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Is Expected To
Take IFPI Helm

This story was prepared by Adam
While m London and Bill Holland in
Washington, D.C.

BERMAN

BILLBOARD EXCLUSIVE

[LONDON-—Jason “Jay” Berman, the
outgoing chairman of the Recording
Industry Assn. of America (RTAA), is
in advanced discussions with industry
leaders about becoming the next chair-

(Continued on page 106)

DVD Developments Give
Format Boost At VSDA

W BY SETH GOLDSTEIN

LAS VEGAS—The formation of a
DVD trade consor-
tium, coupled with
the announcement
of a national rollout
by Warner Home
Video, is giving the
new format the
kind of exposure needed to propel it

beyond early adopters.
Beuring the endorsements of sever-
(Continued on page 99)
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B BY ELENA OUMANO

Mention “Jamaica” and most people

think “reggae,” the signature sound of

that island nation.
Jamaicans are jus-
tifiably proud of
their music’s
charismatic appeal
and its widespread
influence on other
cultures and
musics. These days,
though, more and
more Jamaicans
are refusing to subsume their individ-
ual identities under the reggae banner.

“Alternative in Jamaica doesn’t
mean what it does in America,” notes

GiBBY

NEWSPAPER

RIAA’s Berman JAMAICAN MUSIC SPAWNS
‘ALTERNATIVES’

Kingston-based label owner/artist
manager Steve Wilson, former A&R/
promotion manager for Island
Jamaica. “It means alternative to
what’s traditionally
known as Jamaican
music. There’s still
a Jamaican stamp
on the musie. The
hasslines and drum
beats sound famil-
iar. But that’s it.
We're using a lot of
blues, funk, jazz,
folk, Latin, and a

FAHRENHEIT

lot of rock.”
Among more than 20 “alternative”
acts currently playing in Jamaica are
(Continued on page 72)

This is the second in a two-part series
onthe state of the industry’s record-
ed-nusic arches.

M BY BILL HOLLAND

For major record companies, espe-
cially those that
bought out smaller
companies, the
importance of a
coherent storage
and preservation
policy didn’t
become clear until
the advent of the
CD and the eco-
nomic advantage of properly reissued
material.

Until then, most of the major
record companies had put little
thought into the state of their
archives, and untold numbers of
recordings had been thrown away.
mislaid, lelt behind in warehouses,

Upgrading Labels’ Vaults
No Easy Archival Task

and even sold for scrap (Billboard,
July 12).

In the mid- to late 1980s, most
record companies began to acknowl-
edge the importance of their catalogs
and launched archival preservation
efforts. Among the ambitious under-
takings was the
updating of Cupitol
Records’ archives.
Soon after KMI took
over Capitol Records
in the mid-'80s, offi-
cials took their mod-
ernizing plan very
seriously.

Three and a half
years after the company modernized
its Los Angeles vault and updated
Capitol’s vault database, the master
plan also meant moving all post-"70s
session reels and alternate-take tapes
last summer to a custom-built vault

facility in New Jersey, far from
(Continued on puge 98)
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Hit Singles
Catapult
Colvin, Robyn

B BY CHUCK TAYLOR

NEW YORK—One is a seasoned
veteran and the other a relative

lswx‘

ROBYN

COLVIN

newcomer. But for hoth folk-rock
fave Shawn Colvin and 18-year-old
Sweden-born pop/R&B act Robyn,
their first top 10 pop singles signal
career breakthroughs that should

(Continued on page 19)

Enrique’s Rise Rewrites
Rules Of The Latino Biz

B BY JOHN LANNERT

When Enrique Iglesias released his
self-titied debut in
October 1995, he
remembers being
regarded by many
observers in the
U.8. Latino music
industry as an
opportunistic {lash-
in-the-pan who was
riding the towering
reputation of his

(Continued on paye 107)
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10,000 Maniacs Single
Draws Raves At Radio
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Hilary Rosen Adds CEOQ Stripes At RIAA

Promotion Anticipates Jay Berman’s Exit In ’98

B BY BILL HOLLAND

WASHINGTON, D.C.—Hilary B. Rosen has
been promoted to president/CEO of the Re-
cording Industry Assn. of America (RIAA)
effective July 8. The news drew favorable
comments on Capitol Hill and within the
music industry.

Before her promotion, Rosen had served
as RIAA’s president/COO since 1994.

Rosen tells Billboard, “I’'m excited, really
honored that the board has the faith in me,
and I'm really proud to represent this indus-
try.”

Of her new duties and possible future
agenda, she quips that “every CEO hopes to
have the time to rise above the day-to-day to
be more strategic and visionary . . . I'd like to
think I'll have the time to do that!”

Rosen’s new duties will include hands-on
participation in international trade discus-
sions, and she says that she will increase her
overseas travel, backed up by an experienced
international staff. “I expect to take the
RIAA seat on the [International Federation
of the Phonographic Industry] board,” she
says, “and we have a smooth transition inter-
nationally in [executive VP of international]
Neal Turkewitz’s abilities.”

Jason (Jay) Berman, chairman of the

Calif. Court Will
Hear Retailers’
Price-Fixing Suit

The U.S. Court of Appeals for the 9th Cir-
cuit in California has reversed a District
Court’s earlier decision to dismiss the price-
fixing case brought by music retailers two
years ago against major-label manufacturers
and distributors.

The reversal means that the U.S. District
Court for the Central District of California
must hear the case, Digital Distribution Inc.
dba Compact Disc Warehouse vs. Cema Dis-
tribution, et al.

The Appeals Court found July 3 that there
is sufficient evidence in support of the claims
brought by the retailers that the record com-
panies/distributors had both motive and pur-
pose for engaging in an alleged price-fixing
conspiracy.

“The District Court erred in dismiss-
ing the complaint under Federal Rule of

(Continued on page 103)

ALL FOR THE COSTOFA CD

Jeff Clark-Meads have the story.
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The issue of CD prices is back on the political agenda in Europe
as a result of ruling in Norway concerning chart eligibility rules.
Correspondent Kai Roger Ottesen and international news editor
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Independent labels and distributors took the top spot in U.S.
album distribution in the first six months of this year, pushing
WEA into second place. Senior retail editor Ed Christman reports.
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trade group, will retire from that position in
January 1998 (Billboard, May 10). Berman,
who is in talks to head IFPI, has led the
organization since Feb. 1, 1987 (see story,
page 1). Rosen was one of Berman’s first
executive choices, hired
as the group’s first in-
house government rela-
tions director within
weeks of Berman's
appointment.

“Hilary’s succession to
CEO is exactly what I
had in mind three years
ago when I made a deci-
sion to leave,” says
Berman. “I never had any doubt the board
would agree with my decision. Hilary has
earned the title of CEO. She is the perfect
fit.”

“I'm delighted,” said Rep. Howard Coble,
R-N.C., chairman of the House Intellectual
Property subcommittee, which oversees
copyright-related issues. “We here on Capi-

ROSEN

tol Hill view it as great news as well. I think
she’ll do a good job. Of course, she has big
shoes to fill, because Jay has been a good
one, and we've had good rapport with Jay. I
think it’s an excellent choice.”

Michele Anthony, executive VP of Sony
Music, says, “Hilary Rosen is one of this
industry’s greatest assets. She has aggres-
sively and successfully addressed the key
issues impacting our business, from copy-
right protection and piracy to legislative and
censorship issues. No industry could have a
stronger or more articulate advocate. Hilary
is simply the best there is.”

Jim Fifield, president/CEO of EMI Music,
says, “When you're outside Washington, it's
hard to imagine how it all works. Hilary
brings an insider’s knowledge to the table.
We are all grateful for her talent.”

Prior to her arrival at the RIAA, Rosen
briefly ran her own government-relations
business after working with Liz Roberts
Associates lobbying firm here in the early
1980s.

Golden Anniversary. Mercury Records immortalizes Patti Page’s 50th anniversary in the
recording industry with the release of a four-CD boxed set, “A Golden Celebration.” The boxed
set, which compiles hits spanning Page’s 100-album career, includes “(How Much Is) That
Doggie In The Window"” and “Tennessee Waltz.” On hand to present Page a plaque to com-
memorate the milestone is Danny Goldberg, left, president/CEO of Mercury Records. He is
shown with Page and Ron Hawking, host of the event.
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Re-Pro U.S. Is In Start-Up Stage

B BY DAN DALEY

Re-Pro, an affiliated organization of the
U.K-based Assn. of Professional Record-
ing Studios (APRS) that is made up of
producers, mixers, and engineers, has
been trying for the past three years to
gain a foothold in the U.S. It may finally
be succeeding.

In recent months, producer Ed Cher-
ney (Bonnie Raitt, Jackson Browne,
Rolling Stones, Manhattan Transfer, etc.)
has quietly, though somewhat reluctantly,
taken on the mantle of getting a U.S. ver-
sion of Re-Pro off the ground. Hopes are
that the planned stateside start-up will
have enough momentum to be able to
make a showing at the October convention
of the Audio Engineering Society (AES)
in New York.

“I’ve been talking to a lot of people—
producers, mixers—and everyone is into
it,” said Cherney during a break in a mix-
ing session for singer Jan Arden. “The
problem is, who’s going to do the work?
I've been exploring starting this organi-
zation here, but I don’t have the time to
run it. And neither do most producers.”

Time isn't the only thing that has held
back the formation of such an organiza-
tion. Such producers as Nashville’s Tony
Brown (Wynonna, Reba McEntire, George
Strait) and L.A.-based John Boylan (Nel-
son, the Little River Band, the Charlie
Daniels Band) have, in past years, ex-
pressed interest in a producers’ organi-
zation, but both have also stated their con-
cerns that any such group could
potentially establish some kind of rate

structure, possibly limiting what produc-
ers could negotiate on their own based on
their success.

In a previous interview on the subject,
Boylan said, “There’s no need to organize
[producers] here. A record producer is a
hired gun in competition with every other
one on the planet. If an organization sets
fees, the [producers] at the top end could
suffer. It’s not to the advantage of suc-
cessful producers to organize. If you have

a good attorney, you won’t get screwed.
There are reasons, such as exchange of
technical information, setting of stan-
dards, and camaraderie, to organize,
but not for
economic
reasons.”

Re-Pro| G

producers

are more

amenable
to the concept. David Z (Collective Soul,
Big Head Todd, Jonny Lang) says he
would welcome an organization that could
protect some of the intangibles that pro-
ducers create. “The groove I created on
Fine Young Cannibals’ ‘She Drives Me
Crazy’ was used on a major network com-
mercial, and I had no recourse,” he says.
“And producers who write with artists are
subject to the same controlled composi-
tion clause that artists are. We need pro-
tection just like songwriters.”

However, Z would not like to see rates
set for producers, nor would he necessar-
ily like to see remixers automatically get
credits or royalty participation, two goals
of Re-Pro. “That’s a touchy subject for

me, because not everyone will remix a
song as good as the original producer
could. You should be paid what you're
worth.”

Re-Pro’s manual describes an audio
producer as “a person appointed to ar-
range and coordinate all aspects of the
sound-recording process . . . including the
choice of studio, material, the hiring of
session musicians . . . and the interpreta-
tion of creative ideas.” However, the orga-
nization is also addressing multimedia and
computer-based musicians, as well as re-
mixers, many of whom have asserted for
years that the present arrangement gives
them little or no credit and usually no roy-
alty participation on records that they
may have virtually completely redone.

Both Cherney and head of the 12-year-
old Re-Pro in the U.K., Peter Filleul,
stress that a producers’ organization,
along the lines of the Directors Guild of
America, would bring a new range of eco-
nomic benefits to producers in the U.S,,
possibly including airplay royalties, which
U.S. producers do not now participate in.
On a more philosophical level, Cherney
said that it could also redefine the roles
of producers and mixers in a changing
industry. “For instance, mixers and
remixers often do as much work as the or-
iginal producer, but they’re not always
compensated commensurately or always
properly credited,” he explained.

Originally known as the British Record
Producers Guild, Re-Pro reinvented itself
in 1992, seeking to both address industry
changes and to broaden its appeal; the

(Continued on page 54)

Malaco To Seal Select-0-Hits Buy

B BY CHRIS MORRIS
and ED CHRISTMAN

LOS ANGELES—Seeking to better control
its own distribution destiny, Malaco Records
in Jackson, Miss., is nearing completion of a
deal to purchase 50% of Memphis-based inde-
pendent distributor Select-O-Hits.

Under the terms of an agreement cut last
August, Malaco—a leading blues, R&B, and
gospel indie operated by partners Stewart
Madison, Tommy Couch Sr., and Wolf
Stephenson—will make the last of a series of
payments toward its half-purchase of Select-

RECORDS

O-Hits in late September or October (Bill-
board Bulletin, July 3).

Other terms of the acquisition were not dis-
closed.

Executives at Malaco and Select-O-Hits
view the soon-to-be-completed purchase as
beneficial for both parties.

Malaco GM Tommy Couch Jr. says, “Our
reason for doing it was two-fold. We felt like
we needed to be aligned with somebody who
could really take care of us and look after our
best interests and who has proven they could
do so. They had already done that.”

He adds, “We can give them some backbone
that they will need as far as going into new
accounts. I'm not going to say we’re the
biggest independent label out there, because
we are not . .. but we have enough stuff that
consistently sells. It's a good account to lead
off in some stores with.”

Select-0-Hits VP Johnny Phillips, who runs
the distributor with his brother, president Sam
W. “Skip” Phillips, says, “The deal will give us
financial stability. You have to have it if you
want new labels to come with you. They want

to know that you have money and a solid com-
pany behind you.”

Both Couch and Phillips add that they saw
opportunity in the current instability on the
distribution landscape, exemplified most dra-
matically by the uncertainty facing Indepen-
dent National Distributors Inc. (INDI), the
firm operated by troubled Alliance Enter-
tainment Corp.

“We think there can be money made at it,”
Couch says. “With everything that was going
on with normal independent distribution that
was out there, we felt like there was a need for
a company to step up.”

Says Phillips, “We could see things hap-
pening in the business for which we weren’t in
place and ready to take advantage of . .. I don’t
want to feel like a vulture, but everyone is try-
ing to posture themselves to pick up what they
can from INDL”

Phillips adds that the influx of capital from
Malaco will allow Select-O-Hits to better posi-
tion itself as a national distribution entity.

He says, “We never thought we would be
national, but other labels are calling us .. . We
have already brought in three or four people.
We are remodeling the warehouse and adding
more office space. In today’s market, to be in
a condition to compete, you have to sell
nationally.”

Phillips says that conditions in the market-
place have accelerated Select-O-Hits’ move
toward nationalization: “We were not intend-
ing to go national so quickly. We had a year-
and-a-half time frame where we were going
to do this, taking our time, but now we are
moving more quickly. Out of chaos comes
opportunity.”

Asked if Malaco’s interest in Select-O-Hits
would lead the label to move its product to the
distributor exclusively, Couch says, “I'm not
gonna say that [will happen], but usually we
record in our own studios, and we record songs
from our own artists.”

According to Phillips, Select-O-Hits’ man-
agement will continue to control the distribu-

tor after the half-sale is completed: “We still
run it. The board of directors will have five
members, and we will have three members sit-
ting on it, and they will have two.”

Malaco and Select-O-Hits have enjoyed a
long relationship in the mid-South. Select-O-
Hits is one of several distributors—including
M.S. Distributing Co. in Hanover Park, I11;
Bayside Distribution in West Sacramento,
Calif.; and Action Music Sales in Cleveland—
that currently handle Malaco’s product. The
label also sells direct to some key accounts.

The two companies also have a prior finan-
cial relationship, according to Phillips.

B ¢
SELECT.Q.HITS

“Malaco has owned half of our labels and
publishing for almost 10 years,” Phillips says.
“We run the labels, they administered pub-
lishing and administer our labels interna-
tionally.”

Select-O-Hits runs several imprints, includ-
ing SOH, Icehouse, Brutal, Basix, Tremor, and
Bluesworks, as well as a couple of publishing
companies.

Malaco now adds its half-interest in Select-
O-Hits to holdings that include its own labels,
among which are Waldoxy, Savoy, and J-Town;
Muscle Shoals Sound, the legendary Alaba-
ma recording facility; and its own publishing
concerns.

In acquiring part of Select-O-Hits, Malaco
is succeeding where several other firms have
failed. INDI unsuccessfully wooed the Mem-
phis firm early in the national distributor’s his-
tory. In 1994, M.S. attempted to buy Select-
O-Hits, but the latter backed out of the deal.
And in 1995, a group of 15 investors tried to
buy a minority interest in the company but
bowed out in early 1996 after internal dis-
agreements about the purchase.
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Moving Music Via Internet
To Get Push At Gonference

B BY BRETT ATWOOD

LOS ANGELES—The emerging busi-
ness of digitally downloadable music
being sold on the Internet is expected
to get a major boost at the Intel New
York Musiec Festival, to be held
Wednesday (16)-Saturday (19).
Internet audio company Liquid
Audio will use the event to unveil its
next generation of software, which
allows for the mastering, publishing,
delivery, and playback of CD-quality,
copyright-protected musie via the
Internet (Billboard, March 15). N2K,
the Internet Underground Music
Archive (IUMA), Knitting Factory
Works, and musie.co.jp are among the
music companies planning to use the
technology to sell musie digitally on the

Vinnie Vincent
Sues Kiss For
$5.5 Million

B BY CHET FLIPPO

NASHVILLE—Former Kiss lead
guitarist Vinnie Vincent has filed
suit against the band, PolyGram
Records, and related companies.
The 53-page suit alleges that he
was defrauded of royalty payments
due for songwriting, albums, mer-
chandise, performances, film syn-
chronization rights, songbooks, and
videos (Billboard Bulletin, July 9).

The suit seeks a trial by jury to
determine the amount of royalties
to which Vincent, now a Tennessee
resident, might be entitled. The fil-
ing alleges he is due at least $5.5
million.

Named as defendants in the
suit, filed July 8 in U.S. Distriet
Court in Los Angeles, are Gene
Klein (aka Gene Simmons), the
Kiss Co., the Kiss Catalog, Gene
Simmons Worldwide Inc., Simstan
Music Ltd., Paul Stanley, Poly-
Gram Inc., and HoriPro Enter-
tainment Group. The plaintiffs are
listed as Vincent Cusano (aka Vin-
cent), Streetbeat Musie, and Vin-
nie Vincent Music.

Vincent’s attorney, Mary Park-
er, says that at the time Vincent
was with Kiss—from 1982-1984—
he had no written employment
agreement with the group and was
paid weekly. He refused to sign an
agreement, she says, because the
band’s terms were unacceptable.
The suit alleges that the act
attempted to coerce him into sign-
ing a deal with such tactics as cut-
ting his weekly salary from $2,000
to $1,000 and making him pay for
lodging and per-diem expenses.

The suit also alleges that Vineent
was dismissed from the group in
1984 because he refused to sign
such an employment agreement.
When Vincent replaced Ace
Frehley in 1982, the suit contends,
he became a “royalty artist” under
then applicable American Federa-
tion of Musicians rules. It adds that
his having co-written eight of the 10
songs on Kiss’ “Lick It Up” album
and two songs on “Creatures Of
The Night” established his place as
a group member.

Internet.

N2K is expected to unveil commerce
and content plans for e_mod, a co-
branded digital-download music pro-
cess developed with Liquid Audio. The
company plans to announce the Thurs-
day (17) availability of digitally down-
loadable singles from several well-
known acts, which N2K will sell via its
retail site Music Boulevard (http:/
www.musicblvd.com). Each download-
able single will sell for 99 cents; content
and commerce details were not avail-
able at press time.

TUMA will also begin selling digital-
ly downloadable music from many of
the independent acts at its site (http:/
www.iuma.com) for approximately 99
cents per track, beginning July 21,
according to IUMA president Jeff Pat-
terson.

“This is the future of distribution for
indie musie,” says Patterson. “It’s ideal
for acts that don’t have the backing of
a major label, since they do not have
the funding to produce thousands of
CDs.”

Knitting Factory Works plans to
charge 10 cents per minute for its dig-
ital-download offerings. The label’s
entire catalog of 130 titles will be
offered digitally, according to Knitting
Factory owner Michael Dorf.

“A CD is about 60 minutes long,
which is about 20 cents a minute, so we
thought, ‘What the hell, we'll do it for
half-price,” ” says Dorf. “Frankly, I
think the concept of a 60-minute music
recording will be antiquated with the
introduction of digital distribution . ..
We are following the school of [Inter-

(Continued on page 20)

EMI-Capitol Unit Plots Unique Mktg. Path
Catalog Co.’s Plans Include Planet H’wood Label

B BY ED CHRISTMAN

NEW YORK—EMI-Capitol Enter-
tainment Properties, in one of the new
company’s first moves, is negotiating a
deal to create a custom label for Plan-
et Hollywood, the restaurant chain.
The pact would result in the custom
label issuing compilation albums of
music played at the chain, which would
be available only through Planet Hol-
lywood (Billboard Bulletin, July 9).
Bruce Kirkland, president of EMI-
Capitol Entertainment Properties, says
the pending Planet Hollywood deal is
just one example of how his company

will initiate creative marketing promo-
tions to drive incremental sales.
EMI-Capitol Entertainment Prop-
erties was created to manage the cata-
log of the music company and its labels.
The company, whose 125 employees
will make the company larger than any
of the EMI-Capitol North American
label operations, is just completing its
staffing-up stage, with two key posi-
tions to be filled. Key appointments so
far include Mark Jaffe, formerly exec-
utive VP/GM with Warner Kids, as
senior VP of product development; Jeff
Pietrzyk, formerly VP of rental prod-
uct sales for Warner Home Video, as

Releasing Anger. N2K Encoded Music threw a release recently in support of its
first rock release, Blake Morgan’s "anger’s candy,” at the Wall St. Bar & Grill in
New York. Celebrating the event, from left, are Kevin Law, N2K director of
A8&R/artist manager; Kent Anderson, N2K VP of sales; Phil Ramone, N2K presi-
dent; Morgan; and Mike Stone, N2K VP of rock/pop promotions.

senior VP of sales; Tom Werman, a vet-
eran A&R executive who most recent-
ly ran his own product company, as VP
of A&R; Michael Tomlin, former VP of
sales and marketing for Equity Mar-
keting, as VP of promotions; and Justin
Morris, former VP of finance for EMI-
Capital Music Group North America,
as CFO.

In addition to the Planet Hollywood
deal, there are “an infinite number” of
ways to create alternative marketing
devices that will bring incremental
sales, says Kirkland. “Creating custom
products and [linking] them with a
brand with high familiarity” is a way to
reach customers, he says. He says that
alternative distribution channels also
will be fully explored.

But the company’s main goal is to
focus on its “core business, the tradi-
tional retail channel,” says Kirkland.
“There is no question of abandoning
retail; we need to get more aggressive
with it.”

He notes that the decline of catalog
sales in the industry’s traditional chan-
nel represents major upside potential.
“We need to get much better at how we
market and how we manage our inven-
tory,” he says.

Toward that end, EMI-Capitol
Entertainment Properties has divided
the catalog by genre. “We are looking
at each as a small business,” he says.

On the distribution side, Kirkland
says, “I have issues about this product
vis-a-vis distribution and retail. We
have done store checks for our top 70
titles and have found very spotty
account coverage . .. This is not an
[EMI Music Distribution] issue; this is
an industry issue.”

Former Grue Singer Sues Bandmates, Elektra

B BY CHRIS MORRIS

LOS ANGELES—Former Motley
Crue lead singer John Corabi has sued
his former bandmates and their label,
Elektra Entertainment, charging that
the group breached contracts with the
erstwhile vocalist and defrauded him
out of money owed him for his work
with the L.A. metal band.

The lawsuit was lodged less than a
week after Motley Crue’s new Elektra
album, “Generation Swine,” entered
The Billboard 200 at No. 4 (see story,
page 12).

The action, filed July 7 in California
Superior Court in L.A., seeks over $7
million in general damages, unspecified
punitive and exemplary damages, and a
full accounting of Motley Crue’s income
and expenses. It charges the band mem-
bers—bassist Nikki Sixx, drummer
Tommy Lee, and guitarist Mick Mars—
with breach of contraet, fraud, slander,
and unjust enrichment and Elektra with
contractual interference.

Vince Neil, who was replaced by
Corabi in 1992 and ultimately displaced
him by rejoining the band in 1996, is
not named as a defendant.

According to the lawsuit, in 1992,
Corabi, who was then a member of the
Hollywood Records act the Scream,
was approached by Sixx, Lee, and
Mars to become Motley Crue’s lead
singer. At that point, the band had just
signed a new deal with Elektra, which
the suit claims was for six albums and
guaranteed the group non-refundable
advances of more than $30 million, or
approximately $5 million per album.

The action claims that on Sept. 27,
1992, Corabi signed a contract to

record an album and tour with the
band. Terms called for Corabi to be
paid $300,000 for work on the album,
plus $2,000 per week during the band’s
“down time” and $5,000 per week while
on tour. He was also guaranteed 25%
of the publishers’ and writers’ share of
any songs written by any of the band
members and performed while he was
lead singer.

In the suit, Corabi claims that while
he was paid for his album work,
approximately $80,000 of the addition-
al compensation went unpaid.

Elektra released “Motley Crue,” the
album featuring Corabi as lead singer,
in March 1994. It spent just 10 weeks
on The Billboard 200; it was certified
gold, becoming the only Crue album to
sell less than a million units.

On March 31, 1994, Corabi signed a
new contract with the band that
amended his terms of compensation.
He was to receive 25% of the band’s net
income (except for touring and mer-
chandising income, of which he would
receive 15%).

The suit claims that Corabi “was led
to believe that he would earn substan-
tial compensation of approximately $1
million in connection with his work on
the next Motley Crue record.”

In 1995, recording on the next Mot-
ley Crue album began. The suit claims
that the band received most of the $5
million advance for the album but that
Sixx, Lee, and Mars “disbursed [it]
among themselves, or used it to pay
debts . . . without paying any portion of
it to [Corabi] as required.”

The suit says that Corabi recorded
with his bandmates for more than a
year without any compensation and

began to run out of money. However,
when he asked about the money owed
him on his original and amended con-
tracts, he was told that the group “had
lost money” on “Motley Crue” and that
he was owed at most only $60,000-
$65,000 on his contracts. He was also
denied access to the band’s books.

By early 1996, rumors began to cir-
culate that Corabi would be jettisoned
by the band in favor of former lead
singer Neil; these rumors were “vigor-
ously denied” by Lee, Sixx, and Mars,
the suit says.

By April 1996, Corabi was, accord-
ing to the suit, “nearly destitute, rely-
ing upon loans from friends and rela-
tives to support himself, while [the
other band members] appeared to be
living in luxury.” It was under this
duress, the action alleges, that Corabi
signed a second amended contract; the
singer waived all rights to the com-
pensation due him in exchange for a
future retainer of $3,000 2 month. The
other band members assured Corabi
that the arrangement was “only tem-
porary” and that he would remain a
member of the band.

However, on Sept. 13, 1996, Corabi
was fired as Motley Crue’s lead singer.

In the $4 million contractual inter-
ference claim against Elektra, the suit
alleges that the label “explicitly advised
[Lee, Sixx, and Mars] that Elektra
would either refuse to release or refuse
to vigorously promote any Motley Crue
recording which did not feature Vince
Neil as the lead singer or which did fea-
ture [Corabi] as the lead singer.”

The suit states that Corabi contin-
ued to be paid $3,000 per month by the
band through March 1997, and that he

attended recording sessions for what
became “Generation Swine,” collabo-
rated on songs, and recorded guitar
tracks.

The suit claims, “In addition, [Cora-
bi] was asked to, and did, assist Vince
Neil with vocals, to assist Neil to re-cre-
ate the vocal style [Corabi] had used to
that date.

“In March of 1997, [Corabi] was told
that he was to have no further involve-
ment with Motley Crue and that his
assistance in the recording studio was
no longer necessary.”

Corabi receives no singing, writing,
or playing credits on the package for
“Generation Swine.”

The suit alleges that after he was
dropped by Motley Crue, the band
members slandered Corabi in inter-
views.

In an interview with Billboard, the
Crue’s bassist, Sixx, said, “I'm shocked
and brokenhearted [about the suit]. I
don’t understand how much it’s for, and
I haven't had time to go through the
paperwork, but I'm sure that, like so
many other things, it’s greed-oriented.

“There is absolutely no basis for the
lawsuit. We've been extremely good to
that person. You would be shocked. Our
wives and girlfriends and all the people
who saw the whole thing happen are
very sad, but that’s the greed side of
the business.”

Motley Crue’s attorney Ken Hertz
said at press time that he had not seen
the claim and had no comment. An
Elektra spokesman said the label has
no comment.

Assistance m preparing this story was
provided by Doug Reece.
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Debris Makes Dehut With
Rootsy Act Honeydogs

B BY TERRI HORAK

NEW YORK—Minneapolis-based
band the Honeydogs has a classic tale
to tell: Catchy songs, a couple of inde-
pendent albums, and years of con-
stant touring have led it to expand-
ing sales and a growing national fan
base. That, in turn, has resulted in a
major-label debut, “Seen A Ghost,”
on Debris/Mercury Records.

Due Aug. 26, the album also marks
the debut release on former Mercury
Records president Ed Eckstine’s new
label, Debris. Executives there are
hoping to gain a whole new audience
for the flexible, roots-music-oriented
quartet by building on the band’s
already established fan base.

“The band represents [Eckstine’s]
principal philosophy for the label in
that it embodies superior musician-
ship, high-quality songwriting, relent-
less touring, and a mature approach
to the making of records,” says Adam
Haft, Debris’ A&R manager.

The Honeydogs, for their part, are
delighted with their major-label asso-
ciation and to be working with Eck-
stine. “He took an interest in us early
on, but in a friendly way. He didn’t
come on strong,” says Adam Levy,
the Honeydogs’ lead singer and song-
writer. “He was a genuine fan and
wanted to help us realize what we're
up to, and we just fell in love with
him.”

The Honeydogs include Levy’s
brother Noah on drums, guitarist
Tommy Borscheid, and bassist Trent
Norton, all of whom provide vocals,
as well. “Seen A Ghost” was co-pro-
duced by the band and Tom Herbers,
who produced the band’s last album.

“It was great working with Tom
again. He has a lot of the same sensi-
bilities and musical tastes as we do,”
Levy says. “We did look at so-called
big-gun producers, but it was the
label that actually made the sugges-
tion for us to work with Tom again

and co-produce, which is a very non-
major move.”

Mixed by Nick DiDia (Pearl Jam,
Stone Temple Pilots), “Seen A
Ghost” also features a guest perfor-
mance by legendary producer/key-
board player Al Kooper.

“It’s pretty amazing to listen to the
records he’s produced and played on
and then be in the driver’s chair. It’s

g U e o _ 5o
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really flattering,” says Levy. But,
adds Borscheid, a little intimidating
as well. “Especially that first take
when he just blows through it, and
then you realize somebody’s got to
say, ‘That was great, but can we do it
again?”

Formed in 1994, the Honeydogs
have been touring ever since, and
building on that groundwork will play
a key part in Mercury’s marketing
plan, as well as help the label set the
band apart from others in the field.

“We have a story to tell about the
Honeydogs’ past success. They're
well established and have been kick-
ing around for many years, and we
love to work with bands that have a
history,” says Madelyn Scarpulla,
Mercury’s director of product devel-
opment. “They have fans and built-in
friends at radio and retail, so we have
a lot to work with, and that’s always
a pleasure.”

Initially, Mercury will target the
band’s strongest markets, which
include Chicago, New York, Boston,
Denver, Dallas, Austin, Baltimore,

(Continued on page 101)

BR5-49’s Tight Connection With Dylan Tour

Arista/Nashville Group Joins Ani DiFranco For U.S. Dates

H BY JIM BESSMAN

NEW YORK—Back from a series of
successful overseas rock festivals,
Arista/Nashville country traditionalist
act BR5-49 has decided to bypass
lucrative fair dates in favor of the pres-
tige of an opening slot on Bob Dylan’s
late-summer U.S. tour.

Thanks to the recuperated rock
giant’s interest, the group has secured
20 Dylan dates, starting Aug. 4 in
Lenox, Mass., running through the
Northeast and upper Midwest, and
ending Sept. 1 in Denver. Also on the
bill is Righteous Babe recording artist
Ani DiFranco.

“We're really excited about it,” says
Chuck Mead, lead vocalist/guitarist of
the acclaimed quintet. “It’s a pretty big
honor just to play with Bob Dylan in the
first place—then we get to see him a
whole bunch! And with Ani DiFranco, it
promises to be the most eclectic show
of the whole season.”

Eclectic, perhaps, but not as incon-
gruous as Dylan concert patrons who
may not be familiar with the lesser-
known acts might think.

“There’s a big relationship with Bob
Dylan and Johnny Cash, and Bob
Dylan and Nashville—so to us it seems
like a real natural thing to do,” contin-
ues Mead. “He knows country and
blues and western music across the
board. {[Don Herron, the band’s fiddle,
mandolin, and steel player] talks about
it a lot, and his favorite Dylan album is
‘Nashville Skyline’; mine is ‘Blonde On
Blonde,” which was recorded here in
Nashville. But every songwriter at one
point goes through a ‘wanting to be Bob
Dylan’ phase before realizing that he’s
Bob Dylan, what do we need another
one for?

“And there’s a big connection be-
tween us and Ani DiFranco in her ‘do
it yourself’ spirit, so the three of us are
all tied together. But we're just excit-
ed to have any work at all—and here’s
a Bob Dylan tour!”

James Yelich, BR5-49’s agent at the
Nashville office of Creative Artists

Agency (CAA), says that some 25
major fair dates hac been booked
across the country “for good money,”
but were scrapped when the Dylan tour
was offered.

“Michael Piranian, Bob’s agent at
CAA on the West Coast, called me and
said that Dylan had heard (BR5-49's
self-titled debut album] and loves the
band and wanted to know if they'd be
interested in being an tour,” says
Yelich. “After talking with the man-
agement and the record company and
Piranian making his case, we decided

BR5-49

to cancel the fair dates and do the right
thing—which we felt was to do some-
thing for their career and play with
Dylan, which shows a whole other facet
for this band.

“One of the things we've tried to do
with BR5-49 in the past year is not to
label them—to show there are no
boundaries for the band. They have
huge fans in rock and pop, like the
Rolling Stones and John Fogerty. They
can play one night with George Jones
and the next with the Wallflowers, and
they’re fantastic for private shows:
They just did one for Ingram book dis-
tributors, and they actually tipped the
band! So we've done a lot of different
things.”

With country radio yet to embrace

BR5-49, Yelich notes, live business has
proved paramount in building an “un-
believable” fan base. “The Dylan tour
is great for their career because the
critical reviews they get will be in-
valuable,” he says, expecting also that
the group will win over “tons of fans”
from the Dylan and DiFranco camps.

Sam Kinken, talent buyer for Jam
Productions in Chicago—which brings
the Dylan tour to the World Amphithe-
ater there Aug. 28—similarly foresees
an expansion in the BR5-49 base from
the Dylan tour. “I don’t know if the
average BR5-49 fan
is going out there to
see the Dylan show,
because of the
price, but what’s
great is that it will
open them up to
other people,” says
Kinken. “That’s
what we like to do
with them in Chica-
go: play them in places other than coun-
try music settings, where some people
who might like them might not go.”

Arista/Nashville’s VP of artist devel-
opment, Fletcher Foster, says the
Dylan tour “isn’t the first time they’'ve
been out with someone who’s not a
mainstream country act,” having toured
early on with Counting Crows and hav-
ing just returned from three huge rock
festivals in Europe (where the band
toured extensively): Britain’s 25th
annual Glastonbury Festival, which
drew 90,000 and starred Sheryl Crow,
the Prodigy, and Radiohead; Switzer-
land’s three-day festival in St. Gallen,
where 35,000 turned out to also see
INXS and Beck; and the Parkpop Fes-
tival in the Hague, which attracted
200,000 and featured Jan Ackerman
and G Love & Special Sauce.

“To me, this is the perfect tour for
them because of the media,” says Fos-
ter. “They bring such a huge media
buzz, and with Dylan and Ani DiFran-
co, it’s a perfect fit. And since they’re
in between albums with no record on

(Continued on page 103)
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Elektra’s Motley Crue Makes A Splash With ‘Swine’

B BY DOUG REECE

LOS ANGELES—If June 24, the
street date for Motley Crue’s latest
Elektra album, “Generation Swine,”
was “the day of the pig”"—as touted in
the band’s promotional materials (Bill-
board, May 24)—then in the week fol-
lowing, the veteran hard rock band was
living high on the hog.

Defying critics and wowing the mar-
ketplace, the band members and their
label were wallowing in glory when the
album debuted at No. 4 on The Bill-
board 200 in the July 12 issue with
more than 81,000 units sold, according
to SoundScan.

“We are very pleased with the debut,
but not just because it’s No. 4 and how
many units we sold,” says Elektra
senior VP of marketing (U.S.) Steve
Kleinberg. “We worked very hard get-
ting this record ready and making sure
all our bases were covered.”

Working in conjunction with the
band’s management team at the Left
Bank Organization and Concrete Mar-
keting, Elektra deployed a multilevel
marketing, promotion, and publicity
program designed to saturate the na-
tion with news of the album.

Key in its push was the band’s high
visibility on TV. From the reunited
Crue’s first showing on the American
Music Awards in January to its perfor-
mance on “Late Show With David Let-
terman” on the day of the album’s
release, the group caught audiences off
guard with stunning visual effects or
settings.

The act’s TV appearances have also
reflected a tendency toward the quirky
and eye-popping and helped expose it
to a variety of audiences. For example,
the band members turned up as weath-
ermen on KABC-TV Los Angeles and
guested on “Regis And Kathie Lee.”

Mouth-staining sodas (Motley Brue)
and urinal liners in arenas across the
country have also heralded the arrival
of the album, while the band’s Friday
(18) appearance on “The Tonight Show
With Jay Leno,” as well as its cover on
the October issue of Hustler magazine,
should also spark interest.

“When you’re dealing with an act
like Motley Crue that is constantly re-

inventing itself for the purposes of
breaking new ground aesthetically and
musically, it’s important to do the same
thing in a marketing sense,” says Left
Bank VP of marketing Joe Berliant.

Kleinberg agrees: “This is not about
boxing the band in. This is about knock-
ing down the walls of the box.”

More traditionally, the band, which
is booked by QBQ Booking in New
York, embarked on a major-market
promotional tour.

