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Radio Remixes: Boon Or Bane For Biz?

Consumer Confusion Fuels Debate On Rising Trend

# BY CHUCK TAYLOR

and DON JEFFREY
NEW YORK—When Anne Meyer of
Beach Lake, Pa., bought Jewel’s
“Pieces Of You” album after enjoying
“You Were Meant For Me” and “Fool-
ish Games” on the radio, she found
herself gravely disappointed with what
she heard.

“I made a tape from the CD to listen
to in the car and thought it must be
damaged or something,” she says. “The
songs I liked from the CD sounded
nothing like what I heard [of them] on
the radio. I haven't played it since.”

Meyer’s experience is born out of a
growing trend at record labels to offer

Gov’t Plan May
Hinder Brazil’s
Music Industry

# BY ENOR PAIANO

SAO PAULO, Brazil—A belt-tighten-
ing economic program announced by
Brazil’s government on Nov. 10 is send-
ing shivers of concern throughout the
country's record industry.

Among the 50 measures included in
the economic package, known in Brazil
as the pacote (pronounced “pah-COH-
tehay”), are a variety of government
spending cuts, tax increases, and publie-
sector layoffs. The airport tax increase
for international travelers kited from
$18 to $90—the most expensive rate in
the world, according to travel agents.

The pacote was enacted in the wake

(Continued on page 69)

TINMLIKC

QUARTERLY

multiple remixes of R&B, top 40, rock,
and country radio singles, often in an
attempt to tailor the song to as many
niche formats—and thus, as wide an
audience—as possible.

But often the versions that con-
sumers hear on the radio are either

NEWS ANALYSIS

unavailable as commercial singles or,
as in the case of Jewel, have been
reworked with new vocals and instru-
mentation to the point that they dra-
matically differ from the original album
version. (Executives at Jewel’s label,
Atlantic Records, did not return calls
for comment by press time.)

‘IT SHOULD BE AVAILABLE
“It’s generally very frustrating for
customers when they can't get a partic-
ular mix they hear on the radio,” says
Dave Goist, singles buyer for 150-store

National Record Mart (NRM). He says
consumers have complained after buy-
ing an album and discovering that it
contains a version of the song that is dif-
ferent from what they're hearing on the
radio. “They want that particular mix,”
he says, adding, “If [radio’s] going to
play a remix, it should be available in
some format, even if if’s a limited-edi-
tion format.”

Radio programmers, meanwhile, say
they enjoy having multiple remixes to
choose from, but most agree that stray-
ing too far from the original version is
seldom a good idea.

“It’s helpful in the sense that the
song can be more radio-friendly. A new
version can bring out something spe-
cial that wasn’t in the original mix,”
says Leslie Fram, PD at top 40/mod-
ern WNNX (99X) Atlanta. “But unfor-
tunately, when those versions aren’t
available to the public, it’s a hindrance.
I just wish that more of them were
being offered to the consumer.”

¢Continued on page 87)

| BY DOMINIC PRIDE

LONDON—The odds of finding
the next great British band at your
local pub are slim.
Unless, that is,
you're having a pint
in Camden Town.

This month, you
could predict—with
99% certainty—
that one of the
bands on the bill at
Camden’s musie
pubs and venues will be breaking into
the top 40 a year from now.

In January, the band Embrace will
return to the 250-capacity Camden
Falcon, exactly a year after its first

Camden Town: Hot Spot
For U.K. Up-And-Comers

gig there. In the intervening year, it
has had a top 10 single on Virgin’s
Hut label and will go on the month
after to play at the prestigious, 5,000-
capacity Albert Hall.
Like other acts, such
as Symposium or
Placebo, that came
to prominence in
Camden, Embrace
doesn’t need to play
the likes of the Fal-
con again—it wants
to.

The Camden cireuit has become
the place for bands to prove them-
selves, gather attention, pay their
dues, hang out, and—most impor-

Continued on page 76)

IN MUSIC NEWS

UK.'s Ali Offers Soulful
Sound On New Island Set
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Jamaican
‘AIt’ Scene In
The Spotlight

8 BY ELENA OUMANO

KINGSTON, Jamaica—Given the
Jamaican love
of lively discus-
sion and hard-
nosed competi-
tive spirit, it
comes as no
surprise that a
Billboard cover
story on
Jamaica's
“alternative”
music scene (July 19), along with

(Continaed on page 14)

Authors’ Bodies
Forge Teamwork
On Cannes Pact

B BY JEFF CLARK-MEADS

KRISTI

LONDON—The new nature of busi-
ness for Europe’s authors’ bodies in the
next millennium is taking shape.
Though it holds the future promise of
more money being distributed more
quickly, right now it is a shape that is
difficult to swallow.

Nane of the collecting societies with-
in the European Union are finding it
casy to implement the cost-cutting
terms defined in the Cannes Accord.
However, the pain is being cased by a

(Continwed on puge 78)
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Sub Pop Pacts With Sire Records Group

Deal Adds To Sire’s A&R, Sub Pop’s Distribution

# BY CRAIG ROSEN

LOS ANGELES—In a move designed to
give the newly formed Sire Records Group
(SRG) an additional A&R source and Seat-
tle-based Sub Pop more marketing muscle,
the two companies have inked a pact for
SRG to market and distribute certain Sub
Pop releases.

As with all SRG titles, the Sub Pop/SRG
releases will be distributed by Warner Music
Group’s WEA or Alternative Distribution
Alliance (ADA).

However, Sub Pop, which is 49% owned by
the Warner Music Group (WMGQG), will
remain an autonomous label (Billboard Bul-
letin, Nov. 19).

“I think this is a very good thing for us
and for them,” says SRG president/CEO
Seymour Stein, who traveled to Sub Pop’s
headquarters three times before sealing
the deal with Sub Pop CEO Jonathan
Poneman.

Poneman, who calls Stein “one of my music
industry heroes,” says he became interested
in working with the executive when the
opportunity to become affiliated with SRG
was presented to the label. Following WMG’s
purchase of a stake in Sub Pop in early 1995,
the label was linked to Elektra Entertain-
ment for the marketing and distribution of
certain releases.

“Sub Pop is a very viable company,” Stein
says. “It’s a very special label. Labels like this
come along very seldom.

“Geographically, they are ideally situated
in terms of finding new talent,” he adds.
“That has always been a viable area, but they
are not just about Seattle, Portland, and the
Pacific Northwest.”

Epitaph Cutbacks
Help Indie Get
Back To Basics

@ BY ED CHRISTMAN

NEW YORK—Having undergone a down-
sizing two weeks ago that saw 40% of its
staff positions eliminated, Epitaph
Records is returning to its original man-
date of being a “lean and mean” indepen-
dent label.

That’s the word from Andy Kaulkin, who
has been named acting president of the label
(Billboard Bulletin, Nov. 19). The appointment
of Kaulkin apparently was necessitated by the
absence of label founder and head Brett Gure-
witz, who has withdrawn from daily opera-
tions at the label due to a stay, according to
press reports, at a drug abuse treatment cen-
ter. Kaulkin declines to comment on those
reports other than to say that the label’s

(Continued on page 86)

Sub Pop rocketed to prominence in the late
’80s, launching the careers of such Seattle-
based grunge pioneers as Nirvana and
Soundgarden. The label has also had some
success with acts from other regions, includ-
ing Cincinnati’s Afghan Whigs and Boston’s
Sebadoh.

Although Poneman says that there have

been no discussions about SRG becoming
involved in marketing the Sub Pop catalog,
he calls the concept “a potentially good
idea.”

The deal with SRG will allow Sub Pop to
“concentrate on A&R with the freedom to
sign what they want,” Stein says. Once the

(Continwed on page 80)

Monitors Editor In Chief Dies

Hosten’s Tenure Marked By Innovations

Heston Hosten, editor in chief of Bill-
board’s four Airplay Monitor publications,
died Nov. 19 in New York after an extended
battle with colon cancer. He was 29 years old.

Hosten, who joined Airplay Monitor in
April, was a five-year veteran of the Bill-
board-affiliated Broadcast Data Systems
(BDS), where he first began to cement his
extensive relationships with record and
broadeast industry
members. At BDS,
Hosten worked his way
up from administrative
assistant to BDS’ R&B
administrator, becoming
director of radio and
charts in 1995. He was
also the author of Air-
play Monitor’s BDS-
related column, Watch-
ing the Detections.

Before joining BDS, Hosten majored in
public administration at John Jay College
of Criminology and business administration
at LaGuardia College.

Despite Hosten’s ongoing battle with the
disease, his tenure at Airplay Monitor was
marked by the development of numerous
new charts and features, some of which will
continue to debut in those publications in
the months to come.

Co-workers and industry executives alike
praised Hosten’s natural affability, posi-
tiveness, and dedication.

“All of us here are deeply saddened by
the loss of our colleague and friend,” says
Howard Lander, president/publisher of Bill-
board and president of the Billboard Music
Group. “When I brought Heston over from
BDS to be editor in chief of Airplay Moni-
tor, it was evident immediately that his
energy, enthusiasm, and knowledge of the
industry would lead our radio publications
to greater heights. The additional benefit
was that we gained a warm-hearted indi-
vidual with a terrific sense of humor. He
will be greatly missed.”

“Clearly, everyone at BDS is going to
miss Heston desperately,” says BDS GM
Joe Wallace. “We’re going to miss his drive,
his intensity, and his sense of humor. Heston
was our greatest hit ... I thought he was a
terrific guy, and we just miss him terribly.”

HOSTEN

Former Airplay Monitor publisher
Michael Ellis, now VP of A&R for Crave
Records, recalls Hosten as “just a really
positive, can-do kind of person.” When
Hosten was at BDS, “he used to pull off mir-
acles . .. and he always had positive solu-
tions to problems,” Ellis adds.

“Heston’s work ethic and approach to his
job was exemplary,” says Alan Smith, COO
of Active Industry Research. “What set him
apart, I think, was that he felt it was his
duty to get it right—whatever it was. He
made people feel like their problem was his
problem, and that attitude gained him a lot
of respect in a very short time. This is a very
sad time for us.”

“I got to know him on a daily basis
through dealing with him at BDS and a rela-
tionship that developed that was far more
than business,” says Arista VP of promo-
tion Jim Elliott. “What I admired and
respected about him was his work ethie, his
fairness, and his incredible positive attitude.
Even when he was extremely ill, he didn’t
bring you down when you visited him; he
was still very positive up till the end.

“Most of all, we can all take a page from
the way he looked at the world,” Elliott
adds. “He did not see color. In an industry
that does segregate things in terms of
music appeal and in many other ways, Hes-
ton did not. Heston saw people for just
being people. He heard music for just being
good music. And if we could all be more like
that, this world would be a helluva better
place to live.”

“In the couple of years that I worked with
Heston, I came to consider him a real
friend,” says Elaine Locatelli, VP of AC
promotion for Columbia Records. “He had
areal good feeling for people, he respected
people, and everybody who knew him gen-
uinely liked him.”

Funeral arrangements were still being
made at press time. Billboard and Airplay
Monitor plan to establish a fund in his honor,
more details of which will be forthcoming.

Hosten is survived by his mother, Greta;
his aunt, Barbara Perrotte; and three
cousins, Carol, George, and Sadina Perrotte.

The family has asked that in lieu of flow-
ers, donations should be made to cancer-
related charities.

HARDCORE: NEW YORK ROCKS!

I wanted to commend Billboard for run-
ning the article on New York hardcore in the
Oct. 25 issue. I tip my hat to Ed Christman
and Mark Marone for getting the story
straight and in such a concise manner. I spot-
ted literally only one flaw, in mentioning that
the late Raybeez was the drummer—when in
fact he was the singer—in Warzone; howev-
er, Raybeez did start out as a drummer (in
Agnostic Front).

When I started playing in 1985, I never

thought I would see the day when a “legit” pub-
lication would give straight-up coverage of what
was going on. For me, this was a milestone
moment to reflect on how much drama and sac-
rifice has gone down in the scene all these years.
When asked to explain the New York hardcore
scene, I often equate it to the jazz scene in prior
decades—the amount of loss the musicians
incur to do what they love in an uncompromis-
ing way; the sharing and cross-pollination of
players in bands; the saving grace of European
and Japanese tours; and the depression, drugs,

and hard living that have led some of the con-
tributors to an untimely death.

So, keep up the coverage. We all know
there is a business and a movement going on
that is impervious to manufactured trends.
There is not much rock’n’roll with soul any-
more, and this is why hardcore will be one of
the last relevant forms of live rock music.

Kurt Stenzel

The Six & Violence

Striving for Togetherness Records
Bay Terrace, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered heve are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036,
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* THE BILLBOARD 200 -
* HIGHER GROUND ¢ BARBRA STREISAND * COLUMBIA

PG.

CLASSICAL
* PAUL MCCARTNEY'S STANDING STONE
LONDON SYMPHONY ORCHESTRA {FOSTER) * EM CLASSICS

CLASSICAL CROSSOVER
* DIANA, PRINCESS OF WALES BBC RECORDING OF THE FUNERAL
VARIOUS ARTISTS * LONDON

COUNTRY
* COME ON OVER * SHANIA TWAIN * MERCURY

HEATSEEKERS
* ROBYN IS HERE « ROBYN * RCA

JAZZ
4 TO SEE YOU * HARRY CONNICK, JR. ¢ COLUMBIA

33

JAZZ | CONTEMPORARY
* IMAGINARY DAY « PAT METHENY GROUP * WARNER BROS

33

NEW AGE
% TRIBUTE * YANINI * VIRGIN

32

POP CATALOG
* GHETTO'S TRYING TO KILL ME * MASTER P « NO LMIT

60

R&B
* UNPREDICTABLE ¢ MYSTIKAL ¢ NO Limit

20

CHRISTMAS
* CHRISTMAS LIVE
MANNHEIM STEAMROLLER * AMERICAN GRAMAPHONE

59

* THE HOT 100 -
* SOMTHING ABOUT THE WAY... / CANDLE IN THE WIND 1997
ELTON JOHN  ROCKET

ADULT CONTEMPORARY
* SOMETHING ABOUT THE WAY YOU LOOK TONIGHT
ELTON JOHN * ROCKET

72

ADULT TOP 40
* | DON'T WANT TO WAIT « PAULA COLE * IMAGO

72

COUNTRY
* LOVE GETS ME EVERY TIME * SHANIA TWAIN « MERCURY

29

DANCE / CLUB PLAY
* TURN ME OUT (TURN TO SUGAR)
PRAXIS FEATURING KATHY BROWN * STRICTLY RHYTHM

25

DANCE / MAXI-SINGLES SALES
* WHAT ABOUT US * TOTAL * LAIACE

25

LATIN
* Y HUBO ALGUIEN « MARC ANTHONY * RMM

31

R&B
K MY BODY ¢ LSG * EASTWEST

22

RAP
* FEEL SO GOOD * MASE * 8AD BOY

ROCK / MAINSTREAM ROCK TRACKS
* TOUCH, PEEL AND STAND * DAYS OF THE NEW * OUIPOS!

73

ROCK / MODERN ROCK TRACKS
* TUBTHUMPING * CHUMBAWAMBA * REPUBLIC

73
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Tor OF Tue News

6 DVD steering commiftee
leaves sound-quality discussian
and facuses an logistics.

Arnists & Music

10 Executive Turntable: Mark
Dixan upped ta CEO at K-tel.

12 Bryan Adams rewarks his
classic sangs far “Unplugged”
album due Dec. 9.

12 The Beat: Madonna
chooses two new managers.

15 Boxscore: Ralling Stones
gross more than $16 million tour-
ing Midwest and Southwest U.S.
15 Continental Drift: Slim Man
starts new career in jazz.

16 Popular Uprisings: Jade
Tree's the Pramise Ring is hot
with college audiences.
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MEGADETH: P 74

national marketing.

30 Classical/Keeping Score:
Sony Classical salutes pianist
Murray Perahia with four-disc set.
31 Latin Notas: Members af
reggae act Planet Hemp arrested
for defending use of drugs.

33 Jazz/Blue Notes: Blue Note
rereleases collecied recardings of
pianist Herbie Nichols.

34 Songwriters & Publishers:
AmSong successfully protects the
rights of songwriters.

35 Studio Action: Genex
GX8000 makes inroads in
recording-re!ated markets.

INTERNATIONAL
48 M1V Europe shifts to regianal
approach, cuiting jobs in Londan.
50 Hits Of The World: “Barbie
Girl” still claiming many top spots

57 Declarations Of Indepen-
dents: Should indies compete
with majors for holiday sales?
61 Home Video: DVD/Divx
debate broadens af Kagan Semi-
nars’ panel sessian.

62 Child’s Play: "Kidsongs”
serfes is back from Sony Wonder.
63 Shelf Talk: Divx Entfertain-
ment quashes rumors af pre-
strest-date video sales.

Reviews & PREVIEWS

64 Spotlight reviews of the
newest from Celine Dion, Jonatha
Brocke, and Garth Brooks.

PROERAMMING

71 Jones Radia Network
launches its 12th format.

73 The Modern Age: Save Fer-
ris’ "Came On Eileen” launches
the ska-swing group to success.
74 AirWaves: Megadeth fells a
heavy metal success stary.

75 Music Video: Netwark 1
clasing ends three house-pro-
duced videoclip shows.
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JONATHA BROOKE: P. 63

FEATURES

70 Update/Lifelines: Maria de
Lourdes, “the voice of Mexico,”
dead at 58 of heart aftack.

80 Hot 100 Singles Spotlight:

MADONNA: P. 12

18 R&B: Rhino Recards fo
release "Otis Redding: Love
Songs” compilation Jan. 13.
19 Rhythm Section: Mystikal
makes 49-1 ieap on R&B
album chart.

19 The Rap Column: Sean
"Puffy” Combs remixes the
Police’s “Roxanne.”

24 Dance Trax: RuPaul dis-
cusses his new Christmas album.

26 Country: Bob Saporiti is a
pioneer in country music's infer-

internationally.

51 Global Music Pulse: Japan-
ese producer Tetsuya Komuro
brings hit acts to China.

52 Canada: Burtan Cummings
iIs big winner at SOCAN awards.

MerchANTS & MARKETING
53 Online music sales debate
dominates at Musicom,

53 BuyCycles: Music retailers
seek to sell to 25-44 age bracket
via Infernet.

56 Retail Track: Trans World
may make another play far
Camelot.

RUPAUL: P. 24

Lisa Loeb is Greatest Gainer four
weeks running.

86 Between The Bullets:
Streisand garners big sales week
with "Higher Ground.”

67 Classified

68 Real Estate

88 Market Watch

88 Chartbeat: Streisand's latest
No. 1 is 33 years since her first.

88 Homefront: LeAnn Rimes
and Third Eye Blind added to Bill-
board Music Awards program.

* TOP VIDEO SALES -
* THE LOST WORLD: JURASSIC PARK
UNIVERSAL STUDIOS HOME VIDEQ

63

KID VIDEO
% SLEEPING BEAUTY * WALT DISNEY HOME VIDEQ

62

RENTALS

% LIAR LIAR * UNIVERSAL STUDIOS HOME VIDEO

62

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
* DEUCES WILD ¢ B. B. KING * MCA

CONTEMPORARY CHRISTIAN
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS
LEANN RIMES * CukB

GOSPEL

* GOD'S PROPERTY
GOD’S PROPERTY FROM KIRK FRANKLIN'S NU NATION « B-RITE

KID AUDIO
* DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
VARIOUS ARTISTS * WALT DISNEY

THE BILLBOARD LATIN 50
* CONTRA LA CORRIENTE * MARC ANTHONY * RMM

MUSIC VIDEO
* 3 - WATCH IT GO * PANTERA * ELEKTRA ENTERTAINMENT

REGGAE
* THINK LIKE A GIRL * DIANA KING * WORK

WORLD MUSIC
* THE BOOK OF SECRETS ¢ LORENNA MCKENNITT * WARNER BROS

RIAA: Bill Addressing WIPO ‘Falls Short’

H BY BILL HOLLAND

WASHINGTON, D.C.—A new alterna-
tive copyright bill related to ratification
of the World Intellectual Property Orga-
nization (WIPQ) copyright treaties,
introduced in the House of Representa-
tives at the end of session Nov. 13, is
being opposed by the Recording Indus-
try Assn. of America (RIAA).

A senior RIAA official says the trade
group will instead continue to support
an earlier version of the bill.

“We find the new bill unaceeptable,”
says Jennifer Bendall, RIAA senior VP
of government relations. “It falls short.”

The WIPO treaties will update pro-
tection in the digital age. The U.S,,
along with at least 30 other member
nations, must ratify enabling legislation
within two years of its December 1996
signing before the treatics go into effect
(Billboard, Jan. 11).

Bendall said the RIAA will continue
to support H.R. 2281, the administration

biil introduced carlier this yvear by Rep.
Howard Coble, R-N.C., chairman of the
House Intellectual Property Subcom-
mittec. That bill is also supported by
other members of the copyright com-
munity.

In some respects, the new bill, H.R.
3048, introduced by Reps. Rick Bouch-
er, R-Va,, and Tom Campbell, R-Calif., is
similar to the Coble bill, but it differs in
the mujor areas of copyright circum-
vention and ephemeral copying.

Although Bendall and other RIAA
officials, who are still reading the new
biil line by line, don’t want to go on
record about specific opposition points,
there are scveral probable points of con-
tention.

The new bill econtains a c¢ireumvention
prevision in which violations would be
triggered by illegal “conduct” rather
than by use of a “device.” The earlier
bill uses “device” as a trigger for viola-
tions, an approach that the industry has
long supported, because they say it is in

line with the WIPO treaty language.

The change in language—{rom device
to conduct—comes after Boucher called
for a more “balanced” approach between
owners and users. Opponents of the car-
lier bill are concerned that manufactur-
ers of machines designed primarily for
non-infringing uses, but used by cus-
tomers for infringing uses, may be vie-
timized by the device language. They
prefer violations to stem from illegal-use
conduet.

The new bill also differs by spelling
out an “ephemeral copying” provision:
It makes it explicit that it is not an
infringement violation for a person to
make a digital copy of a copyrighted
work “when such copying is made inei-
dental to the operation of a computer in
the course of the use of the work in a
way that is otherwise lawful,” according
to a written statement from Boucher’s
office.

Unlike the new bill, the language in

(Continued on page 30)
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Int’l Committee Bows Out
Of Dehate On DVD Sound

H BY PAUL VERNA

NEW YORK-—The International
Steering Committee (ISC) formed to
recommend criteria for the develop-
ment of DVD audio has withdrawn
from the discussion of sound quality as
it pertains to the proposed carrier,
focusing instead on technical and logis-
tical issues.

RIAA senior executive VP/general
counsel Cary Sherman says the ISC
has essentially narrowed its role “so
that it doesn’t include sound quality.
However, the ISC will remain the
instrument of the worldwide recording
industry as far as commenting on other
aspects, most importantly copyright
protection, anti-piracy, and backward
compatibility with CD.”

In a statement issued Nov. 13, the
ISC—which comprises the Recording
Industry Assn. of America, its Japan-
ese counterpart (RIAJ), the Interna-
tional Federation of the Phonographic
Industry, and the six major global

Ex-Chief Sues Over
Funds In Sale Of
All Nations Music

H BY IRV LICHTMAN

NEW YORK—When the publishing
interests of All Nations Music were
sold to MCA Music Publishing last
June, no purchase price was revealed.
But Billy Meshel, the veteran music
publishing executive who was a limited
partner and president/CEO of the com-
pany, has gone to court with claims to
recover funds due him resulting from
the sale.

In the action, filed Oct. 23 in Los
Angeles Superior Court, Meshel and his
corporation, 712 Stone Avenue Inc., are
charging the defendants with breach of
contract and fraud. One of the defen-
dants is 915 Music, named in the com-
plaint as a general partner in All
Nations and said to be controlled by Dan
Pritzker and his father, Jay. The Pritzk-
ers are members of a family that owns
high-profile real-estate interests in the
Us.

The complaint says All Nations,
whose offices are said to be closed, has
a cash balance on hand of about $3.7
million, which “adjusted for wrongful
payments,” should be in excess of $3.9
million. The complaint alleges that
Meshel was contractually obligated to
receive 25% of the cash balance but has
not received any funds calculated on
any basis.

Meshel, who now operates another
independent music company, Music &
Media International, charges wrongful
disbursements of monies, including
consulting fees, that diverted dollars
representing the company’s true cash
value.

After All Nations was formed in
1992, the complaint charges, the
Pritzkers in August 1995 decided to sell
the company’s publishing assets.
Another defendant in the action is Glen
Miller, a financial consultant to All
Nations.

Meshel’s suit claims that in Decem-
ber 1995, he was informed by 915 and
Miller that because of the planned lig-
uidation of All Nations, the terms of his
employment would expire Dec. 31,
although he would continue his job with

(Continued on page 87)

music companies—says, “[Tlhe com-
mittee announced last June that it
would conduct listening tests of vari-
ous possible DVD formats. The listen-
ing tests were expected to evaluate and
compare different sampling rates and
bits per sample to determine if there
were recognizable differences among
them and to assure that the quality of
the proposed formats was at a level
high enough to add value for con-
sumers and satisfy the needs of artists
and producers.

“Since that initial announcement, a
number of hardware companies have
proposed a format that would allow
individual artists and record companies
to choose among many different sam-
pling rates and bits per sample based
on their individual preferences. This
development moots one of the principal
purposes of the centralized testing.”

Soon after the ISC’s June announce-
ment, Sony and Philips proposed a
sound carrier based on their Direct

(Continued on page 86)

WMG Launches ‘Meta-Site’ On Weh

Comprehensive Page Links WMG, CNN, And BDS

H BY CHRIS MORRIS

LOS ANGELES—Seeking to acquaint
consumers with the full range of its
many labels’ acts, Warner Music Group
has launched a comprehensive World
Wide Web site, ear! (httpy/www.earl.
com).

Described as a “meta-site” by Warn-
er Music Group VP of marketing/new
technologies (U.S.) Chris Tobey, earl,
which debuted Nov. 18, offers Web
users artist-oriented access to existing
label sites within the Warner Music
Group, plus additional features sup-
plied by the online services of CNN and
Broadcast Data Systems (BDS), a Bill-
board sister company.

The site will also allow consumers
who become members of its “Insiders
Club” to receive a regular customized
electronic newsletter on WMG acts. As
an inducement to join the club, earl is
offering registrants an opportunity to
win 1,000 WMG CDs in a contest that
runs through Dec. 16.

Tobey says of the rationale for the

On The Dotted Line. Tenor Ben Heppner recently signed an exclusive multi-
album contract with RCA Red Seal. Heppner will be performing with the Metro-
politan Opera in “Lohengrin” in March 1998 and “Die Meistersinger” in April.
Shown in the RCA Red Seal offices, from left, are Stefan Mikorey, VP of A&R at
Red Seal Worldwide; Linda Rein, VP of legal and business affairs at Red Seal;
Deborah Surdi, director of A&R at Red Seal; and Heppner.

site, “The entire purpose is to drive
more consumer traffic to our label-gen-
erated artist pages . .. One of our pri-
mary objectives was to allow the labels
to maintain their autonomy in the look
and feel of their artist pages and their
own sites, do their own promotions, and
pursue their own Internet strategy,

(eart

time providing an
|
—_

aggregate point
for that material
for the consumer.”

According to
Tobey, the idea for ear! came up at a
meeting of the WMG new technologies
staff about 18 months ago.

He says, “Our thought was to elimi-
nate the problem that consumers
sometimes have with identi{ying artists
with labels by making ear' a destina-
tion site for consumers who just want-
ed to find out about new musie . . .
What we're trying to do here is bring
the consumer an experience that is
high quality and easy to use and a way
to get all the information on our artists

in one place.”

Developed by Avalanche Systems in
New York, with WMG senior director
of multimedia Donna Cohen acting as
project manager, ear! links to 15 indi-
vidual label or label group sites within
WMG, including Warner Bros. Rec-
ords, the Atlantic Group, Reprise, and
Elektra Entertainment. It also links to
the Warner Bros. Online site, which
encompasses Warner’s TV, film, home
video, comics, and retail interests, as
well as music.

“One of the key strategies in this is
to have links to Warner Bros. Online,
which happens to be a top five Web
site,” Tobey says. “As a result of that,
our affinity with our sister company
over here has provided a real synergy.
I call it synergy without apology. We
believe it’s going to produce a situation
that will be a symbiotic relationship for
both us of, where we'll be drawing a lot
of attention to the Warner Bros. Online
site, and they’ll be drawing a lot of
attention to our artist pages through

(Continued on page 80)

Trans World Stock Moves
Position Ghain For Growth

In announcing a stock split and the
possibility of issuing more shares,
Trans World Entertainment Corp. con-
tinues to reap benefits gained by a suc-
cessful turnaround of the company’s
operations.

The two-for-one split will increase
the company’s total outstanding shares
to 19.7 million (Billboard Bulletin, Nov.
19). In addition, a special meeting of
shareholders has approved an amend-
ment to the company’s charter autho-
rizing the issuance of up to 50 million
shares.

Veteran Wall Street observers say
that the ability to issue additional Trans
World shares strengthens the compa-
ny’s financial position; proceeds could
be used to make acquisitions or partic-
ipate in mergers with other retail oper-
ations. Trans World recently acquired
the Strawberries chain and has twice
made a bid to buy the Camelot Music
chain (see Retail Track, page 56).

Trans World chairman/CEO Bob
Higgins declines to speculate on spe-
cific takeover targets. But he does
note, “We think the industry will con-
tinue to consolidate, and we would like
to be the consolidator. We will always
look for mergers and acquisitions
opportunities.”

Although Trans World now has
shareholder approval to issue more
shares, the company would still have to
register with the Securities and
Exchange Commission when and if it
intends to do so.

In talking about the upcoming stock
dividend, Higgins said in a press state-
ment, “The stock split will bring the
price of the company’s common stock
to a level that we believe is more desir-
able to a wider range of investors, thus
broadening the stockholder base and
increasing liquidity.”

Trans World stock’s daily trading

(Continued on page 87)

Greek Officials Receptive To Helping Curb Bulgarian Piracy

H BY JEFF CLARK-MEADS

LONDON—The Greek government
has promised a top-level record indus-
try delegation that it will work harder
to close the door on Bulgarian-made
pirate CDs entering the European
Union.

Bulgaria is Europe’s piracy hot spot,
and its long border with Greece gives
the pirates easy access to the EU. Once
in Greece, their CDs can then circulate
freely throughout the rest of the
Union’s 15-nation single market.

Senior record company executives
met with Greek ministers Nov. 13 and
14 to express their concern over this
issue and their worries for the future
of music in Greece now that Bulgarian
pirates have begun copying Greek
repertoire.

Label executives in the delegation,
organized under the auspices of the
International Federation of the Phono-
graphic Industry (IFPI), were Warner
Music European president Manfred
Zumkeller, EMI Europe president

Rupert Perry, PolyGram’s continental
European president Rick Dobbis, Uni-
versal Music International senior VP
Tim Bowen, and BMG Entertainment’s
senior VP of legal and business affairs
Joel Schoenfeld. Also in the delegation
was Costas Bourmas, chairman of the
IFPI's Greek group and managing
director of Minos-EMI, along with
IFPI officials from London and Athens.

They met culture minister Evange-
los Venizelos, public order minister
George Romeos, and deputy finance
minister George Dris.

The executives said that Greece has
the EU’s highest piracy rate—25% of
the total market—largely as a result
of the influx of unlicensed material
from Bulgaria. The IFPI estimates
that Bulgarian pirate CD plants have
the capacity to produce 45 million
discs a year—a total equivalent to
seven times the volume of the Greek
CD market—and, because they are
now turning their attention to Greek
repertoire, could swamp the market
there.

Bourmas comments, “Today’s
pirates are highly professional and well
organized, and unless we can contain
them, they will kill off Greek music.

“Greece has an excellent anti-piracy
law, but the problem is making it work.
The government has become more sen-
sitive about the issue, but more action
by state officials is needed.”

Dobbis says he came away from
meeting the ministers with the impres-
sion that more action would be forth-
coming.

He says that they understood the
industry’s concerns for Greek reper-
toire and the impact of Bulgarian pirate
product on the wider European market.

“I was extremely encouraged,” he
says. “I thought the Greek ministers
were all well briefed, aware of the con-
cerns, and shared our concerns—which
was a very refreshing and positive atti-
tude. Obviously, though, the proof is in
the pudding in that it’s the doing, not
the talking, that matters.”

Asked about the likelihood of action,
Dobbis says, “They definitely intend to

beef up their training of appropriate
officials and officers in the customs
service and police and to work with
IFPI on information received. . . I was
very encouraged because often all you
get from those kind of meetings is a
handshake.”

A major supporter of the industry’s
objectives is Mercury recording artist
Nana Mouskouri, now one of Greece’s
representatives in the European Par-
liament. Mouskouri is keeping up the
pressure on Bulgarian pirates at a
European level.

She comments, “Greece has an out-
standing role to play in the fight
against piracy. The problem is not only
an internal one, but also involves a
flood of pirate CDs coming from East-
ern Europe.

“Greece has a duty to itself, to the
EU, and, of course, to its artists. It has
to adopt a tough anti-piracy policy and
to collaborate with the EU and author-
ities of its neighbors—especially in Bul-
garia—in order to stem massive pirate
music production.”
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Miles Davis & Gil Evans
“The Complete Columbia Studio Recordings”

“Truly monumental” —The New York Times

Three - time Grammy® Winner.
This historic set gathers all of the stunning
collaborations between Miles Davis & arranger
Gil Evans. Six CDs of superb sound,
documenting such albums as “Porgy & Bess,”
“Sketeches of Spain” & “Miles Ahead.” Deluxe
packaging, 198-page booklet, extensive liner

notes, rare session photos, and 2 hours of

sublime new music. Q Q Q

CXK 67397

Peter Tosh

“Honorary Citizen”

“...a treasure for even the most faithful

fan.” —VIBE

Poet, Philosopher, Preacher,
Prophet. . .

The only definitive, career-spanning Peter Tosh
retrospective. Features 44 digitally remastered
recordings on 3 CDs, including rare Jamaican
singles, un-eleased live recordings, plus hits and
classics. Deluxe packaging includes 62-page
baok with comprehensive track annotations and

complete discography.

C3R/C3T 65064

Slmon & Garfunkel

“Old Friends”

“...stunning sound quality.”
—ICE Magazine

The Long-Awaited Boxed Set
From The Greatest Pop Duo
Of Our Time.

Digitally mastered using only the absolute
original source tapes for the best possible
sound, this deluxe boxed set features 59
tracks on 3 CDs or cassettes. Includes all the
hits and classic album cuts — from “The Sound
of Silence” to "Bridge Over Troubled Water”
— plus 15 previously unreleased tracks.

old friends ‘

simoné&
gaﬁunke|

C3K/C3T 64780

The Philly Sound:

Kenny Gamble, Leon Huff &
The Story Of Brotherly Love
(1966-1976)

“...sounds as passionate today as it did
back then.” —People

48 Smash Hits. 21 Unforgettable
Artists. 1 Timeless Sound.

Over 3 hours of digitally remastered music —
including soul classics trom The O’Jays, Billy
Paul, The Jacksons, MFSB, Harold Melvin &
The Blue Notes (with Teddy Pendergrass),
Wilson Picketr. The Three Degrees, Jeery
Butler apd many others, Features a gorgeous
72-page booklet.

T Z3K/ZET 64647

Classic Boxed Sets. Now Easier to Display. Now Easier To Afford.

Now available at a new lower price, these classic boxes have been reconfigured to fit in either the artists’ bin or the boxed sef section.

Aerosmith Bob Dylan Bruce Springsteen
‘Pandors » Box” “The Boottsy Servee Vola, 15 “Bruve Sprovgetéen <3 The 1
CAK Hroes fRary Ans Unrecvened) Street Band Layer 1975.55"
1961-1991" CHR alizs
CAR eANe

'.
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Tony Bennett Santana

Forty Yeare: “Tawy OF The Rawbow
T Artichey of Tomy Bengetr” Serpent™
OAR ES1Y A asn

COLIMBIA =

Iittp/ e sony.com
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16 Christmas Classics

Mary J. Blige ® Blues Traveler s Tracy Chapman
Chris Cornell w/ Eleven » Sheryl Crow » Enya
Hootie & The Blowfish = Jonny Lang » Dave Matthews
Natalie Merchant = No Doubt » Rev Run and
The Christmas All Stars featuring Mase, Puff Daddy,
snoop Doggy Dogg, Salt n’ Pepa, Onyx, and Keith Murray
The Smashing Pumpkins = Patti Smith
Sting = Steve Winwood
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‘Pathways’ To Baroque Music Opened
Harmonia Mundi To Release 3 Boxed Sets On Era

H BY BRADLEY BAMBARGER

NEW YORK—The Baroque era in
music was so rich and revolutionary
that in many ways the developments
of the time formed the basis of mod-
ern music. From the madrigals of
Monteverdi to the manifold master-
works of J.S. Bach, the idea of feel-
ing over form began to take root, as
did the practice of public concerts.
Opera also came of age with the
Baroque, and pure instrumental
music became more common and
complex during the period, which was
roughly 1600-1750. For those keen on
musical time-traveling, Harmonia
Mundi has opened the door to that
fertile epoch with its three five-disc
“Pathways Of Baroque Music” boxed

e

O'DETTE

sets.

In U.S. stores Dec. 9, the deluxe
“Pathways Of Baroque Music” series
is drawn froni Harmonia Mundi’s
capacious catalog of early music. The
three sets cover “Instrumental
Music” (solo, chamber, orchestral
works), “The Secular Voice” (madri-
gals, songs, opera), and “Cathedrals
And Chapels” (motets, masses, ora-
torios). Enduring favorites like Vival-
di’s “The Four Seasons” are touched
upon, yet so are such relatively ob-
scure compositions as Caldara’s mov-
ing oratorio “Maddalena Ai Piedi Di
Cristo.”

The performances on “Pathways
Of Baroque Music” feature some of
the world’s greatest early music spe-
cialists, including conductors William
Christie and Philippe Herreweghe,
vocal soloists Lorraine Hunt and An-
dreas Scholl, ensembles Romanesca
and Concerto-Vocale, and instru-
mentalists Davitt Moroney and Paul
0’'Dette, among many others.

Lutenist O’Dette contributes to the
initial portion of the “Instrumental
Music” volume, playing “Toccata
Arpeggiata” by Kapsberger and
“Lachrimae” and “Go From My Win-
dowe” by John Dowland—picces that
help illustrate how the style of the
late Renaissance was transformed
into that of the early Baroque.

Director of early music at the Fast-
man School of Music in Rochester,
N.Y., O’Dette is a world-renowned
master of Renaissance and Baroque

period performance. He is known for
his Dowland, in particular; Harmonia
Mundi just issued a five-disc boxed
set collecting his traversal of the com-
poser’s complete solo lute works.
“The importance of having Dow-
land in the box is that he had one foot
in the Renaissance and one in the
Baroque,” O'Dette explains. “He was
writing in these Renaissance dance
forms but pushing the boundaries,
playing in a more rhapsodic manner.
Dowland was breaking the rules for
dramatic effect, like composers began

Pathways of

Bai que

Music
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to do more and more as the Baroque
age went on.

“There was strictly instrumental
music before the 16th and 17th cen-
turies, of course, but the sound of
the human voice was the ideal
then,” O'Dette continues. “In the
Baroque, an instrumental style
developed that sought to do more
than imitate the voice, to incorpo-
rate more virtuosity. Dynamie con-
trast and expressive extremes
began to be seen as beautiful, as
opposed to the perfeet symmetries
valued in the Renaissance.”

Beyond the Englishman Dowland,
the “Instrumental Music” set in-
cludes passionate pieces for strings,
keyboard, and winds in various con-
figurations from Germany (Biber,
Bach, Telemann), Italy (Frescobaldi,
Corelli, Vivaidi), and France (Cou-
perin, Marais, Rameau). But the
Baroque concept that art should stir
the “passions” extends to voeal as
well as instrumental musie.

Along with madrigals from Italy
and songs from England. the “Secu-
lar Voice” volume includes snatches
of pioneering operas by Monteverdi
(“Orfeo”) and Purcell ¢“Dido And

Aeneas”), as well as several excerpts
from the operatic triumphs of Han-
del. The “Cathedrals And Chapels”
set features examples of Handel’s
epic oratorios (such as “Messiah”)
alongside intimate vespers by Schiitz
and Charpentier.

Selling as five dises for the price of
three ($54 list), each “Pathways Of
Baroque Music” set contains more
than six hours of music and an exten-
sive booklet that places the music in
its social and aesthetic context. The
discs are packaged in a three-panel,
10-inch-by-5 %-inch Digipak with slip-
case, and the design and artwork
have an attractive gravitas charac-
teristic of Harmonia Mundi.

Produced by the Arles, France,
home division of Harmonia Mundi,
“Pathways Of Baroque Music” is rem-
iniscent of the label’s acclaimed
“Medieval Journey” six-disc boxed
set in quality and intent. Harmonia
Mundi executive producer Christian
Girardin says the label’s longtime
specialty in early music has finally
made such panoramic collections pos-
sible.

Yet even though “providing a com-
plete picture of an era is a very seri-
ous undertaking,” Girardin says,
“Harmonia Mundi strives to synthe-
size historieal rigor with listening
pleasure—the most important thing.”
According to the label’s reports, this
aim is true: Since its '95 release, the
“Medieval Journey” boxed set has
shipped more than 35,000 units
worldwide (at 210,000 dises, a huge
classieal hit).

“Pathways Of Baroque Music” was
released in Europe in November, sell-
ing not only in record shops (includ-
1ng Harmonia Mundi’s 30 boutiques
in France) but in bookstores and gift
shops in museums and concert halls.
Like its French parent, Harmonia
Mundi USA is positioning the set as
an optimum holiday gift—as much
coffec-table curio for the culturally
minded as prize for the classical
maven.

Joseph Spencer, owner of the
Musical Offering early music special-
ty shop in Berkeley, Calif., admires
Harmonia Mundi’s aesthetic and its
market savvy. Yet he fears that “most
people like to get things cheap, and
even at five for the price of three, the
sets are an expensive thing for a lot
of consumers. That these boxes are
high-quality there's no doubt, and
they’re a very worthy introduction to
Baroque music. I just don’t know how
well they'll do.

*Still, I'm impressed with Harmo-
nia Mundi these days, so I'd hate to
second-guess them,” Spencer adds.
“They seem to be doing pretty well by
sticking to what it is they do—the
serious stuff. There isn’t anything
with banjos on those boxes, after all.”
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Soulful U.K. Crooner
Ali Bows On Island

# BY HAVELOCK NELSON

NEW YORK—At Soul Cafe—the
shiny supper cltb on Manhattan’s
West Side, near Times Square—
Island Black Music recording artist
Ali recently took to a tiny stage,
accompanied by a tight backup band
of five singers, three horn players,
two keyboardists, one drummer, a
guitar player, and a bassist.

Exuding the kind of musical power
that comes only
from genuine, God-
given talent and a
passionate commit-
ment to cultivating
it, this blessed
black Brit per-
formed to a packed
house of 300 or so
invited industry
guests, sedueing
them with his styl-
ish mixture of good
looks, grace, enthu-
siasm, charisma,
and soul.

He rendered a
couple of covers
before offering four
curvy tracks from
his upcoming al-
bum, “Crucial,”
which is due Feb.
17 worldwide.

Between the songs, the singer ban-
tered easily with the audience. At one
point, he remarked about his creative
process, which he said has its source
in much heartbreak and sorrow.
“Can we give it up for pain?” he
asked. The crowd screamed and
applauded. Instead of feeling sad,
they left the club invigorated and
happy.

Jamie Brown, editor of Sister to
Sister magazine, who saw Ali per-
form once before and traveled from
Washington, ).C., to see him again,
gushed, “Ali is like a breath of fresh
air. He really makes me feel good!”

In terms of look and sound, Ali
resembles back-in-the-day alt-soul
singer Roachford. His foreeful, flex-
ible voice displays, by turns, shades
of Al Green, Ronald Isley, Sam
Cooke, and Marvin Gaye.

The performer sees himself as
part of a developing retro-nuevo soul
movement and says, “R&B is defi-
nitely moving forward now, toward
that real feel. It’s heading back to the
days of old, with artists like Erykah
Badu, Maxwell, Eric Benét and
D’Angelo going into the studio and
writing songs. Obviously there’s your
Puftys and Jermaine Dupris, who are
definitely controlling the dancetloor.
But I believe there’s a growing pop-

}
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ulation of people who want to hear
that old svul sound—real musician-
ship, live musie.”

A few days before the Soul Cafe
show, Ali said of himself, “What I'm
trying to do is bring the realness and
performance back to the whole R&B
thing. I'm somebody who feels what
he sings, and emotion is what I try to
bring across.”

“Crucial,” which Ali co-wrote with
creative partner Wayne Hector, was
produced by sever-
al track masters:
Family Stand, the
Characters
(Charles Farrar
and Troy Taylor),
Roger  Russell,
“Bassy” Bob Brock-
man, Glenn Sun,
Salaam Remi, and
Dexter Simmons.
Its lyrics are all
pained testaments
to failed relation-
ships, desperate
cries for emotional
rescue, palpable
pledges of undying
devotion, and gentle
calls for emotional

responsibility.
Songs include
“Tomorrow,” a

hushed folk/soul
hybrid in which Ali sings that he
“hurts so bad” from the scars
induced by a lover’s constant paper-
thin promises, which he finally
rejects; “Whatever You Want,” a
stirring tribute to “the one who got
me through all the times when I was
blue”; and “So In Love,” a bitter-
sweet blessing wherein he plays the
conciliator after his woman walks out
on him again.

In “Love Letters,” the subject of
Ali’s first video, he’s confronting and
urgently pressing a curbed ex-lover.
“Tell me why, why would you waste
your time comin’ 'round here?” he
asks, adding, “After you let me down
I just don’t care.”

In the current cash-and-carry
world of black pop, each song clearly
separates the intense from nonsense.
The tunes make deep, private
thoughts powerful, poetic public
statements while revealing an unwa-
vering faith in romance and the time-
less institution of love. No promiscu-
ous black male mack making booty
calls in the night, Ali is a rare class
act in a genre in which knocking
boots has come to replace the su-
preme art of seduction. His respect-
ful stance can be best compared to
Boyz I1 Men’s.

(Continned on page
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Thriving Gimme Shelter
Shows Benefit Good Causes

B BY CRAIG ROSEN

LOS ANGELES—In 1990, then-Elek-
tra promotion executive Gary Spivak
and his wife, Jill, a social worker,
dreamed up a plan to combine their
professional exper-
tise with that of
Elektra publicist
Joel Amsterdam.
The result was
Gimme Shelter, a
modest acoustic
benefit concert for

the homeless
staged at At My HIMMELMAN
Place in Santa

Monica, Calif.

Seven years later, after raising more
than $100,000 for various charities,
Gimme Shelter is still going strong.
This year’s event, featuring Michael
Penn, John Doe, Peter Himmelman,
Nil Lara, Chris Stills, Lili Haydn, Kim
Fox, and, tentatively, Scott Weiland, is
set for Monday (24) at the Roxy in
West Hollywood, Calif.

The show will benefit the Teen Par-
enting and Child Care Project, a pro-
gram of the Early Childhood Center,
which enables teen mothers to com-
plete their high school educations while
attending child-care programs.

The diverse lineup of performers fol-
lows the benefit’s tradition of landing
top-notch talent to raise funds and con-
sciousness for various charities.

Performers at past Gimme Shelter
benefits, which have also been held at
the Palace Theatre in Hollywood, have
included Jewel, X, the late Ted
Hawkins, Matthew Sweet, Freedy
Johnston, Ben Harper, T Bone Bur-
nett, Sam Phillips, Emmylou Harris,
Daniel Lanois, and Michelle Shocked.

Veteran singer/songwriter Himmel-
man has performed at all of the Gimme
Shelter concerts over the years. “Gen-
erally, musicians, no matter how hard
they try to hide it, have a cut-throat
mentality,” he says. “But at these
shows, there’s almost none of that. Peo-
ple let their guard down.”

While Himmelman could be applaud-
ed for appearing at the benefit on a

yearly basis, he credits the show’s
organizers for their high ideals.
“They’re more noble,” he says. “It
takes a certain amount of dedication on
their part to stick with it over the
years.”

'Gw\_lv(r:— SHELTER:@E]]

S |

For Amsterdam, now VP of press
and artist development, West Coast,
for Elektra (U.S.), the benefit concerts
offer the participants a chance to give
something back to the community.
“For one night out of the year, we
wanted to do something for the com-
munity where we live and help a char-
ity close to home.”

For the first four years, the show
benefited organizations for the home-
less. “If you walk down in Santa Mon-
ica, you can see that there is a real
problem with homelessness,” Amster-
dam adds. “As great as famine relief in

(Continued on page 14)

H BY IRV LICHTMAN

NEW YORK—For Bob Carlisle,
one happy bit of evidence confirm-
ing the existence of God is that an
“overweight, 42-year-old father of
two is sharing the charts with the
Spice Girls.”

With those
words, Carlisle
accepted the
SESAC song of
the year award at
the performance
right group’s sec-
ond New York
Music Awards,
held here Nov.
18, for his crossover Christian music
hit “Butterfly Kisses.”

Although Carlisle was aware he
was to receive a SESAC national per-
formance award for the song, news of
the song of the year award was kept
from him until the presentation itself,
SESAC officials said.

CARLISLE

Boh Carlisle Is A Hit With SESAC

Caesar; Dylan Among Others Honored At Music Awards

Gospel star Shirley Caesar, cele-
brating her 40th year as a gospel
singer and having earned her ninth
Grammy Award earlier this year,
and legendary singer/songwriter
Bob Dylan were among the other
award recipients; Dylan was not on
hand to accept

e R P .

15(3‘::;:;1' was lBEEu
giventhe Pride L 1
of SESAC

Award for lifetime achievement, while
Dylan, signed by SESAC several
years ago, was a national perfor-
mance winner for his latest album,
“Time Out Of Mind,” and for his song
“To Make You Feel My Love,” a top
10 single in a performance by Billy
Joel.

Other key national awards went to
“Don’t Leave,” the hit song by
BLACKstreet, co-written by SESAC
writer Roosevelt Harrell (aka Bink),
and “Where’s The Love,” the hit sin-
gle by Hanson penned by Sander

Selover.

The SESAC Awards—covering
adult contemporary, jazz, triple-A,
R&B, and pop—are based on nation-
al performance activity and are given
to those singles reaching a top 10
chart position and albums that are top
five or higher.

In addition to a
rendition of “But-
terfly Kisses” by
Carlisle and a
gospel perfor-
mance by Caesar,
the attendees at
the Supper Club,
numbering 320,
heard a perfor-
mance by the Push Stars and dinner
music from the SESAC All-Star Band,
a group of SESAC jazz affiliates led
by Cecil Brooks III.

SESAC president/COO Bill Velez
and New York writer relations VP
Linda Lorence were the chief pre-

(Continued on page 14)

CAESAR

Bishops Look To ‘Reach The World’ On Homeland

B BY DEBORAH EVANS PRICE

NASHVILLE—After 10 years of
steadily building a solid career in the
Southern gospel field, the Bishops have
seen their efforts gain tremendous
momentum with the high-impact sin-
gle “You Can’t Ask Too Much Of My
God,” which was named song of the
year in September by the Southern
Gospel Songwriters Assn. Now they
plan to use their platform to expand
their reach with the Tuesday (25)
release of new album “Reach The
World” on Homeland Entertainment.

The group consists of father Ken-
neth Bishop; sons Mark and Kenny;
and Carl Williams Jr., who expanded
the family trio. The eastern Kentucky
natives recorded their first album more
than 10 years ago for Kenneth’s moth-
er, Granny Bishop, who had gotten too
ill to go hear them sing in church. They

RECORD COMPANIES. K-tel Interna-
tional Inc. promotes Mark Dixon to
COQ, based in Los Angeles, and Jef-
frey Koblick to executive VP of pur-
chasing and operations/director, based
in Minneapolis, and names Corey Fis-
cher VP of finance/treasurer/CFO,
based in Los Angeles. They were,
respectively, CFO, senior VP of pur-
chasing and operations, and director
of finance at Las Vegas Entertainment
Network Inc.

Ray Carlton is appointed VP of top
40 promotion at RCA Records in New
York. He was head of promotion at
Giant Records.

Margo Scott is promoted to VP of
business and legal affairs at Atlantic
Records in New York. She was senior
director of business and legal affairs.

John Rose is named head of sales
and marketing at DreamWorks Rec-
ords Nashville. He was VP of sales at
Capitol Nashville.

Arista/Nashville promotes Steve

DIXON

KOBLICK

Williams to senior director of A&R.
He was director of A&R.

Rachelle Schlosser is appointed
senior director of publicity at Sony
Classical in New York. She was VP at
Rubenstein Public Relations.

BMG Classics in New York names
Peter Gawrychowski VP of finance
and administration. He was VP of fi-
nance and administration at Mercury
Records.

PolyGram Holding Inc. in New
York names Shawn Kilmurray inter-
national production manager. He was
international production manager at

went to a little studio in Winchester,
Ky., and recorded a custom tape for
her and a few close friends. The pro-
ject found its way to staffers at the
Eddie Crook Co. just outside Nashville,
who then contacted the Bishops about
doing an album. That led to their 1985
release, “One Way.”

The group spent the next 10 years
recording 12 more projects for the
Eddie Crook Co. before signing with
Homeland Entertainment in Novem-
ber 1995. Since then, the act has
recorded two albums and a live video,
leading to broader exposure, increased
bookings, and additional radio airplay.
The Bishops also garnered several
awards at September’s National Quar-
tet Convention, among them the fan-
voted favorite-trio award (the Bishops
have long been recognized as a trio, but
Williams has recently come to the fore-
front of the group) and the Gospel

§ EXECUTIVE TURNTABLE

CARLTON

Elektra.

GRP Recording Co. in New York
promotes Laura Chiarelli to manag-
er of jazz promotion. She was promo-
tion coordinator.

Roadrunner Records names Mike
Gitter and Ron Burman A&R
directors. They were, respectively,
an A&R rep at Atlantic Records and
a booking agent at CMJ Music
Marathon.

32 Records in New York appoints
Kevin Calabro director of publici-
ty. He was publicist at Susan Blond
Inc.

Voice Award for album of the year for
“You Can'’t Ask Too Much Of My God,”
which contained their breakout single.

“We never orchestrated any of this.
We never sat down and said, ‘Let’s plan
our career and decide what we'’re going
to do.” God just lined everything up,”
the group’s tenor, Kenny Bishop, says
of their success. “Never once did we
approach a record company. They
approached us. We never approached
a booking agency or management com-
pany. They approached us.

“Now, between Harper & Associ-
ates, who does our booking, Homeland
Entertainment, and Brian Hudson at
Showcase Management, we feel like
this is the best team that’s ever been
assembled as far as Southern gospel
music is concerned,” he continues.

That team has high hopes for “Reach
The World.” Kenny Bishop says the
project is the most “evangelical” album

THE BISHOPS

the group has ever recorded and is a
very focused effort. “We’ve never
recorded a themed album before,”

Kenny says.
Kenny Bishop contributed two
(Continued on page 14)

WILLIAMS

PUBLISHING. Starstruck Entertain-
ment in Nashville names Mike Sebas-
tian VP of music publishing. He was
GM.

ASCAP in New York names Marc
Morgenstern senior VP of strategic
planning. He was an independent con-
sultant.

BMG Songs in Los Angeles pro-
motes Ron Broitman to manager of
television music licensing in the film
and TV music division. He was assis-
tant to the VP of film and TV music
division.

Famous Music in New York names

SCHLOSSER

SEBASTIAN

Stephen Finfer senior creative direc-
tor. He was VP/GM at MCA Music
Publishing.

RELATED FIELDS. Jeff McClusky &
Associates in Chicago names Eddie
Wenrick VP of new business and
artist development. He was senior
VP at Weintraub Entertainment
Group/Concerts West.

Starstruck Entertainment in Nash-
ville promotes James Dutile to direc-
tor of multimedia and Darlene Bieber
to publicist. They were, respectively,
publicist and publicity assistant.
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A&M’s Adams Revisits Old Hits

Unusual Arrangements Mark ‘Unplugged’ Set

B BY MELINDA NEWMAN

NEW YORK—For Bryan Adams,
the decision to rearrange some of his
classie songs for his Dee. 9 “Un-
plugged” album was not only a cre-
ative choice, but a liberating one as
well.

“It’s been really hard to get my
rock songs played on the radio
because of the way radio is,” says
Adams, “so I decided to say, ‘Fuck
it.” I hang my balls out on the line

BRYAN ADAMS

with this. I have nothing to lose in
America.”

While the old material is defi-
nitely recognizable, certainly few
listeners have envisioned “Cuts
Like A Knife” recast with an Irish
whistle and mandolin or “The Only
Thing That Looks Good On Me Is
You” as a toe-tapping acoustic de-
light. The surprise is how well it
works.

The move comes after Adams, who
is one of A&M'’s top sellers world-
wide, failed to ignite his U.S. audi-
ence with his last album, 1996’s “18
'Til I Die.” While it sold about
725,000 units, according to Sound-
Scan, that’s a far cry from the near-
ly 3 million scanned by 1993’s “So
Far So Good.” “18 Til I Die,” which
is Adams’ lowest-selling album in
the U.S. since his 1983 break-
through, was meant to regain
Adams’ rock audience after his tre-
mendous success performing and
co-writing movie ballads like
“Everything I Do (I Do It For You)”
(from “Robin Hood”), “Have You
Ever Really Loved A Woman?”
(from “Don Juan DeMarco”), and
“All For One” with Sting and Rod

Stewart (from “The Three Muske-
teers”).

“The last album was a disap-
pointment,” admits Al Cafaro, A&M
CEO/president (U.S.). “It was a
record that I think didn’t meet the
marketplace. So clearly, we want to
be able to overcome that, and I think
Bryan made the right record to do
that. He intuitively knew that he
needed to make a record that was
very musical and that contained
some of his hits but also contained
some things that were an indication
of where he’s going to go next.”

The hope is that the album will
remind people that Adams is more
than just a erooner. “Bryan has al-
ways had huge, huge hit ballads; it’s
difficult in the face of that success
to not be perceived as a balladeer,”
says Cafaro. “When you go to his
live show, his natural rock tenden-
cies imbue the whole evening.”

First single “Back To You” is one
of the purest pop songs Adams has
ever performed. Uptempo with a
surf guitar sound, the light, catchy
song should appeal to Adams’ broad
constituency. “Everyone I've played
it for has responded [positively],”
says Cafaro. “None of us knows
how it will play in the marketplace,
but the response is markedly dif-
ferent than what we’ve gotten over
the last couple of [single] releases.”

“This song is back to his core,”
says Peter Napoliello, A&M senior
VP of promotion. “It’s uptempo, it’s
heartfelt, we have all the pop ele-
ments in the song, and, most impor-
tantly, it’s going to be a multi-for-
mat song.” The single is going to top
40, hot AC, mainstream rock, and
triple-A stations.

Adams says he wanted to write a
tune that people could instantly
relate to. “I wanted a song that was
very easy and very strummable, one
that you could tap your foot to.”

The album contains two other new
songs, the sentimental ballad
“When You Love Someone” and the
midtempo, Dylanesque “A Little
Love.”

While happy to have a new re-
lease, some retailers question
A&M’s decision to put the record
out so late in the year.

“I think it's risky to release some-
thing this late into the season. It has
the potential to be overwhelmed by
the other releases. I think it will
make its strongest impact in Janu-
ary,” says Eric Keil, buyer for the
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New Jersey chain Compact Disc
World. “To A&M’s credit, they are
coming with co-op [dollars] to break
through the clutter.”

Adams will be making a number
of appearances, including “Late
Show With David Letterman” and
“The Rosie O’Donnell Show,” to
make sure people are aware of this
potential stocking stuffer. Adams
will also play on UNICEF’s “Gift
Of Love” benefit, beamed by TNT
Dec. 10 from New York’s Beacon
Theatre.

(Continued on page 15)

All For Universal. Bolstered by the hit single “All For You,” Universal Records’
Sister Hazel celebrates its first gold album for “Somewhere Mare Familiar.” Pic-
tured, from left, are Brad Kaplar and Greg Hammer, A&R execs at Universal
Records; Sister Hazel's Jeff Beres; Universal Music Group vice chairman/COO
Mel Lewinter; Sister Hazel's Andrew Copeland, Mark Trojanowski, Ryan Newell,
and Ken Block; ard Doug Morris, chairman/CEOQ of Universal Music Greup.

LIVE TO TELL: Madonna has picked Cliff Burn-
stein and Peter Mensch of Q Prime as her new man-
agers. The deal came together through Maverick
Records executive Guy Oseary, who set up a meeting
among Madonna, Burnstein, and Mensch the first
week of November. “We hit it off, we had another
meeting, and that was it,” says Burnstein. The deal
does not include her movie work.

Caresse Norman, who had co-managed Madonna
with Freddy DeMann, remains co-manager, although
she is not joining Q Prime. In August, DeMann decid-
ed to devote his time to running Maverick Records,
which he and Madonna started

New Managers For Madonna; Beach
Boy Wilson Heads To Revolution

Dana Kurtz. Despite the opening trie and the label
name, Womanly Hips does plan to sign male artists as
well.

Rainer Ptacek, whose songwriting talent was
acknowledged in the Robert Plant/Howe Gelb-pro-
duced tribute “The Inner Flame,” died Nov. 12 of
brain cancer. “The Inner Flame” was released by
Atlantic in July. Gelb and Ptacek recorded a number
of new songs immediately prior to Ptacek’s death.
Release plans for that material aren’t known. .. Glo-
ria and Emilio Estefan have opened a new restau-
rant, Bongos Cuban Cafe, at Walt Disney World . . .

Susan Mainzer, formerly with

five years ago.

The first order of business for
Burnstein and Mensch will be
setting up Madonna’s new, still-
untitled album that comes out on
Warner Bros. in March 1998.
Burnstein says the dance-orient-
ed album is “unlike anything else

Priority Records, has joined indie
public relations company Green
Galactic Communications.

LIVE STUFF: Aaliyah, Bryan
Adams, the Bacon Brothers,
Mariah Carey, Aaron Neville,
and Simply Red are among the

on the radio.”

While Madonna’s album sales
have diminished in recent years,
Burnstein believes that if her
audience is willing to follow Madonna’s explorations
on the new album, her numbers could soar. “Given the
nature of the record as groundbreaking, I think it’s
going to take a lot of work. She’s gone out on a limb
and made a much more artistic record than before,”
he says. “But if people buy into that it’s still pop, it’s
just a different sound, then we're off to the races. It
will be a big, big record.”

Q Prime also manages Smashing Pumpkins,
Metallica, Def Leppard, and Hole. Hole front woman
Courtney Love has made no bones about her disre-
gard for Madonna in the past. However, Burnstein
says that the two women are now cordial, and, in fact,
“they had dinner together to discuss Peter and me,”
he adds, with a laugh.

TALKIN’ 'BOUT A REVOLUTION: After parting
ways with Warner Bros. last year, Brian Wilson has
signed to Irving Azoff’s Revolution Records (Bill-
board Bulletin, Nov. 14). Wilson is working on a new
solo record with Joe Thomas, who co-produced the
1996 Beach Boys tribute album, “Stars & Stripes.”
The pair is working at Wilson’s home studio, which is
located outside of Chicago. According to Thomas,
more than 18 tracks have been recorded.

THIS AND THAT: Joan Osborne has signed her
first artist to Womanly Hips, the Mercury-distributed
label she has formed. Debby Schwartz, best known
from her stint in the former I.R.S. band the Aquanet-
tas, will release her solo debut in April 1998. Wom-
anly Hips has also signed gospel singer Dr. Bethenia
Rouse and is pursuing jazz/blues singer/guitarist

by Melinda Newman

artists who have been added to
the lineup for the Dec. 10
UNICEF Gift of Life concert at
New York’s Beacon Theatre.
They join the previously announced Celine Dion,
Wyclef Jean, Mary Chapin Carpenter, and Shawn
Colvin. The benefit, for which each artist will donate
the copyright from a song to UNICEF, will be broad-
cast live on TNT.

Letters To Cleo is on the road with Everclear
through Saturday (29) . . . Chicago’s 0Old Town School
of Folk Music celebrated its 40th anniversary Nov. 13
with a multi-star salute to the late songwriter Steve
Goodman, featuring Jackson Browne, Emmylou
Harris, Lyle Lovett, and Arlo Guthrie . .. Hall &
Oates are on the road in support of their new
“Marigold Sky” album. The tour ends Dec. 13 at the
Beacon Theatre.

Dave Koz, David Benoit, and Brenda Russell will
start the Cause for Celebration tour Friday (28) in
Lake Tahoe. In addition to fans getting to hear a lot
of great Christmas musie, they can learn more about
specific causes supported by the three performers.
Koz’s charity is the Starlight Foundation, RusselF's is
the Pediatric AIDS Foundation, and Benoit’s is the
Big Brothers of America . . . Speaking of good caus-
es, Leprechaun Records has just released its third
“Music For The Needy” CD. The Buffalo, N.Y.-based
label releases compilations that are given to concert-
goers who bring food donations to shows. Among the
artists featured on this year’s effort are Ani DiFran-
c¢o, G. Love & Special Sauce, God Street Wine,
Daniel Cartier, the Push Stars, Mr. Henry, and
Johny Vegas. The latter three acts will be carrying
the CDs with them on the road to pass out to fans con-
tributing food. All food donations are distributed
through Second Harvest Food Banks.
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Soul Solution

bobby guy & ernie lake

Reel Tyme Productions

Our special
thanks

to all those
Involved
for their

commitment
<and continuing.

support.

REMIXES™ & PROUCTIONS!

