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H|-Tech Apple
Aids Reprise

M BY MARILYN A. GILLEN

LOS ANGELES—Reprise Records
and Apple Computer are pooling
their strengths and resources as
part o a new strategic alliance
almed at jointly promoting and mar-
keting the label’s artists and the
computer company’s technologies.

BILLBOARD EXCLUSIVE

The partnership underscores the
increasing role that computers are
playing in the music business—
from the consumer-targeted {lash
of enhanced CDs and online sites to
the back-room business applica-
tions of A&R, art direction, man-
agement, recording, marketing,
and promotion.

(Continued on page 113)

Christian Acts
Enter Mainstream

B BY CARRIE BORZILLO

~and DEBORAH EVANS PRICE
NASHVILLE-—Mainstream radio
airplay, Lollapalooza-type tours, mosh

L

DC TALK

pits, and MTV play are things people
don't readily associate with Christian
music, but DC Talk, Jars Of Clay, Pe-
tra, Whitehe:rt, Newshoys, Guardian,
and Geoff Moore & the Distance are
Just a few of the Christian rock acts
dispelling preconceived notions about

(Continued on page 119)
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Jack _Logan ises
On ‘Mood Elevator’

SEE PAGE 11

Capitol Sees Rewards Of A&R Strategies

More Beatles Product Promised
In Wake Of ‘Anthology’ Series

W BY CRAIG ROSEN

LOS ANGELES—The Beatles “An-
thology” series may be just the begin-
ning of a batch of new re-
leases, including a
previously unissued
acoustic version of “The
Beatles,” the 1968 double
record dubbed ‘“The
White Album.”

Long belore the Beat-
les’ “Anthology 17 sailed
to the top of The Bill-
board 200, a series of
meetings between top
executives at Capitol,
EMI, and Apple Corps. were held to
pave the long and winding road to new
Beatles product.

Prior to 1994’s two-CD set “Live At
The BBC,” there had not been a new
Beatles compilation released in the
U.S. since 1988, when the label issued
the two “Past Masters” CDs, which
featured singles and B-sides not in-
cluded on the British versions of the

Mexican Biz

W BY JOHN LANNERT

MEXICO CITY—The Mexican gov-
ernment’s ongoing inability to stabi-

THE BEATLES

Beatles’ albums.

When Gary Gersh took over as pres-
ident/CEO of Capitol Records in July
19493, he took stock of the situation.

“When I arrived at
Capitol, the relationship
between the Beatles and
EMI had gotten tothe pe-
riod where it was continu-
ally stalled in terms of
wetting new product out,
making a new deal, ov try-
ing to move forward with
what the potential was for
releasing new Beatles’
product,” Gersh says.

Gersh took his con-
cerns to Charles Koppelman, chair-
man/CEQ of the EMI-Capitol Music
Group, and suggested that the execu-
tives and their counterparts in the
U.K. examine the Beatles’ future.

“I said, ‘We should take a real serious
look at reassessing the Beatles situa-
tion with EMI worldwide. We should
open our eyes to what the future could

(Continued on paye 116)

Artist Development At Record Co.
Reflects Gary Gersh’s Mission

M@ BY CHRIS MORRIS

LOS ANGELES—As 1995 nears its
end, Capitol Records is starting to reap
the rewurds of its artist development

A&‘ E

FOO FIGHTERS GERSH

strategy. The Beatles’ “Anthology 17 is
atop The Billboard 200 for the second
week in a row, with sales of over 1.3
million units, according to SoundSecan
(see Between The Bullets, page 118).

But Capitol’s mission goes heyond
taking its most heavily promoted
record of the year to No. 1, according
to president/CEO Gary Gersh.

He says, “It’s important for me to
make sure the Beatles record or the
Bobh Seger record or the Bonnie Raitt
record is at the highest level it can
possibly be, and to try and take the

Seeks Stability In Slump

back in the market by the end of this
year,” says Isaac Massry, owner of
Mixup, a 13-store chain here. “Things

FEY

lize the peso has sent the domestic
record business into a profound
swoon that most industry executives
fear will persist indefinitely.
“Everybody was expecting a come-

are worse than people think.”

Due to the contructing domestic
market, Massry was forced to close
three stores of another chain he par-
tially owns, Discolandia.

Rodollo Lépez, general director of
BMG Mexico, describes the current
business climate as “a crisis that will
last three or four years. But there ex-

d-k

THALIA

ists a hope that the holiday season
will help recoup a little of what has
been lost during the rest of the vear.”
Julio Sienz, who was recently ap-
(Continued on page 83)

new midlevel artists—the Rosanne
Cashes and John Hiatts and Robbie
Robertsons—to new levels, and the
future of our company is clearly based
on the breaking of' the voung artists.”

MICHAEL FRANTI OF
SPEARHEAD

In the last 12 months, Capitol has
enjoyed some success with its roster
of establizshed acts and started to
break through with such feisty new-
comers as the Foo Fighters, Ever
clear, Radiohead, and Spearhead. At

(Continued on page 116)

BB Awards Honor
Joni, TLC, Hootie

H BY BRADLEY BAMBARGER

NEW YORK—LaFace/Arista's TLC
Atlantic’s Hootie & the Blowfish, and
Tommy Boy's Coolio earned top hon-
ors at the sixth annual Billboard Mu-

GABRIEL AND MITCHELL

sic Awards here. The event was
broadcast live Dec. 6 by the Fox
Broadeasting Co. frrom the New York

Coliseum in midtown Manhattan.
The Century Award, Billboard’s
highest honor for creative achieve-
ment, was presented to Joni Mitehell
(Contined on puge 117)
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Michael Schulhof Resigns From Sony Gorp.
Shakeup Reverbe::ats AM usic Labels

B BY DON JEFFREY

NEW YORK—In the latest jolt to a music in-
dustry rocked by seismic changes in its top
ranks this year, Sony Corp. has forced the
resignation of Michael Schulhof, chief of its
worldwide music and movie companies, cre-
ating uncertainty at Sony’s record labels.

Assuming Schulhof’s titles of chairman of
Sony Musice ntertainment and chairman of
Sony Pictures Entertainment is Norio Ohga,
who is Sony Corp.'s Tokyo-based chair-
man/CEQ. Ohga, a trained baritone, was
chairman of Sony Music before Schulhof was
named to the post in 1991. Sources say Ohga
is unlikely to relinquish the top position at the
musie unit for some time.

Sony declines comment on Schulhof’s
ouster. An official release says that he plans
to “pursue new business interests in the new-
technologies and entertainment arena.”

His departure has stirred speculation
about the future of other cxecutives at Sony
Musie, as the company’s U.S. market share
lags behind that of previous years. Among
U.S. distributing corporations, Sony Music’s
1995 album market share through Dec. 3 is
13.6%, behind WEA’s and PGD’s, according
to SoundScan. For 1994, its share was 15.2%;
for 1993, it was 17.3%.

Insiders say Thomas Mottola, the presi-
dent/COO of Sony Music, met with Ohga on
the day Schulhof resigned and was told that
he had Ohga’s confidence.

A memo to all Sony Music employees {rom
Ohga and Sony Corp. president/COO
Nobuyuki Idei says, “We have the utmost re-
spect and support for Thomas D. Mottola and
his management team. They will continue to
manage and lead the company into new terri-
tories and lines of business.”

Schulhof’s departure, however, has rekin-
dled music industry speculation that the posi-
tion of Don Ienner, chairman of Columbia
Records Group, is precavious.

But Mottols, as he did when rumors about
Ienner surfaced (Billbourd, July 23), has is-
sued a denial. In a statement to Billboard, he
says, “I am extremely pleased with the per-
formance of the top management of all Sony
Music labels. Both Don Ienner, as chairman
of Columbia Records Group, and Dave Glew,
as chairman of Epic Records Group, have my
continued support.” Sony declines to confirm
that Tenner’s employee contract expires this
month.

Despite criticism in the media, the Colum-
bia lubel group has been doing well lately,
with top 10 successes from Mariah Carey, Al-
ice In Chains, and Michael Bolton, and a hit

| story.
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OHGA IDEI

album from new alternative act the Presi-
dents Of The United States Of America. Ac-
cording to SoundScan, Columbia's year-to-
date market share is 6.7%, which puts it in
third place among label groups, after Warner
Bros. and Atlantic.

Sony Musie’s other major label group,
Epie, has had top 10 albums in recent months
from new rock act Silverchair and Michael
Jackson. But some industry observers con-
sider Jackson’s highly touted double CD,
“HIStory: Past, Present & Future—Book 1,”
which Sony says has sold more than 8.5 mil-
lion units worldwide, a disappointment be-
cause of high costs and expectations. Epic’s
market shave this vear is 5.6%.

To most insiders, though, the departure of

Schulhof had less to do with the music busi-
ness than with Sony’s other divisions.

The movie group, which includes television
and home video, has been the most troubled
unit of Sony, although a spokesman says it
has posted three consecutive profitable quar-
ters. Last year, Sony had to write oft' $3.2 bil-
lion in losses on its movie investment, and
chairman Peter Guber was forced to resign.
The title of chairman of Sony Pictures Enter-
tainment had been unfilled until Ohga as-
sumed it last week. Alan Levine has been
running the movie group as president/COQO.

At the time of the writeof!, there was spec-
ulation that Schulhof’s days were numbered,
although many insiders said he retained the
confidence of Sony’s hoard.

But earlier this year, Sony Corp. named
Idei president/COO, and many sources say
there were contlicts between Idei and Schul-
hof. They sayv the problem involved Schul-
hof's frree-spending ways with the entertain-
ment company.

Disputes also arose over the direction of
Sony’s mammoth consumer electronics divi-
sion, which Schulhof headed in the U.S.

(Continued on page 15)

M BY SETH GOLDSTEIN

NEW YORK—Alliance Entertainment,
which has built itself into the largest full-
service music distributor in the U.S,, vaults
into the video arena after being acquired by
Metromedia International Group. Sources
expect a definitive merger agreement this
month and the consummation of the deal
for $533 million in stock next March.

Upon completion of the merger, Alliance
vice chairman/president Anil Narang says
that he and chairman Joe Bianco will have
responsibility for Metromedia’s domestic
entertainment ventures, which include Ori-
on Pictures, Orion Home Entertainment,
MCEG Sterling, and the latest acquisition,
Motion Picture Corp. of America. There
will be others if Metromedia chairman John
Kluge takes majority control of Image En-
tertainment, the laserdise distributor in
which he has strong minority interest.
Trade reports indicate that a deal may be in

Metromedia Acquires Alliance;
Deal Means New Film Co. Heads

the works.

Orion Pictures’ 1,000-title library drives
the Home Entertainment division’s video
sales, which are estimated at $70 million-
$75 million this year. “Obviously, Orion has
a hell of a catalog,” says Narang. In the past
vear, Orion Home Entertainment has ac-
quired distribution rights to foreign movies
from Fox Lorber, Major League Baseball
titles, and Japanese feature-length car-
toons, while the studio has attempted to
right itself financially and resume movie
production.

Alliance could contribute to this. Narang
says that Alliance produces “a lot of special-
interest programs” {irst seen on cable ser-
vices, such as the Discovery Channel. The
supplier is Alliance’s British subsidiary,
Castle Communication, which set up a U.S.
office this vear. “There should be a great
deal of synergy between Castle and Orion,”
Narang says. [

(Continued on page 110)
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'IFPI: Piracy Concerns
 Extend To Internet

B BY JEFF CLARK-MEADS

LONDON—The specter of musie
piracy by Internet users has been
forced into the cold light of day by
the record industry’s ghostbusters.

Participants in a Nov. 30 new-me-
dia seminar in London run by inter-
national labels group 1FPI suggest-
ed that the record industry has
already coped with an upheaval
greater than that caused by interac-
tive technologies. However, they
added, governments need to protect
those producers whose products
make access to information technol-
ogy attractive and exciting.
| IFPI director general Nic Gar-
nett told the seminar, “Nobody is ex-
pecting the impact from the Internet
over the next 10 years to be as great
as the one we have had over the last
10 years. The Internet has a very
long way to go before it has an im-
pact like that of CD.”

Garnett added, “Multimedia is
nothing so new. Record companies
have been putting out material in au-
dio and video for years.”

Nonetheless, IFPI is acutely
aware of the copyright safeguards
that need to be in place for new de-

livery systems.

IFPI director of legal affairs
Lewis Flacks said, “Intellectual
property rights are fundamental to
the growth of the information soci- |
ety. Building a global information
society is not just about technology.”

Flacks added that copyright pro-
tection will be “more and more im-
portant in the information society
where more and more of us will earn
a living from information technolo-
gy

Flacks said a common theme from
people involved in new delivery sys-
tems is that technology has made
copyright protection redundant.
“This is a specious argument that we
first heard when broadeasting was
introduced.”

Flacks suggested that new tech-
nology will have advantages for
copyright protection, particularly in
the area of home copying, which,
when done via a computer network,
can be monitored and controlled for
the first time.

Such control will lead to a reap-
praisal of home taping, he said.
“What we have accepted grudgingly,
reluctantly, as a tertiary aspect of

(Continued on page 113)

Nominations, Sponsors
For Brits Being Finalized

B BY ADAM WHITE

LONDON—The team producing the
1996 Brit Awards show has a message
for the U.K. music industry: Check
your mail.

The team is working hard to finalize
the event’s sponsorship deal with di-
rect-mail company Britannia Music
Club, which has reportedly taken
longer than expected.

On Deec. 5, voting papers were sent
out by the British Phonographic In-
dustry listing the top five nominees in
each of the ’96 award categories.

The recipients were the 500 U.K. in-
dustry professionals who form the
Brits voting academy. They have two
weeks to mark their numbered ballots
and return them to Electoral Reform
Ballot Services, a division of the Elec-
toral Reform Society.

The final selection of nominees in 13
categories was produced by an earlier
round of balloting among the 500 pro-
fessionals that ended Dec. 1. Approxi-
mately 60% of the eligible voters had
submitted nominations to “The Inde-
pendent Scrutineer” at ERBS in Lon-
don by the Dec. 1 deadline.

“It’s a good list,” says Lisa Ander-
son. “We're very pleased with it.” An-
derson has been executive producer of
the Brits for the BPI since 1992. The
new chairman of the association’s Brit
awards committee is Sony Music chair-
man/CEO Paul Burger.

The voting academy consists of
members of the BPT and the British
Assn. of Record Dealers, the media,
and a fourth category that includes
producers and artist managers. Partic-
ipating for the first time this year are
20 members of the council of the Inter-
national Managers Forum.

The academy’s voters will determine
who wins the 96 Brits, which will be re-
vealed at the awards show at London’s

Earls Court on Feb. 19. The following
night, Carlton TV will broadcast the
show to a nationwide audience. Ander-
son says that ITV has agreed to deploy
“a substantial national marketing
package” to promote the program.

Carlton will also broadcast—for the
first time—a preview show, “The Brits
Are Coming,” on the ITV network dur-
ing prime time on Feb. 15. Both the
preview show and the main event are
being produced by Initial TV and will
be hosted by radio/TV personality
Chris Evans.

As for the sponsorship arrange-
ments, PolyGram-owned Britannia
Music has been a Brits backer since
1989. Last year, its marketing pro-
gram included broadcast sponsorship
of the event for the first time.

The music and video club’s new deal

(Continued on puge 113)

Country Video Channel To Launch

Jones Int’l Venture To Stress Current Hits

B BY BRETT ATWOOD

LOS ANGELES—Jones Internation-
al Networks Inc., one of the nation’s
largest cable and radio network oper-
ators, is launching a 24-hour country
music video channel Dec. 31.

The channel, dubbed Great Ameri-
can Country, hopes to carve out its
piece of the country video audience by
playing clips from current country hits
in heavy rotation.

Initially, the channel’s on-air pre-
sentation will consist exclusively of
clip programming. Although there will
be no hosts at launch, Jones Interna-
tional president Greg Liptak antici-
pates adding VJs sometime next year.

In addition, Great American Coun-
try will likely diversity its country pro-
gramming in late 1996 to include mu-
sic-themed shows that do not rely
exclusively on videoclips, according to
Liptak.

Sister company Jones Satellite Net-
works is an established force at radio,
with more than 1,000 affiliates in the

Always In Fashion. Madonna is
congratulated by VH1 president John
Sykes after winning two awards at
VH1’s Fashion and Music Awards.
Madonna won the awards for most
fashionable artist and VH1's Viewer’s
Choice: most fashionable artist. The
show was broadcast Dec. 3 from New
York and honored this year’s most
fashionable musicians, designers, and
models. The show was highlighted by
performances by Elton John, the
Pretenders, k.d. lang, Tina Turner, and
the artist formerly known as Prince.

U.S. About 450 of the 1,000 JSN aftili-
ate radio stations carry its U.S. Coun-
try and CD Country formats.

“Our radio experience will be re-
flected in the channel’s program-
ming,” says Liptak, who would not
specify how many weekly exposures
will be given to a hit video in heavy ro-
tation at the channel.

The channel’s hit-driven image will
be reflected in its tagline: “Never be
more than 15 minutes from a top 10
country hit.”

In addition to emphasizing hits, the
channel will air new clips and recur-
rents.

Many country music executives are
enthusiastic about a new country mu-
sic video channel.

“This will help to diversify the in-
dustry,” says Joanna Dame, who han-
dles video promotion at Warner Bros.
Nashville. “It basically gives people
who love country music another
choice.”

Says Aristomedia president Jeff
Walker, “I'm always pleased to see
new outlets to expand the penetration
of country music.”

Seott Rattray, manager of film and
video for Arista Nashville, suggests
that the new channel’s programmers
would provide a particular benefit to
the music business it “they lean to-

ward more cutting-edge and new
artists and clips that are not necessar-
ily correlated to [radio airplay].”

Liptak says Great American Coun-
try will be cross-promoted with Jones’
radio affiliates to “build a bridge be-
tween local country radio stations and
the cable systems
in which we are
covered.”

In addition,
Liptak hopes to
use Jones Satel-
lite Networks’ ties
with record labels
and artists to se-
cure celebrity in-
terviews and pro-
motional tie-ins
for the new service.

Liptak says the new channel will
utilize some of the people from its
Denver-based country music radio
programming staff, including Jones
Satellite Networks’ operations direc-
tor Jim Murphy, who will add music
video channel programming to his du-
ties.

The channel, which will be based in
Denver, will go head to head with
Nashville-based CMT, but with signif-
icantly fewer subscribers at launch.

Great American Country will reach

(Continued on page 11.3)

INTERNATIONAL"

Hearings Begun In Suit By
’60s Acts Over Pensions

B BY BILL HOLLAND

A federal court judge in Atlanta has
begun preliminary hearings in a case
that will decide whether officials at the
major labels, the American Federation
of Television and Radio Artists, and its
pension fund underpaid or intentionally
neglected to pay retirement benefits to
15 recording artists from the ’60s.

The landmark case is the first time
that the court will examine the financial
records of the AFTRA Employee Re-
tirement Income Security Program
(ERISA), which is administered by
record companies. The case could be-
come a precedent for future lawsuits
dealing with the pension funds of pre-
sent-day vocal performers, sources say.

Record companies are obligated to
handle AFTRA’s ERISA Fund under a
collective bargaining agreement called

Composer’s Heirs Sue Disney Companies

Claim Missing Royalties For Music On New-Media Formats

B BY DOUGLAS REECE

LOS ANGELES—Heirs of the late
composer George E. Bruns filed a suit
Dec. 1 in Los Angeles Superior Court
against several Walt Disney-owned
companies for allegedly failing to pay
royalties on several products and
broadcasts that contain Bruns’ music.

Disney Music Publishing, Buena
Vista Home Video, the Walt Disney
Co., Walt Disney Music Co., Wonder-
land Music Co. and Walt Disney Pro-
ductions are being sued for one-third
of the revenues generated by televi-
sion shows and the sale of videocas-
settes, laserdises, CDs, and pay-tele-
vision broadeasts that contain Bruns’
music.

Referring to these media as “new
formats,” the suit claims that Bruns
never granted Disney the right to use
his compositions for these projects.

According to the suit, the one-third
figure is consistent with Bruns’ origi-
nal contract with Disney, which was
made when he began working for the
company in 1953.

In addition to unspecified compen-
satory damages, Bruns’ heirs are
seeking legal compensation and puni-
tive damages.

When asked why it has taken so
long for Bruns' heirs to file the suit,
Walter J. Lack, attorney for the
plaintiffs, says, “The heirs were in no
position to know that they had been
cheated all these years. Disney

stopped making royalty payments in
June of this year, and there was nev-
er any explanation. Upon investiga-
tion, it was determined there had
been massive underpayment since
[Bruns'] death.”

The action says that Bruns, who
died in 1983, created music and
songs for “at least 15 feature-length
films and numerous short films, such
as cartoons and other animated
works.” Among his best-known
works were compositions for the
films “One Hundred And One Dal-
matians,” “The Jungle Book,”
“Robin Hood,” and “The Absent-
Minded Professor.”

Lawyers for Walt Disney Co. de-
clined to comment.

the Phono Code. They must make con-
tributions, based on sales, to the
ERISA Fund, which is governed by
federal laws.

Judge Clarence Cooper is hearing
the case, Samuel D. Moore vs. AFTRA,
beginning with the pretrial hearings,
which involve the financial records
from the record companies, AFTRA,
and the pension fund. So many records
will be submitted, however, that the
disposition of the case could change in
the months ahead. Even if there are no
changes, those close to the case say that
the trial date will not be set until next
year.

Ina Sept. 21 order, Cooper asked the
major labels to make available the ac-
counting and audit records relating to
Moore (of Sam & Dave) and 14 other
veteran R&B and rock’n’roll artists or
their estates.

Also part of the class-action suit are
David Prater Jr., as heir of Dave Prater
Jr., (also of Sam & Dave); Jerry Butler;
Thor and Li-Nie Wilson, representing
the estate of Jackie Wilson; Doris Jack-
son of the Shirelles; Marshall Thomp-
son of the Chi-Lites; Cecil Womack Jr.
of the beneficiaries of Mary Wells;
Lester Chambers of the Chambers
Brothers; Carl Gardner of the Coast-
ers; Brian Hyland; Barbara Acklin; Al-
fred Smith (who recorded under the
name Brenton Wood), Bill Pinckney of
the Drifters; and Curtis Mayfield.

Felix Cavaliere of the Rascals was an
original plaintiff, but sources say he
may not be part of the class-action suit.
Judge Cooper found sufficient merit to
hear the case in his Sept. 21 order and
dismissed motions seeking dismissal or
summary judgment by the labels, AF-
TRA, and its Fund’s officials. The $7
billion civil lawsuit was filed in U.S. Dis-
trict Court for the Northern District of
Georgia in 1993 by Moore, Mayfield,

(Continued on page 120)
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Everyone Covered By Blanket Licenses
Deals Will Help Online Services Expand

B BY BENNETT M. LINCOFF

Common ground among online service
providers, copyright owners, and consumers
need not be a crash site along the information
superhighway. Rather, collective licensing on
a blanket basis can be the mechanism by
which these groups steer clear of that
impending collision.

Collective licensing occurs when individual
copyright owners authorize a common agent
to license uses of their works. And, when a
blanket license is granted, licensees gener-
ally may make unlimited uses of the partic-
ular rights granted in all the works in a col-
lective catalog.

Through collective licensing ar-
rangements, service providers can minimize
their costs by obtaining authorization to use
vast catalogs of copyrighted works in a sin-
gle transaction at reasonable fees. Alterna-
tively, they would incur the additional
expense of contacting and negotiating with
individual copyright owners to secure the
rights they need. These savings could be
passed along to consumers.

Through blanket licensing, service
providers would also be freed from the bur-
den of scrutinizing every use of copyrighted
material on their systems. Such scrutiny
would otherwise be required as to avoid even
unintentional infringement, including those
uses of copyrighted works initiated by sub-
seribers, whose acts, the service providers
say, are beyond their control in any event.
These savings, too, could be shared with con-
sumers.

In the absence of collective licensing, the
majority of copyright owners would find it
difficult, if not impossible, to negotiate with
and license the numerous and widespread
service providers using their works and to
detect unauthorized uses. By some estimates,
there are already more than 100,000 World
Wide Web sites on the Internet and electron-
ic bulletin boards in operation. However,
through well-managed collective licensing,
copyright owners can enjoy a reliable method
of receiving a fair royalty for use of their cre-
ative works in the online marketplace.

Consumers would also greatly benefit from
such licensing arrangements, even though
they would not be parties to them. In addition
to the savings that could be passed along by
their service providers, consumers would be
assured the full, immediate, and uninter-
rupted access to the entertainment and infor-
mation they want.

In one way or another, every type of copy-
righted work will be exploited online. How-
ever, to date, few online uses of copyrighted
works are authorized.

Most copyright owners have been reluctant
to authorize online uses of their works
because of uncertainty over how the market-
place will develop, what form the next tech-
nology breakthrough may take, and which
licensing structures will be most beneficial in
the long run. Caution is understandable; but
every day that they fail to act, copyright own-
ers lose royalties they otherwise would have
earned.

For their part, the large commercial online
service providers believe that they should
either be exempt from liability for uses of
copyrighted material on their systems or be

held to a higher standard of liability, such as
imposing it only in instances of willful and
repeated infringement or where it has been
proven that the service provider had both
“actual knowledge” of the infringing activity
and the “ability and authority” to terminate
it.

These views were considered and rejected
by the Clinton administration’s Working
Group on Intellectual Property Rights.

‘Through collec-
tive licensing,
copyright own-
ers can receive
fair royalty for
use of their cre-
ative works
online’

Bennett M. Lincoff is
director of legal affairs
for new media with
ASCAP in New York.

In its white paper, the Working Group
made clear that “it would be unfair—and set
a dangerous precedent—to allow [service
providers] to self-determine their liability by
refusing to take responsibility.”

“This,” the Working Group wrote, “would
encourage intentional and willful ignorance.”

While it is not yet known what solutions
others may propose, ASCAP has created a
new form of blanket license agreement to
meet the particular needs of the online mar-
ketplace.

The online marketplace contains nearly as
many combinations of business models and
music-use patterns as there are services in
operation,

For example, some services have sub-
scriber fees and connect-time charges, while
others are free to consumers. Others employ
a hybrid model, with free and premium areas.
Some services derive revenue from advertis-
ing or sponsors. Some systems are used by
service providers to promote additional prod-

HE'S NOT DEMENTED

I greatly appreciate the publication of my
letter regarding Enya (Billboard, Dec. 9);
however, I was miscredited. Although I have
been an on-air personality on the “Dr. Demen-
to Show” for the past 15 years, I am not Dr.
Demento! T am “Whimsical Will” and deliver
the “Demented News” on the weekly radio
program. Barry Hansen is “Dr. Demento.” I
apologize for any confusion and hope you will

correct this unfortunate error.
William “Whimsical Will" Simpson
The Demento Society
Los Angeles

‘MORNING EDITION’ MEETS THE BEATLES

I wanted to tell you what a kick it was to
hear Timothy White’s terrific piece (on the
Beatles) on National Public Radio this morn-
ing! I almost killed myself lunging for the

LE T-FE KD

ucts or services. Some services charge for hot
links; others, which do not charge, are linked
to numerous other sites and derive value from
these trades.

Online music-use patterns also vary wide-
ly. Some services have music throughout their
systems; some have music only in discrete
areas; some utilize streaming technologies,
by which the user hears the musie simultane-
ously with its transmission, allowing comput-
ers to function like radios; and some offer
musical performances in files that must be
downloaded before consumers can listen to
them.

Moreover, whatever combination of these
factors is found on a particular service one
day may be dramatically different the next.

Collective licensing on a blanket basis can
accommodate in a single form of agreement
the wide variety of ever-changing business
models and music use patterns that charac-
terize the online marketplace. This challenge
is made difficult by the unfortunate circum-
stance that, unlike other user industries,
online service providers have not designated
a committee to represent them on an indus-
try-wide basis for copyright license negotia-
tions.

The online marketplace is growing at an
unprecedented rate. Many new services
appear daily, and competition among them is
intense. Those who provide the most sought-
after copyrighted content will satisfy the
demands of their customers for entertain-
ment and information; the others will not.

The challenge for service providers, there-
fore, is how to obtain authorization for the
multitude of uses of copyrighted works they
wish to make on their systems at fair and rea-
sonable license fees. To accomplish this, ser-
vice providers need the cooperation of copy-
right owners.

We need to establish a mutually supportive
relationship between copyright owners and
services providers where no relationship pre-
viously existed. In this way, the promise for
which the information superhighway has been
so widely and enthusiastically touted can be
fulfilled for everyone.

shower radio to make it louder. White’s
insights were lyric and moving.

Bob Salzman

Salzman and Salzman

Brooklyn, N.Y.

FAB FOUR INFLUENCES: MORE THAN ROCK
Heard Timothy White’s little essay about
“In My Life” and “While My Guitar Gently
Weeps” this morning on NPR. Great stuff. I
especially enjoyed the Hoagy Carmichael con-
nection, and the reminder that John Lennon’s
influences were not just rock’n’roll. (I was
amazed to hear on the ABC special that Bing
Crosby inspired “Please Please Me.”) Any-
way, good to hear White’s voice on the radio.
Paul Bresnick
Senior editor
William Morrow & Company Inc.
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Medium Cool’s Logan On

B BY BRADLEY BAMBARGER

The Rise On ‘Mood Elevator’

WINDIZR, Ga.—Since Jack Logan’s
Cinderella turn in the media limelight
. last year, he has
| done pretty
much what he
‘ has always done:
repair swim-
ming-pool mo-
| tors as a job,
build model cars
as a hobby, and
write songs as a
way of life.

The switch is that the follow-up al-
bum to his eritically acclaimed, home-
made two-disc set “Bulk” was crafted
in a real recording studio—sort of. Lo-
gan recorded “Mood Elevator,” due
Jan. 16 on Medium Cool/Restless, in a
barn cum studio in central Indiana.