Meanwhile, Concrete worked with
rock-oriented retailers across the coun-
try to organize promotions, in-store lis-
tening parties, and co-op advertising.
The Concrete Corner floor-display pro-
gram featured the album in 325 record
stores and was the hub of several con-
tests and cassette sampler programs.
The firm also focused on rock fanzines
and World Wide Web sites.

According to Skip Young, senior
music buyer for the 111-store, Amaril-
lo, Texas-based Hastings Books, Music
& Video, these efforts have paid off.

HELLACIOUS RESPONSE

Though he says the chain had some
indication of the demand for the album
from the “hellacious” response to its in-
store listening parties, Young admits
that he was shocked by the title’s first-
week showing. “When I first heard
about the album, I was like, ‘Oh, well,
here they go bringing back Vince Neil
to recapture some of the glory.’ But I
have to say, it had a much better sell-
off than we expected it to.”

At mainstream rock radio, the first
single, “Afraid,” continues to flex its
muscle, as Broadcast Data Systems re-
ports 87 stations playing it for the week
ending June 29.

Mainstream rock WDHA Morris-
town, N.J., PD Lenny Bloch says, “It’s
a naturally heavy record for us. Eight-
ies hard rock is alive and well in Mor-
ristown.”

Part of the album’s success can be
attributed to the return of lead vocalist
Vince Neil, who left the band in 1992 in
a highly public and bitter split.

The group’s 1994 self-titled album,
on which vocalist John Corabi filled in
for Neil (see story, page 8), was only
certified gold, a far cry from the plat-

RECORD COMPANIES. Atlantic
Records in New York names Craig
Kallman executive VP/Office of the
Chairman. He was senior VP.

David Kahne is named senior VP of
A&R for Reprise Records in Burbank,
Calif. He was an independent producer.

Tucker Williamson is named VP of
artist relations/artist development at
Warner Bros. in Burbank. He was direc-
tor of artist relations/artist development.

Keith Stegall is promoted to
senior VP of A&R at Mercury
Nashville. He was VP of A&R. Kim-
berly Dorris is named production
manager, Sonda Perkins A&R coor-
dinator, Jenny Alford media rela-
tions coordinator, and Sandra Fox
A&R administration coordinator.
They were manager of A&R admin-
istration, A& R administrative assis-
tant, media relations administrative
agsistant, and A&R/production coor-
dinator for Diamond Struck Produc-

KALLMAN

KAHNE

tions, respectively.

Mercury Records in New York
names Steve Greenberg senior
VP/head of A&R. He was VP of A&R.

Steven Gates is promoted to VP
of A&R for world music, jazz, and
crossover at BMG Classics U.S. in
New York. He was director of prod-
uct development at RCA Victor.

GRP Recording Co. in New York
has appointed Steve Schenfeld VP
of A&R. He was director of A&R for
Blue Note Records and Metro Blue.

Sony Music Entertainment

inum-plus-sellers that preceded it.
According to bassist Nikki Sixx, Mot-
ley Crue as a cultural phenomenon was
more than he had originally realized.
“I think part of what’s happening
now is a result of the band being the
background music for a generation
growing up,” says Sixx. “There were a
lot of kids in the back seats of cars hav-
ing their first sexual experience to Mot-
ley Crue songs. Everyone has those
bands that bring back memories, and
Motley Crue’s original lineup was that
band for millions of people, so when we

MOTLEY CRUE

put all the elements back in place, they
heard what it was that they had all
those good times to.”

The band’s fans have also shown
their force in Europe, where “Genera-
tion Swine” was released June 13
through Warner Music Europe and
“Afraid” went to radio at the end of
May.

In the U.K., the record is going
through EastWest, which the week of
July 7 attempted to make a dent on the
singles chart with three versions of
“Afraid,” featuring various mixes of the
track, including a “rave” mix, such
album cuts as “Father” and “Bitter
Suite,” and live tracks.

Though European radio has not
picked up on the track in spite of the
band’s recent appearance at the
Roskilde Festival June 26-29 in Den-
mark, Warner Music Europe’s direc-
tor of marketing for U.S. labels, Andy
Murray, says the album is selling at a

WILLIAMSON STEGALL
Europe in London appoints
Jonathan Sternberg senior
VP/European counsel. He was
VP/senior counsel of Sony Music
Entertainment U.K.

Sony Latin in Miami appoints
Jorge A. Pino VP/GM. He was
director of marketing/A&R at Poly-
Gram Latino U.S.

Verve in New York promotes
Nichell Delvaille production man-
ager. She was production assistant
at PolyGram.

Marc Shapiro is promoted to

rate of “thousands a week” in Europe,
with Spain, Poland, and Scandinavia as
particularly strong markets. Murray is
hoping that interviews conducted at
Roskilde and pre-release interviews
with European journalists will filter
through in coming weeks.

CRUE-SADE

Though the album took a steep drop
this issue to No. 30 on The Billboard
200 and sold less than half of last
week’s total, according to SoundScan,
Elektra is confident that the band will
buoy back in the future.

“We anticipate a dropoff, and we're
going to try and find a leveling-off place
where we can turn the album around
and go back up again,” says Kleinberg.
“We're looking at additional television
opportunities, we're going to keep the
record on sale, and we'll do whatever
we can to further increase the band’s
visibility.”

Some of the vehicles for this en-
hanced exposure, says Kleinberg, will
be shipping “Afraid” to top 40 radio this
fall and supporting the band’s forth-
coming arena tour, which should begin
before the end of the year. The album
could also be invigorated by the new
single, “Beauty,” which goes to main-
stream rock stations Thursday (17).

Sixx also remains optimistic, saying
that the band is at the beginning of
what, it is hoped, will be a very long
Jjourney. “Our goal with this album is to
do what we did with ‘Dr. Feelgood.’ We
want to stay in the top 40 for a year. It's
exciting to be No. 1 for eight weeks, but
we'd rather be No. 30 for 58 weeks.”

Though Young admits that the al-
bum’s drop this week to No. 15 in Hast-
ings’ best-selling titles is “scary,” he
points out that albums coming out to-
day have not had the legs that titles in
previous years had.

He also sees hope for the band as its
exposure is spiked through possible in-
creases in airplay and video rotation,
coupled with touring.

“It’s obvious that they have sold to
their basic, cult fans,” says Young. “If
it drops another 15 [places] next week,
you will know it's going downbhill. But if
they get some significant MTV or radio
adds, it has a good chance to go

GREENBERG GATES
national manager of sales for Mute
Records in New York. He was
national retail coordinator.

Alula Records in Durham, N.C.,
names Tess Mangum director of
media relations. She was project
coordinator at High Frequency
Music Marketing.

Dave Durocher is promoted to
GM at Bug Music in Nashville. He
was director of creative services.

London Maye is appointed publi-
cist at No Records in Brooklyn, N.Y.
He was a freelance publicist.

through the roof again.”

Still, the band faces resistance at
some stations. Rick Jamie, music direc-
tor at mainstream rock WEBN Cincin-
nati, says that the single was a disap-
pointment. “With bands out there like
Stone Temple Pilots, Alice In Chains,
Tool, and Megadeth, there is a certain
level of excellence created, and audi-
ences are just not all that tolerant of
substandard releases,” he says.

The band is also up against signifi-
cant barriers in Europe. In terms of
chart performance, Motley Crue’s last
significant gasp was in 1994, when its
self-titled album was released in Eu-
rope. On the Music & Media Top 100
European Albums chart, it peaked at
No. 26 in March 1994.

To date, the only station reported to
be playing “Afraid” is Poland’s Radio
Gorzow.

Taneli Bruun, assistant PD of
Finnish national broadcaster YLE2/
RadioMafia, says that the Crue single
is not on the playlist: “We wouldn’t not
play it just because of who the band is,”
says Bruun. “If it’s good music, we play
it. Bands such as Motley Crue are pop-
ular here—we've still got headbangers,
and there are some all-metal festivals.”

But Paul Freethy, buyer at the 36-
store independent chain Andys Rec-
ords, based in Bury-St. Edmonds in
southeast England, says that hard rock
audiences there are dwindling. “[The
band hasn’t] done very much for a long
time. It's that end of the rock market
that’s completely gone, I'm afraid.”

In U.S. markets however, there are
those who believe hard rock fans must
eventually be given their due.

Bob Chiappardi, president of Con-
crete, says that the success or failure
of bands like Motley Crue depends
largely on how willing radio and video
outlets are to accept that there is a sig-
nificant following for hard rock.

“The music has fallen out of favor
with the various media, and in particu-
lar MTV, but meanwhile you have fans
in the suburbs that are still banging
their heads and buying records.”

Assistance tn preparing this story was
provided by Dominic Pride tn London.

STERNBERG

RELATED FIELDS. Saban Entertain-
ment Los Angeles names Teri Nelson
VP of music administration. She was
director of music administration.

Mitch Schneider Organization in
Sherman Qaks, Calif., promotes
Melissa Spraul to publicist. She was
tour press director.

Andrea Compton is appointed
artist agent at Akasha Artists Man-
agement International in Charlotte,
N.C. She was an agent at Keith Case
& Associates.
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Backstreet Boys Move Onto Main |
Jive Act Finds Warmer Reception In U.S.

B BY DOUG REECE

LOS ANGELES—After two years of
courting international audiences, the
Orlando, Fla.-based Backstreet Boys
will take another stab at their home
turf when Trans Continental/Jive Rec-
ords releases the group’s self-titled
album Aug. 12,

The act, which has sold 5.4 million
copies of “Backstreet Boys” outside of
the U.S,, according to Jive senior direc-
tor of A&R (U.S.) David McPherson, is
already beginning to show signs of re-
plicating its international success here.

Its new single, “Quit Playing Games
(With My Heart),” is No. 6 this issue on
the Hot 100. In the issue dated June 28,
the track scored Hot Shot Debut hon-
ors, bowing at No. 24.

The single, which was released June
10, has already sold more than 58,000
units, according to SoundScan.

This is 4 considerably better start
than the Boys’ first attempt to crack
America. While the quintet’s 1995
single “We've Got It Goin’ On” broke
out in Germany and subsequently
made the act a teen sensation
throughout Europe, the cut fared

)

VI .

o

BACKSTREET BOYS

only moderately here, peaking at No.
69 on the Hot 100.

“We used the success of the single in
Germany as a springboard and brought
them over there to do shows right off
the bat,” says McPherson. “Once that
happened, the whole European market
opened up.”

Along with younger-skewing bands
such as Take That and Boyzone, the
Backstreet Boys have become a favorite
with younger audiences.

The majority of the songs on the
album, which are published by Zomba,

Mercury’s Catherine Wheel

Gets Thematic With ‘Adam’

LOS ANGELES—When Catherine
Wheel vocalist/songwriter Rob Dick-
inson finished mixing the band’s
forthcoming Mercury release, “Adam
And Eve,” in February, he decided to
preview the album for a few people.

The artist, who was staying at the
Sunset Marquis in West Hollywood,
Calif., staged an impromptu listening
party in the hotel’s conference room
for approximately 60 fans, whom he
invited via the Internet.

Dickinson says the meeting turned
out to be the perfect way to introduce
the album preceding its Aug. 26 re-
lease date.

“It was like road-testing [the
album] to those people who were best
suited to appreciate it or not,” he
says. “We were proud that they had
bothered to come, and the record
seemed to go over very well. It just
felt like the start of something good.”

Mercury, too, is confident that
“Adam And Eve” will create a
renewed excitement for the modern
rock act.

Though the band’s last four albums
have sold a combined total of more
than 268,000 units, according to
SoundScan, and the act’s 1995 album,
“Happy Days,” was highly praised by
critics, it has yet to make a main-
stream breakthrough (Billboard, May
6, 1995).

That, according to Mercury VP of
marketing (U.S.) Marty Maidenberg,
could change soon.

“This album is more of an album
from start to finish,” Maidenberg
says. “Each song can be taken on its
own merit, but the whole is definite-
ly more than the sum of its parts . . .
It combines the best of what they've
done in the past with a new direc-
tion.”

Maidenberg’s point is well evi-

CATHERINE WHEEL

denced by the album’s thematic and
musical continuity. Many songs segue
into the next with ethereal, instru-
menta' interludes or subdued sound
effects.

Meanwhile, like the album’s title
suggests, much of its lyrical content
deals with the plight of fallen man.

“A lot of it is about temptation and
lust and where that leaves the mod-
ern man, but it also considers friend-
ship and childhood memories and dis-
appointment and many experiences
that are reasonably close to each
other,” says Dickinson. “We had a
good year to make this record, and
the luxury of time allowed us to get
to know all the songs intimately and
which ones would work sympatheti-
cally together.

“Comparing it to ‘Happy Days,’
which was a more disparate collection
of songs, we set out on this project to
make an album in the classical sense
of the word,” he adds. “Last year I
was listening to various albums by
Leonard Cohen, and I would look up
and 45 minutes had gone by. I couldn’t
remember the last time a contempo-
rary rock album did that for me.”

The band’s admiration for Pink
Floyd—it performed a cover of “Wish
You Were Here” on the Catherine

(Continued on page 18)

are the same as those on the same-
titled European release that bowed in
October 1995. However, to give Euro-
pean fans new material, Jive will simul-
taneously release “Backstreet’s Back”
in territories outside the U.S. That
album features a cover of PM. Dawn’s
“Set Adrift On Memory Bliss,” pro-
duced by the act.

In the U.S,, “Quit Playing Games
(With My Heart)” is also performing
strong at radio, where it was serviced
to top 40 and rhythm-crossover stations
in May.

Top 40 WPRO-FM Providence, R.L,
PD Chris Shebel, who saw the Boys
perform in Canada at the beginning of
the year, says the song’s success here

Under Cover. Blue Note Records celebrates the release of its “cover series,
three classic albums covered by contemporary jazz artists Charlie Hunter,
Fareed Haque, and Everette Harp. Shown, from left, are Keith Thompson, direc-
tor of marketing; Saul Shapiro, senior director of sales; Hunter; Harp; gospel
singer Yolanda Adams; Haque; Tom Evered, GM/VP of marketing; and Bruce
Lundvall, president.

(Continued on page 21)

DWIGHT’S PICKS: Perhaps because he is such a
strong songwriter in his own right, Dwight Yoakam
has always excelled at interpreting other writers’
works, such as his leering version of “Little Sister,”
his robust read of “I Hear You Knockin’,” or his lusty
take on “Ring Of Fire.” That’s why his new album of
all covers, titled appropriately enough “Under The
Covers,” is such a pleasure. Yoakam gets inside the
material and often finds a whole new way to interpret
each song.

Yoakam Fleshes Out His Role As Song
Interpreter; Sinéad To Columbia?

The bulk of the album was recorded in late 1995,
shortly after Yoakam completed his last studio
album, “Gone.” However, two of the strongest cuts
were later additions. This spring, Sheryl Crow added
vocals for a duet with Yoakam on Sonny & Cher’s
“Baby Don’t Go.” Yoakam also cut a striking version
of “Wichita Lineman,” written by Jimmy Webb. The
two tracks are among Yoakam’s favorite on the
album.

“Sheryl’s performance on the

The album, which comes out
Tuesday (15) on Reprise, mines
material from 1927 (Jimmie
Rodgers’ “T For Texas”) to 1980
(the Clash’s “Train In Vain”).
“My collaborator and producer
Pete Anderson and I basically
try not to perform a cover version

song is unique for her, the kind of
register she’s singing in, and it
was certainly a unique experi-
ence for me to hear my voice
singing a duet,” says Yoakam.
“Wichita Lineman” had first cap-
tured Yoakam’s attention when
he considered recording it for a

of a song if we don’t think we can
leave our own fingerprints on it.
That was our criteria for this,”
says Yoakam, fresh from wrap-
ping shooting on Richard Linklater’s new film, “The
Newton Boys.” “I've carried around these songs as
pet ideas,” says Yoakam. “These were all kind of hip-
pocket thoughts, so this was an opportunity to pull all
those crumpled up pieces of paper out of my hip pock-
et and look through them and see what worked.”

Some versions remain relatively true to the origi-
nals while Yoakam takes others on a wild ride, like
recasting the Kinks’ “So Tired” as a big-band tune.
“Train In Vain” is turned into a bluegrass toe tapper
with glorious accompaniment from bluegrass legend
Ralph Stanley.

“I wanted to sing a big band and maybe a swing
tune; in fact, I'd thought about Louis Prima’s ver-
sion of ‘Up A Lazy River,” which is a very up, swing-
ing version. I felt that I was able to go explore that
genre of musical expression without making a com-
plete fool of myself,” Yoakam says. Anderson came up
with the idea of trying to rework “So Tired.” “We sat
down and rehearsed and started to walk through the
arrangement. I have to say, the first couple of times
we couldn’t get through it because it was so bizarre to
hear that song done like that, and then for me to be
singing it like that, in this kind of Bobby Darin
moment, was simultaneously amusing and intrigu-
ing.”

While it’s safe to say that Stanley had never heard
“Train In Vain,” Yoakam thought the bluegrass mas-
ter added the perfect touches to the song. “He
brought such a dignity to what he did and the per-
formance of it,” says Yoakam, clearly thrilled at work-
ing with one of his heroes. “I was so proud to do it
with him and so flattered that he agreed to do it. His
banjo playing on the song is priceless.”

by Melinda Newman

film. Although that opportunity
didn’t work out, Yoakam knew
the song was perfect for “Under
The Covers.” “Ultimately, it
ended up not being in the film and I never looked
back, because once the idea was planted, it was at
full growth almost immediately in my mind and I
really enjoyed singing that one,” he says.

The first single, “Claudette,” written by Roy Orbi-
son but made famous by the Everly Brothers, is also
a favorite of Yoakam’s because of his high regard for
Orbison. “ ‘Claudette’ was an outgrowth of having
performed it on the Roy Orbison tribute some years
earlier. Barbara [Orbison’s widow] said she really
enjoyed how we performed it on the tribute, but I
didn’t tell her we were recording it until after we
were done.”

With his movie career thriving, especially after his
astonishing performance as the heavy in last year’s
sleeper “Sling Blade,” Yoakam still remains fiercely
committed to his music career. He has already fin-
ished recording a Christmas album that will come
out in September. That same month, he’ll begin
recording a set of new songs. “I've been writing a lot
of material for that down here in Austin while I've
been off the set in a hotel room staring at the Col-
orado River,” he says. The new album should be out
the second quarter of 1998.

THIS AND THAT: Although it’s not yet confirmed,
look for Sinéad O’Connor to go to Columbia
Records. The label will pick up her new EP, “Gospel
Oak,” which came out on the now defunct EMI
Records in May. Other EMI acts are slowly finding
homes. Queensryche is going to Virgin . . . 311
embarks on the first leg of a U.S. amphitheater tour
Aug. 5. Various openers along the way include Spear-
head, De La Soul, Goldfinger, and Fishbone.
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A&M Plans To Awaken World To Blake

Singer/Songwriter Comes Into Her Own In New York

B BY DOUG REECE

LOS ANGELES—TIt took a move to
New York for A&M singer/song-
writer Jamie Blake to find the right
environment to hone her craft. After
moving from Chicago to Gotham
three years ago, the admitted insom-
niac found the perfect way to occu-
py her nocturnal hours without dis-
rupting the neighbors.

“I was lucky, because there were a
couple of bars in my neighborhood
that I could go to at two in the morn-
ing and play to the drunks,” says
Blake. “They would get up after me
and do some spoken word. It was
stuff like, ‘Heart . . . broken . . .
drunk.’

“New York is very freeing, and,
because of my insomnia, it’s the only
place that can really keep up with
me,” she adds, quipping, “When I
find a city that can keep me busy
until four in the morning without
having anything to do with prostitu-
tion, I'm there.”

Now, after three years of willfully
and gratefully opening for local ine-
briates while holding down odd jobs
during the day, the artist is prepar-
ing to confront a larger audience
when her self-titled debut album
bows Aug. 12.

Still, Blake’s story is in its forma-
tive stages as A&M aspires to make
sure that the artist does not get over-
looked among the slew of summer
releases from baby acts.

A&M VP of alternative promotion
(U.S.) Mark Tindle says that the
label will take a long-term approach
toward familiarizing Blake with pro-
grammers and listeners.

The artist, whose debut single,
“Runaway,” shipped to mainstream
and modern rock radio June 30, has
already visited stations in markets

such as Dallas, Detroit, and Philadel-
phia during a promotional tour. A&M
won’t start promoting the record
until Wednesday (16).

“This is not about jumping in and
getting a quick fix,” says Tindle. “It’s
not like we used
to do years ago
where we would
get 50 stations
out of the box. If
we can continue
to move forward
two stations a
week, that’s fine.
Radio wants to
see a long-term
commitment, and rightfully so,
because we jam so much in the sys-
tem every day.”

Though Tindle envisions the edgy
yet lush single breaking through at
multiple formats, he thinks the song
may hold special appeal to modern
rock outlets looking to differentiate
themselves in their marketplace.

“[Modern rock] stations are skep-
tical of artists they are sharing with
other formats,” he says. “They want
something that their active rock
competitor isn’t going to immediate-
ly jump on and make their station
indistinguishable. With Jamie, it’s
not going to be like a Soundgarden,
where everyone is going for it at
once. This is something that a station
can get exclusivity with and run with
it.”

Still, Blake’s musie—which is pub-
lished by Mr. Dowo and Kasusu
Doll’s Music/Maverick Music/WB
Musie Corp. and Rondor Music—
holds universal appeal with its
strong, rich vocals and hooky melo-
dies.

Though she had originally planned
on producing the album herself,
Blake found her lack of studio expe-
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rience and objectivity to be distract-
ing. Bringing on noted Fort Apache
producers Sean Slade and Paul
Kolderie, she says, remedied these
problems.

“I needed a backboard, because
it’s so hard for a person to hear
themselves and have any perspec-
tive,” she says. “It’s like seeing a
photo of yourself.”

Blake, who plays by ear, says that
Slade and Kolderie also helped her
translate her ideas onto tape via an
eclectic mixture of vintage equip-
ment and unusual recording tech-
niques.

Also heard on the album is a
theremin assembled by Blake. “I'm
a bit of a geek,” she says. “I saw this
theremin documentary, and it was
such an easy kit to build. It just took
a soldering iron and some glue. The
circuit board was a pain in the ass,
but the installation was pretty easy.”

Although she self-effacingly re-
fers to herself as an “idiot savant
without the savant,” Blake says she
has read a book a night for the past
two years. She refrained from hiring
management company Spivak Enter-
tainment until after her album was
recorded, because she did not want
any “barriers” between herself and
the business side of her career.

Diana Fried, A&M’s director of
product development (U.S.), calls
Blake the label’s “rock-diva poster
child.” She adds that A&M is confi-
dent the performer will win over
audiences and industry members
when she begins a tour of Hard Rock
Cafes tentatively set to start Sept. 8.

The artist will tour with her newly

(Continued on page 36)

CATHERINE WHEEL

(Continued from page 16)

Wheel rarities album “Like Cats And
Dogs”—is also evident, though Dick-
inson says the influence of executive
producer Bob Ezrin (“The Wall,”
“The Division Bell”) was ancillary.

“Bob deseribed his role as ‘setter
of the standard,” ” says Dickinson.
“He made sure that we were achiev-
ing the heights we were capable of,
and he was overjoyed with some of
the sound effects we used, but he cer-
tainly wasn’t foisting those on us.”

To highlight and take advantage of
the album’s fluidity, Mercury has
scheduled a series of showcases
where Catherine Wheel will perform
the album in its entirety, followed by
a greatest-hits encore that will likely
include “Black Metallic,” ‘Judy Star-
ing At The Sun,” and “Crank.”

Maidenberg says the shows, which
kick off Aug. 25 in New York, will be
tied into a contest on the band’s World
Wide Web site that will allow fans a
chance to win admittance to the
shows.

Dickinson, who admits to a dislike
of long performances, says playing
the entire album may provide a spe-
cial challenge to audience and band,
quipping, “If people fidget too much,
we’ll revert to our cover of ‘More
Than A Feeling.””

The group, which is booked by ICM
and managed by London-based Sanc-
tuary Music Group, will segue into a

(Continued on page 36)

THE EEL THING

SOUNDTRACK & FILM SCORE NEWS
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EDITED BY CATHERINE APPLEFELD OLSON

THE SOUND OF MONEY: “A major-label release from a bunch of bands
that otherwise would never get anywhere near a major label,” is how vet-
eran music video director Darren Doane describes the soundtrack to “God-
money,” his maiden voyage into feature-film waters.

The Aug. 12 release—an aural scrapbook of Doane’s videoclip compatri-
ots, including Strife, Pennywise, Down By Law, and MxPx—will also
serve as V2's maiden soundtrack release and the first album under the V2
name. The Richard Branson label is distributed by BMG.

Doane likens the album, an homage to the hardcore punk scene in which
he is so entrenched, to “the ultimate mixed tape.” “This is not a compila-
tion,” he says. “You ean put anything on a compilation. This had to be an al-
bum that doesn’t change gears
halfway through.” Because he had
previously worked with 95% of the
acts whose music appears.in the
film, Doane says the music inspired
the film and vice versa. “I would
pick CDs to get in the mood for the
film, and some of the music was just
a natural in from day one, and I
started writing scenes around a
particular song.” The Pennywise
track “Peaceful Days” is a case in
point, he says.

Although the soundtrack is on V2,
five of the featured artists—Penny-
wise, VooDoo Glowskulls, Down
By Law, Ten Foot Pole, and Guttermouth—hail from Southern Califor-
nia label Epitaph Records. “I am so thankful for Epitaph’s support,” Doane
says. “They gave me the freedom to take the album to a major label and
have been supportive from day one.”

V2's interest in the project was less a factor of artistic ardor than func-
tionality, according to GM Richard Sanders. “To get a label up and running
with promotion, artists, and the whole team all working a project is not an
easy task. We felt that an album that is not artist-specific was the best way
to start off,” he says. “This way we could work at getting the kinks out and
not run the risk of getting stuck on any part of the cycle for a single artist.”

The label is looking to the just-started Vans Warped tour—which will
showease “Godmoney” acts Pennywise, MxPx, Blink 182, and the Descen-
dents—as a springboard for the soundtrack. Three-song cassette samplers
and “Godmoney” merchandise will be in abundance along the way, says
Sanders, who notes that the tour, sponsored by the corporate denizen of
the skateboard culture, is the ideal place to snag interest from the album’s
core audience of males 16-25 years old.

V2 also has worked out advertising deals with Trans World Publications
for its Warped magazine and with a skateboard enthusiast publication,
Sanders says. Also helping create some noise for the soundtrack are three
clips—for songs by MxPx, Strife, and Descendents—which, not surpris-
ingly, are being directed by Doane.

For Strife vocalist Rick Rodney, “Godmoney” was as much about visu-
als as it was about audio. He scored the leading role in the film—about the
spread of rampant drug use and other urban fallout into white suburbia—
and will star in another upcoming Doane feature. The two connected while
Doane was shooting 2 Down By Law video in which Rodney was starring.
“We worked together to develop the character, and we really had a lot of
trust in each other because we basically come from the same place,” Rod-
ney says. He adds that although the Strife song “Untitled” fit hand and
glove with “Godmoney,” showecasing his band’s music is not a prerequisite
for future acting roles.

IN ANOTHER MUSICIAN-CUM-ACTOR connection, Seattle-based indie
Will Records in late July will release the soundtrack to Sundance Film Fes-
tival offspring “Dream With The Fishes.” Lead actor David Arquette also
fronts the band Ear Two Thousand, which contributes one of four origi-
nal tracks on the album. “Dream With The Fishes” also includes songs from
Tindersticks, Squirrel Nut Zippers, Ween, Chaser, Grandaddy, Water-
boys, and Greg Brown, whose “Sadness” is the album’s first single and
was just added to M2 summer rotation.

PRODUCTION NOTES: The Reel Thing has learned that Capitol Records
VP of soundtracks Karyn Rachtman is leaving to take an executive post
at Interscope Records . . . Rhino Movie Music and Turner Classic Movies
Musie are kicking up their heels for the July 22 release of “Fred Astaire
At MGM,” a 41-track compilation spanning 1933-57. The two-CD set recalls
the sounds that sent Astaire and Ginger Rogers spinning, from film clas-
sics including “Ziegfeld Follies,” “Royal Wedding,” “The Band Wagon,” and
“Silk Stockings” . .. Persian pop star Andy Madadian will croon a song,
“You Made Me Believe In Love,” in Universal Studios’ August flick “Leave
It To Beaver.”
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(Continued from page 1)

pave the way for further mainstream
strides.

Colvin, breaking out of her folk-rock
stronghold, scored her first Hot 100
appearance with “Sunny Came Home,”
which entered the chart Saturday (12)
at No. 8. She inches down this issue to
No. 10. Robyn’s debut American hit,
“Do You Know (What It Takes),”
meanwhile, sprinted last issue from No.
12 to No. 9 in its seventh chart week.
In this issue, it remains bulleted at No.
9. In addition, her album, “Robyn Is
Here,” hops to No. 1 this week on Bill-
board’s Heatseekers chart while earn-
ing The Billboard 200’s Pacesetter sta-
tus with its move from No. 148 to No.
117.

While the significance of such chart
achievements is no doubt gratifying, it
goes much further than just a feather
in an artist’s potential capful of hits.
According to the artists’ record labels,
the combined radio airplay and com-
mercial singles sales required for Hot
100 chart inclusion also play a valuahle
role in marketing and publicity, both
stateside and overseas. In addition,
radio executives and retailers say chart
positioning is a key research tool.

“A single that is successful on the
Hot 100 is the benchmark of what hit
songs are, as it has been for years. It
represents crossing over to mass
appeal,” says Guy Zapoleon, president
of Texas-based industry consultancy
Zapoleon Media Strategies. “At this
point, unless it’s absolutely a No. 1 song

in airplay, it hurts an artist not to have
a[commercial] single out. In the minds
of programmers today and in the pub-
lic, people are still looking for a hit
song. It's a way of focusing attention.”

On the retail side, Lew Garrett, VP
of purchasing at the 315-store Camelot
Music in North Canton, Ohio, says that
both the Robyn and Colvin singles have
been selling well, adding that their per-
formance has had a marked impact on
Camelot’s album buy-ins.

“I reviewed the Shawn Colvin with
our singles buyer, because I found the
[chart number] a big surprise last
week,” he says. “When you see a single
enter at No. 8, you have to sit up and
take notice and say, ‘Hey, what’s hap-
pening here, and do we have enough
goods in the market to support the air-
play?, ”

Garrett adds that such rapid success
is even more pronounced in the case of
anew artist like Robyn: “[Singles sales
are] even more of an indicator, because
you don’t have any other track record.”

For Colvin—whose debut album
bowed in 1989—the chart success of
“Sunny Came Home” represents the
artist’s initial foray into the main-
stream. Her three previous albums, all
respectfully successful in folk-rock cir-

‘cles, never prompted the crossover suc-

cess of her current project and first
gold album, “A Few Small Repairs.”
From the CD, Columbia first re-
leased the nontraditionally aggressive
“Get Out Of This House,” which failed

to take hold on mainstream airwaves.
But with the release of “Sunny” came
amarkedly different story: The song is
currently No. 1 on Hot 100 Airplay in
its 19th week on that chart, while the
commercial single—released 17 weeks
later—stands at No. 37 on Hot 100 Sin-
gles Sales. (It’s also No. 1 on Billboard
sister publication Airplay Monitor’s
Adult Top 40 chart, No. 2 on Adult Con-
temporary, and No. 4 on Modern AC).

Bob Douglas, VP of purchasing at
the 16-store HMV U.S.A. in Stamford,
Conn., says he was not surprised by the
high entry of Colvin’s single, given its
long development at top 40. He sug-
gests that Columbia was slow to
respond to the audience’s desire for a
commercial single.

“Look at the amount of pent-up
demand and unavailability after 18
weeks [of airplay],” Douglas says. “It
was bound to have an effect. There was
clearly a huge demand for that song. If
it had come out 10 or 12 weeks ago, it
would have debuted [on the Hot 100] at
No.1.”

Counters Tom Corson, senior VP of
marketing (U.S.) for Columbia, “Obvi-
ously, we didn’t need the single to make
the song a success at radio. Largely,
Shawn’s audience is adult, so we want-
ed to drive album sales first. But when
we were hearing back from radio that it
was also appealing to a younger audi-
ence, we wanted to solidify that group,
because they buy singles.”

(Continued on next page)
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(Continued from preceding page)

Now, says Corson, “we’re counting
on the reality that we have a top 10 sin-
gle going into the next release. It gives

MUSIC ON INTERNET

(Continued from page 8)

net guru and ‘Being Digital’ author
Nicholas] Negroponte in that we are
now in the business of atoms and bits.”

Buyers of these digital tracks can
store them on their computers’ hard
drives for future playback—the most
likely scenario—or record them onto
CDs via computer peripheral CD-R
units, which now sell for as little as $300.

In addition, Liquid Audio is entering
into an international partnership with
Japan-based music.co.jp to use the
technology to digitally distribute music
for sale over the World Wide Web.

The debut of digitally distributed
music retail earlier this year has
caused some concern in the musie
industry over potential copyright vio-
lations and piracy problems. Howev-
er, the Liquid Audio software includes
state-of-the-art encryption and water-
marking technology that deters illegal
copying of downloaded music.

Liquid Audio Liquifier Pro 2.0 and
Liquid MusicServer 2.0 will begin ship-
ping in September, while the Liquid
MusiePlayer is already available for
free download on the Internet at http://
www.liquidaudio.com. A premium ver-
sion of the Liquid MusicPlayer, which
enables Web users to sequence and
burn their own CDs, will sell for $20-
$30.
Liquid Audio is aiming to distribute
its player software on enhanced CDs
from several labels, including 911 En-
tertainment. :

a sense of perspective for the follow-up.
People can’t say it’s just a turntable
record.”

He adds that Hot 100 success also
seores points in the overall marketing
of the artist as a hit-driven performer.
“There’s nothing like being able to say
there’s a history of ehart success. It
becomes part of the story. We publicize
it, promote it, and make a point of
reminding people that it was not only a
huge airplay single, but a top 10 single
as well.”

The positioning, he says, also assists
in selling Colvin to the global market-
place, where she has yet to develop a
significant presence. “The Billboard
chart is a huge bellwether as a precur-
sor to international success,” Corson
says. “They look to the charts to verify
that it is indeed a hit; it provides lever-
age. And the singles market is very
important overseas.”

Colvin admits there is a comfort fac-
tor in achieving such success after
eight years of effort. “It is very reward-
ing, don’t get me wrong. At best, I
think it reinforces the idea that you
have an appeal for a lot of people, that
what you did is not so eclectic.”

From an international perspective,
Colvin says interest overseas has “sky-
rocketed. Now, they want us to come to
Australia and Japan. This has not been
the case before.”

For the near future, Columbia
intends to remain focused on its cur-
rent plan to expose Colvin to the mass-

es. “We’re still in development with

Shawn,” Columbia’s Corson says.
“QOverall, we’ll continue to utilize her
touring and promotional efforts to build
on her success,” including an appear-
ance on “Late Show With David Let-
terman” later this month, Colvin’s
dates with the touring Lilith Fair, and

an upeoming video for the next single,
“Mona Lisa.”

“We also hope to have a nice Christ-
mas with Shawn and a nice awards sea-
son. She’s worked her ass off and so
have we, so this is a real labor of love
for everybody.”

For Randy James, operations man-
ager/PD of adult top 40 WRQX (Mix
107.3) Washington, D.C., where “Sunny
Came Home” is the No. 1 testing
record, the future also looks bright for
the budding star. “It’s not that she
finally found her stride; we found her.
We just finally figured out that this
works,” he says. “If she plays the cards
right and the label pushes her singles
correctly, she could be a major player
in this format.”

SHE KNOWS WHAT IT TAKES

In the case of RCA’s Robyn, the story
could not be more distinct. As a break-
ing top 40 youth artist in the U.S,, her
hit single has been foremost in estab-
lishing a story on which to build upon.

In 1993, she was signed by executive
producer Peter Swartling as a 14-year-
old to Swedish indie label Ricochet,
which was then acquired in 1994 by
BMG. Her first single there, “You've
Got That Something,” and the accom-
panying album, “Robyn Is Here,”
quickly catapulted the young artist to
cult status there, with thousands of
teenage girls emulating her style. She
also warmed up for Tina Turner in the
territory. As a result, the album was
certified platinum (100,000 sales).

Retail outlets there also had an
inkling about the young singer. Accord-
ing to Nusse Antoni, music buyer for
Mega Skivakademien in Stockholm,
“We saw impressive sales pretty quick-
ly, and then they just took off. She
came at a time when there were many

other Swedish female artists making
their debut, and I think the over-
whelming curiosity at the time really
helped her.”

Echoes Tobias Heldt, a DJ at Stock-
holm’s top 40 Radio City, “It was a
combination of her sound and her
charisma that sold us.”

The suceess soon translated from
Sweden into neighboring Denmark,
where Robyn quickly achieved gold
status (25,000 units sold).

Still, plans to bring Robyn to Europe
during 1996 were put on hold when the
first single failed to make its intended
mark. She was then introduced to the
U.S. market in hopes of establishing
credits to sell back overseas.

With “Do You Know” at No. 13 on
Hot 100 Airplay and No. 14 on Hot
100 Singles Sales (as well as a No. 40
rank on this issue’s Hot R&B Singles
chart), BMG now intends to introduce
the album to Europe, Asia, and Aus-
tralia by the fall. “Do You Know,” the
chosen single, goes to European radio
this month, with commercial single
release scheduled for the last week of
July.

For that international tie-in, RCA
U.S. senior director of marketing Julie
Bruzzon says that Robyn’s hit status
here “offers very powerful pull. It’s
easier to go to other countries when
something happens in the U.S.

“Tt sets incredible momentum to roll
out and unveil an artist,” she adds.
“What brought us to this point is radio
embracing the track so quickly, along
with MTV and the fact that she’s an
artist that appeals to youth, who buy
singles.”

“Overall, the dots are just starting to
connect on Robyn,” adds RCA execu-
tive VP (U.S.) Jack Rovner. “With the
album closing in on about 300,000 units,

and her visibility on MTV, VH1, the
morning shows, and with press, the
reaction from consumers is really just
starting to be felt.”

Rovner adds that the single is close
to being certified gold, while radio is
already beginning to claw for the sec-
ond single, “Show Me Love.” “I think
they’re just beginning to realize the
depth of the record,” he says.

HMV U.S.A.’s Douglas supports the
label’s decision to release the single
here promptly. “Here’s a song that’s
really good that people want—let’s
make it available as a single,” he says.

