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The battle between buckeye and good taste has been raging in art since 

the first drawings on the walls of prehistoric caves. It has left its mark on the 

28th Annual Exhibition of Advertising and Editorial Art sponsored by the 

Art Directors Club of New York and held at the Museum of Modern Art. 

Over the years these exhibitions have reflected the varied forms of visual 

presentation current in advertising and publishing. The annuals printed from 

the exhibits are historical proof of the remarkable progress made since the early 

"pictures of the factory." This growth is due in no small part to the influence 

of these exhibitions. 

This year the entries selected are in the direction of the 'more advanced 

forms of design and art. Such an emphasis necessarily eliminates many 

examples of commercially successful work. However, it is a healthy stimulus 

to all advertising and publishing, and it encourages experimentation by 

suggesting fresh, new ways of solving old problems. 

The trend toward advanced forms evidenced in this year's show is in 

no way revolutionary. There has been a steady tendency in that direction for 

the past 15 years. Since the first public showing of modern art in America in 

1913, the public has been exposed to modern art more and more each year. 

What started as a revolt against naturalism has developed into a formalized 

method of expression that if not universally accepted, is certainly familiar. 

It is natural that the art director, concerned as he is with attracting the 

reader's attention, would look to these new, unusual means of picture making 

for inspiration. When properly employed, these modern methods can be very 

effective. 

Advertising and editorial art have the largest audience ever afforded 

any creative medium. Art designed for the approval of millions of people and 

with the primary function of selling must consider its purpose carefully. This 

basic purpose of art for industry imposes restrictions that are not present in 

art for individuals. 

It is the art director's responsibility to be wary and wise in his use of 

an extreme art point of view. There are as many ways of solving an art problem 

as there are artists. And there are as many ways of solving an advertising or 

editorial problem as there are advertising agencies and magazines. 

The question is whether these new methods are being used to their best 

advantage; whether they are creating a will to buy or a desire to read. From the 

business standpoint, the consideration is how well an advertisement or illus-

tration accomplishes its purpose. There are misuses of modern art in adver-

tising, as there are misuses of academic or representational art. 

Where the appeal is aimed at an elite audience, or the purpose is to 



create prestige for a product or a place, the use of advanced art is obviously 

good commercial practice. There are also examples of mass products treated 

with humor, style and good design which demonstrate that all is not corn that 

glitters. 

However, when the same technique of sophisticated art treatment is 

applied indiscriminately (either at the whim of an art director or to satisfy 

the ego of an advertiser) the artistic result may be charming, but the sales 

effect is missed. 

Nobody who has carefully considered the problems and the public 

would suggest that all advertising and magazine art be extreme or modern. But 

by focusing attention on the advanced work, this year's show frees the thinking 

of all those involved with visual presentation. It offers an opportunity to 

examine and appraise the best work of one particular art approach. 

Aline B. Louchheim summed it up extremely well in her review in the 

New York Times: "This show is a sort of minority report. But it represents 

the best and most advanced trends which will, hopefully, filter down and thus, 

by influential distribution to a wide audience, effect higher standards of design 

everywhere." 

The advent of television presents a challenge to art directors and adver-

tisers that further spotlights the battle between good taste and buckeye. 

There has been considerable conjecture as to just how the art director 

will fit into this exciting new visual medium. The art director's ability to sym-

bolize and present a message in its pictorial essence should be an important 

factor. Here, as in printed advertising, an understanding of the problems and 

the public must be considered so that the needs of business and the demands 

of art are balanced to achieve a successful creative result. 

Lester Ronde!!, President of the Art Directors Club of New York 



The 28th Annual National Exhibition of Advertising and Editorial 

Art of the Art Directors Club of New York reflects progress in one of the most 

active and fascinating forms of art in the modern world. Art and commerce 

have frequently been linked in our own day as in the past, and cooperation 

between them is a satisfying achievement but by no means an easy one. The 

jury of this exhibition which examined 7320 entries has attempted to select 

examples where the demands of both art and commerce are harmoniously 

fulfilled. To whatever degree they succeeded you will find this an instructive, 

constructive exhibition. 

It is illuminating and exciting to see what happens when an art 

director is in command of his job, when he is given the opportunity to select 

the best technical and artistic assistance and weld them into a creative whole. 

Under such happy circumstances his work will show true distinction and will 

not fail to focus attention surely and quickly on the client's message. But there 

are many ways of catching the reader's attention and even of selling him a 

product or a service through advertising. If this were the end of the story, there 

would be little need for art directors; and no need at all for artists or museums 

to be interested in art direction. The staying power of advertising art, so 

important to many clients, calls for a first rate subtle performance. At this 

point the art director rightly looks to the adventurous and inventive modern 

artist for inspiration. And at this point many a client balks. 

I think this exhibition will demonstrate that the advanced art of today 

is a rich vein successfully worked by many of the best art directors. If adver-

tising clients can be persuaded by their art directors that modern design is the 

key to successful selling and long range prestige, it is .not only the client 

who will benefit but also the living artist and, not least, the public at large. 

Certain of these entries were granted medals by the Advisory Board 

of the Art Directors Club. In most cases the jury was entirely in agreement 

with the Advisory Board's awards, but there were notable exceptions. 

In closing, may I say that the jury was particularly disappointed in 

the caliber of realistic art work presented. Realism has been developed as one 

one of the finest forms of modern art for some twenty years; this development 

has shown extraordinary vitality and flexibility. Yet almost no use of this was 

visible in the thousands of entries reviewed; a fact puzzling in the extreme. 

Monroe Wheeler, Chairman of the Jury 

Director of Exhibitions and Publications, Museum of Modern Art 



Seven thousand three hundred and twenty entries were submitted for the Twenty-Eighth Annual 

National Exhibition of Advertising and Editorial Art. A jury representing fields of art, business and advertising 

selected two hundred and forty-two pieces for inclusion in the show. The Advisory Board chose 

twenty-eight for awards and medals. Four hundred and twenty-four art directors and friends attended the 

presentation of awards at the Hotel Waldorf-Astoria in New York. Sixty thousand people viewed 

the exhibition at the Museum of Modern Art. * * * Of all that this book is a record. 



Jury members Harry O'Brien, Charles Coiner, Henry-Russell Hitchcock, and Monroe Wheeler studying entries for the 

1948 Exhibition. Only work published during the period February 15, 1948 to February 15, 1949 was submitted. 



Members of the Advisory Board, Peirce Johnson, Nathaniel Pousette-Dart, William Irwin, Heyworth Campbell, Paul 

Smith with Committeeman Will Burtin examine the jury's selections for the Art Director's Club medals and awards. 



Arthur Hawkins, Jr., William Irwin, Peirce Johnson, Nathaniel Pousette-Dart, Winifred Karn, Will Burtin, Paul 

Smith and Lester Rondell, Committee and Advisory Board members in discussion before taking the vote on awards. 



Chairman Arthur Hawkins, Jr. introducing the speakers at the annual Awards Luncheon held in New 

York's Hotel Waldorf-Astoria. At this time medal and certificate winners were announced and presented. 



Gordon Aymar presenting to Charles Coiner, Vice-President of N. W. Ayer & Sons, the National Art Directors 

Club Medal. In a poll taken of U. S. Art Directors he was voted the most outstanding Art Director of the year. 



Workmen erecting panels for the Twenty-Eighth Exhibition of Advertising and Editorial Art in the Museum of 

Modern Art. After the show in New York the exhibit was routed to museums and schools throughout the country. 
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ART DIRECTORS CLUB MEDAL 

TO MORRIS GRAVES 

FOR MAGAZINE ADVERTISING ART 

Morris Graves was commissioned to interpret his native 

state of Oregon. His choice of Ponderosa Pine trees in 

blossom proved to be a good one. The subject matter is well 

fitted to his particular technique. Wood and wood 

products are of great industrial importance to the 

State of Oregon. 

It is interesting that the commission for this design was 

given Mr. Graves while enroute to the Orient. Our 

Hawaiian Art Director wired Oregon for a crate of pine 

boughs which was sent, Air Express, to Honolulu. 

Mr. Graves then arranged the pine boughs as nearly like 

a miniature pine grove as was possible in the 

tropical surroundings. 

The painting was made with chalk and opaque water color 

on very thin rice paper. The paper being so much a part 

of the picture, was reproduced as part of the design. 

When the advertisement ran, many enthusiastic letters 

were received from Oregon. One important industrialist 

wanted to buy the original painting. A readership study 

revealed that this advertisement was seen and read by 

twice as many readers as average. 

The Container Corporation, justly proud of their 

collection, incorporates each series into an exhibition 

which is circulated to the larger museums throughout 

the United States. Invitations to the exhibitions are sent 

out to all Container Corporation representatives who, 

in turn, invite customers, prospects and important state 

and government officials. Much good publicity, in both 

newspapers and magazines, has been derived from 

these exhibitions. LEO LIONNI 

1 
ART DIRECTOR LEO LIONNI 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER CONTAINER CORP. OF AMERICA 



laVorream 

wg-G, tke oe , \II 



ART DIRECTORS CLUB MEDAL 

TO HARLOW ROCKWELL 

FOR DESIGN OF COMPLETE UNIT 

IN MAGAZINES 

To create an advertisement which will persuade people to 

stop, look and read, it is important to start with an 

interesting idea, then to present this idea in the most 

understandable, attractive way possible. 

We tried to do this in the Life Savers ad, "All American 

Flavor Team." It had as the basic idea the football 

diagram with candies to represent the players. Various 

headlines were tried until this one seemed best. 

Several layouts were made including the more obvious 

one using a blackboard or slate. The black background 

tended to kill the color in the candies. When white was 

chosen, a surface more interesting than a plain 

magazine page was needed; hence the sheet of notebook 

paper. If the candies with their shadows were to appear 

as if actually resting on this surface, it seemed logical to 

show the package in a similar manner; also to show 

the pencil which had drawn the lines and written 

the headline. HARLOW ROCKWELL 

2 
ARTIST ROBERT GEISSMANN 

AGENCY YOUNG & RUBICAM, INC. 

ADVERTISER LIFE SAVERS. INC. 



MICHIGAN — annual purchases: $5' 2 billion mostly packaged. 

Artist — C. F. Korten, native of Michigan 

CONTAINER CORPORATION OF AMERICA 



AWARD OF DISTINCTIVE MERIT 

TO LEO LIONNI 

FOR DESIGN OF COMPLETE UNIT 

IN MAGAZINES 

C. F. Korten, who is a native of Michigan, contrived 

what we believe to be an unusual layout for this 

advertisement. The map of Michigan is silhouetted in 

the two blue-green shapes at the lower left of the design. 

These Iwo shapes are repeated in the form of a black and 

red hand which are referred to as the "mitt" (Michigan's 

Lower Peninsula) and the "thumb" (Saginaw Bay). 

The economic and geographic relationship of the two 

areas is clearly defined. The Upper Peninsula is 

the source of the raw materials on which the Lower 

Peninsula draws. The ore boat located at the approximate 

position of the locks at Sault Ste. Marie, symbolizes 

iron mining and Great Lakes Shipping. The wooded 

character of the north is symbolized by the tree designs 

on the black hand and the factory symbols on the red 

hand are indicative of the industrial nature of 

much of the southern part. 

Since the Container Corporation sells only to 

manufacturers, ordinary consumer appeals are out. 

An important objective is to register the company 

name on the mind of the reader. 

Reader reaction from this advertisement was unusually 

good. A research study indicated that this advertisement 

was read by more than three times the average 

number of readers of the publications 

in which it ran. LEO LIONNI 

ARTIST C. F. KORTEN 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER CONTAINER CORP. OF AMERICA 





AWARD OF DISTINCTIVE MERIT 

TO VICTOR KEPPL_ER 

FOR MAGAZINE ADVERTISING ART 

The still-life "Cheese" was created to fill the needs of a 

client who is promoting the lithographic process to buyers 

of printing. In effect, each magazine insert in this 

series is to be a sample. 

The color photograph and its reproduction must therefore 

have maximum detail in the highlights and in the 

shadows . . . have appealing, colorful, subject matter 

that literally causes the reader to want to buy . . . 

and demonstrate that faithful color illustration is a 

powerful attention-getter. At once, the photograph must 

be an outstanding illustration and also possess needle-

sharp detail. Soft, fuzzy focus might be interpreted 

as poor reproduction. 

Assembling the props for this particular shot presented 

something of a problem. Even after extensive searching, 

some of the rarer European cheeses could not be 

located in foreign food shops. They were finally 

found in Macy's. H. A. SMITH 

%lure text weux.-

HAPRIS • e v no. COMPANY 45e R.* 

4 

ART DIRECTOR HERBERT A. SMITH. JR. 

AGENCY FULLER a SMITH & ROSS. INC. 

ADVERTISER HARRIS- SEYBOLD 





AWARD OF DISTINCTIVE MERIT 

TO LEMUEL B. LINE 

FOR MAGAZINE ADVERTISING ART 

The silver Concho of the Southwest's Indians gave this 

shoe its name, its adornment—and suggested the mood 

and design of the layout. 

Earth colors of the desert country were used in the 

background panels. (We used pastels on rough paper 

to obtain the desired dry sandy texture.) The tempera 

drawings by Lemuel Line, inspired by the simple 

stylized designs found in Pueblo pottery were handled 

as "sandpaintings." 

For these paintings, part of elaborate rituals, the earth 

is the canvas, variously colored sands are the paints— 

and the completed design is destroyed at sunset. 

Mr. Line's "sandpaintings," fortunately, were 

more permanent. JEAN LAYTON 

5 
ART DIRECTOR JEAN LAYTON 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER JOYCE SHOE CO., INC. 





AWARD OF DISTINCTIVE MERIT 

TO I_EE BATI_IN AND ROUBEN SAMBERG 

FOR MAGAZINE ADVERTISING ART 

Given a bright red dress and a client's desire for a 

distinctive imaginative ad was half the battle. Cutting 

away all the excess baggage, arranging the type 

without affectation, eliminating the temptation for 

facile tricks and keeping a sincere attitude towards 

the client's needs was the other fifty percent. 

We wanted an ad that was clean and fresh looking; 

that would have a relationship to the magazine it was 

to appear in. We tried not to think of it as something 

with a pretty frame around it but rather what it was . 

a bleed page in VOGUE . . . that it would be facing 

its toughest competitors on the next page. It would 

have to have enough emphasis on the visual to create 

reader interest and be freely enough stated to leave 

room for their imagination. An association with good 

taste was an important consideration . . . 

the rest just happened! LEE BATLIN 

Strut, rr ledlorletr- 1.1,1-••811 
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6 
ART DI RECTOR LEE BATLI N 

AGENCY HARRY SERWER. I NC. 

ADVERTISER SHIRLEY FABRICS CORPORATION 



7 
ART DIRECTOR PAUL W. DARROW 

ARTIST HERBERT MATTER 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER DEBEERS CONSOLIDATED MINES, LTD. 

8 
ART DIRECTOR PAUL DARROW 

ARTISTS ARTHUR WILLIAMS. BEN SOMOROFF 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER DEBEERS CONSOLIDATED MINES, LTD. 
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9 
ART DIRECTOR LEO LIONNI 

ARTIST E. NOFZIGER 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER PERSONAL PRODUCTS CORP. 
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ART DIRECTOR PAUL W. DARROW 

ARTIST TANA FlOBAN 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER STEINWAY & SONS 
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ART DIRECTOR LEON KARP 

ARTIST ELSIE REBER 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER FELT & TARRANT MFG. CO. 
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ART DIRECTOR LEON KARP 

ARTIST HORACE PAUL 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER FELT & TARRANT MFG. CO. 
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14 
ART DIRECTOR RICHARD GANGEL 

ARTIST RICHARD GANGEL 

PUBLICATION CUE MAGAZINE 
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15 
ART DIRECTOR ARTHUR P. WEISER 

ARTIST JOHN RAWLINGS 

AGENCY GREY ADVERTISING AGENCY. INC. 

ADVERTISER A. HOLLANDER & SON. INC. 

16 

ART DIRECTORS BERNARD T. GRANT. KAY KERR 

ARTIST ERNST BEADLE 

AGENCY J. R. FLANNAGAN 

ADVERTISER NEIMAN MARCUS COMPANY 

17 > 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADV. AGENCY 

ADVERTISER DISNEY. INC. 
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Question: Which one or these fruit flavors 

dole, you get when you get this, 

ava 
being a 
Moner 

(GREEN-EYE() TYPE) 

MEET THE GREEN-EYED 

MONSTER called Jealousy the 
fellow who envies the get-up-
and-go of other fonts care 
in cold weather. 

The car owner who has Quaker 
State ('old-Test Motor Oil 
in the crankcase envies no one. 
Quaker State Cold-Test is 
refined with great care from 
100' pure Pennsylvania grade 
crude oil, and it's your engine's 
best wintertime friend. Makes 
your car wake up quicker . 
and run more enthusiastically 
than ever before! 

40i per ti. S. Ouort including 
Adam! tutiricaling 0.1 Ton 

QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 

Mernbs. unin Grod• Crude Oil Aiieciution 

18 

ART DIRECTOR JOSEPH O. WALLACE 

ARTIST FRED SIEBEL 

AGENCY KENYON a ECKHARDT. INC. 

ADVERTISER QUAKER STATE OIL REFINING CORP. 

19 

ART DIRECTOR HARLOW ROCKWELL 

ARTIST ROBERT GEISSMANN 

AGENCY YOUNG & RUBICAM. INC. 

ADVERTISER LIFE SAVERS. INC. 

Answer: Yes-we have no banana,: 



You'll knock 

him for a loop 

with a 

stafford robe 

1116116 - 

father's day 

A great gift for Dad. Easy on the eyes... luxurious 

to the touch ...and utterly fit to be tied ...by the proudest of 

pops. Striking foulards., creatively designed... of pliant Celanese' 

rayon yarn, woven in the hills of Pennsylvania, and skillfully 

craft-printed in the little New England town to whose 

name they've brought fame. At fine men's and deportment 

stores everywhere...Staffordwear, Inc. 

20 

3 E 4Uth Street, New York 16, or 608 S. Hill Street, los Angeles, Colifornio. 

ART DIRECTOR PAUL. RAND 

ARTIST PAUL. RAND 

AGENCY WM, H. WEINTRAUB ADV. AGENCY 

ADVERTISER GOODMAN & THEISE. INC. 



Preview of 
49 Ford 

ROOM- to see out We call 
it "Picture Window" Visibility—a real 
view all around. For example, the 

rear window is 88% larger. 

New rear springs 
Ford's new "Para-Flex" 
Rear Springs, parallel to 
the frame, are extra-
long, extra-strong to 

soak up the bumps be-
fore they get to you. 

E'lenty of room overhead 
You ride in the back seat with-
out knocking your hat off. 

(277— 

Safe A wonderful new 
"Lifeguard" Body-59% more 
rigid! Lower, too, with a 
"dream car" silhouette! 

COrnfOrtr You ride relaxed a; the miles 
go by, thanks to the lower, road-hugging center 

of gravity of the Ford "Forty-Nine -." 

. . . . • : rs, 

• 

Seats so wide Your living room sofa 
is the only match for Ford's soft seats. The 

front seats are actually 57 inches wide; the 

rear seats are even wider ... 60 inches! 

63" low 
And all the 
looks of the cost-

liest cars! The 
V fine car of the 

low-priced field. 

21 

Brakes so light You'll stop 
on a dime with these brakes you 
love to touch. More King-Size than 

ever, with quick, sure "Magic Action." 

*Mid Ship; Ride You travel in 
the level center section of Ford's "Lounge 
Car" Interior where the going's smoothest. 

ART DIRECTOR WALLACE W. ELTON 

ARTIST HANK BERGER 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER FORD MOTOR COMPANY 

•, Hydra- coil` springs 
Up front, rugged coil springs 
combine with double-action 
aircraft-type hydraulic shock ab-
sorbers to cradle you in comfort! 

I can hardly 
wait myself 
... to show you 
"The Car of the 
Year!" Watch for 
the date! 



7,1 

ij This Idea Holds Water 
WATER, nee of the greatest of blessings, eau also 
• • destroy a sea wall, undermine'', dam, or turn yonr 
new cellar into a swimming pool. From a trickle to a 
flood, water needs watching .. • 

Out of this need, coupled with imagination. Shelf 
scientists have produced a new and fantastic method of 
keeping water in its place. With "hypalennie needles: 
they build a wall underground, controlling the flow of 
water ea subsurface soils. 

"Shellperm" is the ',erne. The product and peer,n ore an 
original Shell development, used this far on such projects 
aà the prevention of water leakage under earth Mons sod 
levees --or through tonneh —or through chveures below 
the ground water level. 

The product is a special asphalt emulsion, injected 
under lino pressure through an especially designed 
nor_rJe. It may be driven down thirty, forty feet or more. 
Then comes the shot of asphalt emulsion containing 
a chemical to break it at the right time, and place a bar. 
der where you want it. 

With injections two to five feet apart —dependisig on 
the type of soil—the emulsion re-forms into large bulbs 
of asphalt. producing a watertight underground dons. 

No trenches or pits to dig ... no dirt to move ... 
all done with "needles1" 

Shell's pioneering in asphalts derived from petro-
leum is behind Shellperm — that plus the imagi.tioo 
to conceive and perfect this new way to tee asphalt. 
As the ideo expands and riere applications are fanned 
this process promises to become on important tool of 
conservation and economy. 

Shellperm is only one achimement by which Shell 
Ilmearch demonstrates leatlership in the petroleton in-
dustry, and In petroleum products. Wherever you see 
the Shell name and trade mark, Shell Research. is your 
guarantee of quality. 

6 

22 

ART DIRECTOR ARTHUR T. BLOMQU 1ST 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER SHELL OIL COMPANY. I NC. 

23 

ART DIRECTORS HARLOW ROCKWELL. JAMES ELLIOTT 

ARTIST JOHN RAW LI NGS 

AGENCY YOUNG & RUB I CAM. I NC. 

ADVERTISER CANNON MILLS. INC. 

lO 

Horizons tot 
ihrough 

Shell Resee 

Poi.insf n,110 ,,s—but fliiin/m1H' yf (rid)/ 
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ARTIST JOHN RAWLINGS 

ART DIRECTOR ARTHUR P. WEISER 

AGENCY GREY ADVERTISING AGENCY, INC. 

ADVERTISER SCHNEFEL BROS. CORP. 

25 
ARTIST PETER NYHOLM 

ART DIRECTORS HARRY F. O'BRIEN, ROBERT W. COWAN 

AGENCY O'BRIEN & DORRANCE. INC. 

ADVERTISER FORTUNE MAGAZINE 

plant an idea in the right mind.. ...and you influence many  

r 
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ART DIRECTOR BARRY E. THOMPSON 

ARTIST GEORGE GIUSTI 

AGENCY BENJAMIN ESHLEMAN CO. 

ADVERTISER THE DAVISON CHEMICAL CORP. 

action' 

THE DAVISON CHEMICAL CORPORATION 

ith direction 
Chemistry is action and research—the heart 

of chernistry—directs the formation of needed and new 

products from natural substances. 

Davison for example makes sulphuric acid 

from sulphur. Davison makes superphosphates from natural ' 

phosphate rock. Davison makes gel type catalysts 

from sand with the result that more eflicient gasolines ate 

economically available, better paints and plastics are 

possible and many new products con be synthesized. 

Davison products, processes, technology and 

research enter into practically every phase of industry 

and agriculture 

1141 , A.O.f •••11•1•NO 

PROGRESS THROUGH CHEMISTRY 
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ARTIST MITCHELL BLISS 

ART DIRECTOR AMBROSE J. KENNEDY 

AGENCY LESTER HARRISON. INC. 

ADVERTISER NORMAN BLUM CO. 

e 

k 



Cats 

seldom 

stumble, 

tumble, 

slip 

or 

topple. 

When 

they 

do 

they 

always 

seem 

to 

land 

on 

their 

feet. 

Not 

SO 

‘vith 

humans. 

Hence 

accident 

insurance. 

You 

need 

the 

best. 

28 

ART DIRECTOR HARLOW ROCKWELL 

ARTIST FEODOR ROJANKOVSKY 

AGENCY YOUNG & RUBICAM, INC. 

ADVERTISER THE TRAVELLERS 

29 > 
ART DIRECTOR ERIK NITSCHE 

AGENCY DORLAND. INC. 

ADVERTISER F. DUCHARNE SILK COMPANY 

MORAL: RESUME IN 

The Travelers 
INSURANCE COMPANY 

HARTFORD, CONN. 

THE REST IN ACCIDENT 

INSURANCE SINCE 1164 



summer prints by 

244 Madison Avenue, New York 16 
631 S. Westmoreland Avenue, Los Angeles 5 • 16-20 Rue Drununond, Montreal 

20 Rue de La Paix, Paris 



30-3 1 
ARTIST JOHN RAWLINGS 

ART DIRECTOR ARTHUR P. WEISER 

AGENCY GREY ADVERTISING AGENCY. INC. 

ADVERTISER BURLINGTON MILLS. INC. 
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ARTIST BEN SOMOROFF 

ART DIRECTOR EDITH JAFF Y 

AGENCY N. W. AYER & SON. I NC. 

ADVERTISER TELECHRON. I NC. 



