











INTRODUCTION

Forty years ago the Art Directors Club of New York published its first Annual of Advertising, Editorial Art and
Design. Today, after four decades of publishing, these Annuals represent the only continuing historical record
of graphic art in the United States.

For that reason, and since this is our anniversary edition, it would have been appropriate to include in this
Annual a retrospective collection of selected memorabilia. Agreeably, this could have been done. But items
taken out of context invariably lose the sharp edge of their true meaning when seen in the light of new
problems, new demands and new solutions, and lead to comparisons and conclusions, sometimes just,
sometimes unjust. Therefore, let the Annuals of the past tell their stories, let them present their medal winners
and manifold contributors; but here let the 40th Annual tell its story, for regardless of the indebtedness of
modern art direction to the past, its position must be judged dynamically relative to the present. We are proud
of the heritage of the past Annuals, each one being indebted in no small part to its predecessor; and we are
equally proud of the 40th Annual whose contribution, as with the other 39, can be measured only by the
contents between its two covers. The individual sections of this Annual, each representative of some facet of
the field of art direction, proclaim as positively as did those of the past that they represent the finest of the
year in the field of Advertising and Editorial Art and Design. ROBERT M. SMITH
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT VOLKSWAGEN



STOP RIGHT NOW AND FORGET EVERYTHING
YOU EVER KNEW ABOUT BECOMING A BLONDE!

Up to now you could only become a blonde by bleaching, and your choice of shades was limited. The
color of hair you'd dreamed about didn't yet exist. Now Clairol announces the most exciting develop-
ment in twenty-nine years of hair color research: a range of 22 subtle blonde shades that never existed
before, in a fabulous new color cosmetic for the hair—Clairol Creme Toner.

Clairol Creme Toner is delicate, gentle, light, yet it does what's been impossible to do until today:
no matter what color hair you have now, Clairol Creme Toner will change it into any of these 22 new
blonde shades. Be sparkling Champagne Beige, i Ivory Chiffon, cool Moonbeam, or elegant
Silver Platinum. .. take your pick of 22 shades you could never become before.. . each one as exquisitely
real and natural looking as the color you were bom with! Yet for all this dramatic new blonde color
it gives you, Clairol Creme Toner babies your hair. First, of course, your hair needs a Lady Clairol
lightener. Then see how the Creme Toner application leaves your hair; with a soft young feel, »

brilliant lustre, a subtle new blondness. Your hairdresser loves Clairol Creme Toner...you'll love
living your life as & blonde.
And now, turn the page, and pick the exact shade of blonde you want 10 be.......c.cocoieiiinins

ART DIRECTORS CLUB MEDAL

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER CAROLE ANNE FINE
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CLAIROL
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Hunts lleavenly Peaches "1l for the hest

ART DIRECTORS CLUB MEDAL

ART DIRECTOR ROBERT WHEELER
PHOTOGRAPHER BERT STERN
COPYWRITER PAUL WADDELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT HUNT FOODS AND IND., INC.
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seen in the forgotten trademarks of the past. On the other hand, there are advertisers who mounted massive advertising
campaigns—costing many millions of dollars —who have failed to increase their sales. The question of the advertising
appropriation should always be preceded by these questions: Do | have an idea which will sell my product? Has my
agency been thorough enough to arrive at a sound selling strategy, and ingenious enough to express it in an arresting
and interesting way? If the answers to these questions are "yes.” advertising tonnage can be regarded as an invest

ment, instead of an expense Everything depends on the idea. Ideas sell products because—people buy ideas
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR DONALD EGENSTEINER
ARTIST LARRY OTTINO/FENGA & DONDERI
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD



Its four seasons best reflect this region born of
change, bred in austerity and grown to greatness,
The flaming fall is freedom’s cry. Winters are cruel.

Spring and summer bloom and ripen suddenly—

—\ Y and fulfill again the promise
N P \ s / of this land whose ancestral
4 memories are all America’s.
ENGILLAND
| !
W, J1 »

ART DIRECTORS CLUB MEDAL

ART DIRECTOR/DESIGNER ALLEN F. HURLBURT

PHOTOGRAPHERS KOSTI RUOHAMAA/ART KANE/
HANSON CARROLL/ERICH HARTMANN/ARTHUR
LAVINE

PUBLISHER COWLES MAGAZINES, INC./LOOK MAGAZ!NE
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ART DIRECTORS CLUB MEDAL
ART DIRECTOR BERNARD QUINT
PHOTOGRAPHER GEORGE SILK
PUBLISHER LIFE MAGAZINE
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BY N.F. SIMPSON

Humphred : No, Lagra, 8 din't think it's the Kind of thing we conbl expeet Gralion
to show much inte

Laura: Oh?

sb

Humphrey: He's vers urthodoy i muny wave, A far ae his painting is cancerned

Laura: | must sas o doeso’t show much preference for orthodox methads 1 any
thing else

Humphrey s Al the same, Lioura, 1 ihink that te fix the brosh g vier and o e
vatvas about on the evd of it would create more problems than it ool solse

Laura: | shiuld have thought it would have been the very thing for Grabam

Humphrey @ P suggest @t 0 hith, of course—Tml you musta't be surprised if be turne
it dowrt. Dot furget he's gt all this fass on bis mind still alont Codoml Padlnk s
portriit—that must be takig ap practically evers spare aomute of his Tioe

Laura; What fuse aboot Colonel Padliak’s porteait? He's fonished ite He s hie

Wissephres & He's baid 3 srear deal e do, Laura

Lauraz You don’t mean o sax poor Colowel Padlock v still stz there * Waitis

Plvnghiees = T isi't just o matter of setting an easel ap, Lo, and o vanvas, and
Ieginning o paint. Just ke that

Lauraz | think that's absolutels disgraceful! What for heaven's sake has be bt doing

Humphees © He haso't boen wasting his tine, iy dear

Lo 0t mwst be siv weeks sinee il this started. AU least, T oant think whit be can
have been duing all that time

Humphrey o S far as | know, Colonel 1

iwk has's. eomplainesd

Laura: Why ou canth doesn’t be get people o help Tin

Humphiees: Yo won't peesiade Grabinm to debegate responsibility, my dear.

Laura: Doing exers single thing hisosell from seratch

Husphees @ Yeo, well there it is 1 be prefees o work that way

Lanea: 1 say tiothing if 3t weee sinply o matter of constructing his own easels. Wilk
homemade gloe,

Humploeey @ After all

Lanras Or esen weaving his camases himsell. But growiog his awn hemp, or Whitess
it oo it with! That's varrsing it toe far!

Humphres : Yoo, woll— Ui afraid | sude with Graham over this, Laura

Laura: Felling the thpber himsell for his brush handies and planiog it dawn Gl i -
sl enough

Humphrey : What other way is there, Laura, il soa'te determined 1o beep coniteal
the bisishiod pictuare? And that's the whole orux of i as far as Grabipm bs comenned
As you koow

Laura: Aol in the meantie, Colonel Padlock has tosit there

il

Humphirey : As far as that goes 1 should think Calopel Patbiwd wosish! b the last

petson t wand b ser Grabian compooimse lis professiomal antegOny on bis accoons
Latira: S e fust bas e it waitinge, Whitke Grabam goes all over the wor bl ook
for natura) pagments aml one thing and another

Humphrey 1 My deat Lasiras whist obe van he possilidy do (Canr

For the Carlage Trade - a wiakeap that expresses ay ot ¥ .
i o book Doth strong wnd Trageiles Dpsdnoa vontosyperary takeadl ol e Cuppd
frerm e ovay vl softimed with ik (Borrs Ban Tl dipstic 4 '

enanwl ehemahadod witke Diove, o ard mascarn m Bloy I
with T h sl Glon. AL L Reshin A st bt Oy I T '
Mearat ary sapphiiee, dhaownnd and platinuos petabs, By Sebdumtbes L ithae

ART DIRECTORS CLUB MEDAL
ART DIRECTORS HENRY WOLF/AUDREY ROSENSON
PHOTOGRAPHER SAUL LEITER
PUBLISHER HEARST MAGAZINES/HARPER’S BAZAAR
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I love
my dear pussy,
Her coat
is 80 warm.

Little babes
in the wood,

sweet babes
in the wood!
Here are sweet
little babes
in the wood.

ART DIRECTORS CLUB MEDAL
ART DIRECTOR OTTO STORCH
PHOTOGRAPHER ART KANE
PUBLISHER McCALL'S MAGAZINE



ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE

WRITER RITA SELDEN

FILM PRODUCERS JOHN CAPSIS/JOSEPH SPERY

FILM COMMISSIONED BY DOYLE, DANE,
BERNBACH, INC.

PRODUCTION COMPANY ROBERT LAWRENCE

ADVERTISER AND PRODUCT NAME VOLKSWAGEN OF
AMERICA — KARMANN GHIA

PHOTOGRAPHER/ARTIST M. NICKELSON
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR STEVE FRANKFURT

WRITER SUMNER WINEBAUM

FILM COMMISSIONED BY YOUNG AND RUBICAM, INC.

DESIGNERS STEVE FRANKFURT/CLIFF CRAWFORD/
IVOR WEIGLER

PRODUCTION COMPANY ON FILM — TOM FORD

ADVERTISER AND PRODUCT NAME BRISTOL MYERS —
BUFFERIN



ART DIRECTORS CLUB MEDAL

ART DIRECTOR BILL MELENDEZ

WRITER CHRIS JENKYNS

FILM COMMISSIONED BY J. WALTER THOMPSON CO. —
LOS ANGELES

DESIGNER STERLING STURTEVANT

PRODUCTION COMPANY PLAYHOUSE PICTURES

ADVERTISER AND PRODUCT NAME FORD DEALERS OF
S. CALIF. 1960 FORD MOTOR CARS ""JUST THE
com’'L”

PHOTOGRAPHER OR ARTIST HERMAN COHEN and
ROBERT CARLSON
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This is what happens
when Dansk works iteel and enamel. g
We call it Kobenstyle.

CLASSIFICATION 1A — MAGAZINE ADS SINGLE PAGE
3 OR MORE COLORS

ART DIRECTOR DICK GERTNER
PHOTOGRAPHER BERT STERN
COPYWRITER ROZ SEIDES

AGENCY IRVING SERWER ADV.,, INC.
CLIENT DANSK DESIGNS, INC.

GOT A BOAT ON YOUR MIND?

OON'T JUST OREAM ABOUT IT...BUY ONE: A BEAUTIFUL OREAMBOAT
MAOE OF KAISER ALUMINUM BY LEAOING BOAT MANUFACTURERS.
WHY CHOOSE ALUMINUM? BECAUSE BOATS OF ALUMINUM GIVE YOU
SO MUCH MORE FOR YOUR MONEY. MORE STRENGTH — TOUGH NEW
ALUMINUM ALLOYS OFFER GREATER SAFETY AND PROTECTION THAN
EVER BEFORE! MORE STYLE — TRIM NEW MARINE OESIGNS MAKE
ALUMINUM BOATS THE SMARTEST AFLOAT! MORE OURABILITY—AN
ALUMINUM BOAT CAN'T ROT, CAN'T WARP; LASTS FOR YEARS WITH
LITTLE MAINTENANCE, SEE THE 1960 ALUMINUM

FLEET NOW...AT BOAT OEALERS EVERYWHERE ”"”%"wu
WHO OISPLAY THE FIGURE APPEARING ABOVE!

ART DIRECTOR DICK SNIDER
ARTIST JERRY RICHARDSON
COPYWRITER LOU HECKMANN
AGENCY YOUNG & RUBICAM, INC.
CLIENT KAISER ALUMINUM
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Why do well-traveled people travel Sabena? “Flight-
secing™ via helicopter ix only pare of it. People who
know Enrope know Sabena shows it off boxsi: with the
world’s only J-spevd eet of Boving ““Intervontinental™
Jeis. Caravelle “Continental™ jeis and NSikorvsky heli-
copters: with a special savoir-faire that extends (o and
throngh Earope. Avica and (he Middle Eaxt. Next trip
veo iy Sabona. Le xervice Belgigue -e’ext magnifique!

ROOUEFORT

B i S B e 480 A Y
Ooly I 1t's made from the
milk of the ewe. Ouly if It
tipens In the coves of the
Combalow. Only If it's hoen
In Roguetort, France, can 2
cheese he calied Roguetort
and wear this red seal The
flavor: fragrantly French
Unigue . 2nd enmistabable!

ART DIRECTOR ROBERT MILLER

ARTIST MILTON GLASER, PUSHPIN STUDIOS
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.