In the end, he adds, “people want
songs. That’s a truism that’ll aiways be
around. Let’s sell them the songs while
there’s a demand for them. The singles
business is important to us for devel-
oping young customers and making
them album buyers.”

For the keenly grounded artist, the
best part of U.S. chart presence comes
through its translation into credibility
in the recording industry. Says Robyn,
“As a debut artist, it allows you to get
a lot of attention, to be seen.”

Robyn also points to the awareness
that a Hot 100 hit affords overseas.
“T've always known about Billboard. It
has credibility. I have people calling me
from home saying, ‘I heard you're No.
9 on Billboard’—they know,” she says.

The artist is beginning promotional
duties in Europe while fielding U.S. TV
appearances and high-profile press
interviews. Following that, she will
begin recording her next album in Swe-
den and the U.S., for which she has
already written six songs.

Assistance tn preparing this story was
provided by Chris Morris in Los Ange-
les, Dominic Pride in London, and Ken
Neptune in Stockholm.
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(Continued from page 16)

was predictable.

“It was very strange to see this phe-
nomena, this group that the whole city
was talking about in Montreal,” says
Shebel. “After that, it wasn't a surprise
by any means that they’ve done so well
here.”

Meanwhile, a clip for the song de-
buted as the most-requested video on
the Box U.S.A. It also made an impact
at MTV out of the box on the channel’s
“Popular Videos People Prefer” pro-
gram.

According to McPherson, the group’s
management company, the Orlando-
based Wright Stuff Management, de-
serves a great deal of credit for the
act’s current standing. Booking the
Boys at theme parks, junior high
schools, and high schools before they
signed to Jive allowed them to perfect
their live show and raise their visibili-
ty. These tours also helped Wright
Stuff create an invaluable database of
teenage fans.

“Those were the hardest erowds to
perform to,” says group member Kevin

Richardson. “You could tell they were
thinking, ‘What is this, the second com-
ing of the New Kids On The Block? But
once we started singing a cappella and
showing them we could really sing, we
won them over every time.”

Donna Wright, who co-manages the
act with husband and former New Kids
On The Block tour manager Johnny
Wright, says she was also wary of the
Boys when she met them.

“Before I saw them perform, I
wasn’t sure if we wanted to get in-
volved,” says Wright. ““The New Kids
had just finished up two years prior.
But hearing them sing just gave me
chills running from the back of my
heels to the top of my head. I really felt
like we had something there.”

Wright Stuff was also able to secure
the act opening spots for veteran bands
that often draw family audiences, such
as REO Speedwagon, Richard Marx,
Kenny G, and the Village People.

Hoping to build on Wright Stuff’s
database, Jive VP of artist marketing
(U.8.) Janet Kleinbaum says the label

was in the midst of a massive aware-
ness campaign while the Backstreet
Boys were busy storming European
markets.

“We’ve been actively seeding the
marketplace and super-serving their
core audience for more than a year,”
says Kleinbaum. “They have a very
active audience,and we’ve been keep-
ing them visible, particularly through
advertising, contests, and publicity in
the teen magazines. It’s very rare that
a marketing person gets enough time
to properly set up a record.”

Among the many programs insti-
tuted by Jive was a promotion with
publisher Bantam Doubleday Dell. The
label attached 65,000 sampler cas-

settes to the back of Bantam’s teen

romance book series, “Laove Stories,”
as well as directly mailed samplers to
subseribers of Bantam’s “Sweet Valley
High” series.

Jive will continue to mine teen mag-
azines with which the label already
has a rich relationship, such as 16,
Tiger Beat, and Teen Machine.

It’s not the first time that Jive has

motion will be bolstered with in-store
play of the group’s videos in the stores’
Jjunior departments.

Yet another plan to prime the mar-
ket with sampler cassettes includes dis-
tributing the tapes at summer cheer-
leader camps. Jive also hopes to
encourage singles sales by including
bonus items in CD and cassette singles.

A limited-edition CD single will
include posteard pin-ups, while the
cassette configuration will include
Backstreet Boys temporary tattoos.

While the label is clearly concen-
trating on the teen market, Kleinbaum
is careful to qualify that Jive’s efforts
are a jumping-off point to a wider
audience.

“The band’s audience is not limited
to the teen market, but you have to
build from a base, and we know that
these young fans are particularly
active,” she says. “They are the ones
that are going to rush out to make the
scene.

“Besides,” adds Kleinbaum, “I don’t
think adults are going to know that
there is a teen market for this band

Carter says. “We realize that people
are talking about that, but we take
everything with a grain of salt. We
know it’s going to take a lot of prov-
ing.”

Still, some industry observers say
that this summer may be the most
opportune time to capitalize on
younger audiences, as the past years’
drought of teen-oriented music has
created a void now being filled by
artists such as Hanson and Jonny
Lang (Billboard, March 22).

“It’s time,” says McPherson. “The
market is opening itself up to this pop
mixture that includes everything from
hip-hop and R&B to alternative. There
is room for these different types of .
music, as evidenced by acts like Han-
son and the Spice Girls.”

More traditionally, Jive will work
with mass merchandisers in position-
ing programs and in-store campaigns.

dJive also hopes to take advantage of
the act’s visual appeal by shooting three
more clips for the album. The Back-
street Boys will also make an appear-
ance this summer on Nickelodeon’s

attempted to market the Backstreet because they’re not reading Teen mag-  “Nick In The Afternoon” program.
Boys to teens in the U.S. The label dis- azine. They are seeing the band’s The act, which is booked by New
lmml I tributed several thousard samplers videos and hearing them on [New York  York-based Renaissance Entertain-
and merchandise giveaways through top 40 station WHTZ] Z100.” ment, will also perform at a series of
i y BOXSCORE roller-skating rinks simultaneously Nick Carter, who, at 17, is the Wal-Mart in-stores this summer in
= » TOP 10 CONCERT GROSSES with the 1995 release of “We've Got It  youngest member of the group, says  conjunction with each market’s top 40
Venue . Gross é‘a';:g'n;'“ _— Goin’ On.” he and his bandmates realize the dan-  outlet.
— - o e T As part of the new attack, in gers of being pigeonholed. However, most of its appearances
gz'i‘c’f' Field June 27-29 55 TNA Intemational August, the label will place cassette “When you think of a teen sensa-  will begin with a fall tour, freeing the
o Jam Prods. samplers in J.C. Penney’s Kaboodles  tion, you think of the past and how this  group to dedicate its efforts this sum-
line of plastic makeup cases. The pro-  is just another one to come along,” mer to European territories.
Foxbaro Stadium July 1-2 TNA International
Foxbaro, Mass Ltd
Don Law Co. 3 . - .
<4 Camp Randall June 25 | TNA tntemational E '_;/% Fert n Servlce
o stadivm, 4870
Univ. of Wisconsi A ¢ ‘ : : :
M’:;is‘:n. xicsonsm ellar Door o ﬂﬁ,’ Top S in Qu a llty
Glen Helen " June 29 PACE Concerts » { e
| Blockbuster Paviion AF8 | Avalon Atractions ; Always Competitive
| Devore_Calif '
T Mile High Stadum  June 14 M i Fey Concert Co Ok. You've got a great album.
Denver 210 SR u
g Make it sound great on CD. _
We'll belp you: e Master it.
e Press it.
: ® Package it.
Blockbuster ) June 26 | Paceco g
Skt;cPa:isliorri Th " o rE’Cenim; g::rrt ;rnds ° Inuentory 4
Phoenix ® Distribute it.
In fact, our team will belp you bring your
1 Groat Woods Center June 20 in-house " projedto kfe‘ Along the way, you : appreazte
: field 7
B Macsfiokd s < i our commitment to Total Quality...from
e marufacturing through distribution, and from
Molson Cent July5 Universal Co 4 4 customn to turnk ice.
oo uly mm Uliecc ncerts '\[ 4 e 5 ful ey service. Go abead, take
mﬂ?ﬂiﬂs : o #j P g .5? g that next step. Put your CD project in the
i e LA 5 j 3 Ui right hands.
JOHN WELLEHCANE Pine KnobMusic  June20 | SRS 13584 Belkin Prods .
Theatre 1T Rl R ] Cellar Door
| Clarkston Mich s ekl
. SANYO-VERBATIM CD COMPANY Call us at (800) 704-7648.
COPTING CROWS;. World Music Theatre  July 5 Wi 0 man Tinley Park Jam ; :
e el Svpsion B | e Where Your Service Needs Are #1 .
: ' Hederlander .
il — SANYO | Verbatim
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. WWw.sanyo-verbatim.com
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.

BILLBOARD JULY 19, 1997

wWWWwW americanradiohistorv com

21


www.americanradiohistory.com

BiLLeoARD's H E AT

F E K E IR S, ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
- . 5. SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I l I “ top 100 of The Billboard 200 chart. When an album reaches this le‘\)/el,gthre album and the artis?"s’vsubsequentvalbu[ﬁr‘])s are ilinmedi-
wh|shlgE JULY 19, 199 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
T ; %’ ; § z ARTIST . 1997 TITLE available. () Albums with the greatest sales gains. © 1997, Billboard/BPI Communications.
=
_
@ ; - * % & NO.1 & & & NEW P | SPIRITUALIZED DEDICATED 18974/ARISTA (10.98/15.98) LADIES AND GENTLEMEN WE ARE FLOATING IN SPACE
RCA 67477 (10.98/16.98
- 5 ROE¥NRCA - BRI HERE NEW P | LIMP BIZKIT INTERSCOPE 90124 (8.98/12.98) THREE DOLLAR BILL Y'ALL
2 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME
(28| 43 | 2 | JEFF CARSON CURB 77859 (10.98/16.98) BUTTERFLY KISSES
3 2 6 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING T
2 5 2 WEEN ELEKTRA 6201 3/EEG (10.98/16.98) THE MOLLUSK
@) 7 8 | LEE ANN WOMACK DECCA 11585/MCA (10.98/15.98) LEE ANN WOMACK
@ 35 | 7 | MARK WILLS MERCURY 532116 (10.98 EQ/16.98) MARK WILLS
5 6 19 | SNEAKER PIMPS CLEAN UP 42587/NVIRGIN (10.98/15.98) BECOMING X :
@ B 3 T T T T ki 24 18 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE
ASYLUM 62042/EEG (10. .98
22 5 BUCK-O-NINE TvT 5760* (6.98/9.98) TWENTY-EIGHT TEETH
) s 3 | LOS TIGRES DEL NORTE FONOVISA 80711 (13.98/18.98) JEFE DE JEFES + I8 =
SONS OF THE DESERT EPIC 67619 (7.98 EQ/11.98) WHATEVER COMES FIRST
(8) NEW) CLAY CROSSE REUNION 10005/JIVE (10.98/15.98) STAINED GLASS ? = 5 R
Sem— SOUL COUGHI 46175% E . (10. .
CD 13 9 ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLURE & RGeStk AWARNER BROS (10,8054 JERESSIETRERS
10 | 4 | 2 | THEBEATNUTS ReLATVITY 1508 (10.98/15.98) STONE CRazy | (33| REEMTRY | LINDA EDER ATUANTIC 82077/AG (10 981698 Wi
® % 7 JAMES BONAMY £Pic 67678 (10.95 EW16.96) ROOTS AND WINGS 3 | 31 7 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERIFY 43023 (10.98/15.98) LIVE IN LONDON AT WEMBLEY
@ NEW b | MONACO POLYDOR 537629/aM (10.98/16.98) MUSIC FOR PLEASURE 37 22 | 26 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF
NEW > | GHETTO TWIINZ RAPALOTINGO TRYBE 44438MRGIN (10.98/15.98) IN THAT WATER 38| 23 8 JOCELYN ENRIQUEZ CLASSIFIED/TIMBER! 3409/TOMMY BOY (10.98/15.98) JOCELYN
14 | 11 | 21 | FREAK NASTY HARD HOOD/POWER 2111/TRIAD (10.98/15.98) CONTROVERSEE. . THAT'S LIFE... 39 | 32 | 34 | NOMERCY ARISTA 18941 (10.98/15.98) e ERIE
15 | 9 | 27 | BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE RE-ENTRY | GRUPO LIMITE POLYGRAM LATINO 533302 (7.98/12.98) A RIEDIDCHE (gL YA
16 12 | 48 | JACI VELASQUEZ MYRRH/WORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE 4 % 24 | REBECCA ST. JAMES ROREFRONTI2S LI, 90 0) <L
NEW > | B.G. CASH MONEY 9613 (10.98/15.98) IT'S ALL ON U 42 29 9 SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING
Q®)| 20 [ 13 | DAFT PUNK soma a2609"IRGIN (10.98/16.98) HOMEWORK | 43 | 41 | 15 | CAEDMON’S CALL WARNER ALLIANCE 46463/WARNER BROS. (8.98/13.98) CAEDMON'S CALL
19 | 14 | 2 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385/ISLAND (10.98/16.98) STREET GOSPEL 4 | 40 | 2 | ABRA MOORE ARISTA AUSTIN 18B39/ARISTA (10.98/16.98) STRANGEST PLACES
NEW » | LIL KEKE JaM DOWN 1005 (10.98/16.98) DON'T MESS WIT TEXAS 45 | 39 | 6 | OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) CLUMSY
QD)| % | 3 | COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND RETRO 0090 (2.98/4.98) CELTIC PRIDE 46 | 34 | 3 | CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM
22 [ 19 | 5 | THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK RE-ENTRY | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) I STOLED THIS RECORD
23 17 3 RICOCHET COLUMBIA 67773 (10.98 EQ/15.98) BLINK OF AN EYE 48 | 38 | 10 | JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG (15.98/23.98) JUNTOS OTRA VEZ
24 18 10 | COWBOY MOUTH MCA 11447 (9,98/12.98) ARE YOU WITH ME? 49 | 37 | 2 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK
25 10 3 BLINK 182 CARGO 11624/MCA (8.98/12.98) DUDE RANCH 50 | 44 | 43 | LOCAL H iSLAND 524202 (8.98/14.98) AS GOOD AS DEAD

EVERYTHING’S KLICK-
ING: Mercury has been work-
ing overtime to set up rap act
the Nastyboy Klick’s album
“Tha 1st Chapter.”

The set, which is the first
release under the label’s
agreement with music indus-

Choice Cuts. Hurly-burly
rock warrior act Tenderloin
is taking its self-titled Time
Bomb album, released July
1, to the street with a nation-
wide tour that kicked off in
Southern California this

month. The group, which is
booked by International
Creative Management, will
wind its way through South-
western territories in August
and September. Front man
Ernie Locke’s antics alone
are worth the price of ad-
mission.

try veteran Daniel Glass’ new
label, GlassNote Records (Bill-
board, June 21), will bow Aug.
5 on GlassNote/Mercury.
Though he says the project
is still taking shape, Mercury
senior director of marketing
Darryl Lindsay admits that
the label has been hustling to
get the title out while it is still
exploding in the act’s home-

town of Phoenix and such sur-
rounding Arizona cities as
Tempe and Mesa.

“Most of my work is almost
done, but we've been through
hell the last few weeks getting
this album ready for the mar-
ket,” says Lindsay. “Every-
thing that we normally take
two months to do, we had to do
in 2% weeks.”

Clearing album samples,
pressing CDs, creating cas-
sette singles, developing point-
of-purchase materials, buying
appropriate adver-
tising, and shooting
a video are several W
components of the ¢

It’s On. LaFace/Arista R&B
vocalist Sam Salter is wooing
audiences with “After 12,
Before 6,” the first single from
his debut album, “It's On
Tonight,” which will be released
Aug. 26. Such R&B stations as
KMJM St. Louis, WEJM Chica-

" go, and KVSP Oklahoma City
recently began playing the
track, while BET is keeping the
song in mediunrrotation.

REGIONAL HEATSEEKERS NO.Is

MOUNTAIN
Suga Free, Streef Gospel

NORTHEAST
K’s Choice, Paradise In Me

POPULAIRRUPIRISIIN G S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART <+ 8Y DOUG REECE

Zapp & Roger fame to guest on
the act’s first single, “Down For
Yours,” which has been blow-
ing up on such Arizona R&B
stations as KKFR Phoenix.

Mercury has already ship-
ped the single to R&B stations
and will release cassette and
CD singles July 29.

YOU AIN'T GOT A THING:
Though the '90s swing move-
ment has been critically ma-
ligned as more kitsch than
kick, a few acts are beginning
to break down some
of those walls with
noteworthy sales and

project that Mer-
cury has tackled.

The reason for the
scramble?

The album, which
was released on
band-run Nastyboy
Klick Records in
May as “MC Magic

more than 500 units

Robyn, Robyn Is Here

A

— g
\T [-] ~ EAST NORTH CENTRAL

WEST NORTH CENTRAL
i Robyn, Robyn Is Here

T

PACIFIC ‘

1
 SOUTH AILANTIC
! Robyn, Robyn Is Here

Presents,” has sold [‘

in the last two
weeks, according to
SoundScan.

Meanwhile, as a
sign of the band’s
momentum, the title moves up
five spaces to No. 2 on the
Mountain Regional Roundup
this week.

Marcos Cardina (aka MC
Magic), the enterprising Nasty-
boy Klick member who started
the label with money raised
from selling rap tapes at swap
meets, also scored a coup by
getting Roger Troutman of

Los Tigres Del Norte, Jefe De Jefes

I\

SOUTH CENTRAL
B.G., I's Al On U

W
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

SOUTH CENTRAL
.BG.It'sAIOnU
Lil’ Keke Don't Mess Wit Texas
Ghetto Twiinz In That Water
Lee Ann Womack Lee Ann Womack
Intocable IV
Los Tigres Del Norte Jefe De Jefes
Roy D. Mercer How Big'a Boy Are Ya? vol.1
. Lila McCann Lila

K's Choice Paradise In Me

. Grupo Limite Partiendome Ef Alma

PACIFIC
. Los Tigies Del Norte Jefe De Jefeg
. Suga Free Street Gospel
Blink 182 Dude Ranch
. Monaco Music For Pleasure
Robyn Robyn Is Here
In The Name Of Love Hapa
Buck-0-Nine Twenty-Eight Teeth
. Sneaker Pimps Becoming X
. Boney James Sweet Thing
10. 3X Krazy Stackin Chips

CENOMAWN S
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growing legions of
fans.

Mojo swing outfit
the Cherry Poppin’
Daddies, which in-

MIDDLE ATLANTIC : corporates a surpris-
The Beatnuts, Stone Crazy

ingly refreshing ska
sound, are primed to
- explode onto the
scene with their July
——r 1 Mojo debut, “Zoot
Suit Riot.” Accord-

ing to Mojo, the

band’s three previ-

ous self-released al-

bums have sold a

total of 60,000 units.

Sunday (13) through Satur-
day (19), the curious can check
out what the fuss is about
when the act plays dates in
Colorado.

Meanwhile, Chicago-based
swingers the Mighty Blue
Kings, whose next album on
R-Jay Records is tentatively
set for a fall release, have
attracted a flood of interest

from major labels and contin-
ue to draw consistent crowds.

Their current album, “Meet
Me Uptown,” has sold more
than 30,000 units, according to
band representatives.

ROADWORK: Restless act
Chopper One, whose album
“Now Playing” was released
June 17, will play an in-store

Ego Maniac. Moonshine
Music DJ and club scene
veteran Keoki, whose 1996
single “Caterpillar” peaked
at No. 7 on the Hot Dance
Music/Club Play chart, is
back with his first original
full-length album, “Ego-
Trip.” To promote the new
set, Keoki will perform in
New York and Los Angeles
‘near the album’s July 29
release date. The shows,
which will be themed to
correspond with the .
album’s title, will feature
the artist performing in the
center of each venue.

July 27 at Aron’s Records in
Hollywood, Calif. The band
will also play at multiple wake-
boarding festivals in July and
August.
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Virgin Skips Single Approach On McWilliams’ 2nd Set

B BY J.R. REYNOLDS

LOS ANGELES—Passion, emotion,
and forceful pipes are what drive “Too
Much Woman,” the sophomore album
by Virgin artist Brigette McWilliams.
But despite the urgency found in
many of the artist’s songs, the label is
taking a patient approach to market-
ing the set.

Slated for release Sept. 16, “Too
Much Woman” serves a full-bodied
plate of rib-sticking R&B fixings gar-
nished with generous helpings of
down-home blues and folk influences.

“I love all types of music but think
that people who are looking for some-

thing really soulful will really enjoy
this album,” says the Chicago-born
artist, who currently resides in Los
Angeles.

“Too Much Wo-
man” was pro-
duced by Steve
Harvey. Themati-
cally, it explores
the experiences a
woman has in
matters of the
heart—from fall-
ing in love to end-
ing a relationship.
It was recorded in the studio mostly
live with such accomplished old school

McWILLIAMS

R&B veterans as bassist Bobby Wat-
son (Rufus), guitarist Jimmy Macon
(Gap Band), guitarist Al McKay and
keyboardist Larry Dunn (Earth,
Wind & Fire), and organist Billy Pre-
ston.

“This was a group effort in that we
got together in a room and jammed
until we came up with a record,” says
MecWilliams, who is managed by Los
Angeles-based Kent Blackwelder. “1
wanted [‘“Too Much Woman’] to be a
piece of solid music—something you
could put on now and in five years—
and be something that would hold up
throughout time.”

McWilliams is gratified that she

THE VERDICT IS IN: Since its 1989 inception, Los
Angeles-based Grand Jury Entertainment has grown
steadily in its influence within the R&B music industry,
especially on the West Coast. From the inspiring Warn-
er Bros. rap project “We're All In The Same Gang” by
the West Coast Rap All-Stars—which peaked at No.
10 on the Hot Black Singles chart in 1990—to its cur-
rent string of successes, company founder/CEO
Michael Concepcion has been forthright in his efforts
to maintain harmony within the ranks of black music.

“I've always approached this business from a positive
point of view and tried to use the entertainment busi-
ness as a vehicle to promote unity among people from
all walks of life,” says Con-
cepeion. -

Los Angeles-based Grand
Jury is a music production
company that maintains a
recording studio in Carson,
Calif,, and has a stable of pro-
ducers that include De-
metrius Shipp, Brandon
Hill, Gerald Baillergeau,
and Victor Merritt.

Currently charting pro-
jects that Grand Jury pro-
ducers are involved in include
God’s Property’s “Stomp,” which peaked at No. 3 on
the Hot R&B Airplay chart, as well as Rome’s “I Belong
To You (Every Time I See Your Face),” Brownstone’s
“Five Miles To Empty,” and K-Ci & JoJo’s “You Bring
Me Up,” which peaked at No. 2, No. 6, and No. 7, respec-
tively, on the Hot R&B Singles chart.

Rome’s self-titled Grand Jury/RCA debut peaked at
No. 7 on the Top R&B Albums chart and has sold
288,000 copies, according to SoundScan.

Grand Jury also has assembled a national street-team
organization that maintains a permanent staff of five
and boasts 112 employees across 26 markets.

“The secret to our success is Mike’s relationships
with key people on the streets, who help keep us abreast
of what's going on out there,” says Grand Jury VP
Craig Nobles.

Concepcion, who was shot and paralyzed in 1977, was
involved in gang activity before his injury helped give
him a broader outlook on life. “I also credit [produc-
er/artist] Teddy Riley and [New Edition’s] Bobby
Brown for being a big help in developing my career in
this business,” Concepcion says.

Although Grand Jury’s producers work on a variety
of R&B music forms, Concepcion makes sure that the
musice is lyrieally positive and avoids gangsta rap. “I
want kids who [gangbang] to know that there’s a better
life out there,” he says. “One that can be legitimate and
profitable, if you work hard and don’t give up.”

The
Rhythm
and the

Blues

!

Grand Jury Entertainment Acquits Itself
Admirably; Blakmale Wows ’Em At IAAAM

by J. R. Reynolds

"the release of his latest record. His maxi-single, titled

include other sectors of the entertainmemnt industry.
Concepcion recently signed a development deal with
Columbia TriStar for “Limo,” a film project that Con-
cepcion describes as soundtrack-driven.

Upcoming musical ventures include the July single
“Romeo And Juliet” by RCA female rapper Sylk-E Fine
and the late-summer single “Rap Is Too Strong” by
MCA male rap act Chill. In addition, the company is
planning to produce “We're All In The Same Gang II,”
a unity-inspiring set that will tap rappers from the East
and West coasts. It is scheduled for release sometime
in 1998. )

SPEAKING OF UPCOM-
ING: Blakmale, a promising
Philadelphia R&B act, wowed
attendees at the emerging-
artist showcase during the
International Assn. of
African-American Music’s
Washington, D.C., conference
last month.

The freshman act showed
remarkable poise, with its
well-practiced stage perfor-
mance demonstrating
thoughtful planning and ener-
getic choreography. The male group’s singing was right
on point and made an even greater impression on the
approving crowd, given the fact that the act performed
all-original songs that were solid in construetion and
well produced. The act currently has a regional follow-
ing in the Greater Philly area but is looking to break
even bigger.

Another promising vocalist, First Avenue’s Dark
Gable, was present during the conference, trumpeting

“Fantasy Man,” has received steady airplay in his home-
town of Cleveland. The artist writes and produces his
own work, and his indie label has been beating the bush-
es for a distribution deal.

MEANWHILE, DOWN BAYOU WAY: Leon Sam &
the Sam Brothers serve up zydeco music with a pas-
sion on their debut CD, “Leon’s Boogie Is Back!” The
set is released independently through Crowley, La.-
based MTE Records.

Sam’s deft accordion playing leads the creative charge
on this album, and he is accompanied by brothers
Calvin (drums and rubboard), Ronnie (rubboard), Carl
(guitar), Glen (bass), and Rodney (rubboard and per- |
cussion), all of whom also contribute vocals.

Joining the Sam brothers are tenor and alto sax man
Curnis Andrus and tenor saxophonist André Deshotel.

This album provides listeners with all the best that

was able to record a project that was
so deeply rooted in her own vision,
unlike “Take Advantage Of Me,” the
artist’s 1994 Virgin debut, on which
she reports having “zero” creative
input.

“This new album is a 180-degree
turn from that other album,” says
MecWilliams, who wrote three songs
on her current set. “It’s very expres-
sive, and vocally the songs are from
my heart.”

Virgin is marketing “Too Much
Woman” more as an album project
than as a singles-driven package.
According to the label, its target
demographic is primarily females
ages 25-45, with emphasis also on col-
lege and mainstream consumers and
upscale African-American house-
holds.

“Our challenge is marketing to that
older audience, because they tend not
to be as active a consumer as the
younger teen demos,” says Virgin
marketing and artist development
senior director Bruce Henderson.

“We've been conducting a teaser
campaign around the industry and in
the marketplace since March by issu-
ing album advances,” says the execu-
tive. “We supplemented that with a
postcard campaign to retail, radio,

press, and competing labels that
began in February and featured the
name of the album and an 800 number
but no photo.”

The posteards also were serviced to
such consumer lifestyle outlets as bar-
ber shops, beauty shops, fashion out-
lets, and restaurants. Executives hope
to exploit cross-promotional opportu-
nities for McWilliams as they arise
during the lifetime of the project.

The video from “F'ire,” the first sin-
gle, was serviced in late April to
national and regional video outlets.
The single itself arrived May 6 on
R&B adult and mainstream R&B pro-
grammers’ desks and was shipped
May 27 to retail.

McWilliams has been doing spot
promotional dates but is scheduled to
perform at several upcoming conven-
tions. “Then she’ll be doing some
select cities around the country in
support of the still-to-be-selected sec-
ond radio track,” says Henderson, who
adds that the follow-up track will not
be released as a single.

“This is an album project, but we
put ‘Fire’ so far out in front of the
album that we wanted to have some-
thing at retail that consumers could
get their hands on until the album

(Continued on page 28)

MCA Act Immature’s Journey’
Leads To The Grown-Up Crowd

Bl BY SHAWNEE SMITH

NEW YORK—Immature was one of
the few “kiddie” R&B acts to survive
the late '80s. Its staying power can by
attributed, in part, to the continuing
artist-development efforts of its label,
MCA.

On “The Jour-
ney,” scheduled for
release Sept.16, the
teen trio has
tapped an array of
young adult writers
and producers to
aid in its continuing
career evolution.

“As a group,
we’ve matured a lot
over the years,”
says 15-year-old
Marques “Batman”
Houston, lead
singer for the act.
“When we decided

IMMATURE

R&B musie marketing national diree-
tor Marilyn Batchelor. “The concept of
‘The Journey’ is the growth process of
the guys. We will still continue to nur-
ture our Nickelodeon audience, but
their image is a lot funkier now, and it
bridges the gap between the older audi-
ence because the people [who worked]
on the record are
maybe two times
their age.”

Over its career,
Immature has
yielded five top 20
R&B singles, in-
cluding “Never
Lie,” which peak-
ed at No. 5 on the
Hot R&B Singles
chart in 1994. “We
Got It,” the act’s
last set, peaked at
No. 14 on the Top
R&B Albums
chart in 1995 and

the direction of the

album, we felt we didn’t want to go for
the kiddie stuff, we wanted to make
music for everybody.”

In a seemingly effortless transition,
“The Journey” pairs Houston, Jerome
“Romeo” Jones (15), and Kelton “LDB”
Kessee (16) with R& B songwriting and
producing veterans Keith Sweat, Rod-
ney Jerkins, Levert’s Marc Gordon, and
rappers Daz (Tha Dogg Pound) and
Bizzy Bones (Bone Thugs-N-Harmony).
The result is a diverse mix of thought-
ful ballads and funky, party-oriented
midtempo tracks that cut across sever-
al radio formats, with appeal to all gen-
erations.

sold 465,000 units,
according to SoundSecan.

Houston feels the change in subject
matter and approach on “The Jour-
ney” won’t affect the act’s core audi-
ence because “all our fans are growing
up with us, so our base can only get
wider.”

“The key to breaking a teen group
is to let them grow and develop their
talents in front of their fans so they
don’t feel abandoned when they
mature,” says Batchelor. “The same
girls who thought they were cute when
they were younger will now want to
take them home.”

For that reason, MCA will continue

The CEO hopes to broaden Grand Jury’s scope to (Continued on page 28) “They’re 15 and 16 now, so they’re  to pursue editorial opportunities in
- not a cutesy act anymore,” says MCA (Continued on page 28)
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s COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® AND PROVIDED BY SoundScan®
JULY 19, 1997 ™
48 | 44 | 35 | 45 | AALIYAH A’ BLACKGROUND/ATLANTIC 92715/AG {10.98/16.98) ONE N A MILLION 2
zZ_ P 49 | 47 | 40 74 | 2PAC A’ DEATH ROW/NTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1
N <]
‘é’é S|z o | €% | armisT TITLE Eg 50 | 42 | — | 2 | VARIOUS ARTISTS DEF JaM 534746*/MERCURY (10.98 EQ/16.98) YO! MTV RAPS | 42
=2 |32 |2 | 35| LABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o & 51 13 32 10 | STEADY MOBB'N NO LIMIT 50704*/PRIORITY (10.98/16.98) PRE-MEDITATED DRAMA 6
** *NO. T x * 52 | 49 | 38 | 33 | TONY TONI TONE @ MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC | 10
1 GOD’'S PROPERTY FROM KIRK FRANKLIN'S NU NATION ‘
1 1 7 B-RITE S0093/NTERSCOPE (10.98/16.98) & woeks at No. 1 GOD’S PROPERTY 1 53 | 46 | 34 13 | BIG MIKE RAP-A-LOT/NOO TRYBE 44099/VIRGIN (10.98/16.98) STILL SERIOUS 3
53 | 48 | 26 | PEGGY SCOTT-ADAMS MISS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF | 9
* % * HOT SHOT DEBUT* * * 55 52 49 9 ALLURE TRACK MASTERS/CRAVE 67848+/EPIC (10.98 EQ16.98) B ALLURE 23
(Z)| NEWD | 1 | SOUNDTRACK cOLUMEIA 68169* (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM | 2 5 1 5 | 25 | 38 | BABYFACEA £rc 67290 (1058 71699 =] 1
* * * GREATEST GAINER * * * 57 | 51 | 39 | 35 | TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND 17
(3] 3 | 5 | 12 | MARY J. BLIGE A MCA 11606* (10.98/16.98) SHARE MY WORLD | | 58 | 45 | 33 | 11 | ZHANE ILLTOWN 530751/MOTOWN (10.98/16.98) SATURDAY NIGHT | 8
e b —
4 2 72 B8 MIA X NO LIMIT 50705*/PRIORITY (10.98/16.98) UNLADY LIKE 2 59 | 54 | 43 | 33 | FOXY BROWN A VIOLATOR/DEF JAM 533684*/MERCURY (10.98 EQ/16 98) ILL NA NA 2
(5)| NEWD | 1 [ SOUNDTRACK ToMmyBOY 1169 (11.98/16.98) NOTHING TO LOSE | 5 60 | 56 | 44 | 17 | MARK MORRISON ATLANTIC 82963/AG (10.98/15.98) RETURN OF THE MACK | 30
6 ¢ | — 1 2 ﬁ'JfFLHEJu’s?é‘yZ?ﬁﬂcﬁfﬁﬁﬁfﬂﬁgﬁﬁ 6og  WICLEF JEAN PRESENTS THE CARNYAL EAT REFUGEE ALLSTARS | 4 61 | 55 | 41 | 34 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 38
- - 62)| 65 | 52 8 | THE BRAND HEAVIES . 98/16.
1 8 6 7 SOUNDTRACK NO LIMIT 50643*/PRIORITY (10.98/16.98) I'M BOUT IT 1 P o 5 e SWEA:EA\?I DELCIDUSMINYUBOIZ/RED R A0S0 ) HIELIER 219
ELEKTRA 61707%/EEG i i
8 9 7 16 | THE NOTORIOUS B.1.G. BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 2 LG KIS ER]
64 | 58 | 42 | 32 | SOUNDTRACK A? ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE 1
9 5 3 5 WU-TANG CLAN LOUD 66905*/RCA (19.98/24.98) WU-TANG FOREVER 1
65 59 55 22 | CAMP LO PROFILE 1470* (10.98/15.98) UPTOWN SATURDAY NIGHT 5
10 6 2 3 LOST BOYZ UNIVERSAL 53072* (10.98/16.98) LOVE, PEACE & NAPPINESS 2
| & | o [ KEKFRANKIN AN THE FAMILY& wraTonn ook + | 3
11 14 10 | 21 | ERYKAH BADU A KEDAR 53027*UNIVERSAL {10.98/15.98) BADUIZM 1 ! d
12 | 13 | 11 | 4 | CHANGING FACES BIG BEAT/ATLANTIC 92720%/AG (10.98/16.98) ALLDAY, ALLNIGHT | 6 NEWD | | | FROST RUTHLESS 1578RELATIVITY (10.98/16.98) WHEN HELL A FREEZES OVER | 67
. VARIOUS ARTISTS
13129 3 | K-Cl & JOJO MCa 11613* (10.98/16.98) LOVE ALWAYS | 9 B8 | 67 | 59 | 10 | o e O ARACE 26037/ARISTA (10.98/15.98) ...AND THEN THERE WAS BASS | 53
14 | 18 | 14 | 12 | ROME @ GRAND JURY 674417RCA (10.98/15.98) ROME | 7 70 | 58 | 37 | WESTSIDE CONNECTION A LENCH MOB 50583*/PRIORITY (10.98/16.98) BOW DOWN | 1
15 11 4 4 CAPONE -N- NOREAGA PENALTY 3041*TOMMY BOY (10.98/15.98) THE WAR REPORT ) 70 68 62 40 KENNY G AZ ARISTA 18935 (10.98/16.98) THE MOMENT g9
o
16 | 19 | 12 | 11 | HEAVY D @ UPTOWN 53033*/UNIERSAL (10.98/16.98) WATERBED HEV | 3 85 | 60 | 60 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 2
17 | 10 | — |2 PATTI LABELLE wca 11642(1098/16.98) AL ) 72 | 63| 46 | 7 m%go‘(\)gbsgéflﬁg?om - BLOOD ON THE DANCE FLOOR: HISTORY IN THE MIX | 12
18 7 — 2 THE LADY Of RAGE DEATH ROW 90109*/INTERSCOPE (10.98/16.98) NECESSARY ROUGHNESS 7 : :
TR 3 3 BN OGUEESTE e Bt e o clc ] — P 13 | 6l 53 12 | TEDDY PENDERGRASS WIND UP 13045/SUREFIRE (10.98/16.98.) YOUANDI | 24
—= 74 | 64 | 78 | 7 | VARIOUS ARTISTS OLD SCHOOL LOVE SONGS VOLUME 4 | 59
20 | 21 13 17 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THEMUSIC | . 3 THUMP 4740 (10.98/16.98)
; . VARIQUS ARTISTS @
21| 20 | — 2 | TWISTA CREATOR'S WAY/ATLANTIC 92757*/AG (10.98/15.98) ADRENALINE RUSH | 20 708 8 LIVIT 50658+ PRIORITY [10.98/16.98) MASTER P PRESENTS...WEST COAST BAD BOYZ Ii 2
22 16 | — 2 BROWNSTONE MJJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING 16 ;
24 * & * PACESETTER ® % *
23 | 2 15 18 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*/VIRGIN (10.98/16.98) THE UNTOUCHABLE 1 97 84 12 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9. 98/15.98) STRAIGHT FROM THEDEC | 62
& 16 B TRU A o LT 50650+/PRIORITY {12.98/18.98) ROIZDAIGAVE £ 11 78 54 5 SOUTH CENTRAL CARTEL DEF JAM 531159*/MERCURY (9.98 EQ/16.98) ALL DAY EVERYDAY 35
25 | 17 | — 2 | CRAIG MACK STREET LIFE 75521 */ALL AMERICAN (10.98/16.98) OPERATION: GET DOWN | 17 78 | 84 | 64 | 58 | ANN NESBY PERSPECTIVE 545022/A&M (10.98/16.98) "M HERE FOR YOU | 27
30 | 24 | 39 SLh;LIJSNUI:iRAT?:_Zusnc E7685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR | 14 5t | — I ROBYN ron 67477 (10.5976.58 e
) % | — B S e 67908t COLUMEIA (10.98 EQ16.98) SO SO DEF BASS ALL-STARS VOL. Il | 26 80 | 87 | 63 | 43 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24
28)| 31 28 66 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE 8 81 82 77 13 | 3X KRAZY NOO TRYBE 4296 1/VIRGIN (10.98/16.98) STACKIN CHIPS 28
J UNDEAS/ATLANTIC 92733%AG (10.98/16.98) HARD CORE 3 VARIOUS ARTISTS .
§: ;3 f‘; 35 | LIL' KIM A UNDEAS ' /AG (10.98/ RD COR ; B2 | 83 | 74 | M | N 980 0.5 16.98 BOOTY MIX 2: THE NEXT BOUNCE It | 49
B SOUNDTRACK® oivea1600-i11 95/16:98) SOOTYCALL 83 | 75 | 87 | 23 | RAHSAAN PATTERSON wmca 11559 (9.98/12.98) RAHSAAN PATTERSON | 48
33 | 30 | 33 | DRU HILL A ISLAND 524306 (1098/16.98) ORUHILL | 5 84 | 74 | 69 | 36 | AZ YET @ LaFaCE 26034/ARISTA (10.98/15.98) AZYET | 18
J 3
GD| 36 | 21 | 36 | PAKAVELIA o erscore (1oswieog  THE DON KILLUMINATI: THE 7 DAY THEORY | 1 85 [ 69 | 37 | 5 | VARIOUS ARTISTS POLYGRAM TV 553641 (10.9817.98) PURE SOUL 1997 | 35
33 | 2 18 10 | SOUNDTRACK QWEST 46541/WARNER BROS. (10.98/16.98) SPRUNG 9 86 | 80 | 67 17 | LEVERT ATLANTIC 82986/AG (10.98/16.98) THE WHOLE SCENARIO 10
34 | 28 | 25 | 33 | 702 Bw 10 530738+/MOTOWN (8.98/16.98) NO DOUBT | 24 87 | 60 | 50 | 8 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING | 24
35 | 25 | 17 | 7 | KRS-ONE sive 41601 (10.98/16.98) 1GOT NEXT | 2 88 | 81 | 8 | 35 | SNOOP DOGGY DOGG A? DEATH ROW 90038*/INTERSCOPE (1098/16.98) THA DOGGFATHER | 1
NEWD | 1 | GHETTO TWIINZ RAP-A-LOT/NGO TRYBE 44438VIRGIN (10.98/15.98) N THAT WATER | 36 83 | 91 | 8 | 103 | BONE THUGS-N-HARMONY A* RUTHLESS 5539/RELATVITY {10.98/15.98) E 1999 ETERNAL | 1
37 | 26 | 48 | BLACKSTREET A’ INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL | 1 90 | 93 | 82 | 26 | SILKK NoLMIT 50591+/PRIORITY (10.98/16.98) THE SHOCKER | 6
38 | 32 | 23 | 45 | 112 @ BAD 80Y 73009/ARISTA (10.98/15.98) 112 | 5 (9D)| RE-ENTRY | 3 | SHAMUS raw TRaCK 1298+ (7.98/11.98) SERVING LIFEEP | 65
39 [ 35 [ 29 | 56 | KENNY LATTIMORE @ coLumBia 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 19 92 | 76 | 76 | 52 | JAY-Z @ FREEZE/ROC-A-FELLA 50592¢/PRIORITY (10.98/15.98) REASONABLE DOUBT | 3
. WARREN G ®
NEWD | 1 | B.G. cask voney 9613 10.98/15.98) B8 TSALLONU | 40 93 | 99 | 71 | 15 | WARREN G @ comercury (09scqisos  TAKE A LOOK OVER YOUR SHOULDER (REALITY) | 4
41 | 34 | 22 | 34 | SOUNDTRACK A‘WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACEJAM | 5 94 | 89 | 61 | 44 | MONTELL JORDAN @ DEF JaM 533191*/MERCURY (10.98 EQ/16.98) MORE... [ 14
40 | — | 2 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385/ISLAND (1098/16.98) B STREET GOSPEL | 40 RE-ENTRY | 55 | JOHNNIE TAYLOR MALACO 7480 (9.9815.98) GOOD LOVE! | 15
NEWD | 1 | LIL' KEKE sam Down 1005 (10.98/16.98) DON'T MESS WIT TEXas | 43 96 | 90 [ 75 | 40 | LUTHER VANDROSS A v 67553+/€Pic (10.98 EQ016.98) YOUR SECRET LOVE | 2
4 | 41 31 55 | TONI BRAXTON A® LAFACE 26020/ARISTA {10.98/16.98) SECRETS 1 97 | 98 | 80 | 30 | REDMAN @ Dt JaM 533470+MERCURY (10.98 EQ/16.98) MUDDY WATERS 1
145 [ 39 | 27 | 8 | BOOT CAMP CLIK DUCK DOWN 50646+/PRIORITY (10.98/16.98) FOR THE PEOPLE 4 98 | 95 | 8 | 41 | SOUNDTRACK A EASTWEST 61951*/EEG (11.98/17.98) SET IT OFF 3
46 | 38 | — 2 | THE BEATNUTS RELATIVITY 1508" (10.98/15.98) STONE CRAZY | 38 99 | 86 | 47 | 3 BOOGIEMONSTERS PENDULUM 56045+/EMi (10.98/15.98) R GOD SOUND | 47
48 | 36 [ 58 | MASTER P @ NOLIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN 3 100 | 73 [ 90 | 33 | SHAQUILLE O'NEAL T.W.ISM/TRAUMA 50087*/INTERSCOPE (10.98/16.98) YOU CANT STOP THE REIGN | 21

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum tities indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,
Billboard/BPi Communications, and SoundScan, Inc.