Artist — Herbert McClure, native of North Carolina 

NORTH CAROLINA—annual purchases: $2 billion—mostly packaged. 

CONTAINER CORPORATION OF AMERICA 



< 33 
ART DIRECTOR JEAN LAYTON 

ARTIST HERBERT McCLURE 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER CONTAINER CORP. OF AMERICA 

34 
Who stands out in lima agony eitorr? ARTIST BEN ROSE 

ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER C.D.S. 



35 
ARTIST JOHN RAWLINGS 

ART DIRECTOR ARTHUR P. WEISER 

AGENCY GREY ADVERTISING AGENCY. INC. 

ADVERTISER BURLINGTON MILLS. INC. 
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AI \I CLI1 FI I., 1) 0 I' 

CATERPILLAR DIESEL 

ARTIST TEEN BECKSTED 

ART DIRECTOR WILLIAM B. WOOD 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER CATERPILLAR TRACTOR COMPANY 
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39 
ARTIST SYDNEY IBUTCHKES 

ART DIRECTOR LEO LIONNI 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER CONTAINER CORP. OF AMERICA 





40 

ARTISTS AL BAXTER. S. B. VALENTINE 

ART DIRECTOR WALLACE W. ELTON 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER FORD MOTOR COMPANY 

41 
ARTIST LEMUEL B. LINE 

ART DIRECTOR JEAN LAYTON 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER JOYCE SHOE CO.. INC. 

TEXTRON 

42 
ARTIST FRED SIEBEL 

ART DIRECTOR ARTHUR T. BLOMQUIST 

AGENCY J. WALTER THOMPSON CO. 

ADVERTISER TEXTRON. INC. 
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MILTON WEINER 

N. W. AYER a• SON. INC. 

CARRIER CORPORATION 



44 
ART DIRECTOR JOHN GROEN 

ARTIST ERIK MI LLER 

AGENCY FOOTE. CONE & BELDING 

ADVERTISER LOCKHEED AIRCRAFT CORP 

45 
ARTIST TEEN BECKSTED 

ART DIRECTOR WILLIAM B. WOOD 

AGENCY N. W. AYER & SON. I NC. 

ADVERTISER CATERPILLAR TRACTOR CO. 

"lee4eetzes eue.eace-

 ILLAD DIESEL 

Air 
power 

is 
peace 
power 

LOCKHEED 
•Iltdd ICU, d 13111d,d1Infltd , 

Lag> 

ihmqe7-wb 



By seeing a bit more clearly by analyzing a bit more carefully ... 

by planning a bit more thoroughly ... 

by ¡udging a bit more wisely .. 

I Li 

by creating a bit more skillfully 

its possible to 

produce advertising that 

moves more merchandise 

per dollar invested. 

YOUNG & RUBICAM, INC. 

46 

ARTIST SAM COBEAN 

ART DIRECTOR FRED SERGEN IA N 

AGENCY YOUNG & RUBICA M. INC. 

ADVERTISER YOUNG & RUB I CA M. INC. 

47 

ARTIST JOHN RAWLINGS 

ART DIRECTOR WILBUR L. THOMAS 

AGENCY THOMAS & DELEHANTY. INC. 

ADVERTISER HARRY WINSTON. INC. 





48 

ARTIST 

ART DIRECTOR 

AGENCY 

ADVERTISER 

GENE FENN 

VIRGINIA THOREN 

THE ALBERT WOODLEY COMPANY 

MUTATION MINK BREEDERS ASSN. 



49 
ARTIST ANTON BRUEHL 

W ART DIRECTOR ALTER GLENN 

AGENCY YOUNG & RUBICAM, INC. 

ADVERTISER FRANKFORT DISTILLERS 



50 
ART DIRECTOR FRANK GOLDEN 

ARTIST ADELAIDE STEVENS 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER SHELL OIL COMPANY, INC. 

51 
ARTIST HI WILLIAMS 

ART DIRECTOR JOHN H. TINKER, JR. 

AGENCY MCCANN-ERICKSON, INC. 

ADVERTISER NATIONAL BISCUIT COMPANY 



Satilleiljto a hiepougre4 kaeal! 
*um woAnt eiCel" 

"Oi 1:01If. 1111 cheek* are !roue. -
grouted the colonel 

52 

ARTISTS TADEUS LIPSKI . JOE DEL SORBO 

ART DIRECTOR DANIEL DE KOVEN 

AG ENCY HIRSHO N- GARFIELD. INC. 

ADVERTISER BURLINGTON MILLS. INC. 

Move the mountain to Mohammed 
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53 
ARTISTS PAGA NO - BLUESTONE 

ART DIRECTOR EDMUND SMITH 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER THE UNITED PLAYING CARD COMPANY 



54 
ARTIST ROY McKIE 

ART DIRECTOR ROY MCKIE 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER LADIES HOME JOURNAL 

Never Underestimate the %we, of a Woman , 

JOURNAL 

55 
ARTIST ANDRE DURENCEAU 

ART DIRECTOR RONALD JOHNSTONE 

AGENCY YOUNG & RUBICAM, INC. 

ADVERTISER THE TRAVELLERS 

MIty Balistes t 51611' alone 



H. 81...nendlui& Inr 1,1 AZ ',roadway, Nrea. 
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ART DIRECTOR ROBERT T. GAGE 

ARTIST ROBERT T. GAGE 

AGENCY GREY ADVERTISING AGENCY INC. 

ADVERTISER B. BLUMENTHAL & CO.. INC. 

57 

ARTIST JOHN ATHERTON 

ART DIRECTOR HERBERT A. SMITH. JR. 

AGENCY FULLER & SMITH & ROSS. INC. 

ADVERTISER WESTINGHOUSE ELECTRIC CORP. 

YOU CAN SI sun ..IF rrt est i tight )(Ise 

M. New York • leugion 9rcinliea Smre 1817 



PURITY BOOT. AND FLAVOR IN Ekee), 

r 

-7> 
AMERICA'S LARGEST SELLING AL§ 

ART DIRECTOR DIRECTOR 

ARTISTS 

AGENCY 

ADVERTISER 

58 

JOHN COOK 

FRED SIEBEL. CARL PAULSON 

J. WALTER THOMPSON COMPANY 

P. BALLANTINE e« SONS 



Mark Tobey — Artist 

WAS H I NGTO N —annual purchases: $1 1/2 billion — mostly packaged. 

CONTAINER CORPORATION OF AMERICA 



59 
ARTIST MARK TOBEY 

ART DIRECTOR LEO LIONNI 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER CONTAINER CORP. OF AMERICA 

e 

60 
ARTIST JOHN H. TINKER. JR. 

ART DIRECTOR JOHN H. TINKER. JR. 

AGENCY MCCANN-ERICKSON, INC. 

ADVERTISER AMERICAN MUTUAL LIABILITY INS. CO. 



t‘-71• 4_ 

61 
ARTIST MARTIN BAUMAN 

ART DIRECTORS F. W. BOULTON. G. R. ALLEN 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER WECO PRODUCTS COMPANY 
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$1,700,000,000 from investors 
for new telephone facilities 

in the last two gears 

SELL TEL .EPITOME SYSTEM , 

62 
ART DIRECTOR LEON KARP 

ARTIST BEN ROSE 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER AMERICAN TEL. & TEL. CO. 

63 
ARTIST FRED SIEBEL 

ART DIRECTOR ARTHUR T. BLOMOUIST 

AGENCY .1. WALTER THOMPSON COMPANY 

ADVERTISER TEXTRON. INC. 



itît,t theaAmiu, 

(TA dhealln, cotl 

G Lo fluent, ()tot, 
Dczoutiee, Gc(ffexie, 
cc:041)(1/j1 .3 cheat 
.Gok, tîteix 
te,e, exabto »tcou 
ttla Laxt8do-tvetd, 
(+vet tutevu... 12.00 * 
3- 6,1, 1 coad., (,3,u2ok geure, 
ck.eafere, and, two-- cup 
cogte, pot ) 15.001' 
CutuvougA(.1 tt9 ... 12.00* 

Povukrt, úk txani... 480* 

tecteft &crx... 1.80* 

Sete, pe.dc.d. 
4') ncetutin.9 tax 



< 64 
ARTIST ERNST BEADLE 

ART DIRECTORS BERNARD T. GRANT. KAY KERR 

AGENCY J. R. FLANNAGAN 

ADVERTISER NEIMAN MARCUS COMPANY 
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d e 

' 

0 0 , 

ARTIST GINNIE HOFMANN 

ART DIRECTOR MILTON WEINER 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER PERSONAL PRODUCTS CORP. 
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66 
ARTIST MARTIN BAUMAN 

ART DIRECTORS F. W. BOULTON. G. R. ALLEN 

AGENCY J. WALTER THOMPSON COMPANY 

ADVERTISER WECO PRODUCTS COMPANY 

,,,,, 



II/ NEWSPAPERS 



%\ord for OhrbaChS 
Soinetre 

11,t11,1 and Hahn' >I business in millions ... pr ,!Iii ii,',film, 



ART DIRECTORS CLUB MEDAL 

TO ROBERT T. GAGE 

FOR DESIGN OF COMPLETE UNIT 

IN NEWSPAPERS 

The Ohrbach ad had to tell a story of low prices while 

conveying the feeling of quality. Usually these two factors 

are irreconcilable in the public mind. It was a daring 

statement to make and to gain credibility for it 

we had to state it daringly visually. If we looked 

dramatic and smart in our layout we would associate 

those qualities with the merchandise. All the shouting 

in the world could not, in our opinion, achieve that aim. 

The ad itself tells the rest of the story. The girl hanging 

aloft from an open umbrella was an unusual way of 

saying high fashion. Then the tremendous drop of 

white space to the huge word Low gave our low price 

message memory value. 

This ad was used in Los Angeles as part of a pre-opening 

campaign for Ohrbach's new store. Did it do a job? 

All we can report is that so many thousands came to the 

opening that the store had to close ten minutes after 

it opened. ROBERT GAGE 

67 
ARTIST JOE DE CASSERES 

AGENCY GREY ADVERTISING AGENCY. INC. 

ADVERTISER OHRBACH'S 
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iridescent denims! A brand nrw I igh t on %%inter vacations. cruises. next 

summer! Very effective under a Christina, tree—the six pieeés and box 33.00! 



AWARD OF DISTINCTIVE MERIT 

TO MERLE BASSETT 

FOR FASHION ART IN NEWSPAPERS 

Presenting limp overalls in a crisp, exciting, desirable 

way is more of a challenge to me than painting a nude 

in front of a rococo mirror. This ad on iridescent denims 

was a real problem. First of all, I had to show 

four sets of these wonders plus a gift box, plus quite a 

block of copy, all on one page, and then color to cram 

into it just to make it doubly beautiful. It was the kind of 

thing some artists would call "commercialism," fling 

down the proverbial brush and head right for the 

"Village," or it could make him a tried but true 

cram layout artist who shrugs his shoulders and does 

a safe catalogue approach. 

I encourage an artist to be as "arty" as he wants to be; 

to use any medium or trick in the book, play modern as 

Picasso, realistic as Whistler, just as long as the 

finished effect is visually pleasant to our customer's 

20-20 vision, and convincing. 

We had a choice of green, orange or purple to work with 

in color. I picked orange because I felt it would be the 

most unusual shade for newspaper. Of course, a great 

deal of the finished charm is due to the ability of 

Mr. Bassett to translate the clothes in a fresh stimulating 

manner, yet keeping them factual, and in the end 

convincing the woman that she'll be fresh as a daisy 

when she wears them. 

This was one of those ads when everyone on the staff 

kept asking. "When does the denim ad run?" A sign, as 

you well know, of a Jackpot ad. CHARLES GRUEN 

68 

ART DIRECTOR CHARLES GRUEN 

ADVERTISER NEIMAN MARCUS COMPANY 



The    1 accessory color of the season,"Thrush".Migrating into 

every smart wardrobe. This time in a collection of creamy suedes. 

The bag. a •aptare suede 

pouch with gold plated frame. 

FrOM a millet . 30.110 

not shoo, from OW 

Thrush tsellection. Carriage 

keel, Valtrout pump. 
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Liso Stratford loot. 
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lengths. 15 denier. 5,1 

gauge 2..30 
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AWARD OF DISTINCTIVE MERIT 

TO MERLE BASSETT 

FOR PRODUCT ART IN NEWSPAPERS 

Sometimes when it's 6:35 P.M., and I have just gotten 

my fist filled with copy due out that same evening, 

those wonderful cliches such as "primary objectives," 

"art treatment," "emotional color excitement," and 

"symbolism" seem like things I left long, long ago 

in art school, year one. 

This ad was one of four color ads introducing a new 

Fall tone called "Thrush." This section was to be on 

accessories. Now stockings, shoes and gloves can 

look very inanimate at 6:35 and it's very difficult to use 

an art treatment to feature the merchandise rather 

than a treatment that's all style in handling. So I used 

a more functional design to transmit the meaning of 

the headline smack across the page, then took a 

whimsical bird as symbol for both color and idea. 

It gave me the color key too, for the best advantage. 

I kept the tone flat and with a bold contour drawing 

for the still lifes, Mr. Bassett breathed life right into it. 

As it turned out, the ad was given the acid test all 

Neiman-Marcus ads are given. Everyone said, "terrific 

looking, did it pull?" It did! CHARLES GRUEN 

69 

ART DIRECTOR CHARLES GRUEN 

ADVERTISER NEIMAN MARCUS COMPANY 



70 

ART DIRECTOR WILLIAM TAUBIN 

ARTISTS TINO NIVOLA, BEN SCHULTZ 

ADVERTISER FRANKLIN SIMON 

71 

ART DIRECTOR CHARLES GRUEN 

ARTIST CHARLES GRUEN 

ADVERTISER NEIMAN MARCUS COMPANY 

O 
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The scented soak. Were are the TI-If 
directions for making the most of your tub, whether 

its a two minute quickie or an hour's soak in sweet 

cream. Try a rub-down of Antoine's Body Mist 

"Audace," 5.00. Now Cleopatra, soften and per-

fume the water with Matchabelli's Abano Bath Oil, 

3 75 and 6.50, or Elizabeth Arden's Blue Prass 

Flub Milk Bath Petals, 2.00. Soft 

soap your body with a fine Light-

foot soap, 1.00 box, and scrub to a 

sparkle with a pure bristle brush from 

Rooney of England, 6.75.7-lave a com-

plete facial with jaquers "Masque 'Vivant" 

while you soak, 3.00. Tear yourself away from 

it or you'll be late. Splash on 7ean Nate's Friction 

Lotion, 1.35, or dive into a cloud of Mary Chess' 

Dusting Powder, 3.00. Put your crown on—for if 

you don't feel like a queen now—you never will! 

Any or all of these bath wonders can be found in 

our Toiletries.Shop, First Floor 

JV9mukaii 



EASTER IZIDES A STI: E IT CA I NAM El) RONIANCE... FILLED wiTH SENT! ENTAL PERFUMES. 

Eifd Cross by Eblaboh Pd.: 4.50 to 20.00 8,..lblesk by Charbert, 2.00 I. 14.00 7,,,,3on zetely, 2.75 to 21.50 Shirong Hour ,,sence env de iodene by locqueline i.othron, 5.00 Dark llance de tentheriE, 5.00 to 75.00 frenzy by Corday, 2.75 to 18.4. 



O...., ....I., 

Bonwit Teller 

72 

ARTIST BERNARD PFRIEM 

ART DIRECTOR RALPH DADDIO 

ADVERTISER BONWIT TELLER 



Nlint Creen—ju..t ow of the sienderful color in maielling ",‘,,aters ut, 

and :lirt.. from our Jr. Shop Treasun of si•onil,eme,ter seleardte,'. 

You could sa N N%e %sere f..zitherin. our --Throll Ne-C.- 1 l'or lu•r,• comes 

our newest iteci.,,or, in bag, glii‘e, -hoe, hose and je%%eilr)! 

73-74 

ART DIRECTOR CHARLES GRUEN 

ARTIST MERLE BASSETT 

ADVERTISER NEIMAN MARCUS COMPANY 



\ I, Fran, 

75 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADV. AGENCY 

ADVERTISER FRANK H. LEE COMPANY 

for 11(0 1' \... 
É 

's 0 
lo. rage. I 
_ • 
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76 
ART DIRECTOR ROBERT T. GAGE 

AGENCY GREY ADVERTISING AGENCY, INC. 

ADVERTISER OHRBACH S 

77 > 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADV. AGENCY 

ADVERTISER KAISER- FRAZER CORPORATION 

" I Inoinn.t nulluaev l" 



of 

.4n:erica's 

.0 

eel* 

- 
G realest 

Success 

Stories ! 

There are many yardsticks by which the amazing 
success 1,1 Kaiser.Frazer may be measured. There is the It,, 

that in two years the k•F engineering.production team 

built and shipped more automobiles than any "inelependimt.• 

The fact that ill just 100 working days. Kiiiser•Fra/er 

changed the traditional "Big Three of the antomoliile wielf 

to The 1144 of today. But even mom significant is the 

success of the Kaiser and Frazer ears thentsi•Is es. Thi••••• It,,, 

aut hiles l•rought i urn of  dr lieS4.111. 

prr01011,1111, comfort. and %aloe sel nevi to lilt inedium.priee field 

that today they tri  the Intel copied hmh,r,! 

1, keep up with the demand. Willow Run is It,,., producing 

-1 car, e% ery 3 minutes...yet Kaiser.Frazer wasn't 

••% en in 'HM11101011 20 lllll 1111> ago! a miracle. \ miracle 

in the best American tradition. It couldn't hine 11.11111..111.11 

All> 111:11.1.1.1, Itu earth! • •• • •• • • 

elilUble 

AllM111111. 

ea*, 

Kaiser a IS I ttrju,rutioit. .. (kw of -linerica's Gretaest StUrPSS ..•;11 f'S 

9 

* iluili, sold and delivered more cars in two ywirs than 00v lita, automobile plant in history ! 

* .Now making 4 ears every 3 MillnieS. all day. eri'l?' day ! 

* Orig tors if the most copied tars in history ! 

* Largest -italtywsulent ... now. the old 'Big Three' is The Big 4 ! 

* (kw of the largest Dealer-Serriee organizations in the world ! 



t'4uhcruoti7C.:oucce.a ' 

Where do we go from here... 

'CC 

- 

1.=7.77:771'1'. 

• J. , . • ., . • •1. 
The Columbia Ihreadeastine System 

78 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADV. AGENCY 

ADVERTISER KAISER. FRAZER CORPORATION 

79 
ART DIRECTOR WILLIAM GOLDEN 

ARTIST C.B.S. PHOTOGRAPHIC DEPARTMENT 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 



80 
ART DIRECTOR WILLIAM GOLDEN 

ARTISTS JAN BALET. MORT RUBENSTEIN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM, INC. 

81 

ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADV. AGENCY 

ADVERTISER KAISER- FRAZER CORPORATION 

Sure, Television's amazing 

You're missing the ball in Television 

d you dont realize how well 

tu paying off today. For eaample. 

the cost ol audrences actually delivered 

by a lull-hour CBS Pl program 

is 7% lower than the cost of reaching 

people through the average lull.page 

newspaper advertisement. Clearly. 

Television is practical Md leading all 

Television is WCBSIY which 

consistently delivers the largest 

audiences of all New York stations, 

quartechour by quarter-hour, 

seven days a week. More people tune 

more often to CBS TV programs 

than to any other—indmahng clearly 

where the advertiser can be 

moat practical 111 Television lcday. 

NOW 0,1,01. IN IV WM. *Mitt 

The 

big 4 

now! 

I[;Iiser lrazer 
* node. add and la. red IMO, • nt• sr, 511.0 yelln than arty nelc eeeeeeeeeeeeeeee plan. at hiaary 

* Now ...rry 3  s. all elo3, aewo v.Inv ! 

* kip Wake.. of shy mabi eeeee on &nary ! 

* Largo. "inokproalano"... maw oh.' alol 'Itig "three' n, Dig a ! 

* I Mr of the taro. Mamba .!,errire argani. ee ..... gn rea. ! 
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ART DIRECTOR 

ARTIST 

ADVERTISER 

ART DIRECTORS 

ARTIST 

AGENCY 

ADVERTISER 
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CHARLES GRUEN 

MERLE BASSETT 

NEIMAN MARCUS COMPANY 

83 > 
RALPH MUTTER. HARRY F. O'BRIEN 

FRED CHANCE 

MARSCHALK & PRATT COMPANY 

STANDARD OIL COMPANY OF NEW JERSEY 



j. 

INVITATION 
You and your family are cordially invited to enjoy 

the weekly Sunday concerts of the 

NEW YORK PHILHARMONIC—SYMPHONY ORCHESTRA 

with introductions and comments by Mr. Deems Taylor 

Two to three-thirty o'clock Central Standard Time 
beginning October 10, 1948, and continuing 

weekly through April 17, 1949 

Broadcast coast-to-coast over the national network 
of the Columbia Broadcasting System 

AND YOU ARE ALSO INVITED TO 

WEEK-END WITH MUSIC" 

During each week's Intermission you will share 

with a group of musically gifted young people their 
youthful, vivid, firsthand impressions of notable 

events and famous personalities in the world 
of music— conductors, composers, singers and 
musicians _people they meet during 
a memorable week-end visit to New York. 

Tune in 0000 (0000) at 0:00 o'clock Sunday afternoon 

This 107th Season of the Philharmonic is 

broadcast under the sponsorship of 
'Standard Oil Company (New Jersey) 
30 Rockefeller Plaza, New York 20, N. Y. 
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84 
ART DIRECTOR CHARLES GRUEN 

ARTIST MARGARET NEAL 

ADVERTISER NEIMAN MARCUS COMPANY 

85 
ART DIRECTOR FRANCES OWEN 

ARTIST RAINEY BENNETT 

ADVERTISER MARSHALL FIELD AND COMPANY 

N 

ire/die/if/7k" 

Let yes gets ge :at tressed it the splesdst el , 

Itsmaall Feli d Cempan7 nrista.0 boa. Somethis 

Iss•ely pc: se.rapped . beast:, nth 11 the or 

.esaing si a gift fry. Fetid:. saleasty speaks: 

the sraistress el she Stere et the Chrsstmas SFr: 
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86 
ARTIST SYLVIA BRAUERMAN 

ART DIRECTOR JUKE GOODMAN 

ADVERTISER SAKS FIFTH AVENUE 



GRECIAIN 

‘N. 
87 

ARTIST MERLE BASSETT 
ART DIRECTORS DOROTHY MAROOTIAN. CHARLES GRUEN 

ADVERTISER NEIMAN MARCUS COMPANY 

SA/oi 111711 AVE :NEWS 

1.1-11i..o....ruat, [plot from the immortal Illlhllri III Crt•rri• 

88 

ARTIST MERLE BASSETT 
ART DIRECTOR CHARLES GRUEN 
ADVERTISER NEIMAN MARCUS COMPANY 

path; MDSI fiNHOUS 1'010Y—III R141 IleU ‘I ?Mil' fingertip>. 

ill Angirr S. Ila%iI, vainvie I  il gIi I. %Nil I III Lailibel'i Ca11111.11,!* 
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ARTIST 

ART DIRECTOR 

ADVERTISER 

89 
SYLVIA BRAUERMAN 

JUKE GOODMAN 

SAKS FIFTH AVENUE 
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90 
ART DIRECTOR ROBERT T. GAGE 

ARTIST JOE DE CASSERES 

AGENCY GREY ADVERTISING AGENCY, INC. 

ADVERTISER OHRBACH'S 

111 TRADE PERIODICALS 



66what. sîeb limmiy?" 

"LIFE WITH 1.11161" IS ME-Very funny' 
Luigi is now on hr air making friends by 

the .nillions. For Luigi is mass.audience 

laughter. But it's more than superb 

characterand.situation comedy. It has 

ol a salty vein of Ainericana 

Starring J Carroll Midi. it is produced 

with the adroit skill of Cy Howard who built 

"Nly Friend Irma" into its tup.20 rating. 

AND "MY FAVORITE HUSBAND" IS FUNNY*" 
For Lucille Ball is one of the great ''not mar' 

comics in showbusiness. playing the mod 

ire a rambunctiouk limband.and.wile 

comedy situation Tailored for Ing audiences. 

it corers "the war between men and women" 

It is the work of Jess Oppenheimer. one ol 

the top craftsmen ol radio'comedy (and chief 

writer and director of the Fanny Borro show/ 

l'opet) calls ii "slick radie Ss, does the 

audience. And no will a ;port... 

"Luigi.' and "Husband" are two CBS Package 

Programs. conceivml and buih m the same 

creative workshop that produced 21 other 

CBS Package Programo. now successfully 

serving 18 different sponsors today 

In other words. they're top network programs 

And haring them un the air. MI) de, doped. 

should make many kinds of ticople happy. 

no two alert advertisers 

IDISIS PURACE PROGRAMS 



ART DIRECTORS CLUB MEDAL 

TO WILLIAM GOLDEN 

FOR DESIGN OF COMPLETE UNIT 

IN TRADE PERIODICALS 

CBS is the largest network producer of "Package 

Programs" in radio, and we have the problem of 

announcing our productions from time to time. 

Usually we try to indicate the character of the program 

in these ads. Particularly successful was the series of 

drawings by David Stone Martin. 

