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1931—Pioneer Du Mont
cothode-roy picture tube.

- A new gift of VISION for modern man...

First comes vision, then development, then fulfilliment. From the fountains
4 of Du Mont vision flow achievements to cnrich the world.

_ Dr. Allen B. DuMont foresaw the great future of television when he
5 perfected his proneer cathode-ray tube in 1931,

From that tube he developed the priceless gift of the Du Mont Laboratories
to mankind. . . all-electronic television, presented to the public in 1938.

Today modern television, pioneered by Du Mont, brings the richest daily
entertainment in history within the reach and means of almost every home.
And wherever television goes, the people receive new vision too, for better
living and fuller citizenship.

Now again, Du Mont Television looks beyond past
successes , . . producing, this year, the first practical
large-screen color television tubes. to advance the
whole mdustry’s progress. It is through vision,
development, and achievement, such as this, that
Du Mont continues to be “first with the finest in
television™ . . . as in all telectronics for the home,
industry. science and national defense!

Hrite for free 40-page boolilet,  THE STORY OF TELEVISION”,
Allen B, Du Mout Laboratories, Tuc.
Executive Offices. 750 Bloontfield Ave., Clifton, N. J.

1938—Pioneer DuMont !
television receiver. 3

1954—Modern DuMont Teleset.®

® j—
VISIOMN IS THE BUMONI DIMENSION { =

us 3 - - o

First with the Finest in Television

RESEARCH OIVISIDN CATHDDE-RAY TUBE DIVISIDN

iy

COMMUNICATION PRDDUCTS DIVISION GOVERNMENT MANUFACTURING DIYISION

*Trade Mark

INSTRUMENT DIVISION {5
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There comes aa time-...

to eacﬁ of u§,l a time for decision.
In broadcasting, with so maﬁy claims,
counter-claims and false cldims i is ;
oﬂen‘ difficult to know w_ﬁaHb: do.

Now, more than ever, it is wise

to sell on a Storer station. &

STORER BROADCASTING COMPANY
WSPD « WSPD-TV KPTV WJBK WIBK-TV WAGA « WAGA-TV
Toledo, Ohio Portland, Ore. Defron‘ Mich.

WIW- WXEL-TV ~ WGBS - WGBS-TV WWVA
Cleveland, Ohio Miami, Fla. Wheeling, W. Va.

NATIONAL SALES HEADQUARTERS'
BOB WOOD, Midwest Nationol Sales Mgr 1

Atlanta, Ga.

WBRC « WBRC-TV
Birmingham, Ala.

s TOM HARKER, V. P., Notional Sales Director
118 E. 57th St., New York 22, ELdorado 5-7690 e« 230 N. Michigan Ave:, Chicago 1, Franklin 2- 6498
s ﬁ‘* N o ol % %
f LIRS, "@w SRR R
3 g W g ™ :
VWY Ay T s e i o
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Addenda, reporting current FCC grants, applications, changes, etc. Weekly Addenda 20-A, 20-B, et seq., are furnished only
to subscribers to the full services of Television Digest to enable them to keep this section of TV Factbook No. 20 up-to-date.
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ERIE, Pn. s Everything!

-

IT'S ONE OF THE NATION’S
GREAT TEST MARKETS

the
ERIE Erie, Pennsylvania is served and sold by the Perfect

DLS.PATCH | Threesome—WICU-TV, Channel 12, WIKK-AM,
aily and

Sunday and the Erie Dispatch m And there’s no question that

WICUtv community life revolves around these three
Channel 12 media in this, the Third Largest City in the State of

Pennsylvania—where everything from Appliances
to Zippers are manufactured B Let our representatives

WICU and WIKK tell you about Erie—The Great Test Market.
Represented by
Edward Petry & Co., Inc.

Erie’s 136,700 residents represent 40,400
households with a CSI of $6,022 of which
$5,407 is spent on retail purchases. But that's
not alll Erie is the shopping center of North-
western Pennsylvania, Western New York and
Eastern Ohio.

* RADIO
« TV
* NEWSPAPER

Aed0d INC.

HOME OFFICE—300 EDWARD LAMB BLDG.. TOLEDO, OHIO .., WASHINGTON OFFICE .. 1177 NATIONAL PRESS BLDD.

Spring 1955 Edition 3
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PHILCO

‘ This Philco 16mm CineScanner and its
companion, the 35mm model, provide
the finest film reproduction in either
color or monochrome.

Multiplexed arrangement af two 16mm CineScanner film

units and auvtomatic dual slide changer for four program
sources in color.

CineScanner— superiqr for monoch’rbme‘
« «  the only practical method for color!

CO CORPORATION

WWW almnercanratiionistory cCorr
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and enjoy modern film telecasting!

® Smooth, Silent Operation — No Flutter
® pPreview of all Program Sources

® cColor and Monochrome,
16MM and 35MM Models

Once you’ve seen CineScanner operate—witnessed the clear,
steady pictures and observed the smooth, silent performance—
you will agree it’s the only way to televise film—in mono-
chrome or color!

There are good technical reasons why: The Philco CineScanner
employs flying-spot scanning, a technique never equaled in
producing high definition pictures. In CineScanner, there’s no
hot projection lamp to fail or burn the film. Only source of light
is a long life, cathode-ray tube with dependable “cold” light
harmless to film. CineScanner employs a special continuous-
motion film transport mechanism designed by Philco and built
by the Mitchell Camera Corporation of Hollywood . .. no noisy,
film-damaging intermittents in the CineScanner! Most impor-
tant of all to color Broadcasters, CineScanner uses economical
photo tubes instead of expensive camera tubes . .. and thereare
no color registration problems in CineScanner!

With the Philco CineScanner, you can start today in mono-
chrome, convert tomorrow to color—with no obsolescence of
equipment! Get full technical data on this new and greatly
improved method of televising films and slides. Contact Philco,
Dept. CT today.

interior view of the film unit showing precision film
transport mechanism, sound heod ond the simplicity of

the optical system.

‘ Simplified diagrom showing the
bosic principles of CineSconner
operation.

GOVERNMENT & INDUSTRIAL DIVISION * PHILADELPHIA 44, PA.

In Canada: Philco Corporation of Canada Limited, Don Mills, Ontario
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OPPORTUNITY AT RCA
FOR
BROADCAST FIELD ENGINEERS

..............................................................................

RCA needs trained broadcast engineers who can
direct and participate in the installation and service
of television broadcast equipment. Here’s an excellent
opportunity for training and experience with color
TV transmitters.

You need: 2-3 years’ experience in
broadcast equipment, including work on TV

CAN YOU QUAL' FY ? transmitter installation. You should have: EE

degree or good technical schooling, Tst Class
Radio-Telephone license.

Top Salaries

En] oy RCA advanta ges: Many Liberal Company-Paid Benefits

Relocation Assistance

For personal interview, please send a complete resume of your education and experience to:

Mr. John R. Weld, Employment Manager
Dept. Y-000, Radio Corporation of America
Camden 2, N. J.

RCA SERVICE COMPANY, INC.

A Radio Corporation of America Subsidiary

RCA
B

Spring 1955 Edition
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Thanks to you, siv, a lot of people

are going to have a very Happy New Year.
The people to whom vou’ve sold our TV
sets will enjoy themselves thoroughly.
Many will have the ume of their lives
with CBS Sweep Tunimg®, that

quick and easy way of switching on the
whole, wide world of entertainment.
Others will revel n the real-as-hfe
experience of CBS two-speaker ©360" ¢
Full Fidelity Sound. A growing numbes
will discover the drama and excitement
of CBS Full Fidelity Color TV.

We, too, are facing the happiest

l New Year of our young corporate lives.
() I I I e eO e With your help, m the year just
past, we've made dramatic progress in
[ . volume, in quality. and in public

®
e > recognition. And our minds are buzzing
;;l ]a& e d Vel & 3 with big 1deas (or 1955,

\ew Year!

We promise to do everything in our

power to make 1955 the most prosperous
of new years for you. *ourinpe. ron

CBS-COLUMBIA

Broadcasling Syslcm

Spring 1955 Edition 9
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"32 TELEVISION TALKS"

transcribed from the

BMI TV CLINICS-1954

Combines the knowledge and
experiences of 32 TV leaders
in every phase of TV
programming and production
. . . factual, informative and
down-to-earth talks by men
who have been in the
industry from the ground up.

Published by BMI at $7 and
made avoilable as an in-
dustry service at the cast
of transcribing and print-
ing—$4.20 post paid.

“32 Television Talks” is an entirely fresh and stimu-
lating report of the BMI TV Clinic sessions conducted in
New York, Chicago and Los Angeles during 1954 . . .
a new and up-to-date book which follows up “Twenty-
Two TV Talks,” published in 1952.

“How to do it” is the theme of “32 TV Talks,” with
complete data on such vital topics as: film buying and
film programming . . . news and special events . . .
twists in production . . . educational and commercial
programming low cost production local
programming . . . promotion and public relations . . .
ideas and imagination . . . as well as dozens of other
essential elements in TV.

In addition to the 32 talks, the book includes
transcripts of the QUESTION and ANSWER periods
of the Clinics.

Contributing Authors
Fareword by ROSEL H. HYDE

L. H. (Budd) Rogers
Harold See
Hamilton Shea
Frank Sisson
Donn B. Tatum
Robert Tincher
George R. Torge
Charles Yanda
G. Pearson Ward
John K. West
George Whitney

Jean Paul King
Norman Knight
Carl Lee

Clair R. McCullough
George Mathieson
Bert Mitchell

Fred C. Mueller
John T. Murphy
Robert Petranoff
George Putnam

Harry Ackerman
Kenyon Brown
Victor F. Campbell
William Dempsey
Joseph Drilling
Norman Gittleson
Ben Greer
Barbara Haddox
Sherman K. Headley
Len Higgins

Ken Kennedy

Publicatian af /32 Televisian Talks” will
be limited. Order your copy tadoy.

BROADCAST MUSIC, INC.

M 589 FIFTH AVENUE, NEW YORK 17, N.Y.
NEW YORK e CHICAGO e HOLLYWOOD ¢ TORONTO e MONTREAL

Index to Contents
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sales, 1947-54 ...... . .. .. ... .. ... ... 387
Pilot Radio Corp. ........ ... ... ... .. ........ 374
Prescott Television Co. ........................ 374
Producers—

commercials ...... ... ... ... ... ... 351-367

film ............. P 351-367

theatre-TV & closed-circuit.................. 55
Production—

radio receiver, 1924-54. .. . ... . .. .. .. ........ 388

TV receiver, 1947-54. ......... .. .. . ......... 387
Profits—

electronics manufacturers ................... 389-398

TV-radio stations, FCCdata.................. 34
Program sources ............... .. ... .. ....... 351-367
Projection TV manufacturers ...... ........ .. 418
Publications, TV & related.. .. ... ... .......... 291-292
Publishers Information Bureau ................ 421
Puerto Rico, TV stations...................... 231

R

Radio Advertising Bureau...................... 421
Radio-TV Comm., Southern Baptist Convention. . 421
Radio & Television Executives Society .......... 421
Radio Club of America........................ 421
Radio Corporation of America—

financial record ............. ... ... ... ...... 397

parent corporation . ....... ... ... ........... 399
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tube division ........ ... .. ... . ... ... ... ... 380
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Radio Craftsmen Inc. .............. .. ... .. 374 |
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Record Industry Association of Amerlca . 421 b f%;,’\
Record player manufacturers. ... ... ... .. . 382-384 I‘;‘;‘}E’g‘(
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USe 245250 | e o extie
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Research— g ooy gge_rx ;\J;\s

electronic laboratories ............. .. ... .. 341 ige, g ia_store ¢
08 Th

market ... ... ... AT 425 yeats p TE(HNI('ANS .htc.:v
im.__086

Retail TV-radio sales, 1950-64. ... ... ... ... ... 388 oS Rk &"Jn’e 4
RETMA . ... . i 422-423 bR
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CR tube sales, 1947-54 ... . ... ... .. .. . 387 Trained Technicians and ;;hﬂ;
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Sales Managers Club, Eastern Division. . ... . 421 Jior. 17 {perien
Schools owning TV stations............ B 58 ,&,:BZ.T PLACE M ENT SE RV| CE mm\
Scott Radio Laboratories Inc. . . .. .. . 375 | FRE A TITUTES. IN LTS
o < tion i sales
Senate— ..,,‘:}:{: 435 R c l N s y c L] ng‘x;&eé“l‘
;[rrk;crsg}te & Foreign Commerce Committee. 32 ?Qgéat A Service of Rodio Corporotion of America ey o
-radio correspondents gallery.. ... ..... 243 0183 Blaad,
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financial record ....... .. ... A 397 pap 13°§3‘;‘{"’
3 . o] iR plastic
rec‘ewcx manufacturing ........ .. ... . .. .. 375 3 izeer.
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BROADCASTERS
EXECUTIVE PLACEMENT
SERVIGE

EXECUTIVE & STAFF LEVELS
CONFIDENTIAL CONTACT
NATION-WIDE SERVICE

It’s simple prudence to utilize a skilled
personnel specialist when selecting em-
ployes or when seeking a new position.

This is a specialized professional serv-
ice that taps wide resources, headed by a
man of Jong experience in TV-radio—
Howard S. Frazier.

It is a confidential service, at no cost
to employer—identities of principals
being withheld until preliminaries are

completed.

Whether you are looking for a top ex-
ecutive, or want to change jobs, investi-
gate with complete confidence our serv-
ice for managerial, sales, programming,
engineering and all staff positions.

FRAZIER TV-AM MANAGEMENT SERVICES

Revenue Estimates Programming

Station Appraisals Sales & Promotion
Operation Analysis Expert Testimony
Rate Studies

Low Cost TV Operation

Station Plant Design

Station Organization

HOWARD S. FRAZIER

TV and Radio Management
Consultants

708 BOND BLDG.
WASHINGTON 5, D. C.

Index to Contents

Sesac Inc.
Setchell Carlson Inc.
Sets-in-use—
foreign
U.S., NBC figures, 1946-54
Shipments, TV sets to dealers, by states.. . .. ...
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TODAY, HOME and TONIGHT have long since made their
mark — each is a great NBC-TV network program in its
own right. Now they have been combined into T-H-T, the
most flexible participation plan in network television, offer-
ing three star salesmen and reaching threeseparate markets.

Whether you figure it by electronic calculator or on the
back of an envelope, T-H-T offers an enormous number of
combinations weekly. (The calculator said 32,767, but who
believes calculators any more?) And you select the right
combination for your product . .. your customers . .. your
competitive picture . . . your seasonal promotions.

With T-H-T you can buy as many participations as you
need, distributed as you choose among these three programs:

TopAaY The selling techniques of DAVE GARROWAY have
made this pioneer early-morning news and special features
show an outstanding success. Reaches the whole family —
housewives, children, working men and women.

HoMmE Charming ARLENE FRANCIS in less than a year has
made HOME TV’s major source of homemaking advice and
information. HOME is watched by a predominantly feminine
audience — women who take time out of their busy days
because they are vitally interested in improving their own
homes.

TONIGHT Easy, breezy STEVE ALLEN and his guests bring
comedy, music and surprises to a new live, lively late-evening

Spring 1955 Edition

. T-H-T makes the sales!

show. On TONIGHT you reach the biggest adult male audience
available at Class “C” rates . .. and you make the last
impression that lasts.

TV competition is tough. The big rewards go to the adver-
tisers who buy television that most closely fits their adver-
tising needs. T-H-T is designed to do exactly that with
Dave Garroway, Arlene Francis and Steve Allen working
for you on the air and at point-of-sale. And dealer acceptance
is amazing!

Holiday note. T-H-T can put your products on display for
the gift season with as little as 72 hours notice!

You will be glad to learn that combination buys of
TODAY, HOME and TONIGHT entitle you to discounts up to
20%. Smart sponsors such as Dow Chemical, Northam
Warren, Bissell Carpet Sweeper Co., United States Tobacco
Co., and Broil-Quik, Inc. are already taking advantage of
T-H-T’s flexibility. Ask your NBC-TV representative about
the profitable arrangements you can make.

TELEVISION

red o 3
a service of

15
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FIRS,

Compare...

) ECONOMY
) POWER
) STYLING

\\7

V4
You’ll want to know about STANDARD’S com-
plete line of television transmitters and amplifiers
starting with a 500 W. driver expandable through
“Add-A-Unit” design to 5, 10, 20, 25, 40 and 50 KW.

1. because with S-E you can get right into the
picture with a big 50 KW transmitter . . . or you can
start as modestly as you like, and using Standard’s
“Add-A-Unit” feature, build up to stay ahead of

competition.

2. because with STANDARD amplifiers you
can expand your present equipment — any make

. any power — to higher power for a greater
market, simply and economically without obsolet-
ing or replacing any of the existing equipment.

DESIGN AND DELIVER
50 KW TRANSMITTERS

Compare before you invest. Com-
pare Standard Electronics transmit-
ters with any other on the market
for design and economy. Learn the
facts by getting in touch with:

Standard Electronics Corporation

A SUBSIDIARY OF CLAUDE NEON, INC.

285-289 emmett street « newark 5, n.

J.

1, Atlanta, Georgia, an SP

PR STATION, showing visual erfe
osley Broadcasting Company’s new 59
KW transmitter, 316 KW ERP. 100% air
cooled.

W\

_television transmitters

features:

} ECOMnomy. . . savings in operating costs alone of
$145,000 over 5 years with a high-power Stand-
ard Electronics transmitter.

D reduced power consumption... asmuch
as 25% less than competitive transmitters of
similar power,

} modern Stylmg « « « fulllength plate glass doors
make all tubes visible and accessible from front
. . . cabinetry by Dreyfuss.

) long'llfe tuhes . . . 5000 hours and more, even
on the high band. Low-emission visual tubes may
be interchanged in aural section for even longer
life.

D low original tube cost. .. ony$210 each
. . . all air cooled. Similar types extensively
employed.

p economical installation . . . fewer building

alterations . . . adaptable to any station layout.

} Color. « . elimination of back porch clamp insures
proper operation with color signals.

} self-contained... compact, no external blow-
ers or external vaults needed. Air cooling
throughout.

p meters and control circuit lights...

for continuous, visible check on every major
circuit during operation.

D extra-easy tuning ... simplified tuning of

video final stages.

TV Factbook No. 20
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CPs as of Jan. 15, 1956

Construction Permits Qutstanding for New Stations
Status of Posi-Freeze Graniees Not Yet on the Air as of Jan. 15, 1955

With Probable Starting Dates, as Reported, and National Sales Representatives
For List of CPs Relinquished, sce p. 26; for List of Stations That Went Off Air, see p. 28
Radio Station Affiliate, If Any, Indicated in Parentheses After Name of Grantee

Powers are ERP and Antenna Heights are Above Average Terrain, as Specified in CPs

BPCT number is FCC file reference. For details about these grantees, including street addresses and
principals, see starred items on Blue Pages, For Directory of National Sales Representatives, see pp. 245-252.

Dagger () Denotes Non-Commercial Educational Grantee

Editor’s Note: This log brings up-to-datc the status reports on CPs to Jan. 15, 1955. All grantees
have been queried at regular intervals about their starting plans, names of representatives, etc.
Data here given was recetved directly from principals and from FCC, stations’ counsel and trade
sources deemed reliable. Where no starting date is given, or no national rep mentioned, principal
would not or could not reply as yet. We do not guarantee accuracy of information on starting
dates; in fact, we caution that these more often than not are optimistic expectations, for experi-
ence has shown that you can usually add a month or more to estimates given. The weekly Tele-
vision Digest will continue to report latest data on upcoming new stations as fast as received.

ALABAMA

+ WEDB, Birmingham (Ch. 10)—Alabama Educational Television
Commission. Granted 10-13-54; 30.9-kw visual. 18.6-kw aural,
530-ft. BPET-52. January, 1955.

WJILN-TV, Birmingham (Ch. 48)—Johnston Bestg. Co. (WJLD,
Homewood). Granted 12-10-52. 230-kw visual, 120-kw aural,
650-ft. BPCT'-1335. [Cited by FCC on extension of CP; Tele-
vision Digest, Vol. 9:34; granted extension to Feb. 10. 1955.]

WITVY, Dothan (Ch. 9)—Ala-Fla-Ga Television Inc. Granted
7-2-54; 28.2-kw visual, 14.1-kw aural, 550-ft. BPCT-1839.
February, 1955.

WSLA, Selma (Ch. 8)—Deep South Bcestg. Co. (WBAM, Montgom-
ery). Granted 2-24-54; 2.51-kw visual, 1.26-kw aural, 360-ft.
BPCT-1814.

ARKANSAS

KRBB, El Dorade (Ch. 10)—South Arkansas Television Co. Inc.
KVMA, Magnolia). Granted 2-24-54; 2.82-kw visual, 1.41-kw
aural, 250-ft. BPCT-1590.

KNAC-TV Fort Smith (Ch. 5)—American Television Co. Inc.
Granted 6-4-54; 50-kw visual, 25-kw aural, 645-ft. BPCT-842.
|Note: Sale to Southwestern Publishing Co., operator of
KFSA-TV, Fort Smith (Ch. 22), which plans shift to Ch. 5,
pends FCC approval; see Television Digest, Vol. 10:52.]

KBTM-TV, Jonesboro (Ch. 8)—Regional Bestg. Co. (KBTM).
Granted 1-12-55; 11.7-kw visual, 7.08-kw aural, 200-ft. BPCT-
1900.

KTHV, Little Rock (Ch. 11)—Arkansas Television Co. Granted
11-3-54; 316-kw visual, 158-kw aural, 1736-ft. BPCT-1057.
Rep: Branham. September, 1955.

CALIFORNIA

KCOA, Corona (Ch. 52)-KOWL Bestg. Co. (KOWL, Santa Monica).
(l}ranted 9-16-52; 38-kw visual, 20.4-kw aural, 2910-ft. BPCT-
494,

KBIC-TV, Los Angeles (Ch. 22)—John Poole Bestg., Co. Granted
12-10-52; 540-kw visual, 320-kw aural, 2930-ft. BPCT-1345.

KTRB-TV, DModesto (Ch. 14)-—KTRB Bestg., Co. Inc. (KTRB).
Granted 2-17-54; 20.4-kw visual, 11-kw aural, 300-ft. BPCT-
1721.

KBET-TV, Sacramento (Ch. 1l0)—Sacramento Telecasters Inc.
Granted 9-29-54; 316-kw visual, 158-kw aural, 1120-ft. BPCT-
976. Rep: H-R Television Inc. March, 1955.

KBIE-TV, Sacramento (Ch. 46)—John Poole Bestg. Co. Granted
6-26-53; 207-kw visual, 107.7-kw aural, 514-ft. BPCT-1007

KUSII, San Diego (Ch 21)—Elliott L. Cushman. Granted 12-23-53;
186-kw visual, 100-kw aural, 810-ft. BPCT-1769.

KBAY-TV, San Francisco (Ch. 20)—Dr. & Mrs. Leonard Averett
d/b as Bay Television. Granted 3-11-33; 131-kw visual, 81.3-
kw aural, 1070-ft. BPCT-1490. [Note: Transfer from Law-
rence A. Harvey approved by FCC Dec. 29, 1954; see Television
Digest, Vol. 10:45 & 11:1.]

KQXI, San Jose (Ch. 11)—Standard Radio & Television Co.

?mnted 4-15-54; 178-kw visual, 99.4-kw aural, 2770-ft. BPCT-
542

KAKI, Visalia (Ch. 43)—Sequoia Telecasting Co. Granted 10-6-54;
22.9-kw visual, 12.6-kw aural, 310-ft. BPCT-1878.
COLORADO

+ KRMA-TV, Denver (Ch. 6)—School District No. 1 in the City &
County of Denver and State of Colorado School District.
Granted 7-1-53; 20-kw visual, 10.3-kw aural, 950-ft. BPET-30

Spring 1955 Edition

CONNECTICUT

WELI-TV, New Haven (Ch. 59)—Connecticut Radio Foundation
Inc. (WELI) Granted 6-24-53; 19.5-kw visual, 10.2-kw aural,
560-ft. BPCT-456.

WNLC-TV, New London (Ch. 26)—Thames Bestg. Corp. (WNLC).
Grantéd 12-31- 52; 19.1-kw visual, 10.2-kw aural, 700-ft. BPCT-
1217. “Sometime in 1955.”

WSTF, Stamford (Ch. 27)—Stamford-Norwalk Television Corp.
Granted 5-27- 53; 19.5-kw visual, 11-kw aural, 240-ft. BPCT-1672.

[

¥+ WCTB, Bridgeport (Ch. 71)- Conn. State Board of Education.
Granted 1-29-53; 220-kw visual, 110-kw aural, 610-ft. BPET-15.

$WEDH, Hartford (Ch. 24)—Conn. State Board of Education.
Granted 1-29- 53; 235-kw visual, 120-kw aural, 780-ft. BPET-16.

F¥WCTN, Norwich (Ch. 63)—Conn. State Board of Education.
Granted 1-29-53; 215-kw visual, 110-kw aural, 590-ft. BPET-17.

DISTRICT OF COLUMBIA

, Washington (Ch. 20)—Washington Metropolitan Tele-
vision Corp. (WGMS). Granted 10-21-54; 188-kw visual,
97.28-kw aural, 520-ft. BPCT-1518.

WOOK-TV, Washington (Ch. 50)—United Bcstg. Co. Inc.
(WOOK). Granted 2-24-54; 22.9-kw visual, 13.5-kw aural, 340-ft.
BPCT-1819. Rep: United Bestg. Co.

FLORIDA

WPGT, Clearwater (Ch. 32)—Pioneer Gulf Television Bestrs.
Granted 12-2-53; 93.3-kw visual, 53.7-kw aural, 320-ft. BPCT-
1301.

WMFJ-TV, Daytona Beach (Ch. 2)—Telrad Inc. (WMFJ). Granted
7-8-54; 1.26-kw  visual, .72-kw aural, 317-ft. BPCT-1219.
“Sooner than July 1, 1954."

WOBS-TV Jacksonville (Ch, 30)—Southern Radio & Equipment
Co. (WOBS). Granted 8-12-53; 18.2-kw visual, 1ll-kw aural,
430-ft. BPCT-1391. Rep: Stars National Inc. Spring of 1955.

WMFL, Miami (Ch. 33)—Miami Biscayne Television Corp. Granted
12-9-53; 182-kw visual, 97.7-kw aural, 480-ft. BPCT-1616.

F WTHS-TV, Miami (Ch. 2)—Lindsey Hopkins Vocational School
of Dade County Board of Public Instruction (WTHS). Granted
11-12-53; 11.5-kw visual., 5.75-kw aural, 300-ft. BPET-2.

WTVT, Tampa (Ch. 13)—Tampa Television Co. Granted 9-2-54;
316-kw visual, 158-kw aural, 793-ft. BPCT-1302. Rep: Pearson.
| Delayed by protest.]

GEORGIA
WCTV, Thomasville (Ch. 6)—E. D. Rivers Sr. Granted 12-23-53;
6.03-kw visual, 3.02-kw aural, 350-ft. BPCT-1254.
IDAHO

KWIK-TV, Pocatello (Ch. 6)—Pocatello Television Corp. (KWIK).
Granted 2-25-53; 7.2-kw visual, 3.6-kw aural, 20-ft. BPCT-
1556. Rep: Hollingbery. “Summer of 1955.”

KLIX-TV, Twin Falls (Ch. 11)—Southern Idaho Bestg. & Tele-
vision Co. (KLIX). Granted 3-18-53; 26.9-kw visual, 13.5-kw
aural, 660-ft. BPCT-1292. Rep: Hollingbery. “Early in 1955.”

ILLINOIS

+ WITLC, Champaign-Urbana (Ch. 12)—University of Illinois
(WILL). Grauted 11-4-52; 55-kw visual, 27.5-kw aural, 180-ft.
BPET-34.

WHFC-TV, Chicago (Ch. 26)—WHFC Inc. (WHFC). Granted 1-7-
53; 219-kw visual, 110-kw aural, 600-ft. BPCT-1343.

WIND-TV, Chicago (Ch. 20)—WIND Inc. (WIND). Granted 3-18-53;
1000-kw visual, 500-kw aural, 570-ft. BPCT-187

(Continued on page 20)

17

www americanradiohistorv com


www.americanradiohistory.com

superior...

including superb transmission of FCC-approved COLOR signal

HIGH POWER

Lfus
PERFORMANCE

25w Y 50 kw

low bhand high band

QUIET! Water-cooling of final anodes | COMPACT! By actual comparison ECONOMICAL! Both aural and

only assures extremely quiet operation — this transmitter requires 60% less space. visual amplifiers are identical — spare
no noisy “‘wind-tunnel” roar, The aural and visual sections can be sep- parts are interchangeable.

arated and subdivided for flexible layout
arrangement. :

COMPARE . . .
THESE PRICE TAGS i, AW S

SERIES 9000 (LOW BAND) 25 KW VHF TELEVISION TRANSMITTER
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Single 4W20000A tetrode used in both aural and
visual amplifiers of 25 KW, Pair employed in aural
and visual amplifiers of 50 KW,

Separate built-in power supplies in both aural and
visual amplifiers safeguard against cut-off due to pos-
sible failure in either section.

Exceeds FCC color specifications.
Low Driving Power! 25 KW Transmitter: only 500

watts.
50 KW Transmitter: less than 5 KW.

8 Compact design permits one-man tunmg quickly and
eastily.

# Simple broadband circuits require minimum tuning
with aid of built-in wobbulator and band-pass indicator.

® No external sideband filter required. Intermediate
level modulation provides simpler. attenuation.

¢ No fuss in tube-changing! Tubes equipped with self-
sealing quick-disconnect couplmgs Tube-changing
time: 30 seconds.

# Trouble-light system indicates and locates break-
downs instantly.

Add up all the features of the Du Mont 25KW / 50KW transmitters and compare to other
transmitters in this power class. You'll quickly discover that your best buy is Du Mont, from
the initial cost view and on an operating cost basis. With a Du Mont installation, more of that
high-power money will find its way into your pocket.

WRITE . . . for Bulletin describing in detail the new Du Mont
25 KW (for Channels 2-6) or 50 KW {for Channels 7-13)
Television Transmitters.

TELEVISION TRANSMITTER DEPARTMENT
ALLEN B. DU MONT LABORATORIES, INC.

CLIFTON, N. J.

COMPARE
THESE PRICE TAGS

SERIES 12000 (HIGH BAND) 50 KW VHF TELEVISION TRANSMITTER
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ILLINOIS—(Continued from page 17)

T WITW, Chicago (Ch. 11)—Chicago Educational Television Foun-
dation. Granted 11-3-53; 61.7-kw visual, 33.1-kw aural, 610-ft.
BPET-38. August-September, 1955.

WOPT, Chicago (Ch. 44)—WOPA Inc. (WOPA). Granted 2-10-54;
204-kw visual, 110-kw aural. 660-ft. BPCT-1820.

WTLE, Evanston (Ch. 32)—Northwestern Television Bestg. Corp.
Granted 8-12-53; 24-kw wisual, 129-kw aural, 160-ft. BPCT-
1724.

INDIANA

WANE-TYV, Fort Wayne (Ch. 69)—Radio Fort Wayne Inc. (WANE).
Granted 9-29-54; 99.1-kw visual, 49.55-kw aural, 432-ft. BPCT-
1040.

WNDU-TV, Notre Dame (Ch. 46, allocated to South Bend)—
Michiana Telecasting Corp. (WHOT). Granted 8-12-54; 164-kKw
visual, 82-kw aural, 500-ft. BPCT-1431.

KANSAS

+KSAC-TV, Manhattan (Ch. 8)—XKansas State College of Agricul-
ture & Applied Science (KSAC). Granted 7-24-52; 52-kw vis-
ual, 26-kw aural, 450-ft. BPET-1. [Fails to get appropriation,
see Television Digest, Vol. 9:15]

KENTUCKY

WPTYV, Ashland (Ch. 59)—Polan Industries. Granted §-13-52; 250-
kw visual, 130-kw aural, 470-ft. BPCT-1009.

WLAP-TV, Lexington (Ch. 27)—American Bcstg. Corp. (WLAP).
(:‘vlrll%nted 12-3-53; 250-kw visual, 125-kw aural, 625-ft. BPCT-
1 .

WLEX-TV, Lexington (Ch. 18)—-WLEX-TV Inc. (WLEX). Granted
4-13-54; 171-kw visual, 92-kw aural, 630-ft. BPCT-1815. Rep:
Forjoe. January, 1955.

WQXL-TV, Louisville (Ch. 41)—Robert W. Rounasville (WLOU).
Granted 1-14-53; 200-kw wisual. 105-kw aural, 210-ft. BPCT-
1442. Rep: Forjoe. “Early in 1955.”

WNOP-TV, Newport (Ch. 74, allocated to Cincinnati)—Tri-City
Bestg. Co. (WNOP). Granted 12-24-53; 17.52-kw visual, 8.762-
kw aural, 515-ft. BPCT-1737.

LOUISIANA

WBRZ, Baton Rouge (Ch. 2)—Louisiana Television Bestg. Corp.
(WJBO). Granted 1-28-54; 97.7-kw horizontal & 100-kw maxi-
mum visual, 56.2-kw horizontal & 57.8-kw maximum aural,
using .5° electrical beam tilt. 890-ft. BPCT-1665. Rep: Holling-
bery. *Spring of 1955.”

KLFY-TV, Lafayette (Ch. 10)—Camelia Bestg. Co. Inc. (KLFY).
Granted 9-16-53; will share time and transmission facilitles
with Evangeline Bcestg., Co. Inc.,, but will maintain separate
studios, using 28.2-kw visual, 15.8-kw aural, 450-ft. BPCT-
1167. [Note: Has applied for permission to buy out Evangeline
Bestg.; see next item.]

KVOL-TV, Lafayctte (Ch. 10)—Evangeline Bestg. Co. Inc. (KVOL).
Granted 9-16-53; will share time and transmission tacilitles
withh Camelia Bcestg. Co. Inc., but will maintain separate
studios, using 28.2-kw wvisual, 15.8-kw aural, 450-ft. BPCT-
818. [Note: Sale of CP to Camelia Bestg. pends FCC approval;
Television Digest, Vol. 10:49.]

WCKG, New Orleans (Ch. 26)—CKG Television Co. (WMRY).
Granted 4-2-53; 100-kw visual, 54-kw aural, 330-ft. BPCT-
1474. Rep: Adam Young.

WCNO-TV, New Orleans (Ch. 32)—Community Television Corp.
Granted 4-1-53: 18.6-kw visual. 10.5-kw aural, 420-ft. BPCT-
1378. Rep: Forjoe.

MARYLAND

WITII-TV, Baltimore (Ch. 72)—WITH-TV, Inc. (WITH). Granted
12-17-52; 95.5-kw visual, 52.5-kw aural, 510-ft. BPCT-1338. Rep:
Forjoe.

WTLF, Baltinore (Ch. 18)—United Bcestg. Co. of Eastern Mary-
land Inc. (WSID. Essex. Md.). Granted 12-9-53; 21.4-kw
visual, 12.6-kw aural, 502-ft. BPCT-1791. Rep: United Bcstg.
co.

WTBO-TV, Cumberland (Ch. 17)—Cumberland Valley Bestg. Corp.

(WTBO). Granted 11-12-53; 19.1-kw visual, 9.55-kw aural,
1010-ft. BPCT-1146.

MASSACHUSETTS

WJIDW, Boston (Ch. 44)—J. D. Wrather Jr. Granted §-12-53;
282-kw wvisual, 145-kw aural, 580-ft. BPCT-1656.

WHEF-TV, Brockton (Ch. 62)—Trans-American Enterprises Inc.
Granted 7-29-53; 195-kw visual, 105-kw aural, 430-ft. BPCT-
1731.

WAAB-TV, Worcester (Ch. 20)—WAAB Inc. (WAAB). Granted
8-12-53; 74.1-kw visual, 41.7-kw aural, 820-ft. BPCT-1241
Rep: Hollingbery.

MICHIGAN

tWUOM-TV, Ann Arbor (Ch, 26)—Regents of the U of Michigan.
Granted 11-4-53; 263-kw visual, 138-kw aural. BPET-27. [Fails
to get appropriation, see Television Digest, Vol. 10:10.]

WBCK-TV, Battle Creek (Ch. 58)—Michigan Bcstg. Co. (WBCK).
Granted 11-19-52; 74.1-kw visual, 40.7-kw aural, 580-ft. BPCT-
1076. Rep: Headley-Reed.

20

WBID-TV, Detroit (Ch. 62)—Woodward Bestg. Co. Granted 11-
18-53; 200-kw visual, 100-kw aural, 685-ft. BPCT-1589. [Note:
Sold to Woodward Bestg., Co. by UAW-CIQO; see Television
Digest, Vol. 10:26, 29.]

¥WTVS, Detroit (Ch. 56)—Detroit Educational Television Founda-
tion (WDTR-FM). Granted 7-14-54; 219-kw visual, 120-kw
aural, 540-ft. BPET-27. “Spring of 1955.”

WJRT, Flint (Ch. 12)—WJR, The Goodwill Station Inc. (WJR,
Detroit). Granted 5-14-54; 316-kw visual, 158-kw aural, 1000-ft.
BPCT-967. “Early in 1955.”

WMCN, Grand Rapids (Ch. 23)—Peninsular Bestg. Co. Granted
9-2-54; 216-kw visual, 110-kw aural, 485-ft. BPCT-1730.

WAGE-TV, Marquette (Ch. 6)—Peninsula Television Inc. Granted
:%-’7-54;19 24,5-kw  visual, 13.2-kw aural, 630-ft. BPCT-1783.
une, 1955.

WIVM, Muskegon (Ch. 35)—Versluis Radio & Television Inc.
(WLAV, Grand Rapids). Granted 12-23-52; 268-kw visual, 140-
kw aural, 974-ft. BPCT-1208.

MINNESOTA

KHTV, Hibbing (Ch. 10)—North Star Television Co. Granted
1-13-54; 10.5-kw visual, 5.25-kw aural, 630-ft. BPCT-1774.

MISSISSIPPI

WCBI-TV, Columbus (Ch. 4)—Birney Imes Jr. (WCBI). Granted
7-28-54; 10.7-kw visual, 5.37-kw aural, 390-ft. BPCT-1868. Rep:
McGillvra. May, 1955.

————, Tupelo (Ch. 9)—Tupelo Citizens Television Co.
Granted 12-8-54; 26.9-kw visual, 13.5-kw aural, 370-ft. BPCT-
1917.

MISSOURI

KFUO-TV, Clayton (Ch. 30, allocated to St. Louis)—Lutheran
Church—Missouri Synod (KFUQ). Granted 2-4-53; 175-kw
visual, 91-kw aural, 580-ft. BPCT-404.

KRCG, Jefferson City (Ch. 13)—Jefferson Television Co. (KWOS).
Granted 6-10-54; 105-kw visual, 63.1-kw aural, 660-ft. BPCT-
1843. Rep: Meeker. January, 1955.

KTVO, Kirksville (Ch. 3)—KBIZ Inc. (KBIZ, Ottumwa, Ia.).
ﬁrsaznted 12-16-53: 100-kw visual, 50-kw aural, 1082-ft. BPCT-

WIL-TV, St. Louis (Ch. 42)—Missouri Bestg, Corp. (WIL). Granted
2-11-53; 170-kw visual, 89-kw aural, 490-ft. BPCT-1444.

NEBRASKA

KSTF, Scottsbluff (Ch. 10)—Frontier Bestg. Co. Granted 8-18-54;
12.3-kw visual, 6.17-kw_aural, 620-ft. BPCT-1874. Rep: Hol-
lingbery. February, 1955. [Note: To be operated as satellite
by KFBC-TV, Cheyenne, Wyo.]

NEW IIAMPSHIRE

WENE-TV, Keene (Ch. 45)—WKNE Corp. (WKNE-CBS). Granted
%&22;{53; 23-kw visual, 12.5-kw aural, 800-ft. BPCT-1300. Rep:
eeker.

NEW JERSEY

WOCN, Atlantic City (Ch. 52)—David E. Mackey. Granted 1-7-53;
24.5-kw wisual, 13.2-kw aural, 360-ft. BPCT-1457.

WKDN-TV, Camden (Ch. 17, allocated to Philadelphia)—South
Jersey Bestg. Co. (WKDN). Granted 1-28-54; 17.8-kw visual,
9.77-kw aural, 250-ft. BPCT-1522.

fWILV, New Brunswick (Ch. 19)—Dept. of Education, State of
N.J. Granted 12-3-52; 105-kw visual, 53-kw aural, 780-ft.
1130PI£3(’)I‘]-13 [Fails to get appropriation, see Television Digest, Vol.

NEW YORK

WPTR-TV, Albany (Ch. 23)—Patroon Bcstg. Co. Inc. (WPTR).
%ganted 6-10-53; 257-kw wvisual, 135-kw aural, 1010-ft. BPCT-

WINR-TV, Binghamton (Ch. 40)—Southern Tier Radio Service
Inc. (WINR). Granted 9-29-54; 190-kw visual, 99-kw aural,
560-ft. BPCT-892. Rep: Hollingbery.

WIICU-TYV, Ithaca (Ch. 20)—Cornell University (WHCU). Granted
1-7-53; 215-kw  visual, 110-kw aural, 1220-ft. [Commercial
channel.] BPCT-534.

WNYC-TV, New York (Ch. 31)—City of New TYork (WNYCQC).
Granted 5-12-54; 251-kw visual. 135-kw aural, 590-ft. BPCT-899.
May, 1955.

WCBF-TV, Rochester (Ch. 15)—Star Bestg. Co. Inc. (WGVA).
Granted 6-10-53; 288-kw visual, 151-kw aural, 430-ft. BPCT-
1608. Rep: Donald Cooke. [Cited by FCC on extension of CP;
Television Digest, Vol. 10:12; granted extension to Feb. 10,
1955.]1

WRNY-TV, Rochester (Ch. 27)—Genesee Valley Television Corp.

Granted 4-1-53; 265-kw visual, 135-kw aural, 440-ft. BPCT-
1387.

FWTIVZ, Albany (Ch. 17)—University of the State of New York.
Granted 7-24-52; 205-kw visual, 110-kw aural, 1410-ft. BPET-3.

(Continued on page 22)
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source for all your
color-television equipment

Federal

Equipment

Wide experience in the manufocture of monochrome television
equipment ploces Federol Telecommunicotion Loborotories in o
most odvontogeous position to provide color television equipment
for your stotion.

Newly developed color units mointoin Federol’s reputation for
low cost, relioble, efficient equipment. A complete line for color is
now ovoiloble.

For all your color television needs, make FTL your one source.

Studio Equipment
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FTL-P-123A Color

FTL-122A .
FTL-P-121A Color Bar Gen. Stabilizing Amplifier

Linearity Checker

‘“?w
0 :
A gon P H
) FTL-P-124A Color Video
FTL-P-116A Matrix Distribution Amplifier
Adder & Signal Delay (5 Channels)

FTL-P-125A Envelope
Delay Curve Tracer

A DIVISION OF INTERNATIONAL TELEPHONE AND TELEGRAPH CORPORATION
TELEVISION BRANCH - ROUTE 17, LODI, N, L ¢ Main Office: 500 Washington Ave., Nutley, N. J.

In Canada : Federal Electric Manufacturing Campoany, Lid., Montreal, P. Q.
Expor'Dismbulor; Internotionol Standard Electric Carp., 67 Brood St., N. Y.
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NEW YORK—(Continued from page 20)

+WQTV, Binghamton (Ch. 46)—University of the State of New
gor}'{f Granted 8-13-52; 200-kw visual, 105-kw aural, 540-ft.
PET-11,

+WTVF, Buffalo (Ch. 23)—University of the State of New York.
Granted 7-24-52; 205-kw visual, 105-kw aural, 630-ft. BPET-4.

+WIET, Ithaca (Ch. 14)—University of the State of New York,
State Education Department. Granted 1-7-53; 205-kw visual,
105-kw aural, 1290-ft. BPET-10.

t+WGTV, New York (Ch. 25)—University of the State of New York.
Granted 8-13-52; 205-kw visual, 110-kw aural, 680-ft. BPET-5.

+WROH, Rochester (Ch. 21)—University of the State of New York.
Granted 7-24-52; 205-kw visual, 105-kw aural, 700-ft. BPET-6.

+WHTYV, Syracuse (Ch. 43)—University of the State of New York.
Granted 9-17-52; 200-kw visual, 105-kw aural, 560-ft. BPET-T7.

Note: Funds have not yet been made available for the construc-
tion and operation of these non-commercial stations and ma-
jority of Special Legislative Commission has recommended
against state grants. (See Television Digest, Vol. 9:9.)

NORTH CAROLINA

WFLB-TV, Fayetteville (Ch. 18)—Fayetteville Bestrs., Inc, (WFLB).
ggasnted 4-13-54; 98.5-kw visual, 54.5-kw aural, 320-{t. BPCT-

WTVX, Gastonia (Ch. 48)—Air Pix Corp. Granted 4-7-54; 14.4-
kw visual, 7.59-kw aural, 900-ft. BPCT-1848.

WRRF-TV, Washington (Ch. 7)—North Carolina Television Inc.
{WRRF). Granted 10-27-54; 251-kw visual, 138-kw aural, 480-it.
BPCT-1856.

WTHT, Wilmington (Ch. 3)—Wilmington Television Corp. Grant-
ed 2-17-54; 6.03-kw visual, 3.02-kw aural, 220-ft, BPCT-1755.

NORTH DAKOTA
KNOX-TV, Grand Forks (Ch. 10)—Community Radio Corp.

(KNOX). Granted 3-10-54; 2.82-kw visual, 1.41-kw aural, 180-{t.
BPCT-1760.

OHIO
WQXN-TV, Cincinnati (Ch. 54)—Robert W, Rounsaville. (WCIN).

Granted 5-13-53; 129-kw visual, 67.6-kw aural, 530-ft. BPCT-
1681. Rep: Forjoe. “Early in 1955.”

WERE-TV, Cleveland (Ch. 65)—Cleveland Bestg. Inc. (WERE).
Granted 6-17-53; 204-kw visual, 110-kw aural, 650-ft. BPCT-

279. Rep: Venard, Rintoul & McConnell.

WHEK-TYV, Cleveland (Ch. 19)—United Bestg. Co.

(WHK). Granted
12-3-53; 220-kw visual, 120-kw aural, 645-ft.

BPCT-216.

+WOSU-TV, Columbus (Ch. 34)—Ohio State University (WOSU).
Granted 4-22-53; 205-kw visual, 110-kw aural, 560-ft. BPET-23.
October, 1955.

WEOL-TV, Elyria (Ch. 31, allocated to Lorain)—Elyria-Loraln
Bestg. Co. (WEOL). Granted 2-12-54; 96-kw visual, 51.8-kw
aural, 357-ft. BPCT-1124.

WTVG, Mansfield (Ch. 36)—Fergum Theatres Inc. Granted
6-4-54; 17-kw visual, 9.1-kw aural, 715-ft. BPCT-1179.

WMAC-TV, Massillon (Ch. 23)—Midwest TV Co. Granted 9-4-52;

99-kw visual, 50-kw aural, 430-ft. BPCT-1010.
WTOH-TV, Toledo (Ch. 79)—Woodward Bestg. Co. Granted 10-
20-54; 166-kw visual, 87.1-kw aural, 420-ft. BPCT-1899.

OKLAHOMA

KVSO-TV, Ardmore (Ch. 12)—John F. Easley (EVSO). Granted
»-12-54; 27.5~kw visual, 13.8-kw aural, 640-ft. BPCT-1821.

KMIV, Miami (Ch. 58)—Mlami Television Co. Granted 4-22-53;
1.75-kw visual, .87-kw aural, 230-ft. BPCT-1650.

+ KETA, Oklahoma City (Ch. 13)—Oklahoma Educational Tele-
vision Authority. Granted 12-2-53; 316-kw visual, 191-kw aural,
1440-ft. BPET-21.

KSPG, Tulsa (Ch. 17)—Arthur R. Olson. Granted 2-4-54; 215.2-kw
visual, 116.2-kw aural, 864-ft. BPCT-1628.

+KOED-TV, Tulsa (Ch, 11)-—Oklahoma Educational Television
Authority. Granted 7-21-54; 75.9-kw visual, 45.7-kw aural,
1270-ft, BPET-51. ‘“Early part of 1955.”

OREGON

KFJI-TV, Klamath Falls (Ch. 2)—KFJI Bestrs. (KFJI).
12-1-54; 13.07-kw visual, 6.54-kw aural, 460-1it.

KLOR, Portland (Ch. 12)—Oregon Television Inc.
22-54; 316-kw visual, 158-kw aural, 1015-ft.
Hollingbery. February, 1955.

KSLM-TV, Salem (Ch. 3)-Oregon Radio Inc, (KSLM-MBS).
Granted 9-30-53; 5.5-kw visual, 2.75-kw aural, 970-ft. BPCT-
1180.

Granted
BPCT-1299.

Granted 7-
BPCT-938. Rep:

PENNSYLVANIA

WQCY. Allentown (Ch. 39)—Queen Clty Television Co. Inc.
Granted 8-10-53; 263-kw visual, 141-kw aural, 349-ft. BPCT-
1001. Rep: Weed.

WLEU-TV, Erie (Ch. 66)—Commodore Perry Bestg. Service Inc.
gxé%nted 12-31-53; 7.l1-kw visual, 3.83-kw aural, 550-ft. BPCT-

WAZL-TV, Hazelton (Ch. 63)—Hazelton Televislon Corp. (WAZL).
Granted 12-17-52; 20-kw visual, 10.7-kw aural, 660-ft. BPCT-
481

FLEETWOOD . .

. TELEVISION CAMERAS AND CAMERA CHAINS FOR

1955

22

The Fleetwood Camera, using the num-
ber 6198 vidicon tube, produces and
maintains a standard of better than 500
lines over many hours of continuous
operation. 7" viewer produces a clear,
sharp picture.

Camera console includes DC power sup-
ply, and stabilization amplifier, adjusted
to produce a standard video signal of 1
volt with controlled black level set-up.
For single chain operation, sync pulses
may also be mixed to produce the stand-
ard composite video signal.

Fleetwood gives
within minutes.

live camera response

Size: 10” x 15" x 23”"—weight 50 pounds

THE FLEETWOOD CORPORATION
1037 Custer Drive
Toledo 12, Ohio

Aeetwoed viDICON
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WWLA, Lancaster (Ch. 21)—Harold C. Burke. Granted 5-6-53;
18-kw visual, 10-kw aural, 610-ft. BPCT-1670. March, 1955.

WIBG-TV, Philadelphia (Ch. 23)—Dally News Television Co.
(WIBG). Granted 10-21-53; 1000-kw visual, 501-kw aural, 640-
ft. BPCT-119. Note: Same controlling interests (Paul F.
Harron) have purchased WDEL-TV, Wilmington, Del., so this
grant will be dropped; [Television Digest, Vol. 11:4].

WTVQ, Pittsburgh (Ch. 47)—Golden Triangle Television Corp.
Granted 12-23-52; 230-kw visual, 120-kw aural, 490-ft. BPCT-
1417 [Transter of ownership to Ed Lamb pendmg, Television
Digest, Vol. 9:30.]

WRAK-TV, Willlamsport (Ch, 36)—WRAK Inc. (WRAK). Granted
11-12-52; 21-kw visual, 10.5-kw aural, 1280-ft. BPCT-521. Rep:
Everett-McKinney. [Cited by FPCC on extension of CP; Tele-
vision Digest, Vol. 9:34; granted CP extension to Jan. 12, 1955.]

RHODE ISLAND

WPRO-TV, Providence (Ch. 12)—Cherry & Webb Bcstg. Co.
(WPRO-CBS). Granted 9-3-53; 316-kw visual, 158-kw aural,
510-ft. BPCT-223. Rep:. Blair.

SOUTH CAROLINA

WACA-TV, Camden (Ch. 14)—Camden Bestg. Corp. (WACA).
Granted 6-3-53; 78-kw visual, 45-kw aural, 550-ft. BPCT-1544.

WSI’A-TV, Spartanburg (Chi. 7)—Spartan Radlocasting Co. (WSPA).
Granted 11-25-53; 200-kw visual, 120-kw aural, 1182-ft. BPCT-
1216. {Delayed by protests to locating transmitter on Paris Mt.;
see Television Digest, Vol. 10:14, 18, 20.]

SOUTH DAKOTA

KOTA-TV, Rapid City (Ch. 3)—Black Hills Broadcast Co. of
Rapid City (KOTA). Granted 12-8-54; 1.48-kw visual, .891-kw
aural, 260-ft. BPCT-1907. Rep: Headley-Reed. June, 1955.

KTLV, Rapid City (Ch. 7)—Hills Bcstg. Co. Granted 2-24-54;
11.2-kw visual, 5.62-kw aural, 480-ft. BPCT-1566.

TENNESSEE

WDXI-TV, Jackson (Ch. 7)—Dixie Bestg. Co. (WDXI).
12-2-53; 83.2-kw visual, 41.7-kw aural, 630-ft.
Rep:. Burn-Smith. March, 1955.

Granted
BPCT-1255.

TEXAS

KFDM-TV, Beaumont (Ch. 6)—Beaumont Bcstg. Corp. (KFDM).
Granted 8-4-54; 100-kw visual, 50-kw aural, 537-ft. BPCT-762.
Free & Peters. [Delayed by protest.]

KBST-TV, Big Spring (Ch. 4)—Big Spring Bcstg. Co. (KBST).
Granted 7-22-54; 133-kw visual, .802-kw aural, 323-ft. BPCT-
1479.

KTLG, Corpus Christi (Ch. 43)—Trinity Bcestg., Corp. Granted
12-8-53; 37.1-kw visual, 19.1-kw aural, 460-ft. BPCT-1032.

KDTX, Dallas (Ch. 23)—UHF Television Co. Granted 1-14-53; 220~
kw visual, 115-kw aural, 510-ft. BPCT-827.

KLIF-TV, Dallas (Ch. 29)—Trinity Bestg. Corp. (KLIF). Granted
2-11-53; 50-kw visual, 25-kw aural, 490-ft. BPCT-1388.

KOKE, El1 Paso (Ch. 13)—Trinity Bestg. Corp. (KELP). Granted
3-18-54; 28.2-kw visual, 17-kw aural, 120-ft. BPCT-1840. Rep:
Forjoe. June 1955.

KFJZ-TV, Fort Worth (Ch. 11)—Texas State Network Inc. (KFJZ).
Granted 9-17-54; 316-kw visual, 158-kw aural, 1020-ft. BPCT-
571. Rep: H-R Television Inc. “By summer of 1955.”

KTVP, Houston (Ch. 23)—UHPF Television Co. Granted 1-7-53;
175-kw visual, 88-kw aural, 510-ft. BPCT-826.

KXYZ-TV, Houston (Ch. 29)—Shamrock Bcstg. Co. (KXY2).
grganted 6-17-53; 1000-kw visual, 501-kw aural, 670-ft. BPCT-

KTRE-TV, Lufkin (Ch. 9)—Forest Capital Bcstg. Co. (KTRE).
Granted 11-17-54; 10.7-kw visual, 5.37-kw aural, 670-ft. BPCT-
1905.

KALA, San Antonio (Ch. 35)—Alamo Television Co. Granted 3-25-
53 230-kw visual, 120-kw aural, 420-ft. BPCT-802.

KCOR-TV, San Antonio (Ch. 41)—KCOR Inc. (KCOR). Granted
5-12-54; 17.8-kw visual, 9.77-kw aural, 350-ft. BPCT-1800.
Rep: Richard O’Connell. March, 1955.

KPAR-TV, Sweetwater (Ch. 12)—Texas Telecasting Inc. Granted
8-26-53; 2.95-kw visual, 1.48-kw aural, 340-ft, BPCT-1736. Rep:
Avery-Knodel.

KWTX-TV, Waco (Ch. 10)—KWTX Bcestg. Co. (KWTX). Granted
12-1-54; 107.2-kw visual, 53.6-kw aural, 525-ft. BPCT-814.

UTAH

KOVO-TV, Provo (Ch. 11)-—KOVO Bcstg. Co. (KOVO). Granted
12-2-53; 64.6-kw visual, 32.4-kw aural, 1360-ft. BPCT-867.

VIRGINIA

WPRG, Petershurg (Ch. 8)—Petersburg Television Corp. Granted
10-1-54; 316-kw visual, 158-kw aural, 546-ft. BPCT-1772.

WOTV, Richmond (Ch. 29)—Winston-Salem Bestg., Co. Inc.
ng%med 12-2-53; 17-kw visual, 9.33-kw aural, 540-ft. BPCT-
1623.

WASHINGTON

KCTL, Seattle (Ch. 20)—Seattle Construction Co. Inc. Granted
4-7-54; 200-kw visual, 100-kw aural, 630-ft. BPCT-1811.

KVAN-TY, Vancouver (Ch. 21, allocated to Portland, Ore.)—
KVAN Inc. (KVAN). Granted 9-2-53; 107-kw visual, 62-kw
aural, 1014-ft. BPCT-959. Rep: Bolling.

(Continued on page 26)
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1 S@ro Tex Coaxial Cable

has many applications
in the communication field!

PHELFS DODGE COFPPER FRODUCTS

CORPORATION
General Offices: 40 WALL STREET, NEW YORK 5, N. Y,

A Mobile Pckup

Microwave
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ALL EQUIPMENT FROM
ONE MANUFACTURER...

GET

FOR A COMPLETE LINE OF @
COLOR OR BLACK & WHITE ﬁ-@/

V-

TV BROADCASTERS—why spend extra time and money
buying your equipment from many different sup-
pliers? Let General Electric be the single source of
responsibility for delivering equipment when you
want it... for delivering the performance you prefer.
G.E. can answer 2// your TV needs! Take advantage of
General Electric’s performance tested and approved
equipment. Go down the list—from the smallest tube
to 50 kw VHF transmitters—General Electric has
everything you need to go on the air!

OFFERS YOU
UNDIVIDED
RESPONSIBILITY

n
: a < ea
Company # age regy electrec
ing, \ighung,‘vo“ g'n short, all your

wire and cabi€ - -quiremems!

- re e High Gain G-E UHF Helical antennas
and electront

feature outstanding simplicity, stable per-
formance. One feed point per bay! Gains
from 5 to 25. G-E VHF antennas—from
single to giant 12-bay units—the right size
for both large and small markets!

RNV A

e

S
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® G-E Color or Monochrome Camersa
Channels. Finest quality, high economy
plus operating ease.

MONOCHROME

e The G-E Chromacoder for live local
programs. Here is practical economy
which must affect your color plans.

@ Complete Color Film & Slide Facilities.
Ideally-integrated units deliver versatile
commercial & film programming.

o Famous G-E Mirror Changeovers. 2 or
3 mirror designs for B&W. More inputs

. multiple adjustments. For vidicon . ..
optical multiplexer types.

%me’”é e

The pieces of equipment shown
here represent a mere fraction of
the complete G-E TV line. There's
a G-E combination to exactly fit any
broadcaster’s needs. Get the G-E
story first-hand. Have our represen-
tative make an in-person presenta-
d tion of the new, economical PYRA-
MID PLAN for color TV. Or, write:

e G-E Transmitters answer all require-
ments . ..color or B&W. From 5 KW
VHEF to high power 45 KW UHF units.

@ G-E Studio Switching Comhinations ex-
actly fit your needs . . . from the smallest
to the largest studio operation.

Wm N

"J;-mﬂn,‘c. ...m‘w-: 1)

4.

[ k n.,x» ,“b

N YRS ;:a a»nl‘r,,‘ kL

° aﬂ’.‘» = xa» m___;
3 5 A : » e ”

Qa@m@w
Y 0 ]

» w

® G-E All Plug-in Audio Console—equally
versatile in local or network operation. 9
mixers and up to 7 input pre-amplifiers.

2 Section X9715,General Electric Co.

/a . X N

o G-E Sync-Generators literally set the P/’ngess /S OU Broadcast Equipment, Electronics
pattern for proposed RETMA require- / P o/ 6 P‘z’:k: Syracuse, N.Y. In Canada,
ments . . . stamped finest in the industry! MOSf /ﬂPO/’faﬂf 70 UCf { write: C.G.S. Electronics, 830 Lans-

: downe Avenue, Toronto.

GENERAL &3 ELECTRIC
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(Continued from page 23)

WEST VIRGINIA

WBLK-TYV, Clarksburg (Ch. 12)—Ohio Valley Bestg. Corp. (WBLK).
Granted 2-17-54; 4.36-kw visual, 2.19-kw aural, 740-ft. BPCT-
849.

WHIS-TV, Bluefield (Ch. 6)—Dalily Telegraph Printing Co.
(WHIS). Granted 10-29-54; 50.1-kw visual, 28.1-kw aurai, 1225~
ft. BPCT-1515. April, 1955.

WHTN-TV, Huntington (Ch. 13)—Greater Huntington Radio Corp.
(WHTN). Granted 9-2-54; 316-kw visual, 158-kw aurai, 1270-
ft. BPCT-773. Rep: Petry ‘‘Spring of 1955.”

WLTV, Wheeling (Ch. 51)—Polan Industries. Granted 2-11-53; 120-
kw visual, 67.6-kw aural, 170-ft. BPCT-1048.

WISCONSIN

WFRV-TV, Green Bay (Ch. 5)—Valley Teiecasting Co. Granted
3-10-54; 100-kw visual, 60.3-kw aural, 600-ft. BPCT-1147.
[Note: Sale of control to WNAM-TV, Neenah-Appleton-
Menasha (Ch. 42), now off air, pends FCC approval; Television
Digest, Vol. 10:49 & 11:2.]

WTLB, LaCrosse (Ch. 38)—LaCrosse Television Corp. Granted
12-16-53; 18.2-kw visual, 9.12-kw aural, 350-ft. BPCT-1668.

ALASKA

KFIF, Fairbanks (Ch. 2)—Midnight Sun Bestg. Ce. Granted
7-1-53; 13.8-kw visual, 8.32-kw aural, minus 70-ft. BPCT-
1709. Reps: Weed; Moore & Lund (Pacific Northwest). Feb-
ruary, 1955. [Note: Transfer of CP from Richard R. Rollins
approved by FCC Dec. 29, 1954; see Television Digest, Vol.
10:47 & 11:1.

KTVF, Fairbanks (Ch. 11) Northern Television Inc. Granted
12-29-54; 11-kw visual, 5.5-kw aural, minus 50-ft. BPCT-
1909. Rep. Alaska Radio-TV Saies. February, 1955.