CLIENT SABENA BELGIAN WORLD AIRLINES

ART DIRECTOR MARVIN MITCHNECK
PHOTOGRAPHER ELBERT BUDIN
COPYWRITER DANA BLACKMAR
AGENCY McCANN-MARSCHALK CO.
CLIENT ROQUEFORT ASSOCIATION
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Moore-MeCormack proseats

wn b wew Tusmrs binees
g A ve By

MOOREMeCORMACK

ART DIRECTOR RICHARD CARROLL

ARTIST BUD SIMPSON — LETTERING: SAM MARSH
COPYWRITER ANNIS BOYER

AGENCY YOUNG & RUBICAM, INC.

CLIENT MOORE McCORMACK LINES, INC.

Here’s the new white hexachlorophene paste
with the cool clean refreshminty taste

Its the one that ot
kills decay germs best =

of all leading brands /5%
in laboratory tests b e e i i o e e

ART DIRECTOR HERMAN DAVIS

PHOTOGRAPHER JOFFE — STUDIO ASSOCIATES
COPYWRITERS JIM EGAN/DENISE JAMES

AGENCY DOHERTY, CLIFFORD, STEERS & SHENFIELD
CLIENT BRISTOL-MYERS



Not everybody benefits from Gulf research

P e

GULF OIL CORPORATION @

ART DIRECTOR ROGER MADER
ARTIST TED TRINKAUS
COPYWRITER ALVIN HAMPEL
AGENCY YOUNG & RUBICAM, INC.
CLIENT GULF OIL CORP.

We priekenl Q000 lragraem md e petabs 1o maker e hullomee of Yarstles el Fowes

Pyttusne for you!

ART DIRECTOR BERT STEINHAUSER

PHOTOGRAPHERS BERT STEINHAUSER/
ARNOLD ROSENBERG

COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT YARDLEY
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ART DIRECTOR GENE GARLANDA

PHOTOGRAPHER JERRY SCHATZBERG

COPYWRITER RACHEL RABINOWICZ, GENE GARLANDA
AGENCY GILBERT ADV. AGENCY, INC.

CLIENT AILEEN

way to Eur th.: Sunlun

the Mediterranean. CONSTITUTION & INDEPENDENCE - American Export Lines ART DIRECTOR BERT STElNHAUSER
ARTIST BERT STEINHAUSER
COPYWRITER JULIAN KOENIG
——— AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT AMERICAN EXPORT
10
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We've gone places!
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN

ART DIRECTORS CLUB MEDAL

ART DIRECTOR ROBERT WHEELER
PHOTOGRAPHER BERT STERN
COPYWRITER PAUL WADDELL
AGENCY YOUNG & RUBICAM, INC.
CLIENT HUNT FOODS AND IND., INC.
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Arsund the world, the same standaed of axcellence you have lomtlucmﬂmml.IBM
13 mmmmu-mmwnm-.:mmnmuunmnt-_.” &IEVE

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR ROBERT H. BROOKS
ARTIST ROBERT WEAVER

COPYWRITER ARCH NADLER

AGENCY BENTON & BOWLES, INC.

CLIENT 1.B.M. WORLD TRADE CORPORATION

Spot-less clothes, bug-free gardens, ney
fashion colors & sater surgery, These ar
just four of more than (i}!XX) ways chemis
try works for you at (S ANaMiD-Jann

14 =

ART DIRECTOR RALPH AMMIRATI

PHOTOGRAPHER BERT STERN

COPYWRITER DONALD McKEOHNIE

AGENCY ERWIN WASEY, RUTHRAUFF & RYAN, INC.
CLIENT AMERICAN CYANAMID CO.

15
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ART DIRECTOR WILLIAM MULLER
DESIGNER RAYMOND TODD
COPYWRITER BETTY DUQUESNE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS CORP.
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Daes your billfold do all this?

1. Dypes the paw case snap shut for flaimes
and safety? 2. Are the casd and photo win-
dows made of tough, thin, polyester film that
won'l tear und tesit wurlace sctatching?
3. Iy theve & specin] place foc s charge plate
7 aid spare ke ? 4, Can your remove o add
windows? 5. Is there a large handy pocket
for extra candded 6. A small section for stampm
and tickens? 7. I the ballfold fabne - fined
8. Dioes it have a socaet compartment for
8 bidingbigbille And does it feature one-pisce
stitchless comtruetion? I you can't woewer

I ol these questions, you need & As a rule, people with a clear understanding

11 LORD BUXTON 17 of the contemporary picture read The New York Times
ART DIRECTOR BEN SPIEGEL ART DIRECTOR TONY MANDARINO
PHOTOGRAPHER LEN SIEGLER ARTIST TOMI UNGERER
COPYWRITER RONALD ROSENFELD COPYWRITER NEIL LEONARD
AGENCY DOYLE, DANE, BERNBACH, INC. AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT BUXTON, INC. CLIENT NEW YORK TIMES

25



26

ART DIRECTOR IRVING HARPER
PHOTOGRAPHER ART KANE
COPYWRITER MARY WELLS

AGENCY GEORGE NELSON AND CO., INC.
CLIENT HERMAN MILLER, INC.

20

TH( CREATIVE CAPACITY OF MAN IS EQUAL TO THE CHALLENGE OF SPACE This v
ution af our time. Scientists snd engineers at Martin-Denver are among those wha
ficant contributions toward proving It You may be aware of their advances in the
P ences. in space vehicles and systems. 1 you woold hike to join them, write; N. M
Pagan, Director ol Technical and Scientific Stafting, Martin.Denver. P.O. Box 179A1. Denver. Colorade

ITESICT Sy Sy
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ART DIRECTOR RICHARD ALDCROFT
ARTIST RICHARD ALDCROFT

COPYWRITER HARRY BENDER

AGENCY KETCHUM, MacLEOD & GROVE, INC.
CLIENT MARTIN

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR TONY MANDARINO

ARTIST PHIL HAYS

COPYWRITERS R. REWCASTLE/BRIAN CRAY
AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT ARMSTRONG
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOT ERWITT
COPWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT FRENCH GOVERNMENT

- IOLE!
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CLASSIFICATION 1B — MAGAZINE ADS SINGLE PAGE
2 COLORS OR B/W

ART DIRECTOR FRANK KIRK
COPYWRITER WENDY EWER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT THE PLAZA HOTEL

27



28

23

the average cost of moving a ton of freight one mile is six !
cents by truck...twenty-four cents by airplane...and less than
a cent and a half by efficient, low-cost railroads.

ne
A

ART DIRECTOR NORMAN GORBATY

ARTIST NORMAN GORBATY

COPYWRITER BILL DiBELLO

AGENCY BENTON AND BOWLES, INC.

CLIENT ASSOCIATION OF AMERICAN RA!LROADS

Ahdx vz ‘,'.'I-J;('r.l M€{
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24 seambon Alocings

ART DIRECTOR VLADIMIR BOBRI
ARTIST VLADIMIR BOBRI

COPYWRITER GRACE JONES

AGENCY J. R, FLANAGAN ADV. AGENCY
CLIENT HANES HOSIERY, INC.



ART DIRECTOR WALTER REINSEL
PHOTOGRAPHER ORMOND GIGLI
COPYWRITER HOWAD SIMPSON
AGENCY N. W. AYER & SON, INC.
CLIENT BELL TELEPHONE SYSTEM

Loord & Paylor

26

ART DIRECTOR PETER HIRSCH
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER MURIEL PARKER

AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT L’AIGLON APPAREL, INC,

Nothing else

[t's yvour telephone!

BELL TELEPHONE SYSTEM é
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ART DIRECTOR KURT WEIHS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT ROUND THE CLOCK HOSIERY

30
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ART DIRECTOR PETER PALAZZO
PHOTOGRAPHER PETER PALAZZO
CLIENT HENRI BENDEL, INC.

vt wones | Ponsi Bond

8




ahhhhhh Nature...

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PHARMACRAFT LABORATORIES

a roll-on deodorant covers like this a cream deodorant covers like this

a spray deodorant covers like this # 5 Day Deodoramt Pad covers like this

ahhhhh Choo!

[ |

ART DIRECTOR LEONARD SIROWITZ
PHOTOGRAPHER LEONARD SIROWITZ
COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT 5 DAY LABS
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KISIAV

CAUGHT BY KIS-I.AV

31

ART DIRECTOR GENE GARLANDA
ARTIST/PHOTOGRAPHER GEORGE MELUSO
ADV. COPY IDEA GENE GARLANDA
COPYWRITER RACHEL RABINOWICZ
AGENCY GILBERT ADV. AGENCY, INC.
CLIENT KISLAV

GREAT LAKES MINK ASSOCIATION, PRODUCERS OF AMERICAN NATURAL DARK RANCH MINK

33
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ART DIRECTOR TOM MELAHN
DESIGNER JIM JOINER
PHOTOGRAPHER KEN THOMPSON
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD

ART DIRECTOR GENE GARLANDA
PHOTOGRAPHER JERRY SCHATZBERG
ADV. COPY IDEA GENE GARLANDA
COPYWRITER RACHEL RABINOWICZ
AGENCY GILBERT ADV. AGENCY, INC.
CLIENT GREAT LAKES MINK ASSOC.

Tousg & Rubices, Sdwwstisizg



Cloe Clee : ART DIRECTOR HELMUT KRONE
ey i . PHOTOGRAPHER HARRY HAMBURG
@ - COPYWRITERS BILL BERNBACH/DAVE REIDER
o/ Cue . AGENCY DOYLE, DANE, BERNBACH, INC,
CLIENT VOLKSWAGEN

Qe Chve

34

THE SCHOOL OF VISUAL ARTS HAS MOVED TO ITS NEW LOCATION
209-213 EAST 23RD STREET, NEW YORK 10, N. Y.
(FORMERLY NEW YORK UNIVERSITY SCHOOL OF DENTISTRY) MU 3.8357
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- 2 !' S : . Y A MWL \RT DIRECTOR JACK WOLFGANG BECK

CLIENT SCHOOL OF VISUAL ARTS
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ART DIRECTORS ART HAWKINS/JOHN IAPALUCCI
PHOTOGRAPHER PAUL D'OME

COPYWRITER HELEN METTLER

AGENCY McCANN—ERICKSON

CLIENT NATIONAL BISCUIT CO.

How to discombobulate a dad

Chemstrand nylon @
37 .

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CHEMSTRAND NYLON

34
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CLASSIFICATION 2A — MAGAZINE ADS 2 PAGES OR MORE
3 OR MORE COLORS

ART DIRECTOR ARNOLD VARGA

PHOTOGRAPHER CARL FISCHER

ARTISTS ARNOLD VARGA/J. WEHRLE

COPYWRITER DON GRACE

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT UNITED STATES STEEL CORP.
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The only luggage in the world that holds this much

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER BEN SOMEROFF
COPYWRITER BOB LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT HARTMANN

1l

/0 |

'

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GEORGE TREVELINI
DESIGNER/ARTIST GEORGE GIUSTI
COPYWRITER EARL C. DONEGAN

AGENCY WOOD, DONEGAN & COMPANY, INC.

CLIENT FIAT

and weighs this little is t

= = >

he Hartmann 707 Tally-Ho.

L GRENT ITALIAN NAME for
- ot Vit e e

wll frcspuentls find somree 1 padeng

The 0591 jet Buimg e N VL9 W ber

vu. HAT S.p A, Turin, Waly
U S Representonse and

HAT MOTOR COMPANY. INC,

$00N#rhAve. . New York N. Y
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Ihe colorful homes of these delicacies are bt

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER ELLIOT ERWITT
COPYWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT FRENCH TOURIST

"

i diy's jount from Paris, Do sou koow them?
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ART DIRECTORS CLUB MEDAL

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER JERRY SCHATZBERG
COPYWRITER CAROLE ANNE FINE
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CLAIROL
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AWARD OF DISTINCTIVE MERIT

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER WINGATE PAINE
COPYWRITER DAVE REIDER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN
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ART DIRECTOR THOMAS R. DURFEE

ARTIST NICOLAS SIDJAKOV

COPYWRITER GEORGE MRKVICKA

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
CLIENT CUMMINS ENGINE COMPANY

‘:“' e e v
SHOW

VN EV AN

ART DIRECTOR SY LACHIUSA
PHOTOGRAPHER J. FREDERICK SMITH
COPYWRITER JACK STROM

AGENCY CAMPBELL-EWALD COMPANY
CLIENT CHEVROLET

CUMMINS DIESEL
GIVES WESTERN
TRUCKERS
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ART DIRECTOR HAL DAVIS
PHOTOGRAPHER HORN/GRINER
COPYWRITER JANE TRAHEY
AGENCY JANE TRAHEY ASSOC.
CLIENT I. MILLER
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In Two Easy Lessons

ART DIRECTORS MILTON GLASER/SEYMOUR CHWAST

PHOTOGRAPHER SOL MEDNICK

ARTISTS ISADORE SELTZER/NORMA WELLIVER/HARLAN
KRAKAWITZ

CO:EVIYGEI'ERS MARCELLA FREE/KAY KERR/SUSANNE

AGENCY NEIMAN-MARCUS

CLIENT NEIMAN-MARCUS

SUCCESS REPORT ON THE BIG GMC BREAKTHROUGH

THE TRUCK %
TRIUMPH ~— [l
OFTHE60s # "=

e
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ART DIRECTOR PAUL WOLLMAN

ARTIST CARL CRITZ

COPYWRITER WILLIAM WHITING

AGENCY McCANN—ERICKSON

CLIENT GENERAL MOTOR CORP. — TRUCK
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What year car do the Jones drive?