On this occasion however we wanted to make the 

statement that two new comedy programs were available. 

New shows are an old story with CBS. The news was 

two comedies. 

I made a thumbnail sketch one night that I thought said 

"two" and "comedy." 

The next day in our Art Department, four of us 

turned loose on seeing how simple a technique we could 

find for the two heads. I didn't want a "name" artist 

for fear that the drawing would get more interesting 

than the message. When we were through, someone 

counted 150 drawings. I did the fat one, 

Lou Dorfsman, the skinny one. 

My wife (Cipe Pineles) accuses me of stealing 

the `fat" and "skinny" type-face from something 

she did a long time ago. And I'm afraid 

she is right. WILLIAM GOLDEN 
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ARTISTS WILLIAM GOLDEN, LOU DORFSMAN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM, INC. 





ART DIRECTORS CLUB MEDAL 

TO ADRIAN SIEGEL 

FOR ART IN TRADE PERIODICALS 

Innumerable pictures have been taken of Arturo Toscanini 

and many of them have succeeded in capturing his 

dramatic personality, but for this advertisement 

we needed an illustration which would also convey the 

excitement and emotion of great symphonic music. 

It was logical to turn to Adrian Siegel, musician and 

photographer of music, for this assignment. 

From his vantage point in the cello section, Siegel has 

succeeded in capturing a brilliant gallery of action shots. 

Since he literally knows the score, his photographs 

are not accidental candids, but selected for mood and 

dramatic effect, as in this typical Toscanini demand 

for pianissimo. ALLEN F. IIURLBURT 
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( SN-mphonv 

ART DIRECTOR ALLEN HURLBURT 

ADVERTISER NATIONAL BROADCASTING COMPANY 





AWARD OF DISTINCTIVE MERIT 

TO BEN SHAH N 

FOR ART IN TRADE PERIODICALS 

A picture of an empty studio is pretty depressing. 

The only man I knew who could keep it from being that 

empty was Ben Shahn. We spent about three hours 

one night wandering around CBS studios that had just 

been emptied. A photographer came along to make 

detail notes for Shahn. 

I gave Shahn a tentative space to work in, since I had 

a rough layout in mind; made him read the copy, 

and I crossed my fingers. The final drawing wasn't 

anything like I had been expecting. It was much better. 

But I was almost afraid to use it. 

It was an exciting, empty studio all right. But it didn't 

say "radio studio." Shahn tried to put some radio 

paraphernalia in it, but it spoiled the drawing. 

I was reluctant to ruin his drawing; he was anxious 

to help me make a successful ad. We settled, happily for 

both of us, for the addition of a drawing of the 

microphone used as a signature. WILLIAM GOLDEN 
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ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 



Bugs in your Boston Budget? 

11; 

WEEI in Boston can get rid of them. Fast! 

Like this: Six years ago, Eldred & Barbo— 

furniture manufacturers --Llitet opened a store 

14 miles from Boston. They bought participations 

on WEEI's "Priscilla Fortescue." Today, with a 

three-acre showroom, they call themselves 

the business Priscilla built' and say."she 

- brings us more customers than four 

other Boston stations combined!" 

No wónder more Boston advértisers invest more . 

money— and make more sales on WEEI 

than on any other ' ,. station. iiist 



AWARD OF DISTINCTIVE MERIT 

TO WILLIAM GOLDEN 

FOR DESIGN OF COMPLETE UNIT 

IN TRADE PERIODICALS 

Before the war I began collecting old prints with an 

eye to seeing how they could be used in our trade ads. 

But I got an olive-drab suit before I had the 

opportunity to work it out. 

By the time I got back to CBS I found to my great 

dismay that there wasn't an art director in 

America who hadn't had a crack at fussing with old 

prints. So I thought I'd forget all about them. 

I did too, until a series of ads for 'WEE' came along. 

I had a slight struggle with myself . . . finally decided 

they could be much brighter than the bar-charts 

the Station Manager wanted. And I had to get them out 

of my system anyway. So I made five of them in a hurry, 

and I'll try not to do it again. WILLIAM GOLDEN 
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ARTIST OLD ENGRAVINGS 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 



S,rperrtà.er ,M,,errner 

Li 
'nor frfo.f;,.. 

Pick the tool for the job 

h . :at. ,r lint 

• au-ay at "auk. , Ru, 1...11 >u in 

•por1.1411,eri 11,11.• plarliVat 1,1 IhttE 

, • y•.I1 UI the nail ‘,11 the , Wale. 

HAIRE 

ROUSE FURNISHING RAVIER • HOME fURNISNINGS MERCHANDISING • LINENS AND DOMESTICS • CROCKERY AND GLASS JOURNAL 

CORSET AND UNDERWEAR UMW • FASHION ACCESSORIES • INFANTS 1, CHILDREN S REASON • HANDBAG DOTER 

LUGGAGE t LEATHER GOODS • ROI ION AND NOVELTY RERUN . AtRPoRTS AIR CARRIERS • COSMETICS AND TOILETRIES 

Each key does a specifiC job 

er ,,, rt. , • 

beef/ a.. 

they're inure 
rell-ectire 

...I I he Let that's rut .m1 fur I he jab. Thu' • • 

•nat turns the tru.k. Then U.:: a Snail to. .• 

» Fate', Ilaue publicanun ia cut -Ea t.' h' a sitee,.• 

HAIRE 

HOUSE FURNISHING REVIEW • NOME FURNISHINGS MERGRANDISING • LINERS AND DOMESTICS • CROCKER, ENO CLASS JOURNAL 

CORSET AND uNDERWEAR REVIEW • FASHION AcCESSoms • MARTS t CHIME,' S *MN • TIMMS BUTOR 

LUGGAGE U LEATHER COORS • MOTION ANO NOVELTY Hunt, • AIRPORTS IL AIR CARRIERS • COSMETICS AND TOILETRIES 
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ART DIRECTORS GEORGE FOX. LAWRENCE K. SKORA 

ARTIST 

AGENCY 

ADVERTISER 

GEORGE FOX 

BEN SACKHEIM. INC. 

HAIRE PUBLISHING COMPANY 
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ART DIRECTORS LAWRENCE SKORA, JOSEPH KAROV 

ARTIST JOSEPH KAROV 

AGENCY BEN SACKHEIM. INC. 

ADVERTISER HAIRE PUBLISHING COMPANY 

ei A., LI 511.4 COMPANT • 11,0 13...ae Nee 1 • .von • Ktlende • • • SI L... • to% • ...nr• • 



J.a , 

short time ago. Fact Finders Aesuciates. Inc. made a ,Us. 

Ay in One of Los Angeles leading skpartment store, to 
:termitic magaeinemalience ACTWITT at the lAnsT•rer, ACE 

here home furnishings and equip:nerd are void. Among 
isedione asked +hoppers selected as random in these 

aliment, net, 

TI.. PetrOint OS the Point-of-Sale: It follow,' than. that 

e gnagatine ran 0,14 Ise as effective an advertising medium, 

an its audience is ACTIVE at the poini.of.sale. In la. Angeles, 

for insult,. Hot AC TI1,1 I. delivers circulation only: 

eons what amenities do you get moat helpful idiom 
general alnico hange furnishings?" I il 

nl that's hou it na. 51i01011s,,I dial proportionately 
sore I loiri. lIeu Tiel I. reader, :10- prompted into action 
I home furnishings departments of retail gores. than Leading us to ranelude, bol o hilt some magazines have 

seder. of any other magazine. 1110, nrolatinal in untaterrAt than 0010E W U TIE1 t. 
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ART DIRECTOR ARNOLD ROSTON 

ARTISTS 

AGENCY 

ADVERTISER 

ART DIRECTOR 

ARTIST 

AGENCY 

ADVERTISER 

ARNOLD ROSTON. JIM WELGOS 

ANDERSON. DAVIS & PLATTE. INC. 

HOUSE BEAUTIFUL 

98 
ROBERT PLISKIN 

ROBERT PLISKIN 

ANDERSON. DAVIS & PLATTE 

HOUSE BEAUTIFUL 

nui(1,zine produces more 8.1. in L..1? 

and some usay est.', have richer readers - the happy medium 

for home furnishings and equipment advenisere is: 

not in multi.million cirrulation magazine, whoee readers, 

though ready and willing. operate vo close to time hose. 

living-cost line. they are unable It make major expend'. 

tore, fur home improvement 

nor in magazines which elaim eiCCUlatialla largely among 

the almost.multi.milliimaings. who are already eurfeited 

with capital gorda-. 

RUT in Hsu as. Bevil-in s. Mageeine—which selects as 
-irealalin ley reaAon of editorial e oncentration aid a 

premium pricer and each month delivers more than 

INC. 

525,000 fainilits I uith elane,Veratte 'acreage, •anci Etna 

tIl 'lend) at the peak of their accumulestive-purrhaning 

tomer. And whoee basic interest in improving their homes 

and their living conditions is certified ho their avid. regular 

readership of America's most authoritative horns' magazine. 

WWI/ lo eheek your media S. Al? 

Then send for a 11,,,M7. Bevretrel. representative today. 

Hill evident Mk lien method of media realisation 'based 
ors ram Finder: -ors en of 355111 shopper', personally inter. 
v Sewed at the poirsCat,ele in major home Carni.hinps de. 
partmenk of IA railing department 'tows 1--atol show you 

wlis sAisatiIal faetor in making national advertising pay. 

u.kv House of course' " 



99 
ART DIRECTOR ROBERT PLISKIN 

ARTIST ROBERT PLISKIN 

AGENCY ANDERSON, DAVIS & PLATTE, INC. 

ADVERTISER HOUSE BEAUTIFUL 

te 

1.1.11if • meet lily 

1111 IllS.. il lotire! 

I ouse Beautiful 

100 
ART DIRECTOR SEYMOUR DOUGLAS 

ARTIST JOSEPH KAROV 

AGENCY FAIRCHILD PUBLICATIONS 

ADVERTISER RETAILING DAILY 

ow do you judge 

a business paper? Do you like to review the 

verdicts of other advertisers before you make your decision? 

Than weigh thii evidence carefully: 

Every year for the past 11 years. advertisers have spent more money 

in Retailing Daily than they have in the nest nine 

home furnishings business papers combined! 

Why? Simply because, year alter year, they've had 

proof that it pay0. 

r•rle vow CM.» liam•V 

 Retailing Daily...America's No.IHome Furnishings Business Paper 
..... • . • . 



IICAGO TRIBUNE 
FIRST IN FOOD BY OVER 
MILLION 
MARS 

-------
.'-,1%ial..-fiilZeexielrelitieeeek"'-? ;.', itiseet..:,.• ....Ae-.4,- L, r 

I Vt. DDDDD FOOD P.O.(' 
algagumerge. 
GeNERAL AND OrM.' 

13. OF•I 
wooed Chicago wow.. 16111362 

.7 11.1 chow olen1D, 1..une wer 

wocerwl Chicago @wow... SON...1 

ISIS en, Hewn MIMI., Tribune wee 
..eene Chicago neostwOo, 

• .. . 
a .SS Oktt aja t e 

Neeuisaint. weal way to bwia r Weld er,1.1.1‘.• 

woggle No Meer mod.,n pg4.. wow. ade, pow@ an Ch., atO. Un 

--< r,---- ---r" 

aurth annual EXHIBITION of west coast advertising art 

3b. 24th • mar. 16, 1949, associated american artists galleries 

.916 santa monica blvd., beverly hills, california r_.____,, • 7 

pons.ored by the art directors club of los angeles --) 
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ART DIRECTOR EDITH JAFFY 

ARTIST ELSIE REBER 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER CHICAGO TRIBUNE 

And they tome in eo0on, they 

heloriiii in the April ieeue of Seventeen 

inataxine—all the faehíon paee are devoted 

to cotton, for Seventeen know. Iron. love cotton* 

and Seventeen give. he more than 2,000,000 reader. 

what they want in April. How almut you? 

seventeen IC.no.I Comm- -Àdoertiaing Aril.. Jag«. Color.Fehnury 3 BeAV.Fekeue, 
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ART DIRECTORS ESTELLE ELLIS. ROSALI NO TAYLOR 

ARTIST NAIAD GI BLA N 

AGENCY TRIANGLE PUBLICATIONS. INC. 

ADVERTISER SEVENTEEN MAGAZINE 

103 

ART DIRECTORS GERALD NOVORR, ROBERT GUIDI 

ARTIST ROBERT GUIDI 

ADVERTISER ART DIRECTORS CLUB OF L. A. 
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ARTIST SERGE BALKIN 

ART DIRECTOR LEROY F. LUSTIG 

AGENCY LUSTIG ADVERTISING AGENCY 

ADVERTISER SERBIN, INC. 

105 > 

ARTIST ERICH KASTAN 

ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER C.B.S. 



eto rue9• lo 1101,01 

106 
ARTIST ROY MCKIE 

ART DIRECTOR LEON KARP 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER FELT & TARRANT MFG. CO. 
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ARTIST DAVID STONE MARTIN 

ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER C.B.S. 

This is 
Big Radio 





THE 

LISTENER 

WITH 

THREE 

EARS 

talemBe Of•Wm111111. SY*. 

109 
ARTIST HANS MOLLER 

ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 



LESS TROUBLE TODAY 

Tho gentleman above carved his undetweer 

out of a leopard's skin. This era's male, 

have less trouble—and more comfort. 

Our client, the P. H. Hanes Knitting Company, 

sees to that. And men by the millions see 

to d that their sub-surface garb is insured 

for quality and fit toy the famous Hanes label. 

Fer 38 years we have enjoyed a close-knot affiliation 

with this textile leader Effective advertiSieff 

is the result: advertising that mats out the 
shortest route between merchant and shoPI., 

N W. AYER 8. SON, INC. 

courteous. era York Cloarso Der., See lobo.. Hollyonoya &men Hoonlotte 

110 
ARTIST ALICE MEISENHEIMER 

ART DIRECTOR ALICE MEISENHEIMER 

AGENCY N. W. AYER & SON, INC. 

ADVERTISER N. W. AYER & SON, INC. 

o 
CID 

111 

o,o• Yeore roalrino moo ewe eproo......, ..tooir,., 

k°»te" .101 111 tl, 

ARTIST ROY MCKIE 

ART DIRECTOR MILTON WEINER 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER LADIES' HOME JOURNAL 



112 

It takes 
the right kind 
of bait... 

And in Boston, its WEEI! 

Here's proof: WEEI's E. B. Rideout— for 23 
years "the weatherman" to Now England listeners 

—talked about Rusco storm windows for 

E. A. Paree Company, at 6:45 three mornings 
a week. His first nine broadcasts netted 1.5ao 
new orders. A haul of exactly $31.500 in sales! 

No wonder more Boston advertisers invest 

more money—and make more sales— 
on WEEl than on any other station! 

1011111.'S MINIM!, ve. W IN 00,105 -• .1, 

Repre,entea by Radio Sales Raffia Slab°. Rewesentabye. CBS 

ART DIRECTOR WILLIAM GOLDEN 

ARTIST OLD ENGRAVINGS 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 
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ARTIST CAMPBELL- WYANT & CANNON 

ART DIRECTOR HOWARD HENRY 

AGENCY N. W. AYER & SON. INC. 

ADVERTISER GENERAL ELECTRIC X-RAY CORP. 

This shows you what money looks like 

..... 



IV SMALL ADS 



"and what did Waiter Winchell say ? " 

Neu. Stages. Inc. present, 
''The Respectful Prostitute'' 

Coil •Theatre 

' 

" ebravorchids!" 



ART DIRECTORS CLUB MEDAL 

TO ERIK NITSCHE 

FOR DESIGN OF COMPLETE UNIT 

IN SMALL ADS 

The ad shown is one of a series, which was originally 

conceived for York Caramels. The caption read, 

". . . care for a caramel?" /"Yes, if it's a York!" 

The ads got laughs in the agency, but were taken 

as a gag and were never shown to the client. 

I reset the caption and made it, ". . . care for a Cola?" / 

"Yes, if it's a Pepsi!" But, Pepsi Cola didn't think 

it was funny. 

When David Heilweil produced "The Respectful 

Prostitute," I finally found a taker. Of course, the 

caption read, ". . . care for a prostitute?" /"Yes, if she's 

respectful!" This didn't pass the censors, however, 

and we switched to quotes by the critics. 

Nothing can be said about the technique, as there is none— 

and anything goes. One ad shows Charlemagne asking 

a nude girl, another—bearded Cossaks asking each other, 

and another—a giant asking a midget on a stepladder. 

The formula is adaptable to any product—literally, 

on wheels, or liquid—and, it is impossible to run out of 

situations. It was unfortunate that the campaign had to 

be of limited duration, but that—of course—is the destiny 

of all theatrical advertising. The limited duration of 

both theatrical and motion picture advertising, perhaps, 

is the reason why so little effort is being applied 

to these fields. 

Any unorthodox scheme, in theatrical promotion, 

therefore draws much stronger attention than it would 

in any other advertising field. ERIK NITSCHE 

115 
ARTIST ERIK NITSCHE 

AGENCY ERIK NITSCHE STUDIO 

ADVERTISER DAVID HEILWEIL 



a little makes a lot! 



AWARD OF DISTINCTIVE MERIT 

TO DAVID S. BLOCK 

FOR DESIGN OF SMALL ADS 

Here, we had the problem of stopping the reader and 

registering the product name in small space in 

competition with much larger ads. The arresting quality 

of abstract forms as a display vehicle for slug and 

slogan was a solution arrived at on a functional basis 

and did an effective job. 

However, this does not mean that I consider "design for 

the sake of design" as a correct approach. Many 

"abstractly" designed ads, in my opinion, sell the 

art director's personality rather than the client's product. 

Too often, art directors forget that, in the final analysis, 

they are salesmen ringing doorbells, and that 

their personality must be a contribution to the 

sales message, not a substitute for it. An art director 

should be able to apply "abstract" or "buckeye" or 

any other approach functionally, in relation to the 

problem's needs. DAVID S. BLOCK 
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ARTIST DAVID S. BLOCK 

AGENCY J. D. TARCHER & CO., INC. 

ADVERTISER SEEMAN BROS.. INC. 



you can't baby a baby too much 

whether she's 1 
21 

or simply 

not telling, 

give her 

handmades 

baby things, lingerie, blouses 

at better stores everywhere 

117 
ART DIRECTOR EDWARD ROSTOCK 

ARTIST BURMA BURRIS 

AGENCY IRVING SERWER ADV.. INC. 

ADVERTISER YOLANDE CORP. 



eee 

there are two ways 

of working out Carpet Color Schemes... 

making up your mind 

from what 

you can find ... 

or the Kaufman 

way 

where they 

are always 

likely to 

hay e 

just the 

color 

you %%ant 

Kaufman carpet co. inc. 
5 West 45th Street, New York, right off Fifth Ave. LU 2-0640 

118 
ART DIRECTORS ERIC MULVANEY, GENE FEDERICO 

ARTIST GENE FEDERICO 

AGENCY EMR ADVERTISING CONSULTANTS 

ADVERTISER KAUFMAN CARPET CO.. INC. 

119 
ART DIRECTOR IRVING MILLER 

ARTIST .10E SCHINDELmAN 

ADVERTISER C.B.S. 

Kaufman carpet 

collections are so vast ... 

the finest products 

of all leading 

manufacturers. And 

Kaufman skilled, salaried 

carpeters are a welcome 

relief, after the 

usual hurried, 

harried piecework. 

"Come to Kaufman 

for Carpeting." 

We'll save you 

lots of time; goodness knows 

our prices are 

oxceptionally low. 

A half•hour of 

wired for 
High Tension! 

EVERY THURSDAY AT 00:00 P.M. • dial 0000 • CBS WAAA 



120-121 
ART DIRECTOR HOWARD CHANLER 

ARTIST KENNETH O. RICHARDS 

ADVERTISER ABRAHAM & STRAUS. INC. 

122 

ART DIRECTOR ALLEN F. HURLBURT 

ARTIST JOHN GRAHAM 

AGENCY NATIONAL BROADCASTING COMPANY 

ADVERTISER NATIONAL BROADCASTING COMPANY 

"Of course it is cool here at &S, Mr. Stench, but 

your wife must have exaggerated a teensy bit!" 

ABRAHAM e 

,c 

o 

o 
o 

"¡t ell. may Sit prise you to learn there 

are other ways of keeping cool—shopping 

at ;fir-Conditioned A&S for instance!" 



••• More 

advertisers* 

...2,250 

in all.., used the 

pages of 

  'e House Beautiful 

last year 

than any other 

national magazine 

•Eodmire el sloo.Sed. Sou.; lexl,p Mahone, 

123 
ART DIRECTOR ARNOLD ROSTON 

ARTISTS ARNOLD ROSTON, JIM WELGOS 

AGENCY ANDERSON, DAVIS & PLATTE, INC. 

ADVERTISER HOUSE BEAUTIFUL 

124 
ART DIRECTORS ALLEN F. HURLBURT, WALTER VAN BELLEN 

ARTIST WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 

Horace 

Heidt 

has the 

no. 1 spot 

1 

0 PM SUNDAY 

on WXXX 
.1 
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A full-hour dramatic exploration 
of the crucial problem 

4.i of mental illness In America 

r\,\/'/ t 

\, 
\I\ 

i; 

eili 
mind in the sIrd .... w ..._..............„ ,....,:„.• , 1.,1 /,,- ,,e/ , , , 
\ i •  

' A production of the ,,,'" CBS Documentar Unit, ' // 
.-- . 
-----,--- ., . -•.•. 

TONIGHT 00:00-00:00 PM•DIAL 0000 CBS WAAA 

125 
ART DIRECTORS I RVING MILLER, WILLIAM GOLDEN 

ARTIST JOE SCHINDELMAN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. I NC. 

126 
ART DIRECTORS RICHARD ACKERMAN, ABRAM GREISS 

ARTIST CHARLES CLEMENT 

AGENCY MORTON FREUND ADVERTISING, INC. 

ADVERTISER KOLMER - MARCUS 



"and what did William Hawkins say?" " 'a starkly dramatic play.' 

Nu. Stages, Inc. presenb 
The Respectful Prostitute" 

Cort Theatre 

127 
ART DIRECTOR ERIK NITSCHE 

ARTIST ERIK NITSCHE 

AGENCY ERIK NITSCHE STUDIO 

ADVERTISER DAVID HEILWEIL 



V BOOKLETS/ DIRECT MAIL 





ART DIRECTORS CLUB MEDAL 

TO ALLEN HU RLBURT AND W. VAN BELLEN 

FOR DESIGN OF COMPLETE UNIT 

IN BOOKLETS 

The booklet "How to Cook a Dragon" was designed 

basically to acquaint advertisers with the range and 

variety of NBC's children's programs. Since the copy was 

nostalgic and fanciful, it seemed to call for a like 

art treatment. The illustrations are literal, but the style 

projects the simplicity and freshness of a child's view for 

an adult and sophisticated audience. Although the 

booklet covers many different types of programs and 

includes research figures—an art director's biggest bogey 

—the light touch was maintained throughout. 

The starkly simple cover was designed to heighten the 

effect of a bright and colorful opening spread, and a 

varnished surface was selected to contrast with the antique 

stock used for the text of the book. ALLEN F. HURLBURT 

128 

ARTIST WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 



/ 



ART DIRECTORS CLUB MEDAL 

TO DAVID STONE MARTIN 

FOR ART IN BOOKLETS AND DIRECT MAIL 

The drawing on exhibition was originally made for 

one of a series of ads about CBS "Package Programs" 

(programs conceived and produced by CBS). 

We used one large drawing of the leading or most 

expressive characters, and three or four small ones 

with captions that described other aspects of the 

program, in an effort to give a rounded description. 

I designed the mailing piece around the content of 

four of these ads, with some ten additional drawings by 

David Stone Martin, who illustrated the ad series. 

The drawing for "Studio One" was supposed to identify 

it as a dramatic program with important performers. 

Mr. Martin was given old photographs of some 

of the actors in the roles they had played, 

but as usual, made something wholly surprising 

and fine out of them. WILLIAM GOLDEN 
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ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 



The Directors of A-D Gallery take pleasure in presenting 

an exhibition of designs by 7Ç144,4,-i/ 
from November 9, 1948 to January 14, 1949 

The Gallery is located at 130 West 46th Street, Room 309 

and open from 10 a.m. to 5:30 p.m. 

Mondays through Fridays. 



AWARD OF DISTINCTIVE MERIT 

TO WILL BURTIN 

FOR DESIGN OF COMPLETE UNIT 

IN BOOKLETS AND DIRECT MAIL 

This booklet had to fulfill two functions: To demonstrate 

a design theory, and to be a guide through the exhibition. 

I felt that the text should run without interruption 

throughout the contents, while the individual exhibits 

would form the "solid" visual backbone. 

As the booklet was aimed at designers, advertising people 

and students of the graphic field, thin tissue overlays 

carrying the text were inserted between the solid pages, 

to establish associative connections with a material 

all these people use daily. 

These semi-transparent tissue sheets also provided 

an opportunity to employ front and back surfaces for 

additional small scale demonstration, by printing 

white ink over selected areas, on which the halftones 

were based. WILL BURTIN 
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1 

ARTIST WILL BURTIN 

AGENCY DAVIS. DELANEY. INC. 