The basement-tape sprawl and con-
sistent quality of the 42-song, two-
hour-plus “Bulk” drew yards of pub-
lished praise from Rolling Stone and
People and earned Logan appear-

(Continued on page 110)

New Budget Tradition At Ryko
Imprint To Debut 10 Titles In Feb.

W BY CHRIS MORRIS

Rykodisc, the Salem, Mass.-based
independent lubel noted for its reissues
— of the David Bowie,

‘ Elvis Costello, and

Frank Zappa cata-

‘R ‘ logs, will enter the

| budget reissue

| ® | market in Febru-

— ary with its Tradi-
tion line.

The new imprint takes its name from
Tradition Records, the eclectic label
founded in 1955 by song collector Diane
Humilton. Patrick Clancy, the noted
Irish folksinger, served as label manag-
er; the widely traveled Clancy helped
assemble Tradition’s diverse catalog of
folk, blues, jazz, and world music titles.
Some of the material was available at
budget prices during the LLP era on

Everest’s Archive of Folk & Juazz line.
Rykodise, which has acquired rights

to the Tradition catalog from Bernard
Solomon, will attempt to bring its own
tradition of quality packaging, annota-
tion, and sonic clarity to the line,
which will be inaugurated Feb. 6 with
. thereleaseof 10
TRADITION b 4 albums. Alltitles
B will be priced at
$9.98.

John Hammond, Rykodise’s direc-
tor of marketing, admits that launch-
ing a budget imprint required a leap of
faith for the company’s staff.

“It took us a while for us to get used
to the idea and to embrace |the series],
because we’ve always been very con-
cerned for our cachet and our quality
image,” he says. “But when you really
learn about the series and what we're
doing with liner notes and the sonic
repackaging, and the fact that this is the
first time on CD [for Tradition]—this is
something we can be very proud of,

(Continued on page 91)

“Bob Seger Tour
Kicks Off In
S.C. Jan. 16

B BY MELINDA NEWMAN

Bob Seger will kick off his first
tour in nearly a
decade Jan. 16
at the North
Charleston
Coliseum in
Charleston, S.C.
Seger hinted
to Billboard
earlier  this
year that he
might return to
the road in support of his current
album, “It’s A Mystery” (Bill-
board, Oct. 28). His last show
(Continued on page 67)

SEGER

Multigenre MusicMasters

Makes Rock,

B BY JIM BESSMAN

NEW YORK—The coming year will
mark two anniversaries for MusicMas-
ters, the BMG-dis- S
tributed Oakhurst, ‘
N.J-based label that | _ (LA
has become & home L
for a variety of quali-
ty artists with proven track records.
First, it will be the 15th year for the
label, which started as an indepen-
dently distributed classical imprint.
Second, it is 10 vears since MusicMas-
ters expanded its output into jazz.
More recently, it has moved into rock
and pop, with such notable artists as Al
Kooper and Bryndle, the estimable
singer/songwriter quartet comprising
Wendy Waldman. Karla Bonoff, An-
drew Gold, and Kenny Edwards. Such
artists fit in well with the MusicMas-

W BY DOUGLAS REECE

LLOS ANGELES—When director
Tim Robbins informally requested
several of his favorite artists to con-
tribute music for a “companion
piece” to his upcoming Gramercy
film “Dead Man Walking,” he had the
modest goal of adding four or five
tracks to the movie’s already-com-
pleted soundtrack.

The result has become a much
more significant project for Robbins
and Columbia Records. The album,
due Jan. 9, leatures a lineup that in-
cludes Bruce Springsteen, Johnny
Cash, Lyle Lovett, Suzanne Vega,
Mary Chapin Carpenter, Tom Waits,
Steve I<arle, Michelle Shocked, and
Patti Smith, along with two tracks
featuring Eddie Vedder collaborat-

Columbia Soundtrack Gets
Last-Minute All-Star Lineup

b I=an i

ing with Pakistani artist Nusrat |

Fateh Ali Khan (Billboard, Nov. 18).
The album features original musie
inspired by and written for the film,
which is based on the true story of
(Continued on page 15)

Pop Foray

ters philosophy, sayvs president Jef-
frey Nissim.

“One of the things that was appar-
ent to me 15 years
ago was that there
were many people
that I admired that
weren’t being
recorded—and I
thought they
should be,” says
Nissim, who was
then four years out
of the Mannes Col-
lege of Music in New York. (He had
previously majored in jazz at the Uni-
versity of Miami alongside Pat Methe-
ny, Hiram Bullock, and Steve Morse.)
“So I took the leap to making records,
with people like [classical guitarist]
Eliot Fisk.”

(Continued on page 110)

McCANN

Billhoard’s Asian
Excellence Award
Honors Emil Chau

Emil Chau’s ability to integrate orig-
inal compositions into Chinese reper-
toire’s pop mainstream has earned the
34-yvear-old artist
the second annual
Billboard Asian
Artistic Excellence
Award,

Chau was due to
receive his award—
along with Channel
V “viewers’ choice”
winners Andy Lau
(northern, Man-
darin broadcast) and Alisha Chinai
(southern, English broadeast)—in
New York as a separate part of the
1995 Billboard Music Awards.

The segment will be included in Vs
broadcast of the event Dec. 14 to 220

(Continued on page 117)
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Hootie, Whitney, TLC Top
Nov. Sales Certifications

B BY CHRIS MORRIS

LOS ANGELES—Hootie & the
Blowfish, Whitney Houston, TLC,
Mannheim Steamroller, and Aero-
smith made sales history in November
certifications from the Recording In-
dustry Assn. of America.

Hootie & the Blowfish’s indefatiga-
ble album “Cracked Rear View”
topped the 11 million unit sales mark
last month, tying Led Zeppelin's unti-
tled fourth album, released in 1971, as
the best-selling album in Atlantic
Records history.

Houston's 1987 Arista album “Whit-
ney” was certified for sales of 9 million
in November, making the vocalist the
first artist to have three albums with
sales in excess of 9 million units. Her
self-titled 1985 debut is certified at 12
million, while the 1992 soundtrack for
“The Bodyguard” stands at 15 million.

TLC’s LaFace/Arista release
“CrazySexyCool” reached 7 million,
extending the set’s lead as the best-
selling album by an all-female group.

Aerosmith became the first hard
rock group to vault the 7 million mark
with three albums, as its 1993 set “Get
A Grip” went septuple-platinum in No-
vember, matching sales for its 1989
precursor, “Pump.” “Aerosmith’s
Greatest Hits” (Columbia, 1980) is cer-
tified at 8 million. Last year’s collec-
tion of Geffen hits, “Big Ones,” was
certified triple-platinum as well.

Mannheim Steamroller solidified
its position as the seasonal champion,
as both “Mannheim Steamroller
Christmas” (American Gramaphone,
1984) and “A Fresh Aire Christmas”
(American Gramaphone, 1988)
topped 5 million, and the current
“Christmas In The Aire” was simulta-
neously certified gold, platinum, and
triple-platinum.

The only Yuletide recording enjoy-
ing sales parity with Mannheim
Steamroller’s two opuses is Kenny G’s
quintuple-platinum 1994 Arista re-
lease “Miracles: The Holiday Album.”

Last month, Garth Brooks’ Capitol
Nashville Christmas album “Beyond
The Season” hit 3 million.

Modern rock act Better Than Ezra

(Elektra) and gospel star Kirk
Franklin (Gospo Centric/EMI Christ-
ian) collected their first platinum al-
bums in November.

Acts scoring their first gold albums
included goth-pop unit Type O Nega-
tive (Roadrunner), modern rock act
the Pixies (Elektra), neo-Deadhead
band Phish (Elektra), rap posse
D.R.S. (Capitol), blues-rock guitarist
Gary Moore (Virgin), rapper Skee-Lo
(Scotti Bros.), alternative band the
Goo Goo Dolls (Metal Blade/Warner
Bros.), and singer/songwriter Joan
Osborne (Blue Gorilla/PolyGram).

Mariah Carey became only the third
female artist to collect a multiplatinum
single. Her Columbia release “Fanta-
sy’ —simultaneously certified gold,
platinum, and double-platinum last
month—joins some select company:
Houston’s “1 Will Always Love You”
(Arista, 1992, 4 million) and Madonna's
“Vogue” (Sire, 1990, 2 million).

Coolio, with partner L.V., snapped
up his first multiplatinum single with
the double-platinum “Gangsta’s Par-
adise” (MCA).

(Continued on puge 118)

Putumayo Puts Music Toward Good Cause
Compilations Help Raise Money For Women’s Groups

B BY TRUDI MILLER ROSENBLUM

NEW YORK—The Putumayo World
Music Label’s two newest compila-
tions, “Women Of The World: Inter-
national” and “Women Of The World:
Celtic,” have not
only showcased fe-
male artists, but
have also helped
women in tangible
ways.

The National
Congress of Neigh-
borhood Women, an independent net-
work of grass-roots women'’s organi-
zations that is part of the global
network GROOTS International, has
benefited greatly from Putumayo’s
help. Four of the women in the organi-
zation had been granted scholarships
to attend the Fourth World Women's
Conference in Beijing in October. But
the organization that handed out the
scholarships suddenly went bankrupt,
leaving the women without funding
for the trip.

“We had to raise $8,000 in a month
and a half to send these women to the
conference,” says Lisel Burns, presi-

Gracefully Done. The members of Point Of Grace show off their Heatseekers T-
shirts commemorating the ascension of their second album, “The Whole Truth”
on Word/Epic, to No. 1 on the Heatseekers chart for the week ending Dec. 9. The
group is on the Young Messiah tour, which runs through the holiday season. In
February, Point Of Grace embarks on a 40-city tour through the spring.

RECORD COMPANIES. Atlantic Records
names Steve Davis VP of tour mar-
keting, Adam Mirabella national di-
rector of sales, and Mike Worthing-
ton director of sales. They were,
respectively, president of manage-
ment/concert promotion firm Fast
Company Entertainment, Northeast
operations manager for McDonald’s,
and manager of sales for Atlantic.

Warner Music Europe names
Gerolamo Caceia president of Warn-
er Music Italy and Fabrizio Giannini
GM of CGD EastWest Italy (a division
of Warner Music Italy), both based in
Milan. They were managing director
and A&R director, respectively, of
CGD EastWest Italy.

Helmar Escher is appointed man-
aging director of Warner Music
Poland in Warsaw. He was director of
finance and administration for Warn-
er Music Germany.

David Haley is promoted to senior
director of national promotion for

DAVIS MIRABELLA
MCA Records/Nashville. He was se-
nior director of regional promotion,
tield specialist, Mid-South/Midwest
region.

Capitol Records appoints Brian
MacDonald senior national director
of alternative promotion in Los Ange-
les and Mary Divney national direc-
tor of alternative promotion in New
York. They were, respectively, na-
tional director of alternative promo-
tion at Capitol and national director
of alternative promotion at Zoo.

Laura Swanson is promoted to se-
nior director of national publicity at

EXECUTIVE

HALEY

WORTHINGTON

A&M Records in Los Angeles. She
was national publicity director.

Leslie Crockett is named national
director of publicity for EMI Records
in Los Angeles. She was director of
publicity at EastWest Records.

Nick Mander is appointed A&R di-
rector for Epic Records U.K. in Lon-
don. He was A&R manager at EMI
Records there.

TVT Records in New York names
Gary Jay and Doug LaGambina co-
directors of national radio promotions
and Sudi Gaasche director of active
rock promotions. They were, respec-

dent of the organization.

That’s when Putumayo stepped in.
The company gave the women’s orga-
nization boxes of tapes and CDs on
consignment and below wholesale
cost to sell at fund-raising events. Pu-
tumayo also donated a graphic from
the “International” release, which
the women’s group made into posters
to sell.

After raising the money for the trip,
the women sold $3,000 worth of tapes
and CDs at the group’s tent at the Chi-
na conference, raising more money for
women's causes.

“[Putumayo founder/CEO] Dan
Storper and his staff . . . didn’t even
put the Putumayo name on the graph-
ic. They didn’t ask for anything,” says
Burns, “Now, Dan Storper has let us
be a distributor of the ‘Women Of The
World' tapes and CDs to nonprofit or-

ganizations—churches, community
groups, and organizations that want to
sell them at fund-raisers. They can
raise money for their nonprofit
groups, and we get a distributor’s per-
centage.”

In addition, for each copy of
“Women Of The World: Internation-
al” sold, Putumayo is donating 50
cents to women’s organizations. Half
of the donation goes to UNIFEM, a
U.N. organization, with the other half
to a variety of grass-roots women'’s or-
ganizations around the world.

Released Oct. 31, the albums mix
such popular artists as Angelique Kid-
jo, Des’ree, and Toni Childs (on the
“International” album), and Mary
Black, Maura O’Connell, and Clan-
nad’s Maire Brennan (on the “Celtic”
album) with such lesser-known names

(Continued on page 119)

Moonshine Records Brews
Innovative Dance Music

B BY LARRY FLICK

In the three years since Moonshine
Records made its debut with the clas-
sic “Techno Truth” multi-act rave
collection, the B
West Hollywood,
Calif., indie has
been a consistent
innovator of dance
music trends—
with an inereasing [ T
focus on develop-
ing artists who have the potential to
transcend genre boundaries.

Owned and operated by brothers
Stephen and Jon Levy, the Navarre-
distributed Moonshine specializes in
compilations that showcase pioneer-
ing acts of virtually every under-
ground club sound, from house and
ambient to trip-hop and acid jazz. In
fact, Moonshine's “Speed Limit: 140
BPM+” album series introduced the
U.K. jungle movement and such
artists as Mickey Finn and Darren
Jay to U.S. audiences.

DIVNEY

MACDONALD

tively, co-director of independent ra-
dio promotions at AIM Marketing, na-
tional college promotions manager at
Imago, and consultant at McGathy
Promotions.

Barry Benson is named national
manager, urban radio and video, for
Rhino Records in Los Angeles. He
was national director of radio promo-
tion for A&M’s Tuff Break.

PUBLISHING. Cheryl Dickerson is
named senior director of West Coast
writer/publisher relations for BMI in
Los Angeles. She was VP of A&R,

ZEN COWBOYS

Stephen Levy estimates 1995
sales for Moonshine at $4 million
and says that the label is in a posi-
tion to expand from compilations to
full-length artist albums.

“Making that transition is actual-
ly taking longer than I initially
thought it would,” he says, indicat-
ing a slowly fattening roster that in-
cludes electro-funk band Zen Cow-
boys, ambient-pop act Electric
Skychurch, club DJ/composer Keo-
ki, and acid-jazz outfit Cleveland

(Continued on page 57B)

: e
LEVESQUE

DICKERSON

black music, at Epic.

Lorne G. Hammond is named East
Coast professional manager of peer-
music in New York. He was an A&R
assistant at Mercury.

RELATED FIELDS. Steve Levesque is
promoted to senior VP of music at the
Lee Solters Co. in Los Angeles. He
was VP of music.

Paul Farberman is appointed VP
of business and legal affairs for Fox
Music Inc. in Los Angeles. He was VP
of music business affairs at Universal
Pictures.
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Dadawa’s Exotic Sound Has Global Appeal

Sire’s Successful ‘Sister Drum’ Reaches U.S.

H BY DAVID SPRAGUE

NEW YORK—As borne out by the suc-
cess of such projects as the Benedictine
Monks of Santo Domingo de Silos’
“Chant,” there exists an appetite for spir-
itually based, soul-stirring music.
Although the music performed by
Dadawa come from another culture—
that of the Buddhist traditional music of
Tibet—it strikes an altogether similar
chord.

The singer’s first North American
album, “Sister Drum,” is set for a Jan. 30
release on Sire/Elektra, and Sire presi-
dent Seymour Stein is confident that the
album’s success in Europe and the Far
East (where it was released on Warner
Music) will be repeated in the states.
According to Warner Music UK., the
release is the first million-selling album
in China by an indigenous artist. In
Europe, Canada, and South Africa, the
album is being released through Warner
licensee Tusk. (Billboard, July 1).

“The music is intriguing and provoca-
tive, as is Dadawa herself,” says Stein,
who first heard Dadawa on a trip to
MIDEM Asia last year. “She’s an amaz-
ing individual, which I believe is reflect-
ed in the music.”

Dadawa (whose given name is Zhu
Zheqin) was raised in the city of

"DADAWA

Guangzhou, China, and began singing
popular music in 1990 at the age of 21.
She experimented with different genres

soon after; and ultimately returned to the

rich traditional music of Buddhism. The

album mixes Tibetan liturgical chanting
and ballads in Cantonese and Mandarin.

“This kind of music has a universal feel-

ing,” she says. “The spectrum is broad,

and there is no boundary. It is the sound

my heart wants to sing out.”

The sound is truly unique—minimal,
yet mottled with gently rolling over-
tones. Dadawa’s trilling soprano (from
which she occasionally dives into an
earthy lower register) is pitted against
subtle percussive flavorings arranged by
her collaborator, noted composer He
Xuntian. “It’s definitely an unusual

Dirt Merchants Clean Up
On Epic, Keep Indie Roots

B BY STEVEN MIRKIN

NEW YORK—For Maria Christopher,
singer/guitarist for Boston’s Dirt Mer-
chants, there was no anxious wringing
of hands over the effect that moving
her band from New York independent
Zero Hour to Epic Records would have
on its credibility.

“Independents are great,” she says,
praising Zero Hour’s efforts for her
band, “but limited.” Signing with a

DIRT MERCHANTS

major gives the band the opportunity
to “do what we love, do it more, and go
beyond a local area.”

Desiree Raywood, manager of
A& R/marketing for Epie, agrees, not-
ing that the Jan. 23 rerelease of “Sear-
ified,” the band’s Zero Hour debut, will
allow Epic to lay a foundation, so when
the band enters the studio later this
year, it will be “confident there’s a solid
base out there waiting to hear the
album.”

But Ron Cerrito, Epic’s VP of artist
development, thinks there is still com-
merecial life in “Scarified.” He believes
that the band’s crunchy, guitar-based
attack, reminiscent of the early Dream
Syndicate, can find an audience. “All it
takes is one listen to the band, and it is
obvious that they have enormous
potential.” Although Epic signed the

hotly pursued Dirt Merchants earlier
this year, the label decided to wait
until January to release the album to
avoid the fourth-quarter holiday
crush.

To reawaken interest in the band,
the single, “Love Apnea,” will be
released concurrent with the album.
Because the band’s college radio base
is album-oriented, Cerrito will con-
centrate on commercial alternative
stations, while making sure that col-
lege radio is aware of the new single.

Zero Hour has shipped about 7,500
copies of “Scarified” since its April
1995 release, according to label man-
ager Dan Efram. The label’s decision
to make a deal with Epic was based on
pragmatism. “We only had the band
for two albums. The band was going to
go. Whether they were going to go
now or go later, we might as well make
the band happy.”

Efram says Zero Hour’s logo will
appear on the next two or three Dirt
Merchants albums. He credits Epic’s
interest with raising Zero Hour’s pro-
file in the industry, which he says led
to the indie’s recent distribution deal
with Rising Tide.

Raywood praises Zero Hour's
efforts for the band, and one of her
priorities is to make sure the band has
a smooth transition from indie to
major label. Toward that end, Epic has
been working closely with Zero Hour
since August, when the deal was
closed.

“We created a kind of collabora-
tion,” Raywood says, giving as an
example Epic’s servicing of Zero
Hour’s video of the Dirt Merchants’
“Purple Barrel” to local music shows.

The band has had summer and fall

(Continued on page 68)

record, not a hit-driven project,” says
Marcia Edelstein, senior director of mar-
keting at Elektra. “But there is ample
opportunity for exposure at NAC, NPR,
and college radio.”

Elektra will be servicing those outlets
with a three-song teaser CD featuring
the album’s title track and “Sky Burial,”
both of which have videoclips already pro-
duced, in early January. The label is look-
ing to press—which has been very
responsive in Europe—as augmentation.
There is still a language barrier to over-
come (Dadawa is now learning English),
but Stein feels that, due to the nature of

(Continued on page 68)

Glow Worms. Members of the Innocence Mission meet with A&M executives
following the band’s gig at Los Angeles’ Wiltern Theater, where it opened for
Natalie Merchant. The band is touring behind its current album, “Glow.” Shown,
from left, are band members Karen Peris and Dave Peris; A&M'’s Brad Pollak;
band member Mike Bitts; A&M'’s David Anderle; and band member Steve Brown.

M ERCURY’S WINGS: Danny Goldberg has not
been idle since becoming president/CEO of Mercury
Records six weeks ago. In addition to naming former
William Morris agent Allison Hamamura senior
VP/GM West Coast last month, Goldberg has now
appointed two new East Coast-based VPs of A&R: for-
mer Atlantic Records exec and current “Central Park
West” music supervisor Steve Greenberg and freelance
journalist Jim Fouratt.

As has been suspected, former Mercury head Ed
Eckstine will reactivate the Wing imprint and run it
through Mercury. A&R and some marketing functions
will be handled by Wing, while

Mercury Exec, Label Lineup Shape Up; |
VH1 Fashion Awards Trip On Runway

Lawyers Committee for Human Rights, and Reebok
Foundation, to provide video cameras and fax machines
to human-rights activists. Despite progress made,
there’s still plenty of work to be done. Earlier this year,
Egypt refused to allow the foundation to hold a joint
workshop with an Egyptian human-rights organization
on utilizing video technology. The conference was
moved to Cvprus , . . Bassist Andy Lord has joined 550
Music’s For Squirrels. He replaces Bill White, who
died in a van accident this summer. In related news, a
silent auction with items donated from Pearl Jam,
Aerosmith, Metallica, R.E.M., and others, will be held

to pay for the band’s outstanding

most promotional, publicity, and
sales functions will be handled by
Mercury. In addition to new
signees, the roster will likely
include some acts already signed
to Mercury.

FASHION FAUX PAS: Over the

medical bills following the acci-
dent that also claimed the lives of
singer Jack Vigliatura and man-
ager Timothy Bender. Bidding
will take place via the Internet.
Hollywood Records will release
the soundtrack to “The Crow: City
Of Angels” in 1996. The soundtrack

last 18 months, VH1 has tried
mightily to overhaul its image
(Billboard, Dec. 2). Many of its
efforts, especially in the area of
specialty programming, such as “VH1 Honors,’
“Duets,” or “Fairway To Heaven,” have been winners.
Unfortunately, “VH1’s Fashion & Music Awards,”
which aired Dec. 3, will not go in the success column.
The show had a great look, good performances by k.d.
lang, Elton John, and Tina Turner, and a dead-on
Cher impersonation by RuPaul; otherwise, it was a
program that excelled in way too much attitude and the
way too little enthusiasm. Good idea. Bad execution,

4 opened the show with a pleasant little ditty called
“Pussy Control,” which I'm still trying to figure out
how he got past Standards and Practices. In trying to
be hip with such an opening salvo, VH1 just looked
crude and as if it were trying to imitate MTV (which
probably wouldn’t have let 4 perform that song).

It was hard not to squirm in discomfort for host
Steven Weber, whose scripted jokes fell flat again and
again. Part of the problem was the audience. Fashion
plates are too snobby and hip to laugh out loud or even
pretend that they feel anything but disdain for the pro-
ceedings, even when they are the ones being honored.
Virtually every winner approached the microphone
with a suffocating air of ennui, said, “Thank you,” and
walked away. No wonder the show finished 20 minutes
ahead of schedule,

Perhaps most egregious, given how many people the
fashion and music communities have lost to AIDS and
given that the show aired in the wake of Dec. 1’s World
AIDS Day, it seemed shameful that no tribute to those
who have died was made.

1

THIS AND THAT: Peter Gabriel and Michael Stipe
hosted a cocktail party Dec. 5 to provide an update on
Witness, a program formed in 1992 by Gabriel, the

by Melinda Newman

to the original “The Crow” filin on
Atlantic sold more than 2 million
copies ., ., On Monday (11), Fret
Less Music will release “Go On
Girl,” a compilation CD featuring five female-fronted
bands. Participating bands are Velvet Hammer, Aman-
da’s Waiting, Psalm 69, Gate 18, and Broken Sky .
Here’s one way to draw a crowd: Lowen & Navarro have
been giving away round-trip tickets to London at various
U.S. shows this fall. The promotion is being held in con-
Jjunction with British Airways, which has featured the duo
in its in-flight music programming . . . Following the set
tlement of a long lawsuit, Jimi Hendrix’s father, Al Hen-
drix, has opened Experience Hendrix in Seattle to handle
the business affairs of his son’s estate ... Aaron Neville
and Jim Brickman will perform live as some of the
world’s top ice skaters twirl to their tunes during
“Northwest Airlines’ Christmas On Ice,” set to air Dec.
23 on CBS.

0 N THE ROAD: Ozzy Osbourne, whose current
album, “Ozzmosis,” debuted on The Billboard 200 at a
career-high No. 4, starts his U.S. tour on New Year’s
Eve at Denver’s McNichols Arena , . . Tracy Chapman
is on a theater tour through mid-December in support
of her new Elektra album, “New Beginning” . . . Die
Krupps and Sister Machine Gun are playing clubs
through Dec. 22.

U PDATE: Two weeks ago, we wrote that Col. Bruce
Hampton had formed a new band, Fiji Mariners, and
was working on a new album for Capricorn. We're
delighted to report that his former outift, the Aquar-
ium Rescue Unit, is doing just fine and touring. Vocal

ist Paul Henson has replaced Hampton in the band . .
The correct label for “Holiday Heroes™ is Soul Purpose
Records, which is distributed through MS Distribut-

ing.
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Film & TV Music/MIDEM Special Issue: January 16, 1996

IF YOU DO: SPOTTING
SESSIONS, EDIT MUSIC
COMPOSE, CONTRACT,
ORCHESTRATE, COPY

OR RECORD, IF YOU DO:
DUBBING OR PREP,
SYNC LICENSING OR
MUSIC MARKETING
IF YOU: PUBLISH, EDIT
FILM OR RE-SCORE
IF YOU: SUPERVISE, OR
CLEAR SOUNDTRACKS...

...We have a sound
business idea for you!

On January 16, The Hollywood
Reporter will publish its 17th
Film & TV Musigsbpecial Issue.
And if you cGntri in any
way to the ﬁln& musf@_. process,
this issue provides youd with a
unique marketing opportunity.

oy
e

It's a chance W reach our
readership MM}{OOO decision-
making JSprofessic 1als  whose
[ fequires music:
the prothrW’ directors, music
supervisors and heads of
licensing who can hire you or
your work for their next project.

Bonus Distribution at MIDEM
and the 1st State-of-the-Art
Film Music Conference,
February 24, 1996

Space Deadline:
December 21, 1995

Camera-Ready Deadline:
January 3, 1996

Judi Pulver
Film & TV Music Ad Manager
(213) 525-2026

Patti Fabn
New York Account Executive
(212) 536-6403

Patuil Jobnson
Eutropean Marketing Director
(44-171) 323-6680

Limblifter
On Its Own
On Mercury

B BY JIM BESSMAN

NEW YORK—When Mercury Re-
cords signed Vancouver indie-label
band Age Of Electric, the label got
two groups for the price of one. And
as it turns out, Limblifter, a group
that's a viable offshoot of Age Of
Electric, will have domestic product
out well before its antecedent.

“[Mercury senior VP of A&R]
Peter Lubin signed Age Of Elec-
trie,” says Madelyn Scarpulla, Mer-
cury director of product develop-
ment, “and as an aside,
[guitarist/vocalist] Ryan Dahle said
that he and his brother Kurt were
working on a project that they
recorded in the middle of the night
at a friend’s studio. Peter liked it so
he signed both bands, and Ryan and
Kurt’s [project] was finished so
we're releasing it first.”

LIMBLIFTER

The self-titled Limblifter album,
which streets Jan. 23, features the
Dahle brothers and bassist Ian
Somers. In Age Of Electric, broth-
ers Todd and John Kerns team with
the Dahles.

“Limblifter’s different in that Age
Of Electric is a more mainstream
pop band in Canada,” says Scarpul-
la. “They’re currently in preproduc-
tion for a full-length album, which
it’s safe to say, will be more main-
stream. ‘Limblifter’ is chock full of
really great songs that are poten-
tially pop, but their approach is so
unique, it was really hard choosing
a single. We could have picked
everything.”

Mercury did, in fact, chose
“Serewed It Up” as the first single
from “Limblifter.” It goes to col-
lege/modern rock stations on Jan. 15
and album rock on Jan. 29. “It’s also

| going on every single trade sample

that exists,” adds Scarpulla. “Sec-
onds will service it in their Febru-
ary issue to subscribers and comps,
Alternative Press will issue a poly-
bag CD pro to their subscribers in
its February issue, and it will be a
track on CM.J’s monthly sampler
that goes in their consumer publica-
tion. We're also producing cassette
samplers with two songs for our

PGD field reps to use.”
Additionally, a novel 7-inch promo
single has gone out to college radio,
the A-side of which—dubbed “Our
Side”—was picked by the band and
contains album tracks “Cordova”
and “Cellophane”; the B-side—or
“Their Side”"—features the label’s
choice for a single. Scarpulla says
that the disc may eventually be ser-
(Continued on page 69)
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COLUMBIA SOUNDTRACK GETS ALL-STAR LINEUP

(Continued from page 11)

Sister Helen Prejean (played by Su-
san Sarandon) and Matthew Poncelet
(played by Sean Penn), a convicted
killer facing the death penalty.

Only four songs from the album end-
ed up in the movie. Of those, Spring-
steen’s “Dead Man Walkin’” is most
prominently featured.

Columbia now has the task of pro-
moting the album while maintaining a
subtlety appropriate to the film’s
weighty subject matter.

“We are going to have a very tasteful
marketing campaign that emphasizes
the stature of the artists on the album,”
says Peter Fletcher, Columbia
Records marketing VP, West Coast,
“but it all comes down to tying in very
carefully with Gramercy and their re-
lease event.”