49 ®

CLASSIFICATION 2B — MAGAZINE ADS — TWO PAGES OR
MORE — 2 COLORS OR B/W

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER FRANK COWAN
COPYWRITER JULIAN KOENIG

AGENCY DOYLE, DANE, BERNBACH, INC,
CLIENT VOLKSWAGEN

43
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ART DIRECTOR STUART WELLS
PHOTOGRAPHER BLUMENFELD

AGENCY BERNARD T. GRANT

CLIENT DAYTON COMPANY, MINNEAPOLIS

This is the eve of an incredible new Polaroid Land Camera. With this eve. yoo can

loors

ture agann. Whether you

mg the shutier

y igeer than the head of a match, yet o

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER RITA SELDEN

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT POLAROID

sm

) LaKg

ore

ires dutomatically. You never have 1o guess about the
tiy=—and sutomatically

e piclures on a
by lamplight. the Polaroid eye

gnsitive than

electric eyes 100 times s size. It can distinguish infinitely fine shadings of light
and dark. much as human eyes can do. But foes more than “see.” It instantly
measures the exact deg light a |

s It into camera

settings with more tha I because of its

radically new desig watically over a
greater range than any
Yet possibly the most incredible

—perfect every tme—in just &) seconds

V¢ CAamera

is: You get your pictures
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ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER HARRY HAMBURG
COPYWRITERS BILL BERNBACH/DAVE REIDER
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN

7

ART DIRECTORS MARGET LARSEN/ROBERT FREEMAN

DESIGNER GEORGE DIPPEL

PHOTOGRAPHER JESPER HOM

COPYWRITER HOWARD GOSSAGE

AGENCY WEINER AND GOSSAGE, INC.

CLIENT CORAS TRACHTALA (AGENCY OF THE REPUBLIC
OF IRELAND)

H. E NMcCOOL:
! A GOOD DOG
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DOUBTING DAD,

ART DIRECTOR RICHARD OLSON
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JOHN REYNOLDS
AGENCY YOUNG & RUBICAM, INC.
CLIENT REMINGTON RAND

&

£

Don't spread the cold. Spread the word—Coldene.

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG

AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PHARMACRAFT LABORATORIES
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CLASSIFICATION 3A — MAGAZINE ADS
LESS THAN FULL PG. COLOR OR B/W

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER LORE LIONEL

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT COLE

57

Fore'Arthur Elrod A LD
had just designed the El
Dorado Country Ciub in Palm'
Springs. Cahtornin. . all except
for the carpet He invited Magee

1o take & swing at it The Mages

men teed oft on the problem and

ame in with three sensational

ART DIRECTOR O. PACCIONE
PHOTOGRAPHER DOUG CORRY
COPYWRITER STEVE PRICE
AGENCY GREY ADV,

CLIENT MAGEE CARPET

47



48

NIRYIAr YAl

popcorn
worth its
salt 1s worth

W T Rasy,
" rouns

ART DIRECTORS HERSHEL BRAMSON/IRWIN GOLDBERG
PHOTOGRAPHER LESTER BOOKBINDER

COPYWRITER H. H. MARSHALL

AGENCY LAWRENCE C. GUMBINNER ADV. AGENCY, INC.
CLIENT BROWNE VINTNERS CO., INC.—NOILLY PRAT

\_;’5
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ART DIRECTOR THOMAS R. GOREY
PHOTOGRAPHER BEN SOMOROFF
COPYWRITER DON DICKENS

AGENCY NEEDHAM, LOUIS AND BRORBY, INC.
CLIENT MORTON SALT CO.
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CLASSIFICATION 4 — NEWSPAPER ADS OVER 500 LINES

ART DIRECTORS LOUIS DORFSMAN/KURT WEIHS
DESIGNER TOM COURTOS

PHOTOGRAPHER WIDE WORLD

COPYWRITER R. STRUNSKY

PUBLISHER CBS TELEVISION NETWORK

311

R NP (L 38 !

N\

CBS News takes you to Squaw Valley, California to begin its exclusive coverage of the world’s greatest
sports spectacle=The 1960 Olympic Games. In a vivid demonstration of international good will, 1,000
athletes from 34 countries. will participate in today’s colorful opening ceremonies. For the next 10 con-
secutive days, the CBS Television Network will present the thrilling highlights of the men’s and women’s
skiing, skating and ice hockey competitions. From vantage points on the ski slopes and in the sKating
arenas, sports reporters Chris Schenkel and Bud Palmer. and former Olympic stars Dick Button and
Art Devlin will describe the events as they take place. And from his familiar anchor position, Walter
Cronkite will bring vou up-to-date on the individual results and national standings. CBS News will com-
plete its exclusive Olympic coverage next August with a special series on the Summer Games in Rome.

@ \WINTER
OLYNIPICS

STARTING TONIGHT AT 7:30 ON CHANNEL. 2

49
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6 1 remarkys about dividends. Shopping st Barney's is like clipping eoupons

WESTCHESTER
T0 WA
IA BAF

Like most sucoesaful Wall Streeters, | pe Honen & periodie visit to Barney's

when heisin the market for clothing, ey e chips of Amerien’s clithing industry

riy distinguish nds in all, With

ny individual iten w York

times

hange |ist s on the blockk

n 3% o litthe bearishly. They fear a dogrme on in such vital matters as, for ¢
B we our master tailors—we have 76 of them —complete the final custom tonches, the skepitic
R 25
invariab @ ONE T Hish enthusiasts We'll opress the obvious ; \v ¥ N
2 i 0 Sl

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER SETH TOBIAS

AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BARNEY'S

DESIGNER IRWIN GOLDBERG
PHOTOGRAPHER SID MEHRING
COPYWRITER JULIAN BRODIE

AGENCY LAWRENCE C. GUMBINNER ADV.
AGENCY, INC.

CLIENT REDBOOK MAGAZINE

5 per 100 households
FIRST in number of expand

ng

that moved in the las

frugs and cosmetics,
t g ar

goods —most anything

most everything

t dynamic, hungry,

isting market of

Young Adults. Isn't

months). An

idge, Rec

NEs on your [ist to s
food and beverages,

at the population
explosion, and the



ART DIRECTORS CLUB MEDAL

ART DIRECTOR DONALD EGENSTEINER
ARTIST LARRY OTTINO/FENGA & DONDER!}
COPYWRITER CHARLES SWEENEY
AGENCY YOUNG & RUBICAM, INC.
CLIENT Y & R HOUSE AD

63

Hess
7
4 ".'-r..
t d ed? And
) 1) 3
gkene t it
o
pa n the other hand. the
\ f
1 0 nav i}
]
3 ihwva f quest [
Y nt } to arrive at a d selling sirateq

and interesting way? If the answers to these questions are "yes™ advertising tonnage can be regarded as an

nstead of an expense Everyth ng depends on the idea Ideas sell products b

have an idea which wil

gy, and ingenious enough o express it in an arresting

peopie buy (deas

YOUNG & NUBICAM « ADVERTISING

51
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ART DIRECTOR MARTIN STEVENS
PHOTOGRAPHER SIDNEY STRICKER
COPYWRITER GLENN VERRILL
AGENCY BBD&O

CLIENT AIR FRANCE

THIS WEEK
15 BUSINESS
WEEK WEEK
ATMCCALLS

ART DIRECTOR HOWARD STABIN
PHOTOGRAPHER CARL FISCHER
COPYWRITER SAM DANA
AGENCY GREY ADV.

CLIENT McCALL’S
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k an imp - ppears toe
in the pages of LIFE. It ls perhaps the most chilling  such magritude could have populated our generatic
confamion in the history of humanity . .. Adolf Eichmant'a confeasion sppears in two In-
memoir in which Adolf Bichmann adem wtallments starting ths wesk. With it, LIFE m

i e v i e, excuvsive...ou sy [

ART DIRECTOR JAMES JOINER
ARTIST RICHARD KOOL
COPYWRITER STEFAN KANFER
AGENCY YOUNG & RUBICAM, INC.
CLIENT TIME, INC.

ART DIRECTOR ART SHIPMAN
ARTIST GUY DEEL

COPYWRITER DOROTHY PERILLO
CLIENT NEIMAN—MARCUS

\nn\m
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ART DIRECTOR FREDERIC J. BOHRMAN
ARTIST MRS. DOROTHY STANTON
COPYWRITER MARY HERRING

CLIENT FAMOUS-BARR

ART DIRECTORS H. LUBALIN/BERNIE ZLATNICK
PHOTOGRAPHER WINGATE PAINE

COPYWRITER LENORE HERSHEY

AGENCY GREY ADVERTISING

CLIENT McCALL'S

ONLIess
is NOW
11 SCSS101

‘Ongress on
Better Living
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ART DIRECTOR LOU FRIMKESS
DESIGNERS LOU FRIMKESS/JOE WESTON
ARTIST JOE WESTON

COPYWRITER HAL STEBBINS

AGENCY HAL STEBBINS, INC.

CLIENT HAL STEBBINS, INC.

ART DIRECTOR EDWARD ALMGREN

ARTIST CHARLES SAXON

COPYWRITER NEIL LEONARD

AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT NEW YORK TIMES

on the business of soliciting business:

To mrvive and thrive, a0 advertising agency must bave billing. To refresh and
regenerate inell, it s odd new billing to okd billiag. How it goes sbows
govting thia new billing is an importanc index to its basic philosophy. Let us
see bow this yardseick applies to this agracy. ¢ We are noc smbulsace-chasers.
We do oot dath medly after every sccount, large or small, heralded in the trade
peess—or ia the rumor factory —as “open™ 1o agency solicitation. And with
#00d resson: No sgency can hope 1 be oll things s all sdvertisers. To be
worth its sles-aalt, an agency mwse be versatile sad sdaprable; muse be familiar
with busiaew on many froacs. It must also have courage. For, within the frame-
work of s given industry. it is conceivable there will be one company chat will
be in greaer capport than the others— thar will mesh more quickly snd syspe-
thetically with the crescive and marketing philosophy of the agency. The
problem is to single out thag one. * This is why we do ot believe in hit-or.mis
speculative presentations. You have w0 know before you go. You have 10 reject
before you sebsce. Besides, in our copy-book, the clients we have come kese,
They are emithed to the full time of our top talent, ¢ Moreover, we do not
Believe in the questionasire method of screening agencies. A clieac-agency
reloncaship ia, in a very real sense, 2 marrisge. And who would pick » wife
on the basis of cokd, colorkess watistics 0a s sheet of paper? * Call it benel snd
Brosnidic if you like, bue the foct remaina: The bew way to “solicit™ new
busines is 80 artract advertisess 10 you becswse of the owcsanding job you are
doiag for other sdvertisers. And when we sy “cutstanding” we don't mesa
“oddball” 1t is eary to be ecoentric. 1t is diffcult 10 be distinguished. Todsy -
with 50 much clamor for the public eye sad ear— 10 much competition for the
same segmeat of the ame dolla ising that Is not doraare
ssad a chaace. ¢ So when you chooee an sdvertising agency —count heads, mos
desks. What is important is tbe faraiture “upstairs™ —not the farmiture
“dowastairs” You can't messure an ageacy by the simple slide-rule of mathe-
matica. The aumber of people 0 it wafl is no real key t its copebility —or
ins smicability. Bignes is not necessarily goodoess. What couats in the finals
in the skill sad seasoming of the men anignad to your account; theis charscrer
sad calibew; their creative spark snd mles-seose. lo short: What you went
—sad should get=is on admixrare of sear dus end pay dire. ¢ If you are
i i that sore of 8 agency, we are i in you.