AOL keyword: Virgin Records
©1997 Noo Trybe/Virgin Records America, Inc.
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Compiled from a national sample of airpiay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
AR AR
A HERF
2|5 |w| TITLE o |5 | @ | TITLE
Z [ 3| = | ARTIST (LABEL/PROMOTION LABEL) Z | S| | ARTIST (LABEL/PROMOTION LABEL)
AS WE LAY
ok NO.T & & 40 | 6 | Dana HARRIS (TONY MERCEDES/LAFACE/ARISTA)
D) 3 L e e { HYPNOTIZE
12 GG PRI BRI s twene 1] 3931 21 pif NOTORIOUS B.1.G. {BAD BOY/ARISTA)
2 | 4 | 15| THE SWEETEST THING 40 | 42 | 13 | WHO YOU wiT
REFUGEE CAMP ALL-STARS FEAT, LAURYN HILL {QOLUMBA) JAY-Z (QWEST/WARNER BROS.)
3| 5| g | 'LL BE MISSING YOU 41| 35 | 24 | WHAT'S ON TONIGHT
PUFF DADDY & FAITH EVANS (FEAT. 112)(BAD BOY) MONTELL JORDAN (DEF JAM/MERCURY)
G.H.ETT.0.U.T. CRUSH
41 1115 GhancinG Faces isis BEAT/ATLANTIC) 4214 1| Zaae (LLTOWN/MOTOWN)
5 | 2 | 17| NEXT LIFETIME 43| 47 | 26 | CRUSH ON YOU
ERYKAH BADU (KEDAR/UNIVERSAL) LIL' KIM FEAT. LIL’ CEASE (UNDEAS/BIG BEAT)
MO MONEY MO PROBLEMS LOVIN YOU TONIGHT
66|14 THE NOTORIOUS BILG. (FEAT MASE & PUFF DADDY) (BAD BOY) 60| 5 E NOTORIOUS B1.G. (FEAT. R. KELLY) (BAD BOY)
IN MY BED 4 PAGE LETTER
7| 8|31 pryict (ISLAND) 4513619 AALIYAH (BLACKGROUND/ATLANTIC)
| BELONG TO YOU (EVERY TIME t SEE YOUR FACE) WHAT'S STOPPING YOU
817119 ROME (GRAND JURY/RCA) 3|4 THE 0'JAYS (GLOBAL SOUL/VOLCANO}
THE RAIN (SUPA DUPA FLY) N & ON
SME MISSY “MISDEMEANOR” ELLIOTT (EASTWEST/EEG) 52 (30 ERYKAH BADU (KEDAR/UNIVERSAL)
| CAN LOVE YOU LOVE IS ALL WE NEED
1379 MARY J, BLIGE (MCA) 48| 44118 MARY J. BLIGE (MCA)
WHATEVER HOW COME, HOW LONG
{10 8 | gy VOGUE (EASTWEST/EEG) 49045)6 BABYFACE (EPIC)
NEVER MAKE A PROMISE ONE MORE DAY
151 7 | DRU RILL (SLAND) 50| 43 [ 12] Npw enimion mcal
FOR YOU GET IT TOGETHER
13111 20| kenny LATTIMORE (COLUMBIA) 5138125 702 (BIV 10/MOTOWN)
MEN IN BLACK SOMETIMES
55 WILL SMITH (COLUMBIA) 52|50 11 THE BRAND NEW HEAVIES (DELICIOUS VINYL)
SOMEONE KEEP IT COMIN
214 SWV (FEATURING PUFF DADDY) (RCA) 33146 | 7 | feav D (UPTOWN/UNIVERSAL)
NOT TONIGHT FULL OF SMOKE
2006 (iUwm (UNDEAS/TOMMY BOY/ATLANTIC) 3415510 CHRISTION (ROC-A-FELLA/DEF JAM/MERCURY}
17 | 12 32 | DON'T LEAVE ME —| 1 | BlG BAD MAMMA
BLACKSTREET (INTERSCOPE) FOXY BROWN FEAT. DRU HILL (VIOLATOR/DEF JAM)
WHEN YOU TALK ABOUT LOVE DO YOU LIKE THIS
18117 | 8 | pirn LageLLe (MCA) 69 2 ROME {GRAND JURY/RCA)
CUPID THINGS JUST AIN'T THE SAME
19142 112 (BAD BOY/ARISTA) 62 | 3 | pesorAm cox (ARISTA)
20|19 12 | SMILE 58 | 51| 5 | TAKEIT TO THE STREETS
SCARFACE FEAT. 2PAC & JOHNNY P (RAP-A-LOT) RAMPAGE FEAT. BILLY LAWRENCE (VIOLATORELEKTRA)
5 MILES TO EMPTY YOU MAKE ME WANNA...
21)16) 14 BROWNSTONE (MJJ/WORK/EPIC) —|! USHER (LAFACE/ARISTA)
YOU BRING ME UP _ THE LOVE SCENE
()| 22 10 K-Cl & JOJO (MCA) ! JOE UIVE)
BIG DADDY NO DOUBT
(B 2| 7 HEAVY D (UPTOWN/UNIVERSAL) 61|63|6 702 (BIV 10/MOTOWN)
CAN WE CALL ME
2401821 SWV (JIVE) 62|64 (14 TOO SHORT & LIL' KIM (JIVE)
(29 30 11 IT’S ALL ABOUT THE BENJAMINS 63|57 | 4 | WE'LL ALWAYS LOVE BIG POPPA
PUFF DADDY & THE FAMLY (FEAT THE NOTORCUS BLG. (84D THE LOX (BAD BOY/ARISTA)
RETURN OF THE MACK NEED YOUR LOVE
26| 26| 23| ek MORRISON (ATLANTIC) 5] 2 BYG BUB FEAT. QUEEN LATIFAH & HEAVY D (KEDAR)
WE TRYING TO STAY ALIVE | BELIEVE | CAN FLY
219 WYCLEF JEAN FEAT. REFUGEE ALLSTARS! 855939 R. KELLY (WARNER SUNSET/ATLANTIC/JIVE)
LOOK INTO MY EYES _ GOING BACK TO CALI
28128 8 | goner THUGS-N-HARMONY (RUTHLESS/RELATIVITY) 5| The NOTORIOUS B.1.G. (BAD BOY/ARISTA)
DON'T WANNA BE A PLAYER JOCKIN' MY STYLE
8|23|\17 JOE (JIVE) 671389 CRAIG MACK (STREET LIFE/ALL AMERICAN}
THINKING OF YOU EVERYTHING YOU WANT
0(2918 TONY TONI TONE (MERCURY) 4] 3 RAY J (EASTWEST/EEG)
| LOVE ME SOME Him _ [FREAK] AND YOU KNOW IT
37182 | 7o sraxTON (LAFACE/ARISTA) 2 | ADINAHOWARD (MECCA DONEASTWEST/EEG)
HOPELESS UP JUMPS DA BOOGIE
32127 |16 DIONNE FARRIS (COLUMBIA) —|! MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC)
PLL DO ANYTHING/I’M SORRY FEMININITY
(33|49 3 GINUWINE {550 MUSIC/EPIC) 7115613 ERIC BENET (WARNER BROS.)
GOTHAM CITY CAN'T LET GO
SRR R. KELLY (JIVE) @) 7| 2 LAURNEA (YAB YUM/EPIC)
FIX CAN'T NOBODY HOLD ME DOWN
(39| 4] 3 BLACKSTREET (INTERSCOPE) 1370|31 PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA}
EVERYTHING AFTER 12, BEFORE 6
9|10 MARY J. BLIGE (MCA} —|! SAM SALTER (LAFACE/ARISTA)
FOR YOU | WILL MISSING YOU
3734431 MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 75| 71| 3 | marvJ sliGe (MCA)
(O Records with the greatest airplay gains, © 1997 Billboard/BPI Communications.
1|1 17| NODIGGITY 15| 34 | TOUCH ME TEASE M
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) CASE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAM)
21215 WHAT KIND OF MAN WOULD | BE 15| 25| 14 | GET ME HOME
MINT CONDITION (PERSPECTIVE/A&M) FOXY BROWN FEAT. BLACKSTREET (VIOLATOR)
31313 PONY 1612 3 I'LL BE
GINUWINE (550 MUSIC/EPIC) FOXY BROWN FEAT. JAY-Z (VIOLATOR/DEF JAM)
4 | — | 1 | EVERY TIME | CLOSE MY EYES 17118 | 24 | TWISTED
BABYFACE (EPIC} KEITH SWEAT (ELEKTRAVEEG)
5|57 |ONEINA MILLION 18| 20| 11 | NoBODY
AALIYAH (BLACKGROUND/ATLANTIC) KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG)
6 | 7 |21 | ONLY YOU 19| 11| 2 | TELL ME DO U WANNA
112 FEAT. THE NOTORIOUS B1.G. (BAD BOYARISTA) GINUWINE {550 MUSIC/EPIC)
7 | 4 | 20 | ASCENSION (DON'T EVER WONDER) 20 | 23 | 34 | ALL THE THINGS (YOUR MAN WON'T DO)
MAXWELL (CDLUMBIA} JOE (ISLAND)
8 | 6 |17 | YOU'RE MAKIN' ME HIGH 21|22 | 29 { MY BOO
TONI BRAXTON (LAFACE/ARISTA) GHOST TOWN DJ'S (SO SO DEF/COLUMBIA)
| CAN MAKE IT BETTER TELL ME
98|l LUTHER VANDROSS (LV/EPIC) 2(19]19 DRU HILL (ISLAND)
UN-BREAK MY HEART LADY
0|71 TONI BRAXTON (LAFACE/ARISTA) 212445 D'ANGELO (EMI)
11|14 3 | SUMTHIN' SUMTHIN' 24| 21| 10| I BELIEVE IN YOU AND ME
MAXWELL (COLUMBIA) WHITNEY HOUSTON (ARISTA)
12| 9 | 5 | DON'T LET GO (LOVE) 25 | — | 18 | LAST NIGHT
EN VOGUE (EASTWEST/EEG) AZ YET (LAFACE/ARISTA)
131101 9 TEARS Recurrents are hitles which have appeared on the Hot R&B Singies
THE ISLEY BROTHERS (T-NECKASLAND) chart tor more than 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

THTLE (Publisher — Licensing Org.) Sheet Music Dist.

80 2 MUCH BOOTY (IN DA PANTS) (Tango Rose, ASCAP)
6 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Gir,

ASCAP/Mike's Rap, BMI} HL

24 BIG DADDY (Dofat, BMi/Warmer-Tameniane, BMI/Soul On
Soul, ASCAP/EMI April, ASCAP/Riefman, ASCAP) HL/WBM

74 BLOOD ON THE DANCE FLOOR (Warner-Tamerlane,
BMI/Zomba. ASCAP/Donril, ASCAP) WBM

97  BRAIN (Songs Of PolyGram Int'l, BMI/Careers-BMG.
BMi/Grand Negaz, BMI/Godfather, BMI/limmy Grey)

58 CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand,
BMI/Undeas, BMI/Wames Chappell, BM{/Zomba, ASCAP}

WBM

38 CAN'T LET GO (Sony/ATV Songs, BMi/Yab Yum.
BMI/Browntown Sound. BMI/Mic'L. ASCAP/Sailandra,
ASCAP/Almo, ASCAP/Warner Chappell, PRS/WB, ASCAP)
HUWBM

33 CAN'T NOBODY HOLD ME DOWN (ustin Combs,
ASCAP/Sugarhill, BMIEMI April, ASCAP/Amar, ASCAP/july
Six, ASCAP/NASHMACK, ASCAP/M, Betha, ASCAP/Streetwise,
ASCAP) HL

56 COME ON (BK. Lawrence, BMI/Wamer Chappell. BMI/2000
Watts, ASCAP) WBM

50 COME WITH ME (Keith Sweat, ASCAP/WB, ASCAP/E/A.
ASCAP/Scottsville, BMI/EMI Blackwood, BMI) HLAVBM

31 CRUSH (9 th Town, ASCAP/Naughty. ASCAP/Ya Ya,
ASCAP/DoWhatiGottaDo, ASCAP)

12 CUPID (Am, ASCAP/EMI April, ASCAP/Beane Tribe,
ASCAP/C.Sills, ASCAP/Kevin Wales, ASCAP/}ustin Combs,
ASCAP) HL

44 CUWHEN U GET THERE (FROM NOTHING TO LOSE) (Boo
Daddy, ASCAP/Du It All, BMI/Lek Ratt. ASCAP/Pookie
Straughter, ASCAP)

41 DA’ DIP (Eric Timmons/EMI Blackwood, BMI) HL

86 DA’ DIP (Eric Timmons/EMI Blackwood, BMI) HL

71 DANCEMALL QUEEN (Gunsmoke, ASCAP/Polygram Int'l,
ASCAP/Steven Marsden, BMI/Songs 0f PotyGram Intl,
BMU/Tony Kelly, BMI/Muziklink, ASCAP)

85 DON'T KEEP WASTING MY TIME (Ted-On, BMIMr. Jimmy,
ASCAP/Arcness, BMI)

54  DON'T KNOW (Al Silver, ASCAP/Beane Tnbe,
ASCAP/Pebbitone Five-Fifty-Five, BMI/Moonstone, ASCAP)

15 ODONT WANNA BE A PLAYER (FROM BOOTY CALL)
{Zomba, ASCAP/Kiely, ASCAP/Conversation Tee, ASCAP/EMI
Blackwood, BMI/Rodney Jerkins, BMI/Foray, SESAC/1972,
SESAC/Henchmen. BMI) HL/WBM

40 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation,
BMI/BMG, ASCAP/Cheiron, ASCAP/Mega, ASCAP) HL

29 EVERYTHING YOU WANT (Keith Crouch, ASCAP/Chrysalis,
ASCAP/Young Legend, ASCAP) WBM

83 FAR FROM YOURS (Organimz, BMI/BMG, ASCAP/Still
Diggin’, ASCAP/Relana, ASCAP/Wamer-Tamerlane,
BMIAudada, BMI/EMI Blackwood, BMI/O/B/O ttself, BMI)

49 FEM)ININITY (India B., BM\/Putty Tat, BMI/Kumi Na Tatu.
BMI

75  FIRE (Steve Harvey, BMI/B. Gir, ASCAP/Watsushi,
ASCAPMinder. ASCAP)

25 FORYOU | WILL (FROM SPACE JAM) (Realsongs.
ASCAP/WB, ASCAP} WBM

18  FOR YOU (Colour'd, ASCAP/PSO. ASCAP) WBM

21 FULL OF SMOKE (Poetry In Motion, BMI)

64  FULTON ST. (DAMASTA. ASCAP/Polygram Int'l, ASCAP/tself,
ASCAP/ERMA, ASCAP/Donril, ASCAP/Zomba, ASCAP)
HL/WBM

47  GET ITTOGETHER (Check Man, ASCAP/Ness, Nitty &
Capone, ASCAP/WB, BMI) WBM

66 GET YOUR GROOVE ON (FROM BAPS) (Plaything,
ASCAP/Smooth As Silk, ASCAP/Zomba, ASCAP/Funk Groove,
ASCAP) WBM

2 GHETT.0..T. (Zomba, BMI/R Kelly, BMI) WBM

16  GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba,

BMUR Kelly, BMI)

84 HEAD OVER HEELS (Sony/ATV Songs, BMI/Rye, BMIIt Will,
ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jefty’s Jams.
LLC.. ASCAP/12 & Under, BMVJumping Bean, BMI) HLAWBM

82 HELP YOURSELF (Tangerine, BM|/Jalew, BMUMiss Butch.
BMI/Warren Hildebrand, BMI}

53  HIP HOP DRUNKIES (ESP, BMI/Warner-Tamerlane,
BMI/Wu-Tang, BMI/Careers-BMG, BMI/Marley Man,
ASCAP/EMI, ASCAP) HL/WBM

83  HOMEBOYZ (No Way, ASCAP)

26 HYPNOTIZE (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Mystery System, BMI/Almo, ASCAP/Badazz,
ASCAP/Danica, BMI/Entertaining, BMI} HL/WBM

48 | BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba,

BMI/R Kelly, BMI) WBM

31 BELON(); T0 YOU (EVERY TIME | SEE YOUR FACE) (Mike's
Rap, BMI

36 IF] COULD CHANGE (FROM I'M BOUT IT) (Bumn Avenue,
LLC, ASCAPAtself, ASCAP/Big P, ASCAP/Beats By The Pound,
ASCAP/Bamb Shetter, ASCAP)

45 IF U STAY READY (Sheppard Lane, BMI/Songs Of PolyGram
Int1, BMI/Songs Of PolyGram, BMI/Q Baty Y,
ASCAP/Reerkvaay ASCAP/Polygram Int'l, ASCAP/Mobbstar,
ASCAP) HL

72 IF YOU WALK AWAY (Arvermal, ASCAP/EMI April,
ASCAP/LeoSun, ASCAP/Dodgy. ASCAP)

1 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtle,
BMV/lllegal, BMI/September Stx, ASCAP/Chyna Baby,
BMi/Janice Combs, BMI/EMI Blackwood, BMI) HL

19 | LOVE ME SOME HIM/t DON'T WANT TO (EMI,
BMi/Cesadida, BMI/Sailandra, ASCAP/Almo,

ASCAP/Plaything, BMY/Too True, ASCAP/R. Kelly BMI/Zomba,
BMI) HL/WBM

10 N MY BED (Hitco, BMI/Brown Lace, BMI/Longitude,
BMI/Zomba. BMI/Stacegoo, BMI/Warner-Tamerlane,
BMi/Boobie-Loo, BMI) WBM

§5 | STILL LOVE YOU (FROM SPRUNG) (EZ Duz it, ASCAP/EMI,
ASCAP/Dotat, BM/Warner-Tamerlane, BM/Tom Bomb, BMI)
WBM

57 1T MUST BE LOVE (Spec-o-lite, ASCAP/Traco, BMI)

94 IT'S OVER NOW (FROM GRIDLOCK'D) (ECAF,
BMI/Sony/ATV LLC, BMI}

51 I'VE BEEN HAVING AN AFFAIR (Get-Rich, BMI/Malaco, BMI)

79  JAZZY BELLE (Organized Noize, BMIHitco, BMI/Chrysalis,
ASCAP/Gnat Booty, ASCAP) WBM

28 JUST ANOTHER CASE {Dunbar, BMI/Green Mountain,
BMi/Unichappell, BMI/Alley, BMI/Trio, BM{/Def Jam,
ASCAP/Rhythm Bluntz, ASCAP/Aerosol, ASCAP) HL

76  KEEP IT ON THE REAL (Songs 0f PolyGram Int'l, ASCAP)

81  KEEP ON RISIN' (FROM THE 6 TH MAN) (Gradington,
ASCAP/MCA, ASCAP)

87 LETIT GO (FROM SET IT OFF) (Human Rhythm,
BMI/Daaa!!!, ASCAP/Fat Hat. ASCAP}

8 LOOK INTO MY EVES (FROM BATMAN & ROBIN) (Keenu,
BMI/Mo Thug. ASCAP/Ruthless Attack, ASCAP/Dollarz-N-
Sense, BMI)

67  LOVE Il LOVE (Rondor/MCA) HL/WBM

73 MAKIN' MOVES (337, ASCAP/T-Smoov, ASCAP/Mass
Confusion, ASCAP/liictic, ASCAP/Zomba, ASCAP) WBM

52 MY BABY DADDY (Pepper Drive, BMI/Raw Cast, ASCAP/EMI
April. ASCAP/Steel Chest, ASCAP/Heavy Harmony) HL

43 MY HEART IS CALLING (FROM THE PREACHER'S WIFE)
(ECAF, BMi/Sony/ATV Songs, BM) HL

92 MY LOVE WON'T FADE AWAY (PolyGram, ASCAPAUncle
Buddies, ASCAP/Dream Image IDG, BM/Connotation,
BMI/Wamer-Tamerlane, BMI/Zam, ASCAP;
ASCAP/WB, ASCAP) WBM

59  NO ONE BUT YOU {FROM BAPS) (Spanish Ghetto Diamond,
BMI/Black Marble, BMi/Jumping Bean LL.C.. BMI)

91  NOTHING NO ONE (Success Bound, BM{/Marcus Street,
BMi/Tonk, BMI}

5 NOT TONIGHT (FROM NOTHING TO LOSE} (Second Decade,

BMI/Wamer-Tamerlane, BMI/WB. ASCAP) WBM
30 ONE MORE DAY (Flyte Tyme, ASCAP/EMI April, ASCAP) HL
46 ON & ON (Divine Pimp, ASCAP/Tribes Of Kedar, ASCAP/BMG,
ASCAPMcNooter, ASCAP/MCAMusic Corporation Of
America, BMI/McNooter, BMI) HL

88 PICKIT UP (Zomba, ASCAP/Erick Sermon, ASCAP/Funky

Noble. ASCAP) WBM
60 RELAX & PARTY (Stephen Grey, ASCAP/Funkmaster Flex,
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aln & TITLE o |4 | | TITLE
| & S| & | ARTIST (LABEL/PROMOTION LABEL) =S| = ARTIST (LABEL/PROMOTION LABEL}
| EEG | | MY BABY DADDY
* % NO.T % % [ 38|37 | 18 | M T2 527 (Tony MERCEDESAAFACE)
I'LL BE MISSING YOU
L1 1| 6 | pipriaonvarans s fer. 11154800 bt 1 | 3936 |11 %%&%{ANWNFW)
G.H.ET.T.0OU.T. | | COME ON
2 | 2 | 12| GiaANGING FACES (B1G BEAT/ATLANTIC) ‘ (301 45 | 15 | 5V AWRENCE FEAT. MC LYTE (EASTWESTEEQ)
SMILE ONE MORE DAY
33 5| Schreace FEAT 2PAC & JOHNNY P (RAP-ALOT) | | 4133 | 7 | Ngw eniTion (MCA)
4 | 4 | 20 | BELONG TO YOU (EVERY TIMEI SEEYOURFACE) | | 47 | 34 | 19 | No oNE BUT YOU
ROME (GRAND JURY/RCA} | VERONICA (FEAT. CRAIG MACK) (H.0.LAASLAND)
4 ———=]
LOOK INTO MY EYES CAN'T LET GO
5 | 5|5 | BONRTHUCS MR RUTHLESSRELATVITY | A1 49 | 5 | LAURNEA (YAB YUM/EPIC)
| 1
6 | 6 3 |NOT TONIGHT 44 | 42 | 4 | MY HEART IS CALLING
LIL” KIM (UNDEAS/TOMMY BOY/ATLANTIC) WHITNEY HOUSTON (ARISTA)
7 5 MILES TO EMPTY FOR YOU
(13 8 10| ZRoWNSTONE (MIWORK/EPIC) 45 | 43 | 17 | \ENNY LATTIMORE (COLUMBIA)
}
8 | 7 7 | YOU BRING ME UP 46 | 25 | 11 | SOMETIMES
K-Cl & JOJO (MCA) THE BRAND NEW HEAVIES (DELICIOUS VINYL)
9 | g 21| RETURN OF THE MACK 47 | 46 | 35 | LET ME CLEAR MY THROAT
MARK MORRISON (ATLANTIC) DJ KOOL (CLRAMERICANWARNER BROS )
{75 — | | | TAKE IT TO THE STREETS 48 47| 6 | COME WITH ME
2807 | | RAMPAGE FEAT. BILLY LAWRENCE (VIOLATOR) KEITH SWEAT (FEAT, RONALD ISLEY) (FLEKTRAREG)
] GOTHAM CITY DON'T KNOW
T — 1| &5y uve) 43 41| 4 | YARI0 WINANS (MOTOWN)
DON'T WANNA BE A PLAYER EMOTIONS
12110112 | Jo¢ ey 507 50 | 13 | RAiSTA (CREATOR'S WAYBIG BEATIATLANTIO
13 | 11 | 11 | THINKING OF YOU/LET'S GET DOWN f—J 53| 2 | DANCEHALL QUEEN
| TONY TONI TONE {MERCURY) A BEENIE MAN FEAT, CHEVELLE FRANKI YN ISLAND JAMAICA)
14113 119 FULL OF SMOKE 52 48 (32! BELIEVE | CAN FLY
[ | CHRISTION {ROC-A-FELLADEF JAMMERCURY) | | R KELLY (WARNER SUNSET/ATLANTIC/JIVE)
|1 | wHATEVER [ IN MY BED
FIES — | 1| ENVOGUE (eASTWEST/EEG) 53|51 | 29 | bRUHILL dstanD) |
(16115 | 5 | smokin: mE ouT 54 40| g | FULTON ST,
WARRENG FEAT. RONALDISLEY (GFUNKDEF s | | 9% | %0 | LESCHEA (WARNER BROS.)
CUPID RELAX & PARTY
17112 |21 | 115 gan BOV/ARISTA} | 35|52 | 3 | Yor (Loup)
T WHAT’S STOPPING YOU BLOOD ON THE DANCE FLOOR |
181 31 __5_ THE 0'JAYS (GLOBAL SOULVOLCANO) [567| 55 | 11| MICHAEL JACKSON (EPIC)
WE TRYING TO STAY ALIVE GET YOUR GROOVE ON
19 | 14| 6 | o1 JEAN FEAT. REFUGE ALLSTARS (RUFFHOUSE) (‘rﬁ 59 | 11| GRe siLasmca) |
20|17 | 5 | THINGS JUST AIN'T THE SAME LB"' 63 | 17 | YOU DONT HAVE TO HURT NO MORE
DEBORAH COX (ARISTA) MINT CONDITION (PERSPECTIVE/ABM)
377 — | | | WHEN YOU TALK ABOUT LOVE 59 [39 | 11 | FEMININITY
62 PATTI LABELLE (MCA} ERIC BENET (WARNER BROS )
75 C U WHEN U GET THERE CRUSH
221132 | 3 | Gootio (ToMMY BOY) { 60 | 44 | 7| ZHANE aLLTOWN/MOTOWN)
DO YOU KNOW (WHAT IT TAKES) I'LL BE
B 23| 7 | Romyn reay [BLY{ 65 | 23 | 1G5y BROWN FEAT. JAY-2 (VIOLATORIDEF JAM) |
24| 16 | 17 | 1LOVE ME SOME HIMA DONTWANTTO | | g5 | 57 | 7 | IF YOU WALK AWAY
TONI BRAXTON (LAFACE/ARISTA) GOODFELLAZ (AVATAR/POLYDOR/AGM)
i YARDCORE
25 | 18 | 38 | Freak NasTY (HARD HOOD/POWERTRIADY | 3 | 28 | 9 | BORN JAMERICANS (DELICIOUS VINYLRED ANT)
JUST ANOTHER CASE y I'VE BEEN HAVING AN AFFAIR
ﬁ 19 10 | GRUTET ok voLoRer avatereurys | FO8 72 2 | TONVA GrTOWNMALACO
27120 5 | HIP HOP DRUNKIES 65 |54 | 7 | 1T MUST BE LOVE
THA ALKAHOLIKS FEAT OL DIRTY BASTARD (LOUD) | | ROBIN S (BIG BEAT/ATLANTIC)
EVERYTHING YOU WANT SORRY IS
28|24 | 3 | Ray) (EASTWESTEEG) 66 |56 | 5 | Trverr atLanmior
29 | 22 | 26 | CAN'T NOBODY HOLD ME DOWN |67 |60 | 5 | TALKIN' BOUT' BANK
PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) THE WHORIDAS (SOUTHPAW/DELICIOUS VINYL/RED ANT)
s ) _ !
THAT'S RIGHT JAZZY BELLE
30 | 26 | 17 | §[Taz FEAT. RAHEEM THE DREAM (BREAKAWAY) EE: 68 ' 15 | GUTKAST (LAFACE/ARISTA)
37| — | 1 | UP JUMPS DA BOOGIE [ 69 |e2 ¢ | DA'DIP
MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) MC LUSCIOUS FEAT. KINSUI (BIG BEAT/ATLANTIC)
HYPNOTIZE [ LOVE Il LOVE
32 21 [ 13 | 1e NOTORIOUS B 1.G. (BAD BOY/ARISTA) 70 {66 2 | avaGE (BIG LIFE/CRITIQUE)
IF 1 COULD CHANGE y HELP YOURSELF
33| 29 | 11 | \WisTERP FEAT, STEADY MOBEN (NO LIWITZPRORITY .@" 75 1 3 || PEGGY SCOTT-ADAMS (MISS BUTCHMARDI GRAS)
34 30 | 4 | WHAT ARE YOU WAITING FOR? 72 | 69 | 13 | STOP THE GUNFIGHT
« PHAJJA (WARNER BROS.) TRAPP (DEFF TRAPPINTERSOUND)
35| 27 | 20 | FOR YOU | WiLL {734 — | 18 | HEAD OVER HEELS |
MONICA (ROWDYWARNER SUNSET/ATLANTIC) |  149. ALLURE FEAT. NAS (TRACK MASTERSCRAVE/EPIC) |
ANTICLT. |
| STILL LOVE YOU i WHO U Wi
36|38 | 3 | \ONIFAH (QWESTAWARNER BROS ) m— | mmmomwsmmmuw AR |
! |
37 | 35 | 22 | HARD TO SAY I'M SORRY |75 |64 | 13 | KEEP IT ON THE REAL
AZ YET FEAT PETER CETERA (LAFACE/ARISTA) | | 3X KRAZY (NOO TRYBEVIRGIN)
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ASCAP)

REQUEST LINE (9 th Town, ASCA>/Naughty, ASCAP/Ya Ya,
ASCAP/DoWhatiGottaDo, ASCAP/Nick-0-Val, ASCAP/WB,
ASCAP) WBM

RETURN OF THE MACK (Perfect, BMI/SPZ, BMI/GEMA)
SEEIN' IS BELIEVING (Sway Jay, ASCAP)

SHOW ME LOVE (Olik, BMI/Prophets Of Rage, BM/Tee Gid,
BMI/Shakin’ Baker, BMi)

SMILE (N-The Water, ASCAP/Still N-The Water, BMI/Joshua’s
Dream, BMI/Interscope Pearl, BMMWamer-Tamerlane,
BMI/Music Corporation Of America, BMI) HL/WBM
SMOKIN' ME QUT (Bovina, ASCA®/EMI April, ASCAP/Warren
G, ASCAP) HLAWBM

S0 GOOD (Micon, ASCAP/Dre Baby, ASCAP)

SOMEHOW (Mike Millions Universe, BMI/Jumping Bean
LLC., BMi/Dooch. ASCAP/Jelly's Jams L.L.C., ASCAP/3-19-
51, ASCAP)

SOMETIMES (Sony/ATV Tunes LLZ, ASCAP/Black Chick,
ASCAP/Songs 0f PolyGram Int'l, BMI/London, BMI ) HL

S0 REAL, SO RIGHT (Music Corp. Of Amenca, BMI/Bayjun
Beat, BMI)

SORRY IS (Divided, BMI/Zomba, BMIi/Ramal, BMI/Wamer-
Tameriane, BMI} WBM

SPIRIT (EMi April, ASCAP/New Perspective, ASCAP/Michaet
Anthony, ASCAP/For Ya Ear, ASCAP/WB, ASCAP) WBM
STEP INTO A WORLD (RAPTURE'S DELIGHT) (Zomba,
ASCAP/BDP, ASCAP/Chrysalis, ASCAP/Embassy, BMf) WBM
STOP THE GUNFIGHT (Rap Connection, ASCAP/Spec Twelve,
ASCAP/B.S.P., ASCAP/EMI April. ASCAP/Justin Combs.
ASCAP/Big Poppa, ASCAP) HL

SUMMERTIME SUMMERTIME (Washinwear, BMl/Tonk.
BMI/Maroy, BM{/Zomba, ASCAP) WBM

TAKE IT TO THE STREETS (Ramg, BMI/BK.L.. BMI/WB.
BMI/Sadiyah's, BMUVArmacien, BMU/Blue Image, PRO/Keep
On, CAPAC/Unidisc)

69
39
23
17

K
14

42

100
31

TALKIN' BOUT” BANK (Not Listed)

THAT'S RIGHT (Santron, BMI/Chris Jones, BMI)

THINGS JUST AIN'T THE SAME (FROM MONEY TALKS)
(Mass Ave.. ASCAP/Motown Tunes, ASCAP/Polygram Intl,
ASCAPMWamer-Tamerlane, BMI) HL/WBM

THINKING OF YOU/LET'S GET DOWN (Polygram Int'l.
ASCAP/T ony Tom Tone, ASCAP/Way 2 Quik, ASCAP/916, BMI)

I.IP JUMPS DA BOOGIE {Virginia Beach, ASCAP/Mag/oo.
ASCAP/Mass Contusion, ASCAP)

WE TRYING TO STAY ALIVE (Gibb Brothers, BMI/Careers-
BMG, BMI/Songs 0f PolyGram Int'l, BMIMusic Corp. Of
Amenca, BMUFirst Priority, BMI/Sony/ATV Tunes LLC,
ASCAP/Tete San Ko, ASCAP/Copynght Control) HL

WHAT ARE YOU WAITING FOR? (EM! Blackwood, BMI/EMI
Casadida, BMI/EMI Denmark, BMMusic Corporation Of
America, BMI/O"Hara, BMI)

WHATEVER (Sony/ATV Songs. BMI/ECAF. BMI/No Intro,
ASCAP/E2, ASCAP)