Fletcher says that the film’s trailer,
which debuted Dec. 2 in New York and
Los Angeles and will be seen in the-
aters nationwide from mid-December
through January, should help to build
awareness of the album by exposing a
mass audience to the Springsteen

track, which runs throughout. Spring-
steen is playing the song during his
current concert tour.

The album arrives in stores 10 days
before the film opens nationwide on
Jan. 19.

This may bode well at retail, due to
post-Christmas traffic, says John Ar-
tale, a buyer at National Record Mart.

“Many of the people this album is go-
ing to appeal to already have all the
Springsteen and Pearl Jam albums,”
says Artale. “So if they’re walking
around with gift certificates or gift mon-
ey from the holidays, this is the kind of
thing they can take a chance on.”

Still, Craig Martin, GM at Tower
Records in Marina Del Rey, Calif,, is
skeptical. Martin says sales may be hurt
by the unusual pairing of Vedder with
Khan and by the fact that most of the
music on the album is not in the film.

“You may get an initial rush, but it
Jjust doesn’t sound like it’s going to be a
really strong item,” says Martin.

Because of the diversity of artists on
the album, Fletcher says Columbia

b usines:s Lt
v TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Pricels} Capacity Promoter
| REBA MCENTIRE MGM Grand Garden  Dec. | $382,130 12821 PACE Concerts
RMETT AKINS Las Vegas $50/$20 13,128 in-house
TRACY BYRD
O'JAYS Star Plaza Theatre  Nov. 22 $328,403 10.105 in-house
WHISPERS Merrillville, Ind 24-26 $35/329 13,600,
DELLS four shows
PHISH Hampton Coliseum  Nov. 25 $260.976 12,503 Celiar Door
Hamptan, Va. $22.50/$20 sellout
BRIAN MCKNIGHT Fox Theatre Nov. 22, 25 $234,853 9,232 Brass Ring Prods.
BROWNSTONE Detroit $50/$32.50/$25 9.300, two
D'ANGELG shows
PHISH Civic Arena Nov. 24 $213.380 10.663 Electric Factory
Pittsburgh $20 18,742 Concerts
JETHRO TULL Beacon Theatre Nov. 14-15 $196,350 5,610 Delsener/Slater
New York $35 two Enterprises
sellouts
GREEN DAY West Palm Beach Dec. 2-3 $190,050 12,621 Fat Harry Prods
RIVERDALES Auditorium $16/$15 12,800, Fantasma Prods
West Paim Beach two shows
Fla
JOHN MICHAEL Cynthia Woods Nov. 11 $186,107 10773 PACE Concerts
MONTGOMERY Mitchell Pavilion $40.25/$30.25/ 12,532 Avalon Attractions
NEAL MCCOY The Woodiands. $20.25/$15.25
JAMES BONAMY Texas
ROGER WHITTAKER Arena, Nov. 19 $176,672 8.312 Pathway Tours
Niagara Falls Civic $24.50 seliout
Center
Niagara Falls, N.Y.
LORETTA LYNN Arena, Nov. 18 $158,319 7,630 Pathway Tours
Niagara Falls Civic $24.50 8,000
Center
Niagara Falls, N.Y
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, hashvilie. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, «all Marie Ratliff, (615)-321-4295.

plans on servicing all radio formats be-
ginning Dec. 18. Although no single
will be released, Springsteen’s song
will most likely be a standout at album
rock and triple-A stations.

“We anticipate that different for-
mats will pull ditferent music from the
album,” says Fletcher. “Triple-A will
certainly find a host of artists on this
record, but we hope to get some
[tracks] to album rock radio and alter-
native, too.”

Triple-A KSCA Los Angeles PD
Mike Morrison predicts that the album
will be a hit with his station’s listeners.
“Any record that has that many core
artists doing new music, especially
when Eddie Vedder is involved, is go-
ing to be of interest to us, and I would
expect that we're going to feature it
pretty prominently.”

Fletcher says that several screening
tie-ins with Gramercy and local radio
stations will also serve the project.

SCHULHOF RESIGNS

(Continued from page 7)

Schulhof was said to have opposed
Idei’s recently announced plan for
Sony to enter the personal computer
business. There may also have been
dissension over Sony’s latest audio
configuration, the MiniDise, which
has not caught on with consumers.
Idei, whom Sony says was involved
in the launch of the CD, assumes the
title of chairman of Sony Electron-
ics.

In addition, there were clashes at
Sony Interactive over the marketing
of a successful new product, the
video game player Sony Play-
Station.

Some investment sources say
stock-market considerations may
also have been a source of strife be-
tween Idei and Schulhof. Schulhof is
said to have favored a sale by Sony
of a stake in its entertainment divi-
sion to the public as a way to raise
capital. But Idei is reported to have
opposed such a plan because it
would lessen Tokyo’s control over
the businesses and subject them to
the vagaries of Wall Street.

With Schulhof’s departure, the
only titles in abeyance are president
and CEO of Sony Corp. of America,
the holding company that oversees
all U.8S. operations. Ohga remains
chairman of this unit, and Idei has
been appointed vice chairman.

A statement attributed to Schul-
hof says, “My years at Sony have
provided me with exhilarating op-
portunities in a truly wonderful
company. Now that the acquisition
of our entertainment companies is
complete and the strategic plan for
the ongoing management of all of
Sony’s U.S. businesses is in place, I
want to begin to explore a new en-
trepreneurial role outside of the cor-
poration, and I am eager to get on
with it.”

Schulhof’s leaving follows shake-
ups this year at Warner Music,
where Robert Morgado and then
Michael Fuchs were ousted as chair-
men, and at MCA Music, which re-
cently forced out Al Teller as chair-
man.

Assistance in preparving this story
was provided by Steve McClure in
Tokyo.

According to Robbins, a portion of
the protits from the “Dead Man Walk-
ing” album will be donated to Hope
House, the New Orleans-based organi-
zation where Sister Helen Prejean
works, and the Murder Victims’ FFami-
lies for Reconeiliation.

‘NOT YOUR TYPICAL MOVIE MUSIC’

Robbins, who sent a rough cut of
the film to potential eontributors,
says the project was initiated with
few guidelines.

“I basically said, ‘Listen, I really
like your work. Here’s this movie, and
if it inspires something, great,”” says
Robbins.

“I just wanted to tloat the balloon
and see what would happen,” he adds.
“There are a lot of things between the
lines in this movie. There is a subtext
that isn’t explained with dialog; there
are emotions that are felt but left un-
said, and for me, that’s where songs
live.”

Robbins was also directly involved
with the album, writing liner notes
and executive producing with his
brother, Dave Robbins, who wrote
the film’s score. The two also helped
compose “Face Of Love,” which is
performed by Vedder and Khan.

Suzanne Vega, who contributed
“Left Of Center” for the 1986 sound-
track to “Pretty In Pink,” says that
writing “Woman On The Tier (I'll See
You Through)” for Robbins’ album
came naturally.

“I find that writing in character

and writing in situations is something
[ like to do and something I do any-
way in my own work, so it wasn't as
far away from my usual thing as it
might seem.

“On one hand, you're given this
very striet structure to work within,
but on the other, there was no one ap-
proving or disproving of the song,”
says Vega, “They were looking for
different points of view, so the album
is like an independent, sister project
to the film.”

Although most artists were not
contacted about the project until Sep-
tember, the turnaround was speedy.
Vega, for instance, submitted her
song to Robbins in early November.

Steve Earle says that his song for
the soundtrack, “Ellis Unit One,” is
“the best thing I've written in a long
time.” He found time to mix a gospel
version of the track that does not ap-
pear on the album and to play guitar
on Cash’s song.

“I did a guitar and vocal and sent it
to Tim,” says Earle. “He loved the
song, so I went ahead and did a more
fleshed-out version that had some
background gospel vocals by the
Fairfield Four.”

For Robbins, who received this mu-
sic while he was busy with post-pro-
duction work on the film, Christmas
came early this year: “I've been real-
ly busy with the film editing, and get-
ting packages from these amazing
musicians with these stunning DATSs
in them was just amazing.”
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't fail 16 song soundtrack pa'trs the
e singers of the decade Wlth.
Kenneth ‘Babyface’ Edmonds, the 90’s top songwriter.

. e
The soundtrack to ‘Waiting To Exhale’ is a classic:
USA TODAY

«% % %! This can
top R&B/Pop femal

L o N 7¢ 3]
the classiest album of 95.
DAILY NEWS

“Babyface has captured what it can mean to be
4 woman in 1995. If the movie is half as good as
the soundtrack makes you think it will be

don’t wait for the video.” ’
Top Rating LOS ANGELES TIMES

THE NEXT DEFINING

SOUNDTRACK ALBUM OF OUR TIME.
ARISTA
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Music Goes On And O

Billeoard.
BIG EIGHT

ESSENTIAL REFERENCE GUIDES

1. International Buyer's Guide: The worldwide music & video business-
to-business directory am-packed with record & videc co’s, music publishers,
distributors & more. $109
2. Intemational Talent & Touring Directory: The source for U.S. &
International talent, bcoking agencies, facilities, services & products. $95
3. Record Retailing Directory: Detailed information on thousands of
indepencert music stcres & chain operations across the USA. $135
4. Intemational Tape/Disc Directory: All the infc on professional services
& supplies for the audiz/video tape/disc industry. $50
5. Nashville 615/Country Music Sourcebock: The most
comprehersive resource of business-to-business listings for the Nashville
region & ccuntry mus c genre. $50
6.CZ) The Power Book Fall 1995 Editior & Spring 1996
Edition: The ultimatz guide to radio and record promotion. Lists Radio
Stations ‘Country, Rock, R&B, Top 40), Record Companies, Radio
Syndicators and Top - 00 Arbitron Markets. $75 each.
(Fall and Sprig $119—order Spring edition now & saye more than 20%—maits in March’96)
7. International Latin Music Buyer's Guide: The essential tool for
finding business contacts in the latin music marketplace. $60
8.®Intemational Recording Equipment & Studio
Directory: All the facts on professional recording ecuipment, studios &
equipment usage. $8C $40
Mail in this ad with check or money order or call today!
For fast service call: 1-800-223-7524 or 1-800-344-7119.
In NY call {212) 536-5174. In NJ call {908) 363-4156.
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701

Please add $5 per directory for shipping ($12 for internatic nal orders).Add applicable
sales tex in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
All sales are final. BD223 95
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Artists & Music

Interscope

Raises Dehut
From Lifter

W BY DAVID SPRAGUE

A few years ago, pundits trawled
the Sunset Strip in search of Los
Angeles’ great vock hopes. These
days, the action has moved a few
miles east to the city’s Silverlake dis-
trict, home to a scene that has
spawned such artists as Beck, Pos-
sum Dixon, and Lifter, a wiry post-
punk trio that will release its Inter-
scope debut, “Melinda (Everything
Was Beautiful And Nothing Hurt),”
Jan. 23.

“I don’t know if it’s a scene in the
standard sense, but it is a really
comfortable and really supportive
place to be right now,” says Mike

Coulter, Lifter’s singer/guitarist.
“There’s definitely more of a sense

LIFTER

of community than I remember there
being when I first moved here in the
'80s.”

Interscope is looking to build on
the fan base Lifter has established
in Southern California, working the
band in gradually increasing circles
expanding from its home base. “The
band is well known in L.A., and our
goal is to keep them on the road in
order to let people know how strong
they are,” says Steve Berman, Inter-
scope’s head of marketing and sales.

“We’re in no rush to shove them
down people’s throats, though,” he
adds. “We're comnitted for the long
run, because this is the kind of band
that will draw an audience to itself.”

The label will work the first
emphasis track—most likely “The
Rich, Dark, Sultry Red Of Hate”—
to college radio, which will be ser-
viced with the entire album later this
month, and later to commerecial
alternative outlets.

“College radio is obviously going
to be very important,” says Berman.
“And our alternative marketing staff
is starting to develop the project at
retail—getting musie and position-
ing materials in the credible early
accounts in each region, whether
that’s a small indie shop or a
Musicland.”

Lifter recently completed shoot-
ing videoeclips for “The Rich, Dark,
Sultry Red Of Hate” and the planned
second single, *“Headshot,” co-direct-
ed by Coulter and Jonathan Craven,
the son of “Nightmare On Elm
Street” director Wes Craven.

“We like to keep our hands in
everything from videos to T-shirt
designs,” says Coulter, who adds that
the band may set up an Internet site
in early 1996. “It’s the practical way
to do things, and it’s also a lot more
fun than just playing one hour a duy.”

Coulter and drummer John Rozas
began collaborating about six years

ago, but it wasn't until bassist Jeff

(Continued on page 68)

OLYMPIA, WASH.: Need a place for vour band to erash? A gig? A nice bowl of soup,
maybe? Billing its band-run label, the City Limits, as " grass-roots support net-
work for independent musicians,” Mr.
Jones & the Previous have fostered
a spirit of camaraderie and support
with local Olympian bands and others
passing through. “We do some [free]
booking and promotion for other
artists that come through, or out of,
Olympia,” says guitarist/lead singer
Andras Jones. “I was a professional
guest at friends’ places for a few years,
so this is kind of a way to pay that
back.” Perhaps Mr: Jones’ good karma
has returned in the form of 5,000
copies sold of the band’s albums “Porch
Music” and “Mr. .Jones And The Fascists: In Search Of The Hundredth Monkey.”
The band is readying two new recovdings, one of which is a4 compilation t'eaturing
eight other indie groups. Although it is included in Pandemonium magazine’s “North-
west’s Top 50 Bands,” Mr. Jones used to call Los Angeles home. During a recent
visit to its old haunts, the band performed at a fund-raiser for public-supported
KPIK Los Angeles. Jones, Jason Nason (lead guitar), Marshall Thompson (key-
boards), Colin Mahoney (drums), and Brian Schey (bass) lay down biting, some-
times humorous lyries with a beautifully fleshed-out sound. Mr: Jones & the Previ-
ous have opened for Mary’s Danish, Michelle Shocked, and Exene Cervenka.
Contact the band at 360-786-0783 or 213-8%-9587.

MR. JONES & THE PREVIOUS

DOUG REECE

ROCHESTER, N.Y.: “One thing we learned early on was to just shut our mouths and
play,” says Tom Gately, singer/guitarist of the Rochester-based power pop trio
Nerve Circus. After eight vears of playing around the area, the formul: has final-
ly paid off, earning the group the title of best band in Rochester in a recent readers’
poll of the local City Newspaper: “I guess a lot of kids see that we're very passion-
ate. As cheesy as it sounds, we've really tried to put everything into it, and I think
people have noticed that.” The album “Filth” spent much of the summer alongside
major-label acts in the top 10 of local
record stores, charting as high as No. 7
at a local Media Play outlet, No. 4 at
Record Archive, and No. 2 at Fantastic
Records. Meanwhile, the band has been
packing local elubs, such as the Water
Street Music Hall, where its record-
release party drew more than 750 peo-
ple. The trio has also played nearly 150
shows this year from Cleveland to
Albany, N.Y. Its mailing list has bul-
looned to more than 2,000 names, and alternative station WBER Rochester has
helped feed the local frenzy. In the pust, Nerve Circus has earned slots at several
regional music conferences, including New Music Seminar, North By Northeast,
and the Enipire Music Conference, where producer Eddie Kramer was impressed
enough to agree to work with the band. The trio just finished a six-song demo of
new tunes to help give labels an idea of what is next from Nerve Circus. Contact
manager Bruce Pilato at 716-454-2756 or httpy/ wwwiyellowdog.com/prolific/.
BRUCE BUCKLEY

NERVE CIRCUS

MILWAUKEE: Had Scott Wooldridge been born in an earlier epoch, he might have
heen a writer of short stories and verse rather than songs, reserving his slightly
bemused, flat-land aceent for the odd turn at the podium, instead of the bandstand.
But Scott and his brother Brian came of age at the dawning of new wave, formed
a pop-slanted band in their Indiana
hometown, moved to Milwaukee after
the signing of the Violent Femmes
and Bodeans, released an LP for
Butch Vig’s Boat label, and began
playing under the name the
Wooldridge Brothers. On the pait’s
second CD tor Milwaukee’s Don’t
Records, “Star Of Desire,” Scott’s
observations on love and contempo-
rary life are supported by homespun
fiddling, power rock guitars, and solid
songeraft. The Wooldridges’ pop roots are audible, especially in their concern for
well-wrought melodies, but their music has relaxed into an easygoing heartland
sound compatible with triple-A radio. Windswept Pacific Entertainment signed the
Wooldridge Brothers to a publishing (leal earlier this year: The Wooldridges have
opened recently for Tori Amos and NRBQ. Contact Don’t Records at 414-224-8021.

DAVE LUHRSSEN

WOOLDRIDGE BROTHERS
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Dear Quincy,

Dear Pezevenk,

This is also the 50" anniversary of
our friendship. You are, and have
always been, the coolest and the
baddest. (smile) Bless you.

Love,

Ahmet
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Quincy is hot only

sweet, kind, wonderful,
talented and giving. ..

he's also my godfather.

Congratulations from emily
and the entire estefan family.

emilio gloria nayib  emily
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A HALF CENTURY OF MUSIC



www.americanradiohistory.com

Duke Ellington was a fine piano player, but his real instrument, it was often
observed, was his orchestra, Quincy Jones has distinguished himself as a trumpet
player, arranger, songwriter, producer, orchestral conductor, major-label execu-
tive, film composer, historian and independent entrepreneur, among many
other things. Over the course of a 50-year career and a distinctly American
odyssey, his “instrument” has become music itself, and in all its dimen-
sions—as an art, a craft, a business and as a catalyst for social change
and spiritual renewal.

Perhaps most remarkably, within a culture that encourages ifs artists
to direct their talents info increasingly narrow channels of endeavor,

Jones has succeeded by embracing pop music's universality. Defying
the bounds of genres and technology, his music encompasses jozz,
classical, R&8, rock ‘n’ roll and hip-hop. He's arranged hits for
singers as diverse as Michael Jackson, Frank Sinatra and Lesley
Gore, scored major motion pictures and TV themes, produced a
movie {"The Color Purple”) and a magazine (Vibe), and over-

sees a small communications empire. Currently, he's producing
next spring’s Academy Awards show, and, with 26 Grammy
awards fo his credit (the most among living honorees),

chances are good he'll be making an impact at NARAS' next

bash as well,

At 62, Jones shows no signs of slowing down, and ot
heart he remains very much a musician. “Q’s Jook Joint,"
his most recent album, weaves fogether the myriad strains
of his past and present with an ear-bending array of
styles and top-shelf musical guests: Stevie Wonder and
Ray Charles, Bono and Brandy, Queen Latifah and Phil
Collins, dozens in all. I¥'s the kind of star-studded gala
you might expect from Quincy Jones, perhaps the most
powerful musician on the planet. As his accomplishments
of the past half-century make clear, it's a power that
derives ifs strengths from a unique combination of
talent, ambition and love.
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JONES

THE BILLBOARD INTERVIEW

At the half-century mark, Q talks about pop, jazz, “Jook” and the
still-unfolding career he “wouldn’t trade for anything.”

BY MARK ROWLAND

he living room of Quincy Jones’ house, high in the hills above Los Angeles, con-
tains an eclectic sprawl that reflects the interests of its owner. Framed pictures of
Jfriends and family sit on a baby grand piano in one corner. An array of African
art and folk instruments are strewn above and around the fireplace. A massive
stone tabie is filled with gifts, awards, a stack of books and hand-scribbled notes near
a phone that rarely stops ringing. Along another wall are unsorted boxes and bales
of archival who-knows-what, patiently awaiting someone’s attention. It’s reas-
suring to see that Quincy Jones lags a bit behind his own ambitions, just like
everyone else. It’s humbling, of course, to be reminded how many of those
ambitions have already been realized.
Wearing a brightly patterned shirt, Jones enters the room one recent
afternoon and sits on a couch by a picture window with a wide-
screen view of the city below. He’s working on scores of projects
and is flying to New York in the morning, but among Jones’ tal-
ents is an ability to focus completely on the moment; he never
betrays any sense of feeling rushed or distracted. As the sun
slowly tilts toward the west, he talks about his music and
his life with the relaxed air of a man who has all the time
in the world.

Continued on page 24
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INTERVIEW
Continued from page 23

Mercurail talents: Jones with Dinah Washington, early '60s

Billboard: In 1989, Billboard celebrated 40 years of your work. Now it’s 1995,
and we’re celebrating 50 years. Just for the record, what did that anniversary rep-

resent, and what does this one represent?

Quincy Jones: The special six years ago coincided with the year that [ made
the decision to leave Seattle and to expand musically. It was during that time
that I received a scholarship to the Berklee School Of Music in Boston, which
was a big step closer to the action in New York.

This year marks the anniversary of when it all really started for me. When 1

performed my first solo—on the french horn—during my junio-high
school Christmas pageant in 1945, when [ was 12. But if you guys
have the ability to give me an extra live years, I'll be more than happy
to take them.”

BB: You can pretty much pick and choose what you want to do these
days. Why make this record [“Q’s Jook Joint”]? Why now?

QJ: Well, this started out to be a going-away tribute to Mo Ostin. |
was going to try to do it {ast because he was leaving fast. 1t was going
to be a three-day affair. And you can’t write that many songs that
quick, so [ grabbed the things that were the closest to me like,
“Walking In Space” and “Let The Good Times Roll,” which was my

For 50 years, Quincy has been a force in pop-
ular music; like fine wine, he mellows with

age, and I am delighted he has been a part of
my career. Quincy is the king of all music.

first  Grammy
nomination, the
one with Ray
Charles. Ray is
one of my oldest friends. He was 16, and | was 14 when we used to
listen to Louis Jordan play that song in the "40s. We used to dream
together about doing things. We’d say, “Wouldn'tit be cool if...2"And
now we've done them, and we've done a lot of them together, from
symphonies to soundtracks and “We Are The World.” As you get
older, you get very sentimental about relationships and personal
things like that.

BB: So the project itself kind of snowballed. Even “Let The Good Times
Roll” ended up featuring Stevie Wonder, Bono and Ray Charles.

QJ: Yeah, it turned. On the last chorus of that song, Ray says, “Hey
everybody, Ray Charles is in town.” I said, oh that’s the classic, you
know—I don’t want to bring him until then. So maybe we'll bring in
some other people belore that. This is “Good Times,” it's New
Orleans, “laissez les bonnes temps roulet.” | thought about Stevie—
put two pit bulls on each side, and Bono in the middle, and it worked
out great. At the end, Kid Capri comes off like one of those old night-
club MCs, without scratching or samples, but with lots of Havor. It
was strange; it was taking its own life.

| believe very strongly that the divini-
ty and creativity is the most powerful
force there is; it we can just understand
that we're “terminal,” we can create a
long time. So from that point, having
those four artists on one tune, it
changed the whole
focus. | just said,
“Whatever you've
got in mind, we're
going to go that
way.” And then it
started: Tone Loc
and Latifah and Joshua Redman and Herbie Hancock and Nancy
Wilson, Coolio and YoYo, Brandy and Heavy D...it just never stopped.

BB: Did the concept of the “Jook Joint” evolve that way as well?

QJ: Well the “Jook Joint” came right away. In the last 24 years, ['ve
been digging heavily into our history. On “Back On The Block,” we
had Miles Davis and Dizzy and Sarah Vaughan and Ella Fitzgerald

Continued on puge 26

—Michael Jackson
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21
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25

JONES'

singles

Billie Jean
Michael Jackson Epic

Rock With You
Michael Jackson Epic

Beat It
Michael Jackson Epic

Baby, Come To Me
Patti Austin w/James Ingram
Qwest

We Are The World
USA For Africa Columbia

The Girl Is Mine

1983

1980

1983

1983

1985

Michael Jackson & Paul McCartney

Epic

Man In The Mirror
Michael Jackson Epic

I¥'s My Party
Lesley Gore Mercury

Stomp!
Brothers Johnson A&M

The Way You Make Me Feel
Michael Jackson Epic

Give Me The Night
George Benson Warner Bros.

Wanna Be Startin’ Somethin’
Michael Jackson Epic

Don’t Stop 'Til You Get Enough
Michael Jackson Epic

I'll Be Good To You
Brothers Johnson A&M

Dirty Diana
Michael Jackson Epic

Bad
Michael Jackson Epic

| Just Can’t Stop Loving You

Michael Jackson & Siedah Garrett

Epic

She’s A Fool
Lesley Gore Mercury

Strawberry Letter 23
Brothers Johnson A&M

Love Is In Control (Finger On The

Trigger) Donna Summer Geffen

Human Nature
Michael Jackson Epic

She’s Out Of My Life
Michael Jackson Epic

You Don’t Own Me
Lesley Gore Mercury

Thriller
Michael Jackson Epic

Off The Wall
Michael Jackson Epic

Continved on page 26
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’ TOP 50 SINGLES
Continued from page 24
O - ; : y . o — ' 26 Judy’s Turn To Cry
: \ Lesley Gore Mercury 1963
27 Smooth Criminal
Michael Jackson Epic 1989
28 Just Once
INTERVIEW form remains under attack these davs, espe- gz;\:;cy denes feafunigDEgyes |ngr109n;.|
Continued from puge 24 cially on the political front. As a respected
: um( established figure, were you conscioush 29 Angel
together—and now they re all trying to give rap a boost here? Aretha Franklin Atlantic 1973
gone. And Art Blakey, Billy QJ: Yeah. 1 know a lot ol people who
Eckstine. 1t’s like all of our idols have heen changed by hearing rap in di- 30 P.Y.T. (Pretty Young Thing)
they're heing picked olf one h- Icren.l conrexts. | 1‘em.emher getiing a Michael Jackson Epic 1983
one. Lek said he'd never leave until beautitul note from Mike Ovitz, saying
he had a good band 10 work with, that he wasn't even into rap before and 31 Another Part Of Me
and now his whole band is up there now he’s a big supporter and fan Michael Jackson Epic 1988
I've known some ol the greatest peo- Anyiime they monkey with that First
ple on this planer—and probably the worst Amendment, like “We're going to get a commit- 32 Yah Mo B There
—and when they go, they leave a litile —y . tee to decide which rap records that people can lis- James Ingram w/Michael McDonald
ptece of themselves with you. You still Sarah V, Q, Chaka K ten 10"—give me a break! | hope the rappers tinal- Qwest 1984
laugh and smilec when you think about the ly will organize their own united front for a hip-hop
things that Miles used o say to you. Ii’'s very lasting. nation where they can regulare their thing from wirhin, when they 33 One Hundred Ways
BB: So their passing uffected the making of this record? necd 1o Quincy Jones featuring James Ingram
QJ: It hit me about what our roots are all abour. You know. music BB: You ve alwavs been open to working with all kinds of popular music, A&M 1982
is a funny animal The young kids use it as kind of a disposable thing: [from Count Busic to Lesley Gore to the Brothers Johnson. Most musiciuns,
last week is old school. But the whole world has decided 1o throw including most jazz plavers of your generation, have tended to stav in one 34 I'll Be Good To You
away rheir own culiure and use this as the culture that reflects thenmy: place Quincy Jones featuring Ray Charles &
music by African Americans has become their voice, their Fsperanto, QJ: 1 agree. They like 10 stay in the era that was kind to them. It's a Chaka Khan Qwest 1990
____ comfort zone. | understand
that. But I never did under 35 That's The Way Boys Are
stand the crites: che first Lesley Gore Mercury 1964
thing that they do if you get
INto pop Music is say you're 36 Maybe | Know
selling out. That's garbage. Lesley Gore Mercury 1964
You've got 10 have some- A y .
thing to say or you can for- 37 Sunshine, Lollipops & Rainbows
- get selling out! [laughs] |1 Lesley Gore Mercury 1965
think [}'ml. the I-Ml.\l\' ol ('om- 1 Stuff Like That
munication is basicall "
being sincere. We're in a Quincy Jones A&M 1978
strange industry, our prod- 39 Look Of Love
uct 15 consumed even
belore it's chased Lesley Gore Mercury 1965
purchase
i Lot a0 i No Corrida
Making a point with Duke Ellington, 1971 they don’t like it, they don't Shyiggey dona=pAGH il
‘ . . _ ‘ . buy it. You could go out on 41 The Woman In Me
so to speak. I've n'avelgd ‘dl'OLlH(I.Ihlb wortld so many tines, and it still llje street corner—we've done this—and .have boxc_s o_f CD.S read) o Donna SUmmertGatien 1983
shocks me. And Americans, white and black, scem 1o be the last to give away lree. The firsi question you get is, “What is i?” I'm saying,
know about it. That's what makes it so ironic I's free, man!™ And a guy 15 saying to me, “I don’t care. What is ir?” 42 Get The Funk Out Ma Face
BB: That Americans don’t appreciate it as much? BB: For all the diverse music on your albioms, there’s a core crew that Brothers Johnson A&M 1976
QJ: 1 don’t think thar they get it. You know, “If black people creat- scems to travel with you from record to record. How crucial are they to reul-
ed it and it came out ol bordellos, it can’t be worth very much.” Ti izing your concepts? 43 How Do You Keep The Music Playing
didn’t get documented very well in the past, cause nobody thought it QJ: Rod Temperton, Greg Phillinganes, Jerry Hey. Bruce Sweiden on James Ingram and Patti Austin Qwest
was worth very much—and 1t’s the richest culture ir the world. 1 the mixing side...we've been rogether for alinost 20 years. Jerry played 1983
guess getting older and having young kids, some in music 100, you a Cootic Williams solo on “Do Nothing Till You Hear From Me” that
hope they don’t say, “This never happened.” That would he my worst was the real thing. Without them, you can’t be that adventurous. We 44 Do You Love What You Feel
nightmare. All the incredible things thar Ellinglon and Basic and can try anything, and we do, we go tor it. Paul Jackson, The Brothers Rufus and Chaka Khan MCA 1980
Louis Armstrong did with the language of the hrass sections, with Johnson...it's definitely a family. Therc’s a musical and a personal atti-
trumpers and derbies and tude. Phillinganes and Jerry, they come out to 45 The Secret Garden
plungers and cverything else 1o the studio even when they're not working. Quincy Jones featuring El DeBarge,
emulate vocal expression, it's all Love is strong BB: You once credited Dizzy Gillespic for James Ingram, Barry White, and
mn‘aqﬂOuS 5”?’.1' .CS])CCi;\HH And m‘ighty is the Q advising vou lo‘ pick musicians who can get Al B. Sure! Qwest 1990
under the conditions that they along together as well as play together.
were living under. 1i’s a saga. The last of the stand-up dudes QJ: Well, I must say that it’s the music {irst. 46 Master Of Eyes
BB: So part of your goal here He's a]ways down But we all have this junkie attitude: we don’t Aretha Franklin Atlantic 1973
was (0 establish the idea of musi- . care what gets in the way, we're not stopping.
cal continuum, from the "40s to The painter of towns No mal[mﬁlo\v long it 1akes, how mzmy[ t]imfs 47 My Town, My Guy And Me
today, and from jazz to rock (o The master of sounds we have 1o do it over again, nobody cares Lesley Gore Mercury 1965
rup? That's a great fecling because everybody is
6]5 Yeah. and it turned Ab By- ]eapS ar.::d - ek going for the moon. \gVe all have tlufryin com- 48 State Of Independence
out just like that. You go usinessman to some mon. Donna Summer Geffen 1982
and lay out the '40°s A brotherman to others BB: You've many other projects these davs— film 49 Ease On Down The Road
, , , . c - . 2OMs ; as A
,28: a(LOds y07:)71 f:?: Part father’ part friend Zi{:(&);(TW\(/‘;l(v;ws, CD-ROMs—do vou do as much music Diana Ross & Michael Jackson
song here thar almost Part bad motherfucker QJ: No, Ldon't. Thete is always a price. But being MCA 1978
I;\CP;CSCHB‘ eaﬁh [;G‘I’l(‘)d He's a'lways into somethin' lll(lél;fi(-lfllll’ to-}[)le -alh‘lelmi do rh: l\'““dl(l’fl.s‘llm‘(ls 50 | Don’t Wanna Be A Loser
And you sce that the rap- He a'Iways has a p'l an YRR e I SIS optweshil At 4 Lesley Gore Mereury 1964
pers of today have very . or the converging technology projects, CD-ROMs or
strong roots, whether If I was older he d be my hOmEbOY whatever, that has a value 100, \We have The To . s
g p 50 Singles produced by Quincy Jones
they know it or not. | was A But everybody knows outlets for all (hgt stutf, and that means we was compiled by Chart Beat columnist Fred
with the A111§l'1ca11 dclegunon o He's the goddamn man have avoice- ~with television, magazines. . Bronson, using a point system he developed for
Mandela's inauguration, and 3 d I didn’t know that much about magazines, his book, “Billboard’s Hottest Hot 100 Hits,”
they used a praise shouter to Love is .Strong [ just knew that Vibe was a good idea. | g 5 . 5 !
LGy ) A JUS LT _ & recently published in a revised and enlarged
introduce him. That's just the Peace think it s a better idea now becuusc we second edition.
same as a rapper —Mele-Mel really don’t have any competition. There
BB: Rap’s validity us an art Continued on page 28
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Producer

He’s cut the Chairman, the Queen of
Soul and the King of Pop, and he won't
stop ‘til he gets enough.