*98 Degrees “Invisible Man” - Motown t Pulse “Won't Give Up My Music” - Jellybean
*Aaliyah “The One | Gave My Heart To” - Atlantic *Real McCoy “I Wanna Came” - Arista
*Backstreet Boys “As Long As You Love Me" - Jive/Zomba t Reel Soul “Talkin’ ‘Bout Love” - Sneak Tip

*Toni Braxton “Unbreak My Heart” - LaFace/Arista t Reel Soul “Do You Want Me”- Ultra

*Jocelyn Enriquez “Even If* - Tommy Boy tReel Soul “Let It Rain” - AV8

*Roberta Flack “Killing Me Softly” - Atlantic *Rolling Stones” Anybody Seen My Baby"” - Virgin
*Gina G “Ooh.. Ahh..Just A Little Bit” - Warner Bros. *Sandra St. Victor “Chocolate” - Warner Bros.
*\Whitney Houston “Step By Step” - Arista *Salt-N-Pepa “Giddy Up” - London/FFRR
*Garland Jeffreys “Sexuality” - BMG *She Moves “Breakin’ All The Rules” - Geffen

*La Bouche “Bolingo” -BMG *Tina Turner “ On Silent Wings” - Virgin

*La Bouche “Falling In Love” - BMG *Crystal Waters “ Freak” - Mercury

*Cyndi Lauper “Ballad Of Cleo & Joe” - Epic *Jody Watley “Off The Hook” - Atlantic

t Pulse “ The Lover That You Are” - Jellybean *Vanessa Williams ” First Thing On My Mind” - Mercury
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MENAGEMENT
X-mix productions, neil petricone
& abbe rosenfeld
212.974.2184
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11 | 10 | 8 | SOMETHIN' FOR THE PEOPLE WARNER BROS. 46753 (998/15.98)  THIS TIME IT'S PERSONAL ;‘; 2 li S8IDEGREES MOTOWN 330796:46,96/10.96) JODEGREES
(37)| MNEW REBECCA ST. JAMES FOREFRONT 25176 (10.98/16.98) CHRISTMAS
12 2 2 MIC GERONIMO BLUNT 4930*/TVT (10.98/16.98) VENDETTA
(TD| 2 | 3 | RAY BOLTZ wors sas1zrerr 10 96 eaioom T ORRSTIIAS AIBUY RE-ENTRY | THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK
16 | 12 | 3 | WILL DOWNING MERGURY 536950 (10.96 FU/16.98) INVITATION ONLY (39)| RE-ENTRY | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING
4 | 40 12 | DIANA KRALL IMPULSE! 233/GRP (16.98 CD) LOVE SCENES
(5| 20 [ 3 | MARCY PLAYGROUND capiroL 53569 (6.98/9.98) MARCY PLAYGROUND
16 17 2 OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) CLUMSY 41 32 2 SIXPENCE NONE THE RICHER SQUINT 7032/WORD (10.98/15.98) SIXPENCE NONE THE RICHER
17 | 14 7 | NEXT arista 18973 (10.98/15.98) RATED NEXT 42 | 33 | 32 | DAFT PUNK SOMA 42609*/VIRGIN (10.98/16.98) HOMEWORK
18 | 11 | 3 | G.LOVE & SPECIAL SAUCE OKEH 67784/EPIC (10.98 EQ/16.98) YEAH, IT'S THAT EASY 43 | 38 | 20 | LIMP BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y'ALL
19 | 13 | 4 | BIG BUB KEDAR 53074*UNIVERSAL (10.98/16.98) TIMELESS 4 | 45 | 8 | OLIVE RCA67507 (10.98/16.98) EXTRA VIRGIN
20 18 | 27 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 4 | 4 8 CORNERSHOP LUAKA BOP 46576/WARNER BROS. (15.98 CD) WHEN | WAS BORN FOR THE 7TH TIME
21 16 10 CHELY WRIGHT McA NASHVILLE 70003 (10.98/16.98) LET ME IN NEW ) RON KENOLY HOSANNAYWORD 68574/EPIC (10.98 EQ/15.98) HIGH PLACES: THE BEST OF RON KENOLY
25 | 67 | JACI VELASQUEZ MYRRH/WORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE 41 | 47 [ 7 | CRISTIAN arioLA 52205/8MG (9.98115.98) LO MEJOR DE MI
(@D| 2 | 2 | KAREN CLARK-SHEARD stanD 524397 (10.98/17.98) FINALLY KAREN NEW P | THE MARTINS SPRING HILL 5422/CHORDANT (10.98/15.98) LIGHT OF THE WORLD
RE-ENTRY | BUENA VISTA SOCIAL CLUB WORLO CIRCUIT/NONESUCH 79478&/AG (16,98 CD) BUENA VISTA SOCIAL CLUB NEW P | PAUL BRANDT REPRISE 46635WARNER BROS. (10.98/16.98) OUTSIDE THE FRAME
25 19 I 38 | SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10.98/15.98) BECOMING X 50 | 41 I 18 | TRIO CHRONICLES 536205/MERCURY (10.98 EQ/16.98) DA DA DA

S HOWING PROMISE:
Jade Tree rock outfit the
Promise Ring has become a
noted favorite with college
audiences over the last two
years with two 7-inches—
each of which has sold in
excess of 8,000 units—and

Coming Of Age. ‘Uet Age,”
the latest sonic concoction
from Oslo-based Euro
Boys, is one part “Golden
Eye,” one part “Starsky &
Hutch,” and two parts
“Hawaii 5-0.” The album,
released Nov. 7 by Long
Beach, Calif-based indie
Sympathy for the Record
Industry, is a mostly instru-
mental pop/surf/exotica/
rock blend, spiced with
covers of “Enter The Drag-
on” and “Hava Negilah.”
The foursome wrapped up
a 12-date West Coast tour
sponsored by the Norwe-
gian government earlier
this month.

“The Horse Latitudes” EP,
which was issued in January.

The release of its first full-
length, “Nothing Feels
Good,” which the band
recorded in June under the
watchful eye of producer J.
Robbins and mixers Stuart
Sikes, Doug Easley, and
David McCain, has likewise
reacted well at the college
level.

In addition to a remarkable
college radio showing and
widespread fanzine coverage,
the Promise Ring is now
breaking through to main-
stream press such
as Spin.

One of the act’s

Michael Peterson, Michael Peterson

Heaven Sent. RCA Victor Swedish
songstress Lisa Ekdahl’s self-titled
debut album sold 450,000 copies in
her home country of Sweden,
according to the label. Her third
album and first English-language
release, “When Did You Leave
Heaven,” bowed here Oct. 28. The
collection of ballads has shipped to
jazz, college, and public radio and
will be placed in Borders Books &
Music listening stations in January.

REGIONAL HEATSEEKERS NO. 1s

S

MOUNTAIN

fans, video director
Darren Doane
(Blink 182, MxPx,
Descendents), di-
rected two videos
for the album cut
“Why Did Ever We
Meet,” one of which
he shot for free as a
concept project.

EAST NORTH CENTRAL

. NORTHEAST |
| Ople & Arthory, Opie & Anthony's Demented Worid |

POPULAIIR~UPIRISI N G S.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

Marx, Chicago, and Donna
Summer.

He also worked on Jeff
Beck’s forthcoming album
and Spinal Tap classics like
“World Without Heroes” and
“Break Like The Wind.”

CLUB KIDS: When Peter
Mantas, founder of Asbury
Park, N.J.-based Airplay
Label, came across power
pop quartet Evelyn Forever,
he brought on the young
group as the label’s first
signing. Soon he
had the band open-
ing for the more

established modern
rock acts that

| Robyn, Robyn Is Here | passed through the
= — = '7 Saint, a local club in
[ \] which Mantas is a

e /\ | MDDLEAANIC | Partner
WEST NORTH CENTRAL , | Mic Geronimo, Vendetfta \ With the release
Robyn, Robyn Is Here , 7 this fall of the band’s
] ‘TI B S ofer-)Af LAN{C | appropriately-titled
[ I !/ iAleicndeemtllJndez,MeEs'oyEnomomndo\ “Nightclub Jitters,"
PACIFIC ’ ¢ ) modern rock sta-

E O Mai, Keal?i Reichel |

The Promise i
Ring plays Sunday ﬂ

(23) at No Life Rec-
ords in Los An-
geles.

LUKE’S LINEAGE:
“Luke,” the solo debut by
Steve Lukather, a five-time
Grammy-winner and gui-
tarist for '80s rock group
Toto, was released Oct. 28 on
Miramar Recordings.

In addition to his Toto
production credits, Luk-
ather has written with and/
or produced such artists as
Lionel Richie, Richard

V

\

~ SOUTH CENTRAL '

Roy D. Metcer, How Big  Boy Are Yo Volume 3 |
4l

THE REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Robyn Robyn Is Here
Michae! Peterson Michael Peterson
Our Lady Peace Clumsy
Barenaked Ladies Rock Spectacle
. The Kinleys Just Between You And Me
Will Downing Invitation Only
. Christion Ghetto Cryano
. Somethin' For The People This Time It's Personal
. Big Bub Timeless
10. Lee Ann Womack Lee Ann Womack

CONP S wN

SOUTH ATLANTIC

it Fi dez Me Estoy E
Will Downing Invitation Only
Michael! Peterson Michael Peterson
Robyn Robyn Is Here
Allure Aflure
New Life Community Choir Featuring John P. Kee Strength
The Kinleys Just Between You And Me
Big Bub Timeless
Mic Geronimo Vendetta
10. Christion Ghetto Cyrano

VINOOADWN -

tions WHTG Mon-

mouth County, N.J.,

and WOSC Ocean

City, Md., began

playing the album

cut “Rock N’ Roll
Girl.”

That track will be followed
Dec. 1 with the shipment of
the act’s next single, “What I
Need.”

Forthcoming gigs for the
band include a Dec. 5 show at
the Middle East club in
Boston, followed by a Dec. 12
showing at WHTG’s New
Jersey’s Snowball festival at

* BY DOUG REECE

the Paramount Theater in
Asbury Park. On Dec. 26, the
band plays New York’s Mer-
cury Lounge.

ROADWORK: Hair Of The
Dog, whose single “Cadillac
Jack” began to get picked up
by secondary and tertiary

Musical Chairs. Fluores-
cein's super new Geffen
release, “High Contrast
Comedown,” drops Jan.
13. Before the act settled
into its current lineup with
Joey Rubenstein, Mark
Higa, and Rocco Bidlovski,
singer/songwriter Greg
Mora had laid down most
of the tracks on the album,
enlisting the help of friends
and playing bass and gui-
tar himself.

mainstream rock outlets
after getting play on WZZQ
Terre Haute, Ind., is wrap-
ping up opening dates for
Ratt. The band plays Satur-
day (29) at the House of
Blues in Orlando, Fla. The
group’s self-titled album was
released on L.A.-based SEG
Records.
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Redding’s “Love Songs’ On Rhino

Set Follows Successful Aretha Compilation

B BY SHAWNEE SMITH

NEW YORK—In the tradition of last
year’s “Aretha Franklin: Love Songs”
compilation, Rhino Records is putting
out “Otis Redding: Love Songs” Jan.
13.

“The [Franklin] set did so well with
consumers, we
wanted to contin-
ue the tradition,”
says Emily Cagan,
the set’s product
manager at Rhino.
“With Otis Red-
ding being the love
man, we figured
he would be the
best person to
continue the ‘Love Songs’ tradition
with. He’s a wonderful singer.”

Redding “is the only logical person
to [be the subject of] the next compila-
tion, because he and Aretha were con-
temporaries,” says journalist David
Nathan, who wrote the liner notes for

ST,

REDDING

the project and is a Billboard contrib-
utor. “They were some of the top
singers in the golden age of soul. And
when you think about it, ‘Respect’ is
not Aretha. It is Otis, because it is his
song. He wrote and recorded it before
she did.”

“Otis Redding: Love Songs” includes
16 of his ballads and romantic love
songs, all of which have held positions
on various Billboard charts.

Rhino has already released two Otis
Redding greatest-hits sets, which have
sold a total of 500,000 units, according
to Cagan. The label owns both Red-
ding’s and Franklin’s catalogs.

“He’s been one of our top sellers,”
says Cagan. “That’s part of the reason
why we decided to do the best of his
love-song titles.”

“It is a compilation, not a greatest
hits, because it is a mixture of album
tracks and hit singles that typify Otis
Redding’s approach to musie, to love
songs, whether it was original or just
a cover,” says Nathan.

Girls Choir Of Harlem Makes
Its Debut At Lincoln Genter

NEW YORK—Twenty-nine years
after the Boys Choir Of Harlem made
its debut, the Boys Choir of Harlem
Inc. is debuting the group’s female
counterpart, the Girls Choir Of
Harlem, with a concert Sunday (23) at
Lincoln Center’s Alice Tully Hall here.

“The girls’ choir was originally start-
ed in 1979,” says Horace Turnbull,
executive VP of operations and exter-
nal affairs at the Boys Choir of Harlem
Ine. “But a few of those years, it was
not in existence because of financial
constraints. But in 1988 it was recon-
stituted, and in 1993 we hired a full-
time person to direct them.”

Now in full swing under the direction
of Lorna Myers, the choir’s Lincoln
Center concert will feature “Voices
From The Light,” a commissioned piece
by composer Dorothy Rudd Moore, and
classical, spiritual, and gospel works.

“The major premise of the perfor-
mance is to motivate the girls by allow-
ing them to go out, perform, and gain
|onstage] self-esteem,” says Turnbull.
“All the hard work they put in must be
rewarded by allowing them to present
their music to the public.”

The Lincoln Center performance

FOR THE RECORD |

In last issue’s story about song-
writer/producer Daryl Simmons
(Billboard, Nov. 22), Denise Weath-
ersby of Warner/Chappell Music
was misquoted. The quote should
have read, “The success is showing
in the last three to four years, when
he’s had three No. 1 singles, two of
which he wrote 100%: Dru Hill’s
‘Never Make A Promise’ and the
Monica song ‘Why I Love You So
Much.””

will feature 55 members of the girls’
concert choir. The entire choir of 200
has members at various training levels.
As each member progresses through
voice and instrument training, they
move into the concert choir.

The members of the choir are in
grades 4-12 and attend the Choir Acad-

GIRLS CHOIR OF HARLEM

emy at 2005 Madison Ave. in Harlem.

“You don’t do one without the other,”
says Turnbull of the complementary
roles of choir and school. “It’s not a
choir and a school; it’s one organization
whose focus is to develop these young
people. We try to develop them as mu-
sicians and get them used to the atten-
tion while we teach them social skills,
develop their self-esteem, and prepare
them for college and life.”

At the fully accredited school, the
members are trained in voice, instru-
ments, academic subjects, and choir re-
hearsals. Tutoring is also available be-
fore the after-school rehearsals begin.
A typical day for the singers, according
to Turnbull, runs from 8 a.m: to 6 p.m.

The members also attend a three-
week summer program at the academy
and a two-week program at Hartwick
College in Oneonta, N.Y., that hones the
girls’ musical skills and prepares the
students for the expectations of the
upcoming school year. The programs

(Continued on page 21)

Rhino, he continues, “is not looking
at the hardcore Otis Redding fans
fwith this project]; they would already
have the boxed sets. [t is for] the con-
sumers who are aware of him, who
know enough of his music but not
enough to spend money on the boxed
sets.”

The set includes gems penned by
Redding like “Love Man,” “I’'ve Been
Loving You Too Long (To Stop Now),”
and “My Lover’s Prayer” and songs
penned by others like “Try A Little
Tenderness,” “(Your Love Has Lifted
Me) Higher And Higher,” and “My
Girl.”

“When you heard [Otis] sing, you
had no doubt that he had either been
through or knew about the experience.

(Continued on page 21)

Much Obliged. MCA recording artist Mary J. Blige recently accepted an award
signifying sales of more than 2 million copies of her latest album, “Share My
World.” The award was presented backstage following Blige's Sept. 12 concert
at New York’s Madison Square Garden. Pictured, from left, are Abbey
Konowitch, executive VP of MCA Records; Jay Boberg, president of MCA; Ash-
ley Fox, president of R&B marketing at MCA,; Blige; and Ken Wilson, president of
R&B music at MCA.

This column was prepared by guest columnist Janine
Coveney managing editor of R&B Airplay Monitor.

‘

IT’S A RELATIONSHIP I never should have had. I don’t
want to elaborate about it because it’s been a traumatic
experience,” says Roland Edison, former VP or urban
promotion for A&M and now an independent promotian
and marketing consultant. “But God is good; he’s brought
me through this. I know now that it was a bad situation.”

Edison has been cleared of sexual-assault charges filed
against him by a former employee in June. He was subse-
quently released from his A&M post in July.

Published reports and industry scuttlebutt painted a
colorful picture of what happened to the exec June §,
which led to his dismissal. Edi-

Former A&M Executive Cleared Of Sexual-
Assault Charges; Temptations Update

a single by three-man Lafayette group Skin Tene, to bow
in conjunction with next year’s Martin Luther King Jr,
holiday.

The label will also produce rapper Lejit and several
gospel-oriented projects. Edison started his career as a
retail merchandiser in Dallas, joined RCA in 1978, and
worked his way up from local to regional to national pro-
motion at that company, then moved on to Virgin, Scotti
Bros., and finally A&M.

Putting the Dallas incident behind him, Edison says he
looks forward to working with other independer:t projects
and doesn’t rule out the possibility of returnirg to the
major-label world.

“I still have great love for the

son had gone to Dallas to meet
with one of his regionals and
other A&M reps; on the eve-
ning of June 8 he allegedly met
in a hotel room with the female
regional, a woman with whom
the married Edison admits to
having had a physical re-
lationship. According to the

The
Rhythim
and the

Blues

industry as a whole, so I'm torn
between [independent and
majar labels],” he says. “When
I left A&M, I left it in a good
position at the time. We were
the No. 1 adult label at Airplay
Monitor [in 1996. for Mint Con-
dition’s ‘What Kind Of Man
Would I Be’]; we had various

complaint the woman later
filed with Dallas police, Edison
allegedly made aggressive sex-
ual advances and then raped
her. Edison was arrested and taken to Dallas County jail;
he was released the next day on $5,000 bond.

After a thorough investigation, the Crimes Against Per-
sons Division of the Dallas police’s Investigation Team has
determined that there is not sufficient evidence to press
the matter further. Edison’s Dallas attorney, Kenneth
Witherspoon, is working to have the arrest expunged
from the records. In an exclusive interview with Billboard,
Edison declined to discuss details of the incident and will
only say he’s glad it’s now behind him.

“I believe that it was a divine intervention,” Edison says.
“It was for me to really stop and take a good look at myself
and see how blessed I've been . .. In getting caught up in
the industry, the glamour of it, we tend to forget to have
our conversations with God; sometimes he has to reach
back at us and make us realize how we got there.”

Of the young woman, he says, “I haven’t tried to reach
out to her. It’s not because I hate her or anything; I have
no hatred or malice whatsoever. I pray for her just as 1
pray for myself; I feel that that was it, and we all have to
move on.”

Edison has relocated to Louisiana and is consulting for
Hot Box Records, which is close to securing a national dis-
tribution deal. Its first release is “Black Men Get Ready,”

No. i and top 10 records by
Mint Condition, Ann Nesby,
Aaron Neville, and Shawn
Stockman. We aetuaily deliv-
ered Mint Condition their first gold alburm in a 12-month
period—they had other albums that went gold cver sever-
al years ... We weren't as large a staff as we would have
liked to have been, we didn’t have the finaneial resources,
but we made some big strides. I feel that I'm not finished.
So would I go back in the industry as an executive? The
possibility is there if I was approached and it made sense.
The opportunity to be a consultant and entrepreneur is
something I always thought of as well. But. I don’t think I
was truly finished at being the executive I was working
toward becoming.”

TEMPTATIONS SPAT II: Last issue, I reported that
original Temptation Otis Williams and one-time lead
singer Dennis Edwards were in a legal battle over the
right to use the name “the Temptations” in performance.
Temptations manager Shelley Berger contended that
Edwards had not responded in time to the judge’s order
to file a response to the complaint. But, according to Ter-
rence Rader, attorney for Edwards, the Los Angeles
County District Court already has Edwards’ response on
file, and the order of a 15-day response was a legal tech-
nicality after the default had been set aside.

(Continued on page 21)
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LIMITLESS: It didn’t take a fortuneteller to know that Mystikal’s
latest set, “Unpredictable” (No Limit/Jive), would wear the No. 1 erown
on Top R&B Albums, where it also captures Greatest Gainer for a 49-
1 leap after last issue’s early entry. With 294 Broadcast Data Systems
(BDS)-monitored spins, the album’s first radio track, “Ain’t No Limit,”
sits at No. 33 on the Rap Airplay chart in sister publication R&B Air-
play Monitor. That amount of airplay surely doesn’t explain the 156,500
units the album sold at the full SoundScan panel, good for a No. 3 debut
on The Billboard 200. What does explain that sales success is Master
P, whose No Limit label lent an aggressive marketing and promotion
hand to the fellow New Orleans artist. No Limit is credited on the
product, although Mystikal is signed directly to Jive. According to
SoundScan, the largest sales markets were Atlanta (7,000), Dallas
(6,000), and New Orleans (5,000). Mystikal’s last album, “The Mind Of
Mystikal” (Big Boy/Jive), was released independently before being
picked up by Jive in February 1995. It sold 11,000 units during its first
week of major distribution.

0 H, TYRONE: Erykah Badu’s latest radio track, “Tyrone” (Kedar/
Universal), from her new live set, has taken radio by storm with 46.2
million listener impressions. The tune also ranks No. 1 on Hot R&B
Airplay and is receiving support on 103 of our 105-station R&B radio
panel. The tune sets a career benchmark for Badu in terms of audi-
ence, beating out the 45.9 million-listener mark set by “On & On.” If
the track were released commercially, “Tyrone” would only need to
sell about 15,000 units to debut at No. 1 on Hot R&B Singles and would
rank in the top 10 based solely on airplay. The new set joins the Top
R&B Albums list at No. 73 due to street-date violations, a fate usual-
ly reserved for rap acts. “Tyrone” also is the most-played song in
terms of detections and sits at No. 1 on R&B Monitor’s National Air-
play chart with 3,068 plays and moves 3-1 on Monitor’s R&B Main-
stream chart for the BDS week ending Nov. 16.

SOUND ADVICE: After 16 weeks on Top R&B Albums, “Time For
Healing” by Sounds Of Blackness (Perspective/A&M) sees a 50%
sales rebound, landing the act the Pacesetter trophy for its 82-53 move.
Airplay for the non-commercially available radio track “Hold On
(Change Is Comin’)” picked up by 14% as five new stations came on
board. “Hold On” moves 45-40 on Hot R&B Airplay with 74 total R&B
supporters . . . Next issue, Puff Daddy’s “Been Around The World”
(Bad Boy/Arista) will make its entry on Hot R&B Singles. The B-side
of that single sports a Shot-Callers rock remix of “It’s All About The
Benjamins,” featuring rockers Dave Grohl, Rob Zombie, and Bad
Boy’s FuzzBubble. The track is already receiving airplay at R&B and
modern rock outlets, and the remix video will likely be an MTV
favorite. Since “Been Around” and “The Benjamins” are at Nos. 34
and 39, respectively, on Hot R&B Airplay, they will both be listed on
the overall chart. Given that airplay of the rock remix will be merged
with that of the original version, “The Benjamins” could become the A-
side as airplay increases.

R&B

Puffy Does
His Thing On
‘Roxanne’

A PUFFY/STING THING: On Tues-
day (25), A&M Records releases “The
Very Best Of Sting And The Police,” a
greatest-hits package celebrating the
20th anniversary of the Police’s
arrival on Planet Pop. It features 14

HOT R&B
SINGLES

'BUBBLING UNDER.

1|3 AL
2|22 2% |2
e|%|&| nTLE 2 |G| W[ TITLE
L | S| 2 | ARTIST (LABEWPROMOTION LABEL} Z | S| 2 | ARTIST (LABEL/PROMOTION LABEL)
1| 4| 4| DOITON THE UPSIDE 14|18 | 12 | PUT THE MONKEY IN IT
K-BALL (WARNER BROS.) DAZ AND SOOPAFLY (TOMMY BOY)
2| 2| 3 | TEAR DACLUB UP ‘97 15| | 1 | HARD TIMES
THREE 6 MAFIA (RELATIVITY) LUAASCE FEAT 50 AND EPHRM GALLOWAY (ON THE RUNANOU
3| 1|9 | WAITAWHILE 16| 14| 3 | WHATEVER U WANT
ERICKA YANCEY (RCA) UGATER SHADE OF BROWN (FEAT DWATNE WIGGAS) GREENSOETHUMY
4| 5| 4 | WHAT U GOTTA SAY 17112 8 | ASMILE LIKE YOURS
RODNEY O (NEW QUEST/DPH/LIGHTYEAR) NATALIE COLE (ELEKTRAEEG)
5 10| 2 | IT'S RAINING MEN...THE SEQUEL 18| 3 | 2 | MADAME BUTTAFLY
MARTHA WASH FEAT. RUPAUL (LOGIC) YOUNG MC (OVERALL)
6|6 | 2|1 ™MTHINKIN 19| 16| 7 | SO AMAZING
CARL HENRY (CMC MUSIC) TOTAL COMMITMENT (550 MUSIC/EPIC)
11717 HOLIDAY 20(19] 2 SO HOT
WITCHDOCTOR (ORGANIZEO NOIZE/INTERSCOPE) DJ S&S FEATURING B.B.O. (LETHAL)
PARTY PEOPLE LET ME HOLLA AT CHA
8113) 8| Gewumen 21117 | 14| Blac HAZE (LIVE SHOT)
998 | BE MY PRIVATE DANCER 22115) 6 UM BAH
THE 2 LIVE CREW (LIL' JOE) AREAL (THATZ ENTERTAINMENT/COPPER SUN)
10|83 PAPI CHULO 23125/ 4 HANDLE YOUR BIZNESS
FUNKOOOREST FEAT DAZ DILLINGER AXD COBRA RED 18021 TONERCA BABYGIRL (1080 RECORDS/HMC)
11— | 1 | JUST BECAUSE 24 § | WON ON WON
SHAQUEEN (MIGHTY/WILD PITCH) COCOA BROVAZ (LOUD)
12| | 1 | SOAK-N-WET 25 4 | PSYCHO CITY BLOCKS
THE RUDE BOYS (BUCHANAN/WARLOCK) THE PSYCHO REALM (RUFFHOUSE/COLUMBIA)
13| 20| 2 | PUFF IN... GOT TO GIVE IT UP Bubbling Under lists the top 25 singles under No. 100
RUSCOLA FEAT. BUZ (ROMEZALEXIAVICHIBAN) | SO T e,

by Havelock Nelson

finely crafted songs from the catalog
of the group, which also included Stew-
art Copeland and Andy Summers.
The song chosen to introduce the
set is the hot hop-and-drop remix of
“Roxanne” by Bad Boy Entertain-
ment’s Stevie J. and Sean “Puff

nd
SEAN “PUFFY” COMBS & STING

Daddy” Combs. The jam features a
rap from Pras of the Grammy-win-
ning, platinum-selling Fugees; sam-
ples the fantastic electric guitar line
from Kool & the Gang’s “Kools Back
Again”; and scratches in the Full
Force-harmonized chorus from
UTFO’s classic “Roxanne Roxanne.”
It also includes warm synth steam
and deep-fried (greasy yet erunchy)
machine beats.

In its original form, the tune rose
to No. 32 on Billboard’s Hot 100 chart
in 1979. And judging from the early
response the update is receiving,
“Roxanne” will again see big chart
succeess.

For the week ending Nov. 16, it
picked up 378 spins from 52 main-
stream R&B radio stations and 396
spins at 42 rhythm-crossover sta-
tions.

Dave Rosas, A&M’s VP of urban
promotion, says, “There’s such a big
buzz on ‘Roxanne’ because, with
Puffy being so hot now, anything he
touches becomes viable in the urban
world. His bringing Pras in took it to
the next level.” Among the stations
that jump-started the jam are WOWI
Norfolk, Va.; WJMX Greensboro,
S.C.; and WPHI Philadelphia.

Puff Daddy’s association with
Sting started earlier this year when
he sampled and looped the Police’s
“Every Breath You Take” for “I'll Be

(Continued on next page)
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- COMPILED FRDM A NATIDNAL SAMPLE OF RETAIL STORE SALES REPDRTS
<l <2 |5k COLLECTED, COMPILED, AND PROVIDED BY soundsiirl,@
eS| GE| 2o 22| TITLE ARTIST
EE| S| a2 ;g LABEL & NUMBER/DISTRIBUTING LABEL l i
**x*xNO. 1% x %
1 1 1 5 FEEL SO GOOD (FROM “MONEY TALKS") ® ® MASE
()0} BAD BOY7O122/ARISTA Sweskssthio ]
e e
2 2 ) 4 MOURN YOU TIL | JOIN YOU & NAUGHTY BY NATURE
(C} (D) (T) TOMMY BOY 7427
3 6 7 5 i’M NOT A PLAYER & BIG PUNISHER
(C} (D} (T) LDUD 64910/RCA
4 5 3 7 IF 1 COULD TEACH THE WORLD & BONE THUGS-N-HARMONY
(C) (D) RUTHLESS 6344/RELATIVITY
5 3 5 13 | MISS MY HOMIES & MASTER P FEAT. PIMP C AND THE SHOCKER
(C) (D} (T} ND LIMIT 53290/PRIDRITY
6 4 4 20 UP JUMPS DA BOOGIE ® & MAGOO AND TIMBALAND
(C) (D) BLACKGRDUND/ATLANTIC 9801 8/AG
7 9 10 7 MAN BEHIND THE MUSIC @ QUEEN PEN FEAT. TEDDY RILEY
(C) (D) (1) LI’ MAN 97020/INTERSCDPE
8 | 7 | 6 | 15 | BACKYARD BOOGIE & MACK 10
(C) (D) {T) PRIORITY 53282
* * * GREATEST GAINER * * *
@ 12 | — 2 SHOWDOWN # E-A-SKI FEATURING MONTELL JORDAN
(6} (D) (T) RELATIVITY 1643
10 8 9 22 NOT TONIGHT {FROM "NOTHING TOLOSE) A @ LIt KGM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ
(C) (D) (M) (T) (X) UNDEAS/TDMMY BOY 98D19/AG
(D| 16 | 16 | 6 | THEBREAKS ® NADANUF FEATURING KURTIS BLOW
() (D) (T) REPRISE 17310/WARNER BROS
12 14 15 1 OFF THE BOOKS THE BEATNUTS
(€) (T} (X) RELATIVITY 1646
13 13 14 25 I’LL BE MISSING YOU A* & PUFF DADDY & FAITH EVANS (FEAT. 112)
(M) (T) (X) BAD BDY 79097 */ARISTA
18 | 10 | 8 | 11 | AVENUES(FROM“MONEYTALKST) @ REFUGEE CAMP ALL STARS FEAT PRAS (WITH KY-MANI
(C) (D) (T) (X) ARISTA 13411
15 | 11 | 12 | 18 | MOMONEY MOPROBLENS A @ THE NOTORIOUS B.L.G. (FEAT PUFF DADDY & MASE)
(C} (D) (T) (X) BAD BOY 79100/ARISTA
16 | 18| 18 | 4 | WHATINEED @ CRAIG MACK
(C) (D) (T) STREET LIFE 78149/ALL AMERICAN
17 15 1 5 CLOSER CAPONE -N- NOREAGA
{C) (D) (T) PENALTY 7214/TOMMY BOY
8| | 7|6 | GETITWET * TWISTA
(C} (D) {T) CREATOR'S WAY/BIG BEAT 98001/ATLANTIC
A HOP KINSU
NEW) L | (©/m 00 BLUNT 41271vT
IMMA ROLLA ¢ MR. MONEY LOC
20|15 3|8 | gmy LOCN-UP 70310
BOUNCE BABY BOUNCE FRAZE
21 | 2 | 3 | (cyBEFORE DAWN 111/TOUCHWOOD
2 | 3| 21 | 8 | BLAZING HOT ® NICE & SMOOTH
(C} (D} (T) STREET LIFE/DIVINE 78143/ALL AMERICAN
23 | 21 | 20 | 12 | ME AND MY CRAZY WORLD # LOST BOYZ
(C) (D) (T) UNIVERSAL 56131
24 | 26 | 27 | 4 | WHAT UGOTTA SAY RODNEY O
(C) (D) (T) NEW QUEST/OPH 54224/LIGHTYEAR
PHENOMENON & LLCOOLJ
25 | 25 | 2 | 5 | r)Der Jam 568081 /MERCURY
26 | 22 | 30 | 21 | TAKEIT TO THE STREETS @ RAMPAGE FEAT BILLY LAWRENCE
(C) (D) (M) (T) (X) VIOLATOR/ELEKTRA 6417 1/EEG
YOU KNOW MY STEEZ © GANGSTARR
NEW) 1 | /(T ) NOO TRYBE 38624ViRGIN
RICHTER SCALE ® EPMD
NEWD 1| () OEF JaM 568D57*MERCURY
29 | 31 | 19 | 13 | REMINDING ME (OF SEF) COMMON FEAT. CHANTAY SAVAGE
(C) (D) (T) RELATIVITY 1627
30 | 28 | 43 | 25 | LOOKINTO MY EYES (FROM “BATMAN & ROBIN") & BONE THUGS-N-HARMONY
(C} (D) (T) RUTHLESS 6343/RELATIVITY
31 13 38 12 MEN OF STEEL (FROM “STEEL") @ SHAQUILLE O'NEAL, ICE CUBE, B REAL, PETER GUNZ & KRS-ONE
(C) (D) (T) TWISMJQWEST 17305/ WARNER BRDS
32 | 22 | 25 | 15 | CROOKED GREEN PAPERS © KINFUSION
(C} (D) (T) BEFORE DAWN 109/TOUCHWOOD
()| o7 | 4 | 8 | PARTY PEOPLE GP WU
(M) (T) (X} MCA 55304*
3 | 30 | — | 2 | PAPICHULO ® FUNKDOOBIEST FEAT DAZ DILLINGER AND COBRA RED
(C) (D) (T) BUZZ TONE 65317/RCA
IT'S YOURZ & WU-TANG CLAN
35 | 35 [ 33 | 8 | 7 iouneagsremea
COAST TO COAST D'MEKA
3 | 20|26 |5 | &mpalner2086
37 29 40 17 DOWN FOR YOURS & NASTYBOY KLICK FEAT. ROGER TROUTMAN
(C} (D} (T} NASTYBOY/GLASSNOTE 574748/MERCURY
JUST BECAUSE & SHAQUEEN
NEWD 1 | o) MiGHTY 0001 MWILD PITCH
1 GOT DAT FEELIN’ DJ KOOL
39 | 42 | 42 | 14| 0l0) v () CLRIAMERICAN 17329/WARNER BROS
40 23 - 7 BE MY PRIVATE DANCER THE 2 LIVE CREW
(C) (D) (T) LIl JOE 895
PUT THE MONKEY IN IT (FROM “NOTHING TO LOSE”) @ DAZ AND SOOPAFLY
RE-ENTRY 9 (C) (D) (T) TOMMY BOY 7403
2| » I 37 | g | SUNSHINE ® JAY-Z FEAT. BABYFACE AND FOXY BROWN
(T) ROC-A-FELLA/DEF JAM 574923*/MERCURY
HARD TIMES & LUNASICC FEAT. C-BO AND EPHRIAM GALLOWAY
NEW) 1| (000 ON THE RUN 20620/AWOL
4 | 3 | — | 2 | MADAME BUTTAFLY YOUNG MC
{C) (D) OVERALL 70024
45 | 36 | 49 | 22 | CUWHENU GET THERE (FROM “NOTHING TO LOSE' @ @ COOLIO FEAT 40 THEVZ
{C) (D) (T) (X) TOMMY BDY 7785
LET ME CLEAR MY THROAT ® & DJ KOOL
RE-ENTRY | 83 | (') (x) CLRVAMERICAN 17441WARNER BROS
a | a l 15 | 25 | SMILE® @ SCARFACE FEATURING 2PAC & JOHNNY P
(C) (D} RAP-A-LOT/NOO TRYBE 38581VIRGIN
AIN'T NO LIMIT MYSTIKAL
NEW) 1| ) No LmiT 4249241vE
LET ME HOLLA AT CHA BLAC HAZE
RE-ENTRY 13 (C) (X) LIVE SHOT 7001
SOMEBOQDY ELSE & HURRICANE G
0| 3 l 32 | 1 (CJ(D) M) H.O LA 341026/ISLAND

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyi single avaitability. (X) CD maxi-single availability. ® 1997, Biliboard/BPI Communications,
and SoundScan, Inc.
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I o AND PROVIDED BY SoundScan®
NOVEMBER 29, 1997 ™
49 | 46 | 43 7 NEXT ARISTA 18973 (10.98/15.98) RATED NEXT | 29
Y zZ,_ g 50 | 40 | 36 3 BEBE WINANS ATLANTIC 83041/AG (10.98/16.98) BEBE WINANS | 36
£ é ’g;u E : 3 QE ARTIST TITLE Eé 51 | 48 | 39 | 35 | THE NOTORIOUS B.I.G. A®BAD BOY 73011%/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
2|52 o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE DR EQUIVALENT FDR CASSETTE/CD) aa 52 53 20 7 COMMON RELATIVITY 1535° (10.98/15.98) ONE DAY IT'LL ALL MAKE SENSE 12
* % * NO. 1/GREATEST GAINER/HEATSEEKER IMPACT * * O E PAGECE T e an s
@ ) — - e (L T LR il ~ neEnie s ! @ 82 87 16 SOUNDS OF BLACKNESS PERSPECTIVE 549029/A4M (10.98/16.98) 8 TIME FOR HEALING 24
* % % HOT SHOT DEBUT % * % 54 | 50 [ 42 | 14 | SWV Rca67525* (10.98/16.98) RELEASE SOME TENSION | 5
@ NEW) ] LSG EASTWEST 62125/EG (10.98/16.98) LEVERTISWEAT.GILL 2 55 54 — 2 TONY TONI TONE MERCURY 536368 (10.98 EQ/17.98) HITS 54
313 1 4 | MASE BAD BOY 73017+/ARISTA (10.98/16.98) HARLEM WORLD | 1 56 | 51 | 47 [ 77 | MASTER P @ NO LIMIT 53978°/PRIDRITY (10.98/16.98) ICE CREAM MAN | 3
4 1 79 3 RAKIM UNIVERSAL 53113* (10.98/16.98) THE 18TH LETTER 1 57 | | 7 s TOP AUTHORITY T T e e o
5 2 | 78 | 3 | JAY-Z ROC-AFELLAIDEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 | 2 TOP FLIGHT/WRAP 8160/ICHIBAN (11.98/16.98)
6 | 5 | 3 | 9 | SOUNDTRACK A LAFACE 26041/ARISTA (10.98/16.98) SOUL FOOD | 1 83 | 91 {735 UNCLE SAM STONECREEK 6773L/EPIC (10.58 EQ/16.58) CGEE A
1|4 | 2 | 5 | NASESCOBAR, FOXYBROWN, AZANDNATURE  ryc iy rreaom | 1 | | 99 | 97 | @ | 8 | SONETOHN seosaoomons g THIS THE TS PERSONAL | 33
NEWD 1 LUNIZ NOO TRYBE 44339VIRGIN (10.98/16.98) LUNITIK MUZIK 3 60 | 45 [ 20 3 THE B.G. CASH MONEY 9616 (10.98/16.98) IT'S ALL ON YOU VOL. 2 20
(9)] NEWP | 1| | TIMBALAND AND MAGOO BLACKGROUNDATLANTIC S2772%AG (0.98/1598)  WELCOME TOOURWORLD | 9 61 | 59 | S1 | 85 | MAXWELL A COLUMBIA66434° (1098 EQX/16.98) MAXWELL'S URBAN HANG SUITE |  §
10 3 4 12 | MASTER P A NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D 1 62 | 55 | 52 | 31 | ROME @ GRAND JURY 67441/RCA (10.98/15.98) ROME 7
11 | 7 | 6 | 10 | BUSTA RHYMES A ELEKTRA 62064*/EEG (10.98/16.98) WHEN DISASTER STRIKES... | 1 B3 | 58 | 50 | 24 | WU-TANG CLAN A‘LOUD 669057RCA (19.98/24.98) WU-TANG FOREVER | 1
12 | 8 8 6 | JANET A VIRGIN 44762 (11.98/17.98) THE VELVET ROPE | 2 64 | 52 | 45 | 33 | TRU A?NO LIMIT 50660*/PRIORITY {12.98/18.98) TRU2DAGAME | 2
(13)] NEWP | 1 | MCEIHT EpiC STREET 68041 EPIC (10.98 EQ/16.98) LAST MAN STANDING | 13 NEWD | | | LUKE ke 5240481SLAND (1098/16.98) CHANGIN' THE GAME | 69
14112 9 8 | BOYZ Hl MEN @ MOTOWN 530819* (11.98/17.98) EVOLUTION 1 66 | 65 | 55 | 20 | SOUNDTRACK A? COLUMBIA 68169* (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM 2
15 ] 10 ] 10 ] 9 | USHER @ arace 26043/aRiSTA (10.98/16.98) MY WAY | 4 67 | 63 | 48 | 21 | TWISTA CREATOR'S WAY/ATLANTIC 92757*/AG (10.98/15.98) ADRENALINE RUSH | 13
16 1 13 18 | PUFF DADDY & THE FAMILY A’ BAD BOY 73012¢/ARISTA (10.98/17.98) NO WAY OUT 1 68 73 67 | 93 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1
17 14 14 9 MARIAH CAREY AZ? COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3 69 56 41 5 RICK JAMES HIGHER SOURCE/PRIVATE | 417070/MERCURY (10.98 EQ/16.98) URBAN RAPSODY 31
18] 9 | 7 | 7 | SOUNDTRACK A?DenTH Row 53500-PRORITY (12.9919.98)  GANG RELATED — THE SOUNDTRACK | 1 70 | 66 | 61 | 55 [';"Eﬁrﬁ‘é&g'o@,/lmmswn I THE DON KILLUMINATL: THE 7 DAY THEORY | 1
19 17 11 5 LL COOL J @ DEF JAM 539184*/MERCURY (11.98 EQ/17.98) PHENOMENON 4 n | & 57 | 21 | VARIOUS ARTISTS < SO DEF BASS ALLSTARS VoL 1 %
20 19 16 31 MARY J. BLIGE A? MCA 11606* (10.98/16.98) SHARE MY WORLD 1 SO SO DEF 67998*/COLUMBIA (10.98 EQ/16.98) )
21 | 16 | 12 | 3 | H-TOWN RELATWITY 1596 (10.98/15.98) LADIES EDITION | 12 72 | 67 | 66 | 58 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 E/16.98) GINUWINE... THE BACHELOR | 14
2 2 19 25 | GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A T ) NEW ) 1 ERYKAH BADU KEDAR 53109*/UNIVERSAL (10.98/16.98) LIVE 73
S:RITE 20093/NTERSCORE (10.58/16.98) 74 | 62 | 65 | 18 | MAXWELL COLUMBIA 68515 (7.98 E/13.98) MTV UNPLUGGED EP | 15
2 18 — 2 THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 18 75 77 72 8 IMMATURE WMCA 11668 (10.98/16.98) TE JOURNEY 20
24 | 24 18 40 | ERYKAH BADU A? KEDAR 53027*/UNIVERSAL (10.98/15.98) BADUIZM 1 % | 8l 5 12 | VARIOUS ARTISTS e T
25 | 13| 5 | 3 |SPICEL THE BLACK BOSSALINI (A.K.A. DR. BOMB FROM DA BAY) | 5 ARISTA 18977 (10.98/16.98)
JVE 41596 (10.98/16.96) 77 | 68 | 76 | 10 | JONATHAN BUTLER N2k ENCODED 10005 (10.98/15.98) DO YCU LOVE ME? | 57
%4 2 2 Q1L CE (O e o331 ol 1561 LR UL 4 8| 79 | 64 3 MARVIN SEASE JIVE 41619 (10.98/15.98) THE BITCHGIT ITALL | 64
21 | 30 | 29 9 JON B. YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 27 79 | 88 | 77 | 28 | ALLURE TRACK MASTERSCRAVE 678487EPIC 1098 E016.98 ALore | 3
28 23 —_ 2 CHRISTION ROC-A-FELLA/DEF JAM 536281*/MERCURY (10.98 EQ/17.98) GHETTO CYRANO 23
- 80 | 76 [ 78 | 54 | LIL KIM A UNDEAS/ATLANTIC 92733*/AG (10.98/16.98) HARD CORE 3
35 | 34 | 52 | DRU HILL A isLAND 524306 (10.98/16.98) DRUHILL | 5
0| 15 | — 2 BOBBY BROWN MG 11691 (10.9816.98) rerrr 81 | 88 | — 2 PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98/14.98) CONTAGIOUS | 81
82 | 75 | 60 | 36 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC 3
k) 27 26 19 | MISSY “MISDEMEANOR” ELLIOTT A EASTWEST 62062*/EEG (10.98/16.98) SUPA DUPA FLY 1
83 | 71 [ %6 7 SAM SALTER LAFACE 26040/ARISTA (10.98/15.98) IT'S ON TONIGHT | 41
32 | 2% 15 9 EPMD @ DEF JAM 536389*/MERCURY (10.98 EQ/16.98) BACK IN BUSINESS 4
1 - - ; LUTHER VANDROSS ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 - 84 70 62 8 HOT BOYS cASH MONEY 9614 (10.98/17.98) GET IT HOW U LIVE! 37
LV 68220/EPIC (10.98 EQ/17.983) 85 51 46 7 BROTHA LYNCH HUNG BLACK MARKET 50648/PRIORITY (10.98/16.98} LOADED 9
34| 26 | 17| 5 gg’s‘}’ég'?gazwz (10.98/16.98) THE PICK, THE SICKLE AND THE SHOVEL | 7 8 | 87 | 73 | 75 | KENNY LATTIMORE ® coLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 19
35 1 20 | — | 2 { MIC GERONIMO BLUNT 4930%/TVT (10.98/16.98) VENDETTA | 20 87 | 91 [ 8 | 74 | TONI BRAXTON A’ LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
36 ) 31 8 BRIAN MCKNIGHT MERCURY 536215 (10.98 EQ/16.98) ANYTIME 10 88 86 81 64 | AALIYAH AZ? BLACKGRDUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 2
37 | 36 | 33 | 13 | SOUNDTRACK ARIsTA 18975 (10.98/16.98) MONEY TALKS — THE ALBUM | 6 89 | 60 | 53 | 22 | MIA X @ ND LIMIT 50705*/PRIORITY (10.98/16.98) UNLADY LIKE | 2
38 28 - 2 KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) iR FINALLY KAREN 28 90 80 59 3 GERALD ALBRIGHT ATLANTIC 83050/AG (10.98/16.98) LIVE TO LOVE 59
39 [ 41 32 22 | K-CI & JOJO @ MmcA 11613* (10.98/16.98) LOVE ALWAYS 9 91 61 49 16 | MR. SERV-ON NO LIMIT 50717+/PRIORITY (10.98/16.98) LIFE INSURANCE 5
NEW ) 1 DIAMOND MERCURY 534900* (10.98 EQ/16.98) HATRED, PASSION AND INFIDELITY | 40 RE-ENTRY 3 | TRICK DADDY DOLLARS SLIP-N-SLIDE 2790MWARLOCK (10.98/15.98) BASED ON A TRUE STORY | 83
41 32 38 21 PATTiI LABELLE MCA 11642 (10.98/16.98) FLAME 10 93 | 94 84 17 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEETTHING | 49
42 | 38 | 21 | 4 | BIG BUB KEDAR 53074*/UNIVERSAL (10.98/16.98) TIMELESS | 15 94 | 92| — | g:%}'a’:‘(s&%gg & FRIENDS HEART OF A LOVE SONG | 90
43|28} !{}'&ﬁu’sﬁtgﬂkﬁﬁ‘ﬁfﬁ {}bfl"gﬁfltga, WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS | 4 95 | 74 | 54 | 22 | LOST BOYZ @ UNIVERSAL 53072* (10.98/16.98) LOVE, PEACE & NAPPINESS | 2
4 | 31 | 4 9 | MACK 10 @ PRIORITY 50675* (10.98/16.98) BASED ON A TRUE STORY 5 NEW ) 1 | POETIC HUSTLA'Z MO THUGS/RUTHLESS 1581/RELATIVITY (10.98/15.98) TRIALS & TRIBULATIONS | 96
45 33 25 4 SALT-N-PEPA RED ANT/LONDON 828959*/ISLAND (10.97/17.98) BRAND NEW 16 RE-ENTRY 11 | VANESSA WILLIAMS MERCURY 536060 (10.98 EQ/16.98) NEXT 28
46 | 37 35 16 | BONE THUGS-N-HARMONY RUTHLESS 6340*/RELATIVITY (19.98/23.98) THE ART OF WAR 1 98 | 97 | & 9 SOUNDTRACK LOUD 67531*/RCA {10.98/16.98) SOUL IN THE HOLE 13
LY} 43 30 3 WILL DOWNING MERCURY 536350 (10.98 EQ/16.98) IR INVITATION ONLY | 30 99 85 70 18 | THE O’JAYS GLOBAL SOUL 31149*/FREEWORLD (10.98/15.98) LOVE YOU TO TEARS 14
48 | 34 37 26 | SOUNDTRACK NO LIMIT 50643*/PRIORITY (10.98/16.98) I'M BOUT IT 1 100)| RE-ENTRY 21 EN VOGUE A EASTWEST 62057/EEG (10.98/16.98) EV3 8

(O Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©
1997, Billboard/BPI Communications, and SoundScan, Inc.

THE RAP COLUMN

(Continued from preceding paye)

Missing You,” the bittersweet tribute
to the late Notorious 13.1.G. that fea-
tured Puffy, the Lox, Faith Evans,
and 112.

Later, the above-mentioned erew
performed with Sting at this year’s
MTYV Video Music Awards.

Rosas says he plans to promote
“Roxanne” with 50,000 street stick-
ers; 8,000 12-inch singles, which were
mailed to mobile, radio, and club
Jjocks: and a forthcoming CD-5.

ETC.: The other day, we ran into
Ced-Gee, 2 member of the seminal

hip-hop crew Ultramagnetic MCs.
He says that the group is back
together and that it's close to signing
a new label contract. Offers from a
major and an indie are being consid-
ered. In their career, Ultramagnetic
MC's have dropped three albums,
cach on a dilferent label.

Jason E. Abrams, manager of

Smooth Bee f1rom Nice & Smooth
(whose latest party-time album, “I'V:
Blazing Hot,” is out now on Divine/
Street Life Records with guest
appearances by Busta Rhymes and
\aron Hall), has founded an East

Longmeadow, Mass.-based not-for-
profit organization called the Forev-
er Young Foundation (FYF). Accord-
ing to a prepared statement, FYF is
“dedicated to guiding today's youth
in becoming the pioneers of tomor-
row through the creation of develop-
mental programs and providing
means of funding organizations with
similar goals.” Among I'YF’s board
of honorary advisory members are
supermodel Tyson Beckford, su-
preme soul singers Regina Belle and
Chaka Khan, popular publicist Ter-
rie Williams, the Chi-Lites, and

Nice & Smooth.

Paula Perry, the talented dame of
chat from Masta Ace’s I.LN.C. crew
who became a music-biz refugee
when Loose Cannon Records went
out of business a few vears ago, is set
to 1release her debut longplayer, ten-
tatively titled “Escape From Fort
Knox.” during the first quarter of
next vear. The album is almost com-
pleted, and so {ar she has rhymed
over tracks from Lord Jaz from the
Lords (formerly Lords Of The
Underground), who supplied “West
Heads.” a swift jam with a giddy-up

beat reminiscent of Bone Thugs-N-
Harmony; and Next Level Produc-
tions’ D.R. Period, who lavered “I
emember,” which talks about good-
time/bad-time scenarios from back in
the day and features her partner Q-
15. Jesse West (aka 3rd Eye) did a

joint named “Mind Your's” and Dia-

mond worked on “You Didn't Hear
Me.” Other producers slated to lace
the project are DJ Premier, Clark
Kent, Easy Moe Bee, Masta Ace,
and Havoc from Mobb Deep. The
project is being coordinated by Mis-
ter Cee, director of A&R at Mercury.
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OTIS REDDING NO LIIVIHIT RECORDS WORLD'S #1 RAP LABEL

(Continued from puge 18)

With him the lvrics became real,” says . “' : .'!-B'
Nathan. “His vocal styvle was so ] = .
L -

intense. he was no longer telling a
story; it was really an extension of him-
self.”

The set is being marketed to radio
and retail with two new “Smooth
Grooves” titles—*“Smooth Grooves:
New Jack Ballads” and “Smooth
Grooves: Wedding Songs”—with an
eventual Valentine's Day retail blitz in
the works.

“I’'Love Songs’] is tied into a Valen-
tine's Day campaign which involves
Aretha, the *Heart Beats’ series |Bill-
hoard, Nov. 23, 1996] and the various
compilations within the *‘Smooth
Grooves' line,” says Cagan. “It’s going
to be solicited at all different types of
radio—urban and AC.”

The sets will also be on display at
independent record shops and major
chains during the Valentine's Day sea-
son.

“The main emphasis is going to be
on the new releases,” savs Cagan. The
label is working on a few contests that
are expected to inchude flower give-
aways, romantie dinners, and spa
retreats, but at press time, no conerete
commitments had been inade. All plans
are set to kick off when the sets debut
Jan. 13,

Plaus for Redding’s set as a stand-
alone have not vet been discussed.
Rhino is awaiting the release date to
see what album-specific opportunities
arise at radio and retail.

THE RHYTHM & THE BLUES

(Continued from page 18)
“He filed his answer in the required
time period, and that answer denies
that Otis Williams’ interest [in the
name] can prevent him from using the
name ‘the Temptations,” considering
that he was a lead singer for many
years,” says Rader. “In terms of where 3 . ) .
we're at, [the judge| did say that after ) - ‘ Fea turlng:
reviewing the papers we filed he could ~ ! g
see merit to [ [Edwards’] position. Now . Ma S te r P,
he is using ‘the Knew Temptations.’

Dennis lodwards and his agent w. - ; A ' i . .vJ M’a X

ed to make sure there was no possibil- ; : !

ity of confusion between the two, so o ia / - 'mr

they used the prefix “Knew' to make “ Slll(k Th e Sh o 7
eople realize this is not the Tempta- -

tions." ‘ o : Snoop Doggy-. De gg,

Rader says that Kdwards has - @ :

applied to have the name “the Knew

Temptations” trademarked. In the

meantime, ne court date has been set

for a final determination on Edwards’

rights. Sounds like a ball of confusion

to me.

GIRLS CHOIR OF HARLEM

(Continued from page 18) : - ‘;
are paid for with donations.
“[The programs] prepare [to] hit the

|
ground running as opposed to getting \ L
to know the school and the teachers for y
the first five weeks,” savs Turnbuil. It
also keeps them ot the streets.” o

Plans for the Girls Choir are similar
to those in tne Boys Cheir in terms of
holiday and benefit pertformances, but,
Turnbull says, 1}10;,111 saren't prepared
to do as many major performances as

's. “The boys have had 29 years Member of .
of process for their performances. The ém:g EXECUTIVE PRODUCER: MIASTER P
girls still have to develop their reper-
toire and their personal voices.”
No other performances for the Girls
Choir have been confirmed at press
time. SHAWNEE SMITH
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
LECTED, COMPILED, AND PROVIDED BY SoundScan®
1L

z z z Z
7 O Q o S =3
el |5 | 20| 9% | TITLE ARTIST | X3 28|58 5g g% TITLE ARTIST | %53
EZ2|S2| 2|35 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & T2 |52 |2 | 35| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & |
NEVER WANNA LET YOU GO (FROM “DEF JAM’S HOW TO BE A PLAYER") & ABSOLUTE
Y *x%x NO. 1T x %% S 52 | 56 8 | ) WALKER (C GREEN.CWARD,L MAXWELL B.CASEY. | WALKER) (C) (D) DEF JAM 574925MERCURY | )
D) 1|38 - Elessis St 1 CAN WE (FROM “BOOTY CALL") @ SWV
DELITE {D.ALLAMSY,L.BROWDER,A.ROBERSON} (C) (D) EASTWEST etjl;zEEs: 52 53 58 18 TIMBALAND (ML.ELLIOTT.T.MOSLEY) (T) INE 42445¢ 31
YOU MAKE ME WANNA... A *
2 3 1 15 1 jouer (J.DUPRI,M.SEAL USHER} (C) (D) (T} (X) LAFACE 24265/ARISTA ! 53 | 46 18 18 ESJ&%&SE&%% (J.WOODS.V.MERRITT) (©) (0) (V) GRAND JURV:&%’;"CE 10
3 ) ) 14 MY LOVE IS THE SHHH! ® & SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA 2 -
SOMETHIN' FOR THE PEOPLE (J.BAKER,M.L. WILSON,J.YOUNG,T.POWELL SAUCE R HOLIDAY) _ (C) (D) (T) WARNER BROS. 17327 * % * GREATEST GAINER/SALES * * %
SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) & MISSY “MISDEMEANOR” ELLIOTT FEAT. DA BRAT A A
@ 5 ! 7 || TIMBALAND (M.ELLIOTT, T MOSLEY W HART.T BELL SHARRISA PEEBLES,B MILLER D BRYANT)  (C)(0) (M) [T 00 EASTWEST 641445 4 64 | — | 2 ES_E?K‘,,"’CEA’?(‘E",’ESK,,CMT,M  JORDAN) 230 FEATURlNG(C’,":[(,),'?TT EELLI;\TJ,\(,),T%%Q 54
5 | 4 | 4| 13| BUTTALOVE® T e WHAT | NEED ® CRAIG MACK
KAY GEE,D.LIGHTY,LALEXANDER,PROF. T. (L.ALEXANDER, T.TOLBERT R.LHUGGARACLOWERS,D.UGHTY)  (C) (D) (T) (X) ARISTA 13407 @ 59 | 67 | P e TG R ey | EE
6 7 5 5 FEEL SO GOOD (FROM “MONEY TALKS”) ® & MAS 5 DON'T SAY NB
%C':ii?igg”ﬁf&?tgg&mwf K;'ggs;;'l’;'l:m“'k'wm'ﬂ”'L'DERMER’ 1CH{D) A0 Bo??g?:‘: 36 | 54 | 54| 14 JON-JOHN M.NELSON (.ROBINSON M.NELSON,D.SPENCER) _ (C) (D) (T) (X) YAB YUM/550 MUSIC 78614/EPIC |
1 6 6 14 | TiMBALANDM.ELLIOTT (T.MOSLEY,M.ELLIOTT) (C) (D) (T) (X} LAFACE 24272/ARISTA 4 51 | s0 | 46 7 gﬁ(JNI; (\;EANKEV § HANILTOND.FAGEN . BECKER K STREAKS) LORD TARIQ & (F;)EgoED% 'ESEL(J)SIIZ. 16
4 SEASONS OF LONELINESS A & BOYZ Il MEN . — — — =
8 8 8 10 JJAM,T.LEWIS (J.HARRIS lIL,T.LEWIS) (C) (D} (v} MOTOWN 860684 2 60 61 6 THE BREAKS ¢ NADANUF FEATURING KURTIS BLOW | &g
. 9 " o | THE ONE | GAVE MY HEARTTO @ ® AALIYAH | g BABYBOY (R FORD, R, RSIMMONS. ) BMOORE K WALKER L SMITH R STERUING AGRIFFINMSTANDIFER)  (C) (D) (T) REPRISE 17310/WARNER BROS.
G.ROCHE (D.WARREN) {C) (D) (T) {X) BLACKGROUND 98002/ATLANTIC 59 2 10 15 AFTER 12, BEFORE 6 & SAM SALTER 19
EVERYTHING ® MARY J. BLIGE | 5 TRICKY,S.HALL (C.A. STEWART,S.K.HALLTAB,P.L. STEWART, S.SALTER) _ (C) (D) (T) (X) LAFACE 24253/ARISTA
10 1 9 10 JJAM,T.LEWIS (J.HARRIS I, T.LEWIS,R.E1,H.NAKAMURA, T.BELL,L.CREEO,J.BROWN,F.WESLEY)  (C) {0) {T) (X) MCA 55353 60 62 68 10 OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 52
T
1L 101 12 | 1 | ! CARE 'BOUT YOU (FROM “SOUL FOOD") @ ® MILESTONE | 10 THE BEATNUTS (L.FERNANDEZ,).TINEO,C.RIOS) (C) (T) (X) VIOLATOR 1646/RELATIVITY
BABYFACE (BABYFACE) (C) (D) (T} (X) LAFACE 24264/ARISTA 61 | 57 | 59 | 20 | GOTHAM CITY (FROM “BATMAN & ROBIN") ® ® R.KELLY | g
12 14 1 9 THEY LIKE IT SLOW & H-TOWN 12 R.KELLY (R.KELLY) (C) (D) 1) (V) (X) JIVE 42473
D.CONNER (D.CONNER,S.CONNER,D.JACKSON) (C) (D) (T) RELATIVITY 1642 NEW ) 1 RICHTER SCALE ® EPMD | ¢
13 13 13 14 ALL CRIED OUT ® & ALLURE FEATURING 112 9 E.SERMON (E.SERMON,P.SMITH STUART,GORRIE MCLNTRYE, MCLNTOSH,OUNCAN,BALL)  (T) DEF JAM 568057*/MERCURY
M.CAREY W.AFANASIEFF.M.ROONEY (FULL FORCE) (C) (D) (T) {X) TRACK MASTERS 78678/CRAVE 66 77 3 AIN'T NO LIMIT MYSTIKAL 63
14 12 11 13 YOU SHOULD BE MINE (DON'T WASTE YOURTIME) @ BRIAN MCKNIGHT FEAT. MASE 4 KLC (MYSTIKAL SILKK THE SHOCKER) (T) NO LIMIT 42432*/JIVE
5.COMBS,RLAWRENCE STEVIE J. (5.COMBS,R.LAWRENCE,M.BETHA,K.PRICE J BROWN,S JORDAN.BMCKNIGHT) _(C) (D) (T) MERCURY 574760 64 | & | 53 | 10 | TRUETO MYSELF (FROM “BATMAN & ROBIN")  ERIC BENET | 43
15 15 15 9 LAST NIGHT'S LETTER & K-Ci & JOJO 15 E.BENET,G.NASH,JR.,.DEMONTE (E.BENET,G.NASH,JR.) (C) (D) (T} {v) WARNER BROS. 17328
L.STEWART (K.HAILEY,G.STEWART,L.STEWART) (C) (D) (M) (T} (X) MCA 55380 1| 73 . HEAVEN ® NUFLAVOR | g5
20 25 4 | DON'T EVER WANT TO SEE YOU AGAIN & UNCLE SAM 16 G.ST.CLAIR (R.LUNA,F.PANGELINAN,J.CENICEROS) (C) (D) (T} (V) (X) REPRISE 17408/WARNER BROS.
N.MORRIS (N.MORRIS) (C) (D) STONECREEK 7868%/EPIC
66 56 47 16 HAVE A LITTLE MERCY ¢ 40 28
L R I 5 gsysoRTAvaychE (J.T.SMITH,5.COMBS R LAWRENCE,S. MCKENNEY.W.WITHERS) _(T) OEF JAM sgaolélf/%?l%ai 16 e (C1D) SHARPLESPECTIVE 58 58028
: = — = = = — ME AND MY CRAZY WORLD & LOST BOYZ
HONEY A & MARIAH CAREY 67 | 58 | 51 11 RONG (T SER ©) (D) (T) UNIVERSAL 5 23
1817|1812  CONESTHE MW STEVIE M CAREY 1 CAREYS COMBS KFAREED S ORDALS HAGUE B ROBNSONR.LARKISLPRRE) _(0)0) 07 4 00 oo 16t | 2 ;J,E 2 :,; 'EEEL;'SS?:,VN ) e Wo h:lLYi:ur\i
19 | 18 | 16 | 18 | NEVER MAKE A PROMISE ® @ DRUHILL | 68 | 67 | 57 | 14 | SoRowN (M.DAVISACANTRELLID.ROPER) (€) (D) (T) ISLAND T | 2
D.SIMMONS (D.SIMMONS) (C} (D) (T} ISLAND 572082 - - — —
69 76 69 18 INVISIBLE MAN @ & 98 DEGREES 38
* % x HoT SHOT DEBUT * * D.DEVILLER,S.HOSEIN (D.DEVILLER S.HOSEIN $.KIPNER) (C) (D) (T) (v) MOTOWN 860650
g THE JOINT & EPMD
NEW ) 1 wg&xshg‘gmmruum (V.HERBERT R.FUSARI,M.BROWN C.GAINES)  (C) (D.) (TD)%%E),I\.JJM%IE ;{8%12 2 70 | 47 | 52|10 £.SERMON (P.SMITH,E.SERMON, M.OIKE,M.OIAMOND,J.KING,A.YAUCH,M.SIMPSON,A.FRANKLIN) (T} DEF JAM 571679* MERCURY a2
| MISS MY HOMIES @ MASTER P FEATURING PIMP C AND THE SHOCKER 71| 75 | 60 | 13 | YEAH! YEAH! YEAH! @ SIMONE HINES | 33
a 19 19 3 | wos. DICK,KLC,0DELL {MASTER P.PIMP C,THE SHOCKER,J.JEFFERSON,C.SMMONS) __(C} (D) (T) NO LIMIT 53290/PRIORITY 16 RJERKINS (R.JERKINS) (C) (D} (T) (X} EPIC 78627
IN HARM'S WAY © BEBE WINANS THA HOP KINSU
2 26 2 5 R.LAWRENCE (B.WINANS,R,LAWRENCE ,M.BELL-BYARS) (C) (D) ATLANTIC 84035 2 NEW) . DANNY D (J.MARRS) (C) (T) (X) BLUNT 4417/TVT -
@ 27 30 5 I'M NOT A PLAYER @ BIG PUNISHER 23 73 65 55 11 AVENUES (FROM “MONEY TALKS") @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI) 28
MINNESOTA (C.RIOS,M.RICHARDSON,K.GAMBLE, L.HUFF) (C) (D) (T) LOUD 64310 PRAKAZREL (E.GRANT) (C) (D) (T) (X) ARISTA 13411
24 2 4 MOURN YOU TIL 1 JOIN YOU & NAUGHTY BY NATURE 2% 14 74 66 13 NEED YOUR LOVE @ BIG BUB FEATURING QUEEN LATIFAH & HEAVY D 26
NAUGHTY BY NATURE (A.CRISS K.GIST V.BROWN) (C) (D) (T) TOMMY BOY 7427 TJEFFERSON,BIG BUB (L.DRAKEFORO,T JEFFERSON,L SINGLETARY,B.EDWARDS,N.RODGERS) _ (C) (D) (T) KEDAR 561 29/UNIVERSAL
25 23 23 18 MO MONEY MO PROBLEMS A & THE NOTORIQUS B.1.G. (FEAT. PUFF DADDY & MASE) 2 75 71 74 12 IT'S ALRIGHT (FROM “NOTHING TO LOSE") & QUEEN LATIFAH 31
STEVIE J.,5.CDMBS (C.WALLACE,S.JORDAN,M.BETHA,B.EDWARDS, N.RODGERS)  (C) (D) (T) (X) BAD BOY 79100/ARISTA D.MCCLARY,M.ALLEN (F.EVANS,D.MCCLARY, M.ALLEN,K.MCCORD) () (D) (T) TOMMY BOY 7402
IF | COULD TEACH THE WORLD & BONE THUGS-N-HARMONY L-L-LIES & DIANA KING
% | %5 |2 / D.J.U-NEEK (BONE,D.J.U-NEEK) © 0 RUTHLESS 63aaeLaTwTY | 20 B — | 2] Swarve (D.KING,A.MARVEL,A.ROMAN) (©) (D) WORK 78698/EPIC | 'O
21 21 22 19 | CAN LOVE YOU/LOVE IS ALL WE NEED & MARY J. BLIGE 2 1 72 70 14 AS WE LAY DANA 37
RJERKINS.J.JAM,T.LEWIS (M.J.BLIGE,L.BLIGE-DECOSTA R JERKINS,K.JONES,C.BRODY N.MYRICK.LIL' KiM,.JHARRIS I} (C} (D} (T} MCA 55362 L&L SMOOV,B.AGEE (L.TROUTMAN,B.BECK) (C) (D} TONY MERCEDES/LAFACE 24252/ARISTA
SO GOOD @ DAVINA | 99 PIECE OF MY HEART @ SHAGGY (FEATURING MARSHA)
2|28 | 5 | oanaoaviatews C) (D) (T} LOUD 65303 T8 | 8L | B4 | 14 | ol WiGSTON.SPIZZONIA (1RAGOVOY.8.BERNS) © @ virGiv 38601 | > |
29 2 21 20 UP JUMPS DA BOOGIE @ & MAGOO AND TIMBALAND 4 CLOSER CAPONE -N- NOREAGA
TIMBALAND (T.MOSLEY,M.BARCLIFF M.ELLIOTT,R. TEMPERTON) (C) (D) BLACKGROUND 98018/ATLANTIC 6 8|5 | oo V.SANTIAGO,S.ANDERSON,L VANDROSS R WYATT JR.,C.PERRINMC) (D) (T) PENALTY 7214/TOMMY BOY | 53
30 | 30 | 31 | 3 | FORYOU @ KENNY LATTIMORE | ¢ I'M NOT A FOOL & IMMATURE
B.J.EASTMOND (K.LERUM) A DCOLOMEIAT 8450 80 | 68 | 62 | 12 | G oues p IaMESSPEEDY (C.STOKES.8IAMES, L HARRINGTON) © o) Meass367 | 19
31 | 32 | 32 | 48 | INMYBEDA @ DRUHILL | | THE WAY THAT YOU TALK ® JAGGED EDGE FEATURING DA BRAT & JD
D.SIMMONS (R BROWN.R.B.STACY,D.SIMMONS) (CHIDISEAND 85854 8L 13 | 64| 16| TEa (J.DUPRI,B.CASEY,B.CASEY,DA BRAT) {0 (D) (T) () 50 50 DEF 78639/c0LUMBIA | >
kY] 29 33 2 NOT TONIGHT (FROM “NOTHING TO LOSE™ A LiL' KIM FEAT. DA BRAT, LEFT £YE, MISSY ELLIOTT & ANGIE MARTINEZ 3 BABY, BABY @ KILO ALI
r:)sgx:ﬁimosu 1(FK(J;;:,[s:pra.'[':Lénnr;;Llojpzszi.acmszms,xwmr|nEz,n.am,aakown,»Lulumumm) (CHO) (M 1) X UNDEAS/TOMMY BOY 9801 JATLANTIC 82 | 84 | 8 T | oiaz {A.ROGERS, T.MCLNTDSH) (T) ORGANIZED NOIZE 35G10*INTERSCOPE 77
BD| 39 | 41| 6 | Do (T.MOSLEY,B.BUSH,S GARRETT,J.PEACOCK S.STEWART) __ (C) (D) (T) DEF JAM 57 168OMERCURY | o5 83 | 89 | 93 | 7 “V:’SE'ST'&N&V%‘EJCTTON) ¢ WILLIAM BEC(ZP(E‘) (87‘) ES'IEG";(%SI 54
BABY YOU KNOW THE O'JAYS e -
0 | 42 | 6 | JLITTLE I ULITILE 1K SWEAT,ENICHOLAS) (C) (D) GLOBAL SOUL 34278FREEWORLD | S+ 84 | 85 | 91 | 4 g&:‘d@ggg&%ﬁ:mﬁ%&w LA CORSEYSEAS OO (6100 Pocms%m%&%\vf\;;azslz\nz L%f‘rl‘ 83
I'LL BE MISSING YOU A’ & PUFF DADDY & FAITH EVANS (FEATURING 112) - = - — — p—
35 | 35 | 35 | 25 | 5 COMBSSTEVIE S (STING.T.GATHERF EVANS) (M) 1) 0 BAD 80Y 79007+/ARISTA | | 85 | 80 | 89 | 20 | TAKEIT TO THE STREETS @ RAMPAGE FEATURING BILLY LAWRENCE |
% | 31 | 31 | 1 | HOW YA DO DAT (FROM "HOW BOUT IT") @ MASTER P FEAT. YOUNG BLEED AND C-LOC | 79 R.SMITH (R.MCNAIR,B.LAWRENCE,R.SMITH,A.COLON.G.UNDERWOOD,B.REED)  (C) (D) (M) (T) {X) VIOLATOR/ELEKTRA 64171£EG
HAPPY KLC,CRAIG B {MASTER P) (C) (D) (T) NO LIMIT 53284/PRIORITY 86 77 75 6 GET IT WET & TWISTA 62
7 | 3 ’ SUNSHINE # JAY-Z FEATURING BABYFACE AND FOXY BROWN | 37 THE LEGENDARY TRAXSTER (TWISTA,MS. KANE) (C) (D} (T) CREATOR'S WAY/BIG BEAT 98001/ATLANTIC
PRESTIGE (S.CARTER,D.VANDERPOOL,D.BARKSDALE M.ROBINSON,J.HARRIS Il T.LEWIS) (T) ROC-A-FELLATDEF JAM 574923*/MERCURY 87 83 85 20 | WHATEVER @ & EN VOGUE 8
% | 3 5 INFATUATION ® LAURNEA | 3 BABYFACE (BABYFACE,G.FRANCO,K.ANDES) (C) (D) (T) (X) EASTWEST 64174/EEG
J.J.ROBINSON (J.J.ROBINSON) (C) (D) (X) YAB YUM 78708/EPIC 88 94 82 3 YOU AIN'T HEARD NOTHIN' YET BENITO 82
39| 3| % g | TOO GONE, TOO LONG © ENVOGUE | 75 AGRIFFIN (BENITO,T.80LTON,B.BOY,A.J.BOLTON) (C) (D) MARTIN 14025/FULLY LOADED
D.FOSTER (D.WARREN) (C) (D) EASTWEST 64150/EEG 89 | 9 | 79 3 | TENDERNESS © COLOUR CLUB | 79
40 | 41 | 43 | 31 | GHETT.OUT.A ® CHANGING FACES | | L.PIERCE,B.WISE (L.PIERCE,8.WISE L.TAYLOR) (C) JVC 8011
R.KELLY (R.KELLY) (C) (D) (T) BIG BEAT 98026/ATLANTIC 9 | 79 | 7 g | IMMA ROLLA & MR MONEY LOC | ¢
an 3 27 1 BACKYARD BOOGIE & MACK 10 2 E.COSTON M.CITY (MR. MONEY LOC,E.COSTON,M.CITY) (C) (T) (X} LOC-N-UP 70310
EOECA I ICLB0N e e Lo N 91 | 92 | 81 | 9 | AIN'TNUTHIN' BUT AJAM Y'ALL @ GEORGE CLINTON WITH THE DAZZ BAND | gg
42 36 36 7 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) & YVETTE MICHELE 36 B.HARRIS (B.HARRIS,M.MCCLAIN,N.PHILLIPS,S.MARTIN,G.CLINTON,JR.) (C) INTERSOUND 9286
FULL FORCE (FULL FORCE,L.GEORGE IIl) (C) (D) (T) LOUD 64985 92 9 % 3 BOUNCE BABY BOUNCE FRAZE 9%
% % * GREATEST GAINER JAIRPLAY % * % gzcc::r; i.;c;nnson,o.mmcm (C) BEFORE DAWN 111/Tou\cNH;/Iv-(£cl>g
ALL OF MY DAYS (FROM “SPACE JAM") # CHANGING FACES (FEAT. JAY-7) 93 | 9% | 8|7 76
43 44 5 R.KELLY (R.KELLY) (©) (D) (T) BIG BEAT 98000/ATLANTIC 43 G.V’VILLIS (G.WILLIS) (C} (D} (T) VIKING 2300
o 17 |5 | ShowmeLove e B E B A e
D.POP,M.MARTIN (ROBYN,M.MARTIN) (€ (D) (T) (V) (X) RCA 64970 :
61 | 65 | 7 | RISE @ VERONICA | 45 G I R R Iyt e (€1 STREET LrEDINE TTEaL A | 6
JELLYBEAN,D-MOET (A.MOODY, JOYA,M.THOMPSON) (C) (D) (T) H.O.LA. 341031/ISLAND - 55 '. BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD & SLASH
BIG BAD MAMMA (FROM “DEF JAM'S HOW TO BE A PLAYER") @ FOXY BROWN FEAT. DRU HILL 96 91 95 18 . 17
46 | M | 85 | 17| pogeeton (S.J.BARNES,J.C.OLIVIER 5.CARTER,L.HAYWOOD) _(T) VIOLATOR/DEF JAM 57144 1*/MERCURY 10 LRL'L;‘I'ZA:"TMS {TRILEY,C HANNIBAL MRILEY,S HUOSON.R JONES J ALEXANDER £ DOGSON A.JONES) ”:”J"ngéﬁ':l
UP & DOWN @ BILLY LAWRENCE 97 93 9 5 84
8 | — | 2 | RSMITHTONE (K.GREENE B.LAWRENCE RSMITH,S.BARNES) (©) (D) (T) () EASTWEST 64138EEG | 37 J‘K"\:'I‘E"STSO"E ‘E-”A:R‘S"'KA"C'SM"“’ C} (D) {T) WORK 78703/"";
MAN BEHIND THE MUSIC & QUEEN PEN FEATURING TEDDY RILEY 98 | 97 | 80 | 16 | LOVEIS ALL AROUND @ ADRIANA EVANS | g5
8 | 55 | 49 | 9 | TRUEY(LRLEYL WALTERS,TGATHER MSMITH,I BROWN COOBBIT BROWNBBRD) (0)(0) 1 LI WaN s702omTescot | 43 DREDISCOTN(FEVANS DREDISCOTT) (C) (D) (T) PMP 64887/LOUD
SOMEONE @ & SWV (FEA Y KISS AND TELL ¢ BROWNSTONE
49 | 49 | 39 | 19 SCOMBS..0UB (S.COMBS,WALKER,GRAHAM,H.PIERRE,PRICE,WALLACES,MAF\QITIL,SE(AJ)U R'NG(CF;(%,F g, 2324%23 5 99 | 86 | % | 12 BIG YAM,V.MERRITT (N.GILBERT,BIG YAM.V.MERRITT,E.YANCEY) (©) 0 () 0 MuwworKk 780131 | 41
50 | 51 | so | 20 | WHEN YOU TALK ABOUT LOVE @ PATTI LABELLE | 1y 100 | 82 | — | 2 | COASTTOCOAST D'MEKA | gy
J.JAM,T.LEWIS (J.HARRIS IIl,T.LEWIS,J. WRIGHT.A.NESBY,A GREEN M. HODGES) (C) (D) (T) MCA 55357 BUD'DA (A GARNETT.S ANDERSON) (C) (T) (X) ALL NET 2286