Srehhi Py
Hal Incorp g

714 Wem Otympic Boulevard, Los Aageles 19, Califernla. A fully stsfied. aacionally
accrediond iom wich 8 33-year - ising sad marketiag.
Advprtising A "

Momber: A

Wi
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O
HAPPY
A1
NEXT

Hooray! You've spooncd out (and sponged up) your last jar of strained spinach. Celebeate!
Order some solid fare for yeurself. Order home delivery of The New York Times. What 2 brighe,
appetizing way 1o 3dd substance to your mental diet . . . to bring back into your life so many
things you once found interesting. Nibble at The Times at odd moments. Devour it whole
at breakfast. Wouldn't that suit your raste? Either way, your outlook is bound to be brighter,

your mind livelice. (For hoae delivery, call Ehe New York Times

17108 mich movs susvasiing _ sad seu wit! ba, ool
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Last winder- thres winters ags- thtwe winters beferw Ut Fow muny U be pour life have yos hosght
avorcoat’ Amerczs man #till Aant Drink af (s overvoats ae ntagreted parts of & wantiobe Like waprant hide, ale wre
barricadee against the weutter They den't really ousd - Uhe wuy & it doww, for imatance. Yot rosr overcoat it wiat panple will see
Yo I, o4 femst five muntha 8 year. You've progressed mi sails with sarrewes sboukders, slimeser (i, 11 sdresry onkers, When do
mmmdﬂumm‘ﬂ-ﬁuwhﬁm-n-nw- - thry’ ve Lwens purd down, dremsd- up 1hetr stiek in (e

yoar arn mmle for ench cdher - nid the Udal effent fae 3G e refresd.
gty un mistine mmum-muum Weiter Mortan® wiita, Jobowicn & Muryly whoes - et the pidgment of chthing
experts st Whitehouse & Hanty, ywu can start o winter wnrirobe e resr (hat's sever baes mure isutivelaul of mere interesting

ART DIRECTOR LEE BATLIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER LOIS HARMON
AGENCY ALTMAN STOLLER ADV., INC.
CLIENT WHITEHOUSE & HARDY

ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
COPYWRITER RONALD BECK
CLIENT WCBS-TV

PHANTOM
SUBMARINE

11:16 TONIGHT
CHANNEL2

First New York Telecast on The Late Show
in WCBS-TV's Big Springtime Film Fiesta!



ART DIRECTOR FRANK RUPP

PHOTOGRAPHER SILVER STUDIOS

COPYWRITER AL HOFFMAN

AGENCY BBD&O

CLIENT UNITED COMMUNITY FUNDS AND COUNCILS
OF AMERICA

74

he has no one...but y;u
GIVE THE UNITED WAY

ROME

WOLIDAY
.

7E

ART DIRECTOR FRANK ZACHARY
DESIGNER LOUIS R. GLESSMANN
ARTISTS FRANK ZACHARY/
LOUIS R. GLESSMANN
PUBLISHER CURTIS PUBLISHING CO./
HOLIDAY
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STRANGERS »
INTHE CITY | I

“The State of Hawaii is hereby
declared to he a State of
the United Stales of America,

is declared admitted into

What's ahead? What are their prospects
for success and happiness? Now, WCBS-TV

presents an hour-long po gurtrait -in- depﬂl the Union on an equal fool-
of New York’s 650,000 “ ertomquenos ing with the other States in
;Imf‘d t({n th:hgcene in Ptl_lertg Rico antd in all respects whatever. ...
anhattan, this perceptive documentary TBM wolzomes the Stute of
takes a penetrating look at Puerto Ricans i 0 i il
ﬂ—'glelr problems, accomplishments and SADAEL SO, $556 SIAGIDREEER:
r aspirations for the years ahead.
G TR A IBM.
Tonight, 7:30 to 8:30 pm, WCBS-TV@®
I R, A 77

ART DIRECTOR MORT RUBENSTEIN ART DIRECTOR DAN CROMER

DESIGNER ARNE LEWIS COPYWRITER FRANK ALIBERTI

COPYWRITER RONALD BECK AGENCY BENTON & BOWLES, INC.

CLIENT WCBS-TV CLIENT 1BM — CORPORATE DIVISION
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ART DIRECTOR ART SHIPMAN
ARTIST MEG NEAL

COPYWRITER DOROTHY PERILLO
~ CLIENT NEIMAN—MARCUS

CLASSIFICATION 5 — NEWSPAPERS ADS
500 LINES OR LESS

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR/DESIGNER ROBERT FABIAN
ARTIST ANDY WARHOL

COPYWRITER MARGOT MALLARY
PUBLISHER CHICAGO TRIBUNE

CLIENT I. MILLER SALONS

What's spinning at 1. Miller *

*See next Sunday!

59



60

Now at its uncrowded best. Swim, dance,
hike, ride, play tennis or pitch-putt golf
Superb food and fine accommodations
You'll find it's a wonderful place for en
tertaining your out-of-state guests, too
YOSEMITE PARK AND CURRY CO

39 Geary St., San Francisco, YU 2-9912

81

ART DIRECTOR/DESIGNER GENE ICARDI
ARTIST NICOLAS SIDJAKOV
COPYWRITER ROBERT McVICKER
AGENCY McCANN-ERICKSON

CLIENT YOSEMITE PARK

ART DIRECTOR HERB LUBALIN

ARTIST JOHN GROTH

COPYWRITERS HERB LUBALIN/LARRY MULLER
AGENCY SUDLER & HENNESSEY

CLIENT CBS RADIO

"' 10160 1:45 880 hike!

e — .

TOMORROW!.SAT.1:45 PM
PENN.VS.DARTMOUTH ON
“]}VY LEAGUE” FOOTBALL
ONLY ON WCBS RADIO 880

DECORATION
AND DESIGN

———m e
The interior design show
of the year with 100
trend-setting rooms
by A. 1. D. decorators.
October 8 through 16.
— emem——

JHNIS0AES

Weekdays 1 pm to 10 pm
Sundays 2 pm to 9pm
Adults 52 - Children 50c.

f——
Seventh Regiment Armory
Park Ave., at 66 St N.Y.

82

ART DIRECTOR HAL DAVIS
PHOTOGRAPHER HORN/GRINER
COPYWRITER FRANKIE CODWELL
AGENCY JANE TRAHEY ASSOC.
CLIENT DECORATION & DESIGN



83

ART DIRECTOR/DESIGNER SAUL BASS
ARTIST ART GOODMAN

AGENCY MONROE GREENTHAL CO.
CLIENT OTTO PREMINGER

OTTO PREMINGER PRESENTS o4

'CRITIC'S CHOICE

« s s v IRA LEVIN

composer [IGOR
STRAVINSKY

i (;u-'_\\' GAULD and soffano EILEEN FARRELL

appear ina study of - 1 he Creative Performer™ wath

LEONARD
BERNSTEIN

AND THE NEW YORK

2 PHILHARMONIC

PAL TODAY € BS@ CTEANNE]
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
COPYWRITER RONALD BECK
CLIENT WCBS-TV

FOLLOW LLOYD BRIDGES (AS MIKE NELSON)TO WCBS V... FOR
HIGH ADVENTURE AT THE MURKY DEPTHS OF THE MYSTERIOUS
UNDERWATER WORLD! SATURDAYS AT 10:30 PM ON CHANNEL 2

ART DIRECTOR KURT WEIHS

DESIGNERS HERB READE/TOM COURTOS
PHOTOGRAPHER CBS PHOTO
COPYWRITER LARRY GROSSMAN
PUBLISHER CBS TELEVISION NETWORK

61



TODAY PAUL NEWMAN, EVA MARIE SAINT,
RALPH RICHARDSON, LEE J. COBB, PETER
LAWFORD, SAL MINEO, JOHN DEREK, GREGORY
RATOFF, HUGH GRIFFITH, DAVID OPATOSHU,
ALEXANDRA STEWART, MARIUS GORING, FELIX
AYLMER, MICHAEL WAGER & JILL HAWORTH
START WORK IN ISRAEL ON OTTO PREMINGER'S
FILM "EXODUS"™ IN NEW PANAVISION 70 &
TECHNICOLOR. THE SCREENPLAY BY DALTON
TRUMBO IS FROM THE BEST-SELLING NOVEL
BY LEON URIS

THECBS TELEVISION WORKSHOP presents the first of an exciting series of original dramas by
talented new television playwrights. See this poignant story of a young man's struggle against ter-
rifying odds to find meaning in life. PREMIERE AT 12:00 NOON TODAY CBS  CHANNEL 2

=EX0ODUS

WILL OPEN AT THE WARNER THEATRE IN NEW
YORK ON DECEMBER 15, 1960; THE CINE-STAGE
THEATRE IN CHICAGO ON DECEMBER 16, 1960;
& FOX WILSHIRE THEATRE IN BEVERLY HILLS
ON DECEMBER 21, 1960.

86 87
ART DIRECTOR KURT WEIHS/DESIGNER TOM COURTOS ART DIRECTOR/DESIGNER SAUL BASS
PHOTOGRAPHER CBS PHOTO ARTIST ART GOODMAN
COPYWRITER LARRY GROSSMAN CLIENT OTTO PREMINGER —
PUBLISHER CBS TELEVISION NETWORK UNITED ARTISTS
Jaylis Sun Defying Drapery stops heat, glare and fading rays while After you vote, watch the Returns mount up, as CBS News

admitting light and ventilation. The luminous beauty of Jaylis Draperies ¥ p 4
enbances any decor. Phone Richmond 9-6125 (out of area call collect) brings you the swiftest picture of the results tomorrow on

for your nearest Jaylis showroom. ¢ Jaylis Sales Corporation, EI E I ION NI H I |960
514 West Olympic Boulevard, Los Angeles 15, California JJJ
e . e — e e
——— e~ T

88

e —— e e ——————— e —
ART DIRECTOR LOUIS DANZIGER STARTS 7:30 PM, WCBS-TV CHANNEL 2
ARTIST LOUIS DANZIGER 89
CLIENT JAYLIS SALES CORP.

ART DIRECTOR L. DORFSMAN

DESIGNERS L. DORFSMAN/J. SCHINDELMAN
COPYWRITER LARRY GROSSMAN
PUBLISHER CBS TELEVISION NETWORK



CLASSIFICATION 6A — TRADE ADS
FULL PG. OR MORE — 2 OR MORE COLORS

ART DIRECTOR MORT RUBENSTEIN
PHOTOGRAPHER FERNAND FONSSAGRIVES
COPYWRITER ROBERT GALLAGHER
ADVERTISER WCAU-TV/CBS-TV

The better half...

Reaching more Philadelphia aduits than any other station in the arca
is only half of the weau-tv picture. The other (and even better) half’
WCAU-TY reaches more women more often. .. with 28% more quarter-
hour firsts than the second station, 69% more than the third station
It's important to reach adults; it’s even better to reach the half that
holds the pursestrings. And throughout greater Philadelphia, people
who spend the most, spend most of their time with W Vv

ot 11, Piadeipbes  CRE Dwnad  Beprmmnd by RS Trlewn
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91

92

ART DIRECTOR LOUIS SILVERSTEIN
ARTIST LOU MYERS

COPYWRITER MILTON FRANKS
PUBLISHER THE NEW YORK TIMES

IAGNIF' »EN"

® q
HHEC ED'BYJO:H

TURGES

ART DIRECTOR/DESIGNER SAUL BASS
ARTISTS ART GOODMAN/DAVE NAGATA
CLIENT JOHN STURGES

ART DIRECTOR ED TORTON

ARTIST SAUL LAMBERT

COPYWRITER ROY BAXTER

AGENCY PHILIP J. PERLMAN ASSOCIATES
CLIENT DEE SPORTSWEAR



LOOKED INTO REDBOOK RECENTLY? s ¢

y Adults who care about appeara Redbook reathas them by the

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR M. PENNETTE
PHOTOGRAPHER R. ROJAS
COPYWRITER S. WINSTON
PUBLISHER REDBOOK MAGAZINE
CLIENT REDBOOK MAGAZINE

95

ART DIRECTOR/DESIGNER RICHARD HESS
DESIGNER/ARTIST SEYMOUR CHWAST
COPYWRITER BYRON BENDER

AGENCY N. W. AYER & SON

CLIENT DU PONT



ART DIRECTOR NICOLAS SIDJAKOV
ARTIST NICOLAS S{DJAKOV
COPYWRITER MOLLY RICHARDSON
CLIENT HOGAN-KAUS LITHOGRAPH CO.
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ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
ARTIST TED ANDRESAKES
COPYWRITER JACQUES SAMMES
CLIENT KMOX-TV/CBS-TV
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"

GAS

EXCEL OR ELSE!