BY DAVID NATHAN

hile his mid-'80s work as a producer on Michael

Jackson's blockbuster albums “Off The Wall” and

“Thriller” brought him an unprecedented level of

global recognition, Quincy Jones had already

enjoyed success and acclaim as an on-line producer

on albums going as far back as 1961. According to an extensive

discography published in the book “Listen Up: The Lives Of Quincy

Jones,” the multi-faceted music man was first listed as sole producer

on jazzman Joe Newman's Mercury album “At Count Basie’s,” even

though he had actually participated in production chores on any
number of artists, dating back to 1957.

A musical renaissance man in every sense of the word, Quincy Jones

has the rare distinction of having been involved with artists in virtual-

Gore's gold: Together, the duo scored more than a dozen hit singles.

ly every genre of popular music. While his ’50s sessions focused
mainly on jazz artists—including Sarah Vaughan and Dizzy
Gillespie—Jones’ skills as a pop-music producer were much in evi-
dence when he worked with Lesley Gore in the early "60s.

12 GORE-FILLED HITS

Two years earlier, Quincy had become VP of A&R for Mercury
Records, signing the New Jersey vocalist to a contract after hearing her
sing at a Manhattan hotel. With Gore, Jones enjoyed instant pop suc-
cess: “It’s My Party” jumped to the top of the Hot 100 in the spring
of 1963, additionally enjoying three weeks atop the R&B charts. Over
a two-year period, the Jones/Gore combination produced a string of
12 more hit singles, including “Judy’s Turn To Cry,” “You Don’t Own
Me” and “Maybe I Know.”

While Gore had been churning out successful pop records with him,
Jones had also been applying his musical magic to albums by two of
Mercury’s key vocalists, Sarah Vaughan and Billy Eckstine, in 1964
and 1965. Other artists at the company—including blue-eyed soul
singer Timi Yuro, stylist Damita Jo and jazz trio The Three Sounds—
also benefited from his presence as the highest-ranking black A&R
executive at a major label.

As he was continuing to develop as a recording artist in his own
right (something that had begun with his early *50s albums for
Prestige and RCA, continuing through his association with Mercury

Continued on page 30

INTERVIEW
Continued from page 26

are a lot of hip-hop magazines out there, but we don’t claim
ours to be just a hip-hop magazine; it's about urban culture.
Rolling Stone may have a couple of rap covers, Neneh Cherry
or somebody every year, but for the most part there’s no
place else to go.

BB: It sounds like part of the appeal of this record is that the
“Jook Joint” idea can be transformed to other venues, such as
CD-ROM.

QJ: That’s what fascinated me about it. When it’s real and
it has a history, it stimulates a lot of ideas. Right now, I'm
trying to do a feature film on the album—full drama, ten-
sion, humor, love affair, everything.

BB: How hard is it to juggle many projects at once?

QJ: Most people 1 know who are doing their thing have all
kinds of things going on all the time. Time or whatever it is
establishes the priority and what has to be done. If you don’t
have that, you'd never get it done. If they just say, “Well,
whenever you get finished with it, whenever you feel it’s
O.K., you turn it in,” you'd do nothing. You'd procrastinate
for years. If they tell me that, they’re in trouble. “Whatever
you think is right...”

BB: So you live for the deadline?

QJ: Yeah. Some things have to be pre-
pared concurrent with a lot of others
because they take longer to gear up. A
movie is a long time; with a record, pre-

ship

Winner of the Jean Herscholt
Humanitarian award, 1995

dreaming and visualizing, you've got
to be very specific or it won't hap-
pen.

BB: So when you were young, music
was the main way you began to visual-
ize your success?

QJ: The only way. But it was
always visual, because 1 wanted to
write for films too, since I was 11
years old. I didn’t think that it was
going to happen, but I kept wishing
for it.

BB: You scored dozens of movies in
the '60s and early °70s, an amazingly
prolific period. But at a certain point,
you pretty much gave up that part of
your career. Why?

QJ: It was the optical sound; 1
couldn’t stand it. They called it the
“Academy roll-off”: everything
below 100 cycles would disappear.
“In Cold Blood” was all celli and
basses. I told Richard Brooks, the
director, “Richard this is a very low
score. 1 don’t mean quality—it’s got
lots of celli and basses for that men-
acing sound in there. If the Academy
roll-off hits this film, we're dead.” So
he went to 65 theaters, first-run the-
aters, with an engineer from RCA
and readjusted the frequency-range
levels of all the theaters. That's the
kind of guy Richard Brooks was. 1

rn & day and a year apart. We are be

le for all—I love the man.

production time is much shorter. But our
whole life is about the blank page: “What are
we going to do, because right now we have
nothing!” Ideas are the sustenance of creative
life. What's always amazed me is how one
person will take the first idea that comes or
the second surge of inspiration and say,
“Fine.” Another person will say, “That’s not
it yet.” They get to the 27th layer before they
say, “That’s it.” How do you know thar?

BB: Which are you?

QJ: I'm the 27th through the 40th
[laughs]. I don’t know how, but somehow
you know. You just say, “That’s it!” But
that’s a very important decision in creativity.

BB: In the *60s and '70s, you were known for
staying up for four or five nights in a row work-
ing on a record or film score.

QJ: And we still do that. Rod Temperton is
justas bad as 1 am. We would probably be in
worse shape if people found out that we
would do the same thing if they paid us or
not.

BB: Yeah, you probably wouldn’t want that to
get around too much.

QJ: No, but when you like something that
much, that’s the way itis. It's about passion.
I think everything is really based on sexual
energy, and it depends on where it goes and
where you put it.

1 know that since 1 was very young I've
always tried to take the negative elements or
whatever and convert them into a positive
outlet, always. It’s escapism or whatever you want to say, but what a
great place to put it! *Cause it’s a big ball of energy. You've got to put
it someplace.

BB: Have you always been conscious of your ability to do that?

QJ: No, it feels natural. I guess the trick is to dream real big. But if
you do that, you have to get off of your ass and execute real big! That’s
the killer. I think our higher power likes our dreams to be very spe-
cific. Don’t just say, “Oh God, 1 wish [ was happy.” Give me a break,
man!

It doesn’t have to be like a machine, but I think when you start

Jones produced Sinatra’s “L.A. Is My Lady” in 1984.

really fell into that picture because it
was nonfiction. At that time, [Truman]
Capote and Columbia Pictures wanted
Leonard Bernstein to do the
score. 1 agreed with them. I
said, “Leonard Bernstein is one
of my favorite musicians.”
Richard Brooks said, “Quincy
Jones is doing the score.” It
wasn’t a black picture either,
you know? He had a lot of faith
in me, and so I had a lot of loy-
alty to him. He was a real
stand-up guy.

BB: Along with Henry Man-
cini, you introduced a strong jazz
sensibility into scoring Holly-
wood pictures...

QJ: Alot of people did—Alex
North, Andre Previn, Johnny
Mandel—but Henry was my
mentor. When 1 got into films,
he helped me on some musical
fronts and on some sociologi-
cal fronts too. He was always
trying to push the components
and elements of what
Americana was about, orches-
trated to use in a dramatic con-
text. 1 used to love that chal-
lenge because you couldn’t get
it any place else.

BB: You really broke the color
line within the film-scoring com-
munity as well. That it didn’t
happen until the mid-"60s seems
kind of startling in retrospect—
that a field like film scoring could still be so racially exclusive.

QJ: Oh man, are you kidding? 1 was out to Universal, and they
didn’t even have black people in the kitchen. It took me 10 years to
figure out that “shvartze” didn’t mean arranger or composer: “Be
cool, here comes the shvartze.””

BB: In the "60s, when you worked with Irving Green at Mercury Records,
you were also the highest-ranking black executive at a major label in the
music business. Did that feel like an added weight for you at the time?

QJ: No, I'm not into all that shit. It only means “only” and all the
Continued on page 40
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and his switch to A&M Records in 1969), Jones kept his interest in
scoring for films and producing movie soundtracks surged during the
mid- to late '60s. As a result, he did little outside producing, although
his name could be found as an arranger on tracks for former Beatle
Ringo Starr’s 1970 album, “Sentimental Journey.”

THE QUEEN AND Q

In 1972, Jones worked with
“Queen of Soul” Aretha
Franklin on her twelfth album
for Atlantic Records. The pair-
ing with Jones marked a
departure for Franklin, who
had worked exclusively with
Jerry Wexler, Tom Dowd and
Arif Mardin since signing with
the label in 1967. Several ses-
sions took place, but only one
full album and one single
(“Master Of Eyes™) were com-
pleted.

The album, “Hey Now Hey
(The Other Side Of The Sky),”
included one major hit
(*Angel™) and contained
Franklin’s unforgettable ren-
dition of “Somewhere” (from
“West Side Story™), which
Jones has cited among his all-
time favorite productions.

Four years later, following

encing during his developing years; with his wealth of musical expe-
rience, Jones would be the perfect match in bringing out Jackson’s
distinctive artistry.

Epic released Jackson’s "Off The Wall” LP in September 1979, and
with “Don’t Stop 'Til You Get Enough” already an across-the-board
smash single, the Jones/Jackson partnership kicked into high gear.
Other hits—"Rock With You,” “She’s Out Of My Life” and the title
cut—propelled the album to mult-platinum status, racking up over
6 million sales.

As impactful as that album had been, nothing prepared the music
industry or the record-buying public for
its follow-up. Two years later, after Jones
had formed his own Qwest Records
label—and produced Rufus & Chaka
Khan (the 1979 LP “Masterjam™), George
Benson (“Give Me The Night”), Patti
Austin (“Every Home Should Have One™,
Lena Horne (“The Lady And Her Music™)
and Ernie Watts (“Chariots Of Fire")—he
was back in the studio with Jackson to
record 1982’s groundbreaking “Thriller.”

SUMMER AND SINATRA

To date the best-selling album in histo-
ry, with global sales of over 45 million,
“Thriller” netted Quincy three Grammy
Awards, bringing his total (up to that
point) to 14, as well as definitively altering
his international profile as a producer.

One more recording with Jackson in
1982, “E.T. The Extraterrestrial,” pro-
duced another addition to his Grammy
collection.

Jones’ '80s hit streak continued with

the success of his own
Grammy-nominated albums
“Body Heat,” “Mellow Madness” and “1 Heard
That!,” Jones began a decade that saw his direct
involvement as an on-line producer with a
number of new, developing and established
acts. Brothers George and Louis Johnson had
been playing (respectively, guitar and bass) in
Jones’ rhythm section during a U.S. tour in
1974 and had been heard on the 1975 “Mellow
Madness” LP.

Through Jones, the Brothers Johnson were
signed to A&M Records in 1976 and began a
four-year run of platinum albums and hit sin-
gles. With Jones handling production, the
funky twosome kicked off with the album
“Look Out For #1” in 1976, which contained
the hits “Get The Funk Out Ma Face” and “I'll
Be Good To You,” following up a year later with
the “Right On Time” LP (with the hit
“Strawberry Letter 23”), 1978’s “Blam!!” and
1980’s “Light Up The Night™ albums.

FROM “WIZ” TO “WALL”

i e
Jones produced an “Angel” for Aretha.

albums by Donna Summer, James Ingram,
=  Paui Austin, Frank Sinatra
e (1984's “LA. Is My Lady™),
i and as producer of the
momentous “We Are The
World” session (1985) with
40 major artists participat-
ing. He worked with
Michael Jackson again in
1987 on the 6-million- sell-
ing “Bad” album, and since
the beginning of the *90s,
Jones has lent his superb
production skills to albums
by the late, legendary pio-
neer Miles Davis and new
hitmaker Tevin Campbell.
(The “Bad” single “Dirty
Diana” gave Jones the
longest run of No. 1 records
of any producer. It had been
25 years and one month

In 1976, Jones also reunited with During my tour last year, I 1istened long and hard to "Listen Up," and
Lesley Gore for the A&M album, “Love I had not realized how far back Quiney's music had gone. I was famil-
Me By Name.” Two years later, he iar with some early work, but not all of it. I wrote to him, telling

found himsell on the set of the film
“The Wiz" with Diana Ross and

him this and praising him as a great artiste. He replied and sent me a
magical box of all his work! We met backstage again in L.A. after a

charity show, where I had sung "The Way You Look Tonight," and he
flipped. He invited me to sing on his new album, the “Jook Joint" pro-

ject. I couldn't believe it! After finishing the track, he'd call me
up at all hours while he was overdubbing on it, and be so enthusias-
tic...I was so flattered. He is a legend, a hero, a man I have the

ultimate respect for. Please God we work together again!

Michael Jackson working on the score for the movie. Quincy’s first
experience in the studio with Jackson would end up being a precur-
sor to a career-altering union for both of them: Jackson, signed along
with his brothers to Epic Records since 1976, had recorded four solo
albums during the previous six years with Motown. By 1979, he was
ready to share the fruits of the creative growth he had been experi-

since Lesley Gore's “It's My Party
topped the charts.)

His own stellar recording carcer has
continued to soar with the albums
‘Back On The Block” (1989) and “Q's
—Phil Cellins Juke Joint™ (1995), both of which have
involved studio work with an incredi-
ble diversity of artists, ranging from
Ella Fitzgerald, Ice T., Big Daddy Kane and Dizzy Gillespie on the for-
mer, to Phil Collins, Ray Charles, Stevie Wonder, Chaka Khan, Bono,
Gloria Estefan and Take 6 on the latter. His ability to work in so many
different musical territories has given Quincy Jones his one-of-a-kind
status, a man adept at eliciting superlative performances from many
of the world’s most talented recording artists. Hll
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From his tutelage under Clark Terry and Lionel Hampton to his
ascent as a master conductor-arranger, Jones has kept con-

nected to the real thing.
8Y CHRIS MORRIS

uincy Jones half century of musical accomplishment has
encompassed triumphs in a multitude of genres—pop,
R&B, soundtracks and some fusions that are uniquely his
own. But jazz abides as the alpha and omega of Jones’ for-
midable achievements.

QOne need look no further than Jones’ current Qwest album “Q’s
Jock Joint” for proof® There, one finds such jazz heavyweights as
Herbie Hancock and the young tenor-sax lion Joshua Redman among
a glittering assemblage of rock and pop talents.

As Jones noted about jazz in a 1989 Billboard interview with the late

Glracag

Leonard Feather, “The connection’s
always there...It’s always leaking through
your music.”

When jones first picked up a trumpet
in his teens, he had a noteworthy tutor:
Clark Terry, a linchpin of the Count
Basie and Duke Ellington bands of the
’40s and '50s. A youthful prodigy. Jones
joined Lionel Hampton’s band in 1951
and toured for two years in the company
of two of the finest brass players on the
globe: Art Farmer and the legendary
Clifford Brown.

His stint with Hampton led 1o work as
a freelance arranger. To say his resultant
resume was fat is somewhat understating
the case: Through the ’50s, Jones wrote
charts for his teacher Terry, his band-
mates Brown and Farmer, Oscar
Pettiford, Ray Anthony, Tommy Dorsey,
James Moody, George Wallington,
Count Basie, Cannonball Adderley,
Jimmy Cleveland, Dinah Washington,
Paul Quinichette and Gene Krupa.

Jones’ time with the vibraphonist also
resulted in his first session as a leader: In 1953, in Stockholm, he led
an octet that included Farmer trombonists Cleveland and Ake
Persson. The session, which saw the group recording a pair of Jones
originals, was originally released on Swedish Metronome and ulti-
mately issued in the U.S on EmArcy as “Jazz Abroad Featuring Roy
Haynes And Quincy Jones.”

SWINGIN’ FOR STATE
By 1956, Jones was serving as trumpeter and band director for the
State Department—sponsored big band that Dizzy Gillespie brought to

the Middle East and South America. Shortly thereatter, he began a
brief but fruitful relationship as a bandleader for ABC-Paramount
Records.

Some of the tastiest recordings from this period are cantained on an
Impulse! reissue, “This Is How | Feel About Jazz,” which takes its title
from one of Jones’ 1957 ABC-Paramount albums.

(Selections from another album, “Go
West, Man”—which, as the title
suggests, spotlighted mejcr
names on the West Coest
jazz scene—are also
included on the CD.)
These effusive sessions
feature top-notch
Jones arrangements
and the cream of
the jazz world at
that time—Far-
mer, Cleveland,
Phil Woods, Lucky
Thompson, Hank
Jones, Paul Cham-
bers, Zoot Sims,
Herbie Manu, Milt
Jackson, Charles Min-
gus, Billy Taylor, Benny
Carter, Art Pepper, Herb
Geller, Charlie Mariaa»,
Shelly Mann, Buddy Collet=, Carl
Perkins, Lou Levy, and Red Mitchell.
Here, Jones proved his mastery of both big-
band swing and cooking small-group work.

With Pizzy Gillespie

FROM FRANCE TO MERCURY

In ’57, Jones settled in Europe as a producer and bandleader for
France’s Barclay Records. By the following year, he was back in the
States, where he linked with Mercury Records, tor which he assem-
bled an orchestra.

His work lor that label may be heard on a timely anthology, “Pure
Delight” (its title drawn from Jones’ highly appropriate middle name,
Delight), issued earlier this year by the New York archuval label Razor
& Tie Records. The sides—drawn from such memorabie Jones opus-
es as “The Birth Of A Band,” “The Great Wide Wosld Of Quincy

Continued on page 34
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IT’S JAZZ, MAN
Continued from page 32

Jones,” “1 Dig Dancers,” “Big Band Bossa,” “Around The World" and
his early soundtrack for “The Pawnbroker”—olffer insight into the way
in which the leader skillfully married hig-band brawn and small-group
intimacy within the confines of a large orchestra.
As belore, the players are to die for: Beyond such familiars as Terry,
Cleveland, Woods and Farmer, Jones utilized such
luminaries as Budd Johnson, Lee Morgan, Kenny
Burrell, Milt thinton, Curtis Fuller, Melba Liston, Julius
Watkins, Jerome Richardson, Jim Hall, Frank Wess
Lalo Schilrin, Erie Royal. Snooky Young, Roland Kirk,
Kai Winding, J.J. Johnson and Art Blakey.
Several of the players listed above were in the orches-
tra Jones toured with in Europe and the U.S. during
1960, after he served as musical director for the
European tour of the Harold Arlen blues opera “Free
And Easy.” In 1961—the same year he became A&R
chief at Mercury in New York—]Jones also cut another
splendid, lush jazz album for Impulse!. “The
Quintessence,” which featured such stars as Terry, Joe
Newman, Freddie Hubbard, Thad Jones and Oliver
Nelson.

WALKING IN SPACE

In 1969, Jones hegan his association with A&M
Records, and he kicked things off with a bang, as
“Walking In Space,” the title track from his label debut,
won a Grammy award for best instrumental jazz perfor-
mance, large group or soloist with large group. As cver,
Jones used only the finest sidemen for this ground-
breaking work: the album featured Freddie Hubbard,

TO OUR MOST EMINENT

Jimmy Cleveland, JJ. Johnson, Kai Winding, Roland Kirk, Hubert
Laws, Jerome Richardson, Bob James, Ray Brown, Chuck Raincy and
Bernard Purdie., among many others.

The set also pointed the way for Jones’ turure chartbusting lusions,
which melded a jazz sensibility with an R&B-oriented groove. The
style would prevail on such A&M follow-ups as “Gula Matari,
*Smackwater Jack”™ and Jones’ biggest A&M-era hit, 1974’s “Body
Heat

= A

At the Montreux festival with Miles Davis, 1991
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LIVING LEGEND

With Count Busie, early '60s

In the intervening years, Jones’ many parallel
careers—pop-wise music-maker, soundtrack composer
extraordinaire, hit-forging producer—have tended to
eclipse his place in jazz in the public eye. However, in
1991, he reiterated his position among the music’s lead-
ing lights with a historic performance: He conducted the
Gil Evans Orchestra and the George Gruntz Concert Jazz
Band, fronted by none other than Miles Davis, at the
25th Montrenx Jazz Festival, in a powerful homage to
the fained Evans-Davis collaborations of 1957-60
‘Miles Ahead,” “Sketches Of Spain™ and “Porgy And
Bess.

This emotien-filled concert (released as an album pro-
duced by Jones on Warner Bros. in 1993) brought
together the autumnal mastery of Davis, the fierce
vibrancy of tne young jazz Turks Wallace Roney and
Kenny Garrett, and, perhaps most memorably, the pre-
siding skill of Quincy Jones, jazzman. Wl
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Quincy Jones, Record-
Making Executive
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BY DAVIN SEAY

f there is a single term to describe the astonishing career of

Quincy Jones, it might well be “haberdasher’s delight.” No

one in the world of modern music has, in short, worn a

more diverse varicty of hats, from artist to arranger to com-

poser to producer to talent scout...the head gear just keeps
on coming.

But, in the dazzling spectrum of accomplishments that comprise the
portfolio of this authentic renaissance man, the role of record execu-
tive is often overlooked. No Grammies are given for creating and guid-
ing a successful label; no magazine covers or testimonial dinners pay
homage to a genius for business every bit the match of his musical
genius.

Yet, from almost the beginning of his ncarly halt century in music,
Quincy Jones has been as creative behind a desk as behind a mixing
board or conductor’s podium. The proof is in the remarkable 15-year
run of Qwest Records, a label that bears the distinctive imprint of its
founder. A select but eclectic roster; attention to detail from A&R to
career development to marketing; a penchant for discovering and
breaking young artists...all have been hallmarks of Qwest Records, a
thriving enterprise that has redefined the concept of “boutique label”
once and for always.

But the Qwest Records success story is only part of Quincy Jones’
lifelong connection to the business side of music.

It’s a connection that stretches back over 30 years, when a brash

young musician took what proved to be a historic first step for both
his career and for the music industry as a whole.

It was 1961, and Quincy Jones, at 28 years old, had already racked
up an impressive track record as arranger, conductor, composer and
trumpet player for everyone from Lionel Hampton, Dizzy Gillespie
and Dinah Washington to Andy Williams, the Crew Cuts and Willie
Mays.

“He started out as a musician, then an arranger and producer. But 1
saw things in Quincy that I thought were very business-oriented.” So
says Irving Green, who founded Mercury Records in 1945 and saw it
grow into one of the first successful independent American record
companies, with a roster that leaned heavily on the very jazz artists
who were utilizing Jones’ talents.

There was not, at that point, much evidence of the young artist’s
entrepreneurial flair. He had just come off a disastrous European tour
with a revival of the Mercer/Allen musical “Free And Easy,” which had
left him deeply in debt, after he sold off most of his publishing just to
get the band back home.

But Green was undeterred. “We had quite a female stable at the
time,” he continues, “Sarah Vaughan, Ernestine Anderson, Dinah

In the studio with Sarah Vaughan

Washington, Georgia Gibbs. We had a lot of hits, and a great deal of
that Quincy was responsible for, as well as for a great deal of the con-
tinuity of the company. I had confidence in him to the extent that 1
would let him do many, many things that an artist and producer
would not do ordinarily. Quincy was very involved in our staff meet-
ings and the advance planning. From the day I met Quincy, I knew

Continued on page 38

“It is from the blues that all that may be called American music derives its most distinctive characterist . - _ames Weldon Johnson

BLENDING EVERYTHING FROM THE BLUES TO "Q'S" MUSE, THANKS FOR LETTING US PUT

YOU BACK, BACK ON THE BOX.

(ONGRATULATIONS ON 50 YEARS!

www americanradiohistorvy com



www.americanradiohistory.com

THROUGH AND MAKE HITS?

WHAT DOES T TAKE TO BREAK



www.americanradiohistory.com

R

EXECUTIVE
Continued from page 36

that you could put anything in his hands.”

Green's confidence was not misplaced. Joining the Mercury Records
staff as an A&R man that year, Jones rose to the position of vice pres-
ident by 1964. “Quincy was the first black VP of a major label,” says
Irwin Steinberg, Mercury executive VP at the time. “There was a real
sense in the company that he had done something important by mak-
ing the jump from artist to executive.”

According to Steinberg, there was never any question of Quincy’s
abilities. “He had a great personality, got on well with artists and was
extremely well-organized,” he recalls. “He had to have real skill to be
ablc to handle all the different facets of his career at the time.
Becoming a record executive was a natural step, but an auspicious one
nonetheless, for all of us.”

MUSIC AND MILEAGE
Jones worked hard in his new position, logging over 25,00 miles in
1963 alone, as he traveled the world for Mercury. But there was a part

Tear & -

(ove an wusic.

we (pye you.

You've He brother | never bad -

He Lest man af y M/éa/a//'ngf,

Vou embrace He world widh yous

Ca.t.a.” FPhil vamong

Fe/&w

Warner Bros. Records has hod a 15-year
relotionship with Qwest, ome of the most
enduring of all our custom-lobel part-
nerships. But our relationship with
Quincy reaches back much farther and
goes much deeper. Warner Bros. is o com-
pony with o with o reputation that rests
on our relationship with our artists,

and there ore few artists with whom
we've hod a richer ond more rewording
relationship thon Quincy. Yet, fimally,
the special connection between the
Warner Bros. family and Quincy Jones can
best be described with o single word:
friendship. More than his business
skills, beyond even his musical genius,

it's Quincy, the humen being, that has
mode such o profound impoct on all of wus.
It's o great honor, ond o genuine
pleosure, to know him os our friend.

-Russ Thyret

of this naturally free spirit that rebelled against the constraints of a
“real job.”

“l was behind a desk every day,” Quincy recounts. “Awful! T had ro
be in there at 9 o'clock, and you had to wear these Italian suits. You
had to fill out expense reports and all that kind of stuff. That really
made my skin crawl.”

In 1965, Jones would leave Mercury Records, relocating to Los
Angeles to pursue a carecr in film scoring. It would be 15 years hefore
he once again assumed the mantle of record executive, a decade-and-
a-hall during which he established himself as one of the preeminent
music men of his era.

It was that reputation, and a long-standing friendship, that prompt-
ed Warner Bros. Records board chairman Mo Ostin to offer Jones a
label deal in 1980. The result was Qwest Records and the Qwest
Music Group, and almost
at once the fledgling com-
pany began throwing oft
sparks. Hit relcases by
Patti Austin, Erniec Watts
and James Ingram marked
out Qwest’s pop, jazz and
R&B territory in its carly
years, followed by a broad
slate of artists and albums
running the gamut from
Frank Sinatra to British
techno band New Order
to the Qwest soundirack
relecase of the Quincy
Jones—produced “The
Color Purple™ to Quincy’s
own superstar discovery, Tevin Campbell.

