L60 5000
WXYZ . . . Detroit, Mich. . ... .. L 1240 1000
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STATIONS BY CITIES
WITH MAJOR NETWORK AFFILIATIONS

Key to Network Abbreviations: C—Columbia Broadcasting System; M—Mutual Broad-
casting System; NB—National Broadcasting Co. Blue Network: NR—Nuational Broadcasting
Co. Red Network.

City and Call Major City and Call Major
State Letters Network State Letters Netwark
Aberdeen. S. D..... ..... KABR Berkeley, Calif. ...... ....KRE
Aberdeen, Wash. ...... ... KXRO ™ Beverly Hills, Calif. ...... KMPC
Abilene, Kansas .......... KFBI Big Spring, Tex. .......... KBST
Abilene, Texas ........... KRBC Billings, Mont. ........... KGHL NB-NR
Ada, Okla. ............. .. KADA M Binghamton, N. Y. ....... WNBF C
Akron, Ohio .............. WADC C Birmingham, Ala. ... ... ... WAPI C
WIwW WBRC NR
Alamosa. Colo. ............ KGIW WSGN NB
Albany, Ga. .............. WGPC Bismarck, N. D.... ... .. KFYR NB-NR
Albany, N. Y.............. WABY NB Bloomington, Il ... ...... WJBC
WOKO C Bluefield. W. Va...... .. .WHIS
Albert Lea, Minn.... ...... KATE Blytheville, Ark. ......... KLCN
Albuquerque. N. M..... ... KGGM Boise, Ida. ...... ..... ... KIDO NB-NR
KOB NB-NR Boone, ITowa. ............. KFGQ
Alexandria, La. .......... KALB Boston. Mass. .......... WAAB M
Allentown, Pa. ........... WCBA WBZ NB
WSAN NB-NR WBZA NB
Altoona, Pa. ........... .. WFBG WCOP
Amarillo, Texas .......... KGNC NB-NR WEEI C
Ames, Towa ............... WOl WHDH
Anchorage. Alaska ...... ., KFQD WMEX
Anderson, Ind. ....... ... WHBU WNAC NR
Anderson, S. C............ WAIM C WORL
Ardmore, Okla. ........... KVSO M Brady, Texas ............. KNEL
Asbury Park, N. J........ WCAP Bridgeport, Conn. ......... WICC NB-M
Asheville, N. C........... WWNC NB-NR Bridgeton, N. J..... ... ....WSNJ
Ashland, Ky. ............ WCMI Bristol, Tenn. .. ......... WOPI
Ashtabula, Ohio .......... WICA Brookings, S. D. ... ..... KFDY
Astoria, Ore. .............. KAST Brooklyn, N. Y. ....... ... WARD
Athens, Ga. .............. WGAU WBBC
Atlanta, Ga. ............. WAGA NB WBEBR
WATL WCNW
WGST C WLTH
WSB NR WMBQ
Atlantic City, N. J.......... WPG C WVFW
Auburn, N. Y.... ... ....WMBO Brownsville, Texas . ... .. KGFI
Augusta, Ga. ............ WRDW C Buffalo. N. Y........ ... . WBEN NR
Augusta, Me. ..... ... ..., WRDO M WBNY
Austin. Texas ........... KNOW C WEBR NB
KTBC WGR C
Bakersfield, Calif. ..... ... KERN NB-NR WKBW C
KPMC M WSVS
Baltimore, Md. ........ ... WBAL NB-M Burlington, Vu ..... ... WCAX
WCAO [} Butte, Mont. ....... ..... KGIR NB-NR
WCBM Calumet, Mich. ......... WHDF
WFBR NR Camden. N. J... ... ....... WCAM
Bangor, Me. ............. WABI Canton, N. Y......... . ..WCAD
WLBZ C-M Canton, Ohio ......... ..WHBC
Baton Rouge, La...........W]JBO NB Cape Girardeau, Mo..,.. .. . KFVS
Battle Creek, Mich..... ... WELL Carlsbad, N. M... .. . KLAH
Bay City, Mich.... . ......WBCM Carthage, Il ... ....WCAZ
Beaumont, Tex. .......... KFDM NB-NR Casper. Wyoming .... .. . KDFN
Bellingham, Wash. ...... .. KVOS M Cedar City, Utah ... ... . KSUB
i72
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City and Call
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Cedar Rapids, Towa......... WMT
Centralia-Chehalis, Wash....KELA
Champaign, I1. ....... .. WDWS
Charleston, S. C........... WCSC
Charleston, W. Va......... WCHS
Charlotte, N. C............. WBT
WSocC

Charlottesville, Va. ....... WCHV
Chattanooga, Tenn. WAPQ
WDOD

Chicagy, IIL. .......... ... WAAF
WBBM

WCBD

WCFL

WCRW

WEDC

WENR

WGES

WGN

WJJD

WLS

WMAQ

WMBI

WSBC

Chico. Calif. ........ ...... KHSL
Cicero, TU. ............ ... WHEFC
Cincinnati, Ohio ......... WCKY
WCPO

WKRC

WLW

WSAI

Clarksburg. W. Va........ WBLK
Clay Center. Nebr......... KMM]
Clayton, Mo. ............ KFUO
Clearwater. Fla. .......... WFLA
Cleveland, Ohio. ...... WCLE
WGAR

WHK

WTAM

Clovis, N. M. ............. KICA
Coeur d’Alene, Ida........ KGCI
Coffeyville. Kans. ......... KGGF
College Station, Tex....... WTAW
Colorado Springs, Colo.... . KVOR
Columbia. Mo. .......... KFRU
Columbia, 8. C............. WIS
Columbus, Ga. ........... WRBL
Columbus, Ohio .......... WBNS
WCOL

WHKC

WOSsuU

Corpus Christi, Tex.. .. .KRIS
Corsicana, Texas ......... KAND
Corvallis, Ore. ........... KOAC
Cumberland, Md. ......... WTBO
Dallas, Tex. ......... KRLD
WFAA

WRR

Danville, Va. ........... WBTM
Davenport, Iowa ........... wOocC
Dayton, Ohio ............ WHIO
WSMK

Daytona Beach, Fla....... WMF]
Decatur, Ala. ............ WMFO

Major City and
Network State
NB-M Decatur, Ill. ......
Decorah, Iowa
NB-NR Denver, Colo.
C
C
NB-NR
Des Moines, Iowa....
C
C Detroit, Mich.
NB-NR
NB Devil's Lake, N. D
Dodge City. Kans
M Dotham, Ala. ......
Dublin, Texas ......
NB Dubuque, Ia. .......
NR
Duluth, Minn.
Durango, Colo.
Durham, N. C......
NB-NR East Lansing, Mich
East St. Louis, Ill
C Easton, Pa. .......
NB-NR-M Eau Claire. Wis
NB-NR-M El Centro, Calif
El Dorado, Ark
Elk City, Okla
Elkhart, Ind. .......
NB-NR Elmira, N. Y........
M El Paso, Tex........
C
NB-M
NR Enid, Okla. .......
Erie, Pa. ..........
Eugene, Ore.
M Eureka, Calif.
Evansville, Ind.
C
Everett, Wash.
NB-NR Fairmont, W. Va
Fall River, Mass
C Fargo, N. D........
NB-NR Fergus Falls, Minn
M Flint, Mich, .......
Florence. S. C..
NB-NR Fond du Lac,
Fort Smith, Ark
Fort Wayne, Ind
C Fort Worth, Tex
NB-NR
M
Frederick, Md.
C Freeport, N. Y
C Fresno, Calif. ......

Gadsden, Ala.
Gainesville, Fla.
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Cily and Calt
State Letters
Galesburg. IH. .. ... .. ... .. WGIL
Gallup, N. M.. .. KAWM
Galveston. Texas ......... KLUF
Garden City, Kans........ . KIUL
Gary, Ind. ... ... ... .. WIND
Glendale, Calif. ........... KIEV
Glenside. Pa.
Grand Forks.
Grand Junction. Colo....... KFX]
Grand Rapids, Mich....... WASH
WOOD
Great Bend. Kans.......... KVGB
Great Falls, Mont... ... ... KFBB
Greeley. Colo. ............ KFKA
Green Bay., Wisc........ .. WHBY
WTAQ
Greenfield. Mass. ......... WHAI
Greenville, S. C
Greenville, Tex. .......... KGVL
Greensboro. N. C.......... WBIG
Greensburg., Pa. .......... WHJB
Grenada, Miss. ........... WGRM
Griffin, Ga. ............... WKEU
Grove City, Pa............. WSA]J
Hagerstown. Md. .......... WIJE]
Hammond, Ind. ...... ... .. WHIP
WWAE
Harrisburg, TH. .. ... ... WEBQ
Harrisburg, Pa. ........... WHP
WKBO
Harrisonburg., Va. ........ WSVA
Hartford, Conn. WDRC
WTHT
WTIC
Hattiesburg, Miss. ........ WFOR
Hazleton. Pa. Z
Helena, Mont. ...... ...... KPFA
Hibbing, Minn. .......... WMFG
High Point. N. C... WMER
Hilo, Hawalii .KHBC
Hobbs, .
Hollywood, Calif. ........ KFWB
Honolulu, Hawaii ........ KGMB
Hot Springs, Ark
Houston, Texas

Huntington.
Huntsville, Ala.
Hutchinson.
Idaho Falls.
Indianapolis. Ind.

Iowa City., lowa.......... WSUI
Ironwood, Mich. ......... WJIMS
Jackson, Mich. _.......... WIBM
Jackson, Miss. ........... WJIDX
Jackson, Tenn.

Jacksonville, Fla. ..., .. .. WJAX
Jamestown, N. Y

Jamestown, N. D

Janesville, Wisc.

Jefferson City. Mo. KWOS
Jerome, Ariz. ............. KCR]J
Jersey City, N. J........ ... WAAT

WHOM
Johnstown, Pa. ........... WJAC
Joliet, TH. ... ... ...... .. WCLS
Jonesboro, Ark. ......... .. KBTM
Joplin, Mo. .............. WMBH
Juneau, Alaska ........... KINY
Kalamazoo, Mich. ........ WKZO

Majur
Netwark

NB-NR

NB-NR

zZE20

C-M
NB-NR
NB-NR

NR

NB

NR
NB-NR

C

NB
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City and Call
State Letters

Kalispell, Mont. ........ .. KGEZ
Kansas City, Kans. KCKN
Kansas City. Mo.... KCMO
KMBC

KXBY

WDAF

WHB

Kearney, Nebr. ....... ... KGFW
Ketchikan, Alaska ......... KGBU
Kilgore, Texas ........... KOCaA
Kinston, N. C............. WFTC
Klamath Falls, Ore. ........ KF]I
Knoxville, Tenn. ......... WNOX
WROL

Kosciusko, Miss. ...... ... WHEF
Laconia, N. H............ WLNH
LaCrosse, Wisc. .......... WKBH
Lafayette, La. .......... KVOL
La Grande. Ore........ KLBM
Lajunta, Colo. .......... .. KOKO
Lake Charles, La,......... KPLC
Lakeland, Fla. ........... WLAK
Lamar, Colo. ............ KIDW
Lancaster, Pa. ........... WGAL
Lansing, Mich. ......... .. WJIM
Lapeer, Mich. ............ WMPC
Laurel, Miss. ............ WAML
Lawrence, Kans. .......... KFKU
WREN

Lawrence, Mass. ......... WLAW
Lewiston. Ida. ............ KRLC
Lewistown, Mont. ......... KDNC
Lexington, Ky. .......... WLAP
Lima, Ohio. ............ .. WBLY
Lincoln, Nebr. ............ KFAB
KFOR

Little Rock., Ark........... KARK
KGHI

KLRA

Long Beach, Calif........ .. KFOX
KGER

Longview, Texas ......... KFRO
Longview, Wash., ......... KWLK
Los Angeles. Calif..... ... . KECA
KEHE

KFAC

KFI

KFSG

KFVD

KGF]

KH]J

KMTR

KNX

KRKD

Louisville, Ky. ........... WAVE
WHAS

Lowell, Ariz. ............. KSUN
Lowell, Mass. ............ WLLH
Lubbock, Texas ........... KFYO
Lufkin, Texas ............ KRBA
Lynchburg, Va. ....... ... WLVA
Macon., Ga. .............. WMAZ
Madison, Wisc. ............ WHA
WIBA

Manchester, N. H...... .. .. WFEA
Mandan, N. D............ KGCU
Manhattan, Kans. ......... KSAC
Manitowoc. Wisc. ....... WOMT
Mankato, Minn. ....... KYSM
Marquette, Mich. ......... WBEO
Marshalltown, TIa. ........ KFJ]B
Marshfield, Ore. ........... KOOS
Mason City, Iowa....... ... KGLO
Mayaguez, P. R........... WPRA
Medford, Ore. ............ KMED
Memphis, Tenn. .......... WHBQ
wMC
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City and Calt

State Letters
WMPS

WREC

Merced, Calif. ............ KYOS
Meridian, Miss. .......... wCocC
Miami, Fla. ...... WIOD-WMBF
WQAM

Miami Beach, Fla......... WKAT
Middlesboro, Ky. ......... WLMU
Midland, Texas .......... KRLH
Milwaukee, Wisc. ....... WEMP
WISN

WTM]

Minneapolis, Minn. ....... WCCO
WDGY

WLB

WTCN

Minot, N. D............. . KLPM

Mississippi  City,
Missoula, Mont.
Mobile, Ala. .............
Modesto, Calif. .......... ..
Monroe, La. ... .. ... ...
Monterey, Calif

Montgomery, Ala.
Moorhead, Minn.
Muncie, Ind. ... ...
Muskegon, Mich.

Muskogee, Okla.

Nampa, Ida. ......... .
Nashville, Tenn. .......... WLAC
WSIX
WSM
New Albany, Ind..........WGRC
Newark, N. J....... ... ... WHBI
WOR
New Bedford, Mass........ WNBH
New Britain, Conn......... WNBC

Newburgh, N. Y
New Haven, Conn

New London, Conn........
New Orleans, La

Newport News,
New York ...............

Norfolk, Nebr.
Norfolk, Va.
Norman, Okla. .
Northfield, Minn. ..
North Platte, Neb
Qakland, Calif.

Ogden, Utah. ..............
Oklahoma City,

Okmulgee, Okla.
Olean, N. Y..............
Olympia, Wash.
Omaba, Nebr. ............

Orlando, Fla. ............
Owensboro, Ky.
Paducah, Ky. .......... ... WPAD
Palestine, Tex.
Pampa, Texas ............

Major
Network

NB
C

C
NB-NR
C

k-4

M
C
NB-NR-M

M
M

NB
NR

NR

NB

NB-NR

City and Call

State Letters
Paris, Texas ............. KPLT
Parkersburg, W. Va....... WPAR
Pasadena, Calif. .......... KPPC

Pecos, Texas
Pensacola, Fla.
Peoria, TIl.
Philadelphia, Pa.

Plioenix, Ariz.

KTAR

Pierre, S. D......... ... . .. KGFX
Pine Bluff, Ark........ .. .. KOTN
Pittsfeld, Mass. ...... .. .. WBRK
Pittsburg, Kans. ...... ... KOAM
Pittsburgh. Pa. ....... .... KDKA
KQV

WCAE

WJAS

WWSwW

Plattsburg, N. Y..... ... .. WMFF
Pocatello, Ida. ........, .. .. KSEI
Ponca City, Okla....... .. .. WBBZ
Ponce, Puerto Rico........ WPRP
Poplar Blufl, Mo...... . ... KWOC
Port Arthur. Tex........ ... KPAC
Portland, Me. ......... ... WCSH
WGAN

Portfand, Ore. ....... ... .. KALE
KBPS

KEX

KGW

KOIN

KW]]

KXL

Portsmouth, N. H...... ... WHEB
Portsmouth, Ohio ........ wpray
Poynette, Wis. ............ WIBU
Presque Isle. Me....... .WAGM
Price, Utah .............. KEUB
Providence, R. 1....... . ... WEAN
WJAR

WPRO

Pueblo, Colo. ............ KGHF
Pullman, Wash. .......... KWSC

Quincy,

Racine,

Raleigh, .

Rapid City, S. D........ ... KOBH
WCAT

Reading, Pa. ......... ... WEEU
WRAW

Red Bank, N. J........ ... WBRB

Redding, Calif. ....... .. .. KVCV

Reno, Nev. ................ KOH

Richmond, Ind. ....... ... WKBV

Richmond, Va. .......... .. WBBL

Roanoke, Va.
Rochester, Minn.
Rochester. N. Y

Rockford, Il
Rock Island,
Rock Springs,
Rocky Mount,
Rome, Ga. ........
Roseburg, Ore.
Roswell, N. M

Royal Oak. Mich......... . WEXL
Rutland, Vt. ............ WSYB
Sacramento, Calif. ... .. .. KFBK

KROY
Saginaw, Mich. ....... ... WHAL
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Cily and Call

Stale Letters
St. Albans, Vt..... ... ..... WQDM
St. Augustine. Fla.. .. ... .. WFQOY
St. Cloud. Minn. ...KFAM
St. Joseph. Mo. ...KFEQ
St Louis, Mo. .KMOX
KSD
KWK
KXOK
WEW
WIL
St. Paul, Minn. ... ... .. KSTP
WMIN
St. Petersburg, Fla. ....... WSUN
Salem, Ore.
Salina, Kans. .......... ... KSAL
Salisbury, Md. ............ WSAL
Salt Lake City, Utah....... KDYL
KSL
KUTA
San Angelo, Tex. ......... KGKL
San Antonio, Tex. . ....... KABC
KMAC
KONO
KTSA
WOAI
San Bernardino, Calif. KFXM
San Diego. Calif. ... ....... KFSD
KGB
San Francisco, Calif. ..... KFRC
KGGC
KGO
KJ]BS
KPO
KSFO
KYA
San Jose. Calif. ............ KQwW
San Juan.
San Luis Obispo, Calif KVEC
Santa Ana. Calif. ......... KVOE
Santa Barbara, Calif. ...... KDB
KTMS
Santa Fe, N. M........... KRQA
Santa Rosa, Calif. ......... KSRO
Saranac Lake. N. Y. ... .. WNBZ
Savannah, Ga. ........... WTOC
Schenectady, N. Y. .. ....... WGY
Scottsbluff, Nebr. ........ KGKY
Scranton, Pa. ... ... ...... WGBI
WQAN
Seattle. Wash. ... ... .. KEEN
KIRO
KJR
KOL
KOMO
KRSC
KTW
KXA
Selma. Ala. .............. WHBB
Shawnee., Okla. ........... KGFF
Sheboygan, Wisc. WHBL

Shefhield, Ala.
Shenandoah.

Sheridan, Wyo. ........ .. KWYO
Sherman. Texas .......... KRRV
Shreveport, La. .......... KRMD
KTBS

KWKH

Siloam Springs, Ark........ KUuoA
Sioux City, Ia............. KSCJ
KTRI

Sioux Falls. S. D........... KELO
KSOO

South Bend. Ind.......... WFAM
WSBT

Spartanburg, S. C......... WSPA
Spokane, Wash. ........ .. KFIO
KFPY

KGA

KHQ

Springfield, I ... ... ... WCBS
WTAX

Springfield,. Mass. WMAS

Major
Network

NB-NR

NB-NR
NB-NR

NB
NR
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WSPR

Springheld, Mo. ... ..., KGBX
KWTO

Springfield. Vi. ... ... ... WNBX
Sterling, Colo. .......... .. KGEK
Stevens Pt., Wisc. ..... ... WLBL
Stockton, Calif. ....... .. KGDM
KWG

Sudbury, Pa. ..... ... .. .. WKOK
Superior, Wisc. .......... WDSM
Syracuse, N, .......WFBL
WSYR-WSYU

Tacoma, Wash., ....... ..... KMO
KVI

Tallahassee, Fla. ......... WTAL
Tampa, Fla. ... ... .. ... . WDAE
Temple, Texas ........... KTEM

Terre Haute,
Texarkana, Ark.
Thomasville, Ga.
Toledo. Ohio

Topeka, Kans. ..
Trenton, N. J.............
Troy, N. Y...........

Tucson, Ariz.

Tuitsa, Okla.

Tuscaloosa, Ala.
Tuscola. IIL
Twin Falls, Ida.
Tyler, Texas
Uniontown, Pa.
Urbana, Ii.
Utica, N. Y...............
Valley City, N. D..... .

Vermilion, 8. D....
Vicksburg, Miss.
Virginia, Minn
Visalia, Calif.

Waco, Texas .............
Walla Walla,
Washington.

Waterbury, Conn.

Waterbury, Vt,
Watertown, S. D..........
Watsonville, Calif.
Wausau, Wisc.
Waycross, Ga.
Wenatchee, Wash.
Weslaco, Texas
West Palm Beach,
West Lafayette, Ind.

Whecling, W. Va..... ....
White Plains, N. Y.......
Wichita, Kans. ...........

Wichita Falls, Tex.........
Wilkes-Barre. Pa. ........
Williamsport, Pa.
Wilmington. Del.

Wilmington. N. C...

Wilson, N. C..........

Winona, Minn. ..........

Winston Salem. N. C... WAIR
WSJS

Wolf Point. Mont........ .. KGCX

Woodside, N. Y. ... ..... WWRL

Worcester, Mass. WORC
WTAG

Yakima, Wash. ............., KIT

Yankton. S. Dak.... ..... WNAX

York, Pa. ........ ... ...

Youngstown, Ohio

Yuma, Arizona

Zanesville, Ohio

Zarephath, N. J.... .
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The following list of stations is arranged
cities therein.

BROADCASTING STATIONS

in alphabetical order as to states and

territories and

Every effort has been made to present accurate and complete information in a self explanatory

method. In order to obtain this information,
early in December.
astray.

more than 800 questionnaires were sent to the stfafions
After some second requests, less than 50 questicnnaires remained unanswered or went
Data in these cases was compiled {from sources considered reliable.

In every case, however,

corrections were made up to the time of going to press. to insure keeping pace with late developments.
RADIO ANNUAL has purposely refrained from including such fluctuating data as belong to the rate

zard. Fcr such information,
issu of STANDARD RATE and DATA. . . .

ihe reader is referred to the station itself,

its representative or the current

ALABAMA

Population 2,895,000

Number of Families 640,720 Number of Radio Homes 293,940

Retail Sales $337.217,000

Auto Registrations 297.292

BIRMINGHAM—EST. 1922
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1140 Kc. POWER: 5000 Watts.
OWNED BY: Alabama Polytechnic Institute,
University of Alabama and Alabama College.
OPERATED BY: Voice of Alabama, Inc.* BUSI-
NESS ADDRESS: Protective Life Bldg. STUDIO
ADDRESS 14th floor, same building. TRANS-
MITTER LOCATION: Sandusky. TIME ON THE
AIR: Full daytime schedule; alternate night
schedule (with KVOO). NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE: As-

sociated Music Pub.
PERSONNEL
President & Genl. Mgr......... .. .. Thad Holt
Commercial Manager .......... Dewey Long
POLICIES
Has been taking beer and light wine ac-
counts but no hard liquor.
REPRESENTATIVE
Radio Sales
* New operating company known as Voice
of Alabama, Inc., (with CBS owning 45 per
cent of the stock) scheduled to take over this
station as lessees. Up to the time of going to
press the FCC had not yet granted its per-

mission.
.
WBRC
-»’

“"ALABAMA'S DOMINANT STATION"
BIRMINGHAM—EST. 1925
NBC-—(RED)

FREQUENCY: 930 Kc. POWER: 5000 Watts,
d.; 1000 Waits, n. OWNED BY: Birmingham
Broadcasting Co. OPERATED BY: Same. BUSI-

177

NESS ADDRESS: Bankhead Hotel. PHONE:
3-9293. STUDIO ADDRESS: Bankhead Hotel.
TRANSMITTER LOCATION: Coalburg. TIME
ON THE AIR: 6:00 A.M. to midnight. NEWS-
PAPER AFFILIATIONS: Birmingham Post,
Southern Radio News. NEWS SERVICE: In-
ternational News Service.
PERSONNEL

President ......_ .. ... ...... K. G. Marshall
Commercial Manager ......... K. G. Marshall
Ags’t Manager ............ John M. Connolly

Station Manager .................. ]. C. Bell

Sales Manager ................... ]. C. Bell

Musical Director ............. W. D. Rushing

Chief Engineer .................... I. C. Bell
POLICIES

Station bans the broadcasting of hard

liquor but does permit announcements for

beer and wines. Policy in regard to patent
medicines is that their announcement copy
must be submitted to station for approval be-
fore acceptance.

Merchandising: Merchandising and exploi-
tation features in connection with commercial
programs at cost.

.
"THE NEWS-AGE-HERALD STATION"
BIRMINGHAM—EST. 1927
NBC (BLUE) DIXIE
FREQUENCY: 1310 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: R. B. Broyles

Co. OPERATED BY: The Birmingham News
Co. BUSINESS ADDRESS: Tutwiler Hotel.
PHONE: 2184. STUDIO ADDRESS: Tutwiler

Hotel. TRANSMITTER LOCATION: Druid Hills.
TIME ON THE AIR: 6:00 A.M. to 11:00 P.M.
NEWSPAPER AFFILIATIONS: The Birmingham
News, The Birmingham Age-Herald. NEWS
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SERVICE: Internativnal News Service; TRAN-
SCRIPTION SERVICE: World Broadcasting

System.

PERSONNEL
V-P. and Gen. Mgr......... Henry P. Johnston
Chief Engineer.................. P. B. Cram
Program Director.............. Bob McRaney
Production Manager............... Ira Leslie

POLICIES

Accept beer, but not whiskey—foreign lan-
guage when English version is furnished.

Merchandise via mail letters to trade. con-
tact accounts, at cost to sponsor — have
access to newspaper publicity so long as
sponsor’s name does not appear in the col-
umns of paper.

REPRESENTATIVE
Kelly Smith Company

.

“"HEART OF THE TENN. VALLEY"
DECATUR—EST. 1935
ALABAMA MUTUAL BROADCASTING
SYSTEM
FREQUENCY: 1370 Kc. POWER: 100 watts.
OWNED BY: James R. Doss, Jr. OPERATED
BY: James R. Doss, Jr. BUSINESS ADDRESS:
418%2 Second Ave. PHONE: Decatur 10I10.
STUDIO ADDRESS: 418Y% Second Ave.
TRANSMITTER LOCATION: 4182 Second Ave.
TIME ON THE AIR: 6:00 A.M. to local sunset.
NEWSPAPER AFFILIATIONS: Birmingham
Post. Southern Radio News {Cooperative only).
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: World Broadcasting System.

PERSONNEL
President................. James R. Doss, Jr.
Commercial Manager......... R. H. Albright
Advertising Manager........ Ted R. Woodard
Artists’ Bureau Head.......... M. E. Summer
Chief Announcer............... A. M. Smith
Station Manager............ Ted R. Woodard
Sales Manager............... R. H. Albright
Publicity Director. ......... Ted R. Woodard
Musical Director............... Cois Lowery
Chief Engineer................... Rex White

POLICIES

Local County option laws (Morgan County
is Dry) according to state statutes prohibits
liquor advertising in dry counties.

Merchandising through Window Cards,
Posters, Direct Mail and Newspaper listings.
Also advance ""Plugs’ from Station.

REPRESENTATIVE

]. ]. Devine & Assoc.

.
“THE TRI-STATES STATION”
DOTHAN—EST. 1932
FREQUENCY: 1370 Kc. POWER: 250 watts.
OWNED BY: Dothan Broadcasting Co. OPER-
ATED BY: Dothan Broadcasting Co. BUSINESS
ADDRESS: 2042 E. Main St. PHONE: 1430.
8TUDIO ADDRESS: 204!2 E. Main St. TRANS-

178

MITTER LOCATION: S. E. Ala. Fairgrounds.

TIME ON THE AIR: 8:00 A.M. to local sunset.

NEWS SERVICE: Transradio Press.
PERSONNEL

Station Manager............. Julian C. Smith

Commercial Manager.......... Fred Moseley

Chiet Announcer............... Samuel Hall

Chiet Engineer............ John T. Hubbard
POLICIES

Does not accept liquor Announcements.
Wines and Beer accepted. No Foreign lan-
guage element in this territory.

No special merchandising policies.

REPRESENTATIVE

J. J. Devine & Assoc.
.

WIBY

i

GADSDEN—EST. 1928

FREQUENCY: 1210 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Gadsen Broad-
casting Co., Inc. OPERATED BY: Gadsden
Broadcasting Co., Inc. BUSINESS ADDRESS:
108 Broad St. PHONE: 88. STUDIO ADDRESS:
108 Broad St. TRANSMITTER LOCATION:
108 Broad St. TIME ON THE AIR: 7:00 A.M.
to 9:30 P.M. NEWS SERVICE: Transradio

Press, TRANSCRIPTION SERVICE: NBC The-
saurus.
PERSONNEL
President. ... ................. B. H. Hopson
Commercial Manager.......... J. W. Buttram
Advertising Manager.......... J. W. Buttram
Station Manager.............. ]J. W. Buttram
Sales Manager. ............... J. W. Buttram
Publicity Director............... Ed. Mullinax
Chief Engineer................. Vernon Story
POLICIES

No liquor adverlising accepted.

Merchandising includes Radio NewsGrams.
Letters to the trade. Publicity and program
listings in the Southern Radio News and the
Gadsden Free Press,

REPRESENTATIVE

Norman Craig, N. Y., and Sears & Ayer,
Chicago

.

“SERVING THOUSANDS THROUGHOUT
THE TENNESSEE VALLEY"
HUNTSVILLE—EST. 1937

ALABAMA MUTUAL BROADCASTING

SYSTEM

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: W, H. Pollard. OPERATED BY:
W. H. Pollard. BUSINESS ADDRESS: Time's
Bldg. PHONE: 313. STUDIO ADDRESS: Time's
Bldg. TRANSMITTER LOCATION: 12 miles
west of Huntsville. MAINTAINS ARTISTS’

BUREAU. TIME ON THE AIR: 7:00 A.M. to

9:00 P.M. NEWS SERVICE: Transradio Press.

PERSONNEL
President
Commercial Manager
Adverlising Manager

....... John C. Hughes
.......... John S. Allen
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Artists’ Burequ Head ........... Weston Britt
Chief Announcer .............. Vance Brooks
Station Manager ............. W. H. Pollard
Sales Manager ............... John S. Allen
Musical Direclor ... ............ Weston Britt
Chief Engineer ............. M. C. Davie, Jr.

POLICIES
Does not accept liquor or foreign language
programs.
REPRESENTATIVE

J. ]. Devine & Assoc.

*
MOBILE—EST. 1930
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1380 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: W. O. Pape.
OPERATED BY: Pape Broadcasting Company.
BUSINESS ADDRESS: 106 St. Joseph St.
PHONE: Dexler 5893-4. STUDIO ADDRESS:
106 St. Joseph St. TRANSMITTER LOCATION:
Mobile. TIME ON THE AIR: 7:00 A.M. to 11:00
P.M. MAINTAINS ARTISTS’ BUREAU. TRAN-
SCRIPTON SERVICE: NBC Thesaurus.

PERSONNEL
General Manager............... W. O. Pape
Assistant Manager................ J. H. Hunt
Artists’ Bureau Head........... .. H. ]. Grant
Sales Manager. . ... ............ H. K. Martin
Musical Director. ................ H. ]. Grant
Chief Engineer................... R. H. Cole
Chief Announcer................. H. ]. Grant
POLICIES

Liquor advertising depends on local option
in this state.

Merchandising: Station maintains a mer-
chandising department which works with
advertiser in any way possible to obtain sat-
isfactory results.

4
“ALABAMA'S CAPITAL CITY STATION"
MONTGOMERY—EST. 1930

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1410 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: Montgomery
Broadcasting Co., Inc. OPERATED BY: Mont-
gomery Broadcasting Co., Inc. BUSINESS
ADDRESS: Jefferson Davis Hotel. PHONE:
Cedar 5880. STUDIO ADDRESS: Jefferson
Davis Hotel. TRANSMITTER LOCATION:
Jefferson Davis Hotel. TIME ON THE AIR:
6:30 AM. to 11:00 PM. NEWS SERVICE: In-
ternational News Service. Transradio Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President........... ... . ... S. G. Persons
Commercial Manager.............. H. E. Pill
Advertising Manager.............. H. E. Pill
Chief Announcer......... E. Caldwell Stewart
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Treasurer and Gen. Mgr....... Howard E. Pill
Sales Manager.............. John B. DeMotte
Publicity Director. ............... M. E. Price
Musical Director. .. ...... E. Caldwell Stewart
Chief Engineer................ S. G. Persons
POLICIES

No foreign lanqguage programs accepted.

Merchandising features: All mailing at
clients’ expense: Advertising department will
detail man for dealer contacts when re-
quested: Broadside of announcements preced-
ing inaugural of new series of programs, giv-
ing time of program, features, etc.

REPRESENTATIVE
Joseph Hershey McGillvra

.

“"HEART OF THE BLACK BELT"”
SELMA—EST. 1935
FREQUENCY: 1500 Kc. POWER: 100 watts.
OWNED BY: Selma Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Box 26. PHONE: 1233. STUDIO ADDRESS:
31 Edgewood. TRANSMITTER LOCATION:
Highway 80 (2 miles from town). TIME ON
THE AIR: 7:00 A. M. to 9:00 P. M. (unlimited).
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: NBC Thesdaurus.
PERSONNEL
Station Manager.......... W. ]. Reynolds, Jr.
Commercial Manager. ... .. W. J. Reynolds, ]Jr.
Advertising Manager. ............ L. D. Yates
Chief Announcer............. W. A. Coleman
Sales Manager.................. L. D. Yates
Chief Engineer............... Homer Johnson

POLICIES
stated special policies.
REPRESENTATIVE

]. 1. Devine & Assoc.

.

“THE NEWS STATION”
SHEFFIELD—EST. 1933
FREQUENCY: 1420 Kc. POWER: 100 watts.
OWNED BY: Muscle Shoals Broadcasting
Corp. OPERATED BY: Muscle Shoals Broad-
casting Corp. BUSINESS ADDRESS: Sheffield
Hotel. PHONE: 821. STUDIO ADDRESS: Shef-
field Hotel. TRANSMITTER LOCATION:
Muscle Shoals City. TIME ON THE AIR: 6:30
A.M. to 10:00 PM. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE: NBC

No

Thesaurus.
PERSONNEL

President. .............. Mrs. E. L. Chapman
Advertising Manager......... Joe Van Sandt
Artists’ Bureau Head.......... Beulah Sutton
Chief Announcer............ James Connolly
Station Manager.............. Joe Van Sandt
Publicity Director.............. Beulah Sutton
Musical Director............... Beulah Sutton
Chief Engineer................. Bill Atkinson
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POLICIES
All advertising for Alcoholic Beverages and
Medicines must be checked 24 hours in ad-
vance by the Station or Office Manager.

REPRESENTATIVE

]. ]. Devine & Assoc., Inc.

*
“"BRIGHTEST DAY TIME SPOT ON YOUR
DIAL”

TUSCALOOSA—EST. 1936
ALABAMA SPORTS NETWORK
FREQUENCY: 1200 Kc. POWER:
watis. OWNED BY: James R. Doss,
OPERATED BY: James R. Doss, Jr.
ADDRESS: First National Bank Bldg., Box
373, PHONE: 1401-1022. STUDIO ADDRESS:
First National Bank Bldg. TRANSMITTER
LOCATION: Greensboro Road opposite Jug

250
Jr.
BUSINESS

Factory Road. TIME ON THE AIR: 6:00 A.M.
to local sunset. NEWS SERVICE: Transradio.

MAINTAINS ARTIST BUREAU. TRANSCRIP-
TION SERVICE: NBC Thesaurus.
PERSONNEL
Director. ................. James R. Doss, Jr.
Commercial Manager ... .......... ]. L. Doss
Advertising Manager. ... .......... ]. L. Doss
Chief Announcer............... Gerald Little
Program and Production
Manager . ........... Wilhelmina Quarles
Sales Manager. .. ................. J. L. Doss
Musical Director......... Wilhelmina Quarles
Chief Engineer.................. E. H. Eudy

POLICIES
Local law prohibits liquor advertisements.
WIRD does not participate in promotional
advertising, or schemes of any kind.

REPRESENTATIVE

]. ]. Devine & Assoc.

ARIZONA

Populaiion 412,000
Number of Families 98.780 Number of Radio Homes 72,090
Retail Sales $121,083.000 Auto Registrations 115,035
KCRJ Swation. Manager. ... Carleton W, Morri
JEROME—EST. 1930 Selos Menager. —--+--+-- o BT

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Waits, n. OWNED BY: Charles C.
Robinson. OPERATED BY: Charles C. Robin.
son. BUSINESS ADDRESS: Robinson's Jewelry
Bldg. STUDIO ADDRESS: Robinson's Jewelry
Bldg., TRANSMITTER LOCATION: Near Je-
rome. TIME ON THE AIR: Unlimited (actual,
9:00 A.M. to 9:00 P.M.).

POLICIES

Spanish staff service available for Spanish

KSUN

“BISBEE-DOUGLAS STATION"

LOWELL—EST. 1933
ARIZONA NETWORK
FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Copper Elec.
Co., Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Lowell. PHONE: 9. STUDIO AD-
DRESS: Lowell. TRANSMITTER LOCATION:
Lowell. TIME ON THE AIR: 9:00 A.M. to
©:00 P.M. NEWS SERVICE: Transradio Press.
PERSONNEL

President. . ................. James S. Maffeo
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POLICIES

Will take any liquor account provided all
copy is edited by station. Foreign language
accounts accepted in Spanish only.

Station will cooperate in any way possible
to merchandise accounts.

REPRESENTATIVE
John Blair & Company
.
PHOENIX—EST. 1921 (as KFCB)
1929 (as KOY)
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1390 Kc. POWER: 1000 Watts.
OWNED BY: Salt River Valley Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 838 N. Central. PHONE: 4-4144. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: 12th St. & Camelback Rd. TIME ON
THE AIR: 6:30 AM. to 11:45 P.M. NEWS
SERVICE: Transradio Press. MAINTAINS AR-
TISTS’ BUREAU. TRANSCRIPTION SERVICES:

World Transcription Service. Langlois-Went-
worth.
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PERSONNEL
President ............... William A. Baldwin
Business Manager ........... J. D. Schreiber
Ariists’ Bureau Head ....... Roberta Bragdon
Chiet Announcer
Program Director
Station Manager
Sales Manager .............. Chas. Kennedy
Publicity Director ............. Lucille Braine
Musical Director ...... Ralph Waldo Emerson
Chief Engineer .................. E. E. Alden
POLICIES

Policy on liquor adverlising maintained in
accordance with FCC requirements. Station
does not accept payment for station time from
Churches. Time on the air donated to such
religious organizations. Schedule rotated to
accommodate every church, etc.. etc.

Merchandising: Special merchandising lei-
ters, cards, efc., sent out by mailing depart-
ment drawing attention to certain commercial
programs.

Publicity given in Phoenix Chat (local shop-
pers guide) in which KOY schedule is printed

weekly.
REPRESENTATIVE

John Blair & Company

*
“SERVING ARIZONA WITH THE BEST IN
RADIO™

PHOENIX—EST. 1922
NBC (Red and Blue)

FREQUENCY: 620 Kc. POWER: 1000 Watts.
OWNED BY: The Arizona Republic and Elec-
trical Equipment Co. OPERATED BY: The Ari-
zona Republic and Electrical Equipmeni Co.
BUSINESS ADDBESS: “Atop the Heard Bldg.”
PHONE: 4-4161. STUDIO ADDRESS: “Atop
the Heard Bldg.” TRANSMITTER LOCATION:
“Atop the Heard Bldg.” TIME ON THE AIR:
6:30 A.M. to 11:15 P.M, NEWSPAPER AFFILIA-
TIONS: The Arizona Republic (morning), Phoe-
nix Gazette (Evening), The Arizona Weekly
Gazette. NEWS SERVICE: United Press. MAIN-
TAINS ARTISTS° BUREAU. TRANSCRIPTION
SERVICES: Associated Library Service, NBC
Thesaurus. Standard Radio Library and Mac-
Gregor Library.

PERSONNEL
President. ............ .. ......... Sam Kahan
Station Manager........... Richard O. Lewis
Commercial Manager. . .......... J. R. Heath
Artists” Bureau Head.......... Fay Meyerson
Publicity Director................. Hal Roach
Musical Director........ ... ... Howard Pyle
Chiet Engineer............. Arthur Anderson
POLICIES

No wine or hard liquor
accepted.

Maintains a policy of strict censorship in
effort to prevent fraudulent, misleading and
objectionable advertising. Station does not
accept advertising that makes unfair attacks
on groups or individuals. In attempting to pre-

sent clean programs in the public Interest

advertising is
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S:at'on will endeavor to ref{uses the following
types of adverlising: Patznt Medicines of dubi-
ous character, fraudulent schools, matrimonial
agencies, fortune tellers and lotteries, financial
firms of questionable character, Mail order
advertising which is competitive to local mer-
chants, eic.

Merchandising: Paid listing of program in
morning and evening Phoenix newspapers.
Announcements regarding program time and
sponsor on the air prior to program time.
Other services depending on type of program
and job to be done in a merchandising way.

REPRESENTATIVES
Walter Biddick Co. and E. Katz Special
Advertising Agency

.
TUCSON—EST. 1929
COLUMBIA BROADCASTING SYSTEM
ARIZONA NETWOERK
FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: Tucson Motor
Service Co. OPERATED BY: Tucson Motor
Service Co. BUSINESS ADDRESS: Sixth Ave.
& 12th St. PHONE: Tucson 918. STUDIO AD.
DRESS: Sixth Ave. & 12th St. TRANSMITTER
LOCATION: Tucson. TIME ON THE AIR: 7:00
AM. to 11:00 P.M. TRANSCRIPTION SERV.
ICE: Lang-Worth Feature Programs.
PERSONNEL
President-General Mgr......... Frank Z. Howe

POLICIES

All programs, talks and announcements are
subject to station approval.
BREPRESENTATIVES
Joseph Hershey McGillvra (N. Y. and Chicago)
Walter Biddick Co. (Coast)

.

“COVERS SOUTHERN ARIZONA LIKE
THE SUNSHINE™
TUCSON—EST. 1929
FREQUENCY: 1260 Kc. POWER: 1000 Watts.
OWNED BY: Arizona Broadcasting Co., OPER-
ATED BY: Arizona Broadcasting Co. BUSL
NESS ADDRESS: P. O. Box 2888. PHONE:
3703. STUDIO ADDRESS: Albert Steinield &
Co. Bldg., Pennington and Stone. TRANSMIT-
TER LOCATION: 10th and Lee. TIME ON THE
AIR: 6:30 A.M. to 10:00 P.M, NEWS SERVICE:
Associated Press (in cooperation with the Ari-
zona Daily Star). TRANSCRIPTION SERVICE:

C. P. MacGregor & Co.

PERSONNEL
President..... ... ... ... . .... Harold
Station Manager.. ... ......... R. B.
Publicity Director. ...... .. .. Carl C. Hickman
Musical Director... ... .. ... Carl C. Hickman
Chief Engineer....... ... .. Leonard L. Nalley
POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepling beer. Foreign lanquage ac-
counts accepted.

Steinfeld
Williams
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Merchandising: Commercial programs sold
on basis of carefully prepared merchandising
campaign. All possible merchandising help

given.
REPRESENTATIVES
Walter Biddick Co. and E. Katz Special
Advertising Agency

.

“THE VOICE OF YUMA COUNTY”
YUMA—EST. 1932
FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: A. H. Schermann. OPERATED
BY: E. B. Sturdivant d/b Silver Crest Thea-
ters. BUSINESS ADDRESS: P. O. Box 1871.
PHONE: 88. STUDIO ADDRESS: Lee Hotel

Bldg. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 7.9 AM.—11-2 P.M.—6-10
P.M. NEWS SERVICE: Local news. TRAN
SCRIPTION SERVICE: C. P. MacGregor.

PERSONNEL
Station Manager.......... .. E. N. Sturdivani
Chief Announcer ............. D. E. Bennett
Chief Engineer........ .. ..... Ted H. Kieling

POLICIES
Advertises beer, wine, but not whiskey.
Merchandising: Help with direct mail pro-
vided sponsor furnishes material. Tie-up with
Yuma Daily Sun to carry program publicity,

etc.
REPRESENTATIVE
Walter Biddick Co.

ARKANSAS

Population 2,048,000
Number of Families 479,380

Retail Sales $240.,724.000

Number of Radio Homes 213,410

Auto Registrations 217,227

KLCN

BLYTHEVILLE—EST. 1923

FREQUENCY: 1290 Kc. POWER: 100 watts.
OWNED BY: C. L. Lintzenich. OPERATED BY:
Same. BUSINESS ADDRESS: Sec. & Walnut.
PHONE: 123-122. STUDIO ADDRESS: 203
Main. TRANSMITTER LOCATION: Sec. & Wal-
nut. TIME ON THE AIR: 9:00 A.M. to 5:00
PM. NEWS SERVICE: Local news.

PERSONNEL
Owner and Operator. ... .. .. C. L. Lintzenich
Advertising Manager ....... C. L. Lintzenich
Chief Announcer................ A. ]. Bishop
Publicity Director................ John Burns
Chief Engineer.............. C. L. Lintzenich

POLICIES

No stated special policy.

.

“IN TUNE WITH SOUTH ARKANSAS"
EL DORADO—EST. 1935
ARKANSAS NETWORK
FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: Radio Enterprises, Inc. OPER-
ATED BY: Same. BUSINESS ADDRESS: 212
Exchange Bldg. PHONE: 1313-4. STUDIO AD-
DRESS: P.O. Box 610 Country Club Colony.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:00 AM. to 9:00 P.M. NEWS
SERVICE: Transradio Press. TRANSCRIPTION

SERVICE: NBC Thesaurus.
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PERSONNEL
President . ............ ... ... R. E. Meinert
Commercial Manager ............ F. E. Bolls
Advertising Manager .. ... ... T. P. Thompson
Chief Announcer .............. Leon Sipes
Station Manager ... ............. F. E. Bolls

Publicity Director ............... Leon Sipes
Musical Director ............. Rodney Smith
Chief Engineer .......... Charles Matthis, Jr.

POLICIES

Does not broadcast liquor announcements.
Station publishes house organ at regular
intervals to aid in merchandising commer-

KFPW

“THE FRIENDLY STATION™

FORT SMITH--EST. 1930

FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED' BY: Southwestern Hotel Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Goldman Hotel. PHONE: 4106-7-7059. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Same. TIME ON THE AIR: 6:30 A.M.
to 10:00 P.M. NEWS SERVICE: United Press.
Transradio Press and local news. TRAN-
SCRIPTION SERVICES: NBC Thesaurus, Stand-
ard Radio & World Broadcasting System.
MAINTAINS ARTISTS BUREAU.

PERSONNEL
President..... ... ........... John A. England
Commercial Manager .......... Jimmie Barry
Advertising Manager ..... ..... Jimmie Barry
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Artists Burequ Head.............. A. E. Hall
Station Manager.......... Dorothy A. Gibson
Sales Manager .................... J. Barry
Publicity Director............ Paul E. Nelson
Musical Director ................ Afton Blake
Chief Engineer............ L. Willard Doane
POLICIES

Does not accept liquor accounts. Beer is

accepted. No foreign language accounts.

Closing time for programs in advance. No
time sold in bulk for re-sale.
Merchandising aids through news

and specially arranged services.

.
“KUM-TO-HOT SPRINGS”
HOT SPRINGS—EST. 1924
NBC (RED and BLUE)

FREQUENCY: 1060 Kc. POWER: 10.000
watts. OWNED BY: H. S. Chamber of Com-
merce. OPERATED BY: Chamber of Com-
merce. BUSINESS ADDRESS: Hot Springs.
PHONE: 212-3. STUDIO ADDRESS: Hot Springs.
TRANSMITTER LOCATION: Hot Springs. TIME
ON THE AIR: 6:00 A.M. to 12:00 Midnight.
NEWSPAPER AFFILIATIONS: Hot Springs
New Era and Sentinel Record. NEWS SERV-
ICE: Associated Press (non-commercial).
MAINTAINS ARTISTS’ BUREAU. TRANSCRIP-
TION SERVICE: NBC Thesaurus.

PERSONNEL
President.................... ... S. A. Kemp
Station Manager................ S. A. Cisler
Commercial Manager......... H. A. Shuman
Chiet Engineer ............ J. Clinton Norman

POLICIES

No liquor advertising.
Advance announcements gratis on programs.
Dealer contacts by arrangement.

REPRESENTATIVE

Gene Furgason & Co.

.
[ ]
KBTM
“N. E. ARKANSAS' FRIENDLY VOICE"™
JONESBORO—EST. 1930
ARKANSAS NETWORK

FREQUENCY: 1200 Kc. POWER: 100 watts.
OWNED BY: W. ]. Beard. OPERATED BY:
Jay P. Beard. BUSINESS ADDRESS: W. Wash-
ington. PHONE: 433-866. STUDIO ADDRESS:
W. Washington. TRANSMITTER LOCATION:
State Highway No. 1. TIME ON THE AIR:
7:15 A.M. to 5:00 P.M. (winter); 7:30 A.M. to
6:30 P.M. (summer). NEWS SERVICE: Trans-
radio News.

tie-ups

PERSONNEL
President.............. ... .. ... W. ]. Beard
Commercial Manager........... Jay P. Beard
Advertising Manager........... Jay P. Beard
Chief Announcer.............. Frank Keegan
Station Manager............... Jay P. Beard
Publicity Director.............. Fred McGhee
Chief Engineer.................. J. D. Miller
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POLICIES

A minimum of liquor advertising is accepted
on week days. None accepted on Sunday.

All announcements limited to 100 words.
No foreign language programs accepted. All
advertising must be approved by station man-
agement before presented.

A merchandising department, supervised by
station manager, is available to contracts
using reasonable amount of station time. Spe-
cific merchandising services are available to
these accounts at regular station card rate.
Details available upon request.

.
LITTLE ROCK—EST. 1930
NBC (RED and BLUE)

FREQUENCY: 830 Kc. POWER: 1000 watis.
OWNED BY: Ark. Radio & Equipment Co.
OPERATED BY: Ark. Radio & Equipment Co.
BUSINESS ADDRESS 212 Cedar. PHONE: 2-
1841. STUDIO ADDRESS: 212 Center. TRANS-
MITTER LOCATION: North Little Rock. TIME
ON THE AIR: 6:00 A.M. to midnight. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: Associated. Facilities

for recording on acetate.

PERSONNEL
V-P. and Gen. Mgr.......... G. E. Zimmerman
Station Manager.............. Larry Meinert
Commercial Manager........... C. K. Beaver
Chief Announcer................ Jack Lewis
Sales Manager. ................ C. K. Beaver
Musical Director .......... Thomas Morrisey
Chief Engineer................... Dan Winn
POLICIES
Accepts beer and wine but no liquor.

Accepts foreign language programs.

Resume of programs given twice daily.
Letters sent to trade at cost. New programs
given build up.

REPRESENTATIVE
Edward Petry & Company

*
LITTLE ROCK—EST. 1927

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Arkansas
Broadcasting Co. OPERATED BY: Arkansas
Broadcasting Co. BUSINESS ADDRESS: Ar-
kansas Gazette Bldg. STUDIO ADDRESS: Ar-
kansas Gazette Bldg. TRANSMITTER LOCA-
TION: Little Rock. TIME ON THE AIR: 7:30
A.M. to 10:00 PM. NEWSPAPER AFFILIA-
TION: Arkansas Gazette.

PERSONNEL

Manager
Program Director
Chief Engineer
POLICIES

Advertising of alcoholic beverages accepted.
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KLRA

“"VOICE OF ARKANSAS”
LITTLE ROCK—EST. 1926
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1390 Kc. POWER: 5000 walls,
d.; 1000 watts, n. OWNED BY: Arkansas
Broadcasting Co. OPERATED BY: Arkansas
Broadcasting Co. BUSINESS ADDRESS: P. O.
Box 550. PHONE: 5427-8—LDI32. STUDIO
ADDRESS: Gazette Bldg. TRANSMITTER LO-
CATION: Adjacent to North Little Rock. TIME
ON THE AIR: (daily) 6:30 A.M. to 12:00 mid-
night; (Sunday) 7:30 A.M. to 12:00 midnight.
NEWSPAPER AFFILIATION: Arkansas Gaz-
ette. NEWS SERVICE: Press-Radio News.
Associated Press. TRANSCRIPTION SERVICE:

NBC Thesaurus.

PERSONNEL
President. . .. ........ ... ... ... A. L. Chilton
Commercial Manager. ... .. S. G. Vinsonhaler
Chief Announcer........... Frank Hennessey
Station Manager........... S. C. Vinsonhaler
Sales Manager................... Ray Lang
Publicity Manager................ Ray Lang
Musical Director.............. Alleene Ables
Chief Engineer. ................. K. F. Tracy
POLICIES

No hard liquor advertising. No call for
toreign language accounts In this section of
the country.

Assist in counter display cards, and point
of sale advertising, and through exploitation
with the Arkansas Gazette.

REPRESENTATIVE
E. Katz, Special Adv. Agency.

.
“COTTON CENTER OF ARKANSAS"
PINE BLUFF—EST. 1934
ARKANSAS NETWORK
FREQUENCY: 1500 Kc. POWER: 100 watts.
OWNED BY: Universal Broadcasting Corp.
OPERATED BY: Universal Broadcasting Corp.
BUSINESS ADDRESS: 505!2 Main St. PHONE:
464. STUDIO ADDRESS: 505!2 Main. TRANS-
MITTER LOCATION: 505Y2 Main. TIME ON
THE AIR: 7:00 A.M. to local sunset. TRAN-
SCRIPTION SERVICE: C. P. McGregor.

PERSONNEL
President.............. ... .... B. 1.
Commercial Manager............ R. W. Etter
Station Manager. ... ............ B. 1. Parrish
Musical Director. .......... ... Lucille Grubbs
Chief Engineer.............. J. R. Whitworth

POLICIES

Does not accept liquor advertising. Have
not as yet carried any foreign language pro-
grams as Arkansas population is practically
all American.

Cooperates in every way possible with
merchants and distributors. Plugs reqular com-
mercial programs daily at various fimes.
Has a number of programs in which listen-
ers participate.

T4

KUOA

“VOICE OF THE OZARKS"™
SILOAM SPRINGS—EST. 1922
FREQUENCY: 1260 Kc. Power: 5000 Watis.
OWNED BY: KUOA, Inc. OPERATED BY:
KUOA, Inc. BUSINESS ADDRESS: Siloam
Springs. PHONE: Long distance 77. STUDIO
ADDRESS: Siloam Springs. TRANSMITTER
LOCATION: | mile west of Siloam Springs.
TIME ON THE AIR: 6:00 A.M. to local sunset.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICES: World Broadcasting System.
Langworth Programs, Standard Radio Features.

PERSONNEL
Chairman of Board. ... ... .. ... John E. Brown
President. ... ... ... .. ... ... Richard Hodges
Commercial Manager. . ... ..... Storm Whaley
Station Manager. ............... C. M. Books
Musical Director....... .. Reginald W. Martin
Chief Engineer. . ....... ... ...... ]. L. Miller
POLICIES

Station will not accept liquor or any alco-
holic beverage advertising.

Also no Sunday commercials.

Closely connected with Ozark American, a
monthly magazine, which devoles space to
listing and publicily. Also provides posters,
and supplemental radio mention on resume
programs.

REPRESENTATIVE
Howard H. Wilson Co.

*
"SERVING TEXARKANA AND THE 14

STATES AREA WITH NEWS OF THE
WORLD HOURS AHEAD"

TEXARKANA—EST. 1932

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: KCMC, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
317 Pine St. PHONE: 958-3210. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Scme. TIME ON THE AIR: 7:00 A.M. to 10:00
P.M. NEWSPAPER AFFILIATIONS: Texarkana
Gazette, Texarkana Daily News. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICES: World Broadcasting System, C. P.

MacGregor. MAINTAINS ARTISTS BUREAU.
PERSONNEL
President. ... .......... ... . .... C. E. Palmer
General Manager .. ...... . ... Foster W. Fort
Artists Bureau Head...... .. Georgene Wilson
Chief Announcer.......... Thomas Dillahunty
Musical Director................. R. W. Siler
Chiet Engineer...... . ... .... W. H. Robison
POLICIES

Liquor accounts are not solicited but will
be taken if the word whiskey or liquor is not
used in the copy . . .

Merchandising: Maintains a staft to see that
the local trade makes the most of the spot
programs of the manufacturer and advertiser.

REPRESENTATIVE

H. K. Conover Company
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CALIFORNIA

Retail Sales $2,329.009.000

Population 6,154,000
Number of Families 1,721,310 Number of Radio Homes 1,648,410

Auto Registrations 2,327,984

KERN

BAKERSFIELD—EST. 1932
NBC (RED & BLUE] CALIFORNIA RADIO
SYSTEM

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: McClatchy Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Elk’s Bldg. PHONE: 5700-1. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 7:00 A.M. to mid-
night. NEWSPAPER AFFILIATIONS: Fresno
Bee, Sacramento Bee. NEWS SERVICE: In-
ternational News Service. TRANSCRIPTION
SERVICE: Standard Radio.

PERSONNEL

President.............. .... Guy C. Hamilton
Commercial Manager. ... ... ... Howard Lane
Station Manager.......... Robert L. Stoddard
Sales Manager. .. ... ... .. Robert L. Stoddard
Publicity Director ....... . .... Philip McHugh
Chiet Engineer. . ............. .. Verne Shatto

POLICIES

Does not accept liquor advertising—except
beer. No foreign language broadcasts.

Merchandising: Ofiers complete merchan-
dising service which includes contacting lead-
ing stores ol the city, pre-announcements on
new commercials—and a program resume each
day during the noon hour.

REPRESENTATIVE
Paul H. Raymer Co.

.
BAKERSFIELD—EST. 1933
MUTUAL—DON LEE BROADCASTING
SYSTEM
FREQUENCY: 1550 Kc. POWER: 1000 Watts.
OWNED BY: Pioneer Mercantile Co. OPER-
ATED BY: Pioneer Mercantile Co. BUSINESS
ADDRESS: Box 1709. PHONE: 4500, 5100.
STUDIO ADDRESS: 307!% E. 21st St. TRANS-
MITTER LOCATION: Same. TIME ON THE AIR:
6:45 AM. to 12:.00 P.M. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:

World Broadcasting System, MacGregor.

PERSONNEL

President................ F. G. R. Schamblin
Commercial Manager........... E. McCalfrey
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Chief Announcer................. C. C. Sturm

Station Manager........... L. A. Schamblin

Musical Direcfor ............... C. C. Sturm

Chief Engineer................... L. P. Jarvis
POLICIES

Liquor policy—wine and beer only. Pro-
grams and commercials subject to station’s
approval.

Merchandising through publicity in local
newspapers, contact reports, local theater ad-

vertising.
REPRESENTATIVE

John Blair & Company
.
BERKELEY—EST. 1922
FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watlts, n. OWNED BY: Ceniral Cali-
fornia Broadcasters, Inc. OPERATED BY:
Same. BUSINESS ADDRESS: 2337 Shaituck
Ave. PHONE: Berkeley 7713: Ashberry 7713.
STUDIO ADDRESS: 2337 Shattuck Ave.
TRANSMITTER LOCATION: Ashby Ave. & East
Shore Highway. TIME ON THE AIR: 6:00 A.M.
to 2:00 AM. {except week of frequency tests).

NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: Standard Radio.

PERSONNEL
Station Manager............ Arthur Westlund
Commercial Manager. . .. .. M, Donald Hambly
Advertising Manager...... M. Donald Hambly
Chietf Announcer......... M. Donald Hambly
Sales Manager. .. ........... Arthur Westlund
Publicity Director....... Frederick Macpherson
Musical Director........... Harrold S. Hawley
Chief Engineer.......... K. Gordon Morrison
POLICIES

Beer and wine accounts acceptable. Other
liquor advertising rejected. Participating spon-
sorship acceptable on existing Italian News
program. Other foreign language programs
accepted only at the discretion of the man-
agement. Patent medicines, “Doctors’” of this
and that. health services. elc., acceptable at
discretion of management, but such accounts
are nol solicited.

No fixed policy ot merchandising assistance.
Point of sale displays. broadsides, billboards.
courliesy announcements, and various other
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promotional leatures arranged in cooperation
with sponsor if desired. Exiraordinarily ex-
tenslve merchandising service available at

KMPC

“THE STATION OF THE STARS"”

BEVERLY HILLS—EST. 1928

FREQUENCY: 710 Kc. POWER: 500 Watts.
OWNED BY: G. A. Richards. OPERATED BY:
Same. BUSINESS ADDRESS: 9631 Wilshire
Blvd. PHONE: Woodbury 61166; Oxford 6211.
STUDIO ADDRESS: 9631 Wilshire Blvd.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 6:00 A.M. to local sunset: 9:30 P.M.
to 1:00 A.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: C. P. MacGregor.

PERSONNEL
President. ................... C. A. Richards
Station Manager............... Leo B. Tyson
Sales Manager................. Leo B. Tyson
Publicity Director.............. Edith E. Black
Commercial Manager. ......... Leo B. Tyson
Chief Announcer............... Matt Murray
Musical Director.............. Oliver Alberti
Chief Engineer.................. Roger Love

POLICIES

Accept beer and wine.
no foreign language.

All new programs announced over air in
advance free of charge. One hundred letters
sent out free of charge. Other merchandising
at actual cost. Full cooperation on publicity.

REPRESENTATIVE
Howard H. Wilson Co.

.

“VOICE OF THE GOLDEN EMPIRE"
CHICO—EST. 1935
FREQUENCY: 1260 Kc. POWER: 250 Watts.
OWNED BY: Golden Empire Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
2nd & Flume Sts. PHONE: 237-8. STUDIO
ADDRESS: 2nd & Flume Sts. TRANSMITTER
LOCATION: Hooker & Madrone Aves. TIME
ON THE AIR: 7:00 A.M. to 11:00 P.M. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: Library of Transcriptions

are purchased outright.

PERSONNEL
President and Gen’l Magr.... Harold Smithson
Chief Announcer............... Don Honsdel
Musical Director................. Max Sypher
Chief Engineer............ Charles Sherburne

POLICIES

No liquor ads accepted excepting approved
beer advertising. No foreign language pro-
grams.

Will distribute window cards and contact
advertisers local customers and generally as-
sist the advertiser with their customers to
promote business and better business for both.

No hard liquors, or
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REPRESENTATIVE

Will accept from repulable station repre-
sentatives. No exclusive representative ap-

KXO0

EL CENTRO—EST. 1927
MUTUAL BROADCASTING SYSTEM
DON LEE BROADCASTING SYSTEM

FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: E. R. Irey and F. M. Bowles.
OPERATED BY: F. M. Bowles. BUSINESS AD-
DRESS: 793 Main Street. PHONE: El Centro
1100. STUDIO ADDRESS: 793 Main Street.
TRANSMITTER LOCATION: El Centro. TIME
ON THE AIR: Unlimited (actual, 7:00 A.M. to

11:00 P.M.).
PERSONNEL
.................... F. M. Bowles

REPRESENTATIVE
John Blair & Co.

.
“THE VOICE OF THE REDWOODS”
EUREKA—EST. 1933
MUTUAL—DON LEE
FREQUENCY: 1450 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Redwood
Broadcasting Co., Inc. OPERATED BY: Same.

Manager

BUSINESS ADDRESS: Vance Hotel. PHONE:
93-4-5. STUDIO ADDRESS: Same. TRANS.
MITTER LOCATION: Eureka Inlet, Humboldt

Bay. TIME ON THE AIR: 6:00 A.M. to 10:30
P.M. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: World, MacGregor,

Titan,
PERSONNEL

Station Manager............. Wm. B. Smullin

POLICIES

Accepts only beer and wine liquor accounts.
Merchandising including securing of dealers
on sustained accounts.

REPRESENTATIVE

John Blair & Company

.
“"VOICE OF CENTRAL CALIFORNIA”
FRESNO—EST. 1937
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: George Harm. OPERATED BY:
George Harm. BUSINESS ADDRESS: Fresno.
STUDIO ADDRESS: Fresno. TRANSMITTER
LOCATION: Fresno. TIME ON THE AIR: Full

Time License.

PERSONNEL
President . ... ................ George Harm.
Station Manager .. ... . ... ... Lou Keplinger
Program Director ........ . ... Dick Wegener
Chief Engineer ................. John Becales
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No further information available at time of
going to press. Oullet went on the air offi-
cially and joined CBS late in Jan.

REPRESENTATIVE
Walter Biddick Co. (Coast)

.

FRESNO—EST. 1922

NBC (RED AND BLUE) CRS
FREQUENCY: 580 Kc. POWER: 1000 watts.
OWNED BY: McClatchy Broadcasting Co.
OPERATED BY: Same. BUSINESS ADLDRESS:
Van Ness & Calaveras. PHONE: 2-8817—
{transmitter) 2-0311. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: 1st and Shields.
TIME ON THE AIR: 7:00 A.M. to midnight.
NEW{ YAPER AFFILIATIONS: McClatchy

Newspapers. TRANSCRIPTION SERVICE: NBC
Thesaurus. MAINTAINS ARTISTS BUREAU.

PERSONNEL
President .................... Guy Hamilton
Commercial Manager......... . Howard Lane
National Sales Manager (N. Y. C))
Humboldt ]J. Gregg
Station Manager............... Keith Collins

POLICIES

Advertising of alcoholic beverages not ac-
cepted excepting beer and wine. All pro-
grams subject to acceptance of station man-
agement and must conform to siation policy
and government regqulations. Only station
announcers allowed at the microphone.

Maintains a merchandising service for ad-

vertisers.
REPRESENTATIVES

Paul H. Raymer Co.

.
GLENDALE—EST. 1933
FREQUENCY: 850 Kc. POWER: 250 Waits.
OWNED BY: Cannon System. Lid. OPERATED
BY: Cannon System, Ltd. BUSINESS ADDRESS:
701 E. Broadway. STUDIO ADDRESS: 701 E.
Broadway. TRANSMITTER LOCATION: Glen-
dale. TIME ON THE AIR: Daytime to local

sunset.
PERSONNEL

President ................. David H. Cannon
General Manager .............. L. W. Peters

POLICIES

Advertising of alcoholic beverages accepfed.

L 4
“"WARNER BROS. MOTION PICTURE
STUDIOS IN HOLLYWOOD"
HOLLYWOOD—EST. 1926
CALIFORNIA RADIO SYSTEM
FREQUENCY: 950 Kc. POWER: 5000 watis,
d.; 1000 watts, n. OWNED BY: Warner Bros.
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Broadcasting Corp. OPERATED BY: Same.
BUSINESS ADDRESS: 5833 Fernwood Ave.
PHONE: Hempstead 5151. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Baldwin
Hills. TIME ON THE AIR: 6:30 A.M. to mid-
night (daily); 8:00 A.M. to midnight {Sundays).
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: Standard Radio.

Associated Music. MAINTAINS ARTISTS
BUREAU.

PERSONNEL
President...................... J. L. Warner
Station Manager ............ Harry Maizlish
Chief Announcer ................ Harry Hall
Sales Manager ............. C. C. Mittendorf
Publicity Director.............. Irving Parker
Musical Director.............. Leon Leonardi
Chief Engineer................. Harry Myers

POLICIES

Liquor advertising or foreign language pro-
grams not acceptable.

Merchandising: Collaboration with
on development of merchandising
programs.
compleie

clients
tie-ins to
Station makes arrangements for
field merchandising service for
clients at cost.

REPRESENTATIVE

Transamerican Broadcasting & Television
Corp.

1 4
“TOP OF THE DIAL"

HOLLYWOOD—EST. 1924

FREQUENCY: 570 Kc. POWER: 1000 Waits.
OWNED BY: KMTR Radioc Corp. OPERATED
BY: KMTR Radio Corp. BUSINESS ADDRESS:
1000 Cahuenga Blvd. PHONE: Hillside 1161.
STUDIO ADDRESS: Same. TRANSMITTER LO-

CATION: Same. TIME ON THE AIR: 5:00
A.M. to 1:00 P.M.

PERSONNEL
President ................. Victor E. Dalton

General Manager .......... Victor E. Dalton
Asst. General Manager. .Kenneth O. Tinkham
Production Manager .......... Rudy Cornell
Musical Director ......... Salvatiore Santaella
Chief Technician ............ Carrol Hauser

POLICIES

Station does not accept patent medicine or
medical advertising. Beer and wine adver-
tising accepted: hard liquor advertising ac-
cepted only after 10:00 P.M. Siation does not
accept advertising for stock-selling companies.
lotieries, fortune tellers or astrologists. Station
accepts foreign language programs.

REPRESENTATIVE

J. J. Devine & Assoc.
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THE value of radio lime on any station is determined by
the eflectiveness of its programs. A station’s audience is

developed and held by the quality and appeal of its programs.

KFWB programs are produced in the world’s largest motion
picture studios. No other station has a greater source of out-

standing program talent and material than KFWB.

“IN THE HEART OF HOLLYWOOD”

KEFEWB

Warner Bros. Broadcasting Corporation

Los Angeles, California

KEY STATION OF THE CALIFORNIA RADIO SYSTEM

National Representatives
Transameriean Broadecasting and Television Corp.

NE® YORK CHICAGO HOLLYWOOD
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KFOX

"WHERE YOUR SHIP COMES IN™

LONG BEACH--EST. 1924
CALIFORNIA RADIO SYSTEM

FREQUENCY: 1250 Kc. POWER: 1000 Watts.
OWNED BY: Hal G. Nichols. OPERATED BY:
Same. BUSINESS ARDRESS: 220 E. Anaheim
St. PHONE: 672-81. STUDIO ADDRESS: 220
E. Anaheim St. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 5:00 A.M. o 12:00
Midnight. NEWS SERVICE: Associated Press,
United Press, International News Service and
local news. TRANSCRIPTION SERVICE: Stand-
ard Radio. C. P. MacGregor.

PERSONNEL
President ................... Hal G. Nichols

Commercial Manager. .Lawrence W. McDowell
Advertising Manager. .Lawrence W. McDowell

Station Manager............. Hal G. Nichols

Sales Manager....... Lawrence W. McDowell

Publicity Direcfor................ Frank Goss

Musical Director................. Rolly Wray

Chief Engineer.......... Lawrence B. Weston
POLICIES

Beer and light wines only—no hard liquor.
Accepts foreign language accounts.

REPRESENTATIVE
Joseph Hershey McGillvra, Walter Biddick Co.

*
“NEWS ON THE HOUR—EVERY HOUR®
LONG BEACH—EST. 1926

FREQUENCY: 1360 Kc. POWER: 1000 Watts.
OWNED BY: Consolidated Broadcasting Corp.
OPERATED: BY: Same. BUSINESS ADDRESS:
Dobyns Footwear Bldg. PHONE: 660-41. STU-
DIO ADDRESS: Dobyns Footwear Bldg., and
Hotel Clark. TRANSMITTER LOCATION: North
Long Beach. TIME ON THE AIR: 6:00 A.M. to
midnight. NEWS SERVICE: Transradio Press
and local News. TRANSCRIPTION SERVICE:
World Broadcasting System, Standard Radio.
NAB Transcriptions.

PERSONNEL

President ................ C. Merwin Dobyns
Commercial Manager ... ..... John A. Dobyns
Business Manager ............. Tom Hunter
Station Manager ......... C. Merwin Dobyns
Chief Announcer ............ Victor Eckland
Musical Directfor
Publicity Director
Chief Engineer

POLICIES

Foreign language are accepted and will be
prepared by a special foreign language de-
partment, if so desired. Advertising of alco-
holic beverages accepted but only with copy
and time acceptable to station. All such con-
tracts subject to immediate cancellation. Sta-
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tion reserves the right to refuse or revise all
programs. Programs must conform to statlon
rules and all other regulations.

REPRESENTATIVE
Howard H. Wilson Company

*
KECA
LOS ANGELES—EST. 1928

NATIONAL BROADCASTING CO.

FREQUENCY: 1430 Kc. POWER: 5000 watts.
OWNED BY: Earle C. Anthony. OPERATED
BY: Same. BUSINESS ADDRESS: 1000 S.
Hope St. PHONE: Richmond 6111. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
82nd St. & Compton Ave. TIME ON THE AIR:
7:00 A.M. to midnightt NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
NBC Thesaurus.

PERSONNEL
President.................. Earle C. Anthony
Commercial Manager.......... Carl Haverlin
Merchandising Manager......... Karl Kellogg
Station Manager.......... Harrison Holliway
Publicity Director............. Bernard Smith

.............. Curtls Mason,
H. L. Blatterman

POLICIES

No stated special policies.

REPRESENTATIVE
Edward Petry & Company

.

“THE PERSONALITY STATION"

LOS ANGELES—EST. 1925
FREQUENCY: 780 Kc. POWER: 5000 Watts.
d.; 1000 Watts, n. OWNED BY: Hearst Radio.
Inc. OPERATED BY: Hearst Radio, Inc. BUSI-
NESS ADDRESS: 141 No. Vermont. PHONE:
Exposition 1341. STUDIO ADDRESS: 141 No.
Vermont. TRANSMITTER LOCATION: (Near
Baldwin Hills) 2951 Moynier Lane. TIME ON
THE AIR: (daily) 6:00 A.M. to midnight: (Sun-
day) 7:00 A.M. to midnightt NEWSPAPER
AFFILIATIONS: Los Angeles Evening Herald
and Express. NEWS SERVICES: International
and Universal Services. TRANSCRIPTION
SERVICES: Associated Library and C. P.

MacGregor.
PERSONNEL

Station Manager ................. Jack Gross
Musical Director............ Claude Sweeten
Chief Announcer .............. George Irwin
Program Director ................. Al Poska
Chief Engineer........ ... .. .. Fred Ragsdale

POLICIES
Light wines and beer acceptable. Liquor ac-
ceptable only after 10 P.M. No foreign lan-
guage programs.
Merchandising service available upon re.

quest.
REPRESENTATIVE

Hearst Radio, Inc.

Chief Engineers
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KFI1 50,000 WATTS
. 640 KILOCYCLES
N. B. C. RED

KECA - 5000 WATTS

1430 KILOCYCLES
, N. B. . BLUE

LOS ANGELES o o o CALIFORNIA
~ _EDWARD PETRY & CO. -

National Sales Representatives’

190
www americanradiohistorv com


www.americanradiohistory.com

KFAC

“HOME, CHURCH AND SCHOOL"
LOS ANGELES

FREQUENCY: 1300 Kc. POWER: 1000 Watts.
OWNED BY: E. L. Cord. OPERATED B3BY:
Los Angeles Broadcasting Co. BUSINESS
ADDRESS: 645 So. Mariposa. PHONE: Fitz-
roy 1234, STUDIO ADDRESS: 645 So. Mari-
post. TRANSMITTER LOCATION: Adohr Milk
Farm, 18th & La Cienega. TIME ON THE AIR:
24 hours daily, 3 to 5 A.M. (Wed.] NEWSPA.
PER AFFILIATION: Los Angeles Times: NEWS
SERVICE: United Press.

PERSONNEL
President.. .. ... .............. Don P. Smith
Chief Announcer............... Robert Swan
Station Manager. ............. Calvin J. Smith
Musical Director. .. .............. Gino Severi
POLICIES

No hard liquor advertising. Beer and wine
advertising after 10 P.M. only. No foreign
language programs. No medical advertising.

.

LOS ANGELES-—EST. 1922

NATIONAL BROADCASTING CO.
FREQUENCY: 640 Xc. POWER: 50.000
wails. OWNED BY: Earle C. Anthony. OP-
ERATED BY: Same. BUSINESS ADDRESS: 1000
S. Hope St. PHONE: Richmond 6111. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Buena Park. TIME ON THE AIR: 7:00 A.M.

to midnight. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President ................. Earle C. Anthony
Commercial Manager.......... Carl Haverlin
Station Manager.......... Harrison Holliway
Publicity Director............. Bernard Smith
Chiet Engineers............... Curtis Mason,
H. L. Blatterman

POLICIES

No stated special policies.

REPRESENTATIVE

Edward Petry & Company

.
LOS ANGELES
FREQUENCY: 1120 Kc. POWER: 2500 Watts,
d.; 500 Watts, n. OWNED BY: Echo Park
Evangelistic Association. OPERATEL BY: Echo
Park Evangelistic Associaiion. TIME ON THE
AIR: Shares Time with KRKD.
POLICIES

Station does not sell time.

KFVD

"CENTER OF THE DIAL"
LOS ANGELES

FREQUENCY: 1000 Kc. POWER: 1000 Watts.
OWNELD' BY: Standard Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS: 338
S. Western. PHONE: Fitzroy 6346. STUDIO
ADDRESS: 338 S. Western. TRANSMITTER
LOCATION: Culver City. TIME ON THE AIR:
6:00 A.M. to local sunset. 10:00 P.M. to 4:00
A.M. NEWS SERVICE: United Press.

PERSONNEL
President ...................... Frank Burke
Station Manager................ Frank Burke
Sales Manager. ... . ............. C. E. Watts
Chiet Engineer................ Jack Smithson
POLICIES

Will not accept any liquor or beer account.

*
KGF)J
LOS ANGELES—EST. 1926

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Ben S. McGlashan. OPERATED
BY: Ben S. McGlashan. STUDIO ADDRESS:
1417 S. Figueroa St. PHONE: Prospect 2434.
TRANSMITTER LOCATION: Washington and
Oak Sts. TIME ON THE AIR: Full Time Li-
cense. NEWS SERVICE: International News
Service. TRANSCRIPTION SERVICE: C. P.
MacGregor: Titan Production Co.; Associated
Recorded Program Service; Standard Radio.

PERSONNEL
Manager ............... Ben S. McGlashan
Assistant Manager ........ H. Duke Hancock
Chiet Engineers ................ Al Weinert,
Charles Whitney.
Program Director ............. Al Dahlstrum

POLICIES
Beer and wine accounts accepted, but no
hard liquor. nor patent medicines. Commer-
cials limited according to length of program.
Foreign language accounts (Spanish) taken.
All copy subject to approval of Better Busi-
ness Bureau.

REPRESENTATIVE
Cox & Tanz

.

“"KINDNLESS, HAPPINESS AND JOY”
LOS ANGELES—EST. 1932
MUTUAL & DON-LEE BROADCASTING
SYSTEM
FREQUENCY: 900 Kc. POWER: 5000 Watts,
1000 Watts, n. OWNED BY: Don-lee Broad-
casting System. OPERATED BY: Same. BUSI-
NESS ADDRESS: Seventh & Bixel Sts.; 1076
W. 7th St. PHONE: VA. 7111. STUDIO AD-
DRESS: Seventh & Bixel Sts., 1076 W. 7th St.

TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 6:00 A.M. to 1:00 A.M. (daily); 8:00
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here is a distinguished new address on the
Pacific Coast—''Cowumaia SQuarg, Hollywood.”
KNX and the CBS West Coast Division have a mag-
nificent new studio and office structure there, of
modern-functional design. New productian facil-
ities of unequalled beauty and utility are avail-
able to all CBS clients on the Pacific Coast. And
from this address speed programs for Columbia’s

many millions of listeners from coast to coast.

“COLUMBIA SQUARE, HOLLYWOOD"”

50,000 WATTS ~ OWNED AND OPERATED BY THE COLUMBIA BROADCASTING SYSTEM

REPRESENTED BY RADIO SALES — NEW YORK - CHICAGO + DETROIT « BIRMINGHAM - {OS ANGELES - SAN FRANCISCO
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A.M. to 12:00 Midnight (Sunday). NEWS SERV-
ICE: Transradic Press. International News
Service. MAINTAINS ARTISTS' BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
President ...................... Thomas Lee
Station Manager........... Lewis Allen Weiss
Commercial Manager....... Thayer Ridgway
Adverfising Manager. ... ... Richard Webster
Chief Announcer...... .. ....... James Burton
Sales Manager............. Thayer Ridgway
Publicity Director............ Bud Rutherford

Musical Directors
Frederick Stark & David Broekman
Chief Engineer ............. Frank Kennedy

POLICIES

Will take beer and wine.

Merchandising plan: Theater trailers in five
downtown 1theaters, lobby cards in theaters.
8 x 10 ads in the following papers; L. A,
Daily News, L. A. Downtown Shopping News,
L. A. Evening News, Hollywood Shopping

News.
REPRESENTATIVE

John Blair & Company

.

“THE VOICE OF HOLLYWOOD"
LOS ANGELES—EST. 1924
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1050 Kec. POWER: 50.000
Watts. OWNED BY: Columbia Broadcasting
System. OPERATED BY: Same. BUSINESS
ADDRESS: 6125 Sunset Blvd., Columbia
Square, Hollywood. PHONE: Hollywood
2484. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Now at Sherman Oaks,
after March to be at Hawthorne Ave. and
190th St. TIME ON THE AIR: 6:00 A.M. to
1:00 A.M. NEWS SERVICE: United Press.
ARTISTS BUREAU: Columbia Management of

California, Inc. TRANSCRIPTION SERVICE:
Associated Music Service.

PERSONNEL
President.................. William S. Paley
Commercial Manager. ... ... .. Harry W. Witt
Advertising Manager. ... .. .. E. W. Buckalew
Artists Bureau Head.. ... ....... Arthur Rush
Chief Announcer................ Don Forbes
Station Manager. ... .. Donald W. Thornburgh
Sales Manager........ . ...... Harry W. Witt
Publicity Director................. Hal Rorke
Musical Director.... .. ......... Wilbur Hatch
Chief Engineer........ ... ... Lester Bowman

POLICIES

No liquor advertising accepted. Contracts
not accepted more than 60 days in advance
of initial program. Maximum length of con-
tract, one year. All programs and advertis-
ing copy subject to approval of station. Lec-
tures and Talks (except political talks) are not
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accepted between the hours of 6:00 P.M. and
12:00 midnight. No commercial broadcasts
consisting of straight talks {except political
talks) are acceptable for periods of more than
five minutes and then only before 6:00 P.M.
(Other resfrictions same as CBS network.)

Merchandising: Individualized service sup-
plants routine merchandising assistance; ev-
ery product is considered a new exploitation
opportunity. A complete publicity department
is maintained rendering plus service for spon-
sors and their products,

REPRESENTATIVE

Radio Sales Corp.

