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Hong Kong Biz Mulls Future

Chinese Censors Could Target Music

B BY THOM DUFFY
and GEOFF BURPEE

HONG KONG—The creative goal of
the emerging record business in
China, says one of its

executives, is to “let
one hundred voic-
es ring and one
hundred flow-
ers blossom.”
But as Hong
Kong returns
to China’s rule at
the end of this
month, music industry leaders are ask-
ing whether artistic freedom here will
be pulled up by its roots.

From an economic perspective, the
outlook for the music industry in Hong
Kong is bullish, as companies antici-
pate greater access to the huge and
developing Chinese market. The Basic
Law that will govern Hong Kong fol-
lowing its handover from the British to
Chinese sovereignty at midnight June

Music Acts As
Healing Force
In The Balkans

A special report onthe music and musi-
cuns of the Bolkans since the breakup
of Yugoslavia and the war of 1991-95.

B EDITED BY DAVID SINCLAIR

On April 12, an American percus-
sionist named Donald Knaack traveled

GL®@BAL MUSIC PULSE

to Croatia, part of a region in Eastern
Europe that has been torn apart by one
of the most barbaric wars in the histo-
ry of the late 20th century. There,
among scenes of unbelievable devasta-
tion, he used the detritus of war to cre-

(Continued on page 90)

30 says economic self-regulation and
civil liberties will be guaranteed for the
next 50-years,

However, concerns about freedom
of expression in the media and the arts
in Hong Kong have
already emerged.

“We don’t expect
censorship in the
next 18 months or
so0, but we do not
know what will
happen after that,”
says J.C. Giouw,
Southeast Asian
regional director of
the International Federation of the
Phonographic Industry, the recording
industry’s worldwide trade group. If
the months following the handover
bring an increase in recordings in
Hong Kong with “provocative” mes-
sages, most likely from smaller inde-
pendent record labels, Giouw says, “we
fear the authorities will start looking

(Continued on page 89)
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EMI Music Overhauls Its
N. American Operations

Ken Berry Assumes
New Worldwide Post

B BY ADAM WHITE
and JEFF CLARK-MEADS

LONDON—To find more music that
can travel the
world, EMI is
restructuring to
put its recorded
music operations
into the hands of
one man, Ken
Berry. The corpo-
rate makeover—
which comes with a
$192 million price
tag—also offers the prospect of an
eventual successor to EMI Music pres-

ident/CEO Jim Fifield.
Effective Sunday (1), Berry
becomes president of EMI Recorded
(Continued on page 94)

BERRY

Turkey Shows Promise To
Become Viable Int’l Market

B BY ADRIAN HIGGS

ISTANBUL—Music is everywhere
in this chaotic city. With its massive
shantytowns and
population of 12 mil-
lion, Istanbul is
swelling by more
than 400,000 people
per year and is
more akin to Bom-
bay than Europe.
Arabesque  and
Turkish pop blares
{rom the shops, street-corner kiosks,
barrows of record sellers, and late-
night shop doorways in main thor-
oughfares colonized by moonlighters
selling pirated cassettes.

And while aspects of the Turkish
record industry, which is centered on
this ancient eity, may still seem prim-
itive by other countries’ standards,
with no unreproach-
able chart system
and & low-ranking
retail infrastruc-
ture, several devel-
opments are com-
bining to suggest
that Turkey’s music
busiress is becom-
ing more sophisti-
cated.

Among the promising signs are
widespread local activity among
major labels; a healthy batch of

(Continued on page 90)

Koppelman Among

Top Exec Departures
I_BY IRV LICHTMAN

NEW YORK—*“They’ve emptied the
42nd floor,” says a source, referring
_ both to the space at
| 1290 Avenue of the

fro—
ﬁ Americas here
e | where Charles
EMI Koppelman has

{
Group

held sway for the
last four years as

‘ chairman/CEO of
| the now-shuttered
EMI-Capitol
Records Group
North America and to the sweeping
move of parent company EMI Music
(Continued on page 94)

Indies Struggle
To Make Sense
Of The Future

W BY CHRIS MORRIS

NEW ORLEANS—That scrambling
sound heard in the halls of the Fair-
mont Hotel here during the May 21-25
convention of the National Assn. of
Independent Record Distributors and

Manufacturers (NAIRD) was pro-
duced by labels chasing fresh options
in an unstable marketplace and dis-
tributors jockeying for position.

Last May’s NAIRD confab in Balti-
more was swathed in gloom following
the flood of returns into warehouses
early in the year, and a state of stunned
paralysis had set in by last October’s
National Assn. of Recording Merchan-

(Continued on page 93)
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DVD Audio Standard Due By December

* THE BILLBOARD 200 - 98 ° ° ° °
A S s s - Music Titles Could Be Out Within Two Years
BLUES |57 B BY PAUL VERNA ers and DVD titles to be played on standard Stebbings confirms widespread industry
e CD hardware; the new disc’s ability to deliv-  speculation that the ISC is considering a flex-
] NEW YORK—After a year of negotiations, er high-quality, multichannel sound “vastly ible standard to allow different levels of audio
x Srgoggpnggfgéb- uBolz CCA';L','S'LSET.I‘DMDU"EM 56| representatives of the global recording and  superior to current CDs”; and the capability resolution to be allocated to different chan-
I electronics industries have agreed to estab-  to encode DVD titles with copyright identifi- nels in a surround-sound mix. For instance, a
COUNTRY 52 lish a technical standard for DVD audio by  eation and anti-piracy information. producer might reserve the highest sound
* CARRYING YOUR LOVE WITH ME * GEORGE STRAIT * MCA December 1997, paving the way for a second- Commenting on the CD compatibility quality for the front channels while assigning
generation digital sound carrier to succeed  issue, Rosen says, “The key thing for us as lesser resolution values to the rear channels.
GOSPEL s5f the compact disc. The timetable allows forthe ~ we go forward with manufacturing this new Although it’s too early to predict the ulti-
* THE PREACHER'S WIFE * SOUNDTRACK * ARISTA consumer introduction of the first such high-  product is that we continue to transition with mate level of audio resolution that music
quality music titles within two years, accord-  compatible CD systems. We're very con- DVD titles will offer, Stebbings confirms
HEATSEEKERS 1 ing to the Recording Industry Assn. of Amer-  scious of the average consumer who is satis-  speculation that the ISC and DVD Audio
* LEE ANN WOMACK * LEE ANN WOMACK ¢ DECCA 8 q o q g 3 3
ica (RIAA). fied with the level of digital sound and skep- Working Group are seriously considering a
KID AUDIO In a May 15 meeting, the International tical of new technologies. ceiling of 24 bits and a2 maximum sampling
* THE SIMPSONS: SONGS IN THE KEY OF SPRINGFIELD 71} Steering Committee (ISC)—comprising “On things like watermarking and encryp- rate of 96 kilohertz. By contrast, the current
VARIO DS TARTISTSITRHING | members of the RIAA, its Japanese counter-  tion,” adds Rosen, “it’d be useful to try to ~ CD has a fixed standard of 16 bits at a sam-
THE BILLBOARD LATIN 50 | 54 part (RIAJ), the International Federation of  have compatible systems for audio and video,  plingrate of44.1kHz.
* VIVIR * ENRIQUE IGLESIAS * FONOVISA the Phonographic Industry (IFPI), and the  but we're not wedded to compatible systems.” (Continued on page 94)
six major global music companies—pledged
POP CATALOG 72| to “have a final draft specification for a DVD
grAGREASELISOUNBTRACKE EOLDOR ‘ music disc” by the end of the year, according - -
R&B to an RIAA statement. The ISC is working in M I BI z t F II D a To
. . . 20] conjunction with the DVD Audio Working us c e s u y
e L Group, a subcommittee of the DVD Alliance
GAE consisting of representatives from Hitachi, Ad d c T Eu B d
* BOOMB/::TEICG * SHAGGY * VIRGIN i JVC, Mitsubishi, Philips, Pioneer, Thomson ress once rns o o y
Multimedia, Sony, Time Warner, and Toshiba.
WORLD MUSIC 57 RIAA president Hilary Rosen says the Bl BY DOMINIC PRIDE (EMO), which represents artists and the
% RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT standard established last year for the audio and JEFF CLARK-MEADS creative community.
‘ portion of DVD video is not sufficient for a Some 50 representatives from the artis-
* THE HOT 100 * 96| stand-alone music product. “In all our BRUSSELS—The music industry is to be  tic and business areas of the music industry
* MMMBOPTHANSON JMERCORY announcements, we're making it clear that we given a full day to present its views to  are being invited to speak at the session,
don’t view the audio spec in video DVD as a Europe’s highest elected body later this  which is intended give Parliament a better
. ﬁgkﬁlggﬁiﬂgxgwgmm 841 satisfactory system for a music dise,” she says. month. ability to shape the European Commission’s
I In its effort to establish a music-only spec, Senior label executives, publishers’ rep-  strategies on musie.
ADULT TOP 40 ‘ the ISC plans to conduct listening tests of resentatives, and artists will be given The commission is considering such issues
& ONE HEADLIGHT * THE WALLFLOWERS * INTERSCOPE |84 1 various proposed DVD formats for recording unprecedented access to the European Par-  as the harmonization throughout the EU of
professionals in studios in New York, Los liament June 18 when the body sitsin an all-  value-added tax (VAT) on records—and is
COUNTRY 50 Angeles, London, Berlin, and Tokyo. day session to hear concerns over copyright, under pressure from all areas of the music
* IT'S YOUR LOVE * TIM MCGRAW (WITH FAITH HILL) * curs “The idea is to see whether there’s a uni- creativity, culture, and commerce. industry to remove VAT from music com-
T form consensus on the sound quality of DVD The Parliament includes elected repre-  pletely—broadeasting quotas, educational
DANCE / CLUB PLAY ' 48] audio,” says Rosen. “If there’s a superior and sentatives from all European Union nations,  standards, tour support, and a new pan-
PAAELE " ROBERTIMILES ¢, DECONSTRUCTION | uniformly agreed upon system with regard to and its role is to oversee pan-Europeanleg-  European copyright law for the digital era.
[ sound quality, that’s where we want to be.” islation and monitor the work of the EU’s Among those provisionally booked to
DANCE / MAXI-SINGLES SALES 48 RIAA senior VP of technology David Steb- governmental civil service, the European address the parliamentary session are
* STEP INTO A WORLD (RAPTURE'S DELIGHT) * KRS - ONE * JVE | . > ) e .
bings adds, “Our purpose is to see the top Commission. Rupert Perry, European president of EMI
LATIN 53 ‘golden ears’ people worldwide in their own The all-day Parliament sitting has been  Music; Rick Dobbis, president of PolyGram
* SOLO EN Tl * ENRIQUE IGLESIAS * FONOVISA ‘ studios. We'll take a reference system to cal- instigated by the body’s Culture Commit-  Continental Europe; Patrick Zelnik, presi-
i ibrate everybody’s ears, and then we’ll test tee; a prominent figure on the committee is  dent of French labels’ organization SNEP;
R&B | 26 various proposed [DVD] systems.” Nana Mouskouri, a Mercury recording  Nie Garnett, director general of IFPI;
* GHETTOUT. « CHANGING FACES * BIG BEAT At press time, neither the test systems nor artist and one of Greece’s members of Par-  Jean-Loup Tournier, director general of
their target audience had been identified, liament. French authors’ body SACEM and presi-
. RAF . 22§ according to Rosen. Mouskouri has been a prime mover inthe  dent of pan-European authors’ group
R el e P mereng o= | While the listening sessions will focus on momentum for the parliamentary session, BIEM; Teddy Bautista, president of Span-
EAM ‘ the sound quality of DVD, other criteria will compelled to do so by discussions with exec-  ish authors’ rights society SGAE; and musi-
ILOUCTTIfE/ W‘Hi I‘,TEUL'ETS\MMY H,'\‘GERCKTJC':QS('D(: ‘ 85| be considered in the decision to implement a utives from the International Federation of  cian Vangelis.
. music DVD standard, according to the RIAA the Phonographic Industry (IFPI) at the “It is the first time that the music indus-
ROCK /| MODERN ROCK TRACKS 85 state_ment. An_lor}g these are full corppatibili- Platinum Euom Awards in Febru.ary and  try will get the chance to make a thorough
% SEMI-CHARMED LIFE * THIRD EYE BLIND * ELEKTRA ty with the existing CD format, which would by contacts with the European Music Office (Continued on page 101)
- allow current CDs to be played on DVD play-
* TOP VIDEO SALES - ‘
74
101 S -
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FCC Chairman Reed Hundt Steps Down

Successor; Commission’s New Direction Uncertain

# BY CHUCK TAYLOR
and BILL HOLLAND

WASHINGTON, D.C.—Closing the door on
a term fueled by massive telecommunications
changes and controversial policy mandates,
Federal Communications Commission (FCC)
Chairman Reed Hundt’s May 27 resignation
signals an uncertain agenda for the future of
the agency and its impact on radio and tele-
vision interests.

Insiders here say that a Democratic suc-
cessor would probably keep on the often-
rocky course that Democrat appointee Hundt
set in trying to balance public interest

requirements with deregulatory marketplace -

decisions.

In a press conference here, Hundt, 49, said
that he has tendered his resignation to Presi-
dent Clinton—who nominated him almost four
years ago—and is leaving to spend more time
with his family. “Adam, Nathaniel, and Sara
are growing up, and I eannot miss any more of
their childhood,” Hundt said. He added that
he will remain until a replacement is found.

Hundt also said that neither Clinton,
administration officials, nor members of Con-
gress had pressured him to leave. Indeed,
Hundt was an irritant to several congres-
sional officials and faced accusations that he
was dragging his feet over implementation of

the deregulatory-minded Telecommunica-
tions Act, passed in February 1996.

He also nettled broadcasters with his insis-
tence on strengthening public interest stan-
dards, even as many regulations governing
communications industries were being relaxed.

Specifically, radio wrestled with Hundt
over the tender topic of prohibitions or limits
on beer, wine, and hard-liquor ads and pro-
posed increases in public affairs program-
ming, while TV has been unhappy because of
Hundt’s support of V-chip legislation and his
interpretation of new digital TV spectrum
rules. Both industries frown upon his support
of free political advertising over the airwaves.

The direct impact of his exit on the FCC
and the industry remains unclear when cou-
pled with the previously announced depar-
tures of commissioners James Quello and
Rachel Chong. Meanwhile, Susan Ness fills
a fourth seat, while the fifth, once occupied
by Andrew Barrett, has remained empty for
well over a year. Thus, with three members
of the four-seat commission soon changing,
there is little doubt a formidable new set of
priorities will pervade the agency.

Last week, President Clinton nominated
Republican Harold Furchtgott-Roth, the
House Commerce Committee’s economist, to
fill Barrett’s vacant seat and Democrat and
FCC General Counsel William Kennard to fill

'\:- ':::' [I'u"?

Quello’s soon-to-be vacant seat. One Republi-
can seat remains open, which one insider says
the administration will use as political ammu-
nition to possibly aid the confirmation of
Hundt’s successor. There is talk that Ness
may be elevated to the chairman seat, which
would not require Senate confirmation.

In any case, a highly placed telecommuni-
cations industry player predicts that the
next-generation FCC—because it is begin-
ning its term after passage of the Telecom
Act—will enter with a deregulatory mind-
set. “This current commission grew to their
present stature in a regulatory framework,”
the source says. He adds, however, that “with
each administration, there have been grad-
ual changes over years. It will probably con-
tinue to be that way.”

Response on the record by industry play-
ers has, not surprisingly, been polite and com-
plimentary, despite past grumblings. Nation-
al Assn. of Broadcasters president Edward
0. Fritts, who often publicly bumped heads
with the chairman, offers, “While we always
haven’t agreed with chairman Hundt, we
have enjoyed his competitive spirit and the
robust debate that he engendered by bring-
ing a full marketplace of ideas to the table.”

House Telecommunications Subcommittee
Chairman Billy Tauzin, R-La., said in a press

(Continued on page 94)

Music Biz Mustn’t Be Hypoctritical In China

H BY ERIN POTTS

Consider this: A man, Tibetan by birth,
educated as a Fulbright scholar in the United
States, returns to his homeland to record and
maintain the musical heritage of his culture.
He is arrested, charged with espionage, and
sentenced to 18 years in a Chinese prison. His
name is Ngawang Choephel, and he is in
prison, in his own country, for attempting to
hold onto a tradition of musical expression:
his tradition. His story offers an enlightening
reminder of China’s appreciation for the
artist.

As should this: Another man, Hou Bejian,
born in Taiwan in 1956, records a hit song that
changes the face of Chinese popular music.
On June 2, 1989, he takes part in a hunger
strike during pro-democracy protests in
Tiananmen Square. In June 1990, Chinese
authorities put him on a Taiwan fishing boat
and force him to return to Taiwan, where he
was given seven months in prison for illegal
entry.

The music industry is just as eager as
everyone else to make a buck from the emerg-
ing Chinese market. It is difficult to argue
with economists and capitalists when
attempting to come to terms with a market
with such potential as China. Ever on the
lookout for something new, something untried,
China has emerged within the last several
years as a most desirable business partner. It
is the newest, and most popular, kid on the
block. As a result, the global community is
more than willing to discard China’s record
of human rights abuses in the name of con-
tinued trade relations.

Billboard reported last month in a story
headlined “Labels Testing Chinese Mar-
ket/Liaison Offices Offer Domestic Link”
(Billboard, April 19) that BMG, Sony, EMI,
and a few other international music compa-
nies have entered this market by posting rep-
resentatives and liaisons in Hong Kong.

‘What many people have chosen to ignore is
the apparent conflict of interest in attempt-
ing to expand the business of music into one
of the most restrictive and censorious soci-

eties in the world. Throughout its history, the
music industry has repeatedly taken a stand
for the rights of individuals and has, in the
United States, championed people’s right to
freedom of expression. When artists have
come under attack for lyrics that offended the
sensibilities of the status quo, the music indus-
try has been there to defend them. The con-
cern for everyone’s right to free expression
has been a hallmark of this business for years.

What, then, will be the industry’s role in a
country like China, which has a fully censored
press and no regard for individual freedoms?

‘It would be
highly hypocriti-
cal to tout the
values of free
expression here
in America yet
willingly partici-
pate in censor-
ship abroad’

Erin Potts is the execu-
tive director and co-
founder, along with
Adam Yauch of the
Beastie Boys, of the
Mifarepa Fund, a non-
profit organization
working for a free Tibet.

How will the industry deal with songwriters
and performers whose work has been deemed
“politically sensitive” or “splittist”? As China
develops into a major economic power, it is not
enough for us to sit back and wait for those
freedoms that we enjoy in America to simply
become part of Chinese society. We must take
every opportunity we can to proactively
encourage these freedoms. This is not simply
the business of politicians. It is the responsi-
bility of corporations as well—particularly
those that have stood for these rights in the
past.

Therefore, if global record companies can

act in a responsible manner and encourage a
climate more conducive to freedom of expres-
sion in China, then they should proceed with
their expansion. If the values that have been
the backbone of the industry for years can be
translated into a society whose present gov-
ernment has no regard for those values, then
the industry will indeed play a positive role in
China.

But if the industry’s role is simply to make
money while the freedoms of the individual
continue to suffer, then careful consideration
should be given. It would be highly hypocrit-
ical and damaging to the music industry’s
credibility to tout the values of free expres-
sion here in America and, at the same time,
willingly participate in censorship abroad.

Consumers and musicians have begun to
announce themselves on the political land-
scape. As young people across the country
have risen up to participate in social activism,
there is a growing number of conscientious
record buyers who have not forgotten that the
vitality of music is the freedom of expression;
that it is a right. It is not a luxury.

They have heard, often through music, sto-
ries of people forbidden the freedoms that we
take for granted. And they have begun to do
something about it. They are becoming
involved in their communities. They are reg-
istering to vote. And they have come to under-
stand what it means to be a responsible mem-
ber of our society and are encouraging others
to do the same. The rewards of responsibly
doing business and of acknowledging the ini-
tiative and drive of these record buyers will
increase the credibility of the music business
and will demonstrate the industry’s loyalty
and respect.

Fortunately, it’s very early in the game.
Despite the seductive powers of profit, the
music industry should not forget what is vital
about music. It should not forget that when
the opportunity arises to make decisions in
which this vitality is a factor, it should be the
guiding factor. As record buyers continually
find themselves at a loss for good news, let
them say that their music is pure, and that
this, at least, is still true.
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Fans Shower Taylor With
Love Via ‘Hourglass’ Sales

B BY CHUCK TAYLOR

NEW YORK—As if there were any
doubt, James Taylor can rest
assured—he’s got more than a friend.

The enduring solo artist’s latest
effort on Columbia Records, “Hour-
glass”—his first album since 1993’s
“(Live)”—blasts onto The Billboard
200 at No. 9 this issue. According to

SoundSecan, the
COLUMBIA

set moved 72,261
copies in its first
week on the racks.

“It’s a terrific debut and encourag-
ing to hear such a quality record from
a classic veteran,” says Peter Kapp,
rock buyer for Nobody Beats the Wiz’s
59 music outlets. “In many ways, it
compares to the new Bee Gees record
[Billboard, May 24] in that it’s selling
without the benefit of a hit single.
We've found that many of the albums
that seem to be hanging on these days
are just such adult records.”

The top 10 triumph represents the
latest in Taylor’s legacy as that rare
artist who has recorded more than 25
years and maintains status as a plat-
inum-selling act. His last 10 albums,
going back to 1975, have all been best
sellers: three of them gold, five plat-
inum, and two multiplatinum. His top-
selling set, 1976’s “Greatest Hits,”
moved 11 million copies. Even so,
“Hourglass” represents his first top 10
album since “Dad Loves His Work” 16
years ago.

Such success should further quell
the oft-cited belief that 35-plus buy-
ers—logically representing Taylor’s
core—aren’t steady music consumers.
The Recording Industry Assn. of
America reports that 35-plus buying
has increased 11.6% over the past
decade to 35.3% of the total record-
buying public.

According to Cathy Kerr, VP with
PAM Artist Management and Taylor’s
manager, “I think people were ready

Doug Johnson
Named Prez Of
Nashville’s Giant

B BY CHET FLIPPO

NASHVILLE—Doug Johnson has
been named partner and president of
Giant Records/Nashville, according to
Giant owner Irving Azoff.

Johnson, former senior VP at Epic
Nashville, re-
places James
Stroud, who
resigned April 15 to
pursue other inter-
ests. Stroud was
founding presi-
dent of the label,
which opened in
1992.

Azoff noted that
Johnson will be responsibie for Giant’s
A&R duties as well as the day-to-day
running of the label. “We are incredi-
bly fortunate to welcome Doug John-
son, one of Nashville’s most respect-
ed, artist-friendly, creative
executives,” he said. “Doug will have
available to him every means neces-
sary to carry our partnership to the
next level of success.”

Johnson said his mission at Giant

(Continued on page 101)

JOHNSON

for a new James Taylor record.

“The fans he’s had for 30 years-plus
will love this as much as ‘Sweet Baby
James,’ ” his breakthrough album in
1970. “But I aiso think those who
might have lost touch over the years
will rediscover him on this one. He’s
sort of become cool again.”

Taylor agrees that the timing feit
right for this album, which he regards
as a labor of love. “I have an audience
that is one of the great joys of my life.

(Continued on page 97)

V2 Revs Up. Critically acclaimed musical adventurers Mercury Rev have signed

Aussie Indie Shock Expands In U.S., Japan

At Home, Label Beefs Up Its Dance Music Division

B BY CHRISTIE ELIEZER

MELBOURNE, Australia—Leading
independent Shock Records is increas-
ing its presence in the U.S. and Japan
and is restructuring its dance division
for the domestic market.

The company opened its first over-
seas office in San Francisco May 26.
Newly appointed manager of North
American operations Ashli Lewis will
sign U.S. acts and represent Australian
signings to licensees and distributors.

Shock co-managing director David

a worldwide deal with V2 Records. The band is recording its debut album for V2,
which expects to release it later this year. Pictured, from left, are Mercury Rev
guitarist Grasshopper; band leader Jonathan Donahue; and V2's head of A&R,
Kate Hyman. Also in the celebration are Hyman'’s dogs.

Interscope Sued By Trauma
Cos. At Odds Over Rights To No Doubt

B BY DOUG REECE

LOS ANGELES—The much-rumored
strained relationship between Inter-
scope and Trauma Records has mani-
fested itseif in a $100 million-plus
breach of contract lawsuit filed by
Trauma over rights to the platinum-
selling act No Doubt.

The suit, which comes after the
Trauma/Interscope partnership has
spawned platinum-selling titles by No
Doubt and Bush, was filed May 23 in
L.A. Superior Court, naming Inter-
scope and principals Ted Field and
Jimmy Iovine. It alleges that Inter-
scope perpetrated fraud, breach of con-
tract, and extortion (Billboard Bulletin,
May 28).

According to the suit, Interscope
reneged on an agreement made in 1995
that allowed No Doubt to join Trauma’s
roster.

Only after the act “had languished
while under contract to Interscope,”
says the suit, did Interscope co-owner
Field strike an agreement with Trau-
ma president Paul Palmer that allowed
the smaller label to take responsibility
for producing, promoting, and market-
ing the act.

According to the suit, Interscope had
neglected the band during its tenure
with the label, “devoting almost no time
or resources to them.”

No Doubt’s self-titled Interscope
debut has sold more than 164,000 units,
but 126,000 of those units were sold
after the September 1995 release of
“Tragic Kingdom,” according to
SoundScan.

Meanwhile, “Tragic Kingdom” has
sold more than 6.5 million units, accord-

ing to SoundScan, and is at No. 22 on
The Billboard 200 this issue.

The suit says that Interscope
announced to Trauma in February that
it did not consider No Doubt a Trauma
act, acting on a premeditated plot, the
suit continues, to deny “that it had
assigned No Doubt’s recording con-
tract to Trauma in the event that Trau-
ma developed No Doubt into a suc-
cessful band, in order to fraudulently
induce Trauma to contribute its hard
work and genius without compensa-
tion.”

Further, the suit says that Inter-
scope is attempting to avoid a “buy-

(Continued on page 15)

Music Clip Creators Seek

B BY BRETT ATWOOD

LOS ANGELES—Controversy sur-
rounding the rights of music video
directors and producers is heating up,
as some executives are calling for new
standards that would protect ideas for
clips, and production companies from
having to absorb out-of-pocket ex-
penses.

Some of those concerns are appar-
ent in a May 22 lawsuit filed by veter-
an music video director Marty Callner
and his production company, Cream
Cheese Films Inc., against Aerosmith
and its manager, Wendy Laister of
Magus Entertainment, for breach of
contract and fraud.

The suit, filed in Los Angeles Supe-
rior Court, seeks reimbursement of
pre-production expenses, legal costs,

Williams says, “Over the years we have
had a series of releases in the States
through various distributors and have
found it difficult to ensure communica-
tion with our partners is as strong as it
should be. As a

result, we've prob-
ably lost out on a ‘@
few good opportu-
nities. We’re cur- NUSTRALIA
rently attracting a

lot of U.S. interest
for our signed acts, so the timing feels
right.”

Lewis, who has worked with inde-
pendent booking agents and college
radio and was manager of the group
Red House Painters, reports to
Williams. Up to four staffers are
expected to be added in San Francisco
in the next few years.

The first expected releases are
skatecore act Frenzal Rhomb and pop
band Glide, which has toured the U.S.,
as have labelmates Dirty Three and
Bodyjar.

Coinciding with its move into the
U.S., Shock has signed Walter Yet-
nikoff’s Velvel Records for Australian
distribution. The deal, effective Sunday
(1), was brokered at MIDEM in
Cannes this year. It includes Velvel
signings Gypsy Records, the Bottom
Line Record Co., and Razor & Tie
Entertainment.

“It’s a two-way deal,” says Shock co-
managing director Andrew McGee.
“They are keen on looking at Aus-
tralian acts, but we’re still a way from
signing anything [to Velvel for the
U.s.)”

(Continued on page 15)

Gary Kurfirst, Universal
Bow Radiouniverse Label

B BY CRAIG ROSEN

LOS ANGELES—The creation of
Radiouniverse, an imprint spawned by
Radioactive chairman Gary Kurfirst
and Universal Records, will give Kur-
first a new channel to expose his sign-
ings through Universal Music Group’s
New York-based label.

The announcement comes after
weeks of speculation that Kurfirst
would be taking on expanded respon-
sibilities within the Universal Music
Group (UMG) (Billboard Bulletin, Jan
29).

UMG’s dealings with Kurfirst have
already proved successful. Radioactive
Records, the executive’s joint venture
with MCA Records, is the home to plat-
inum-selling rock act Live.

UMG vice chairman/COO (U.S.) Mel
Lewinter says that Kurfirst and UMG
chairman/CEO (U.S.) Doug Morris
have “a good musical and personal rela-
tionship.”

Kurfirst concurs, adding that
Radiouniverse’s New York home base
will give him more opportunities to
work closely with Morris.

“Of all the chairmen of the major
companies, he is the one guy that I feel
comfortable walking in and playing
music to,” he says. “I get the feeling
that he gets it.”

As part of the deal, which Lewinter
describes as a “hybrid” incorporating

and undetermined damages, following
a terminated oral agreement to pro-
duce two clips for the band’s “Hole In
My Soul,” which is taken from Aero-
smith’s Columbia album “Nine Lives.”

After numerous meetings and the
outlining of various concepts, which
were subsequently amended by the
band and Laister, the suit alleges that
the band’s management terminated the
agreement just days before shooting
was to commence and failed to reim-
burse Cream Cheese Films for its pre-
production costs. The suit also alleges
that Laister “engaged in conduct
designed to sabotage [the] plaintiff’s
relationship with Aerosmith.”

In response to the suit, Laister
issued a statement, which reads, “If
Marty had come up with an acceptable
video concept both the band, the label

elements of a joint-venture pact and a
royalty deal, Universal Records will
market, promote, and sell Radiouni-
verse titles. “Universal needed some-
one to do what I can do, and I needed
someone to help me put out my
records,” Kurfirst says.

There are no immediate announce-
ments regarding staffing for Radiouni-
verse, which Kurfirst says will start
small and grow as needed.

Kurfirst adds that the imprint was
developed in part to help stem a flood
of product from Radioactive into the
MCA pipeline. “It’s going to be much
easier to run two separate companies
that just keep building and building.”

Lewinter adds that the formation of
Radiouniverse will give Kurfirst “an
outlet to expand his creativity. The best
way to describe Gary is a soulful record
man who really takes the part of his
artists. I've never seen a person as
reflective of an artist’s needs as he is.”

The first release from Radiouniverse
will be “Tiny Warnings” by Radio
Iodine, a St. Louis industrial pop act
that previously issued an EP on
Radioactive.

Also sliding over from the Radioac-
tive roster to Radiouniverse is Dig.
Other Radiouniverse acts include for-
mer Capitol Records group the
Devlins, who are expected to have a
new album in the fall, and an Irish band
called Tyzle Fly.

Protections

and I would have been thrilled to work
with him, because he’s made some clas-
sic Aerosmith videos in the past.
Unfortunately, however, despite a
number of discussions with Marty and
his submission of several ideas, uiti-
mately none of them were appropriate
for this particular song, and so the
band was forced to go elsewhere.”
The fallout follows a long profes-
sional relationship between Aerosmith
and Callner, who has directed 13 videos
for the rock act, including “Livin’ On
The Edge,” “Cryin’,” and “Amazing.”
Though the lawsuit likely represents
a “worst-case scenario” of what can
happen without a written contract,
many industry insiders say that the
legal action by Callner and company
signifies a need for more standardiza-
(Continued on page 89)
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N THE TOP HONORS FOR A MONUMENTAL CAREER!

1997 Recipient of Billboard's
prestigious Eentury Award!

+ buitarist- Artlst Influencing Guitarists
And Fans World-Wide

+ Record Label Executive And Producer

« 14-Time Gmmm'[/I Winner, Including
Lifetime Achievement Award

* 9-Time CMA Winner

+ Recordings 0f More Than
15 Original Releases

+ Sales 0f Over 35 Million Albums

+ South Street Renamed Chet Atkins Place,
Nashville, TN

+ Nashville Inaugurates Chet Atkins
Musician Days, June, 1997
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Benefiting the T.J. Martell Foundatig®/a Bogart Memorial Fund
for Cancer, Leukemia-& AIDS Research

Thursday, Friday & Saturday

June 26, 27 & 28, 1997

Los Angeles

Colebnity Gofy (lugge
Calabasas try Club

4515 Park Entrada. Calabasas, CA
Tee Times at 7:30 am & 1:00 pm

This fabulous tournament is always a sell-out. Top industry insiders and celebrities from music. film,
TV and sports make up the 250 players each year. Major gift bags and tee prizes, a beautiful course
and a guaranteed good time have made this a spectacular event for over a dozen years.

After Pares mtﬁoﬁ{jwmd [Purt.

Hollywood Park Race Track and Casino
1050 South Prairie Avenue, inglewood. CA

An encore event... the second annual party at Hollywood Park will include nine thrilling
thoroughbred races. live music, the “Pick A Winner Prizes Extravaganza” plus food and
drink. The incredible silent auction will wow everyone with packages for all budgets.

The T.J. Martell Foundation “From the Heart” Award will be presented to National Radio
Chair Curtiss Johnson, Station Manager at KRXQ in Sacramento. Don’t miss this special presentation.

fiinthdey Bl puth

The Sports Cen
12655 Ventura Boulevard, Studio City, CA

BACK BY POPULAR DEMAND!

To celebrate the 15th Anniversary of the Rock 'n" Charity events. This fabulous favorite started it all!
The vintage bowling alley at the Sports Center in Studio City (right next to Jerry’s Deli) will be our
home for bowling. In-n-Out burgers and big birthday surprises!

Sponsorships for Golf, Hollywood Park and Bowling are avalilable.
NSty Please call the Martell/Bogart office for more information, invitations,
' or tickets at 310.247.2980.
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En Vogue, Minus 1, Returns
FEastWest Bows ‘EV3’ On The Heels OfA Hzt

@ BY J.R. REYNOLDS

LOS ANGELES—They’ve been away
more than three years and lost 2 mem-
ber, but retailers say that En Vogue
has lost none of its commerecial appeal
and are eagerly anticipating “EV3,” the
act’s third full-length EastWest set,
due worldwide June 17.

The album features returning mem-
bers Terry Ellis, Cindy Herron, and
Maxine Jones and includes voeals on
selected tracks by Dawn Robinson,
who left the group for a solo eareer
. with Aftermath Entertainment.

Herron says the loss of a voice that
had been with the act since its incep-
tion posed a challenge. “It made us
have to work harder, because we had
to really concentrate on rebalancing
our harmonies,” she says. “But once the
adjustment was made, it was business
as usual—three female vocalists doing
their best to entertain listeners.”

In an effort to make the best album
possible, the label enlisted the talents of
some of music’s most successful song-
writers and producers, including Ken-
neth “Babyface” Edmonds, Diane War-
ren, David Foster, Ivan Matias and
Andrea Martin, and longtime En Vogue
producers Denzil Foster and Thomas
McElroy, who contributed five tracks.

“That was the biggest thing about

EN VOGUE

this album versus the others, the dif-
ferent songwriters and producers,”
says Jones. “It stretched the recording
process out longer because we had to
travel to different cities.”

“Funky Divas,” En Vogue’s last full-
length album, peaked at No. 8 on The
Billboard 200 and No. 1 on the Top
R&B Albums chart in 1992. It has sold
more than 3.2 million units, aceording
to SoundScan. The album spawned
three Hot 100 top 10 hits, “Free Your
Mind,” “Giving Him Something He
Can Feel,” and “My Lovin’ (You're
Never Gonna Get It).”

“Runaway Love,” the act’s 1993 EP,
featured “Whatta Man,” which spot-
lighted the rap talents of Salt-N-Pepa.
It reached No. 3 on the Hot 100.

(Continued on page 15)

Columbia/Legacy To Present
Miles Davis ‘Live & Electric!’

® BY JIM MACNIE

NEW YORK—Trailblazing came nat-
urally to Miles Davis, the iconie band-
leader who was arguably jazz’s most
artistically restless principal. But being
point man for several of the music’s
aesthetic shifts, the trumpeter courted
controversy just as frequently as he
generated inspiration.

Nowhere along the way did Davis
instigate more hubbub than during the
creation of the music Columbia/Legacy
will release July 1. Five titles, all dou-
ble-disc sets, each recorded live, and
each taken from gigs during the early
to mid-"70s, are culled from Miles’ most
boisterous period—an era when his
approach took its cues from Jimi Hen-
drix’s fiercely lyrical feedback as much
as Charlie Parker’s clipped frenzy.

Released under the series moniker
“Miles Davis: Live & Electric!,” the
slate consists of the titles “Live-Evil,”
“Miles Davis At Fillmore: Live At The
Fillmore East,” “Miles Davis In Con-
cert: Live At The Philharmonic Hall,”
“Dark Magus: Live At Carnegie Hall,”
and “Black Beauty: Miles Davis Live
At The Fillmore West.” Each two-CD
set will carry a $24.99 list price.

a bit, the label believes. Given the way-
hip-hop has opened modern ears to all
sorts of clashing musieal data, Colum-
bia/Legacy hopes that the expression-
istic bravado of the musie will woo a
new generation of listeners.

“I think there’s a lot of interest in this
era because it was the last period of true
experimentation in
jazz,” says Seth
Rothstein, Legacy’s
director of jazz mar-
keting. “[At this
point] Miles was
taking the rhythmic
stuff out of rock and
all the harmonies
out of jazz—he com-
bined ’em to do
something really funky. Listen back at
it now, and it really sounds futuristic. I
don’t think there’s been such a striking
change in the music since.”

If music reflects its times, the com-
motion, sprawl, and volume of Davis’
electric work speaks of his view on the
hyperactive anxiety that permeated
youth culture during the late ’60s and
early '70s. Those who protested soeial
inequity found a defiant and distinctive
soundtrack for their actions in Miles’

DAVIS

s COUNTRY -»

Charlatans U.K.
To Invade U.S.
With MCA Set

# BY PAUL SEXTON

LONDON—The English rock group
that has experienced more slings and
arrows than most during this decade
now faces a fresh challenge: to break
in America.

On June 17, MCA will rush-release
“Tellin’ Stories,” album No. 5 in the
checkered career of the Charlatans
U.K., the Northern band that emerged
in the “Madchester” wave of the late
’80s. In Britain the new set has already
provided another dramatic upturn in
the band’s extraordinary story.

Signed in the U.K. to Beggars Ban-
quet.(which previously released its
records in the U.S.), the band from

THE CHARLATANS U.K.

Northwich, in Cheshire, achieved great
domestic success with the debut set
“Some Friendly” in 1990 and such sin-
gles as “The Only One I Know.” When
that album reached No. 73 in a 27-week
run on The Billboard 200, the Charla-
tans—as they are simply known in the
U.K.—appeared to be on the verge of
a trans-Atlantic breakthrough.

It never materialized, and by the
time of its third album, 1994’s “Up To
Our Hips,” the modern rock outfit’s for-
tunes were at a low ebb, only to revive
spectacularly in Britain with a self-
titled 1995 set that catapulted it back
to No. 1. But even then, fate had anoth-
er cruel twist in store: Last July, dur-
ing the recording of “Tellin’ Stories,”
keyboard player Rob Collins was killed
in a road accident.

Released in the U.K. in late April and
featuring Collins’ contributions, the
album went straight to No. 1, selling
some 70,000 copies in its first week and
making the Charlatans only the second
act (the other is R.E.M.) to have three
U.K. chart-topping albums in the '90s.

“The group is playing as well as
we've ever played,” says lead singer
Tim Burgess, speaking as it concluded
a sellout U.K. tour. Adds bassist Mar-
tin Blunt, “In the crowd, there’s a lot of
people who were with us from the start,
who've grown with us, and a lot of new
faces as well.”

But Blunt admits that after Colling’

LATIN =

CLASSICAL

H BY BRADLEY BAMBARGER

NEW YORK—With a cache of ster-
ling songs and a cadre of stateside
supporters, Dutch power-pop outfit
Johan seems as primed for modern
rock suceess as any new continen-
tal European rock band in recent
memory. All involved are betting on
the radiant single “Everybody
Knows” to win the U.S. audience
over to Johan, whose self-titled
debut album on Excelsior Record-
ings has caused a stir at home and
is due June 17 via Spin Art/Mojo in
North America.

First profiled cutside the
Benelux as part of Billboard’s Nov.
2,1996, report on the diverse Dutch
music scene, Johan has since
become the Lowlands’ indie-rock
darling. Excelsior released “Johan”
and a preview single, “Swing,” to
acclaim in December, and the band
has toured clubs and shops in the
Netherlands and Belgium inces-
santly, as well as done the rounds
of live radio and TV. All the hard
work paid off with a plumb second-
stage slot at the largest rock festi-
val in the Netherlands, Pink Pop.
More than 50,000 people attended

Dutch Act Johan Shoots For
Stateside Success On Spin Art

L B

JOHAN

the three-day mid-May affair,
which also had Marilyn Manson and
Republica on the second stage and
the likes of Beck, Bush, and Live on
the main platform.

From the glorious hooks of
“Everybody Knows” to the lacon-
ic groove of “Brown Mice,” the 13-
track “Johan” brims with smart,
soulful songwriting and the noisy,
push-and-pull feel of a true rock
band. There are pure pop kicks
from “Swing,” “December,” “Suf-
fer Baby,” and “Payment,” as well
as darker pleasures with the excel-
lent “Not Funny Anymore (It’s),”
“He’s Not There,” “Porneaux,”
and the Bowie homage “Life
On Mars.” Johan co-pro

(Continued on page 88) |
|

K-Ci & JoJo Keep It Clean

Jodeci Singers Go I t Alone On MCA

B BY SHAWNEE SMITH

NEW YORK—Having sold a total of
5.5 million units singing sexually
charged lyrics as leaders of MCA act
Jodeci, brothers K-Ci and JoJo Hailey
have changed gears on their spinoff
debut for MCA, “Love Always,” and
are instead serving up romantically
heartfelt ballads coupled with a few
uptempo tracks.

“With Jodeci, we might sing
‘Freek’n You,” and with K-Ci & JoJo,
we don’t use the word ‘sex’ one time on
the [whole album],” says K-Ci. “Jodeci
also did love songs like ‘Forever My
Lady,” ‘Love U 4 Life,” and ‘Do You
Believe In Love.” So we haven’t
changed, we just calmed it down a lit-
tle bit.”

Scheduled to street June 17, “Love
Always” is the brothers’ attempt to
produce music that their mother, a
devout Christian, can listen to.

“We wanted this album to be inno-
cent, to be an album that everyone can
listen to and see another side of us,”
says K-Ci, who is adamant that the set
does'not mark the end of Jodeci but is,
instead, “one of the many houses on the
long avenue of Jodeci.”

K-Cl & JOJO

songwriter, produced a track on the
new album and Mr. Dalvin, Swing’s
brother and the fourth member of
Jodeci, did the remix for the first sin-
gle, “You Bring Me Up,” which fea-
tures Snoop Doggy Dogg. The set also
includes the songwriting talents of
Babyface and the production of James
Mtume, but the majority of the album
was co-produced and co-written by the
Haileys. Their work is published by
EMI.