Along the way, Jones built a rock-solid executive staff to match
Qwest’s sterling artist roster. “Quincy takes a hands-off approach to
the day-to-day running of the company.” remarks Jim Swindel, who
joined Qwest as company president in 1992. “But it’s very much his
creative vision that is at the core of the label.” That vision, says
Swindel, who came to Qwest from Virgin Records, extends to virtual-
ly every A&R decision made at the company. *We'd be crazy,” he
asserts, “not to avail ourselves of Quincy's ears. When 1 came to
Qwest, my mandate was to maintain and improve the company’s
image as well as to expand its musical base. None of that would be
possible without Quincy’s continuous support and direction.”

Jones and Mo Ostin

PROMOTING THE “JOINT”

“Quincey lets us run the ship, but it’s his spirit and creativity that
chart the course.” says Rich Bloom, Qwest’s VP of promotion and
another three-year veteran of the company. “Of course. he's always
ready to lend a hand. On his new album ‘Jook Joint,” for instance, he
made himself available to do extensive promotional touring, some-
thing he hasn’t done in over 20 years. And, of course, he's always
there to listen to a tape and, if nccessary, exercise his veto.”

Aside from Swindel and Bloom, Qwest boasts one of the most
knowledgeable and experienced staffs of any small label. Among the
key players: VP of A&R Mike Stratford; newly recruited VP of promo-
tion Don Eason; A&R directors Hugo Burnham and Jason Bernard:
director of A&R administration Jolic Levine: artist-relations director
Jo-Ann Tominaga; marketing dircctor Barbara Monderie and director
of publicity Ron Carter.

As a record executive, Quincy Jones has earned a standing equal to
that of any other facet of his carecr. And it’s a facility that's quickly
hecoming a tradition, with the recent formation of Qwest offshoot
Jungle Records, headed up by Quiney’s son, QDI W
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connorations connected to that. Maybe someplace down the line it
does matter, 10 your kids or something, but at the time it just means
we have a very fucked-up social system, and it’s too bad that it’s like
that. You're just doing what you're supposed to be doing.

And thank God for whoever was responsible {or that, lor changing
what this system is abour. But being m it, | never gave much credibil-
ity to that.

oY . JONE:

ing plants in Greece...Jn a way, he and Steve Ross at Time Warner
were the same kind of person. They both had a lot of vision. The first
acquisition of Chappell Music was by Irving Green, | think for $42
million in the carly '60s. He was telling the [executives] about it and
he said, “It’s just a bunch of dusty file cabinets, don’t worry about it.”
Dusty file cabinets full of Cole Porter, Gershwin, all these monster
songs. | think Hill & Range bought it for $100 million 10 years later,
and then Steve Ross bought it for $225 million.

BB: You produced hundveds of records at
Mercury, from Lesley Gore to Dinah
Washington. But vou also learmed what the
corporate side was all about, which must
have helped demvstify
the business.

QJ: That's what
lrving did. He 1ook
me under his wing
and took me to press-

Terry Lewis and I regard Quincy as the roadmap as to what to do as a
producer, as a musician, as a businessman, as a good human being.
If we follow his example, we figure we're on the road to success. He's

been very supportive to us in our endeavors. We wish him 50
more years of the best.

—dJimmy Jam 1 have so much to
be grateful to Irving

for, just for showing

me what it’s all about. Steve too. There were lots of things he talked

to me about, just in the midd!le of the day, calling me from New York,
and over a 12-year peniod. 1 never had any intention of being a CEO
at that time. But if this man was taking the time to tell me, 1 owed it

We've come a long way together.
Congratulations on a half Century
of contributions to
the entertainment world.

Best wishes
on continued success! |

Charlie Horky
CLS TRANSPORTATION, INC. |

S00-266-25377

to mysell and to him o write it down. And 1 did. 1 wrote everything

The young executive

With the late Steve Ross, Warner Communications board chaivman

down that he talked to me about. Now he's gone. and I'm in this posi-
tion of being a CEO. with all this responsibility, and all the little
things he taught me are so valuabie. Somehow. he knew that 1 was
going to end up getting into it

So 1 will always be grateful 1o Steven and Irving for that. They were
so generous with that information, and that's a very big leap—lor a
businessman to tell a creator what it's all about. Most of them will just
watch you until you learn and say. “Now you're smart.” They don’t
help you

BB: In the documergary fitm “What's Up? The Nine Lives of Quincy
| Jones,” Miles Davis gives vou a sideways compliment by saying vou have
two personalities that allow you to live in both the corporate and artistic
worlds. And that he only had the onc

QJ: Yeah, but Miles played a corporation like a Stradivarius. Don't
kid yoursell; he knew exactly what was going on. Believe me. “Beware
the victim.” [laughs

BB: The summer before Mites died, you were able to coax him into per-
forming at Montrewx, plaving the music of Gil Evans—in other words, into
doing the one thing that he swore he would never do, which was to 1evisit
his past. How did that happen?

QJ: We revisited big time. | remembered when Gil Evans was alive,
he used to ralk abour playing the Apollo with his orchestration, and
that the brass was so disscnant that the overtones would wipe the

‘ Continued on page 48

40

A HALF CENTURY OF QUINCY JONES MUSIC

BILLBOARD DECEMBER 186, 1995

www americanradiohistorvy com


www.americanradiohistory.com

| Love You Quincy,
You're The Greatest.

Love,
Michael Jackson



www.americanradiohistory.com

At the moment, he's a multiple-media man,

directing a variety of enterprises at the

intersection of art and commerce.

BY J.R. REYNOLDS

ugmenting his expansive creative vision with practical
husiness savvy, consummate producer and entertainer
Quincy Jones has become one of the most powerful men
in the entertainment industry.

Within the last decade, the entreprencur has been steadily building
an entertainmeni empire that spans the realms of music, broadcast-
ing, publishing, interactive, film and television.

Says Joncs, “I want to control my own destiny and do projects that
1 like the way that I like. and the best way to do that is to have my own
companies.”

The crown jewel in his expanding dominion is Qwest
Records, which he began in 1980. Qwest is a 50/50
joint venture with Warner Bros. Records that features
an eclectic assortment of recording 1alents, including
the gospel act the Winans, young R&B vocalists Tevin
Campbell and newcomer Tamia, spoken-word artist D-
Knowledge, jazzman Milt Jackson and veteran enter-
tainer Ray Charles.

“1 enjoy working with a variety of musical styles
because that’s the way | was raised, and it’s rellecred in
the roster of Qwest,” says Jones, whose current album
“Q’s Jook Joint” fearures nearly 50 guest artists from a
varicry of musical genres—ranging from jazz to rap.

Quwest projects slated lor first-quarter release in 1996
include a studio album by the late jazz vocalist Carmen
McCrae, followced by a live sct; the debut of
Detroit—based R&B quintet Rekonyze in February; and
Campbell's third album in March.

Late spring and summer releases include projects by
Tamia, R&B vocalist Keith Washington. jazz singer
Ernestine Anderson, fusion-jazz act Hiroshima, Jackson
and new hip-hop/R&B temale duo Jia.

busy

QDE

Perhaps Jones’ most ambitious business achievement is Quincy
Jones® David Salzman Entertainment, a co-venture he began in 1993
with partmer Salzman—who equally shares 50% interest with Jones—
and Time Wamer, which controls 50%. Jones is co-CEO and chair-
man of QDE.

In September 1993, QDE entercd the publishing business and
launched Vibe, a young-urban consumer entertainment publication.
According to Vibe editor-in-chief Alan Light, the monthly magazine is
growing by leaps and bounds.

“At the beginning of 1995, our circulation was 250,000, but by

TAIYO MUSIC

January of 96 that number will be up to 400.000," says Light.

QDF also has a co-venture deal with Time Life Inc.’s Custom
Publishing Division and has issued “African Americans: Voices Of
Triumph”—a three-volume hardcover set highlighting the scientific,
cultural and social achievements of Alrican Americans.

FILM, TV AND BROADCASTING

On the television front, Jones is creator and executive producer of
the popular situation comedy “Fresh Prince Ol Bel-Air,” which is in
its sixth season. Jones is also executive producer of the sitcom “In The
House,” which is in its first full season and stars rapper L.L. Cool J.

Jones is responsible for “Mad TV, the new comedy-sketch scries on
Fox TV. QDE VP of television Debra Langford notes that the firm's TV
wing has “numerous projects in the works™ for 1996.

In October, it was announced that Jones and Salzman will produce
the 68th annual Academy Awards show, which will air on CBS in
March, 1996 at the Dorothy Chandler Pavilion in Los Angeles.

In 1992, the team produced “An American Reunion” concert at the

Tevin Campbell

Tamia

Lincoln Memorial in Washington, D.C.—which was an all-star con-
cert and celebration that kicked off the Clinton presidential inaugur-
al celebration and was telecast on HBO

QDE has several films currently in active development, including
“Don Quixote™; “The Pulse,” a film about an urban superhero;
“Hoover,” a biopic on the ex-I"Bl chief; a remake ol “A Star Is Born™
and wwo take-off features from Mad magazine characters, Alfred E.
Neuman and Spy Vs. Spy.

In addition, QDE has a “first look” agreement with Warner Bros.
Pictures.

Jones entered the domain of television broadcasting in 1994 when
he teamed with Tribune Broadcasting, radio-station owner Willie
Davis and several other parmers, to form Qwest Broadcasting. The
company’s lirst acquisitions were the $167 million purchase of
WATL-TV Adanta and WNOL-TV New Orleans.

“It’s a tremendous move for me, and as a company we're looking to
acquire more stations,” says Jones, who serves as the company’s
chairman/CEO.

INTERACTIVE TECHNOLOGY

In 1995, QDL formed QD7, a joint venture with multi-media pub-
lisher 7th Level, Inc., to develop and publish interactive media titles
The first release will be “Q's Jook Joint,” a CD-ROM project reviewing
the history of Alrican American music.

Says Jones, “Not only is this project a must-have for music enthusi-
asts, it's an ideal educational project [or kids—many of whom are
denied music as a hasic subject at poorly-lunded public schools

The CD-ROM package is slated for release in 1996.

QD7 is currently working on several more titles. “There’s something
about graphic design and music that makes the nwo work well togeth-
er.” Jones says. “l expect this area of entertainment to be one that con-
tinues to grow in the coming years.” Wl
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Breaking The
SOUNDTRACK

arrier

composer's signature appears on more than 50 original
scores for films, series and specials.

BY DAVIN SEAY

The

istory has reserved twin pedestals for Quincy Jones,

both as a musician and as a pioneering force for social

change. The two more often than not support each

other: Jones’ artistry has consistently expanded bound-

aries of equality and opportunity, whether it’s in bring-

ing together artists of almost encyclopedic diversity or in boldly stak-
ing out creative territory previously reserved for a privileged elite.

And nowhere is this penchant for pushing the envelope more evi-

dent than in his remarkable, and groundbreaking, career in film and

television. As with so much else in the life and music of Quincy Jones,

he was there first, with the best, making a place for himself and the
others who would follow.

It’s an accomplishment not simply chronicled in numbers, although
Jones' tally is indeed impressive: original scores for some 50-plus
major motion pictures, television series and specials; producer and
executive producer for prestigious projects on both the big and small
screen; seven Oscar nominations and recipient of the Jean Hersholt
Humanitarian Award, one of the motion-picture industry’s most pres-
tigious honors for a lifetime of achievement—both as an artist and
humanitarian.

i ’ doctorate '83 and member O
%;Y ]fo(r;szxssge’r‘;ogfer:g\ts Berklee founder laerqce1958
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But the true extent of Quincy Jones' contribution to film and TV
must be measured by both the obstacles he overcame and the inno-
vation he brought to the art of sound and image.

It's a contribution that began in the early '60s, at the height of Jones’
tenure as a Mercury Records A&R executive and his string of chart-
toppers with Lesley Gore. Intrigued since childhood by the magic, and
music, of Hollywood, he began 1o seriously consider trying his hand
at film scoring.

The move, even for an arranger and composer of his caliber, was not
an obvious one. A growing reputation in jazz, pop and R&B circles
notwithstanding, Jones was the quintessential unknown quantity in
Hollywood. “The movie business was a little cliché,” remarked the
late Henry Mancini, one of Jones’ earliest Tinseltown supporters.

When asked by a Hollywood producer if the upstart black compos-
er could handle the rigors of a film score, Mancini’s response was “an
unqualified ‘Yes’...I knew Quincy to be a man of uncommon ability.”

But it would take more than simply Mancini’s say-so to convince the
movie moguls. Unable to land a job scoring for the major studios,
Quincy took on an independent production marking the film debut
of a young stage and television director named Sidney Lumet, the hus-
band of his good friend Lena Horne.

The film was “The Pawnbroker,” one of the seminal cinema experi-
ences of the decade, with a riveting score that matched Lumet’s raw
and gritty visual style. The seeming incongruity of a black man’s

e et

L3 - —
Jones scored Sidney Lumet’s “The Pawnbroker

(1965). -

music serving to tell the story of an anguished concentration-camp
survivor only underscored Jones’ instinctive grasp of the medium.
“One of the fascinating things about Quincy,” remarks Lumet, “is that
he understands everything immediately. He's completely curious.”

“MIRAGE” AND MANCINI

The success of “The Pawnbroker” encouraged Quincy to pursue
film scoring full time. In 1965, he left New York and Mercury Records
for Hollywood. “I guess part of it is the adventure and the excitement,
the danger of jumping into areas you don't really know,” says Jones.
It was a risk that paid off almost immediately when, on the strength
of “The Pawnbroker,” he was hired for “Mirage,” a suspense thriller
starring Gregory Peck.

“When 1 got there, they didn’t know I was black,” recounts Jones.
“There were a lot of startled people standing around.” It was only
through Mancini’s timely intervention that he held on to the job.

A string of studio productions followed throughout 1966 and 67,
culminating in a pair of prestigious offerings that consolidated his rep-
utation as a film scorer of rare range and depth. Both “In The Heat Of
The Night,” with its sultry Southern setting, and “In Cold Blood,” a
film of shattering suspense. were perfectly served by Jones™ original
soundtracks.

“People asked me, ‘How's it working with a black man?” remembers
“In Cold Blood™ director Richard Brooks. “1 never think about that
crap. Can you tell me what color a man is by just looking in his eyes?
1 doubt it.”

Doubts continued to dissipate over the next five years, as Quincy
lent his ralents to an astonishing array of soundtracks, ranging from
the hit Western “MacKenna's Gold™ to the daring sex comedy “Bob &
Carol & Ted & Alice™; from Goldie Hawn's breakthrough vehicle,
“Cactus Flower” to the Steve McQueen-Ali McGraw blockbuster
“The Getaway.”

Each, in its own way. reflected Quincy Jones' finely tuned car for
popular tastes, but never at the cost of the finished produc.. ™1 feel 1
brought the sensibility of modern R&B influences to scoring,” he
explains, “incorporating it in with the dramatic scoring...It's a kind of

Continued on puge 48
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MERCURY ALBUMS

1959
1960
1961
1961
1963
1963
1963
1964
1964
1965

A&M
1969
1970
1971
1973
1974
1975
1976
1978

The Birth Of The Band

The Great Wide World Of Quincy Jones

Newport

[ Dig Dancers

Brand New Bag

Hip Hits

Big Band Bossa Nova

Quincy Jones Explores The Music Of Henry Mancin:
Golden Boy

Quincy Plays For Pussycats

ALBUMS

Walking In Space
Gula Matari
Smackwater Jack
You've Got It Bad, Girl
Body Heat

Mellow Madness

I Heard That

Roots

1961
1974
1974
1978

1989
1995

|

This is how | feel about Jazz
"

L4 & u’é} ¥
‘ WIS |

G

1993

S
-

1963
1964
1965
1965

i 1967

1978 Sounds...And Stuff Like That
1981 The Dude

Dear Q,

You've touched millions
of people for fifty years
with great music and

humanity.

I cherish our friendship.

1969
1969
1970
1970
1970
1970
1970
1971
1971
1971
1972
1972
1972

1972
1978
1985
1990

1969
1969
1970
1972
1972
1972
1973
1978
1990
1991
1992

1993
1994

Love,
Arif 1995

1995
1995

IMPULSE! ALBUMS

Quintessence

This Is How I Feel About Jazz
Mode (reissue)

Go West, Man

QWEST ALBUMS

Back On The Block
Q’s Jook Joint

QUIRTY JONES

REPRISE ALBUMS

Miles Davis & Quincy Jones Live At Montreux

FILM SCORES AND SOUNDTRACK RECORDINGS

The Boy In The Tree

Golden Boy (Mercury)

The Pawnbroker (Mercury)

Mirage (Mercury)

Walk, Don’t Run (Mainstream)

The Slender Thread (Mercury)

The Deadly Affair (Verve)

Enter Laughing (Liberty)

In The Heat Of The Night (United Artists)
In Cold Blood (Colgems)

Banning

For Love Of Ivy (ABC)

The Split

Jigsaw

A Dandy In Aspic

The Hell With Heroes

MacKenna's Gold (RCA)

The Italian Job (Paramount)

The Lost Man (Uni)

Bob & Carol & Ted & Alice (Bell)

John And Mary (A&M)

The Out Of Towners (United Artists)
Cactus Flower (Bell)

The Last Of The Hot Shots

Sheila AKA Honky

They Call Me Mr. Tibbs (United Artists)
The Anderson Tapes

Dollars (Reprise)

Man And Boy (].]. Johnson) (Sussex)
The New Centurions

The Hot Rock (Prophesy)

Come Back Charleston Blue (Donny Hathaway)
(Atco)

The Getaway (A&M single)

The Wiz (MCA)

The Color Purple (Qwest)

Listen Up: The Lives Of Quincy Jones (Qwest)

TELEVISION PROGRAM CREDITS

“Ironside,” scored the pilot and eight episodes
"Split Second To An Epitaph,” wrote theme (TV movie)
"The Bill Cosby Show,” scored 56 episodes
"Bill Cosby Variety Series,” wrote theme

"NBC Mystery Series,” wrote theme

“Killer By Night,” wrote theme (TVM)

"Sanford And Son,” wrote theme

“Roots,” scored mini-series

"The Jesse Jackson Series,” executive producer
“Fresh Prince Of Bel Air,” executive producer
“An American Reunion,” executive producer
(Presidential Inauguration/HBO)

“The Return Of Ironside,” wrote theme (TVM)
“Nashville Salutes The Ryman,” executive
producer (CBS TV special)

"Kennedy Center Presents: The Concert Of The
Americas,” executive producer (PBS special)
“In The House," executive producer

“Mad TV,” executive producer
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a hybrid art.

It was an ant that translated cqually well to television, beginning in
1967 with the original score to the long-running serics “lronside”™ and
followed by such high-profile assignments as Bill Cosby's original
1970 comedy show and the funky theme to “Sanford And Son.”

GRAMMY FOR AN EPIC SCORE

By the early °70s, the constant demands brought about by Jones’
success werce beginning to take a toll. Increasingly involved in record
production, Quiney rurned his back on film and television music in
197+, When he retumed, it was, characteristically, with a bang. In
1977, Quincy landed a Graminy for his epic score to the landmark
mini-series “Roots™ and a year later helmed the music for the film ver-
sion of the long-running Broadway hit “The Wiz.”

For Jones, the step {rom film scorer to film producer was hoth nat-
ural and long overdue. In 1985. he rook time out from forming Qwest
Records and producing history-making hits for Michael Jackson ro
serve as producer on the hit movie “The Color Purple,” directed by
Steven Spielberg.

“You could say I took a film-making degree from USS,” remarked
Quincy wryly, “The University of Steven Spielberg. In doing a sound-
track, you are only involved after the movie is completed. But this was
the first time 1 had hands-on expericnce over a full 11 months, from
start to finish. It was real hard work, and 1 loved every minute ot it.”

His experience with “The Color Purple” changed Quincy’s entire
approach to the business of writing film scores.

“I no longer intend to be a soundtrack writer for hire,” he asserts. 1
will write music for lilms I produce, but directing is at the top of my
list of priorities.” That list, however, still managed to make room for
several prestigious television projects, including serving as exccutive
producer on the hit scries “Fresh Prince Of Bel Air” and “In The
House” as well as such high-profile event programs as President

UINCY,

]

Jones scored “The Color Puiple” (1985).
p

Clinton’s 1992 inauguration concert and the Kennedy Center’s “The
Concert For The Americas.”

In 1990, the man himself made it 10 the big screen with the ccle-
bratory bio-pic “Listen Up: The Lives Ol Quincy Jones ™ Throughout
an cxtraordinary career in film and television, Quincy jJones has
proven time and again that the swectest rewards come from overcom-
ing the greatest challenges.

Dearest Quincy:

Congratulations on Fifty years of Perfection.

We love you madly...

Clara, Clarence & “The Meadow Muffins”

Quincy:

In a town where the word "friend" is
often used too lightly, you have
been much more than that to me. For
the past 18 years. In and out of
season, you've been responsible for

many of my life's most wonderful
moments. So, to the one who only
allows me to eat out of his plate,
I, the one who only allows you to
call me "Mouse,” love you madly!

—Greg Phillinganes

INTERVIEW
Continued from page 40

woodwinds away. At Montreux, we had a double orchestra—we
ended up with four obocs, two bassoons, cight trench horns, 10 sax-
ophones, 10 trumpets. So [ asked everybody 1o play very soft with no
vibraro, because with that much weight on it, you could just be very
dclicate, like a big velvet carpet with a pearl on top— which was
Miles. Ile loved it too; he just ate it up. He was smiling and waving his
towel and you know he never smiles. He was Liberace-ing it up all
over the place. It was so unlike him. He said, “We ought to take this
mothertucker all over the world!™ 1 said, "I'm ready, Miles.” He was
just so courageous.

BB: It’s been said of Miles that his plaving stvle didn’t really change that
much; instead he kept changing.

QJ: Changing the canvas. That's what it's about. You bring your
same acstheric 10 everything, but you change the canvas

BB: What is the consistent thread or acsthetic throughout your own
carecr?

QJ: 1 hope it would be taste. Taste, judgment—it’s what you strive
for. You use good taste and sometimes you don’t want it to be tasty,
just raw! But that’s a kind of taste too.

BB: Isn’t that the cssence of being an arranger?

QJ: Exactly. Just knowing how to make it as beautitul or as nasty as

Mi. B with Q: Eckstine and Jones

you want to. To have the ability to portray either emotion.

BB: You've arranged music for almost every great juzz singer of the last
40 years—Frank Sinatra, Dinah Washington, Peggy Lee, Surah Vaughan.
How did you shape the music to suit such individual talents?

QJ: Well, I've done three or four things in my life with artists where
1 really knew that it wouldn’t work, where 1 got talked into it or pres-
sured. | won't bring up any names, but what that contirmed to me was
that you have 0 love and adore the sound the artist makes and adore
the person too—because that's the same sound really, the pain or
eccentricity or neurosis or whatever it is, that’s where it comes from.
Once that happens, you can treat that artist almost like you're an X-
ray machine—to go into them emotionally and musically, which is all
tied together anyway—1I know this sounds abstract—and to feel what
is their range and where is their heart, their emotional center. Then
you know what gives them goosebumps; the kind of chord sequences
and sonorities and colors or whatever it is that does it. I love to give
the singers 1 write for goosebumps all the time.

BB: Do you need to know them well on a personal level?

QJ: The personal level comes out of the music anyway, but if you

Continued on page 50
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are closer than that, it gives you another advantage, because you get a
chance to know what's underneath the personality. You can comfort
that and soothe it and provoke it. You can make the arrangements a
musical metaphor for what their personality is about.

BB: Why did that generation produce so many great, towering vocalists?

QJ: Very simple: In the generation they came out of, instrumental-
ists were the stars. The Dorseys, the Basies and the Dukes, they were
the Stones and the Beatles and the Guns 'N Roses. Make no mistake
about it. They were the kings and they knew it. When Tommy and his
saxophone players and trumpet players got tired of playing, they'd
modulate, and Frank or Jo Stafford and the Pied Pipers would get up
from the chairs they'd been sitting in all night long trying to look
happy, bouncing along with the band, they'd get up and do their
thing—they were the relief for the musicians. Then they'd sit back
down, and the band would take it on out.

So they weren’t subjected to a situation where they would make one
hit record and have to get a wardrobe, come get somebody to do their
whole act and their lights, the sound, 16 bodyguards and transporta-
tion and all that stuff. They didn’t have thar pressure. They'd travel on
the band bus just like the musicians. They could watch how Tommy
Dorsey breathed. They could hear how this saxophone player would
get this kind of effect on this ballad. They sat there every night and
observed great, great musicians, and their ears would become filled
with all of these incredible phrasings. It taught them how to have a
personality that could last 50 and 60 years. Frank is 80, Eckstine was
75, Sarah Vaughan was 65, Peggy Lee is still singing...but that’s the
common denominator: cvery one of them was a big-band singer.

BB: You arranged for Count Basie and Frank Sinatra together—
arguably the greatest big band and the greatest popular singer of them all.

QJ: Yeah, and when we worked in Vegas, there was none of that Rat
Pack shit. No, he came to work sober, he had 14 songs and that folio
every night. They used to say, “What are you guys doing to Frank? I've

never seen him like this before.”
That was because he had such a
respect {or his roots—his tradi-
tion—which is a big band.

That's when he really comes
to Mecca, man; that’s his sacred
temple. That's where all the kid-
ding stops. He would have a lot
of fun on the bandstand. But
that sucker was ready to sing
every night and he did, he tore it
up. And | was ready to try to
swing that band and swing him
off the stand. It was a great
experience. | feel very blessed to
have come at the end of the
swing era and bebop and to
have gone through all these
things. I wouldn't trade it for
anything.

BB: You've worked with the
cream of today’s pop singers as
well—Michael Jackson, Whitney
Houston. Are they trapped by the
commercial demands of their suc-
cess? Does that make it more diffi-
cult for them to expand their

g influen:
i o1k

—Eeanny “Bab

(Congratulations..) from NewOrder

range?

QJ: Well, everybody has their own way of causing a growth and a
change. You should, because if you don’t, you get stuck. You have to
change. And it’s hard for a singer who has been very very successful
to change. 1t takes a lot of courage when you're so big based upon that
sound and that style. But a lot of them do, especially if they are men-
tally tlexible enough to adapt.

BB: In a way, “We Are The World” defined the essence of your career,

not simply because you were the
only person who could have
brought all those artists together,
but because it seems to emblemize
the theme of a musical “family”
that runs through your work.
QJ: Absolutely. 1 believe in that a lot. I think
that the collective creation is still stronger than

anything there is. The symphony orchestra is the same thing. It's a lot
of power. I've always been like that. 1 remember when I was in a
school band once, we had 500 of us, they put all the high-school
bands together. I'm always trying to get that going: “Let’s put it
together, man.”

BB: You talked earlier of how you and Ray Charles realized so many of
your young dreams? Are there still dreams for you to realize?

QJ: Oh, are you kidding? If 1 had 200 more years, I could never get
it all done. Musically, there will always be something challenging. |
want to do street ballets, street opera, just all kinds of things. An equal

4

perton, 1995

B
In the “Joint”: recording with Rod Tem

kind of quest, though, is to dig into the tools we have available to fig-
ure out ways to get our youth out of the void that they are in. They're
trapped in some kind of a thing that shakes me up a lot. And until |
die, I will be involved in trying to find ways to make education and
knowledge stronger with these kids, whether it's through cable or
interactive...to have a better shot at a better life. To have the luxury to
even dream of living past 25, because a lot of them don’t believe they
will. They act out a life that denotes that they don't believe there’s
going to be any more alter 25. When you're 62, it scares you to see
young people think like that. Maybe we could build a few little plat-
forms of hope.

BB: If you could add anything you wished to your own creative arsenal,
what would you choose?

QJ: What do 1 wish [ had more of?

BB: Yeah.

QJ: Time. | wish we had a 40-hour day. And that my tombstone
could say “1933 to 2033.” I don’t know how active I'd be at 95
but...oh God, man. There’s so much to do, isn’t there? H
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You are beyond words...

God Bless.
With love always,

Herb and Jerry
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BILLBOARD'S WEEKLY COVERAGE OF

HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARRIE BORZILLO

HIGH HOPES: One of
Nashville’s most in-demand
demo singers will finally have
her debut album released.
Stephanie Bentley, who is
currently enjoying the suec-
cess of her first single, the
duet with Ty Herndon
“Heart Half Empty,” will
make her Epic Nashville de-
but with “Hopechest,” due
Jan. 9.

The Georgia native has

No Doubt. Acappella’s
10th album, “Beyond A
Doubt,” ranked No. 17 in
the East North Central
Regional Roundup for the
week ending Saturday (9).
The set is on Acappella’s
label, the Acappella
Company, distributed by
Word/Epic. The Ten-
nessee-based group is on
the road until Tuesday (12)
and will start a national
headlining tour in January.

sung on demos for Trisha
Yearwood and Kathy Mat-
tea and sang back-up vocals
on Pam Tillis’ hit “Shake The
Sugar Tree.”

However, the road to her
own recording contract
wasn't exactly smooth. The

singer, who started out in a
duo with her sister Camille,
had development deals with
RCA and Liberty Records
vears ago that didn’t pan out.

Doug Johnson, senior VP
of Epic Nashville, who was in-
volved as a producer/engineer
with Bentley at the time she
was recording for RCA, says
the singer has grown a lot
sinee those days.

*“1 sat down with her and
said that if she was really seri-
ous, she should come to Nash-
ville,” says John-
son. “She did, and
over the next 37
vears she became
the No. 1T demo
singer in town,
which was great
when it came down
to doing an album,
because she was al-
ready everyone's
sweetheart,”

——Jelinsun  savz

that Bentlev’s di- |
rection has evolved
over the years, giv-
ing her a more dis-
tinctive style of her
own.