.
LOS ANGELES—EST. 1927

FREQUENCY: 1120 Kc. POWER: 2500 Watts.
OWNED BY: Radio Broadcasters, Inc. OP-
ERATED BY: Same. BUSINESS ADDRESS:
312 Spring Arcade. PHONE: Madison 2281 &
FI 0514, STUDIO ADDRESS: 312 Spring Ar-
cade. TRANSMITTER LOCATION: 1100 Glen-
dale Blvd. TIME ON THE AIR: (Mon., Tues.,
Wed., Thurs. & Sat.) 6:00 A.M. to 7:45 P.M.
(Friday) 6:00 A.M. to midnight. (Sunday) 6:30
AM. to 10:30 A.M.—12:30 P.M. to 3:00 P.M.
& 4:00 P.M. to 7:00 P.M. NEWSPAPER AF-

FILIATIONS: Daily News, Evening News.
NEWS SERVICE: United Press.
PERSONNEL
President.................. Frank P. Doherty
Commercial Manager. ....... John A. Driscoll
Chief Announcer............. Howard R. Bell
Station Manager............ John A. Driscoll
Sales Manager.............. John A. Driscoll
Publicity Director.... ... ........ Joe Micciche
Musical Director............. Howard R. Bell
Chief Engineer....... ... ... Willis O. Freitag
POLICIES

Does not solicit any liquor or foreign lan-
guage accounts.

Maintains a promotion department that aids
accounts in conducting special sales or events.

*

KYOS

“YOUR STATION"

MERCED—EST. 1936

FREQUENCY: 1040 Kc. POWER: 250 Watts.
OWNED BY: Merced Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Merced. PHONE: 1430-1-2. STUDIO ADDRESS:
Merced. TRANSMITTER LOCATION: 2 miles
N.E. of Merced on G Street Grade. TIME ON
THE AIR: 6:00 AM. to sunset. NEWS SERV-
ICE: United Press. NEWSPAPER AFFILIA-
TIONS: Working arrangements with Merced
Sun Star, Turlock Daily Journal, Madera Trib-
une. TRANSCRIPTION SERVICE: NBC The-
saurus, Standard Radio Library.

www americanradiohistorv com


www.americanradiohistory.com

PERSONNEL

President ............ ... ..... Ray McClung
Commercial Manager ... ... Norman Schwariz
Chief Announcer ............... Charles Foll
Station Manager ... . ... ...M. F. Woodling
Sales Manager ............. M. F. Woodling
Publicity Director .............. Charles Foll
Chief Engineer .............. John W. Crews

POLICIES

No mention of names or prices on hard
liquors.

Foreign language programs allowed: no
duplicate announcements in English: cash in

advance,
REPRESENTATIVE
Walter Biddick Co.—West Coast

.
“VOICE OF CENTRAL CALIFORNIA”
MODESTO—EST. 1934
FREQUENCY: 740 Kc. POWER: 250 Walts.
OWNED BY: T. R. McTammany and Wm. H.
Bates, Jr. OPERATED BY: T. R. McTammany
and Wm. H. Bates, Jr. BUSINESS ADDRESS:
McHenry and Sylvan Aves. PHONE: Modesto
774. STUDIO ADDRESS: McHenry and Sylvan
Aves. TRANSMITTER LOCATION: McHenry
and Sylvan Aves. TIME ON THE AIR;: Sunrise
to sunset. NEWSPAPER AFFILIATIONS: Oak-
dale Enterprise, Jamestown Enterprise, NEWS
SERVICE: United Press and local news. TRAN-
SCRIPTION SERVICES: MacGregor and Sollie.

PERSONNEL

Station Manager........... T. R. McTammany

POLICIES

Only beer and wine accounts accepted.
All programs and announcements are subject
to the owner's approval and the Federal
Communications Commission regulations.

REPRESENTATIVES
Walter Biddick Co. and Cox & Tanz

.
“THE MONTEREY BAY STATION”
MONTEREY—EST. 1935
DON LEE—MUTUAL
FREQUENCY: 1210 K¢ POWER: 100 Watts.
OWNED BY: Monterey Peninsula Broadcast-
ing Co. OPERATED BY: Monterey Peninsula
Broadcasting Co. BUSINESS ADDRESS: 275
Pearl Ct. PHONE: 8111. STUDIO ADDRESS:
275 Pearl St. TRANSMITTER LOCATION:
Municipal Wharf, Monterey, Calif. TIME ON
THE AIR: 6:30 AM. to 11:30 P.M. NEWS-
PAPER AFFILIATION: Monterey Peninsula
Herald. Salinas Newspapers. Inc. NEWS SER-
VICE: United Press. TRANSCRIPTION SER-

VICE: C, P. McGregor, Inc.

PERSONNEL
President...................... Allen Gritfin
Commercial Manager. ......... H. V. Walters

1O

Chief Announcer................ Cecil Lynch
Station Manager ........ Howard V. Walters
Sales Manager ......... Howard V. Walters
Publicity Director. ... ............ Cecil Lynch
Chief Engineer. ... ........... Bill Crabbe, Jr.

POLICIES

Takes wine and beer advertising.

Merchandising aids through movie trailers
(when furnished by advertiser), letters to the
trade, etc.

REPRESENTATIVE
John Blair & Co.

.

OAKLAND—EST. 1921

BAY BROADCASTING SYSTEM
FREQUENCY: 1280 Kc. POWER: 250 Waltts,
day and night. OWNED BY: Warner Brothers.
OPERATED BY: Same. BUSINESS ADDRESS:
327-21st St. PHONE: Higate 1212. STUDIO
ADDRESS: 327-21 St. TRANSMITTER LOCA-

TION: Same. TIME ON THE AIR: 6:00 A.M. to
1:00 A.M. NEWS SERVICE: International News

Service.
PERSONNEL
Station Manager............... S. W. Warner
Commercial Manager. ........... F. W. Morse
POLICIES

Beer and wine accepted. Portuguese and
ltalian programs now being carried.

Merchandising: Sponsors products may be
displayed in special windows and spaces
within Warner Brothers Village—a novel
broadcasting center with transmifter-offices-
studios-and reception court open to the public.
Area of village 22,000 square feet. Eleven
indoor cottages comprise the village. Court
area adequate to show 5 automobiles.

*
OAKLAND—EST. 1922
FREQUENCY: 880 Kc. POWER: 1000 Watts.
OWNED BY: Tribune Building Co. OPERATED
BY: Tribune Building Co. BUSINESS ADDRESS:

Tribune Tower, 13th & Franklin. PHONE:
Templebar 6000. STUDIO ADDRESS: Tribune

Tower. 13th & Franklin Sts. TRANSMITTER
LOCATION: Odakland. TIME ON THE AIR:
Unlimited (actual, 7:30 A.M. to 11:30 P.M.)
NEWSPAPER AFFILIATION: The Oakland

Tribune. TRANSCRIPTION SERVICE: World
Broadcasling System.
PERSONNEL
Manager .................. Preston D. Allen
POLICIES

Advertising of alcoholic beverage not ac-
cepfed, excepting beer and wine. Advertisers
cooperating in group broadcasts are required
to make individual contracts with the company
subject to card rates and regulations.
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OAKLAND—EST. 1925

FREQUENCY: 930 Kc. POWER: 1000 Watts.
OWNED BY: Educational Broadcasting Corp.
OPERATED BY: Educational Broadcasting Corp.
BUSINESS ADDRESS: 464 Nineteenth St.
PHONE: Glencort 6774. STUDIO ADDRESS:
Hotel Bellevue. PHONE: Ordway 6868. TRANS-
MITTER LOCATION: 1520 Eighth Ave. TIME
ON THE AIR: Unlimited. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE: C.
P. MacGregor.

* No further information made available after
usual requests.

.
PASADENA—EST. 1924
FREQUENCY: 1210 Kc. POWER: 100 Walts.
OWNED BY: Pasadena Presbyterian Church.
OPERATED BY: Presbyterian Church. BUSI-
NESS ADDRESS: 585 E. Colorado. PHONE:
Terrace 2193. STUDIO ADDRESS: 585 E. Colo-
rado. TRANSMITTER LOCATION: 585 E. Colo-
rado. TIME ON THE AIR: (Sunday) 9:00 A.M.

lo 1:00 P.M. & 6:45 P.M. to 9:00 P.M. (Wed-

nesday) 7:00 A.M. to 9:30 P.M.
PERSONNEL

Station Manager ............ .. David Black

........... Vincent Parsons
.............. N. V. Parsons

POLICIES

Takes no commercial programs.

*
"VOICE OF THE CENTRAL VALLEY"
REDDING—EST. 1936

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Golden Empire Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
Main 99 Highway. PHONE: 900. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:

Chief Announcer
Chief Engineer

Same. TIME ON THE AIR: 7:00 A.M. to 11:00
P.M. NEWS SERVICES: International News
Service, Christian Science Monitor. TRAN-

SCRIPTION SERVICE: Maintains own library.

PERSONNEL
President .................. Harold Smithson
Commercial Manager. ... ... Harold Smithson
Advertising Manager..... .. Harold Smithson
Chief Announcer........ . .Harry De Lasaux
Station Manager............ Harold Smithson
Production Manager........ Harry De Lasaux
Publicity Directoz. .......... Harold Smithson
Chief Engineer........ .. .. Charles Sherburne
POLICIES

Approved beer advertising—but
or liquor adverlising accepted.
language programs.

no wine
No f{oreign
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Will contact local merchants re: samples,
showcards etc. for advertisers as merchandis-
ing aid.

.

SACRAMENTO—EST. 1922

NBC (RED & BLUE)—CALIFORNIA

RADIO SYSTEM
FREQUENCY: 1490 Kc. POWER: 10,000

Watits. OWNED BY: McClaichy Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 708 Eye St. PHONE: Main 8700.
STUDIO ADDRESS: 708 Eye St. TRANSMITTER
LOCATION: Yolo County, California., TIME
ON THE AIR: 7:00 AM. o 12:00 Midnight.
NEWSPAPER AFFILIATION: The Sacramento
Bee. NEWS SERVICE: United Press. Affiliated
with McClatchy ARTISTS" BUREAU. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
Vice-President ............... G. C. Hamilton
Commercial Manager ......... Howard Lane
Chief Announcer .............. Euel Labbard
Station Manager .............. Howard Lane
Sales Manager . ................ Leo Ricketts
Publicity Director ............... H. Jacobsen
Musical Director . ............. George Breece
Chief Engineer .......... Norman D. Webster

POLICIES

No hard ligquor advertising accepted. No
foreign language programs.

Merchandising: Placement of displays. let-
ters to the trade, publicity in newspapers of

territory.
REPRESENTATIVE

Paul H. Raymer Company

L

KROY

SACRAMENTO—EST. 1937

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Royal Miller. OPERATED BY:
Same. BUSINESS ADDRESS: Sacramento Ho-
tel. PHONE: Main 665-6. STUDIO ADDRESS:
Sacramento Hotel. TRANSMITTER LOCA.
TION: 14th Ave. & 65th St. TIME ON THE
AIR: 6:30 A.M. to sundown. NEWS SER-
VICE: International News Service. TRAN.
SCRIPTION SERVICE: Standard Radio.

PERSONNEL
President. ... ... ... ... ... ... .. Royal Miller
Chief Announcer. . e R. Spence
General Manager.. ... . ... Will Thompson, Ir.
Station Manager. ... ... ........ E. E. Wolfle
Sales Manager. ... ......... ... G. C. Collipp
Chief Engineer................... M. Cooper

POLICIES

No hard liquor accounts accepted.

REPRESENTATIVE
Walter Biddick & Company
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KFXM

“VOICE OF THE SUNKIST VALLEY"”
SAN BERNARDINO—EST. 1929
MUTUAL—DON LEE

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: ]. C. & E. W. Lee. OPERATED
BY: Lee Bros. Broadcasting Co. BUSINESS
ADDRESS: California Hotel. PHONE: 4761 &
2. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Same. TIME ON THE AIR:
6:00 AM. to 12:00 PM. NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL
Commercial Manager.......... Gene W. Lee
Chief Announcer............ Howard Baichly
Station Manager.............. ]. Clifiord Lee
Sales Manager............. Maurice Vroman
Publicity Director................. E. W. Lee
Chief Engineer............ ... ... . Paul Oard
POLICIES

Liberal policy, but does not solicit liquor
advertising or encourage same.

Merchandising: Maintains contact man to
work with distributors and dealers. Newspa-
per and shopping news publicity.

REPRESENTATIVE
John Blair & Company

*

KFSD

SAN DIEGO—EST. 1926
NBC (Pacific-Blue)

FREQUENCY: 600 Kc. POWER: 1000 Watts.
OWNED BY: Airfan Radio Corp., Ltd. OPER-
ATED BY: Airfan Radio Corp., Ltd. BUSINESS
ADDRESS: U. S. Grant Hotel, 326 Broadway.
PHONE: Franklin 6353. STUDIO ADDRESS:
U. S. Grant Hotel, 326 Broadway. TRANSMIT-
TER LOCATION: U. S. Grant Hotel, 326 Broad-
way. TIME ON THE AIlR: (daily) 7:00 A.M. to

midnight, (Sunday) 8:00 A.M. to midnight.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: NBC Thesaurus.
PERSONNEL
President............... . ... Thomas E. Sharp
Commercial Manager........ .. John Babcock
Station Manager........... Thomas E. Sharp
Sales Manager................ John Babcock
Publicity Director........ Mrs. Leah McMahon
Musical Director....... .. Mrs. Leah McMahon
Chiet Engineer ........... Harold Hasenbeck

POLICIES

Station accepts beer and wine advertising
but has so far not accepted hard liquor ac-
counts.

Has not
accounts.

Merchandising: Contests of legitimate nature
are allowed on any commercial program.

accepted any foreign language
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Exploitation and publicity for both sustaining
and commercial programs are handled by
Publicity Director. News stories, pictures, cuts,
and mats, when available are released daily
to both local and out-of-town papers and radio
journals for release. Surveys and any extra
exploitation may be arranged for on an actual
cost basis.

REPRESENTATIVE

National Broadcasting Co., Inc.

*

KGB

SAN DIEGO—EST. 1931
MUTUAL—DON LEE
FREQUENCY: 1330 Kc. POWER: 1000 Watts.
OWNED BY: Don Lee Broadcasting System.
OPERATED BY: Same. BUSINESS ADDRESS:

1012 First Ave. PHONE: Franklin 6I1SI.
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Same. TIME ON THE AIR:

(daily) 7:00 A.M. to 1:00 AM. (Sunday) 8:00
A.M. to midnightt NEWS SERVICES: Trans-
radio Press, International News Service.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
Genl. Mgr.............. .. Lewis Allen Weiss
Commercial Manager.......... D. ]. Donnelly
Chief Announcer............ George Puinam
Station Manager................ S. W. Fuller
Sales Manager. ............... D. ]. Donnelly
Program Director............ David R. Young
Chief Engineer............... .. Milam Cater
POLICIES

No liquor; beer and wine only. No foreign
language accounts accepted.

Merchandising: Cooperative advertising for
merchandising effort; quarter-page weekly in
San Diego Shopping News available for use
of KGB advertisers.

REPRESENTATIVE
John Blair & Co.

*

KFRC

SAN FRANCISCO—EST. 1924
MUTUAL—DON-LEE BROADCASTING
SYSTEM
FREQUENCY: 610 Kc. POWER: 5,000 Watts,
d.: 1,000 Watts, n. OWNED BY: Don-Lee
Broadcasting System. OPERATED BY: Same.
BUSINESS ADDRESS: 1000 Van Ness Ave.
PHONE: Prospect 0100. STUDIO ADDRESS:
1000 Van Ness Ave. TRANSMITTER LOCA-
TION: Same. TIME ON THE AIR: 6:30 A.M.
to Midnightt NEWS SERVICE: Transradio
Press. International News Service. MAIN-
TAINS ARTISTS' BUREAU. TRANSCRIPTION

SERVICE: World Broadcasting System.

www americanradiohistorv com


www.americanradiohistory.com

PERSONNEL

President .................... Thomas S. Lee
Commercial Manager. ........ Ward D. Ingrim
Artists’ Bureau Head........... H, C. Moore
Chiet Announcer............... Robert Bence
Station Manager........... Wilbur Eickelberg
Publicity Director. . ................ Pat Kelly
Musical Director................. Chet Smith
Chief Engineer.......... Ernest G. Underwood
POLICIES

Wine and beer advertising accepted. Do
not broadcast loreign language programs.

Merchandising is dependent on specific re-
quirements of individual accounts.

REPRESENTATIVE
William G. Rambeau Company

.
“VOICE OF THE GOLDEN GATE”
SAN FRANCISCO—EST. 1925

BAY BROADCASTING SYSTEM
FREQUENCY: 1420 Kc. POWER: 100 Watts.

QOWNED BY: Golden Gate Broadcasting Co.

OPERATED BY: Same. BUSINESS ADDRESS:

230 Eddy. PHONE: Ordway 8963. STUDIO

ADDRESS: 230 Eddy. TRANSMITTER LOCA.

TION: Same. TIME ON THE AIR: C.P. Full

Time. NEWS SERVICE: Internafional News

Service. TRANSCRIPTION SERVICE: Standard

Radio.
PERSONNEL
President ................... S. H. Patterson
Commercial Manager......... S. H. Patterson
Advertising Manager......... C. E. Hopkins
Arfists’ Bureau Head........... Gordon Kelly
Chief Announcer............... Harry Le Roy
Station Manager.............. S. H. Pafterson
Sales Manager. ............... C. E. Hopkins
Publicity Director................ Les. Malloy
Musical Director............... Gordon Willis
Chiet Engineer............... Wm. C. Grove
POLICIES

No hard liquor accepted. No other restric-
tions. Foreign langquage now on station.

Merchandising: Newspaper space, theafer
trailers, theater shows, mailing department,
billboard, or any or all of these may be in-
cluded in a contract for time and or talent.

REPRESENTATIVE
Howard Wilson Company

*
SAN FRANCISCO—EST. 1924
NATIONAL BROADCASTING CO.

FREQUENCY: 790 Kc. POWER: 7.500 Watts.
OWNED BY: General Electric Co. OPERATED

BY: National Broadcasting Co. BUSINESS
ADDRESS: 111 Sutter St. PHONE: Sutter
1920. STUDIO ADDRESS: Same. TRANS.

MITTER LOCATION: Oakland. TIME ON THE
AIR: (daily) 7:00 A.M. to midnight—(Sunday)
8:00 A.M. to midnightt NEWSPAPER AFFILI-
ATION: San Francisco Chroniclee NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President ............ ... ..... Gerard Swope
Station Manager...... .. ..., Lloyd E. Yoder
Commercial Manager....... William B. Ryan
Advertising Manager. . .. .... William B. Ryan
Artists Bureau Head.. ... ... Kenneth Carney
Chiet Announcer............. Richard Ellers
Sales Manager............. William B. Ryan
Publicity Director............. Milton Samuel
Musical Director. .. ... ..., Meredith Willson
Chief Engineer................ A. H. Saxton
POLICIES

Does not accept liquor advertising nor for-
eign language accounts. NBC policies apply
otherwise.

REPRESENTATIVE

National Broadcasting Co., Inc.

KIBS

SAN FRANCISCO—EST. 1925
NORTHERN CALIFORNIA BROADCASTING
SYSTEM
FREQUENCY: 1070 Kc. POWER: 500 Watts.
OWNED BY: Julius Brunton & Sons Co. OP-
ERATED BY: Julius Brunton & Sons Co. BUSI
NESS ADDRESS: 1460 Pine St. PHONE: Ord-
way 4148. STUDIO ADDRESS: 1460 Pine Si.
TRANSMITTER LOCATION: 1460 Pine St.
TIME ON THE AIR: (Mon., Tues.. Wed., Thurs.,
Fri. & Sunday) 10:00 A.M. to local sunset.
(Saturday) 10:30 A.M. to local sunset. (?)
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: Standard Radio Library, Lang-

lois & Wentworth, NAB Library.

PERSONNEL
President ................. Ralph R. Brunton
Commercial Manager....... Ralph R. Brunion
Chief Announcer....... Harry H. Wickersham
Station Manager............ Ralph R. Brunton
Sales Manager........ ..... Ralph R. Brunton
Publicity Director.............. E. P. Franklin
Musical Director. ... ............. W. A. Gade
POLICIES

Beer and wine advertising is accepted:
no hard liquor advertising accepted. Foreign
language accounts not accepted. All con-
tinuity must be passed on by continuity de-
partment as to length, content, elc.

Merchandising service includes trailers in
leading San Francisco and Peninsula Theaters.
Close cooperation with leading San Francisco
newspapers. Tune-in announcements.

REPRESENTATIVE
Walter Biddick Agency for West Coast
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KPO

SAN FRANCISCO—EST. 1922
NATIONAL BROADCASTING CO.

FREQUENCY: 680 KXc. POWER: 50,000
Watts. OWNED BY: National Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 111 Suiter St. PHONE: Sutter 1920.
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Belmont. TIME ON THE AIR:
(daily) 7:30 A.M. to midnight. (Sunday) 8:00

A.M. to midnightt NEWSPAPER AFFILIA-
TION: San Francisco Call-Bulletin. NEWS
RERVICE: International News Service. TRAN-

SCRIPTION SERVICE: NBC Thesaurus. NBC
ARTISTS BUREAU.,

PERSONNEL
President................. ... . Lenox R. Loh:
Station Manager............. Lloyd E. Yoder
Commercial Manager..... .. William B. Ryan
Advertising Manager.. ... ... William B. Ryan
Artists Bureau Head.. ... ... Kenneth Carney
Chief Announcer.............. Richard Ellers
Sales Manager............ William B. Ryan
Publicity Director............. Milton Samuel
Musical Director.......... .. Meredith Willson
Chief Engineer........ ... ... . A. H. Saxton

POLICIES

Does not accept liquor advertising nor for-
eign language accounts. NBC policies apply

otherwise.
REPRESENTATIVE

National Broadcasting Co., Inc.

¢

KSFO

“THE CBS STATION™

SAN FRANCISCO—EST. 1925

COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 560 Kc. POWER: 5000 Watts,
d.: 1000 Watts, n. OWNED BY: The Assc-
ciated Broadcasters, Inc. OPERATED BY: Same.
BUSINESS ADDRESS: Russ Bldg. PHONE: Gar-
field 4700. STUDIO ADDRESS: Russ Bldg.
TRANSMITTER LOCATION: Islais Creek. TIME
ON THE AIR: 6:15 A.M. to 1:00 A.M. NEWS

SERVICE: United Press. TRANSCRIPTION
SERVICE: Standard Radio, NAB Library.
PERSONNEL

President. . ... ... .. ... ... ... W. I Dumm
Commercial Manager. .. ...... ... W. I. Dumm
Advertising Manager. ... ... .. ... W. I. Dumm
Station Manager............. Philip G. Lasky
Vice-President. ... .. .. ... .. .Philip G. Lasky
General Manager. ... ........ Philip G. Lasky
Publicity Director............... Harry Ellictt
Musical Director.. ... ........... Albert White

............... R. V. Howard
POLICIES

No liquor advertising; only beer. No for-
eign language programs. No lectures or talks,

Chief Engineer
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except political during a campaign. No all-
talking sponsored program consisting chiefly
of advertising matter. Medical products sub-
ject to examination by station before accept-
ance, and usually only well known products
accepted. No unusual claims allowed.
Merchandising done on actual cost basis.

REPRESENTATIVE

Free & Peters, Inc.

*

KYA

SAN FRANCISCO—EST. 1926
CALIFORNIA RADIO SYSTEM
FREQUENCY: 1230 Kc. POWER: 5,000 Watts.
d.; 1,000 Watts, n. OWNED BY: Hearst Ra-
dio, Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Hearst Bldg. PHONE: Douglas
2536. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Candlestick Point, Bay
View Park. TIME ON THE AIR: (daily) 6:30
AM. to midnight. (Sunday) 8:00 A.M. to
midnight. NEWSPAPER AFFILIATIONS: San
Francisco Examiner, San Francisco Chronicle,
S. F. Call-Bulletin, S. F. Daily News. NEWS
SERVICE: International News Service. TRAN-

SCRIPTION SERVICE: Associated Service,

PERSONNEL
President................. ... . J. V. Connolly
Commercial Manager ....Clarence B. Juneau
Chief Announcer............. David S. Vadile
Station Manager ......... Clarence B. Juneau
Sales Manager .......... Clarence B. Juneau
Publicity Director... .. ... ... Clarence Mevyers
Musical Director. . ...... .. . .. Walter Rudolph
Chief Engineer... .. ... ... . .. Paul C. Schulz

POLICIES

Beer and wine accounts acceptable at any
time. Hard liquor accounts only acceptable
after 10 p.m.; must have a live talent show.

Will distribute blotters and publicity as mer-
chandising aids.

REPRESENTATIVE

Hearst Radio, Inc.

¢

SAN JOSE—EST. 1910
{Believe it or not)
MUTUAL—-DON-LEE AND NORTHERN
CALIFORNIA BROADCASTING SYSTEM
FREQUENCY: 1010 Kc. POWER: 1000 Watts.
OWNED BY: Pacific Agricultural Foundalion,
Ltd. OPERATED BY: Same. BUSINESS AD-
DRESS: 87 East San Antonic St. PHONE: Bal-
lard 2616. STUDIO AD'DRESS: 87 East San An-
tonio St. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 6:15 AM. to 12:00 Mid-
night, PST. NEWSPAPER AFFILIATION: San
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Jose Mercury Herald. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: NBC The-
saurus, Standard Program Library.

PERSONNEL
President. .. ................ Ralph R. Brunion
Station Manager. .. ............. C. S. Harper
Sales Manager. .. ............... E. L. Barker
POLICIES

Beer and wines accepted subject to our
approval of copy. No hard liquor.

Foreign language programs restricted to the
period 6:30 to 7:15 A.M. daily except Sunday.
Portuguese 6:30 to 7:00 A.M. and Italian 7:00
to 7:15 AM.

Theater trailers and display space in news-

paper.
REPRESENTATIVE

John Blair and Co. (National)

L]

KVEC

SAN LUIS OBISPO—EST. 1837

FREQUENCY: 1200 Kc. POWER: 250 Watts.
OWNED BY: Christina M. Jacobson. tr. as The
Valley Electric Co. OPERATED BY: The Val-
ley Electric Co. BUSINESS ADDRESS: 851
Higuera St. PHONE: San Luis Obispo 134.
STUDIO ADDRESS: 851 Higuera St. TRANS-
MITTER LOCATION: San Luis Obispo. TIME
ON THE AIR: Daytime. TRANSCRIPTION
SERVICE: Standard Radio.

PERSONNEL

Manager
Commercial Manager

REPRESENTATIVES
Joseph Hershey McGillvra (N. Y. and Chicago)
Walter Biddick Co. (Coast)

L]

KVOE

“THE VOICE OF THE ORANGE EMPIRE"”

SANTA ANA—EST. 1926
DON LEE—MUTUAL

FREQUENCY: 1500 Kc. POWER: 100 Watis.
OWNED BY: The Voice of the Orange Em-
pire, Inc.., Ltd. OPERATED BY: Same. BUSI-
NESS ADDRESS: Walter L. Moore Bldg.. Room
100. PHONE: 4901-R. STUDIO ADDRESS:
2825 W. 5th St. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: (Diaily) 7:00 A.M.
to 12:00 midnight; (Sunday) 8:00 A.M. to 12:00
midnight. NEWS SERVICE: Local and Asso-
ciated Press. TRANSCRIPTION SERVICE: C.
P. MacGregor.

PERSONNEL

President and General Manager,
Ernest L. Spencer

Chief Announcer ........ Wallace S. Wiggins
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......... Wallace S. Wiggins
.......... Wallace S. Wiggins

POLICIES
No liquor advertising accepted. Spanish is
the only foreign language broadcast.
Merchandising: Publicity of program in local
newspaper. Direct mail sent out at cosl.
Surveys made at actual cost.

REPRESENTATIVE

John Blair & Company

Musical Director
Chief Engineer

¢

KDB

“THE VOICE OF SANTA BARBARA"

SANTA BARBARA—EST. 1929
MUTUAL-—-DON-LEE BROADCASTING
SYSTEM

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Santa Barbara
Broadcasters, Ltd. OPERATED BY: Don lLee
Broadcasting System. BUSINESS ADDRESS: 15
E. Haley. PHONE: 21427. STUDIO ADDRESS:
15 E. Haley. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 7:00 AM. to 12:00
Midnight. NEWS SERVICE: United Press, In-
ternational News Service, Press Radio Bureau.
TRANSCRIPTION SERVICE: World Broadcast-

ing System.

PERSONNEL
President.................... Thomas S. Lee
Commercial Manager............ Earl Pollock
Chief Announcer............. Tony La Frano
Station Manager. ... ... .. ....Don Hastings
Sales Manager................. Earl Pollock
Chief Engineer................. Robert Arne

POLICIES

No liquor advertising on Sunday. Spanish
program Sunday. 8 to 8:45 A.M.

Merchandising tie-in with two local theaters
for some merchandising ideas. Also commer-
cial department cooperates on exploitation of
reqgular stafion accounts.

¢

KTMS

“THE NEWS-PRESS STATION"

SANTA BARBARA—EST. 1937
NATIONAL BROADCASTING CO. (BLUE)
CALIFORNIA RADIO SYSTEM

FREQUENCY: 1220 Kc. POWER: 500 Watts.
OWNED BY: News-Press Pub. Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
De La Guerra Plaza. PHONE: 6111. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Goleta. TIME ON THE AIR: (daily) 7:00 A.M.
to midnight. (Sunday) 8:00 A.M. to midnight.
NEWSPAPER AFFILIATION: Santa Barbara
News-Press. NEWS SERVICE: Associated
Press (non - Commercial). @TRANSCRIPTION
SERVICE: Standard Radio.
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PERSONNEL
President. ... ... ................. T. M. Storke
Chief Engineer............... C. C. Van Cott

POLICIES

Does not accept liquor accounts.
Merchandising services—information of spe-
cific features given out on request.

REPRESENTATIVES
Weed & Company. McClatchy Broadcasting
Co., Walter Biddick Co.

KSRO

SANTA ROSA—EST. 1937

FREQUENCY: 1310 Kc. POWER: 250 Watts.
OWNED BY: The Press Democrat Publishing
Co. OPERATED BY: The Press Democrat Pub-

lishing Co. BUSINESS ADDRESS: 427 Men-
docino Ave. STUDIO ADDRESS: 427 Mendo-
cino Ave. TRANSMITTER LOCATION: Santa

Rosa. TIME ON THE AIR: Daylime. NEWS-
PAPER AFFILIATION: Santa Rosa Press-Demo-

crat. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.
PERSONNEL
Manager ....................... R. F. Bjorn
POLICIES

Advertising of alcoholic beverages not ac-
cepted. excepting beer and wine. All pro-
grams and copy subject to the rules and regu-
lations of the Federal Communications Com-
mission and station management. Medical
programs not accepted.

Station facilities include merchandising serv-
ice, the services of an adverlising counselor.
program director, and produciion department
as well as the use of audition studios.

KGDM

STOCKTON—EST. 1926

FREQUENCY: 1100 Kc. POWER: 1000 Watis.
OWNED BY: E. F. Peffer. OPERATED BY: E.
F. Peffer. STUDIO ADDRESS: 42 S. California
St. TRANSMITTER LOCATION: South of Stock-
ton. TIME ON THE AIR: Daytime, (actual, 6:00
A.M. to local sunseil). TRANSCRIPTION SERV-
ICE: C. P. MacGregor.

PERSONNCctL

REPRESENTATIVES
Small & Brewer (Coast)
John Blair & Co.
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KWG

“"VOICE OF SAN JOAQUIN VALLEY"”

STOCKTON—EST. 1921

NBC (RED AND BLUE) & CALIFORNIA RADIO
SYSTEM

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: McClatchy Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Hotel Wolf. PHONE: 580 ]. 580 M. STUDIO
ADDRESS: Hotel Wolf. TRANSMITTER LOCA-
TION: Weber & E. Sts. TIME ON THE AIR: 7:00

A.M. to Midnightt NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: Standard
Radio.
PERSONNEL
President..... .. ......... ... Guy C. Hamilton
Chief Announcer. .. .............. Dean Banta
Station Manager..... ... .. Bernard E. Cooney
Sales Manager........... Bernard E. Cooney
Chief Engineer............... Russell Bennett
POLICIES

Wine and beer advertising accepted but
no hard liquor. Laxative accounts not accept-
ed. Patent medicine accounts subject lo ap-
proval of management.

Merchandising: Will send lelters
make personal calls on trade
streamers etc. without charge.

REPRESENTATIVE

Paul H. Raymer Company

to trade.
and post

KTKC

“VOICE OF TULARE & KINGS COUNTIES"
VISALIA—EST. 1937

FREQUENCY: 1190 Kc. POWER: 250 Watts.
OWNED BY: Tulare-Kings Counties Radio As-
soc. OPERATED BY: Same. BUSINESS AD-
DRESS: Visalia, P. O. Box 511. PHONE: 574-5.
STUDIO ADDRESS: Visalia. TRANSMITTER
LOCATION: 1!, miles south of Visalia. TIME
ON THE AIR: 6:00 AM. to local sunset.
NEWS SERVICE: United Press. NEWSPAPER
AFFILIATIONS: Time-Delta-Visalia Recorder,
Porterville, Times & Advance Register-Tulare,
Sentinel & Journal, Hanford. TRANSCRIPTION
SERVICE: C. P. McGregor, Standard Radio, Inc.

PERSONNEL
President. ... ............ Chas. A. Whitmore
Advertising Manager. .. ....... Milland Kibbe
Chief Announcer.......... Sheldon Anderson
Siation Manager......... .. ... . Chas. P. Scott
Sales Manager. . . ...... .. .... Chas. P. Scott
Publicity Director ............. Chas. P. Scott
Musical Director. ... ........... Chas. P. Scott
Chief Engineer.............. Bert Williamson
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POLICIES

No liquor accounts accepted.

REPRESENTATIVE
Walter Biddick Co.

.

“HUB OF THE MONTEREY BAY AREA"
WATSONVILLE—EST. 1937
FREQUENCY: 1310 Kc. POWER: 250 Watts.
OWNED BY: Anna Atkinson, Executrix. OPER-
ATED BY: Anna Atkinson, Executrix. BUSI-
NESS ADDRESS: Watsonville. PHONE: 1700-
1. STUDIO ADDRESS: Watsonville. TRANS-
MITTER LOCATION: Watsonville. TIME ON
THE AIR: 6:00 A.M. to local sunset (daily):
7:00 AM. to local sunset {Sunday)., NEWS-
PAPER AFFILIATION: Register-Pajaronian.

NEWS SERVICE: Associated Press. TRAN-
SCRIPTION SERVICE: Standard Radio Library.

PERSONNEL

John H. Bennett
Jack Wagner
A. M. Atkinson
Omer Wright
Taubner G. Hamma

Publicity Director
Musical Director
Chief Engineer

POLICIES

All foreign language programs must submit
continuities and translations 36 hours before
program time. Wines and beers may be men-
tioned—not hard liquors.

Merchandising: A daily column for program
promotion in the Watsonville Register-Paja-
ronian. Commercial features with universal
appeal receive {full publicity in this town's
only daily newspaper, and promotional spots
on the air.

GOLORADO

Number of Families 275,450
Retail Sales $302,559.000

Population 1.071,000

Number of Radio Homes 235,050

Auto Registrations 316,050

KGIW

ALAMOSA—EST. 1929
FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Leonard E. Wilson. OPERATED
BY: Leonard E. Wilson. BUSINESS ADDRESS:

Alamosa, Colo. PHONE: Alamosa 26. STU-
DIO ADDRESS: Alamosa, Colo. TRANSMIT-
TER LOCATION: Alamosa, Colo. TIME ON

THE AIR: Shares Time with KIDW. TRAN.
SCRIPTION SERVICE: C. P. MacGregor.

POLICIES

Advertising of alcoholic beverages accepted.

REPRESENTATIVE

Cox and Tanz

.
"VOICE OF THE ROCKIES”
COLORADO SPRINGS—EST. 1922
CBS
FREQUENCY: 1270 Kc. POWER: 1000 Watts.
OWNED BY: Outwest Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Antlers Hotel. PHONE: Main 278. STUDIO
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ADDRESS: Same. TRANSMITTER LOCATION:
Platte Ave. East of city limits. TIME ON THE
AIR: 6:45 A.M. to midnight. NEWSPAPER AF-
FILIATIONS: Colorado Springs Gazette & Tele-
graph. NEWS SERVICE: Associated Press.
TRANSCRIPTION SERVICES: NBC Thesaurus.

Standard Radio, & Lang-Worth Features.

MAINTAINS ARTISTS BUREAU.
PERSONNEL

President ............ ... ... .. E. K. Gaylord

Artists Bureau Head ...... ... ..... Zell Wade

Chief Announcer Robert Freed
Station Manager ............ Hugh B. Terry
Commercial Sales Mgr.... ... Fred C. Mueller
Publicity Director Wauhillau La Hay
Musical Director ....... ... ..... Arbor Fuller
Chiet Engineer E. H. Taylor

POLICIES

No hard liquor accounts accepted.

Merchandising: Special merchandising de-
partment under full time merchandising man.
Dealer contacts, counter and window dis-
plays, letters to dealers. product surveys. etc.

REPRESENTATIVE

E. Katz Special Adv. Agency
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KFEL

“THE NEW CRY OF THE OLD WEST"
DENVER—EST. 1923
MUTUAL—NBC (Blue)

FREQUENCY: 920 Kc. POWER: 500 Watts.
OWNED BY: Eugene P. O'Fallon, Inc. OPER-
ATED BY: Eugene P. O’Fallon. Inc. BUSI-
NESS ADDRESS: Albany Hotel. PHONE: Key-
stone 0178. STUDIO ADDRESS: Albany Hotel
TRANSMITTER LOCATION: 5580 West 20th
Ave. TIME ON THE AIR: 6:00 A.M. to 12:30
AM. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICES: NAB Library and
World Broadcasting System.

PERSONNEL
President. .. ............ ... ... Gene O'Fallon
Commercial Manager........ .. Frank Bishop
Chief Announcer................. Bill Wales
Station Manager.............. Gene O'Fallon
Sales Manager................. Holly Moyer
Publicity Director........... Dick Crosswhite
Chief Engineer................ Pade Veatch
POLICIES

Hard liquor after 9 P.M. only.

Foreign language announcements must be
repeated in English.

Mailing lists available for retailers, whole-
salers and jobbers.

REPRESENTATIVE
John Blair & Company

*

KLZ

“THE PIONEER OF THE WEST"
DENVER—EST. 1920
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 560 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: KLZ Broad-
casting Co. OPERATED BY: KLZ Broadcasting
Co. BUSINESS ADDRESS: Shirley Savoy Hotel.
PHONE: Main 4271. STUDIO ADDRESS:
Shirley Savoy Hotel. TRANSMITTER LOCA-
TION: Englewood. TIME ON THE AIR: 6:00
A.M. to 12:00 midnight (daily); 7:00 A.M. to
12:00 midnight (Sunday). NEWS SERVICE:
International News Service. TRANSCRIPTION
SERVICE: Associated Program Service.

PERSONNEL
President.......... ... ... ... E. K. Gaylord
Station Manager. .. ............ F. W. Meyer
Chief Announcer........... Matthew McEniry
Sales Manager................. Frank Quinn
Publicity Director.......... ... Charles Inglis
Musical Director........ ... .. ... Les Weelans
Chief Engineer............ T. A. MacClelland

202

POLICIES

Does not accept liquor advertising or for-
eign lanquage accounts. Careful supervision
is given to all copy, in particular fo those
pertaining to medical accounts.

Operates a merchandising department and
an exclusive screen trailer service in Denver.
A weekly program schedule is mailed to a list
numbering 7,500,

REPRESENTATIVE
E. Katz Special Adv. Agency

*

KOA

"DENVER'S RADIO CITY"”
DENVER—EST. 1924
NATIONAL BROADCASTING CO.

(BASIC RED)
FREQUENCY: 830 Kc. POWER: 50,000
Watts. OWNED BY: General Electric Co.

OPERATED BY: National
BUSINESS ADDRESS: 1625 California St.
PHONE: Main 6211. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Colfax
Ave. TIME ON THE AIR: 6:30 A.M. to mid-

Broadcasting Co.

night. NEWS SERVICE: Denver Post. TRAN-
SCRIPTION SERVICES: Full facilities. MAIN.
TAINS ARTISTS BUREAU.
PERSONNEL
President . ..... ... ... .. ... .. Gerard Swope
Commercial Manager........ A. W. Crapsey
Artists Bureau Head... . .... .. Duncan McColl
Chief Announcer................ C. C. Moore
Station Manager. . ..... .. ... . ... R. H. Owen
Sales Manager.............. A. W. Crapsey
Publicity Director........... Jas. MacPherson
Musical Director.......... ... Carl Wieninger
Chief Engineer........ . ... .. C. A. Peregrine
POLICIES

Policies same as those of National Broad-
casting Company.

REPRESENTATIVE

National Broadcasting Co., Inc.

+

KPOF
DENVER—EST. 1928

FREQUENCY: 880 Kc. POWER: 500 Watts.
OWNED BY: Pillar of Fire (A Corporation).
OPERATED BY: Pillar of Fire (A Corporation)
BUSINESS ADDRESS: 1845 Champa St. STU.
DIO ADDRESS: 1845 Champa St. TRANSMIT.
TER LOCATION: Denver. TIME ON THE AIR:
Shares Time with KFKA.

POLICIES

Station does not sell time.
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KVOD

“THE VOICE OF DENVER”
DENVER—EST. 1925
NATIONAL BROADCASTING CO.
FREQUENCY: 920 Kc. POWER: 500 watts.
OWNED BY: Colorado Radio Corp. OP-
ERATED BY: Same. BUSINESS ADDRESS: 202
Continental Qil Bldg. PHONE: Tabor 2291.
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: So. Federal & Alameda outside of
Denver. TIME ON THE AIR: 8:30 AM. to
midnight. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICES: Standard Radio

& Associated Library.

PERSONNEL
President..................... .. W. D. Pyle
Commercial Manager ........... Jerry Akers
Chief Announcer ........ ......... ]. E. Finch
Station Manager ................ T. C. Ekrem
Publicity Director ....... ... ... B. H. Stanton
Musical Director ................ ]. E. Finch

Chief Operator ................ D. Garretson

POLICIES

No stated special policies.

REPRESENTATIVE
Edward Petry & Co.

.

“THE VOICE OF THE SAN JUAN BASIN”
DURANGO—EST. 1935
FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: San Juan Broadcasting Co., Inc.
OPERATED BY: San Juan Broadcasting Co.,
Inc. BUSINESS ADDRESS: 2800 Main Ave.
PHONE: 117. STUDIO ADDRESS: 2800 Main
Ave. TRANSMITTER LOCATION: 2800 Main
Ave. TIME ON THE AIR: 7:30 AM. to 9:00
P.M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Standard Radio.

PERSONNEL
President.................. .. M. L. Cummins
Commercial Manager.......... R. M. Beckner
Station Manager....... Raymond M. Beckner
Sales Manager......... Raymond M. Beckner
Chief Engineer. ... ............. Mel Williams

POLICIES

Both liquor and foreign language accounts

KFX]J

“THE VOICE OF WESTERN COLORADO”
GRAND JUNCTION—EST. 1926
FREQUENCY: 1200 Kc. POWER: 250 Watts.

d.; 100 Walts. n. OWNED BY: R. G. Howell

and Chas. Howell doing business as Western

Slope Broadcasting Co. OPERATED BY: West-

ern Slope Broadcasting Co. BUSINESS AD-

DRESS: La Court Hotel. PHONE: Grand Junc-
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tion 126. STUDIO ADDRESS: La Court Hotel
and Hilcrest Manor. TRANSMITTER LOCA-
TION: Grand Junction. TIME ON THE AIR:
Unlimited license. NEWS SERVICE: Transra-
dio Press, Radio News Association. TRAN-
SCRIPTION SERVICE: C. P. MacGregor, Stand-

ard Radio.
PERSONNEL

Managing Director ............. R. G. Howell
Commercial Manager ......... Chas. Howell
Engineer ............... Fred S. Mendonhall
Production Manager ..... Norbourne E. Smith
Dir. of Religious Broadcast..Rev. M., E. Neville

*
“"NORTHERN COLORADO’S OWN STATION"

GREELEY—EST. 1921

MUTUAL BROADCASTING SYSTEM

FREQUENCY: 880 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Mid-Western
Radio Corp. OPERATED BY: Mid-Western
Radio Corp. BUSINESS ADDRESS: 620 Eighth
Ave. PHONE: 450-1. STUDIO ADDRESS: 620
Eighth Ave. TRANSMITTER LOCATION:
Hoover Park. TIME ON THE AIR: 5:30 A.M.
to 12:30 A.M. NEWS SERVICE: United Press.

PERSONNEL
President....................... H. E. Green
Chief Announcer............... Francis Price
Station Manager................ H. E. Green

POLICIES

No stated special policies.

.
“COME KOKO”

LA JUNTA—EST. 1937

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: The Southwest Broadcasting Co.
OPERATED BY: The Southwest Broadcasting
Co. BUSINESS ADDRESS: Box 225. Phone:
“42.” STUDIO ADDRESS: La Junta. TRANS-
MITTER LOCATION: La Junta. TIME ON THE
AIR: 6:00 AM. to 9:30 P.M. (Mountain Time).
NEWS SERVICES: La Junta Tribune, The
Pueblo Chieftain & Radio News Assn. TRAN-
SCRIPTION SERVICE: NBC Thesaurus., Stand-

ard Radio.
PERSONNEL
President. .. ... ... ... ... ... ... O. C. Samuel
Commercial Manager. . ... .. C. BR. Anderson
Advertising Manager........... L. E. Wilson
Chiet Announcer......... .... George Holbert
Station Manager.......... Leonard E. Wilson
Sales Manager. . ................ R. B. Miller
Publicity Director......... .. .... L. E. Wilson
Chief Engineer................... Ralph Rae
POLICIES

Usual average station policies.
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WTIC's Fertile Murket as showu
by the Jansky & Builey Survey

.. . of This Rich Southern New England Market

Tapping this Southern New England market
has put a worthwhile plus on many a sales
record. And Station WTIC is practically a
must if you want to make the most of it for
As a market, WTIC’s primary
and secondary coverage areas include some
4,000,000 people living in Connecticut, West-
ern Massachusetts, Eastern New York, Ver-
mont and New Hampshire. Government
figures show their income to be 15% above
the national average as far as spendable dol-
lars are concerned. And they account for
239, more retail sales and 509 more food
sales per capita than the country at large.

WTIC

THE TRAVELERS BROADCASTING SERVICE
CORPORATION

Paul W. Morency, General Manager

your product.

Ross Federal’s thorough check of their listen-
ing habits shows that WTIC fits this rich
market like a glove—with 60.729, of these
families listening to WTIC at a given time
compared to 24.379, for the next most pop-
ular station. This 1499 greater coverage
can assure you a full measure of profits
when you dip into this market with Station
WTIC.
L

Write today for our wew 32 page brochure
giving full details on the Ross Federal Survey
and  facts about the WTIC hillion dollar
nurkel.

50,000 WATTS
HARTFORD, CONN.

MEMBER N. B. C. RED NETWORK and
YANKEE NETWORK

James F. Clancy, Business Manager

National Representatives: WEED & COMPANY

CHICAGO DETROIT

NEW YORK SAN FRANCISCO
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KIDW

“THERE'S NO USE TALKING UNLESS
YOU'RE HEARD"

LAMAR—EST. 1932
SOUTHWEST BROADCASTING COMPANY

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Southwest Broadcasting Co.
OPERATED BY: Leonard E. Wilson. BUSINESS
ADDRESS: 129 W. Elm St. PHONE: 16. STU-
DIO ADDRESS: 129 W. Elm St. TRANSMITTER
LOCATION: Lamar. TIME ON THE AIR: 7:00

AM. to 6:00 PM. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE: C, P.
MacGregor.

PERSONNEL
President and Advertising Manager.
Leonard E. Wilson

General Manager........ ... Sherrill Ellsworth

Musical Director................ Jack Phillips

Chief Engineer................. J. E. Phillips
POLICIES

Accepts liquor and foreign language ac-
counts.

Merchandising: Newspaper pictures and
stories, supplementary spot announcements,
window display cards, personal dealer con-

tacts and cooperation.

REPRESENTATIVE

Cox & Tanz, Inc.

KGHF

PUEBLO—EST. 1928
NATIONAL BROADCASTING CO.
(BLUE & RED)

FREQUENCY: 1320 Kc. POWER: 500 Watts.
OWNED BY: Curtis P. Ritchie. OPERATED
BY: Same. BUSINESS ADDRESS: 113 Broad-
way. PHONE: 3877. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 7:00 A.M. to 11:00 P.M.
NEWS SERVICE: Local paper tieup (A.P.).
TRANSCRIPTION SERVICE: World Broadcast-

ing System,

PERSONNEL
Owner..................... Curtis P. Ritchie
Chief Announcer......... ........ Fred Amos
Station Manager................ J. H. McGill
Chief Engineer........ ... ... George lkelman

POLICIES

No stated special policies.

.
STERLING—EST. 1926
FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Elmer G. Beehler. OPERATED
BY: Elmer G. Beehler. BUSINESS ADDRESS:
Fleming Road. PHONE: 679. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:

Same. TIME ON THE AIR: Shares time.

POLICIES
Clean novelty type of electrical transcription
program will be accepted on alcoholic bever-
age advertising.

GONNEGTIGUT

Population 1,741,000
Number of Families 419.850 Number of Radio Homes 422,610
Retail Sales $556.722,000 Auto Registrations 398,254
w I c c DRESS: Hotel Stratfield. PHONE: 6-1121.
STUDIO ADDRESS: Hotel Stratfield, 1110

BRIDGEPORT (New Haven)—
EST. 1926

(BLUE)—YANKEE—COLONIAL

FREQUENCY: 600 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: Southern Con-
necticut Broadcasting Corp. OPERATED BY:
The Yankee Network, Inc. BUSINESS AD-

NBC

I\
w

Chapel St., New Haven. TRANSMITTER LOCA-
TION: Pleasure Beach. TIME ON THE AIR:
6:00 AM. to 2:00 A.M. NEWS SERVICES:
Intenational News Service, Universal Serv-
ice, Yankee Network News Service and Colon-
ial Network News Service. TRANSCRIPTION
SERVICES: Associated Library, Yankee Net-
work Transcription Service. AFFILIATED with
Yankee Network Artists Bureau.
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PERSONNEL
President................. John Shepard 3rd
Commercial Manager..... .. Richard Voynow
Advertising Manager. . ... .... .. C. McVarish
Artists Bureau Heod.. ... .. ... Van Sheldon
Station Manager. . . . .Joseph Lopez
Sales Manager................... Fred Rowe
Publicity Director.............. Al Stephenson
Chief Engineer................... Garo Ray

POLICIES
Accepts liquor advertising restricted to

facts concerning product. Other policies same
as Yankee Network.

Constant personal contact is maintained with
the wholesale jobber and retail trade by

members of the staff, as merchandising aids.

REPRESENTATIVE
! Edward Petry & Co., Inc.

*
“"THE ADVERTISING TEST STATION
THE ADVERTISING TEST CITY”
HARTFORD—EST. 1922
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1330 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: WDRC, Inc.
OPERATED BY: WDRC. Inc. BUSINESS AD-
DRESS: 750 Main St. PHONE: 7-1188-9. STU-
DIO ADDRESS: 750 Main St. TRANSMITTER
LOCATION: Blue Hills Ave., Bloomfield. TIME
ON THE AIR: 7:00 A.M. to 1:00 A.M. (ddily):

IN

9:30 AM. to 1:00 A.M. (Sunday)]. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: NBC Thesaurus.

PERSONNEL
President............... Franklin M. Doolittle
Commercial Manager..... ... .. Wm, F. Malo
Advertising Manager. ... ..... .. Wm, F. Malo
Chief Announcer..... ......... Walter Haase
Station Manager........ Franklin M. Doolittle
Sales Manager.............. .. Wm, F. Madlo
Publicity Director.. ... ........ Walter Haase
Musical Director. .. ... .. ... Sterling V. Couch
Chiet Engineer................ Italo Martino

POLICIES

No liquor advertising—beer accepted. No
joreign language accounts,
Complete merchandising service at cost.

REPRESENTATIVE

International Radio Sales

L4

WTHT

“THE VOICE OF HARTFORD”

HARTFORD—EST. 1936
MUTUAL—COLONIAL
FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: The Hartford Times. OPERATED
BY: Same. BUSINESS ADDRESS: 933 Main St.
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PHONE: 7-6481. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:00 A.M. to midnight. NEWS-
PAPER AFFILIATION: The Hartford Times.
NEWS SERVICES: Press Radio Bureau and
Associated Press. TRANSCRIPTION SERVICES:
Associated Music Publishers, Standard Radio.

PERSONNEL

Station Manager .......... Cedric W. Foster
Commercial Manager ....... Norbert O’'Brien
Program Director ............ Walcott Wyllie
Chief Engineer ......... Richard K. Blackburn

POLICIES

Takes no liquor advertising of any kind or
nature Wwhatsoever. Will take foreign lan.
guage programs but reserves at all times the
right of absolute supervision of accounts on
such programs.

Merchandising: Able to accord commercial
program news space in The Hartford Times
but not too heavy a story. The Times will
not publicize ils own programs fo the ex-
clusion of the other stations in Hartford and
feels that too much publicity is taking an un-
fair advantage.

REPRESENTATIVE
]. P. McKinney & Son

L

WTIC

HARTFORD
NBC (RED)}-—YANKEE NETWORK

FREQUENCY: 1040 Xc. POWER: 50000
Watts. OWNED BY: Travelers Indemnity Co.
OPERATED BY: Travelers Broadcasting Serv-
ice Corp. BUSINESS ADDRESS: 26 Grove St.
PHONE: Hartford 2-3181. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Avon. TIME
ON THE AIR: (Daily) 6:00 AM. to 1:00 A.M.;
(Sunday) 8:45 A.M. to 1:00 A.M. NEWS SERV.-
ICE: Yankee Network News. TRANSCRIPTION
SERVICE: World Library Service.

PERSONNEL

Chief Announcer ... ............ Fred Wade
Station Manager ... ......... P. W. Morency
Sales Manager .. .. .......]1. F. Clancy

Publicity Director .. .. G. Malcolm-Smith
Musical Director ............ Moshe Paranov
Chief Engineer ................ J. C. Randall

POLICIES

Beer and light wine adverlising accepied.
Hard liquor advertising is not acceptable to
the siation.

Merchandising in connection with commer-
cial programs is done at the client's expense.

All new programs are publicized in our
general program resume.

REPRESENTATIVE
Weed & Company
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WNBC

“SERVING CENTRAL CONNECTICUT”
NEW BRITAIN—EST. 1935
REGIONAL AFFILIATION (?)

FREQUENCY: 1380 Kc. POWER: 250 Watts.
OWNED BY: State Broadcasting Corp. OPER-
ATED BY: State Broadcasting Corp. BUSINESS
ADDRESS: 147 Main St. PHONE: 240-1. STU-
DIO ADDRESS: 147 Main St. TRANSMITTER
LOCATION: Cedar St. Newington. TIME ON
THE AIR: 7:00 A.M. to local sunset. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: Standard Library.

PERSONNEL
President................... Patrick ]J. Goode
Commercial Manager............ R. W. Davis
Chief Announcer............... Hal Goodwin
Station Manager........... Richard W. Davis
Publicity Director............. Milt Berkowitz
Musical Director............... Doris M. Peck
Chief Engineer............... Rogers B. Holt

POLICIES

All contracts subject to station approval and
governmental regulations. The station reserves
the right to refuse or discontinue any adver-
tising for reasons satisfactory to the manage-
ment. All talks, programs, political speeches,
contests, confinuities, etc., must be submitted
in advance for review by the program director.

.
“NEW HAVEN'S OWN STATION”
NEW HAVEN—EST. 1935
FREQUENCY: 900 Kc. POWER: 500 Watts.
OWNED BY: Patrick ]J. Goode. OPERATED BY:
City Broadcasting Corp. BUSINESS ADDRESS:
221 Orange St. PHONE: 8-1133. STUDIO
ADDRESS: 221 Orange St. TRANSMITTER
LOCATION: West Haven. TIME ON THE AIR:

Sunrise to local sunset. NEWS SERVICE:
Transradio Press. MAINTAINS ARTISTS’ BU-
REAU. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNEL
President................... Patrick ]. Goode
Commercial Manager. ........ James T. Milne
Artists’ Bureau Head....... Marion Reynolds
Chief Announcer............. Charles Wright
Station Manager. ... .. .. ...... James T. Milne
Sales Manager............... James T. Milne
Publicity Director............ Sidney Golluboff
Musical Director............ Marion Reynolds
Chief Engineer........... ]. Gordon Keyworth

POLICIES

Accepts beer and wine advertising and
programs in [talian and Polish as these are
the two dominant foreign nationalities in lo-
cality. All script material must be submitted
two weeks in advance of program and must
comply with all legislative demands such as
FCC rulings . . . particularly in food and drug
copy. Musical programs must be submitted one
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week in advance in order to allow for clear-
ing of restricted numbers.

Merchandising: Handles all requests for
samples by sending people to their neighbor-
hood stores where product has distribution:
also handle contest awards.

On occasion contacts dealer outlets, retail
outlets and obtains distribution for products.

REPRESENTATIVE

Gene Furgason & Co.

.

“"THI: FRIENDLY VOQICE OF THE

THAMES"
NEW LONDON—EST. 1936
YANKEE-COLONIAL-MUTUAL
FREQUENCY—1500 Kc. POWER: 100 Watts.

OWNED BY: Thames Broadcasting Corp.
OPERATED BY: Thames Broadcasting Corp.
BUSINESS ADDRESS: Mohican Hotel. PHONE:
New London 3353-4. STUDIO ADDRESS: Mohi-
can Hotel. TRANSMITTER LOCATION: Win-
throp Point, TIME ON THE AIR: 7:30 A.M. to
local sunset. MAINTAINS ARTISTS' BUREAU.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President....................... R. ]J. Morey
Commercial Manager............ G. ]. Morey
Advertising Manager.......... Robert Howell
Artists’ Bureau Head.......... .. Len Stevens
Chief Announcer.......... Paul R. Swimelar
Station Manager................ G. ]. Morey
Sales Manager.............. Charles Barnes
Publicity Director................ G. J. Morey
Musical Director.......... Richard Benvenuti
Chief Engineer................. Neil Spencer

POLICIES
No special liquor or foreign language

restrictions.

.

“VOICE OF WATERBURY"”
WATERBURY—EST. 1934
INTERCITY

FREQUENCY: 1190 Kc. POWER: 100 Walits.
OWNED BY: WATR Co., Inc. OPERATED BY:
WATR Co., Inc. BUSINESS ADDRESS: 71
Grand St. PHONE: 3-5161. STUDIO ADDRESS:
71 Grand St. TRANSMITTER LOCATION: 47
Grand St. TIME ON THE AIR: 7:30 A.M. to
8:00 P. M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: C. P. MacGregor.

PERSONNEL
President.................... Harold Thomas
Commercial Manager........ .. .. Sam Elman
Advertising Manager............ Sam Elman
Chief Announcer...... ....... James Parker
Station Manager............. Harold Thomas
Sales Manager.................. Sam Elman

Publicity Director..... ......... Chas. Cutler
Musical Director. . ......... . .Romeo Delfino
Chiet Engineer............... Norman Blake
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POLICIES

No special policies or restrictions.

*
“THE PIONEER HIGH FIDELITY
BROADCASTING STATION"

WATERBURY—EST. 1934
MUTUAL-COLONIAL

FREQUENCY: 1530 Kc. POWER: 1000 Watts.
OWNED BY: American-Republican, Inc. OP-
ERATED BY: Same. BUSINESS ADDRESS:
136 Grand St., Waterbury—152 Temple St..
New Haven. PHONE: Waterbury 3-1125—
New Haven 7.1243. TIME ON THE AIR: 8:00
AM. to 12:00 midnightt NEWSPAPER AF.
FILIATION: Waterbury Republican and Water-
bury American. NEWS SERVICE: United
Press. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTICN SERVICE: NBC Thesaurus.

PERSONNEL
President.................. .. ... W. 1. Pape
Commercial Manager.............. E. ]J. Frey
Advertising Manager. ... ... ... .. .. E. ]. Frey
Artists Bureau Head.. ... ... .. D. H. Halpern
Chief Announcer.............. D. H. Halpern
Station Manager. ... .............. E. ]. Frey
Sales Manager. . ... ... ... ..... E. J. Frey
Publicity Director......... ..... E. Christy Erk
Musical Director. .. ........ ... D. H. Halpern
Chief Engineer.......... ... .. .. S. E. Warner

POLICIES

No special restrictions as to liquor or foreign
language programs,

Merchandising: The merchandising depart-
ment of the Waterbury Republican and Amer-
ican is occasionally used for regular mer-
chandising service requested by national ad-

vertisers.
REPRESENTATIVE
Joseph Hershey McGillvra

DELAWARE

Number of Families 64,270
Retail Sales $76.877.000

Population 261,000

Number of Radio Homes 52,850

Auto Registrations 56,629

WDEL

WILMINGTON—EST. 1922
NBC (RED)—INTER-CITY- MASON DIXON

FREQUENCY: 1120 Kc. POWER: 500 watts,
d.; 250 watts, n. OWNED BY: WDEL, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
10th and King Sts. PHONE: 7268. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
North East Boulevard. TIME ON THE AIR:
9:00 A.M. to midnightt NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:

Lang-Worth,
PERSONNEL

President .............. Clair R. McCollough
Commercial Manager....... J. Gorman Walsh
Program Manager..... ....... Edw. Browning
Station Manager........... J. Gorman Walsh
Publicily Director. ... ............ Lonny Starr
Chief Engineer........ ......... J. E. Mathiot

POLICIES

Station reserves the right to censor copy.

REPRESENTATIVE
Paul H. Raymer Co.
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WILM

WILMINGTON—EST. 1922
MASON DIXON GROUP

FREQUENCY: 1420 Kc. POWER: 100 watts.
OWNED BY: Delaware Broadcasting Co., Inc.
OPERATED BY: Same. BUSINESS ADDRESS:

920 King St. PHONE: 7268. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Carrcroft. TIME ON THE AIR: 7:00 AM. to

9:00 P.M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Lang-Worth.

PERSONNEL
President .............. Clair R. McCollough
Commercial Manager......]. Gorman Walsh
Program Manager...... .. ... Sidney Horwitz
Station Manager.... ....... J. Gorman Walsh
Publicity Director....... ...... ... Irene Barry
Chief Engineer................. J. E. Mathiot
POLICIES

Station reserves the right to censor copy.
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DISTRICT OF GOLUMBIA

Population 627.000

Reiail Sales $330,813,000

Number of Families 159,950

Number of Radio Homes 145,510
Auto Registrations 181,319

WIiSsv
WASHINGTON, D. C.—EST. 1926

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1460 Kc. POWER: 10100
Watts. OWNED BY: Columbia Broadcasting
System. OPERATED BY: Columbia Broadcast-
ing System. BUSINESS ADDRESS: 817 Earle
Bldg. PHONE: Metropolitan 3200. STUDIO
ADDRESS: 817 Earle Bldg. TRANSMITTER LO-
CATION: Mt, Vernon Memorial Highway—412
miles south of White House. TIME ON THE
AIR: (daily) 7:00 AM. to 1:00 A.M. (Sunday)
8:00 A.M. to 1:00 AM. NEWS SERVICE: United

Press. TRANSCRIPTION SERVICE: Full facili-
ties.
PERSONNEL
Commercial Manager. ... ... A. D. Willard, Ir.
Chief Announcer......... ....... Larry Elliott
Station Manager............ A. D, Willard, Jr.
Publicity Director. ... ............. Ann Gillis
Chief Engineer...... ... .......... Clyde Hunt
POLICIES

Dcoes not accept liquor advertising, has no
foreign language accounts, and follows the
general policies of the Columbia Broadcasting

System.
REPRESENTATIVE
Radio Sales

*

WMAL
WASHINGTON, D. C.—EST. 1925

NATIONAL BROADCASTING CO.
(BASIC BLUE)

FREQUENCY: 630 Kc. POWER: 500 Watts.
d.; 250 Watts, n. OWNED BY: M. A. Leese
Radio Corp. OPERATED BY: National Broad-
casting Co. BUSINESS ADDRESS: TransLux
Bldg. Phone: District 0300. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
712—11th St. TIME ON THE AIR: 6:30 A.M.
to 2:00 A M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICES: NBC Thesaurus.
NAB Library.
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PERSONNEL
President. ... ...... ... ... ... Norman Leese
Commercial Manager......... John H. Dodge
Advertising Manager....... . .. John H. Dodge
Station Manager........ Kenneth H. Berkeley
Sales Manager. . ... .. ........ John H. Dodge
Publicity Director. ... . ..... ... Phebe M. Gale
Musical Director.. ... ........... Fred Shawn
Chief Engineer................ A. E. Johnson

POLICIES
Does not accept hard liquor or wine adver-
tisements, nor foreign language accounts. NBC
policies apply otherwise.

REPRESENTATIVE

National Broadcasting Co., Inc.

*

WOL

"MUTUAL'S STATION FOR THE DISTRICT
OF COLUMBIA”

WASHINGTON, D. C.—EST. 1927
MUTUAL—INTERCITY

FREQUENCY: 1310 Kc. POWER: 100 Watts,
OWNED BY: American Broadcasting Co. OP-
ERATED BY: American Broadcasiing Co. BUSI-
NESS ADDRESS: 1627 K St. N.W. PHONE:
Meiro 0012-3-4. STUDIO ADDRESS: 1627 K St.
N.W. TRANSMITTER LOCATION: Annapolis
Hotel. TIME ON THE AIR: 7:00 A.M. to 1:00
A M. NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICES: Associated Music Pub-
lishers, Standard Music Library, Lang-Worth
Productions and NAB Library.

PERSONNEL
President. ... ...... .. ... ... ... Le Roy Mark
Station Manager............. ... W. B. Dolph
Commercial Manager.......... Henry V. Seay
Chief Announcer......... Stephen McCormick
Sales Manager............... Henry V. Seay
Publicity Director. .. ............ M. E. Cronan
Musical Director............... Frank Burger
Chiet Engineer................... H. H. Lyon
POLICIES

Liquor and beer ads carried on week days
only. No disease cures. Controversial sub-
jects only when of news value.
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Foreign language programs accepted only
if, in station’s opinion, there are enough of
that nationality located within transmitter
service area to justify broadcast.

Merchandising features: On coniracts for 13
weeks or more, letters will be mailed to whole-
salers, retailers and chain store buyers to ac-
quaint them with the radio program. First
50 letters mailed at no cosi to client; additional
letters charged at cost. Display material will
be distributed to key chains. Publicity re-
leases are sent to some 25 newspapers and
trade journals. Station break announcements
are made prior to all new programs going
on the air. without cost to advertiser.

REPRESENTATIVE

Transamerican Broadcasting & Television Corp.
.
WASHINGTON, D. C.—EST. 1923
NATIONAL BROADCASTING CO.
(BASIC RED)

FREQUENCY: 950 Kc. POWER: 1000 Watts,
d.;: 500 Watts, n. OWNED BY: National

Broadcasting Co. OPERATED BY: Same.
BUSINESS ADDRESS: TransLux Bldg. PHONE:

District 0300. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: 3308—14th St
TIME ON THE AIR: 6:00 A.M. to 1:00 A.M.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICES: NBC Thesaurus & NAB
Library.

PERSONNEL
President..................... Lenox R. Lohr
Commercial Manager......... John H. Dodge
Advertising Manager. ... ... ... John H. Dodge
Station Manager..... ... Kenneth H. Berkeley
Sales Manager............... John H. Dodge
Publicity Director............. Phebe M. Gale
Musical Director................ Fred Shawn
Chief Engineer................ A. E. Johnson

POLICIES

We will not accept hard liquor or wine ad-
vertisements, or foreign language accounts.
NBC policies apply otherwise.

REPRESENTATIVE

National Broadcasting Co., Inc.

FLORIDA

Retail Sales $425,807,000

Population 1,670,000
Number of Families 421,025

Number of Radio Homes 267,090

Auto Registrations 386,907

WFLA

“SERVING THE TAMPA TRADE
TERRITORY™

CLEARWATER—EST. 1925
NATIONAL BROADCASTING CO.

FREQUENCY: 620 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Fla. West
Coast Broadcasting Co., Inc. OPERATED BY:
Fla. West Coast Broadcasting Co., Inc. BUSI-
NESS ADDRESS: Tair Bldg., Tampa. PHONE:
M H 1828- and H 1829, Tampa—Clearwater
2753. STUDIO ADDRESS: Tair Bldg., Tampa.
TRANSMITTER LOCATION: Bayview. TIME
ON THE AIR: 7:00 A.M. to midnight. NEWS
SERVICE: Press Radio Bureau. MAINTAINS
ARTISTS’ BUREAU. TRANSCRIPTION SERV-
ICE: Own recording equipment,

PERSONNEL
President. .. ................. .. H. H. Baskin
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Com. Mgr. & V-P......... .. W. Walter Tison
Advertising Manager........ W. Walter Tison
Artists’ Bureau Head.......... Maxine Jones
Chietf Announcer................ Mardi Liles
Station Manager............ W. Walter Tison
Sales Manager. ... ... Melvin A. Myer (Local)
Publicity Director............ Thos. A. Morton
Musical Director. ... ... .......... Paul Jones
Chief Engineer................. Joe Mitchell
POLICIES
Ligquor programs must be in good taste.

Foreign language programs not accepted.

Limited merchandising is offered in keep-
ing with size of the account. Exploitation is
carried out in accord with wishes of advertiser
and at his expense,

REPRESENTATIVE

Gene Furgason & Co,
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WMFJ

“THE TOPS IN PROGRAMS AT THE TOP
OF YOUR DIAL”

DAYTONA BEACH—EST. 1934

FREQUENCY: 1420 Kc. POWER: 100 Walis.
OWNED BY: W. Wright Esch, OPERATED BY:
W. Wright Esch. BUSINESS ADDRESS: 1262
Magnolia Ave. PHONE: 91. STUDIO AD-
DRESS: 126v2 Magnolia Ave. TRANSMITTER
LOCATION: 1262 Magnolia Ave. TIME ON
THE AIR: 8:00 A.M. to 11:00 P.M. (daily):
8:00 A.M. to 9:00 P.M. (Sunday). NEWS SERV-
ICE: Radio News Assoc.

PERSONNEL

Commercial Manager............... Ed Sims
Chief Announcer................ Ray Clancy
Station Manager............ W. Wright Esch
Chief Engineer............. W. K. Ellenwood

POLICIES

No liquor accounts accepted.

REPRESENTATIVE

Cox & Tanz, Inc.

.
“THE VOICE OF FLORIDA”
GAINESVILLE
FREQUENCY: 830 Kc. POWER: 5000 Watts.

OWNED BY: State and University of Florida.
OPERATED BY: Same. BUSINESS ADDRESS:
University Campus. PHONE: 1000 Ext. 55.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Daytime
to local sunset at Denver, Colo. TRANSCRIP-
TION SERVICE: World Broadcasting System.
NAB Library.

PERSONNEL

Station Executive ........... Garland Powell

Asst. Director............ Russell McCaughan
Chief Announcer.............. George Walsh
Chief Engineer.................. Joseph Weil

POLICIES

Advertising of alcoholic beverages not ac-
cepied. Foreign language accounts and pat-
ent medicine accounts not accepted.

WIJAX

(SUMMER) “WJAX, JACKSONVILLE 1IN
FLORIDA, THE LAND OF OCEAN
BREEZES™
(WINTER) “WJAX, JACKSONVILLE 1IN

FLORIDA, THE LAND OF SUNSHINE"”
JACKSONVILLE—EST. 1925
NATIONAL BROADCASTING CO.

FREQUENCY: 900 Kc. POWER: 5000 Watts,

d.; 1000 Watts. n. OWNED BY: City of
Jacksonville. OPERATED BY: Same. BUSI-
NESS ADDRESS: No. 1 Broadcast Place. PHONE:
5.5821-2. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Hyde Park Couniry Club.
TIME ON THE AIR: {(daily) 7:00 A.M. 1o 1:00
A.M.—(Sunday) 8:00 A.M. to midnight.
TRANSCRIPTION SERVICE: NBC Thesaurus.
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PERSONNEL
Commissioner in Charge..... Thos. C. Imeson
Station Manager and Chief
Engineer. ............. John T. Hopkins, III
Merchandising Manager. ... ... Ralph Feather

POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepling beer and wine.

Merchandising: Merchandising manager as-
sists in making merchandise displays, send-
ing out mimeographed letters and other types
of merchandising requested by sponsors, there
being no charge other than material used,
stationery, stamps, etc.

REPRESENTATIVE
Craig & Hollingbery, Inc.

*
JACKSONVILLE—EST. 1934
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Fla. Broadcast-
ing Co. OPERATED BY: Fla. Broadcasting Co.
BUSINESS ADDRESS: P. O. Box 4428. PHONE:
5-4387-8. STUDIO ADDRESS: Atlantic National
Bank Bldg. TRANSMITTER LOCATION: South
Jacksonville. TIME ON THE AIR: 7:00 A.M. to

midnightt NEWS SERVICE: United Press.
‘TRANSCRIPTION SERVICE: World Library.
PERSONNEL
President. ..................... .. Frank King
Chief Announcer................ Chas. Stone
Musical Director.......... ... . .. Marie Elliott
Chief Engineer................. H. B. Greene
POLICIES

No hard liquor advertising accepted. Carries
out a monthly distribution check on all food
and drug items.

REPRESENTATIVE
Paul H. Raymer Co.

.
LAKELAND—EST. 1936

FREQUENCY: 1300 Kc. POWER: 100 Watts.
OWNED BY: Lake Region Broadcasting Co.
OPERATED BY: Lake Region Broadcasting Co.
BUSINESS ADDRESS: New Florida Hotel.
PHONE: 2128. STUDIO ADDRESS: New Florida
Hotel. TRANSMITTER LOCATION: Lakeland.
TIME ON THE AIR: Full Time License. TRAN.
SCRIPTION SERVICE: C. P. MacGregor, World
Broadcasting System.

PERSONNEL

...................... John Reagin

POLICIES

Advertising of alcoholic beverages not ac-
cepted excepting beer and wine.

Manager
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The Station Where the
Nation Comes to Play! |
PRESENTS . . .
NATIONAL COVERAGE—A MASS MAR-

KET—CONCENTRATED IN SOUTH
FLORIDA

A varied program schedule designed for
entertainment . . . news . . . education

and other religious, educational,
civic and sports programs . . .

WKAT

MIAMI BEACH

1500 KC . . . at the TOP of the dial
- Western Eleetrie Highe FFidelity” FEaguipment
liaed exelusively,
Direet United  Press Teletype News Service.
Complefe Associted Music Scervice,
New  Baldwin Pianos and  Hammoml  Organ,
- Program oserviee  espectally designel for o local
interest,
Lovited in s own accousfically  treated  stu-
dios. entively air-conditioned—at 1759 N. Bay

Road, Mianii Beaeli

PENSACOLA, FLA.
INCREASES POWER TO

Watts

1LOOO

NO INCREASE IN RATES!

Number of radic hemes in day-time listening area wili
te more than five times the number reached by thic

statwon in 1937;_ covering the rich agricultural sections
of thern Florida and southern Alabama.

Niglhit«tire signal strength, through improved broadcast-
w faciities of WCOA, will be four times greater than
15t year!

for edtra radio value at no exira cost, include WCOA

| scuthern broadcast schedules.  Write direct tc

o

by e News

[laper cooperation

ournil Company, assuring thorough

epresented Dy

JOHN H. PERRY ASSOCIATES
WM. K. DORMAN, Manager
225 West 39th St., New York City—Tele. BRyant 9-3357
Chicago @ ODetroit @ Atlanta (R. J. Bidwell. San Francisco.
Los Angeles)
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n or representatives for complete details regarding !

wWiobD

“RADIO CITY OF THE SOUTH"
“BEST ON THE DIAL"

MIAMI—EST. 1926
NBC—(Red and Blue)

FREQUENCY: 610 Kc. POWER: 1000 Watts.
OWNED BY: lsle of Dreams Broadcasting Co.
OPERATED BY: Isle of Dreams Broadcasting

Co. BUSINESS ADDRESS: News Tower.
PHONE: 3-6444. STUDIO ADDRESS: News
Tower. TRANSMITTER LOCATION: Miami.

TIME ON THE AIR: 7:00 a.m. to 12:00 mid-
night (daily):; 8:00 a.m. to 12:00 midnight (Sun-

day). NEWSPAPER AFFILIATION: Miami
Daily News. NEWS SERVICE: United Press.
International News Service. TRANSCRIP-
T.ON SERVICE: NBC Thesaurus, Associated
Library.

PERSONNEL
President.................... D. ]. Mahoney
Vice-Pres. and Genl. Mgr....... Hal Leyshon
Commercial Manager....... ..... S. A. Vetter
Chief Announcer................ Bill Pennell
Station Manager............ Martin S. Wales
Publicity Director............ Martin S. Wales
Musical Director........... Earl Barr Hanson
Chiel Engineer............. Milton C. Scott Jr,

POLICIES

Advertising of alcoholic beverages, except-
ing beer and wine. nof accepted.
REPRESENTATIVE
Craig & Hollingbery, N. Y., Chicago
San Francisco, Atlanta

*

WQAM

“"THE VOICE OF TROPICAL AMERICA"

MIAMI—EST. 1921
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 560 Kc. POWER: 1000 watts.
OWNED BY: Miami Broadcasting Co. OP-
ERATED BY: Miami Broadcasting Co. BUSI-
NESS ADDRESS: Posial Bldg.. PHONE: 26121.
STUDIO ADDRESS: Postal Bldg. TRANSMIT-
TER LOCATION: 14th St. & Biscayne Bay.
TIME ON THE AIR: 6:00 a.m. to Midnight.
NEWS SERVICES: United Press, Transradio
Press. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNEL
President................... Fred W. Borton
Commercial Manager....... Norman MacKay
Advertising Manager.... ... Norman MacKay
Artists Burequ Head......... Hazel McGuire
Chief Announcer............... Walt Svehla
Station Manager................. Fred Mizer
Sales Manager............. Norman MacKay
Publicity Director.............. Leslie Harris
Musical Director.............. Jack Thurston
Chiel Engineer............ .... Ralph Nulsen
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POLICIES

No liquor except light wines, beer. Will
take Spanish programs if English equivalent
used at same time.

Merchandising: Direct mail, surveys, and
generai assistance.

REPRESENTATIVE

Gene Furgason & Company

.
MIAMI BEACH—EST. 1937
FREQUENCY: 1500 Kc. POWER: 100 Watis.
OWNED BY: A. Frank Katzentine. OPERATED
BY: Same. BUSINESS ADDRESS: 1759 N. Bay
Rd. PHONE: 5.7471. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:00 A.M. to 12:30 P.M. NEWS
SERVICE: United Press. TRANSCRIPTION

SERVICE: Associated Music Library.

PERSONNEL
Owner ................ A. Frank Kaizentine
Station Manager ............ Jan Musselman
Asst. Station Manager ..... Beity Lee Taylor

¢
ORLANDO-—EST. 1924

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 580 Kc. POWER: 5000 Watts,
d.; 1000 watis, n. OWNED BY: Orlando
Broadcasting Co., Inc. OPERATED BY: Or-
lando Broadcasiing Co., Inc. BUSINESS AD-
DRESS: Fi. Gatlin Hotel, 563 N. Orange Ave.
PHONE: 6181.5957. STUDIO ADDRESS: Ft.
Gatlin Hotel, 563 N. Orange Ave.; Deland
Extension Studio: Chamber of Commerce Bldg.,
Deland. TIME ON THE AIR: (daily) 7:00 a.m.
to 12:15 a.m., (Sunday) 7:30 a.m. to 12:15 a.m.
NEWS SERVICE: United Press. MAINTAINS
ARTISTS BUREAU: TRANSCRIPTION SER-
VICE: World Library.

PERSONNEL
President.............. Col. Geo. C. Johnsion
Commercial Manager.. ... Harold P. Danforth
Local Advertising Manager..... J. M. Pedrick
Artists Bureau Head............. W. Kimble
Chief Announcer.......... W. Gage McBride
Station Manager. ... .... .. Harold P. Danforth
Sales Manager........... Harold P. Danforth
Publicity Director........... Lenoir Cushman
Program Director.............. Emily Beckett
Musical Director. ... ... ........ Walter Kimble
Chief Engineer.............. J. E. Yarbrough

POLICIES

Wine and beer only: no liquor. Foreign
lanquage programs not accepted because of
extremely limited number of foreign speaking
{amilies within service area.

REPRESENTATIVE

Paul H. Raymer Company

WDBO
| FLORIDA’S 2nd BEST
| STATION

e T

e P9y, Y
o [y, [t
v I arcinf :€"'

" IMARY 8 SECONDAR
WDBO-ORLA] SN
e AT, AT

5000 WATTS DAY
" 1000 WATTS NIGHT

| CBS Affiliate
. WDBO—Orlando, Florida
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WCOA

“VOICE OF WEST FLORIDA"
PENSACOLA—EST. 1926
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1340 Kc. POWER: 1000
Watts. OWNED BY: Pensacola Broadcasting
Co. OPERATED BY: Pensacola Broadcasting
Co. BUSINESS ADDRESS: P. O. Box 1368.
STUDIO ADDRESS: San Carlos Hotel. TRANS-
MITTER LOCATION: Pensacola Bay Bridge.
TIME ON THE AIR: 7:00 p.m. to 11:00 p.m.
NEWSPAPER AFFILIATION: News-Journal Co.
NEWS SERVICE: Press Radio Bureau. TRANS-
CRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President. ... ................. John H. Perry
Commercial Manager......... .. R. R. Powell
Chief Announcer............... Jas. Hendrix
General Manager...... .. Henry G. Wells, Jr.
Musical Director.......... .... C. J. Edmiston
Chiet Engineer............. Beecher Hayford
POLICIES

No liquor: advertising copy week in ad-
vance—foreign population negligible.

WE HAVE

TRIPLED
OUR

BUSINESS

IN ONE

YEAR |

WIN

WEST PALM BEACH, FLORIDA

e
'

WEED AND CO., NEW YORK
NATIONAL REPRESENTATIVES |

Merchandising: Letters to trade — special
posters in stores. taxicab {rear tfire covers),
posters on all municipal vehicles. Trade sur-

veys.
REPRESENTATIVE
John H. Perry Assoc.

.
"THE BIRTHPLACE OF A NATION"

ST. AUGUSTINE—EST. 1937

FREQUENCY: 1210 Kec. POWER: 250
Watts (daytime). OWNED BY: Fountain of
Youth Properties, Inc. OPERATED BY: Foun-
tain of Youth Properties, Inc. BUSINESS AD-
DRESS: Fountain of Youth Gardens. PHONE:
1400. STUDIO ADDRESS: Fountain of Youth
Gardens. TRANSMITTER LOCATION: Foun-
tain of Youth Gardens. TIME ON THE AIR:
7:30 a.m. to 11:00 p.m. EST. NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
President.. ... .. ... ... . ... . Walter B. Fraser
Commercial Manager.... .. ... R. D. Hudiburg
Advertising Manager. ... .. ... R. D. Hudiburg
Station Manager....... .. .. .. .. R. M. Tigert
Sales Manager. ... . .. ..... .. R. D. Hudiburg
Program Director. ... ... .. .. .. Ruth Tanksley
Chietf Engineer...... ... .. .. Bradley Overton

POLICIES

Does not accept liquor advertising.