WHAT IF (Nick-0-Val, ASCAP/Guycol, ASCAP)

WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo’ Swang,
ASCAP/Swing Mob, ASCAP/EMI April. ASCAP/Baj,
ASCAP/DeSwing Mob, ASCAP) HL/WBM

WHAT'S STOPPING YOU (Dwvided, BMI/Zomba, BMI) WBM
WHEN YOU TALK ABOUT LOVE (Flyte Tyme, ASCAP/New
Perspective. ASCAP/rving, BMI)

WHO U WIT (Carlos Glover, BMI/Lewss And Smith, BMI)
WHO YOU WIT (FROM SPRUNG) {Lil Lulu, BMVBigge,
BMi/Motown, BMI/PolyGram, BMI/EMI Blackwood. BME) HL
YARDCORE (Shine And Cns, BMI/Swinga Singa, BMMVD
Shde, BMI)

YOU BRING ME UP {EMI Apnl, ASCAP/LBN, ASCAP/Cord
Kayla, ASCAP/Mike's Rap, BMI) HL

YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
ASCAP/EMI April, ASCAP) HL
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Hot Rap Singles.
RE
| S[G"()N (Continaied from page 29 IBR e
‘ ™ such fanzines as Right On!! and Word | 28| 2 Bl Eg| €S| Tme BIRE ArmisT
Up, while pitching features in such —2| 32| & | 2G| LABEL & NUMBER/DISTRIBUTING LABEL
BIG BLACK DEBUT: With “Men In Black” taking in $84 million in its first mainstream publications as Vibe, *x xNO. Tx»x %
week at the box office, good for a No. 1 ranking, it’s obvious that rapper/actor Rolling Stone, and People. 1 1 1 § | V'L BE MISSING YOU # PUFF DADDY & FAITH EVANS (FEAT. 112)
Will Smith has come a long way since the 1986 track “Girls Ain’t Nothing Visibility for the group will also {HTL00 BaD BV AR Bodis iRE. 3
But Trouble” (Jive). First-week sales of more than 175,000 units earn the extend to national convenience stores 23| s (S(:Mrl)l)-sAP—A»LOTiNOO T&Bﬁgé\gm%’f EATURING 2PAC & JOHNNY P
film’s soundtrack a No. 2 bow on both The Billboard 200 and Top R&B in conjunction with a Seagram’s Ginger LOOK INTO MY EYES (FROM “BATMAN & ROBIN'  # BONE THUGS.N-HARMONY
Albums, good for the Hot Shot Debut trophy on the latter. Smith’s first sin- Ale promotion that will give consumers 3 3 2 8 | (0@ RUTHLESS 6343RELATIVITY
gle, which is the title track (Columbia), moves 25-14 on the Hot R&B Airplay the chance to win free albums. 4 | 4 | g2 | 3 | NOTTONGHT(FROM NOTHNG TOLOSE" @ KN FEAT OABRAT LEFTEVE ISY ELLITTAND ANGE NARTIEZ
list after picking up four new stations, totaling 71 supporters in all. MCA Records is owned by the Sea- S N —
gram Co. Ltd. * % * GREATEST GAINER* * %
WOMEN’S LIB: Lil’ Kim’s “Not Tonight” (Undeas/Tommy Boy/Atlantic), The promotion will also sponsor con-  |(8)| 37 | | 2 e L R SE A BILLY LAWRENCE
which also features Da Brat, Leit Eye, Missy Elliott, and WQHT New test-winner “fly-aways” to Immature w
York’s Angie Martinez, holds at No. 5 on Hot R&B Singles. “Not Tonight” concerts and tapings of the television 6 6 4 5 (SC?’IB’(‘T')%_FMNE,&?LM 571024~M’ERXYJ/;\{5 EFINAC PR YR e
had an audience growth of more than 6% at the same time it saw a 6% dip in situation comedy “Sister Sister” and 7 5 5 7 | WETRYING TO STAY ALIVE  ® WYCLEF JEAN FEATREFUGEE ALLSTARS
sales at R&B core stores. The shift left the song with just enough points to the act’s upcoming WB TV pilot, (M (K RUERHOUSER 8602 HCOIMBIA _
maintain its bulleted ranking on Hot R&B Singles. The title moves 20-16 on “Keepin’ It Real,” which the act L B]3 (CS’(‘S’)”T%'H»’A?EBE'?%%?‘FR‘)M TR e
the Hot R&B Airplay list with more than 20 million listener impressions and describes as a comedic version of “The 9 7 s | 42 | DA DIPA @ FREAK NASTY
airplay on 74 monitored stations. It holds at No. 6 on Hot R&B Singles Sales. Wonder Years.” The show is slated to (C) () (X) HARD HOOD/POWER OL12/TRIAD
“] was approached by | Undeas president] Lance ‘Un’ Rivera about doing begin shooting toward the end of the 0] 8|9 |12 gc?(%?(ﬁ”ﬁ&”vﬂ;x%@&; T () FEAle Sl el
the song after he heard me rapping on DJ Doo Wop’s blend tape and later year. .
on KRég-One’s latest album, \{'}llere 1 did a song with KRS and Redman,” The first single, “I’m Not A Fool,” 9 6 5 g:fo)}t%ﬁ&%%?agﬁ?c;x i et
says Martinez, who also hosts a F'riday show called “Ladies Night” that falls which features Houston and Jones on 12 | 11 | 10 | 26 | CAN'T NOBODY HOLD ME DOWN A® & PUFF DADDY (FEAT. MASE)
in her 6-10 p.m. weekday shift. “I also have a good personal relationship with vocals, will be serviced to radio at the ?H(Kfr(fs”gzﬂ?ov 79083/AR‘S.TAD R Y AT A B R
the other women on the song, many of whom have been on ‘Ladies Night.”” end of this month. MCA plans to tailor 13 1 12 | 13 | 17 | 0 ) BREAKAWAY/SUCCESS 5864 LEMI i |
In certain markets, including WKYS (Kiss) Washington, D.C., WPHI remixes of the track to ensure acces- NEW ) 1 UP JUMPS DA BOOGIE & MAGOO AND TIMBALAND
Philadelphia, WHTA Atlanta, and WBLS New York, stations are doing cus- sibility of the act’s music. (CIINTHBCACKGROUNDINTLANTICI980 18/AG
tom edits using their own on-air talent in place of the rap verses by Mar- “We will service the singles to every w7 |18 :'C',Y(E)NB?DT !3%57‘9092,”'5” ERIF NOAORICISIEAE
tinez. “We already had the ladies of Kiss, which included air personalities format,” says Batchelor. “It’s just a 16 | 14 | 11 | 11 | FICOULD CHANGE (FROM "I BOUTIT) @ VASTERP FEAT STEADY MOBBW,MAX MOB.DIOK& ODELL
Lisa Lisa, Steph Lover, and Olivia Fox, so we redid the song using the same matter of who’s going to jump on it. (C) (D) T} NO LIMIT 53273/PRIORITY
hook and beat,” says WKYS PD Damon Williams. “In the past we had People who listen to the quiet storm 17 | 17 | 14| 15 | MY BABY S e o e B-ROCK & THE BIZZ
already done promotions with them, so [programming VP] Steve Hegwood are not going to want to listen to some- EEEEREG U STAY READY & SUGA FREE
had an idea to do the rap using the ladies of Kiss and incorporated it into the thing that sounds like a bunch of (C) (D) (1) SHEPPARD LANE/UNFADEABLE 854976/ISLAND
‘Ladies Night’ song.” babies at midnight, so we want to 19 | 18| 181 49 éﬂﬂ&%ﬁ@g&glmmf&; - # DJ KOOL
N make the single palatable to the dil- 6 | 12 [ 16 | EmoTioNs ] * TWISTA
OT ALL FIZZLE: While last issue’s Top R&B Albums sales figures pro- | | ferent formats.” (C) (D) (M) (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG
duced only five albums that posted increases of 10% or greater, this issue’s The single hits stores at the end of 23 | 24 | 23 | VLLBE @ & FOXY BROWN FEATURING JAY-Z
chart, which includes the July Fourth weekend, shows sales rebounding. On August. ;f:\gggc‘;"g:‘w“’m a5 71028 MERCURY o BORN JAVERIGANS
this holiday-week chart, 18 of the albums on last issue’s chart earn 10% gains. The song’s clip, which was directed 22 | 13| 16 | 28 | 0y DFLICIOUS VINYL 4003/RED ANT
During the same week last year, 16 titles had increases of 10% or more. On by the group’s manager, Chris Ioulkes, 23 | 20 | 2 g | TALKIN' BOUT’ BANK & THE WHORIDAS
last issue’'s Hot R&B Singles Sales list, only eight records posted an increase and features the act’s trademark (CHOTISODTHRAW/DE LIGIOS WINYIN4007/REDIANT,
of 10% or better, compared with 14 today. choreographed dance sequences and 25 121 | 16 (JC’;\(ZDZ)TTE,S&S\CE 24224/ARISTA ¢ OUTKAST
“Traditionally, it is thought that the July Fourth and Memorial Day week- special effects by Sam Nicholson 2% |21 171 10| bADIP MC LUSCIOUS FEATURING KINSUI |
ends are family-oriented days, not leaning toward consumer shopping (“Dante’s Peak”), will be serviced in (C) (D) {T) BIG BEAT/ATLANTIC 98022/AG
trends,” says Kirk Bonin, senior director of sales at Arista. “We are pleas- mid-July to national video outlets. 26 [ 2 | 26 SN STOPTHE GUNFIGHT = TRAPPFEAT. 2PAC, NOTORIOUS B.A.G.
antly surprised to see significant pickup in singles and albums, including The summer promotional tour for 21 | 22 | 20 | 1a | KEEPIT ON THE REAL ® 3X KRAZY
adult-leaning titles.” Says Joe Giaco, president of marketing company Giaco “Journey” will include dates at various (C) (D) NOO TRYBE 38584NVIRGIN
Entertainment, “Generally, this is a big vacation week, and people go away seasonal festivals and concerts, as well 28 | 27| 27| 13 (’;%;—('T';‘ ;}(‘JL\_FELLA 53272/PRIORITY ® JAY-Z
while many smaller retailers are closed, so I was surprised to see some of as retail in-stores and radio interviews. WHO YOU WIT (FROM "SPRUNG") ° A2
the adult titles, such as the Isley Brothers, have a brief resurgence.” Mean- The European promotional leg is 29 | 8 | B | & | (7)QwesT43883"WARNER BROS, o
while, David Middleton, buyer for a Tower Records outlet in New York, scheduled to begin prior to the act’s 30 | 24 | 25 | 5 | BRAIN # JUNGLE BROTHERS
agrees that “considering the usually soft sales of the July Fourth weekend, paid domestic dates, slated to begin in LA 1A 27vs°°N 2
we did fairly good sales at our store.” The current R&B album list has the the fall. 31 | 3 [ T THEE S R e ) ® TRACEY LEE
most titles in the 10% or more range since the March 1 chart. GD| 5| u |15 2 MUCH BOOTY (IN DA PANTS) SOUNDMASTER T
BRIGETTE MCWILLIAMS & (C) (T) ID/WRAP 414/ICHIBAN
' . G| | 45 | 5 | FASTLANE MAD DOG CLIQUE
(Continued from page 23) |~ | (C)CROSSTOWN 1011 |
. ” 34 30 33 17 WU-RENEGADES & KILLARMY
became available.” savs Henderson. | | (C) (D) (T) WU-TANG 53267/PRIORITY |
“So we released ‘Fire’ as a single.” GD| % |37 |6 %“%\gRyaﬁzInggzs 97016/INTERSCOPE ¢ oA
B B B lI N ﬂ “ N n E H HOT R&B The label plans to assault markets NEWD | | | FARFROMYOURS @ O.C. FEATURING YVETTE MICHELLE
where McWilliams is receiving signif- (T) PAYDAY/FFRR 850917%/ISLAND
™ SINGI.ES icant airplay with an aggressive cam- 37 | 38 | 321 19 (IC)S(}S)(?;T) ggu%x?:sgﬁxl;;:sswwcum & WARREN G
S— 1 8 b ¥ T T v, ., \ -
TE FIRAE paign. “We'll be issuing advance prod- = =1 = == 71 STep INTO A WORLD (RAPTURE'S DELIGHT) & KRS-ONE
€125 aels uct and promotional packages to (T) JIVE 42442+
2l o | TITLE 2|5 I | ITLE support the fliering that we’ve been 39 | 35 | 35 | 5 | HOMEBOYZ & THE COMRADS
Z | S | £ | ARTIST (LABEUPROMOTION LABEL) [ | S | % | ARTIST (LABEL/PROMOTION LABEL) doing at a lot of the independent (C) (D) (T) STREET LIFE 78108/ALL AMERICAN
RUNNING SONG 2 . N I 0 ) 41 9 DO YOU BELIEVE? & THE BEATNUTS
1 L | iaA KNG (ORKIEPIG 14113 8 | \iBERSUNSHOWER (GEE STREET) [r‘iidl” stores,” Henderson says. | £ (C) (D} (T) VIOLATOR 1606/RELATIVITY
t press time an internationa
2|1 | 7 EEIBDEE';%SI)OETOWN) 151719 ?Tﬂ%ﬁ%ﬁ%ggsﬁg&waAklgﬁ\aEVmM 1'e1easle date had not been set. Howev- 4 39 23 ! ('Z:I)§!;I;E(Tr‘)‘B(XEIS/EET,MEII\?LgEISE)S/TOMMV BOY e
3 I [ o mASTLMNE 61106 ﬁﬁgf%mﬂmsnwgwousy er, Fhe la?)el pl_am§ to Se{lfl Mc‘W{llu‘lms 42 | 4| 38 | & (’\CJSDT(IYI\)IIEN&AS/ATLANTIC 98044/’AGL|L KIM FEATURING PUFF DADDY
- — | on fall promotional tours of Japan and = =271 =T 1" GANGSTAS MAKE THE WORLD GO ROUND & WESTSIDE CONNECTION
& (12 [z | |BracKINOSTALIACKHAKAICOMELON] [faT [13]7 R R s Mo the UK., where the artist has experi- (C) (D) (T) LENCH MOB 53264/PRIORITY
— - enced previous success. 44 44 6 21 DO THE DAMN THING & THE 2 LIVE CREW
5| 3|2 | GROUP THERAPY 18 | 14 | 11 | GET MINE (C) (D) {T) LIL' JOE 893
40 THEVZ (MERCURY) | TEFLON (RELATIVITY) RE-ENTRY 51 HOW DO U WANT IT/CALIFORNIA LOVE A° & 2PAC (FEAT KC AND JOJO)
6 | | BACK TO LIVING AGAIN 19 | 15 | 12 | JUST A FREAK THE RHYTHM & THE BLUES (€) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/SLAND
RTIS MAYFIELD (WARNER BROS.) CRYSTAL WATERS FEAT. DENNIS RODMAN {MERCURY) . = : RE-ENTRY 23 |A|.WAYS FEEL LIKE (SOMEBODY S WATCHING ME) @ TRU FEAT ICE CREAM MAN (MASTER p
CLOSER THAN FRIENDS MY WORLD (Continued from page 23) (C) (D) {T) NO LIMIT 5326 1/PRIORITY -l R
T = | 11 \is (YDW FEAT SURFACE (nLEXIANEW IMAGEICHIEAN) 20| 7| 7 | GC.(PAYDAY/FFRRASLAND} i ol GHETTO LOVE @ & DA BRAT FEATURING T-BOZ
zydeco has to offer, from the infec- a1 | 85 | 88 | 2 | &ip)(n) (05050 DEF 78527/COLUMBIA
B || 1| DR vra 2| |15 | BODNEE oG ery wnrmvn tious accordion and rubboard playing [ a8 [ 4 [ 39 | 12 | G-0.D. PT.1N & MOBB DEEP
GUNJA HONORS - | somETHING ABOUT YOU to the endearing, Cajun-accented, L2 L2 I LOUD o 367
’ | 18| 3 | DEAD RiNGAZ (HUSH 22| 11] 5 | Premicre LEY?) let’s party lyries. 9 | 4T3 (%)O(E)D(M?%c(g é\As%vFE{sTTY&:.zlz/EEG i e
10‘ 3 | 7 | MY BABY MAMA 93| | 5 | LET ME SEE YOU SQUIRREL For those unfamiliar with zydeco, 50 | 40 | 42 | 22 | TON.Y.(TOP OF NEW YORK) & CAPONE -N- NOREAGA
I NI 2INICEIROBBING] e the musie, while unique in its sound (CL(D) (1) PENALTY 7193/TOMMY BOY_
11| 6| 2 | RO O R wers e | |24 —| 8 RO RESRY (PERSPECTIVE/ASM) due to the accordion and rubboard . o with the greatest sales gains this week. # Videaclip availabilty. @ Recording Industry Association
— YOUR ONLY LOVER PRESSURE playmg, bears more than a pf’iS_Sng of America (RIAA) certification f_ov sates of 500,000 units. A RIAA certification for sales of 1 million units. Cgtalog
P10 (P smicielon 2|2 ) veisiwace sor soesrmercaw | | familiarity to blues and traditional o o mete S, ook e T e )V s singe
13— 1! REVOLUTION Bubbling Under lists the top 25 singles under No. 100 soul mUSi_C with its par;lllelmg C.hOI'd availability. (V} sinyl single av-ailability. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications,
EARTH, WIND & FIRE (PYRAMIG/RHINO) which have not yet charted. progressions and heartache lyrics. and SoundScan, Inc.
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Carmen And Yolanda: Newcomers With Talent To Burn

ONE OF THE TRUE pleasures of a
lifelong music junkie is discovering
fresh young talent long before the rest
of the world. There’s something inde-
scribably delicious about being among
the first to savor the musical fruits of
an artist you are convinced is destined
for greatness. That experience is
immeasurably heightened when you
also have the good fortune to partici-
pate in the public elevation of that
artist—as we have for the last seven
years.

Lately, we have been glued to the
demos of Carmen Jones and Yolanda,
a pair of singers who possess that
intangible element that instantly sets

%,f

On The Rise. Budding diva Kellee
chills after recently recording vocals
for “This Man,” her latest single for
Moonshine Records. The track is a
fitting follow-up to her now-classic
club anthem, “My Love.” “This Man”
has just been shipped to club DJs
with solid house remixes by Ralphi
Rosario and Johnny Fiasco. The
singer will spend the rest of the sum-
mer gigging around the States and
laying down tracks for an album due
on the Los Angeles-based label later
this year.

them apart from the throng of
wannabes trying to cram themselves
into the mold of current trends. Iron-
ically, they are as inherently different
as two artists can be.

Jones, born and bred in Chicago, is
a young woman with an astonishingly
high degree of soulful maturity. As she
flows through such gorgeous, radio-
friendly originals as “Mrs. Jones” and
“Giving You Love,” it’s tough to believe
that she hasn’t been plying her trade
for decades. Her confidence is impres-
sive, as are the choices she makes as a
stylist. Ingénues tend to showboat
with chest-pounding vamps and
shrieking high notes. Jones often
chooses a more subtle path, breathing
volumes of subtext in a simple phrase.
Not bad for someone who has been
actively pursuing her craft for only
about a year, eh?

“Something happens when I start to

Damce (3

by Larry Flick

sing,” she says in a shy whisper. “It's
like a higher power takes over and
guides me where I need to go.”

Jones has found a kindred spirit in
club legend Maurice Joshua, with
whom she has been writing for about a
year now. Opting for an old-school
sound that would be equally at home
on R&B playlists and on dancefloors,
the two have penned about 20 tunes so
far. “And we're just getting warmed
up,” Jones says with a smile. A pre-
view of the material has proved to us
that there’s already a mighty fine
album waiting to be assembled. The
next step? A wise A&R exec with a
contract and a check.

The Burlington, Vt.-rooted Yolanda
has an equally warm and uplifting
approach to musie, though he—that’s
right, he—brings an edgier and often
confrontational style to his music.
Born Roger Anthony Mapes, Yolan-
da has earned over the past three
years a solid reputation along the East
Coast as a gender-bending perfor-
mance artist. Of his current reel of
material, “Angel” stands out with its
questioning observation of the world’s
darkness and the possibility of seeing
the light. It’s heady stuff that is made
palpable by the song’s sweetly infec-
tious rhythm and melody, as well as his
earnest vocal delivery.

To fully appreciate Yolanda, you
truly need to see him live. His snappy
stage patter is offset by a striking
visual image and quirky original tunes
like “Control Queen” and such fun cov-
ers as Elvis Presley’s “It’s Now Or
Never.”

“It has always been my intention as
an artist to push the envelope so that
people are both entertained and think-

)
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CLUB PLAY

1. SONG FOR MY BROTHER
GEORGE BENSON GIANT STEP
2. SHADOWS OF THE PAST
PULSE FEAT. ANTOINETTE ROBERSON JELLYBEAN
3. WHEN YOU TALK ABOUT LOVE
PATT! LABELLE mca
4. LOVE’S HERE (AT LAST)
JUDY ALBANESE maxi
5. MAKE U FEEL
EN FEATURING CEEVOX sFp
1. ICED DOWN MEDALLIONS
ROYAL FLUSH BLUNT
2. IF U STAY READY SUGA FREE SHEPPARD LANE
3. DUB-I-DUB ME AND MY GRAND SLAM
4, | BELIEVE IN U QUADEER 70 8€ RICH
5. MY PLANET SIMPLY JEFF cITy OF ANGELS

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

ing about stereotypes and the ways
society enforces them,” he says. Hav-
ing witnessed one of his shows, we can
vouch for it being a cathartic journey
of the most cleansing and enlighten-
ing order. It's the perfect complement
to a catalog of songs that truly touch
the heart.

SPEAKING OF FAB new talent, we
also want to spread the word about
Canny, an intriguing new production
team/recording act that is serving up
some of the cuter club sounds we've
heard in months. Comprising Lau-
rence Nelson, Alastair Johnson, and
Nick Carter, this U.K. trio is mining a
style that combines the sugary flavor
of disco with the aggression of trance
and the soul of house. It’s a nifty brew
of ideas that has made Dina Carroll’s
latest Mercury U.K. pop offering,
“Living For The Weekend,” a more
viable club entry. In the space of only
a few months, the lads have also scored
with their interpretation of Mary
Kyani's “With Or Without You” and
Space Brothers’ “Shine.”

Canny struts its compositional stuff
on “Take Me Up,” a still-unsigned sin-
gle of its own that displays the trio’s
formidable skill as songwriters. A 500-
piece white-label pressing of the track
is fast becoming a collector’s item. If
ya wanna hook up with these lads (and
you should), they are handled by club-
land veteran Guy Ornadel, who has
Jjust launched his new venture, Balance
Management.

By the by, the Balance roster also
includes Sm:)e Communications act
Blue Amazon, which will deserve
props for its forthcoming remixes of
“Rain” by Erasure, “Discorder” by
Hanvanna, and “You Make Me Feel
So Good” by Drum Club. The group’s
first full-length album, “Javelin,” is
due in September.

YEAH, YEAH, YEAH: How exciting
is it to finally have new material from
Portishead? Goodness, the landscape
of clubland and pop music seems to
have changed so dramatically since the
U.K. duo’s 1995 London/ffrr debut—
and much of the difference is a by-
product of its influence. That would
make crafting the follow-up more than
a little daunting. However, there are
no signs of stress or sophomore slump
on “Cowboys,” a single that has just
been unleashed overseas on Go! Beat
Records.

By the time the chorus kicks in on
this lush and earthy jam, you will no
longer be able to stomach the army of
copycats you've been noshing on. Beth
Gibbons is more loungey than ever in
her vocal, luxuriously stretching out
over the track’s soft and moody synths.
It’s a brilliant piece of work that
should nicely build anticipation for an
album that is due in the fall on both
London/ffrr and Go! Beat. No word yet
on when the States will be treated to a
domestic single.

With the release of “Motion Pic-
tures” by Big Secreen, the folks at
Pagan U.K. are getting serious about
penetrating the U.S. market. This
four-cut EP kicks with deep-house
melodrama, thanks to the savvy
groove construction of Affie Yussuf.

Plugged-in punters know him from his
forward-reaching recordings for the
Ferox Records posse. DJs in a dubby
frame of mind needn’t look further
than the tracks “Hollywood Classics”
and “B4 Colour” for satisfaction. The
beats are forceful and etched with
synth loops and samples that will con-
found even the sharpest ear.

Once you've indulged in Yussuf’s
musings, shift your attention to anoth-
er fine Pagan release, “Doing It (Livin’
It, Lovin’ It, Largin’ It),” by Housey
Doingz, aka English beatmasters
Terry Francis and Nathan Coles.
The vibe is super-deep house but with
far more atmosphere and melodic flair
than the underground is typically
served.

Is the world ready for the return of
Uncanny Alliance? Well, fasten your
seat belts, kids, because the act that
kept runways hopping and punters
giggling several years ago with the
now-classic jams “I Got My Educa-
tion” and “I’'m Beautiful Dammit” is
back with “Brand New Day.” The
group’s creative mastermind, Brins-
ley Evans, has outdone himself with
this tribalistic house anthem, weaving
one of his reliably on-point tales of

self-esteem with a biting sense of
humor. You may chuckle at hilarious
chants like “let your moustache
breathe,” but you'll feel warm all over
when you get to lines like “beauty
comes from the inside.” We're not sure
which lucky label will get this winner,
but we’re hoping that it will be a bit
more committed than A&M was to the
act’s woefully underappreciated 1995
album, “The Groove Won't Bite.” We'll
keep you posted.

In the meantime, Evans is keeping
mighty busy with an active production
agenda. He’s currently in the studio,
laying down tracks for Sandy B.’s
forthcoming Champion Records al-
bum. Of the songs completed, “Ain’t
No Need To Hide” and “Where You
Are” are house-fueled smokers that
are just waiting to be embraced by the
masses. He’s also sharing his ever-
sharpening songwriting skills with
newcomer Toni Seawright, an un-
signed (but not for long) diva waiting
to be discovered. This woman has the
image and voice of star . . . and with
cuts like the lip-smackin’ “Love Slave”
and “Animal,” she’ll absclutely have no
problem standing apart from the pack.
Look for her.
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-4 COMPILED FROM A NATIONAL SAMPLE 2z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
|, = 2 O E—: OF DANCE CLUB PLAYLISTS. < |, x 2 O = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC - S0 ,ndScan®
2y | oy | g | €| TITLE ARTIST 28| 28|28 |€E| TITLE JRNENN ArTST
=2 | 32| x| 3| LABEL & NUMBER/PROMOTION LABEL E2| 32| uZ | =S| 1ABEL& NUMBER/DISTRIBUTING LABEL
* x * NO. 1% x % * *x *NO. 1% x*
@ 2 2 9 | 1 DON'T WANT TO LAFACE 24230/ARISTA 1 waek at No. 1 © TONi BRAXTON 1 1 1 6 | I'LLBE MISSING YOU (M) (T) X) BAD BOY 79097/ARISTA 6 weeks at No. | @ PUFF DADDY & FAITH EVANS (FEAT. 112)
@ 3 6 | SOMETHING GOIN' ON LOGIC 48213 @ TODD TERRY PRESENTS MARTHA WASH & JOCELYN BROWN 2 13 3 | NOTTONIGHTICRUSH ON YOU (1) (0 UNDEASTOMMY BOY 9557486 @ LIL’ KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT AND ANGIE MARTINEZ
3 1 l 9 FREE STRICTLY RHYTHM 12513 @ ULTRA NATE 3 3 2 6 WE TRYING TO STAY ALIVE (M) (T} (X) RUFFHOUSE 78602/COLUMBIA @ WYCLEF JEAN FEAT.REFUGEE ALLSTARS
()] 6 | 3] 5 | THE way wistep ss260mca ® FUNKY GREEN DOGS * % x GREATEST GAINER * * *
5 4 4 11 | FUN FOR ME ECHO/WARNER SUNSET 43877/WARNER BROS. ¢ MOLOKO (A)| 41 | — | 2 | PEACE TRAIN (1 FP IT 44000/ARK 21  DOLLY PARTON
6 | 5 | 6 | 9 | HOLDON PERSPECTIVE 581315/A8M SICTININES By 5)[ 18 | 7 | 6 | FREE o STRICTLY RHYTHM 12513 ® ULTRA NATE
7 12 9 NIGHTMARE GROOVILICIOUS 027/STRICTLY RHYTHM & BRAINBUG % xH S D
10 | 14 | 6 | DINDA DA wave 50020 @ KEVIN AVIANCE * *x HOT SHOT DEBUT * * *
(6)| NEWP | 1 | WHATEVER ()0 EASTWEST 63933/EEG - . & EN VOGUE
()] 12| 2] 5 [ Encore UNE Fors uLTra cozFrR ® SASH! T R
SOMETHING GOIN' ON (T) {X) LOGIC 48213  TODD TERRY
16 | 26 | 5 | AROUND THE WORLD SOMA MPORTVIRGIN ® DAFT PUNK (s 0 it NN A GIGNOE O
13 | 8 | 16 | ALITTLE BIT OF ECSTASY im) (0 CLASSIFIED/TIMBER! 0190/TOMMY BOY @ JOCELYN ENRIQUEZ
11 13 19 8 NEVER GONNA GET ENOUGH AUREUS 406/WARLOCK NEXXT MILLENNIUM
12 9 5 11 | IT MUST BE LOVE (T) BIG BEAT 95602/ATLANTIC @ ROBIN S ) = ! 5 LA U IR @ Avz
: 10 7 3 4 | HIP HOP DRUNKIES (T} LOUD 64882/RCA ¢ THA ALKAHOLIKS FEATURING OL' DIRTY BASTARD
13 8 3 12 | 1T'S ALRIGHT, | FEEL IT! GIANT STEP/BLUE THUMB 3102/GRP @ NUYORICAN SOUL FEAT. JOCELYN BROWN M : T :
THINGS JUST AIN'T THE SAME (T) (X) ARISTA 13381 © DEBORAH COX
14 | 15] 15 8 | JUST A FREAK MERCURY 574433 @ CRYSTAL WATERS FEATURING DENNIS RODMAN 0 ; 0 ; ( (X’E : el
QUIT PLAYING GAMES (WITH MY HEART) (T) JIVE 42452 ® BACKSTREET BOYS
20 | 31 5 | THIS MAN MOONSHINE 88438 KELLEE o
13 | 11 | 12 8 | | DON'T WANT TO/I LOVE ME SOME HIM (T) (X) LAFACE 24230/ARISTA © TONI BRAXTON
16 14 8 11 | STOMP! EMPIRE STATE 44/E1GHTBALL F.U.
14 20 — 2 CAN'T GET YOU OUT OF MY MIND (T} (x) METROPOLITAN 3007 LIL SUZY
23 | 36 | 5 | I'MTALKING TO YOU SFP 9612 SHAMPALE CARTIER
15 8 — 2 RHYTHM OF LOVE (T) (X) CRAVE 78606/EPIC DJ COMPANY
18 | 17 | 10 | 10 | BLOOD ON THE DANCE FLOOR EPIC 78008 ® MICHAEL JACKSON
16 5 5 18 | STEP INTO A WORLD (RAPTURE'S DELIGHT) (T) JIVE 42463 ® KRS-ONE
19 11 9 11 | IT'S NO GOOD MUTE 43845/REPRISE @ DEPECHE MODE
(D] NEwP | 1 | 1SAY ALITTLE PRAYER M ) woRK 78597/€PIC ® DIANA KING
24 | 30 | 7 | oNTRACK mercuRy impoRT YELLO
o m NEW D 1 UP JUMPS DA BOOGIE (T) BLACKGROUND/ATLANTIC 98018/AG ® MAGOO AND TIMBALAND
LO INFINITY
s S W EERIEOVENOCE IV ERE ol RoR) VETO 19 | 4 | 9 | 21 | RETURN OF THE MACK (T) (x) ATLANTIC 85443/AG @ MARK MORRISON
()| 8 | 37 | 5 | THE SHIPMENT catima ool COLOMBIAN DRUM CARTEL AR R o LE CLok
23 | 25 | 35 6 | SLIDE rca64846 JUNKSTER
21 14 11 4 THE WAY (1) (X) TWISTED 55260/MCA @ FUNKY GREEN DOGS
24 18 | 24 10 | GIMME SOME LOVE ETERNAL 43864/ WARNER BROS. & GINAG
(22)| NEwWP | 1 [ LAST NIGHT ON EARTH (x ISLAND 572053 ou2
25)| 34 | 43 4 ONE MORE NIGHT TOMMY BOY 786 AMBER
23| 23 20 13 | CAN U FEEL IT (T) (x) DV8 582123/A&M & 3RD PARTY
2% | 2% 33 6 REACH COLUMBIA 78507 & ROBI ROB'S CLUBWORLD
24 21 29 45 | LET ME CLEAR MY THROAT (T) (X} CLR/AMERICAN 43764/WARNER BROS 4 DJ KOOL
21 29 | 32 9 MOMENT OF MY LIFE DEFINITY 001 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS
25 26 34 9 THAT'S RIGHT (T} (X) BREAKAWAY/SUCCESS 58641/EMI @ DJ TAZ FEATURING RAHEEM THE DREAM
37 | 42 | 4 | AND THEN THE RAIN FALLS Sm.JE 063/PROFILE ® BLUE AMAZON
NEW ) 1 | FAR FROM YOURS {T) PAYDAY/FFRR 85091 7/ISLAND # 0.C. FEATURING YVETTE MICHELLE
35 | 40 | 4 | YOUR WOMAN BRILLIANTYCHRYSALIS PROMO/EMI ® WHITE TOWN
21 29 30 11 JUST ANOTHER CASE (M) (T) (X} VIOLATOR/DEF JAM 573857/MERCURY @ CRU FEAT. SLICK RICK
30 31 18 11 OXYGENE 8 EPIC 78553 @ JEAN MICHEL JARRE
28 17 14 19 INSOMNIA (T) (X} ARISTA 13333 @ FAITHLESS
GO O T 500 LT KIM ENGLISH NEWDP | | | BLACK NOSTALIACK (AKA COME ON) (T)PROFILE7469 @ CAMP LO FEAT. RUN AND KID CAPRI
3213 |2 9 | HARMONICA TRACK 97 MAXI TRACKS 2055/MAXI SOULBOY NEWD 1 | WHEN YOU TALK ABOUT LOVE (1) MCA 55358 @ PATTI LABELLE
33 27 16 12 A LITTLE BIT OF ECSTACY CLASSIFIED/TIMBER! 0190/TOMMY BOY @ JOCELYN ENRIQUEZ
31 24 | — 2 LOVEFOOL (T} (x) TRAMPOLENE/STOCKHOLM 571279/MERCURY @ THE CARDIGANS
* x * POWER PICK* * % 32| 3 | — 2 MUSIC IS PUMPING (T) (X} NERVOUS 20257 PEOPLE UNDERGROUND
46 | — | 2 | MmUSIC 1S PUMPING NERVOUS 20257 PEOPLE UNDERGROUND SRR AR EE L e o ROBINS,
[(35)] @ | 47 | 3 | KEEP ON GROOVIN' MUSICPLANT 049 ONE VISION RE-ENTRY | 6 | 5 MILES TO EMPTY (T) () MJJWORK 78633/EPIC © BROWNSTONE
3 | 33 [ 29 7 | EVERYBODY NEEDS TO BE LOVED VU 38595/VIRGIN GROOVE JUNKIES FEAT. AJANI 3| 2] 8 & | 1N A DREAM () 00 ROBBINS 72012 ckenl
37 36 34 7 | FOUND LOVE JELLYBEAN 2522 DARRYL D'BONNEAU 35 39 — 7 YOU BRING ME UP () 00 MCA 55373 * K.Cl & JOIO
43 | 45 | 4 | PEOPLE GET READY ELEKTRA 63932/EEG ZIGGY MARLEY AND THE MELODY MAKERS 37 | 34 | 40 | 12 | NO ONE BUT YOU (T) H.0.LA 341014/SLAND # VERONICA (FEATURING CRAIG MACK)
48 | — | 2 | TICTIC TAC ARIOLA 46230 SICARERCHO 38 | 30 | 27 | 20 | cAN'T NOBODY HOLD ME DOWN (1) (x) BAD BOY 79081/ARISTA  PUFF DADDY (FEAT. MASE)
40 | 21 | 11 | 12 | LOVEIS ALL WE NEED MCA 55363 SIMEEHEECE 39 | 37 | 18 | 5 | GIMME SOME LOVE (1) (x) ETERNAL 43864WARNER BROS. ®GINAG
41)| 47 | — | 2 | THE MESSAGE MOONSHINE 88442 TEMPLE FEATURING ALLAN HIDALGO NEW D 1 | AToM BOMB (1) () TWISTED 55352/MCA DJ PIERRE
50 — 2 VALGA EL BRILLO DE TUS 0JOS CRESCENT MOON PROMO/EPIC & ALBITA 4l 15 I 2 1 DIN DA DA (1) WAVE 50020 © KEVIN AVIANCE
* % * HOT SHOT DEBUT* * % RE-ENTRY | O | THINKING OF YOU/LET'S GET DOWN () (T) () MERCURY 574383 ® TONY TONI TONE
NEW b 1 | HOUSE ON FIRE KINETIC 43878/REPRISE ® ARKARNA 43 | 21 | 26 | 11 | SPIN SPIN SUGAR (T) CLEAN UPAIRGIN UNDERGROUND 38590VIRGIN @ SNEAKER PIMPS
49 | — | 2 | oNLY WORDS JeLLvBEAN 2524 @ DEBORAH GIBSON 44 | 28 | — | 4 | SUMMERTIME SUMMERTIME (T} SO SO DEF 78567/COLUMBIA # CORINA
45 40 38 18 | WHAT DO { GOTTA DO KING STREET 1059 URBAN SOUL 45 43 — 22 | THE THEME (IT'S PARTY TIME) (1) BYSTORM 5612 1/UNIVERSAL @ TRACEY LEE
4 | 39 | 39 8 NARRA MINE FFRR/LONDON 5311 10/ISLAND GENASIDE Il RE-ENTRY 3 | TAKE ME AWAY (1) (x) INTERHIT 10165 ® CULTURE BEAT
471)| NEWD 1 | PARTAY FEELING STRICTLY RHYTHM 12507 B-CREW 41 | 46 | 42 | 14 | WHERE HAVE ALL THE COWBOYS GONE? (T) (X} IMAGO 43854/WARNER BROS. @ PAULA COLE
43)| NEWD 1 | QUIT PLAYIN' GAMES (WITH MY HEART) JIVE 42452 © BACKSTREET BOYS RE-ENTRY | 33 | UN-BREAK MY HEART (1) (T) (X) LAFACE 24213/ARISTA © TONI BRAXTON
49 | 38 I 20 | 13 | SPIN SPIN SUGAR CLEAN UPVIRGIN UNDERGROUND 38590/VIRGIN ® SNEAKER PIMPS RE-ENTRY 9 | 1T'S NO GOOD (T) (x) MUTE/REPRISE 43845/ WARNER BROS. © DEPECHE MODE
50)| NEWD 1 | THINGS JUST AIN'T THE SAME ARISTA 13381 ® DEBORAH COX NEW ) 1 1 CAN'T HEAR YOU (T) AUREUS 407/WARLOCK TOXIC TWINS

(O Tittes with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below t
anywhere in the top 50. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M)

Billboard/BPI Communications.

