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ADVERTISEMENTS 

For ten years NICK CAVE has 
changed and challenged in tre worlcs 
of music, film and fiction. Cave's 
seventh solo album, HENRY'S 
DREAM, produced by David Briggs, 
brilliantly articulates the quallies of 
manner and magic that moved Spi 17o 
call him "The Last Rock Star " 
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Broadway Angel is proud to present 
"Crazy For You," the latest smash 
sensation on Broadway. The Gershwin 
brothers couldn't have asked for a bigger 
or brighter musical comedy than this 
collaboration of hit songs. Frank Rich Of 

the New York Times calls it ' An 
American musical at its most confiders, 
tuneful and high -stepping cannot be 
beat." Street Date: May 19 

WINNER Outer Critics Circle Award fcr 
Best Musical 1992 
WINNER 1992 Helen Hayes Award 
8 Drama Desk Nominations ircludirg 
Best Musical 

Country Newcomers Waiting On Line For Airplay 
Amid Boom, Stations Face Glut Of Promising Talent 

BY SEAN ROSS 

NEW YORK -After more than two 
years of unprecedented break- 
throughs for new acts on country ra- 
dio, country PDs are finally making 
good on last year's warning that they 
would start breaking unfamiliar art- 
ists at a more moderate pace. While 
eight out of this week's top 10 songs 
on the Billboard Hot Country Singles 
& Tracks chart are from acts that 
broke between 1988 -91, labels are 
finding it more difficult to get brand - 
new acts on the radio than they did 
last year. 

If Billy Ray Cyrus' "Achy Breaky 
Heart" goes top 15 on the country 

Home Studios 

Under Attack In 

L.A.; Some Close 
BY SUSAN NUNZIATA 

NEW YORK -The home -studio con- 
troversy that has bubbled under the 
Los Angeles recording community 
for years is reaching full boil as stu- 
dio business in the area experiences a 

(Continued on page 98) 

GLOBAL MUSIC PULSE 

Bulgarian, Italian Acts 
Join On Dance Record 
PAGE 42 

AIRD'92 
SEE PAGE 60 

singles list next week, he will be the 
only artist this year to reach that 
area of the chart for the first time, 
unless Wynonna Judd is regarded as 

McBRIDE CYRUS 

a new act. By contrast, nine new art- 
ists went top 15 for the first time dur- 
ing the initial four months of 1991. 

That's a dramatic drop when one 
considers country radio's recent rep- 
utation as a mecca for new acts, the 
first quarter's usual hospitality to 
new artists, and the fact that many 
playlists are tightening even further 

for the spring ratings. Of the brand - 
new artists in the middle range of the 
country singles chart, only two -Cy- 
rus and Martina McBride -are con- 
sidered sure shots for the top 15 by 
most radio people. 

Fifteen months ago, WPOC Balti- 
more PD Bob Moody and a number 

of other major country PDs voiced 
their concerns about how much long- 
er country radio could keep assimilat- 
ing new artists. Eventually, they 
said, there would come a point when 
the new artists already breaking 
would so dominate station playlists 

(Continued on page 82) 

Labels Aid German Retailers 
Lowballing Hurts Indie Dealers 

BY MIKE HENNESSEY 

HAMBURG -Call them "white ar- 
eas" on the distribution map: loca- 
tions in Germany -usually towns of 
20,000 -30,000 people -that have no 
dedicated record retail outlets. Now 
the German music industry is trying 
to prevent the "white areas" from ex- 

Copyright Clock Is Ticking 
On Golden Era Of Pop Song 

BY IRV LICHTMAN 

NEW YORK -Every New Year's 
Day, members of the U.S. music 
publishing community wake up to 
the realization that 
some of their com- 
pany's greatest as- 
sets- beloved stan- 
dards -are no long- 
er assets at all. 

They have be- 
come part of the 
public domain here 
and are no longer 
able to generate income solely on 
the basis of copyright ownership, 
as they have for 75 years. Under 
U.S. copyright law, this is the 

maximum period for which pub- 
lishers, writers, or their heirs can 
hold the rights to pre -1978 songs. 