REPRESENTATIVE

Wellman Service

*
"WHY STAY UP NORTH"

ST. PETERSBURG—EST. 1928
NATIONAL BROADCASTING CO.

FREQUENCY: 620 Kc. POWER: 5000 Watts-
d., 1000 wattsn. OWNED BY: Chamber of
Commerce. OPERATED BY: Chamber of
Commerce. BUSINESS ADDRESS: P. O. Box
177. PHONE: 4747-8. STUDIO ADDRESS:
Recreation Pier. TRANSMITTER LOCATION:
Bayview. TIME ON THE AIR: 7:00 a.m. to
1:00 a.m.—Tues., Thurs.,, Sat. & Sun. NEWS
SERVICE: International News Service. MAIN.
TAINS ARTISTS’ BUREAU. TRANSCRIPTION
SERVICE: World Broadcasting System.

PERSONNEL
of
“CONTROL BOARD"”
Commercial Manager. .. ... Harold H. Meyer
Chief Announcer............... Louis J. Link
Station Manager. . . .. T, Harold H. Meyer
Sales Manager..... ... ... ..... Jerry Wigley
Chief Engineer............ .., .. Louis J. Link
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POLICIES

Beer and ale accounts accepted. No hard
liquors—{in line with NBC policy). No for-
eign language accounts. Advance copy for
approval on all Patent Medicine acc’ts.

Uses large poster cards front and rear of
Municipal Railway Cars, as part of merchan-
dising plan.

REPRESENTATIVE

Transamerican Broadcasting & Television
Corp.

WTAL

“VOICE OF FLORIDA’S CAPITAL CITY"

TALLAHASSEE—EST. 1935

FREQUENCY: 1310 Kec. POWER: 250
Watts-d., 100 Watts-n. OWNED BY: Fla. Cap-
ital Broadcasters, Inc. OPERATED BY: Fla.
Capital Broadcasters, Inc. BUSINESS AD-
DRESS: Thomasville Rd. PHONE: 1310-R.
STUDIO ADDRESS: Thomasville Rd. TRANS.
MITTER LOCATION: Thomasville Rd. TIME
ON THE AIR: 8:00 a.m. to 10:00 p.m. NEWS
SERVICE: United Press. MAINTAINS ARTISTS
BUREAU: TRANSCRIPTION SERVICES: World
Broadcasting System.

PERSONNEL

President ............ .. .. .. Gilbert Freeman
Station Manager....... .. .. Richard Kingston
Musical Director................ Lillian Kalil
Chief Engineer.................. J. H. Bailey

POLICIES

Does not accept liquor advertising.

REPRESENTATIVE

World Broadcasting System

WDAE

TAMPA—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1220 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Tampa Times
Company. OPERATED BY: Tampa Times Com-
pany. BUSINESS ADDRESS: Tampa Terrace
Hotel. PHONE: M-1818. STUDIO ADDRESS:
Tampa Terrace Hotel. TRANSMITTER LOCA-
TION: Forest Hills Country Club, Area. TIME
ON THE AIR: 7:00 AM. to 12:00 midnight.
NEWSPAPER AFFILIATION: Tampa Daily
Times. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Standard Radio.

i~

U

PERSONNEL
President ............... ... David E. Smiley
Commercial Manager ......... L. S. Mitchell
Chief Announcer ....... Kenneth W. Skelton
Station Manager ............ .. L. S. Mitchell

Publicity Director
Musical Director
Chief Engineer

......... Virginia L. James
............. Dr. M. Platner
........... Wm. Pharr Moore

POLICIES

Hard liquor advertising not carried. Beer
and light wine advertising accepted. Pro-
grams in Spanish carried reqularly.

Reasonable amcunt of window display.
local calls, letter service and newspaper lie-
ins are avdailable.

REPRESENTATIVE
E. Katz Special Adv. Agency

WINO

“THE VOICE OF WEST PALM BEACH"

WEST PALM BEACH—EST. 1936
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1200 kc. POWER: 250 watts-
d.. 100 watts-n. OWNED BY: Hazlewood, Inc.
OPERATED BY: Hazlewood, Inc. BUSINESS
ADDRESS: P. O. Box 189. PHONE: 5157.8.
STUDIO ADDRESS: 1415 Okeechobee Road.
TRANSMITTER LOCATION: 1415 Okeechobee
Road. TIME ON THE AIR: 7:00 a.m. to 12:30
a.m. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: World Broadcast-
ing Co.

PERSONNEL
President-General Manager. Geo. A. Hazelwood
Vice-President................... Jay O’Brien
Commercial Manager. . . .. Geo. A. Hazlewood
Secretary-Treasurer. . .. ..Miss Louise De Lea
Chief Announcer................ Ben Decker
Sales Manager...... .. .. Geo. A. Hazlewood
Publicity Director..... ... Geo. A. Hazlewood
Musical Director. ... ... .. .. Mrs. C. C. Abboit
Chief Engineer.......... ....... F. G. Carroll

POLICIES

Beer and wine acc’ts only: no hard liquor.
No foreign language programs to date.

Merchandising: The publicity dept. coop-
erates with sponsor in every way possible.

REPRESENTATIVE
Weed & Company
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GEORGIA—

Retail Sales $484,693.000

Population 3.085.000
Number of Families 687.640

Number of Radio Homes 256,060

Auto Registrations 410,583

WGPC

“VOICE OF S. W. GEORGIA™
ALBANY—EST. 1934
FREQUENCY: 1420 Kc. POWER: 100 Watts.

OWNED BY: J. W. Woodruff, Sr. OPERATED
BY: ]J. W. Woodruff, Sr. BUSINESS ADDRESS:
1274  N. Jackson. PHONE: 1371-1370.

STUDIO ADDRESS: 127%2 N. Jackson. TRANS-
MITTER LOCATION: 127% N. Jackson. TIME
ON THE AIR: 7:00 a.m. to 9:30 p.m. NEWS
SERVICE: Local news. TRANSCRIPTION
SERVICE: Associated Music.

PERSONNEL
President................ J. W. Woodruff, Sr.
Chief Announcer.............. Hubert Batey
Station Manager. . ............ R. L. Finch, Jr.
Sales Manager. ... ........... R. L. Finch, Jr.
Chief Engineer............. Jim Cunningham

POLICIES
No special policies or restrictions.
REPRESENTATIVE

J. ]. Devine & Assoc.

WGAU~

ATHENS—EST. 1938

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: ]. K. Patrick
& Co. OPERATED BY: ]. K. Patrick & Co.
BUSINESS ADDRESS: Athens. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: Full Time License.

* Operating under C. P. issued by FCC. at
time of going to press.

.

“ATLANTA’S WAVE OF WELCOME"”
ATLANTA—EST. 1937
NBC—(BLUE)

FREQUENCY: 1450 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Liberty Broad-
casting Co. OPERATED BY: The Atlanta
Journal. BUSINESS ADDRESS: Western Union
Bldg. PHONE: Main 5101-3. STUDIO AD-
DRESS: Western Union Bldg. TRANSMITTER
LOCATION: East Atlanta. TIME ON THE AIR:
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6:30 AM. to 1:00 A.M. NEWSPAPER AFFILI-
ATION: The Atlanta Journal (Operates the
station and owns stock in same). NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: World Transcription Library.

PERSONNEL

President .................... John A. Brice
Commercial Manager ... .. Jess M. Swicegood
Chief Announcer ............ Earle ]J. Pudney
Station Manager ......... Jess M. Swicegood
Musical Director ............ Earle ]J. Pudney
Chief Engineer .............. Clif H. Hanson

POLICIES
No liquor accounts accepted. No Chiro-
practic accounts accepted.
Merchandising: Sponsors receive full co-

operation and publicity through the pages of
the radio section of the Atlanta Journal and
all other mediums are charges to the account
at cost to the station.

REPRESENTATIVE
Edward Petry Co.. Inc.

WATL

“FIRST IN ATLANTA"

ATLANTA—EST. 1931

FREQUENCY: 1370 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Atlanta Broad-
casting Co. OPERATED BY: Same. BUSI-
NESS ADDRESS: Henry Grady Bldg. PHONE:
Walnut 4377-8. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Atlanta. TIME
ON THE AIR: 6:00 AM. fo 1:00 AM. (all
night Sat). NEWS SERVICE: International
News Servicee TRANSCRIPTION SERVICE:
Associated Music.

PERSONNEL

President. .. ... .... ... ....... . W. Woodruff
General Manager . ... ... Maurice C. Coleman
Chief Announcer................ Dick Pyron
Sales Manager ......... Maurice C. Coleman
Musical Director ................. Ken Keese
Chief Engineer .............. Jim Comer Jr.
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POLICIES

Accepts light wines and beer. Will accept
liquor when legalized in state. Accepts for-
eign language programs if English script is
furnished and passes usual policy rules.

Merchandising: Tabloid “newspapers” deliv-
ered to 75.000 homes regularly; blotters sup-
plied on all accounis that are of 52-week dura-
tion. Phone service to all women’s organi-
zations, etc.. intorming them of attractions.
Letters and post cards to dealer outlets, etc.
Expect to turn a portion of our national ad-
verlising over to clients.

REPRESENTATIVE

J. 1. Devine & Associates

¢
ATLANTA—EST. 1929

FREQUENCY: 890 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Georgia School
of Technology. OPERATED BY: Southern
Broadcasting Stafions, Inc. BUSINESS AD-
DRESS: Ansley Hotel. PHONE: Walnut 8441.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Atlanta. TIME ON THE AIR: Sun-
days, 7:00 A.M. to 12:00 midnight: Daily, 6:00
AM. to 12:00 midnightt NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL

General Manager ......... W. H. Summerville

REPRESENTATIVE

E. Katz Special Advertising Agency

¢
“THE VOICE OF THE SOUTH"

ATLANTA—EST. 1922

NBC—RED
FREQUENCY: 740 Kc. POWER: 50.000
Watts. OWNED BY: Atlanta Journal Co.

OPERATED BY: Atlanta Journal Co. BUSINESS

ADDRESS: Atlanta Biltmore Hotel. STUDIO
ADDRESS: Atlanta Biltmore Hotel. TRANS-
MITTER LOCATION: Near Tucker, Ga. TIME

ON THE AIR: Daily: 6:00 A.M. to 11:00 P.M.;
Sunday. 12:00 Noon to 11:00 P.M. NEWS-
PAPER AFFILIATION: Atlanta Journal. TRANS-
CRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
General Manager. . ... ... ... ... Lambdin Kay
Sales Manager.. .. ....... . John M. OQuller, Jr.
Program Director.............. Roy McMillen
Musical Director. . ........ ... Marcus Bartlett
Production Manager. . ........ Lessie Smithgall
Commercial Traffic Manager. ...Dana Walters
Transcription Editer...... ... Douglas Edwards
News Editor................ .. Ernest Rogers
Educational Director. . ... . . ... Louis T. Rigdon
Chief Engineer.......... . ... C. F. Daugherty
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POLICIES

All business accepted subject to the “Stand-
ard Conditions Governing Contracts and Or-
ders for Spot Broadcasting” adopted by the
National Association of Broadcasters in co-
operation with the American Association of
Advertising Agencies.

REPRESENTATIVE
Edward Petry & Company

*
“WHERE RADIO DOES WANDER"
AUGUSTA—EST. 1930
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1500 Ke. POWER: 250 Watts-
d.. 100 watts-n. OWNED BY: Augusta Broad.

casting Co. OPERATED BY: Augusta Broad-
casting Co. BUSINESS ADDRESS: 10th &
Broad Sts. PHONE: 2976-7-8. STUDIO AD-

DRESS: 10th & Broad Sts. TRANSMITTER LO-
CATION: North Augusta, S. C. TIME ON THE
AIR: 6:30 a.m. to Midnight. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
Sec. & Treas..................... F. ]. Miller
Commercial Manager.......... . .. T. Bennett
Advertising Manager. . ... ....... . T. Bennett
Artists Bureau Head.... .. .. James Davenport
Chiet Announcer........ ... James Davenport
Station Manager.............. W. R. Ringson
Sales Manager................... T. Bennett
Publicity Director.......... .. Ben Boeckman
Musical Director. .. ... ... .......... Al Carris
Chiet Engineer............ Harvey Aderhold
POLICIES

No liquor advertising.
Up o date merchandising department for
national accounts.

REPRESENTATIVE

]. ]. Devine & Assoc,

.
“THE VOICE OF FRIENDLY SERVICE”
COLUMBUS—EST. 1928
FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: The Columbus
Broadcasting Co., Inc. OPERATED BY: Same.
BUSINESS ADDRESS: 1420 2nd Ave. PHONE:
4300-1-2. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: 15th Ave.—30th Sit. TIME
ON THE AIR: 6:00 A.M. to 12:00 A.M., C.S.T.
NEWS SERVICE: International News Service.
MAINTAINS ARTISTS BUREAU. TRANSCRIP-
TION SERVICE: Associated Music.

PERSONNEL
President. ... ...... ... .. J. W. Woodruff, Sr.
Commercial Manager. .. ... D. T. Youngblood
Artists Bureau Head......... Elizabeth Alford

Chief Announcer Program Director

Bill Dougherty
Station Manager. ... ... ... . W. Woodruff, Jr.
Chief Engineer.. ... ... ... .. .... Oliver Heely
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WKEU

GRIFFIN—EST. 1934

FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: Radio Station WKEU. OPERATED
BY: A. W. Marshall, Jr. BUSINESS ADDRESS:
Griffin Hotel. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Daytime.

PERSONNEL

............... A. W. Marshdll, Jr.

L]
MACON—EST. 1922

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1180 Kc. POWER: 1000 Watts.
OWNED BY: Southeastern Broadcasting Co.
OPERATED BY: Southeastern Broadcasting
Co. BUSINESS ADDRESS: 211 Cotton Ave.
PHONE: 3131-2, STUDIO ADDRESS: 211 Cot-
ton Ave. TRANSMITTER LOCATION: Georgia
Place, Bellevue. TIME ON THE AIR: 6:45
a.m. to Sunset, Albuquerque. New Mexico.
NEWSPAPER AFFILIATION: Macon Telegraph
& News. NEWS SERVICE: Associated Press.
TRANSCRIPTION SERVICE: World Broadcast-
ing System. Radio Transcription Co. of Amer-

ica.
PERSONNEL
President, General Manager. ... .. E. K. Cargill
Commercial Manager........ Frank Crowther
Station Manager. ... .. .......... E. K. Cargill
Sales Manager........ ...... Frank Crowther
Publicity Director............ Wilton E. Cobb
Musical Director... ... ..... Allie V. Williams
Chief Engineer.......... George P. Rankin Jr.
POLICIES

No hard liquor advertising accepted.
Merchandising: Extent determined with each

WRGA

ROME—EST. 1929

FREQUENCY: 1500 Kc. POWER: 250 watts-
d., 100 watts-n. OWNED BY: Rome Broad-
casting Corp. OPERATED BY: Rome Broad-
casting Corp. BUSINESS ADDRESS: National
City Bank Bldg. PHONE: 1895. STUDIO AD-
DRESS: National City Bank Bldg. TRANS.
MITTER LOCATION: National City Bank Bldg.
TIME ON THE AIR: (daily} 6:30 a.m. to 10:00
p.m.. (Sunday) 9:00 a.m. to 10:00 p.m. NEWS
SERVICE: United Press.

PERSONNEL
President.................. John W. Quarles
Commercial Manager. ... ........ Price Selby
Chief Announcer............... Jimmy Kirby
Station Manager.......... ... Happy Quarles
Chief Engineer.... ... ...... Frank Murphree

REPRESENTATIVE
J. J. Devine & Assoc.
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WTOC

“WELCOME TO OUR CITY"

SAVANNAH—EST. 1929
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1260 Kc. POWER: 1000 Watts
(C.P. pending for 5000 Waits). OWNED BY:
Savannah Broadcasting Co. OPERATED BY:
Savannah Broadcasting Co. BUSINESS AD-
DRESS: P. O. Box 704. PHONE: Savannah 2-
0127. STUDIO ADDRESS: De Soto Hotel
TRANSMITTER LOCATION: Northwest of Sa-
vannah. TIME ON THE AIR: Daily, 6:30 A.M.
to 12:00 midnight; Sunday., 8:00 A.M. to 12:00
midnight. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: World Broadcast-

ing System., Lang-Worth.

PERSONNEL
President .................. W. T. Knight, ]Jr.
Advertising Manager ........... W. B. Smart
Siation Manager ........... W. T. Knight, Jr.
Sales Manager .......... .. Robert R. Feagin
Chiet Announcer .......... Weldon W. Herrin
Publicity Director ..
Chief Engineer

POLICIES

Liquor advertising not accepted. Will ac-
cep! foreign language programs provided tran-
scribed with atfidavit translating the program,
copy and material.

Merchandising: Signs on the sides of Dodge
Panel Truck: embossograph signs, mimeo-
graphed publicity releases, courtesy announce-
menis, personal contact of local dedlers, as-
sistance with dealer display, direct mail cam-

paigns.
REPRESENTATIVE

Paul H. Raymer Company

*

“GOOD MERCHANTS USE RADIO WPAX
IN THOMASVILLE"
THOMASVILLE—EST. 1934
FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: H. Wimpy. OPERATED BY: H.
Wimpy. BUSINESS ADDRESS: 117 Remington
Ave. PHONE: 909. STUDIO ADDRESS: 117
Remington Ave. TRANSMITTER LOCATION:
117 Remington Ave. TIME ON THE AIR: 7:00
a.m. to sunset. NEWSPAPER AFFILIATIONS:
Atlanta Georgian, Albany Herald, Albany.
Ga. Pelham Journal. Pelham, Ga. TRAN-

SCRIPTION SERVICE: Records exclusively.

PERSONNEL
Commercial Manager...... ... . Chas. Lawton
Station Manager. . ..... ... ... ... H. Wimpy
Chief Announcer.......... .. T. P. Walton, Jr.
Sales Manager................ Chas. Lawton
Chief Engineer.............. James W. Poole

POLICIES

Accepts beer and wine, no liquor. Very
few foreign language listeners in territory but
no restrictions on such accounts.
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WAYX

“VOICE OF SOUTH GEORGIA"”

WAYCROSS—EST. 1936

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Waycross
Broadcasting Co. OPERATED BY: Same.
BUSINESS ADDRESS: 620 Plant Ave. PHONE:
965. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Waycross. TIME ON THE
AIR: 7:00 A.M. to 9:00 P.M. NEWSPAPER
AFFILIATION: Waycross Journal - Herald.
NEWS SERVICE: United Press. MAINTAINS
ARTISTS BUREAU. TRANSCRIPTION SER-
VICE: World Broadcasting System.

PERSONNEL

President .................... Jack Williams
General Manager. ... ... ........ Jack Murray
Station Manager....... John J. Tobola, Acting
Musical Director............... Jerry Winters
POLICIES
Beer and wine advertising permitted. except
on Sunday.

Merchandising: Affiliation with Waycross
Journal-Herald permits added publicity on
programs. Cuts and stories of artists featured
are run in the paper.

REPRESENTATIVE
]. J. De Vine & Assoc.

IDAHO

Retail Sales $140,167,000

Population 493,000
Number of Families 118,000

Number of Radio Homes 86,140
Auto Registrations 133,037

is not high bat
BUT

we are the exclusive

i outlet for NBC
; programs in  ldaho
i KIDO BOISE, IDAHO
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KIDO

“THE VOICE OF IDAHO”
BOISE—EST. 1928

NATIONAL BROADCASTING COMPANY

FREQUENCY: 1350 Kc. POWER: 2500 Watts-
d., 1000 Wattssn. OWNED BY: C. G. Phillips
and Frank L. Hill. OPERATED BY: C. G. Phil-
lips and Frank L. Hill. BUSINESS ADDRESS:
Hotel Boise. PHONE: 660-1-3040. STUDIO
ADDRESS: Hotel Boise. TRANSMITTER LO-
CATION: 4Y2 miles NW. of city. TIME ON
THE AIR: 7:00 a.m. to 12:00 midnight. NEWS

SERVICE: United Press. TRANSCRIPTION
SERVICE: World Broadcasting System.
PERSONNEL
Commercial Manager........ Bonnie Scotland
Station Manager........... ... C. G. Phillips
Advertising Manager.......... C. G. Phillips
Chief Announcer............... Billy Phillips
Sales Manager........ . ....... W. E. Weaver
Publicity Director...... .. ...... Leroy Civille
Musical Director. . .............. Vern Moore
Chief Engineer.......... Harold Toedtemeier
POLICIES

Liquor advertising after 9:30 p.m. only.
Newspaper and radio publicity by way of
merchandising aids.

REPRESENTATIVE

John Blair and Company
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KGCI*

COEUR D'ALENE—EST. 1937

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Clarence A. Berger and Saul S.
Freeman. OPERATED BY: Clarence A. Berger
and Squl S. Freeman. BUSINESS ADDRESS:
Coeur D'Alene. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Daytime.

* Operating under C.P. at fime of going to
press.

.
“THE VOICE OF IDAHO"
IDAHO FALLS—EST. 1928

FREQUENCY: 1320 Kc. POWER: 5000 Watls-
d., 500 Watts-n. OWNED BY: KID Broadcast-
ing Co. OPERATED BY: KID Broadcasting Co.
BUSINESS ADDRESS: BWM Bldg. PHONE: 4.
STUDIO ADDRESS: BWM Bldg. TRANSMIT-
TER LOCATION: Human Highway. TIME ON

THE AIR: 6:00 a.m. fo midnight. TRANSCRIP-
TION SERVICE: World Broadcasting System.

PERSONNEL

President.................. J. W. Duckworth
Chief Announcer........... Charles Crabtree
Station Manager. .. .. ....... J. W. Duckworth
Chief Engineer.................. W. I. Provis

POLICIES

No special policies or programs or mer-
chandising plans.

REPRESENTATIVE
A. T. Sears

.
LEWISTON—EST. 1935
FREQUENCY: 1390 Kc. POWER: 250 Watts.
OWNED BY: H. E. Studebaker. OPERATED
BY: H. E. Studebaker. BUSINESS ADDRESS:
Lewis-Clark Hotel. PHONE 1950-1. STUDIO
ADDRESS: Lewis-Clark Hotel. TRANSMITTER
LOCATION: Lewiston Orchards. TIME ON
THE AIR: (daily) 6:30 a.m. to 10:00 p.m., (Sun-
day) 9:00 a.m. to 9:00 p.m. NEWS SERVICES:
United Press. Transradio Press. TRANSCRIP-
TION SERVICES: World Program Service,
Lang-Worth Feature Programs, Inc.

PERSONNEL

Advertising Manager........... A. Q. Moore
Chief Announcer
Station Manager............ Donald A. Wike

REPRESENTATIVES

Walter Biddick Co.—Pacific Coast
Sears & Ayers—Chicago
Cox & Tanz—Philadelphia

221

KFXD

“IDAHO'S STATION KFXD"
NAMPA—EST. 1930

FREQUENCY: 1200 Kc. POWER: 250 Watts.
OWNED BY: Frank E. Hurt. OPERATED BY:
Frank E. Hurt. BUSINESS ADDRESS: Nampa.
PHONE: 1200 Nampa 750. STUDIO ADDRESS:
1024—12 Ave.: S. 8 & Grant Caldwell: 11 &
Main, Boise. TRANSMITTER LOCATION:
1024—12 Ave.; S. Boise & Caldwell. TIME
ON THE AIR: 6:00 a.m. to 9:00 p.m. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: NAB Library. NBC Thesaurus, Lang-
Worth.

PERSONNEL

Commercial Manager............ Doyle Cdain
Chief Announcer......... Marvin E. Johnston
Station Manager....... ........ Frank E. Hurl
Sales Manager.................. Doyle Cain
Chief Engineer............ . ... Edward Hurt

POLICIES

Does not accept any liquor advertising.
Does not accept advertising of products not
sold by local merchant.

KSEI

POCATELLO—EST. 1926

FREQUENCY: 900 Kc. POWER: 1000 Watts-
d., 250 Watts-n. OWNED BY: Radio Service
Corp. OPERATED BY: Radio Service Corp.
BUSINESS ADDRESS: Pocatello. PHONE: 960.
STUDIO ADDRESS: Pocatello. TRANSMIT-
TER LOCATION: Bannock County Fairgrounds.
TIME ON THE AIR: 6:00 a.m. to 12:00 p.m.
NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: C. P. MacGregor.

PERSONNEL
President....................... O. P. Soule
Commercial Manager. . . ... Henry H. Fletcher
Chief Announcer............ Julian H. Boone
Station Manager.......... Henry H. Fletcher
Publicity Director........ .. Ruthe A. Fletcher
Musical Director...... .. ... Ruthe A. Fletcher
Chief Engineer......... ... James E. Mitchell

POLICIES

Does not accept hard liquor advertising.
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"LEAD THE FOLLOWER"”
is a good game --too!

both in the great Chicago market is WBBM,

50.000 watt key station of the Columbia

Broadeusting System. For the leaders in

Chicago use WBBM, ycur after year. They

use WBBM Dhecause they have learned that

the best way to get results in this great market

WEBEBM

C HI CAGDO

Owned and operaled by the Columbia Broadcasting Systeni. Represented for all spol business by
RADIO SALES: New York . . . Chicago . . . Detroit . . . Los Angeles . . . San Francisco.
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KTFI

“IDAHO'S DOMINANT STATION"
TWIN FALLS—EST. 1928

FREQUENCY: 1240 Kc. POWER: 100 Watts.
OWNED BY: Radio Broadcasting Corp. OP-
ERATED BY: Radio Broadcasting Corp. BUSI
NESS ADDRESS: Radio Center. PHONE: 30.
STUDIO ADDRESS: Radio Center. TRANS-
MITTER LOCATION: 4 miles west of Twin
Falls. TIME ON THE AIR: 5:00 a.m. to 12:00
p.m. (daily), 9:00 a.m. to 11:00 p.m. (Sunday).
NEWS SERVICE: Transradio Press. MAIN.

TAINS ARTISTS BUREAU: TRANSCRIPTION
SERVICE: C. P. McGregor & Lang-Worth.

PERSONNEL
President. ... ... .. ... ... .. . ..... Q. P. Soule
Commercial Manager. .. ... .. John E. Gardner
Artists Bureau Head... .. ... . . Will E. Wright
Chiet Announcer............ Jay W. Spracher
Station Manager..... . ..... John E. Gardner
Publicity Director. . .............. F. M. Soule
Musical Director.............. Will E. Wright
Chief Engineer.............. Franklin V., Cox
POLICIES

No stated special policies.

ILLINOIS

Retail Sales $2,173.069.000

Populaiion 7.878,000
Number of Families 1,985,075 Number of Radic Homes 1,898,210

Auto Registrations 1,659.750

WIBC

“VOICE OF CENTRAL ILLINOIS"
BLOOMINGTON—EST. 1934

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: A. M. and D. C.
McGregor {a partnership). OPERATED BY:
A. M. McGregor. BUSINESS ADDRESS: Bloom-
ington. PHONE: 535.-534. STUDIO ADDRESS:
Wesleyan University, Normal University, Nor-
mal. TRANSMITTER LOCATION: West Greg-
ory St, Normal. TIME ON THE AIR: 9:00
AM. to 12:30 P.M.—3:00 P.M, to 7:30 P.M.
NEWS SERVICE: International News Service.
MAINTAINS ARTISTS’ BUREAU. TRANSCRIP-
TION SERVICE: Standard Radio and Lang-
Worth Features.

PERSONNEL
President. . ................. A. M. McGregor
Commercial Manager. ... . ... Hugh L. Gately
Avertising Manager. . ..... .. Hugh L. Gately
Chief Announcer............... Bruce Grant
Station Manager..... . ...... A. M. McGregor
Sales Manager.............. Hugh L. Gately
Musical Director............... Riley Jackson
Chief Engineer............ Marshall Seacrist
POLICIES

No foreign language or liquor accounts

accepted.
Merchandising: Station will obtain contracts
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with wholesalers in this ferritory—prepare
lists of retail outlets—and mail promotional
material, etc., all at cost.

WCAZ

CARTHAGE—EST. 1921

FREQUENCY: 1070 Kc. POWER: 100 Watis.
OWNED BY: Superior Broadcasting Service,
Inc. OPERATED BY: Superior Broadcasting
Service, Inc, BUSINESS ADDRESS: Carthage.
PHONE: 520. STUDIO ADDRESS: Carthage.
TRANSMITTER LOCATION: R. F, D. Carthage.
TIME ON THE AIR: Daylight to dark. NEWS
SERVICE: Own local news bureau.

PERSONNEL
President..................... Bob Compton
Com. Magr. and Adv. Magr...... .. John Palmer
Chief Announcer................ Dick Failor
Station Manager.............. . Bob Compton
Publicity Director........... .. Bera Enterline
Musical Director............... Doris Bennett
Chief Engineer.................. Allen Doyle

POLICIES

No special program restrictions or merchan-
dising angles.

REPRESENTATIVE
H. K. Conover Co.
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‘v“‘ES Chicago — \zk Chicago
® rudio men What station
is Chicago™s most successful?” The answer

usually s “WGES.™” Ask local advertisers anid
you'll get the same answer just as quickly.

FIRST WITH LOCAL CHICAGO ACCOUNTS

WSBC Chicago—It'~ an astound-
® ing fact that WSBC still
carries more than 700, of the same avcounts
it carried five years ago despite the fact that
our volume of business has quadrupled in
those five years. Our rates are still at a seunsi-
ble level.

FIRST AMONG CHICAGO LOCALS

Gpectouls?

In

W(:Bl', Chicngo—When u radio

station almost continual-

Iy hangs out the “S.R.07" sign. vou can be
pretty sure that it's producing for it< clients.
That’s the almost invariable experience al
WCBD — indeed, there is a waiting list for
wany of our hours.

THE MIDWEST'S BEST PUBLICITY BUY

WEM Milwankee Licensed
® two vears ago, WEMP

is oue of America’s best publicity invest
ments. Milwaukee's ouly purely local station
has been built on common-seuse mindfalness
of public need. some call it “shiowmanship.”
FIRST TN NUMBER OF MILWAUKEE
ACCOUNTS

Personal Direction of

GENE T. DYER
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WDWS

“THE NEWS GAZETTE STATION"

CHAMPAIGN—EST. 1937

FREQUENCY: 1370 Kc. POWER: 100 Watls.
OWNED BY: News Gazette, Inc. OPERATED
BY: Same. BUSINESS ADDRESS: 48 Main.
PHONE: 5252. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: !2 mile south of
Champaign. TIME ON THE AIR: 6:00 A.M. to
local sunset. NEWSPAPER AFFILIATION:
News Gazette. NEWS SERVICE: United Press.
MAINTAINS ARTISTS' BUREAU. TRANSCRIP-
TION SERVICE: NBC Thesaurus.

PERSONNEL

Commercial Manager ........ George Gilmer
Station Manager ............. L. G. Collison
Advertising Manager ....... Paul Fahnestock
Artists’ Bureau Head ... . .... Paul Fahnestock
Chief Announcer ............ Pat Fredericks
Program Director
Publicity Director
Musical Director
Chief Engineer

POLICIES

No foreign language accounts accepted.
Merchandises service for accounts, — also
news stories daily of programs.

REPRESENTATIVE

Sears & Avyers

WAAF

“METROPOLITAN STATION"

CHICAGO—EST. 1922
FREQUENCY: 920 Kc. POWER: 1000 Watts.
OWNED BY: Chicago Daily Drovers Journal.
OPERATED BY: Chicago Daily Drovers Jour-
nal. BUSINESS ADDRESS: Palmer House.
PHONE: Randolph 1932. STUDIO ADDRESS:
Palmer House. TRANSMITTER LOCATION:
Exchange Bldg. TIME ON THE AIR: Sun-up to
sun-down. NEWSPAPER AFFILIATION: Chi-
cago Daily Drovers Journal. MAINTAINS
ARTISTS’ BUREAU. TRANSCRIPTION SERV-

ICES: NAB Library. Standard Radio.

PERSONNEL
President. .................... Ward A. Neft
Station Manager. ... ... William E. Hutchinson
Commercial Manager........ Arthur F. Harre

...Arthur F. Harre
...... John P. Odell

Advertising Manager. . . .
Artists’ Bureau Head. .

Chief Announcer........ ... Kennedye Nelson

Sales Manager.............. Arthur F. Harre

Publicity Director...... ...... Joseph E. Silver

Musical Director............. .. James Kozak

Chief Engineer..... ... .......... Carl Ulrich
POLICIES

No liquor advertising accepted: no foreign
language programs.
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Merchandising: Letters to dealers, dealer
contacts, weekly program schedule publicity.
bus card publicity covering every bus in

Chicago.
REPRESENTATIVE
Craig & Hollingbery

*
WBBM
“WBBM AIR THEATRE"
CHICAGO—EST. 1923

COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 770 Kc. POWER: 50000

Watts. OWNED BY: Columbia Broadcasting
System. Inc. OPERATED BY: Same. BUSI
NESS ADDRESS: 410 N. Michigan Ave.

PHONE: Whitehall 6000. STUDIO ADDRESS:
401 N. Michigan Ave. TRANSMITTER LOCA-
TION: Glenview. TIME ON THE AIR: 6:15
AM. to 1:30 A.M. NEWS SERVICES: United
Press & International News Service: MAIN-
TAINS ARTISTS' BUREAU. TRANSCRIPTION
SERVICE: Standard Radio.

PERSONNEL

President ................... Wm. S. Paley
Station Manager ............ H. Leslie Atlass
Commercial Manage: ......... J. Kelley Smith

Advertising Manager ... ... Wayde Grinstead
Artists’ Bureau Head ......... Bobby Brown
Chief Announcer ............. Lou Thompson
Sales Manager ............... J. Kelly Smith
Publicity Director ............... Hal Burnett
Musical Direcior .......... Carl Hohengarien

Chief Engineer ............... Frank Falknor

POLICIES

No highly forlified liquors.
guage.

No foreign lan-
General requirements of CBS policies.

REPRESENTATIVE
Radio Sales {Division of C.B.S.)

+

WCBD

“"MIGHTY VOICE OF THE MID-WEST"”
CHICAGO

FREQUENCY: 1080 Kc. POWER: 5000 Watts.
OWNED BY: WCBD, Inc. OPERATED BY:
Same. BUSINESS ADDRESS: 2400 W. Mad-
ison St. PHONE: Seeley 8066. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Elmhurst. TIME ON THE AIR: 7:30 AM. to
10:30—1:00 P.M. 1o 3:00 and 5:00 P.M. to local

sunset. TRANSCRIPTION SERVICE: NAB Li-
brary.

PERSONNEL
President ............... .. ... Gene T. Dyer

Commercial Manage: . .Joseph Rudolph
Advertising Manager ... ... .. Max Arbeiter
Chief Announcer ................ Ed Roberts
Station Manager ............ Joseph Rudolph
Sales Manager ............... Max Arbeiter
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Add this {o }éar List q/[

- "lts the |
RENEWAL that

A Good Salesman . . . An Enterprising Advertiser . . .
An Attractive Proposition . . . A SALE 1S MADE !

The Contractual Period Expires . . . and Then, WHAT? . .. RENEWAL? . . .
CANCELLATION? . ., WJID, Answers—RESULTS-—and results alune will determine the

answer. All the persnasive salesmanship in thie world is of little value unless the slation has produced.

® One Yeur Ago the KELLOGG COMPANY said: ™Al right. we'll see if your stmion can
sell corn flokes in ns highly a competitive market as is Chicago!™

The answer is: KELLOGG RENEWS FOR 1938!!

® Four Years Ago CONSOLIDATED DRUG TRADE PRODUCTS, luc., tried a 15-minute

period daily. Their chullenge: **So you think you can uut-pull in quantity as well us on a cost hasis.
* The answer is: “THIS ACCOU HAS EXPANDED THEIR TEME WITH US
K—AND HAVE JUST RENEWED FOR 1938

any station in Chicago

TO 2 FULL HOURS PER DAY—T7 DAYS PER WE

UYes,
THE RENEWAL Just o few WIID advertivers wliase company you will heep on WIII and who hoow 1hat we provide—
IS WHAT COUNTS!  “THE LARGEST AUDIENCE PER DOLLAR SPENT IN THE CHICAGO MARKET!"

JUST TWO EXAMPLES-—Spuce does not permit the list we would like to show, The tullowing are

THEY KNOW OF WJJD EFFECTIVENESS

ALLILD FLORISTS 1SSOF. DR. PRESTON BRADLEY IRONIZID YEAST REMING TON-HAND €O
AMERICAN BANDAGE GO. DRUG TRADE PRODUCTS X C COMPANY SEARSHOFHUCK & CO.
AMERICAN POP CORN CORP LOBEE TRUCKS KNOX COMPANY SMITHFILLD 1AM PRODUCTS
ARMANDO COMPANY LVANS FUR COMPANY REM STHRI CASUALIY NS,

: FATRER CHAS. K. COUGHLIN MAKSHALL FIELD & €O. SURL 1 ABORA FORITS
BALDS IN PIAND COMPARY FOX BREWING €0, PETER MeCLOSKEY VARNISH €O, TEx A0
BATA SHOE COMPANY CARUNLR NURSLRY NAT'L BRANDS LEAD. STORES THOK W ASHING MACHINES
BATHASWEET GLOBE LIFL INSURANCE €O, NATIONAL TLA €O, TOWER FINANCE €4),
HROMO SELTZLR CRAKT R ArCHIS NATL WPERLIES 1
BUILDERS" LIFE INS. (O, CRINHOLND WIS LINES NFLSON FURNITURE & STORACE

" NLENAMEL CORP,
SRR BiLason ToRAcco u PACKARD MOTUR €O, OF GHEO,
INLAND INVESTMENT PL PURINA MILLS

CHARLES DENUY CICARS
CHICAGO DAILY NESS
CHICACO MAIL ORDER CO.
CHICAGCO & NORTHWESTERN RY,
CONTINENTAL COFFEE COMPANY
CORLON COMPANY
CURTISS.WRIGHT INST. OF
AERONAUTICS

INTERSTATE TRANSIT LINES PURSANG (McRESSON & ROIBINN  WUHLIEZER COMPASY

Chicago's Largest WJ J D 201 N. Wells Street
Independent Station Chicago, lllinois

NATIONAL REPRESENTATIVES: THE PAUL H. RAYMER CO.
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............ Richard Kross
............ Bess Hienzman
............ Edward J. Jacker

POLICIES

Advertising of alcoholic beverages accepted.
All programs are subject to the approval of
the station management and must conform
to the standards of the station. Programs
should be submitted not less than three days
in advance for the program director's ap-

WCFL

“"VOICE OF LABOR

CHICAGO—EST. 1926
NATIONAL BROADCASTING CO.
FREQUENCY: 970 Kc. POWER: 5000 Watts.
OWNED BY: Chicago Fed. of Labor (AFL).
OPERATED BY: Chicago Federation of Labor.
BUSINESS ADDRESS: 666 Lake Shore Drive.
PHONE: Superior 5300. TIME ON THE AIR:
(daily) 6:00 A.M. to midnight; (sunday) 8:00
A.M. to midnight. NEWS SERVICE: Transradio

Publicity Director
Musical Director
Chief Engineer

Press. TRANSCRIPTION SERVICE: Full facili-
ties.

PERSONNEL
President.................... John Fitzpatrick
Station Manager...... .. Maynard Marquardt
Commercial Manager.......... M. B. Wolens
Advertising Manager........ .. M. B. Wolens
Program Bureau Head........ Holland Engle
Chief Announcer............. Holland Engle
Sales Manager................ M. B. Wolens
Publicity Director........... .. Holland Engle
Musical Director.............. ... John Kelly
Chief Engineer.......... Maynard Marquardt

POLICIES

Does not accept liquor advertising. No time
sold in bulk for resale. Foreign language ac-
counts not solicated.

Station will merchandise advertisers’ produts
to union members affiliated with Chicago Fed-
eration of Labor and to members in territory
affiliated with American Federation of Labor.
Total of approximately 450,000 members in
WCFL territory.

REPRESENTATIVE
E. Katz Special Adv. Agency

.
CHICAGO—EST. 1926
FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED BY: Clinton R. White. OPERATED
BY: Same. BUSINESS ADDRESS: 2756 Pine
Grove Ave. PHONE: Diversey 4440. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 11:00 A.M. to
2:00 PM.—5 to 7:00 P.M. TRANSCRIPTION

SERVICE: Has full facilities.

POLICIES

Does not accept foreign langage accounts.
No other stated policies.
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WEDC

CHICAGO—EST. 1926

FREQUENCY: 1210 Kc. POWER: 100 Watts,
OWNED BY: Emil Denemark, Inc. OPERATED
BY: Emil Denemark, Inc. BUSINESS ADDRESS:
3860 Ogden Ave. PHONE: Crawford 4100.
STUDIO ADDRESS: 3860 Ogden Ave. TRANS-
MITTER LOCATION: 3860 Ogden Ave. TIME
ON THE AIR: 8:30 A.M. to 10:00 A.M.—3:30
P.M. to 5:00 P.M.—7:00 P. M. to 8:00 P.M.—
10:00 P.M. to 11:00 P.M. NEWSPAPER AFFILI-
ATIONS: Denni Hlasatel, Daily Svornost,
Draugas, Narod. NEWS SERVICES: News
from affiliated newspapers. TRANSCRIPTION
SERVICES: Has usual facilities.

PERSONNEL
President.................... Emil Denemark
Commercial Manager. ... ... Frank J. Kotnour
Chief Announcer............... Paul Gerard
Station Manager..... ... .... Frank J. Kotnour
Musical Director........... William P. Brady
Chief Engineer............. H. V. Fitzcharles

POLICIES
As ’''Pioneers of Iforeign language pro-

grams,” station specializes in them.

WENR

“THE VOICE OF SERVICE”

CHICAGO—EST. 1925
NATIONAL BROADCASTING CO.
(BASIC BLUE)

FREQUENCY: 870 Kc. POWER: 50.000
Watts, OWNED BY: National Broadcasting
Co., Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Merchandise Mart. PHONE: Su-
perior  8300. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Downers Grove.
TIME ON THE AIR: (Mon. thru Fri.) 3:00 P.M.
to 7:00 P.M.—8:30 P.M. to 1:00 A.M. (Satur-
day) 3:00 P.M. to 7:00 P.M.—12:00 midnight to
1:00 A.M. (Sunday) 12:00 noon to 6:30 P.M.
—8:00 P.M. to 1:00 A.M. (Shares time with
'"WLS.) NEWS SERVICES: Press Radio and
United Press. TRANSCRIPTION SERVICE:
NBC  Thesaurus. MAINTAINS  ARTISTS

BUREAU.

PERSONNEL
President.................. ... Lenox R. Lohr
Station Manager and Vice-President

Niles Trammell

Commercial Manager.......... W. W. Smith
Advertising Manager. ...Emmons C. Carlson
Artists Bureau Head......... Sidney N. Strotz
Chief Announcer......... Everett G. Mitchell
Sales Manager. ................ W. W, Smith
Publicity Director........... ...... W. G. Ray
Musical Director............... Leroy Shield
Chief Engineer.......... Howard C. Luttgens
REPRESENTATIVE

National Broadcasting Co., Inc.
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N the 8 years WLS has been un-

| |

8.312.316 letters have been received

der the present management,

from listeners — an average of over a
million letters a year for eight con-
secutive years. A
lot of letters —from
a loyal audience
that listens and re- ‘
sponds. WLS GETS \
RESULTS!

N\

N

THE PRAIRIE
FARMER STATION

Burridge D. Butler, President
Glenn Snyder, Manager

A7 KO Y in its first year of operation under new ownership

W has proved itself the dominant factor for advertising in
Phoenix and the rich Salt River Valley. . . . The Arizona

. Network, combining Phoenix, Tucson, Bisbee-Lowell with

CBS Affiliste - KOY as the key station, covers all Arizona, with one of

; H OE NI x the highest per capita retail sales in the U. S. ... For data

write Fred Palmer, KOY, Phoenix, Arizona--or International

M BURRIDGE LER, Ch‘anman
MEERLOEOTIE Radio Sales, New York, Chicago, Detroit, Los Angeles.|

The Arizona Netzvork :KOY Phoenix--KGAR Zuicsor--KSUN Brsbee-Lozoel/
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WGES

“IN THE HEART OF CHICAGO"”
CHICAGO—EST. 1923

FREQUENCY: 1360 Kc. POWER: 1000 Watts,
d.; 500 Watls, n. OWNED BY: Oak Leaves
Broadcasting Station, Inc. OPERATED BY:
Same. BUSINESS ADDRESS: 2400 Madison
St. PHONE: Seeley 8066. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: 4000 Wash-
ington Blvd. TIME ON THE AIR: 7:00 A.M.
to 8:00 P.M. TRANCRIPTION SERVICE: NAB

Library.
PERSONNEL

President
Station Manager
Commercial Manager
Chief Announcer
Publicity Director
Musical Director

............. Peter Bradley
................ Dick Kross
................ Irma Gareri

Chief Engineer ........... ... .. George Bush

POLICIES

No stated special program policies.

*

WGN

“THE VOICE OF THE PEOPLE"

CHICAGO—EST. 1924
MUTUAL

FREQUENCY: 720 Kc.
Watts. OWNED BY: WGN,
BY: WGN, Inc. BUSINESS ADDRESS: 441 N.
Michigan Ave. PHONE: Superior 0100, STU-
DIO ADDRESS: 445 N. Michigan Ave. TRANS-
MITTER LOCATION: Elgin. TIME ON THE
AIR: 7:00 A.M. to 1:30 A.M. (Saturdays, until

POWER: 50,000
Inc. OPERATED

2:00 A.M.). NEWSPAPER AFFILIATION: Chi-
cago Tribune. NEWS SERVICE: Press Radio
Bureau. TRANSCRIPTION SERVICE: World
Broadcasting Co.
PERSONNEL
President. .. ....... Col. Robert R. McCormick
Managing Director....... .. W. E. Macfarlane
Chief Announcer.............. Quin A. Ryan
Station Manager.............. Quin A. Ryan
Sales Manager...... ... Edward W. Wood, Jr.
Publicity Director....... .. Frank P. Schreiber
Musical Director............... Henry Weber
Chief Engineer............... Carl ]. Meyers
POLICIES

No wines, liquors, or foreign language pro-
grams. Time given gratis to religious pro-
grams, educational programs, cure bodies,
charity, medical science programs.

No special merchandising policies in effect.

REPRESENTATIVE
Wm. A. McGuineas (N. Y.}
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WIND

(See Gary. Ind.)

*

wWllD

“CHICAGO’S LARGEST INDEPENDENT
STATION”

CHICAGO—EST. 1923
WLW LINE

FREQUENCY: 1130 Kc. POWER:
Watts,. OWNED BY: WIJID, Inc.
BY: WIJID, Inc. BUSINESS ADDRESS: 201 N.
Wells St. PHONE: State 5466-7. STUDIO
ADDRESS: 201 N. Wells St. TRANSMITTER
LOCATION: Des Plaines. TIME ON THE AIR:
6:00 A.M. to sunset, Salt Lake City. NEWS
SERVICE: International News Service, N.E.A.
TRANSCRIPTION SERVICE: C. P. McGregor,
Standard Radio.

20,000
OPERATED

PERSONNEL
President................... Ralph L. Atlass
Commercial Manager......... H. P. Sherman
Chiet Announcer.............. R. L. La Bour
Program Manager..... ... J. L. Allabough, ]Jr.
Publicity Director........ ... ... Al Hollender
Musical Director................. Ben Kanter
Chief Engineer............... C. N. Gunther

POLICIES

No liquor or foreign language accounts.
Maximum copy requirements. Maintains es-
tablished periods for educational broadcasts
which are not moved for commercial pro-

grams,
REPRESENTATIVE

Paul Raymer, Inc.

*
CHICAGO—EST. 1924
MATIONAL BROADCASTING CO,

FREQUENCY: 870 Kc. POWER: 50,000
Watts. OWNED BY: Prairie Farmer Publish-
ing Co. OPERATED BY: Prairie Farmer.
BUSINESS ADDRESS: 1230 W. Washington
Blvd. PHONE: Haymarket 7500. STUDIO AD-
DRESS: 1230 W. Washington Blvd. TRANS-
MITTER LOCATION: Downers Grove. TIME
ON THE AIR: 6:00 A.M. to 8:30 P.M. (mid-
night on Saturday). NEWSPAPER AFFILIA-
TION: Prairie Farmer. NEWS SERVICE:
United Press, Transradio Press. MAINTAINS
ARTISTS” BUREAU. TRANSCRIPTION SERV-
ICES: Usual Facilities.

PERSONNEL
President.......... ... ... Burridge D. Butler
Station Manager............... Glenn Snyder
Commercial Manager.......... Wm. R. Cline
Artists’ Bureau Head............. Earl Kurtze
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Publicity Director............. Julian Bentley
Musical Director.............. Harold Safford
Chief Engineer............. Thomas L. Rowe

POLICIES

Does not take liquor accounts.

Does not have standard merchandising or
exploitation features, but cooperates in these
features with the needs and desires of indi-
vidual advertisers.

REPRESENTATIVE
John Blair & Company

*

WMAQ

CHICAGO-—EST. 1922
NATIONAL BROADCASTING CO.
(BASIC BLUE)

FREQUENCY: 670 Kc. POWER: 50.000
Waits. OWNED BY: National Broadcasting
Co.. Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Merchandise Mart. PHONE: Su-
perior  8300. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Elmhurst. TIME
ON THE AIR: (daily) 7:00 A.M. to 1:00 A.M.
(Sunday) 8:00 A.M. to 1:00 A.M. NEWS SER-
VICES: United Press, Press Radio. TRAN-
SCRIPTION SERVICE: NBC Thesaurus. MAIN-

TAINS ARTISTS BUREAU.

PERSONNEL
President..................... Lenox R. Lohr
Station Manager and Vice-President

Niles Trammell

Commercial Manager........... W. W. Smith
Advertising Manager. . . .. Emmons C. Carlson
Artists Burequ Head. ... ... .. Sidney N. Strotz
Chiet Announcer.......... Everett G. Mitchell
Sales Manager................. W. W, Smith
Publicity Director. ... ... ... ... .. W. G. Ray

Musical Director................ Leroy Shield

Chief Engineer.......... Howard C. Lutigens
POLICIES
No foreign language programs accepted.

No liquor advertisements accepted. NBC pol-
icies apply otherwise.

Merchandising: Sales Promotion Depart-
ment will act in an advisory capacity only.
in connection with any client promotional ac-
tivities. If client wishes NBC to send letter to
a list of dealers, NBC will do so but all ex-
pense involved including cost of siationery
will have to be borne by client.

REPRESENTATIVE

National Broadcasting Co.. Inc.

*
CHICAGO—EST. 1926
FREQUENCY: 1080 Kc. POWER: 5000 Watts.

OWNED BY: The Moody Bible Institute of
Chicago. OPERATED BY: The Moody Bible
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Institute of Chicago. BUSINESS ADDRESS: 153
Institute Place. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Chicago. TIME
ON THE AIR: Shares Limited Time with WBT

and WCBD.

PERSONNEL
................ H. Coleman Crowell
...Rev. Wendell P. Loveless

POLICIES

Station does not sell time.

Director
Chief Announcer

*
“"THE FRIENDLY VOICE
CHICAGOLAND"

CHICAGO—EST. 1925

FREQUENCY: 1210 Ke. POWER: 250 waits,
d.; 100 waits, n. OWNEL BY: WSBC, Inc.
OPERATED BY: Gene T. Dyer. BUSINESS
ADDRESS: 2400 Madison St. PHONE: Seeley
8066. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: Shares time. TRANSCRIPTION SERVICE:

NAB Library.
PERSONNEL

or

President ............ .. .. ..... Gene T. Dyer
Commercial Manager ......... Gene T. Dyer
Chief Announcer.............. Wm. Burghart

Station Manager ......... Frank A. Stanford
Sales Manager ......... .. Frank A. Stanford
Publicity Director. . ... ...... ...... Dick Kross
Musical Director. . .......... . ... Dean Remick
Chief Engineer ................. Caleb Frisk

POLICIES

Liquor advertising is accepted. though im-
bibing is not encouraged. Drug and medical
advertising not accepted. Operates in strict
conformance with local Better Business Bu-
reau regulations.

*
“"VOICE OF THE WEST TOWNS"”

CICERO—EST. 1926

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: WHFC, Inc.
OPERATED BY: Same. BUSINESS AD'DRESS:
6138 W. Cermak Rd. PHONE: Cicero 4305-
Lawndale 8228. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:00 AM. to 1:00 AM.

PERSONNEL

President ... . ....... ... .. ... R. W. Hofiman
Commercial Manager ........ R. W. Hoffman
Chiet Announcer ........F. Thomas
Station Manager ......... ..R. W. Hoffman
Publicity Director ...... ......... E. Zeman

.............. David Mearns

POLICIES

Ligquor advertising not accepted.

Chief Engineer

www americanradiohistorv com


www.americanradiohistory.com

WJBL

DECATUR—EST. 1926

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Charles R. Cook. OPERATED BY:
Charles R. Cook. BUSINESS ADDRESS: 301
N. Water. PHONE: 5371-2. STUDIO ADDRESS:
301 N. Water. TRANSMITTER LOCATION:
Route 48. TIME ON THE AIR: 6:00 A.M. to
8:00 A.M.—12:30 to 3:00 P.M.—7:30 to 12:00
midnight. NEWS SERVICE: International News
Service. MAINTAINS ARTISTS° BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System and Standard Radio.

PERSONNEL
President............ ... .... Chas. R. Cook
Commercial Manager. .. .. ... Chas. R. Cook
Artists’ Bureau Head. .. ... ... ... Nate Egnor
Chief Announcer................ Nate Egnor
Station Manager..... . ........ Chas. R. Cook
Musical Director............. Myrtle B. Cook
Chief Engineer............. Glenn C. Becker

REPRESENTATIVE

J. ]. Devine & Co.

¢+
WKBB
EAST DUBUQUE

(See Dubuque. la.)

.
“THE MUSICAL STATION"
EAST ST. LOUIS—EST. 1935

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Mississippi
Valley Broadcasting Co. OPERATED BY:
Mississippi Valley Broadcasting Co. BUSINESS
ADDRESS: Hotel Broadview. PHONE: Bridge
3424—East 4390. STUDIO ADDRESS: Hotel
Broadview. TRANSMITTER LOCATION: Hotel
Broadview. TIME ON THE AIR: 6:00 A.M. to
12:00 midnight. NEWS SERVICE: International
News Service. MAINTAINS ARTISTS' BU-
REAU. TRANSCRIPTION SERVICE: NBC The-
saurus, Associated Recorded Program Service.

PERSONNEL
President. ....... ... ... ..... Lester E. Cox
Commercial Manac-v.......... Wm. H. West
Advertising Manas-~. ... ... ... T. J. Connelly
Artists’ Bureau He~<l. ... ... .. ... Paul Godt
Chief Announcer............... Fred Moegle
Station Manager. . ..... .. ... ... Wm. H. West
Sales Manager................ Wm. H. West
Publicity Director.. ... ... ... .. T. J. Connelly
Musical Director. .. ............... Paul Godt
Chief Engineer............. Thos. R. McLean
POLICIES

Beer programs accepted for broadcasting at
any hour. Liquor advertising accepted for
broadcasting only after 10:00 P.M. Foreign
lanqguage programs accepted.
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Merchandising features in connection with
commercial programs are too numerous to out-
line in detail, but most of such programs are
merchandised in an outstanding manner.

WGIL"™

GALESBURG—EST. 1938
FREQUENCY: 1500 Kc. POWER: 250 Watts.
OWNED BY: Galesburg Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS: Hill
Arcade Bldg. STUDIO ADDRESS: Same.

TRANSMITTER LOCATION: Galesburg.

PERSONNEL
President-Manager ... ... .. Howard A. Miller
Directors .................. Omer N. Custer.

Sidney Nirdlinger, Durrell Barash.
" Operating under C. P. at time of going to

WEBQ

“"VOICE OF SOUTHERN ILLINOIS"

HARRISBURG—EST. 1923

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: Harrisburg
Broadcasting Co. OPERATED BY: Harrisburg
Broadcasting Co. BUSINESS ADDRESS: 100
East Poplar. PHONE: 28-328— Transmitter, 125.
STUDIO ADDRESS: 100 East Poplar. TRANS-
MITTER LOCATION: 100 E. Poplar. TIME ON
THE AIR: 6:00 A.M. to 12:00 midnight. NEWS
SERVICE: Local news. MAINTAINS ARTISTS

BUREAU.
PERSONNEL
Commercial Manager......... .. 1. M. Taylor
Advertising Manager..... . .....1. M. Taylor
Artists’ Bureau Head.......... .. Eddie Wise
Chief Announcer...... ... .. Bennett Jackson
Station Manager................ I. M. Taylor
Publicity Director.... .. .. .. ... . Lindell Moore
Musical Director......... ..., Virginia Crane
Chief Engineer........ ... .. . Joseph R. Tate
POLICIES

Advertises wines and beers only.
foreign language accounts,

Has special merchandising features in con-
nection with commercial programs.

.
JOLIET
FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: WCLS. Inc. OPERATED BY:
WCLS. Inc. BUSINESS ADDRESS: Joliet Bldg.
PHONE: Joliet 5656. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Joliet. TIME ON
THE AIR: 7:00 A.M. to 8:30 P.M., except Fri.,

to 10:30 P.M.
POLICIES

Station’s entire facilities are available to ad-
vertisers, both for planning their advertising
campaign and the program presentation.

Accepts
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WMBD

“IN THE HEART OF TLLINOIS"”

PEORIA—EST. 1925
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1440 Kc. POWER: 5000 Watts,
d.: 1000 Watts, n. OWNED BY: Peoria Broad-
casting Co. OPERATED BY: Peoria Broadcast-
ing Co. BUSINESS ADDRESS: Alliance Life
Bldg. PHONE: 7133, STUDIO ADDRESS: Alli-
ance Life Bldg. TRANSMITTER LOCATION:
Route 29 between Peoria and Pekin. TIME ON
THE AIR: 6:00 A.M. to midnight;: (Sunday}
8:00 A.M. to midnightt NEWSPAPER AFFILI-

ATIONS: Peoria Journal-Transcript. NEWS
SERVICE: United Press. MAINTAINS ARTISTS’
BUREAU.

PERSONNEL
President.......... ... ... ... .. Edgar L. Bill
Assistant Manager. ... . ... ...... Gomer Bath
Artists’ Bureau Head.. ... ....... Milton Budd
Station Manager............. .. Edgar L. Bill
Sales Manager.... ... ......... Chas. Caley
Publicity Director.. ... ...... Brooks Watson
Musical Director..... . ............ Jack Lyon
Chief Engineer.................. . Ted Giles

POLICIES

No liquor. Will accept beer. No foreign
language restrictions. Medicines must show
clear record with FTC, Post Office and Food
& Drug Administration. Reserve right to refuse
to sell time for discussion of controversial
questions considered not in public interest,
excepting political talks. Continuity must meet
high standard of good taste.

Cooperation of sales department in mer-
chandising features.

REPRESENTATIVE

Free & Peters, Inc.

.
“VOICE OF THE MISSISSIPPI
QUINCY—EST. 1926
FREQUENCY: 900 Kc. POWER: 1,000 Watts.
OWNED BY: Illincis Broadcasting Corp.
OPERATED BY: lllinois Broadcasting Corp.
BUSINESS ADDRESS: WCU Bldg. PHONE:
364 and 56. STUDIO ADDRESS: WCU Bldg.
TRANSMITTER LOCATION: N. 24th St. TIME
ON THE AIR: 6:00 A.M. to local sunset. NEWS
SERVICE: United Press. MAINTAINS ARTISTS’
BUREAU. TRANSCRIPTION SERVICES. NBC
Thesaurus and Lang-Worth.

VALLEY”

PERSONNEL
President........ ... ... W. Emery Lancaster
Station Manager....... . ... R. H. Malcomson
Commercial Manager. .. ... .. W. I. Rothschild
Advertising Manager. .. ... .. R. H. Malcomson
Chief Announcers. . .Fred, Ratliffe, W. MacDill
Artists’ Bureau Head. ... .......... A. L. Bert
Sales Manager.... ......... R. H. Malcomson
Publicity Director............ .. ... A. L. Bert

o
<

Musical Director.................. A, L. Bert
Chief Engineer........ ... ..... S. G. Jones
POLICIES

No special program restrictions.
Furnishes complete merchandising and

poster service at moderate additional cost.

.
“SERVING NORTHERN ILLINOIS
SOUTHERN WISCONSIN™
ROCKFORD—EST. 1923
FREQUENCY: 1410 Kc. POWER:
Watts, d.; 500 Watts, n. OWNED BY: Rock-
ford Broadcasters, Inc, OPERATED BY: Rock-
ford Broadcasters, Inc. BUSINESS ADDRESS:
News Tower. PHONE: Main 5632, STUDIO
ADDRESS: News Tower. TRANSMITTER LO-
CATION: Kilburn Ave. Road. TIME ON THE
AIR: 6:00 A.M. to 10:00 P.M. NEWSPAPER
AFFILIATIONS: Rockford Morning Star, Rock-
tord Register-Republic. NEWS SERVICE:
United Press Radio. MAINTAINS ARTISTS’

AND

1000

BUREAU. TRANSCRIPTION SERVICE: NBC
Thesaurus.

PERSONNEL
President........... ... .... Lloyd C. Thomas
Commercial Manager. ... . .. Lloyd C. Thomas
Advertising Manager. . ... ... Allen O. Brophy
Artists” Bureau Head.. ... ... John C. McCloy
Chief Announcer............ George Menard
Station Manager........... Lloyd C. Thomas
Sales Manager. ... .. ... Walter M. Koessler
Publicity Director........... Allen O. Brophy
Musical Director....... ... Helene Kimberley
Chief Engineer.......... Thomas C, Cameron

POLICIES

Accepts beer and light wine; no hard liquor.
No other restrictions.

Station has a complete merchandising and
exploitation plan, embodying use of its mobile
unit when applicable.

REPRESENTATIVE
Kelly-Smith Co.

.
ROCK ISLAND—EST. 1925

FREQUENCY: 1210 Kc. POWER: 250 Watls,
d.; 100 Watts, n. OWNED BY: Rock Island
Broadcasting Co. OPERATED BY: Rock Island
Broadcasting Co. BUSINESS ADDRESS: Safety
Bldg. PHONE: R. I. 918-9. STUDIO ADDRESS:
Safety Bldg.. Rock Island; Fifth Ave. Bldg..
Moline: Orpheum Theater Bldg.. Davenport.
TRANSMITTER LOCATION: Harms Hotel.
TIME ON THE AIR: (daily) 6:00 A.M. to mid-
night: (Sunday) 8:00 A.M. to midgight. NEWS-
PAPER AFFILIATION: The Rock Island Argus.
NEWS SERVICE: United Press. MAINTAINS
ARTISTS’ BUREAU. TRANSCRIPTION SERV-
ICE: NBC Thesaurus and full recording facili-
ties.
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PERSONNEL

President.............. ... ...... Ben H. Potter
Commercial Manager. ... .. .. Maurice Corken
National Advertising Manager. . .Claire Heyer
Artists’” Bureau Head............ Ivan Streed

Chief Announcer............... Forest Cooke

Station Manager...... . ... ... John W. Potter

Publicity Director. ... .......... Edith Steinke

Musical Director............ Lucia Thompson

Chief Engineer................... ]. E. Gray
POLICIES

Liquor advertising not accepted. No special
restrictions on beer advertising or foreign lan-
guage accounts except general requirements
that apply to all accounts and programs.

Merchandising: Members of the ~“WHBF
Ambassadors Club.” composed of one person
in each of 46 small towns and communities
within a 30-mile radius of the tri-cities (Rock
Island, Davenport and Moline), serve as radio
news correspondents and publicize WHBF
activities in their home communities. Regular
bulletins to correspondents, or “Ambassadors™
keep them informed on special activities and
commercial programs.

Merchandising department also covers the
following activities: personal calls and letters
to dealers: dealer and market surveys:; prep-
aration of displays and publicity: photographic
service; recording of programs and other
merchandising activities. Services of special
girl are available to call on dealers. Com-
mercial program schedule and publicity pub-
lished in the Rock Island Argus.

REPRESENTATIVE

Gene Furgason & Co.

WCBS

“WIDER COVERAGE, BETTER SERVICE"
SPRINGFIELD—EST. 1922

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: WCBS, Inc.
OPERATED BY: WCBS, Inc. BUSINESS AD-
DRESS: 208l2 S. 5th St. PHONE: Main 260.
STUDIO ADDRESS: 208)2 S. 5th St. TRANS-
MITTER LOCATION: 2200 S. 6th St. TIME ON
THE AIR: 6:00 A.M. to 12:00 midnight. NEWS-
PAPER AFFILIATION: Illinois State Journal.
NEWS SERVICE: International News Service.
MAINTAINS ARTISTS' BUREAU. TRANSCRIP-
TION SERVICE: 6BC Thesaurus.

PERSONNEL
President....... .. ... . .... Harold L. Dewing
Commercial Manager. . . ... .. Harold Dewing
Arfists’ Bureau Head.............. Bill Nelms
Chiet Announcer............ John ]. Corrigan
Station Manager........... Harold L. Dewing

N
w

Publicity Director........... John ]. Corrigan

Musical Director.................. Bill Nelms

Chief Engineer........ .. ... ... Don Burrichter
POLICIES

Liquor advertising is restricted to beer and
light wines. Not prepared at the present time
to receive any foreign language advertising.
Reserve the right to censor all broadcast
material.

Seeks to use every method of promotion in
conjunction with every program be it sustain-
ing or commercial. The promotion may in-
clude newspaper, publicity. pictures, placards,
movies, telephone, premiums.

REPRESENTATIVE

Sears & Avyers, Inc.

L]

WTAX

SPRINGFIELD—EST. 1930

FREQUENCY: 1210 Kc. POWER: 100 Watis.
OWNED BY: WTAX, Inc. OPERATED BY:

WTAX, Inc. BUSINESS ADDRESS: Reisch
Bldg. PHONE: 1600-1. STUDIO ADDRESS:
Reisch Bldg. TRANSMITTER LOCATION:

Reisch Bldg. TIME ON THE AIR: 6:30 A.M.
fo 12:00 P. M. NEWSPAPER AFFILIATION:
Illinois State Register. NEWS SERVICE: Inter-
national News Servicee TRANSCRIPTION
SERVICE: World Broadcasting System.

PERSONNEL

President............. ... .. .. Jay A. Johnson
Station Manager............. Jay A. Johnson
Sales Manager. ... ........ ..... C. W. Neeld
Chief Engineer................ Edward Ring

POLICIES
Liquor advertising carried only after 9:00
P.M.
Prepared to supply any type of merchan-
dising service that is desired.

REPRESENTATIVE
Howard H. Wilson Co.

¢

wDZ

“WORLD'S PIONEER GRAIN MARKET
STATION"
TUSCOLA—EST. 1920
FREQUENCY: 1020 Kc. POWER: 250 Watts.
OV/NED BY: WDZ Broadcasting Co. OPER-
ATED BY: WDZ Broadcasting Co. BUSINESS
ADDRESS: Star Bldg. PHONE: 98 and 153.
STUDIO ADDRESS: Star Bldg. TRANSMITTER
LOCATION: 2% miles N. E. of Tuscola. TIME
ON THE AIR: 6:00 A.M. to sundown. NEWS
SERVICE: International News Service. MAIN-
TAINS ARTISTS’ BUREAU. TRANSCRIPTION

SERVICE: NBC Thesaurus.
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PERSONNEL

President...................... ... E. L. Bill
Commercial Manager........... Clair B. Hull
Advertising Manager. .. ... ... .. Clair B. Hull
Artists’ Bureau Head.. ... ... ........ Jim Day
Chief Announcer.............. George Losey
Station Manager........... .... Clair B. Hull
Sales Manager................. Clair B. Hull
Publicity Director... ... ...... . George Losey
Musical Director... ... ... ..... Dick Johnson
Chief Engineer.................. Mark Spies
POLICIES

Beer only. Liquor accounts accepted.
Window cards included in merchandising
assistance.

REPRESENTATIVE
C. C. Caley

L
“WHERE JILLINI LABOR AND LEARN"
URBANA—EST. 1922
EDUCATIONAL BROADCASTING SYSTEM

FREQUENCY: 580 Kc. POWER: 1000 Watls.
OWNED BY: University of Illinois. OPER-
ATED BY: Same. BUSINESS ADI'DRESS: Ur-
bana. PHONE: 7-2616—7-2400. STUDIO AD-
DRESS: 400 S. Wright. TRANSMITTER LO-
CATION: S. First St. Road. Champaign. TIME
ON THE AIR: 7:30 A.M. to local sunset {ex-
cept Sunday). NEWSPAPER AFFILIATION:
The Daily Illini. NEWS SERVICE: Associated
Press. MAINTAINS ARTISTS’ BUREAU. TRAN-
SCRIPTION SERVICES: Lang-Worth.

PERSONNEL
.......... Jos. T. Wright, Director
Artists’ Bureau Head ......... F. E. Schooley
Program Director ....... .. Frank E. Schooley
Publicity Director ...... . .... Art Wildhagen
Musical Director ...... ..... ... Arthur Cohen
Chief Engineer .............. A. James Ebel

POLICIES

Station does not sell time.

President

INDIANA

Number of Families 900,780
Retail Sales $780,508,000

Population 3.474.000

Number of Radio Homes 701,220
Auto Registrations 905,088

WHBU

ANDERSON—EST. 1925

FREQUENCY: 1210 Kc. POWER: 250 Watts.
d.; 100 Watts, n. OWNED BY: Anderson
Broadcasting Corp. OPERATED BY: Anderson
Broadcasting Corp. BUSINESS ADDRESS:
Citizens Bank Bldg. PHONE: 234, STUDIO
ADDRESS: Citizens Bank Bldg. TRANSMITTER
LOCATION: Citizens Bank Bldg. TIME ON

THE AIR: 6:00 A.M. to 10:30 P.M. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.
PERSONNEL
President........ ... .. ... . ... L. M. Kennett
Station Manager.............. L. M. Kennett
Commercial Manage-. .. ... . ... . L. Podhaski
Chief Announcer............. Wayne Reeves
Sales Manager................. L. Podhaski
Chief Engineer. ... ......... ... .. R. Fulwider
POLICIES

Does not accept any beer. wine or liquor
advertising.
REPRESENTATIVE
]. 1. Devine & Assoc.
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WTRC

“THE DAILY TRUTH"
ELKHART—EST. 1931

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.;: 100 Watts, n. OWNED BY: Truth Pub. Co.

OPERATED BY: Elkhart Daily Truth. BUSI-
NESS ADDRESS: 416 S. Second St. PHONE:
999. STUDIO ADDRESS: Hotel Elkhart.

TRANSMITTER LOCATION: Mile south of Elk-
hart. TIME ON THE AIR: (daily) 6:30 A.M. to
9:30 P.M.; (Sunday) 11:00 A.M. o 9:00 P.M.
NEWSPAPER AFFILIATION: Elkhart Daily
Truth. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: NBC Thesaurus, World
Broadcasting System.

PERSONNEL
President. .. .. ........ .. ... . C. D. Greenleal
Station Manager. .. .. .. ... . ... .. R. R. Baker
Chief Announcer............... Carl Schrock
Musical Director. ... ............. Ethel Geiss
Chief Engineer............ Kenneth Singleton
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POLICIES

Hard liquor advertising rejected.

Complete merchandising service for clients,
local or national, in Elkhart gratis, and
throughout WTRC territory (primary area) at
slight additional cost.

REPRESENTATIVE
Tenney, Woodward & Co.

*

WEOA

EVANSVILLE—EST. 1936
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 watts, n. OWNED BY: Evansville on
the Air, Inc. OPERATED BY: Same. BUSI-
NESS ADDRESS: 519 Vine St. PHONE: 2-1171.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: 7:30 A.M.
to 11:30 P.M. (unlimited time). TRANSCRIP-
TION SERVICE: NRC Thesaurus.

PERSONNEL

Secretary ................... Clarence Leich
Commercial Manager ........ Clarence Leich
Artists Bureau Head. . ............ Pat Roper
Chief Announcer........ Hubert H. Chambers
Station Manager............. Martin L. Leich

Sales Manager .............. Clarence Leich
Publicity Director ... ......... Clarence Leich

Musical Director.................. Pat Roper
Chief Engineer......... John B. Caraway Jr.
POLICIES

No stated special policies.
Merchandising: On every national ac-

count, before the beginning of a series, gives
pre-announcements. All local outlets lor the
product in question are notified by phone or
letter, and in the case of food accounts, a
display is set up in permanent exhibit in the
auditorium. No charge is made for these
services. If the client desires, will check win-
dows and counters, as well as securing in-
ventories of merchandise. This service, as
well as direct-by-mail work, are done with-
out charge. Larger window displays if they
involve considerable labor and hauling, will
be put in at actual cost.

REPRESENTATIVE

Gene Furgason & Co.

*

WGBF

EVANSVILLE—EST. 1923

NATIONAL BROADCASTING CO.
FREQUENCY: 630 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Evansville on

the Air, Inc. OPERATED BY: Same. BUSI-
NESS ADDRESS: 519 Vine St. PHONE: 2-1171.
STUDIO ADDRESS: Same. TRANSMITTER

LOCATION: 8 miles north of Evansville. TIME
ON THE AIR: 7:00 A.M. to midnight. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.
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PERSONNEL
Secretary ............... .... Clarence Leich
Commercial Manager......... Clarence Leich
Artists Bureau Head. .. .. ... ...... Pat Roper
Chief Announcer................ Paul Clark

Station Manager.... . ... ... .. Clarence Leich
Publicity Directo-.. ... ... .. .. Clarence Leich
Musical Director.................. Pat Roper

Chief Engineer.................. Fay Gehres
POLICIES

No stated special policies.

Merchandising: On every national account,
before the beginning of a series, gives pre-
announcements. All local outlets for the prod-
uct in question are notified by phone or let-
ter. and in the case of food accounts, a dis-
play is set up in station's permanent exhibit
in the auditorium. No charge is made for
these services. If the client desires, will
check windows and counters, as well as se-
curing inventories of merchandise. This ser-
vice, as well as direct-by-mail work, are done
without charge. Larger window displays if
they involve considerable labor and hauling,
will be put in at actual cost.

REPRESENTATIVE

Gene Furgason & Co.

.
"FORT WAYNE'S METROPOLITAN
STATION”

FORT WAYNE—EST. 1928

NBC (OPTIONAL RED OR BLUE)
FREQUENCY: 1370 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Westinghouse
Radio Stations, Inc. OPERATED BY: Westing.
house Radio Stations, Inc. BUSINESS AD.
DRESS: 925 S. Harrison. PHONE: Anthony

2136-7. STUDIO ADDRESS: Westinghouse
Bldg. TRANSMITTER LOCATION: Keenan
Hotel. TIME ON THE AIR: 6:30 A.M. to mid-

night. NEWS SERVICE: United Press.
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
Station Manager..... .. ... W. Ward Dorrell
Sales Manager..... . .. ....C. R. Durbin
Musical Director. . e Jeane Brown
Chief Engineer e Fred Fischer
Chief Announcer..... . .. .. J. Howard Ackley

POLICIES

Station does not accept hard liquor adver-
tising. Population being 95% native white
population—{foreign language programs gre
not popular in this territory.

Operates merchandising department in con-
nection with sales promotion department,
equipped to make reasonable surveys for ad-
vertiser. Consistent air publicity and reason-
able other publicity given all programs.

REPRESENTATIVE

Free & Peters, Inc.

TRAN.-
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RESULTS —

THAT'S WHAT COUNTS!/

We could talk about our new $100,000 antenna and transmiltter—our
coverage- our showmanship-—-our plans, etc., until we are blue in the
face- but-—it's still results that count. Results over

THE ,GIANTS

™
~N )

ugo ke Lo 5000 WATTS

IN THE GREAT CALUMET DISTRICT
AND METROPOLITAN CHICAGO

and you gotta have listeners to get results
We know we have 'em cause—we've received

800 letters a day on fifteen minutes daily 1:00 to 1:15 P.M.
2000 letters in a week on fifteen minutes daily 9:30 to
9:45 AM.
176 requests from kiddies on two announcements 12:15 to
1:15 P.M.
120 letters weekly requesting prices from one spot announce-
ment daily.
150 letters weekly for hillbilly—no request.

So there you are—Metropolitan Chicago and rural
coverage—shows that get listeners -listeners that
respond. That’s what we mean by—

RESULTS

WHIP RADIO STATION HAMMOND, INDIANA

Hal R. Makelim — Manager
EXECUTIVE SALES GCHFICES: 1525 EAST S3nd STREET. CHICACC. HHINCIS

236
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Wowo

“"INDIANA’'S MOST POWERFUL BROAD-
CASTING STATION"

FORT WAYNE—EST. 1925
NBC (BLUE

FREQUENCY: 1160 Kc. POWER: 10,000 watts.
OWNED BY: Westinghouse Radio Stations,

Inc. OPERATED BY: Westinghouse Radio
Stations, Inc. BUSINESS ADDRESS: 925 S.
Harrison. Westinghouse Building. PHONE:

Anthony 2136-7. STUDIO ADDRESS: West-
inghouse Bldg. TRANSMITTER LOCATION:
Intersection Routes 2 and 38 R. R. Fort Wayne.
TIME ON THE AIR: 6:45 A.M. to local sunset

and varying schedule for evening hours.

NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: NBC Thesaurus.
PERSCNNEL
Station Manager............ W. Ward Dorrell
Sales Manager................. C. R. Durbin
Musical Director................ Jeane Brown
Chief Engineer........... ... ... Fred Fischer
Chief Announcer........... ]. Howard Ackley
Sports Announcer............... John Hacha
Program Manager........... Franklin Tooke
POLICIES

Station accepts no hard liquor advertising.
Does not encourage language pro-
grams due to high percentage of native born
population in station’s coverage area. All
copy subject to the NBC and Westinghouse
standards of ethics, propriety, aud FCC quali-
fications.

foreign

Publicity on programs Is sent to more than
100 newspapers weekly: also tc special farm
publications, weekly theater publications and
others. Both local carry {ull
page weekly radio presentation and daily
columns.

newspdapers

All sponsors using Modern Home Forum
have opportunity of displaying merchandise
or placards in model test kitchen in studios.

Complete merchandise service is available
at nominal cost. Includes distribution, by
Western Union messenger, al!l advertising
material or advertiser's product to retailers
or wholesalers in city: letters fo dealers in
territory regarding the broadcasting; coopera-
tion with wholesalers in effecting distribuiion
in territory covered by this station.

Alr publicity on all commertcial programs
is given at intervals throughout every broad-
cast day.

REPRESENTATIVE

Free & Peters, Inec.
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WIND

GARY—EST. 1927

FREQUENCY: 560 Kc. POWER: 5000 Watts,
d.; 1000 Waits, n. OWNED BY: Johnson-Ken-
nedy Radio Corp. OPERATED BY: Johnson-
Kennedy Radio Corp. BUSINESS ADDRESS:
504 Broadway. PHONE: Gary 9191. NATION-
AL ADVERTISING OFFICE: 201 N. Wells St.
Chicago, IlIl. PHONE: State 4176. STUDIO
ADDRESS: 504 Broadway. TRANSMITTER LO-.
CATION: Gary. TIME ON THE AIR: Sunday.
7:00 AM. to 4:00 AM.; Week Days, 6:00 A.M.
to 4:00 A.M. TRANSCRIPTION SERVICE: C.
P. MacGregor, Titan, Associated.

PERSONNEL
President ................... Ralph L. Atlass
Manager ................... E. S. Mitiendort
Sales Manager ............... John T. Carey

POLICIES

Advertising of alcoholic beverages accepted.

.
HAMMOND—EST. 1937
FREQUENCY: 1480 Kc. POWER: 5000 Watts.
OWNEL BY: Hammond-Calumet Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESSES: 3935 Homan Ave. PHONE: Ham-
mond 10000:; 1525 East 53rd St., Chicago, Il
PHONE: Plaza 4300. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: OQuitside of
Hammond. TIME ON THE AIR: 6:00 A.M. to
local sunset {at Buffalo, N. Y.). NEWSPAPER
AFFILIATION: Lcke County (Ind.) Times.

NEWS SERVICE: United Press.

PERSONNEL

President-General Manager.George F, Courrier
Managing Director. . ... ......... Doris Keane
Business Manager........... O. E. Richardson
Manager .................., Hal R. Makelim
Musical Director............. Reinhardt Elster

¢
HAMMOND

FREQUENCY: 1200 Ke. POWER: 100 Watts.
OWNED BY: Hammond-Calumet Broadcast-
ing Corp. OPERATED BY: Hammond-Calu-
met Broadcasting Corp. BUSINESS ADDRESS-
ES: 402 Hammond Bldg., 1525 East 53rd St.,
Chicago, Ill. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Hammond. TIME ON
THE AIR: Shares time with WFAM. NEWS-
PAPER AFFILIATION: Lake County (Ind.)

Times.
PERSONNEL

President................ George F. Courrier
Managing Director. ............ .. Doris Keane

POLICIES

Advertising of alcoholic beverages not ac-
cepled, excepling beer and wine.

www americanradiohistorv com


www.americanradiohistory.com

WFBM

“"CROSSROADS OF AMERICA”

INDIANAPOLIS—EST. 1924

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1230 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Indianapolis
Power & Light Co. OPERATED BY: Indianap-
olis Power & Light Co. BUSINESS ADDRESS:
48 Monument Circle. PHONE: Lincoln 85086.
STUDIO ADDRESS: 48 Monument Circle.
TRANSMITTER LOCATION: Millersville Road.
TIME ON THE AIR: 6:30 A.M. to 12:15 A.M.
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: Standard Radio
Library, Associated Music Pub.

PERSONNEL
President......... ... ........ H. T. Pritchard
Station Manager........ ... .... R. E. Blossom
Program Director................ F. O. Sharp
Musical Director........... Walter Reuleaux
Chief Engineer............... M. R. Williams

POLICIES

No liquor advertising accepted.

REPRESENTATIVE
Edward Petry & Co., Inc.

*
INDIANAPOLIS—EST. 1937
FREQUENCY: 1050 Kc. POWER: 1000 Watis.

OWNED BY: Glenn Van Auken. OPERATED
BY: Glenn Van Auken. TIME ON THE AIR:
Daytime.

*Operating under C.P. issued by FCC, af
time of going to press.