CANADIAN CPs OUTSTANDING
(As of Jan. 15, 1955.)

CKBB-TV, Barrie, Ont. (Ch. 3)—Ralph Snelgrove Television Ltd.
{(CKBB). Recommended 9-22-54; 1l4-kw visual, 7-kw aural,
369-ft. August or September, 1955.

CKX-TV, Brandon, Man. (Ch. 5)—Western Manitoba Bestrs. Litd.
(CKX). Recommended 6-21-54; 19.3-kw visual, 9.65-kw aural,
259-ft. Reps: Weed (for U.S.); All-Canada Television. Janu-
ary, 1955.

CBOFT, Ottawa, Ont. (Ch. 9)—Canadian Bestg. Corp. (CBO).
ERP & height of tower not determined. Due to begin as
French language outiet by Summer of 1955.

CHEX-TYV, Peterborough, Ont. (Ch. 12)—Kawartha Bestg. Co. Ltd.
CHEX). Recommended 4-5-54; 102-kw visual, 61.2-kw aural,
418-ft. Reps: Weed (for U.S.); All-Canada Television. March,
1955.

CHLT-TV, Sherbrooke, Que. (Ch. 7)—La Tribune Limitee (CHLT).
Recommended 12-10-53; 17.3-kw visual, 8.8-kw aural, 1848-ft.

CJON-TV, St. John’s, Nfld. (Ch. 2)—Newfoundland Bestg. Co. Ltd.
(CJON). Authorized Oct. 20, 1954; 1.06-kw visual, .634-kw
aural, 359-ft. Rep. All- Canada Televlslon Reps: Weed (for
U.s. ), All-Canada Television. Spring or summer of 1955.

V'S
NEW
FUN SHOW

AAFHEST!.

SEE PAGES
356-357
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Post-Freeze

CPs Granted But Relinquished

Before Going on Air

(Dropped at Request of Grantee or Cancelled by FCC)
To Jan. 13, 1955

WSGN-TV, Birmingham, Ala. (Ch. 42)—Jemison Bestg. Co. Ine.
Dropped April 30, 1953

WTVS, Gadsden, Ala. (Ch. 21)—Jacob A. Newborn Jr. Dropped
May 26, 1953.

KCNA-TV, Tueson, Ariz. (Ch. 9)—Catalina Bestg. Co. Dropped
Sept. 2, 1953.

KTVR, Hot Springs, Ark. (Ch. 9)—Southern Newspapers Inc. Can-
celled by FCC Dec. 8, 1954.

KPIC-TV, El Centro, Cal. (Ch. 16)—Valley Empire Telecasters.
Cancelled by FCC Nov. 18, 1954.

KMER, Merced, Cal. (Ch. 34)—Merced Television Corp. Canceled
by FCC May 20, 1954.

KICU, Salinas, Cal. (Ch. 28)—Salinas-Monterey Television Co.
Dropped Dec. 30, 1953.

KITO-TV, San Bernardino, Cal (Ch. 18)—KITO Inc. Dropped
April 9, 1954.

KVIE, San Jose, Cal. (Ch. 48)—John A. Victor, Jr. Dropped Feb.
18, 1954.

KAGR-TV, Yuba City, Cal. (Ch. 52)—John Steventon. Dropped
March 27, 1954.

KDEN, Denver, Colo. (Ch. 26)—Empire Coil Co. Inc. Dropped Dec.
31, 1953.

KIRV, Denver, Colo. (Ch. 20)—Mountain States Television Co.
Cancelled by FCC Dec. 11, 1953.

WSJL, Bridgeport, Conn. (Ch. 49)—Harry L. Liftig. Dropped
Aprii 29, 1954.

WHRN, Dover, Del. (Ch. 40)—Rollins Bestg. Inc. Dropped Nov. 5,
1954.

WILM-TV, Wilmington, Del. (Ch. 83)—Delaware Bcstg. Co.
Dropped Dec. 15, 1954.

WOTYV, Lakeland, Fla. (Ch. 16)—WONN-TV Inc. Dropped Nov. 13,
1953.

WGOV-TV, Valdosta, Ga. (Ch. 37)—WGOV-TV Inc. Dropped Nov.
5, 1954.

KTVI, Boise, Ida. (Ch. 9)—Idano Bestg. & Television Co. Dropped
March 8, 1954 in order to comply with FCC requirements
after purchase of KFXD-TV, Nampa (Ch. 6); for details, see
Television Digest, Vol. 10:5). CP for Nampa dropped Oct.
27, 1954.

KIFT, Idaho Falls, Ida. (Ch. 8)—Idaho Falls Television Inc.
Dropped Oct. 27, 1954.

KTVI, Nampa-Boise, Ida. (Ch. 6)—Idaho Bestg. & Television Co.
Drooped Oct. 27, 1954.

KWIK-TV, Pocatello (Ch. 10)—Eastern Idaho Bestg. & Television
Co. Dropped Oct. 27, 1954. [Note: KWIK-TV now holds Ch.
6 CP, resulting from merger under which New Pocatello Tel-
evision Corp. is being formed with Eastern Idaho Bestg. and
Tribune Journal Co. as equai owners.]

WCUI, Champaign, Ill. (Ch. 21)—Champaign-Urbana Television
Inc. Cancelled by FCC June 17, 1954.

WJIRE, Indianapolis, Ind. (Ch, 26)—Marion Bestg. Corp. Dropped
April 30, 1954

WNES, Irédlanapolls, Ind. (Ch. 67)—Empire Coil Co. Inc. Dropped
Dec. 31, 1953

WMRI-TV, Marion, Ind. (Ch. 29)—Chronicle Publishing Co. Inc.
Dropped Jan. 22, 1954.

KEYC, Cedar Rapids, Ia (Ch. 20)—Hawkeye Television Corp.
Dropped Jan. 29, 1954

KDIO. Davenport, Ia. (Ch. 36)—Mel Foster-Harold Hoersch.
Dropped Nov. 18, 1953.

KTKA, Topeka, Kan. (Ch. 42)—Alf M. Landon. Dropped Nov. 15,
1954.

WVJIS-TV, Owensboro, Ky. (Ch, 14)—Owensboro On The Air.
i)roxiped Sept. 25, 1953. [Now applicant for Ch. 9, Hatfield,
nd.

WTLK, Paducah, Ky. (Ch. 43)—Paducah Television Corp. Can-
celled by FCC May 19, 1954.

WBGT, Richmond, Ky. (Ch. 60)—Blue Grass Television Co.
Dropped Nov. 6, 1953.

KSPBJ, 1.fglelxa.ndria,, La. (Ch. 62)—Barnet Brezner. Dropped Feb.
, 54.

KHTYV, Baton Rouge, La. (Ch. 40)—Capital Television & Bestg.
Co. Dropped Feb. 18, 1954.

WTLO, New Orleans, La. (Ch. 20)—New Orleans Television Co.
Cancelled by FCC Sept. 17, 1954.

WFMD-TV, Frederick, Md. (Ch. 62)—Monocacy Bestg. Co. Dropped
Dec. 11, 1953.

WBOS-TV, Boston, NMass. (Ch. 50)—E. Anthony & Sons Inc.
Dropped July 30, 1954.

WSEE-TV, Fall River, Mass, (Ch. 46)—New England Television Co.
Inc. Dropped Nov. 4, 1953.

TV Factbook No. 20
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WGLM, Lawrence, Mass. (Ch. 72)—General Bestg. Co. Dropped
April 22, 1954.

WTEV-TV, New Bedford, Mass. (Ch. 28)—E. Anthony & Sons Inc.
Dropped July 30, 195

WNOH, Northampton, Mass. (Ch. 36)—Reglonal TV Corp. Dropped
Sept 18, 1953.

WBEC-TV, Pittsfield, Mass. (Ch. 64)—Western Massachusetts
Bestg. Co. Dropped June 23, 1954,

WIIFB-TV, Benton Harbor, Mich. (Ch. 42)—Palladium Publishing
Co. Dropped Feb. 18, 1954.

WJILB-TV, Detroit, Mich. (Ch. 50)—Booth Radio & Television
Stations Inc. Dropped Dec. 23, 1954.

WCTV, Flint, Mich. (Ch. 28)—Trans-American Television Corp.
Dropped Nov. 20, 1953.

WIBsM-ll‘Vs, Jackson, Mich. (Ch. 48)—~WIBM Inc. Dropped Dec.

WKMI-TV, Kalamazoo, Mich. (Ch. 36)—Howard D. Steere. Dropped
Aug. 12, 1953.

WSBM-TV, Saginaw, Mich. (Ch. 51)—Booth Radio & Television
Stations Inc. Dropped Dec. 23, 1954.

WJON-TV, St. Cloud, Minn., (Ch. 7)—Granite City Bcstg. Co.
Dropped Dec. 11, 1953.

WCOW-TV, St. Paul, Minn. (Ch. 17)—WCOW Telecasting Co.
Dropped Jan. 19, 1954,

WCBI-TV, Columbus, Miss. (Ch. 28)—Birney Imes Jr. Dropped
May 12, 1954. [Note: Later Birney Imes applied for Ch. 4,
now llolds CP for WCBI-TV (Ch. 4) in Columbus.]

WGCM-TV, Guliport, Miss. (Ch. 56)—WGCM Television Corp.
Dropped Jan. 14, 1854,

KGMO-TV, Cape Girardeau, Mo. (Ch. 18)—KGMO Radio Televi-
sion Inc Cancelled by FCC Sept. 17, 1954.

KRIT, Billings, Mont. (Ch. 8)—Rudman-Hayutin Television Co,
Cancelled by FCC Feb. 26, 1954.

KMON-TV, Great Falls, Mont. (Ch. 3)—Montana Farmer, Inc.
Dropped Jan. 22, 1954.

WDHN, New Brunswick, N.J. (Ch. 47)—Home News Publishing Co.
Dropped May 19, 195

KNEH, Clovis, N.M. (Ch. 12)—Te1epolltan Bestg., Co. Cancelled
by FCC March 15, 1954

WITM-TV, Trenton, N.J. (Ch. 41)—Peoples Bcstg. Corp. Can-
celled by FCC May 20, 1954.

KT\;Ksssanta Fe, N.M. (Ch, 2)—Greer & Greer. Dropped Nov. 20,
953.

WJTN-TV, Jamestown, N.Y. (Ch. 58)~=James Bestg. Co. Inc.
Dropped June 11, 1854.

WEOK-TV, Poughkeepsie, N.Y. (Ch. 21)—Mid-Hudson Bcstrs. Inc.
Dropped March 3, 1954.

WFRB, Utlca, N.¥Y. (Ch. 19)—Richard H. Balch. Dropped Sept. 24,
1954.

WWNY-TV, Watertown, N.Y. (Ch. 48)—Brockway Co. Dropped
March 5, 1954. [Note: Brockway Co. was granted CP for
Ch. 7 in Carthage, N.Y., on March 3, 1954, provided they
dropped this CP.]

WC1G-TV, Durham, N.C. (Ch. 46)—T. E. Allen & Sons Inc.
Dropped Feb. 26, 1954.

WIVX, Goldsboro, N.c. (Ch. 34)—Goldsboro Television Corp.
Dropped May 26, 1954.

WCOG-TV, Greensboro, N.C. (Ch. 57)—Inter-City Advertising Co.
of Greensboro, N. C. Inc. Dropped Sept. 22, 1954,

WHKP-TV, Hendersonville, N, C. (Ch. 27)—Radlo Hendersonville
Inc. Dropped Nov. 5, 1953.

WPAQ-TV, Mt. Airy, N.C. (Ch. 55)—Ralph D. Epperson. Dropped
Jan. 19 1954.

KBSM, Bismarck, N.D. (Ch. 12)—Rudman Television Co. Dropped
Sept 11, 1953.

KNDK, Minot, N.D. (Ch. 10)—Rudman Televislon Co. Dropped
Sept. 11, 1953.

WIMA-TV, Lima, O. (Ch. 35)—Northwestern Ohio Bestg. Corp.
Dropped Dec. 9, 1954. [Note: Bought WLOXK-TV, Lima (Ch.
z;s) &logot permlsslon to shift to Ch. 35; see Telemston Digest,

ol,

WLEC-TV, Sandusky, O. (Ch. 42)—Lake Erie Bestg., Co. Dropped
Aug. 25 1953.

WHHH-TV, Warren, 0. (Ch. 67)—Warren Tribune Radio Station
Inc. Dropped July 10, 1953.

KT\;g‘,ssEugene, Ore. (Ch. 20)—W. Gordon Allen. Dropped Dec. 30,

KPIC, Slalem, Ore. (Ch. 24)—Lawrence A. Harvey. Dropped March

2,

WMRF-TV, Lewistown, Pa. (Ch. 38)—Lewistown Bcstg. Co.
Dropped Feb. 27, 1954.

WIP-TV, Philadelphia, Pa. (Ch. 29)—Pennsylvania Bcstg., Co.
Dropped May 25, 1954.

WAKN-TV, Aiken, S5.C. (Ch. 54)—Alken Electronics Adv. Corp.
Cancelled by FCC Sept. 17, 1954.

WCI;E-TV, Greenwood, S.C. (Ch. 21)—Grenco Inc. Dropped May
1954

WSCV, Spartanburg, S.C. (Ch. 17)—Sterlilng Telecasting Co.
Dropped May 14, 1954.

WOUC, Chattanooga, Tenn. (Ch. 4%)—~Chattanooga T-V Inc.
Dropped April 20, 1954.

WTIVT, Chattanooga, Tenn. (Ch. 43)—Tom Potter. Cancelled
by FCC March 22, 1954,

KLYN-TV, Amarillo, Tex. (Ch. 7)—Plains Empire Bestg. Can-
celed by FCC Jan. 14, 1955.

KCTYV, Austin, Tex. (Ch. 18)—Capital City Television Co. Dropped
June 4, 1953.

KTVA, Austin, Tex. (Ch. 24)—Tom Potter. Dropped May 21, 1953.
KEPlg-TV, El Paso, Tex. (Ch. 13)—KEPO Inc. Dropped Dec. 29,
53.

KTCO, Fort Worth, Tex. (Ch. 29)—Tarrant County Television Co.
Dropped April 6, 1954.

KTVR, Galveston, Tex. (Ch. 4l1)—Rudman Television Co. Can-
celled by FCC Oct. 15, 1953,

KFYO-TV, Lubbock, Tex. (Ch. 5)—Globe News Publishing Co. Inc.
Dropped Dec. 9, 1954.

KTRE-TV, Lufkin, Tex. (Ch. 8)—Forest Capital Bestg, Co. Dropped
June 1, 1954. ([Note: Re-filed, now has CP again for KTRE-
TV §Ch. 9), plans to operate as satellite of KPRC-TV, Hous-
ton.

KMSYL, Marshall, Tex. (Ch. 16)—Marshall Television Corp. Can-
celled by FCC May 19, 1954.

KRIO-TV, McAllen, Tex. (Ch. 20)—Texas State Network Inc.
Dropped June 19, 1953.

EKMID-TV, Midland, Tex. (Ch. 2)—Permian Basin Television Co.
Dropped May 6, 1953. [Channel and call letters reassigned to
Midessa Television Co.]

KGX'}}.-TVE; San Angelo, Tex. (Ch, 3)~KGKL Inc. Dropped March
, 1933.

KSHM, Sherman, Tex, (Ch. 46)—Sherman Television Co. Dropped
Jan. 27, 1954.

KNAL-TV, Victoria, Tex. (Ch, 18)—KNAIL Televislon Co. Dropped
Nov. 18, 1954.

KTVW, Wichita Falls, Tex. (Ch. 22)—White Television Co. Dropped
July 28, 1953.

WCHV-TV, Charlottesville, Va. (Ch. 64)—Barham & Barham.
Dropped Jan. 20, 1954.

WWOD-TV, Lynchburg, Va. (Ch. 16)—0Ol1d Dominion Bestg. Corp.
Dropped July 10, 1953.

WMEV-TV, Marion, Va (Ch 50)—Mountain Empire Bestg., Corp.
Dropped Feb. 12, 1

K1T-TV, Yakima, Wash. (ch. 23)—KIT Inc. Dropped Dec. 4, 1953.
WR?gésBeloit, Wis. (Ch. 57)—Beloit Bestg. Co. Dropped Oct. 8,

Oct

WMIL-TV, Milwaukee, Wis. (Ch. 31)—Cream City Bcestg. Co. Inc.
Dropped Dec. 3, 1933.

WBEY, Beckley, W.Va. (Ch. 21)—Appalachlan Television Corp.
Cancelled by FCC May 20, 1854

KSPR-TV, Casper, Wyo. (Ch. 2)—Donald Lewis Hathaway.
Dropped July 16, 1954.

WOSA—T\[I, Wausau, Wis. (Ch. 16)—Alvin E. O’Konskl. Dropped
, 1954.

Note: WUTV, Youngstown, O. (Ch. 21)—Polan Industries. This
CP was sold on May 5, 1954 to Vindicator Printing Co.,
operator of WFMJ-TV (Ch. 73), which shifted to Ch. 21.
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Post-Freeze

Stations That Have Gone Off Air

Up to Jan. 15, 1955

(Does not include stations that quit temporarily but resumed)

WKAB-TV, Mobile, Ala., (Ch. 48)—Pursley Bestg. Service Inc.
Began operation Deec. 29, 1952, but guit air Aug. 1, 1954, revert-
ing to CP status (see Television Digest, Vol. 10:31). CP ex-
pires March 1, 1955.

KOY-TV, Phoenix, Ariz. (Ch, 10)—KOY Bcstg. Co. Began opera-
tion Oct. 19, 1953, sharing time with KOOL-TV, but quit air
permanently when FCC approved merger with KOOL-TV May
5, 1954( see Television Digest, Vol. 10:19).

KRTV, Little Rock, Ark. (Ch. 17)—Little Rock Telecasters Inc.
Began operation April 5, 1953, but quit air permanently March
31, 1954 (see Television Digest, Vol. 10:13).

KBID-TV, Fresno, Cal. (Ch. 53)—John_ Poole Bestg. Co. Began
operation Feb. 8, 1954, but quit air July 15, 1954, reverting to
CP status (see Television Digest, Vol. 10:29). CP expires
Aprii 12, 1955.

+KTHE, Los Angeles, Cal. (Ch. 28, educational)—University of
Southern California. Began operation Aug. 3, 1953, but quit
air Sept. 10, 1954, reverting to CP status (see Television Digest,
vol. 10:37). CP expires Jan. 28, 1955.

KDZA-TV, Pueblo, Colo. (Ch. 3)—Pueblo Radioc Co. Inc. Began
operation March 16, 1953, but quit air on April 21, 1954, revert-
ing to CP status; CP canceled by FCC Sept. 17, 1954 (see
Television Digest, Vol. 10:20).

WFTL-TV, Fort Lauderdale, Fla. (Ch. 39)—Tri-County Becstg. Co.
Began operation Apr. 7, 1953 on Ch. 23, but quit air per-
manently Dec. 29, 1954 after Storer Bcstg. purcbased CP of
WMIE-TV (Ch. 27) and physical facilities of WFTL-TV, then
got FCC approval to change call letters to WGBS-TV and
switch to Ch. 23 (see Television Digest, Vol. 10:47, 51).

KFXD-TV, Nampa, Ida. (Ch. 6)—Frank E. Hurt & Soms, Inc.
Began operation June 18, 1953, but quit air Aug. 12, 1953,
reverting to CP status; sold to Idaho Bestg., & Television Co.
Jan. 27, 1954, and call letters changed to KTVI (see Television
Digest, Vol. 9:34 & 10:15); dropped CP Oct. 27, 1954.

WRAY-TV, Princeton, Ind. (Ch. 52)—Southern Indiana Tele-
Casting Inc. Began operation Dec. 6, 1953, but quit air
July 17, 1954, reverting to CP status (see Television Digest,
Vol. 10:28). CP expires March 11, 1955.

WEKLO-TV, Louisville, Ky. (Ch. 21)—Mid-America Bcstg. Corp.
Began operatlon Sept. 7, 1953, but quit alr April 20, 1954,
reverting to CP status (see Television Digest, Vol. 10:17).
CP expires Aug. 1, 1955.

KFAZ, Monroe, La. (Ch. 43)—Delta Television Inc. Began opera-
tlon Aug. 11, 1953, but quit air May 1, 1954, reverting to CP
status pending FCC action on petition to allocate Ch. 13 to
Monroe, La.; CP cancelled by FCC Dec. 6, 1955 (see Television
Digest, Voi. 10:19).

WPMT, Portland, Mc. (Ch. 53)—Portland Telecasting Corp. Began
operation Aug. 27, 1953, but quit air Dec. 16, 1954, reverting
to CP status (see Television Digest, Vol. 10:52). CP expires
Feb. 16, 1955.

WBKZ-TV, Battle Creek, Mich. (Ch. 64)—Booth Radio & Television
Stations, Inc. Began operation May 15, 1953, but quit air
April 23, 1954, reverting to CP status, and filed application
for Ch. 10 in Parma, Mich.; dropped CP Oct. 22, 1954 (see
Television Digest, Vol. 10:17, 18, 21).

WTAC-TV, Flint, Mich., (Ch. 16)—Trendle-Campbell Bcstg. Corp.
Began operation Oct, 23, 1953, but quit air April 20, 1954,
reverting to CP status; dropped CP Aug. 10, 1954 (see Televi-
ston Digest, Vol. 10:19, 31).

WFTV, Duluth, Minn. (Ch. 38)—Great Plains Television Properties
of Minnesota. Began May 31, 1953, but quit air July 11, 1954
(see Television Digest, Vol. 10:28). CP expires June 13, 1955.

WCOC-TV, Meridian, Miss. (Ch. 30)—Mississippi Bestg. Co. Began
operation in Dec., 1953, but quit air July 30, 1954, reverting to
CP status and asking for Ch. 7 allocation (see Television
Digest, Vol. 10:31), CP expires Feb. 12, 1955.

KCTY, Kansas City, Mo. (Ch, 25)—Allen B. DuMont Labora-
tories Inc. Began operation June 6, 1953, owned by Empire
Coil Co.; on Jan. 1, 1954, was sold to DuMont; on March 1,
1954, quit air permanently (see Television Digest, Vol. 10:1,7),

KMBC-TV, Kansas City, Mo. (Ch. 9)—Midland Bcstg. Co, Began
operation Aug. 1, 1953, sharing time with WHB-TV, but quit
air permanently when FCC approved merger with WHB-TV
June 9, 1954; WHB-TV changed name to KMBC Bcstg., Co.
and retains KMBC-TV call letters for full-time operation
(see Television Digest, Vol. 10:17, 24).
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KACY, St. Louis (Festus), Mo. (Ch. 14)—Ozark Television Corp.
Began operation Oct. 31, 1953, but quit air April 2, 1954, revert-
ing to CP status (see Television Digest, Vol. 10:15). CP expires
July 30, 1955.

KSTM-TV, St. Louis, Mo. (Ch. 36)—Broadcast House Inc. Began
operation Oct. 20, 1953, but quit air Aug. 3, 1954, reverting to
CP status; dropped CP Aug. 26, 1954; is applicant for Ch. 11,
East St. Louis, Ill. (see Television Digest, Vol. 10:32).

KOPR-TV, Butte, Mont. (Ch, 4)—Copper Bestg. Co. Began opera-
tion Aug. 23, 1953, but quit air Sept. 19, 1954, reverting to
CP status (see Television Digest, Vol. 10:38). CP expires
March 15, 1955.

KFOR-TV, Lincoln, Neb. (Ch. 10)-—Cornbelt Bestg, Corp. Began
operation May 25, 1953, sold to Fetzer Bcestg. Co. Feb. 1954;
went off air permanently March 13, 1954. KOLN-TV (under
same ownership) switching from Ch. 12 to 10. Ch. 12 facilities
transferred to KUON-TV c/o Byron J. Dunn, acting as trustee
for U of Nebraska, July 28, 1954. (For details see Television
Digest, Vol. 10:9, 11, 31.)

WFPG-TV, Atlantic City, N.J, (Ch. 46)—Neptune Bestg. Corp.
Began operation Dec, 21, 1952, but quit air May 17, 1954,
reverting to CP status (see Television Digest, Vol. 10:19). CP
expires June 21, 1955.

WBES-TV, Buffalo, N.Y. (Ch. 59)—WBES-TV Inc. Began opera-
tion Sept. 5, 1953, but quit air permanently Dec. 18, 1953 (see
Television Digest, Vol. 9:50).

WECT, Elmira, N, Y. (Ch. 18)—El-Cor Television Inc. Began
operation Sept. 30, 1953, but quit air May 26, 1954, reverting
2;30101;05.;%1;\15; dropped CP Sept. 23, 1954 (see Television Digest,

WTVE, Elmira, N.Y. (Ch. 24)—FElmira Television. Began opera-
tion June 1, 1953, but quit air Oct. 15, 1954, reverting to CP
%ggus (see Television Digest, Vol, 10:45). CP expires May 19,

WIFE, Dayton, 0. (Ch, 22)—Skyland Bcstg. Corp. Began opera-
tion Oct. 3, 1953, but quit air March 13, 1954, reverting to CP
status (Television Digest, Vol. 10:11.). Has requested exten-
sion of CP which expires Feb. 4, 1955.

KCEB, Tulsa, Okla. (Ch. 23)—FElfred Beck. Began operation Feb.
22, 1954, but quit air Dec. 25, 1954, reverting to CP status (see
Television Digest, Vol. 10:49 & 11:2). CP expires July 1, 1955.

WCHA-TV, Chambersburg, Pa. (Ch. 46)—Chambersburg Bestg,
Co. Began operation Sept. 3, 1953, but quit air July 18, 1954.
reverting to CP status; dropped CP Nov. 8, 1954 (see Television
Digest, Voi. 10:29).

WLBR-TV, Lebanon, Pa. (Ch. 15)—Lebanon TV Corp. Began
operation Oct. 9, 1953, but quit air Oct. 16, 1954, reverting to
(236}’ T;as.gus (see Television Digest, Vol. 10:42). CP expires Feb.

WKST-TV, New Castle, Pa. (Ch, 45)—WKST Inc. Began operation
April 4, 1953, but quit air Jan. 14, 1955, reverting to CP
status (see Television Digest, Voi. 11:2). Holds CP without
expiration date inasmuch as it complied with FCC require-
ments concerning program tests.

WKJF-TV, Pittsburgh, Pa. (Ch. 53)—Agnes J. Reeves Qreer.
Began operation July 14, 1953, but quit air July 2, 1954,
reverting to CP status (see Television Digest, Vol, 10:26). CP
expires March 1, 1955.

KNUZ-TV, Houston, Tex. (Ch. 39)—KNUZ Television Co. Began
operation Oct. 10, 1953, but quit air June 25, 1954, reverting
to CP status (see Television Digest, Vol. 10:27). CP expires
June 29, 1955.

KETX, Tyler, Tex. (Ch. 19)—Jacob A. Newborn Jr. Began opera-
tion Aug. 24, 1953, but quit Oct. 23, 1954, reverting to CP
status and applying for Ch. 9 (see Television Digest, Vol.
10:43). CP expires June 1, 1955.

WBRM-T\{, Danville, Va. (Ch. 24)—Piedmont Bestg. Corp. Began
operation Jan. 13, 1954, but quit air Dec. 31, 1954, reverting
to CP status (see Television Digest, Vol. 11:2). CP expires
May 20, 1955. o

WTOV-TV, Norfqlk, Va. (Ch. 27)—Commonwealth Bestg. Corp.
Began operation Oct. 22, 1953, but quit air on Oct. 3, 1954,
reverting to CP status (see Television Digest, Vol. 10:40). CP
expires March 8, 1955.

WROV-TV, Roanoke, Va. (Ch. 27)—Radio Roancke Inc. Began
operation Feb. 15, 1953, but quit air permanently July 18,
1953 (see Television Digest, Vol. 9:29).

WNAM-TV, Neenah-Appleton-Menasha, Wis. (Ch. 42)—Neenah-
Menasha Bestg. Co. Began operation Dec. 10, 1953, but quit
air Jan. 2, .1955, reverting to CP status, while planning switch
to Ch. 5 in Green Bay, which pends FCC approval of its
purchase of CP for WFRV-TV (see Television Digest, Vol.
10:49 & 11:2). CP expires Feb. 28, 1955.

WOSH-TV, Oshkosh, Wis. (Ch. 48)-—Oshkosh Bctsg. Co. Began
operation June 27, 1953, but quit air permanently March 22,
1954 (see Television Digest, Vol. 10:12),

°
XELD-TV, Matamoros, Mexico (opposite Brownsville, Tex.)—(Ch.
7)—Television de Matamoros, S.A. Began operation Sept. 4,

1951, but quit air permanently April 18, 1954 (see Television
Digest, Vol. 10:18).
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Major Ownership Changes

Sales & Transfers of Television Stations, 1949-55 *

Volume References Are to Issues of Television Digest Reporting Details of Deals
F1ndicates FCC approval still pending as of January 15, 1955

ALABAMA
WABT, Birmingham (Ch. 13)—Purchased with leasehold on WAPI
(AM) by Birmingham News Co. for $2,400,000 from Edward L.
Norton anc_% Thad Holt. Former call letters WAFM-TV. (Vol.
9:15, 17, 24).

WBRC-TV, Birmingham (Ch. 6)—Purchased with WBRC (AM) by
Storer Broadcasting Corp. for $2,400,000 from Mrs. Eloise Hanna.
(Vol. 9:13, 21).

¥ WSFA-TV, Montgomery (Ch. 12)—Purchased as it neared com-
pletion by WKY Radiophone Co., Oklahoma City, opcrator of
WKY-TV & WKY there and publisher of Daily Oklahoman.
Consideration $562,598 plus assumption of certain obligations,
deal including radio WSFA. Selling group headed by Judge
David E. Dunn includes R. F. Hudson, publisher of Montgomery
Adverliser & Journal whose son was to have operated stations
but took ill. (Vol. 10:38, 40, 50).

ARI1ZONA
KOY-TV, Phoenix (Ch. 10)—Half-time station, sharing with
KOOL-TV, sold for $200,000 to Gene Autry group and merged
with KOOL-TV in order to give latter fulltime. KOY-TV prin-
cipals were John L. Hogg, Albert D. Johnson, John R. Williams,
George R. Cook, Glenn Snyder. (Vol. 10:14, 19).

KPHO-TV, Phoenix (Ch. 5)-—Purchased with KPHO (AM) by
Meredith Publishing Co. (Better Homes & Gardens, Successful
Farming) for $1,500,000 from John C. Mullins, et al. (Vol. 8:18,
26). Ownership previously acquired from W. L. Pickens, R. L.
Wheelock & H. H. Coffield, each holding 259% stock in original
grantee company. (Vol. 5:26 & 6:6, 20).

* Editor’s Note: This tabulation does not purport to cover all TV
station ownership changes, particularly does not undertake to
list hundreds of minority stockholder changes; this list includes
only those deals involving changes of control or otherwise re-
garded as being of major importance. For present ownership of
individual stations, see individual listings in the Television
Station Directory.

KVAR, Phoenix (Ch. 12)—Sold to KTAR Broadcasting Co. (and

call letters changed from KTYL-TV) by Harry L. Nace estate,
Dwight Harkins & Lorenzo K. Lisonbee in consideration of pay-
ment of labilities of about $251,242. (Vol. 10:18, 25).

ARKANSAS

KRTYV, Little Rock (Ch. 17)—Rowley-Brown Broadcasting Co.,
two-thirds owned by Rowley theatre family and one-third by
Kenyon Brown, purchased 50% interest in KRTV from publisher
Donald Reynolds (KFSA-TV, Ft. Smith) for $42,500 cash and
assumed approximately $300,000 obligations. Physical assets sold
March 1954 to owners of KATV, Pine Bluff, Ark., and KRTV
quit air (Vol. 10:11, 13). Mr. Reynolds also made deal with Mr.
Brown to take over CP for KZTV, Reno, Nev. (now on air),
paying Brown $1250 for out-of-pocket expenses and relinquish-
ment of 507 interest. (Vol. 9:30).

CALIFORNI1A

KBAK-TYV, Bakersfield (Ch. 29)—Shcldon Anderson and family
sold 5125% control of TV and radio stations (then known as
KAFY-TV & KAFY) for approximately $85,000 to San Francisco
Chronicle group (Vol. 9:47, 50). In April, 1954 Chronicle Pub-
lishing Co., San Francisco (KRON-TV), became 97139 owner
by purchasing minority interests. (Vol. 10:16).

KABC-TV, Los Angeles (Ch. 7)—Formerly KECA-TV. See WABC-
TV, New York City.

KCOP, Los Angeles {(Ch. 13)—Sold for $1,375,000 by Mrs. Dorothy
Schiff Sonneborn, publisher of New York Post, to Copley Press
Inc., publisher of San Diego Union and Tribune, 8 Los Angeles
county dailies and various other newspapers. Former call letters
KLAC-TV. (Vol, 9:46, 49, 52).

KHJ-TV, Los Angeles (Ch. 9)—Purchased by Thomas C. Lee En-
terprises Inc. (now General Teleradio Inc.) for $2,500,000 from
Earl C. Anthony. Former call letters KFI-TV. (Vol. 7:23, 32,
36).

(Continued on next page)
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(Continued from page 29)

KNXT, Los Angeles (Ch. 2)—Purchased by CBS for considerations
totalllng $3,600,000 from Thomas S. Lee estate. (Vol. 6:52).
Former call letters KTSL., CBS required to divest ltself of 499
interest in KTTYV, Los Angeles, which 1t sold to 519 owner
Los Angeles, Times for $200,900 and other considerations.

+ KMBY-TV, Monterey, Cal. (Ch. 8)—Sold for $230,000 to time-
sharing KSBW-TV, Sallnas, Cal. in order to effect merger.
Sellers1 onzclude Kenyon Brown, George Coleman & Bing Crosby.
(Vol. :45).

KFMB-TV, San Diego (Ch. 8)—Purchased with radlo KFMB by
John A. Kennedy Interests for $925,000 and other considerations
from Jack O. Gross (Vol. 6:46 & 7:17). Sold by Kennedy to
Wrather-Alvarez Bestg. Co. (Jack D. Wrather & Mrs. Helen
Alvarez) for $3,150,000 (Vol. 9:5, 9, 13). 22.22% Interest sold in
June 1953 to Edward Petry & Co. for $633,330. (Vol. 9:23).

KFSD-TV, San Diego (Ch. 10)—One-third interest ln KFSD-TV &
KFSD transferred from Thomas E. Sharp to T.B.C. group
headed by Harrlson G. Sloan Iln consideration of about $350,000
and In conformlty with deal paving way for TV grant. (Vol.
9:46). Sold with radlo KFSD for $3,200,000, to ¥ox, Wells & Co.,
N. Y., investments, holding §5.5%; Glen McDaniel, attorney, 3%;
Wm. T. Lane, 1.5%. Sellers were Tom Sharp, Charles E. Salik
and TBC Television (about 40 stockholders), who secured CP
for TV jolntly. (Vol. 10:31, 32, 34, 38, 42).

KGO-TV, San Francisco (Ch. 7)—See WABC-TV, New York City.

KPIX, San Francisco (Ch. 5)—Acquired by Westinghouse In ex-
change-oi-stock deal approved by FCC July 2, 1954; stock valued
at $6,000,000 when deal was closed Feb. 15, 1954, valued at $7,787,-
280 on date of FCC approval. Sellers and considerations: Asso-
ciated Broadcasters Inc., 1009, owned by Wesley 1. Dumm, for
81,755 shares of Westinghouse common; Philip G. Lasky, gen.
mer., 11,845 shares plus $209,994 cash; R.C.D. Bell, 8461 shares
plus $149,980 cash; Franklin Dumm, 2538 shares plus $45,010
23'511;1;; Gseofggez%ughes, 1692 shares plus $30,006 cash. (Vol. 10:3,

» 13, 15, 19, .

COLORADO

KRDO-TV, Colorado Springs (Ch. 13)—50.379, Interest of Joseph
Rohrer in TV and radio KRDO acquired for $24,500 by Wm. J.
Gregory, now 39.21%; Harry Hoth Sr., 27.16%; Harry Hoth Jr.,
22.93%; Priscilla Gitz, 6.13%. (Vol. 10:44, 49).

KLZ-TV, Denver (Ch. 7)—Purchased with radio KLZ by Time Inc.
from Aladdin Radio & TV Inc. (Harry E. Huffman, Hugh B.
Terry, J. Elroy McCaw, Theodore R. Gamble, Frank H. Ricket-
son Jr., et al.) for total of $3,533,760. (Vol. 10:11, 15, 18, 26).

KSCJ-TV, Pueblo (Ch. 5)—Acquired with radlo KSCJ by Bankers
Life & Casualty Co., Chicago, which assumed $323,000 In obliga-
tions from owners Douglas D. Kahle (67%) and Robert L. Clin-
ton Jr. (33%). Kahle, continuing as mgr., had option to buy
back 259 if managerial contract ls extended for 5 years after
first year. (Vol. 10:35, 40).

CONNECTICUT
t WENB-TV, New Britain-Hartford (Ch. 30)—Purchased with
WENB by NBC from group headed by adman Julian Gross for
$606,000 cash plus assumption of about $400,000 in obllgations.

NBC plans to build 1000-kw transmitter plant on Mt. Higby,
Middletown. (Vol. 11:2).

DELAWARE
+ WDEL-TV, Wilmington (Ch. 12)—Purchased from Steinman

brothers by Paul F. Harron, operator of radio WIBG, Phila-
delphia, for $3,720,500. (Vol. 11:4).

DISTRICT OF COLUMBIA

t+ WIOP-TV, Washington (Ch. 9)—Purchased 559 by Washingion
Post, operator of radio WTOP, and 45% by CBS for $1,400,000
from R. H. Macy interests in 1950; call letters then WOIC. (Vol.
6:25): CBS sells its holdings in 1954 to Washingion Post for
sum in “excess of $3,000,000.” (Vol. 10:35, 42).

FLORIDA

WMBR-TYV, Jacksonville (Ch. 4)—Purchased wlth radio WMBR by
Washington Post Co., publisher of Washington Post and then
55% owner of WTOP Inc. (WTOP-TV & WTOP, Washington)
for $2,470,000 from Edward L. Norton, Frank King and Glenn
Marshall Jr. (Vol, 8:51, 9:1, 3).

WGBS-TV, Miami (Ch. 23)—Acquired by Storer Broadcasting Co.
through purchase of CP for WMIN-TV, Miami (Ch. 27) ior
$35,409 expenses from E. D. Rivers Sr. and purchase of facilities
of WFTL-TV, Ft. Lauderdale (Ch. 23) for $300,000 from Ft.
Lauderdale Daily News. Shift of Ch. 27 to Ch. 23 approved by
FCC Dec. 16, 1954. (Vol. 10:47-51).

GEORGIA

WLWA, Atlanta (Ch. 11)—Purchased by Broadcasting Inc., local
group, for $525,000 in swap of channels with CP holder WCON~
TV from newly merged Atlanta Journal and Constitution (Vol.
7:32-34, 38-39). Purchased by Crosley Broadcasting Corp. (Avco)
for $1,500,000 from Broadcasting Inc. Former call letters WLTV.
(Vol. 8:51 and 9:5).

ILLINOIS
WBBM-TYV, Chicago (Ch. 2)—Purchased {(as WBKB) by CBS for
$6,000,000 from newly merged ABC-United Paramount, AB-UP

retaining WENR-TV but changing its call letters to WBKB.
(Vol. 7:21, 8:28, 46 & 9:7).

WBKB, Chicago (Ch. 7)—See WABC-TV, New York City.

WIVH-TV, Peoria (Ch. 19)—Purchased with radlo WTVH by
Peoria Journal Star Inc. for $55,000 cash plus assumption of
notes and obligations totaling $155,000 from Hugh R. Norman
(52%) and L. W. Hicks (36%); newspaper company owns 9125%
(Vol. 10:13-14, 18).

Iowa

ECRG-TV, Cedar Rapids (Ch. 9)—100%, acquired, along with radio
ECRG, by Cedar Rapids Gazette, already 30% owner, by pur-
chasing holdings of 11 other stockholders for $101,500. Iormer
call letters KCRI-TV & KCRI. (Vol. 10:29, 33).
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MAINE

WABI-TV, Bangor (Ch. 5)—Murray Carpenter sold his 509 inter-
est in WABI-TV & WABI for $125,000, thus giving 509 owner
ex-Gov. Horace Hildreth 609 control. (Vol. 9:31, 41).

MASSACHUSETTS
WHYN-TV, Springfield-Holyoke (Ch. 55)—509% acquired, along
with radio WHYN, by Republican Televislon Inc., owned by
Employes Beneficial FPund of the Springfield Union, News and
Sunday Republican for conslderation of $250,000. Wm. Dwight,
publisher, of Northampion Gazette, relinquished 25 control,
gen. mgr. Charles DeRose, Holyoke Transeript, 5. (Vol. 10:30).

MICHIGAN

WXYZ-TV, Detroit (Ch. 7)—See WABC-TV, New York City.

WOOD-TV, Grand Rapids (Ch. 8)—Purchased by Harry Bitner
interests for=$1,382,086 from Leonard A. Versluis, ¥ormer call
letters WLAV-TV. (Vol. 7:19, 38).

WTOM-TV, Lansing (Ch. 54)—Leased for $5000 monthly, with
option to buy for $166,254 at end of 2 years, to Inland TV Co.,
headed by Thomas B. Shull, by John C. Pomeroy and associates.
Call letters formerly WILS-TV. (Vol. 10:36, 39).

MINNESOTA

+ KMMT, Austin (Ch. 6)—Acqulred by Black Hawk Broadcasting
Co., operating KWWL-TV, Waterloo, Ia. (Ch. 7) in deal includ-
ing radio KAUS, Austin. R. J. McElroy, 509 owner of KWWL-
TV has option to buy KMMT & KAUS for $40,000 after man-
aglng stations for year. (Vol. 10:42).

KEYD-TV, Minneapolis (Ch. 9)—Sale of controlllng Interest
(84.3%) in CP, along with radio KEYD, for $337,200 approved by
¥CC to acquire financing for construction. Purchaser was Min-
neapolis Tower Co., owner of ¥oshay Tower Bldg. (Morris T.
Baker, pres.). Original stockholders, headed by gen. mgr. Lee
{:6 :\;Zhlstil)lg (40%) given option to buy back 499 interest. (Vol.

34, 38).

+ WCCO-TV, Minneapolis (Ch. 4)—CBS acquired 479, interest in
old WTCN-TV by turning over to Midwest Radio-Television Inec.
(Ridder Newspapers) 539 interest in radlo WCCO 1n July, 1952.
(Vol. 8:10, 53). CBS sells its interest to Minneapolis Star &
Tribune Co. (Cowles) in Nov. 1954 for $3,950,000. (Vol. 10:45).

MISSOURI

KCMO-TV, Kansas City (Ch. 5)—Purchased with KCMO by Mere-
dith Publishing Co. (WHEN, WOW-TV, KPHO-TV) from Tom
Evans and Lester E. Cox for $2,000,000 plus long-term debt not
to exceed $450,000. (Vol. 9:40-42, 46).

KCTY, Kansas City (Ch. 25)—Transierred by Empire Coil Co.
(Herbert L. Mayer) to DuMont Network Dec. 31, 1953 for token
consideration of $1. (Vol. 10:1). Operation dlscontinued by
DuMont March 1, 1954. (Vol. 10:7).

KMBC-TV, Kansas City (Ch. 9)—Half-tlme station (sharing Ch. 9
equally with WHB-TV) sold by Arthur B. Church Interests,
along with KMBC and KFRM, Concordia, Kan., to Cook Paint
& Varnish Co., owning WHB-TV & WHB; under merger Cook
subsidiary became KMBC Broadeasting Co. with KMBC call
letters retained, WHB-TV dropped and WHB (AM) sold. Pur-
chase price: $1,750,000 cash plus assumption of about $865,000
in obligations, plus 10-year contract with Mr. & Mrs. Arthur B.
Church at $25,000 a year. (Vol. 10:17, 20, 24).

NEBRASKA

KOLN-TV, Lincoln (Ch. 10)—Purchased as Ch. 12 outlet with
radio KOLN by ¥etzer Broadcasting Co., controlled by John.
Fetzer (WKZO-TV & WKZO, Kalamazoo, Mich.), from Edwin
M. O’Shea-Barrett S. Martin interests for $145,000 cash plus
assumption of about $500,000 in liabilities. (Vol. 9:30, 34).
Fetzer interests also purchased KFOR-TV, Lincoln (then Ch. 10)
for $300,000 from James Stuart, and ¥CC authorized KOLN-TV
to take over KFOR-TV’s Ch. 10. (Vol. 10:13-14). Ch. 12 turned
over to U. of Nebraska by Fetzer interests, now operated as
non-commercial KUON-TV. (Vol. 10:31).

WOW-TV, Omaha (Ch. 6)—Purchased with radlo WOW by Mere-
dith Publishing Co. interests for $2,525,000 from ¥Francis P.
Matthews (deceased) and John J. Gillen estate, purchaser ac-
quiring surplus account of $720,000. (Vol. 7:32, 39).

NEW MEXICO

KOB-TV, Albuquerque (Ch. 4)—Purchased wlth radio KOB by
Time Inc. (75%) and Wayne Coy (25%) for $900,000, including
net quick assets of $300,000 from T. H. Pepperday, publisher of
Albuquerque Journal. (Vol. 8:9, 16, 17, 22).

NEW YORK

¥ WROW-TV, Albany (Ch. 41)—83.8% control purchased by Lowell
Thomas-Frank Smith group, along with radio WROW, for $298,-
800 cash plus assumption of $380,000 obligations, with Louls H.
Gross retaining 7.889% and Congressman Dean Taylor, 8.66%.
Transfer protested by WTRI (Harry Wllder-Stanley Theatre)
interests. (Vol. 10:42, 45, 49, 51).

WABC-TV, New York City (Ch. 7)—Transferred as WJZ-TV in
merger of American Broadcasting Co. with United Paramount
Theatres Corp. (now American Broadcasting-United Paramount
Inc.), along with WENR-TV, Chicago (now WBKB); WXYZ-TV,
Detroit; KGO-TV, San Francisco; KECA-TV, Los Angeles (now
KABC;;TX); and AM counterparts. Approved by FCC Feb. 9, 1953.
(Vol. 9:7).

WOR-TV, New York City (Ch. 9)—Merged with Thomas S. Lee
Enterprises Inc. (General Tire & Rubber Co.), along with radio
WOR, in November, 1951; sale by R. H. Macy Co. involved pay-
ment of $4,500,000 cash or other assets, plus 25-year lease omn
New York studio & transmitter properties at $315,000 s year,
plus 10% stock Ilnterest in Thomas S. Lee Enterprises Inc., now
General Teleradio Inc. (Vol. 7:46).

NORTH CAROLINA

WAYS-TV, Charlotte (Ch. 36)—Transferred to Hugh Deadwyler
for token $4 by G. W. Dowdy, B. T. Whitmire, J. Horton Dough-~
ton & Harold H. Thoms; radio WAYS not involved. (Vol.
10:51 & 11:1).
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OHIO
WXEL, Cleveland (Ch. 8)—Sold with KPTV, Portland, Ore. and
Empire Coil Co., New Rochelle, N. Y., for total consideration of
approxlmately $10,000,000, to Storer Broadcasting Co., by Herbert
L. Mayer Interests. (Vol. 10:2, 44).

WTVN-TV, Columbus (Ch. §)—Purchased by Radio Cincinnati Inc.
(Taft) for $1,500,000 from Edward Lamb. (Vol. 9:3, 9).

WLOK-TV, Lima (Ch. 73)—Acquired with radio WLOK {for $750
plus $150,000 llabilities by Northwestern Ohlo Bestg. Corp., op-
erator of WIMA and holding CP for WIMA-TV (Ch. 35). WIMA
owners dropped CP for WIMA-TV (Ch. 35) after gettlng shift to
?ohégs 410)1‘ WLOK-TV, keep radlo WIMA, drop radio WLOK. (Vol.

44, 49).

¥ WSTV-TV, Steubenville (Ch. 9)—Purchased by CBS from Berk-
man-Laux group for $3,000,000 with Intention of making it
Plttsburgh area outlet. Deal conditional on FCC approval, belng
protested by Pittsburgh interests. (Vol. 10:47, 49, 50, 51).

OKLAHOMA
KOTYV, Tulsa (Ch. 6)—Sold for $4,000,000 to J. H. Whitney & Co.
by General Television Inc. (Mrs. Helen Maria Alvarez, 50%;
Jack D. Wrather Jr., 25%; Mrs. Mazle Wrather, 259%). Transfer
approved In May 1954 (Vol. 10:14, 20). Station had been pur-
chased In 1350 by General Television Inc. for $2,500,000 from
George Cameron Jr. & Mrs. Helen Maria Alvarez. (Vol. 8:19).

OREGON
KPTV, Portland (Ch. 27)—See WXEL, Cleveland, O.

PENNSYLVANIA

WPTZ, Philadelphia (Ch. 3)—Purchased by Westinghouse Radio
Stations Inc. for $8,500,000 from Philco Corp. (Vol. 9:8, 22).

KDKA-TV, Pittsburgh (Ch. 2)—Purchased by Westinghouse from
})Ou‘ll\go;lot) for $9,750,000 cash. Former call letters WDTV. (Vol.

TENNESSEE

WTSK-TV, Knoxville (Ch. 26)—Sold for $300,000, Including as-
sumption of $216,500 liabilitles, by W. R. Tuley, 809 owner, and
Harold Thoms & J. Horton Doughton, 109, each, to So. Central
Broadcasting Co. (John A. Engelbrecht, pres.), licensee of radlo
WIKY, Evansville, Ind. (Vol. 10:23, 29, 31).

WHBQ-TV, Memphis (Ch. 13)—Acquired wlth WHBQ by General
Teleradio Inc., subsidiary of General Tlre & Rubber Co., from
Harding College under 15-year leasing arrangement at total
rental of $2,879,046. (Vol. 10:11, 14, 27).

WLAC-TV, Nashville (Ch. 5)—50% acquired for $200,000 equally
by T. B. Baker Jr. & A. G. Beaman from Bankers Llfe & Cas-
ualty Insurance Co., Nashvllle, which retained 50% and full
control of radlo WLAC. (Vol. 10:19, 36).

(Continued on next page)

Pre-Freeze CPs Relinquished

(With formerly assigned call letters)

KARO-TV, Riverside, Cal. (Ch. 1)—Bcstg. Corp. of America
(KPRO). Dropped June 22, 1949, because FCC eliminated
Channel No. 1.

KGDM-TV, Stockton, Cal. (Ch. 8)—E. F. Peffer (KGDM).
Dropped June 15, 1949.

WJAX-TV, Jacksonville, Fla. (Ch. 2)—City of Jacksonville
(WJAX), Cancelled by FCC July 26, 1950.

WJHP-TV, Jaeksonville, Fla. (Ch. 8)—Jacksonville Journal Co.
(WJHP-Perry). Cancelled by FCC April 13, 1949.

WPDQ-TV, Jacksonville, Fla. (Ch. 6)—Jacksonville Bestg. Corp.
(WPDQR). Dropped July 22, 1949.

WSEE, St. Petersburg, Fla. (Ch. 7)—Sunshine Television Corp.
(Robt. R. Guthrie). Dropped Oct. 7, 1949.

WTZR, Chicago, Ill. (Ch. 2)—Zenith Radlo Corp.
Dropped Jan. 9, 1947.

WEEK-TV, Peoria, Ill. (Ch. 12)—West Central Bestg., Co. (WEEK).
Cancelled by FCC June 8, 1949.

WMBD-TV, Peoria, Ill. (Ch. 6)—Peoria Bestg. Co. (WMBD).
Dropped Sept. 29, 1949,

WUTYV, Indianapolis, Ind. (Ch, 3)—Wm. H. Block Co. (dept. store).
Dropped March 30, 1949.

WRTYV, New Orleans, La. (Ch. 4)—Maison Blanche-Paramount
(WSMB). Dropped Jan. 18, 1950.

WTPS-TV, New Orleans, La. (Ch. 7)—Times-Plcayune Publishing
Co. (WTPS). Dropped July 29, 1949,

WRTYV, Waltham-Boston, Mass. (Ch. 2)—Raytheon Mfg., Co. Can-
celled by FCC March 15, 1950.

Worcester, Mass. (Ch. 5)—Worcester Telegram Publishing Co.
(WTAG Dropped Aug. 15, 1946,

KRTV, Minneapolis, Minn. (Ch. 9)—Minneapolis Star & Tribune
(Cowles). Cancelled by FCC March 30, 1948,

WAGE-TYV, Syracuse, N.Y, (Ch. 10)—WAGE Inc. (WAGE). Dropped
Feb. 16, 1949.

WTVL, Utica, N.Y. (Ch. 3)—Utica Observer-Dispatch Inc. (Gan=-
nett). Dropped Feb. 3, 1949,

KGWG, Portland, Ore. (Ch. §)—Oregonlan Publishing Co. Dropped
Jan. 17, 1948,

KTVU, Portland, Ore. (Ch. 3)—Video Bestg. Co. Cancelled by
FCC Nov. 22, 1949,

(WEFM).

FirTH-THIRD BANK BLDG.,
CINCINNATI 2, OHIO

DUNBAR 7775

TRANSIT RADIO INC

(R. C. Crisler & Co.)

BUSINESS BROKERS SPECIALIZING IN
RADIO AND TELEVISION STATIONS

41 E. 42np ST,
NEw York, N. Y.

Mur. HiLL 7-8437

P. O. Box 3126, BAHIA MAR,
Fr. LAUDERDALE, FILA.

LoGAN 4-3312
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TENNESSEE—(Continued from page 31)

WSIX-TV, Nashville (Ch. 8)—Sold with radlo WSIX to WSIX Inc.
for $800,000 by Draughon estate, with Louis R. Draughon con-
tinulng as gen. mgr. and one-third owner, other equal owners
belng W. H. Crisswell & R. D. Stanford Jr., Nashvllle contrac-
tors. Each of 3 stockholders agreed to invest $100,000 working
capltal. (Vol. 10:17, 19, 32, 36).

TEXAS

KRBC-TV, Abilene (Ch. 9)—Purchased wlth radlo KRBC by oil-
man Lewls J. Ackers and family for $500,000 from group headed
by Mrs. Eva May Hanks, widow of publisher-broadcaster Ber-
nard Hanks. (Vol. 9:35, 38).

KFDA-TV, Amarillo (Ch. 10)—75% control, with radio KF¥DA,
transferred to Texas State Network for $550,000; 259, retained
by Charles B. Jordan, TSN v.p. (Vol. 9:46).

WFAA-TV, Dallas (Ch. 8)—Purchased by Dallas News for $575,000
from Tom Potter. Former call letters KBTV. (Vol. 6:4, 11).
KPRC-TV, Houston (Ch. 2)—Purchased by Houston Post for $740,-
000 from W. Albert Lee. Former call letters KLEE-TV. (Vol.

6:13, 21).

KENS-TV, San Antonio (Ch. 5)—Purchased as KEYL by Fort
Industry Corp. (Storer) for $1,050,000 from W. L. Pickens-R. L.
Wheelock~H. H. Coffield (Vol. 7:30, 41), and call letters changed
to KGBS-TV. Storer also buys KABC, San Antonlo (AM) in |
1953 for $700,000, changes call letters to KGBS (Vol. 9:26, 34).
TV & AM stations sold by Storer to San Antonio Express for
$3,500,000 in Oct. 1954 and call letters changed to KENS-TV &
KENS. (Vol. 10:26, 44).

KANG-TV, Waco (Ch. 34)—Acquired by Texas Broadcasting Corp.
(Claudla T. Johnson, wlfe of Sen. Lyndon Johnson) for $25,000
cash, plus payment of $90,000 for equlpment and assumption of
$19,000 debt. TBC also operates KTBC-TV & KTBC, Austln,
Tex. (Vol. 10:48-49).

UTAH
KTVT, Salt Lake City (Ch. 4)—Purchased with KDYL (AM) by
Time Inc. for $2,100,000 from S. S. Fox group, mgr. G. Bennett
Larson acquiring 209 of mew operating company. Former call
letters KDYL-TV. (Vol. 9:14, 26).

WASHINGTON

KING-TV, Seattle (Ch. 5)—Purchased by Mrs. A. Scott Bullltt for
$375,000 from P. K. Leberman (Vol. 5:20); 259% interest sold to
Hearst Radlo for $375,000 (Vol. 7:26) but repurchased from
Hearst for $450,000 in 1953 (Vol 9:11). Former call KRSC-TV.

KXLY-TV, Spokane (Ch. 4)—Sold wlth radio KXLY for $1,750,000
to Northern Paclfic Televislon Corp. 421%5%, and Northern Pa-
cific Radlo Corp., 571%%, whose identlcal stockholders are:
Joseph Harrls, 45%; Norman Eisenstein, 45%; Richard E. Jones,
10%. Sellers: Symons Bcestg., Co., 50%; Blng Crosby, 47.6%.
Symons 49.6% owned by E. B. Craney, 33.23% by Mrs. Burton K.
Wheeler, 16.37% by John L. Wheeler. (Vol. 9:49 & 10:2).

KTVW, Tacoma (Ch. 13)—Sold for $300,000 by Carl Haymond to
J. Elroy McCaw. Former call letters KMO-TV. (Vol. 10:28, 34, 38).

WEST VIRGINIA

WJIPB-TV, Fairmont (Ch. 35)—75% control, along with radio
WVVW, sold by J. Patrick Beacom to Donn Baer for $147,000,
Beacom retainlng 25%. (Vol. 10:47, 51).

WISCONSIN

+ WFRV-TV, Green Bay (Ch. 5)—Control of CP to be acqulred by
operators of WNAM-TV, Neenah-Appleton-Menasha (Ch. 42)
which has dropped UHF operatlon in order to go on Ch. 5 in
%ri%l)l Bay. WFRV-TV group to retain part Interest. (Vol.

¥ WOKY-TV, Milwaukee (Ch. 19)—Purchased by CBS from Bartell
famlly for $350,000 In Oct. 1954; CBS also purchased physlcal
facilltles of WCAN-TV (Ch. 25) for $650,000 from Lou Poller
group, which iIs to take over plant of WOKY-TV but continue
on Ch. 25. (Vol. 10:43, 47).

+WITVW, Milwankee (Ch. 12)—Purchased by Hearst Corp. for
$2,000,000, of which about $900,000 1s cash, rest belng assumption
of obllgations and liabllltles. Selllng group was headed by
L. F. Gran, Paul A. Pratt and Loron Thurwachter. (Vol, 11:2).

ALASKA

KFIA, Anchorage, Alaska (Ch. 2)—Control sold for $100,000 by
Richard R. Rolllns to Midnight Sun Broadcastlng Co. (Lathrop
Co.), operator of 4 AM statlons in Alaska, which also takes
i)vear CaI; ?irll)(FIF' Falrbanks (Ch. 2). Rolllns retalns 19%. (Vol.
0:47 :1).

HAWAII

KONA, Honolulu (Ch. 11)—Transferred to new company 50%,
owned by Honolulu Advertiser (KGU) and 50% by J. Elroy Mc-
Caw & John D. Keating (KPOA) by Herbert M. Rlchards group,
onsco%dition KPOA sold wlthin 90 days of transfer. (Vol.
9:13. 23).

Congressional Committees

Handling TV-Radio Matters

SENATE INTERSTATE &
FOREIGN COMMERCE COMMITTEE

Democrats Republicans
Warren G. Magnuson, Wash.  « john W. Bricker, Ohio

chairman
* John O. Pastore, R.I. Andrew F. Schoeppel, Kan.
* A. S. Mike Monroney, Okla. John Marshall Butler, Md. {
George A.1 Smathers, Fla. * Charles E. Potter, Mich.
Price Daniel, Tex.
*Sam Ervin, N.C. James H. Duff, Pa.
Alan Bible, Nev. William A. Purtell, Conn.
J. Strom Thurmond, S.C. Frederlck A. Payne, Me.

* Member of communications subcommittee (Pastore, chairman} |

Staft
Edward S. Jarrett, Robert D. L’Heureux
- rtch‘lef gler V,:T . Edward R. Jelsma [
ertram O. sman,
assistant clerk Edward C. Sweeney
Frank Pellegrinl, Nlcholas Zapple
chief counsel (communications)

HOUSE INTERSTATE &
FOREIGN COMMERCE COMMITTEE

Democrats Republicans

J. Percy Priest, Tenn. Charles A. Wolverton, N.J.

chairman Carl Hinshaw, Cal.
Oren Harris, Ark, Joseph P. O’Hara, Minn.
Arthur G. Klein, N.Y. Robert Hale, Me.
Willlam T. Granahan, Pa. James I. Dolliver, Ia.
F. Ertel Carlyle, N.C. John W. Heselton, Mass.
John Bell Williams, Miss. John B. Bennett, Mich.
Peter F. Mack Jr., 111, Richard W. Hoffman, Til.
Louis B. Heller, N.Y. John V. Beamer, Ind.
Kenneth A, Roberts, Ala. William L. Springer, Tll.
Morgan M, Moulder, Mo. Alvin R. Bush, Pa.
Harley O. Staggers, W.Va. Paul F. Schenck, Ohio
Isldore Dollinger, N.Y. Joseph L. Carrigg, Pa.
Walter Rogers, Texas Steven B. Derounian, N.Y.

Martin Dles, Texas
Samuel N. Friedel, Md.
John J. Flynt Jr., Ga.
Torbert MacDonald, Mass.
Don Hayworth, Mich.

staff
Elton J. Layton, clerk Roy P. Wilklnson, asst. clerk
Kenneth J, Painter, asst. clerk Kurt Borchardt
Hermaztl Ci B,:,asley, (communications)
asst. cler. Andrew Stevenson
Georgia G. Glasmann, asst. Sam G. Spal

cler,
Helen A. Grickis, asst. clerk

Every /eey executive

In your orgamization should

eém'/m/ ,

WYATT BUILDING wa

bave bis own copy of this TV Factbook
for quick, bandy and up-to-the-minute reference.

extra copies available at $4 per copy

with ELECTRONICS REPORTS

SHINGTON 5, D. C.
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Television Status of U.S. Households

as reported in

National Survey of Radio & TV Sets Associated With U.S. Households: May, 1954
Conducted by Advertising Research Foundation, 11 West 42nd St., New York City

Note: Tables showing status of households by Soclo-Economic Quartiles and by Number of Household Members. as well as
characteristles of TV households and distribution and locatlon of sets, avallable In complete report which includes same data
for radlos. For summary of full report, see Television Digest (Vol. 10:39).