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America

(RIAA) certification for safes of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numerai following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regutar cassette
single unavailable. {C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single availability. (V) Vinyl single availabiiity. (X) CD maxi-single availability. ® 1997, Billboard/8Pi Communications and SoundScan, Inc.
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Compiled from a national sample of airplay supplied by Broadcast Data ystems Radio Track service. stations
B Data S dio Track 105R&B
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airpiay with Arbitron listener data. This data is used in the Hot R&B Singles chart
x it_ = < f -
1218 £l
v |5 é TITLE a | E TITLE
= | S | = | ARTIST (LABEL/PROMOTION LABEL) = | 3 | = | ARTIST (LABEL/PROMOTION LABEL)
MO MONEY MO PROBLEMS
* * NO. 1 * K 8|31|33 THE NOTORIOUS B.1.G. (FEAT. PUFF DADDY & MASE] (BAD BOY}
TYRONE IT'S ALL ABOUT THE BENJAMINS
(D) 5 | ERVKAH BADU MEDARUNNERSAL) 1 weatho 1 | | 38| 28| 30 PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
) 20 | YOU MAKE ME WANNA... (@) 45 HOLD ON (CHANGE IS COMIN")
USHER {LAFACE/ARISTA) SOUNDS OF BLACKNESS (PERSPECTIVE/A&M)
3 16 | PUT YOUR HANDS WHERE MY EYES COULD SEE (3D 49 | GET LONELY
BUSTA RHYMES (ELEKTRA/EEG) JANET (VIRGIN}
@ 11 SOCK IT 2 ME 42 (39|39 | FORYOU
“MISDEMEANOR” ELLIOTT FEAT. DA BRAT (EASTWEST) KENNY LATTIMORE (COLUMBIA)
MY LOVE 1S THE SHHH! IN MY
5 16 THE PEOPLE FEAT. TRINA & TAMARA (WB} 43140150 DRU HILL (ISLAND)
® g | WE'RE NOT MAKING LOVE NO MORE | | 44 |3 | 15 | OTHERSIDE OF THE GAME
DRU HILL {LAFACE/ARISTA) ERYKAH BADU (KEDAR/UNIVERSAL)
(D 17 | WHAT ABOUT US - RAPPER'S DELIGHT
TOTAL (LAFACE/ARISTA) SERMON, KEITH MURRAY & REDMAN (PRIORITY)
MY BODY LOVIN' YOU TONIGHT
@ 9 LSG (EASTWEST/EEG) 4643 | 24 THE NOTORIOUS B.LG, (FEAT, R. KELLY) {(BAD BOY)
g 29 | EVERYTHING 47| a2 R U READY
MARY . BLIGE (MCA) SALT-N-PEPA (RED ANT/LONDON/ISLAND)
10 14 BUTTA LOVE 484612 SHOE WAS ON THE OTHER FOOT
NEXT (ARISTA) PATTI LABELLE (MCA)
4 SEASONS OF LONELINESS GOOD GIRLS
11 3 BOYZ Il MEN (MOTOWN) 4 JOE (JIVE)
(12 12 | FEEL SO GOOD 50 | 50 WHEN YOU CALL ON ME/BABY THAT'S WHEN | COME RUNNIN'
MASE (BAD BOY/ARISTA) LUTHER VANDROSS (LV/EPIC)
A SONG FOR MAMA MONEY TALKS
@ 6 BOYZ Il MEN (MOTOWN) @ 32 LIL’ KiM (FEAT, ANDREA MARTIN) (ARISTA)
14 16 [ CARE *‘BOUT YOU 52 | 51 GIVE UP THE GHOST
MILESTONE (LAFACE/ARISTA) IMMATURE (MCA)
15 10 | PHENOMENON (53) 65 | DON'T EVER WANT TO SEE YOU AGAIN
LL COOL J (DEF JAM/MERCURY) UNCLE SAM (STONECREEK/EPIC)
@ 6 DREAM 54 | 47 | MISS MY HOMIES
MARY J, BLIGE (ARISTA) MASTER P FEAT. PIMP C AND THE SHOCKER (NO LMIT)
STEPS THAT GIRL
@ 3 DRU HILL {ISLAND) @ 51 MJG (SUAVE HOUSE/UNIVERSAL)
ARE U STILL DOWN NO, NO, NO
4 JON B. (YAB YUM/550 MUSIC/EPIC) 62 DESTINY’'S CHILD (COLUMBIA)
19 12 | GOT “TIL IT'S GONE _ PHONE TAP
JANET (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN) NAS ESODBAR, FOXY BROWN, AZ AND NATURE (AFTERMATH)
NICE & SLOW IN HARM'S WAY
@ 3 USHER (LAFACE/ARISTA) 98 | 55 BEBE WINANS (ATLANTIC)
@ 3 | WONDER IF HEAVEN GOT A GHETTO @ 60 BOYS AND GIRLS
2PAC (AMARU/INTERSCOPE/JIVE) TONY TONI TONE (MERCURY)
2 16 | YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 60 | 53 G.H.ET.T.0.U.T.
BRIAN MCKNIGHT FEAT. MASE (MERCURY) CHANGING FACES (BIG BEAT/ATLANTIC)
23 26 | NEVER MAKE A PROMISE (6D 75 ROXANNE '97 (PUFF DADDY REMIX)
DRU HILL (ISLAND) STING & THE POLICE (A&M)
2% g | THE ONE | GAVE MY HEART TO (62)] 74 NOTHIN' MOVE BUT THE MONEY
AALIYAH (BLACKGROUND/ATLANTIC) MIC GERONIMO (FEAT. PUFF DADDY} (BLUNT/TVT)
25 13 | ALL CRIED QUT (63| 12 ALL ABOUT YOU
ALLURE FEAT, 112 (TRACK MASTERS/CRAVE) WILL DOWNING (MERCURY)
@ 3 LUV2LUVU @ p— ANYTIME
TIMBALAND AND MAGQO (BLACKGROUNDYATLANTIC) BRIAN MCKNIGHT (MERCURY)
(D) 31 | STOMP 65 | 63 SUNSHINE
GOD'S PROPERTY (B-RITE/ANTERSCOPE) JAY-Z FEAT, BABYFACE AND FOKY BROWN (ROCAFELLAY
28 13 LAST NIGHT'S LETTER 66 |58 |20 UP JUMPS DA BOOGIE
K-Cl & JOJO (MCA) MAGOO AND TIMBALAND (BLACKGROUNDVATLANTIC)
THEY LIKE IT SLOW YOU ARE THE ONLY ONE
9 H-TOWN (RELATIVITY) 67 |44 | 14 GOD’S PROPERTY (B-RITE/INTERSCOPE)
HONEY SEVEN DAYS
3 16 MARIAH CAREY {(COLUMBIA) @ —| 1 MARY J. BLIGE (MCA)
THE LOVE SCENE HOw YA DO DAT
3 20 JOE (JIVE) 6956 | 14 MASTER P FEAT. YOUNG BLEED AND CLOC (NO UMIT}
32 5 | DANGEROUS 10 | 67 FEELIN' INSIDE
BUSTA RHYMES (ELEKTRAVEEG) BOBBY BROWN (MCA)
(33) 4 | GUESS WHO'S BACK nin UCK ME IN
RAKIM (UNIVERSAL) KIMBERLY SCDTT (COLUMBIA)
4 17 | BEEN AROUND THE WORLD 12 | 66 SENORITA
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) PUFF DADDY (BAD BOY/ARISTA)
I CAN LOVE YOU SPEND THE NIGHT
35 28 MARY J. BLIGE (MCA) @ —| 8 RAHSAAN PATTERSON (MCA)
(35) 7 | LOSE MY COOL 74 |68 | 27 I LL BE MISSING YOU
SWV (FEATURING REDMAN) (RCA) IFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY)
37 7 | BUTTERFLY (75 — | 10 WE JUST WANNA PARTY WITH YOU
MARIAH CAREY (COLUMBIA) OOP DOGGY DOGG FEAT. JD (COLUMBIA)
C) Records with the greatest airplay gains. © 1997 Billboard/BPI Communications.
1 2 THE SWEETEST THING 14|13 PONY
REFUGEE CAMP ALL'STARS FEAT. LAURYN HILL (COLUMBIA) GINUWINE (550 MUSIC/EPIC)
2 4 | NEXT LIFETIME 15| 17 | 24 | WHAT KIND OF MAN WOULD | BE
ERYKAH BADU (KEDAR/UNIVERSAL} MINT CONDITION (PERSPECTIVE/A&M)
3 4 | | BELONG TO YOU (EVERY TIME | SEE YOUR FACE) 16| 15 | 12 | BIG DADDY
ROME (GRAND JURY/RCA) HEAVY D (UPTOWN/UNIVERSAL)
4 2 | I'LL DO ANYTHING/I'M SORRY 17|16 | 10 | THINKING OF YOU
GINUWINE (550 MUSIC/EPIC) TONY TONI TONE (MERCURY)
5 9 HOPELESS 181814 & ON
DIONNE FARRIS (COLUMBIA) ERYKAH BADU (KEDAR/UNIVERSAL)
8 g | DON'T LEAVE ME 19 (20| 10 | | LOVE ME SOME HIM
BLACKSTREET (INTERSCOPE) TONI BRAXTON (LAFACE/ARISTA)
b 12 HYPNOTIZE 20]25] 36 YOU'RE MAKIN' ME HIGH
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) TONI BRAXTON (LAFACE/ARISTA)
8 39 | ASCENSION (DON'T EVER WONDER) n{— WHAT'S STOPPING YOU
MAXWELL (COLUMBIA) THE O'JAYS (GLOBAL SOUL/FREEWORLD)
g 40 | ONLY YOU 22| _| 1 | wHO You wiT
112 FEAT. THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) JAY-Z (QWEST/WARNER BROS.)
10 g | CUPID 23|21 | 14 | CAN'T NOBODY HOLD ME DOWN
112 (BAD BOY/ARISTA) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA)
1 36 | NO DIGGITY 24| —| 12| FORYOU | WILL
BLACKSTREET (FEAT, DR. DRE) (INTERSCOPE) MONICA (ROWDY/WARNER SUNSET/ATLANTIC)
12 19 | CRUSH ON YOU 25 | — | 23 | DON'T LET GO (LOVE)
LIL KIM FEAT, LIL' CEASE (UNDEAYBIG BEAT/ATLANTIC) EN VOGUE (EASTWEST/EEG)
13 5 RETURN OF THE MACK Recurrents are titles which have appeared on the Hot R&B Singles
MARK MORRISON (ATLANTIC) chart for more than 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

Billboard.

NOVEMBER 29, 1997

TITLE (Publisher — Licensing Org.) Sheet Music Dist. -
8 ggsm%s OF LONELINESS (EMI April, ASCAP/Flyte Tyme,
% SCAP T, RSCAP Co. st ASCA ke B ™
abulous, it Co. i ickle Box,
ASCAP/EZ, ASCAP/A Salt On The Charts, ASCAP/Mo Better Compiled from a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
Grooves, ASCAP/Famous, ASCAP) HL i i i i A
@ gl"': I,)T NO LIMIT (Zomba, ASCAP/Chin Checkin', ASCAP/Big P. of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart Sound Sii’l’ ®
91  AINT NUTHIN' BUT A JAM Y'ALL (Mac-man, nn
13 ALL CHIED OUT (Corsre S, BV Mokciumd BMYZom 55| 3 5153
reers-BMG, jumbi, ba, ol I Il Bl
BM) HLWBM ¢lg)s be| 82 1.9
43 ALL OF MY DAYS (FROM SPACE JAM) (Zomba, BMUR Kelly, o |5 S| Time o5& TITE
BMI) WBM ) E| 2|2 | arTisT (LABEL/PROMOTION LABEL) Z | 2 | £ | ARTIST (LABEUPROMOTION LABEL)
97 mlcg(mLM Gallica, BMVEMI Blackwood, BMY/Seventh —_—m e
se, BM ROM
7 SRShoumese i = e e
n MY BODY v
1(1]6 DON'T SAY
. ﬁ%ﬁ"é’ﬂ%ﬁ"’é’rﬂﬁ‘sa Arﬁr)a :h) LSG (EASTWEST/EEG) 3whsatNo. 1| (39 (43 14 [ TR P Mss0 MusicERI)
34 BABY YOU KNOW (Li" Mob. BMYRamal, BMI/Warmer- 9 | 2 | 14| MY LOVE iS THE SHHH! 49| g | HEAVEN
u 3,3;2:,; %%Kcﬂm Sweat, ASCAP) \INBM » SOMETHIN' FOR THE PEOPLE FEAT, TRINA & TAMARA (WE) NU FLAVOR (REPRISEAWARNER BROS.)
D IE (WB, ASCAP/Real An Ruff, ASCAP) WBM .
45 BIG BAD MAMMA (FROM DEFJA'S HOW TO BEAPLAYER) | | 3 | 3 |13 | BUTTALOVE 41|45 | 6 | DJKEER PLAYIN (GET YOUR MUSIC ON)
ve., c! 5 r, umping Bean FEEL SO GOOD ALL OF MY DAYS
LLC.ASCAP/ely's lams LLC. ASCAPHL 4 | 5 | 5 | MaSE B0 BOWARISTA) 42| 81 5 | GianGING FACES (FEAT JAY-) (86 BEATATLANTIC
s 5 | 4 | 15| YOU MAKE ME waNNa... 43| 31| 15 | AFTER 12, BEFORE 6
92 BOUNCE BABY BOUNCE (indseyanne, BMIBigFat, BM) USHER (LAFACE/ARISTA) SAM SALTER (LAFACE/ARISTA)
B o Sy o ASCRTOmB. ARk | ) 6 | 6 | 7 | T A O e | [44]46 | 10 | SFETHE BOOKS - enccmmunmamuion
5 BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh. = , =
THE ONE | GAVE MY HEART TO GOTHAM CITY
g%//{:m};ﬂml%fgomwaaﬂmm ASCAP/W, 7| 7| 9 | AALIVAH (BLACKGROUND/ATLANTIC) 45|35 |20 | gikerLy uve)
84 CANT STOP NO PLAYER (Prophets Of Rage, BMI) WHAT ABOUT US | LL BE MISSING YOU
52 %w;(FROMB;DCgTXSC&%MBSS Conﬁv]vm 8 | 8 | 14| 7oTal waFACE/ARISTA) 46 | 42 | 25 | puryoani & FAT EVAS (FEAY, 1121 (BAD BOYARTA)
ignia ASCAP’)
79 CLOSER (Sune 1202, BM/Jose Luis Gotcha, BMI/Percy Coles, 3/9|g9 mgv IﬁllégL%SI}CY)W 47|52 | 18 | INVISIBLE MAN
ﬁwﬂ o %,de,, Fingers, ASCAP/EMI Apri, ASCAP House OF -TOWN (( VITY) 98 DEGREES (MOTOWN)
ampions, 4 SEASONS OF LONELINESS
100 S&AV%LJO COAST (f)’hunky Mack, BMUT'Hill Hoop'N, 10|1010 BOYZ Il MEN (MOTOWN) 4836 | 11 wg&?msmmtmwmm ARSTA
57 DEJAVU (Powder Down, BMUMCA, BMI) HL 11| 11 | 14 | 1 CARE ‘BOUT YOU 43| 51|19 | SOMEONE
42 D KEE/I; pu“"'gsryggn MUSIC ON) (P-Blast. MILESTONE (LAFACE/ARISTA) SWV (FEATURING PUFF DADDY) (RCA)
ASCAP/Zomba, ASCAPMCA) HL/WBM ALL CRIED OUT MO MONEY MO PROBLEMS
gg %"M,TE &?m&aﬂsygha’wm'{m&ﬂw) 12|12 | 14 | L1T0Re Feat. 112 rrack masTERseravi) | | 30| 37 | 1B | Siehoromaus aic (AT PUFF DADDY & MESD BADBON
Sound, BMUMCA, ASCAP/Universal, ASCAP/Personal 21 (T3) 16 | 4 | |DONTEVER WANT TOSEE YOUAGAIN | |5 (54 | 4 | WHAT I NEED
%P/S]gppmg into The Blue, ASCAP/Wame/Chappell, BMI) UNCLE SAM (STONECREEK/EPIC) CRAIG MACK (STREET LIFE/ALL AMERICAN)
LAST NIGHT'S LETTER HAVE A LITTLE MERCY
kA Ryt e 1411519 | Cs oo (McA) 52| 3816 | ;g (savvviPERSPECTIVE/ARM)
53 DO YOU LIKETHIS (Mike's Rap, BMI) 1511313 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 53 /47| 5 | CLOSER
10  EVERYTHING (EMI April, ASCAP/Fiyte Tyme, ASCAP/Wamer- BRIAN MCKNIGHT FEAT. MASE {MERCURY} CAPONE -N- NOREAGA (PENALTY/TOMMY BOY)
& FERL SO GODD (FROM NONEYTAKD) Secondtvcate: | |16 14 | 4 | MOURN YOUTIL1JOINYOU 54|58 | 2 | LLues
. Ew&a mlef-l'a n em g BMVForei/g(r:l’:;nponedéIBPﬂ) e DIANA KING (WORK/EPIC)
nril, ASCAP/Zomba, ASCAP/Chauncey Black, HOW YA DO DAT
ASCAPTSoki Sunds ASCAP- Tang BBty 1717 | 5 | Savina tLouos 35 | 55 | 16 | }1icTER P FEAT. YOUNG BLEED AND C.LOC (NO UMM
jamer-12i ne, ugarnik,
= NO, NO, NO DO YOU LIKE THIS
g égi%%mm%wmmrs @ 1 DESTINY’S CHILD (COLUMBIA) 539/ 18 ROME (SRAND JURY/RCA)
ay, I'M NOT A PLAYER THE WAY THAT YOU TALK
40 GHETT.0..T. Gomba, BMUR Kelly, BM) WaM 22| 5 | Big PUNISHER (LOUD) 57|56 |16 . DA BRATE ID
61 garvl’!mlgng rjnr)';voéfa BATMAN & ROBIN) (Zomba, : EVERVIRING ﬁizﬁ'ﬁém ST LR o]
Kelly, 0|19(10 58|57 |7
66 HAVE A LITTLE MERCY (Fite Tyme, ASCAP/EM Apr, ASCAP) HL MARY J. BLIGE (MCA) WILLIAM BECTON & FRIENDS (CGY)
65 HEAVEN (0.C.D, BM ! IF | COULD TEACH THE WORLD ET IT WET
# ;'l?é‘fg/éfﬁ"’ &V@%ﬂ@m’””ﬁ}ﬂ“&m&; 21| 21 | 7 | 5o THUGS-N-HARMONY (RELATIVITY) 98|53 | 6 | TiyisTA (CREATOR'S WAY/BIG BEATAATLANTIC)
CAP/Steven A Jordan, ASCAP/Bobby Robinson, BM SHOW ME LOVE NEED YOUR LOVE
QASWB/SM LSSl S (2D 26 | 3 | Rom (RCA) 63 | 13 | B BUB FEAT, QUEEN LATIFAH & HEAVY D (KEDAR)
36 HOW YA DO DAT (FROM HOW BOUT i) (Burtin Ave.
4 T | MISS MY HOMIES THA HOP
ASCAP/0/B/0 Itself, ASCAP/Big P, ASCAP/Beats By The 23 [ 18 | 13 | }13STER P FEAT, PIMP C AND THE SHOCKER (NOUMI — [ ! | winsu @Luntmve
ASCAP/Bomb Shetter, ASCAP)
77 |CAN LOVE YOU/LOVE IS ALL WE NEED (MCA ASCAPMary | [ 94 | 24 | ¢ | DON'T STOP THE MUSIC 62 | 60 | 14 | AS WE LAY
JB B'%e m/gwl Bmmvngdnl% J!:mo'ns : PLAYA (DEF JAM/MERCURY) DANA {TONY MERCEDES/LAFACE/ARISTA)
M s, BMI/Wamer-Taj ne, BMI Jul
BMI/NASHMACK, ASCAP) HLAWBM 25120120 UP JUMPS DA BOOGIE 63/59 1 8 IMMA ROLLA
11 ICARE ‘BOUT YOU (FROM SOUL FOOD) (Sany/ATV Songs, MAO00 AND TRAEALAND (BLACKEROUNDIATLANT) M. MONEY LOC (LOC-N-UP)
BMUECAF, BMYFox Film, BM) WEM 26 | 23| 12 | HONEY 64 | 62| 12| "™ NoT A FooL
16 {3 DOVPEG;I' Evr.g W)ANT TO SEE YOU AGAIN (Vanderpool, MARIAH CAREY (COLUMBIA) IMMATURE (MCA)
MV/Ensign, BMY) HL "
% %;' coutp T/KE:S" rg;lv)nonw (Ruthless Atack, ASCAP/Mo (255 gga’gwmﬁs%ﬂmnm (6 —| 2 FBD?AlZ]y (‘I:SEF%QEB YDA%?N%%(I:JEHWOOD)
ug, ASCAP; nu,
35 I'LL BE MISSING YOU (Magretic, BMI/Blue Turtie, BMIAliegal, TOO GONE, TOO LONG DO ME BABY
EMSefemier S ASCA Gy By, B Comis, 28|27 | 8 | ENVOGUE (EASTWEST/EEG) (BB 75| 7 | Wt jvine
1aC| 3
= ITmzrshm lé%uzs {Burtin Avenue, BMU/Big P. BMI/Wamer- (@D 32| 6 | BN e oo sy avnrerscoee | [ 6767 | 3 R AKOUTH SIREET UFEDIVIEALL AMERCAN)
ameriane,
90 | IMMA ROLLA (Kerason, BMi) BABY YOU KNOW ME AND MY CRAZY WORLD
80 :\g&l%:gg& mﬁ)%wwkmn. BMI/Naked Soul, 301296 THE O‘JAYS (GLOBAL SOUL/FREEWORLD} 68 64 | 11 LOST BOYZ (UNIVERSAL}
23 I'M NOT A PLAYER {Let Me Show, ASCAP/Joe Cartegena, 31|31 | 8 | NEVER WANNA LET YOU GO 69| 66 | 14 | WE CAN GET DOWN
,T\Sme"y éﬂﬂs w?asrfmm Nigga Spirtuals, BM|Warmer- ABSOLUTE (DEF JAM/MERCURY) MYRON (ISLAND)
L ne, 2 BACKYARD BOOGIE THINGS JUST AIN'T THE SAME
38 Emﬂm@kfﬂmwmmb Yum, 32 [ 28 | 14| YaCK 10 (PRIGRITYV) 70[72 | 24| pegoran cox (ARISTA)
ASCAP/Dificolelfe, ASCAP) ' (3| 10| 2 | SHoWDOWN nlnl2 |ur&powN
2 |B" th'Bs %:e(“ng Blackwood, %Mwe"w;e‘ ngsic, E-A-SKI FEAT. MONTELL JORDAN (RELATIVITY) BILLY LAWRENCE (EASTWEST/EEG)
MI/WB, BM hyme, ASCAP/Margaret Bell-Byars NOT TONIGHT WHEN YOU TALK ABOUT LOVE
Designee, BMI) HL/WBM 343022 : 1217319
. g:dmm (gz%mw%m& BMI{_L W' :ILs:IM (UNDEAS/TOMMY BOY/ATLANTIC) PATTI LABELLE (MCA)
ba, tacegoo, famer-Tai ne, | SAY A LITTLE PRAYER
BMI/Boobie-Loo, BMI) WEM (3548 | 6 VERONICA (H.0.L.A/ISLAND) (33 —| 16 DIANA KING (WORK/EPIC)
69 INVISIBLE MAN (Banana Tunes, BM{/Stephen A. Kipner,
INFATUATION ALRIGHT
ﬁ%/?aﬁnmwwmms, SOCANOn Boar, G4 | 4 LAURNEA (YAB YUM/EPIC) 74[68 | 5 | JAMIROQUAI (WORKZEPIC)
75 1T'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby, (3D)| 50 | 5 | THE BREAKS (75) — | 5 | BRING BACK YOUR LOVE
BMCI/AJg%ced ‘(jl::m&s, BMI/C%I /Elanc(gwoo’:, B’&Ba% )B’uigL NADANUF FEAT. KURTIS BLOW (REPRISE/WB) CHRISTION (ROC-A-FELLA/DEF JAM)
% ?ui }g&%z( gq_ﬁ%&ﬁgﬁg ngzem o C) Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
ancken, 5 oul r,
ASCAP/Polygram Int'l, ASCAP/Brown Acid, ASCAP/Dust
Brothers, ASCAP/Copyright Control/MCA, ASCAP) HL/WBM 32 NOT TONIGHT (FROM NOTHING TO LOSE) (Second Decade, 39 TOO GONE, TOO LONG (Realsongs, ASCAP) WBM
99 KISS AND TELL (Fhe Night Rainbow, ASCAP/Brown Gir, BMI/Wamer-Tamertane, BMI/WB, ASCAP) WEM 64  TRUE TO MYSELF (FROM BATMAN & ROBIN) {India B.,
ASCAP/Mike's Rap, BMI/MCA, ASCAP/Dre Baby, ASCAP) 60 OFF THE BOOKS (Inkyju, ASCAP/Let Me Show You, BMI) BMU/Putty Tat, BMI/Demontes, BMI|/Paradise Forever,
15  LAST NIGHT'S LETTER (EM! Aprl, ASCAP/LBN, 9 THE ONE | GAVE MY HEART TO (Realsongs, ASCAP) WBM BMU/Songs Of PolyGram tnt'l, BMI)
ASCAP/Plaything, ASCAP/Too True, ASCAP/E Two, ASCAP/Cord 17 PHENOMENON (LL Cool J, ASCAP/Def Jam, ASCAP/Justin 47 UP & DOWN (Frabensha, ASCAP/B K L, BMI/Wamer/Chappell,
% Eaﬁ lgc(ﬁl:)ko L o mmmw ASCUER m ASCAP/EMI April, ASCAP/Ausar, BMUinterior, BMI) gm%dryﬁhﬁ Br%gn;"ce Clyombs, BMKSE&IP B)Iackwood.
pa, o omanesque, lam U Well, /Jetly’s Jams,
ASCAP/Annotation, ASCAPAWB, ASI 78 PIECE OF MY HEART (Web IV, BMY/Sloopy Il, BMI/Unichappell, 29 UP JUMPS DA BOOGIE (Virginia Beach, ASCAPMag/oo,
98  LOVE IS ALL AROUND (Sway Jay, ASCAP) BMI) HLWBM ASCAP/Mass Confusion, ASCAP/WB, ASCAP/Rodsongs,
48  MAN BEHINO THE MUSIC (Donnil, ASCAP/Zomba, 62 RICHTER SCALE (Paricken, ASCAP/WB, ASCAP/Joe’s, ASCAP/AImo, ASCAP) WBM
ASCAP/Queen Pen, ASCAP/September Six, ASCAP/Peanut ASCAP/Second Decade, BMIWamer-Tameriane, BMI) 81  THEWAY THAT YOU TALK (So So Def. ASCAP/EMI April,
gﬁtveb Ashmﬂ vSv%uNllxds ASCAP/Dynatone, 45 %%i’(,%m:\geéroody s Universe, BMI/Jumping Bean LLC, #SCAP/lhem Dan)m Twins, ASCAP/Air Control, ASCAP/Throwin’
Inicl , ASCAP/Rhythm Queen, antrums, ASCAP) HL
67 MEAND MY CRAZY WORLD (LB, ASCAP/EMI Apnl, ASCAP/Ron 54 SHOWDOWN (Ski & CMT, ASCAP/Sony/ATV Tunes, 63 WE CAN GET DOWN (Alley Gadtly, BMUM Double, BMY/Spin.
G, BMI) HL ) ASCAP/Wixen, BMI) ASCAP)
2% vcao(:n rgouiv M(/)E mg:fhms (Bs;;s i:oppa.AAiﬁﬁ:/Jusﬁn 44 SHOW T{E LOVE (Heavy Rotation, BMUCheiron, ASCAP/BMG, 1 mL/AMBom &mrgorg&%%wn%mnﬁlaxs% )
s, ASCAP, , ASCAP/Steven A, n, ASCAP) ass sion, amer; ppeil,
ASCAP/Bemard's Other, BMI/Sony ASCAP/Mason Betha, 4 SOCKIT 2 ME/THE RAIN (SUPA DUPA FLY) (Mass Confusion, WBM
ASCAP/Tommy Jymi, BMI) HL ASCAPAVirginia Beach, ASCAP/Nickel Shoe, BMI/Wadud, 87  WHATEVER (Sony/ATV Songs, BM/ECAF, BMU/No Intro,
24 MOURN YOU TIL 1 JOIN YOU (Naughty, ASCAP/WB, BMI/Wamer-Tamerlane, BMI/Throwin’ Tantrums, ASCAP/Air ASCAP/E2, ASCAP/EMI April, ASCAP/Kelande ASCAP) HL
ASCAPrving, BMI) WBM Control, ASCAP/EMI April, ASCAP) HL/WBM 55  WHAT | NEED (Mackworld, ASCAP)
1 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP) 28 SO GOOD (Davina, BMUMIQ, BMY/Careers-BMG, 50 WHEN YOU TALK ABOUT LOVE (Fiyte Tyme, ASCAP/New
3 MY LOVE IS THE smm' (Unichappell, BMUJunide Funk, BMU/Ramecca, BMI) HL Perspective, ASCAP/irving, BMVEMI April, ASCAP) HL/WBM
BMI/Tam-Cat, BMI) HL 49 SOMEONE (lustin Combs, ASCAP/EMI April, ASCAP/Dub’s 83  WORKIN' OUT (Red Rewmar, SESAC)
74 NEED YOUR LOVE (Davore Ravone, BMU/Tom Bomb, World, ASCAP/HGL, ASCAP/Harve Pierre, BMI/Rhythm Bluntz, 71 YEAH! YEAH! YEAH! (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Young Beggah, BMI/Bemard’s Other, BMI/Sony/ATV Songs, ASCAP/The Price Is Right, BMI/MCA, ASCAP) HL BMI)
BMU/Wamer-Tameriane, BMi/Motown, BMI/Songs Of PotyGram 37 SUNSHINE (Lil Lu Ly, BMVEM) Blackwood, BMVESsential Vibe, 88 YOU AIN'T HEARO NOTHIN' YET (2 Cousins, ASCAP/Baby Boy,
19 NEVER MAKE APROMISE (Wamer-Tameriane, BMU/Boobi AscnPBMVJa%ﬁ%nmP SCAP BMW Fobinson, BUUE e 2 ﬁﬁw&zam E AN o Ao A
famer-Tal ne, ie- il, MAKE M INNA... (EMI April, ASCAP/So So Def,
Loo, BMI) WEM 85  TAKE IT TO THE STREETS (Ramp, BM/BK L., BMUWB, ASCAP/Slack AD., ASCAP/UR IV, ASCAP/BMG Songs, ASCAP)
51  NEVER WANNA LET YOU GO (FROM DEF JAM'S HOW TO BE BMU/Sadiyah's, BM/Armacien, BMI/Blue image, PRO/Keep On,
A PLAYER) (HGL. ASCAP) CAPAC/Unidisc) WBM 14 vou SHOULD BE MINE (DON'T WASTE YOUR TIME) (EMI

20 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous,
ASCAP/WB, ASCAP/Wamer-Tamerlane, BMI/Sang Melee,
BMIMs. Mary's, BMUMilkman)

TENDERNESS (Colour Club, BMi/Drama Queen, ASCAP)
THA HOP (DutchMastas, SESAC)
THEY LIKE IT SLOW (John Doe, BMI/Baby Boy, BM/G.1., BMI)

April, ASCAP/0/B/0 Itseff, ASCAP/Justin Combs, ASCAP/Ausar,
BMU/Mason Setha, ASCAP/MCA. BMI/The Price Is Right.
BMU/Dynatone, BMi) HL
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ARTISTS

& MUSIC

RuPaul Dives Into Spate Of New Projects

’

TIS THE SEASON: RuPaul is
ready for the changes imminent with
the start of the new year—which will
see him entering an intriguing new
phase of his musical career.

Although he remains relentlessly
committed to his life as a recording
artist, the drag superstar is also active-
ly exploring the option of writing for
others. It's a move that he says comes
from an “increased comfort with
myself on so many levels. I'm now less
worried about what people think, and
that has opened me up in so many cre-
ative ways. It’s like the door is un-
locked, and I'm running free.”

RUPAUL

Listeners will get to taste the first
fruits of RuPaul’s recent sessions with
venerable tunesmiths Denise Rich and
Sammy McKinney when they hear
“Come,” one of several new cuts on
Martha Wash'’s forthcoming best-of
package, “The Collection.” The song is
stamped with RuPaul’s signature
words of self-love amid a rush of strob-
ing dance beats.

The real music to listen for will be
the results of a planned collaboration
with pop legend Burt Bacharach.
Just a mere mention of the meeting
brings RuPaul to the verge of tears.

“I live for that man,” he says with an
excited gasp. “His music has always
taken me to a place that is beyond
words. I must confess that I'm so ner-
vous about the whole thing, but in a
wonderful, positive way. Burt has al-
ready been incredibly encouraging.”

The new year will also bring changes
in RuPaul’s budding radio career. He
has confirmed his departure from the
niorning show on New York’s WKTU
next month, citing “pure exhaustion. I
loved doing the show, but I never did
get used to waking up so early.”

The truth is that he’s probably bet-
ter suited to hosting a nationally syn-
dicated weekly countdown show, which
he reveals he’s currently in negotiation
ta do. “How much fun would that be?”
he says with a giggle. As anyone who
knows RuPaul on a personal level can
canfirm, the man is a walking music-
trivia machine, with a voracious
appetite for pop music. There are no
solid details of the possible show to
share yet.

In the meantime, RuPaul is happily
stomping in support of his just-issued
Christmas album on Rhino, “Ho, Ho,

by Larry Flick

Ho,” on which he gives such seasonal
classics as “Rudolph The Red-Nosed
Reindeer” and “Santa Baby” a hilari-
ous, drag-conscious twist. The album
precedes an equally festive holiday spe-
cial that will air on VH1 (for which he
continues to host a nightly gab-fest)
throughout December starting Satur-
day (29).

The one-hour show features guest
appearances by Suzanne Somers,
Hall & Oates, and En Vogue, among
others. Brace yourself for the subver-
sive, slicing humor that comes from
RuPaul playfully taking on the role of
“Diva Scrooge” in a parody of Madon-
na’s “Truth Or Dare.” Sounds twist-
ed? You're not even ready for it.

“This project is an excellent way for
me to close this year and move into the
new one,” he says. “With laughter, mu-
sic, and a good attitude.”

MOVING ON: We've got bad news for
fans of Crystal Waters. Her associa-
tion with Mercury Records has come
to an end. Although a rep from the la-
bel could not be reached for comment
at press time, sources say the luke-
warm response to Waters’ recent self-
titled album triggered the split.

Regardless of the reason, Waters is
pleased to be free. “It’s like a dark
cloud has lifted from my life,” she says.
“I'm at the start of a whole new chap-
ter in my life—one that will allow me
to be the artist I truly want to be. The
pressure to come up with cheesy,
quirky hits is gone. I can now focus on
simply writing good songs that will get
attention because of their quality and
not their gimmick.”

The singer is already working on a
new project that will have a decidedly
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bebop/jazz feel. She’s also p‘lanning to
re-enter the studio with longtime col-
laborators the Basement Boys to cut
some house-rooted material shortly.

But before that, Waters will spend a
portion of December touring Japan,
where her new album is doing ex-
tremely well. She’s also considering an
offer to gig in Australia.

THE REAL THING: Although Lisa
Stansfield’s current eponymous col-
lection has not been appropriately
appreciated by the world at large, the
soul stylist was greeted like a con-
quering superstar when she recently
took to the stage of New York’s atmos-
pherie Supper Club.

We've seen many a fine show in our
jaded lifetime, but it’s been many a
year since we've witnessed such a tight
yet enjoyably spontaneous set. Stans-
field was actually in far better voice
live, displaying more seductive flair
and adventurous phrasing than has
been captured in the studio. All the
while, the grooves fluidly flowed from
mellow soul to invigorating dance/funk.
Particularly potent were recent jams
like “The Real Thing” and “I'm Leav-
in’.” In fact, we are convinced that
Arista is missing the boat by not rush-
ing the latter cut out as a single.

In its original form, “I'm Leavin’”
is a heart-rending ballad with emo-
tional sparks reminiscent of the Stans-
field classic “All Woman.” A sharp ear
will also detect a subtle rhythm pat-
tern that is easily accessible to uptem-
po remixes a la Soul Solution’s treat-
ment of “Un-Break My Heart” by Toni
Braxton. Given the beaming visibility
of several high-level Arista execs in the
audience, there’s clearly ample love at
the label for this artist. Perhaps we're
not being unrealistic in thinking that
there’s room and energy for one more
single—just make it the right one.

ALMIGHTY ACTION: These days,
all the world loves a hi-NRG record. In
fact, we'd even venture to say that our
daily mailbag is filled with more
revved-up ditties than even electroni-
ca records at the moment. After all, the
road to top 40 radio is currently paved
by glossy synths and beats that double
as fodder for an aerobics class.

But it wasn’t too long ago that the
club sub-genre was considered “too
queer” or simply too uncool for main-
stream consumption. Back then, it took
a brave soul to step forward with a lit-
tle NRG. It took a lad like Martyn Nor-
ris, who has presided over Almighty
Records for the past seven years.

As the launching pad for revered
divas like Hannah Jones and Sarah
Washington and successful acts like
Obsession and Abbacadabra, the
U.K.-based indie has earned a solid
reputation for consistent, high-quality
music—with an ample dose of amusing
kitsch along the way.

The label is closing out '97 with a
handful of cuties well worth investi-
gating. For folks who never get enough
of covers, there’s Barby-Q’s springy
rendition of the Jewel hit “You Were
Meant For Me,” as well as Rochelle’s
dreamy take on Donna Lewis’ “I Love
You Always Forever.”

On a more “serious” tip, there’s

Twirling In White. StreetBeat
Records president Bo Crane, center, is
flanked by DJ David Knapp and artist
Gustavo Novoa at the Vizcaya Muse-
um ir Miami, the site of the highly
popular White Party. The White Party
is an annual AIDS relieffresearch fund-
raiser that has spawned a beat-mixed
compilation series on StreetBeat.
Knapp did the turntable honors on
“The White Party li,” which features
contributions from Dolly Parton, Duke,
Giselle Jackson, and Brainbug,
among others. Novoa created the
painting that serves as the album’s CD
sleeve. Proceeds from both the pro-
ject and event go to Miami's Health
Crisis Network.

“Perfect Day,” a twinkling, gospel-
kissea jam by Indigo. Available on
Almighty imprint Euphoric Records,
this Barby-Q production effortlessly
swerves from acoustic-piano balladry
into heart-racing trance/disco—while
the smoky female vocals and church-
styled backing vocals soar to wonder-
fully uplifting effect. This is one that
demands domestic distribution. We
want te hear more from this act, and
we want to hear it soon.

Finally, compilation buyers should
find the giddy, cover-filled “Definitive
3” well worth a whirl, if only for the
Mark Piechiotti remix of Jones’ “No
One Can Love You More Than Me.”
However. we're willing to bet that
many will find the Dream Girls’ read-
ing of the Three Degrees evergreen
“When Will I See You Again” a source
of endless guilty pleasure.

lN THE MIX: If you're in the mood
for some diva-drama, there’s nothing
better out there right now than Patti
LaBelle’s re-recording of her recent
MCA single, “Shoe Was On The Other
Foot.” As heard on the fab “IFlame” col-
lectior, the song is an appealing R&B
shuffler. In the capable hands of the
omnipresent Tony Moran, it becomes
a pop/house slammer that allows Miss
Patti to rant, vamp, and hit those
yummy, glass-shattering high notes
that are her calling card.

Moran wisely took the liberty of re-
structuring the song’s melody and
beefing up the hook. It’s now marked-
ly more infectious and equally ripe for
club and top 40 radio picking. Word on

(Continued on page 30)
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NASHVILLE—International market-
ing, which not so long ago was virtual-
ly nonexistent on Music Row here, is
becoming such an integral part of
country music that its chief pioneer has
received three awards this year for his
efforts.

“I think that means it’s time for me
to go away,” Warner/Reprise Nashville
senior VP of marketing Bob Saporiti
says jokingly of his kudos. “The odds
are great that if you're in internation-
al in Nashville, you're going to win an
award. There’s just not that many peo-
ple doing it.”

This year, he has been presented the
Leonard T. Rambeau International
Support Award from the Canadian
Country Music Assn., the Jo Walker-
Meador International Achievement
Award from the Country Music Assn.
(CMA), and the Jim Reeves Memorial
Award from the Academy of Country
Music.

“That Bob is being recognized again
internationally for his work in global
marketing is no surprise,” notes Warn-
er/Reprise Nashville president Jim Ed
Norman. “Before Bob came along,
there was literally no international
marketing in our industry. Now, North
American country artists are known
and loved around the world.”

Saporiti says Nashville’s interna-
tional marketing movement literally
began in the toilet—in a eramped con-
verted bathroom at Warner/Reprise’s
former headquarters, to be totally
accurate.

Counitr

ARTISTS & MUSIC

Int’l Marketing Blooms In Nashville -
Warner/Reprise Helped Spearhead Trend

“It was seven years ago,” he says,
“and we were still in the old Home for
Unwed Mothers building. In January of
1991, thanks to Jim Ed Norman and
|Warner/Reprise Nashville executive
VP/GM] Eddie Reeves, I was allowed
to open the first-
ever international
department at a
major Nashville
label. Prior to that,
there’d always
been international
activity in country
music. Johnny
Cash, Kenny
Rogers, Dolly Par-
ton, Jim Reeves, [and] Don Williams,
and many others have had successes
internationally in the 705 Then, in the
'80s, there was a gap.”

He attributes that to country mu-
sic’s huge burst of popularity during
the “Urban Cowboy” era.

“There was suddenly so much more
money here,” he notes, “that the
Alabamas of the world and the per-
formers who didn’t pursue an inter-
national career suddenly didn’t need
to, financially. The labels didn’t sup-
port it—any international support
came from the labels’ pop offices, in
L.A. or New York.”

Labels here, he notes, had little or
no interest in pursuing sales outside
the U.S. Saporiti himself got interest-
ed in international through personal
interests.

“My family’s Italian, and my wife,
who is Asian, was a French citizen, so
I've been going abroad for years. I love

SAPORIT!

Nashville Music Awards
Noms Go To 200 Gontenders

NASHVILLE—AlImost 200 area
artists have been nominated for Lead-
ership Music’s fourth annual Nashville
Music Awards.

Raul Malo and Lee Ann Womack
announced the nominees, who will
compete in 37 categories. The awards
will be presented Jan. 21 at the Ten-
nessee Performing Arts Center.

Country, Christian, and gospel cat-
egories include the following nominees:

Country album of the year: Patty
Loveless, “Long Stretch Of Lone-
some”; Kathy Mattea, “Love Travels”;
Martina McBride, “Evolution”; Joy
Lynn White, “The Lucky Few”; Lee
Ann Womack, “Lee Ann Womack.”

Bluegrass/old-time music album of
the year: Jimmy Campbell, “Pieces Of
Time”; Jason Carter;, “On The Move”;
Aubrey Haynie, “Doin’ My Time”; Ali-
son Krauss & Union Station, “So Long
So Wrong”; Barry & Holly Tashian,
“Harmony.”

Contemporary Christian album of
the year: Jars Of Clay, “Much Afraid”;
Marty McCall, “Images Of Faith”;
Geoff Moore & the Distance,
“Threads”; Out Of The Gray “(see
inside)”; Jaci Velasquez, “Heavenly
Place.”

Traditional gospel album of the year:
Christ Church Choir, “All Praise”; the
Fairfield Four, “I Couldn’t Hear

Nobody Pray”; the Happy Goodmans,
“Always”; the Steeles, “We Want
America Back”; Ben Tankard & Tribe
Of Benjamin, “Git Yo Prayze On.”

Folk album of the year: Kate Camp-
bell, “Moonpie Dreams”; Guy Clark,
“Keepers”; Janis lan, “Hunger”;
Maura O’Connell, “Wandering Home”;
Dave Olney, “Real Lies.”

Male vocalist of the year: John
Anderson, Mike Eldred, Delbert
MeClinton, Del McCoury, Steve Win-
wood.

Female vocalist of the year: Bekka
Bramlett, Amy Jarman, Jonell Mosser,
CeCe Winans, Trisha Yearwood.

Song of the year: “Back When We
Were Beautiful,” Matraca Berg;
“Butterfly Kisses,” Bob Carlisle and
Randy Thomas; “Guilty,” Matthew
Ryan; “Something That We Do,”
Clint Black and Skip Ewing; “The
Trouble With The Truth,” Gary
Nicholson.

Video of the year: “455 Rocket,”
Kathy Mattea (produced by Steven
Goldmann); “Cold Outside,” Big House
(produced by Jim Shea); “How Your
Love Makes Me Feel,” Diamond Rio
(produced by Robert Deaton and George
J. Flanigan); “I'm On Your Side,” Kathy
Mattea (produced by Steven Goldmann);
“You Move Me,” Susan Ashton (pro-
duced by Thom Oliphant).

the world, period. I started thinking
about these things. There had been
people here working in the area—Jo
Walker-Meador at the CMA, Trisha
Walker, Jay Barron, Jeff Walker, Ralph
Walker, and I'm leaving names out. But
the labels weren’t interested. Man-

agers and booking agents were.”
Saporiti cites such artists as Dwight
Yoakam, Emmylou Harris, and Kathy
Mattea as being ahead of the curve in
emphasizing international aspects of
their careers. “I first met Dwight in
Paris in '86 or so,” says Saporiti. “I
started introducing him to the press.
Paris Match did a big thing on him
(Continued on page 28)

Payday At Last. Johnny PayCheck has been named the 72nd member of the
Grand Ole Opry. Welcoming him are Opry GM Bob Whitaker, left, and Opry
member Steve Wariner, right.

ON THE ROW: Garth Brooks’ album “Sevens” will be
premiered via syndicated radio by MJI Broadcasting on
Monday (24) at 9 p.m. EST, 8 p.m. CST, and 6 p.m. PST
(repeated at 9 p.m. PST). Retail release comes the follow-
ing day. During the 90-minute live broadcast, Brooks will
answer questions posted by fans by fax, by an 800 number,
and online via www.countryNow.com. Mark McEwen will
host the show, which will air before a studio audience.

PEOPLE: Johnny Cash remained hospitalized at press

MJI Does Premiere For Garth’s
‘Sevens’; Cash, Jennings In Hospital

Miracle,” and penned the title cut and another song on Clint
Black’s current album, “Nothin’ But The Taillights.” He
also produced Bill Anderson’s upcoming Warner Bros.
album and co-wrote three songs on it. He co-wrote the song
“Don’t Call Me Ray” on Leo Kottke’s album “Standing In
My Shoes,” as well as three songs on Jim Witter’s forth-
coming album on Curb. Wariner’s duet with Anita Cochran
on the song “What If I Said” is at No. 42 on this issue’s Hot
Country Singles & Tracks chart.

STUFF: Kinky Friedman, who was in town for a book
signing at the new Hastings store in Murfreesboro, Tenn.,
played us some of the cuts on his upcoming tribute album
on Kinkajou Records. Willie Nelson does Friedman’s “Ride
’Em Jewboy,” Dwight

time at Baptist Hospital here with double pneumonia. The
65-year-old country legend has been diagnosed with Shy-
Drager syndrome, a form of Parkinson’s disease. Cash had
syndrome was discovered
after doctors here per-
formed a brain scan. Way-
lon Jennings was being
treated at the same hospi-
tal at press time after suf- %
voted into the Country
Music Assn. of Texas’s Hall ™
of Fame at the group’s
eighth annual awards show
Oct. 30 at the Broken Spoke
in Austin. Songwriters
Pam Tillis signs with Stan Moress for management . . .
Capitol Nashville hires Jimmy Rector as promotion direc-
tor for the mid-Atlantic region. He had been at Decca
Records . . . River Road signs with Refugee Management
International for personal management . . . Bruce Shindler
has settled in as head of promotion for DreamWorks
Lyric Street Records names Theresa Durst director of
regional promotion. She had been at Almo Sounds . . .
Starstruck Entertainment promotes Mike Sebastian to
VP of music publishing . .. Jenny Shields is promoted to
manager of national promotion at Atlantic Nashville.
Vince Gill’s eighth annual Celebrity Basketball Game
country performers played basketball and sang at the Nov.
3 event . .. Phil Ramone will speak at the Nashville chap-
ter of the National Academy of Recording Arts and Sciences
luncheon Dec. 11. Information is available at 615-327-8030.
The hottest guy in town right now has to be Steve
Wariner, who co-wrote Garth Brooks’ new single “Long

announced onstage Oct. 25 in Flint, Mich., that he had
Parkinson’s. Shy-Drager
Nashville

fering stroke-like symp-

toms. . . Johnny Bush was

Tillman Franks and Margaret Warwick were also induct-
ed into the hall.

Nashville. He had been a partner in Shindler/Turner &
Associates Inc.

and Concert raised $75,000 for scholarships for Belmont
University’s Curb Music Business Program. More than 30
Neck Bottle” (on which he plays guitar and sings with
Brooks), co-wrote Bryan White’s new single “One Small

by Chet Flippo

Yoakam covers “Rapid
City South Dakota,” Del-
bert McClinton performs
“Autograph,” Lee Roy
Parnell does “Nashville
Casualty And Life,”
Asleep At The Wheel cov-
ers “Before All Hell
Breaks Loose.” and (GGuy
Clark sings “Wild Man
From Borneoa.” Other
guests who are lined up
for taping include Lyle
Lovett, Bob Dylan,
Marty Stuart, and Tompall Glaser, according to Fried-
man. Producer Kacey Jones says that a release date has
not been set.

Friedman also zppeared on “Crook & Chase” on TNN
Nov. 13 and reports that show producer Tom Spychalski
was fired after Friedman’s taped interview, during which
co-host Lorianne Chase repeatedly complained about the
sniell of Friedman’s cigar. Chase was also reportedly
offended by the song “Get Your Biscuits In The Oven And
Your Buns In The Bed,” which was cut from the show. Spy-
chalski, whe had been with the show for seven years, tells
Nashville Seene that he was told the show’s principals had
“lost confidence” in him as a result of Friedman’s booking.
A TNN spokesman says that it is not a network matter; sinee
Sprchalski was contracted by “Crook & Chase’s” produc-
tion company. Friedman has put calls in to Chase an Spy-
chalski’s behalf, and program manager Dave White says
that the firing had nothing to do with Friedman.

ON THE RECORD: The Ozark Mountain Daredevils
return with a new album on the New Era Productions la-
bel. Formed 26 years ago, the Daredevils last surfaced on
record in 1989. Original members John Dillon, Steve Cash,
and Michael “Supe” Granda are joined by Bill Brown
and Ron Gremp. Group founder Larry Lee co-produces.
New Era can be reached at 417-869-7476.
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INT'L MARKETING BLOOMS IN NASHVILLE
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by Wade Jessen

IT’S LIKE STRIKING OIL IN OKLAHOMA: If Garth Brooks were a wild-
cat driller in his home state, his “Long Neck Bottle” would be the mother
lode. The lead single from “Sevens” hits Airpower status in just two weeks
with a gusher of airplay that hurls the song 27-6 on Billboard’s Hot Country
Singles & Tracks. Brooks entered the chart last issue with 2,056 spins and
finishes this tracking period with a whopping 4,386 detections, trailing Sha-
nia Twain’s “Love Gets Me Every Time” by 1,389 plays, as that track inks
a solid month at No. 1. Brooks will have formidable competition not only from
Twain, but from four other behatted stars. Clay Walker, Michael Peter-
son, George Strait, and Clint Black might have airplay spurts that could
hamper Brooks’ efforts to jump to No. 1 next issue, and considering that
Brooks’ new album somehow got leaked to country radio five days before its
scheduled delivery, there could be plenty of surprises in store on our airplay
scorecard next issue. “We were expecting to get the dise on Nov. 22 or 23 at
the latest, but we got a surprise in the mail on the 17th,” says Dave Louis,
musie director at WKKX St. Louis. “An unmarked reference CD showed up
on Monday from an unidentified source, and we had heard that a couple of
other stations had it, too. We’ve started playing each cut three times a day.”
At least for the first phase of the “Sevens” ballyhoo, that station is position-
ing itself as the first station in the country to air cuts from “Sevens.” At
press time, a call to promotion executives at Capitol Nashville had gone unre-
turned regarding the mysterious unmarked albums. Retail begins scanning
the set Tuesday (25).

HERE IN THE REAL WORLD: Two various-artists projects sweep our
awards for the largest sales gains on Top Country Albums, as “A Country
Superstar Christmas” (Hip-O/Universal) takes Greatest Gainer roses, and
the Pacesetter nod goes to “The Best Of Country Sing The Best Of Disney”
(Walt Disney). Sales more than double on the budget-priced holiday package
to around 7,000 units (a 108% gain), causing the set to rise 48-27 on Top Coun-
try Albums and bow on The Billboard 200 at No. 191. The Disney set is a 1996
release that jumps 68-53 with a 52% increase on the country list. Meanwhile,
Paul Brandt notches our Hot Shot Debut as his sophomore set, “Outside The
Frame” (Reprise), sets up shop at No. 50 with 3,000 units.

VISI()NS OF SUGAR PLUMS: Perhaps to help conjure up images of the
legendary over-the-river-and-through-the-woods holidays of yesteryear, shop-
pers have dipped into Christmas bins to nudge the yuletide spirit. On Top
Country Catalog Albums, Vince Gill’s “Let There I3e Peace On Earth,” a
perennial favorite since '93, re-enters at No. 10 with 4,000 scans. Gill’s set is
outsold by Kenny Rogers' '96 release, “The Gift,” which rises 20-7 and is
available through QVC and is worked at Christian retailers by Word. Bruce
Van Langen, director of sales at Magnatone, says Rogers will appear on the
cable shopping channel to help promote the set, which enjoyed a brief sum-
mertime renaissance after being featured there during a weeklong offering.
“The Gift” opened at No. 19 on the catalog chart in the Aug. 16 issue. Four
other seasonal packages are sprinkled throughout the chart, including sets by
John Denver, Reba McEntire, and Garth Brooks.

Opening with 1,500 units on Top Country Albums, Sawyer Brown opens
at No. 73 with “Hallelujah He Is Born” (Curb), and although that set is being
worked at Christian retailers by Warner Christian Distribution, it narrowly
missed a debut on this issue’s unpublished Top Contemporary Christian list.

(Continued from page 26)

when he played the Club Rex there,
and [ started realizing this could be a
whole big thing. Like rock and jazz and
other forms of musie, country doesn’t
become international until it goes to
other places and people there first imi-
tate it and then make it their own and
then it comes back. It just takes a long
time for that loop to form and for it to
become an international art form. And
it takes stars to do that. It’s not about
the genre, it’s about the music and the
artists. That’s what Garth [Brooks)
and Shania [Twain] are doing now. The
artists have to want it, management
has to want it, the record label has to
support it.”

Along the way, Saporiti has intro-
duced niche events, such as “western
beat night” at the Montreux Jazz Fes-
tival. “That really helps give the music
validity,” he says.

When Saporiti formed Warner/
Reprise Nashville’s international divi-
sion in 1991, he began with the slogan
“Global peace through country musie.’
He hired an assistant, Yumi Kimura, a
student in the music program at Mid-
dle Tennessee State University
(MTSU)—who is now international
marketing manager—and put her desk
in the shower of the bathroom, where
his desk replaced the toilet.

“I started just by traveling and
meeting all of our people around the
world,” he says. “I told them that I
could be helpful and wouldn’t get in
their way. I started in Europe and then
Japan and Australia. It was up to
Nashville to deliver its music, and I had
to figure out how to do it. Here, Yumi
and I relied on interns from MTSU or
Belmont or Vanderbilt, and we looked
for people who spoke other languages.
That’s how we first got into the market
in Brazil, through a student. He told us
ballads really worked on soap operas
there. So we put ‘My Love’ by Little
Texas on a soap opera there, and it
became a hit. Now, Brazil is a growth
market.”

In Japan, he discovered, a song could
be broken by introducing it first as a
commerecial. “Then, you make the com-
merecial into a single. We did that with
[the group] Take 6 and did very well.
We did Subaru and Toyota commer-
cials and turned them into hits, We've
had successes with Beth Nielsen Chap-
man the same way. But you don’t know
that until you go there and learn the
market. I've tried to educate Nashville
to that and to the fact that the world

market is 70% of all the records sold.
A lot of it is in overcoming the fear of
the unknown. You've got big record
executives here driving BMWs who
don’t know how to dial a country code,
and they're too proud to ask. That’s a
reality.”

The same applies to artists, he says,
citing the fact that it takes years of
courting and visiting for an artist to
began to bond in another market. “A
lot of artists don’t know that,” he says.
“They will play a country once and
think that’s all it takes. You've got to
play the clubs and build a fan base and
get the journalists. You've got to go and
keep going, the way Trisha Yearwood
has been working Australia for years.
Australia is hot now; the CMA is send-
ing a task force of 35 or so executives
down there in February. Garth has
done it this way. This is long-term
stuff; there’s no immediate payback.
But there are two ways to make
money: you can raise the price, or you
can expand the market base. T would
prefer to do the latter.”

Overall, international touring by
Nashville country artists is up. CMA
figures for 1996 show a 22% rise in
dates, with 918 dates in 1996, com-
pared with 750 in 1995 and 500 in 1994,

The flip side of that, he notes, is the
inereasing number of artists moving to
Nashville from abroad. “Canadians
have always been coming here,” he

says, “and now we have the Aus-
tralians, such as Sherrié Austin and
the Ranch. We've just signed a Dutch
lady singer; Ilse DeLange, whom I had
first seen at the Dutch country music
awards when she was just 17. We're
doing a joint venture with our Dutch
label in which we’'ll record her here and
market her in Holland and Germany.
She sings in English and speaks in
Dutch and German, so that makes her
more accessible. Eventually, we’ll have
her here and try to have her open the
door here for more international art-
ists.”

Overall, he says, learning the inter-
national marketplace is a gradual pro-
cess. “You have to educate yourself to
each area and its customs and the mu-
sic they listen to there. In Thailand,
they like male balladeers. The French
like Steve Earle; there’s
James Dean thing there. The Germans
like singers like Trisha, Faith Hill and
Shania. In Brazil, there’s a definite cor-
relation of the music there to country.
Australia is like the U.S. 30 years ago.
And you learn the customs. You don’t
get onstage in Ireland, like Jim Laud-
erdale did, and say, ‘It’s great to be
here in the U.K."”