“At that time,
she was a singer,”
he says. *Now, she's an artist.
There's more soul now.”

Along with relcasing
“Heart Half Empty,” which is
No. 36 on the Hot Country
Singles & Tracks chart this
week, the label introduced
Bentley to country radio pro-
grammers via intimate acous-
tic performances in Orlando,
Fla., and San Diego in No-
vember. Herndon was the
surprise guest at both en-
gagements,

“By doing it acoustically,”
says Johnson, “we're sayving

ﬁ.—.‘-_.r
THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling tities by new & developing artists.

Dream Girl. Country newcomer
Bobbie Cryner's MCA/Decca
debut, “Girt Of Your Dreams,”
produced by Tony Brown and
Barry Beckett, hits stores Jan. 2.
Cryner’s first single, “1 Just Can’t
Stand To Be Unhappy,” peaked
at No. 63 on Hot Country Singles
& Tracks in October. Her second
single, “You'd Think He'd Know
Me Better,” will be serviced in
January.

REGIONAL HEATSEEKERS #1°5
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Frost, Smile Now, Die Later
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Bryan White, Bryan White
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i MIDDLE ATLANTIC
l Mandy Patinkin, Oscar & Steve

RAGING CAMPAIGN:
Metal Blade Records has em-
barked on one of its biggest
marketing campaigns ever to
promote the U.S. debuts of
three new acts: “Unsafe” from
Belgium's Channel Zero,
“Surface Of Pain™ from Swe-
den’s Masquerade, and the
self-titled album from another
Swedish act, Mental Hippie
Blood. All three titles were re-
leased in October.

“The campaign takes three
bands relatively new to the
American mar-
ketplace, puts a
name behind it,
and gives it focus
and attention,”
says  Michael
Faley, president
of Metal Blade,
which is  eur-
rently [finding
success with the

T p

SOUTH CENTRAL

\ Jg—

Mystikal, Mind Of Mystikal

A

SOUTH ATLANTIC

Seven Mary Three, American Srgndarcli Warner Bros. al-

PACIFIC
Keali’i Reichel, Lel Hall'a
Frost, Smile Now. Die Later
No Doubt, Tragic Kingdom
Dangerous Crew, Don't Try Thus At Home
Terry Ellis, Southern Gal
Garbage, Garbage
3T, Brotherhood
The Corrs. Forgiven, Not Forgotten
Bryan White, Bryan White
Los Temerarios, Camino Del Amor

CWENAU A WN

—

SOUTH CENTRAL
Mystikal, Mind Of Mystika!
Bryan White, Bryan White
Pete Astudillo, Como Te Extrano
Seven Mary Three. Amencan Standard
Terri Clark, Tern Clark
Terry Eliis, Southern Gal
Tru. True
Mazz, Solo Para T1
Dangerous Crew, Don't Try This At Home
Fama, Lagrimas De Alegria

e e

—

to radio that we don’t need
lights and sound and smoke
and mirrors; she's great with
just her voice and a guitar.”
Bentley will also perform

acoustically for retailers after

the holidays. The next single,
“Who's That Girl,” will be ser-
viced to country radio in
February.

Goo Goo Dolls’

Metal  Blade/
bum “A Boy Na-
med Goo.”

“This is a long-
term campaign
to establish new
and developing
metal artists,” he

continues. “At a time when
metal is not the focal point of
the mainstream, we're still
finding ways to develop and in-
troduce new bands.”

The campaign, “The Rage
Of A New Age Of Metal,” en-
tails everyvthing from a sam-
pler CD ecalled *17 Command-
ments,” serviced to radio and
retail executives, to placing
music soundbites of the three
bands on 800 numbers that
run in Metal Edge, Rock City
News, and Lollipop maga-
zines. The label also has one

page on its Internet World
Wide Web site dedicated to
the campaign; the page ix
linked to the Rip magazine
site. [faley savs that the label
is getting 2,400 hits a day on
the site.

The second phase of the
campaign begins in January
with a retail push at 300 mom-
and-pop rock and metal stores
that will entail special pricing
and positioning, in-store sign-

Addictive. Talented
Aussie Ben Lee follows up
his critically acclaimed solo
debut, "*Grandpaw
Would,” with a new album
from his band, Noise
Addict. “Meet The Real
You,"” produced by Brad
Wood, is due Jan. 2 on
Grand Royal and features
Lee, 17, singing catchy
pop/rock ditties about teen
life. A U.S. tour runs Jan. 5-
20. *16" goes to modern
rock radio in January.

age, and sampler cassette
giveaways.

Masquerade is tentatively
scheduled to tour the UL.S. in
February, and Channel Zero
will possibly come over for
some dates as well.
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Chrysalis Set Frees Speech To Be Solo Act

H BY J.R. REYNOLDS

LOS ANGELES—Chrysalis/EMI
faces a two-pronged challenge as it pre-
pares for the international release Jan.
23 of “Speech” by Arrested Develop-
ment front man Todd “Speech”
Thomas. One task is to establish Speech
as a solo act; the other is to re-acquire
fans of the artist following Arrested
Development’s meteoric rise and fall.

Arrested Development exploded
onto the music scene in 1992 with its
debut set, “3 Years 5 Months & 2 Days
In The Life Of . . .” The group’s rootsy
hip-hop music gained immediate atten-
tion from consumers. The set sold 2.6
million units, according to SoundScan,
and peaked at No. 3 on the Top R&B
Albums chart and at No. 7 on The Bill-
board 200.

The album produced three top-10
singles, “Tennessee,” “People Every-
day,” and “Mr. Wendal,” which were

Nos. 1, 2, and 6 on the Hot R&B Sin-
gles chart. It also earned the group a
Grammy nod in the category of best
new artist.

In 1993, the
group’s MTV con-
cert follow-up set,
“Unplugged,” sold
229,000 units,
according to
SoundScan, and
rose to No. 38 on
the Top R&B
Albums chart.

Says Speech,
who was the act’s
primary songwriter, “A lot of people
appreciated the lyrics I created and
would tell me what they liked about my
work, so I began writing for them and
not for me.”

As a result, Arrested Development
stumbled on “Zingalamaduni,” its third
set. Although the album managed to

SPEECH

Capitol’s Earth Gyrlz Land
With ‘Fully Equipped’ Debut

LOS ANGELES—Capitol Records
executives are confident that they can
break female quintet Earth Gyrlz,
despite the gaggle of competing R&B
girl groups, by tapping the act’s multi-
ple talents. The group’s debut, “Fully
Equipped,” will be released domesti-
cally Feb. 22.

The label is taking a multidevelop-
mental approach for Earth Gyrlz. In
addition to shared center-mike duties
and collective songwriting—the group

EARTH GYRLZ

wrote most of the album’s tunes—each
member will have the opportunity to
display her individual talents.

Tanesha Gary, who majored in the-
ater in college, played a lead role in a
Long Island, N.Y., adaptation of the
musical “Dream Girls”; Angela Brown
studied jazz vocal theory in college and
is fluent in six languages, including
American Sign Language; and Robin
Saville trained as a ballet dancer. Bar-
bara Laurie, who plays acoustic guitar,
and Heather Gunter—whose father
sang with Bob Marley early in the reg-
gae artist’s career while living in
Trenchtown, Jamaica—round out the
five-member vocal ensemble.

Despite the act’s broad-ranging tal-
ents, the label is in no hurry to “pull out
all the stops.” Capitol urban marketing
manager Daryl Lockhart says, “We
want to make sure [Earth Gyrlz} are an
album group and not a singles-driven
act. To achieve that, we're focusing on
them as a single unit that has inter-
changeable parts, rather than as a quar-
tet-plus-the-lead-vocalist kind of act.”

Gunter sings the lead vocals on
“Love Of Mine,” the first single. How-
ever, as the album develops, tracks that

feature lead parts by other group
members will be selected as singles.

Brooklyn, N.Y.-based Kevin Ryan,
who co-manages Earth Gyrlz with
Abe Rosenfeld and consultant Kirk
Burrows, produced “Fully Equipped,”
which was principally recorded in
Ryan’s home studio.

“As a manager/producer, Kevin
wears a lot of hats, but we’re very
comfortable with him; he keeps us
straight,” says Laurie.

“Fully Equipped” has a contempo-
rary R&B sound that features synco-
pated hip-hop beats on the midtempo
tracks. The ballads are punctuated
with soft, jazzy qualities.

Gunter says, “Overall, we have tight
five-part harmonies, but sometimes
we play with it and do three parts or
sing in unison. The fact that there are
five of us and that we all can sing lead
gives us a unique range that trios and
quartets don’t have.”

The clip for “Love Of Mine” was
serviced to BET and local and region-
al R&B-oriented video shows Oct. 2.
The beguiling quick cuts of the sensu-
ous but friendly choreography are
designed to highlight the personalities
of the group members and to introduce
them to the trade and consumers.

Twelve-inch promotional copies of
the single were issued to clubs and
record pools one month before the Nov.
13 release to urban AC, R&B/main-
stream, and R&B/adult radio. Accord-
ing to Broadcast Data Systems, “Love
Of Mine” received 172 spins at 24 sta-
tions during the week ending Nov. 30.

Capitol plans to service the clip for
“You're So Sexy,” the second single,
after the holiday season to sustain any
lingering enthusiasm generated by the
first single. The label will drop “You're
So Sexy” at radio “when the market
dictates,” says Lockhart.

“*‘Come Into My Heart,” which fea-
tures Barbara’s instrumental talents,
is another track that might be
released as a single,” he says. “But

(Continued on page 67)

hit No. 20 on the Top R&B Albums
chart, it sold a disappointing 150,000
copies, according to SoundScan.

Despite the short-lived love affair
that consumers had with Arrested
Development, Speech remains confi-
dent. “ ‘Speech’ is not a continuation of
Arrested Development’s music, but a
first-time thing for me,” he says.
“There’s not eight other folks con-
tributing on the project; it’s just me.
People will hear more expression about
my insecurities in love and relation-
ships, and that’s what makes this
album more personal.”

EMI Records president Davitt
Sigerson says that “Speech” will
regain listeners that were lost on
Arrested Development’s second and
third albums, because it has similari-
ties to *“3 Years 5 Months & 2 Days In
The Life Of ...”

Says Sigerson, “This is a wonderfully
intelligent record, and he’s made his pol-
ities on the album personal for him, like

the first Arrested Development album.

“The album is about answering
truths about life, and our job at the
label is to take the trip with him and
make the best of any music he makes
from a business perspective.”

Speech’s songs are licensed through
his Speech Music Inc.

The first single from “Speech” is
“Like Marvin Said (What’s Going On),”
a creative interpretation of the Marvin
Gaye classic “What’s Going On.” The
track is also featured on the Gaye trib-
ute set “Inner City Blues” on Motown.

“Like Marvin Said (What’s Going
On)” was serviced to R&B stations
Oct. 23, followed by triple-A and mod-
ern rock stations Nov. 13. The cassette
hit retail Nov. 21, and the CD arrived
Dec. 5, the same date that the clip was
serviced to the Box, BET, and local
video programs.

EMI marketing senior director
Linda Adams says, “Our plan is to

(Continued on page 67)

Stellar Pair. Warner Bros.’ Curtis
Mayfield, right, and Arista's Whitney
Houston hang out backstage during
the “Soul Train 25th Anniversary Hall
Of Fame Special,” which was televised
Nov. 22 on CBS. Houston covered
Mayfield’s “If You Look Into Your
Heart" on the recent Warner Bros. trib-
ute album to the veteran artist, “All
Men Are Brothers.”

Sonic Therapy

COULDN’T HAVE SAID IT BETTER: Speech’s self-
titled solo album debut (see story, this page) features the
insightful track “Impregnated Tidbits . .. " [t is a tune that
cleverly drives home one of the major problems afflicting
R&B music today: disposable artists.

On the track, he says, “Blacks lack a loyalty to talent/ We
take our shit for granted, and yet we can’t stand it/ When the
white company gets paid oft our kool-aid/Then they go out
an’ buy an’ own the whole kool-aid logo/While we're busy
drinkin’ their flavor of the month."

Consumers are so programmed to accept cotton-candy
music that when songs bearing well-constructed arrange-
ments, disciplined vocals, and meaningful lyrics are heard,
listeners inevitably exhibit convulsive physical reactions,
such as flailing arms that hit
the radio frequency knob.

Increasing doses of nutri |

tious son.ic therapy .thr.ough The

b preseripton for neing | IRITY €I
overcome the public’s nauseat- a_"d the
Blues

ing obsession with wack music
and its throw-away mentality
regarding artists—an affliction
that’s also common among
record executives.

XMAS ALBUM RUNDOWN:

Allen & Allen, “Christmas Like Never Before,”
CGI/PGD: Jazzy, laid-back, nontraditional holiday music
... Kirk Franklin & the Family, “Christmas,” Gospo
Centric: Without a doubt, the year’s best Christmas album.
A must-have and an excellent stocking-stuffer . .. Various
artists, “Bullseye Blues Christmas,” Bullseye
Blues/Rounder: Soul-rich holiday stuff for that achin’
heart. Guitar play on selected tracks boggle the ear . , .
All-4-One, “An All-4-One Christmas,” Blitzz/Atlantic:
Harmonic quartet covers mostly traditional yuletide tunes
with four-part bliss ... Various artists, “Christmas Of
Hope,” Columbia: Eclectic group of artists with interest-
ing interpretations of standards: the brassy blare of Wyn-
ton Marsalis, the gritty rasp of Bruce Springsteen, and
soul sister Aretha Franklin's gospel chops.

Freddy Cole, “I Want A Smile For Christmas,” Fanta-
sy: Smooth cool Xmas jazz tunes from an artist possess-
ing that Nat “King” Cole-type vibe. Perfect for a relaxing
social interface . .. Various artists, “Jazz To The World,"
Blue Note: Perhaps the most well-thought-out Christmas
jazz set. Features excellent arrangements that are

Is Best Cure For Music Woes;
The Lowdown On R&B Christmas Albums

by J. R. Reynolds

matched by superior production, toasty vocals, and heart-
felt instrumentals . .. The Four Tops, “Christmas Here
With You,” Motown: Festive delight from veteran Motor-
town quartet that issues big production numbers. Features
powerfully inspiring vocals of Aretha Franklin on select-
ed tracks . . . Luther Vandross, “Christmas 1995,” Epic:
Fans will be satisfied by collection of tunes on this set.

A COUPLE OF ISSUES back (Billboard, Dec. 2), we
reported on Father MC’s new album, “This Is For The
Players,” which was released on indie Moja Entertainment.
But the rapper also has “Sexual Healing,” an album in
stores on Spoiled Brat Recordings, through M.S. Distribu-
tors. According to Spoiled Brat CEO Byron Chase, the
artist is still signed to his label.
It is uncertain whether legal
eagles will soar into this inter-
esting, confusing scenario.

Spoiled Brat plans to release
“Am I What You Want,” the sec-
ond single from “Sexual Heal-
ing,” in mid-February.

Artists with upcoming pro-
jects on Spoiled Brat include
hip-hop duo Noriega &
Capone, whose first single,
“Half A Mil.” will be released
Jan. 9; Jewel T., whose single
“Drifting” is currently in stores and who will have an
album out Feb. 6 on the Danger Zone imprint; and R&B
act Pretty Poison, whose still-untitled album will also
drop in February.

MUSIC BOX: Did anybody else catch that captivating
syncopated ballad jam played during the club scene in
“Money Train,” the current Wesley Snipes film? “All That
Matters To Me” is performed by Samuelle and produced
by Denzil Foster and Thomas McElroy. The song is
scheduled to be released as a single Jan. 19 on Lombard
Street Records, which is distributed through Bell-
mark/Life. Samuelle’s debut set, still unnamed, is sched-
uled for release during the second quarter of 1996,

“Back To Reality .. . " is the debut of singer/song
writer/producer Jeune (pronounced “Joan”), an artist whose
oft-electronically enhanced vocals are reminiscent of those
of 4 and soulster Curtis Mayfield. Musically, the artist
weaves a calming G-funk/soul music style that culls from
familiar elements of past and present. With further devel-
opment, this artist could be onto something .
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Kick Ass Has ‘Real McCoy,’ Ruffa, And Guru’s ‘Il Kids’

TWO RUDE BWAOYS AND SOME
ILL KIDS: Kick Ass Records—the
logo of which displays an unlaced, old
school-style red sneaker motioning
toward a braying gray donkey—has
one of the best, most seamless clushes
between reggae and hip-hop in
Rankin’ Don’s “Real McCoy (Ah! Ah!
Ah!).”

Although the song has been out for a
while, it deserves more attention than
it has so far received. The track’s mix
features tumbling, rumbling hasement
beats, a deep, dubwise groove, insinu-

ating, bubbling horns, and sharp sound
swords that stutter and stab.

All these elements support Don’s
threatening rude-bwaoy chat that runs
alongside a erowd’s enthusiastic chants
that egg things on.

Also of note on the raggamuifin tip
is Ruffa, a Trinidad native whose voice
sounds as rugged, heavy, and black as
the onyx-colored sandpaper O-card
that his promotional single, “Can’t Stop
The Ruffa” (MCA), came in.

The track drops killer, hardcore
lyrics like, “Trade in all me mercy for

RA¥

Column ..

by Havelock Nelson

some hew gun geat,” over spooky, cin-
ematic B-boy sonies that skip and
bounce around like some notorious
gangster—cool and totally wicked.

Guru. the Gang Starr rapper who
masterminded “Jazzmatazz Volume 17
and the follow-up, has a side project for
v’all. “Guru Presents Il Kid Records”
(Payday/FFRR) is a 12-track sampler
showeasing anxious hip-hop fledglings
and passionate vets.

Among them are Bahamadia, who,
during “Wordplay,” tosses her blunted,
metaphoric flow over sticky sonies that
invite listeners to “park that ass like
Jurassie” as she “flips scripts like
acrobaties.”

Big Shug, a player for life, urges,

“Don’t knock the way I get paid
because i’ I worked at McDonald’s 1
will get played.”

Other guests include Baybe, a sweet-
voiced singer who drops encouraging
words to grow on: "The answer lies
inside of vourself/Have pride and real-
ize . .. don't fall victim to their lies,” and
Group Home, which goes all out over
a pockmarked track when it declares,
“Yo, I'm ready to flip when there’s com-
bat/Beef, I'm not havin’ that!”

Guiru, who produced most of the

(Continued on next page)
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) (C) (T} {X) DEF JAM/RAL 579924/ISLAND
33 | 30 | 26 | 17 | 1STOF THA MONTH @ @ BONE THUGS-N-HARMONY
(C) (T} (X) RUTHLESS 6331/RELATIVITY
34 29 2 10 THROW YOUR SET IN THE AIR & CYPRESS HILL
(C) (M) (T} {(X) RUFFHOUSE 78042/COLUMBIA
@ 49 48 G\ GIRLZ WIT ALL DA BOOTY ¢ MC NAS-D
: (M) (T} (X) PANDISC 112*
-1 PLAYER’S ANTHEM @ ¢ JUNIOR M.A.F.I.A.
36 2 29 2 (C) (M) {T) (X) UNDEAS/BIG BEAT 98149/AG
37 34 32 | 24' SUMMERTIME IN THE LBC (FROM “THE SHOW") & THE DOVE SHACK
! (C) {D} (M} (T} G FUNK/RAL 579382/ISLAND
38 | 33 | 30 | 9 | EAST SIDE RENDEZVOUS ¢ FROST
(C) {T) RUTHLESS 1534/RELATIVITY
, | TEMPTATIONS & 2PAC
39 38 3% | 1# - {C} (M) (X) INTERSCOPE 98120/AG
HUSTLIN’/BROKEN LANGUAGE ¢ SMOOTHE DA HUSTLER
43 37 S;i {C) (T) PROFILE 5440
41 35 25 AIN'T NOTHIN' BUT A SHE THING @ SALT-N-PEPA
{C) (D) (T) (V) LONDON 850346/ISLAND
GOIN' UP YONDER ¢ M.C. HAMMER
NEW » {C) {D} GIANT 17717/WARNER BROS
43 37 39 WHATZ UP, WHATZ UP @ PLAYA PONCHO FEATURING L.A. SNO
(C) (M) (T} (X) SO SO DEF 77958/COLUMBIA
a4 2 35 WEST UP! ¢ WC & THE MAAD CIRCLE
{C) (D} (T) PAYDAY/LONDON 850258/ISLAND
TIP 4 THE STRIP & SPLACK PACK
RE-ENTRY (C) PANDISC 140
4 39 43 WHAT’S UP STAR? (FROM “THE SHOW") & SUGA
(C) (D) {T) JMJ/RAL 577432/ISLAND
47 5 o LIVIN’ PROOF ¢ GROUP HOME
{C) (T) PAYDAY/LONDON 127050/ISLAND
48 50 47 THUMP-THAT-FUNK & D.J. TRANS
(C) (D) {T) ATTITUDE 17025
49 24 o WE FUNK (THE G FUNK) ¢ THE DOVE SHACK
{C) (D) (T) G FUNK/RAL 577430/ISLAND
50 48 45 WASSUP, WASSUP! & A-TOWN PLAYERS
{C) (T} {x) PREMEDITATED 17803/WARNER BROS.

(O Records with the greatest sales gains this week. @ Videoclip availabilty. @ Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. € 1995, Billboard/BPI Communications,
and SoundScan, Inc.

THE RAP COLUMN

(Continuned from preceding page)

set's conerete cuts, portrays Bald Head
Slick, the Il Kid who embodies the des-
peration and expectations of ghetto
yvouth everywhere. He also guest-
rhymes on “Life” with M.O.P and
Sticken Moove and “*“Momentum” with
Big Shug.

A YEAR AGO, rapper Randy Walk-
er was hanging with Tupac Shakur
when the recently signed Death Row
artist was shot outside of a Manhattan
recording studio. At 12:30 a.m. Nov. 30,
Walker was gunned down and killed.
“The shootings were one year and
about five minutes apart,” sayvs Lt.
Vito Spano of the NYPD's 105th
Precinct.

According to reports, Walker's group,
Live Squad, had just signed a deal to
have its label distvibuted through Bell-
mark Records. Walker had produced
songs for 2Pac’s last two albums, “Strict-
Iy 4 My N.I.G.G.A.Z. and “Me Against
The World."

Police have no suspects in and no
motives for the killing.

THE TRIO 3 Steps From Nowhere
makes real hip-hop with a jazzy feel
and cross-sectional appeal.

On “30 Below Funk™ (So-Lo Jam), the
group uses liquid melodies, solid beats,
and lyries that blow like go-go gas to
ingratiate themselves to listeners’ ears.
It mostly works . .. “Nervous Hip Hop”
15 a compilation that was “mixed,
arranged, and flavored” by D.J Kenny
Dope. A continuous program of hip-hop
hits, and several confirmed classics—
such as Mad Lion's “Take It Easy,”
Funkmaster Flex's “Six Million Ways
To Die,” Smif-N-Wessun's “Bucktown,”
Black Moon’s “I Got Ya Opin,” “Buck
'Em Down,” and "How Many Emcees
[Must Get Dissed]”"—make this set a
lovely and most delightful stocking
stuffer for any connoisseurs of East
Coast hip-hop on your Christimas list. . .
With an angry, screw-the-world attitude,
the rapper known as Bam recounts a
life filled with ghetto pain and populat-
ed by killers, thugs, and dysfunctional
family members. On *A Rough Z'Aggin
Bible (Pray At WilD” (X-Bam), he
reflects and gives the finger to the law,
denounces religion, and dismisses “all
money-hungry "hoes” like pesky insects.
Bam prays at the alter of St. Ides and
finds salvation in “Glockland.” Bam is an
edgy street artist; a hard mofo who just
refuses to lighten up.

Maturing Force. MCA recording trio
Immature stands with MCA black
music collective executives after com-
pleting the video for “We Got It,” the
first single from its similarly titled sec-
ond album for the label. Pictured, from
left, are director of video production
Rob Johnson, Immature’s Batman,
marketing and public relations VP
Ashley Fox, A&R VP Hank Shocklee,
and Immature’s LDB and Romeo.

SUZANNE BAPTISTE’S
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DON'T HOLD YOUR BREATH: Hanging on for its fourth week at No. 1
on the Hot R&B Singles chart is Arista’s Whitney Houston with “Exhale
(Shoop Shoop).” Closing in on the lead is “One Sweet Day” by Mariah Carey
and Boyz II Men (Columbia). “One Sweet Day” is growing in airplay and
could very well move into the No. 1 slot next week. Monica's double-sided
single, “Before You Walk Out Of My Life”/“Like This And Like That.” inch
es closer to the top of the chart. However, there is a pretty big gap between
Monica’s songs and the No. 2 record. Although “Before You Walk Qut Of My
Life” is gaining in airplay points, “Like This And Like That” is starting to
decline in airplay. This is hurting the single as a whole and could possibly
keep it from reaching No. 1,

STATIIS QUO: Most of the records in the top 15 seem to have stalled this
week. Even the ones that gained in total points didn’t get niuch movement
on the chart. “Soon As [ GGet Home” by Faith Evans (Bad Bov/Arista),
despite having the largest increase in total points, stalls at No. 7, while
Terri Ellis” “Where Ever You Are” (EastWest) and “Love U 4 Life” by
Jodeci (Uptown/MCA) each manage a one-position jump (12-11 and 13
12, respectively). Part of the problem is that these records and all the sin-
gles on the chart are fighting for space on playlists against very popular
album cuts. It will probably get worse before it gets hetter, as the compe-
tition is bound to get stiffer now that radio has begun to program Christ-
mas music:

ALBUM CUTS: Some of the album cuts that are filling up the playlists at
many stations include “Not Gon’ Cry” by Mary J. Blige, from the “Waiting
To Exhale™ soundtrack; “This Time Around” by Michael Jackson (Epic);
and “Down Low (Nobody Has To Know)"” by R. Kelly (Jive). As an example
of how popular these tracks are at radio, “Not Gon’ Cry™ is top 10 at 10 sta-
tions, including WKYS Washington, D.C., WVEE Atlanta, and WQMG
Greensboro, N.C. Meanwhile, *This Time Around” is top 10 at WQUE New
Orleans, KJMM Tulsa, Okla., and KDKS Shreveport, La. “Down Low " 1s
No. 1 at WTUG Birmingham, Ala,, and KVSP Oklahoma City and is top 10
at six other stations.

JUMP, JUMP: Kris Kross makes a nice move with “Tonite's Tha Night,'
which jumps 17-14. In a very slow week at retail and radio, the act is doing
well at the booth. At radio, “Tonite” is top 10 at WHTA Atlanta, WEJM
Chicago, KM.JJ Shreveport, WOWI Norfolk, Va., and KJMM Tulsa, Okla,
This weeks’ Hot Shot Debut goes to “No One Else” by Total (Bad
Boy/Avista), which enters the chart at No. 17. In its first week on the chart,
it is already top 10 at five stations, including WQMG, WWWZ Charleston,
S.C., and WCDX Richmond, Va. This single also comes on strong on the Hot
R&B Singles Sales chart, entering at No. 8,

G REATEST GAINERS: “We Got It” by Immature (Featuring Smooth)
(MCA) wins the Greatest Gainer/Sales award this week. It moves 29-22 on
the Hot R&B Singles Sales chart. The track is heating up at radio. It is top
10 at nine stations, including WQUE, WKYS, and WCDX. Taking the hon
ors for Greatest Gainer/Airplay is Boyz I Men's “I Remember” (Motown)
The Boyz are top 15 at WQUE, KM.JJ, WEDR Miami, and WOW1I

HOT R&B
SINGLES

BUBBLING UNDER.

5|83 58z
w wt wl
HHF I
2|5 |H | TITLE @ |G| ¥ | TITLE
T | 3| | ARTIST (LABEL/DISTRIBUTING LABEL) R ARTIST (LABEL/DISTRIBUTING LABEL}
11312 RIDIN' LOW 14|16] 4 GOLDENEYE
L.A D. FEAT. DARVY TRAYLOR (HOLLYWOOD) TINA TURNER (VIRGIN)
2| 8| 4 |BLAH 15| 24 | 8 | TEMPERATURE'S RISING
THE FAB 5 (FEAT HELTAH SKELTAH) {DUCK DOWN} MOBB DEEP {LOUD/RCA)
CASH MONEY HEAVEN
3 4 5 SQULTRY (MOTOWN) 16|11 4 THE WHISPERS {CAPITOL)
4 | 13| 4 | WITHOUT LOVE 17| — | 2 | TIP 4 THE STRIP
VERONICA (MERCURY) SPLACK PACK (PANDISC)
515 |14| LETITGO 18 | — | 11 | BANKHEAD BOUNCE
CLUB NCOUVEAU (RIP-IT) DIAMOND FEAT D-ROC (EASTWEST/EEG)
6 | 23| 6 | GIRLZ WIT ALL DA BOOTY 19| —| 1 | THE CLOSER | GET TO YOU
MC NAS-0 (PANDISC) FOURPLAY (WARNER BROS.)
7|7 |5 | LIVIN PROOF 20| 19| 4 | LIFE GOES ON
GROUP HOME (PAYDAY/LONDON/ISLAND) OTR CLIQUE (ALL NET)
g l—|1 GOLD 21125 2 THUMP THAT FUNK
4 (NPG/WARNER BROS.) D.). TRANS {ATTITUDE)
g |—|1|!T'SMYLIFE 22| 18| 2 | WE FUNK (THE G FUNK)
ANGIE B (BUST IT) THE DOVE SHACK {G FUNK/RAL/ISLAND)
10015 4 HUSTLIN' 232117 WASSUP, WASSUP!
SMOOTHE DA HUSTLER (PROFILE) A-TOWN PLAYERS (PREMEDITATED/WB)
11|17 | 6 | MONEY (THE ROOT OF ALL EVIL) 24| — | 1 | SOMETIMES I MISS YOU SO MUCH
GAIMBOIZ (STREET LIFE/SCOTTI BROS.) PM. DAWN (GEE STREET/ISLAND)
GONE WREKONIZE
12112] 2 DIANA ROSS (MOTOWN) 59 5 SMIF-N-WESSUN (WRECK/NERVOUS)

10 | SOME ENCHANTED EVENING

13]6 THE TEMPTATIONS (MOTOWN)

Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.
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For Simenon, Bomb The Bass Is Just The Start

SIMENON STRIKES: In his role as
co-producer of Depeche Mode’s next
album, dance-music journeyman Tim
Simenon is enjoying the opportunity
to work with an act that was among his
teenage musical influences.