BY GEOGRAPHIC BREAS

ALL HOUSEHOLDS

Northeast North Central South West Total
Sample size: houscholds ...... . (2,897) (3,447) (3,166) (1,510) (11,020)
Per Cent Number Per Cent Number Per Cent Number Per Cent Number Per Cent Number
T Tooy T(o00) " (oo00) (000) (000)
Total household_s .................. 100.0 12,390 100.0 14,270 100.0 13,780 100.0 7,120 100.0 47,560
Having one or more TV scts in
working order ... ... . ... . . . .. 71.6 8,880 62.9 8,980 444 6,120 50.8 3,620 58.1 27,600
Having no TV sets in working order*  28.4 3,510 37.1 5,290 55.6 7,660 49.2 3,500 419 19,960
TELEVISION HOUSEHOLDS
Sample size: TV households . ... .. (2,073) (2,154) (1,406) (775) (6,408)
Total households having one or more
more TV sets in wgrkirg_grz@e_&r_ .... 100.0 8,880 100.0 _8,98_0_ _100.0 6,120 ~100.0 3,620 100.0 27,600
One TV set in working order . 95.9 8,510 96.9 8,700 98.3 6,020 98.7 3,570 97.1 26,800
Two or more sets ......... .. .. ... 4.1 370 3.1 280 1.7 100 1.3 50 2.9 800
Average (mean) number of TV sets in
working order per TV household . . 1.04 1.03 1.02 ) 1.01 B 1.03
BY METROPOLITAN AEND NON-METROPOLITAN AREAS
ALL HOUSEHOLDS
Non-Metropolitan Areas
r R}
Places of Population Places of Populatlon
Metropolitan Areas 2,500 and Over Under 2,500 Total
Sample size: households . . .. (6,489) (1,890) (2,641) (11,020)
Per Cent Number Per Cent Number Per Cent Number Per CenE Number
' - (000) . (000) (000) (000)
Total househol_(E_ .................. 100.0 28,350 100.0 8,250 100.0 10,960 1000 47,560
Having one or more TV sets in
working order ........ .. .. . . .. 72.1 20,430 39.6 3,270 35.6 3,900 58.1 27,600
Having no TV sets in working order* 27.9 7,920 60.4 4,980 64.4 7,060 41.9 19,960
TELEVISION HOUSEHOLDS
Sample size: households ... ... . .. .. (4,708) (761) (939) (6,408)
Total households having one or more
TV sets in working order ... ... _100.0 20,430 _100.0_ 3,270 100.0 3,900 100.0 27,600
One TV set in working order ... . .. 96.5 19,720 98.7 3,230 98.9 3,850 97.1 26,800
Two or more sets ............ ... 3.5 710 1.3 40 1.1 50 2.9 800
Average (mean) number of TV sets in
working order per TV household . . 1.04 1.01 1.01 1.03

* Includes households having no television

set in working order and households having no television set at time of intervlew.

A CONTINUING market-by-market
or county-by-county census of TV
set ownership that is wholly acceptable
to the industry is still one of TV’s con-
spicuous voids. NARTB committees
have been working on such a project
for about 3 years, hope to get it under
way this year. It tentatively envisions
monthly county-by-county figures.

Meanwhile, various compilations have
been undertaken individually—by net-
works, advertising agencies & trade
publications. First, there were the
monthly NBC figures on sets-in-use in
markets covercd by NBC affiliates,
which are still being compiled but are
not made public. Last public NBC
county - by - county compilation, dated
May 1, 1953, was published in TV Fact-
book No. 17 of July 15, 1953, covering
radio as well as TV ownership.

CBS’s last county-by-county TV fig-

Spring 1955 Edition

Total Sets-in-Use, 1946-55
(NBC Research Dept. Estimates)
January 1, 1946. .. .. 10,000
January 1, 1947... ... 16,476
January 1, 1948.. .. . 189,900
January 1, 1949. .. .. 1,000,000
January 1, 1950... ... 3,950,000
January 1, 1951.. .. .. 10,549,500
January 1, 1952... .. 15,777,000
January 1, 1953. . 21,234,000
January 1, 1954.. . . 27,812,000
January 1, 1955... .. . 33,500,000

ures, based on a Nielsen study and
dated Nov. 1, 1953, was released by that
network in Feb. 1954 and published by
Television Digest as a Special Report,
Feb. 27, 1954,

J. Walter Thompson Co. has compiled

www americanradiohistorv com

4 surveys titled “Where The TV Sets
Are”, giving TV household figures for
340 top markets as delineated by the
U. S. Census Bureau. Each was pub-
lished by Television Digest; the 4th
brought preceding ones up-to-date, was
dated Jan. 1, 1954 and published in full
in TV Faetbook No. 19 of July 15, 1954,

Advertising Research Foundation’s
survey of May, 1954 (excerpted above)
does not undertake to break down fig-
ures by counties; it offers national &
regional totals only.

Each station provides its own cover-
age figurcs, and these are “certified”
and published regularly by the trade
journals Broadcasting -Telecasting, Tel-
evision Age and Standard Rate & Data.
The magazine Television makes its own
estimates, revising them monthly, based
on CBS-Nielsen data and monthly
RETMA shipment reports.
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Revenues, Expenses and Earnings
Of TV & Radio Stations: 1946-1953

Summaries of the Financial Data Compiled Annually by FCC Economics Division
(Dollar Figures in Millions)

Networks and
Owned-and-Operated Stations Other Stations Total
No. of
Stations No. of |
Year Report- Net- Broad- Broad- Earn- No. of Broad- | Broad- Earn- Broad- | Broad- | Earnings
ing works No. of cast cast ings stations cast cast ings cast cast befora
Stations | Reve- Ex- Before Report- Reve- Ex- Before Reve- Ex- Federal
nues penses Federa! ing nues penses Federal nues penses Tax 1
Tax! Tax!
TELEVISION | |
19463%.............. 0T | I [ e | EEEEE R TR BTN P O 79 T I P ..
19472 - | | I | B R TR R TR FET PR PP B O
1948. 50 4 10 i $4.8 $11.2 (36.4) 40 $3.9 $12.4 ($8.5) 8.7 $23.6 (314.9)
1949, 98 4 14 19.3 31.4 (12.1) 84 15 29 (18.5) 34.8 59.6 {25.8)
1950.. 107 4 14 65.5 65.5 (10) 93 50.4 49.6 .8 105.9 115.1 {9.2)
1951.... 108 4 15 128.4 117.4 11 93 107.3 76.7 30.6 285.7 194.1 41,8
1952 (total) \ 122 4 15 180.2 170.3 9.9 107 144 98.4 45.6 324.2 268.7 55.5
Post-freeze - S | e T 14 0.6 0.8 (U= ] | S
1953 (total)........ l 334 4 | 16 231.7 213.7 18 318 201 151 50 432.7 364.7 l 68
Post-freeze VHF .. 5 | | e 114 16.1 20.3 [C:35°)]{ PR B .
112 || R PP PR 112 10.4 16.7 63N ee e
1025 83 29 $102 82.6 19.4 996 220.6 163.5 57.1 322.6 246.1 76.5
1464 74 27 104.4 84.8 19.6 1437 259.3 207.1 52.2 363.7 291.9 71.8
1824 73 27 109.1 91 18.1 1797 298 252 46.1 407 342.9 64.1
2021 T4 27 108.1 90.6 17.5 1994 305.7 266.9 38.8 413.8 357.5 56.8
2229 73 ‘ 26 110.5 91.5 19 2203 334 284.8 49.2 444 .5 376.3 8.2
2266 T3 25 104 93.9 10.1 2241 346.4 299 47.4 460.4 392.9 57.5
2380 73 25 100.6 89.4 11.2 2355 369.1 320.2 48.9 469.7 409.6 60.1
2479 73 22 97.3 86.9 10.4 2457 378 | 333.4 44.6 475.3 420.3 55

Note: Revenues are net amounts received by stations and networks from all broadcast sources, including time, talent, programs;
in case of TV, non-time revenues run as much as one-third; in case of radio, around 10%. (See Television ngest Vol, 10:24).

1 Parenthesis denotes loss. 2 No figures available. 3 Four national networks plus regional networks. *+Includes AM only, FM only and AM-FM stations.

Annual Volume of Advertising in United States
By Media, 1946-1953

Prepared for Printers’ Ink Magazine by McCann-Erickson Inc. and Used by Permission
(In Millions of Dollars)

MEDIUM 1946 1947 1948 1849 1950 1951 1952 1953 1954 *

Total gg 8 1;2.2 igg g 453 2 610.5
Network . e . 4 J 2536 3228
TELEVISION Spot . o e 9.2 308 69.9 93.8 128.7
Local 19.2 55.0 81.6 103.7 159.0
Total 454.4 506.4 561.6 571.4 605.4 606.3 624.1 649.5
Network  199.6 201.2 210.6 203.0 196.3 179.3 161.5 1410
RADIO Spot 98.2 106.4 121.1 1234 135.8 138.3 1415 163.8
Local 156.6 198.8 229.9 245.0 273.3 288.5 3211 2447,
Total  1,158.3 1,475.0 1,749.6 1,915 2,075.6 2,257.7 2,4728  2,644.8
NEWSPAPERS National ~247.8 335.6 393.7 4757 533.4 548.9 562.4 642.7
Local 910.5 1,139.4 1,355.9 1,440.0 1,542.2 1,708.8 1,910.4  2,002.1
Total 426.5 4929 512.7 492.5 514.9 573.7 615.8 667.4
Weeklies 201.7 2455 257.5 2454 261.1 296.8 3253 350.7
MAGAZINES Women's 126.7 132.9 133.4 128.6 129.4 143.6 148.8 158.2
. General 757 85.3 86.5 83.6 87.5 95.0 101.2 117.9
Farm 224 292 353 34.9 369 38.3 405 406

FA
Pu‘mc ATIONS Total 13.9 19.5 204 205 21.2 25.7 29.4 308
DIRECT MAIL Total 334.4 579.0 689.1 755.6 803.2 923.7 1,0243  1,099.1
BUSINESS PAPERS Total 211.2 232.5 250.9 248.1 251.1 292.1 365.2 395.0
Total s 9 121.4 132.1 131.0 142.5 149.2 162.1 176.3
OUTDOOR National  60.1 78.9 89.2 88.4 96.2 100.7 109.4 119.0
Local 5.8 425 429 42.6 46.3 485 52.7 57.3
'frotal gg 6 223.2 93;.{23 1,ogg.g 1,1§5.§ 1,256. ? 1, 408 6  1,535.8
National 5.4 0.8 508. 539. 610. 693 66.0 8463
MISCELLANEOUS Local 294.2 372.2 438.4 469.8 515.2 572.3 642 6 689.5
TOTAL National 1,963.2 2,487.3 2,776.1 2,965.1 3,256.8 3,700.7 4,096.3  4,525.8
Local 1,401.0 1,772.4 2,087.5 2,237.1 2,453.2 2,725.4 3,059.9  3,283.4
GRAND TOTAL 3,364.2 4,259.7 4,863.6 5,202.2 5,710.0 6,426.1 7,156.2  7,809.2

* 1954 Figures not yet prepared, but Television Digest preliminary estimate for TV is $900,000,000 (Vol. 10:48).
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KANSAS CITY: KCMO Radio & KCMO-TV i ko ageney
SYRACUSE:  WHEN Radio & WHEN-TV 4. . g
KPHO Radio & KPHO-TV 1. u: sgeney
WOW Radio & WOW-TV Linpei & o

L0 M v BellerHomes ..« FATiNG #erees

and Gardens
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“EDITOR’'S NOTE: These figures are based on Publishers Information Bureau data, covering measurements of 4 TV and 4 radio net-
works, 97 general magazines, 6 national farm publications. Newspaper sections include New York Mirror Magazine, New York Times
Magazine, Puck—The Comic Weekly, American Weekly, Parade and This Week. For table of Top 100 Advertisers of 1953, showing
media chiefly used and including newspaper figures (not available for this table), see Fall 1954 Edition of TV Factbook (No. 19).

100 Top Network TV-Radio & Magazine Advertisers

For First 6 Months of 1954

Compiled for Advertising Age and Reprinted with Permission

Ronk

37.
38.
39.
40.

41.
42.
43.
44,
45
46.
47.
48.
49.
50.
51,
52,
53.
54,
55.
56.
57.
58.
59.
60.

61.
62.
63.

36

Totol Network Network Newspoper Generol Form Totol for
Compony Expenditure Television Rodio Sections Mogozines Mogozines Mogozines
. Procter & Gamble Co. ......... $22,814,538 $11,136,979 $6,933,705 $1,015,424 $3,421,918 $306,512 $3,728,430
. General Motors Corp. ......... 20,421,228 5,681,660 1,475,324 1,197,445 11,084,122 982,677 12,066,799
. Colgote-Polmolive Co. ... 13,823,831 6,385,466 2,915,764 2,237,179 2,140,597 144,825 2,285,422
. Generol Foods Corp. ..... . 13,320,407 4,611,103 2,429,887 1,123,544 4,739,350 416,523 5,155,873
. Llever 8ros. Co. .. . 9,451,752 3,260,819 2,367,904 2,334,866 1,416,274 71,889 1,488,163
. Generol Electric Co. 9,275,500 3,179,569 943,302 145,870 4,555,559 451,200 5,006,75%
. Chrysler Corp. ... 8,421,405 3,265,327 987,804 303,620 3,686,828 177,826 3,864,654
. Americon Tobocco Co. ........... 8,181,858 4,517,048 752,520 516,515 2,286,545 109,230 2,395,775
. R. 1. Reynolds Tobacco Co..... 8,163,041 5,518,421 1,031,781 226,190 1,205,379 181,270 1,386,649
. Ford Motor Co. .............. 8,053,004 2,725,736 310,362 595,478 3,915,511 505,917 4,421,428
. Generol Mills Inc. ... 7,339,021 3,632,195 1,698,737 413,455 1,493,424 101,210 1,594,634
. Gillette Co. .......... . . 7,250,433 3,848,060 2,754,840 285,340 333,273 28,920 362,193
. P. Lorillard & Co. .............. 6,463,059 3,252,368 1,644,092 1,566,599 1,566,599
. liggett & Myers Tobocco Co. .. 6,365,626 2,784,685 1,643,663 607,845 1,329,433 — 1,329,433
. Compbell Soup Co. ... 5,425,891 2,159,050 573,195 632,135 2,061,511 2,061,511
. Americon Home Products Corp. 5,315,204 2,232,433 2,889,769 129,750 963,552 99,700 1,063,252
Notionol Doiry Products Corp... 5,276,155 2,786,649 362,332 379,631 1,654,061 93,482 1,747,543
. Swift & Co. 5,156,357 1,567,792 1,658,509 476,060 1,337,148 116,848 1,453,996
. Miles Llobs Inc. .. . 4,334,037 3,654,421 87,341 575,281 16,994 592,275
. Sterling Drug Inc. .............. 4,187,740 370,163 2,100,701 761,887 848,677 106,312 954,989
Pillsbury Mills Ine. .. 4,007,337 1,878,406 1,041,078 257,730 830,123 830,123
. 8ristol-Myers Co. 3,902,234 1,434,989 750,326 133,605 1,538,187 45,127 1,583,314
. Kellogg Co. ... U 3,863,980 1,931,444 1,021,394 233,220 661,722 16,200 677,922
. Quoker Oots Co. ... . 3,741,007 1,013,063 910,864 461,375 1,189,235 166,470 1,355,705
. Goodyeor Tire & Rubber Co... 3,475,940 793,476 190,470 69,760 2,239,505 182,729 2,422,234
. S. C. Johnson & Son ... 3,346,454 1,393,145 986,838 375,075 591,396 591,396
. Philip Morris & Co. .. . 2,955,932 1,727,805 727,536 469,601 30,990 500,591_'
. Americon Telephone & Tel. Co. 2,889,410 407,863 —_— 2,307,017 174,530 2,481,547
. Distillers Corp.-Seogroms Lid..... 2,860,788 2,855,388 5,400 2,860,788
. Rodio Corp. of Americo 2,819,001 1,292,997 413,840 56,818 1,055,346 1,055,346
. Philco Corp. .. 2,726,883 1,181,690 799,066 58,400 646,081 41,646 687,727
. Armour & Co. ... 2,699,520 637,549 754,835 1,237,406 69,730 1,307,136
. Westinghouse Electric Corp 2,654,752 1,584,080 1,039,772 30,200 1,070,672
. Coco-Colo Co. ........ 2,600,077 1,298,860 253,334 1,047,883 1,047,883
. Standord 8ronds Inec. 2,498,858 757,323 377,490 1,302,635 61,410 1,364,045
. Johnson & Johnson .. 2,391,051 106,880 170,571 2,005,272 108,328 2,113,600
Inter. Cellucotton Prod. Co. ... 2,383,704 436,830 407,966 220,957 1,317,951 1,317,951
Notionol Distillers Prod. Corp.. 2,317,632 2,316,854 778 2,317,632
E. 1. du Pont De Nemours Inc... 2,204,872 469,840 6,048 1,673,200 55,784 1,728,984
Firestone Tire & Rubber Co. ..... 2,162,218 810,921 351,052 865,750 134,495 1,000,245
Seruton Co. . 2,155,837 2,013,715 140,190 1,932 1,932
Rexoll Drug Inc. 2,124,669 667,650 362,847 993,412 100,760 1,094,172
Koiser Motors Corp. ..... 2,118,205 1,153,572 869,993 94,640 964,633
8orden Co. ................. 2,090,741 889,805 384,465 781,371 35,100 816,471
Americon Motors Corp. ... 1,991,140 482,862 23,553 1,484,725 1,484,725
Texos Co. ..... U 1,987,518 72,443 387,929 1,429,786 97,360 1,527,146
Avco Mfg. Corp. .. U 1,939,302 582,606 14,892 454,515 760,817 126,472 887,239
Andrew Jergens Co. ... 1,907,176 704,700 195,195 331,089 628,547 47,645 676,192
Scott Poper Co. ... 1,831,760 1,075,682 35,399 720,679 720,679
Cornotion Co. ........... . 1,815,457 494,193 950,575 333,029 37,660 370,689
Eostmon Kodok Co. ....... 1,783,043 232,421 1,550,622 1,550,622
Notionol 8iscuit Co. ................. 1,659,470 373,397 398,287 534,855 352,931 _— 352,231
Helene Curtis Industries Inc.... 1,651,346 491,675 73,238 588,600 497,833 _— 497,833
Colifornio Pocking Corp..... 1,610,450 273,205 1,337,205 1,337,205
Aluminum Co. of Americo ...... 1,605,270 650,285 849,170 105,815 954,985
Corn Products Refining Co. ...... 1,592,669 127,548 266,433 429,165 657,454 111,859 769,313
B. F. Goodrich Co. .............. e 1,580,058 470,508 964,033 145,517 1,109,550
Pobst 8rewing Co. ............ 1,579,030 1,328,550 16,500 233,980 233,980
Pepsi-Colo Co. ....cccoooeviiiiin, 1,576,590 543,075 583,600 449,915 449,915
Nestle Co. ..o 1,570,046 686,054 74,065 128,811 673,746 7,370 681,116
Corter Products Inc. .............. 1,552,138 977,796 568,542 2,950 2,850 2.850
Hollmark Cords Inc. ............... 1,549,429 1,019,870 382,950 146,609 _— 146,609
Monhotton Soop Co. ........... ! 1,538,255 1,383,584 37.693 116,978 _— 116,978

(Continued on page 348)
TV Factbook No. 20
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If you want to see your
Oklahoma Sales go up
you need ...

KV OOTV

i CHANNEL

/
/
/
/
/

/
“TH E//EYE S OF OKLAHOMA"

/
/
/
/

KVOO-TV... TULSA...Hub of the Magic Empire...is
the trade and service center for eastern Oklahoma and
adjoining areas of Kansas, Missouri and Arkansas.

INCOME . . .in Tulsa is 27% higher than the national
average per household!

POPULATION . . . has increased over 439, since 1940!

INDUSTRY . . . in Tulsa includes headquarters for 500 major | 22
oil companies and 738 manufacturing firms. B

REPRESENTED BY

SELLING . . . 1,435,000 persons in a 100-mile radius!

KVOO-TV coverage reaches. ..
429, of Oklahoma retail sales
4297, of Oklahoma drug sales
449, of Oklahoma food sales
429, of Oklahoma automotive sales
439, of Oklahoma’s general merchandise sales

C. B. Akers — Vice President and General Manager
Russ Lamb — Sales Manager
Bill Sadler — Program Director

Spring 1955 Edition
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WBC(C’s Low Channels in Big Markets
Mean High Sales for You!

Better reception . . . larger audiences—bigger sell! That’s what you get when you buy
Westinghouse Broadcasting Company TV stations . . . because WBC stations are on
low, clear channels in high-population, high-buying areas. Look at this clear picture:

s ;
Channel 3 Channel 4 Channel 5
WPTZ WwWBZ-TV KPIX
Philadelphia Boston San Francisco
Population 6,796,015 Population—5,258,259 Population—3,811,100
TV Families—1,878,519 TV Families—1,239,424 TV Families—1,033,430
Effective Buying Power— Effective Buying Power — Effective Buying Power—
$11,776,873,000 $9,340,341,055 $8,144,656,000
Retail Sales—$7,833,466,000 Retail Sales- -$6,106,033,000 Retail Sales -$5,109,861,000

Each of these stations is a proved producer for advertisers. Because each stays ahead
with the leading local personalities. Good time slots. Top talent. Loyal audiences.
That’s what you get with participation in WBC’s top-rated TV shows. For additional
information and availabilities, contact the stations or Eldon Campbell, National Sales
Manager, at PLaza 1-2700, New York.

WESTINGHOUSE BROADCASTING COMPANY, INC.

WPTZ « KYW, Philadelphia; WBZ-TV «- WBZ+WBZA, Boston; KPIX, San Francisco;
WOWO, Fort Wayne; KEX, Portland; KDKA, Pittsburgh
KPIX Represented by TueE KaTz AGENCY, INC.
WBC National Representatives—FREE & PETERS, INc.

www americanradiohistorv com
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* Network Television Billings, 1949-54

* Network Radio Billings, 1949-54

1949 ABC CBS DuMont NEC Total

Jan. __.$ 6273 $ 104989 $ 51,330 $ 260693 § 423,285
Feb, _ 18,674 135,036 72,200 353,055 578,965
March __ 26,352 190,865 81,352 476,800 715,369
April 47,359 186,616 87,851 477,843 799,669
May ... 132,146 243,241 61,394 460,440 897,221
June ... 119,835 198,161 58,646 399,790 176,432
July .. 119,674 114,401 73,714 317,775 625,564
Aug. 115,002 164,471 66,154 284,160 629,787
Sept. 155,480 271,938 91,556 470,080 989.054
Qct. 217,199 590,626 80,143 937,294 1,825,262
Nov. . 214,660 677,836 124,435 1,035,808 2,052,739
Dec. .. 219,337 568,713 106,750 1,026,366 1, 921 ,166

Total .$§1,391,991 §3,446,893 § 955,525 $6,500,104 $12,294,513

1950
Jan. _...$ 233,948 $ 640,822 + $1,042,153 ¢ 1,916,924
Feb. _____ 202811 570,708 ¥ 978,243 1,751,862
March 344,097 675,491 T 1,175,186 2,194,774
April ... 372,022 873,343 ¥ 1,147,698 2,393,063
May ... 367,989 1,003,658 T 1,583,185 2,954,832
June ____. 405,566 840,374 ki 1,574,771 2,820,711
July ... 210,947 380,906 T 941,243 1,533,096
Aug. . 265421 354,524 T 1,242,276 1,862,221
Sept. ... 461,822 892,461 ¥ 2,148,399 3,502,682
Oct. ____ 1,221,773 2,211 898 + 3,007,771 6,441,442
Nov. ___ 1,243,549 2,215,744 + 3,070,010 6,529,303
Dec. ... 1,298,616 2,304,602 T 3,274,757 6,877,975
Total .$6,628,662 $12,964,531 T $21,185,692  $40,778,885

1 Not available, but DuMont officially announced total 1950 net-
work revenue as $4,500,000.

1951
Jan. ___$1328,719 $2,601,165 $ 435,527 $4,187,222 § 8,552,633
Feb. _ . 1,254,851 2,600,339 406,079 3,949,360 8,210,629
March .. 1,539,470 2,993,902 457,811 4,654,063 9,645,246
April . 1,432,319 2,906,891 574,025 4,758,309 9,671,544
1,385,901 3,066,249 622,646 4,946,338 10,021,134
1,437,593 2,900,782 564,478 4,244,240 9,147,093
1,351,168 3,434,659 645,359 3,477,952 8,909,138
o 1,444 593 3,734,551 763,071 3,359,856 9,302,071
1,622,482 4,159,213 738,578 5,405,243 11, 925 516
1,897,427 4,731,219 768,684 7,060,289 14, 457 ,619
1,911,243 4,605,506 847,373 6,535,907 13,900,029
Dec. ... 1,980,145 4,736,368 937,875 6,592,673 14,247,061

Total $18,585,911 $42,470,844 $7,761,506 $59,171,452 $127,989,713

1952
Jan. ..__$2,020,461 $5,074,643 $ 717,148 $7,259.307  $15,071,559
Feb. ____ 2,148,467 5,103,043 748,544 6,813,549 14,813,603
March .... 2.065.052 5,643.123 760.593 7.320.358 15,789.126
i . 1,699,760 5.641,831 738,926 6,946.751 15,027,268
K 5.602.634 T775.063 6,822.982 14.704.722
§.385.820 749 497 5794 534 13.209.836
4,916,245 799,074 5,963,550 12,761,620
5,190,934 845,780 5,618,643 12,821,526
5,860,751 809,475 6,769,228 14,643,371
6,896,206 958,674 8,076,848 17,385,539
6,654,812 1,026,566 8,026,017 17,104,394
7,088,506 1,211,316 7,830,806 17,462,216

Total $18-,853,003 $69,058,548 $10,140,656 $83,242,573 $l80,794,78_0

1953
Jan. ... $ 1,604,892 $ 7,083,619 $ 982,794 ¢ 7,604,638 $ 17,275,943
.. 1 481 032 6,621,629 862,299 6,876,029 15,840,989
1 728 446 7,739,812 1,054,857 7,998,131 18,521,246
1,640,597 7,770,181 850,658 7,513,430 17,774,866
1,813,985 7,622,432 903,945 8,052,545 18,392,907
1,607,320 7,399,078 835,768 7,324,315 17,166,481
1,299,471 7,422,337 592,890 6.903,092 16,217,790
1,244,993 7,783,813 742,665 6,564,841 16,336,312
1,376,017 8,503,620 678,302 7,837,467 18,395,406
2,297,862 9,381,816 1,462,143 10,267,232 23,409,053
2,396,203 9,756,593 1,790,981 9,654,023 23,597,800
2,619,862 10,381,879 1,617,058 10,062,808 24,681,607

Total $21,110,680 $97,466,8£F $12,374,360 $96,658,551 $227,610,400

1954

Jan, ....$ 2,780.574 $10.713.329 $ 1.445.608 $10,116.937 $ 25,056.448
Feb. .... 2502372 9,965,481 1,108,157 9,368,148 22,944,158
Mar. ... 2,640,699 11,379,631 1,205,526 10,981,690 26,207,546
Apr. .... 2,554,484 10,921,640 1,068.374 10,802,535 25,347,033
May ..., 2411656 11,488.168 988,350  11.033 937 25.922.161
June ... 2317879 11,448,180 778,920 9,990,729 24,535,708
July ... 2,310,281 11,861,534 623,435 8,149,533 22,944.803
Aug. ... 2514815 12.275.908 820,623 8.057.484 23,668,840
Sept. .. 2,660,601 712,936,020 802,721  9.780.712  726.180.05%
Oet, .... 3,890,802 14,009,286 11,447,411 712,352,091 731,699.590
i\lov. 4,134,103 14,218,622 1,397.378 12 391.823 32.141.821
OC. TT.. L.t iiiieee e e reaee

1949 ABC CBS MES NEC Total

Jan, ....$4,067,921 $5,883,828 $1,876,12¢  $5,876,213  $17,704,086
Feb, 3,845,658 5,315,910 1,677,258 5,279,832 16,118,658
March . 4,238,845 5,837,746 1,775,790 5,847,557 17,699,938
April _____. 3,893,784 5,569,965 1,757,432 5,542,138 16,763,319
May ... 4,030,969 5,596,952 1,788,790 5,657,166 17,073,877
June __.__. 3,387,984 5,347,384 1,403,880 5,286,179 15,425,427
July 2,788,151 3,779,469 1,133,315 4,384,305 12,085,240
Aug. 2,544,096 3,973,058 1,119,364 4,523,117 12,159,635
Sept. ... 3,077,282 4,997,280 1,178,388 4,829,768 14,082,718
Oct. ... 3,404,683 5,754,037 1,667,482 5,597,183 16,423,385
Nov. —. 3,406,989 5,573,015 1,316,963 5,558,195 15,855,162
Dec. ... 3,656,492 5,774,939 1,345,810 5,631,643 16,408,884

Total $42,342,854 $63,403,583 $18,040,596 $64,013,296 $187,800,329

1950

Jan. ... $3,537,795 $6,133,624  $1,678,888  $5,733,893  $17,084,200
Feb. 5,599,079 1,401,403 5,204,674 15,373,547
March ___. 3,477,451 6,110,831 1,410,683 5,847,374 16,846,339
April 6,056,316 1,441,452 5,284,013 15,918,672
May 6,320,910 1,356,580 5,639,188 16,584,126
June _ 5,840,227 1,204,638 5,203,697 15,071,239
July 4,515,645 1,057,200 4,455,431 12,303,409
Aug. 4,629,623 1,093,024 4,566,293 12,553,503
Sept. 5,849,786 1,246,463 4,416,328 13,931,561
Oct. 6,674,657 1,534,526 4,929,126 16,303,325
Nov. — 6,455,478 1,357,529 5,152,322 15,891,148
Dec. ... 2,752,288 6,544,490 1,312,393 5,063,845 15,673,016

Total $35,124,625 $70,744,669 $16,091,977 $61,397,651 $183,358,922

$6,833,626  $1,542,887  $5,215,947  $16,691,878

6,097,737 1,426,70 4,731,62 14,958,789

6,793,966 1,648,006 5,085,636 16,418,947

6,487,717 1,539,801 4,897,882 15,905,583

6,745,098 1,510,818 5,329,752 16,576,895

6,201,963 1,191,691 4,738,193 14.853,115

4,387,193 1,347,841 3,728,687 11,731,395

4,440,261 1,329,375 3,808,906 11,788,894

4,645,527 1,324,061 3,713,235 11,848,794

5,615,723 1,759,468 4,414,200 14,948,105

= 5,257,454 1,583,291 4,315,646 14,377,151
Dec. ... 3,300,219 5,278,508 1,697,014 4,343,307 14,619,048

Total $33,708,846 $68,784,773 $17,900,958 $54,324,017 §174,718,594

1952
Jan. __..$3,301,479 $5,161,397 $1,699,282  $4,357,353  $14,519,511
Feb. 3,177,970 4,788,50 1,600,399 3,994,018 13,560,894
March _ _ 3 355,715 5,154,077 1,826,527 4,184,074 14,520,393
April 73244146 4,943,400 1,681,924 4,078.593 13,970,339
May ... 3 323,092 4,962.794 1,821,571 3,861,882 12.971.559
3.001.314 4.629.254 1.632.977 3,708 014 12,971.559
2,372,710 3,920,643 1,339,276 3,621,810 11,254,439
2,281,852 4,028,081 1,325,059 3,338,843 10,973,835
2,533,785 4,846,978 1,607,485 3,901,715 12,889,963
2,914,322 5,851,106 2,304,804 4,371,569 15,441,801
2,659,934 5,506,172 2,172,485 4,138,979 14,477,570
. 2,856,714 5,717,800 1,980,320 4,370,265 14,925,095

Total $35,023,033 $59,511,209 $20,992,109 $47,927,115 $163,453,462

1953

Jan. $ 2,674,622 $ 5,157,148 $ 1,786,134 ¢ 4,260,555 ¢ 13,878,459
Feb. . 2,538,66 4,670,833 1,638,075 3,813,60: 12,661,173
Mar. . 2,797,544 5.527,290 1,995,478 4,342,082 14.662.394
Apr, . 2,637,364 5,375,987 2,008,990 4,196,009 14,218,350
May . 2,593,923 5,334,225 2,038,210 4,141,070 14,107,428
June - 2,113,725 5,227,026 1,926,865 3,979,471 13,247,087
July . 2,030,989 4,870,463 1,830,467 3,494,330 12,226,249
Aug. . 1,958,683 4,791,044 1,738,248 3,219,250 11,707,225
Sept. - 2,156,806 4,990,142 1,792,736 3,205,675 12,145,359
Oct. - 2,671,103 5,478,455 2,185,598 3,493,950 13,829,106
Nov - 2,798,532 5,404,281 2,090,007 3,374,112 13,666,932
Dec. _..... 2,854,169 5,554,313 2,127,192 3,630,971 14,166,645

Total $29,826,123 $62,381,207 $23,158,0001 $45,151,077 $160,516,407

1954
Jan. ....$ 2,830,654 $ 5,166,174 $ 1,896,925 $ 3,391,873 § 13,285,626
2,494,737 4,749,512 1,783,452 3.176,849 12,204,550
2,764,547 5,456,351 2,034,961 3,639,278 13,895,137
2,367,636 5,044,943 1,891,998 2,962,839 12,267,416
2,307,029 5,116,152 1,894,474 2,780.725 12,098,065
2,405,994 4,181,677 1,558,196 2.618,614 10,764,481
2,098,823  +3,821.234 1,481,767 2,127,192 79,529,016
2,160,025 73,844,135 71,491,503 2,075,531 79,571,194
2,267,810 4,055,869 1,523,161 2,598,635 10,445,475
72,506,929 74,138,633 1,572,042 12,738,231 710,955,835
2,484,201 4,397,245 1,540,523 2,926,816 11,348,785

* Note: These ficures do not represent actual revenues to the
networks, which do not divulge their actual net dollar incomes.
They're compiled by Publishers’ Information Bureau on basis of
one-time network rates, or before frequency or cash discounts, so
in terms of dollars actually paid may be infiated by as much as
40%. The 1952 figures also do not include revenues, either TV or
radlo, from July national political conventions sponsored by Ad-

Spring 1955 Edition

miral (ABC), Westinghouse (CBS) and Philco (NBC). PIB
figures are accepted by mnetworks themselves, however, and
bv the industrv generally, as satisfactory index of comparisons
and trends. PIB began compiling TV figures in 1949. For later
monzlﬁs see issue of weekly Television Digest nearest end of each
month.

+ Ravised as of Dec. 30, 1954 17 Unavailable at press time.

www americanradiohistorv com


www.americanradiohistory.com

TALK

IMPACT

l\\

Think this is impact?—wait ’til your sales pitch feels the impact
of the dynamic WLW Stations. Wait ’til you’ve seen how your sales
batting average jumps when you’re on the WLW stations.

\\ The secret? — it’s as simple as 1-2-3:

;\i‘a% The WLW radio and television stations cover
,/fl‘ﬁ\ 13,464,600 people— that’s a lot of people who buy
a lot of things.
*+ 'The WLW Stations have the talent, the programs,
=&+ the facilities to do a super selling job on your
/’ﬁ\‘& products—give you more for your money.
% 5 ) The WLW Stations have the only Client Service
Q‘ é‘;} Department in broadcasting to give your advertising
? :,; the plus of promotion and merchandising
7 W\ that insures sales success.
as your ad dollar is directed,
so your sales message “'scores’’.

u '\

EXCLUSIVE SALES OFFICES: NEW YORK e CINCINNATI e DAYTON e COLUMBUS

So, when you think of impact, think of the Crosley WLW Stations.

Y broadcasting corporation

e CHICAGO e ATLANTA o MIAM!

40 TV Factbook No. 20
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Television Neiworks: Rates and Data

Intercity Hookups Presently Available via Coaxial-Microwave Connections
All data as furnished by networks.

Map of Present and Projected Interconnections Published as Insert with This Directory

AMERICAN BROADCASTING CO.

(A division of Ameriean Broadeasting-Paramount Theatres, Ine.)

Television Neiwork

Executive Offiees: 7 West 66th St., New York 23, N.Y. Susquehanna
7-5000.

Business Offices and Studios: 7 W. 66th St., New York. Susque-
nanna 7-5000. (Studios also at Elysee Theatre, and Ritz The-
atre.)

Other Affiliations: ABC also owns WABC & WABC-TV, New York;
WBKBEB, Chicago; WXYZ & WXYZ-TV, Detroit; KGO & KGO-
TV, San Francisco;, KABC & KABC-TV, Los Angcles.

Board of Direetors: (AB-PT): Earl E. Anderson, John Balaban, A. H.
Blank, Jolin A. Colemun, Charles T. Fisher Jr., E. Chester
Gersten, Leonard H. Goldenson, Walter W. Gross, Robert H.
Hinckley, Robert L. Huffines Jr., Wllllam T. Kllborn, Robert E.
Kintner, Walter P. Marshall, Edward J. Noble, Robert H. O’Brien,
Herbert Schwartz, Robert B. Wilby, Owen D. Young.

EXECUTIVES

Robert E. Kintner, president.

Earl E. Anderson, v.p.

James H. Connolly, v.p. in charge of San Francisco. .
John Daly, v.p. 1'V news, special e€vents & public affairs.
Robert H. Hlnekley, v.p. in charge of Washingion.

Earl Hudson, v.p. in charge of Western Division. .
Erncst Lee Jahncke Jr., v.p. in charge of station rclations.
Frank Marx, v.p. in charge of engineering & gen. services.
John H. Mitchell, v.p. in charge of TV network. .
Robert M. Weitman, v.p. in charge of talecnt & programming-TV.
Paul Whiteman, v.p. in charge of music.

Harold L. Morgan, v.p. & controller.

Engineering & General Services

PFrank Marx, v.p. in charge.

Thomas F. Foy, purchasing agent.

Rlehard Hamllton, supervisor o} communications.

Clure Owen, administrative assistant. .
John G. Preston, dir. of engineering jacilities & general services.
Lawrence A. Ruddell, recording director.

Joseph J. Spagnola, office & studio services director, .

WIllliam H. Trevarthen, director of engineering operations.
Reglnald Wlllcocks, traffic manager.

Merle Worster, eastern TV engincering operations manager.

Finanee and Persounel

Harold L. Morgan Jr., v.p. & controlicr.
Jason Rabinovltz, asst. comptrolier.
J. Russell Gavin, chief accouniant.
Marle MeW!1lliams, director of personnel.

Labor Relations
Mortlmer Weinbach, director of labor relations.

Legal and Business Affairs

Geraldlne B. Zorbaugh, general counsel.
Omar Elder, asst. secretury & asst. general counsel,
James A. Stabile, director of business affairs.

Television Programming & Serviees

John H. Mitchell, v.p. in charge of TV neitwork.
Ruth K. Blainey, opcrations manager.

Rlchard H. Depew, program operaiions manager.
Arthur Dorfner, administrative manager.

Frcelon Fowler, film program manager.

Robert Lewine, dircclor of TV program dept.

James McNaughion, crecutive art director.

Charles Mortimcr, manager of program production.
Bernard Paulson, plant superintendcent.

J. English Smlth, manager of TV program services.
Harold Sobolov, studio supervisor.

Robert Stone, dircetor of TV services dept.

News, Special Events & Public Affairs
John Daly, v.p. in charge of TV mnews, spccial cvents & public
affairs.
Thomas Velotta, v.p. & administrative officer.
Donald Coe, dircctor of special events & operations.
Willlam Whitehouse, director of radio & TV sports.

Advertising, Promotion & Publieity; Continuity Aeceptanee
Bugene Aecas, director of advertising, promotion & publicity.
Ruth Crawford, librarian.

Ellen Heagerty, supervisor of audience information.

Grace Johnsen, director of continuity acceptance.

Ernest E. Stern, manager of publicity.

Station Relations
Ernest Lee Jahncke Jr., v.p.
Frank Atkinson, manager of co-operative program dept.
Alfred Beckman, station relations dircctor jor TV network.
Network Sales
Slocum Chapin, v.p. in charge of TV nelwork sales.
Charles Abry, TV network sales manager.
Henry T. Hede, director of TV network sales service.
Mary Allce Connell, TV network station clearance manager.
Alice Stamatls, TV network order processing manager.

Spring 1955 Edition

Research & Sales Development
Don Durgin, director of rcsearch & sales development.
Donald Coyle, director of rcscarch.
Dean Shaftner, director of salcs dcvelopment.

ABC Film Syndieation
George T. Shupert, president.
Don L. Kearney, v.p., sales.
John B. Burns. midwest manager.
Willllam L. Clark, western manager.

Owned Television Stations

WABC-TV, New York: Theodore 1. Oberfelder, v.p. in charge of
WABC-TV; J. Trevor Adams, sales manager, Ardien B. Rodner,
program mgr.

WBKB, Chicago: Sterllng C. Qulnlan, v.p. in charge of WBKB;
James W. Bzach, sales mgr.; Daniel Schuffman, program mgr.

KABC-TV, Los Angeles: Amos Baron, mgr.; E.ton Rule, sales
myr.

KGO-TV, San Franeisco: James H. Connolly, v.p. in charge of
KGO-TV; Vincent Francis, sales mgr.; Frank R. Baker, pro-
gram mgr.

WXYZ-TV, Detroit: James G. Riddell, pres.; John F., Pival, sta-
tion myr.; Ralph Dawson, sales mgr.

Central Division (Chieago)
Gerald Vernon, dircctor of TV network for Central Division.
Eltiot Henry, Jr., publicity, promotion & adv. director.
Matthew Vieracker, treasurer.

Western Division (Los Angeles)
Earl J. Hudson, vice president in charge.
Seilg Seligman, asst. 10 v.p. & busineéss coordinator.
Kenneth B. Craig, IT'V program director.
Dorothy L. Brown, continuity acceptiance cditor.
Edwin W. Conkiin, ncws cditor.
Cameron G. Pierce, chicf facilities engineer.
Florence T. Schiro, personnel director.
John C. Waguer, controller.
Stanton Kramer, direcior of TV promotion & publicity.

San Franciseo

James H. Connolly, vice president in charge.
Lorrawne J. Duchene, conlinuily accepiance editor.
Edith Kirby, trajic manager.

Vicior keed, muyr. of news & special events.

Henry A. Sarvyan, audiior.

Harry Jacobs, ciilef engineer.

Washington
Robert H. Hinekley, v.p. in chaerge, Washington Office.

NETWORK RATES
(Rate Card No. 4—Revised to January, 1955)
(Cousult Network for Discounts, Specifications, etc.)
Class A rates (6-11 p.m., Mon.-Sat.; 5-11 p.m. Sun.). Class B
rateés (2-¢ p.m., Sat.; 1-5 p.m., Sun.) are 75% of Class A rates.
Class C rates (all other tumces) are 509% of Ctass A rates. Class

B rates will apply 1 certain markets for Mon. thru Frl. 5-6
p.m.; a lisung of these marsets will be given upon request.

GROSS STATION RATES—CONNECTED NETWORK
{Class A Rates)

Station ITour 30 Min. 15 Min,
WABC-TV, New York ......... $4230.00 $2550.00 $1700.00
KTEN-TV, Ada, Okla. ... ... 1580.00 90.00 60.00
WAKR-TV, Akron, Ohio ....... 150.00 90.00 60.00
WROW-TV, Aiuauy-scuen-Troy 3uu.ud 160.00 120.00
WFBG-TV, Alwoona, Pa. ....... 500.00 300.00 200.00
ITWOIL-TV, Ames-Dcs Moines . 550.00 330.00 220.00
WLOS-TV, Asheville, N. C 250.00 150.00 100.00
WLW-A, Atlanta, Ga. ... 850.00 510.00 540.00
WJIBF-TV, Augusta, Ga. . ... 250.00 150.00 100.00
KMMT, Austin, Minil. ......... 200.00 120.00 80.00
KTBC-TV, Austia, Tex. ....... 300.00 180.00 120.00
KBAK-TV, Bakersfield, Cal. .. 150.00 90.00 60.00
WAAM, Baltimole ............ 1300.00 780.00 520.00
WTVI, Belleville, I1l. {St. Louis) 400.00 240.00 160.00
WNBF-TV, Binghamton, N.Y... 600.00 260.00 240.00
WABT, Birmingham, Ala. ..... 750.00 450.00 300.00
*#*+WBLN-TV, Bloomington, Iil.. Bonus to network

WNAC-TV, Boston ............ 2000.00 1200.00 800.00
WICC-TV, Bridgeport .. 200.00 120.00 80.00
WGR-TV, Buffalo ...... .. 1100.00 660.00 440.00
WBUF-TV, Buffalo . . 350.00 210.00 140.00
KCRG-TV, Cedar Rapids, Ia. .. 200.00 120.00 80.00
WCSC-TV, Charlestou, S.C. .... 500.00 180.00 120.00
WKNA-TV, Charleston, W.Va.] 300.00 180.00 120.00
WOAY-TV, Oakx Hill, W.Va. § (Charleston, Oak Hill, comb. rate)
WAYS-TV, Charlotte, N.C ..... 150.00 90.00 60.00
WBTV, Charlotte, N.C. ........ 600.00 400.00
WDEF-TV, Chattanooga . 210.00 140.00

WBKB, ChICAEO ......... i, X 1320.00 880.00

KHSL-TV, Chlco, Callf. . 120.00 80.00
WCPO-TV, Cincinnatl 720.00 480.00
(Continued on next page)
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ABC CONNECTED—(Continued)

Station Hour
WXEL, Cleveland .............. 1750.00
WCOS-TV, Columbla, S.C. . 200.00
WDAK-TV, Cclumbus, Ga 200.00
WTVN-TV, Columbus, O. 800.00
WLWC, Columbus, O. ..... .. 900.00
TWFAA-TV, Dallas ........ .. 1150.00
***WDAN-TV, Danville, Ill. . .

=~ WLW-D, Dayton, Ohlo 850.00
WTVP, Decatur, Ili. 200.00
KBTV, Denver .......... 500.00
KGTV, Des Moines, Ia. . .. 150.00
WXYZ-TV, Detroit ...... . 1700.00
KDAL-TV, Duluth, Minn. 275.00
WTVD, Durham, N.C. 325.00
WGLV, Easton, Pa. ..... 150.00
WSJV-TV, Elkhart, Ind. . 250.00
WTVE, Elmira, NY. ....... 150.00
*KROD-TV, El Paso, Tex. 300.00
KGEO-TV, Enid, Okla. 150.00
IWICU, Erie, Pa. ......... 600.00
KVAL-TV, Eugene, Ore. ... 175.00
KJEO, Fresno ................. 300.00
WITV, Ft. Lauderdale-Miami,

0 2350.00
WINT, Ft. Wayne-Waterloo, Ia. 250.00
TWBAP-TV, Ft. Worth .......... 1150.00
IWOOD-TV, Grand Rapids ..... 800.00
WFMY-TV, Greensboro, N.C.... 750.00
WGVL-TV, Greenville, S.C. 200.00
3WTPA, Harrlsburg, Pa. ........ 250.00
WSVA-TV, Harrisonburg, Va. ..

WGTH-TV, Hartford .... BN
TKPRC-TV, Houston, Tex.

IKTRK-TV, Houston, Tex. ..... 800.00
WSAZ-TV, Huntlngton, W.Va. . 775.00
WISH-TV, Indlanapolis, Ind. .. 1200.00

225.00

WSLI-TV, Jackson, Miss. ......
WJHP-TV, Jacksonville .
WMBR-TV, Jacksonvllle

WJHL-TV, Johnson City, Tenn.

WEKZO-TV, Kalamazoo 1000.00
KCMO-TV, Kansas Clty ... . 1075.00
KHOL-TV, Kearney, Neb. 200.00
WEKNY-TV, Klngston, N.Y. .... 100.00
WATE, Knoxville, Tenn. ....... 300.00
WTOM-TV, Lansing ... 200.00
WJIM-TV, Lanslng ..... 7090.00
WLEX-TV, Lexington .. 150.00
KOLN-TV, Lincoln, Neb. ...... 200.00
KATYV, Little Rock-Pine Bluff.. 300.00

KABC-TV, Los Angeles ........ 2000.00

TWAVE-TV, Louisville, Ky. ..... 950.00
WLVA-TV, Lynchburg, Va. .... 200.00
WMAZ-TV, Macon, Ga. ........ 300.00
WMTV, Madison, Wis. ........ 200.00
WMUR-TV, Manchester, N.H... 200.00
1WMCT. Memphis, Tenn. ....... 900.00
WTOK-TV, Meridian, Miss. .... 200.00
WTVJ, Miami ................ 850.00

WTVW, Mllwaukee, Wis. ...... 1050.00
WTCN-TV & WMIN-TV

Minneapolis-St. Paul ........ 950.00
KNOE-TV, Monroe, La. ....... 250.00
*WCOV-TV, Montgomery, Ala... 20000
WMTW, Mt. Washington ......

WSIX-TV, Nashville ...........
WNHC-TV, New Haven ....
WDSU-TV, New Orleans

WIMR-TV, New Orleans

WTAR-TV, Norfolk ... 875.00
KTVQ, Oklahoma City ........ 200.00
1WKY-TV, Oklahoma City ..... 775.00
KMTV. Omaha ................ 800.00
WBDO-TV, Orlando, Fla. ...... 200.00

*+*WJDM-TV, Panama Clty, Fla. 130.00
WEAR-TV, Pensacola, Fla.
WTVH-TV, Peoria, Il
WFIL-TV, Phlladelphla ..
KOOL-TV, Phoenlx ...... .
WENS, Pittsburgh ......... .
WGAN-TV, Portland, Me. .....
KLOR, Portland, Ore.

(eff. 3-1-55) ................. 600.00
*KOIN-TV, Portland, Ore ...... 700.00
WJAR-TV, Providence, R.I. . 1150.00
#**WNET, Providence, R.I. ......
WNAO-TV, Raleigh ............ 200.00
WEEU-TV, Reading, Pa. ....... 150.00
TWTVR, Richmond, Va. ........ 800.00
WSLS-TV, Roanoke, Va. ....... 600.00
WHEC-TV & WVET-TV,

Rochester, NY. .............. 700.00
WREX-TV, Rockford, Ill. ...... 400.00
WHBF-TV, Rock Island, I1l. ... 700.00
WEKNX-TV, Saginaw, Mich. . 200.00
KWK-TV, St. Louls ........... 1500.00
KSD-TV, St. Louls ............. 1500.00
WSUN-TV, St. Petersburg ..... 250.00

##*WBOC-TV, Sallsbury, Md. ....

42

30 Min.
1050.00
120.00
120.00
480.00
540.00
690.00
Bonus to network
510.00
120.00
300.00
90.00
1020.00
165.00
195.00
90.00
150.00
90.00
180.00
90.00
360.00
105.00
180.00

150.00
150.00
690.00
480.00
450.00
120.00
150.00
120.00
210.00
540.00
480.00
465.00
720.00
135.00
120.00
360.00
150.00
600.00
645.00
120.00
60.00
180.00
120.00
420.00
90.00
120.00
180.00
1200.00
570.00
120.00
180.00
120.00
120.00
540.00
120.00
510.00
630.00

570.00
150.00
120.00
120.00
330.00
660.00
480.00
150.00
525.00
120.00
465.00
480.00
120.00
90.00
120.00
120.00
1320.00
210.00
300.00
150.00

360.00
420.00
690.00
Bonus to network

120.00

90.00
480.00
360.00

420.00
240.00
420.00
120.00
900.00
900.00
150.00
Bonus to network

15 Min,

Station Hour 30 Min. 15 Min.
KUTV, Salt. Lake City ......... 500.00 300.00 200.00
KENS-TV, San Antonio, Tex... 600.00 360.00 240.00
KFMB-TV, San Diego ......... d 480.00 320.00
KGO-TV, San Franclsco ....... d 780.00 520.00
KEYT, Santa Barbkara, Cal. .... 30. 210.00 140.00
WTOC-TV, Savannah, Ga. ..... 200.00 120.00 80.00
WARM-TV, Scranton, Pa. ..... 225.00 135.00 90.00
*KING-TV, Seattle ........ .. 900.00 540.00 360.00
KSLA, Shreveport, La. .. 200.00 120.00 80.00
*KVTV, Sioux City, Ia. .... 300.00 18¢.00 120.00
WWLP, Springfield, Mass. .. 300.00 180.00 120.00
WHEN-TV, Syracuse, N.Y. ..... 900.00 540.00 360.00
WTHI-TV, Terre Haute, Ind. .. 400.00 240.00 160.00
KCMC-TV, Texarkana, Tex. . 200.00 120.00 80.00
IWSPD-TV, Toledo ............. 800.00 480.00 320.00
KTVX, Tulsa-Muskogee, Okla. 450.00 270.00 180.00
TWKTV, Utica ........o0oven.. 475.00 285.00 190.00
WMAL-TV, Washlngton ....... 950.00 570.00 380.00
WATR-TV, Waterbury, Conn.... 200.00 120.00 80.00
WEAT-TV, West Palm Beach .. 175.00 105.00 70.00
WTRF-TV, Wheeling, W.Va. ... 400.00 240.00 160.00
1IKAKE-TV, Wichita, Kans. ..... 425.00 255.00 170.00
KFDX-TV, Wichita Falls, Tex. 300.00 180.00 120.00
WILK-TV, Wllkes-Barre ....... 225.00 135.00 90.00 *
WTOB-TV, Winston-Salem 150.00 90.00 60.00
WWOR-TV, Worcester, Mass ... 250.00 150.00 100.00
*KIMA-TV, Yakima, Wash. 150.00 90.00 60.00
WSBA-TV, York, Pa. .......... 250.00 150.00 100.00
WKBN-TV, Youngstown 350.00 210.00 140.00
WHIZ-TV, Zanesville, Ohio .... 100.00 60.00 40.00
2*CBMT, Montreal, Can. . 500.00 300.00 200.00
2*CBLT, Toronto, Can. 950.00 570.00 380.00
NON-CONNECTED

KRBC-TV, Abllene, Tex. 110.00 66.00 44.00
WALB-TV, Albany, Ga. ........ 175.00 105.00 70.00
KOAT-TV, Albuquerque, N.M... 130.00 108.00 72.00
KFDA-TV, Amarillo, Tex. ..... 200.00 120.00 80.00
WABI-TV, Bangor, Me. ..... .. 250.00 150.00 100.00
WAFB-TV, Baton Rouge 250.00 150.00 100.00
KBMT, Beaumont, Tex. 200.00 120.00 80.00
KOOK-TV, Blllings .. 150.00 90.00 60.00
KIDO-TV, Bolse, Ida. .......... 150.00 90.00 60.00
WMYVT, Burlington-Montpelier.. 250.00 150.00 100.00
KXLF-TV, Butte, Mont. ...... 100.00 60.00 40.00
WWTV, Cadillac ............... 250.00 150.00 100.00
WCNY-TV, Carthage-Watertown 150.00 90.00 60.00
KFBC-TV, Cheyenne, Wyo. .... 150.00 90.00 60.00
KKTV, Colorado Springs ...... 150.00 90.00 60.00
KOMU-TV, Columbia, Mo. 200.00 120.00 80.00
WEAU-TV, Eau Claire, Wis. ... 150.00 90.00 60.00
KIEM-TV, Eureka, Cal. ........ 150.00 90.00 60.00
'WFIE, Evansville, Ind. 200.00 120.00 80.00
1WDAY-TV, Fargo, N.D. 300.00 180.00 120.00
WBTW, Florence, S.C. 200.00 120.00 80.00
***WINK-TV, Ft. Myers, Fla. ... Bonus to network
KFSA-TV, Ft. Smith, Ark. .... 120.00 72.00 43.00
WBAY-TV, Green Bay, Wis. .... 400.00 240.00 160.00
WNCT, Greenville, N.C. ........ 200.00 120.00 80.00
KGBT-TV, Harlingen, Tex. ... 200.00 120.00 80.00
*#***WSIL-TV, Harrisburg, Ill .... Bonus to network
KID-TV, Idaho Falls, Ida. 150.00 90.00 60.90
tKTAG-TV, Lake Charles, La. .. 150.00 90.00 60.00
KPLC-TV, Lake Charles, La.... 160.00 96.00 64.00
KLAS-TV, Las Vegas .......... 150.00 90.00 60.00
WLOK-TV, Llma .......... 150.00 90.00 60.00
KCBD-TV, Lubbock, Texas 300.00 180.00 120.00
WMBV-TV, Marinette ..... 300.00 180.00 120.00
KBES-TV, Medford, Ore. .. 150.00 90.00 60.00
KCJB-TV, Mlnot, ND. ........ 150.00 90.00 60.00
WALA-TV, Mobile ............. 400.00 240.00 160.00
WLBC-TV, Muncie, Ind. ...... 200.00 120.00 80.00
== WTAP-TV, Parkersburg, W.va. Bonus to network
KOAM-TV, Plttsburg, Kan. .... 200.00 120.00 80.00
WGEM-TV, Qulncy, Ill. ........ 200.00 120.00 80.00
KSWS-TV, Roswell ............. 100.00 60.00 40.00
WOAI-TV, San Antonio, Tex... 675.00 405.00 270.00
KVEC-TV, San Luis Obispo .... 200.00 120.00 80.00
KELO-TV, Sioux Falls, S.D. ... 250.00 150.00 100.00
WICS, Springfield, Ill. .... 150.00 90.00 60.00
KYTV, Springfield, Mo. . 200.00 120.00 80.00
KREM-TV, Spokane ...... 300.00 180.00 120.00
KVOA-TV, Tucson, Ariz. . 210.00 126.00 84.00
KANG-TV, Waco, Tex. ..... .. 150.00 90.00 60.00
WSAU-TV, Wausau, Wis. ...... 150.00 90.00 60.00
WMFD-TV, Wllmington, N.C. .. 200.00 120.00 80.00
#*KFIA, Anchorage, Alaska ..... 150.00 90.00 60.00
**KULA-TV, Honolulu ......... 200.00 120.00 80.00
“*WAPA-TV, San Juan, P.R. .... 150.00 90.00 60.00

* Time charges for non-interconnected service. Cost for inter-
connection furnished on request.

#* Does not include cost of shipping video recordings to statlon.

%+ Advertisers using these stations wlll pay service charge of
$15 net per telecast (non-commissionable).

+ Combination hour rate for WFAA-TV & WBAP-TV is $1500.

# If unavailable, KGUL-TV, Galveston may be ordered at $700
per hour (rate for non-interconnected service).

1 Non-standard rate classification.

2 Own rates, not subject to ABC discounts or rebate.

% Sign-on 4 p.m. Mon.-Fri.; to 5 p.m., Sat. & Sun.

TV Factbook No, 20
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TI'IC'(S Ilke 'lhls ® o o are sure-fire. They lift TV audiences right out of their

seats—especially when spotted in “live” shows.
Easy to produce, too—entertainment or commercial
—when you USE EASTMAN FILM.

For complete information—what film to use,
latest processing technics—write to:

Motion Picture Film Department
EASTMAN KODAK COMPANY
Rochester 4, N. Y.
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CBS TELEVISION DIVISION

A Division of Columbia Broadcasting System, Ine.

E.\'lccéléziﬁve Offices: 485 Madison Ave., New York 22, N. Y. Plaza

Prsogloléction Center: 524 W, 57th St., New York 19, N. Y. Judson 6-

Studios: 15 Vanderbilt Ave., New York. Plaza 1-2345. (CBS-TV
also has these studios in New York: Studios 41, 42, 43 and 44
in the Grand Central Bldg.; Studio 50, 1697 Broadway Studio
51, 109 West 39th St.; Studio 52, 254 West 54th St.; Studios 53,
54, 55 & 56 at 111 East 58th St.; Studio 57, 1280 Fifth Ave..
Studio 58, 841 Ninth Ave.; Studio 59 256 West 47th St.; Studio
601, 1945 Broadway Studio 61, 1455 First Ave.; Studio 62, 251
West 47th St.; Studio 71, 485 Madison Ave.; Studio 72, Bway.
& 8lst St.; in Los Angeles at Don Lee Studios and Television
City; and in Chicago at the Garrlck Theatre.)

Other Affiliations; Columbla Broadeasting System Inec. (William S.
Paley, chairman, Frank Stanton, president) owns and CBS Tele-
vision Division operates WCBS-TV, New York; WBBM-TV,
Chicago; KNXT, Los Angeles; CBS Television Spot Sales, and
CBS Television Film Sales. CBS Inc. also owns and CBS
Radio Division operates AM stations WCBS, New York; KCBS,
San Francisco (owned by a subsidiaryv); KMOX. £t. Louis;
KNX, Los Angeles; WBBM, Chicago; WEXII, Boston. Note: CBS
purchase of WOKY-TV, Milwaukez, approved by FCC 1-14-55.

Board of Directors, CBS Inc.: William S. Paley, Leon Levy, Samuel
Paley, J. A. W. Iglehart, Dorsey Richardson, Ralph F. Colin,
Frank Stanton, Edward R. Murrow, James B. Conkling, Adrian
Murphy, J. L. Van Volkenburg, Robert A. Lovett, Charles F.
Stromeyer, Seymour Mintz.

Operating Subsidiaries and Divisions of Columbia Broadcasting
System Inc. include CBS-Columbia (Seymour Mintz, president);
CBS Laboratories Division (Peter Goldmark, pv-es!de 1t); CBS
Radio Division (Adrian Murphy, president); ColumbAa Records
({James B. Conkling. president); CBS-Hytron (Charles F. Stro-
meyer, president); CBS International (Lewis Gordon, presidznt).

CBS Television Affiliate Advisory Board: Philip G. Lasky, KPIX,
San Francisco; Clyde W. Rembert, KRLD-TV, Dallas: James C.
Hanrahan, WEWS, Cleveland; Glenn Marshall Jr.,, WMBR-TYV,
Jacksonvllle; E. K. Jett, WMAR-TV, Baltimore; Owen Saddler,
KMTV, Omaha.