ADVERTISER A- D GALLERY 

41> • 

/Keerig! 
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AWARD OF DISTINCTIVE MERIT 

TO WALTER VAN BELLEN 

FOR ART IN BOOKLETS AND DIRECT MAIL 

You might say that this is an illustration of a boy's 

mental image of himself. Tap any youngster and you find 

a G-man, a soldier, an Indian fighter. In this piece 

we wanted to show the boy as he might see himself posing 

victorious beside the remains of his imaginary foes. 

To use a naturalistic style in illustrating fantasy 

would be to lose the whimsical effect entirely. Instead 

we preferred a simple, decorative, almost primitive style 

which would express the multiple feeling of childhood 

adventure and humor; the drawings were rendered 

in gray with bright accents in blue, red, 

and green. WALTER VAN BELLEN 

131 

ART DIRECTORS ALLEN HURLBURT. WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 



132 
ART DIRECTOR J. LEONARD 

ARTISTS MUNI LIEBLEI N. CHARLES BRODMAN 

ADVERTISER WINTHROP PRODUCTS. INC. 

133 
ART DIRECTORS H. LON ROSS. LADISLAV SUTNAR 

ARTIST LADISLAV SUTNAR 

AGENCY SUTNAR AND HALL 

ADVERTISER KAY. INC. 

how I. role. your dealers rvr no. n•trit 
to your advertising tb¡erutre 

dealer cooperation—the vital factor in sales 



134 
'T DIRECTORS JOSEPH LOW. HORTENSE MENDEL 

ARTIST JOSEPH LOW 

ADVERTISER THE COMPOSING ROOM. INC. 

135 
ART DIRECTORS A. F. HURLBURT. WALTER VAN BELLEN 

ARTIST WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 



136-137 
ARTIST JEKUME GOULD 

ART DIRECTOR JEROME GOULD 

ADVERTISER EUREKA PRESS 
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doer 

'frieer.A Mee, 

e 
cureka—prees 

merry 
f,' h ri stia se 

and a 
happy new year/ 

ART DIRECTOR LEE BATLIN 

ARTIST LEE BATLIN 

ADVERTISER PERLOWIN STUDIOS. INC. 
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SI 
ART DIRECTOR LESTER BEALL 

ARTIST LESTER BEALL 

ADVER1ISER SOCIETY OF ILLUSTRATORS 

140 

ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY CORTEZ F. ENLOE. INC. 

ADVERTISER AYERST. MCKENNA & HARRISON. LTD. 



141 

ART DIRECTOR E. A. ADAMS 

ARTIST SALLIE EAGER KUBLY 

ADVERTISER THE ART CENTER SCHOOL 

142 

ARTIST WALTER VAN BELLEN 

ART DIRECTOR WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 
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ART DIRECTOR E. A. ADAMS 

ARTISTS DON KUBLY. GLORIA McVEIGH 

ADVERTISER THE ART CENTER SCHOOL 

144 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY CORTEZ F. ENLOE. INC. 

ADVERTISER AYERST. mcKENNA & HARRISON. LTD. " •Vi 
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THE F-oFt.r) iirmElkirmrt 
sponsored by THE FORD MOTOR COMPANY 

APRIL 4-116e Goose hangs high APRIL 18- THE SILVER CORD 
An American family laces a thailerg,g ciao. Tense, psychological drama 

APRIL 11-TIM3I1 MVIRMER 

OF ROGM11..a.01CROIrlD 
A spine-tingling mystery by Agotho Christie 

ART DIRECTOR WALTER VAN BELLEN 

ARTIST RICHARD ERDOES 

ADVERTISER NATIONAL BROADCASTING COMPANY 

146 

ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY CORTEZ F. ENLOE. INC. 

ADVERTISER AYERST. MCKENNA & HARRISON. LTD. 

APRIL 25- F'1=2,801•TA.I._à 
A_ re E A. 12, C 
An engagingly different. preposterously funny love story 

for simple diarrheas 
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ART DIRECTOR WILLIAM A. WEBER 

ARTISTS WILLIAM A. WEBER. ABNER GRABOFF 

AGENCY COLLIER'S PROMOTION DEPT. 

ADVERTISER COLLIERS 

/MEW ISING 
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In the long 

a grout traditio4 

ART DIRECTOR VICTOR TRASOFF 

ARTISTS VICTOR TRASOFF. HAL FIEDLER 

AGENCY WM. DOUGLAS MCADAMS. INC. 

ADVERTISER THE UPJOHN COMPANY 

149 
ART DIRECTOR SHELDON FINK 

ARTIST SHELDON FINK 

ADVERTISER SHELDON FINK 

'Ike Itint-
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ess of the character of your job, 

e printing should be your first premise 

1135 maple ave • los angeles 15 prospect 7138 

eureka pies 

150-151 

1135 maple ave • los angeles 15 calif • prospect 7138' 

from card to catalog 

ART DIRECTOR JEROME GOULD 

ARTIST -JEROME GOULD 

ADVERTISER EUREKA PRESS 
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152 
ART DIRECTOR WILLIAM GOLDEN 

ARTIST HANS MOLLER 

ADVERTISER C.B.S. 

153 
ARTIST RICHARD ERDOES 

ART DIRECTOR GEORGE KALMAR 

PUBLISHER TIME. INCORPORATED 

PUBLICATION TIME MAGAZINE 
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ARTIST WALTER VAN BELLEN 

ART DIRECTORS ALLEN F. HURLBURT. WALTER VAN BELLEN 

ADVERTISER NATIONAL BROADCASTING COMPANY 
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ART DIRECTOR JEROME GOULD 

ARTIST JEROME GOULD 

ADVERTISER EUREKA PRESS 
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Our designers 

use brain work 

when doing their 

spade work 
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that's why 
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we can create distinctive promotion pieces for you 

ART DIRECTOR JOHN CIAMPI 

ARTIST JOHN CIAMPI 

ADVERTISER JEFFERSON COMPANY 



157 

ART DIRECTOR 

ARTIST 

PUBLISHER 

PUBLICATION 

DON KUBLY 

DON KUBLY 

HOLLIS G. CHRISTENSEN 

FURNITURE FORUM 





158 
ARTIST BEN SHAHN 

ART DIRECTOR WILLIAM GOLDEN 

ADVERTISER COLUMBIA BROADCASTING SYSTEM. INC. 

VI/ POSTERS 

CAR CARDS 

DIORAMAS 

CALENDARS 



CIO says"WIPE OUT DISCRIMINATION" 

Distributed by CIO Department of Research and Education CIO Committee to Abolish Discrimination 



AWARD OF DISTINCTIVE MERIT 

TO MILTON ACKOFF 

FOR DESIGN OF COMPLETE UNIT 

IN POSTERS 

Perfume or propaganda, the designer's approach to 

each problem is basically the same: 1) analyzing the 

problem: 2) developing the idea: 3) stating it pictorially. 

Here, the problem was discrimination and what to do 

about it. For immediate mass understanding the idea 

then would have to be a familiar one—writing on walls. 

In order to give impact to the message, elements were 

needed that might be symbolic of man's struggle 

with reality: so the human hand, the wrinkled rag and 

the tired brick. For irony: the ignorant, sneaky 

scribbling on the wall. 

The problem of racial and religious discrimination is a 

weighty one and translating it into visually effective 

symbols was somewhat difficult. However, there was a 

lighter side in the execution of this poster. That was in 

trying to achieve the spontaneous, uninhibited childlike 

quality in the writing. My weapons were a box of 

penny chalks (now three cents), a bottle of Scotch 

(still $5.75) and my left hand. MILTON ACKOFF 

159 

ARTISTS MILTON ACKOFF. BEN ROSE 

AGENCY NATIONAL LABOR SERVICE 

ADVERTISER CONGRESS OF INDUSTRIAL ORGANIZATIONS 





KERWIN H. FULTON MEDAL 

TO COMDR. JOHN B. SHIPMAN, USN 

FOR DESIGN OF COMPLETE UNIT 

IN POSTERS 

The idea behind this prize-winning 24 sheet Navy 

Recruiting poster was a natural. The recruiting slogan, 

"Let's Go Navy," already had been in use for more 

than a year. What more natural way of again sending 

the message to the passing public than in the usual 

Navy way--with semaphore flags? 

Rex Reichert, the brilliant young artist, did an outstanding 

job on this poster. Quite apart from realistic 

draftsmanship and splendid use of color, he caught 

in the Bluejacket's expression the satisfaction that goes 

with the Navy's way of life. 

This poster -with its startling simplicity— 

effectively and quickly carried the Navy's message 

to those who saw it. JOHN SHIPMAN 

160 
ARTIST REX REICHERT 

ADVERTISER NAVY DEPARTMENT 
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161-162-163 
ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADVERTISING AGENCY 

ADVERTISER KAISER- FRAZER CORPORATION 

One of lei 
11111Amerid's 

greatest 
success 

stories! 
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ART DIRECTOR CARL MAAS 

ARTIST LADISLAV SUTNAR 

ADVERTISER STANDARD OIL COMPANY OF N . J . 

165 
ART DIRECTOR JOHN GROEN 

ARTIST JO HENNINGER 

AGENCY FOOTE , CONE & BELDING 

ADVERTISER LOCKHEED AIRCRAFT CORPORATION 
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PATHWAYS 

USED BY 

CANCER 

CELLS 

ON THE 

MOVE 

• 
Shop early in the week... 

at I. 
r01 Ill 

ïiiifitir 

we close summer Saturdays at one 

Pr 
shaped 

o in regular 

and long orals 

the crease 

that 

can't be 

A 166 
ART DIRECTORS PAUL RAND. HELEN FEDERICO 

ARTIST HELEN FEDERICO 

AGENCY WM. H. WEINTRAUB ADVERTISING AGENCY 

ADVERTISER KAUFMANN'S DEPARTMENT STORES 

167 
ART DIRECTORS ROBERT B. THORPE. RAYMOND C. LEWIS 

ARTIST SEYMOUR NYDORF 

ADVERTISER AMERICAN CANCER SOCIETY. INC. 

168 

ART DIRECTOR PAUL RAND 

ARTIST PAUL RAND 

AGENCY WM. H. WEINTRAUB ADVERTISING AGENCY 

ADVERTISER FRANK H. LEE COMPANY 
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ART DIRECTOR MELVILLE E. STONE 20 

ARTIST JEAN CARLU 

ADVERTISER PAN AMERICAN WORLD AIRWAYS 

VII HOUSE ORGANS 
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AWARD OF DISTINCTIVE MERIT 

TO BERT RAY 

FOR DESIGN OF COMPLETE UNIT 

IN HOUSE ORGANS 

The Special Christmas edition of What's New 

published by Abbott Laboratories was intended to be 

both a Christmas present and a promotional piece 

to every physician in the U.S.A. There are three specia 

stories and articles which have no relation to advertising 

promotion, but there are also thirteen medical articles 

and twenty-four abstracts of medical articles, 

all of which have some bearing on Abbott products. 

There are several art features, such as the inserts by 

Rouault and Klinghoffer which have no tie-up 

with advertising. 

Only one device is used for getting a feeling of continuity 

throughout the book—the calligraphic headings. 

These were done by Raymond DaBoll in a modern 

adaptation of classic manuscript lettering, as it was 

felt that this style of heading would inject the 

proper atmosphere. 

Modern artists were commissioned to illustrate the articles 

and stories, and our plan was to have a festive holiday 

air on every page. Getting a spirit of Christmas into 

articles such as "Undulant Fever" or "Chemosurgical 

Treatment for Accessible Cancer" wasn't easy, 

but we tried. BERT RAY 

170 

ADVERTISER ABBOTT LABORATORIES 

!!!!!! 1.1,,IIR /tf • 
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ART DIRECTOR DR. DAVID A. BRYCE 

ARTISTS HERBERT LUBALIN. WEIMER PURSELL 

AGENCY SUOLER & HENNESSEY 

ADVERTISER LEDERLE LABORATORIES DIVISION 

AMERICAN CYANAMID COMPANY 
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172 
ART DIRECTOR CHARLES TUDOR 

ARTIST DON BURNS 

ADVERTISER STANDARD OIL CO. OF NEW JERSEY 



ART DIRECTOR LESTER BEALL 

ARTIST LESTER BEALL 

ADVERTISER THE UPJOHN COMPANY 
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ART DIRECTOR LESTER BEALL 

ARTIST LESTER BEALL 

ADVERTISER THE UPJOHN COMPANY 





175 
ART DIRECTOR LESTER BEALL 

ARTISTS LESTER BEALL. JOHN GIBBS 

ADVERTISER THE UPJOHN COMPANY 
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ART DIRECTORS CLUB MEDAL 

TO A. LIBERMAN AND PRISCILLA PECK 

FOR DESIGN OF COMPLETE UNIT 

IN PERIODICALS 

The medal awarded tO VOGUE for a ten-page editorial 

presentation "Colour of India" confirms our profound 

belief that good documents come first. 

Thanks to progress in colour photography, modern 

engraving, technical improvement in inks, and printing, 

it is now possible to give the printed page a new and 

exciting colour dimension. The restraint in the 

layout and typography of these pages was justified by 

a desire that nothing should detract from the documents 

and their message. Layout is at the service of the 

document, tut it follows that the document must be 

worthy of such treatment. This is the key to all 

editorial layout. 

More and more we feel that classical restraint is needed 

in our contemporary layout thinking. The art director 

and the layout man working on the editorial pages of a 

magazine should be careful to leave expressionism where 

it belongs—to the artist or photographer—and to consider 

themselves the servants and the interpreters of the 

artist's conception. ALEXANDER LIBERMAN 

I \ \ 

ARTISTS CONSTANTIN JOFFE, RAYMOND BURNIER 

PUBLISHER THE CONDE NAST PUBLICATIONS. INC. 

PUBLICATION VOGUE 





ART DIRECTORS CLUB MEDAL 

TO BEN SHAHN 

FOR ART IN PERIODICALS 

A little over a year ago, we decided to introduce 

America's leading modern painters to the young people 

who read Seventeen. We thought we could get our 

licks in before they get old and stuffy and fall heir to 

that smirking phrase our generation has made so popular: 

"My two year old niece can do better than that!" 

By introducing painters as illustrators for the fiction of 

Seventeen, and by not insisting loudly that this 

was art the teenagers have taken them in their stride. 

No great cheers. No great complaints. They just 

accepted them, which is as it should be. 

The painters were urged not to "talk down" to their 

audience—to do nothing they wouldn't exhibit in 

their galleries. 

Most of the assignments turned out successfully. This 

one by Ben Shahn is, I think, the best. CIPE PINELES 
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ART DIRECTOR CIPE .PINELES 

PUBLISHER TRIANGLE PUBLICATIONS, INC. 

PUBLICATION SEVENTEEN 
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AWARD OF DISTINCTIVE MERIT 

TO CHARLES TUDOR AND BERNARD QUINT 

FOR DESIGN OF COMPLETE UNIT 

IN PERIODICALS 

We feel that the layout, typography, and the difficult 

problems of photography for the "Modern Furniture" 

story were very well handled to suit the context of 

this particular article. 

However, we do not feel that this presentation is 

representative of LIFE'S pictorial journalism, and 

we regret that some of such articles were excluded 

from the exhibition. To mention two: The Giotto 

Frescoes, The Western Culture Series. 

Our presentation of this kind of thing has made 

journalistic history, in our opinion—and this 

opinion may be justified by the fact that the public's 

demand for reprints of these stories has far exceeded 

our supply. CHARLES TUDOR/BERNARD QUINT 
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ARTIST ARNOLD NEWMAN 

PUBLISHER TIME. INC. 

PUBLICATION LIFE 





AWARD OF DISTINCTIVE MERIT 

TO IRVING PENN 

FOR ART IN PERIODICALS 

"Still Life with Ace of Hearts" by Irving Penn is a 

striking example of an artistic freedom rare today. 

It is a work of art not a solution of advertising or 

editorial problems. Out of such seemingly impractical 

creations as this emerge lasting ideas and trends 

in the visual field. The art director's job is to furnish 

the artist with the material and the means to 

create but never to force his vision upon the creative 

spirit. Too often artists tend to play safe and do what 

they are asked, to the inevitable disappointment of all 

concerned. Irving Penn today is the photographer 

who strives hardest to remove impersonality from 

his pictures. He approaches his art with all the 

conscious respect of the true artist, with an inspiration, 

definite vision, and a profound knowledge 

of his craft. ALEXANDER LIBERMAN 
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ART DIRECTORS ALEXANDER LIBERMAN, PRISCILLA PECK 

PUBLISHER THE CONDE NAST PUBLICATIONS. INC. 

PUBLICATION VOGUE 





AWARD OF DISTINCTIVE MERIT 

TO AL PARKER 

FOR ILLUSTRATION IN PERIODICALS 

The artists whose work appears in American 

magazines contribute some of the finest illustrations 

to be seen today. 

Their skill in technique and composition is obvious to 

any practitioner or student of the arts; what is not so 

obvious is that the reason for their excellence depends 

much more on their painstaking examination 

of the problem and its solution. 

These artists work within the boundaries of text plus art, 

individual design plus content as a whole, imagination 

plus purpose, and given a free hand produce highly 

specialized and distinctive work. Nowhere else in the field 

of art is there such consideration of the artist 

as a creative partner as exists in magazines today; 

nowhere else is there such confidence in 

the artist, in return for which the art director 

receives so much cooperation and such gratifying 

results. WILLIAM E. FINK 
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ART DIRECTOR WILLIAM FINK 

PUBLISHER THE CURTIS PUBLISHING COMPANY 

PUBLICATION LADIES' HOME JOURNAL 
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AWARD OF DISTINCTIVE MERIT 

TO GEORGE GIUSTI 

FOR MAGAZINE COVER ART 

A Fortune cover demonstrates the character of the most 

significant and visually most striking story of an issue: 

While analyzing visually what makes the production of 

synthetics—rayon and cellulose—different from others, 

it occurred to me that the former is simply a giant 

plumbing job. Everything happens inside of pipes, 

from one inch to twenty feet diameter. 

We talked about synthetics a whole week on and off. 

Giusti made a number of sketches and I made some. 

We got pictures of synthetic plants. It was true, pipes 

straight and curved, small and big, insulated and painted, 

rough and smooth, running straight ahead for miles 

or coming toward you in rows, going up and down. 

Something is happening inside all of them, substances 

flowing at great speed, condensed at certain points, 

heated and cooled—and at the end, an immaculate 

product . . . 

That was it. We had a theme. Now the technique could 

be defined, the composition clarified, distracting details 

eliminated, colors determined for technical accuracy 

and visual impact. 

A magazine cover is a poster, simple and easy to 

understand. Yet a second glance must reveal textural 

values and details, which satisfy the initiated and 

provide new points of interest. 

The formula then is: Theme ± poster approach + 

graphic detail = a magazine cover. WILL BURTIN 

181 
ART DIRECTOR 

PUBLISHER 

PUBLICATION 

WILL BURTIN 

TIME. INC. 

FORTUNE 
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ART DIRECTOR WILL BURTIN 

ARTISTS A. EISENSTADT. A. FEININGER. 

J. FLOREA. E. SCHAAL. 

E. STOLLER 

PUBLISHER TIME. INC. 

PUBLICATION FORTU NE 
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ART DIRECTOR WILL BURTIN 

ARTISTS GEORGE GIUSTI, EZRA STOLLER 

PUBLISHER TIME. INC. 

PUBLICATION FORTUNE 
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ART DIRECTOR WILL BURTIN 

ARTISTS ROLF KLEP. NELSON MORRIS 

PUBLISHER TIME. INC. 

PUBLICATION FORTUNE 
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ART DIRECTORS BRADBURY THOMPSON. HERBERT ROAN 

ARTISTS ROLF TIETGENS. KING- WEESE 

PUBLISHER STREET & SMITH PUBLICATIONS. INC. 

PUBLICATION MADEMOISELLE'S LIVING 
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ART DIRECTOR CUPE PINELES 

ARTIST CUPE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS, INC . 

PUBLICATION SEVENTEEN MAGAZINE 

187 > 
ARTIST EWING KRAININ 

ART DIRECTOR SOUREN ERMOYAN 

PUBLISHER HEARST MAGAZINES. INC . 

PUBLICATION TOWN AND COUNTRY 
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ART DIRECTOR CUPE PINELES 

ARTIST LESLIE JACOBS 

PUBLISHER TRIANGLE PUBLICATIONS , INC. 

PUBLICATION SEVENTEEN 
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ART DIRECTOR WILL BURTIN 

ARTIST KURT WEIHS 

PUBLISHER TIME. INC. 

PUBLICATION FORTUNE 

RAW MATERIALS PLANTS 
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ARTIST BEN SHAHN 

ART DIRECTOR CIRE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS. INC. 

PUBLICATION SEVENTEEN 

191 > 

ARTIST JIM GELLERT 

ART DIRECTOR CIPE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS. INC. 

PUBLICATION SEVENTEEN 



- 

;YZeeil4étia. • 

— • 





192 

ARTIST JACOB LAURENCE 

ART DIRECTOR CIRE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS, INC. 

PUBLICATION SEVENTEEN 
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ARTIST ROBERT GWATH MEN' 

ART DIRECTOR CIRE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS. INC. 

PUBLICATION SEVENTEEN 
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ARTIST DAVID STONE MARTIN 

ART DIRECTOR CIRE PINELES 

PUBLISHER TRIANGLE PUBLICATIONS. INC. 

PUBLICATION SEVENTEEN 
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ARTIST JEROME SNYDER 

ART DIRECTORS BRADBURY THOMPSON. HERBERT ROAN 

PUBLISHER STREET ek SMITH PUBLICATIONS. INC. 

PUBLICATION MADEMOISELLE'S LIVING 
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ARTIST BAUMAN GREENE 

ART DIRECTOR BUDD HEMMICK 

PUBLISHER HEARST MAGAZINES. INC 

PUBLICATION GOOD HOUSEKEEPING 
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ARTIST PETER PIENING 

ART DIRECTOR LAURENCE LUSTIG 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION AMERICAN DRUGGIST 

198 > 

ARTIST H. P. HORST 

ART DIRECTORS ALEXANDER LIBERmAN. wOLFGANG FYLER 

PUBLISHER THE CONDE NAST PUBLICATIONS. INC. 

PUBLICATION HOUSE & GARDEN 
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ARTIST FRITZ DORO 

ART DIRECTOR CHARLES TUDOR 

PUBLISHER TIME. INC. 

PUBLICATION LIFE 

200 

ARTIST 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

SAUL SIEINBERG 

SOUREN ERMOYAN 

HEARST MAGAZINES. INC. 

TOWN AND COUNTRY 
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ARTIST ARNOLD NEWMAN 

ART DIRECTOR WILL BURTIN 

PUBLISHER TIME, INC. 

PUBLICATION FORTUNE 

202 

ARTIST LILLIAN BASSMAN 

ART DIRECTOR ALEXEY BRODOVITCH 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION HARPER'S BAZAAR 
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ARTIST SAUL STEINBERG 

ART DIRECTOR SOUREN ERMOYAN 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION TOWN AND COUNTRY 

204 > 
ARTIST ROBERT DAMORA 

ART DIRECTORS ALEXANDER LIBERMAN, WOLFGANG FYLER 

PUBLISHER THE CONDE NAST PUBLICATIONS, INC. 

PUBLICATION HOUSE & GARDEN 
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ARTIST IRVING PENN 

ART DIRECTORS ALEXANDER LIBERMAN, PRISCILLA PECK 

PUBLISHER THE CONDE NAST PUBLICATIONS, INC. 

PUBLICATION VOGUE 
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ARTIST YOUSUF KARSH 

ART DIRECTOR GEORGE SAMERJAN 

PUBLISHER ESQUIRE. INC. 

PUBLICATION ESQUIRE 

'eFaces.o) Achievement" 

illANK'LLOY'D WRIGHT, ESQUIRE: 

ph 000000 ph by 

ARTIST MRS. MILA GORANOFF 

ART DIRECTORS ALEXANDER LIBERMAN, TINA FREDERICKS 

PUBLISHER THE CONDE NAST PUBLICATIONS, INC. 

PUBLICATION GLAMOUR 
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ARTIST BAUMAN GREENE 

ART DIRECTOR BUDD HEMMICK 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION GOOD HOUSEKEEPING 

211 

ARTIST CHARLES SHEELER 

ART DIRECTOR WILL BURTIN 

PUBLISHER TIME. INC. 

PUBLICATION FORTUNE 
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ARTIST DAVID ELLINGER 

ART DIRECTOR BRADBURY THOMPSON 

PUBLISHER STREET & SMITH PUBLICATIONS. INC 

PUBLICATION MADEMOISELLE 
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ARTIST 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

RUM 

GENE FEDERICO 

PAUL GROTZ 

TIME. INC. 

THE ARCHITECTURAL FORUM 

214 TO 219 
WILL BURTIN 

TIME. INC. 

FORTUNE 
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ARTIST LESLIE GILL 

ART DIRECTOR ALEXEY BRODOVITCH 

PUBLISHER HEARST MAGAZINES, INC. 