“[With Jodeci] DeVante would write
the lyrics, do all the music, and me and

The impact of the music, radical at electrxc onslaught. death, the band’s future was in doubt. In fact, DeVante Swing, Jodeci JoJo would just come and sing,” says
the time of its creation, hasn’t withered (Continued on page 88) (Continued on page 93)  visionary and the primary producer/ (Continued on page 100)
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B BY TERRI HORAK

NEW YORK—With the June 17
release of his latest Private Music
album, “Senor Blues,” the lead single
from the “Trial & Error” soundtrack
on sister label High Street, and a
busy summer tour including
H.O.R.D.E. dates and blues festivals,
roots music titan Taj Mahal is look-
ing forward to courting new fans.

“I'm very excited about what the
summer holds. I don’t know how it
will all shake out, but it feels pretty
good going in,” Mahal says.

On “Sefor Blues,” his 36th album,
Mabhal continues his lifelong journey
to expose listeners to the rich and
diverse strains of the African-Amer-

'Mahal’s ‘Seiior Blues’ Go
Public On Private Music

ican musical eanon. Drawing materi-
al mainly from the jazz, blues, and
R&B of previous decades, Mahal
— - 52YS, “keeps the
! H %, music moving.”
e ,ﬁ “It creates an
B ™. opportunity for
i folks to hear
songs that the
musicians obvi-
ously liked, be-
cause they re-
corded it, and that
I like. It’s sharing
what I have and what I know with
others,” he says.
“Sefior Blues” will be preceded by
the Tuesday (3) release of the sound-
(Continued on page 100)

MAHAL

With 4 Wins, Rounder Records
Dominates NAIRD’s Indie Awards

B BY CHRIS MORRIS

NEW ORLEANS—Perennial champ
Rounder Records took home four
awards from the 1997 Indie Awards
ceremony, held May 24 at the Nation-
al Assn. of Independent Record Dis-
tributors & Manufacturers (NAIRD)
convention’s closing banquet at the
Fairmont Hotel here.

Rounder collected Indies trophies in
the adult contemporary and bluegrass
categories, while its distributed
imprints Upstart and Ashé triumphed
in the Americana and Latin categories,
respectively.

Six other labels brought in two
awards apiece: Rykodise, Shanachie,
Arabesque, Malaco, Fantasy, and
Tommy Boy.

For the first time, NAIRD distrib-
uted a two-CD Indie Awards sampler
to banquetgoers, featuring one cut
apiece from 36 of the 45 winners. (The
collection excluded winners in the
design, packaging, annotation, and
video categories, as well as three musie

award recipients.)

After a relatively brisk presentation
at the 1996 convention in Baltimore, the
'97 banquet and awards presentation
clocked in at some 3% hours. But this
year’s ceremony, like the convention it
climaxed, was filled with buoyant high
spirits, and, despite its length, the event

aEifs| |NAIRD

suffered far fewer defections by audi-

ence members than in years past.
Hosted by Rounder GM Duncan
Browne and New Orleans R&B diva
Irma Thomas, the awards show was
highlighted by mercifully short accep-
tance speeches and a bumper crop of
Louisiana music. A thumping set by
Crescent City singer/pianist/song-
writer Allen Toussaint (who also duet-
ed with Thomas on one number), an
impromptu a cappella number by
Thomas, and some rocking zydeco by
(Continued on page 82)

RECORD COMPANIES. Patrick
Quigley is appointed executive
VP/GM at Capitol Nashville. He was
senior VP of marketing for EMI-Capi-
tol Music Group North America.

Bonnie Goldner is named VP of
national promotion at MCA Records in
Universal City, Calif. She was VP of
national promotion for RCA Records.

Geordie Gillespie is promoted to VP
of alternative promotion for the Work
Group in Santa Monica, Calif. He was
director of alternative promotion.

Blake Chancey is appointed VP of
A&R for Sony Music Nashville. He
was senior director of A&R for Colum-
bia Nashville,

Bart Phillips is named VP of artist
development for So So Def Recordings
in Atlanta. He was senior director of
marketing for Warner Bros. Records.

Bob Cahill is named head of sales
at V2 Records in New York. He was
senior VP of field marketing for EMI
Records.

GOLDNER

QUIGLEY

Legacy in New York appoints Tom
Cording senior director of media rela-
tions and Jeff Walker manager of
media relations. They were, respec-
tively, senior director of publicity for
Relativity Records and senior account
executive for Shore Fire Media.

John Schuch is named COO of Sub
Pop Records in Seattle. He was senior
director of A&R administration for
Warner Bros. Records.-

Restless Records appoints Todd
Bisson senior national director of pro-
motion, West Coast, in Los Angeles,
Tod Elmore senior national director

Violator Lets Loose Hip-Hop’s New Cru
Act Aims To Restore Genre’s Creativity On ‘Da Dirty 30°

B BY HAVELOCK NELSON

NEW YORK—Rap music creativity
has lost some of the cutting-edge feel-
ing and energy that made it such a vital
and revolutionary art form in the '80s,
according to the members of Cru, a trio
of Bronx, N.Y .-bred hip-hoppers whose
debut set launches July 1. Signed to
Violator/Def Jam/Mercury, the act con-
sists of lead voealist/producer Yogi,
second voice Chadio, and gravelly
voiced lyrical injector the Mighty Ha.

Says Yogi, “These days I love what’s
going on as far as the MCs—people like
Foxy Brown, the Lox, Mase, and Jay-
Z are dope; their rhymes are ridiculous.
Sometimes, though, I wish their tracks
were a little bit more creative.

“They’re always rhyming off of
whatever was hot in the ’80s, which
takes away from their creativity,” he
adds. “And with so many people still
not thinking that what we do in hip-hop
is music, I want people to understand
that it is.”

On “Da Dirty 30,” Cru’s fancy-free
debut album, Yogi has composed a

% &

No. 1 With A Kiss. Diadem recording
artist Bob Carlisle indicates what posi-
tion his album “Butterfly Kisses
(Shades Of Grace)” reached on the
Heatseekers album chart to earn him
his Heatseekers T-shirt. Carlisle will
perform his hit single, “Butterfly Kiss-
es,” June 12 on “Good Morning Amer-
ica” and June 13 on “Fox After Break-
fast.” (Photo: Chuck Pulin)

T UR

GILLESPIE CHANCEY
of promotion, East Coast, in Atlanta,
and Jeanette Rosen specialty show
and promotion coordinator in Los
Angeles. They were, respectively,
national alternative director at EMI,
national alternative director at
Atlantic Records, and promotion assis-
tant at Discovery Records.

Earache Records in New York
names Rob Gill director of promotion
and marketing and Jon Paris director
of media relations. They were, respec-
tively, director of metal promotion at
McGathy Promotions and senior pub-
licist at Myers Media.

N T A

CRU

blackadelic soundtrack constructed
from found musical fragments, other
sound sections, and original as well as
interpolated keyboard melodies.

“My main studio tool is the SP-1200
sampler,” says Yogi. “But I try to sam-
ple just sounds—a dope guitar, a fly
horn—not whole loops. I [manipulate]
the samples and make my own pat-

terns. So the sampler becomes my
instrument.”

Over the thick tracks of tuneful
thump that are, by turns, mind-mas-
saging and rugged-rough, Cru goes
marauding for listeners’ ears with a
trunkful of pop-cult references, colorful
street-wise narratives, and such off-
beat metaphors as “Flip the script like
an angry actor.”

Although the album oozes with Cru’s
members’ own perky personalities,
which draw inspiration from the likes
of Method Man, A Tribe Called Quest,
and De La Soul, there are also memo-
rable guest appearances from rappers
Tracey Lee (“Rhythm Bluntz”) and
Slick Rick (first single “Just Another
Case”).

“Musically, our album is like a puz-

(Continued on page 101)

Ramblers Return To The Studio
Folkways Issues Old-Time Act’s Album

H BY JIM BESSMAN

NEW YORK—Everything old is new
again, now that Smithsonian Folkways
Recordings is readying the first studio
album in 23 years from legendary old-
time music group the New Lost City
Ramblers.

“I] have my sales rep saying that
people can’t wait,” says Brenda Dun-
lap, marketing director for the Koch-
distributed label. “People are so excit-
ed! Nobody knows where the band’s
been or what they’ve been doing, so the
new album is bringing them to promi-
nence again.”

Titled “There Ain’t No Way Out,”
the dise, due Tuesday (3), is the first
studio outing for the Ramblers since
1973’s “On The Great Divide”—and
their 16th for Folkways since founders
Mike Seeger and John Cohen started
playing banjo and fiddle tunes in a
New York loft in 1958. A live album,
“20th Anniversary Concert,” came out
on Flying Fish in 1978. After the
Smithsonian Institution acquired the

NEW LOST CITY RAMBLERS

Folkways label in 1987, it issued two
compilations, “Out Standing In Their
Field” and “The Early Years,” and
maintains on cassette the Ramblers’
earlier albums along with the entire
Folkways catalog.

Additionally, the label has released
solo albums by the members of the
Ramblers, the third member of which
is Tracy Schwarz—like his bandmates,
a multi-instrumentalist.

“We took a five-year break from

(Continued on page 97)
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PHILLIPS CAHILL

PUBLISHING. Barry Kolsky is appoint-
ed creative director of Famous Music
Publishing in Los Angeles. He was
creative director at All Nations Musie.
Keith Menges is appointed senior
VP of distributions and collections for
the National Music Publishers’ Assn.
and the Harry Fox Agency in New
York. He was funds transfer product
manager with the Swiss Bank Corp.
MCA Music Publishing promotes
Caroline Frilot to controller, finance,
and Lisa McCormack to accounting
manager, finance. They were, respec-
tively, assistant controller and senior

KOLSKY

CORDING

financial analyst.

RELATED FIELDS. David May and
Steven Cagan have been named,
respectively, director of film scoring
and director of TV scoring for Zomba
Sereen Music in West Hollywood,
Calif. May was an entertainment
attorney, and Cagan was manager of
film and TV marketing for Zomba
Music Services.

Robert Brissette is promoted to VP
of event marketing at EMCI in Stam-
ford, Conn. He was director of event
marketing.
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17 Reasons Why We’re BMI’s
“Publisher of The Year.”

1.“Always Be My Baby”Mariah Carey
2.4“Count On Me” Babyface
3.“Diggin’ On You” Babyface
4.Exhale (Shoop Shoop) Babyface
5.Fantasy Mariah Carey
6.Forever Mariah Carey
7. Have You Ever Really Loved A Woman Michael Kamen
8. Missing Tracey Thorn and Ben Watt (Everything But The Girl)
9.0ne Sweet Day Mariah Carey
10.Sitting Up In My Room Babyface
11.Take A Bow Babyface
12.Tell Me Amel Larrieux (Groove Theory)
13.Tomorrow Ben Gillies and Daniel Johns (Silverchair)
14.Water Runs Dry Babyface
15.Wonderwall Noel Gallagher (Oasis)
16.You Gotta Be Des’ree
17.You’re Making Me High Babyface

Thanks to all the Songwriters who’ve made us #1.

Sony /ATV Music Publishing
Global Reach. Personal Touch.
W inning i'eeling.

0 1997 Sony/ATV Music Publishis g
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Primal Scream’s Primal Sound Back
Techno-Flavored ‘Vanishing Point’ On Reprise

B BY STEVE KNOPPER

Primal Seream’s detour into Black
Crowes-style southern funk-rock has
ended—to the great relief of both
Reprise Records and lead singer Bobby
Gillespie. Whereas 1994’s “Give Out
But Don’t Give Up” contained music to
match the neon confederate flag on the
cover, “Vanishing Point,” due July 15,
is a more diverse combination of fast-
paced soul and hypnotie techno dance
music.

The Glasgow, Scotland, quintet’s fifth
full-length album, named for a 1971
movie about a drugged-up ex-racer
driving from Denver to San Francisco,
sounds like the delayed follow-up to
1991’s “Sereamadelica.” That critically
acclaimed album, which broke Primal
Scream into dancehalls and the still-
young rave-party scene, used horns,
gospel choruses, and other traditional
soul techniques to spice up the elec-
tronic beats.

With electronic music gaining media
attention and a foothold at MTYV,
Reprise officials say “Vanishing Point”
will be much easier to sell than the 1994
album. The new record still draws from
Gillespie’s interest in Sly Stone’s early-
70s soul and Parliament’s bouncy funk,
but it mixes those styles with druggy

PRIMAL SCREAM

European dance music and metallic
punk rock.

“Did we breathe a sigh of relief? I
think some people did, to be honest
with you,” says Linnea Nan, Reprise
director of artist development and cre-
ative marketing. “But I don’t want that
to sound harsh. [The new album] is
almost like the evolution from ‘Seream-
adelica’ instead of that little expression
in the middle.”

With aggressive self-criticism,
singer/songwriter Gillespie compares
“Vanishing Point” favorably with the
previous album, which came out on Sire
Records. “The last record, I think we
fussed over it a bit too much,” he says
by phone from the band’s British

Wide Mouth Mason Opens

Its Bluesy Bow~0n

B BY LARRY LeBLANC

TORONTO—Vicki Germaise, senior
VP of Atlantic Records (U.S.), is still
swooning over the May 21 New York
showcase by Wide Mouth Mason.
Atlantic will release the self-titled
debut by the Canadian roots-based trio
July 8.

“They are the most extraordinary
band I've ever seen,” exclaims Ger-
maise. “T'wenty seconds into their set,
I fought my way through the crowd and
stood there with my jaw dropping. I
could have stood there for the rest of
my life. [Atlantic executives] were on
the phone the next morning, saying,
‘We didn’t know what we had.””

From playing to a handful of drunk
line-dancers in a rural western Cana-
da bar infested with chickens two years
ago to performing with George Thoro-
good, Collective Soul, and Canada’s Big
Sugar last year, this remarkable 3-year-
old Saskatoon, Saskatchewan, trio has
retained and refined its blues-based
approach. However, as Germaise takes
pains to point out, the Wide Mouth
Mason is not a pure blues act.

“Two labels we're steering clear of
[in promoting the album] are ‘blues’ and
‘Canadian, ” says Germaise. “You know
what being a blues band means in 19977
Great players, no songs. This band has
great songs. Being ‘Canadian’ is a story
[American radio programmers and
media] have heard over and over again,
$0 it’s not a selling point.”

While the band, whose members’
average age is 21, is unquestionably
bluesy, its album shows that the
group—singer/guitarist Shaun Ver-
reault, drummer Safwan Javed, and
bassist Ear]l Pereira—has also been

Atlantic

4

WIDE MOUTH MASON

influenced by such R&B and roots acts
as Funkadelic, the Band, Otis Redding,
Sam & Dave, the Black Crowes, and fel-
low Canadian guitarist Colin James
(who plays dobro on album track “The
Preacherman’s Song”).

“Everything we listen to is going to
come out [in our own original music],”
says Verreault.

Despite Verreault first being influ-
enced by the playing of the late Texas
guitarist Stevie Ray Vaughan and later
by American blues masters John Lee
Hooker, Albert King, B.B. King, Muddy
Waters, and Buddy Guy, he also empha-
sizes that his trio isn’t a blues act.

“We still get the blues tag a lot, but
it’s not like we're playing ‘Sweet Home
Chicago.’ I like the original [blues art-
ists], but those people sounded the way
they did because they played who they
were.”

Asked how the band’s bluesy style
evolved, Verreault says, “When we
were starting out and playing what we
had to, from top 40 to the older
[Rolling] Stones, we always had the
best times in blues clubs. Audiences
there, who are also fans of Eric Clap-
ton and Jimi Hendrix, were into all our

(Continued on page 56)

rehearsal room. “We made the album
sound too lifeless and too clean. For this
album, we felt we had to record quick-
ly and capture the moment and keep it
rough and ready and raw. That’s what
we learned: Capture the moment.

“The notes aren’t perfect, but this
time we wanted to get the feeling,”
Gillespie continues. “Perfect music’s
about feeling. We fucked up last time
by forgetting that.”

But Ryan Cameron, owner of the
independent Minneapolis record store
Let it Be, says he has read about Pri-
mal Scream dismissing its previous
albums in the past. “It’s funny, because
they do that all the time—they dis-

Dodger Dogs. The members of Megadeth take a break from hosting a listening
party for their new album, “Cryptic Writings,” at L.A."'s Dodger Stadium. Pictured,
from left, are Capitol Records VP of artist development Rob Gordon; Megadeth's
Nick Menza and Marty Friedman; Capitol VP of national rock promotion Dave
Ross; Capitol director of promotion and marketing Greg Seese; Megadeth’s
David Ellefson; Capitol national director of rock promotion Tommy Daiey; and
Megadeth’s Dave Mustaine.

(Continued on page 55)

OUVENIRS: In 1974, Dan Fogelberg sang, “When
faced with the past, the strongest man cries.” In 1997, that
could be amended to “When faced with the past, the
strongest man puts out a boxed set.”

That’s exactly what Fogelberg has done with “Portrait:
The Music Of Dan Fogelberg From 1972-1997.” The 64-
song collection will be released on Epic/Legacy on Tues-
day (8). Five songs in the collection have never been re-
leased before, including the uplifting ballad “Don’t Lose
Heart,” which will be worked to AC radio.

For Fogelberg, compiling the project was a somewhat
daunting task. When asked if he was

Dan Fogelberg Compiles A Boxed
‘Portrait’; D’Agostino Out At EMI

suppose, but after listening to [1987’s] ‘Exiles,’ I'm in the
middle of another divorce right now, and I'm like, ‘My God,
it's the same damn thing.” ” He wryly adds, “These days,
I'll either use my music [as a forecasting device] or I’ll
refuse to write anything but fluff.”

Fogelberg is currently without a label: He left Epic after
1998’s “River Of Souls” and subsequently recorded 1995’s
“No Resemblance Whatsoever,” a sequel to 1978’s “Twin
Sons Of Different Mothers,” for Giant. “I’m just going to
see what happens,” he says. “I'm working with Sony again
on this package. We've always had a good working rela-

awed by his body of work over the
past quarter-century, he bursts into
laughter, replying, “Oh, good God,
no. I was awed by the verbosity of it
and the length of it. It’s a lot of
words and a lot of notes. You finish
one [project] and you're onto the
next and continue working, so I've

parting. I'm not sure what I'm going
to do next. I think I still have a
future in recording.”

But first, Fogelberg will under-
take a summer theater tour. He
admits to feeling a renewed vigor
toward playing live after he had to
cancel dates last year following a

tionship. It wasn’t a troublesome
[A[M

never seen it as a whole body of
work before, but for the most part,
I came away feeling pretty good
about it.”

The four-CD set is packaged in a handsome slipcover
and includes an impressive 70-page booklet with an essay
detailing Fogelberg’s musical history, as well as enjoyable,
informative song annotations by Fogelberg.

In a nod to the disc titles in Jimmy Buffett’s fine 1992
boxed set, “Boats, Beaches, Bars, Ballads,” the dises on
Fogelberg’s sets are tagged “Hits,” “Ballads,” “Rock &
Roll,” and “Tales & Travels.” “Jimmy did his that way, and
it was a great idea,” says Fogelberg, “so I just took that
approach. I think the audience will enjoy it, especially the
ballads. If you're going to have a makeout session, put that
side on. If you want to barbecue, put on the rock side. I
personally like the ‘Tales & Travels’ best, as a songwriter
and a producer. Those songs are the most adventurous;
they’re all like five or six minutes long, and they go a lot
of different places. They’re not that personal.”

And for Fogelberg, mining sources other than his own
love life for material has come as welcome relief. “I got
especially tired of writing personal stuff at the end of the
’80s. When you look at my oeuwvre in the 1990s, it really
has been political and spiritual and philosophical. I haven’t
said a lot about my personal life. I did enough of that for
20 years. I've really kind of covered that.”

However, as Fogelberg discovered as he’s reviewed his
material over the years, there’s still lessons to be learned.
“I've always had a very strange thing about my music, and
I've never understood it. It seems like I almost write
prophetically. It’s scary,” he says. “I remember writing the
song ‘Promises Made’ about a broken marriage back in
1976. I'd never even been married, right? But somehow
this song came to me, as did ‘Always The Last To Know;
another song that was dealing with divorce and a family
coming apart, and I'd never had any experience about that.
But years later, I've been through it. I hate to say this, I

by Melinda Newman

finger injury. “I couldn’t play guitar
or piano for like six months. I'm
approaching this tour with a whole
new enthusiasm,” he says. “It’s funny, you don’t miss your
water until the well runs dry.”

STUFF: Following the reorganization at EMI Capitol
Music Group North America, VP of corporate communi-
cations Sue D’Agostino is looking for new opportunities.
She can be reached at 201-301-0892 . . . Capitol Records
and Paul Westerberg continue to hammer out a deal to
bring the former Replacement to the label, although no
contract has been signed . . . Rykodisc is in talks with
MGM/UA Pictures involving soundtrack rights to films
released by United Artists Pictures. A representative for
Salem, Mass.-based Rykodise confirms the negotiations
but would not specify whether they involve a distribution
deal or outright acquisition of the United Artists master
recordings.

The Spin Doctors have won a decision and undisclosed
settlement against Miller Brewing Co. for the brewery’s
unlawful use of the band’s 1993 hit “Two Princes.” A rul-
ing handed down May 19 in U.S. District Court in Los
Angeles found the brewery guilty of plagiarizing the song
in a 1995 commercial. The Spin Doctors parted ways with
Epic Records last year and are looking for a new deal (Bill-
board Bulletin, May 23) . . . Jeff Buckley has begun
recording his new album in Memphis, co-producing with
Andy Wallace. The set is being projected as an early 98
release.

UB40 will launch a U.S. tour July 10 at the Light
Amphitheater in Pittsburgh . .. Me’Shell Ndegéocello
plays bass on “I'm Not A Saint,” on the new Rolling
Stones album, which will be out later this year ... For-
mer Judas Priest front man Rob Halford has signed with
Nothing, Trent Reznor and John Malm’s label. . . Ear-
ache has signed English Dogs, a U.K.-based band led by
the Prodigy’s guitarist, Gizz Butt. J
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Work Works
Maypole’s
1st ‘Product’

M BY JIM BESSMAN

NEW YORK—As the band’s name sug-
gests, Maypole fronts a strong work
ethic.

The L.A.-based rock quintet, whose
debut album, “Product,” will be released
July 8 by Clean Slate/ Work, took the
Maypole moniker to commemorate the
Russian workers’ May Day celebration
and is furthering the theme with its own
commitment to work the record.

“They have a great attitude and are
ready to work,” notes Barbara Baus-
man, marketing director for the Sony-
distributed Work Group. “It’s kind of
funny that they’re called Maypole, and
they’re on Work and the album’s called
‘Product.’ It all ties in together; and it’s
now just a matter of time before we get
them in a van and out on the road.”

Heavy roadwork is forthcoming and
will likely benefit from another key
Maypole tie-in: the band’s relationship
with the Wallflowers. Maypole gui-
tarist Tobi Miller, who produced and
engineered “Product,” served five
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years previously in the Wallflowers.
“He decided he wanted to get out

before they sold millions of records,”
says guitarist/vocalist Hans Hitner,
tongue obviously in cheek. “I want to
keep him here as long as possible—so
I tell him everything’s terrible!”

SPOLS tunniflg inthe Tep 20 fadio arerketiinin
paton. Markets mciude New York; LesS Ange

Chicago, etroit, Dallas, Minweapelis amone:it other

Qver 80% penetratien in U.S. fwuseholds:

After leaving the Wallflowers, Miller

formed an instrumental group called IR=-Store Paosters and Plav Copies
Slue Foot Sue with bassist Miiko -l Stlole Pegestsand Flay doples :
Watanabe, drummer Hugh Mangum, » QL“:Uk‘i SlIL‘ 1ale ._u 'AS /_\("mﬂ ‘lﬂs&-‘t{" Oon TV™.

and lap steel player Chris Frankfort. A
mutual friend hooked Miller up with
Hitner, an Arizona punk/hardcore vet-
eran who moved from Tucson to L.A. to
Jjoin what became Maypole.

HK Management’s Andy Slater
manages Maypole, as well as the Wall-
flowers and Fiona Apple. Slater also
owns Clean Slate, for which the May-
pole album is the label’s second offer-

Fleer and Countef Merchandisers with tHeader Cards.

Qne ofithe

SUMMER ALBUMS @
. b“;ﬁ? weeks .

ing following Apple’s “Tidal.” - o " \ S : :
Hitner also writes the band’s songs. “ y £ the Bl - ard TOp 200.
“The paradox is that I’'m a complete : ) R o \ —

dictator,” says Hitner, who finds fur-
ther irony in “Product’s” title. “Obvi-
ously that’s what record companies call
records, but on the other side, numer-
ous artists take themselves so serious-
ly about their ‘art,” which really boils
down to something that you make. We
want to sell records, too, but we’re not
making them because we think we’re
so fucking artistie.”

Hitner’s lyrics, however, do have a USA DISTRIBUTION
somewhat serious bent. “I don’t llke to MADACY ENTERTAINMENT GROUP, INC. Tel.: (61 4) 291-4252
get on a soapbox or spell everything ENTERTAINMENT | 1865 TransCanada Hwy, Montreal, Quebec, Canada HOP 1J1 Fax: (614) 291-4365
out, but I am interested in the politics Tel.: (514) 683-9320 Fax: (514) 683-7848
of everyday living, particularly the

(Continued on page 16)
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EN VOGUE, MINUS 1, RETURNS

(Continued from page 9)

Being away from the recording
scene for more than three years can
prove fatal for many recording acts—
particularly in R&B, where consumers
are notoriously trendy. “The [musical]
landscape has definitely changed since
our last album,” says Ellis, who record-
ed her EastWest solo debut, “Southern
Gal,” in 1995. “We had to be aware of
the creative changes in the business,
but at the same time, we remained true
to ourselves. So we didn’t change a lot,
style-wise.”

The loss of a group member and its
time &way from consumers has done
little to diminish the five-time Gram-
my-nominated act’s appeal. “They’ve

‘been gone for a while, but the fan base

is definitely still interested,” says
Sonya Askew, buyer for 315-store,
North Canton, Ohio-based Camelot
Music. “We anticipate significant sales
of their album when it’s released.”
Label executives point to the success
of the album’s “Don’t Let Go (Love),”
which was a single from the “Set It Off”

soundtrack, as a barometer for the
album’s anticipated success. The single
peaked at No. 2 on the Hot 100 and was
No. 1 on the Hot R&B Singles chart.

To mark En Vogue's return and offi-
cially launch the act’s marketing cam-
paign for “EV3” to consumers, the act
performed “Don’t Let Go (Love)” in
February at the Soul Train Awards.

Elektra marketing director (U.S.)
Jayson Jackson says that “Don’t Let
Go (Love)” “was the most influential
element of our setup and a prime indi-
cator of what to expect from the
album.”

The label has complete confidence in
En Vogue’s musical abilities, and exec-
utives are aggressively marketing the
trio in an effort to differentiate it from
the plethora of female groups current-
ly in the market.

“Whatever,” the first single, was ser-
viced May 13 to R&B, top 40
rhythm/crossover, top 40, and jazz/AC
stations. It received 3,119 detections on
210 stations for the week ending May
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26, according to Broadcast Data Sys-
tems.

Written and produced by Babyface,
“Whatever” is slated for retail release
in July.

The single is accompanied by a pow-
erfully visual video that was directed
by longtime En Vogue collaborator
Matthew Ralston. The clip was ser-
viced May 14 to local and national out-
lets. It depicts the trio in a surreal plas-
tic surgeon’s office, clad in eye-catching
makeup and costuming—all of which
makes for an intentional parody of
makeover overkill.

Jackson says that although the clip
is a departure from the act’s glam-
orous, high-fashion model image, it has
spurred significant conversation
around the industry and among con-
sumers. :

“Reaction to the video has been
mixed, but the common thing is that
people talk about it and want to see it
again,” he says.

Discussions concerning the merits of
the clip have kept phones ringing. Says
KKBT Los Angeles music director
Mariama Snyder, “Because it's so dif-
ferent, it’s staying on people’s minds,
and that is setting the group apart. That
video, plus the single from the ‘Set It Off’
soundtrack, has really set up ‘Whatev-
er,’ which is already getting medium to

INTERSCOPE SUED

(Continued from page 6)

sell” provision in Trauma’s contract
with Interscope. The provision, the suit
says, allows the latter to pursue an
option to buy out all of Trauma’s inter-
est in its artists at approximately 50%
of their estimated value when the orig-
inal agreement between the two labels
expires.

According to the suit, Interscope
threatened Trauma to end its relation-
ship with No Doubt or be denied funds
from Interscope.

“Interscope is well aware that Trau-
ma operates on that increased budget
and that Trauma would not be able to
survive without such additional sums
as had been agreed to and in fact paid
by Interscope for the prior few years,”
says the suit.

Based on information from unspeci-
fied sources, the suit alleges that Inter-
scope owners Field and Iovine are
claiming No Doubt is signed solely to
Interscope to enhance another buy-out
agreement they are discussing with
another company.

The suit also says sources have
reported that Interscope has renegoti-
ated a contract with No Doubt without
Trauma’s knowledge.

According to Trauma’s lawyer, Skip
Miller, some of these sources are Inter-
scope employees.

“I’'m sitting here sharpening my
knife and looking forward to bringing
this case in front of a jury,” says Miller.
“[Trauma] worked very hard to devel-
op this act, and to have something like
this occur now is very disconcerting.”

Miller says Trauma will request that
the court dissolve the distribution
agreement between Trauma and Inter-
scope based on the alleged indiscre-
tions mentioned in the suit.

Representatives from Interscope
could not be reached for comment by
press time.

heavy rotation at the station.”

In addition to the firepower behind
“Don’t Let-Go (Love),” “Whatever,”
and its accompanying clip, executives
have booked a string of television dates
for En Vogue. The trio has already
appeared on “The Rosie O'Donnell
Show” and “Saturday Night Live.”
Future appearances include “The MTV
Movie Awards” on June 12 and “The
Tonight Show Starring Jay Leno,” on
June 25. In addition, the O’Donnell
appearance will be repeated the week
of the album’s release.

On June 18, the trio—which is man-
aged by the Left Bank Organization,
based in Los Angeles—will be featured
in ad spot wraparounds for the WB
Network’s prime-time programs.

On-air appearances will be backed by
an extensive print advertising cam-
paign that will surround the album’s

release. En Vogue ads are slated to
appear in Time, People, Vibe, and Jet.

The label plans to send the act on a
nonperforming promotional tour of
radio and retail beginning June 16 in
New York. The tour is scheduled to
stop in Washington, D.C., Atlanta, Dal-
las, Chicago, San Francisco, and Los
Angeles.

An En Vogue tour, which will be
booked through William Morris, is like-
ly to follow, but there were no firm
plans at press time.

The label sent En Vogue on an inter-
national promotional tour May 18 that
ran until Sunday (1).

Says Jackson, “ ‘Don’t Let Go (Love)
has laid the groundwork for their new
album in international territories, just
like it’s doing here. We're backing that
up with radio and television appear-
ances as they travel abroad.”

AUSSIE INDIE SHOCK EXPANDS IN U.S., JAPAN

(Continued from page 6)

Shock’s move into the U.S. market
comes in the wake of success for Body-
jar and Pearly Gatecrashers in Japan
and Southeast Asia. In May, Big Heavy
Stuff became the first Shock act to be
licensed to Japan's Quattro Label. The
Sydney band performs in Japan this
year after dates through Southeast
Asia territories. The act is released in
Singapore on Pony Canyon and in the
Philippines on the local Universal
label. (The Philippines Universal is
not connected with Universal/MCA.)

Williams says he expects more
Shock acts will be licensed through
Quattro in the future.

In recent months, Shock has taken
on Australian distribution for U.K.
dance labels Good Locking, XL, and
Ore and Germany’s Studio K7 and
Edel. Dance has domestically proved
its biggest growth area. According to
dance manager Nick Dunshea, it con-

stitutes 35%-40% of Shock’s business.
Since mid-1995, international licens-
ing agreements have seen the indie
group gain two chart-topping singles
(Nikki French’s “Total Eclipse Of The
Heart” and Hocus Pocus’ “Here’s
Johnny”) and a No. 2 (Triple X's
“Theme From X-Files”) on the Aus-
tralian Music Report. All three went
platinum (100,000 units).

“Altogether we've had 12 singles go
into the top 60 of the mainstream
charts,” says Dunshea. “Plus, huge
sales for compilations like ‘Pure
Adrenalin 4,” ‘Central Hitz-FM,’ and
‘Central Energy’ have underlined
Shock’s position as the major inde-
pendent force in dance music distrib-
ution in Australia.”

During May, the company expand-
ed its dance A&R and promotion per-
sonnel.

Mix In M aine

This summer, one of the world’s finest mixdown facilities
will be on the coast of Down East Maine.
Neve Capricorn, 24 bit, 128 Channel, Digital Console
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Secluded Idyllic Waterfront Settiny...
(yet near Airports, Lodging and Fine Dininyg)
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WILD’ AT HEART: In the endless circle of life imitating art imitating life
comes a soundtrack story courtesy of Edel Records. Edel’s soundtrack to the
Morgan Creek Pictures/Warner Bros. film “Wild America,” due June 17, is
a kaleidoscope of late-'60s classies—ranging from Steppenwolf’s “Magic Car-
pet Ride” and “Born To Be Wild” to Jerry Lee Lewis’ “Real Wild Child"—
with one notable exception. The album’s first single is a pop ditty called “Gold-
enman,” fresh off the soundboard from Fresno, Calif., act Spies.

The song came to the attention of Morgan Creek and Edel courtesy of a
Hawaii-based radio promoter who was just passing along a cool independent
album he’d received in the mail, says Edel president Jonathan First. “When
we heard the song, we just flipped on it,” says First. “It is melodically just
wonderful, and it has lyrics that perfectly typify the movie, which is a com-
ing-of-age story.”

Perhaps the reason the song is such a kindred spirit to the film is that Spies
comprise three young men who are about the same age as the three stars of
“Wild America,” teen idols Jonathan Taylor Thomas, Scott Bairstow, and
Devon Sawa, who in the movie set out to find adventure beyond the confines
of their small-town lives. A music video is in the works that intersperses scenes
with the band members and the actors. And as for Spies, they’ve experienced
a little coming of age themselves. The group has recently signed to Edel
Records America, with a new studio album planned for late-summer release.

THE ‘SPEED’ OF SOUND: Virgin Records is mimicking the singles blitz it

unleashed on radio to accompany “The Saint” with “Speed 2: Cruise Con- |

trol,” a beach bucketful of new reggae music that hit retail May 20.

This time around, the label shipped five of the album’s 12 tracks to various
radio formats to help generate an early buzz. “When we were putting togeth-
er the music, there was a deliberate decision to match the music to the film,
but also to create an album of summer music, a reggae compilation that would

executive VP of Virgin Music Group
worldwide.

Among the five emphasis tracks are
UB40’s “Tell Me Is It True,” which
also is the first single on the band’s
next album, due June 30, and Shaggy’s
“My Dream,” which will be included
on his next album, due in July. Ironi-
cally, “My Dream” was not the song
Shaggy originally wanted to include on
the album. His first choice was the
first single from his upecoming album,
a cover of the Verona Franklin rock-
er “Piece Of My Heart,” which was
immortalized by Janis Joplin. In a strange soundtrack twist, Shaggy says,
that song ironically was declared off-limits to “Speed” because it is being used
in a fortheoming Joplin biopie.

Happy with his second choice, Shaggy says that “Speed 2” is the perfect
means to keep up momentum from his recently concluded tour and set up his
upcoming solo project. “Sotndtracks are great, because they really get peo-
ple into the music and help get songs recognized,” he says. “Everything is a
blessing in disguise. ‘Piece Of My Heart’ was already recognized, and now
‘My Dream’ will get recognized, t0o.”

Also groovin’ to a reggae beat was Mark Mancina, who scored the first
“Speed” and wrote several new reggae tunes for the sequel that served as
aural glue between various action scenes. Whereas Mancina elicited the help
of actual automobile parts to create the metallic percussion sound in the orig-
inal movie, for the sequel he went for a Jamaican/Latin feel that was realized
via a band that included 15 steel drums. “There’s a lot of music in this movie
overall and a lot of working together,” says Mancina. “I was mixing the music
while the studio was mixing the final version of the movie.”

Mancina found himself doing double duty on the scoring front for summer
action flicks. He also co-wrote the score for “Con Air” with longtime pal
Trevor Rabin. “Con Air” is due from Hollywood Records Friday (6).

SHVBIIU HIL1H U DR SRS
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PRODUCTION NOTES: In August, Hollywood Records will release a sequel
soundtrack to “Romy And Michele’s High School Reunion.” The album will
feature songs from the movie not included on the first album, such as the Pre-
tenders’ “Don’t Get Me Wrong” and Robert Palmer’s “Addicted To Love,” as
well as the Wang Chung anthem “Everybody Have Fun Tonight,” which was
used in TV spots for the film.

New from ESPN and Tommy Boy Records is “X Games—The Soundtrack
Album,” a pulse-elevating potpourri of new and existing alternative rock,
metal, and hip-hop from the likes of Bush, Red Hot Chili Peppers, Fish-
bone, Public Enemy, Goldfinger, and Helmet.

Although it’s not a CD-ROM, “The Lost World: Jurassic Park” soundtrack,
out May 20 from MCA Records, is a true multimedia experience of the most
primordial kind. The CD sleeve folds out into a four-panel prehistoric jungle
scene that features pop-up cutouts of T-Rex and three of his dino pals.

stand on its own,” says Nancy Berry, |
y

Sony Sets The Stage For Soundtrax Growth

New Entity, Under Brunman, To Serve As Umbrella Label

B BY TERRI HORAK

NEW YORK—In an effort to capital-
ize on the booming soundtrack busi-
ness, Sony has formed Sony Music
Soundtrax to serve as an umbrella label
for soundtrack releases from the Sony
Music Entertainment family of labels.

Epic Soundtrax senior VP Glen
Brunman has been named executive
VP of the new entity, which will issue
releases in conjunction with the indi-
vidual Sony labels (Billboard, May 31).

“Glen’s performance with Epic was
so outstanding that it made sense to
consolidate and have one voice for the
whole company. His relationships are
second to none,” says Thomas D. Mot-
tola, president/COQ of Sony Musie
Entertainment.

Brunman, who is based in Sony’s
Santa Monica, Calif., office, says the
proliferation of soundtracks and the
increasingly competitive marketplace
demand a greater focus on quality.

“We want to make the best and most
successful soundtracks possible and for
our artists to have the best possible
opportunity to reach a wider audience
from the marriage to movies,” Brun-
man says. “The way to create the best

chance for that is for the labels to work
together and for the entire company to
unite.”

The first title released under the
imprint will be “My Best Friend’s Wed-
ding,” due June 24 from the Work
Group/Sony Music Soundtrax. The
album features Ani DiFranco on the
title track and cuts by Tony Bennett,
Diana King, and Amanda Marshall,
among others. (DiFranco’s participa-
tion marks the major-label debut for
the staunchly independent artist whose
albums are released on her own Right-
eous Babe label.)

Other soundtrack titles scheduled for
release this summer are “Men In
Black” from Columbia/Sony Music
Soundtrax, out July 1, and “Spawn”
from Epic/Immortal, which will be in
stores Aug. 5. Brunman says it’s too
early to tell whether the title will go
through Epic Soundtrax or Sony Music
Soundtrax, or whether Epic Soundtrax
will be absorbed into the new entity.

In conjunction with the individual
Sony labels, Brunman will have a hand
in the A&R and marketing aspects of
Sony Music Soundtrax releases, as well
as Sony Music artists’ participation in
film and television projects.

“I don’t remember a time when
movie soundtracks were selling like
they are now, and the challenge is to
make the kind of records that people
want to own but also to align ourselves
with movies that really do use music to
tell the story.”

Brunman also points out that “every
movie has different needs,” and, in
some cases, a song’s film tie-in does not
have to appear on a soundtrack album.
That was the case with Celine Dion’s
“Because You Loved Me” from the
movie “Up Close And Personal.”

“Not every movie should have a
soundtrack, and in this case it made the
most sense to keep it a part of Celine’s
own album,” Brunman says.

He points to the increasingly preva-
lent link between music and movies and
sees a number of signs that point to
continuing suceess for both sides.

“Movie directors are more attuned to
the value of music in telling their own
story, and movie companies are more
interested in having music as a mar-
keting tool,” Brunman says. “I think
the marketing budgets for movies are
larger than they’ve ever been, and they
provide record companies with an extra
[promotional] advantage.”

WORK WORKS MAYPOLE’S FIRST ‘PRODUCT’

(Continued from page 13)

plight of people who actually work for a
living—unlike a lot of musicians.
“‘Going Dutch,’ for example, is about
being a displaced person, and the poli-
ties of someone who has his environ-
ment created for him and is chastised
for wanting to leave it.”

As a songwriter, Hitner uses what he
calls a “bombing” technique, in which
he begins with a feeling and then lets
his mind run with it. To cite another
example, “Product’s” first single, “Con-
crete Shoes,” evolved from and expands
upon the recent Nicaraguan conflict,
while, odd as it may sound, deriving
emotionally from the first time the
writer heard the Eagles on the radio.

“I was just a kid playing with ‘Star
Wars’ action figures and started break-
ing them out of extreme displeasure,”
says Hitner. “It was long before I even
had a musical consciousness, but right
at the beginning I knew what I didn’t
like. [But ‘Concrete Shoes’] is also about
bitterness and destroying things of
importance to you.”

In mid-June, the single goes to alter-
native, rock, and triple-A formats. But
it’s only one of several songs that Baus-
man considers single-worthy.

“That’s part of the reasons why we’re

" so confident about the project,” Baus-

man says. “The songs are really good,
Hans’ voice is great, and the vibe is the
Replacements and the Clash.” Both
those bands, as well as Gang Of Four,
Barkmarket, and Tom Waits, are cited
by Hitner as artists of mutual interest
to Maypole’s members. Meanwhile,
Elvis Costello is the only artist covered
on “Product,” via “Watch Your Step.”
Work Group started spreading the
news on Maypole by including it on a
CD/cassette sampler, 10,000 copies of
which were passed out last year at
snowboarding, skateboarding, and
related lifestyle events. Cassette sam-
plers containing “Concrete Shoes” and
“Clearance Sale (6 Years)” were given
away during the band’s April tour with

the Wallflowers.

The album will be promoted to retail
at Sony Distribution’s “developing
artists” price, which is $11.98 for CD
and $7.98 for cassette. Other Sony acts,
such as Sponge and the Presidents Of
The United States Of America, have
greatly benefited from the developing
artists program. The CD also includes
CD Extra material, including video,
graphics, and text, as well as a free 30-
day trial with the Earthlink Internet
provider.

Having seen Maypole win over unfa-
miliar audiences with its “super-tight”
live act, Bausman now anticipates sim-
ilar response at upcoming Creative

Artists Agency-booked dates. Noting
that Miller and the Wallflowers’ Jakob
Dylan have been friends since child-
hood, she reports that Dylan has
pledged to help as much as he can with
additional support slots.

“Maypole opened for the Wallflow-
ers in Baton Rouge [La.] on April 29,
then drove eight hours overnight to
perform for an Atlanta branch meet-
ing, then drove 14 more to play at West
Palm Beach, Fla.—all without a com-
plaint,” says Bausman. “But that’s how
they are.”

“The fun is in our live show,” adds
Hitner. “We’re going to tour incessant-
ly, whether people want us to or not.”

Maxwell’s Platinum Hang Suite. Maxwell receives a plaque certifying sales of
1 million units for his Columbia Records debut, “Maxwell’s Urban Hang Suite.”
Shown in the back row, from left, are Stuart Mathewman, creative collaborator
on the album; Mitchell Cohen, VP of A&R, Columbia; and David Passick, DPE
Management. In the front row, from left, are Don lenner, president, Columbia;
Maxwell: and Michael Mauldin, executive VP of black music, Columbia.
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Maureen Ryan,

Director of Special Events
(212) 536-5002 ph.
(212) 536-1400 fax

July 16 - 18, 1997
Special Attractions - .