{NANULASE

ART DIRECTOR ZEKE ZINER

DESIGNER HORN/GRINER

ARTIST HORN/GRINER

COPYWRITER ROBERT LAWRENCE
AGENCY JORDAN, SIEBER & CORBETT, INC.
CLIENT SMITH-DORSEY

99

ART DIRECTOR 1ZZ LIEBOWITZ
PHOTOGRAPHER PETER J. SAMERJAN
COPYWRITER KIRKE BEARD

AGENCY ANDERSON McCONNELL
CLIENT ANDERSON McCONNELL
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olds

£
l ]l:l ()'( ) ( \ _the color trail-blazer, touches off another carpet promotion sizzler, il r(\( l

O
.L\':lll-nc\\'bc:lrpcl shades of gold by Magee! The range: from smouldering, smoky tones to high-b key golds.
Fired Golds—styled by Magee —help you sell your entire line. (You know, and we know, color makes carpet sales!)
Fired Golds introduce many new and exciting Magee @ carpet qualities sure to lead this fall. Fired Golds will
be promoted with exciting full-color advertising in top national magazines. Tie-in with Fired Golds. Back
them up with Magee’s whole range of quality-crafted new “True Nature Colors Loomed to Last.” See Fired
Golds at the Magee showrooms, or see your Magee distributor for 1960’s hottest carpet promotion.

ART DIRECTOR 0. PACCIONE
PHOTOGRAPHER D. CORRY
COPYWRITER MILDRED BARSKY
AGENCY GREY ADV.

CLIENT MAGEE CARPET COMPANY



CLASSIFICATION 6B — TRADE ADS
FULL PAGE OR MORE — B/W

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR FRANK KIRK
PHOTOGRAPHER LEN SIEGLER
COPYWRITER WENDY EWER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT CHEMSTRAND
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ART DIRECTOR JOE GOLDBERG

PHOTOGRAPHER JERROLD SCHATZBERG

COPYWRITER DON SHEERIN

AGENCY THE ZLOWE CO., INC.

CLIENT JACQUES KREISLER MANUFACTURING
CORPORATION

103

ART DIRECTOR ED TORTON
PHOTOGRAPHER HARRY HAMBURG
COPYWRITER ROY BAXTER

AGENCY PHILIP J. PERLMAN ASSOCIATES
CLIENT GEMCO SPORTSWEAR

Rrewster
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Who-wise...

+1. New York isit!, .. home of the who's who ir business. Of the 500 largest U. S.
corporations, 135—cach with assets topping $20,000,000—Aave made New York their
nesting grounds. Who else? Forty-eight of the nation’s top 100 advertisers have come
o roost here, spending 1% billion dollars a year in advertising. Add New York's

(in industri duction, New York is 50 per cent ahead of any other
city in America). And the bankers (they handle one-RftA of the assets of oll
continental U. S, banks). Conclusion: New York, of all American cities, has more of
the icho, the what and the wherewithal, . . business-wise,

And advertisers with a keen marketing eye know that the best entree fo this wise.

4 wonderful, well-heeled market is the Herald Tribune. Among New York papers, it has the
i greatest concentration of aMuence~reader families with incomes of $7,000 and befter,

The Trib is "'the market withoul waste,"" its readers those people sho oceupy the belter jobs,
shop the bettee stores, prefer the betlee goods. As a result of their infinence, it's hardly

?' surprising that the Trib earries the fourth largest rolame of general advertising i the country,

" You're missing plenty, if you don’t use the New York }[tralb dl'l'ibunt

ART DIRECTOR FRANK V. DROESCH
DESIGNER FRED HAUSMAN

ARTIST JACK WOLFGANG BECK
COPYWRITER ROBERT NUTT
AGENCY DONAHUE & COE. INC.
CLIENT HERALD TRIBUNE

i
e Hotiday \'w,““ ‘ 1‘3

ART DIRECTOR RENE BITTEL

o bl PHOTOGRAPHER ART KANE

b COPYWRITER CHUCK LAWLISS
AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT HOLIDAY

105
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107

For tfertiiatinn we polarimrs e szess analy v wivbe Tolaimid Ooe

ART DIRECTOR WILLIAM FIELD
PHOTOGRAPHER M.I.T. STRESS ANALYSIS LAB
COPYWRITER ED BYRNES

CLIENT POLAROID CORP.

ART DIRECTOR ALLAN R. FLEMING
DESIGNER JIM DONOAHUE
CLIENT COOPER & BEATTY, LIMITED




5

ART DIRECTOR RICHARD S. LOEW
DESIGNER NORMAN TANEN
PHOTOGRAPHER TONY KARP
COPYWRITER HARRY WELSH
AGENCY GREY ADV.

CLIENT NATIONAL BROADCASTING CO.,

IN

C.

ART DIRECTOR GEORGE KRIKORIAN
COPYWRITER MEL GRAYSON
PUBLISHER COWLES MAGAZINES, INC,
CLIENT LOOK MAGAZINE

109 =AW
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TICKET
TO
ACHIEVEMENT

CLASSIFICATION 7A —
TRADE ADS LESS THAN FULL PAGE
— COLOR OR B/W

ART DIRECTOR WILLI K. BAUM
ARTIST WILLI K. BAUM
COPYWRITER E. M. HALVORSON

AGENCY THE E. M. HALVORSON CO., INC.

CLIENT THE MARTIN CO. (DENVER DIV.)

111

ART DIRECTOR MURRAY JACOBS
PHOTOGRAPHER LEN SIEGLER
COPYWRITER ROBERT LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN OF AMERICA

That's the long and the short of it.

]

- @ e ~©
Dealer Name
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MAN OUT

A tascinating project at Martin-Denver and one which offars ¢
vative engineer or scientiat a pursonal entes ™ and
al recagniton uneauatled in today’s opportunities

neider baing a part of 1his or otherc

Senver and in

ART DIRECTOR WILLI K. BAUM

ARTIST WILLI K. BAUM

COPYWRITER E. M. HALVORSON
AGENCY THE E. M. HALVORSON CO., INC.
CLIENT THE MARTIN CO. (DENVER DIV.)

113

SYSTEM DEVELOPMENT CORPORATION, A non protin

ART DIRECTORS BOB COREY/LOUIS DANZIGER
PHOTOGRAPHER LOUIS DANZIGER
COPYWRITERS KEITH MONROE/LOUIS DANZIGER
AGENCY FULLER AND SMITH AND ROSS, INC.
CLIENT SYSTEM DEVEL. CORP.

75



The Hosstts Stane unraveied secruts that had bren burled tor centiurins.

artged the §aU Detwews Arown crviitabion snd unknewn, ancien omt The

of the Stane was an acclident. one of IHate Curiouns svents that
s haopen. © MOGRH Science Thces & WARNAGE PICUAIM Much Moy
compbes than deciphanng of hmglyphics. Amil ance agam a Huseits Stene &
tewted, Bt srance canset wadt Toe o scchkiantal Gacovery. ¢ Lach Besechi of

science Rt A% wn Angaage which (& hes 10 stute proteems. Bt slectrenic

cormustiey Cas saive frotlerss hiy f hey are posad Ui the Ianguage o the

spmcthie computer Transiating sCence angusge ) computer lengusges

enprminaly costly i timie ani ovaney, UNCOL {Unrerssl Computer Orvented

Laruage) i & possitiie ol The devespment of LINGTA wil Srie the £ RIACH
tween o miltitisse of Probiem Omented Langunges and & g Auber HIR'
of Compuber Languages. UNCOL & ooe 1ash wiich sccies scentists 3t Syxtnm T
Devwlopmant Corgoration, ¢ SYSTEM DEVELOPMENT CORPORATION, USE
A ponprotit schestitic srganization developing large scule . BAZAAR

computes based command and control syvtams Stafl

wpamings 2t Lodi. New Jersey anit Santa Mooica. Caitirmia C

114 . l\

ART DIRECTORS BOB COREY/LOUIS DANZIGER 11
PHOTOGRAPHER LOUIS DANZIGER 5
WRITERS KEITH MONROE/LOUIS DANZIGER
AGENCY FULLER AND SMITH AND ROSS, INC. ART DIRECTOR HAL DAVIS
CLIENT SYSTEM DEVEL. CORP. AL A 2
AGENCY JANE TRAHEY ASSOC.
CLIENT HARPERS BAZAAR

LIKE THE HAIRY-NOSED WOMBAT*
*This burrowing marsupial resem-
bles a bear and can dig holes over
a hundred feet long! (We're ignoring
a sissified version called the Naked-
Nosed Wombal.) Like the Hairy.Nosed
Wombat, Economy Lithograph digs
deep into a job to uncover the best
way lto achieve high quality at
reasonable cost. If you don't dig
this kind of advertising talk, find
out for yourself by calling Economy
1o bid on your next job. ECONOMY
LITROGRAPH C0., 101 South La Brea
Ave., Los Angeles 36, WEbster 8-2511

e

116 = o

ART DIRECTORS KEITH BRIGHT/THE DESIGN GROUP
ARTIST KEITH BRIGHT

PHOTOGRAPHER PETER JAMES SAMERJAN

CLIENT ECONOMY LITHOGRAPH



CLASSIFICATION 8A — POSTERS 24 SHEET

A GOQD NIGHTCAP

117

118

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER DAVE REIDER

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT WEST END BREWING

ART DIRECTOR THOMAS YERXA
PHOTOGRAPHER D. W. CORSON
AGENCY N. W. AYER AND SON, INC.
CLIENT ATLANTIC REFINING CO.

77



119 A PUBLIC SERVICE OF OUTDOOR ADVERTISING

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR WALTER ALLNER
CLIENT OUTDOOR ADV. ASSOC. OF AMERICA, INC.

T

S 0

120

ART DIRECTOR ARTHUR H. HAWKINS, NI
PHOTOGRAPHER HORN/GRINER
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.
CLIENT GENESSEE BREWING CO.
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122

ART DIRECTOR SI LAM

PHOTOGRAPHER MAX YAVNO

LETTERING DESIGNER JAY DOM
COPYWRITER JANET BODEN

AGENCY DOYLE, DANE, BERNBACH
CLIENT COMPETITION MOTORS DIST., INC.

ART DIRECTOR TONY MANDARINO

COPYWRITER GABE MASSIMI

AGENCY BATTEN, BARTON, DURSTINE & OSBORN
CLIENT NEW YORK RACING ASSOC. — SARATOGA

= 7 FE AT OC=2a

TMETIOINROUGEIEIRICID FIRRACING AUGUS T
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KERWIN H. FULTON MEDAL

ART DIRECTOR WM. BUCKLEY
ARTIST SAM MARSH

COPYWRITER GORDON BUSHELL
AGENCY J. WALTER THOMPSON CO.
CLIENT FALCON

%
2
2

The Art of the French Poster

An Exhibition at the Pepsi-Cola
World Headquarters. 500 Park Ave.

November 1st through 25th

Veder the aunpaces of His Exoellenry, Heeve Alghal, Fronc Ansdsssaroe (o the 1.5
1 24 Spaevored by the Fderation of French Alliances

CLASSIFICATION 8B — POSTERS/OTHER THAN 24 SHEET

ART DIRECTOR IVAN CHERMAYEFF

ARTIST IVAN CHERMAYEFF

AGENCY CHERMAYEFF & GEISMAR ASSOCIATES
CLIENT PEPSI-COLA COMPANY
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ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT LEVY'S

LEVY'S LUNCH-K

Frues twg: Westchester Rye - Real Jowish Ryr - Cinoamon Rsisin - Pusmperickel - Cheeve Bee:
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better eggs in

GOODMAN'S
s GOLDEN NOODLES

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER LEN SIEGLER
COPYWRITER PAULA GREEN

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT GOODMANS

B!

ad - (hven-Krust White
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N S
8rand sliced natural Swiss
127

ART DIRECTOR LESTER FELDMAN
PHOTOGRAPHER LEN SIEGLER
COPYWRITER JUDITH PROTAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT DORMANS

JAGUAR

128 TOUR NI AN AR T TRTET AN TERAY OAVES LRI\ MY W

ART DIRECTOR STEPHEN BAKER
PHOTOGRAPHER JOHN RAWLINGS
COPYWRITER GEORGE HAWKINS
AGENCY CUNNINGHAM & WALSH INC.
CLIENT JAGUAR CARS INC.
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PRDDUCT

JUVENILE DELINGUENCY
CAN BE STOPPED...AT HOMEI
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ART DIRECTOR ERNEST COSTA
PHOTOGRAPHER HARRIS HAFT
COPYWRITER STANLEY MERITT
AGENCY GREY ADV.