*
“YOUR HOOSIER STATION IN
INDIANAPOLIS"”

INDIANAPOLIS—EST. 1926

NATIONAL BROADCASTING CO.—MUTUAL

FREQUENCY: 1400 Kc. POWER: 5,000 watts,
d.: 1.000 waits, n. OWNED BY Indianapolis
Broadcasting Co., Inc. BUSINESS ADDRESS:
540 N. Meridian. PHONE: RI-4471.2-3. STUDIO
ADDRESS: 540 N. Meridian. TRANSMITTER
LOCATION: Millersville Road. TIME ON THE
AIR: 6:00 A.M. to 1:00 A.M. (daily) 8:00 A.M.
to 1:00 A.M. (Sunday). NEWS SERVICE:
United Press. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICES: NBC Thesaurus,
C. P. MacGregor.

PERSONNEL
President ................ Eugene C. Puliam
Station Manager.............. Wm. A. Clark
Business Manager............ R. E. Bausman
Artists Bureau Head........... Morris Hicks
Chief Announcer............... Morris Hicks
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Publicity Director. ... ... .. Eugene S. Pulliam

Musical Director................ Harry Bason

Chief Engineer. .. ............. Earl W. Lewis
POLICIES

Station does not accept liquor advertising
and reserves the right to reject any adver-
tising which it regards as objectionable.

Maintains a well-statfed merchandising de-
partment which affords aggressive coopera-
tion with all sponsors requesting local mer-
chandising assistance.

REPRESENTATIVE
Wm. G. Rambeau Company

.

“THE FRIENDLY VOICE OF THE TYPICAL
AMERICAN CITY"”
MUNCIE—EST. 1926
FREQUENCY: 1310 Kc. POWER: 250 watts,
d.: 100 watts, n. OWNED BY: Donald A.
Burton. OPERATED BY: Donald A. Burton.
BUSINESS ADDRESS: 8 Anthony Bldg.
PHONE: 5411.2. STUDIO ADDRESS: 8 An-
thony Bldg. TRANSMITTER LOCATION: 8
Anthony Bldg. TIME ON THE AIR: 5:30 A.M.
to 11:30 P.M. NEWS SERVICES: Transradio
Press, International News Service, local news
department. MAINTAINS ARTISTS’ BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-

ing System.

PERSONNEL
Oowner................... Donald A. Burton
Commercial Manager......... Wm. F. Craig
Nat’l Advertising Manager. . ... Fred W. Ayer
Artists Bureau Head...... .. ... D. A. Russell
Chief Announcer............... Ottis Roush
Station Manager..... .. .... Donald A. Burton
Sales Manager...... ........ Wm. F. Craig
Publicity Director.......... Frederic W. Ayer
Musical Director................. Clark Noble
Chief Engineer........... .... Maurice Crain

POLICIES

Station reserves right to accept or reject
liquor and joreign language programs and
regulate advertising commercial copy.

Maintains full-time merchandising director
and merchandising department.

REPRESENTATIVE
H. K. Conover Co., Chicago. Sears & Avyer,
N. Y.

.
“THE GEORGE ROGERS CLARK STATION"
NEW ALBANY—EST. 1936
FREQUENCY: 1370 Kc. POWER: 250 watts.
OWNED BY: Northside Broadcasting Corp.
OPERATED BY: Northside Broadcasting Corp.

BUSINESS ADDRESS: 407 Vincennes St
PHONE: 150. STUDIO ADDRESS: Indiana
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Theater Bldg.—Kentucky Home Life Bldg..
Louisvillee. TRANSMITTER LOCATION: Mec-
Culloch Pike. TIME ON THE AIR: 7:00 A.M.
to local sunset. NEWS SERVICE: Interna-
tional News Service. MAINTAINS ARTISTS’

BUREAU. TRANSCRIPTION SERVICE: Stand-
ard Radio. C. P. MacGregor.
PERSONNEL

President................ Charles Lee Harris
Commercial Manager. ... ... George M. Kuhn
Advertising Manager. .. .. Robert J. Mclntosh
Artists Bureau Head...... Robert J. McIntosh
Chief Announcer....... William N. Sherman

Station Manager .......... George M. Kuhn
Sales Manager ... .......... George M Kuhn
Publicity Director......... Robert ]. Mclntosh
Musical Director. .. ........ Rosalind Brown
Chief Engineer............... Jack Gardner

POLICIES
Take all foreign language programs if they
meet approval of F. T. C. and F. C. C.. Take
beer and wine—no liquor.
Contact dealers for sponsors, arranges win-
dow displays., in fact anything consistent.
Programs carried in six newspapers.

REPRESENTATIVE
H. K. Conover & Co.

.
RICHMOND—EST. 1926
FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: Knox Radio Corp. OPERATED
BY: Knox Radio Corp. STUDIO ADDRESS:
Westcott Hotel. TRANSMITTER LOCATION:
North of Richmond. TIME ON THE AIR: Part

time. TRANSCRIPTION SERVICE: NBC The-
saurus.

PERSONNEL
President................... William O. Knox

.

SOUTH BEND—EST. 1922
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1200 Kc. Power: 100 watts.
OWNED BY: South Bend Tribune. OPERATED
BY: South Bend Tribune. BUSINESS AD-
DRESS: Coliax and Lafayette Sts. PHONE:
3-6161. STUDIO ADDRESS: Colfax and La-
fayette Sts. TRANSMITTER LOCATION: One-
half mile west of city limits on U. S. No. 2.
TIME ON THE AIR: (daily) 7:00 A.M. to 12:00
noon and 3:30 P.M. to 8:00 P.M.: (Sunday)
8:00 A.M. to 5:00 P.M. NEWSPAPER AFFILI-
ATION: South Bend Tribune. NEWS SER-
VICE: United Press. TRANSCRIPTION SER-

VICE: Associated Library.

PERSONNEL
President...... ................ F. A. Miller
Commercial Manager. ... .. .. ... R. H. Swintz
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Advertising Manager .......... R. H. Swintz
Chief Announcer.............. Mark Boyden
Station Manager. .. .. .. .. Franklin D. Schurz
Sales Manager................ R. H. Swintz
Publicity Director........ ... Mary Stockdale
Musical Director............. .. Robert Drain
Chief Engineer. ... ... ... .. .. .. ..... H. Cole

POLICIES

Will accept beer, but not liquor accounts,
Runs both Polish and Hungarian programs

now.
REPRESENTATIVE
Paul H. Raymer Company

.
SOUTH BEND—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1360 Kc. POWER: 500 watts.
OWNED BY: South Bend Tribune. OPERATED
BY: South Bend Tribune. BUSINESS ADDRESS:
Colfax & Lafayeite Sts. PHONE: 3-6161.
STUDIO ADDRESS: Coliax & Lafayette Sts.
TIME ON THE AIR: {daily) 12:00-3:30 P.M. and
8:00 P.M. io midnight: (Sunday) 5:00 P.M. to
11:00 P.M, NEWSPAPER  AFFILIATION:
South Bend Tribune. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: Associ-
ated Library.

PERSONNEL

President. .. .. ... ... ... ... ... ... F. A. Miller
Commercial Manager ....... ... R. H. Swintz
Advertising Manager .... ... ... R. H. Swintz
Chief Announcer........ ...... Mark Boyden

Station Manager......... Franklin D. Schurz

Sales Manager................ R. H. Swintz

Publicity Director........... Mary Stockdale

Musical Director............... Robert Drain

Chief Engineer..................... H. Cole
POLICIES

Will accept beer but not liquor advertise-
ments. Have both Polish and Hungarian pro-
grams on the air.

REPRESENTATIVE
Paul H. Raymer Company

.
“ON THE BANKS OF WABASH™
TERRE HAUTE—EST. 1926
NBC (RED and BLUE}
FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 watts, n. OWNED BY: Banks of
Wabash, Inc. OPERATED BY: Banks of
Wabash. Inc. BUSINESS ADDRESS: 6th & Ohio.
PHONE: Crawford 3394. STUDIO ADDRESS:
6th & Ohio. TRANSMITTER LOCATION: 25th
St. & Dimmick. TIME ON THE AIlR: 6:00 A.M.
to 12:00 midnightt NEWS SERVICE: Interna-
tional News. MAINTAINS THE WABASH
ARTISTS" BUREAU. TRANSCRIPTION SERV.
ICE: NBC Thesaurus.
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PERSONNEL
President.......... ... ... ....... Alvin Eades
..W. W, Behrman
....... Ralph Tucker
..... Horace Capps
.W. W. Behrman
Musical Director. ................ Leo Baxter
Chief Engineer. . ... ..... ..... Ralph Guthrie

Station Manager. . . ..
Artists’ Bureau Head. ..
Chief Announcer........
Sales Manager. . ..

POLICIES

Accepts no liquor. Will accept beer.
not solicit foreign language accounts.

Merchandising features in connection with
commercial programs: Maintains close work-
ing contacts with wholesalers and leading re-
tailers (grocery and drug). Will secure outlets
—will place company display materials: will
send bulletins tfo outlets on programs; holds
sales meetings — auditions for
outlets.

Does

clients and

REPRESENTATIVE

Gene Furgason & Co.

WBAA

"THE VOICE OF PURDUE™

WEST LAFAYETTE—EST. 1922

FREQUENCY: 830 Kc. POWER: 1000 watts.
OWNED BY: Purdue University. OPERATED
BY: Purdue University. BUSINESS ADDRESS:
West Lafayette. PHONE: 6076. STUDIO AD-
DRESS: Electrical Engineering Bldg. TRANS-
MITTER LOCATION: Electrical Engineering
Bldg. TIME ON THE AIR: 11:00 A.M. to 5:00
P.M. (Tues., Wed.. Thurs., Fri.); 11:00 A.M. to
2:00 P.M. {Monday); 11:00 A.M. to 4:00 P.M.

(Saturday).
PERSONNEL

Station Manager, Program Director
Gilbert D. Williams
Publicity Director. ... ... ...... Gilbert Hutton

Musical Director. . ..Albert P. Stewart
Chief Engineer....... ..Ralph R. Townsley
POLICIES

An educational, non-commercial station and
programs are restricted to educational fea-
tures.

JOWA

Retail Sales $650,029,000

Population 2.552.,000
Number of Families 655,410

Number of Radio Homes 571,220

Auto Registrations 728.414

wol

AMES—EST. 1922

FREQUENCY: 640
Watts. OWNED BY:
OPERATED BY: lowa State College. BUSI-
NESS ADDRESS: Ames. PHONE: 2500. STU-
DIO ADDRESS: Ames. TRANSMITTER LO-
CATION: Ames. TIME ON THE AIR: 6:45
local NEWS SERVICE:
the
Times, the United Press Wire service is made

Kc. POWER: 5000
lowa State College.

am. to sunset.

Through cooperation of Ames Tribune

available,

PERSONNEL
Chief Announcer........... A. G. Wooliries
tation Manager... . ... ..... W. 1. Griffith
Bublicity Director. .. . .. ..... W. 1. Griffith

..... Tolbert McRae
. W. E. Stewart

Musical Director. . ..
Chie!{ Engineer....
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POLICIES

WOI is owned and operated as a part of
Towa State College from funds arising from
taxation. For this reason no commercial ac-
counts are solicited or carried.

KFGQ

BOONE

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: Boone Biblical College. OPER-
ATED BY: Boone Biblical College. BUSINESS
ADDRESS: Boone, la. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: Specified hours during

dayfime.
POLICIES

Station does not sell time.
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WMT

“VOICE OF IOWA"
CEDAR RAPIDS, WATERLOO—
EST. 1922

NBC (BLUE)-MUTUAL—IOWA BROADCAST-
ING SYSTEM

FREQUENCY: 600 Kc. POWER: 5,000 Watis,
d.; 1,000 Watts, n. OWNED BY: lIowa Broad-
casting Co. OPERATED BY: Same. BUSI-
NESS ADDRESS: Paramount Bldg., Cedar
Rapids—Russell Lamson Hotel, Waterloo.
PHONE: Cedar Rapids 6127, Waterloo 236.

STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Marion. TIME ON THE AIR:
5:30 A.M. to 12:00 midnightt NEWSPAPER
AFFILIATION: Des Moines Register and
Tribune. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.
PERSONNEL

President................ Gardner Cowles, Jr.
V.-P. and General Manager. .. .. S. D. Quarton

Commercial Manager

W. B. Quarton (Cedar Rapids)
Commercial Manager. . .Don Inman (Waterloo)
Program Director. ... .. ..... Douglas B. Grant
Publicity Director..... ............. Ray Cox
Chief Engineer....... ..... Charles F. Quentin

POLICIES

Does not accept liquor advertising.
MERCHANDISING

Publicity, stories and pictures in the radio
columns of the Des Moines Register and
Tribune (circulation 282,131) and Sunday Reg-
ister (circulation 318,192).

Personal calls on the principal retail out-
lets by a member of department soliciting
their cooperation and urging them to tie-up
the radio program with their reqgular routine
advertising.

Placement of counter cards and suitable
display material in principal retail outlets
stocking the product.

Publicity on movie trailers with sound track
in all the principal theaters in Waterloo, Cedar
Falls, and Cedar Rapids, as well as, a num-
ber of small theaters in our area.

Upon request from the advertiser WMT
will make distribution check ups. sales check
ups, etc.

A window display may be installed in the
reception lobby for a period of ten days pro-
vided the advertiser furnishes the necessary
display material.

General merchandising bulletins of adver-
tised products are frequently sent to 600 gro-
cers and approximately 300 druggists in our
immediate territory.

Any further merchandising services desired
by the advertiser may be arranged for: no
charges for any of the aforementioned ser-
vices rendered. However, in some cases ad-
vertisers desire to have a special mailing
piece or circulars prepared which will be
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done. providing the advertiser assumes the
cost of postage. mimeographing, printing, sta-
tionery, etc.

REPRESENTATIVE
E. Katz Special Adv. Agency

.
DAVENPORT—EST. 1921
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1370 Kc. (application pending
for 1390 Kc.) POWER: 250 Watis, d.; 100
Watts, n. OWNED BY: Tri City Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-

DRESS: 1000 Brady St. PHONE: 3521. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:

Same. TIME ON THE AIR: 6:00 A.M. to mid-
night. NEWS SERVICE: United Press. TRAN-
SCRIPTION SERVICE: World Broadcasting
System.
PERSONNEL
President ................ Col. B. ]. Palmer
Commercial M. -z 0 L. C. A. Luther
Advertising Mo_. .. .....C. A Luther
Station Manager. ... ......... Clark A. Luther
Sales Manager... ... . ... .. Clark A. Luther
Publicity Directo-. ... ... .. .... ]. Neil Reagan
Musical Direcior. . . .....J. Neil Reagan
Chief Engineer........ .. ...... Harold Higby
POLICIES

No stated special policies.

Merchandising: Full merchandising c¢o-op-
eration through local newspaper help and lo-
cal theater trailer.

REPRESENTATIVE

Free & Peters, Inc.

.
DECORAH
FREQUENCY: 1270 Kc. POWER: 100 Watts.
OWNED BY: Charles Walter Greenley. OP-
ERATED BY: Charles Walter Greenley. BUSI-
NESS ADDRESS: Decorah. STUDIO ADDRESS:

Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: Shares daytime with
KWLC.

POLICIES

Non-commercial station.

.

“THE LUTHERAIXU(%C’)LLEGE OF THE
DECORAH—EST. 1926
FREQUENCY: 1270 Kc. POWER: 100 watts.
OWNED BY: Luther College. OPERATED BY:
Luther College. BUSINESS ADDRESS: Luther
College. PHONE: 690. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Dormitory.
TIME ON THE AIR: 7:30 A.M. to 3:30 P.M.

(part-time).
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PERSONNEL

Chief Announcer........... Norman Bredesen

Station Manager........ .. ....... O. Eittreim

Publicity Director ........... .. W. L. Strunk
POLICIES

On non-commercial basis.

.
DES MOINES—EST. 1935
CBS—IOWA BROADCASTING SYSTEM
FREQUENCY: 1320 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: lowa Broad-
casting Co. OPERATED BY: Iowa Broadcasi-
ing Co. BUSINESS ADDRESS: Des Moines Reg-
ister & Tribune Bldg. PHONE: Des Moines
3-2111. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: North of Des Moines.
TIME ON THE AIR: Unlimited. NEWSPAPER
AFFILIATION: Dles Moines Register & Tribune.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: Associated Music.

PERSONNEL
Manager. .. .................. Luther L. Hill
Commercial Manager........ Craig Lawrence
REPRESENTATIVE

E. Katz Special Advertising Agency

.

“ALWAYS A GOOD SHOW ON KSO™

DES MOINES—EST. 1932

NBC (BLUE) MBS—IOWA NETWORK
FREQUENCY: 1430 Kc. POWER: 2500
Watts-d., 500 Wattssn. OWNED BY: The
Iowa Broadcasting Co., subsidiary of the Des
Moines Register and Tribune. OPERATED
BY: Same. BUSINESS ADDRESS: Reg. & Trib.
Bldg. PHONE: 3-2111. STUDIO ADDRESS:
Reg. & Trib. Bldg. TRANSMITTER LOCA.
TION: 6 miles north of town. TIME ON THE
AIR: (daily) 6:30 a.m. to 1:00 a.m., {Sunday}
7:00 a.m. to 1:00 am. NEWSPAPER AFFILI-

ATION: Des Moines Register & Tribune.
NEWS SERVICE: United Press. International
News Service, Transradio Press. MAINTAINS

ARTISTS BUREAU. TRANSCRIPTION SER-
VICES: Associated Program Service and NAB

Library.

PERSONNEL
President............... Gardner Cowles, Ir.
Station Manager....... . ......... Luther Hill
Commercial Manager.. . .. .. Craig Lawrence
Advertising Manager. ... .. ... G. Greenburg
Artists Bureau Head............ Ranny Daly
Sales Manager.......... ... Craig Lawrence
Publicity Director. .. ... ... Dave Nowinson
Musical Director.. ........... Orville Foster
Chief Engineer............. Paul Huntsinger

POLICIES

Does not accept liquor advertising: no occa-
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sion to accept or reject foreign language ac-

counts. Other restrictions according to NAB
code.
Special merchandising connection with

commercial programs:

Newspaper publicity {3 full columns each
day in the Register and 3 full columns each
day in the Tribune). Full page in the Sunday
Register.

Billboards——Feature menlion of
on 26 billboards on arterial
Des Moines.

Movie trailers—Feature
grams on screens of 18
Moines.

Displays—Window displays of adv.'s prod-
uct in KSO lobby.

Car Cards—Program featured on cards on
rear of 150 Des Moines street cars.

Bulletins—Featuring drug and grocery prod-
ucts mailed to 250 drug outlets and 500 gro-
cers each month.

Plus dealer calls,
special job calls for.

REPRESENTATIVE
E. Katz Special Adv. Agency

.
“VOICE OF THE MIDDLE WEST"
DES MOINES—EST. 1924
FREQUENCY: 1000 Kc. POWER: 50000
Watts. OWNED BY: Cenlral Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
914 Walnut St. PHONE: 3-7147. TIME ON
THE AIR: 6:00 A.M. to midnight (12:00 mid-

programs
highways in

mention
theatres

of pro-
in Des

surveys and whatever

night to 1:00 A.M.facsimile). MAINTAINS

ARTISTS’ BUREAU. NEWS SERVICE: United

Press and Transradio Press. TRANSCRIP-

TION SERVICE: NBC Thesaurus.
PERSONNEL

President ...................... B. ]. Palmer

V-P & Station Manager ........ J. O. Maland

Artists” Bureau Head ........ Irving Grossman
Sales Manager ............ Hale Bondurant
Publicity Director ............ Woody Woods
Program Director .............. Harold Fair
Technical Director ............ Paul A. Loyet

POLICIES
No liquor: beer accounis only after 10:30
P.M.
REPRESENTATIVE

Free & Peters, Inc.

KDTH*™

DUBUQUE—EST. 1937
FREQUENCY: 1340 Kc. POWER: 500 Watts.
OWNED BY: Telegraph Herald. OPERATED
BY: Telegraph Herald. BUSINESS ADDRESS:
Eighth Ave. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Not determined. TIME
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ON THE AlR: Daytime. NEWS AFFILIATION:
Dubuque Telegraph Herald. @ TRANSCRIP-
TION SERVICE: NBC Thesaurus.

PERSONNEL

Not selected at press time.

POLICIES

Liquor advertising will not be accepted.
Other policies not determined at present time.

REPRESENTATIVE
William J. Amdt
*C.P. by FCC (issue being determined by
Court of Appeals, Washington, D. C.)

.
DUBUQUE—EST. 1933
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1500 Kc. POWER: 250 Watts-
d., 100 Wattssn. OWNED BY: Sanders Bros.
Radio Station. OPERATED BY: Sanders
Bros. Radio Station. BUSINESS ADDRESS:
Hotel Julien. PHONE: Dubuque 572, East
Dubuque [45. STUDIO ADDRESS: Hotel
Julien. TRANSMITTER LOCATION: East Du-
buque, lll. TIME ON THE AIR: 6:30 A.M. to
Midnight (daily). 8:00 a.m. to Midnight (Sun-

day). NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
President.................. Walter E. Klauer
Commercial Manager........ J. D. Carpenter
Advertising Manager......... J. D. Carpenter
Cniet Announcer.......... Vaughn Gayman
Station Manager. .. ... .. James D. Carpenter
Publicity Director................ A. L. Link
Musical Director.............. M. K. Galliart
Chief Engineer............. Leonard Carlson

POLICIES

Liquor advertising not accepted. Beer and
light wines permitted.

Merchandising includes regular mailing to
list of grocers and druggists,

.

IOWA CITY—EST. Code—1911—
Broadcast—1919
FREQUENCY: 880 Kc. POWER: 1000 watts,
d.; 500 waits, n. OWNED BY: State Univ. of
lowa. OPERATED BY: State Univ. of lowa.
BUSINESS ADDRESS: lowa City. PHONE:
University 237-8162. STUDIO ADDRESS: lowa
City. TRANSMITTER LOCATION: Iowa City.
TIME ON THE AIR: 8:30 AM. to 10:00 P.M.
NEWS SERVICE: Associated Press. TRAN-

SCRIPTION SERVICE: Usual facilities.

PERSONNEL

Chairman Radio Board...... Bruce E. Mahan
Station Director.............. Carl H. Menzer
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Program Director........... Pearl B. Broxam

Production Manager........... Robt. Graham

Staff Announcer................. Wm. Sener

Chiet Operator.................. S. J. Ebert
POLICIES

Station WSUI is non-commercial station

owned and operated by State University of
ijowa. This station engages in no advertising
or commercial broadcasting.

.

“"FRIENDLY LITTLE STATION IN THE
HEART OF IOWA”
MARSHALLTOWN-—EST. 1923
FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Earl Peak.
OPERATED BY: Earl Peak. BUSINESS AD-
DRESS: 1600 W. Main St. PHONE: 1419-2515.
STUDIO ADDRESS: 1600 W. Main St. TRANS-
MITTER LOCATION: 2 miles northwest of
town. TIME ON THE AIR: 6:00 A.M. to 9:00
P.M. (daily): 11:00 te 7:00 P.M. (Sunday).
NEWS SERVICE: International News Service.
MAINTAINS ARTISTS BUREAU. TRANSCRIP-

TION SERVICE: C. P. MacGregor.

PERSONNEL
President......................... Earl Peak
Commercial Manager. ... ... .. Homer Griffith
Advertising Manager......... Homer Griffith
Artists’ Bureau Head........... Irene Wigton
Chiet Announcer................ Bob Weitzel
Station Manager........ ... ... Homer Gritfith
Publicity Director.............. Robert Dobbin
Program Director........... Irene W. Griffith
Musical Director............... Clyde Mason
Chief Engineer. .. .............. Wayne Peak

POLICIES

No hard liquor. No foreign language.
Cooperation with local merchants on pub-
licizing on nationally advertised merchandise.

REPRESENTATIVE
Howard H. Wilson Co.

.

MASON CITY—EST. 1937
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1210 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Masorn City
Globe Gazette Co. OPERATED BY: Mason
City Globe Gazette Co. BUSINESS ADDRESS:
Hotel Hanford. PHONE: 2800. STUDIO AD-
DRESS: Hotel Hanford. TRANSMITTER LO-
CATION: 2 miles west of M. C. on Highway
18. TIME ON THE AIR: 6:00 A.M. to 12:00
P.M. {(daily): 7:00 AM. to 12:00 P.M. (Sun-
day). NEWSPAPER AFFILIATION: Mason City
Globe-Gazette. NEWS SERVICES: United
Press and Globe Gazette City Reporters and
correspondents in North Iowa and Southern
Minn. TRANSCRIPTION SERVICE: NBC The-
saurus, Standard Radio. and NAB Library.
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PERSONNEL

Commercial Manager........... V. C. Hicks
Station Manager...... . .... F. C. Eighmey
Chief Announcer.............. John J]. Price
Program Direclor...... ... .. .... John ]. Price
Sales Manager. . .. .......F. C. Eighmey
Publicity Director... ... ......... Henry Hook
Musical Director. .. ... ... . ... John ]. Price
Chief Engineer.................... Leo Born

POLICIES

Accept beer; no wine or liquor advertising.

Full time merchandising man available to
advertisers. Complete program log daily in
Mason City Globe Gazette. Regular bulletins
sent fo leading grocers and druggists in
North lowa and Southern Minnesota.

REPRESENTATIVE
Weed & Co.

+

KFNF

“THE FRIENDLY FARMER STATION"

SHENANDOAH—EST. 1924

FREQUENCY: 890 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: KFNF, Inc.
OPERATED BY: KFNF, Inc. BUSINESS AD-
DREESS: 407 Sycamore. PHONE: No. 1—de-
parimental connections. STUDIO ADDRESS:
407 Sycamore St. TRANSMITTER LOCATION:
407 Sycamore St. TIME ON THE AIR: (daily)
5:30 A.M. to 4:00 P.M.; 5:00 P.M. to 9:00 P.M.;
(Saturday) 5§:30 A.M. to 10:00 P.M. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: C. P. McGregor.

PERSONNEL

President..................... Henry Field
Advertising Manager. . ... Wm. E. Macdonald
Chief Announcer............. Pate Simmons
Station Manager.... .. ....... F. E. Tunnicliff
Publicity Director. ... .. .. Wm. E. Macdonald
Musical Directors. .. ... ....... Lena Sanman,
Edwin R. Hamilton
Chief Engineer............ Wiley D. Wenger

POLICIES

beer or liquor advertising ac-
cepted, no commercial broadcasts on Sun-
days. Price quoting permitted on all com-
mercial programs, foreign language programs
are being carried without restrictions of
any kind. Primary regulation is to meet
Federal Trade Commission rulings and gen-
eral policies of good advertising taste and
broadcasting practice.

Station  will

No wines,

mail cards, letters or other
mail pieces, contact local retailers or deal-
ers, arrange displays or windows, etc. All
merchandising service at cost. Also gives
ample and generous advance promotion on
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new programs by way of its own facilities
and local newspaper space.

REPRESENTATIVE

Gene Furgason & Co.

*

KMA

"KEEPS MILLIONS ADVISED"

SHENANDOAH—EST. 1925
10WA BROADCASTING SYSTEM

FREQUENCY: 930 K¢, POWER: 5000 waits,
d.; 1000 watts, n. OWNED BY: Earl E. May
Seed Co. OPERATED BY: Earl E. May Seed
Co. BUSINESS ADDRESS: Lowell & Elm Sis.
PHONE: 152, SIUDIO ADDRESS: Lowell &
Eim Sts. TRANSMITTER LOCATION: Shenan-
doah Rt. 48. TIME ON THE AIR: 5:00 A.M,
to 12:00 Midnight. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: Associated
Program Service.

PERSONNEL
President...................... Earl E. May
Commercial Manager. .. ... . .... ]. (Cy.) Rapp
Chief Announcer............. Fred Greenlee
Station Manager... .. ... .. ... ]. (Cy.) Rapp
Musical Director. ... ........ Faylon Geist
Chief Engineer............. .. Ray Schroeder

POLICIES

Beer accounts handled only after 9 P.M.
No liquor advertising,

Special mailing service to clients dealers.
Local newspaper promofion in many county
seat newspapers in KMA service area.

REPRESENTATIVE
Howard Wilson & Co.

+

KSCI

“THE JOURNAL"™
SIOUX CITY-—-EST. 1927
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1330 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Perkins Bros.

Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 415 Douglas. PHONE: 57993-4-5.
STUDIO ADDRESS: Same. TRANSMITTER

LOCATION: 5000 Royal River Road. TIME
ON THE AIR: 6:00 A.M. to midnight. NEWS-
PAPER AFFILIATION: Sioux City Journal.
TRANSCRIPTION SERVICE: C. P. MacGregor.
MAINTAINS ARTISTS BUREAU.

PERSONNEL
Commercial Manager.. . ...... C. W. Corkhill
Artists Bureau Head.... ....... Bertha Reese
Chief Announcer......... Charles Corkhill, Jr.
Station Manager. ... ... .. ..... C. W. Corkhill
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Publicity Director. .. ...... ... Ruth Fachmann
Musical Director................ Bertha Reese
Chief Engineer.................... S. E. Dier

POLICIES

Beer and wine accounts accepted; no dis-
tilled liquors.

REPRESENTATIVE
Craig & Hollingbery

¢
SIOUX CITY—EST. 1937
FREQUENCY: 1420 Kc. POWER: 250 Waits,

KR
s

d.; 100 Watts, nn. OWNED BY: Sioux City
Broadcasting Co. OPERATED BY: Dietrich
Dirks and The Tribune Co. BUSINESS AD-
DRESS: 304 Pierce St. PHONE: 5-8031. TRANS-
MITTER LOCATION: Sioux City., TIME ON
THE AIR: Unlimited. NEWSPAPER AFFILI-
ATION: The Sioux City Tribune.

PERSONNEL
.................... Eugene Kelly
Station Manager.............. Dietrich Dirks

*Operating under C.P. issued by FCC, at
time of going to press.

President

KANSAS

Retail Sales $448,261,000

Population 1,864,000
Number of Families 488,600

Number of Radio Homes 398,620

Auto _Regis}rations 577.906

e N

KFBI

“POLICIES THAT PROTECT"
ABILENE—EST. 1923

FREQUENCY: 1050 Kc. POWER: 5000 Watts.
OWNED BY: Farmers & Bankers Broadcasting
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: 410 N.W. 3rd. PHONE: 1200. STUDIO
ADDRESS: 410 N.W. 3rd. TRANSMITTER LO-
CATION: Milford. TIME ON THE AIR: 6:30

AM. to sunset (Pacific time). NEWS SERV-
ICE: Transradio Press. TRANSPORTATION
SERVICE: World Broadcasting System., and
Standard Radio.
PERSONNEL

President .................... H. K. Lindsley
Station Manager .......... ..... K. W. Pyle
Advertising Manager .. ..... ... M. Eberhardt
Chief Announcer .......... .Harry D. Peck
Sales Manager ...... ... ...... K. W, Pyle

Publicity Director ...J. W. Eberhardt
Musical Director .. ..Marie Gunzelman
Chief Engineer ............. G. H. Johnstone

POLICIES

No beer or liquor advertising accepted. For-
eign language programs accepted.

REPRESENTATIVE

Howard H. Wilson Company

‘\)
U

KGGF

COFFEYVILLE—EST. 1930
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 1010 Kc. POWER: 1000 Watts.
OWNED BY: Hugh J. Powell & Stanley Plaiz,
d/b as Powell & Platz. OPERATED BY: Same.
BUSINESS ADDRESS: Journal Bldg. PHONE:
147-41. STUD'IO ADDRESS: Same. TRANS-
MITTER LOCATION: South Coffeyville. TIME
ON THE AIR: 7:00 A.M. to 11:00 P.M. NEWS-
PAPER AFFILIATION: The Coffeyville Journal.
NEWS SERVICE: The Associated Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
Station Manager ............ Hugh ]. Powell
Commercial Manager ... .. ... W. B. Darrah
Advertising Manager . ... ... W. B. Darrah
Chief Announcer ..... . ... ... Melvin Drake
Sales Manager ...... ...W. B. Darrah

Publicity Director ....... ... ... Clair Foster
Musical Director .......Clair Foster
Chief Engineer ....... ... . ... J. Fred Case

POLICIES

No liquor adverlising accepted; takes for-
eign language accounts.

Merchandising cooperalion given advertis-
ers is similar to that given by newspapers.

REPRESENTATIVE

E. Katz Special Adv. Agency, Inc.
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KGNO

DODGE CITY—EST. 1930

FREQUENCY: 1340 Kc. POWER: 250 Watts.
OWNED BY: Dodge City Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
First Nat'l Bank Bldg. PHONE: 1340. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Westview Park. TIME ON THE AIR: 6:30 A.M.
to 9:00 P.M. NEWSPAPER AFFILIATION:
Dodge City Globe. NEWS SERVICE: Associ-

ated Press (Non-Commerciall. =~ TRANSCRIP-
TION SERVICE: NBC Thesaurus.
PERSONNEL
President. .. ... ... ... ... .. .... ]. C. Denious
Commercial Manager. ......... N. C. Petersen
Advertising Manager.. ... .. ... N. C. Petersen
Chief Announcer................ John Drake
Chief Engineer.................. Emil Doane
POLICIES

Does not accept liquor or foreign language
accounts,

Will make surveys, assist with distribution
or secure any information desired, as mer-
chandising aids.

.

"VOICE OF WESTERN KANSAS"

GARDEN CITY—EST. 1935
FREQUENCY: 1210 Kc. POWER: 100 Watts,
OWNED BY: Garden City Broadcasting Co.
CPERATED BY: Garden City Broadcasting Co.
BUSINESS ADDRESS: 404 N. Main. PHONE:
666-999. STUDIO ADDRESS: 404 N. Main.
TRANSMITTER LOCATION: Warner Terrace.
TIME ON THE AIR: 6:00 A.M. to 9:00 P.M.

NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: Usual Facilities.
PERSONNEL
President. ... ......... ... ...... F. D. Conard
Commercial Manager. .. ... ..... F. D. Conard
Advertising Manager. . .......... F. D. Conard
Chief Announcer.............. Clem Morgan
Station Manager............... F. D. Conard
Publicity Director.............. Clem Morgan
Musical Director. ... ........ George Goulding
POLICIES

No special policies. as to foreign language
programs. Liquor still illegal in the state of
Kansas.

Complete merchandising cooperation at all

KVGB

“THE VOICE OF GREAT BEND"

GREAT BEND—EST. 1937

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: E. E. Ruehlen. OPERATED BY:
E. E. Ruehlen, BUSINESS ADDRESS: 2103Y2
Forest. PHONE: 1080-1. STUDIO ADDRESS:

216

Cork Bldy,. TRANSMITTER LOCATION: 1V
miles south of Great Bend on Highway No. 8.
TIME ON THE AIR: 6:30 A.M. to 8:00 P.M.
(unlimited time). NEWS SERVICE: Transradio

Press. TRANSCRIPTION SERVICE: World
Broadcasting System.
PERSONNEL
Station Manager........ ... .... E. E. Ruehlen
Commercial Manager... ... ..... Vern Minor
Advertising Manager........ .. Dave Wilson
Assistant Manager............... Vern Minor
Musical Director............ ... Ear]l Brewster
Chief Engineer................ Leo Legleiter
POLICIES

No intoxicating liquor advertising accepted.

¢+
“THE STATION IN THE CENTER
OF THE NATION™

HUTCHINSON-—EST. 1935

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Nation’s Center Broadcasting Co.,
Inc. OPERATED BY: W. B. Greenwald. BUSI
NESS ADDRESS: 101 Ave. A. East. PHONE:
5202. STUDIO ADDRESS: 101 Ave. A. East.
TRANSMITTER LOCATION: Hutchinson. TIME
ON THE AIR: (winter) 6:30 A.M. to 10:30 P.M.;
(summer) 6:00 A.M. to 11:00 P.M. NEWS SERV-
ICE: United Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
President-General Manager. . W. B. Greenwald
Advertising Manager. ... . .... W. P. Robinson
Artists’ Bureau Head..... .. .... Mary Winner
Chief Announcer......... ......... Ed Letson
Station Manager... . ...... W. B. Greenwald
Program Director....... ... ...... J. B. Lake
Publicity Director. . . ... W. P. Robinson
Musical Director. . ................ Willie Anz
Chief Engineer............ .. Harold Bourrell

POLICIES
Will accept beer advertising. No loreign

language accounts.
Merchandising as required.

KCKN

KANSAS CITY—EST. 1925 (as WLBF)
1936 (as KCKN)
KANSAS NETWORK

FREQUENCY: 1300 Kc. POWER: 100 Watts,
OWNED BY: The Kansas City Kansas & Cap-
per Publications. OPERATED BY: The Kansas
City Kansan. BUSINESS ADDRESS: 901 N.
8th St. PHONE: Drexel 4300. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 6:06 A.M. to 11:00
P.M. NEWSPAPER AFFILIATIONS: Owned
and operated by The Kansas City Kansan,
Capper Publication, only daily newspaper in
Kansas City. NEWS SERVICE: United Press.
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- MAINTAINS ARTISTS’ BUREAU. TRANSCRIP-
TION SERVICE: Siandard Library, C. P. Mac-
Gregor Library, Lang-Worth, NAB Library.

PERSONNEL

President .................... W. A. Bailey
Station Manager ............. Ellis Atteberry
Commercial Manager ........... Owen Balch
Artists’ Bureau Head ....... .. ... Ruth Royal
Musical Director ................ Ruth Royal

Chief Engineer ............... Clark Smith

POLICIES

No beer or alcoholic beverage accounts ac-
cepted,

Cooperate with commercial clients in mer-
chandising and exploitation. Complete plans
are arranged and executed by station. Clients
bear actual cost only.

REPRESENTATIVE

Capper Publications

.
LAWRENCE
FREQUENCY: 1220 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: University of
Kansas. OPERATED BY: University of Kan-
sas. BUSINESS AL'DRESS: Lawrence, Kans.
STUDIO ADDRESS: Same. TRANSMITTER LO-

CATION: Same. TIME ON THE AIR: Shares
time with WREN.

PERSONNEL
Director. . . ............... Harold G.

POLICIES

Station does not sell time.

*
WREN
LAWRENCE—EST. 1926
NBC-BLUE

FREQUENCY: 1220 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: The WREN
Broadcasting Co. OPERATED BY: The WREN
Broadcasting Co. BUSINESS ADDRESS: WREN
Bldg. PHONE: Lawrence 110. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Between Lawrence and Kansas City, Mo. TIME
ON THE AIR: Shares iime KFRU. Sunday
8:00 AM. to 12:00 midnight; week days, 7:00
AM. to 2:30 P.M. and 3:00 P.M. to 12:00 mid-

Ingham

night. TRANSCRIPTION SERVICE: NBC
Thesaurus.
PERSONNEL
Manager .................. Vernon H. Smith
REPRESENTATIVE
Craig and Hollingbery, Inc.

247

KSAC

MANHATTAN

FREQUENCY: 580 Kc. POWER: 1000 Watls,
d.; 500 Watts, n. OWNED BY: Kansas State
College of Agriculiure and Applied Science.
OPERATED BY: Kansas State College of
Agriculture and Applied Science. BUSINESS
ADDRESS: Manhattan. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: Shares time with WIBW.

POLICIES

Station does not sell time.

.
KOAM
PITTSBURG—EST. 1937

NATIONAL BROADCASTING CO.
(RED & BLUE)

FREQUENCY: 790 Kc. POWER: 1000 Watts.
QWNED BY: Pittsburg Broadcasting Co. OP-
ERATED BY: Pittsburg Broadcasting Co. BUSI-
NESS ADDRESS: Commerce Bldg. PHONE:
2165-6. STUDIO ADDRESS: Commerce Bldg.
TRANSMITTER LOCATION: 22 miles south-
east of Pittsburg. TIME ON THE AIR: 6:00
AM. to local sunset. NEWS SERVICE: Inter-

national News Service. TRANSCRIPTION
SERVICE: World Broadcasting System.
PERSONNEL
President.............. . ..... E. Victor Baxter
Commercial Manager ... ........ Ed. Cunaiff
Station Manager..... ... ... ...... Ed. Cunniff
Chief Announcer......... ....Spencer Allen
Program Director....... .. .. ... Merwyn Love
Chief Engineer................. W. L. Brown
POLICIES
Will accept beer accounts; alse foreign

language programs.
Has special merchandising department that
will work with commercial advertisers

REPRESENTATIVE
Howard H. Wilson & Co.

.
SALINA—EST. 1937

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts. n. OWNED BY: R. ]. Lauben-
gayer. OPERATED BY: R. ]. Laubengayer.
BUSINESS ADDRESS: Journal Bldg. PHONE:
100-104. STUDIO ADDRESS: Journal Bldg.
TRANSMITTER LOCATION: State St. Road.
TIME ON THE AIR: 7:00 A.M. to 11:00 P.M.
NEWSPAPER AFFILIATIONS: R. ]. Lauben.
gayer, owns stock in Salina Journal. NEWS
SERVICE: Associated Press. TRANSCRIPTION
SERVICE: Standard Radio. NBC Thesaurus.
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PERSONNEL

President. ... . ... ... ..... R. ]. Laubengayer
Commercial Manager.......... A. E. Crockett
Chief Announcer.......... W. Wendell Elliott
Station Manager. ... ... ...... A. E. Crockelt
Sales Manager............... A. E. Crockett
Publicily Director............... Russell Siner
Musical Director................ Al Thompson
Chief Engineer........... ... N. E. Vance, Jr.
POLICIES

Ccnsidering acceptance of beer accounts at
present time. Undecided policy.

All commercial programs including name of
sponsor, are published in Salina Journal each
day. Journal has approximately 14.000 daily
circulation.

REPRESENTATIVE
E. Katz Special Adv. Agency

¢+

WIBW

“THE VOICE OF KANSAS”

TOPEKA—EST. 1925
CBS-—KANSAS NETWORK

FREQUENCY: 580 Kc. POWER: 5000 Watts,
d.: 1000 Watts, n. OWNED BY: Capper Pub-
lications. OPERATED BY: Capper Publications.
BUSINESS ADDRESS: Box 119. PHONE: 3-2377.
STUDIO ADDRESS: 1035 Topeka Blvd., TRANS-
MITTER LOCATION: Topeka. TIME ON THE
AlIR: 4:54 A.M. to Midnight, {daily): 8:00 A.M.
to midnight (Sunday} CST. NEWSPAPER AF-
FILIATION: Capper Publications. NEWS SERV-
ICE: United Press. TRANSCRIPTION SERV-
ICES: Standard Library, NAB Library.

PERSONNEL
General Manager. .. ... ... ... .... Ben Ludy
Chief Engineer............. ... Karl Troeglen
POLICIES

No beer or liquor advertising.

Publicity in Capper Publications. Personal
calls and window displays as part of mer-
chandising aids.

¢+

KANS

WICHITA— EST. 1936
NATIONAL BROADCASTING COMPANY

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: The KANS Broadcasting Co. OP-
ERATED BY: The KANS Broadcasting Co.

BUSINESS ADDRESS: Hotel Lassen. PHONE:
4-2387. STUDIO ADDRESS: Hotel Lassen.
TRANSMITTER LOCATION: Hotel Lassen.

TIME ON THE AIR: 6:00 A.M. to 12:05 A.M.

218

NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICES: NBC Thesaurus & Standard

Library.

PERSONNEL
President. .. ........ ... .. . ... Chas. C. Theis
Commercial Manager....... . .. Herb Hollister
Chief Announcer...... ... ......... Jack Todd
Station Manager.. .. .. ... .. ... Herb Hollister
Sales Manager...... .. ....... Charles Ritchie

Publicity Director... .......... Phil McKnight
Musical Director.... ... ... .laymond Shelley
Chief Engineer....... ......... Herb Hollister

POLICIES

Accept beer but not liquor.
Maintains a merchandising department.

REPRESENTATIVE

E. Katz Special Advertising Agency

KFH

"MOST WELCOME SPOT ON THE DIAL"

WICHITA—EST. 1935
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1300 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Radio Station
KFH. OPERATED BY: KFH Corp. BUSINESS
ADDRESS: York Rite Temple. PHONE: 35254-
5-6. STUDIO ADDRESS: York Rite Temple.
TRANSMITTER LOCATION: 6400 E. Ceniral.
TIME ON THE AIR: (Daily) 6:00 A.M. to mid-
night; (sunday) 8:00 A.M. to midnight. NEWS
SERVICES: United Press. Press Radio Bureau.
NEWSPAPER AFFILIATION: The Wichita

Eagle. TRANSCRIPTION SERVICE: Associated
Libraries,

PERSONNEL
President..................... ... John Rigby
Station Manager......... . .. G. B. McDermoit
Commercial Manager. .. ... ... Russell L. Lowe
Chief Announcer.................. Vic Rugh
Traffic Relations...... . ......... .. Leila Hull
Publicity Director... ......... ... Robert Kent
Musical Director. ... .. ... ... . ... Guy Snyder
Chiet Engineer...... ...... Amos C. Dadisman

POLICIES

Accepts beer accounts, but no liquors. HNo
restricion against foreign language accounts
but population is approximately 98% American
born.

Monthly surveys on advertised products
among both groceries and drug stores (in-
cluding jobbers and warehouses). Putting in
window displays and special surveys for
sponsors upon suilable occasions.

REPRESENTATIVE
Edward Petry & Co.
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KENTUCKY

Number of Families 672.030
Retail Sales $388.278.000

Population 2,920,000

Number of Radio Homes 358,190
Auto Registrations 372,576

WCMI

“WHERE COAL MEETS IRON"
ASHLAND—EST. 1925

FREQUENCY: 1310 Kc. POWER: 250 Waits,
d.: 100 Waits, n. OWNED BY: Ashland
Broadcasting Co. Operated BY: Ashland Broad-
casting Co. BUSINESS ADDRESS: WCMI Bldg.
PHONE: 363. STUDIO ADDRESS: WCMI Bldg.
TRANSMITTER LOCATION: WCMI, Bldg. TIME
ON THE AIR: 6:30 AM. to 1200 midnight.
NEWSPAPER AFFILIATIONS: Ashland Dadaily
Independent. NEWS SERVICE: Associated
Press (non-commercial). MAINTAINS ARTISTS’

BUREAU. TRANSCRIPTION SERVICE: NBC
Thesaurus.
PERSONNEL

President. ... .................... J. T. Norris
Commercial Manager.......... .. Jos. F. Kyler
Station Manager................ Jos. F. Kyler
Chief Announcer.............. Paul L. Ruble
Sales Manager.................... Jack Bell

Paul L. Ruhle
................ Hester Kyler
E. D. Herider

Publicity Director
Musical Director
Chief Engineer

REPRESENTATIVE

]. J. Devine & Assoc.

*
WCKY
COVINGTON., KY.

(See Cincinnati, O.)

*
“VOICE OF THE BLUE GRASS”

LEXINGTON—EST. 1918

FREQUENCY: 1420 Kc. POWER: 250 Watis,
d.: 100 Watts, n. OWNED BY: American
Broadcasting Corp. of Kentucky. OPERATED
BY: American Broadcasting Corp. of Kentucky.
BUSINESS ADDRESS: Lexington. PHONE: 1721-

249

2. STUDIO ADDRESS: Lexington. TRANS.
MITTER LOCATION: Lexington. TIME ON THE
AlR: 7:.00 A.M. to 11:00 P.M. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
President............. ... .. Gilmore N. Nunn
Commercial Manag ... .. .. Winston L, Clark

Chiel Announcer. ..
Station Manager............
Publicity Directfor
Musical Director
Chiet Engineer

Ted Grizzard
Winston L. Clark
Ted Grizzard
Miller Welch
Sanford Helt

POLICIES

No liquor advertising accepted before 8
P.M. No restrictions on beer and light wines.
No restrictions on foreign language broadcasts.

Complete merchandising department at the
disposal of the advertiser,

REPRESENTATIVE

]. ]. Devine & Assoc.

.
LOUISVILLE—EST. 1933
NATIONAL BROADCASTING COMPANY
FREQUENCY: 940 Kc. POWER: 1000 Watts.
OWNED BY: WAVE, Inc. OPERATED BY:
WAVE, Inc. BUSINESS ADDRESS: Brown Hotel.
PHONE: Jackson 8391-2. STUDIO ADDRESS:
Brown Hotel. TRANSMITTER LOCATION:
Brown Hotel. TIME ON THE AIR: (Daily) 7:00
AM. to 12:00 P.M.: (Sunday) 8:00 A.M. to
12:.00 P.M. NEWS SERVICE: International

News Service. TRANSCRIPTION SERVICE:
NBC Thesaurus.

PERSONNEL
President............... Geo. W. Norton. Ir.

James F. Cox
Nathan Lord
James F. Cox
George Patterson
Clifford Shaw

Ccmmercial Manager
Station Manager
Sales Manager
Publicity Director
Musical Director
Chief Engineer

POLICIES

Liquor accounts accepted only late at night.
Beer accounts at any time. No foreign lan-
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guage accounts. All copy subject to station
approval and FCC requlations.

Station undertakes merchandising to the
extent of publicizing programs and calls on
wholesalers and certain key retailers in dis-

trict.
REPRESENTATIVE

Free & Peters, Inc.

*

“IN THE HEART OF THE RICH
OHIO VALLEY”
LOUISVILLE—1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 820 Kc. POWER: 50,000 Watis.
OWNED BY: Barry Bingham. OPERATED BY:
Louisville Times Company. BUSINESS AD.-
DRESS: 300 W. Liberty St. PHONE: Wa 2211.
STUDIO ADDRESS: 300 W. Liberty St. TRANS-
MITTER LOCATION: RR 2, Anchorage, Ky.
TIME ON THE AIR: 6:00 A.M. to midnight
daily; 8:00 AM. to midnight Sunday. NEWS-
PAPER AFFILIATION: Courier Journal and
Louisville Times. NEWS SERVICE: United
Press. MAINTAINS AN ARTISTS BUREAU.
TRANSCRIPTION SERVICE: Full facilities.

PERSONNEL
Owner ..................... Barry Bingham
Executive Manager ......... W. Lee Coulson

Program Manager ................ Joe Eaton

Artists Burequ Head ............ Bob Drake
Chief Announcer ............ Meador Lowrey
Studio Director...... .. ... ... Meador Lowrey
Radio Director ...... .. ........ Credo Harris
Publicity Directc> ...... .. .... Dolly Sullivan
Musical Director ....... ...... Meador Lowrey
Chief Engineer ............... Orrin Towner
POLICIES

Foreign language accounts not accepted.
Accepl beer any fime; wine and hard liquor
only during late evening hours. Commercials
for alcoholic accounts must be institutional
and are subject to stringent requlations. Pat-
ent medicine adverlising must contorm to Fed-
eral Trade Commission regulations and sta-
fion standards.

Merchandising: Supply daily listings. pic-
tures and highlights in Courier Journal and
Louisville Times, plus publicity in magazines
and frade journals; contact dealers, retailers.
neighborhood groups, etc. By direct mail posi-
age only is charged to advertiser. Surveys.
window displays. counter cards handled by
Montigomery Associates at small cost io ad-
vertiser.

REPRESENTATIVE

Edward Petry & Company

STATION

WHAS

LOUISVILLE
Proved Primary Listening Area IFacts
LATEST SURVEY: Total

annual sales $2,738,119,-
583 . . . Food sales $292,-
726,998 . . . Filling station

sales $77,575,083 . . . Drug
sales $52,645,833 . . . Popu-

lation 4,932,307 . . . Fam-
ilies 1,267,519 Radio
homes 904,999 . . . Income

taxpayers 134,204,

820 Neo oo L. (.BS Outlet

COURIER-JOURNAL AND LOUISVILLE

50 GO WATTS-NATIONALLY CLEARED CHANNEL

INDIANA

KER"I'IJCKY

EDWARD PETRY & COMPANY

National Representatives

TIMES STATION
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WLMU™
MIDDLESBORO—EST. 1937

FREQUENCY: 1210 Kc. POWER: 250 Walits,
d.; 100 Watts, n. OWNED BY: Lincoln Me-
morial University. OPERATED BY: Lincoln
Memorial University. BUSINESS ADDRESS:
Middlesboro. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Unlimited.

*Operating under C.P. issued by FCC, at
time of going to press.

.
OWENSBORO—EST. 1937

FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: Owensboro Broadcasting Co.,
Inc. OPERATED BY: Owensboro Broadcasting
Co., Inc. BUSINESS ADDRESS: Byers Ave. &
Livermore Road. PHONE: 420. STUDIO AD-
DRESS: Byers Ave. & Livermore Road. TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: 6:00 AM. to 12:00 midnightt NEWS-
PAPER AFFILIATIONS: Owensboro Messenger
(morning); Owensboro Inquirer (evening.
NEWS SERVICE Associated Press (non-com-
mercial). TRANSCRIPTION SERVICE: NBC The-

saurus.

PERSONNEL
President........ . ... ... Lawrence W. Hager
Station Manager............ Lyell L. Ludwig

POLICIES

No foreign language programs. Liquor ad-
vertising only after 8 P.M. in evening (week-
days only).

Merchandising and publicity through news-

paper tie-up.
*

“VOICE OF WESTERN KENTUCKY"
PADUCAH—EST. 1930

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.;: 100 Watts, n. OWNED BY: Paducah Broad-
casting Co., Inc. OPERATED BY: Paducah
Broadcasting Co., Inc. BUSINESS ADDRESS:
8th and Terrell. PHONE: 4100. STUDIO AD-
DRESS: 8th and Terrell. TRANSMITTER LOCA-
TION: 8th and Terrell. TIME ON THE AIR:
6:00 A.M. to 11:30 P.M. NEWSPAPER AFFILI-
ATION: Paducah-Sun Democrat. NEWS SERV-
ICE: Associated Press (non-commercial).

PERSONNEL
President................... Pierce E. Lackey
Commercial Manager. .. ... W. Prewitt Lackey
Advertising Manager. .. ... W. Prewitt Lackey
Chief Announcer................. Gene Peak
Station Manager................. Gene Peak
Sales Manager.................. Gene Peak
Publicity Director. ... . ...... Pierce E. Lackey
Musical Director. ................ Gene Peak
Chief Engineer. .. ................ C. G. Sims

POLICIES

No whiskey advertising accepted.

LOUISIANA

Retail Sales $344,393,000

Population 2,132,000
Number of Families 491,200

Number of Radio Homes 294,940

Auto Registrations 302,420

J

KALB

“VOICE OF THE HUB CITY"
ALEXANDRIA—EST. 1935
SOUTHERN BROADCASTING SYSTEM
FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Alexandria
Broadcasting Co., Inc. OPERATED BY: Alex-
andria Broadcasting Co., Inc. BUSINESS AD-
DRESS: 3rd & Jackson. PHONE: 65. STUDIO
ADDRESS: 3rd & Jackson. TRANSMITTER LO-
CATION: Upper 4th St. extension. TIME ON
THE AIR: 7:00 AM. to 10:00 P.M. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: NBC Thesaqurus, Standard Radie.

252

PERSONNEL
President...... ............_. Walter H. Allen
Commercial Manager. ... ... ... .. I. F. Welch
Advertising Manager........ .. .. I. F. Welch
Chief Announcer................ V. G. Evans
Station Manager............ .. W. L. Waltman
Publicity Director........ ..... W. L. Waltman
Musical Director. ... ............. V. G. Evans
Chief Engineer............. .. .. ]. F. Manship

POLICIES
No special policies or restrictions.
Special build-up announcements prior to

commercial programs.
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WJBO

BATON ROUGE—EST. 1934
NBC (BLUE) SOUTHERN BROADCASTING
NETWORK

FREQUENCY: 1120 Kc. POWER: 500 watts.
OWNED BY: Baton Rouge Broadcasting Co.,
Inc. OPERATED BY: Same. BUSINESS AD-
DRESS: 334 Florida St. PHONE: 3647. STUDIO
ADDRESS: Magnolia & 5th., TRANSMITTER
LOCATION: Roosevelt Road. TIME ON THE
AIR: 6:45 A.M. to midnightt NEWSPAPER
AFFILIATIONS: Baton Rouge State-Times.
Baton Rouge Morning Advocate. TRAN-
SCRIPTION SERVICES: World Broadcasling
System, NBC Thesaurus.

PERSONNEL
President.............. Chas. P. Manship, Jr.
Commercial Manager ........ H. V. Anderson
Chief Announcer ............ Paul Goldman
Station Manager. ... .. .. H. Vernon Anderson
Sales Manager.............. I. Roy Dabadie
Publicity Director................ C. P. Liter
Chief Engineer............. Wilbur T. Golson

POLICIES

Does not accept either liquor advertising
or foreign language accounis.

¢+
KVOL
LAFAYETTE—EST. 1935
SOUTHERN NETWORK

FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: Evangeline Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
300 Jefferson St. PHONE: 336-1280. STUDIO
ADDRESS: Evangeline Hotel. TRANSMITTER
LOCATION: Lafayette. TIME ON THE AIR:
7:00 A.M. to 1:00 P.M.—4:00 P.M. to 10:00
P.M. NEWSPAPER AFFILIATIONS: Adver-
tiser-Gazette. NEWS SERVICE: Associated
Press (non-commercial).

PERSONNEL
President .................. Morgan Murphy
Commercial Manager.......... R. A. Escudier
Station Manager............ Geo. H. Thomas
Chiet Announcer.............. Earl Peterson
Publicity Director. ... .. .. Mrs. H. 8. Guilbeau
Chief Engineer................. ]. G. Cooper
POLICIES

No stated special policies.

.

“VOICE OF THE POPULAR PORT™
LAKE CHARLES—EST. 1935
SOUTHERN NETWORK
FREQUENCY: 1500 Kc. POWER: 250 Watts,
d., 100 Watts, n. OWNED BY: Calcasieu Broad-
casting Co. OPERATED BY: Calcasieu Broad-
casiing Co. BUSINESS ADDRESS: 333 Piyo St.
PHONE: 821. STUDIO ADDRESS: Maijestic

Hotel. TRANSMITTER LOCATION: Le Grande
St. TIME ON THE AIR: 7:30 A.M. to 9:00
P.M. NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: Standard Radio Service.

PERSONNEL
President.................... L. M. Sepaugh
Commercial Manager.. . ........ F. C. Carroll
Chief Announcer.............. K. McDaniels
Station Manager. ... ............. C. R. Porter
Publicity Director....... Eddie Wilkerson, Ir.
Chief Engineer................. E. C. Moses

POLICIES

Only good taste and F.C.C. requirements.
Accept French programs.

REPRESENTATIVE

]. I. Devine & Associates

+
"VOICE OF MONROE"”
MONROE—EST. 1930
SOUTHERN BROADCASTING NETWORK

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, Nightt OWNED BY Liner's
Broadway Station, Inc. BUSINESS ADDRESS:
Frances Hotel. PHONE: 4321-4564. STUDIO
ADDRESS: Frances Hotel. TRANSMITTER LO-
CATION: Milhaven Rd. TIME ON THE AIR:
6:30 A.M. to 10:00 P.M. NEWS SERVICES:
Transradio Press. TRANSCRIPTION SERV-
ICE: World Broadcasting System: NBC The-

saurus.
PERSONNEL
President ................... ]. C. Liner, Sr.
Commercial Manager............ ]. Liner, Ir.
Station Manager.............. J. C. Liner, Sr.
Sales Manager............. Don Breitenmoser
Chiet Engineer................. O. L. Morgan
POLICIES

None other than thal programs must be
in good taste, with all programs subject to
rejection by station management.

Merchandising and exploitation is done
only at expense of advertiser.

L4

WBNO

“WE BOOST NEW ORLEANS"
NEW ORLEANS—EST. 1926

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Coliseum Place Baptist Church.
OPERATED BY: Coliseum Place Baptist Church.
BUSINESS ADDRESS: St. Charles Hotel. PHONE:
Raymond 0423. STUDIO ADDRESS: St. Charles
Hotel. TRANSMITTER LOCATION: S. White &
Ephrosene. TIME ON THE AIR: Noon io 5:00
PM. and 8:00 to 11:00 P.M. NEWSPAPER
AFFILIATIONS: Christian Science Monitor.
TRANSCRIPTION SERVICE: Lang-Worth.
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PERSONNEL
Station Manager............ Edward R. Musso
Sales Manager. . .............. W. Bradbarry
Publicity Director. . .. .. .. . Walter J. Williams
Musical Director. ....... .. ... ... Mildred Elliott
Chief Engineer................ George Peirce

POLICIES

No special policies in regard to liquor, or

foreign language program, etc.

¢
“FIRST WITH THE LATEST AND ALWAYS
A FEW WAVE LENGTHS AHEAD"
NEW ORLEANS—EST. 1923
NBC (BLUE)

FREQUENCY: 1250 Kc. POWER: 1000 Watts.
OWNED BY: WDSU, Inc. OPERATED BY:
WDSU, Inc. BUSINESS ADDRESS: Hotel Mon-
PHONE: Raymond 7135. $TUDIO
ADDRESS: Hotel Monteleone. TRANSMITTER
LOCATION: Gretna. TIME ON THE AIR: 7:00
AM. to midnightt NEWS SERVICE: Trans-
radio Press, Radio News, Ass'n. TRANSCRIP-
TION SERVICE: World Broadcasting System.

teleone.

[
NEW ORLEANS

LOUISIANR'S

Most Powerful
Station

*
10,000 WATTS
*

Affiliated
CBS

*
July 1, 1938
50,000 WATTS

Authorized by the F.C.C.

850 KC.
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PERSONNEL

President
Commercial Manager
Station Manager
Sales Manager
Chief Engineer

POLICIES

No stated special program policies.

REPRESENTATIVE
John Blair & Co.

.
NEW ORLEANS—EST.
FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Charles C. Carlson. OPERATED
BY: Charles C. Carlson. BUSINESS ADDRESS:
Godchaux Bldg. STUDIO ADDRESS: God-
chaux Bldg. TRANSMITTER LOCATION: New
Orleans. TIME ON THE AIR: Shares
with WBNO.

1926

time

¢
“"AMERICA'S MOST INTERESTING CITY"

NEW ORLEANS—EST. 1925
NBC (RED)

FREQUENCY: 1320 Kc. POWER: 5000 Watts,
d., 1000 Watts, n. OWNED BY: Maison Blanche
& Saenger Theaters. OPERATED BY: WSMB,
Inc. BUSINESS ADDRESS: 901 Canal St
PHONE: MA. 5920. STUDIO ADDRESS: 901
Canal St. TRANSMITTER LOCATION: Algiers.
TIME ON THE AIR: 7:00 to 12:00 midnight.
NEWS SERVICE: United Press. MAINTAINS
ARTISTS BUREAU. TRANSCRIPTION SER-
VICE: NBC Thesaurus.

PERSONNEL
President.............. ... .. . E. V. Richards
Ccmmercial Manager. ... .. ... H. Wheelahan
Advertising Manager.......... H. Wheelahan
Artists” Bureau Head...... ..... Wm. Brengel
Chief Announcer............... Wm. Brengel
Station Manager............ .. H. Wheelahan
Sales Manager............... T. J. Fonielieu
Publicity Director.............. T. J. Fontelieu
Musical Director................. Y. Lebaron
Chief Engineer................... H. G. Nebe

POLICIES
No stated special policies or restrictions on
programs.
Merchandising aid given where requested.
REPRESENTATIVE

Edward Petry & Company
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NEW ORLEANS—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 850 Kec. POWER: 10,000
Watts. OWNED BY: Loyola University. OP-
ERATED BY: WWIL Development Co., Inc.

BUSINESS ADDRESS: Roosevelt Hotel. PHONE:
Raymond 2186-7-8. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Kenner. TIME ON
THE AIR: 5:30 A.M. to 12:00 P.M. NEWS SER-
VICE: United Press.

* 50,000 Watts atter July 1st, 1938.

PERSONNEL
General Manager. . ... ... Vincent F. Callahan
Program Manager............ Jimmie Willson
Adverlising Manager.... ..... Beverly Brown
Chief Announcer............. Jimmie Willson
Sales Manager................ ‘W. P. Beville
Publicity Director......... ... .... Henry Dupre
Musical Director................. Karl Lellky
Chief Engineer............... ]. D. Bloom, Jr.
POLICIES

No whiskey advertisements, no foreign lan-
guage accounts accepted: special restrictions
on medicines.

Program buildup several days in advance
of its lirst scheduling—calling attention to the
time, date, and program features, etc., in-
cluded in merchandising aids.

REPRESENTATIVE
E. Katz Special Adv. Agency

*

"SHREVEPORT’'S FRIENDLY STATION"
SHREVEPORT—EST. 1928
SOUTHERN BROADCASTING NETWORK
FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: KRMD, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
901 Louisiana Ave. PHONE: 6171-2. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 6:00 A.M. to 11:00
P.M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: World Broadcast-

ing Sysfem.
PERSONNEL

President
Commercial Manager
Chief Announcer ............ Travis Cabinas
Station Manager ......... .... L. M. Sapaugh
Publicity Director ............... Bill Rewens
Musical Director ................. Bob Castle
Chief Engineer

POLICIES

Liquor copy resiricted to brand and price
and to week days only.

Merchandising aids through advance an-
nouncements. Display card tie-in at strategic

points,
REPRESENTATIVE

J. J. Devine & Associates
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KTBS

SHREVEPORT—EST. 1928

NATIONAL BROADCASTING CO.—
DIXIE NETWORK

FREQUENCY: 1450 Kc. POWER 1000 Waits.
OWNED BY: Tri-State Broadcasiing System.
OPERATED BY: The Shreveport Times. BUSI-
NESS ADDRESS: P.O. Box 17. PHONE: 4171.
STUDIO ADDRESS: Commercial Bldg. TRANS-
MITTER LOCATION: Dixie Gardens. TIME ON
THE AIR: 6:30 A.M. to 12:00 Midnight. NEWS-
PAPER AFFILIATIONS: The Shreveport Times.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: NBC Thesaurus.

PERSONNEL

President. .. ............... ... John D. Ewing
Commercial Manag-r..... .. . .. Jack O. Gross
Station Manager...... . ... John C. McCormack
Program Director.......... . .. B. G. Robertson
Publicity Director & Merchandising

Jack Keasler
Chief Engineer............... .. C. H. Haddox

POLICIES

No special policies on programs.
Merchandising department offers full coop-

eration.
REPRESENTATIVE

The Branham Company

L4
SHREVEPORT—EST. 1925
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1100 Kc. POWER: 10.000
Watts. OWNED BY: International Broadcasting
Corp. OPERATED BY: The Shreveport Times.
BUSINESS ADDRESS: P. O. Box 17. PHONE:
4171. STUDIO ADDRESS: Commercial Bldg.
TRANSMITTER LOCATION: Mooringsport Road.
TIME ON THE AIR: 6:00 A.M. to 12:00 mid-

night. NEWSPAPER AFFILIATIONS: The
Shreveport Times. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: Standard
Radio.
PERSONNEL

President. ................... John D. Ewing
Station Manager. ......... John C. McCormack
Commercial Managez.......... Jack O. Gross
Program Director.................. Fred Ohl

Publicity Director & Merchandising
Jack Keasler
Chief Engineer........ ......... W. E. Antony

POLICIES

No special program policies on commercials.
Merchandising department lends full coop-

eration.
REPRESENTATIVE

The Branham Company
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MAINE

Number of Families 211,660
Retail Sales $232,599.000

Population 856,000

Number of Radio Homes 185,480

Buto Registrations 191,554

WRDO

"THE FRIENDLY VOICE FROM THE
HEART OF MAINE"

AUGUSTA—EST. 1932

MUTUAL-YANKEE and COLONIAL Networks

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: WRDO, Inc. OPERATED BY:
Conrad E. Kennison, BUSINESS ADDRESS:
1 Commercial St. PHONE: 2285, STUDIO AD-
DRESS: 1 Commercial St. TRANSMITTER
LOCATION: 341 Water St. TIME ON THE
AIR: 8:00 A.M. to 11:30 P.M. NEWS SERVICE:
Yankee Network.

PERSONNEL

Station Manager Conrad E. Kennison
Chief Engineer Harold T. Dinsmore

POLICIES

Accepts beer and wine advertising and for-
eign language programs.

Contact by mail or personal call dealers
in territory in behalf of an advertiser’s prod-

uct, if desired.
.

"MAINE'S OLDEST BROADCASTING
SERVICE"”

BANGOR—EST. 1924

FREQUENCY: 1200 Kc. POWER: 250 Watts.
OWNED BY: Community Broadcasting Service,
Inc. OPERATED BY: Community Broadcasting
Service, Inc. BUSINESS ADDRESS: 57 State
St. PHONE: 6658-4243. STUDIO ADDRESS:
57 State St. TRANSMITTER LOCATION:
Brewer, Maine. MAINTAINS ARTISTS’ BU-
REAU. NEWSPAPER AFFILIATION: Bangor
Daily Commercial. NEWS SERVICE: Asso-
ciated Press, Bangor Commercial. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL

F. B. Simpson
............ V. Dupplissi
...... Robert Smith
R. M. Wallace

President
Artists’ Bureau Head
Chief Announcer
Station Manager

Sales Manager.................. Guy Corey
Publicity Director............ Addison Palmer
Musical Director.............. ... V. Duplissi

Chief Engineer Nelson Lawson

256

POLICIES
Only resiriction is on hard liquors—time
sold only after nine P.M. on such accounis.
Merchandising — Publicity through news-
paper affiliation.

+
“THE MAINE STATION FOR MAINE
PEOPLE"
BANGOR—EST. 1926
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 620 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Maine Broad-
casting Co. OPERATED BY: Same. BUSINESS
ADDRESS: 100 Main St. PHONE: 6023. STU-
DIO ADDRESS: 100 Main St. TRANSMITTER
LOCATION: Outer Broadway. TIME ON THE
AIR: 7:30 A.M. to midnightt NEWS SERVICE:
International News. TRANSCRIPTION SERV-
ICE: Lang-Worth Features, World Broadcast-

ing System.
PERSONNEL
General Manager ....Thompson L. Guernsey
POLICIES

Advertising of dislilled alcoholic beverages
not accepted.

REPRESENTATIVE
Weed & Company

.
PORTLAND——EST. 1925
NBC-RED YANKEE NETWORK

FREQUENCY: 340 Kc. POWER: 2500 Watts.

d.; 1000 Watts, n. OWNED BY: Congress

Square Hotel Co. OPERATED BY: Congress

Square Hotel Co. BUSINESS ADDRESS: 570

Congress St. PHONE: Portland 3-9667. STU-

DIO ADDRESS: 570 Congress St. TRANS-

MITTER LOCATION: Scarsboro. Maine. TIME

ON THE AIR: Sunday, 9:00 AM. to 12:00

midnigh!; week days, 8:00 AM. to 12:00

midnight. TRANSCRIPTION SERVICE: World

Broadcasting System.

PERSONNEL

President Henry P. Rines
Commercial Manager. ... ........ L. T. Pitman
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POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepting beer and wine.

Merchandising: Gratlis service confined to
pre-announcements or brief previews of pro-
gram of quarter hour or longer and telephone
calls to dealers and disiributors within local
exchange limils. Letters to trade on station

sialionery.
REPRESENTATIVE
Weed & Co.

.
PORTLAND—EST. 1937
FREQUENCY: 640 Kc. POWER: 500 Watts.
OWNED BY: Portland Broadcasting System,
Inc. OPERATED BY: Portland Broadcasting
System, Inc. BUSINESS ADDRESS: Portland.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Limited

Time with KFIL
* Operating under C.P. at time of going to
press.

ats
e

WAGM

PRESQUE ISLE—EST. 1931

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Aroostoock Broadcasting Corp.
OPERATED BY: Aroostook Broadcasting Corp.
BUSINESS ADDRESS: National Bank Bldg.
PHONE: Presque Isle 60. STUDIO ADDRESS:
National Bank Bldg. TRANSMITTER LOCA-
TION: National Bank Bldg. TIME ON THE
AlR: 11:00 A.M. to 7:00 P.M. NEWS SERVICE:
Transradio Press, Aroostook News Service.
MAINTAINS ARTISTS' BUREAU.

PERSONNEL

General Manager........... R. W. MacIntosh
Commercial Manager.. ........ L. E. Hughes
Chief Announcer Ted Coffin

POLICIES

Malt beverage and spirituous liquor adver-
tising accepted: not restricted as to position.
Not more than three such advertisers accepted
during any one day. French language pro-
grams accepted and not restricted to certain
hours.

MARYLAND

Number of Families 395,740
Retail Sales $462,874,000

Population 1,679.000

Number of Radio Homes 362,920
Buto Registrations 378,462

WBAL

BALTIMORE—EST.

NBC (Blue)

FREQUENCY: 1060 Kc. (6:00 A.M. to 9:00
P.M.), 760 Kc. (9:00 P.M. to 1:00 A.M.) POWER:
10,000 Watts. OWNED BY: WBAL Broadcast-
ing Co, OPERATED BY: WBAL Broadcasting
Co. BUSINESS ADDRESS: Lexington Bldg.
PHONE: Plaza 4900. STUDIO ADDRESS: Lex-
ington Bldg. TRANSMITTER LOCATION:
Pikesville, Md. TIME ON THE AIR: (daily)
6:00 A.M. to 1:00 A.M.; (Sunday) 8:00 A.M. to
1:00 A.M. NEWSPAPER AFFILIATIONS: Balfi-
more News-Post, Baltimore Sunday American.
NEWS SERVICES: International News Service.
United Press. TRANSCRIPTION SERVICE:
Associated Music, Lang-Worth Features.

PERSONNEL

Harold C. Burke
Edward Codel
John Wilbourn

1925

Station Manager
Advertising Manager
Chief Announcer

257

............. Edward Codel
............ Gerald W. Cooke

POLICIES

No foreign language programs accepted.
Limited merchandising service available.

REPRESENTATIVE

Hearst Radio, Inc.

.
“THE VOICE OF BALTIMORE"
BALTIMORE—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 600 Kc. POWER: 1000 Watts,
d.: 500 Watts, n. OWNED BY: The Monu-
mental Radio Co. OPERATED BY: Same.
BUSINESS ADDRESS: 811 West Lanvale St
PHONE: Madison 7222.3-4. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: (Daily) 7:00 A.M. to mid.
night. (Sunday) 8:45 A.M. to midnight. NEWS
SERVICE: International News Service. TRAN-

SCRIPTION SERVICE: Usual facilities.

Publicity Director
Chief Engineer
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TO COVER MARYLAND
YOU NEED THE

MARYLAND
NETWORK~*

No single station can cover the rich Maryland market! It
takes the Maryland Network to blanket it completely—as
well as the “plus-market” embracing the southern portion
of Pennsylvania, northern Virginia and northeastern West
Virginia. Not only that, but the Maryland Network gives
you intensive coverage of this vast market at the same price
you'd pay an outside, individual station.

WCBM Battinose

KEY STATION FOR MARYLAND NETWORK
370 Kilocveles. For information and rates, write Baltimore Broadeast-
ing Corp., Hearst Tower Building, Baltimore, Md. Phone CAlvert 2840,

WTBO0 Cumbertand

800 Kilocycles., For information and rates, write Associated Broad-
casting Corp., 31 Frederick Street, Cumberland, Md.

WJEJ Hogesstown

1210 Kilocyeles. For information and rates, write Hagex\mwn Broad-~
casting Co., 16 West Washington Street, Hagerstown
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PERSONNEL

President ............... Lewis M. Milbourne
Commercial Manager ....... J. Thomas Lyons
Chief Announcer ........ .. William J. O'Toole
Station Manager .......... J. Thomas Lyons
Publicity Director .. ... ['wight W. Burroughs
Musical Director .............. jack Lederer
Chief Engineer .............. Martin L. Jones

POLICIES

Station does not accept liquor advertising.
nor encourage foreign language accounts.

*

WCBM

BALTIMORE—EST. 1924
INTER-CITY

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Baltimore
Broadcasting Corp. OPERATED BY: Baltimore
Broadcasting Corp. BUSINESS ADDRESS:
Hearst Tower Bldg. PHONE: Plaza 5359-1:
Calvert 2480-1. STUDIO ADDRESS: Keith
Theater. TRANSMITTER LOCATION: 1100 East
Cold Spring Lone. TIME ON HE AIR: 7:00
AM. to midnightt NEWS SERVICE: Interna-
tional News Service. TRANSCRIPTION SERV-
ICE: NBC Thesaurus, NAB Library.

PERSONNEL
President................ .. ... .. John Elmer
Commercial Manager. ... ... ..... John Elmer
Station Manager......... ... .. Geo. H. Roeder
Sales Manager................... John Elmer
Publicity Director............. Newell Warner
Chief Engineer............ G. Porter Houston

POLICIES

Does not accept liquor advertisements.

*

WFBR

“MARYLAND'S PIONEER BROADCAST
STATION"
BALTIMORE—EST. 1922
NBC (RED)

FREQUENCY: 1270 Kc. POWER: 1000 Watts,
d.: 500 Watts, n. OWNED BY: The Balfimore
Radio Show, Inc. OPERATED BY: The Balti-
more Radio Show, Inc. BUSINESS ADDRESS:
7 St. Paul St. PHONE: Plaza 6030-1-2-3-4.
STUDIO ADDRESS: 7 St. Paul St. TRANSMIT-
TER LOCATION: Philadelphia Road. TIME ON
THE AIR: 6:30 A.M. to 12:00 midnight. NEWS
SERVICE: Transradio Press. MAINTAINS ART-
ISTS" BUREAU. TRANSCRIPTION SERVICES:
World Broadcasting System. Maintains own

complete recording equipment.

PERSONNEL
President. .................. Robert S. Maslin
Station Manager......... Espe H. Barroll, Jr.
Commercial Manager. ... .. .. Purnell H. Gould
Advertising Manager. .. .. Robert S. Maslin, Jr.
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Artists” Bureau Head.......... Jos. Imbroglio

Production Manager........... Bert Hanauer

Sales Manager............. Purnell H. Gould

Publicity Director. .. .. .. Robert S§. Maslin, Jr.

Musical Director........... . ... Jos. Imbroglio

Chief Engineer............... Wm. Q. Ranft
POLICIES

Does not accept liquor advertising or foreign
language accounts.

Special merchandising: Tie-ups with six coun-
ty papers. Use quarter page in each weekly.
Tie-ups with eight movie houses. Use irailers.
Tie-ups with three magazines. Trade notices to
wholesalers.

REPRESENTATIVE
Edward Petry & Co., Inc.

.
CUMBERLAND—EST. 1929

FREQUENCY: 800 Kc. POWER: 250 Watts.
OWNED BY: Associated Broadcasting Corp.
OPERATED BY: Associated Broadcasting Corp.
BUSINESS ADDRESS: 31 Frederick St. PHONE:
Cumberland 299. STUDIO ADDRESS: 31 Fred-
erick St. TRANSMITTER LOCATION: Fort Hill.
TIME ON THE AIR: 7:30 A.M. to local sunset,
Dallas, Texas. NEWS SERVICE: Transradio
Press. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNEL
President. . .............. ... Roger W. Clipp
Commercial Manager. . ... 1. B. McNaughion
Chief Announcer........... Robert Rosamond
Station Manager........ .. H. B. McNaughton
Chief Engineer..... ....... George H. Lenhert

POLICIES
All advertising copy must be in good taste.
Must comply with FCC and Federal Trade
Commission regulations.
Merchandising through dealer contact and
assistance.

REPRESENTATIVE

Joseph Hershey McGillvra

*

WFMD

“IN THE HEART OF MARYLAND"

FREDERICK-—EST. 1936

FREQUENCY: 900 Kc. POWER: 500 Watts.
OWNED BY: Monocacy Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
Frederick. PHONE: 1466. STUDIO ADDRESS:
Winchester Hall Bldg. TRANSMITTER LOCA-
TION: Jefferson Pike. TIME ON THE AIR:
6:30 A.M. to local sunset. NEWS SERVICE:
Transradi Press. TRANSCRIPTION SERV-
ICE: World Broadcasting System. MAIN-
TAINS ARTISTS BUREAU.
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PERSONNEL

Station Manager ............ A. V. Tidmore
Commercial Manager ....A. V. Tidmore
Artists Bureau Head .. .. .. Winsion Shipley
Chiet Announcer ....... ... R. L. Longstreet
Program Director .......... R. L. Longstreet
Publicity Direcior ........ Hugh F. Ferguson
Musical Director ............ Winston Shipley
Chief Engineer .............. John A. Fels

POLICIES

No stated special policies.

*

WIE]J

HAGERSTOWN—EST. 1932

FREQUENCY: 1210 Kc. POWER: 100 Watts.
d.; 50 Watts, n. OWNED BY: Hagerstown
Broadcasfing Co. OPERATED BY: Hagerstown
Broadcasting Co. BUSINESS ADDRESS: 16
West Washington St. STUDIO ADDRESS: 16
West Washington St. TRANSMITTER LOCA.
TION: Hagerstown. TIME ON THE AIR: Mon-
day, Wednesday and Friday: 6:30 A.M. to
local sunset; Tuesday. Thursday. Saturday

and Sunday, 6:30 A.M. to 1:00 P.M. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL

General Manager .......... Grover C. Crilley

“THE EASTERN SHORE'S OWN STATION"
SALISBURY-—EST. 1937

FREQUENCY: 1200 Kc. POWER: 250 Watis.
OWNED BY: Frank M. Stearns. OPERATED
BY: Same. BUSINESS ADDRESS: 415 E. Main
St. PHONE: 1540-1. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIlR: (Daily) 7:00 A.M. to local sunset;
(Sunday) 8:00 AM. to local sunset. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICES: Standard Library and NAB Li-
brary. -

PERSONNEL
Owner ..............c.... Frank M. Stearns
Station Manager ........... ]. Roy McLennan
Program Manager ... . ......... Deane Long
Artists’ Bureau Head ....... J. Roy McLennan
Musical Director ....... H. Fulton Brewington
Chief Operator .......... Richard W. Bullers
POLICIES

No stated special program policies.

A VIRGIN RADIC TERRITORY!

The Peninsula of Plenty
Southern Delaware and the Eastern !
Shores of Maryland and Virginia ;

This wealthy area receives its only primary
radio service from WSAL.
Because of its central location on the radio-
isolated Eastern Shore, WSAL is practically
without interference and competition——It
reaches more Eastern Shore pcople at a
much lower cost than can be reached through
any other medium. It is typically an
Eastern Shore sta-
aen tion for Eastern
,,. Shore people, and
WILMINGTON they have shown
themselves to be
unusually consist- |
ent radio listeners |
as evidenced by the
results received by
WSAL advertisers.
Write for Rates.
Coverage and Mar-
ket Data, and time
available.
[ ]
250 WATTS
1200 Kilocycles
®

WSAL

SALISBURY, MARYLAND

Station
Executives

Everywhere

Read
RADIO DAILY

Reqularly
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MASSAGHUSETTS

Population 4,426.000

Retail Sales $1.461,180,000

Number of Families 1,063,700 Number of Radio Homes 1,078,820

Auto Registrations 816.711

WAAB

“KEY STATION—COLONIAL NETWORK"

BOSTON—EST. 1930
MUTUAL—COLONIAL

FREQUENCY: 1410 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: The Yankee

Network, Inc. OPERATED BY: The Yankee
Network, Inc. BUSINESS ADDRESS: 21
Brookline Ave. PHONE: Comm. 0800.
STUDIO ADDRESS: 21  Brookline Ave.