OFFICERS

J. L. Van Volkenburg, president

Edward L. Saxe, v.p. & asst. to president

William H. Hylan, v.p. in charge of neitwork sales

Hubkell Robinson Jr., v.p. in charge of network programs

Harryds. Ackerman, v.p. in charge of network programs, Holly-
w00

H. Leslie Atlass, v.p. in charge of Central Division

Frank B. Falknor, v.p. in charge of operations

Merle S. Jones, v.p. in charge of CBS-owned TV stations &
general scrvices

W. Spencer Harrison, v.p. in charge of legal & business affairs

Herbert V. Akerberg, v.p. in charge of station relations

William B. Lodge. v.p. in charge of engineering

Leslle Harris, v.p. & gen. mgr., CBS Tel:zvision Film Sales Inc.

Charles L. Glett, v.p. in charge of network services, Hollywood

William J. Flynn, comptroller

NETWORK SALES

William H. Hylan, v.p. in charge of network sales
Thomas H. Dawson, general manager of network sales
George E. Klayer, Chicago sales manager

Frank Samuels, Pacific Coast sales manager

Charles R. Sterritt, Detroit sales manager

James C. Shattuck, sales manager, color

William J. Fagan, business manager

T. D. Connolly, program sales manager

Edward F. Lethen Jr., manager of network sales development
Robert F. Jamieson, sales service manager

Terrence M:Guirk, sales manager, EMP

George A. Kolpin, contract manager

PROGRAMS

Hubbell Robinson Jr., v.p. in charge of network programs
Harry S. Ackerman, v.p. in charge of network programs, Holly-
wood
Harry G. Ommerle, program director
William Dogzier, dzrector of mctwork programs, Hollywood
Louis Stone, manager of program budget
Marlo Lewis, executive producer, music & wvariely programs
Milo Frank, telent & casting director
Richard Lewine, ezecutive producer, color
E. Carlton Winckler, production manaaer
Charles Holden, production manager, Hollywood
John Hundley, manager, program service
OPERATIONS
Frank B. Falknor, v.p. in charge of operations
Henry Grossman, director of operations
R. G. Thompson, director of technical opcrations
H. C. Mcier, manager of network operations
Walter R. Pierson, manager of production
Gilbert DeStetano, manager of lighting
Albert J. Raymond, manager of stage operations
Anthony Boschetti, manager of procurement
Paul Wittlig, manager of new effects development
Orvllle Sather, manager of technical operations
C. H. Rylander, manager of special ejffects
H. Grant Theis, manager of film service operaiions
Herbert O. Phlllips, manager of scenic art division
George Lehmann, manager of scenery construction
STATION RELATIONS
Herbert V. Akerberg, v.p. in charge of station relations
Edward P. Shurick, national director of station relations
Robert Wood, asst. director of station relations
Bert Lown, western manager, Los Angeles
Ed Scovlll, Midwest manager

1

ADVERTISING & SALES PROMOTION
Willlam Golden, creative director
John P. Cowden, operations director
Robert Strunsky, copy chief
Alex Kennedy, director of program promotion
Gordon Hellmann, director of presentations
John Donald Foley, dircctor of CBS-owned TV stations pro-
motion service
Edward Side, production manager

PRESS INFORMATION
Charles J. Oppenheim, director of press information
Michael J, Foster, publicity manager
Hank Warner, manager of operation
Arthur Perles, asst. to the director
Ted Wick, director of publicity & ezxploitation, Hollywood
Jack Goldstein, director of special proiects
Dorothy Leﬁ‘ler, director of man~azine division
James J. Kane, trade news editor

RESEARCI

Oscar Katg, director

Philip Eisenherg, manager of coverage

Rose Marie O'Reilly, manager of ratings

Tore Fallonquist, manager cf progrant analysis
Leonard DeNooyer, manager of general surveys

ENGINEERING
Wllliam B. Lodge, v.p. in charge of engineering
A. B. Chamberlain, chief engineer
H. A. Chinn, chief audio-video engineer
J. D. Parker, chief radio engineer

EDITING
Herhert A. Carlborg, director

BUSINESS AFFAIRS
W. Spencer Harrison, v.p. in charge of legal & business afairs
Merritt H. Coleman, director of business affairs
Phllip Feldman, director of business affairs, Hollywood

ACCOUNTING

William J. Flynn, comptroller
Norman C. Hadley, director, accounting operations

NETWORXK SERVICES, HOLLYWOOD

Char'es L. Glett, v.p. in charge of network services, Hollywcod
Lester H. Bowman, director of technical operations, Hollywcod
James Meliek, dir. of budgeting, business operations, Hollywcod

CBS INC. DEPARTMENTS

NEWS AND PUBLIC AFFAIRS
Sig Mickelson, v.p. in charge of news & publc afairs
John F. Day, director of news jor CBS
Irving Gitlin, director of public affairs
Elmer Lower, director of special projects
Howard Kany, manager of newsfilm
Jack Bush, manager of film production
George Crothers, associate director of public afiairs for TV
Stuart Novins, associate director of public affairs for radio
James Burke, assignment editor for radio & TV news
David Zellmer, ezxecutive producer of TV nmews
Robert Skedgell, erecutive producer of radio news
Helen Sioussat, director of talks
Theodore F. Koop, director of news & public affairs, Washington
John Derr, director of sports

CONSTRUCTION & BUILDING OPERATIONS
Louls R. LaPorte, gen. mqr., construction & building operations
H. W. Van Wagenen, manager, construction operations
James Swenson, manager, building operations
Jack Page, manager, office administration & building services
for construction & building operations

GENERAL PURCHASING

John E. Forsander, director of purchases
Edward Drewes, purchasing agent

OFFICE SERVICES

A. H. Brvant, manager
Maud Stubner, surervisor, program typing
Emily Schiener, supervisor, progrem transcripts
Laurette Banks, supervisor, ticket bureau
Harry Kestenbaum, supervisor, general files & record center
Marie Dunn, supervisor, transportation
PERSONNEL RELATIONS
Robert Kalaidjien, direcior
Charles Burt, personnel administrator
Dr. Jack Nelson, director. medical office
John Anderson, personnel & labor research manager
Richard Stanley, employment manager

PHOTOGRAPIY

Walter I. Seigal, manager
REFERENCE

William C. Ackermazn, director
May Dowell, manager, general information
Aenes Law. librarien
Esther H. Dobbins, manager, program information division
Dorothy E. Boyle, manager, program statistics division

CBS TELEVISION SPOT SALES

Clark B. George, general sales manager

Ben Margolis, business manager

Al DiGiovanni, research manager

Edward A. Larkin, eastérn sales manager

John A. Schneider, midwestern sales manager

J. Richardson Loughrin, Los Angeles sales manager
MacLean Chandler, San Francisco sales manager
Tony Moe, Detroit sales manager

H. H. Holtshouser, Atlanta sales manager

TV Factbook No., 20
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CBS TELEVISION FILM SALES INC.

BASIC REQUIRED GROUP

www americanradiohistorv com

Leslic Harrls, v.p. & general manager (Ratc Card No. 11 revised to Jan. 15, 1955)
Wilbur S. Edwards, general sales manager Station Hour 30 Min. 15 Min.
Fred Mahlstedt, dircctor of operations WCBS-TV, New York, N, Y, ....$ 5500.00 $ 3300.00 $ 2200.00
Eugene Moss, director of research WAGA-TV, Atlanta, Ga. ....... 950.00 570.00 380.00
Walter Scanlon, director of merchandising & promotion WMAR-TV, Baltimore, Md. .... 1450.00 870.00 580.00
WBRC-TV, Birmingham, Ala. 750.00 450.00 300.00
ATV Baen e oo N W il
ir L . dire ; dministratio WCHS-TV, Charleston, W. Va. ..  500.00 300.00 200.00
Sralg Lamrence. diseclogiof glation adminfiization WBTV, Charlotte, N. G .00 1000.00 600.00 400.00
WBBM- icago, III. ....... d .0 1200.0¢
WCBS-TV, 485 Madison Avcnue, New York 22, N. Y. WKRC-%\‘II,’ &?ﬁfﬁﬁm_ oo it A e
s ) 1 WEWS, Cleveland, O. ....... 1750.00 1050.00 700.00
LINGook Dlgsesyoenignal pranager WBNS-TV, Columbus, O. . 850.00 510.00 340.00
Frank Shakcspeare Jr., general salcs manager KRLD-TV. Dallas, Tex 1250.00 750.00 500.00
Clarence Worden, asst. fto general manager WHIO-Tv: Daytofl, o. .. 975.00 585.00 390.00
Hal Hough, program director fKLZ-TV, Denver, Colo. .... 700.00 420.00 280.00
Robert Patt, promotion manager WJIBK-TV, Detroit, Mich. 2100.00 1260.00 840.00
William C. Lacey, film manager WFMY-TV, Greensboro, N. C. .. 750.00 450.00 300.00
Robert Fuller, publicily manager KGUL-TV, Houstoa- Galveston. 700.00 420.00 280.00
| WFBM-TV, Indianapolis, Ind. .. 1200.00 720.00 480.00
WBBEM-TV, 410 N. Michigan Avenue, Chicago, Ill. | AEORILY. égfé‘;‘g‘é‘;}‘alﬂ% 600-00 Eo0-00 2500
H. Leslie Atlass, v.p. & general mgr., central division | Rapids ............ Cernerianens 1000.00 600.00 400.00
E. H. Shomo, asst. general mgr | KMBC-TV, Kansas City, Mo. 1075.00 645.0 430.00
Georze J. Arkedis, sal it +KNXT, Los Angeles, Cal, ...... 2700.00 1620.00 1080.00
FEOTEC J. phrikedis, sales mangges WHAS-TV, Louisville, Ky. ... 1000.00 600.0 400.00
Eugene McClurg, sales trafic manager WTVJ, Miami, Fla. ............. 850.00 510.00 340.00
C. W. Docbler, salcs promotion manager WCCO-TV, Minncapolis, Minn. .. 1250.00 750.00 500.00
Willlam Ryan, program manager WSIX- TV Nashville, Tenn. 550.00 330.00 220.00
L S e LN g R R
i ; T zlahoma ci y d 3 K
i'nf;'le\?I?r" 1‘;’”‘” e LS KMTV, Omaha, Neb. «..o....... 800.00 480.00 320.00
phy, p ity or WCAU-TV, Philadelphia, Pa. 21700.00 1620.00 1080.00
., . iKPHO-TV, Phoenix, Ariz. ...... 500.00 300.00 200.00
KNXT, 1313 North Vinc Street, Los Angeles 28, Cal. +KOIN-TV, Portland, Orc. ....... 800.00 480.00 320.00
. WHEC-TV, WVET-TV, Rochester  700.00 420.00 280.00
James T. Aubrey Jr., gencral manager WHBF-TV, Rock Island, ill. .... 700.00 420.00 280.00
Donald M. Hlne, program manager KSD-TV, St. Louis, Mo. ........ 1500.00 900.00 600.00
Dean Linger, promotion manager +TKSL-TV, salt Lake City, Utah .. 550.00 330.00 220.00
. . *KENS-TV, San Antonio, Tex. 600.00 360.00 240.00
NETWORK RATES tKFMB-TV, San Diego, Cal. .. 800.00 480.00 320.00
(Rate Card 11, revised to Jan, 15, 1935) TKPIX, San Francisco, Cal. 1700.00 1020.00 680.00
(Consult Network for Discounts, Specifications, . 7KTNT-TV, Seattle-Tacoma 900.00 549.00 360.00
BECHPSIIoNT. (S WHEN-TV, Syracuse, N. Y. 900.00 540.00 360.00
Class A (6 p.m. to 11 p.m. Monday through Saturday, 5 p.m. to WSPD-TV, Toledo, O. ..... 800.00 480.00 320.00
11 p.m. Sunday) gross rates are listed below. Class B (5 p.m. to | KOTV, Tulsa, Okla. ............ 700.00 420.00 280.00
6 p.m. Monday through Friday, 2 p.m. to 6 p.m. Saturday, WTOP-TV, Washington, D. C. .. 1500.00 900.00 600.00
1 p.m. to 5 p.an. Sunday) are 757 of gross rates. Class C (all KTVH, Wichita-Hutchinson,
other §1mcs) are 509% of gross rates. All rates are based on 25 o B 425.00 255.00 170.00
local t'me in each city. Rates for periods less than one hour Group totals ................... $54,975.00 $32,985.00 $21,990.00
shall be the following percentages of applleable full hour rate: R—
807% for 45 minutes: 60% for 30 minutes; 509 for 20 minutes; *Formerly KGBS-TV.
40% for 15 milnutes; 33'4% for 10 minutes; 309% for 5 mmutes (Continucd on page 48)
Televisi d Radio Stati
Tax. estate and many other personal problems ereate the need for an
independent appraisal, Extensive experienee and a national organi-
zation enable Blackburn-Hamilton Co. to make accurate, authoritative
appralsals 1In mmimum time.
. I N ° ° Fo .
Appraisals » egotiations .« Financing
RADI!O-TV-NEWSPAPER BROKERS
WASHINGTON, D. C. CHICAGO SAN FRANCISCO
James W. Blackburn Ray V. Hamilton William T. Stubblefield
Clifford Marshall Phil Jackson
Washington Bldg. Tribune Tower 235 Montgomery St.
Sterling 3-4341-2 Delaware 7-2755-6 Exbrook 2-5671-2
Spring 1955 Edition 45
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TELEVISION
NETWORK

*Trendex 195}

**Nielsen Television Index January—October 1954
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In 1954 Television again demonstrated that it was the most
effective sales force in America by reaching larger

audiences than any other medium of mass communications.

During 1954 the number of U.S. television homes increased
from 28,000,000 to 32,500,000.

In 1954 the network identified by this symbol

-won the highest average ratings’ of any broadcasting

network-11% higher at night, 85% higher during the day

-broadcast the most popular’ programs in television-
an average of 6 of the top 10 at night, all of the top 10
during the day

-grew from 157 to 202 stations, while the number of
stations carrying the average nighttime commercial

program increased by 44%

-reached its audiences at the lowest cost per thousand™ in

network television

-earned the largest investment ever committed to a single

advertising medium.

wwWwW americanradiohistorv com
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CBS NETWORK RATES—(Continued)

BASIC OPTIONAL GROUP
(44 Stations Available Individually with Required Group
Interconnected:)

Station Hour 30 Min. 15 Min.

WRDW-TV, Augusta, Ga. ...... $  200.00 $ 120.00 $  80.00
KTBC-TV, Austin, Tex. ........ 300.00 180.00 120.00
WAFB-TV Baton Rouge, La. .. 250.00 150.00 100.00
KFDM-TV, Beaumont, Tex. .... 300.00 180.00 120.00
WNBF-TV, Binghamton, N. Y. .. 600.00 360.00 240.00
WMVT, Burlington, Vt. ........ 250.00 150.0G 100.00
WMT-TV, Cedar Rapids, Ia. .... 450.00 270.00 180.00
WCIA, Champaign, IlI. ........ 600.00 360.00 240.00
WCSC-TV, Charleston, 8. C. 300.00 180.00 120.00
WNOK-TV, Columbia, S. C. .... 200.00 120.00 80.00
WOI-TV, Des Moines-Ames, Ia. 550.00 330.00 220.00
WDSM-TV, Duluth-Superior ... 250.00 150.00 100.00
TKROD-TV, El Paso, Tex. . .. 300.00 180.00 120.00
WSEE-TV, Erle, Pa. ............ 150.00 90.00 60.00
WIN-T, Fort Wayne, Ind. ...... 250.00 150.00 100.00
WBAY-TV, Green Bay, Wis. 400.00 240.00 160.00
WNCT, Greenville, N. C. ..... .. 200.00 120.00 80.00
WHP-TV, Harrisburg, Pa. ...... 250.00 150.00 100.00
WEKNB-TV, Hartford-New Britain,

Conn. 400.00 240.00 160.00
WJTV, Jackson, Miss. .. 200.00 120.00 80.00
WJIM-TV, Lansing, Mich. ...... 700.00 420.00 280.00
WLVA-TV, Lynchburg-Roanoke,

Va, i, . 200.00 120.00 80.00
WHBQ-TV, Memphis, Tenn. . 900.00 540.00 360.00
TiWCAN-TV, Milwaukee, Wls. 700.00 420.00 280.00
WCOV-TV, Montgomery, Ala. .. 200.00 120.00 80.00
WNHC-TV, New Haven, Conn. .. 1100.00 660.00 440.00
WDSU-TV, New Orleans, La. 800.00 480.00 320.00
WDBO-TV, Orlando, Fla. 200.00 120.00 80.00
KDKA-TV, Pittsburgh, Pa. -1850.00 1110.00 740.00
WGAN-TV, Portland, Me. 250.00 150.00 100.00
WJAR-TV, Providence, R. I. . 1150.00 690.00 460.00
WHUM-TV, Reading, Pa. .... 300.00 180.00 120.00
WREX-TV, Rockford, Ill, . 400.00 240.00 160.00
WRGB, Schenectady, N. Y. ...... 1200.00 720.00 480.00
WGBI-TV, Scranton, Pa. .. . 250.00 150.00 100.00
KSLA, Shreveport, La. .. 200.00 120.00 80.00
KVTV, Sioux City, Iowa ... 300.00 180.00 120.00
KXLY-TV, Spokane, Wash 350.00 210.00 140.00
WHYN-TV, Springfield-Holyoke,

MASS. ...ttt 250.00 150.00 100.00
KTTS-TV, Springfield, Mo. ..... 200.00 120.00 80.00
WSTV-TV, Steubenville-Wheel-

T e e mge e G e omeke R o - 400.00 240.00 160.00
WTHI-TV, Terre Haute, Ind. 400.00 240.00 160.00
WIBW-TV, Topeka, Kan. ...... 250.00 150.00 100.00
WKBN-TV, Youngstown, O. .... 350.00 1210.00 140.00
Group totals .................. $19,300.00  $11,580.00 $7,720.00

BASIC GROUP TOTALS (90 Stations)
Basic Required Group ......... $54,975.00 $32,985.00 $21,990.00
Basic Optional Group .$19,300.00 $11,580.00 $7,720.00
$44,565.00  $29,710.00

Totals for 90 Stations ......... $74,275.00

iThese stations subject to transcontinental cable charges.
TiEffectlve April 22, 1955, WOKY-TV becomes Basic Optional
Affiliate.
SUPPLEMENTARY GROUP .
70 Stations (Available Individually with Required Group—

Interconnected)
**WTRI, Albany, N. Y. ......... $ 350.00 $§ 210.00 $ 140.00
KGGM-TV, Albuquerque, N. M. 250.00 150.00 100.00
KFDA-TV, Amarillo, Tex. ...... 200.00 120.00 80.00
WAIM-TV, Anderson, S. C. .... 150.00 90.00 60.00
+KERO-TV, Bakersfield, Cal. 300.00 180.00 120.00
WABI-TV, Bangor, Me. ........ 250.00 150.00 100.00
WWTV, Cadillac, Mich. ........ 200.00 120.00 80.00
KFVS-TV, Cape Girardeau, Mo. 150.00 90.00 60.00
WDEF-TV, Chattanooga, Tenn. 350.00 210.00 140.00
t{KFBC-TV, Cheyenne, Wyo. .... 150.00 90.00 60.00
TKHSL-TV, Chico, Cal. .......... 200.00 120.00 80.00
fKKTV, Colorado Springs, Colo. 150.00 90.00 60.00
KOMU-TV, Columbia, Mo. .... 200.00 120.00 80.00
WRBL-TV, Columbus, Ga. .... 200.00 120.00 80.00
WTVE, Elmira, N. Y. .......... 150.00 90.00 60.00
WDAY-TV, Fargo, N. D. .. 300.00 180.00 120.00
WBTW, Florence, S. C. 200.00 120.00 80.00
WJHL-TV, Johnson City, Tenn. 250.00 150.00 100.00
WJAC-TV, Johnstown, Pa. ...... 825.00 495.00 330.00
KSWM-TV, Joplin, Mo. ........ 200.00 120.00 80.00
KHOL-TV, Kearney, Neb. 200.00 120.00 80.00
WEKNY-TV, Kingston, N. Y. .... J100.00 60.00 40.00
WTSK-TV, Knoxville, Tenn. 250.00 150.00 100.00
WKBT, La Crosse, Wis. ...... 180.00 108.00 72.00
KTAG-TV, Lake Charles, La. .. 150.00 90.00 60.00
WGAL-TV, Lancaster, Pa, ..... 900.00 540.00 360.00
tKLAS-TV, Las Vegas, Nev. .... 150.00 90.00 60.00
WLOK-TV, Lima, O, ........... 150.00 90.00 60.00

Station Hour 30 Min. 15 Min.

KOLN-TV, Lincoln, Neb. ..,.... 200.00 120.00 80.00
KATYV, Little Rock-Pine Bluff,

ArTK, i 300.00 180.00 120.00
KDUB-TV, Lubbock, Tex. ..... 250.00 150.00 100.00
WMAZ-TV, Macon, Ga. ........ 200.00 120.00 80.00
WKOW-TV, Madison, Wis. .... 200.00 120.00 80.00
KGLO-TV, Mason City, Ia. 200.00 120.00 80.00
TKBES-TV, Medford, Ore. 150.00 90.00 60.00
WTOK-TV, Meridian, Miss. .... 200.00 120.00 80.00
KNOE-TV, Monroe, La. ........ 250.00 150.00 100.00
TKMBY-TV & KSBW-TV, Mon-

terey-Salinas, Cal. ........... 200.00 120.00 80.00
WMTW, Mt, Washington, N. H. 200.00 120.00 80.00
WLBC-TV, Muncie, Ind. ........ 200.00 120.00 80.00
WTVH-TV, Peoria, L. ...... ... 200.00 120.00 80.00
***WNET, Providence, R. I. .... 200.00 120.00 80.00
KHQA-TV, Quincy-Hannibal, Il1l. 250.00 150.00 100.00
WNAO-TV, Raleigh, N. C. ...... 200.00 120.00 80.00
1KZTV, Reno, Nev. .......... ... 150.00 90.00 60.00
WEKNX-TV, Saginaw, Mich. 200.00 120.00 80.00
KFEQ-TV, St. Joseph, Mo. 350.00 210.00 140.00
KTXL-TV, fan Angelo, Tex. .. 200.00 120.00 80.00
tKEY-T, Santa Barbara, Cal..... 350.00 210.00 140.00
WTOC-TV, Savannah, Ga. . . 200.00 120.00 80.00
WSBT-TV, South Bend, Ind. ... 300.00 180.00 120.00
KCMC-TV, Texarkana, Ark.-Tex. 200.00 120.00 80.00
TKOPO-TV, Tucson, Ariz. ....... 200.00 120.00 80.00
WKTV, Utica, N, Y. ............ 475.00 285.00 190.00
KXJB-TV, Valley City, N. D. .. 150.00 90.00 60.00
WCNY-TV, Watertown-Carthage,

NE X, ™ 150.00 90.00 60.00
WSAU-TV, Wausau, Wis. ...... 150.00 90.00 60.00
KWFT-TV, Wichita Falls, Tex. 200.00 120.00 80.00
tKIMA-TV, Yakima, Wash. ..... 150.00 90.00 60.00

Non-Interconnected:
WISE-TV, Asheville, N. C, .... 150.00 90.00 60.00
KOOK-TV, Billings, Mont. ..... 150.00 90.00 60.00
KFYR-TV, Bismarck, N. D...... 150.00 90.00 60.00
KBOI, Boise, Ida. .. . 150.00 91.00 60.00
KIEM-TV, Eureka, Cal. ...... . 150.00 90.00 60.00
KFBB-TV, Great Falls, Mont. .. 150.00 90.00 60.00
KGBT-TV, Harlingen, Tex. .... 200.00 120.00 80.00
WSVA-TV, Harrisonburg, Va. .. 200.00 120.00 80.00
WEHT, Henderson, Ky. ........ 200.00 120.00 80.00
KID-TV, Idaho Falls, Ida. .... 150.00 90.00 60.00
KCJB-TV, Minot, N. D. ........ 150.00 90.00 60.00

**(WTRI) Limited alternate affiliate for Schenectady, N. Y.
*#*(WNET) Limlted alternate affiliate for Providence, R. I.

+CABLE CHARGES (Gross):

Transcontinental (Westbound) ..$ 1200.00 $ 600.00 $ 300.00
Transcontinental (Eastbound) 2400.00 1200.00 600.00
Cable charges for individual or combined Interconnection of
Denver and Salt Lake City available upon request.

ALASKA-CUBA-HAWAII-MEXICO-PUERTO RICO GROUP
(6 Stations Available Individually with Required Group)
(These stations subject to film shipping charges)

KFIA, Anchorage, Alaska ...... $ 150.00 $  90.00 $ 60.00
KFIF, Fairbanks, Alaska . 150.00 90.00 60.00
CMA-TV, Havana, Cuba ........ 300.00 180.00 120.00
KGMB-TV, Honoclulu, Hawail 300.00 180.00 120.00
XHTV, Mexico City, Mexlco .... 350.00 210.00 140.00
WKAQ-TV, San Juan, P. R. .... 150.00 90.00 60.00

CANADIAN GROUP
(16 Stations Available Individually with Required Group)

" (Exclutled from station-hour and annual discounts and computa-
tion of same. Special frequency and group discounts allowed
by Canadian Broadcasting Corporation available on request.
Interconnected stations subject to cable charges, payable direct
to CBC. Class C rates are 60% of gross rates.)

CHCT-TV, Calgary, Alta. ...... $ 160.00 $ 96.00 $  64.00
CFRN-TV, Edmonton, Alta. .... 160.00 96.00 64.00
CKCO-TV, Kitchener, Ont. ..... 275.00 165.00 110.00
CFPL-TV, London, Ont. .... 275.00 165.00 110.00
CBMT, Montreal, Que. .. .. 470.00 282.00 188.00
CBOT, Ottawa, Ont. ........... 230.00 138.00 92,00
CFPA-TV, Port Arthur, Ont. 150.00 90.00 60.00

CFCM-TV, Quebec, Que. ....... 200.00 120.00 80.00
CKCK-TV, Regina, Sask. .. 200.00 120.00 80.00
CHSJ-TV, St. John, N. B, ...... 200.00 120.00 80.00
CFQC-TV, Saskatoon, Sask. .... 160.00 96.00 64.00
CKSO-TV, Sudbury, Ont. 170.00 102.00 68.00
CJCB-TV, Sydney, N. S. ........ 160.00 96.00 64.00
CBLT, Toronto, Ont. ........... 850.00 510.00 340.00
CBUT, Vancouver, B. C. ...... 250.00 150.00 100.00
CBWT, Winnipeg, Man. ....... . 200.00 120.00 80.00

THIS YOU'VE GOT TO SEE!

TV's NEW FUN SHOW!

SEE PAGES 356-357
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THE ALLEN B. DuMONT LABORATORIES, INC.
Broadcasting Division

Busincss Offices: 515 Madison Ave.,, New York 22, N. Y. Murray
Hiii 8-2600.

Studios: Tele-Centre, 205 East 67th St., New York 22, N.Y. Lehigh
5-1000. Adeiphi Piayhouse, Ambassador Theatre.

Affiliations: Owned by Aillen B. Du Mont Laboratories Ine., TV
and electronics manufacturer; owns and operates TV stations
WABD, New York and WTIG, Washington.

BROADCASTING DIVISION EXECUTIVES

Ted Bergmann, director. . )
James L. Caddigan, director of programming & production.

R. D. Chipp, director of engineering. .

Gerald Lyons, director of publicity & public relations.

Joseph W. Hess, controller. o .
Morris A. Mayers, general manager of closed circuit operations.

Paul G. O'Friei, dircctor of labor relations.
Leil Tanenholz, manager, personnel.
Richard L. Geismar, adm. asst. to the director.

DuMONT TELEVISION NETWORK

Ted Bergmann, managing director.

John H. Bachem, general manager.

James L. Caddigan, director of programming & production.
Rodney D. Chipp, dircctor of engineering.

E. B. Lyford, dircctor of station relations.

Gerry Martin, director of network sales.

A. L. Hollander Jr., director of operations.

James M. Dolan, director of sports.

Werner Michel, executive producer.

Robert L. Coe, manager, station relations dept.

Roy Sharp, manager, network traffic dept.

Rohert S Woolf, manager, teletranscription dept.

James O'Grady, manager, sales service.

Shirley Stone Godley, mgr. promotion, adv. & merchandising.

Network Salcs

Gerry Martin, dircctor of sales.

wWiiliam iKoblenzcr, Eastern sales manager.

Gordon Mil's, Central Div. sales manager, 435 N, Michigan Ave,
Chicazo 11, Il

E. J. Rosenberg, manager of sales development.

James O'Grady, manager, sales service.

Edward R. Eadeh., manager of rescarch.

Ted Dougias, account service manager.

Operations Department

A. L. Hellander Jr., dircctor of operations.

James G. Graham, business affairs manager.

Ed. Lieberthal, manager of broadcast operations.

John Scidier. production operations manager.

Wiiliam C. Seaman, asst. manager, production operations.

Programming and Production

James L. Caddigan, director of programming & production.
Werner Michel, czecutive producer.

David Lowe, acting manager of news & public affairs.

Louis E. Arnold Jr., business manager.

Frank Bunetta, mgr., development new production techniques.
Elizabcth Mears, manager of casting.

Henry Humphrey, manager, filmm programs.

Don Trevor, film editor.

Dominick Celentano, supervisor, music library & clearance.
Don Russell, chief announcer,

Joan Thompson, supcrvicor, rcligious programs & public service.
Frank Savage, news edifor.

Roger Gerry, supervising producer.

Frank Tclford, produccr-director

Harry Coyle, director & supervising producer for sports.

Engineering Department

Rodney D. Chipp, director of engineering.

Robert I. Browh, acting manager, general engineering.
Arthur W. Deneke, building facilities engineer.

Harry C. Milhoiland, manager of technical operations.
Eric Herud, fechnical operations engineer.

Maicolm Burleson, chief engineer, WI'TG.

Station Rciations

Elmore B. Lyford, director of station relations.
Robert L. Coe, manager, station relations.

Edwin G. Koehler, area supervi<or.

Roy H. Sharp, manager, traffic dept.

Robert 8 Woolf, manager, teletranscription dept.
Carmine Patti, asst. manager, traffic dept.

Accounting
Joseph Hess, controller, broadcasting division.
Wiiloughby Walsh, purchasing agent.
Du Mont Owned and Operated Stations

George L. Barenbregge, general manager, WABD. New York City.
T.eslie G. Arries Jr., general manager, WI'TG, Washington.
Wiiliam Crawford, sales manager, WABD.

George Griesbauer, sales manager, WI'TG.

Spring 1955 Edition

NETWORK RATES
(Revised to Jannary, 1955)

(Consult Network for Discounts, Specifications, etc.)
Class A rates (6-11 p.m., daily).
Class B rates (5-6 p.m., Mon.-Fri.), are 75% of Class A rates.
Class C rates (aii other times) are 50% of Class A rates.

(Sat. & Sun., 1-6 p.m.—rates upon request)
Standard breakdown percentage: 20 min. is 509 of 1-hour rate;
10 min. is 35% of 1-hour rate; 5 min. is 259 of 1-hour rate.

INTERCONNECTED STATIONS

Station Hour 30 Min. 15 Min.
KRBC-TV, Abilcne, TeX. ..ceeveeeecccenonn $150.00 $90.00 $60.00
: WROW-TV, Albany, N.Y. ... .. 250.00 150.00 100.00
KOAT-TV, Albuquerque, N.M. . .. 180.00 108.00 72.00
WFBG-TV, Altoona, Pa. .. . 500.00 300.00 200.00
KGNC-TV, Amarilio, Tex 300.00 180.00 120.00
WOI-TV, Ames, Ia. ..ooevcunn 550.00 330.00 220.00
WPAG-TV, Ann Arbor, Mich. . .. 150.00 90.00 60.00
WLOS-TV, Asheville, N.C. ...... . 250.00 159.00 100.00
WAGA-TV, Atianta, Ga. ................... K 480.00 320.00
2 WLW-A, Atianta, Ga. ..................... g 510.00  340.00
WJBF-TV, Augusta, Ga. . 4 159.00 100.00
KTBC-TV, Austin, Tex. ................... 4 180.00 120.00
KBAK-TV, Bakersfieid, Cal. 200.00  120.00 80.00
WAAM, Baltimore, Md. ..... 1200.00 720.00  480.00
WABI-TV, Bangor, Me. ...... 250.00 150.00 100.00
WAFB-TV, Baton Rouge, La. . 250.00 150.00 100.00
WNBF-TV, Binghamton, N.Y. 600.00 360.00 240.00
WABT, Birmingham, Ala. ......... 750.00 450.00 300.00
WTTV, Bloomington, Ind. 1000.00 600.00 400.00
WNAC-TV, Boston, Mass, 2000.00 1200.00 800.00
2 WBZ-TV, Boston, Mass. . 2200.00 1320.00 880.00
2 WTAO-TV, Boston, Mass. .. 250.00 150.00 100.00
2 WICC-TV, Bridgeport, Conn. 200.00 120.00 80.00
WBEN-TV, Buffalo, N.Y. ..... 1125.00 675.00 450.00
2 WBUF-TV, Buffalo, N.Y. 350.00 210.00 140.00
T WGR-TV, Buffaio, N.Y. ......... 1100.00 660.00 449.00
2 KFVS-TV, Cape Girardeau, Mo. . 150.00 90.00 60.00
KCRG-TV, Cedar Rapids, Ia. ..... 200.00 120.00 '80.00
WCIA, Champaign, Til. ........ 600.00 360.00 240.00
WUSN-TV, Charleston, S.C. .. 300.00 180.00 120.00
WCHS-TV, Charleston, W.Va. .. 500.00 300.00 200.00
WBTV, Charlotte, N.C. ....... 1000.00 600.00  400.00
2 WAYS-TV, Charlotte, N.C. .... 150.00 90.00 60.00
WDEF-TV, Chattanooga, Tenn. 250.00 210.00 149.00
KFBC-TV, Cheyenne, Wyo. 150.00 90.00 60.00
WGN-TV, Chicago, IIl. .. 270000 1320.00  880.00
WCPO-TV, Cincinnatl, O. 1200.00 720.00  480.00
WXEL, Cleveland, O. .......c.coviienieiennnn 175000 105000  700.00
KKTV, Colorado Springs, Colo. 150.00 90.00 60.00
KOMU-TV, Coiumbia, MO. .....coeeeeennn 200.00 120.00 80.00
WNOK-TV, Columbia, S.C. 200.00 120.00 80.00
* WIS-TV. Coiumbia, S.C. ..... 350.00 210.00 140.00
WDAK-TV, Columbus, Ga. ...... 200.00 120.00 80.00
WTVN-TV, Columbus, O. 800.00 480.00 320.00
WFAA-TV, Dallas, Tex. 1150.00 690.00 460.00
WHIO-TV, Dayton, O. 975.00 585.00 380.00
3 WTVP, Decatur, Ill. 200.00 120.00 80.00
+ KGTV, Des Moines, Ia. 200.00 17000 80.00
KFEL-TV, Denver, Colo. 450.0 270.00 180.00
WJIBK-TV, Detroit, Mich. 2100.00 1260.00 841.00
CKLW-TV, Detroit, Mich. 1600.00 960.00 640.00
WDSM-TV, Duluth, Minn. ....... 250.00 150.00 100.00
WGLV, Easton, Pa. .............. 1°0.00 90.00 60.00
WEAU-TV, Eau Claire, Wisc. 150.00 90.00 60.00
2 WSJV. Elkhart, Ind. ........ 250.00 150.00  1060.00
KROD-TV, El Paso, Tex. 300.00 180.00 120.00
WICU, Erie, Pa. .......... 600.00 350.00 240.00
2 WSEE-TV, Erie, Pa. .. 150.00 90.00 60.00
KVAL-TV, Eugene, Ore. .. 175.00  105.00 70.00
WFIE, Evansville, Ind. ...... 200.00 120.00 80.00
WJPB-TV, Fairmont, W.Va. .... ... 150.00 90.00 61.00
KXJB-TV, Fargo-Vailey City, N.D. 150.00 90.00 60.00
WKJIG-TV, Fort Wayne, Ind. ..... 400.00 240.00 16100
KJEO-TV. Fresno, Cal. ........ 300.00 180.00 120.00
KGUL-TV, Galveston-Houston, Te 700.00 4°0.00 280.00
WOOD-TV, Grand Rapids, Mich. 800.00 480.00 320.00
WBAY-TV, Green Bay, Wis. ...... 400.00 240.00 160.00
WFMY-TV, Greensboro, N.C. .... 750.00 450.00 300.00
WNCT, Greenville, N.C. ...... 200.00 120.00 80.00
WGVL, Greenville, S.C. ..... 200.00 120.00 80.00
WCMB-TV, Harrisburg, Pa. ... 25000 157000 110.00
WSVA-TV, Harrisonburg, Va. .. 200.00 120.00 80.00
WGTH-TV, Hartford, Conn. .............. 250,00 210.00 140.00
WHYN-TV. Holyoke-Springfield, Mass. 250.00 150.00  100.00
2 WSAZ-TV, Huntington, W.Va. .......... 775.00 465.00 310.00
KTVH, Hutchinson, Kan, .........c.ec0ee.n. 425.00 255.00 170.00
WISH-TV. Indianapolis, Ind. .. 1200.00 720.00 480.00
2 WFBM-TV, Indianapolis, Ind. 1200.00 720.00 480.00
WJTV, Jackson, MISS. .......... 200.00 120.00 80.00
WMBR-TV, Jacksonville, Fla. 600.00 350.00 240.00
2 WJHP-TV, Jacksonville, Fla. 200.00  1°0.00 80.00
WJHL-TV, Johnson City, Tenn. . 200.00 120.00 80.00
2 WARD-TV, Johnstown, Pa. .. 200.00 120.00 80.00
WJAC-TV, Johnstown, Pa. ..... ... 825.00 495.00 330.00
WEKZ0-TV, Kalamazoo, Mich. ...1000.00 600.00 400.00
KCMO-TV, Kansas Citv ..... ...1075.00 645.00 430.00
s KHOL-TV, Kearney, Neb. .. .. 200.00 120.00 80.00
WEKNY-TV, Kingston, N.Y. ... ... 100.00 60.00 40.00
WTSK-TV, Knoxville, Tenn. ... 250.00 150.00 100.00
WKBT, La Crosse, Wis. ..... ... 180.00 108.00 72.00
* WFAM-TV, Lafavette, Ind. ... 200.00 120.00 80.00
KTAG-TV, Lake Charles, La. .. 150.00 90.00 60.00
WGAL-TV, Lancaster, Pa. ..... ... 900.00 540.00 360.00
WTOM-TV, Lansing, Mich. .. .. 200.00 120.00 80.00
KLAS-TV, Las Vegas, Nev. .. .. 150.00 90.00 60.00
¢+ WLAM-TV, Lewiston, Me. . ... 150.00 90.00 60.00
*WLOK-TV. Lima. O. ....... ... 150.00 90.00 60.00
KARK-TV, Little Rock, Ark. . ... 300.00 180.00 120.00
KOLN-TV, Lincoln, Neb. ,........ ceveen . 200.00 120.00 80.00
(Continued on next page)
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DUMONT INTERCONNECTED-—(Continued)

Station

KHJ-TV, Los Angeles, Cal. ................ 1600.00
WAVE-TV, Louisville, Ky. .. . .. 950.00
KDUB-TV, Lubbock, Tex. .. 250.00
WLVA- 'I'V Lynchburg-Roanoke, Va. . 200.00
WMAZ-TV, Macon, Ga. ........oo.couunn.. 300.00
WMTV, Madison, Wisc. ........ 200.00
WMUR- TV, Manchester NH. .............. 200.00
KGLO-TV, Mason City, Ia. 200.00
3 KBES-TV, Medford, Ore. 150.00
* WHBQ-TV, Memphls Ten. 900.00
WMCT, Memphis, Tennu. . 900
WTOK-TV, Meridian, Miss. 200.00
WTVJ, Miami, Fla. .................. :

2 WITV, Miami-Fort Lauderdaie, Fla. .
WTVW, Milwaukee, Wis. ................. 8
KEYD-TV, Mlnneapolls St. Paul, Minn. 800.00
“KCJB-TV, Minot, N.D. .................. b
KNOE-TV, Monroe, La, ..... r
WCOV-TV, Montgomery, Ala. g
WLBC-TV, Muncie, Ind. K
KTVX, Muskogee, Okla. ............. Y
WSM-TV, Nashvilie, Tenn. K
2 WSIX-TV, Nashville, Tenn. K
WNHC-TV, New Haven, Conn. 1100.00
WDSU-TV, New Orleans, La. . 800.00
: WIMR-TV, New Oricans, La 250.01
*WABD, New York, N.Y. . 3200.00
WTAR-TV Norfolk Va. ... 875.01
2 WVEC-TV, Norfoik, Va. .. 350.00
KWTV, Okiahoma City, Okla. 750.00
WOW-TV, Omaha, Neb. ..... 800.00
2KMTV, Omaha, Neb. ... 800.00
WDBO-TV, Oriando, Fla. ........ 200.00
** WIDM-TV, Panama City, Fla. 150.00
2 WEAR-TV, Pensacola Fia. . 200.00
WEEK-TV, Peoria, Iil. ......... . 325.00
WFIL-TV, Phlladelphla, Pa. 2200 .00
KPHO-TV, Phoenix, Ariz. ..... . 500.00
# KOAM-TV, Pittsburg, Kan. . 200.00
KDKA-TV, Pitttsburgh, Pa. 1850.00
WMTW, Poiand Springs, Me 200.0
KPTV, Portiand, Orc. ... 600.00
WJAR- TV, Provldence, RI ... ..1150.00
2 WNET-TV, Providence, R.I. ......vvnnnn.. 200.00
KHQA-TV, Hannibal, Mo.. -Qumcy, Iil. ..... 250.00
WNAO- TV Raieigh, NC ................. K
* WHUM-TV, Reading, Pa.

KZTV, Reno, Nev. .........

WHAM-TV, Rochester, N.Y,

2 WHEC-TV & WVET-TV Rochester, N.Y. 700 00
WTVO, Rockford, Il ............... .. ... 250.00
WHBF-TV, Rock Island, Ill. .............. 700.00
WNEM- TV Saginaw- Bay City, Mich. ..... 425.00
KSBW-TV, Salinas, Cal. ....c......... voe. 200.00
WBOC-TV, Sallsbury Md. ......... . No pay,

tii further notice if program car ed on WAAM
KSL-TV, Salt Lake City, Utah
3 KTXL-TV, San Angelo, Tex.
KENS-TV, San Antonio, Tex.
KFSD-TV, San Diego, Cal
2 KFMB-TV, San Diego, Cal. ....
KOVR, San’ Francisco-Stockton, Ca.l

<o et 700.00
veeese 800.00
...... 1500.00

KEY-TV, Santa Barbara, Cai. ......... . 350.00
WTOC-TV, Savannah, Ga. . 200.00
WRGB, Schenectady, N.Y. ........ .1200.00
KSLA, Shreveport, La. ..... . 200.00
KVTV, Sioux City, Ia. ........ .. 300.00
3 KELO-TV, Sioux Fails, S.D. . . 250.00
WSBT-TV, South Bend. Ind. ... 300.00

KXLY-TV, Spokane, Wash. ...
WICS Springfield, Ill. ........
KF'EQ-'I'V St. Joseph, Mo.
KTTS-TV, Springfield, Mo.
WTVI, St. Louis, Mo. ..
WSUN-TV, St. Petersburg Fla. .
WHEN-TV, Syracuse, N.Y. ...

2 WSYR-TV, Syracuse, N.Y. ...oooovonnnons 900.00
KTNT-TV, Tacoma-Seattle, Wash. .. 900.00
WTHI-TV, Terre Haute. Ind. ........ .. 400.00
KCMC-'I'V, Texarkana, Tex. .. .. 200.00
WSPD-TV, Toledo, O. ....... .. 800.00
WIBW-TV, Topeka, Kans. . .. 250.00
KOPO-TV, Tucson, Ariz. ................ .. 200.00

Hour 30 Min. 15 Min.

960.00  640.00
570.00  380.0v
150.00 100.00
120.00 80.00
180.00 120.00
120.00 80.00
120.00 80.00
120.00 80.00
90.00 60.00
540.00  360.00
540.00 360.00
120.00 80.00
510.00 340.00
150.00 100.00
630.00 420.00
480.00  320.00
90.00 60.00
150.00  100.00
120.00 80.00
120.00 80.00
270.00  180.00
390.00 260.00
330.00 220.00
660.00  440.00
480.00  320.00
150.0 100.00
1920.00 1280.00
525.0 350.00
210.00 140.00
450.00  300.00
480.00 320.00
480.00  320.00
120.00 80.00
90.00 60.00
120.00 80.00
195.00 130.00
1320.00  880.00
300.00 200.00
120.00 80.00
1110.00 740.09
120.00 80.00
360.00 240.00
690.00  460.00
120.00 80.00
150.00 100.00
120.00 80.00
180.00 120.00
90.00 60.00
.00 320.00
420.00 280.00
150.00 100.00
420.00 280.00
255.00 170.00
120.00 80.00
no charge un-
330.00 220.00
120.00 80.00
360.00 240.00
420.00 280.00
480.00 320.00
900.00 600.00
210.00 140.00
120.00 80.00
720.00 480.00
120.00 80.00
180.00  120.00
150.00 100.00
180.00  120.00
210.00 140.00
90.00 60.00
210.00 140.00
120.00 80.00
240.00  160.00
150.00  100.00
540.00 360.00
540.00  360.00
540.00 360.00
240.00  169.00
120.00 80.00
480.00 320.00
150.00 100.00
120.00 80.00

Station Hour 30 Min.
WKTV, Utica, NJY. ..vviiinnnnnennnnnn... . 475.00 285.00
KANG-TV, Waco, Tex. ...... ..150.00 90.00
* WITTG, Washmgton D.C. .. 950.00 570.00
KWWL- TV Waterloo, Ia. ...... . 375.00 225.00
KWFT-TV, Wichita Falls, Tex. . 200.00 120.00
WILK-TV, Wilkes-Barre, Pa. .. 250.00 150.00
WDEL-’I'V Wiimington, Del. . .. 575.00 345.00
WTOB- TV Winston-Salem, N. C .. 150.00 $0.00
WWOR-TV, Worcester, Mass. ..... ... 250.00 150.00
2 KIMA- TV Yakima, Wash. .. 150.00 90.00
WNOW-TV, York, Pa. . ... 200,00 120.00
WKBN-TV, Youngstown O . 350.00 210.00
WHIZ-TV, Zanesviile, O. ....... . 100.00 60.00

*Owned and operated stations.
** Combined rate $300 per hour.

15 Min.

190.00
60.00

1 Avaiiable only when ordered with WNOW- TV, York, Pa.

2 Alternate affiliate.
2 Availabie to advertiser upon request.

% Combined rate with WPMT, Portland, Me., $250 per hour.

NON-INTERCONNECTED STATIONS

WALB-TV, Albany, Ga. ....cceeceeeencnns 175.00
KBMT, Beaumont, Texas ...... 200.00
KVOS-TV, Bellingham, Wash. 150.00
KOOK-TV, Billings, Mont. 150.00

KFYR-TV, Bismarck, N.D
KBOI, Boise, Idaho ..
KXLF-TV, Butte, Mont.
WWTV, Cadlllac Mich. .
X KIE‘M TV, Eureka Callf .
KFSA-TV, Fort Smlth Ark.
KFXJ- ’I’V Grand Junctlon colo.”
KFBB-TV, Great Fails, Mont.
¥ KGBT-’I'V, Harlingen, Tex.
KID-TV, Idaho Falis, Idaho

*»* KSWO-TV, Lawton, Okla.

KMID-TV, Midiand, Tex. ......

** WTAP, Parkersburg, W.Va. 150.00
KSWS-TV, Roswell, N.M. ........ .. 100.00
KVEC-TV, San Luis Obispo, Cal. .. 200.00
KIVA, Yuma, AriZ. .......cciiiiieinnnannns 200.00

*Aiternate affiliate.
**Availlable upon request by advertiser.

105.00
120.00
90.00
90.00

90.00

90.00

60
120.00
120.00

=%
S

1 Combined rate with KVVG, Fresno-Tulare (UHF-—off

KBAK-TV) $300 per hour.
NON-DOMESTIC STATIONS

(Canada)
CHCT-TV, Caigary, Alta. .........c........ 200.00
x7 CFRN-TV, Edmonton, Alta. 200.00
CHCH-TV, Hamilton, Ont. ...... 400.00
X7 CKCO-TV, Kitchener, Ont. 300.00
CKWS-TV, Kingston, Ont. ..... 190.00
x7 CFPL-TV, London, Ont. 300.00
CKCW-TV, Moncton, N.B. 160.00
x7 CBMT, Montreal, P.Q. 500.00
x7 CBOT, Ottawa, Ont. ........ 280.00
CFPA-TV, Port Arthur, Ont. .. 150.00
xfCFCM-TV, Quebec City, P.Q. 200.00
x7 CKCK-TV, Regina, Ont. 200.00
CJBR-TV, Rimouski, P.Q. 160.00
CFPQC-TV, Saskatoon, Sask. ...... 200.00
CJIC-TV, Sault Ste. Marle Ont. 150.00
X} CHSJ- TV St. John, N.B. ..... 200.00
x+ CKSO- TV Sudbury, Ont. 170.00
CJCB-TV, Sydney, NS, ........ 200.00
x7 CBLT, Toronto, Ont. ..... 950.00
x7 CBUT, Vancouver, B.C. ...... . 300.00
x7 CBWT, Winnepeg, Manitoba ........... 280.00
(Others)
KTVA, Anchorage, Alaska ................ 100.00
KULA-TV, Honolulu, Hawaii ......... .. 200.00
WAPA-TV, San Juan, Puerto Rico . 200.00

PRBO-TV, Sao Paulo, Brazil—Rates on
request; quoted in Brazilian money.

1 Rates quoted in Canadian money.
x DuMont Network discounts do not apply.

120.00
120.00
240.00
180.00
114.00
180.00

60.00
120.00
120.00

the air

In addition to time

costs, there are additional charges for cable or teletranscriptions

—to be checked on request.
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NATIONAL BROADCASTING CO.

Television Neiwork

Executive & Business Offices;: RCA Bulldlng, New York 20, N.Y.
Telephone: Circle 7-8300.

Studios: RCA Bldg. and 106th St. & Park Ave. Color TV studios
in RCA Bldg., Colonial Theatre & Brooklyn studios in New
York. NBC also has studios at Hudson & Century Theatres In
New York; Studebaker Theatre, Chicago; El Capitan Theatre,
Hollywood. NBC-TV network originates programs from its TV
studios in Burbank, Cal., and from the TV studios at each of
the owned & operated TV station locations.

Corporate Afiiliations: NBC Is subsidiary of Radio Corp. of Amer-
ica. It owns and operates TV stations WRCA-TV, New York;
WRC-TV, Washington; WNBQ, Chicago; WNBK, Cleveland;
KRCA, Los Angeles. Its owned & operated AM stations are:
WRCA, New York; WRC. Washington; WMAQ, Chicago; WTAM,
Cleveland; KNBC, San Francisco.

Board of Directors: David Sarnoff, chairman: John T. Cahill,
Charles R. Denny, Frank M. Folsom, Harry C. Hagerty, George L.
Harrison, Joseph V. Heffernan, Mrs. Douglas Horton, Harry C.
Ingles, Charles B. Jolliffe, Bdward F. McGrady, William E.
Robinson, Robert W. Sarnoff, Sylvester L. Weaver Jr., John K.
West.

Officers: David Sarnoff, chalrman; Sylvester L. Weaver Jr., presl-
dent; Robert W. Sarnoff, executive v.p.; David C. Adams, Harry
Bannlster, Kenneth W. Bilby, John M. Clifford, Ted Cott,
Charles R. Denny, Sydney H. Eiges, Thomas E. Ervin, William
H. Fineshrlber Jr., George H. Frey, William S. Hedges, Joseph
V. Heffernan, Edward R. Hitz, Gustav B. Margraf, Thomas A.
McAvity, Thomas B. McFadden, Richard A. R. Pinkham, H. Earl
Rettig, Frank M. Russell, Emanuel Sacks, Hamilton Shea, Rob-
ert E. Shelby, Carleton D. Smith, Carl M. Stanton, Davidson
Taylor, John K. West, Frederic W. Wile Jr., vice presidents;
Joseph A. McDonald, treas.; Willlam A. Williams, asst. treas.;
George D. Matson, controller; John Q. Cannon, secy.; Paul B.
Lynch, John V. Shute, Raymond E. Simonds, asst. secys.

EXECUTIVE DIVISION

Sylvester L. Weaver Jr., president.

Robert W. Sarnoff, executive vice president.
Davld Adams, staff v.p.

Emanuel Sacks, staff v.p.

James Nelson, staff asst.

Alfred R. Stern, asst. to eTecutive v.p.

ADMINISTRATIVE DIVISION
John M. Clifford, edministrative v.p.

Controllers Dept.

George D. Matson, controller.
Nicholas Gilles, budget manager.
Francis X. O’Shea, financial planning manager.
Aaron Rubin, chief accountant.

Engineering Dept.
Robert E. Shelby, v.p. & chief engineer.
William A. Clarke, aedministirative asst.
Edward R. Cullen, ligison engineer.
Joseph D’Agostino, liaison engineer. .
Ravmond F. Guy, director of redio frequency engineering.
George M. Nixon, manager of engineering development.
Chester A. Rackey, manager of audio-video engineering.
James Wood Jr., manager of technical services.

Integrated Services Dept.

William S. Hedges, v.p. in charge of integrated services.
William D. Bloxham, purchasing agent.

Wlllard Frech, cost accountant.

Mildred Joy, chief librarian.

Edward M. Lowell, building & general services manager,
William Burke Mlller, night executive officer.

J. Robert Myers, manager of irafiic dept.

Peter M. Tintle, guest relations manager.

Albert Walker, fransportation manager.

Personnel Dept.
B. Lowell Jacobsen, director of personnel.
Charles J. Moos, labor relations administrator.
Edmund Souhami, labor relations administrator.
A. David Broadfoot, manager of salary administration.
Dr. Bernard Handler, company physician.
Donald H. Mackengzie, manager of employment & records.
Donald Rutledge, mgr. of training, policy, benefits & com-
munications,

FILM DIVISION
Carl M. Stanton, v.p. in charge of film division.
Edgar G. Sisson Jr., director of film division.
Robert A. Anderson, business manager,
H. Weller Keever, national manager of TV film sales.
Charles Henderson, director of publicity.
Frederick A. Jacobi, manager of press.
John W. Kiermaler, edministrative coordinator.
Frank Lepore, mgr. of film & kinescope operations and services.
Stanton M. Osgood, production manager.
Jay H. Smolin, maenager of advertising & promotion.

FINANCE DIVISION
Joseph V. Hefferman, finencial v.p.

Legal Dept.
Thomas E. Ervln, v.p. & general attorney.
John V. Shute, asst. general atiorney.
James E. Dennlng, senior attorney.
Treasurer’'s Dept.

Joseph A. McDonald, treas.
Willlam A. Williams, asst. treas.
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Tax Dept.

Harry F. McKeon, director of tax department.
Joseph Akulonis, asst. director.

PUBLIC RELATIONS DIVISION
Kenneth W. Bilby, v.p. for public relations.

Continuity Acceptance Dept.

Stockton Helffrich, manager of continuity acceptance.
Carl Watson, asst. manager.

National Advertising & Promotion Dept.
John H. Porter, manager of national advertising & promotion.
Clyde L. C’em Jr., national audience promotion manager,
John Graham, art director.
Edwin Vane, nationai sales promotion manager.

Press & Publicity Dept.
Sydney H. Eiges, v.p. in charge of press & pubdlicity.
Mike Horton, director of information.
Ellis Moore, director of press dept.
Cornelius K. Sullivan, public relations representative.
Donald Bishop, manager of program publicity.
Kathryn Co’e, manager of information.
Joseph J. Derby, manager of business & trade pubdlicity.
Sidney Desfor, photo editor.
Auriel Macfie, magazine editor.

Research & Planning Dept.
Hugh M. Beville, director of research & planning.
Dr. Thomas E. Coffin, manager of research.
Allen R. Cooper, manager of markets & media.
James Cornell, manager of audience measurement.
Barry Rumple, manager of plans.

STATION RELATIONS DIVISION

Harry Bannister, v.p. for station rclations.
Thomas Knode, director of station relations.

TELEVISION NETWORK PROGRAMS DIVISION
Thomas A. McAvity, v.p. in charge of TV network programs.

National Program Dept.
Samuel Fuller, nationel program director.
Thomas O. Loeb, mgr. of TV network programs division.
Albert McClecry, erecutive producer.
George McGarrett, general programming executive.
E. Roger Muir, erecutive producer.
LeRoy Passman, manager of program administration.
John Rayel, general programming executive.
Sam Schiff, ezecutive producer.

Public Affairs Dept.
Davldson Taylor, v.p. in charge of public affairs.
Thomas S. Gallery, manager of sports.
Bugene E. Juster, manager of NBC news film,
William McAndrew, director of NBC news.
Arch Robb, manager of special events.
Edward Stan’ey, manager of public service nrograms.
Leslie C. Vaughan, business manager of public afeirs.
Barry Wood, director of special events.

Talent Dept.
Gustav B. Margraf, v.p. for talent.
Martln J. Begley, casting director.
Mitchell Benson, manager of contract odministration.
Ross Donaldson, supervisor of literary rights & story.

Program Sales Dept.

Michael H. Dann, director of program sales of the TV network
programs division.

Program Development Dept.
Leonard H. Hole, director of programs development.

Participating Programs Dept.

Richard A. R. Pinkham, v.p. in charge of participating programs.
Mort Werner, erecutive producer of participating programs.

Music Dept.
Samuel Chotzinoff, general music director.

Production & Business Affairs Dept.
H. Earl Rettig, v.p. in charge of production & business affairs.

Production
Anthony M. Hennig, director of production.

Tcehnical Operations

George McE'rath, director of technical operations.

Andrew L. Hammerschmidt, associate director of technical op-
erations.

Reid R. Davis, TV operations supervisor for color.

Paul J. Gallant, technical scheduling supervisor.

Arthur A. Garbade, business manager of technical operations.

George K. Graham, administrator of TV technical operations d&
asst. to the associate director of technical operations.

Frederlck G. Knopfke, manager of sound effects.

Thomas H. Phelan, manager of technical operations, plant &
maintenance.

Ferdinand R. Rojas, TV operations supervisor for monochrome.

Courtney A. Snell, TV field supervisor.

Charles L. Townsend, supervisor of film & kinescope.

Edwin Wilbur, networks technical operations supervisor.

Production Operations

Frederick Shawn, director of production operations.
Ernest W. Theiss, manager of production operations.

Plant Opcrations
James A, Glenn, director of plant operations.
Sol Cornberg, director of studio & plant planning.
William Ervin, supervisor of studio & theatre operations.
Walter Giebelhaus, supervisor of scenic production.
Thomas Tart, business manager of plant operations.
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NATIONAL BROADCASTING CO.—(Continued)

Design & Art Operations
Norman H. Grant, director of design & art operations.
John L. Kelly, manager of design & art operations.

Divisional Business Managers
Willlam V. Sargent, divisional business mgr.-TV network pro-
grams.
John J. Heywood, manager of divisional budgets.
Thomas Loeb, manager of the business units.
Edward J. Stegeman, manager of program budgets.

TELEVISION NETWORK SALES DIVISION

George H. Frey, v.p. in charge of TV network sales.

Matthew J. Cuiligan, national sales mgr. of TV mnctwork sales
division.

Murray Hellwell, manager of merchandising.

Edward R. Hitz, v.p. in charge of TV mnetwork sales, central
division.

John B. Lanigan, Eastern division sales manager.

Ludwig Simmmel, co-cp program sales manager.

John T. Willlams, Western division sales manager.

Roy C. Porteous, manager of sales for participating programs.

Sales Administration Dept.

Walter D. Scott, administrative sales manager.
Steplien Flynn, manager of TV sales traffic operations.
David Hedley, TV network sales presentation manager.
Robert McFadyen, director of sales devclopment.
Hamilton Robinson, manager of office services.

NBC OWNED STATIONS AND NBC SPOT SALES DIVISION

Charles R. Denny, v.p. in charge of NBC owned stations & NBC
spot sales.

Charles C. Bevis Jr., general executive.

Charles H. Colledge, director of technical operations.

Thomas 8. O'Brien, divisional business manager.

National Spot Sales Dept.

Thomas B. McFadden, v.n. in charge of national spot sales.
Richard H. Close, national manager of represented stations.
Caroline Herbert, manager of sales service.

John H. Reber, national manager of TV spot sales.

Harold W. Shepard, manager of new business & promotion.

NBC Owned Stations
WRCA-TV, WRCA, WRCA-FM, New York: Hamilton Shea, v.p.
WRC-TV, WRC, WRC-FM, Washington: Carleton D. Smith,
v.p. & general manager.
WNBQR, WMAQ, WMAQ-FM, Chicago: Jules Herbuveaux, general
manager.
WNBK, WTAM, WTAM-FM, Cleveland: Lloyd E. Yoder, general
manager.
KRCA, Hollywcod: Thomas C. McCray, general manager.
KNBC, KNBC-FM. San Francisco: George Greaves, gencral mgr.
WKNB-TV, WKNB, Hartford-New Britain, Conn.: Peter B.
Kenney, mgr. Transfer pends FCC approval (Television Digest,
Vol. 11:2).
WASHINGTON EXECUTIVE OFFICE
Commonweath Bldz., 1625 XK St., NW, Washington, D. C.
Adams 4-5400 & District 7-1260
Frank M. Russell, v.p., Washingion.
George Wheeler, RCA siaff v.p.
PACIFIC DIVISION
Sunset & Vine, Hollywood 28, Cal. Hollywood 9-6161
John XK. West, v.p. for the Pacific Division.
Frederic W. Wile Jr., v.p. in charge of TV & radio nectwork pro-
grams div.
Frank Cleaver, TV network program manager.
Lewis 8. Frost, coordinutor of rcgional network activities.
Harold Kemp, general program executive for the radio & TV
network programs division.
Karel Pearson, program manager.
Thomas W. Sarnoff, dircctor of production.
QOscar C. Turner, personnel & labor relations manager.
Sheldon B. Hickox Jr. director of station relations, Pacific
division.
Ralph F. Shawhan, director of press & publicity.
FOREIGN REPRESENTATIVES
London—Romney Wheeler, NBC, 2 Mansfield St.,, London, W-1,
England.
Paris—Faul Archivard, William Frye, NBC, 52 Avenuc des
Champs Elysees, Room 533, Paris 8, France.
Rome—Jack Begon, NBC, 54 Via Del'a Mercede, Rome, Italy.
Bonn—Robert McCormick, U. S. Press Center, APO 757, ¢/o P.M.
New York, N. Y.
Tokyo—George Thomas Folster, Wilson Hall, John Rich, James
G. Robinson, Nikkatsu Bldg., Number 1-1, Yura Kucho Chi-
yodaku, Tokyo, Japan.