For music users, ranging from 
record companies to broadcasters 

to home video sup- 
pliers, the relega- 
tion of songs to pub- 
lic- domain status re- 
duces the cost of 
doing business. And 
the ability to exploit 
old favorites with- 
out having to pay 
performing or me- 

chanical fees could, ironically, lead 
to greater usage of them. 

But, for the old -line publishers, 
(Continued on page 52) 

panding by giving independent retail- 
ers a helping hand. 

Over the past 15 years, the number 
of music retail sites in western Ger- 
many has declined by more than half. 
From a total of 15,000 outlets in the 
mid '70s, the number is down to 7,000 
and still dropping, largely due to low - 
priced competition from supermar- 

(Continued on page 54) 
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LIONEL RICHIE 
Back To Front 

FOR THE FIRST TIME EVER, 11 OF LIONEL RICHIE'S GREATEST HITS : 

ALL NIGHT LONG EASY ENDLESS LOVE TRULY HELLO 

SAIL ON PENNY LOVER STILL RUNNING WITH THE NIGHT 

SAY YOU, SAY ME AND THREE TIMES A LADY 

^A U + 

MANAGEAIENT: FREDDY DEMANN 

PLUS 3 BRAND NEW SOON -TO -BE CLASSICS: 

DO IT TO ME MY DESTINY AND LOVE, OH LOVE 

Fil 01992 MOTOWN RECORD COAVANY. LP 
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Native American Song, Then & Now 
History is memory hewn by politics. Culture is poetry carved by 

experience. Somewhere between the two lies the simple human truth. 
"This year America is glorifying its 500th anniversary of the 

1492 Columbus voyage, and since you can't celebrate Columbus 
without acknowledging the American Indian, this country's indige- 
nous people will once again come into view," says John Trudell, a 
Santee Sioux whose new spoken -word album "AKA Grafitti Man" 
( Rykodisc) offers his own eloquent perspective on his ancestry's 
untold story. "We always have the potential to see the plain facts, 
but my experience in life has taught me that no one does anything 
unless it serves their own self -interests. I don't mean that cynical- 
ly, I mean it clinically." 

In Native American culture, 500 years is a mere finger -snap in 
time. As Peter Nabokov writes in "Native American Testimony: A 
Chronicle of Indian-White Relations from Prophecy To The Pre- 
sent, 1492 -1992" (Viking): `Before the coming of the white man, 
bronze -skinned men and women from northern Asia had been ex- 
ploring and settling the Americas for anywhere 
from ten to fifty thousand years." Thus, it was ac- 
tually this migratory race (who by A.D. 1250 had 
already built cities larger than London and tribal 
mounds bigger than the Great Pyramid of Cheops) 
that discovered America. 

At the close of the 15th century, a forlorn Co- 
lumbus made landfall in the Bahamas, believing 
he'd found a new passage to India. The indigenous 
people befriended Columbus, and he responded by 
taking 25 Indians back to Spain as slaves. Colum- 
bus financed all of his subsequent explorations of 
the Americas by trafficking in Indian slaves, and 
his son Diego made the first formal petition (to 
King Charles V of Spain in 1519) to commence the 
African slave trade. 

Native Americans still wonder why a society 
would honor cunning explorers like Columbus, yet 
ignore the highly skilled Indian guides, mapmak- 
ers, and diplomats (Hernando Cortez requiring the 
Aztec woman Malinche, the Lewis and Clark expe- 
dition dependent on the great female Shoshone 
scout Sacajawea, etc.) who trustingly escorted each of them across 
the Americas. 

Similarly, the Wampanoag tribe saved the lives of the former 
city -dwelling Pilgrims by teaching them to hunt and plant in the 
New World -and the Pilgrims repaid them with bondage. Yet, as 
Jack Weatherford notes in his new book "Native Roots -How The 
Indians Enriched America" (Crown): "In the four hundred years 
since the European settlers began coming to North America, they 
have not found a single American plant suitable for domestication 
that the Indians had not already cultivated." Even our Founding 
Fathers' concepts for governing the wilderness settlements were 
shaped by the Iroquois Confederacy Great Law instituted in the 
15th century by the legendary Hiawatha and Deganawidah. 