TRANSMITTER LOCATION: Squantum (Quin-
cy). TIME ON THE AIR: 24 hours. NEWS
SERVICE: Colonial Network News Service,
International News Service, Universal Ser-
vice. ARTISTS BUREAU: Colonial Network
Artists Bureau. TRANSCRIPTION SERVICE:
Associated Library. Colonial Network Tran-
scription Service.

PERSONNEL
President...... ........ ... John Shepard, 3rd
Commercial Manager......... .. Wm. Warner
Advertising Manager......... ..... J. Bonner
Artists Bureau Head........... Van Sheldon
Dir. of Pub. Rel............. Gerald Harrison
Asst. to Pres........... ... ... R. L. Harlow
Prod. Manager....... ... ...... Linus Travers
Sales Manager.............. .. Wm. Warner
Publicity Director........... A. ]. Stephenson
Musical Director. . .. ...... Andrew Jacobson
Chief Engineer........... Irving B. Robinson
Tech. Director............... Paul A. DeMars

POLICIES

Accept liquor advertising which does not
encourage new users. Foreign language ac-
counts accepted. Must be accompanied by
strict translation of subject matter. All con-
tinuity subject to approval of Better Business
Bureau and the proprietory association. All
continuity subject to station’s standards and
must be approved before being broadcast.

Merchandising department which contacts
the principal chain store buyers and key
wholesalers and jobbers. Tie-up with the New
England Poultrymen where station provides
advertising to clients in this field. Maintain
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complete mailing lists on the principal retail
trades and send out a radiogram form to this
trade charging only 1 cent postage. A limited
number of personal letters will be sent charg-
ing the client for postage. All services de-
pend on volume of business and iype of
broadcast.

REPRESENTATIVES
Edward Petry & Co., Inc.

WBZ & WBZA

BOSTON & SPRINGFIELD

EST. 1921
NATIONAL BROADCASTING CO.
(BASIC BLUE)
FREQUENCY: 990 Kc¢. POWER: WBZA-
Springfield-—1,000 Watts. WBZ-Boston—50,-
000 Watts. OWNED BY: Westinghouse Elec-

tric & Mfg. Co. OPERATED BY: Same. Pro-
grammed by National Broadcasting Co.
BUSINESS ADDRESS: WBZ, Hotel Bradford,
Boston. WBZA, Hotel Kimball, Springfield.
PHONE: WBZ—Hancock 4261, WBZA—Spring-
field 6-8336. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: WBZ — Millis.
WBZA—Springfield. TIME ON THE AIR: 6:00
AM. to 1:00 PM. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: NBC
Thesaurus, MAINTAINS ARTISTS BUREAU.

PERSONNEL
President.. ... .. ....... .. .. ... F. A. Merrick
Station Manager........ .. .. John A. Holman
Artists Bureau Head.........Cleon B. White
Chief Announcer........ .. John F. McNamara
Sales Manager........... ... Frank R. Bowes
Publicity Director......... George A. Harder
Musical Director............. John H. Wright
Chief Engineer........ Dwight A. Myer (WBZ)
Chief Engineer......... H. E. Randol (WBZA)

POLICIES

Accepts beer and ale accounts. Does not
accept wine, liquor or foreign language ac-
counts. NBC policies apply otherwise.
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® Reaches Boston’s Purchasing Power

at Lowest Audience Cost.

~~WCOP ==

® A Boston Program js ®
Incomplete Without WCOP
Boston, Mass,

Copley Plaza Hotel

Gerard 11 Slattery, Gen. Magr,
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Merchandising: Station has illuminated dis-
play cabinets for client use in studio lobby
and picture easel in hotel lobby. Also makes
pre-announcements for clients placing new
shows on WBZ & WBZA.

REPRESENTATIVE

National Broadcasting Co., Inc.

.
BOSTON—EST. 1935

FREQUENCY: 1120 Kc. POWER: 500 watts.
OWNED BY: Mass. Broadcasting Corp. OP-
ERATED BY: Mass. Broadcasting Corp. BUSI-
NESS ADDRESS: Copley Plaza Hotel. PHONE:
Commonwealth 1717 STUDIO ADDRESS:
Copley Plaza Hotel. TRANSMITTER LOCA-
TION: Speedway. Brighton. TIME ON THE
AIR: daytime (EST). NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL

President.............. ... Harold A. Lafount
General Manager. .. ...... Gerald H. Slattery
Sales Manager................ Arthur Leary
Publicity Director................ J. Donovan
Chief Engineer............ Whitman N. Hall

POLICIES

Liquor advertising accepted.
quage translations required.

Station supplies telegrams to dealers in con-
nection with commercial programs.

*
“COLUMBIA'S FRIENDLY VOICE"
BOSTON—EST. 1924

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 590 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Boston Edison
Co. OPERATED BY: Columbia Broadcasting
System. BUSINESS ADDRESS: 182 Tremont
St. PHONE: Hubbard 2323. STUDIO AD-
DRESS: 182 Tremont St. TRANSMITTER LO-
CATION: Medford. TIME ON THE AIR: (daily)
6:30 a.m. to 1:00 a.m., (Sunday) 8:00 a.m. o
1:00 a.m. NEWSPAPER AFFILIATION: Bos-
ton Herald-Traveler. NEWS SERVICE: United

Foreign lan-

Press. TRANSCRIPTION SERVICE: World
Broadcasting System.
PERSONNEL
Station Manager.......... ... .. H. E. Fellows
Sales Manager................. H. R. Marks
Publicity Director........ .. .. L. S. Whitcomb
Musical Director........... L. G. Del Castillo
Chief Engineer........... ..... P. K. Baldwin
Chief Announcer........... C. H. Dickerman
POLICIES

No liquor advertising: no foreign language
accounts. Follows CBS network policies.
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No special merchandising or exploitations.
Attempt always to achieve good publicity and
to use the station’s facilities to interest the
radio audience in new programs, new events,
and new policies.

REPRESENTATIVE

Radio Sales, Inc.

.
“THE VOICE FROM HOME"
BOSTON—EST. 1929

FREQUENCY: 830 Kc. POWER: 1000 watts.
OWNED BY: Matheson Radio Co., lnc. OP.
ERATED BY: Matheson Radio Co., Inc. BUSI-
NESS ADDRESS: Hotel Touraine, 62 Boylston
St. PHONE: Hancock 0900-1-2. STUDIO AD-
DRESS: Hotel Touraine, 82 Boylston St
TRANSMITTER LOCATION: Saugus. TIME ON
THE AIR: 7:00 a.m. until sunset in Denver
(approximately two hours after local sunset).
NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICES: Standard Radio, C. P.
MacGregor, Langworth Features.

PERSONNEL
President.................. John J. Matheson
Commercial Manager. . . .. Ralph G. Matheson
Chief Announcer...... ... Frederick Garrigus
Station Manager...... ... Ralph G. Matheson
Sales Manager........... Ralph G. Matheson
Publicity Director........ ... John ]. Matheson
Musical Director............ Kenneth Wilson
Chief Engineer............ Watson Kownaski

POLICIES

Liquor advertising accepted but with all

due restrictions,

.
BOSTON—EST. 1934
INTER-CITY

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Northern Cor-
poration. OPERATED BY: Same. BUSINESS
BADDRESS: 70 Brookline Ave. PHONE: Com.
3900-1. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Chelsea. TIME ON THE
AIR: 8:00 A.M, to midnight. NEWS SERVICE:
Christian Science Monitor.

PERSONNEL
President..................... John E. Reilly
Station Manager.............. .... A, ]. Pote
Commercial Manager............. S. Wasser
Sales Manager................... S. Wasser
Publicity Director......... Vivienne Cameron
Musical Director. .. ............ ... John Kiley
Chief Engineer. . .................. A. J. Pote

POLICIES

Station does not accept liquor advertising:
station will accept foreign language accounts.
All advertising subject to approval of station
management.

REPRESENTATIVE
Craig & Hollingbery, Inc.
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WNAC

“KEY STATION—YANKEE NETWORK"
BOSTON—EST. 1922
NBC (RED)—YANKEE NETWORK

FREQUENCY: 1230 Kc. POWER: 5000 watts.
d.; 1000 watts, n. OWNED BY: The Yankee
Net., Inc. OPERATED BY: The Yankee Net.,
Inc. BUSINESS ADDRESS: 21 Brookline Ave.
PHONE: Comm. 0800. STUDIO ADDRESS: 21
Brookline Ave. TRANSMITTER LOCATION:
Squantum (Quincy). TIME ON THE AIR: 6:00
am. to 1:05 a.m. (daily), 8:00 a.m. 1o 1:05

am. (Sunday). NEWS SERVICES: Yankee
Network News Service. International News
Service, Universal Service. MAINTAINS

ARTISTS BUREAU: TRANSCRIPTION SER-
VICES: Associated Library, Yankee Network
Transcription Service.

PERSONNEL
President.......... ... ... John Shepard, 3rd
Commercial Manager.......... C. W. Phelan
Advertising Manager........... C. McVarish
Artists Bureau Head.... . ....... Van Sheldon
Dir. Pub. Rel............. .. Gerald Harrison
Asst. to Pres....... ... ......... R. L. Harlow
Prod. Manager............. ... Linus Travers
Sales Manager................ C. W. Phelan
Publicity Director.... ....... A. ]. Stephenson

Musical Directors. .. ...... Francis ]. Cronin &
Bobby Norris
Chief Engineer........... Irving B. Robinson

Tech. Director.............. Paul A, DeMars

POLICIES

Bccepts liquor advertising which does not
encourage new users. No foreign language
accounts accepied. All continuity subject to
approval of Better Business Bureau and ithe
proprietory association. All continuity sub-
Ject to our station’s standards and must be
approved before being broadcast.

A merchandising department which contacts
the principal chain store buyers and key
wholesalers and jobbers. A tie-up with the
Apothecary Magazine, official New England
Pharmeceutical Association organ and the
New England grocery and market magazine
with a circulation of 22.000 among the inde-
pendent grocers. Maintains complete mail-
ing lists on the principal retail trades and
send out a radiogram form to this trade charg-
ing only 1 cent postage. A limited number
of personal letters will be sent charging the
client for postage. All services depend on
volume of business and type of broadcast.

REPRESENTATIVE
Edward Petry & Co., Inc.
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WORL

“NEWS—OF THE HOUR, ON THE HOUR.
EVERY HOUR"

BOSTON—EST. 1926

FREQUENCY: 920 Kc. POWER: 500 Watts.
OWNED BY: Broadcasting Service Organiza-
tion, Inc. OPERATED BY: Broadcasting Serv-
ice Organization, Inc. BUSINESS ADDRESS:
910 Beacon St. PHONE: Commonwealth 5100.
STUDIO ADDRESS: 910 Beacon St. TRANS-
MITTER LOCATION: Needham. TIME ON THE
AIR: 7:00 A.M. to local sunset. NEWS SERV-
ICE: Transradio Press, Christian Science Moni-
tor. MAINTAINS ARTISTS’ BUREAU. TRAN-
SCRIPTION SERVICE: Standard Radio Library.

PERSONNEL
President...... ... ........ Harold A. Lafount
Commercial Manager. ... ..... W. Cort Treat
Advertising Manager. ... ...... W. Cort Treat
Artists’ Bureau Head........ James Carmody
Chief Announcer.............. Richard Bates
Station Manager.............. W. Cort Treat
Sales Manager............... W. Cort Treat
Publicity Director....... ........ Howie Smart
Musical Director............... Robert Perry
Chief Engineer.......... .... George Luckey

POLICIES

Liquor advertising not acceptable.

Special merchandising features in connec-
tion with commercial programs include: Tele-
grams announcing campaign and program

Primary :
el 1000 NEW WATTS
includes —
Lawrence .
Lowell in fhe Heart of
Haverhill Industrial New England
Lynn
Melrose [
Salem °
Nashua WLAW  provides first
g"“e'l' hand service to 2,336,259
everly N s s 30-mi
Peabody |,e.rsons in its  30-mile
Newbury- primary area.
port
Ete. [ 4
L]
680
N wWLAW
¢ LAWRENCE, MASS.
National
Owned and Operoted By
Rep. Hildreth & Rogers Co..
WEED Publishers of
Lawrence Duily Eagle.
& The Evening Tribune
CO. Essex County's Greatest
Newspapers
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sent to all dealers; Promotional photographs:
Commercial programs promoted in station’s
weekly flyers sent to extensive mailing list.

Active research and market analysis. New
programs publicized in newspaper display and
courtesy announcements.

REPRESENTATIVE

]. ]. Devine & Assoc.

¢’
“FALL RIVER'S COMMUNITY STATION"
FALL RIVER—EST. 1921

MUTUAL—COLONIAL & YANKEE

FREQUENCY: 1450 Kc. POWER: 1000 Watts.
OWNED BY: Doughty & Welch Elec. Co., Inc.
OPERATED BY: Doughty & Welch Electric Co.,
Ine. BUSINESS ADDRESS: 417 Academy Bldg.
PHONE: Fall River 450-1. STUDIO ADDRESS:
417 Academy Bldg. TRANSMITTER LOCA-
TION: South Somerset. TIME ON THE AIR:
(Daily) 7:30 A.M. to 12:00 midnight; (Sunday)
8:00 A.M. to 12:00 midnighi. NEWS SERVICE:
Yankee Network News Service, Local news
service compiled by local news repoler.
TRANSCRIPTION SERVICE: Standard Radio,
MAINTAINS ARTISTS’ BUREAU.

PERSONNEL
President.................... Wm. T. Welch
Commercial Manager. ... ... .. Leonard C. Cox
Advertising Manager. ... ... Gordon H. Bryant
Artists” Bureau Head. ... ... ..... H. W. Craig
Station Manager........ ... ... Wm. T. Welch
Publicity Director....... F. ]J. McLaughlin, Ir.
Musical Director. .. ... .. ... ..... H. W. Craig
Chief Engineer. ............... John C. Pavao

POLICIES

Does not solicit liquor advertising. Carries
foreign language programs.

Special merchandising tie-ins are made in
radio publications, calling special attention to
the program. A local house organ—This
Week, calls attention to local programs and
network features. In the latter instance. the
local representative of the product is also
mentioned, even though that represenlative
does not participate in the program.

REPRESENTATIVE

Bryant Publicity Service

¢’
WHAI"
GREENFIELD —EST. 1937

FREQUENCY: 1210 Kc. POWER: 250 Watts.
OWNED BY: John W. Haigis. OPERATED BY:
John W. Haigis. BUSINESS ADDRESS: Man-
sion House. STUDIO ADDRESS: Mansion
House. TRANSMITTER LOCATION: Greenfield.
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TIME ON THE AIR: Daytime (actual. 6:00 A.M.
to 7:00 P.M.).

PERSONNEL
Manager. ................ John W. Haigis, Ir.
“Operaling under C.P. issued by FCC, at
time of going to press.

*

“LAWRENCE’S OWN STATION"
LAWRENCE—EST. 1937
INTERCITY
FREQUENCY: 680 Kc. POWER: 1000 Watts.
OWNED BY: Hildreth & Rogers Co. OPER-
ATED BY: Hildreth & Rogers Co. BUSINESS
ADDRESS: 285 Essex St. PHONE: 4171 and
4107. STUDIO ADDRESS: 278 Essex St
TRANSMITTER LOCATION: West Andover.
TIME ON THE AIR: 7:00 A.M. to local sunset.
NEWSPAPER AFFILIATIONS: Lawrence Daily
Eagle, The Evening Tribune. NEWS SERVICE:
Associated Press (non-Commercial). TRAN-

SCRIPTION SERVICE: Standard Radio.

PERSONNEL
President.......... ... ... ..... A. H. Rogers
Advertising Manager.... .. .. David M. Kimel
Station Manager............ Irving E. Rogers
Publicity Director. .. ... Frederick A. Sullivan
Musical Director....... ... Stanley N. Schultz
Chief Engineer......... ... George R. Luckey

POLICIES
Adhere to ethics of N. A. B.

REPRESENTATIVE
Weed & Company

*
“VOICE OF THE MERRICK VALLEY"
LOWELL—EST. 1934
MUTUAL—YANKEE & COLONIAL

FREQUENCY: 1370 Xc. POWER: 250 Watls,
d.; 100 Watls, n. OWNED BY: Merrimac
Broadcasting Co.. Inc. BUSINESS ADI:RESS:
Lowell. PHONE: Lowell 2121. STUDIO AD-
DRESS: Lowell. TRANSMITTER LOCATION:
Lowell. TIME ON THE AIR: 7:30 A.M. to 12:00
midnight. NEWS SERVICES: Yankee Network
News Service (INS); Complete local news
coverage. HAS ARTISTS’ BUREAU AFFILIA-
TION. TRANSCRIPTION SERVICE: Associated

Music.
PERSONNEL
President. .. ............. ... ... A. S. Moffat
Commercial Manager. ... . Haskell Bloomberg
Chief Announcer.............. Harlan Newell
Station Manager. .. .. ... ... Boberi F. Donahue
Chief Engineer............ William McDonald
POLICIES
Copy on liquor advertisements must
tend to stimulaie the use of alcohol.
Station is prepared to furnish any reason-
able merchandising service at cost.
REPRESENTATIVE
Edward Petry & Co., Inc.

not
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WNBH

“"THE STANDARD-TIMES STATION"

NEW BEDFORD—EST. 1921

COLONIAL—YANKEE—MUTUAL
FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: E. Anthony &
Sons, Inc. OPERATED BY: E. Anthony & Sons,
Inc. BUSINESS ADDRESS: 251 Union St.
PHONE: 5533, 5781, 1000. STUDIO ADDRESS:
251 Union St. TRANSMITTER LOCATION:
Fairhaven. TIME ON THE AIR: 7:30 A.M. to
11:30 P.M. (daily): 7:30 A.M. to midnight
(Saturday): 8:45 A.M. to 11:30 P.M. (Sunday).
NEWSPAPER AFFILIATIONS: Standard-Times,
Morning Mercury. NEWS SERVICES: Asso-
ciated Press, International News Service,
United Press. TRANSCRIPTION SERVICE: NBC

Thesaurus.

PERSONNEL
General Manager........ ... Irving Vermilya
Asgsistant Manager... ... ......... Sol Chain
Chief Engineer...... ... ... .. ... Clyde Pierce

POLICIES

Advertising for beer and light wines only
accepted. Foreign programs must be open to
all advertisers. Laxative not accepted.

Programs contracted for 13 weeks or more
receive ten-inch advertisement in Standard-
Times and Morning Mercury.

.

“VOICE OF THE BERKSHIRES”
PITTSFIELD—EST. 1937
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1310 Kc. POWER: 250 Watis,
d.; 100 Watts, n. OWNED BY: Harold Thom-
as. OPERATED BY: Harold Thomas. BUSI-
NESS ADDRESS: 8 Bank Row. STUDIO AD-
DRESS: Pittsfield Coal Gas Bldg. TIME ON

THE AIR: Full Time License.

PERSONNEL

Owner and General Manager. . Harold Thomas
Station Manager... ... ... ....... S. R. Elman
Commercial Manager. .. ... ... .. Bruff W. Olin

REPRESENTATIVE
Sears & Ayer

*

WMAS

“VOICE Oi® WESTERN MASSACHUSETTS"

SPRINGFIELD—EST. 1932

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Radio Station
WMAS, Inc. OPERATED BY: Radio Station
WMAS, Inc. BUSINESS ADDRESS: Hotel
Charles. PHONE: 7-1414-5. STUDIO ADDRESS:
Hotel Charles. TRANSMITTER LOCATION:
Pynchon Park, West 5t. TIME ON THE AIR:
(daily) 7::00 A.M. to 1:00 A.M.: (Sunday) 8:30
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AM. to 1:00 AM, NEWS SERVICE: Trans-
radio Press. MAINTAINS ARTISTS’ BUREAU.
TRANSCRIPTION SERVICE: Associated Music.

PERSONNEL

President...................... A, S. Moftfat
Station Manager.............. A, W. Marlin
Commercial Manager .....Gordon W. Ewing
Advertising Manager .. ... Gordon W. Ewing

Artists’ Bureau Head.... . ... F. Turner Cooke

Chief Announcer............ F. Turner Cooke

Publicity Director. ... ... Warren Greenwood

Chief Engineer...... .. ... ... James L. Spates
POLICIES

Foreign language programs acceptable.

English copy must be submitted in advance,
announcements carefully edited. Copy restric-
tions: Accept beer, wine, and liquors. subject
to strict supervision: patent medicine adver-
tising restricted; all copy subject to station
approval.

Merchandising service rendered to sponsor
in accordance with needs.

REPRESENTATIVE
Edward Petry & Co., Inc.

WSPR
SPRINGFIELD—EST. 1936

MUTUAL BROADCASTING SYSTEM—
COLONIAL NETWORK

FREQUENCY: 1140 Kc. POWER: 500 Watts.
OWNED BY: Connecticut Valley Broadcasting
Co. OPERATED BY: Connecticut Valley Broad-
casting Co. BUSINESS ADDRESS: 63 Chestnut
St. PHONE: Springfield 6-2757. STUDIO AD-
DRESS: 63 Chestnut St. TRANSMITTER LO-
CATION: West Springfield. TIME ON THE
ATR: 7:00 A.M. to sunset {ai Birmingham. Alal).
NEWSPAPER SERVICE: Transradio Press.
MAINTAINS AN ARTIST BUREAU. TRANS.
CRIPTION SERVICE: Standard Radio.

PERSONNEL

President-Station Manager. . Quincy A. Brackett
Commercial Manager. ... ... M. W. Stoughton
Artists Bureau Head. ... ... .. .. W. H. Latham
Chief Anncuncer ......... ....... Elwin Tacy
Program Director-Publicity Director.

W. H. Latham
Chief Engineer......... ... ..... H. W. Holt

POLICIES

Wine and beer adverilising accepted. No
hard liquor advertising accepted.
Foreign language programs

limited number.

REPRESENTATIVE
Sear & Ayer

accepted in
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WORC

WORCESTER—EST. 1925
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1280 Kc. POWER: 500 Watts.
OWNED BY: A. F. Kleindienst. OPERATED
BY: Same. BUSINESS ADDRESS: 65 Elm St.
PHONE: 5-3101. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Auburn. TIME ON
THE AIR: 8:00 AM. to midnight. NEWS-
PAPER AFFILIATION: Worcester Evening
Posi. TRANSCRIPTION SERVICE: NBC The-

saurus.
PERSONNEL

Commercial Manager. .. ... . . ... W. R. Moran
Station Manager. .. ... ... ........ E. E. Hill
Chiet Engineer. .. ........... A. F. Kleindienst

POLICIES

Does not accept programs in foreign lan-
guage. Liquor advertising restricted to light
wines and ales.

REPRESENTATIVE

International Radio Sales

L]

WTAG

VOICE FROM THE HEART OF
NEW ENGLAND"

WORCESTER—1924
NBC (RED)}—YANKEE NETWORK

FREQUENCY: 580 Kc. POWER: 1000 watts.
OWNED BY: Worcester Telegram Pub. Co..
Inc. OPERATED BY: Worcester Telegram Pub.
Co., Inc. BUSINESS ADDRESS: 18 Franklin
St. PHONE: Worcester 5-4321. STUDIO AD-
DRESS: 18 Franklin St. TRANSMITTER LO-
CATION: Holden. TIME ON THE AIR: 7:30
am. to 12:00 midnightt NEWSPAPER AF-
FILIATIONS: Worcester Telegram. Evening
Gazette, Sunday Telegram: All published by
the Worcester Telegram Pub. Co., Inc. NEWS
SERVICE: Associated Press (non-commercial).
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

“"THE

PERSONNEL
President................. ... H. G. Stoddard
Commercial Manager. ... ......... H. 1. Perry
Chief Announcer........... Chester Gaylord
Station Manager. ... .. ... ..... John J. Storey
Publicity Director....Mrs. Dorothy B. Matiison
Musical Director....... .. Miss Lillian Murphy
Chief Engineer........ . ... Hobart H. Newell

POLICIES

Does not take liquor advertising, foreign
language accounts or sell announcements in
the news.

REPRESENTATIVE
Weed & Company, New York

www americanradiohistorv com


www.americanradiohistory.com

MICHIGAN

— —_—
Population 4.830,000
Number of Families 1,166,585 Number of Radio Homes 1,075,630
Retail Sales $1.388,236,000 Auto Registrations 1,373.676
_
w E L L PERSONNEL
President........ ... .. ... James E. Davidson
BATTLE CREEK—EST. 1925 lsv;alion Manager. .. .... .. Stanley F. Northcott
usical Director........ .. Lionel H. DeRemer
MICHIGAN RADIO NETWORK Chief Engineer ... Ratehy H. Copomer
FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Enquirer-News Co. OPERATED POLICIES
BY: Same. BUSINESS ADDRESS: 1 West Mich- No stated special policies.
igan Ave. PHONE: 5655-7166. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION: REPRESENTATIVE
Same. TIME ON THE AIR: 6:30 A.M. to mid- Howard H. Wilson Co.
night. NEWSPAPER AFFILIATIONS: Enquirer- N
News. NEWS SERVICE: Newspaper broad-
casts, Associated Press News. MAINTAINS W H D F
ARTISTS’ BUREAU.
“"MICHIGAN" R .
PERSONNEL S TIP-TOP STATION
Presidenl ...................... A. L. Miller CALUMET—EST. 1929
Station Manager ................ D. E. Jayne F . .
Commercial Manager ............ F. F. Owen : REQUENCY: 1370 Kc. POWER: 250 watts,
nine d.; 100 watts, n. OWNED BY: Upper Michigan
Artists’ Bureau Head .......... H. W. Jackson ;
Chiet A A. H. Haight Broadcasting Co. OPERATED BY: Upper
Pobli .l““]g}‘“cf’ """"""" A H Hci"ht Michigan Broadcasting Co. BUSINESS AD.
l.l' lClEY ! iIrector . ............ . R- B Rgof DRESS: Calumet. PHONE: 869 and 856_
Chiet Engineer ................... - Ho STUDIO ADDRESS: Scott St. TRANSMITTER

POLICIES

No spirituous liquor advertising accepted:
no foreign lanquage programs. Right reserved
to discontinue programs for reasons sufficlent
to station. All copy subiject to station approval.

Merchandising service available plus spe-
cial newspaper cooperation in publicity.

REPRESENTATIVE

]. 1. Devine & Assoc.

+
“THE VOICE OF NORTHEASTERN
MICHIGAN"

BAY CITY—EST. 1928
MICHIGAN RADIO NETWORK

FREQUENCY: 1410 Kc. POWER: 1000 watts.
d.;: 500 watts, n. OWNED BY: Bay Broadcast-
ing Co., .Inc. OPERATED BY: Same. BUSL
NESS ADDRESS: Wenonah Hotel. PHONE:
4212-3. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Hampton Township.
TIME ON THE AIR: (Sunday) 9:00 AM. to
12:30 A.M.; {(daily) 8:30 AM. 10 12:30 AM.
TRANSCRIPTION SERVICE: NBC Thesaurus.
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LOCATION: Laurium. TIME ON THE AIR:
11:30 a.m. to 7:00 p.m. NEWS SERVICE: As-
sociated Press and local news. NEWSPAP-
ER AFFILIATIONS: The Daily Morning
Gazelte, The Calumet News. TRANSCRIP-
TION SERVICE: World Broadcasting System,
Lang-Worth.

PERSONNEL
President. ............ ... ... ... A. L. Burgan
General Manager........... ... John W. Rice
Commercial Manager....... .. Robt. Morrison
Advertising Manager. . J. W. Rice
Chief Announcer............ . Robt. Morrison
Sales Manager............ . .. L. M. Deinmer
Publicity Director.............. L. M. Deinmer
Musical Director.................... Al Payn
Chief Engineer................. ‘Wm. Jackson
POLICIES

Accepts beer and liquor ads (under new
management); all restrictions are lifted.

Run daily programs of WHDF in the morn-
ing in the Gazette and in the evening in
the News, also free newspaper publiclty and
mats if the confract warrants such cooperation.

REPRESENTATIVE

Small, Brewer. Inc., Chicago.
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LO(‘AL and National spot
business on CKLW increased so
markedly during 1937 the man-
agement decided to open a
branch office in Chicago as a
further service to agencies and

advertisers.

CKLW

Opens

Chicago Office

with
GEORGE ROESLER

in charge

EFFECTIVE immediately
George Roesler, well-known fig-
ure in the world of radio, takes
charge of the Chicago office.
Complete information regarding
CKLW and the Fourih Market
is now as close as your tele-
phone.

Chicago Address

360 North Michigan Avenue

Telephone Central 0605

FIRANK IRRYAN, Vice President & Managing Director
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WIBK

“TWENTY-FOUR HOUR STATION"
DETROIT—EST. 1928

FREQUENCY: 1500 Kc. POWER: 250 wails,
d.; 100 watis, n. OWNED BY: James F.
Hopkins, Inc. OPERATED BY: James F. Hop-
kins, Inc. BUSINESS ADDRESS: 6559 Hamilton.
PHONE: Trinity 2-2000. STUDIO ADDRESS:
6559 Hamilion. TRANSMITTER LOCATION:
12897 Woodward Ave. TIME ON THE AIR:
24 hours per day. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE: As-
sociated Music. Standard Popular Library, NAB
(Public Domain).

PERSONNEL
President.................. James F. Hopkins
Commercial Manager.......... Paul Y. Clark
Chief Announcer................ Angus Pfait
Station Manager........... James F. Hopkins
Publicity Director.............. Bob Longwell
Musical Director....... ....... Sybil Krieghoftf
Chief Engineer.................. Paul Frinke

POLICIES

No liquor advertising before 10:00 P.M.

Extensive foreign hours.

REPRESENTATIVE
Howard H. Wilson Co.

*

WIR

“GOODWILL STATION”
DETROIT—EST. 1925

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 750 Kc. POWER: 50,000 waits.
OWNED BY: WJR Goodwill Station. OPERAT-
ED BY: WIR Goodwill Statien. BUSINESS
ADDRESS: Fisher Bldg. PHONE: Madison
4440. STUDIO ADDRESS: Fisher Bldg. TIME
ON THE AIR: 5:30 A.M. to 1:00 A.M. MAIN-
TAINS ARTISTS' BUREAU. NEWS SERVICE:
International News Service. TRANSCRIPTION
SERVICE: World Broadcasting System, Stand-
ard Radio, NAB Library.

PERSONNEL
President.................... G. A. Richards
General Manager............. Leo Fitzpatrick
Artists Bureau Head.... .. ...Norman White
Chief Announcer....... ...... Jas. Stevenson
Sales Manager................ Owen Uridge
Publicity Director . ... ... ........ Neal Tomy
Musical Director........ .. ..... Sam Beenrie

Chief Engineer.......... ......A. Friedenthal
POLICIES
Do not handle foreign programs. No other
special restrictions.
REPRESENTATIVE
Edward Petry & Co.
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WMBC

“THE HOME STATION"
DETROIT—EST. 1925

FREQUENCY: 1420 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Mich, Broad-
casting Co. OPERATED BY: Mich. Broadcast-
ing Co. BUSINESS ADDRESS: 7310 Wood-
ward. PHONE: Madison 9100. STUDIO AD-
DRESS: 7310 Woodward. TRANSMITTER LO-
CATION: 7310 Woodward. TIME ON THE

AIR: 6:45 a.m. to 12:00 midnight. NEWS SER-
VICE: Transradio Press. TRANSCRIPTION
SERVICE: Usual Facilities.

PERSONNEL
President............ ... ... ... ... E. ]. Hunt
Commercial Manager...... ...... H. M. Steed
Chief Announcer.................. Wm. Jory
Station Manager................ H. M. Steed
Sales Manager.... ... .......... H. M. Steed
Publicity Director................. Wm. Jory
Musical Director.... . ........... John Skalski
Chief Engineer.................. Edw. Clark

POLICIES

Broadcast foreign language accounts. Liquor
advertisements accepted after 10 p.m.
Merchandising department to render service

when desired,
.

DETROIT—EST. 1920
NATIONAL BROADCASTING CO. (RED)
FREQUENCY: 920 Kc. POWER: 5,000 Watts.

OWNED BY: Evening News Assn. OPERATED
BY: Same. BUSINESS ADDRESS: 630 W. La-
fayette. PHONE: Randolph 2000. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
8 Miles and Meyer Rds. TIME ON THE AIR:

6:00 A.M. to 12:30 A.M. NEWSPAPER AF-
FILIATION: The Detroit News. NEWS SER-
VICE: United Press.
PERSONNEL

Station Manager............... W. I. Scripps
Sales Manager.... . ...... ... Harry Bannister
Musical Director........ ... ... Mischa Kottler
Chief Engineer.......... .... Walter Hoffman

POLICIES
Does not accept liquor advertising except
light wines and beer: no foreign language ac-
counts; no medicinal advertising.

REPRESENTATIVE
Craig & Hollingbery, Inc.

.

“THE FAMILY STATION"

DETROIT—EST. 1930
NBC (BLUE)—CBC-—(KEY STATION MICHIGAN

RADIO NETWORK)

FREQUENCY: 1240 Kc. POWER: 1000
watts. OWNED BY: King-Trendle Broadcast-
ing Corp. OPERATED BY: Same. BUSINESS
ADDRESS: 300 Madison Theatre Bldg. PHONE:
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PBX Cherry 8321. STUDIO ADDRESS: Atop
Maccabees Bldg. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 7:00 A.M. to 1:00
A.M. NEWS SERVICES: United Press-Radio
News Service. also local news from Detroit
Free Press, Detroif Times and Detroit Saturday.
TRANSCRIPTION SERVICE: Has wide range
of transcription library.

PERSONNEL
President................ George W. Trendle
General Manager......... H. Allen Campbell

Station Manager................ Russel Neff
Promotion and Advertising Manager,
Chas. C. Hicks

Artists Bureau Head.......... Russell Wood

Chief Announcer................. Al Chance

Sales Manager................. Arch Shawd

Publicity Director................. Felix Holt

Musical Director................ Benny Kyte

Chief Engineer................. Lynn Smeby
POLICIES

No liquor advertising accepted except un-
der approval of Michigan State Liquor Com-
mission, and not to be broadcast before $:00
P.M. No foreign language broadcasts ac-
cepted. All copy for all programs, commer-
cial and sustaining must be submitted in ad-
vance of broadcasting time for approval by
WXYZ's management,

Merchandising: Station claims the most ef-

fective and highly praised Merchandising
Service ever offered by any broadcaster. A
department of specially trained men who con-
tact dealers and jobbers—iake initial orders
for goods, arrange for placing of displays and
advertising, and constantly survey progress
of advertised goods as regards sales volume
and competitive products.

REPRESENTATIVE
Paul H. Raymer Co.

.
EAST LANSING—EST. 1922

FREQUENCY: 850 Kc. POWER: 1000 watts.
OWNED BY: Michigan State College. OP-
ERATED BY: Michigan State College. BUSI-
NESS ADDRESS: East Lansing. PHONE:
59113, Ext. 398. STUDIO ADDRESS: Campus.
TRANSMITTER LOCATION: Campus. TIME
ON THE AIR: 6:30 am. to 5:00 p.m. except
Sunday. TRANSCRIPTION SERVICE: Lang-

Worth.
PERSONNEL

Station Manager...... .. .. Robert J. Coleman
Chief Engineer....... . ... ..... Norris Grover

POLICIES

An educational station-—Policy is no ad-
vertising, no politics, and no religion.

Is a Good Year for
WW] Advertisers

Among many fundamental reasons why
1938 is proving to be a good year for
WWJ advertisers in Detroit are:

Detroit, Wayne County, Michigan, is America's third mar-
ket, measured by both payroll and personnel employed.

Detroit’s 3.67%*

of the National payroll in business and

industry is considerably higher in proportion to the number
of people employed than that for any other major city except
New York, indicating a high wage scale for this city’s industrial
workers.

WWJ is Detroit’s favorite radio station. Actual survey reveals
that 39% of the homes of the city prefer WWJ to any other
station in this important market!

Iy

National Represenfatives

CRAIG & HOLLINGBERY, INC.

New York : Chicago : Detroit : Kansas City
San Francisco : Jacksonville

During 1937 industrial
leaders in Detroit actively
participated in an expan-
sion program involving ex-

penditures Of 3100,000,000 #1935 U. S. Censuos of Business,

published in June, 1937.
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WFDF
FLINT—EST. 1922
MICHIGAN RADIO NETWORK

FREQUENCY: 1310 Kc. POWER:
OWNED BY: Flint
ERATED BY: Flint
NESS ADDRESS:

100 walts.
Broadcasting Co. OP-
Broadcasting Co. BUSI-
Union Industrial Bldg.
PHONE: 2.7158. STUDIO ADDRESS: Union
Industrial Bldg. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: (daily) 6:00 a.m.
to 12:00 midnight, (Sunday) 9:00 a.m. to 12:00

midnight. NEWS SERVICES: United Press
and WFDF News Bureau (local). TRANSCRIP-
TION SERVICE: N.B.C. Thesaurus., Standard
Radio Library.
PERSONNEL
Station Manager........... Howard M. Loeb
Commercial Manager.. ... ........ F. S. Loeb
Chief Announcer........... Adrian BR. Cooper
Publicity Director.............. R. V. Osgood
Musical Director.......... .... William Gevyer
Chief Engineer............. Frank D. Fallain
POLICIES

Station accepts no hard-liquor advertising
or foreign language accounts. All advertis-
ing scrutinized for conformity with laws and
requlations of Federal Trade Commission,
Pure Food and Drugs Administration, Post Of-
fice Dept., and Federal Communications Com-
mission.

Complete merchandising service is avail-
able only to advertisers using programs (i.e.
not to announcement buyers). There is no
charge for the service, except where indi-
cated.

Advance plugs. 50-word announcements
given several days preceding start of pro-
gram series.

Listing of program titles in newspapers to-
talling over 100,000 circulation weekly.

Listing of sponsor’'s program title and name
in WFDF's daily resume of programs.

Use of WFDF's studios (capacity 75 persons)
for dealers’ sales meetings, with “pep” ad-
dresses by WFDF sales executives, when de-
sired.

Preparing., writing and mailing of letters to
dealers or consumers (this service performed

at cost).
.

WOOD-WASH

“THIS 1S GRAND RAPIDS”

GRAND RAPIDS—EST.

NBC (RED & BLUE) MICHIGAN
RADIO NETWORK

FREQUENCY: 1270 Kc. POWER: 500 waits.
OWNED BY: King-Trendle Broadcasting Co:zp.
OPERATED BY: King-Trendle Broadcasting
Corp. BUSINESS ADDRESS: 16th floor g. r.,
National Bank Bldg. PHONE: 9-4211. STUDIO
ADDRESS: 16th floor, g. r. National Bank Bldg.
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TRANSMITTER LOCATION: Lake Michigan
Drive. TIME ON THE AIR: 7:00 A.M. to 12:00
P.M. NEWS SERVICE: United Press from
Michigan Network, Press Radio Bureau. TRAN-

SCRIPTION SERVICE: NBC Thesaurus, Asso-
ciated Program Service.

PERSONNEL
President................ George W. Trendle
Traffic Manager............. David H. Harris
Station Manager.......... Stanley W. Barnett
Sales Manager........... Stanley W. Barnett
Publicity Director.......... T. Wilcox Puinam
Musical Director................ Sandy Meek
Chief Engineer............. Lynne C. Smeby

POLICIES

Good taste and public confidence are the
bases for all copy and programs—including
liquor. No foreign languages accepted.

Merchandising includes theatre trailers—
shown at eight local theatres—on all programs
featuring big names.

REPRESENTATIVE

Wm. Rambeau Company

*
“VOICE OF THE GOGEBIC RANGE"

IRONWOOD—EST. 1931

FREQUENCY: 1420 Kc. POWER: 100 watts.
OWNED BY: WIMR. Inc. OPERATED BRY:
WIJMS, Inc. BUSINESS ADDRESS: Sti. James
Hotel Annex. PHONE: 20. STUDIO AD-
CRESS: St. James Hotel Annex. TRANSMIT-
TER LOCATION: North of Ironwood on U. S.
No. 2 near Douglas Blvd. TIME ON THE AIR:
Unlimited time: regular schedule 7:30 A.M. to
7:30 P.M. NEW SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: NBC Thesaurus
and Star Radio.

PERSONNEL
President................ ... Wm. L. Johnson
General Manager.......... .. Noel C. Ruddell

(Directs also Advertising & Publicity.)
Program Director................ Harry Wills
Chief Engineer............. ... R. L. Johnson
Sports & News........... .... Dick Hasbrook

POLICIES

Liquor, beer and wine advertising accepted,
but copy material must not urge iis use or
be objectionable as to claims; must meet with
approval of station. Foreign language pro-
grams accepted as there is large foreign
element in this area.

Reasonable merchandising assistance is
rendered in proporiion to the size of the
schedule. Sponscred news periods and ex-
change of courtesies with Duluth News and

Tribune.
REPRESENTATIVE

Mitchell & Ruddell, Inc., for Chicago, N. Y.,
St. Louis and Kansas City
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WIBM

JACKSON—EST. 1925
MICHIGAN RADIO NETWORK

FREQUENCY: 1370 Kc. POWER: 250 Watis,
d.; 100 Watts, n. OWNED BY: WIBM., Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
306 W. Michigan Ave. PHONE: 6121. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 6:30 A.M. to 12:00
midnight. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President .................. Herman Radner
Station Manager.... .. ......... Roy Radner
Artists Bureau Head. .. ....Willie Dunn
Chief Announcer.......... ....Larry Payne
Publicity Director. . . . ... Walter H. Johnson
Musical Director... .. .. ...... William Cizek
Chief Engineer.... ... .. . ... C. W. Wirtanen

POLICIES

No stated special policies.

*
KALAMAZOO—EST. 1923
MICHIGAN RADIO NETWORK

FREQUENCY: 530 Kc. POWER: 1000 Watts,
OWNED BY: WKZO, Inc. OPERATED BY:
WKZO, Inc. BUSINESS ADDRESS: Burdick
Hotel. PHONE: Kalamazoo 3-1223. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Kalamazoo. TIME ON THE AIR: Daytime (C.P.

granted for unlimited time). TRANSCRIPTION
SERVICE: Standard Radio.

PERSONNEL
President-General Manager. ... ... J. E. Fetzer
Sales Manager............. ...Guy Stewart

POLICIES
Advertising of alcoholic beverages accepfed.
REPRESENTATIVE

Howard H. Wilson Co.

.
LANSING—EST. 1934
MICHIGAN RADIO NETWORK—CBC
FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Waits, n. OWNED BY: Harold F.
Gross. OPERATED BY: Same. BUSINESS AD-
DRESS: Ciiy Natl Bldg. PHONE: 2-1333-4-5.
STUDIO ADDRESS: Same. TRANSMITITER LO-
CATION: Same. TIME ON THE AIR: 6:30
AM. to 12:30 A.M. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE:

S.andard Radio.

PERSONNEL

Station Manager ........... Harold F. Gross
Publicity Director .............. H. K. Finch

272

POLICIES

All contracts subject to government requ-
lations and station owner’'s approval.

REPRESENTATIVE
]. J. Devine & Co.

.
“WHERE MANY PREACH CHRIST"
LAPEER—EST. 1926
FREQUENCY: 1200 Kc. POWER: 250 watts,
d.;: 100 waits, n. OWNED BY: The First
Methodist Protestant Church of Lapeer. OP-
ERATED BY: The First Methodist Protestant
Church of Lapeer. BUSINESS ADDRESS: 81
Liberty. PHONE: 455 J-455 M. STUDIO AD-
DRESS: 81 Liberty. TRANSMITTER LOCATION:
Lapeer. TIME ON THE AIR: 9:00 AM. to

10:30 P.M. except Saturday.

PERSONNEL
President. . ............. Frank S. Hemingway
Chief Announcer.............. Nora Eastman
S{ation Manager..... ... Frank S. Hemingway
Musical Director.. ........... A. O. Voorheis
Chief Engineer........ ... ...... H. F. Hayes

POLICIES

Non-commercial.

.
WBEO
»
MARQUETTE—EST. 1931
FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: The Lake Superior Broadcasting
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: Mining Journal Bldg. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Marquette. TIME ON THE AIR: Part time.
NEWSPAPER AFFILIATION: The Daily Min-

ing Journal.
PERSONNEL
Secretary-Treasurer and Advertising Manager,
Leo G. Brott
Musical and Program Direclor. .. .Merril Trapp
Chief Operator............... Gordon Brozek

POLICIES

Advertising of alcoholic

cepted.
REPRESENTATIVE

]. J. Devine & Associates

WKBZ

“THE FRIENDLY VOICE OF
WESTERN MICHIGAN™”
MUSKEGON—EST. 1926
FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts. n. OWNED BY: K. L. Ash-
backer. OPERATEL BY: Grant F. Ashbacker.
BUSINESS ADDRESS: Michigan Theater Bldg.
PHONE: 26-051. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Creston Ave. a
City Limits. TIME ON THE AIR: 7:00 A.M. to
11:00 P.M. NEWS SERVICE: Transradio Press.

beverages ac-
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MAINTAINS ARTISTS’ BUREAU. TRANSCRIP-

TION SERVICE: NBC Thesaurus.
PERSONNEL

President ................. K. L. Ashbacker

Commercial Manager ....... G. F. Ashbacker

Artists’ Bureau Head .... ....R. Van Wyck
Chief Announcer ............ R. Van Wyck
Station Manager ... . . ... Grant F. Ashbacker
Publicity Director ...... ........... B. Wilson
Musical Director ...... ........ R. Van Wyck

Chief Engineer ............... Geo. Krivitzky

POLICIES

No liquor adverlising. Beer only.
Maintains complete merchandising depart-

ment.
REPRESENTATIVE

J. ]. Devine & Associates

WHAL"™

SAGINAW—EST. 1937
FREQUENCY: 950 Kc. POWER: 500 Watts.
OWNED BY: Harold F. Gross and Edmund C.
Shields. OPERATED BY: Harold F. Gross and
Edmund C. Shields. BUSINESS ADDRESS:
Saginaw. STUDIO ADDRESS: Same. TRANS-

MITTER LOCATION: Same.
AIR: Daytime.

*Operating under C.P. issued by FCC, at
time of going to press.

.
ROYAL OAK—EST. 1925
FREQUENCY: 1310 Kc. POWER: 50 Watts.
OWNED BY: Royal Oak Broadcasting Co.
OPERATED BY: Royal Oak Broadcasting Co.
BUSINESS ADDRESS: Royal Oak. PHONE:
Elmhurst 6524. STUDIO ADDRESS: 212 W, 6th
St. TRANSMITTER LOCATION: 212 W. 6th
St. TIME ON THE AIR: 8:00 A.M. to 4:00 A.M.
NEWS SERVICE: International News Service.

PERSONNEL
President .................... G. B. Hartrick
Commercial Manager......... E. C. Thompson
Chief Announcer.................. K. Knight
Station Manager............. E. C. Thompson
Sales Manager............... E. C. Thompson
Publicity Director.................. K. Knight
Chief Engineer..... ... ... ... .. J. McFarland

POLICIES

No liquor—no patent medicines, laxatives
or medicinal remedies.

TIME ON THE

MINNESOTA

Retail Sales $820,010,000

Population 2,652,000
Number of Families 624,410

Number of Radio Homes 608,690

Auto Registrations 783,527

KATE

“GATEWAY TO TEN THOUSAND
LAKES COUNTRY”
ALBERT LEA—EST. 1937
FREQUENCY: 1420 Kc. POWER: 250 Watts.
OWNED BY: Albert Lea-Austin Broadcasting
Co. OPERATED BY: Mr. E. L. Hayek. BUSI-
NESS ADDRESS: 332 South Broadway. PHONE:
2338. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Same. TIME ON THE AIR:
6:30 A.M. to local sunset. NEWS SERVICES:
United Press. TRANSCRIPTION SERVICE: C.
P. MacGregor, Radio Transcription Co. of
Amer., World Broadcasting Co. & Standard

Radio.

PERSONNEL
President ...................... E. L. Hayek
Commercial Manager ........... E. L. Hayek

........ Roland E. Olson
.......... George B. Russell

Advertising Manager
Chiet Announcer
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Station Manager ................ E. L. Hayek
Sales Manager .. . . ..... Roland E. Olson
Publicity Director ..... ...... Dorothy Hogg
Musical Director ... .. .......... Peggy Lee
Chief Engineer . .George Church

POLICIES

No liquor advertising except beer permitted.
Foreign language accounts accepted.

Maintains merchandising aids through spe-
cial programs, exploiting and featuring mer-

chandise.
.

“FIRST ON YOUR DIAL"™
DULUTH—EST. 1936
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1500 Kc. POWER: 100 watts.
OWNED BY: Red River Broadcasting Co. OP-
ERATED BY: Red River Broadcasting Co.
BUSINESS ADDRESS: Bradley Bldg. PHONE:

www americanradiohistorv com


www.americanradiohistory.com

Melrose 2230. STUDIO ADDRESS: Bradley
Bldg. TRANSMITTER LOCATION: Park Point.
TIME ON THE AIR: 6:30 a.m. to 11:00 p.m.
NEWS SERVICE: Transradio Press - Radio

Bureau. TRANSCRIPTION SERVICE: Standard
Radio.
PERSONNEL
Commercial Manager........... A. H. Flaten
Merchandising Manage.. ... ... Darrell Bandy
Station Manager. . ........ Dalton LeMasurier
Publicity Director......... .... Sam L. Levitan
Chief Engineer........... Robert A. Dettman
Program Director............ Gilbert Fawcet!
POLICIES

Beer and Wine advertising accepted. For-
eign language broadcasts subject to approval
by station management.

Merchandising department affords surveys.
market data, buyer contacts and merchandis-
ing suggestions. Children’s theater parties
staged at local theater for exploiting various
commercial programs.

REPRESENTATIVE
Joseph Hershey McGillvra

£ 4
DULUTH—EST. 1924
NATIONAL BROADCASTING COMPANY

FREQUENCY: 1290 Kc. POWER: 5000 Watts.

d.; 1000 Watts, n. OWNED BY: Head of
Lakes Broadcasting Co. OPERATED BY: Head
of Lakes Broadcasting Co. BUSINESS AD-
DRESS: Spalding Hotel, Duluth: Androy Hotel,

Hibbing. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Superior, Wisc. TIME
ON THE AIR: Unlimited: Sunday. 16 hours

per day: week days. 17 hours per day. NEWS-
PAPER AFFILIATION: Stockholders interested
in newspapers in Minnesota. NEWS SERV-
ICE: United Press. TRANSCRIPTION SERV-
ICE: World Broadcasting System.

PERSONNEL
General Manager.......... Walter C. Bridges
Business Manager......... Thomas W. Gavin
POLICIES

Advertising of hard liquor accepted after
10:30 P.M.
REPRESENTATIVES
Craig & Hollingbery
Pacific Coast—Walter Biddick Co.

¢
“LAKE REGION STATION"
FERGUS FALLS—EST. 1926
FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: C. L. Jaren.

OPERATED BY: Same. BUSINESS ADDRESS:
Ferqus Falls. PHONE: 898. STUDIO ADDRESS:
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Same, TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 7:30 A.M. to 9:00 P.M.
TRANSCRIPTION SERVICE: Radio Bands, Inc.
(others as needed). MAINTAINS ARTISTS

BUREAU.
PERSONNEL
Commercial Manager .......... C. L. Jaren
Artists” Bureau Head ..... . ..... Hub Warmner
Station Manager ............... C. L. Jaren
Musical Director ............... Hub Warner
POLICIES
Station reserves right to cancel all pro-

grams of objectionable character; to re-sched-
ule any commercial period subject to imme-
diate cancellation if not acceptable to ad-
vertiser.

Displays to tie-in with programs, contaciing
retail outlets for cooperation with programs,
cooperation in distribution of product.

REPRESENTATIVE

J. . Devine & Associates

L]

WMFG

HIBBING—EST. 1935

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Head of the
Lakes Broadcasting Co. OPERATED BY:
Same. BUSINESS ADDRESS: Androy Hotel.
PHONE: 1150. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 6:45 A.M. to 11:00 P.M. NEWSPA-
PER AFFILIATION: Superior (Wis.) Telegram.
NEWS SERVICE: Press Radio News.

PERSONNEL
President .................. Morgan Murphy
Commercial Manager . ........... H. S. Hyett
Chietf Announcer .......... Kenneth Fagerlin
Station Manager ........H. S, Hyett
Chiet Engineer ........ ...... C. B. Persons

POLICIES
Liquor advertising after 9 P.M. and in pro-
grams only.
Extends full merchandising cooperation.

REPRESENTATIVE

Craig & Hollingbery, Inc.

o
sk

.
MANKATO—EST. 1938
FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: F. B. Clements
& Co. OPERATED BY: Southern Minnesota
Supply Co. BUSINESS ADDRESS: Mankato.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Mankato. TIME ON THE AIR: Un-

limited.
“ Operating under a C. P. at time of going
to press.
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WCCo

"NORTHWEST'S MOST POWERFUL
RADIO STATION™

MINNEAPOLIS-ST. PAUL—EST. 1924
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 810 Kc. POWER: 50.000 watts.
OWNED BY: Columbia Broadcasting System.
OPERATED BY: Columbia Broadcasting Sys-
tem. BUSINESS ADDRESS: Nicollet Hotel.
PHONE: Main 1202 (Minneapolis). Cedar 7666
(St. Paul). STUDIO ADDRESS: Nicollet Hotel.
TRANSMITTER LOCATION: Anoka. Minn.
TIME ON THE AIR: 6:00 a.m. to midnight.
MAINTAINS ARTISTS BUREAU. NEWSPAP-
ER AFFILIATIONS: Minneapolis Star. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: Full facilities.

PERSONNEL

General Mgr............... .. E. H. Gammons
Artists Bureau Head.......... .. Al Sheehan
Station Manager............. E. H. Gammons
Publicity Director............ Arthur H. Lund
Chief Engineer.......... Hugh S. McCartney

POLICIES

No liquor—No foreign languages—No lax-
atives—Beer after 10:30 p.m. only—See also
CBS policies.

Special publicity arrangement with the
Minneapolis Star. Food and drug accounis
receive special advertisements in Northwest-
ern Druggist or Grocers Commercial Bulletin
trade magazines. Other special services
available.

REPRESENTATIVE

Radio Sales, Inc.

WDGY

“THE MUSICAL STATION"
MINNEAPOLIS-ST. PAUL—EST. 1922
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 1180 Kc. POWER: 5000 watts.
OWNED BY: Geo. W. Young. OPERATED BY:
Geo. W. Young. BUSINESS ADDRESS: 909
W. Broadway. PHONE: Cherry 3377-8.9,
Midway 6363. STUDIO ADDRESS: 909 W.
Broadway. TRANSMITTER LOCATION: Waz-
ata Blvd. TIME ON THE AIR: 6:00 a.m. to
8:15 p.m. MAINTAINS ARTISTS BUREAU.
NEWS SERVICES: Trans-radio news service.
Gertrude Lewis, special correspondents in 9
cities on Women's News. TRANSCRIPTION
SERVICES: Standard Radio. Lang-Worth, NAB
Library.
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PERSONNEL
President................... Gco. W. Young
Station Manager............ Edw. P. Shurick
Artists Bureau Head............. M. Pettrick
Chief Announcer.................. Dick Day
Sales Manager.............. Edw. P. Shurick
Publicity Director............. Paul Presbrey
Chief Engineer............... Meredith Lowe

POLICIES

No liquor programs on Sunday.
Complete merchandising service under di-
rection merchandising manager.

REPRESENTATIVE
Howard H. Wilson Co.
(Chicago, New York, Kansas City)

WLB

MINNEAPOLIS

FREQUENCY: 1250 Kc. POWER: 1000 Watls
(Construction Permit for 5000 watts)) OWNED
BY: University of Minnesota. OPERATED BY:
University of Minnesota. BUSINESS ADDRESS:
Minneapolis. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Shares time.

POLICIES

Station does not sell time.

WTCN

ST. PAUL-MINNEAPOLIS

EST. 1928
NATIONAL BROADCASTING CO. (BLUE)
FREQUENCY: 1250 Kc. POWER: 5000

watts, d.; 1000 watts, n. OWNED BY: Minne-
apolis-St. Paul Dispatch Pioneer Press. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Wesley Temple Bldg. PHONE: Madain 6562.
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Snelling Ave. County Rd. B.
NEWSPAPER AFFILIATION: Minneapolis-St.
Paul Dispatch. NEWS SERVICES: Internation-
al News Service, Associated Press (non-com-
mercial). TRANSCRIPTION SERVICE: Asso-
ciated Music Library.

PERSONNEL

President...................... L. E. Owens
Commercial Manager........... L. L. Whlting
Station Manager ............ C. T. Hagman
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POLICIES

Hard liquor adverlising accepted only after
9:30 P.M. Resirictions on patent medicine ad-
vertising.

Merchandising service departments of St
Paul Dispatch, Pioneer Press and Minneapolis
Tribune available.

REPRESENTATIVE

Free & Peters

*
KVOoX
“THE VOICE OF THE VALLEY"
MOORHEAD-—EST. 1937

FREQUENCY: 1310 Kc. POWER: 250 Waits,
d.; 100 Waits, n. OWNED BY: KVOX Broad-
casting Co. OPERATEL BY: Same. BUSINESS
ADDRESS: Comstock Hotel. PHONE: 1232-1233.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Moorhead. TIME ON THE AIR: 6:00
A.M. to 9:00 P.M. TRANSCRIPTION SER-
VICE: World Broadcasting System.

PERSONNEL
President............. ... o0 .0 R. K. Herbst
Commercial and Station Manager,

Manny Marget
Chief Announcer ............. Manny Marget
Chief Engineer ...... .......... Robert Schulz

POLICIES

All accounts must comply with FCC and
FTC requirements.

*
WCAL
NORTHFIELD—EST. 1922

FREQUENCY: 760 Kc. POWER: 5000 Watts.
OWNED BY: St. Olai College. OPERATED
BY: Same. BUSINESS ADDRESS: St. Olaf
College. PHONE: 731. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: Shares time.

PERSONNEL
Director.................. Dr. Martin Hegland
Chief Announcer.............. David Johnson
Station Manager................ M. C. Jensen
Musical Director. .. ............. O. R. Overby
Chief Engineer................. M. C. Jensen

POLICIES

Non-commercial station.

*
“VOICE OF SOUTHERN MINNESOTA"
ROCHESTER—EST. 1935

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Southern Minn.
Broadcasting Co. OPERATED BY: Same.

BUSINESS ADDRESS: Rochester. PHONE: 3924-
5-2727. STUDIO ADDRESS: Hotel Martin.
TRANSMITTER LOCATION: Cascade Town-
ship. TIME ON THE AIR: 6:00 A.M. to 12:00
midnight. NEWS SERVICE: United Press.
MAINTAINS ARTISTS' BUREAU. TRANSCRIP-
TION SERVICE: World Broadcasting System.

PERSONNEL
President ................. Gregory Gentling
Station Manager ...... .. ... Gregory Geniling
Commercial Manager ... ....... M. M. Jacobs
Arlists" Bureau Head ... ........ Gladys Bell
Chiet Announcer .............. Gerald Wing
Sales Manager ............ Gregory Geniling
Fublicity Director .......... George Mocriison
Musical Direcior ... ............ Peter Lyman
Chief Engineer ............ ... Fred C. Clark
POLICIES

No hard liquor accounts accepted.

Maintains merchandising and publicity de-
partment, window decorator tie-in, placards,
letters, newspaper advertising, bill boards, eic.
with clients’ radio advertising.

*

KFAM*

ST. CLOUD—EST. 1937

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: The Times Publishing Co. OP-
ERATED BY: The Times Publishing Co. BUSI-
NESS ADDRESS: St. Cloud. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: Unlimited. NEWS-
PAPER AFFILIATION: St. Cloud Times Journal.

‘Operating under C.P. issued by FCC, at
time of going to press.

L]

KSTP

"NORTHWEST'S LEADING RADIO
STATION"

ST. PAUL-MINNEAPOLIS—EST. 1928
NBC (RED)

FREQUENCY: 1460 Xc. POWER: 25,000
watts, d.; 10,000 watts, n. OWNED BY: Na-
tional Battery Broadcasting Co. OPERATED
BY: National Battery Broadcasting Co. BUSI-
NESS ADDRESS: St. Paul Hotel. PHONE:
Cedar 5511-8t., Paul; Bridgeport 3222-Minneap-
olis. STUDIO ADDRESS: St. Paul Hotel, Rad-
disson Hotel. TRANSMITTER LOCATION:
Snelling Ave. & County Road C. St. Paul.
TIME ON THE AIR: 6:00 am. to 1:00 a.m.
daily), 6:00 a.m. to 2:00 a.m. (Saturday), 7:00
a.m. to 1:00 a.m. (Sunday). NEWSPAPER AF-
FILIATIONS: Minneapolis Journal. NEWS
SERVICE: United Press, Radio News Assoc,
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MAINTAINS ARTISTS BUREAU: TRANSCRIP
TION SERVICE: World Broadcasting System,
NBC Thesaurus, NAB Library & Standard

Radio.

PERSONNEL
President............... Stanley E. Hubbard
Artists Bureau Head.......... Violet Murphy
Station Manager....... ... Kenneth M. Hance
Sales Manager.............. Ray C. Jenkins
Program Director ... . .. ... ... Corrine Jordan
Publicity Director................ Joe Meyers
Musical Director......... .. ... Leonard Leigh
Chief Engineer.............. .. Hector Skifter

POLICIES

No hard liquor before 10:30 p.m.

Advertising will not be accepted which is
misleading, repulsive or suggestive or which
attacks the integrity of persons, institutions or
merchandise.

Station maintains Sales Promotion and Mer-
chandising staff available to program adver-
tisers, for mail publicity campaigns, special
market surveys, poster campaigns (tying up
program with retail outlets), and. distribution
and sampling service, within the station’s
trading area. Station publishes Standard
Market Data {annual) which contains general
market information for its trading area. Sta-
tion supplies temporary headquarters in St.
Paul and Minneapolis for sales and advertis-
ing executives and offers complete audition
facilities.

REPRESENTATIVE
Paul Raymer & Co.

WMIN

“VOICE OF MINNESOTA"
ST. PAUL & MINNEAPOLIS
EST. 1938

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: WMIN Broad-
casting Co. OPERATED BY: WMIN Broadcast-
ing Co. BUSINESS ADDRESS: St. Anthony &
Syndicate. PHONE: Nestor 6501, St. Paul:
Atlantic 6293, Minneapolis. STUDIO AD-
DRESS: St. Anthony & Syndicate, St. Paul:
200 Hodgson Bldg.. Minneapolis. TRANSMIT-
TER LOCATION: St. Anthony & Syndicate,

St. Pqul. TIME ON THE AIR: 6:00 A.M. to
midnight. NEWS SERVICES: International
News Service, Universal "News Service.
TRANSCRIPTION SERVICES: Lang-Worth,
Standard Radio.
PERSONNEL

President ................ .. Edward Hofiman
Program Director. ... . .... ... Frank Devaney
Station Manager........... Edward Hoffman
Musical Director........ . . Marjorie Garretson
Chief Engineer................... Mat Walz
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POLICIES

No stated special program policies.

Merchandising: Free lamp daily for best
poem submitted on furniture store program:
free typewriter for best essay submitted on
typewriter company program; free recipes on
Woman’s Outlook upon request. Samples of
perfume by perfume company. All club and
organization activities mailed to Market are
read on their program at no cost.

*
WHLB
“ARROWHEAD'S QUEEN CITY"
VIRGINIA—EST. 1936

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1370 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Head of the
Lakes B/C Co. OPERATED BY: Head of the
Lakes B/C Co. BUSINESS ADDRESS: Vir-
ginija. PHONE: 2000. STUDIO ADDRESS:
Virginia. TRANSMITTER LOCATION: Vir-
ginia. TIME ON THE AIR: 6:45 a.m. to 11:00
p.m. NEWS SERVICE: United Press, Press-
Radio Bureau. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
President......... .. ... .. .. ... W. C. Bridges
Commercial Manager.......... Barney Irwin
Chief Announcer....... .. .... Gleason Kistler
Station Manager................ Harry Hyett
Chief Engineer............. .. Chas. Persons

POLICIES

No stated special policies,
merchandising features.

*
KWNO
WINONA—EST. 1938

NORTH CENTRAL BROADCASTING SYSTEM

FREQUENCY: 1200 Kc. POWER: 250 Watts.
OWNED BY: Winona Radio Service. OPER-
ATED BY: Winona Radio Service. BUSINESS
ADDRESS: 216 Center St. PHONE: 4321.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: 831 Sarnia St. TIME ON THE AIR:
Daytime. NEWSPAPER AFFILIATION: Winona
Republican-Herald. TRANSCRIPTION SERV-
ICE: NBC Thesaurus.

resfriction or

PERSONNEL
President. ... ...... ... ... .. .. .. M. H. White
Station-General Manac>: ... .. .. A. E. Mickel
Sales Manager. .. ... ... ... L. L. McCurnin
Chief Engineer............ .. Maurice Reuiter

POLICIES

Does not accept liquor advertising, except-
ing beer.

Merchandising service department is avail-
able to advertisers.
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MISSISSIPPI

Number of Families 471,360
Retail Sales $178.348.000

Population 2.023,000
Number of Radio Homes 190,970

Auto Registrations 205,890

r— L
w G R m Station Manager .............. C. ]. Wright
Chief Engineer ................. C. H. Dyess
“YOICE OF NORTH MISSISSIPPI"

GRENADA—EST. 1937

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: P. K. Ewing. OPERATED BY:
P. K. Ewing. BUSINESS ADDRESS: McCaslin
Bldg. PHONE: 222 & 665. STUDIO ADDRESS:
McCaslin Bldg. TRANSMITTER LOCATION:
Fair Grounds 1Y2 miles south of Grenada.
TIME ON THE AIR: 6:30 AM. to 10:00 P.M.
(daily): 9:00 A.M. to 8:00 P.M. (Sunday). NEWS
SERVICE: Transradio Press, Radio News Asso-

ciation.

PERSONNEL
P. K. Ewing. Sr.
P. K. Ewing, Jr.
Vernon Smith

President
Commercial Manager
Chief Announcer
Station Manager
Chief Engineer

POLICIES

Beer advertising accepted. No whiskey ad-
vertising permitted.

Merchandising department contacts all local
outlets for national advertisers, and assists
in decorating windows, etc,

REPRESENTATIVE

]. ]. Devine Assoc.

+
“THE VOICE OF SOUTH MISSISSIPPI”
HATTIESBURG—EST. 1928

FREQUENCY: 1370 Kc. POWER: 100 Wais.
OWNED BY: Forrest Broadcasting Co.. Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
109 Walnut St. PHONE: 55. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Columbia Road. TIME ON THE AIR: 7:00
AM. to 9:00 P.M. NEWS SERVICE: Interna-
tional News Service.

PERSONNEL

President
Commercial Manager

278

POLICIES

Does not accept liquor advertising.
Maintains a merchandising service.

REPRESENTATIVE
J. ]. Devine & Assoc.

.
“"THE VOICE OF MISSISSIPPI"
JACKSON—EST. 1929

NATIONAL BROADCASTING COMPANY

FREQUENCY:1270 Kc. POWER: 5000 waits,
d.; 1000 watts, n. OWNED BY: Lamar Life
OPERATED BY: Lamar Life
Insurance Co. BUSINESS ADDRESS: Lamar
Life Bldg. PHONE: (Studio) 7416; Adv. Dept.)
7415; (Transmitter) 6400-]. STUDIO ADDRESS:
Lamar Life Bldg. TRANSMITTER LOCA.-
TION: Highway No. 51. TIME ON THE AIR:
7:00 A.M. to 11:00 P.M. (daily); 10:00 A.M.
to 11:00 P.M. (Sunday). NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:
NBC Thesaurus.

Insurance Co.

PERSONNEL
President. ... ... ... ... ... ... P. K. Luiken
Station Manager............. Wiley P. Harris
Commercial Manager ........ C. A. Lacy. Ir.

Advertising Manager
Chief Announcer

C. A. Lacy. Ir.
Maurice Thompson
Frank Geniry
Jack Simpson
Maurice Thompson

Sales Manager........... .....
Publicity Director
Musical Director
Chief Engineer

POLICIES

Only beer and light wines can be legally
advertised in state.

Various types merchandising service pro-
vided clients at cost.

REPRESENTATIVE
Craig & Hollingbery
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WHEF

“VOICE OF FRIENDLY SERVICE”
JACKSON & KOSCIUSKO—
EST. 1933

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Attala Broad-
casting Corp. QPERATED BY: ]. E. Richards
& Roy Heidelberg. BUSINESS ADDRESS:
Heidelberg Hotel. PHONE: 7566-173. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Attala County. TIME ON THE AIR: 6:00 A.M.
to 11:00 P.M. NEWS SERVICE: International
News Service. TRANSCRIPTION SERVICE:

World Broadcasting System. MAINTAINS
ARTISTS BUREAU.

PERSONNEL
President............... .. Roy L. Heidelberg
Commercial Manager. . ... ... .. Jack Richards
Artists Bureau Head........... Ralph Rogers
Chief Announcer.............. Chuck Young
Station Manager.... .. ...... .. Jack Richards
Publicity Director.............. Ralph Rogers
Musical Director. . ...... ... ... .. Nell Shaw
Chief Engineer. .. .............. C. F. Perkins

POLICIES

No stated special program restrictions.
Merchandising through window displays
and direct contact for sponsor if account war-

rants.
REPRESENTATIVE

J. J. Devine & Associates

L 4
WAML
LAUREL—EST. 1935

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: New Laurel
Radio Station, Inc. OPERATED BY: Same.
BUSINESS ADDRESS: Central Ave. PHONE:
288. STUDIO ADDRESS: 31212 Central Ave.
TRANSMITTER LOCATION: Washington Road.
TIME ON THE AIR: 7:00 AM. to 7:00 P.M.
NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: World Broadcasting Sys-

tem.

PERSONNEL
President
Commercial Manager
Station Manager .......... ... R. V. DeGruy
Musical Director ......... ... Walter Kuchler
Chief Engineer ............ A, A. Touchstone

POLICIES

Does not accept wine and liquor advertis-
ing. Beer accounts are accepted.

REPRESENTATIVE
I I

Devine & Associates
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WCOC

“DOWN IN OLD MAGNOLIA STATE”
MERIDIAN—EST. 1927
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 880 Kc. POWER: 1000 Walts.
OWNED BY: Mississippi Broadcasting Co.,

Inc. OPERATED BY: Mississippi Broadcasting
Co., Inc. BUSINESS ADDRESS: Box 607.
PHONE: 1042. STUDIO ADDRESS: Strand

Bldg. TRANSMITTER LOCATION: Highway 45.
TIME ON THE AIR: 7:00 A.M. to 11:00 P.M.
NEWS SERVICE: Press Radio and local news,
MAINTAINS ARTISTS BUREAU.

PERSONNEL

General Manager.............. D. W. Gavin

POLICIES

Liquor advertising not legal in Mississippi.
Carries beer advertising.

Station prepared to handle any merchan-
dising or special exploitation campaigns de-
sired by sponsors.

+
MISSISSIPPI CITY-(BILOXI-GULF-
PORT)—EST. 1929

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.: 100 Watts, n, OWNED BY: WGCM, Inc.
OPERATED BY: WGCM, Inc. BUSINESS AD-
DRESS: Guliport, Box 207, Biloxi, Buena Vista
Hotel. PHONE: Gulfport 1111, (Main) STUDIO
ADDRESS: Great Southern Golf Club, Mis-
sissippi City. TRANSMITTER LOCATION:
Mississippi City. TIME ON THE AIR: Sunday,

8:00 A.M. to 10:00 P.M.;: week days. 7:00
A.M. to 12:00 midnight.
PERSONNEL
General Manager................ F. C. Ewing
Program Manager.............. Gary Storm
Chief Engineer............... C. E. Davidson
.
VICKSBURG

FREQUENCY: 1360 Kc. POWER: 1000 Watts.
OWNED BY: Delta Broadcasting Co., Inc. OP-
ERATED BY: Delta Broadcasting Co.. Inc.
BUSINESS ADDRESS: Hotel Vicksburg. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
East of Vicksburg. TIME ON THE AIR: Day-

time. NEWSPAPER AFFILIATION: The Vicks-
burg Evening Post. TRANSCRIPTION SERV-
ICE: Standard Radio, World Broadcasting
Sysiem.

PERSONNEL
President.................... L. P. Cashman
Station Director................. O. W. Jones
Chiet Engineer............ ... .. C. E. Drake
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Population 3.989,000

Number of Families 1,025,650 Number of Radio Homes 806,800

Retail Sales $946,125,000 Auto Registrations 809,615
K F v S Musical Director.. ... ... ....Virginia Bahn
Chief Engineer...... .. ... ... . .. R. L. Hirsch
CAPE GIRARDEAU—EST. 1925 i
FREQUENCY: 1210 Kc. POWER: 250 watts, K F R U
d.; 100 watts, n. OWNED BY: Oscar C.
Hirsch., OPERATED BY: Same. BUSINESS "IN THE HEART OF MISSOURI"”
ADDRESS: Box 275. PHONE: 2104-5. STU- COLUMBIA—EST. 1924
DIO ADDRESS: Hotel Marquette. TRANS- FREQUENCY: 630 Kc. POWER: 1000 watis,
MITTER LOCATION: 3'2 miles N.W. of d.; 500 watts, n. OWNED BY: Siar-Times
Girardeau. TIME ON THE AIR: Operates on Pub. Co. OPERATED BY: Same. BUSINESS
part time basis. NEWS SERVICE: Transradio ADDRESS: 9th & Elm Sts. PHONE: 4141.2.
Press. TRANSCRIPTION SERVICE: Standard STUDIO ADDRESS: 9th & Elm Sts. TRANS-
Radio. MITTER LOCATION: Campus Stephens Col-
PERSONNEL lege. TIME ON THE AIR: 6:00 AM. to L. S.

President-General Manager...Oscar C. Hirsch (Share night with WGBF.) NEWSPAPER AF-

A Drametic Swuccedd 3&‘644;
KMBC STARS '9§~"

...astoryheaded““Achievement”

in new program standards for
. . Two successful
radio ... recorded in welcome
black on the ledgers of adver-
tisers . . . written by an alert staff
of quick-thinking people...a
story whose sequel is showman- s )
' ix yoars with
shipand modern merchandising. some sponsor
A “best seller” with two million
loyal listeners in the KMBC
Market, and on leading stations

of the country! .. ”PHENOM'

J. Leslie Fox, Director of Sales ENO""

sponsorships

“TEXAS

RANGERS

CBS network

Sunday mornings

George E. Halley, Dircctor ACROS: H
Nat'l Program Sales s AN
- % Fran Hesser, With Hugh Conrad, - " 1

Production Director Claude Rains; i)
T b e

KMBC SUCCESS STORY AUTHOR Now on the ais for
ARTHUR B. CHURCH, Pres. lvory (P & G
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FILIATION: Star-Times Pub. Co. (St. Louis).
NEWS SERVICE: United Press. MAINTAINS
ARTISTS BUREAU. TRANSCRIPTION SERVICE:
Standard Radio, NBS Thesaurus.

PERSONNEL
President..................... Elzey Roberts
Commercial Manager. ........ Walter Weiler
Ariists Bureau Head...... ... Wm. Haley, Ir.
Station Manager.............. C. L. Thomus
Program Manager...... ... ... George Guyan
Publicity Director........... .. George Guyan
Musical Director............. David Frederick
Chiet Engineer................. A. F. Rekart

POLICIES
Do not accept hard liquor.
REPRESENTATIVE

Gene Furgason & Company

.
JEFFERSON CITY—EST. 1937

FREQUENCY: 1310 Kc. POWER: 100 watts.
OWNED BY: News-Tribune. OPERATED BY:
News-Tribune. BUSINESS ADDRESS: 2I0
Monroe St. PHONE: 4000-1. STUDIO AD-
DRESS: 400 E. Capitol Ave. TRANSMITTER
LOCATION: St. Mary's Blvd. TIME ON THE
AIR: 6:30 a.m. to local sunset. NEWSPAPER
AFFILIATION: News-Tribune. NEWS SER-
VICES: Associated Press (non-Commercial)
and United Press. TRANSCRIPTION SER-
VICES: Standard Radio and NBC Thesaurus.

PERSONNEL
President................ .. ... R. C. Goshorn
Chief Announcer......... .. .. Randall Jessee
Station Manager.... ... .. ... Ben T. Weaver
Chief Engineer...... ......J. C. Haynes, ]Jr.

POLICIES

No stated special program policies.

REPRESENTATIVE
Weed & Company

.

JOPLIN—EST. 1927
FREQUENCY: 1420 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Joplin Broad-
casting Co. OPERATED BY: Same. BUSINESS
ADDRESS: 401 Main St. PHONE: 330-1-2.
STUDIO ADDRESS: 401 Main St. TRANSMIT-
TER LOCATION: 1334 Roosevelt. TIME ON
THE AIR: 6:00 AM. to 11:00 P.M. NEWS
SERVICE: United Press. TRANSCRIPTION

SERVICE: NBC Thesaurus.

PERSONNEL

President......... ......... ... D. ]. Poynor

Station Manager. . .. ... ... ...... D. ]. Poynor
Chiet Announcer. .. .. ..]. Chas. McIniire
Assistant Manager. ... .. ... ... ... V. Rue
Sales Manager........ ... .. .... W. H. Clark
Chiet Engineer....... ............ R. ]. Stark
Program Director..... ....... Stell Lukens
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POLICIES

Liquor advertising accepted after 9:30 P.M.
only. Has carried no foreign language pro-

KCMO

“KANSAS CITY, MISSOURI"”
KANSAS CITY—EST. 1925
FREQUENCY: 1370 Kc. POWER: 100 watts.

OWNED BY: KCMO Broadcasting Co. OP-
ERATED BY: KCMO Broadcasting Co. BUSI-
NESS ADDRESS: Commerce Trust Bldg.

PHONE: VI-2647. STUDIO ADDRESS: Com-
merce Trusi Bldg. TRANSMITTER LOCATION:
Commerce Trust Bldg. TIME ON THE AIR:
6:00 A.M. to 12:00 midnightt NEWS SERVICE:
United Press. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICE: NBC Thesaurus,
Standard Radio.

PERSONNEL
President............ ... .. . ... .T. L. Evans
Commercial Manager. ... .... A. F. Schleicher
Station Manager........ .. .. Larry Sherwood
Advertising Manager...... .. Lorry Sherwood
Artists Bureau Head...... . ..... Robert Levy
Chief Announcer.......... Moreland Murphy
Sales Manager........... .. A. F. Schleicher
Publicity Director............... Robert Grey
Musical Director.......... ...Bert Buhrman
Chief Engineer...... ........... Loyd Sigmon

POLICIES
No hard liquor advertisements accepied.

No foreign language programs accepted un-
less accompanied by English translation. No
program of political philosophy accepted con-
frary to the Constitution of the United States.

Special merchandising features are given
with accounts, consistent with contract und
product, at cost.

*
“TO KEEP IN TOUCH WITH THE TIMES,
KEEP TUNED TO KMBC”

KANSAS CITY—EST. 1921

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 950 Kc. POWER: 5000 Watts,
d.; 1000 Watts n. OWNED BY: Midland
Broadcasting Co. OPERATED BY: Same. BUSI-
NESS ADDRESS: Pickwick Hotel, 10th & McGee
S5t. PHONE: Harrison 2654. STUDIO ADDRESS:
Pickwick Hotel, 11th floor. TRANSMITTER LO-
CATION: 50th & Bolinder Road. Johnson Coun-
ty, Kansas. TIME ON THE AIR: 5:55 A.M.
lo 12:00 midnightt NEWS SERVICES: Trans-
radio Press Service. (The Kansas City bureau
of Transradio is operated in connection with
KMBC offices) MAINTAINS AN ARTISTS
BUREAU. TRANSCRIPTION SERVICES: World
Program Library, NAB Public Domain Library.

PERSONNEL
President ................. Arthur B. Church
Commercial Manager ........... J. Leslie For
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Copwright 1997 by Superiar eauees Suadioate, Ko iy, Mo av,dﬁ'\ NE VHORN AN — >

“Here Y Are, Tony !~ The Mail Orders from Your WHB Program™

. .. KANSAS CITY’S DOMINANT DAYTIME STATION

affiliated with the Mutual Broadcasting System, has the
Audience, but no national representatives.

. . . For time clearance, schedules, information, data, telephone
Harrison 1161, collect, or wire collect to

DON DAVIS, President, or JOHN SCHILLING, Manager, Kansas City, Mo.
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Advertising Manager........... M. F. Allison
Artists Bureau Head. ... . ... J. W. McConnell
Director of Research. ... ... ... Mark N. Smith
Production Director.............. Fran Heyser

Station Manager ........... Arthur B. Church
Sales Manager ................ J. Leslie Fox
Director Nail. Program Sales. . .Geo. E. Halley
Studio Director ............. .. Kenneth Krahl
Publicity Director........... ... M. F. Allison
Musical Director .............. P. Hans Flath
Technical Supervisor ............. Ray Moler

POLICIES

No liquor advertising accepted. Beer and
wine after 10:06 P.M. No foreign langquage
programs; foreign constituent of radio audi-
ence is too small to be worthy of considera-
tion. All programs subject to the approval of
the management on the basis of good taste.

Merchandising: Two five-minute spois daiiy
devoted to build-up of coming programs: in
addition all unsponsored station breaks are
given to publicity depariment for this purpose.
Letters sent to manufacturer’'s distributors or
jobbers in limiled quantity. Personal sales
calls also made to important buyers. Tire cov-
ers on Yellow Cabs also utilized to merchan-
dise some commercials. One man employed
ior merchandising contacts and work of this
nature almost exclusively. On Happy Kitchen
and “Good Morning!” Farm Programs mer-
chandising assistance includes a free display
advertisement on the Kansas City Star and
Kansas City Journal Post radio pages, and
surveys with selected wholesale and retail

dealers.
REPRESENTATIVE
Free & Peters, Inc.

L4

KXBY

KANSAS CITY—EST. 1934

FREQUENCY: 1530 Kc. POWER: 1000 watts.
OWNED BY: First National Television, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
Fidelity Bldg. PHONE: HO 5818. STUDIO
ADDRESS: Fidelity Bldg. TRANSMITTER LO-
CATION: 86th & Summit Sts. TIME ON THE
AIR: 6:30 A.M. to 12:30 A.M. NEWS G5ER-
VICE: United Press. TRANSCRIPTION BSER-
VICE: Associated Music.