* Keynote Addresses by Erik Bradley, Music Director, B9¢ Chicago; Fioneering
dance producer, Arthur Baker and Electronic Renegad= Brian “B.T.” Transeau
* Special Chicago House Reunion with the legends of ¢ ub music
* Clubland Unplugged featuring some of dance music s leading singers ...
with a few surprise twists .
* The Electronic Revolution rages on in three special artist/D) showcases
* A&R Juries -- music evaluation & career counseling frcm some of the
most influential minds in the music industry.

You're eligible for special discount fares from
American Airlines for travel to Chicago, july 13 REGISTRATION INFORMATIOND
to July 21, 1997. Reservations must be booked ° [RES Register: Cut out form and mail to:
directly through PEPP TRAVEL &t 1-800-877-9770.
Please identify yourself as a

Billboard attendee.

Billboard Dance Music Summit

Attn: Maureen Ryan

1515 Broadway, 14th Floor, NY, NY 10036
or kFax to (212) 536-1400.

Ths form may be duplicated - please type or print clearly.

Maxe all payments to Billboard Magazine.

(Corfirmation widl be sent via mail - please allow 10 days!)

Hdtel

- REGISTRATION FEES

d Recular Billboard D]’s Only
: . . $255.00 $149.00
ACCOmeddﬂQﬂS 7 Early Bird (pavment received by May 15th)
Chicago Marriott Downtown $3¢5.00  $199.00
540 N. Michigan Avenue Pre-Registration (payment received by June 30th)
For reservations, please call 1-800-228-9290. $355.00 $249.00
Room rate $135.00 single or double. Full Registration (after June 30th and walk-up)
P!ease be’ sure to state that you"re with First Name
Blllboafd s Dance Music Summit Last Name._
to receive discounted rate. Tite
" Company
v [4 L4 . ) " Add-
Registration Bag Inserts i
e ” |ty_ — -
Call Michele Jacangelo at (212} 536-5088 to e ZipCode_
inquire about cost, quantity and shipping details. I'm paying by [JCheck [AVISA/MC  [JAmex
™ CreditCard &
: o Expe Date
Contact Information L ere—

Cerdholder’s Signature:

H Cancellation Policv: All cancellations must be submitted

d in wiiting. Cancelations received between May 15th and
May 30th will be subject to a §75.00 cancellation fee.
Caricellations rece'ved between May 30th and June 30th
wils Be subject tc @ $175.00 cancellation fee. No refund
wih ke issued for cancellations received after june 30th.

>
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sHEATSE E K E [R S.ABum CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® i _selling ti d i i i
3, sates reporrs coLLEcTeD, comriLeo, ano provioeo Y [ IFITEI e e e s e g e B e et i ar 1 riStS Subsedont albus a1 Imme-
w5 | =S kS ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
I g & ; §§ ARTIST JUNE 7, 1997 TITLE available. () Albums with the greatest sales gains. © 1997 Billboard/BPI Communications.
- - L ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD)
A 4 & NO.1 % & % 26 25 21 BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE
1 2 V4 LEE ANN WOMACK DECCA 11585/MCA (10.98/15.98) LEE ANN WOMACK 2 19 7 3X KRAZY NOO TRYBE 42961/VIRGIN (10.98/16.98) STACKIN CHIPS
(2D 6 | 9 | OMC HuH: 533435MERCURY (10,98 EQ/16.98) HOW BIZARRE 32 | 5 | LOS TUCANES DE TIJUANA EMi LATIN 56922 (7.98/11 98) TUCANES DE PLATA
() 8 8 | K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME 29 | 27 | 28 | NO MERCY ARiSTA 18941 (10.98/15.98) NO MERCY
L) 4 15 | FREAK NASTY HARD HOOD/POWER 2111/TRIAD (10.58/15.98)  CONTROVERSEE... THAT'S LIFE.. AND THAT'S THE WAY IT IS 30 28 3 COREY STEVENS EUREKA 77061/DISCOVERY (10.98/15.98) ROAD TO ZEN
§ | 1 | 3 | ALLURE TRACK MASTERS/CRAVE 67848"/EPIC (10.98 EQ/16.98) ALLURE 31 | 23 | 30 | DAVID KERSH CURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART
(6)| — | 1 | FEARFACTORY ROADRUNNER 8834 (9.98/14.98) REMANUFACTURE (CLONING TECHNOLOGY) 32 | 30 | & | ROBERT EARL KEEN ARISTA AUSTIN 18834/ARISTA (10 98/15 98) PICNIC
(7)| 12 | 12| REELBIG FISH MOJ0 53013/UNVERSAL (7.98/11.98) TURN THE RADIO OFF 13 | 20 | 2 | OLGA TANON WEA LATINA 18733 (8.98/14.99 LLEVAME CONTIGO
14 | 13 | SNEAKER PIMPS CLEAN UP 42587VIRGIN (10.98/15.98) BECOMING X 34 | 24 | 4 | ADRIANA EVANS PMPAOUD 67509%/RCA (10.98/15.98) ADRIANA EVANS
(9)] 16 | 4 | SISTER HAZEL UNIVERSAL 53030 (15.98 CD) SOMEWHERE MORE FAMILIAR 35 | 3¢ | 9 | WILD ORCHID Rca 66894 (10.98/15.98) WILD ORCHID
J GABRIE DUR 4 15.98/23. JU OTRA VEZ
)7 [ 4] JuaN L/ROGIO DURCALIARIOLA47808/BME (155823 76 M0 36 | 41 | 15 | LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK
11 13 20 ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF -
37 36 31 SHAKIRA @ SONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
— 1 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY 43023 (10.98/15.98) LIVE IN LONDON AT WEMBLEY
38 | 35 | 3 LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD
13 9 4 TRAPP DEFF TRAPP 9268/INTERSOUND (10.98/16.98) STOP THE GUNFIGHT
39 38 15 RAHSAAN PATTERSON MCA 11559 (9.98/12.98) RAHSAAN PATTERSON
14 3 e MISFITS GEFFEN 25126* (10.98/16.98) AMERICAN PSYCHO W g T I
THREE 6 FIA PROPHET 4405 (9.98/14.98 THE END
15 5 3 SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING 9 ! )
16 15 42 JACI VELASQUEZ MYRRH/MWORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE — . IAMMY SRELANICAEeT SEie RS DS RleTE AN AL
17 11 2 JOCELYN ENRIQUEZ CLASSIFIED/TIMBER! 3409/TOMMY BOY (10.98/15.98) JOCELYN e 3 L GR RO M INESROIYCRAWICANIN Cuca 56 4 e o0 FARIE N TOLYTE ERAL
18 10 7 TRACEY LEE BYSTORM 53036*/UNIVERSAL (10.98/15.98) MANY FACEZ - 1 THE DELINQUENTS PRIORITY 50680 (10.98/16.98) BIG MOVES
= 1 GUIDED BY VOICES MATADOR 241* (8 98/15.98) MAG EARWHIG! 44 33 42 CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED TH!IS RECORD
22 | 7 | DAFT PUNK SOMA 42609°VIRGIN (10.98/16.98) HOMEWORK — | 1 | LOS TEMERARIOS FONOVISA 6064 (8.98/13.98) EN CONCIERTO VOL. 2
21 | 18 | 4 | KATHY TROCCOLI REUNION 10003/BRENTWOOD (10.98/15.98) LOVE AND MERCY — | 1 | JOOSE FLAVOR UNIT/EASTWEST 62021/EEG (10.98/16.98) JOOSE
@ 29 4 COWBOY MOUTH MCA 11447 (9.98/12.98) ARE YOU WITH ME? 4 40 16 KEIKO MATSUI COUNTDOWN 17750/ULG (10.98/15.98) DREAM WALK
23 | 21 | 9 | CAEDMON’S CALL WARNER ALLIANCE 46463/ WARNER BROS. (8.98/13.98) CAEDMON’S CALL 48 | 31 | 3 | vOODOO GLOW SKULLS EPITAPH 86492 {10.98/15.98) BAILE DE LOS LOCOS
24 | 26 | 4 | LOS TUCANES DE THUANA EM: LATIN 56921 (7.98/11.98) TUCANES DE ORO — | 1 | MARK WILLS MERCURY NASHVILLE 532116 (10.98 EQ/15.98) MARK WILLS
25 17 12 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY’S LORD OF THE DANCE 50 42 39 AKINYELE z00 31142*/NOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP)

POP UL A

BILLBOARD'S WEEKLY COVERAGE OF HOT

P ROMISE KEPT: When
Capitol Nashville laid out its
promotion plan for baby act the
Ranch early this year, there
was one portion of its formula
that was eonspicuously absent:
country radio.

Why would Capitol shy away

Cru Review. ‘Just Another
| Case,” the No. 32 song on
the Hot Rap Singles chart
this issue, pairs Def Jam’s
new act Cru with rap leg-
end Slick Rick. The act’s
debut album, “Da Dirty 30,”
is an innovative and expan-
sive mix of 30 songs and
skits that bows June 10.
The Cru performs this sum-
mer on the Smokin’
Grooves tour, which also
features such artists as
Erykah Badu and George
Clinton.

from radio when the only two
new artists it introduced in
1996—Trace Adkins and
Deana Carter—became huge
successes in the format?
According to Capitol Nash-
ville VP of publicity Lorie
Lytle, it was a matter of fol-
lowing up on a promise made to
country radio last year by label

president Scott Hendricks.

“Scott told programmers
that we would only bring them
two new artists a year; and we
were determined to follow up
on that promise,” says Lytle.
“There is just so much coming
out, and we decided we didn’t
want to add to the burden.”

According to Capitol, the
Ranch, while still unknown
here, has had success in Aus-
tralia, where two of the band’s
three members were reared.
Its self-titled debut bowed in
the U.S. April 22.

In lieu of ap- [
proaching radio, p

MOUNTAIN
Lee Ann Womack, Lee Ann Womack

Struck By Luck. Arista/
Nashville artist Sherrié
Austin’s debut single, “Lucky
In Love,” entered CMT’s hot-
shot rotation in April and has
since been added to TNN.
The artist, whose album
“Words” bows July 15, is cur-
rently in the middle of a 10-
week major-market promo-
tional tour.

REGIONAL HEATSEEKERS NO.

s e—

sucapeket: I

Capitol has formulat-
ed a mainly non-
radio plan for the act,
which the label sign-
ed after already com-
mitting to work new
acts River Road and
Dean Miller at
radio.

Included in the
plan will be a grass-
roots approach bor-

EAST NORTH CENIRAL
Lee Ann Womack, Lee Ann Womack

pa— —

. NORTHEAST
Sister Hazel, Somewhere More Familiar |
it = =

R-UPIRISIN GG S.

PROSPECTS FOR THE HEATSEEKERS CHART

any album, while another
allowed movie patrons to
exchange their ticket stub at a
local retailer for a sampler.

Still yet another promotion
called for placing tent cards in
venues where the act would be
playing. Those cards, which
were filled out and exchanged
for a sampler cassette, have
helped Capitol Nashville build
a healthy database for the
band, says Rose.

The label will also work the
act heavily at video channels.
On May 23, Capitol
Nashville serviced a
clip for “Walk In The

WEST NORTH CENTRAL
Corey Stevens, Road To Zen

A

N\ 2

‘ | Allure, Allure

N MIDDLE ATLANTIC

Country” to CMT
and TNN and will fol-
low with a video for
“Clutterbilly” later
this summer.

While Lytle
J admits that the band,

L} r

PACFIC |

I-Euan Gabriel/Rocio Durca, Juntos Otra Vez

rowed from a page in
the rock’n’roll text-
book.

Multiple visits to
tour markets with an
emphasis on local press and
retail are aimed at taking
advantage of the act’s charis-
matic and lively stage presence.

Capitol Nashville VP of sales
John Rose says that the label
has aggressively handed out
sampler cassettes at clubs and
retail. One Musicland promo-
tion gave away a Ranch sam-
pler along with the purchase of

Lee Ann Womack, Lee Ann Womack

| Lee Ann Womack, Lee Ann Womack

V

SOUTH CENTRAL

——

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL

. Corey Stevens Road To Zen
Lee Ann Womack Lee Ann Womack
Reel Big Fish Turn The Radio Off
. Sister Hazel Somewhere More Famitiar
OMC How Bizarre
K's Choice Paradise In Me
. Freak Nasty Controversee... That's Life...
. Tammy Graham Tammy Graham

Fear Factory Remanufacture
. Cowboy Mouth Are You With Me?

SoENoURWNE

MIDDLE ATLANTIC
. Allure Allure
OMC How Bizarre
Hezekiah Walker Live In London At Wembley
Fear Factory Remanufacture (Cloning Technology)
Sounds Of Blackness Time For Healing
Tracey Lee Many Facez
Mistits American Psycho
Kinito Mendez El Descreto
Tito Nieves ! Like It Like That
NuYorican Sout NuYorican Soul

SLENDUAWNE

I~ which proudly wears
its rock influences on
its sleeve, could be a
somewhat non-tradi-
tional fit at country
radio, she is confident
that the act will even-
tually break through.
“Yes, they’re a lit-
tle different sound-
ing, but if you look at artists
like Big House, you'll see that
there are a lot of bands that are
stretching the boundaries but
still fitting through the eye of
the needle, and we feel the
Ranch does just that.”

2

ROADWORK: The captivat-
ing and curious Kinetics will
play June 18 at the Jupiter in

<+ BY DOUG REECE

Berkeley, Calif., in support of
their self-titled EP on Mod
Lang Records . . . Hannibal
bluesman Mem Shannon,
whose latest set, “Mem Shan-
non’s 2nd Blues Album,” was
released in April, plays Friday
(6) at Alleyfest 97 in Longview,

Knock Out. The first sin-
gle from Lava/Atlantic act
Sugar Ray’'s new album,
“Fioored,” is shaping up to
be one this summer’s
anthems. “Fly,” which fea-
tures rapper Super Cat,
was serviced May 20 to
modern rock stations.
Some stations had already
began spinning the single
from a promotional CD
polybagged with recent
issues of Virtually Alterna-
tive. The band will be fea-
tured on the W.A.R.P. tour
beginning in July.

Texas . . . Minty Fresh’s Papas
Fritas begin their summer
tour June 12 at New York’s
Mercury Lounge. Their latest
album, “Helioself,” was re-
leased May 6.
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R&B

ARTISTS & MUSIC

three tracks on ‘Jewelz,” O.C.’s album, which is due Aug. 5.

I's Payday. Payday’s O.C,, right, stands with producer DJ Premiere following a
recent performance by the artist at Tramps in New York. Premiere produced

B BY SHAWNEE SMITH

NEW YORK—After writing and pro-
ducing hits for Mary J. Blige, Bobby
Brown, Boy George, Keith Sweat, and
BLACKstreet over the past 10 years,
Lee “Big Bub” Drakeford is turning
his talents inward as he embarks on
a solo comeback with “Timeless,” his
debut Kedar Entertainment set, due
in mid-August.

Big Bub gained notoriety in the late
’80s as a member of Motown act
Today, one of the progenitors of new-

CHANGE IN THE AIR: Fertile summer and fall R&B
releases by promising new artists, such as A&M’s Billy
Porter, Epic’s Simone Hines, and Yab Yum’s Laurnea,
signal R&B’s return to a more traditional song style.

Increasing attention to socially relevant and less-graph-
ic love lyrics, along with solid song construction (in addi-
tion to the prerequisite soul beats and rhythms), is
appearing with greater frequency on artist debuts. This
renaissance soul movement should facilitate an easier
acceptance of quality recording acts whose previous
releases did not garner commercial success, such as Vir-
gin’s Brigette McWilliams, Mecca Don’s Michael
Speaks, and Elektra’s Family Stand—all of whom have
sets slated for the next quar-
ter. -

While these meatier acts
stand to gain an increased
position with programmers
because of their music’s grow-
ing popularity, the more
trendy hip-hop/R&DB acts also
continue to remain viable in
label pipelines.

The
Rhythm
and the

Blues

Tradition Is Watchword For Debut Acts;
Lambert Back On Label Tip With Babylon

Rap also seems to be adjust-
ing its thematic course. More
thought-provoking lyrical con-
tent is apparent from such
hip-hop acts as Craig Mack and Boogie Monsters (Bill-
board, May 10). There have been other telling barome-
ters: Dr. Dre’s segue from Death Row to his own After-
math label, where he will focus on a broader spectrum of
R&B acts, and the very public liaisons of Puffy Combs
and Snoop Doggy Dogg, which have done much to help
quell perceived East Coast/West Coast tensions.

Another and more subtle indication that the rap climate
is changing is rapper-turned-actor Will Smith’s move
back to recording. He has two songs on Columbia’s “Men
In Black—The Album” soundtrack, due July 1. He also
stars in the film.

Smith, who is recording under his given name, raps on
the soundtrack’s title track/first single and “Cruisin’.”
According to Columbia sources, the artist is expected to
ink an album deal with the label.

Smith’s move to record again is interesting given that,
as the Fresh Prince, he and Jazzy Jeff recorded fun rap
songs—a style that in recent years has been out of step
with prevailing consumer tastes.

The direction of Smith’s debut Columbia sei; remains
uncertain, but it’s unlikely he’d come with a Lardcore
ditty—it would be suicide for his multimillion dollar Amer-
ican hero box office image. Thus, the tone of the set will
likely be in a less-serious vein, supporting the notion that
hip-hop consumers are in the mood for something differ-
ent.

BAD IS GOOD: Ten-time Grammy-nominated song-

by J. R. Reynolds

writer/producer Dennis Lambert, who’s worked with
such artists as the Four Tops, Smokey Robinson, Jerry
Butler, Tavares, and the Temptations, has begun rolling
out the first projects on his recently formed Babylon Rec-
ords.

“It was about a six-month setup, and I kind of backed
into it,” he says.

Lambert says that the industry’s difficult sales climate
was a factor in opening up shop with Babylon, which is
independently distributed through M.S. Distributing. “In
the "70s, I had another label called Haven,” he says. “It
was a catch-ull label for everything that I was writing and
producing. The time was right to start the label, because
everyone was looking for some-
thing different, creatively. But
[the label] didn’t have the mar-
keting and promotion re-
sources that I would have
liked.”

This time around, Lambert
assembled a group of invest-
ment bankers and a lawyer
with whom he partnered. He
says that after raising the
start-up money, finding the
right kind of acts became the
challenge. “I've reached a point
in my career where I want the things I get involved with
to be on a positive and upbeat tip. At the same time, I want
to continue being part of something new and fresh.”

Despite possessing a diverse musical background—
since he began his career in the mid-'60s, he’s written for
and produced artists including the Doobie Brothers,
Santana, Kenny Loggins, and Glen Campbell—Lam-
bert will focus on R&B. “The roster may get more diverse
as time goes on, but urban is where I've spent most of my
creative time,” he says.

The label has three acts signed. On May 20, it released
“Monkey Pop (Raise The Roof),” the first single from bass
artist DJ Spank, which Lambert says has been receiving
early spins on mix shows. The label is focusing on 17 mar-
kets as it prepares to release Spank’s set, “Let’s Go
Party,” July 8.

At the end of June, Babylon will release the yet-to-be-
determined first single from New York rapper Hit Hard.
Lambert plans to attack the underground hip-hop com-
munity hard and promises that the artist’s set will be
interesting. “He’s a tough kid, and he records reality rap,
but it’s positive and has a hopeful tone to it,” Lambert
says.

Babylon plans to release the debut project by Los
Angeles-based R&B songwriter/vocalist Rob Boldt in the
fall,

Once it’s up and running, Lambert plans for Babylon
to have a roster of about six to eight artists, releasing four

(Continued on page 22)

Jjack swing. The group’s self-titled
debut album sold 24,000 units, accord-
ing to SoundScan, and spawned the
hit singles “Him Or Me” and “Girl I
Got My Eyes On You,” which peaked
at No. 3 and No. 1, respectively, on the
Hot R&B Singles chart.

Bub’s first solo effort, “Big Bub
Comin’ At Ya,”
was released on
EastWest in 1992;
it sold 115,000
units, according
to SoundScan,
and produced the
single “Tellin’ Me
Stories,” a song
about coping with
a drug-addicted
girlfriend.

Since then, Bub, who is managed
by his brother Thomas Jefferson and
whose songs are published through
Davone Ravone Publishing, has kept
busy writing and producing songs for
Bobby Brown (Bub co-wrote “My
Prerogative”), Johnny Gill, Heavy D,
Total, Horace Brown, Monifah, and
others. He also did a stint as A&R
director at Motown.

Having weathered the ups and
downs on various fronts of the music
business, Bub felt it was time to get
back to basics.

“I was born to entertain,” he says.
“I love to produce and make music,
but being an artist is my first love. I
think this is the best album I've ever
done. Me and Teddy [Riley] took our
time with this one.”

Working on the Riley-produced
“Timeless” for a year, Bub negotiat-
ed a recording contract with Kedar
Entertainment president Kedar
Massenburg, while pitching songs for
the label’s upcoming Chico DeBarge
project.

“When I heard [Bub] and Teddy
Riley had worked on an album, I told
him to let me hear some tracks,” says
Massenburg. “When I heard it, I was
like, ‘Oh, you don’t need tc be writing
for Chico, you need a record deal.’ So
I bought the masters from Inter-
scope, because they were just sitting
onit.”

Believing that Bub still maintains
a sizable adult fan base from his ear-
lier projects—“Bub still has a 25-and-
above fan base, so they are going to
naturally gravitate to his music”—

BIG BUB

Big Bub Goes Solo Route Again

Producer/Songwriter Readies Kedar Debut

Massenburg is attempting to intro-
duce the young hip-hop demographic
to Bub’s music by releasing “Need
Your Love” as the album’s first single.

Serviced to radio in early May, the
single features Queen Latifah and
Heavy D and is the sole uptempo
track on the ballad-driven “Timeless.”
The set also features a remake of the
Commodores’ “Zoom,” which is on the
upcoming “Hoodlum” soundtrack.

“I knew we had to give [the con-
sumers] some flavor first and then
come back with the ballads,” says
Massenburg, who persuaded Bub to
add “Need Your Love” to the album
after it was completed.

The clip for “Need Your Love,”
which will be serviced to video out-
lets at the end of June, features the
three artists racing to a party: Bub is
in a helicopter, Latifah drives a
Porsche, and Heavy D rides a four-
wheeled motorcycle.

“It never came across how funny
Bub is,” says Massenburg, referring
to the dance sequence between Bub
and Heavy D. “And I think people
want to see the personal side of him.
The video is important, because it
shows him dancing and having fun.”

In an effort to reacquaint retailers
and consumers with Bub, the label
distributed Big Bub/Chico DeBarge
sampler tapes at the Soul Train
Awards in March, a promotional
“Night Cap on Kedar” baggie at the
Impaet Super Summit confab in
April, and a massive fax, bio, and
sampler campaign that targeted
retail beginning the same month.

“It’s important to let people on the
street and at retail really live with a
record for a long time,” says Marc
Offenbach, VP of sales at Universal
Records, which distributes Kedar.
“Everybody is so inundated with new
releases, I think the more time you
give them to listen to it and the more
times you bring it up in a conversa-
tion, the better off you are.”

In June, Bub began personally call-
ing radio programmers, independent
retailers, and chains to alert them to
his album.

“I used to call [the PDs] personal-
ly, because if it wasn’t for them, I
wouldn’t exist,” says Bub.

At press time, no tour dates had
been scheduled, and no booking agent
has been selected.

Available now!

TUPAC SHAKUR

Thug Immortal
1000’s more titles available.
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a COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
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6 3 3 | 15 | ERYKAH BADU A KEDAR 53027+/UNIVERSAL (10.98/15.98) BADUIZM | 1 67 | 69 | 31 | TINA TURNER VIRGIN 41920 (1098/16.98) WILDEST DREAMS | 26
1 4 4 5 | HEAVY D UPTOWN 53033+/UNIVERSAL (10.98/16.98) WATERBED HEV 3 61 571 56 35 | MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF A BAND 13
| 8 5 5 11 SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LDVE JONES: THE MUSIC 3 62 63 61 34 | KENNY G A’ ARISTA 18935 (10.98/16.98) THE MOMENT 9
9 6 7 12 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*VIRGIN (10.98/16.98) THE UNTOUCHABLE 1 63 VARIOUS ARTISTS
62 63 8 BOOTY MIX 2: THE NEXT BOUNCE Il 62
10 | 7 | 9 | 6 | ROME RCA67441%(10.98/15.98) ROME | 7 INTERSOUND:3510 (10,96/16:98)
THE % | 13 | SOUNDTRACK ® vt 41604 (11 9816.98) T 64 | 69 | 68 | 24 | REDMAN @ DEF JAM 533470*/MERCURY (10.98 EQ/16.98) MUDDY WATERS | |
65 | 53 | 59 | 52 | ANN NESBY PERSPECTIVE 549022/A&M (10 98/14.98) I'M HERE FOR YOU | 27
NEWD | | | MICHAEL JACKSON BLOOD ON THE DANCE FLOOR: HISTORY IN THE MIX | 12 -
MJJ 68000*/EPC 10,98 EQ/17.98) 74 | 73 | 35 | SOUNDTRACK A EASTWEST 61951+/EEG (11.98/17.98) SETITOFF | 3
ii 192 1111 ;44 SOUNDTRACK QWEST 46541/WARNER BROS. (10.98/16,98) SERONC Z 67 | 63 | 58 | 17 | RAHSAAN PATTERSON wmcA 11559 (9.98/12.98) RAHSAAN PATTERSON | 48
N 50660*/ 9818.98 DAG
TRU NO LT S0660°/FRIRITY (12 95418 35) IRUZDAGEME 77 | 54 | 34 | LUTHER VANDROSS A LV67553/EPIC (1098 EQ/16.98) YOUR SECRET LOVE | 2
15 11 10 38 | BLACKSTREET A’ INTERSCOPE 90071* (10.98/16.98) ANOTHER LEVEL 1 VARIOUS ARTISTS ®
3 69 | 61 55 17 MASTER P PRESENTS.. WEST CO. 1l 2
16 | 10| 13| 30 | MAKAVELIA: @ @ ot osaisos  THE DON KILLUMINATI THE 7 DAY THEORY | 1 NO LIMIT 50658"/PRIORITY (10.98/16.98) i gl S
(17 [ 10| 6 | 4 | STEADY MOBB'N NO LM 50704*PRIORITY (10.98/16.98) PRE-MEDITATED DRAMA | 6 70 | 58 | 71 | 16 | CAMP LO PROFILE 1470 (108115 98) UPTOWN SATURDAY NIGHT |
18 | 15 | 12 | 7 | BIG MIKE RAP-A-LOT/NOO TRYBE 44099VIRGIN (10.98/16.98) STILL SERIOUS | 3 78 | 74 | 52 | MASTER P @ NOLIMIT 53978"/PRIORITY (10.98/16.98) ICE CREAM MAN | 3
19 | 13 15 | 39 | 112 @ BAD BOY 73009/ARISTA (10.98/15.98) 112 5 72 | 66 | 64 | 33 | JOHNNY GILL @ MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT [
20 16 16 29 | LIL' KIM @ UNDEAS/BIG BEAT 92733*/AG (10.98/16.98) HARD CORE 3 NEW D 1 POINT BLANK BIG TYME 50701/PRIORITY (10.98/16.98) N-THA-DO’ 73
21 18 17 | 33 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR 14 4 | 72 | 72 | 41 | AKINYELE 700 31142*VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP) | 18
@D| NEWD | | gg?ggog’g%sggpmggn& mza»; FRANKLIN'S NU NATION GOD'S PROPERTY | 22 RE-ENTRY | 3 | SOUNDTRACK HOLLYWOOD 162097 (10.98/16.98) THE 6TH MAN | 75
~ | Al 3 .
23 | 21 | 19 | 28 | SOUNDTRACK A’ WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACEJAM | 5 16 | 56 | 42 7 Scu‘i'v'!'Eﬁg?;gﬁ@jﬁﬁ#ﬂ&};FG_;E,DZ CONFLICTS & CONFUSION | 6
24 | 19 | 21 | 50 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 19 _77 60 o | VARIOUS ARTISTS THE BEST OF BLACK MARKET RECORDS VERSE | | g0
25 | 20 | 20 | 49 | TONI BRAXTON A® LAFACE 26020/ARISTA (10.98/16.98) SECRETS | | BLACK MARKET 50697/PRIORITY (10.98/16.98)
26 | 17 | 18 | 60 | MAXWELL A COLUMBIA 66434° (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8 NEWD | | YQTA'FS?% ﬁ';gg/slga) OLD SCHOOL LOVE SONGS VOLUME 4 | 78
u 2 2 ] ZHANE ILLTOWN 5307517/MOTOWN {10.98/16.98) SATIURDAVANIGHE i 19 76 80 93 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34
4) g 2 2 DRUFHILL @ SLAND »2406 (1083695} DRUPHIEL 99 66 50 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! 15
29 | 25 | 26 | 39 | AALIYAH A BLACKGROUND 92715/AG (10.98/16.98) ONE IN A MILLION 2 R IGUS ARTISTS
30 | 24 | 25 | 3 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/a&M (10.98/16 98 TIME FOR HEALING | 24 81 | 60 | 62 | 2 | o oostqisoy  MUGGS PRESENTS. THE SOUL ASSASSINS CHAPTER 1 | 6
27 28 | 27 | FOXY BROWN A VIOLATOR/DEF JAM 533684* MERCURY (10,98 £Q/16.98) |LL NA NA 7 82 73 70 46 | JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT 3
% * * PACESETTER ®* * ®* 83 | 65 | 65 7 CHRIS ROCK DREAMWORKS 50008/GEFFEN (10.98/16.98) ROLL WITH THE NEW | 41
(32)| 51 | 32 | 20 | PEGGY SCOTT-ADAMS WisS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF | 9 NEW D 1 | THE DELINQUENTS PRIORITY 50680 (10.98/16.98) BIG MOVES | 84
33 | 26 | 23 | 3 | ALLURE TRACK MASTERS/CRAVE 67848+/EPIC (10.98 EQ/16.98) ALLURE | 23 87 | 75 | 29 | SNOOP DOGGY DOGG A’ DEATH ROW 900387/INTERSCOPE (10.98/16.98)  THA DOGGFATHER | |
[ 4| 29 2 | THE BRAND NEW HEAVIES DELICIOUS VINYL 5019*/RED ANT (10.98/16.98) SHELTER | 29 86 | 75 | 67 | 30 | GHOSTFACE KILLAH @ RAZOR SHARP/EPIC STREET 67729*/EPIC (10.98EQ/16.98)  IRONMAN 1
35 | 32 | 36 | 27 | TONY TONI TONE @ MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC | 10 RE-ENTRY 3 | JUVENILE CASH MONEY 9612 (12.98/16.98) SOLJA RAGS | 55
37 | 39 | 11 | MARK MORRISON ATLANTIC 82963/AG (10.98/15.98) RETURN OF THE MACK | 30 8 | 71 | 60 | 5 | TRAPP DEFF TRAPP 9268/INTERSOUND (10.98/16.98) STOP THE GUNFIGHT | 45
KIRK FRANKLIN AND THE FAMILY A .
31 130 | 27 | 5T | GospocentriC 72'1 27 (9.98/13.98) WHATCHA LOOKIN' 4 | 3 89 | 79 | 83 | 26 | VARIOUS ARTISTS DEATH ROW/INTERSCOPE 50677/PRIORITY (19.98/23.98)  DEATH ROW GREATESTHITS | 15
38 | 44 | 28 | ERIC BENET WARNER 5ROS, 46270 (10.98/15.98) TRUE TO MYSELF | 38 RE-ENTRY | 6 | TWELVE A.M. ATLASTV.LP. 5001 (9 98/14.98) THE TIME HAS COME | 27
39 | 33 [ 29 | 6 | TEDDYPENDERGRASS SUREFIRE 13045 (10.96/16 98] YOUAND! | 4 RE-ENTRY | 4 | FRAZE BEFORE DAWN 201 LTOUCHWOOD (10.98/14.98) RUFF RIDE - THE ALBUM | 82
40 | 35 | 40 | 68 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 RE.ENTRY | 21 | SWEETBACK £PIC 67492 (10.98 £Q/16.98) SWEETBACK | 1%
41 | 34 | 30 | 30 | BABYFACE A piC 67203" (10 98 EQ16 98) THEDAY | 4 93 | 83 | 95 | 27 | MOBB DEEP @ LOUD 66992*RCA (10.98/16.98) HELLONEARTH | |
42 | 43 | 43 | 29 | TELA SUAVE HOUSE 1553/RELATIVITY (10.98/15.98) PIECE OF MIND | 17 92 | &1 | 88 | 19 | FREAK NASTY CONTROVERSEE. THAT'S LIFE.AND THAT'S THE WAY IT1S | 68
43 | 31 31 7 TRACEY LEE BYSTORM 53036*/UNIVERSAL (10.98/15.98) MANY FACEZ 23 HARD HOOD/POWER 211 1/TRIAD (10.98/15.98)
44 | 36 | 48 | 48 | KEITH SWEAT A®ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT | | 95 | 85 | 77 | 37 | NEW EDITION A" MCA 11480 (10.98/16.98) HOME AGAIN | |
45 | 45 | 34 | 31 | WESTSIDE CONNECTION A LENCH MOB 50583%/PRIORITY (10.98/16.98) BOW DOWN 1 RE-ENTRY 4 | DJ DMD FEATURING THE INNER SOUL CLIQUE ELEVEN | 83
46 | 41 | 33 | 26 | SOUNDTRACK A’ ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE | | = INNER'SOUUWRAP Y SLE/CHIBANIE.E/14:56) R
*, )
4 4 38 38 | MONTELL JORDAN @ DEF JAM 533191/ MERCURY (10.98 £Q/16.98) MORE.. 1 B - 80 82 8 NUYORICAN SOUL GIANT STEP/BLUE THUMB 1130%/GRP (9.98/15.98 NUYORICAN SOUL
90 91 97 BONE THUGS-N-HARMONY A‘ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1|
48 | 40 | 45 | 15 | VARIOUS ARTISTS @  nyaSTER FLEX THE MIX TAPE VOLUME Il: 60 MINUTES OF FUNK | 2
;3‘:’;;‘;7; gcﬁ (10°98/16:08) 99 | 70 | 79 | 6 | ARTIFACTS Bi BEAT 92753%/aG (10.98/15.98) THAT'S THEM | 25
89 | 46 | 41 | 9 | R e Rar234mercURY (10.98 ecyig o) TAKE A LOOK OVER YOUR SHOULDER (REALTY) | 4 100)| RE-ENTRY | 8 | TYRONE DAVIS MALACO 7483 (9.98/14.98) SIMPLY TYRONE DAVIS | 85