Saporiti likens his task to an artisan
doing one task at a time. “To quote J.P
Donleavy,” he says, “ ‘It is the random
accumulation of triumphs which is so
nice.”

a kind of

Golfing With Garth. Garth Brooks hosted the 15th annual Bill Boyd Golf Classic
to benefit the T.J. Martell Foundation for cancer, AIDS, and leukemia research for
children; the Neil Bogart Memorial Laboratory; and the Los Angeles Shriner's
Hospital for Crippled Children. Pictured, from left, are Academy of Country Music
(ACM) president Scott Siman, ACM executive director Fran Boyd, Brooks, and

ACM vice chairman Gene Weed.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
19 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister,
ASCAP) HL

11 BETWEEN THE DEVIL AND ME (Coburn, BMI/Ten Ten,
BMI/S;’rﬁlgs Of PolyGram Int’l, BMI/Colt-N-Twins, BMI)
H

LW
48 BLINK OF AN EYE (Wamer-Tamerlane, BMi/Hellmay-
men, BM)/Starstruck Ange!, BMI/Dead Solid Perfect,

BMi) HL/WBM
9 A BROKEN WING (Sony/ATV Tree, BMI/Sam’s Jammin’,

BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

52 THE GIFT (Sony/AW Tree, BMi/Multisongs,
SESAC/Careers BMG, SESAC/Brickman Arrangement
SESAC) HLWBM

55 GOOD OL° FASHIONED LOVE (Music Corp. Of America,
BMI/Glitterfish, BMi/Hamstein Cumberland, BMI/Baby
Mae, BMI) HLWBM

35 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Warner-
Tamertane, BMI/Under The Bridge, BMI) WBM

BMI/Suffer In Silence, BMb HL 65 HEART HOLD ON (EMI Blackwood BMI/Killen,
36 A CHANCE (Acuff-Rose, BMI/Sony/ATV Cross Keys, BMI/Cootermo, ASCAP) H
ASCAP) HL/WBM 60 HELPING ME GET OVER VOU (Post 0Oak, BMI/LaSongs,
72 CLOSER TO HEAVEN (Careers-BMG, BMI) ASCAP/AImo, ASCAP) HL/WBM
56 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck, 27 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly,
ASCAP/Irving, BMI/Kybama, BMI) WBM BMI/Warner-Tamerlane, BMI/Constant Pressure, BM)
51 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) HL/WBM
(Starstruck Writers Group, ASCAP/Mark 0., ASCAP/Dia- 29  HONKY TONK TRUTH (Sony/ATV Tree, BMI/Showbilly,
mond Three, BMI/Seven Summits, BMI) HL BMI/Sony/ATV Cross Keys, ASCAP/Kim Wiltiams,
31 DID | SHAVE MY LEGS FOR THIS? (Polygram Int’l, ASCAP/Z%mba ASCAP) HL/WBM
ASCAP/Door Number Two, ASCAP/Miltermoo, BMI) HL 24 HOW 00 | GET THERE (EM! Princeton Street,
37 DON'T BE STUPID (YOU KNOW | LOVE YOU) (Songs Of ASCAP/Fult Keel, ASCAP/Farrenuff, ASCAP) HL/WBM
PotyGram Int’l, BMi/Loon Echo, BMI/Zomba, ASCAP) 54 | CAN LOVE YOU BETTER (Songs Of PolyGram Int’l,
Bl BMI/Polygram Int’l, ASCAP) HL

WEBM
63 ORIVE ME CRAZY (Sony/ATV Cross Keys, ASCAP/Sleep- 38 {F YOU CAN'T BE GOOD (BE GOOD AT IT) (Irving,
over Boy, ASCAP/Cogent, BMI/Hobo Arms, BMI) BMI/Baby Oumg)lln , BMI/Warner-Tamerlane, BMi/Songs

15 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio Sung Blue, BMI) WBM
Blues, ASCAP) WBM 34 IF YOU LOVE SOMEBODY (Farrenuff, ASCAP/FuII Keel,
4 FROM HERE TO ETERNITY (Warner -Tamerlane, BMI/EMI ASCAP/Longitude, BMi/Blue Desert, BM) Wi
April, ASCAP/JKids, ASCAP) HL/WBM 21 1 HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin,
68 FROM THIS MOMENT ON (Songs Of PolyGram Int", BMI)

25 Lrgégl;ii THAT (Seventh Son, ASCAP/New Hayes,

13 M SO MAPPV I CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMI/lilegal, BMI) HL

20 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat's Eye, BMI) WBM

28 | WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMI/Acuff-Rose, BMI) WBM

71 | WROTE THE BOOK (Racking K, ASCAP/Warner/Chap-
pell, ASCAP/Log Rhythm, BMI) W

69 JUST ANOTMER HEARTACHE (New Haven, BMI/Music
;ﬂSII(.;EPI\;II/Starstruck Writers Group, ASCAP/Mark D.,

59 JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' (Old
Desperados, ASCAP/N2 D, ASCAP)

44 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BMI) HL/WBM

8 LAND OF THE LIVING (MCA, ASCAP/DeIta Kappa
Twang, ASCAP/Tom Collins, BMI) HL/WBM

45 A I.ITTI.E IN LOVE (Wamer-Tamerlane, BMi/Hellmay-
men, BMI/Starstruck Angel, BMI/Dead Sokid Perfect,
BM)) HL/WBM

6 LONG NECK BOTTLE (Steve Wariner, BMI/P S O Limited,
ASCAP/Songs Of Peer, ASCA

1 LOVE GETS ME EVERY TIME (Songs Of PonGram Int’l,
BMi/Loon Echo, BMI/Zomba, ASCAP) W|

23 LOVE IS THE RIGHT PLACE (Careers- BMG BMI/Floyd's
Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

33 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cay-
man, BMI/EMI Blackwood, BMI/If Dreams Had Wings,
ASCAP) HL

74 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMi/Ellymax, BMI) HL

46 MORE THAN EVERYTHING (Wamer-Tameriane,
BMI/Golden Wheat, BMI/New Haven, BMI) HL/WBM

62 NICKAJACK (Wamer Tamerlane, BMI/Rancho Belita,
BMI/Yatata, BMI) WBM

57  NIGHTS LIKE THESE (Sony/ATV Cross Keys,
ASCAP/King Coal, ASCAP/Our Songsmith, ASCAP) HL

58 E'I'AE)N?TE (Sixteen Stars, BMI/Walter Haynes, BMI/CMI,

75 NOTHIN' BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM

26 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzillo,
BMI/Kidbilly, BMI) HL

43 ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG, BMI/Hamstein
Cumbg;lnand, BMI/Mike Curb, BMI/Diamond Struck, BMI)
H

LW

70 ONE SMALL MIRACLE (Sony/ATV Songs, BMI/Mr.
Bubba, BMI/Steve Wariner, BMI)

41 ONE SOLITARY TEAR (Reynsong, BMI/Magnatune,

SESAC) HL
22 ON THE SIDE OF ANGELS (Red Brazos, BMi/House-
nates, BMi/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM
7 PLEASE (We've Got The Music, BMI/Ashwords,
BMI/Songs Of PolyGram Int’l, BMI) HL
POSTMARKED BIRMINGHAM (EMI April, ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwood, BMI/Phil
This, BMI) HL/WBM
10 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM
73 SENDING ME ANGELS (Howilin Hits, ASCAP/His
Majesty, ASCAP/Jerr, ASCAP/Frankie Miller, ASCAP)
39 SHUT UP ANO DRIVE (Blue Water, BM/Music Corp. Of
America, BMI) HL
53 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAP/Irv-
ing, BMI/Gary Scruggs, BMY/AImo Irving, BMI) WBM
2 gaﬂﬂgmtﬁ THAT WE DO (Blackened, BMI/Acuff-Rose,

49  STILL IN LOVE WITH YOU (Post Oak, BMI)
12 THANK GOD FOR BELIEVERS (EMI Etackwood,

BMi/Mark Alan Springer, BMI/Big Giant, BMI) HL
64  THAT DOES IT (Starstruck Writers Group, ASCAP/Aubrie
Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP)
66 THERE'S ONLY YOU' (Acuff-Rose, BMI)
3 TODAY MY WORLD SLIPPED AWAY (Songs Of Poly-
Gram Int’l, BMi/Hookem, BMI/Polygram Int’l, ASCAP)

HL
S0 WALKIN' THE COUNTRY (Cobum, BMIA.R.S.,
BMI/Bugle, ASCAP)

5 WATCH THIS (Notewrite, BMI/Words To Music, BMI/O-
Tex, BMI/Blind Sparrow, BMI/Sony/AW Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

61 WHAT A WOMAN KNOWS (Atiantic, BMI/Paint &
Primer, BMIZEMI April, ASCAP/Desmoblle ASCAP/Gary
Bur, ASCAP/MCA ASCAP) HI

30 WHAT IF | DO (Starstruck Angel BMI/Malloy’s Toys.
BMi/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D.. ASCAP) HL/WBM

42 EIMAT iF I SAID (Wamer-Tamerlane, BMI,Chenowee,

MI) WBM
16 WHAT IF {T'S YOU (Sony/ATV Cross Keys, ASCAP/AH
ArLo/xwgJuwn, ASCAP/EMI April, ASCAP/JKids, ASCAP)
Hi

14 WHEN LOVE STARTS TALKIN' (Sony/ATV Songs,
BMI/Sony/ATV Tree, BMI/Ma glc Knee, BMI/Sony/ATV
Luslgzs )ASCAP/EMI April, ASCAP/Gary Nicholson,

67 THE WISH (Sony/ATV Tunes, ASCAP/Sony/ATV Cross
Keys, ASCAP/Sony/ATV Songs, BMI/Sony/ATV Tree,
BMI/Katy ‘s Rainbow, BMI/Suffer To Silence, BM!)

47 YOU AND YOU ALONE (Benefit, BMI) WBM

18 YOU DON'T SEEM TO MISS ME (Mighty Nice,
BMVLaudersongs, BMI/Blue Water, BMI) HL

32 YOU'VE GOT TO TALK TO ME (Sony/ATV Tree,
BMI/Magic Knee, BMI) HL

17 YOU WALKED iN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM

28
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1 ING (T SEALS B.MILLER) 'S¢ 5 i . assette maxi-single availability. (T) Vinyl i-sing| ilability. i i il-
T MG ability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communicatigons. fabilty. () Vinyt maxsingle avalabily. (v Vinytsingle 2val
u
. COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
I “ v I“g es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Sourid|Scir|r®
®
™ NOVEMBER 29, 1997
F-|
7] O = 5
2 g hE|E gl¢ % oi5|=5lE,s i'é
F2 |32 | ~2| 28| TITLE (ABEL & NUMBER/DISTRIBUTING LABEL ARTIST R i 21 £ Z | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
!
2 * % *xNO. 1% * % 14 | 14 | 8 | WHEN LOVE STARTS TALKIN' CURB 56095/UNIVERSAL WYNONNA |
1 1 1 24 | HOW DO | LIVE A’ CURB 73022 17 weeks at No. 1 LEANN RIMES @ NEW ) 1 SOMETHING THAT WE DO RCA 65336 CLINT BLACK |
2 2 2 8 LOVE GETS ME EVERY TIME @ MERCURY 568062 SHANIA TWAIN 16 12 11 14 | LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE
3 3 3 12 | YOU LIGHT UP MY LIFE @ CUR3 73027 LEANN RIMES 17 16 16 il MORE THAN EVERYTHING DECCA 72022/MCA NASHVILLE RHETT AKINS
4 4 4 10 | A BROKEN WING/VALENTINE RCA 64963 MARTINA MCBRIDE 18 15 15 16 | SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT
5 5 5 14 | PLEASE EPIC 78656/SONY THE KINLEYS 19 18 | 22 3 LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW
6 | 6 | 6 | 8 | THE REST OF MINE CAPTOL NASHVILLE 58680 TRACE ADKINS 20 | 19 | 6 | ONESOLITARY TEAR ARISTA NASHVILLE 13099 SHERRIE AUSTIN
71 7 | 7 | 29 [ 17"S YOUR LOVE A curs 73019 TIM MCGRAW (WITH FAITH HILL) 21 | 17 | 10 | 17 | GO AWAY BNAG64914/RCA LORRIE MORGAN
8 8 9 11 | YOU WALKED IN BNA 64342/RCA LONESTAR 22 19 17 76 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES
()| NEWP | 1 | DON'T BE STUPID (YOU KNOW | LOVE YOU) MERCURY 568242 SHANIA TWAIN 23 | 21 | 18 | 15 | THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
10 | 12 | 5 | DIDISHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER 24 | 21 | 26 | BUTTERFLY KISSES @ MCANASHVILLE 72016 RAYBON BROS.
11 9 8 6 WHAT IF | DO BNA 64990/RCA MINDY MCCREADY 25 | 23 24 4 NICKAJACK CAPITOL NASHVILLE 58666 RIVER ROAD
2 11 20 3 I'M SO HA ' i
: ,PPY | CAN'T STOP CRYING MERCURY 568114 TOBY KEITH WITH STING C).R_eco_rds with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 13 7 YOU DON'T SEEM TO MISS ME EPIC 78704 SONY PATTY LOVELESS girrtr:ﬁn:::r:lig:ti?;ss::]?jss(guidrggfnlnt::m‘s' with multimillion titles indicated by a numeral following the symbol. © 1997, Billboard/BP|
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TOP CLASSICAL ALBUMS .,

ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by [ 1111

TITLE

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

oo

* & NO.1 & %

LONDON SYMPHONY ORCHESTRA (FOSTER)
MPL/EMI CLASSICS 64842 (10.98/15.98)

PAUL MCCARTNEY'S STANDING STONE
8 weeks at No. 1

NEW) | YO-YO MA

SONY CLASSICAL 63122 (10.98 EQ/16.98)

PIAZZOLLA: THE SOUL OF THE TANGO

Artists & Music

| Uassical
KEEPING

5 | 44 ANDRE RIEU

PHILIPS 528786 (10.98 EQ/16.98)

THE VIENNA | LOVE

CECILIA BARTOLI/JAMES LEVINE
LONDON 455513 (10.98 EQ/16.98)

AN ITALIAN SONGBOOK

ANDRE RIEU

PHILIPS 453610 (10.98 £Q/16.98)

THE CHRISTMAS | LOVE

4|7 LUCIANO PAVAROTTI

PAVARQOTTI'S GREATEST HITS-THE ULTIMATE COLLECTION
LONDON 458800 (19.98 EQ/31.98)

ANDRE RIEU

PHILIPS 522933 (10.98 £Q/16.98)

FROM HOLLAND WITH LOVE

714 LEILA JOSEFOWICZ

PHILIPS 462032 (10.98 EQ/16.98)

VIOLIN FOR ANNE RICE

ANONYMOUS 4

HARMONIA MUNDI (FRANCE} 72002 (13.98/18.00)

VON BINGEN: 11,000 VIRGINS

E.MEYER/B.FLECK/M.MARSHALL
SONY CLASSICAL 62891 (10.98 EQ/16.98)

UNCOMMON RITUAL

=
o
-~

DG 457355 (10.98 EQ/16.98)

CECILIA BARTOLI/ANDREA BOCELL!

A HYMN FOR THE WORLD

B [l9]] |6 e e e APPALACHIA WALTZ
13 11 4 ?0"5?(?&5’;‘(‘::?62793 (10.98 EQ/16.98) PLAYS BACH
T ] N | e HANDEL: ARIAS
15 | 14| 9 | VANESSA-MAE CLASSICAL ALBUM 2: CHINA DOLL

ANGEL 56483 (10.98/1588?

TOP GLASSIGAL CROSSOVER.,

1 | 7 | VARIOUS ARTISTS
LONDON (10.98/17.98)

* kx NO.1 & %
DIANA PRINCESS OF WALES-BBC RECORDING OF THE FUNERAL

7 weeks at No, 1

LONDON PHILHARMONIC (SCHOLES)
POINT MUSIC 454145 (10.98 EQ/17.98)

KASHMIR: SYMPHONIC LED ZEPPELIN

DOMINGO/HUANG/BOLTON
SONY CLASSICAL 62970 (10.98 EQ/16.98)

MERRY CHRISTMAS FROM VIENNA

9 | 14 | VARIOUS ARTISTS

AMLRICAN GRAMAPHONE 296 (10.98/14.98)

CHIP DAVIS' HOLIDAY MUSIK

SARAH BRIGHTMAN
ANGEL 56511 (16.98 CD) (HS)

TIME TO SAY GOODBYE

JOHN WILLIAMS/YO-YO MA
SONY CLASSICAL 60271 (10.98 £Q/16.98)

SEVEN YEARS IN TIBET

OTTMAR LIEBERT

SONY CLASSICAL 63105 (10.98 £Q/16.98)

LEANING INTO THE NIGHT

JOHN WILLIAMS/ITZHAK PERLMAN
SONY CLASSICAL 63005 (10.98 EQ/16.98)

CINEMA SERENADE

g |51 SOUNDTRACK

PHILIPS 454710 (10.98 £Q/16.98)

SHINE

1
@
€D RAK
4

5

6

1

8

9

10

LONDON SYMPHONY (WILLIAMS)

STAR WARS: A NEW HOPE

ARIA

SCORE

by Heidi Waleson

PIANISTS’ PROGRESS: Sony Classical salutes pianist
Murray Perahia this month with “Murray Perahia 25th
Anniversary Edition,” a four-disc set that traces the quar-
ter-century collaboration between pianist and label. Per-
ahiu’s breakthrough repertoire, Mozart, is represented
with Concerto No. 27, K.595, in which Pet-ahia conducts the
Chamber Orchestra Of Europe from the keyboard, part
of his complete Mozart concerto series; also in the set is the
first release of his 1991 recording of the composer’s Six
German Dances K.509 and Adagio K.540. Rarer pieces are
also in the set: first releases of Berg’s Sonata for Piano Op.
1 (recorded in 1987) and Michael Tippett’s Sonata No. 1
for piano (recorded in 1986); a disc devoted to chamber mu-
sic has Perahia collaborating with tenor Peter Pears (made
in 1979, toward the end of that celebrated artist’s life, and
it shows); and, going back in time. a 1976 recording of
Schumann’s “Papillons.” Bart6k, Rachmaninoff, Scar-
latti, Schubert, and Chopin are also here, a valuable
overview of a valuable pianist.

Another most valuable pianist has ventured out of his sig-
nature repertoire: Richard Goode, who became indelibly
assoctated with the sonatas of Beethoven when he played
and recorded the complete cycle, can be heard gloriously

performing Chopin on a new Nonesuch
o album. When Goode took a nine-month

7 sabbatical a few years ago, after all that

i - Beethoven, he spent it working on
4 d Chopin and Bach. “I felt that these two
v e would be the right companions, because
,’::'. I felt that I would feel the polyphonic
“ possibilities of Chopin more—I could feel
the transparency and the beauty of his

GOODE part writing. The mazurkas have that

fecling, that the goings-on inside are
very important. Ilove plaving the dance pieces of Bach, and
I like to program dance pieces of Chopin beside them,
because Buch was one of Chopin’s great passions. When he
gave public concerts, which didn’t happen very often, he
would closet himself in his studio and play Bach preludes

and fugues.”

Goode is also recording some Mozart concerti (Nonesuch)
that he says he hasn’t played in years. “I hear it somewhat
differently, and I want to focus on how differently I hear it.
In Mozart, I feel I've been insensitive, often, to how much
there is to hear harmonically all the time. Mozart concertos
are written so much in passagework, and I think the dif-
ference between passagework and real music is that every-
thing is heard inside the passage; you hear the implications
of all the notes, rather than skating over the surface.” Goode
performs Mozart’s Concertos Nos. 9 and 24 with the
Orpheus Chamber Orchestra Monday (24) at New York’s
Carnegie Hall.

Among the younger generation of mature pianists, one
to note is Yuri Kim, whose eloquent debut recording of
Beethoven is out on Well-Tempered Productions. Born in
Seoul Korea, raised in Malaysia, and trained at the Curtis
Institute in Philadelphia and Mannes College of Music in
New York, Kim plays with power and clarity and a poetic
sensibility. In February, she performs Bach with Vladimir
Feltsman at the 92nd Street Y in New York.

KICKOFF: Violinst Gil Shaham will be on hand for the
official launch of the Deutsche Grammophon/Discover Card
promotion “100 Reasons You Should Be Listening To Clas-
sical Music” on Saturday (22) at the new Borders store at
Park Avenue and 57th Street in New York. For a list of all
the reasons, refer to the full-page ad in The New York
Times’ Nov. 16 edition; some samples are No. 94, “Follow
vour own drummer”; No. 67, “You can’t afford the Mona
Lisa”; No. 41, “Have a revelation,” and No. 20, “It’s been
around longer:” Shaham will play and sign auzographs for
his new “Fiddler At The Opera” disc.

NEWS: Daniel Barenboim has signed a new exclusive
five-year contract with Teldec Classies international. The
conductor/pianist has been with the company since 1992. He
will continue to record with the Chicago Symphony, of
which he is music director; the Berlin Philharmonic, and
the Staatskapelle Berlin Orchestra, of which he is gener-
al music director. Plans include solo piano recordings as well
as the completion of his Bruckner symphonies and Mozart
piano concerto cycles, and the release of Wagner operas in
collaboration with the Staatsoper Berlin and the Bayreuth
Festival . .. Miguel Kertsman has joined PGM Record-
ings/Quintessential Sound as managing director. Kertsman
was director of classical A&R and chief audio engineer for
Chesky Records; he has been an independent producer and
audio engineer for several record companies.

_E 44 RCA VICTOR 68746 (21.98/34.98)
@ 131 3 ARIA
I~ ASTOR PLACE 14009 (16.98)
12 12|11 JOE JACKSON

SONY CLASSICAL 60273 (10.98 EQ/16.98)

HEAVEN & HELL

MARK O'CONNOR

13 14 3 SONY CLASSICAL 63216 (10.98 EQ/16.98) LIBERTY!
THE TALIESIN ORCHESTRA (SAYRE) ,

14 | 11| 47 | R ouND 566 (1558 YRE) ORINOCO FLOW: THE MUSIC OF ENYA

15 | 15 | 35 | LONDON SYMPHONY (WILLIAMS}  o1ap \waRS. RETURN OF THE JEDI

RCA VICTOR 68748 (21.98/34.98)

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional mil-

lion indicated by a numeral following the symbol. For boxed sets, and doubie albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates

vinyl available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-

TOP CLASSICAL MIDLINE

1 CARRERAS-DOMINGO-PAVAROTTI A
TENOR'S CHRISTMAS SONY CLASSICAL
2 CARRERAS-DOMINGO-PAVAROTTI CHRIST-
MAS FAVORITES @ SONY CLASSICAL
3 VARIOUS MOZART FOR YOUR MIND PHILIPS
4 VARIOUS MOZART IN THE MORNING PHILIPS
5 BOSTON POPS (FIEDLER) CHRISTMAS FES-
TIVAL RCA VICTOR
6 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR
7 VARIOUS PACHELBEL CANON RCA VICTOR
8 VARIOUS THE GREATEST OPERA SHOW ON
EARTH LONDON
9 VARIOUS TUNE YOUR BRAIN DG
10 VARIOUS BARBER'S ADAGIO RCA VICTOR
11 VARIOUS MOZART FOR MEDITATION PHILIPS
12 BOSTON POPS (FIEDLER) CHRISTMAS AT
THE POPS RCA VICTOR
13 VARIOUS MOZART-GREATEST HITS SONY
CLASSICAL
14 VARIOUS SHINE: THE COMPLETE CLASSICS
PHILIPS
15 ACADEMY OF ST. MARTIN-IN-THE-FIELDS
(MARRINER) PURE CLASSICS EMI CLASSICS

sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. © 1997 Billboard/BPI Communications and SoundScan, Inc.

TOP CLASSICAL BUDGET

1 VARIOUS NUTCRACKER CHRISTMAS INTER-
SOUND
2 VARIOUS ROMANCE AND ROSES @ INTER-
SOUND
3 VARIOUS TEN YEARS OF SUCCESS NAxX0S
4 VARIOUS MOZART-GREATEST HITS REFER-
ENCE GOLD
5 MARY JANE NEWMAN A TRIBUTE TO DIANA
VOX CLASSICS
6 VARIOUS 20 CLASSICAL FAVORITES MADACY
7 VARIOUS BEETHOVEN: GREATEST HITS REF-
ERENCE GOLD
8 VARIOUS VIVALDI: FOUR SEASONS MADACY
9 JOHN BAYLESS BEATLES'S GREATEST HITS
INTERSOUND
10 VARIOUS THE ONLY OPERA CD YOU'LL EVER
NEED RCA VICTOR
11 VARIOUS BEETHOVEN EDITION COM-
PACTOTHEQUE oG
12 VARIOUS GERSHWIN: AN AMERICAN IN
PARIS MADACY
13 VARIOUS CLASSICAL MASTERPIECES MADACY
14 VARIOUS PIANO BY CANDLELIGHT MADACY
15 JOHN WILLIAMS SPANISH GUITAR MUSIC
SONY CLASSICAL

DANCE TRAX

(Continued from page 24)

the street has it that LaBelle and
Moran became quite enamored with
each other and are eyeing the prospect
of working together again in the near
future. Well, alright!

One of the disappointments of RCA
ingénue Robyn’s breakthrough hit,
“Do You Know (What It Takes),” is
that it lacked an uptempo mix. The la-
bel makes amends with the follow-up
“Show Me Love,” offering a pile of re-
mixes that transform the jeep-juiced
chugger into a roof-raising houser.
There’s lots for DJs to choose from
here, but we're betting that most will
dig Andy & the Lamboy’s version,
which manages to maintain the grit of
the original while also fluffing up the
groove with disco spice. Paul Andrews
also contributes a noteworthy mix that
will please folks who moan that dance
music just isn’t musically challenging.
Listen to those chords, the lad is work-
ing overtime to keep it real . .. and in-
teresting.

Warm congrats to Chris and Chris-
tine Cox on the birth of their daugh-
ter, Angelica, Nov. 11. This is sure to
be a hi-NRG baby, since Dad is director
of A&R and Mom is manager of retail/
record pool promotion at the Priority-
distributed Interhit Records in Los
Angeles.

Spinning With The Boy. Boy George recently made his stateside DJ debut at
the relaunch of the Bulgari flagship store in New York. The fashion-week event
drew raves from more than 2,000 punters, including Sandra Bernhard and
Christy Turlington. The one-time front man of Culture Club has earned a solid
reputation as a turntable artist throughout Europe and the U.K.—particularly at
the massive Ministry of Sound, for which he has helmed six popular DJ-mix com-
pilations. Between gigs, George presides over the enduring More Protein
Records and is writing and recording material for a still-untitled new album. He
has just released a 12-inch single with Italy’s Time Records, “When Will You
Learn,” which he produced with Mike Koglin.
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Hot Latin Tracks.

.

WKS, ON
CHART

THIS
WEEK
LAST
WEEK

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 109 LATIN MUSIC STATIONS ARE
ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
ARTIST TITLE
LABEL/PROMOTION LABEL PRODUCER (SONGWRITER)

*x *NO. Txx %

MARC ANTHONY Y HUBO ALGUIEN
1 week at No. 1 A.PENA,M.ANTHONY (0.ALFANNO)

ALEJANDRO FERNANDEZ
SONY LATIN/SDNY

¢ S| TU SUPIERAS
E.ESTEFAN JR. K.SANTANDER (K.SANTANDER)

D 3| 4|7
2
3 1 3 12 CRISTIAN LO MEJOR DE M|
ARIOLABMG - R.PEREZ (R.PEREZ)
4 4 2 9 LUIS MIGUEL EL RELOJ
WEA LATINA L.MIGUEL (R.CANTORAL}
5 | 5 | 5 | 25 | JUAN GABRIEL TE SIGO AMANDO
L= ARIOLABMG J.GABRIEL (J.GABRIEL
6 7 8 8 MARCO ANTONIO SOLIS LA VENIA BENDITA
FONOVISA M A.SOLIS (M.A.SOLIS)

* * * GREATEST GAINER* * %
RICARDO MONTANER @ ES ASI

WEA LATINA PCASSANO (R MONTANER, PCASSANO)
6 10 7 DOMINGO QUINONES NO VOY A DEJARTE IR
RMM C.S0T0.D.QUINONES (R.VASQUEZ)
3 q 5 KARIS MANECUMBE
EMD R.CORA J.A.CASTRO)
1 14 | 13 | LOS TUCANES DE TIJUANA ES VERDAD
EMI LATIN G.FELIX (M.QUINTERO LARA)
18 | 20 GISSELLE © QUIERO ESTAR CONTIGO
RCA/BMG B.CEPEDA (J.NUNEZ)
GRUPO MANIA ME MIRAS Y TE MIRO
SONY TROPICAL/SONY 0.SERRANO.B.SERRANO (0.SERRANO)

VICENTE FERNANDEZ
SONY DISCOS/SONY

NOS ESTORBO LA ROPA
PRAMIREZ (TBELLO)

el L —
~
—

Artists & Music

Planet Hemp Feels Heat In Brazil

H EMP UNDER FIRE: Planet
Hemp continues to experience herbal-
related difficulties on planet Earth.

Members of Sony Brasil’s popular
reggae band were arrested after a con-
cert Nov. 9 in Brasilia for defending the
use of drugs. They spent five days in
jail before their attorney could secure
permission for them to await the trial
out of jail.

The media reaction to the arrest was
sharp and divided. The conservative
newspaper O Estado De Siao Paulo
stood alone in applauding the arrest.

NEW ) 1

PEDRO FERNANDEZ
POLYGRAM LATINO H.PATRON (J.A JIMENEZ

DESPACITO

25130 | 21

LOS TEMERARIOS ACEPTA MI ERROR
FONOVI A.ANGEL ALBA (G.A.ALVA)

'MN ~N ~N
Imw o 3
~
[r=3

26 STATIONS

2| s INTOCABLE # DONDE ESTAS?
EMI LATIN = JLAYALA (E.ALANIS)

27 | 2 | 5 | LOSMISMOS  TE LLEVAS MI VIDA

EMI LATIN LOS MISMOS (R.GONZALEZ MORA)

32 | 27 | 22 | JORDI ¢ DESESPERADAMENTE ENAMORADQ
s FONQVISA DYANGO (PMARTINEZ

0 2 | TONO ROSARIO LOCO, LOCO
WEA LATINA Y.CASADOQ T.ROSARIO 1A LOZADA

37 | 33 | 2 | LAURAFLORES & EL ALMA NO TIENE COLOR
UNIVERSAL LATINO M.A.SOLIS (M.A.SOLIS}

BANDA EL RECODO COMO EL PRIMER DIA

L NEWD 1 FONQVISA G.LIZARRAGA (0.0CHOA] _
BOBBY PULIDO # LE PEDIRE

34 [ 3 3 | emitanin NOT LISTED (M.MUNOZ) _
DAYANARA ANTIFAZ
@ NEW ’ ! TROPIX NOT LISTED (NOT LISTED
MDO ® AY AMOR

34 28 I 2 4 SONY LATIN/SONY NOT LISTED (F. OSORIO)
(3)| reentRy | 1 | ALEJANDRO FERNANDEZ © NUBE VIAJERA
SONY DISCOS/SONY PMARTINEZ (MASSIAS)

DLG JULIANA

NEW) 1 SONY TROPICA./SONY S.GEORGE IC.VALOY)
37 | 30 | 38 | 3 | PANDORA ® DESPUES DE TI QUE?
EMI LATIN G.GIL (R.PEREZ)

38 | 24 | 23 | 8 | JERRYRIVERA YA NO SOY EL NINO AQUEL
SONY TROPICAL/SONY A PENA (A.PENA}

LA MAKINA NADIE SE MUERE

NEW ’ ! JAN/SONY 0.SANTANA (0.SANTANA)
NGEL R-1 VA PINTAR Mi RAYA

@D| NEWp | | | PANDAARKANGEL R13 T AChRRM A

TROPICAL/SALSA
23 STATIONS

REGIONAL MEXICAN
70 STATIONS

1 CRISTIAN ARIOLA/BMG
LO MEJOR DE MI

LATINA ES ASI

3 LUIS MIGUEL WEA LATINA
EL RELOJ

4 ALEJANDRO FERNANDEZ
SONY LATIN/SONY SI TU

5 MARC ANTHONY RMM
Y HUBO ALGUIEN

NA Y, S| FUERA ELLA?
7 LUIS MIGUEL WEA LATINA
FOR DEBAJO DE LA MESA

TE SIGO AMANDO
9 MANA WEA LATINA
CLAVADO EN UN BAR

11 GISSELLE RCABMG
QUIERO ESTAR CONTIGO
12 KARIS EMD
MANECUMBE
13 GRUPO MANIA SONY TROP|
CAUSONY ME MIRAS Y TE
14 MDO SONY LATIN/SONY

2 RICARDO MONTANER WEA

6 ALEJANDRO SANZ WEA LATI

8 JUAN GABRIEL ARIOLA/BMG

10 JUAN GABRIEL/ROCIO DUR-
CAL ARIOLABMG  EL DESTINO

1 MARCO ANTONIO SOLIS
FONOVISA LA VENIA BENDITA
2 LOS TUCANES DE TIJUANA
EMILATIN ES VERDAD
3 VICENTE FERNANDEZ SONY
DISCOS/SONY  NOS ESTORBO
4 BANDA EL LIMON FONOVISA
QUE SE TE OLVIDO
5 GRUPO LIMITE POLYGRAM
LATINO HASTA MANANA
6 JUAN GABRIEL ARIOLA/BMG
TE SIGO AMANDO
7 ALEJANDRO FERNANDEZ
SONY LATIN/SONY S TU
8 ANA GABRIEL SONY
DISCOS/SONY A PESAR DE
9 LOS TEMERARIOS FONOVISA
ACEPTA MI ERROR
10 INTOCABLE EMi LATIN
DONDE ESTAS?
11 LOS MISMOS EM! LATIN
TE LLEVAS M| VIDA
12 BANDA EL RECODO FONO-
VISA COMO EL PRIMER DIA
13 BOBBY PULIDO EM! LATIN
LE PEDIRE
14 BANDA ARKANGEL R-15

1 MARC ANTHONY RMM
Y HUBO ALGUIEN
2 DOMINGO QUINONES RMM
NO VOY A DEJARTE 'R
3 KARIS EMD
MANECUMBE
4 GISSELLE RCABMG
QUIERO ESTAR CONTIGO
5 GRUPO MANIA SONY TROPI
CAUSONY ME MIRAS Y TE.
6 INDIA RMM
ME CANSE DE SER LA OTRA
7 MANA WEA LATINA
CLAVADO EN UN BAR
8 OLGA TANON WEA LATINA
LLEGO EL AMOR
9 TONO ROSARIO WEA LATINA
LOCO, LOCO
10 ALEJANDRO FERNANDEZ
SONY LATIN/SONY S| TU
11 CRISTIAN ARIOLABMG
0 MEJOR DE MI
12 RICARDO MONTANER WEA
LATINA ES ASI ;
|

13 DLG SONY TROPICAL/SONY
JULIANA
14 JERRY RIVERA SONY TROP!

AY AMOR CAL/SONY YA NO SOY EL LUNA/FONOVISA  VOY A
15 DAYANARA TROPIX 15 ALEJANDRO SANZ WEA LATI 15 LOS ANGELES AZULES
ANTIFAZ NA_Y, SI FUERA ELLA? DISAEMI LATIN _COMO —
(O Records showing an increase in audience over the previous week, regardiess of chart movemnent. A record which has been on the chart for
more tnan 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainers indicates song with largest audi
ence growth. If two records are tied in audience size, tne record being played on more stations is placed first. Records below the top 20 are

removad from the chart after 26 weeks. © 1997 Biliboard/BPI Communications, Inc.

4 16 15 ANA GABRIEL ¢ A PESAR DE TODOS
SONY DISCOS/SONY A.GABRIEL (A.GABRIEL)
0 | 11 | 18 | LUIS MIGUEL & POR DEBAJO DE LA MESA
WEA LATINA L.MIGUEL (A.MANZANERO)
19 21 19 BANDA EL LIMON QUE SE TE OLVIDO
FONOV M.CONTRERAS (RGARZA)
17 13 12 ) MANA ¢ CLAVADO EN UN BAR PLANET HEMP
WEA LATINA FHER & ALEX (FOLVERA) _
18 | 15 | 19 | 31 | JUAN GABRIE/ROCIO DURCAL EL DESTINO
ARIOLA/ J.GABRIEL E OKAMURA (J.GABRIEL) _
2 | 25 | s ALEJANDRO SANZ Y, S| FUERA ELLA? | Another newspaper, Folha De Sao
WEA LATINA EAUFF|NENGOMAARENAS(A SANZ) l)auloY and week]y magazine Ve]a
INDIA & ME CANSE DE SER LA OTRA & acti ’
20 (12139 [ cun LINFANTE (VOANIEL) | decried the action.
21 17 16 6 GRUPO LIMITE HASTA MANANA MTV BI.‘aSll created an awal‘engss
POLYGRAM LATINO J.CARILLO (FRIVA K.CAMPOS) campaign in support of the band with
ENRIQUE IGLESIAS REVOLUCION « D .
2| 147 | 8 | fonovish R.PEREZ-BOTIJA (C.GARCIA ALONSO) the slogan, “Let’s not get back to the
2 | 2 ¢ | OLGA TANON LLEGO EL AMOR times of the dictatorship where people
WEA LATINA O.TANDN (A.ENAMORADO) had no freedom.”

The group’s arrest highlights one of
many paradoxes of Brazilian law.

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
14 A PESAR DE TODOS (Sony Discos, ASCAP)

25 ACEPTA Mi ERROR (Edimonsa, ASCAP)
33 ANTIFAZ (Copyright Control)
34 AY AMOR (Wamer/Chappell, ASCAP)
17 CLAVADO EN UN BAR (Yelapa Songs, ASCAP/EMI
Aprit, ASCAP)
31 COMO EL PRIMER DIA (Fonomusic, SESAC)
28 DESESPERADAMENTE ENAMORADO (Latin Teddy
Songs, SESAC)
24  DESPACITO (Peer Int’l., BMI)
37 DESPUES DE Tl QUE? (JKMC, ASCAP)
26 DONDE ESTAS? (Ser-Ca, BMI}
30 EL ALMA NO TIENE COLOR (Crisma, SESAC)
18 EL DESTINO (BMG Songs, ASCAP)
4 EL RELO) (Peer Int’L, BMI)
7 ES ASI (Copyright Contral)
10 ES VERDAD (Flamingo)
21 HASTA MANANA (Warner/Chappell)
36 JULIANA (Kubaney, BMi}
6 LA VENIA BENDITA (Crisma, SESAC)
32 LE PEDIRE (Copyright Control)
23 LLEGO EL AMOR (We Are Musica, BMI)
3 LO MEJOR DE MI (JKMC)
29 LOCO, LOCO (Magnum)
9 MANECUMBE (Juan Antonio Castro, BMI)
20 ME CANSE DE SER LA OTRA (Musivida,
ASCAP/Caribbean Waves, ASCAP)
12 ME MIRAS Y TE MIRO (Bombazo, BMI)
39 NADIE SE MUERE (J&N, ASCAP)
8 NO VOY A DEJARTE IR (Viorli, ASCAP)
13 NOS ESTORBO LA ROPA (TN Ediciones,
BMI/M.A.M.P, BMI)
35 NUBE VIAJERA (Rightsongs, BMI)
15 POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
16 QUE SE TE OLVIDO (Unimusica, ASCAP)
11 QUIERO ESTAR CONTIGO (Unimusica, ASCAP)
22 REVOLUCION (Unimusica, ASCAP/Hey Chubby,
ASCAP)
2SI TU SUPIERAS (FIPP, BMI)
27 TE LLEVAS M1 VIDA (Seg Son, BMI)
§ TE SIGO AMANDO (BMG Songs, ASCAP)
40 VOY A PINTAR MI RAYA (De Luna, BMI}
1 YHUBO ALGUIEN (New Emoa, SESAC)
19 Y, SI FUERA ELLA? (Copyright Control)
38 YA NO SOY EL NINO AQUEL (Altamar, ASCAP)

by John Lannert

Though the 1988 constitution guaran-
tees freedom of speech, the band was
arrested on a law from the previous
constitution, which states that speak-
ing for the defense of the use of drugs
is tantamount to selling or using drugs.
Conviction can bring a prison sentence
of up to six years.

Planet Hemp already has had
numerous run-ins with police. The act
twice has been threatened with impris-
onment. In addition, its concerts have
been canceled by municipal govern-
ments in Goiana, Salvador, and Rio de
Janeiro.

Brazil’s federal police officials have
warned the band that all of its future
concerts will be taped and if it again
champions the use of drugs, its mem-
bers will go to jail for good.

Since almost all of Planet Hemp’s
lyrics are related to marijuana usage,
the group likely will stay offstage until
all of the legal questions are answered.

According to Sony, Planet Hemp's
two albums have sold a combined
500,000 units.

ANTHONY’S GROUNDBREAKING
DOUBLE: With Marc¢ Anthony’s hit
single “Y Hubo Alguien” moving 3-1 on
Hot Latin Tracks this issue, the
RMM'’s star actor/singer makes histo-

ry as the first salsa artist to top both
Hot Latin Tracks and The Billboard
Latin 50. Anthony’s smash album
“Contra La Corriente” remains on the
highest rung of The Billboard Latin 50,
which is unpublished this issue.

What’s more, “Y Hubo Alguien”
becomes the first salsa title ever to
reach No. 1 on Hot Latin Tracks. The
track rules the tropical/pop genre
chart for the fourth week in a row.

Predictably, sales of “Contra La Cor-
riente” plummeted more than 36%, to
11,000 units. The title sank 74-131 on
The Billboard 200. Still, the title sold
3,000 more units than Alejandro Fer-
nandez’s No. 2 entry, “Me Estoy
Enamorando” (Sony Latin/Sony). That
disc is No. 170 on The Billboard 200
this issue.

Luis Miguel’s third-place album,
“Romances,” comes in at No. 170 on
The Billboard 200 this issue.

CELIA DOUBLES THE FUN:
RMM’s world-famous sonera Celia
Cruz has just dropped “Celia’s Duets,”
a package of duet renditions with a
broad range of recording artists,
including Brazilian singer/songwriter
star Caetano Veloso, Argentinian
rock idols Los Fabulosos Cadillacs,
pop balladeers Dyango and Angela
Carrasco, and tropical notables Tito
Puente, India, Oscar D’Leén, Willie
Colén, Johnny Ventura, José “El
Canario” Alberto, Cheo Feliciano,
and Willie Chirino.

S()NY’S RELEASE MANIA: Since
the fourth quarter historically is the
best sales quarter in the record busi-

(Continued on next page)
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ness, labels duly roll out a laundry list
of new releases.

Sony Discos is no exception. The
label is putting out more than 30
albums in the fourth quarter. Among
the bigger names with new Sony titles
are Gilberto Santa Rosa (a greatest-
hits set), Ana Gabriel, Shakira (a
remix package of her hits), Roberto
Carlos, Los Palominos, Fama,
Grupo Mania, Joe Arroyo, and Eddie
Gonzalez. Several prominent compila-
tion discs are being shipped as well,
including “Power Mix Latino Vol. 2,”
“Fiesta Mix Vol. 3,” and the Sony dis-
tributed J&N package “Merenhits 98.”

Fania/Sony has just released a
Christmas album, a live recording
from sonero legend Héctor Lavoe, and
a debut album from singer Jeanette
Sol. J&N/Sony is releasing a new disc
by merengue upstarts L.a Makina.

As if that were not enough, Sony is
expected to drop strong product in the
first quarter 1998, including discs by
Ricky Martin and Los Tiranos Del
Norte. A new Shakira album could be
out in the first quarter, too.

CAPIF RELOCATES: Argentina’s
recording trade society CAPIF has
moved to Leandro N. Alem 530, 9th
Floor, Buenos Aires 1001. Also new are
CAPIF’s phone number, 541-315-0580;
fax number, 541-315-0590; and E-mail
address, capif@impsatl.com.ar.

BMI RELOCATES: Also on the move
is performance right society BMI,
which is moving its Latin headquarters
from New York to Miami sometime in
the second quarter of 1998 (Billboard,
Nov. 22). Diane Almodévar, BMI’s
senior director of Latin music, will
relocate to Miami to open what is being
formally called a “writer/public rela-
tions office.”

BMI recently inked songwriter/
artist pacts with producer/arranger
K.C. Porter, Mario Quintero of EMI
Latin norteno act Los Tucanes De
Tijuana, and Angel Ramiro Matos of
RMM merengue group Limi-T XXI.

MEXICO NOTAS: Thalia has been
tapped by 20th Century Fox to sing
Portuguese and English versions of
songs featured in its animated film
“Anastasia.” EMI Mexico’s sultry
actress/singer already has cut Spanish
renditions of the soundtrack tunes.
“Anastasia” is slated for release in
Latin America in mid-December.

PolyGram Latino’s singer/actress
Maria Conchita Alonso kicked off the
promotion tour for her new album,
“Hoy Y Siempre,” Oct. 28 in Mexico
City. Apart from her recording activi-
ties—the video of her current single,
“Enamorada De Ti,” was shot with
actor Eduardo Yafiez—Alonso is talk-
ing to TV Azteca about appearing in a
telenovela. The Cuba native is busy
with other acting assignments as well.
She stars in a Spanish film production,
“El Grito En El Cielo,” which debuts
in December. Also, Alonso will appear
next year in Madrid and Barcelona,
Spain, in a Spanish-language stage
version of “Kiss Of The Spider
Woman” (“El Beso De La Mujer
Arana”) with Warner artist Miguel
Bose.

Speaking of Bose, Warner Music
International has pushed back the
release date of his new album and Mex-
ico City-based La Ley’s next disc until
first quarter 1998.

PolyGram Latino’s new signee
Enanitos Verdes has finished record-
ing its label debut, “Actstico,” a non-
clectric package of its greatest hits
plus two previously unreleased tracks.
The disc, which was premiered Oct. 28
in Mexico City, is due in the first quar-
ter 1998.

S TATESIDE BRIEFS: Fonovisa
heartthrob Enrique Iglesias is set to
appear Monday (24) on NBC’s “The
Tonight Show With Jay Leno.” Iglesias
concludes the 1997 portion of his Vivir
tour Dec. 13 in Miami. Next year, he
plans promo stops in Australia, Japan,
and South Korea, as well as concerts in
the U.S., Venezuela, Colombia, and Por-
tugal.

U.S. Spanish-language network
Telemundo is scheduled to broadcast
“RMM’s Tenth Anniversary” at 8 p.m.
Dec. 5. The two-hour special is a con-
densed version of the label’s 10th
anniversary concert, staged in August.

Grita! Records will be featured on
the MTV program “Indie Outing” Dec.
1.

Just out on Hollywood Records is
“Tributo A Queen,” a collection of
Spanish-language covers of the famed
Brit rock act’s classics, performed by
such Latino standouts as Warner
Argentina’s Fito Paez, BMG Colom-
bia’s Aterciopelados, and PolyGram
Argentina’s Illya Kuryaki & Valder-
ramas.

Editions Milan Latin has signed
Maraca, a prominent Cuban flutist
who was a member of famed Cuban
ensemble Irakere. His product will be
released internationally on Milan Lati-
no.
MTYV Networks Latin America ups
Sofia Kaplun to senior counsel, law
and business affairs. She previously
was counsel, law and business affairs,
MTYV Latin America.

HTYV has launched on cable systems
in Long Beach, Calif. (Charter Com-
munications) and New York (RCN,
Cablevision).

ARGENTINA NOTAS I: Alternative
act El Otro Yo has put out its third
album, a three-CD set called “Esencia
(E1 Otro Yo Del Otro Yo),” through the
band’s own label, Besético Records.
Members of the trio recorded an entire
CD each of their own songs with their
bandmates. The DBN disc contains a
whopping 51 tunes.

For the past 30 years, fans of Argen-
tine rock pioneer Litto Nebbia grew
accustomed to his prolific output of at
least one disc a year. This practice
stopped in 1995, when Nebbia decided
to take a break and record sides with
the tango and jazz artists signed to his
indie label, Melopea. Now, with the
release of “El Hombre Que Amaba A
Todas Las Mujeres,” Nebbia is back,
alive and kicking. His latest effort
sports an all-star guest list, including
legends like Antonio Agri, Roberto
“Fats” Fernandez, Hugo Fatturoso,
and Tito Reyes.

A Spanish version of Blondie’s
“Heart Of Glass” is the first single off
Sandra Baylac’s first album, “XX,”
produced by Cachorro Lépez and
Sebastian Schon. Released on Inter-
dise/PolyGram, the album also con-
tains a cover of the Pretenders’ “Brass
In Pocket,” plus nine Baylac originals.

PolyGram Argentina has dropped
“Versus,” the fourth disc by Illya
Kuryaki & Valderramas. All of the

tunes were penned by bandmembers
Dante Spinetta and Emmanuel
Horvilleur.

Juanse, front man of Ratones
Paranoicos, has released his first solo
disc on Sony, “Expresso Bongo.” Pro-
duced by Lépez in Buenos Aires, the
disc sports guest appearances from
Pappo, Gabriel Carambula, Uises
Butroén, Guillermo Vadala, and Bay-
lac. The leadoff single is “Sélo Quiero
Hacerte El Amor,” a Spanish take of
Willie Dixon’s classic “I Just Want To
Make Love To You.”

BRAZIL RELEASE UPDATE: Poly-
Gram Brasil’s kiddie pair Sandy &
Junior has put out “Sonho Azul,”
which was produced by their father,
Xoror6, half of PolyGram’s popular
sertaneja duo Chitdozinho & Xororé.
C&X is known to Spanish-speaking
audiences as José Y Durval.

Also out on PolyGram is “Me Leva”
by the label’s ultra quente Bahian
singer Netinho. The album’s leadoff
single, “Fim De Semana,” is scoring
heavy rotation for the first time at
pop/rock stations that previously had-
n’t played his axé-rooted music. Mean-
while, his 1996 million-seller, “Netinho
Ao Vivo,” continues to roll at retail.

Fafa De Belém has released a sin-
gle version of “Ave Maria” that the
Sony Brasil songstress sang Oct. 4 in
Rio de Janeiro during the Second
World Meeting of the Pope with the
Families. In attendance was Pope
John Paul II. The rendition performed
at the event is a composition by Jaime
Redondo and Vicente Paiva, but the
arrangements by Eduardo Lages—a
longtime collaborator of Sony’s singing
idol Roberto Carlos—contains seg-
ments of Johann Sebastian Bach’s
immortal “Ave Maria.” An unspecified
portion of the singles sales will be
donated to the archdiocese of Rio de
Janeiro.

Renowned as the leading lady of tra-
ditional Brazilian samba, Dona Ivone
Lara has issued “Bodas De Ouro”
(Sony), a splendid album that com-
memorates her 50-year career. On her
most ambitious disc yet, Lara performs
with young samba notables Almir
Guineto, Zeca Pagodinho, and Mar-
tinho Da Vila.

Akundun, the Brazilian reggae act
that notched a hit in late 1996 with
“Emaconhada,” has dropped a new
disc on MZA, the PolyGram-distrib-
uted imprint headed by the album’s
producer, Mazzola. One of the tracks,
“Qual E,” was produced by Inner Cir-
cle. Akundum opens for the star reg-
gae act when the band performs shows
in Brazil.

EMI-Odeon Brasil has just dropped
several interesting albums. First off is
Herbert Vianna, front man of EMI
Brasil’s famed ska/rock trio Os Par-
alamas Do Sucesso, who has released
his second solo dise, “Santorini Blues.”
Produced by Vianna and Carlos Saval-
la, the acoustic album contains tracks
in Portuguese, Spanish, and English.
Other EMI Brasil artists who have just
put out new product are pop stars
Nana Caymmi (“No Coracio Do Rio”)
and Luiz Melodia (“14 Quilates”) and
emerging samba groups Soweto
(“Refém Do Coracao”), Art Popular
(“Sambapopbrasil”), and Bragada
(“Quebra-Mola”).

ARGENTINA NOTAS II: Two soul-
infused bands got busy in October in

Buenos Aires. On Oct. 18, Jamiroquai
drew 20,000 fan at a sellout show at
Ferrocarril Oeste Stadium. Rock &
Pop International promoted the show.
The next day, Lisa Stansfield per-
formed before a packed house at the
3,200-seat Gran Rex Theater. Ake
Music promoted the concert. Ake
Music director Edgardo Moré
announced that Ake is planning
December shows by Celia Cruz, Tito
Puente, and Gilberto Gil.

On Nov. 7, Rock & Pop Festival took
place at Buenos Aires’ FerroCarril
Oeste Stadium, where more than
15,000 concertgoers caught perfor-
mances by, among others, David
Bowie, No Doubt, Bush, and Molo-
tov. Earlier that day, Bowie promoted
the festival with a mini-unplugged set
and interview session for 100 winners
of a contest sponsored by Rock & Pop
FM Radio. During the one-hour event,
Bowie performed three tunes with gui-
tarist Reeves Gabrels: “Always Crash-
ing In The Same Car,” “I Can’t Read,”
and “The Supermen.”

BMG pop singer Marcela Morela
has unexpectedly caught fire with
“Manantial,” a nice pop disc that con-
tains the runaway hit “Corazén Salva-

Billboard.

je.” The single was recently serviced
in the U.S., where the album has just
dropped.

BMG Spain’s pop star Ana Belén
has gone platinum (60.000 units sold)
and is slated to perform in December
in Buenos Aires with Victor Manuel,
Joan Manuel Serrat, and Miguel
Rios.

c HART NOTES: While Marc
Anthony dominates the chart news
this issue, Fonovisa star Marco Anto-
nio Solis has quietly netched his sev-
enth consecutive week atop the region-
al Mexican genre chart with “La Venia
Bendita.”

Meantime, BMG crooener Cristian
stays at No. 1 on the pop genre chart
for the second straight week with “Lo
Mejor De Mi,” the No. ! song on Hot
Latin Tracks last issue.

Also, WEA Latina owns five of the
top nine slots on the pop chart this
issue.

Assistance i preparing this column
was provided by Teresa Aguilera in
Mexico City Marcelo Ferndndez Bitar
m Buenos Aires, and Envor Paiano in
Sao Paulo, Brazil.
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Top New Age Albums.

i § Compiled from a national sample of retail store and rack sales
¥ |2 (8. reports collected, compiled, and provided by SoundScan®
2 |5 |2%| TITLE imnmnn
£ | S |=5| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* k NO.1 &% &
112 TRIBUTE YANNI
VIRGIN 44981 2 weeks at No. 1
NEW)D PAINT THE SKY WITH STARS-THE BEST OF ENYA ENYA
REPRISE 46835/ WARNER BROS.
5 CHRISTMAS LIVE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 1997
307 THE GIFT JIM BRICKMAN
WINDHAM HILL 11242
DEVOTION: THE BEST OF YANNI YANNI

PRIVATE MUSIC 82153/WINDHAM HILL

A WINTER'S SOLSTICE VI

VARIOUS ARTISTS

REPRISE 46106/WARNER BROS.

7 | 4 | WiNDHAM HULL 11220

5 | 42 | PICTURE THIS @ JIM BRICKMAN
WINDHAM HILL 11211
THE MEMORY OF TREES A° ENYA

SONGS WITHOUT WORDS - A WINDHAM HILL COL. VARIOUS ARTISTS

<[-- |- - B

[
—t
—
o
w
—

8 | 5 | WINDHAM HILL 11212

g |37 | AVALON JOHN TESH
GISP 537112
IN THE MIRROR @ YANNI

PRIVATE MUSIC 82150/WINDHAM HILL

LINUS & LUCY - THE MUSIC OF VINCE GUARALDI @ GEORGE WINSTON
DANCING CAT 11184/WINDHAM HILL

4 | ON A WINTER'S NIGHT
IMAGINARY ROAD 536143

VARIOUS ARTISTS

Sle

14 | g | OPEN HOUSE
TIME LINE 14

LORIE LINE

IMAGINARY ROAD 536142
———

15 | 11112 ONCE IN A BLUE UNIVERSE CRAIG CHAQUICO
HIGHER OCTAVE 44638/VIRGIN
16 |17] 2 THE CAROLS OF CHRISTMAS I VARIOUS ARTISTS
WINDHAM HILL 11216
PORT OF MYSTERY YANNI
17 12| 29 | winoram HiLL 11221
GRAVITY JESSE COOK
RE-ENTRY| (i Rann 63037
19 11681 SONGS FROM A SECRET GARDEN SECRET GARDEN
PHILIPS 528230
20 {21138 GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS
NARADA 63931
21 [15]12 APURIMAC lII-NATURE SPIRIT PRIDE Cusco
HIGHER OCTAVE 44639/VIRGIN
VITAL FORCE 3RD FORCE
22 | 19 | 36 | jugher ocTAVE 77591, VIRGIN
23 (5|7 O’R MABINOGI-LEGENDS OF THE CELTS CEREDWEN
REAL MUSIC 9333
WHITE STONES SECRET GARDEN
24 )20 | 31| pritips 534605
25 |21 11 HARPESTRY A CONTEMPORARY COLLECTION VARIOUS ARTISTS

(O Albums wih the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for sales of 5C0,000 units;
ARIAA certification for sales of 1 million units with each additional millon indicated by a numerat following the symbol. Fcr boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multipiies shipments by the number of discs ana’or tapes. Al
albums available on cassette and CD. *Asterisk indicates vinyl avallable, indicates past and present Heatseekers litles & 1997, Bill-

board/BPI Communications and SoundScan, Inc.
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As Economy
So Will The

EXICO

Takes Tentative

Steps Tzward

Slowly Improves,
Record Industry

BY JOHN LANNERT

\\"' ”l()\\'ly, if unsurely, the Mexican record industry
D continues to climb out of the abyss created in
- 1994 when the Mexican government abruptly
(7 . ;
devaluated the Mexico peso.

1% be sure, the Mexican record labels are generat-
ing business that falls far short of the days when the
country was the cighth-largest record market in the
worid. Stull, executives in Mexico are cau-
tiously optimistic  that an improving
domestic cconomy will spur album sales,
albeit in an unpredictable fashion.

“The market is getting a little bet-
ter,” says PolyGram Mexico presi-
dert Marco Bissi, “but it is a month-
bv-month thing. You cannot say
that this month is good, so next
month is going (o be hetter.”

Bissi observes that the record indus-
(ry 18 very scnsitive 1o exira expenses
borne by the consumer. “For exam-
ple, i August there are exira
costs because the kids are
gomg hack to school,” he
nates. “So. i September.
vou feel a decrcase in
record consumption
becausc  monev  was
spent on books and uni-
forms.”

Bissi’s tentative pos-
ture is  echoed by
other Mexican exec-
utives, such as EMI
Mexico president
Murio Ruiz, who
figures  sales
during the tra-
gitionally
strong  fourth
quarter will be
healthy. Ruiz
adds, “I think
the major issuc
tor all of [the labels] is to not have a lot of returns, so [
am being cautious as to how much product we put in the
marketplace.”

Other executives in Mexico concur that the market has
grown slightly. including Julio Sienz, president of Latin

/

North American operations for
Warner Music Latn Amer-
e, Fernando Iernandez,
president of Universal
Music Mexico, and Tina
Galindo, who had becn
in charge of Mclody
Records 1n 1997 and is
now VP ol arusts rela-
tions at ‘Televisa.
Sounding a more bull-
ish note abow the Mex-
1wan record market is An-
gel Carrasco, MD ol market
lcader Sony Music Mexico. He
reckons that the increase in new product
in the past several months suggests an
upswing in activity.
“Since 1 have been here,
never been more new releases,”
states Carrasco. “When record
COMPpanics start. putting out
product, that means that
the market is healthy.”
Industry statistics in-
dicate that the market
1s poised to move
upward. From April
1994 to March 1995,
the Mexican rec-
ord industry
generated
$227.3 mil-
lion in whole-

there have

Because of
the December
1994 devalua-
tion, the April
1995-March
1996 sales fig-
Luis Miguel y ure plummet-
ed o $185.7
million. Revenue rebounded during April 1996-March
1997 to $256.7 million, mainly due to several hefty price
hikes. The forecast from industry sources pegs the April
1997-March 1998 number at $285.7 million.
Continued on page LAQ-6

V sale revenue.

Colombian
Record Indus
Rises Above

Miusic Business Goes Strong

ost coun-

tries belea-

guered by
chronic political and
economic instability
seldom sport much
of « retord industry.
Not so. Colombia.

Despite yeavs of in-
tractable turbulence re-
lated to political and eco-
nomic woes, Colombia is
home to a bustling record busi-
ness that somehow manages to
grow each year. Even now. as a
stubborn recession and a gencral
apprchension regarding the
1998 presidential clection
coinbine to cripple Colom-
bia's  overall  economic
performance, the coun-
trv’s record labels hang
tough and somchow
eke out a sales increase.

Orlando Parra. presi-
dent of Colombia’s rec-
ord rrade association,
Asincol, calculates that
the 1997 domestic market
should realize sales that
will be about 5% higher
than last year’s $205 mil-
lion retail figure reported
earlier this year by IFPL
While the sales growth
percentage is lower than
industry estimates, says
Parra, “The market is very optimistic that fourth-quarter
sales will take olf”

The January to June 1997 wholesale sales report by
Asincol reveals that the Colombian market sold 8.2 million
units, worth $30.5 million. CDs acconnt for 67% of all
sales, which include export sales.

Parra credits a recent spark in Colombia’s record sales
to Tower Records, the U.S. chain that opened a 5,000-
square-foot outlet in Bogotd in Septeniber. CDs generally

Centirued on puge 1.AQ-8

Antonio Arneda
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Latin America’s Reigning

Musie Queett

The Popular Soap-Opera Actress Finds Huge Success As A Singer And Businesswoman
BY TERESA AGUILERA

he Latin American music market brims with
pan-regional male singing idols, including Luis
Miguel, Julio and Enrique lglesias, Alejandro
Fernandez and Ricky Martin.

Although Colombian singer Shakira made sales
noise in 1996 and 1997 throughout much of Latin
America with her rootsy pop disc “Pies Descalzos,”
the Latin American music world produces very few
female superstar vocalists who have conquered the
region. The Latina who has emerged as a true
regionwide recording star is Thalia, EMI Mexico’s
actress/singer who has become a global celebrity
through her “Maria” telenovelas, or soap operas.

In the past year, the strikingly pretty Mexican
songstress has entered the top 10 sales lists of near-
ly every country in Latin America and the U.S.
Hispanic markets. "Thalia has notched 15 gold and
15 platinum albums throughout Latin America.

In Mexico, her 1995 label bow, “En Extasis,” sold
220,000 units and her current disc, “Amor A La
Mexicana,” has sold 140,000 units.

Further, Thalia has become the biggest-selling
female Mexican act in Brazil with “En Fxtasis,”
which, so far, has sold 150,000 units.

According to EM1 Mexico president Mario Ruiz,
Thalia has gotten hot even in the Philippines,
where “En Extasis” and her follow-up disc, “Amor
A La Mexicana,” cach have struck platinum for
individual sales of 40,000 units. As if that were not
enough, Ruiz says that Thalia cut “Nandito Ako,”
an album containing some songs sung in the
Philippine idiom Tagalog, which sold 40,000 units
in the Philippines.

Says Ruiz, “Thalia has gotten big because she was
recognized as an actress, yet she knows that, as a
singer, she has got to promote the music.”

Thalia certainly has held her own in that regard.
She has embarked on numerous promotional trips
to Argentina, Brazil, Colombia, the U.S. and
Southeast Asia.

Moreover, Thalia has supported her recording
career with her “En Extasis” tour, which took her
this year to Argentina, Bolivia, the Dominican Re-
public, Paraguay and Peru. She is expected to perform a long-awaited
concert in Mexico City to support “Amor A La Mexicana,” a smash disc
produced by Emilio Estefan Jr.

LOVE ACROSS BORDERS

“T'his year has been great,” says Thalia, who was born in Mexico City.
“I have received love from everywhere—Brazil, Argentina, Spain.”

She notes that Brazil is not the easiest country for Latino artists 1o
conquer. “Brazil is a difticult market because [Brazilians] first support
their own telenovelas, singers and language,” she says. “Thank God my
‘Marias’ broke [ratings] records, so they would give me a chance to
introduce my singing.”

Thalia says she plans to show her gratitude to her Brazilian fans by
cutting several tracks from “Amor A La Mexicana” in Portuguese for its
upcoming Brazilian release.

Thalia’s booming career as an actress and recording artist is allowing
the 26-year-old to take advantage of other business opportunities. For

ln the past uean,
e striKingly
tretty Mesican
songstress 11as
entered the top 12
sales (ists of
near(M every cousiipy
in batin America
and the 4§
Pispanic markets.

instance, she recently put out her second line of lin-
gerie, and there is a Thalia doll already being sold in
Brazil.

“It is very interesting being a businesswoman,”
says Thalia, “but the truth is, my mother and my
attorneys are in charge of business affairs. I have the
last decision and I am interested in working in other
things in the future, but, for now, I only have time
for these ventures.”

Thalia’s status as a Mexican idol was further con-
firmed recently when the Mexico City Wax Museum
honored her with a wax figure.

In the meantime, Thalia continues to be in high
demand from television networks and film compa-
nies in Argentina, Brazil, Spain and Mexico. But
she remains loyal to her first TV em ployer,
Mexico's Televisa, which is in negotiations with her
to cut a four-soap-opera deal that could be worth
$8 million.

GREASE IS THE WORD

Thalia launched her acting career in 1984, when
she appeared in the Mexican version of “Grease” in
Mexico City. Tiwo years later, she joined popular *80s
vocal group Timbiriche. Thanks to her voice and
sexy presence, Thalia gained the spotlight.

In 1989, after three albums with Timbiriche,
Thalia decided to go solo and cut an album, pro-
duced by her mentor, Alfredo Diaz Ordaz. Under his
tutelage, Thalia cut three discs for Discos Melody:
“Thalia,” “Munde De Cristal” and “Amor.”

As she was recording albums, Thalia also was cut-
ting her teeth as a soap-opera actress. She hit pay dirt
in 1987 with “Quinceafiera,” a worldwide smash that
complemented her burgeoning music career.

In 1992, “Maria Mercedes,” the first of the three
“Maria” soaps, debuted, followed by “Marimar” in
1994 and “Maria La Del Barrio™ in 1995. The trio of
novelas put Thalfa at the top of her acting game. In
each of the soaps, Thalia always portrayed a poor girl
who found a way to become rich. While the “Marfa”
series has earned her fame and fortune, Thalia
admits she would like to try new roles.

Unfortunately, Thalia’s flourishing professional ambitions have not
coincided with a happy personal life. In 1994, Thalia was devastated
when Diaz died of cancer. They had been planning o marry.

Thalia began picking up the emotional pieces and, in August 1994,
she signed with EMI Mexico.

"l went to see Thalia live in ’94, and she really impressed me with her
voice and her stage presence,” recalls Ruiz. “We signed her thinking we
could improve her record sales in Mexico. The previous record
[“Amor”] had sold 80,000 units.”

Propelled by the Estefan-produced hit “Piel Morena,” Thalia’s label
bow, “En Extasis,” became an immediate hit. “Amor A La Mexicana”
has followed suit.

ANIMATED ANASTASIA
Several months ago, Thalia’s musical and thespian career took an
interesting turn when she participated in the animated film “Anastasia”
Continued on page 1.AQ-12
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Her new album.

Featuring the hit single, “4 Pesar De Todos” and
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Mercury’s World-Cu
Costa Unplugged And

O THERE 1S A CORNUCOPIA
of new PolyGram product slated
to be released in the fourth quar-
ter, according to Manolo Diaz,
president, PolyGram International
Latin America. In Argentina,
there are new titles from recent
signees Alejandro Lerner and

Enanitos Verdes, the latter of

whom was jointly signed by
PolyGram divisions in Argentina,
Mexico and the U.S.; lllya
Kuryaki & The Valderramas;
Seducidas Y Abandonadas, an
upstart female vocal foursome;
and a rock duo called Georamma.
In Brazil, PolyGram shipped
700,000 units of the new disc by
samba-pagode stars E O Tchan.
Other product put out by the
label’s prominent acts includes
titles by Cheiro Do Amor,
Companhia Do Pagode, Ney
Matogrosso, Netinho and Sandy
& Junior. Also shipped in Brazil
was the first Portuguese-language
studio album by Caetano Veloso.
Mexico’s big-name releases came
from regional Mexican acts Grupo
Limite and Pedro Fernindez.
Saying 1997 was a banner year for
PolyGram in Latin America, Diaz
estimates that the sales growth in
the region for the year will ap-
proach 40%.

& SONY MUSIC BRASIL star
Daniela Mercury is slated to per-
form during the 1998 World Cup
in France. The news came in
September, when the Bahian star
was launching a Brazilian tour.
The Brazilian trek came on the
heels of a long swing through
Europe and the U.S., highlighted
by her performance before 3,000
fans at New York’s Lincoln Center.
During the tour, Mercury re-
ceived a gold award in Portugal
for her 1996 disc “Feijao Com
Arroz,” whose sales surpassed
10,000 units in that country. The

s

IN REVIEW

NEWS

album rang up more than 800,000
untts in Brazil.