PERSONNEL

President. ... .......... ... Richard X. Phelps
Commercial Manager.......... H. W. Clifford
Sales Manager. .............. H. W. Clifford
Chief Engineer. . ................ C. E. Salzer

POLICIES

No special restrictive policies.
Usual merchandising featursas.

REPRESENTATIVE
Joseph Hershey McGillvra
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WDAF

KANSAS CITY—EST. 1922

NATIONAL BROADCASTING CO. (RED)

FREQUENCY: 610 Ke. POWER: 5000 watls,
d.; 1000 watts, n. OWNED BY: The Kansas
City Star Co. OPERATED BY: Same. BUSI-
NESS ADDRESS: 1729 Grand Ave. PHONE:
Harrison 1200, STUDIO ADDRESS: 1729
Grand Ave. TRANSMITTER LOCATION:
Johnson County, Xansas. TIME ON THE AIR:

6:00 A.M. to midnightt NEWSPAPER AF-
FILIATION: The Kansas City Star. NEWS
SERVICE: Associated Press, Press Radio
Bureau.
PERSONNEL
Station Manager. ............. H. Dean Fitzer
Assistant Manager. ... .. ....... V. S. Bation
Sales Manager.... ... ... R. Gardner Reames
Musical Director. ......... Harry J. Kautmann
Chiet Engineer........... Joseph A. Flaherty
POLICIES

No foreign langquage broadcasts: no liquor
or beer accounts.
Merchandising through news releases., etc.

REPRESENTATIVE
Edward Petry & Co.

L]

WHB

“WHERE HEADLINERS BEGIN”

KANSAS CITY—EST. 1922
MUTUAL

FREQUENCY: 860 Kc. POWER: 1000 watts.
OWNED BY: Cook Paint & Varnish Co.
OPERATED BY: WHB Broadcasting Co.
BUSINESS ADDRESS: Scarritt Bldg. PHONE:
Harrison 1161. STUDIO ADDRESS: Scarritt
Bldg. TRANSMITTER LOCATION: North Kan-
sas City. TIME ON THE AIR: 6:00 A.M. to
local sunset. NEWSPAPER AFFILIATIONS:
Kansas City Journal-Post. Kansas City Daily
Drovers’ Telegram (farm newspaper). MAIN-
TAINS ARTISTS BUREAU. TRANSCRIPTION
SERVICE: Librory of 12,000 transcribed and
recorded tunes.

PERSONNEL
President.............. Donald Dwight Davis
Station Manager............ John T. Schilling
Commercial Manager. ... ..... ... D. D. Davis
Artists Bureau Head...... Charles Lee Adams

Manager, Client Service Department,
M. H. Straight

Publicity Director............. Frank Barhydt
Musical Director............... .. Sol Bobrov
Chief Engineer......... Henry E. Goldenberg
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POLICIES
Accept beer accounts. No hard liquor.
Foreign language acceptable. Recommend

only German, Italian, Spanish, French in this
market, Commercial restrictions: No false or
misleading claims; no disparagement of com-
petitors nor their products: no lotteries: no ap-
peals for ftunds (other than generally ac-
cepted worthy causes): no testimonials which
cannot be authenticated; no advertising mat-
ter in bad taste or which station deems in-
jurious or prejudicial to interests of public:
commercial copy must not exceed 10%2 min-
utes in hour program, 72 minutes in three-
quarter hour: 5% minutes in half-hour: 3%
minutes in quarter-hour.

Merchandising features in connection with
commercial programs: Station offers “UNIT
PLAN” merchandising service which includes:

Classified listings of wholesale and retail
outlets.

Mailing campaign on
(if desired).

Detailed cross section surveys of the retail
trade.

Introduction
key buyers.

Arrangements for window displays.

Distribution of counter displays and cards.

Missionary work with sales outlets on ad-
vertising campaign.

Arrangement of auditions.

Station’s publicity department publicizes
programs through newspaper and trade pub-
lications as well as on sustaining broadcasts.

station letterheads

of advertiser’'s salesmen to

.
pid

.
POPLAR BLUFF—EST. 1938
FREQUENCY: 1310 Kc. POWER: 100 Waits.
OWNED BY: Don M. Lidenton and A. L. Mc-
Carthy. OPERATED BY: Same. BUSINESS
ADDRESS: 417 Vine St. PHONE: 1234. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Poplar Bluff. TIME ON THE AIR: 6:00

A.M. to local sunset.
*Operating under C.P, issued by FCC at
time of going to press.

¢
KFEQ
ST. JOSEPH—EST. 1924

FREQUENCY: 680 Kc. POWER: 2500 Watts.
OWNED BY: KFEQ, Inc. OPERATED BY:

KFEQ. Inc. BUSINESS ADDRESS: Schneider
Bldg. PHONE: 6-1314. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: 52 miles

southeast of St. Joseph. TIME ON THE AIR:
6:00 A.M. to local sunset. NEWSPAPER
AFFILIATIONS: St. Joseph News-Press and
Gazette. NEWS SERVICE: Associated Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.
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PERSONNEL

President........................ Barton Pitts
Nat'l Advertising Manager. .Glen G. Griswold
Program Director................ Jiggs Miller
Farm Program Director. . .. .. C. Earl Williams
Station Manager................. Barton Pitts
Local Advertising Manager. ...]. Ted Branson
Publicity Director......... .... J. Ted Branson
Musical Director............ Laurence Parker
Chief Engineer.............. ]. Wesley Koch
POLICIES

Accepts beer advertising, but does not ac-
cept the advertising of any other alcoholic
beverage.

The Advertising and Merchandising Depart-
ment will consider any special merchandising
request and will co-operate with advertisers to
the fullest extent possible,

REPRESENTATIVE
Kelly-Smith Company

.

“THE GOSPEL VOICE"

ST. LOUIS—EST. 1924
FREQUENCY: 550 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: Evangelical
Lutheran Synod of Missouri, Ohio and Other
States. OPERATED BY: Board of Control of
Concordia Seminary. BUSINESS ADDRESS:
801 DeMun. PHONE: Cabany 2499. STUDIO
ADDRESS: 801 DeMun. TRANSMITTER LO-
CATION: Clayton. TIME ON THE AIR: Shares

time.
PERSONNEL

Chief Announcer ..... Herman H. Hohenstein
Station Manager.. .. .. Herman H. Hohenstein
Musical Director ..... Herman H. Hohenstein
Chief Engineer........... .... Carl H. Meyer

POLICIES

Non-commercial station.

¢
KMOX
“VOICE OF ST. LOUIS”
ST. LOUIS—EST. 1929

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1090 Kc. POWER: 50,000
Watts. OWNED BY: Columbia Broadcasting
System. OPERATED BY: Same. BUSINESS
ADDRESS: Mart Bldg. PHONE: Central 8240.
STUDIO ADDRESS: Same. TRANSMITTER LO-

CATION: 20 miles south of city. TIME ON
THE AIR: 5:30 A.M. to 12:30 A.M. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: Associated Music.
PERSONNEL

Station Manager............ .. Merle S. Jones
Program Director.. . ........... . C. G. Renier
Sales Manager................. Ken Church
Ass’'t Sales Manager. ... .. James V. Huffman

Chief Announcer ............. France Laux
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Publicity Director............ Soulard Johnson
Musical Director................... Ben Feld
Chiet Engineer............... Graham Tevis

POLICIES

Governed by CBS policies.

No separate merchandising department, but
offers movie trailers, special newspaper list-
ings, courtesy announcements calling atten-
tion to program. window displays, trade
journal publicity, presentations to dedlers,
letters to dealers, special promotions in stores,
store displays. Specialty work with dealers,
or promotion work -for a particular product,
as distinguished from promotional work on
the radio schedule, can be undertaken by
KMOX for the account of the advertiser at
actual cost.

REPRESENTATIVE
Radio Sales

¢
KSD
ST. LOUIS—EST. 1922
NBC (RED)

FREQUENCY: 550 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Pulitzer Pub.
Co. OPERATED BY: Same. BUSINESS AD-
DRESS: 12th & Olive St. PHONE: Main 1111,
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Same. TIME ON THE AIR: 8:00
A.M. to midnightt NEWSPAPER AFFILIATION:
St. Louis Post-Dispatch. NEWS SERVICE: As-
sociated Press (non-commercial). TRANSCRIP-
TION SERVICES: NBC Thesaurus, Lang-Worth,

PERSONNEL

Commercial Manager.. ... .. Edw. W. Hamlin
Station Manager......... George M. Burbach
Sales Manager........... Edward W. Hamlin
Musical Director. .............. Russell David
Chief Engineer................ Robert L. Coe

POLICIES

All broadcasting programs and announce-
menfs are subject to the approval of the sta-
tion management. Station does not accept
medical or liquor advertising.

REPRESENTATIVE

Free & Peters, Inc.
+
ST. LOUIS—EST. 1927

MUTUAL—NATIONAL BROADCASTING CO.
(BLUE)

FREQUENCY: 1350 Kc. POWER: 5000 waits,
d.; 1000 watts, n. OWNED BY: Thomas Pat-
rick, Inc. OPERATED BY: Same. BUSINESS
ADDRESS: Hotel Chase. PHONE: Rosedale
3210. STUDIO ADDRESS: Hotel Chase. TRANS-
MITTER LOCATION: Baden. TIME ON THE
AIR: Eighteen hours daily. NEWS SERVICE:
United Press MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.
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PERSONNEL
President...................... R. T. Convey
Commercial Manager........... C. G. Cosby
Advertising Manager ... .. ... .. Gene Kemper
Artists Bureau Head....... . ..... D. Seyforth
Chief Announcer............. Allan Anthony
Station Manager........ ..., Clarence Cosby
Sales Manager.................. C. G. Coby
Publicity Director. ............. Gene Kemper
Musical Director. .. ................ Al Sarli
Chief Engineer................. James Burke

POLICIES

Bccepts all accounts which conform to local,
state and Federal iaws, and all laws of the
FCC.

Has tie-in with St. Louis Globe-Democrat,
receiving two hundred thirty-five lines per day,
which is used to plug commercial features—
local and network. Also a tie-in with group
of community newspapers, receiving a total
circulation of 250,000.

REPRESENTATIVE

Paul Raymer & Company

KXOK*

ST. LOUIS

FREQUENCY: 1250 Kc. POWER: 1000 Watts.
OWNED BY: Star-Times Publishing Co. OP-
ERATED BY: Star-Times Publishing Co. BUSI-
NESS ADDRESS: St. Louis. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Near Ven-
jce, III. TIME ON THE AIR: Unlimited. NEWS-
PAPER AFFILIATION: Si. Louis Star-Times.

*Operating under C.P. issued by FCC, at
time of going to press.

¢
WEW
ST. LOUIS—EST. 1921

FREQUENCY: 760 Kc. POWER 1000 watts.
OWNED BY: St. Louis University. OPERATED

BY: Same. BUSINESS ADDRESS: 3642 Lin-
dell Blvd. PHONE: Franklin 5665. STUDIO
ADDRESS: 3642 Lindell Blvd. TRANSMITTER

LOCATION: Same. TIME ON THE AIR: 6:90
AM. to local sunset. NEWS SERVICE: In.
ternational News Service and Transradio
Press. TRANSCRIPTION SERVICE: Associated

Music.
PERSONNEL

Faculty Director............ W. A. Burk, S.].
Program Manager... ... ..... Arthur T. Jones

Business Manager.. ...... ...... A. S. Foster
Sales Manager........ ... ... Ray Flemming
Publicity Director............. H. H. Sanders
Musical Director. ... ...... . ..... Ralph Stein
Chief Engineer............. George Rueppel
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POLICIES

Will accept liquor advertising but will not
mention price.
.
“THE MOST WELCOME SPOT
ON THE DIAL™

ST. LOUIS—EST. 1922

FREQUENCY: 1200 Kc. POWER 250 Watis,
d.: 100 Watts, n. OWNED BY: Missouri Brod.
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: 3601 Lindell Bl. PHONE: Jefferson
8403-4-5. STUDIO ADDRESS: Melbourne Hotel.
TRANSMITTER LOCATION: 16th Floor (Roof)
Melbourne Hotel. TIME ON THE AIR: 7:00
AM. to 5:00 AM. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE: Stand-
ard Radio and C. P. MacGregor.

PERSONNEL

President .................. Lester A. Benson
Vice-President .......... Clarence W. Benson
Commercial Manager .......... Edgar Shutz
Adverilising Manager .......... Edgar Shutz
Chief Announcer ............. Neil Norman
.......... Lester A. Benson
4444444444444 Bart Slattery
.............. Allister Wylie
44444444444444444 Chal Stoup

POLICIES

No liquor programs accepted
wine-—OK).

Station Manager
Publicity Director
Musical Director
Chief Engineer

(beer and
No foreign language programs
accepted. No patent medicine programs ac-
cepfed. Copy resirictions: Spot announcements
have 75 word limit, 15-minute programs have
400 word limit.

REPRESENTATIVE

Small & Brewer, Inc.

*
KGBX
SPRINGFIELD—EST. 1924

NATIONAL BROADCASTING CO.
(RED AND BLUE)

FREQUENCY: 1230 Kc. Power: 500 watts.
OWNED BY: Springfield Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
508 St. Louis. PHONE: 1360-1-2-3, STUDIO
ADDRESS: 508 St. Louis. TRANSMITTER LO-
CATION: Bolivar Road. TIME ON THE AIR:

7:00 A.M. fo midnightt NEWSPAPER AF-
FILIATION: Springfield Newspapers. Inc.
NEWS SERVICE: United Press. MAINTAINS

ARTISTS BUREAU. TRANSCRIPTION SER-
VICE: NBC Thesaurus and World Broadcast-
ing System.
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PERSONNEL

President. ... ................. Lester E. Cox
Business Manager....... .. C. Arthur Johnson
Publicity Director...... ... .... Carl S. Ward
Musical Director. .................. Al Stione
Chief Engineer............. .. ... Fritz Bauer
Station Manager. ... .. ... ... Ralph D. Foster
Sales Manager.............. John E. Pearson
Artists Bureau Head...... George E. Wilson
Chiel Announcer................. Karl Zomar
Program Director................. Terry Moss
POLICIES

No foreign element. Beer accepted but ro
other liquor advertising.

Special merchandising by Promotion Direc-
tor Carl Ward: special services National Re-
search Bureau Merchandising Service.

REPRESENTATIVE
Howard H. Wilson & Co.

*

KWTO

“KEEP WATCHING THE OZARKS"
SPRINGFIELD—EST. 1933

FREQUENCY: 560 Kc. POWER: 5000 watts.
OWNED BY: Ozarks Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS: 508
St. Louis. PHONE: 1360-1-2.2. STUDIO AD-
DRESS: 508 St. Louis. TRANSMITITER LOCA-
TION: Bolivar Road. TIME ON THE AIR:
5:00 A.M. to local sunset. NEWSPAPER AF-
FILIATION: Springtield Newspapers, Inc.
NEWS SERVICE: United Press. MAINTAINS
ARTISTS BUREAU. TRANSCRIPTION SER-
VICE: World Broadcasting System.

PERSONNEL
President. ... ............... Ralph D. Foster
Business Manager..... . ...... Arthur Johnson
Artists Bureau Head............ G. E. Wilson
Chiet Announcer................ Karl Zomar
Station Manager ............ Ralph D Foster
Sales Manager.............. John E. Pearson
Publicity Director.............. Carl S. Ward
Musical Director................... Al Stone
Chief Engineer.................. Fritz Bauer
POLICIES

No foreign element in audience. No liquor
announcements or advertising accepted other
than beer.

National Research Bureau Merchandising
Also merchandising service of sta

tion bureau.

REPRESENTATIVE
Harold H. Wilson & Co.

Service.
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MONTANA

Retail Sales $189.457.000

Number of Families 134,770

Population 539.000
Number of Radio Homes 104,300

Auto Registrations 167,150

KGHL

BILLINGS—EST. 1928

NBC (RED AND BLUE)
FREQUENCY: 780 Kc. POWER: 5000 watts,
d.: 1000 watts, n. OWNED BY: Northweslern
Auto Supply Co. OPERATED BY: Northwast-
ern Auto Supply Co. BUSINESS ADDRESS:
5th and North Broadway. PHONE: 3121.
STUDIO ADDRESS: 5th and North Broadway.
TIME ON THE AIR: 7:00 A.M. to 11:00 P.M.
(daily): 9:00 A.M. to 11:00 P.M. (Sunday). NEWS

SERVICE: United Press. TRANSCRIPTION
SERVICE: Standard Radio, NBC Thesaurus.
PERSONNEL
President................... C. O. Campbell
Commercial Manager. .. ........... Ed Yocum
Advertising Manager. ... .. M. B. Braunberger
Chief Announcer............. T. W. Johnson
Station Manager............. C. 0. Campbell
Sales Manager.................. Ed. Yocum
Publicity Director................ Lear Mucoy
Musical Director............... Julia Richards
Chief Engineer................... Jeff Kiichli
POLICIES

Accepts wines and beer, no hard liquor.

Accepts foreign language programs of in-
terest to any sizeable group in audience.
Listeners are 99 per cent English, however.

Station will circularize trade, perform any
other services within reason asked by client.
Latest effort, staff men showed kiddie group
how to operate new pop corn popper. All
programs are publicized by station 24 hours
and 12 hours before on air (new and old).
Merchandising and promotion is largely de-
termined by size of contract. policy being to
keep special costs within 5 per cent of net
dollar value of time purchase.

REPRESENTATIVE

E. Katz Special Advertising Agency

L4
BUTTE—EST. 1929
NATIONAL BROADCASTING CO. — Z-NET
PACIFIC NORTHWEST COVERAGE GROUP
FREQUENCY: 1340 Kc. POWER: 2500 Wats,

d.; 1000 Watts, n. OWNED BY: KGIR, Inc.
OPERATED BY: KGIR, Inc. BUSINESS AD-
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DRESS: 121 W. Broadway. PHONE: 22-3-44.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Sunday.
9:00 A.M. to midnight: Week Days, 7:00 A.M.
to 1:00 A.M. TRANSCRIPTION SERVICE:
Standard Radio, Titan, Lang-Worth.

PERSONNEL

Manager .................... Ed. B. Craney
Commercial Manager ......... Leo McMullen
Musical Director ... ... ... ... .. B. R. Sprague

Chief Engineer ............ . .. Jack Nicholas
Program Director ............. .. Fred Ruegg

POLICIES

Liquor accounts accepted subject to station
approval of copy. Patent medicine accounts
not accepted. Local programs sold on 13
minute basis, provision being made for 100-
word announcements on either end of period.
Chainbreak announcements limited to 30
words,

Merchandising service rendered at cost.

REPRESENTATIVES
Joseph Hershey McGillvra
Walter Biddick (Coast)

.
“"VOICE OF TREASURE STATE"
GREAT FALLS—EST. 1922
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1280 Kc. POWER: 5000 watts.
d.; 1000 watts, n. OWNED BY: Butirey
Broadcast, Inc. OPERATED BY: Butirey Broad-
cast, Inc. BUSINESS ADDRESS: 300 Central.
PHONE: 4377-8. STUDIO ADDRESS: 300 Cen-
tral Ave. TRANSMITTER LOCATION: 4l
miles west of Great Falls. TIME ON 'THE
AlIR: 8:00 A.M. to 11:00 P.M. (daily). 9:00
AM. to 10:00 P.M. Sunday)l. NEWSPAPER
AFFILIATION: Great Falls, Tribune. NEWS
SERVICES: Associated Press, Tribune News.
TRANSCRIPTION SERVICES: Standard Li-
brary, Transco Library.

PERSONNEL
President. ............ ... ... .. F. A. Buttrey
Commercial Manager. . .... .. Jessie Jacobsen
Advertising Manager. ... ... ..... Joe Wilkins
Chief Announcer............ Tommy Cafferty
Station Manager............. Jessie Jacobsen
Sales Manager.................. Joe Wilkins
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Publicity Director................ Kemp Toole
Musical Director................... Bill Cane
Chief Engineer........ ..... ... .. John Parker

POLICIES

No liquor advertising except beer.
No foreign Janguage broadcasts.

BREPRESENTATIVE
Weed & Company
.

KPFA

“CAPITAL CITY STATION"
HELENA—EST. 1937

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Waits, n. OWNED BY: Peoples Forum
of the Air. OPERATED BY: Peoples Forum of
the Air, BUSINESS ADDRESS: 1306 East 11lth.
PHONE: 857. STUDIO ADDRESS: 1306 East
11th. TRANSMITTER LOCATION: 1306 East
11th St. TIME ON THE AIR: 8:00 A.M. to mid-
night. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Standard Radio.

PERSONNEL

President................. Barclay Craighead
Station Manager........... K. O. MacPherson

POLICIES

Advertising of alcoholic beverages accepted,
All broadcasting programs of every descrip-
tion are subject to the approval and censor-
ship of the station’s directors without objection

or liability. .
KGEZ

“THE FRIENDLY STATION SERVING
WESTERN MONTANA FROM KALISPELL"
KALISPELL—EST. 1927
FREQUENCY: 1310 Kc. POWER: 100 Watts,
QOWNED BY: Donald C. Treloar. OPERATED
BY: Same. BUSINESS ADDRESS: 203 — lIst
Ave. E. PHONE: 32-332. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: 2Y miles
scuth on Highway No. 93. TIME ON THE
AIR: 7:00 A.M. to 9:00 P.M. or later. NEWS
SERVICE: Transradio Press. TRANSCRIPTION:

SERVICE: C. P. MacGregor.

PERSONNEL

General Manager ........ Donald C. Treloar

POLICIES

All advertising subject to station owner’s

approval.
.
KDNC*

LEWISTON—EST. 1937

FREQUENCY: 1200 Kc. POWER: 250 Watls,
d.; 100 Watts, n. OWNED BY: Democratl
News Co.. Inc. OPERATED BY: Democrat
News Co., Inc. BUSINESS ADDRESS: Lewis-
ton, Mont. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: Unlimited. NEWSPAPER AFFILIATION:
Lewiston Democrat-News.
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‘Operating under C.P. issued by FCC, at
time of going to press.

.
"THE GARDEN CITY STATION"
MISSOULA—EST. 1931

COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1260 Kc. POWER: 1000 walis.
OWNED BY: Mosby's. Inc. OPERATED BY:
Mosby’s, Inc. BUSINESS ADDRESS: 240 N.
Higgins. PHONE: 2155. STUDIO ADDRESS:
240 N. Higgins. TRANSMITTER LOCATION:
4 miles west on Highway 10. TIME ON THE
AIR: 7:00 A.M. to 11:00 P.M. NEWS SERV-

ICE: Transradio Press. TRANSCRIPTION
SERVICE: NAB Library.

PERSONNEL
President....................... A. ]. Mosby
Commercial Manager. . ........ Marion Dixon
Advertising Manager. .. ..... . .Stew Sterling
Artists Bureau Head.. ... ... Vernon McGahan
Chief Announcer..... ......,.... Bob Young
Station Manager......... ....... A. J. Mosby
Sales Manager.............. Fred Elsethagen
Publicity Director. ... ... .......... Lee Nash
Musical Director. .. ..... . ..... Mary Ann Bills
Chiet Engineer............ ... Tom Atherstone

POLICIES

No alcoholic beverages except beer and
wine,

No commercial copy may exceed 20% of
time contracted for during daytime—15%
evenings.

Dealer letters and personal contact as mer-

chandising aids.

.
WOLF POINT—EST. 1926

FREQUENCY: 1450 Kc. POWER: 1000 walis.
OWNED BY: E. E. Kresbach. OPERATED BY:
E. E. Kresbach. BUSINESS ADDRESS: Main
and 4th S§t. PHONE: 102. STUDIO ADDRESS:
Main and 4th St. TRANSMITTER LOCATION:
Wolf Point. TIME ON THE AIR: 8:00 A.M. to
8:00 P.M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Standard Radio.
NBC Thesaurus.

PERSONNEL
President..................... E. E. Kresbach
Commercial Manager. . ...M. ]. Severson
Advertising Manager. . . . . ....M. ]. Severson
Chief Announcer...... .. ...A. E. Richmoud
Station Manager..... ....Millon ]. Severson
Sales Manager...... . ..... Milton ]. Severson
Publicity Director. . .....A. E. Richmond
Musical Director......... ..... Adolph Jystad
Chief Engineer.... ... .. ....Harold Klempyil

POLICIES

No restrictions on beer and wine,
No restrictions on foreign language
counts.

ac-
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NEBRASKA

Number of Families 340,150
Retail Sales $359,757.000

Population 1.364,000

Number of Radio Homes 303,290

Auto Registrations 413,787

KMMIJ

CLAY CENTER—EST. 1925
“THE OLD TRUSTY STATION"

FREQUENCY: 740 Kc. POWER: 1000 Watts.
OWNED BY: KMM], Inc. OPERATED BY:
KMM]. Inc. BUSINESS ADDRESS: Radio Bldg.
STUDIO AD'DRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Sunday.
7:00 AM. to local sunset: week days, 6:00
AM. to local sunset. NEWSPAPER AFFILIA-
TION: Clay County Sun. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL

...................... Randy Ryan

REPRESENTATIVE

Gene Furgason & Co.

Manager

KGFW

“THE MIDWAY STATION OF THE
NATION™

KEARNEY—EST. 1928
FREQUENCY: 1310 Kc. POWER: 100 watls.

OWNED BY: Central Nebraska Broadcasting
Corp. OPERATED BY: Central Nebraska
Broadcasting Corp. BUSINESS ADDRESS: P.
O. Box 14. PHONE: 31551. STUDIO AD-
DRESS: 919 W. 27th St. TRANSMITTER LO-
CATION: 819 W. 27th St. TIME ON THE
AlIR: 7:00 AM. to 8:00 P.M.

PERSONNEL
President............ ... ... Clark Standiford
Station Manager..... . . ..... Clark Standiford

Chief Announcer.... . .... .. Leland Gustofsen
Publicity Director.. ... ... N. B. Weisenberger
Chiet Engineer..... ... ... N. B. Weise" berger

POLICIES

No advertising accepted for any alcoholic
products.

REPRESENTATIVE
Walter Biddick Co. {Pacitic Coast)
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KFAB

“NEBRASKA'S MOST POWERFUL
BROADCAST STATION”
LINCOLN—EST. 1924

CBS—CENTRAL STATES BROADCASTING
SYSTEM
FREQUENCY: 770 Ke. POWER: 10,000
Watts. OWNED BY: KFAB Broadcasting Co.
OPERATED BY: KFAB Broadcasting Co. BUSI-
NESS ADDRESS: Hotel Lincoln. PHONE: B-
3214. STUDIO ADDRESS: Hotel Lincoln.
TRANSMITTER LOCATION: 17th St. and Hol-
dredge. TIME ON THE AIR: 6:00 A.M. to 12:00

midnight. NEWSPAPER AFFILIATIONS: State
Journal, Lincoln Star. NEWS SERVICES: Inter-
national News Service, Universal Service.

TRANSCRIPTION SERVICE: World Broadcast-
ing System. MAINTAINS ARTISTS’ BUREAU.

PERSONNEL
President. .. ................ Frank D. Throop
General Manager................ Don Searle
Artists’ Bureau Head. .. ... ...... Lyle DeMoss
Chief Announcer............... Chick Miller

Publicity Director ............ Bruce Wallace

Program Director ........... ... Lyle DeMoss

Chiet Engineer....... . ......... Mark Bullock
POLICIES

Does nol broadcast for liquor
No foreign lanquage accounts.

Merchandising: A program is plugged ex-
tensively on the air for a week preceding its
initial broadcast and from time to time there-
after. It will be mentioned on the Radio
Calendar of station. A special audition of the
initial program is held with all of the sponsor’s
employees in attendance. A station representa-
tive will be present to explain the aims of the
program and to answer any questions which
may arise. The employees can take advan-
tage of this “advance showing” and pass the
word along to their customers, advising them
of the interesling program their company is
sponsoring and urging them to listen.
Promotion Department is ready at all
times to work out special merchandising and
exploitation with the sponsors.

All promotional stunts are designed to fit
the sponsor, his product and the audience he
is endeavoring to reach.

REPRESENTATIVE

E. Katz Special Adverlising Agency

accounts.
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Nebraska Has Money to Spend

It is the only state with NO income tax, NO sales tax, and
NO luxury taxes. Nebraska is debt-free, has reduced its taxes
and observes a policy of “No new forms of taxation.”

The pioneer’s word was as good as gold and in Nebraska the
spoken word has always carried the assurance of a legal docu-
ment. Today the spoken word of radio advertising is received
into thousands of Nebraska homes, with the same respect that
bound the old timers in their contracts.

Yes, Nebraskans are responsive to the spoken word, but more
than that they have the wealth with which to respond. The
spirit of the thrifty farmers has built Nebraska production in
hay, live stock, meat, corn, butter, rye, and oats to a dominant
place among the productive states of the nation. The Nebraska
market, with one-third of a million people is most easily and
most economically reached by radio.

Profitable results are yours for the asking,—by voice. For
markert and station coverage details write to any member station.

Nebraska Broadcasters Assoc.

KFAB, Lincoln KGKY, Scottsbluff WAAW, Omaha
KFOR, Lincoln KGNF, North Platte WJAG, Norfolk
KGFW, Kearney KOIL, Omaha WOW, Omaha

KMM], Clay Center
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KFOR

“THE VOICE OF LINCOLN"
LINCOLN—EST. 1922
CBS—MUTUAL
FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.;: 100 Watts, n. OWNED BY: Cornbelt Broad-
casting Corp. OPEBRATED BY: Cornbelt Broad-
casting Corp. BUSINESS ADDRESS: Hotel Lin-
coln. PHONE: B-3214. STUDIO ADDRESS:
Hotel Lincoln. TRANSMITTER LOCATION:
4607 South 48th. TIME ON THE AIR: 7:00 A.M.

to midnightt NEWSPAPER AFFILIATIONS:
State Journal. Lincoln Star. NEWS SERVICES:
International News Service and Universal
Service. MAINTAINS ARTISTS’ BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
President................... Frank D. Throop
General Manager. ............... Don Searle
Artists’ Bureau Head....... ... .. John Shafer
Chief Announcer............... Chick Miller
Program Director................ John Shafer
Musical Director................. John Shafer
Chief Engineer................. Mark Bullock
Publicity Director—Promotion. ..Jos. di Natale

POLICIES

Does not broadcast liquor accounts nor for-
eign language accounts.

Merchandising: A program is plugged ex-
tensively on the air for a week preceding its
initial broadcast and from time to time there-
after. It will be mentioned on the Radio Calen-
dar of the station. lf the sponsor will furnish a
list of fifty selected customers the Promotion
Department will call them and inform them of
the sponsor's new program. This is used only
on KFOR which is purely a local station. A spe-
cial audition of the initial program is held with
all of the sponsor's employees in attendance.
A station representative will be present to
explain the aims of the program and to an-
swer any questions which may arise. The
employees can take advantage of this “ad-
vance showing” and pass the word along to
their customers, advising them of the interest-
ing program their company is sponsoring and
urging them to listen. The KFOR Promotion
Department is ready at all times to work out
special merchandising and exploitation with
the sponsors.

All promotional stunts are designed to fit
the sponsor, his product and the audience he
is endeavoring to reach.

REPRESENTATIVE

E. Katz Special Advertising Agency

*
WIAG
“WITH JOY AND GLADNESS"
NORFOLK—EST. 1922

FREQUENCY: 1060 Kc. POWER: 1000 Watts.
OWNED BY: Norfolk Daily News. OPERATED
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BY: Norfolk Daily News.
DRESS: Norfolk News. PHONE 20. STUDIO
ADDRESS: Norfolk News. TRANSMITTER
LOCATION: Norfolk News. TIME ON THE
AIR: 6:30 A.M. to sundown. NEWSPAPER
AFFILIATION: Norfolk Daily News. NEWS
SERVICE USED: United Press and Associated

Press.
PERSONNEL

President ....................... Gene Huse
Station Manager................ Art Thomas
Musical Director.............. Russell Jensen
Chief Engineer........... Frank Weidenbach

POLICIES

All advertising subject to approval. Station
does not guarantee time of announcement or
announcer. No announcements between news
items. Competitive announcements and pro-
grams must be separated by at least three
minutes. Credit arrangements must be made
in advance. Beer and liquor announcements
are not accepted for the noon hour, on Sun-
days or close to children’s or devotional pro-
grams. Station will not accept announcements
concerning programs that are on other sta-
tions at the same time as WJAG. Station
does not supply sound effects for announce-
ments but will broadcast transcribed an-
nouncements. All announcements must be
written in the third person and must con-
form with the rules of the FCC and the code
of ethics of the NAB. Station will not accept
announcements that attempt to disquise the
fact. Station will not accept announcements of
advertisers who are under investigation by
the FTC, the Food and Drugs Administration
or the Post Office. Station reserves the right
to make schedule changes and cancellations
for commercial contingencies as well as po-
litical or special event broadcasts. Station
will supply on request special political broad-
cast regulations and also a list of forbidden
words.

Merchandising: Station conducts individual
merchandising campaign among the adver-
tiser sales outlets; distributes counter cards
and arranges window displays: conducts con-
tests; etc. Publicity tie-up with the Norfolk
Daily News.

REPRESENTATIVE
Howard H. Wilson Co.

*
“WESTERN NEBRASKA’S DEPENDABLE
DAYTIME STATION”

NORTH PLATTE—EST. 1930
NEBRASKA NETWORK
FREQUENCY: 1430 Kc. POWER: 1000 Watts.
OWNED BY: Greal Plains Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:

1521 W. 12th. PHONE: 132. STUDIO AD-
DRESS: 1521 W. 12th. TRANSMITTER LOCA-

BUSINESS AD-
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TION: 1521 W. 12th. TIME ON THE AIR:
6:00 A.M. to local sunset. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE: C.
P. MacGregor, Inc.

PERSONNEL
President ................... W. 1. LeBarron
Commercial Manager ............. R. Jones
Chief Announcer ............ John Alexander
Station Manager ............ W. I. LeBarron
Publicity Director ............ V. ]. LeBarron
Musical Director ............ John Alexander
“hiet Engineer .................. ]. B. Eaves
POLICIES

Liquor adveriising not accepted.

Merchandising aids through regular column
in lecal newspaper and advance spot pub-
licity campaigns.

+
KOIL
OMAHA—EST. 1925

NBC (Blue)}—MUTUAL

FREQUENCY: 1260 Kc. POWER: 5000 Watis,
d.; 1000 Watts, n. OWNED BY: Central States
Broadcasting Co. OPERATED BY: Central
States Broadcasting Co. BUSINESS ADDRESS:
Omaha. PHONE: Jackson 7626. STUDIO AD-
DRESS: Omaha Nat. Bank Bldg. TRANSMIT-
TER LOCATION: Council Bluffs, lowa. TIME
ON THE AIR: 6:30 A.M. to midnight. NEWS-
PAPER AFFILIATION: Lincoln Star & Journal.
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICE: World Broadcast

ing System.
PERSONNEL
President ............... ... .. .. Frank Troup
General Manager........ .. ...... Don Searle
Commercial Manager. ... ... Gene Willoughby
Program Director........... Bob Cunningham
Sales Manager. National....... Paul Hammon
Publicity Director........... R. Bruce Wallace
Chief Engineer................. Mark Bullock
POLICIES

No stated special commercial program re-
strictions.

Merchandising: Special promotion plan is
outlined for every individual commercial pro-
gram. In addition to advance and current pro-
motion plugs, this includes routfine press re-
leases, window displays. special counter cards
and other special promotion the account merits,
Maintains a full-time Promotion department.

REPRESENTATIVE
E. Katz Special Advertising Agency

.

OMAHA—EST. 1922
FREQUENCY: 660 Kc. POWER: 500 Watts.
OWNED BY: Omaha Grain Exchange. OP-
ERATED BY: Omaha Grain Exchange. BUSI-
NESS ADDRESS: 7th Floor Omaha Grain Ex-
change Bldg. STUDIO ADDRESS: Same.

TRANSMITTER LOCATION: Northwest of
Omaha. TIME ON THE AIR: Daytime. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: Standard Radio.

PERSONNEL
Manager .................. F. P. Manchester
Station and Sales Manager. ... .. W. K. Bdailey
Assistant Manager...... .. James C. Douglass

REPRESENTATIVE
Howard H. Wilson Co.

<
“THE VOICE OF THE AIR"
OMAHA-—EST. 1923

NBC (Basic Red)

FREQUENCY: 590 Kc. POWER: 5000 watts.
OWNED BY: Woodmen of the World Life In-
surance Society. OPERATED BY: Woodmen
of the World Life Insurance Society. BUSI-
NESS ADDRESS: Insurance Bldg. PHONE:
Jackson 6844. STUDIO ADDRESS: Insurance
Bldg. TRANSMITTER LOCATION: 56th and
Kansas Ave. TIME ON THE AIR: 6:00 A.M.
to 12:30 A.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: NBC Thesaurus
NAB Recorded Library and own instantaneous
recording equipment.

PEESONNEL
President................ ... De E. Bradshaw
Station Manager............ John ]J. Gillin, Jr.
Program Manager.............. Harry Burke
Chief Announcer............... Harry Burke
Sales Manager...... ... Howard O. Peterson
Publicity Director...... .. Howard O. Peterson
Chief Engineer................ Wm. ]. Kotera

POLICIES

Does not accept liquor advertising nor for-
eign accounts.

Station has a monthly publication devoted
to advertisers and programs, and distributed
to listeners. This eight-page publication
"“"Radio News Tower” has a large paid net
circulation.

Station has facilities to handle all types of
merchandising cooperation.

REPRESENTATIVE

John Blair & Company

.
SCOTTSBLUFF—EST. 1930
FREQUENCY: 1500 Kc. POWER: 250 Watts.
d.; 100 Watts, n. OWNED BY: Hilliard Co.,
Inc. OPERATED BY: Hilliard Co., Inc. BUSI-
NESS ADDRESS: 1517% Broadway. PHONE:
856. STUDIO ADDRESS: 1517)2 Broadway.
TRANSMITTER LOCATION: Scotisblufi. TIME
ON THE AIR: 6:30 A.M. to 9:00 P.M. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICES: NBC Thesaurus, C. P, MacGregor.
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PERSONNEL

President..................... L. L. Hilliard
Advertising Manager.......... R. M. Stewart
Chiet Announcer................ Al Mehling
Station Manager............... L. L. Hilliard
Publicity Director................ Bill Walter
Chief Engineer.............. Harlan Morrison

POLICIES

Beer advertising accepted. Foreign language
accounts accepted (German).
Assists advertisers in any reasonable mer-

chandising venture,

NEVADA

Number of Families 28,010
Retail Sales $43.932,000

Population 101,000

Number of Radio Homes 25,400
Buto Registrations 38,509

KOH

“THE VOICE OF NEVADA”
RENO—EST. 1928
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1380 Kc. POWER: 500 watts.
OWNED BY: The Bee, Inc. OPERATED BY:
McClatchy Broadcasting Co. BUSINESS AD-
DRESS: 440 N. Virginia. PHONE: 5106.7.
STUDIO ABDRESS: 440 N. Virginia. TRANS-
MITTER LOCATION: Same. TIME ON THE
BIR: 7:00 AM. to midnight. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL

Vice-President .............. G. C. Hamilton

NEW HAMPSHIRE

Population 510,000
Number of Families 130,260

Retail Sales $152,583,000

Number of Radioc Homes 114,170

Commercial Manager...... Wallie D. Warren
Chief Announcer............. Emerson Smith
Station Manager.......... Wallie D. Warren
Chief Engineer.............. Lewis Heinzman

POLICIES

Does not accept hard liquor
only light wines and beers.
guage programs.

Merchandising: Station supports a complete
merchandising department and is sufficiently
staffed to conduct complete surveys of all
merchandise ouflets and care for displays
and stimulate general good will toward the
advertised product in the eyes of all out

lets.
REPRESENTATIVE

Paul H. Raymer Company

advertising,
No foreign lan-

Auto Registrations 122,236

WLNH

"FRIENDLY VOICE OF
NEW HAMPSHIRE”

LANCONIA—EST. 1922
MUTUAL—COLONIAL AND YANKEE
NETWORKS
FREQUENCY: 1310 Kc. POWER: 100 watts.

203

OWNED BY: Northern Broadcasting Co. OP-
ERATED BY: Northern Broadcasting Co. BUSI-
NESS ADDRESS: 563 Main St. PHONE: 501.
STUDIO ADDRESS: 563 Main St. TRANSMIT-
TER LOCATION: Brigham St. TIME ON THE
AIR: 8:30 A.M. to 12:00 Midnight. NEWS
SERVICE: Yankee Network News. Member
of the Yankee Network Artists Bureau.
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PERSONNEL
President................... Malcolm Jenney
Commercial Manager......... Edward J. Lord
Advertising Manager........ Edward J. Lord
Chief Announcer......... Sherwin Greenlaw
Station Manager............. Edward J. Lord
Sales Manager.............. Edward J. Lord
Publicity Director............ Edward J. Lord
Musical Director............. Edward J. Lord
Chief Engineer........... Kenneth A. Taylor

POLICIES

Liquor advertising, subject to the approval
of the New Hampshire Liquor Commission,
No foreign language accounis accepted.

All merchandising features available at
minimum cost.

REPRESENTATIVE
Weed & Company

WFEA
MANCHESTER—EST. 1932

NBC (OPTIONAL BLUE AND RED)—YANKEE
AND COLONIAL NETWORK

FREQUENCY: 1340 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: N. H. Broad-
casting Co. OPERATED BY: N. H. Broadcast-
ing Co. BUSINESS ADDRESS: Carpenter
Hotel. PHONE: 7970-7520. STUDIO ADDRESS:
Carpenter Hotel. TRANSMITTER LOCATION:
Merrimack. TIME ON THE AIR: (daily) 8:00
A. M. to Midnight; Sunday 8:45 A.M. to Mid-

night. NEWS SERVICE: United Press. TRANS-
CRIPTION SERVICE: NBC Thesaurus.
PERSONNEL

President.................... Henry P. Rines
Commercial Manager......... C. G. H. Evans
Advertising Manager............. L. F. Smith
Chief Announcer............ C. G. H. Evans
Station Manager........ ..... C. G. H. Evans

Sales Manager.................. L. F. Smith

Publicity Director.................. A. Soutar
Chief Engineer............... V. H. Chandler
POLICIES

Accept no “hard liquor” accounts: does

accept beer and foreign language accounts.
Restrict use of medicinal copy.

REPRESENTATIVE
Weed & Company

*

WHEB

PORTSMOUTH—EST. 1932

FREQUENCY: 740 Kc. POWER: 250 Watts.
OWNED BY: Granite State Broadcasting Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
39 Congress St. PHONE: 2670-1. TRANS-
MITTER LOCATION: Bean’s Hill, Newington.
TIME ON THE AIR: 8:30 A.M. to one hour

after local sunsel. NEWS SERVICE: Local
news. TRANSCRIPTION SERVICES: NBC The-
saurus and own recording facilities. MAIN-
TAINS ARTISTS BUREAU.
PERSONNEL
President ..................... H. ]. Wilson
Commercial Manager ......... H. C. Wilson
Artists Bureau Head .......... Wm. Elliott
Chiet Announcer ........... Donald Stevens
Station Manager ............... H. ]. Wilson
Publicity Director .............. H. ]. Wilson
Musical Director .............. V. E. Bennett
Chief Engineer .......... Gerald F. Knighily
POLICIES
No liquor advertising. Foreign language

programs carried in Swedish, Norwegian., and
French, and Syrian.
Maintains limited merchandising facilities.

REPRESENTATIVE
Cox & Tanz

NEW JERSEY

Retail Sales $1,220,299.000

Population 4,343,000
Number of Families 1,055,610 Number of Radio Homes 1.020,960

Auto Registrations 943,412

SA—

WCAP

‘VOICE OF CITY OF ASBURY PARK"

ASBURY PARK—EST. 1927
FREQUENCY: 1280 Kc. POWER: 500 Watts.
OWNED BY: Radio Industries Broadcasting
Co. OPERATED BY: Radio Industries Broad-

204

BUSINESS ADDRESS: 4 Conven-
tion Hall. PHONE: 1911-2955. STUDIO AD-
DRESS: 8, 10, 12 Convention Hall. TRANS.
MITTER LOCATION: Whitesville, N. J. TIME
ON THE AIR: Shares time with WCAM and
WTN]. NEWS SERVICE: local news. MAIN.
TAINS ARTISTS' BUREAU.

casting Co.
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PERSONNEL

President George S. Ferguson
Commercial Manager............... E. Corby
Technical Advisor Thomas F. Burley
Chief Announcer............ Richard Hopper
Station Manager V. N. Scholes
Publicity Director................
Musical Director
Chief Engineer

POLICIES

Beer and wine accepted: no hard liquor
advertising: all copy must conform to station
standards and FCC regulations.

+
“WORLD’S PLAYGROUND"

ATLANTIC CITY—EST. 1924
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1100 Kc. POWER: 5000 watts,

OWNED BY: City of Atlantic City. OPER-
ATED BY: City of Atlantic City. BUSINESS
ADDRESS: Convention Hall. PHONE: 4.6538.
STUDIO ADDRESS: Convention Hall. TRANS-
MITTER LOCATION: Airport. TIME ON THE
AIR: 8:30 A.M, to 12:00 midnight. NEWS
SERVICE: Transradio Press. TRANSCRIP-
TION SERVICE: NBC Thesaurus.
PERSONNEL

W. H. Appleby
Norman Reed

Commercial Manager........
Station Manager

Chief Announcer...............
Musical Director
Chief Engineer

Ray Morgan
Margaret Keever
Earle Godfrey

POLICIES

Accept liquor advertising, and also handle
foreign language accounts (Jewish and Italian).

Assist advertisers in obtaining dealers for
their products, and also arrange for displays
and circularizing, etc.

+
WSNIJ
“WE SERVE NEW JERSEY"”
BRIDGETON—EST. 1937

FREQUENCY: 1210 Kc. POWER: 100 Watls.
OWNED BY: Eastern States Broadcasting
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: Bridgeton. PHONE: Bridgeton 1600,
STUDIO ADDRESS: Same. TRANSMITTER
LOCATION: Same. TIME ON THE AIR:
Daytime only. NEWS SERVICE: International

News Service. TRANSCRIPTION SERVICE:
NBC Thesaurus.
PERSONNEL
President ............... Howard S. Frazier
Commercial Manager ......... Burt McKinnie
Station Manager ................. Paul Alger
Publicity Director ............... Fred Wood
Chief Engineer .................. Russel Ely
POLICIES
Accepts beer accounts, but no wine or

Accuracy Knowledge
i and 39 Years Experience
IS THE FIRM FOUNDATION UPON

| WHICH OUR BUSINESS IS BUILDED.
: % Field Intensity amd Station Location
Nurveys,
W Directional  Anfenna Systems,
W Allocation Problems,
! + Televikion Specialists,
Y Broadeast, High TFrequeney and Ultra
High Frequeney Bands.
| Management and Sales Analyses.
% Coverage Presentations for Nales
Purposes.
YW Market Data,

A COMPLETE SERVICE FOR THE
BROADCASTING STATION

| Licut. Comdr. Thomas Appleby, U, N0 N, R
i Pres. and Chief Engineer
—Npeeial - Appointment—
Civilian Radio Engineer U. S, Navy Depl.
in 1919

Appleby & Appleby
Consulting Radio Emngineers
Jasper & Winchester Aves,
ATLANTIC CITY., N. I

Telephone 2-253:

NEW YORK OFFICE
350 MADISON AVE.
PHONE—MURRAY HILL 2-2046

If your message is for the East’s
most  fertile farm region, that
broad rich area where outside re-
ception is notoriously poor . . .

WSNJ

Serving South Jersey From
Dridgeton
With -
NBC THESAURUS PROGRAMS
LOCAL TALENT THAT RATES
INTERNATIONAL NEWS
ANNOUNCERS THAT SELL
MERCHANDISING THAT
CLICKS

And-—

A Community Enterprise as Stimu-
lating as Turpentine on an old
Mare’s Tail . . . THEN, There’s No
Question About It—
WSNJ IS THE MEDIUM
FOR YOU!
WSNJ ISOWNED AND OPERATED
BY THE EASTERN STATES
BROADCASTING CORP. PHONE
BRIDGETON 1600

National Representation
THE WELLMAN SERVICE
1324 Empire State Bldg., N. Y. (.
1631 Chestnut St., Phila.
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liquor. Italian
only.

Station publishes its own weekly radio
news sheet, 7500 free circulation. Arrange-
ments made with local chain stores for dis-
tribution of WSN] advertised products.

REPRESENTATIVE

Wellman Service

.
CAMDEN—EST. 1926
FREQUENCY: 1280 Kc. POWER: 500 Watts.
OWNED BY: City of Camden. OPERATED BY:
Broadcast Advertising Co. BUSINESS AD-
DRESS: City Hall. PHONE: 9000-907-4523.
STUDIO ADDRESS: City Hall. TRANSMITTER
LOCATION: Civic Center. TIME ON THE AIR:
Shares time with WCAP and WTN]. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: Standard Radio.
PERSONNEL

Station Manager....... .. Frederick Caperoon

Musical Director............ Edw. N. Layman

Chief Announcer................ Robert Horn

Chief Engineer. .. ............... C. E. Onens
POLICIES

Liquor advertising confined to companies
having warehouses in New Jersey.

Two hours per week allotted to foreign lan-
guage accounts.

Merchandising through Camden City and
County Newspapers.

foreign language programs

m we're not a 50,000 watter. But oup
500 gaad walts carry to 12,000,000 wmet-
ropolitan New Yorkers who can wet WANT
just as elearly and distinetly as any of the

50,000 watters,  Remember, (oo, the reason
for WANT's  cordial  reeeption  in fhese
homes s that its well-balaneed program-
ming ol definite  wmetropolitan interest
emanate from a transmitter which is Toeated
ximately in (he center of (he Targest
mass population in the UL X0 A0 That these
111,000,000 do listen to WANTY iv proved by
the scove of o ess stories available for
your inspection, . . . Best ool all, WAAT
v most of (hese 2,000,000 at only
aetion of the cost.

240 KC.

WA AT

JERSEY CITY AND SUBURB5S

206

WAAT

JERSEY CITY-—EST. 1926

FREQUENCY: 940 Kc. POWER: 500 Watts.
OWNED BY: Bremer Broadcasting Corp. OP-
ERATED BY: Bremer Broadcasting Corp. BUSI-
NESS ADDRESS: 50 Journal Square. PHONE:
Journal Square 0716-7-8 and Rector 2-5878 and
Market 3-0383. TIME ON THE AIR: 6:00 A.M.
to 6:00 P.M. (E.S.T.). NEWS SERVICE: Local
news. TRANSCRIPTION SERVICES: NBC The-
saurus, Standard Radio. MAINTAINS ART-
ISTS BUREAU.

PERSONNEL
President ................. Paul H. LaStayo
Artists Bureau Head .............. G. Haas
Chiet Announcer ............ Maurice Hart
Station Manager .......... Paul H. LaStayo
Publicity Director ................ Orth Bell
Musical Director .. ..... .. ... Fabe Nicholson
Chief Engineer ............... A. Castellani

POLICIES

No foreign language or hard liquor adver-
tising accepted. Light wine and beer adver-
tising accepted.

No special merchandising features at pres-

ent.
.
WHOM
JERSEY CITY—EST. 1930

FREQUENCY: 1450 Kc. POWER: 250 watis.
OWNED BY: N. J. Broadcasting Corp. OP-
ERATED BY: N. I. Broadcasting Corp. BUSI-
NESS ADDRESS: 29 W. 57th St. PHONE:
Journal Square 2. Plaza 3-4204, New York.
STUDIO ADDRESS: 2866 Hudson Blvd. TRANS-
MITTER LOCATION: Hoboken. N. J. TIME ON
THE AIR: 7:00 A.M. to 12:00 midnight. NEWS

SERVICE: Press Radio Bureau. MAINTAINS
ARTISTS BUREAU.
PERSONNEL
President. ... ..... ..... ... ... Paul F. Harron
Commercial Manager.. ... ...... Joseph Lang
Artists Bureau Head.............. W. Wilcox
Chief Announcer................. W. Wilcox
Station Manager............... Joseph Lang
Musical Director. ... ............ A, Fasano
Chief Engineer................. A. Burnham
POLICIES
No hard liquor accepted. Wine and beers

acceptable.
Specialize in foreign language programs.
Special merchandising department in proc-
ess of formation.

+
WHBI
NEWARK—EST. 1922

FREQUENCY: 1250 Kc. POWER: 2500 Watts,
d.; 1000 Waits, n. OWNED BY: May Radio
Broadcast Corp. OPERATED BY: May Radio
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Broadcast Corp. BUSINESS ADDRESS: 100
Shipman St. STUDIO ADDRESS: Same. TRANS-

MITTER LOCATION: Carlstadt. N. J. TIME
ON THE AIR: Part time.
PERSONNEL
President-General Manager. .James L. Shearer
REPRESENTATIVE

]. ]. Devine & Associates

WOR

“ONE OF AMERICA’S GREAT STATIONS”
NEWARK—EST. 1922
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 710 KXc. POWER: 50,000
Watts. OWNED BY: Bamberger Broadcasting
Service. OPERATED BY: Same. BUSINESS
ADDRESS: 131 Market St. PHONE: (Newark)
Market 2-1212. (New York) PEnnsylvania
6-8383. STUDIO ADDRESS: 131 Market St..
Newark and 1440 Broadway, N. Y. C.
TRANSMITTER LOCATION: Carteret. TIME
ON THE AIR: (daily) 6:30 A.M, to 2:00 A.M.
(Sunday) 8:00 A.M. to 2:00 AM. NEWS SER-
VICES: Transradio Press Service, Press Radio
Bureau, General News Ticker (Sports).
MAINTAINS ARTISTS BUREAU. TRANSCRIP-
TION SERVICE: Complete tacilities plus own
recording equipment.

PERSONNEL

President................ Alfred J. McCosker
Vice president and general

manager. .. .......... Theodore C. Streibert
Vice president in charge of

sales .................... Frank Braucher
Director of program

operations........... Julius F. Seebach, ]r.
Director of public relations and

special features........... G. W. Johnstone
Chief Engineer................ J. R. Poppele
Director WOR Artists Bureau..Nat Abramson
Director of Sales Promotion...... Joe Creamer
Musical Director.......... Alfred Wallenstein
Executive Producer........ Arthur H. Samuels
Assistant Sales Manager. . .Eugene S. Thomas

POLICIES

Beer, wine and liquor advertising accepted
subject to acceptability of the copy. Programs
in foreign languages not accepted. Other re-
strictions include the right to eliminate all or
parts of programs which station may consider
conirary to its policy or interest.

REPRESENTATIVES

Paul A. Belaire, Boston, Mass.
R. ]. Barrett, Jr., Chicago, Il
Edward §. Townsend, San Francisco

297

WBRB

"HOME TOWN STATION”

RED BANK—EST. 1935

FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED BY: Monmouth Broadcasting Co.
OPERATED BY: Monmouth Broadcasting Co.
BUSINESS ADDRESS: 63 Broad St. PHONE:
980. STUDIO ADDRESS: 63 Broad St
TRANSMITTER LOCATION: 63 Broad St. TIME
ON THE AIR: Divides time with WGBB—
WGNY—WEAS. NEWS SERVICE: Local and
country news gathered.

PERSONNEL
President.............. Thomas F. Burley, Ir.
Commercial Manager........... V. N, Scholes
Chief Announcer............ Art Mayhew, Jr.
Station Manager...... ... .... Lillian Mayhew
Musical Director................. Betty Huhn
Chief Engineer...............Robert Johnson

POLICIES

Beer and wine accepted: no hard liquor.
All copy subject to station approval and FCC
rules and regulations.

WTNJ
TRENTON

FREQUENCY: 1280 Kc. POWER: 500 Watts.
OWNED BY: WOAX, Inc. OPERATED BY:
WOAX, Inc. BUSINESS ADDRESS: Hildebrecht

Hotel. PHONE: Trenton 8149. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Trenton, N. ]J. TIME ON THE AIR: Shares

time with WCAM and WCAP. NEWS SERV-
ICE: United Press.

+
“ARISE. GET THEE TO ZAREPHATH"
(I KINGS 17:9)

ZAREPHATH—EST. 1831

FREQUENCY: 1350 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: Pillar of Fire
Church. OPERATED BY: Same. BUSINESS
ADDRESS: Zarephath. PHONE: Bound Brook
223. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Alma White College. TIME
ON THE AIR: Part time schedule. TRANSCRIP-
TION SERVICE: Makes own transcriplioms.
also uses Federal Government transcriptions.

PERSONNEL
President .............. Bishop Alma White
Co-Manager .......... Rev. Arthur K. White
Station Manager . ... ... ... Rev. Ray B. White
Musical Director ... ... Orland A. Woltram
Chiet Engineer ... ... ... ...... N. L. Wilson

POLICIES

Non-commercial outlet.
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NEW MEXICO

Number of Families 98.370
Retail Sales $88,751.000

Population 422,000

Number of Radio Homes 56.360
Auto Registrations 108,729

KGGM

“HIGH FIDELITY VOICE OF
NEW MEXICO”

ALBUQUERQUE—EST. 1929

FREQUENCY: 1230 Kc. POWER: 1000 Walts.
OWNED BY: New Mexico Broadcasting Co.
OPERATED BY: Same. BUSINESS ADDRESS:
Kimo Theater Bldg. PHONE: 929-930. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
East of town. TIME ON THE AIR: 6:30 A.M.
to 10:00 P.M. TRANSCRIPTION SERVICE:
World Broadcasting System and Standard

Radio.
PERSONNEL
President .................... N. M. Switzer
Commercial Manager ........ Mike Hollander
Chiet Announcer ............. ]. B. Matthews
Program Director ............. Elmer Fondren
Station Manager ............ Mike Hollander
Publicity Director ............ Mike Hollander
Musical Director ............. J. B. Maithews
Chief Engineer .............. Leonard Dodds
POLICIES

Does not accept liquor adverlising. Foreign
langquage accepted.

No merchandising department, but fresh
continuity is furnished for every announce-
ment, spot and program continuity broadcasi
on this station, except where client insists
upon repetition.

REPRESENTATIVE
Howard H. Wilson Co.

*

KOB

“THE VOICE OF NEW MEXICO”

ALBUQUERQUE—EST. 1920
NBC (RED AND BLUE SUP.)
FREQUENCY: 1180 Kec. POWER: 10,000
watts, OWNED BY: Albuquerque Broadcast-
ing Co. OPERATED BY: Albuquerque Broad-
casting Co. BUSINESS ADDRESS: P. O. Box

1319. PHONE: 1180. STUDIO ADDRESS: 424
W. Gold Ave. TRANSMITTER LOCATION:
Alameda. TIME ON THE AIR: 6:00 A.M. to
9:00 P.M. NEWS SERVICE: Transradio Press.
Radio News Assoc. TRANSCRIPTION SERV-
ICE: NBC Thesaurus, MacGregor & Sollie.

PERSONNEL

President. ... ............... T. M. Pepperday
Commercial Manager....... ... ]. C. McGrane
Chief Announcer........... J. C. MacGregor
Musical Direcior............. .. John Blain, Jr.
Chief Engineer.............. Geo. S. Johnson

POLICIES

Advertising of dalcoholic beverages not dc-
cepted, except beer and wine.

Foreign language programs: Spanish only,
accepted; English translation must be used.

All merchandising co-operation desired by
client will be rendered. Client is expected to
pay whatever may be the actual cost of such
special merchandising or exploitation.

REPRESENTATIVE

John Blair & Company

*

KLAH

“THE CAVERN CITY STATION"
CARLSBAD—EST. 1936

FREQUENCY: 1210 Kec. POWER: 100 watts.
OWNED BY: Jack Hawkins and Barney Hubbs.
OPERATED BY: Jack Hawkins and Barney
Hubbs. BUSINESS ADDRESS: Crawiford
Hotel. PHONE: 244. STUDIO ADDRESS:
Crawford Hotel. TRANSMITTER LOCATION:
Carlsbad. TIME ON THE AIR: 7:00 AM. to
9:00 P.M. TRANSCRIPTION SERVICE: C. P.

MacGregor.

PERSONNEL
Station Manager........... ... Jack Hawking
Commercial Manager.......... Lucille Neilso
Chief Announcer................ Wray Guye
Chiel Engineer........... Harry Boehnemann
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POLICIES

Accept liquor and wine, also accept Span-
ish language programs.

Offer any reasonable merchandise aid to
advertisers.

REPRESENTATIVE

New Mexico Broadcasting Company

¢
“THE FRIENDLY VOICE OF THE PLAINS"”

CLOVIS—EST. 1931

FREQUENCY: 1370 Kc. POWER: 100 watts.
OWNED BY: Western Broadcasters, Inc, OP-
ERATED BY: Western Broadcasters, Inc.
BUSINESS ADDRESS: 412 Pilee PHONE: 3.
STUDIO ADDRESS: 412 Pile. TRANSMITTER
LOCATION: Hillcrest Park. TIME ON THE
AJR: 7:00 A.M. to 9:30 PM. NEWS SERVICE:
Radio News Ass'n, NEA. TRANSCRIPTION
SERVICE: NBC Thesaurus, C. P. MacGregor.

PERSONNEL
President.................... Chas. C. Alsup
Commercial Manager......... Leon Womack
Advertising Manager.......... Leon Womack
Chief Announcer............. Ed Safford, Jr.
Station Manager............. Chas. C. Alsup
Publicity Director............. Doris Williams
Musical Director............ Mrs. ]. E. Alsup
Chief Engineer................... Jack Lund

POLICIES

Liquor advertising accepted.
guage not necessary in territory.
Station extends full merchandising coopera-

fion.
REPRESENTATIVE
Cox & Tanz

¢
“IN THE LAND OF ENCHANTMENT"
GALLUP—EST. 1937

FREQUENCY: 1500 Kc. POWER: 100 watts.
OWNED BY: A. W. Mills. OPERATED BY:
A. W. Mills. BUSINESS ADDRESS: 1100 E.
Aztec. PHONE: 18. STUDIO ADDRESS: 1100

Foreign lan-

E. Aztec. TRANSMITTER LOCATION: 1100
E. Aztec. TIME ON THE AIR: 7:30 AM. to
8:30 P.M. NEWS SERVICE: Radio News.

TRANSCRIPTION SERVICE: NBC Thesauras.
PERSONNEL

Station Manager ............... A. W. Mills

Commercial Manager........... A. W. Mills

Chief Announcer............ Jimmie Clayton

Musical Director............. D. Elmo Darrah

Chief Engineer............... Don. S. Bowes
POLICIES

No liquor advertisements accepted.
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KWEW*

HOBBS—EST. 1938

FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: W. E. Whitmore. OPERATED
BY: W. E. Whitmore. BUSINESS ADDRESS:
Hobbs. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Same. TIME ON THE
AlIR: Daytime.

*Operating under C.P. issued by FCC. at
time of going to press.

¢
“THE VOICE OF THE PECOS VALLEY"”
ROSWELL—EST. 1927

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: KGFL, Inc. OPERATED BY:
KGFL, Inc. BUSINESS ADDRESS: 502 W. 2nd
St. PHONE: 288. STUDIO ADDRESS: 502 W.
2nd St. TRANSMITTER LOCATION: 511 W.
16th St. TIME ON THE AIR: 7:30 A.M. to 7:30
P.M. TRANSCRIPTION SERVICES: MacGregor

and Solie. .
PERSONNEL

Secretary-Treasurer. .. ....... W. E. Whitmore

Commercial Manager........ W. E. Whitmore

Chief Announcer.................. Bill Burck

Station Manager............. W. E. Whitmore

Chief Engineer. .. ... ........... G. C. Farmer
POLICIES

No liquor advertising accepted.

.
SANTE FE—EST. 1935

FREQUENCY: 1310 Kc. POWER: 100 watts.
OWNED BY: ]. Laurance Martin. OPERATED
BY: J. Laurance Martin. d-b-a Sunshine
Broadcasting System. BUSINESS ADDRESS:
750 Cerrillos Road. PHONE: 1456. STUDIO
ADDRESS: 759 Cerrillos Road. TRANSMIT-
TER LOCATION: 759 Cerrillos Road. TIME
ON THE AIR: 7:00 AM. to 9:30 P.M. (daily).

10:00 A.M. to 3:00 P.M. (Sunday). NEWS
SERVICE: Transradio Press.
PERSONNEL
Station Manager................ J. L. Martin
Chief Announcer.................. I. R. Head
Chiet Engineer................. J. L. Martin
POLICIES

Station reserves right to have complete con-
trol over all copy.

Cooperation with advertiser as to placing
and keeping check on products advertised os
to display. stock, etc.
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NEW YORK

Population 12,959,000
Number of Families 3,241,850 Number of Radio Homes 3,401,400

Retail Sales $4.749,708.000

Auto Regisirations 2,453,542

WABY

ALBANY—EST. 1934
NEC (Blue)

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Adirondack
Broadcasting Co., Inc. OPERATED BY: Adi-
rondack Broadcasting Co., Inc. BUSINESS
ADDRESS: Sirand Theatire Bldg. PHONE: 4-
4194, STUDIO ADDRESS: Strand Theatre Bldg.
TRANSMITTER LOCATION: Colonie, N. Y.
TIME ON THE AIR: 24 hours daily. NEWS-
PAPER AFFILIATION: Knickerbocker News.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICES: World Broadcasting System,

Lang-Worth.

PERSONNEL
President................... Harold E. Smith
Station Manager............ Harold E. Smith

POLICIES

Liquor advertising accepted subject to strict
supervision of copy.

Merchandising through limited personal
calls, telephone calls, letters to irade, spot an-
nouncements plugging program: releases pub-
licity to newspapers.

¢
ALBANY—EST. 1924
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1430 Kc. POWER: 1000 watts,
d.; 500 watts, n., OWNED BY: WOKO, Inc.
OPERATED BY: WOKO, Inc. BUSINESS AD-
DRESS: Hotel Ten Eyck. PHONE: 4.4133.
STUDIO ADDRESS: Hotel Ten Eyck. TRANS-
MITTER LOCATION: Central Ave. TIME ON
THE AIR: 7:00 A.M. to 1:00 A.M. NEWSPAP-
ER AFFILIATION: Knickerbocker News. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: World Broadcasting System, Lang-
Worth and NAB Library.

PERSONNEL
President............... Raymond M. Curtis
Station Manager............. Harold E. Smith

POLICIES

Liquor advertising not accepted.

Merchandising through limited personal
calls and telephone calls on trade: leiters to
trade: spol announcements: publicity release
to papers.

REPRESENTATIVE
John Blair & Co.

3
“THE VOICE OF THE FINGER LAKES"”
AUBURN—EST. 1927
MOHAWK VALLEY BROADCASTING
SYSTEM

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.; 100 Watis, n. OWNED BY: WMBO, Inc.
OPERATED BY: WMBO, Inc. BUSINESS AD-
DRESS: 141 Genesee St. PHONE: 430 Studio
—431 Transmitter. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: York and Division
Sts. TIME ON THE AIR: 8:00 A.M. to 8:00
P.M. NEWSPAPER AFFILIATION: Auburn
Citizen - Advertiser. TRANSCRIPTION SER-
VICE: Standard Radio. MAINTAINS ARTISTS

BUREAU.

PERSONNEL
President.................. Roy L. Albertson
Station Manager....... ... Frederick L. Keesee
Commercial Manager. .. ... ...... F. L. Keesee
Advertising Manager. ........... F. L. Keesee
Chief Announcer.............. Edward Bryant
Sales Manager................. F. L. Keesee
Publicity Director.............. Dorothy Bolin
Musical Director........... Edward Campbell
Chief Engineer................ Herbert House

POLICIES

Does not carry liquor accounts. Accepts
foreign language accounts.

Merchandising aid through exploitation of
programs and features over the station.

.
“WHY NOT BINGHAMTON FIRST”
BINGHAMTON—EST. 1927
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Howiit-Wood
Radio Co. OPERATED BY: Cecil D. Maslin,
Mgr. BUSINESS ADDRESS: Arlington Hotel.

www americanradiohistorv com


www.americanradiohistory.com

PHONE: Binghamton 2-3461. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Cleveland & Stokes. TIME ON THE AIR:
(Daily) 7:00 AM. to 1:00 AM.: (Sunday) 9:00

AM. to 1:00 AM. NEWS SERVICE: Trans-
radio Press. TRANSCRIPTION SERVICE: NBC
Thesaurus.

PERSONNEL
President ................... John C. Clark

Station Manager ............. Cecil D. Maslin
Advertising Manager ............ Fred Dodge
Chief Announcer ............. Tony Wheeler
Sales Manager .............. Harry Trenner
Publicity Director ......... Thomas Pritchard
Musical Director ... .......... Elizabeth Lamb
Chief Engineer ............. Lester H. Gilbert

POLICIES

Does not take any whiskey or liquor ac-
counts and takes beer or wine accounts after
9 PM. Maintains Slovak programs for six
months in the year.

Merchandising: Sfation is tully equipped to
assist in merchandising radio advertising pro-

grams.
REPRESENTATIVE

Harry Trenner, New York

.
BROOKLYN—EST. 1926
FREQUENCY: 1400 Kc. POWER: 500 Watts.
OWNED BY: United States Broadcasling Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
427 Fulton St. PHONE: Triangle 5-3301. STU-
DIO ALDRESS: Same. TRANSMITTER LOCA-
TION: Long Island City. TIME ON THE AIR:
Shares time. MAINTAINS ARTISTS BUREAU.

PERSONNEL

President .......... Rabbi Aaron Kronenberg
Station Manager ......... Aaron Kronenberg
Commercial Manager ..... Oscar Kronenberg
Artists Bureau Head ........... ... S. Medoif
Chief Announcer .............. Jack Martin
Sales Manager .......... Oscar Kronmenberg
Publicity Director ... .. .... Oscar Kronenberg
Musical Director ................. S. Medof
Chief Engineer

POLICIES

All programs are subject to the approval
of the management.

L 4
BROOKLYN—EST. 1926
FREQUENCY: 1400 Kc. POWER: 500 Watts.
OWNED BY: Brooklyn Broadcasting Corp. OP-
ERATED BY: Brooklyn Broadcasling Corp.
BUSINESS ADDRESS: WBBC Bldg., 552-554
Atlantic Ave. PHONE: TRiangle 5-6690. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Brooklyn, N. Y. TIME ON THE AIR:

301

Shares time with WARD, WLTH and WVFW.
MAINTAINS AN ARTISTS BUREAU. TRANS-
CRIPTION SERVICE: Lang-Worth.

PERSONNEL

General Manager............ Peter ]. Testan
Commercial Manager.......... Armold ]. Jaife

POLICIES
Merchandising:  Advertisers are offered
every assistance in establishing their product.
Station sales deparfment will advise and co-
operate in dealer promotional campaigns.

*
BROOKLYN

FREQUENCY: 1300 Kc¢. POWER: 1000 Watts.
OWNED BY: Peoples Pulpit Assn. OPERATED
BY: Peoples Pulpit Assn. BUSINESS ADDRESS:
124 Columbia Heights. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Brooklyn.
TIME ON THE AIR: Shares time.

POLICIES

Siation does not sell time.

.

“FIRST STATION ON THE DIAL"
BROOKLYN—EST. 1928
FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Arthur Faske.
OPERATED BY: Same. BUSINESS ADDRESS:
846 Flaibush Ave. PHONE: Ingersoll 2-1500,
6000. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: 180 Morgan Ave. TIME ON
THE AIR: 7:00 A.M. to local sunset (daily):
9:00 A.M. to local sunset (Sunday). MAIN-
TAINS ARTISTS’ BUREAU. NEWS SERVICE:

Christian Science Monitor.

PERSONNEL
President .................... Arthur Faske
Station Manager ................ L. W. Berne
Commercial Manager .......... L. W. Berne
Advertising Manager ............ ]. Ringgold

Artists’ Bureau Head .......... Roger Wayne
Chief Announcer .......... Vincent Anthony
Publicity Director ... ............ J. Ringgold
Musical Director .............. Roger Wayne
Chief Engineer ............... Arthur Faske

POLICIES

No liquor advertising accepted. All foreign
language programs accepted.

Special merchandising department
tained.

main-

*
“THE RADIO THEATRE OF THE AIR"
BROOKLYN—EST. 1925
FREQUENCY: 1400 Kc. POWER: 500 watts.
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OWNED BY: The Voice of Brooklyn, Inc.
OPERATED BY: The Voice of Brooklyn, Inc.
BUSINESS ADDRESS: 105 Second Ave., N. Y.
C. PHONE: ORchard 4-1203-4-5. STUDIO
ADDRESS: 105 Second Ave., N. Y. C. TRANS-
MITTER LOCATION: Bklyn. TIME ON THE
AIR: Quarter Schedule. NEWS SERVICE: Jew-
ish Telegraphic Agency. TRANSCRIPTION
SERVICE: Usual equipment.

PERSONNEL

President................. Samuel ]. Gellard
Commercial Manager... ... Samuel ]. Gellard
Chief Announcer...... Norman H. Warembud
Station Manager........... Samuel ]J. Gellard
Publicity Director...... Norman H. Warembud
Musical Director........... Scholem Secunda
Chief Engineer.......... Norwood Bradshaw

POLICIES

Specialize in Jewish programs.

Merchandising service. 500 of the leading
grocery stores in Jewish neighborhoods or-
ganized under banner of WLTH to co-operate
with food manufacturers. Station’'s merchan-
dising men call daily on stores.

*

WMBAQ

BROOKLYN—EST. 1927

FREQUENCY: 1500 Kc. POWER: 100 walts.
OWNED BY: Lillian E. Kiefer and Paul J. Goll-
hofer. OPERATED BY: Same. BUSINESS
ADDRESS: 95 Leonard St. PHONE: Stagg 2-
9307. STUDIO ADDRESS: 95 Leonard St.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 9:00 A.M. to 12:00 midnight {under
specied hours). MAINTAINS ARTISTS BU-

REAU.

PERSONNEL
President.................. Paul J. Gollhofer
Station Manager............. Lillian E. Kiefer
Commercial Manager........ Lillian E. Kiefer
Artists Bureau Head........ Lillian E. Kiefer
Chief Announcer........ Anthony Napolitano
Publicity Director............ Lillian E. Kiefer
Musical Director ............ Lillian E. Kiefer
Chief Engineer........ ... ... Chas. P. Evans

+
“VOICE OF THE VETERANS OF
FOREIGN WARS”

BROOKLYN—EST. 1926

FREQUENCY: 1400 Kc. POWER: 500 watts.
OWNED BY: Paramount Broadcasting Corp.
OPERATED BY: Paramount Broadcasting
Corp. BUSINESS ADDRESS: One Nevins St.
PHONE: TRi 5-0313 TRi 5-2628. STUDIO AD-
DRESS: One Nevins St. TRANSMITTER LO-

CATION: Flatbush. TIME ON THE AIR. Shares
time with WARD, WBBC and WLTH. TRAN-
SCRIPTION SERVICE: Lang-Worth.

PERSONNEL
President................... Harold ]. Burke
Station Manager......... Salvatore D'Angelo
Chief Announcer.............. Frank Daniels
Musical Director.................. L. Delson
Chief Engineer......... .. ... Hermann Florez

POLICIES

Liquor advertising not accepted.

R4
BUFFALO—EST. 1930
NATIONAL BROADCASTING CO. (RED)

FREQUENCY: 900 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: WBEN, Inc.
OPERATED BY: WBEN, Inc. and The Buffalo
Evening News. BUSINESS ADDRESS: Hotel
Statler. PHONE: Cleveland 6400. STUDIO
ADDRESS: Hotel Statler. TRANSMITTER LO-
CATION: Martinsvillee. TIME ON THE AIR:
7:00 A.M. to midnight EST Tues. and Sun.)
7:00 A.M. to 1:00 A.M. (Mon.. Wed.. Thurs.
and Sat). NEWSPAPER AFFILIATION: Buf-
falo Evening News., NEWS SERVICE: Serv-
ices of affiliated newspaper. TRANSCRIP-
TION SERVICE: NBC Thesaurus, Standard

Radio.

PERSONNEL
President................. Edward H. Butler
Station Manager......... Edgar H. Twamley
Vice-President.............. A. H. Kirchhofer
Commercial Manager...... Clifford M. Taylor
Chief Announcer.............. George Torge
Publicity Directors................ Rod Reed:

Joe Haefiner

Musical Director........... Erwin Glucksman

Chief Engineer............. Ralph J. Kingsley
POLICIES

No liquor or wines. Will accept beer adv.
in programs only—not in announcements. No
foreign language accounts accepted.

Will do any type of merchandising at actual

cost.
REPRESENTATIVE
Edward Petry & Co., Inc.

.
BUFFALO—EST. 1935
FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.: 100 Watts, n. OWNED BY: Roy L. Albert-
son. OPERATED BY: Roy L. Albertson. BUSI-
NESS ADDRESS: 485 Main St. STUDIO
ADDRESS: Same. TRANSMITTER LOCA-
TION: Buffalo. TIME ON THE AIR: Shares
time. TRANSCRIPTION SERVICE: Lang-Worth.

PERSONNEL

General Manager.......... Roy L. Albertson
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WEBR

“"BUFFALO'S FRIENDLY STATION"

BUFFALO—EST. 1924
NBC (Blue)

FREQUENCY: 1310 Kc. POWER: 250 Waits,
d.; 100 Watts, n. OWNED BY: WEBR, Inc.
OPERATED BY: Buffalo Evening News. BUSI-
NESS ADDRESS: 23 W. North St. PHONE:
Lincoln 7133, STUDIO ADDRESS: 23 W. North
St. TRANSMITTER LOCATION: Larkin Termi-
nal Bldg. TIME ON THE AIR (daily) 7:00 A.M.
to 12:00 midnight: (Sunday) 8:30 A.M. to mid-
night. NEWSPAPER AFFILIATION: Buffalo
Evening News. NEWS SERVICE: News from
newspaper affiliate. TRANSCRIPTION SERV-
ICE: Standard Radio.

PERSONNEL
President.................. Edward H. Butler
Vice-President. . ............ A. H. Kirchhafer
Station Manager............. Louis W. Kaiser
Commercial Manager......... Wm. Doerr, Jr.
Chief Announcer........... Hamilton Woodle
Chief Engineer............. Lawrence Bailey

POLICIES

No liquor advertising carried. Polish, Italian
and German programs carried in special

periods,
REPRESENTATIVE
Edward Petry & Co.

*
WGR
BUFFALO-—EST. 1922

MUTUAL-COLUMBIA BROADCASTING
SYSTEM

FREQUENCY: 550 Kc. POWER: 5000 watts,
d.; 1000 watts, n. OWNED BY: Buifalo Broad-
casting Corp. OPERATED BP: Buffalo Broad-
casting Corp. BUSINESS ADDRESS: Rand
Bldg. PHONE: Washington 3100. STUDIO
ADDRESS: Rand Bldg. TRANSMITTER LO-
CATION: Amherst. TIME ON THE AIR: 7:00
AM. to 1:00 A.M. NEWSPAPER AFFILIA-
TIONS: Buffalo Times (Scripps-Howard) Buf-
falo Courier Express. NEWS SERVICE: Uni-
ted Press-Buffalo Times. TRANSCRIPTION
SERVICE: World Broadcasting System, Inc.
Associated Music.

PERSONNEL

Executive Vice-President.. ... I. R. Lounsberry
Advertising Manager........... A. F. Busch
Program Director................. H. C. Rice
Sales Manager............. Lewis H. Avery
Publicity Director................ A, F. Busch
Chief Engineer.............. Karl B. Hoffman

POLICIES

No stated special policies.

REPRESENTATIVE

Free & Peters, Inc.
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WKBW

BUFFALO—EST. 1925

MUTUAL—COLUMBIA BROADCASTING -
SYSTEM

FREQUENCY: 1480 Kc. POWER: 5000 watis.
OWNED BY: Buffalo Broadcasting Corp. OP-
ERATED BY: Bulfalo Broadcasting Corp. BUSI-
NESS ADDRESS: Rand Building. PHONE:
Washington 3100. STUDIO ADDRESS: Rand
Bldg. TRANSMITTER LOCATION: Amherst.
TIME ON THE AIR: 7:00 AM. to 1:00 AM.
NEWSPAPER AFFILIATIONS: Buffalo Times
(Scripps-Howard) Buiffalo Courier Express.
NEWS SERVICES: United Press and Buffalo
Times News. TRANSCRIPTION SERVICE:
World Broadcasting System, Associated Music.

PERSONNEL
Executive Vice-President. .. .. I. R. Lounsberry
Advertising Manager............ A. F. Busch
Program Director............ Herbert C. Rice
Sales Manager.............. Lewis H. Avery
Publicity Director................ A. F. Busch
Chiet Engineer.............. Karl B. Hoffman

POLICIES

No stated special policies.

REPRESENTATIVE

Free & Peters, Inc.

.
BUFFALO—EST. 1925
FREQUENCY: 1370 Kc. POWER: 50 Watts.

OWNED BY: Board of Education. OPERATED
BY: Seneca Vocational High School. BUSINESS
ADDRESS: Seneca Vocational High School.
PHONE: Filmore 7180. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 8:30 A.M. to 10:00 A.M.
and 2:00 P.M. to 3:00 P.M.

PERSONNEL

Station Manager .......... Lowell C. Kitchin
Chief Engineer ............ Paul ]. Doddridge
POLICIES
No sponsored programs,

station.

non-commercial

¢

WCAD
CANTON—EST. 1923

FREQUENCY: 1220 Kc. POWER: 500 watts.
OWNED BY: St. Lawrence University. OPER-
ATED BY: St. Lawrence University. BUSINESS

ADDRESS: Canton. PHONE: 276. STUDIO
ADDRESS: Canton., TRANSMITTER LOCA-
TION: Campus. TIME ON THE AIR: 12:30 to
1:30—3:00 to 400 (daily except Sunday).

NEWS SERVICE: Christian Science Monitor.
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PERSONNEL

President............. Dr. Laurens H. Seelye

Station Manager............. H. K. Bergman

Chief Announcer................. Robt. Frear

Musical Director. ... .. H. Wellington Stewart

Chief Engineer....... .... Dr. Ward C, Priest

Radio Workshop Director....... Ruth Willard
POLICIES

Non-commercial station.

.