PUBLICATION HARPERS BAZAAR 

< 221 
ARTIST HI WILLIAMS 

ART DIRECTORS WALLACE MAINLINE, BERT DIETER 

PUBLISHER MEREDITH PUBLISHING COMPANY 

PUBLICATION BETTER HOMES AND GARDENS 
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ARTIST RICHARD AVEDON 

ART DIRECTOR ALEXEY BRODOVITCH 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION HARPER'S BAZAAR 
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ARTIST 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

AMNON RUBINSTEIN 

PAUL GROTZ 

TIME. INC. 

ARCHITECTURAL FORUM 
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ARTIST JERRY COOKE 

ART DIRECTOR WILL BURTIN 

PUBLISHER TIME, INC. 

PUBLICATION FORTUNE 
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ARTIST BEN ROSE 

ART DIRECTOR SOUREN ERMOYAN 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION TOWN & COUNTRY 
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BUMPER BABY CROP NOW GETS ITS FIRST SCHOOL CLOTHES (FAGS 411 

REPUBLICANS and DEMOCRATS 
are stealing from my Socialist 
Platform—By NORMAN THOMAS 

CLOWNS IN CLOVER 
By BILLY ROSE 
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ARTIST JIM HANSEN 

ART DIRECTOR VERNE NOLL 

PUBLISHER COWLES MAGAZINES. INC. 

PUBLICATION LOOK 
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ARTIST LAWRENCE BEALL SMITH 

ART DIRECTOR EDWARD F. O'CONNELL 

AGENCY UNITED NEWSPAPERS MAGAZINE, INC. 

ADVERTISER THIS WEEK 
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ARTIST ERNEST COSTA 

ART DIRECTOR BERNARD RUDOFSKY 

PUBLISHER WHITNEY PUBLICATIONS, INC. 

PUBLICATION INTERIORS 
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ARTIST WILLIAM G. MEEK 

ART DIRECTOR BERNARD RUDOFSKY 

PUBLISHER WHITNEY PUBLICATIONS. INC. 

PUBLICATION INTERIORS 
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ARTIST IRVING PENN 

ART DIRECTORS ALEXANDER LIBERMAN, PRISCILLA PECK 

PUBLISHER THE CONDE NAST PUBLICATIONS, INC. 

PUBLICATION VOGUE 
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Beauty Shoes • Paris Collection 
60 cente 

ARTIST ERNST BEADLE 

ART DIRECTOR ALEXEY BRODOVITCH 

PUBLISHER HEARST MAGAZINES, INC. 

PUBLICATION HARPER'S BAZAAR 
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ARTIST 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

ERNST BEADLE 

ALEXEY BRODOVITCH 

HEARST MAGAZINES, INC. 

HARPER'S BAZAAR 
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ART DIRECTORS 

PUBLISHER 

PUBLICATION 
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JOSE BARTOLI 

JAMES YATES 

CURTIS PUBLISHING CO. 

HOLIDAY 
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HA. P. HORST 
WOLFGANG FYLER 

CONDE NAST PUBLICATIONS INC. 

HOUSE & GARDEN 

< 234 
ARTIST 

ART DIRECTOR 

PUBLISHER 

PUBLICATION 

RICHARD ERODES 

JOE JONES 

CUE PUBLISHING CO. 

CUE 
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ARTIST AMNON RUBINSTEIN 

ART DIRECTOR PAUL GROTZ 

PUBLISHER TIME. INC. 

PUBLICATION ARCHITECTURAL FORUM 
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ARTIST SAUL BASS 

ART DIRECTOR SAUL BASS 

PUBLISHER ARTS a ARCHITECTURE MAGAZINE 

PUBLICATION ARTS & ARCHITECTURE MAGAZINE 
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ARTIST IRVING PENN 

ART DIRECTORS ALEXANDER LIBERMAN. 

PRISCILLA PECK. WOLFGANG FYLER 

PUBLISHER THE CONDE NAST PUBLICATIONS. INC. 

PUBLICATION HOUSE AND GARDEN 
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ARTIST HERBERT MATTER 

ART DIRECTORS ALEXANDER LIBERMAN, 

PRISCILLA PECK, WOLFGANG FYLER 

PUBLISHER THE CONDE NAST PUBLICATIONS, INC. 

PUBLICATION HOUSE & GARDEN 
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ARTIST PAUL DOME 

ART DIRECTOR BUDD HEMMICK 

PUBLISHER HEARST MAGAZINES. INC. 

PUBLICATION GOOD HOUSEKEEPING 

241 > 
ARTISTS GINNIE HOFMANN. JOHN A. WEDDA 

ART DIRECTOR JOHN A. WEDDA 

PUBLISHER UNITED NATIONS WORLD 

PUBLICATION UNITED NATIONS WORLD 
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ARTIST JOE JONES 

ART DIRECTOR WILL BURTIN 

PUBLISHER TIME, INC. 

PUBLICATION FORTUNE 
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THE ART DIRECTORS CLUB OF NEW YORK 

RICHARD S. ACKERMAN 

WILLIAM A. ADRIANCE 

M . F. AGHA 

CLARK AGNEW 

JEWETT ALLEN 

ALFRED A. ANTHONY 

JULIAN M . ARCHER 

A. ARMANDO 

GORDON C. AYMAR 

RICHARD F BACH * 

FRANK BAKER 

CLYDE W . BARTEL 

LEN BASTRUP 

CECIL BAUMGARTEN 

LESTER BEALL 

HARRY B. BECK 

HAL JOHNS BENSON 

PARK BERRY 

JOSEPH BINDER 

ROBERT H . BLATTNER 

DAVID S. BLOCK 

ARTHUR T. BLOMQUIST 

ROBERT W . BODE 

JAMES C. BOUDREAU 

HAROLD A. BOWMAN 

SIMEON BRAGUIN 

FRED J. BRAUER 

FRANCIS BRENNAN 

STANFORD BRIGGS 

BERNARD BRUSSEL-SMITH 

JAMES D. H. BUCKHAM 

WILLIAM H . BUCKLEY 

WILL BURTIN 

ALBERT BURWINKLE 

ROD BUTTERWORTH 

NORMAN BYRON 

EARNEST ELMO CALKINS* 

JOSEPH CAMPANARO 

HEYWORTH CAMPBELL* 

STUART CAMPBELL 

JEAN CARLU 

PAUL CARLYLE 

HENRY J. CASTELLO 

C. EDWARD CERULLO 

RICHARD S. CHENAULT 

JOHN V. CHERRY 

CHRISTIAN G . CHRISTENSEN 

LEO CHRISTLE 

HAL CLARK 

JAMES E. CLARK, JR. 

JOSEPH A. CLARK 

RENE CLARK* 

MAHLON A. CLINE 

CARL COBBLEDICK 

EUGENE F. COLE 

W . ARTHUR COLE 

WALLACE H . COLE 

EDWARD R. COLLINS 

JOHN A. COOK 

ROBERT W . COWAN 

DEAN COYLE 

HARLAN CRANDALL 

GEORGE B. CROLL 

JOHN H. CURRIE . JR . 

PARMELEE W . CUSACK 

1948 1949 

RESIDENT MEMBERS 

RALPH DADDIO 

WILLIAM F. DAHLMANN 

LUIS DAUSSA 

ORVIL DAVIS 

PETER E. DENARDO 

JOHN DE NERO 

DONALD DESKEY 

EDWARD P. DIEHL 

KENWOOD DIXON 

PETER DONALD 

HECTOR A. DONDERI 

ALBERT DORNE 

HENRY DRAVNEEK 

EARLE A. DREWRY 

VINCENT J DUNN 

RUDOLPH DUSEK 

EDWIN EBERMAN 

PHILIP W . ELLARD 

JAMES PARK ELLIOTT 

B. G . ELLIS 

RALPH O. ELLSWORTH 

WALLACE W . ELTON 

ROBERT J. C. ENGEL 

SOUREN ERMOYAN 

GEORGE M . FAILES 

CHARLES FALDI 

ARTHUR M . FARWELL 

GUNNARD H. FAULK 

JACK FEATHERSON 

LEONARD FELLOWS 

MICHAEL FENGA 

EDWARD FISCHER 

CHARLES K. FITZPATRICK 

JAMES R. FLORA 

J. WALTER FLYNN 

ROBERT FOSTER 

CHARLES J. FREERICKS 

EDWARD C. FREVERT 

L. W . FROHLICH 

TONY GABLIK 

ROBERT GAGE 

JOSEPH T. GAUSS 

PETER GEIST 

WALTER B. GEOGHEGAN 

CARL H . GEORG ! 

EDWIN A. GEORGI 

SANFORD E. GERARD 

JOE GEYER 

RICHARD B. GILLIS 

SEYMOUR R. GOFF 

WILLARD B. GOLOVIN 

JUKE GOODMAN 

ED GRAHAM 

GEORGE GRELLER 

JOSEPH GRONER 

WALTER GROTZ 

NELSON GRUPPO 

GERARD GUARCH 

LURELLE V. A. GUILD 

ARTHUR L. GUPTILL 

SYDNEY HAHNER 

A. HALPERT 

THURLAND HANSON 

HORACE W . HARDY 

FAYETTE HARNED 

HENRY MITCHELL HAVEMEYER 

ARTHUR HAWKINS. JR. 

JOHN L. HEAD 

ELDRIDGE D. HEDGES 

EUGENE HEIFFEL 

BUDD HEMMICK 

EVERETT W . HENCKE 

GEORGE W . HIGGINS 

JOHN J. HILL. JR. 

LEJAREN A HILLER * 

A. RUSSELL HILLIER 

GRANT I. HIPWELL 

FRANK HOCTOR 

GEORGE E. HURRELL 

WILLIAM A. IRWIN 

EDWARD G . JACCOMA 

JOHN JAMISON 

HARRY JANSON 

THOMAS W . JARVIS 

ROLF JENSEN 

PEIRCE JOHNSON * 

BOB JONES 

ROBERT A. JONES 

ROGER JOSLYN 

MORRIS H . KATES 

M . R. KAUFMANN 
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Visualizing Color in Black and White 

Photoengraving is a process of separation and combination. 

Colored copy, when placed before the camera, is transformed 

into four black and white units and remains so through 

all operations until these units reach the proofing press. 

Chemistry, manual skill, artistry and mechanics enter 

into this procedure and experience adds the quality that 

contributes to the high standard of American publicity. 

"Sterling, New York" has been serving advertisers with 

fine photoengravings for nearly fifty years. 

COLOR PROCESS • BLACK and WHITE • BENDAY • LINE 

STERLING ENGRAVING COMPANY, NEW YORK 

304 EAST FORTY-FIFTH STREET, NEW YORK, N. Y. • Telephones: MUrray Hill 4-0175 to 0726 

MEMBER PHOTOENGRAVERS BOARD OF TRADE OF NEW YORK . . . MEMBER AMERICAN PHOTOENGRAVERS ASSOCIATION 
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illustration 

point-of-sale 

direct-by-mail 

layout, lettering 

posters, design 
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A COMPLETE ART AND PRODUCTION SERVICE • 118 WEST 57th STREET, NEW YORK 19, N.Y. • PLAZA 7-5310 



pity poor Timothy or 

THE CASE OF THE FIDGETY DIGITS 

Pity the plight of Timothy Phidgets: 

Twitching all over, nibbling his digits, 

Nerve-ends a-tingle, timbers a-shiver... 

When will that Anyole Art Shop deliver? 

Anyole promised wonderful service. 

Timothy bit. Now Timothy's nervous. 

Timothy knows who turn up in breadlines: 

Art men who never keep up with deadlines... 

Ad men who, scrimping a possible penny, 

Find that the service they get just ain't any! 

Timothy's sadder. Timothy's wiser. 

Timothy's now one more advertiser 

Who makes it a rule, as fast as he can 

To bring his art problems right over to Beacon. 
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Frankly—we have some beauts! The kind art 
directors and production men go for in a big way. 

In fact, Walker engravings were chosen to repro-
duce so many of the prize winners in this issue, it 
made us stop and think. There must be a good reason! 

Here's one: Our experimental laboratories in New 
Rochelle, N. Y. are constantly developing revolu-
tionary techniques in color composing. 

Here's another: Our etchers and finishers in New 
York City and San Francisco are unexcelled crafts-
men . . . specialists in translating fine art through 
varying paper stocks and high-speed presses, to the 
printed page. 

But it's the old story . . . to really appreciate our 
engravings you've got to come up and see them. We 
guarantee you an interesting few minutes. You're 
welcome anytime . . . just phone and our represen-
tative will be glad to arrange a convenient time. 

WALKER ENGRAVING CORPORATION : 
141 East 25th St., N. Y. C. 310 North Ave., New Rochelle, N. Y. 

333 Fremont St., San Francisco, Cal. 
' • 
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THE ShedeA/ DISTANCE BETWEEN TWO POINTS 

IS A STRAIGHT LINE   

TYPOGRAPHY 

FNGPA\ING 

PRINTING 

DAY AND 

NIGHT SERVICE 

TIME. 

p 

ST4RT 

TO the lovesick swain the longest way 'round may be the shortest way home. 
But to the advertiser who gets places 
ahead of competition, the longest way 
'round is nothing but a pain in the neck 
...Which is one reason for the popularity 
of Faithorn non-stop, non-detour service 
—the shortest distance between the birth 
of a good idea and the completion of a 
perfect job ... If lost time and motion in 
the production of advertising have no 
place in your scheme of things; if skilled 
handling of every detail, accelerated 
and reduced in cost by complete con-
centration under one roof, appeals to 
you, you'll like Faithorn service ... Just 
travel one job over this smooth, direct 
route and judge advantages by results. 

Faithorn service and prices must also 
be reasonable; or we wouldn't be hand-
ling so many important accounts. 

Always the Finest at Faithorn 
FINEST ENGRAVING 

FINEST TYPOGRAPHY 
FINEST PRINTING 

You can use one or all—just as you wish, 
but all are here, ready to serve you . . . 

FINI Speed, economy and satisfaction assured. 
SH 

.Sle who 9a,ifra Time, 

PRINTING 
FAITROIRN is the only concern in 
Chicago that offers this COMPLETE 
SERVICE .. • a definite saving of TIME, 

TROUBLE and MONEY. 

—or inversely, lost time is total loss. The road that detours here and detours 
there may finally bring you to your destination, but at what cost! 
Why be so lavish of time when it is the one thing about which you should be 

most solicitous? Why have your printing continually detoured—one place for 
engravings, another for typesetting, and still somewhere else for presswork? 
When you put selling vehicles on the straight, smooth, fast production 

route—Faithorn 3-in-1—you avoid all detours and wayside stops. Your jobs 
steam merrily along; arrive on time—clean, handsome, fit. 

Faithorn Ad-Setting, Engraving and Printing Departments operate DAY 
AND NIGHT. These added hours at your disposal should prove valuable to 
you — tremendously so on jobs which cannot be delayed even one hour 
without risking a heavy loss in dollars for your concern. Try us! 

FAITHORN CORPORATION 
AD-SETTING • ENGRAVING • PRINTING • 400 NORTH RUSH STREET, CHICAGO 11 • WHITEHALL 4-2300 

228 



by planning a bit more thoroughly... 

By seeing a bit more clearly... by analyzing a bit more carefully... 

by creating a bit more skillfully... 

by ¡udging a bit more wisely ... 

... it's possible to 

produce advertising that 

moves more merchandise 

per dollar invested. 

YOUNG & RUBICAM, INC. 
Advertising • New York Chicago Detroit Hollywood 

San Francisco Montreal Toronto Mexico City London 
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bruce stevenson 
representing 

JACK BETTS   Comics, light illustration 

WARREN BAUMGARTNER   Illustration 

GEORGE DAVIES   Cartoons, lettering 

AL GABRIELE   Illustration 

LEO HIRSHFIELD   Cartoonist 

Decorative Still life...Illustration 

  Illustration 

DON MOSS 

WILLIAM A. SMITH 

415 Lexington Avenue 

New York, N. Y. 

rAnderbilt 6-2342 

From Hearst's 
International 
Cosmopolitan 

Courtesy of 
SATURDAY EVENING POST 
Curtis Publishing Co. 
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produce advertising that 

moves more merchandise 
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YOUNG & RUBICAM, INC. 
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bruce stevenson 
repre.Velllityl 

JACK BETTS   Comics, light illustration 

WARREN BAUMGARTNER   Illustration 

GEORGE DAVIES   Cartoons, lettering 

AL GABRIELE   Illustration 

LEO HIRSHFIELD   Cartoonist 

DON MOSS Decorative Still life...Illustration 

WILLIAM A. SMITH   Illustration 

415 Lexington Avenue 

New York, N. Y. 

rilnderbilt 6-2342 

d'eurerie 

From Hearst's 
International 
Cosmopolitan 

Courtesy of 
SATURDAY EVENING POST 
Curtis Publishing Co. 
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talent for sale • 

Ben Hur Baz 

Geoffrey Biggs 

Stan Ekman 

George Englert 

Jaro Fabry 

Robert Fink 

John Flaherty Jr. 

Lionel Gilbert 

Wendell Kling 

Larry Kritcher 

George Mayers 

Katherine Osann 

William Pachner 

Bill Randall 

Ruth Shantzis 

Euclid Shook 

Fredric Varady 

Mortimer Wilson 

Milton Wolsky 

con tact 

John Dinan 

Albert J. Sirianni 

Harold Shinn 

Charles Stephens 

Albert S. Wade 

51 East 51st Street • New York • ELdorado 5-7 
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Kling Studios 

ID 
ADVERTISING • EDITORIAL ART 

601 North Fairbanks Court • Chicago 11, Illinois • DElaware 7-0400 

PHOTOGRAPHY 

CONVENTION AND SALES EXHIBITS 

POINT OF SALE DISPLAYS 

MOTION PICTURES 

TELEVISION FILMS 

SLIDE FILMS 

illustration 

Eddie Augustiny 

Bill Baker 

Reno Biondi 

Roswell Brown 

Stan Cabay 

Eddie Chan 

Bill Fernim 

Bill Fleming 

Paul Hamlin 

Brai Helgeson 

Bob Hilbert 

Bob Johnson 

Wendell Kling 

Vet Long 

Mike Magine 

Phil Millar 

Roy Miller 

Mike Moore 

Felix Palm 

Jim Weathers 

design 

Munroe Milavetz 

John Temple 

Dean Wessel 

lettering 
Harry Kosvin 

George Schweikle 

photography 
Dick Boyer 

John LaBash 

Jack Lieb 

Reid Wallace 

Bob Watson 

stylists 
Joyce Franc 

Francesca Harringer 

Dorothy Newton 

Mildred Proctor 

display 

Earl Kyle 

Ty Little 

Walter Mazeski 

Sibley McCaslin 

Harold Mueller 

Henry Persson 

Ray Sadowski 

Production 

Milt Johnson 

Jim Laughlin 

Brock Pepper 

Elmer Vogel 

Frank Weir 

Our Chicago studio, one of the finest 

examples of contemporary architecture, 

was designed exclusively for the production 

of advertising art and photography. It 

contains 50,000 square feet of floor space, 

86 individual studios, and the largest 

photographic studio east of Hollywood. 

Its features include a completely equipped 

kitchen and air conditioning throughout. 

contact 

Wayne Bennett 

Lee Blevins 

Joe Callan 

Frank DeCicco 

Bob Eirinberg 

Bob Foster 

Bob Johnson 

Sydney Lavine 

Joe McNamara 

Fred Niles 

L. B. Pombrun 

Sy Rose 

Charles Schwartz 

Ray Shaffer 

Ray Statz 

G. E. Sweetnam 

E. I. Woodbury 
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INTERNATIONAL 

POSTER ANNUAL 

'48- 49 

Publication of this volume was inspired by the wish so often expressed by experts to see 

the best posters of the year from several countries collected into one book. Judging by the 

numerous proposals and hints received, the annual should supply a badly felt want, 

despite the many books already devoted to applied graphic art or to the work of 

independent artists. It is intended as a complete and readily accessible collection of 

documents, affording a comprehensive picture of international poster art, and forming a 

handy book of reference and an outstanding, stimulating and useful professional manual. 

Compiled, designed and edited by W. H. Allner, in collaboration with A. M. Cassandre, 

this first issue of the International Poster Annual attempts to do justice to all these claims. 

It presents 479 posters by the best known artists of 15 countries, with commentaries by 

W. H. Allner (France), Dr. Eugen Bauer (Hungary), Jack Beddington C.B.E. (England), 

Fritz Bühler (Switzerland), Dr. E. Hólscher (Germany), E. McKnight Kauffcr (U.S.A.), 

Jean Picart Le Doux (France). 

Text and captions in English, French and German. 18o pages, 91/2 x i I IA inches, cloth 

bound. Swiss FT. 32. $8.50. 

ZOLLIKOFER PUBLISHERS 

MeLLER-FRIEDBERG-STRASSE I 

ST. GALL (SWITZERLAND) 

PITMAN PUBLISHING 

CORPORATION 

2 WEST 45TH STREET, NEW YORK 19 
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typography 

is as far above 

typesetting 

both transcend pure 

mechanical skills • both require 

the added ingredient of 

creative thinking • we consider 

every job a challenge to 

interpret in type the ideas 

expressed in art and copy • 

the success with which 

ice have met this challenge 

is best evidenced by our national 

reputation as producers of 

really fine typography 

for over 25 years 

typographers 

228 east 45th street new york 
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CHICAGO 
ACADEMY 

F— 

/A 

Commercial Art • Cartooning • Illustration • Fashion Illustration 

Drawing and Painting • Interior Decoration • Dress Design 
18 SOUTH MICHIGAN AVENUE, CHICAGO 3 

IS PLEASED TO RECOMMEND STUDENTS TRAINED IN 

INTERIOR DESIGN 

ADVERTISING DESIGN 

FLAT DESIGN 

COSTUME DESIGN 

COSTUME ILLUSTRATION 

ART EDUCATION 

136 EAST 57TH STREET, NEW YORK. PLAZA 8-2943 

A non-profit institution under an absolute charter granted by the Regents of the University of the State of New York 
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.1.8-UZS MONROE PERNS 

John Atherton Graham Kaye 

Mary Baker Michael Mitchell 

Melbourne Brindle Robert Riggs 

Harry Diamond Leslie Saalburg 

Robert Fawcett Noel Sickles 

Robert Geissman Kenneth Thompson 

Glenn Grohe George Wiggins 

Everett Henry Susan Yates 

420 Lexington Avenue, New York 17. N. Y. 

LExington 2-7210 After hours: REgent 4-0545 
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CON IS 

Write us on your letter-
head and we will put 
your name on our mail-
ing list to receive Type 
Specimen folders and 
other material on type 
and ideas for its use. 

FRANK E. POWERS 

Director of Typography 

ARTHUR T. BLOMQUIST 

V. P. and Art Director 

J. Walter Thompson Company, N. Y. 

in IS)(Ift.014 feensweor barre of cornfort 
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Sito Pt to 1), Set a care, Wanas;enc prints in coeun a rayon 
pajama. as nat as Teerun Icaeinx eurcs enomeiout ee country. 

11,101LOS Toston Balb11%, 401 çie en. t6. 14• 

"Type, too, 
can be smart and comfortable" 

say these two aces at J.W. T. 

"Here, the combination of the stylish Spartans with the 
friendly ease of Buliner expresses precisely the same spirit as 

the text and the product. That's always our aim with our 
clients' advertisements ... and the wide range of tone, texture 

and design in ATF types certainly makes our job easier." 

For every mood or subject or idea, there is a soundly designed, 
expressive ATF type that "just suits." 

American Type Founders 
200 Elinora Avenue, Elizabeth B, New Jersey 
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From all corners of the earth, JWT Art Directors 
visit the New York office ... bring new ideas ... carry 
home still newer ideas and enthusiasm 

These men came . . . they saw . . . they went home stimu-
lated. The J. Walter Thompson Company, in art, copy and 
research, literally draws on a whole world of ideas. By the same 
process—cross-fertilization—which has gained America the lead 
in the production of livestock and seeds, the JWT Art Depart-
ment benefits continuously from idea-exchange in the inter-
national field of COMMERCIAL ART. 

maintains 23 offices throughout the world. • 

Hollywood, Seattle, Mexico City, Montreal, Toronto, Latin-American Division in New York • In South America: Buenos Aires, 
Rio de Janeiro, São Paulo, Santiago • In: London, Antwerp, Johannesburg, Capetown, Bombay, Calcutta, Sydney, Melbourne. 

CALCUTTA—" ... new techniques 
and ideas . . . When I came out I 
felt as though I was a 'new man'." 

S.B., Calcutta Office of JWT 

BOMBAY—" ... so many helpful 
and enthusiastic artists whom other-
wise I should never have met . . . I 
return to India with a new under-
standing of the possibilities of com-
mercial art." 
T.S.M., from the Office of JWT client, 

TATA OIL M ILLS CO., Ltd. 

ARGENTINA—" . . . stimulating 
to see new layout techniques, use of 
functional design, handling of type 
. . . believe me, it has helped." 
J.R., Buenos Aires Office of JWT 

BRAZIL—"... My visit to the New 
York Art Department gave me a 
head start which is invaluable . . . 
uncountable ways to apply new tech-
niques, particularly in typography." 
D.C., Rio de Janeiro Office of JWT 

ENGLAND—"...policy of exchang-
ing visits between offices always 
gives the visitors greater confidence, 
a broader outlook and renewed im-
petus." 