“Nurmber One”™
“The Summer Is Crazy "
“Me & You” {with Double You)

“Please Don't Go”
“Someday”
“Run To Me"”

he top 20. Greatest Gainer on Maxi-Singtes Sales is awarded for the largest sales increase among singles
Cassette maxi-single availability. {T) Vinyl maxi-single availability. (X} CD maxt-single availability. © 1997,

“Forever

oung”
“Lost In Love”
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[LUB INIR ‘97

FEATURING: |
o SHE— |

C’MON ‘N RIDE IT (THE TRAIN) (REMIX EDIT)
Quad City DJ's

JELLYHEAD (MOTIV 8°S PUMPHOUSE 7” EDIT)
Crush

THA CROSSROADS (DJ U-NEEKS MO THUG REMIX]
Bone Thugs-N-Harmony

/ 242 TRACKS BOHEMIAN RHAPSODY (RADIO MIX]
/< g iy | g prmnmm The Braids
—~  2CD SET
y— - DJ GIRL
{ non-stop play of Katalina

remixed dancz2 hits
SWEET DIEAMS (CLUB MIX3

La Bouche

ONE MGCRE TRY (RADIO EDIT)

Kristine W. -

COME AND GET YOUR LOVE (REMIX EDIT)
Real McCoy

YOUR LOVING ARMS (TEE’'S mMiAMI CLUB MIX)
Billie Rary Martin

TELL ME

Groove Theory

FEELS SO GOOD (SHOW ME YOUR LOVE) (THE SHOwW TAPE)
Lina Santiago

s GOLD CERTIFICATION PENDING

e 2 COMPACT DISCS/CASSETTES
e 24 SLAMMIN’ TRACKS

ALSO AVAILABLE:

‘ [ = i
kst D TG = s MiX :i; - Iy d"b-
AT MR . mix
= S S

4 .2

CO.D FRONT :
#6246 #6247 4518€ #B21E p (%
$:]

s

"
CLASSIC CLASSIC CcLUB MIX cLuUB Mix }____‘ 5 |
cLuBs mMmix cLuUB Mix 95 ‘96 : ° /
R&EB EROOVES DANCE JAMS vel 2 ). , % o/
/ 70 syyare®

RECOGNIZE THE REAL

Hit Mix 96 vol 1 (w207 ¢ Hit Mix 96 vol 2 .:s227)
History of House vol 1 (x35s51 ¢ History of House vol 2 (#3597

Freestyle Latin Dance vcl 1 #3515 * Freestyle Latin Dance vol 2 »3s1a SEE YOU AT
Freestyle Latin Dance vol 3 +v3s25 * Dance X-press e116) THE SUMMIT!!
Club Mix’s Biggest Jams vc=35 ¢ The 80’s: Hot Dance Trax (»33as Memuer of gy

Dance Blitz ‘96 +3544) ¢ Dance Blitz ‘S7  +s251; ‘3;'3'-

(B K 88 ou a7

NG merae. . |

72F K-TEL® INTERNATIONAL (USA], INC.
,’ 2605 Fernbrook Lane North ¢ Minneapolis, MN 55447

KTfL PHONE 1-800-328-6640 ext.862 » FAX [612) 559-6803
TO ORDER, CONTACT YOUR K-TEL
SALES REPRESENTATIVE
OR ANY MAJOR ONE-STOP

©) 1997 K-tel International {(LUSA]), Inc.
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McBride Puts Time To Good Use

RCA Singer Stops Touring To Cut Album

B BY DEBORAH EVANS PRICE

NASHVILLE—Timing is erucial, and
Martina McBride is apt to agree. On
her new RCA album, “Evolution,” due
Aug. 26, McBride says she took time off
touring in order to make the album
she’s always wanted. She thinks the
result shows a difference that people
will be able to hear.

MeBride co-produced the dise with
Paul Worley. They
began looking for
songs last August
and began cutting
tracks in Novemn-
ber. “We spent
seven months on
this album,” she
says. “I took time
off the road, which
I've never done to
make an album before. So I wasn’t
dealing with singing on Tuesday and
Wednesday and then having to leave
town and play all weekend, then com-
ing back and trying to sing. I was total-
ly focused on going into work every day
and making the album and listening to
songs. [ was determined to take as
much time as was needed to get the
best songs and make it right.”

The first single from the album,
“Still Holding On,” a duet with Clint
Black, is at No. 16 on Billboard’s Hot
Country Singles & Tracks chart this
issue. “It was {RCA Label Group
chairman] Joe Galante’s idea,” she
says. “He thought it would be a good
time in my career for a duet, and I did,
too. Clint had this song Joe thought
would sound great as a duet. He put us
in touch with each other and asked me
how I felt about it. Obviously, I was
really excited. I've been a Clint Black
fan for a long time, even before I
moved to Nashville. Then I heard the
song, and it was killer. So I thought
this is a piece of quality work I really
want to be a part of.”

McBRIDE

5

MeRBride says that because of their
hectic schedules, they were actually in
the studio together for only one day.
“He was in Nashville when I cut part
of my vocal,” she says. “It was a little
bit of sending back and forth, but we
talked on the phone a lot and had a
good sense of what we wanted to do
with it.”

McBride has a clear idea of what
she'd like the future singles to be. “1
think ‘Broken Wing’ will be a single.
We've done that song in our show, and
it gets an amazing reaction,” she says,
“a really shocking, overwhelming kind
of response. They really respond to it
in an emotional kind of way, kind of the
same way they did ‘Independence Day’
when we first started playing it.
‘Happy Gir!’ I hope to be a single, and
‘Whatever You Say’ I would like to be
a single.”

McBride says she’s extremely
happy with how the album turned out.
“My mission for this album was the
same as for every album. I just want-
ed to come up with the 10 very best
songs I can find, no filler,” she says.
“Hats off to RCA! I was under no time
constraints and no real budget con-
straints. We had a lot of freedom to
spend a lot of time getting the songs
right, a lot of time getting the music
right. I had the luxury of doing a mix,
then doing it on a bunch of systems,
then coming back and taking it to the
next step . . . I feel like every song has
been done to its full potential.”

MecDBride thinks being able to take
the extra time shows in her perfor-
mances on the album. “I had a lot of
time to sing, and I was in good voice,”
she says. “My voice wasn’t worn out
from singing on the road, and I had a
lot of time to live with the songs and
learned them and lived, ate, slept, and
breathed them. Usually when I make
an album, when it’s all {inished, 1
think, ‘I wish I could have done that
different. I wish I'd had more time to

B

Listening To Nipper. RCA Labei Group (RLG) artists and staff gathered back-

stage before the RCA/BNA show at 1997’s Fan Fair. Show, from left, starting at
the top, are Mike Whitty and Andy Thompson of the Thompson Brothers Band,
Jim Lauderdale, RCA VP of promotion Mike Wilson, Ray Vega, Kenny Chesney,
Lorrie Morgan, RLG chairman Joe Galante, Matt Thompson of the Thompson
Brothers Band, Mindy McCready, RLG senior VP of A&R Thom Schuyler, RLG
senior VP/GM Butch Waugh, Sara Evans, RLG VP of sales Ron Howie, and RLG

VP of promotion Dale Turner.

experiment with the vocal. I wish I’d
had more time to make it fit and feel
comfortable with it.” But, this time, 1
feel like I sang it until I couldn’t sing
it any better.”

McBride says the fact that she had
more time during the mixing process
was also a plus. “Instead of having 11
days to mix 11 songs, we had four
weeks to mix 11 songs. I could go in,
hear it mixed, and take it out of the
studio and live with it a few days;
instead of having to settle, we had the
luxury to go back in and change
things,” she says. “Paul and I both feel
like we got to have the time we needed.

(Continued on page 34)

A Capitol Affair. Capitol Nashville artists and staff gathered for the Capitol show
at Fan Fair. Pictured, from left, are Tony Ardoin, Richard Comeaux, and Charies
Ventre of River Road; Keith Urban, Jerry Flowers, and Peter Clark of the Ranch;
John Berry; Trace Adkins; Capitol Nashville president/ CEO Scott Hendricks;
Steve Grisaffe and Mike Burch of River Road; EMI Recorded Music president
Ken Berry, and Capitol Nashville executive VP/GM Pat Quigley.

i

IMPRINT RECORDS IS putting its records operations
“on hold” and starting Imprint Entertainment, a film and
TV division headed by company president Bud Schaetzle
(Billboard Bulletin, July 7). First projects include Kathie
Lee Gifford’s 1997 Christmas special on CBS, a special on
the Manhattan Transfer’s 25th anniversary, and a Yel-
lowstone National Park special.

Imprint chairman/CEO Roy Wunsch tells Nashville
Scene that “in the present country radio climate, it’s not
fair to our developing artists to continue. There’s such a con-
centration on marquee artists. Radio is finite, and right now
there’s the biggest product flow in singles I've ever seen.
I’'m angry about the business.”

Imprint’s Recording Plans Shift To
Back Burner; Album Sales Hit Plateau

Carl Smith, as well as Bobby Bare Jr., who said he had
signed a publishing deal that day with Windswept, and he’s
close to a label deal. He sounds like a cross between his dad |
and Henry Rollins.

Another swell soiree took place July 7 at the swimming
pool of a large apartment complex here, which BlackHawk
took over for a pool party and radio taping. Bill Engvall
and WSIX’s Devon ’Day co-hosted the event. Through
the magic of radio, a number of artists perform on the two-
hour special, which was produced by Huntsman Enter-
tainment Inc. in conjunction with the Premiere Radio Net-
works. Guest artists include Deana Carter, Mindy
McReady, Trace Adkins, Kevin Sharp, Ricochet, Tracy
Lawrence, and the Mavericks. “BlackHawk’s Summer
Splash Bash (The Love &

Wunsch says the company is postponing any new sign-
ings and any immediate
recording for now. Its only
planned release is a Groove- 1
Grass Boyz project for late
summer. Artists Jeff Wood as VI e
and Ryan Reynolds (the
latter’s completed debut -
set, “Rose City,” is now on CQ‘/\Q
hold) are said to be in talks
with other labels. Sources
say that Bob Woodruff, the ™
other remaining artist on
the label, is staying.

The 2-year-old label’s
past artists included Gret-
chen Peters, who left after-one album, Al Anderson, who
had a one-album deal, and Charlie Major. Imprint worked
one album in the U.S. for Major, a BMG/Canada artist. Wun-
sch says that the label’s eight-person promotion sta(f is
being let go but that no other layoffs are foreseen.

ON THE ROW: SoundScan figures for the first six months
of 1997 find country album sales down more than 300,000
units from this time last year. Figures for the first half of
1997 are about 29 million, as opposed to 29,324,000 for 1996.
Figures seem to suggest a plateau coming out of the go-go
years of the early *90s, when sales soared to 32.8 million in
1995 . .. Mike Curb has become the first big donor to the
capital-fund campaign for the Country Music Hall of Fame’s
projected move downtown. The Curb Group chairman
pledged a cool $1 million. Curb has also endowed Belmont
University here, which named its music program after him
... Aninteresting bash was held July 3 at Masterfonics—
Atlantic Records turned the large studio into a raucous
nightelub to record live audience tracks for the upcoming
“Old Dogs” album, featuring Bobby Bare, Waylon Jen-
nings, Mel Tillis, and Jerry Reed. Shel Silverstein, who
wrote all 14 songs on the album, directed the live audience
to laugh, but no prompting was needed. The very funny
songs explore the dilemma of the aging country star. Audi-
ence members included country legends Jan Howard and

by Chet Flippo

Gravity Premiere Party)”
will be available for airing
July 26-Aug. 3. The “Love
& Gravity” album comes
July 29 . .. There’s a big
buzz on the Row about a
young Canadian singer/
songwriter named Gil
Grand. On the basis of a
gingle showcase, more
than one major label has
made him an offer.

P EOPLE: The Garth
Brooks single that last issue’s column reported was going
to radio July 7 did not. At this time, there is no scheduled
release date for the single or the album . . . Randy Hart is
out as VP of BMG Music Publishing’s country division. No
word on a successor or on Hart’s plans . . . Janet Williams
exits as Country Music Assn. creative services manager
and hasn’t announced her plans . . . At Mercury, Keith Ste-
gall is upped to senior VP of A&R . .. Barbie has gone coun-
try. The Country Rose Barbie goes on sale Oct. 15 at a ¢ool
$79. Barbie is decked out in a red satin dress with rhine-
stones and embroidered roses, a black and red cowboy hat,
and matching two-toned boots. And she’s got her own per-
sonalized acoustic (and generic) guitar.

FROM THE BOOKSHELF: What looks to be a very use-
ful country album guide has just been published by Visible
Ink. Titled “MusicHound Country: The Essential Album
Guide,” it includes well over 1,000 entries on country artists,
as well as those who make occasional forays into country,
such as Bob Dylan. The book has introductions by Suzy
Bogguss and Jim Lauderdale and includes an eight-song
CD sampler of Mercury artists. It also has indexes for band
members and producers, plus listings of awards, movies,
World Wide Web page addresses, fan club addresses, radio
stations, and festivals. Edited by Brian Mansfield and
Gary Graff, the book lists for $24.95.
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TOP GOUNTRY

LBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan®
JULY 19, 1997
g z & 8
El8|2|z 2 B2z 3
121215 112120 ¢18 3
21 5| | €| ARTIST TITLE | = 2| 5| 2| €| ARTST TITLE | =
= 5 « = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = S | & | = | LABEL& NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) o
% *NO. 1% % % . 31 | 36 | 29 | 15 | TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16.98) COMPLICATED | 15
(1D 1 | 1 | 5 | TIM MCGRAWCURE 77886 (10.98/16.98) 5 wesks at No.1 EVERYWHERE | 1 38 | 35 | 30 | 67 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7
7 T ® EPIC 67564/SONY (10,98 EQ/15 98) LIVING IN A MOMENT 6
* % * GREATEST GAINER * * % 39 | 39 | 37 NSl TYHERNDON @ co Y
(2D 3 | 2 | 1l | GEORGE STRAIT A 1CA 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME | | 40 | 40 | 35 | 33 | MARK CHESNUTT DECCA 11529/MCA (10.98/16.98) GREATESTHITS | 18
3 2 3 52 ‘LEANN RIMES A° CURB 77821 (10.98/15.98) BLUE 1 46 — ) JEFF CARSON curs 77859 (10.98/16.98) BUTTERFLY KISSES 41
s |11 2 |2 cLL!JER%h;;‘asRel(h{]oEgssns N UNCHAINED MELODY/THE EARLY YEARS | 1 42 | 40 | 19 | MARK WILLS MERCURY 532116 (10.98 EQ16.98) MARK WILLS | 38
DERNT CAR"I'ER '“ 43 | 43 38 5 SONS OF THE DESERT EPIC 67619/SONY (7.98 EQ/11.98) WHATEVER COMES FIRST | 38
5 5 5 44 DID | SHAVE MY LEGS FOR THIS? 2
CAPITOL NASHVILLE 37514 (10.98/15.98) 44 | 41 | 36 | 12 | AARONTIPRIN o GREATEST HITS...AND THEN SOME | 17
(6)| s 6 5 | PAM TILLIS ARISTA 18836 (10.98/16.98) GREATESTHITS | 6 o | o o | TRAVIS T = ~
s ) GREATEST HITS — FROM THE BEGINNIN
(D| 7 7 | 4 | NEAL MCCOY ATLANTIC 83011/AG (10.98/16.98) GREATESTHITS | 7 WARNER BROS. 46001 (10.98/16.98)
o 4 42 37 | TRACY BYRD @ MCA 11485 (10.98/16.98) BIG LOVE 12
8 | 8 | 13 | CLAY WALKER GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT | 4 L B !
47 | 44 | 33 | 43 | LORRIE MORGAN @ 8NA 66847/RCA (10 98/16.98) GREATER NEED 8
(9)| 10 | — | 2 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' | 9
48 45 41 94 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALL | WANT 1
10 9 10 54 | TRACE ADKINS @ CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD 6
60 | 5 | 52 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) I STOLED THIS RECORD | 23
13 | 12 | 13 | ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD | 5 Hor S 5
* % % OT OHOT DEBUT % % %
g ) g 5
11 | 9 | 25 | BILL ENGVALL ® WARNER BROS. 46263 (10.98/16.98) HERE'S YOUR SIGN NEWD | 1 | EMILIO chemoL asswitee 52180 ta981398 s 5o
(13)| 12 | 11 | 36 | ALAN JACKSON A ARISTA 18813 (10.98/16.98) EVERYTHING | LOVE | 1 e e R E GILL®) LA 1172 (105 16,50 e T TR el S
E 5 ‘16 L0 (D 1 SIS G IR J7E) HESED STToiCEAR 5 52 | 51 47 76 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98)  THE TROUBLE WITH THE TRUTH 10
3
i ¥ = PLEAHAEL O BT IOl (IR ) WHE Gig ARSI e R IION ! 53 50 51 61 SAMMY KERSHAW @ MERCURY 528893 (10.98 EQ/16.98) POLITICS, RELIGION AND HER 17
17 | 14 | 64 | BROOKS & DUNN A’ ARISTA 18810 (10.98/15.98) BORDERLINE | 1 56 | 20 | 25 L 08 | VINCE GILL & wok 1139¢ (10.98/16.98 SOUVENRS |3
20 | 16 ] 8 | LEEANN WOMACK DECCA 11585/MCA (10.98/15.98) LEE ANN wOMACK | 9 55 | 56 | 45 | 35 | TERRI CLARK @ MERCURY 532879 (10.98 EQ/16.98) JUSTTHE SAME | 10 |
18 | 18 | 18 | 35 | REBA MCENTIRE A MCA 11500 (10.98/16.98) WHATIF TS YOU | 1 56 | 59 | 71 | 3 | BILLY YATES ALMO SOUNDS 80015/GEFFEN (10.98/15.98) BILLY YATES | 56
* % * PACESETTER % % * 57 55 1 54 | 85 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1
24 | 33 | 3 | LILA MCCANN asvium 62042/E€G IR LA | 19 58 | 54 | 53 | 97 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERSTOME | 4
20 | 16 | 21 | 3 | LONESTAR BNA67422/RCA (10.98/16.98) CRAZY NIGHTS | 16 59 | 57 | 49 | 45 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND | 7
23 | 19 | 41 | CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS | 2 60 | 61 | 52 | 95 | GEORGE STRAIT A‘MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 9
2 | 2 20 38 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN 4 ROY D. MERCER ,
61 67 59 10 CAPITOL NASHVILLE 54781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1 57
23 22 22 42 JOHN BERRY CAPITOL NASHVILLE 35464 {10.98/15.98) FACES 5 62 66 58 52 ALABAMA RCA 66348 (4 98/9.98) SUPER HITS 47
24 | 19 | 17 | 15 | ALISON KRAUSS & UNION STATION SO LONG SO WRONG | 4 VARIOUS ARTISTS
ROUNDER 0365 (9.98/15.98) ) 63 | 58 | 50 | 42 | LT DiSNEY 60902 (10.98/16.98) THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
(25)| 37 | — | 2 | JAMES BONAMY EPC 67878/50NY (10.98 EQ/16.98) ROOTS AND WINGS | 25 64 | 63 | 61 | 37 | DAVID KERSH CURB 77848 {10.98/15.98) I GOODNIGHT SWEETHEART | 21
28 43 3 CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE 26 ROY D. MERCER .
= = 8 <rvcr orown - ; 65 | 69 63 6 CAPITOL NASHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2 | 63
i SIXDENSTORRIRREDAD 66 62 67 55 | LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA 4
28 29 21 54 KENNY CHESNEY @ Bna 66908/RCA (10.98/15.98) ME AND YOU 9 P - % 3 LEE ROY PARNELL I =
. I
29 | 32 | 31 | 62 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5 CAREERIERI1/ARISTAII0IB16 98]
68 64 60 15 BIG HOUSE mca 11446 (10.98/15.98) IR BIG HOUSE 33
30 34 32 40 | RICK TREVINO COLUMBIA 67452/SONY (10,98 EQ/15.98) LEARNING AS YOU GO 17
- 69 70 65 45 | TRISHA YEARWOOD @ MCA 11477 (10.98/16.98), EVERYBODY KNOWS 6
3 30 25 13 | WYNONNA CURB 11583/MCA (10.98/16.98) COLLECTION 9
TE = e : 70 | 65 57 22 | KATHY MATTEA MERCURY 532899 {10.98 EQ/16.98) LOVE TRAVELS 15
3 1 COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) I THINK ABOUT YOU
71 | 63 | 72 [JEHM MARY CHAPIN CARPENTER @ A PLACE IN THE WORLD | 3
(33| 38 | 3¢ [N JOMN MICHAEL MONTGOMERY @ WIETOONNERESR | & COLUMBIA 67501/SONY (10 98 EQ/16.98)
ATPANIICIB2947/AGH 0195/16°38) 72 | 74 | 63 | 76 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON | 4
2
4 & % - R SR T IR o) BLUECLEARISHY : 73 71 66 9 ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS 54
BILLY RAY CYRUS
B B z MERCURY 534837 (10,98 £Q/16.98) THE BEST OF BILLY RAY CYRUS COVER TO COVER | 27 14 73 62 11 | VARIOUS ARTISTS K-TEL 6221 (7.98/11.98) HOT COUNTRY ‘97 | 51
6| 25| 24 3 RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) BLINK OF AN EYE | 24 15 75 70 | 103 | JEFF FOXWORTHY A? WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multipties shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
8rices, which are projegted frgm wholesale prices. Greatest Gainer shows chart’s targest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPI

ommunications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard. Top Gountry Catalog Albums A (1
I ® ™ JULY 19, 1997
T — & N &
= =
& x o o - Sy
24 | 24 | ARTIST TITE |28 24 | 24 | ARTIST ] TITLE| E8
F2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= 2 | 33 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 SHANIA TWAIN A° MERCURY 522886 (10.98 EQ/16.98) 16 weeks at No. 1 THE WOMAN INME | 126 14 14 TRACY BYRD A? MCA 10991 (10.98/15.98) NO ORDINARY MAN | 161
2 2 GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS | 134 15 | 10 | ALISON KRAUSS A’ ROUNDER 0325 (3.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 126
3 | 4 | TIMMCGRAW A°CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 172 16 | 17 | PATSY CLINE A McA 4038 (7.9812.98) THE PATSY CLINE STORY | 154
4 3 PATSY CLINE A7 MCA 12* (7.98/12.98) . 12 GREATEST HITS | 537 17 | 19 | BROOKS & DUNN A® ARISTA 18658 (9.98/15.98) BRAND NEW MAN | 307
5 | 3 | CHARLIE DANIELS @ EPC 64182/50NY (5,98 £Q/9.98) _ SUPERHITS | 138 18 | 16 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 197
6 8 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 155
19 21 GEORGE STRAIT A° Mca 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 507
1 6 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 165 -
- 20 18 GARTH BROOKS A '® CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 327
8 7 GEORGE STRAIT A° MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 251
9 9 VINCE GILL A° MCA 11047 (10.98/15.98) o (MR ANGE a1 21 24 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 31
10 15 GEORGE JONES A £PIC 40776/SONY 5,98 £Q/9.98) = SUPER HITS | 328 22 20 MARY CHAPIN CARPENTER A° COLUMBIA 48881/S0NY (10.98 EQ/16.98) COME ON COME ON | 239
11 | 13 | HANK WILLIAMS A MERCURY 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 150 23 | 22 | BRYAN WHITEA ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 107
12 11 ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS VOL. HI | 144 24 — CHRIS LEDOUX @ CAPITOL NASHVILLE 28458(10.98/15.98) BEST OF CHRIS LEDOUX 28
13 12 THE CHARLIE DANIELS BAND A°® EPIC 38795/S0NY (7.98 EQ/11.98) A DECADE OF HITS | 402 25 25 GEORGE STRAIT A? MCA 5567* (7.98/12.98) GREATEST HITS | 590

Catalog albums are 2-year-old titles that have fallen beiow No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Cataiog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sates of 1 mik
lien units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is avaiiable. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesaie prices. B indicates past Heatseeker title.
© 1997, Billboard/BPI Communications and SoundScan, Inc.
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McBRIDE PUTS TIME TO GOOD USE

GOUNTRY

1.0.8.0.0.8.8 0.8 8

™

by Wade Jessen

HONKY—TONK KING and heir apparent to the throne vacated by Hank
Williams, Webb Pierce had more hits than any other country artist in the
’50s, including Eddy Arnold and Elvis Presley, but he has apparently been
snubbed again by the Country Music Assn.’s (CMA) electing body for induc-
tion into the Country Music Hall of Fame. According to The Tennessean, the
committee will induct songwriters Harlan Howard and Cindy Walker and
Nashville popster Brenda Lee during the CMA’s annual awards presenta-
tion this fall. The paper reports that the new inductees were confirmed, with
an official announcement scheduled for August.

If Pierce were alive, he would no doubt make jokes about being country’s
answer to Susan Lucci, the soap-opera queen who is passed over every year
by the daytime Emmy Awards. Although Pierce keeps getting the shaft from
the CMA, his contributions to country music are undeniable. Following his
debut single, “Wondering,” in 1952, each subsequent release through ’57 rose
to at least No. 10, and he charted with at least one title every year through
"72. He had eight monster hits in ’53 alone, including his barroom anthem,
“There Stands The Glass,” which imposed a 12-week stranglehold on No. 1
that year. In ’57, he had another string of eight major hit records and remained
a force at radio until ’67. His last chart entry was in '82.

“Considering what the guy did for country music and how dearly he was
loved by his fans, this is really embarrassing,” says WAMZ Louisville, Ky.,
PD/morning man Coyote Calhoun, who has served on the CMA’s board of
directors and is now an officer in that organization. In reference to Pierce’s
1954 classic “Slowly,” Calhoun says, “He was the first artist to use a pedal
[steel] guitar on a record, and that sound has become one of our music’s most
enduring trademarks.” Pierce was also one of the first hard country artists
to use twin fiddles.

So while Pierce’s customized ’62 Pontiac—complete with embedded silver
dollars, pistols mounted on the fenders and doors, and a set of steer horns for
a hood ornament—draws plenty of oohs and aahs at the Country Music Hall
of Fame museum, Pierce is still not among the 62 industry giants enshrined
in the Hall of Fame gallery just a few feet away.

Pierce was a flamboyant businessman who, along with partner Jim Denny,
developed Cedarwood Publishing into one of Nashville’s biggest and, at one
time, owned three radio stations. Perhaps it was his excessively vivid display
of wealth, which included not one, but two guitar-shaped swimming pools,
that soured some of Nashville’s old guard on him years ago. Maybe it was his
defiant refusal to disallow tourists on his property that angered his influen-
tial neighbors (he remarked of one such neighbor, “That’s what he gets for
living next to a star”) and prompted legal action against Pierce. Maybe those
old exhaust fumes are still swirling down by the governor’s mansion. Who
knows?

When MCA released its “Hall Of Fame” series several years ago (which
included sets from elected members Kitty Wells, Red Foley, Loretta Lynn,
Bob Wills, and Ernest Tubb), Pierce was not included because he hadn’t
been elected. Eventually, the Country Music Foundation released a fine Pierce
collection on its own label using the Decca masters.

If the CM A waits much longer to put up a plaque for Pierce, only the music’s
students will be left to appreciate his work. The fact that so many of Pierce’s
fans are still living should be reason enough to break down whatever barri-
ers still exist, if only to delight the thousands who dropped a lot of silver into
jukeboxes to hear Pierce’s records way back when.

(Continued from page 32)

I feel like we finished it completely,
and it was fully realized.”

MecBride says that country con-
sumers are very sophisticated and that
they’ll be able to hear the difference
on this album. “In their 10-disc chang-
er they might have five country
records, two pop records, and a couple
of rock records, and so they’re really
listening to a lot of kinds of music, and
it’s important that our production
stands up next to an album by Celine
Dion or Bryan Adams,” she says. “I
really think this will.”

RCA Label Group GM Butch
Waugh agrees. “I've heard seven of
the songs, and they’re just amazing,”
he says, “some of the most incredible
vocal performances I’ve ever heard.
Coming from the pop world [Waugh
recently moved from RCA in New
York], she just rivals any of the pop
artists I've ever dealt with or com-
peted against. She just has that kind
of voice that breaks through and is so
identifiable.”

The quality of her voice combined
with the success of “Still Holding On”
and the exposure she got on the song
“Valentine” with Windham Hill artist
Jim Brickman are factors that Jeff
Stoltz, music buyer for the 231-store
‘Wherehouse chain, says will help make
this album a big one for McBride.
“Martina McBride has always been a
good artist for us,” he says. “The
‘Valentine’ single did real well for us.”

Stoltz said he heard some people
express surprise that she was a coun-
try singer, because they expected
more twang, and he heard many com-
ments about what “a beautiful voice”
she has. He plans to order more than
he did of her last album, because
“there’s a much greater awareness of
her now,” he says. “Those two things
have really opened her up to a bigger
market.”

Waugh says the label is not certain
what the second single will be, but
plans to continue the push at radio.
“The radio blitz on the second single
will probably start just as the duet is
peaking,” he says. “We've already got
‘win it before you can buy it’ contests
set up with radio for the release of the
album. We also have a world premiere
of the album set up for satellite [radio].
We have local radio promotions set up
in her top 15 markets, which are
already set up and tied into retail.
We've also got syndicated radio set up
... Our syndicated radio setup starts

at the release of the album and goes
all the way through Christmas and on
into Valentine’s Day. We’ll have a single
[to be determined] we’re going to be
using around Valentine’s promotions.”

Waugh says RCA is already plan-
ning its media promotion. “We have a
TV media campaign set up,” he says.
“We're already scheduled to got to the
New York and L.A. markets for TV,
[for] ‘Good Morning America’ and
those kinds of shows.

According to Waugh, the label
already has put together account
advertising. “She’ll also be tied into
the Twang This Web site that we
have,” he says. “There’s also a TNN
special that is finished. It’s a live spe-
cial back home in Wichita.” (No air
date has been set yet.)

McBride is managed by Bruce Allen
and booked by Creative Artists
Agency. She has resumed touring and
plans to do a lot of fair and festival
dates this summer, then probably be
part of a package tour in the fall. She’s
also cleared a few weeks in order to
promote “Evolution.” “We’ll be out on
the road doing radio [visits], in-stores,
and marketing events,” she says.
“That’s something I've never really
given them my time to do. I've tried to
do that while I'm touring. I've tried to
say, ‘Well, I’'m touring, and I've got
these couple of days off.” But now I've
really given them a big chunk of
time—a month and a half—to be total-
ly at their disposal to do whatever they

Dinner With Wy. Curb/Universal kicked off Fan Fair with a dinner with Wynon-

want marketing-wise.”

Waugh says RCA has planned a six-
week promotional tour. “She’s going to
be doing the meet-and-greet again,”
he says. “She’s up for that and is excit-
ed about it. We're absolutely feeding
off her energy.”

McBride admits that taking time
away from the money that can be
made touring is a little scary, espe-
cially with band members, manage-
ment, and other people dependent on
her income, but she says everyone
involved in her career agreed with her
decision to take the time off. “They’ve
been supportive about seeing the big
picture,” she says. “I really admire
that. I think that’s going to allow us to
treat this as a marathon, not a sprint.”

MecBride says she’s learned a lot in
the past year. “I’ve learned it’s all
about doing the right things at the
right time,” she says. “Touring is
great. I love to tour and go out and
play my music and get that immediate
reaction from the fans. I think touring
has been really important for my
career, but I think it’s important to do
it at the right time and not necessari-
ly all through the year. You have to
make sure you leave enough time to
give attention to the other parts of this
business. Sometimes that means being
available to get the music right and
being available to market it and then
going out and using a certain block of
time to tour and get it to the fans.”

- ,A'y

na. Shown seated, from left, are Kerry-Hansen of Wynonna Inc., Judd House
president Larry Strickland, Suzanne Durham from Universal Distribution Country
Marketing, Curb records CEO Mike Curb, and Lynda Curb. Standing, from left,
are Pamela Matthews of Wynonna Inc., Kippi Brannon, Wynonna, Universal Dis-
tribution senior VP/GM Jim Urie, and Curb/Universal Records VP of promotion

Gerrie McDowell.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

52 ALL UIT UP IN LOVE (Otd Desperados, ASCAP/N2 D, 14 DRINK, SWEAR, STEAL & LIE (Wamer-Tameriane,
ASCAP) BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM
7 ALL THE GOOD ONES ARE GONE (Acuff-Rose, BMI/Poly- 66 EVERYWHERE (Aimo, ASCAP/Daddy Rabbit, ASCAP/Brio
gram int'l, ASCAP/Ranger Bob, ASCAP) HL/WBM Blues, ASCAP) WBM

68 ANOTHER PERFECT DAY (Sony/ATV Tree, BMI/Suffer in 32 FIT TO BE TIED DOWN (Starstruck Ange!, BMI/Music Of
Silence, BMI/Sony/ATV Cross Keys, ASCAP) Moo, BMI) HL
56 BUTTERFLY KISSES (Polygram Int'l, ASCAP/Diadem, 36 FLOWERS (Music Corp. Of America, BMI/So Bizzy,
SESAC) HL/WBM BMi/Hillbillion, BMI/Hamstein Cumibertand, BMI) HL/WBM
38 BUTTERFLY KISSES (Polygram Int’l, ASCAP/Diadem, 69  FLUTTER (Irving, BMI/Two Bagger, BMI)
SESAC) HL/WBM 39 THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP/Castle
74 BUTTERFLY KISSES (Polygram Int’l, ASCAP/Diadem, Bound, SESAC/Mountain Thyme, SESAC) WBM
SESAC) HL/WBM B 72 FROM WHERE I'M SITTING (Major Bob, ASCAP/WB,
1 CARRYING YOUR LOVE WITH ME (Wamer-Tamerlane, ASCAP) WBM
BMI/Rancho Belita, BMI/Jeff Stevens, BMI) WBM 48 GO AWAY (EM! Blackwood, BMI/Starstruck Angel,

BMI/Sony/ATV Cross Keys, ASCAP/AI Around Town,
ASCAP) HL/WBM
HE LEFT A LOT TO BE DESIRED (Starstruck Anget,

67 CLAUDETTE (Roy Orbison, BMI/Songs Of PolyGram int'l,
BMI/Barbara Orbison, BMI)
9 COME CRYIN' TO ME (Sony/ATV Tree, BMI/Feed Them 21
Kids, BMI/Starstruck Angel, ASCAP/Mark D., ASCAP) HL BMI/Dead Solid Perfect, BMI/Sony/ATV Cross Keys,
5 COUNT ME IN (EM!. ASCAP/Princeton Street, ASCAP) HL
ASCAP/Hamstein Cumberland, BMl/Fugue, BMI) HL/WBM 50 HOLE IN MY HEART (EMI April, ASCAP/Desmobile,
30 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop, ASCAP/Joe David, ASCAP/EMI Blackwood, BMi/Vee One,
BMI) WBM . BMI) HL
37 DAY IN, DAY QUT (Wamer-Tamerlane, BMI/Golden Wheat. 13

BMI/Kicking Bird, BMI/Thomatiawk, BMI) WBM ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL

22 DON'T LOVE MAKE A DIAMOND SHINE (Almo, 17 HOW DO | LIVE (FROM CON AIR) (Realsongs, ASCAP)
ASCAP/Daddy Rabbit. ASCAP/Wayland, ASCAP) WBM WBM
44 DOWN CAME A BLACKBIRD (M. Spiro, BMi/Hidden 49 HOW DO | LIVE (Realsongs, ASCAP) WBM

Words, BMINakomis, ASCAP} 26 HOW WAS | TO KNOW {Reynsong, BMI/Bayou Boy,

HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,

BMI/Kentucky Girl, BM!) HL
29 HOW YOUR LOVE MAKES ME FEEL (Island Bound,
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HL/WBM
53 | BROKE IT, 'LL FIX IT {(MCA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP/Buzz Cason,
ASCAP/Southern Writers Group, ASCAP) HL
60 I'D BE WITH YOU (Purple Sun, SESAC/Ten Ten,
SESAC/Real GirlFriends, SESAC/Stan Webb, SESAC)
WBM
3 I'D RATHER RIDE AROUND WITH YOU (Starstruck Writ-
ers Group, ASCAP/Mark D., ASCAP/EMI Blackwood,
BMi/Ty Land, BMI) HL
6 | LEFT SOMETHING TURNED ON AT HOME (Catch The
Boat, ASCAP/Castle Street, ASCAP) WBM
12 1 ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL
43 IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas
Wedge, ASCAP/Don't Tell Mama, ASCAP/John Juan, BMI)
WBM
2 {T'S YOUR LOVE (EMI Blackwood, BMI) HL
20 1 WILL, IF YOU WILL (Zomba, ASCAP/Inspector Bartow,
ASCAP/Mighty Good, ASCAP} WBM
70 JUST THE SAME (Hamstein Cumberland, BMI/Tom
Shapiro, BMI/Mike Curb, BMI/Diamond Struck,
BMI/Sony/ATV Tree, BMI) HL/WBM
65 KEEPING THE FAITH (Why Walk, ASCAP)
71 KING OF THE ROAD (FROM TRAVELLER) (Tree, BMI) HL
8 LET IT RAIN (EMI Blackwood, BMI/Songs Of Jasper,
BMI/EMI April, ASCAP) HL
25 THE LIGHT IN YOUR EYES (Mota, ASCAP) WBM
31 ALITTLE MORE LOVE {Benefit, BMI) WBM
58 LIVE TO LOVE AGAIN (EMI Apnil, ASCAP/K-Town,
ASCAP/WB, ASCAP/Pop-A-Wheelie, ASCAP/Big Tractor,
ASCAP/EMI Biackwood, BMI/Ticket To Ride, BMI) HL/WBM