CLIENT HOFFMAN BEVERAGES

129B |

ART DIRECTOR SAMUEL MAITIN
ARTIST SAMUEL MAITIN
CLIENT PRINT CLUB GALLERY

83
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131

see you here,
as our guest, on
October 20

CLASSIFICATION SA — BOOKLET/DIRECT MAIL
3 OR MORE COLORS

ART DIRECTORS IRVING HARPER/CHARLES WALZ, JR.
DESIGNER TONY ZAMORA

ARTISTS TONY ZAMORA/DON ERVIN

COPYWRITER PHIL GEORGE

AGENCY GEORGE NELSON AND CO., INC.

CLIENT ABBOTT LABORATORIES

ART DIRECTOR JON ARON

ARTISTS JON ARON/BILL WAYMAN
PHOTOGRAPHER GERALD H. CHAREST
COPYWRITER DAVID GODFREY
AGENCY TRINKAUS, ARON & WAYMAN
CLIENT PRATT & WHITNEY AIRCRAFT

jet poweris
coming down to

earth
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ART DIRECTOR FRED BAKER

ARTIST FRED BAKER

COPYWRITER MARTIN BRUSSE

CLIENT ROCKY MOUNTAIN METAL PRODUCTS CO.

|

IF

ART DIRECTOR ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS

133
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ART DIRECTOR JAMES BERNARDIN

PHOTOGRAPHERS WARREN WINSTANLEY/McNAMARA
BROTHERS/ALLIED PHOTOGRAPHIC

COPYWRITER VICTOR OLESEN

AGENCY CAMPBELL-EWALD COMPANY

CLIENT CHEVROLET MOTOR DIVISION

DESIGNER WILLIAM E. BOND
ARTIST WILLIAM E. BOND
CLIENT THE McCULLERS PRESS

135
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ART DIRECTOR RUDI WOLF
DESIGNER EMILE LAUGIER
ARTIST EMILE LAUGIER
COPYWRITER HAL SILVERMAN
AGENCY WILLIAM DOUGLAS McADAMS, INC.
CLIENT UPJOHN

Designs
for the
printed page

137

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR LEO LIONNI
COPYWRITER RAY WINSHIP
PUBLISHER TIME, INC.

CLIENT FORTUNE

87



ART DIRECTORS TONY ZAMORA/IRVING HARPER
DESIGNERS TONY ZAMORA/DICK SCHIFFER
PHOTOGRAPHER DALE ROOKS

COPYWRITER JIM LUCAS

AGENCY GEORGE NELSON AND COMPANY, INC.
CLIENT HERMAN MILLER INC.

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS, DESIGNERS HERBERT LUBALIN/BROWN-
JOHN, CHERMAYEFF & GEISMAR/LESTER BEALL/GENE
FEDERICO

COPYWRITER PERCY SEITLIN

AGENCY THE COMPOSING ROOM, INC.
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ART DIRECTORS MURRAY JACOBS/HELMUT KRONE/
GEORGE LOIS

PHOTOGRAPHER WINGATE PAINE

AGENCY DOYLE, DANE, BERNBACH, INC,

CLIENT VOLKSWAGEN OF AMERICA

140

CLASSIFICATION 9B — BOOKLET/DIRECT MAIL
2 COLORS OR B/W

ART DIRECTOR ELMER E. YOCHUM

ARTIST AD-ART STUDIO

COPYWRITER R. FORREST ROSENBERGER
AGENCY KETCHUM, MacLEOD & GROVE, INC.
CLIENT PITTSBURGH CORNING CORP.
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142

ART DIRECTOR GILBERT LESSER
PUBLISHER, TIME, INC.
CLIENT FORTUNE

ART DIRECTOR LEO CONSEDINE
DESIGNER THEO DIMSON

ARTIST THEO DIMSON

CLIENT ROLLAND PAPER CO., LTD.

143

the world has known many famous sevens




144

ART DIRECTOR MORT RUBENSTEIN
DESIGNER ARNE LEWIS
PHOTOGRAPHER CBS PHOTOS
COPYWRITER ROBERT PATT
CLIENT WCBS-TV

145

ART DIRECTOR JERRY SOLING
ARTIST JERRY SOLING
COPYWRITER JERRY SOLING
AGENCY JERRY SOLING

146

CLIENT JERRY SOLING

ART DIRECTOR JOHN GROEN

PHOTOGRAPHER PHIL DAVIS

COPYWRITERS N. JAY NORMAN/DON WILLIAMS
AGENCY FOOTE, CONE & BELDING

91
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148 AwTARD OF DISTINCTIVE MERIT
ART DIRECTOR JOHN MURELLO
CLASSIFICATION 10A — POINT OF SALE ARTIST JEROME MARTIN
RECORD ALBUM COVERS

CLIENT RCA CAMDEN RECORDS

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.

PHOTOGRAPHER KENNETH R. DEARDOFF

COPYWRITER ORRIN KEEPNEWS

CLIENT RIVERSIDE RECORDS

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.
PHOTOGRAPHER RIVERSIDE ARCHIVES

ART DIRECTOR CHARLES E. MURPHY/
COPYWRITER ORRIN KEEPNEWS GRAND AWARD RECORD CO., INC.
CLIENT RIVERSIDE RECORDS ARTIST CHARLES E. MURPHY

150 l 151 't"l nEoO

\ ovessea e

MA RAINEY PERSUASIVE TROMBONE
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ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS. INC.

PHOTOGRAPHER DONALD SILVERSTEIN

COPYWRITER ORRIN KEEPNEWS

CLIENT JAZZLAND RECORDS

ART DIRECTOR/DESIGNER CAL FREEDMAN
COPYWRITER CAL FREEDMAN

AGENCY CAL-ART AND ASSOCIATES
CLIENT GOLDEN TUNE

181 RIVERSIDE
IN MEMORIAM

SIDNEY BECHET

ART DIRECTORS KENNETH R. DEARDOFF/
BILL GRAUER PRODUCTIONS, INC.

PHOTOGRAPHER RALF GINZBERG

COPYWRITER ORRIN KEEPNEWS

CLIENT RIVERSIDE RECORDS

AWARD OF DISTINCTIVE MERIT
DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.

WEETMINS TEN

=

Sounds from the Alps
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ART DIRECTOR JOE SCHINDELMAN
DESIGNERS JOE SCHINDELMAN/PHIL GIPS
PHOTOGRAPHER CBS PHOTOS

CLIENT CBS RADIO NETWORK

- THE MODERN JAZZ QUARTET
& GUESTS wi oo memmaTLANTIC 1008

ART DIRECTOR MARVIN ISRAEL

ARTIST ABIDINE DINO

COPYWRITER NESUHI ERTEGUN
PUBLISHER ATLANTIC RECORDING CORP.
CLIENT ATLANTIC RECORDING CORP.
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T DMy py o ) g

ART DIRECTOR/DESIGNER DAVID CHASMAN
ARTIST DAVID CHASMAN
CLIENT MONITOR RECORDS

High fidelity T

Brass Ancient
&Modern

)

159

DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.

Franz Liszt:
The Piano Concerti ‘

ictor
0 wEsTMINSTER

Vienna State Opéra Orchestra
Edith Farnadi, Pianist

160

ART DIRECTOR/DESIGNER RUDOLPH deHARAK
CLIENT WESTMINSTER RECORDING SALES CORP.
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A PACKAGE FOR IT YET TOASTER