H.K.G., London Office of JWT 

CANADA—"...Whenever we run 
into a knotty layout, art or photo-
graphic problem I always find the 
New York Art Department gener-
ously ready to work out the solution 
with us . .. two-way cooperation." 

W.K., Toronto Office of JWT 

In North America: New York (two), Chicago, Detroit, San Francisco, Los Angeles, 



Facilities and  original art or glnetion 

designing a for creating 

printed piece to achieve mos tc ompleteeffective 
result for printing medium employed. 

Line, halftone and process color plates 

for letterpress and conventional gravure 

or "Dultgenn gravure positives for 

rotogravure printers. 

W e** ee 

Vge 

e CJ 
Y› ee 

" c se* -rote" 

THE BECK ENGRAVING COMPANY, INC. 

rnirsi • Ênetewini • Aintirty • 

PHILADELPHIA • NEW yonK • nosToN 
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..t PILLSBURY GIVES YOU: 1. 

Bot 
The Finest Cake 
you ever remember 

eating 

2. 
The Easiest Cake 
you ever remember 

of the things you want 

in a CAKE MIX 

Esss i•••`. 

...AND YOU CAN GET THEM le - 
2 FLAVORS AMERICA LIKES BEST ! 

While and Chorola, Fudge 

MILK IS ALL YOU ADD to the 

2 NEW Pillsbury CAKE MIKES 
;Heel' Easiest tarty in the WO! id 1.0 makefine cakes! 

Art Director: Andy Armstrong 

Agency: Leo Burnett Company, Inc. 

Advertiser: Pillsbury Mills, inc. 

LETTERING INC 
"process"lettering 

Two outstanding examples of intelligent planning by Art Directors using process lettering to get their 

advertising message across—to assure product identification; not in just one ad, but in an entire campaign 

built around one style of eye-arresting, quality lettering. After seeing one of these ads, recognition and 

product identification is immediate in the balance of the campaign. Lettering Inc specialists offer 
you "pre-drawn" styles, interpreted by qualified designers and blended into superior headings — in 

less time than ordinarily required and at a fraction of the usual cost. Choose and use Lettering Inc. 

'Boston's best taste no better 
-than Chicago baked beans... 

It u 

...and nowhere can better beer ---ege 
be brewed Iban in Chicago 

mat 
Meister Bráu 

à 

"You can't 
serve, a finer 

lasa of 
beer' 

\e‘tif%%egit 

75 5431 Vil4C.Y.E.R 05111 • CHVCAGO 

119 ViESI 51th SlREE1 • NEW `IORN 

PNIlADELPNII% • PHONE ledSI 4.3663 

bettering \sr 51 Canada, limited itmon,to 

LETT.RINC INC 
"process" lettering 

Art Director: James Roth 

Agency: Batten, Barton, Durstine and Osborn, Inc. 

Advertiser: Peter Hand Brewery Co. 
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Does it "belong"? 
Next time anybody asks you, "Does fine art have a place in 
advertising?"—show them the John Hancock life insurance 
campaign. 

Rarely in the history of advertising has a campaign more 
consistently held to the fine arts level. Rarely has one achieved 
more favorable recognition for the advertiser. 

These messages have been hung in schoolrooms, factories, 
and offices. Reprint requests have run into hundreds of thou-
sands. Statesmen have commended them; citizens have been 
stirred by them. They have won awards. And they have 

purchased readership at well below average cost for the 
insurance field. 
We see a moral in all this. It proves, we think, that every-

thing which has the power to move people has a place in 
advertising's kit of tools. 
The art of the cartoon belongs; so does the art of the 

museum; and so does every form of artistic expression in 
between. The craft of the art director lies in being able to 
pick, from his broad work-bench of persuasion, the right 
tool for the job every time. 

the Art Directors of 

McCann-Erickson, Inc. 



memo to 
the art 

director 

OUTDOOR ADVERTISING INCORPORATED 

The simplicity and brevity of word messages in 

outdoor advertising call for lettering of the maxi-

mum legibility . .. As an aid to art departments, 

artists, and students, we have published a folder 

entitled "Lettering—good and bad, for outdoor 

advertising." 

For a copy, or other data on outdoor advertising 

art ... write our Art Department 

National Sales Representative of the Outdoor Industry 

60 East 42nd Street, New York 17, N. Y. 

ATLANTA•BOSTON•CHICAGO-CLEVELAND•DETROIT•HOUSTON•LOS ANGELES•PHILADELPHIA•ST. LOUIS SAN FRANCISCO-SEATTLE 
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curved photostats 

plastik photostats 

photostats for the graphic arts industry 

elastik photostats 

camera composition 

photo murals 

american blueprint company, inc. 

booklet on request 

ENUE, 7, N. Y • CALL VANDERBILT 6-0033 

leader in the field 
Just as the knight in armor 

was a leader on the field of combat, 

Favor, Ruhl & Co., Inc. lead in the field 

of high grade artists materials for 

professional • commercial • students 

NEW YORK CHICAGO 
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GRAPHIS 
INTERNATIONAL JOURNAL FOR GRAPHIC AND APPLIED ART 

AMSTUTZ & HERDEG, GRAPHIS PRESS, ZURICH, SWITZERLAND 

No. 21 
William Blake, The Visionary in 

Bookeraft 
An Iranian Manuscript of 

XIII Century 
Ballet — Refuge of the 

Unrealistic Theatre 
The Enchanted World of 

J. D. Malclès 
Graphic Art in Old Brittany 
Frank Pick's influence on 

design in England 
Visual Information in Exhibitions 
Graphic Art in the Atom World 

No. 23 
Chagall — Etchings 

The Parisian Ballet Programmes 
Ronald Searle — a British 

Cartoonist 
Alvin Lustig — cover designs 
Early American Advertising 
DRU — An English detrign 

Co-operative 
Lou Bunin — His new method in 

Trick Film Production 
Herbert Leupin 

Indian Miniature. 
Beautiful ',mark in Posters 

No. 25 
Hans Fischer: Illustration to the 

Fables of La Fontaine 
Richard Lindner 

Design for Mueic — Record Covers 
Lettering and Architecture 
On Types and Ornaments 
The Danish illustrator 

Paul Hoyrup 
Surrealist Festival Decoration. 
Exhibition Posters by Modern 

French Artists 
UNO Poster of the Year Contest 

World famous authorities say of GRAPHIS: 

LESTER BEALL, Designer, Photographer and Lecturer on Advertis-
ing Art, (New York): "No art book comparable in printing 
quality and material could possibly be sold at your price. In short 
it seems to be that GRAPHIS is a definite must to every designer 
and illustrator who hopes to keep abreast of what is going on in 
the graphic art world today." 

ASHLEY HAVINDEN, Art Director, Crawl ords Advertising, (Lon-
don): "The world stands greatly in need of inspiration, and, as 
far as artists and designers are concerned, I can't help feeling 
that GRAPH is is making a great contribution, not only in uplifting 
their hearts, but in giving them very practical stimulation at the 
same time." 

KJELD ASRILD, Graphic Institute, (Copenhagen): "With the great-
est admiration for and interest in your eminent graphic journal, 
and in recognition of the great importance this journal has in the 
international exchange of ideas and experiences among graphic 
artists . . ." 

CASSANDRE, (Paris): "I say of GRAPHis that it is at the moment 
the best magazine of its kind in Europe. At a time when we are 
all—paradoxically—more or less imprisoned within our frontiers, 
this international breath of fresh air is more than ever indispen-
sable." 

SIR KENNETH CLARK, Director of the National Gallery, (London): 
"It is edited with unusual intelligence and vitality. Every number 
is fresh and entertaining, and gives a remarkably fair picture of 
the condition of modern art." 

LESTER B. BRIDAHAM, Secretary, Art Institute of Chicago: ". . . con-
gratulate you on the excellent magazine GRAPHIS which you pub-
lish. It is certainly the most beautiful magazine in the world, and 
all of us at the Art Institute continue to admire the wonderful 
illustrations and expert craftsmanship which produce it." 

C. C. STEWART, Art Director of Rolph-Clark-Stone Ltd., (Toronto): 
". . . the material selected by your editors covers a much broader 
range than in any other journal of a similar nature heretofore. 
The fact that GRAPHIS displays work, both ancient and modern, 
from all parts of the world and in a wide variety of techniques 
and mediums makes it a most valued journal for everybody 
associated with advertising and the graphic arts . . ." 

ART AND INDUSTRY, (London): "GRAPHIS is an outstanding piece 
of work. We envy its luxurious page size, the quality and number 
of its pages, the excellence of its photography, engraving, typog-
raphy and printing—the evidence of pride in craftsmanship. Here 
is the quality, the vision and the scale of production we aspire 
to . . ." 

DAN E. SMITH, Art Director, Poole Bros. (Chicago): "The technical 
excellence of your magazine is of the absolutely highest standard, 
occasionally making us here in America wish we could equal it." 

GRAPHIS records and illustrates every two or three months on over a hundred 
pages the best of the contemporary work in advertising art, industrial design, 
and applied art in general. Published in English. French and German. 

Size: 91/4  by 111/4  in. Available from No. 14 on, with the exception of 
Nos. 18 and 22. 

Subscription fees for U.S.A. and Canada: 

For six numbers 814.00 Fur twelve numbers 826.00. 

Private subscriptions for U.S.A. and Canada to be booked through: 

DR. CHARLES HEITZ 
16 WEST 90TH STREET 

NEW YORK 24, N. Y. 

TRa f alga r 7-5680 
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No. 22 
Ben Shahn 

Interrelations in 
Modern Graphic Presentation 
American Overseas Airlines 
The Early Pottery of Islam 

Graphic Art in 
Old Swiss Mill Sacks 

Calixte (Paris), Advertising 
and Elegance 

Reflections on original 
Lithography 

Schoolroom Pictures 
A young painter in his old days 

No. 24 
Picasso: Illustrations to the 

Sonnets of Gongora 
A. D. Club Exhibition, 

New York 1948 
The Ornament of the 

Book of Kells 
(VIII & IX Century) 

Ladislav Sratnarr Catalog Design 
Fred Chance 

Poster Art in Post-War Poland 
Chinese Paper-Cuttings 

International Window Display 
Shaefer-Ast 

No. 26 
Rouault. Miserere 
The Church of Assy 

Saul Steinberg 
London Transport—A Poster Tradition 
Advertising Radio : Radio Advertising 

George Giusti 
Cecilia Staples' window decoration 

Tarot Packs 
Modern Packs & 

Playing-Card Tradition 
Salon de l'Imagerie Française 

Czech Posters 
248 
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CARBROS 

WORKING KITCHEN 

FASHIONS 

MECHANICAL 

35 East Wacker Drive • Chicago 1 • FRanklin 2-1055 
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310 N. MICHIGAN AVE., CHICAGO 1, ILL. 
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Wfateebiats 

EVERYTHING FOR THE 

• • • Visit the new 
and only Artists' • 
Supply store on 
Michigan Avenue. 

Complete lines of nationally advertised 
materials for the professional artist 
as well as the student. Everything from 
a thumb tack to a complete set of oil 
paints, including a vast stock of art 
books ...and our own private brand of 
S. S. Rubber Cement and Frisket Cements. 
Prompt, personal, courteous service. 

S.S. RUBBER CEMENT CO. 
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KAMENS 

HOWARD 

HOIE 

HANKE 

GEARY 

GABY 

FORINO 

CHAP 

CACCIOLA 

BROWER 

BREHM 

BRAZELTON 

ARNE 

KIDD 

LEITMAN 

MacMINIGAL 

D. S. MARTIN 

IllUSTRATION 
GENRA1 

HUMOROUS 
Dfcobt 

FA le 

\..,_ 
the seals of perfectior 

V. MARTIN 

MEOLA 

NERNOFF 

PEREIDA 

SCHROEDER 

SILVERMAN 

TRUSTY 

WILLARD 

WINZENRIED 

ZAFFO 

ter Rossin Associates Inc. 

369 Lexington Ave., N. Y. 
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ADVERTISING 
Heeds to be Smart as well as Legible 

'Art directors, for years now of consequence 

in high councils, have been among the good 

friends of typographers at court. Only mod-

erately type-conscious in earlier days—as 

weren't we all !—they have come to use type 

as an element in design, not merely to toler-

ate it as an intrusion, which is a good thing 

for typographers and a good thing for adver-

tising. Of all typographers' customers, art 

directors and production managers are the 

most persistently querulous about things as 

they are, the most impatient for the next 

novelty—in spite of a decent veneration for 

the classics—and the most potent advance 

agents for changing typographic styles. 

They have long seen, with typographers, 

that advertising needs to be smart as well as 

legible," so wrote the late Oswald Cooper, 

famed typographer and designer of the 

well-known Cooper faces. 

The Advertising Typographers Associa-

tion of America is proud of the wide back-

ground of experience of its members, of the 

resources of equipment, of the efficiency of 

personnel, of the ability to meet emergen-

cies, which have earned the confidence of 

advertisers and agencies. Typography, as 

practiced by the Association Members, is a 

business of stability meriting its important 

place in advertising production. 

r eN  

Advertising Typographers Association of America, Inc. 

AKRON, O. 
The Akron Typesetting Co. 
ATLANTA, GA. 
Higgins-McArthur Company 
BALTIMORE, MD. 
The Macan Printing Co. 
BOSTON, MASS. 
The Berkeley Press 
H. G. McMennamin 
BUFFALO, N. Y. 
Axel Edw. Sahlin Typographic Service 
CHICAGO, ILL. 
J. M. Bundscho, Inc. 
The Faithorn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, Inc. 
Frederic Ryder Co. 
CINCINNATI, O. 
The J. W. Ford Company 
CLEVELAND, O. 
Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 
COLUMBUS, O. 
Yaeger Typsetting Co., Inc. 

EXECUTIVE OFFICES, 461 

"Typography that sets e an ideal" 
DALLAS, TEX. 
Jaggars-Chiles-Stowall, Inc. 

DAYTON, O. 
Dayton Typographic Service 

DENVER, COLO. 
The A. B. Hirschfeld Press 

DETROIT, MICH. 
The Thomas P. Henry Co. 
Fred C. Morneau Co. 
George Willens & Co. 

INDIANAPOLIS, IND. 
The Typographic Service Co., Inc. 

KALAMAZOO, MICH. 
Claire J. Mahoney 

LOS ANGELES, CAL. 
William Carnall 
The House of Hartman 

MILWAUKEE, WIS. 
Arrow Press 
George F. Wamser, Typographer 

MINNEAPOLIS, MINN. 
Duragraph, Inc. 

EIGHTH AVENUE, NEW YORK 

NEW YORK, N. Y. 
Ad Service Company 
Advertising Agencies' Service Co., Inc. 
Advertising Composition, Inc. 
Artintype, Inc. 
Associated Typographers, Inc. 
Atlas Typographic Service, Inc. 
Central Zone Press, Inc. 
The Composing Room, Inc. 
Composition Service, Inc. 
Diamant Typographical Service, Inc. 
A. T. Edwards Typography, Inc. 
Empire State Craftsmen, Inc. 
Graphic Arts Typographers, Inc. 
Huxley House 
Imperial Ad Service 
King Typographic Service Corp. 
Master Typo Company 
Morrell & McDermott, Inc. 
Chris F. Olsen, Inc. 
Frederic Nelson Phillips, Inc. 
Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 
Supreme Ad Service, Inc. 
Tri -Arts Press, Inc. 
Typographic Craftsmen, Inc. 

CITY 1 • ALBERT 

NEW YORK, N. Y. (Coned) 
Typographic Designers, Inc. 
The Typographic Service Co. 
Vanderbilt-Jackson Typography, Inc. 
Kurt H. Volk, Inc. 

NEWARK, N. J. 
Barton Press 
William Patrick Co., Inc. 

PHILADELPHIA, PA. 
John C. Meyer & Son 
Walter T. Armstrong, Inc. 
Progressive Composition Co. 
Alfred J. Jordan, Inc. 
Typographic Service, Inc. 
PORTLAND, ORE. 
Paul O. Giesey 

ST. LOUIS, MO. 
Brendel Typographic Service 
Warwick Typographers, Inc. 
SAN FRANCISCO, CAL. 
Reardon & Krebs, Inc. 
SEATTLE, WASH. 
Martin & Pettitt, Inc. 
Frank McCaffrey's Acme Press 

ABRAHAMS, EXECUTIVE SECRETARY 
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THE "WIND PALACE." JAIPUR CITY, INDIA. PHOTOGRAPHED FOR VOGUE BY CONSTANTIN JOFFE 

TIIE 
CO\DÉ -NAST PUBLICATIOS 

VOGUE HOUSE & GARDEN GLAMOUR 

VOGUE PATTERN BOOK THE CONDÉ NAST PRESS 

VOGUE STUDIOS CONDÉ NAST ENGRAVERS 
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480 LEXINGTON AVENUE • NEW YORK CITY 

PAUL DOME STUDIOS 

Á 

EXCLUSIVE REPRESENTATION BY RAHL STUDIOS 
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RAHI, STUDIOS 

i 

REPRESENTING 

Oskar Barshak 

Morton Besser 

Raphael Cavaliere 

Harold Crootof 

Phil Dormont 

Glen Fleischmann 

Lilyan Gabriel 

Dorothy Monet 

Al Muenchen 

Robert Patterson 

Ben Prins 

Herbert Saslow 

Willard Seymour 

Fred Siebel 

Dink Siegel 

Walter Skor 

George Withers 

CONTACT 

Phil Rahl 

Norm Heffron 

Willard Seymour 

Leo Vallen 

551 FIFTH AVE., N.Y.C. • VA 6-4520 
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—PHOTOGRAPHIC ILLUSTRATIONS MOTION PICTURES 

MOTION PIC I URES • SOUND SLIDE FILMS 

SOUND SLIDE FILMS TELEVISION COMMERCIAL 

TELEVISION COMMERCIALS • PHOTOGRAPHIC ILLUSTRATION: 
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PHOTOGRAPHIC ILLUSTRATIONS 

MOTION PICTURES 

• SOUND SLIDE FILMS 

▪ MOTION PICTURES 

SOUND SLIDE FILMS 

• TELEVISION COMMERCIALS 

TELEVISION COMMERCIALS PHOTOGRAPHIC 

5;i7e4- 11111111 
New York Chicago Hollywood 

PHOTOGRAPHIC ILLUSTRATIONS • MOTION PICTURES 

SOUND SLIDE FILMS • TELEVISION COMMERCIALS 
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'HIC ILLUSTRATION. 

. MOTION PICTURES 

;OUND SLIDE FILMS 
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SLIDE FILMS TELEVISION COMMERCIALS 
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OTION PICTURES 
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• PHOTOGRAPHIC ILLUSTRATIONS 

PHOTOGRAPHIC ILLUSTRATIONS 

MOTION PICTURES 

• SOUND SLIDE FILMS 

MOTION PICTURES 

SOUND SLIDE FILMS 

TELEVISION COMMERCIALS 

TELE VI 

PHOTOGRA 

For the Best in Visual Selling-it's3nR4imi— 

n0UND SLIDE FILMS 

'ELEVISION COMMERCIALS 

TELEVISION COMMERCIALS PHOTOGRAPHIC ILLUSTRATIONS 

PHOTOGRAPHIC ILLUSTRATIONS • MOTION PICTURES 

• MOTION PICTURE 
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"Good fortune awaits the artist whose stuff is reproduced by 

America's finest photoengraver, Collins, Miller & Hutchings, Inc. 

207 North Michigan Avenue,Chicago1 ." 
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dvertising 

Gets a hype 

When it's dressed 

In well-set type 

rt directors, 

Knowing this, 

Like a shop 

They're sure won't miss 

trictly, that 

Is why the top 

Agencies prefer 

Our shop. 

ompetent, 

The work we do 

Makes their type dreams 

All come true. 

ADVERTISING AGENCIES' SERVICE CO., INC. - CREATIVE TYPOGRAPHERS • 216 EAST 45TH STREET • NEW YORK 17, N.Y. 
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CONTACT 

CELIA MENDELSOHN 

SIDNEY MENDELSOHN 

* 

TELEPHONE 

MURRAY HILL 2-2462-3 
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sales literature 

one with distinction 

and 

dispatch 

TRI -ARTS PRESS, INC. 

for 35 years—advertising typographers, 

service printers & designers to advertisers & public relations men 

227 East 45th Street, New York 17. Mu 7-7262 

fine color printing 

brochures 

D 
¡KT, 

.111.11.111.11.1 

annual reports 
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SCIJÓL of ART 
S ANGELES 
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1 Company Built on Serrice 

W ORLD-W IDE 

M AIL SERVICE CO. 

II It 23d St., New York 10, N. Y. 

Spring 7-6820 

Addressing—Mailing 

Folding 

Inserting 

Collating 

Multigraphing 

Mimeographing 

Photo-Offset 

Packaging 

Wrapping 

Complete Service For DIRECT MAIL USERS 

Capacity 200,000 Mailings a Day, See. 562 PLR mail—Our Specialty 





NATHAN BERMAN 226 SOUTH 15th STREET, PHILADELPHIA 2, PA., PENNYPACKER 5-7374 
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114 HST 32" STREET, NEW YORK 16 
MURRAY HILL 5-5791 

SPECIILIZING IN 
WINDOW DISPLAYS 
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STUDIOS • 809 NORTH 63rd STREET • PHILADELPHIA 31, PA. • GREENWOOD 3-9036 
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THIS IS . . "POWERS COLOR" 
Corne and visit our completely modernized color plant and see how Powers equipment 
and Powers craftsmen engrave the plates to your particular requirements \IF 

CALL PENNSYLVANIA SIX-0600 
Courtesy American Viscose Corporation through J. M. Mathes, Inc. 

(et,4"co® 
RAYON 

"Avisco" is the trade-mark for products 

of American Viscose Corporation, 

350 Fifth Avenue, New York 1, N. Y. 

jewelry by Pan (Ace./ s Arpels 
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James Avati. James Hingham. 

J. Francis Chase. Gilbert Darling. A. M. Fitzpatrick. 

Howard Forsberg. Hill Gregg. Tom Hall. Charles Hawes. 

Lowell Hess, Michel Kady. Van Kaufman. Harold Koskinen. 

Jim Lockhart. Dave Mink, Harry .use. Ilernard Pertchik. 

Leo Hackow. Wesley Snyder. Fred Steffen. 

Hen Wicks. Fritz Willis. 
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Seyii  TI pson 
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Tom While 

Bob Blossom 
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Maim better œ u .veme in a 'ILEX Coffee maker 

* 11011 B1GNASCO 
* ROBERT BRANDAU 
* 11111111. BROOKE 
* FLIAK CE .CELIN 
* ROBERT DAY 
* SCOTT EUS 
* GEORGE GREENE 
* EDMARD CRESSLEY 

* JAMES JORDAA 
* 1111IVEY KIDDER 
* DOM LUPO 
* AL SCHMIDT 
* HAROLD WOOLDRIDGE 
Contact 
* EDWARD DINUNZIO 
* GILBERT SCTT111 

7r,er-



BUNDSCHO 

TYPE 
FACES 

, 

(.1,000 MID 

y«pram,4 

i.opioàdi 

retaN.5.3 

rellnek 

Since 1935 the 1,500 page Bundscho Type Book 

has become the Typographical "Bible" to the 

advertising business, as well as to everyday 

users of Bundscho Typography. For those 

of you who are not everyday users of our 

service we issue a 20 page "One Line 

Specimen Folder"which gives a one line 

showing of all the type faces contained 

in our large book. We will gladly send 

you a copy without charge. 

J. I11.1 BUI1D5[110, Inc. 
180 North Wabash Ave., Chicago 1 
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workshop school of advertising art 

24 west 74th street, new york city, endicott 2-6400 
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MAX D. JOHNSON 

7e#11*-A—feej./ 
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DAVID ATTIE 

FRANK LEMON 

JOHN NORTHCROSS 
4•NA, PROTECTION 

\ 
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SINCLAIR 01000 MOTO! 00 

LEE WOOD 
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JOHN L. JONES 

TRAN MAWICKE 

IRVING OLSON 

S Á VÑ Rds VO R 

\ 

AL WERNER 

AL AVISON FRED BANBERY 

50 EAST 42 STREET, NEW YORK 

MURRAY HILL 7-4350 

C 

W. R. LOHSE 

WOODI 

MAC TORNQUIST 

CARL ROBERTI 

You think the is sitting pretty? 

LUMITE 

FRANK LACANO 

LEN OEHMEN 

REPRESENTATIVES 

KEN BERKES 

WALTER KEELY 

AL WEEKS 

JACK PRINK 

BILL STODDARD 

RUSSELL STAFFORD 

KENT WIGHTMAN 

MITCHELL MARCONE 
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to win 
advertising 
awards 
Advertisements that we have set and direct mail pieces 

that we have printed have won a large number of awards 

for excellence. 

We will now disclose our award-winning secrets to an 

eager public • First, many of the best art directors, both 
freelance and in agencies, like the way we set type . . . so 

they send us their show pieces • Second, their clients like 

the way we print . . . the extra care we give to make-ready, 

ink preparation, and presswork . . . so they send us their 

quality pieces • Third, the art directors and their clients are 

proud of the results and send them into typographic, art, 

and advertising shows • Fourth, their entries win awards and 

we share the credit • It's a happy arrangement all around. 