(Continued omn next page)

NORTHWEST BADIO and TV
SCHOOL

now takes a

GIANT STEP
FORWARD

WITH 2 NEW TRAINING
CENTERS IN CHICAGO AND
HOLLYWOOD

Professional Studios
Extension Training

IT'S A PROUD
FACT...

that station demand for NORTHWEST-trained
personnel has taxed our Portland sehool to the limit.
Radio and TV station exeentives will be happy

to know that TWO new Northwest Radio and TV Sehool
centers are now in operation to bnild an even greater
pool of trained, responsible men and women.

Placement Service
Film Training
Consulting Service

NORTHWEST RADIO and TV SCHOOL of PORTLAND

540 No. Michigan Ave.
Chicago, lllinois

1440 No. Highland Ave.
Hollywood, California

1221 N.W. 21st St.
Portland, Oregon
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NATIONAL BROADCASTING CO.—(Continued)

NBC NETWORK RATES
(Revised to February, 1955)

(Consult Network for Discounts, Specifications, ete.)

Gross Rates follow (applicable to 6-11 p.m. Mon.-Fri;

5-11 p.m.

Sat. & Sun.). Three-fourth gross rates apply to 5-6 p.m. Mon.-
Fri. and 1-5 p.m. Sat. & Sun. One-half gross rates apply to all

other times.

52 BASIC INTERCONNECTED STATIONS
(Available only as a group)

Station Hour 30 Min.
WSB-TV, Atlanta, Ga. ........ $ 1050.00 $ 630.00
WBAL-TV, Baltimore, Md. .. 1450.00 880.00
WABT, Birmingham, Ala. .... 750.00 . 450.00
WBZ-TV, Boston, Mass. ...... 2200.00 1320.00
WGR-TV, Buffalo, N.Y. 1100.00 660.00
WNBQ. Chicago, Ill. . 3300.00 1980.00
WLW-T, Cincinnati, O. ...... 1200.00 720.00
WNBK, Clevcland, O. ........ 2000.00 1200.00
WLW-C, Columbus, O. “150 900.00 540.00
WFAA-TV, Dallas, Tex. % %
WBAP-TV, Fort Worth, Tex. 11150 100-00° 900.00
WOC-TV, Davenport, Ia. ..... 800.00 480.00
WLW-D, Dayton, O. ......... 850.00 510.00
KOA-TV, Denver, Colo. ...... 650.00 390.00
WWJ-TV, Detroit, Mich. ..... 2100.00 1260.00
WOOD-TV, Grand Rapids,

Mich., ....... ... .0, 800.00 480.00
KPRC-TV, Houston, Tex. 1050.00 630.00
WSAZ-TV, Huntington, W. Va 775.00 465.00
WJAC-TV, Johnstown., Pa. . 825.00 495.00
WDAF-TV Kansas Clty, Mo 1200.00 720.00
WGAL-TV, Lancaster, Pa. .... 900.00 540.00
WJIM-TV, Lansing, Mich. .... 700.00 420.00
KRCA, Los Angeles, Cal. ..... 3200.00 1920.00
WAVE-TV, Louisville, Ky. .... 950.00 570.00
WMCT, Memphis, Tenn. ..... 900.00 540.00
WTMJ-TV, Milwaukee, Wis. .. 1500.00 900.00
KSTP-TV, Minneapolis-St. Paul, 1250.00 750.00
WSM-TV, Nashville, Tenn. ... 650.00 390.00
WNHC-TV, New Haven, Conn. 1100.00 660.00
WDSU-TV, New Orleans, La... 800.00 480.00
WRCA-TV, New York, N.Y. .. 6200.00 3720.00
WVEC-TV, Norfolk, Va. ...... 325.00 195.00
WKY-TV, Oklahoma City, 775.00 465.00
WOW-TV, Omaha, Neb. ...... 800.00 480.00
WPTZ, Philadelphia, Pa. ..... 2600.00 1560.00
KPTV, Portland, Ore. ........ 600.00 360.00
WJAR-TV, Providence, R.I. ... 1150.00 690.00
WTVR, Richmond, Va. ....... 800.00 480.00
WHAM-TV, Rochester, N.Y. .. 800.00 480.00
KTVT, Salt Lake City, Utah .. 550.00 330.00
WOAI-TV, San Antonio, TeX... 675.00 405.00
KFSD-TV, San Diego, Cal. .... 700.00 420.00
KRON-TV, San Francisco, Cal. 1700.00 1020.00
WRGB, Schenectady, NY. ... 1200.00 720.00
KOMO-TV, Seattle, Wash. ... 1000.00 600.00
KSD-TV, St. Louis, Mo. ...... 1500.00 900.00
WSYR-TV, Syracuse, N.Y. .... 800.00 480.00
KVOO-TV, Tulsa, Okla. ...... 650.00 390.00
WKTV, Utica, NY. ........... 475.00 285.00
WRC-TV, Washington, D.C. .. 1450.00 870.00
WBRE-TV, Wilkes-Barre, Pa... 475.00 285.00
WFMJ-TV, Youngstown, O. .. 400.00 240.00

Total for 52 Basic Inter-
connected Stations ........ $61,400.00 $36,840.00

106 INTERCONNECTED STATIONS
(Individually Availlable)

KOB-TV, Albuquergue, N.M...$ 325.00 $ 195.00
KALB-TV, Alexandria, La. ... 200.00 120.00

WFBG-TV, Altoona, Pa. 500.00 300.00
KGNC-TV, Amarillo, Tex. .. 300.00 180.00
WJIBF-TV, Augusta, Ga. ...... 250.00 150.00
KTBC-TV, Austln, Tex. 300.00 180.00
KERO-TV, Bakersfield, Cal. .. 300.00 180.00
WABI-TV, Bangor, Me. ....... 250.00 150.00
WAFB-TV, Baton Rouge, La... 250.00 150.00
WLEV-TV, Bethlehem, Pa. .... 200.00 120.00
WNBF-TV, Blnghamton, N.Y. 600.00 360.00
WTTV, Bloomington Ind. .... 1000.00 600.00
WMVT Burllngton-‘v[ontpeller,
.......................... 250.00 150.00
WCIA Champaign-Urbana, Ill. 500.00 300.00
WUSN-TV, Charleston, S.C. .. 300.00 180.00
WBTYV, Charlotte, N.C. ....... 1000.00 600.00
WAYS-TV, Charlotte, N.C. .... 150.00 90.00
WDEF-TV, Chattanooga, Tenn. 350.00 210.00
KHSL-TV, Chico, Calif. ...... 200.00 120.00
K]gDO-TV, Colorado
prings, Colo. .......... 100 & *
KCSJ-TV, Pueblo, Colo. {100 150.00 20°00
KOMU-TV, Columbia, Mo. ... 200.00 120.00
WIS-TV, Columbia, S.C. ...... 350.00 210.00
WDAK- TV Columbus, Ga. 200.00 120.00
WHO-TV, Des Moines, Ia. .. 550.00 330.00
KDAL-TV, Duluth, Minn. .... 275.00 165.00
WTVD, Durham, N.C. ........ 325.00 195.00
WEAU-TV, Eau Claire, Wis. .. 150.00 90.00
WSJV-TV, Elkhart, Ind. 250.00 150.00
WTVE, Elmlra, NY. ....... . 150.00 90.00
KTSM-TV, El Paso, Tex. . .. 350.00 210.00
WICU, Erie, Pa. ........... .. 600.00 360.00
KVAL-TV, Eugene, Ore. ...... 175.00 105.00
WFIE-TV, Evansville, Ind. .... 200.00 120.00
WJPB-TV, Fairmont, W.Va. .. 100.00 60.00
WDAY-TV, Fargo, N.D. 180.00
WBTW, Florence, Ala. . 120.00
KQTV, Fort Dodge, Ia. .. 60.00
WGBS-TV, Ft. Lauderdale 4 150.00
WKJG-TV, Fort Wayne, Ind. 400.00 240.00
KMJ-TV, Fresno, Calif. ...... 400.00 240.00
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15 Min.
$ 420.00
580.00
300.00
880.00
440.00
1320.00
480.00
800.00
360.00

600.00*

320.00
340.00
260.00
840.00

320.00
420.00
310.00
330.00
480.00
360.00
280.00
1280.00
380.00
360.00
600.00
500.00
260.00
440.00
320.00
2480.00
130.00
310.00

160.00
$24,560.00

Station

WNCT, Greenville, N.C. ......
WFBC-TV, Greenville, S.C. .
WSVA-TV, Harrisonburg, Va...
WISH-TV, Indianapolis, Ind...
WLBT, Jackson, Miss. ........
WJHP-TV, Jacksonville, Fla...
WKZO-TV, Kalamazoo, Mich..
WKNY-TV, Kingston-

Poughkeepsie, N.Y. .........
WATE-TV, Knoxville, Tenn.
WKBT, La Crosse, Wis. ......
KPLC-TV, Lake Charles, La...
KLAS-TV, Las Vegas, Nev. .
WLOK-TV, Lima, O. ........
KARK-TV, Little Rock, Ark.
KCBD-TV, Lubbock, Tex. ...
WNEX-TV, Macon, Ga. ......
WMTV, Madison, Wis. ......
WMBV-TV, Marinette-

Green Bay, Wis. ...........
KBES-TV, Medford, Ore. ....
WTOK-TV, Meridian, Miss. ...
WTVJ, Miami, Fla. ...........
WALA-TV, Mobile, Ala. ......
KNOE-TV, Monroe, La. ......
WSFA-TV, Montgomery, Ala...
WLBC-TV, Muncie, Ind.
WDBO-TV, Orlando, Fla.
WJINO-TV, Palm Beach Fla. .
WTAP-TV, Parkersburg WVa.
WEEK-TV, Peoria, IIl. .......
KVAR-TV, Pnoenix-Mesa, Ariz.
KOAM-TV, Pittsburg, Kan.-

Joplin, Mo. .................
KDKA-TV, Pittsburgh, Pa. .
WENS. Pittsburgh, Pa. .......
WCSH-TV, Portland, Me. .....
WGEM-TV, Quiney, 0. .....
WEEU-TV, Reading, Pa. .....
WSLS-TV, Roanoke, Va. .....
KROC-TV, Rochester, Minn. ..
WTVO, Rockford, Ill. ..... .
KCCC-TV, Sacramento, Cal. ..
WNEM-TV, Saginaw-Bay City,

Mich., ..........oiiiieiiaa,
KEY-T, Santa Barbara, Cal. ..
KSLA, Shreveport, La, ........
KTIV, Sioux Clty, Ia. ........
KELO-TV, Sioux Falls, S.D....
KHQ-TV, Spokare, Wash. ....
WICS. Springfield, Ill. ........
WWT.P, Springfield, Mass. .....
KYTV, Springfield, Mo. ......
KTVU, Stockton, Callf. .......
WSUN-TV, St. Petersburg, Fla.
KCEN-TV, Temple-Waco, Tex.
WSPD-TV, Toledo, O. ........
WPBN-TV, Traverse City, Mich.
KVOA-TV, Tucson, Ariz. ......
KWWL-TV, Waterloo-Cedar

Rapids, Ia. ..............
WSAU-TV, Wausau, Wis. ......
WTRF-TV, Wheellng, W.Va. ..
KEDD, Wichlta, Kan. .........
KFDX-TV, Wichita Falls, Tex.
WDEL-TV, Wilmington, Del..
WMFD-TV, Wilmington, N.C..
WSJS-TV, Winston Salem, N.C.
KIMA-TV, Yakima, Wash. ....
WHIZ-TV. Zanesville, O. .....

Hour

200.00
400.00
200.00
1200.00
275.00
200.00
1000.00

100.00
300.00
180.00
160.00
150.00
150.00
300.00
300.00
150.00
200.00

300.00
150.00
200.00
£50.00
400.00
250.00
250.00
200.00
200.00
250.00
150.00
375.00
550.00

200.00
1850.00
500.00
300.00
200.00
150.00
€00.00
200.00
250.00
400.00

425.00
350.00
250.00
275.00
250.00
400.00
150.00
300.00
200.00
200.00
250.00
250.00
800.00
100.00
210.00

375.00
150.00
400.00
350.00
300.00
575.00
200.00
500.00
150.00
100.00

30 Min.

120.00
240.00
120.00
720.00
165.00
120.00
600.00

60.00
180.00
108.00

15 Min.
80.00

*1f both stations carry programs simultaneously the combina-
tion rate is applicable as shown. If only one station is available
the individual station rate will be applicable.

33 NON-INTERCONNECTED STATIONS
(Individually Available)

KRBC-TV, Abilene, Kan. .....
WALB-TV, Albany, Ga. ......
KTVA, Anchorage, Alaska
WISE-TV, Asheville, N.C, .
KBMT, Beaumont, Tex.
KOOK-TV, Blllings, Mont. .
KFYR-TV, Blsmarck, N.D. ....
KIDO-TV, Boise, Ida. .........
KXLF-TV, Butte, Mont. ......
KFBC-TV, Cheyenne, Wyo. ..
KVDO-TV, Corpus Christi, Tex.
WMSL-TV, Decatur, Ill. ......
KIEM-TV, Eureka. Calif. ....
KFSA-TV, Fort Smith, Ark. ...
KFXJ-TV, Grand Junction,
Colo. ...t
KCKT-TV, Great Bend, Kan...
KONA-TV, Honolulu ........ .
KID-TV, Idaho Falls, Ida. ...
WJHL-TV, Johnson City, Tenn.
WFAM-TV, Lafayette, Ind. ....
KI\PI/{ID -TV, Midland-Odessa,

1 N
KCJB-TV, Mlnot, ND. .......
KMBY-TV & KSBW-TV,

Monterey-Sallnas, Cal. ......
WJDM, Panama Clty, Fla. ...
KZTV, Reno, Nev. ...........
KSWS-TV, Roswell, NM. .....
KTXL-TV, San Angelo, Tex. ...
WAPA-TV, San Juan, P.R. ....
WTOC-TV, Savannah, Ga. ....
KCMC-TV, Texarkana Tex. ...
KLTV, Tyler, Tex. ....
KRGV-TV, Weslaco, Tex. .
KIVA-TV, Yuma, Ariz. ...,
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110.00
175.00
100.00
150.00
150.00
150.00
150.00
175.00
100.00
150.00
150.00
100.00
150.00
120.00

150.00
125.00
300.00
150.00
250.00
200.00

150.00
150.00

200.00
150.00
150.00
100.00
200.00
200.00
200.00
200.00
175.00
200.00
150.00

$

66.00

120.00
105.00
120.00

90.00
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MAJOR REGIONAL NETWORKS and GROUP-OWNED STATIONS
With Executives and Other Data

(For other multiple ownerships, see page 61)

ABC WESTERN TV NETWORK—ABC Television Center, Holly-
wood 27, Cal. Telephone: Normandy 3-3311. Executives: Earl J.
Hudson. ABC western div. v.p.; Kenneth B. Craig, coordlnator,
western div. TV programming; Richard Drummy, regional sales
mgr.; Louis F. Sanman, production coordinator; Courtney Mc-
Leod, traffic mgr.; Stanton Kramer, publicity & promotion;
Norman Sloane. sales service. Pacific Coast reglonal network
combnrises KFMB-TV, San Diego; KABC-TV, Los Angeles; KEYT,
Santa Barbara: KVEC-TV, San Luis Obispo: KBAK-TV, Bakers-
field: KJEO-TV, Fresno; KGO-TV. San Franclsco; KCCC-TV,
Sacramento; KHSL-TV. Chico; KIEM-TV, Eurerka: KBES-TV.
Medford, Ore.: KVAL-TV, Eugene, Ore.. KOIN-TV, Portland,
Ore.; KIMA-TV, Yakima. Wash.: KING-TV, Seattle: KREM-TV,
Spokane—16 stations offered at separate rate. Mountain re-
cional network comprises KUTV, Salt Lake Clty; KBTV, Denver.
KOOL-TV. Phoenix; KVOA-TV, Tucson: KROD-TV. El Paso—5
statlons offered at separate rate. ABC western TV network
(serviced by vldeo recordings): KLAS-TV. Las Vegas. Nev.;
KKTV. Colorado Springs., Colo.; KSWS-TV. Roswell, N. M.
KOAT-TV, Aibuquerque. N. M.; KIDO-TV. Boise, Ida.: KFBC-
TV. Cheyenne, Wyo.: KID-TV. Idaho Falls, Ida., KXLF-TV,
Butte, Mont.; KOOK-TV, Biliings, Mont.

CBS-TV PACIFIC NETWORK—1313 No. Vine St., Los Angeles 28,
Cal. Telephone: Hollywood 9-1212. James Aubrey, gen. mgr.
Basic Caiifornia Group: KNXT, Los Angeles; KPIX, San Fran-
cisco;, KFMB-TV., San Diego. Basic Pacific Coast Group: KNXT,
Los Angeics: KPIX, San Franclsco: KFMB-TV, San Diego;
KTNT-TV, Tacoma-Seattle; KOIN-TV, Portland, Ore. Optlonal
Group (interconnected): KERO-TV, Bakersfield. Cal.:. KHSL-TV,
Chico, Cal.; KKTV, Colorado Springs, Colo.; KLZ-TV. Denver:
KROD-TV, El Paso. Tex.: KMJ-TV. Fresno, Cal.; KBES-TV,
Medford, Ore.. KMBY-TV & KSBW-TV, Monterey-Salinas, Cal.:
KPHO-TV. Phoenix; KSL-TV, Salt Lake Cltyv: KW®YT, Santa
Barbara, Cal.; KXLY-TV, Spokane, Wash.; KOPO-TV, Tucson,
Arlz.; KIMA-TV. Yakima, Wash. Optional Group (non-inter-
connected) : KGGM-TV, Alhuquerque, N. M.; KOOK-TV, Billings,
Mont.; KBOI, Bolse, Ida.; KOPR-TV, Butte, Mont. (off air Aug.
23); KFBC-TV. Chevenne, Wvo ;: KIEM-TV. Eureka, Ca'.: KFRB-
TV, Great Falis, Mont.; KID-TV. Idaho Falls. Ida.: KUAS-TV,
Las Vegas, Nev.; KWIK-TV, Pocatello, Ida. (CP); KZTV, Reno,
Nev.

CROSLEY BROADCASTING CORP.—140 W. Ninth St., Cincinnati
2. O. Telephone: Cherry 1822. Executlves: James D. Shouse,
chairman of board; Robert E. Dunvllle, pres.; Harry Mason
Smith. sales v.p.; John T. Murphy, TV v.p.; George Henderson,
gen. TV sales mgr.; Carlos A. Franco, gen. radio sales mer.;
Wm. McCluskey, sales service mgr.; J. E. Allen, promotion direc-
tor; R. K. Jones, client service dept. Croslev TV Group (sold
as group) comprlses WLWT, Clncinnati; WLWC. Columbus;
VYLW]t)l' Dayton: WLWA, Atlanta. Also operates WLW{(AM), Cin-
cinnati.

GENERAL TELERADIO INC. (Subsidiary of Gevneral Tirc & Rub-
ber Co.)—1440 Broadway, New York City. Telephone: Longacre
4-8000. Executives: Thomas F. O'Neil, pres. & chairman of
exec. committee: J. Glenn Taylor, v.p., director & member of
exec. committee; John B. Poor, director & member of exec.

committee; Frank W. Knowlton, General Tire, secy., director
& member of exec. committee; Gordon Gray. Robert A. Schmid,
Earl Johnson, vice presidents; George W. Steffy, v.p. (Yankee
div.); Willet H. Brown, v.p. (pres., Don Lee div.); James E.
Wallen, treas. Operates Mutual Broadcasting System, Don Lee
Network, Yankee Network, General Teleradio film syndicate.
Owns WNAC-TV, Boston (WNAC); KHJ-TV. Los Anreles (KHJ);
WOR-TV, New York (WOR): leasehold on WHBQ-TV. Memphis
(WHBQ); and 55% of WGTH-TV, Hartford (WGTH), with
Gannett Newspapers (45%).

GOLD NUGGET NETWORK—KOA-TV, Denver, Colo. Telenhone:
Main 3-6211. Wm. F. McCrystall, network sales mgr. Special
hookup comprising KOA-TV, Denver; KSCJ-TV, Pueblo, Colo.;
KRDO-TV, Colorado Springs, Colo.

MEREDITH GROUP—Operated bv subsidiary of Meredith Pub-
lishlng Co. Owns WHEN-TV. Svracusz, N.Y. (WHEN); WOW-
TV, Omaha, Neb. (WOW); KPHO-TV, Phoenix, Ariz. (KPHO-
TV), KCMO-TV, Kansas City (KCMQ). Not operated as group,
but directed by Payson Hall, director of radlo & TV, Meredith
Publishing Co., Des Moines, Ia.; telephone, 8-8511.

SKYLINE TV GROUP—Stations owned in whole or part by Time
Inc., namelv: KLZ-TV, Denver; KOB-TV, Aibhuquerque;,; KTVT.
Salt Lake City. As of Jan. 1, 1955 group discount (programs
only) is 3% from earned rate when ? stations are bought. 6%
when 3 are bouceht. Special national sales revresentive: J. 1.
Meyerson, 3432 RCA Bldg.,, New York City; Plaza 7-1298.

STORER BROADCASTING C0.—1177 Kane Concourse, Miami
Beach 41, Fla. Telephone: Union 6-0211. Executives: George B.
Storer. pres.; J. Harold Ryan. senior v.p.: Lee B. Wailes, exec.
v.p.; Herry A. Steensen. treas.; Keith Kiggins, exec. asst. to
pres.; George B. Storer Jr., v.p., planning & finance: John E.
McCoy, secy.; Bertha C. Prestler, asst. secy.; Stanton P. Kessler,
southern district v.p.; Glenn G. Boundy. director of enzineer-
ing; Ewald Kockritz, natlonal program director; Clvde C. Mc-
Clymonds, mgr. of special services. National sales office: Storer
House. 118 E. 57th St., New York City, Eldorado 5-7690; Glenn
W. Harker, mgr. & Arthur C. Schofield, sales promotion & adv.
mgr. Mldwest sales office: 220 No. Michigan Ave.. Chicago, Ill.,
Franklin 2-6498; Robert C. Wood, sales mgr. Northern district:
Hawley Blde.. Wheeling. W. Va.. te'ephone &222: Wllj=m E.
Rine, vn. TV statlons (AMs in parentheses): WSPD-TV, Toledo
(WSPD): WJBK-TV, Detroit (WJBK); WXEL, Cieveland (WJW);
WAGA-TV, Atianta (WAGA): WBRC-TV. Birmingham (WBRC).
KPTV, Portland, Ore.: WGBS-TV, Miami (WGBS). Other AM
station: WWVA, Wheeling, W. Va.

WESTINGHOUSE BROADCASTING CO. INC.—1625 K St. NW..
Washington 6, D. C. Telephone: Sterllng 3-0903. Executives:
Chris J. Witting, pres. (40 Wall St., New York: Whitehall 3-
4321); Joseph E. Baudino, exec. v.p.; Ralph N. Harmon, engl-
neering v.p.: Eidon Campbell. national sales megr.; Davld E.
Partridge, adv. & sales promotlon mgr.; Richard M. Pack, na-
tional program mgr.; I. C. Rubv, auditor; J. O. Schertler. in-
dustrial relations mgr.: John W. Steen, attorney. Owns &
operates TV stations WBZ-TV. Boston: WPTZ., Philadeinhia;
KPIX, San Francisco; KDKA-TV, Pittsburgh (formerly WDTV).

Armed Forces TV Stations

Theatre & Closed-Cirenit TV

Producers, Syndicators, Trade Groups, Ete.

Continental U. S.

CIIINA LAKE NAVAL ORDNANCE TEST STATION, INYOKERN,
CAL.—T7-channel booster, relaying signals from all Los Angeles
stations. Equipment, composlte. Began operation 1933.

LORING AIR FORCE BASE, LIMESTONE, ME. (Ch. 8)—42nd Air
Defense Group. Armed Forces TV Service (Lt. Col. Mel Wil-
llamson, commanding officer). Office of Armed Forces Informa-
tion & Educatlon, Dept. of Defense. Lt. C. R. Hughes, officer
in charge. 10 watts transmitter power, 17 watts ERP. Equlp-
ment: RCA. Began operation Dec. 24, 1953.

WIITE SANDS PROVING GROUNDS, N. M. (Ch. 449)—U.S. Army.
Rebroadcasts programs from KROD-TV, El Paso. 8 watts trans-
mltte{1 power. Equipment: composite. Began operation July
1, 195

Overseas

KEFLAVIK AIRPORT, ICELAND (Ch. 8)—Iceland Air Defense
f‘gorce. Armed Forces TV Service. Due to begin operation in
55.

LAJES FIELD, AZORES (CSL-TV, Ch. 8)—Hq. Atlantic Div..
Milltary Air Transport Service. Operated by Armed Forces TV
Service (Lt. Col. Mel Williamson, commanding officer), Office of
Armed Forces Information & Education, Dept. of Defense.
Capt. L. N. Moore, officer in charge. 50 watts transmitter power.
Equlpment: Dage, Gates. Began operation Oct. 17, 1954.

SIDI SLIMANE, FRENCH MOROCCO (Ch. 8)—Hgq., U.S. Air Force
in Europe. Armed Forces TV Service. 10 watts transmitter
E)gs\zer. 17 watts ERP. Equipment: RCA. Began operation Dec.

WHEELUS FIELD, TRIPOLI, LIBYA (Ch, 8)—Hq., U.S. Air Force
in Europe. Armed Forces TV Service. Capt. R. E. Heet, officer
in charge, 10 watts transmitter power, 17 watts ERP. Equip-
ment: RCA. Began operation Dec. 1954.

Spring 1955 Edition

BOX OFFICE TELEVISION INC. (BOTV)—30 E. 60th St., New
York 22, N.Y. Plaza 1-2541. Milton N. Mound, chairman; Wm.
P. Rosensohn, pres. Vice presidents: Sid Caesar, Abrams
Chasins, Ivan Veit, Robert M. Rosencrans, Edgar A. Rosenberg.

BUSINESS TELEVISION INC. (Subsidiary of Wells Television Inc.)
—52 Vanderbilt Ave., New York 17, N.Y. Murray Hill 5-8760.
Jay Wells, v.p.

BUSINESS TELEVISION INC.—501 Madison Ave., New York 22,
N.Y. Eldorado 5-6750. Irvin Paul Sulds, pres.; Melvin Alpern,
intercity sales megr.

DOR TIIEATER TELEVISION—15 W. 44th St., New York 36, N.Y.
Edmund Dorfman, pres.

DUMONT TELEVISION NETWORK, Closed Circuit Dept.—515
Madison Ave., New York 22, N.Y. Murray Hill 8-2600. M. A.
Mayers, gen. megr., closed circuit operations.

MEDICAL COMMUNICATIONS INC, (affiliated with Peul Klemt-
ner & Co.)—21 Central Ave., Newark, N. Market 4-9191.
Thomas H. Jones, v.p., sales. Closed-circult TV service in
medical and pharmaceutical fields.

NATIONAL BROADCASTING CO., Telesales Dept.—RCA Bldg.,
New York 20, N. Y. Clrcle 7-8300. Erik Hazelhoff, mgr.

NATIONAL EXHIBITORS THEATRE TELEVISION COMMITTEE
(NETTC)—1501 Broadway, New York 18, N.Y. Chickering 4-1200.
Cafritz Bldg., Washington 6. D.C. Sterling 3-5880. S. H. Fabian,
Fabian Theatres, chairman; Mitchell Wolfson, WTVJ & Wometco
Theatres, Miami, v.p.: Robert O'Brien, United Paramount The-
atres, secv.; Fred J. Schwartz, Century Circuit. treas.. Philip F.
Harling, Fabian Theatres, asst. secy.-treas. Trade group.

TELE-SESSIONS INC.—575 Madison Ave., New York 22, N.Y.
Murray Hill 8-3220. Nathan L. Halpern, pres.; Robert L. Craw-~
ford, sales; Fanshawe Lindsiey, gen. sales mgr.

THEATRE NETWORK TELEVISION INC. (TNT)—575 Madison
Ave., New York 22, Murray Hill 8-3220. Nathan L. Halpern, pres.
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CANADIAN BROADCASTING CORPORATION
Television Neiwork

Executive Offices: Victorla Bldg., 140 Wellington St., Ottawa, Ont.
Telephone 2-2581.

Business Offices and Studios: 354 Jarvls St., Toronto, Ont, Tele-
phone: Walnut 3-5481 (TV studios also in Montreal, Ottawa,
Vancouver).

Other Affiliations: CBC operates TV stations CBLT, Toronto;
CBFT & CBMT, Montreal; CBOT, Ottawa; CBUT, Vancouver;
CBWT, Winnipeg; with privately owned affiliates in Sydney,
N. 8.; St. John & Moncton, N. B.: Rimouskl & Quebec, P. Q.;
Kingston, Hamilton, London, Kitchener, Windsor, Sudbury, Port
Arthur & Sault Ste. Marie, Ont.; Saskatoon & Regina, Sask.;
Edmonton & Calgary, Alta., plus two English-language radio
networks and one French-language radio network, consistlng of
21 CBC-owned AM stations, 5 CBC-owned FM stations and 95
privately-owned aflillates: also operates shortwave Internatlonal
service in 17 languages on behalf of the Canadian Govt.

BOARD OF GOVERNORS: A Davldson Dunton, Ottawa, chalrman;
Rene Morin, Montreal, vice chalrman; Gordon A. Winter, St.
John's, Nfld.; Prof. J. A. Corry, Klngston, Ont.; Dean Adrlen
Pouliot, Quebec; W. H. Philllps, Ottawa; F. J. Crawford, Toronto;
G. Douglas Steel, Charlottetown, P. E. 1.; R. J. Fry, Winnlpeg;
K. G. Montgomery, Edmonton, Alta.; R. K. Gervin, Vancouver,
B. C.

CBC EXECUTIVES

J. A, Ouimet, general manager (Ottawa).

E. L. Bushnell, asst. gen. mgr. (Ottawa).

R. P. Landry, controller of administration.

Harry Bramah, treasurer (Ottawa).

Charles Jennlngs, director of programs (Ottawa).

Marcel Ouimet, asst. director of programs (Ottawa).

J. M. Beaudet, director of program planning & production
(Ottawa).

Stuart Griffiths, special TV programs development officer.

J. P. Gl!lmore, coordinator of TV (Ottawa).

H. G. Walker, director of network coordination (Ottawa).

R. C. Fraser, director, press & information services (Ottawa).

George Young, director of station relations & mgr., broadcast reg-
ulations (Ottawa).

M. Carter, director of personnel & administrative services
(Ottawa).

N. M. Morrison, director of audience research bureau (Ottawa).

Geofirey Waddington, director of music (Toronto).

W. G. Rlchardson, director of engineering (Ottawa).

J. E. Hayes, chief engineer (Montreal).

D. G. McKlnstry, chief architect (Montreal).

W. H. Hogg, chief news editor (Toronto).

A. E. Powley, supervisor of special events (Toronto).

F. W. Peers, supervisor of talks & public affairs (Toronto).

R. 8. Lambert, supervisor, school broadcasts dept. (Toronto).

W. J. Dunlop, supervisor, international exchange & institutional
broadcasts (Toronto).

A, K. Morrow, supervisor of farm & fisheries broadcasts (Ottawa).

Andrew Allan, supervisor of radio drama (Toronto).

Hugh Kemp. script supervisor.

W. E. Powell, commercial manager (Toronto).

O. C. Wlison, manager, national TV film department (Toronto).

W. H. Brodle, supervisor of broadcast language (Toronto).

CBC REGIONAL OFFICERS

NEWFOUNDLAND REGION: T. A. Bldg., St. John’s—W. F. Galgay,
director (for the Province of Newfoundland); E. D. Witherstone,
area engineer.

MARITIME REGION: Unlted Services Bldg., 100 Sackville St., Hall-
fax—W. E. S. Brlggs, director (for the Maritime Provinces); H. M.
Smith, regional engineer; S. R. Kennedy, regional program direc~
tor; L. D. Brown, regional press and information representative.

CBHT, Halifax: G. F. Brickenden, director of TV, J. Simonsen,
technical director.

PRAIRIE REGION: 541 Portage Avenue, Winnlpeg, Manitoba—J. R.
Flnlay, director (for the Pralrie Provinces); D. E. Cameron,
program director; R. D. Cahoon, regional engineer; J. S. Brick~
enden, press & information representative; R. L. Horley, sales
representative.

CBWT, Winnipeg: W. Carpentier, director of TV, H. C. Heywood,
technical director; G. Atkinson, program director.

BRITISH COLUMBIA REGION: 701 Hornby St., Vancouver, B. C.—
K. P. Caple, director (for the Province of Brltish Columbla);
J. D. Nixon, program d.rector; P. McDonald, director of TV,
Vancouver; F. B. C. Hilton, regional engineer; R. Jessup, press
& information representative; H. W, Paulson, sales representa-
tive.

CBUT, Vancouver: P. McDonald. director; M. L. Munroe, program
director: R. Whlteside, fechnical director.

QUEBEC REGION: 1425 Dorchester St., Montreal—A. Seguin, direc-
tor (for the Province of Quebec); G. Lamarche, program director;
H. Audet, regional engineer; A. Ouimet, director of TV, Mon-
treal; J. St. Georges, director of sound broadcasting; R. Elle,
supervisor of press & information (French); M. Goudrault, super-
visor of station relations; M. Vallquette, commercial manager.

CBC-TV Stations, Quebec Region: F. Guerard, program director,
CBFT, Montreal; C. Frenette, technical director, CBFT; F. Cole~
man, program director, CBMT, Montreal; C. Frenette, technical
director, CBMT.

ONTARIO REGION: 354 Jarvls St., Toronto—Ira Dllworth, director;
H. J. Boyle, program director; H, R. Hilllard, regional engineer;
R. S. Bryden, supervisor of press and information; W. C. Ander-
son, supervisor of program clearance; F. Mutrle, director of TV,
Toronto; J. M. Kannawin, acting director of radio, Toronto.

CBC-TV Stations, Ontario Region: C. P. Wright, manager, CBOT,
Ottawa; Bruce McPherson, program director, CBOT; M. Gi:bert,
chief operator, CBOT; R. W. McGall, program directior, CBLT,
Toronto; R. Horton, technical director, CBLT.

CBC AT UNITED NATIONS: V. M. Tovell, CBC representative; P.
Stursberg, correspondent; Miss M. Flelder, production assistant.

EUROPEAN OFFICES: 200 Oxford St., London, W.1, England—
B. Trotter, European representative; M. Halton, correspondent,
London, D. Lachance, correspondent, Paris.

CBC INTERNATIONAL SERVICE, Radlo Canada Bullding, Mon-
treal, P.Q.: C. R. Delafield, director; J. M, Laporte, supervisor,
engineering service, H. Shane, press & information.

Owned Radio Affiliates

CBN, St. John’s, Nfld.; CBG, Gander, Nfld.; CBT, Grand Falla,
Nfld.: CBY. Corner Brook, Nfld.; CBI, Sydney, N.3.;, CBH, Hail-
fax, N.S.; CBA, Sackville, N.S.;: CBAF, Moncton, N.B.; CBM, Mon-~
treal, Que.; CBO, Ottawa, Ont.; CBL, Toronto, Ont.;, CJBC,
Toronto, Ont.; CBE, Wlndsor, Ont.; CBW, Winnlpeg, Man.; CBE,,
Watrous, Sask.; CEX, Eomonton, Alta.; C8U, Vauzouver, B.C.;
CFPR, Prince Rupert, B.C.; CBJ, Chicoutlmi, Que.; CBV, Quebec,
Que; CBF, Montreal, Que.

CBC TELEVISION NETWORK

CBLT-Toronto (Ch. 9) CBOT-Ottawa (Ch. 4) CBFT-Montreal (Ch. 2)
345 Jarvls St. Chateau Laurier Radlo-Canada Bldg.
Toronto 5, Ont. Ottawa, Ont. Montreal 25, Que.

Video: 26.5-kw ERP  Video: 15-kw ERP Vldeo: 15-kw ERP

Audlo: 13.25-kw ERP Audlo: 7.5-kw ERP Audlo: 7.5-kw ERP

CBMT-Montreal CBWT-Winnlpeg CBUT-Vancouver
(Ch. 6) (Ch. 4 (Ch. 2
Radlo-Canada Bldg. 541 Portage Ave. 701 Hornby St.

Montreal 25, Que, Winnlpeg, Manitoba Vancouver, B. C,
Video: 43.8-kw ERP Video: 56.2-kw ERP Video: 102-kw ERP
Audlo: 26.2-kw ERP Audlo: 33.7-kw ERP  Audio: 55.2-kw ERP

CBHT-Halifax (Ch. 3)
27 College St.,
Halifax, N. S. .
Video: 100-kw ERP
Audio: 50-kw ERP

NETWORK RATES—Rate Sheet No. 8, January 1, 1955
(Consult Network for Discounts, Specifications, Charges, etc.)

Class A rates (6-11 p.m. dally). Class B rates (5-6 p.m. Mon.-Fri.;
1-6 p.m. Sat. & Sun.; 11 p.m.-sign-off, daily) are 75% of Class
A rates. Class C rates (all other times) are 609% of Class A
rates. Rates for periods less than 1 hour: 809 for 45 min.; 60%
for 3¢ min.; 509 for 20 min.; 40% for 15 min.; 35% for 5 mil.

ATLANTIC REGION

TCBHT, Halifax, N.S. .......... $160.00 $ 96.00 3 64.00
*CJCB-TV, Sydney, N.S......... 209.00 120.00 80.00
¥CHSJ-TV, Saint John, N.B. .... 200.00 120.00 80.00
MID-EASTERN REGION
fCELT, Toronto, Ont. ........... 950.00 570.00 380.00
CKWS-TV, Kingston, Ont. .... d 114.00 76.00
fCBOT, Ottawa, Ont. .......... d 168.00 112.00
fCBMT, Montreal, P.Q. ........ d 300.00 200.00
CHCH-TV, Hamilton, Ont. .... 240.00 160.00
CKCO-TV, Kitchener, Ont. 180.00 120.00
CFPL-TV, London, Ont. ... 180.00 120.00
CKLW-TV, Windsor, Ont. 270.00 180.00
*CKSO-TV, Sudbury, Ont. . 102.00 68.00
*CFPA-TV, Port Arthur, Ont. .. 150.00 $0.00 60.00
PRAIRIE REGION
i*CBWT, Winnipeg, Man. ...... 280.00 168.00 112.00
*CKCK-TV, Reglna, Sask. ...... 200.00 120.00 80.00
*CFQC-TV, Saskatoon, Sask. ... 200.00 120.00 80.00
*CHCT-TV, Calgary, Alta. ...... 200.00 120.00 80.00
*CFRN-TV, Edmonton, Alta. ... 200.00 120.00 80.00
PACIFIC REGION
$#CBUT, Vancouver, B.C. ....... 300.00 180.00 120.00
QUEBEC REGION (French)
FCBFT, Montreal, P.Q. ......... 700.00 420.00 280.00
CFCM-TV, Quebec, P.Q. . . 200.00 120.00 80.00
*CJBR-TV, Rimouski, P.Q 160.00 96.00 64.00
$CBOT, Ottawa, Ont. ..... 280.00 168.00 112.00

* Non-Interconnected stations. t Owned & operated statious.
Note: Advertisers using these stations wlil receive rate protection
on current contracts at the old rate for 6 months, le., to and
including June 30, 1855. New business and addltional time pzriods
for present advertisers ordered to start on or after Jan. 1, 19535
will carry these increased rates.

*y ok
x

THIS YOU'VE GOT TO SEE!

TV's NEW FUN SHOW!

SEE PAGES 356-357
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NETWORKS. ..

English and French, make Canada

... ONE BIG RADIO MARKET

The three CBC Networks . . . Dominion, Trans-Canada and French . .
provide flexible, economical coverage and give the penetration and sales results
that make CBC nztwork radio a most attractive advertising buy.

Two cost-to-coast CBC networks . . . Trans-Canada and Dominion . . . serve
English-speaking Canadians, bringing listeners the best in musie, drama, com-
edy, sports, news, information and public service programs.

Spring 1955 Edition

The CBS French Network provides a separate program service designed
especially to meet the tastes and interests of French-speaking Canadians . . .
not only in the Province of Quebec but also to those in Northern Ontario and
the Prairies through the westward extension of the network to French lan-
guage stations across Canada.

In the development and production of Canadian Talent Programs ... French
and English . . . the CBC is glad to extend its fullest assistance to adver-
tising agencies and their clients.

CBC

Canadian Broadcasting Corporation

COMMERCIAL DIVISION
354 Jarvis St., Toronto 5

1425 Dorchester St. W., Montreal 25
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Categories of

Ownership of Television Stations of United States

Tabulation Includes Only Stations in Operation as of January 15, 1955; CP Holders Not Included.
(AM adjuncts, if any, in parentheses)

By Networks

ABC—Owns and operates WABC-TV, New York City (WABC);
WKBK, Chicago (WLS, 40%); WXYZ-TV, Detroit (WXYZ);
KABC-TV, Los Angeles (KABC); KGO-TV, San Francisco
(KGO).

CBS—Owns and operates WCBS-TV, New York City (WCBS);
WBBM-TV, Chicago (WBBM); KNXT, Los Angeles (KNX);
WCCO-TV, Minneapolis (WCCO), 47%; WTOP-TV, Washington
(WTOP), 45%; WOKY-TV, Milwaukee (call to be changed to
WXIX). Note: CBS sales cf interests in WCCO-TV & WCCO
and WTOP-TV & WTOP pend FCC approval. CBS purchase
of WSTV-TV, Steubenville, O. pends FCC approval. (See Sales
& Transfers of Television Stations, 1949-54, pp. 31-32).

DuMont—Owns and operates WABD, New York City and WTTG,
Washington, D. C.

NBC—Owns and operates WRCA-TV, New York City (WRCA);
WNBQ, Chicago (WMAQ); WNBK, Cleveland (WTAM); KRCA,
Los Angeles; WRC-TV, Washington (WRC). Note: NBC pur-
chase of WKNB-TV, New Britain-Hartford (WKNB) pends FCC
ap%rzoval. (See Sales & Transfer of Television Stations, 1949-54,
p. 32).

By Electronic Manufacturers®

Allen B. DuMont Laboratories Ine.—WABD, New York; WTTG,
Washington.

Crosley Broadcasting Corp. (Avco)—WLWT. Cincinnati (WLW);
WLWD, Dayton; WLWC, Columbus; WLWA, Atlanta.

Eitel-McCullough Inc.—KOVR, Stockton, Cal, 8.3%.

Empire Coil Co.—Storer Broadcasting Co purchased this firm
from Herbert Mayer along with WXEL, Cleveland & KPTV,
Portland, Ore. (Televicion Digest, Vol. 10:2, 44). For other
Storer holdings, see Multiple Ownerships.

General Electric Co—WRGB, Schenectady (WGY).

Harvey Radio Laboratories Ine.—WTAO-TV, Cambridge, Mass.
{WTAO).

Hoffman Radio Corp.—KOVR, Stockton, Cal.

P. R. Mallory Co. Inc.—WISH-TV, Indianapolis (WISH), 9.78%.

Olympic Radio & Televisiou Inec.—Interlocking interests (Fox,
Wells & Co.) own 9559 n~f KFSD-TV, San Diego, Cal.
(KFSD) and 26.74% of WWOR-TV, Worcester, Mass.

Sarkes Tarzian—WTTV, Bloomington, Ind. (WTTS).

Sparks-Withington Co.—WWTV, Cadillac, Mich.

Stromberg-Carlson Co.—WHAM-TV, Rochester (WHAM),

Westinghouse Broadcasting Co.—WBZ-TV, Boston (WBZ); WPTZ,
Philadelphia (KYW): KPIX, San Francisco; KDKA-TV, Pitts-
burgh (formerly WDTV). Westinghouse also owns radios
KDKA, Pittsburgh; WOWO, Ft. Wayne, Ind.; KEX, Portland.

*In addition, RCA owns NBC, which has 5 TV stations as listed
under Networks. CBS has as manufacturing divisions CBS-
Columbia (sets) and Hytron (tubes).

By Educational Institutions
Commercial and Non-Commercial Stations on The Air

Alabama Educational Television Commission—WEDM, Munford.
Non-commercial, in participation with University of Alabama,
University of Birmingham and Alabama Polytechnic Institute.
Also holds CP for WEDB, Birmingham (Ch. 10).

Bay Area Educational Television Assn.—KQ@QED, San Francisco, Cal.
Non-commercial, with U of California participating.

Greater Cincinnati Television Educational Foundation—WCET,
Cincinnati, O. Non-commercial.

Iowalstate College—WOI-TV, Ames-Des Moines, (WOI). Commer-
cial.

Metropolitan Pittsburgh Educational Television Station—WQED,
Pittsburgh, Pa. Non-commercial, with U of Pittsburgh par-
ticipating.

Michigan State College, Michigan State Board of Agriculture—
WKAR-TV, East Lansing (WKAR). Non-commercial.

Norbertine Fathers (St. Norbert College)—WBAY-TV, Green Bay,
Wis. (WBAY). Commercial.

St. Louis Educational Television Commission—KETC, St. Louis,
Mo. Non-commercial, with Washington U & St. Louis U co-
operating.
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University of Houston—KUHT, Houston, Tex. (KUHF-FM). Noun-
commercial.

University of Missouri—KOMU-TV, Columbia, Mo. Commercial.

University of Nebraska—KUON-TV. Lincoln, Neb. Note: being
operated by Byron J. Dunn as trustee pending appropriation
of funds by State Legislature. Non-commercial.

University of North Carolina—WUNC-TV, Chapel Hill (WUNC).
Non-commercial.

University of Southern California—KTHE, Los Angeles (KUSC-
FM). Non-commercial. Note: Began operation Aug. 3, 1953,
but quit air Sept. 10, 1954, reverting to CP status.

University of Washington—KCTS, Seattle, Wash. (KUOW-FM).
Non-Commercial.

University of Wisconsin—WHA-TV, Madison, (WHA).
mercial.

WGBH Educational Foundation—WGRBH-TV, Boston-Cambridge,
Mass. (WGBH-FM). Non-commercial, operated in cooperation
with Lowell Institute Cooperative Broadcasting Council.

Non-com-

Note: Tulsa University and Oklahoma A & M each owns 1.55%
of KVOO-TV. Tulsa. (Commercial). Butler University owns
38% of WISH-TV, Indianapolis (Commercial).

By Theatrical Interests

Albuquerque (N.M.) Exhibitors Inc.—KOAT-TV

American Broadcasting-United Paramount Theatres Inc. (See Own-
ership by Networks).

Gene Autry—KOPO-TV, Tucson, Ariz. (KOPO), 48%; KOOL-TV,
Phoenix, Ariz. (KOOL), 70%; also controls AM station KMPC,
Los Angeles.

Morris B. Ebin—KCRI-TV, Cedar Rapids, Ia. (KCRI), 11.2%.

Harry & Elmer Balaban-Irwin & H. W. Dubinsky—WTVO, Rock-
ford, Ill., 509,; WISC, Springfield, Ill., 34%.

R. Lewis Barton—KMPT, Oklahoma City, 11.26%.

Myron N. Blank—KCRI-TV, Cedar Rapids, Ia. (KCRI), 32%.

Citizens Theatre Co. & Malco Theatres—WEHT, Hendérson, Ky.

Gary L. Cohen—WBUF-TV, Buffalo, N.Y. (WBUF), 26%.

Ronald Colman—KEYT, Santa Barbara, 9.29%.

Conzcél’i]gigfted Amnsement Co. Ltd.—KGMB-TV, Honolulu (KGMB),
17%.

Bing Crosby—KMBY-TV, Monterey, Cal., 25% (sale pending).
Stanley H. Durwood—KEDD, Wichita, Kan.

Joseph H. Floyd-Edmund R. Rubin—KELO-TV, Sioux Falls, S.D.
(KELO). Interlocking ownership with WMIN-TV, St. Paul.

Roy Zimmer (6% of Hass Flynn Theatres)—KCKT, Great Bend,
Kan., 3.98%.

Henry S. Giffing—KWTV, Oklahomsa City (KROMA), 121%%.
Don George—KSLA, Shreveport, La.

Gran Theatre Interests—WREX-TV, Rockford, Ill., 32.57%:; WTVW,
Milwaukee, 41.7%. (Sale of WIVW to Hearst Corp. pending).

Grand-Carlton Corp.—WFIE, Evansville, Ind.
Bob Hope—KOA-TV, Denver (KOA), 39%.
Kallet Theatres—WKTV, Utica, N.Y, (WKAL).

Lathrop Co. (Midnight Sun Bestg. Co0.)—KFIA, Anchorage
(KENI); CP for KFIF, Fairbanks (KFAR); also operates Alaska
radios KABI, Ketchikan & KJNO, Juneau.

Mose Lebovitz-Joel W. Solomon — WDEF-TV, Chattanooga
(WDEF), 10.3%.

Martin Theatres of Georgia—WJBF, Augusta, Ga., 35%; WDAK-
TV, Columbus, Ga. (WDAK), 75%.

Paramount Pictures Corp.—KTLA, Los Angeles.

Walter Reade Jr.—WRTV, Asbury Park, N.J.

Ma.ry Plckford Rogers—WSJS-TV, Winston-Salem, N.C. (WSJS),
249%:; Charles (Buddy) Rogers, 15%.

Rowley-Brown Bestg. Co. (E. H. Rowley, Kenyon Brown)—KWFT-
TV, Wichita Falls, Tex. (KWFT), Mr. Brown also owns 30%
of KMBY-TV, Monterey, Cal., and has interests in radio
EBYC, Oklahoma City and KGLC, Miami, Okla.

Stanley Warner Corp. (Fabian)—WTRI, Schenectady, N. Y.
(WTRY), 50%.

James M, Stewart—KGUL-TV, Galveston, Tex., 9.16%.

Walter M. Thomas-Margaret E. Garland—WARD-TV, Johnstown,
Pa. (WARD).

Transcontinental Properties Inc. (Herbert Scheftel-Alfred G. Ber-
ger-Telenews)—WICS, Springfield, Ill., 347.

Turner-Farrar Assn.—WSIL-TV, Harrisburg, Il
Wometco Theatres (Mitchell Wolfson)—WTVJ, Miami.
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By Newspaper Interests §

(Interlocking ownership in whole or part)

Anderson (S.C.) Independent and Mail—WAIM-TV (WAIM).

Akron Beacon Journal—-WAKR-TV (WAKR), 457,. Same interests
(Knight newspapers) publish Chicago Daily News, Delroit
Free Press, Miami Herald, Charlotte (N.C.) Observer, and
own radio statlon WQAM, Miami, and 27.7% of WIND, Chi-
cago.

Albany, (Ga.) Herald—WALB-TV (WALB).

Amarilio Globe News—KGNC-TV (KGNC). Interloeking owner-
ship with Lubbock (Tex.) Avalanche Journal (KFYO).

Ashitabula (0.) Star-Beacon—WICA-TV (WICA).
publlsh Painesville Telegraph,
Geneva Free Press, all in Ohio.

Atlanta Journal & Constitution (Cox)—WSB-TV (WSB).
also Dayion News.

Baltimore News-Post—WBAL-TV (WBAL). Same interests (Hearst)
also own radlo station WISN, Mllwaukee, and WCAE, Pitts-
burgh. Purchase of WIVW, Milwaukee, pends FCC approval.

Baltimore Sun—WMAR-TV.

Birmingham News and Post-Herald—WABT & WAPI (AM).
ownership as Hunisville Times (WHBS-AM).

Buffalo News—WBEN-TV (WBEN).

Butler (1’a.) Eagle (Gerald & Vernon Wise) -WILK-TV, Wllkes-
Barre (WILK), 259%. See also DuBois Courier-Ezpress.

Butte Montana Standard (Fairmont Corp.)—KFBB-TV, Great
Falls, Mont. (KFBB). Fairmont Corp., owned by Anaconda
Copper Co., also publishes Billings Gazetie, Helena Independ-
ent-Record, Livingston Enterprise, Missoula Missoulian—all
in Montana.

Camden (Ark.) News—KCMC-TV, Texarkana, Tex. (KCMC)., As-
sociated wlth C, E. Palmer Newspapers, (Tezarkana Gazette
and Ncws).

Cedar Rapids Gazette —KCRG-TV (KCRG).

Champaign (I1l.) News-Gazette—Interlocking ownership with
WCIA, Champaign (WDWS) and radic WSOY, Decatur, Ill.

Charleston (S.C.) News & Conrier and Post—WUSN-TV (WUSN}),
407,

Same interests
Conneaut News Herald, and

See

Same

Cheyenne Wyoming Eagle and Wyoming State Tribnne (McCrack-
en)—KFBC-TV (KFBC), 47.66%. Same interests publish
Laramie Republican-Boomerang and Bulletin, Rawlins Times,
Rock Springs Rocket, Worland Northern Wyoming News; and
operate radio stations KRAL, Rawlins & KVRS, Rock Springs
—all In Wyoming.

Chlcago Tribune (McCormiek)—WGN-TV (WGN); see also
New York News.

Clnelnnat]l Post (Seripps-Howard)—WCPO-TV (WCPO). See also
Cleveland Press and Memphis Commercial Appeal.

Cinelnnatl Times-Star (Taft)—WKRC-TV (WKRC); WTVN.
Columbus (WHKC); and 209% of radlo WBIR, Knoxville.

Cleveland Plain Dealer and News—Holds CP for WHK-TV,

Cleve-
land. Owns 40.6% of WKBN-TV, Youngstown (WKBN).

Cleveland Press (Scripps-Howard)—WEWS. Other Scrlpps-Howard
Newspapers: Cincinnati Post, Covington (Ky.) Post, Columbus
Citizen, New York World-Telegram & Sun, Pittsburgh Press,
San Francisco News, Washington News, Indianapolis Times,
Knozville News-Sentinel, Memphis Commercial Appeal and
Press-Scimitar, Houston Press, Fort Worth, Press, El Paso
Herald-Post, Albuquerque Tribune, Denver Rocky Mountain
News, Evansville Press, Birmingham Post-Herald.

Columbus (Ga.) Enquirer & Ledger—WRBL-TV (WRBL), 51%.

Columbus (0.) Dispateh & Ohio State Journal—WBNS-TV (WBNS),

Copley Press Ine.,, KCOP, Los Angeles (formerly KLAC-TV)—Pub-
lilshers of Los Angeles ecounty dallles, Alhambra Post-Advo-
cate, Burbank Daily Review, Culver City Star-News, Glendale

News-Press, Monrovia News-Post, Redondo Daily Breeze, Ven-
ice Evening Vanguard. Also publlsher of San Diego Union and

Tribune; 609 owner of San Pedro (Cal.) News-Pilot; publlsher

of Aurora Beacon-News, Elgin Courier-News, Joliet Herald-
News, and Springfield State Register—all in Illinols.

Dallas Morning News—WFAA-TV (WFAA).
Dallas Times-Herald—KRLD-TV (KRLD).

Danville (I11.) Commereial-News (Gannett)-—~WDAN-TV (WDAN).
See also Rochester Democrat & Chronicle and Times-Union.

Dayton News & Journal-Ilerald (Cox)—WHIO-1'V (WHIO); sec also
Atlanta Journal and Constitution.

Des Moines Register & Tribune—KVTV, Sloux Clty, Ia. (WNAX,
Yankton, S.D.). Same Interests (Cowles) also publish Minne-
apolis Star and Tribune, and Look Magazine, and own KRNT.
Des Molnes (AM). Also pendlng ls purchase of 479 interest
in WCCO-TV & WCCO, Minneapolis (see St. Paul Dispatch
& Pioneer Press).

Detrolt News—WWJ-TV (WWJ).

DnBois (Pa.) Conrier-Express (H. T. Gray)—WILK-TV, Wilkes-
Barre (WILK), 12.5%. See also Butler Eagle.

Duluth Herald and News Tribune (Ridder)—~WDSM-TV (WDSM),
51%. Same interests also publlsh St. Paul Dispaich and Pioneer
ngss & own 53% of WCCO-TV (WCCO). See Multlple Owner-
shlps.

(Continued on next page)

Spring 1955 Edition

The maze —of details involved in expert
film processing presents mo problem at
Precision. Skilled technicians, exclusive
equipment, and expert research groups team
up constantly to keep performance at the
highest possible level. Precision-processed
film is recognized by industry leaders—pro-
ducers, directors, cameramen—as the finest
n the field.

Just one example of advanced film printing
methods 1s the individual Printing Control
Strip technique—available only at Precision.
This Strip permits complete printing control
without notching or altering the original film
m any way—and may be filed for later precise
duplication.

Ineverything thereis one best...1n film proc-
essing, it’s Precision.

A division of J. A. Maurer, Inc.
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NEWSPAPER OWNERSHIP—Continued

Durham (N.C.) Herald—WTVD, 25%.

Easton (Pa.) Express—WGLV, Easton, Pa. (WEEX).

Elkhart (Ind.) Truth—WSJV (WTRC).

El Paso Times—KROD-TV (KROD).

Erie Dispatch-Herald (Ed Lamb)—WICU, Erie (WIKK).

Erie Times (John J. & George J. Mead)—WSEE (WERC), 30%;
George J. Mead also has minority interest in WNAO-TV, Ra-
leigh (WNAO).

Fargo (N.D.) Forum—WDAY-TV, Fargo (WDAY), 34%.

Fontana (Cal.) Herald-News (Browen Industries)—KTVU, Stock-

ton, Cal. (KSTN). Also publishes Richmond Independent and
La Mesa Scout (weekly).

Fort Smith Southwest American and Times-Record (Donald Reyn-
0lds—KFSA-TV (KFSA).

Fort Worth Star-Telegram—WBAP-TV (WBAP).

Fresno (Cal.) Bce—KMJ-TV (KMJ). Same interests (McClatchy)
also publish Sacramento Bee and Modesto Bee, and own radlo
stations KFBK. Sacramento; KERN. Bakersfield; KWG, Stock-
won; KBEE, Modesto; KOH, Reno, Nev.

Grants Pass (Ore.) Courier—KBES-TV, Medford, Ore., 50%.

Greenville (8.C.) News-Piedmont—WFBC-TV (WFBC), 39%.

Greensboro (N.C.) News & Record—WFMY-TV. Sce Jafferson
Standard Life Insurance Co. under Multiple Ownerships.

Hannibal (Mo.) Courier-Post—KH®QA-TV (WTAD, Quincy, IIL.) Lee
Radio Inc. (Lee Newspapers); see also Mason City Globe-
Gazette and LaCrosse Tribune.

Harrisburg Patriot-News—WTPA (Newhouse family interests).
Hartford Times (Gannett)—WGTH-TV (WGTH), 45%. See also
Rochester Democrat & Chronicle and Times-Union.

Holyoke (Mass.) Transcript—WHYN-TV (WHYN), 50%. Same in-
terests a'so publish Northampton (Mass.) Daily Gazette. See
also Springfield Union, News and Sunday Republican.

ITonolulu Advertiser—KONA, 50%; also owns KGU (AM).
Ifonolulu Star-Bulletin—KGMB-TV (KGMB), 24.25%.
lIoustor Chronicle—KTRK-TV, 32%; also radio KTRH, 70%.
Houston Post—KPRC-TV (KPRC).

Hutchinson (Kan.) News Hcrald (John P, Harris)—KTVH (KFBI,
Wichita), 129%,.

Huntington (W. Va.) Herald-Dispatch & Advertiser—WSAZ-TV
(WS%Z]). Interlocking ownership with radio WGKV, Charles-
ton, Va.

Jackson (Miss.) Clarion-Ledger and Daily News—WJTV.

Johnstown Tribune—WJAC-TV (WJAC).

Jacksonville Journal (Perry)—WJHP-TV (WJHP).

Joplin (Mo.) Globe and News-Herald—KOAM-TV, Pittsburg, Kan.
(KOAM), 33.23%.

Kansas City Star—WDAF-TV (WDAF).

LaCrosse (Wis.) Tribune—WKBT, LaCrosse (WKBH), 41%; see
also Hannibal Courier-Post & Mason City Globe-Gazette.

Lancaster (Pa.) New Era & Intelligencer-Journal (Steinman)—
Same ownership as WGAL-TV, Lancaster (WGAL); WDEL-TV,
Wilmington, Del. (WDEL); WLEV-TV, Bethlehem, Pa. (WEST,
Easton). Also radio stations WORK, York, Pa.; WKBO, Har-
risburg, Pa.; WRAW, Reading, Pa.

Las Vegas (Nev.) Sun—KLAS-TV (KLAS) 10.17%.
Los Angeles Times—KTTV.
Louisville Courier-Journal & Times—WHAS-TV (WHAS).

Macon (Ga.) Telegraph & News—Publisher Peyton Anderson owns
16% of WNEX-TV (WNEX).

Mannington (W. Va.) Times (weekly)—WJPB-TV, Fairmont, W.
Va. (WVVW), 25%.

Mason City Globe-Gazette—KGLO-TV (KGLO). Lee Radio Inc.
(Lee Newspapers); see also Hannibal Courier-Post and La-
Crosse Tribune.

Memphis Commercial Appeal (Scripps-Howard)—WMCT (WMC).
See also Cleveland Press and Cincinnati Post.

Meridian (Miss.) Star (James H. Skewes)—WTOK-TV (WTOK),
6.5%.

Miami Beach Sun—Owned by Storer Broadcasting Co. (See Mul-
tiple Ownerships).

Milwaukee Journal—WTMJ-TV (WTMJ).

Milwaukee Sentinel—See Hearst Corp. under Multiple Ownerships.

New York News (McCormick)—WPIX; see also Chicago Tribune.

Norfolk Virginian-Pilot & Ledger-Dispatch—WTAR-TV (WTAR).

Oklahoma City Oklahoman & Times—WKY-TV (WKY); also buy-
ing WSFA-TV, Montgomery, Ala.