© WITH ROBUST promotional
campaigns in full swing for its
fourth-quarter releases by Mana
and Ricardo Montaner, Warner is
gearing up for product slated to be
dropped in the first quarter of
1998. Maribel Schumacher, VP
marketing for Warner Music Latin
America, says the company is slated
to drop new product by newcomer
acts Fernando Y Florentino and
Nek, as well as new albums by non-
Latino heavyweights Alanis Moris-
sette, Madonna and Seal. Schu-
macher says, “We do not expect to
sell anything less than 750,000 units
in the region” of Morissette’s forth-
coming disc. Warner also is
relaunching the release of Andrés
Calamaro’s hit Argentine album
“Alta Suctedad.”

G IN RECENT MONTHS, Ar-
gentina’s record industry has wit-
nessed an extensive rotation of
artists from one label to another.
Divididos jumped from PolyGram
Argentina for BMG Argentina;
Alejandro Lerner bolted BMG for
PolyGram; Valéria Lynch left
BMG for Fonovisa; Los Enanitos
Verdes split EMI Argentina for
PolyGram; La Mona Jiménez
departed BMG for Warner Music
Argentina; and Reina Reech fled
DBN to Universal Music Ar-
gentina. There has been a bit of an
upheaval among Argentine execu-
tives, as well. EMI-Odeon presi-
dent Roberto “Chacho” Ruiz has
named Alejandro Varela as mar-
keting director after an executive
shuffle that ended with the depar-

Indies Lose Ground
In U.S. Latino Market

1‘he independent profile in U.S. Latino record marketis :
receding, according to the latest market share figures
released by SoundScan. The percentages were tabulated
from Dec. 30, 1996, to Oct. 26, 1997. According to Sound-
Scan, there were 10.2 million units sold in that period. : ‘

As in 1996, the market share of Hispanic indie labels :
in the domestic Latin market this year remains No. 1, at @

26.1%. However, that percentage is nearly a whopping :

11% lower than the indies’ market share of 36.9% in 1996.

The indies’ loss was offset by strong gains realized
by major-label distributors Sony, up 15.9% to 21.5%; EMI
Music Distribution, up 15.8% to 19.6%; and WEA, up :
10.4% to 14%. Not all indies’ sales headed south, either. :
The market percentage of Fonovisa, the stateside indie :
owned by Mexican media conglomerate Televisa, rose

from 12.1% to 17.4%.

ket share rise 1.6% to 3%.

BMG's market share was off (from 12.5% to 9.3%), as :
was PGD's (from 6.9% to 6.5%). Universal, a fledgling :
outfit in the domestic Latino music scene, saw its mar- :

: Others 26.10%
Sony 21.47%
EMD 19.57%
Fonovisa 17.43%
WEA 14.07% J
BMG 9.28% ‘

|
i PGD 6.45% ‘
Universal 3.06% |

—JL :

Performance,
oares’ Comeback

tures of marketing director Roli
Hernindez and artistic director
Jorge Schulze. Varela formerly
was manager/promoter of BMG
artist Diego Torres. BMG presi-
dent Carlos San Martin moved
sales manager Horacio Nieto to
marketing manager. BMG’s previ-
ous marketing manager, Paula
Narea, was transferred to BMG
Spain. The new sales manager is
an industry newcomer from Fuji
named Juan Carlos Theas.

O BMG BRASIL has released
“Gal Costa Unplugged.” The
acoustic format 1s ideal for Costa,
who made most of the recordings
in her three-decade career with-
out electric instruments. Among
Costa’s distinguished and eclectic
cast of guests are Paralamas
notable Herbert Vianna, Frejat,
frontman of rock act Barao
Vermelho, and soul singer Luis
Melodia. Costa also used the
recording opportunity to push
newcomer Zeca Baleiro, with
whom she sings the classic “Vapor
Barato.” In the concert that MTV
Brasil is slated to broadcast, Costa
is accompanied by the Petrobris
Pré Musica Orchestra, as well as a
band conducted by noted key-
boardist Wagner Tiso.

O AN IMPORTANT NEW artist
signed recently by Universal is
Reina Reech, a host of a local chil-
dren’s TV show who enjoyed plat-
inum status when she was with
Distribuidora Belgrano Norte
(DBN). Reech’s label premiere was
set to drop in November. The
label’s latest releases are a disc by
new rock band Turf and an album
by singer/songwriter Ignacio Co-
pani dedicated to Buenos Aires soc-
cer club River Plate. Universal,
whose biggest sellers this year were
Marilyn Manson and Rosana, is
expected to open an office in
Santiago, Chile, in 1998.

O SINGER ELZA SOARES is in
the middle of a comeback. One of
the most important singers in
1950s Brazil, Soares drowned in a
sea of personal tragedy. She lost
four of her nine children and then
married famous soccer star
Garrincha during his sad decline.
In the ’70s, Soares moved to New
York and almost disappeared from
Brazil's music scene, except for a
1986 hit single, “Lingua,” which
she cut with Caetano Veloso. Now
Soares has returned with a new
album, “Trajetéria,” on Universal
Music Brasil. The album’s release
in October was to coincide with the
release of her autobiography, but
the children Soares had with Gar-
rincha have filed a suit demanding
authors’ rights on the book. A
judge in Rio de Janeiro has ruled
in favor of the children, but the
singer’s publishing company
Record has appealed the decision.
Continued on page LMQ-14

MEXICO
Continued from page LMQ-1

The latter statistic is particularly impressive, considering that the Mexican
peso has remained within a range of 7.5 to 7.9 pesos to the dollar since the
middle of 1996. Ruiz reckons the Mexican government will allow the peso
to gradually slide about 5% by January.

One lingering topic confronting the executives is who will succeed Saenz
as president of the recording trade association Amprofon. There was

EMI's Mario Ruiz

Warner's Julio Saenz

strong sentiment in some quarters that an outside professional should be

hired to run the association. However, it appears that one of the record-

label honchos was going to be tapped to become the next president.
Below are activities profiles of selected Mexican labels.

DISA

Label MD Domingo Chavez says his Monterrey-based indie has grown
15% to 20% on the strength of such strong norteno acts as Los Reyes Del
Camino and El Poder Del Norte. Also selling well were norteno artists Los
Cardenales and Salomon Robles. the latter of whom is releasing a new disc
in early 1998. Another act putting out a new disc in 1998 is Grupo Los
Acosta.

What's more, Disa is expanding further into the Mexican tropical mar-
ket, with new signees Lendy Y La Declaracion, Aaran Y Su Grupo Ilusién
and Los Askis. The label’s star tropical act, Los Angeles Azules, has sold
more than | million units in Mexico and the U.S., where Disa is distrib-
uted by EMI Latin.

The lone downside to the Mexican market, notes Chévez, is the coun-
try’s protracted piracy woes. “1 hope the Mexican gavernment acts against
piracy,” says Chavez. “Piracy is an old problem, but it has grown again
recently. So many people are out of work...they get into making and copy-
ing cassettes and selling them on the streets.”

EMI

For its fourth-quarter push. EMI has issued a powerful mix of titles
from Latino and non-Latino artists. On the Latino side, the label has
dropped product by pop acts Pandora, Linda and Mijares, plus a new
album by stateside Tejano star Bobby
Pulido. The Rolling Stones (who are
booked to play Mexico City in February),
Yanni and Janet Jacksen highlight the
Anglo stars who recently put out new
albums in Mexico. EMI licenses Plitano
Records in Mexico.

MELODY

In a move to give its artists more mar-
keting and promotional attention, Discos
Melody split from Fonovisa in 1996. Tina
Galindo, VP of artsts relations for the
labels” owner Televisa, who was heading
up the company this year; expects Melody
to become a self-contained recording label
by the beginning of 1998. A new executive
to lead the label is expected to be named
this month. Most of Melody’s dozen acts
are stars of Televisa's TV programs who

Bobby Pulido

are pursuing music careers.

Even with the label’s structural changes taking place, Galindo points out
that Melody was planning fourth-quarter releases from pop singers
Daniela Romo, César Borja and Alejandro Zepeda. Also releasing an
album in the fourth quarter was children’s pop act K.L.D.S.

Galindo says that, although she will untether herself somewhat from
Melody’s daily activi-
ties, “I will remain
very close to the
careers of Melody’s
artists.”

POLYGRAM
PolyGram presi-
dent Marco Bissi says
his sales are up 40%
over last year’s tigure
because of big sales
Centinued on page I.MQ-12
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Authors’ Rights, Budget Argentina

and

O EXECUTIVES FROM the Ar-
gentine record industry had high
expectations that the fourth quar-
ter of 1997 would be up 15% to
20% over the same period in 1996.
They all stressed the importance
of promotional and concert tours
to break and establish their Latino
and non-Latino artists.

O A NEW AUTHORS-RIGHTS
law working its way through
Brazil’s Congress contains a provi-
sion for a 5% tax on audio and
video recording equipment and a
10% tax on audio and video blank
tapes. In addition, the provision
states that the tax revenue would
go to composers and moviemak-
ers. The law already has been
approved by a special commission
to Congress and will go before the
full Congress in 1998.

© PROMINENT COLOMBIAN
indie Sonolux is keen to interna-
tionalize its company. The label
has established offices in the U.S.,
Venezuela, Ecuador and Peru.
Offices in Chile and Argentina are
expected to be opened in 1998,
according to label GM Alvaro A.

NEWS IN REVIEW

Duque, who says that Sonolux has
cut a distribution deal with
Fonovisa in Mexico, as well. “We
are trying to take advantage of the
strong acceptance of Colombian
music throughout the region,”
notes Duque, adding that accumu-
lated sales of product by Carlos
Vives has surpassed 4 million,
while sales of Charlie Zaa’s 1996
disc “Sentimientos” has notched
regionwide sales of more than 2
million units.

O EMI ARGENTINA AND BMG
Argentina have launched a series
of mid-priced product. EMI has
initiated a long-term schedule of
monthly releases of mid-priced
and budget-priced product from
the Blue Note and EMI RedLine
Classic imprints. BMG is actively
marketing its mid-priced titles
through reissues of albums by
Fania Records and Italian croon-
ers whose product is titled “100 X

olombia’s Tower

100.” Also included in the mid-
price campaign are two series—
“Maestros Del Tango” and
“Maestros Del Folklore”—and
“Obra Completa En RCA,” the
complete collection of recordings
by tango giant Anibal Troilo.

© UNIVERSAL MUSIC Argen-
tina acquired bailanta label Clan
Records, whose recent greatest-
hits package by Gilda has been
certified platinum for sales of
60,000 units. The promotion of
this genre will include the produc-
tion of television shows for cable
channel TV 26 and open-air
national network América.

© TOWER RECORDS opened
its first store in Bogota,
Colombia, to much acclaim from
Colombia’s record-label execu-
tives. The 5,000-square-foot out-
let is the first of nine planned
stores to be opened in Colombia
and surrounding countries over
the next five years. Jorge
Fuentes, manager of Discos
Fuentes U.S.A., says the opening
of Tower Records “has stimulated

Continued on page LMQ-14

COLOMBIA
Continued from page LMQ-1

retail at Tower for about $18; cassettes cost $10. Tower is expected to
open four to five more stores in Colombia over the next several years.

Other factors, however, are damaging long-term prospects for
Colombia’s record market.

Parra estimates that the Colombian record industry is losing 40% to
50% of its legitimate sales to piracy. “And the piracy process is very rapid,”
he adds. “Once an album is a hit in Colombia, a person here calls up a
contact in the States or Europe and he receives the product very quickly
through channels in other countries.”

But Parra does note that a hologram campaign initiated by Latin
American recording association FLAPF is helping to stem the tide of
counterfeit product.

Apart from piracy, the continuing slide of the Colombian peso is com-
pelling record labels to hike prices on CDs and cassettes. Most industry
observers, such as Juan Diego Montoya, VP of FM Discos, figure that
“prices will remain stable unul the end of the year,” at which time, prices
may once again be raised.

Musically, the accordion-propelled vallenato and such Afro-Caribbean
genres as salsa and merengue dominate Colombia’s music scene.
Nonetheless, Colombia’s top-selling artists include not only vallenato
idols Diomedes Diaz and Carlos Vives, but also pop star Shakira,
pop/tropical act Ivan Y Su Bam Band and bolero/tropical artist Charlie
Zaa.

Unfortunately, big-name acts are not selling as much product as they
once did, primarily because the recession is taking a bite out of discre-
tionary income.

And with another major label, Universal, scheduled to open an office
in Colombia in late 1997 or early 1998, the competition for local talent
will remain heated.

But as Montoya relates, “In spite of everything, the music business in
Colombia remains stable. All of the companies continue to invest—the
major labels as well as the domestic companies.”

Following are thumbnail sketches of a selected list of Colombian record
labels.

BMG ARIOLA
A bolero medley album of classics by Juan Carlos Coronel and a mari-
achi disc by Galy Galiano has helped propel BMG into second place in
Colombia through the first three quarters of 1997. Other titles BMG
MD Gonzalo Gutiérrez is expecting to boost sales in the fourth quarter
are by Mexican balladeer Cristian and papayera artist Moises Angulo,
along with two compilations: “Bailéxitos” and “El Disco De Los
Mejores.”
Continued on page LMQ-13
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door to exactly where you want to
be - BMG Music Publishing, the
fastest growing music publisher in
the world. We're part of this full
service, international organization
that can help take your music and
your career all the way to the top!
We're based in Miami, Rio, Buenos
Aires, Mexico City, Santiago, Bogota
and of course Madrid and Lisbon.
In less than two years, BMG Songs
(US Latin) has signed some of the
hottest names in the dynamic Latin
market, including El General,
Billboard's Best Latin Rap Artist four
years running, and Vladimir Dotel,

leader and songwriter of Jlegales.

BMG

MUSIC PUBLISHING
What Quality Sounds Like.

LMQ-8

BILLBOARD NOVEMBER 29, 1997



a dos anos
de su nacmiento,
SUS travesuras
son ya de adulto

two years after his birth, he's now pulling adult pranks

! UNIVERSAL MUSIC
‘ MEXICO

moenia * pablo milanés
molotov « naranja mecanica %
frida  sergio arzate

wwwuniversalcommx




“A night to remember...a non-stop musical assault!”
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Revistas De Musica, Folkloric Airplay
And Private Channels

© WITH THE PUBLISHING
business booming in Brazil, the
domestic radio groups are trying
to carve a piece of a business
whose circulation has increased
50% since 1994. Brazil's two big
radio networks, Transamérica
and Joven Pan, published
eponymous magazines in 1996.
And a Sdo Paulo-based rock sta-
tion called 89 published a maga-
zine titled Rewista 89. Each of the
magazines is published on an
intermittent basis tied to the
release of an enclosed CD that
boasts hits from the respective
networks and radio stations. The
radio companies utilize a clever
marketing stratagem, whereby
they choase and promote tracks
contained on the CD prior to its
release with the magazine. By
the time the magazine is re-
leased, the CD features nothing
but hit tracks. The magazines’
editorial contents are also avail-
able at the radio companies’ Web
sites. ‘Transamérica and Joven
Pan claim their circulation is
around 70,000; and 89 cxpects
to approach that figure in the
near future.

© SONY ARGENTINA is trying
to figure out a way to break the
folkloric grooves on Buenos Aires
radio stations. According to the
label, its star folklore act, Soledad
has sold 310,000 units of “Poncho
Al Viento,” but she has barely

Soledad

cracked the airwaves in Buenos
Aires. Sony is still pushing for air-
play on Buenos Aires’ FM outlets,
but, so far, only Radio Uno and
Estacion 95 have rotated her
songs via contests. Sony was hop-
ing to boost interest at B.Als
radio outlets with two Soledad
shows in October at the Opera
Theater, plus a December festival
in Buenos Aires at which Soledad
will perform, along with EMI’s
fast-rising folklore group, Los
Nocheros.

© COLOMBIAS GOVERNMENT
is auctioning two private TV chan-

NEWS

PROGRAMMING

IN REVIEW

nels that are expected to go into
service in 1998. The likelihood of
private channels has several
record labels drooling over the
eftect TV promotions potentially
could have on the domestic record
industry. One of those labels,
Sonolux, already has garnered
strong TV exposure through bro-
kered programs on state-owned
channels. Sonolux GM Alvarc A.

‘We are your
£

Duque reckons that Colombia’s
famed Ardilalulle family, which
owns Sonolux and the radio net-
work RCN, stands a good chance
of successfully bidding for one of
the two channcls. If Ardilalulle
snares a TV channel, many of
Sonolux’s artists could be featured
on programs sinilar to “Siempre
En  Domingo,” broadcast by
Mexico’s giant nctwork lelevisa,
or “Super Sibado Sensacional,”
broadcast by Venezuelan network
Venevision. “We would do that
same type of show, along with
shows featuring onlv Sonolux
artists,” says Duque.

Largest Latin Music catalol selecﬂon
hundreds of major and in ependent labels
Cassettes ¢ Compact Discs o Videos o Laserdiscs
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ASCAP 1997 EL PREMIO AWARDS

September 8, 1997
Tropigala, The Fontainebleau
Miami, FL

(right) UNIMUSICA’S MARIA FLORES ACCEPTS THE AWARD FOR PUBLISHER OF
YeEAR FROM ASCAP’s Tobn BRABEC.

BRABEC WITH CO-WRITERS OF SONG OF THE YEAR (“UN MILLON DE ROSAS™)
BARBARA ISEL. LARRINAGA AND ARMANDO LARRINAGA AND ASCAP’s A.V.P./
Dir. oF REPERTORY - N.Y., LORETTA MUNOZ.

(below) INTERNATIONAL RECORDING STAR JULIO IGLESIAS WON'T SOON FORGET SEPTEMBER
8, THE NIGHT OF EL PREMIO ASCAP -- THAT WAS WHEN LATIN AND POP PRODUCER/SONG-
WRITER EMILIO ESTEFAN PRESENTED JULIO WITH THE ASCAP PIED PIPER AWARD, THE
SOCIETY'S MOST PRESTIGIOUS HONOR FOR ENTERTAINERS. AS THE FIRST LATIN ARTIST TO
RECEIVE THE PIED PIPER, JULIO JOINS PAST WINNERS FRANK SINATRA, ELLA FITZGERALD AND
BARBRA STREISAND, AMONG OTHERS. IN ADDITION, MIAMI MAYOR JOE CARROLLO WAS ON
HAND TO DECLARE “JULIO IGLESIAS DAY” IN MIAMI. AND TO MARK THE BIRTH EARLIER THAT
WEEK OF JULIO’S NEW SON, Miguel Alejandro, ASCAP CEO JOHN LOFRUMENTO GAVE JULIO
A GIANT STUFFED TEDDY BEAR. PICTURED (L-R) ARE ESTEFAN, IGLESIAS, MAYOR CAROLLO
AND LoOFRUMENTO.

(above) PICTURED (L-R) ARE PEERMUSIC’S AND
ASCAP Boarp MEMBER KATHY SPANBERGER,
MARI LAURET, WINNER OF TWO TROPICAL
AWARDS FOR “L0oCO DE AMOR.” AND “ESPERARE
A QUE TE DEecinas,” ASCAP's V.P/DIrR. oF
COMMUNICATIONS. KAREN SHERRY AND SONGS
OF PEER’S RAMON ARIAS.

(above) ASCAP's LATIN MEMBERSHIP TEAM,
JOHN ATANASIO AND MAGDA BARRERA CON-
GRATULATES SONGWRITER OF THE YEAR
ROBERTO MORALES WHO SHARED THE HONOR
WITH CO-WRITER/RECORDNNG ARTIST ENRIQUE
IGLESIAS FOR THEIR HIT SONGS, “POR AMARTE,”
“No Li1orges Por Mr” AND “S1 Tu TE Vas.”

(right) PICTURED (L-R) ARE ASCAP’S MAGDA BARRERA, AWARD WIN-
NER GusTAVO MARQUEZ (Tu Como EsTas), SoNY Discos Music’s
CARMEN ALFANNO AND ASCAP’s JOHN ATANASIO.

(left) CHAIRMAN AND CEO ofF FaMous Music AND ASCAP BoARD MEMBER IRwWIN Z.
RoBINsON, ASCAP’s LORETTA MuRNoz, MTV LATIN AMERICA’S EDITH AND INSIGNIA
Music’s K.C. PORTER. FAMOUS AND INSIGNIA ACCEPTED AWARDS FOR CO-PUBLISHING
“ ”
ERES Asl.

(right, below) ALSO ATTEND-
ING THIS EVENING'S FESTIVI-
TIES WERE LEGENDARY LATIN
MUSIC ICONS, JOHNNY |
PacHeco, OLGa GuiLLot & |
ISRAEL “CACHAO” LoPEz
WITH HIS WIFE, ESTER.

(right) RECEIVING THE AWARD FOR “SI QUIERES” ARE PIC-
TURED (L-R), OSCAR MENDOZA AND VIRGINIA DEGREGORIO
INFANTE OF BMG SONG. WITH THEM IS OUR MASTER OF
CEREMONIES CARLOS PONCE AND TEJANO SINGING SENSA-
TION, NYDIA RoJAS.

(left) SONY LATIN RECORDING ARTIST, LA MAFIA
PERFORMS THE HIT SONG OF THE YEAR, “UN MILLION
DE Rosas.”

ASCAP

AMERICAN SOCIETY OF COMPOSERS AUTHORS AND PUBLISHERS
WWW.ASCAP.COM




MEXICO
Continued from page LMQ-6

generated by rvegional Mexican
acts Grupo Limite and Pedro Fer-
ndndez, along with pop artists
Mestizzo, Kabah and Ana Cirré.
Hip-hop act Control Machete from
PolyGram subsidiary Manicomia
also sold well.

Bissi remains upbeat, he says,
since he was dropping new albums
in the fourth quarter by Grupo
Limite and Ferndndez, along with
new signees Yuri and Tatiana.
Complementing the sales of Latino
product are strong sellers by non-
Latino stars such as Hanson,
Andrea Bocelli and Jon Bon Jovi.
PolyGram also distributes Max

Music and Azteca Music in Mexico.

SONY

“Me Estoy Enamorando,” a pop/
bolero/ranchera disc by vocal star
Alejandro Fernindez, anchors the
fourth-quarter product from Sony.
Sony MD Angel Carrasco states the
400,000 units issued by the label
comprised the largest shipout since
he assumed his post three years
ago.

Also due in the fourth quarter is
a ranchera disc by Ana Gabriel, the
first Spanish album by Roberto
Carlos in five years, a duet album
with José Luis Rodriguez and Trio
I.os Panchos, and a Christmas
dance album with new songs by
prominent artists from Sony and

CODISCOS

COLOMBIAN MANUFACTURING COMPANY OF

vallenato, merengue, cumbia, tropical
salsa, rock, reggae, popular, folk |
instrumental and boleros !

EXPORTS TO EVERYWHERE IN THE WORLD.
COMPACT DISC - CASSETTE - LP - VIDEOS

COMPANIA COLOMBIANA DE DISCOS S.A. TEL:25570 11
CARRERAG7 N.1S - 92 PO.BOX:1428 - FAX: (574) 285 26 21 - 285 44 44

E-Mail:codiscos@medellin.impsat .net.co

g

Alejandro Fernandez

EMI Mexico.

Complementing the Latino
product is a strong lineup of non-
Latino albums by Mariah Carey,
Billy Joel, Michael Bolton and
Celine Dion, the latter of whom
sold more than 150,000 units of
her 1996 disc, “Fal-
ling Into You.”

UNIVERSAL

In operation for
barely one year, Uni-
versal already has hit
the sales board with
pop/dance act Moenia
and spicy rockers
Molotov. Also selling
strongly is product by
international  artists
No Doubt, Wall-
flowers and 10,000
Maniacs.

“To start a record

under these market conditions was
very difficult,” says label president
Fernando Herndndez. “But with
the support of the international
catalog we have, it was easier to
do.”

Nonetheless, Hernandez empha-
sizes that local product is the key to
success in Mexico. To that end, he
has signed young balladeer Sergio
Arzape and regional Mexican artist
Yvonne Larraza.

WARNER

Remarking that 1997 was “a
quiet year for me,” Warner honcho
Julio Sdenz notes that Luis Miguel
did shake up the industry mid-year
with his million-selling blockbuster,
“Romances.” The label currently is
working new releases by Spanish
balladeer Alejandro Sanz, Mexico’s
star rock act Mand and Venezuelan
singer/songwriter Ricardo Mon-
taner.

First-quarter titles include al-
bums by Chilean rock act La Ley
and Spain’s arty pop/rocker Miguel
Bosé. W

company in Mexico

Moenia

THALIA

Continued from page LM

for 20th Century Fox. Thalia
recorded “Viaje Tiempo Atrds.”
the Spanish counterpart to
“Journey To The Past,” the theme
song to the film. She also per-
formed the
Spanish-
singing  seg- |
ments of the
film.

As Thalia’s |
music career
blossoms in
Latin Amer-
ica and Spain,
Ruiz says
other markets
beckon. EMI |
companies in
France and
Germany
have released
“Amor A La
Mexicana.”
EMI Spain
wants to break B8
her in Spain.

“And we want to consolidate her
success in Southeast Asia,” notes
Ruiz.

Despite her success throughout
Latin America and the Philip-
pines, Thalia says she has not
abandoned the two markets that
catapulted her to stardom—
Mexico and the U.S.

“With my ‘Amor A La Mexicana’
tour,” says Thalia, “I want to visit
all of Mexico, where I have not
done a tour because of the tele-
novelas. And this tiine, the U.S.
will be very important. After many
years of absence, I will be with my
Latino fans there.” W
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@ECORDS INC.
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CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125  Tel.: (305) 541-6686 / Fax: (305) 642-2785
E-MAIL reyesrecords @worldnet.att.net

TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED
MAJOR CREDIT CARDS ACCEPTED

SOUTHWEST
WHOLESALE

Call today for our
LATIN MUSIC
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The most
updated source
for Latin Music

1-800-275-4799

website: www.neosoft.com/~sww

Southwest Wholesale has the
most extensive latin music
selection in the industry.

Order our catalog taday and
you'll also receive

NOTAS MUSICALES

the most informative mailer

for latin music buyers. Also,

visit our website for the
latest information, listings,
and ordering information.

records & tapes

6775 Bingle Road Houston, TX 77092
713-460-4300 Fax 713-460-1480
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COLOMBIA
Continued from page 1.MQ-8

Among the label’s new signees
are Tatalina—"a Rosana-like sing-
er,” says Gutiérrez—and Alejandro
Martinez, an actor signed jontly by
BMG Colombia and BMG US.
Latin. His first-quarter 1998
release will contain a track that is
the theme song of'a telenovela he is
producing with a former Miss
Venezuela.

CODISCOS

Fernando Lopez, Codiscos VI of
A&R, is hopetul that his vallenato-
heavy roster will help the company
move about 1.5 million units in the

-

Las Diosas Del Vallenato

fourth quarter, which accounts for,
he says, “around 40% of the year’s
total sales.”

To reach that goal, Lépez is
expecting big numbers from the
label's star  vallenato  groups
Binomio De Oro De América and
Diablitos. Among other product
slated to sell well are a dance-music
compilation, “El Disco Del Ano,”
and a vallenato compendium,
“Vallenato De Oro,” an annual
release that already had sold more
than 200,000 units bv October.

Some of the label’s other promi-
nent vallenato acts include Miguel
Morales, Faril Ortiz, La Musas Del

Vallenato and Las Diosas Del
Vallenato.

FM DISCOS

FM Discos VP Juan Diego

Montoya points out that a delav in
first-quarter veleases earlier this
vear slowed FM's sales activity,
Nonetheless. he savs albums by
tropical-rooted artists  Gustavo
Rodriguez, Orquesta Guavacin
and Checo Acosta have sold well.
Further. Mormtova reckois two
December shows by Fania All Stars,
whose label Fania Records is
licensed in Colombia by FM, will
spur sales of the renowned group’s
Christmas disc. M also licenses
albuins by U.S. tropical mdic MP

DISCOS FUENTES

In the past year, Colombia’s old-
est record label has becoine one of
its most technologically advanced.
Earlicr this vear. the tropical-heavy
imprint put out an enhanced CD
entitled “Premium CD.” which
contained audio/visual data on 10
of Discos FKuentes' best-known
Colombian dance acts. The second
“Premium CD™is set to drop in
early 1998,

In addition, Fuentes has a Web
site (www.discosfuentes.com),
along with a campaign to release
laser discs.

Complementing Fuentes’ thrust
to modernize is an initiative that
Alvaro Arango. international A&R
manager. savs will take the label's
product further into international
waters. “Discos Fuentes is a com-

pany that is selling its artists in
more than 30 countries,” states
Arango. The label has set up U.S.
imprint Vediscos and also has a
partner-
ship with
French
company
Muasi-
Latina to
distribute
Fuentes
product in
much  of
Europe.
Arango
adds that
Fuentes also has a representative
in Japan.

Arango is optuimistic that the
fourth quarter will rejuvenate a flat
sales vear. Among the releases he

John Dennis

reckons will jack sales are the 37th
volume of the tropical compilation
“14 Canonazos,” plus tropical-
rooted product by Los Embajadores
Vallenatos, Banda La Bocana, 1.0
Tupumarus and Pastor Lépez Y
Felipe Gonzilez. First-quarter 1998
titles are due from Claudia De
Colombia, John Dennis, Adriana
Botina, Samir, Yolanda Rayo and
Silvia O. A compendium of tropical
music from the interior of Co-
lombia is titled “Tropicombo.”
Discos Fuentes licenses product
in Colombia from Brazilian indie
Movieplay and U.S. inche Tiffany.

MTM

MTM’s release of the magnifi-
cent six-CD collection “100 Aios
De Vallenato™ in August highlight-
ed a diverse array of label-owned

and licensed product that has
come out in the past six months.
MTM'’s Humberto Moreno says
that the set has sold 60,000 units,
which qualifies the package for
platinum certification in Colombia.
Other M'TM acts whose product
Moreno expects to hit big at retail
in the fourth quarter are veteran
Colombian folkloric/fusion act
Maria Sabina, jazz saxophonist
Antonio Arnedo, multi-faceted gui-
tarist Joaquin Riano and pop/clas-
sical pianist Tatiana Pavlova.
Among the labels whose product
MTM licenses are Tommy Boy.
Putumavo, Rvkodisc, Nuevos
Medios and Yorever, the latter of
which is owned by noted producer
Bebu Silvetti. MTM is putting out
15 tango discs through Forever.
MTNM also is dropping greatest-

hits sets from ¥ranco De Vita,
Yordano and Richard Clayder-
man. Due for release, as well, is a
series of recordings by the Co-
lombian Symphony of material by
famed homebred composers, such
as Rafael Escalona and Pancho
Galan.

In March or April 1998, MTM is
releasing a disc by renowned
Colombian roots artist Toté 1l.a
Momposina. Her next albumn,
which will combine Colombian and
African rhvthms, was recorded in
France in conjunction with French
imprint - Label Blue. She will
embark on a 60-date tour of
Europe in 1998.

SONY COLOMBIA

Contrary to several of his coun-
Continued on page L.MQ-14
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COLOMBIA
Continued from page LNQ-173

terparts at other labels, Sony
Colombia  marketing  director
Pablo Vallecilla is expecting “to fin-
ish with a very good vyeur, about
20% better than 1996."

Behind Vallecilla’s optimism are
strong-sclling titles from the label’s
famed vallenato artists Diomedes
Diaz, Los Betos and Hermanos
Zuleta. Also selling robustly are a
disc bv salsa veterans Grupo Niche,
a CD of remixes by superstar
Shakira and an updated set of
greatest hits by Ana & Jaime. In
November, an album was released
by tropical idol Joe Arrovo, who

cut a duet with Diaz that will be Grupo Niche

ENVIOS A TODAS PARTES DEL MUNDO

- @ Todo en musica latina
® Folklote argentino
¢ Tango
@ Blues nacional e internacional
® Rock argentino e internacional
® 900.000 unidades en stock permanente
o Ofertas todos los meses

distribuidora belgrano norte s.r.l. ARGENTINA
Zabala 3941. Teléfonos: (01) 555-6100/62C0 A Fax; 555-8400.
1427 Capital Federal. Buenos Aires, Argentina.
E-Mail dbn@sicoar.com
http://wwwdbnmusic.com.ar

. ""ql "i ..
Tiie Leng

featured on a year-end compila-
tion package.

SONOLUX

Though Alvaro A. Duque ac-
knowledges that Colombia’s big-
gest indie has suffered through “a
difficult year,” the label GM adds
that Sonolux has enjoved huge
success with the latest dises by
household names Charlie Zaa
(650,000 unus), fvan Y Su Bam

" | signed

Ekhymosis

Band (400,000 units) and Carlos
Vives (350,000 units).

Also enjoying brisk sales are
albums by a new teenage vallenato
duo, Adriana Lucia Y Gustavo
Babilonia, tropical act Marbelle
and Colombian rock act Ekhy-
mosis, the latter of which s
licensed by Fonovisa.

One utle Duque anticipates to
sell more than 300,000 units is a
COII]])ILHI()H titled “La TFiesta Del

. 2,
ks ii f-!ﬂn‘“i !!

Already in its third year, CD Expo has firmed up its position as the main
meeting point of the Latin American phonographic market. Attended by the
most important names and companies in the music world, CD Expo is the
perfect place to do great business and make valuable professional contacts.

i floures

S8 Exno 97 in

Exhibitors
yAA

Total Public
180.368

Business Generated

Professional Public

7.012

US$ 31.000.000

CD Sales to General Public
US$ 12.100.000

Porticinonts in €3 Exno

Record Companies @ Indie Labels @ Manufacturers @ Studios
@ Radios & TVs @ CD e CD ROM Distributors & Retailers @
Technology for Shows & Recordings @ Designers @ Music
Publishers @ Specialized Publications @ Multimedia Accessories
@ Accessories & Displays @ Video Distributors @ Artists @
Sectorial Association @ Audio & Video Dealers
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| Sony’s
| scratching the potential of the

While Sonolux was lodged in | ARTISTS & MUSIC

third place i October, Duque
notes. “Sonolux usually is in third
or fourth place in Augusi. But by
the end of the vear, we finish in sec-
ond place.”

\ licensee of product from U.S.
tropical inclies J&N and Platano in
Colombia, Sonolux also provides
domestic distribution for EMI1 and
PolyGram. —]J.L.

MERCHANTS & MARKETING
Continued from page LMQ-8

business, which is great for every-
- =] ¢
one.

@ BMG PRESIDENT Carlos San
Martin is convinced that EMI's

[ @ TONM ZE.

|

folklore acts Los Nocheros and |

Soledad  are  barely
folklore market in Argentna. To
back his conviction,
folklore duo Cuti Y
Roberto Carabajal and Boe. In
addition, BMG has created a spe-
cial division in its markeung
department to promote folklore
artists. For its part, EMI capital-
ized on Los Nocheros™ unexpect-
ed status as teen idols by produc-
img a film documentary of the
folklore group’s tour of Ar-
gentina. Other  folklore  bets
placed by EMI are on legendary

folk singer Horacio Guarany and
his October release “Cartas,” and
on Los Alonsitos and their second
album, released in November. Yet
another label jumping into the
folklore arena 1s Fonovisa, which
will drop the label bow of 23-
vear-old singer Esteban Cruz in
December. B

San Martin |

José NMiguel Wisnik,

Continued from page 1.MQ-6

a former member of
the "Tropicalismo movement of
the 1960s who has been forgotien
in Brazil, is being given new arts-
tic life by David Byrne. He was
booked to cut a disc for Luaka
Bop Records in November in
New York. Besides his Luaka Bop
pl()]ect 7¢ has put out a disc
tutled "Parabelo™ in Brazl. Re-
corded  with  composer/pianist
the album
features music that he wrote for
renowned ballet group Corpo
during its performances. On
‘Parabelo,” Z¢ recalls his child-
hood in Bahia. B
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The Next Latin
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|
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Artists & Music

Herbie Nichols’ Blue Note Legacy Lives
On In Box Relssue A Beneflt For Chapin

N ICHOLS FOR DOLLARS: The
fate of some reissues is a crap shoot,
but the music that pianist Herbie
Nichols made for Blue Note during
the mid-'50s has already proved
itself a viable marketplace com-
modity. Compiled by Michael Cus-
cuna, Nichols’ entire output for the
imprint was released in 1987 on the
ever-diligent archivist label Mosaic
(don’t miss its current gem, “The
Complete Verve Recordings Of The
Teddy Wilson Trio”). The set was
available through mail order only.
The pressing of 7,500 copies ran out
a while ago, and Blue Note itself
recently decided to reissue the 48-
track set for retail consumption.
The current package, “The Com-
plete Blue Note Recordings Of Her-
bie Nichols,” streeted Oct. 27; it
again reminds how clever and
engrossing the music is. One of the
most unique characters of his era,
Nichols wrote pieces that were as
distinct as his playing.

Nichols’ music has never really
dropped fully out of sight. Recently
there’s been a handful of titles ded-
icated to his tunes. Pianist Frank
Kimbrough and bassist Ben Alli-
son, founding members of the New
York-based Jazz Composers Col-
lective (JCC), wrote the liner notes

BLUE
NOTES
by Jim Macnie

to the Blue Note box; both are part
of an ensemble that dedicated the
1996 Soul Note disc “Love Is Prox-
imity” to Nichols’ music.

Even though repertory isn’t the
main thrust of the JCC, the quality
of Nichols’ approach coerced Allison
and Kimbrough into addressing his
canon. “Herbie died in 1963,” says
Allison, “and we initially felt a pro-
jeet devoted to his works was some-
what of a departure from the Col-
lective’s ideology of performing new
music. However, in many ways, his
music is ‘new’ precisely because it
is, for the most part, unexplored.
The first time I heard Herbie’s
stuff, I was immediately fascinated
by his compositional approach. As I
started transcribing his tunes, I
began to realize that they were
much more complex than I original-
ly thought. For me, he strikes that

;s. Nashville 61 5/Country Music Sourcebook: The most
! - comprehensive resource of business-to-business listings for the |
‘ﬂadwme region & country music genre. $60 )

?.‘l’llo Power Book: The ultimate guide to radio and record
- proi . Lists Radio Stations (Country, Rock, R&B, Top 40),
Bglaord Compames. Radio Syndicators and Top 100 Arbitron

ts. $75.

1

Tem Latin Music Buyer's Guides The essentisl

tool for finding business contacts in the latin music marketplace. $70
l Wl “To order your Directory today, call (800) 344-7119.

2 U.S. call (908) 363-4156. You can fax your order to

“m.m«nwuh.dwlﬂwlnokumﬂum

mv.o.mmtc.tmmm

" Please add $6 per directory for shipping ($13 for intemational orders).Add applicable

| mwnw NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
Al sales are final. BDZZ3027

“HEE NN D BN BN B

all-important balance between
interesting, quirky, and sometimes-
convoluted melodies and an undeni-
able sense of swing and accessibili-
ty. His forms are often extended
and unorthodox but never needless-
ly drawn out. His music appeals to
the heart and the mind—qualities
that are central to meaningful and
enduring art.”

Another unique take on Nichols’
work came this past summer from
guitarist Duck Baker; his gorgeous
acoustic recital “Spinning Song”
was released by the Avant label.
Trombonist Roswell Rudd, who has
been putting a spin on Nichols’
tunes for years now, also recently
hit the racks with “The Unheard
Herbie Nichols, Vol. 1” on the CIMP
label. My guess is that listeners
unfamiliar with Nichols will have
huge grins on their faces when they
get the Blue Note box home. It lists
for $59.

HELP ON THE WAY: Thomas
Chapin has a wide-angle view of
jazz. Avoiding pigeonholes, he has
recorded standards and composed
provocative original works for the
Arabesque and Knitting Factory
Works labels. Those who know him
believe that kind of scope to be part
of the saxophonist’s natural opti-
mism—which often seems indefati-
gable. Chapin will be drawing on
that optimism over the next several
months. The 40-year-old bandleader
has been diagnosed with acute
myeloid leukemia, and a bone-mar-
row transplant is in the works.
Friends have gathered for a benefit
in his honor; the aptly named In
Harmony show takes place Sunday
(23) at the Knitting Factory in New
York. A who’s who of modern impro-
visers is scheduled to participate.
Guests include Kenny Barron,
Anthony Braxton, Billy Hart,
Tom Harrell, Marty Ehrlich, and
John Zorn. Bassist Mario Pavone,
who has worked extensively with
Chapin, helped conceive the concert.
Call 212-219-3006.

Manhattan real estate is always
shifting hands; sometimes recalling
the location of a business is as con-
fusing as finding the pea in a Times
Square shell game. But the Blue
Note has been in one place for more
than a decade and a half. The regu-
larly packed jazz club has estab-
lished its well-known persona by
booking a continuous stream of
stars. That’s why lines for many
shows often stretch out the front
door and down West Third Street.
Those lines are likely to be even
longer as the club celebrates its 16th
anniversary over the next two
weeks. A one-two punch of Dianne
Reeves—(singing pieces from her
new Blue Note record, “that
day . ..”)—and Herbie Hancock
(current Down Beat cover boy)
should have tourists and townies
flocking to the place. Each holds
forth for a week beginning Tuesday
(25) with Hancock. On Dec. 3,
WBGO New York’s Ben Duncan
hosts an anniversary celebration
that features Reeves and a jam ses-
sion with several special guest
artists.

Billboard,
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Top Jazz Albums.

é é g COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
= = QE SALES REPORTS COLLECTEQ, COMPILEQ, ANO PROVIDED BY Soundisc"i ne
© | 5 [H<| ARTIST TITLE
E | = |23| LABEL & NUMBERDISTRIBUTING LABEL
* *x *NO. 1% x %
HARRY CONNICK, JR. COLUMBIA 68787 1 X
(D |[NEWH Ag s Vol
2 12 | DIANA KRALL  IMPULSE! 233/GRP (R
LOVE SCENES
@ 2 | g | DAVE GRUSIN  N2K ENCODED 10021
PRESENTS WEST SIDE STORY
4 | 3| 5 | ROYAL CROWN REVUE  SURFDOG 44003/LG
CAUGHT IN THE ACT - LIVE!
5 4|62 ROYAL CROWN REVUE  WARNER 8ROS. 46125
MUGZY'S MOVE
6 6 |21 THE MANHATTAN TRANSFER  ATLANTIC 83012/AG
SWING
DIANNE REEVES  BLUE NOTE 56973/CAPITOL
8|2 ¢ THAT DAY,
8 718 JACKY TERRASSON & CASSANDRA WILSON  BLUE NOTE 55484/CAPITOL
RENDEZVOUS
9 g | § | JOEHENDERSON  VERVE 539046
PORGY & BESS
10 | 5| 4 | JOHN MCLAUGHLIN  VERVE 539153
THE HEART OF THINGS
13 | 83 | DIANA KRALL
IMPULSE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
12 | 10| 7 | DEEDEE BRIDGEWATER  VERVE 537896
DEAR ELLA
@ 19 | 22 JOHN COLTRANE  GRP 9874
PRICELESS JAZZ
14 | 12| 22 | VARIOUS ARTISTS  GRP 9881
PRICELESS JAZZ SAMPLER
15 | 11]13| T-S- MONK  N2K ENCODED 10017
MONK ON MONK
16 | 33 | CHARLIE HADEN & PAT METHENY
VERVE 537130 BEYOND THE MISSOURI SKY {SHORT STORIES)
17 15|82 LOUIS ARMSTRONG  RCA VICTOR 68486
GREATEST HITS
LOUIS ARMSTRONG  GRP 9872
21|20 PRICELESS JAZZ
24 | 12 | ELLA FITZGERALD & LOUIS ARMSTRONG
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE
20 | 14| g | JOHN COLTRANE
IMPULSE! 232/GRP THE COMPLETE 1961 VILLAGE VANGUARD RECORDINGS
21 | 20| 6 | VARIOUS ARTISTS
MALPASO 46546/WARNER 8R0S, EASTWOOD AFTER HOURS - LIVE AT CARNEGIE HALL
@ 25 | 37 TONY BENNETT
COLUMBIA 67774 TONY BENNETT ON HOLIDAY - A TRIBUTE TO BILLIE HOLIDAY
23 17 7 OSCAR PETERSON
TELARC 83414 OSCAR IN PARIS - LIVE AT THE SALLE PLEYEL
2 | 18] s MARCUS ROBERTS  COLUMBIA 68637
BLUES FOR THE NEW MILLENNIUM
25 | 22 | 26 | DAVE GRUSIN
GRP 9865 TWO FOR THE ROAD - THE MUSIC OF HENRY MANCIN!

CONTEMPORARY JAZZ ALBUMS.

* % xNO. 1% x %

1 1|6 | PAT METHENY GROUP  WARNER BROS. 46791 6 weeks at No. 1
IMAGINARY DAY
@ 3 | 59 | KENNYG A?  ARISTA 18935
THE MOMENT
3 2 | 9 | THE RIPPINGTONS FEATURING RUSS FREEMAN
PEAK 11271/WINDHAM HILL JAZZ BLACK DJIAMOND
4 4|10 JONATHAN BUTLER  N2K ENCODED 10005
DO YOU LOVE ME?
BONEY JAMES  WARNER 8ROS. 46548 EB
5 |5 |5 — SWEET THING
@ 719 BOB JAMES  WARNER BROS. 46737
PLAYIN' HOOKY
1 6|3 GERALD ALBRIGHT  ATLANTIC 83050
LIVE TO LOVE
NDY DULFER N
g | 3 | CANDYDU N2K ENCODED 10014 FOR THE LOVE OF YOU
@ 13| 2 | DAVE KOZ  CaPITOL 57097
DECEMBER MAKES ME FEEL THIS WAY
KIRK WHALUM  WARNER BROS. 46809
12|38 COLORS
11 | 9 | 5 | VARIOUS ARTISTS
KKSF 007 KKSF SAMPLER FOR AIDS RELIEF VOL. 8
12 | 10| 10| DAVID BENOIT  GRP9883
AMERICAN LANDSCAPE
GATO BARBIERI OLUMBIA 678!
13 | 11|30 i * QUE PASA
15 21 FOURPLAY  WARNER BROS. 46661 .,
THE RIPPINGTONS  GRP 9891
@ NEW) THE BEST OF THE RIPPINGTONS
i
17 | 8 | BRIAN CULBER SON  BLUEMOON 92775/AG SECRETS
17 |14l s PIECES OF A DREAM  8LUE NOTE CONTEMPORARY 54052/CAPITOL
PIECES
JOE SAMPLE  WARNER BROS. 46572
18 |16 | 16 SAMPLE THIS
19 (18] 2 VARIOUS ARTISTS  WNuA 0997
WNUA 95.5 SMOOTH JAZZ VOL. 10
RICK BRAUN  BLUEMOON 92743/AG (iR
20 20|33 A6 I8 BODY AND SOUL
CHRIS BOTTI  VERVE FORECAST 537132/VERVE
(2D) |Re-ENTRY MIDNIGHT WITHOUT YOU
EARL KLUGH  WARNER BROS. 46471
2 |19 I 15 THE JOURNEY
ROBBEN FORD  STRETCH/BLUE THUMB 7011/GRP
(Z3) |RE-ENTRY " s TIGER WALK
IS £
25 | 36 VARIOUS ARTISTS  IE. MUSIC 533893/VERVE TGk B
2% |21 3 PAUL HARDCASTLE  vc 2068
COVER TO COVER

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numeral
followmg the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vnnyl
available. -nndlcats past or present Heatseeker title. © 1997, Billboard/BP| Communications, and SoundScan, inc.
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AmSong Eyes Bigger Lobbying Role

Songuwriters’ Interests Lead Group’s Agenda

M BY iRV LICHTMAN

NEW YORK—With its role established
as an industry group whose input other
older lobby organizations finally recog-
nize, AmSong, formed in 1993 to rep-
resent the interests of songwriters or
their estates, now feels it is a force to
reckon with as it seeks to push for an
agenda that underscores the essential
reasons for its formation in the first
place.

“We're a force,” says AmSong pres-
ident Hoagy Bix Carmichael, the son of
the late songwriter who is a founder of
the group.

Yet, he adds, “there is a frustration
that a lot of us feel that we're sitting in
back of the decision-making bus.”

While AmSong played an advisory
role in the recent agreement to estab-
lish a new mechanical royalty structure
starting Jan. 1 and in the passage of
“La Cienega” legislation by Congress
(Billboard, Nov. 15), Carmichael sens-
es that the song catalogs of pop music’s
so-called golden era “have not been a
top priority among the alphabet soup”
of other industry organizations.

“They don’t seem as interested in the
preservation of the old standards that
have given this industry its underpin-
ning. These groups, whether it’s
ASCAE BMI, or others, are fighting to
get the latest [trends in music]. Speak-
ing as a group consisting only of song-
writer interests, their wellness is more
of a priority than our wellness.”

Although applauding the activity of

FOR THE RECORD

Last issue’s feature story on the
Songwriters & Publishers page
incorrectly spelled the Aradia
Group, the New York music pub-
lishing firm operated by Judith
Baldwin.

many of these groups, including the
National Assn. of Music Publishers
(NMPA), Carmichael faults them for
their lack of passion on the issue of ask-
ing Congress to extend copyright life
for another 20 years. “Term extension
is a big deal to us. It is second-string
stuff to them,” he says.

Carmichael hopes that this “lonely
battle” will be addressed more vocifer-
ously by other groups now that the
mechanical rate and La Cienega issues
“are out of the way.” As for NMPA,
Carmichael said at this writing, he
planned to call that organization’s pres-
ident/CEQ, Ed Murphy, on the matter
of AmSong’s stance on the pursuit of
copyright extension.

With ASCAP and BMI, Carmichael
says, there are other issues that also
pertain to a songwriters’ group such as
AmSong. “That area is a murky one
concerning grand rights and small
rights. We need some strong guidelines.
Many of our members earn 70% of
their earnings from theatrical uses.”

Lisa Alter, AmSong’s legal counsel,
notes that although it was started by
prominent songwriter estates—the
heirs of such giants as Rodgers and
Hammerstein, George and Ira Gersh-
win, Cole Porter, Irving Berlin and
Leonard Bernstein—a roster of cur-
rent membership still makes music.

“The issues addressed by AmSong,”
says Alter, “are vitally important to liv-
ing composers and singer/songwriters
such as Bob Dylan, Paul McCartney,
Neil Diamond, and Burt Bacharach,
who quickly joined AmSong’s ranks.”
New members who've signed on in the
past year include Jakob Dylan of the
Wallflowers, Peter Himmelman, and
Mick Jones of Foreigner.

In addition to the general area of
popular song, AmSong membership in-
cludes classical and jazz estates, in-
cluding those of Arnold Shonberg,
Aaron Copland, Igor Stravinsky, and
Billy Strayhorn, and rock icons like

Janis Joplin and Jimi Hendrix.

“Songwriters are notorious for being
naive when it comes to understanding
their own rights as songwriters,” says
Alter.

“Heirs of songwriters know even
less. Indeed, it often takes years for the
heirs to sort out what it is they have
inherited. Unfortunately, many song-
writers and/or heirs have allowed their
rights to be diminished simply through
lack of knowledge—for example, by
failing to recapture rights during the
statutorily proscribed termination win-
dow or by failing to take advantage of
helpful provisions of certain foreign
copyright laws.”

In line with other industry groups—
it should be noted that AmSong plays
no role as a collector of royalties—
AmSong has lobbied in opposition to
the Fairness in Music Licensing Act,
put forward by bars, restaurants, and
other public establishments, to erode,
in AmSong’s view, protection of copy-
right; it also is an advocate of the idea
that “copyright protection must be
guaranteed in cyberspace and supports
the legislation intended to implement
the [World Intellectual Property Orga-
nization] WIPO Copyright Treaty and
the WIPO Performances and Phono-
grams Treaty.”

These goals naturally bring AmSong
into contact with other writer-oriented
groups. According to Alter, her group,
the Nashville Songwriters’ Assn., the
National Academy of Songwriters, and
the Songwriters’ Guild of America are
planning joint lobbying efforts and
other events of interest to their collec-
tive memberships.

“We have banded together in a some-
what formal way—though it’s not that
we use the same stationery—for
together we represent about 12,000 cat-
alogs,” says Carmichael, who, following
composer Mary Rodgers, is AmSong’s
second president. Elections for the job
are held on an annual basis.

THEY'RE

“HE’S GOT THE WHOLE
WORLD IN HIS HANDS”
Public Domain
Arrangement by the Bishops

Nearly everyone has childhood
memories of singing “He’s Got The
Whole World In His Hands.”
Whether it was sitting around a fire
at summer camp or in a classroom
at vacation Bible school, it’s a tune
that has permeated most everyone's
early years in some form or fashion.
Howeven, it’s a sure bet that few peo-
ple have heard it sung with the
incredibly strong harmonies heard
on the Bishops new album, “Reach
The World.” The group consists of
Sfuther Kenneth Bishop, sons Mark
and Kenny, and Carl Williams Jr.
They perform the song a cappella in
a style they've dubbed “porch
singing” that has made them one of
the most popular groups in South-
ern gospel music.

PLAYING MY SONG’

VvV A N S

E B © R A H E

“The song fits the theme of the
album perfectly,” says Kenny Bish-
op. “As a matter of fact, we had two
versions of that song recorded. The
version that’s on the album is more of
an African-style harmony . . . We also
recorded a Scottish version. We want-
ed to record four different
versions—an African ver-
sion, a Scottish version,
maybe an Asian version,
and a traditional Ameri-
can version—and then
kind of interweave them
throughout the album, but we
didn’t do that, because we thought it
would make the album entirely too
long.”

Growing up in Kentucky, the Bish-
op family often sang a cappella on
their front porch. Thus, when they
began recording and decided to do an
album in that style, the “Front
Porch” projects were born. “We've

recorded two ‘Front Porch’ record-
ings—the original and then volume
two,” Kenny says. “That’s a big part
of our program. Every night when we
get up and sing, we do a whole seg-
ment of our program on the front-
porch kind of singing. We wanted
something that would be a lit-
tle bit different and would
stand out when we did
our front-porch seg-
ment. We do at least one
front-porch song on every
album we’ve ever recorded,
and we thought, ‘OK, now how
do you make a front-porch song
sound international?’ Mark did the
arrangement on the song. He took his
4-track recorder home and came
back and said, ‘OK Kenny, here’s your
part. Dad, here’s your part. Here’s
my part. Junior, here’s your part.
Let’s do it.” We learned it and record-
ed it in the studio that day.”

NO.T SONG CREDITS

¥ 1 T L E

W R I T E R

THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ¢ Elton John,
Bernie Taupin « Songs Of Polygram Int'l/BMI, Willlam A. Bong/PRS, Warner-Tamerlane/BM!,
Wretched/AsCAP WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
LOVE GETS ME EVERY TIME - Shania Twain, Robert John Lange « Songs Of PolyGram Int't/BM!, Loon
Echo/BMI, Zomba/ASCAP

HOT R&B SINGLES

P U B LI S H ER

MY BODY - Darrell A y, Lincoln Br

2000 Waﬂs/ASCAP

HOT RAP SINGLES
FEEL SO GOOD (FROM "MONEY TALKS") + R.E. Bell, R. Beli, G. Brown, R. Mickens, C. Smith, D.
Thomas, R. Westfleld, L. Dermer « Second Decade/BMI, Warner-Tamerlane/8MI, Foreign
Imported/BMI

HOT LATIN TRACKS
Y HUBO ALGUIEN « Omar Alfanno « New Emoa/SESAC

Roberson « Toni Robi/ASCAP,

Salute To ‘Lyrlcs’ ’ Levine;
‘Anastasia’ Print Product

HIS FULL MEASURE: “He had a
full measure of warmth, and he was
full of song, [and he felt] that songs
were the stars of the show.”

With this comment, Hadassah
Markson, the well-known producer
at New York’s 92nd Street Y, opened
a Nov. 10 tribute, in “cooperation”
with performance right society
ASCAP, to Maurice Levine, foun-
der/artistic director of the famed
“Lyries & Lyricists” series, who died
in September at 79. Markson and
ASCAP director of musical theater
Michael Kerker produced the trib-
ute, held in the same venue at the Y,
where “Lyrics & Lyricists” takes
place.

Those who spoke portrayed Levine
as a highly qualified (and helpful)
perfectionist who would tell a per-
former his or her work was “good”
but would later

the icons of Broadway songwriters.
Pianist Barry Levitt, who appeared
at the tribute, will take Levine’s role
in introdueing each show.

‘

ANASTASIA’ IN PRINT: Before
their songs arrive on Broadway next
month in “Ragtime,” composer
Stephen Flaherty and lyricist
Lynn Ahrens are getting wide
exposure for the songs to “Anasta-
sia,” 20th Century Fox’s bid to com-
pete in the world of feature anima-
tion. In addition to a soundtrack
album on Atlantic, Warner Bros.
Publications has a multi-market blitz
of product, for both the popular and
educational markets, associated
with the film.

There is a pop songbook, ar-
ranged for piano, vocals, and guitar,
of all the “Anastasia” songs, along

with a brief

use more lauda-
tory terms
when talking
about that per-

Wlll‘lls&MlIsil:

plot summary,
a bio of the
songwriters,
and full-color

formance to 3 hotos from
others. 2 ’ 2 l Tl L—T F= l' A= l' {)he film. List

True to the price is $16.95
Spil;it of Marl;k- by Irv Lichtman ) Also Ol? ta[f)‘
son’s remarks, is a number o
the song was arrangements

the thing: Frequent performers at
Levine’s annual series had their
afternoon of song at the tribute.

The performers were Margaret
Whiting (“It Might As Well Be
Spring”), Paula Laurence (“My
Husband’s First Wife”), Bill Daugh-
erty (“Sit Down You're Rockin’ The
Boat”), KT Sullivan and Lewis
Cleale (“You're Just In Love”),
Karen Mason (“Lost In The Stars”
and “It Never Was You”), Sal
Viviano (“Maria”), and Carol Woods
(“Come Rain Or Come Shine”).

The late lyricist E.Y. Harburg
also played a part with the screening
of a video, produced years ago for
cable by Levine, in which he sang his
and Harold Arlen’s “Over The Rain-
bow” with great poighancy.

Also, comments were offered by
lyricist Sheldon Harnick and Jim
Lowe, often an MC at “Lyrics &
Lyrieists” programs. And to top
things off, the tribute offered a nice
touch with an audience sing-along,
which has become a tradition in the
series.

As previously noted in Words &
Music, the series will go on next sea-
son with five programs dedicated to

for concert and marching band,
orchestra, chorus, and hand bells; an
easy piano collection; selected single
sheets; and a series of instrumental
books arranged for solos, duets, and
trios.

All of the choral, band, and or-
chestra arrangements have been
recorded by top musicians and will
be sent to musical directors in a
promotional package. Dealers will
also receive original movie posters
to be used as point-of-purchase mar-
keting tools.

Although Warner Bros. Publica-
tions issued a “Ragtime” songbook
shortly after the show opened last
May in Los Angeles, it will be revised
if the Broadway version has major
changes in the score, says company
spokesman Brian Rochlin.

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales:

1. Bob Dylan, “Time Out Of Mind.”
2. Tori Amos, “Little Earthquakes.”
3. Bob Dylan, “Anthology”

4. “Paul Simon Complete.”

5. Tom Waits, “Beautiful Maladies.”
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Genex GX8000 Gains Ground In Several Markets

B BY PAUL VERNA

Less than a year since it was intro-
duced as one of the industry’s first
modular, high-bit, high-sampling
hard-disc multitrack recorders, the
Genex GX8000 is making significant
inroads in the recording, mixing, mas-
tering, and post-production markets.

Developed by London-based Genex
Research, the GX8000 is an 8-channel,
20-bit, 48-kHz magneto-optical
recorder that is also capable of oper-
ating at 24-bit, 96-kHz resolution in
stereo. The unit stores audio on non-
proprietary, removable, 2.6-gigabyte
magneto-optical (MO) discs.

In a short time, the GX8000 has
become a choice medium for music
recordists, mixers of film and TV
music scores, mastering engineers,
and other professionals.

Among music facilities, George
Martin’s Air Studios in London is one
of the the first to embrace the state-
of-the-art device. “Quality is the first
consideration at Air,” says the studio’s
chief engineer, Geoff Foster. “When
we supply a finished master, we have
to be absolutely confident in the excel-
lence of our product. The Genex
GX8000 delivers that quality. The unit
also provides instant formatting of
discs and faster-than-real-time
cloning of discs, which saves us hours
of time. We also appreciate the built-
in mixing functions for film-score
work. We can easily produce a 20-bit,
2-track fold-down mix alongside the
main 5.1 surround-sound mix without
tying up eight faders on the board. It
also lets us ship both versions on one
dise.”

Across town at EMI’s Olympic Stu-
dios, Eric Clapton is using Genex
recorders on his upcoming project,
according to sources. In other high-
profile music applications of Genex,
longtime Doors producer/engineer
Bruce Botnick used the machine to
mix the four-CD “Doors Box Set.”

Botnick’s brother, Doug Botnick, is
an independent scoring mixer and
recording engineer who operates

g

Producing Resuits. The boérd of th

e newly established Music Producers Guild

rental and transfer facility Digital
Musical Transfer in Burbank, Calif.
He recently purchased seven GX8000
recorders for rental and says the
machines are “constantly out,” usual-
ly in single units but sometimes in
groups of up to four recorders (i.e., a
total of 32 tracks).

Doug Botnick says, “There are
many reasons why my clients rave
about the GX8000. First of all, the
robustness of the media is outstand-
ing. We know that the Genex essen-
tially yields a near error-free record-
ing, and in 10, 20, or 100 years,
someone can take the Genex MO out
of storage and play it—this is a huge
benefit. Second is the unit’s random-
access capabilities. The GX8000
behaves like a multitrack hard-dise
recorder. Thirdly, the medium is very
portable. Everyone who uses this
product winds up loving it.”

For the “Doors Box Set,” the Bot-
nick brothers transferred the original
8-track analog masters via dB Tech-
nologies AD-122 20-bit converters
using the Prism Sound bit splitters to
a Sony 3324 digital multitrack. After
overdubs, the final master was mixed
to a Genex recorder, according to
Doug Botnick.

In the film world, Genex recorders
have been used to record sound on
such major motion pictures as 20th
Century Fox’s animated “Anastasia,”
the Michael Douglas and Sean Penn
vehicle “The Game,” and other works,
according to sources.

Because of the GX8000’s extended
resolution and its multichannel capac-
ity, it has begun to be embraced by the
mastering community, which is forev-
er searching for a rugged storage
medium for high-bit digital masters.

“People put their PQ codes on a
third channel if it’s a two-channel
master,” says Botnick. “And the beau-
ty of it is you can say, ‘I need this to
be a 2-track master, a 5-track master;’
or whatever, and it’s the same medi-
um.”

Georgetown Masters owner Denny
Purcell is among Genex’s champions,

¥

of the Americas (MPGA) held its first meeting Nov. 5 at Capitol Recording Stu-
dios in Los Angeles. Shown in the back row, from left, are chairman/president Ed
Cherney, executive director/corporate secretary Chris Stone, executive assistant
Tim Heile, and Finance Committee chairman Neil Levin. In the front row, from
left, are Producers Committee chairman Elliot Scheiner, Executive Committee
chairman Michael Frondelii (also creative director of Capitol Studios), Audio
Engineering Committee chairman Al Schmitt, and lega! adviser David Byrnes.
Not pictured is Technical Committee chairman George Massenburg. Among the
first items on the MPGA's agenda was the launch of its World Wide Web site at
www.musicproducer.com. (Photo: David Goggin)

having used the format during the
mastering of recent projects by
George Strait and Vince Gill. Similar-
ly, Bernie Grundman tested a GX8000
at his facility according to sources.
As it picks up momentum across a
wide spectrum of users in various
market segments, the Genex is being
seen by some as a high-end alterna-
tive to the seemingly omnipresent

mats. However, at a suggested list
price of approximately $13,000 for a
fully featured unit (and roughly
$10,000 for a digital-only recorder
with no converters), the Genex is
more than twice the price of a DA-88
and roughly three times the price of
an Adat. Accordingly, so far there is
little overlap between Genex cus-
tomers and users of the popular tape-

Botnick says the GX8000 offers sev-
eral advantages over tape-based sys-
tems, among the most significant of
which is random access.

“It takes a readjustment of your
mind-set to work with a random-
access machine,” he says, “especially
when you've got four of them linked
together. You hit play and hear 32
tracks of audio instantly. It makes it

Tascam DA-88 and Alesis Adat for- based machines. hard to go back to tape.”
BILLBOARD’S NO. 1 SINGLES (NOVEMBER 22, 1997)

CATEGORY HOT 100 R&B COUNTRY RAP MAINSTREAM ROCK
TITLE CANDLEINTHEWIND 1997 MY BODY LOVE GETS ME EVERY | FEEL SO GOOD TOUCH, PEEL, AND
Artist/ SOMETHING ABOUT LSG/ TIME Mase/ STAND
Producer THE WAY YOU LOOK Darryl “Delite” Allamby | Shania Twain Sean “Puffy” Combs, Days of the New/
{Label) TONIGHT (EastWest/EEG) Robert John “Mutt” Deric “D-dot” Angelettie | Scott Litt

Elton John/Chris Thomas Lange (Bad BoyjArista) (Outpost/Geffen)
(Rocket/A&M) (Mercury)
RECORDING TOWNHOUSE STUDIOS| SOUNDTRACK STUDIOS| MASTERFONICS DADDY'S HOUSE WOODLAND STUDIOS/
STUDIO(S) (London, England, U.K.)| SOUTHERN TRACKS (Nashville, TN) (New York, NY) ALLEN-MARTIN
Engineer(s) Pete Lewis (New York, NY/Atlanta, GA)| Jeff Balding Doug Wilson STUDIOS
Ben Arrindely/ (Nashville, TNLouisville, KY)
Carl Heilbron Bill Kiatt
RECORDING SSL 4072G+ w/ SSL 4072G+ wlttimatiory | SSL 9000J Neve VR60 Neve 8068/
CONSOLE(S) Ultimation SSL 4000G+ Sony MPX 3000
RECORDER(S) Sony 3348 digital Studer 827 Studer D827 Studer A800 IlI Otari MTR 1004/
Studer A827
MASTER TAPE BASF 931 Ampex 499 Ampex 467 Ampex 499 Ampex 499
MIX DOWN TOWNHOUSE STUDIOS| SOUNDTRACK STUDIOS MASTERFONICS DADDY'S HOUSE AXIS
STUDIO(S) (London, England, U.K.)| (New York, NY) (Nashville, TN) (New York, NY) (New York, NY)
Engineer(s) Pete Lewis Ben Arrindell Mike Shipley Michael Patterson Bill Klatt
CONSOLE(S) SSL 4072G+ w/ SSL 4072G+ w/ SSL 9000) SSL G4000 SSLE/G
Ultimation Ultimation
RECORDER(S) Sony 3348 digital Studer 827 Studer D827 Studer A800 Il Studer A820
MASTER TAPE DAT Ampex 499 BASF 900 Ampex 499 Apogee DAT/
Ampex 499
MASTERING TOWNHOUSE STUDIOS| POWERS HOUSE OF MASTERFONICS HIT FACTORY GATEWAY
Engineer Frank Arkwright/Pete SOUND Glenn Meadows James Cruz Bob Ludwig
Lewis Herb Powers POWERS HOUSE OF
SOUND
Herb Powers, Dave Kutch
CD/CASSETTE PDO-HTM WEA PDO-HTM BMG WEA
MANUFACTURER

© 1997, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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The Book VIBE Magazine Calls

“a must read for
any music lover"

T — - -

"Timothy White’s book
Music to My Earsis a
fascinating collection
of interviews."
- Chicago Sun-Times

Py : ] '
- “A must-read for any music {over.” —Vipe

"There’s something
heartening in White’s
commitment to treating
music as more than product,
and something grand about
his willingness to wax poetical
when the spirit damn well

takes him." .
- Mojo

—
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-
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author of Cc

In his award-winning "Music To My Ears"

column, Billboard Editor in Chief Timothy White
has championed the careers of many of the most
acclaimed and popular performers of the 1990’s -- long before

anyone had heard of them or their music: Alanis Morissette, Paula Cole, PJ Harvey,
Rage Against The Machine, Joan Osborne, Sarah McLachlan, Tracy Bonham, Jack Logan, Jann Arden,
Liz Phair, Dar Williams, Goo Goo Dolls, Aimee Mann, the Auteurs, Shawn Colvin and many more.