"If people in this country really want to know how to help the 
Indian people, they must learn to help themselves," says Trudell in 
his taut, nasal drawl, "because the wheel has turned to where all the 
things we've suffered are now becoming the norm of the average citi- 
zen: the lack of representation, the political deception, the ethnic and 
class discrimination, the loss of jobs and health and property." 

Expounding on these themes, "AKA Grafitti Man" is the sound 
of an edgy orator ( "probably the most charismatic speaker I've 
ever heard," says Bonnie Raitt) seeking to merge his social activ- 
ism and traditional tribal music with what he terms "modern elec- 

fric song." 
Trudell was born and raised on the Santee Sioux Reservation on 

the border of northeastern Nebraska and South Dakota. Following 
four years of Vietnam -era Navy duty, during which Trudell was 
deeply affected by the racism directed at his fellow minority troops 
as well as the Asian adversaries, he found himself drawn in the late 
'60s to the American Indian Movement. Trudell's key role in AIM's 
Indian rights campaigns is recounted in Peter Matthiessen's newly 
republished best -seller "In The Spirit Of Crazy Horse," which 
should be required reading in high school social studies classes. 

Trudell's segue from social activism into performance art oc- 
curred circa 19'79 while he was appearing with Jackson Browne and 
Bonnie Raitt at various environmental and Indian benefits. With 
his musician friends' encouragement, Trudell channeled his 
speech -making verve into verse, and ultimately set his spoken stan- 
zas to tribal tempos. 

"I started out with just indigenous drums," Trudell recalls, "but 
once I met the Kiowa guitarist Jesse Ed Davis in 
1985, his incredible leads gave me the compulsion 
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to rock the words." 
Billboard's Hot 100 has seen the periodic appear- 

ance of Native American rock'n'roll, with Redbone 
scoring a hit in the early '70s with "Come And Get 
Your Love" and Buffy Sainte -Marie reaching the 
top 40 with "Mister Can't You See." However, 
Trudell's hybrid "AKA Grafitti Man" experiments 
(most intriguing on the title track, "What He'd 
Done," and "Beauty In A Fade ") sound far more 
organic and heritage- based. 

Indeed, Trudell's Jackson Browne -produced rec- 
ord seems a timely counterpart to another recent 
Rykodisc release, "Honor The Earth Powwow: 
Songs Of The Great Lakes Indians," produced on 
location at Wisconsin and Minnesota reservations 
by the Grateful Dead's Mickey Hart. The tremolo 
chants and rhythmic invocations preserved on 
"Powwow" 's nighttime sessions are transporting 
in their timelessness, and their keen unity of an- 
cestral song, story, and spirituality also reveal a 

custodial philosophy toward the physical world. 
Historians tend to characterize this continent's timberlands as 

having been "wild" when Columbus beheld them. But as the book 
"Native Roots" documents, North America's Indian peoples had 
over the course of millennia conceived an intricate array of forest- 
ry practices -like selective firings of woods to remove under- 
growth, aid soil fertility, and direct the grazing of animal life - 
whose sheer scope and park -like efficiency stagger the modern 
imagination. By the 1870s, though, white lumber companies had 
left the Midwest's settled forests so ravaged and debris -cluttered 
that a new word-firestorm-was coined to describe the dozens of 
catastrophic blazes their negligence had precipitated. (The fires 
ceased after many Indian forestry practices were restored.) 

"There's a character in the old Sioux folk song and stories called 
Iktome the Spider," says Trudell. " Iktome always thinks he knows 
what's best, but he inevitably goes about things the wrong way, 
consuming more than he should, not listening to owls and other 
fellow creatures who warn of danger. So everyone suffers the con- 
sequences. 

"The Sioux used the Iktome character to teach moral lessons and 
learn from their mistakes," adds Trudell. "My music and all Indian 
music just tries to offer the same food for thought. We believe 
we're all here to learn-and to avoid turning out like Iktome." 
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Honor thy mother and father. Groove with thy brothers. 

featuring "Fly Like An Eagle" 

j 
©1992 ABM Records, Inc. All rights reserved. 