Peoria Journal and Star—WTVH-TV (WTVH), 91.66%.

Philadelphia Bulletin—WCAU-TV (WCAU).

Philadelphia Inquirer—WFIL-TV (WFIL), and radio WHGB, Har-
risburg, Pa. (50%).

Portland Oregonian—(Newhouse)—KOQIN-TV, 50%. See also
Syracuse Post-Standard and Herald-Journal.

Portland (Me.) Press-Herald and Express—WGAN-TV (WGAN).
Gannett Co. Inc. (Guy Gannett Bestg. Services) also publishes
Augusta Kennebec Journal and Waterville Sentinel, both
Maine.

Quincy (Ill.) Herald-Whig—WGEM-TV (WGEM).

Raleigh News & Observer—WNAO-TV (WNAO), 12.5%.
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Rochester Demoerat & Chronicle and Times-Union (Gannett)—
WHEC-TV, Rochester (WHEC). Same ownership (Gannett) as
WDAN-TV, Danville, Ill. (Danville Commercial News). Also
owns Hartford Times, which holds 45% of WGTH-TV.

Reading (Pa.) Eagle—WEEU-TV (WEEU).
Rockford (111.) Star and Register Republic—WREX, 10%.
Rock Island Argus—WHBF-TV (WHBF).

Rocky Mount (N. C.) Telegram (Josh Horne) —WNCT, Greenville,
N. C. (WGTC), 10%.

Salt Lake Tribuune and Telegram—KUTV, 50%.
San Antonio Express and News—KENS-TV (KENS).

San Francisco Chronicle—KRON-TV; KBAK-TV, Bakersfield, Cal.
(KBAK), 9714%.

San Juan (P. R.) El Mundo—WKAQ-TV (WKAQ).
Sioux City Journal and Journal-Tribune—KTIV, 50%.

springfield (dMo.) News and Leader & Press—KYTV (KGBX). In-
terlocking ownership with KOAM-TV, Pittsburg, Xan. And
also interlocking ownership with Muskogee (OKkla.) Phoeniz
and Times Dcmocrat.

St. Louis Globe-Democrat—KWK-TV (KWK), 23%.
$t. Louis Post-Dispatch—KSD-TV (KSD).

St. Paul Dispatell & Pioneer Press (Ridder)—WCCO-TV (WCCO),
Same interests also publish Duluth Herald-News Tribune and
control WDSM-TV (WDSM). See also Mult'ple Owner-
ships. (Note: Minneapolis Star & Tribune Co. has option to
buy 479 of WCCO-TV & WCCO held by CBS, which pends
FCC approval.)

Soutl Bend Tribune—WSBT-TV (WSBT).

Southwestern Publishing Co. (Donald W. Reynolds)—KFSA-TV,
Ft. Smith, Ark. (KFSA); KZTV, Reno, Nev.; also hol“s CP for
Ch. 2, Henderson, Nev. Publisher of F{. Smith Southwest
American and Times-Rccord, Bartlesville (OK'a.) Ezaminer and
Enterprise; Okmulgee (Okla.) Daily Times and Times-Demo-
crat. Also part owner of Las Vegas (Nev.) Review Journal,
Boulder City (Nev.) Journal, Carson City (Nev.) Appeal, Ely
(Nev.) Daily Times. Owns AM stations KFSA. Ft. Smith, Ark.;
KBRS, Springdale, Ark.; KEBG, Okmulgee, Okla.

Spokane Chronicle and Spokesman-Review—KHQ-TV (KHQ).

Springfield (Mass.) Union, News and Sunday Republican (Em-
ploves Beneficial Fund)—WHYN-TV, Springficld-Holyoke
(WHYN), 50%. See also Holyoke Transcript.

Superior (Wis.) Telegram—See Morgan Murphy-Walter C. Bridges
under Multiple Ownerships.

Syracuse Post-Standard & Herald-Journal-WSYR-TV (WSYR).
Same interests (Newhouse) own Harrisburg (Pa.) Patriot-
News and WTPA, Harrisburg; Portland Oregon.an and 509
of KOIN-TV, Portland (KOIN). Other Samuel I. Newhouse
Newspapers; Jerscy City Journal, Newark Star-Ledger, Long
Island Daily Press and Siar-Journal, Staten Island Advance.

Tacoma News-Tribune—KTNT-TV (KTNT).

Temple (Tex.) Daily Telegram—KCEN-TV (KTEM). Frank W.
Mayborn, publisher, also 50% owner of Sherman (Tex.) Demo-
crat and part owner of radio WMAK, Nashville.

Topeka Capital and State Journal (Capper)—WIBW-TV (WIBW).
Owned by Capper Publications Inc., also publisher of Kansas
City (Kan.) Kansan; Cappers Farmer and other publications.
Also owns radio KCKN, Kansas City, Kan.

Washington Post—WTOP-TV (WTOP), Washington; WMBR-TV,
Jacksonville (WMBR).
Washington Evening Star—WMAL-TV (WMAL).

Watertown (N.Y.) Daily Times—WCNY-TV, Carthage-Watertown
(WWNY, Watertown).

Wausau (Wis.) Record-Herald—WSAU-TV (WSAU), 259. (Note:
Various other newspapers also participate ia owuaership, see
station listing).

Wheeling (W.Va.) Intelligencer & News Register—WTRF-TV
(WTRF, Bellaire, O.) Associated in ownershlp with Dix News-
papels (Bellaire Times-Leader., Ravenna Record, Kent Courier
Tribune, Defiance Cresceni-News—all in Ohio); has interest
in radio WWST, Wooster, O.

Wilson (N. C.) Times (Herbert Brauff)—WNCT, Greenville, N. C.
(WGTC), 10%.

Winston-Salem Journal and Twin City Sentinel—wWSsJS-TV
(WSJS), 6625%.

Wichita Beacon—KEDD, 5%.
Youngstown Vindicator—WFMJ-V (WFMJ).
Zanesville (0.) Times-Recorder & Signal—WHIZ-TV (WHIZ).

t In addition to the stations here listed, Meredith Publishing
Co. publisher of Betier Homes & Gardens and Successful Farm-
ing, owns WHEN-TV, Syracuse; WOW-TV, Omaha; KPHO-TV,
Phoenix; KCMO-TV, Kansas City. Time Inc, (Time, Life, For-
tune) is 50% owner of KOB-TV, Albuquerque; 809 owner of
KTVT, Salt Lake City, and 1009 of KLZ-TV, Denver. Tele-
news Productions Inc. (Herbert Scheftel, Marshall Field &
Conde Nast Publishing Corp.) owns Industrial Publishing Co.,
publisher of Industry & Welding, Flow, Applied Hydraulics,
Commercial Refrigeration & Air Conditioning, Precision Metal
Molding, Occupational Hazards. Mr. Scheftel is a major owner
of WFTV, Duluth (now silent); WICS, Springfield, Ill.; KETV,
Little Rock (CP); KCTV, Sioux City (CP).
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Multiple Ownerships

(Major Interloeking Holdings)

ABC—See Networks

American Broadeasting Stations Inc. (Wm. B. Dolph)—WMT-TV,
Cedar Rapids, Ia. (WMT), 51%; KULA-TV, Ho.olulu (KULA),
419,. Same interests hold stock in radio KJBS, San Francisco
& KCIL, San Fernando, Cal.

Gene Auiry—KOPO-TV, Tucson, Ariz. (KOPO), 48%; KOOL-TV,
Phoenlx. Ariz. (KOOL), 85%. Also controls AM station
KMPC, Los Angeles.

Gerald, Lee & David Bartell—WMTV. Madison. Wls.; WOKY-TV,
Milwaukee (WOKY); and radio WAPL, Appleton, Wls. (Note:
Sale of WORKY-TV to CBS pends FCC approval.)

N. L. Bentson—WMIN-TV, St. Paul; KELO-TV, Sioux Falls, S. D.
(KELQ), 3314%.

Harry M. Bitner—WFBM-TV, Indianapolis (WFBM); WOOD-TV,
Grand Rapids, Mich. (WOOD), and radios WrOA, Evansville,
Ind. and WFDF, Flint, Mich.

John W. Boler—KCJB-TV, Minot, N.D. (KCJB); KXJB-TV, Valley
City, N. D.; and radio KSJB, Jamestown, N. D.

Frank C. Carman-Grant R. Wrathall—Own 50% of KUTV, Salt
Lakz City (KUTA); 339 of KOPR-TV, Butte, Mont. (KOPR),
which left air reverting to CP status Sept. 19, 1954. Hold CPs
for KWIK-TV, Pocatello, Ida. (KWIK); KLIX-TV, Twin Falls,
Ida. (KLIX). Mr. Wrathall also owns radio KPOO, San Fran-
cisco.

Cascade Broadeasting Co—KIMA-TV, Yakima, Wash. (KIMA) and
KEPR-TV, Pasco, Wash. (satellite).

CBS—See Networks

Central Broadcasting Co. (B. J. Palmer, Des Moines)—Owns WHO-
TV, D2s Moines (WHQ) and WOC-TV, Davenport, Ia. (WOC);
has 25% interest in KMTV, Omaha.

Chieago Tribune-New York News—WGN-TV, Chicago (WGN);
WPIX, New York.

Cineinnati Times-Star Co. (Hulbert Taft)-—WEKRC-TV, Cincinnati
(WKRC); WTVN, Columbus (WHKC); and 20% of radio WBIR,
Knoxville.

Lester E. Cox & Lester L. Cox——KYTV, Springfield, Mo. (KGBX);
KOAM-TV, Plttsburg, Kan. (KOAM).

Cox Newspapers—WSB-TV, Atlanta (WSB): WHIO-TV, Dayton
(WHIO); also own radlo WIOD, Miami, TV applicant.

Crosley—See Manufacturers

R. JI. Drewry Group—KSWO-TV, Lawton, Okla. (KSWO); KMID-
TV, Midiand, Tex.

DuMont—See Networks

John W. English Group—WNAO-TV, Raleigh, N. C.; WSEE, Erle, Pa.

John E. Fetzer—WKZO-TV, Kalamazoo, Mich. (WKZ0); KOLN-
TV, Lincoln, Neb. (KOLN); also radio WJEF, Grand Rapids,
Mich., and minority interest in WMBD, Peoria, Ill.

Fox, Wells & Co.—KFSD-TV, San Diego, Cal. (KFSD), 95.5%:;
WWOR-TV, Worcester, Mass., 26.74%.

Theodore R. Gambie—KOIN-TV, Portland, Ore. (KOIN), 507, as
voting trustee with Harvey Benson; KOMO-TV, eattle
(KOMO), 33.33%.

Gannctt Newspapers—WHEC-TV, Rochester, N.Y. (WHEC); WDAN-
TV, Danville, IlIl. (WDAN). Also owns 45% of WGTH-TV,
Hartford, Conn. Gannett Newspapers are: Rochester Times-
Union and Democrat & Chronicle, Albany Knickerbocker
News, Utlica Press and Observer-Dispatch, Elmira Advertiser
and Star-Gazette, Newburgh News, Beacon News, Ithaca Jour-
nal, Olean Times Herald, Ogdensburg Journal and Advance-
News, Malone Telegram, Saratoga Springs Saratogian, Massena
Observer, Binghamton Press, Potsdam Courier-Freeman—all
in N. Y. Also Hartford (Conn.) Times, Danvile (Ill.) Com-
mercial-News and Plainfield (N. J.) Courier-News.

General Teleradio Ine. (General Tire & Rubber Co. subsidiary)—
Owns WNAC-TV, Boston (WNAC); KHJ-TV, Los Angeles
{KHJ); WOR-TV, New York (WOR); WHBQ-TV, Memphis
(WHBQ); 55% of WGTH-TV, Hartford, Conn. (WGTH).

Gran Theatre Interests—WREX-TV, Rockford, Ill., 32.57%; WTVW,
Milwaukee, 41.7%.

John T. Griffin Gronp—KWTV, Oklahoma City (KOMA); KATV,
Pine Bluff, Ark.; KTVX, Muskogee, Okla., and radio KTUL,
Tulsa and KFPW, Ft. Smith, Ark.

Hearst Corp.—WBAL-TV, Baltimore (WBAL); also buying WTVW,
Milwaukee, where it operates radio WISN. WTVW purchase
pends FCC approval,

Horaee A. Hildieth—Controls Community Broadcastlng Service,
919% owner of WABI-TV, Bangor, Me, (WABI); holds 352%
of WMTV, Poland Spring, Me.

Jefferson Standard Life Insuranece Co.—Owns WBTYV, Charlotte,
N. C. (WBT); owns 16.5% of Gresnsboro News Co., licensee of
WFMY-TV, Grecnsboro, N. C.; owns 1009 of WBIG (AM),
Greensboro; 100% of WBTW, Florence, S. C.; holds subséan-
tial stock In Storer Bestg., Co.

Claudia T. Jolinson—KTBC-TV, Austin, Tex. (KTBC); KANG-TV,
Waco, Tex.

Robert F. Kerr family—WEEK-TV, Peoria, Ill. (WEEK); KVOO-
TV, Tulsa (KVOO), 43%.

KSTP Inc. (Stanley Hubbard)—KSTP-TV, St. Paul, Minn. (KSTP);
KWK-TV, St. Lcuils, 23%.

Charles W, Lamar Jr.—WPFA-TV, Pensacola, Fla.;, WAFB-TV,
Baton Rouge (WAFB), 15%; KTAG-TV, Lake Charles, La.,
40.61%.

John J. Laux-Jaek N. Berkman Group—WSTV-TV, Steubenville,
O, (WSTV); WFPG-TV, Atlantic City, N. J. (WFPG) {oil air
5-17-54, see Television Digest, Vol. 10:19]; and radio WPIT,
Plttsburgh & WBMS, Boston. Mr. Laux also owns WJJL,
Niagara Falls, N. Y. (Note: Sale of WSTV-TV to CBS pends
FCC approval.)

Spring 1955 Edition

T. B. Lanford—KALB-TV, Alexandrla, La. (KALB), 47.2%; KPLC-
TV, Lake Charles, La. (KPLC), 33.33%; WSLI-TV, Jackson,
Miss. (WSLI), 22.8%; 48% of radlo KRMD, Shreveport, tem-
porarily comblned with 2 others In operatlng KSLA (Ch. 12)
there. Also owns 88% of radlo KRRV, Sherman, Tex.

Lee P. Loomis Group (Lee Bestg. and Lee Newspapers)—KHQA-TV,
Hannibal, Mo. (WATD, Qulincy, Ill.); and Interlocklng owner-
ship with KGLO-TV, Mason City, Ia. (KGLO) and WKBT,
La Crosse, Wis. (WKBH). Ownershlp Inter'ocks with Mason
City Globe-Gazette; LaCrossc Tribune, Davenport (Ia.) Times
and Morning Democrat; Ottumwa (Ia.) Courier; Muscatine
(Ia.) Journal;, Lincoln (Neb.) Star, Kewanee (Ill.) Star-
Courier; Madison (Wis.) State Journal (13.5% of Ch. 3 appli-
cant for Madison).

John J. Louis Group—KVAR, Phoenix-Mesa (KTAR); KVOA-TV,
Tucson (KVOA). A'so own radio stations KYUM, Yuma, Ariz.;
KYCA, Prescott, Ariz.

Martin Theatres of Georgia—WJIBF, Augusta, Ga., 35%; WDAK-
TV, Columbus, Ga. (WDAK), 75%.

J. Elroy MeCaw—KTVW, Tacoma, Wash., 100%; KONA, Honolulu,
259%,. Mr. McCaw also has interests in radio stotions WINS,
New York:; KORC, Mineral Wells, Tex.; KELA, Centralia,
Wash.; KYA, San Francisco; KYAK, Yakima. Wash.;, KALE,
Richland, Wash. Mrs. McCaw owns 25% of KAPA, Raymond,
Wash.

Meredith Engineering Co., subsidiary of Meredith Publishing Co.,
Des Moines (Better Homes & Gardens, Successful Farming)—
Owns WHEN-TV, Syracuse (WHEN); WOW-TV, Omaha
(WOW); KPHO-TV, Phoenix (KPHO); KCMO-TV, Kansas Clty
(KCMO).

Midnight Sun Bestg. Co, (Lathrop Co.)—KFIA, Anchorage (XENI);
CP for KFIF, Fairbanks (KFAR); also operates Alaska radios
KABI, Ketchikan & KJNO, Juneau.

Morgan Murphy-Walter C. Bridges—KGTV, Des Molnes, Ia.;
WEAU-TV, Eau Claire, Wls. (WEAU). Mr. Murphy is also
publisher of Superior (Wls.) Telegram and other newspapers.

NBC-RCA—See Networks

Samuel k. Newhouse Family—WSYR-TV. Syracuse, N.Y. (WSYR);
WTPA, Harrisburg, Pa.; 50% of KOIN-TV, Portland, Ore,
(KOIN). See also Syracuse Post-Standard and Herald-Journal
and Portland Oregonian.

Radio Serviee Corp. of Utah—KSL-TV. Salt Lake City (KSL);
KID-TV, Idaho Falls, Ida. 25.99 (KID). Interlocklng interest
(Mormon Church) In KGMB-TV, Honolulu (KGMB).

Donald W. Reynolds—KFSA-TV, Fort Smlth. Ark. (KFSA): KZTV,
Reno, Ncv.; holds CP for KLRJ-TV, Henderson, Nev.; also
goxlétrols radio KHBG, Okmulgee, Okla. and KBRS, Springdale,

rk.

Ridder Publications Ine.—Owns WCCO-TV, Minneapolis-St. Paul
(WCCO) and 519 of WDSM-TV. Superior-Duluth (WDSM).
Also publishes St. Paul Pioneer Press and Dispaich, Duluth
Herald and News-Tribune, New York Journal of Commerce,
Averdeen (S.D.) American-News, Grand Forks (N. D.) Herald,
Long Beach (Cal.) Independent Press-Telegram, San Jose
(Cal.) Mercury and News, has minority interest in Seattle
gin;{es: owns radio stations KSDN, Aberdeen and KILO, Grand

orks.

Rowley-Brown Bestg. Co. (E. II. Rowley, Kenyon Brown)—KWFT-
TV, Wlchita Falls, Tex. (KWFT). M:. Brown also owns 30% of
KMBY-TV, Monterey, Cal., arnd has interests in KMIV. Miaml,
Okla. (CP) and In radioc KGLC, Miami, Okla. and KBYE,
OKklahomea City.

San Franeiseo Chroniele—KRON-TV, San Francisco; KBAK-TV,
Bakersfield, Cal. (KBAK), 9715%.

Seripps-Howard Newspapers—WEWS, Cleveland; WCPO-TV, Cln-
cinnatl (WCPO); WMCT, Memphis (WMC); and radio WNOX,
Knoxville. See also Cleveland Press.

Wwilliam B. Smullin—Owns KIEM-TV, Eureka, Cal. (KIEM); 509 of
KBES-TV, Medford, Ore. Also owns radio KUIN, Grants Pass,
Ore.

Stcinman Brothers—WGAL-TV, Lancaster (WGAL); WDFEL-TV,
Wilmington (WDEL); WLEV-TV, Bethlehem, Pa. (WEST).
Steinmans also own radio stations WORK, York, Pa.; WKBO,
Harrisburg, Pa.; WRAW. Reading, Pa., and publish Lancaster
New Era and Intelligencer Journal.

Storer Broadcasting Co0.—Owns WJIBK-TV, Detroit (WJBK);
WSPD-TV, Toledo (WSPD); WAGA-TV, Atlanta (WAGA):
WBRC-TV, Rirmingham, Ala. (WBRC): WZXEL, Cleveland
(WJW); KPTV, Portland. Ore.; WGBS-TV, Miami (WGBS).
Also owns radio station WWVA, Wheeling, W. Va. Also owns
Emplre Coil Co.

Hulbert Taft family—WEKRC-TV, Cineinnati (WKRC); WTVN-TV,
Columbus (WTVN); holds 209 of WBIR, Knoxville, TV ap-
plicant; publishes Cincinnati Times-Star.

Time Inc.—KOB-TV, Albuquerque, N.M. (KOB), 509 (Wayne
Ccoy, 50%); KTVT, Salt Lake City (KDYL), 80% (G. Bennett
Larson, 209%); KLZ-TV, Denver, (KLZ), 100%.

Tyrone Corp.—WMTW, Poland Spring, Me., 35.2%; WENS, Pitts-
burgh, 5.55%.

Washington Post Co.—WTOP-TV, Washlngton, D. C. (WTOP);
WMBR-TV, Jacksonville, Fla. (WMBR).

WDSU Broadeasting Corp.—WDSU-TV, New Orleans (WDSU);
WAFB-TV, Baton Rouge, La. (WAFB), 11.9%.

Westinghouse Broadcasting Co.—See Manufacturers
Allenw M, Woodall—=WDAK-TV, Columbus, Ga. (WDAK), 25%;
R.

DW-TV, Augusta, Ga. (WRDW), 20%. See also Martin
Theatres of Georgia.
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\Y) network::

Changing the television network so
that it can carry color pictures is a big
job—one that is still going on.

Black and white pictures are easy to
handle by comparison. But color
requires three times as much informa-
tion. And all of it must reach every
point on the nctwork at the correct
level and without being changed.

Otherwise, the actress might have
purple hair instead of red.

To keep the colors true, cqualizers
are added at many locations along
the network, and more amplifiers
are installed to boost the signal.

Hundreds of technicians have been
trained in color techniques and
many more are being taught to
maintain and adjust the added
equipment to exact standards.

Already more than 30,000 channel
miles in the nationwide television
network have been adapted for color
transmission, as the Bell System
continues to keep pace with the
industry’s rapidly expanding needs.

BELL TELEPHONE SYSTEM

PROVIDING TRANSMISSION CHANNELS FOR INTERCITY
TELEVISION TODAY AND TOMORROW

62 TV Factbook No. 20
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TELEVISION STATION DIRECTORY

Rate Digests, Personnel, Facilities and Other Data as of January 1, 1955

Covering All Commercial Stations in Operation in the United States, Territories and Canada
[Also Mexican-licensed Stations on U.S.-Mexican Border]

Plus CP Holders Reported Due to Begin Operation Before Spring of 1955

EXPLANATORY NOTES

Digests of Rates cover base live program time charges only, unless otherwise specified,. Most one-minute-or-less rates

here quoted apply to films or slides only. All rates are subject to usual frequency discounts, separate or additional

rehearsal charges, talent & production charges, ete. For further Qetails, including film and remote rate schedules,

and for contract conditions, specifications, etc., consult complete station rate cards, available from stations on request.
TV NETWORK SERVICE REFERS TO INTERCONNECTIONS AND/OR KINESCOPE OR FILM AFFILIATIONS

All rates, personnel and other data supplied by stations

Powers are Effective Radiated Powers (ERP).

STA means Special Temporary Authority pending license.

ALABAMA

WABT
Birmingham
(Ch. 13)

Liccnsee: The Television Corp., Box 2553, Birmingham 2, Ala.

Studio and Transmittcr: Atop Red Mt.

Telephone: 4-3506.

Tcchnical Facilitics: Channel No. 13 (210-216 mec). Authorized
power: 316-kw maximum and 302-kw horizontal visual, 190-kw
maximum and 178-kw horizontal aural. Antenna: 840-ft. above
av. terrain, 505-ft. above ground, 1523-ft. above sea level using
.5° electrical beam tilt, lat. 33° 29’ 277, long. 86° 47" 48”.

Network Service: NBC, ABC, DuMont.

AM Affiliatc; WAPI, 10-kw (D), (5-kw night) 1070 k¢ (NBC). FM
Affiliatc: WAFM, T1-kw, 99.5 me (No. 258), 505-ft. antenna height.

Ownership: Same as Birmingham News; Henry P. Johnston, pres.
Same principals also own Huntsville Times and WHBS, Hunts-
ville.

Began Operation: July 1, 1949. Sold to present owner July 1953
(see Television Digest, Vol. 9:15, 24).

Represented (sales) by Blair-TV Inc.

Represented (legal) by Fly, Shuebruk, Blume & Gaguine.
Represented (engineering) by George E. Gautney.
Personnel:

Henry P. Johnston, president & managing director.
Charles P. Grisham, commercial manager.

Tom M. Percer, local sales manager.

Ray A. Furr, v.p. & program direcior.

J. V. Sanderson, chiej engineer.

Nod Nelson, film director.

Johnny Johnson. production manager.

DIGEST OF RATE CARD NO. 7
(Oct. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min ¥
Class A—6:30-10:30 p.m., Mon.-Fri.; 6-10:30 p.m., Sat. & Sun.
$650.00 $390.00 $260.00 $228.00 $163.00 $160.00
Class B—6-6:30 p.m., Mon.-Fri.; 2-6 p.m., Sat. & Sun.

488.00 283.00 195.00 171.00 122.00 98.00

Class C—Noon-6 p.m., Mon.-Fri.; noon-2 p.m., Sat. & Sun.; 10:30
p.m.-sign-off, daily.

325.00 195.00 130.00 114.00 81.00 65.00
Class D—Sign-on-noon. dally. -
250.00 150.00 100.06 88.00 63.00 50.00

* Applies from 6:59-9:30 p.m., daily. Other Class A Min. rate is
$130.00 & applies to 6:29-6:59 p.m., Mon.-Sat.; 5:59-6:59 p.m., Sat.
& Sun.; 9:31-10:30 p.m., daily.

WBRC-TV
Birmingham
" (Ch. &)
Liccusec: Storer Broadcasting Co., Birmingham 9, Ala.
Studio and Transmitter: Atop Red M¢t.
Tclephone: 4-4701.

Spring 1955 Edition

Technical Facilities: Channel No. 6 (82-88 me¢). Operating under
special temporary authorization with 100-kw visual power, 50-kw
aural. Antenna: 910-ft. above av. terrain, 562-ft. above ground,
1582-ft. above sea level, lat. 33° 29’ 20”, long. 86° 47" 53”.

Network Service: CBS.
AM Affiliate: WBRC, 5-kw, 960 kc (CBS).
Ownership: See WJBK-TV, Detroit.

Began Operation: July 1, 1949. Sold to Storer Bestg. Co. Inc.
May, 1953 (see Television Digest, Vol. 9:13, 21).

Represented (sales) by The Katz Agency Inc.
Represented (legal) by Dow, Lohnes & Albertson.
Represented (enginecring) by A. Earl cullum Jr.
Personnel:

George B. Storer, president.

J. Robert Kerns, v.p. & managing director.

Oliver V. Naylcr, salcs manager.

Robert L. DuPriest, chief engineer.

M. D. Smith, program director.

Sterling P. Madding, promotion & merchandising manager.

DIGEST OF RATE CARD NO. 6
(Aug. 16, 1934)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—6:30-10:30 p.m., Mon.-Fri.; §-10:30 p.m., Sat. & Sun.
$650.00 $390.00 $260.00 $228.00 $195.00 $160.00
Class B—5-6:3" p.m., Mon.-Fri.; 1-6 p.m., Sat. & Sun.

488.00 293.00 195.00 171.00 146.00 130.00

Class C—S8ign-on-5 p.m., Mon.-Fri.; 10:30 p.m.-sign-off, dally; sign-
on-1 p.m., Sat. & Sun.

325.00 195.00 130.00 114.00 98.00 65.00
Alsc has Class AA min. rate, $160.00.

WEDB
Birmingham
(Ch. 10)
Non-Commercial Educational Station
(Due to Begin Operating in January)

Grantee (STA): Alabama ZEducational Television Commission,
Protective Life Bldg.

Studios: Birmingham, University, Auburn. Transmitter: Red Mt.

Telephone: 53-5602.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 30.8-kw visual, 18.5-kw aural. Antenna: 528-ft. above

av. terrain, 187-ft. above ground, 1187-ft. above sea level, lat.
33° 29’ 20”, long. 86° 47 59”.

Ownership: Commission officers are Raymond D. Hurlbert, pres.:
Thomas D. Russell, secy. Commission also operates WEDM,
Munford, Ala.

Represented (legal) by Hogan & Hartson.
Represented (engineering) by A. D. Ring & Assoc.

Personnel:
Raymond Hurlbert, president.
Norton & Holt, consultants.
Rudy Bretz, program consultant.
James L. Evans, chiej engineer.
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Alabama

WMSL-TV

Decatur
(Ch. 23)

Grantee (STA): Tennessee Valley Radio & TV Corp., Mutual Sav-
ings Life Bldg.

Studio and Transmitter: Mutual Savings Life Bldg.
Telephone: 802.

Technical Facilities: Channel No. 23 (524-530 mc). Authorized
power: 15.8-kw visual, 8.52-kw aural. Antenna: 350-ft. above
av., terrain, 383-ft. above ground, 973-ft. above sea level, lat.
34° 36’ 44.5”, long. 86° 59’ 08”.

Network Service: NBC, CBS.
AM Affiliate: WMSL, .25-kw, 1400 k¢ (MBS).

Ownership: Frank Whisenant, pres., 64.5%; William B. McAfce,
v.p., 2.5%; Alice A. Whisenant, treas., 5%:; Noble J. Russell,
secy., .5%; following directors: James E. King, .59%; Rzduc C.
Collier, 1.25%; Roy Fite Jr., 1.25%; Ncd Frazier, 1.25%; John
R. Hutson, .5%,; Clyde Hendrix, .7%; 10 others, 1one owning
over 2.5%.

Began Operation: June 29, 1954,

Represented (sales) by The Walker Representation Co. Inec.

Represented (legal) by Harry J. Daly.

Represented (engineering) by John H. Mullaney.

Personnel:

Frank Whisenant, president & general manager.
John V. Short, chief engineer.
DIGEST OF RATE CARD NO. 1%
(May 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min, 10 Sec.

Class A—6-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.

$150.00 $90.00 $60.00 $52.00 $45.00 $35.00 $20.00

Class B—5-6 p.m., Mon.-Sat. & after 10:30 p.m., daily.

120.00 72.00 48.00 42.00 36.00 29.00 17.00
Class C—Sign-on-2 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.
80.00 48.00 32.00 28.00 24.00 21.00 13.00

t Filim rates only.
—_— —
WTVY
Dothan
(Ch. 9)
(Due to Begin Operation in February or March)
Grantee (STA): Ala-Fla-Ga Television Inc., Box 505.

Studio & Transmitter: Cottonwood Rd.

Technical Facilities: Channel No. 9 (186-192 mc). Authorized
power: 28.2-kw visual, 14.1-kw aural. Antenna: 550-ft. above av.
terrain, 457-ft. above ground, 835-ft. above sea level, lat. 31°
10© 50”7, long. 85°¢ 22r 13”.

Owncership: Charles Woods, pres., 16.67%; J. T. Thrower, v.p.,
16.67%;_Dr. Paul Flowers, treas., 16.67%: Alto V. Lee III, secy.,
1.67%; Huey D. MclInish, asst. secy., 1.67%; Richard I. Kearley,
16.67%: H. L. Holman Jr., 6.67%; 7 others, each owns 3.33%.

Represented (legal) by Miller & Schroeder.
Reprcsented (engineering) by Commercial Radio Equipment Co.
Personnel:

Mel Wheeler, general manager,

DIGEST OF RATE CARD NO. 1
(Feb. 1, 1955)
Min. or
HMour 30 Min., 20 Min. 15 Min. 10 Min. 5Min, 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Fri.; 1-1:30 p.m., Sun.
$150.00  $90.00  $75.00 $60.00 $45.00 $37.50 $22.50 $11.25

Class B—5-6:30 p.m., Mon.-Fri.; 1-6:30 p.m. Sat.; 10:30 p.m.-
midnight, daily.

120.00 72.00 60.00 48.00 36.00 30.00 18.00 9.00
Class C—Sign on-5 p.m., Mon.-Fri.; midnight-sign-off, daily.
90.00 54.00 45.00 36.00 27.00 22.50 13.50 6.75

Note: To be available in combination with WEAR-TV, Pensa-
cola & WJDM, Panama City, Fia.

WALA-TV
Mobile
(Ch. 10)

Grantee (STA): Pape Television Co. Inc., 210 Government St.

Studio: 210 Government St. Transmitter: Baldwin County, near
Spanish Fort.

Telephone: 33756.

64

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 316-kw visual, 190-kw aural. Antenna: 620-ft. above
av. terrain, 573-ft. above ground, 732-ft. above sea level, lat.
30° 39’ 33.2”, long. 87° 53’ 33.4”.

Network Service: ABC, CBS, NBC.

AM Affiliate: WALA, 5-kw, 1410 ke (NBC).

Ownershiv: W. O. Pape, pres, 99.6%; H. K. Martin, v.p. & secy.,
2%; W. B. Pape, secy.-treas., .2%.

Began Operation: Jan. 14, 1953,

Represented (sales) by Headley-Reed TV.
LRepresented (legal) by Dow, Lohnes & Albertson,
Represented (engineering) by L. J. N. du Treil.

Personnel:

W. O. Pape, president.

H. K. Martin, ezxec. v.p.

W. B, Pape. general manager.
Al Holman, program director,
A. R. Bell, chief engineer.

DIGEST OF RATE CARD NO. 3
(Nov. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Ciass A—6-11 p.m., Mon.-Sat.; 1-11 p.m., Sun.

$400.00 $240.00 $160.00 $140.00 $100.00 $80.00
Class B—AIll other times.

250.00 150.00 100.00 87.50 62.50 50.00

°
Montgomery
(Ch. 20)

Grantee (STA): Capitol Broadcasting Co., Box 1029.
Studio and Transmitter: Adrian Lane.
Tclephone: 35-3561.

Tcchnical Facilities: Channel No. 20 (506-512 mc). Authorized
power: 200-kKw visual, 100-kw aural. Antenna: 47-ft. above av.
terrain, 460-ft. above ground, 680-ft. above sea level, lat. 32°
20’ 27.5”, long. 86° 17’ 50”.

AM Affiliate: WCOV, 10-kw, 1170 kec (CBS).

Network Service: ABC, CBS, DuMont.

Ownership: Oscar P. Covington, pres., 13.89%: Clara R. Covington,
v. D, 13.89%; Hugh M. Smith, secy.-treas., 2.78%; Margaret Cov-
Ington Milwee, director, 6.94%; Ethel Covington, director, 13.89%;
Pegoy Mllwee Carlton, director, 13.89%; Mrs. George E. Davis,
13.89%; Earl B. Covington, 13.89%; W. I Milwee, 6.949,. All
stockholders have same proportionate interest in WGWC, Selma.

Began Operation: April 17, 1953.

Represcnted (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Welch, Mott & Morgan.
Represented (engineering) by W. J. Holey, Atlanta, Ga.
Personnel:

O. P, Covington, president.

Hugh M. Smith, general manager.
Morris South, local sales manager.
Gene Munger, operations manager.
W. D. Weatherly, chief engineer.
Robert House, film editor.

Phlil Taylor, promotion manager.

DIGEST OF RATE CARD NO. 2
(Dec. 1, 1953)

Hour 30 Min, 15 Min. 10 Min, 5 Min, Min.
Class A—6-10:30 p.m., Mon.~Fri.; 1-10:30 p.m., Sat. & Sun.
$200.00 $120.00 $80.00 $70.00 $60.00 $40.00
Class B—5-6 p.m., Mon.-Fri.
150.00 90.00 60.00 50.00 40.00 30.00
Class C—All other timea.
100.00 60.00 40.00 35.00 25.00 20.00
°
Montgomery
(Ch. 12)

Grantee (STA): Montgomery Bestg. Co., Box 1013.

Studio: Delano & Perry Sts. Transmitter: Mt. Carmel, 21 mi. 3.
of city.

Telephone: 5-1251.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 1029-ft. above
av. terrain, 823-ft. above ground, 1483-ft. above sea level, lat.
32° 01 15”7, long. 86° 20’ 56”.

Network Service: NBC.

AM Affiliate: WSFA, 5-kw (1-kw, night), 1440 k¢ (NBC).
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Ownership: Davld E. Dunn, pres., 1133%; R. F. Hudson Sr., v.p.,
259%: H. S. Durden, secy.-treas., 3813%; R. F. Hudson Jr., 1625%;
Sebie B. Smith, 812%. R. F. Hudson Sr. is publisher and Hudson
Jr. is general & business mgr. of Montgomery Advertiser and
Journal. Sale to WKY-TV, Oklahoma City pends FCC approval
(Tclevision Digest, Vol. 10:38).

Began Operation: Nov. 8, 1954.

Represented (sales) by Headley-Reed TV.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Gautney & Jones.

Personnel:

David E. Dunn, president.
Hoyt Andres, gencral manager.
Seble B. Smith, technical director.

DIGEST OF RATE CARD NO. 1
(Nov. 1, 1954)

Min. or
ITour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sce. 10 Sec.

Class A~—6-10:30 p.m., Mon.-Fri.; 5-10:30 p.m., Sat. & Sun.

$250.00 $150.00 $100.00 $80.00 $62.50 $50.00 $25.00

Class B—5-6 p.m., Mon.-Fri.; 2-5 p.m., Sat. & Sun.

200.00 120.00 80.00 65.00 50.00 40.00 20.00

Class C—Slgn-on-5 p.m., Mon.-Fri.; sign-on-2 p.m., Sat. & Sun.;
10:30 p.m.-sign-off, daily.

125.00 75.00 50.00 40.00 31.25 25.00 12.50

WEDM
Munferd

(Ch. )
Non-Commecrcial Educational Station

Grantee (STA): Alabama Educational Television Commission,
Protective Life Bldg., Birmingham.

Studios: Munford (film only): Birmingham studios: WBRC-TV,
WABT, University Extension Center; U. of Alabama studios,
Tuscaloosa; Alabama Polytechnic Institute studios, Auburn.

Transmitter: Mt. Cheaha, near Munford.
Telephone: 53-5602.

Technical Facilities: Channel No. 7 (174-180 mc). Authorlzed
power: 316-kw visual, 190-kw aural. Antenna: 2000-ft. above av.
terrain, 574-ft. above ground, 2981-ft. above sea level, lat. 33°
29’ 06”7, long. 85° 48" 327”.

Began Opceration: Nov. 28, 1954.

Oownership: Commisslon officers: Raymond D. Hurlbert, pres.;
Thomas D. Russell Jr., secy.; and the following directors: Mrs.
J. S. Acker, Milton Cummings, Rex Sikes. Commissioa also
holds CP for WEDB, Birmingham.

Represcnted (lcgal) by Hogan & Hartson.
Represented (engincering) by A. D. Ring & Assoc

Personnel:
Raymond Hurlbert, president.
Rudy Bretz, program consultant.
James L. Evans, chicf engineer.
Dr. O. C. Carmichael, chairman, program board.
Norton & Holt, consultants.

ARIZONA

Phoenix
(Ch. 10)

Grantee (STA): Maricopa Bestrs. Inc., 511 W. Adams St.

Studio: 511 W. Adams St. Transmitter: Mt. Suappoa.

Telephone: Alpine 3-3121.

Technical Facilitics: Channel No. 10 (192-198 mc). Operating under
speclal temporary authorlzation wlth 29.45-kw visual, 14.69-kw
aural. Authorized power: 316-kw visual, 158-kw aural. Antenna:
1620-ft. above av. terrain, 162-ft. above ground, 2803-ft. above
sea level, lat. 33° 20’ 02”. long. 112° 03’ 42”.

Network Scrvice: ABC. (CBS after June 16, 1955.)

AM Affiliate: KOOL, 5-kw, 960 kc (CBS).

Ownership: Gene Autry, pres., 70%; Frank Beer, v.p., 5%; Thomas
Chauncey, asst. secy., 25%. Mr. Autry owns 489, of KOPO-TV,
Tucson, and is principal owner of KMPC. Los Angeles. Mr.
Chauncey owns 20, of KOPO-TV.

Began Operation: Oct. 19, 1953 as share-tlme outlet with KOY-TV;
on May 5, 1954 bought and merged KOY-TV (Television Digest,
Vol. 10:12, 19).

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Maurice R. Barnes.

Represented (engineering) by Page, Creutz, Garrison & Waldschmitt.

Spring 1955 Edition

Alabama-Arizona

Personnel:

Charles H. Garland, general manager.

Kenneth Morton, asst. general manager.

William Connally, commercial manager.

Douglass Carruth, program director.

Clifford Miller, chief engineer.

DIGEST OF RATE CARD NO. 3%
(Oct. 1, 1954)
Min. or

Hour 30 Min, 15 Min. 10 Min. 5Min. 20 See. 10 Sec.
Class A—-6:30-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.

$425.00 $255.00 $153.00 $122.00 $97.50 $80.00 $40.00
Class B—5-6:30 p.m., daily; 3-6:30 p.m., Sun.

255.00 153.00 107.00 85.60 60.00 50.00 25.00
Class C—AIll other times.
200.00 120.00 72.00 58.00 46.00 40.00 20.00

Combination Rates: KOOL-TV & KOPO-TV, Tucson, Arlz.

Class A—6:30-10.30 p.m., Mon.-Fri.; 3-11 p.m., Sat. & Sun.
$573.75 $344.25 $215.05 $136.09 $110.50 $55.25

Class B—All other tlmes.

354.88 212.93 146.20 85.51 70.13 35.06
T Film rates only.
[
Phoenix
(Ch. 5)

Licensee: Meredlth Englneering Co., 631 N. First Ave.
Studio: 631 N. First Ave. Transmitter: Westward Ho Hotel.
Telephone: Alpine 8-4511.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized
power: 17.5-kw visual, 8.7-kw aural. Antenna: 400-ft. above av.
terrain, 497-ft. above ground, 1585-ft. above sea level, lat. 33°
27 127, long. 112° 04’ 30”.

Network Service: CBS, DuMont.
AM Affiliate: KPHO, 5-kw, 910 k¢ (ABC).

Ownership: Meredith Engineerlng Co., 100% owned by Meredith
Publlshing Co., Des Moines, Ia., publisher of Better Homes &
Gardens and Successful Farming. Officers of Meredith Englneer-
ing Co.: E. T. Meredith Jr., pres.: F. O. Bohen, v. p.; Edna E.
Meredith, v. p.; Mildred M. Bohen, secy.-treas.; Rowland G.
Wright, asst. secy. & asst, treas.; Pavson Hall. v.p. of TV-radio.
Same Interests own WHEN-TV & WHEN, Syracuse, N.Y.; KCMO-~
TV & KCMO, Kansas City, Mo.; WOW-TV & WOW, Omaha, Neb.

Began Operation: Dec. 4, 1949; sold to present owner (Meredith
Englneering Co.) in June 1952 (see Television Digest, V0l.8:184&26).

Represented (salcs) by Katz Agency Inec.

Represented (legal) by Haley, Doty & Wollenberg.

Personnel:

Rlchard B. Rawls, general manager.
Payson Hall, v.p. of TV-radio.
Al Larson, commercial manager and film buyer.
Robert T. Martin, program director.
Jack Murphy, erecutive producer.
Dan Schwartz, promotion manager.
Al Rau, traffic manager
George L. McClanathan, chief engineer.
DIGEST OF RATE CARD NO. /B
(Nov. 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00

Clgss B—6-7 p.m., 10:30-11 p.m., Mon.-Sat.; 5-6 p.m., 10:30-11 p.m.,
un.

360.00 216.00 144.00 126.00 90.00 72.00 36.00

Class C—Noon-6 p.m., 11 p.m.-sign-off, Mon.-Sat.; 2-5 p.m., 11
p.m.-sign-off, Sun.

270.00 162.00 108.00 95.00 68.00 54.00 27.00
Class D—AIl other times.
225.00 135.00 9C.00 79.00 56.50 45.00 22.50

.

KTVK

Phoenix

(Ch. 3)

Grantee (STA): Arizona Televlsion Co., 4701 N. 24th St.
Studio: 16th St. & Osborn Rd.
Telephone: Amhurst 6-5691.
Transmitter: South Mt., 7-mi. south of Phoenix.

Technical Faeilities: Channel No. 3 (60-66 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1668-ft. above av. terrain,
228-ft. above ground, 2888-ft. above sea level, lat. 33° 20’ 017,
long. 112° 03’ 45”.

(Continued on next page)
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Arizona

L
PHOEN1X: KTVK—(Continued)

Owuership: Ernest W. McFarland, pres., 409 (Arizona Governor);
Leon M. Nowell, v.p.,, 20%; Ralph A. Watkins, v.p.-treas., 209;;
Edward Cooper, 1067%: H. R. Larson, secy., 57%; Lorenzo Wright,
2.5%; Bassett Wright, 2.59.

Began Operation: Dec. 24, 1954.

Represented (sales) by Weed Television Corp.

Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by Jansky & Bailey Inc.

Personnel:

Ralph Watkins, station manager.
Sean Dillon, operations manager & program director.
James E. Overpeck, sales manager.
Bob Latham, chief engineer.
DIGEST OF RATE CARD NO. 1%
(Jan, 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—7-10:30 n.m., Mox.-Sat.; 2-10:30 p.m., Sun.

$300.00 $180.00 $120.00 $105.00 $90.00 $60.00 $30.00
Class B—2-7 p.m., Mon.-Sat.

200.00 120.00 80.00 70.00 55.00 40.00 20.00

7 Fillm rates only.
-
Phoenix-Mesa
(Ch. 12)

Grantee (STA): KTAR Bcestg. Co., 1101 N. Central Ave. Phoenix.

Studios: Mesa-Phoenix Highway and 1101 N. Central Ave., Phoenix.

Transmitter: Top of Mt. Suappoa, Phoenix South Mt.

Telephone: Alpine 4-4161.

Technical Facilitics: Channel No. 12 (204-210 mc). Authorized
power: 33-kw visual., 16.5-kw aural. Antenna: 1550-ft. above
av. terrain, 97-ft. above ground, 2757-ft. above sea level, lat.
33° 19’ 54”7, long. 112° 03’ 527,

Network Service: NBC, DuMont.

AM Affiliate: KTAR, 5-kw, 620 kc (NBOC).

Ownership: John J. Louis, chairman, and famlly, 68.23%.: Richard
O. Lewls, pres., 17.47%; E. W. Harvey, v.p., 1.55%; B. R. Fulbright,
secy.-treas., 1.39%: Sam Kahan, 7.73%; 3 other dept. heads,

each holding under 29, interest. KTAR owns KVOA-TV &
KVOA, Tucson, KYUM, Yuma, and KYCA, Prescott.

Began Operation: Aprll 23, 1953. Sale to present owners by Harry
I. Nace interests approved by FCC June 16, 1954 (Television
Digest, 10:18, 25).

Represented (sales) by Paul H. Raymer Co.

Represented (legal) by Segal, Smith & Hennessey.

Represented (engineering) by George C. Davis.

Pcrsonnel:

Richard O. Lewis, president and general manager.
Dwight Harkins, staiion manager.
E. Willlam Harvey, commercial manager.
Willilam B. Robb Jr., program director.
Arthur C. Anderson, engineering director.
DIGEST OF RATE CARD NO, 2
(Aug. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min, Min. 10 Sec.

Class A—5:59-10:59 p.m., Mon.-Sat.; 4:59-10:59 p.m., Sun.

$450.00 $270.00 $180.00 $158.00 $113.00 $90.00 $45.00

Class B—4:59-5:59 p.m., 10:59-11:59 p.m., Mon.-Fri.; 1:59-5:59 p.m.,
Sat.; 12:59-4:59 p.m., Sun.

270.00 162.00 108.00 95.00 68.00 54.00 27.00
Class C—All other times.
225,00 135.00 90.00 79.00 56.50 45.00 22.50

Combination Rates—KVAR & KVOA-TV, Tuecson, Ariz.
Class A—5:30-10:30 p.m., daily; 4:30-10:30 p.m., Sun.
$607.50 $364.50 $243.00 $213.00 $152.65 $121.50 $60.75

Class B—4:30-5:30 & 10:30-11:30 p.m., Mon.-Fri.; 1:30-5:30 p.m.,
Sat.; 12:30-4:30 p.m., Sun.

364.50 218.70 145.380 128.25 91.80 72.90 36.45
Class C—All other times.
303.75 182.25 121.50 106.65 76.30 60.75 30.40
-— e —
Tueson
(Ch. 13)

Grantee (STA): Old Pueblo Broadcasting Co., 115 W. Drachman St.
Studio and Transmitter: 115 W, Drachman St.
Telephone: 4-2511.

66

Technical Facilities: Channel 13 (210-213 mec). Operating under
special temporary authorization with 33-kw visual, 16.5-kw aural,
185-ft. above av. terrain. Authorized power: 316-kw visual,
160-kw aural. Antenna: 480-ft. above av. terrain, 500-ft. above
ground, 2868-ft. above sea level, lat. 32° 14’ 227, long. 110° 58’ 13”.

Network Serviee: CBS, DuMont.

AM Affiliate: KOPO, .25-kw, 1450 k¢ (CBS).

Ownership: Harold C. Tovrea, pres., 109%; Tom Chauncey, v. D.
20%; Charles H. Garland, secy.-treas., 109%; Gene Autry, 489%:;
Robert C. Garland. 109 (son of C. H. Garland). Interlocking

ownership with KOOL-TV, Phoenix. Mr, Autry also chief stock-
holder in KMPC, Los Angeles and KOLD, Yuma.

Began Operation: Jan. 13, 1953.
Represented (sales) by George P. Hollingbery Co.
Represented (legal) by Maurice Barnes.

Represented (engineering) by Page, Creutz, Garrison & Wald-
schmitt.
Personnel:
E. S. Mittendorf, general manager.
Cliff Stillinger, program director.
Jack Martin, promotion manager.
Paul Bennewitz, chiej engineer.

DIGEST OF RATE CARD NO. 3%
(Oet, 10, 1954)

Hour 30 Min. 15 Min, 5 Min. Min. 8 Sec.
Class A—6-11 p.m., Mon.-Fri,; 3-11 p.m., Sat. & Sun.

$250.00 $150.00 $100.00 $62.50 $50.00 $25.00
Class B—AIll other times.

162.50 97.50 65.00 40.00 32.50 16.25

7 Film rates only.
Note: For combination rates see KOOL-TV, Phoenix, Ariz.

— e
KVOA-TV
Tueson
(Ch, 9

Licensee: Arizona Bestg. Co. Inc., 209 W. Elm St., Box 2911.
Studio & Transmitter: 209 W. Elm St.
Telcphone: 3-2555,
Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:

5.37-kw visual, 2.69-kw aural. Antenna: 230-ft. above av. terrain,

263-ft. above ground, 2627-ft. above sea level, lat. 32° 14’7 327,
long. 110° 58’ 30”.

Network Service: NBC, ABC.
AM Affiliate: KVOA, 1-kw, 1290 kc (NBC).

Ownership: KTAR Bestg. Co., 85.08%; John J. Louls, chairman;
R. B. Williams, pres., 10.139%; Richard O. Lewis, v.p.; B. R.
Fulbright, secy.-treas.; Harper Phillips, 2.7%; Raymond Hols-
claw, 1.35%. KTAR Bestg. Co. is owned by John J. Louis and
members of Louis family; it overates KVAR (TV) & KTAR,
Phoenix, KYUM, Yuma. & KYCA, Prescott, Ariz.

Began Operation: Sept. 25, 1953.

Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) by Segal, Smith & Hennessey.

Represented (engineering) by George C. Davis.

Personnel:

R. B. Williams, president & general manager.
Harper M. Phillips, business manager.
John C. Underwood Jr., sales manager.
Ben L. Slack Jr., program direcior,
Raymond H. Holsclaw, chief engineer,
DIGEST OF RATE CARD NO. 2
(Aug. 1, 1954)

Hour 30 Min. 15 Min. 5 Min. Din. or 20 See. 8 Sec.
Class A—6-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.
$225.00 $135.00 $90.00 $56.50 $45.00 $22.50

Class B—5-6 p.m. 11 p.m.-midnight, Mon.-Fri.; 2-6 p.m., Sat.;
1-5 p.m., Sun.

135.00 81.00 54.00 34.00 27.00 13.50
Class C—AIl other times.
112.50 67.50 45.00 28.25 22.50 11.25
Note: For combination rate see KVAR, Phoenix, Ariz.
- e

KIVA

Yuma

(Ch. 11)

Grantee (STA): Valley Telecasting Co., Box 1708.
Studio and Transmitter: Kiva, Cal, 8-mi. W. of Yuma.
Telephone: State 6-8311.

Technical Facilities: Channel No. 11 (198-204 mc). Authorized
power: 29-kw visual, 16-kw aural. Antenna: 440-ft, above av.
terrain, 485-ft. above ground, 733-ft. above sea level, lat. 32° 44’
42”7, long. 114° 44’ 19”7.

Network Service: NBC.
AM Affiliate: None.

TV Factbook No. 20
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Ownership: Donald Ellsworth, pres., 16.79%; Howard L. Roberts,
v.p., 16.7%; G. Park Dunford, 10%; Russell J. Madsen, seey-treas.,
8.5%; Willlam S. Porter, 16.7%; Alvin S. Reber, 16.7%:; Robert
Anderson, 8.35%; Virgil Crisman, 8.35%.

Began Operation: Oct. 8, 1953.
Represented (sales) by W. S. Grant Co. Inc.
Represented (legal) by Barnes & Neilson.
Represented (engineering) by John H., Mullaney.
Personnel:

Donald Ellsworth, president.

Arthur L. Fszol, general manager.

Roland Yount, chief engineer.

DIGEST OF RATE CARD NO. 1t
(July 1, 1953)

Ilour 30 MIn, 15 Min. 5 Min. Min. 8 Sec.
Class A—7-11 p.m., Mon.-Fri.; 5-11 p.m., Sat. & Sun.

$200.00 $120.00 $80.00 $50.00 $40.00 $20.00
Class B—AIll other times.

130.00 78.00 52.00 32.50 26.00 13.00

1 Film rates only.

ARKANSAS

Arkansas

Personnel:
T. K. Barton, v.p. & gencral manager.
Douglas Romine, asst. general manager.
H. Lee Bryant, commercial manager.
Dale Hart, program director.
Frederick S. Buschmeyer Jr., production manager.
Beb Buice, public relations & farm director.
shirley R. Kennedy, promotion director.
Cnamp Smith, chief engineer.

D1GEST OF RATE CARD NO. 1%
(March 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., dally.
$350.00 $210.00 $140.00 $122.50 $87.50 $70.00 $35.00

Class B—5-6 p.m. & 10:30-11 p.m., daily.

262.50 157.50 105.00 91.90 65.65 52.50 26.25
Class ¢—Noon-5 p.m. & 11 p.m.-midnight, daily.

175.00 105.00 70.00 61.25 43.75 35.00 17.50
Class D—Midnight-noon, daily.

87.50 52.50 35.00 30.65 21.90 17.50 8.75

KFSA-TV

Fort Smith
(Ch. 22)

Grantee (STA): Southwestern Radlo & Television Co. Box 569.

Studio and Transmitter: Southwestern House, 920 Rogers Ave,

Telephone: Sunset 2-9126.

Teehnical Facilities: Channel No. 22 (518-524 me). Operating under
special temporary authorization with 22-kw visual, 12-kw aural.
Authorized power: 265-kw visual, 145-kw aural. Antenna: 270-ft.
above av. terrain, 349-ft. above ground, 783-ft. above sea level,
lat. 36° 23" 027, long. 94° 25’ 227, Note: Application to buy
CP of KNAC-TV, Fort Smith (Ch. 5) and switeh ehannels
vends FCC approval (Television Digest, Vol. 10:52).

Network Service: DuMont, NBC, ABC, CBS.

AM Affillate: KFSA, 1-kw {.5-kw night), 950 ke (ABC). FM Affiliate:
KFSA-FM, .32-kw, 107.1 me (No. 296). 260-ft. antenna height.

Ownership: Donald W. Reynolds, pres., 1009 ; Weldon Stamps, v.p.;
C. W. Parkinson, secy. Mr. Reynolds owns KZTV, Reno: has
eontrolling interest ln. KHBG, Okmu'gee, Okla., and KBRS,
Springdale. Ark. Prineipals also own Southwestern Publishing
Co., KLRJ-TV, grantee for Henderson, Nev., and publisher of
Fort Smiith Southwest American and Times-Record, Las Vegas
Review Journal and other newspapers in Arkansas, Nevada and
Oklahoma.

Began Operation: July 10, 1953.

Represented (sales) by John E. Pearson Television Ine.

Represented (legal) by Haley, Doty & Wollenberg.

Represented (engineering) by Craven, Lohnes & Culver.

Personnel:

Weldon Stamps, v.p. & general manager.
Roland Hundley, sales manager.
Paschal Porta, program director.
Diek Bentley, promotion director.
Robert W. Platt Jr., chief engineer.
DIGEST OF RATE CARD NO. 1

(June 1, 1953)
Hour 30 Min. 15 Min. 5 Min. Min, 20 Sec. 10 Sec.

Class A—{Same rate applies to all hours, every day, Mon.-Sun.).
$150.00 $90.00 $60.00 $30.00 $20.00 $17.50 $15.00

KARK-TV
Little Rock

(Ch. 4)
Grsaétee (STA): Arkansas Radio & Equipment Co., 10th & Spring

Studio: 10th & Spring Sts. Transmitter: 6315 Cantrell Rd.
Telephone: Franklin 6-2481.

Techuieal Faeilities: Channel No. 4 (66-72 me). Operating under
speeial temporary authorization with 58-kw visual, 29-kw aural,
using antenna 340-ft. above ground. Authorized power: 100-kw
X%)s:vael. 21961-1!1((‘1” azuzroasl.f?ntegma: 1650-ft. above av. terrain, 1175-ft.

und, -ft. abov e 3 7,
B3t ol on e sea level, lat. 34° 46’ 05”, long.

Network Serviee: NBC, DuMont.

AM Affiliate: KARK, 5-kw, 920 ke (NBC).

Ownership: T. H. Barton, pres., 72 689%; T. K. Barton, v g
. 3 . 72. ;T K. , V.p., 18.16%;
David Grundfest, v.p., 4.575%; Harvey C. Coueh Jr., v.p., 4.575‘;;.

Began Operation: March 24, 1954,

Represented (sales) by Edward Petry & Co. Ine.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Craven, Lohnes & Culver.

Spring 1955 Edition

7 Film rates only.

KATV

Pine Bluff.Little Rock
(Ch. 7)
Grantee (STA): Central South Sales Co., 100 Williams Rd., Pine
Bluff.

Studios: 100 Willlams Rd., Pine Bluff; 620 Beech St., Little Rock.
Transmitter: Jefferson Springs, Ark.
Telephones: 3880, Pine Bluff; Mohawk 6-9401, Little Roek.

Teehnical Facilities: Channel No. 7 (174-180 me). Authorized
power: 170-kw visual, 89.1-kw aural. Antenna: 1010-ft. above
av. terrain, 922-ft. above ground, 1322-ft. above sea level, lat. 34°
22’ 127, long. 92° 10’ 07~.

Network Serviee: CBS, ABC.

Ownership: John T. Griffin, pres., 45%,; James C. Leake, v.p., 45%;
Bryan Mathes, secy.-treas., 10%. Also own 50% of KWTV, Okla-
homa City, and control radlo stations KTUL, Tulsa; KOMA,
Oklahoma City: KFPW, Fort Smith, Ark. Messrs. Leake and
Mathes hold minority interest in KTVX (TV), Muskogee, Okla.

Began Operation: Dec. 18, 1953.
Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Spearman & Roberson.
Represented (engineering) by Paul Godley Co.
Personnel:

John T. Griffin, president.

James C. Leake, v.p.

Bryan Mathes, secretary-ireasurer.

John H. Fugate, general manager.

Don Curran, program director.

Rex Cole, commercial manager.

Bruee B. Compton, national sales manager.

Joe Myers, promotion manager.

A. R. Garrett, chief engineer.

DIGEST OF RATE CARD NO. 3
(Jan. 1, 1955)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.
$45C.00 $2706.00 $180.00 $150.00 $112.50 $90.00 $45.00
Class B—Sign-on-1 p.m., Sun.; 5-6 p.m., Mon.-Sat.; 10:30-11 p.m.,

daily.

337.50 202.50 135.00 112.50 85.00 67.50 33.75
Class C—All other times.
225.00 135.00 90.00 75.00 56.25 45.00 22.50
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CALIFORNIA

KBAK-TV

Bakersfield
(Ch. 29)

Grantce (STA): Bakersfield Broadcastilng Co., Box 1448.

Studio and Transmitter: Top of Mount TV.

Telephone: Fairview 4-6421.

Technical Facilities: Channel No. 29 (560-566 mc). Authorlzed
power: 19-kw visual, 10.5-kw aural. Antenna: 630-ft. above av.
terrain, 396-ft. above ground, 1326-ft. above sea level, lat. 35°
277 55”7, long. 119° 017 15”.

Network Service: DuMont, ABC.

AM Afliliate: KBAK, 1-kw, 550 k¢ (MBS).

Ownership: Chronlcle Publishing Co. (KRON-TV, San Francisco),
9713%; Charles Thlerlot, 1259 (KRON-TV gen. mgr.); H. P. See,
1% (KRON-TV station mgr.).

Began Operation: Aug 20, 1953.

Represented (sales) by Weed Television Corp.

Represented (legal) by John P. Hearne, Hollywood, Cal.

Represented (engineering) by Robert Hammett, San Francisco.

Personnel:

A. H. Constant, station manager.
Frank Bearzley, sales manager.
Don Anderson, chief engineer.
Vern Macek, produciion manager.
Helen Smythe, fraffic.
DIGEST OF RATE CARD NO. 2
(Jan. 4, 1954)

Hour 30 Min. 15 Min, 10 Min. 5 Min, Min. 10 Sec.

Class A—6-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.

$235.00 $£141.00 $94.00 $82.25 $58.75 $47.00 $23.50

Class B—5-6 p.m., Mon.-Sat.

176.25 105.75 70.50 61.75 44.00 35.25 17.50
Class C—Sign-on-5 p.m., Mon-Sat.; 11 p.m.-slgn-off, dally.
117.50 70.50 47.00 41.00 29.50 23.50 11.75
- e ———
KERO-TV
Bakersfield
(Ch. 10)

Grantee (STA): Kern County Bestrs., 1420 Truxtun Ave.

Studio: 1420 Truxtun Ave. Transmitter: Breckenrldge Mt., .5-ml,
WNW of fire tower, 22 ml. E. of Bakersfield.

Telephone: Falrview 7-1441.

Technical Facilities: Channel No. 10 (192-198 mc). Authorized
power: 30.9-kw visual, 17.4-kw aural. Antenna: 3740-ft. above av.
terrain, 147-ft. above ground, 7681-ft. above sea level, lat. 35°
277 117, long. 118° 35 26”.