TR Runkle•Thompson • Kovats•Inc 

Advertising Typographers and Printers • 520 North Dearborn Street, Chicago 

• 



DESIGNED BY A FAMOUS ARTIST FOR ARTISTS 

eteeket 
Holds all standard Art Supplies, 

full-size sheets Strathmore, Whatman 

Board and large tissue pads. Length 

44 ins. Height to Bakelite Top 20 ins. 

Top 36 x 25 1/2  ins. Drawers inside 

23 1/2  x 30 1/2  x 31/2  ins. 

Accepted by artists, art directors, 

studios and agencies as the most 

PRACTICAL and MODERN piece of 

furniture that has ever been designed 

for the artist. Solidly built of selected 

walnut veneer in natural hand-

rubbed finish. Black Bakelite Top. 

Ideal for the office or home studio. 

Also available in bleached mahogany 

Write for complete information 

HAMILTON DWIGHT COMPANY 

136 East 57th Street, New Ycrk 22, N. Y. 
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HOW 
to win 
advertising 
awards 
Advertisements that we have set and direct mail pieces 

that we have printed have won a large number of awards 

for excellence. 

We will now disclose our award-winning secrets to an 

eager public • First, many of the best art directors, both 
freelance and in agencies, like the way we set type . . . so 

they send us their show pieces • Second, their clients like 

the way we print . . . the extra care we give to make-ready, 

ink preparation, and presswork . . . so they send us their 

quality pieces • Third, the art directors and their clients are 

proud of the results and send them into typographic, art, 
and advertising shows • Fourth, their entries win awards and 

we share the credit • It's a happy arrangement all around. 

R T FZ. Runkle•Thompson • Kovats•Inc 

Advertising Typographers and Printers • 520 North Dearborn Street, Chicago 
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When (mire punk abed& iclitrei-

W E CAN PLEASE You very well on run-
of-the-mill assignments... but we're 

particularly delighted (and you will be, 
too) when you throw the hard ones at us 
. . . pictures that require special ingenuity 
and versatility .... those jobs that need that 
extra something to bring them off just 
right. Don't take our word for it. Don't 
even be convinced by the scores of agen-
cies and national advertisers who regu-
larly entrust us with their most important 
work. Try us—and see for yourself. Call.. 

152 East 40th Street, N.Y. 16 

MUrray Hill 3-5048-9 

Advertising Photography 
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DESIGNED BY A FAMOUS ARTIST FOR ARTISTS 

eteatet 
Holds all standard Art Supplies, 

full-size sheets Strathmore, Whatman 

Board and large tissue pads. Length 

44 ins. Height to Bakelite Top 20 ins. 

Top 36 x 25 1/2 ins. Drawers inside 

23 1/2  x 30 1/2  x 31/2  ins. 

Accepted by artists, art directors, 

studios and agencies as the most 

PRACTICAL and MODERN piece of 

furniture that has ever been designed 

for the artist. Solidly built of selected 

walnut veneer in natural hand-

rubbed finish. Black Bakelite Top. 

Ideal for the office or home studio. 

Also available in bleached mahogany 

Write for complete information 

HAMILTON DWIGHT COMPANY 

136 East 57th Street, New Ycrk 22, N. Y. 
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PLAZA 3 -1531 

480 LEXINGTON AVE. 

NEW YORK, N. Y. 
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SILK SCREEN 

• The largest and most complete development and 

production service for your sales 

promotion, presentation and training aids problems. 

the chartmakers inc 
480 Lexington Avenue, New York 17, N. Y. 

MUrray Hill 8-2760 

e PHOTO ENGRAVING CO..INC. 
116 EAST 111rx STREET, NEW YORE 16. N. li. • 1.Ezio‘len 2•87/11/ 
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association of 

seven top illustrators who 

have gained nation-wide recognition 

...plus a service-minded organization 

thoroughly qualified to produce your still-life, 

mechanical illustration, lettering, retouching 

and assembly... all working together with 

a common purpose ...to produce 

the best possible art 

ARTISTS REPRESENTATIVES 

Verne Smith 

Bud Lynch 

Mickey Boyle 

New York Representative: THONIPSON Associates 

102 East 40th Street, New York City 16, New York 



Quality 

BINDING 
tE It is our function to bind both 

large and small editions of books 

and periodicals---intelligently, de-

pendably, well. 

It is our special pride, and obli-

gation, that we are entrusted with 

many unique and difficult problems. 

RUSSELL-RUTTER CO. 

461 Eighth Avenue„ New York 

Binders of Annual of Advertising Art 
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Del Schuster 

Robert Moyer 

Sanford Kowatt 

Jack Burton 

Richard Schroeder 
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Wesley Kaswell 

Frank Bartucci 

Ed McCarus 

Kenneth Kisselle 

Robert Mackenzie 
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INCORPORATED 
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Color Copy from 

Art directors everywhere are finding the answer to 

many of their illustration problems in the high-quality 

prints made by the Kodak Flexichrome Process—the 

process that almost unbelievably changes a black-and-

white picture into a photograph in color. Full informa-

tion is yours in the 12-page, 4-color booklet "Color 

Control From A Paint Brush"—write for your free copy. 

EASTMAN KODAK COMPANY • Rochester 4, N. Y. 

"Kodak" is a trade-mark 

Original photography by 
Alan Fontaine for 
Rapsodie de Massenet perfume. 

FROM A FLEXICHROME PRINT Kodak 



NAT'S NEW 
IleOUT ENGRAVING I 

. . . with plates like these having been successfully 

"whittled" out of wood over fifty years ago, and accepted without 

fanfare, we are inclined to view our own glowing 

accomplishments with a refreshing sense of modesty. 

After all, in the Printing Center of the World superlative 

platemaking is assumed . . . not acclaimed. 

We do not hesitate to admit, however, 

that despite the prevailing excellence of our 

contemporaries, we are still the fastest growing 

organization of our kind in the city and 

have Chicago's only completely modern, 

custom built, plant and equipment. 

Surely, such popularity must be deserved! 

PHOTO ENGRAVE RS 

153 WEST HURON STREET - CHICAGO 10, ILLINOIS Michigan 2-6410 

288 





CONTACT • BARRIE McDOWELL 

ickham boeh.rrier block benedict bertkau bryce bastrup blomquist byron brusselesmith .breding baldun.. 

-odovit(.h bassman burtinbollin bach baumgarten beck benson berry binder blattner bode boothroyd houdr- - 
)yd braguin brauer bren.nan briggs brindle buckley. burwinkle butterworth bartell boris burgess bran 

Lrkan biasi brown brigharn basch burger }-, rgeos bickel berry berstein blatt braley bush b ber... 

0.. i barnes butler birnie bruck bruce barbuto bartell bre 
; lood claxton chilton cook carrick collier collins cusak 

. ernabell carlyl.e caniabell castello cerullo cherry chrie.. 

collins clark Cowan collins coyle crandall croll 

;Ennan . colernan coquillot czufin cottrell cassen• " 

le • cerullo cain carlyie cohen claiap cappo n 
nderi davis dahlmann davis denaro de nerc 

dome dravneck drewry. dunn clusek-. di cre 
rancici downey dooley demuth diehl donne4 

m durn deerson dowel' dobbs eyerly e 

mrnert ermoyan eherma.n ellis ellsvorth 
.more epstein egri elwood elliótt elbert 

ehalich ehlers english ecoff ero falles 

/ fujikawa fry federico faith farwell feat 

fink fisher flora flynne foter fredericks 

nigan foster edgar frank fertik fries finni 
.eiri leretag friedman falk fried freeman filner 

.a, .d.rrell fox .ineerna.n faldi brown fabrini golden groe 

gauss gage gralia.i' glenn . gaffrey guœin baglik geist gea-
0erard geyer gillis gaff a-Olovin greller groner grotz gruppo 

.i.,till gaston gerard graber gibson glickrnan greenhow gro a 0 : . 

ry hawkins higgins. heyman haas havemeyer hack hall himmick higgins hailer halpert hanson hardin. 

1 
_ es..e grudin guyer guerra goetz glicksman gaunburg grauer gans gor 

dwin grapling gave... .... gooding . gittlesohn grady guaranowska greenlow herman howard howe hoyt h..e 

d hedges heiffel hiller hipwell. hurrell horte hefner heller hillier hanka hagstrom hochreiter harrizne 

rick hob-ties hendry horr higgins hoctor hnrd. hansen hassinger herman hellar ; haase harned howlet 

d hotor herb hoyt heimburg hanmard hoke harvey henike irwin ide ickes johnstone jones- jones jo 

coma jamison janson jarvis jensen Johnson jones joslyn janklow jowaisas jacoby jaedick.er jones ga 

.sar jacobson Jones krikorian kimble karp keefe kates kaufman kendall kennedy kényer kruse keibl 

z kurklich kaestner ka.meny kurland kozma kay kuester kilman kelly kent kenyan knudsen krausse 

s kriegel keller klein kaplan kramer ennny kieker krieswirth kiely killie keel keirinski kaye kahn 

zell layton liberman lustig honni lloyd lacay lang la.nnon larkin 'aa.7.\er le-irla 1-allen lewis limburne 

LOCKHART link levin lundeen 

ad lohler lipsin lin! 
JONES a.rein marsh ma rin _ 

FORSCH s rnitchell rnonley r 

Issar bolton block bauman bell jr bla 

:•iggs burwinkle byron bodiet benedict 
Lenault carlu calkins campanaro cas• 

Lristle clark clarke cline cabledick 

Lx chessman childrey craig cormier 
)han capa Curtis coil c-/ 

?liar daddio darrow 

ehl dixon donald 

!.rning de koven L 

)oher daussa do' 

Iton elton el 
gei ehrlic 

lis érin 

o fry far. 

ws fi nan 

elidi fast, 

ricant fe 

zp.atrid( f 

uss gere 

orgi guy 

lid gupp gl 

son guy giant, 

• 

ongyear lovenan luce ludekens long lustig lee' o 

man biseaux lee lind lubbelle lesserman levaso le 

.LI.er marootian martin molynea_us Imalmqui Mlard * 
arshall martin mayshark mabie menna ma er 

ss mottern misley martin lmulford murr2 :1r z 
widel malonald meek morris meyer merrai. ^4-thY 

I!. .hel moss ed moss mitchell monley meng 

I
serschmidt minnich michel rnagill mora 
che nydorf noxon nash rneary nice ni 
n olœn oison oterbert oxberry owen 

men ogara °liver ormiston parter 

ik pineles pediar handsome palaz 

tte-darf compilo pribus purfiel 

er paulen poderson patterson 

imp prestan piel pullman parlen 

91ilan quackenbush jr quick quinla 

?necke roston ray ray rockwell r I- nein reinsel roth roan reed r 
tta ritter robbie rocker russac 

ro romain rockwell rothrnan ro 

nn rosenthal rosenberg russelt rex 

woh reiner rothstein rose ryan retl-g 
Urea nice guy ramos rathkopf rai man . 0 - n staab saxon thane shultz shaw snava 

lo stone szell Spiro stevens son strand s 

. sklar li.oen spiegel stanley Schumann savt... 
ea- stramer stern sandier snyder schuster salmon 

REPRESENTATIVES 
DAVID BRADSHAW • ANN VON RUMPF 

Photeqraplui 
LADEN NORTON 

n mcnabb mor 

ew niccarthy 

am n mullen 

Irn marst 
rg nelson 

oconnor 

Lyor philli 

e peters pl 

paderew 
tobo p parrish 

,aint quo quinn 

.ts burwin rostock 

resting rust roth ra-

pan rexe res reinhard: 
rhine nder rege roberts - 

reese ra r rox roth robin 
rufert rufus rets. richards 

rafter royne rove ra ato rapp 

rannell rovert reny riemer Hem. 
stratton simples stu.y shaw shultz ci: 

swinton schubert sull swanson seiden 

suy saverly spratt sisk. sullivai; Stevenson s 
savitt seeply sonderson sye skt-driik skora siésel st 

41 WEST 47 STREET N Y-PL 7-6932 • PHILA-AUDUBON 5 1422-J 
-r smith sarania Stewart rice sneit sapire spear suivant sweetser sox steirrwass shipmen seinert 

st r sahrbeck schneider scoppa sr 1.1.111.11 Ï11.11' 



HANZL • HANZL, INC. 
420 LEXINGTON AVE., NEW YORK 17, N. Y. 

MUrray Hill 5-8o65 

Advertising Art 
Jan Balet 

James Blood 

Baldwin Griffin 

Alan Hale 

William Heyer 

John Isom 

Henry Luhrs 

Margaret Nielsen 

Albert Pucci 

Charles Rosner 

Louise Rumely 

Carmine Zeccardi 

Representatives: 
Fred H. Hanzl 

William F. Hanzl 

Dudley Franklin 
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photography 

480 LEXINGTON • NEW YORK 17, N. Y. . PLAZA 5-0863 
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VAN BELLEN, Walter 
521 ISHAM STREET, NEW YORK, N. Y. 
LORRAINE 9-7092 or CIRCLE 7-8300 EXT. 415 

Drawings, Design for Sales Promotion and Adver-
tising 

WAY, William P. 
146 EAST 46TH STREET, NEW YORK 17, N. Y. 
PLAZA 8-2314 

Art Work on Color Transparencies Way's Stand-
ard Viewers for Transparencies 

WILSON, Mortimer, Jr. 
110 WASHINGTON PLACE, NEW YORK 14, N. Y. 
CHELSEA 3-7918 

Paintings for Illustration 

art directors 
BRÉVANNES, Céline 
299 MADISON AVENUE, NEW YORK 17, N. Y. 
VANDERBILT 6-1180 

Artists' Representative 

ERMOYAN, Souren 
607 FIFTH AVENUE, NEW YORK 17, N. Y. 
MURRAY HILL 8-0772 

Consultant Art Director, Editorial and Advertising 
Design 

WOODS, Rex 
707 EGLINTON AVENUE, WEST, TORONTO, CANADA 
OR. 4763 

Illustration for Magazine, Advertising Posters; 
Color, Black and White, Watercolor, Oil, Tempera 

ZERBO, Inc. 
59 EAST 52ND STREET, NEW YORK 22, N. Y. 
PLAZA 8-1994 

Point of Purchase Displays, Packages 

ZIPES, April 
20 EAST 35TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 5-7100 

Illustration . . . Teen-Agers . . . Booklets . . . Black 
and White . . . Color 

KLUSS, William F. 
10 W. 48TH STREET, NEW YORK 19, N. Y. 
PLAZA 7-2672 

Consulting Art Director 

SACKETT, De Forest 
410 S. MICHIGAN AVENUE, CHICAGO 5, ILL 
HARRISON 7-7269 

Advertising Design, Package Design, Art Direction 
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HANZL HANZL, INC. 
420 LEXINGTON AVE., NEW YORK 17, N. Y. 

MUrray Hill 5-8065 

Advertisincsor Art 
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Dudley Franklin 
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60 EAST 42nd STREET 230 PARK AVENUE 480 LEXINGTON AVENUE 485 MADISON AVENUE 30 ROCKEFELLER PLAZA 

d tie this RUSSO string around 

your finger now .... then, the next time you're in a 

sweat for a stat", or when you require the ultimate 

photography... remember RUSSO PLaza 5--4700 

294 



John Gould 
ILLUSTRATIONS 
combining human interest with 

AUTOMOBILES 
AEROPLANES 
ARCHITECTURE 
INTERIORS 
MACHINERY 
LOCOMOTIVES 
RAILROADS 

TRUCKS, ETC. 

AGRICULTURAL 
& INDUSTRIAL 
SUBJECTS 

Authenticity of reference material and accuracy 
of details based on a system of collaboration with 
advisers in industry, agriculture, aviation, rail-
roading and industrial design. 

Studio: 8o-37 221 STREET • QUEENS VILLAGE 8, N. Y. 

Telephone: HO LLis 4-0318 

295 



C: I-I CD LJ I N_AtF=Ill) 

bkr▪ "«ii▪ ; 

AMMO.' 

MM. 
MEOW 

4ice 

tr% I 

ar 

THE WORLDS 

FINEST CO 

FOR ARTI 

NEW YORK 

NATIONALLY DISTRIBUTED 

,z‘FLT INSTITUTE 

has moved bag and baggage into 

its own bright new building. Art directors 

searching for talent with a fresh outlook 

will find Chouinard graduates equipped 

with creative intelligence and 

professional ability. Chouinard 

training in the hands of active 

specialists, is geared to the 

N/. 

highest standards of 

advertising and 

editorial art. 

A non-profit organization • 743 South Grand View Street, Los Angeles, California 
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ALPHABETS DESIGNED 

qttun flou 
148 1/2 EAST 40'" STREET, NEW YORK 16, N.Y. 

'AeFef"-// 

47 WEST 46th STREET 

NEW YORK 19, N. Y. 

LUXEMBURG 2-0056 A special service for art 

in advertising — 

a service which offers to the artist, 

the agency and the advertiser 

intelligent cooperation 

in solving his problems 

REPRESENTING ARTISTS IN THE FIELDS OF FASHION, ILLUSTRATION AND DECORATIVE DESIGN. 
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SELL AMERICAN INDUSTRY 

They not only record the story... 
they also make possible the 
PROGRESS OF INDUSTRY 

TILE 
OILS 

A WELL MADE 

will last a lifetime. 

A WELL DESIGNED book 

is an untiring salesman 

for the lifetime of the 

product it sells. 

Samples and information upon request. 

THE HOLLISTON MILLS, INC., NORWOOD, MASS. 
NEW YORK PHILADELPHIA CHICAGO 

Manufacturers of Bookbinding Fabrics 
Tracing Cloths, Coated and Impregnated Fabrics, Insulating Cloth Base, Separator Cloths, Map Cloth, Phc.to Cloth, 

Reinforcing Fabrics, Sign, Label and Tag Cloths, Bookbinding Cloths, Shade Cloth. 
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47 WEST 46th STREET 

NEW YORK 19, N. Y. 

LUXEMBURG 2-0056 A special service for art 

in advertising — 

a service which offers to the artist, 

the agency and the advertiser 

intelligent cooperation 

in solving his problems 

REPRESENTING ARTISTS IN THE FIELDS OF FASHION, ILLUSTRATION AND DECORATIVE DESIGN. 
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Albert Derne 

brilliant magazine story illustrator, 
one of America's highest paid 

advertising artists. President of 
the Institute of Conunercial Art. 

Fred ludekens 

versatile, dramatic story and 
advertising illustrator, famed art 
director, Vice-President 
of the Institute of Commercial Art. 

Norman Rockwell 

best known of all American illustrators, 
painter of The Four Freedoms, 

known the world over for 
his Saturday Evening Post cover, 

Al Parker 

creator of the fatuous "mother and 
daughter" covers for the Ladies' Honte 
Journal, and brilliant pace-setting 
artist for Good Housekeeping, McCall's. 

Ben Stahl 

outstanding illustrator.painter, 
whose work distinguishes both 

magazine stories and the advertising 
of America's leading companies. 

Austin Briggs 

whose story illustrations in leading 
magazines establish him as one 
of the great newcomers among 
America's top ranking commercial artists. 

Harold Von Schmidt 

best known for his authentic and 
exciting western story and 

sea story illustrations for the Post 
and many other magazines. 

John Atherton 

famed for posters, Post and Fortune 
covers, and for his paintings 
which hang in the Metropolitan 
and many oilier art museums. 

Jon Whitcomb 

whose glamour girls adorn the 
covers of leading magazines, and 
whose spectacular illustrations 

symbolize American youth. 

Stevan Dohanos 

whose intimate, human, 
colorful Post covers are familiar 
to millions of readers. 

Robert Fawcett 

aptly called an illustrator's illustrator 
because of his masterful 
drawing, brilliant design 

and superb craftsmanship. 

Peter Heck 

whose heroic compositions of 
industrial and rural America 
illustrate both stories and 
advertisements in leading magazines. 

Gilbert Bundy 

sophisticated illustrator and interpreter 
of America's younger set for 

both national advertising 
and magazine story illustration. 

To Artists who Don't want 

to stand still... 

These Famous Artists have a Message for You 

Some artists are enormously content with themselves, with their 
incomes, with the style in which they work; they 
wouldn't change for the world. Other artists champ at the bit, 
want to move rapidly ahead; they want to make great 
names for themselves, and they want what goes with it—more money. 
This ad is addressed to you, if you belong to the latter group. 

Each of the thirteen artists whose pictures appear here—and who are 
well-known to you and the rest of America—has developed 
a unique home study course on his own individual techniques and style. 
Each artist attempts to fuse your style with his own. And each artist 
works individually with you. The courses are not designed to 
make you a slavish imitator of the artist you work with, but rather to 
enable you to apply studio secrets and working methods that have 
proved so successful with the man whom you select as your instructor. 

These courses are not open to beginners, but to working artists and 
advanced students. The enrollment is strictly limited to enable each 
famous artist to devote the considerable time deemed necessary to bring 
your work closer to high individuality and salability. With each lesson 
the artist will give assignments for original work, on which the 
student will receive personally supervised criticism by the artist himself. 

We don't believe it is necessary to point out that there is no other 
school— whether resident or through correspondence — 
that can offer you instruction of this caliber by artists of such 
international prominence. Suffice it to say that no 
other method of instruction can give you the many extraordinary 
advantages of these advanced courses. Enrollment limitations 
make it advisable for you to send in the coupon below without delay. 

The Famous Artists Course 

The famous artists of the Institute faculty also offer a basic course 
for talented beginners and younger artists. In 24 lessons, 
containing over 4,000 new and specially created drawings, 
these famous artists teach the student the successful techniques 
they use in their own work for America's leading magazines. 

The student begins making his own drawings from the very first 
lesson, and progresses rapidly toward a thorough knowledge 
of the modern techniqties necessary for successful commercial art. 

Institute of Commercial Art inc. 

Institute of Commercial Art, Inc., Box 38 Westport. Conn. 

Please send full information about: 
CI 
Advanced Home-Study Courses 
with individual 
members of the Institute faculty. 

Name 

'I'he Famous A Course— 
r basic home-study course 
in commercial art and illustration. 

Street 

City, Zone, State 
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AS SERVANTS of advertisers, agencies and publishers, 

our conviction is that the quality of our work, the kind of serv-

ice we render is as certain as anything in business life to as-

sure our success and the welfare of those for whom we work. 

Our size is only important because it enables us to give near 

perfect service to the largest and nothing less to the smallest. 

THE TYPOGRAPHIC SERVICE COMPANY, inc. 

305 EAST FORTY-FIFTH STREET, NEW YORK 17, N. Y. 
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Recent Pitman Books 
for the ART num.:cum • mulls]. • sTruENT 

How to Use Color 
IN ADVERTISING DESIGN, 

ILLUSTRATION, AND PAINTING 

By WILLIAM LONGYEAR 

40 pages 14 color plates $1.95 

A clearly illustrated explanation of basic prac-
tical approach to the appreciation, the mixing, 
and the many uses of color. Covers theory, ap-
plication methods, materials, as well as color 
psychology. 

Composition in Pictures 
By RAY BETHERS 

244 pages More than 200 Illustrations $5.00 

The only book of its kind in which pictorial com-
position is recognized as what it is: the picture 
itself, not something applied to it. Thoroughly 
explains, diagrams, and illustrates various forms 
of composition. 

Penrose Annual (1950) 
Edited by R. B. FISHENDEN 

Volume 44 of this widely respected International 
survey of the Graphic Arts will be published in 
February 1950. Probably $10.00. 

Send for latest Art Catalogue 

PITMAN PUBLISHING CORPORATION 
2 West 45 Street, New York 19, N. Y. 

A. S. L . 
THE ART STUDENTS LEAGUE OF NEW YORK 

LECTURERS 
Arnold Bank 
Minna Citron 

Nathaniel Dirk 
Robert B. Hale 

Kenneth Hayes Miller 
Walter Pitch 

Frank J. Reilly 
Lincoln Rothschild 

John Sloan 
Frederic Taubes 
Forbes Watson 
William Zorach 

INSTRUCTORS 
Peggy Bacon 
Arnold Bank 
Will Barnet 
Arnold Blanch 
Cameron Booth 
Louis Bosa 
Louis Bouche 
Robert Brackman 
Byron Browne 
Walter Buehr 
John Carroll 
Jon Corbin') 
Victor De Patin' 
Dora De Vries 
Edwin Dickinson 
Nathaniel Dirk 
Frank V. DuMond 
Ernest Fiene 
Paul Fiene 
Dagmar Freuchen 
Adams Garrett 
George Grosz 
John Groth 
Robert B. Hale 
John Hovannes 
Robert Ward JohnS011 
Morris Kantor 
Ethel Katz 
Bernard Mortis 
Yasuo Kuniyoshi 
Bernard Lamotte 
Sidney Lauf man 
Julian Levi 
Martin Lewis 
Jean Liberte 
Reginald Marsh 
Fletcher Martin 
William McNulty 
John McPherson 
Sigmund Menkes 
Kenneth huyes Miller 
Alice Murphy 
Ivan Olin sky 
Robert Philipp 
M. Peter Piening 
John Pike 
Louis Priscilla 
Frank J. Reilly 
Ann Schabbel;ar 
Harry Sternberg 
Howard Trafton 
Nahum Tschacbasov 
Vaclar Vytlacil 
Ir'illiarn Zorach 

STEWART KLONIS, 
Executive Director 
215 West 57th Street, 
New York City 
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Bust of All 

We don't expect to wind up occupying 
a niche in anybody's hall of fame. But we do 

get a kick in knowing that, throughout the 
country, creative people like yourself are 

using our materials . . . that our stuff 
is helping make the tyros of today 

the masters of tomorrow. 
We're behind you all the way, and if 

there's anything we can do to help out, 
for heaven's sakes, holler! 