Family Groove, the new album continuing the legacy of grace, groove 

and gratification that can only come from the first family of funk. 

You don't make music like this, you're born with it. 

Produced by The Neville Brothers, Hawk Wolinski and David eonerd Direction: Bill Graham Management 
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U.S. Should Get In Step With Other Nations 

THE CASE FOR A PERFORMANCE ROYALTY 
BY MARC JACOBSON 

The United States should get in 
step with the rest of the world and 
grant record producers a perfor- 
mance right for sound recordings. 
The performance right is a copy- 
right- related protection that enti- 
tles a producer, in the first in- 
stance, to receive royalties for pub- 
lic performances of a recording 
created by that producer. 

This right is specifically exempt- 
ed by statute in the U.S., even 
though most other countries grant 
such a right to both domestic and 
foreign producers. What's more, 
since those nations that grant a 
performance right to foreign pro- 
ducers do so on the basis of reci- 
procity, U.S. record producers are 
denied protection both here and 
abroad. 

Congress recently asked the 
Copyright Office to study a num- 
ber of copyright issues, including 
the question of whether the U.S. 
should grant a performance right. 
The Copyright Office recommend- 
ed that a performance right for 
sound recordings be enacted in the 
U.S. This recommendation is a 
clear signal that the tide is turning. 
The U.S. music industry should ap- 
preciate and welcome the value, ap- 

propriateness, and worldwide sup- 
port for this kind of protection, and 
Congress should recognize the per- 
formance right. 

Perhaps more than anything 
else, what moves this issue for- 
ward is the significant amount of 
money involved. As the Copyright 
Office's study recognized, the lack 
of a performance right deprives the 
United States of "valuable interna- 
tional trade dollars." The U.S. is 
the leading exporter of sound re- 
cordings in the world, but U.S. na- 
tionals are denied compensation 
from a performance right in many 
countries that profit from the com- 
mercial use of U.S. recordings. This 
anomaly is rather costly. According 
to the study, the pool of perfor- 
mance royalties shared by other 
countries was $100 million in 1989 
and was growing rapidly. 

As a practical matter, the major 
record companies would be the ben- 
eficiary of a performance right, al- 
though the Copyright Act grants 
most rights to the creator. Since 
the artist and the producer create 
the sound recording, a perfor- 
mance right would probably belong 
to them. However, the realities of 
the music business typically re- 
quire the artist and the producer to 
convey ownership of the record 

BETTER AND BETTER 
There once was a man, Ken Terry 
Whose verse was much worse than very. 
And his views on MD 
For posterity 
Ranged from somber to silly to scary. 

He gave it a pretty bad rappin', 
But Ken, MD's gonna happen. 
We've come up with the goods 
To lead you out of the woods 
And Sony's not the one who's been nappin'! 

MD sounds great and it's portable. 
It won't skip, and what's hip, it's recordable. 
Even you will agree 
Best of all, Mr. T, 
Is that MD is highly affordable. 

The future is so hard to see 
That maybe you'd best let it be. 
Consumers will choose 
The formats they'll use, 
And they've now got the option of three. 

It's just your horizon that's shrinking - 
Miniaturization requires big thinking. 
Technology keeps moving 
And the sound keeps improving, 
And that's what you should be inking. 

Bob Sherwood 

(Bob Sherwood is VP, sound technology /marketing, for Sony Software 
Corp. His poem is a reponse to that of Ken Terry on a recent Commentary 
page [Billboard, April 4j.) 

master -and the putative perfor- 
mance right that would flow from 
it -to the record company. So, 
while the label might be compelled 
contractually to share a perfor- 
mance royalty with the artist and/ 
or the producer, the proposed revi- 
sion of the Copyright Act would 
primarily benefit record compa- 
nies. (But independent producers, 
working with independent labels 

the U.S. is losing out on significant 
trade revenues, and in turn, tax 
dollars ?" 

The National Assn. of Broadcast- 
ers argues that radio provides free 
publicity for a recording when it is 
played on the air, which is good for 
everyone involved -the radio sta- 
tion, the author and composer, the 
publisher, the artist, the record 
company, and even the producer. 