161

CLASSIFICATION 10B — POINT OF SALE PACKAGES

ART DIRECTORS RANDOLPH DAMICO/ARISTIDES
KAMBANIS

CREATIVE DIRECTOR MORRIS L. ROSENBLUM

PUBLISHER MACY'S

CLIENT MACY'S

06666666666666666006666660064

A A A A A A A A A A A A A A A A A A A A

Neiman-Marcus Soap For Men

YA AW VY ¥ ¥V Y ¥ Y Y Yy vrweYrTY ¥Y“ Y rYevYwwy

~~~~~~~~~0~~ 0000000000004
62 SHHLHLLHOLHLH LS HHHLHOOHO

ART DIRECTOR ART SHIPMAN
ARTIST ART SHIPMAN
CLIENT NEIMAN-MARCUS
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ART DIRECTORS HARRY and MARION ZELENKO

ARTISTS HARRY and MARION ZELENKO
COPYWRITERS HARRY and MARION ZELENKO
AGENCY HARRY & MARION ZELENKO ASSOCIATES

CLIENT FERRARA

164

ART DIRECTORS HARLEY H. MELZIAN/W. B. FORD

DESIGN ASSOC. INC.
DESIGNER FELIX V. WASER
CLIENT THE ELECTRIC AUTOLITE CO.
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166

ART DIRECTOR KENWOOD DIXON
PHOTOGRAPHER JOE LONG
CLIENT CONTINENTAL CAN CO.

ART DIRECTOR/DESIGNER SAUL BASS
ARTISTS ART GOODMAN/PHYLLIS TANNER
CLIENT LAWRY'S FOODS, INC.

167
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DESIGNER JEANNE HUNT MILLER
CLIENT REVLON

169

ART DIRECTOR ED BLAS

ARTIST ED BLAS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT EVERSWEET

99



100

170

AWARD OF DISTINCTIVE MERIT
DESIGNER GEORGE TSCHERNY
ARTIST GEORGE TSCHERNY
CLIENT DUNETZ AND LOVETT

MARTHA GRAHAM

the progress WP riie

ART DIRECTOR JOAN KAHN
DESIGNER LAWRENCE RATZKIN
ARTIST LAWRENCE RATZKIN
PUBLISHER HARPER AND BROTHERS



COLLECTION OF VIRST
IAND SARRATIVES 0F
WAYFARERS, WANDEREES
AND EXPLORERS 1N ALY
PAICES OF THE BARTH
FROM £50 KL TOTHY

172

ART DIRECTOR FRANK METZ
ARTIST ISADORE SELTZER/PUSH PIN STUDIOS
PUBLISHER SIMON AND SCHUSTER

DEVILS
DUE

DEVIL'S
DUE

ART DIRECTOR JOAN KAHN
DESIGNER HORN/GRINER
PHOTOGRAPHER HORN/GRINER
PUBLISHER HARPER & BROS.
CLIENT HARPER & BROS.,

101
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174

ART DIRECTOR/DESIGNER CRISTOS GIANAKOS
ARTIST CRISTOS GIANAKOS

COPYWRITER TED SENNETT ART DIRECTOR MILTON GLASER
PUBLISHER COLUMBIA UNIVERSITY PRESS ARTIST MILTON GLASER/PUSH PIN STUDIOS
CLIENT COLUMBIA UNIVERSITY PRESS PUBLISHER ALFRED A. KNOPF, INC.

DISCOVERING

\ IOt
ARN AUTRE

Apples had Teeth




176

ART DIRECTOR WILLIAM E. TOYE ART DIRECTOR/DESIGNER GEORGE ELLIOTT
DESIGNER THEO DIMSON PHOTOGRAPHER GEORGE ELLIOTT

ARTIST THEO DIMSON PUBLISHER FARRAR, STRAUSS, CUDAHY
PUBLISHER OXFORD UNIV. PRESS CLIENT ART DIRECTORS CLUB OF NEW YORK

CLIENT OXFORD UNIV. PRESS

ART DIRECTOR/DESIGNER JACK WOLFGANG BECK
CLIENT CRESCENT SCREEN PROCESS

1778

COLOR
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ONE LORD
ONE FAITH
ONE MISSION
FOR CHRIST

190691800 ANNUAL REPORT

S/

179

178

ART DIRECTOR/DESIGNER EDWIN GOLD
ARTIST EDWIN GOLD

CLASSIFICATION 11A-— INSTITUTIONAL ANNUAL PHOTOGRAPHER MARION WARREN

REPORTS/PUBLICATIONS COPYWRITER PAUL D. CARRE
AGENCY BARTON-GILLET
ART DIRECTOR ARNOLD VARGA CLIENT CHURCH HOME AND HOSPITAL

ARTIST ARNOLD VARGA/GATEWAY STUDIOS
CLIENT PITTSBURGH PRESBYTERY

104



What is this magazine?

Mass communication? Of course.

But (o cach reader, it is the mind-to-mind interchange
between one human being and another.

180

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR GEORGE KRIKORIAN
PHOTOGRAPHER LOOK STAFF
COPYWRITER JULIA ABAJIAN
PUBLISHER COWLES MAGAZINES, INC.
CLIENT LOOK MAGAZINE

181

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE

PUBLISHER DOUBLEDAY AND CO.
CLIENT GENERAL DYNAMICS
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DYNAMIC AMERICA

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS
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184

GREATER RALTIMORE MEDICAL CENTER 616 Kegwr Buiing + Palimss 9, Mavyiond

ART DIRECTOR/DESIGNER KERN DEVIN

ARTIST KERN DEVIN

COPYWRITER PAUL D. CARRE

PUBLISHER BARTON-GILLET CO.

CLIENT GREATER BALTIMORE MEDICAL CENTER

IEERERRREERER]
IR ERERERRRRE]

THEATRE D

ART DIRECTOR RICHARD THOMAS
ARTIST RICHARD THOMAS
AGENCY BENTON & BOWLES
CLIENT BENTON & BOWLES

[
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ASUSY STARR 001017 (1 CENTRO STREET MURRAY 2-2892

185

DESIGNER VANCE JONSON
ARTIST VANCE JONSON
COPYWRITER ASHBY STARR
CLIENT ASHBY STARR CO.

187

B3

ARTIST WILLIAM FIELD
COPYWRITER PETER WENSBERG
AGENCY WILLIAM FIELD

CLIENT WILDER NURSERY SCHOOL

186

188

DESIGNER THEO DIMSON
ARTIST GERARD GARNEAU
PUBLISHER GBR ASSOCIATES
CLIENT GBR ASSOCIATES

Institute

ART DIRECTOR FRED HAUSMAN
CLIENT CIGAR INSTITUTE OF AMERICA



189

DESIGNER LESTER BEALL
AGENCY LESTER BEALL

- TR

DESIGNER THEO DIMSON
ARTIST COOPER AND BEATTY
AGENCY THEO DIMSON
CLIENT THEO DIMSON
109



191

ART DIRECTOR REBA SOCHIS

ARTIST JOHN HOERNLE

AGENCY SOCHIS ADV./PROMOTION
CLIENT THE SHOP FOR PAPPAGALLO

the shop for pappagallo 42 east 50th new york 22 plaza 3 2077 D. Seligman, prop

William Hayett tnc.
|

Packaging ‘

New Yark |, NY.

Willlsen Hagett ,

Display \

New York 1,N.Y. 1

192

ART DIRECTOR REBA SOCHIS
AGENCY SOCHIS ADV./PROMOTION
CLIENT WILLIAM HAYETT, INC.

110
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194

ART DIRECTOR/DESIGNER LOUIS MUSACHIO
ARTIST LOUIS MUSACHIO

AGENCY KOREY-HALL ASSOCIATES

ART DIRECTOR GEORGE E. JACCOMA

ARTIST GEORGE E. JACCOMA

COPYWRITER GEORGE E. JACCOMA
PUBLISHER LINOCRAFT TYPOGRAPHERS, INC.
CLIENT LINOCRAFT TYPOGRAPHERS, INC.

195

CLASSIFICATION 11C — INSTITUTIONAL ANNOUNCEMENT
CARDS

ART DIRECTOR/DESIGNER KEITH BRIGHT/THE DESIGN
GROUP

ARTIST AL SHEAN

PHOTOGRAPHER PETER J. SAMERJAN
CLIENT KEITH BRIGHT

111



An exhibition of sculpture by Gerald Gladstone. January 9-29 at The Issacs Gallery

1 96 736 Bay Street, Toronto. You are invited to a preview Friday, Janusry 8. 7,30 until 10 1 97

ART DIRECTOR/DESIGNER JIM DONOAHUE ART DIRECTOR ARNOLD VARGA
PHOTOGRAPHER MORLEY MARKSON PHOTOGRAPHERS ROY KANE/ARNOLD VARGA
AGENCY COOPER & BEATTY, LIMITED CLIENT WILLIAM RICHARDS ASSOCIATES, INC.

CLIENT ISAACS GALLERY

NEW ADDRESS: WILLIAM HAYETT INC,, DISPLAYS

207 WEST 25 STREET, NEW YORK CITY 1, WATKINS 4.9518

198

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR REBA SOCHIS
DESIGNER BOB GILL

ARTIST BOB GILL

AGENCY SOCHIS ADV./PROMOTION

112 CLIENT WILLIAM HAYETT, INC.



CLASSIFICATION 11D — INSTITUTIONAL CALENDARS

199

ART DIRECTOR ALBERT KNER

DESIGNER GABRYEL DE MILLION-CZARNECKI

ADV COPY IDEA DESIGN LABORATORY CCA

AGENCY DESIGN LABORATORY CCA

CLIENT CONTAINER CORP. OF AMERICA, DESIGN
LABORATORY

ART DIRECTORS WILLIAM GOLDEN/LOUIS DORFSMAN
DESIGNERS KURT WEIHS/TOM COURTOS
ARTIST TOM ALLEN

PUBLISHER CBS TELEVISION NETWORK

200

113
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203

ART DIRECTOR BEN ROBINSON

PHOTOGRAPHERS BILL SOKOL/ANDY WARHOL
COPYWRITER ESTELLE ELLIS/BUSINESS IMAGE, INC.
PUBLISHER BUSINESS IMAGE, INC.

CLIENT DOW

AWARD OF DISTINCTIVE MERIT
ART DIRECTOR LOUIS DORFMAN
PUBLISHER CBS TELEVISION NETWORK

115
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206

116

ART DIRECTOR WARREN PERRYMAN
DESIGNERS SAM CICCONE/MEL RICHMAN
ARTISTS SAM CICCONE/MEL RICHMAN
COPYWRITER BOB HILDT

AGENCY KENYON AND ECKHARDT

CLIENT MEAD JOHNSON

ART DIRECTOR/DESIGNER ERIK NITSCHE
ARTIST ERIK NITSCHE
CLIENT GENERAL DYNAMICS

power

ART DIRECTOR IRVING HARPER
DESIGNER TONY ZAMORA

ARTIST DON ERVIN

AGENCY GEORGE NELSON AND CO., INC.
CLIENT HERMAN MILLER, INC.



208

ART DIRECTOR GEORGE RUMSEY
ARTIST ROGER LUNDQUIST
COPYWRITER SAM KAUFMAN
AGENCY BOZELL AND JACOBS
CLIENT MODERN MEDICINE

209

ART DIRECTORS JOHN GRAHAM/RICK LEVINE
DESIGNERS BILL WEINSTEIN/RICK LEVINE
PHOTOGRAPHER LEN GITTLEMAN

CLIENT NBC

117
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118

ART DIRECTORS MURRAY JACOBS
LEN SIEGLER/MURRAY DUITZ
PHOTOGRAPHERS WINGATE PAINE/HOWARD ZIEFF
COPYWRITER ROBERT LEVENSON
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT VOLKSWAGEN OF AMERICA

Wiy the engme in the back f




211 n

ART DIRECTOR PETER HIRSCH

ARTIST PETER HIRSCH

COPYWRITER D. SIMON

AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT DOUGLAS D. SIMON ADV.,, INC.

119
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212

CLASSIFICATION 13A — MAGAZINE ADVERTISING ART
3 COLORS OR MORE — PRODUCT ILLUSTRATION

ART DIRECTOR H. BRAMSON
PHOTOGRAPHER BERT STERN
AGENCY LAWRENCE C. GUMBINNER

ADV. AGENCY, INC.
CLIENT SMIRNOFF VODKA

122



213

ART DIRECTOR JAMES E. McGUIRE

ARTISTS ARTHUR FITZPATRICK/VAN KAUFMAN

COPYWRITER ROBERT MARKER

AGENCY MACMANUS, JOHN AND ADAMS, INC.

CLIENT PONTIAC MOTOR DIVISION — GENERAL MOTORS
CORPORATION

123



214

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT LAVERNE INC.

215

ART DIRECTOR STEWARD GREENE
PHOTOGRAPHER LYNN ST. JOHN
COPYWRITER JOAN SWAN

AGENCY DANIEL AND CHARLES

CLIENT LEATHER INDUSTRIES OF AMERICA

124
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Glass bottles keep milk so clean and pure. Theae's
nothing n gglass 1o change dairy<fresh lavor, and
you alwavs see just how mnch s left.
‘v
o AWARD OF DISTINCTIVE MERIT
ART DIRECTORS BUDD HEMMICK/AL FELDMAN
~ PHOTOGRAPHER HAANEL CASSIDY
— COPYWRITERS RUTH CERRONE/ELEANOR BARON
\ & AGENCY KENYON & ECKHARDT, INC.
- CLIENT G.C.M.L.
‘ r

217

ART DIRECTOR ALVIN CHERESKIN

PHOTOGRAPHER WILLIAM BELL

COPYWRITER HOCKADAY ASSOCIATES

CLIENT DUNBAR FURNITURE CORP. 125
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218

AWARD OF DISTINCTIVE MERIT

ART DIRECTOR PAUL WOLLMAN

ARTIST CARL CRITZ

COPYWRITER WILLIAM WHITING

AGENCY McCANN-ERICKSON, INC.

CLIENT GENERAL MOTORS CORPORATION —
TRUCKS

e

ART DIRECTOR DICK GERTNER
PHOTOGRAPHER BERT STERN
AGENCY IRVING SERWER ADV., INC.
CLIENT DANA PERFUMES



220

221

ART DIRECTOR JOHN COOK
PHOTOGRAPHER HOWELL CONANT
COPYWRITER COLIN DAWKINS
AGENCY J. WALTER THOMPSON CO.
CLIENT FORD MOTOR CO.

The aew 19 Clocirie:
Bua' be wmeyed by its besuty

ART DIRECTOR JERRY McLAUGHLIN
PHOTOGRAPHER STEPHEN COLHOUN
COPYWRITER ARCH NADLER

AGENCY BENTON & BOWLES, INC.

CLIENT IBM — ELECTRIC TYPEWRITER DIVISION

127



128

are you 2 Springmaid?

ART DIRECTOR LEE BATLIN
PHOTOGRAPHER NORMAN NISHIMURA
COPYWRITER LOIS HARMON
AGENCY ALTMAN STOLLER ADV., INC.
CLIENT SPRINGS MILLS INC.

222

ART DIRECTORS RICHARD HESS/DONALD JACKSON