(O Albums with the greatest sales gains this week. ®Recording Industry Assn, Of America (RIAA 1 |
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk in
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows ¢
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DATU FAISON'S R &B Bl"bOGrd® JUNE 7, 1997
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
o<l |B& COLLECTED, COMPILED, AND PROVIDED BY Soundsﬁ ’|7®
™ 24 GH | z9| €| TITLE ARTIST
2| S22 E5]| Cer e nuvBeRDISTRIBUTING LABEL U
TALKIN’ BOUT P: With more than 92,000 units sold in its first full week * % *NO. 1% x »
at the overall SoundScan panel, “I’'m Bout It” (No Limit/Priority) serves 1 1 1 7 | HYPNOTIZE © THE NOTORIOUS B.1.G.
as the soundtrack to rapper/CEQ Master P’s first foray into the film busi- (O E A b, T Ll
ness. The album easily clinches Hot Shot Debut on Top R&B Albums for 2| 2| 2| 9 | MrBABY D — B-ROCK & THE BIZZ
its No. 1 entry, while landing at No. 4 on The Billboard 200. Although the 3 : 3 | 20 | CANT NOBODY HOLD ME DOWN A’ PUFF DADDY (FEAT. MASE)
movie was able to secure an “R” rating from the Motion Picture Assn. of | ° (C) (D) (T) (X) BAD BOY 79083/ARISTA
Ameriea, theaters nationwide banned the picture due to insurers’ con- 4 4 5 3 | DADIP® ® FREAK NASTY
cerns surrounding the audience it would draw to movie houses. Therefore (©)D (X) HARD HOOD/POWER OL1ZTTRIAD
* kgt SO > § | 7 | 7 | 5 | IFICOULDCHANGE FROM "™MBOUT IT] @ WASTERP FEAT STEADY VOBEN, WAX NOB DI OCEL
the film will be released Tuesday (3) as a sell-through-priced video. It is (C) (D) {T) NO LIMIT 53273/PRIORITY
the first soundtrack from a direct-to-video movie to chart in Billboard his- 8 6 g | 43 | LET ME CLEAR MY THROAT ® # DJ KOOL
tory. . (C) (T) (X) CLRIAMERICAN 17441/ WARNER BROS.
7 5 4 17 I'LL BE ® & FOXY BROWN FEATURING JAY-Z
B (C) (D) (T) VIOLATOR/DEF JAM 574028/MERCURY
LAST MASTER: KRS-One’s 10th album, “I Got Next” (Jive), serves as % % * GREATEST GAINER  * *
his strongest showing saleswise, with more than 94,000 units placing his YARDCORE © BORN JAMERICANS
album at No. 3 on The Billboard 200, while sales at core stores net a No. 2 Everything Yow’d Want. Elektra’s 20 | 47 | B | (i) m DELICIoUS ViYL 4003RED ANT :
entry on Top R&B Albums. Sales for “I Got Next” were more than double Ray J " : IF U STAY READY @ SUGA FREE
. - 3 . . y J shows some attitude followinga  [(9)| 13 | 12 | 5
that of his self-titled last album, which scanned 44,500 units when it recent performance at the Palladium $:;K¥2‘;‘-:‘g‘:é54976. e
i e - arti 2 .. ! A A G RAHEEM THE DREAM
%ebutfzdt}n the Oct. %8’ 19}?_5 ’ ;‘ssug. ACC(_)I dmtghto t};&l{“ébg’ the ‘;rtISt ‘hasl in New York. The vocalist is on a 1] 15 | 18 | 1] gy BREAKAWAY/SUCCESS 5864 1/EMI
een actively expanding his fan base since then. -One (whose rea national promotional tour, visiting local 1| 11| 10 | 7 | STOPTHE GUNFIGHT  TRAPP FEAT 2PAC, NOTORIOUS B.I.G.
name is Kris Parker) just completed a 10-school lecture tour and has writ- high schools and retailers, in support (C) DEFF TRAPP 9269/INTERSOUND
ten a book, “The Science Of Rap.” “We began very early with Kris’ core of “Everything You Want ",his debut 121 8 | 3] 12 STTEP INTO A WORLD (RAPTURE’S DELIGHT) # KRS-ONE
audience and released a three-track 12-inch late last year to initiate the album : ;Hgiﬁéﬁ‘a TS Ry T e AN
buzz,” says Jive director of marketing Cheryl Brown. “In early '97, we 13 9 10 L 17 | ()5 (T) BYSTORM 561 14/UNIVERSAL
began working the first single and tied his lecture tour in with a TRETE R 13 | 1SHOT THE SHERIFF @ & WARREN G
retail/radio promo tour.” “I Got Next” is an enhanced CD and features | | RHYTHM & BLUES CONNA LET U KNOW —® LIL BUD & TIZONE FEAT RETTA SWERT
information on KRS’ latest venture, the Temple of Hip-Hop, a privately (Continued fro F) 13 | 14 RS o0 shanp s4ois :
funded New York-based institution of rapping, break dancing, graffiti, and nitnued Jrom page 16 | 14 | 13 | 10 | JAZZY BELLE & QUTKAST
other facets of hip-hop culture. to six sets in 1998. (€) (D)(T) (X} LAFACE 24224/ARISTA
A ' As an independent songwriter and 17 | 16 | 20 | 11 | WU RENEGADES o eroriTy @ KILLARMY
LMIGHTY DEBUT: If you didn’t know gospel music’s popularity was producer, Lambert has two tracks on 53 | _ | 2 | WHO YOU WIT (FROM “SPRUNG") * JAY-Z
growing, then behold “God’s Property From Kirk Franklin’s Nu Nation” “Shelter,” the latest album by the (T) QWEST 43883*/WARNER BROS.
(B'Rite/Interscope), which enters Top R&B Albums at No. 22 based sole- Brand New Heavies. He also con- 19 | 12| 6 | 15 | BIGDADDY @ sounversaL ¢ HEAVY D
ly on street-date violations. The feat earns the act the distinction of hav- tributed tracks on Moody Blues lead 01 71517 | FEELN T * AV
ing the highest premature entry on Top R&B Albums, outpacing the No. singer Justin Hayward’s solo project. (C) (D) (1) ROC-A-FELLA 53272/PRIORITY
25 bow recently set when pre-street-date sales brought the Notorious EMOTIONS & TWISTA
p P 2121|1810
B.I.G.’s “Life After Death” on a week early. ERSPECTIVE/A&M ACT Sounds (:)E(E)I;N:Zr“())(r)‘(l) g_’:_lEéT‘;R;A"IV_AY’ BIGIBEAIB0Z S ATLANTIC T
One week before the album’s official May 27 street date, the group per- Of Blackness have donated 50 cents |(Z2)| 28 | 21 | 8 (C) (D) NOO TRYBE 38584/VIRGIN
formed on the May 20 edition of “Late Show With David Letterman” as on every ticket sold during May con- 23| 22 | 16 | 16 | GHETTOLOVE ® & DA BRAT FEATURING T-BOZ
well as on the Essence Awards, televised May 22. Both TV shots fell dur- cert dates in Atlanta, Chicago, Wash- {C) (D) (T) (X) SO SO DEF 78527/COLUMBIA
ing the tracking period that ran May 19-25, which are reflected in this ington, D.C., and New York, in support 24 | 4| 17| 14 (GCI)\EJD%TT)ALSEMC@K’\EM)TEH%%\%%%[I)OEgyROUND @ WESTSIDE CONNECTION
issue’s chart. With more than 4,200 units scanned in the overall Sound- of the Lenard Clark Jr. Rehabilitation % | 25 | 3| 6 | GOD.PLIN ® MOBB DEEP
Scan panel, the set also debuts at No. 4 on Top Gospel Albums. “We went Fund. The fund was established after (C) (D) (T) LOUD 64833/RCA
through six boxes in the first day between CDs and cassettes,” says Phyl- Clark, an African-American Chicago % | 23| 2|16 ?égb')“(g-,,ggggfgg‘ﬁ%‘mggm @ CAPONE-N-NOREAGA
lis Locus, owner of Harlem, N.Y.’s Rainbow Music. She notes that initial youth, was knocked from his bike and @| » | » | COLD ROCK A PARTY @ * MC LYTE
reaction on God’s Property is stronger than Franklin’s three previous savagely beaten into a coma March 21. (C) (D) (M) (T) (X) EASTWEST 64212/EEG
releases. Lambert, 13, has since emerged from 10 | 37 7 (Lcl) %?&I)’&)Scl‘xfggofsggzglG ® SPEARHEAD
With a 9% increase in audience, “Stomp,” the first single, moves 14-9 the coma. Three white teens were NO TIME ® o LIl KIM FEATURING PUFF DADDY
on Hot R&B Airplay, totaling more than 26.5 million listeners on 92 Broad- arrested in the attack, which Chicago 29 | 26 | 25 | 35 | (0)(p)(T) UNDEAS/BIC BEAT 98044/AG
cast Data Systems-monitored stations. Since the label feels that gospel is police have said was racially motivat- 35 |35 | 9 |2 NT|U§HRE§)OT\I! r(qlgl NDA PANTS) SOUNDMASTER T
somewhat of a niche market, there will be no commercial single. Howev- ed, according to published reports. f:” ;(Ilm “4{ C /I-\:IK .
er, even without sales points, the radio audience alone would place the song R B | — [ ALK B B s vinyL soorme ANy WHORIDAS
at No. 14 on Hot R&B Singles. AGING BULL HAS SIGNED rap 2 | 19 | 26 | § | JUST ANOTHER CASE & CRU FEATURING SLICK RICK
artist Domino. “On Them Things,” (M) (1) 00 VIOLATORIDEF JAM 537857 /MERCURY
the rapper’s first single from the label, |(33)| 36 | 36 | 4 | DADIP - osorone MC LUSCIOUS FEATURING KINSU!
) . ; « -
will be serviced in June. “Dominolo- % | 32 | 15 | DOGSGETTO GO TO HEAVEN?  RICHIE RICH
gy,” his debut Raging Bull set, hits (C) (D) (T) OAKLAND HILLS 41510/DEF JAM 574030/MERCURY
stores later this summer. The project 35 | 31 | 30 | 18 | |AMASFEL LIKE SOMEBODYS WATCHING HE) @ TRUFAT CE CREAM MAN (MASTER P)
HOT R&B was produced by the artist and fea- =77 T T 00 vou BELIEVE? & THE BEATNUTS
tures such guests as Frost (who per- (C) (D) (T) VIOLATOR 1606/RELATIVITY
™ SINEI.[S forms on the first single), Jodeci’s Jo- 7| | - |2 (F;)IEE(F HMUSF;SQZP/MERCURY & REDMAN
5]z e Jo, Teena Marie, Do Or Die, and 3 | 30 | 31 | 3 | THE BEGINNING OF THE END ® BOOGIEMONSTERS
g% $l2le Passion. (C) (D) (T) (V) PENDULUM 58639%/EMI
2|5 | & | TILE o |5 | 8| NTLE *
Z | 2| ¥ | ARTIST (LABEL/PROMOTION LABEL) I | 2| ¥ | ARTIST (LABEL/PROMOTION LABEL) 46 28 15 (?:)O(D-)rn)EuEIJ.\ohEAySSTHlNG BB R SR
1 111 2 | sHow me Love 14| 7 | 6 | susT A FREAK 40 | 29 | 21 | 11 | SHONUFF @ TELA FEATURING EIGHTBALL & MJG
KILO ALI {ORGANIZED NOIZE/INTERSCOPE) CRYSTAL WATERS FEAT. DENNIS RODMAN (MERCURY} {C) (2) (T) SUAVE HOUSE 1602/RELATIVITY
SERENADE GET MINE TIGHT TEAM SHAMUS FEATURING FLU
2 1| SHADES (MGTOWN) 15| 9| 5 | TErioN (RELATIVITY) AL | 37 |30 ] 12 | om0 RAw TRACK 1207
THE CYPHER: PART 3 @ FRANKIE CUTLASS FEAT CRAIG G., ROXANNE SHANTE. BIZ MARKIE & BIG DADDY KANE
3! c“)A(\:( \(glggngFRR/ISLAND) 16178 ZS)M%'}\K? (TllE'YJé'SVER a2 ha s 12 (C) (D) (T) VIOLATOR 1576/RELATIVITY
19 o 2 WHAT'S YOUR NAME (TIME OF THE SEASON) & FROST
DAl |1 | S (ATLANTIC) 1|19 | | e o borsce s (Ifl)J(g)I;I)I‘JRIUIT\F:(LIE\SSTl;(:ZRIESLAITTN)ITY ~ T
JHREE cen 18] | 1 | STORLOOKELITEN, . ule|s|® | ohmmt
e e SRS GREI NEWD | 1 | WETRYING TO STAY ALIVE @ WYCLEFF JEAN FEAT REFUGEE ALLSTARS
6| 6| 4| PRESSURE 198 | 6| MYSECRETIS... (M) (T) (X) RUFFHOUSE 78602*/COLUMBIA
THE LOST TRYBE OF HIP-HOP (RENEGADE/RAGING BULL) S.H.E. (TW.ISM/TRAUMA/ANTERSCOPE) 50 38 ’ PRESSURE THE LOST TRYBE OF HIP-HOP
7|31 3 | LISTEN (FIVE MINUTES) 20|10 5 | HOLD ON " (C) RENEGADE 5024/RAGING BULL
DFC (BIG BEAT/PENALTY/TOMMY BQY) ANN NESBY (PERSPECTIVE/A&M) ; 47 8 20 2 WHATEVA MAN & REDMAN
8 1 | My BABY MAMA 21114 | 19| WEGOTIT T2 (C) (D) {T) DEF JAM 574026/MERCURY
I NUT N' 2 NICE (ROBBINS) JUNGLE BROTHERS (GEE STREET/ISLAND JAMAICATSLAND) - THINGS'LL NEVER CHANGE/RAPPER'S BALL @ E-40 FEAT. BO-ROCK
e AT Bap Crew. Pr!or|ty rapper 'Ant Banks RE-ENTRY | 18 | oS () SICK WID' IT 42436/UIVE
9| —| 1§ B cwiLLAMS (VIRGIN) 22 (18| 7 | Yo7 & CWARNER BROS) lines up with his posse during a break 49 | 41 | a1 | 26 | RUNNIN' "~ 2PAC, NOTORIOUS BI.G., RADIO, DRAMACYDAL & STRETCH
== HOMIE LOVE from filming a TV spot for his upcom- (C) (X) MERGELA/SOLAR 70134/HINES
10 | —| 8 | NoTner soperi (4T & Broaowavistane) | | 23 | | 14| wilbiFee SocieTy sLuntve ing album “Big Thangs,” scheduled 50 | 45 | 45 | 15 (}g"%‘ﬁgg&ﬁf\/\/p 146:[T\!;TOUNTY KILLER FEATURING THE FUGEES
11| 11 | 10| COME ON EVERYBODY (GET DOWN) | | 94 | | 1p | LOCK DOWN | for release in July. Pictured, from left,
USEIEIIEINOTEICARIOD SAMETLEBEASTEICTR) are commercial producer Mark Cas- (O Records with the greatest sales gains this week. # Videoclip availability. ® Recording Industry Association
H of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
12)—|1 gADBEQI‘%g:J CLICK (EM1} B|—15 #L??.%GEIOJNAPE&#EBLACK SHEEP (MERCURY) tro, director G. _Th,omas’ Bam.(s’ rapper no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
T J-Dubb, and Priority A&R national (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
1311212 Bubbling Under lists the top 25 singles under No. 100 dir Marvi atkins. availability. (V) Vinyl single availability. (X} CD maxi-singie availability. © 1997, Biliboard/BP1 Communications,
AMBERSUNSHOWER (GEE STREET) wlrj\ichI h%venn:trylet charted. " e and SoundScan, Inc. N
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n [ n
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
76 2 MUCH $OOTY (IN DA PANTS) (Tango Rose, ASCAP} I “
11 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Girl,
ASCAP/Mike's Rap, BMI) HL
96 THE BEGINNING OF THE END Uugganaut Plastic,
Compiled from a nationat sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations ASCAP/Rogli, ASCAP/EMI, Agmp/[%%,anged Funk, Compiled from a nationai sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/lelly's Jams LLC., ASCAP) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singies chart. 12 BIG DAODY (Dofat, BM/Warner-Tamerlane, BMI/Soul On SounaScan®
Soul, ASCAP/EMI Apri, ASCAP/Ricfman, ASCAP) HLAWBM [ [LL
o e ” 21 BLOOD ON THE DANCE FLOOR (Warner-Tamerlane,
A 5|53 ) BMI/Zumb(aF, AgCAP/Donril, ASCAP) WBM bl e I 4 X8|z
I §1%la ‘ 42 CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand, gl¥ = S
2|5 |g | TITLE 2|5 | 8| TITLE BMI/Undeas, BMIWarner Chappell, BMI/Zomba, ASCAP) 2 | Bl e 1o 18] vme
L | < WB I o T w
£ | 3| 2 | ARTIST (LABEL/PROMOTION LABEL) Z | S | 2 | ARTIST (LABEL/PROMOTION LABEL) o CAi:ﬂT NOBODY HOLD ME DOWN (ustin Cornbs, £ | S| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | < | 2 | ARTIST (LABEL/PROMOTION LABEL)
ON & ON ASCAP/Sugarhill, BMI/EM! Aprii, ASCAP/Amani, ASCAP/JuIy f
* & NO.1 % % 38| 31| 24 | ERykaH BADU (KEDAR/UNIVERSAL) Six, ASCAP/NASHMACK. ASCAP/M. Betha, * &k NO.1 & % 38|37 | 26 | LB AN T ATLANTICIND)
1129l GHETTOUT 38 29| 17| 'LLBE g ASchrStaetnise ASCAFIL 111!6!GHETTOUT. GET YOUR GROOVE ON
CHANGING FACES {BIG BEAT) 1 wk at No, 1 FOXY BROWN FEAT. JAY-2 (VIOLATOR/DEF JAM) 1 \EV‘;XSE gs"cfé;‘WLng"e"ce- BMI/Warner Chappell. BMI/2000 (CHANGING FACES (BIG BEA4 wis at Nai 1! | 38 | 32 | 5 | vk (sicagimcny
NEXT LIFETIME SOMETIMES 33 CRUSH (9 th Town, ASCAP/Naughty. ASCAP/Ya Ya, 1 BELONG TO YOU (EVERY TIME | SEE YOUR
2 1 1l ERYKAH BADU (KEDAR/UNIVERSAL) @ 4515 THE BRAND NEW HEAVIES (DELICOUS VINYLRED ANT) ASCAP/DoWhat|GottaDo, ASCAP) 2 2114 ROME (RCA)} ( iy 819 (L;IPBP:J’;Q ‘ILIZEJN‘EJF'E(IyToK‘gFm SWEAT (ISLAND)
3|3 (16|CuPD 41|30 g | CALLME 3 [CURIDIGim, SCAREMRprl 4oCoR Beanellie, D RETURN OF THE MACK @D ONE MORE DAY
) ASCAP/C.Sills, ASCAP/Kevin Wates, ASCAP/Justin Combs, 5115 (4D —| |
112 (BAD BOY/ARISTA) T0O SHORT & LIL KIM (JIVE) g MARK MORRISON (ATLANTIC) NEW EDITION (MCA
ASCAP) HL )
THE SWEETEST THING CRUSH 21 DA’ DIP (Eric Timmons) THINKING OF YOU/LET D
4 | 6 | 10 | perugee Cap ALL-STARS FEAT, LAURYN HILL (COLUMBIR 4815 | ZRANE (LLTOWNMOTOWN) 92 DA’ DIP (Eric Timmons) 41415 | gWTeN TONEY(MLI::'{RCUR‘§ GETDOWN | 14238 9 éﬁ%xs?%LLALFiCE/ARISTA)
53 DON'T KEEP WASTING MY TIME (Ted-On, BMI/Mr. Jimmy,
5| 5 25| N MyBED 43|47 | 6 | ONE MORE DAY ASCAP/Arcness, BM) HYPNOTIZE _ IF YOU WALK AWAY |
g DRU HiLL {ISLAND} NEW EDITION (MCA) 41 DONT LHVSO (LOVE/)S(:ROM SET IT OFF) (Organized 5 3 ! THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 1 GOODFELLAZ (AVATAR/POLYDOR/A&M)
DON'T LEAVE ME COME WITH ME Noize, BMi/Hitco, BMI/Sailandra, ASCAP/One OI' Ghetto Hoe, DON'T WANNA BE A PLAYER
64|26 BLACKSTREET (INTERSCOPE) M4 4 KETTH SWEAT (FEAT. RONALD ISLEY) (ELEKTRAEEG) ASCAP/WB, ASCAP/Belt Star, ASCAP/Almo, ASCAP) WBM 616]6 JOE (JIVE) 412813 L-I&GEELEE/AETBNFAE(ET%CK MASTERS/CRAVE)
7 DON'T WANNA BE A PLAYER (FROM BOOTY CALL) —|
7| 8 | 13| |BELONG T0 YOU (EVERY TIME | SEEYOUR FACE) | | 45 | 41 | 19 | YOU DON'T HAVE TO HURT NO MORE (Zomba, ASCAP/Kiely, ASCAP/Conversation Tee, ASCAP/EMI 717 15| curip 5 LET IT GO
ROME {RCA} MINT CONDITION (PERSPECTIVE/A&M) Blackwood, BMJ/Rodney Jerkins, BMI/Foray, SESAC/1972, 112 {BAD BOY/ARISTA) 39|14 RAY J (EASTWEST/EEG)
CAN WE FEMININITY SESAC/Henchmen, BMI) HL/AWBM | LOVE ME SOME HIM! DON'T WANT TO DON’ WASTING
817115 SWV (JIVE) 46 |52 | 7 | EriC BENET (WARNER BROS.) gg gg Igﬁ l;émrévrglztzk(&:l’ kosecx;vs)n, BMI) 8 91 TONI BRAXTON (LAFACE/ARISTA) 46| 46| 10 TEDDYTP'éEEgRGRASS (SURM’IYRSME
? (Inkyju,
(D[ 14| 6 | STOMP 4738 | 11 | MY BABY DADDY 83 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, 14| 4 | BMILES TO EMPTY | GAVE YOU EVERYTHING
GOD'S PROPERTY (B-RITE/INTERSCOPE) B-ROCK & THE BIZZ (TONY MERCEDESLLAFACE) BMI/EMG, ASCAP/Cheiron, ASCAP/Mega, ASCAP) HL (& BROWNSTONE (MJJWORK/EPIC) 57| 6 | 4P\ (NEXT PLATEAL)
BIG DADDY FULL OF SMOKE 62 EMOTIONS (Creators Way, ASCAP) FOR YOU '
1092 HEAVY D (UPTOWN/UNIVERSAL) 60| 4 CHRISTION (ROC-A-FELLA'DEF JAM/MERCURY) 34 g‘r’ﬂE)R;L"ME 1 CLOSE MY EYES (Sony/ATV LLC, BMI/Ecaf, 08|11 KENNY LATTIMORE (COLUMBIA) @ 4|4 B’RSNQVB%S (hé(E)Awl'lH ROW/INTERSCOPE)
10 13 | 8 | MO MONEY MO PROBLEMS 4 WHAT KIND OF MAN WOULD | BE 59 FEELIN'IT (Lil Luly, BM\/Biggie, BMVEMI Blackwood, FULL OF SMOKE WU-RENEGADES
THE NOTORIOUS B..G. (FEAT. MASE & PLFF DADDY) (BAD BOY) 9| 40| 42 | \INT CONDITION (PERSPECTIVE/A&M) ) B /Songsé'Poj’y‘éram i mﬁew [Molown, vt 11113 | 13| Eiristion RoCAFeLLyDEr Jammercury | |49 [ 41 11| kiLLARMY (WU-TANG/PRIORITY)
HYPNOTIZE JOCKIN' MY STYLE 6 FEMININITY (india B., BMI/Putty Tat, BMI/Kumi Na Tatu, MY BABY DADDY WH
1211215 7y NOTORIOUS B.1.G. (BAD BOY/ARISTA) 62| 3 | CRAIG MACK (STREET LIFE/ALL AMERICAN) BMI) 12 10| 8 | Brock & THE BIZZ (TONY MERCEDES/LAFACE) Z|2 JAV»?(EVOV‘EJSWKRNER BROS.)
131 11| 12 | LOVE IS ALL WE NEED EoEloN 13 FOR YOU | WILL (FROM SPACE JAM) (Reaisongs. =omETon R TEe T
ASCAP/WB, AS
MARY J. BLIGE (MCA) 6|8 BILLY LAWRENCE FEAT. MC LYTE (EASTWEST/EEG) 8 FO(S:?AiévL’ (b0|0(l:1¢?, XVSB(:hlAXP/PSO, ASCAP) WBM 131519 BILLY LAWRENCE FEAT. MC LYTE (EASTWEST/EEG} 5115013 ZHANE (ILLTOWN/MOTOWN)
1410 14 | FORYOU 52 | 51 | 35 | DON'T LET GO (LOVE) 15 FULL OF SMOKE (Poetry In Motion, BMI) 14| 12 | 20| CAN'T NOBODY HOLD ME DOWN (D) —| 1 | CRUSH
KENNY LATTIMORE (COLUMBIA) EN VOGUE (EASTWEST/EEG) 44 FULTON ST. (DAMASTA, ASCAP/Polygram Int'l, ASCAP/tseif, PUFF DADDY (FEAT. MASE) {BAD BOY/ARISTA) ZHANE (ILLTOWN/MOTOWN)
ASCAP/ERMA, ASCAP/Donril, ASCAP/Zomba, ASCAP) WBM
15 (158 171 | RETURK Ok THE M Ak, | 1 | NEVER MAKE A PROMISE 77 GANGSTAS MAKE THE WORLD GO ROUND (Gangsta 15|11 | 14| FOR YOU | WILL 53 |31 | 15 | BIG DADDY
DRU HILL (ISLAND) Boogie, ASCAP/WB, ASCAP/Real N Ruff, ASCAP/Base Pipe, MONICA (ROWDY/WARNER SUNSET/ATLANTIC) HEAVY D {(UPTOWN/UNIVERSAL)
I'LL BE MISSING YOU BLOOD ON THE DANCE FLOOR ASCAP/Warner-Tamerlane, BMI) WBM HARD TO SAY I'M SORRY
52 PUFF DADDY & FATH EVANS (FEAT. 112) (BAD BOY) %1448 MICHAEL JACKSON (EPIC) 17 gaHJTenggg/wB(%];?; vzﬂ;’a ASCAP/Ness, Nitty & 16| 16|16 AZ YET FEAT. PETER CETERA (LAFACE/ARISTA) 341483 féJSIELgF (\?V;I;RNER BROS.)
G pone. b
17 (16 | 11 | DON'T WANNA BE A PLAYER THAT'S RIGHT 36 GET YOUR GROOVE ON (FROM BAPS) (Plaything, DA’ DIP SEEIN’ IS BELIEVING
JOE (JIVE) @ 6715 DJ TAZ FEAT. RAHEEM THE DREAM (BREAKAWAY) AggAP{Smouth As Silk, A(SCAP/Zomba, AscaAyFt,/lFr:Ignk Groove, 1711732 FREAK NASTY {(HARD HOOD/POWER/TRIAD) 55|51 6 ADRIANA EVANS (PMP/LOUD)
THINKING OF YOU NOTORIOIS THUGS ASCAP) WBM BLOOD ON THE DANCE FL P
1819]12 TONY TONI TONE (MERCURY) 56| 42| 8 | THE NOTORIOUS B.1.G, (BAD BOY/ARISTA) 74 gg&fg/% LO;TEhg%rglzz g?ﬂ%:/ssg% eﬁm:/igmgim/wl 18|18} 5 | VicHAEL JACKSON (EPIC) ogR 5|42 6 fE{EzL :F?OCIL-FELWPRlonlﬂ)
WHAT'S ON TONIGHT GET YOUR GROOVE ON gt e L abt SOMETIMES MY LOVE WON'T F
18| 17 | 18 | {ONTELL JORDAN (DEF JAMMERCURY) 59| 4 | GVRL (sitasMom) A%é\’sﬂcw YAir Cantrol, ASCAP/Thrawin' Tantrums, ASCAP) 35 | 5| TiE BRAND NEW HEAVES (DELICIOUS VINYLIRED AN (BD 71| 4 | WA QVE Seomn TADE Ea
4 PAGE LETTER TRIUM 1 GHETT.0U.T. (Zomba, BMI/R Kelly, BMI) WBM Fl
21113 AALIYAH (BLACKGROUND/ATLANTIC) 581533 WU-TANG CLAN (LOUD) 84 G.0.D. PT. ll (Careers-BMG, BMI/Albert Johnson, BMI/BMG, 00235 JMASTEROULDS%NN%EBNMUMWPHOWY) 8|47 E\mg}; (((JDF';‘S-’«TOR'S WAY/BIG BEAT/ATLANTIC)
35| 7 | WHATEVER I BELIEVE | CAN FLY e S i ER e LET ME CLEAR MY THROAT I'M NOT FEELING YOU
57 GONNA LET U KNOW (Basstone, BMI/Pay Town, BMI) '
EN VOGUE (EASTWEST/EEG) 59| 54 | 33 | R GELLY (WARNER SUNSET/ATLANTIC/IVE) 31 HARDTO SAY I'M soém)mﬁ'/‘we \ision ASCAPMame- 2| 21| 29 | 55 kool (CLRAMERICANMWARNER BRos.) | | 993 | 441 16 | wETTE micHELE (LOUD)
| LOVE ME SOME HIM SPIRIT Tameriane, BMI/Ecat, BMI) HLAWBM I'LL BE
23| 36 | TON| BRAXTON (LAFACE/ARISTA) (D) 68 | 6 SOUNDS OF BLACKNESS FEAT. CRAIG MACK (PERSPECTIVE) 50 HEAD OVER HEELS (Sony/ATV Songs, BMI/Rye, BMI/IIt Wil 22| 19| 17 | ropBrOWN FEAT. AV ZVIOLATORDEF JAVEROLRY 64| 7 g(;' }%‘?’Ag %'307 ?RE‘(BF{E/E\ﬁF%G|N)
CRUSH ON YOU EERT anG ASCAP/Zomba, ASCAP/Slam U Well, ASCAP/Jelly's Jams YARDCORE GHETTO LOVE
23| 20 | 20 | (3" kins FEAT. LIL’ CEASE (UNDEAS/BIG BEAT) 66| 4 | Nary J. BLIGE (MCA) h‘b&éﬁsc’w 12 & Under, BV Jumping Bean, BM1) 471 3 | BomnJamericans oeLcious vinvurep an || B3 152 | 16| Giarat FeAT. T-BOZ (50 S0 DEFCOLUMBIA
GET IT TOGETHER IT'S ON 5  HYPNOTIZE (Big Poppa. ASCAP/Justin Combs, ASCAP/EMI FEMININITY
24| 18|19 | SET T TOGETHER 62|61 [ 6 | WSON. e rear. R KELLY (Mem) Apiil, ASCAPMystery System, BMI/Aimo, ASCAP/Badazz, 63 | 5 | ERIC BENET (WARNER BROS.) 62 | 55 | 14 | o ConNEC o (PG ORI
@) 27| 8 | 5MILES TO EMPTY STRAIT PLAYIN' ASCAPDanice, ML Emura ing, BD HLAEH IF U STAY READY EVERY TIME | CLOSE MY EYES
2 63|49 |14 87 | ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME) 3|5
BROWNSTONE (MJJ/WORK/EPIC) SHAQUILLE ONEAL (T.WSM TRAUMAINTERSOOPE) (Burrin Avenue, BMY/Big P, BMI/Beats By The Pound, BMI) sucarRec Unrroepales-erparouneisann) | | B3] 98 | 19| Bagvrace Epic)
FOR YOU | WILL I KEEP IT COMIN' 38 1 BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba, YOU DON'T HAVE TO HURT NO MORE T,
26|22 | 25 | B YW DY WARNER SUNSET/ATLANTIC) 1| Reav D (UPTOWNIUNIVERSAL BMI/R Kelly, BMI) WBM 26 | 22| 11| 1N CONDITION (PERSPECTIVE/AGM) 84 59| 6 | SR bEes oo
7 o | HOPELESS ALL A DREAM 2 BELON(); GOV ERATTMET S FERDURIERSEINAE IN MY BED JUST THE WAY YOU LIKE IT
2611 65|63 3 Rap, BMI 27120|23 65|56 | 14
DIONNE FARRIS (COLUMBIA) BIG MIKE (FEAT. ILL) (RAP-ALOTANOO TRYBEMRGIN) 91 1 DON'T KNOW (FROM SPRUNG) (Scrivs, BMI/Sounds Of A DRU HILL (ISLAND) TASHA HOLIDAY (MCA)
SMILE ALL ABOUT THE BENJAMINS Poet, BMI/Moe Stewart, BMIPMP, BMI/Longitude, BMI/Nude, WHAT'S ON TONIGHT T.O.N.Y, (TOP EW YOR!
32| 6 | e reat.opacanp oy P Rapaon | | 88 | 70| 5 | PUFE DADDY FEAT. THE LOX (BAD BOVARISTA) C\VSBC’\/AXP/Young Style, ASCAP/Beyond Boundaries, ASCAP) 28 | 24| 17 | {ioNTELT JORDAN (DEF JAWMERCURY) 66|53 | 16 CAgows.N.(Ncgm%f\ gzmu?rroﬂw BOY)
YOU BRING ME UP LR MAKE ME SAY IT AGAIN 32 IF 1 COULD CHANGE (FROM I'M BOUT IT) (Burrin A SPIRIT SO GOOD
8128 4| oo imea 1| MINT CoNITION (HOLLYWOOD) LLC. AS/gAP/ItseH, ASCASPC/iig P, ASCAP/Be)at(s ‘é'y"?hevﬁgu”ﬁa, 33| 6| SoUNDS OF BLACKNESS FenT. CHAG HACK (PERSPECTIV) 75| 5 | FRickA YANCEY (RCW
WHO YOU WIT FULTON ASCAP/Bomb Shetter, ASCAP) NO ONE BUT
BB | ey rnERIBRoSY 1 [ I | T o - 5. IF TOMORROW NEVER COMES (r b ASCAP/BMG, 36| 4 | VEROnCA(EA Qo MACK) (0L ATSLAND) 73| 28| G R ATy
ASCAP) HL/WBM
STEP INTO AWORLD (RAPTURE'S DELIGHT) SUMTHIN’ SUMTHIN’ STA Sh B THAT'S RIGHT U CAN'T SING R SON
BD| 33 | 11 | {RSoNE uve) 68|65 | 27| WiaxweLL (coLuMBIA) udll BMI;San:so&(PolipG?:rrg,L;h'A“)e/'Q ['fa'ﬁf’"gso' PolyGram 40 | 11| 0,7z FEAT. RAHEEM THE DREAM (BREAKAWAY) o i A e
LOOK INTO MY EYES IT MUST BE LOVE ASCAP/Reelykiplay, ASCAP/Polygram Int. ASCAP/Mobbstar, STOP THE GUNFIGHT YOU BRING ME UP
392 THUGS-N-HARMONY (RUTHLESSRELATMITY) 10164 7 | posin s, BIG BEAT/ATLANTIC) ASCAP) HL ) 3230 | 7 | TRAPP (DEFF TRAPPINTERSOUND) —| ! | kcisloi0 ?M'g'A)
WHEN YOU TALK ABOUT LOVE SARA SMILE B o GET IT TOGETHER STEP BY STEP
oSun, b
(3D 55 | 2 | paTST LABELLE (MCA) 11|57 16| Rrver 7 viRGIN 711 GAVE YoU EVERYTHING (gaham' PRS/Rondor, PRS) WBM 331251 17 302 @ 10/MoTOWN) T1]67 | 13 | SLrTnEY HOUSTON (ARISTA)
AN 24 P'LL BE (Slam U Well, ASCAP/Jelly’s Jams L.L.C., BMi/Twelve
34| 24| 16 | TRIWIE Baowosioere) 74| 2| et ot umgiRy F OSAL JAND Ao Under, umping B | LC. BHUL i BUIA L 34| 2 | 12| FRENTUNE RO RAPTURES DELIGD oy, SDONERIEON O AT IAES)
Mode, ASCAP/Rene Moore, ASCAP/EMI Virgin, ASCAP) HL
3530 | 25 EVERV»TIME | CLOSE MY EYES 7315812 THIS WEEKEND 9 | LOVE ME SOME HIM/I DON'T WANT TO (EMI, 3527117 THE THEME (IT'S PARTY TIME) UN-BREAK MY HEART
BABYFACE (EPIC) ANN NESBY (PERSPECTIVE/A&M) B/ Cesadida, BMI/Sailandra, ASGAP/AIMO 17| TRACEY LEE (BYSTORMUNIVERSAL) 73 | 60 | 33 | To; BRAXTON (LAFACE/ARISTA)
WE TRYING TO STAY ALIVE LET'S GET DOWN ASCAP/Plaything, BMI/Too True, ASCAP/R Kely. BMI/Zomba. 1 SHOT THE SHERIFF
431 3 | WOLEFF AN FEAT RFUEE ALLSTARS 74169 | 31| TNy TONI TONE (MERCURY) & ?ﬂ"umﬂ”“m T NS 36| 29| 13 | WARREN G (G FUNK/DEF JAWMERCURY) 746134 HLO KTthgEEAT. PUFF DADDY (UNDEAS/BIG BEAT)
unkmaster riex, elana,
CAN’'T NOBODY HOLD ME DOWN MY HEART 1S CALLING ASCAP/Silly. BMI/Sequinis At Noon, ASCAP, ASCAP IT MUST BE LOVE 2 MUCH BOOTY (IN DA PANTS)
37|37 | 25 | R{r oadoy (FeaT Mase BAD Bovarista | | 79| 71| 4 | WHITNEY HOUSTON (ARISTA) 10 INWY BED (Hitco, B‘:ﬂuf}’émwn La'ge‘ BMVL/S,‘,’ET&'& ) 1 | RoBIN &, (BIG BEATATLANTIC) 15)) 74 | 3 | SoUNDMASTER T IDWRAP/ICHIBAN)
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. gm:flegr:gig.‘&lgl/g}waﬁ%%o’hBMl/Warner-Tamenane,‘ (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
64 | SHOT THE SHERIFF (Zomba, ASCAP/House Of Fun,
BMI/337 LLC, ASCAP/Cayman, ASCAP/PolyGram. T )
“nT “&B REB““HENT Alnpl AY ASCAP Fify-Six Hope RgETSMP/Odﬁﬁ ASCAP Palygram 37 ON & ON (Divine Pimp, ASCAP/Tribes Of Kedar. ASCAP/BG, ASCAPMystery System, BMI/Outer National, ASCAP/GW Jr
1 [ 1 | NO DIGGITY 14 TOUCH ME TEASE ME IntASCAR LB s ﬁii?if“éﬁ‘i?ﬁéhﬁﬁimm““ P 6 ?rsucr?:mc OF YOU/LET'S GET DOWN (Polygram int'
40 1T MUST BE LOVI -o-lite, ASCAP/Traca, g : " min.
1 | 11 | BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) 10| 28 | crGe AT, ROty SROWN SPOLED ROTTENDEF M) LB C RS, col i i PICKIT Up U, ASCAP/Eck Sermon ASCA Py ASCAPTony T Tone, ASCAP Wy 2 Qi ASCAPS16
LLC, BMI) Noble, BMI} HL
2|37 |PONY 15| 8 | 5 | NoBOOY i : e Noi - 54 REQUEST LINE (9 th Town, ASCAP/Naughty. ASCAP/Ya Y. 100 TIGHTT G j i
NUINE MUSIC/EP KETTH SWEAT FEAT. ATHENA CAG 55 JAZZY BELLE BMI/Hitco, BMI/Ch wn, aughty. /Ya Ya, EAM (Mr. Goss, ASCAP/Don Diamonte, ASCAP/Still
SINUWINE (550 MuSIoEPD). & ) ;\SCAP/GnLaLt ei%iﬁ?ﬂ?ﬁi%"v’é‘é’m (GO ASCAP/DoWhatlGottaDo, ASCAP/Nick-O-Val, ASCAP/WB. Diggin', ASCAP/BMG, ASCAP/Peace Pipe, ASCAP/Jamal M.,
3|4 15] ONLYYOU e mosovrsTo | | 18] 16 [ 13 TELL ME o) 72 JUST ANOTHER CASE (Dunbar, BMJ/Green Mountain, ASCARLWEM ASCAP) :
" THE NOTOR I BMI/Unichappell, BMI/Alley, BMI/Trio, BMi/Def Jam. 4 RETURN OF THE MACK (Perfect, BMI/SPZ. BMI/GEMA) 88 T.0N.Y. (TOP OF NEW YORK) (Suite 28, ASCAP/Percy
ONE IN A MILLION olals MY BOO ASCAP/Rhythm Miunt. ASCAP/Aerosol, ASCAP) 98 RUNA\'NAV (Salsoul. ASCAPVincent Montana, Jr., ASCAP) Coles, {\SCAP/NASHMACK. ASCAP/Slxtp Of July, BMI)
4 | —| 1 | AALVAH (BLACKGROUND/ATLANTIC) GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) 67 JUST THE WAY YOU LIKE IT (Priceless, BMI/Steven Jordan, 58  SEEIN' IS BELIEVING (Sway Jay, ASCAP) 80 U CANTSING R SONG (Frantic Soulutions, ASCAP/Polygram
BMUloe’s, ASCAP/Music Corporation Of America, BMI/The 85 SHONUFF (Money IV The Fucket, ASCAP) Ii¥ASGAR/ CevallaterSounds B
5| 5| 5 || CAN MAKE IT BETTER 18| 14| 4 | ) BELIEVE IN YOU AND ME Price Is Right, BMI) HL 79 SMOKIN' ME OUT (Warren G, ASCAP/Bovina, ASCAP/EMI 81 WHAT ARE YOU WAITING FOR? (EMI Blackwood, BMI/Casa
LUTHER VANDROSS (LV/EPIC) WHITNEY HOUSTON (ARISTA} 8 KEEP IT ON THE REAL (Songs Of PolyGram Int', ASCAP) - Q%"}; gggA&)mn SR TSR] gi’a% BﬂgMBll\[A)gnmam BMIMusic Corparation Of America,
: .  (FR :
ouf vz [/ RICTHREIMEKIE R o 19/(—| 17| WHYILOVE YOU SO MUCH R HEE LAl o0y 20 SOMETIMES (London, ASCAP/Sony/ATV Tunes LLC, 49 WHAT KIND OF MAN WOULD | BE (Mint Factory,
48 LETIT GO (FROM SET IT OFF) (Human Rythm, ASCAP/Black Chick, ASCAP) HL ASCAP/EMI April, ASCAP) HL )
7 | 11| 14 | ASCENSION (DON'T EVER WONDER) | | 59 | | ¢ | STEELO BMI/Dasal!!, ASCAP/Fat Hat, ASCAP) 65 SORRY IS (Divided, BMI/Zomba, BMY/Ramal, BMiWarner- 14 WHAT'S ON TONIGHT (Chrysaiis, ASCAPMo' Swang,
MAXWELL (COLUMBIA) 702 (BIV 10/MOTOWN) g ey Tameriane, BMI) _ . ASCAP/Swing Mob, ASCAP/EMI| Aprii, ASCAP/Baj,
IBRETE a1 1s| s e Ko n (TG Sy S B0 e
MA .
HAKRVEL) (DEATH ROW/NTERSCOPE) AZ YET (LAFACE/ARISTA ey SO e 89 STEP BY STEP (FROM THE PREACHER'S WIFE) (Lennoa, BMI/Teo Dovin, BM1/0.G.Enius, ASCAP/Mainstay, BMID
9l18]8 GET ME HOME 92| 22| 6 | NEVER GONNA LET YOU GO 82 LOVE Il LOVE (RondorMCRY ASCAP/BMG, ASCAP) HL 25 WHO YOU WIT (FROM SPRUNG) (Lil Lulu, BM)/Biggie.
FEAT, BLADGTREET (OLATORDEF JAM) BLACKSTREET (INTERSCOPE) 73 LOVE IN AN ELEVATOR (Kharatroy, ASCAP/B Black 22 STEP INTO A WORLD (RAPTURE'S DELIGHT) (Zomba, BMI/Motown, BMU/PolyGram, BMI)
OUNGIN ASCAP/Fair-EIm. ASCAP/WB ASCA'P) WBM ! ASCAP/BDP, ASCAP/Chrysalis, ASCAP/Embassy, BMI) WBM 75 WU-RENEGADES (Diggs Family, BM)
10[6]5 ?O%}%gﬁ%mw,f@aﬂlsm, 28| — |20 | LOUNGIN o avmercURY) 18 MY BABY DADDY (Popue Drivs, BMIRaw Cast ASCAP/EMI 1 STOP THE GUNFIGHT (Rap Connecton, ASCAP/Spec 45 YARDCORE (Shine And Cris, BMI/Swinga Singa, BMIAVD
Apri, ASCAP/Steel Chest. ASCAP Heavy Harmony) HL Twelve, ASCAP/B.S.P.. ASCAP/EMI April. ASCAP/Justin Siide, BM)
11112] 3 | TEARS 24|23 | 12 | MISSING YOU 52 MY LOVE WON'T FADE AWAY (PolyCram, ASCAP/Uncle Combs, ASCAP/Big Puppa, ASCAP) HL 23 YOU BRING ME UP (EMI April, ASCAP/LBN, ASCAP/Cord
THE ISLEY BROTHERS (T-NECK/SLAND) BRANDY, TAMIA, G. KNIGHT & C. KHAN (EASTWEST) Buddies, ASCAP/Dream Image IDG. BMI/Connotation. 70 SUMTHIN' SUMTHIN' (FROM LOVE JONES) (Sony/ATV Kayla, ASCAP/Mike's Rap, BMI)
5 BMMiarmer-Tamertane. BMI/Zam,. ASCAP/Annotation Tunes LLC. ASCAPMuszewell, ASCAP/Leon Ware, ASCAP) 93 YOU BRING THE SUNSHINE (Sony/ATV LLC, BMV/Ecaf.
2]} 7 [gy TWISTED\m mwem m_ o 25| —| 19| KISSIN YOU ristay RSCAPAS, ASCAPYHEM : 97 SWEET LOVE (0Id Brompton Road. ASCAP/Jobete, BMY) BMI/Yab Yum, BMYBrowntown Sound, BMVEMI Blackwood.
KEITH SWEAT (ELEKTRA/EEG) 43 NO DNE BUT YOU (FROM BAPS) (Spanish Ghetio Diamond 86  TALKIN' BOUT' BANK (Not Listed) BMI/Rodney Jerkins, BMI)
F ) , ; : d 35  THAT'S RIGHT (Santron, BMI/Chs Jones, BMI) 28 YOU DON'T HAVE TO HURT NO MORE (Mint Factory,
3 KNOCKS ME OFF MY FEET Recurrents are titles which have appeared on the Hot R&B Singles BMI/Black Marble, BMI/Jumping Bean L.L.C., BMI)
ER DONELL JONES [LAFACE/ARISTA) chart for more than 20 weeks and have dropped beiow the top 50. 29 ONEMORE DAY (Fyte Tyme, ASCAP) 4 THE THEME (IT'S PARTY TIME (T. Lee, BMI/Guccizm, ASCAR/EM April. ASCAP) HL
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combined with rap make black music the second-
largest specialized music form in America. In 1996,
it accounted for an impressive 21% of records shipped,

according to the Recording Industry. Association Of

America. That's $2.63 billion

Leading the economic charge is independent R&B fetail, which is

coming into its own as shop owners take a more progressive busipess

£

el il

he current state of R&B music is promising. R&B

2
B
G

i
=
i Sy

Lawrea

approach to their enterprise. According fb-leaders in that community, an increasing number of irdie

stores are embracing SoundScan—once viewed by many as an enemy to smaller store, Ratail's

record attendance at Impact’s Super Summit XI in Miami in April sent a strong message to the fest

of the industry concerning that business sector’s growing importence and recognition of the eco-

Island’s Hiriam Hicks

nomic clout that it has always possessed.

With the continuing proliferation of the various independent retail
coalitions that began springing up about five years aco netionwide,
the political clout that these urban cartels carrj in the music -nus-

try will no doubt continue to swe%.l.:

il

LABELS’ COLLABORATIVE EFFORTS

As with the independent retailers, supportive relationships among R&B senior racord
executives is on the rise, with label leaders engaging in ongoing dialogue concerning
shared problems. The collaborative efforts appear to be driven by executives’ under-
standing that no man in this business is an island and that, given the proper circum-
stances {read: no hit records), everyone is expendable—especially black executives, who
in many quarters are apparently viewed as disposable goods.

The sprouting peer camaraderie among colieagues seems greatest in New York, where
it is logistically easier to come together, as opposed to in Los Angeles, where geograph-
ical distance creates problems with time—a commaodity that all executives find is in short

supply.

Cristion

CREATIVE COMMITMENT

More than ever in recent years, musical creativity an the R&B
side is on the rise, with artists such as Laurnea, Crist 6n, Phajja
and Adriana Evans leading the crcp of talented young soul acts.
At the same time, more tenured ects such as Patti La3elle, Jody
Watley and BeBe Wirans continte to toe the line. '

At the A&R level, there has b22n a renewed commitment to
signing, developing and producinz acts that are morz than just
visually appealing. Many acts bang signed are muli-talented,
offering writing, singing and live performing skills, in addition to
good looks.

These acts are coming from & wide variety of places creative-
ly—from rap acts bearing jungle ceats and artists favoring con-
temporary hip-hop to those partial to traditiona &B and
renaissance soul—al of which offer consumers rhythm alterna-
tives when shogping for albums.

DARING DURING DAYPARTS

On the radio front, despite the looming shadow of black-
owned stations being snapped Lp by hungry corporations, pro-
grammers are stepping out in greater numbers to play songs
that have new and different scunds. Although constantly on
guard against tneir competitors, many stations, such as KILH
Los Angeles and KPRS Kansas City, are leading the charge to
broaden playlists that include nontraditional music (relatively
speaking) such as gospel, jazz, and blues, during all dayparts.

These promising moves could ultimately lead to a retum to
the days when black radio was a community beacon, with DJs
voicing influential opinions concerning social and political issues
affecting urban communities. Such an “innovative™ concept as
air personalities could prove beneficial to independent R&B sta-
tions in their continuing air wars, with crossover outlets.

Continued on page 42
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Want to know how we build the chart recaps for this
issue’s Spotlight? This is how we do it.

The singles and album lists are based on performance on,
respectively, the Hot R&B Singles and Top R&B Albums
charts, from the start of the chart year (which began with
the Dec. 7, 1996, chart year) through the May 17 issue. Both
lists represent the accumulated chart points earned by each
title for each week spent on the applicable chart.

The weekly chart points for Hot R&B Singles are based on
audience impressions as calculated by Broadcast Data
Systems, sales units provided by SoundScan and radio points
from playlist reports made by stations in smaller markets.

The recaps were assembled by chart manager Datu Faison,
with assistance from Anthony Colombo, Michael Cusson and

Alex Vitoulis.