4 LOVED TOO MUCH (New Don, ASCAP/New Hayes,

ASCAP/lrving, BMI) WBM

41 LUCKY IN LOVE (Reynsong, BMI/Lucky Lady Bug,
BMI/Bayou Boy, BMI/Kentucky Girl, BMI) HL R

35 LUCKY ME, LUCKY YOU (Gary Nicholson, ASCAP/MRBI,
ASCAP/Songs Of PolyGram int’l, ASCAP/Lee Roy Pamnell,
BMI) HL

75 MARY GO ROUND (Acuff-Rose, BMI/EMI Biackwaod,
BMI/Phil This, BMI) HL/WBM

57 NEVER AGAIN, AGAIN (Malaco, BMI/isham Ryle, BMI)
HL/WBM

45 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,
ASCAP/Music Cabin, ASCAP/Maverick. ASCAP) HL/WBM

27 ONE NIGHT AT A TIME (EMI Blackwood, BMI/Golly
Rogers, BMi/Song Island, BMi/Life's A Pitch, ASCAP/Neon
Sky, ASCAP/Hipp Row, ASCAP) HL

23 ONE, TWO, | LOVE YOU (Songs Of PolyGram Int’l,
BMI/Kidder Hill, BMI/New Haven, BMI/Music Hill, BMI)
HL/WBM

11 PLACES I'VE NEVER BEEN (Hamstein Cumberland,
BMI/Baby Mae, BMI/New Haven, BMI) WBM

62 RIDIN' OUT THE HEARTACHE (Songs For Debin,
ASCAP/Starstruck Angel, BMI/EMI Blackwood, BMI/Sin-
gles Only, BM

34 THE SHAKE {(Log Rhythm, BMI/Millhouse, BMI)

47 SHE'S GOING HOME WITH ME (Post Oak, BMi} HL

18 SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/Almo,
ASCAP/Daddy Rabbit, ASCAP) WBM

73 SHUT UP AND DRIVE (Blue Water, BMi/Music Corp. Of
America, BMI)

46 SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murrah, BMI) HL/AWBM'

55 SOMETHIN' LIKE THIS (Emdar, ASCAP/Texas Wedge,

ASCAP/Full Keel, ASCAP/Mike Curb, BMI/Ron Williams,
BMI/Diamond Storm, BMI) WBM

16 STILL HOLDING ON {Blackened, BMI/Wedgewood
Avenue, BMI/Great Broad, BMI/Longitude, BMI/Warner-
Tamerlane, BMI/Marty Party, BMI) WBM

33 THE SWING (EMI April, ASCAP/IKids, ASCAP/AMR,
ASCAP/Sierra Home, ASCAP) HL/WBM

59  THAT'S THE KINDA LOVE (THAT I'M TALKIN® ABOUT)
{Milsap, ASCAP)

40 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM

51 THIS NIGHT WON'T LAST FOREVER (Careers-BMG,
BM!) HL

64 THREE CHORDS AND THE TRUTH (Sony/ATV Tree,
BMi/Sony/ATV Cross Keys, ASCAP/Kim Williams, ASCAP)

15 THE TROUBLE WITH THE TRUTH (Cross Keys,
ASCAP/Four Sons, ASCAP} HL

19 WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Buiit
On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

10 WHATEVER COMES FIRST (Rick Hall, ASCAP/Watertown
ASCAP/Emdar, ASCAP/Texas Wedge, ASCAP/Womaculate
Conceptions, ASCAP/Futl Keel, ASCAP) WBM

28 WHAT THE HEART WANTS (Moen Catcher, BMI/Son Of
Gila Monster, BM1) WBM

24 WHO'S CHEATIN' WHO (Songs Of PoiyGram Int'l,
BMI/EMI Algee, BMI) HL

42 WHY WOULD | SAY GOODBYE (Sony/ATV Tree, BMI/But-
falo Prairie, BMI/Chris Waters, BM{) HL

61 YOU AIN'T LONELY YET (MCA, ASCAP/Shinin’ Stone Cold,
ASCAP/Bik Haus, ASCAP) HL

54 YOU AND YOU ALONE (Benefit. BMI)

63 YOU CALL THAT A MOUNTAIN (Michael Garvin, BMI/llle-
gal, BMI/Bugie, BMI/Irving, BMI/Songs Of PolyGram Int’l,
BMI/Kidder Hill, BMI) HL/WBM
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SINGLES

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

RTRACKS

T

= z | =
o [= XN =} & O | €
2f 8| 2g|g%| TME ARTIST |55 | |28 |58 |2q|¢gg| TITLE ARTIST | %5
I EAES 3z [y} w| = 4 ]
=32 | 2| 28| ProDUCER (SONGWRITER) | ABEL & NUMBER/PROMOTION LABEL | &' & T2 | 32| J2| 25| PRODUCER (SONGWRITER) |ABEL & NUMBER/PROMOTION LABEL | & &
( ) THE FOOL & LEE ANN WOMACK
L N — I:H* : No. 1 x x % BT 39)) 48 | 57 | 5 | e (M.CANNON,C.STEFL.G ELLSWORTH) ) pEcea 72009 | 3
w M 1 week at No. 1 & GEORGE A ~1 .o | U1 A |
(D 24| T.BROWN,G.STRAIT (J.STEVENS.S.BOGARD) wmoa72007 | ! 40)| 58 2 I_?TEEAEL%?JECSKSON) Ak;{.%’?ﬁﬁ&’fj ON | 4
2 1 1 11 IT'S YOUR LOVE & TIM MCGRAW (WITH FAITH HILL) 1 46 47 9 LUCKY IN LOVE & SHERRIE AUSTIN 41
1 STROUD,B.GALLIMORE, T MCGRAW (S.SMITH) (C) (D} (v) CURB 73019 E.SEAY,W.RAMBEAUX (S.AUSTIN,B.DALY,W.RAMBEAUX) (C) (D) (V) ARISTA 13083
3 4 3 15 I’'D RATHER RIDE AROUND WITH YOU & REBA MCENTIRE g 42 45 37 18 WHY WOULD | SAY GOODBYE BROOKS & DUNN 8
R.MCENTIRE,J.GUESS (M.D. SANDERS, T.NICHOLS) (V) MCA 72006 D.COOK,K.BROOKS, R DUNN (K.EROOKS.C WATERS) (V) ARISTA 13073
LOVED TOO MUCH TY HERNDON IT'S ALL THE SAME TO ME BILLY RAY CYRUS
4 3 Z 18 | GLJ0MNSON (D.5CHLITZ B.LIVSEY) EPICABUM CUT | 2 51| % 7| KSTEGALLIKELTON (KK PHILLIPS. LASETER) () MERCURY 574638 |
COUNT ME IN & DEANA CARTER DOWN CAME A BLACKS3IRD & LILA MCCANN
3 5 o 17| CFARREN (0.CARTERC.JONES) (V) CAPITOL NASHVILLE 19510 2 41 4 | 101y SpiRo M sPIROM SMOTHERMAN) asviomacsomeout | M
@ 7 7 13 | LEFT SOMETHING TURNED ON AT HOME TRACE ADKINS 6 50 54 7 NOTHIN’ LESS THAN LOVE & THE BUFFALO CLUB 15
S HENDRICKS (B.LAWSON.J SCHWEERS) (V) CAPITOL NASHVILLE 19579 B.BECKETT (W.TESTER,R.YOUNG) RISING TIDE ALBUM CUT
8 3 13 ALL THE GOOD ONES ARE GONE & PAM TILLIS 7 54 67 3 SOMEBODY SLAP ME & JOHN ANDERSON 46
B.J.WALKER,JR.,P.TILLIS (D.DILLON.B.MCDILL) (V) ARISTA 13084 K STEGALL (B.MCDILL R MURRAH) MERCURY ALBUM CUT
LET IT RAIN & MARK CHESNUTT SHE’S GOING HOME WITH ME & TRAVIS TRITT
9 1] 19 | 75RowN (M.CHESNUTT,S.LESLER SPRINGER) © () DECCA 55283 | © a |8 au D.WAS,TTRITT (T.TRITT) warner BROS asumcur | 24
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PLACES I'VE NEVER BEEN ® MARK WILLS 56 | 58 | 4 | HOLEIN MY HEART @ BLACKHAWK | 59
16 6 | 2L | ¢ ClAMBERLAINKSTEGALL (TMARTIN.R WILSON A MAYO) (V) MERCURY 574150 | ° M.BRIGHT (D.CHILD.D.ROBBINS,v.STEPHENSON) (C) (D) (V) ARISTA 13092
@ 12 15 18 1 ONLY GET THIS WAY WITH YOU RICK TREVINO 12 @ 59 65 4 THIS NIGHT WON'T LAST FOREVER & SAWYER BROWN 51
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(@] 13 | 18 | & | HOW ACOWGIRL SAYS GOODBYE © TRACY LAWRENCE | |3 G| s0 | 68 | 3 | ALLLITUPINLOVE ® DAVID LEE MURPHY | 57
D.COOK (L.BDONE,P.NELSON, T LAWRENCE) (C) (D) ATLANTIC 82985 T.BROWN (D L MURPHY) (C) (D) {v) MCA 72008
[ 1o | 0 | DR, et ST SVgLPEERON | 4| | || w || RO e oo |
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5 | o [l TSR e HE TRUTH e T  sxx HorSroTDeatxxx
@ LON * Vi 4
* * * AIRPOWER * % % NEWD 11 1 6Rown tv.6iL) MCA ALBUM COT |
16 | 22 | ¢ | STILL HOLDING ON CLINT BLACK & MARTINA MCBRIDE | |6 ()| 65 | 75 | 3 | SOMETHIN LIKE THIS JOE DIFFIE | 55
1.STROUD,C.BLACK (C.BLACK,M.BERG,M.STUART) (V) RCA 64850 J SLATE.J.DIFFIE (M HIGGINS,R.WILLIAMS) (C) (D) (V) EPIC 78638
HOW DO | LIVE (FROM “CON AIR") & TRISHA YEARWOOD 56 | 57 | 55 | 9 | BUTTERFLY KISSES @ BOB CARLISLE | 45
@ 2 30 7 T.BROWN, T.YEARWOOD (D.WARREN) (C) (D) (V) MCA 72015 iy B.CARLISLE (B.CARLISLE,R.THOMAS) (V) DIADEM 42456/JIVE
SHE'S 60T IT ALL © KENNY CHESNEY NEVER AGAIN, AGAIN ® LEE ANN WOMACK | 3
B B 1 B | S CANNON.NWILSON (D WOMACKC WISEMAN) © D) W BNAcagos | 18 sl I L - "L"i‘\NIE‘GTHS(M-HOLEMESéBA'SHAM) BUR(I\? "\]’) gEcs‘ESéﬁ?
LOVE AGAIN IN" DAYLI 2
2| 33 6 ﬁ%%&?fﬁ,’: k%x,\‘ENON'A.SHAMBL,N) (vrmgra(gg;vé%gg 19 68 | 71 | 4 | \BRIGHT (M.BEESON,T BRUCE.K HOWELLS LEMAIRE) cuRB ALBUMCUT | 8
I WILL, IF YOU WILL - " JOHNBERRY | 1o | |(58)| 67 | 70 | 4 | THAT'S THE KINDA LOVE (THAT I'M TALKIN' ABOUT) MILA MASON | &g
19 ] 21 | 14 | ¢ lowaRD (.8.0ARVIS.R GOODRUMS W caprroL msrviie 19511 | 2 ® fy-gﬁgé(wl“;}:y’you ;TIlF;AgIn; Qfﬁngﬂ
2 | 23| 12 ?CEH'/;ECFJ ?SéA?IRTB-gWBLEES IBEOSJNRE)ED (© (0} c%ﬁ"\gﬂggsg 21 60 | & | & < M.BRIGHT (A KASET,K.B.WALKER,S. WEBB) (C) (D) (v} CURB 56092/UNIVERSAL 60
T Lo : i YOU AIN'T LONELY YET @ BIG HOUSE
200 26 | 10 Pg?ngN '('&\/’IEEm%mFDQKE:AMOND SHIAE T%%EE&% 21 61 | 62 ] %9 3 | P BUNETTAM.BYROM,D NEUHAUSER (M.BYROM..NEUHAUSER) W mca 72005 |
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HOW WAS | TO KNOW @ JOHN MICHAEL MONTGOMERY (65)| NEWP | 1 | KEEPING THE FAITH MARY CHAPIN CARPENTER | gq
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70 64 53 10 JUST THE SAME & TERRI CLARK 19
11 % ) 17 TABEIO'I\'ALL(E Gl\‘III_(L))RE LOVE (O)YI)N%E GI3LL 2 K.STEGALL,C.WALKER.T.CLARK (T SHAPIRO,T.CLARK C WATERS) (C) (V) MERCURY 574456
A ] C) (V) MCA 55307 - ,,
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- - — N BUTTERFLY KISSES JEFF CARSON
35 | 36 | 39 | 14 '[BA%;MEE' Ifol#CKY \((GOHCHOLSON LR PARNELL @ LEE ROY PARNELL | 35 M1 74 189 | 6| CLoWARD (BCARUISLER THOMAS) (©) (0 () cURB 73023 | 09
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44 4% 8 EQ(YMIATIYN[()@ER?E%I; MCHUGH) Dcﬁf\{el EL!;(EN?CSUq 37 (O Records showing an increase in detections over the previcus week, regardless of chart movement. Airpower awarded to those records which
— = = = g attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 | 39 | 38 | g | BUTTERFLY KISSES @ RAYBON BROS. | 37 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

D.COOK,T.BROWN (B.CARLISLE,R.THOMAS)

(C) (D) (v} MCA 72016

ability. (X) CD manxi-single availabitity. © 1997, Billboard/BP{ Communications.
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13 12 13 15 BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE certificati_on _for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1997, Billboard/BPI
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by Heidi Waleson
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LJEGENERATE COMPANIONS: London Records has
put its excellent “Entartete Musik” series into context with
the release of a special CD/video package. The series,
shaped by executive producer Michael Haas, has been
uncovering and recording music that was suppressed by
the Nazis for its avant-garde character or because its com-
posers were Jews. In the U.S., the new package is called
“The Music Survives!” (because Americans don’t want to
be depressed?) and has
cover art commissioned
from Art Spiegelman (of
“Maus” fame) that is built
around the grotesque Nazi
image of a black saxophon-
ist wearing a Star of David,
the Reich’s symbol for
“degenerate” music.

The sampler CD drawn
from the series includes 11
tracks by Viktor Ullmann,
Franz Schreker, and Walter Braunfels. The accompany-
ing 40-minute video, produced and directed by Beata Ro-
manowski, is no mere glossy electronic press kit, but a
mini-documentary tracing the destruction of a generation
of composers and their music, {rom the richness and vigor
of the post-World War I Weimar culture, to the rise of
Hitler, the Anschluss, the “Entartete Kunst” and
“Entartete Musik” exhibitions, and the death or exile of
the flower of Europe’s creative talents. Haunting newsreel
footage of Joseph Goebbels announcing that German art
is much better without Jews, crowds gaping at the
“Entartete Kunst” exhibit in Munich, enthusiastic
teenagers burning books, and the sham model village of
Terezin are juxtaposed with insightful commentary from
critic/historian Norman Lebrecht, conductors John
Mauceri and Lothar Zagrosek, and composer Berthold
Goldschmidi, one of the most promising of that genera-
tion, who fled Germany and lived in obscurity in Britain
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for most of the remainder of his life. The narration points
out that many exiled composers lost their will to create,
but the video also looks at Franz Waxman and Erich
Korngold, both of whom survived to work their musical
magic on Hollywood (these film scores are an important
direction of the series) and closes with the touching sight
of the nonagenarian Goldschmidt, who died in 1996, play-
ing the piano.

It makes one want to listen to all the recordings. There
are nearly 20, and they are a stimulating record of the mu-
sic that has survived. A recent one features violinist Chan-
tal Juillet performing the violin concertos of Korngold,
Kurt Weill, and Ernst Krenek; the Krenek, which is the
most astringent of the group, is a world premiere re-
cording.

Ior a less polished look at the same period, there’s the
video “Great Conductors Of The Third Reich: Art In The
Service Of Evil” from the Bel Canto Society (distributed by
Allegro or by mail order from Bel Canto, 800-347-5056).
This non-narrated production, with sketchy identification
details, features performance footage of conductors who
remained in Germany and participated in the Nazi co-opt-
ing of German culture. Thus, we have Karl Bohm leading
excerpts from “Meistersinger,” Wilhelm Furtwingler
conducting at Hitler’s birthday festivities, Herbert von
Karajan, and others. The package includes a brief essay
by Frederie Spotts, author of the fascinating “Bayreuth:
A History Of The Wagner Festival,” recently published in
paperback by Yale University Press, which traces the Nazi
domination of German cultural life and offers short hiogra-
phies of the artists and their collaborationist activities.

FOR THE SWEET-TOOTHED: Cedille Records plans a
promotion for its upcoming recording of music by Ameri-
can composer Leo Sowerby (1895-1968). Retail accounts,
press, and radio will receive boxes of sweet-and-sour
Lemonheads candies, stickered “We're sweet on Sowerby,”
with their copies of the release. The Chicago-based label
focuses on regional artists: Sowerby based his career in
Chicago, and Lemonheads are a Chicago product, so it all
fits together. “Prairie: Tone Poems By Leo Sowerby,” due
this month, is the first of two Sowerby recordings planned
by the lahel. Paul Freeman conducts the Czech Nation-
al Symphony Orchestra (another Chicago group?) in a
program that certainly shouts “Heartland”: It features
“From The Northland,” “Comes Autumn Time,” “Theme
In Yellow,” and “Prairie.” Freeman will conduct the Chica-
go Sinfonielta in the recording premiere of Sowerby’s |
Symphony No. 2 on the second title. ‘

e s S e o e e )

ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by. 1n

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

BOB CARLISLE A
DIADEM 1 139/PROVIDENT IiE‘

* % NO.1 » »

11 weeks at No. 1

SHADES OF GRACE

CLAY CROSSE

REUNION 10005/PROVIDENT

STAINED GLASS

POINT OF GRACE  WORD 9694

LIFE LOVE & OTHER MYSTERIES

DC TALK A
JACI VELASQUEZ

FOREFRONT 5140/CHORDANT

MYRRH 6995/WORD BN

JESUS FREAK
HEAVENLY PLACE

VARIOUS ARTISTS A
SPARROW 1562/CHORDANT

=5}
(353
=3

‘WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

CARMAN

SPARROW 1565/CHORDANT

I SURRENDER ALL—30 CLASSIC HYMNS

KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 2127/CHORDANT

WHATCHA LOOKIN' 4

THE SUPERTONES

BEC 7401/CHORDANT fH

SUPERTONES STRIKE BACK

o
P
@

STEVEN CURTIS CHAPMAN @

SPARROW 1554/CHORDANT SIGNS OF LIFE

11 /10| 3 | OLETA ADAMS  HARMONY 7701/CHORDANT COME WALK WITH ME
12 | 9 | 54 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GH GOD
13 | 14| 15 | CAEDMON'S CALL  WARNER ALLIANCE 46463/WCD BB CAEDMON'S CALL
14 | 12| 3 | CHRISRICE ROCKETOWN 1528/WORD GH DEEP ENOUGH TO DREAM‘
15 | 13| 19| PETRA  woRrD 9929 PETRA PRAISE 2 WE NEED JESUS

NEWSBOYS @

STAR SONG 0075/CHORDANT

TAKE ME TO YOUR LEADER

KATHY TROCCOLI

REUNION 10003/PROVIDENT GH

LOVE AND MERCY

VARIOUS ARTISTS

HOSANNA! 10492/WORD

REVIVAL AT BROWNSVILLE

MERCURY’S CATHERINE WHEEL GETS THEMATIC WITH ‘ADAM’

(Continued from page 18)

four-week club tour following the
showcase dates.

While the strength of the album is
its cohesion, that element could also
provide minor problems in the future.

As only the first and last tracks on
the album clock in under five minutes,
Maidenberg says, the label will ser-
vice a radio edit of the band’s {irst
single, “Delicious.”

Still, he says, future tracks will not
necessarily be trimmed. “You have to
give the material a little time to per-
colate,” says Maidenberg. “The songs
take a little longer than usual to get,
but that’s why the payoff is so big.”

Indeed, the band is in rare form
with a remarkable blend of gorgeous,
melancholic drifters such as “Future
Boy” and “Ma Solituda” and the
quicker paced but equally affecting
“Broken Nose.”

On “Delicious,” the group also
made an inspired decision to include
vocals by Cecilla Thompson. Dickin-
son says that he planned on adding
female vocals to the song while mix-
ing the track at Bryan Adams’ studio
in Vancouver.

During a serendipitous moment in
the studio, Dickinson was introduced
to Adams’ girlfriend, Thompson, who
agreed to perform on the track.

The album will be serviced to col-

lege radio July 7, followed by the sin-
gle, which will be shipped to modern
and mainstream rock Aug. 4.

To reacquaint listeners and pro-
grammers with the act, Mercury
shipped “Before Adam And Eve,” a
promo-only greatest-hits compilation
to college stations June 20.

The label will also pay special
attention to indie retailers, where the
band has typically fared well.

Referencing the past has also been
an advantage in fine-tuning Mer-
cury’s sales plan. Maidenberg says
the label was “off base” when it
shipped 120,000 units of “Happy
Days.” That album has sold more than
80,000 units, according to SoundScan.

This time, the label will begin with
a more conservative initial shipment
of 50,000 units, which is expected to
cover the band’s core fan base.

In fact, the act’s popularity with its
loyal and relatively large core has
been essential in its longevity.

David Wentworth, music buyer for
the 18-store, Allston, Mass.-based
Newbury Comics, says that Cather-
ine Wheel continues to be a reliable
and steady seller in times of incon-
sistent sales.

“They are one of those bands that
always keeps going along,” he says.
“If one record doesn’t break them, it’s

not over. There will always be enough
people out there buying Catherine
Wheel records to keep them
employed.”

While the band continues to be a
draw here, it has never achieved equal
success in its home market. As a
result, the label will emphasize break-
ing the act in the U.S.

Says Maidenberg, “With the ups
and downs of styles and trends in the
U.K., we feel that they will fit better
in the States, where credibility counts
and there are stations that have an
affinity for them.”

Dickinson agrees, crediting U.S.
audiences with helping the act sustain
itself and develop its sound outside
the confines of its home market.

“If we had based our careers on
surviving in Great Britain and con-
forming to the vagaries of British
pop, the band wouldn’t be the crazy
thing that it is at the moment,” says
Dickinson. “What inspires us about
America is that you can get away
with anything if it’s good. In England,
good doesn’t even enter into it. It’s
more a matter of whether you're part
of a scene or not, and 1 have always
been determined not to let the small-
mindedness of the English music
business screw up our band.”

DOUG REECE

21 | 40 | CRYSTAL LEWIS  MYRRH 5039/WORD BH BEAUTY FOR ASHES

20| 70 | THIRD DAY  REUNION 0117/PROVIDENT B THIRD DAY

21 |18 | 72 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
22 | 1729 VARIOUS ARTISTS  HOSANNA! 8952/WORD SHOUT TO THE LORD
@ 23 | 31 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN
24 | 22| 29 | MXPX  TOOTH & NAIL 1060*/DIAMANTE LIFE IN GENERAL
25 | 27 | 100| RAY BOLTZ " woRDIg6A1 THE CONCERT OF A LIFETIME
31J 31 | OUT OF EDEN  GOTEE 3826/WORD MORE THAN YOU KNOW
20 |25 7 | N sty REVIVAL — SONGS OF FIRE FROM ABOVE
28 | 26| 12 | SMALLTOWN POETS  FOREFRONT 5163/CHORDANT SMALLTOWN POETS
37 | 35 | BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
30 | 30| 8 | VIRTUE  VERITY 50032/PROVIDENT VIRTUE (THE GREATEST PART OF ME)
33 | 66 | Smtn 10cHononnTE | LOVE TO TELL THE STORY. 25 TIMELESS HYMNS
@ 35| 6 | PLUMB  PROVIDENT 70008 PLUMB
(33)[38 | 6 | ANDRAE CROUCH ~QWESTWARNER ALLIANCE 46511WCD PRAY

34 | 29|37 | ANOINTED  MYRRH 7006/WORD UNDER THE INFLUENCE
35 |8 11 mglous ARTISTS
ARD/STAR SONG 9243/CHORDANT EﬂANGE MY HEART OH GOD, VOLUME 2
36 | 34| 6 | JOHN ELEFANTE  PAMPLIN 9701 CORRIDORS
37 | 32| 14| OUT OF THE GREY  SPARROW 1563/CHORDANT (SEE INSIDE)
38 |39 | 80 ¥ARIOUS ARTISTS A ' )
PARROW 1516/CHORDANT WOW-1996: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
39 | 36| 13 | MICHAEL CARD  MYRRH 4605/ WORD UNVEILED HOPE
40 | 24| 5 | REALITY CHECK  STAR SONG O158/CHORDANT REALITY CHECK

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. § indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.

A&M PLANS TO AWAKEN WORLD TO BLAKE

(Continued from page 18)

assembled band, which includes
bassist Drew Santisiero and gui-
tarist Andrew Solin.

To introduce Blake to the industry,
A&M recently finished shooting an
electronic press kit meant to show-
case the artist’s personality.

“Jamie is very appealing and
fresh-faced, but at the same time she
has the musical chops,” says Fried.
“The plan is to get her out there. We
believe in Jamie’s ability to get her
message across and to win people
over.”

Taking a cue from the great suc-
cess it experienced with teenage
bluesman Jonny Lang’s Hard Rock
tour (Billboard, March 1), A&M will
micromarket around the dates.

The label will also aggressively
seed the marketplace by distributing
advance CDs and cassette samplers
at various industry conventions.
Radio, retail, and the press received
a limited-edition package of “Jamie
Blake” in early June.

A video for “Runaway” is still in
the planning stages.
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by Lisa Collins

THE DOCTOR IS IN THE HOUSE: The word is out
from New York on the latest release by James Hall, who
is dubbed “The Doctor” by New York gospel contempo-
raries for his keen abilities at “operating” gospel music.
His skills have, in less than five years, landed him at the
forefront of a hard-hitting contingency of New York
choirs. His latest album, “ .. . Aecording To James Hall,
Chapter I11,” released Tuesday (15) from CGI/Inter-
sound, is expected to keep him there.

“This album is the bomb,” Hall declares emphatically.
“The music is more mature and is closer than ever to the
sound that I want. Plus, this album really promotes the
skills of the singers in the choir like Angela Wint, who
is featured on a bebop jazz-influenced cut entitled ‘Hold
Me.‘ ”

He’s a smooth operator, indeed. In performance, Hall
slams. On record, he strives for that same electric ener-
gy with a release—a highly stylized yet spirit-wrench-
ing potpourri of gutsy, cutting-edge gospel—over which
he exercises full creative control.

“It is my prayer that our music would bring us before
the nation. People know us,” the Brooklyn, N.Y., native
explains, “but nowhere near the way we want them to.”
And for all the enjoyment he takes from it, a highly dis-
ciplined Hall is dead serious about his mission. “This
ain’t fun and games,” he states. “It’s 2 ministry.” Mean-
while, Hall’s project falls in the first phase of a major

Arfists & Music

summer rollout from CGI/Intersound that encompass-
es half a dozen releases, including Vieki Winans, June
24; Bronx Mass Choir, July 8; Highway QC’s, Aug. 12,
Michael Brooks & the Nation, Aug. 26; and, finally,
William Becton’s highly anticipated sophomore set,
“The Heart Of A Love Song,” which was slated to ship
in September but has since been rescheduled for an Oet.
14 debut.

ON THEIR OWN: As part of the restructuring of EMI
Christian Music Group, Aleho and Crystal Rose Records
have become stand-alone distributed labels within the
EMI/Christian family, effective July 1. Now the two
labels are teaming for shared ereative services, mar-
keting, and promotion efforts. “This move is forcing us
to the next plateau,” reports Al Hobbs, Aleho CEO. “We
will now have to put our own machine to work.” Hobbs
will test that machine next month with the Aug. 8 release
of “When I Get Home,” the latest installment from the
GMWA Women Of Worship . . . Meanwhile, Crystal
Rose is gearing up the Aug. 15 release of Ricky Dil-
lard’s “Worked It Out” concert video and is in the mid-
dle of recording a Christmas project for the Tri City
Singers featuring Carman and other special guests.
Donald Lawrence is being courted for a prime post at
Island Records.

BRIEFLY: Rumors of the launching of Tour of Life I1
are premature. With the close of the highly successful
tour, which featured Kirk Franklin, Yolanda Adams,
and Fred Hammond and which was the most successful
tour in gospel music history, Dallas-based promoter Al
Wash is already prepping a different tour to feature a
new set of gospel headliners for a late '97 launch. No
word yet on who those headliners will be. And yes, there
will be a Tour of Life 11, but Wash assures us that it will
not be until mid-1998 . . . Finally, Kevin Bond steps in as
VP of A&R at Gospo Centric.
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D ENTON & THOMAS DEBUT AS IDENTICAL
STRANGERS: After much anticipation, I finally got my
hands on a copy of the new Identical Strangers album, and
it was well worth the wait. Early indications signal that I'm
not alone in my assessment, as the first single, “Extraordi-
nary Love,” is already garnering airplay on Christian radio.
Identical Strangers comprise Andy Denton, formerly with
Ruscha and Legend Seven, and Randy Thomas, former-
ly with Bob Carlisle in the band Allies and a noted song-
writer in the Christian and country fields whose credits
include Dolly Parton’s “Why’d You Come In Here Lookin’
Like That” as well as co-writing the current Carlisle smash
“Butterfly Kisses.” The duo’s self-titled album is set for
release July 22 on Buddy Killen’s Damascus Road.

The challenge for two artists coming from other suc-
cessful acts is to create something fresh and unexpected in
their new incarnation. Denton and Thomas do just that on
this great album. Of course, it features the incredible lead
vocals that people have come to expect from Denton com-
bined with Thomas’ well-known guitar prowess, but thete’s
an edge and vibrancy to the tracks that immediately lets
the listener know this is something new. “It’s not alterna-
tive by any means, but it has a little of that appeal,” Denton
says. “It’s kind of an aggressive pop record with maybe a
modern rock edge to it . .. but I get tired of the terms. 1
wish you could just be who you are and make a record. I
wish all the labels would go away.”

Denton and Thomas began writing together after Legend
Seven disbanded, and Thomas started producing some solo
tracks for Denton. One night over Mexican food, Denton
approached Thomas with the idea of uniting as a duo.
Thomas had been having similar thoughts and readily
agreed to give it a shot. The two co-wrote the songs for the
project, with a couple other collaborators joining for a few

tunes, and Thomas produced the album in his Franklin,
Tenn., studio.

Thomas is excited about the release. “It’s been a real
interesting time, coming off a decade with Allies and the
time I spent with Shania,” he says of playing guitar for Sha-
nia Twain when she was promoting her second album, “The
Woman In Me.” As sales of the album went through the roof,
most people thought a major tour would follow, but it didn’t,
and Thomas moved on to Identical Strangers. “In a lot of
ways, it’s like coming full circle.”

Though he’s enjoyed working as a writer and guitarist in
the country community, Thomas is happy to be back on
Christian radio. “The challenge when Andy and I started
working together was there was a big backlash; ‘If it sounds
like stadium rock, then we don’t want it’ seemed to be what
the A&R people were saying,” Thomas says. “So I felt like
the challenge we faced was it we did anything like Legend
Seven then we were dead, at least as far as critics were con-
cerned, and if we did anything resembling Allies we were
dead. How do we do something new and prove we’re not one-
trick ponies? . . . I think our bottom line became, at any cost,
avoiding the '80s .. . Andy and I would get together every
day and say, ‘Whatever we do, we can’t repeat ourselves.
We have to move into new territory.” And that's really scary.”

The duo met the challenge head-on and delivered an
album that’s vibrant and unique. Denton has one of the best
voices in any genre of music, and he puts that impressive
vocal instrument to good use on this well-crafted collection
of songs. “Father Me,” “Extraordinary Love,” and “Listen
With Your Heart” are among the album’s best moments.

“The great thing about making a record like what we
made is it sort of leaves itself open . . . It’s like 2 movie that
leaves itseli open enough for a sequel. If we want to do some-
thing a little different on the next record, we can because I
don’t think every song sounds the same,” Denton says.
“That’s the kind of person I am. I never want to get trapped
into something where you have to do the same thing over
and over because that’s what people expect of you. I like to
have the freedom to do other things.”

NEWS NOTES: After weeks of speculation, the word is
that Warner is not going to sell Warner Alliance. An inter-
office memo said the company is “committed to staying in

(Continued on next page)
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Reverend Cone bangs the
gavel down in

“The Trial of Oh Jesus”,
his judicious gospel
testimony on the
saving of bankrupt souls.

New and hot from;
ML

NAIRD

Reverend Ben}anun Cone, Jr.;

ML

MCH 4e8%
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"Cold Sweat,”
"1 Blew Up The
United States”
and “Welcome
To My Life.”

The Boneshakers,
the new band
including former
Was(Not Was)
members Sweet
Pea Atkinson and
Randy Jacobs, make
rock & soul a
religious experience.

On tour now;

Champaign L

Pontiac M (with the Neville Brothers)
Kansas City MO

Seattle WA (w1 show)

Kansas City MO (kvys show)
Fagstafi AZ

Los Angeles CA

August

18 Verdi NV

17 San Francisco CA (roG show)
28 San Jose CA

htip://www.virginrecords.com
AOL Keyword: Virgin Records

eintalank

Roots. Bives. Sonl.
© 1397 ¥irpi Recards America, .
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VIRGIN 42984
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Verve Targets Classroom;
B-3 Organ Given Its Due

S CHOOLIN’: Verve Records has
begun a campaign to introduce its key
summer titles to an audience of music
students. A 45-minute sampler, con-
sisting of tracks from “Habana” by
Roy Hargrove’s Crisol, J.J. Johnson’s
“The Brass Orchestra,” Steve Turre’s
new self-titled disc, and the much-her-
alded collaboration between trum-
peters Doc Cheatham and Nicholas
Payton, has been created specifically
for the market of students and teach-
ers in jazz-studies programs. The no-
cost item is available by mailing back
coupons that were sent to 75 college
campuses across the country. Dr.
David Schroeder, who teaches at New
York University and the New School, is
acting as college

to big, big whoops June 18 at the Knit-
ting Factory. He managed to fit some
30 dates under his belt during that
time. It was a marketing move, geared
to get the word out on Elling’s any-
thing-goes approach to jazz vocalizing,
and it worked. His latest disc, “The
Messenger,” was the subject of much
critical discussion. In contrast, Susan-
nah McCorkle, a veteran with 14
records under her belt, decided it was
best to stay put. Her almost two-month-
long stint at the famed Oak Room of the
Algonquin Hotel in New York featured
two separate shows dedicated to the
tunes of Irving Berlin and Cole
Porter, and they were not only well
attended, but also darn impressive.

McCorkle sparkles

outreach coordi- 1

nator for the
Jabel. _@;’
“Even in the BLU—E‘
NOTES

jazz program, a
lot of kids don’t
check out the
new releases
because they’re
busy studying
the classics, so the idea of a CD sam-
pler should be great for both Verve and
the students,” he says. “I teach jazz
history, and believe me, there are sax-
ophone players who arrive from high
school not knowing who Charlie Park-
eris.”

The campaign was brainstormed
after Schroeder invited several mem-
bers of the Verve family, from both the
artist and business realms, to address
students in his curriculum. An intern
program at the label grew from that.
“Businesswise, it really helps out,” con-
tinues Schroeder.“It’s great for kids to
learn marketing, product development,
and other topics.”

It’s too early to find out how many
postcards have been returned, but
Schroeder’s follow-up phone calls to
the campuses indicate a positive
response. “I just spoke with the per-
son who runs the Harvard program,
and he said, ‘Give me 20 posters, and
T'll plaster them all over Boston.” So it’s
all about outreach.”

SHOULD I STAY OR SHOULD I
GO? Here’s an example of two singers,
one a road warrior, the other a home-
body, both getting the job done. Blue
Note artist Kurt Elling ended his five-
week bounce around New York venues

by Jim Macnie

in such an inti-
mate setting. Pos-
itive reviews ap-
peared in The
New York Times,
among other pa-
pers. The sing-
er’s latest is
“Let’s Face The
Music And
Dance: The Songs of Irving Berlin”
(Concord Jazz).

ORGANIZIZEI): There are parallel
marketing tracts for two new pieces in
retail land. Mark Vail’s “The Ham-
mond Organ: Beauty In The B” was
published June 1 by Miller/Freeman.
It’s a detailed account of the famed B-
3 instrument that includes great shots
from Hammond’s initial ad campaigns,
intricate schematics and texts that
should help with upkeep, explanations
of the B-3’s link with the singular and
equally iconic Leslie speaker, and a
time line of artists who have brought
the organ to fame. The B-3 figures
prominently in jazz; historically it
defined the work of vets like Jimmy
Smith and Jack McDuff, and it still
thrives today in the hands of such key-
boardists as Larry Goldings. The book
lists for $24.95. While you're turning
the pages, a listen to the organ sam-
pler Shanachie released June 15 can
only enhance your understanding of
the instrument. “Kickin’ The 3: The
Best Of Organ Trio Jazz” contains 13
tracks that provide a vivid overview of
the B-3’s very particular language. It
includes music by Charles Earland,
Larry Young, and Medeski, Martin
& Wood.

|
TAJ MAHAL |
1]

LIVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS
HOUSE OF BLUES 161273

HELP YOURSELF PEGGY SCOTT-ADAMS

MISS BUTCH 4003/MARDI GRAS

SWEET POTATO PIE THE ROBERT CRAY BAND

MERCURY 534483

ROAD TO ZEN COREY STEVENS

EUREKA 77061/DISCOVERY

DON'T LOOK BACK JOHN LEE HOOKER

POINTBLANK 4277 1/VIRGIN

13| 87

LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD |

GIANT 24621/WARNER BROS.