The new 1997 trade paper edition is updated with 15 new profiles of important artists like
Sheryl Crow, BR5-49, Robyn, Barenaked Ladies, Sleeper, Kim Richey, Coolbone...

Order your copy online at www.billboard.com. @

owL

Available at bookstores everywhere from Owl Books/Henry Holt & Company. sooxs
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here are 8 million stories
in the naked city of
London, and music plays
a part in most of them.

From Soho's mixture of the seedy
and the sublime to the cool corners
of Camden, from the underworld
chic of the city’s essential clubs to
the concert stages of Shepherd’s
Bush and Brixton, London gathers
much of its cultural identity from a
rich panoply of music.

Most of the city’s food culture
may be based on imported ideas, its
movie world might be knee-deep in
transatlantic influence, but the
sounds wafting from every street in
“The Smoke" give the British music
kusiness a distinctly London accent.

Ana to nix the old rumor that
London closes at midnight, the club
scene is still getting ready for the
night. when Big Ben strikes 12. By
dawn, they'll have been slamming
for hours at The End in the WC1
area, at Talvin Singh’s regular cele-
bration of Asian music called Anokha
at tre Blue Note in N1, or at the
Ministry Of Sound in the curiously
named south-east London district of
Elepnant & Castle in SE1. (Lon-
doners use their alphabetical and
numreric postal codes as a short-
hand guide to neighborhoods.)

Even the British edition of the
uncompromising “Rough Guide”
travel book says: “London is still a
seven-days-a-week party town and
marntains its status as the dance-
music capital of Europe and favorite
destination of visiting DJs from all
over the world.”

Yo prove the point, one week in
October saw such internationally
known names as Roger Sanchez
and Afrika Bambaataa and home-
grown talents Goldie, Roni Size, Carl
Cox, Danny Rampling and Gilles
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Sounds wapt from everywhere, and the today and yesterday o}
popular music are forever bumping into each other,

BY PAUL SEXTOR

In The City: The Jam’s post-punk energy enlivened late '70s London.

Peterson all entertaining London's
denizens of danceland.

Scott Piering, who bases his own
promotions company in London,
was born in Duluth, Minnesota,
and worked in New York, San
Francisco ana Los Angeles before
coming to the English capital in
1979 and becoming an adopted
Londoner.

“| remember the first day | got off
the plane and took a cab to the
guy’s house | was staying at,” says
Piering. “He was playing reggae
music. At that time, it was totally
unusual to hear reggae anywhere,
and here it was. That same day, we
went to tne Lyceum [a fondly
remembered live venue just off the
Strand] and heard Gang Of Four,
Human League, | think Stiff Little
Fingers...that was all in one day. |
remember thinking, ‘This has got to

be the place.””

TALES OF SPEED & WHISKY

Modern London is a city where
the today and yesterday of music
culture simply can't help bumping
into each other. The Wag Club at 35
Wardour Street, W1, a de rigeur
London nightspot for more than a
decade, is the modern incarnation
of the Whisky-A-Go-Go, which raged
upstairs in the '60s while, a flight
below, the amphetamine-fueled
mod scene took root at the
Flamingo Club in the company of
Zoot Money, Geno Washington and
others. If walls could speak, the
unprepossessing betting-shop en-
trance that stands there now would
spill a few tales.

Across Shaftesbury Avenue and up
half a block, at 90 Wardour Street, is
the classic '60s and '70s site of the
Marquee, a club that was justifiably
proud of its reputation for nurturing
countless future rock giants. And for
every historic rock location across
the capital, of course, there’'s a his-
toric rock record, be it the raw, post-
punk energy of Paul Weller and The
Jam’s "A Bomb In Wardour Street” or
the Beatles’ immortalization of a
pedestrian crossing in NW8 that
happened to have a pretty good stu-
dio nearby, “Abbey Road.

These days, artists are more like-
ly to sing about Camden Town, the
district of NW1 that came to be
known as the home of Britpop and
the place to hang out in late '90s
London. Tower Records, which has
its flagship U.K. store at Picadilly
Circus, recently opened its newest
U.K. outlet in this locale. Camden is
where cutting-edge bands sharpen
their skills in pub venues like the
Falcon, clubs like the Electric

Continued on page 39
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Ballroom and the Underworld, or up
the road in Chalk Farm at the
Monarch, while visiting jazzers and
emerging soul acts shoehorn onto
the stage of the Jazz Cafe.

Suggs, lead singer with quintes-
sential Londoners and '80s chart
regulars Madness, even had a top
20 hit here in 1995 with a tune
called simply “Camden Town” (“I'll

Mancunian emigrants: Oasis

meet you by the Underground,” he
crooned) while singer-songwriter
Boo Hewerdine was moved to write
about the pub just across the road
from that very tube station on his
song “World’s End.”

A couplet in that Suggs hit hinted
at the way London, like so many
other capitals, has gone into the
cultural blender and come out the
richer for it. “A string of Irish pubs far
as you can see,” he sings...”Greek,
Indian, Chinese, and would you like
a cup of tea?”

Piering, who lives in Camden,
enjoys the vibrancy and musical
catholicism of the area, not to men-
tion the fact that it's possible to
catch “three to five bands” in one
evening. “Frankly, any band on their
way up, if you can't see them in
Camden at some point, they're
scarcely worth mentioning,” he
explains. “It's a real melting pot, like
the Lower East Side in New York.”

THE CAPITAL AS CANVAS

The rock collector touring around
London by the vehicle of popular
song would find to his or her delight
that many of the images referred to
on wax jump right off the record and
into real life. British composers have
used myriad images of the capital
as a canvas for classic songs and
lyrical references.

Jump onto the Northern Line of
the Underground system, traveling
south from Suggs' Camden Town
through Soho, and at Waterloo you
pass under the Thames, the “dirty
old river” that provided the inspira-
tional one sunset for one of Lon-
don’s greatest rock composers, Ray
Davies.

Head out west, and there’s a
venue immortalized by angry young
Londoners the Clash on “(White
Man)} In Hammersmith Palais.”
Southbound again on the District

line, you arrive, public transport will-
ing, at the tube stop where lan Dury
might have got a job: “I could be the
ticket man at Fulham Broadway sta-
tion, what a waste....”

PURPLE HAZE & HANDEL

As rock assumes a belated and
reluctant respectability, National
Heritage has recently conferred
prestigious status on one of
London’s favorite adopted sons. In
September, Jimi Hendrix became

Homegrown talent: Goldie

the first rock star to be commemo-
rated with a blue plaque, unveiled
outside the house where he lived in
the city he came to love, at 23
Brook Street in Mayfair. With
piquant irony, he now shares the
plague space with an Anglophile
musician of a much earlier genera-
tion who lived there before him,
George Frederik Handel.

Several of the major multinational
labels have moved their London
offices out of the central area
(rather confusingly known as the
West End) toward the true south-
west part of the city. Industry veter-
ans walking along Oxford Street still
find it strange to think of the nearby
Manchester Square no longer hous-
ing EMI Records U.K., or that Soho
Square is home no more to Sony,
née CBS. Sony retains its central
London presence half a mile away,
on Great Marlborough Street, and
EMI Music Worldwide maintains a
Manchester Square presence.

Peter Reichardt, managing direc-

tor of EMI Music Publishing, regrets
the departure from the West End of
the major record companies—EMI,
BMG, PolyGram and Warner.
Reichardt, London born and bred
and a “Muswell Hillbilly” like Ray
Davies, has resisted the temptation
to move the publisher’s offices from
Charing Cross Road, WC2.

“l find it a bit sad that the majors
have gone, they used to be all with-
in a square mile. | just feel the
music business is a West End style
of business,” he says. “We're defi-
nitely affected by having Soho
behind us and Covent Garden
across the road. It just creates an
atmosphere.”

RETAIL MUSCLES

For all the changes of recent
years, the West End remains a rich-
ly musical center. From Piccadilly
Circus, where Tower Records has its
flagship London store, through the
tourist mecca of Rock Circus, one
can walk up the aforementioned
Wardour Street to Oxford Street,
home of defiant survivors on the live
scene such as the history-soaked
100 Club. A block away in Orange
Yard is tucked away one of the
favorite club venues of visiting
bands, the Borderline.

The retail sector flexes some

Casual conversationalist: Morrissey

impressive muscles on these
streets. HMV'’s Oxford Circus outlet
re-opened in enlarged form in mid-
October, while on the corner of
Oxford and Tottenham Court Road
stands the similarly revamped Virgin
Megastore, now a West End land-
mark in itself.

From that corner, it's a mere
Rolling Stone’s throw to the street
that was once London’s very own
and very proud Tin Pan Alley. Den-
mark Street may not be the music-
publishing center it was in yester-
year, but it retains a strong sense of
its own history, with the six-floor mu-
sic shop Chappell’s rubbing shoul-
ders with numerous instrument
shops and the Helter Skelter book-
store, a treasury of long-deleted
rock biographies and chronicles.

In 1995, Reichardt decided to
celebrate the Queen’s Award for
Exports bestowed on EMI Music by
throwing a street party in Denmark
Street, which is literally opposite

Continued on page 46
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Four Hot & Happening Acts From The U.K. Music Capital

BY DAVID SINCLAIR

ADAM P
Although many key elements of
British dance music in the
1990s—dub, trance, trip-hop—
first took root in Bristol, London
remains the cradle of drum’n’bass,
surely the most exciting new
rhythm to have been fed into the
pop mainstream since the explo-
sion of hip-hop beats in the 1980s.
One of the brightest underground
stars of the drum’n’bass scene is
Adam F, who now stands on the
brink of a commercial break-
through with his debut album,
“Colours” (F-Jams/Positiva/EMI),
released Nov. 3. The son of 1970s
bubblegum pop singer Alvin
Stardust, Adam F lives in Watford
on the northernmost tip of the
conurbation. At the age of 16, he
saved enough money from working
in London’'s famous toy store,
Hamleys, to buy his first keyboard.
In 1994, he programmed and pro-
duced his first drum’n’bass single,
“Criminal Active,” on Section 5
Records. The new album is a sen-
sational combination of skittering
beats, ambient weirdness, 1970s
fusion and neo-jazz instrumental
flavors (check out the muted trum-
pet a la Miles Davis on “73” and
“F-Jam”} and incorporates a string
of singles—"Aromatherapy,” “Me-
tropolis” and “Circles”—that have
already become firm favorites
among the drum’n’bass cogno-
scenti. “If you want to know the
true roots of jungle, it's a good
album to buy,” Adam F says.
“Circles,” which marries a typically
frisky rhythm track to a keyboard
motif recalling the theme from “X-
Files,” became Adam F’s first top
20 hit when it was re-released as a
single in September 1997, com-
plete with a remix by the new
drum’n’bass messiah, Roni Size.

ALABAMA 3 (A3)
A seamless mixture of techno,

country, blues and gospel, the

music of Alabama 3 is a crossover

that defies all conventional at-
tempts at categorization. Tracks on
its debut album, “Exile On
Coldharbour Lane” (a reference to
the main road running through the
group’s native Brixton), range from
the deep, dark blues of “Woke Up
This Morning” with its name-checks
for Jimmy Reed, Muddy Waters and
Howlin’ Wolf, to “You Don’t Dance
To Techno Anymore,” a line-dance
groove for the post-rave generation.
A previous single, "Ain’'t Goin’ To
Goa,” pours scorn on the hippie
ideal of traveling to a “Third World
beach” to smoke dope for purposes
of “consciousness expansion.” A
new single, “Speed Of The Sound
Of Loneliness,” released in the U.K.
earlier this month, was written by

Continued on page 40
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John Prine. Memorably described as
sounding like “Happy Mondays jam-
ming with Robert Johnson under-
neath a stage at Tribal Gathering,”
Alabama 3 actually numbers seven
members, although it expands into
a collective of 20 or more DlJs,
vocalists, dancers and sundry other
musicians when it performs live. The
grouping began by doing all-nighters
in vacant buildings and on a trawler
on the River Thames before em-
barking on a series of gigs in
Brady's, a dodgy Irish pub in the
Brixton market area. The band was
signed in 1996 to Elemental Rec-
ords for the U.K. and Europe, and to
Geffen for the U.S., where it has
been forced to change its name to
A3 to avoid confusion with the vet-
eran country band Alabama.

SYMPOSIUM

The ghastly injury sustained by
Symposium's singer Ross Cummins
in late September—when he was
stretchered off the Brixton Academy
stage after just one number with a
kneecap torn out of position and
severley ruptured ligaments—can
not have been too much of a sur-
prise to those who have witnessed
this super-charged band in action.
A combination of pop melody,
cranked guitar noise and manic
punk attitude, Symposium is
London’'s answer to Green Day.
“People accept they're going to get
bruises at our shows,” bassist
Wojtek Godzisz says. “It's nice for
them because they wake up and
they've got a memento of the gig.”
It's been this way since the young,
West London group's first gig in July
1994 at the Emerald Hut in
Hammersmith. Symposium'’s hyper-
active, stage-diving antics are
invariably matched by the frenzied
reaction of its fans, who have a
well-deserved reputation for smash-
ing up venues wherever their heroes
are performing. The five members of
the group all attended the Cardinal
Vaughan Memorial Schoo!l in
Kensington, where they returned to
sign their “megabucks” deal with
Infectious records (Red Ant in the
U.S.), savoring the moment by
shooting off various defiant gestures
from outside the gates of their alma
mater. Since the end of 1996, the
band has released a string of hit

singles, including “Drink The
Sunshine,” “Farewell To Twilight”
and “Fairweather Friend,” all of
which are collected, sogether with
B-sides, on a mini-album, “One Day
At A Time," released in the U.K. last
month. A proper debut album will be
released early in 1998.

D*NOTE

There is a new generation of
British musicians who would proba-
bly have become jazz or fusion play-
ers if they hadn't spent their youth
immersed in the club/rave scene.
Matt Winn of D*Note, once called
“the cleverest man in dance music,”
is a case in point. His third album,
simply titled “D*Note” (VC Record-
ings), is a groundbreaking set that
combines “straight” piano and flute,
played by Winn, with the fleet per-
cussive undercurrents and ambient
pauses of drum'n’bass, to stunning
effect. The vocal icing
on the cake is provided
by the gorgeously sassy
soul-jazz singing of PY
Anderson. Having ac-
quired an early love of
jazz from his father, who
ran a market stall in
North  London, Winn
spent much of his spare
time (and cash) when
still at school, hanging
out in the Mole Jazz rec-
ord shop in King's
Cross. Adopting the
name D*Note, he re-
leased his first album, a collection of
rare groove-inspired jazz themes
called “Babel,” on his own Dorado
label in 1991. But Winn's passion
for clubbing prompted a change of
direction on *“Crimiral Justice,”

D*Note's second album. “I went to
the Paradise Club [in Islington] and
heard some really hard jungle round
about 1992," Winn told the Sunday
Times. “l thought, ‘Christ, it sounds
like Max Roach is over on that
speaker, Tony Williams over here,
Elvin Jones behind them...'just the
most amazing drum programming |'d
ever heard.” Having adapted this
dynamic rhythmic framework to the
melodic sophistication of modern
jazz, D*Note has mapped out a new
musical future of infinite cool. B

Music coverage is a sta-
ple of the U.K.'s lead-

ing national daily
broadsheet newspa-
pers, including The
Times, The Inde-
pendent, The Daily
Telegraph, The
Guardian and The Observer,
as well as serving as a source of
news for the country's tabloid
press, which means The Sun,
The Daily Mail, The Daily
Mirror, The Express and oth-
ers. london’s daily Evening
Standard publishes a weekly
“Hot Tickets” supplement on
Thursdays. The London listings
magazine Time Qut includes sub-
stantial music coverage.

PAPERS

\NEWS-

Leading pop music mag-
azines include:

New Musical Express
(NME), IPC Maga-
zines. Recent cover:
Goldie

Melody Maker, IPC
Magazines. Recent
cover: Black Grape

Top Of The Pops, BBC Magazines.
Recent covers: Hanson, Boyzone.

Q, EMAP Metro. Recent cover:
Prodigy

Select, EMAP Metro. Recent cover:
Beck

Smash Hits, EMAP Metro. Recent
cover: All Saints

Mojo, EMAP Metro. Recent cover:
Keith Richards

Mixmag, Recent cover: Roni Size &
Reprazent

Select, EMAP Metro. Recent cover:
Beck

Vox, IPC Magazines. Recent cover:
Sting

ZINES

“National Lottery
Live”—BBC 1, Wed.
& Sat. Recent acts:
Gary Barlow, Michael
Bolton, N'Sync, Jon
Bon Jovi.

“Top Of The Pops”—
BBC1, Fridays. Re-
cent acts: Backstreet Boys, Toni
Braxton, Peter Andre, Pulp, Aqua,
Moby, Gary Barlow, Jon Bon Jovi,
Michael Bolton, Texas.

“Jack Docherty Show”—Channel
5, weeknights. Recent acts:
Echobelly, Gina G.

“Later With Jools Holland’—
BBC 2, Sat. Recent acts: The
Verve, Roni Size, UB40, Ricki Lee
Jones, Jewel.

“Live And Kicking"—BBC 1, Sat.
Recent acts: Natalie Imbruglia.
“The Chart Show”"—ITV, Sat.

days. Weekly countdown.

MTV in the U.K.—launched on
cable and satellite in July 1997
(as part of MTV Europe) to an
estimated 5.5 million house-
holds; sister channels VH1 and
M2 also are seen in the U.K.

CMT—24-hour country-music video
and speciality programs.

The Box—music videos by request.

Since U.K. broadcasting
legislation mandates
that no two stations in
the same market can
have the same for-
mat, London listeners
have a clear choice of
different formats and
music genre across their dials.

Top 40/CHR outlet 95.8 FM
Capital FM remains rock solid
as the leader in a market of about
10 million adults (aged 15-plus).
Its sister station, Capital Gold
AM—the No. 2 commercial sta-
tion in London—blends oldies, AC
and comprehensive sports cover-
age to cater to the older demo-
graphics.

Alternative music or “indie” fans

finally have a fulltime outlet with

Xfm, which launched Sept. 1,

1997. One of the driving forces

behind Xfm finally getting a

license (after three attempts)

was Chris Parry, manager of the

Cure.

the older rockers, Richard

Branson's Virgin 105.8 FM pro-

vides live artists’ sessions during

drivetime along with its program-
ming of classic and new rock and
album tracks.

For the AC audience, another new-
comer to the capital, Heart
106.2 FM, continues to increase
its audience after being on the air
for only two years.

Dance powerhouse Kiss 100 FM,
arguably the most recognized
radio brand in the U.K., and the
country's first dance station, has
been embraced by London youth
and in some respects has be-
come part of its culture through
high-profile activities in clubs and
events, community involvement
and a dance cable-TV channel.

Black-music station Choice FM has
carved its niche in London with its
mixture of soul, R&B, funk and
rap.

Melody FM continues to expand its
audience, including more younger
listeners, as the capital's easy-
listening outlet. Popular during
drivetime.

Jazz buffs, meanwhile, turn to niche
station, Jazz FM, and classical
listeners have their choice of BBC
Radio 3 or commercial Classic
FM.

For

ARENAS
Wembley Stadium,
Empire Way, HA9

(0181-902-8833)
Capacity: 72,000
Wembley Arena, Em-
pire Way, 4A9 (0181-
902-8833) Capacity:

VENUES

12,000

The Earls Court, Exhibition Center
Warwick Road, SW5 (0171-370-
8009) Capacity: 18,000

London Arena, Limeharbour, E14
(0171-538-8880) Capacity:
12,500

Royal Albert Hall, Kensington
Gore, SW7 (0171-589-3203)
Capacity: 5,500

LIVE MUSIC CLUBS & THEATERS
(with nearest Underground [Tube] or
British Rail [BR} station noted)

100 Ciub, Oxforg Street, W1
(0171-636-0933;. Tube: Oxford
Circus.

Africa Centre, King Street, WC2
(0171-836-1973). Tube: Covent
Garden/Leicester Square.

Astoria, Charing Cross Road, WC2
(0171-434-0403). Tube: Tot-
tenham Court Road

Barfly At The Falcon Royal,
College Street, NW1 (0171-482-
4808). Tube: Camden Town.

Barbican Centre FreeStage, Silk
Street, EC2 (0171-638-4141).
Tube: Barbican/Moorgate.

The Borderline, Manette Street,
Charing Cross Road, W1 (0171-
734-2095). Tube: Tottenham
Court Road.

Break For The Border, Goslett
Yard, Charing Cross Road, WC2
(0171-437 8595). Tube: Tot-
tenham Court Roac.

Brixton Academy. Stockwell
Road, SW9 (0171-924-9999).
Tube/BR: Brixton.

Dublin, Castle Parkway, NWi1
(0171-485-1773). Tube: Cam-
den Town.

The Forum, 9-17 Highgate Road,
NW6 (0171-284-1001). Tube/
BR: Kentish Town

The Garage, Highbury Corner, N5
(0171-607-1818;. Tube: High-
bury & Islington.

Upstairs At The Garage, High-
bury Corner, N5 (0171-607-
1818). Tube: Highbury & Is-
lington.

Half Moon, Lower Ricnmond Road,
SW15 (0181-780-9383). Tube:
Putney Bridge.

Hammersmith Apollo, Ham-
mersmith Broadway, W6 (0171-
416-6080). Tube: Hammersmith

Hammersmith Palais, Shep-
herd's Bush Road, W6 (0181-
748-2812). Tube: Hammersmith.

Hanover Grand, Hanover Street,
W1 (0171-499-7977). Tube:
Oxford Circus.

Continued on page 42
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Hope & Anchor, Upper Street, N1
(0171-354-1312). Tube: High-
bury & Islington.

Jazz Cafe Parkway, NW1 (0171-
916-6060). Tube: Camden Town.

King’s Head, Fulham High Street,
SW6 (0171-736-1413). Tube:
Putney Bridge.

LA 2, Charing Cross Road, WC2
(0171-434-0403). Tube: Tot-
tenham Court Road.

Mean Fiddler, High Street, NW10
(0181-961-5490). BR: Willesden
Junction.

Mean Fiddler, Acoustic Room,
High Street, NW10 (0181-961-
5490). BR: Willesden Junction.

The Orange, North End Crescent,
North End Road, W14 (0171-
381-0444). Tube: West Ken-
sington.

Red Lion Castlenau, Barnes,
SW13 (0181-748-2984). BR:
Bames.

Rock Garden, Covent Garden, WC2
(0171-240-3961). Tube: Covent
Garden.

Ronnie Scott's, Frith Street, W1
(0171-439-0747). Tube: Lei-
cester Square.

Shepherd’s Bush Empire, Shep-
herd's Bush Green, W12 (0181-
740-7474). Tube: Shepherd's
Bush.

South Bank Centre, Belvedere
Road, SE1 (0171-928-0600).
Tube/BR: Waterloo

Subteranla, Acklam Road, W10
(0181-960-4590). Tube: Lad-
broke Grove.

Troubadour Coffee House, Old
Brompton Road, SW5 (0171-737
0600). Tube: Earls Court.

Underworld, Camden High Street,
NW1 (0171-482-1932). Tube:
Camden Town.

Source: PA Listings and Billboard
research

DANCE MUSIC CLUBS

Bagleys, Studios York Way, N1
(0171-278-2777). Tube: Kings
Cross.

Bar Rumba, Shaftesbury Avenue,
W1 (0171-287-2715). Tube:
Piccadilly Circus.

Blue Note, Hoxton Square, N1
(0171-729-8440). Tube: Old
Street.

Cloud 9, Albert Embankment, SE1
(0171-735-5590). Tube: Vauxhall.

Club 9, Young Street, W8 (0171-
937-9403). Tube: High Street
Kensington.

Cobden Working Men's Club,
Kensal Road, NW10 (0181-969
0584). Tube: Ladbroke Grove/
Westbourne Park.

The Colosseum, Nine Elms Lane,
SW8 (0171-720-9200). Tube:
Vauxhall.

The Complex, Parkfield Street, N1
(0171-288-1986). Tube: Angel.

The Cross, Goods Way Depot,
York Way, N1 (0171-837-0828).
Tube: Kings Cross.

EC1 Club, Famingdon Road, EC1
(0171-242-1571). Tube: Faningdon.

The End, West Central Street,
WC1 (0171-419-9199). Tube:

Tottenham Court Road/Holbom.

The Fridge, Town Hall Parade,
Brixton Hill, SW2 (0171-326-
5100). Tube/BR: Brixton.

Fridge Bar, Town Hall Parade, SW2
(0171-326-5100).  Tube/BR:
Brixton.

The Gardening Club, The Piaza,
WC2 (0171-497-3153/4). Tube:
Covent Garden.

Gossips, Dean Street, W1
(0171-434-4480). Tube: Lei-
cester Square/Tottenham Court
Road.

Heaven, Charing Cross Arches,
Villiers Street, WC2 (0171-930-
2020). BR/Tube: Charing Cross.

Jazz Cafe, Parkway, NW1 (0171-
916-6060). Tube: Camden Town.

Legends, Old Burlington Street, W1
(0171-437-9933). Tube: Pic-
cadilly Circus.

Ministry Of Sound, Gaunt Street,
SE1 (0171-378-6528). Tube:
Elephant & Castle.

The Powerhaus, Seven Sisters
Road, N4 (0171-344-0044).
Tube: Finsbury Park.

The Spot, Maiden Lane, WC2
(0171-379-5900). Tube: Covent
Garden.

Turnmills, Clerkenwell Road, EC1
(0171-250-3409).  Tube/BR:
Famingdon.

(The three major chains
cater to all musical
tastes and offer in-
store concerts and
signings. Plenty of
sidelines, from com-
puter games to videos
books and T-shirts.

Occasional midnight openings.)

HMV: 150 and 363 Oxford Street,
W1, and 13 more outlets in the
London area.

Tower Records: Piccadilly Circus,
W1, plus locations in Kensington,
Bayswater and Camden.

Virgin: 14-16 Oxford Street, 527
Oxford St, W1 (New stores are
opening in Brent Cross and the
Kings Road before Christmas.)

Kinetlc, 309 Goldhawk Road,
Shepherds Bush, W12. Open
evenings only for drum ‘n’ bass,
techno and trance fans with an
urge to try and buy as it has a
mixing room, studio and an in-
house engineer.

MDC Classic Muslc: Seven outlets
in London include 437 Strand,
WC2, which stocks complete range
from early music to contemporary
classics, and the English National
Opera Shop next to the Coliseum at
31 St Martin’s Lane, WC2, which is
the U.K's only specialist opera
retailer. MDC Club membership,
newspaper and worldwide mail-
order service available.

Our Price: The national chain allied
with Virgin has approximately 50
outlets in the London area.
Stocks a small range of most
types of music, largely chart-
based. Larger stores offer addi-
tional merchandise.

Ray’s Jazz Shop: 180 Shaftesbury
Avenue, WC2. Long-established

specialist on the edge of the city's
Theatreland district with new and
secondhand stock, including old
78s. Jazz is on the ground floor,
folk, blues and world music in the
basement.

Reckless Records, 30 Berwick
Street, W1. Alongside Soho's
market, this exclusively second-
hand emporium buys, sells and
exchanges all genres of music,
especially soul, dance, jazz, rock
and pop.

Record Corner, 27 Bedford Hill,
SW12. Based in Balham, this
shop stocks country and soul
music with a good range of
imports. Knowledgeable staff on
hand and a mail-order service is
available.

Red Records, 500 Brixton Road,
Brixton, SW9. A stone's throw
from Eddy Grant’s real-life Electric
Avenue, Red specializes in reg-
gae, hip-hop and soul but also
selis garage, jungle, gospel and
jazz. Mail-order available.

Sam Goody’s: The U.K. branch of
the American retailer owned by
Musicland has outlets in
Hammersmith and Wimbledom
among its 16 stores

Sounds To Go: 130 Holloway Road,
N7. Just around the comer from
Arsenal football club grounds—
and there's some debate as to
whether this is the shop portrayed
in Nick Homby’s acclaimed novel
“High Fidelity.” Indie tastes
catered to with plenty of seven-
inch vinyl as well as soul, swing,
garage and house, with U.S.
imports available.

Uptown Records: 3 D’Arblay
Street, W1. Hip-hop and R&B on
the ground floor plus house and
garage in the basement with U.K.
and U.S promo copies on sale.
Tumtables and CD players set up
for customer use and woridwide
mail-order service available.

Abbey Road Studios:
3 Abbey Road, NW8.
Stop a man in the
street and ask him to
name a recording stu-
dio in London and this
is the one he’ll come
up with. Recent ses-

sions: Pete Wylie, Simply Red,

George Fenton, Strangelove, Don,

Dave Amold, R-Y-A.

AIR Studlos Lyndhurst: Lyndhurst
Hall, Lyndhurst Road, Hamp-
stead, NW3. Overseen by George
Martin, the most recent ground-
up large-scale complex construct-
ed in the capital. Recent ses-
sions: Bemard Becker, Wireless,
Oasis, Naomi, Celine Dion.

Battery Studios: 1 Maybury
Gardens, NW10. With a U.S.
counterpart in New York, Battery
enjoys a reputation as a down-to-
earth work environment. Recent
sessions: Breaker, Robbie
Williams, All Saints, Gabrielle.

Continued on page 44
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THE SOUED OF THE CITIES

VITAL STATISTICS
Continued from page 42

CTS Studios: The Music Centre,
Engineers Way, Wembley, HA9. A
selection of rooms with a large
orchestral space is underpinned
by an interesting heritage. Recent
sessions: Etta Scollo, Rachel
Portman, Carl Davis, Ray McVay,
Laurie Johnson, Courtney Pine.

Eden: 20-24 Beaumont Road,
Chiswick W4. An unusually re-
laxed and almost country atmos-
phere for a London studio. Recent
sessions: Gene, Jimmy Ray, Echo
& The Bunnymen, Midget, Mon-
key, Speedy, Terry Hall.

Mayfair: 11A Sharpleshall Street,
London, NW1. Centrally located
and independently owned facility
situated in classy Primrose Hill,
yet adjacent to cool Camden
Town, with four studios, including
SSL equipment. Recent sessions:
Blur, Radiohead, Sleeper, David
Bowie.

Metropolis: The Power House, 70
Chiswick High Road, W4. A dra-
matic and spectacular multiroom
complex that forced its way into
the premier league. Recent ses-
sions: Neneh Cherry, Dust Junk-
ies, Balanescu Quartet, The
Verve, Wireless.

Olympic Studios: Church Road,
Barnes, SW13. Remarkably indi-
vidual complex in London suburbs
with a remarkable history. Recent
sessions: Spice  Girls, Eric
Clapton, Shed Seven.

Rak: 42-48 Charlbert Street, NW8.
With an up-market St. John's
Wood location RAK has, over the
years, become known as a hit-
making machine. Recent ses-
sions: Travis, Marlon, Dandies,
Sugizo, Zarrie, Carlene Anderson,
Bernard Butler, Page & Plant.

Sarm East/Sarm West: 9-13
Osborn Street, E1 and 8-10
Basing Street, W11. An individual
assortment of two facilities under
the Sarm banner now also
includes a residential studio in
Sarm Hook End. Recent sessions:
Caught In The Act, Kylie, Wild
Monkey, East 17, Rolling Stones,
Light House Family, Des'ree,
Louise, Mica Paris, Morrissey,
Massive Attack, Boyzone.

Strongroom: 120 Curtain Road,
EC2A. Proof that a relatively new
facility can still cut a reputation for
itself in London’s established stu-
dio community. Recent sessions:
M People, The Verve, Texas, Sub
Circus, Locust, Rachid Taha,
Fiona Apple, Embrace.

Town House Studios: 150
Goldhawk Road, Shepherd’s
Bush, W12. Impeccable lineage
and influence, the first London
studio to go Solid State Logic.
Recent sessions: Elton John,
Pulp, Sleeper.

Whitfield: 31-37 Whitfield Street,
Continued on page 46
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THE SOUND OF THE CITIES

VITAL STATISTICS
Continued from page 44

W1P A true full-range facility that
takes in everything from mixing
and tracking through mastering
and on to orchestral recording.
Recent sessions: Depeche Mode,
Manic Street Preachers, U2,
—_— _ - g Lighthouse Family, Des'ree, Spice
Studios o s
| vdodios!| . .
— ~__'Sensible Recording Studios houses
Europe’s largest Euphonix CSZ(&OOII which, with its 96 faders (48 moving)

BRITAIN'S MUSIC CAPTIAL

and 104 dynamic inserts, is a firm Favourite with recording artists and Continued from page 39

producers as well as video & post production houses.
the publisher's offices. The street

g was closed off for the day, a stage
(Qﬁ@@h/@:@ﬁ was erected, and Tin Pan Alley
‘ e / rocked again to a live performance
Sensible Graphics Suit fers b= by another quintessential London

. = =, group, Squeeze.

“The nice thing about Denmark
Street is that it’s still music-
oriented,” says Reichardt, “because
it’s full of shops selling musical
instruments. Of course, in the old
days, every single shop used to be a
music house. Up until the early
'60s, if you wanted to be involved in

_ . ! music, that’s where you had to be,
offering a practls : : e it was terribly localized.”

For Reichardt and others, another
fond Soho memory is the Two I's,
the Soho coffee bar where many say

| that British rock ‘n’ roll was born. It
played host to nascent beat mer-
chants such as Tommy Steele, Terry

Dene and Ciiff Richard, before the

advent of more celebrated schools

of rock like the Marquee or Liver-
pool’'s Cavern. Richard, in Spencer

Leigh and John Firminger's book

“Halfway To Paradise,” describes the

claustrophobic coffee-shop as “very

exciting, always jam-packed. If you
wanted a Coke, it had 10 be passed
over people's heads.”

RADIO & REINVENTION

As of Sept. 1, London has anoth-
er radio station to call its own, and
its first in the commercial modern-
rock format: Xfm. “That's another
aspect of what makes London great
right now,” says Piering. “Americans
can't believe we didn’t have a sta-
tion like this already, but to us it's a
real treat and really overdue.”

Reichardt says that London con-
tinues to have the indestructible
ability to regenerate itself. “I think it
was a bit jaded at the beginning of
. the '90s, but | have to use that hor-
Sensible Events offers total event managemant and sponsorship realisation - rible word: it ‘reinvented’ itself,” he
continues. “Every town has its ups
and downs, and in the last two or

Freddie Mercury Tribute/ Elton John/ Rolling Szonas/ three years there’s been a real re-

—
) y —a VE ” t s emergence of London as an arts-
Eric Clapton and many nore.)

stage or location. with offices in Edinkurgh, Dublin and London.

headed by respected producer/prcmoter Andraw Zweck. (Live Ai1d/

and-culture focal point. The Beatles
were from Liverpool, but they had to
come down to London. Oasis are
from Manchester, and they came to
London; it’s the same thing.”
Piering, who says he could “never
go back” to working in the U.S.
industry, concludes, “The other
thing I like about London is that a
lot of the artists live here. You can
bump into Morrissey and have a
conversation, Noel [Gallagher] is up
there in Hampstead, and you can
see Jarvis [Cocker of Pulp] out on
the town. It makes it feel like a cul-
ture rather than a business.”
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MTV Europe Empowers Regions
80 London Jobs To Go As Control Shifts

This story was prepared by Christ-
an Lorenz, music business & talent
editor for Music & Media.

LONDON—MTYV Europe is aban-
doning pan-European broadcasting
in favor of a regional approach.

A shifting of its powerbase from its
pan-European head office here to its re-
gional opera-
tions means
the end of
the concept
of one signal
for the whole
of Europe.

Eighty
jobs are set
to be lost in
MTV’s Lon-
don nerve center as control over the
channel’s day-to-day business moves
to its regional offices across Eu-
rope, according to Brent Hansen,
president/CEO of MTV and VH-1
Europe.

MTYV Europe’s four regional ser-
vices—Northern, Southern, Cen-
tral, and U.K.—take control over
programming and production, mar-
keting, advertising sales, and
human resources, with immediate
effect, says Hansen. The broadcast-
er expects that the job losses will be
offset by 150 positions that will be
created in the four regional offices.

First reactions from the Euro-
pean record industry indicate that
the changes are expected to have lit-
tle impact on artist marketing and
promotion.

The move, though, marks the end
of an era in that it closes the door
on 10 years of pan-European pro-
gramming. In practical terms, the
restructure means that the concept
no longer exists. The heads of music
programming for each regional ser-
vice now determine their channel’s
playlist independent of one another
and largely without interference
from any central authority.

Hansen reveals that he expects
“to see more music on all of our

channels.” He adds, though, that “a
must-carry status for a specifie title
or program can still come from me,”
but that this will be the exception
rather than the rule. According to
Hansen, the channel will not oper-
ate a quota system with fixed per-

Hansen expects ‘to
see more music on
all our channels’

centages for local and pan-Euro-
pean content.

Europe’s music community is less
concerned about the changes in pro-
gramming than about MTV’s future
role in the region. “The changes at
MTYV do not reflect the real issue,
which is to improve its distribution,”

says a spokesman at the London
office of Mushroom Records. Uni-
versal Records Germany managing
director Heinz Canibol comments,
“I would offer a welcome to this, if
the changes help to establish MTV’s
Central service in Germany on the
same level as [local music TV sta-
tion] VIVA. At present, MTV has
almost no perceptible effect on the
German market.”

Distribution is, however, not an
issue for Hansen at present. De-
seribing the motivation behind the
current restructuring, he says,
“This is about putting money on the
screen and not behind it. We feel
this is how you get most bang for
your buck: with a team of hungry
channels out there in Europe that
are operated by entrepreneurial
people.”

(Continued on page 52)

AROUND

T HE

Gold Edges. Meredith Brooks and manager Lori Leve were presented with gold
discs to mark 100,000 U.K. sales of Brooks' debut Capitol album, “Blurring The
Edges.” Pictured in London, from left, are Leve, Parlophone U.K. managing
director Tony Wadsworth, Brooks, and EMI Records Group U.K. and Ireland
president/CEQ Jean-Francois Cecillon.

Pizzicato Five Moves U.S. Management To Japan

B BY STEVE McCLURE

TOKYO—Pizzicato Five, one of
Japan’s best-known musical exports,
is taking the unprecedented step of
importing its American managers to
Tokyo to handle its affairs world-
wide.

Tom Toeda and Terri MacMillan,
co-presidents of New York-based
Chibari Ine., have set up a new com-
pany, Pizzicato Five International,
together with group members
Yashuharu Konishi and Maki
Nomiya, as well as Makiko Oi, previ-
ously with the band’s former Japan-
ese management company,
Hougadoh.

“We’re trying to create a situation
where the artists have a great deal
of knowledge and responsibility for
how the company operates,” says
MacMillan. She says Chibari’'s New
York office will continue to handle
the group’s subpublishing outside of

Japan as well as managing Japanese
acts such as the Pugs.

The basic idea behind the move,
says MacMillan, is now that Chibari
has brought Pizzicato Five to the
world, it is time to bring the world to
Pizzicato Five. The new management
team hopes to bring the image of
ironic cool that the band has sue-
cessfully developed overseas back to
Japan, where sometimes the group’s
more humorous side is not fully
appreciated.

Continues MacMillan, “It seems to
me that the Japanese music industry
is going through a similar cycle of
questioning that the American musie
industry is going through, asking
themselves ‘How do we sell more
records? Can we sell more to anoth-
er demographie?

“Part of what we want to explore
is expanding the P5 audience to dif-
ferent people in addition to the core
audience,” MacMillan says. “One of

Compilation Co. EVA Holland To Close

BRUSSELS—EVA Holland, the chart
compilations album company jointly
owned by EMI, Virgin, and BMG, will
cease its activities in the Netherlands
beginning Jan. 1.

The news was confirmed by the new
BMG Holland managing director,
Maarten Steinkamp, who is also man-
aging director at EVA Holland.

“Compilations are no longer the core
[business] of EVA’s partner companies,”
says Steinkamp, “so we want to leave
this to Arcade and others. We want to
be active in the [compilations] market

in other niches, but EVA is not the
instrument for it.”

Although EVA Holland has been very
successful with such chart compilation
series as “Hit History” and “Play My
Musie,” profit margins have been
declining as a result of piracy and price
wars in the sector. The three EVA Hol-
land partners will continue to release a
limited number of hit compilations, such
as “Now Dance” and “Now This Is
Musie,” but the company will cease to
exist as a label in its own right.

EVA Holland’s lack of suecess con-

trasts starkly with the increasing sales
enjoyed by its sister company in Bel-
gium. Whereas overall album sales in
Belgium have dropped by 10% so far
this year, EVA Belgium expects a 10%
boost in its revenues by the end of the
year.

EVA Belgium GM Linda Coopman
says that “without increasing the num-
ber of our releases, we have been able
to maintain last year’s high level [of
sales]. We've adapted to the market and
have pitched EVA at a younger audi-
ence.” MARC MAES

the main reasons we’re here is that
we want to make the Japanese and
international promotional efforts,
and you can’t do that withcut being
with the artists.”

While there have been cases in
which foreigners have been involved
in managing Japanese acts, such as
Virgin Music Japan’s Page Porrazzo
with Shonen Knife and Tokyo-based
Beat Ink’s Ray Hearn with Audio
Active, Pizzicato Five's move is
believed to be the first time a for-
eign-based company has relocated to
Japan specifically to manage a
domestic act.

“The people at Chibari really, real-
ly love Pizzicato Five; we trust them
as human beings; and they have a
long experience in the music busi-
ness internationally,” says Nomiya,
explaining why the band has cpted
for the new management structure.

Chibari’s association with Pizzica-
to Five began in 1992, when the com-
pany, then known as Medius Enter-
tainment Inc., brought the act from
Japan to take part in the New Musie
Seminar’s Japan-themed “Psycho
Night.” In 1993, Chibari began han-
dling the band’s international man-
agement.

“We were told then that we could
never manage Pizzicata Five,” says
Toeda, who has lived in the U.S. since
he left his native Japan in 1974. “Peo-
ple told us they were unmanage-
able.”

In the past four years, Chibari has
proved such critics wrong by helping
Pizzicato Five achieve cult-band sta-
tus in North America and Europe.
capitalizing on the band’s quirky,
retro vibe and tongue-in-chiz visual

sensibility. Pizzicato Five has foured
the U.S. twice, been featured in a
variety of publications, and had its
version of 2 tune titled “Twiggy
Twiggy” used in the Robert Altman
film “Ready Ta Wear.”

Pizzicato Five’s U.S. debut was a
five-song EP on Matador/Capitol in
1994 called “Five by Five,” which has
sold 25,000 copies, according to the
label. “Made In U.8.A.,” a Pizzicato
Five compilation also released in
1994, has sold 140,000 copies in the
U.S. The band’s latest set, “Happy
End Of The Warld,” has sold 40,000
copies since its September release on
Matador/Capitol in the U.S. and
peaked at No. 32 on Billboard’s Heat-
seekers chart the week of Sept. 27.

In Europe, Matador has sold a
total of 85,000 copies of “Made In
U.S.A.” and 1995’s “The Sound Of
Musie,” aceording to the label. The
single “Mon Amour Tokyo,” taken
from “Happy End Of The World,”
reached No. 25 on the U.K. indie sin-
gles chart the week of Nov. 10.

Back in Japan, where Pizzicato
Five (which issued its debut album in
1985) is signed to readymade
records, distributed by Triad/Nip-
pon Columbia and distributed by
Nippon Columbia, its top-selling
album is 1993’s “Bossa Nova 2001,”
at some 300,000 units.

Among the band’s upecoming pro-
Jjects is a possible soundtrack for the
Wayne Wang-produeed film “Audrey
Hepburn’s Neck.”

Asked whether she’s worried
about how she’ll be received by the
Jupanese music industry, MacMillan
replies with a laugh, “Sometimes the
apple cart needs to be upset.”
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newsline...

THE 44TH ANNUAL PREMIOS ONDAS awards ceremony Nov. 20 in Madrid,
organized by Spain’s largest media company, Grupo Prisa, though domi-
nated by the attention focused on the hostile reception for Spice Girls, also
saw performances by Backstreet Boys, Spanish crooner Alejandro Sanz,
ex-Mecano singer Ana Torroja, and bagpiper
Carlos Nifez. Spice Girls and Backstreet
Boys shared a special Ondas jury award for
their “sociological impact and the incorpora-
tion of a new publie to pop music.” Mexico’s
Luis Miguel took best Latino artist honors,
and Brazilian band Skank was voted top Lati-
no act. Also honored were Queen for its inter-
national contribution—the award was
received by guitarist Bryan May and drum-
mer Roger Taylor—and debut act Jarabe de
Palo for best Spanish song, “La Flaca.” Two Spaniards won special
awards—singer Raimon for his “defense of freedom” during the latter years
of the 1939-75 regime of Gen. Franeisco Franco, and guitarist Juan Car-
mona Habichuela for his contribution to flamenco. Two of his sons and one
nephew, otherwise known as Ketama, won best album award with “Kon-
fusién.” Best new artist was Dover, best live artist award went to Niifiez,
and tenor Placido Domingo won a classical music award. A record 306 entries
from 25 countries competed for the awards.

BACKSTREET BOYS

HOWELL LLEWELLYN

BMG MUSIC PUBLISHING has set up operations in China with the opening
of a representative office in Beijing. The company’s Asia VB David Loiter-
ton, says the move is a response to what he views as an improved climate
for business. BMG has appointed Zhu Mei to head
the office. Loiterton explains that although Zhu's
background is not in music publishing, her “abilities
and personal contacts” should prove valuable. Loi-
terton says that with traditional sources of royalty
income not available in China, the new company will look to initiate its own
recording projects. It also plans to set up a prerecorded music library.
GEOFF BURPEE

BWAG

GERMAN INDIE RECORD LABEL edel and Belgian counterpart Play It Again
Sam Recordings are to establish a new joint sales force servicing German
retailers starting Jan. 1. Called Connected Music, an 11-strong team of rep-
resentatives will handle alternative rock and dance repertoire. Edel owner
Michael Haentjes comments, “German retailers need young and competent
sales representatives. By professionally marketing alternative and trend
products, they will be filling an important gap in the market. They will play
a decisive role in establishing new acts.” Connected Music is projected by
its owners to have revenue of $12 million in its first year of business.
WOLFGANG SPAHR

SONY MUSIC ENTERTAINMENT U.K. has named Steve Ripley director of a
new department, urban promotion. Ripley, who joined CBS Records in 1978
and has subsequently held publishing, sales, club pro-
motion, and international marketing posts with Sony
Musie, was most recently dance music marketing man-
ager. He continues to oversee radio and club promotion
of Columbia and Epic’s R&B and dance repertoire,
reporting to VP of sales John Aston, but will also look after the company’s
grass-roots marketing “street team.”

SONY

MARK SOLOMONS

CHANG YU-SHENG, Taiwan's leading singer/songwriter/record producer,
died late in the evening of Nov. 12 due to injuries sustained in a car acci-
dent. Chang had been in a coma at Mackay Memorial Hospital in Tamsui,
north of Taipei, since his car hit a lamppost Oct. 20 (Billboard, Nov. 22).
Chang died of complications arising from a lung infection. The 31-year-old
Chang is best known for his hit Mandarin pop song “My Future Is Not A
Dream” and for producing top-selling Taiwanese act A-Mei.

VICTOR WONG

U.K. CABLE MUSIC TV CHANNEL the Box is to launch a new adult-oriented
channel in the spring, Magic. The company says that Magic, which will be
aimed at the 25-44 demographic, “will focus on new and established album
artists and great contemporary hits from acts whose appeal transcends the
current singles chart.” Magic, which will be available nationally, will retain
the Box’s interactive element, with audience calls determining programming.

FRENCH RETAIL CHAIN FNAC opened its third Spanish outlet Nov. 13 in the
city of Valencia. Stocking 180,000 records and 150,000 books, the store joins
successful FNAC operations in Madrid and Barcelona. FNAC Espafia direc-
tor general Didier Stein comments, “We have chosen Valencia because it is
Spain’s third-largest city and represents 10% of the country’s gross domes-
tic product.” He adds that he hopes to gross 2 billion pesetas ($13.8 million)
from 1.5 million visitors in the first year. FNAC has plans to open another
store in Barcelona and one in Lisbon in neighboring Portugal.

HOWELL LLEWELLYN

International
Fona Chain Plans Growth

Expansion May Continue Outside Denmark

W BY CHARLES FERRO

COPENHAGEN—Denmark’s lead-
ing music retailer, the Fona chain, is
set for an ambitious expansion—both
at home and, possibly, elsewhere in
Scandinavia.

The expansion, set to be put in
place over the next four to five years,
according to the company, comes in
the wake of the purchase of Fona by
Swedish venture capital group
Industri Kapital from Thorn Retail
A/S, the Danish arm of London-
based Thorn (Billboard, Sept. 6).

The chain runs 59 larger Fona out-
lets, nine M & M music and software
outlets, and three Electric City elect-
ronics hypermarkets.

Together they hold a 20% share of
the domestic market, but the group is
aiming for a 30% share within a four-
to five-year time frame, says manag-
ing director Frank Henriksen.

“The expansion plan will increase
the number of Fonas by around 10-
15 outlets,” says Henriksen. “We will
open new shops in areas where we
are not currently represented, and
we will increase the number of shops
in major cities. In addition, we will
expand the size of 15-20 smaller
stores.”

The retailer recently opened five
shop-in-shop M & M outlets in the
department store chain Magasin.
“With M & M, we're aiming at a full-
blown national chain of 18-20 stores.
This will be in the major cities and

then through smaller towns. In this
effort, we may move into minor
acquisitions,” Henriksen says.

In the longer term, the company
may expand internationally, in neigh-
boring Sweden and Norway. “It’s
something we're investigating. We
have no definite plans, but were look-
ing into it,” Henriksen states.

The eompany has no budgetary
guidelines for its expansion plan.
“We will present specific business
plans for each opening to the board,
and the board will provide the
funds,” Henriksen says.

The new parent company will most
likely sell the Danish retailer in the
future. Industri Kapital has previ-
ously invested in other Danish com-
panies, developed them, and then
sold them off.

“That has been their investment
concept—buy a company such as this
and develop it internally with a more
effective back-office and a more
aggressive role in the shop network.
Then it will take the company to a
stock exchange and sell it,” Henrik-
sen says.

In the wake of the takeover by
Industri Kapital, Fona has aban-
doned its traditional name. Howev-
er, the Danish retailer may have a
new one within the next month;
Henriksen says that an internal con-
test has been started, and employ-
ees have been asked to submit their
suggestions for a new name for the
company.

Country Makes Inroads In
South Africa With “Voice’

H BY DIANE COETZER

JOHANNESBURG—After several
years of concentrated effort on all
marketing and distribution levels,
BMG Records Africa has scored gold
with a locally compiled country al-
bum.

The set, “The New Voice Of Amer-
ican Country,” has sold more than
25,000 units here, ensuring the prod-
uct gold status in a territory where
the genre has battled to make any
real impaet in the past decade.

“The New Voice Of American
Country” (a title that BMG Africa
has now trademarked) features 19
tracks from 19 artists, including the
Mavericks, Ray Vega, Mindy
McCready, Martina McBride, Black-
Hawk, Vince Gill, Alan Jackson,
Brooks & Dunn, Pam Tillis, and
Tammy Graham.

Dave Thompson, A&R marketing
director, attributes the album’s suc-
cess to a number of factors. “The
first battle we had to fight was
changing the perception many South
African retailers and radio DJs have
about country musie. Many of them
still think in terms of the type of
country & western which enjoyed
significant popularity here in the
’60s, '70s, and '80s and needed to be
convinced the genre has progressed
into a new, fresh sound.”

With a catalog of product that
makes up at least 50% of the average
Billboard country chart, Thompson

and BMG label manager Ann Howell
targeted specific radio stations (both
commercial and community) and
began sampling DJs with albums
like Alan Jackson’s “Greatest Hits”
and the Mavericks’ “Music For All
Occasions.”

A small selection of product was
also made available locally through
various retail outlets. Howell
describes the process as lengthy.

“BMG Africa is very much about
relationship building, and this is
what we have achieved with relevant
DJs and retailers throughout the
country,” she says. “With a genre
like country, it really means building
up trust and getting to know what
particular individuals like or taking
the time to sit with them and play
them new product which you believe
fits their station profile.”

Retailers have not been neglected.
“Before the compilation was
released, we had made inroads into
the independent retailers,” Thomp-
son says. “This meant sitting with
dealers, talking through produect,
and racking.”

Howell and Thompson both say the
relationships the company had built
with dealers and DJs assisted sig-
nificantly in the swift success of the
“New Voice Of American Country”
compilation.

Howell was responsible for com-
piling the album and was careful to
choose a range of radio-friendly

(Continued on page 52)
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JAPAN (Dempa Publications Inc.) 11/17/97 GERMANY  (vediz contron 11718797 U.K. crattaco 111797 FRANCE (snernroprite-Live) 1171597
THIS | LAST THS | LAST THIS [LAST THS |LAST
WEEK/WEEX| SINGLES WEEK|WEEK| SINGLES WEEKWEEK| SINGLES WEEXK\WEEX| SINGLES
1 |NEW/| AISARERU YORI AISHITAI KINKI KIDS JHONNY'S 1 1 BARBIE GIRL AQUA UNIVERSAL 1 1 BARBIE GIRL AQUA UNIVERSAL 1 1 SAVOIR AIMER FLORENT PAGNY MERCURY/POLYGRAM
ENTERTAINMENT 2 3 CHERISH PAPPA BEAR UNIVERSAL 2 2 TORN NATALIE IMBRUGLIA Rca 2 2 BARBIE GIRL AQUA UNIVERSAL
2 |NEW| SHIAWASE NA KETSUMATSU ENICH! sony 3 | 2 | CANDLEIN THE WIND 1997 ELTON JOHN MeR- 3 | 13 | NEVER EVER ALL SAINTS Lonoon 3 | 3 | TE GARDER PRES DE MOI ALLIAGE & BOYZONE
. CURY 4 | 3 | TELL HIM BARBRA STREISAND & CELINE DION
3 1 WHITE LOVE SPEED Tov's FACTORY n 7 RESCUE ME BELL BOOK & CANDLE e MERCURY/POLYGRAM
M. TION ARIOLA LU
; i w::«TDEE?aT:'A :TJESTTlvaé\LIgég Ao 5] 5 | 6 | SUNCHYME DARIOG we 5 |NEW| PERFECT DAY VARIOUS ARTISTS cHRysALS 4 | 10 | TELL HIM BARBRA STREISAND & CELINE DION
WEX TRAX
6 2 GENERATION GAP V6 AvEX TRAX 6 5 DU FEHLST MIR CAPPUCCINO MERCURY 6 |NEW| HELP THE AGED PULP isLanD COLUMBIA
7 7 AS LONG AS YOU LOVE ME BACKSTREET BOYS 7 4 CHOOSE LIFE PF PROJECT FEATURING EWAN 5 4 TE EXTRANO, TE OLVIDO, TE AMO RICKY MARTIN
7 |NEW| BAD GIRLS NANSE AIKAWA CUTTING EDGE
8 8 SHAPES OF LOVE EVERY LITTLE THING vicr JIVE/ROUGH TRADE MCGREGOR POSITIVAVEMI TRISTAR/SONY
VICTOR 8 | 8 | PRINCEIGOR RAPSODY FEATURING WARREN G 8 | 6 | SOMETHING ABOUT THE WAY YOU LOOK 6 | 5 | SPICE UP YOUR LIFE SPICE GIRLS VIRGIN
9 | 5 | LOVEIS... RYUICHI KAWAMURA vicTor MeRcuny TONIGHT/CANDLE IN THE WIND 1997 ELTON 7 | 7 | HASTA SIEMPRE NATHALIE CAREONE
10 | 6 | SUMIRE SEPTEMBER LOVE SHAZNA eMG Japan o | 18 | DOWN LOW JOHNNY B zveRecorpincs JOHN ROCKETMERCURY R L Ll
oo DA S e G T QU ST LT 10 | 11 | MEINE KLEINE SCHWESTER SPEKTACOOLAER 9 |NEW| | WILL COME TO YOU HANSON MercuRY S | 5 | | WiLL SURVIVE HERMES HOUSE BAND scoreio
12 | 7 | BLUE HEAVEN SOUTHERN ALL STARS vicTor T 10 | 9 | DAVYATHINK I'M SEXY? N-TRANCE FEATURING 9 | 9 | | WANNABETHE ONLY ONE ETERNAL emi
13 | 9 | LOVER SOUL JUDY AND MARY epic/sony ROD STEWART ALL AROUND THE WORLD 10 | 8 | SOMETHING ABOUT THE WAY YOU LOOK
11 AIN'T THAT JUST THE WAY LUTRICIA MCNEAL
14 | 13 | KANASHIMI JHONNY UA vicror ° e v M 11 [NEW| YOU SEXY THING HOT CHOCOLATE emi TONIGHT/CANDLE IN THE WIND 1997 ELTON
15 |NEW | SUNNY DAY HOLIDAY YUMI MATSUTOYA 12 | 10 | MEN IN BLACK WILL SMITH cowumei 12 | 16 | THE MEMORY REMAINS METALLICA verTico JOHN MERCURY/POLYGRAM
TOSHIBA/EMI 13 | 14 | WESTBAM HARD TIMES Rca 13 5 SPICE UP YOUR LIFE SPICE GIRLS viRGIN 11 |( 11 | N'OUBLIEZ JAMAIS JOE COCKER emt
16 | 10 | SHININ' ON—SHININ' LOVE MAX Avex TRAX 14 | 13 | STAY SASH! xu1/POLYDOR 14 |NEW| SMACK MY BITCH UP PRODIGY xLRECORDINGS 12 | 14 | JET'AIME LARA FABIAN POLYDOR
17 | 15 | MONTAGE NORIVUKI MAKIHARA sony 15 |NEW| EVERYTHING'S GONNA BE ALRIGHT SWEETBOX 12 NS” :gsi?o'ﬁ'c iTsﬁng"{EVE ME BACKSTREET BOYS 13 | 12 | TOUT LARA FABIAN poLYDOR
:g ig :'EJATLQ‘T&%JT(?EILMS:SMONV RCA VeOMEA 14 | 13 | MA MEUISSA LES MINIKEUMS MERCURY/POLYGRAM
POLYDOR 16 | 12 | HE'S COMIN' NANA moToR 15 | 15 | PICTURE OF YOU, MR. BEAN BOYZONE POLYGRAM
17 |NEW| EARTHBOUND CONNER REEVES wiLDSTAR Y ‘
\A VER Tov- - 7
20 |NEW| PRIVATE EYES MY LITTLE LOVER TOY'S FACTORY :; ig 35:%{%;;%;! Ig:ﬁ;g/:%ﬂgkssmmm 18 | 8 | STAY SASH! mutney 16 |NEW| GOT 'TIL IT'S GONE JANET JACKSON poLYGRAM
ALBUMS 19 | 17 | BASIS WENN ICH NUR NOCH EINEN TAG ZU 19 |NEW | BENEDICTUS/NIGHTMARE BRAINBUG POsTIvA 17 | 18 | MEN IN BLACK WILL SMITH cowumsia
1 |NEW| DREAMS COME TRUE SING OR DIE TosHiBA/EM! LEBEN HAETTE PoLyGaas 20 |NEW | WIND BENEATH MY WINGS STEVEN HOUGHTON | 18 |NEW | POUR ETRE LIBRE 2 BE 3 emi
2 |NEW| HITOMI DEJA-VU Avex TRax 20 |NEW| RUMOURS AWESOME mrcaoe RCA 19 [NEW| LES TEMPS CHANGENT M CSOLAAR POLYDOR
3 | 9 | ENYA PAINT THE SKY WITH STARS WEA JAPAN ALBUMS ALBUMS 20 |NEW| MEET HER AT THE LOVE PARADE DA HOOL sony
4 | 1 | WANDS WANDS BEST--HISTORICAL BEST ALBUM
1 | 2 | EROSRAMAZZOTII EROS Amou 2 | 5 | ENVA BANT THE oY WITH StARS o ALBUMS
5 2 GLAY REVIEW-—BEST OF GLAY PLATINUM 2 3 THE ROLLING STONES BRIDGES TO BABYLON vir- 3 1 SPICE GIRLS SPICEWORLD ViRGIN 1 1 FLORENT PAGNY SAVOIR AIMER MERCURY/POLYGRAM
6 |NEW| CELINE DION LET'S TALK ABOUT LOVE epic/sony GIN i 4 3 | VARIOUS ARTISTS MINISTRY OF SOUND--THE 2 2 | SPICEGIRLS SPICEWORLD VRGN
7 | 4 | DREAMS COME TRUE BEST OF DREAMS COME 3 1 [ THE KELLY FAMILY GROWIN' UP keL-LIFE/eml ANNUAL Il MINISTRY OF SOUND 3 | 3 | MICHEL SARDOU SALUT TREMASONY
TRUE epic/sony 4 | 5 | ERICLEVI ERA MERCURY 5 | 4 | QUEEN QUEEN ROCKS PARLOPHONE 4 |NEW| PASSI LES TENTATIONS vz
8 | 5 | TAKURO YOSHIDA AND LOVE ALLSTARS MINNA | 5 | 6 | ENYA PAINT THE SKY WITH STARS wea 6 | 5 | JOHN LENNON LENNON LEGEND PARLOPHONE 5 |NEW| CELINE DION LET'S TALK ABOUT LOVE coLumein
DAISUKI FoR UIFE 6 | 4 JSP'CE GIRLS SP'CEWOR'-C? VIRGIN 7 |NEW| METALLICA RE-LOAD vertico 6 | 4 | EROS RAMAZZOTTI EROS Bmc
9 3 HIDEAKI TOKUNAGA BALLADE OF BALLADE 7 11 OE COCKER ACROSS FROM MIDNIGHT emi 8 |NEW /| BARBRA STREISAND HIGHER GROUND coLumsiA 7 5 JEAN-JACQUES GOLDMAN EN PASSANT sony
BANDAI MUSIC 3 | B | SADESALZ WIE MUTER UND TOCHTER cowmar | 9 | 17 | VARIOUS ARTISTS GREATEST HITSOF 1997 1. | g | ERA AMENO PoLYGRAM
10 |NEW | LED ZEPPELIN BBCLIVE EASTWEST JAPAN 190 170 :ﬂ'{:&";ggg& “Sfciﬁs?g&#’é“éféi“ VAR 9 | 13 | ALLIAGE '-'N-;?JL;: POLYGRAM
\ 10 |NEW/| VARIOUS ARTISTS NOW THAT'S WHAT | CALL
11 |NEW] LACRYMA CHRISTI SCULPTURE OF TIME Poly- JVEIROUGH TRADE MUSIC! 38 memcwwoucn o 10 | 6 | ANDREABOCELLI VIAGGIO ITALIANO PoLYGRAM
R ;mALLl N 11 [ 9 | RAMMSTEIN SEHNSUCHT wmoror 11 | 8 | ETERNAL GREATEST HITS emi 11 | 9 | ANDRE RIEU VALSES POLYGRAM
13 7 PICE GIRL ,ngéo,;‘ 'D 12 |NEW | SIMON & GARFUNKEL THE DEFINITIVE sony 12 | 19 | HOT CHOCOLATE THEIR GREATEST HITS emi 12 | 14 | VARIOUS EMILIE JOLIE UN CONTE MUSICAL PoLy.
e LR o WG] 13 | 12 | QUEEN QUEEN ROCKS emi 13 |NEW| LIGHTNING SEEDS LIKE YOU DO . . . BEST OF epic GRAM
14 | 6 | THEE MICHELLE GUN ELEPHANT CHICKEN ZOM- L D i
BIES 14 | 13 | JANET JACKSON THE VELVET ROPE VvIRGIN 14 | 11 | VARIOUS ARTISTS NOW DANCE 97 EMVIRGIN 13 | 10 | LARAFABIAN PURE FoLYDOR
COLUMBIA 15 | 16 | VARIOUS ARTISTS THE RAPSODY-—OVERTURE 15 |NEW | VARIOUS ARTISTS BEST SIXTIESALBUM ... EVER | 14 [NEW| MYLENE FARMER LIVE A BERCY roLvbor
15 [NEW | YUTAKA OZAKI MISSING BOY sony o 1l viRGEm 17 | BOYZONE B A
16 |NEW| 0ZZY OSBOURNE GREATEST HITS—OZZMAN 16 | 14 | LOREENA MCKENNITT THE BOOK OF SECRETS 16 |NEW | CELINEDION LET'S TALK ABOUT LOVE epic 15 G Ll A L
COMETH SoNY WEA 17 | 7 | SASH! IT'S MY UIFE wmuwrewy 16 | 8 | VARIOUS SOLEN S| wea
17 | 14 | BOYZII MEN EVOLUTION eoLvooR 17 | 17 | WOLFGANG PETRY ALLES ARioLA 18 |NEW| SINEAD O'CONNOR SO FAR ... THE BEST OF 17 111 | JOE COCKER ACROSS FROM MIDNIGHT e
18 | NEW | VARIOUS ARTISTS NOW 7 TOSHIBAEMI 18 18 THE VERVE URBAN HYMNS vIRGIN CHRYSALIS 18 15 | AM LECOLE DU MICRO D'ARGENT VIRGIN
19 | 11 | CHARA JUNIOR SWEET EPIC/SONY 19 [NEW | TIC TACTOE KLAPPE DIE 2TE Rrca 19 |NEW| TEXAS WHITE ON BLONDE MERCURY 19 |NEW| PASCAL OBISPO SUPERFLU sony
20 |NEW| MR.BIG LIVE AT BUDOKAN EASTWEST JAPAN 20 |NEW | ANDRE RIEU MEIN WEIHNACHTSTRAUM rowraM | 20 |NEW | BLACK GRAPE STUPID STUPID STUPID RaoioActive | 20 |NEW| FFF FFF VIVANTS sony
CANADA soundscan 1172997 NETHERLANDS (sticrting Mega Top 100) 112207 | AUSTRALIA (arimy 1123107 ITALY (musica e pischirFimny 11717797
THS | LAST THS |LAST THS |LAST THS |LAST
WEEK|WEEK| SINGLES WEEK SINGLES WEEKWEEK| SINGLES wEEK|WEEX| SINGLES
1 | 1 | CANDLE IN THE WIND 1997/SOMETHING ABOUT | 1 | 1 | ALANE WES epic 1 | 1 | BARBIEGIRL AQUA wmca 1 | 1 | BARBIE GIRL AQUA uUNIVERSAL
THE WAY YOU LOOK TONIGHT ELTON JOHN mer- | 2 | 2 | NOBODY'S WIFE ANOUK DING MuSIC 2 | 3 | TUBTHUMPING CHUMBAWAMBA emt 2 | 3 | COME INTO MY LIFE GALA DO IT YOURSELF/SELF
CURY 3 | 3 | IKHEBJE LIEF EN WACHT OP PAUL DE LEEUW 3 | 2 | SOMETHING ABOUT THE WAY YOU LOOK
3 | 4 | SPICE UP YOUR LIFE SPICE GIRLS ViRGIN
2 | 2 | MO MONEY MO PROBLEMS THE NOTORIOUS EPIC TONIGHT/CANDLE IN THE WIND 1997 ELTON 4 | 6 | FREEDOM ROBERT MILES 17 CO/DBKLEVEL ONE
B.1.G. (FEAT. PUFF DADDY & MASE) ARisTA 4 | 5 | BARBIEGIRL AQUA universaL SOHNEMERCUREOLYRA 5 | 2 | CANDLE IN THE WIND 1997 ELTON JOHN wer.
3 3 SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 5 4 SOMETHING ABOUT THE WAY YOU LOOK 4 4 EVERYBODY BACKSTREET BOYS LBERTY/SONY
TONIGHT/CANDLE IN THE WIND 1997 ELTON 5 10 | DA YA THINK I'M SEXY? N-TRANCE FEATURING CURY
4 |NEW| THE MEMORY REMAINS METALLICA ELEKTRAEEG 6 | 8 | BREATHE MIDGE URE ARSTABNG RiCORDI
5 | 4 | PLLBE MISSING YOU PUFF DADDY & FAITH JOHN  MERCURY ROD STEWART restivaL :
EVANS (FEAT. 112) 6 6 | AS LONG AS YOU LOVE ME BACKSTREET BOYS 6 (NEW| THE MEMORY REMAINS METALLICA POLYGRAM 7 5 | DAYATHINK I'M SEXY? N-TRANCE FEATURING
6 | & | PoPHEART Uz —— ZOMBAROUGH TRADE 7 | 7 | HOWDO I LIVE TRISHA YEARWOOD mca ROD STEWART MEDIASELF
7 | s | LOVE GETS ME E'\S,L;',:[", TIME SHANIA TWAIN m 7 | 7 | SPICE UP YOUR LIFE SPICE GIRLS VIRGIN 8 | 5 | EVERY TIME YOU CRY JOHN FARNHAM & HUMAN | 8 | 7 | MENIN BLACK WILL SMITH coLumea
| 8 | 13 | TELL HIM BARBRA STREISAND & CELINE DION NATURE GOTHAM CITY/BMG 9 9 | STAY WITH ME CHASE MOVIMENTO/ASD
cuRe CowMmaIA 9 | 12 | COCOJAMBO MR PRESIDENT EASTWESTMWARNER 10 | 15 | STAY SASH! FmaseLr
8 |NEW| FEEL SOGOOD MASE arista 9 | 14 | YOU MAKE ME WANNA . .. USHER emc 10 | 6 | |WILL COME TO YOU HANSON MERCURY 11 | 12 | 1AM BLACKWOOD Azo
9 12 BARBIE GIRL AQUA UNIVERSAL 10 8 IN NIJE DEI DE KAST 11 17 PUSH MATCHBOX 20 EASTWEST/WARNER .
CNR 12 | 11 | I'LL BE MISSING YOU PUFF DADDY & FAITH
10 |NEW| PLEASE U2 istanp 11 | 10 | NOBODY KEITH SWEAT warner music 12 | 8 | SPICE UP YOUR LIFE SPICE GIRLS VIRGIN EVANS (FEAT 112)
11 | 7 | AVENUES REFUGEE CAMP ALL STARS FEAT. PRAS | 15 | 1] | MEET HER AT THE LOVE PARADE DA HOOL er | 13 | 9 | TELLHIM BARBRA STREISAND & CELINE DION 5l s TUBTHl(JMPI.N e CHE"&BAWAMBA y
ARISTA 13 | 18 EEM EEN ANDER IN DE MALING! OME HENK ELICAONE . o
12 | 8 | INVISIBLE MAN 98 DEGREES MoTown ?NR NAN ¢ 14 | 13 | MO MONEY MO PROBLEMS THE NOTORIOUS 14 | 16 | IT'SLIKE THAT RUN-D.M.C.VS. JASON NEVINS
13 | 9 | INADREAM ROCKELL Rea 14 | 12 | VVT. IS OOK SCHITTEREND! BUNNY MUSIC B.1.G (FEAT. PUFF DADDY & MASE) emc Lazass
14 | 17 | QUIT PLAYING GAMES (WITH MY HEART) BACK- 15 |NEW | THE MEMORY REMAINS METALLICA MERCURY 15 | 15 | FOOLISH GAMES JEWEL EASTWEST/WARNER 15 | 10 | MIDNIGHT SIMONE JAY viRrGIN
STREET BOYS usve/zomea 16 9 STAY SASH! evTe 16 [ 11 | 1SAYALITTLE PRAYER DIANA KING cOLUMBIA 16 | 20 | BITTER SWEET SYMPHONY THE VERVE VIRGIN
15 11 EVERYBODY BACKSTREET BOYS JIvE/ZOMEA 17 |NEW| DOCTOR JONES AQUA univeRrsaL 17 | 18 BITT’ER SW’EET SYMPHONY THE VERVE VIRGINEMI 17 19 | EVERYBODY BACKSTREET BOYS viRGiN
16 | 10 | FREE ULTRA NATE STRICTLY RHYTHM 18 | 16 | BUTTERFLY KISSES BOB CARLISLE zomearouax | 18 | 20 | GOT TILIT'S GONE JANET JACKSON vIRGINEMI 18 | NEW| BEACH BALL NALIN & KANE POLYGRAMZAC
17 |NEW| MY LOVE IS THE SHHH! SOMETHIN' FOR THE TRADE 19 | NEW ‘lmLK'N ONTHE SUN SMASH MOUTH INTERSCOPE/ | 19 | NEW | GOT *TIL IT'S GONE JANET JACKSON VIRGIN
PEOPLE WARNER 8ROS. 19 | 17 | SUNCHYME DARIO G WARNER 20 |NEW | F'M MISSING YOU FABRICA DANCE POOL/SONY MUSIC
18 | 16 | GASOLINE MOIST capitor 20 |NEW| PRINCE IGOR THE RAPSODY FEATURING WARREN | 20 | NEW| IF YOU COULD ONLY SEE TONIC AtMPOLYGRAM ALBUMS
19 | 13 | YOU MAKE ME WANNA ... USHER LAFACE/ARISTA G & SISSEL MERCURY ALBUMS
20 | 14 | 4 SEASONS OF LONELINESS BOYZ {l MEN MoTown ALBUMS 1 | 1 | SOUNDTRACK MY BEST FRIEND'S WEDDING 1 {1 | EROS RAMAZZOTTI EROS DDD/BMG RICORDI
MS S 2 | 2 | SPICEGIRLS SPICEWORLD viRGiN
ALBU 1| 1 | SPICEGIRLS SPICEWORLD viReiN 2 | 4 | SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 3 | 4 | AQUARIUM AQUA UNIVERSAL
1 | 1 [ SHANIA TWAIN COME ON OVER MERCURY 2 |NEW| PAUL DE LEEUW LIEF epic WARNER 4 | 3 | THE VERVE URBAN HYMNS viRGIN
2 |NEW | VARIOUS ARTISTS MUCH DANCE 1997 poLvGRAM 3 | 2 | ANOUK TOGETHER ALONE oino Music 3 | 7 | SOUNDTRACK THE FULL MONTY MG 5 | 11 | BACKSTREET BOYS BACKSTREET'S BACK JWENR-
3 | 2 | SPICE GIRLS SPICEWORLD viRGiN 4 | 9 | THEKELLY FAMILY GROWING UP em 4 | 2 | JOHN FARNHAM ANTHOLOGY 1 GOTHAM CITY/BMG GIN
4 | 3 | AQUAAQUARIUM UNIVERSAL 5 | 3 | VANDIKHOUT KOPSTOOT VAN EEN VLINDER 5 | 5 | JEWEL PIECES OF YOU eastwest 6 | 5 | UREMIDGE BREATHE ARistaBMG
§ | 5 | CHUMBAWAMBA TUBTHUMPER UNIVERSAL COLUMBIA 6 | 6 | HANSON MIDDLE OF NOWHERE MERCURY 7 |NEw| FABRIZIO DE ANDRE MINNAMORAVO DI TUTTO
6 | 6 | BACKSTREET BOYS BACKSTREET'S BACK g Z S’EAK::TA NETS e VERUEZEN 7 | 3 | SPICEGIRLS SPICEWORLD VRGN RICORDI
CNR 8 | 8 | THECORRS TALK ON CORNERS EASTWESTWARNER
P 8 | 8 | BUENAVISTA SOCIAL CLUB BUENAVISTASOCIAL | 9 | 10 | THE SEEKERS FUTURE ROAD 8 |NEW | ENYA PAINT THE SKY WITH STARS wea
7 |NEW| BARBRA STREISAND HIGHER GROUND couMaia Cile EMI 9 |NEw| ELIO E LE STORIE TESE DEL MEGLIO DEL NOS-
8 4 MASE HARLEM WORLD ARISTA MUNICH 10 | 15 [ ENYA PAINT THE SKY WITH STARS WEAWARNER 1RO
9 | 7 | ANDREA BOCELLI ROMANZA pHiLipspoLYGRAM 9 | 5 [ EROSRAMAZZOTTI EROS emc 11 | RE | JANET JACKSON THE VELVET ROPE VIRGINEMI NEGLIO emo
10 9 JEWEL PIECES OF YOU ATLANTIC 10 | 12 | BACKSTREET BOYS BACKSTREET'S BACK 12 9 20000 WATT RSL—THE MIDNIGHT OIL COLLEC- 10 7 MINA LEGGERA epuRTH
11 10 SARAH MCLACHLAN SURFACING NETTWERK 2ZOMBA/ROUGH TRADE TION MIDNIGHT OIL coLumsiasONy 11 6 ELTON JOHN THE BIG PICTURE MERCURY
12 | 12 | VARIOUS ARTISTS DANCE MIX '97 11 | 13 | ETERNAL GREATEST HITS emi 13 | 13 | MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU | 12 |NEW| QUEEN QUEEN ROCKS emi
QUALITY
13 | 8 | 0zzv OSBOURNE OZZMAN COMETH epc 12 |NEW | BARBRA STREISAND HIGHER GROUND coLumsia EASTWEST/WARNER 13 | 10 | GIORGIA MANGIO TROPPA CIOCCOLATA piscHi DI
13 |NEW | ENYA PAINT THE SKY WIiTH STARS WARNER MUSIC 14 |NEW| BARBRA STREISAND HIGHER GROUND CIOCCOLATABMG
14 |NEW | BUSH DECONSTRUCTED INTERSCOPE
L8/ WOUEENRQUEE BIROCKSTehy COLUMBIASONY 14 | 9 | 883 LADURALEGGE DEL GOL fRyRT
15 | 14 | OUR LADY PEACE CLUMSY eric 15 | 10 | ANDRE HAZES MIJN GEVOEL em 15 | 14 | VARIOUS ARTISTS BAZMARK PRESENTS SOME- 15 ANCESCO DE GREG gl
16 | 13 [ SPICE GIRLS SPICE vireiv 16 | 11 | BZN PEARLS MERCURY THING FOR EVERYBODY emi 8 | FRANCESCO DE GREGORI LA VALIGIA
17 | 11 | LOREENA MCKENNITT THE BOOK OF SECRETS 17 | 6 | HELMUT LOTTI HELMUT LOTTI GOES CLASSICHI | 16 | 11 | CREEDENCE CLEARWATER REVIVAL THE ULTI- D ALOREYCol e
NEN oG MATE COLLECTION FesTvaL 16 | 13 | ELISA PIPES & FLOWERS SUGARUNIVERSAL
18 | RE | HANSON MIDDLE OF NOWHERE MERCURY 18 | 19 | GOLDEN EARRING THE NAKED TRUTH coLumeia 17 |NEW| THE WHITLAMS ETERNAL NIGHTCAP wmos 17 | NEW | PRODIGY THE FAT OF THE LAND DISCOPIRTI MUSIC
19 | 18 | TRISHA YEARWOOD (SONGBOOK) A COLLECTION 19 | 14 | BOUDEWIIN DE GROOT EEN HELE TOUR Mercury | 18 | 17 | THE VERVE URBAN HYMNS VIRGINEMI 18 | 15 | OASIS BE HERE NOW epic
OF HITS mca 20 |NEW | NORMAAL 20 JAAR HITS—ONWYS HOKEN MeR- 19 | 12 | TINAARENA IN DEEP coLumsia 19 | 16 | RADIOHEAD OK COMPUTER emi
20 | 15 | MARIAH CAREY BUTTERFLY coLumein CURY 20 [NEW| JOHN FARNHAM ANTHOLOGY 3 GOTHAM CITV/BMG 20 |NEW| SHOLA AMA MUCH LOVE wea