Top R&R Albums

Pos. TITLE—Artist—Label
1 LIFE AFTER DEATH—The Notorious B.l.G.—Bad Boy
2 THE DON KILLUMINATI: THE 7 DAY THEORY—Makaveli—Death
Row
BADUIZM-—Erykah Badu—Kedar
ILL NA NA—Foxy Brown—Violator/Def Jam
ANOTHER LEVEL—BLACKstreet—Interscope
ONE IN A MILLION—Aaliyah—Blackground
SECRETS—Toni Braxton—LaFace
THE PREACHER’'S WIFE—Soundtrack—Arista
SPACE JAM—Soundtrack—Warner Sunset/Atlantic
10 HARD CORE—Lil' Kim—Undeas/Big Beat
11 THE UNTOUCHABLE—Scarface—Rap-A-Lot/Noo Trybe
12 THA DOGGFATHER—Snoop Doggy Dogg—Death Row
13 MUDDY WATERS—Redman—Def Jam
14 DRU HILL—Dru Hill—lsland
15 KEITH SWEAT—Keith Sweat—Elektra
16 HOUSE OF MUSIC —Tony! Toni! Toné!—Mercury
17 HELL ON EARTH—Mobb Deep—Loud
18 THE DAY—Babyface—Epic
19 TRU 2 DA GAME—Tru—No Limit
20 BOW DOWN—Westside Connection—Lench Mob
21 MAXWELL'S URBAN HANG SUITE—Maxwell—Columbia
22 GINUWINE... THE BACHELOR—Ginuwine—550 Music

O O~NOO AW

Continued on page 34
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n their quest to increase market share, many domestic
labels have seen the light within the world market and
are sending their R&B acts into international territories in
greater numbers. However, as they attempt to wade
deeper into international waters, are the relationships in
place to allow R&B acts to stay afloat? Or will many U.S.-
based soul groups find themselves at the bottom of a sea of
world releases?
BMG International A&R/marketing senior VP Heinz Henn
says the level of interaction between domestic and interna-
tional label executives varies from

‘ﬂmﬂa Immil in Ahister:l:m and Cemla mwa in Parla e

T 20 w A T Bl

domestic and international executives face in working togeth-
er are issues of product packaging, presentation and the
remixing of original tracks to suit specific markets. Says
Durgan, “The biggest conflict is usually over the time that an
act has to work in the international marketplace.”

Durgan says compromise is important in order for an act to
receive the best chance to become a success internationally.
“The person who coined the phrase, ‘The world is getting
smaller’ obviously was not a touring artist,” he says. Dean
Gillard, A&R manager at Universal Music U.K., is another

London executive whose channels to his

company to company. ‘At our
company, there’s a lot of synergy,”
he notes. “At the distribution level,
it's my job to do whatever it takes
to make a local artist into a
regional artist and a regjonal artist
into a global artist.”

CREEPING TO THE U.K.

George Levendis, marketing
manager for Arista Records U.K.,
says that he and the label’s head
of R&B repertoire, Mervyn Lyn, do

U.S. counterparts are constantly open. “I
speak to them every night,” he says,
noting that the dialogue takes place
across all Universal's labels on East and
West Coasts.

In the recent U.K. success story of
BLACHKstreet, Gillard often consulted
directly with band leader Teddy Riley,
with whom he has a long-term relation-
ship dating back to the days of MCA
signings Wreckx-n-Effect and Guy. “I've
been doing A&R for our American prod-
uct for the last three and a half years,”

an enormous amount of liaising,
“probably 15 calls a day,” with
their opposite numbers in the U.S.—both at Arista and affili-
ated U.S. labels such as LaFace and Bad Boy. Adds Lyn, “The
people | deal with are going to be my voice when they go
back to their respective companies, and hopefully the syner-
gy we have is enough to bypass any cultural differences.” The
two executives feel that Arista’s U.K. operation, and those of
its BMG sister companies throughout Europe,
have won the respect of their American col-
leagues by demonstrating the idiosyncrasies of
their market. In January 1996, when Lyn reis-
sued TLC’s “Creep” (a U.S. hit that only reached
No. 22 in the U.K. when it originally debuted a
year earlier), he recalls raised eyebrows. “They
were a little bit puzzled, to be honest,” Lyn says.
“At first, it was ‘Why would you re-release this
record when radio here wouldn’t playlist it [the
first time]?’ But they gave us the opportunity to
do what was right for this market.” The point
was proved with a No. 6 U.K. peak for the reis-
sue.

In the case of Toni Braxton’s “Un-break My
Heart,” Arista U.K. had huge success, not only
with the ballad but with the song’s dance mixes.
“So with Toni's latest single, ‘I Don’t Want To,””
says Levendis, “we insisted that we wanted another [dance]
mix on the single. That's another example of how the two
sides have come together.”

CULTURAL CUSTOM TAILORING

According to PolyGram International senior VP Jay Durgan,
a lot of pressures influence the outcome of domestic projects
being worked internationally. Among the challenges that

U.K. success story: BLACKstreet

BMG's Heinz Henn

says Gillard, “and at the beginning of

that time, the R&B material we were
putting out wasn't as widely accepted [in the U.K.] as it is
now. Sometimes [his transatlantic colleagues] couldn’t
understand why we had to do house mixes on things. [For
example] dealing with Uptown on Jodeci and Mary J. Blige
was difficult. Then when we started having hits, they began to
understand. Our relationship with them is excellent,” he con-
tinues, “and going backwards and forwards
to the States as | have, we are actually
consulted now about what will work in our
market, and being involved from the demo
stage on records.”

FRANCE DIGS R&B

Olivier Lefebvre, junior label manager for
Motown at PolyGram France, says some-
times there can be a communication gap
between the U.S. and his market, at man-
agement level. “I have often noticed, when
talking to American managers,” he says,
“that they don’t realize how important the
R&B market is in France.”

Lefebvre recalls the label compilation
“Motown New Flavas,” released in France in
February. The set included remixes of mate-
rial by Boyz Il Men, Queen Latifah and Zhané by French DJ
Cutee B. “We had ‘carte blanche’ from the mother label,” says
Lefebvre, “and we sold 15,000 copies with no promotion
other than DJ and R&B parties, as there is no specialized
press nor radio devoted to the genre.” Obtaining airplay seems
to be a universal consideration in breaking acts. Lyn says that,
having built the transatlantic relationship with positive results,
Continued on page 34
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The Notorious B.1.G.

ALBUM CHART
Continued from page 32

23 SHARE MY WORLD -Mary J. Blige—MCA

24 GRIDLOCK'D—Soundtrack—Death Row

25 SET IT OFF—Soundtrack—EastWest

26 HOME AGAIN—New Edition—MCA

27 BOOTY CALL—Soundtrack—Jive

28 YOUR SECRET LOVE—Luther Vandross—LV

29 FUNKMASTER FLEX THE MIX TAPE VOLUME II: 60 MINUTES OF
FUNK—Various Artists—Loud

30 MASTER P PRESENTS...WEST COAST BAD BOYZ Il—Various
Artists—No Limit

31 LOVE JONES: THE MUSIC—Soundtrack—Columbia

32 DEATH ROW GREATEST HITS—Various Artists—Death
Row/Interscope

33 112112 Bad Boy

34 PIECE OF MIND—Tela—Suave House

35 EMANCIPATION—$—NPG

36 RHYME & REASON—Soundtrack—Buzz Tone

37 HELP YOURSELF—Peggy Scott Adams—Miss Butch

38 WHATCHA LOOKIN’ 4—Kirk Franklin And The Family—Gospo Centric

39 DR. DRE PRESENTS... THE AFTERMATH —Various Artists—
Aftermath

40 THE MOMENT—Kenny G—Arista

41 MISSION TO PLEASE—The Isley Brothers—T-Neck

42 IRONMAN—Ghostface Killah—Razor Sharp/Epic Street

43 FAMILY SCRIPTURES—Mo Thugs—Mo Thugs

44 LET'S GET THE MOOD RIGHT—Johnny Gill—Motown

45 ENIGMA—Keith Murray—lJive

46 ALL EYEZ ON ME—2Pac—Death Row/Interscope

47 NO DOUBT—702—Biv 10

48 T.H.U.G.S. TRUES HUMBLY UNITED GATHERIN’ SOULS—Flesh-N-
Bone-—Mo Thugs/Def Jam

49 DANGEROUS GROUND- -Soundtrack—lJive

50 DEFINITION OF A BAND—Mint Condition—Perspective

HOT R&B SINGLES

Pos. TITLE—Artist—Label
1 IN MY BED—Dru Hill—Island
2 CAN'T NOBODY HOLD ME DOWN—Puff Daddy (Featuring Mase)—
Bad Boy
3 1 BELIEVE | CAN FLY (FROM “SPACE JAM”")—R. Kelly—Warner
Sunset/Atlantic
DON'T LET GO (LOVE) (FROM “SET IT OFF")—En Vogue—Eastwest
UN-BREAK MY HEART—Toni Braxton—LaFace
ON & ON—Erykah Badu—Kedar
NOBODY—Keith Sweat Featuring Athena Cage—Elektra
GET IT TOGETHER—702—8Biv 10
WHAT KIND OF MAN WOULD | BE—Mint Condition—Perspective
10 YOU DON'T HAVE TO WORRY/I'M STILL IN LOVE WITH YOU—New
Edition—MCA
11 1 BELIEVE IN YOU AND ME/SOMEBODY BIGGER THAN YOU AND |
(FROM “THE PREACHER’S WIFE")—Whitney Houston—Arista

@0 O~NOGO R

Continued on page 40

HANDS ACROSS THE OCEAN
Continued from page 32

“It's now such that we do get pressure from the U.S., and they
are disappointed when we don't get results on a record”—as
in the recent case of the American No. 1, “Can’t Nobody Hold
Me Down” by Puff Daddy, which failed to attract any substan-
tial U.K. airplay and peaked outside the top 20.

Says Lyn, “The American office is
wise enough to realize that radio is
an integral part of breaking a record
in the U.K.”

BIG AT HOME, BIG ABROAD
Another factor that affects the
careers of R&B acts is the position
held by most American label exec-
utives that an act that crosses over
in the U.S. has a better chance of
performing well internationally.

“I's a lot easier to generate
interest abroad when you have a
group that has crossed to the pop
charts,” says Arista GM/executive
VP Roy Lott. “It gives international
affiliates more ammo to work with
when marketing the acts there.”

By example, Lott cites Arista act Whitney Houston and
Arista-distributed LaFace acts Toni Braxton, Tony Rich and
TLC as examples of R&B acts that had big crossover numbers
in the States before going on to similar success in interna-
tional territories. He further stresses that the domestic
crossover strategy is a litmus test for all genres.

Durgan agrees with Lott's assessment, commenting, “If
you want to get the really big [sales] numbers, some [inter-
national territory] executives

500% increase: Babyface

label's international R&B priorities, Maxwell and Puff
Johnson. “The London office coordinates European promo-
tion schedules,” says Van der Meer, “but when | need to dis-
cuss the details of an ongoing, specific Dutch project—like
the radio taping of Maxwell's Amsterdam show—I| go directly
to the source, which is Columbia U.S.

“Occasionally, Columbia U.S. contacts us for some more
detailed feedback,” Van der Meer continues. “For instance,
the international product manager for DJ
Muggs called me to discuss the best way to
handle the marketing in Holland. Sometimes,
this kind of direct contact can be very helpful.
It's very important that Columbia U.S. pro-
vides us with the latest information on artists
and marketing campaigns; it all appears in an
international database, where you can see
which territory is doing what. If | see that
France is giving away 12-inch singles with
every Maxwell album, | might be interested in
doing the same in Holland.” According to Van
der Meer, cultural barriers or communication
problems between Columbia U.S. and
Columbia Holland are nonexistent. “When
R&B became bigger in Holland last year, the
Columbia U.S. artists were available for tour-
ing and promotion. Maxwell and Puff Johnson
were in Holland at the right time, when their singles were
doing well at radio and sales-wise. These artists and their
management are committed to tour [in Europel,” he says.

PARENTAL ADVISORY

Although many smaller domestic labels have less influence
in the marketing plans of their acts once they're licensed
internationally, many label executives in non-U.S. territories
still seek the advice of an act’s parent label.
“We've had particular success

will say, ‘Give me the Billboard
[mainstream] charts.”” How-
ever, Durgan is quick to add
that sometimes the “home-run
numbers” are not an immedi-
ate consideration, and discus-
sion of goals regarding acts
has to be held among domes-
tic and international execu-
tives. The bottom line, accord-
ing to Durgan, is that domestic
executives should remember
not to compare their methods
and numbers at the interna-
tional level. “Leave the U.S.
yardstick behind,” he says.

in working with [Japan-based]
Blue Dolphin, which has licensed
our bass artist DJ Trans, whose
album ‘Da Tour’ was released in
Japan in January,” says Attitude
Records president Jeff Cohen.
“They've asked us to assist them
[in marketing our act] and have
been receptive to our sugges-
tions concerning remix selec-
tions.”

Pan Disc president Bo Crane
shares a similar experience with
Japanese label Avex. “Bass
music has been catching on
there, and they came to us to do

“Recognized” in Japan: Puppies
PARTICIPATORY PROMOTION

Epic international senior VP Steve Barnett suggests that
dedicated artist-participation in the international marketing
and promotion process—as opposed to crossing over domes-
tically—is the paramount factor in breaking American R&B
acts internationally.

Citing artist Babyface as an example, Barnett says, “The
Day,” the artist's current album, has so far sold 1 million
units internationally, representing a 500% increase over the
lifetime of his previous set, 1993’s “For The Cool In You.”

On the 1993 album, the label based the level of commit-
ment of its international marketing campaign on the
crossover success the act had in the U.S. The delay resulted
in anemic non-U.S. sales compared to the current set’s inter-
national numbers. “With ‘The Day,” the label employed imme-
diate proactive interaction with Sony’s regional offices to plan
and prioritize projects within the given regions,” Barnett says,
praising Babyface and his manager for
committing a significant amount of time
to the international market.

EQUAL OPPORTUNITIES

Epic’s efforts to break developing R&B
artists internationally are just as impor-
tant as those for its more established
acts. Epic international marketing senior
director Scott Greer says long-term plan-
ning and communication have been key
in setting up debut Yab Yum vocalist
Laurnea, slated for international release
in June. “It's all about artist develop-
ment,” says Greer. “We began working
with everybody on this project [in
January]. In February, we took advance
CDs, four-color visuals and initial marketing to a big meeting
with our counterparts from international territories. Our com-
mon goal is for her to become more than just a singles artist.”

Columbia Holland product manager Jeroen van der Meer
has been working closely with Columbia’s international office
in London and with his New York counterparts on two of the

Ballad and dance hits: Braxton

some deals,” says Crane. “In the

beginning, we were working
together on a track-by-track licensing basis and putting out
generic compilations, but now they're interested in full album
projects.”

Pan Disc albums recently released in Japan through Avex
include “Techno Bass Phase |I” by Beat Dominator (the last
quarter of 1996) and “Recognized,” by the Puppies, which
was released by Avex in April. Crane credits his label's own
enthusiasm in working with Avex executives as a reason for
the increasing international interest in Pan Disc product.
“We've readily assisted people they’ve sent over here to
research how the bass culture ticks,” says Crane. “We've
learned a lot concerning our licensing efforts by attending
MIDEM, and we now try to make our records with more of a
world view.”

ANGRY SAMOAN AMALGAM

Kent Entertainment Group president Morey
Alexander says working with counterparts in non-
U.S. territories is something of a savior for his
group Boo-Yaa T.R.I.B.E., whose “Angry Samoans”
album was released internationally May 20.
“They’re a hit overseas, as a result of their music
and an extensive tour through six countries, where
they performed in concert and conducted television
interviews,” says Alexander, who describes the
act’s current set as an amalgam of metal, rap and
funk.

The executive lauds European executives for being
open-minded, creatively. “The guys in Europe do a
nice job,” he continues. “There’s not a lot of suits
walking around, and they’re really into the music, as
opposed to when [Boo-Yaa] had their deal [in the
usl”

Boo-Yaa T.R.1.B.E. also conducted a promotional tour of
five countries April 20 to 28, participating in radio and press
interviews. “With cooperation from the various [internation-
al} label executives, we've selected appropriate singles and
videos, and coordinated the act’'s participation in various
music festivals in Europe,” says Alexander. I
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“A refreshing reminder of the intelligent and sometimes
comical style that has made Chubb a sentimental favorite.”- the Source

“Gives an authoritative spanking to everyone who doubted
his long awaited resurrection.” - vibe

gy,

“Chubl) takes cn everything
from silly rap rivalries
rampant materialism, and
male/female relationships

with his usual barbed wit

and thumping heats.” - USA Today

includes the latest hit Single “BEEF” featuring PMD & DAS EFX, = _
the Bndereronnd Hin HontAnthem “EAST VS WEST™ @
and cuts with Al B. Sure 1, Billy Lawrence and G-Man
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hough musical artist-driven shows
are increasing—Queen Latifah’s
“Living Single,” Brandy’s “Moesha,”
L.L. Cool Js “In The House” and,
more recently, Jason Weaver's “Smart
Guy”—the opportunities for main-
stream exposure on network television hasn't
been the same for R&B acts since the cancella-
tion of “The Arsenio Hall Show” in May 1994.

“Not since [Arsenio] have we had a ratio of [R&B] artists
perform on TV equivalent to their success on the pop charts,”
says Diana Baron, senior VP of publicity at A&M (U.S.), who
handles Barry White, CeCe Peniston, Mint Condition and
Sounds Of Blackness.

According to Baron, Hall's show was more interested in
turning audiences on to all types of music, whereas late-night
shows like David Letterman’s, Jay Leno’s and Conan O'Brien’s
cater to a much older demographic and don’t want to risk
turning audiences off with music or artists their demos may
not like. “The whole world is watching [them], so it's impor-
tant what goes on in the first 55 minutes of the show; no one
really looks at what goes on in the last five minutes, which is
when the acts usually perform, unless it's a big star.”

For Darryl Williams, senior VP of A&R and publicity at
Elektra (U.S.) and executive producer of Brandy and brother
Ray J's debut albums, the late-night shows are an option only
for established artists.

“By the time an artist gets to Leno and Letterman, they have
sold well over gold and close to platinum, but for breaking new
artists, the only vehicle out there is really ‘Soul Train.” The next
best way is an awards show like the ‘Soul Train" or NAACP
Image Awards,” says Williams. “‘New York Undercover’ helps a
lot, ‘Natalie's’ is great, but | still don't think it gives you the
same type of exposure you had with Arsenio.”

Natalie’s, the club segment featured at the end of the Fox

Continued on page 42
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Expanding the mission of VIBE magazine as the definitive chronicle

J for massive urban culture, the VIBE Music Seminarisan annualurban |

entertainment business platform that does what no other confer-

= nce can—it effectively links urban film, fashion, new media, print,

n o - 2 3 and television media with the most common of elements: MUSIC.
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At RCA Black Music, our passion for music is only overshadowed by our passion for artist development.

Rome
ARTIST DEVELOPMENT
STORY OF THEYEAR

* “l| Belong To You” #| Gold
single in just 8 weeks.
Approaching Platinum. On
MTV, BET and THE BOX.
Debut album Gold! 2nd
single “Do You Like This”
impacting now!!

SWV

“SOMEONE”
(FEATURING
PUFF DADDY)
SET TO EXPLODE

* “Someone” featuring Puff
Daddy is the next hit from
SWV’s forthcoming LP,

CAN WE, impacts June |0th.

New album features
performances by Snoop
and all of today’s hottest
rappers. SWV is definitely
taking it back to the
streets in ‘97.

Us up!

l

Robyn

INTERNATIONAL STAR
HITS US.

* |7-year-old Swedish star
Robyn is ready for major
U.S. action. First single “Do
You Know (What It Takes)”
is the fastest breaking single
at crossover this year. Major
press and TV blitz to follow.
Album coming June 24th.

NEW STAR ON THE
HORIZON

Ericka Yancey, 18-year-old
R&B sensation, is primed
for success with her first
single and video “So Good.”
On BET and THE BOX.
Album this summer.

Be on the
lookout this
summer for
Vanessa Rubin
and Elusion.

The RCA Records Label is a unit of BMG Entertainment » Tmk(s) ®Registered Marca(s) Registrada(s) 63 ® General Electric Co., USA * mX.. is a trademark of BMG Music » © 1997 BMG Entertainment @
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Dru Hill

SINGLES CHART
Continued from page 34

12 FOR YOU | WILL (FROM “SPACE JAM™)—Monica—Rowdy/Wamer
Sunset

13 PONY—Ginuwine—550 Music

14 BIG DADDY—Heavy D—Uptown

15 COLD ROCK A PARTY—MC Lyte—EastWest

16 WHAT'S ON TONIGHT—Montell Jordan—Def Jam

17 NO TIME—Lil' Kim Featuring Puff Daddy—Undeas/Big Beat

18 EVERY TIME | CLOSE MY EYES—Babyface—Epic

19 FLL BE—Foxy Brown Featuring Jay-Z—Violator/Def Jam

20 CUPID—112—Bad Boy

21 NO DIGGITY—BLACKstreet (Featuring Dr. Dre)—interscope

22 1| BELONG TO YOU (EVERY TIME | SEE YOUR FACE) -Rome—RCA

23 KNOCKS ME OFF MY FEET/YOU SHOULD KNOW-—Donell Jones—
LaFace

24 RETURN OF THE MACK—Mark Morrison—Atlantic

25 TEARS—The Isley Brothers—T-Neck

26 DA’ DIP—Freak Nasty—Hard Hood/Power

27 1) CAN MAKE IT BETTER—Luther Vandross—LV

28 LAST NIGHT (FROM “THE NUTTY PROFESSOR™) Az Yet—LaFace

29 HYPNOTIZE—The Notorious B.l.G.—Bad Boy

30 THIS IS FOR THE LOVER IN YOU—Babyface Feat. LL Cool J, Howard
Hewett, Jody Watley & Jeffrey Daniels—Epic

31 TELL ME (FROM “EDDIE™)—Dru Hill—Island

32 STEELO-702—Biv 10

33 I'M NOT FEELING YOU—Yvette Michele—Loud

34 LET ME CLEAR MY THROAT—DJ Kool—CLR/American

35 COME SEE ME—112—Bad Boy

36 FOR YOUKenny Lattimore—Columbia

37 YOU DON'T HAVE TO HURT NO MORE—Mint Condition—Perspective

38 FALLING—Montell Jordan—Def Jam ~

39 IT'S YOUR BODY—Johnny Gill Featuring Roger Troutman—Motown

40 THE THEME ()T'S PARTY TIME)Tracey Lee-—ByStorm

41 HARD TO SAY I'M SORRY—A: Yet Featuring Peter Cetera—LaFace

42 REQUEST LINE—Zhané—llitown

43 ) LOVE ME SOME HIM/I DON'T WANT TO—Toni Braxton—LaFace

44 MY BABY DADDY—B-Rock & The Bizz—Tony Mercedes/LaFace

45 LET IT GO (FROM “SET IT OFF”)—Ray J—EastWest

46 YOU'RE MAKIN' ME HIGH/LET IT FLOW—Toni Braxton—LaFace

47 GHETTO LOVE—Da Brat Featuring T-Boz—So So Def

48 LUCHINI AKA (THIS IS IT)—Camp Lo—Profile

49 MISSING YOU (FROM “SET IT OFF”)—Brandy, Tamia, Gladys Knight
& Chaka Khan—EastWest

50 STREET DREAMS—NAS—Columbia

Our R&B Cover Photographer: Joseph A. Rosen is a I
professional photographer based in New York City. He
began combining his photography with his love of
blues, R&B and jazz over 20 years ago and has
amassed an archive of performance and portrait photos
of hundreds of artists which have regularly appeared on
CD covers as well as in humerous music journals. His
work also appeared on the cover of Billboard’s May 10
Blues Spotlight and last year's Spotlight on R&B.

nill BUL'se

LOCAL NOISE FROM THE INTERNATIONAL QUARTER

LONDON—TraditionaHy, on the British R&B scene, it's
been female artists—Eternal, Lisa Stansfield, Dina Carroll,
Michelle Gayle and Gabrielle—who have enjoyed sustained
pop success. Among the new

STO C KH OLM—One of Sweden's most high-profile

R&B artists this year is not Swedish at all. Voted best Swedish
newcomer at the recent ZTV Dance Music Awards held here
April 7, Lutricia McNeal first came 10

male artists emerging behind trail-
blazer Mark Morrison, members of
the young quintet Damage have
made the greatest strides in push-
ing British R&B from the speciality
market to the mainstream. The
vocal group consisting of Ras,
Noel, Jade, Coree and Andrez was
formed in 1991. Signed by Big
Life Records in 1994 and releas-
ing just one single in 1995 for the
R&B underground, the group has
concentrated on vocal training
and live performances, honing its
act and recording its debut album.
Damage's first “official” single,

Sweden in 1989 on vacation. McNeal, who
hails from Oklahoma, is signed to Warner
Music Sweden on the XM/Metronome
imprint. Although an American citizen, she
calls both Stockholm and Dallas home,
although the majority of her time is spent in
the latter city. Previously known as the female
front figure for Swedish act Rob ‘n" Raz in the
early '90s, McNeal was brought in as a “tem-
porary” replacement for then lead figure Leila
K and was prominent on the vocals of two
back-to-back hit singles, “Clubhopping” and
“In Command.” Her breakthrough came last
autumn with the release of a cover version of
Barbie Benton's ‘70s hit “Ain’t That Just The
Way,” which made it to No. 1 on the Swedish

“Anything,” edged into the lower
half of the U.K. singles chart last
summer. A followup, “Love | Love,” hit No. 12, and the bal-
lad “Forever” reached No. 6 last Christmas and stayed on
the chart for weeks. That helped dispel the tag of Jodeci-
wannabees. “We knew in our head that we were Damage
and we weren't following this group or that group,” says
Coree.

Another top 10 hit, “Love Guaranteed,” in
March preceded the April release of the
“Forever” album, which debuted at No. 13.
The BMG-distributed Critique label signed
the group for the U.S. with plans to release
“Forever” in the States next month. “I look
up to Damage, even though I'm in Damage,”
says Andrez, “because they're doing some-
thing. This album is hot.” —HKWAKU

MUN l CH—The trio of Marvin Broad-

ie, Femi Oladeji and Marco Boi, better
known as the Soultans, is based in Lon-
don, but it was the German production
team of Tony Hendrik and Karin Hartman (alias Junior
Torello & Dee Dee Halligan) who launched the group 1o
success. Hendrik and Hartman have been hit-makers on
the German scene since the '70s, most recently as pro-
ducers of Haddaway. The

Great strides in the U.K.: Damage

Oklahoma to Stockholm: Lutricia McNeal

singles chart.

The remaining tracks on the subsequent
debut album, titled “My Side Of Town,” are co-written by
McNeal and the Swedish writing/production team EZ
Productions. The second single, which bears the same name
as the album, was a radio favorite and made McNeal pretty
much a household name. Her album is currently being
released in other European
territories. When asked
about her award and the
phenomenal success of
her album, McNeal com-
ments, “| feel blessed. This
is a tough business, and it
takes lots of hard work to
succeed. You have to have
a lot of faith, t0o, because
you never know how things
will go.” —HKEN NEPTUNE

MELBOURNE—

Beginning her career by
singing in Sydney’'s wine bars when she was only 16, Renee
Geyer won acclaim through the '70s as Australia’s top R&B
singer, with five chart singles and three hit albums on RCA
and Mushroom. A nine-year stint in Los Angeles brought

deals with EMI Music and A&M

Soultans have made waves
across Europe with tradition-
ally flavored R&B in the vocal
style of the Temptations, the
Impressions and Smokey
Robinson & The Miracles.
Broadie originally hails from
North Carolina; Oladeji has
backed up the likes of Daryll
Hall, the Pet Shop Boys and
Elton John; Boi is a session
singer of ltalian and British
descent. The group’s debut
single, “Can’t Take My Hands

Records (1988's “Five Easy
Pieces,” featuring Neil Larsen and
Average White Band alumni},
recording and touring experience
with Joe Cocker, and session work,
including backup vocals on
Sting's “We'll be Together.” Now
based in Melbourne, Geyer returns
intermittently to L.A. for projects.
it's a measure of the respect she
commands here that when her last
album, “Difficult Woman" (Larrikin,
1995), failed to get radio airplay,
Australian musicians banded to get

Off You,” was released by
Coconut/BMG in April 1996
and reached No. 52 on the Music & Media Eurochart with
sales and airplay in Germany, in Austria, Switzerland,
Belgium and Denmark.

For a followup, the group covered Marvin Gaye's “I Heard
ft Through The Grapevine.” A debut album, “Love, Sweat &
Tears,” was released in February across Europe and in
Australasian markets, containing covers of such pop-soul
classics as “The First Cut Is The Deepest” and “Jive Talkin'”
and the single “Every Little Move.” Matthias
Immel, product coordinator at BMG GSA,
says, “This act has become established on
the basis of two singles which took all radio
formats by storm and have laid the ground-
work for success.” —ELLIE WEINERT

Making waves in Europe: Soultans

her back into the spotlight.

Acclaimed writer Paul Kelly, who was
moved to tears by her earlier version of his “Foggy Highway,*
wrote three songs and produced the new album, “Renee.”
Joe Camilleri of the Black Sorrows funded the record. The
cream of local players—bluesmen to post-punkers—lined up
to get involved.

“Without sounding glib, this is simply the best album I've
made, and the most fun I've had,” says the 43-year-old
Geyer. “My voice sounds better than ever, and I'm more dis-
cerning about my music.” While some
Aussie labels have expressed interest in
“Renee,” Geyer has her eye on re-entering
the U.S. market. “It'd also be wonderful to
get my first release in Europe after all this
time,” she says. —CHRISTIE ELIZER W
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“McWilliams delivers a
performance that gradually
and effectively rises

from whispered seduction
to full-bocied belting

...if you'’re frustrated

by the same ol’ thing,
here’s something to soothe
.; your fevered brow.”

- BILLBOARD

“Live, warm, full blooded
retro soul with the spirit
and passion of the
endeavour matching the
musical panache.”

- BLUES & SOUL

A soundtrack for your days An inspiration for your nights From dawn to dusk and back again

Brigette McWilliams BERg:

The #1 most added at Urban Acult Contemrporary first week out
The first single and video from her forthcoming album Too Mych Woman
Produced and arranged by Steve Harvey for Portknockie Productions BElec. .~ ..

*.  AOL Keyword: Virgin Records http://virginrecords.com
M © 1997 Virgin Records America. Inc,
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PERSPECTIVE
Continued from page 30

MANIFEST DESTINY

Self-sufficiency is a missing element that is key to the con-
tinued prosperity of R&B music. Too many of R&B'’s brightest
veteran executives have been put to pasture and now operate
on the fringes of the business in various capacities. These minds
should be at the forefront, guiding the younger executives in
their bid to become successful.

island black music senior VP Hiriam Hicks is to be com-
mended for being a younger executive who has surrounded him-
self with several old-school execs who have channeled his
inspiring musical vision to fiscal reality, with such diverse suc-
cesses as Dru Hill and the Isley Bros.

Although the exit of tenured professionals in many ways is an
unfortunate loss at major labels, their continued contributions at
an independent level create opportunities to increase the often-
neglected economic base within the African-American commu-

nity.

Adriana Evans

This economic empowering trend is also evident among up-
and-coming labels, such as Roc-A-Fella Records, ByStorm and
Dr. Dre’s promising Aftermath. Such fresh blood is vital, espe-
cially in light of the woes of Death Row, which, despite its dubi-
ous reputation, provided an entrepreneurial role model for
blacks eager to obtain a share of the American dream.

With the worst of the departmental downsizing apparently
passed, personnel at major labels are again able to focus on
doing their work rather than just keeping their jobs.

RCA black music senior VP Kevin Evans, one of the few real
music men heading any division—pop or otherwise—has over-
come the seeming curse of RCAs R&B am

R&B&TV
Continued from page 36

network’s cop show, “New York Undercover,” offers new and
vintage R&B acts the opportunity to perform classic R&B
songs live.

“I'had the idea to bring in classic acts like B.B. King and
Bobby Womack, because the concept of urban adult music
has been destroyed,” says James Mtume, composer for the
series. “Then | got the idea to bring in younger acts to do a
classic song, like ‘Wild Flower’ was done by Silk, and Erykah
Badu just did ‘Stay’ by Chaka Khan.

[Booking] is predicated on who's

Williams. “She came out [musically] with something so dif-
ferent [from her TV character], and she was just known for
being [Whitley] on ‘A Different World.""

NO GUARANTEES OF A HIT
“| think a lot of people are starting to accept [artists as
actors] more, because there's a bunch of people doing it
now,” says Weaver, who starred alongside Brandy on “Thea.”
“But having a show doesn't always guarantee hit records.
People buy records because the album has good songs. If
Brandy came out with a wack album, people would say the
record is wack but still probably watch the

show.”

hot, not so much on who has
a hot single, so that way we
can have somebody who

had a hit, like six or seven

months ago.”

Though the acts don't get
to perform their latest sin-
gles at Natalie’'s, Mtume
attempts to weave at least
three current singles into
the show's story line, usu-
ally during the opening
teaser.

ACTING OPPORTUNITIES
While “New York Under-
cover” offers live spots,
shows like “Moesha,” “Martin”

and “Living Single” sometimes
give artists an opportunity to act and
perform, with special recurring roles and rare “performance”
episodes.

Heavy D had a recurring role on the now-syndicated “Roc”
and “Living Single,” YoYo could be found on “Martin” every so
often—the show occasionally guested different R&B and rap
artists like Brian McKnight and The Notorious B.l.G. And
RuPaul has acted and performed on L.L. Cool J's “in The
House,” and a concert episode of “Moesha” featured 112,
MC Lyte, Xscape, YoYo and BLACKstreet.

Opportunities like these, however, are rare, considering the
number of groups in the market. The programs mostly serve
to further the star artist's career—not the musical guest’s.

“It gives [the artist] the opportunity to sell their music to a
broader based group,” says Kelly Haley, senior VP of publici-
ty and media relations at Motown, Queen Latifah's label.
“Musically, Latifah’s core audience is hip-hop, and her show
reaches beyond that audience to a broader black demo; and
I'm sure there's a white audience who watches too. But at
the end of the day, it's gotta be a great song. If it's a great
record, it's gonna sell, regardless.”

Haley is, however, looking forward to using “Living Single”
to cross-promote Latifah’s upcoming album.

The effect seems to be the same for artists like Brandy,
Jason Weaver and Ray J, soon to be joined by “In The
House's” Maia Campbell and “Family Matters™ Darius
McCrary, who began their careers on television first but have
experienced a slow start in their recording careers.

“| think it's a lot harder [to make the TV-to-music transition)
if you're really successful on television and people identify
you with your character like Jasmine Guy,” says Elektra’s

“L.A. Undercover”

But series featuring musical artists

still are not the norm. The majority of
R&B acts must fight with the gamut
of musical artists for spots on the
talk/variety-show circuit, like “The
Rosie O'Donnell Show,” which
recently featured Mint Condition;
“Fox After Breakfast,” which guest-
ed 702; and the various late-night
venues.

HOPE FOR A NEW SEASON

The new fall lineup, however, may
once again change the musical face
of TV, with three new late-night
talk/variety/entertainment shows on
tap: “The Keenen Ivory Wayans
Show,” a Vibe magazine program and a

talk-show hosted by former L.A. Lakers

player, Ervin “Magic” Johnson.

“A lot of shows who try to use music [as an attraction] don't
really think about how to use it, and the artists stand out like
sore thumbs,” says Wayans, citing Mary J. Blige's recent per-
formance on Letterman, whose cameras could not keep up
with Blige or her dancers’ movements. “The [late-night stu-
dios) just are not set up for music artists to give them the
opportunity to do what they really do. In addition, for R&B and
hip-hop artists, you don't really get the sense that they are
comfortable performing for the [demographics of the] studio
audience.”

Wayans' show, produced in conjunction with Buena Vista
Television, is slated to air this August and will include “every-
thing from classic R&B to hip-hop,” he says. “l want to cre-
ate an extensive concert. I'm going to tell the bands, do for
us what you would do for a concert.”

“Vibe,” co-executive produced by Quincy Jones, whose
TV/music track record includes “The Fresh Prince Of Bel-Air”
and “in The House," is slated to be an outlet for all types of
music, according to Keith Clinkscales, magazine pres-
ident/CEQ and co-executive producer of the show.

“It's going to be a 360-degree diversification of music,”
Clinkscales says. “We're going to make sure that the broad-
cast has the same sensibility, passion and energy that made
Vibe magazine so successful.”

Hosted by comedian/actor Chris Spencer, “Vibe” is slated
to fill the 11 pm Eastern/10 pm Central time slot. The show’s
premiere had not been decided at press time.

The format for the “Magic Johnson Show” was still being
decided at press time but is also expected to include musical
guests. I

acts are forced to rely heavily on clubs, which rarely offer the
acoustics, sound systems and ambience required for a show to
go smoothly.

and again made it a profitable concem.

Sony’s Columbia and Epic imprints have
become mainstays in R&B repertoire, posi-
tioning their rosters as viable domestic com-
modities while aggressively seeking the golden
fleece across intemational waters.

ALTERNATIVE MARKETING

Although many domestic international-
department executives say it's the R&B
crossover acts that have the best chance of
making it outside the U.S., a growing number
of progressive-thinking executives challenge
that notion; they are convinced that top R&B
artists who don’t cross to Billboard’s big
charts can have viable intemational careers. In addition to
employing greater artist presence and aftemative marketing
methods for increased sales intemationally, executives envision
R&B artists making money via touring, product endorsement
and other nontraditional means.

On the touring front, many acts are taking to the road with
greater frequency, despite the fact that there are fewer than
ever venues through which developing acts can practice their
performing craft with any measure of profitability.

In an effort to combat the lack of true performance venues,

RCA's Kevin Evans

INDUSTRY ACCOUNTABILITY

Although the record business is a business, the
African-American community’s culture is innately
bound to its music. As a result, every African-American
involved in its creation has a de facto
responsibility for its preservation and must
be held accountable for the genre’s cre-
ative content—above and beyond the lim-
its of what traditionally is considered prop-
er business standards and ethics.

Unlike other ethnic communities, which
do not bear worldwide unfavorable stereo-
typing to the same degree, African-
Americans must be vigilant in preventing
these negative perceptions.

Black-music community leaders have an innate
responsibifity to guard against images, lyrics and
overall conduct that depicts an unbaianced portrayal
of American blacks. Too often, black sounds and
images reinforce to the world a ridiculous depiction
of what it means to be black in America’s inner cities.
“Gangsters” and “hoes” have too long been the code words by
which we have allowed our immature youth to portray them-
selves.

Patti LaBelle

In their effort to “keep it real,” performers have instead kept
it negative. Incredible problems do exist within our inner cities,
but there is also a wealth of inspiring treasures to be found
there. In most world communities, the negative portrayal of
African-Americans is all that is seen. Can they be blamed for
buying into such ludicrous depictions if all they see are these
images and all they hear is our children denigrating each other
with such historically ugly terms as “nigga,” “bitch” and “hoe™?

Artist managers, black music executives,
radio programmers and retailers all have
the power to curtail this perpetuating cycle
of self-hatred. We all have a responsibility to
educate and inform artists of their influenc-
ing actions. To paraphrase an observation
made by a well-known rapper, “[The African-
American community] is in a state of emer-
gency.” Yet on many levels, our actions do
not reflect a pro-active approach to over-
coming this critical condition.

The tightening of fiscal belts, horrendous
layoffs, radio buyouts and the limiting of
performance options seem to have put
many R&B industry professionals on the
same page in many ways. In order to sur-
vive, knowing one’s job, sharing information and being innova-
tive are marching orders of the late '90s. But in addition to the
money-making aspect of black music, we also always remem-
ber the cuttural impact we are making. ll
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Dance

Pondering Some Of Clubland’s ngermg Issues

QUESTIONS QUESTIONS: There
is just no escaping the emotional grip
of clubland. Even in the middle of the
night, when wiser folks are fast
asleep, numerous thoughts and ques-
tions roll around our brain. And as
much as we truly adore life among the
grooves, there are a few nagging
issues that we simply cannot ignore.
For example . ..

Has anyone else noticed the rash of
producers and DJs who have gone Hol-
lywood? In addition to the requisite
managers and booking agents, this lot
now has an assortment of “people”
who include stylists, publicists, and
even personal drivers. Such creature
comforts are certainly quite nice, but

It’s Reigning Soul. H.O.L.A. record-
ing artist Reign, left, is seen here with
Columbia's Maxwell after a recent club
appearance in Los Angeles. Reign is
currently promoting “Touch And Play,”
the second single from his debut
album “Indestructible,” which offers a
spicy blend of dance, Latin, and funk:
styles. Reign and Maxwell are in dis-
cussion to write and record together in
the coming months.

from our view of the room, few of
these star-trippin’ folks are generat-
ing the hits or industry action to jus-
tify a posse that would make Madon-
na jealous. In fact, several of ’em have
never been commercially colder.

Now that the dance genre has, at
long last, been acknowledged with a
Grammy category (Billboard, May 31),
why are we not surprised to witness
countless club citizens shift from
moaning about a lack of mainstream
recognition to complaining in advance
over a predicted absence of under-
ground-savvy nominations? Will our
community ever take a moment to
bask in the glow of victory, instead of
whining over the work that still lies
ahead?

Is anyone else noticing that the so-
called dance music explosion at radio
and retail is mostly benefitting white
“alternative” acts that are willing to
be molded and marketed in the image
of rock bands? It’s probably just as
well, since many of the major house
music stars to recently make the tran-
sition into popville have completely
shed their roots in order to go R&B.

aunce.

TRAX
by Larry Flick

Growth and experimentation are cool
and highly encouraged, but public
denouncements of your history are
not. It also makes the eventual back-
to-your-roots “comeback” single far
less convincing.

And while it’s fantastic to see the
signing spree in which stateside major
labels are indulging, wouldn'’t it be
wise to have a peek at some of the
music being recorded in the U.S.?
Even to a dyed-in-the-wool
Anglo/Europhile, the dearth of atten-
tion for American newcomers is con-
spicuous. Besides, how many Real
McCoy/La Bouche sound-alikes are
there room for at radio?

As we search for answers to these
questions, we welcome the input of
anyone with a clue.

SUMMER JAMS: Arista Records is
going to spend a huge hunk of the
summer developing some of its
younger acts with a slate of credible,
club-directed singles that should add
up to a fall filled with pop crossovers.

Perhaps most interesting on the
label’s agenda is the 12-inch package
for Faithless’ “Salva Mea.” House-
meister Danny Tenaglia has emerged
from the studio with four remixes that
add up to an album’s length of mater-
ial. Talk about workin’ overtime. The
primary version of the song clocks in
at a whopping and utterly compelling
18 minutes—and there isn’t an ounce
of fat to be found.

These mixes will surface in mid-
June, which will also see the U.K.-
rooted band begin its first concert
tour of the States. We cannot wait to
finally see Rollo, Sister Bliss, and
company bring the music of the bril-
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liant album “Reverence” to life
onstage.

On the diva tip, Arista continues to
exert considerable energy supporting
Deborah Cox, whose new single,
“Things Just Ain’t The Same,” sports
house interpretations by Hex Hector.
Her performance here should forever
squash longtime comparisons to label-
mate Whitney Houston. Also, Lisa
Stansfield unveils her gorgeous new
self-titled set with a cover of the
Barry White classic “Never, Never
Gonna Give Ya Up,” which has been
tweaked and manipulated by Hani
and Mark Picchiotti. A nice single
choice, though we think the shuffling
slow jam “I’'m Leaving” has the poten-
tial to become a mega multiformat
smash & la Toni Braxton’s “Un-
Break My Heart.”

Finally, Arista makes a highly con-
troversial move by soliciting Razor-n-
Gido to reconstruct “Mo’ Money, Mo’
Problems” by the Notorious B.I.G.
into a hands-in-da-air house anthem.
Can’t help but wonder how the late
rapper’s die-hard hip-hop following
will respond to this. Regardless, we're
betting that the wriggling beat and
clever use of the original track’s sam-
ple of “I'm Coming Out” by Diana
Ross will render this one of the
biggest records of the summer.

SWINGIN’ SINGLES: Pop/reggae
mainstays Ziggy Marley & the
Melody Makers continue to woo club-
land with “People Get Ready,” the
first single from their cute new Elek-
tra album, “Fallen Is Babylon.” R.H.
Factor (aka Michael Rosenman and
Michael Hacker) earns high marks
for injecting the requisite tribal-
house flavor without eliminating the
original version’s dancehall tone. In
fact, the pair prove how compatible
the two genres are by weaving island-
spiced guitars into a rugged, street-
wise bassline. Smart spinners will
reach for this one when they want to
throw peak-hour punters a festive
curve ball.