1458

T T
@s:.oooxn@mbwmjn—-
1 oo
o
=

GOOD LOVE! JOHNNIE TAYLOR

MALACO 7480

LOVE'S BEEN ROUGH ON ME ETTA JAMES

12 1110 1 PRIVATE MUSIC 82140 Ny

13 |10 2 THE COLOUR OF LOVE RONNIE EARL & THE BROADCASTERS
VERVE 537562 - ]

14 | 12]5 JUST LIKE YOU KEB MO’

OKEH 67316/EPIC

RE-ENTRY

SMOKIN' IN BED DENISE LASALLE

MALACO 7479
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the Christian and gospel music markets
with both its wholly owned labels and its
distribution company” . . . Opryland
attendees can also enjoy Christian music
in the park this summer. Gary Chap-
man, Michael W. Smith, and Common
Bond are among the acts who've
appeared in recent weeks, and Sandi
Patly is slated for Aug. 9.

Steve Taylor will be producing the
upcoming Sixpence None The Richer
album . . . Mare Whitmore has resigned
as GM of the Pamplin-owned Organic
Records and is now an A&R consultant
to the label. Former A&R consultant
Paul Jacobsen is no longer working with
the company. The Burbank, Calif., oper-
ations have moved to Pamplin’s Portland,

Ore., headquarters.

United Stations Radio Networks has
purchased Right Turn Radio, a Dallas-
based independent production compa-
ny that produces three Christian radio
programs—“American Christian Music
Review,” “Face-to-Face,” and “Face-to-
Face I1.” Right Turn founder Terry
Wright will continue as executive pro-
ducer for all three shows.

The 48th annual Christian Book-
sellers Assn. international convention
takes place July 12-17 in Atlanta.
Steven Curtis Chapman, Bob
Carlisle, Michael W. Smith, the
Steeles, Cindy Morgan, Janet
Paschal, and Plumb are among the
artists slated to perform.
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Rock Imprint Jazzes Up RMM

RM M ROCKIN’: RMM Records, best
known as the home of some of the most
prominent tropical/salsa/Latin jazz
acts around, has established a rock
imprint called RMM Rocks. The label’s
first release is a self-titled aloum by a
five-man rock band from Puerto Rico
called Viva Nativa.

RMM is active on other fronts, as
well. The label is putting out “RMM
Best Of Videos Vol. 1,” a compilation of
10 of the label’s best videos, such as
India’s “Ese Hombre” and Marc
Anthony’s “Hasta Ayer.”

On the film side, RMM is releasing
“Yo Soy Del Son A La Salsa” at the end
of September. The movie documentary,
directed by Cuban director Rigoberto
Lépez and produced by RMM Film-
works, will be accompanied by a sound-
track that is due to drop Aug. 26.

Nelson Rodriguez, RMM'’s national
director of promotions, has relocated to
Los Angeles. Assisting Rodriguez in
his new slot as director of promotions
in the Northeast is Henry Knowles, a
well-known New York DJ who has
worked with other labels. Also, RMM
has named Eddie Laca as marketing
director, Puerto Rico. He formerly was
marketing coordinator for the Musi-
cland Group.

STATESIDE BRIEFS: Lia Escobar
has been named dance label manager
of PolyGram Latino’s newly formed
dance department. Escobar previously
was a producer, writer, and musician
who worked with Thalia, Suzanne
Rye, Gloria Estefan, and K.C. & the
Sunshine Band . . . Sawyer Brown is
CMT’s showease artist for August . ..
The who’s who of the salsa world is
expected to attend Larry Harlow’s
nuptials Sunday (13) in New York. The
salsa titan, who will wed Wendy Anne
Caplin, is slated to resume his Latin
Legends tour Aug. 1 in Tokyo . . . Marl-
boro Music is scheduled to kick off its
All American Celebration tour Friday
(18)-July 20 at Fort Bliss in El Paso,
Texas. The three-day fest features a
Saturday (19) performance by Sony
Discos/Sony’s La Mafia and EMI
Latin acts Los Mismos and Emilio.
The tour will include 40 concerts in 14
cities. Cirdenas, Fernandez & Associ-
ates is promoting several of the dates,
including the Fort Bliss shows . .. At
the recent National Assn. of Indepen-
dent Record Distributors and Manu-

T

by John Lannert

facturers (NAIRD) Convention, Ashé
Records launched a special-interest
group to address Latin music in the
U.S. indie market. The label hopes to
attract Latino-rooted companies
involved in the domestic indie market
to attend NAIRD’s convention next
year (the group will by then have
changed its name to the Assn. for Inde-
pendent Music).

M EXICO NOTAS: Ariola/BMG rock-
er Alejandra Guzman is hosting her
own television talk show, “Aire,” on
Televisa beginning late this month.
EMI Mexico diva Paulina Rubio and
Guzmain labelmate La Lupita have
been invited to appear on the first show.

Fonovisa’s nortefia star Ana Bér-
bara has two reasons to be happy:
First, she is slated to go into the studio
any day now to cut her next album with
labelmate superstar Marco Antonio
Solis. Second, she is expected to make
her acting debut in the Televisa telen-
ovela “Maria Isabel.”

Also preparing for his premiere in
an as-yet-untitled telenovela is Sony
mega-idol Julio Iglesias. Former Miss
Universe Alicia Machado has been
tentatively chosen for the female lead
in the Reynaldo Lépez-produced soap
opera.

Fonovisa diva Daniela Romo is
launching her “Daniela 97” show late
this month at Mexico City’s 1,500-seat
Teatro Alameda. Her production will
boast 14 musicians, 23 dancers, and the
mariachi group Gamma 1000. The
musical menu will blend ranchera,
romantic ballads, and tropical grooves.

Warner Mexico’s much-revered rock
ensemble Café Tacuba, which finished
a Latin American tour June 14 in
Havana, is very upset about rumors
that it has signed a record deal with
Universal Mexico. Fact is, the band has
one album left on its Warner contract.
The group then will decide with whom
it will sign its next recording contract.

Cristian’s label bow for BMG, now
due in September; is tentatively titled

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

“Cristian: Balada Por Un Amor.”

PRESIDENTIAL AFTER-
THOUGHTS: El Festival Presidente
De Misica Latina, which made its sue-
cessful debut June 20-22 in Santo
Domingo, Dominican Republie, yielded
a couple of tidbits of information not
included in-last issue’s column due to
space limitations.

The festival’s musical consultant,
Manuel "Tejada, says his wife,
Mariela, who formerly was a backing
singer with Juan Luis Guerra 440, is
planning to cut a record.

Apparently not planning to record
anytime soon is Karen/PolyGram’s
Juan Luis Guerra, who owns a radio
and television station in Santo Domin-
go. Organizers of El Presidente tried
to get Guerra to participate in the
event, but he declined. Guerra would be
an obvious candidate to close out next
year’s edition.

In a country like the Dominican
Republic, where music runs through
the blood of its citizens like few others
I have visited, it seems perplexing that
the major-label presence is virtually
nonexistent. After all, there are 100
radio stations in the Santo Domingo
metro area and five video channels. The
country’s economy might not be suffi-
ciently robust to support a full-scale
investment in an office, but at the very
least there should be an A&R rep
checking out the myriad acts playing
all over the country.

ARGENTINA NOTAS: The third edi-
tion of Francofiles, a cultural exchange
between Argéntina and France, took
place June 19-21 at the 2,200-seat
Opera Theater in Buenos Aires. I'rench
bands, including Aston Villa, Noir
Desir, and Sebda, performed with
Argentinian acts Diego Frenkel, Los
Visitantes, and Babasénicos.

Rykodise/DBN band Morphine
proved to be so popular during its two
June dates at Buenos Aires club Dr.
Jeckyll that a third date (June 22) was
added. Morphine ended up playing for
3,400 fans.

Pete Best, the former drummer of
the Beatles who was replaced by
Ringo Starr in 1963, visited Buenos
Aires as a special guest for an exhibi-
tion of Beatles memorabilia called “30
Years Since Sgt. Pepper.” Legions of
Beatles faithful flocked to the exhibit,
which ran June 2 to Sunday (13) at the
Borges Cultural Center in Buenos
Aires. It featured hundreds of Beatles
artifacts shown by collector Rodolfo
Vasquez.

Rock & Pop International promoter
Daniel Grinbank has announced that
he will produce an Argentine version of
the Walt Disney film “Beauty And The
Beast” in mid-1998. He teamed with
OCESA Presenta in May to promote a
Mexican production at Mexico City’s
Orfeén Theater. It opened with sold-out
dates and rave reviews.

DBN band Memphis La Blusera
feted its 19th anniversary with two
sold-out shows June 6-7 at the 3,200-
seat Gran Rex Theater. That same
week, the popular blues/boogie outfit
serviced its new video, “Estafio De
Bar,” from its album “Cosa De Hom-
bres.”

EMI Argentina’s reggae crew Peri-
cos undertook an intense recording and
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC-
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ARTIST
LABEL/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER}

o
~
o

**ANO. Tx %%

LOS TIGRES DEL NORTE

EL MOJADO ACAUDALADO

* & * AIRPOWER * * *

LOS TEMERARIOS
FONOVISA

ACEPTA MI ERROR
A ANGEL ALBA (G.A ALVA)

FONOVISA 1 week at No. 1 TN INC. {T.BELLO)
2 1 1 12 ENRIQUE IGLESIAS & SOLOENTI
FONQVISA R.PEREZ-BOTLIA (V.CLARKE)
@ 7 14 4 GLORIA ESTEFAN NO PRETENDO
EPIC/SONY E.ESTEFAN JR.,K.SANTANDER (G.ESTEFAN,K SANTANDER)
4 4 7 7 LA MAFIA & ENAMORADA
SONY DISCOS/SONY M.LICHTENBERGER JR. {J.L.PILOTO)
5 3 3 ' LOS TUCANES DE TIJUANA EL TUCANAZO
| EMILATIN _G.FELIX {M.QUINTERO LARA)
@ 8 10 7 " MOJADO & MOTIVOS
FONOVISA __LLOZANO (FBARRIENTOS,L LOZANO)
7 5 6 7 JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG J.GABRIEL (J.GABRIEL)
10 13 3 ALEJANDRO FERNANDEZ ES LA MUJER
SONY DiSCOS/SONY PRAMIREZ (A.CHAVEZ)
@ 12 20 3 MARCO ANTONIO SOLIS MI ULTIMO ADIOS
FONOVISA M.A.SOLIS (M.A.SOLIS)

BRONCO TUY
S 1121 6 | ronoesd BRONCO {1 GUADALIIPE ESPARZAL

2 LUCERO UNIVERSAL
TACTICAS DE GUERRA
3 MARTA SANCHEZ POLYGRAM
LATINO MOJA Mi CORAZON
4 FEY SONY LATIN/SONY
MUEVELO
5 MILLIE EMI LATIN
AMAME
6 VICTOR MANUELLE soNY
TROPICAU/SONY DILE A ELLA
7 BOYZONE POLYGRAM LATINO
MYSTICAL EXPERIENCE
8 JON SECADA EM! LATIN
LA MAGIA DE TU AMOR
9 ENRIQUE IGLESIAS FONO
VISA SOLO ENTI
10 EDNITA NAZARIQ EMI LATIN
TE QUIERO
11 JORDI FonovisA DESESPER-
ADAMENTE ENAMORADO
12 RICARDO ARJONA SONY
LATIN/SONY ELLA Y EL
13 JAVIER GARCIA FONOVISA
TRANQUILA
14 RICKY MARTIN SONY
LATIN/SONY NO-IMPORTA...
15 SPICE GIRLS vIRGIN
SAY YOU'LL BE THERE

2 GILBERTO SANTA ROSA SONY
TROPICAL/SONY PELIGRO

3 OLGA TANON WEA LATINA
PORQUE NO TE ENCONTRE

4 GLORIA ESTEFAN EPIC/SONY
NO PRETENDO

5 L0OS HERMANOS ROSARIO KARENPOLY
GRAM LATINO ROMPECINTURA

6 FRANKIE NEGRON WEACARIBEWEA
LATINA  INOLVIDABLE

7 MICHAEL STUART RMM
SUENO

8 SANED EMI LATIN
MAS

9 OSCAR D’LEON CON INDIA

RMM HAZME EL AMOR

10 GISSELLE RCA/BMG
EL NEGRO

11 ADOLESCENT'S ORQUESTA SONY
TROPICAL/SONY PERSONA

12 FRANKIE NEGRON WEACARIBEWEA
LATINA  HOY ME...

13 ASHLEY SONY TROPICAL/SONY
EL TRUCO

14 HECTOR TRICOCHE roLY-
GRAM RODVEN  ES EL AMOR.

15 ILEGALES ARIOLA/BMG
EL TAQUI TAQU!

2 LOS TUCANES DE THUANA
EMI LATIN EL TUCANAZO
3 LA MAFIA SONY DISCOS/SONY
ENAMORADA
4 MOJADO FONOVISA
MOTIVOS
5 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY ES LA.
6 ENRIQUE IGLESIAS FONO-
ViSA SOLOENTI
7 BRONCO FONOVISA
TUY YO
8 MARCO ANTONIO SOLIS
FONOVISA  MI ULTIMO ADIOS
9 LOS TEMERARIOS FONOVISA
ACEPTA M! ERROR
10 GRUPO LIMITE POLYGRAM
LATINO SOLO CONTIGO
11 TIRANOS DEL NORTE SONY
DISCOS/SONY  DE LA TIERRA.
12 GRUPO BRYNDIS DISAVEMI
LATIN OLVIDEMOS.
13 BANDA MAGUEY FONOViSA
PERO TE AMO
14 LIBERACION DISA/EMI LATIN
MURIO

12 1 4 5 BOYEWJE & MYSTICAL EXPERIENCE
POLYGRAM LATINO R.PEREZ-BOTIJA (C.GARCIA ALONSQ)
@ 15 15 3 LUCERO & TACTICAS DE GUERRA
UNIVERSAL C.GUIDETTI,M.FABRIZIO (M.GALLARDO,L.CABANAS)
13 8 14 JUAN GABRIEL/ROCIO DURCAL EL DESTINO
ARIOLA/BMG J.GABRIEL (J.GABRIEL}
15 6 6 1 GRUPO LIMITE SOLO CONTIGO
POLYGRAM LATINO J.CARRILLO (A.VILLAREAL)
16 14 9 5 FEY MUEVELO
SONY LATIN/SONY Y (M.ADLANEDO)
@ 16 16 5 VICTOR MANUELLE DILE A ELLA
SCNY TROPICAL/SONY NOT LISTED (G.FRANCISCO)
TIRANOS DEL NORTE DE LA TIERRA AL CIELO |
19 18 8 SONY DISCOS/SONY - J.MARTINEZ (E.TORRES)
19 17 23 5 GRUPO BRYNDIS OLVIDEMOS NUESTRO ORGULLO
DISA/EMI LATIN L.PCHAVEZ (M.POSADAS)
BANDA MAGUEY PERO TE AMO
21 2 4 FONOViISA E.SOLANO (E.SOLANO)
LIBERACION MURIO
2 20 17 8 DISA/EMI LATIN V.CANALES (H.GONZALEZ)
@ 36 37 1 JORDI DESESPERADAMENTE ENAMORADO
[\ FONOVISA DYANGO (PMARTINEZ) |
23 18 11 19 LOS TEMERARIOS & YA ME VOY PARA SIEMPRE
FONOVISA A.ANGEL ALBA (J.V.FLORES) |
JAVIER GARCIA & TRANQUILA
27 35 3 FONOVISA J.ALVAREZ,).TARODO (J.GARC!A)
25 23 19 15 LOS ANGELES AZULES MI NINA MUJER
DISA/EMI LATIN J.MEJIA AVANTE (J.MEJIA AVANTE)
32 — 2 BANDA EL RECODO QUE SOLO ESTOY SIN Tl
FONOVISA G.LIZARRAGA (M.A.SOLIS)
27 25 24 8 JOSE GUADALUPE ESPARZA EL PESCADOR
FONOVISA J.GUADALUPE ESPARZA (NOT LISTED)
LA TRADICION DEL NORTE & CORAZON
30 23 16 ARIOLA/BMG E.F.AGUILAR {J.SERRANO)
THALIA AMOR A LA MEXICANA
37 36 3 EMI LATIN K.SANTANDER,B.0SSA (M.PUPPARO)
MILLIE & AMAME
34 — 2 EMI LATIN M.FLORES.K C.PORTER (M.FLORES) |
17 2% 21 3 GRACIELA BELTRAN LE PEDIRE PERDON
- EMI LATIN B SILVETT) (J.F.RODRIGUEZ)
32 31 25 8 MARTA SANCHEZ ¢ MOJA MI CORAZON
POLYGRAM LATINO N.RODGERS,A.LEVIN,C.CELL] (A.LEVIN.C.CELLI,F. OSORIO) |
13 28 28 5 LOS HURACANES DEL NORTE EL CLAVO
FONOVISA G.GARCIA (S.CASARES)
NEW ) 1 JON SECADA LA MAGIA DE TU AMOR
EMI LATIN J.SECADA,M.A.MOREJON, EMILIO {J.SECADA.S.SHAPIRO)
BANDA EL LIMON QUE SE TE OLVIDO
@ NEW) 1 FONOVISA M.CONTRERAS {PGARZA)
RICARDO ARJONA @ ELLA YEL
33 I 30 5 SONY LATIN/SONY R.ARJONA (R.ARJONA)
INTOCABLE VIVIR SIN ELLAS
@ NEW) 1 EMI LATIN J LAYALA (DARIAN)
MICHAEL SALGADO LA MEDIA VUELTA
38 2 JOEY J.5.LOPEZ (J.A.JIMENEZ)
39 79 % 4 BANDA LOS LAGOS TE QUIERO, TE AMO, TE EXTRANO
LUNA/FONOVISA A.DE LUNA (R.YBARRA,D.COMPARAN) |
LORENZO ANTONIO NO QUIEREN QUE TE QUIERA
NEW ) ) FONOVISA TMORRIE (L.ANTONIO)
POP TROPICAL/SALSA REGIONAL MEXICAN
27 STATIONS 16 STATIONS 57 STATIONS
1 GLORIA ESTEFAN EPIC/SONY 1 VICTOR MANUELLE SONY 1 LOS TIGRES DEL NORTE
NO PRETENDO/STEAL YOUR.. TROPICAL/SONY DILE A ELLA FONOVISA EL MOJADO..

15 LOS TEMERARIOS FONOVISA

YA ME VOY PARA SIEMPRE

(O Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart

for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of glaﬁvs the record being ptayed on more stations is placed first. Records

below the top 20 are removed from the chart after 26 weeks. © 1997 Biltboard/BP| Communications, tnc.

tour schedule in June. In Chile, the
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NOTAS

(Continued from preceding page)

band shot a video for “No Me Pares,”
the new single from its album “Yerba
Buena.” In Brazil, the group played at
the Ruffles Reggae Festival in Sio
Paulo and Rio de Janeiro, sharing the
bill with Maxi Priest, Alpha Blondie,
Pato Banton, Shaggy, and Black
Uhuru. Also, Pericos was invited to
contribute a song to “Regatta Mondat-
ta,” Ark 21 Records’ reggaefied trib-
ute to the Police. Among Pericos’
upcoming tour stops are Venezuela, the
U.S., the Dominican Republic, and
Panama.

0id Mortales/BMG artist DJ Deré
has finished a remix for David Byrne’s
single “Daddy Go Down.” What’s more,
he has put out a solo CD, “DJ Deré-Vol.
4,” that sports contributions from label-
mate King Africa and Rafa Villalba
plus three new tunes recorded during
an early-June tour in Japan. The album
will be released in Latin America,
Spain, and Portugal with special ser-
vice to club Dds.

Gustave Gauvry, president of indie
label Del Cielito Records, has cut a dis-
tribution pact with BMG after 12 years
with DBN. A rich catalog of local rock
bands will be reissued, as well as new
recordings by blues band La Missis-
sippi, alternative rock group Peli-
grosos Gorriones, and pop/rock outfit
Los Estelares. Product by Del Cieli-
to’s star band Patricio Rey Y Sus
Redonditos De Ricota will continue to
be distributed by DBN.

CHART NOTES: It was not exactly a
fireworks explosion over the Indepen-
dence Day weekend, but sales of prod-
uct charting on The Billboard Latin 50
were up nearly 16% (80,000 units) from
the previous week (69,000 units).
Though the percentage increase looks
impressive, the tally was only up 3%
over the past six weeks’ moving aver-
age (77,000 units).

Still, the Fourth of July weekend’s
figures were nearly 6% higher than the
Memorial Day week’s numbers (75,500
units).

Leading the sales charge this issue
is Los Tigres Del Norte’s magnificent
double CD “Jefe De Jefes,” up 21% on
sales of 6,600 units.

Mexican-rooted music continues to
dominate the top 10 of The Billboard
Latin 50, as eight of the 10 albums are
by artists plying nortefio, ranchero, or
Tejano sounds. Fans of Tejano music

High And . ..

Dirty. Warner executives gather around Warner Music Argentina

recording artist Andrés Calamaro to celebrate the platinum certification of his
atbum “Alta Suciedad” (High-Brow Filth) for sales exceeding 60,000 units.
Shown, from left, are Walter Fresco, promotion director, Warner Music Argentina;
Luis Méndez, president, Warner Music Argentina; Calamaro; André Midani, pres-
ident, Warner Latin America; José Luis Lombardo, marketing manager, Warner
Music Argentina; Angel Kaminsky, A&R director, Warner Music Argentina; and
Horacio Bertella, sales director, Warner Music Argentina.

came out in droves over the holiday
weekend; seven of the 14 bulleted titles
this issue were by Tejano acts.

Making a strong debut at No. 11 is
“Amor A La Mexicana” by EMI Latin’s
star actress/singer Thalfa. The chart
bow of the Mexican diva’s diverse
pop/tropical album also happens to be
her highest position attained on Bill-
board’s Latin 50.

Also premiering at No. 18 is the
Noise’s “Greatest Hits” (House Of
Music/Sony), a 40-minute dancehall-
style medley of rap tunes delivered
with gusto by a dozen verse-spinners,
including famed Puerto Rican rapper
Yico C. The album, which contains 29
short snippets of music and rhyme, was
helmed by Félix Rodriguez, whose
artistic name is D.J. Negro.

Latino-based product is rolling on
other charts, as well. Afro/Caribbean-
influenced “Passion Dance” (Almo
Sounds/Geffen) by Herb Alpert has
been hovering in the top 10 of Bill-
board’s Top Contemporary Jazz
Albums chart for the past several
weeks.

“Maria,” the crunching 1996 Latino
club hit by Sony Latin/Sony star Ricky
Martin, peaked two issues ago at No.
2 on the Eurochart singles chart. With

Acapulco Spice. Virgin recordmg act Spice Girls take in a few p|na coladas
during the recent Acapulco Festival 97 where they performed. Shown seated in
front, from left, are Leonor Villanueva, VP of marketing and artist development,
Latin America, EMI International Latin, and Alejandro Sanfuentes, managing
director, EMI Chile. Shown seated on the sofa, from left, are Spice Girls Melanie
C., Geri, Victoria, Emma, and Melanie B.

its Euro title, “(Un, Dos, Tres) Maria,”
the song was released on Tri-
Star/Columbia.

Sancocho’s ubiquitous “Tumba La
Casa” (Cutting), a thumping meren-
house favorite that seems to have found
it way onto every Latino dance compi-
iation in the U.S. market, has become a
top 10 staple on Spain’s singles chart
via its release on Max Music.

Assistance w preparation of this col-
wmm was provided by Teresa Aguilera
n Mexico City and Maréelo Ferndndez
Bitar in Buenos Atres.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
11 ACEPTA M! ERROR (Edimonsa, ASCAP)

30 AMAME (Famous, ASCAP/Insignia, ASCAP)
29 AMOR A LA MEXICANA (Peermusic, BMI)
28 CORAZON (BMG Songs, ASCAP)
18 DE LA TIERRA AL CIELO (De Luna, BMI)
22 DESESPERADAMENTE ENAMORADO (Teddy Sound,
SESAC)
17  DILE A ELLA (Copyright Control)
33 EL CLAVO (Super Andrea, ASCAP/Beso, BMI)
14 EL DESTINO (BMG Songs, ASCAP)
36 ELLAY EL (Sony Discos, ASCAP)
1 EL MOJADO ACAUDALADO (TN Ediciones/Belfo
Musical)
27 EL PESCADOR (Copyright Controf)
5 EL TUCANAZO (Flamingo)
4 ENAMORADA (Lanfranco, ASCAP)
8 ES LA MUJER (EMI Blackwood, BMI)
34 LA MAGIA DE TU AMOR (BELIEVE) (FIPP, BMI)
38 LA MEDIA VUELTA (BMG Songs, ASCAP)
31 LE PEDIRE PERDON (Copyright Controf}
25 MU NINA MUJER (Edimonsa, ASCAP)
9 Mi ULTIMO ADIOS (Crisma, SESAC)
32 MOJA MI CORAZON (EM! Virgin Songs, ASCAP/EMI
Virgin Music, BMI/WB tusic Corp., ASCAP)
6 MOTIVOS (Fonomusic, SESAC)
16 MUEVELO (Sony Discos, ASCAP)
21 MURIO (Edimonsa, ASCAP)
12 MYSTICAL EXPERIENCE (EXPERIENCIA RELIGIOSA)
(Unimusica, ASCAP/Fonomusic, SESAC)
3 NO PRETENDO (STEAL YOUR HEART) (FIPP, BMI)
40 NO QUIEREN QUE TE QUIERA (Striking, BMI)
19 OLVIDEMOS NUESTRO ORGULLO (Edimonsa,
ASCAP)
20 PERO TE AMO (Ernesto Musical)
35 QUE SE TE OLVIDO (Unimusica, ASCAP)
26 QUE SOLO ESTOY SIN TI (Mas Latin, SESAC)
15 SOLO CONTIGO (Huina)
2 SOLO EN TI (ONLY YOU) (Sony/ATV Songs, BME
13 TACTICAS DE GUERRA (Sony Music, ASCAP)
39 TE QUIERO, TE AMO, TE EXTRANO (Luede)
7 TE SIGO AMANDO (BMG Songs, ASCAP)
24 TRANQUILA (Copyright Control)
10 TU Y YO (vander, ASCAP)
37 VIVIR SIN ELLAS (Copyright Control)
23 YA ME VOY PARA SIEMPRE (EM Blackwood, BMI)
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1 ENRIQUE IGLESIAS FONOVISA
VIVIR

LLEVAME CONTIGO

2 SELENA EMVEMI LATIN
DREAMING OF YOU
3 JULIO IGLESIAS COLUMBIASONY
TANGO
4 THALIA EMI LATIN
AMOR A LA MEXICANA
5 SHAKIRA SONY LATIN/SONY
PIES DESCALZOS
6 VARIOUS ARTISTS ARIOLAVBMG
TE SIGO AMANDO
7 THE NOISE HOUSE OF MUSIC/SONY
THE BEST GREATEST HITS
8 ENRIQUE IGLESIAS FONOVISA
ENRIQUE IGLESIAS
9 VARIQUS ARTISTS SoNy
LATIN/SONY
LO NUESTRO Y LO MEJOR
10 FEY SONY LATIN/SONY
TIERNA LA NOCHE
11 WLEGALES ARIOLA/BMG
REBOTANDO
12 VARIOUS ARTISTS BEAST
DJ LATIN MIX ‘97
13 DI BLASIO ARIOLA/BMG SOLO
14 LUCERO UNIVERSAL
PIEL DE ANGEL
15 VARIOUS ARTISTS ARIOLA/BMG
VERANO ‘97

2 VICTOR MANUELLE sony TRoP-
ICALSONY A PESAR DE TODO
3 CHARLIE ZAA SONOLUX/SONY
SENTIMIENTOS
4 LOS HERMANOS ROSARIO KAREN
POLYGRAM LATINO Y ES FACIL?
5 KINITO MENDEZ 1&N/SONY
EL DESCRETO
6 VARIOUS ARTISTS WEA LATINA
MERENGON
7 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
8 VARIOUS ARTISTS WEACARIBEMEA
LATINA MERENMADNESS -
9 CUBANISMO! FEATURING JESUS ALE-
MANY HANNIBALRYKODISC MALEMBE
10 ZAFRA NEGRA J&N/SONY
CON EL MACHETE EN LA MANO
11 OSCAR D'LEON Rivm EN NUEVA YORK
12 VARIOUS ARTISTS PROTEL/SONY
MERENGUE EN LA 8 ‘97
13 JESUS ALEMANY HANN:-
BAL/RYKODISC CUBANISMO!
14 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
GRANDES EXITOS
15 VARIOUS ARTISTS pUTU-
MAYO LATINO! LATINO!

SoundScan@
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by "
< <.
.% § ki § %’g ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* % * GREATEST GAINER/NO. 1 & & %
@ 1 4 LOS TIGRES DEL NORTE rONOviSA 80711 3 weeks at No. 1 JEFE DE JEFES
2 2 23 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR
(3| 5 | 38 | GRUPO LIMITE poLvcraw LaTNO 533302 PARTIENDOME EL ALMA
4 3 10 JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG B JUNTOS OTRA VE—

5 4 3 INTOCABLE EMI LATIN 56694 BB v

6 6 it LOS TUCANES DE TIJUANA EmI LATIN 56921 B TUCANES DE ORO

1 7 103 | SELENA A’ EMI 34123/EMI LATIN DREAMING OF YOU

8 8 33 JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
@ 12 L) LA MAFIA SONY DISCOS 82267/SONY EN TUS MANOS
10 10 18 BRONCO FoNOVISA 6063 B LA ULTIMA HUELLA
* % & HoT SHOT DEBUT * * * :

NEWD | THALIA Emt LaTin 57977 AMOR A LA MEXICANA
T 11 10 SHAKIRA @ SONY LATIN 81795/SONY BN PIES DESCALZOS
19 20 SELENA EMI LATIN 19207 EXITOS Y RECUERDOS
14 15 9 VARIOUS ARTISTS ARIOLA 46527/BMG TE SIGO AMANDO
15 9 3 GRUPO BRYNDIS Di5a 57594/EMI LATIN AS| ES EL AMOR
16 13 11 LOS TUCANES DE TIJUANA EMI LATIN 56922 TUCANES DE PLATA
17 | 16 5 LIBERACION DIsa 5726 1/EMI LATIN UN LOCO ROMANTICO
NEWDP | THE NOISE HOUSE OF MUSIC 82399/SONY THE BEST GREATEST HITS
19 17 | 88 | ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
20 28 ALEJANDRO FERNANDEZ soN Discos 8208%S0NY - MUY DENTRO DE Mi CORAZON
21 | 14 | 10 | OLGA TANON wea LATINA 18733 LLEVAME CONTIGO
@ 31 4 VARIOUS ARTISTS EMI LATIN 57391 1997 TEJANO ALL-STARS
@ 30 21 MICHAEL SALGADO JOEY 8560 RECUERDQ ESPECIAL
24 | 24 | 32 PEDRO FERNANDEZ POLYGRAM LATINO 534120 DESEOS Y DELIRIOS

. 25 .71'8 5 VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO
26 23 8 VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR
21 21 23 FEY SONY LATIN 82059/SONY TIERNA LA NOCHE
28 22 7 ILEGALES ARIOLA 47761/8MG REBOTANDO
29 27 16 LOS TEMERARIOS FONOVISA 6064 EN CONCIERTO VOL. 1l
30 | 29 19 LOS ANGELES AZULES Disa 5379 1/EMI LATIN INOLVIDABLES
31 | 25 13 | VARIOUS ARTISTS BEAST 63172 DJ LATIN MIX ‘97
32 26 6 DI BLASIO ARIOLA 48018/BMG SOLO
33 | 34 | 35 | SELENA EMILATIN 53585 SIEMPRE SELENA
34 35 3 CHARLIE ZAA SONOLUX 82136/SONY SENTIMIENTOS
3H | 32 5 LUCERO UNIVERSAL 11630 PIEL DE ANGEL
36 36 4 LOS HURACANES DEL NORTE rFoNOVISA 6068 TOP NORTENO
RE-ENTRY | EDDIE GONZALEZ SONY DISCOS 82006/SONY EL DISGUSTO (KIK ITY)
38 37 1 LOS HERMANOS ROSARIO KAREN 0188/POLYGRAM LATINO Y ES FACIL?
44 36 MICHAEL SALGADO JoEY 8558 DE BUENAS RAICES
40 | 33 6 VARIOUS ARTISTS ARIOLA 48492/BMG VERANO ‘97
41 41 22 SPARX Y LORENZO ANTONIO FONOVISA 9487 CANTAN CORRIDOS
42 28 2 JOSE JOSE RCA 49443/BMG SERIE PLATINO VOL. 2
43 38 18 GRUPO MOJADO roNOvISA 9477 SUENO Y REALIDAD
4 13 |3 JON SECADA EMI LATIN 56155 _SECADA
RE-ENTRY | LA DIFERENZIA ARISTA LATIN 18840/BMG CANTA CONMIGO
50 40 BOBBY PULIDO £M LATIN 38229 ENSENAME
47 | 42 8 KINITO MENDEZ J&N 82304/SONY EL DESCRETO
RE-ENTRY | VARIOUS ARTISTS PROTEL 82245/5ONY CALLE 8 STREETMIX
49 | 49 ; 4 PROYECTO UNO H.0.L A 341006/POLYGRAM LATINO NEW ERA
RE-ENTRY | THALIA EMI LATIN 36850 EN EXTASIS

TROPICAL/SALSA | REGIONAL MEXICAN
1 OLGA TANON WEA LATINA 1 LOS TIGRES DEL NORTE

FONOVISA JEFE DE JEFES
2 GRUPO LIMITE POLYGRAM LATI-
NO PARTIENDOME EL ALMA
3 JUAN GABRIEL/ROCIO
DURCAL ARIOLA/BMG
JUNTOS OTRA VEZ
4 INTOCABLE EMI LATIN IV
5 LOS TUCANES DE THHUANA
EMI LATIN TUCANES DE ORO
6 LA MAFIA SONY DISCOS/SONY
EN TUS MANOS
7 BRONCO FONOVISA
LA ULTIMA HUELLA
8 SELENA EMI LATIN EXITOS . .
9 GRUPO BRYNDIS DISAV/EMI
LATIN AS| ES EL AMOR
10 LOS TUCANES DE TLJUANA EMI
LATIN TUCANES DE PLATA
11 LIBERACION DISA/EM! LATIN
UN LOCO ROMANTICO
12 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY MUY DEN-
TRO DE Mi CORAZON
13 VARIOUS ARTISTS EMI LATIN
1997 TEJANO ALL-STARS
14 MICHAEL SALGADO JoEY
RECUERDO ESPECIAL
15 PEDRO FERNANDEZ POLYGRAM
LaTiNO DESEOS Y DELIRIOS

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with multimitlion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
aumber of discs and/or tapes. Greatest Gainer shows chart’s largest unit increase. indicates past and present Heatseeker
titles. © 1997, Billboard/BP| Communications and SoundScan, Inc
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THROUGH
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THROUGH
POWER SHIFTS
AND PLAYLISTS,
EXECS ARE
CALITIOUSLY
OPTIMISTIC

BY RAMIRO BLIRR

s the re-

gional Mexican market continues in
generally good economic health, the
watchword is to remain cautiously
optimistic, say officials, even as they
decline to support their hopeful out-
looks with specific sales figures.

Among routine headaches cited by
most who were interviewed is what
labels consider radio’s increasing con-
servatism regarding new acts, espe-
cially in the Tejano genre.

THE NEW DEAL

Perhaps the biggest news of the year was EMI’s
distribution agreement with the Monterrey,
Mexico, indie DISA, which previously was with
FonoVisa for eight years. One result of that collab-
oration, says Manuel Rangel Jr, president of
Rangel Distributors, is that the “charts better
reflect the marketplace.”

“Look at the playlists of most radio stations, and
you could see Fonovisa was about 50%, but that
was not reflected on the sales charts,” he says.
“Now with EMI, it looks more realistic.” Another
reason for the charts’ poor reflection, says Rangel,
is SoundScan, which does not keep track of mom-
and-pop chains, flea markets and other non-
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traditional mainsiream retail sales outlets.

For his part, DISA president Domingo Chavez is
excited about the future. “With this deal, we are
better coordinated,” says Chavez. “They [EMI] dis-
tribute. and we just focus on promotion. I expect
sales to increase with each year.” Chavez, whose
roster includes some 80 groups, reckons that his
formidable lineup of regional Mexican artists neat-
ly complements EMI Latin’s heavy Tejano roster.

Manolo Gonzalez, EMI Latin’s VP for national
promotions, says the agreement with DISA has def-
initely bolstered EMU’s presence on the regional
charts. Among the groups that have enjoyed chart
success are Los Angeles Azules and the vallenato-
leaning group Paco Barrén Y Norteios Clan.
Other nortefio groups hubbling under the chart
radar include Los Invasores De Nuevo 1.e6n and
Los Canelos De Durango.

As for EMI Latin, Gonzalez is also sanguine.
“We've had another strong year; it’s unbelievable,”
he says.

Gonzalez notes that the “Selena” biopic bolstered
sales of other Selena CDs. “Dreaming Of You,”
“Siempre Selena” and “Exitos Y Recuerdos” are all
in the Billboard Latin 50—more than two years
after the singer’s death. In addition, the movie
soundtrack reached as high as No. 7 on The
Billboard 200.

EMI’s success stories include the norteio four-
some Los Tucanes De Tijuana, who have simulta-
neously charted six titles on the Billboard Latin 50.
Other top-selling artists include Graciela Beltran,
Los Mismos, Fito Olivares and Grupo Modelo, as
well as perennial Tejano stars Mazz, La Tropa F
and Emilio, and young faces Bobby Pulido and
Intocable.

FONOVISA MORE THAN FINE

Meanwhile, FonoVisa director Jesus Gilberto
Moreno reports his label has seen “a 43% increase
in sales, compared to the same period [spring] last
year. “We've had wremendous success with several
major CD campaigns, including big releases from
Enrique lIglesias, Los Tigres Del Norte, Bronco
and Marco Antonio Solis,” says Moreno. He also
mentions a major release from recent signee Los
Temerarios and iinpressive sales on releases from
Los Tlurances Del Norte, Los Rehenes, Mojado
and Sparx.

Growth has come because “our artists have
always come through in our special promotions,
says Moreno. “Also, immigratnon has not slowed
down. I know they are commg up with new laws 10
stem the flow, but the Mexican invasion has been
well underway for a long time. 1 see nothing but
unlimited opportunities ahead.”

Long a dominant player in the regional Mexican
field, FonoVisa continues to maintain a heavy influ-
ence, balancing the loss of DISA by signing promi-
nent grupo Los Temerarios and focusing on Los
Huracanes, Los Rehenes and Sparx.

Also, the label has intensified efforts for such
Tejano artists as Noemy, Let<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>