ELMIRA—EST. (1921 as WEAI) 1932

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 850 Kc. POWER: 1000 Watts.
OWNED BY: Cornell University. OPERATED
BY: Elmira Star Gazette, Inc. (Commercially).
BUSINESS ADDRESS: Mark Twain Hotel
PHONE: 5959-5181. STUDIO ADDRESS: Mark
Twain Hotel. TRANSMITTER LOCATION: For-
rest Home, N. Y. TIME ON THE AIR: 7:15
AM. to sundown (New Orleans)) NEWS-
PAPER AFFILIATIONS: Elmira Star Gazette,
Inc., Elmira Sunday Telegram, Elmira Adver-
tiser (all Gannett). United Press and Asso-
ciated Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
Station Manager.............. Dale L. Taylor
Commercial Manager......... Dale L. Taylor

PROMOTION

Research
Market Analysis
Data Folders
Trade Advertising

Brochures ‘
Ma ps I (Radio Outline Map)

RADIO

BROADCASTING

ATLAS

5 Large Maps
Counties-Cities
U. 8. and Canada
Density Study
Range Table
2 Colors

$5.00

Individual Treatment
Distinctive Design
COMPLETE AGENCY SERVICE

Sales Manager......... ...... Ernest Oliver

Publicity Director. ... ... .. .. . Glenn Williams

Musical Director. ... .. ... ..... Harry Springer

Chief Engineer.... .. ... ... .. .. True McLean
POLICIES

Does not accept wine, liquor or beer adver-
tising, Foreign language accounts acceptable
with English translations. No medicinal adver-
tising that deals in bodily functions.

Station will render reasonable merchandis-
ing service on minimum 26-time program

order.
REPRESENTATIVE
]. P. McKinney & Sons

¢
.:,
k.
“LONG ISLAND'S BROADCASTING
STATION"

FREEPORT—EST. 1924

FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED BY: H. H. Carman. OPERATED BY:
Same. BUSINESS ADDRESS: 44 S. Grove St
PHONE: Freeport 2418. STUDIO ADDRESS:
44 S. Grove St. TRANSMITTER LOCATION:
215 Badell §t. TIME ON THE AIR: Shares
time. TRANSCRIPTION SERVICE: NBC The-

saurus.
PERSONNEL

Owner....................... H. H. Carman

Advertising Manager ........ H. H. Carman

CLIENTS

INCLUDE

| Printers Ink Monthly |
(Market Exploraticns)

Broadcasting

Radio Art
(Market Data)

40 Broadcasting
Stations

WALTER P. BURN & ASSOCIATES

7 WEST 44th STREET * NEW YORK < MURRAY HILL 2-7462
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Chief Announcer .................. ]. Dudley
Station Manager ............. H. H. Carman
Publicity Director ........ ..... A. Cheesman
Chief Eagineer ............ A. E. Granbacka

POLICIES

Continuity must be submitted with English
translation for station approval on foreign
language programs.

.
“YOUR FRIEND AND NEIGHBOR™
JAMESTOWN—EST. 1924
NATIONAL BROADCASTING CO. (BLUE)
FREQUENCY: 1210 Kc. POWER: 250 watts,
d.: 100 watts, n. OWNED BY: James Broad-
casting Co., Inc. OPERATED BY: James Broad-
casting Co., Inc. BUSINESS ADDRESS: Well-
man Bldg. PHONE: 7-151-2. STUDIO AD-
DRESS: Wellman Bldg. TRANSMITTER LO-
CATION: Jones and Gifford Ave. TIME ON
THE AIR: (daily) 7:30 A.M. to 12:00 midnight
(Sunday) 8:00 A.M. to midnight. NEWS
SERVICE: United Press. MAINTAINS ART-
ISTS BUREAU. TRANSCRIPTION SERVICE:
NBC Thesaurus, Standard Library.

PERSONNEL
President. .. ....... ... ... . ..... H. C. Wilder
Station Manager............ Bosil F. Blizzard
Commercial Manager.. ... .. Simon Goldman
Artists Bureau Head....... ... Gardner Smith
Chiet Announcer................ Jon Costley
Sales Manager............ .. Charles Denny
Publicity Director........ ..... G. T. Callison
Musical Director. ... ....... ... G. T. Cadllison
Chief Engineer............ Harold J. Kratzert
POLICIES

Beer and light wine advertising accepted.
No hard liquor advertising accepted.

No restrictions on foreign language ac-
counts.

Competent staft is available to completely
merchandise any type of commercial program.

REPRESENTATIVE

Paul H. Raymer Company

¢+
“THE ONLY STATION BETWEEN
NEW YORK AND ALBANY"

NEWBURGH—EST. 1933

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Peter Goelet. OPERATED BY:
Same. BUSINESS ADDRESS: 161 Broadway.
PHONE: Newburgh 4600. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Cuachecs
ton Turnpike. TIME ON THE AIR: Part {ime
schedule. NEWS SERVICE: Local news.
TRANSCRIPTION SERVICE: Standard Radio.

PERSONNEL
President ..................... Peter Goelet
Station Manager ............ .. Peter Goelet
Chief Engineer ................ Irwin Moison

Jus

POLICIES

Accept foreign language commercials sub-
ject to approval of station management. Ac-
cept liquor accounts subject to strict requla-
tion as to time of broadcast to avoid public
cifense. All copy subject to staticn approval.

Merchandising: Will co-operaie with adver-
tiser in selling up any advertising campaign,
using any medium in conjunclion with radio.

WABC

CBS KEY STATION

I.EW YORK CITY—EST. 1924

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 860 Kc. POWER: 50,000
Watts. OWNED BY: Columbia Broadcasting
System. OPERATED BY: Same. BUSINESS
ADDRESS: 485 Madison Ave. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Wayne Township, N. J. TIME ON THE AIR:
Sunday, 8:00 A.M. to 1:00 A.M.; Weekdays.
6:45 A.M. to 1:00 A.M. NEWS SERVICE: Press-
Radio. TRANSCRIPTION SERVICE: A. M. P,
(Transcriptions to 9:00 A.M. only).

PERSONNEL

(For personnel see listing of Columbia Broad-
casting System. Inc., under networks.)

POLICIES

For policies see listing of Columbia Broad-
casting System, Inc., under networks.

REPRESENTATIVE
Radio Sales

*
NEW YORK—EST. 1937
FREQUENCY: 1100 Kc. POWER: 5000 watts.
OWNED BY: Arde Bulova. OPERATED BY:
International Broadcasting Corp. BUSINESS
ADDRESS: 132 West 43rd St. PHONE: BRyant
9-6080. STUDIO ADDRESS: 132 W. 43rd St.
TRANSMITTER LOCATION: Kearny, N. ]. TIME
ON THE AIR: (daily 6:00-8:00 P.M. (Friday)

2:00-3:00 P.M. {Sunday) 3:15-4:30—8:00-9:15
P.M. TRANSCRIPTION SERVICE: Lang-Worth.
PERSONNEL
Station Manager........ ........ H. Kiczales
Commercial Manager..... .. ...... H. Kiczales
Program Director........ . .. John C. Schramm
Sales Manager............. Ralph Nardella
Publicity Director........... . .. .... Ed Dukoff
Musical Direclor........... .. .. Julio Occhiboi
Chiet Engineer.............. Robert E. Study
POLICIES

No hard liquor accounts. Foreign language
programs restricted to Italian.
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WBNX

“THE STATION THAT SPEAKS YOUR
LANGUAGE"”

NEW YORK—EST. 1927

FREQUENCY: 1350 Kc. POWER: 1000 Watts,
OWNED BY: WBNX Broadcasting Co., Inc.
OPERATED BY: WBNX Broadcasting Co., Inc.
BUSINESS ADDRESS: 260 E. 161 St, PHONE:
Melrose 5-0333-4-5-6-7. STUDIO ADDRESS:
260 E. 161st St. TRANSMITTER LOCATION:
Cliffside Park, N. J. TIME ON THE AIR: 9:00
A.M. to midnight. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL
President..................... A. L. Haskell
Station Manager. .............. W. C. Alcorn
Commercial Manager......... S. W. Caulfield
Production Manager.............. Edw. Ervin
Sales Manager. ................. W. 1. Moore
Publicity Director.............. Frank Johnson
Musical Director................ Arno Arriga
Consult. Engineer.............. H. L. Wilson

POLICIES
Station specializes in foreign language pro-

grams.

Merchandising: Distribution of exclusive
brochures and circulars containing comprehen-
sive statistics concerning foreign populations

WEAF

NEW YORK—EST. 1922
KEY STATION NBC (RED)

FREQUENCY: 660 Kc. POWER: 50,000
Watts. OWNED BY: National Broadcasting
Co.. Inc. OPERATED BY: Same. BUSINESS
ADDRESS: 30 Rockefeller Plaza. PHONE:
Clrcle 7-8300. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Bellmore, Long
Island. TIME ON THE AIR: {daily) 7:30 A.M.
to 1:00 A.M. (Sunday) 8:00 AM. to 1:00 A.M.
NEWS SERVICE: Press Radio.

PERSONNEL and POLICIES
Will Be Found Under NETWORKS

.
NEW YORK—EST. 1927

FREQUENCY: 1300 Kc. POWER: 1000 Watts.
OWNED BY: Debs Memorial Radio Fund.
OPERATED BY: Same. BUSINESS ADDRESS:
160 W. 44th St. PHONE Bryant 9-2360. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: 1335 Grand St.. Bklyn. TIME ON THE
AIR: Part time schedule.

the station serves. Figures showing popula- PERSONNEL

tion of each nationality, buying power of such President ..................... Adolph Held
populations, radio sets, mail response to estab- Station Manager .......... Henry Greenfield
lished. current programs, etc. Chief Announcer ................ Ev. Suffens

Why is WBNX so suc-
cessful in foreign lan-
guages, Mr. Holmes?

MR. WATSON

“Primary” my dear. Wat-

MR. HOLMES

son. Come, follow me.

Foreign Population in Primary Area—Jewish ........ ... ... 1,890,300

Italian .............. 1,522,946

German . ... ... ... ... 1,236,758

Polish ...... .. ...... 661,170

Spamish . ... ... .. .. 200,000

Total ............... 5,511,174

AND THEY ALL LISTEN TO
WBNX
York

1000 Watts Day and Night

I THE STATION THAT SPEAKS YOUR LANGUAGE
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Publicity Director .............. George Field

Musical Director ......... Nicholas Saslavsky

Chief Engineer ............... Charles Brown
POLICIES

No stated special commercial program poli-
cies.

Renders merchandising service in foreign
language field. Have trade contacts to pro-
mote distribution,

.
“THE VOQICE OF THE FOREIGN
LANGUAGE”
NEW YORK—EST. 1932
FREQUENCY: 1300 Kc. POWER: 1000 Watts.

OWNED BY: Fiith Ave. Broadcasting Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
29 W. 57th St. PHONE: Plaza 8-1177-8-9. STU.
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Carlstadt, N. J. TIME ON THE AIR:
Divides time (6 hours daily). NEWS SERV-
ICE: Press Radio Bureau.

PERSONNEL
President ................... Paul F. Harron
Station Manager ............... Joseph Lang
Commercial Manager ........... Joseph Lang
Chief Announcer ............ Frank Kreuger
Musical Director ................. B. Feidler

Chief Engineer .................. A, Turecki

POLICIES

Wine and beer accepted. No liquor before
9 P.M. BSpecializes in foreign language ac-

counts,
.

“DIAL 1010”

NEW YOBRK—EST. 1922
WLW LINE—Special NBC Hookup

FREQUENCY: 1010 Kc. POWER: 5000 watts,
d.;: 1000 waits, n. OWNED BY: Marcus Loew
Booking Agency: OPERATED BY: Marcus
Loew Booking Agency. BUSINESS ADDRESS:
1540 Broadway. PHONE: BRyant 9-7800.
STUDIO ADDRESS: 1540 Broadway. TRANS-
MITTER LOCATION: Astoria. L. I. TIME ON
THE AIR: 7:00 AM. to 1:00 AM. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: Associated Music Publishers. MAIN-
TAINS ARTISTS BUREAU.

PERSONNEL
President.................. Nicholas Schenck
Station Manager................ L. K. Sidney
Commercial Manager. .. ..... Herbert L. Pettey
Advertising Manager. ...... Herbert L. Pettey
Artists Bureau Head.............. Leo Cohen
Chief Announcer............. Russell Clancy
Sales Manager............. Herbert L. Pettey
Publicity Director.................. Al Simon
Musical Director................. Don Albert
Chief Engineer.............. G. R. Windham

POLICIES

Does not carry foreign language programs.

WHOM

{See Jersey City. N. J.)
.

WINS

“W-I-N-S, WINS, NEW YORK”

NEW YORK—EST. 1924
COLONIAL—YANKEE
FREQUENCY: 1180 Kc. POWER: 1000 Watts.
OWNED BY: Hearst Radio, Inc. OPERATED
BY: Same. BUSINESS ADDRESS: 110 East
58th St. PHONE: EL.5.6100. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Caristadt, N. J. TIME ON THE AIR: 6:30 AM.
to 2 hours after local sunset, E.5.T. NEWS.
PAPER AFFILIATIONS: New York Journal
American, New York Daily Mirror. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: Associated and Lang-

lois & Wentworth,

PERSONNEL
Station Manager........... Albert A, Cormier
Chief Announcer.............. Wm, Harding
Program Director. . .......... Albert A. Grobe
Sales Manager................ A. B. Schillin
Publicity Director............... Sylvia Press
Musical Director.............. Louis Katzman
Chief Engineer................ Robert Cotton
Continuity Director.......... Edward Cleland
POLICIES

Does not carry liquor or foreign language
accounts. Programs close one week in ad-
vance of broadcasl. Talks, programs, con-
tinuities, must be submitted at least one week
in advance for review by Program Dept.

Merchandising: Bus card advertising—news-
paper publicity. Complete merchandising
service, available to all advertisers at cost,

REPRESENTATIVE
Hearst Radio, Inc.
¢
NEW YORK—EST. 1921
KEY STATION NBC (BLUE)}
FREQUENCY: 760 Kc. POWER: 50.000
Watts. OWNED BY: National Broadcasting
Co., Inc. OPERATED BY: Same. BUSINESS
ADDRESS: 30 Rockefeller Plaza, N. Y.
PHONE: Clrcle 7-8300. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Bound
Brook, N. J. TIME ON THE AIR: (daily} 7:30
AM. to 1;:00 AM. (Sunday) 8:00 A.M. to
1.00 A.M. NEWS SERVICE: Press Radio News,
United Press.
PERSONNEL and POLICIES
Will Be Found Under NETWORKS
*

WMCA

“NEW YORK'S OWN STATION AT THE
TOP OF THE DIAL”

NEW YORK—EST. 1925
INTER-CITY BROADCASTING SYSTEM
FREQUENCY: 570 Kc. POWER: 1000 Watts.
OWNED BY: Knickerbocker Broadcasting Co.
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OPERATED BY:
Co. BUSINESS

Knickerbocker Broadcasting
ADDRESS: 1657 Broadway.
PHONE: Circle 6-2200. STUDIO ADDRESS:
1657 Broadway. TRANSMITTER LOCATION:
Flushing, L. I. TIME ON THE AIR: 7:00 A.M.
to I:15 A M. NEWS SERVICES: International
and Universal News Services and Press Radio
News. MAINTAINS ARTISTS’ BUREAU. TRAN-
SCRIPTION SERVICES: Associated Program
Library and Standard Radio.

PERSONNEL

President......... ... .. ... ...
Station Manager
Commercial Manager

Advertising Manager............. .. Al Rose
Artists’ Bureau Head... . . . ... Chas. Wilshin
Chief Announcer....... . .......... Bob Carter

Bertram Lebhar, Jr.
Leon Goldstein
Nat Brusiloff
Frank Marx

Sales Manager...........
Publicity Director
Musical Director
Chief Engineer

POLICIES

Will accept liquor advertising. Foreign lan-
guage broadcasts not accepted. All advertis-
ing subject to station approval and to Federal.
State or Municipal decisions. laws and requ-

lations.
REPRESENTATIVE
Ray Linton (Chicago Office)

CRP CRP CRP CRP CRP CRP CRP CRP CRP

“CONTINENTAL :
s RADIO PRESS

I NCORPORATETD

CRP CRP CRP CRP CRP CRP CRP CRP CRP CRP

LOCAL NEWS

SPECIALIZED NEWS

FEATURE NEWS

The Perfect Supplement
to the Perfect Newscast

/\ 576 Fifth Ave.
\J ew York City

,CRP CRP CRP CRP CRP CRP CRP CRP CRP

Ted Christie
Editor

CH 4-5800

'!

= dHD d¥D d¥D d¥D d¥D d¥D dUD d¥D d¥D dAD d¥D d¥D d¥D

WNEW

“SERVING NEW YORK AND NEW JERSEY
24 HOURS A DAY~

NEW YORK—EST. 1934

FREQUENCY: 1250 Kc. POWER: 2500 Watts,
d.; 1000 Waits, n. OWNED BY: Wodaam
Corp. OPERATED BY: WBO Broadcasting
Corp. BUSINESS ADDRESS: 501 Madison
Ave. PHONE: Plaza 3-3300. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Carlstadt, N. J. TIME ON THE AIR: 24 hours a
day. except Sunday and Monday. (Sunday)
10:00 A.M. to 12:30 P.M. and 6:30 to 9:00 P.M.;
(Monday) 7:00 A.M. to 2:00 P.M. and 5:00
P.M. io 8:00 P.M. and 10:00 P.M. to Sunday
morning at 7:00 AM. NEWS SERVICE: Press
Radio Bureau, International News Service and
local news by staff. MAINTAINS ARTISTS'

BUREAU. TRANSCRIPTION SERVICE: Com-
plete facilities.

PERSONNEL
President ................... .. Milton Biow

Station Manager
Sales Manager
National Sales Manager. .. ...
Artist Bureau Head
Chief Announcer
Chief Engineer
Musical Director
Publicity Director

Bernice Judis
Herman Bess
Wally Duncan
Bernice Judis
............... John Jaeger

Of our advertisers have
renewed or increased their
time on the air in the past
six months.

THERE'S A REASON!

LET'S TELL YOU
WHY!!!

WHOM

FULL TIME OPERATION
7 A. M. to Midnight
29 W. 57th St. New York
PLaza 3-4204
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POLICIES

No foreign language programs. No special
resirictions except those of good taste and the
FCC.

REPRESENTATIVE

Wm. G. Rambeau Company

*
“NEW YORK CITY'S OWN STATION”
NEW YORK—EST. 1924

FREQUENCY: 810 Kc. POWER: 1000 watts.
OWNED BY: City of New York. OPERATED
BY: Municipal Broadcasting System. BUSI-
NESS ADDRESS: Municipal Bldg. PHONE:
WOrth 2-4740. STUDIO ADDRESS: Municipal
Bldg., TRANSMITTER LOCATION: Greenpoint.
Bklyn. TIME ON THE AIR: 7:00 A.M. to sun-

set (Minn., Minn.). NEWS SERVICE: Inter-
national News Service.
PERSONNEL
Station Manager........... Morris S. Novick
Chief Announcer......... ...... T. H. Cowan
Program Director........ .. Seymour N. Siegel
Publicity Director ... ........... J. J. Auerbam
Musical Director........... Herman Neuman
Chief Engineer.............. Isaac Brimberg
POLICIES

Non-commercial station.
.
(See Newark, N. I.)
.
NEW YORK—EST. 1926
FREQUENCY: 1130 Kc. POWER: 1000 watts.
OWNED BY: Internationai Broad. Corp. OP-
ERATED BY: International Broadcasting Corp.
BUSINESS ADDRESS: 132 W. 43rd St. PHONE:
BRyant 9-6080. STUDIO ADDRESS: 132 W.
43rd St. TRANSMITTER LOCATION: Secaucus.
N. J. TIME ON THE AIR: (daily) 8:00 A.M. to
6:00 P.M. (Off Fridays) 2:00-:300 P.M. (Sun-

days) 3:15-4:30 P.M. TRANSCRIPTION SERV-
ICE: Lang-Worth.

PERSONNEL
Station Manager....... .. ........ H. Kiczales
Program Director.. . ... ... .. John C. Schramm
Sales Manager........... ... Ralph Nardella
Publicity Director.. . ... ............ Ed Dukoff
Musical Director............... Julio Occhiboi
Chief Engineer.............. Robert E. Study
POLICIES

No hard liquors accounts. Foreign lan-

guage programs restricted to Italian.

300

WQXR

“NEW YORK'S HIGH-FIDELITY
STATION"”

NEW YORK—EST. 1934

FREQUENCY: 1550 Kc. POWER: 1000 walts.
OWNED BY: Interstate Broadcasting Co., Inc.
OPERATED BY: Interstate Broadcasting Co..
Inc. BUSINESS ADDRESS: 730 5th Ave.
PHONE: COlumbus 5-6366. STUDIO ADDRESS:
730 Fiith Ave. TRANSMITTER LOCATION:
Long Island City. TIME ON THE AIR: Full
Time. NEWS SERVICE: Press Radio Bureau.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
President............ .. ... John V. L. Hogan
Station Manager........ ... Elliott M. Sanger
Commercial Manager....... Elliott M. Sanger
Sales Manager........... Norman 8. McGee
Publicity Director........ Dorothea Beckmann
Musical Director................ Eddy Brown
Chief Engineer............. Russell Valentine

POLICIES
No foreign language programs.
All commercial announcements must be

brief and restricted to good taste.

*
WHDL
"SERVING THE HIGH GRADE OIL
METROPOLIS OF THE WORLD”
OLEAN—EST. Tupper Lake, 1928;
Olean, 1934
QUAKER STATE

FREQUENCY: 1400 Kc. POWER: 250 watts.
OWNED BY: WHDL, Inc. OPERATED BY:
WHDL, Inc. BUSINESS ADDRESS: Main Of-
fice—601-619 Exchange National Bank Bldg.
Branch office—Citizens Nat’l Bank Bldg., Brad-
ford, Pa. PHONE: Bradford 6000: Olean 3300,
4666 and 7122. STUDIO ADDRESS: Exchange
National Bank Bldg.; Citizens Nat'l Bank Bldg.
Bradford; St. Bonaventure College, Allegheny.
Pa.; Alfred University, Alfred. TRANSMITTER
LOCATION: Allegany. TIME ON THE AIR:
Full daytime (EST). NEWSPAPER AFFILIA-
TION: Olean Times-Herald. NEWS SERVICE:
United Press. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System. Radio Bands, Inc., NBC Thesaurus.

PERSONNEL
President............. ...... E. B. Fitzpatrick
Station Manager........ Leonard L. Hofmann
Commercial Manager......... L. L. Hofmann
Advertising Manager.......... L. L. Hofmann
Artists Bureau Head.......... Russ Brinkley
Chief Announcer........... Thomas L. Brown

Sales Manager (Bradford, Pa.)

David W. Jeffries
Musical Director............. John Fitzgerald
Chief Engineer.......... .. Hubert Hathaway
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POLICIES

Accepts no liquor, wine or beer advertising:
accepts no laxative accounts: no contingent
accounts; foreign language programs only on
special occasions and at certain hours.

A merchandising and promotion department
maintained.

REPRESENTATIVE

Wellman Advertising Service

.

“THE NORTH COUNTRY'S OWN
STATION™
PLATTSBURG—EST. 1935
MOHAWK BROADCASTING SYSTEM—
CHAMPLAIN VALLEY BROADCASTING
SYSTEM

FREQUENCY: 1310 Kc. POWER: 250 Watts,
d.: 100 watts, n. OWNED BY: Plattsburg
Broadcasting Corp. OPERATED BY: Platts-
burg Broadcasting Corp. BUSINESS ADDRESS:
Hotel Cumberland. PHONE: 802-3. STUDIO
ADDRESS: Hotel Cumberland. TRANSMIT-
TER LOCATION: Boynton Ave. TIME ON THE
AIR: 8:00 A.M. to 11:00 P.M. NEWS SERVICE:
United Press. MAINTAINS ARTISTS BUREAU.
TRANSCRIPTION SERVICE NBC Thesaurus.

PERSONNEL
President....................... E. H. Bragg
Station Manager............ George F. Bissell
Commercial Manager.......... George Bissell
Arlists Bureau Head. ... ... ... ... .. Earl Baker
Chiet Announcer................ Lyle Bosley
Sales Manager.................. M. Learned
Publicity Director .. ........... John Farquhar
Musical Director................ Kenneth Bell
Chief Engineer............ Robert Mathewson

POLICIES

No special restrictive policies.

No merchandising service. Except that gratis
service will be given to pre-announcemants
or brief previews of programs and telephone
calls to dealers and/or distributors within
local exchange limits.

REPRESENTATIVE
Weed & Company

+*
"THERE'S NOTHING FINER THAN A
“STROMBERG-CARLSON"

ROCHESTER—EST. 1927
NATIONAL BROADCASTING CO. (BLUE)

FREQUENCY: 1150 Kc. POWER: 50,000
watts, OWNED BY: Stromberg-Carlson. OP-
ERATED BY: Stromberg-Carlson. BUSINESS
ADDRESS: 111 East Ave. PHONE: Stone 1862-
3-4. STUDIO ADDRESS: 111 East Ave.
TRANSMITTER LOCATION: Victor. TIME ON
THE AIR: 6:25 A.M. to 12:00 midnight. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: World Broadcasting System.

PERSONNEL
President................. Wesley M. Angle
Station Manager. .. ............. William Fay
Commercial Manager........ Frank W. Kelly
Chief Announcer................. Lew Stark
Sales Manager.............. Frank W. Kelly
Publicity Director............... Arthur Kelly
Musical Director.............. Chas. Siverson
Chief Engineer................. John J. Long

POLICIES

No liquor. No foreign language.
Merchandising through general assistance
in ealling on trade——circulating letters, etc.

REPRESENTATIVE
Craig & Hollingberry, Inc.

*
“YOUR FRIENDLY STATION"

ROCHESTER—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1430 Kc. POWER: 1000 Watts,
d.; 500 Watts, n, OWNED BY: WHEC, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
40 Franklin St. PHONE: Stone 1320-1-2. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Mt. Read Blvd. TIME ON THE AIR:
7:00 A.M. to midnightt NEWSPAPER AFFILI-
ATION: Gannett Newspapers, Inc. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: Associated Music Pub-

lishers.
PERSONNEL
Vice-President ............ Clarence Wheeler
Commercial Manager ......... L. C. Wheeler
Program Director .............. Morden Buck
General Manager .......... Gunnar O. Wiig
Publicity Director ......... Ross Woodbridge
Musical Director ....... ... ]. Gordon Baldwin
Chief Engineer ........... Maurice H. Clarke
POLICIES

No wine, beer or liquor. Foreign languages
accepted up to certain percentage point of en-
tire structure.

Merchandising: Direct mail. dealer contacts,
counter displays. Has own full page column
in daily morning and evening papers.

REPRESENTATIVE

Paul H. Raymer Company

*

“ROCHESTER'S FRIENDLY STATION"
ROCHESTER—EST. 1936
MOHAWK VALLEY BROADCASTING
SYSTEM

FREQUENCY: 1210 Kc. POWER: 100 Watis.
OWNED BY: Brown Radio Service & Labora-
tory. OPERATED BY: Same. BUSINESS AD-
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DRESS: 300 Taylor Bldg. PHONE: Stone 702-3.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: 7:00 A.M.
to local sunset. NEWS SERVICE: Local news.

PERSONNEL

Owner & General Manager. . Gordon P. Brown
Commercial Manager .......... E. K. Johnson
Chiet Announcer .............. M. Nusbaum
Station Manager .......... Gordon P. Brown
Sales Manager ............... E. K. Johnson
Program Director .............. Ken Sparnon
Musical Direcfor ............... Ken Sparnon
Chiet Engineer ............ Gordon P. Brown

POLICIES
Liquor not accepted. Foreign language pro-
grams limited to 3 minutes of copy in any 15
minute unil. Complete control and supervi-
sion retained by the station.
Merchandising service supplied to accounts

at our cost,
.

SARANAC LAKE

FREQUENCY: 1290 Kc. POWER: 100 Walts.
OWNED BY: Smith and Mace. OPERATED
BY: Smith and Mace. BUSINESS ADDRESS:
Saranac Lake. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Daylime.

*

WGY

“MOST INVITED GUEST IN THE GREAT
NORTHEAST"”

SCHENECTADY-—EST. 1922
NATIONAL BROADCASTING CO.

(BASIC RED)
FREQUENCY: 790 Kc. POWER: 50,000
Watts. OWNED BY: General Electric Co.

OPERATED BY: Same. BUSINESS ADDRESS:
1 River Road. PHONE: 4-2211, Ext. 2141.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: South Schenectady. TIME ON THE
AIR: 7:00 AM. to 1:00 AM. (doily). 9:00
A.M. to 1:00 A.M. (Sunday). NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:

NBC Thesaurus. MAINTAINS  ARTISTS
BUREAU.
PERSONNEL
President .................... Gerard Swope
Station Manager............. ... Kolin Hager
Program Manager.......... A. O. Coggeshall
Sales Promotion Director...... A. MacDonald
Artists Bureau Head............ Kolin Hager
Chief Announcer............ Chester Vedder
Sales Manager. .. ... Kolin Hager (temporary)
Publicity Director............. W. T. Meenam
Musical Director............ Gordon Randall
Chief Engineer................. W. J. Purcell
POLICIES

Does not accept foreign language broad-

3

casts, monument or mortuary accounts, liquor
advertising, beer advertising on less than 15.
minute programs, cathartic accounts; astrology
or graphology broadcasts, body deodorants,
and some medical accounts.

Merchandising: On request will make three
advance announcements on new program se-
rials of 13 weeks minimum, or change in time
ot programs: will make up on NBC letter-
heads announcements to dealers and distribu-
tors re: new programs (at cost to client); mis-
cellaneous merchandising services, surveys,
dealer and distributor contacts, etc. at mini-
mum cost to client.

REPRESENTATIVE

National Broadcasting Co., Inc.

*
WFBL
SYRACUSE—EST. 1922

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1360 Kc. POWER: 5000 Watis,
d.; 1000 Watts, n. OWNED BY: Onondaga
Radio Broadcasting Corp. OPERATED BY:
Onondaga Radio Broadcasting Corp. BUSI-
NESS ADDRESS: Onondaga Hotel. PHONE:
2-1147. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Syracuse. TIME ON THE AIR:
Unlimited. NEWS SERVICE: International News.
TRANSCRIPTION SERVICE: World Broadcast-

ing System.

PERSONNEL
General Manager............. S. Woodworth
Vice-President............... Robert G. Soule
Commercial Manager. ..... Charles F. Phillips

POLICIES
Merchandising service includes dealer con-
tacts by mail and messenger; cooperation in
the preparation of display material for Iocal
use and the distribution of such material.

REPRESENTATIVE

Free & Pelers, Inc.

.
“VOICE OF CENTRAL NEW YORK”
SYRACUSE—EST. 1923

NATIONAL BROADCASTING CO. (BLUE)

FREQUENCY: 570 Kc. POWER: 1000 watts.
OWNED BY: Central New York Broadcasting
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: 224 Harrison St. PHONE: 3-0158.9—
0150. STUDIO ADDRESS: 224 Harrison St
TRANSMITTER LOCATION: Valley Drive.
TIME ON THE AIR: (Daily) 6:00 A.M. to 12:00
midnight. (Sunday) 8:00 A.M. to 12:00 mid-
night. NEWS SERVICE: United Press. MAIN.-
TAINS ARTISTS BUREAU. TRANSCRIPTION
SERVICE. Standard Radio.

PERSONNEL
President.................. Harry C. Wilder
Commercial Manager. .......... Chas. Denny
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SURVEYS - RESEARCH—-TESTS
— SALES RESULTS —
COMBINE TO PROVE THAT

WSYR

NOW LEADS IN

POPULARITY

AND

COVERAGE

IN THE RICH SYRACUSE AREA

UNDER SAME MANAGEMENT — WNBX, S"RINGFIELD, VT. — WITN, JAMESTOWN, N. Y.

Nationally recognized as the leader
in a nationally-recognized

“TEST” MARKET

Syracuse— a city of 221,785 population in which no single in-
dustrial or commercial interest holds dominant swayv . . . a city
with 56 scparate industries, sitnated in the heart of a thriving agricultural section.

Measured by per-capita income, by home ownership, by auto registrations,
residence phones or radio-cquipped homes, Syracuse presents an ideal pieture of
the average American community.

And by every check . . . by advertising volume and sales records ... by per-
sonal and telephone interviews . .. Syracusans are influenced most by one radio

station. That station is W I'BL—member of the basie Columbia network.
For complete data regarding Syracuse as a market . . . fora complele analysis

of WIBTL. coverage of that market . . . and for station rates and time available
. . . phone or write to

ONONDAGA RADIO BROADCASTING CORP.

Syracuse, New York
MEMBER BASIC NETWORK COLUMBIA BROADCASTING SYSTEM

National Representatives, Free & Peters, Inc.

110 Tast 42nd Street 180 North Michigan Avenue 403 New Center Bldg.
NEW YORK CITY CHICAGO DETROIT
111 Sutter Street Chamber of Commerce Bldg.
SAN FRANCISCO LOS ANGISLES
312
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Artists Bureau Head............. Fred Jeske
Chief Announcer............. Nick Stemmler
Station Manager... .. ....... Fred R. Ripley
Publicity Director.......... Woodbury Carter
Musical Director. ............... Victor Miller
Chief Engineer............ Armand Belle Isle
POLICIES
No liquor advertising—present only pro-

grams advertising beer and wine.
Merchandising department cooperating with
all national and local advertisers to exploit

programs,
REPRESENTATIVE

Paul Raymer Company

.
WSYU*™
SYRACUSE
NBC (BLUE)

FREQUENCY: 570 Kc. POWER: 1000 Watts.
OWNED BY: Central New York Broadcasting
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: Syracuse. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Operates on WSYR Time.

POLICIES
Station does not sell time.
* Operated by WSYR for exclusive use of
Syracuse University.

WHAZ

TROY—EST. 1922

FREQUENCY: 1300 Kc. POWER: 1000 watts.
OWNED BY: Rensselaer Polytechnic Institute.
OPERATED BY: Rensselaer Polytechnic Insti-
tute. BUSINESS ADDRESS: Troy. PHONE:
Troy 6810. STUDIO ADDRESS: Troy. TRANS-
MITTER LOCATION: Troy. TIME ON THE
AIR: 6:00 P.M. {o midnight (Monday only).

PERSONNEL
President............... Dr. W. O. Hotchkiss
Commercial Manager........ Miss M. Bounds
Chief Announcer.............. Bob Chalfant
Station Manager... . .......... W. J. Williams
Sales Manager...... . ......... W. C. Stoker
Publicity Director........... .. A. Olin Niles
Musical Director............ ... A. Olin Niles
Chief Engineer.................. H. D. Harris

POLICIES

Does not accept liquor or foreign language

accounts.
¢
L]
»

UTICA—EST. 1927
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1200 Kc. POWER: 250 Watts.
d.; 100 Watts, n. OWNED BY: WIBX, Inc.
OPERATED BY: Same. BUSINESS ADDRESS:
187 Genesee St. PHONE: 2-2101. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Schuyler St., Marcy. TIME ON THE AIR:

313

(daily) 6:00 A.M. to 1:00 A.M. (Sunday) 9:00
AM. to 1:.00 AM. NEWS SERVICE: United

Press. TRANSCRIPTION SERVICE: Standard
Radio.
PERSONNEL
President. ............. ...... Scott H. Bowen
Station Manager............. Dale Robertson
Commercial Manager. ... ....... A. W. Triggs
Chief Announcer................... Al Guild
Program Director. ... . ......... Elliott Stewart
Publicity Director............... Ken Thomas
Musical Director............ Walter Griswold
Chief Engineer................. David Foote
POLICIES

Liquor and foreign language accounis ac-
cepted subject to station approval.

Merchandising: Via letters to trade, dealer
contacts, window displays, theater lobby dis-
plays., personal contacts with retailers and
wholesalers, also letters to listeners.

REPRESENTATIVE
Craig & Hollingbery

.

“NEW YORK’S HEARTHSIDE"”

WHITE PLAINS—EST. 1932

FREQUENCY: 1210 Kc. POWER: 100 Watts.

OWNED BY: Westchester Broadcasting Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
Roger Smith Hotel. PHONE: White Plains
8353. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Same. TIME ON THE AIR:
Part Time Schedule. MAINTAINS ARTISTS'
BUREAU. NEWS SERVICE: Christian Science
Monitor. TRANSCRIPTION SERVICE: Langlois
& Wentworth, Inc.

PERSONNEL

President .................. . Frank A. Seliz
Station Manager ............... Selma Seitz
Commercial Manager ....... B. M. Middlefon
Artists’ Bureau Head .......... Selma Seltz
Chief Amnouncer ............... F. A. Seitz
Sales Manager ............ B. M. Middleton
Publicity Director ............. Frank A. Seitz
Musical Director ........... ...Randall Kaler

Chief Engineer ........ Harry C. Laubenstein
Program Supervisor ......... Millicent Tralle

POLICIES
No special program policies.
Merchandising: Classified surveys and busi-
ness lists furnished at cost. Circular or mail
tie-ins for sponsors and programs prepared
upon request, and produced at cost.

REPRESENTATIVES
Cox & Tanz (Philadelphia)
Northwest Radio Adv. Co. (Seattle)

*
“THE VOICE OF QUEENS COUNTY"
WOODSIDE—EST. 1926

FREQUENCY: 1500 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: L. L. Broad-
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WEBT
The SHOWMANSHIP

Station

of the nation*

o I

& & &

¥Ear-appealing, WBT serves a listening
audience larger than the city of Detroit. Dominant, WBT
has no single station competitor in serving the

population within 100 miles of Charlotte.

WBT, Charlotte, North Carolina. 50,000 watts. Owned and operated
by the Columbia Broadecasting System. Represented by RADIO SALES:

New York, Chicago, Detroit, Birmingham, l.os Angeles, San Francisco.
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casting Corp. OPERATED BY: L. I. Broad-
casting Corp. BUSINESS ADDRESS: 4I1-30
58th St. PHONE: NEwtown $-3300-1. STUDIO
ADDRESS: 41-30 58th St. TRANSMITTER LO-
CATION: Woodside. TIME ON THE AIR: Part
time schedule. TRANSCRIPTION SERVICE:
Lang-Worth Features.

PERSONNEL
President.................... W. H. Reuman
Commercial Manager........ Frank R. Clarke
Station Manager.............. W. H. Reuman
Advertising Manager. .. ... Walter H. Maier
Chief Announcer.................. Lou Cole
Sales Manager.............. Frank R. Clarke

NORTH CAROLINA

Population 3.492,000

Number of Families 702,640
Retail Sales $463.219,000

Publicity Director................. Edith Dick

Musical Director................ Edw. Feimer

Chief Engineer.................. Percy Mead
POLICIES

Station will not accept any liquor accounts.
Will accept foreign language accounts includ-
ing German, Polish, Hungarian, Czechoslovak-
ian, ltalion. Translation must be furnished in
advance for station approval. Recognized
patent medicines accepted if copy conforms
to station standards: all copy subject to ap-
proval of management.

Merchandising: Cooperate in any service
requested, free of charge.

Number of Radio Homes 389,750
Auto Registrations 504,517

WWNC

ASHEVILLE—EST. 1927
NBC (OPTIONAL RED OR BLUE)

FREQUENCY: 570 Kc. POWER: 1000 Watts.
OWNED BY: Asheville Citizen-Times Co., Inc.
OPERATED BY: Asheville Citizen-Times Co.,
Inc. BUSINESS ADDRESS: 815 Flatiron Bldg.
PHONE: 850. STUDIO ADDRESS: BSame.
TRANSMITTER LOCATION: Asheville. TIME
ON THE AIR: Unlimited (actual, 7:30 A.M. to
1:00 A.M.) NEWSPAPER AFFILIATION: Ashe-
ville Citizen-Times. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: NBC The-
saurus, Standard Radio.

PERSONNEL

President ..................... Don S. Elias
Commercial Manager ...... Jamie W. Mclver
Program Director .......... Ezra A. Mclntosh
Production Manager ..... Robert W. Bingham
Chief Engineer ............... Cecil Hoskins

REPRESENTATIVE

Sear and Ayer
.
“THE SHOWMANSHIP STATION OF
THE NATION”

CHARLOTTE—EST. 1921
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1080 Kc. POWER: 50.000
Watts. OWNED BY: Columbia Broadcasting
System. Inc. OPERATED BY: Columbia Broad-
casting System, Inc. BUSINESS ADDRESS:
Wilder Bldg. PHONE: 3.7107. STUDIO AD-

DRESS: Wilder Bldg. TRANSMITTER LOCA-
TION: 10 miles south of Charlotte. TIME ON
THE AIR: 6:00 A.M. to 2:00 A.M. (daily); 10:00
A.M. to 2:00 A.M. Sunday). NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
Associated Music Service.

PERSONNEL
President..................... Wm. S. Paley
Station Manager.......... Wm. A. Schudt, Jr.
Artists’ Bureau.................. CBS. N. Y.
Program Director........... C. H. Crutchfield
Chief Announcer........... C. H. Crutchfield
Publicity Director.................. S. Tustice
Musical Director............. John McAllister
Chief Engineer................ ]. 1. Beloungy

POLICIES
All policies of CBS, Inc., apply.
REPRESENTATIVE
Radio Sales
.

WSO0C

CHARLOTTE—EST. 1933
NATIONAL BROADCASTING CO.
(Red and Blue)

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Radio Station
WSOC, Inc. OPERATED BY: Radio Station
WSOC, Inc. BUSINESS ADDRESS: Mecklen-
burg Hotel. PHONE: 7139, 7130, 6655. STUDIO
ADDRESS: Mecklenburg Hotel. TRANSMITTER
LOCATION: Mecklenburg Hotel. TIME ON
THE AIR: 7:00 A.M. to midnight (daily); 9:00
A.M. to midnight (Sunday). NEWS SERVICE:
Transradio Press. TRANSCRIPTION SERVICE:
NBC Thesaurus.
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PERSONNEL

President........................ E. I. Gluck
Commercial Manager............ W. C. Irwin
Chief Announcer............. Chas. G. Hicks
Sales Promotion Manager

(Adv. and Publ)..... . .. . .. Paul W. Norris
Station Manager. ......... .. ..... E. ]. Gluck
Musical Director.. ... ... ... ... ... Boe Norris
Chiet Engineer................. L. L. Caudle

POLICIES

Liquor and foreign language accounts not
accepted.

Build-up Announcements calling attention to
start of new programs—no charge. Dealer
Contacts—personal calls on local dealers to
familiarize them with the planned campaign
and to enlist their help—no charge. Dealer
Mailings — usually used in conjunction with
Dealer Contacts, mailings going to out-of-town
dealers—postage is chargeable to client, no
other charge. Wholesaler Contacts and Mail-
ings-——same as Dealer Contacts and Deadler
Mailing to wholesale dealer. Publicity—Re-
lease of publicity stories throughout run of
program on WSOC News Programs. Limited
amount of newspaper publicity due to anti-
radio attitude of Charlotte dailies. Program
Listings in Charlotte Observer and Charlotte
News (Sunday editions) and in Mecklenburg
Times (weekly). Publicity releases in Meck-
lenburg Times only (circulation approximately
3.000). No charge.

Surveys: Sales or Distribution—contacts with

e ALWAYS
“ A GOOD
_l' HOW'!
GREENSBORO
mBIG NORTH Ne
CARULINA
George P Hollmuhery

ompany
Nat'l Reps

ASK
EDNEY RIDGE

WB|G, GREENSBORO, N. C.

“COLD FACTS”!
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retail and wholesale dealers to determine
comparalive sales, rate of increase, etc.—no
charge. Coincidental Telephone—phone con-
tacts with listeners selected at random from
telephone directory to determine comparative
listening audience, listener reactions, etc. No
charge if made by Merchandising Dept., regu-
lar rate if made by local branch Ross-Federal.

Direct Audience Merchandising: Window,
Counter and Store Displays—WSOC Merchan-
dising Dept. usually works with client’s local
representative on this, but can haq&le inde-
pendently. No charge if displays are furnished
by client. Displays placed oulside Charlotte
city limits subject to travel of 5S¢ per mile.
Theater Tie-in — WSOC maintains exchange
service with all firstrun Charlotie theaters for
trailers and special promotions on pictures
starring NBC radio personalities. No charge.

Special Promotions—at the request of client,
WSOC will submit specialized promotion cam-
paign for their product. Merchandising Dept.
is equipped to carry out any type of campaign
mapped out by client.

REPRESENTATIVE
Sears & Ayer

WDNC

“FRIENDLY VOICE OF INDUSTRY
AND EDUCATION"
DURHAM—EST. 1934
COLUMBIA BROADCASTING SYSTEM
FREQUENCY: 1500 Kc. POWER: 100 Watts.
OWNED BY: Herald-Sun Papers. OPERATED
BY: Herald-Sun Papers. BUSINESS ADDRESS:
Washington Duke Hotel. PHONE: ]-1001.
STUDIO ADDRESS: Washington Duke Hotel.
TRANSMITTER LOCATION: Washington Duke
Hotel. TIME ON THE AIR: 7:00 A.M. to 12:30
A.M. (daily): 9:00 A.M. to 12:30 A.M. (Sunday):
NEWSPAPER AFFILIATION Herald-Sun papers.
NEWS SERVICE: Associated Press (non-Com-

mercial). TRANSCRIPTION SERVICE: Stand-
ard Radio.
PERSONNEL
President. .. ...... ... .. ... ... . C. C. Council
Station Manager....... .. .... ]. F. Jarman, Jr.
Commercial Manager. ... .. .. M, F. Murdaugh
Advertising Manager. . ... ... J. F. Jarman, Jr.
Chief Announcer................ Lee Vickers
Sales Manager....... . .. Woody Woodhouse
Publicity Director. .. ... ... ... ... .. Lee Vickers
Musical Director.................. Tom Loeb
Chief Engineer................. R. A. Dalion
POLICIES

Station places discretionary restrictions on
all copy. programs, etc., to assure their being
in good taste and for the general interest of
the public.

Maintains a weekly publicity release which
cooperates thoroughly with all local adver-
tisers in merchandising their programs and
products. The publicity release has a mailing
list of approximately 300 recipients.

REPRESENTATIVE
E. Xatz Special. Adv. Agency
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WBIG

“WE BELIEVE IN GREENSBORO™
GREENSBORO—EST. 1926

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1440 Kc. POWER: 1000 Watts.
OWNED BY: North Carolina Broadcasting Co.
OPERATED BY: North Carolina Broadcasting
Co. BUSINESS ADDRESS: O. Henry Hotel.
PHONE: 6125-6. STUDIO ADDRESS. O. Henry
Hotel. TRANSMITTER LOCATION: Jefferson
Standard Bldg. TIME ON THE AIR: 6:30 A.M.
to 12 midnightt NEWS SERVICE: Transradio
Press. MAINTAINS ARTISTS' BUREAU. TRAN-
SCRIPTION SERVICES: World Broadcasting
System, Lang-Worth Program Features, NAB
Transcription Service.

PERSONNEL
Station Manager............ ... Edney Ridge
Commercial Manager........... Edney Ridge
Advertising Manager............ J. T. Causey
Artists’ Bureau Head............ Ernie Smith
Chief Announcer................ Ernie Smith
Sales Manager....... ...... ... Edney Ridge
Publicity Director. .Virginia Wilson McKinney
Musical Director............ .... Fay Kenyon
Chief Engineer.......... ... .. .. Earl Allison
POLICIES

No liquor or wines advertised. As less than
one-fourth of one per cent of the population
in our area is foreign-born, foreign langquage
programs are not accepted.

Does not permit: Exalting gangsters, crimi-
nals and racketeers; Disrespect for either
parental or other proper authority: Cruelty.
greed and selfishness as worthy motivations:
Programs that arouse harmful nervous reac-
tions in the child; Conceil, smugness or an
unwarranted sense of superiority over others
less fortunate may not be presented as laud-
able; Recklessness and abandon must not be
falsely identified with a hedlthy spirit of
adventure; Unfair exploitation of others for
personal gain must not be made praiseworthy;
Dishonesty and deceit are not to be made
appealing or attracitve to the child.

Will permit no broadcasting of any product
which describes graphically or repellently any
internal bodily functions, symptomatic results
of internal disturbances. or matters which are
generally not considered acceptable topics in
social groups. This policy specifically excludes
the discussion of depilatories, deodorants, and
other broadcasting which by its nature pre-
sents questions of good taste in connection
with radio listening.

Commercial Announcements: In the interest
of the audience and advertisers. sets the fol-
lowing maximum allowances for commercial
announcements: A maximum of ten per cent
of the total broadcasting period may be de-
voted to the sponsor’s commercial announce-
ments, including contests and offers, on pro-
grams broadcast after six o‘clock p.m.; A
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single exception of the ten per cent ratio will
be made on quarter-hour programs, on which
an additional allowance for forty seconds will
be made: Daytime programs., before six
o’clock, will be allowed a maximum of fifteen
per cent of the total period for commercial
announcements, with an additional forty sec-
onds for quarter-hour programs.

Geared to render national advertisers, either
for network or spot programs, complete mer-
chandising service if requested. A department
is available to render the following services:
contact distributors and jobbers, contact retail
outleis, furnish letters to trade, arrange win-
dow displays and check placements, place
counter cards, arrange to furnish salesmen’s
route lists, furnish market surveys and render
accounts any reasonable service other than
actual selling.

Station frequently uses newspaper advertis-
ing, display cards, letters, programs, on
national, net and spot accounts, and have a
number of four by six feet picture frames.
containing Columbia and local stars that are
constantly being placed in the more importani
spots in the area to advertise artists on WBIG
programs. Station has a mailing list of drug,
grocery, department stores and automotive
lines, which regularly receive the Wheel ol
Commerce, house organ, issued frequently, as
a merchandising aid. Cooperating in its area
with from fiften to eighteen weekly and semi-
weekly newspapers.

REPRESENTATIVE
Craig & Hollingbery. Inc.

*
WMFR
HIGH POINT—EST. 1936

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Radio Station WMFR, Inc. OPER-
ATED BY: Radio Station WMFR, Inc. BUSI-
NESS ADDRESS: 1562 S. Main St. PHONE:
4593. STUDIO ADDRESS: 1562 S. Main St.
TRANSMITTER LOCATION: 15612 S. Main St
TIME ON THE AIR: 6:30 A.M. until local sun-

set. MAINTAINS ARTISTS’ BUREAU. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICE: NAB Library.

PERSONNEL
President................. Wayne M. Nelson
Commercial Manager............. E. Z. Jones
Station Manager.......... Wayne M. Nelson
Sales Manager.................. E. Z. Jones

" Chief Engineer.................... E. ]. Day

POLICIES

Liquor advertising not accepted. Beer ac-
counts accepted.

Commercial service department adequately
meets demands as occasion calls for.
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WFTC

“"WORLD'S FOREMOST TOBACCO CENTRE"”

KINSTON—EST. 1937

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Jonas Weiland.
OPERATED BY: Jonas Weiland. BUSINESS
ADDRESS: Kinston. PHONE: 1200-1342. STU-
DIO ADDRESS: Kinston. TRANSMITTER LO-
CATION: Kinston. TIME ON THE AIR: (daily)
6:30 A.M. to 10:00 P.M.: (Sundays) 8:00 A.M.
to 10:00 P.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICES: Standard Radio,

Lang-Worth.
PERSONNEL
President..... ... ............ Jonas Weiland
Commercial Manager........ .. Jornas Weiland
Advertising Manager............. C. Morgan
Chief Announcer.............. Frank Harden
Publicity Director............... Bob Wasdon
Musical Director. .............. Jimmy Barber
Chief Engineer............ ... Harry Layman
POLICIES

No stated special policies.

.

“WE PROTECT THE FAMILY”
RALEIGH—EST. 1922
NATIONAL BROADCASTING COMPANY
FREQUENCY: 680 Kc. POWER: 5000 Watts.
OWNED BY: WPTF Radio Co. OPERATED BY:
WPTF Radioc Co. BUSINESS ADDRESS: 324
Fayetteville. PHONE: 3007-8-S. STUDIO AD-
DRESS: 324 Fayetteville. TRANSMITTER LO-
CATION: Cary. TIME ON THE AIR: 6:30 A.M.
to 11:00 P.M. NEWS SERVICES: United Press,
Transradio Press. TRANSCRIPTION SERV-
ICES: NBC Thesaurus, NAB Library, Lang-

Worth.

PERSONNEL
President................ J. R. Weatherspoon
Station Manager........... Richard H. Mason
Sales Manager........... John H. Field., Jr.
Publicity Director................. J. B. Clark
Chiet Engineer................ Henry Hulick

POLICIES

Liquor advertising not accepted. Foreign
language accounts not accepted.

Merchandising includes: Direct mail, per-
sonal calls, studio display., and window.

REPRESENTATIVE

Free & Peters, Inc.

.

“VOICE OF EASTERN CAROLINA™

ROCKY MOUNT—EST. 1933
FREQUENCY: 1420 Kc. POWER: 250 Watts.
d.; 100 Watts, n. OWNED BY: W. Avera
Wynne. OPERATED BY: W. Avera Wynne.
BUSINESS ADDRESS: Rocky Mount. PHONE:
1420. STUDIO ADDRESS: Rocky Mount.
TRANSMITTER LOCATION: Rocky Mount.

TIME ON THE AIR: 6:45 A.M. to 8:00 P.M.
TRANSCRIPTION SERVICES: NBC Thesaurus,
Standard Radio, NAB Library.

PERSONNEL
Station Manager.......... W. Avera Wynne
Commercial Manager. . ......... B. W. Frank
Advertising Manager.. . ..... Bernard Proctor
Musical Director.............. Don O’Connor

POLICIES

No liquor accounts accepted.

.
WILMINGTON—EST. 1935
FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: R. A. Dunlea. OPERATED BY:
R. A. Dunlea. BUSINESS ADDRESS: 320 N.
Front St. PHONE: 3. STUDIO ADDRESS: 320
N. Front St. TRANSMITTER LOCATION: 320
N. Front St. TIME ON THE AIR: 7:00 A.M. to
7:00 P.M. NEWS SERVICES: Transradio Press,
Christian Science Monitor. TRANSCRIPTION

SERVICE: NBC Thesaurus.

PERSONNEL
President. ..................... R. A. Dunlea
Commercial Manager......... S. Sternberger
Chief Announcer................. H. W. Lee
Station Manager............... R. A. Dunlea
Musical Director. . ................ H. W. Lee
Chief Engineer. .. .................. R. Plank
POLICIES
No liquor advertising accepted.
REPRESENTATIVE

]. 1. Devine & Associates

.
"WORLD'S GREATEST TOBACCO MARKET"”

WILSON—EST. 1937

FREQUENCY: 1310 Kc. POWER 100 Waits.

OWNED BY: H, W. Wilson and Ben Farmer.
OPERATED BY: H. W. Wilson and Ben Farmer.
BUSINESS ADDRESS: 115 W. Nash St
PHONE: 2188. STUDIO ADDRESS: 115 W.
Nash St. TRANSMITTER LOCATION: two
miles south of Wilson on highway No. 301.
TIME ON THE AIR: 7:00 A.M. to local sunset
{(EST). NEWS SERVICE: United Press and local
news. TRANSCRIPTION SERVICES: C. P. Mac-
Gregor and Standard Radio.

PERSONNEL
Station Manager.............. H. W. Wilson
Commercial Manager...... Allen Wanamaker
Advertising Manager. ... .. Allen Wanamaker
Chief Announcer.............. Bill Steadman
Publicity Director.............. Bill Steadman
Musical Director............. Miss Clyde Lee
Chief Engineer.................. Ben Farmer
POLICIES

No liquor advertising is accepted. No drugs
that are not recommended by resident physi-
cian and no foreign language account nor
any communistic speech or radical speakers
that are not strictly in keeping with the Admin.
istration and good government.
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Frequent novelty stunt advertising and di-
rect mail advertising and window cards are
used in connection with the sponsors cam-
paign to help merchandise his product.

REPRESENTATIVE
Bryant, Griffith & Brunson, Inc.

*
WAIR
WINSTON-SALEM—EST. 1937

FREQUENCY: 1250 Kc. POWER: 250 Watts.
OWNED BY: C. G. Hill, George D. Baker, and
S. H. Baker. OPERATED BY: C. G. Hill, George
D. Walter, and S. H. Walker. BUSINESS
ADDRESS: Robert E. Lee Hotel. PHONE:
21133-4. STUDIO ADDRESS: Robert E. Lee
Hotel. TRANSMITTER LOCATION: Reynolds
Park. TIME ON THE AIR: 6:00 A.M. to local
sunset. MAINTAINS ARTISTS' BUREAU. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICES: NBC Thesaurus, World Broadcast-
ing System, NAB Library.

PERSONNEL
Station Manager.......... George D. Walker
Commercial Manager. ............. C. G. Hill
Artists’ Bureau Head...... ... Charles Keaton
Chief Announcer............ Donald Gardiner
Publicity Director.............. H. 1. Moseley
Musical Director............. Charles Keaton
Chief Engineer................ E. F. Downey
POLICIES

Accepts beer advertising. Does not accept
foreign language programs.

Station maintains a merchandising depart-
ment which is equipped with duplicating ma-
chines and all necessary equipment to offer
direct mail tie-ins. The station also maintains

NORTH DAKOTA

Population 706,000

Number of Families 149,890
Retail Sales $150.208.000

a complete photographic depariment equipped
with Leica and Graflex cameras for obtaining
pictures ol artists and shows.

Also publishes a news sheet twice each
month giving complete information on new
business., outstanding shows and articles of
general interest to broadcasters and clients.

REPRESENTATIVE

Bryant, Griffith & Brunson

.
WINSTON-SALEM—EST. 1930
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1310 Kc. POWER: 100 Watts.

OWNED BY: Piedmont Pub. Co. OPERATED

BY: Piedmont Pub. Co. BUSINESS ADDRESS:

416-420 N. Marshall St. PHONE: 4141. TRANS-

MITTER LOCATION: 416-420 N. Marshall St.

TIME ON THE AIR: 7:00 AM. to midnight

(daily; 8:30 A.M. to midnight (Sunday). NEWS-

PAPER AFFILIATIONS: Winston-Salem Jour-

nal, Twin City Sentinel. TRANSCRIPTION

SERVICES: Standard Radio and Lang-Worth.

PERSONNEL
Station Manager................ N. L. O'Neil
Chief Announcer................. John Miller
Sales Manager.................. N. L. O’'Neil
Publicity Director. ... ........... R. L. Burgin
Musical Director................. E. C. Tuttle
Chiet Engineer. .................... D. I. Lee
POLICIES

Does not handle liquor advertising,

General merchandising service available:;
surveys of sales of clients’ products and com-
petitors’ are made from time to time.

REPRESENTATIVE
Kelley-Smith Company

Number of Radio Homes 113,090
Auto Registrations 167,241

KFYR

“THE REGIONAL STATION WITH
CLEARED CHANNEL COVERAGE"
BISMARCK—EST. 1925
NATIONAL BROADCASTING COMPANY

FREQUENCY: 550 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: Meyer Broad-
casting Co. BUSINESS ADDRESS: 320 Broad-
way. PHONE: 19. STUDIO ADDRESS: 320
Broadway. TRANSMITTER LOCATION: Meno-

319

ken Township. TIME ON THE AIR: (Daily)
7:00 AM. to 12:00 midnight; (Sundays) 8:00
AM. to 12:00 midnightt NEWS SERVICES:
Transradio Press: Bismarck Tribune. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President........................ P. J. Meyer
Commercial Manager. . ...... F. E. Fitzsimonds
Chief Announcer................ R. E. Burris
Station Manager............ F. E. Fitzsimonds
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Musical Director.............. ... R. E. Burris
Chief Engineer. .. ................ Ivar Nelson

POLICIES

Hard liquor not accepted. Foreign language
accounts accepted when accompanied by Eng-
lish interpretation. Medicinal advertising ac-
cepted on restricted basis.

Personal calls and mailing lists. Merchan-
dising assistance depends on size of contract.

REPRESENTATIVE

Gene Furqason & Co.

KDLR

DEVILS LAKE RADIO"

DEVILS LAKE-—EST. 1925
DAKOTA BROAD'CASTING SYSTEM
FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: KDLR, Inc. OPERATED BY: KD'LR,
Inc. BUSINESS ADDRESS: 1025-3rd St. PHONE:
1090. STUDIO ADDRESS: 1025-3rd St. TRANS-
MITTER LOCATION: East end 4th St. City
limits. TIME ON THE AIR: 6:30 A.M. fo 8:30
P.M. TRANSCRIPTION SERVICE: C. P. Mac-

Gregor.

PERSONNEL
President......................... Bert Wick
Commercial Manager.............. Bert Wick
Chief Announcer................ Merle Bjorn
Station Manager.. .. .......... ... Bert Wick
Musical Director. .. ........ ... Kermit Myhre
Chief Engineer........... .... Richard Moritz

POLICIES

No hard liquor accounts accepted.
Merchandising includes special theater ex-
ploitation trailers.

REPRESENTATIVE

Cox and Tanz, Inc.

WDAY

“OLDEST BROADCASTING STATION
IN THE NORTHWEST"
FARGO—EST. 1922

NATIONAL BROADCASTING COMPANY

FREQUENCY: 940 Kc. POWER: 5000 Watts,

d.; 1000 Watts, n. OWNED BY: WDAY, Inc.
OPERATED BY: WDAY, Inc. BUSINESS AL-
DRESS: 118 Broadway. PHONE: 6800. STUDIO
ADDRESS: 118 Broadway. TRANSMITTER LO-
CATION: Near West Fargo. TIME ON THE
AIR: 6:00 A.M. to 12:00 midnight. MAINTAINS
ARTISTS’ BUREAU. NEWSPAPER AFFILIA-
TIONS: Fargo Forum. NEWS SERVICES: Radio
News Ass.; United Press, Fargo Forum. TRAN-
SCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
Presidenmt. ................. . .. E. C. Reincke
Commercial Manager. ............. B. ]J. Lavin
Station Manager.... ... ..... .. E. C. Reineke
Chief Announcer.............. Ken Kennedy
Artists’ Bureau Head......... .. Ken Kennedy
Publicity Director. ... .......... David Henley
Chief Engineer......... ....... Julius Hetland

JAMESTOWN

LISTEN BOYS:

BUT . ..

THE BIGGEST LITTLE BUY IN RADIO

KRMC

KRMC may not be the biggest broadcasting station in the world . . .

IT DOES A BIG TIME JOB!

’ By its unique merchandising plan and its special cvent broadcasting it
holds the biggest lictle audience in the country. [
‘ Write to us and let us tell yon our story. ‘

1 Owned by |

ROBERTS-MacNAB CO.
JAMESTOWN, NORTH DAKOTA i

Member North Cenfral Broadcasting System.

THE BIGGEST LITTLE BUY IN RADIO

NORTH DAKOTA
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POLICIES

Accept no hard liquor advertising.
Usual merchandising assistance and
cperation with sales crews.

REPRESENTATIVE

Free and Peters, Inc.

*
KFJM
GRAND FORKS

FREQUENCY: 1410 Kc. POWER: 1000 Watts,
d.; 500 Watts, n. OWNED BY: University of
N. D. OPERATED BY: University of N. D.
BUSINESS ADI'RESS: 1st Nat’l Bank Bldg.
PHONE: 1200. STUDIO ADDRESS: lst Natl
Bank Bldg. TRANSMITTER LOCATION: Uni-
versity of N. D. TIME ON THE AIR: 7:00 A.M.
to 9:00 P.M. NEWS SERVICE: Transradio

Press.
PERSONNEL

Station Manager......... Dalton Le Masurier
Sales Manager. . ............... E. O. Hanson
Chiet Engineer........ .. ...... Elwin O’Brien
Program Director.............. Helen LaVelle

POLICIES
Accepts foreign language programs. Accept
beer and wine accounts but do not accept
liguor or proprietary adveriising.
Local sales statf available for surveys. local

co-

dealer contacts. No reasonable requests
turned down.
REPRESENTATIVE

Joseph Hershey McGillvra

*

“IF IT HAPPENS IN JAMESTOWN
KRMC BROADCASTS IT"
JAMESTOWN--EST. 1937
NORTH CENTRAL BROADCASTING SYSTEM

FREQUENCY: 1370 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Roberts-Mac-
Nab Co. OPERATED BY: Van Cronkhite As-
sociates, Chicago, & New York. BUSINESS
ADDRESS: Gladstone Hotel. PHONE: 100-358.
STUDIO ADDRESS: Gladsione Hotel. TRANS-
MITTER LOCATION: South of city. TIME ON
THE AIR: 6:00 A.M. to 10:00 P.M. NEWS
SERVICE: Radio News Association; Statsman
County Record. MAINTAINS ARTISTS' BU-

REAU. TRANSCRIPTION SERVICE: World
Broadcasting System.
PERSONNEL
President. .. .................. A. J. Breitbach
Stafion Manager................ Roy H. Brant
Artists” Bureau Head. ... .. Mrs. Lunetta Wiest
Chief Announcer.............. Arvid Johnson
Publicity Director............... Roy H. Brant
Chief Engineer................. Don Holaday
POLICIES

Only beer and light wine. Foreign language
accepted subject to time arrangement.
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Merchandising provides window displays.
limited billboard space and tie-ups with
Jamestown Daily Sun and in county weeklies.

.
MANDAN—EST. 1925

FREQUENCY: 1240 Kc. POWER: 250 Watts.
OWNED BY: Mandan Radio Association. OP-
ERATED BY: Mandan Radio Association. BUSI-
NESS ADDRESS: Kennelly Furniture Co. Bldg.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Mandan. TIME ON THE AIR: Shares
Timz with KLPM., TRANSCRIPTION SERVICE:
C. P. MacGregor.

PERSONNEL
President ... .................. H. C. Schulte
Secretary ............... Charles Toman, Jr.
Manager .............. .. ... Jchn Kennelly

.

“"VOICE OF MAGIC CITY"”
MINOT—EST. 1929
FREQUENCY: 1360 Kc. POWER: 1000 watts,
d.; 500 Watts, n. OWNED BY: John B. Colley.
OPERATED BY: Same. BUSINESS ADDRESS:
118 8. Main. PHONE: 1267-8. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
S. E. Minot. TIME ON THE AIR: 6:30 A.M.
to 10:30 P.M. NEWS SERVICE: Transradio
Press. TRANSCRIPTION SERVICES: World

Broadcasling System, C. P. MacGregor.

PERSONNEL

President.................... John B. Cooley

Commercial Manager.......... E. H. Cooley

Chietf Announcer................. ]. A. Solga

Station Manager..... . ... Richard ]. Schmidt

Publicity Director......... Helen M. Burnstad

Chiet Engineer................. C. W. Baker
POLICIES

Does not accept liquor advertising other
than beer. Accepts foreign language pro-
grams in the Scandinavian tongue.

REPRESENTATIVES

Sears & Ayer
Transamerican Broadcasting & Television
Corp.

.
VALLEY CITY—EST. 1936

FREQUENCY: 1500 Kc. POWER: 250 Watts.
d.: 100 Watls, n. OWNED BY: KOVC, Inc.
OPERATED BY: KOVC, Inc. BUSINESS AD-
DRESS: Hotel Rudolf. PHONE: 408: STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Valley City. TIME ON THE AIR: Full Time.
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: Standard Radio.

PERSONNEL
Station Director .......... Mark C. Crandall
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OHID

Retail Sales $1,956,941,000

Population 6,733,000
Number of Families 1,716,900 Number of Radio Homes 1,581,700

Auto Registrations 1,777,048

WADC

“WHERE AKRONITES DIAL
CONSTANTLY"
AKRON—EST. 1925
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1320 Kc. POWER: 5000 Wat:s,
d.; 1000 Watis, n. OWNED BY: Allen T. Sim-
mons. OPERATED BY: Same. BUSINESS AD-
DRESS: Akron. PHONE: Hemlock 5151-2-3.
STUDIO ADDRESS: Akron & Canton. TRANS-
MITTER LOCATION: Talmadge. TIME ON THE
AIR: 7:00 A.M. to 1:00 A M. NEWS SERVICE:

Transradio Press. MAINTAINS ARTISTS’
BUREAU. TRANSCRIPTION SERVICE: Asso-
ciated Library.
PERSONNEL

Station Manager .......... Allen T. Simmons
Commercial Manager .. ........ E. A. Marchal
Artists’ Bureau Head ........ H. L. Hageman
Chief Announcer .............. R. B. Wilson
Sales Manager .................. F. C. Bock
Chief Engineer ............. John Aitkenhead

POLICIES
Must conform to State and Federal Com-
municafion Commission regulaiions.
Merchandising: Contacting retail outlets.
Handling and mailing letters. Distribuiing
window and counter displays.
.
“THE VOICE OF AKRON"
AKRON-—-EST.1932

FREQUENCY: 1210 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: WIW, Inc.
OPERATED BY: WJW, Inc. BUSINESS AD-
DRESS:41 S. High St. PHONE: Jefierson 6111.
STUDIO ADDRESS 4! S. High Si. TRANSMIT-
TER LOCATION: 41 S. High St. TIME ON THE
AIR: 8:00 A.M. to 11:00 P.M. NEWS SERVICES:
Local News and Christian Science Moaitor.
MAINTAINS ARTISTS’ BUREAU: TRANSCRIP-
TION SERVICES: World Broadcasting Sysfem.

PERSONNEL
President. .................. John F. Weimer
Advertising Manager........ S. W. Townsend
Artists” Bureau Head........ .. A. W. Graham
Chief Announcer................ Len Taylor
Station Manager............ S. W. Townsend
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Sales Manager. ............. S. W. Townsend

Publicity Director.............. A. W. Graham

Musical Director.............. A. W. Graham

Chief Engineer............... Gerald Roberts
POLICIES

No stated special policies.
Station “Plugs” and Newspaper Tie-in on
commercial accounts. Rebroadcast programs of

WICA

“"WELCOME, INDUSTRY, COMMERCE,
AND AGRICULTURE"

ASHTABULA—EST. 1937

FREQUENCY: 940 Kc. POWER: 250 Watts.
OWNED BY: C. A. Rowley. OPERATED BY:
Same. BUSINESS ADDRESS: 221 Center St.
PHONE: 1211-1311. STUDIO ADDRESS: Shel-
den Remick Bldg. TRANSMITTER LOCATION:
Jeiferson Road. TIME ON THE AIR: Local
sunrise to sunset. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: NBC The-
saurus and Standard Radio.

PERSONNEL

.................... C. A. Rowley
.......... R. C. Marvin

President
Commercial Manager
Advertising Manager .
Artists” Bureau Head ......... Gerald O’Brien
Chief Announcer ........... Walter Walrath
Station Manager .............. R. B. Rowley
Musical Director ............. Harold Leaman
Chief Engineer ............. George Gautiney

POLICIES

No intoxicating liquor advertising accepted.

REPRESENTATIVE

Howard Wilson Company

¢
“"VOICE OF STARK COUNTY"

CANTON—EST. 1925

FREQUENCY: 1200 Kc. POWER: 100 Watts.
(Consiruction Permit for 250 Watts, daytime).
OWNED BY: Edward P. Graham. OPERATED
BY: Edward P. Graham. BUSINESS ADDRESS:
318 Tuscarawa Si., West. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Canion.
TIME ON THE AIR: Daily, 8:00 A.M. to 9:30
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P.M.; Sunday. 12:00 noon to 3:00 P.M. and

6:00 P.M. to 9:00 P.M. TRANSCRIPTION
SERVICE: NBC Thesaurus, World Broadcast-
ing System.
PERSONNEL

General Manager. .. ............ S. A. Spilker
Commercial Manager........... Ralph Bruce
Chief Announcer. .............. Wade Barnes
Chief Engineer. . ... ...... .. .. Kenneth Sliker

*
WCKY
CINCINNATI—EST. 1929

NBC—MUTUAL-WLW LINE

FREQUENCY: 1490 Kc. POWER: 10,000
Watts. OWNED BY: L. B. Wilson, Inc. OPER-
ATED BY: L. B. Wilson, Inc. BUSINESS AD.
DRESS: 6th & Madison, Covingion. Ky. Nether-
land Plaza Hotel, Cincinnati. PHONE: Hem-
lock 7655. STUDIO ADDRESS: Netherland
Plaza Hotel, Cincinnati, 6th & Madison, Cov-
ington, Ky. TRANSMITTER LOCATION: Near
Crescent Springs. TIME ON THE AIR: (Daily)
6:30 A.M. to 1:00 AM.;: (Sunday) 8:00 A.M.
to 1:00 AM. NEWS SERVICES: Transradio
Press, International News Service & Universal

Service. TRANSCRIPTION SERVICE: World
Broadcasting System: NBC Thesaurus; NAB
Library.

PERSONNEL
President...................... L. B. Wilson
Commercial Manager. ..Lloyd George Venard
Advertising Manager. . ....... ... L. B. Wilson
Chief Announcer.............. Lee Goldsmith
Stafion Manager. .. .............. L. B. Wilson
Sales Manager......... Lloyd George Venard
Publicity Director......... ... Elmer Dressman
Musical Director................ Mabel Fields
Chiet Engineer.............. C. H. Topmiller

POLICIES

Beer and wine accepted. No hard liquor
accounts. All medicinal copy must be okayed
by continuity department.

Merchandising service with 26 or more pro-
grams includes sales meetings with manufac-
turers’ salesmen or distributors; meeting with
jobber salesmen: personal calls on buyers for
wholesalers and chains; plus key retailers;
route lists furnished for drug and food retail-
ers; leller or postcards to retailers, plus letter
follow up to wholesalers enclosing sample
of retail literature; window siripping in Great-
er Cincinnati, Hamilton and Middletown: plac-
ing displays in Greafer Cincinnati, Hamilton
& Middletown; checking of product sales be-
fore and during campaign; publicity service
for program including bulletins and news re-
leases to more than 100 weekly and daily
papers in WCKY’s primary area: program
mention on sireet car cards in Greater Cin-
cinnati, Hamilton and Middletown and North.
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ern Kentucky. Amount and type if merchan-
dise service dependent upon type of confract.
type of product and sales problem in WCKY's
primary ared.

REPRESENTATIVE

Free & Peters, Inc.

*
“CINCINNATI NEWS STATION"
CINCINNATI—EST. 1922

FREQUENCY: 1200 Kc. POWER: 250 Walts,
d.: 100 Watts, n. OWNED BY: Scripps How-
ard Radio. Inc. OPERATED BY: Scripps How-
ard Radio. Inc. BUSINESS ADDRESS: Keith
Bldg. PHONE: Main 3314-5-6-7. STUDIO AD-
DRESS: Keith Bldg. TRANSMITTER LOCATION:
Daylight Bldg. TIME ON THE AIR: 6:00 A.M.
to 12:00 midnightt NEWSPAPER AFFILIA-
TIONS: Scripps Howard Newspapers, Cincin-
nati Post. NEWS SERVICE: United Press.
MAINTAINS ARTISTS’ BUREAU. TRANSCRIP-
TION SERVICES: Standard Radio, Associated

Music.

PERSONNEL
President...................... Jack Howard
Vice Presidenf............... J. C. Hanrahan
Advertising Manager. ......... .. George Hart
Artists’ Bureau Head.......... Andre Carlon
Chiet Announcer............... Ken Beghold
Publicity Director............ Walter Corning
Musical Director. .............. John P. Smith
Chief Engineer. ... ............... Glen Davis

POLICIES

Accounts accepted within state laws and
station civic policies.

through
billboard

Merchandising and exploifation
window displays, theater trailers.
signs and newspaper ads.

*
WKRC
CINCINNATI—EST. 1923

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 550 Kc. POWER: 5000 Watts,
d.; 1000 Watits, n. OWNED BY: Columbia
Broadcasting System. OPERATED BY: Colum-
bia Broadcasting System. BUSINESS AD-
DRESS: Hotel Alms, Locust & Victory Park-
way. PHONE: Woodburn 0550. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Cincinnati. TIME ON THE AIR: 7:00 A.M.
to 1:00 A.M. (12:00 midnight while New York
is on Daylight Saving Time). NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
Associated Music.

PERSONNEL

General Manager .......... John McCormick
Commercial Manager ..William ]. Williamson
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 There’s nothing staged about this photograph of an. average.
“food store . . . but it serves to illustrate two 1mportmt factors
“in the sale of consumer merchandise. -

OHE dealers give WLW-advertzsed products preferentlal dzsplay

. and . ..
TWU..

WLW’s cultivation of “Dealer Support” for its advemsem is
paying deﬁmte advemsing dividends.

. We believe that dealer support is still vxtal to
the success of any advertising campaign . . ._aftet all, most
produc;ts are purchased through retail dealers. E
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POLICIES
Governed by the policies of the Columbia
Broadcasting System.
Has full merchandising facilities.

REPRESENTATIVE
Radio Sales

.

“THE NATION'S STATION”

CINCINNATI—EST. 1922

NBC (RED & BLUE}—MUTUAL

WLW LINE

FREQUENCY: 700 Kc. POWER: 500.000
Watts. OWNED BY: The Crosley Radio Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
1329 Arlington St. PHONE: Kirby 4800. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Mason. TIME ON THE AIR: 5:45 A.M.
fo 2:00 A.M. NEWS SERVICES: International

News Service and United Press. MAINTAINS
ARTISTS BUREAU.

PERSONNEL

President ................ Powel Crosley. Jr.
Vice-President-Station Manager
James D. Shouse
Asst. Commercial Managers. . E. C. Krautters,
K. Wallace Husted

Artists Bureau Head ........... A. R. Plough
Chief Announcer ............... Peter Grant
Publicity Director .............. J. N. Bdiley
Musical Directors. . ... ..... William Stoess,

Josef Cherniavsky
Chief Engineer .............. R. J. Rockwell

POLICIES

Advertising of alcoholic beverages, except-
ing beer and wine, and foreign language pro-
grams not accepted. All programs otherwise,
subject to the approval of the station.

Merchandising: While no special merchan.
dising plan is used. the services of ]J. Ralph
Corbett, Inc., is available. Concern is a mer-
chandising organization which functions as
consultant in developing and marketing new
products, sales promotion ard distributing
campaigns, etc., through a permanent field
merchandising staff of men.

REPRESENTATIVE
Trans-American Broadcasling and Television
Corp.

WSAI

“CINCINNATI’S OWN STATION"

CINCINNATI—EST. 1928
NBC—MUTUAL—WLW LINE
FREQUENCY: 1330 Kc. POWER: 5000 Watts,
d.; 1800 Watls, n. OWNED BY: Crosley Radio
Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: 1329 Arlington St. PHONE:- Kirby
4800. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Warner & Roh Sts. TIME
ON THE AIR: 7:00 A.M. to 1:00 AM. (daily):
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8:00 AM. to 1:00 A.M. (Sunday). NEWS
SERVICES: International News Service, Unl-
versal Service, United Press. MAINTAINS
ARTISTS BUREAU.
PERSONNEL

President ............... Powel Crosley, Jr.
Station Manager ........... James D. Shouse
Asst. Sales Managers......... E. C. Krautters,

K. Wallace Husted
Artists Bureau Head .......... A. R. Plough
Chief Announcer .............. Peter Grant
Publicity Director................ J. N. Bailey
Musical Directors............. William Stoess,
Josef Cherniavsky
Chief Engineer ............... R. ]J. Rockwell

POLICIES
Adveriising of alcoholic beverages not ac-
cepied, excepling beer and wine. Announce-
ments and talks accepted only where sub-
ject matter is in the opinion of the station,
of genuine public interest. All programs sub-
ject to the approval of the station.

REPRESENTATIVE

Trans-American Broadcasting & Television Co.

*
CLEVELAND—EST. 1927
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 610 Kc. POWER: 500 Watts.
OWNED BY: Cleveland Radio Broadcasling
Corp. OPERATED BY: Cleveland Radio Broad-
casting Corp. BUSINESS ADDRESS: 1311 Term-
inal Tower. PHONE: Prospect 5800. STUDIO
ADDRESS: 1311 Terminal Tower. TRANSMIT-
TER LOCATION: Seven Hills. TIME ON THE
AIR: 6:30 A.M. to local sunset. MAINTAINS

ARTISTS' BUREAU. TRANSCRIPTION SERV-
ICE: World Broadcasting System: NAB Library.
PERSONNEL
President. .. ...... .. .. .. .. .... M. F. Rubin
Vice President..... .. . . .. .. H. K. Carpenter
Station Manager............. H. K. Carpenter
Advertising Manager. ... ... ... John T. Vorpe
Artists’ Bureau Head.............. Louis Rich
Chief Announcer............ Russel Richmond
Sales Manager. ... ... .. .. K. K. Hackathorn
Musical Director. ... .. ... ....... Louis Rich
Chief Engineer... .. ... ........... E. L. Gove
POLICIES
Does not accept liquor advertising. Foreign
language programs accepted in restricled

times.

Merchandising: Maintains a well organized
merchandising unit to promote sponsors’ radio
efforts and help capitalize on its results.

Route lists furnished for drug or grocery
retailers.

Personal calls on wholesalers
retailers with your promotion.

Letters to the retailers (for which you are
only charged postage)—or, if preferred, West-

plus key
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ern Union messages may be substituted for
letters at a slightly higher cost.

WCLE studios, production and talent facilities
for dealer meetings or retailer sessions.

Surveys al start—and during campaign on
product.

These services are available to every WCLE
program advertiser without cost except s
mentioned above.

REPRESENTATIVE

Free & Peters, Inc.

*
“THE FRIENDLY STATION”
CLEVELAND—EST. 1930
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1450 Kc. POWER: 1000 Watts,
d.: 500 Watts, n. OWNED BY: WGAR Broad-
casting Co. OPERATED BY: WGAR Broadcast-
ing Co. BUSINESS ADDRESS: Hotel Statler.
PHONE: Prospect 0200. STUDIO ADDRESS:
Hotel Statler. TRANSMITTER LOCATION: 1000
Harvard Ave.. Cuyahoga Heights. TIME ON
THE AIR: 6:30 A.M. to 1:00 AM. NEWS
SERVICES: International News Service, Univer-
sal Service. MAINTAINS ARTISTS' BUREAU.
TRANSCRIPTION SERVICE: Associated Music
Library., NAB Library.

PERSONNEL

President................ George A. Richards
Station Manager & VP. ... ... ... John F. Patt
Commercial Manager....... Ellis Vander Pyl
Public Relations Director....... Graves Taylor
Artists’ Bureau Head.......... Worth Kramer
Chief Announcer............... Carl George
Program Director.............. Worth Kramer
Sales Manager.............. Ellis Vander Pyl
Musical Director. ... .......... Walberg Brown
Chief Engineer............ .. R. Morris Pierce
POLICIES

Liquor advertising is accepted for broadcast
only after 10 P.M. Foreign language pro-
grams are broadcast without restriction as to
time, but material is subject to change by
WGAR manager. Beer advertising is accepted
at any time.

The sales promotion director and public
relations director collaborate on special cam-
paigns for promotion of sponsor’s product in
the Cleveland area. Direct mail campaigns,
car card schedules and cab cover sets are
offered when available—and al cost to the
sponsor. All Cleveland newspapers are serv-
iced with program news by WGAR’s publicity
department.

REPRESENTATIVE
Edward Petry & Co.

Certainly there is chemistry in
radio, especially at WHK-WCLE in
Cleveland where executives spend
an unusual amount of time in
research, analysis, test and survey
of WHK-WCLE programs. They
believe wholeheartedly the stations
exist to serve the interest, conve-
nience and necessity of listeners.