“It’s a lot more relaxing an experi-
ence than I imagined it would be,” he

Eve Can Have It. More
Protein/Radikal diva Eve Gallagher
vamped it up during a recent show at
New York’s Limelight. She was the
opening act for longtime mentor Boy
George’s just-completed U.S. concert
tour. Backed by a five-piece band,
Gallagher performed selections from
her debut album, “Woman Can Have
It,” including the forthcoming single
“You Can Have It All.” Remixed by
Ramp and Cleveland City, the track
will be commercially available at the
beginning of January. (Photo: Chuck
Pulin)

says with a laugh. “It’s a very soothing
time, actually. It's nice to get that close
to someone you admire, and it winds
up being a pleasant experience.”
Although the project is still in what
Simenon describes as an early “song-
building” phase, he envisions the final
product as decidedly rawer and spars-
er in sound. “There’ll definitely be that
classic Depeche Mode electronic sound
utilized,” he says, indicating that there

e Dance
Rreakouts

FOR WEEK ENDING DEC. 16.1995

CLUB PLAY

1. FREEDOM (MAKE IT FUNKY) BLACK
MAGIC STRICTLY RHYTHM

. UNLEARN PSYKOSONIK wax TRAX!

. THE JOY YOU BRING SWING 52 cutTing
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. TIP 4 THE STRIP SPLACK PACK panpIsc
. WE'VE GOT IT GOIN’ ON BACKSTREET
BOYS uve
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

will be a couple of songs in which the
band “seriously rocks out.”

The visibility accompanying such a
high-profile project should be a nice
boost in the promotion of “Clear” by
Simenon’s own act, Bomb The Bass.
Rightly lauded in Simenon’s native
U.K. and Europe for nearly a year,
the collection is due out on Island-dis-
tributed Quango Records in early '96
and will feature fresh versions and
remixes of such import club favorites
as “Bug Powder Dust” and “Brain
Dead.”

“The last two Bomb The Bass
albums never came out in the States,
so [ didn't even think about it with this
album,” he says. “I realize that it’s a
marketing nightmare, because this is
not a band thing. Bomb The Bass has
alot of different singers and cannot go
the traditional route of touring.”

As the folks at Quango formulate
their marketing plan for “Clear,”
Simenon is hard at work setting up his
new Virgin-distributed imprint, Audio
Ink Recordings. Simenon says that he
is eyeing Justin Warfield as the label's
first official signing.

“It’s going to be a busy year, that’s
for sure,” he says. “But I truly have
the best of both worlds. I get to voice
my own opinions and ideas in my
music, and then I get to explore and
develop the work of others. I couldn’t
ask for much more, now could I?”

SOAKING IN RHYTHM: Some-
time Sister Sledge front woman
Kathy Sledge proves once again that
she is still edging toward her best
vocal work with “Another Day,” her
second single for Roger Sanchez’s
bubbling Narcotic U.K. label. In the
capable hands of D-Influence,
Sledge blows phat’'n’funky notes,
underlining the thoughtful lyries with
the kind of empathetic, worldly rasp
that only a diva with history can
deliver.

Within a stellar double-pack of
remixes, Sanchez gooses “Another
Day” to a spry, easily programmable
house pace, while Hani’s tripped-out
trance version shows that he fully
deserves all the industry props he has
received in recent times. An across-
the-board winner that, we hope, will
bring U.S. label execs to the table—
with recording contracts in hand, of
course.

Elsewhere in the U.K., we are
pleased to note that production
team/recording act Tin Tin Out (aka
Lyndsey Edwards and Darren
Stokes) have signed with Andy
Thompson’s Virgin subsidiary VC
Recordings. The act has earned high
marks for its own hits, “The Feeling”
and “Always Something There To
Remind Me,” as well as its remixes of
“Freedom” by Michelle Gayle and
“Passion” by Jon Pleased Wimmin,
among others. An album should be
ready by the spring. No word yet on
whether Virgin will pick up the pro-
ject for the States.

Fans of the Brand New Heavies,
the flagship act on Delicious Vinyl's
roster, are advised to sprint to the
nearest store for a copy of “Excur-
sions: Remixes And Rare Grooves,” an
album that revisits several high points

DMM
TRAX W |
by Larry Flick

of the act’s four-year history and also
unearths some rare, lesser-known
material. Of the set’s remixes, pro-
ducer/artist the Angel best slips into
the band’s vibe, sharpening “Dream
On Dreamer” and “Brother Sister”
with thigh-slappin’ funk perspective
that enhances and expands each cut’s
scope. Elsewhere on the set, “Country
Funkin’” and “Keep It Coming” slam
lovely, while a cover of Maria Mul-
daur’s “Midnight At The Oasis” begs
for top 40 radio release. “Excursions:
Remixes And Rare Grooves” is a fine
pacifier until the next BNH record-
ing—just as long as we don’t have to
wait too long.

With Delicious Vinyl comfortably
entrenched in its new distribution deal
with Capitol Records, the label is also
kickin’ booty in the hip-hop field with
“Labeabincalifornia,” the latest full-
length effort by the Pharcyde. “Run-
ning” is already a deserved smash sin-
gle, with the equally infectious
“Somethin’ That Means Somethin’,”
“Drop,” and “Moment In Time” all
waiting for a chance at bat. Of course,
club DJs with a taste for urban
grooves should dive into these jams
ASAP

NUGGETS: Book Of Love master-
mind Ted Ottaviano has just com-
pleted “Ring Play,” the full-length
debut of his increasingly active side
act, Doubleplusgood, for Sire/Elek-
tra. Tentatively slated for late-Febru-
ary release, the aloum will be pre-
viewed later this month by “The

Winding Song,” which has been
remixed to suit club and crossover
radio by 95 North, Armand Van
Helden, and Ottaviano with DJ Little
Rock.

Fueled by the cracklin’ chemistry of
Ottaviano and vocalist/co-writer Basil
Lucas, “Ring Play” is a veritable stew
of world beat and dance flavors, sweet-
ened with irresistible pop hooks and
tightly constructed melodies. This will
be the record to reach for when filling
a music hunger normally fed by Deep
Forest and Enigma.

Long-absent hi-NRG doyenne
Hazell Dean returns with a best-of

collection on Miami’s Hot Productions
label, which combines classics like
“Searching” and “Whatever I Do”
with little-heard, but oh-so-bouncy dit-
ties produced by the venerable lan
Levine. Dean has also signed with the
U.K.’s Carlton Records to record an
album of Abba covers. If it were any
other act in question, we would be gig-
gling over the potential outcome of
such a project. But we truly believe
that Dean was born to sing “The Win-
ner Takes It All,” which is said to be
among the set’s included cuts. Do we
dare hope for renditions of “Chiquiti-
ta” or “Vouslez-Vous”?

Twirlin’ With Glo. Epic artist Gloria Estefan recently celebrated the club suc-
cess of “Abriendo Puertas,” the title cut from her current album, at a bash at her
home in Miami. That single will be followed next month by “Tres Deseos,” which
is being post-produced with mainstream house flavors by Ralphi Rosario. A
Pablo Flores remix of the track is already circulating and is getting active play
from Latin music DJs. Pictured, from left, are Frank Ceraolo, director of market-

ing and A&R at Epic, and Estefan.

MOONSHINE RECORDS BREWS INNOVATIVE DANCE MIX

(Continued from page 12)

Lounge. Several of the acts have
albums due in the first half of 1996.

“Functioning as we have has proved
to be the absolute best way to develop,”
Levy says. “In order for a label to
grow, you need to sell albums. At the
point in time when we started, there
were few album artists in dance music.
As a start-up label, we did not have the
resources to break an artist. The best
way to present the music was to do it
via compilations.”

Once a Los Angeles club DJ and
rave promoter, Stephen Levy formed
Moonshine in 1992 with ex-partner
Ricardo Vinas; that arrangement last-
ed until 1993. Vinas retained the Moon-
shine catalog up to the time of the split,
while Levy held ownership of the
Moonshine name and started a new
company with his brother Jon. It was
then that Moonshine began to move
away from its early predominantly
techno/rave sound into other areas of
dance music. The label also accelerat-
ed its pace to releasing two compila-
tions a month.

“It became more interesting to
explore the other genres that were

emerging from the street,” Levy says.
In unearthing these sounds, the broth-
ers began inking distribution deals
with small, mostly vinyl-only indies in
England and the U.S. Currently,
Moonshine distributes the wares of
seven labels: the U.K.’s Rising High,
Prolekult, Suburban Base, and DMC;
San Francisco’s Hardkiss Records;
and Los Angeles-based City Of Ange-
les and Domestic. In most cases,
Moonshine issues CD collections of
previously available singles on each
label.

“QOur philosophy in distributing
these labels is that there is so much
good music out there that deserves a
chance to be heard,” Levy says.
“Because we have such good distribu-
tion with Navarre, we're now in a posi-
tion to expose some of that music to a
far larger audience than it might find
under other circumstances.”

Moonshine has a staff of 15 in West
Hollywood and recently opened a four-
person branch in London. All of the
label’s promotional and marketing
efforts are handled in-house.

“We are slowly chiseling our way

into radio, but we're not hammering
people with our records,” Levy says.
“We're just bringing [programmers]
stuff and asking them to give it a lis-
ten. We're fortunate in that we can live
without commercial radio—though it
would be nice to get some.”

Moonshine’s methods of reaching
the public include an Internet World
Wide Web site that has been in opera-
tion for 18 months, averaging 7,000 vis-
its a day. The site features a page for
each release, with album art, track list-
ings, and sound and video bites. All
Moonshine releases can be purchased
by downloading a mail-order form.
Levy says that plans are afoot for the
label to begin offering online credit-
card sales in February.

“The key to running a label like
Moonshine is to be resourceful and to
never wait for anyone to do something
for you,” he says. “You have to be con-
stantly thinking and experimenting.
In time, success will come to you. In
the end, we're not here to chase the
hits. We're just putting out good
music. Hits come when the time is
right.”
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CLUB PLAY
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| z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
2 « | @ o = OF DANCE CLUB PLAYLISTS. > <| e o = STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. - S0 ndScan®
gg gg =g g; TITLE ARTIST 25| 2H |29 €3] TITLE BENENI ARTIST
(== = o <L < LABEL & NUMBER/DISTRIBUTING LABEL 2|32 | x| 2O LABEL & NUMBER/DISTRIBUTING LABEL
| * % *NO. 1% % * * * No. 1/HOT SHOT DEBUT* * %
(D] » 4 REACH STRICTLY RHYTHM 12380 1 week at No. 1 LIL’ MO’ YIN YANG (1)| NEWP 1 | NO ONE ELSE (M) (T) BAD BOY 7-9043/ARISTA 1 week at No, 1 ¢ TOTAL
@ 6 U 6 | BEMY LOVER rcA 64445 ] # LA BOUCHE 2 1 1 3 | ONE SWEET DAY (M (T) (X) COLUMBIA 78075 ® MARIAH CAREY & BOYZ Il MEN
| 3 | 3 6 8 ABRIENDO PUERTAS (OPENING DOORS) EPIC 77977 ® GLORIA ESTEFAN 3 2 5 11 | TELL ME (T) ) EPIC 78068 i ® GROOVE THEORY
4 1 2 11 BELIEVE IN ME GEFFEN 22108 RAW STYLUS I~ GREATEST GAINER * * %
(8)[ 10 | 14 | 7 | AMOVER LA COLITA (MOVE YOUR ASS) 106 so0ze chazz | 1| w 2| SOON AS | GET HOME (M) (1) (X) BAD BOY 7-0041ARISTA ® FAITH EVANS
@ 12 | 17 6 | TO DESERVE YOU ATLANTIC 85531 ® BETTE MIDLER
@ THEG 7 FIND A WAY FLLvra 2508 ® SOUL SOLUTION @ NEW ) 1 I NEED YOU TONIGHT/ GET MONEY (T) UNDEAS/BIG BEAT 95694/4G % JUNIOR M.AF.LA. FEATURING AALIVAH
s 2 3 3 HELLO Ron caos SIATE OF GRACE 6 3 2 12 | FANTASY (M) (T} (X) COLUMBIA 78044 _® MARIAH CAREY
I 9 9 10 3 e VAYDIE MIYLES 1 4 4 4 BEAUTIFUL LIFE (M) (T) (X) ARISTA 12918 & ACE OF BASE
10 1 3 11 | AUTOMATIC LOVER (CALL FOR LOVE) ARISTA 1.2877 ST 15 ] 1 14 MISSING (T) (X) ATLANTIC 85620/AG ® EVERYTHING BUT THE GIRL
9 6 6 12 | SET U FREE (1) (X) STRICTLY RHYTHM 12362 PLANET SOUL
B 0| IF I WERE YOU WARNER 6RO 43624 ® KD.LANG | T 6 | BE MY LOVER (T} (X) RCA 64445 LA BOUCHE
@ 17 | 23 | 4 | BEAUTIFUL LIFE ARISTA 12918 ® ACE OF BASE
[AD] 14 | 19| 5 | wakin virai wport FRANKIE KNUCKLES FEATURING ADEVA L I SV Rl oo MRS
I 14 5 1 12 | TAKE ME HIGHER MOTOWN 850433 ® DIANA ROSS 12 5 3 4 EXHALE (SHOOP SHOOP) (M) (T) (x) ARISTA 1 2916 ® WHITNEY HOUSTON
{15 | 7 | 5 | 10 | rLLALWAYS BE AROUND wca 55146 ® C.CMUSIC FACTORY FEAT. A.S.K. M.E. & VIC BLACK 139 2| TONITE'S THA NIGHT (M) (1) RUFFHOUSE 78093/COLUMBIA 4R IEROSS
91 | 25 | 5 | LOOK WHO'S TALKING LOGIC 59503 ® DR ALBAN 141129 5 | WREKONIZE/SOUND BWOY BUREILL (1) (T) (x) WRECK 20161/NERVOUS ® SMIF-N-WESSUN
17 16 16 3 SHINE LOGIC 53026 ® ERIRE 15 7 _8 6 HEY LOVER (M) (T) DEF JAM/RAL 577495/ISLAND @ LLCOOLJ
25 | 39 [ 3 1 1 FounD IT maxi 2030 - DAPHNE NEW b 1 | COLD WORLD (1) GEFFEN 22107 ® GENIUS/GZA FEAT. INSPEKTAH DECK
19 | 22 | 22 |7 | AMOVER LA COLITA GROOVE NATION 78048/SCOTTI BROS. ARTIE THE 1 MAN PARTY 17 | 13 | 16 ] 9 | CELL THERAPY (M) (M) LAFACE 24114ARSTA ¢ GOODIE MOB
20 | 18 7 11 | SO IN LOVE MOONSHINE MUSIC 88422 ELLI MAC | 16 | 26 | 11 | EVERYBODY BE SOMEBODY (T) (X MAW COO4/STRICTLY RHYTHM ® RUFFNECK FEATURING YAVAHN
21 IL 15 9 10 | RUNAWAY A&M 581225 @ JANET JACKSON 19 14 15 g RUNNIN (T} (x) DELICIOUS VINYL 58483/CAPITOL & THE PHARCYDE
) i 23 | 28 | B | WE ARE FAMILY REPRISE 43553/WARNER BROS ® BABES IN TOYLAND | 29 | 28 | 8 | LIVIN'PROOF (T) PAYDAY/LONDON 120077/ISLAND # GROUP HOME
23 ! 19 13 11 SAY A PRAYER ARISTA 1-2882 TAYLOR DAYNE 21 19 12 10 SENTIMENTAL (M) (T) {X) ARISTA | 2892 ® DEBORAH COX
26 | 34 | 4 | SAME THING IN REVERSE VIRGIN 38527 BOY GEORGE 2 | n 2| TOO HOT (1) ToMMY BOY 718 # COOLIO
25 | 24 | 26 | 6 | TOCCATA & FUGUE IN D MINOR ANGEL 58450 - ® VANESSAMAE | | 28 | 17 | 17 | § | WINGS OF THE MORNING (1) (T) AFRICAN STARRAL 577199/1SLAND ® CAPLETON
* % * POWER PICK* % * 242 | 27 7 A MOVER LA COLITA (MOVE YOUR ASS) (T) (x) LOGIC 59029 CHAZZ
| & - 2 | GOT MYSELF TOGETHER HENRY STREET/BIG BEAT S5697/ATLANTIC THE BUCKETHEADS @ NEW b 1 BEWARE OF MY CREW (T} JAC-MAC 43629/WARNER BROS ® L.B.C. CREW FEAT. TRAY D & SOUTH SENTRELL
'@1 3% | 43 | 3 | ADDICTED boLD 2008 =TT | 26 [ 1] s DIGGIN' ON YOU (1) (1) (X} LATACE 2-4120/ARISTA il
28 | 28 | 35 | 4 | EVERYBODY MUST PARTY vigF 028 ® GEORGIE PORGIE NEWD | | | CARNIVAL (1) CUTTING 364 2INAROOM |
39 | 47 3 COME ON HOME EPIC 77941 CYND! LAUPER 28 | 23 18 3 FAST LIFE (M) (T) COLD CHILLINVEPIC STREET 78080/EPIC & KOOL G RAP
40 o 9 | SPECIALIZE IN LOVE ARISTA 12920 EXPOSE i LS 25 25 4 IF | WERE YOU (T} (X) WARNER BROS 43624 ® K.D. LANG
31 | 34 | 37 | 4 | LIFE IS SWEET ASTRALWERKS 6162 ® THE CHEMICAL BROTHERS 30 | 2 | 29 | 9 | AUTOMATIC LOVER (CALL FOR LOVE) W) (1) ARISTA 1-2677 SREACIMCCDN
32 . 29 | 27 7 | DON'T STOP NiTEGROOVES 28/KING STREET LEVEL 9 37 | 19 | 5 | TODESERVE YOU (1) (x) ATLANTIC 85531/AG ® BETTE MIDLER
33 [ 30 | 30 | 8 | FAIRGROUND EASTWEST 64356/EEG ® SIMPLY RED 32 | 21 | 10 | 10 | 1GOT DAT FEELIN' (M) (TI CLR 5214 D.J. KOOL |
34 | 31 | 32 |5 | MUSIC TAKES ME HIGHER SUB-URBAN 20 - LIFT | NEWD 1 | FINGERS & THUMBS (COLD SUMMER'S DAY) (1) (X) MUTE/ELEKTRA 6605 3/EEG ® ERASURE
42 | 44 |73 | PHILADELPHIA NITEGROOVES 32/KING STREET BROOKLYN FRIENDS 34 | 32 | 23 | 12 | RUNAWAY (M) (T} (X) A&M 581225 ® JANET JACKSON
* % * HOT SHOT DEBUT * * * 3B | 24| 3l 4 BLAH (1) DUCK DOWN 53223/PRIORITY & THE FAB 5 (FEAT. HELTAH SKELTAH/0.G.C.)
NEW b 1 DAY BY DAY CAJUAL 234 DAJAE 36 36 — 2 I SPECIALIZE IN LOVE (1) () ARISTA 1-2920 EXPOSE
7 37 33 5 WHEN THE MONEY’S GONE ATLANTIC 85550 ® BRUCE ROBERTS 41 22 8 | MISS YOU (COME BACK HOME) (M) (T) (X) UPTOWN 55132/MCA ® MONIFAH
38 | 33 | 36 | 5 | SENTIMENTAL ARISTA 12892 ® DEBORAH COX 38 | 18 | 42 | 3 | FREEDOM (MAKE IT FUNKY) (Ti STRICTLY RHYTHI 12403 BLACK MAGIC
39 NEW D 1 WHEN COLUMBIA IMPORT SUNSCREEM | RE-ENTRY 3 | WANT YOU BACK (M) (T) {X) STEP SUN 95703/(NTERSCOPE @ PURE SOUL
R e e T (30)| 45 | 20 | 3 | PASSION OF THE NIGHT (1) () LoGC 52031 ® CLUBZONE |
| 41 | 20 | 12 | 12 | STAY TOGETHER STRICTLY RHYTHM 025 # BARBARA TUCKER (41)| 46 | -~ | 2 | SHUT UP (AND SLEEP WITH ME) (T) (X) LOGIC 59033 ® SIN WITH SEBASTIAN |
[ 42 ] 43 ] 48 [ 3 | NASTY GIRL pockeTown 4232770 NUTTIN' NYCE NEWD | 1 | BELIEVEIN ME (7)) GEFFEN 22105 RAW STYLUS
[ 43 [ 27 | 18 | 13| FanTAsY cotumeia 7s0as o ] @ MARIAH CAREY NEWDP | 1 | EVERY SHADE OF BLUE (1) (X} CURB 77092 ® BANANARAMA |
49 2 | FINGERS & THUMBS (COLD SUMMER'S DAY) MUTE/ELEKTRA 66053/EEG ® ERASURE “ | 28 2 | CHILDREN OF THE WORLD (T) LIGHTYEAR 54166 SOUNDS OF BLACKNESS
NEW p 1 PEOPLE DEEPER 0002 DEEPER FEATURING KAREN POLLARD 45 | 33 | 37 12 | MAGIC CARPET RIDE (7) (x) SMJE 9014/PROFILE # THE MIGHTY DUB KATS
NEW D) i GOLDENEYE VIRGIN 38524 & TINA TURNER 46 31__ 24 5 CURIOSITY (T} (X) MCA SOUNDTRACKS 55143/MCA B # AARON HALL
47 46 | 16 3 I'M ALIVE EMI 58485 @ CUT ‘N’ MOVE 4 40 ) 41 26 | THE BOMB! (THESE SOUNDS FALL...) (M) (T) (X) HENRY STREET/BIG BEAT 95747/AG & THE BUCKETHEADS
NEW D 1 THE LOVER THAT YOU ARE JELLYBEAN 2506 PULSE FEATURING ANTOINETTE ROBERSON RE-ENTRY 8 | AMOVER LA COLITA (T) GROOVE NATION 78048/SCOTT! BROS, ARTIE THE 1 MAN PARTY
49 45 T38 5 GAME FORM LOGIC 59024 @ JOEY BELTRAM 49 49 32 10 | BOMDIGI (M) (T} DEF JAM/RAL 577197/ISLAND ® ERICK SERMON
l NEW b 1 MY LIFE JFLLYBEAN 2505 95 NORTH FEATURING SABRYNAAH POPE 50 | 39 | 21 9 I'LL ALWAYS BE AROUND (M) (T) (X} MCA 55146 @ C-+C MUSIC FACTORY FEAT. AS K. M.E. & VIC BLACK |

(O Tities with the greatest sales or club play increases this week. ® Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl 1s unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD

maxi-single availability. €
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A&R Exec Martha Sharp To Retire

Warner/Reprise VP Began As Songwriter

H BY DEBORAH EVANS PRICE

NASHVILLE—The music community
here loses a creative, respected person-
ality this month when Warner/Reprise
senior VP of A& R Martha Sharp retires.
Sharp has worked for the label for more
than 16 years, first as director of A&R
for Elektra Records’ Nashville office. In
the same year that the Warner and Elek-
tra offices merged, 1983, she became the
first female VP here.

“T had been thinking about it for a long
time,” Sharp says of her decision to retire
to Richmond, Va. “Toward the end of my
last three-year contract, I ran into Faith
Hill. T got excited about her and another
kid I was working with at the time, Greg
Holland. So I decided to stay, and I'm glad
I did. Working with Faith has been won-
derful, but the business has changed.
Nashville has changed, and I'm not happy
with all the changes. I think it’s time for
new blood to come in and to have an
opportunity to do it.”

She began her career as a songwriter
and has three million-selling hits to her

credit—“Born A Woman” and “Single
Girl” by Sandy Posey and “Come Back
When You Grow Up” by Bobby Vee. Her
songs have also been recorded by Way-
lon Jennings, Tom Jones, Brook Benton,
and others.

A native of Char-
lotte, N.C., Sharp
grew up in Virginia
and moved to
Nashville in the
early ’60s. “T went
to work for a man
who rented out
some downstairs
offices to people in
the music business. They would come up
to pay their rent, and I got to know them.
They invited me to a recording session,
and I thought I'd died and gone to heav-
en,” she recalls. “I went out and bought
a chord book and a $43 guitar and taught
myself. I had written poetry all my life,
s0 [ decided I wanted to be a songwriter:
I quit my job and was going to do it.”

Though Sharp became a successful
Music Row tunesmith, she eventually

SHARP

WYNY’s Country Holiday Expo
Packs Fans Into The Aisles

M BY JIM BESSMAN

NEW YORK—Everyone but the fire
marshals seemed happy during the 103.5
WYNY Country Holiday Expo, held Nov.
17-19 at the Raritan Exposition Center
in Edison, N.J.

The first-time event drew just under
23,000 in total attendance (at $6 a ticket)
in the 6,000-capacity hall, according to
WYNY-FM PD Chris Kampmeier. The
New York country station is based in 1%di-
son and broadcast live from the event.
While crowds were kept at legal limits,
the excitement generated by such par-
ticipating stars as Shania Twain and John
Berry made for anything but clear aisles.

In fact, the aisles were actually named
after the artists in what Kampmeier says
was a nod to Nashville’s annual Fan Fair.
The Expo was dubbed “Fan Fair North,”
and there were definite similarities,
starting with appearances and perfor-

= o

Beam Him Up. Brad Alford of Lexing-
ton, Ky., won the grand prize in the
1995 Jim Beam Country Music Talent
Search Competition. Congratulating
Alford, center, are Terri Clark, left, and
James House.

mances by numerous major-label coun-
try artists. Besides Twain and Berry,
Marcus Hummon, Rhonda Vineent, Billy
Montana, Baker & Myers, Bryan White,
Victoria Shaw, Kenny Chesney, Helen
Darling, Brett James, Bobbie Cryner,
Doug Supernaw, Jeff Carson, the Mof-
fatts, and local talent were present.

Additionally; the exhibit hall was filled
wall-to-wall with more than 200 country
lifestyle-related vendor booths, includ-
ing a section for the country music asso-
ciations from New York, Long Island,
and New Jersey. A Sam Goody Country
Store booth, positioned across from the
autograph stage, was usually mobbed.

“They completely sold out of Marcus
Hummon produet,” says Kampmeier.
“He doesn't even have a single, and his
only airplay is here on this station.”

Outstde the main floor area were two
seminar rooms covering such topies as
“How To Break Into The Music Indus-
try,” with Vietoria Shaw; “How To Break
Into Broadecasting,” with WYNY DJ
Shelli Sonstein; “Through The Years:
Radio’s Greatest Moments,” with such
New York radio legends as WYNY's
Dan Daniel and WXRK’s Pete Forna-
tale; and “Ask The Suits—Everything
You Always Wanted To Know About
WYNY, But Never Had The Chance To
Ask!,” with Kampineier and former sta-
tion president/GM Steve Candullo.

A songwriters seminar, says Kamp-
meier, was a special way for- the station to
support local tunesmiths.

“Every community has people writ-
ing songs who aren’t often included in
the activities of the big commercial coun-
try station in town,” says Kampmeier:
“We're no hetter in that regard, so the
seminar allowed us to make available to
the literally thousands of songwritersin
the area the talent and experience of fel-
low writers like Billy Montana, Victoria
Shaw, and Baker & Myers.” The song-
writing panel, he adds, was so popular it

(Continued om page 61)

opted to pursue other directions. “I made
my living as a writer for a lot of years and
had some success with that and enjoyed
it thoroughly,” she says. “But I felt the
frustrations that all writers do—lack of’
control over the product and just gener-
al writer frustrations. So I went back to
school, majored in psychology, finished
my degree, and got a master’s in coun-
seling. I started filling in for [Jimmy]
Bowen'’s vacationing employvees at Elek-
tra, and I just never got away.”

She credits Bowen for encouraging her
role in A&R. “I only planned to do it for
a brief while,” she says, “but Jimmy has

(Continued on page 61)  ___

o R . /

A Rider Christmas. The Riders In The Sky welcome TNN special programming
manager Sarah Trahern to their Dec. 13 Christmas special. Shown, from left, are
Woody Paul, Ranger Doug, Trahern, and Too Slim.

M AY IS FOR HORSES: Nashville niayor Phil Bredesen
has done many smart things for Nashville but comment-
ing about country music is not one of them. He set off a
minor firestorm after he was quoted in Sports Illustrat-
ed and The Wall Street Journal as equating the city of
Nashville with the image of country music, which in
turn—he says—is synonymous with “Hee Haw,” gingham
dresses, hayseeds, and hay bales. That reminds us of the
first time we met the mayor. He got up off the hay bale in
his office and hitched up his Can’t-Bust-Em overalls
before offering us a chaw of Red Man. We couldn’t help
but notice that he was
sockless and wearing only
one shoe. “What hap-
pened, your honor?” we
asked. “Did you lose a
shoe?” “No,” he replied.
“I found one.”

Nashville
HAY, SENOR: Mean- E ;OQV\Q
while, Nashville’s city

government dispatched o
the band BR5-49 to Can-
cun, Mexico, to perform
for a convention of travel
agents. BR5-49 was sent,
you see, to project Nashville’s image before these nmany
travel agents and convince them to recommend our fair
city as a vacation spot. BR5-49, of course, was named after
Junior Samples’ used-car lot’s phone number on “Hee
Haw.” Go figure.