The refreshing rhythm perspective
of R.H. Factor can also be heard on the
nifty new Brownstone single, “Five
Miles To Empty,” on MJJ Music/Work
Group. In this case, the team under-
lines the female trio’s smooth har-
monies with a dash of disco spice that
will have punters with a memory
recalling their fave old First Choice
hits. Quite nice, indeed.

Jimmy Somerville loyalists should
visit their trusty import dealer for a
copy of “Safe,” a twinkly revision of a
tune heard nearly two years ago on his
underappreciated (and woefully
underpromoted) London album “Dare
To Love.” Produced by Chuck Nor-
man and Gary Wilkinsen, the song’s
Latin-kissed groove warmly cradles
Somerville’s romantic words. Todd
Terry comes to the table with subdued
and soulful remixes that are reminis-
cent of his work with Everything But
The Girl, while DJ Tonka tosses in
some happy, Euro-styled percussion
into a dubby version that gives it a fes-
tive feel. Somerville’s label situation in
the States is cloudy at the moment, so
grab this gem on Germany’s Heav-
en/SPV Records.

Escape Has Its Babie. Some of Chicago's finest gathered at the offices of
Escape Records to celebrate the signing of Charlie “Babie” Rosario to an exclu-
sive production agreement. The first result of this deal is “Found Love,” a slam-
min' new single by Natalie Hagan that features mixes by Rosario and house
music legend Maurice Joshua. The studio touch of Rosario is also felt on “Sweet
Holiday” by dance ingénue Donna Lori. Pictured standing, from left, are Larry
Sturm, A&R, Escape; David Bloom, business affairs, Escape; Joshua; and
Rosario. Seated, from left, are Connie Varvitsiotis, Joshua's manager, 200-Proof
Productions; Erik Bradley, music director, WBBM Chicago; Bill Kanatas, market-
ing/promotion, Escape; and Mark Eifenbein, label manager, Beast Records.

New York’s Third Millennium Rec-
ords momentarily moves away from
its dub-track sound with “You Can’t
Have My Love” by Deep Nation Fea-
turing Lynette DuPre. DuPre is
thrilling audiences in “Bring In 'Da
Noise, Bring In 'Da Funk,” and she
shows the potential here to transcend
the boundaries of theater and become
a diva to be reckoned with. Her deli-
cious voice is put to goed use on a song
by Tony Moran and Andy Tripoli
that deftly straddles the line between
the tribal underground and radio-
friendly disco.

Rounding out the 12-inch package
of “You Can’t Have My Love” are a set
of stellar re-productions by Vinny
Vero and Tony Coluccio, with mixing
assistance by Guiseppe D. The three
lads have a field day with DuPre’s per-
formance, with Verc’s pop finesse
shining brightest. It’s good to see him
continue to evolve as a producer worth
keeping close tabs on.

'N THE MIX: The campaign behind
Nuyorican Soul’s flawless self-titled
album picks up steam with the late-
June single release of “I Am The
Black Gold Of The Sun.” Featuring

the indomitable Jocelyn Brown on
lead vocals, this moody midtempo jam
is easily the project’s strongest bid for
radio acceptance—thanks in large
part to its jeep-wise backbeat. Club
loyalists will probably find new ver-
sions of the jam by Masters At Work
a tad more useful, though we applaud
the folks at Giant Step and GRP
Records for looking beyond the dance-
floor with this brainchild of master
producers “Little” Louie Vega and
Kenny “Dope” Gonzalez.

Stateside punters who want to catch
Nuyorican Soul in concert had better
book a July 25 flight to New York
pronto. At this point, a planned gig at
the Manhattan Center’s Hammerstein
Ballroom is the only show on the
band’s U.S. agenda for the foreseeable
future. A tour of Europe will likely
absorb much of the summer. The line-
up for the New York show is still to be
confirmed, but savvy word on the
street has it that many of the album’s
numerous participants—which include
India, Roy Ayers, and Tito Puente—
will appear. Should be a night to
remember.

Before there was “electronica,”
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+ SAME DAY SHIPPING
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+ PERSONALIZED SERVICE
VINYL ACCESSORIES: REC

+ OVER 600 12" INDEPENDENT LABELS AND GROWING
= EXTENSIVE CURRENT / CLASSIC 12" AND VINYL LP'S
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43 | 50 | 3 | HARMONICA TRACK 37 MX TRACKS 2055/MAXI SOuInoY 43 | 20 | 10 | 3 | DO YOU BELIEVE? (1) VIOLATOR 1606/RELATIVITY ® THE BEATNUTS
46 | — | 2 | NEVER GONNA GET ENOUGH AUREUS 406WARLOCK NEXXT MILLENNIUM M PO e
4 | 45 [ [ 2 | KEEP LOVE TOGETHER JrS IMPORT LOVETO INFINITY RE-ENTRY | 8 | MUEVE LA CADERA (MOVE YOUR BODY) M) (X STRICTLY RHYTHM 12504 # REEL 2 REAL FEAT PROYECTO UNO
* * * HOT SHOT DEBUT*® * % 46)| NEWP | 1 | INADREAM () (X) ROBBINS 72012 ROCKELL
(47)| NEwP | 1 | EVERYBODY NEEDS TO BE LOVED VU 38595VIRGIN GROOVE JUNKIES FEAT. AJANE 47 | 33 | 20 | 3 | THEBEGINNING OF THE END (T) PENDULUM 58639/EMI @ BOOGIEMONSTERS
(48)| NEWP | 1 | | FOUND LOVE JELLYBEAN 2522 DARRYL D’BONNEAU RE-ENTRY | 30 | PROFESSIONAL WIDOW (T) (X) ATLANTIC 85499/AG ® TORI AMOS
NEWP | 1 | ON TRACK MERCURY IMPORT YELLO 49 | 45 | 37 | 16 | DON'TCRY FOR ME ARGENTINA (T) (X) WARNER BROS. 43809 @ MADONNA
50)| NEWD | I | RIDEAROCKET FFRRLONOON 53111LISUAND LITHIUM AND SONYA MADAN 50)| NEWP | 1 | THE SHOOP SHOOP SONG (IT'S IN HIS KISS) (T) GEFFEN 22230 ® CHER

(O Titles with the greatest sales or club play increases this week. Power Pick

on Club Play is awarded for the largest point increase among singles below t

he top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles

anywhere in the top 50. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavaitable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single avaitability. © 1997, Bill-

board/BPI Communications.

DANCE TRAX

(Continued from preceding page)

there was Meat Beat Manifesto
bravely helping to pave a path of club
acceptance for groovemeisters who
didn’t subscribe to house or hi-NRG
musie. In fact, a sharp ear can hear the
influence of Meat Beat maestro Jack
Dangers in countless current elec-
tronic dance recordings. Well, like
they say, ain’t nothin’ like the real
thing. And the real thing is back in
action with “Original Fire,” an aptly
titled EP on Nothing Records. This is
intense stuff that is as engaging to the
brain as it might be to the booty. A fine

precursor to the band’s full-length,
due later this year.

It’s easy to take a reliable source of
information and good music for grant-
ed—especially when the source deliv-
ers the goods with the deceptive ease
that Promo-Only does. Based in Cas-
selberry, Fla., Promo-Only has
become the best place to monitor the
key club, pop, and R&B singles in the
biz. Each month, the company issues
CD samplers featuring key new sin-
gles to programmers, DJs, and jour-
nalists. It’s an invaluable, often on-

point package that has only gotten
better with the launch of the new
“Underground” and “Import” discs.
Here’s where the savvy ears of
Promo-Only honchos Pete Werner
and Jim Robinson are put to best
use. This month, for example, they are
exposing such slammers as “Ripe” by
Special Agents, “Dos Piratas” by
Sonrisas, and “My Spirit” by Tilt—
all of which might not normally find
widespread attention. Props to Wern-
er and Robinson for a job well done.
Ministry of Sound continues to

affirm its status as one of clubland’s
strongest and most diverse entities
with the launch of an as-yet-untitled
youth lifestyle magazine. The publica-
tion will be spearheaded in the UK. by
James Bethell. There’s no word yet
on whether the States will be factored
into the mix just yet.

On the industry executive front,
Guy Ornadel has ended a six-year
tenure with the Disco Mix Club
(DMC) in London, during which he
played a variety of key creative roles.
Among his recent duties was acting as

the manager of the company’s label,
which has had success with its “Unit-
ed DJs Of America” compilation
series. He has also been instrumental
in the management of Brothers In
Rhythm. There is no word yet on a
replacement at DMC. Meanwhile,
Ornadel is dividing his time between
mulling several offers and planning
for a late-summer jaunt on the hotly
touted Cream club tour of the States.
We can’t wait to see where this
shrewd and talented lad will land
next.
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Brought To You By Martha White. For the second str.

Records’ Brad Paul, Krauss, and Pillsbury’s Jay Spenchian.

i
aight year, Martha White
Foods (a division of Pillsbury) is sponsoring Alison Krauss & Union Station’s
tour. Shown in the back row, from left, are Pillsbury’s Doug Rowan and band
members Ron Block, Barry Bales, Adam Steffey, and Dan Tyminski. In front row
are the Grand Ole Opry’s Bob Whittaker, Pillsbury’s Nell Smith, Rounder

Bl BY DEBORAH EVANS PRICE

NASHVILLE—Word around Music
Row for the past several months has
been that Michael Peterson is the new
artist to watch in country music. He
created a stir with his performance on
the Warner/Reprise show during the
Country Radio Seminar (CRS) in
March, and expectations for his debut
single were high. With the release of
“Drink, Swear, Steal & Lie,” Peterson
is meeting and exceeding expectations.

“Phenomenal” is how Warner/Re-
prise senior VP of national promotion
Bill Mayne describes reaction to the
single, which is No. 35 on Hot Country

|

LABEL WATCH: Doug Johnson, who moved to Giant
Nashville as president May 27 (see story, page 6), says
there will be new signings at the label, but not immedi-
ately. Johnson, who until last week was senior VP at Epic
Records, says his first priority is settling in.

“Job one for me is getting to know the artists here and
their management,” Johnson tells Nashville Scene. “I'm
coming in here as a team player, and [ want to find out
what their vision is. I want to make sure every artist has
the best chance of reaching their potential. Then, obvi-

ously, I need to get to know the staff here. So, I'm coming
in here with a lot of questions. What we’re going to do here
is not about quantity; it’s about quality.
“I’'m a big believer in the music. The music has got to
drive what we do here, and
it’s going to take a while to

assess where we are. It will 5

take a while to bring in new

music to this company. [ as VI e
want to create an environ-

ment at Giant Records that —

is a safe place for creative CQV\Q
people where they will be

respected and where the

integrity of their music will ™
be respected.”

Regarding the fiercely

competitive marketplace
that Nashville has become,
Johnson says labels have to get better. “There’s never been
a time when good music could be lost as easily as it could
be today, but everyone’s hungry for great music, and it will
rise to the top,” he says. “Today, the elevator is full, so you
better be good enough to pull somebody off the elevator
because that elevator is going to continue to go up. Every
opportunity is still there. A lot of people talk about whether
country is going left or right or traditional. I think our
focus will be up—raising the standards. Our focus is the
higher ground.”

Johnson is optimistic about Giant’s small but active ros-
ter. “Clay Walker will soon celebrate his fourth platinum
album,” he says, “and I went to hear Daryle Singletary
Friday night at the Wildhorse, and I didn'’t realize what a
great singer he is until I heard him live.” The roster also
includes Regina Regina, Rebekah Del Rio, and Terry
McMillan. The latter, Johnson notes, has recorded a
gospel album. “I’'m a huge fan of Terry’s anyway,” he says,
“and it’s a very fun, soulful gospel record.” With such a
project, Johnson says, the label won’t worry about defini-
tions of country music.

“Maybe sometimes we put up our own boundaries,” he
says. “And we should be thinking, ‘This is great music, and
based on the tools we have to work with, can we make it
work? When I fell in love with music, I didn’t know there
were so many boundaries. We should all be looking for

by Chet Flippo

Doug Johnson Takes On Giant Task;
Trisha, LeAnn Locked In Ballad Battle

ways to expose great music rather than worrying about
what supposedly can’t be done. We have to be realistic, but
we also have to realize that we're guardians of artists’
dreams and visions. I will not sleep well if I know my
artists are not sleeping well.”

Johnson says Giant chief Irving Azoff’s mandate to him
when he accepted the job was “ultimately having the great-
est record company we can have. It’s not about how quick
we can do it. To me, that means that I'll be subtly urgent.”

ON THE ROW: In the wake of the “Butterfly Kisses”
wars (Billboard, May 31), Trisha Yearwood and LeAnn
Rimes have faced off in a ballad battle, and Yearwood
appears to have gotten the best of the affair. Both have
recorded and released
versions of songwriter
Diane Warren’s “How Do
I Live.” Rimes originally
recorded the song for the
soundtrack to the Touch-
stone movie “Con Air,”
due for release Friday (6),
but Disney, the film’s pro-
ducer, decided to pass on
the Rimes version. Curb
Records, meanwhile, re-
leased the song as a sin-
gle with an accompany-
ing video.

In the meantime, MCA was approached by Disney for
Yearwood to record the song for the movie. She did so and
alsofilmed a video. Both singles went to radio May 23 and
both videos went to CMT the same day. The channel began
airing both versions May 28 on the program “CMT Deliv-
ery Room” and posted a telephone number for viewers to
phone in their preferences.

Results of the phone poll were to be released by CMT
Wednesday (4). In a local newspaper poll. Yearwood gar-
nered three times as many votes as Rimes. MCA and Curb
were already dueling over cover versions of “Butterfly
Kisses,” with MCA releasing the Raybon Bros. version
and Curb with Jeff Carson’s.

Toby Keith has recorded a duet with Sting of the lat-
ter’s composition “I'm So Happy I Can’t Stop Crying” for
Keith’s forthcoming album, “Dream Walkin’ ” . . . Bill
Velez signs a multiyear contract extension with SESAC
as president/COQ. SESAC co-chairman/CEQ Stephen C.
Swid notes that since Velez joined SESAC in 1994, the
company’s income has more than doubled. Meanwhile,
Wayne Bickerton has been named SESAC International
chairman .. . The summer series of Tuesday night blue-
grass shows at the Ryman Auditorium begins Tuesday (3)
with the Nashville Bluegrass Band and Claire Lynch
& the Front Porch String Band. Chevrolet sponsors the
series, which ends Aug. 26.

Singles & Tracks this issue. “The
response from radio has just been
overwhelming about this guy.

“We did the standard setup, but I
definitely attribute it to the musie first
and who Michael is second. He did the
radio tour. He also performed on the
CRS show, and people have been bug-
ging us about making them wait so
long before we put
the first single
out. So far the
response has been
great, absolutely
overwhelming.”

“We added it a
couple weeks ago.
I'm not lying, I
swear it’s doing
well,” says Larry
Daniels, PD at KNIX-F'M Phoenix. “I
came away from CRS thinking this
was the one individual who stood out
among the new acts. I was really
impressed, then spent some time talk-
ing to him and became even more
impressed.

“Then he came by the radio station a
couple weeks ago and did a little thing
in front of our staff—sang for every-
body and wowed the entire staff. He’s
for real. He’s got quite a personality,
and he’s got all the tools.”

Paige Levy, Warner,Reprise senior
VP of A&R, signed the singer/song-
writer to the label and is also quick to
sing his praises.

“Michael came in as an already sea-
soned entertainer,” she says. “He’d
been onstage for 10 years prior to this.
He has a great sense of himself. He's
an accomplished songwriter. He’s been
writing for 10 years and had really
learned the craft of how you need to
write for country radio. So I felt like
the package was already there—amaz-
ing songs, a great voice, and a smile
that would knock you over.”

Like Mayne, Levy is pleased with
the single’s acceptance. “I think you
can hear personality in it,” she says. “I
think Michael’s personality jumps out
in that song. You can hear the way he

PETERSON

~ Expectations High For Peterson

- Warner/Reprise Primes Seasoned Singer/Songwriter

sings with so much emotion, especially
in the chorus.”

Peterson is a native of Tucson, Ariz.
After his family moved to the eastern
part of Washington state, he grew up
dividing his time between his two pas-
sions—football and music. His forma-
tive years were spent listening to a
variety of music, from Cole Porter and
Hoagy Carmichael to Roger Miller and
Willie Nelson. He earned scholarships
for both music and football, and it was
football that led to his first break in the
music business. Teammate Brad Wes-
tering ended up becoming a producer
for Deniece Williams and enlisting his
buddy Peterson to contribute songs to
Williams’ R&B and gospel albums.
Peterson also had a song cut by the
Imperials that became a hit in the con-
temporary Christian market.

He began commuting from Wash-
ington to Nashville to co-write with
Music Row writers, and like many
other aspiring country talents, he final-
ly made the move to Nashville. He says
it was his songwriting that first began
opening doors on Music Row.

“It seems like songs just showed up
when I needed them to,” Peterson says.
“A song I wrote called ‘That’s What
They Said About The Buffalo’ created
a little bit of a buzz, and then about the
time that died away, ‘Drink, Swear,
Steal & Lie’ showed up, and about the
time it died away, ‘When The Bar-
tender Cries’ showed up.

“It was interesting to me how impor-
tant the song was . . . To see songs
appear and make a way for you gave
me greater appreciation for the song.
And out of that came my publishing
deal and then my record deal.”

Peterson signed with Warner/Chap-
pell Music in December 1996. Though
he’d had several cuts recorded, it was
his first time signing exclusively with a
publisher. Peterson says he’s enjoyed
the support and creative atmosphere
at Warner/Chappell. Songwriting is a
priority with him, and he’s already
writing material for the next album.

(Continued on page 51)

ASCAP Meets. Members of ASCAP gathered at Loew’s Vanderbilt Plaza Hotel

in Nashville for the society’s annual membership meeting. Pictured, from left, are
ASCAP VP Connie Bradiey, Warner Bros. singer/songwriter Victoria Shaw,
ASCAP president/chairman of the board Marilyn Bergman, and Warner Bros.

singer/songwriter Vanessa Hill.

BILLBOARD JUNE 7, 1997

www americanradiohistorvy com

49


www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
n BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA-
I r TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS
® !
JUNE 7, 1997 ™ &TnAcKs
= z z
x x| @ o = S x x | 2 g [~ 2
vl |pE|$o| 8| TITLE ARTIST | %3 o | 8|2 |gg| TITLE ART xz
2| 32| 2| =5 | PRODUCER (SONGWRITER) LABEL & NUMBERPROMOTION LAGEL | & & IL182 |52 EF| rroducer (soNGwRITER) LABEL & NUMBER/PROMOTION u!n?s{ £8
DON'T LOVE MAKE A DIAMOND SHINE TRACY B
IT'S YOUR LOVE 1* *k *N r‘llo. f *O*TIM*MCGRAW {WITH FAITH HILL) = = : TV S 72502 =
week at No.
3] 10| 5 || $TR0UD,8.GALLIMORE,T.MCGRAW (S.SITH) (©) (D) () CURE 73019 ! PRIER IR LR R e M JA'(‘Q)E(%)E%\‘ ey | 39
WHO’S CHEATIN' WHO & ALAN JACKSON
@] s || ; |S'|T'E|’G|:1LL 3’:":;%) (© V) ARISTA 13063 | 2 6 | 42| 8 bL’jA(F:i}r\fEYLLMrEE' HL(;.‘JT(EIﬁISY(g:I{CHOLSON,LR,PARNELL) ¢ LE(EC)ITVC))EAF;?EIETEO% i
g BRYAN WHITE Z
3 ! 6 | 13 | BWALKERJR.KLEHNING U.LEO,RBOWLES) asvLmALBUM CUT | | 2 | 37 | 3% |1 QB?(?KEE”J.EEE?NE&E&?\.JORDON,C.FOLKS) ’(C)T(%WJA CYAIE’EERA gﬁ% 3
A GIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO} MINDY MCCREADY TAKE |{T FROM ME
@) 8 1 15 gxél.?vs,pawusow (RiBOWLIES,R.BYENE) (© () vy Bra bazs? | 1 43 | 38 | 39 | 11 | |65 @HuRD,p.BRANDD) F:\/A)LliéPIESREAIr\?‘:%I 38
! RE TAKING IT WELL ¢ KEVIN SHARP THIS 1S YOUR BRAIN
®)| 7 9 | 18 iFthﬁN (T.:;J;pmf.PFRlMMER,G.TEREN) 143 ALBUM CUTASYLUM | O 44| 32 | 25 | 14 1 olaTe,) DIFFIE (CWISEMAN,K GARRETT) (:) (f)?EEPIE%EIZEI 5
12 LE RE LOVE & VINCE GILL o BUTTERFLY KISSES ¢ RAYBON BROS.
®)] s 1l 'Trale:wlir:G‘;-iGT'Ui)N s 5 LE /-:\;\)1 Mc:; lshjaé); 6 66 2 | 5.CO0K,T.BROWN (B.CARLISLER THOMAS) (©) (D) (vc)) MCA 72%16 5
N FROM WHERE I'M SITTING *
0] 131 gHogv:‘RIoéw.mMAEs (D.TYLER) (©) (D) (v) CURB 76955 | 4 | 46 | 9 |\ WRIGHT,B.HILL (GBROOKS,K MAXON) %55&%'5&% 46
N HT AT A TIME GEORGE STRAIT FLOWERS BIL|
8 2 L 'wROWN%STRAIT(EéB.LEE,E.KILGALLON,RACOOK) ©Wmoassizl | | S1 | 62 ] 3 | G FUNDIS,B YATES (B.YATES,MCRISWELL ALMO sounDsLA{BmTché A
HY WOULD | SAY GOODBYE BROOKS & DUNN LUCKY IN LOVE & SHERRIE AUS
®| |15 |1 D.COOK,K.BROOKS,R.DUNN (K.BROOKS,C WATERS) (W ARSTA 13073 | ° 57 | 64 | 3 | £eaY.W.RAMBEAUX (SAUSTIN,B DALY W RAMBEAUX) ARISTAEALBUM-EIUNI' 8
| MISS YOU A LITTLE @ JOHN MICHAEL MONTGOMERY HOW A COWGIRL SAYS GOODB *
10 6 7| 15 | ¢ pEroc (MANTHONY.R FAGAN,J.M.MONTGOMERY) (©) (0) () ATLANTIC 84865 | 0 67 | — [ 2 | ocook (L,BOONE.P.NELSON,T.LAWRENCE)YE T(%?&A#ﬁ%ﬁ:%g% 9
I'D RATHER RIDE AROUND WITH YOU & REBA MCENTIRE THE SHAKE @ NEAL MCCOY
16 | 18 | 9 | RVCENTIRE,) GUESS (M.. SANDERS,T.NICHOLS) ) ca 72006 | ML 8 1 &7 [ 3 | ierninG unceLrorscare) st acaun cur | %0
@ 17 16 12 LOVED TOO MUCH TY HERNDON 12 @ 19 53 10 SOMEWHERE IN LOVE & JOHN & AUDREY WIGGINS 29
D.JOHNSON (D.SCHLITZ B.LIVSEY) EPIC ALBUM CUT D.HUFF {K.K PHILLIPS,C LEONARD) (C) (V) MERCURY NASHVILLE 574300
LITTLE THINGS & TANYA TUCKER BUTTERFLY KISSES *
18 | 17 |15 | £ orowN (M.DULANEY,S.D.JONES) (©) (V) CAPITOL NASHVILLE 58630 | 13 (52)| 65 | 7 | 3 | Goarusie (BCARLSIEA THOMAS) DIADEMOA?B%%IT/SJ}V% 52
1| g | 3 | 15| SADLOOKIN' MOON ® ALABAMA | G3)| 55 | 58 | 4 | JUSTTHESAME @ TERRI CLARK | &3
D.COOK,ALABAMA (R.OWEN,T.GENTRY,G FOWLER) (C) (D) (V) RCA 64775 K.STEGALLC.WALKER T.CLARK (T SHAPIRO,T.CLARK,C. WATERS) (C) (V) MERCURY NASHVILLE 574456
COUNT ME IN & DEANA CARTER 1 BROKE IT, I'LL FIX IT 4 RIVER ROAD
15 | 19 | 19 | 11 | CFiRREN (D.CARTER CIONES) (1) CAPITOL NASHVILLE 19510 15 53| % 5 | S.HENDRICKS.G.NICHOLSON {B.HILLB.CASON) () (D) (V) CAPITOL NASHVILLE 58649 e
DOWN CAME A BLACKBIRD & LILA MCCANN
* * * AIRPOWER * * % @ 58 | 63 4 | M.SPIRO (M.SPIROM.SMOTHERMAN) ASYLUM ALBUM CUT | 2
PLACES I'VE NEVER BEEN & MARK WILLS DAY IN, DAY OUT DAVID KERSH
2] 21 |18 | ¢ CHAMBERLAIN.K STEGALL (T.MARTIN,R WILSON A MAYO) (V) MERCURY NASHVILLE 574150 | L 59 | — | 2 | pMCMAKIN (M.GREEN,TMCHUGH) Curs ALBUM QLT | 2
SIX DAYS ON THE ROAD # SAWYER BROWN — SHE'S GOT IT ALL # KENNY CHESNEY
17 | 14 | 18 |15 | i (FR M MCANALLY (E.GREENE,C MONTOGOMERY) © (D) (V) cURB 73016_| GD| 2| & CANNON,N.WILSON (D.WOMACK,C WISEMAN) wons easer | °7
BETTER MAN, BETTER OFF © TRACY LAWRENG HERE'S YOUR SIGN (GET THE PICTURE) _# BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT
18 | 12 | 2 16 | P ormson T LAWRENCE (BIONES.S.P.0AVIS) AT saoo% 2 58 | 50 | S0 | & | grouse (B.ENGV%L,S.ROUSE,R.SCAIFE) (©)(0) (V) WARNER BROS. 17491 | 2°
LET IT RAIN ® MARK CHESNUTT § 7 | MARY GO ROUND # SKIP EWING
19 120 | 20 13 | TBROWN (M.CHESNUTT S.LESUIE,R SPRINGER) (C) (v) DECCA 55293 19 ¢ & i:néLKOEFR'#QH(EPA\;:;SARVS(A:V;NG) S RATELLET WORD NASHVILLE ALBUM CUT 59
| LEFT SOMETHING TURNED ON AT HOME TRACE ADKINS 60 | 52 | 52 | 7 AD (FROM “TRAVELLER" RANDY TRAVIS
24 1 30 | T | g HENDRICKS (BLAWSON, SCHWEERS) w caprroL nasevLL 19575 | 20 ApALEL BMILLER) ASTLUMALELM Gl o
21| 11 | 4 | 20 | GOOD AS | WAS TO YOU # LORRIE MORGAN | 4 %* % * HOT SHOT DEBUT * *» %
J.STROUD (D.SCHLITZ,B.LIVSEY) (V) BNA 64681 > HOW DO | LIVE (FROM “CON AIR™) — & TRISHA YEARWOOD
(@| 2 | 2 | 7 | ALLTHE GOOD ONES ARE GONE SPAMTILLIS | 2 NEW 1| 7 5ROWN,T.YEARWOOD (D.WARREN) ' uch ABomcur | !
B.J.WALKER,JR.,P_TILLIS (D.DILLON,B.MCDILL) (V) ARISTA 13084 Y00 AINT CONELY YET S TS
E
2| 15( 5 | 16 Ewolﬂs JX{%';B%'EE_SEAY (HPRESTWOT0) * (%%)LE'QC%;E 2 njnps B:u;'e(n;g:svzom,D.NEUHAUSER {M.BYROM,D.NEUHAUSER) 5 MI(I\_,)A M'(\ZAAA78280§ 62
% | 71|12 | N ormson biooshsAm oo | @ | LR R e o oo sy @ o wAiTcsgEs |
@ 5|2 14 ﬂaﬁgﬂ)iﬁsgr? ('\\I’IVEED:IL%ELACRISLER,D.WOMACK)  SONS OF((.:I;}?DEEEIES?EEZ](; 5 R . JS‘;TYROYUES'NNAPOU D.GRAU (DGRAY.K FOLLESETLMCHUGH, WQEN;?\‘?S?S['):L?E:&%J; e
28 | 33 | 7 | THE TROUBLE WITH THE TRUTH  PATTY LOVELESS | 9¢ 65 | 64 | 51 | I | {oriGHT (MBEESON,CONES) (©)0) v) CURB 73005 | '
£ GORDY,JR. (G.NICHOLSON) EPIC ALBUM CUT MOVIN' T
@ | | e | CoEcRN Towe e wonm | 3| MOV, U1 0 THE CoUNTRY 05850900 | o
D.COOK, W.WILSON (J.RICH,W.WILSON,M.D. SANDERS) (C) (D) (V) BNA 64841 DADDY'S LITTLE GIRL Q(C)K(lPPI BRA“r\\lﬁcsfr\i
31 | 31 | 8 | SHES GOING HOME WITH ME A aRAVIS TRITT 1 28 67 | 68 | 57 | 18 | |/ BRIGHT (AKASET.K.S WALKERS.WEBB) (€ (0) ) CURB s60%2UNVERSAL | *2
SAacay . : | DOIT AGAIN JEFF CARSON
29 | 27 | 21 | 19 | RUMORHAS IT ¢ CLAY WALKER | 88 | 62 | 55 | 10 | Ciowarp 1.BROWNBIONES) () (0) V) CURB 23018 |
J.STROUD,C.WALKER (C. WALKER M.J.GREENE) GIANT ALBUM CUT/REPRISE WHAT THE HEART WANTS g
35 | 3 | 8 | | WILL, IFYOU WILL JOHN BERRY | 39 NEWD | 1 |} 05s.e SEAvP WORLEY (M OULANEY) At | &
C.HOWARD ().B.JARVIS,R. GOODRUM) (V) CAPITOL NASHVILLE 19511 % COLD OUTSIDE - # BIG HOUSE
AN | 28 26 20 gﬂ?yﬂ%a‘.‘c'&’»ﬁ?o&”d'SKS%ER@,'NG - CAP[’TOTLW:&EﬂIE)}l(elgz% 1 70 70 \ 60 18 P.BUNETTA,M.BYROM,D .NEWHAUSER (M.BYROM,D.NEUHAUSER,D.KNUTSON, M.REESE) (C) (D) (V) MCA 55253 30
32 | 23 | 23 | 13 | NEVER AGAIN, AGAIN © LEE ANNWOMACK | 53 | |GD| NEWD | 1 T # THE BUFFALOCLUB | 7
M.WRIGHT (M HOLMES B.!SHAM) (C) (V) DECCA 55320 YOU CALL THAT A MOUNTAIN JEFF WOOD
@ 36 | 37 7 ONE, TWO, | LOVE YOU CLAY WALKER | 33 NEWD 1 M.BRIGHT K BEAMISH (M.GARVIN,B.JONES) IMPRINT ALBUM CUT 72
J.STROUD,C.WALKER (B.JONES,E.HILL) (V) GIANT 17351/REPRISE NO GoébBYES - = GENE WATSON
34 | 33 | 22 | 20 | DON'T TAKE HER SHE'S ALL 1 GOT ® TRACYBYRD | 4 AD| NEWP | 1 | o iNeTon RPENNINGTON D SMITH) STEP ONEALBUM CUT | '
T.8ROWN (1. WILLIAMS,G.U.S.BONDS) (V) MCA 55292 > HOW YOUR LOVE MAKES ME FEEL DIAMOND RIO
@ | 9 4 | DRINK, SWEAR, STEAL & LIE ¢ MICHAEL PETERSON | 35 NEW ! M.D.CLUTE,DIAMOND RIO (M.T.BARNES,T.BRUCE) ARISTA ALBUM CUT "
R.E.ORRALL J.LEO (M.PETERSON,P.CARPENTER) (C) (D) (V) REPRISE 17379 NEwD | 1 | SHE GIVES - * EMILIO | 75
CARRYING YOUR LOVE WITH ME GEORGE STRAIT :
13 | 53 [N CARRYING YOUR LOVE WITH b GRSTRA I 36 B.BECKETT (S.BOGARD, J.STEVENS) CAPITOL NASHVILLE ALBUM CUT
@ 40 40 9 FIT TO BE TIED DOWN SAMMY KERSHAW 37 (O Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which
K.STEGALL (W.VARBLE,C.VICTOR) (V) MERCURY NASHVILLE 574182 i 3900 et a st ime. 4 Videoclip availability. Catal o et ad ! !
53 | 13 | & | HELEFT ALOT 7O BE DESIRED S RICOCHET | 33 | Commmiamge atomi: (3) G single avaacity. (M) Cossett ma sl avalabity. g s auits. ) Vi g v
R.CHANCEY ESEAY (R.BOWLES L BOONE) (C) (D) COLUMBIA 78564 ability. (X) CD maxi-single availability. © 1997, Billboard/BP| Communications. ’ )

Bilboard. Top Country Singles S

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

ales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScane
™ JUNE 7, 1997 IIIII"

wX |2 € éE A1k S k

It % 12883 TITLE LABEL & NUMBER/DISTRIBUTING LA ARTIST £s % g€128 Qg TITLE LABEL & NUMBER/DISTRIBUTING LA

=3 ERRNE-3 3 & R/ G LABEL =~ - - & NUMBER/DISTRIBUTING LABEL ARTIST

* % *NO. 1% % % 14)| NEWP | 1 | BUTTERFLY KISSES Mch 72016 RAYBON BROS.

1 1 4 IT'S YOUR LOVE CuRrB 73019 4weeksatNo. 1 TIM MCGRAW (WITH FAITH HILL) 15 | 14 | 14 § | SAD LOOKIN’ MOON RCA 64775 ALABAMA

2 2 2 19 HERE'S YOUR SIGN (GET THE PICTURE) WARNER BROS. 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 17 19 5 LET [T RAIN DECCA 55293/MCA MARK CHESNUTT

3 3 3 12 | ONE NIGHT AT A TIME MCA 55321 GEORGE STRAIT 19 18 6 WHO’S CHEATIN' WHO ARiSTA 13069 ALAN JACKSON
@ 5 5 51 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES 18 15 16 12 | DARK HORSE ATLANTIC 84866/AG MILA MASON

5 4 4 10 | A DOZEN RED ROSES CAREER 13075/ARISTA TAMMY GRAHAM | 19 16 15 19 | WE DANCED ANYWAY CAPITOL NASHVILLE 58626 DEANA CARTER

[ 6 6 ] BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE 20)] 21 20 12 | STATE OF MIND RIVER NORTH 163016 CRYSTAL BERNARD

1 7 7 13 | 1 MISS YOU A LITTLE ATLANTIC 84865/AG JOHN MICHAEL MONTGOMERY 21 | 18 | 17 | 16 | EMOTIONAL GIRL MERCURY NASHVILLE 574016 TERRI CLARK

8 9 8 9 SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN_ 2| 2 22 3 THE SWING EPIC 78560/SONY JAMES BONAMY

9 8 9 12 | DADDY’S LITTLE GIRL CURB 56092/UNIVERSAL KIPPI BRANNON 23 NEW) DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. ~ MICHAEL PETERSON
11 { 10 | 9 | NEVER AGAIN, AGAIN DECCA 55320/MCA LEE ANN WOMACK 24)| RE-ENTRY | 41 | | DO REPRISE 17616/WARNER BROS. PAUL BRANDT
11 | 10 | 11 | 11 | LITTLE THINGS CAPITOL NASHVILLE 58630 TANYA TUCKER 25)] NEWP | | | COME CRYIN' TO ME BNA64BAVRCA LONESTAR
12 12 12 20 | AGIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO)MAYBE HE'LL NOTICE HER NOW BNA 64757/RCA MINDY MCCREADY C)_R_ecqrds with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 13 13 % FRIENDS ATLANTIC 87019/AG JOHN MICHAEL MONTGOMERY ar;f;::;nig;ﬂf;:ss:’l%schuﬁdrgé!ﬁnlnugns, with multimillion titles indicated by a numeral following the symbol. @ 1997, Billboard/BP1

[8)
o

WwWWW . americanradiohistorv.com

BILLBOARD JUNE 7, 1997


www.americanradiohistory.com

ARTISTS & MUSIC

—|COUNTRY

1. 8.8.8.2.0.0.8 0.8

™

by Wade Jessen

STAY A LITTLE LONGER: In just five weeks on the chart, “It’s Your
Love” becomes Tim McGraw’s fifth title to peak at No. 1 on Billboard’s Hot
Country Singles & Tracks, and his 466-spin increase is the largest of any
song appearing in the top 25. This title’s rapid ascent has all eyes watching
closely to see whether it will become McGraw’s first No. 1 to hold that posi-
tion for only one week, since all of his prior No. 1’s have dominated for at
least two weeks. Of those four titles, three reigned for two weeks, and his
1995 song “I Like It, T Love It” controlled the top slot for five straight weeks.

“Obviously, we’re optimistic about the possibility of spending several weeks
at No. 1, but we’re so pleased with the impact [so far], we won’t be disap-
pointed regardless of what happens next week,” says Curb promotion VP
John Brown. “While it would be unfair to compare the two artists, we're
encouraged by George Strait’s recent five-week run at No. 1, and it feels
great to have these monster records in the format.”

Meanwhile, with an increase of 8,600 pieces, the retail activity for
McGraw’s single mirrors the action on the radio, as “It’s Your Love” moves
86,000 units during the tracking week. Those units help MeGraw defend his
No. 1 crown on Top Country Singles Sales and fuel a 13-9 jump on the Hot
100. It isn’t often that a country single swims in top 10 territory on the pop
chart, and at this point, it does so exclusively on sales points, as country air-
play is not a factor on the Hot 100. You go, boy.

TURBO—TWANG: “T wouldn’t go pop with a mouthful of firecrackers” was
a popular saying among country performers of a generation ago, but there’s
some evidence that it could be resurrected or at least dusted off. New tradi-

EXPECTATIONS HIGH FOR PETERSON

(Continued from page 49)

“John Bettis [a fellow songwriter]
and I were talking one day, and he said,
“You know, you can either write songs
or you can write records,” ” Peterson
recalls. “When he gave me that delin-
eation, I realized what I've always
wanted to do is write songs. And coun-
try is always the way I wrote—the way
I thought melodically and the senti-
ments that move me.”

Though Peterson was getting good
reaction to the songs he was writing at
Warner/Chappell, executives there
understood early on that he stood a
good chance of becoming an artist.
Instead of pushing his songs to other
artists, they allowed Peterson to hold
on to his compositions until he landed
his record deal.

“They made a commitment to me,”
he says of his agreement with Warn-
er/Chappell, “When they signed me,
they saw me as an artist with a chance
to get a record deal.”

It was a writing session with Robert
Ellis Orrall that prompted Orrall and
writer/producer Josh Leo to begin pro-
ducing Peterson and looking for a label
deal. It was his voice and his songs that
appealed to executives at Warner/
Reprise.

“His songs are really to the every-
day man,” Levy says. “He can relate.
Michael has an extraordinary life
story. He’s overcome some personal

don’t know yet is that he’s got a whole
bunch of other songs just as good, and
he’s got incredible charisma and talent
to back all this up.

“When you put it all together and
you get that complete package, they
will for sure go into the stores, and we
will be ready for them when they
arrive.”

Though it’s too early in the life of the
project for retailers to be very famil-
iar with the project, Saporiti says
Peterson has been taken around to dis-

B

Country

tributors. “The reaction at the distrib-
utor level is overwhelming,” Saporiti
says. “It’s the same kind of vibe we're
getting from radio. He’s just one of
those guys. He’s got the magic.”

Peterson is managed by Gary Falcon
and John Goodman at Nashville-based
Falcon Management. He hasn’t yet
signed a booking agreement and says
he’s rehearsing with a band and will
look at tour options depending on how
the single progresses.

To Windswept. Songwriter Chris Farren, who also is producing a project for

Pam Tillis and has produced records for Deana Carter and Kevin Sharp, has
signed a publishing agreement with Windswept Pacific Entertainment. Shown
standing, from left, are Windswept president Evan Medow and business and

tionalist Lee Ann Womack’s self-titled debut set roars to No. 1 on our Heat-
seekers list after bowing at No. 2 in the last issue and swoops down along

obstacles that have brought him to a
place where he can communicate that

the way to snatch Greatest Gainer honors on Top Country Albums (15-9),
Womack’s increase of more than 1,000 units bumps that title 115-106 on The
Billboard 200, while the lead single rises 10-9 on Top Country Singles Sales.

Sheila Shipley-Biddy, senior VP/GM at Decea, says that the timing of
Womack’s early success is almost eerie, since it coincides with what is wide-
ly known as the most important rite of passage for country singers. “Lee
Ann’s first appearance on the Grand Ole Opry is this weekend, and she’s
completely overwhelmed and humbled by the support from the industry.”
Shipley-Biddy says that people began visiting the label’s World Wide Web
site the same day Womack’s video debuted on CMT. “It’s Decea’s first top 10
album since we reopened, and it makes a firm statement that ‘country’s back
in town,”” A second single, “The Fool,” has been serviced to country radio.

KEEP AN EYE ON THE RADIO: Our lone Airpower title on Hot Country
Singles & Tracks is “Places I've Never Been” by Mark Wills (21-16). That
title reaches the 3,200-detection benchmark in its 15th week, and Norbert
Nix, VP of national promotion and artist development at Mercury Nashville,
says it’s no coincidence that Wills’ album is also gaining ground. Wills’ self-
titled set moves 2,500 units and rises 57-50 on Top Country Albums.

“Mark has been playing a lot of smaller venues by design,” says Nix. “We
found him at the Buckboard in Atlanta, and he’s building a grass-roots fol-
lowing that really germinated during his time in that club. We've also been
fortunate to have steady airplay support for ‘Places,” and our research-dri-
ven stations are telling us we have a legitimate hit.”

through his musie, and I think people
are going to relate and want to know
more about him.”

Bob Saporiti, Warner/Reprise senior
VP of marketing, agrees. “We figure
once the consumers hear this thing on
radio, which they will because it’s get-
ting such great response, they will
then come into the store, and when
they come into the store, they’ll see
Michael Peterson there,” he says.
“They’ll see him everywhere in the
store ... The record is off to a great
start, and we are ready to move appro-
priately. This opportunity will not be
missed.”

Saporiti admits that radio airplay
doesn’t always translate into retail
sales, but he thinks it will for Peterson.

“In this case, I think it will because
the songs are so good,” he says. “This
is back to what drives people into
stores—it’s the connection with the
song they’re responding to. People
don’t really know who Michael is yet.
The thing we know that some people

legal affairs VP Jeff Sacharow. Shown seated, from left, are Farren and

Windswept GM/VP Jonathan Stone.