Network Service: CBS, NBC.

AM Affiliate: KERO, .25-kw, 1230 ke (NBC).

Ownership: Albert E. DeYoung, pres., 51%; Gordon L. Harlan, v.p.,
9%; B. J. Coleman, secy.-treas., .066%; Edward E. Uraer, 10%:
Edwln A. Andress, 5.933%; Kenneth R. Croes, 4%.

Began Operation: Sept. 26, 1953.

Represcnted (sales) by Avery-Knodcel Inc.

Represented (legal) by Plerson & Ball.

Represented (engineering) by Robert L. Hammett, San Franclsco.

Personnel:

Gene DeYoung, president & general manager.

Edward Urner, v.p.

John Barrett, sales manager.

Kenncth Croes, program manager.

Edwin A. Andress, engineering director.

John Ballenger, film director.

DIGEST OF RATE CARD NO. 4+
(Dcc. 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—6-10:20 p.m., Mon.-Fri.; 6-11 p.m., Sat. & Sun.
$400.00 $240.00 $160.00 $140.00 $100.00 $80.00 $40.00
Class B—5-6 p.m., Mon.-Sat.; 10:30-11 p.m., Mon.-Fri.; noon-6 p.m.,

Sun.

300.00 180.00 120.00 105.00 75.00 60.00 30.00
Class C—AIl other times.
150.00 90.00 60.00 52.50 37.50 30.00 15.00
1 Film rates only.
- e
Chico
(Ch. 12)

Grantee (STA): Golden Emplre Bestg., Co., Box 303.
Studio: 350 Wall St. Transmitter: Cohasset Road.
Telephone: Fireside 2-5614.

68

Tcchnical Facilities: Channel No. 12 (204-210 me). Authorized
power: 63.1-kw visual, 37.8-kw aural. Antenna: 1263-ft. above
av. terrain, 237-ft. above ground, 3732-ft. above sea level, lat.
39° 57 307, long. 121° 42’ 48”.

Nctwork Service: CBS, NBC, ABC, DuMont.
AM Affiliate: KHSL, 5-kw, 1290 kc (CBS).

Ownership: Mrs. Hugh McClung, pres., 92.5%; Martha McClung
Roberts, v.p.,, 2.5%; Hugh McClung Jr., treas. 5%:;: Dorothy
Hawke, secy. Also operates KVCV, Redding, Cal. (AM).

Began Operation: Aug. 22, 1953.

Represented (sales) by Avery-Knodel Inc.
Represented (legal) by Haley, Doty & Wollenberg.
Represented (engineering) by Kear & Kennedy.

Personnel:

M. F. Woodllng. manager.

George Ross, national sales manager.
Jerry Pero, sales manager.

Martin Jacohsen, producton manager.
E. P. Mllourn, chief engineer.

Russel Pope, technical director.

DIGEST OF RATE CARD NO. 2
(Sept. 1, 1954)
Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 20 Sec. 8 Sec.
Class A—T7-10:30 p.m., daily.
$225.00 $135.00 $90.00  $70.00  $55.00  $33.50  $33.50  $17.50
Class B—5-7 p.m., 10:30-11 p.m., daily.
175.00 100.00 60.00 50.00 40.00 22.50 16.00 12.00

Class C—All other times.
120.00 72.00 48.00 39.00 30.00 17.00 12.00 8.00

—_——
KIEM-TV
Eureka
(Ch, 3)
Grantee (STA): Redwood Bestg. Co. 1nc., Box 1021.

Studio: Foot of Bay St. Transmitter: Redwood Peak, 12-ml. SE
of Eureka.

Telephone: Hlllside 2-5754.

Technical Facilities: Channel No. 3 (60-66 me). Authorlzed power:
14.1-kw visual, 7.59-kw aural. Antenna: 1655-ft. above av.
terraln, 249-ft. above ground, 3049-ft. above sea level, lat. 40°
43’ 527, long. 123° 57/ 06”.

Network Service: ABC, CBS, NBC, DuMont.

AM Affiliate: KIEM, 5-kw, 1480 k¢ (MBS). FM Affiliate: KRED,
5.6-kw, 96.3 me (No. 242), 1100-ft. antenna height.

Ownership: William B. Smullin, pres., 100%:; Donald H. Telford,
v.p.; John G. Baurizdel, radio v.p.; Redwood Bestg. Co. owns
50%_ of KBES-TV, Medford, Ore., and KUIN & KGPO, AM & FM
%ﬁﬁliatgs in Grants Pass. KBES-TV also is applicant for Rose-

urg, Ore.

Began Operation: Oct. 9, 1953.
Represented (sales) by Hoag-Blair Co.
Represented (legal) by Dempsey & Koplovitz.
Representcd (engineering) by Craven, Lohnes & Culver.
Personnel:
Don H. Telford, manager.
DIGEST OF RATE CARD NO, 1
(Dec. 1, 1953)

45 30 20 15 10 5 20 8
Hour Min. Min, Min. Min., DMin. Min. Min, Sec., Sec.

Class A—6:30-10:00 p.m., daily.
$150.00 $120.00 $90.00 $75.00 $60.00 $50.00 $38.00 $30.00 $25.00 $15.00

Class B—Noon 1l-p.m., 5-6:30 p.m., 10-11 p.m., daily; 1-5 p.m. Sat.
& Sun.

120.00  96.00 72.00 60.00 48.00 42.00 30.00 24.00 20.00 12.00

Class C—All other times.
100.00 80.00 60.00 50.00 40.00 35.00 25.00 20.00 17.00 10.00

KJEO

Fresno
(Ch. 47)
Grantee (STA): O’Neill Bestg. Co., Box 1708.
Studio: Shaw at Cedar. Transmitter: Bald Mt.
Telephone: 7-8405.

Technical Facilities: Channel No. 47 (668-674 mc). Authorlzed
power: 440-kw vlsual, 220-kw aural. Antenna: 1789-ft. above av.
terrain, 138-ft. above ground, 4596-ft. above sea level, lat. 37°
04’ 137, long. 119° 25’ 31”7, CP for 178-kw visuai, 91.2-kw aural.

Network Service: ABC, CBS, DuMont.

Ownership: J. E. O’'Nelll, pres., 100%; J. C. Drilllng, v.p.; Charles
Theodore, v.p.; George D. Helvey, secy.-treas.

Began Operation: Sept. 20, 1953.

Represented (sales) by The Branham Co.

Represented (legal) by Joseph Brenner, Beverly HIlls, Cal.
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Personnel:

Charles Theodore, v.p. & operations director.
Joe Drilllng, v.p. & business manager.

W. O. Edho!lm, commercial manager.

Bill Anthony, news director.

Jack Shepherd, production manager.

Francis Quinn, promotion manager.

Jack McElwain, chief engineer.

D1GEST OF RATE CARD NO. 4
(Jan, 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5NMIn. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$450.00 $270.00 $180.00 $157.50 $112.50 $90.00 $45.00

Class B—5-6:30 p.m., Mon.-Sat.; noon-6 p.m., Sun.; 10:30-11 p.m.,
daily.

337.50 202.50 135.00 118.13 84.38 67.50 33.75
Class C—Noon-5 p.m., Mon.-Sat.; 11 p.m.-sign-off, daily.

225.00 135.00 90.00 78.75 56.25 45.00 22.50
Class D—Sign-on-noon, daily.

112.50 67.50 45.00 39.38 28.13 22.50 11.25

—_——.———
Fresno
(Ch. 21)

Grantee (STA): MeClatchy Bestg. Co., 1559 Van Ness Ave.
Studio: 1559 Van Ness Ave. Transmitter. Bear Mountain.
Telephone: 3-6277.

Technlcal Faeilities: Channel No. 24 (530-536 mc). Authorized
power: 282-kw maximum and 170-kw horizontal visual, 145.5-
kw maximum and 91.725-kw horizontal aural. Antenna: Di-
rectional, mechanically tilted 1°, 3385-ft. ahove valley floor, 242-
ft. above ground, 3638-ft. above sea level, lat. 36° 44’ 45.5”, long.
119° 16" 52”.

Network Service: NBC, CBS.

AM Affiliate: KMJ, 5-kw, 380 k¢ (NBC). FM Affillate: KMJ-FM,
7.3-kw, 97.9 me (No. 250}, 630-ft. antenna helght.

Ownershlp: McClatchy Newspapers, 100%; same officers for both
companies. Eleanor McClatchy, pres.; J. Brown Maloney, v.p.;
James B. McClatchy, secy.-treas.; Walter P. Jones & John J.
Hamlyn, directors. McClatchy Bcstg. Co. owns KFBK, Sacra-
mento; KERN, Bakersfleld; KBEE, Modesto; KOH, Reno, Nev.
McClatchy Newspapers publish Fresno Bee, Sacramento Bee,
Modesto Bee.

Began Operation: May 26, 1953.

Represented (sales) by Paul H. Raymer Co. Inc.

Represented (legal) hy Dow, Lohnes & Alhertson.

Represented (englneering) hy George C. Dsvis.

Personnel:

Eleanor McClatehy, president.
Perry Nelson, manager.
Wilson Lefler, sales manager.
Tom Flynn, production manager.
Joe Tomes, program manager.
Marion Anderson, traffic manager.
Willlam Curtis, film editor.
James B. Hancock, chief engineer.
D1GEST OF RATE CARD NO. 4%
(Jan. 1, 1955)
Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
$450.00 $270.00 $180.00 $157.50 $112.50 $90.00 $45.00

Clgsil B—5-6:30 p.m., Mon.-Sat.; noon-6 p.m., Sun.; 10:30-11 p.m.,
ally.

337.50 202.50 135.00 118.13 84.38 67.50 33.75
Class C—All other times.
225.00 135.00 90.00 78.75 56.25 45.00 22.50

1 Film rates only.

°
Los Angeles
(Ch. 7)

Llcensee: American Broadcasting Co. Prospect & Talmadge Sts.

Studlo: Prospect & Talmadge Sts. Transmitter: Mt. Wilson.

Telephone: Normandie 3-3311.

Technicai Facllities: Channel No. 7 (174-180 mc). Operating under
special temporary authorization with 118-kw visual, 59-kw aural.
Antenna: 3040-ft. above av. terrain, 297-ft. above ground 6003~
it. above sea level, lat. 34° 13’ 29 4" long, 118° 03’ 57”. CP for
166-kw visual, 59-kw aural, directional antenna electrically tilted
3°, 2970-ft. above av. terraln 234-ft. above ground, 5940-ft. above
sea level.

Network Service: ABC.

AM Affiliate: KABC, 5-kw, 790 kc (ABC). FM Affillate: KABC-FM,
3.8-kw, 95.5 mc (No. 238) 240-ft. antenna height.

Ownership: See WABC-TV, New York.

Began Operatlon: Sept. 16, 1949 as KECA-TV.
Represented (sales) by Edward Petry & Co. Inc.
Represented (legal) hy MeKenna & Wlkinson.
Represented (englneering) by Kear & Kennedy.

Spring 1955 Edition

California

Personnel:

Earl J. Hudson, v.p., Western Div.
Selig J. Seligman, busness coordinator & asst. to v.p., Western
Div.

Kenneth B, Craig, coordinator, TV programming, Western Div.

Amos T, Baron, general manager, KABC-TV.

Elton H. Rule, sales manager, KABC-TV,

Don Quinn, asst. sales manager, KABC-TV.

Norman Sloane, sales service manager.

Hunt Stromberg Jr., erecutive producer.

James Mandulay, TV production manager, KABC-TV.

Norma Olsen, director of program operations.

Jack F. Brembeck, promotion manager, KABC-TV.

Russ Landers, film director. .

Cameron G. Pierce, engineering operations supervision.
D1GEST OF RATE CARD NO. 5

(Feb. 15, 1954)
Min. or

Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. 10 Sec.
Class A—T7-10:30 p.m., Mon.-Sat.; 5-10:30 p.m., Sun.
$1500.00 $900.00 $600.00 $450.00 $375.00 $275.00 $137.50
Class B—5:30~7 p.m., 10:30-11 p.m., Mon.-Sat.; noon-5 p.m., Sun.
1000.00 600.00 400.00 300.00 250.00 200.00 100.00
Class C—aAll other times.

600.00 360.00 240.00 180.00 150.00 100.00 50.00

Class AA announcements (8-10 p.m., daily): Min. or 20 Sec., $350;
10 Sec., $175.

— e
Los Angeles
(Ch. 13)

Licensee: Copley Press Inc., 1000 Cahuenga Blvd.

Studio: 1000 Cahuenga Blvd. Transmltter: Mt., Wllison.

Telephone: Hollywood 2-7311.

Technlcal Facllltles: Channel No. 13 (210-216 mc). Authorized
power: 31.4-kw visual, 15.75-kw aural. Antenna: 2955-ft. above av.
terrain, 237-ft. above ground, 5917-ft. above sea level, lat. 34°
13’ 427, long. 118° 04’ 02”.

Ownershlp: Copley Press Inc. Puhlishers of Alhambra Post-Ad-
vocate, Burbank Daily Review, Culver City Star-News, Glendale
News-Press, Monrovia News-Post Redondo Daily Breeze, Venice
Evening Vanguard, all Calitornla Aurora Beacon-News Elgin
Courier-News, Joliet Herald News Springfleld Illinois State

Journal, all Tlinois. Also owns 607 of San Pedro (Cal.) News-
Pilot and puhlishes Springfield (Ill.) State Register under lease.

Began Operation: Sept. 17, 1947 as KLAC-TV. Acquired hy Copley
Press Inc., Dec. 23, 1953. {See Television Digest, Vol. 9:49, 52.)

Represented (sales) by Katz Agency Inc.
Represented (legal) hy John P. Hearne, Hollywood, Cal.
Represented (engineering) by Craven, Lohnes & Culver.
Personnel:

Jack Helntz, v.p. & general manager.

A. G. Flanagan, asst. general manager.

Dan Lindquist, production director.

David BE. Lundy, general sales manager.

Helen McDermott, business manager.

M. F. Wentworth, chief engineer.

Warren Earl, director of promotion.

DIGEST OF RATE CARD NO. 1
(Feb. 1, 1954)
45 30 15 10 5 20 10

Hour Min, Min. Min. Min. Min. MIn. Sec. Sec.
Class A—7-10 p.m., Mon.-Sat.; 6-10 p.m., Sun.
$900.00 $765.00 $540.00 $360.00 $270.00 $225.00 $215.00 $150.00 $100.00

Class B—5:30-7 p.m., Mon.-Sat.; sign-on-6 p.m. Sun.; 10 p.m.-
midnight, daily.

600.00 510.00 360.00 240.00 180.00 150.00 120.00 85.00 50.00
Class C—All other times.
500.00 425.00 300.00 200.00 150.00 125.00 75.00 55.00 45.00

o —
Los Angeles
(Ch. 9)

Lleensee: General Teleradio Inc.. 1313 N. Vine St. (Don Lee Div.)

Studio: 1313 N. Vine St. Transmitter: Mt. Wilson.

Telephone: Hollywood 2-2133.

Technical Facilitles: Channel No. 9 (186-192 me). Authorized
power: 162-kw visual, 81.3-kw aural. Antenna: 2960-ft. above av.
terrain, 199-ft. above ground, 5929-ft. above sea level, lat. 34°
13’ 387, long. 118° 04’ 00”.

Network Service: DuMont.

AM Affiliate: KHJ, 5-kw, 930 kc (MBS). FM Affillate: KHJ-FM,
16.8-kw, 101.1 mc (No. 266), 2950-ft. antenna heicht.

Ownership: General Teleradio, Inc. (Don lee Div.). Offieers of
Don Lee Div.: Willet H. Brown, pres.; C. J. Marshall. asst. treas.;
A. M. Quinn, secy. & treas.; Norman Boggs, v.p.; Norman Osthy,
Ep. gork other affiliates of General Teleradio see WOR-TV,

ew Yor!

Began Operatlon: Aug. 25, 1948, as KFI-TV. Sold to present -
censee Aug. 1951 (see Television Digest, Vol. 7:23, 32, 36

Represented (sales) hy H-R Television Inc.
Represented (legal) hy Pierson & Ball.

{Continued on next page)
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California

LOS ANGELES: KHJ-TV—(Continued)

Personnel:
Thomas F. O’Neil, president, General Teleradio Inc.
Willet H. Brown, president, Don Lee Div.
Ward D. Ingrim, general manager, Don Lee Div.
James Richards, eastern sales manager.
John Reynoids, manager.
Howard Wheeler, sales manager.
Robert Light, sales promotion manager.
James D. Higson, program manager.
Robert Arne, chief engineer.

DIGEST OF RATE CARD NO. 2
(March 1, 1952)
Hour 30Min. 15Min., 10Min. 5Min. Min.
Class A—7-10:30 p.m., daily.
$1000.00 $600.00 $400.00 $350.00 $250.00 $180.00 $120.00 $60.00

Class B—5:30-7 p.m., Mon.-Fri.; 10:30 pm -Midnight, daily; Noon-
7 p.m., Sat. & Sun
750.00 . 450.00 300.00 262.50 187.50  135.00 80.00 45.00
Class C—Sign-on-5:30 p.m., daily; Sign-on-Noon, Sst. & Sun.
500.00 300.00 200.00 175.00 125.00 90.00 60.00 30.00

20 Sec. 10 Sec.

KNXT

Los Angeles
(Ch. 2)
Grantee (STA): Columbia Broadcasting System Ine,, 1313 N. Vine.
Studio: 1313 N. Vine St. Transmitter: Mt. Wilson.
Telephone: Hollywood 9-1212.

Technical Facilities: Channel No. 2 (54-60 me). Authorized power:
46.8-kw visual, 23.4-kw aural. Antenna: 3140-ft. above av. terrain,
466-ft. above ground, 6126-ft. above sea level, lat. 34° 14° 007,
long. 118° 04’ 28”.

Network Service: CBS.

AM Affiliate: KENX, 50-kw, 1070 kc (CBS). FM Affiliate: KNX-FM,
72-kw, 93.1 me (NO 226), 2800-ft. antenna height.

Ownership: See WCBS-TV, New York.

Began Operation: May 6, 1948 as KTSL. Sold to present owner
December 1950 (see Television Digest, Vol. 6:46, 52).

Represented (sales) by CBS Television Spot Sales.
Represented (engineering) by CBS Engineering Dept., N.Y.

Personnel:
James T. Aubrey Jr., general manager.
Edmund C. Bunker, general sales manager.
Jack Van Nostrand, national spot sales representative.
Bruce Huffman, sales service coordinator,
Dean Linger, sales promotion & publicity manager.
Larry Lazarus, business manager.
Don Hine, program director.
Robert Quinlan, executive producer.
Leon Drew, production manager.
William Whitley, public effairs director.
Lester H. Bowman, chief engineer.
Sam Zelman, director of news & spccial events.
Don Rosenquest, operations & traffic manager.
Herbert Pangborn, technical operations manager.

DIGEST OF RATE CARD NO. 3
(July 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—T7:30-10 p.m., daily.
Group I
$2700.00 $1620.00 $1080.00 ceerense ce e Yee .
Group T1—7-7:30 p.m., 10-10:30 p.m., daily.

2000.00 1200.00 800.00 666.67 600.00 i

Class B—6-7 p.m., Mon.-Sat.; 5-7 p.m., Sun.; 10:30-11 p.m., dally.
1350.00 810.00 540.00 450.00 405.00 250.00

Class C—9:30 a.m.-6 p.m., Mon.-Fri.,; noon-6 p.m., Sat.; noon-5
p.m., Sun.

1000.00 600.00 400.00 333.33 300.00 165.00

Class D—Sign-on-9:30 a.m., Mon.-Fri.; sign-on-noon, Sat. & Sun.;
11 p.m.-sign-off, daily.
750.00 450.00 300.00 250.00 225.00 125.00

* Class A announcements only, classified in two groups:

Group I—7:59-10 p.m., dally, $550; Group II—6:59-7:59 p.m., 10-
10:30 p.m., daliy, $400. KENXT also quotes 20-second rates of $550,
$400, $250, $165 & $125. 10-second, $275, $200, $125, $82.50, $62.50.
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KRCA

(formerly KNBH)

Los Angeles
(Ch. 4)
Licensee: National Broadcasting Co. Ine., Sunset & Vine.
Studios: Sunset & Vine. Transmitter: Mt. Wiison.
Telephone: Hollywood 9-6161.

Technical Facilities: Channel No. 4 (66-72 me). Operating under
speclal temporary authorization with 47-kw visual power, 23.5~
kw aural. Antenna: 3013-ft. above av. terrain, 119-ft. above
ground, 5781-ft. above sea level, 1at. 34° 13’ 33%, long. 118® 03’ 55”.
CP for 42.7-kw visuai, 21.4-kw aural, 3200-ft. above av. terrsin,
490-ft. above ground, 6170-ft. above sea level using directional
antenna electricaliy tilted 2.5°.

Network Service: NBC. AM Affiliate: None locally.

Ownership: See WRCA-TV, New York.

Began Operation: Jan. 16, 1949.

Represented (sales) by NBC Spot Sales.

Personnel:

John K. West, v.p. in charge of Western Div.
Thomas C. McCray, general manager.
James Parks, sales manager.

Noyes Scott, 'sales service manager.

John C. Kenaston advertising & promotion manager.
Grant Recksleck, sales promotion director.
Robert Pelgram, publicity manager.

Harry Camp, merchandising manager.
Dean Cralg, executive producer.

George Burke, film operations supervisor.
John Knight, chze/ engineer,

James Damon, Operalions supervisor,

Robert Livingston, remote director.
Cleve Hermann, sports director.

DIGEST OF RATE CARD NO. 9
(Feb. 1, 1955)
Hour 30'Min. 15 Min. 10 Min. 5 Min, |20 Sec. 10 Sec.

Class A—T7:30-11 p.m., Mon.-Sat.; Class AA®*
5-11 p.m,, Sun.

$3200.00  $1920.00 $1280.00 $1120.00

Class B—6-7:30 p.m., Mon.-Sat.
1700.00

$800.00 | $575.00 $250.00

Class A*
1020.00 680.00 595.00 425.00 375.00 160.00

Class C—Sign-on-6 p.m., Mon.-Sat.; Class B*
Sign-on-5 p.m., Sun.

1600.00 960.00 640.00 560.00 400.00 200.00 75.00

Class D—AIl other times. Class C*
825.00 495.00 330.00 288.75 206.25 125.00 50.00

* Class AA—T:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.
Class A—6:59-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily. Class
B—6-6:59 p.m., Mon.-Sat., 5-6 p.m., Sun. Ciass C—all other tirnes.

KTLA

Los Angeles
(Ch. 5)
Licensee: Paramount Television Productions Inec., 5451 Marathon.

Studio: 5451 Marathon St. Transmitter: Mt. Wilson.

Telephone: Hollywood 9-3181.

Technical Facilities: Channel No, 5 (76-82 me). Authorized power:
30-kw visual, 15-kw aural. Antenna: 2921-ft. above av. terraln,
250-1t. above ground, 5936-ft. above sea level, lat 34° 13’ 35”7, long

118° 03’ 56”. CP for 50.1-kw wisual, 25.1 aural 2890-~ft. above ao.
terrain.

AM-FM Affiliates: None.

Ownership: Paramount Pictures Inc., 100%.
Began Operation: Jan. 22, 1947.

Represented (sales) by Paul H. Raymer Co. Inc.
Represented (legal) by Arnold, Fortas & Porter.
Personnel:

Paul Ralbourn, president (New York).

Klaus Landsberg, v.p. and general manager, KTLA.
J. Gordon Wright, production coordinator.

Robert Mohr, sales manager.

Joseph Coffin, sales development director,

Leland G. Muller, film program director.

Gilbert Martyn, news editor.

Roy White, studio operations supervisor,

John Silva, remote operations supervisor.

Glenn Hughes, talent department.

DIGEST OF RATE CARD NO. 6+
(Dec. 1, 1952)
Hour 45Min. 30Min. 15Min. 5Min. Min.
Class A—7-10:30 p.m., daily.
$1250.00 $975.00 $800.00 $525.00 $300.00 $250.00 $230.00 $115.00

Class B—6-7 p.m., Mon.-Sat.; 5-7 p.m., Sun.; 10:30-11 p.m., Sun.-
¥Fri.; 10:30 p.m.-midnight, Sat.

625.00 487.50 400.00 262.50 150.00 125.00 115.00 51.50
Class C—All other times.
500.00 390.00 320.00 210.00 120.00 100.00 92.00 43.00

20 See. 10 See.

+ Fiilm rates oniy.
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KTTV

Los Angeles
(Ch. 11)
Licensee: KTTV Inc., 5746 Sunset Blvd.
Studio: 5746 Sunset Blvd. Transmitter: Mt. Wllson.
Tclephone: Hollywood 2-7111.

Technical Facilitics: Channel No. 11 (198-204 me). Authorized
power: 166-kw vlsual, 83-kw aural. Antenna: 2940-ft. above av.
terrain, 237-ft. above ground, 5907-ft. above sea level, iat. 34°
137 297, long. 118° 03’ 47.1~.

AM-FM Afliliates: None.

Ownership: The Times-Mirror Co., 1009, publlsher of Los Angeles
Times and Mirror. Normnan Chandler, pres.; Harrlson Chandler,
exec. v.p.; Omar F. Johnson, v.p.-asst. secy.; Richard A. Moore,
v.p.; Harry W. Bowers, treas.; Richard G. Adams, secy.

Began Opcration: Jan. 1, 1949.

Represcnted (saies) by Blair TV Inc.

Represented (icgai) by Ellot C. Lovett.

Represented (engineering) by Craven, Lohnes & Culver.

Personnel:

Rlchard A. Moore, v.p. & general manager.
John R. Vrba, sales manager.

Leslie H. Norins, local sales manager.
George T. Ruby, controllcr.

Robert Breckner, program director.

Bill Welsh, director of special events.
Jack O'Mara, promotion & merchandising manager.
Norma Norman, traffic manager.

Dick Woollen, film director.

Reavis Winekler, publicity director.

Val Conte, sales service manager.

Edward Benham, chief engineer.

DIGEST OF RATE CARD NO. 6A (Oct. 1, 1954)

Hour 30Min. 15Min. 10Min. 5Min. Min. 20Sec. 10Sec.
Ciass A—7-10:30 p.m., daily.
$1400.00 $840.00 $560.00 $466.00 $392.00 $365.00 $320.00 $185.00
Class B—6-7 p.m., 10:30 p.m.-mldnlght, daily.

980.00 588.00  392.00 326.00 274.00 225.00 170.00 105.00
Ciass C—Noon-6 p.m., mldnight-2 a.m., dally.

550.00 330.00 220.00 183.00 154.00 150.00 115.00 70.00
Class D—2 a.m.-noon, dally.

300.00 180.00 120.00 100.00 84.00 80.00 70.00 40.00

California

KCCC-TV

Sacramento
(Ch. 40)

Grantee (STA): Capital Clty TV Corp., Senator Hotel.

Studio: Senator Hotel. Transmitter: Garden Highway.

Telephone: Gllbert 3-4843.

Technical Facilities: Channel No. 40 (626-632 mc). Authorized
power: 186-kw vilsual, 93.3-kw aural. Antenna. 480-ft. above
av. terrain, 500-ft. above ground, 528-ft. above sea level, lat.
38° 36’ 35”7, long. 121° 33” 15”.

Network Service: ABC, CBS, DuMont, NBC.

Ownership: Harry McCart, pres., 50%,; Ashley L. Robison, secy.-
treas., 50%.

Began Operation: Sept. 30, 1953.

Represented (saies) by Weed Teievislon Corp.

Represented (legal) by Flsher, Wayland, Duvall & Southmayd.
Represented (engineering) by Vandlvere, Cohen & Wearn.

Personnel:
Ashley L. Roblson, secy.-treas. & general manager.
A. J. Rlchards, national sales manager.
Bud Edwards, program director.
John J. Kehoe, sales manager.
George Ledell Jr., Los Angcles sales manager.
Clarence P, Talbot, public relations director.
Harvey Chester, news & special events director.
Katherine Perry, woman’s director.
Paul E. Leake, engineering director.

DIGEST OF RATE CARD NO, 2
(July 1, 1954)
Min. or
Hour 30Min. 20Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-11 p.m., Mon.-Fri.; noon-~11 p.m., Sat. & Sun.
$400.00 $240.00 $200.00 $160.00 $140.00 $100.00 $80.00

Class B—1-6 p.m., Mon.-Fri.
300.00 180.00 145.00 120.00

Ciass C—All other times.
225.00 135.00 112.50 90.00 79.00 56.50 45.00 22.50

$40.00

105.00 75.00  60.00 30.00

ONE MORE

& ZARTETY &

KTLA COMES OFF WITH FLYING COLORS
REASON WHY IN FIRST TRY AT TELEVISING IN TINT

Klaus Landsberg gave an invited

Radio—Television

Landsberg’s chromatic display of

KTLA

STAYS IN

FRONT

MORE VALUE
MORE COVERAGE

MORE SALES POWER

audience its first look at KTLA
color television Friday night and
the critical consensus was both
favorable and enthusiastic. It was
generally agreed that the colorcast
of “Western Varieties” was com-
parable in quality to some of the
network Specs from the east and
certainly a milestone in the history
of the local station, first of the
unaffiliated indies to “show its
colors.”

CHECK ALL THE FACTS AND YOU WILL SEE WHY
KTLA 1S YOUR BEST BUY IN SOUTHERN CALIFORNIA

KTLA

CHANNEL FIVE LOS ANGELES

Represented Nationally By
PAUL H RAYMER CO.

the cowboy revue with two RCA
color cameras shown on 10-inch
Motorola receivers was sharply
brilliant in the closeups . ... On
tho monitors Landsberg said the
picture was clear and sharp and
that he was highly elated at the
first exposure of his color program,
with others to follow at weekly
intervals. It is estimated that there
are now 1,500 color sets in the L.A.
signal area.

The gay and vivid colorings of
the cowboy regalia brought out the
bright qualities of the color lenses
and splashed the western set with
fast moving rainbowish hues. Per-
forming in colorful garb under the
emceeing of Doye O’Dell were such
familiars to the hoedown set as
Roscoe Ates, Spacde Cooley, Eddie
Dean, Eddie Cletro, Twin Tones,
Y-Knot Twirlers, Gail Moser, Ricky
Lane & Willie and Cheetah, the
ape, who wasn’t given the chance
to steal the show.

Spring 1955 Edition
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California

KFMB-TV

San Diego
(Ch. 8)
Licensee: Wrather-Alvarez Broadcasting, Inc., Fifth and Ash St.
Studio: Fifth and Ash St. Transmitter: Mt. Soledad.
Telephone: Belmont 2-2114.

Technical Facilities: Channel No. 8 (180-186 mc). Operating un-
der special temporary authorization with 54-kw visual power,
27-kw aural. Antenna: 750-ft. above av. terrain, 284-ft. above
ground, 1049-ft. above sea level, lat. 32° 50’ 177, long. 117° 14’
56”. CP for 316-kw visual, 158-kw aural.

Network Service: CBS, ABC.
AM Affiliate: XFMB, 5-kw, 540-kc (CBS).

Ownership: Maria Helen Alvarez, 38.89%; Jack D. Wrather Jr.,
38.89%; Edward Petry & Co., 22.22%. Mrs. Alvarez owns 25%
of application for Corpus Christi. Mr. Wrather holds CP for
WJIDW, Boston (TV); 25% of application for Corpus Christi.

Began Operatien: May 15, 1949. Sold to Kennedy Bestz. Co. April
25, 1951 (Television Digest, Vol. 7:18): sold to present owners
March 25, 1953 (Television Digest, Vol. 9:5, 13).

Represented (sales) by Edward Petry & Co. Inc,
Represented (legal) by Welch, Mott & Morgan.

Personnel:

J. D. Wrather Jr., president.

Maria Helen Alvarez, v. D.

George Whitney, general manager.

Ralph E. McKinnie, national sales manager.
Charles E. Jackson, local sales manager.
Bill Fox, program director.

Paul W. White, ezecutive editor.

Charles Abel, chief engineer,

William H. Ryan, promotion manager.

DIGEST OF RATE CARD NO. 8+ (July 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. ID
Class A—6-10:30 p.m., daily.
$600.00 $360.00 $240.00 $210.00 $180.00 $120.00 $60.00

Class B—5-6 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30-11 p.m., daily.

455.00 273.00 182.00 159.00 137.00 91.00 46.00

Clasg»i C—Noon-5 p.m., Mon.-Sat.; noon-1 p.m., Sun.; 11-11:30 p.m.,
aily.

350.00 210.00 140.00 123.00 105.00 70.00 35.00

Class D—9 a.m.-noon, daily; 11:30 p.m.-sign-off, daily.

245.00 147.00 98.00 86.C0 74.00 49.00 25.00
Class E—Sign-on-9 a.m., daily.
140.00 84.00 56.00 49.00 42.00 28.00 14.00

1+ Film rates only.

- e—
KSBW-TV
Salinas-Monterey
(Ch. 8)
Grantee (STA): Salinas Bestg. Corp., Box 1651, Salinas.
Studio: 238 John St. Transmitter: Baldy Peak.
Telephone: 2-6422.

Technical Facilities: Channel No. 8 (180-186 mc). Shares time with
KMBY-TV, Monterey. Authorized power: 11.5-kw visual, 5-kw
aural, Anfenna: 2630-ft above av. terrain, 197-ft. above ground
3777-ft. above sea level, lat. 36° 32’ 067, long 121° 377 10”

Network Service: CBS, ABC, DuMont, NBC.
AM Affiliate: KSBW, 1-kw, 1380 kc (MBS)

Ownership: John C. Cohan, pres., 50%; Willlam M. Oates, secy.-
treas., 50%. Merger with half-time KMBY-1V, Monterey, due
for FCC approval momentarily (Television Digest, Vol. 10:45).

Began Operation: Aug. 17, 1953.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by John P. Hearne, Hollywood.

Represented (englneering) by Robert L. Hammett, San Francisco.

Personnel:

John Cohan, president & general manager.

Willlam M. Oates, secy.-treas. & sales manager.

O. C. Sullivan, asst. manager.

Neal Edmondson, program supervisor.

George Freeman, chief engineer.

D1GEST OF RATE CARD NO. 2% (Jan. 1, 1955)

Hour 30 Min. 15 Min, 10 Min. 5 MIn. Min.
Class A—6:30-10:30 p.m., Jaily.

10 Sec.

$300.00 $180.00 $120.00 $105.00 $75.00 $60.00 $30.00
Class B—5-6:30 p.m., 10:30-sign-off, Mon.-Sat.; 1-6:30 p.m., Sun.
200.00 120.00 80.00 70.00 50.00 40.00 20.00
Class C—All other times.

150.00 90.00 60.00 52.50 37.50 30.00 15.00

+ Film rates only.

Still FIRST in America’s Fastest-
Growing Billion-Dollar-Market!...

You nuidl buy KFMB-TH...
o reach 2ty all all off San Diego

KFMB-TVCE

SAN DIEGO, California
WRATHER - ALVAREZ BROADCASTING

ABC
INC.

San Dlego 1, California

Represented by EDWARD PETRY & CO,,
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IS YOUR SIGNAL
COMING IN CLEAR?

Are your best prospects getting your advertising signal
strong and clear?

You'll get uncluttered reception when you put your sales
message in RADIO-TV REPORT.

The 800 advertising agencies and their clients located in
the eleven western states face problems different from
those in the Mid-West and the East.

REPORT covers these problems with a strictly western ap-

proach; with the know-how and experience of successfully
publishing WESTERN ADVERTISING for over 35 years.

With its unduplicated editorial coverage, it is the only
news weekly offered the western broadcasting industry.

Over 4200 time buyers, media directors, account execu-
tives, advertising managers and other policy-making adver-
tising executives associated with the western broadcasting
industry have become regular REPORT readers.

For maximum impact, pin-point your sales messages by
advertising in REPORT.

RADIO-TV REPORT

SAN FRANC:iSCO LOS ANGELES

The Newsweekly of the Western Broadcasting Industry

Spring 1955 Edition
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California
KFSD-TV
San Diege
(Ch. 10)

Grantee (STA): KFSD Inc. 3642 Enterprise St.
Studio: 3642 Enterprise St. Transmitter: Mt. Soledad.
Teiephonc: Cypress 8-7151.

Technicai Facilities: Channel No. 10 (192-198 mc). Operating un-
der special temporary authorization with 63-kw visual, 35.4-kw
aural. Authorized power: 316-kw visual, 178-kw aural. An-
tenna: 700-ft. above av. terrain, 224-ft. above ground, 1019-ft.
above sea level, lat. 32° 50’ 207, long. 117° 14’ 56”.

Network Scrvice: NBC.

AM Afliliate: KFSD, 5-kw, 600 k¢ (NBC). FM Afiiiiate: KFSD-FM,

33-kw, 94.1 me (No. 231), 425-ft. antenna height.

Ownership: Fox, Wells & Co. (85.5%). KFSD Inc. officers: James
G. Rogers, pres.; Glen McDaniel, exec. secy., 3%; William E.
Goetze, asst. secy. & director; William Lane, director, 1.5%;
Tcm Sharp, director. Fox Wells also owns 25.75% of WWOR-TV,
Worcester, Mass., and about 289, of Olympic Radio.

Began Operation: Sept. 9, 1953. Sale to present owners by Tom
Sharp, Charles E. Sallk and TBC group approved by FCC Oct.
13, 1854 (Television Digest, Vol. 10:31-32, 34, 38, 42).

Represented (saics) by The Katz Agency Inc.

Represented (iegai) by Hogan & Hartson.

Reprcsented (engineering) bs" George C. Davis.

Personnel:

William E. Goetze, general manager.
John Merino, station manager.
Jay Grill, sales manager.
William Hollenbeck, studio manager.
John Clement, acting program manager.
Leroy Bellwood, chief engineer,
DIGEST OF RATE CARD NO. 3+
(Jan. 1, 1855)

Min. or
Honr 30 Min. 20 Min, 15Min, 10 Min., 5Min, 20 Sec. 10 Sec.

Class AA—8-10 p.m., dally.

$600.00 $360.00 $300.00 $240.00 $210.00 $150.00 $120.00 $60.00
Ciass A—7-8 p.m.; 10-10:30 p.m., daily

$500.00 $300.00 $250.00 $200.00 $175.00 $125.00 $100.00 $50.00
Ciass B—1-7 p.m., 10:30-midnight, daily.

250.00 150.00 125.00  100.00 87.50 62.50 50.00 25.00
Ciass C—All other times.

125.00 75.00 62.50 50.00 43.50 3125 25.00 12.50

+ Fllm rates only.

KGO-TV

San Francisco
(Ch. 7)
Licensee: American Broadcasting Co., 277 Golden Gate Ave.
Studio: 277 Golden Gate Ave. Transmitter: Mt. Sutro.
Teiephone: Underhill 3-0077.

Technical Facilitics: Channel No. 7 (174-180 mc). Authorized power:
160-kw visual, 80-kw aural. Antenna: 1231-ft. above av. terrain,
517-ft. above ground. 1348-ft. above sea level, lat. 37° 45 207,
long. 122° 27’ 05”. CP for 316-kw visual, 158-kw aural.

Network Service: ABC.

AM Affiliate: KGO, 50-kw, 810 kc (ABC). FM Affiliate: KGO-FM,
3.78-kw, 106.1 mc (No. 281), 1180-ft. antenna height.

Ownership: See WABC-TV, New York.

Began Operation: May 5, 1948,

Represcnted (saies) by Edward Petry & Co. Inc.
Represented (iegai) by McKenna & Wilkinson.
Represented (engineering) by Kear & Kennedy.

Personnei:
James H. Connolly, v.p. & general manager.
Vincent Francis, local sales manager.
David Sacks, national spot sales manager.
Jon W. Barkhurst, director, promotion-publicity.
Russeil Baker, program manager.
Robert Mitchell, film manager.
Edith Kirby, traffic manager.
Victor Reed, manager of news, sports & special events.
Jeanne Rieman, sales service manager.
Harry Jacobs, chief engineer,
Edward Smith, production manager.
Lorraine Duchene, continuity acceptance editor.
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DIGEST OF RATE CARD NO. 8
(Feb. 1, 1855)
Min. or
Hour 30 Min. 20Min, 15Min. 10 Min. 5 Min. 29 Sec. 10 Sec.

Class AA—7:30-10 p.m., daily.
$1200.00 $720.00 ...... $480.00 $420.00 $300.00 $250.00 $125.00
Class A—7-7:30 p.m., 10-15:30 p.m., daily.

1100.00 660.00 550.00 440.00 385.00 275.00 220.00 110.00
Ciass B—6-7 p.m., 10:30-11 p.n., daily; noon-7 p.m., Sun.

600.00 360.00 300.00 240.00 210.00 150.00 120.00 60.00
Ciass C—AIll other times.

400.00 240.00  200.00 160.00 140.00 100.00 80.00 40.00

KPIX

San Francisco
(Ch. 5)

Licensee: Westinghouse Broadcasting Co. Inc. (Cal.), 2655 Van
Ness Ave.

Studio: 2655 Van Ness Ave.
Transmitter: Mt. Sutro Television Center.
Teiephone: Prospect 6-5100.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
100-kw visual, 50-kw aural. Antenna: 1140-ft. above av. terrain,
420-ft. above ground, 1354-ft. above sea level, lat. 37° 45 207,
long. 122° 27/ 057,

Network Service: CBS.
AM Affiliate: KSFO, 5-kw (1-kw night}, 560 kc.

Ownership: Westinghouse Bestg. Co. Inc. (Cal.); for other inter-
ests sce KDKA-TV, Pittsburgh.

Began Operation: Dec. 25, 1948. Sold to present owner by Associated
Bestrs. Inc. (Television Digest, Vol. $:45, 10:11, 15, 19, 27).

Represented (saies) by the Katz Agency Inc.

Personnei:
Chris J. Witting, pres., Westinghouse Broadeasting Co. Inc.
Philip G. Lasky, gencral manager.
George Mathiesen, assi. to gemeral manaeger.
Louis Simon, commercial manager.
Herbert Bachman, director of promotion.
William Dempsey, program manager.
A, E. Towne, director of engineering.

DIGEST OF RATE CARD NO. 8%
(June 1, 1954)
Min. or
Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec. 8 Sec.
Ciass AA—7:30-10 p.m., daily.
$1250.00 $750.00 $500.00 $437.50 $312.50 $260.00 $130.00
Ciass A—6:30-7:30 p.m., 10-10:45 p.m., Mon.-Fri.; 5-7:30 p.m., 10-11
p.m., Sat.; 4-7:30 p.m., 10-11 p.m., Sun.
1100.00 660.00 440.00 385.00 275.00 220.00 110.00

Ciass B—5-6:30 p.m., 10:45-11:30 p.m., Mon.-Fri.; 4-5 p.m., Sat,;
noon-4 p.m., Sun.; 11-11:30 p.m., Sat. & Sun.

600.00 360.00 240.00 210.00 150.00 120.00 60.00
Class C—All other times.
500.00 300.00 200.00 175.00 125.00 100.00 50.00

¥ Film rates only.

KQED

San Francisco
(Ch. 9)
Non-Commerciai Educational Station

Grantee (STA): Bay Area Educational Television Assn., 165 Post St

Studio: O'Conneli Trade School. Transmitter: Atop Mark Hop-
kins Hotel.

Telephone: Yukon 6-5910.

Technicai Faciiities: Channel No. 9 (188-192 mc). Authorized
power: 30.9-kw visual, 15.5-kw aural. Antenna: 510-ft. above av.
terrain, 354-ft. above ground, 630-ft. above sea ievel, iat.
37° 47’ 247, long. 122° 24’ 40”.

Ownership: Following are officers: Herbert C. Clish, chairman;
Vaughn D. Seidel, pres.; J, Paul Leonard, secy.; Raymond Reeves,
treas.; George A. Pettitt, v.p. Mr. Seidel is supt. of Alameds
County schools.

Began Operation: April 2, 1954.
Represented (iegai) by Krieger & Jorgensen.
Represented (engineering) by R. A. Isberg.

Personnei:
James Day, general manager.
Jonathan C. Rice, program manager.
Gerald Marens, production manager.
Marianne Goldman, publicity director.
Bevins Austin, community relations director.
Robert Katz, film director.
Larry M. Reed, chief engineer.
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Newspaper listing of TV schedules is a

- Santa Rosa
_ Press-Democrat

S0

Sacramento
. Bee

e

S Every metropolitan daily
newspaper within this vital
Northern California area car-
ries the program schedules

SAN FRANCISCO
KPIX g of KPIX, for the now over

1,000,000
TV HOMES

served best from San Fran-

cisco and best of all from

Channel 5.

WESTINGHOUSE BROADCASTING COMPANY, INC. s+ wers morrpr

KOKA, Pitrsburgh

WOWO, Fort Wayne

KEX, Portlund

Represented by Free & Peters, Inc
KPIX, San Francisco

Represented by The Katz Agency

SAN FRANCISCO, CALIFORNIA

Affliated with CBS Television Network
Represented by the Kalz Agency

Spring 1955 Edition 75
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California

KRON-TV

San Francisco
(Ch. 4)
Licensee: Chronicle Publishing Co., 901 Mission St.
St&tzio: 929 Mission St. Transmitter; Television Peak, San Bruno

Telephone: Garfield 1-1100.

Technlcal Facllitles: Channel No. 4 (66-72 mc). Operating under
special temporary authorization with 100-kw visual, 50-kw aural.
Antenna: 1310-ft. above av, terrain, 200-ft. above ground, 1441-ft.
above sea level, lat. 37° 41’ 127, long 122° 26’ 03”. CP for 100-kw
visual, 50-kw aura.l, 1310-1¢.

Network Service: NBC.
AM Affillate: None.

Ownership: Chronicle Publishing Co., publisher of San Francisco
Chronicle; George T. Cameron, pres Also owns 97.3% of RBAK-
TV & KBAK Bakersﬂeld Cal.

Began Operation: Nov. 15, 1949.

Represented (sales) by Free & Peters Ine.

Represented (legal) by John P. Hearne (San Francisco).
Represented (engineering) by Robert L. Hammett (San Francisco).

Personnel:

Charles Thieriot, v.p. & general manager.

Harold P. See, station manager.

Norman Louvau, sales manager.

Roland D. Irving, promotion manager.

Douglas Elleson, program manager.

J. L. Berryhill, chief engineer,

DIGEST OF RATE CARD NO. §
(Jan. 1, 1955)

Hour 30Min, 20Min. 15Min, 10Min, 5 Min. 20 Sec. 8 Sec.
Class AA—7:30-10:30 p.m., daily.
$1300.00 $780.00 $650.00 $520.00 $455.00 $325.00 $270.00 $135.00
Class A—7-7:30 p.m., Mon.-Fri., 4-7:30 p.m., Sun.; 5-7:30 p.m., Sat.;

10:30-11 p.m., daily.

1100.00 660.00 550.00 440.00 385.00 275.00 220.00 110.00
Class BB—6:30-7 p.m., 11-11:30 p.m., Mon.-Fri.

750.00 450.00 375.00 300.00 262.50 187.50 180.00 90.00
Class B—5-6:30 p.m., Mon.-Fri.; 4-5 p.m., Sat.; noon-4 p.m., Sun.

600.00 360.00 300.00 24000 210.00 150.00 120.00 60.00
Class C—All other times.

450.00 270.00 225.00 180.00 157.50 112,50 *90.00 *45.00

* Noon-midnight, midnight-noon, 20-sec.; $68.00; 8 sec.; $34.00.
[ ]

KSAN-TV

San Francisco
(Ch. 32)
Grantee (STA): S. H. Patterson, 1355 Market St.
Studio: Atop Merchandise Mart. Transmitter: Claradon Heights,
between Mt. Sutro & Twin Peaks,
Telcphone: Market 1-8171.

Technical Facilities: Channel! No. 32 (578-584 mc). Operating
under specisl temporsry authorization with 20-kw visual, 10-kw
aural. Authorized power: 87.1-kw visual, 46.8-kw aural. An-
tenna: 1080-ft. above av. terrain, 372-ft. above ground, 1203-ft.
above sea level, lat. 37° 45’ 207, lonfr 122° 27’ 05”.

AM Affiliate: KSAN, .25-kw, 1450 kc.

Ownership: 8. H. Patterson, 100%.

Began Operatlon: March 1, 1954,

Represented (sales) by Joseph Hershey McGillvra Inc.

Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.

Re};resented (englneering) by Radio Engineering Co. San Fran-
cisco.

Personnel:

Norwood J. Patterson, general manager.
D1GEST OF RATE CARD NO. 1-B (May 10, 1954)

All hours. Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

$225.00 $135.00 $90.00 $67.50 $33.75 $18.00 $10.00

KVEC-TV

San Luis Obispo
(Ch. 6)
Grantee (STA): Valley Electric Co., 787 Higuera St.
Studlo: Mt. View & Hill Sts, Transmitter: 108 Padres Forest.
Telephone: 1100.

Technical Facilities: Channel No. 6 (82-83 me¢). Authorized power:
16-kw visual, 8.9-kw aural. Antenna: 1260-ft. above av. terrain,
140-ft. above ground, 2390-ft. above sea level, lat. 35° 21’ 37”7,
long. 120° 38’ 57”.

Network Service: ABC, DuMont, CBS.

AM Affiliate: KVEC. 1-kw, 920. kc (MBS).
Ownership: Christina M. Jacobson 3%; Leslie H. Hacker 4.
Began Operation: May 13, 1953.
Represented (sales) by W. S. Grant Co. Ine.
Represented (legal) by Kirkland, Fleming, Green, Martin & Ellis.
Represented (englneering) by Craven, Lohnes & Culver.
Personnel:

Leslie H, Hacker, manager.

Si Darrah, commercial manager.

Bob Wuton, program director,

Ted Warner, director of production

James Cochran, chief engineer.

DIGEST OF RATE CARD NO. 2
(Oct. 1, 1954)

Hour 45Min. 30Min. 15Min., 10Min. 5Min. Min, 20 See.
Class A—6-10:30 p. m., daily.
$200.00 $160.00 $120.00 $80.00 $65.00 $50.00 $37.50  $30.00
Class B—All other times.

150.00 120.00 80.00 60.00 49.00 42.50 30.00 22.50

)
Santa Barbara
(Ch. 3)

Grantee (STA): Santa Barbara Bestg. & TV Corp., 730 Miramonte.

Studio: 730 Miramonte Dr.

Transmitter: TV Peak, Santa Ynez Mountains,

Telephone: Woodland 5-8533.

Technical Facllitles: Channel No. 3 (60-66 me). Authorized
power: 50-kw visual, 25-kw aural. Antenna: 3011-ft. above av.
terrain, 211 ft. above ground, 4201-ft. above sea level, lat. 34°
31’ 327, long. 118° 57’ 08”.

Network Services: ABC, CBS, Du Mont, NBC.

Ownership: Harry C. Butcher, chairman, 132%; Colin M. Selph.
pres., 18.5%; Cecil I. Smlth vp. & trens 10.8%; hur
Marquette, director & secy., 9.2%, Alvin C Welngand, dlrector,
3.7%; C. H. Jackson Jr., director, 26.2%; P. M. Hamlilton, director,
6.2%; Ronald Coleman, 929%.

Began Operation: July 24, 1953.

Represented (sales) by George P. Hollingbery Co.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by Seymour F. Johnson, Santa Barbara.

Personnel:

colin M. Selph, president and general manager.
Russell L. Furse, director of operations.

Jim Bskilson, production manager.

Mary Ann Case{ program supervisor.

Ray Dietrich, film & public events manager.
R. Hill Carmth regional sales manager.
Thomas Chace, sales service coordinator.

Bill Huddy, news editor.

Lloyd M. Jones, director of engineering.
James G. Hoyt, comptroller.

Joe Costantino, promotion.

DIGEST OF RATE CARD NO, 2¢
(July 1, 1954)

Min. or
Hour 30Min. 20Min, 15Min. 10Min. 5Min. 20 Sec. 8 Sec.
Class A—6-11 p.m., Mon.-Sat.; 1-11 p.m., Sun.
$400.00 $240.00 $200.00 $160.00 $140.00 $100.00 $80.00 $40.00
Clgsil B—5-6 p.m. Mon.-Fri.; 1-6 p.m., Sat.; 11 p.m.-midnight,
ally.
300.00 180.00 150.00 120.00 105.00 7500 60.00 30.00
Class C—Sign-on-5 p.m., Mon.-Fri.; sign-on-1 p.m., Sat. & Sun.;
midnight-sign-off, daily.
200.00 120.00 100.00 80.00 70.00 §0.00 40.00 20.00

1 Film rates only.

*u THIiIS YOU'VE GOT TO SEE!
TV's NEW FUN SHOW!

SEE PAGES 356-357
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WOW!

KRON-TV has some impressive statistics too. Look at the way the station
stacks up —

® Antenna Height: 1441 feet above sea level, the highest
in San Francisco

® Power: 100 KW, the top power authorized for Channel 4
® Audience: 1,382,000 families in KRON-TV's 23 county

coverage areaq.

It all means this: You can count on KRON-TV to give you the best and most
complete coverage over the widest area of the Northern California market.

San Prancisco

KRONZ

AFFILIATED WITH THE S. F. CHRONICLE
AND THE NBC-TV NETWORK ON CHANNEL

Nd. 1 in the series,“‘Whai Every Time Buyer Should Know About KRON-TV”

Represented nationally by Free & Peters, Inc.

Spring 1955 Edition 77
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California- Colorado
KOVR

Stockton
(Ch. 13)
Grantee (STA): Television Diablo Inc. 225 Miner St.
Studio: 225 Miner St. Transmitter: Atop Mt. Diablo.
Sales Office: 450 Ninth St., San Francisco.
Telephone: Howard 6-6981.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 144-kw visual, 72.2-kw aural. Antenna: 3172-ft. above
av. terrain, 293-ft. above ground, 3923-ft. above sea level, lat.
37° 527 497, long. 121° 55’ 097.

Network Service: DuMont.

FM Affiliate: KSBR, 63-kw, 100.5 mc (No. 263), 3,100-ft. antenna
hcight.

Ownership: H. L. Hoffman, chairman, 63%; Orrin H. Brown, v.n,,
3.6%; J. A. MccCullough, v.p., 45%; W. W. Eitel, v.p., 4.5%;
Joseph E. and Theodore R. Gamble, 10%; over 300 others, none
owns over 3%.

Began Operation: Aug. 29, 1954.

Represented (sales) by Blalr-TV Inc.

Reprcsented (legal) by Loucks, Zlas, Young & Jansky.

Personnel:

A. E. Joscelyn, president.

Tcrry Hamilton Lee, executive v.p. & general manager.
Jay Watson, asst. general manager.

Willlam Rambo, sales manager.

Marshall Plant, sales service manager.

Gordon Grannls, publicity & sales promotion manager.
Stanton D. Bennett, chief engineer.

DIGEST OF RATE CARD NO. 1%
(Sept. 1, 1954)
Min. or

10 Min. 5 Min. 20 Sec. 10 Sec.

Hour 390 Min. 15 Min.
Class A—7-10:30 p.m., dally.
$700.00 $420.00 $280.00 $245.00 $175.00 $150.00 $75.00
Class B—5-7 p.m., 10:30-11 p.m. dally.

525.00 315.00 210.00 183.75 131.25 100.00 50.00

Ciass C—All other times.

350.00 232.75 140.00 122.50 87.50 75.00 37.00
f Film rates only.
®
Stockton
(Ch. 36)

Studio: 2293 E. Main St. Transmitter: 10-mi. N. of Lilvermore, Cal.
Grantee (STA): San Joaquin Telecasters, 2293 E. Main St.
Telephone: Howard 5-7271.

Technicai Faciiities: Channei No. 36 (602-608 mc). Authorlzed
power: 537-kw maximum and 151-kw horizontal visual, 268-kw
maximum and 81.3-kw horizontal aural, Antenna: Directlonal,
electrically tllted 1°, 1630-ft. above av. terrain, 120-ft. above
ground, 2370-ft. above sea level, lat. 37° 49’ 177, long. 121° 46" 49”.

Network Service: NBC.

Ownership: Browen Industries, 100% (Warren Brown Jr., pres.)
purchased 209% interest of ex-mgr. Knox La Rue and 59, of
L. E. Chenault In July, 1954 (see Television Digest, Vol, 10:28).
Browen Industries publishes Fontana Herald News, Richmond
Independent and La Mesa Scout (weekly), all in Cal.

Began Operation: Dec. 15, 1953.
Represented (sales) by George P. Holllngbery Co.
Represented (legal) by John P. Hearne, Los Angeles.
Represented (engineering) by Robert L. Hammett, San Francisco.
Personnei:

Roman W. Wassenberg, general manager.

Dave Hume, program director.

Robert Miller, art director.

Bruce Joyner, chief engineer.

DIGEST OF RATE CARD NO. 1
(Nov. 1, 1953, Revised)
Min. or

Hour 30 Min. 15Min. 10Min. 5Min. 20 Sec, 8 Sec.
-Class A—7-10 p.m., daily.
$175.00 $105.00 $70.00 $60.00 $50.00 $35.00 $17.50

.Class B—6-7 p.m., daily.

125.00 75.00 50.00 45.00 35.00 25.00 12.50
tClass C—All other tlmes.
75.00 45.00 30.00 25.00 20.00 15.00 7.50

1 Film rates only.

“78

KVVG

Tulare
(Ch. 27)
Grantee (STA): Sheldon Anderson, Box 118.

studio: 1385 E. Tulare St. Transmitter: Eshom Point, 40-ml. NB
of Tulare and 40-ml. E of Fresno.

Telephone: 6-3481.

Technical Facilities: Channel No. 27 (548-554 mc). Authorized
power: 151-kw vlsual, 81.3-kw aural. Antenna: 1630-ft. above
av, terrain, 120-ft. above ground, 2370-ft. above sea level, lat.
37° 49’ 177, long. 118° 56’ 35”.

AM Affiliate: ECOK, 1-kw, 1270 k¢ (MBS).

Ownership: Operated by trustees and representative of creditors
of Sheldon Anderson; sale to M. V. Scott Inc., Los Angeles
(advertising) pending.

Began Operation: Nov. 16, 1953.

Represented (sales) by Forjoe-TV Inc.

Represented (legal) by John P. Hearne, Los Angeles.
Personnel:

Wally Sherwin, general manager.
Don Ferguson, chief engineer.
DIGEST OF RATE CARD NO. 3
(Aug. 1, 1954)

. Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min, 20 Sec. 10 Sec.

Class A—6:30-10:30 p.m, Mon.-Sat.; 5-10:30 p.m., Sun.
$325.00 $195.00 $130.00 $97.50 $81.25 $65.00 $32.50
Class B—5-6:30 p.m., Mon.-Sat.: noon-5 p.m., Sun.: 10:30-11 p.m.,

dally.

250.00 150.00 100.00 75.00 62.50 45.00 22.50
Class C—All other times.

162.50 97.50 65.00 48.75 40.50 35.00 17.50

COLORADO

KKTV

Colorado Springs
(Ch. 11)
Grantee (STA): TV Colorado Inc., 512 S. Tejon.
Studio: 512 S. Tejon. Transmitter: Cheyenne Mt.
Teiephone: Melrose 4-2844.

Technical Facilities: Channel No. 11 (198-204 mc). Operating under
special temporary authorization with 45-kw visual power, 22.5-kw
aural. Authorized power: 263-kw visuai, 132-kw aural. Antenna:
1760-ft. above av. terrain, 223-ft. above ground, 9202-ft. above sea
ievei, lat. 38°® 45’ 42”7, long. 104° 51’ 51”.

Network Service: ABC, CBS, Du Mont.
AM Affiliates: KVOR, 1l-kw, 1300 kc (CBS), Colorado Springs;
KGHP, 5-kw, 1350 kc (ABC), Pueblo.

Ownership: Volce of the Rockies Inc., 50% (EVOR); Colorado
Bestg., Co. Inc., 509 (KGHF, Pueblo). James D, Russell, pres.-
treas.; Betty Z. Russell, v.p.; Robert D. Ellls, v.p.-secy. Mr,
Russeii votes stock of Voice of the Rockies and Mr. Elils votes
stock of Colo. Bestg. Co. Inc.

Began Operation: Dec. 8, 1952.
Represented (sales) by George P, Hollingbery Co.
Represented (legal) by Hogan & Hartson.

Represented (engineering) by Page, Creutz, Garrison & Wald-
schmitt.
Personnei:
James D. Russell, president and general manager.
Robert D. Ellis, v.p. and national sales manager.
Cccell Seavey, program director.
Carl Pehlman, film editor.
Howard Arnberg, news director.
H. Cozine Strang, transmitter supervisor.
WIllis Shanks, studio supervisor.

DIGEST OF RATE CARD NO. 2 ¢
(March 1, 1954)

Min. or
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

class A—6:30-10:30 p.m., Mon.-Sat.; 1-10:30 p.m., Sun.
$150.00 $90.00 $70.00 $60.00 $50.00 $40.00 $25.00
Class B-—5-6:30 p.m., Mon.-Sat.; 10:30 p.m.-slgn-off, daily.

120.00 72.00 56.00 48.00 40.00 32.00 20.00
Class C—Sign-on-5 p.m., Mon.-Sat.; sign-on-1 p.m., Sun.
90.00 54.00 42.00 36.00 30.00 24.00 15.00

+ Fllm rates only.
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Northern
California’s
Finest TV Buy

..it's a fact

KOVR

Is Northern Califorfiia’s one Station
Network covering these important markets

SAN FRANCISCO ¢ OAKLAND
SACRAMENTO ¢ STOCKTON

R z - .
e R TR P

L

- - -

e MODESTO « MONTEREY - SALINAS

e,

:;2 KOVR is truly “The Area Station of e | ™

i Northern California!” No other Northern L

(A California television station ean mateh ' 3 L/nl

(i . . . . :

7 its superior transmitter site...on top of &

[‘ : 4,000 foot Mt. Diablo...the highest antenna e (A "—’,‘ o o
") location in Northern California. From e

'i;,i this site...commanding eoverage of both

|F§ the rich San Franeisco Bay Area and the

I8 wealthy Central Valley... KOVR’s 144,000

"_ watt signal reaches MORE prospects than

any other Northern California television
e station. Ask KOVR or your Blair TV
representative for the full story on KOVR
...Northern California’s ““Area Station.”

-

o
L
e % B, .