NEW RECORD LABEL DEPT.: MCA Music Enter-
tainment Group chairman/CEO Doug Morris introduced
the new MCA umbrella label Rising Tide/Nashville at a
packed luncheon at Cafe 123 Dec. 5. Morris was accom-
panied by MMEG vice chairman Mel Lewinter, MMEG
presicdent Zach Horowitz, and MCA/Nashville chairman
Bruce Hinton. Morris introduced new Rising Tide/
Nashville president Ken Levitan, who announced his first
hiring: He named independent producer Emory Gordy Jr.
as head of A&R. Gordy has heavy credentials and pro-
duced the 1995 Country Music Assn. album of the year
(“When Angels Fly” by Patty Loveless). His appointment
was applauded by those in attendance, among whom were
label heads Joe Galante (RCA Label Group), Rick Black-
burn, (Atlantie/Nashville), Mike Curb (Curb), and Jim
Iid Norman (Warner/Reprise Nashville). The latter said
that Warner/Reprise will split into two separate labels Jan.
1. Stay tuned for details . . . Alex Iarvey is beginning Lau-
reate Records as a forum for songwriters who sing.

ON THI: ROW: The site of the much mourned Maude’s
Courtyard restaurant on Broadway—where Harlan
Howard got so much inspiration for many of his songs—
is being revived by Naomi Judd and her husband, Larry
Strickland, who open their restaurant Trilogy there

Imaging Update: Foot-In-Mouth
_Disease; Diplomacy A La BR5-49

by Chet Flippo

Thursday (14). We won’t get the insider’s tour before
press time, but word is that it’s a pretty fancy joint. As
the name says, the eatery consists of three distinct areas:
“Wynonna's Formal” (marble fireplace and four pre-
Raphaelite paintings), “Naomi’s Parlor” (velvet couches
and chairs), and “Ashley’s Coruner” (movie posters and
L.A. stuff). There is also a dining courtyard with a stage
for live entertainment. Stay tuned for details . . . Mean-
while, Cledus T. Judd has issued vet another tasteless—
and funny—Christmas parody song: “Grandpa Got Run
Over By A John Deere.” You can imagine the cheap per-
versions pasted onto the
original tastetul “Grand-
ma Got Run Over By A
Reindeer.” And some peo-
ple think country music
appeals to hayseeds.

Maverick Nick Kane
weds fiancée Kim Parker
on Saturday (9) at the Lit-
tle White Chapel in Las
Vegas in a drive-in wed-
ding, with an Elvis imper-
sonator in attendance.
Mavs manager Frank
Callari predicts that Raul
Malo will seize the occasion to finally go Elvis ... The
Mavericks, meantime, will be the January showease artist
on CMT and will be teatured on “CMT Showcases” Jan.
5,12, 19, and 26.

Tracy Lawrence has just surpassed the 5 million sales
figure for his four albums. He got congratulatory mes-
sages at his Christmas party from President Clinton,
Gov. Don Sundquist, Sens. Fred Thompson and Bill
Frist, George Strait, and Troy Aikman. Mayor I’hil
Bredesen did not congratulate Lawrence . . . Buddy Lee
Attractions Ine. has acquired World Class Talent as part
of celebrating its 30th anniversary . . . The Nashville Coun-
try Club restaurant has acquired the Village at Brecken-
ridge Resort in Colorado and plans a country-themed
restaurant there . . . Ronnie Milsap was inducted Dec. 8
into the North Carolina Musie and Entertainment Hall of
Fame in a ceremony at his Myrtle Beach, S.C., Ronnie Mil-
sap Theatre. He joins previous inductees James Taylor,
Charlie Daniels, Andy Griffith, and Randy Travis . ..
Billy Bob’s Texas in Fort Worth, Texas, gets a historical
marker Jan. 9. The building it occupies was built in 1936
as the Cattle Lxhibit Building for the Centennial South-
western Exposition and Fat Stock Show.

Dwight Yoakam performs a benefit Dec. 19 at the
Viper Room in Los Angeles to benefit the Los Angeles |
Mission and the Los Angeles Firemen's Relief Organiza-
tion's Widows, Orphans and Disabled Firemen’s Fund.
Yoakam has been involved with the Mission’s effort for the
homeless for years, and the firemen’s fund came to his
attention when his ranch was burned in the 1993 Malibu
Canyon fires.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED 8Y
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 150 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

. &TRACKS

FOR WEEK ENDING DEC. 16, 1995 T
z z B z [z
=|l-=le_|SE = - J ¢ |S& g
o8| 5520 g% | TITLE ARTIST |25 ol | o 2ol 4% | TITLE ARTIST |23
= I 1] 3 I =58
E2| 22| 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & 2|52 |32 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | &' &
*x%x NO. 1 % * % 38 40 l 35 15 SHE'S EVERY WOMAN GARTH BROOKS [
- A REYNOLDS (V.SHAW.G BROOKS) (V) CAPITOL NASHVILLE 18842 | |
1 1 9 9 TALL, TALL TREES 2 weeks at No. 1 @ ALAN JACKSON 1 39 W | 46- 12 | RUB-A-DUBBIN' " & KEN MELLONS | 39
K.STEGALL (GJONES.R-MILLER) — (V) ARISTA 1.2879 | " Lt ] ).CUPIT (D.GOODMAN S.P.DAVIS B.HOBBS) (1) EPIC 78066 |
@ 3 ¥ 16 THAT'S AS CLOSE AS I’LL GET TO LOVING YOU & AARON TIPPIN 2 40 34 12 18 SOMETIMES SHE FORGETS & TRAVIS TRITT 7
5.GIBSON (5. DWORSKY,P.JEFFERSON. J.LEYERS) (C) (V) RCA 64392 G.BROWN T TRITT (S.EARLE) (V) WARNER BROS. 17792
HECK YES OR NO & GEORGE STRAIT OUT WITH A BANG DAVID LEE MURPHY
3|2 L BRI Trioihies s on SeEsen WiMcassizr | L 51 | 5 | 4 4
; G WELLS,D H. T.BROWN (D.L.MURPHY,K.TRIBBLE) (V) MCA 55153
@] s b | 12 :{%O’;LS,TJF{?J..?LEAEAMA (J.DOYLE B.E.BOYD) () (\ﬁ lﬁé;? 6A4’z\1/|1A9 4 42 | 46 | 37| 17 y &%QQKSS [ }f SNH[E)RRILL,S.SESK\N) g 01 MlCHAE(é [‘Oﬂ'?ﬂﬁ%‘@?ﬁ,{ 3
LIFE GETS AWAY CLINT BLACK 5 ‘ROUND HERE & SAWYER BROWN
@ 8 2 10 | Jstroucack 1C.BLACK, H.NICHOLAS, T.SCHUYLER) (V) RCA 64442 55 60 4 M.AMILLER,M.MCANALLY (M.A.MILLER.S.EMERICK.G. HUBBARD) (C) (D) (V) CURB 76975 &
WHO NEEDS YOU BABY & CLAY WALKER
6 > 2 | M | STROUD (C WAL KER R BOUDREAUX K WILLIAMS) e i | ° M4 37|19 14 !,gxlclihéh\r{xézfn%&\{gpxg:%N, e PARTON)%O\L’WSIE 7%'01'917' 15
DEEP DOWN & PAM TILLIS
(D] 9 | 10 | 11 | PRk P00t twALDRDGE JIARRARD) o W ARiSTA 12678 | | 53 | 55 [GNS| GRAMDPA TOLD ME SO s KENNY CHESNEY | 45
| ;Fc:(?ot}i,l\}v"evlé\olh’((éﬁaourww,owmns) () oasgs | 8 52 | 51 | 9 | SHESAID VES  ons ¢ SHEECTC?&ION&- 4
©) THE CAR ® JEFF CARSON ’ ' CELS. ) =
2| B E:‘:\l"ffgécgéz*ﬁ‘;sggaga iC} D’:”T’Vﬁ %’gg;ﬁs\i\? i B B3 Mwmln%;gngggv%RsLEv,E.ssAY(MBER&G.HARRV@.&@SO& & MR reabiay | 47
13 ] 13 | 10 | [51Roup B GALLIMORE (G BURR) © 0y v cure 76971 | 10 54 | 52 | 8 | SMOKEINHER EYES ¢ TYENGLAND | 48
REBECCA LYNN & BRYAN WHITE ' Y
I | 1 | 1 7 5 WALKER.IR KLENING (D SAMPSON,S EWING,) () (1) ASYLUM 64360 | 11 49 | 49 | 39 | 19 | [FIWASA ESEID’\‘;:"TUMAN (C)’\,)'\‘AE%T'\,Q%% 16
LIFE GOES ON & LITTLE TEXAS
12 ! 5 16 | CDINAPOLLD.GRAU.LITTLE TEXAS (D.GRAY.T MCHUGH,K FOLLESE] (V) WARNER BROS. 17770 b * * * HOT SHOT DEBUT * » »
BACK IN YOUR ARMS AGAIN LORRIE MORGAN
13 ! ¥ < STROUD U F.KNOBLOCH,P.DAVIS) (C) (v) BNA 64353 . NEW) ! |82.EO?J?E‘.‘:SGKRRU%JEQXYIVSOS'EYS:S'.-F{!&EJS’.'GARSAU,I.WILSON) WAlJzEERFa';(?s).( \:\\{glﬁMTyu‘T( 50
14 15 16 GO REST HIGH ON THAT MOUNTAIN & VINCE GILL 14
T BROWN (V.GILL) (V) MCA 55098 @ 56 57 7 ALWAYS HAVE, ALWAYS WILL ) SHENANDOAH 5]
3 o P i Y D.COOK (P.NELSON..BOONE.W.LEE} (V) CAPITOL NASHVILLE 18903
| WANNA GO TOO FAR & TRISHA YEARWOOD
17 0 B IT MATTERS TO ME & FAITH HILL 15 52 % 48 2 G.FUNDIS L MARTINE,JR. K RUBBINS) (v} MCA 55078 8
SHENDRICKS (M.D SANDERS,E HILL} (C) (V) WARNER BROS 17718 @ n , | PARADISE JOHN ANDERSON | 53
RATEIS e ——— [ J.STROUD, L ANDERSON (B.MCDILL.R MURRAH) (C) (V) BNA 64465
15 | 17 1 15 | T8Ro0wn g CORF T HEWITT M POWELL S MAJORS Qutcaseip | 19 |(58)| 66 | 69 | 3 | SOME THINGS ARE MEANT TO BE @ LINDA DAVIS | 54
s I ST - J.GUESS (M.GARVIN,G PAYNE) (C) (V) ARISTA 1-2896
IRPOWER LET'S GO TO VEGAS & FAITH HILL
16 2 13 BORN IN THE DARK DOUG STONE 16 35 57 50 2 S.HENDRICKS (K.STALEY) (C) {V) WARNER BROS. 17181 5
JSTROUD, D.STONE (C.HINESLEY} 1) COLUMBIA 78039 59 | 59 | 5 | VEIL OF TEARS HAL KETCHUM | <
x AREYNOLDS,) ROONEY (M.NOBEL,J.PENNIG, H.KETCHUM) ) MCG CURB 76965
* K K IRPOWER * * % WHAT IF JESUS COMES BACK LIKE THAT COLLIN RAYE
COWBOY LOVE JOHN MICHAEL MONTGOMERY | | 62 | 82 | 4 | S \WORLEYF SEAY.I HOBBS (P.BUNCH.D JOHNSON) ErICALBUM CUT | °
261 38 | 5| SHENDRICKS (B.DOUGLAS,) WOOD) ATLANTIC ALBUM CUT 6 | _ | 2 | TOOMUCH FUN ¢ DARYLE SINGLETARY | 53
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—_— WHE-N BOY MEEDS G L' - R T R SKAGGS (G OWENS) ATLANTIC ALBUM CUT
a || 8 IR 20 LEROY THE REDNECK REINDEER JOE DIFFIE
?lls;TiGoAtJL;;véA:oRi(:;HIATP IE%;CtAOR\K/VE)WI;:TI\;R;)UTTA — QW MERCTYSN;:*"\]’:ZLETiﬁf: NEW ) 11 SUATE.L.DIFFIE (5 PIPPIN,S SLATE.) DIFFIE) wrepic 78201 | O
0| 40 | 5 ! 21 WHAT DO | KNOW RICOCHET | 62
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A&R EXEC MARTHA SHARP TO RETIRE

COUNTRY
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by Wade Jessen

ELVES ON DUTY: Holiday titles are sprinkled throughout Billboard’s Hot
Country Singles & Tracks and are plentiful on the country sales lists. The Trac-
tors (Arista) earn Greatest Gainer honors on Top Country Albums with “Have
Yourself A Tractors Christmas” (19-12), which increases by more than 7,500
units. Although that set is new at retail, a radio sampler served to whet con
sumer appetites during the 1994 holiday season. The most active airplay track,
“Santa Claus Is Comin’ (In A Boogie Woogie Choo Choo Train),” debuts at No.
64 on Hot Country Singles & Tracks, with new airplay detected at KGMY
Springfield, Mo., KDRK Spokane, Wash., WCMS Norfolk, Va., and KF DI Wichi-
ta, Kan.

Meanwhile, Joe Diffie’s “Mr. Christmas” (Epic) jumps 40-32 on Top Country
Albums, increasing by more than 40%, and 17 of the 25 titles on Top Country Cat-
alog Albums are seasonal sets. The largest percentage increase on the catalog
chart belongs to Ricky Van Shelton’s “Sings Christmas” (Columbia), which
jumped more than 65%, while the unit leader among the older titles is Vince
Gill’s MCA set “Let There Be Peace On Earth.” The Gill title remains at No. 1,
with an increase of more than 6.500 units.

HOLD YOUR HORSES: Garth Brooks holds the top spot on Top Country
Albums with “Fresh Horses” (Capitol Nashville), despite a 23% dip in sales.
That title debuted with sales of more than 450,000 units and finishes with more
than 350,000 this week. Brooks outsold the No. 2 title on the country list by a
comfortable 3-1 margin and maintains his grip at No. 2 on The Billboard 200.
Reba McEntire wins Greatest Gainer honors on the album chart: she is at No.
5 with “Starting Over” (MCA), her collection of cover tunes. That set moved
20,000 units more than it did last week and includes the single “Ring On Her
Finger, Time On Her Hands,” which bullets at No. 24 on the airplay chart.

EVEN DOZEN: Alan Jackson’s 12th No. 1 single, “Tall, Tall Trees” (Arista),
controls that slot again this week. Seven of Jackson’s No. 1 hits have posted more
than one week at No. 1 on the Hot Country Singles & Tracks chart, including his
biggest hit, “Chattahoochee,” which owned that spot for one month in 1993.

WHAT MATTERS MOST: Faith Hill leads our Airpower pack with “It Mat-
ters To Me” (Warner Bros.), which jumps 17-15 on Hot Country Singles &
Tracks. That song increased by more than 450 spins at radio, fueling a sales
spurt of more than 1,500 units for the single, which moves 4-3 on the Top Coun-
try Singles Sales chart. This pushes the album of the same title into the top 10
on Top Country Albums (11-10), with an increase of more than 3,500 units. Other
Airpower records: “Born In The Dark” by Doug Stone (Columbia), 16-17; “Cow
boy Love” by John Michael Montgomery (Atlantic), 26-18; and “When A
Woman Loves A Man” by Lee Roy Parnell (Career), 20-19. The Stone title is
pushed back after being jumped by Hill’s song, but it maintains a bullet, with an
increase of more than 150 spins.

TRIVIAL PURSUIT: Three debut titles on Billboard’s Hot Country Singles
& Tracks have “redneck” in the title: “Redneck 12 Days Of Christmas” by Jeff
Foxworthy (Warner Bros.), the Hot Shot Debut at No. 50; “Leroy The Redneck
Reindeer” by Joe Diffie (Epic), at No. 61; and “Pure Bred Redneck” by Coot-
er Brown (Warner Bros.), at No. 71. The first country hit to feature “redneck”
in the title was Opry star Johnny Russell’s 1973 blue-collar anthem “Rednecks,
White Socks & Blue Ribbon Beer:”

(Continued from page 59)

a wonderful capacity to engage people,
make them part of it, make them feel
important, and feel revved up about it.
And he did that for me. For the first time
in my life, I had a job and worked for a
company that really engaged my atten-
tion, and I found fun.”

Sharp worked for Bowen at Elektra
for 4'% years. When he left for MCA in
1983, he wanted her to go to that label,
too, but former Warner Bros. chief Mo
Ostin offered her a VP post to stay. She
did and became the first female VP at a
Nashville label. In the years that followed,
she has been responsible for some of
Warner Bros.” most successful acts. She
signed Randy Travis and Faith Hill and
worked with such acts as Crystal Gayle,
k.d. lang, and Highway 101.

“Randy and Faith are my two big sign-
ings, and I'm proud of both of them,”
Sharp says. “Randy is a wonderful human
being and a gentleman, and he has a great
ear for songs, which makes the job much
easier. Faith, of course, is a very dear and
sweet person, and I'm going to miss her.”

“I love songs. [ love songwriters . ..
The most exciting thing to me is when you
listen to tapes and think, ‘Oh, this is just
terrible stuff,” then all of a sudden, you
hear that one that you love. You get so
excited you just can’t wait to give it to the
artist and then hear it when it’s a hit.

“One of the crucial things about doing
A&R is to know the difference between a
good song, a great song, and a hit song,”
she says. “And I've always felt there’s a
place for a great song that isn’t a hit and a
hit song that isn’t great. I think any great
song has the opportunity to be a hit song,
but not necessarily. We cut a song for
Randy Travis called ‘He Walked On Water’
I thought that was a great song [but not a
hit]. But the more it was out there, the
more we thought we should put it out as a
single, and it turned out to be a hit song.

“Then there are hit songs. If you want
to sit here and tell me ‘Achy Breaky
Heart’ is a great song, I'm probably going
to argue with you. There is a place for fun
songs that you wouldn'’t put in the great
category, and I think it's real important
to know the difference.”

Sharp emphasizes the importance of
putting quality songs on albums. “When
I started with Randy, what I was hear-
ing was that people didn’t want to buy
albums because there were three hit sin-
gles and seven, maybe nine, pieces of
filler: So why buy it? They'd just go buy
the singles, which were cheaper,” she
says. “So what we did with ‘Storms Of
Life’ was to cut a great album, and I

think it changed the way business was
done. I think people started having to do
better albums because of that.”
Another major change Sharp has seen
is the marketing of country music. “You
used to throw a record out there, and
radio would tell you if you had a hit or
not,” she says. “Now, you've got to do a
video, media school, imaging. You've got
to send them on radio tours. It's a lot of
money before you can actually put a
record out and see what you've got.”
When it comes to recognizing an
artist’s potential, Sharp says there is an
undefinable “star quality” that she looks
for (she cites the time that she saw Hill
sing backup for Gary Burr), but she says,
“The first thing to me that is really cru-
cial and important in country music is,
‘Are people going to like this human
being?" Because country fans have this
personal relationship with the artists, and

if they don't like you, they can turn off in
aminute. [t doesn’t matter how great you
sing or what great songs you have. If they
don’t like you, they’re not going to buy
your T-shirts or albums.”

Sharp is moving to Richmond to write
songs, books, and stories and will contin-
ue working with Crawford West on its
debut Warner/Reprise album.

Warner/Reprise president Jim Ed
Norman says Sharp will remain involved
in the label as an A&R consultant.
“[She’s] one of the best A&R execs this
business has ever seen,” he says. “She has
a tremendous sense of song. She has an
unparalleled depth of vision with respect
to an artist’s ‘star potential,” and she has
not only an abiding respect for the cre-
ative process, but also a limitless well of
kindness from which she draws when
working with creative people. She is a
treasure, and I will miss her dearly.”

WYNY’S COUNTRY HOLIDAY EXPO PACKS FANS

(Continued from page 59)

filled the 200-seat room several times
during its muitiple scheduling.

Of course, the main thrust of the Expo
was a “mini-spot-revenue-generating
vehicle for the station,” says Kampmeier,
and sources say it grossed $330,000, more
than enough to cover expenses and pro-
vide a donation to St. Jude Children's
Research Hospital. But the event was
also seen as a “great vehicle for expand-
ing the country audience in the New York
area,” Kampmeier adds.

‘A lot of families brought family mem-
bers who don't listen to the station, or kids
brought school pals who also aren’t coun-
try listeners,” says Kampmeier: “Then we
got a lot of extra media coverage, because
it's a major civic event for the community.
So it was a great chance for those new
country listeners or part-time listeners to
get a closeup look at the artists and listen
to the station live during the event. And
some of our listeners have been with
Triple-D [‘Dandy’ Dan Daniel, an original
‘Good Guy’ at rock station WMCA long
before coming to WYNY] for 35 years
and got to stand around the broadeast
booth and watch him. So they could touch
the music in a way they don’t get to do
normally, and at other formats, never.”

But while Fan Fair was the obvious
model, the WYNY Country Holiday
Expo was also patterned after New York
R&B station KISS-FM’s highly success-
ful Black Expo, which started eight years
ago, when Candullo was running that sta-

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

33 ALL I NEED TO KNOW (Love This Town, ASCAP/David 11 DUST ON THE BOTTLE (N2 D, ASCAP)

Aaron, ASCAP/Murrah, BMI) WBM 27 THE FEVER (Swag Song, ASCAP/EMI April,
57 ALWAYS HAVE, ALWAYS WILL (Sony Tree, BMI/Terilee, ASCAP/Rope And Dally, ASCAP/0Id Boots, ASCAP)
BMI/Sony Cross Keys, ASCAP/WB, ASCAP) HL/WBM 19 GO REST HIGH ON THAT MOUNTAIN (Benefit, BMI) WBM
72 ANYTHING FOR LOVE (Sony Tree, BMi/Taylor Rose, 59 GRANDPA TOLD ME SO (Murrah, BMi/Tom Collins,
BMI) HL BMI) WBM
4 BACK IN YOUR ARMS AGAIN (Aimo. ASCAP/Garlicky, 44 HEART HALF EMPTY (Gary Burr. ASCAP/MCA.
ASCAP/Paul And Jonathan, BMI) WBM ASCAP/EMI April, ASCAP/Desmobile, ASCAP) HL
38 BETTER THINGS TO DO (Great Cumberland, BMI/Dia- 71 HEAVEN BOUND (I'M READY) (EMI Blackwood.
mond Struck, BMI/Tom Shapiro, BMI/Sony Tree, BMI/Right Key. BMI/Linde Manor, BMI) HL
BMI/Mike Curb, BMI) WBM/HL 29 HERE COMES THE RAIN (Sony Tree. BMI/Raul Malo,
63 BIG OL TRUCK (Songs Of PolyGram. BMI/Tokeco, BMI) HL BMI/Songs Of PolyGram, BMI/Seven Angeis. BMI) HL
25 BORN IN THE DARK {House Of Dust. BMI/First Write, 39 IF | HAD ANY PRIDE LEFT AT ALL (WB, ASCAP/East
BMI) 64th Street. ASCAP/Warner-Tamerlane. BMI/Yasa,
18 CAN'T BE REALLY GONE (MCA. ASCAP/Gary Burr, BMI/Major Bob. ASCAP) WBM
ASCAP} HL 16 IF | WAS A DRINKIN' MAN (EMI Tower Street.
21 THE CAR (Diamond Storm, BMI/EMI Tower Street. BMI/MCA Canada. SOCAN/Sold For A Song.
BMI/EMI Blackwood, BME HL SOCAN/Brother Bart, ASCAP) HL
1 CHECK YES OR NO (John Juan., BMI/Victoria Kay. 37 IF THE WORLD HAD A FRONT PORCH (TLE.
ASCAP) HL ASCAP/Lac Grand, ASCAP/Muy Bueno. BMI/Sony Tree,
49 COWBOY LOVE (EMI Tower Street. BMI/EMI Biack- BMI/Terilee. BMI) WBM/HL
wood, BMI) 53 (IF YOU'RE NOT IN IT FOR LOVE) I'M QUTTA HERE
14 DEEP DOWN (Rick Hall. ASCAP/Watertown (Loon Echo, BMI/Zomba. ASCAP) WBM
ASCAP/Alabama Band, ASCAP/Wildcountry, 65 | JUST CAN'T STAND TO BE UNHAPPY (Careers-BMG.
ASCAP/Miss Blyss, ASCAP) WBM BMI/Hugh Prestwood, BMI} HL
64 DOG ON A TOOLBOX (Malaco. BMI/Housenotes, BMI) 9 | LET HER LIE {Big Giant. BMI/Dr. Vet, BMI/Little
58 DON'T STOP (Sony Tree, BMI/Great Cumberland, Dakota, BMI) WBM
BMI/Diamond Struck, BMI/Mike Curb, BMI) WBM/HL 26 | LIKE IT, | LOVE IT (Emdar, ASCAP/Texas Wedge.

ASCAP/Rick Hall, ASCAP) WBM

56 1'M A STRANGER HERE MYSELF (Cross Timbers,
BMI/Bright Like The Sun, BMI/Forerunner, BMI/Paim
Island, BMI)

28 I'M NOT STRONG ENOUGH TO SAY NO (Zomba.
ASCAP) WBM

10 IN PICTURES (BMG, ASCAP/Careers-BMG, BMI)
WBM/HL

40 IT MATTERS TO ME (Starstruck Writers Group,
ASCAP/Mark D., ASCAP/New Haven, BMI/Music Hilt,
BMI) WBM

34 IT'S NOT THE END OF THE WORLD (Sony Tree, BMI/Ter-
Hlee, BMI/0-Tex. BMI/Sony Cross Keys, ASCAP) HL

35 | WANNA GO TOO FAR (Careers-BMG. BMI/Doo
Layng, BMI/Irving, BMI/Colter Bay, BMI) WBM/HL

15 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) WBM

51 LET'S GO TO VEGAS (All Over Town, BMI/Sony Tree.
BMI) WBM/HL

12 LIFE GETS AWAY (Blackened, BMI/Irving, BMIZEMI
Blackwood, BMI/Bethlehem, BMI} WBM/HL

6 LIFE GOES ON (Howhn™ Hits, ASCAP/Square West.
ASCAP/Kicking Bird, BMI/Thomahawk, BMI/Careers
BMG, BMI/Breaker Maker. BMI) WBM/HL

48 LIKE THERE AIN'T NO YESTERDAY (Rick Hall.
ASCAP/Watertown. ASCAP/Fame, BMI) WBM

67 LISTENIN' TO THE RADIO (Starstruck Angel, BMI/EMI
Blackwood, BMI) HL

17 LOVE LESSONS (Saddle Tan. BMI/Acutf-Rose.
BMI/Hewitt, ASCAP) WBM

22 NO MAN’'S LAND (ANl Over Town. BMI/Sony Tree,
BMI/New Wolf, BMI/Love This Town, ASCAP/David
Aaron, ASCAP) WBM/HL

46 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross
Keys. ASCAP/Kim Williams, ASCAP/Q-Tex, BMI/Hit

tion. During his tenure at WYNY, Can-
dullo drafted fellow former KISS exec
Mark Neiman, now WYNY’s sales man-
ager, to create a similar event.

“It serves two audiences,” says
Neiman, “our listeners and our clients/
advertisers. From the programming side,
we offer listeners something they could
never get elsewhere. From the sales side,
we get 200 companies, small businesses,
and entrepreneurs. Then we marry the
two during the holiday season.”

WYNY took the concept to major
sponsors and was able to enlist HIP
Health Plan of New Jersey us a title co-
sponsor. Once Sam Goody came aboard,
all the major Nashville labels cooperated
with the station, Neiman says.

Everything worked out so well that the
building is booked for a follow-up event
in 1996. “Fan Fair’s gone north and land-
ed in Jersey at WYNY,” says Kamp-
meier, who hopes that more acts on the
order of Alan Jackson and Mary Chapin
Carpenter can be lured for next year.
“The market's ready for it,” he adds. “It
could happen.”

More Changes In
Store For WYNY?
...see page 105

Street, BMI) HL

32 NOTHING (Coal Dust West, BMI/Warner-Tamerlane,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI)
HL/WBM

50 NOT THAT DIFFERENT (W.B.M., SESAC/K.T Good,
SESAC/Spoofer, BMI) WBM

43 ONE BOY. ONE GIRL (EM! Blackwood, BMI/Mark Alan
Springer, BMI) HL

69 ON MY OWN (New Hidden Valley. ASCAP/Carole Bayer
Sager, BMI) WBM

70 OUT WITH A BANG (N2 D, ASCAP/Bnian’s Dream.
ASCAP)

23 REBECCA LYNN (MCA, ASCAP/Acuff-Rose. BMI)
WBM/HL

42 RING ON HER FINGER, TIME ON HER HANDS (Sony
Tree, BMI/Egypt Hollow. BMI/My Choy, BMI/Copynight
Management, ASCAP)

73 'ROUND HERE (Travelin’ Zoo, ASCAP/Myrt & Chuck's
Boy, ASCAP/Ciub Zoo, BMI)

45 RUB-A-DUBBIN' (Goodman Walker. BMI/Beckaroo.
BMI/Shoot Straight, ASCAP) WBM

20 SAFE IN THE ARMS OF LOVE (Irving, BMI/Fortunate
Moon, BMI/La Rue Two, BMI/Zanesville, BMI) WBM

66 SHE CAN'T SAVE HIM (Starstruck Wnters Group,
ASCAP/AMR, ASCAP/Sierra Home. ASCAP)

54 SHE SAID YES (BMG. ASCAP/Sony Tree, BMI) HL

30 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob,
ASCAP) WBM/HL

55 SMOKE IN HER EYES (Careers-BMG, BMI/Hugh
Prestwood, BMI) HL

62 SOLID GROUND (Marledge, ASCAP)

7 SOMETIMES SHE FORGETS (WB, ASCAP) WBM

74 STEADY AS SHE GOES (Little Big Town, BMI/American
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