Hits Of The World is compiled at Billboard/London by Rau! Cairo, Alison Smith and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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HITS OF

<< <O N

THE WORLD

SPAlN (AFYVE/ALEF MB) 11/08/97

THIS | LAST
'WEEK (WEEK
1 1
2 2
3 3
4 5
5 4
6 7
7 | NEW
8 |NEW
9 10
10 6
1 1
2 2
3 9
4 3
5 5
6 4
7 7
8 8
9 10
10 | NEW

MUSIC
EUROCHART 112997 & MEDIA
SINGLES
BARBIE GIRL AQUA UNIVERSAL
SOMETHING ABOUT THE WAY YOU LOOK

TONIGHT/CANDLE IN THE WIND 1997 ELTON
JOHN MERCURY

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN
TELL HIM BARBRA STREISAND & CELINE DION
COLUMBIA

AS LONG AS YOU LOVE ME BACKSTREET BOYS
JVE

STAY SASH! BYTE BLUE

SAVOIR AIMER FLORENT PAGNY MERCURY
SUNCHYME DARIO G ETERNAUWEA

DA YA THINK I'M SEXY? N-TRANCE FEATURING
ROD STEWART ALL ARDUNO THE WORLD

MEN IN BLACK WILL SMITH coLumsiA

ALBUMS

SPICEWORLD SPICE GIRLS VvIRGIN

EROS RAMAZZOTT! EROS oo0

ENYA PAINT THE SKY WITH STARS wea

THE VERVE URBAN HYMNS HUTVIRGIN
BACKSTREET BOYS BACKSTREET'S BACK sive
THE ROLLING STONES BRIDGES TO BABYLON vir-
GIN

THE KELLY FAMILY GROWIN' UP KEL-UFE
AQUA AQUARIUM UNIVERSAL

QUEEN QUEEN ROCKS PARLOPHONE

ERA ERA MERCURY

THIS |LAST
WEEK | WEEK
1 1
2 2
3 5
4 |[NEW
5 3
6 8
7 6
8 4
9 |NEW
10 | 10
1 1
2 | NEW
3 |NEW
4 2
5 6
6 4
7 7
8 5
9 3
10 |NEW

SINGLES

CANDLE IN THE WIND 1997 ELTON JOHN MEeR-
CURY/POLYGRAM

BARBIE GIRL AQUA UNIVERSAL

PLEASE U2 ISLANO/POLYGRAM

THE MEMORY REMAINS METALLICA MERCURY/POLY-
DOR

BACKSTREET BOYS AS LONG AS YOU LOVE ME
VIRGIN

STAND BY ME OASIS coLumBiA

ANYBODY SEEN MY BABY? THE ROLLING STONES
VIRGIN

I'LL BE MISSING YOU PUFF DADDY & FAITH
EVANS (FEAT. 112) arioLA

TOURNIQUET MARILYN MANSON UNIVERSAL

JUST FOR YOU M PEOPLE M PEOPLE/RCA

ALBUMS

ALEJANDRO SANZ MAS waRNER

SPICE GIRLS SPICEWORLD vIRGIN

ENYA PAINT THE SKY WITH STARS wWARNER
MONICA NARANJO PALABRA DE MUJER epic
EROS RAMAZZOTTI EROS Rca
BACKSTREET BOYS BACKSTREET'S BACK VIRGIN
THE CORRS TALK ON CORNERS DRrO
JARABE DE PALO LA FLACA VIRGIN
PRESUNTOS IMPLICADOS SIETE waRNER
AQUA AQUARIUM UNIVERSAL

MALAYSIA ) 111897

HONG KONG {IFPI Hong Kong Group) 11/13/97

THIS LAST

[WEEK (WEEK
1 |NEW
2 1
3 2
4 3
5 |NEW
6 4
7 8
8 |[NEW
9 [NEW
10 9

ALBUMS

SPICE GIRLS SPICEWORLD emi

BACKSTREET BOYS BACKSTREET'S BACK FORM
RECOROS

VARIOUS ARTISTS NOW 3 em

EMIL CHAU GUANG YING SI JIAN Rrock
VARIOUS ARTISTS RINDU BAYANGAN Em
AQUA AQUARIUM uUNIVERSAL

MARIAH CAREY BUTTERFLY SONY MusiC
MICHAEL LEARNS TO ROCK NOTHING TO LOSE
(SEA VERSION) emi

GREEN DAY NIMROD WARNER MUSIC

SPRING LUAHAN sony

THIS |LAST

IWEEK
1 1
2 2
3 5
4 7
5 4
6 RE
7 6
8 3
9 9
10 [NEW

ALBUMS

LEON LAl LEON'S ... EP POLYGRAM

EMIL CHAU SHI JIE YOU NI WO KAl SHI Rrock
VIVIAN LAl SERIOUS COLORwAY

VALEN HSU GREATEST HITS 13 SONGS wHar's
MUSIC

JACKY CHEUNG WANNA GO FOR A BLOW WITH
YOU POLYGRAM

EASON CHAN ALWAYS ON MY OWN CAPITOL ARTISTS
BONDY CHIU BONDY CHIU 3+14=17 HOME COL-
LECTION 97 #110

AARON KWOK DEVOTED waRrNER

FAYE WONG NOT FOR SALES ciNepoLY

VARIOUS ARTISTS SOUND UNIVERSE GO asT

IRELAND (rmachartTrack 1113197

BELG'UM (Promuvi) 11/21/97

THIS (LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEX| SINGLES
1 1 BARBIE GIRL AQUA UNIVERSAL 1 1 BARBIE GIRL AQUA UNIVERSAL
2 |NEW| GOOD LOOKIN' WOMAN DUSTIN uMe 2 2 SOMETHING ABOUT THE WAY YOU LOOK
3 2 TELL HIM BARBRA STREISAND & CELINE DION TONIGHT/CANDLE IN THE WIND 1997 ELTON
coLumain JOHN MERCURY
4 9 TORN NATALIE IMBRUGLIA Rca
5 | 3 | SPICE UP YOUR LIFE SPICE GIRLS viRaiN 3 | 4 | STAY SASH! evreawe
6 4 SOMETHING ABOUT THE WAY YOU LOOK 4 3 SPICE UP YOUR LIFE SPICE GIRLS VIRGIN
TONIGHT/CANDLE IN THE WIND 1997 ELTON 5 5 AS LONG AS YOU LOVE ME BACKSTREET BOYS
JOHN ROCKET ZOMBA/ROUGH TRADE
7 7 AS LONG AS YOU LOVE ME BACKSTREET BOYS 6 9 SAVOIR AIMER FLORENT PAGNY MERCURY
JIVE/ROUGH TRADE 7 7 TELL HIM BARBRA STREISAND & CELINE DION
o e
ETERNALWEA
10 |NEW | DA YA THINK 'M SEXY? N-TRANCE FEATURING | S [ 6 [ THESPIRIT FIOCCO outNganTLER suswaY
ROD STEWART ALL AROUNO THE WORLD 9 |NEW| SUNCHYME DARIOG wea
10 |NEW | N'OUBLIEZ JAMAIS JOE COCKER em
ALBUMS
1 | 3 | SPICEGIRLS SPICEWORLD viRGIN ALBUMS
2 1 CORRS TALK ON CORNERS LAVA/ATLANTIC 1 1 HELMUT LOTTI GOES CLASSIC 3 BMG/ARIOLA
3 2 THE VERVE URBAN HYMNS HUTMVIRGIN 2 5 SPICE GIRLS SPICEWORLD VIRGIN
4 4 ENYA PAINT THE SKY WITH STARS wea 3 3 EROS RAMAZZOTTI EROS DDD/BMG
§ |NEW /| VARIOUS ARTISTS GREATEST HITS OF 1997 TEL- a 4 SOULSISTER THE WAY TO YOUR HEART emi
STAR 5 | 2 | CLOUSEAU VERZAMELD 87-97 emi
6 |[NEW \SI:;HOUS ARTISTS THE BEST OF DANCE 97 TEL- 6 |NEW| FLORENT PAGNY SAVOIR AIMER poLyGRAM
7 6 SOUNDTRACK THE FULL MONTY RCA VICTOR 7 6 MAMA'S JASIE HOMMAGES PLAY THAT BEATAVIRGIN
8 9 M PEOPLE PRESCO M PEOPLE/BMG 8 9 MICHEL SARDOU SALUT TREMADISTRISOUNO
9 10 ETERNAL GREATEST HITS emi 9 8 JOE COCKER ACROSS FROM MIDNIGHT emi
10 |NEW | OASIS BE HERE NOW CREATION 10 7 GET READY! GO FOR IT! PLAY THAT BEATNVIRGIN
AUSTRIA (Austrian IFPI/Austria Top 40) 11/18/97 SWITZERLAND {Media Control Switzerland) 11/23/97

SOEON O MAWNE 5 VRN aw AWN Hﬁ;

o ; swWwN

NEW
NEW

NEW

o

SINGLES

SOMETHING ABOUT THE WAY YOU LOOK
TONIGHT/CANDLE IN THE WIND 1997 ELTON
JOHN POLYGRAM

RESCUE ME BELL BOOK & CANDLE BMG
BARBIE GIRL AQUA UNIVERSAL

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL
ECHO/ZYX

FORMULA DJ VISAGE emi

AS LONG AS YOU LOVE ME BACKSTREET BOYS
JIVE/ROUGH TRADE

DU FEHLST MIR CAPPUCCINO POLYGRAM
CHERISH PAPPA BEAR UNIVERSAL

TAKE ME WHERE THE SUN (S SHINING COLESKE
WARNER

UH LA LA LA ALEXIA sony

ALBUMS

EROS RAMAZZOTTI EROS BMG

SPICE GIRLS SPICEWORLD VIRGIN

ENYA PAINT THE SKY WITH STARS WARNER
CLAUDIA JUNG AUGENBLICKE emi

JOHN LENNON LENNON LEGEND—THE VERY
BEST OF Em

THE ROLLING STONES BRIDGES TO BABYLON vir-

GIN

THE KELLY FAMILY GROWIN' UP emi
LUCIANO PAVAROTT! HITS & MORE POLYGRAM
EAV IM HIMMEL IST DIE HOLLE LOS Em
BACKSTREET BOYS BACKSTREET'S BACK
JIVE/ROUGH TRADE

THIS (LAST
WEEK|WEEK|

1 1
2 2
3 3
4 | NEW
5 4
6 10
7 7
8 5
9 6
10 8
1 1
2 2
3 4
4 3
5 7
6 6
7 8
8 5
9 | NEW
10 9

SINGLES

CANDLE IN THE WIND 1997/SOMETHING ABOUT
THE WAY YOU LOOK TONIGHT ELTON JOHN poLY-
GRAM

BARBIE GIRL AQUA UNIVERSAL

AIN'T THAT JUST THE WAY LUTRICIA MCNEAL s

JEMARK/CNR

TELL HIM BARBRA STREISAND & CELINE DION
COLUMBIA

DU FEHLST MIR CAPPUCCINO POLYGRAM
CHERISH PAPPA BEAR FEATURING VAN DER
TOORN UNIVERSAL

RESCUE ME BELL BOOK & CANDLE 8mc

MEN IN BLACK WILL SMITH soNY

AS LONG AS YOU LOVE ME BACKSTREET BOYS
JIVEMV

SPICE UP YOUR LIFE SPICE GIRLS VIRGIN

ALBUMS

EROS RAMAZZOTTI EROS BMG

SPICE GIRLS SPICEWORLD vIRGIN
GOTTHARD DEFROSTED BmG

THE KELLY FAMILY GROWIN' UP emi

JOE COCKER ACROSS FROM MIDNIGHT em
THE ROLLING STONES BRIDGES TO BABYLON
POLYGRAM

BACKSTREET BOYS BACKSTREET'S BACK Jvemv
ELTON JOHN THE BIG PICTURE POLYGRAM
ENYA PAINT THE SKY WITH STARS WARNERMV
JANET JACKSON THE VELVET ROPE VIRGIN

BAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

CHINA/JAPAN: Japanese producer Tetsuya Komuro (Home & Abroad, Billboard, Nov. 22) is again
turning his attention to China and the East, where he and several of the hit-making acts he pro-
duces are staging four shows: Nov. 14 in Beijing, Nov. 23 in Shanghai, and Dec. 9-10 in Hong Kong.
The tour follows Komuro’s May TK Pan Pacific tour, during which several “Komuro family” acts
performed in Taiwan and Hong Kong. Among those taking part in the upcoming TK Presents
Groove Museum tour are Komuro with his new band, Museum, rapper Marc Panther, and
singers Tomomi Kahala and Namie Amuro. Despite the two countries’ geographical proximi-
ty, few Japanese artists have played shows in China. Indeed, it was only earlier this year that the
singer Aska became the first Japanese pop artist to perform in Shanghai in the post-World War
IT era. STEVE McCLURE

POLAND: “U-Xit-Me” (Tie Tac Records) is the third album by popular dance act United. Asin the
past, all songs were composed and mixed by singer Mariusz Rogowski,
with such numbers as “I Love You So Much,” “Go Baby Go,” “I Feel
Alright,” and the title track confirming his interest in rap, rave, and tech-
no, as well as his skill at ereating new sounds in the studio. Unlike many
{ dance acts, United is a strong live attraction and has played at many con-
certs and festivals. United released its self-titled debut album three years
ago and enjoyed immediate success with two hits taken from it: “Zdra-
da I Falsz” (Treason And Deceit) and “Dotyraj Mnie Co Noc” (Touch Me
Every Night). As a result, the group was invited to tour the U.S., and
dates in clubs in New York, Chicago, and Detroit confirmed that dance
musie is a universal language. BEATA PRZEDPELSKA

IRELAND: “Faith Of Our Fathers” (RTE/Enigma), an album of neglected religious anthems, has
sold 200,000 copies in this country alone and won the 1996 Irish Recorded Music Assn. Award for
compilation album of the year. Public demand, expressed through letters and phone calls, ensured
the release of a second collection and determined its contents. “Faith Of Our Fathers IT”
(RTE/Enigma) includes “Panis Angelicus,” “Ag Criost An Siol” (Christ Is The Seed), “Sweet
Sacrament Divine,” “God Of Merey And Compassion,” “Lady Of Knock,” and the U.S. version of
“Faith Of Our Fathers,” which has a different melody than the the Irish version. Frank Patter-
son, Regina Nathan, Ros Ni Dhubhain, and the Irish Philharmonic Orchestra And Cho-
rus—all heard on the first album—are joined for the sequel by Iarla O Lionaird, Tommy Keane,
and the Benedictine Nuns Of Kylemore Abbey. The “Faith Of Our Fathers” phenomenon was
inspired by Monsignor John Moloney, former parish priest of Rathgar, County Dublin, when
he was heard leading a congregation through some old hymns during a mass in the spring of
1996. The new album includes his composition “A Rose Unpetalled,” which is based on a poem by
St. Therese of Lisieux. In America, PBS screened the “Faith Of The Fathers” concert, which
was filmed earlier this year at the Point in Dublin. The cast will appear Dec. 1 at the Boston Sym-
phony Hall and Dec. 8 at New York’s Carnegie Hall. KEN STEWART

INDONESIA: The pop groups AB Three and Dewa 19, together with dangdut queen Elvie Sukae-
sih, are nominated in most categories in the Anugerah Musik Indonesia (AMI), or Indonesian
Music Awards, to be staged Saturday (29). Originally scheduled
for Nov. 7, the awards were postponed due to the country’s cur-
rent economic difficulties. “The monetary situation has altered
and slowed down our promotional activities drastically,” says a
representative from the AMI nomination committee. Some 11
music eategories still have only single nominations due to time
constraints in the process. With selections limited to artists who
have released singles and albums between July 1996 and June
1997, there were, at press time, no nominations for the jazz/
fusion and contemporary keroncong (a traditional Indonesian
music style) music categories. Inka Christie is the sole nominee
for best female rock artist, and Heidy Ibrahim is the only contender for best male rock artist.
Andre Hehanussa is the only nominee for best solo R&B singer, and Kelompok Topeng stands
alone in both the best duo/group and country/ballad categories. Nominations are intended to
reward originality of songs and lyrics and “purely Indonesian” musicians and musie. There will
be 47 awards in categories including pop, rock, alternative, dangdut, traditional, children’s, keron-
cong, R&B, disco/house musie/rap, country/ballad, and jazz/fusion. DEBE CAMPBELL

LA A e s asas s s sl sl Al

ALBALLES ADLALLLSLSOS

SOUTH AFRICA: A highlight of the concert organized by the Prince of Wales Trust for delegates
to the Commonwealth Conference, held Oct. 23-26 in Edinburgh, Scotland, and again at the Two
Nations in Concert charity gala, held Nov. 1 in Johannesburg and attended by the Prince of
Wales and Nelson Mandela, was the performance of the Soweto String Quartet. The four clas-
sically trained players—brothers Reuben, Sandile, and Thami Khemese and childhood friend
Makhosini Mnguni—combine traditional African rhythms with European instruments and
arrangements and tie it all together with a strong pop sensibility. The act’s second album, “Renais-
sance” (RCA), includes the anti-apartheid anthem “Weeping,” written at the height of the African
National Congress’ struggle in the 1980s and featuring the vocals of Vusi Mahlasela. A world
tour has recently taken the quartet to Europe and Australasia, and in the U.K. the BBC has made
a TV documentary about the group titled “Mayibuye I Afrika.” An audience of about 3,000, includ-
ing several heads of state, attended the group’s performance in Edinburgh, but despite growing
success, the quartet continues to live where it started, in the heart of Soweto township outside
Johannesburg. NIGEL WILLIAMSON

BILLBOARD NOVEMBER 29, 1997

51




International

Russia’s First Neighboring
Rights Society Operating

H BY ERKIN TOUZMOHAMED

MOSCOW—Russia’s first neighbor-
ing rights collection society is up
and running.

The new body, the Russian Soci-
ety on Neighboring Rights (ROSP),
was founded in the Author’s and
Neighbouring Rights Act of 1993,
which, for the first time in Russian
history, gave labels and performers
the right to performance and broad-
cast royalties.

Though the Russian Phonograph-
ic Society (RPA) has tried to act as
a collecting organization in addition
to its other roles, it has now been
superseded by ROSP.

The president of the ROSP board
is pianist Nikolai Petrov, and the
CEO is Alexander Tchaikovsky (no
relation to the composer), a former
member of the board of Russian
Credit, one of the major Russian
banks. Among the board members
are heads of the biggest Russian
record companies, producers, com-
posers, classical and pop perform-
ers, and two veteran Russian rock-
ers, Andrei Makarevich of Time
Machine and Bob Grebenshikov of
Aquarium.

Launched without fanfare, ROSP
has now signed 140 major Russian

classical, rock, and pop performers
and incorporates an extensive
repertoire.

RPA will eventually become a
part of ROSP. RPA CEO Vladimir
Prozorovski is already a director in
the phonogram department of
ROSP.

The new body has signed a mem-
orandum of understanding with the
Russian Assn. of Independent Broad-
casters, an umbrella body for the
majority of stations here.

Prozorovski declines to give any
indication of likely royalties from
radio stations. But he says that in
the case of big networks like Eur-
opa Plus (which is heard in more
than 100 cities and towns, with
Russian music accounting for about
one-fifth of its output) or Russian
Radio (which is in more than 60
cities and towns and has 100% local
repertoire), “we are talking of hun-
dreds of thousands of dollars in roy-
alties.”

Russia has not yet joined the
Rome Convention of 1961, so public
performance of non-Russian record-
ings is not protected in Russia.

Among the new areas for royalty
collection for this country are air-
lines, intercity buses, airports, and
railways.

MTV EUROPE EMPOWERS REGIONS

(Continued from page 48)

He adds, “MTV Europe became
too big, too corporate in its previous
form; the new structure allows for
more personal ownership and ac-
countability—and that is very im-
portant for the motivation of the
people who work for us.”

Production and programming of
the station’s shows are now being
handled by the regional services.
The broadcaster’s most important
genre shows, “Alternative Nation”
and “Party Zone,” will be commis-
sioned by MTV U.K. under the
direction of production and pro-

‘VOICE’

(Continued from page 49)

artists and songs that fully repre-
sented the new country repertoire.
The release of the album, in June
this year, was also supported by a
comprehensive media campaign that
encompassed both television and
radio advertising, in-store posters,
and specially constructed CD racks.
The product was specially priced and
made available in both tape and CD
format in a 30-to-70 ratio.

BMG Africa is working on a sec-
ond compilation, again under the
“New Voice Of American Country”
brand, this time with a “Boot
Scootin’ Boogie” theme. Thompson
says he’s confident that the record
company has taken a step in the
right direction. “We are positive the
compilation has had a spinoff in
increased sales of the artists fea-
tured on the album. It’s also been
good for the genre as whole, and that
includes country artists represented
by other South African record com-
panies.”

gramming head Christine Boar. The
“Super Rock” program will come
under the auspices of MTV Central,
“The Euro Top 20” chart show will
be produced by MTV Northern, and
MTV’s Southern service will be re-
sponsible for lifestyle magazine
“Stylissima.”

MTV’s London headquarters re-
main in charge of brand manage-
ment as well as offering corporate
support functions and extended pro-
duction and transmission facilities
at its Camden site. The broadcast-
er’s flagship event, the MTV
Europe Musiec Awards, will contin-
ue to be produced under the super-
vision of the London office.

Three executives holding key
positions in pan-European pro-
gramming left the company shortly
before Hansen’s restructure. MTV
Europe editorial and programming
senior VP Rachel Purnell, produc-
tion VP Darryl Burton, and factual
programming and entertainment
VP Tamsin Summers will depart
MTYV to pursue other, unnamed ac-
tivities.

As for the future of MTV Eur-
ope’s range of services, Hansen
comments that his planned rollout
of the free-form channel M2 in
Scandinavia and the splitting of the
Northern service into separate
feeds for the Netherlands, Scandi-
navia, and Eastern Europe will not
affect VH-1's services in the U.K.
and Germany. “VH-1, M2, and MTV
are completely different products
which complement each other,”
states Hansen. He acknowledges,
though, that it will not be easy to
achieve widespread distribution for
three separate services in Europe’s
key territories.

Canada

Cummings Is Top SOCAN Scorer

Guess Who Front Man Honored For 5 Songs

l BY LARRY LeBLANC

TORONTO—Former Guess Who front
man Burton Cummings was the big
winner at the Society of Composers,
Authors, and Music Publishers of Cana-
da’s (SOCAN) eighth annual awards,
held Nov. 10 here.

Five of Cummings’ songs recorded by
the Guess Who were honored with
SOCAN Classic Awards for airing more
than 100,000 times on Canadian radio.
Those songs were “Laughing” and “No
Time,” co-written with Randy Bach-
man; “American Wo-
man,” co-written
with Bachman, Jim
Kale, and Garry
Peterson; “Clap For
The Wolfman,” co-
written with Bill
Wallace and Kurt
Winter; and “Albert
Flasher,” written
solely by Cummings.

In their fifth year, the SOCAN Clas-
sic Awards were presented to members
of the Canadian performing right soci-
ety whose songs have become domestic
standards and, in some cases, interna-
tional hits. This year, awards were pre-
sented to songwriters with hits re-
leased between 1968 and '74.

The three-hour event, hosted by
singer/songwriter Ian Thomas, also
honored the Canadian songwriters and
publishers whose songs received the
most airplay in 1996. The ceremony pri-
marily focused on Canadian composers
in the pop, country, jazz, film, children’s,
and R&B fields.

Double winners at the SOCAN event
were Shania Twain, Tom Cochrane, and
R. Dean Taylor.

Cochrane received SOCAN awards
for his pop hits “Dreamer’s Dream” and
“Wildest Dreams,” named as two of the
most-performed Canadian songs of
1996; country artist Twain won honors
for “(If You're Not In It For Love) I'm
Outta Here!” and “No One Needs To
Know;” both co-written by her husband,
John “Mutt” Lange; and Taylor won
SOCAN Classic Awards for his 1970 hit
“Indiana Wants Me” and for “Love
Child,” co-written with Deke Richard
(BMI) and Frank Wilson (BMI). The
latter, recorded by Diana Ross & the
Supremes, topped Billboard’s Hot 100
chart in 1968.

For the first time, the Canadian per-
forming right society presented two
SOCAN National Achievement Awards.
Their recipients were the members of
Universal Music Canada’s alternative
rock group the Tragically Hip—Gordon
Downie, Rob Baker;, Paul Langois, Gord
Sinclair, and Johnny Faye—and classi-
cal composer Louis Applebaum, who is
also president of the SOCAN Founda-
tion.

SOCAN also honored Toronto-based
singer/songwriter Dan Hill, one of
Canada’s most prolific pop composers,
with the William Harold Moon Award.
The award is named in honor of the pio-
neering director of BMI Canada from
1947-1973 and presented annually to
composers who put Canada in the inter-
national spotlight. Best known for his
1978 international hit “Sometimes
When We Touch,” co-written with
Barry Mann and subsequently record-
ed by Cleo Laine and Oscar Peterson (it
was also a North American country hit

HILL

for Mark Gray and Tammy Wynette in
1985), Hill has also written songs that
have been covered by Celine Dion, Rod
Stewart, George Benson, Billy Ray
Cyrus, and Sammy Kershaw.

This year’s understated and lacklus-
ter SOCAN Awards show came in con-
trast to previous festivities. The cere-
mony was poorly planned, ran far too
long, and was not attended by many of
the award recipients. No-shows includ-
ed Twain, Paul Brandt, Jann Arden,
Michael Timmins of Cowboy Junkies,
Cummings, and Bachman—all of whom
could have added much-needed clout to
the proceedings.

For the second year, Milan Kymlicka
won the SOCAN Television Award, and
the late Miles Goodman won the
SOCAN Film Music Award. Addition-
ally, jazz guitarist Brian Hughes won
the Hagood Hardy Jazz/Instrumental
Award; classical composer R. Murray
Schafer was awarded the SOCAN Con-
cert Music Award; Fred Penner won for
children’s music; and members of Van-
couver’s R&B group the Rascalz—
Barry “Misfit” Leonard, Romeo “Red
One” Jacobs, and Cristian “Kemo”
Bahamonde—won the SOCAN Urban
Music Award.

The SOCAN Award for the most-per-
formed international song in Canada
during 1996 went to Tracy Chapman for
her composition “Give Me One Reason.”

Following are the 10 most-per-
formed Canadian songs in 1996:

“‘Ahead By A Century,” co-written
by Gordon Downie, Rob Baker, Paul
Langois, Gord Sinelair, and Johnny
Faye; performed by the Tragically
Hip.

“Birmingham,” co-written by Dean
McTaggart, Gerald O'Brien, and David
Tyson; performed by Amanda Mar-
shall.

“Fall By Grace,” co-written by Mare
Jordan and Jeff Bullard (BMI); per-
formed by Amanda Marshall.

“Dreamer’s Dream” and “Wildest
Dreams,” both written and performed
by Tom Cochrane.

“I Cry,” co-written by Chin Injeti,
Shane Faber (BMI), and Michael
Mangini (ASCAP); performed by Bass
Is Base.

“A Common Disaster,” written by
Michael Timmins; performed by Cow-
boy Junkies.

“Enough Love,” co-written by Kim
Stockwood and Naoise Sheridan; per-
formed by Kim Stockwood.

“Looking For It,” co-written by Jann
Arden and Robert Foster; performed
by Jann Arden.

“Watch Over You,” co-written by
Matt Davies, Scott Dibble, Jesse Haig,
Mark Sterling, and David Martin
(ASCAP); performed by Hemingway's
Corner.

Following are the four most popular
Canadian country songs of 1996:

“(If You're Not In It For Love) I'm
Outta Here!” and “No One Needs To
Know,” both co-written by Shania
Twain and John “Mutt” Lange; per-
formed by Twain.

“My Heart Has A History,” co-writ-
ten by Paul Brandt and Mark D.
Sanders (ASCAP); performed by Paul
Brandt.

“Keep Me Rockin’,” co-written by
Patricia Conroy and Jennifer Kimball

(ASCAP).

Classic Awards were presented to
the following songwriters for tracks
that have aired more than 100,000 times
on Canadian radio:

“Love Child,” co-written by R. Dean
Taylor, Deke Richard (BM1I), and Frank
Wilson (BMI); recorded by Diana Ross
& the Supremes.

“Indiana Wants Me,” written and
performed by R. Dean Taylor.

Brian Hughes, winner of the Hagood
Hardy Jazz/Instrumental Award, with
Martha Hardy, widow of the musician
the award was nameag after.

“Laughing” and “No Time,” both co-
written by Randy Bachman and Burton
Cummings; recorded by the Guess
Who.

“American Woman,” co-written by
Randy Bachman, Jim Kale, Garry
Peterson, and Burton Cummings;
recorded by the Guess Who.

“Clap For The Wolfman,” co-written
by Burton Cummings, Bill Wallace, and
Kurt Winter; recorded by the Guess
Who.

“Albert Flasher,” written by Burton
Cummings; recorded by the Guess
Who.

“Masquerade,” written by Larry
Evoy; performed by Edward Bear.

“Cousin Mary,” co-written by Ed and
Brian Pilling; recorded by Fludd.

“Crazy Talk,” written by Bill Hen-
derson; recorded by Chilliwack.

“I Wouldn’t Want To Lose Your
Love,” written by Myles Goodwyn;
recorded by April Wine.

“Signs,” written by Les Emmerson;
recorded by Five Man Electrical Band.

MAPLE BRIEFS

SIR GEORGE MARTIN has been
named one of the speakers at the Cana-
dian Music Week conference, to be held
March 5-8, 1998, in Toronto. Organiz-
ers of the music industry conference
say Martin will take part in an inter-
view session with Ed Bicknell, manag-
er of Dire Straits.

APPOINTMENTS: At BMG Music
Canada, Nicole Chrysostom has been
named urban marketing representa-
tive and Jason “Jazzy” Gannon has
been appointed urban promotion rep-
resentative. Jane Tattersall has been
appointed marketing representative
for V2 Records, which BMG distrib-
utes in Canada. At A&M/Island/
Motown, Toni Maruyama has been
appointed director of marketing.
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Weh Sales Issue Bandied At Musicom
Retailers, Labels Deeply Divided Over What’s Fair

B BY DOUG REECE

LOS ANGELES—Direct-to-consumer
online sales by record labels was—to
the dismay of some and the amusement
of others—a frequently raised topic at
this year’s Musicom Music and Tech-
nology Convention, held here earlier
this month.

With aggressive to moderate online
pricing strategies, such labels as Sony
and Warner Bros. continue to draw crit-
icism from traditional and online retail-
ers concerned that record companies
are disrupting the traditional, symbiot-
ic relationship between suppliers and
merchants.

Label representatives commonly cite
lack of shelf space for deep catalog and
new artist titles, the increased cost of
promotion, and customer convenience
as the logical and necessary reasons for
pursuing their online endeavors.

They reason that

inches wide will be 11 inches wide,” says
one major-label executive whose com-
pany is selling to consumers through its
site. “These [consumers] are clearly the
people that are disenfranchised for
whatever reason from these traditional
outlets.

new sales will come
from untapped mar-
kets and eventually
add to the bottom

Musicom?®

“I, for one, have
a difficult time feel-
ing guilty about
[selling onlinel,”

line for the music
business in general.

“There is some hysteria that the
online buyer will make up a bigger per-
centage of the music-buying publie, but
my bet is that the pie that is now 10

BY DON

A SURVEY SHOWS that nearly one
out of three Internet users is 25 to 44
years old. Most music retailers say
that the average age of their cus-
tomers is lower than that. Does this
have any meaning for music mer-
chants? Observers say yes: that it’s
time for retailers to expand or create
their own World Wide Web sites in
order to capture the consumers who
don’t go to their stores.

Some chains are already taking
that road. Tower Records, Camelot
Music, and Blockbuster Music are
among the music retailers that have
made a significant commitment to the
Net. And big discount department
stores like Wal-Mart and Target have
extensive music-shopping areas on
their Web sites.

But for some other major music
sellers, like Musicland and Trans
World, Web sites are still in the con-
struction stages.

JEFFREY

Before retailers make a huge online
commitment, it might be useful for
them to know who these Internet
users are—and also where they are
shopping.

Strategic Record Research, a Los
Angeles-based joint venture of Strate-
gic Media Research and the Left
Bank Organization, polled 10,000 con-
sumers at random by telephone and
determined that 24% were Internet
users. When the survey was done six
months earlier, only 17% said they
went online.

More important, among active
music buyers—those who bought
three or more recordings in the prior
six months—29% were Internet
users, an increase from 21% in the
earlier study.

It's good news for the music indus-
try that Net surfers are more likely to
buy music than the average Ameri-

(Continued on next page)

adds the source,
who asked not to be identified. “If
[retailers] think the online world is big
enough to bitch about, they should start
doing something to advertise their
[World Wide] Web site in their stores
and stop tap dancing.

“We all wish the world would stay the
same. We wish every record got played
on every station and every video got at
least some airing on MTV. But instead
of erying, I say, ‘Do something about
it.Y 1"

On the retail side, companies ask why
certain labels aren’t choosing to provide
links to such online retail outlets as
Music Boulevard or the Tower Records
site rather than enter the retail market
as competitors. The labels’ greed for a
larger margin, they say, does not justi-
fy undermining their efforts.

Larry Rosen, chairman/CEO of N2K
Inc., the company that operates Music
Boulevard, questions the reasoning and
long-term effect of direct-to-consumer
online sales by labels.

“The idea of record companies say-
ing, ‘I’'m signing the artists and making
the records, so I should be selling them,
too,” doesn’t make sense,” he says. “Peo-
ple shop for music by genre, so if I'm
interested in the consumer, I don’t want
them to have to go to every site to buy
a record from each individual. That’s
just cumbersome.

“They are out of place in the food
chain, and they’re essentially saying,
‘Who cares about the retailer if we can
make a few extra bucks?’ ” he adds.
“They end up in a situation where
they’re undercutting a large portion of
their outreach.”

(Continued on next page)

ACCESSORIES

Upaya’s Spiritual Messages
Come In Innovative Package

Bl BY SHAWNEE SMITH

NEW YORK—With the launch of
Upaya, a spiritual music imprint of
Tommy Boy Music, iabel heads
inaugurated the UpayaPak, a book-
styled jewel case that contains two
CDs and a multi-page booklet.
UpayaPak made its debut in
October with the label’s second
release, “The Soul Of Christmas: A

meditatigns -
for ophmum

Celtic Music Celebration With
Thomas Moore.” Upaya is targeting
consumers interested in the works
of Deepak Chopra, James Redfield,
and Enya. The Upaya concept
attempts to meld the quest for spir-
ituality with music.

“We want to target the millions
interested in spirituality and heal-
ing or [those who] think they want
to have an interest in it,” says
Susan Piver, who heads Upaya.
“Pop musie today is about sex, love,
and violence. But what about a per-
son’s inner life? Their spiritual
quest? We want to be successful in
making pop music about a person’s
inner life.”

Assembled in a CD jewel-box-
sized hardcover book, the UpayaPak
holds a written companion to the
recorded presentations. Of the two
dises, one contains a presentation of
the printed work and the other con-
tains music suited for the subject
matter. The CDs are housed in the

front and back flaps of the book.

The UpayaPak was collectively
designed by Piver and employees
in Tommy Boy’s design, art direc-
tion, and production departments.
It was manufactured by Long
Island, N.Y.-based company Disc
Graphies.

“We basically had a vision to tie
in music with printed text togeth-

”

er,” says Paul Adelberg, a rep in

Tommy Boy’s production depart-
ment, who researched about seven
vendors for the most cost-effective
packaging. “We came up with the
concept to use a book and the relat-
ed music together in one package.
We approached it from the angle of
it looking like a book.”

Adds Piver, “We wanted the
record stores to think they were
getting a record and the book
stores to think they are getting a
book.”

The imprint’s first release,
Andrew Weil’s “Eight Meditations
For Optimum Health,” was struc-
tured with an earlier prototype.

A second UpayaPak release,
“Sound Body, Sound Mind” by Weil,
is scheduled to be released Jan. 20,
1998.

In addition to book and record
stores, Upaya titles are available
through catalogs and new age gift
retailers. A “Soul Of Christmas”™

(Continued on page 59)
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WEB SALES ISSUE BANDIED AT MUSICOM

(Continued from preceding page)

While incidences of low-ball pricing
are rare, they only stoke the flames in
this fiery dialogue. Most labels have
been careful to match or exceed prices
being offered at retail outlets, tradi-
tionally marking newer product at a
higher price point and sale-pricing cer-
tain catalog items.

Developing act G. Love & Special
Sauce’s latest, “Yeah, It’s That Easy,”
for example, sells on Sony’s site for
$13.98 plus $2.99 shipping, while at
Blockbuster, the album retails for
$15.99.

Merle Haggard’s “Super Hits Volume
2,” meanwhile, sold on the site for $9.98
plus shipping, while Blockbuster had
the title listed at $9.99.

While not as competitive, Direct
Audio Video Express (D.A.VE.)—
Warner’s online retail arm—does offer
specials that come close to retail prices.

Green Day’s “Nimrod,” for example,
was on sale for $13.99 plus $1.99 ship-
ping. The same title was on sale at con-

WIiN CU'S

tacted Tower outlets the week of Now.
17 for $13.99.

It’s a precarious, emotionally charged
situation, said PolyGram VP of new
technologies Jim MeDermott, speaking
during a Musicom panel.

“We're taking more of a tortoise than
a hare approach,” he said. “When you're

BUY CYCLES

(Continued from preceding page)

can. Strategic’s survey showed that
89.3% of Internet users shopped in
stores for musie, 14% bought via mail
order, and 22% purchased through the
clubs. Only 8.7% were non-buyers of
music. Of the total population of 10,000
consumers, store shoppers made up
81%, mail order 10.7%, and clubs 16.5%.
Nonbuyers amounted to 17.1%.

And online visitors seem to have fat-
ter wallets when it comes to musie.
Strategic found that 37.5% of Internet
users were heavy music buyers (pur-
chasers of at least six recordings in six
months). Among all those surveyed,
29.5% were heavy buyers.

The researchers said that men still
outnumbered women in online usage, by
58% to 42%.

When it matched Internet activity
with music-shopping preferences, Stra-
tegic discovered that the biggest per-
centage of online men bought their
music at Tower (67.1%). For computer-
savvy women, the music merchant of
choice was more likely to be Wal-Mart/
Sam’s Club (54.7%) than other retailers.

Among men, the age groups with the
highest percentage of online usage were
25-34 (15.4%) and 3544 (152%). The 25-
34s favored Tower, but the older group
preferred to buy music from record

club Columbia House (17.3%). The fact
that graying consumers like mail order
is well documented, and evidence that
they are also avid Internet users is a
goodl sign for record clubs’ Web sites.

“The mail-order people are used to
selling outside of retail,” says Mike
Lane, an executive with Strategic.

For the females, the 35-44 age group
had the highest percentage of Internet
use (11.9%). And those women were
more likely to shop at Wal-Mart (16.8%)
than other places.

Online devotees also tend to be rock
fans. By a wide margin, they listened to
rock radio over the second-most-popu-
lar format (26% for rock vs. 15.8% for
top 49). And the retailer with the great-
est share of music shoppers who surf
the Net and listen to rock radio was
Best Buy, at 33.3%.

Despite its growth as a medium,
though, the Internet still does not rank
high as a source of awareness about new
recordings. For all people surveyed,
0.4% said they learned online about the
most recent album they bought. For
Internet users, the Net was cited by only
1% as chief source of awareness of
albums. Both groups overwhelmingly
named radio as the main fountain of
knowledge about new releases.

EXECUTIVE

MUSIC VIDEQ. MTV in New York pro-
motes Van Toffler to GM and Dave
Sirulnick to executive VP of news and
production. They were, respectively,
president/executive VP of program-
ming enterprises at MTV Productions
and senior VP/executive producer at
MTV.

Second Coming Productions in New
York names Joanna Spock Dean
senior executive/projects coordinator
and Rory Green associate producer.
They were, respectively, chief assign-
ment editor at VH1 and producer at
the Odyssey Network.

Stephen Yake Post-Production in
Nashville appoints Patti Gipson online
editor. She was online editor at Stage-
post.

HOME VIDEOQ. Yuko Sakamoto is

TURNTABLE

SAKAMOTO

TOFFLER

named senior publicist at Universal
Studios Home Video in Universal City,
Calif. She was a publicity manager for
the entertainment news show “Extra.”

RETAIL. Reel.com appoints Jim Vicars
COO and David Barnard CFO. They
were, respectively, president of Vicars
Consulting and executive VP/CFO at
the Nature Co.

working for a distribution company and
you're talking to customers every day,
it’s more on your mind what the per-
ceived impact of doing some of these
things is to the retail community.”

According to MeDermott, the com-
pany will pursue direct online sales.

Still, other, smaller label representa-
tives hold that online marketing is more
a function of necessity than greed.

“Until retail can guarantee that cus-
tomers can get our product in their
market, it’s ridiculous not to make them
available online,” says Lars Murray,
Rykodisc director of new media.
Rykodisc offers links to online retailers
CDnow and Music Boulevard but also
fulfills orders in-house through direct-
mail arm Earful.

“Currently the offline retail options
don’t allow us the complete array of
benefits we get by doing it ourselves,”
says Murray. “And I'm not talking about
margin. It’s more about gathering cus-
tomer lists and the benefits of being in
direct contact.

“My goal is to break even or get into
the black, whether that means evolving
and bolstering Earful or stimulating
business by using an outside vendor,” he
adds. “Right now, the margins [through
Earful] make it easier to recoup the cost
of the site and also gather information

on customers. That’s not to say it will be
that way in the future.”

Murray also points out that many of
the site’s online promotions, similar to
those run by many labels, aim to drive
consumers to their local retail outlet
with such incentives as downloadable
coupons.

The perception of the argument is
also skewed when seen though the eyes
of indie retailers.

At least one indie source has come to
an uneasy acceptance of labels’ online
retailing practices.

Instead of protesting, he says, retail-
ers should cirele their wagons and focus
on their strong suits, at least until
record companies begin violating street
date or under-pricing brick-and-mortar
stores.

“We're not going to jump in a battle
that we can’t possibly win, but we know
what we're good at, and that’s service
and providing other (value-added] items
for our customers,” says the source.
“There are too many intangibles we’ve
got going for us. Of course I'm not nec-
essarily happy about all this, but I'm
also not surprised.”

If direct-mail services being offered
by labels spark debate, the advent of
digital downloading could ignite a
firestorm.

The prospect of selling downloadable
music direetly through the Internet,
currently in its most primitive stages,
has wide-ranging implications for
artists, retailers, labels, and the indus-
try in general.

Most labels have been cautiously
exploring the technology through such
promotions as the recent AT&T/
RCA/BMG venture with the Verve Pipe
(Billboard, Nov. 15).

Digital-download specialist Liquid
Audio is also aggressively positioning
itself through partnerships with labels
(Rounder, Capitol), artists (Santana,
M.C. Hammer), and software giant
Microsoft.

Meanwhile, N2K is offering about 30
downloadable tracks over the Internet
for 99 cents each.

Rosen, who says the company has
sold “a few thousand” of the tracks, says
the demand for this sort of product will
increase as labels with high-marquee
artists and exclusive offers begin to
assert themselves and as the technolo-
gy becomes less unwieldy and limited.

Other opportunities, he says, lie with
specialized catalog product offers.

“Retail has not been willing to carry
catalog, so a lot of it is being sold on the
Internet,” says Rosen. “On the other

(Continued on page 70)

Self-Help T ltles Stlr Audmhook Sales

B SHAWNEE SMITH

NEW YORK—While some audio pub-
lishers say that self-help and personal-
development titles have always done
well, a few will admit that John Gray,
Ph.D., the author behind the “Men Are
From Mars, Women Are From Venus”
series, changed the face of the relation-
ship advice/counseling market for good.

“[He] is the starting point from
whence [today’s] titles came,” says
Hugo Jellet, marketing director at
Harper Audio, which publishes Gray’s
titles: 1993’s “Men Are From Mars,

BIBLIO A

Women Are From Venus,” $16; 1994’s
“What Your Mother Couldn’t Tell You
And Your Father Didn’t Know,” $16;
1995’s “What You Feel You Can Heal,”
$17, and “Mars And Venus In The Bed-
room,” $16; 1996’s “Mars And Venus In
Love,” $18; and 1997’s “Mars And Venus
On A Date,” $18.

“So many authors are doing it
because of him and his success,” says
Jellet.

Seth Gershel, senior VP/publisher at
Simon & Schuster Audio, agrees with
Jellet somewhat, saying that pre-Gray
relationship titles “weren’t exactly set-
ting the world on fire” but were selling
nonetheless.

“Just by nature, personal develop-
ment in general and audiobooks are a
good marriage. Half of [the audiobooks]
published [prior to Gray] were self-help
and improvement, whether it was looks,
business, or self. So guess what was
next? Relationship titles grow out of
personal development. It's a sub-cate-
gory‘"

These days, the sub-category is grow-
ing to include a variety of titles, includ-
ing Dr. Laura Schlessinger’s “Ten Stu-
pid Things Women Do To Mess Up
Their Lives” ($12, Harper) and “Ten
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Stupid Things Men Do To Mess Up
Their Lives” ($18, Harper), which build
off of Schlessinger’s sexual-advice syn-
dicated radio show.

Time Warner AudioBooks enjoyed so
much success with Ellen Fein and Sher-
rie Schneider’s “The Rules” ($9.98)
when it was released in February that
the publisher put out its sequel this

In The Garden Of Good Audiobook
Readers. Best-selling author John
Berendt stopped last month at audio-
book-only retailer Talking Book World
in Detroit to sign copies of the un-
abridged audiobook version of his
best-selling novel “Midnight In The
Garden Of Good And Evil.” The event
was the only audiobook signing
scheduled on Berendt's 10-city promo
tour. The title, published by Random
House Audio Publishing, has been
made into an upcoming Warner Bros.
film.

month, “The Rules II: More Rules To
Live And Love By” ($12.98). The sequel
answers readers’ questions from the
first installment.

“It expands the reader’s knowledge
about dating methods,” says Samantha
Fahnestock, marketing manager at
Time Warner AudioBooks.

Fahnestock believes that part of the
reason the title has been so popular in
audio is because both titles are “read by
the authors, so it almost makes it more
personal. It’s like a bunch of girlfriends
talking. [Fein and Schneider] ad lib, so
it’s fun, not preachy.”

Another hot title is Dan Anderson
and Maggie Berman’s “Sex Tips For
Straight Women By Gay Men” ($12,
Harper).

Based on the hardcover book written
by the two friends, it's one of the more
explicit titles, excelling mostly through
mail-order book club sales.

“Anything of that nature is picked up
by mailing clubs, because people don’t
have to go through the humiliation of
buying it in the stores,” says Jellet.

On the spiritual front, titles like Mar-
ianne Williamson’s “Return To Love”
(316, Harper), “Marianne Williamson
On Relationships” ($11, Harper), “Mar-
ianne Williamson On Love” ($11, Harp-
er), and Thomas Moore’s “Soul Mates”
($17, Harper) give counseling on rela-
tionships for each partner individually
and as a team.

“I think there’s a need for authority
figures now,” says Jellet. “People need
to be supported [in their relationships]
by doctorial, psychological authorities.
But there’s general acceptance on all
angles. People are willing to take advice
from the medical front to zen philoso-
phy."

A few older relationship favorites still
on the market are Thomas McKnight
and Robert Phillips’ “Love Tactics”
($16.95, B&B Audio); Deborah Tannen,
Ph.D.’s “You Just Don’t Understand”

(Continued on page 70)
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I’s All In The Family At PolyGram Group Distribution Gathering

PolyGram Group Distribution (PGD) held its annual conference
recently at the Ritz Carlton Laguna Niguel in Dana Point. Calif. Exec-
utives and artists from PolyGram’s major-label groups—Mercury,
A&M, Island, Classics & Jazz—as well as distributed labels made prod-
uct presentations and staged showcases by developing and established
acts. The company estimates that 220 people attended the four-day event.

Showw taklng a break from the meetings and showcases dunng the corference
are some of the executives of PGD and the labels it distributes.

The six musketeers from left, are Fablan “Fade Duvernay, VP of marketlng Los
Angeles branch, Island Black Music; Jim Caparro, president/CEO, PGD; Hiriam
Hicks, oresident, Island Black Music; Pat Monaco, senior VP/GM, Island
Reeords; Larry Mestel, former EVP/COOQ, Island Entertainment Group; and Alex
Masucci, V2, Island Latin.

Shown during a Mercury Records
showcase, from left, are Van Fletcher,
senior VP of sales and branch distribu-
tion, PGD; Jim Caparro, president/
CEOQ, PGD; Laura Love, Mercury artist;
and David Leach, executive VP/GM,
Mercury Reccrds

During a reception for PolyGram Classics & Jazz, pianist Clara Ponty performed.
Shown, from left, are John Esposito, senior VP, PolyMedia; John Madiscn, for-
mer execLtive VP, PGD; Ponty; Jim Caparro, president/CEO, PGD; L'sa Altman,
VP, Philips Music Group; Gerry Kopecky, senior VP of sales and field marketing,
PolyGram Classics & Jazz; and Van Fletcher, senior VP of sales and branch dis-
tribution, PGD.

At the Island Black Musm showcase in the top row from left, are Luther “Luke”
Campbell, Island Black Music artist; Hiriam Hicks, president, Island Black Music;
Jim Caparro, president/CEQ, PGD; Varnell Johnson, VP of operations, Island
Yol : Black Music. In the bottom row, from left, are Island Black Music artists Myron,

- Karen Clark-Sheard, and Ali.

This preS|denttaI picture includes Jim
Caparro, president/CEQO, PGD, and
Hiriam Hicks, president, Island Black
Music.

i LIGT T

:  Verve Records artist Lee Ritenour was
i : = a2 one of the performers at the confer- S - .
A&M Records artist Amy Grant performed at the conference’s closing-night ence. Shown, from left, are David Nei- Def Jam artist LL. Cool J poses with some of his friends. Shown, from left, are

party. Shown, from left, are John Madison, former executive VP, PGD; Grant; Al dhart, VP, Verve Records U.S.; Rite- Jim Caparro, president/CEQ, PGD; Van Fletcher, senior VP of sales and branch
Cafaro, chairman/CEQ, A&M; Jim Caparro, president/CEO, PGD; and Richie nour; and Jim Caparro, president/ distribution, PGD; LL Cool J; Lyor Cohen, COO, Def Jam,; John Madison, former
Gallo, senior VP of sales, marketing, and distribution, A&M. CEOQ, PGD. executive VP, PGD; and David Leach, executive VP/GM, Mercury Records.
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RETAIL TRACK

(Continued from page 56)

the split was announced. The Trans
World stock split, which will provide
more liquidity for investors, may fur-
ther help convert the unfaithful to see
Trans World as a better value. Tradi-
tionally, institutional investors, which
often control billions of dollars in in-
vestments, like the ability to move in
and out of an investment without caus-
ing the price to change dramatically by
their move alone. The Trans World
stock, up until now, has been consid-
ered “illiquid,” which means that its
share price is more volatile.

Of course, while I am busy doing all
this speculating about how Trans
World is plotting to buy Camelot, the
clock is ticking, and the closer
Camelot gets to having its plan con-
firmed, the harder it becomes for
Trans World to derail it. Camelot’s
confirmation hearing for its reorgani-
zation plan is Dec. 12. The other thing
I should point out is that Trans World
may have an entirely different target
than Camelot in mind, and all of the
above may just be me spinning my
wheels.

THE A TO Z OF SUCCESSFUL SELLING

By
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Systems with future.

WHILE I AM ON THE TOPIC of
Camelot, last issue I reported the ma-
Jjors were able to sell their claims against
Camelot for about 58 cents on the dollar,
realizing a premium of 8 cents above the
50 cents on the dollar they are scheduled
to get under the chain’s Chapter 11 reor-
ganization plan. I should point out the
main reason they were able to get more
is the size of their claims; collectively,
they are owed $47 million.

I have since been inundated with calls
from smaller suppliers looking to sell
their claims in an attempt to get a simi-
lar price as the majors. But, as Steve
Gidumal, a portfolio manager for New
York-based Tribeca Investments, which
specializes in distressed securities,
points out, smaller suppliers likely won’t
be able to sell their claims, let alone real-
ize a premium. “The key reason is the
legal cost,” he says. “To close on buying
a claim costs $3,000-$8,000, which is a
small fraction of a million dollars.”

But for a claim of $100,000, that
means if the buyer has to spend $8,000
to get the appropriate legal documents
drawn up, he or she is giving up 8%, or
8 points, which will substantially affect

INDEPENDENTS

(Continued from preceding page)

formers and acted in an Australian the-
atrical production (“I did it mainly
because I wanted to hang out with
showgirls,” Bailey sayvs with a chuckle
of the latter endcavor).

However, in 1995, Bailey found him-
self in Los Angeles, collaborating with
Johnette Napolitano, who was then in-
volved in her band project Pretty &
Twisted.

“As part of the raison d’étre of this
session, she banned my acoustic guitar,”
Bailey says. “That got me into noisy
music again. The only noisy band I've
ever been in is the Saints.”

The experience inspired Bailey to
revive the Saints rubric, assemble a new
group, and record his most powerful
work in a decade. “Howling” is mainly
an in-your-face-loud and deeply pes-
simistie record, with standout tracks
like the title cut, “Something Wicked,”
“Blown Away,” and “Good Friday” (the
last a writing collaboration with Napoli-
tano).

Of the record’s predominantly dark
mood, Bailey says, “In real life, I'm
actually a very jolly, happy-go-lucky
chap. The minute it comes to music, I'm
the most demented loony you've cver
met . .. Though I'd like to gravitate to
the positive in life, the world does suck
at large.”

Bailey also admits that, at the age of
40, he remains animated by the imp of
the perverse: “I happen to be an aging
anarchist, and I enjoy upsetting the
apple cart.”

The Saints have already completed a
follow-up to “Howling” that should see
release in the States next year. On the
side, Bailey says he has “a solo project
in mind which is a little pretentious”
and has written a detective novel in the
manner of Raymond Chandler. “It’s
dreadful,” he says with a laugh.

Bailey says that the Saints already
have a half-dozen tour dates lined up in
the U.S. for early '98. “We did Oz earli-
er this year,” he says. “One thing sur-
prises me—it’s the same as it ever was.
It’s the same jungle thing it’s ever been
... I really liked being back in a band
setup.”

his or her return on the investment. To
illustrate it more dramatically, a claim
of $20,000 could cost the investor 40
points. So if your claim against Camelot
is less than, say, $500,000, chances are
you won't be able to sell it at a premium.

Now, I don’t want to hear a lot of
grumbling about how the majors are
getting an advantsage that is not being
made available to indie labels. Everyone
in the indie sector should just thank

their lucky stars that their claims aren’t
large enough to warrant a premium.

ON THE MOVE: Retail Track hears
that Melissa Boag, director of sales
and marketing at Epitaph, is joining
MCA Records as marketing director . ..
Sebouh Wegparian, director of sales
and marketing at Profile, is leaving to
join Razor & Tie, where he will be
senior director of marketing.

US.
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toughest compact disc packaging prob-
lem. We offer a full range of services
including custom package design, assembly and equipment.

And since we have a vast range of ready-made solutions, there's a good
chance we've already solved the problem you're wrestting with.

YUU BE THE .I U D G E » Does your marketing game

plan call for compact disc packaging that does more to court customers?
No problem. We produce many types of multipurpose packages—Iike one
that not only provides Safety-sleeve protection and excellent graphic
display but also serves as a mailer. It continues to function as a regular
package with removal of the outer flap, which can become an order form

Univenture. Our packaging works more
ways to make your case. Try us...and
judge for yourself.

P.0. Box 28398, Columbus

Ohio, 43228-0398 USA

(800) 992-8262 fax: (614) 529-2110
e-mail: sales@univenture.com
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Create Your Own Full Color Custom Promotional Cards Featuring
Record Releases & New Bands @ Great For Recording & Sound
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Shows, Fan Clubs, Special Events & More! @ Call Now
For More Information & A Free Sample Kit!
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1-800-959-8365
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(Continued from page 53)

TV special is scheduled to air on
public television throughout Dec-
ember. The set is being offered as a
premium to station pledgees.

For its unique blend of authors,
spiritual-health subject matters,
and various types of musie, Upaya
is servicing retailers with specially
designed counter displays that hold
12 units.

“People don’t always know where
to stock them,” says Piver.
“Thomas Moore could go in Celtic
or holiday music [sections], Weil
could go in new age or meditation
sections. But the best place is
always on the counter by the reg-
ister.”

The releases have a list price of
$24.95. All releases are also being
made available in two-cassette
audiobooks. Upaya plans to release
three to four titles a year.