Star Huddle. Giant Records duo Regina Regina got together with Naomi Judd

at a taping of “After MidNite With Blair Garner.” Shown, from left, are Regina

Nicks, Judd, and Regina Leigh.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

22 ALL THE GOOD ONES ARE GONE (Acuff-Rose, BMI/Poly- 34
gram Int’l, ASCAP/Ranger Bob, ASCAP) HL/WBM
18 BETTER MAN, BETTER OFF (Ensign, BMi/Shoot Straight, 85

DON'T TAKE HER SHE'S ALL | GOT Uerry Williams,
BMI/Bug, BMI/Embassy, BMI/Exellorec, BMI)
DOWN CAME A BLACKBIRD (M. Spiro, BMI/Hidden

ASCAP) HL Words, BMI/Nakomnis, ASCAP)

52 BUTTERFLY KISSES (Diadem, SESAC/Polygram Intl, 42 A DOZEN RED ROSES (Major Bob, ASCAP/Poor Folks,
ASCAP) HL/WBM BMI) WBM

45 BUTTERFLY KISSES (Polygram Int’l, ASCAP/Diadem, 35 DRINK, SWEAR, STEAL & LIE (Wamer-Tameriane,
SESAC) BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM

36 CARRYING YOUR LOVE WITH ME (Wamer-Tamerlane, 37 FITTO BE TIED DOWN (Starstruck Angel, BMI/Music Of
BMI/Rancho Belita, BMI/Jeff Stevens, BMI) WBM Moo, BMI) HL

70 COLD OUTSIDE (MCA, ASCAP/Shinin’ Stone Cold, 47 FLOWERS (Music Corp. Of America, BMI/So Bizzy,
ASCAP/Bik Haus, ASCAP/Max Dog, ASCAP/Easy Landing, BMi/Hillbillion, BM/Hamstein Cumberland, BMI) HL/WBM
BMI) HL FROM WHERE I'M SITTING (Major Bob, ASCAP/WB,

27 COME CRYIN' TO ME (Sony/ATV Tree, BMI/Feed Them ASCAP) WBM
Kids, BMI/Starstruck Angel, ASCAP/Mark D., ASCAP) HL 4 AGIRL'S GOTTA DO (WHAT A GIRL'S GOTTA DO) (May-

15  COUNT ME IN (EMI, ASCAP/Princeton Street,
ASCAP/Hamstein Cumberiand, BMI/Fugue, BMI) HL/WBM
67  DADDY'S LITTLE GIRL (Purple Sun, SESAC/Ten Ten,
SESAC/Real GirlFriends, SESAC/Stan Webb, SESAC) WBM 21
63  DARK HORSE (EMI April, ASCAP/Into Wishin',
ASCAP/Metatune, SOCAN/Down In Front, SOCAN/Dream- 38
ing In Public, SOCAN/Sony/ATV Tunes LLC, ASCAP) HL
56 DAY IN, DAY QUT (Wamer-Tameriane, BMI/Goiden Wheat,
BMV/Kicking Bird, BMU/Thomahawk, BMI) WBM
68 DO IT AGAIN (Almo, ASCAP/Twin Creeks, ASCAP/Jess
Brown, ASCAP/Ensign, BMI) HL/WBM
39 DON'T LOVE MAKE A DIAMOND SHINE (Almo,
ASCAP/Daddy Rabbit, ASCAP/Wayland, ASCAP) WBM

pop, BMIMWildcountry, BMI/Makin’ Chevys, BMIEMI

Storm, BMI) HL/WBM

GOOD AS | WAS TO YOU (New Don, ASCAP/New Hayes,
ASCAP/Rondor, BMI/Irving, BMI) WBM

HE LEFT A LOT TO BE DESIRED (Starstruck Angel,
BMi/Dead Solid Perfect, BMI/Sony/ATV Cross Keys,
ASCAP) HL

HERE'S YOUR SIGN (GET THE PICTURE) (Twin Spurs,
BMI/Shabloo, BMI/Songs Of PolyGram Int'l, BM{/Virgin
Timber, BMI) HL

ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI)

Blackwood, BMI/Artbyme, BMI/Mike Curb, BMi/Diamond

HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,

61 HOW DO | LIVE (FROM CON AIR) (Realsongs, ASCAP)

74 HOW YOUR LOVE MAKES ME FEEL (Island Bound,
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheslie,
ASCAP/Big Tractor, ASCAP)

54 | BROKE IT, I'LL FIX IT (MCA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP/Buzz Cason,
ASCAP/Southem Writers Group, ASCAP) HL

11  I'D RATHER RIDE AROUND WITH YOU (Starstruck Writ-
ers Group, ASCAP/Mark D., ASCAP/EMI Blackwood,
BMV/Ty Land, BMI) HL

20 | LEFT SOMETHING TURNED ON AT HOME (Catch The
Boat, ASCAP/Castle Street, ASCAP) WBM

10 | MISS YOU A LITTLE (Hot Hooks, BMI/JMM, BMI/Of,
ASCAP) WBM

24 | ONLY GET THIS WAY WITH YOU (MCA, ASCAP) HL

1 IT'S YOUR LOVE (EMI Blackwood, BMI) HL

30 | WILL, IF YOU WiLL (Zomba, ASCAP/Inspector Barlow,
ASCAP/Mighty Good, ASCAP) WBM

83 JUST THE SAME (Hamstein Cumberiand, BMI/Tom
Shapire, BMi/Mike Curb, BMi/Diamond Struck,
BMI/Sony/ATV Tree, BMI) HL/WBM

60 KING OF THE ROAD (FROM TRAVELLER) (Tree, BMI) HL

19 LET IT RAIN (EMI Blackwaod, BMI/Songs Of Jasper,

BMI/EMI April, ASCAP) HL

7 THE UGHT IN YOUR EYES (Mota, ASCAP) WBM

& A LITTLE MORE LOVE (Benefit, BMI) WBM

3 LITTLE THINGS (Ensign, BMI/Island Bound,

ASCAP/Famous, ASCAP) HL

12 LOVED T0O MUCH (New Don, ASCAP/New Hayes,
ASCAP/Irving, BMI) WBM

48  LUCKY IN LOVE (Reynsong, BMI/Lucky Lady Bug,
BMI/Bayou Boy, BMI/Kentucky Girl, BMI)

41 LUCKY ME, LUCKY YOU (Gary Nicholson, ASCAP/MRBI,
ASCAP/Songs Of PolyGram Int'l, ASCAP/Lee Roy Pamell,

BMI) HL

53 MARY GO ROUND (Acuff-Rose, BMI/EMI Blackwood.
BMI/Phil This, BMI) HL/WBM

66 MOVIN' OUT TO THE COUNTRY (BMG, ASCAP) HL

32 NEVER AGAIN, AGAIN (Malaco, BMI/Isham Ryle, BMI)

HLWI

73 NO GOODBYES (Almarie, BMI)

71 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,
ASCAP/Music Cabin, ASCAP/Maverick, ASCAP)

8 ONE NIGHT AT A TIME (EMI Blackwood, BMI/Golly

Rogers, BMI/Song Island, BMi/Lie’s A Pitch, ASCAP/Neon
Sky, ASCAP/Hipp Row, ASCAP) +L

33 ONE, TWO, | LOVE YOU (Songs Of PolyGram Int'l,
BMV!gdder Hill, BMI/New Haver, BMI/Music Hill, BMI)
H M

L/W|
23 gN }HE VERGE (Careers-BMG, 3MI/Hugh Prestwood,
M) HL

16  PLACES I'VE NEVER BEEN {Ha nstein Cumberiand,
BMI/Baby Mae, BMI/New Haven. BMI) WBM

29 RUMOR HAS IT (Lori Jayne, BM /Sondaddy, BM/Muy
Bueno, BMI}

14 SAD LOOKIN' MOON (Maypop, 3MI) WBM

65  SAY YES (EMI April, ASCAP/K-Town, ASCAP/Hamstein
Cumberiand, BMI/Fugue, BMI) HL/WBM

50 THE SHAKE (Log Rhythm, BM/Millhouse, BMI}

75  SHE GIVES (Wamer-Tameriane, 3M}/Rancho Belita,
BMI/Jeff Stevens, BMI)

28 SHE'S GOING HOME WITH ME (Post Dak, BMI) HL

57 SHE'S GOT IT ALL {Emdar, ASCaP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP) WBM

S SHE'S SURE TAKING IT WELL (Miss Betsy, ASCAP/Tiny

B%Ckets 0’ Music, ASCAP/G.1.D., ASCAP/Zomba, BM!)
WBM

w

SITTIN' ON GO (Wamer-Tamerlane, BMI/Hellmaymen,

BMI/Maypop, BMUNineteenth Hole, BMI/Mike Curb,

BMi/Diamond Storm, BMI) WBM

17 SIX DAYS ON THE ROAD (Sauthern Arts, BMI/Tune, BMI)

51 SOMEWHERE IN LOVE (Emdar, ASCAP/Texas Wedge,
ASCAP/Willdawn, ASCAP/Bolmur, ASCAP) WBM

40  THE SWING (EMI April, ASCAP/JKids, ASCAP/AMR,
ASCAP/Sierra Home, ASCAP) HL/WBM

43 TAKE IT FROM ME {Wamer-Tamerlane, BMI/Pollywog,
BMi/Sacan, BMI) WBM

31 (THIS AIN'T) NO THINKIN' THING (EMI Blackwood,
BMI/Ty Land, BMI/Starstruck Writers Group, ASCAP/Mark
D., ASCAP) HL

44 THIS IS YOUR BRAIN (Aimo, ASCAP/Daddy Rabbit,
ASCAP/Sony/ATV Tree, BMI) HLAVBM

26 THE TROUBLE WITH THE TRUTH (Cross Keys,
ASCAP/Four Sans, ASCAP) HL

25 WHATEVER COMES FIRST (Rick Hall, ASCAP/Watertown,
ASCAP/Emdar, ASCAP/Texas Wedge, ASCAP/Womaculate
Conceptions, ASCAP/Full Keel, ASCAP) WBM

69  WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of
Gila Monster, BMI}

2 WHO'S CHEATIN' WHO (Songs Of PolyGram Int’l,
BMI/EM! Algee, BMI) HL
9 WHY WOULD | SAY GOODBYE (Sony/ATV Tree, BMI/Buf-

falo Prairie, BMI/Chris Waters, BMI) HL

62 YOU AIN'T LONELY YET (MCA, ASCAP/Shinin’ Stone Cold,
ASCAP/Bik Haus, ASCAP) HL

72 YOU CALL THAT A MOUNTAIN (Michael Garvin, BMI/lle-
gal, BMi/Bugle, BMI/Irving, BMI/Songs Of PolyGram Int'l,
BMU/Kidder Hill, BMI)

64 YOUR MAMA WON'T LET ME (Square West, ASCAP/Del-

bert’s Son, ASCAP/Howin’ Hits, ASCAP/Kicking Bird,

BMI/MWiite From Scratch, BMI/Thomahawk, BMI) WBM
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2 2 GARTH BROOKS A°® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS | 128 15 17 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 396
3 | 3 | PATSYCLINEA'wmCA12*(7.98/12.98) 12 GREATESTHITS | 531 16 | 18 | GEORGE JONES A EPIC40776/SONY (5.98 EQ/9.98) SUPER HITS | 322
4 4 GEORGE STRAIT A MCA 10651 (10.98/16.98) PURE COUNTRY (SOUNDTRACK) | 245 17 13 GEORGE STRAIT A’ MCA 42035 (7 98/12.98) GREATEST HITS VOLUME 2 | 501
3 | 3§ ENMECREVASCIRB s 0 NOT A MOMENT T0O SOON | 166 18 | 11 | PATSY CLINEA wca 4038 (7.98/12 98) THE PATSY CLINE STORY | 148
f WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 149
. 19 16 BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEw MAN | 301
1 8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 159
20 21 BRYAN WHITE A ASYLUM 61642/EEG (10.98/15.98) BRYAN WHITE | 101
8 9 CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98} SUPER HITS | 132
n
9 6 VINCE GILL A" MCA 11047 (1098/15.98) WHEN LOVE FINDS YOU | 155 21 | 20 | GARTH BROOKS A* CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 321
10 10 ALISON KRAUSS A? ROUNDER 0325* (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 120 22 24 MARY CHAPIN CARPENTER A? COLUMBIA 48881/S0NY (10.98 EQ/16.98) COME ON COME ON | 233
11 12 ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS vOL. Il | 138 23 — JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 25
12 | 19 | HANK WILLIAMS A MERCURY NASHVILLE 823293 (7,98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS 144 24 | 23 | GEORGE STRAIT A% MCA 5567+ (7.98/12.98) GREATEST HITS | 585
| 13 15 | TRACY BYRD A? MCA 10991 (10.98/15.98) NO ORDINARY MAN | 155 25 25 BROOKS & DUNN A* ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN | 197

umn reflects combined weeks title has appeared on Top Country Atbums and Top Country Catalog @ Recording Industry Assn. Of America (RIAA} certification for sales of 500.000 units. & RIAA certification for sales of 1 mil-

2.year-old tities that have fallen below No. 100 on The Billboard 200 or reissues of oider albums. Total Chart Weeks col @ F t
o o e o o e D prices, are equivalent prices, which are projected from wholesale prices. indicates past Heatseeker titie.

lion Units, with multimillion sellers indicated by a numeral foliowing the symbol. *Asterisk indicates viny! LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other
© 1997, Billboard/BP! Commupications and SoundScan, Inc.
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Cuba’s Caribe Hooks Up With EMI

CARIBE GOES GLOBAL: The furi-
ous rush by multinational companies
to cut deals with the Cuban record
industry continues unabated. The lat-
est accord involves a worldwide sub-
publishing pact between EMI Music
Publishing and Caribe, Cuba’s lone
non-government label/publishing
firm, which is home to prominent
acts Los Van Van, Manolin, NG La
Banda, and Rojitas.

Spearheading the deal, which calls
for four Caribe albums to be released
this year on EMI imprints, was
Rafael Gil, president of EMI Music
South America.

Among other labels distributing
product by Cuban acts are Qbadisc,
Messidor, Mildn Latino, Bembé, and
Universal.

SEX, DRUGS, AND ... SAFETY:
An accident that occurred during
Deep Purple’s performance Feb. 27
at the Estadio Santa Laura in Santi-
ago, Chile, has prompted city author-
ities to tighten guidelines for shows
in Santiago.

Concert promoters wishing to
stage gigs in Santiago for an audi-
ence larger than 5,000 must submit
specific information regarding the
show to Santiago’s police and medical
departments 20 days before the
event. The promoter’s plan must
include complete data regarding the
venue, the number of security
staffers working the show, and the
number of available tickets. If the
municipal government deems the
safety measures insufficient, it could
postpone or indefinitely suspend the
show.

Dozens of spectators were injured
during the Deep Purple show, during
which a tower housing sound and
lighting equipment fell on the crowd.
No one was seriously hurt, and the
concert resumed after a 30-minute
delay.

M ILLIE’S PR. PUSH: EMI Latin’s
on-the-rise vocalist Millie has inked
an exclusive marketing and promo-
tion pact with San Juan, Puerto Rico,
television station WAPA-TV. Under
terms of the one-year deal, Millie’s
latest album, “Emociones,” will be
promoted extensively on the station
through high-profile ad campaigns
for the album and its singles, such as

oo
Notas

by John Lannert

the lead single, “Emociones,” and its
follow-up, “Amame.”

A one-hour TV special centered on
Millie is in the works as well. EMI
Latin CEO/president José Béhar
adds that a portion of the program
may contain footage of a showcase
Millie is expected to perform in July
at EMI Music Distribution’s conven-
tion in Vancouver.

Millie’s manager, Alejandro Mon-
talban, lauds Milie’s accord with the
station, saying that her “tie-in to
WAPA is going to greatly amplify her
image and presence throughout
Puerto Rico.”

Montalban recalls that a similar
pact arranged between Sony Latin
star Chayanne and WAPA helped
launch his career on the island.

B RASIL NOTAS: Universal has
dropped “Caymmi Inédito,” a previ-
ously unreleased album by legendary
84-year-old composer Dorival Caym-
mi. All but three of the songs on the
set were originally recorded in 1985
for a construction company that then
distributed the disec to its clients.
That album was never released com-
mercially.

Good news for Olodum, EastWest-
Continental’s star percussion ensem-
ble, which lost its musical director,
Neguinho do Samba, in late 1996
and has not produced a hit album
since 1994. The act has managed to
lure back its former popular vocalist
Pierre Onassis. Onassis, the band’s
main singer during its glory days
between 1992 and 1994, had unsuc-
cessfully attempted to launch a solo
career. Also, Olodum kicks off a two-
week European swing June 25 in
Munich. The band’s latest album,
“Live In Montreux,” is set to drop in
the U.S. July 15 via WEA Latina.
Interestingly, “Bora Bora,” a track
from Olodum’s 1996 disc, “Roma
Negra,” is a top 10 hit in Chile.

Warner’s gifted singer/songwriter
Zélia Duncan, who recently put out

DISTRIBUTORS,

INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 + Local: {305) 262-7711 * Fox: (305} 261-6143

another splendid disc, “Intimidade,”
is booked to play June 19 as part of
the Central Park Summerstage
series in New York. Duncan’s pene-
trating verse of love and life inter-
weaves through a variety of grooves
that often recall a musical cross
between Tracy Chapman and Bon-
nie Raitt.

Warner-Continental’s sertaneja
superstar duo Leandro & Leonardo
is scheduled to perform Aug. 15-17 in
Japan. The label is planning to
release a disc by the duo in Japan,
although the album’s content has not
been determined.

Velas is releasing “Viva Noel,” a
triple-CD tribute package by Ivan
Lins to composer Noel Rosa, who is
recognized by many in Brazil as the
father of samba. Two of the three
CDs were shipped in May. A third
album, to be released in 1998, fea-
tures a sonically updated track with
Lins and Rosa titled “Cordiais
Saudacoes.”

s TATESIDE BRIEFS: The
Recording Industry Assn. of Ameri-
ca has certified as platinum “Vivir”
(Fonovisa) by Enrique Iglesias and
“Tango” (Columbia/Sony) by En-
rique’s father, Julio.

Among WEA Latina’s upcoming
releases in the second half of the year
are product by Luis Miguel and
Mana (third quarter) and Ricardo
Montaner, Alejandro Sanz, La Ley,
and Miguel Boseé (fourth quarter).
Luis Miguel’s forthcoming disc
apparently will be another (yawn)
“Romance” album.

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
13 AMANDOLO (TOO LATE, TOO SOON) (Flyte Tyme,

ASCAP/FIPP, BMI/EMI, BMI)
37 AMOR DE MIEL (Edimonsa, ASCAP)
38 CORAZON (BMG Songs, ASCAP)
27 COSAS BUENAS QUE PARECEN MALAS (Copyright
Control)
17 DE LA TIERRA AL CIELO (De Luna, BM)
15 DEPENDO DE M) TRABAJO (Copyright Control)
4 EL DESTINO (BMG Songs, ASCAP)
16 EL NO TE QUIERE (Striking, BM1)
22 EL PESCADOR (Copyright Control)
40 EL SOY YO {Edimonsa, ASCAP}
26 ENAMORADA (Lanfranco, ASCAP)
32 ESAS LAGRIMAS (EMOA, SESAC)
35 ESPIRITU LIBRE (Copyright Control)
31 FUERON TRES ANOS (Fermata, ASCAP)
33 JUGUETE (Copyright Control)
39 LA PULGUERA (Copyright Control)
30 LA ROSA (avier Aguirre, BMI)
24 LLORANDO POR Ti (Copyright Control)
19 MI NINA MUJER (Edimonsa, ASCAP)
23  MOJA MI CORAZON (EMI Virgin Songs, ASCAP/EMI
Virgin Music, BMI/WB Music Corp., ASCAP)
11 MOTIVOS (Fonomusic, SESAC)
8 MURIO (Copyright Control)
36 NADA ES IMPOSIBLE (Copyright Contral)
6 0 SOY O FUI (Crisma, SESAC)
12 QUIEN PIERDE MAS (Vander, ASCAP)
14 QUIERO ESTAR LOCO (Albersan)
5 SECUESTRO DE AMOR (Flamingo)
21 SE QUE YA NO VOLVERAS (BMG Songs, ASCAP)
9 SERPIENTE MALA (Lida Socapi, ASCAP)
10 SOLA OTRA VEZ (ALL BY MYSELF) (Eric Carmen
BMI/Songs Of PolyGram Int'l, BMI}
7 SOLO CONTIGO (Huina}
1 SOLO EN TI (ONLY YOU) (Sony/ATV Songs, BMI)
25 TACTICAS DE GUERRA (Copyright Control)
28 TENGO QUE OLVIDAR (BMG Songs, ASCAP)
18 TE SIGO AMANDO (BMG Songs, ASCAP)
34 TU OTRA VEZ (Crisma, SESAC)
3 UNIDOS PARA SIEMPRE (TN Ediciones, BMI)
2 YA ME VOY PARA SIEMPRE (EMI Blackwood, BMI)
29 Y SIEMPRE (Copyright Control)
20 Y TODO PARA QUE (Copyright Control)

Billboard.

JUNE 7, 1997

Hot Latin Tracks.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

z DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC-
A Llae [© TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
Q| EHl $o Q% ARTIST TITLE
E2|S2 (2% LABEL/PROMOTION LABEL PRODUCER (SONGWRITER)
* % % NO. 1% % %
1| 1] 1| 6 | ENRIQUEIGLESIAS SOLOEN TI
6 weeks at No. 1 R.PEREZ-BOTLA (V.CLARKE)
2 P 4 13 LOS TEMERARIOS YA ME VOY PARA SIEMPRE
L A ANGEL ALBA (J.VLORES) |
3 3 3 4 LOS TIGRES DEL NORTE UNIDOS PARA SIEMPRE |
FCNOV E.A.HERNANDEZ (). BORREGO)
4 4 5 8 JUAN GABRlEL/ROCIO DURCAL EL DESTINO
I AFIOLA J.GABRIEL (J.GABRIEL)
5 5 2 11 LOS TUCANES DE TIJUANA & SECUESTRO DE AMOR
| 9 EMI LA G.FELIX (M.QUINTERO LARA)
6 3 6 11 MARCO ANTONIO SOLIS 0 SOY O FUI
i FCNOV M.A.50UIS (M.A.SOLIS)
1 7 9 5 GRUPO LIMITE SOLO CONTIGO
| PCLYGRAM LATINO J.CARRILLO (A.VILLAREAL)
12 — 2 LIBERACION
DISAVEMI LATIN NOT LISTED (H.GONZALEZ)
@ 1 1 5 OLGA TANON SERPIENTE MALA
WEA LATINA 0.TANON (R.BARRERAS) |
10 3 7 9 CELINE DION SOLA OTRA \/EZ
S50 MUSICSONY DEQSIER (£ CARMEN S RACHMANINOT
* % * AIRPOWER® * &
MOJADO MOTIVOS
NEW ) 1| ronovisa L.LOZANO (F.BARRIENTOS,L LOZANO)
12 9 3 15 BRONCO ¢ QUIEN PIERDE MAS
FONOVISA BRONCO (J.GUADALUPE ESPARZA)
13 10 14 12 JON SECADA AMANDOLO
SBK/EMI LATIN J.HARRIS,II, TLEWIS.J.SECADA (J.JAM TLEWIS)
14 13 13 6 CONJUNTO PRIMAVERA 4 QUIERO ESTAR LOCO
FONOVISA V.MATA.C.PRIMAVERA (M.A SANCHEZ)
@ 18 29 3 LOS MISMOS ¢ DEPENDO DE MI TRABAJO
EMI LATIN LOS MISMOS (M.MARROQUIN)

16 | 16 17- 12

@ EL NO TE QUIERE

LORENZO ANTONIO
FONOVISA TMORRIE (TMORRIE)

—
~

29 | — 2

* % % AIRPOWER % % %

TIRANOS DEL NORTE DE LA TIERRA AL CIELO
SONY DISCOS/SONY J.MARTINEZ (E TORRES)

* % * AIRPOWER % % %

27 STATIONS

JUAN GABRIEL TE SIGO AMANDO
NEWD | | | 3gclnen JGABRIEL ().GABRIEL)
19 17 15 9 LOS ANGELES AZULES MI NINA MUJER
DISNEMI LATIN LMEJIA AVANTE (J.MEJIA AVANTE)
20 15 12 13 INTOCABLE ¢ Y TODO PARA QUE
ENI LATIN JLAYALA (PREYNA) |
2 23 ) DlEGO TORRES ¢ SE QUE YA NO VOLVERAS
C.VALLI (D.TORRES,D.THOMAS.M.WENGROVSKD)
22 19 2 JOSE GUADALUPE ESPARZA EL PESCADOR
FONOV J.GUADALUPE ESPARZA (NOT LISTED)
@ 30 o 2 MARTA SANCHEZ ¢ MOJA MI CORAZON
POLYGRAM LATING N.RODGERS A.LEVIN,C.CELLI (ALEVIN.C.CELUIF. OSORIO)
25 — 7 MINERVA LORANDO POR TI
CAMAN J.LLADO.E POSADA (E.POSADAX.TEN)
@] % | _ | 2 | LUCERD TACTICAS DE GUERRA
UNIVERSAL C GUIDETTIM.FABRIZIO (M GALLARDG L CABANAS) |
LA MAFIA ENAMORADA
NEWD | 1 | o\ Discossony M.LICHTENBERGER JR. (J.LPILOTO)
27 2 18 10 LOS REHENES & COSAS BUENAS QUE PARECEN MALAS
FONOVISA J.TORRES (J.TORRES)
BANDA EL RECODO TENGO QUE OLVIDAR
NEWDP | 1 | {flovisa & G.LIZARRAGA (1.GABRIEL)
AMNA BARBARA Y SIEMPRE
40 | 27 | 6 | ronovisa J.AVENDANO LUHRS (LALBA)
Y PULIDO LA RO
30 | 32 | 30 [SS| BOSBY __ £.ELIZONDO (AGUIRRE)
31 31 o 9 PEDRO FERNANDEZ FUERON TRES ANOS
PO_YGRAM LATINO H.PATRON (J.2MARIN)
@ RE-ENTRY 3 GILBERTO SANTA ROSA ESAS LAGRIMAS
SONY TROPICAL/SONY J.LUGO,G SANTA ROSA (O.ALFANNO)
3 | 26 | 22 1 20 | GRUPO LIMITE JUGUETE
PO_YGRAM LATIN J.CARRILLO (MASSIAS}
38 37 JOSE JAVlER SOLIS TU OTRA VEZ
FONOVISA MASGLIS (MASOLIS)
%5 | 33 | 3 | & | EDNITA NAZARIO  ESPIRITU LIBRE
EMI LATIN E.NAZARIO K.C.PORTER (R.BARRERAS)
NADA E
wewp |1 | fics ey
9 | 2 | 22 | 5 | PACOBARRON Y SUS NORTENOS CLAN AMORD DE MIEL
DISNEMI LAT) D.CHAVEZ (R.SAN MARTIN)
LA TRADlClON NORT ORAZON
RE-ENTRY | 10 | Jgioia DEL 3 £.FAGUILAR [ SERRANO)
IT! IVARES LA PULGUERA
RE-ENTRY | 4 | F} 3\1%" E ROLIVARESLiJN,(T;WLgVINO}
20 | 35 | 31 | 7 | SAMURAY EL SOY YO
A FERNANADEZ (M.A.ESTRADA)

DISAEM! LATIN
REGIONAL MEXICAN
57 STATIONS

TROPICAL/SALSA

16 STATIONS

1 DIEGO TORRES RCA/BMG
SE QUE YA NO VOLVERAS

2 JON SECADA SBK/EMI
AMANDOLO

3 MINERVA CAIMAN
LLORANDQ POR TI

5 OLGA TANON WEA LATINA
SERPIENTE MALA

ESPIRITU LIBRE

7 CELINE DION 550 MUSIC/SON
SOLA OTRA VEZ

8 ENRIQUE IGLESIAS FONO-
visA SOLOENTI

9 LUCERO UNIVERSAL
TACTICAS DE GUERRA

10 RICKY MARTIN SONY

LATIN/SONY NADA ES...

CAL ARIOLABMG  EL DESTIN
12 YOLANDITA MONGE WEA

4 MARTA SANCHEZ POLYGRAM
LATINO MOJA MI CORAZON

6 EDNITA NAZARIO EMI LATIN

11 JUAN GABRIEL/ROCIO DUR-

1 FRANKIE NEGRON WEACARIBEWEA
LATINA  INOLVIDABLE

2 OLGA TANON WEA LATINA
SERPIENTE MALA

3 GILBERTO SANTA ROSA
SONY TROPICAL/SONY ESAS.

4 OSCAR D'LEON CON INDIA
RMM HAZME EL AMOR

5 MANNY MANUEL MERENGA-
20/RMM  PARECE MENTIRA

6 LOS HERMANOS ROSARIO KARENPOLY-
GRAM LATING  ROMPECINTURA

Y 7 MILLY Y LOS VECINOS sonY
TROPICAL/SONY PORQUE. ..

8 GRUPO MANIA SONY TROPI-
CALSONY DEJA QUE LA..

9 SANED EMI LATIN
MAS

1 LOS TEMERARIOS FONOVISA
YA ME VOY PARA SIEMPRE
2 LOS TIGRES DEL NORTE
FONOVISA UNIDOS PARA...
3 LOS TUCANES DE TIJUANA
EMI LATIN SECUESTRO
4 MARCO ANTONIO SOLIS
FONOVISA O SOY O FUI
5 GRUPO LIMITE POLYGRAM
LATINO SOLO CONTIGO
6 ENRIQUE IGLESIAS FONO-
ViSA SOLO ENT|
7 JUAN GABRIEL/ROCIO DUR-
CAL ArRIOLABMG  EL DESTINO
8 LIBERACION DISA/EMI LATIN
MURIO
9 BRONCO FONOVISA
QUIEN PIERDE MAS
10 MOJADO FONOVISA
MOTIVOS
11 CONJUNTO PRIMAVERA
FONOVISA QUIERO ESTAR.
12 INTOCABLE £MI LATIN

10 LUIS DAMON WEA LATINA
AMOR POR AMOR

11 JOHNNY RIVERA RMM

(o} CUANDO EL AMOR SE VA

12 MICHAEL STUART RMM

LATINA_ SUSUSUSUBIR

13 MILLIE EMI LATIN
EMOCIONES

14 MILLY Y LOS VECINOS SONY
TROPICAL/SONY PORQUE...

15 FRANCO DE VITA SONY

TROPICAL/SONY

NO LLORES

LATIN/SONY CONTRA..

SUENO
13 ADOLESCENT’S ORQUESTA SONY

PERSONA. ..

14 ZAFRA NEGRA J&N/SONY

POR ELLA

15 YOLANDITA MONGE wEA
LATINA _SUSUSUSUBIR

Y TODO PARA QUE
13 TIRANOS DEL NORTE sony
DISCOS/SONY  DE LA TIERRA.
14 LOS MISMOS EMI LATIN
DEPENDO DE MI TRABAJO
15 LOS ANGELES AZULES
DISAVEMI LATIN M1 NINA..

) Records show(ng an increase in detectxons over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a buliet, even if it registers an increase in detections. Airpower awarded to those records which attain

700 detections for the first time. If two records are tied in number of 91
below the top 20 are removed from the chart after 26 weeks. © 199

i

the record being Played or more stations is placed first. Records
liboard/BPI Commumcatlons Inc
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A (Uassical
KEEPING

SCORE

by Heidi Waleson

PFITZNER ASCENDANT: Conductor Christian
Thielemann’s newest Deutsche Grammophon (DG)
release (May 13), featuring the music of Hans Pfitzn-
er and Richard Strauss, debuted on Billboard’s Top
Classical Albums chart at No. 25. After a little informal
research, Brian Drutman, director
of publicity for DG, claims that this
is the first time the turn-of-the-cen-
tury German composer has ap-
peared on a Billboard chart.

Pfitzner (1869-1949) is something
of a cult figure, particularly in Ger-
many, and his U.S. devotees will be
able to experience a Pfitzner orgy
in July, when New York’s Lincoln
Center Festival brings over his
mammoth opera “Palestrina” in its
Royal Opera production. Pfitzner chamber music will
complement this offering.

Thielemann has become a contemporary Pfitzner
champion. “Palestrina” was his calling card at two
opera houses for which he has been music director,
Nuremburg and Deutsche Oper Berlin (his current

THIELEMANN

Korngold and pursuing French and Russian repertoire.

“I’m based on the general repertoire—you begin
with it. In the opera houses, you begin conducting Wag-
ner, and people will reinvite you to conduct Wagner and
Strauss. The moment you say you want to change, they
say, ‘Why don’t you just do that again?’ ” While Thiele-
mann says he would like to branch out, he adds, “It is
always good to know where your roots are.”

AWARDS: NPR’s “Performance Today” has an-
nounced nominees for its eponymous classical music
awards. The awards will be presented June 7 in Chica-
go in conjunction with the annual Public Radio Con-
ference. Martin Goldsmith, host of “Performance
Today,” will be MC for the presentation. Recordings,
individuals, and ensembles have been nominated in six
categories. They are the Heritage Award (12 record-
ings, including “The Essential Leontyne Price” on RCA
and Sony Masterworks’ “Heritage” Series on Sony
Classical); debut recording of the year (six recordings,
including “Reneé I'leming: Visions Of Love” on London
and “Pomerium: Works By Dufay” on DG Archiv);
debut artist of the year (eight artists, including
Andrew Armstrong, piano, and Alban Gerbardt,
cello); Critics Choice Award (12 recordings, including
“York Bowen: Piano Works” performed by Stephen
Hough on Hyperion, Tchaikovsky’s “Iolanta” per-
formed by the Kirov Opera and Valery Gergiev on
Philips, and Rossini’s “Mezzo-Soprano Arias” per-
formed by Ewa Podles on Naxos); player of the year,
for the person who has served as an outstanding advo-
cate for classical music (nine nominees, including
Bobby McFerrin, John Rockwell, Esa-Pekka Salo-
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Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

< |, x
f ‘;”J g E ?Z ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE |
4k k No.1T & & %
I | 17 | ENRIQUE IGLESIAS A FONOVISA 0001 13 weeks at No. 1 VIVIR
2 ? 4 JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG JUNTOS OTRAVEZ |
3 | 4 | 5 | LOSTUCANES DE TISUANA emi LATIN 56921 TUCANES DE ORO
@ y/ 5 LOS TUCANES DE TIJUANA EMI LATIN 56922 TUCANES DE PLATA
5 6 Gl SELENA &? EMI 34123/EM) LATIN DREAMING OF YOU
6 3 4 OLGA TANON WEA LATINA 18733 LLEVAME CONTIGO
1 5 27 JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
8 8 64 SHAKIRA @ SONY LATIN 81795/SONY PIES DESCALZOS
9 9 32 GRUPO LIMITE POLYGRAM LATING 533302 PARTIENDOME EL ALMA
10 10 LOS TEMERARIOS FoNOVisA 6064 EN CONCIERTO VOL. Il
11 12 | 8 ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS |
12 11 12 BRONCO FONOVISA 6063 LA ULTIMA HUELLA
@ 21 13 LOS ANGELES AZULES DisA 53791/EMI LATIN INOLVIDABLES
14 13 2 VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR
20 7 VARIOUS ARTISTS BEAST 53172 DJ LATIN MIX ‘97
16 17 14 SELENA EMm! LATIN 19207 EXITOS Y RECUERDOS
17 14 55 GRUPO LIMITE POLYGRAM LATINO 527434 POR PURO AMOR
18 | 16 | 29 | SELENA emi LATIN 53585 SIEMPRE SELENA
__1_9 18 15 MICHAEL SALGADO JoEY 8560 RECUERDO ESPECIAL

BANDA EL RECODO FONOVISA 9515

TRIBUTO A JUAN GABRIEL

PEDRO FERNANDEZ POLYGRAM LATINO 534120

DESEQS Y DELIRIOS

ALEJANDRO FERNANDEZ SONY DISCOS 82080/SONY

MUY DENTRO DE MI CORAZON

VARIOUS ARTISTS ARIOLA 46527/BMG

TE SIGO AMANDO

41 2 KINITO MENDEZ j&N 82304/SONY

* % & GREATEST GAINER * % %

EL DESCRETC

B |88

39 12 LOS HURACANES DEL NORTE FONOVISA 6053

VERDADES NORTENAS

job). He led the Royal Opera production at Covent Gar-  nen, and Leonard Slatkin); and the New Horizon 26| 29 SN FEVsONVLATIN B20500ny TIERRA LENACHE
den and will now bring it to New York. “I fell in love  Award, for artists whose recordings have potential to 21 | 26 | 5 | LOSHERMANOS ROSARIO KAREN O18/POLYGRAM LATING Y ES FACIL?
with this music,” he says. “I love the sound of the reach younger audiences (seven recordings, including 28 | 24 | 51 | LOSTIGRES DEL NORTE ® FoNovisa 6049 [ UNIDOS PARA SIEMPRE
orchestra, the dark colors, like a full red wine. Itis an  “Appalachia Waltz” by Yo-Yo Ma et al. on Sony Classi- 29 | 28 | 93 | MARC ANTHONY @ Rmm 81582 TODO A SU TIEMPO
extremely interesting score, with a huge ‘Elektra’ cal, “Hommage A Piazzolla” by Gidon Kremer et al. on 30 | 27 | 36 | LOS MISMOS EwmI LATIN 53581 JUNTOS PARA SIEMPRE
orchestra. If you know the style a little bit, you will love  Nonesuch, and Quartetto Gelato’s “Rustic Chivalry” * k k HO.1-' SHOT DEBUT & & *
it. In the first rehearsals with orchestras, they always  on Marquis Classics). Judges are Barrymore Lau- NEW)
say, ‘What’s that? It’s not bad, but not really great.” As  rence Scherer, music critic for The Wall Street Jour- Ll R I IO ) o
you do it more and more they say, ‘My god, it’s a  nal and Gramophone, Katrine Ames, music critic for 32 | 31 | 9 | LADIFERENZIA ARISTA LATIN 18840/BMG CANTA CONMIGO
world.”” Newsweek, and Scott Cantrell, chief musie eritic for 33 | 30 | 41 | LUIS MIGUEL @ WEA LATINA 15947 NADA ES IGUAL...
In an era when living conductors do not command the  The Kansas City Star. 34 | 32 | 36 | BOBBY PULIDO EMI LATIN 38229 ENSENAME
attention and loyalty they once did, DG is hoping Thiele- N (35)| 48 | 11 | LOS TIRANOS DEL NORTE Sony Discos 82229/50nv DE LA TIERRA AL CIELO
mann, 37, will break the pattern. He is even recording EW DEAL: Reference Recordings of San Francisco 3% | 33 1 30 | MICHAEL SALGADO ey 3558 O D)
standard repertory: his dark and weighty versions of  has changed its distribution arrangements. Reference will = YRR, .
Beethoven’s Symphonies Nos. 5 and 7 with the Phil-  be distributed to Tower Records stores in the U.S. by 46 | 17 | LOS TUCANES DE TUANA EMI LATIN 55699 15 KILATES DE AMOR...
harmonia Orchestra, released in March, have drawn  Western Record Sales and to other music retailers by Val- 38 | 37 | 14 | VARIOUS ARTISTS WEACARIBE 17564/WEA LATINA MERENGON
both raves and brickbats—one critic even called them ley Record Distributors and Distribution North America 39 | 38 | 13 | EDDIE GONZALEZ s0NY DISCOS 82006/SONY EL DISGUSTO (KIK IT!)
“offensive.” “Carmina Burana” is also on the schedule, (DNA). Reference is the first classical music label to be 40 | 41 | 41 | MARCO ANTONIO SOLIS @ roNovish 0512 EN PLENO VUELO
and Thielemann is interested in resurrecting such  distributed by DNA. Reference will also be distributed in 41 | 29 | 4 | CUBANISMO! FEATURING JESUS ALEMANY HANNIEAL 141 /R7KODSC  MALEMBE
neglected German composers as Goldschmidt and  Hong Kong and China by HNH/Naxos of Hong Kong. 50 | 62 | GIPSY KINGS nonESUCH 793990 e
43 | 34 | 7 | LOS TUCANES DE TIJUANA Emi LATIN 56613 AJUSTE DE CUENTAS
NEWD | ILEGALES AROLA 47761/BMG REBOTANDO
45 | 40 | 58 | OLGA TANON @ wEA LATINA 13667 NUEVOS SENDEROS
(rg'gl;!’;ﬁlgdfmm preceding page) | 46 | 35 35 LAURA PAUSINI WEA LATINA 15726 LAS COSAS QUE VIVES
MTYV Latin America has named state of Misiones. A handful of con- region. _RE'E"TRY R N T jie
(zayle De Poli executive in charge of  gressmen and CAPIF officials were Following are the top 10-selling 43 | 36 | 19 | GRUPO MANIA SONY IROPICAL 82109/SONY ESTA DE MODA
production. An independent techni-  on hand for the proceedings. No other  titles in Argentina: 49 | 43 | 82 | THALIA emiLATIN 36850 EN EXTASIS
cal director, technical producer, and  details were released by CAPIF. 1. “Emanuel Ortega,” Emanuel 50 | 42 | 3 ! VARIOUS ARTISTS PROTEL 82246/SONY MERENGUE EN LA 8 '97
video engineer who has worked for a Spanish indie Manzana Records  Ortega (Sony Argentina). TROPICAL/SALSA REGIONAL MEXICAN

number of networks (CBS, Fox
Sports, NBC), De Poli has won an
Emmy Award as the technical direc-
tor of the “NFL Today” show and a
Peabody Award for the “MTV
Unplugged” series.

The U.S. State Department has
granted Milan Latino/BMG’s Cuban
group Los YVan Van permission to
perform at the 19th annual Playboy
Jazz Festival, June 14-15 at the Hol-
lywood (Calif.) Bowl.

LATIN AMERICAN ROUNDUP:
Puerto Rican retailer Casa De Los
Tapes has launched a consumer
music-driven entertainment maga-
zine titled Muévete. The premiere
issue was published in April.
Argentinian record industry orga-
nization CAPIF announced that cus-
toms officials seized and destroyed
523,000 counterfeit cassettes during
a raid in late January in the northern

has established a label called
Eurotropical to record and promote
Cuban musicians. Eurotropical will
be distributed in the U.S. through
Manzana’s existing partners, G.B.
Records in New York and Reyes
Records in Miami.

ORTEGA RULES ARGENTINA:
Sony Argentina’s Emanuel Ortega
debuts on top of Argentina’s April
sales chart with his fine self-titled
pop album. The chart was compiled
by CAPIF.

The latest album by Ortega, who
possesses boy-next-door good looks
along with a smooth light baritone, is
a regional priority of Sony’s that has
been released throughout Latin
America. Ortega’s Latin American
promo tour in July and August offers
the son of noted composer Palito
Ortega a better-than-even chance of
making a name for himself in the

2. “Vivir,” Enrique Iglesias (I'ono-
visa).

3. “Nine Lives,” Aerosmith (Sony).

4. “Spice,” Spice Girls (EMI Ar-

gentina).

5. “Tercer Arco,” Los Piojos
(DBN).

6. “Elegantly Wasted,” INXS
(PolyGram Argentina).

7. “Magic Hotel,” Alejandro Lern-
er (BMG Argentina).

8. “Poncho Al Viento,” Soledad
(Sony Argentina).

9. “Exageradisimo,” various artists
(BMG Argentina).

10. “Spinetta Y Los Socios Del
Desierto,” Luis Alberto Spinetta
(Sony Argentina).

Assistance tn preparing this column
was provided by Enor Paiano in Sdo
Pardo, Brazil, Pablo Marquez in San-
tiago, Chile, and Teresa Aguilera in
Meuwxico City.