PHOTOGRAPHER JOE LONG

COPYWRITER WILMA BELL

AGENCY N. W. AYER & SON, INC.

CLIENT CORNING GLASS WORKS
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224

ART DIRECTOR WILLIAM TAUBIN
PHOTOGRAPHER WINGATE PAINE
COPYWRITER WILLIAM BERNBACH
AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT SCHENLEY

—
How an exclusive discovery whips extra smoothness into Schenley whisky |
3

129



225 °

CLASSIFICATION 13B —
MAGAZINE ADVERTISING ART
3 COLORS OR MORE -
FASHION ILLUSTRATION

ART DIRECTOR ED TORTON ART DIRECTOR IZZ LIEBOWITZ

PHOTOGRAPHER PETER SAHULA ARTIST/PHOTOGRAPHER ART DIMENSION/TOMMY
COPYWRITER ROY BAXTER MITCHELL

AGENCY PHILIP J. PERLMAN ASSOCIATES COPYWRITER VERA MARKWITZ

CLIENT SURPRISE BRASSIERE CO. AGENCY ANDERSON McCONNELL

CLIENT MARINA DEL MAR

226

130



Tomorrow's best dressed women wem wear Yolande today

ART DIRECTOR EDWARD ROSTOCK
PHOTOGRAPHER WINGATE PAINE

AGENCY ASHE AND ENGELMORE ADV., INC.
CLIENT YOLANDE

227

ART DIRECTOR MARVIN FIREMAN
ARTIST SAUL MANDEL
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT KAPART

228

WHAT'S GROWING ON?

131



ART DIRECTOR JANET HAUTAU
PHOTOGRAPHER HAROLD KRIEGER
COPYWRITER MARY HAMMON
AGENCY ELLINGTON AND CO., INC.
CLIENT MARTEX TOWELS

ust wear a smile and a jantzen
230 4 ;

ART DIRECTOR ALVIN CHERESKIN
PHOTOGRAPHER WILLIAM BELL
AGENCY HOCKADAY ASSOCIATES
CLIENT JANTZEN

132



ART DIRECTOR BOB PEAK
ARTIST BOB PEAK
COPYWRITER HAROLD BREITNER
AGENCY WESLEY ASSOCIATES

CLIENT PURITAN SPORTSWEAR CORP.

231
232

ART DIRECTOR PETER HIRSCH
PHOTOGRAPHER WILLIAM HELBURN
COPYWRITER DOUGLAS D. SIMON
AGENCY DOUGLAS D. SIMON ADV., INC.
CLIENT BORG FABRICS

133



ART DIRECTOR DAVID DAVIDIAN

PHOTOGRAPHER LILLIAN BASSMAN

COPYWRITER KAY SMITH

AGENCY FLETCHER, RICHARDS, CALKINS & HOLDEN, INC.
CLIENT UNITED STATES RUBBER CO.

233

ART DIRECTOR HAL ORINGER
PHOTOGRAPHER HOWELL CONANT
COPYWRITER BARBARA BENDER
AGENCY GREY ADVERTISING
CLIENT DAN RIVER

234

AT THOME ANYWIHERE IN THE WORLD

DAN RUVER WASH & WEAR COTTONS

134



CLASSIFICATION 13C — MAGAZINE ADVERTISING ART
3 OR MORE COLORS — HUMOROUS ILLUSTRATION

ART DIRECTOR MANI WILDER

PHOTOGRAPHER WILLIAM MURPHY

COPYWRITER PETE OLDHAM

AGENCY ERWIN WASEY RUTHRUAFF & RYAN, INC.
CLIENT ALBERS MILLING CO.

235
236

ART DIRECTOR MARVIN FIREMAN
ARTIST SAUL MANDEL
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT KAPART

135



136

ART DIRECTOR GENE GARLANDA

PHOTOGRAPHER JERRY SCHATZBERG

COPYWRITERS GENE GARLANDA/RACHEL RABINOWICZ
AGENCY GILBERT ADVERTISING AGENCY, INC.
CLIENT AILEEN

MHIJ

x>

-

:v

e W0

b

238

ART DIRECTOR RICHARD CARROLL
ARTISTS EDGAR DE EVIA/MIYO ENDO
COPYWRITER SALLY GUTHRIE
AGENCY YOUNG & RUBICAM, INC.
CLIENT GENERAL FOODS CORP.



@ Un”;‘—-!-;;?-;:j—.‘im *,

ART DIRECTOR DAVID DAVIDIAN

ARTIST SAUL MANDEL

COPYWRITER LESLIE MUNRO

AGENCY FLETCHER, RICHARDS, CALKINS & HOLDEN, INC.
CLIENT UNITED STATES RUBBER CO.

USKEDS. FIRST IN CASUALS (9 varped s1ave: nannas

239

ART DIRECTOR H. BRAMSON

PHOTOGRAPHER BERT STERN

AGENCY LAWRENCE C. GUMBINNER ADV. AGENCY, INC.
CLIENT SMIRNOFF VODKA

137
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241

CLASSIFICATION 13D — MAGAZINE ADVERTISING ART
3 OR MORE COLORS — GENERAL ILLUSTRATION

ART DIRECTOR LEONARD RUBEN
ARTIST TOM MORROW

COPYWRITER JOSEPH GIORDANO
AGENCY YOUNG & RUBICAM, INC.
CLIENT LEHN & FINK PRODUCTS CORP.

ART DIRECTOR HANS SAUER
PHOTOGRAPHER WENDY HILTY
COPYWRITER JULIAN APLEY

AGENCY D’ARCY ADV. CO., INC.
CLIENT STUDEBAKER-PACKARD CORP.



ART DIRECTOR MARTIN STEVENS

PHOTOGRAPHER ORMOND GIGLI

COPYWRITER JAMES JORDAN

AGENCY BATTEN, BARTON, DURSTINE & OSBORN, INC.
CLIENT LADIES HOME JOURNAL

ART DIRECTORS HERBERT BAYER/CHARLES COINER/
RALPH ECKERSTROM

ARTIST JACOB LANDAU

COPYWRITER BORIS TODRIN

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORP. OF AMERICA

139



ART DIRECTOR JACK AMON
PHOTOGRAPHER JIM BRADDY
COPYWRITER DON DICKENS

AGENCY NEEDHAM, LOUIS & BRORBY, INC.
CLIENT KRAFT — JELLIES AND PRESERVES

ART DIRECTOR ROBERT MILLER

PHOTOGRAPHER ISADOR SELTZER/PUSH PIN STUDIOS
COPYWRITER DANA BLACKMAR

AGENCY McCANN-MARSCHALK CO.

CLIENT SABENA BELGIAN WORLD AIRLINES

140



ART DIRECTORS HERBERT BAYER/CHARLES COINER/
RALPH ECXERSTROM

ARTIST ANTON!O FRASCONI

COPYWRITER BORIS TODRIN

AGENCY N. W. AYER & SON, INC.

CLIENT CONTAINER CORP. OF AMERICA

ART DIRECTOR MARCE MAYHEW
PHOTOGRAPHER HERBERT LOEBEL
COPYWRITER DICK KARP

AGENCY REACH, McCLINTON AND CO.
CLIENT PRUDENTIAL

248

141
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Gl 32

CLASSIFICATION 15A — MAGAZINE ADVERTISING ART
B/W — PRODUCT ILLUSTRATION

ART DIRECTOR DON ELDRIDGE
PHOTOGRAPHER LEN SIEGLER
COPYWRITER BARRY BIEDERMAN
AGENCY MOGUL WILLIAMS & SAYLOR
CLIENT BRITISH INDUSTRIES

250

ART DIRECTOR EDWARD BOWIE
PHOTOGRAPHER LESTER BOOKBINDER
COPYWRITER JOHN BLUMENTHAL
AGENCY YOUNG & RUBICAM, INC.
CLIENT SPALDING & BROS., INC.



ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT EVAN-PICONE

251
A
‘ Break

the smoking
habit - 3

§ 1?
eat

Dilly Beans

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT PARK & HAGNA, INC.

252

143
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YARDLEY
Al Hhocwer
Phasdon
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YARDLEY .
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hower two times more effective

253

ART DIRECTOR BERT STEINHAUSER
PHOTOGRAPHER MEL SOKOLSKY
COPYWRITER MARY WELLS

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT YARDLEY



254

wundies ssmime s mr e

CLASSIFICATION 15B — MAGAZINE ADVERTISING ART
B/W — FASHION ILLUSTRATION

ART DIRECTOR MARVIN FIREMAN
PHOTOGRAPHER GERALD HOCHMAN
COPYWRITER REGINA OVESEY
AGENCY REGINA OVESEY, INC.
CLIENT WUNDIES, INC.

145
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Il

CLASSIFICATION 15D — MAGAZINE ADVERTISING ART
B/W — GENERAL ILLUSTRATION

256

ART DIRECTOR GEORGE LOIS
PHOTOGRAPHER CARL FISCHER
COPYWRITER JULIAN KOENIG
AGENCY PAPERT, KOENIG, LOIS, INC.
CLIENT ROUND-THE-CLOCK

WHENE THE ORAYVIS AXCOME ARY

LIMBACTH

ART DIRECTOR J. A. PETRENCS

ARTISTS JACOB LANDAU/MEL RICHMAN
COPYWRITER J. A. PETRENCS

AGENCY SMITH TAYLOR AND JENKINS, INC.
CLIENT LIMBACH CO.



257

ART DIRECTOR HELMUT KRONE
PHOTOGRAPHER BERT STERN
AGENCY DOYLE, DANE, BERNBACH, INC.

CLIENT POLAROID

258
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ART DIRECTOR FRANK V. DROESCH
DESIGNER FRED HAUSMAN

ARTIST ARNO STERNGLASS
COPYWRITER ROBERT NUTT

AGENCY DONAHUE AND COE
CLIENT NEW YORK HERALD TRIBUNE

147



ART DIRECTOR ELMER PIZZI
ARTIST AUSTIN BRIGGS
COPYWRITER WILLIAM KINNEY
AGENCY GRAY AND ROGERS
CLIENT TV GUIDE

ART DIRECTOR MICHAEL DeLEO

" PHOTOGRAPHER FRANCES McLAUGHLIN GILL
COPYWRITER JEAN ZUVER

AGENCY HOCKADAY ASSOCIATES

CLIENT CRANE’S PAPER CO.

148



ART DIRECTOR LEONARD RUBEN
DESIGNER JEFF METZNER
PHOTOGRAPHER ALFRED EISENSTAEDT
COPYWRITER JOHN BLUMENTHAL
AGENCY YOUNG & RUBICAM, INC.
CLIENT TIME, INC./SPORTS ILLUSTRATED

149
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CLASSIFICATION 16A ~ NEWSPAPER ADVERTISING ART “ R |
PRODUCT ILLUSTRATION ‘ \
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262

ART DIRECTOR KEN DUSKIN
PHOTOGRAPHER MELVIN SOKOLSKY
COPYWRITER GEORGE RIKE

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT SCHENLEY DIST.

power fails. ..

ART DIRECTOR MARCE MAYHEW
ARTIST MARCE MAYHEW
COPYWRITER PAUL FIELDS
AGENCY REACH, McCLINTON & CO.
CLIENT FAIRBANKS MORSE
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264

ART DIRECTOR ROBERT H. BROOKS

PHOTOGRAPHER IRVING PENN

COPYWRITER PETER OLMSTEAD

AGENCY BENTON & BOWLES, INC.

CLIENT GENERAL FOODS CORP. — MAXWELL HOUSE
COFFEE DIVISION

CLASSIFICATION 16B — NEWSPAPER ADVERTISING ART
FASHION ILLUSTRATION

ART DIRECTOR GEORGE COUTTS
ARTIST BETTY BRADER ASHLEY
COPYWRITER CAROL KLOEPPING
CLIENT JOSEPH MAGNIN

151



152

Just eall me Columbs

ART DIRECTOR BEN SPIEGEL
ARTIST MERLE BASSET
COPYWRITER RONALD ROSENFELD

AGENCY DOYLE, DANE, BERNBACH, INC.

g HUMOROUS ILLUSTRATION

ART DIRECTOR GEORGE COUTTS
ARTIST BETTY BRADER ASHLEY
COPYWRITER CAROL KLOEPPING
CLIENT JOSEPH MAGNIN

5 CLASSIFICATION 16C — NEWSPAPER ADVERTISING ART



268

60 Freneh Jine and see what bon voyage

can really mean! -6 extra days “in France’!
What a bargain in travel to Europe for ‘188 o w

ART DIRECTOR PAUL W. DARROW
ARTIST TOMI UNGERER
COPYWRITER BOSWELL DAVENPORT
AGENCY N. W. AYER & SON, INC.
CLIENT FRENCH LINE, INC.

Answer hev praves e & e dunrrv way ba captere & b’ heust thas @
+00d hee emetheng wilty-ailly sad Srilly. Have, rnm sr sroct feor hagore

droma deperiont, severs! umpuriast plovs lar vour

ART DIRECTOR HAL DAVIS
ARTIST JAMES THURBER
COPYWRITER JANE TRAHAY
AGENCY JANE TRAHAY ASSOC.
CLIENT FRANKLIN SIMON

153



JACQUES' REDUCING SALON

JACQUES' REDUCING SALON e

IN ouT

A strong simple seliing idea . .. dramatically presented

B&B

ART DIRECTOR GARY FRIEDLAND
ARTIST ROBERT PLISKIN
COPYWRITER ELI KRAMER
AGENCY BENTON & BOWLES, INC.
CLIENT BENTON & BOWLES, INC.

270

271

ART DIRECTOR ARNOLD VARGA
ARTIST ARNOLD VARGA
PHOTOGRAPHER HAROLD CORSINI
CLIENT COX'S, INC.

154



272

273

CLASSIFICATION 16D — NEWSPAPER ADVERTISING ART
GENERAL ILLUSTRATION

ART DIRECTOR RICHARD LOEW

ARTIST BOB FARBER

PHOTOGRAPHER SIDNEY MEHRING
COPYWRITERS VICTOR RATNER/CARL ABRAMS
AGENCY GREY ADVERTISING

CLIENT N.B.C.

The St of Ve y

DESIGNER FRED HAUSMAN

ART DIRECTOR FRANK V. DROESCH
ARTIST JOHN GROTH

COPYWRITER ROBERT NUTT
AGENCY DONAHUE AND COE, INC.
CLIENT HERALD TRIBUNE

155



2/4

ART DIRECTOR GEORGE KRIKORIAN
PHOTOGRAPHER JOHN VACHON
COPYWRITER MEL GRAYSON
PUBLISHER COWLES MAGAZINES
CLIENT LOOK MAGAZINE

WINSTON CHURCHILL. THE \ALIANT YEARS

AWARD OF DISTINCTIVE MERIT

ART DIRECTORS SIDNEY MYERS/LEN SIROWITZ
ARTIST SAUL LAMBERT

DESIGNER SIDNEY MYERS

COPYWRITER LEON MEADOW

AGENCY DOYLE, DANE, BERNBACH, INC.
CLIENT ABC-TV

275

156
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ART DIRECTOR ED SPAHR

ARTIST BARBARA MITCHELL/FEDERMAN STUDIO
COPYWRITER W. J. DELMORE

AGENCY KETCHUM, MaclLEOD & GROVE

CLIENT JONES & LAUGHLIN STEEL CORP.

ART DIRECTOR HUGH WHITE
PHOTOGRAPHER NINA LEEN
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