San Francisco: 450 Ninth Street, UNderhiil 3-6727
Stockton: 225 Miner Avenue, HOward 6-6981

Serving 4,000,000 Northern Californians from 4,000-ft. Mt. nia,hlo

Representing KOVR Nationally BLA TR

. W L= 3 3
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Colorado
KRDO-TV
Colorado Springs
(Ch. 13)

Grantee (STA): Pikes Peak Broadcasting Co., 399 S. 8th St.

Studio and Transmitter: 399 S. 8th St.

Telephone: Melrose 2-1515.

Technical Facilities: Channel No. 13 (210-216 mc). Authorized
power: 11.5-kw visual, 5.8-kw aural. Antenna: minus 630-ft.

above av. terrain, 465-ft. above ground, 6415-ft. above sea level,
lat. 38° 49’ 427, long. 104° 50’ 15”,

Network Service: NBC.
AM Affiliate: KRDO, .25-kw, 1240 kec. -

Ownership: Willlam D. Gregory, 39.22%; Harry C. Hoth, 27.17%;
Harry W. Hoth Jr., pres., 22.94%.

Began Operation: Sept. 21, 1953. Sale to present owners by Joseph
H. Rohrer approved by FCC Dec. 1, 1954 (Television Digest,
Vol. 10:44, 49).

Represented (sales) by Joseph Hershey McGillvra Inc.

Represented (legal) by George O. Sutton.
Represented (engineering) by James C. McNary.

Personnel:
Harry W. Hoth Jr., president & general manager.
Jack Finlayson, program director.
William Gear, news director.
Glenn E. Lilly, film director.
Robert Fitzmorris, technical director.
Herbert Schubarth, chief engineer.

DIGEST OF RATE CARD NO. 3% (Oct. 1, 1954)
Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.
Class A—6-10 p.m., Mon.-Sat.; 3-10 p.m., Sun.
$125.00 $75.00 $50.00 $43.75 $37.50 $25.00 $12.50

Class B—All other times.
100.00 60.00 40.00 35.00 30.00 20.00 10.00

1 Time rates only. See KCSJ-TV, Pueblo, for combination rates.

KBTV

Denver
(Ch. 9)

Grantee (STA): Colorade Television Corp., 1088 Bannock 8t.

Studio: 1089 Bannock St. Transmitter: Lookout Mountain.

Telephone: Tabor 5-6386.

Technical FPacilities: Channel No. 9 (186-192 me). Authorized
power: 282-kw visual, 141-kw aural. Antenna: 950-ft. above av.
terrain, 273-ft. above ground, 7643-ft. above sea level, lat. 39°¢
43’ 46”, long. 105° 14’ 08”.

Network Service: ABC.

AM Affiliate: Interlocking ownership KVOD, 5-kw, 630-k¢ (ABC).

Ownership: W. D. Pyle, pres.; Robert Galbasin, v.p.; T. C, Ekrem,
secy.-treas.; Colorado Radio Corp., 15.29%; J. G. Dyer, 9.32%:;
Edward Hirshfield, 9.32%; Aksel Neilsen, 9.329%; Joe Sunshine,
9.32%; 9 others owning 4.66% each and one owning 5.41%.

Began Operation: October 12, 1952.

Represented (sales) by Free & Peters Inc.

Represented (lcgal) by Fisher, Wayland, Duvall & Southmayd.

Represented (engineering) by A. Earl Cullum Jr.

Personnel:

Joseph Herold, station manager.

Sam Worsham, program manager.

Everett Wren. produciion manager.

James Brown, national sales manager.

Robert Brown, local sales manager.

Charles Howard, continuity editor and publicity.
Don Grimes, stage manager.

W. L. Murray, film manager.

Bill Michaelson, news director.

Rosa Lee Samuels, office manager.

Russ Ellas, studio engineering supervisor.
Carl Bliesner, transmitier engineering supervisor.

DIGEST OF RATE CARD NO. 3 (Dec. 1. 1953)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class A—7-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.

$450.00 $270.00 $180.00 $157.50 $112.50 $90.00
Class B—6-7 p.m., Mon.-Sat.; 10:30-11 p.m., dally; 1-6 p.m., Sun.
270.00 162.00 108.00 94.50 67.50 60.00

Class C—Noon-6 p.m., Mon.-Sat.; noon-1 p.m., Sun.; 11 p.m.-mid~
night, daily.

180.00 108.00 72.00 63.00 45.00 36.00
Class D—Sign-on-noon, midnight-sign-off, daily.
112.50 67.50 45.00 39.38 28.13 22.50

'KBTV things are

i

. 2to6pm.44

Differenf in Denver!

f‘.fbto ll:30p.m.35 KBTv Do M I NATES'
TtotaL.... 79 m

$

Ea STATION B
Exclusive 26 pm. .12
1st Place 6-11:30 p.m. .37

Quarter TOTAL .. 49*
Hours R

Chan- ABC-

STUDIOS AND OFFICES: 1089 BANNOCK ST

DENVER, COLORADO

80

@ JOE HEROLD, Manager ©

Monday thru Friday KBTV is FIRST with the FINEST!
First place guarter hour figures are hased on

leadership by 1 full point or more in Nov. 1954 ARB.

STATIONC
2-6 pm. .. 2
6-11:30 p.m. .26

TOTAL._. 28*

STATION D

Contact your nearest Free
and Peters Representative
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KFEL-TV

Denver
(Ch. 2)

Licensce: Eugene P. O'Fallon Inc., 550 Lincoln St.
Studio: 550 Lincoln St.
Transmitter: Buffalo Bill Hlghway, Lookout Mountaln.
Tclcphonc: Keystone 4-8281.
Technlcal Facilities: Channel No. 2 (54-60 mc). Authorized

power: 100-kw visual 50.1-kw aural. Antenna:! 780-{t. above av.

terraln, 201-ft. above ground, 7471-ft. above sea level, lat. 39°
43’ 597, long. 105° 14’ 117,

Network Service: DuMont.

Ownership: Eugene P. O’Fallon, pres., 97.86%; Joseph A. Myers,
v. p., .17%: Frank L. Bishop, secy.-treas., 1.15%; 4 others, none
holding more than .3%.

Began Operation: July 18, 1952.

Rcpresented (sales) by Blair-TV Inc.

Represented (lcgal) by Loucks, Zlas, Young & Jansky.
Represented (engincering) by Commercial Radio Equlpment Co.

Personnel:

Gene O'Fallon, general mandager.

Frank Bishop, commecreial director.

George A. Kirkpatrlck, local sales manager.
Brad Robinson, operations manager.

Gene O'Fallon Jr., promotion-publicity director.
Duncan Russ, program director.

Rhean D. Cunningham, chief engineer.

Tom Breen, film buyer.

Chet Goodfellow, art director.

DIGEST OF RATE CARD NO. 2
(March 15, 1953)

Min. or

llour 30Min. 15Min. 10Min. 5Min. 20 Sec. 8 Sec.
Class A—7-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.

$350.00 $210.00 $140.00 $120.00 $87.50 $75.00 $37.50
Class B—6-7 p.m., Mon.-Sat.; 10:30-11 p.m., dally; 1-6 p.m., Sun.

250.00 150.00 100.00 87.50 67.50 60.00 30.00
Class C—Sign-on-6 p.m., Mon.-Sat.; Slgn-on-1 p.m., Sun.; 11 p.m.-

slgn-off, daily.
175.00 105.00 70.00 60.00 43.75 35.00 17.50

— e ——
Denver
(Ch. 7)
Licensce: Aladdin Bestg. Corp., 131 Speer Blvd.
Studio: 131 Speer Blvd. Transmitter: Lookout Mt.

Telcphone: Main 3-4271,

Tecchnical Facilities: Channel No. 7 (174-180 mec). Authorlzed
power: 316-kw visual, 158-kw aural. Antenna: 1010-{t. above av.
terrain, 285-ft. above ground, 7695-ft. above sea level, lat. 39°
43’ 46”7, long. 105° 14" 127,

Network Service: CBS.

AM Afliliate: KLZ, 5-kw, 560 k¢ (CBS). FM Affillate: KLZ-FM,
5.3-kw, 94.1 mc (No. 231), 300-ft. antenna height.

Owncrshlp: Tlme Inc., 100%. Time also operates KTVT, Salt Lake
City, with radio KDYL, and owns 509 of KOB-TV & KOB,
Albuquerque, N.M.

Bcgan Operatlon: Oct. 27, 1953. Sale to Time Inc. by Aladdin
Radlo & TV (Harry Huffman-Frank Ricketson) approved by FCC
June 23, 1954 (Television Digest, Vol. 10:11, 15, 25, 26).

Represcnted (sales) by The Katz Agency Inc.
Reprcsented (legal) by Pierson & Ball.
Personncl:

Hugh B. Terry, president & general manager.

Phil Hoffman, station manager.

Jack Tipton, sales manager.

Bill Day, publicity director.

Clayton Brace, program manager.

Harold W. Storm, promotion & advertising manager.

Jerre Wyatt, production manager.

Sheldon Peterson, news director,

Ruth Willhlde, traffic manager,

Starr Yelland, sports & special projects director.
Eugene Jenkins, chief engineer.

DIGEST OF RATE CARD NO. 3
(Aug. 1, 1954)

Min. or
Hour 30 MIn. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.

Class A—6-10 p.m., dally.

$550.00 $330.00 $220.00 $193.00 $138.00 $120.00 $60.00
Class B—10-11 p.m., Mon.-Sat.; 3-6 p.m., 10-11 p.m., Sun.

330.00 193.00 127.00 110.00 79.00 66.00 33.00

Spring 1955 Edition

Colorado

Class C—1-6 p.m., Mon.-Sat.; 11 p.m.-midnlght, Mon.-Sat.; 1-3
p.m. & 11 p.m.-midnight, Sun.

220.00 127.00 83.00 72.00 53.00 44.00 22.00
Class D—Sign-on-1 p.m. & midnight-slgn-off. dally & Sun.
165.00 99.00 66.00 58.00 41.00 33.00 16.50

Speclal discount applicable to all Time Inc. stations (Skyline
TV Group): 3% from earned rate 1f 2 stations bought: 6% if 3
stations bought (programs only).

KOA-TV

Denver

(Ch. 4)

Grantee (STA): Metropolttan Televislon Co., 1625 California.

Studio: 1625 Callfornla. Transmitter: Lookout Mt.

Telephonc: Maln 3-6211.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw vlsual, 50.1-kw aural. Antenna: 1030-ft. above av. terrain,
383-ft. above ground, 7697-ft. above sea level, lat. 39° 43" 507,
long. 105° 14’ 07”.

Nctwork Service: NBC.

AM Affiliate: KOA, 50-kw, 850-kc (NBC). FM Affiliate: KOA-FM,
23.5-kw, 95.7 mc (No. 239), 242-ft. antenna height.

Ownership: Willlam Grant. pres., 5.5%; Don Searle, exec. vV.p. &
gen. mer., 6%; Ralph Radetsky, secy. 1%; Richard M. Davis,
treas., 1.36%: Hendrie & Bolthoff Co., 14%; Bob Hope (actor),
399%; James L. Saphler, 4.5%; and 15 others, none over 49%,.

Began Operation: Dec. 24, 1953.

Represented (sales) by Edward Petry & Co., Inc.

Represented (legal) by McKenna & Wilkinson.

Rcpresented (englneering) by Kear & Kennedy.

Personnel:

Don Searle, ezec. v.p. & general manager.

Jud Woods. program operations manager.

James H. Butts, TV operations supervisor.

William F. MacCrystall, sales manager.

Ralph Radetsky, director of pubdlic affairs,

Dlck Harris, promotion manager.

Royce Natlon, business manager.

J. A. Slusser, director of engineering.

Harlan Mendenhall, film director.

Dick Crosswhite, ncws editor.

Van Haaften, program coordinator & film buyer.
DIGEST OF RATE CARD NO. 2 (Sept. 1, 1954)

Min. or

Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec,

Class A—6-10:30 p.m., daily.

$550.00 $330.00 $220.00  ......  eee... $120.00 $60.00

Class B—5:30-6:00 p.m., Mon.-Sat.; 3-6 p.m., Sun.; 10:30-11 p.m.,
daily.

330.00 198.00 132.00  ...... a.ee.s 66.00 33.00

Class C—1-5:30 p.m., Mon.-Sat.; 1-3 p.m., Sun.; 11 p.m.-sign-off,
daily.

220.00 132.00 88.00 72.00 55.00 44.00 22.00
Class D—Sign-on to 1:00 p.m., daily.
125.00 75.00 50.00 40.00 30.00 25.00 12.50

.

Grand Junction
(Ch. 5)

Grantee (STA): Western Slope Bestg. Co. Inc.,, Box 30.

Studio & Transmitter: Hillcrest Manor.

Telephonc; 1300.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
1.29-kw visual, 576-kw aural. Antenna: minus 10-ft. above av.
terraln, 343-ft. above ground, 5004-ft. above sea level, lat.
39° 05’ 15”, long. 108° 33’ 56”.

Network Servicc: NBC, DuMont, CBS.

AM Affiliate: KFXJ, 1-kw (.5-kw nlght), 920 kc (MBS).

Ownership: Rex. G. Howell, pres., 71%; Ruth G. Howell, v.0., 3%;
Laura Howell, dlrector, 24%; Marlene Jane Howell, 2%. Also
owns KGLN, Glenwood Springs, Colo.

Began Operation: May 22, 1954.

Represented (sales) by Hal Holman Co.

Represented (legal) by Miller & Schroeder.

Represcnted (englneering) by Commercial Radio Equipment Co.

Personnel:

Rex Howell, president & general manager.
E. Anson Thomas, exec. v.p. & commercial manager.
Roy Adamson, secy. & treas.
J. Robinson, TV dircctor of operations.
Ruth Howell, program director.
Rick Krepela, production supervisor.
Cecll Whitchurch, chief engineer.
DIGEST OF RATE CARD NO. 1 (May 1, 1954)
. Min, or

Hour 30 Min. 15 Min. 10 Min, 5 Min. 20 Sec.

Class A—6:30-10:30 p.m., Mon.-Sat.; noon-10:30 p.m., Sun.

$120.00 $72.00 $48.00 $42.00 $36.00 $24.00 $12.00

Class B—AIl other times.

100.00 60.00 40.00 35.00 30.00 20.00 10.00

10 Sec.
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Colorado-Connecticut

KCSJ-TV

Pueblo
(Ch, 5)

Grantee (STA): Star Broadcasting Co. Inc., 2226 Television Lane.

Studio and Transmitter: Television Center, 2226 Television Lane.

Telcphone: Lincoln 4-5782.

Technical Facilities: Channel 5 (76-82 mc). Authorized power:
17.5-kw visual, 10.5-kw aural. Antenna: 400-ft. above av. terrain,
480-ft. above ground, 5330-ft. above sea level, lat. 38° 17’ 907,
long. 104° 36 56”.

Network Service: NBC.

Ownership: Bankers Life & Casualty Co. (Chicago), 1009 . Bankers
Life also owns KGA, Spokane, Wash. Douglas D. Kahle, former
majority owner (67%) has option to buy back 25% if managerial
contract is extended for 5 years after first year.

Began Operation; June 29, 1953; sale by partners Douglas D.
Kahle & Robert L. Clinton Jr., to present owners approved by
FCC Sept. 29, 1954 (Vol. 10:35, 40)

Represented (sales) by Avery-Knodel Ine.

Represented (legal) by Koteen & Burt.

Represented (engineering) by Commercial Radio Equipment Co.

Personnel:

Douglas D. Kahle, president & general manager.
Ray J. Williams, v.p. & managing director.
John Henry, sales manager. i

Russ Truesdell, program & film director.
George Harrls, production director.

Robert Billman, news director.

Marion Cunningham, chief engineer.

Ruth Sample, promotion manager.

DIGEST OF RATE CARD NO. 8
(Dec. 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 8 Sec.

Class A—6-10:30 p.m., daily.
$150.00 $90.00 $65.00 $55.00 $45.00 $35.00 $18.00
Class B—5-6 p.m., Mon.-8Sat.; 1-6 p.m., Sun.; 10:30-11:30 p.m., daily.

120.00 72.00 52.00 44,00 36.00 28.00 14.00
Class C—All other times.
80.00 48.00 35.00 30.00 25.00 20.00 10.00

Combination Rates—KCSJ-TV & KRDO-TV, Colorado Springs §

Class A—6-10:30 p.m., daily.
$175.00 $105.00 $75.00 $65.00 $55.00 $45.00 $25.00
Class B—5-6 p.m., Mon.-Sat.; 1-6 p.m., Sun.; 10:30-sign-off, daily.

140.00 84.00 60.00 52.00 44,00 36.00 20.00
Class C—All other times.
105.00 63.00 45.00 39.00 33.00 27.00 15.00

i Film rates only.

CONNECTICUT

WICC-TV

Bridgeport
(Ch. 43)
Grantee (STA): Southern Connecticut & Long Island Television
Co. Inc., Booth Hill Rd.
Studio and Transmitter: Booth Hill Rd., Trumbull, Conn,
Telephone: Amherst 8-1601.

Technlcal Facilities: Channel No. 43 (644-650 mc). Authorized
power: 180-kw visual, 91-kw aural. Antenna: 700-ft. above av.
terrain, 470-ft. above ground, 1000-ft. above sea level, lat. 41° 16’
46”, long. 73° 11’ 09”. Requests change to Ch. 6, 2.4-kw visual,
1.2-kw aural, 677-ft. above av. terrain, 999-ft. above sea level.

Network Service: ABC, Du Mont.
AM Affiliate: WICC, 1-kw, .5-kw night, 600-kc (MBS).
Began Operation: March 29, 1953.

Ownership: Bridgeport Bestg. Co. (WICC), 699%; Philip Merryman,
pres., 4.6%; G Gresham Griggs, treas, 5.7%; J. Kenneth Bradley,
secy., 5.75%. Voting trust of Bridgeport Bestg. Co. also has Mr.
Merryman as president.

Represented (sales) by Adam Young Television Corp.
Represented (legal) by McKenna & Wilkinson,
Represented (engineering) by Frank McIntosh.

Personnel:
Phillp Merryman, president and general manager.
Manning Slater, sales manager. )
Wallace B. Dunlap. director of T'V operations.
Joan Fisher, promotion director.
Irving Magilmick, film editor.
Bill Whalen, news director.
Alvin Andrus, chief engineer,
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DIGEST OF RATE CARD NO. 1
(Dec. 1, 1952)

Hour 30Min. 15Min. 10 Min. 5 Min, Min, 10 See.
Class A—7-11 p.m., dally.

$200.00 $120.00 $80.00 $66.00 $53.00 $40.00 $20.00
Class B—6-7 p.m. Mon.-Frl; noon-7 p.m., Sat. & Sun.

180.00 108.00 72.00 59.40 47.70 27.00 18.00
Class C—Noon-6 p.m. Mon.-Fri.; 11 p.m.-sign-off, Sat, & Sun.

100.00 60.00 40.00 33.00 26.50 20.00 10.00
Class D~7 a.m.-noon, daily.

50.00 30.00 20.00 17.50 13.25 10.00 5.00
[ ]
WEKNB-TV
New Britain-Hartford
(Ch. 30)

Grantee (STA): New Britain Broadcasting Co., 1422 New Britain
Ave., W. Hartford.

Studios: 1422 New Britaln Ave., W. Hartford.
Transmitter: U.S. Route 6, Farmington, Conn.
Telephone: Adams 3-7511, Hartford.

Technical Facilities: Channel No. 30 (566-572 mc). Authorized
Dpower: 210.4-kw maximum and 189.2-kw horizontal visual, 113.5-
kw maximum and 102.1-kw horizontal aural. Antenna: 971-ft.
above av. terrain, 545-ft. above ground, 1285-f. above sea level,
lat. 41° 42’ 00”7, long. 72° 49’ 59”~.

Network Service: CBS.
AM Affiliate: WKNB, 1-kw, 840-ke.

Ownership: Julian Gross, pres.47.7%; Peter B. Kenney, exec. v.p.,
1.4%; Chester Bland, treas., 15.7%:; Goodman Banks, 10%; Milton
Conhaim, 6.5%; Beulah Gross, 4.9%; Laurence Whitehead, 3.4%;
Lois Whitehead, 3.1%; Samuel Lebon, asst. treas., 3.1%; Wm. H.
Ray, secy., 2%; Shirley Bland, 1.5%; others, .7%. Sale to NBC
pends FCC approval (Television Digest, Vol. 11:2).

Began Operation: Feb. 11, 1953.

Represented (sales) by The Bolling Co. Inc.

Represented (legal) by Hogan & Hartson.

Represented (engineering) by George C. Davis.

Personnel:

Julian Gross, president.

William H. Ray, secreiary.

Peter B, Kenney, exec. v.p. & general manager.
Ralph D. Kanna, adminisirative supervisor.
David Scott, national sales manager.

Erwin Needles, local sales manager,

Helen M. Loy, promotion & publicity director.
Barry Barents, program director.

Philip B. Hale, asst. program director & production manager.
Kenneth Houseman, news director.

Elliot Weisman, film supervisor.

John Shipley, chief engineer.

DIGEST OF RATE CARD NO. 3
(Jan. 15, 1955)
Hour 45 Min. 39Min. 15Min. 10Min. 5Min. 20 Scc.
Class A—~7-11 p.m., Mon.-Sat.; 5-11 p.m., Sun.
$400.00 $320.00 $240.00 $160.00 $136.00 $110.00 $80.00
Class B—5-7 p.m., Mon.-Sat.; noon-5 p.m., Sun.
300.00 240.00 180.00 120.00 102.00 82.50 60.00
Class C—Noon-5 p.m., Mon.-Sat.; sign-on-noon, Sun.; 11 p.m.-
sign-off, daily.

200.00 160.00 120.00 80.00 68.00 55.00 40.00

Class D—7 a.m.-noon, Mon.-Sat.; sign-on-noon, Sun.; 11 p.m.-
sign-off, daily.

100.00 80.00 60.00 40.00 34.00 27.50 20.00

—_—
WNHC-TV
New Haven-Hartford
(Ch. 8)
Llcensee: Elm City Broadcasting Corp., 1110 Chapel St.
Studio: 1110 Chapel St. Transmitter: Gaylord Mt., Hamden, Conn.
Telephone: Spruce 7-3611.

Technical Facilities: Channel No. 8 (180-186 mc). Authorized
power: 316-kw visual, 158-kw aural. Antenna: 720-ft. above av.
terrain, 330-ft. above ground, 1042-ft. above sea level, lat. 41°
20’ 05”7, long. T72° 56’ 42”.

Network Service: ABC, CBS, DuMont, NBC.

AM Afliliate: WNHC, .25-kw, 1340 k¢ (NBC). FM Affiliate: WNHC-
FM, 10-kw, 99.1 mc (No. 256), 621-ft. antenna height.

Ownership: Patrick J. Goode. pres., 7.89%: Aldo DeDominicis, secy.-
treas., 41.67%; David K. Harris, 11.11%: Vincent De Laurentis,
v.p., engineering, 5.55%.

Began Operation; June 15, 1948.

Represented (sales) by Eatz Agency Inc.

Represented (legal) by Fisher, Wayland, Duvall & Southmayd.
(Continued on page 84)
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Connecticut-D.C.

HARTFORD: WNHC-TV—(Continued)

Personnel:

Patrick J. Goode, president.

Aldo De Dominicls, secretary-treasurer & general manager.

Edward D. Taddel, executive v.p.

Edward Obrist, station manager & program director.

J. Vincent Callanan, v. p., sales.

Vincent De Laurentls, v. p., engineering.

Kenneth Wynne Jr., production manager.

James W. Evans, promotion & publicity director.

W. Rockwell Clark, news director.

Sam P. Mastro, office manager.

DIGEST OF RATE CARD NO. 7
(Sept. 1, 1953)

Hour 30 Min. 20 Min. 15Min. 10Min. 5Min. Min. 10 Sec.
Class A—7-11 p.m., daily.
$800.00 $480.00 $400.00 $320.00 $280.00 $200.00 $160.00 $80.00
Class B—6-7 p.m., Mon.-Fri.; noon-7 p.m., Sat. & Sun.

600.00 360.00 300.00 240.00 210.00 150.00 120.00 60.00
Class C—Noon-6 p.m., Mon.-Fri.; sign-on-noon, Sat. & Sun.;

11-p.m.-sign-off, daily.

330.00 198.00 165.00 132.00 115.00 83.00 66.00 33.00
Class D—Sign-on-noon, Mon.-Fri.

165.00 99.00 82.50 66.00 57.50 41.50 33.00 16.50

WGTH-TV
Hartford
(Ch. 18)

Grantee (STA): General-Times Television Corp., 54 Pratt St.

Studio: 555 Asylum St. Transmitter: 3.85 mi. SE of Avon Village,
Deercliff Rd.

Telephone: Jackson 7-9131.

Pechnical Facilities: Channel No. 18 (494-500 mc). Authorized
power, 187-kw visual, 852-kw aural. Antenna: 640-ft. above av.
terrain, 291-ft. above ground, 951-ft. above sea level, lat. 41° 45’
39”7, long. 72° 48’ 08”.

Network Service: ABC, DuMont.
AM Affiliate: WGTH, 5-kw, 1410 k¢ (MBS, ABC).

Ownership: General Teleradio Inc. (see WOR-TV, New York), 55%;
Hartford Times (Gannett, see WHEC-TV, Rochester, N.Y.), 45%.
WGTH-TV officers: Thomas F. O'Neil, pres.; Fred W. Wagen-
voord, v.p.

Began Operation: Aug. 4, 1954.

Represented (sales) by H-R Television 1nc.
Represented (legal) by Pierson & Ball.
Represented (engineering) by I. B. Robinson.

Personnel:

Thomas F. O'Neil, president.

Fred W. Wagenvoord, v.p. & general manager.
Gordon R. Kerr, sales manager.

John O. Downey, program director.

Daniel German, film director.

Charles Norwood, news & special events director.
Rogers Holt, chief engineer,

DI1GEST OF RATE CARD NO. 1
(July 1, 1954)
8-10
Hour 30 Min. 15 Min, 10 Min, 5 Min. 20 Sec. Sec.
Class A—7-10:30 p.m. Mon.-Sat.; 5-10:30 p.m., Sun.
$350.00 $210.00 $140.00 $119.00 $96.25 $70.00 $35.00
Clgss B—6-7 p.m., Mon.-8at.; 10:30-11 p.m., Mon.-Sun.; 1-5 p.m.,
un.

262.50 157.50 105.00 89.25 72.19 52.50 26.25
Class C—All other times.
175.00  105.00 70.00 59.50 48.13 35.00 17.50
S
WATR-TV
Waterbury
(Ch. 53)

Grantee (STA): WATR Inc., 440 Meadow St.

Studlo: 440 Meadow St.

Transmitter: West Peak, Meriden Mt., Meriden, Conn.
Telephone: Plaza 5-1121.

Technical Facllities: Channel No. 53 (704-710 mc). Operating under
special temporary sauthorization with 24.5-kw visual, 12.5-kw
aural. Authorized power: 245-kw visual, 125-kw aural. Antenna:
800-1t. above av, terrain, 120-ft. above ground, 1120-ft. above sea
level, lat. 41° 33’ 42”7, long. 72° 50’ 41”.

Network Service: ABC.
AM Affillate: WATR, 1-kw, 1320 kc (ABC).

Ownership: Harold Thomas, pres., 99%; Bernard J. Zucker, secy.,
:3%; Lillian Thomas, director, .5%. Mr. Thomas has interest In
WNAB, Bridgeport and WTOR, Torrington, Conn.

Began Operation: Sept. 4, 1953.
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Represented (sales) by Burke Stuart Co. Inc. Walker Represertea-
tion Co. Inc.

Represented (legal) by Pierson & Ball.
Represented (engineering) by Garo W. Ray (Stratford, Conn.)

Personnel:

Harold Thomas, president.

Sam Elman, general manager.

Edmund Waller, program director.

Wally King, promotion manager.

DIGEST OF RATE CARD NO. 1
(June 1, 1953)

Hour 30 Min. 15 Min. 10 Min, 5Min. Min. 20 Sec. 10 Ses.
Class A—7-11 p.m., Mon.-Sat.; 6-11 p.m., Sun.
$200.00 $120.00 $80.00 $66.00 $52.00 $40.00 30.00  $20.00
Class B—6-7 p.m., Mon.-Sat.; 1-6 p.m., Sun.

180.00 108.00 72.00 59.00 45.00 36.00 27.00 18.00
Class C—All other times.

100.00 60.00 40.00 33.00 25.00 18.00 15.00 8.00

DELAWARE

WDEL-TV
Wilmington
(Ch. 12)
Licensee: WDEL Inc., Tenth & King Sts.
Studio and Transmitter: Shipley Road.

Business Offices: Tenth & West Sts., Wilmington; 1500 Walnrut
St., Philadelphia.
Telephone: §-2567; Kingsley 6-4020, Philadelphia.

Technical Facilities: Channel No. 12 (204-210 mc). Authorized
power: 316-kw visual, 191-kw aural. Antenna: 620-ft. above
av. terraln, 478-ft. above ground, 848-ft. above sea level, lat.
39° 49’ 017, long. 75° 31’ 53”.

Network Service: DuMont, NBC.

AM Affiliate: WDEL, 5-kw, 1150 k¢ (NBC). FM Affiliate: WDEL-FM,
20-kw. 93.7 mc (No. 229), 460-ft. antenna height.

Ownership: See WGAL-TV, Lancaster, Pa.

Began Operation: June 30, 1949.

Represented (sales) by Meeker TV Inc.

Represented (legal) by George O. Sutton and Duke M. Patrick.
Represented (engineering) by James C. McNary.

Personnel:
Clair R. McCollough, station director.
Thomas R. Nunan, station manager.
J. Robert Gulick, national sales manager.
Barton K. Feroe, commercial manager.
Glen B. Lau, Philadelphia sales manager.
Richard W. Getz, program manager.
J. E. Mathlot, chief engineer.
DI1GEST OF RATE CARD NO. 7%
(Feb. 1, 1955)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 8 Sec.
Class AA—8-10 p.m., daily.

$1000.00 $600.00 $400.00 $350.00 $300.00 $200.00 $100.00
Class A—7:30-8 p.m., Mon.-Sat.; 7-8 p.m., Sun.; 10-11 p.m., daily.

800.00 480.00 320.00 280.00 240.00 160.00 80.00
Class B—5-7:30 p.m., Mon.-Fri.; 1-7:30 p.m., Sat.; 1-7 p.n., Surn.

600.00 360.00 240.00 210.00 180.00 120.00 60.00
Class C—AIll other times.

400.00 240.00 160.00 140.00 120.00 80.00 40.00

1 Film rates only.

DISTRICT OF COLUMBIA

WMAL-TV

Washingtion
(Ch. D)
Licensee: Evening Star Broadcasting Co. Inc., 4461 Connecticut Ave.
Studio: 4461 Connecticut Ave. Transmitter: American University.
Telephone: Kellogg 7-1100.

Technical Facilities: Channel No. 7 (174-180 mc). Authorized
power: 22-kw visual, 12-kw aural. Antenna: 515-ft. gbove av.
terrain, 400-ft. above ground, 765-ft. above sea level, lat. 38° 56’
09.47, long. 77° 05° 33.4”.

Network Service: ABC.

AM Afliliate: WMAL, 5-kw, 630 kc (ABC). FM Affillate: WMAL-FM,
20-kw, 107.3 mc (No. 297), 475-ft. antenna height.

(Continued on page 86)
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Wilmington, Delaware

Time to put your advertising dollar on the station that’s doing an out-
standing selling job, locally and nationally, WDEL-TV. Time to get your
sales message across to a vast, responsive audience in a high-income area
that includes all Delaware and thriving portions of Pennsylvania, New
Jersey and Maryland. These people spend over a billion dollars a year in the
retail market! Time right now to get your share!

NBC

TV AFFILIATE

Werite or phone for availabilities Represented by
MEEKER TV, Inc.
STEINMAN New York Los Angeles
STATION Chicago San Francisco

Spring 1955 Edition
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District of Columbia

WASHINGTON: WMAL-TV—(Continued)

Ownership: Evening Star Newspaper Co., 100%, publisher of
Washington Evening Star. Officers of Evening Star Bestg. Co.
Inc.: John W. Thompson Jr., pres.; B. M. McKelway, v.p.; W. R
Little, secy.-treas.

Began Operation: Oct. 3, 1947.
Represented (sales) by Katz Agency Inc.
Represented (legal) by Hogan & Hartson.

Personnel:

Frederick S. Houwink, general manager.

Neal J. Edwards, TV sales manager.

Allan T. Powley, chief engineer.

Charles Bishop, program manager.

E. H. Meeks, director of promotion & publicity.
Philip A. Melillo, production manager.

DIGEST OF RATE CARD NO. 8
(Jan. 1, 1953)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min.
Class AA—7:30-10:30 p.m., daily.
$750.00 $450.00 $300.00 $262.50 $187.50 $150.00

Class A—7-7:30 p.m., 10:30-11 p.m., Mon.-Sat.; 6-7:30 p.m., 10:30-
11 p.m., Sun.

600.00 360.00 240.00 210.00 150.00 120.00
Class B—6-7 p.m., Mon.-Sat.; 3-6 p.m., Sun.
360.00 216.00 144.00 126.00 90.00 72.00

Clas§ C—3-6 p.m., Mon.-Sat.; noon-3 p.m. Sun.; 11-11:30 p.m,,

daily.

240.00 144.00 96.00 84.00 60.00 48.00

Class D—Sign-on-3 p.m., Mon.-Sat.; sign-on-noon, Sun.; 11:30
p.m.. sign-off, daily.

180.00 108.00 72.00 63.00 45.00 36.00

°
WRC-TV
(formerly WNBW)
Washingion
(Ch. 4)

Llcensee; National Broadcasting Co. 1nc., Sheraton Park Hotel.
Studlo & Transmitter: Sheraton Park Hotel.
Telephone: Adams 4-5400.

Technlcal Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kKw visual, 50-kw aural. Antenna: 500-ft. above av. terrain,
538-ft., above ground, 738-ft. above sea level, lat. 38° 55 297,
long. 77° 037 22”.

Network Service: NBC.

AM Affiliate: WRC, 5-kw, 980 k¢ (NBC). FM Affiliate: WRC-FM,
20-kw, 939 mc (No. 230), 410-ft. antenna height.

Ownership: See WRCA-TV, New York.
Began Operatlon: June 27, 1947.
Represented (sales) by NBC Spot Sales.

Personnel:
Carleton D. Smith, v.p. and general manager.
Joseph Goodfellow, director of sales.
Charles de Lozier, sales manager.
Lefferts A. McClelland, operations director.
James E. Kovach, program director.
John A. Lavan, business manager.
John Rogers, engineer in charge.
Jay Royen, publicity director.
Joan King, advertising & promotion director.
George Dorsey, supervisor TV operations & film editor.
Burton Bridgens, public service programs manager,

DIGEST OF RATE CARD NO. 10
(June 1, 1954)
Hour 30 MiIn. 15 Min., 10 Min. 5 Min. 20 Sec.* 10 Sec.*
Class AA—10:30-11 p.m., daily; 6-7:30 p.m. Sun.
$1000.00 $600.00 $400.00 $350.00 $250.00 $275.00 $135.00

Class A—7-7:30 p.m., Mon.-Sat.

800.00 480.00 320.00 280.00 200.00 175.00 85.00
Class B—6-7 p.m., Mon.-Sat.; 1-3 p.m., Sun.

550.00 330.00 220.00 192.50 137.50 100.00 45.00
Class C—1-3 p.m., Mon.-Sat.; sign-on-10 am. Sun.; 11 p.m.-

midnight, daily.

350.00 210.00 140.00 122.50 87.50 65.00 30.00
Class D—Sign-on-10 a.m., Mon.-Sat.; midnight-sign-off, daily.

250.00 150.00 100.00 87.50 62.50 50.00 20.00

* Class AA (7:30-10:30 p.m., Mon.-Sat.; 6-10:30 p.m., Sun.). Class
A (7-7:30 p.m., Mon.-Sat.; 10:30-11 p.m., daily.) Class B (6-7 p.m.,
Mon.-Sat.; 1-6 p.m., Sun.), Class C (1-6 p.m., Mon.-Sat.; sign-
on-1 p.m. Sun.; 11 p.m.-midnight, daily). Class D (Sign-on-1
p.m., Mon.-Sat.; midnight-sign-off, daily).

Time reserved for metwork: Class A (7:30-10:30 p.m., dally; 5-6
pm., Sat. & Sun.). Class B (5-6 p.m., Mon.-Frl.; 3-5 p.m., Sat.
& Sun.). Class C (10 a.m.-1 p.m., daily; 3-5 p.m., Mon.-Fri.).
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WTOP-TV

Washington
(Ch. 9)
Licensee: WTOP Inc., Broadcast House, 40th & Brandywine Sts,,
NW.

Studio and Transmitter: Broadcast House.

Telephone: Emerson 2-9300.

Technical Facilities: Channel No. 9 (186-192 mec). Authorized
power: 316-kw visual, 175-kw aural. Antenna: 530-ft. above
av. terrain, 373-ft. above ground, 783-ft. above sea level, lat.
38° 57 007, long. 77° 04’ 45”.

Network Service: CES.

AM Affiliate: WTOP, 50-kw, 1500 k¢ (CBS). FM Affiliate: WTOP-
FM, 20-kw, 96.3 mc (No. 242), 390-ft. antenna height.

Ownership: Washington Post Co., 55%, publisher of Washington
Post; CBS, 45%. Washington Post Co. also owns WMBR-TV &
WMBR Jack<onv111e. Fla. Sale of CBS 45% to Washington Post
Co. pends FCC approval (Television Digest, Vol. 10:42- 43)

Began Operatlon: Jan. 16, 1949 as WOIC. Sold to present licensee
August 1950 (see Television Digest, Vol. 6:25).

Represented (sales) by CBS Television Spot Sales.
Represented (legal) by Covington & Burling.

Personnel:
John S. Hayes, president.
George F. Hartford, v.p. for television.
Robert Bordley, sales manager.
Cody Pfonstiehl, director of public relations, WTOP Inc.
Robert Adams, promotzon director.
Thomas B. Jones, director of TV program operations.
Clyde M. Hunt, v.p., engineering.

DIGEST OF RATE CARD NO. 6—(Oct. 1, 1954)

Hour 30 Min. 15 Min, 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A, Group I—8-10:30 p.m., Mon.-Sat.; 7-10:30 p.m., Sun.
$1500.00 $900.00 $600.00 ... ...l $300.00 $125.00
Class A, Group 11—7-8 p.m., Mon.-Sat.; 6-7 p.m. Sun.; 10:30-11

p.m., Sun.

800.00 480.00 32000 ... el 185.00 85.00
CISS% B—6-7 p.m. Mon.-Sat.; noon-6 p.m. Sun., 11-11:15 p.n:.

aily.

475.370 285.00 190.00 158.33 142.50 110.00 50.00

Class C—9 a.m.-6 p.n., Mon.-Sat.; sign-on-noon, Sun.; 11:15 p.m.-
sign-off daily.

375.00 225.00 150.00 124.88 112.50 85.00 40.00
Class D—Sign-on-9 a.m., Mon.-Sat.
250.00 150.00 100.00 83.33 75.00 50.00 25.00
.
Washington
(Ch. 5)

Grantee (STA): Allen B. DuMont Laboratories Inc., Ralelgh Hotel.

Studio: Raleigh Hotel. Transmitter: 5217 Nineteenth Road, N..
Arlington, Va.

Telephone: Sterling 3-5300.

Technical Facilities: Channel No. 5 (76-82 mc). Authorized power:
17.5-kw visual, 10.5-kw aural. Antenna: 587-ft. above av. terrain,
gs?-ét.’ %lggve ground, 835-ft. above sea level, lat. 38° 53’ 30”, long.

7° 07 .

Network Service: DuMont.

Ownership: See WABD, New York.

Began Operation: January 1947.

Represented (sales) by Blair TV 1nc.

Represented (legal) by Roberts & Mclnnis.
Represented (engineering) by Allen B. DuMont Labs Inc.

Personnel:
Leslie G. Arries Jr., general manager.
George L. Griesbauer, sales manager.
Francis V. Guidice, program manager.
Malcolm M. Burleson, chief engineer.
Duncan Miller, publicity & promotion manager.
Roger Shea, producer-director.
Fred O’Neill, producer-diréctor.
Weston Harris, special events director.
John Rule, film manager.

DIGEST OF RATE CARD NO. 9—(Nov. 1, 1053)
Hour 30Min. 20Min, 15Min. 10Min. 5 Min. Min. 8 Sec.
Class A—7:30-10:30 p.m., daily.
$600.00 $360.00 $300.00 $240.00 $200.00 $150.00 $120.00 $50.00
01355115—6:30-7:30 p.m., Mon.-Sat.; 5-7:30 p.m., Sun.; 10:30-11 p.n.,
aily.
450.057 270.00 225.00 180.06 150.00 112.50 90.00 38.00
Class C—1-6:30 p.m., Mon.-Sat.; sign-on-5 p.m. Sun.; 11 p.m.-
sign-off, daily.
300.00 180.00 150.00 120.00 100.00
Class D—Sign-on-1 p.m., Mon.-Sat.
210.00 126.00 105.00 84.00 70.00 52.50 42.00 18.00

75.00 60.00 26.00
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No, not a big government building where they stamp

out coins. The mint we mean is the 728,500 family purses
stuffed svith $4,532,064,000 of effective buying income.
Washington has the sccond-largest family ineome in the
entire country. It makes America’s ninth largest city
quite a prize in the struggle for power...buying power. ..
among advertisers. For instance, families within the
Washington Metropolitan Area spent $104,232,000 for
drugs last year and a whopping $547,522,000 for auto-

mobiles and accessories.

Selling power in Washington is even more obvious.
WRC-TV is as much in the public eve as the Washington
Monument or 1600 Pennsylvania Avenue. It has been

the most-viewed station in Washington every month

since June, 1948. Every month last vear WRC-TV had
more non-network programs in the first 10 than Wash-
ington’s other three stations combined. And all through
1954 WRC-TV had more network programs in the first

10 than any other Washington station.

To tap this rich market’s tremendous buying power, it
is only common sense to use the most potent selling

power available...

WRC-TV Juslc TELEV'SQ

a service of

REPRESENTED BY NBC SPOT SALES

:S'ou'rres.' Sales Management Survey of Buying Power, ARB
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FLORIDA

WITV

Fort Lauderdale-Miami
(Ch, 17)

Grantee (STA): Gerico Investment Co., 300 E. Las Olas Blvd,,
Fort Lauderdale.

Studio & Transmitter: 5500 W. Hallandale Beach Blvd., Hollywood,
Fla.

National Sales Office: 228 N. E. 3rd St., Miami, Fla.
Telephones: 3-1566, 2-6650, Hollywood; 9-3268, Miaml.

Technical Faciiities: Channel No. 17 (483-494 mc). Operatlng un-
der speclal temporary authorization with 43-kw visuai. 21-kw
aural. Authorized power: 430-kw vlsual, 215-Kw aural. Antenna:
730-ft. above av. terrain, 752-ft. above ground, 762-ft. above
sea ievel, 1at. 25° 58’ 46”, long. 80° 11’ 50”.

Network Service: ABC, DuMont.

Ownership: Mortimer W. Loewi, 21.1%; Russell E. Lowell, pres.,
14.1%; E. J. Richardson, v.p., 6.3%; George W. English, secy.,
21.1%; Don MccCullaugh, 10.55%; James Kirkwood, 7.4%; Robert
W. Standart, .3%; Wm. Latham, .29. Mr. Richardson owns 189
and Mr. English owns 4% of WBRD, Fort Lauderdale.

Began Operation: Nov. 25, 1953.

Represented (sales) by The Bolling Co. Inc.

Represented (legal) by Welch, Mott & Morgan.

Represented (engineering) by Craven, Lohnes & Culver.

Personnei:

Russell E. Lowell, president.

Arthur L. Gray, v.p. & general manager.

Wiillam W. Van der Busch, v.p. in charge of sales.

Bill Bayer, news director.

Willlam Latham, chief engineer.

DIGEST OF RATE CARD NO. 2
(July 1, 1954)
Min. or

Hour 30 Min, 15 Min. 10 Min, 5 Min., 20 See. 10 Sec.
Class A—6:10:30 p.m., dally.
$300.00 $180.00 $120.00 $105.00 $75.00 $60.00 $30.00

Class B—AIll other tlmes.
180.00 108.00 72.00 63.00 45.00 35.00 17.50

WINK-TV

Fert Myers
(Ch. 11)

Grantee (STA): Fort Myers Bestg. Co., 54 Palm Beach Blvd.

Studio & Transmitter: 54 Palm Beach Blvd.

Teiephone: Edison 4-1331.

Technical Facilities: Channel No. 11 (198-204 me). Authorized
power: 12-kw visual, 6-kw aural. Antenna: 320-ft. above av. ter-
raln, 350-ft. above ground, 355-ft. above sea level, lat. 26° 39’ 03",
long. 81° 51/ 20”.

Network Service: ABC, CBS.

AM Affiliate: WINK, .25-kw, 1240 k¢ (CBS).

Ownership: Unlted Garage & Service Corp. (Cleveland), 100%.
United G & S Owners: Daniel Sherby estate, 509 (Clementine
P. Sherby & Sylvester W. Flesheim, executors); Arthur B. Mc-
Brlde Jr., 25%; Edward J. McBride, 25%.

Began Operation: March 6, 1954.
Represented (saies) by Weed Televislon Corp.
Represented (legai) by Cohn & Marks.
Represented (englneering) by Russell P. May.
Personnel:

A. J. Bauer, general manager.
Ken Parke, sales manager.

Bob Bachman, technical director.
Frank Nodine, program director.
Vernon Lundquist, news director.

DIGEST OF RATE CARD NO. 1
(Jan. 1, 1954)

Hour 45 Min, 30 Min, 20 Min. 15 Min. 10 Min. 5 Min. Min. 10 Sec.
Class A—8-11 p.m., Mon.-Fri.; 4-11 p.m., Sat. & Sun.

$150.00 $120.00 $90.00 $75.00 $60.00 $52.00 $38.00 $25.00 $15.00
Class B—AIll other times.

112.00 90.00 68.00 46.00 45.00 4000 28.00 20.00 12.00
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WJHP-TV

Jacksonville
(Ch. 36)
Grantee (STA): Jacksonvllle Journal Co., 500 Laura St.
Studio & Transmitter: 4038 Phillips Hwy.
Telephone: Exbrook 8-9751.

Technical Facilities: Channel No. 36 (602-608 mc). Authorized
power; 276-kw visual, 138-kw aural. Antenna: 472-ft. above
ayv. terrain, 472-ft. above ground 497-ft. above sea level, lat.
30° 16’ 55”7, long. 81° 37’ 52”.

Network Service: ABC, DuMont, NBC.

AM Affiliate: WJHP, 5-kw, 1320 k¢ (MBS). FM Affiliate: WJHP-FM,
32-kw, 96.9 mc (No. 245), 375-ft. antenna height.

Ownership: Perry Enterprises Inc., 100%; John H. Perry Jr. holds
management control through votlng trust. Publisher of Jack-
sonmlle Journal and other newspapers.

Began Operation: Dec. 13, 1953,

represented (sales) by John H. Perry Assoclates.
represented (legai) by Dempsey & Koplovitz.
Represented (engineering) by Frank H. McIntosh.

Personnel:

T. S. Gilchrist Jr., general manager,
Bili Fraker, sales manager

Jack Newcom. opzrations manager.
Beecher Hayford, technical director.

DIGEST OF RATE CARD NO. 1%
(Mareh 1, 1954)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—T7-10:30 p.m., daily.
$200.00 $120.00 $80.00 $66.67 $60.00 $40.00 $16.00

Class B—5:30-7 p.m., 10:30-11 p.m., dally; 1-7 p.m., Sun.

150.00 90.00 60.00 50.00 45.00 30.00 12.00
Class C—All other times.
100.00 60.00 40.00 33.34 30.00 20.00 8.00

1 Film rates only.
[

WMBR-TV

Jacksonville
(Ch. 4)

Licensee: Washington Post Co., 605 S. Main 8t.
Studio: 605 S. Main St. Transmitter: Colorado at S. Hampton.

Teiephone: Bxbrook 8-0501.

Technical Facilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 60-kw aural. Antenna: 440-ft. above av. terraln,
473-ft. above ground, 473-ft. above sea level, lat. 30° 18’ 44.9”,
long. 81° 38’ 57.9”.

Network Service: ABC, CBS, Du Mont.

AM Affifiate: WMBR, 5-kw, 1460 k¢ (CBS). FM Affiilate: WMBR-
FM, 63-kw, 96.1 mc (No. 241), 380-ft. antenna height.

Ownership: Washlngton Post Co., 100% owner, publisher of
Washington Post and owns 55% of WTOP-TV. Officers: Phllip L.
Graham, pres.; John S. Hayes, v.p.; Glenn Marshall Jr., pres..
WMBR div.

Began Operation: Oct. 16, 1949. Sold to present owner Jan., 1953
(Television Digest, Vol. 8:51 & 9:1, 5).

Reprcsented (sales) by CBS Teievision Spot Sales.
Represented (iegal) by Covington & Burling.

Personnel:

Glenn Marshall Jr., president.

Charles Stone, v.p., WMBR-TV.

Jerry White, sales service manager.

Harry Kalkines, program director.

Windsor Bissei, production manager.
Ernest Vordermark. chief engineer.
Charies Sears, chief transmitter engineer.
Roger Langston, promotion director.

DIGEST OF RATE CARD NO. 5
(March 1, 1954)
Hour 30 Min. 15Min. 10 Min. 5 Min. 20 Sec. 10 Sec.
Class A—7-11 p.m., Mon.-Frl.; 6-11 p.m., Sat. & Sun.
$600.00 $360.00 $240.00 $200.00 $180.00 $120.00* $50.00*
Class B—5:30-7 p.m., Mon.-Frl.; 1-6 p.m., Sat. & Sun.
450.00 270.00 180.00 150.00 135.00 70.00 25.00

Ciass C—10 a.m.-5:30 p.m., Mon.-Frl.; 10 a.m.-1 pm., Sat, & Sun.;
11 p.m.-slgn off, daiiy.

300.00 180.00 120.00 100.00 90.00 50.00 15.00
Class D—Sign-on-10 a.m., dally.
200.00 120.00 80.00 66.67 60.00 30.00 12.00

¢ Group II—7-8 p.m., Mon.-Frl.; 6-8 p.m., Sat. & Sun.; 10-11 p
daily. Also has Group I—8-10 pm $150 for 20 Sec., $70 for 10 Sec

TV PFactbook No. 20
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WGBS-TV

Miami

(Ch. 23)
Grantee (STA): Storer Bestg. Co., 229 SE First Ave., Fort Lauder-

dale, Fla.

Studio: 229 SE First Ave., Fort Lauderdale, Fla.
Transmitter: Honey Hill Dr., TV Antenna Farm.
Telephone: Jackson 3-6531.

Technieal Faeilities: Channel No. 23 (524-530 me). (Interim)
Authorized power: 185.5-kw visual, 92-kw aural. Antenna: 525-ft.
above av. terrain, 540-ft. above ground, 551-ft. above sea level,
lat. 25° 57" 277, long. 80° 12’ 43”.

Network Serviee: NBC.

AM Afliliate: WGBS, 710-ke, 50-kw (10-kw, night).

Oownership: Storer Bestg. Co. See WJBK-TV, Detroit for other
interests.

Began Operation: April 7, 1953, Physical faeilities of WFTL-TV,
Fort Lauderdale, sold to Storer Bestg. by Tri-County Bestg. Co.
eoncurrent with sale of CP for WMIE-TV, Miami (Ch. 27) by
E. D. Rivers Sr.; FCC approved transaetions Dee. 16, 1954 whieh
provided for shift to Ch. 23 and eventual move to site in Miamli
(Television Digest, Vol. 10:47, 51).

Represented (sales) by the Katz Ageney Ine.

Represented (legal) by Dow, Lohnes & Albertson.

Represented (engineering) by A. Earl Cullum Jr.

Personnel:

George B. Storer, president.
Noran E. Kersta, manager.

John Crosby, program direefor.
William Needs, engineer.

DIGEST OF RATE CARD NO. 1
(Jan. 1, 1955)

Min. or
Hour 30 Min. 15 Min. 10 Min. 5 Min. 20 See. 8 Sec.
Class A—6:30-11 p.m., daily.
$500.00 $300.00 $200.00 $175.00 $150.00 $80.00* $40.00*

Class B—5-6:30 p.m., Mon.-Fri.; 1-6:30 p.m., Sat. & Sun.

375.00 225.00 150.00 131.50 112..50 60.00% 30.00*
Class C—AIll other times.
250.00 150.00 100.00 87.50 75.00 40.00 20.00

* Announeements: Class AA—7:30-10:30 p.m., daily. Min. or 20 Sec.,
$100; 8 See. $50. Class A Min. or 20 See. and 8 See. rates apply
between 6-7:30 p.m., 10:30-11 p.m., daily. Class B Min, or 20
See. and 8 Sec. rates apply between 5-6 p.m., Mon.-Fri.; 1-6 p.am.,
Sat. & Sun.

- e
Miami
(Ch. 4)
Licensee: WTVJ Inc. 316 N. Miami Ave.

Studio: 316 N. Miami Ave., Transmitter: N.E. 6th Ave. & Hallan-
dale Beach Blvd.

Telephone: 2-6262.

Technieal Faeilities: Channel No. 4 (66-72 mc). Authorized power:
100-kw visual, 70-kw aural. Antenna: 983-ft. above av. terrain,
890-ft. above ground, 1002-ft. above sea level, lat. 25° 59’ 08.5”,
long. 80° 11’ 345"

Network Serviee: CBS, NBC, ABC, DuMont.
AM-FM Affiliates: None.

Ownership: Wolfson-Meyer Corp., 99.1%; Mitehell Wolfson, pres.;
Sldney Meyer, secy.; E. H. Radloff, treas. Also has 109 Interest

in TV applieations for Ch. 12, Jacksonville, Fla. and Ch. 9,
Charlotte, N.C.

Began Operation: Mareh 21, 1949,

Represented (sales) by Free & Peters Inc.
Represented (legal) by Segal, Smith & Hennessey.
Represented (engineering) by Jansky & Bailey Ine.
Personnel:

Mitchell Wolfson, president.

Lee Ruwitch, executive v.p. & general manager.
John 8. Allen, v.p. & general sales manager.
John Shay, v.p. tn charge of operations.

Riehard Wolfson, legal dircetor.

Earl Lewls, chief engineer.

Robert J. Ross, comptroller.

Louls Wolfson, business manager & film director,
Burt Toppan, promotion manager.

Stan Gordonl, national sales manager.

Lynn Morrow, merchandising director.

Joseph H. Kline, director of engineering operations.
Lee Waller, director of program operations.

Ash Dawes, director of production operations.
Mary Ford, local sales manager.

Jack Cummins, sports director.

Louls G. Jacobs, public service direetor.
Ralph Reniek, news director.

(Continued on page 91)
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WTV] in Miami
Gives You Complete
Coverage Of The

Entire South
Florida
~Area....

\ 1,202,000 Permanent Residents:
\51,749,287,000. Effective Buying

Income.-

« .+« and the market is increasing at the
rate of 12% per year.t
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SACRIFICING

VOLUME!?

Here is a simple buying and merchandising plan
which has been proven successful by just about
every profit-making store in the USA!

Perkaps the best way to cxamine it is in the words
of the President of one of America’s largest and
most successful stores.

He stated recently:

“We recognize the many advantages of...brands
in our day-to-day merchandising.

The consumers of America favor manufuacturers’
brands by eight to one. Need we say more?

A NON-PROFIT EDUCATIONAL FOUNDATION -«
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“We know that it is much easicr to sell branded
merchandise because the advertising has pre-sold
the product to the consumer.

“We know that self-service and self selection are
possible with brands, thereby cutting selling costs.

“And in a business with a close margin of profit,
we are constantly looking for just such ways to
cut selling costs without changing the character
of our operation.”

DBrand Nimnes

gmm

INCORPQRATED

37 WEST 57 STREET, NEW YORK 19, N.Y,

TV Factbook No. 20
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MIAMI; WTVJ—(Continued)
DIGEST OF RATE CARD NO, 10 ¢
(July 1, 1954)
Hour 30 Min, 20Min, 15Min. 10Min. 5Min, Min. 20 See,
Class AA—6:59-10:30 p.am., dally.
$900.00 $540.00 $450.00 $360.00 $270.00 $225.00 ...... $180.00

Class A—6-6:59 p.m., Mon.-Sat., 1-6:59 p.m,, Sun., 10:30-11 p.m.
dally.

780.00 468.00 390.00 31200 23400 19500 ...... 156.00
Class B—5-6 p.m., Mon.-Fri.; 1-6 p.m., Sat.; 11 p.m.-midnight, dally.
600.00 360.00 $300.00 24000 210.00 150.00 120.00 120.00

Ciass C—AIll other times.
375.00 225.00 188.00 150.00 131.00 94.00 75.00 75.00

t Film rates only.

WDBO-TV
Orlando

(Ch. 6)
Grantee (STA): Orlando Bestg. Co. Ine., Box 3707, Orlando, Fla.

Studio: 30 S. Ivanhoe Bldg. Transmitter: State Hwy. No. 50 &
Texas Ave.
Telephone: 5-0541.

Teehnieal Facilities: Channel No. 6 (82-88 mc). Authorized
power: 100-kw visual, 50-kw aural. Antenna: 543-ft. above av.
terraln, 370-ft. above ground, 687-ft. above sea level, lat. 28°
35’ 187, long. 81°® 227 537.

Network Serviee: CBS, ABC, NBC, DuMont.
AM affiliate: WDBO, 5-kw, 580 ke (CBS). FM Affiliate: WDBO-
FM, 25-kw 92.3 me (No. 222), 460-ft. antenna helght.

Ownership: Harold P. Danforth, pres., 18.4%; James E. Yarbrough,
v.p., 184%;: J. Thomas Gurney, v.p.-secy., 16% (with wife);
Frank W. Reed, treas. 97.3%; WIilllam G. McBride, direetor,
13.79,; Henry S. Jacobs, 11.73%; John M. Pedrick, 11.7%; J. Ray
Campbell, 29%; T. Sherman Penny, .66%.

Began Operation: June 5, 1954.

Represented (sales) by Blalr-TV Inc.

Represented (iegal) by George O. Sutton.

Represented (engineering) by George C. Davis.

Personnei:

Harold P. Danforth, president & general manager.
Walter Slekles, program director & film buyer.
John Thorwald, sales & promotion director.

Mark V. Barker Jr., production director.

Harold P. Danforth Jr., film direetor.

James E. Yarbrough, v.p. & ehief engineer.

DIGEST OF RATE CARD NO. 1—(March 1, 1954)

Hour 30 Min. 15 Min. 10 Min. 5 Min. Min. 10 See.
Class A—6-10:30 p.m., dally.

$200.00 $120.00 $80.00 $70.00 $60.00 $50.00 $25.00
Class B—5-6 p.m., Mon.-Sat.; after 10:30 p.m,, daliy; 1-6 p.m., Sun.

150.00 90.00 60.00 50.00 40.00 35.00 17.50
Class C—Sign-on-5 p.m., Mon.-8at.; before 1 p.m., Sun.
100.00 60.00 40.00 35.00 30.00 25.00 12.50
L]
Palm Beach
(Ch. 5)

Grantee (STA); WINO-TV 1nc., 5 Cocoanut Row.

Studio: 5 Cocoanut Row, Palm Beach. Transmitter: Prosperity
Farms Rd., .75 mil. N of Lake Park.

Telephone: 3-2471.

Technieal Faeilities: Channel No. 5 (76-82 mec). Authorized
power: 100-kw visual, 60.3-kw aural. Antenna: 544-{t. above av.

terraln, 544-ft. above ground, 549-ft. above sea level, lat. 26°
49" 077, long. 80° 04’ 30”.

Began Operation: Aug. 22, 1954.
Network Serviee: NBC, ABC, DuMont, CBS.
AM Affiliate; WJINO, .25-kw, 1230 ke (CBS).

Ownership: WJINO Inc., 50%,; Theodore Granik, ehalrman, 21%;
George H. Buek Jr., pres. (also pres. of WJNO Ine.); Willlam H.
Cook, exee. v.p., 18%; 14 others, none owns over 19%.
Granlk Is producer & owner of American Forum of the Air.

Represented (sales) by Venard, Rintoul & MeConnell 1ne.
Represented (iegal) by Cohn & Marks.
Represented (engineering) by George C. Davis.

Personnel:

Walter L. Dennlis, general manager & sales director.
H. V. McMlllan, asst. general manager.

Wililam F. Housner, sales manager.

Dan F. Durniak, station operations manager.
Esther Witt, traffic manager.

Frank L. Struzzierl, film editor.

Spring 1955 Edition

Florida
riorida
DIGEST OF RATE CARD NO. 3-N—(Jan. 1, 1955)

Min. or
Hour 30 Min. 15 Min, 10Min. 5 Min. 20 Sec. 10 Sec.
Class A—6-11 p.m., Mon.-Fri.; 5-11 p.m., Sat. & Sun.
$250.00 $150.00 $100.00 $87.50 $75.00 $50.00 $25.00

Ciass B—All other times.

187.50 112.50 74.00 65.50 56.50 37.50 #8.75
— e
Panama City
ch

Grantee (STA): J. D. Manly, Box 428, Panama City, Fla.
Studio & Transmitter: U. S. Hwy. 98, W. of Panama City.
Telephone: Adams 4-2251

Teehnical Facilities: Channel No. 7 (174-180 mc), Authorized power:
10.7-kw visual, 5.36-kw aural. Antenna: 480-ft. above av. terrain,
487-ft. above ground, 502-ft. above sea level, lat. 30° 10’ 58.77.
long. 85° 46’ 37.8”.

Network Serviee: ABC, NBC, DuMont.

Ownership: J. D. Manly, 100%.

Began Operation: Dee, 1, 1953.

Represented (saies) by George P. Hollingbery Co.

Represented (legai) by Welch, Mott & Morgan.

Represented (engineering) by Commercial Radlo Equipment Co.

Personnei:

Mel Wheeler, general manager.

Milt de Revna, asst. manager & national sales manager.
Harry C. Babb Jr., station manager.

Jay Mills, commercial manager.

Jerry Willlams, program and filim director.

Jim Smith, chief engineer.
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