1 ENRIQUE IGLESIAS FONO-
VISA VIVIR
2 SELENA EMVEMI LATIN
DREAMING OF YOU
3 JULIO IGLESIAS
COLUMBIA/SONY TANGO
4 SHAKIRA SONY LATIN/SONY
PIES DESCALZOS
5 ENRIQUE IGLES1AS FONO-
vIsA ENRIQUE IGLESIAS
6 VARIOUS ARTISTS SONY LATIN/
SONY LO NUESTRO Y LO MEJOR
7 VARIOQUS ARTISTS BEAST
DJ LATIN MIX ‘97
8 VARIOUS ARTISTS ARIOLA/
BMG TE SIGO AMANDO
9 FEY SONY LATIN/SONY
TIERNA LA NOCHE
10 VARIOQUS ARTISTS PROTEL/SONY
CALLE 8 STREETMIX
11 LUIS MIGUEL WEA LATINA
NADA ES IGUAL...
12 MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO
13 GIPSY KINGS NONESUCH/AG
TIERRA GITANA
14 1LEGALES ARIOLA/BMG
REBOTANDO
15 OLGA TANON WEA LATINA
NUEVOS SENDEROS

1 OLGA TANON WEA LATINA
LLEVAME CONTIGO
2 KINITO MENDEZ J&N/SONY
EL DESCRETO
LOS HERMANOS ROSARIO
KARENPOlVGRMA ATNOY ES FACIL?
4 MARC ANTHONY R
TODO A SU TIEMPO
5 VARIOUS ARTISTS WEA LATINA
MERENGON
6 CUBANISMO! FEATURING
JESUS ALEMANY HANNI
BAL/RYKODISC MALEMBE
7 GRUPO MANIA SONY TROPI-
CAL/SONY ESTA DE MODA
8 VARIOUS ARTISTS PROTEL/SONY
MERENGUE EN LA 8 '97
9 ZAFRA NEGRA J&N/SONY
CON EL MACHETE EN LA
MANO
10 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
11 GILBERTO SANTA ROSA
SONY TROPICAL/SONY ESENCIA
12 OSCAR D'LEON RMM
EN NUEVA YORK
13 DLG SIR GEORGE/SONY DLG
14 VARIOUS ARTISTS PROTEL/SONY
SALSAEN LA CALLE 8'97
15 VARIOUS ARTISTS WEA LATI-

1 JUAN GABRIEL/ROCIO
DURCAL ARIOLA/BMG
JUNTOS OTRA VEZ

2 LOS TUCANES DE TIJUANA
EMI LATIN TUCANES DE ORO

3 LOS TUCANES DE TIJUANA
EMI LATIN TUCANES DE PLATA

4 GRUPO LIMITE POLYGRAM LATI
NO PARTIENDOME EL ALMA

5 LOS TEMERARIOS FONOVISA
EN CONCIERTO VOL. Il

6 BRONCO FoNOVISA
LA ULTIMA HUELLA

7 LOS ANGELES AZULES
DISAEMI LATIN INOLVIDABLES

8 SELENA EMI LATIN
EXITOS Y RECUERDOS

9 GRUPO LIMITE POLYGRAM
LATINO POR PURO AMOR

10 SELENA ev LATN SIEMPRE SELENA

11 MICHAEL SALGADO JOEY
RECUERDO ESPECIAL

12 BANDA EL RECODO FONDVISA
TRIBUTO A JUAN GABRIEL

13 PEDRO FERNANDEZ POLYGRAM
LATINO DESEOS Y DELIRIOS

14 ALFJANDRO FERNANDEZ sONY
DISCOSONY MUY DENTRO DE

15 LOS HURACANES DEL NORTE
FONOVISA VERDADES NORTENAS

C) Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of

500,000 units. & RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase indicates past and present Heatseeker

titles. © 1997, Billboard/BP] C

ions and

n, Inc.
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by Lisa Collins

M EETING OF THE MINDS: Top gospel executives
from around the country—including Gospo Centric
CEO Vicki Mack-Lataillade and husband Claude
Lataillade (B'Rite), Milton Biggham (Savoy), Jerry
Mannery (Malaco), Larry Blackwell (Central South
Gospel), Al Hobbs (Aleho), Chuck Myricks (Word),
Brian Spears (Crystal Rose), Maple Reddick (Meek),
Barnett Williams (Born Again), and Telisa Stinson
(Muscle Shoals)—gathered May 26-27 in Las Vegas for
the second Executive Record Label Retreat. The
retreat was hosted by Dr. Bobby Jones, who produces
and hosts a weekly TV show, “The Bobby Jones Gospel
Hour,” on BET. He reported that “with the advent of
new presentations of gospel, a consolidation of the
majors, corporate shake-ups, and significant changes
in the way we do business, it’s imperative that we come
together.”

“Let’s be about the business of making our business
better,” urged Biggham in one of four sessions tied to
industry concerns. Workshops focused on the phenom-
enal growth and changes in the presentation of gospel.
Topics ranged from ownership and distribution net-
works to SoundScan updates and award shows.

“This is a critical and important opportunity for us to
find ways that we can work together and make a dif-
ference in this industry,” noted Myricks.

The event is one of two symposiums Jones has geared
toward industry players for the round-table dissemi-

nation of issues affecting gospel. A second, for artists,
is held in December. The fact that this meeting target-
ed executives didn’t stop a handful of artists—includ-
ing Dorothy Norwood, Albertina Walker, Craig
Hayes, and Kurt Carr—from attending. Jones has a
new album, “Bobby Jones & The Nashville Super
Choir,” slated for release from Gospo Centric in Sep-
tember.

Absent from the retreat was Blackberry president
Doug Williams, who was in New Orleans for post-pro-
duction on a live concert video of 11 tracks from “Still
Standing,” the newest release from the Williams
Brothers. Stevie Wonder joins the group on the lead
single, “I'm Too Close,” while the Rev. L.W. Bolton is
featured on another track, “For All You've Done.” The
project, which shipped to retail May 13, features vin-
tage Williams Brothers sound.

“A lot of our fans had been asking us to go back and
give them a little more of the traditional sound,” Doug
Williams says. “They said, ‘We like the new stuff, but
we like the old stuff a little better.””

Williams is more than satisfied with the results. An
initial shipment of 45,000 units reflects the biggest
block of pre-orders in the group’s 25-year career. A
concept video with Wonder is set for early June.

BRIEFLY: Malaco execs are adding final touches to
“It Ain’t Over Til God Says It’s Over,” the newest album
from James Moore, scheduled for release July 29 . ..
Marlee Records announces the appointment of Jackie
Ward to president/CEO. New releases from the now
Miami-based record label include a debut album from
the Rev. Connail Johnson and the latest installment
from the Rev. Melvin Dawson & the Genesis Ensem-
ble, titled “Rooted And Grounded” . . . Finally, the
Institutional Radio Choir, dubbed “the Hit Makers,”
recorded their 25th album on Memorial Day at the
Apollo Theater in New York. The silver recording will
be released on Vectron later this year.

Billboard.
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Top Gospel Alhums.

E Compiled from a national sample of retail store and rack sales SoundScan®
E|E § reports collected, compiled, and provided by jaan
k3
2 2|4 |ARTIST TITLE
Z | | ¥ | LaBEL & NUMBER/DISTRIBUTING LABEL
** NO.1 »*
1|26 SOUNDTRACK ,
ARISTA 18951 26 weeks at No. 1 THE PREACHER'S WIFE
2 | 57 | KIRK FRANKLIN AND THE FAMILY A  GosPo CENTRIC 72127 WHATCHA LOOKIN' 4
30 2 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
VERITY 43023 LIVE IN LONDON AT WEMBLEY
NEW) GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION
B-RITE 90093/INTERSCOPE GOD'S PROPERTY

15 T.D. JAKES
INTEGRITY/WORD £7931/EPIC

T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!

SHIRLEY CAESAR  WORD 68003/EPIC

MIRACLE IN HARLEM

VIRTUE  VERITY 43020

VIRTUE

DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WARNER BROS.

DONNIE MCCLURKIN

&l=|~e]-[8[8]~]-

WORD 67939/EPIC

REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
HE'S STILL GOOD

CARLTON PEARSON
WARNER ALLIANCE 46354

b
o
=5
—
o

LIVE AT AZUSA 2 PRECIOUS MEMORIES

FRED HAMMOND & RADICAL FOR CHRIST

11 |9 |52 | Veriry a30a6 THE SPIRIT OF DAVID
12 | 10| 30 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
13 | 5 |30 | ANOINTED wORD 67804/EPIC UNDER THE INFLUENCE
14 | 11 | 10 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
15 | 13 | 56 \l/?EIEHARD SMALLWOOD WITH VISION _

ITY 43015 ADORATION: LIVE IN ATLANTA
16 | 14| 85 | CECE WINANS  spaRROW 51441 ALONE IN HIS PRESENCE
17 | 15| 16 | VARIOUS ARTISTS  TRIBUTE 1087/DIADEM CELEBRATE GOSPEL 3

THE WILLIAMS SISTERS
FIRST LITE 4003

LIVE ON THE EAST COAST—LET EVERY EAR HEAR

YOLANDA ADAMS  VERITY 43027

YOLANDA LIVE IN WASHINGTON

STEVE MIDDLETON & UNITY & PRAISE
PARADISE/TYSCOT 161218/CGI

PRAISES FROM THE SOUL

14 VARIOUS ARTISTS
CGl 165252

TODAY'S GOSPEL MUSIC COLLECTION

TRI-STATE MASS CHOIR Il PARADISE 165249/CGI

BIND ME CLOSER
KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR

PRIMAL SCREAM’S PRIMAL SOUND BACK

(Continued from page 12)

SEIEE EIEE

tanced themselves from ‘Screamadeli-
ca,” which I think is a great pop
record,” he says. “They hate it, they
think it’s horrible.

“I loved the last record,” he says. “A
lot of people hated the last record. It
definitely cost them some fans and cost
them some credibility. I think [“Vanish-
ing Point’] is kind of a step forward and
a step back at the same time. It’s defi-
nitely much more futuristie, but it also
is a lot like ‘Sereamadelica.” It’s much
more dubbed-out, and it’s not as bla-
tantly a rock record.”

Though the traditional, Rolling
Stones-style rock element has eroded,
Gillespie says “Vanishing Point” still
draws from the R&B musie that so
heavily guided the last album. “The

Current
News
Daily

Billbgard

Online

http://www.biliboard.com

influence is still there, and we had the
Memphis Horns play and stuff,” he
says. “If you take a song like ‘Star,’ you
know it’s pretty much influenced like
black protest music—Bob Marley, Sly
Stone, Curtis Mayfield, Stevie Wonder,
Marvin Gaye.”

One of the album’s overriding inspi-
rations—particularly on first single
“Kowalski”—is the speed-freak hyper-
tension of the 1971 Richard Sarafian
film. New bassist Gary “Mani” Moun-
field, who left the crumbling British
band Stone Roses to join Primal
Sceream last October, borrows tech-
niques from James Brown’s bassists.
Mounfield’s funk grooves repeat end-
lessly, allowing guitarist Andrew Innes’
alternating punk and soul riffs—or the
Memphis Horns’ familiar bleats—to
punctuate Gillespie’s smooth vocals.

“Kowalski” is slow and stretched-out,
with dialogue from the movie’s narra-
tor rubbing against Gillespie’s repeti-
tive chants of “soul on ice.” Its atten-
tion-getting video, scripted by
“Trainspotting” author and band pal
Irvine Welsh, stars supermodel Kate
Moss as a killer who leads Primal
Seream members on a car chase
through London.

Nan, raving about the video, says
Reprise will distribute “Kowalski” as a

“set-up” single: Marketers will push it
heavily to college radio, MTV’s “120
Minutes,” and key modern rock sta-
tions. “Then we’ll go into more aggres-
sive fashion with our next single,” she
says, which will be either opening track
“Burning Wheel,” a laid-back, psyche-
delic organ groove, or the slower, more
traditional Sly Stone-style soul ballad
“St’ar,"

Reprise also plans to ship a CD-5,

with new versions of “96 Tears” and
“Know Your Rights,” to college radio
stations and some modern rock outlets.

Well-known dub producer Adrian
Sherwood plans to remix the entire
album, and Nan says the new versions
will be available in some form this fall.

The new album also includes a still-
metallie, but more electronie, version of
Motorhead’s “Motorhead” and
“Trainspotting,” the loungey eight-
minute instrumental from last year’s
smash movie soundtrack. That song,
Nan says, was an important transition
from the band’s soul-man phase to the
hyper and spacey “Vanishing Point”
music. She emphasizes, though, that
Primal Scream has been regularly dab-
bling in electronic rave-party music
throughout the '90s.

“The Dust Brothers mixed [Jailbird,’
from the last album], for God’s sake!
Even before it was cool or happening or
percolating, they were already dialed
into it,” Nan says. “That is something
we have to take into account, I think.
It’s not like jumping on the bandwagon
for these guys. They've been riding it
for a while. They’'re always experi-
menting. Even though their stuff has
been panned as retro, they're always
straddling the line of time.”

Says Gillespie: “I think you've got to
just be honest about your rock. Not
everything you do is going to be good.
You get people who think everything
they’'ve done is good—their egos get in
the way . .. I think we’ve freed our-
selves again, but we’ve learned from the
mistakes we made last time. I think
we've kind of redeemed ourselves.

“The last record,” he says, “it was a
mess. But fuck—you’re allowed to
make mistakes.”

37| 8 | BorN AGAIN 1013 $O WONDERFUL
RE-ENTRY| WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD
25 17| 3 | CANDI STATON cai 161276 COVER ME
26 | 22| 2 | MARVIN SHARP  WORD 68039/EPIC GRACE AND MERCY
27 | 20| 3 | DOROTHY NORWOOD  MALACO 6024 HATTIE B'S DAUGHTER

8

THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING

29 | 16 | 25 | THE GEORGIA MASS CHOIR  savoy 7123 GREATEST HITS
30 |18 | 2 | BAM CRAWFORD'S PURPOSE

HARMONY 1600/RELATIVITY THE KING IS COMING ANY DAY!
31 | 21| 52 | MISSISSIPPI MASS CHOIR

MALACO 6022 I'LL SEE YOU IN THE RAPTURE
32 | 23| 13 | VARIOUS ARTISTS

VERITY 43019 VERITY RECORDS LIVE AT THE APOLLO
33 | 27 | 10 | LUTHER BARNES & THE SUNSET JUBILAIRES

ATLANTA INTL 10219 HEAVEN ON MY MIND l
34 | 31| 17 | BISHOP RONALD E. BROWN

SUMG GOSPEL 9600 LIVE! HAVING GOOD OLD FASHIONED CHURCH
35 | 26 | 27 | MIGHTY CLOUDS OF JOY  INTERSOUND 9226 LIVE IN CHARLESTON
36 | 28 | 33 | HELEN BAYLOR WORD 67803/EPIC LOVE BROUGHT ME BACK
37 | 25| 66 | V.L.LP. MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 STAND!
38 | 32 | 50 | RON WINANS PRESENTS FAMILY & FRIENDS

SELAH 33205 FAMILY & FRIENDS IV

NEWD | ANDRAE CROUCH  QWEST 45924/WARNER BROS. PRAY

40 |34 | 74 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA

Q Recards wnth the greatest sales rgams this week. @ Recording Industry Assn. Of America (R1AA) certification for
es of 500,000

numeral followmghthe symbol For boxed sets
RIAA multiplies shipments by the number of dISCS and/or tapes. All albumf avai

indicates vinyl available. B8 indicates past or present Heatseeker titles. ©

mcauon for sales of 1 million units with each additional million |nd|cated b

and double albums with a runmnF time that exceeds two hours, hf
able on cassette and CD. *Asteris

997, Billboard/BPI Communications.
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AIR10230 AIR 10234
TOMMY ELLISON & THE SINGING STARS TROY RAMEY AND THE SQUL SEARCHERS
“TRUST AND OBEY”

B Zonmy ot B

ATLANTA INTERNATIONAL RECORD CO., INC. 881 Memorial Drive S.E. Atlanta, GA 30316 404+524+6835
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KISSES AND KUDOS: God bless Clive Calder’s ears.
The Zomba chairman/CEO obviously knows a hit when he
hears one. And he and his staff should be congratulated for
putting the Jive muscle behind “Butterfly Kisses” that is
taking Bob Carlisle’s song to unprecedented success. Of
course, it all started with Carlisle and Randy Thomas writ-
ing such a great tune, and former Diadem chief George
King recognizing the song’s potential and talking Carlisle
into including it on the album, but it’s great to see compa-
nies get behind a song and artist the way Jive and the Ben-
son Music Group have done (Billboard, May 31).

“It comes down to the sound of the song,” says Jive senior
VP/GM Tom Carrabba. “Jars Of Clay’s [‘Flood’}is [anoth-
er] record we crossed [over], and pretty much the same
questions were asked when we tried to exploit that in the
mainstream—‘How did you guys do it, and what hurdles
were in your way? Just listen to the record. We succeeded
with that, and we had experience. We knew with the right-
sounding record, we could cross it. The same thing came to
mind when we heard Carlisle’s record. We said, ‘This is a
song that crosses all formats. A great song is a great song.””

Jive president Barry Weiss adds, “I thought this was
going to be a hit record for us, but I would be lying if I sat
here and told you we were planning and anticipating the
kind of rabid, ridiculous, out-of-control, immediate, bom-
bastic explosion that we've received on this record.”

Jive jumped to meet the demand quickly and moved up
the mainstream release date to May 13; until then it could
be found only in Christian bookstores. What a great oppor-
tunity for the Christian retail community. (Here’s hoping
those new consumers picked up some Steven Curtis Chap-
man, Point Of Grace, and Tony Vincent while they were
in.) Weiss admits he had a few “sleepless nights” as the com-
pany rushed to get the record in mainstream stores because
execs afraid they were missing sales, but says it may have
actually become a plus because “it almost turned into a Tick-
le Me Elmo situation,” he says. “It became a feeding fren-
zy. In hindsight, we turned a negative into a positive.”

It'’s great to see Carlisle having this success. He's a sweet
guy and has been a good and faithful warrior on the Chris-
tian scene for years. I couldn’t be happier for him and

Thomas, his longtime friend and songwriting partner.
Thomas is half of new duo Identical Strangers on Damas-
cus Road. With hope, the success of “Butterfly Kisses” will
draw some much-deserved attention to.the new album that
he and Andy Denton are working on. But most of all, let’s
hope that “Butterfly Kisses” will serve as a wake-up call to
mainstream companies to really get behind the music pro-
duced by their Christian labels. I can't tell you how many
interviews I've asked about mainstream plans for a partic-
ular artist or song and get the response that the company
is “exploring options,” and nothing ever happens. Obvious-
ly, not all Christian product is a candidate for general-mar-
ket acceptance, but there are many treasures that, like
“Butterfly Kisses,” could succeed outside the Christian
market. Zomba is to be commended for unearthing a gem
and letting it shine for the world.

MUSICAL CHAIRS: Congratulations to Elisa Elder on
her new post as VP/GM of Word Records. She’s one hard-
working lady, and it’s great to see that recognized. Elder
succeeds Lynn Keesecker, who is leaving to pursue other
opportunities. Best of luck to Keesecker in his new endeav-
ors. His presence at Word will be missed.

Changes are also taking place at EMI Christian Music
Group (EMI CMG) that Sparrow president Peter York calls

“fine-tuning.” Hugh Robertson has been named senior VP |
of marketing and artist development for Sparrow Commu- |

nications Group, which is the umbrella organization for the
Sparrow and Star Song labels. He was formerly EMI
CMG’s VP of general market sales. All heads of artist devel-
opment, creative services, media relations, and promotions
will report to Robertson. Also, Grant Hubbard has left
Word to become senior director of promotion for Sparrow
Communications Group. EMI has also tapped industry vet
Mark Campbell to become Star Song’s VP of artist devel-
opment. For the last two years, he’s been Benson'’s director
of marketing . . . Best wishes to Velvet Rousseau, who is
leaving the EMI CMG publicity staff to become senior direc-
tor of marketing and promotion with First Company Man-
agement, working with Newsboys and PlankEye.

NEW NOTES: Ingram Book Group and Spring Arbor Dis-
tribution Co. have merged to form Spring Arbor Distribu-
tors Inc., a subsidiary of Ingram Industries that will be
based in Belleville, Mich. Spring Arbor president Richard
Pigott will be president/CEO of the new venture, and Larry
Carpenter is executive VP . .. Kathy Troccoli recently
launched her new album, “Love And Mercy,” with a live con-
cert/radio broadeast in Houston that raised $35,000 for His
Touch, a Houston-based AIDS ministry . .. Look for de
Talk’s longform live concert video, “Welcome To The Freak
Show,” in stores June 17 . . . Former PFR member Joel
Hanson has signed with EMI Christian Music Publishing.
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DIADEM 969 UBRENTWOOD £ 5 weels at No. 1 SHADES OF GRACE

KIRK FRANKLIN AND THE FAMILY A GOSPG CENTRIC 2127/CHORDANT WHATCHA LOOKIN' 4

CARMAN  SPARROW 1565/CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS

VARIOUS ARTISTS @
SPARROW 1562/CHORDANT
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JACI VELASQUEZ
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DC TALK A
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LIFE LOVE & OTHER MYSTERIES

MYRRH 6935/ WORD HEAVENLY PLACE

LOVE AND MERCY
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SIGNS OF LIFE

CAEDMON'S CALL

REUNION 10003/BRENTWOOD

FOREFRONT 5140/CHORDANT
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HOSANNA! 8952/WORD

CHANGE MY HEART OH GOD, VOLUME 2
BEAUTY FOR ASHES
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WIDE MOUTH MASON OPENS ITS BLUESY BOW ON ATLANTIC

(Continued from page 12)

original songs. [Audiences] in the
heavy metal rooms liked our heavier
original songs, but if we started play-
ing anything acoustically, they’d get
pissed off.”

Co-produced by the band with Joel
Van Dyke at Greenhouse Studios in
Vancouver, “Wide Mouth Mason” is a
rerecorded version of the group’s 1996
independent album, “The Nazarene.” It
features two new tunes, ‘This Mourn-
ing” and ‘The River Song,” as well as
new arrangements of the act’s road-
tested songs.

“We had played for almost a year
straight since ‘The Nazarene’ came out,
and the songs had grown, and we had
grown as players,” explains Verreault.

Despite the sizable musical sophisti-
cation of the group’s songs, co-written
by all three members, Verreault is at a
loss as to how they originated. “With
the exception of a few of the songs, I
can’t remember when they came out,”
he says. “A lot just happened to come
out in [playing] the music. They seem
to have been there all along, and we just
plucked them out of the air one day”

Atlantic is shipping the album’s lead
single, “Midnight Rain,” to U.S. album
rock radio stations June 13 and to U.S.

alternative radio outlets a couple weeks
after that, according to Germaise.

While Atlantic’s marketing plan for
the album has not been completed, Ger-
maise says that the label is targeting
the band at a college demographic.

“The group have been established as
a college marketing priority,” she says.
“The regions we’re going for initially
are Virginia, North Carolina, and
Texas. We're going to do a lot of listen-
ing posts, a major attack on instrument
stores, and listening parties covering
both non-music and traditional record
retail [in those areas].

“We also want to find creative tour-
ing couplings for the band,” continues
Germaise, “to get them in front of
youth-oriented active audiences.”

The video for “Midnight Rain” ships
to MTV and local and regional video
shows June 9. “[The] visual [element]
is very important, particularly the live
visual,” Germaise says. “We’ll be heav-
ily pursuing television appearances
beyond MTV and going for special pro-
gramming and performance slots
there.”

The link to Atlantic began in early
1996, when the band’s co-manager,
Norm Sharpe, sent a sound-board tape

of the trio’s live performance to Kim
Cooke, VP of A&R at Warner Music
Canada, which distributes Atlantic in
Canada. The group signed with Warn-
er Music Canada last summer.

In Canada, the album, released
March 25, has sold 15,000 units, accord-
ing to Warner Music Canada’s press
and publicity manager, Steve Waxman.
“Midnight Rain” is No. 5 on the
Record’s BDS rock radio chart for the
week of May 26.

“For such a young band, they sound
great on the air,” says Rob Robson,
music director of album rock CFOX
Vancouver.

Wide Mouth Mason was formed in
1995. Verreault and Javed met in ele-
mentary school, and Verreault and
Pereira played together in several
bands while in high school together. In
late 1995, once Pereira and Javed had
completed college, they started re-
hearsing in their parents’ basements.

“We started playing originals early
on, including [the album’s] ‘Corn
Rows,” ” recalls Verreault. “That’s
probably the first song we wrote. Back
then we’d make up a lot of musie, so a
lot of the musical ideas [on the album]
are from that time period.”

19 | 19| 8 | MICHAEL CARD  MYRRH 4605/WORD UNVEILED HOPE
20 | 20 | 94 | RAY BOLTZ  WORD 9641 THE CONCERT OF A LIFETIME
21 | 15 25 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN
22 | 23 | 64 | THIRD DAY  REUNION 0117/BRENTWOOD BB THIRD DAY
23 | 24| 66 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
24 | 16| 13 | VARIOUS ARTISTS  SPARROW/ARISTA 1635/CHORDANT PEACE IN THE VALLEY
25 | 27 | 48 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GOD
NEWD | DIME STORE PROPHETS  SARABELLUM 46654/WCD FANTASTIC DISTRACTION
30 | 25| OUT OF EDEN  GOTEE 3826/WORD B MORE THAN YOU KNOW
28 | 26 | 30 | BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
37 | 23 | MXPX  TOOTH & NAIL 1060*/DIAMANTE ) LIFE IN GENERAL
NEWD | A MoplEGRITY REVIVAL — SONGS OF FIRE FROM ABOVE
NEWD | ANDRAE CROUCH  QWEST 45924/WCD PRAY
32 | 18|31 | ANOINTED  MYRRH 7006/WORD UNDER THE INFLUENCE
33 | 21| 60 | Ghimmow ocHomomrEE 1 LOVE TO TELL THE STORY. 25 TIMELESS HYMNS

VARIQUS ARTISTS

SMALLTOWN POETS
VARIOUS ARTISTS

VINEYARD/STAR SONG 9200/CHORDANT CHANGE MY HEART OH GOD

FOREFRONT 5163/CHORDANT SMALLTOWN POETS

IS

36 |32|n SPARROW 1656/CHORDANT LET US PRAY—THE NATIONAL DAY OF PRAYER ALBUM
RE-ENTRY| SUSAN ASHTON  SPARROW 1458/CHORDANT iR A DISTANT CALL
38 | 35[48 | 4HIM  BENSON 4321/BRENTWOOD THE MESSAGE
39 | 31|33 | RAYBOLTZ woORD 9937 NO GREATER SACRIFICE

40 3978 VARIOUS ARTISTS @
SPARROW LE16/CHORDANT. WOW-1996. THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
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S.F. Club Yoshi’s Relocates;
BMG Compiles ‘Discovery’

REVITALIZED: Yoshi's, the Bay
Area’s longstanding jazz club, has
moved to a new address, a block from
the water in Oakland, Calif.’s Jack Lon-
don Square. Keith Jarrett’s Standards
Trio was scheduled to open the relo-
cated venue, but the pianist canceled. So
the first act to christen the new space
turned out to be pianist George Shear-
ing May 9, followed quickly by the all-
star ensemble of Herbie Hancock,
Jack DeJohnette, and Dave Holland
May 10, and John Lee Hooker May 11.
That kind of diversity is part of what
has sustained Yo-

shi’s great repu-
tation. The per-
sonality of the
club’s offerings
varies, allowing
room for main-
stream, progres-

Jeagy
BLUE

NOTES

sive, and old-
school jazz and
blues. “As long as
the music has
integrity, we'll try it out,” says artistic
director Jason Olaine.

The new space holds about 300, 50
more than the previous address. “The
other room was fine, but this one is
great,” says Olaine, “It really sets the
standard for jazz clubs.” Some have
called the new room a mini-amphithe-
ater, with slight elevations and tiered
gradations for sight lines. The sound
system is a superb setup made by the
Meyers company.

Yoshi’s move was made easier by the
investment of public dollars. The eity of
Oakland, along with the Oakland Port
Authority, helped finance the trek to the
new location. “It was a pretty political
thing,” says Olaine. “Part of the city’s
reasoning was that it had been trying
to develop Jack London Square into a
social destination for some time, and
only within the last couple of years has
it begun to pick up momentum.” A mul-
tiplex cinema, a Barnes & Noble, and
other stores and restaurants have
begun to populate the neighborhood.
“Two years ago, you could shoot a can-
nonball through the square and not hit
anybody,” Olaine says.

Now the Japanese restaurant that’s
part of the Yoshi’s complex has a wait-
ing list much of the time, and the initial
numbers at the club itself have been

by Jim Macnie

superb. Jazz as good neighbor and
viable magnet for consumer green-
backs? Of course. Future Yoshi’s book-
ings include the Joe Henderson Big
Band June 3-8 and Dianne Reeves
June 10-15. Olaine is particularly juiced
about an ultra-rare one-nighter by
Cuban ensemble Los Van Van June 22.

STAR SEARCH: BET on Jazz has
united with the BMG Jazz Club on “A
Jazz Discovery Showcase.” The 12-track
compilation indexes several regional tal-
ents, all of whom have won weekly com-
petitions on ‘Jazz
Discovery.”
“From the start,
we wanted to
have something
on the channel
that would allow
the average jazz
player to have
access to us,”
says Jefferi K.
Lee, president of
BET on Jazz. “That’s Jazz Discovery.
Basically it offers some exposure to any
performer with a video. They send it in,
and we choose which tapes will be on; a
contact phone number is aired during
the show.”

Each week, jazz radio programmers,
jazz educators, and personalities from
the musice industry help judge the
sounds and offer feedback to the artists.
At the end of the year a grand-prize
winner is chosen, and an extended TV
production [for the show] is done with
them. The ecompilation disc is a repre-
sentation of what regional America is
digging as far as jazz goes—it’s also a
calling card for the winners. “BMG was
looking to do something with jazz, and
we struck up a deal,” Lee says.

Artists on the disc include vocalist
Sunny Sumter from Washington, D.C;
contemporary jazz ensemble Three Of
Worlds from Marin County, Calif.; and
trumpeter Joey Morant from Charles-
ton, S.C. Troy Johnson, who manages
Three Of Worlds, says, “BET giving us
a chance to be exposed will only bring
about positive things. Hopefully, people
in the business will say, ‘We like what
we hear’ ” The “Showease” disc is avail-
able through the record club. A portion
of the money earned goes to Howard
University’s Jazz Studies department.

REGGAE MUSIC
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1 2 |98 BOOMBASTIC A SHAGGY
VIRGIN 40158* 52 weeks at No. 1
2 3110 MR. MARLEY DAMIAN JR. GONG MARLEY
TUFF GONG 54177/LIGHTYEAR
3 1|80 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009 =
4 4 |81 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
5 617 THE BEST OF 2GGY MARLEY ... (1988-1993)  ZIGGY MARLEY AND THE MELODY MAKERS
VIRGIN 44098 —
6 5 |37 MY XPERIENCE BCOUNTY KILLER
BLUNT/VP 1461*/TVT
7 7 197 'TIL SHILOH BUJU BANTON
LOOSE CANNON 5241 19*/1SLAND
REGGAE GOLD 1997 VARIOUS ARTISTS
NEWD | (o7 500
9 10| 48 MAN WITH THE FUN MAXI| PRIEST
VIRGIN 41612
MAESTRO BEENIE MAN
10 | 9| 8| ypisser
JOYRIDE VARIOUS ARTISTS
11| 8|22 yp3i0a
12 112 |52 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
FIRE ON THE MOUNTAIN VARIOUS ARTISTS
151 47 | pow wow 7462
14 1112 MESSENGER LUCIANO
ISLAND JAMAICA 524264*/ISLAND
15 | 13| 52 5PEESQ~E GOLD 1996 VARIOUS ARTISTS
TOP WORLD MUSIC ALBUMS..
% & NO.1 & &
1 1150 RIVERDANCE @ BILL WHELAN
[CELTIC HEARTBEAT 82816/AG BB 24 weeks at No, 1
2 2 |12 MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN
PHILIPS 533757 EB
3 3110 CABO VERDE CESARIA EVORA
NONESUCH 79450/AG B
4 414 CARNIVAL! VARIOUS ARTISTS
RCA VICTOR 44769
5 513 CHANT OF INDIA RAVI SHANKAR
ANGEL 55948
@ 13114 N DIS LIFE ISRAEL KAMAKAWIWO'OLE
BIG BOY 5903
7 7|3 NARADA WORLD A GLOBAL VISION VARIOUS ARTISTS
NARADA 63935
8 8|3 KEIKI O KA AINA ROBI KAHAKALAU
KANAPA 1263
9 10] 2 COLORS OF THE WORLD VARIOUS ARTISTS
ALLEGRO 1
10 | 6|10 SEVEN ZAP MAMA
LUAKA BOP 46486/WARNER BROS.
111913 LEGENDS JAMES GALWAY & PHIL COULTER
_ RCA VICTOR 68776
12 (11 8 DANCE OF THE CELTS VARIOUS ARTISTS
NARADA 63932
@ 14| 61 TIERRA GITANA GIPSY KINGS
NONESUCH 79399/AG
SAHRA KHALED
NEWD | (2/AND 537510
15 12T32 RED HOT + RIO VARIOUS ARTISTS
ANTILLES 533183/VERVE

TOP BLUES ALBUMS.

* & NO.1 & &
1 117 LIE TO ME @ . JONNY LANG
A&M 540640 [ 10 weeks at No. 1
2 217 COME ON HOME BOZ SCAGGS
VIRGIN 42984
3 303 SWEET POTATO PIE THE ROBERXT CRAY BAND
MERCURY 534483
4 4| 82 GREATEST HITS A STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 66217*
@ NEW) LIVE FROM CHICAGO’S HOUSE OF BLUES  BLUES BROTHERS AND FRIENDS
HOUSE OF BLUES 161273
@ 6 |28 HELP YOURSELF PEGGY SCOTT-ADAMS
MISS BUTCH 4003/MARDI GRAS B
7 513 ROAD TO ZEN COREY STEVENS
EUREKA 77061/DISCOVERY
DON'T LOOK BACK JOHN LEE HOOKER
[RY: POINTBLANK 42771/VIRGIN
9 8|4 LOVE’S BEEN ROUGH ON ME ETTA JAMES
PRIVATE MUSIC 82140
10 |10 81 LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD |
GIANT 24621/WARNER BROS. [
JUST LIKE YOU KEB' MO’
11 ]9 |49 OKEH 67316/EPIC BB
GOOD LOVE! JCHNNIE TAYLOR
12 1152 MALACO 7480
13 |12 6 RECKLESS LUTHER ALLISON
ALLIGATOR 4849
14 [15]a A TRIBUTE TO STEVIE RAY VAUGHAN VARIOUS ARTISTS
EPIC 67599
15 | 13] 9 ROCKIN' MY LIFE AWAY GEORGE THOROGOOD & THE DESTROYERS
EMI 56220
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Duke Robillard
Dangerous
Place

“Chock full of honking, squeaking
horn lines and sliding, stinging guitar
licks. Duke Robillard's Dangerous
Place is jump blues at its finest.
Look for this one—each and every
cut is a winner.”

E-Pulse

“Name a style and Robillard plays
it—Texas single-note epics, West
Coast swing, Kansas City jump
blues and aggressive Chicago burn-
ers. . . confirm Robillard’s status as
one of the pre-eminent modern blues
guitarists.”

Offbeat Magazine

On tour

June
6 Morristown NJ

13 Louisville KY

14 Henderson KY

18 Washington DC

20 Providence Rl

21 Misquamicut Beach RI
22 Northampton MA

27 Denver CO

28 Aspen CO

29 Beaver Creek CO

July

3 Portland OR
5 Seattle WA
6  Eugene OR

9  Long Beach CA
29 Lakeside CT

August
9 Turin NY

13 Edgartown MA
14  Groton CT
16 Stratton VT
22 Chicago IL

September
20 Monterey CA

27 Cooperstown NY

Produced by Duke Robillard

Visit Duke Robillard’s web site at
www.rosebud US. com/robiliard
http://www.virginrecords.com
AOL Keyword: Virgin Records

jcntalank

es. SO
©1997 Virgin Records America. nc.
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Writers Thrive At Patrick Joseph

Small Nashville Co. Capitalizes On Diversity

l BY DEBORAH EVANS PRICE

NASHVILLE—For songwriters who
don’t feel comfortable in the stable of
a big conglomerate, yet desire a
smaller company large enough to
provide the services they want, pres-
ident Pat Higdon and the staff at
Patrick Joseph Music are happy to
provide that middle ground.

Since founding the company in
1989, Higdon has cultivated a cre-
ative roster that has produced
numerous hits, including Deana
Carter’s “Strawberry Wine,” Trisha
Yearwood’s “Everybody Knows,” and
Patty Loveless’ “You Can Feel Bad.”

The Patrick Joseph roster cur-
rently includes Matraca Berg and
Gary Harrison (the two writers who
penned “Strawberry Wine”), Kim
Carnes, Tim Mensy, Vince Melamed,
Bill Miller, Christy Seamans, and
Troy Verges.

“I think there is a feeling here of
the publishing company being a unit,”
says Mensy, who has written songs
recently cut by Tracy Lawrence,
Neal McCoy, Clay Walker, David
Kersh, Daryle Singletary, and Mark
Wills, among others. “It’s small
enough where you know all the other
writers . .. and you're aware of
what’s going on. When there is suc-
cess with any writer in a small com-
pany, the whole company feels it, and
it benefits all of us. Matraca Berg has
absolutely been on fire, and it’s good
for the whole company.”

“The trick is to be big enough to
matter but small enough to care,”
Higdon says of his approach to pub-
lishing. “We’ve been lucky in that we
do have enough activity, and we’ve
had a lot of diverse activity. We've had
a lot of things that have been pretty
significant pop cuts, and we’ve had a
few things in the AC field. We can
put that together with some of the
country things and it’s a rounded

perspective.

“I think it's an important tool to be
able to show that we are that
diverse,” Higdon continues. “A lot of
the smaller companies aren’t that
diverse. When I put together a ros-
ter of writers I wanted to work with,
I tried to be really conscious of not
focusing in one direction. I tried to
be broad and wide. We have people

PJM promo CD cover

that are country and some people
that are more pop or folk.”

Higdon had a firm idea of what he
wanted to accomplish when he start-
ed Patrick Joseph Music because he
had already amassed a great deal of
publishing experience at other com-
panies. A native Nashvillian, Higdon
started his career as an engineer. He
worked at Cedarwood Publishing,
then spent seven years at MCA
Music, where he became VP of
Nashville operations. He then worked
at Warner/Chappell Music for three
years as director of creative services,
prior to founding Patrick Joseph.

Higdon’s company was originally a
co-venture with Warner/Chappell,
and after that three-year agreement
ended, the company entered into a
joint arrangement with Los Angeles-
based Windswept Pacific Entertain-
ment. “I don’t want to say they don’t

Good Impressions. The Mighty Mighty Bosstones, whose current modern rock
radio single is “The Impression That | Get,” have signed a publishing deal with
EMI Music. Shown at the recent conclusion of the pact at EMI Music headquar-
ters in New York, standing from left, are Rick Krim, senior VP of talent acquisition
and marketing at the publisher; Bob Flax, executive VP of the company; band
member Nate Albert; and Martin Bandier, chairman/CEQ of the publisher. Shown
seated, from left, are Harry Poloner, associate director of A&R at the publisher;
and band members Ben Carr and Joe Gittleman.

have any hand in it, but this is my
ship and I sail it,” he says.

“Obviously, there is a certain
amount of belief each had that I knew
what I was doing or they wouldn’t
have invested the capital. We rely on
them for information and creative
enthusiasm. What they do and have
done more for us is give us a source
of administrative personnel as well as
capital . . . but as far as signings, we
function almost self-sufficiently in
that regard.”

Higdon admits that starting a new
publishing venture is harder than it
used to be. “You can’t do it on a shoe-
string anymore,” he says. “You have
to have enough things going on all the
time to be able to cover a lot of bases,
deal with a lot of people, and that
drives your overhead up pretty quick-
ly in today’s marketplace.”

Higdon utilizes different tools to
stay competitive, among them a two-
CD sampler that featured many of
the company’s key cuts, including
Etta James’ “The Rock,” Yearwood’s
“Everybody Knows,” and Martina
McBride’s “Wild Angels.” The com-
pany also puts out the PJM newslet-
ter, which is both informative and
humorous.

PJM also looks for different ways
to showecase and support its writers.
Higdon says there are plans to take
Miller, Berg, and possibly some of the
other writers to Los Angeles in Sep-
tember to showcase them for “about
25 film music supervisors . . . to show
them a different side to the writing
and songwriters than they might
have expected. We are going to go
after that market.”

Higdon will also throw PJM’s sup-
port behind Berg’s upcoming album
on Rising Tide. “I was instrumental
in getting her RCA deal in 1989, and
that came the way the Rising Tide
deal came. It came out of working her
song catalog and showing people her
songs until the point when people
realized she’s not only a talented
songwriter, she is a talented singer
. .. We are working real close with
Rising Tide to keep them abreast of
all the activity she’s had as a writer

“She’s going into her Rising Tide
release with a lot of momentum as a
songwriter, actually having in the
last 12 months five songs that have
gone No. 1 in the three major charts.”

Higdon has a modest staff that
includes general professional manag-
er Joe Fisher, creative director of
film and TV Whitney Williams, stu-
dio manager Mark Ermlich, admin-
istrative assistant Edie Kuhnle, and
tape library manager Marion Moore.
The offices are in a building he ren-
ovated on Wedgewood Avenue,
around the corner from Music Row.

The building features offices,
kitchen, studio, tape library, and
writers’ rooms and even has a bas-
ketball hoop out back and a large
porch. They occasionally have “writ-
ers around the campfire” showcases,
and Higdon says he believes it was at
one of these informal gathérings that
Deana Carter first heard “Strawber-
ry Wine.”
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THE HOT 100
MMMBOP - Isaac Hanson, Taylor Hansen, Zac Hanson * Jam N’ Bread/ASCAP, Heavy Harmony

HOT COUNTRY SINGLES & TRACKS
IT'S YOUR LOVE - Stephony Smith + EM! Blackwood/BM!

HOT R&B SINGLES
G.H.ETTO.UT. « R. Kelly - Zomba/BMI, R. Kelly/BMi

HOT RAP SINGLES
HYPNOTIZE - Christopher Wallace, Sean “Pufty” Combs, Deric Angelettie, Ron Lawrence, Andy Armer,
Randy Badazz, Ricky Wafters, Douglas Davis * Big Poppa/ASCAP, Justin Combs/ASCAP, EM April/ASCAR,
Mystery System/BMI, Almo/ASCAP, Badazz/ASCAP, Danica/BMi, Entertalning/BMI

HOT LATIN TRACKS
SOLO EN Ti - Vince Clarke * Sony/ATV/BMI

Top Management Shift At WB
Print; Look For New Lane Tunes

WB PRINT CHANGES: Sandy
Feldstein has left as president of
Warner Music Publications, the music
print giant based in Miami. The
firm’s day-to-day operations are now
in the hands of Fred Anton, who has
been named COO of worldwide print.
He joined Warner Bros. Publications
in November as CFO after serving as
a financial executive at the Warner
Music Group. Anton reports to Jay
Morgenstern, Los Angeles-based
executive VP of parent Warner/Chap-
pell Music and CEO of the print com-
pany. Feldstein was with CPP-Belwin,
a leading music print house, when it
was acquired by Warner Bros. Publi-
cations from Boston Ventures three
years ago.

TUNE IN FOR MORE: In the last
year of his life, composer Burton
Lane put down

Besides its original 1947 run on
Broadway, “Finian’s Rainbow” was
successfully revived there in 1960.

Lynn Lane is also trying to drum
up interest in seven songs that Lane
and lyricist/librettist Alan Jay Lern-
er wrote for a never-produced MGM
film version of “Huckleberry Finn,”
which was to star Gene Kelly and
Danny Kaye. She envisions an ani-
mated film version using the songs.
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