A. I. Friedman Incorporated 
Quality Art Materials 

20 East 49th Street New York 17, N. Y. 

PLaza 9-5400 

Are you receiving ••Friem's Four Pages"? Our interesting, informative monthly is sent gratis. 

LESLIE RYECROFT 
KAY HUGHES 
ARTISTS' REPRESENTATIVES 

27 EAST 37th STREET • NEW YORK CITY 16 

Telephone Murray Hill 5-7256 
J. WALTER WILKINSON 
WALTER G. WILKINSON 

SCOTT JOHNSTON 
RICHARD STONE REEVES 

VALERIE SWENSON 
NADIA MERINO 

HAYDEN HAYDEN 
JAY GRESHAM 

PHILIP RONFOR 
JOHN T. McCOY JR. 
RUTH THURSTON 

VICTOR K ALIN 
HAMILTON GREENE 
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ILLUSTRATION 

DESIGN 

BLACK AND WHITE 

COLOR 

ed.fitzgerald   
605 W. WASHINGTON 

CHICAGO 6, ILLINOIS 

RA 6-6497 

Engraving WALLACE-MILLER 

To the Victor . . . for these 

• Quality 

• Speed 
• Price 

OFFSET LITHOGRAPHERS 

GENERAL REPRODUCTIONS INC. 
SS VanDam Street. N. V. 13. N. V. 
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Better work at Aetna since we installed the new 

4-COLOR 

HIGH SPEED 

PROOF PRESS 

10 
\ fs 

/ 

AND i  
our clients can be sure of 

meeting printing requirements, 

on present day four color high speed 

presses with proofs that are accurate. SNIFFEN 

AETNA PHOTO ENGRAVING CO., INC. • 305 EAST 47TH ST. • NEW YORK 17, N. Y. • EL. 5-7740 
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SELL AMERICAN INDUSTRY 

They not only record the story... 
they also make possible the 
PROGRESS OF INDUSTRY 

CIO 

A WELL MADE 

will last a lifetime. 

A WELL DESIGNED book 

is an untiring salesman 

for the lifetime of the 

product it sells. 

Samples and information upon request. 

THE HOLLISTON MILLS, INC., NORWOOD, MASS. 
NEW YORK PHILADELPHIA CHICAGO 

Manufacturers of Bookbinding Fabrics 
Tracing Cloths, Coated and Impregnated Fabrics, Insulating Cloth Base, Separator Cloths, Map Cloth, PIK ,to Cloth, 

Reinforcing Fabrics, Sign, Label and Tag Cloths, Bookbinding' Cloths, Shade Cloth. 
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ARTHUR BROWN a BRO. 
le/7es roe /a wSe 

America's Largest Art Supply Center 
Here in a dramatic architectural setting you will find an unsurpassed variety of materials 

covering every need of the artist. Visit the Gallery and Theatre where you will enjoy 

the exhibits of painting, sculpture, and advertising art—and where the newest art 

techniques and methods will be demonstrated. 

Your local dealer has these Artbrown  products  

PRESTO-TYPE 
"Set" your own type 
headings by placing 
these self-adhering 
letters directly on 
artwork. 

SUPERIOR 
ILLUSTRATION BOARD 

A flawless white draw-
ing surface for your 
finest artwork. 

Send for samples and descriptive folders. 

THE DEPARTMENT STORE 
OF ART MATERIALS 

HANLEY STUDIO 

420 Lexington Avenue 

New York 17, N. Y. 

E-Z FRISKET 
An adhesive-coated 
frisket paper prepared 
for immediate use. 

GENERAL .-IDUERTISING .1RT SERrICE 

LExington 2-050 
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MELISSE DRAMATIZES YOUR SALES MESSAGE FOR YOU 

ON EXCLUSIVE BASIS 

MELISSE CREATES ORIGINAL ADVERTISING FORMAT IDEAS 

WITH ART AND SALES QUIPS. MELISSE SPECIALIZES IN 

HUMOROUS ILLUSTRATION • CARTOONS • CONTINUITY • 

ADVERTISING AND EDITORIAL ART • FASHION • DESIGN • 

DISPLAY • TELEVISION COMMERCIALS • ANIMATION 

One of the great format ideas originated and created by Melisse, from 

idea to finish, the "AROUND TOWN WITH MELISSE — series, received 

a 77% readership and won the Advertising and Selling Award. Among 

the many to praise Melisse's work, Life gave Melisse a three-page article 

on her accomplishments. The Voice of America, for its international 

broadcasts and publications (August, 1949) has chosen Melisse as one of 

the 10 outstanding "Women ot Achievement... 

MELISSE BRINGS ESTABLISHED FOLLOWING TO THE SPONSOR 

FOR MELISSE SERVICE CONTACT MELISSE DIRECT 

MELISSE STUDIOS • 310 EAST 55TH STREET • NEW YORK 22 

PHONE PLAZA 3-9048 

eeidez. 

r - - -1 

ON PAPER OR CLOTH I 

- 

1 BARNES 
PRESS, INC. 
20 VANDAM ST. 

NEW YORK 13, 

N.Y. 
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Warren's 

STANDARD PRINTING PAPERS 
[BETTER PAPER a rren's 

Printing Papers 

BETTER PRINTING] 

Double Coated.. Warren's LUSTRO GLOSS — Folding Enamel 
Warren's CUMBERLAND GLOSS — Folding Enamel 

Warren's LUSTRO DULL — Folding Dull 
Warren's CUMBERLAND DULL — Folding Dull 
Warren's OFFSET ENAMEL 
Warren's OVERPRINT LABEL CIS 

Single Coated... Warren's LUSTRO GLOSS COVER 
Warren's CUMBERLAND GLOSS COVER 
Warren's CUMBERLAND GLOSS BRISTOL 
Warren's NEW ENGLAND GLOSS—Folding Enamel 
Warren's CUMBERLAND DULL POST CARD 
Warren's MULTI-SERVICE LABEL CIS 

Machine Coated Warren's WESTBROOK GLOSS 

Antique  Warren's OLDE STYLE — Wove and Laid 

Bible  Warren's THINTEXT — India Paper 
Warren's BIBLIOPAKE 

English Finish. Warren's CUMBERLAND ENGLISH FINISH 
and Super 

Warren's NEW ENGLAND ENGLISH FINISH 
and Super 

Offset  Warren's CUMBERLAND OFFSET 

S. D. WARREN COMPANY, 89 BROAD STREET, BOSTON 1, MASS. 
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NEW YORK-PHOENIX 
SCHOOL OF DESIGN NOLLVtliSIfll 

061
 

ON NGTL
EXI

,NU E
AVEWNE
 

, OK
YR. N.
Y

• Students selected carefully 

• Students thoroughly trained 

• Faculty of Professional Artists 

• Bureau of Placements MU 5-2973 

THE SCHOOL'S LIBRARY IS ONE OF THE FINEST ART REFERENCE LIBRARIES IN THE EAST 

Round Out Your Library . . . inexpensively 

THE PITMAN GALLERY 
A distinguished and growing series on the great masters and schools of art. Described 
by the New Yorker as "first rate . . . color plates done with workmanlike care . 
introductions and notes both delightful and illuminating." 

Now Available . . 
Blake 
Klee 
Degas 
Manet 

• 

Botticelli 
Florentine Paintings 
Flemish Paintings 
Sienese Paintings 

Coming in January 1950 . . 
Chardin • Cézanne 

• 

• Van Gogh 

Virgin and Child 
Music in Painting 
Dutch Indoor Subjects 
English Outdoor Paintings 

• Royal Portraits 

Each 81/2  x 11 with 10 full color plates, $1.95 

PITMAN PUBLISHING CORPORATION 

2 WEST 45TH STREET NEW YORK 19, N. Y. 
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artists available 
ADAMS, Albert 
202 EAST 44TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 2-4463 

Photographer 

ADAMS, George 
202 EAST 44TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 2-4463 

Photographer 

AMES, Archer 
501 MADISON AVENUE, NEW YORK 22, N. Y. 
MURRAY HILL 8-3240 

Retouching in Color, Black and White for Repro-
duction in all Media 

ANDERSON, Lyman 
64 SAGAMORE ROAD, BRONXVILLE 8, N. Y. 
BRONXVILLE 2-6672 

Illustration 

BACKUS, Standish, Jr. 
2626 SYCAMORE CANYON RD., SANTA BARBARA, CALIF. 
92432 

Advertising, Book, Magazine Illustration; Color, 
Black and White; Posters. Designer, Painter 

BÁSTRUP, Len 
247 E. 56TH STREET, NEW YORK 22, N. Y. 
PLAZA 9-4946 

Product and Advertising Design . . . Packaging— 
Space—Promotion—Point of Sale 

BECKER, Joseph 
3415 E. 19TH ST., KANSAS CITY I, MO. 
HU 2517 

Fine Arts, Cartoons, Gag Writer, Abstract Design 

BERRY, Hal 
674 COMMONWEALTH AVENUE, BOSTON, MASS. 
c/o NEW ENGLAND SCHOOL OF ART 
KE 6-0346 

Advertising Layout and Illustration—Television 
Scene Visuals—Visual Training Sketches 

BINDER, Joseph 
100 CENTRAL PARK SOUTH, NEW YORK 19, N. Y. 
CIRCLE 6-5678 

Designer for Creative Graphic Art for Advertising 

BRIDGET 
169 E. 78TH STREET, NEW YORK 21, N. Y. 
RHINELANDER 4-5953 or PLAZA 8-1234 

Humorous Illustrations—Black and White—Color 

309 

BROOKE, William 
535 FIFTH AVENUE, NEW YORK 17, N. Y. 
MURRAY HILL 2-5673 

Lettering—Just Lettering 

CHRISTIAN, Marie 
247 EAST 37TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 2-1765 

Fashion Illustrations for National Advertisers 

CLANCY, Joe W. 
P. 0. BOX 2162, BIRMINGHAM, ALABAMA 
7-0734 

Fine Art Illustrations, Industrial and Landscape 
Subjects. Oils and Litho. Sketches 

CONNELLY, Geo. L. 
WESTTOWN, PENNSYLVANIA 
WESTTOWN 2I49-R or PHILA. RI 6-4369 

Editorial and Advertising Illustrator, Color, Black 
and White 

COSGRAVE, John O'Hara, II 
26 ORANGE STREET, BROOKLYN 2, N. Y. 
MAIN 4-2375 

Industrial Illustrations, Landscapes and Nineteenth 
Century Steamships and Sailing Vessels 

CREATIVE Photographers, Inc. 
108 MASSACHUSETTS AVENUE, BOSTON, MASS. 
KENMORE 6-4431 OR 6-4480 

Commercial and Illustrative Photography in 
Black & White, and Color 

CUTLER, Merritt 
R.F.D. #1, SOUTH NORWALK, CONN. 
NORWALK 6-0005 

Scratchboard—Color, Creative Advertising and 
Editorial Illustration 

D'ADDARIO, Thomas 
55 W. 42ND STREET, NEW YORK 18, N. Y. 
LACKAWANNA 4-1342 

Designer of Packages, Labels and Bottles 

DORNE, Albert 
322 EAST 57TH STREET, NEW YORK 22, N. Y. 
PLAZA 3-2410 

Editorial and Advertising Illustration: Color, Black 
and White 

FIORE, Quentin 
1481/2 EAST 40TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 4-6411 

Lettering—Calligraphy—Alphabets 
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VAN BELLEN, Walter 
521 ISHAM STREET, NEW YORK, N. Y. 
LORRAINE 9-7092 or CIRCLE 7-8300 EXT. 415 

Drawings, Design for Sales Promotion and Adver-
tising 

WAY, William P. 
146 EAST 46TH STREET, NEW YORK 17, N. Y. 
PLAZA 8-2314 

Art Work on Color Transparencies Way's Stand-
ard Viewers for Transparencies 

WILSON, Mortimer, Jr. 
110 WASHINGTON PLACE, NEW YORK 14, N. Y. 
CHELSEA 3-7918 

Paintings for Illustration 

art directors 
BRÉVANNES, Céline 
299 MADISON AVENUE, NEW YORK 17, N. Y. 
VANDERBILT 6-1180 

Artists' Representative 

ERMOYAN, Souren 
607 FIFTH AVENUE, NEW YORK 17, N. Y. 
MURRAY HILL 8-0772 

Consultant Art Director, Editorial and Advertising 
Design 

WOODS, Rex 
707 EGLINTON AVENUE, WEST, TORONTO, CANADA 
OR. 4763 

Illustration for Magazine, Advertising Posters; 
Color, Black and White, Watercolor, Oil, Tempera 

ZERBO, Inc. 
59 EAST 52ND STREET, NEW YORK 22, N. Y. 
PLAZA 8-1994 

Point of Purchase Displays, Packages 

ZIPES, April 
20 EAST 35TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 5-7100 

Illustration . . . Teen-Agers . . . Booklets . . . Black 
and White . .. Color 

KLUSS, William F. 
10 W. 48TH STREET, NEW YORK 19, N. Y. 
PLAZA 7-2672 

Consulting Art Director 

SACKETT, De Forest 
410 S. MICHIGAN AVENUE, CHICAGO 5, ILL. 
HARRISON 7-7269 

Advertising Design, Package Design, Art Direction 
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artists available 
ADAMS, Albert 
202 EAST 44TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 2-4463 

Photographer 

ADAMS, George 
202 EAST 44TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 2-4463 

Photographer 

AMES, Archer 
SOI MADISON AVENUE, NEW YORK 22, N. Y. 
MURRAY HILL 8-3240 

Retouching in Color, Black and White for Repro-
duction in all Media 

ANDERSON, Lyman 
64 SAGAMORE ROAD, BRONXVILLE 8, N. Y. 
BRONXVILLE 2-6672 

Illustration 

BACKUS, Standish, Jr. 
2626 SYCAMORE CANYON RD., SANTA BARBARA, CALIF. 
92432 

Advertising, Book, Magazine Illustration; Color, 
Black and White; Posters. Designer, Painter 

BÁSTRUP, Len 
247 E. 56TH STREET, NEW YORK 22, N. Y. 
PLAZA 9-4946 

Product and Advertising Design . . . Packaging— 
Space—Promotion—Point of Sale 

BECKER, Joseph 
3415 E. 19TH ST., KANSAS CITY I, MO. 
HU 2517 

Fine Arts, Cartoons, Gag Writer, Abstract Design 

BERRY, Hal 
674 COMMONWEALTH AVENUE, BOSTON, MASS. 
c/o NEW ENGLAND SCHOOL OF ART 
KE 6-0346 

Advertising Layout and Illustration—Television 
,Scene Visuals—Visual Training Sketches 

BINDER, Joseph 
loo CENTRAL PARK SOUTH, NEW YORK 19, N. Y. 
CIRCLE 6-5678 

Designer for Creative Graphic Art for Advertising 

BRIDGET 
169 E. 78TH STREET, NEW YORK 21, N. Y. 
RHINELANDER 4-5953 or PLAZA 8-1234 

Humorous Illustrations—Black and White—Color 

BROOKE, William 
535 FIFTH AVENUE, NEW YORK 17, N. Y. 
MURRAY HILL 2-5673 

Lettering—Just Lettering 

CHRISTIAN, Marie 
247 EAST 37TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 2-1765 

Fashion Illustrations for National Advertisers 

CLANCY, Joe W. 
P. 0. BOX 2162, BIRMINGHAM, ALABAMA 
7-0734 

Fine Art Illustrations, industrial and Landscape 
Subjects. Oils and Litho. Sketches 

CONNELLY, Geo. L. 
WESTTOWN, PENNSYLVANIA 
WESTTOWN 2I49-R or PHILA. RI 6-4369 

Editorial and Advertising Illustrator, Color, Black 
and White 

COSGRAVE, John O'Hara, n 
26 ORANGE STREET, BROOKLYN 2, N. Y. 
MAIN 4-2375 

Industrial Illustrations, Landscapes and Nineteenth 
Century Steamships and Sailing Vessels 

CREATIVE Photographers, Inc. 
108 MASSACHUSETTS AVENUE, BOSTON, MASS. 
KENMORE 6-4431 OR 6-4480 

Commercial and Illustrative Photography in 
Black Ce White, and Color 

CUTLER, Merritt 
R.F.D. #1, SOUTH NORWALK, CONN. 
NORWALK 6-0005 

Scratchboard—Color, Creative Advertising and 
Editorial Illustration 

D'ADDARIO, Thomas 
55 W. 42ND STREET, NEW YORK 18, N. Y. 
LACKAWANNA 4-1342 

Designer of Packages, Labels and Bottles 

DORNE, Albert 
322 EAST 57TH STREET, NEW YORK 22, N. Y. 
PLAZA 3-2410 

Editorial and Advertising Illustration: Color, Black 
and White 

FIORE, Quentin 
1481/2  EAST 40TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 4-6411 

Lettering—Calligraphy—Alphabets 
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FREEDMAN, Edward J. 
and Associates, Inc. 

233 EAST 33RD STREET, NEW YORK 16, N. Y. 
MURRAY HILL 6-1831 

Display: Designers and Producers 
Lithographic Window and Counter Specialists 

GIUSTI, George 
4445 POST ROAD, NEW YORK 63, N. Y. 
KINGSBRIDGE 3-3250 

GODWIN, Lyn 
148-09 NORTHERN BLVD., FLUSHING, N. Y. 
FLUSHING 9-6479 

Beautiful Girls with Pinup Touch—Animals with 
Human Appeal for Covers, Calendars, Advertising 

GOLD, Albert 
399 N. FIFTH STREET, PHILADELPHIA 40, PA. 
RADCLIFFE 5-4806 

Documentary Paintings for Advertising, Illustra-
tion: Magazine and Book, Color and Black and 
White 

GOULD, John 
80-37 221ST STREET, QUEENS VILLAGE 8, N. Y. 
HOLLIS 4-0318 

Figures, Human Interest Combined with Indus-
trial, Transportation and Agricultural Subjects 

GRABOFF, Abner 
381 FOURTH AVENUE, NEW YORK 16, N. Y. 
MURRAY HILL 6-2510 

General Design Assignments, Humorous Decora-
tive Illustrations 

GRANT, Vernon 
"PINETUCK," ROCK HILL, S. C. 
COUNTY 3214 

Human Interest 

GRAVES, Stuart S. 
43 WEST 55TH STREET, NEW YORK 19, N. Y. 
COLUMBUS 5-0247 or WHITE PLAINS 6-5989 

Posters, Cartoons, Trade Characters 

HERBERT, James D. 
125 PROSPECT STREET, PROVIDENCE, R. I. 
JACKSON 1-4542 

Painter, Teacher 

HEROLD, Don 
155 EAST 42ND STREET, NEW YORK 17, N. Y. 
MURRAY HILL 9-2112 

Cartoons for Advertising, Booklets, Advertising 
Copy 

JOHNSON, M. Martin 
510 NORTH DEARBORN STREET, CHICAGO 10, ILL. 
MICHIGAN 2-0401 

Modern Design—Illustrations—Layouts 

'JONES, Bob 
BIRCH ROAD, FAIRFIELD, CONN. 
9-4077 

Design—Cartoons—Direct Mail—Point of Sale 

KAPÉA, Bill 
39 EAST 51ST STREET, NEW YORK 22, N. Y. 
ELDORADO 5-2240 

Still Life—Sculpture—Layouts—Cornps—Finishes 

KLEP, Rolf 
WILMOT ROAD, NEW ROCHELLE, N. Y. 
NEW ROCHELLE 2-5328 

Advertising and Editorial Illustration: Marine, 
Aeronautical, Technical, Industrial, Maps 

KUHN, Bob 
299 MADISON AVENUE, NEW YORK 17, N. Y. 
VANDERBILT 6-1180 

Realistic Animals; Hunting Scenes 

LAPPERT, Jack 
II EAST 44TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 2-0379 

Lettering and Design 

LESCHIN, Samuel 
545 FIFTH AVENUE, NEW YORK 17, N. Y. 
MURRAY HILL 2-7433 

Layouts, Lettering, Package Design, Covers, Gen-
eral Design 

MAYLORD, Kim 
P. 0. BOX 518, WELLSTON STATION, ST. LOUIS 12, MO. 

Advertising Illustrations —Fashions— Lettering— 
Layouts—Sketches 

METZL, Ervine 
20 PARK AVENUE, NEW YORK 16, N. Y. 
MURRAY HILL 3-4692 

Humor, Booklets, Design, Posters, etc., etc 

MOCK, L. F. 
31 BETHUNE STREET, NEW YORK 14, N. Y. 
CHELSEA 2-7983 

Illustration—Still Life, Technical, Industrial, In-
teriors, Architectural, Graphic Design 

NAAR, Constance Joan 
309 EAST 55TH STREET, NEW YORK 22, N. Y. 
PLAZA 5-9224 

Portraits—Character and Likeness—Black and 
White or Color—for Line Engraving or Halftone 
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NEALE, Sidnee Hubbard 
121 MADISON AVENUE, NEW YORK 16, N. Y. 
MURRAY HILL 6-6308 

Animated Illustration, Trade Characters, Cartoons 

NEUBAUER, Robert G., Inc. 
355 HANOVER STREET, BRIDGEPORT, CONN. 
3-4975 

Package Design—Merchandising Art 

PRICE, Norman 
920 RIVERSIDE DRIVE, NEW YORK 32, N. Y. 
WADSWORTH 3-5116 

Magazine and Advertising Illustration; Color, Pen. 
Historical or Human Interest Subjects 

PETERS, Charles R. 
9 EAST 45TH STREET, NEW YORK 17, N. Y. 
MURRAY HILL 7-7320 

Retouching, Color, Black and White, Pictorial and 
Mechanical. Illustration, Drawings, Lettering and 
Mechanicals 

RABUT, Paul 
10 EAST 53RD STREET, NEW YORK 22, N. Y. 
PLAZA 3-7204 

Illustrations in Color and Black and White—Art 
Directors Medal 1942, 1946—Distinctive Merit 
1943 

REM INGTON, Shad 
71 ROMANO DRIVE, DUMONT, NEW JERSEY 
DUMONT 4-4261 

Cowboys, Indians, Frontier, and Just Boys 

RIEGGER, L. L. 
78 CHATTERTON PARKWAY, WHITE PLAINS, N. Y. 
WHITE PLAINS 9-8407 

Fashion, Advertising, Magazine Illustration 

ROSE, Carl 
ROWAYTON, CONNECTICUT 
NORWALK 6-6163 

Cartoons 

ROWAT, Evelyn 
299 MADISON AVENUE, NEW YORK 17, N. Y. 
VANDERBILT 6-1180 

Fashions; Fashion Illustrations 

RUDOLPH, Max H. 
370 LEXINGTON AVENUE, NEW YORK 17, N. Y. 
LEXINGTON 2-3538 

Photo Retouching—Airbrush 

SAATY, Wallace 
WELLINGTON HOTEL, 7TH AVE. & 55TH ST., N. Y.9, N. Y. 
CIRCLE 7-3900, .EXT. 646 

Human Interest, Glamour — Advertising and 
Magazine Illustration—Color—Black and White 

SCHUCKER, James W. 
QUAKERTOWN, RD 3, BUCKS COUNTY, PA. 
QUAKERTOWN 344 J 1 

Advertising and Magazine Illustration. 
All Mediums 

SHEPHERD, George 
GENERAL MOTORS BUILDING, DETROIT 2, MICHIGAN 
TRINITY 5-1232 or BIRMINGHAM 1884 

All Media—Automobiles, Horses, Dogs, Posters; 
Advertising and Editorial Illustration 

SICKLES, Noel 
80 MYRTLE AVENUE, WESTPORT, CONN. 
2-6032 

Representative: James Monroe Perkins, Illustrator 

SKIDMORE, Thornton D. 
37-12 85TH STREET, JACKSON HEIGHTS, L. I., N. Y. 
HAVEMEYER 4-4961 

Magazine and Advertising Illustration in Color, 
Black and White or Line 

STEINWEISS, Alex 
120 CENTRAL PARK SOUTH, NEW YORK 19, N. Y. 
COLUMBUS 5-0450 

Advertising and Industrial Design 

STERNBERG, Charlotte Joan 
168 LAMBERT AVENUE, MERIDEN, CONN. 
MERIDEN 5-8792 

Decorative Advertising Art, Design, Illustration— 
Portraits in Egg Tempera 

STOESSEL, Henry Kurt 
11 1/2 WEST 26TH STREET, NEW YORK 10, N. Y. 
MURRAY HILL 3-6557 

Editorial and Advertising Illustration 

SUTNAR, Ladislav 
Sutnar & Hall 
307 EAST 37TH STREET, NEW YORK 16, N. Y. 
MURRAY HILL 6-1784-5 

Magazine and Advertising Layouts, Illustrations, 
Catalogs, Posters, Package Design 

UTZ, Thornton 
WESTPORT, CONNECTICUT 
2-2679 

Illustration 
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