How well this policy works is
best shown by the large percen-
tage of the half million radio
families in Northern Ohio who
listen reqularly to these stations
and by the fact that some twenty

Cleveland-originated programs are
“fed” by WHK-WCLE to a national
network each week.

Time buvyers in increasingly large numbers are finding WHK-WCLE
the best way to reach the country’s fifth largest market.

WHK— W(LE

p I, K. Carpenter, Viee Pres. and Gen. Mgr,
Eyp

National Representatives. New York

FREE & PETERS. Inc. Chicago Detroit
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WHK

“CLEVELAND'S PIONEER STATION"

CLEVELAND—EST. 1921
NBC-—(BLUE) MUTUAL

FREQUENCY: 1390 Kc. POWER: 2500 Watts,
d.; 1000 Waits, n. OWNED BY: Radio Air
Service Corp. OPERATED BY: Radio Air Serv-
ice Corp. BUSINESS ADDRESS: 1311 Terminal
Tower. PHONE: Prospect 5800. STUDIO AD-
DRESS: 1311 Terminal Tower. TRANSMITTER
LOCATIONS: Seven Hills. TIME ON THE AIR:
6:30 AM. to 1:.00 AM. NEWS SERVICE:
United Press. MAINTAINS ARTISTS’ BUREAU:
TRANSCRIPTION SERVICE: World Broadcast-
ing System, NAB Library.

PERSONNEL
President................. John S. McCarrens
Vice President............... H. K. Carpenter
Station Manager............. H. K. Carpenter
Advertising Manager.......... John T. Vorpe
Artists’ Bureau Head.............. Louis Rich
Chief Announcer............ Russel Richmond
Sales Manager. ............ K. K. Hackathorn
Musical Director.................. Louis Rich
Chiet Engineer................... E. L. Gove

POLICIES
Does not accept liquor advertising. Foreign
language programs accepted in restricted
times.

Merchandising: Maintains a well organized
merchandising unit to promote sponsors’ radio
efforls and help on its results.

Route lists furnished for drug or grocery
retailers.

Personal calls on wholesalers
retailers with your promotion.

Personal calls on wholesalers
retailers with your promotion.

Letters to the retailers {for which you ure
only charged postage}—or, i preferred, West-
ern Union messages may be substituted for
letters at a slightly higher cost.

WHK studios, production and talent facilities
for dealer meetings or retailer sessions.

Surveys at start—and during campaign on
product.

These services are available to every WHK
program advertiser without cost except as
mentioned above.

REPRESENTATIVE

Free & Peters, Inc.

*
“WHERE THE ARTISTS MEET IN
CLEVELAND"”

CLEVELAND—EST. 1923
NATIONAL BROADCASTING CO.
(BASIC RED)

FREQUENCY: 1070 Kc. POWER: 50,000
Watts. OWNED BY: National Broadcasting
Co., Inc. OPERATED BY: Same. BUSINESS
ADDRESS: 815 Superior Ave.. N. E. PHONE:

plus key

plus key
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Cherry 0942. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Brecksville Vil
lage. TIME ON THE AIR: 5:59 A.M. to 1:00
AM. (daily). 6:58 A.M. to 1:00 A.M. (Sunday).
NEWS SERVICE: United Press. TRANSCRIP-

TION SERVICE: NBC Thesaurus. MAIN-
TAINS ARTISTS BUREAU.

PERSONNEL
President................ ... .. Lenox R. Lohr
Commercial Manager...... .. Howard Barton
Station Manager....... .. .. Vernon H. Pribble
Sales Manager............ Howard A. Barton
Publicity Director....... ... ... ... Bob Dailey
Program Director. . .......... .. .. Hal Metzger
Musical Director.............. Walter Logan
Chief Engineer................ S. E. Leonard

POLICIES

Liquor advertising not accepted with excep-
tion of beer. Foreign language accounts not
accepted. NBC policies apply otherwise.

Merchandising consistent with policy of Na-
tional Broadcasting Co.

REPRESENTATIVE

National Broadcasting Co., Inc.

+
WBNS
COLUMBUS—EST. 1921

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1430 Kc. POWER: 1000 Watts.
d.; 500 Watts, n. OWNED BY: WBNS, Inc.
OPERATED BY: WBNS, Inc. BUSINESS AD-
DRESS: 33 No. High St. PHONE: Adams 9265-6.
STUDIO ADDRESS: 33 No. High St. TRANS-
MITTER LOCATION: 1035 Barnett Rd. TIME
ON THE AIR: 6:30 AM. to 1:00 A.M. TRAN-
SCRIPTION SERVICE: Associated Music.

PERSONNEL
President. ............. .. ... Robert H. Wolfe
Commercial Manager.............. W. L. Orr
Advertising Manager.............. W. L. Orr
Artists” Bureau Head............ Lowell Riley
Chief Announcer............. Russell Canter
Station Manager........ . ... Richard A. Borel
Sales Manager. ... ............... W. L Orr
Publicity Director. . ... ... ..... . J. O. Verian
Musical Director. .. ... ........ Walter Knick
Chief Engineer.... ...... ... Lester H. Nefzger

POLICIES

Accepts beer and wine: not whiskey. For-
eign language accounts are accepted. Does
not encourage patent medicine accounts. Sta-
tion passes on all such copy.

Station purchases newspaper display space
to exploit commercials. Station is liberal with
deadheads for new programs. Maintains mer-
chandising department for distribution checks
and personal contacts. Assumes part of labor
in display distribution and informative letters
to dealers. Maintains close contact with news-

papers.
REPRESENTATIVE

John Blair & Company
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WCOoL

COLUMBUS—EST. 1934
NBC—(RED & BLUE)

FREQUENCY: 1210 Kc. POWER: 100 Walis.
OWNED BY: WCOL. Inc. OPERATED BY:
WCOL, Inc. BUSINESS ADDRESS: 33 N. High
St. PHONE: Main 4581. STUDIO ADDRESS: 33
N. High St. TRANSMITTER LOCATION: 33 N.
High St. TIME ON THE AIR: 7:00 A.M. fo
1:00 A.M. NEWSPAPER AFFILIATION: Ohio
State Journal. NEWS SERVICE: International
News Service. TRANSCRIPTION SERVICE:
NBC Thesaurus.

PERSONNEL
President. ............... ... .. K. B. Johnston
Commercial Manager.......... ... Neal Smith
Chief Announcer......... ... William Wallace
Station Manager. .. ........... C. R. Thompson
Sales Manager. ... ... ... .. .. ... Jack Kelly
Publicity Director. . . .. ... .. .. ... Ed Bronson
Chief Engineer..... ... .. ... ... Ernest Lowe
POLICIES
Accept Beer accounts anytime. Hard liquor

after 10:00 P.M. No foreign language accounts
accepted. All copy must conform to F.C.C.
regulations, '

On request WCOL will notity retailers con-
cerning broadcast campaigns over this station.
Merchandising department checks progress of
sales and will assist in setling up counter
displays calling attention to the advertisers
program over WCOL,

REPRESENTATIVE
Craig & Hollingbery, Inc.

.

WHKC

“THE VOICE OF OHIO”
COLUMBUS—EST. 1921
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 640 Kc. POWER: 500 Watts.
OWNED BY: Associated Radiocasting Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
22 E. Gay St. PHONE: Adams 1101. STUDIO
ADDRESS: 22 East Gay Sit. TRANSMITTER
LOCATION: Sharon Road. TIME ON THE
AIR: 6:30 A.M. to sundown Pacific Time.
NEWSPAPER AFFILIATION: Station is a subsid-
iary of the United Broadcasting Co. which is
owned and operated by the Cleveland Plain
Dealer. Not directly affiliated. however. NEWS

SERVICE: United Press. TRANSCRIPTION
SERVICE: World Broadcasting System.
PERSONNEL

Station Manager. ... ..... . ... Carl M. Everson
Sales Manager... ... . . .. . .Harry H. Hoessly
Publicily Director......... ... Robert S. French
Musical Director... .......... Jchn K. Agnew
Chief Engineer......... ... .. .. ]. E. Anderson
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POLICIES

Beer and wine accounts
liquor advertising taboo.
must meet specifications of Federal Trade
Commission. No foreign language programs:
Foreign language population very small

Exploits new commercial programs with
newspaper advertising for twec or three weeks
at no cost to advertiser: merchandising de-
partment co-operates in praparation of diract
mail, window cards. posters etc.. at actual cost
of production.

REPRESENTATIVE

Free & Peters, Inc.

.
COLUMBUS—EST. 1922
FREQUENCY: 570 Kc. POWER: 1000 Wats,
d.: 750 Walis, n. OWNED BY: Ohio State
University. OPERATED BY: Ohio State Uni-
versity. BUSINESS ADDRESS: Columbus.
PHONE: University 148. STUDIO ADDRESS:
Ohio State University Campus. TRANSMIT-
TER LOCATION: Ohio State University. TIME

ON THE AlR: Irreqular—1/3 time.

PERSONNEL
President. . .......... .. ... Geo. W. Rightmire
Chief Announcer........... ... W. F. Heimlich
Station Manager. .. ... ... ... ... . R. C. Higgy
Chief Engineer............ .. ... C. S. Bidleck

POLICIES

No advertising accepted.

*
"ALWAYS A GOOD SHOW ON WHIO TEST
STATION OF THE NATION"

DAYTON—EST. 1934

FREQUENCY: 1260 Kc, POWER: 5000 Watis.
d.: 1000 Watts, n. OWNED BY: Miami Valley
Broadcasting Corp. OPERATED BY: Miami
Valley Broadcasting Corp. BUSINESS AD-
DRESS: 39 S. Ludlow. PHONE: Adams 2261-
2-3-4 & 2652. STUDIO ADDRESS: 39 8. Ludlow
St. TRANSMITTER LOCATION: Virginia Drive
& Brandt Pike. TIME ON THE AIR: 5:45 A.M.
to 1:00 AM. NEWSPAPER AFFILIATIONS:
Dayton Daily News. Springlield News, Spring-
field Sun. NEWS SERVICE: United Press &
Transradio Press, TRANSCRIPTION SERVICE:
Associated Transcription Library.

accepted, hard
Medicinal accounts

PERSONNEL
President. ................ James M. Cox, Jr.
Commercial Manager. . ... .. .... . D. A. Brown
Merchandise Director. . . .. ....Charles Swink
Station Manager. ... ... .. . ... .. J. L. Reinsch
Publicity Director. ... ... ... .. Thomas Stewart
Musical Direcior...... .. Thomas Dunkelberger
Chiet Engineer...... . ... .... Ernest L. Adams

Promotion Manager.. ......... James LeGate
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POLICIES

No liquor advertising nor foreign language
accounts broadcast. Copy and programs must
be in good taste.

Four windows fronting the WHIO building
are available for adverliser's displays. Pic-
tures of the display are furnished to the
agency and account. Merchandise department
maintains close check on sales of all adver-
tisers products, arranges and designs dis-
play material, conducts surveys, contacts re-
tailers, jobbers, and distributors. Station slo-
gan “Test Station of the Nation” guides the
building of the extensive merchandise service.
Promotion on programs and products are
worked out with theaters, radioc shows, coun-
ty fairs, etc.

REPRESENTATIVE
John Bldir & Co.

*
“PIONEER STATION, MIAMI VALLEY"

DAYTON-—EST. 1922

FREQUENCY: 1380 Kc. POWER: 200 Watis.
OWNED BY: WSMK, Inc. OPERATED BY:
Same. BUSINESS ADDRESS: 121 N. Main.
PHONE: Adams 3288-9. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Calvery
Hill. TIME ON THE AIR: 6:00 AM. to 7:30
P.M.—10:00 P.M. to 1:00 A.M. NEWS SERV-
ICE: International News Service. TRANSCRIP-
TION SERVICE: World Broadcasting System.

PERSONNEL
President ............. Stanley M. Krohn, Jr.
Advertising Manager ........... S. Ten Eyck
Chief Announcer .............. J. McKiernan
Station Manager..... ... Stanley M. Krohn, Jr.
Sales Manager .............. Chesfer Hinkle
Publicity Director ......... .. .... S. Ten Eyck

................ Helene Blue
................ Paul Braden

POLICIES

No special policies on liquor or foreign lan-
guage programs.

Merchandising: Salesman is required to
work with the advertiser on a merchandising
basis. By having a limited number of con-
tacts assigned him the salesman can cover
both jobs easily and intelligently.

Musical Director
Chief Engineer

*
WBLY
“VOICE OF LIMA™
LIMA—EST. 1936

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Herbert Lee Blye. OPERATED
BY: Herbert Lee Blye. BUSINESS ADDRESS:
Lima Club Bldg. PHONE: Main 4632. STUDIO
ADDRESS: 117 South McI'onald St. TRANS-
MITTER LOCATION: 1424 Rice Ave. TIME
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ON THE AIR: Daylight Hours. NEWS SERV-
ICE: Intemmational News Service. TRANSCRIP-
TION SERVICE: Standard Radio, Inc.

PERSONNEL
President................... Herbert Lee Blye
Commercial Manager. ... ... Herbert Lee Blye
Chief Announcer.............. Gordon Shaw
Station Manager.... ... ..... Herbert Lee Blye
Sales Manager. .. .............. ]. R. Wayne
Publicity Director. ... ... ... ... Dawell Newlin
Musical Director... . ............ Helen Payne
Chief Engineer............... S. J. Gladfeller

POLICIES

No liquor advertising accepted.

*
“THE VOICE OF SOUTHERN OHIO”

PORTSMOUTH—EST. 1935

FREQUENCY: 1370 Kc. POWER: 100 watts.
OWNED BY: Vee Bee Corp. OPERATED BY:
Same. BUSINESS ADDRESS: 1007 Gallia St.
PHONE: 1010 and 2504. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: 821 Chillo-
cothe St. TIME ON THE AIR: 7:.00 AM. to
10:00 P.M. NEWS SERVICE United Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President........ .. .. ... ...... .. M. F. Rubin
Station Manager ....... Marie W. Vandegrift
Commercial Manager ..Marie W. Vandegrift
Chief Announcer .............. Orville Fields
Publicity Director ............... Mary Kline
Chiet Engineer .............. Maurice Myers

POLICIES

Does not accept beer or liquor advertising:
does accept foreign lanquage accounts,

Merchandising: Merchandising man who
visits sfores, checking up on the sale of
nationally advertised products being adver-
tised on station, also products. Suggests more
prominent ways to display these products,
takes orders which he immediately delivers
to the wholesaler and for which their local
salesman gets full credit and helps the indi-
vidual stores in any manner possible.

REPRESENTATIVE

Cox and Tanz

*
“THE VOICE OF TOLEDO”

TOLEDO—EST. 1921

FREQUENCY: 1340 Kc. POWER: 5000 Watts,
d.; 1000 Watts, n. OWNED BY: The Fort In-
dustry Co. OPERATED BY: The Fort Industry
Co. BUSINESS ADDRESS: 505 Jefferson Ave.
TRANSMITTER LOCATION: R.F.D., Perrysburg.
TIME ON THE AIR: 6:30 AM. to 1:00 A.M.
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NEWS SERVICE: United Press. MAINTAINS
ARTISTS” BUREAU. TRANSCRIPTION SERV-
ICE: Associated Music, NBC Thesaurus.

PERSONNEL
President.................. George B. Storer
Commercial Manager....... .. E. Y. Flanigan
Advertising Manager.......... E. Y. Flanigan

Artists’ Bureau Head..... .. .. Russell Gohring
Russell Gohring
Russell Gohring

Chief Announcer............
Program Director......... ...

Station Manager.......... .... 1. Harold Ryan

Sales Manager............... E. Y. Flanigan

Publicity. ... .......... ... .... Gene Williams

Musical Director. . ........... Russell Gohring

Chief Engineer................ Vern C. Alston
POLICIES

Hard liquor advertising accepted for pre-
gsentation only after 10:30 P.M. Beer and light
wines. no restrictions other than copy censor-
ship. One participating Polish program week-
ly; foreign language accounts accepted.
Chain Breaks between 6 and 11 P.M. must
be held to a maximum of 35 words.

Any and all reasonably merchandising as-
sistance is offered to all national advertisers.
Where special assistance of an exiremely cost-
ly nature is desired, arrangements as to cost-
bearing will be made between the advertiser
and the station. No charge for dealer check-
ups. contacts, distribution of promotional ma-
terial, and publicity through more than fifty
territorial newspapers with whom most cordial
relations are maintained.

REPRESENTATIVE
John Blair & Co.

*

WTOL*™

“TOLEDO’S FRIENDLY STATION”

TOLEDO—EST. 1938

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Frazier Reams. OPERATED BY:
Community Broadcasting Co. BUSINESS AD-
DRESS: Penthouse. Bell Bldg. PHONE: Adams

3291.2. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Toledo. TIME ON THE
AIR: 6:00 AM. to local sunset. NEWS SERV-
ICE: Transradio Press. TRANSCRIPTION
SERVICE: Associated.
2ERSONNEL

President .................. .. Frazier Reams
Commercial and Station Mgr.. . ... M. E. Kent
Chief Engineer .......... Wm. P. Siegman. Jr.
Program Director............. Lester Mitchell

* Operating under C.P. issued by FCC, at
time of going to press.

3

2

0

WKBN
YOUNGSTOWN—EST. 1926

CBS—BUCKEYE NETWORK
FREQUENCY: 570 Kc. POWER: 500 Watts.

OWNED BY: WKBN Broadcasting Corp. OP-
ERATED BY: Same. BUSINESS ADDRESS: 17
N. Champion St. PHONE: 42122. STUDIO

ADDRESS: Same. TRANSMITTER LOCATION:
Sunset Blvd. TIME ON THE AIR: 7:30 A.M.
to 12:00 midnightt NEWSPAPER AFFILIA-
TION: Cleveland Plain Dealer. NEWS SERV-
ICE: Transradio Press. TRANSCRIPTION
SERVICES: World Broadcasting System, NAB
Library and Lang-Worth.

PERSONNEL
President and Gen. Mgr.. W. P. Williamson, Ir.
Station Director................ J. L. Bowden
Sales Manager.................. E. E. Evans
Publicity Director........ .......... G. Sharp
Musical Director................... G. Sharp
Chief Engineer.............. ... B. T. Wilkins

POLICIES

Accepts liquor after 10:00 p.m.
Merchandising to clients at cost.

REPRESENTATIVE

Free & Peters

*
“THE VOICE OF SOUTH EASTERN OHIQO"

ZANESVILLE—EST. 1924

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: WALR Broadcasting Corp. OP-
ERATED BY: WALR Broadcasting Corp. BUSI-
NESS ADDRESS: 172 So. Fourth St. PHONE:
5044. STUDIO ADDRESS: 17!2 So. Fourth St.
TRANSMITTER LOCATION: 434 Main St. TIME
ON THE AIR: 7:00 A.M. to 12:00 P.M. NEWS
SERVICE: United Press. MAINTAINS ARTISTS’
BUREAU. TRANSCRIPTION SERVICE: NBC

Thesaurus.
PERSONNEL

Ronald B. Wooedyard
Ronald B. Woodyard
Ronald B. Woodyard

Station Manager. . ... .. ..
Commercial Manager. . . ..
Advertisirg Manager
Artists’ Bureau Head Bob Horn
Chief Announcer............... Stuart Finley
Sales Manager......... Ronald B. Woodyard

Publicity Director................... H. Hoag
Musical Directar.......... .... Stuart Finley
Chief Engineer ............ ... ... Wm. Hunt

POLICIES

No special policies or restrictions.
Has full merchandising service.

REPRESENTATIVE
John Blair & Co.
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DKLAHIMA———

Population 2.548.000
Number of Families 596,225

Retail Sales $434,793.000

Number of Radio Homes 380,680

Auto Registrations 513,914

KADA

“IN OKLAHOMA’S FASTEST GROWING
CITY”

ADA—EST. 1934

MUTUAL—OKLAHOMA NETWORK

FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED BY: Dr. C, C. Morris. OPERATED BY:
Dr. C. C. Morris. BUSINESS ADDRESS: 1152
S. Rennie. PHONE: 1212. STUDIO ADDRESS:
115%2 8. Rennie. TRANSMITTER LOCATION:
N. Broadway. TIME ON THE AIR: 6:30 A.M.
to local sunset. NEWS SERVICE: Transradio

Press. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNEL
Owner.............cc...... Dr. C. C. Morris
Commercial Manager. ...... John M. Whitney
Chief Announcer...,........... Russell Miller
Station Manager........... John M. Whitney
Sales Manager................ Bob Kniseley
Publicity Director............. Warren Moore
Chiet Engineer................. Leiland Seay

POLICIES
No beer or liquor advertising accepted. No
Sunday advertising (locally).. No market for
foreign language programs.
Poster service is used to draw attention to

programs.
REPRESENTATIVE
Joseph Hershey McGillvra

.
“VOICE OF SOUTHERN OKLAHOMA"
ARDMORE—EST. 1935
MUTUAL—OKLAHOMA NETWORK

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Ardmoreite Pub. Co. OPERATED
BY: Ardmoreite Pub Co. BUSINESS ADDRESS:
114-18 N. Washington. PHONE: 2200. STU-
DIO ADDRESS: Chickasaw and N. W. Blvd.
TIME ON THE AIR: 7:00 A.M. to 12:00 P.M.
NEWSPAPER AFFILIATION: Daily Ardmoreite.
NEWS SERVICE: Associated Press (Non-Com-
mercial. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNEL

General Manager. . ........... . Allert Riesen
Commercial Manager. .. ... William Robetsek
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Chief Announcer............... Paul Duncan
Station Manager........... ... James Griffin
Musical Director................ Dolly Dutton
Chief Engineer................... Paul Ross
POLICIES

As per state law, accepts beer and wine

only.
REPRESENTATIVE

Joseph Hershey McGillvra

*
KASA
ELK CITY—EST. 1932
MUTUAL

FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED BY: E. M. Woody. OPERATED BY:
E. M. Woody. BUSINESS ADDRESS: Casa
Grande Hotel. PHONE: 730. STUDIO AD-
DRESS: Casa Grande Hotel. TRANSMITTER
LOCATION: Casa Grande Hotel. TIME ON
THE AIR: 6:30 a.m. to 9:00 p.m. NEWS SER-
VICE: Transradio Press.

PERSONNEL
President..................... E. M. Woody
Station Manager.............. F. E. Mayhew
Advertising Manager.......... Lyman Brown
Chiet Announcer.............. Lyman Brown
Sales Manager............... F. E. Mayhew
Chief Engineer............... Geo. Patierson

POLICIES

No advertising for liquor or beers of more
than 3.2 content are allowed in Oklahoma.
Does not accept any foreign language ac-
counts or programs.

*
“OKLAHOMA’S MOST AGGRESSIVE
STATION”

ENID—EST. 1928
MUTUAL and OKLAHOMA NETWORK

FREQUENCY: 1360 Kc. POWER: 250 Watts.
OWNED BY: Enid Radiophone Co. OPERATED
BY: Enid Radiophone Co. BUSINESS AD-
DRESS: Box 948. PHONE: 447.8. STUDIO
ADDRESS: Willow and Kennedy Sts. TRANS.
MITTER LOCATION: Willow and Kennedy Sts.
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Serving 4 Great Markets
in the Great Southwest
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WACQ @+

KNOW @rusin

San Antonio @ KTSA

KOMA, Oklahoma City

5000 Watts—1480 K C
Full Time—See Page 333

WACOI Waco

100 Watts—1420 K C ,
Full Time—See Page 376 Prosperity Belt

In the

These four stations, all full time CBS

KNOW, Austin outlets, offer dominant coverage of

100 Watts—1500 K C selected markets. You need them to
Fuil Time—See Page 364 sell the great southwest thoroughly.
KTSA . National Representation By

7 San Antonio _ '
5000 Watts day, 1000 Watts night International Radio Sales
550 K C —Full Time New York ® Chicago ® Detroit

See Page 375 Los Angeles
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e

TIME ON THE AIR: 7:00 AM. to 1:00 A.M.
NEWSPAPER AFFILIATIONS: Enid Morning
News, Enid Daily Eagle. NEWS SERVICE:
Associated Press (Non-Commercial)l. MAIN-
TAINS ARTISTS' BUREAU. TRANSCRIPTION
SERVICES: Transco and World Broadcasting

System.

PERSONNEL
President..................... W. M. Taylor
Station Manager............ Craig Campbell
Advertising Manager.......... S. I. Kotapish

Artists’ Bureau Head
Chief Announcer
Sales Manager..............
Publicity Director
Musical Director
Chief Engineer

Ralph Rogers
............... Ralph Rogers
Craig Campbell
Glen Williams
Mabel Waken
A. B. Clopton

POLICIES

No special restrictions. Accepts beer and
wine only as per state law.

Features merchandising: News stories in
both Enid dailies— Show Cards in stores.
Dealer contacts throughout territory and Direct

Mail. etc.
REPRESENTATIVE
Joseph Hershey McGillvra

¢
KBIX
MUSKOGEE—EST. 1936

MUTUAL—OKLAHOMA NETWORK
FREQUENCY: 1500 Kc. POWER: 100 Watts.

OWNED BY: Oklahoma Press Pub. Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Barnes Bldg. PHONE: 302. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: 6:00 A.M. to
11:00 P.M. NEWSPAPER AFFILIATION:
Phoenix-Times Democrat. NEWS SERVICE:

United Press. TRANSCRIPTION SERVICE:
World Broadcasting System.

PERSONNEL
President..................... Joel H. Bixby
Commercial Manager............ J. H. Speck
Station Manager................. J. H. Speck
Musical Director......... Franklin Whitehead
Chief Engineer.................. J. H. Speck

POLICIES
Does not accept liquor advertising. Will ac-
cept beer and light wines.
REPRESENTATIVE
The Branham Co.

WNAD

“THE VOICE OF SOONERLAND"

NORMAN—EST. 1922
FREQUENCY: 1010 Kc. POWER: 1000 Watts.
OWNED BY: University of Oklahoma. OPER-
ATED BY: University of Oklahoma (extension
division). BUSINESS ADDRESS: University of
Oklahoma. PHONE: 900 — Stations, 18 and
124. STUDIO ADDRESS: University of Okla-
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homa. TRANSMITTER LOCATION: University
of Oklahoma. TIME ON THE AIR: Tuesday
and Thursday-—10:30 to 11:30 A.M.—2:00 to
4:00 P.M.—7:15 to 9:15 P.M.; Wednesday—
10:30 to 11:30 A.M.—2:00 to 4:00 P.M.—8:15
to 9:15 P.M. NEWS SERVICE: Local Campus
news through courtesy of the “Oklahoma
Daily.,” Christian Science Monitor. TRAN-
SCRIPTION SERVICE: World Broadcasting.

PERSONNEL
President. . ..... ... ....... .... T. M. Beaird
Chief Announcer Jack Wilson
Station Manager Homar Heck
Musical Director Ruth Davis
Chief Engineer Cecil Gray

POLICIES

The station is striclly an educational station
and permits no commercial advertising of any
sort. Other than this, there are no other

restrictions.
.

OKLAHOMA CITY—EST. 1923

FREQUENCY: 1310 Kc. POWER: 250 Watis,
d.; 100 Watts, n. OWNED BY: Exchange
Baptist Church of Oklahoma City. OPERATED
BY: B. C. Thomason. BUSINESS ADDRESS:
Hightower Bldg. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Oklahoma Ciiy.
TIME ON THE AIR: Unlimited. TRANSCRIP-
TION SERVICE: Lang-Worth.

PERSONNEL

Manager .................. B. C. Thomascn
Commercial Manager .......... Bob Elliston
Program Director......... Mary L. Thomason

POLICIES

Advertising of alcoholic beveragzs not acz-
cepted, excepting beer and wine.

REPRESENTATIVE

Cox and Tanz

¢
“IT'S THE PROGRAWM THAT GETS THE
LISTENER"
"OKLAHOMA'S MOST POWERFUL FULL-

TIME STATION”
“SERVING THE PUBLIC INTEREST"

OKLAHOMA CITY—EST. 1932
{as KFJF—1923)
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1480 Kec. POWER: 5000
Watts. OWNED BY: Hearst Radio, Inc. OPER-
ATED BY: Hearst Radio, Inc. BUSINESS AD-
DRESS: Bilimore Hotel. PHONE: 2-3291-2-3.
STUDIO ADDRESS: Biltmore Hotel. TRANS-
MITTER LOCATION: 7% miles N. E. of Okla-
homa City on Highway No. 66. TIME ON THE
AIR: 6:30 A.M. to Midnight (daily); 8:00 A.M.
to midnight (Sunday). NEWS SERVICE: Inter-
national News Service. TRANSCRIPTION
SERVICE: Associated Music Pub.
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PERSONNEL
President..................... J. V. Connoly
Vice-President-Station Manager. . .Neal Barrett
Publicity Director................ Roger King
Musical Director............. Marjorie Speer
Chief Engineer............... Morris Thomas

POLICIES

No liquor advertising—only beer and light
wines (3-2/10 per centl. No foreign language
accounts.

Merchandising: Details on request.

REPRESENTATIVE

Hearst Radio. Inc.

¢+
KTOK
“YOUR MUTUAL FRIEND”
OKLAHOMA CITY—EST. 1927
MUTUAL—OKLAHOMA NETWORK
FREQUENCY: 1370 Kc. POWER: 100 Watts.

OWNED BY: Oklahoma Broadcasting Co.. Inc.
OPERATED BY: Harold V. Hough. BUSINESS
ADDRESS: 1800 W. Main. PHONE: 3-8352-3.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: 6:00 A.M.
to 12:30 A.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: Standard Radio

Library.
PERSO™IEL
President ................. Harold V. Hough
Station Manager ............. Joseph W. Lee
Commercial Manager .......... Tom Johnson
Chief Announcer ................ Leslie Beck
Publicity Director .......... .Harold Shreve
Musical Director ............. Paul Buenning
Chief Engineer .............. Bruce Howard
POLICIES

Accepts beer adverlising.
Maintains complete merchandising service.

REPRESENTATIVE
Joseph Hershey McGillvra

¢+
WKY
OKLAHOMA CITY—EST. 1920

NATIONAL BROADCASTING COMPANY

FREQUENCY: 900 Kc. POWER: 5000 Watts,
d.: 1000 Watts, n. OWNED BY: Oklahoma
Pub. Co. OPERATED BY: WKY Radiophone
Co. BUSINESS ADDRESS: Skirvin Tower.
PHONE: 3-4306—5-4406. STUDIO ADDRESS:
Skirvin Tower., TRANSMITTER LOCATION:
Nine miles out on highway No. 66. TIME ON
THE AIR: 6:00 A.M. to midnight. NEWSPAPER
AFFILIATIONS: The Daily Oklahoman, Okla-
homa City Times. NEWS SERVICE: Associated
Press (Non-Commercial). TRANSCRIPTION
SERVICES: NBC Thesaurus, Standard Supple-
mentary Library.

PERSONNEL
President. .. .................. E. K. Gaylord
Station Manager............ Gayle V. Grubb
Commercial Manager..... .. M. H. Bonebrake
Chief Announcer................ Perry Ward
General Manager. ............. Edgar T. Bell
Publicity Director................. Hal Scher
Musical Director................ Allan Clark
Chief Engineer............... ... Earl C. Hull
POLICIES

No liquor advertising. No crystal gazers.
Rigid censorship on medicinal advertising.

Special merchandising and exploitation in-
cludes: sixty-inch display advertisements each
Saturday and Sunday in the Oklahoma City
Times and Sunday Oklahoman—Daily column
of radio schedule in Oklahoman and Times—
Publicity and radio column in Oklahoma
Farmer-Stockman—Stories in Oklahoman Re-

tail Times.
REPRESENTATIVE
E. Katz Special Adv. Agency

¢+
“OKMULGEE, THE SHOPPING CENTER
OF EASTERN OKLAHOMA™

OKMULGEE—EST. 1937

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: Okmulgee Broadcasting Corp.
OPERATED BY: Okmulgee Broadcasting Corp.
BUSINESS ADDRESS: Parkinson Hotel. PHONE:
3646. STUDIO ADDRESS: Parkinson Hotel
TRANSMITTER LOCATION: 20th and Seminole
Sts. TIME ON THE AIR: Daytime only. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: Standard Radio Service.

PERSONNEL
President.............. ... Harry B. Greaves
Commercial Manager......... .. T. R. Puinam
Chief Announcer........... Sherwood Durkin
Program Director. ....... ... Duane Hoisington
Station Manager............... T. R. Putnam
Publicity Director.............. T. R. Putnam
Musical Director........ Vella Jean Buchanan
Chief Engineer................. A, F. Schultz

POLICIES

Accepts beer and wine accounts only as
per state law.

REPRESENTATIVE

]. J. Devine & Associates

*

WBBZ

PONCA CITY—EST. 1928
MBS—OKLAHOMA NETWORK
FREQUENCY: 1200 Kc. POWER: 250 Watts,

d.; 100 Watts, n. OWNED BY: Estate of C. L.
Carrell. OPERATED BY: Same. BUSINESS
ADDRESS: 615 West Grand Ave. STUDIO
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ADDRESS: Same. TRANSMITTER LOCATION:
Ponca City. TIME ON THE AIR: 7:00 A.M.

to 11:00 P.M.
PERSONNEL
Managing Director ............. A. L. Carrell
POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepting beer and wine.

REPRESENTATIVE
Joseph Hershey McGillvra

KGFF

“THE MORNING NEWS-EVENING STAR
STATION”

SHAWNEE—EST. 1927

MUTUAL and OKLAHOMA NETWORK

FREQUENCY: 1420 Kc. POWER: 100 Watts,
n.; 250 Watts, d. OWNED BY: KGFF Broad-
casting Co., Inc. OPERATED BY: KGFF Broad-
casting Co., lnc. BUSINESS ADDRESS: Ald-
ridge Hotel. PHONE: 4390. STUDIO AD-
DRESS: Aldridge Hotel. TRANSMITTER LOCA-
TION: Shawnee Country Club. TIME ON THE
AIR: 7:00 A.M. to midnightt NEWSPAPER
AFFILIATIONS: Shawnee Morning News,
Shawnee Evening Star, Stauffer Publications,

TION SERVICES: Standard Radio and C. P.

MacGregor.

PERSONNEL
President..................... Oscar Stauifer
Station Manager................. Ross Porter
Commercial Manager............ Jerry Julum
Advertising Manager ........... Jerry Julum
Chief Announcer.............. Frank Jackson
Sales Manager.................. Ross Porter
Publicity Director.............. Maxine Eddy
Chief Engineer................. John Molloy

POLICIES

Beer accounts acceptable. Foreign language
acceptable but audience negligible. All pro-
grams must be in good taste.

Sales staff capable of window display work.
Local dealer contacts made and report made
to client of dealer’s opinion. Newspaper tie-up
considered valuable in this respect.

REPRESENTATIVE
Joseph Hershey McGillvra

KTUL

“YOUR FRIENDLY COLUMBIA STATION"
TULSA—EST. 1934
COLUMBIA BROADCASTING SYSTEM

Inc. NEWS SERVICES: United Press, Asso-
ciated Press (Non-Commerciall. TRANSCRIP-

FREQUENCY: 1400 Kc. POWER: 1000
Watts, d.; 500 Watts, n. OWNED BY: ]. T.

[Iews COVERAGE

means

TATION COVERAGE!

THIRTY-THREE STATES, CANADA AND MEXICO sent 16,296 letters
of appreciation to the KVOO News Bureau when it celebrated its Fifth
Anniversary and gave its six-thousandth DAYTIME news broadcast on
November 20, 1937. Of the total, 15,788 letters were from Oklahoma,
Kansas, Missouri, Arkansas and Texas, proving the KVOO coverage
area. county by county and town by town. Writers gave sex, occupa
tion and news listening habits. This information has been broken down
into one of the most illuminating analyses of a Daytime News Audience
ever compiled! Available at your request.

The Most Powerful Station between
St. Louis, Dallas
and Denver

THE VOICE OF OKLAHOMA™

EDWARD PETRY AND COQ., tre.
: Reprasentatives
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Griffin. OPERATED BY: Tulsa Broadcasting
Co., Inc. BUSINESS ADDRESS: 320 S. Boston.
PHONE: 4-8188. STUDIO ADDRESS: 320 S.
Boston. TRANSMITTER LOCATION: 3304 S.
Newport. TIME ON THE AIR: (daily) 6:30 A.M.
to 12:15 A.M.: (Saturday) 6:30 A.M. to 12:30
A.M.: (Sunday) 7:00 A.M. to 12:15 A,M. MAIN-
TAINS ARTISTS’ BUREAU. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICES:
NBC Thesaurus, NAB Library (Public Domain).

PERSONNEL
President..................... .. J. T. Griffin
Station Manager............ Wm. C. Gillespie
Commercial Manager.. ... .. .. Buryl Lottridge
Artists’ Bureau Head............ Robert Holt
Chiet Announcer............. Eddie Gallaher
Sales Manager.......... ...... Fenton Jeffers
Publicity Director....... ... .. Sylvia Stecher
Musical Director............ Lillian Smithline
Chief Engineer......... ... .. Nathan Wilcox

POLICIES

Accepts beer accounts only. No sizeable
foreign population for foreign language pro-
grams.

Special merchandising and exploitalion in-
cludes: Letters to dealers; Posters distributed;
Special plugs on the air; Newspaper publicity,
and Surveys conducted. Exploit advertisers’
merchandise in every possible way.

REPRESENTATIVE

Free & Peters, Inc.

KYO0O

“"VOICE OF OKLAHOMA"
TULSA—EST. 1926
NATIONAL BROADCASTING COMPANY

FREQUENCY: 1140 Kc. POWER: 25,000
Watts. OWNED BY: Southwestern Sales Corp.
OPERATED BY: Southwestern Sales Corp.
BUSINESS ADDRESS: Tulsa. PHONE: 2-2254.
STUDIO ADDRESS: Phil Tower. TRANSMIT-
TER LOCATION: 11 miles east of Tulsa. TIME
ON THE AIR: 6:00 A.M. to 12:00 noon (Divides
night time). NEWS SERVICES: International
News Service, Transradio Press. TRANSCRIP-
TION SERVICE: World Broadcasting System.

PERSONNEL
President........... .. .. ... ... . P. Q. Proctor
Commercial Manager. ... ... ... Willard Egolf
Chief Announcer..... ...... ... Bob Dehaven
Station Manager. ... ... ... .. William B. Way
Sales Manager..... ... ......... Willard Egolf
Publicity Directors. Gordon Avery, Ken Miller
Musical Director. . ................. T. Young
Chief Engineer................ L. W. Stinson

POLICIES
No liquor accounts accepted.
Maintains regular merchandising depart-
ment with usual services.

REPRESENTATIVE
Edward Petry Company

OREGON

Retail Sales $335,851.000

Number of Families 284.080

Population 1,027.000

Number of Radio Homes 245,720

Auto Registrations 332,729

KAST

“VOICE OF LOWER COLUMBIA"
ASTORIA—EST. 1935

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: Astoria Broadcasting Co. OPER-
ATED BY: Astoria Broadcasting Co. BUSI-
NESS ADDRESS: Hotel Astoria. PHONE: $5.
STUDIO ADDRESS: Hotel Astoria. TRANS-
MITTER LOCATION: Hotel Astoria. TIME ON
THE AIR: 7:00 A.M. to sunset. NEWSPAPER
AFFILIATION: Astorian-Budget. NEWS SERV-
ICES: Famous Dorana, World Broadcasting

System.

PERSONNEL
President................... M. R. Chessman
Commercial Manager... ... ... Laurence Kirk
Station Manager. .. ..... ... James C. Wallace
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Musical Director............ Leonard Shreve
Chief Engineer....... . ...... . Lawrence King

POLICIES

As per Oregon state law—No liquor adver-
tising on radio. Accepts foreign language
programs.

Gives merchandising cooperation and assis-
tance to all adverlisers.

REPRESENTATIVES
Cox & Tanz, Walter Biddick and Van Cronkhite
& Assoc. (Foreign Language)

.
KOAC
CORVALLIS—EST. 1922

FREQUENCY: 550 Kc. POWER: 100 Waits.
OWNED BY: Oregon State Agricultural Col-
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OPERATED BY: Oregon State Agricul-
tural College. BUSINESS ADDRESS: Corvallis.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: Unlim-

ited.
PERSONNEL ,
.................... Luke L. Roberts
POLICIES :

Station does not sell time.

*

EUGENE—EST. 1927
MBS-—DON LEE BROADCASTING SYSTEM
FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Eugene Broadcast Statgn. OP-
ERATED BY: Eugene Broadcast Station.
NESS ADDRESS: 731 Willamette St. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Eugene. TIME ON THE AIR: Full Time. NEWS

lege.

Director

SERVICE: United Press. TRANSCRIPTION
SERVICE: C. P. MacGregor.
PERSONNEL
Manager . ...............c... .. Frank L. Hill
POLICIES

Advertising of alcohclic beverages accepted
in programs of fifteen minufes or over.
REPRESENTATIVE
John Blair & Co.

.
KLAMATH FALLS—EST. 1928

FREQUENCY: 1210 Kc. POWER: 100 Watts.
OWNED BY: KFIl Broadcasters. OPERATED
BY: Same. BUSINESS ADDRESS: 213 Main
St. PHONE: 2125. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 6:00 A.M. io 9:00 P.M. NEWS SER-
VICE: International News Service. TRAN-
SCRIPTION SERVICES: World Broadcasting
System & MacGregor & Sollie.

PERSONNEL
President ..................... J. A. Kincaid
Station Manager .............. Geo. Kincaid
Commercial Manager ......... Geo. Kincaid
Chief Announcer............... Jack Keating
Sales Manager.................. M. E. Dunn
Chief Engineer. .................. Joe Carroll
REPRESENTATIVE

Cox & Tanz

.
KLBM*
LA GRANDE—EST. 1937

FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Harold M.
Finlay and Mrs. Eloise Finlay. OPERATED
BY: Harold M. Finlay and Mrs. Eloise Finlay.
BUSINESS ADDRESS: La Grande. PHONE:
Main 600. STUDIO ADDRESS: Same. TRANS.

BUSI-
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MITTER LOCATION: Same. NEWSPAPER
AFFILIATION: La Grande Observer.

* Operating under C.P. at time of going fo
press.

.
“SOUTHWESTERN OREGON STATION™
“THE VOICE OF COOS BAY"
MARSHFIELD—EST. 1928
NBC (Red, for Football games only)

FREQUENCY: 1200 Kc. POWER: 250 Watis,
d.; 100 Watts, n. OWNED BY: Pacific Radio
Corporation. OPERATED BY: Pacific Radio
Corp. BUSINESS ADDRESS: Hall Bldg.
PHONE: 432, 433. STUDIO ADDRESS: Hall
Bldg. TRANSMITTER LOCATION: Hall Bldg.
TIME ON THE AIR: 7:30 A. M. to 10:00 P.M.
(PST). NEWSPAPER AFFILIATIONS: Coos Bay

Times. NEWS SERVICE: United Press.
PERSONNEL
President. . .............. . ... Walter L. Read
Commercial Manager. ... ....... Ben E. Stone
Advertising Manager. .. ... .. Walter L. Read
Chief Announcer............. Frank Marrion
Station Manager. .. .. ...... .. Walter L. Read
Sales Manager................. Ben E. Stone
Director. ................... Sylvia Chandler
Musical Director......... ... Sylvia Chandler
Chiet Engineer.................. F. M. Rush
POLICIES

No hard liquor, wines or beer during cer-
tain hours. All such advertising subject to
strict requlation and restrictions and station
approval.

Renders reasonable merchandising coopera-
tion at all times and will contact merchants
in immediate vicinity in Marshfield and North
Bend without cost to the advertiser,

REPRESENTATIVE
Walter Biddick (Pacific Coast)

*
KMED
MEDFORD

NATIONAL BROADCASTING CO.
(RED OR BLUE)

FREQUENCY: 1410 Kc. POWER: 250 Watts.
OWNED BY: Mrs. W. ]. Virgin. OPERATED
BY: Mrs. W. ]. Virgin. BUSINESS ADDRESS:
Main and Riverside. PHONE: 305. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Medford. TIME ON THE AIR: Full Time.

PERSONNEL
Manager ............ .. ........ L. P. Bishop

POLICIES

Advertising of alcoholic beverages not ac-
cepted, excepling beer and wine.

REPRESENTATIVE

Free and Peters
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TIME BUYERS —these facts ASSURE coverage!

w

KEX KGW

1. 5000 watts. 1. 5000 watts DT, 1000 watts NT.
2. Clear channel. 2. 620 ke,

3. Vertical antenna. 3. 625 ft. vertical antenna.

4. Modern high fidelity transmitcer. 4. RCA equipped throughout,
5. Oregon’s most powerful station. 5. Oregon’s pioneer radio station.

TIME BUYERS are interested in market coverage!
L. Population in KGW primary market 1,265,200.
2. Population in KEX primary market, 1,881,800.

TIME BUYERS know showmanship means listeners!
KEX—T721 remotes in 1937. KGW—301 remotes in 1937.
Special events staff covered Presidential visit to Bonneville and
Timberline— Auto Show, Hockey, Baseball, Football, Wrtestling,
Boxing, Air Circus, Russian Flyers, Symphony, Back-stage Inter-
views and hundreds of other outstanding events totaling over

1,000 remote broadcasts . . . averaging 3 a day!
Oregon keeps abreast of the times thru KGW-KEX!
TIME BUYERS —

A full commercial schedule with hundreds of renewals year after
year prove results for advertisers. Write to KGW - KEX or
Edward Petry & Company for full details. You will ind KGW
and KEX ate the sales-result stations in Portland . . .

Where Contract Renewals are a Habit!

RGW TIRERINIF KEA

PORTLAND, OREGON

Representatives—EDWARD PETRY & CO., Inc,New York, Chicago, Detroir, San Francisco
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KALE

PORTLAND—EST. 1924
MUTUAL

FREQUENCY: 1300 Kc. POWER: 1000 Watts.
OWNED BY: KALE. Inc. OPERATED BY:

Same. BUSINESS ADDRESS: New Heathman
Hotel. PHONE: At. 7209. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Weather-
ly Bldg. TIME ON THE AIR: 6:15 AM. to

12:15 A.M. NEWSPAPER AFFILIATION: The
Oregon Journal. NEWS SERVICE: International
News Service. MAINTAINS ARTISTS BUR-
EAU. TRANSCRIPTION SERVICES: NAB Li-
brary, Lang-Worth, World Broadcasting System.
and Associated Music.

PERSONNEL
President...................... C. Roy Hunt
Advertising Manager........ Charles Couche
Artists Bureau Head......... Johnnie Walker
Chief Announcer............... Stan Church
Station Manager.............. Ted Kooreman
Sales Manager.............. Charles Couche
Publicity Director.............. Lester Halpin
Chief Engineer............. Louis Bookwalter

POLICIES

No liquor advertising accepted except beer
and light wines after 10:00 P.M. No tforeign
language accounts except those of a religious
nature. No medical programs.

Merchandising: Monthly merchandising pub-
lication “Radio Advertiser’” sent to 4000 re-
tailers in market area. Commercial programs
publicized in each issue.

REPRESENTATIVE

Free & Peters, Inc.

KBPS
PORTLAND—EST. 1923

FREQUENCY: 1420 Kc. POWER: 100 watts.
OWNED BY: Student Body Benson Polytechnic

School. OPERATED BY: Same. BUSINESS
ADDRESS: 546 N. E. 12th Ave. PHONE: EA
8131-2. STUDIO ADDRESS: Same. TRANS.

MITTER LOCATION: Some. TIME ON THE
AIR: 11:00 A.M. to 12:30—3:00 to 5:00 P.M.
(each school day).

PERSONNEL

Chief Announcer............. R. T. Stephens
Station Manager.......... William Allingham
Chiet Engineer........... William Allingham

POLICIES

Mon-commercial outlet.
.
PORTLAND—EST. 1926

NBC (Blue Network}—NORTHWEST TRIANGLE

FREQUENCY: 1180 Kc. POWER: 5000
Watts. OWNED BY: Oregonian Pub. Co. (Les-
see). OPERATED BY: Oregonian Pub. Co.
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BUSINESS ADDRESS: 6th and Adler Sts.
PHONE: Atwater 2121. STUDIO ADDRESS:
801 Oregonian Bldg. TRANSMITTER LOCA.-
TION: North Portland on Pacific Highway.
TIME ON THE AIR: (daily) 6:30 A.M. to 12:00
midnight; (Sunday) 8:00 A.M. to 12:00 mid-
night. (Silent to KOB from KOB's local sun-
down until 8:00 P.M.) NEWSPAPER AFFILIA-
TIONS: The Oregonian. NEWS SERVICES:
Transradio Press, International News Service.
TRANSCRIPTION SERVICES: Standard Library,
NBC Thesaurus.

PERSONNEL

Station Manager......... W. Carey Jennings
Sales Manager......... Chester L. Blomsness
Publicity Director................. H.
Program Director.............. Barney Miller
Chief Engineer............. Harold Singleton

POLICIES

No alcoholic beverages before 10:30 P.M.
Medicinal accounts subject to approval of
station management. No foreign language pro-
grams accepted.

A limited amount of merchandising coopera-
tion—monthly merchandising paper. and usual
station promotion.

REPRESENTATIVE
Edward Petry & Co., Inc.

*
“WHEN YOU THINK RADIO, THINK

KGW™

PORTLAND-—EST. 1922
NBC (Red Network}—NORTHWEST TRIANGLE

FREQUENCY: 620 Kc. POWER: 5000 Watts,
d.;: 1000 Watts, n. OWNED BY: Oregonian
Pub. Co. OPERATED BY: Oregonian Pub. Co.
BUSINESS ADDRESS: 6th & Adler Sts. PHONE:
Atwater 2121. STUDIO ADDRESS: 801 Ore-
gonian Bldg. TRANSMITTER LOCATION:
North Portland on Pacific Highway. TIME ON
THE AIR: (daily) 7:00 A.M. to midnight; (Sun-
day) 8:00 A.M. to 12:00 midnight. NEWS-
PAPER AFFILIATION: The Oregonian. NEWS
SERVICES: Transradio Press. International
News Service. TRANSCRIPTION SERVICE:
Standard Library, NBC Thesaurus.

PERSONNEL

Station Manager......... W. Carey Jennings
Sales Manager......... Chester L. Blomsness
Publicity Director................. H. Q. Cox
Program Director.............. Barney Miller
Chiet Engineer............. Harold Singleton

POLICIES

No alcoholic beverages before 10:30 P.M.
Medicinal accounts subject to approval of
station management., No foreign language
programs accepted.

A limited amount of merchandising coopera-
tion—monthly merchandising paper, and usual
station promotion.

REPRESENTATIVE
Edward Petry & Co.. Inc.
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KOIN
PORTLAND—EST. 1925

COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 940 Kc. POWER: 5000 Watts.
d.; 1000 Watts, n. OWNED BY: KOIN, Inc.
OPERATED BY: KOIN, Inc. BUSINESS AD-
DRESS: New Heathman Hotel. PHONE: At
water 3333. STUDIO ADDRESS: New Heath-
man Hotel. TRANSMITTER LOCATION: Syl-
van. TIME ON THE AIR: 6:30 A.M. to mid-
night. MAINTAINS ARTISTS' BUREAU. NEWS-
PAPER AFFILIATIONS: The Oregon Journal.
NEWS SERVICE: International News Service.
TRANSCRIPTION SERVICES: Associated Music
Publishers, World Program Library. Standard

Radio, Lang-Worth Public Domain, NAB
Library.

PERSONNEL
President....................... C. W. Myers
Station Manager.......... ...... C. Roy Hunt
Commercial Manager..... .. .... C. E. Couche

Johnnie Walker
Stanley Church
C. E. Couche
Lester Halpin
Joseph Sampietro
Louis Bookwalter

Artists’ Bureau Head
Chietf Announcer
Sales Manager
Publicity Director
Musical Director
Chief Engineer

POLICIES

No hard liquor advertising accepted. Beer
advertising accepted only between ten P.M.
and midnight. No medical advertising or for-
eign language accounts accepted.

Monthly merchandising publication, “The
Radio Advertiser,” mailed to 4.000 retailers
in primary coverage area. All network and
national spot programs receive publicity in
every issue.

REPRESENTATIVE

Free & Peters, Inc.

KWJJ

“THE VOICE FROM BROADWAY"”

PORTLAND—EST. 1927

FREQUENCY: 1040 Kc. POWER: 500 Watts.
OWNED BY: KW]JJ Broadcasting Co., Inc. OP-
ERATED BY: KWI]] Broadcasting Co.. Inc.
BUSINESS ADDRESS: 622 S. W. Salmon St
PHONE: Atwater 4393-4. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Oaks Park.
TIME ON THE AIR: 6:00 A.M. to local sunset
—9:00 P.M. to 3:00 AM. NEWS SERVICE:
Local news through Portland News-Telegram.

PERSONNEL

Wilbur ]. Jerman
John C. Egan
John C. Egan
G. E. Speerstra
W. J. Jerman

President
Commercial Manager
Station Manager
Musical Director
Chief Engineer

3

A

0

POLICIES

Accepts only beers and wines liquor ac-
counts. Also accepts foreign language pro-

grams,
REPRESENTATIVE
Howard H. Wilson Co.

.
PORTLAND—EST. 1926
FREQUENCY: 1420 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: KXL Broad-
casters. OPERATED BY: Same. BUSINESS
ADDRESS: KXL Bldg. PHONE: Broadway
6451. STUDIO ADDRESS: KXL Bldg. TIME

ON THE AIR: 6:00 A.M. to midnightt NEWS
SERVICE: United Press.

PERSONNEL

President.................. T. W. Symons, Jr.
Commercial Manager. ... ... T. W. Symons, Jr.
Chief Announcer .......... George Wilhelm
Station Manager........... T. W. Symons, Jr.
Chief Engineer Ralph Mifflin

POLICIES

No foreign language accounts accepted.
Merchandising service at cost.

.
“"VOICE OF UMPQUA VALLEY"™

ROSEBURG—EST. 1935
MUTUAL—DON LEE

FREQUENCY: 1500 Kc. POWER: 250 Watts.
OWNED BY: News Review Co. OPERATED
BY: Same. BUSINESS ADDRESS: Roseburg.
Phone: No. 4 and No. 100. STUDIO AD-
DRESS: Umpqua Hotel. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: 7:00
AM. to 10:00 P.M. (unlimited license). NEWS-
PAPER AFFILIATION: Roseburg News Re-
view. NEWS SERVICE: Associated Press
(non - commercial). TRANSCRIPTION SER-
VICE: Own Library.

PERSONNEL

Commercial Manager M. H. Pengra
Station Manager.................. J. B. Toles
Musical Director Wanda Armour

POLICIES

No liquor. wine and beer as prohibited by
state law. No foreign population. Station
reserves censorship right, in interests of de-
cency and entertainment value.

Full merchandising service thru station mer-
chandising department.

REPRESENTATIVE
John Blair & Co.
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KSLM

SALEM—EST. 1934
MUTUAL BROADCASTING SYSTEM

FREQUENCY: 1370 Kc. POWER: 100 Watts.
OWNED BY: Oregon Radio, Inc. OPERATED
BY. Oregon Radio, Inc. BUSINESS ADDRESS:
343 Court St. PHONE: 6131 STUDIO ADDRESS:
343 Court St. TRANSMITTER LOCATION: half
mile from city limits. TIME ON THE AIR: 7:00
A.M. to midnight. NEWSPAPER AFFILIATION:
Morning Statesman. NEWS SERVICE: United
Press. TRANSCRIPTION SERVICE: Standard
Radio.

PENNSYLVANIA

Population 10,176.000

Retail Sales $2,490,910.000

Number of Families 2,357.210 Number of Radio Homes 2,209,280

PERSONNEL
President........................ H. B. Read
Commercial Manager. .. ... ... .... H. B. Read
Artists’ Bureau Head.... ... ... Dwight Hoxie
Chief Announcer.............. Dwight Hoxie
Station Manager................. H. B. Read
Publicity Director.............. Clarice Kolbe
Musical Director...... ... ... Herbert Johnston

Chief Engineer............... Clyde Werzart

POLICIES

No liquor. beer or wine until afternoon. No
foreign language shows; not considered en-
joyable to general audience.

Auto Registrations 1,918.116

WCBA-WSAN

ALLENTOWN—EST. 1923
NBC (Red and Blue)

FREQUENCY: 1440 Kc. POWER: 500 Watts.
OWNED BY: WSAN, Inc. OPERATED BY:
B. Bryan Musselman. BUSINESS ADDRESS:
39 N. 10th St. PHONE: 9511-6736. STUDIO
ADDRESS: 39 N. 10th St. TRANSMITTER LO-
CATION: North 7th St. Highway. TIME ON
THE AIR: 7:30 A.M. to midnight. NEWSPAPER
AFFILIATIONS: Chronicle and News, Allen-
town Morning Call. NEWS SERVICE: United
Press. MAINTAINS ARTISTS’ BUREAU.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.

PERSONNEL
President. ... . ............. J. C. Shumberger
Commercial Manager. . ..B. Bryan Musselman
Artists’ Bureau Head. .. ... George Y. Snyder
Chief Announcer........... John T. Van Sant
Station Manager........ B. Bryan Musselman
Publicity Director. ... .. ..... Charles R. Petrie
Musical Director........... George Y. Snyder
Chief Engineer.......... Wm. A. McCutcheon
POLICIES

Advertising-of alcoholic beverages accepted,
but liquor programs must be at least 15 min-

kel

utes in length and not permitied before 7:00
P.M.

On all political broadcasts the “Class A”
rates apply. Less than 15 minutes not sold
and no discounts apply. Copy must be fur-
nished in advance of broadcast.

Maintains a merchandising service.

+

WFBG

“VOICE OF THE ALLEGHENIES"”

ALTOONA—EST. 1924
QUAKER STATE NETWORK

FREQUENCY: 1310 Kc. POWER 100 Watts.
OWNED BY: The William F. Gable Co. OP.
ERATED BY: The Gable Broadcasting Co. BUSI-
NESS ADDRESS: Altoona. PHONE: 6467.
STUDIO ADD'RESS: The Gable Store. TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: 7:00 A.M. to 12:00 midnight. NEWS
SERVICE: International News Service. TRAN-
SCRIPTION SERVICE: World Broadcasting

System.
PERSONNEL

President-Managing Director. . George P. Gable
Chief Announcer ............ Roy Thompson
Station Manager ... .......... Roy Thompson
Sales Manager .............. Roy Thompson
Chief Engineer ............. James E. Moffatt

Note: Commercial department is directed by
the Managing Director.
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POLICIES

No special program policies.

REPRESENTATIVES
Cox & Tanz
Frank A. Wellman Adv. Agency

L4
WEST
EASTON—EST. 1936
MASON-DIXON GROUP

FREQUENCY: 1200 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: Associated
Broadcasters. Inc. OPERATED BY: Associated
Broadcasters. Inc. BUSINESS ADDRESS: 516
Northampton St. PHONE: 8001. STUDIO AD-
DRESS: 516 Northampton St. TRANSMITTER
LOCATION: Williams Township. TIME ON
THE AIR: 7:30 A.M. to 8:00 P.M. NEWS SERV-

ICE: Transradio Press. TRANSCRIPTION
SERVICE: Lang-Worth.

PERSONNEL
President............... Clair R. McCollough
Commercial Manager....... Walter Kirkwood
Program Manager............ Wilbert Markle
Station Manager............ Walter Kirkwood
Publicity Director.. ... ... ....... Richard West
Chief Engineer................. ]. E. Mathiot

POLICIES
No special stated policies.
REPRESENTATIVE

Paul H. Raymer Co.

L
WLEU
ERIE—EST. 1935
NBC—(BLUE)

FREQUENCY: 1420 Kc. POWER: 250 Watis,
d.: 100 Watts, n. OWNED BY: Leo J. Omelian.
OPERATED BY: Same. BUSINESS ADDRESS:
12th & Stale Sts. PHONE 22-128. STUDIO
ADDRESS: Same. TRANSMITTER LOCATION:
Same. TIME ON THE AIR: (Daily) 7:30 A.M.
to 12:00 midnight; (Sunday) 11:00 A.M. to
12:00 midnight. NEWS SERVICE: Transradio
Press. TRANSCRIPTION SERVICE: World
Broadcasting System.

PERSONNE!L
Owner ......c.ocovvvivnn... Leo ]. Omelian
Chief Announcer ............. James O’'Shea
Station Manager .......... V. Hamilton-Weir
Sales Manager ............ V. Hamilton-Weir
Musical Director Rert Dowling
Chief Engineer ........ ... ... narold Roess

POLICIES

Liquor accounts accepted after 10:30 P.M.
Foreign language accounts broadcast on Sun-
days only at present.

Merchandising: Exploitations of commercial
programs via radio only: other forms of mer-
chandising at extra cost.
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WIBG

“YOUR FRIENDLY STATION"
GLENSIDE—EST. 1924

FREQUENCY: 970 Kc. POWER: 100 watts.
OWNED BY: Seaboard Radio Broadcasiing

Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: Keswick Theatre Blda. PHONE:
Ogontz  4570. STUDIO ADDRESS: Same.

TRANSMITTER LOCATION: Elkins Park. TIME
ON THE AIR: 7:00 A.M. to local sunset (E.S.T.).
NEWS SERVICE: United Press. TRANSCRIP-
TION SERVICE: NBC Thesaqurus.

PERSONNEL
President ......... ........ Joseph M. Nassau
Station Manager . ........ Joseph M. Nassau
Publicity Director ......... James A. Nassau
Musical and Program Director
Margaret R. Collins
........... John H. Henninger

POLICIES

No foreign language programs or liquor ad-
vertising accepted.

L4
WHIB
GREENSBURG—EST. 1933

FREQUENCY: 620 Kc. POWER: 250 Watts.
OWNED BY: Pittsburgh Radio Supply Co.
OPERATED BY: Pittsburgh Radio Supply Co.
BUSINESS ADDRESS: 128 Pennsylvania Ave.
PHONE: 3740. STUDIO ADDRESS 128 Penn-
sylvania Ave. TRANSMITTER LOCATION:
128 Pennsylvania Ave. TIME ON THE AIR:
7:00 A.M. to local sunset.

PERSONNEL

President................. .. ... H. ]J. Brennen
Commercial Manager. ....... R. M. Thompson
Advertising Manager. ... ... R. M. Thompson

Chief Engineer

Chief Announcer.............. Lew Clawson

Station Manager................ H. E. Clark

Chief Engineer............... Walter McCoy
POLICIES

Liquor advertising accepted but only in the
form of high class program scheduled for
broadcasting aiter 10:30 P.M. All contracts are
subject to station owner’'s approval and gov-
ernment requlations. All material must con-
form to the standards of the station which
reserves the right to refuse or discontinue any
advertising for reasons satisfactory to itself.

REPRESENTATIVE

Gene Furgason & Co.

WSAJ
GROVE CITY

FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: Grove City College. OPERATED
BY: Grove City College. BUSINESS ADDRESS:
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Grove City. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: Same. TIME ON THE
AlIR: Specified Hours,

PERSONNEL
.................... H. W. Harmon

POLICIES

Station does not sell time.
.
HARRISBURG—EST. 1924
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1430 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: WHP, Inc, OP-
ERATED BY: WHP, Inc. BUSINESS ADDRESS:
Telegraph Bldg., PHONE: 4-3211. STUDIO
ADDRESS: Telegraph Bldg. TRANSMITTER
LOCATION: 4 miles east of Harrisburg on new
Harrisburg-Hershey Highway. TIME ON THE
AIR: (daily) 7:30 a.m. to 1:00 a.m., (Sunday)
9:00 a.m. to 1:00 a.m. NEWS SERVICE: Trans-
radio Press. NEWSPAPER AFFILIATION: The
Harrisburg Telegraph. TRANSCRIPTION SER-
VICE: NBC Thesaurus.

Director

PERSONNEL
President................. E. ]. Stackpole, Ir.
Station Manager............. A. K. Redmond
Production Director.............. E. K. Smith
Sales Director.................. C. L. Bailey
Publicity Director............. Dick Redmond
Musical Directors. David Shoop—Robert Diehl
Chief Engineer................ R. S. Duncan

POLICIES

No foreign language programs. Ligquor ad-
vertising accepted only after 11 p.m. Beer
and light wines advertising accepted any
time. Only medical advertising which meets
with the requirements of Pennsylvania Health
Dept.

Direct mail to iniroduce program series be-
fore siarting date. Show card service, and
theater tie-in, both screen and lobby. Most
importiant—items in the radio section of the
Harrisburg Telegraph “"Watts In The Air.”
(Daily.) Also spot announcements {o intro-
duce program.

¢
WKEO
HARRISBURG—EST. 1927
MUTUAL & QUAKER

FREQUENCY: 1200 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: Telegraph
Press. OPERATED BY: Keystone Broadcast-
ing Corp. BUSINESS ADDRESS: Penn Harris
Hotel. 3rd & Walnut Sts. PHONE: 4-0191.-2.
STUDIO ADDRESS: Penn Harris Hotel. TRANS-
MITTER LOCATION: Third & Walnut Sts. TIME
ON THE AIR: 7:00 a.m. to 6:00 p.m.—8:00
p.m. to 1:00 a.m. NEWSPAPER AFFILIATION:
Harrisburg Telegraph News. NEWS SER.-
VICE: United Press. MAINTAINS ARTISTS
BUREAU: TRANSCRIPTION SERVICE: World
Broadcasting System.

343

PERSONNEL
President................... A, H. Stackpole
Commercial Manager.......... Geo. C. Smith
Artists Burequ Head............ Clyde Moser
Station Manager................. C. G. Moss
Sales Manager............. George C. Smith
Musical Director................ Clyde Moser
Chief Engineer............... Charles Myers

POLICIES

No liquor accounts accepted before 10 p.m.

REPRESENTATIVE
Frank Wellman, Phila.

¢
“VOICE OF THE ANTHRACITE
COAL REGION”

HAZELTON—EST. 1932
MASON-DIXON GROUP

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Hazellon Broadcasting Service,
Inc. OPERATED BY: Hazelton Broadcasting
Service, Inc. BUSINESS ADDRESS: 708 Hazel-
ton National Bank Bldg. PHONE: 1488. STU-
DIO ADDRESS: 708 Hazelton National Bank
Bldg. TRANSMITTER LOCATION: Hazelton
National Bank Bldg. TIME ON THE AIR: 8:00
AM. to 10:00 P.M. NEWS SERVICE: Trans-
radio News. TRANSCRIPTION SERVICES: NBC
Thesaurus and Lang-Worth.

PERSONNEL

President. ................. C. R. McCollough
Commercial Manager. .. ......... V. C. Diehm
Program Manager............ Edward Reisel
Chietf Announcer........,...... James Peiser
Station Manager................ V. C. Diehm
Sales Manager................. V. C. Diehm
Publicity Director.................. T. A. Tito
Chief Engineer................. ]. E. Mathiot

POLICIES

No stated special policies.

REPRESENTATIVE

Paul Raymer Company

.
JOHNSTOWN-—EST. 1925

FREQUENCY: 1310 Kc. POWER: 250 watts,
d.; 100 watts, n. OWNED BY: WJAC, Inc.
OPERATED BY: WJAC, Inc. BUSINESS AD-
DRESS: Tribune Annex, Locust St. PHONE:
244, STUDIO ADDRESS: Tribune Annex. Lo-
cust St. TRANSMITTER LOCATION: Tribune
Bldg., Locust St. NEWSPAPER AFFILIATIONS:
The Johnstown Tribune, The Johnstown Demo-
crat. TRANSCRIPTION SERVICE: NBC Thesau-

rus.

PERSONNEL
President......... ......... Walter W. Krebs
Station Manager.................. J. C. Tully
Chief Engineer................... A. ]. Reid
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® Power
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® Results

50,000 WATTS - PHILADELPHIA

To facilitate contact a direct telephone wire from
our New York office to WCAU Philadelphia head-
quarters is available Free to all New York adver-

tisers and agencies. Simply call Wickersham 2-2000.
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WGAL

LANCASTER—EST. 1922
INTERCITY—MASON-DIXON GROUP

FREQUENCY: 1500 Kc. POWER: 250 Watts,
d.; 100 Watts, n. OWNED BY: WGAL, Inc.
OPERATED BY: WGAL, Inc. BUSINESS AD-
DRESS: 8 West King St. PHONE: 5252, STU-
DIO ADDRESS: 8 West King St. TRANSMIT-
TER LOCATION: 8 West King St. TIME ON
THE AIR: 8:00 A.M. to 11:00 P.M. NEWS
SERVICE: Transradio Press. TRANSCRIPTION
SERVICE: Lang-Worth,

PERSONNEL
President...................... ]. E. Mathiot
Commercial Manager.... .. .... Walter Miller
Program Manager........... Ernest Stanziola
Station Manager............... Walter Miller
Publicity Director. .. ... ... Paul Rodenhauser
Chiet Engineer.. ... ......... ... J. E. Mathiot

POLICIES

No stated special policies.

REPRESENTATIVE

Paul H. Raymer Company
.
PHILADELPHIA—EST. 1921

NATIONAL BROADCASTING CO. (RED)

FREQUENCY: 1020 Ke¢. POWER: 10,000
Watts. OWNED BY: Westinghouse Electric
& Mig. Co. OPERATED BY: Same. Pro-
grammed by National Broadcasting Co. BUSI-
NESS ADDRESS: 1619 Walnut St. PHONE:
Locust 3760. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: RFD No. 4, Nor-
ristown. TIME ON THE AIR: 6:59 A.M. to
1:00 A.M. NEWS SERVICE: United Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL

President..................... F. A. Merrick
Station Manager........... ... .... Leslie Joy
Program Manager ........... James P. Begley
Sales Prom.-Advertising Manager

L. B. Beeuwkes

Sales Manager......... John S. K. Hammann

Publicity Director................. J. A. Aull

Musical Director. . ... ............. Jan Savitt

Chief Engineer................. E. H. Gager
POLICIES

Beer permissible. Policies of the National
Broadcasting Company otherwise.

Merchandising: The merchandising coopera-
tion offered with relation to commercial pro-
grams, consists of the sending out. at cost, of
dealer and distributor sales letters. Pleased to
offer, upon request of the advertiser, sugges-
tions for tying in the product locally with the
radio broadcast.
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WCAU

PHILADELPHIA—EST. 1922
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 1170 Kc. POWER: 50,000
watts. OWNED BY: WCAU Broadcasting Co.
OPERATED BY: WCAU Broadcasting Co.

BUSINESS ADDRESS: WCAU Bidg. PHONE:
Locust 7700. STUDIO ADDRESS: WCAU
Bldg. TRANSMITTER LOCATION: Newtown
Square. TIME ON THE AIR: 6:15 a.m. to 1:00
a.m. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: World Broadcast-
ing System.
PERSONNEL
President. ............. .. .. .. Dr. Leon Levy
Commercial Manager........ Robert A. Street
Advertising Manager. .. ... ... Thomas Ruane
Director of Programs.......... Stan Lee Broza
Station Manager....... ... ... .. Dr. Leon Levy
Sales Manager............. Robert A. Street
Publicity Director. ... .. Kenneth W. Stowman
Musical Director.............. Robert Golden
Chief Engineer.................. John Leitch
POLICIES

Neither hard liquor advertising or foreign
language accounts are accepted by our sta-
tion. Does accept advertising for light alco-
holic beverages such as beer and wines.

Active publicity department that is in con-
stant contact with all newspapers in our cov-
erage area. Sales promotion department de-
velops dealer co-operation, through tie-ins and
supplies special premium and merchandising

ideas.
REPRESENTATIVE

Transamerican Broadcasting & Television
Corp. {Chicago Office Only)

.
“PHILADELPHIA’S ONLY INDEPENDENT
FULL-TIME STATION”

PHILADELPHIA—EST. 1922

FREQUENCY: 1370 Kc. POWER: 250 watts.
OWNED BY: WDAS Broadcasting Sta., Inc.
OPERATED BY: WDAS Broadcasting Sta., Inc.
BUSINESS ADDRESS: 1211 Chestnut St.
PHONE: Locust 7400—Race 7474. STUDIO
ADDRESS: 1211 Chestnut St. TRANSMITTER
LOCATION: Woodside Park. TIME ON THE
AIR: 7:30 am. to midnightt MAINTAINS
ARTISTS BUREAU: TRANSCRIPTION SER-
VICE: Langworth & Wentworth, NAB Library.

PERSONNEL
President........ Alexander W. Dannenbaum
Vice-President-General Manager. .P. ]J. Stanton
Commercial Manager. A. W. Dannenbaum, Jr.

Advertising Manager. .. ... ...... Jerry Stone
Artists Bureau Head...... ... .. Harold Davis
Chief Announcer.............. Harold Davis
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PARDON US

While we roll up

our sleeves ~_
HERE'S work to he done! And it’s a man-sized job! We've

just invited another million listeners to have bhreakfaxi.
luncheon and dinner with us every day in the week. fiftv-two
Y ¥ 3
weeks a year!

HAT’S a large order. too. because we know they’ll move in to

join our present 5 million “regulars.” But. like the perfect
host, we’ll be ready for them—ready with our recently com-
pleted, modern. Widener Building studios. and now. our new
high fidelity transmitter.

W}‘J’Vli just spent more than $100.000 on these improve-

ments. but if 1they make our listener and advertiser “old
boarders” and “new visitors” more happy. comfortahble and
contented with increased service. greater signal strength and
wider coverage it's worth every nickel of it!

ENTEHTA[NING these 6 million “guests”™ and making them

jump through the =ales loop for the advertiser is the job
ahead. And say. you should see the flock of special featuves,
new programs and merchandising stunts we're using to “put our
house tn order.”™  Yes sir. this is one blow-oul thal advertisers
will be talking about for a long time to come. 50—

PARDON US

While We Roll
Up Our Slecves!

WEFEk

Philadelphia
L

, l
gm;?[f;_ﬁ,fj= | g
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Sales Manager....... A, W. Dannenbaum, Jr.

Publicity Director................ Jerry Stone

Musical Director.......... Joseph Schribeman

Chief Engineer........... Frank Unterberger
POLICIES

Accepts liquor advertising. Regular pro-
grams in Italian, Jewish and Polish. (No for-
eign program permitted before 8:00 p.m.)

Adverlising support in newspapers and ra-
dio papers; Sitation also co-operative with
merchandising, and maintains an artist bur-
eau, free to clients.

WFIL
PHILADELPHIA—EST. 1935

NATIONAL BROADCASTING CO. (BLUE)
MUTUAL—QUAKER NETWORK

FREQUENCY: 560 Kc. POWER: 1,000 Watts.

OWNED BY: WFIL Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Widener Bldg. PHONE: Rit. 6300. STUDIO

ADDRESS: Same.
63rd Passayunk Ave.
7:00 A.M. to 1:00 AM. NEWS SERVICE:
International News Service. TRANSCRIP-
TION SERVICES: Associated Library, Standard
Library and own recording laboratory.

TRANSMITTER LOCATION:
TIME ON THE AIR:

PERSONNEL
President. ............ Samuel R. Rosenbaum
Station Manager......... Donald Withycomb
Chief Announcer............... David Tyson
Sales Managet. . ............... Jack Stewart
Publicity Director....... .. Joseph T. Connolly
Musical Director.......... Anthony Candelori
Chief Engineer.............. Frank V. Becker
Program Director................. John Clark
POLICIES

Station accepts light wines and beer ad-
verlising; bans hard liquor. Will not accept
foreign language. Only other restriction is
that copy conform to standards of good pub-
lic taste.

Merchandising: Local pioneer on establish-
ment of merchandising bureau. Has swap
time arrangements with two Phila. dailies and
uses this display space to advertise com-
mercial programs at no cost to sponsor. Also
uses direct mail and exhibit form of mer-
chandising.

REPRESENTATIVE
Edward Petry & Co.

+
WHAT
PHILADELPHIA—EST. 1930

FREQUENCY: 1310 Kc. POWER: 100 watts.
OWNED BY: Independence Broadcasting Co..

Inc. OPERATED BY: Independence Broadcast-
ing Co., Inc. BUSINESS ADDRESS: Public
Ledger Bldg. PHONE: Lombard 2390-1—

347

Main 2000. STUDIO ADDRESS: Public Led-
ger Bldg. TRANSMITTER LOCATION: Holel
Philadelphian. TIME ON THE AIR: Shares
time—generally 9:00 a.m. to 1:00 p.m. & 5:00
p.m. to midnight (4 nights) NEWSPAPER
AFFILIATION: Evening Public Ledger. TRAN-
SCRIPTION SERVICE: Has full facilities.

PERSONNEL

President-Station Mgr.. .. W. Porter Ogelsby. Jr.
Chiet Engineer. .. ............ J. C. Geise, Ir.

POLICIES

Does not accept liquor, dentists’, or doctors’
advertising, nor unpleasant copy. Carries
Italian, German and Lithuanian language

programs.
*

“PHILADELPHIA'S PIONEER VOICE"

PHILADELPHIA—EST. 1922
INTERCITY

FREQUENCY: 610 Kc. POWER: 1000 watts.
OWNED BY: Gimbel Bros., Inc. OPERATED
BY: Penna. Broadcasting Co. BUSINESS AD-
DRESS: 35 S. 9th St. PHONE: Walnut 6800.
STUDIO ADDRESS: 35 S. 9th St. TRANSMIT-
TER LOCATION: 2108 Spring Garden St.
TIME ON THE AIR: 6:45 a.m. to 1:00 am.
NEWS SERVICE: Transradio Press. TRAN-
SCRIPTION SERVICE: World Broadcasting
System.

| Skyscrapers . . .
Sailing Ships . . .
(We Don’t Sell ’Em!)

l UY we do selt shoes, shirts, and soap . . .

and a hundred other items every man and

woman needs. It's all because we're nof a

class station. Good neighborliness is our

policy. A good neighbor can scll an item any

| day where a city slicker couldn't get his nose
! in the door.

All our programs and all our ideals are
focussed toward one aim—neighborliness. No
Oxford English, no Cambridge accent, yet every
one of our announcers does a good job. Hon-
cstly, we're proud of our results.

Snellenburg’s, one of Philadelphia's greatest
department stores, has been with us consis-
tently for over three years.

Scars. Roebuck and Company use us more
than any other Philadelphia outlet.

Dalsimer's great shoe store likewise have
been availing themselves exclusively of our
facilities for over three years.

We think it's interesting to know that 859,
of our current accounts are operating on re-
newal .contracts . . and that's a record
for anyonc to shoot at. We'd like to make
you one of our good neighbor accounts. You'll
always find us ready with a solution or an
| antidote for some particular advertising
problem.

Yes, we're good neighbors. Just in case we
mightn’'t have told you, we're

WDAS
ON THE DIAL AT 1370

Philadelphia’s Only Full-time Indepen-
dent Broadcasting Station
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PERSONNEL

President............... Benedict Gimbel, Jr.
Chief Announcer............. Edward Wallis
Station Manager......... Benedict Gimbel, Jr.
Sales Manager. . .. .. Maijor Edward A. Davies
Publicity Director............. Murray Arnold
Musical Director.... .. .... Clarence Fuhrman
Chief Engineer..... .. .. ... Clifford C. Harris
Program Director............... James Allan
POLICIES

No foreign language programs accepted.
Liquor adverlising accepted after 8 p.m.

REPRESENTATIVE
William G. Rambeau Co.

WPEN-WRAX

“PHILADELPHIA'S OWN STATION"
PHILADELPHIA—EST. 1929
(HOOK-UP WITH WOV, New York)

FREQUENCY: 920 Kc. POWER: 1000 Watts.
OWNED BY: Wm. Penn Broadcasting Co.
OPERATED BY: Wm. Penn Broadcasting Co.
BUSINESS ADDRESS: 22nd and Walnut Sts.
PHONE: Rittenhouse 4140. STUDIO ADDRESS:
22nd and Walnut Sts. TRANSMITTER LOCA-
TION: West Philadelphia. TIME ON THE AIR:
7:00 A.M. to midnight.

PERSONNEL
General Manager..,............. H. Kiczales
Station Manager......, ... .. Dwight E, Rorer
Commercial Manager.. ... . .... George Lasker
Publicity Director.............. Manning Hall
Musical Director...... ...... Joseph Franzosa
Chief Engineer................ Charles Burtis
POLICIES

No liquor accounts accepted. Foreign lan-
guage accounts solicited.

+
WTEL
PHILADELPHIA—EST. 1925

FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: Foulkrod Radio Engineering Co.
OPERATED BY: Foulkrod Radio Engineering
Co. BUSINESS ADDRESS: 3701 N. Broad St.
PHONE: Radcliff 6647. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Rowland-
ville, Pa. TIME ON THE AIR: Shares Time

with WHAT.
PERSONNEL

General Manager ......... Henry N. Cocker

.
PITTSBURGH—EST. 1920
NBC (BLUE)

FREQUENCY: 980 Kc. POWER: 50.000 watts.
OWNED BY: Westinghouse Electric & Mig.
Co. OPERATED BY: National Broadcasting
Co. BUSINESS ADDRESS: Grant Bldg. PHONE:
Grant 4200. STUDIO ADDRESS: Grant Bldg.
TRANSMITTER LOCATION: Saxonburg. TIME

ON THE AIR: 6:45 a.m. to 1:00 am. NEWS
SERVICE: United Press. MAINTAINS ARTIST
BUREAU. TRANSCRIPTION SERVICE: NBC

Thesaurus.
PERSONNEL

President. . ........... ... . . ... F. A. Merrick
Station Manager..... .. .. ...... A. E. Nelson
Artists Bureau Head.. . .. . ... E. ]. Calahan
Sales Manager....... ... .. . ... W. E. Jackson
Publicity Director...... .. .... Lynden Morrow
Musical Director....... .. ... Maurice Spitalny
Chief Engineer................. ]. E. Baudino

POLICIES
Same as National Broadcasting Co.
REPRESENTATIVE

National Broadcasting Co.

.
“VOICE OF PITTSBURGH”
PITTSBURGH—EST. 1919
WLW LINE
FREQUENCY: 1380 Kc. POWER: 500 watls.
OWNED BY: KQV Broadcasting Co. OP-
ERATED BY: KQV Broadcasting Co. BUSI
NESS ADDRESS: 1406 Chamber of Commerce
Bldg. PHONE: Private Exchange. Grant 4860,
STUDIO ADDRESS: 1406 Chamber of Com-
merce Bldg. TRANSMITTER LOCATION: 1475
Crane Road, Greentree Borough. TIME ON
THE AIR: 7:00 a.m. to 12:30 midnight. NEWS
SERVICE: United Press. TRANSCRIPTION
SERVICES: Standard Radio Library.

PERSONNEL
President......... ... ... .. .. .. H. ]. Brennen
Commercial Manager. ... .... R. M. Thompson
Advertising Manager.. ... ... R. M. Thompson
Chief Announcer......... .. ]. Herbert Angell
Station Manager...... . .. ......... ]. J. Laux
Sales Manager....