Merchants & Marketin

LOOKING FOR A BETTER ONE STOP

NORWALK

'DlS'R’BU'OR) I NC --

While most giant one stops are struggling to
post a profit, try a family owned business that is
steadily growing by providing better solutions to

their growing customers.

It’s Time For A Change...Try NORWALK in ‘97
TOLL FREE (800) 877-6021 « (714) 995-8111
FiX (714) 995-0423

CDs @ Cassettes ® CD and Cassette Singles
Vinyl ® Accessories ® DVD
Full Line of Studios
Same Day Shipping

30 YEARS IN BUSINESS

« x COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES

= g REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan»

2|5

13 ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* % NO.1 x %

1 | | MANNHEIM STEAMROLLER CHRISTMAS LIVE
AMERICAN GRAMAPHONE 1997 {10.98/17.98)

7 3 VARIOUS ARTISTS A VERY SPECIAL CHRISTMAS 3
A&M 540764 (11.98/17.98) - i

3 2 JIM BRICKMAN THE GIFT

___WINDHAM HILL 11242 (10.98/16.98) |

4 4 KENNY G A MIRACLES — THE HOLIDAY ALBUM
ARISTA 18767 {10.98/16.98)

5 5 MANNHEIM STEAMROLLER A° CHRISTMAS IN THE AIRE
AMERICAN GRAMAPHONE 1995 (10.98/17.98)

6 _ VARIOUS ARTISTS SUPERSTAR CHRISTMAS
EPIC 68750 (10.98 EQ/17.98)

7 1 MICHAEL BOLTON A THIS IS THE TIME — THE CHRISTMAS ALBUM
L COLUMBIA 67621 (10.98 EQ/17.98) ]
8 16 HARRY CONNICK, JR. A WHEN MY HEART FINDS CHRISTMAS

L COLUMBIA 57550 (7.98 EQ/11.98)
9 12 MARIAH CAREY A" MERRY CHRISTMAS ﬁ
COLUMBIA 64222 (10.98 EQ/16.98)
10 18 VARIQUS ARTISTS DISNEY'S CHRISTMAS COLLECTION
| WALT DISNEY 60887 {10.98/16.98)
1 | 7 BARNEY HAPPY HOLIDAYS, LOVE BARNEY
BARNEY PUBLISHING 9517 (9.98/14.98_)_ -
12 6 MANNHEIM STEAMROLLER A A FRESH AIRE CHRISTMAS
AMERICAN GRAMAPHONE 1988 (10.98/14.98)
13 10 VARIOUS ARTISTS CELTIC CHRISTMAS I
WINDHAM HILL 11233 (10.98/16.98)
14 VARIOUS ARTISTS A COUNTRY SUPERSTAR CHRISTMAS
| HIP-0 40066/UNIVERSAL (6.98/11.98)
15 15 RAY BOLTZ A CHRISTMAS ALBUM
| WORD 68512/EPIC (10.98 £Q/16.98)
16 | 17 | AMY GRANT A° HOME FOR CHRISTMAS
A&M 540001 (10.98/16.98)
17 | g | WESTWIND ENSEMBLE CHRISTMAS TRIBUTE TO MANNHEIM STEAMROLLER
BRENTWOOD 60353 (9.98/13.98) -

18 9 MANNHEIM STEAMROLLER A CHRISTMAS
T—‘ . AMERICAN GRAMIﬂONE 1984 {10.98/14.98) ]
19 ( 13 JOHN DENVER & THE MUPPETS A A CHRISTMAS TOGETHER

] LASERLIGHT 12761 {6.98 CD)
20 2 VANESSA WILLIAMS @ STAR BRIGHT
MERCURY 532827 (11.98 EQ/17.98)
21 19 VARIOUS ARTISTS A WINTER'S SOLSTICE VI
WINDHAM HILL 11220 (10.98/16.98)
27 | 13 | VARIOUS ARTISTS NUTCRACKER CHRISTMAS
| INTERSOUND 1631 (5.98 CD)
23 2 KENNY ROGERS THE GIFT
| MAGNATONE 108 (10.98/16.98) -
24 I BARBRA STREISAND A* A CHRISTMAS ALBUM
| COLUMBIA 9557* (5.98 £Q/9.98)
% 21 SOUNDTRACK BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS
| WALT DISNEY 60948 (9.98/15.98) o -

% % EUGENE ORMANDY GLORIOUS SOUND OF CHRISTMAS
I EPIC 6369 (5.98 EQ/9.98)_7 |
71 2 JIMMY BUFFETT @ CHRISTMAS ISLAND

| AAARGARITAVILLE ll489/&A_CA(lO.98/l6.98)
28 NEIL DIAMOND A THE CHRISTMAS ALBUM
COLUMBIA 52914 (7.98 EQ/11.98)
29 31 ELVIS PRESLEY IF EVERY DAY WAS LIKE CHRISTMAS
RCA 66482 (11.98/16.98)
30 2% REBECCA ST. JAMES CHRISTMAS
FOREFRONT 25176 (10.98/16.98)
31 | 29 | VINCEGILLA LET THERE BE PEACE ON EARTH
MCA NASHVILLE 10877 &98/15.98)
32 | 49 | VARIOUS ARTISTS A A VERY SPECIAL CHRISTMAS
| A&M 213911 (10.98/16.98)
33 28 THE CARPENTERS @ CHRISTMAS PORTRAIT
o A&M 215173 (10.98/14.98)
34 35 BOYZ || MEN A CHRISTMAS INTERPRETATIONS
MOTOWN 636365 (10.98/16.98) o
35 | 37 | VARIOUS ARTISTS GOD WITH US — A CELEBRATION OF CHRISTMAS CAROLS & CLASSICS
SPARROW 51642 (10.98/15.98) - 1
3% 30 BING CROSBY WHITE CHRISTMAS
LASERLIGHT 15444 (3.98/5.98)
37 27 CROSBY/SINATRA/COLE IT'S CHRISTMAS TIME
LASERLIGHT 15152 (3.98/5.98) - |
8 39 NAT KING COLE ® THE CHRISTMAS SONG
| CAPITOL 46318 (7.98/11.98) i 1
39 ELVIS PRESLEY A ELVIS' CHRISTMAS ALBUM
RCA 15486 (9.98/15.98) o
4 | 33 | RUDOLPH, FROSTY & FRIENDS RUDOLPH, FROSTY & FRIENDS FAVORITES
| EPIC 67767 (8.98 £Q/13.98)

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units with each
additional miliion indicated by a numeral following the symbol. All albums available on cassette and
CD. *Asterisk indicates vinyl LP is available. ©1997, Biliboard/BP] Communications, Inc.
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Emerging Formats Divx, DVD Face Off At Kagan Discussion

l BY EILEEN FITZPATRICK

LOS ANGELES—The growing de-
bate between DVD and the Divx sys-
tem got a little hotter as proponents of
both formats faced off on a panel at
the recent Kagan Seminars’ “Motion
Picture Production & Finance” session
held here.

To the many financial analysts and
studio executives in attendance who
had never heard of the product, Divx
Entertainment president Paul Brindze
described it as just another home
entertainment alternative. “We're a
firm believer in choice, and Divx gives
the consumer another choice,” he said.

The choice Divx offers is the ability
to rent for $4-$4.50 a 5-inch optical

dise, which can be viewed for 48 hours
without further charge. After the
free-viewing period, consumers are
charged $2.50-$3 for each additional
play through a phone connection
attached to the Divx player. That fee
would be split between Divx Enter-
tainment and the supplier.

Consumers can play Divx discs only
on a Divx player, which when launched
next spring will cost $100 more than
DVD units now on the market. Divx
machines will play DVD discs, but
DVD machines can’t play Divx discs.

Divx Entertainment promises
ample software choice at launch.
Brindze and his staff have signed Dis-
ney, Paramount, Universal, and
DreamWorks.

o 4

“We will have sufficient critical
mass,” Brindze said. “Between now
and the rollout, we will have addition-
al studios and hardware manufactur-
ers on board.” Panasonie, Thomson,
and Zenith plan to introduce Divx
players next spring.

UP IN SMOKE: Sic transit, Cabin Fever Entertainment.
UST in Greenwich, Conn., celebrated the 10th anniver-
sary of its home video subsidiary by announcing that the
unit was up for sale, that acquisitions had ended, and that
12 of about 40 staffers were being terminated.

Outside attorney Michael Rudell is handling inquiries,
which, in all likelihood, will be limited to product invento-
ry. In the current market, few if any employees will change
hands. Fox Lorber Associates is rumored to have placed a
call; Cabin Fever president Jonathan Nelson says Rudell’s

phone has been busy.
Cabin Fever had been in -

turnaround after taking a
$24 million writeoff for
what Nelson called old
management’s “past
sins”—theatrical preten-
sions and a too-generous
acquisitions budget, among
them. Annual sales are
estimated at $15 million—
$10 million rental and $5

UST Puts Cabin Fever On The Block;
Warner’s Free Goods Have Catch

tor is 2.01; “Conspiracy Theory,” 1.91; “Fire Down Below,”

1.1, “187,” 0.42; “For Roseanna,” 0.14; “Steel,” 0.36; and
“Trojan War,” 0.13.

Customers who hit the eight-title cumulative target and
the goals on at least five releases get the 20% bonus on
each of the five. “There will be no returns, even for defec-
tives, on any of these titles,” the letter states. Moreover, if
a retailer buys “Addicted To Love” from one wholesaler
but wants to change for the program, “he needs to provide
us with a copy of his invoice from that distributor (or dis-
tributors) in order to qualify for the free goods.”

Most stores will stay
where they are rather
than switch and reveal
that information. The dis-
tributor anticipates lots of
questions.

DISSING DIVX: Months
before Divx reaches the
market, anti-Divx propa-

million sell-through, pri-
marily “The Little Ras-
cals” series and the “Lonesome Dove” trilogy.
Observers agree that Cabin Fever is on the upswing.
Regardless, UST thinks it’s time to focus on its core busi-
ness, tobacco. The biggest operation, U.S. Tobacco, faces
a raft of legal, social, and economic issues that require its
undivided attention. Unlike Philip Morris et al., UST isn’t
interested in diversifying into hassle-free businesses.
Nelson, who arrived July 1, 1995, and will stay until a
transfer is effected, is hopeful about the future. “I think
there’s a helluva market for an independent that has re-
mained true to itself,” he says. “From an internal position,
we've turned it around. We're doing well.” Rental has seen
the biggest improvement, with recent titles averaging
25,000-30,000 copies in a tough retail environment that has
claimed several victims. Sell-through remains steady.
Cabin Fever, however, won’t be able to exploit its kid-vid
line, including “Happyland,” now on the Learning Channel.
“We think that will be a home run for somebody,” Nelson
says wistfully.

FREE GOODS, AT A PRICE: Warner Home Video has
trumpeted a “Profit Plus” rental program designed to
bulk up the copy depth of eight of its titles. Retailers that
meet the sales goals will receive bonus units—free goods—
equal to 20% of their purchases.

But it’s going to take a firm grip on a calculator and a
willingness to share confidential information for partici-
pants to benefit. According to a distributor letter, goals
are refined to the hundredth of a percentage point on
orders for Warner’s “Addicted To Love.” Thus (and we
quote), “The customer’s goal on ‘Spawn’ is what he bought
on ‘Addicted To Love’ times 1.53.” For “Contact,” the fac-

by Seth Goldstein

ganda has arrived at re-
tail. It may have the unin-
tended effect of breaking
the news of a new format to folks who don’t normally fol-
low the trades.

In any event, Tower Video in New York recently hand-
ed out a “What is Divx?” broadsheet that one observer
calls “sufficiently pejorative to get the message across”
that Divx will hurt retailers and confuse the public. Tower
honcho Russ Solomon stood up as a convert to DVD at
the Warner Home Video news conference during the Video
Software Dealers Assn. Convention in July in Las Vegas.
Source of the handout: West Coast consultant Jim Lahm.

ROUNDUP: MPEG LAs Lawrence Horn tells us “all
licensors have signed as licensees” to the library of pic-
ture-compression patents that drive DVD (Picture This,
Billboard, Nov. 22). It was a necessary first step, he adds,
because “if it’s not good enough for them, how can you con-
vince anyone else?”

Horn expects to bring in two more hardware manufac-
turers, Toshiba and Samsung, and News Corp. subsidiary
NDS, which makes decoders, among others. “A lot of par-
ties have asked for execution copies of contracts.” MPEG
LA is seeking royalties from disc replicators, but under
the rubric of one-payment-fits-all, Horn isn’t concerned
who writes the check. “If a content provider pays on a
replicator’s behalf, that’s OK,” he says. “There are some
options out there.” The first semiannual payment is due
within 30 days of the signing of an agreement.

MPEG LA, already boasting good relations with Warn-
er Advanced Media Operations in Olyphant, Pa., has re-
ceived some checks, prompted in part by the Nov. 30 end
of the grace period during which no interest was charged
for patents used back to 1994. As of Dec. 1, the rate is 10%.

Brindze dismissed the charge that
Divx is creating a format war as well
as consumer confusion. “Divx is a fea-
ture of DVD, and we want DVD to
become bigger in the market,” he said.
“But we looked at DVD and saw that
it lacked a compelling feature”—the
convenience of renting software with-
out the hassle of return. At any time,
consumers can elect to pay to buy the
Divx disc and either keep it or toss it.

But Warner Home Video executive
VP/GM Jim Cardwell attacked the
economics. “The hard cost of the
product and managing the system are
significant,” he said. “Divx follows a
rental model, which means it’s com-
peting for a piece of a declining mar-
ket.” Cassettes rentals are down
approximately 10% this year, after
showing only a slight gain in 1996 and
adrop in 1995.

Brindze countered that “the rumor
of the death of the VHS rental market
is greatly exaggerated. There’s not
dramatic growth in the business, but
you can still make money at it.” Divx’s
profit margins are comparable to the
revenue-sharing model, he added.

Cardwell continued to beat the
drum for the DVD sell-through model,
pointing to the growth in demand for
under-$25 tapes. This year, the sell-
through market is estimated to top $9
billion-$10 billion at retail. “It proves
that consumers see the benefits of
owning movies,” Cardwell said.

Part of DVD’s allure is that the discs
are priced higher than most sell-
through cassettes and offer higher
profit margins. “DVD provides an
opportunity to build back margin in a
price-eroded environment,” said Co-
lumbia TriStar Home Video president
Ben Feingold. “We don't like the price

points on VHS, and you’d be hard
pressed to find any margin for retail.”

Software and hardware suppliers on
the panel were ecstatic about the early
response to DVD. Philips DVD Enter-
tainment Group executive VP Emiel
Petrone said that since its introduction
last spring, player shipments to retail-
ers have exceeded 250,000 units, and
expectations are that the number will
double by the end of this year.

“VHS and CD players didn’t come
close to that kind of market penetra-
tion when they were introduced,” said
Petrone. “In its first six months, DVD
player sales have surpassed any other
format introduction.”

Cardwell and PolyGram Video pres-
ident Bill Sondheim said vendors typ-
ically ship 30,000-50,000 copies of A-
title releases, outdoing most laserdise
titles. “At a retail cost at $29.99 and an
authoring cost of $50,000, there’s prof-
it in the first year,” Sondheim claimed.

Petrone expects that within three
years, when the installed base has
reached 2 million-3 million players,
titles will typically ship 1 million units.
To date, Petrone said, consumers have
purchased a total of 700,000 discs.

Moreover, suppliers noted that DVD
rentals were better than expected.
Sondheim said the activity of his titles
is “a tad more robust than we first
thought.” In a joint venture, PolyGram
and Philips have sold more than 500
rental kiosks to dealers, according to
Petrone. Equally important, anticipat-
ed problems with defects have not
materialized.

“We have more than 3 million DVD
units out there worldwide, and we’ve
received one complaint,” said Card-
well, “and that was because the con-
sumer had sprayed silicon on the dise.”

JINGLE BELLES.

Make their spirits bright this holiday season
with the world’s most beautiful women. Farrah Fawcett:
All of Me, 1998 Video Playmate Calendar and Playboy’s
Sorority Girls. Sensual pleasures theylll treasure this
season and all year ‘round!

PLAYBOY HOME VIDEO

www.playboy.com/entertainment
© 1997 Playboy Entertainment Group, Inc.
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Top Video Rentals.
i COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
g % § TITLE (Rating) I[-)iasl:rei:)uting Label, Catalog Number $2rr;§ir[:lrs
* x4 NO. 1 *xx
1{ 27| usrusr @1 gaversal Studios Home Video 1 Garey
2| 1 {4 | BATMAN & ROBIN (PG-13) Warner Home Video 16500 mjﬁzm?f;ma
3| 4| 3 | THEFIFTH ELEMENT (G-13) Columbia Titar Horme Video 82403 G-
4| 5| 4 | AUSTIN POWERS (PG-13) e e e e s S:ﬁ?ﬁilhm.iﬂf.iy
5 (24| 2 THE LOST WORLD: Universal Studios Home Video Jeff Goldblum
JURASSIC PARK (PG-13) 83098 Richard Attenborough
6 | 6| 4 | GROSSE POINT BLANK @ Bucwa Vst Hioos Vieo 10040 Wi e
7| 3| 5 | BREAKDOWN (R) Paramount Home Video 334543 ﬁ:gl’:::sgltlﬂnlan
8|7 |6 | anaconoa pe3 g(;l;g;bia TriStar Home Video IJce:r(‘:'tflebre Lopez
9 [10] 7 | voLcANO pG-13) FoxVideo 6039 el
10| 8 | 8 | THE SAINT (°G-13) Paramount Home Video 071597 ‘éﬂ;:&?:;hue
11| 9 | 8 | THE ENGLISH PATIENT (R) gma\z:: ':2;:‘3:3223% fj'.‘e’ﬂf'é.?,lishe
12| 13| 2 | JINGLE ALL THE WAY (P0) ForVideo 4152 e
13 INEWD ROMY & MICHELE'S Touchstone Home Video Mira Sorvino
HIGH SCHOOL REUNION (R} Buena Vista Home Video 10438 Lisa Kudrow
14| 11| 2 | ADDICTED TO LOVE () Waner Home Video 15252 mﬁm"&wmk
15 12 | 14 | THE DEVIL'S OWN () gony TSt tome Video - Hardon Ford
16| 17 | 3 | NIGHT FALLS ON MANHATTAN (R) oo Petures Home Video Q?fhyaﬁ;’{f,‘imss
17| 15 | 4 | bousLe TeAM @ ggl;;nabia TriStar Home Video :)e::;l:t:;g;;na?‘amme
18] 15| 17| s swoe o e e At ey o
19| 14| 17 | DONNIE BRASCO ®) e
20| 18 | 5 | THAT OLD FEELING (PG-13) oAl Studos Home Video - Bette Midler
2119 | 20 | SCREAM ®) Buens Vi e vieo 10439 Dvem o more
22| 23| 6 | B.APS. (°G-13) \'l\‘v::vn'e-irn:ot:)em \2!2?4413 rn:lr'teinBE::dau
23|25 | 13 | EVERYONESAYSILOVEYOUR) oo Home Entetainmen - oady Alen
24| 26| 3 | THE SIXTH MAN (PG-13) Eﬁiﬂfﬁ:ﬁmﬁev\ﬁ; 10444 lh(n::ezr:nvﬁ:s;:on
25|22 | 9 | FATHER'S DAY (G-13) Warner Home Video 15386 gﬁ:’y"‘cx:"ﬁms
26 | 20 | 18 | ABSOLUTE POWER (R) Warner Home Video 2508 o Castnood
21| 29| 2 | NOWHERE () mti"ﬁﬂ" \?i:eiger:«:sas g:.;::re‘: E\)ggleegte
28| 27 | 15 | MURDER AT 1600 (R) Warner Home Video 14915 el
29 |NEW D> | FACE/OFF (R) Paramount Home Video 330553 :ﬁ:;:;agg::
30| 28 | 14 | CRASH (NC-17) u?.vnﬁnﬁo'ffe'" \?igﬂger:«:ses :a(::yesH::;Zrer
31|21 | 13 | DANTE'S PEAK (PG-13) gy Studios Home Video - Pirce Brosnan
32 [NEWD | ANOTHER 9 1/2 WEEKS (R) Trimark Home Video 6685 m‘,;l.(:ygxﬂ;k:
33| 36 | 25 | swiNGERs ® Bl Vit Hor Ve 10485, Vice it
34|40 | 2 | WALKING THUNDER (¢) Rated Gee 4001 o Denver
35| 31| 3 | WILD AMERICA (PG) Warner Home Video 15580 gz:?: r;:av);:r Thomas
36 | 34 | 17 | PRIVATE PARTS (R) Paramount Home Video 33251 :3;::’8;2’,’;
37 (32| 9 | MCHALE'S NAVY (PG) gy s Sudos Home ideo - TomAnald
38|37 | 13 | MOTHER (PG-13) Paramount Home Video 332473 g'e";gf;:;ﬁ;ds
39 INEWP L',znlan(l:e)OR CONSEQUENCES gglg;nabia TriStar Home Video Vincent Gallo
4039 | 14 | BooTY cALL gzg;nabia TriStar Home Video ﬁﬁi:mngx:vidson

® |TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for

nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar

volume of $18 million at retail for theatrically refeased programs, and of at least, 50,000 units and
$2 million at suggested retait for nontheatrical titles. © 1997, Billboard/BP| Communications.
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MERCHANTS & MARKETING

‘Kidsongs’ Is Back In Action

¢

KIDSONGS’ RELAUNCH: “Kid-
songs,” one of the first children’s video
series ever made—and one of the most
popular, with a spinoff public TV show
in its third season—is being relaunched
by Sony Wonder. The Feb. 24 package
includes 15 catalog titles and the first
new titles in two years, “I Can Dance!”
and “I Can Do 1t!,” each 30 minutes and
$12.98 list.

“Kidsongs,” produced by Together
Again Video Productions, first hit the
market in 1985. President Carol
Rosenstein says she created it as a
diversion for her now-14-year-old
daughter to fill a void in kid vid. Initial-
ly, Warner Bros. Records and Together
Again owned “Kidsongs,” and Tyco
handled distribution to toy stores.

“We were the first product made
specifically for kids’ video,” until then
mostly theatrical movies, says Rosen-
stein, “so up to that point videos hadn’t
been sold in toy stores . .. [But] split dis-
tribution made less sense as time went
on. We bought out Tyco’s rights in 95, at
which point we were under KidVision’s
umbrella.”

When Warner reorganized KidVi-
sion, she continues, “we were put in
limbo. We continued to be in the mar-
ketplace but with no new news.”

Together Again later “reached an
amicable resolution with Warner, which
allowed us to make Sony Wonder our
distributor,” Rosenstein says. “We had
admired what Sony Wonder did with
‘Sesame Street.” We have similar visions
for how to grow lines. We want to do
character spinoffs, for instance.”

The new titles showcase two regular
characters, Ruby and Billy Biggle, who
also appear in the TV show (co-pro-
duced by Sony Wonder) and who will be
her first spinoffs. Rosenstein says that
a 30-minute video, “Adventures In Big-
gleland,” is being made, and two others
are in development.

Rosenstein notes that the Biggles’ “I
Can” line is one of three lines into which
the “Kidsongs” catalog has been orga-
nized. The other two are “A Day At .. .”
(such as “A Day At Old MacDonald’s
Farm”) and “Kidsongs Music Video Sto-
ries.” Now the consumer can more eas-
ily identify content, she claims—impor-
tant because “retailers and consumers
will see a big burst of new product.”

Sony Wonder senior VP Wendy
Moss says marketing plans include a
national TV and print advertising cam-
paign, a live mall tour starring the Big-
gles, and a songwriting contest, which
involves kids penning their own lyrics
to a “Kidsongs” tune. The winner
receives a trip to Los Angeles and a
screen test, according to Moss.

Some 5,000 Dairy Queens around the
country will be giving away “Kidsongs”
premiums with kids’ meals, beginning
in March. The promotion marks a first
for Sony Wonder and Dairy Queen; a
second partnership is scheduled for
April, involving Sony Wonder’s “Sesame
Street” release, “Elmopalooza”; a third
includes back-to-school releases. Moss
notes that Dairy Queen “gives us mas-
sive in-store support.”

BIG ‘WHEELS’: Another high-profile
kid-vid line getting re-promoted is Kid-
Vision’s “Real Wheels” series. “There
Goes A Garbage Truck,” the latest
“Real Wheels” title, streets Jan. 27,
along with the 12 previously released
videos. Suggested retail price has been
reduced to $9.94.

by Moira McCormick

Previously, according to Dan Capone,
director of marketing for WarnerVision
Family Entertainment, suggested list
was $12.95, when the video was pack-
aged with a die-cast toy, and $10.95 for
the tape itself. A number of accounts, he
notes, have opted to continue carrying
the cassette/toy combination.

“Real Wheels,” starring the kid-
friendly grown-up comedy duo Dave

Billboard,,

and Becky, first gained prominence
among a wave of big-machine, “kiddie
vérité” titles that peaked about two
years ago, supplanted by baby- and tod-
dler-targeted videos. However, Capone
says, “trucks aren’t a trend. Kids are
always fascinated with them; they’re a
natural part of growing up. All these
videos need is promotion.”

Moreover, as he points out, pre-
schoolers are unaware of trends. But
Capone concedes, WarnerVision did see
“a dropoff in sales” some time ago and
hadn’t promoted releases as heavily as
before. That gave the line “a bit of time
to build back up,” he says.

The rerelease and price change will
be the subject of “a big print ad cam-
paign,” says Capone, who thinks that
$9.94 list works well with the schedule.
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T K - d v - d
n n I I e UTM
E COMPILED FROM A NATIONAL SAMPLE OF
o p o4 RETAIL STORE SALES REPORTS.

E 4 bt T

= v (S S E Eg

2 | 2|2 | TmE A~

= o~ = Label, Distributing Label, Catalog Number £& | a5

* % % NO. 1 % x x

SLEEPING BEAUTY ¢

1 1 168 Walt Disney Home Video/Buena Vista Home Video 9511 1959 | 2699

2 4 |13 THE JUNGLE BOOK: 30TH ANNIVERSARY 1967 | 26.99
Walt Disney Home Video/Buena Vista Home Video 0602 i
POOH’S GRAND ADVENTURE

3 g 13 Walt Disney Home Video/Buena Vista Home Video 16030 1997 | 2499
CATS DON’T DANCE

4 8 1 Warner Home Video 96473 o] 1956
THE SIMPSONS: TRIPLE PACK

9 11 ! FoxVideo 4102951 | Kl

6 7 9 SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 1997 | 19.96
Warner Family Entertainment/Warner Home Video 98033 i
THE HUNCHBACK OF NOTRE DAME

1 5 3 Walt Disney Home Video/Buena Vista Home Video 7955 19% | 26.99

8 9 9 MARY-KATE & ASHLEY'S BIRTHDAY PARTY 1997 | 1295
Dualstar Video/WarnerVision Entertainment i
CREATURE COMFORTS

S | NEWD | oc VideoFonvideo 7012 1997 |f 1438
FUN AND FANCY FREE

10 § 17 Walt Disney Home Video/Buena Vista Home Video 9875 2 =
BAMBI

1 8 |19 Walt Disney Home Video/Buena Vista Home Video 942 12427] 26.99
THE LION KING

12 | 10 117 Walt Disney Home Video/Buena Vista Home Video 2977 cog B
BARNEY’S GOOD DAY, GOOD NIGHT

13 | NEWD Barney Home Video/The Lyons Group 02019 1997 | 14.95
ALADDIN

141 12 | 149 Walt Disney Home Video/Buena Vista Home Video 1662 1952 | 2499
A RUGRATS VACATION

151 14|17 Nickelodeon Video/Paramount Home Video 837793 il L
ANNABELLE’S WISH

16 | 20 3 Hallmark Home Entertainment 10253 125y =8
BABES IN TOYLAND

17121 |3 | \GM/UA Home Video/Warner Home Video 505757 1997 |} 1958
MARY-KATE & ASHLEY: OUR MUSIC VIDEO

18113 ’ Dualstar Video/WarnerVision Entertainment 53357 1997 | 1295
BARNEY'S MUSICAL SCRAPBOOK

1911 |27 Barney Home Video/The Lyons Group 2017 197 ] 1495
DARIA

20 | NEWD | i+ Music Television/Sony Music Video 49357 1997 | 1298
SNOW WHITE AND THE SEVEN DWARFS

A2 |7 Walt Disney Home Video/Buena Vista Home Video 1514 1937 | 2699
ALICE IN WONDERLAND ¢

22 | 15 | 3% Walt Disney Home Video/Buena Vista Home Video 36 1951 | 2499
SESAME STREET: BEST OF ELMO ¢

B Sesame Street Home Video/Sony Wonder 51229 56 () 35
MARY-KATE & ASHLEY’S CHRISTMAS PARTY

24 | RE-ENTRY Dualstar Video/WarnerVision Entertainment 53356 N,
CINDERELLA

25 | 19 | 237 Walt Disney Home Video/Buena Vista Home Video 410 1550u a6

4 ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail

for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1997, Billboard/BPI Communications.
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Divx Will Adhere To
Studios’ Street Date

DIVX UPDATE: Divx Enter-
tainment president Paul Brindze
quashed a rumor that he’s plan-
ning to release discs months be-
fore street date, blocking con-
sumers from watching the titles
until a “viewing lock,” encoded on
the disc, is released.

Rumors of the proposed early-
release plan circulated after Divx
CEOQ/Circuit City chairman Rich-
ard Sharp made a presentation
about the company’s launch plans
to the Video Software Dealers
Assn. board of directors last
month. Retailers at the meeting
panicked that

African-American sisters and
their extended family, grossed $45
million at the box office. The title
is priced at $19.98, with a $13.95
minimum advertised price. It will
be packaged with a 32-page book-
let of recipes from the film’s stars,
Vanessa Williams, Vivica Fox,
and Nia Long.

Fox is looking to repeat the sue-
cess of “Waiting To Exhale,” star-
ring Whitney Houston. The
soundtrack to that movie finished
at No. 4 on the Top Billboard 200
Albums list for 1996. But the stu-
dio doesn’t have a sales recipe for
“Soul Food”

Divx titles
could be sold
early, giving
the format an
unfair advan-
tage over DVD
and VHS.

SHELY
TALK

by Eileen Fitzpatrick

that’s likely to
match “Ex-
hale’s” 5 mil-
lion units.
Although
critically ac-
claimed, the

But Brindze
says Divx has
no plans to sell its discs prior to
street date. “That was a question
that retailers raised at the meet-
ing,” says Brindze, “and while we
could do that, we won’t be releas-
ing our titles that way.”

Announced in September, Divx
offers DVD technology in a rev-
enue-sharing mode. Consumers
“buy” the dise for about $5 and can
view it as often as they like for 48
hours after the initial play. There’s
a fee for each additional play, reg-
istered via a phone line connected
to the player.

Divx is a joint venture between
Los Angeles entertainment law
firm Ziffren, Brittenham, Branca
& Fischer and Circuit City, which
has already spent $130 million
developing the project (Billboard,
Sept. 20).

Meanwhile, Divx executive VP
Dick Sowa says that the company
will announce about 100 titles Jan.
8-12 at the Consumer Electronices
Show (CES) in Las Vegas for the
format’s spring launch. Buena
Vista Home Video, Paramount
Home Video, and Universal Stu-
dios Home Video are committed to
the format.

DVD champion Warner Home
Video and its distributed labels,
New Line Home Video and MGM
Home Entertainment; Columbia
TriStar Home Video; and LIVE
Home Video have refused to li-
cense their titles.

At CES, Zenith is expected to
demonstrate a Divx player in its
booth, and Panasonic and Thomson
Consumer Electronics “will have
some Divx presence” in their
booths, Sowa says. The three will
debut units next spring in a limit-
ed launch. National rollout is sup-
posed to begin in the summer.

SERVING UP ‘SOUL’: 20th Cen-
tury Fox Home Entertainment
will release “Soul Food” at sell-
through Jan. 13. The move was not
unexpected (Picture This, Bill-
board, Oct. 25).

“Soul Food,” which deals with
the relationships among three

movie didn’t

generate the
same kind of publicity that
“Exhale” enjoyed. The fact that
“Exhale” was based on a popular
novel also enhanced its profile.
And the “Soul Food” soundtrack,
while hovering in The Billboard
200’s top 20, lacks the sizzle of
Houston to cateh retail and con-
sumer eyes.

Fox, though, is confident that
the title can catch the crossover
demographic that helped push
“Exhale” to success. According to
its consumer research, purchase
intent among non-African-Ameri-
can women is 50%.

“The success of ‘Exhale’ had a
lot to do with our deecision to put
this movie out at sell-tkrough,”
says senior VP of marketing Brad
Kirk. “But this movie has a broad
enough appeal to make it viable at
sell-through.”

Kirk says the supplier also
wanted to take advantage of the
Martin Luther King Jr. Day three-
day weekend, which, he says, has
been “under-utilized” as a holiday
selling period. Fox ads for the title
will run on several cable networks,
including BET and the Food Net-
work. Radio promotions and local
retail and restaurant tie-ins are
also on tap.

One thing the studio does have
going for it is lack of competition.
Universal Studios Home Video has
the lackluster “Leave It To Beaver”
slated for Jan. 20, but otherwise
the month is clear.

M ORE BRANDING: The home
video industry is obsessed with
branded product lines. Now An-
chor Bay Entertainment is joining
the fray.

In January the company will
debut the “Independent Classics
Collection,” which will include its
library of acquired product. The
first titles to don the new label are
Woody Allen’s “What’s Up, Tiger
Lily?”; “Sleuth”; and “The Heart-
break Kid.” Each video will fea-
ture special packaging and is
priced at $14.98.
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Home Video Pilboard.

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
x x 5
88|z B2
z | Z |0 8| w | B
215 |¢ Label Principal °E| £ | &
T |2z TITLE 2% rincipa 52| 5 | ¥
= S| 2 Distributing Label, Catalog Number Performers >x | @ | »3d
* k% NO. 1 % xx
. . . . Jeff Goldblum
1 12 2 THE LOST WORLD: JURASSIC PARK Universal Studios Home Video 83098 Richard Attenborough 1997 | PG-13 | 22.98
. George Clooney
2 1 4 BATMAN & ROBIN Warner Home Video 16500 Amold Schwarzenegger 1997 | PG-13 | 22.97
3 2 7 LIAR LIAR Universal Studios Home Video 83330 Jim Carrey 1997 | PG-13 | 22.98
THE JUNGLE BOOK: 30TH Wait Disney Home Video )
4 | 3 | 9 | ANNIVERSARY Buena Vista Home Video 0602 Shimated 1967 | G | 7699
. - Patrick Stewart
5 16 2 STAR TREK: FIRST CONTACT Paramount Home Video 32797 ey 1996 | PG | 14.95
6 | 6 | 2 | JINGLE ALL THE WAY FoxVideo 4152 Amoa. Schwarzenegger| 1gq6 | pg | 1998
Walt Disney Home Video .
7 | 4 | 142 | SLEEPING BEAUTY & Buena Vista Home Video 9511 Animated 1959 | G | 2699
JENNY MCCARTHY: THE PLAYBOY Playboy Home Video
8 1 7| 6| vears Universal Music Video Dist. PBVOS22  Jenny McCarthy 1997 | MR (1998
STAR WARS TRILOGY-SPECIAL ) Mark Hamill
8| 5|8 | epimioN FoxVideo 0609 Harrison Ford 1997 | PG | 49.98
10 | 9 11 | FLEETWOOD MAC: THE DANCE Warner Reprise Video 3-38486 Fleetwood Mac 1997 | NR | 19.98
SPICE GIRLS: GIRL POWER!-THE ) .
11 (13|10 UNAUTHORIZED BIOGRAPHY MVP Home Entertainment 801 Spice Girls 1997 | NR | 19.98
PLAYBOY 1998 PLAYMATE VIDEO Playboy Home Video ) )
12| 11| 4 | calENDAR Universal Music Video Dist. PBVOg14 ~ Various Artists 1997 | NR | 19.98
13| 14 8 DIANA: THE PEOPLE’S PRINCESS MVP Home Entertainment MVP750 Various Artists 1997 | NR | 14.95
14 | 24 | 3 | CREATURE COMFORTS B e 12 Animated 1997 | MR | 1498
15 | 17 | 8 | THE SIMPSONS: TRIPLE PACK FoxVideo 4102951 Animated 1997 | NR | 2498
HBO Home Video .
16 | 10 | 14 | SPAWN Warmer Home Video 91425 Animated 1997 | NR | 2297
Touchstone Home Video Mel Gibson
17 | NEWD RANSOM Buena Vista Home Video 8295 Rene Russo 199 : 19.99
18 | 25 | 2 | SPICE GIRLS: ONE HOUR OF POWER  Warner Home Video 363553 Spice Girls 1997 | NR | 1495
. Jonathan Taylor Thomas
19 | 34 | 3 | WILD AMERICA Warner Home Video 15580 Devon Sawa 197 | PG | 2296
20| 19 | 5 | DIANA: A CELEBRATION BaC video Various Artists 1997 | NR | 1498
21 | 15 | 6 | OPRAH: MAKE THE CONNECTION Buena Vista Home Video 60428 Oprah Winirey 1997 | NR | 22.99
WILLIAM SHAKESPEARE'S ROMEO ) Leonardo Dicaprio
22|26 | 13| ¢ J0LIET FoxVideo 8737 Claire Danes 1996 | PG-13 | 1498
. A.l.C./Pioneer LDC Elizabeth Berkeley
3 3 6 ARMITAGE 11 POLYMATRIX Pioneer Entertainment 1370 Kiefer Sutherlard 1997 L 19.98
BEAUTY AND THE BEAST: THE Walt Disney Home Video )
24 | NEWD | cnelANTED CHRISTMAS Buena Vista Home Video Animated 1997 | NR | 2699
25 | 29 | 3 | THE BEST OF THE DOORS Universal Studios Home Video 83297 The Doors 1997 | NR | 1498
26 | 23 | 6 | DIANA: LEGACY OF A PRINCESS MPI Home Video MP7275 Various Artists 1997 | NR | 1498
27 | 18 | 14 | FARRAH FAWCETT: ALL OF ME ey oy lom e Farrah Fawcett 1997 | MR | 1998
: Universal Music Video Dist. PBV0O812 arran raw :
28 | 36 | 3 | ANNABELLE'S WISH Hallmark Home Entertainment 10253 Animated 1997 | NR | 12.95
. ) David Duchovry
29 | 20 | 6 | THE X-FILES BOX SET: VOL. 5 FoxVideo 4105 Gillian Anderson 1997 | NR | 39.98
. . Jamie Lee Curtis
30 | 8 | 11 | HALLOWEEN: ANNIVERSARY EDITION Video Treasures 10272 Donald Pleasence 1978 [ R | 998
. . . Sam Neill
31 | RE-ENTRY | JURASSIC PARK < Universal Studios Home Video 81409 Laura Dern 1993 | PG-13 | 9.98
32 | NEWD | ACHRISTMAS CAROL FoxVideo 6020 Animated 1997 | NR [ 19.98
Bials GRATEFUL DEAD: DOWNHILL Monterey Home Video 31989 Grateful Dead 1997 | NR | 29.95
FROM HERE
Walt Disney Home Video Tim Allen
341 22 ) 15 | JUNGLE 2 JUNGLE Buena Vista Home Video 60329 Martin Short 1997 | PG | 2299
. Mark Hamill
35 | 32 | 130 | STAR WARS: SPECIAL EDITION FoxVideo 60973 Harrison Ford 1977 | PG | 1998
. Steve Guttenberg
36 | 28 [ 9 | CASPER, A SPIRITED BEGINNING FoxVideo 4172 Lori Loughlin 1997 | G [ 1998
Miramax Home Entertainment George Clooney
313 6 FROM DUSK TiLL DAWN Buena Vista Home Video 8016 Quentin Tarantino 19% R 19.99
New Line Home Video Jada Pinkett
38 | 37| 3 | SETITOFF Warner Home Video N4445 Queen Latifah 1997 | R | 1998
39 | 33 | 11 | THE FIRST WIVES CLUB Paramount Home Video 326123 Dane Moo 199 | PG | 1495
MTV Music Television . .
40 | 31 | 5 | THE REAL WORLD YOU NEVER SAW i Various Artists 1997 | NR | 12.98
Sony Music Video 49330

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1

million at suggested retail for nontheatrical titles.

released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1997, Billboard/BPI Communications.

ITA platinum certification for a minimum sate of 250,000 units or a dollar volume of $18 million at retail for theatricatty
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EDITED BY PAUL VERNA

> PAUL SIMON

Songs From The Capeman

PRODUCER: Paul Simon

Warner Bros. 46814

JJ Featured in Music to My Ears, Nov,
8.

P> ORIGINAL CAST RECORDING

The Lion King

PRODUCER: Mark Mancina

Wait Disney 60802

Broadway’s hottest ticket will undeniably
draw immense interest in the cast album
to “The Lion King,” the stage version of
Disney’s animated smash. While it’s true
that the fantastic visual impact of the
show must await those lucky enough to
obtain tickets in the remaining years of
this century, lots of entertainment value
can be found in this recording, which com-
bines the original Elton John and Tim
Rice score (plus some newcomers from
the pair) with other music, especially
choral numbers, which more closely
reflects the African setting of the work.
Somehow the joys of both musical sensi-
bilities often blend to make the cast album
of “The Lion King” as much an aural
delight as its stage version a visual one.

p METALLICA

Re-Load

PRODUCERS: Bob Rock, James Hetfield, Lars Ulrich
Elektra 62126

Like U2's “Zooropa” and Soundgarden’s
“Down On The Upside,” Metallica’s “Re-
Load” is at once darker, more immediate,
and more rough-edged than its predeces-
sor—a spontaneous afterthought to a
well-crafted masterpiece. Featuring such
trenchant cuts as first single “The Memo-
ry Remains” and “The Unforgiven I1,”
“Re-Load” is a loud, aggressive document
of a band that is too busy writing and
recording to reflect on its own success.
Other highlights include “Bad Seed” and
“Fuel.” Lead cut has already staked out a
cozy place on the Mainstream Rock
Tracks chart, and any number of other
tunes could follow suit. Furthermore,
Metallica’s flirtation with hard-edged
modern rock fans continues with this
album, boding well for its long-term sue-
cess.

p 0ZZY OSBOURNE

The Ozzman Cometh

PRODUCERS: various

Epic 67980

One-disc retrospective of grandfather of
heavy metal Ozzy Osbourne traces his
career back to the earliest rehearsal tapes
he made with Black Sabbath—the band’s
titular song and early classic “War Pigs.”
It then moves to the solo work of the self-
described “madman,” including such sta-
ples as early '80s hit “Crazy Train” (fea-
turing the late, gifted Randy Rhoads),
“Bark At The Moon,” and “No More
Tears,” as well as more obscure material,
like the “Ozzmosis” cut “I Just Want You”
and “Back On Earth,” an outtake from
that album. Bonus disc features 1970
“Basement Tapes” of Sabbath’s “Fairies
Wear Boots” and “Behind The Wall Of
Sleep,” plus an Osbourne interview.
Album caps off another banner year for

SPOTLIGHT
LED ZEPPELIN

+ 9
&

4

LED ZEPPELIN

The BBC Sessions

COMPILATION PRODUCER: Jimmy Page

Atlantic 83061

Long before technology began to offer
musicians and producers enough
choices to trip over themselves, there
was the raw power of real music
played in real time by real human
beings. To wit, Led Zeppelin’s BBC
broadcasts—held from early 1969
through early *71—capture the purity
of the band’s early performances, as it
shaped such songs as “Communication
Breakdown,” “Dazed And Confused,”
and “Whole Lotta Love” into the clas-
sics they would become. The sessions
also showcase Zeppelin’s reverence for
American blues and rock’n’roll pio-
neers masters via a medley that
includes John Lee Hooker’s “Boogie
Chillun’ ” and the early Elvis Presley
hit “That’s Alright Mama.” Further-
more, the second disc of this two-CD
set features pre-release renditions of
such “Zeppelin IV” masterpieces as
“Stairway To Heaven,” “Black Dog,”
and “Going To California.” Because
the collection set draws from various
performances, there are redundancies
in the material—a forgivable sin, given
the band’s genius for making each per-
formance unique. A candid portrait of

a legendary band in its heyday.

SPOTLIGHT

CELINE DION

LET'STALK ADON

CELINE DION

Let’s Talk About Love

PRODUCERS: various

550 Music/Epic 68861

It’s a daunting task to follow Dion’s
previous “Falling Into You,” which
racked up worldwide sales of 25 milkion.
Her fifth English-language project
finds the Canadian songbird and close-
ly tied Sony family upping the ante
with a pocketful of revered industry
players, including Carole King, Beatles’
producer Sir George Martin, the Bee
Gees, and Barbra Streisand. Dion’s
super-charged vocals are expectedly
potent and often reach for the heavens
on the album’s 15 tracks—clocking in
at 71:17—Dby songwriters David Foster,
Corey Hart, James Horner, and Bryan
Adams and producers Foster, Ric
Wake, and Walter Afanasieff, among
others. Dion spreads her wings on
tracks like the reggae-splashed “Treat
Her Like A Lady,” featuring Diana
King and Brownstone, and “I Love You
Then I Hate You,” a curious duet with
Luciano Pavarotti. Best cuts include
the restrained Bee Gees’ collaboration
“Immortality,” top 40 border-breaking
“To Love You More,” King/Martin
effort “The Reason,” explosive “Us,”
and upcoming “Titanic” single “My
Heart Will Go On.” Retailers, get those
cash registers oiled up.

SPOTLIGHT
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jonatha brooke

JONATHA BROOKE

10-Cent Wings

PRODUCER: Alain Mallet

Refuge/MCA 11706

Signaling the grand ascent of one of the
most gifted and unique artists of the
decade, “10-Cent Wings” is an album
that creates its own electrifying equilib-
rium, locking eavesdroppers into an
orbit too gripping to resist. Brooke’s
previous work, whether solo or with for-
mer act the Story, was always marked
by a trenchant level of truth-telling and
musicality. At its best, it moved with the
gravity-defying grace of great ballet.
Incredibly, “10-Cent Wings” is even bet-
ter: You believe that a singer/songwriter
can take flight. The edgy intelligence,
wit, and aural surprise in songs like
“Secrets And Lies,” “Crumbs,”
“Because I Told You So,” “Landmine,”
and “Annie” are so direct in their fierce
rightness that the listener feels a keen
pleasure both public and secret, as if
music had the might to restart the day
according to its own intimate clock. The
album’s producer, Alain Mallet, with a
sure grasp of the coiled power and sinu-
ous peal of Brooke's voice, pen, and
playing, makes the tough, clear drama
of her work build and then detonate in
the imagination. “10-Cent Wings” is
essential, like taking a deep breath
after witnessing something magnificent.

SPOTLIGHT
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GARTH BROOKS

Sevens

PRODUCER: Alien Reynolds

Capitol Nashville 56593

After all the anticipation, Garth
Brooks has finally delivered a pretty
damned good album, one that
embraces traditional country themes
of drinking, suicide, trucks, hell-rais-
ing, divorce, infidelity, street-corner
religion, and self-determination.
Brooks told Billboard “Sevens” is so
named because it’s his seventh record.
he was born on the seventh of Febru-
ary, and the album’s popular reception
could push his sales into past 70 mil-
lion. There is alsa a nagging certainty
that most of these 14 sangs were cho-
sen because they lend themselves so
well to a live show—especially one of
Brooks’ intensity—and you can
already envision the sing-alongs to
“Two Pina Coladas” and “Do What You
Gotta Do,” for example. Still, as an
album, it tracks very well, and there
are surprises. “Fit For A King,” in par-
ticular, is the quiet, oddly moving tale
of a ragged street-corner preacher.
The album ends with a moody World
Warl evocation, “Bedleau Wood.” And
Brooks veers into pop with the music-
hall strains of “When There’s No One
Around.” This is not “No Fences,” but
nothing ever likely will be.

Ozzy, who stole the summer tour season
with his phenomenally successful summer
Ozzfest extravaganza.

JOHNNIE RAY
High Drama: The Real Johnnie Ray
PRODUCER: Andy Schwartz

Columbia Legacy 65157

If the Swing Era did its part to create a
favorable environment for instrumental
rock’n’roll, Johnnie Ray, the white per-
former who broke the rules of mainstream
pop singing and onstage demeanor in the
early 50s and hit multimedia stardom

THE NEW YORK PHILHARMONIC: THE HIS-
TORIC BROADCASTS, 1923-1987

PRODUCER: Sedgwick Clark

NYP Special Editions 9702.11

This boxed set from the New York Phil-
harmonic Society traces the grand his-
tory of America’s most venerable
orchestra with fitting panache. Seven
decades of New York Phil broadcast
performances are surveyed over 10
discs, and the packaging and documen-
tation could scarcely be more deluxe.
The set opens with Willem van
Hoogstraten leading the Phitharmonic
through Beethoven'’s “Coriolanus”
Overture from 1923 and ends with
Rafael Kubilek conducting the group in
Bart6k’s atmospheric psychodrama
“Duke Bluebeard’s Castle” in 1981.
Even with the archaic nature of some of
the earliest sound sources, the collec-

VITAL REISSUES®

tion’s sonics are amazingly present (and
for those who can’t abide the vintage
numbers, there are plenty of latter-day
gems). Some highlights: Leopold
Stokowski leading the Phil in Mendel-
sohnn’s “Scottish” Symphony, Artur
Rubinstein in Chopin’s first Piano Con-
certo under Bruno Walter, David Ois-
trakh in Shostakovich’s Violin Concerta
No. 1 under Otto Klemperer, Poulenc
playing piano in his own “Concerto
Champétre” under Dimitri Mitropolous,
soprano Kirsten Flagstad in Wagner
under Walter, and Stanley Drucker in
the premiere of John Corigliano’s Clar-
inet Concerto with Leonard Bernstein.
At retail, the set is available exclusively
via Tower Records; it is also sold at the
Phil’s Lincoln Center gift shop and via
800-557-8268 or on the Internet at
www.newyorkphilharmonic.org.

because of it, made vocals that dubbed
him “the father of rock’n’roll,” as assessed
in a totally respectful manner by none
other than labelmate Tony Bennett. Aptly,
this collection, with the exception of his
groundbreaking smash “Cry,” is not a col-
lection of hits, but a very convincing 17-
song program of bluesy numbers, showing
Ray’s authoritative style in both ballad
and rhythmic settings. Many tracks are
new to the commercial recording catalog
or available in a U.S. release for the first
time. Ray, who died in 1990, managed to
hit mainstream success in a big way, but
the roots of his style paved the way for
Elvis and a pop music revolution. Alas, he
never fully participated in the fun with his
own collection of rock’n’roll hits.

COUNTRY

PAUL BRANDT

Outside The Frame

PRODUCER: Josh Leo

Reprise 46635

Paul Brandt’s sophomore outing is a solid
package. His warm, authoritative baritone
has been one of the more significant and
welcome additions to the country scene
the last couple of years, and he’s a pol-
ished performer and emerging songwriter.
He wrote or co-wrote 7 of the 10 cuts here,

and the songs are, by and large, intelli-
gent urban country, all about being in or
out of love. A standaut is his solo composi-
tion “We Are The One,” on which he is
Jjoined by Kathy Mattea. Title cut is a par-
ticularly effective ballad co-written by
Brandt and given a lush, string-filled
arrangement by producer Josh Leo.
Nothing spectacular. but a well-crafted
album.

CLASSICAL

% LUCIANO BERIO: Rendering

London Symphony Orchestra, Berio; Andrea Luc-
chesini, piano

PRODUCER: David Frost

RCA Red Seal 68894

SCHUBERT: Symphony No. 10

Scottish Chamber Orchestva. Sir Charles Mackerras

PRODUCER: Andrew Keener

Hyperion 67000

When Franz Schubert died at age 31 in

1828, he left behind not only the famous

“Unfinished Symphony” No. 8 in B minor,

but several other symphonic sketches in

various stages of realizztion. Interestingly,

these two albums each offer “completions”

of the composer’s Symphony No. 10 in D

major—and radically different ones. The
(Continued on page 66)

ALBUMS » SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart
u tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top haif of the chart in the corres

potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
ponding format. CRITICS CHOICES (4 ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of thie year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna. Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 131

way/cabaret/N.Y.); Brad Bambarger (classical/N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Dilibert

rn Valley Road, Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); lev Lichtman (Broad-

0 (new age).

64

BILLBOARD NOVEMBER 29, 1997



Reviews & Previews

NGLES

EDITED BY LARRY FLICK

p JOHN MELLENCAMP Without Expression
(3:56)

PRODUCERS: John Mellencamp, Mike Wanchic
WRITER: T. Reid

PUBLISHER: not listed

Mercury 361 (c/o PolyGram) (cassette single}

This freshly recorded tune from Mellen-
camp’s “The Best That I Could Do”
greatest-hits package is perhaps the
artist’s strongest single offering in
years. Musically, it captures the infec-
tious, rootsy rock sound of his biggest
hits, while allowing for the kind of lyri-
cal introspection that has marked his
more recent efforts. Such a combo
should prove irresistible to top 40 pro-
grammers who have been frequently
indulging in the strumming efforts of
Sister Hazel in recent days. Meanwhile,
longtime fans will be left optimistic
about Mellencamp’s creative future—
which appears to be plush, given the
high quality of this offering.

p BRYAN ADAMS Back To You (3:30)
PRODUCERS: Patrick Leonard, Bryan Adams

WRITERS: Adams, Kennedy

PUBLISHERS: Badams, ASCAP; Sony, PRS

A&M 00582 (cassette single}

Here is the bouncy, uptempo pop single
that Adams’ longtime fans have been
longing for. A new tune that will be fea-
tured on the singer’s forthcoming
“Unplugged” collection, “Back To You”
has a sweet acoustic feel and deserves
to easily glide onto top 40 playlists. The
chorus has instant sing-along potential,
and Adams delivers every syllable with
an “aw-shucks” romantic flair. At the
same time, there’s enough bite in the
instrumentation to keep mainstream
rock radio listeners happily engaged.
An excellent single that leaves you han-
kering for more.

p METALLICA The Memory Remains (4:37)
PRODUCERS: Rock, Hetfield, Ulrich

WRITERS: Hetfield, Ulrich

PUBLISHER: Creeping Death, ASCAP

Elektra 9948 (cassette single)

Rock radio is already way hip to this
smokin’ jam from the band’s new album,
“Re-Load.” The time has come for pop-
sters to climb aboard and join the fun.
With its grinding, slow groove and
winding melody, “The Memory
Remains” has the traditional song
structure and crisp production needed
to attract listeners who don’t usually
indulge in such guitar-heavy fare. In
fact, this song has the potential to draw
a pile of new people into the band’s
already massive legion of fans.

p GREEN DAY Time Of Your Life (Good Rid-
dance) (2:32)

PRODUCERS: Rob Cavallo, Green Day

WRITERS: Green Day

PUBLISHERS: WB/Green Daze, ASCAP

Reprise 9103 (c/c Warner Bros.) (cassette single)

Can this really be the same band that
helped reignite the punk scene several
years ago? Briefly gone are the crash-
ing guitars and pounding drums, and in
their place are delicate acoustic lines,
swirling strings, and a forlorn lead
vocal by Billie Joe. “Time Of Your Life
(Good Riddance)” is a heartfelt tune
that elevates Green Day to an impres-
sive new creative plateau—holding
promise for what could be the biggest
hit of the band’s career. An essential
single from the equally notable new
album “Nimrod.”

* EDWIN McCAIN I'll Be (3:59)
PRODUCER: Matt Serletic

WRITER: E. McCain

PUBLISHERS: EMI-April/Harrington, ASCAP
Lava/Atiantic 8265 (cassette single)

McCain could enjoy another pop hit
with this charming, folk-flavored ballad.
His gravelly voice is full of earnest
yearning, while a waltz-like arrange-
ment builds from a simple acoustic
opening into a full-bodied rock climax.
The flutter of sax lines at the song’s
close is a lovely capper to a sweet,
immediately memorable single that will
inspire you reach for the hand of the
one you love.

ILEGALES Sueiio Contigo (Dreaming Of You)
(4:20)

PRODUCER: Roger Sanchez

WRITER: R. Sanchez

PUBLISHER: not listed

REMIXER: Hex Hector

Ariola 52854 (c/o BMG) (CO single}

Time to get up and shake that body!
This bilingual Spanish group delivers
free-spirited music that conveys feel-
ings of happiness and freedom—which
will speak to many listeners, regardless
of their cultural background. The bilin-
gual version of the song creates a unify-
ing bond that reminds you that music is
indeed an international language. Ile-
gales may have a worldwide hit on their
hands.

QUTTA CONTROL Together In Electric Dreams
(3:51)

PRODUCERS: Barry Harris, Rachid

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Chris Cox, DJ Irene

Interhit 54016 (c/o Priority) (cassette single)

This wonderfully light and cheerful
cover of the classic Phil Oakey/Giorgio
Moroder collaboration will ignite hope
for couples who-believe in the magic of
dreaming. The dance-driven track is
energetic fun and remains a perfect
complement to an onscreen love story.
The Tropical radio version is like a
soft, delicate breeze for the listener’s
ears. Let your dreams be outta con-
trol.

PARADIGM Higher Love (a:05)

PRODUCERS: Dee Robert, Peter Monk

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Dee Robert, Peter Monk

Robbins 72019 (c/o BMG) (cassette single)

“Higher Love” is one of those crazy,
chaotic dance/pop songs with relentless
beats that happily don’t allow much
room for breathing. It goes on and on
and on—just like the Energizer Bunny.
It’s meant to be danced to in the blind-
ing flashes of late-night club lights.
Such groove frenzy can be too much for
daytime, but if frenetic beats are your
thing, then this is the perfect song for
you.

P BRIAN McKNIGHT Anytime (4.08)

PRODUCER: Brian McKnight

WRITERS: B. McKnight, B. Barnes

PUBLISHER: not listed

Mercury 349 (c/o PolyGram) (cassette single)

The follow-up to the well-propped jeep
anthem “You Should Be Mine (Don’t
Waste Your Time)” shows McKnight
effectively returning to his R&B ballad
roots. “Anytime” woos with its haunting
piano lines, quietly ticking beats, and
soft funk guitars. McKnight delivers an
exemplary performance, showing
novices that you can display strength,
sorrow, and a flair for drama without
screaming or bursting a blood vessel. In
fact, he never seems to break a sweat,
though he’s likely to leave listeners
extremely hot and bothered.

* DOWN TO THE BONE Brooklyn Heights (4:49)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

NuGroove 305 (cassette single)

The acid-jazz movement is alive and
well, thanks to bands like this. “Brook-
lyn Heights” will be fondly familiar to
U.K. import-watchers who dig instru-

mentals that combine traditional jazz
piano noodling with a disco-spiced beat.
WQCD New York is already giving this
gem active spins. Now, it’s time for other
jazz/AC and R&B stations to follow suit.
Use this cut as a reason to investigate
the super-juicy album “From Manhattan
to Staten.”

COUNTRY

p BRYAN WHITE One Small Miracle (3:53)
PRODUCERS: Billy Joe Walker Jr., Kyle Lehning
WRITERS: B. Anderson, S. Wariner

PUBLISHERS: Sony/ATV Songs/Mr. Bubba/Steve Wariner,
BMI

Asylum 9944 (CD promo)

White follows the top five success of the
uptempo “Love Is The Right Place”
with a pretty ballad about a man turn-
ing to the Lord for help when his
woman is walking out the door.
Drenched in steel guitar, this ballad is
steeped in a richer country sound than
many of his previous outings, which
should help appease those who have
groused about White not being “coun-
try” enough. His vocal performance is
sincere and believable. Penned by Bill
Anderson and Steve Wariner, the song
is definitely a winner, and it signals
another chart attack from the multital-
ented Wariner. He's also on the chart
dueting with Anita Cochran on “What If
1 Said,” and he co-wrote the new Garth
Brooks single, “Long Neck Bottle.”

» MARK CHESNUTT FEATURING VINCE GILL
AND ALISON KRAUSS It's Not Over (3:18)
PRODUCER: Mark Wright

WRITERS: L. Kingston, M. Wright

PUBLISHER: Songs of PolyGram International, BMI

Decca 72032 (CD proma)

It’s hard to find a stronger country bal-
ladeer than Chesnutt, especially when
he is given a great piece of material like
this traditional-sounding tune. Fla-
vored with fiddle and steel guitar, the
production is right on target, perfectly
spotlighting Chesnutt’s heartbroken
hillbilly delivery. The gorgeous har-
monies of Alison Krauss and Vince Gill
are just the icing on an already scrump-
tious cake. This is precisely the kind of
song that country radio needs right
now.

% RICKY VAN SHELTON Qur Love (2:58)
PRODUCERS: Steve Buckingham, Marshall Morgan
WRITER: D.E. Gatlin

PUBLISHERS: Midnight-Crow/CMI, ASCAP

RVS 1097 (CD promo)

Shelton continues his bid for country
radio action with another single from
his wonderful “Making Plans” album on
his independently distributed RVS
Records. This track sounds just as good,
if not better; than anything he did dur-
ing his heyday on Columbia. This fine

NEW &
NOTEWORTHY

ANGELICA Jesu, Joy Of Man's Desiring (a.02)
PRODUCER: Clif Magness

WRITER: not tisted

PUBLISHER: not listed

Atlantic 8366 (cassette single)

Newcomer Angelica has delivered a
truly outstanding combination of pop,
opera, rock, and the peaceful, soothing
characteristics of classical piano.
Imagine Enigma, Richard Clayder-
man, and your favorite pop/dance ditty
all in one. This inspirational, uplifting,
contemporary single is innovated by
Grammy-winning producer/songwriter
Clif Magness. Pop heavyweight David
Foster is also involved, providing lilt-
ing piano lines, while the sincere voic-
es of the Boys Choir Of Harlem add to
the grandeur of the arrangement. This
single is unlike many, uplifting one’s
spirits and magnifying one’s soul.
Indeed angelic, beyond any imagin-
able boundaries. Bravo!

single proves that Shelton has many
more strong recordings and potential
hits in him—if country radio will give
him a fair shot. The ballads are the
album’s strongest assets, but this
uptempo cut could be a winner, too.

“ DEAN MILLER My Heart’s Broke Down (But
My Mind's Made Up) (2:3s)

PRODUCER: Gregg Brown

WRITERS: D. Miller, S. Majors

PUBLISHERS: Mighty Nice/Prince of the Road/Btuewater/
Acuff-Rose, BMI

Capitol 12325 (CD proma)

This second single from Miller is a
lively romp that is rife with personali-
ty. The track absolutely sizzles, with
the musicians sounding like they are
in a Texas roadhouse, not a Nashville
studio. For his part, Miller’s vocal
packs a pleasing wallop. The lyric is
cute, and Miller lets loose and has fun
making it a totally enjoyable little
record.

DANCE

ORYON Gimme Love (no timing listed)

PRODUCER: Norman Arnoid

WRITERS: Oryon, N. Amold

PUBLISHER: Dig My Pants, ASCAP

REMIXER: Norman Arnold

AMi/House 10011 (CO single)

Oryon is a videogenic newcomer who
makes a solid bid for teen idol-dom on
this chipper hi-NRG twirler. He’d be
better served by a more straightfor-
ward pop song but makes the most of
this one—which is featured in the movie
“Against Their Will.” If you're
impressed by Oryon but prefer a more
house-leaning sound, check out the
additional cut “Bump & Grind,” which
has a lazy bassline and festive female
backing chants.

p HARRY CONNICK JR. Let’s Just Kiss (a.09
PRODUCER: Tracey Freeman

WRITER: H. Connick Jr.

PUBLISHER: Papa’s June, BMI

Columbia 3508 (c/o Sony) (cassette single}

Connick returns to the big-band sound
that made him, reminding listeners of
his fine way with a lyric, as well as his
knack for crafting contagious melodies.
“Let’s Just Kiss” oozes with old-fash-
ioned romance—from its sweeping
orchestral strings to the subtle tenor
sax solo of Charles Goold. At long last, a
soulful, sophisticated, old-school record-
ing that is truly as good as they used to
make 'em.

% STANLEY CLARKE Between Love And Magic
(4:00)

PRODUCER: Stanley Clarke

WRITER: S. Clarke

PUBLISHER: Clarkee, BMI

Epic 7571 (c/o Sony) (CD single)

Clarke plucks one of a dozen gorgeous
instrumentals from his new album,
“The Bass-ic Collection,” and offers a
funk-laced jam that is perfectly acces-
sible to pop/AC and adult-skewed
R&B radio formats. Of course, kids
would be wise to investigate this cut
for an education in true musicianship.
But their parents are more likely to
warm up to an arrangement that is
rife with countless unexpected rhyth-
mic twists and clever chord progres-
sions. For added pleasure, the CD
pressing of the single offers another
fine composition, “Lost In A
Thought.” Not to be missed.

HUNTERS RUN You & Me (2:37)

PRODUCER: Charlie Green

WRITER: M. Hunter

PUBLISHER: not listed

Vibe 7562 (c/o M.S.) (CD single)

This Long Island, N.Y.-based band bows
with a rock-edged pop ditty that that is
fondly reminiscent of veteran producer
Charlie Green’s work with Buffalo
Springfield and Dr. John. Singer
Mitchell Hunter has an easygoing style,

and he is backed by instrumentation
that sounds best while either driving or
knocking back a beer in a bar. Equally
appealing is the additional track, “I'm
Free,” which has a jangly vibe 4 la
Hootie & the Blowfish. Contact: 516-
628-1234.

ROCK TRACKS

> RAGE AGAINST THE MACHINE The Ghost Of
Tom Joad (no timing listed)

PRODUCERS: Brendan O'Brien, Rage Against The
Machine

WRITER: not listed

PUBLISHER: not listed

Epic 3455 (c/o Sony) (CO proma)

When Zac de la Rocha bellows “Wel-
come to the new world order,” he sure
ain’t kidding. Rage has been chipping
away at the world for a few years now,
and “The Ghost Of Tom Joad” shows
’em at the top of the heap—perfectly
merging metal, grunge, and hip-hop,
with a tripped-out edge that is impossi-
ble to ignore. The band’s formidable fan
base is sure to expand and bleed into
the pop world with this one—which
really must be experienced live to be
fully appreciated.

p BUSTA RHYMES Dangerous (3:46)
PRODUCERS: Busta Rhymes, Rick Posada

WRITERS: T. Smith, R. Smith, H. Stone, F. Stonewall
PUBLISHERS: T"Ziah's/Zadiyah's/Longitude, BMI

Elektra 9936 (cassette single}

On the second single from his second
set, “When Disaster Strikes,” Busta
Rhymes creates an infectious play on
the “aspirin is not candy” public service
announcements of the '80s. He declares,
“This is serious/We could make you
delirious/You should have a healthy fear
of us/Too much of us is dangerous” as a
hook, while filling the verses with his
everyday observations and wonderment
at his success. Backed by a bouncy syn-
thesized track, “Dangerous” is fast
becoming a staple at radio and in night-
clubs.

CHRISTMAS

PATSY “Kid" Santa Claus/Happy Holly-Day
(3:21)

Roperry 2255 (cassette singie}

Contact: 212-371-4142.

LINDA EDER Q Holy Night (3:52)
Atlantic 8332 (CD single)

DAVE KOZ December Makes Me Feel This Way
(3:22)
Capitol 12805 (CO single}

THE HOUSE OF ZEKKARIYAS Be Thankful
(Happy Holiday) (4:50)
island 7686 (CD single)

EDDIE MONEY & RONNIE SPECTOR Everybody
Loves Christmas (4:05)
CMC International 87241 (c/o BMG) (CD single)

JOI CARDWELL My First Christmas With You (no
timing listed)}

EightBall 050 (CD singie)

Contact: 212-337-1200.

Y’ALL Christmastime In The Trailerpark (no timing
fisted)

Y’Atl 003 (CD single}

Contact: 212-473-Y’ALL.

LEA DeLARIA The Truth About Christmas (3.21)
Streeter 1003 (CD cut)

TRANS-SIBERIAN ORCHESTRA Christmas Eve
Sarajevo (3:24)
Lava/Atlantic 6928 (CD promo)

SINGLES w PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
= developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deb