Of course, the play- 
ing of sound record- 
ings on the air is 
what keeps most ra- 
dio stations in busi- 
ness, and they re- 
ceive the record for 
free! 

The NAB further 
argues that broad- 
casters already pay 
enough when they 

pay royalties to the performing 
rights societies, and they don't 
want to pay any more. Surely song- 
writers and publishers deserve to 
receive royalties for the commer- 
cial exploitation of their work. But 
that is no reason not to pay the pro- 
ducers their fair share for the same 
exploitation. Nor should the pro- 
ducer's royalty be deducted from 
the performing rights society pay- 
ments. No one has suggested that 
paying producers a fair royalty will 
put broadcasters out of business. 
In the beginning it may square the 
margin, but the strong will ulti- 
mately survive. 

Ever since the Rome Convention 
for the Protection of Performers, 
Producers of Phonograms, and 
Broadcasting Organizations (1961), 
the trend throughout the world has 
been to expand protection for 
sound recordings by granting a 
performance right and other relat- 
ed "neighboring rights." The Unit- 
ed States is conspicuously absent 
from the Rome Convention, and ad- 
herence is long overdue. 

Preparations are under way to 
unify the copyright laws within the 
European Community, where a per- 
formance right is already common- 
place. When and if Western Europe 
goes under a single body of copy- 
right law, including a performance 
right, it will strengthen the compet- 
itive position of European labels 
vis -a -vis producers and artists. 

The U.S. Copyright Office has 
seen the light. It has recognized the 
enormous importance of a perfor- 
mance right with regard to musical 
works, and the fact that royalties 
received by composers and lyricists 
have been a major source of income 
for them. There is no reason why 
creators of sound recordings should 
be denied such a right and a similar 
source of revenue any longer. 

For the health of our recording in- 
dustry at home and for the sake of 
our tremendous role in the export of 
sound recordings to be performed 
abroad, the United States must act 
now to recognize these performing 
rights and adhere to the Rome Con- 
vention. 

`What moves this 
issue forward is 
the amount of 
money involved' 
Marc Jacobson is counsel to the 
New York -based law firm of 
Phillips, Nizer, Benjamin, Krim & 
Ballon, and is the founding 
chairman of the N.Y.S. Bar Assn. 
Section on Entertainment Arts 
and Sports Law. 

and acts, might be able to retain a 
performance right and the revenue 
stream to be derived from it.) 

Under the present system, the 
Copyright Office study noted, the 
only source of revenue for U.S. rec- 
ord producers is record sales. As 
new technologies such as satellite 
and digital transmission of record- 
ings (through fiber optics and other 
means) change the face of the mu- 
sic industry and the distribution of 
music to the public, recordings will 
reach more people but possibly sell 
fewer units. (Even without direct 
electronic marketing, unit sales de- 
clined '7.5% in the U.S. last year.) 
Even if the Copyright Act is 
amended to keep up with these 
technological innovations, U.S. pro- 
ducers of sound recordings will still 
receive revenue only from the sale 
of prerecorded music. 

The Copyright Office's study 
also commented that, judging by 
the responses it received regarding 
the performance right, it seemed to 
be the most controversial of the is- 
sues in the study, and that battle 
lines were clearly drawn between 
broadcasters and the music record- 
ing industry. Broadcasters are the 
biggest obstacle to a performance 
right in the U.S., because they 
would be obligated to pay royalties 
to producers for the "perfor- 
mance" (i.e., broadcast) of sound 
recordings. It was, in fact, the 
broadcasting industry that per- 
suaded Congress to leave a perfor- 
mance right out of the 1976 Copy- 
right Act. 

Now those same broadcasters 
are back on Capitol Hill exclaiming 
they shouldn't have to pay. Natu- 
rally, broadcasters don't want to 
pay royalties to producers. Why 
would anyone want to pay for 
something they now get for free? 
The legislators and the music in- 
dustry can be equally rhetorical in 
response: "Maybe because it is 
fair? Or because the rest of the 
world believes it is the right thing 
to do, and the U.S. is once again out 
of step with the world intellectual 
property community? Or because 

LETTERS 
TAKING STEPS TO SAYE TOP 40 
I am writing in response to Sean 
Ross' column concerning the al- 
leged demise of top 40 radio (Bill- 
board, March 28). I agree with 
Ross that the declaration by 
some in the industry of the down- 
fall of top 40 is probably prema- 
ture. 

The problem top 40 is facing is 
that adults are not tuning in to 
radio for music. I think Ross hits 
the point when he suggests that 
a station can indeed play Garth 
Brooks and Mariah Carey in the 
same hour. It is the variety that 
will save top 40. One only has to 
talk to listeners on the street to 
learn their biggest complaint 
about radio is hearing the same 
song over and over. 

Playing Brooks and Carey is 
only the first step for the format 
to survive. The second step is for 
music directors to be a little more 
receptive to AC- oriented artists 
that are doing quite well, such as 
Michael Bolton, Paul Young, 
Kenny Loggins, and Bonnie 
Raitt. 

Thirdly, top 40 stations should 
rely a little more on older songs 
to get the numbers and keep 
them. That is, songs from the 
'80s that did real well with top 40 
and then vanished. 

Look at all the top 40s that 
have gone AC in the past year. 
It's time for the format to bor- 
row some of the successful music 
tactics of AC without becoming 
an AC. Maybe the Power days 
are over, but there's no reason 
why top 40 cannot still be a viable 
and profitable format. 

Brian Beddow 
Program Director 

WTTR -AM 
Westminster, Md. 

EMBARRASSED FOR STATE 

I'm embarrassed. As a record store 
owner in a normally liberal city with 
a normally progressive state gov- 
ernment, I am now required to limit 
the sale of music with so- called 
"erotic" content to those over the 
age of 18. 

I intend to abide by the law to the 
best of my ability. However, I ex- 
pect the revolt against it to affect 
the career of the politically ambi- 
tious governor who signed the bill. I 
also expect to see increased sales of 
the affected product to people of all 
ages, due to the interest this mis- 
guided legislation has created. 

Gary Del Mastro 
Platters 
Seattle 

GET YOUR KICKS ON ... 
The group Asleep At The Wheel 
hardly has "the most noted" ver- 
sion of "Route 66," as reported in 
a story about musical acts in- 
volved in a celebration of the 
road's 66th anniversary (Bill- 
board, April 18). 

Is your writer old enough to 
have heard of the Nat King Cole 
Trio? 

Gerald Ruark 
Indianapolis 
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Ingram Reveals Post -Merger Plans 
Details New Management Structure 

BY EARL PAIGE 

LOS ANGELES- Ingram Entertain- 
ment was to unveil the management 
structure for the combined operation 
of Ingram and Commtron at the Na- 
tional Assn. of Video Distributors an- 
nual meetings, April 29 -May 4 in San 
Diego. 

The makeup of the new manage- 
ment team, which will be headed by 
Ingram president /CEO John Taylor, 
has been the subject of speculation 
since Ingram announced its intention 
to acquire Des Moines, Iowa -based 
Commtron Corp. two months ago 
(Billboard, Feb. 22). 

Under the new structure, Ingram 
officials tell Billboard, Vern Fross 
will hold the title of senior VP, sales 
and marketing -essentially the same 

title he held at Commtron, where he 
was VP, video sales and marketing. 
Fross served at Commtron for 11 
years. 

Along with three other executives 
from Commtron and one from In- 
gram, Fross will report directly to 
Taylor. 

Also reporting directly to Taylor 
will be Bob Webb, VP of branches 
(currently VP of product and pur- 
chasing at Ingram), as well as ex- 
Commtron executives Steve Lacy, 
CFO; Mark Ramer, VP of manage- 
ment information systems; and 
Frank Mattson, VP of distribution. 

Ray Capp, currently executive VP 
and chief operating officer at In- 
gram, will become president and 
COO of Ingram Merchandising Ser- 
vices, the company's rackjobbing di- 

Tartikoff To Give Keynote At 
Forward -Looking VSDA Meet 
IN BY JIM McCULLAUGH 

LOS ANGELES -Paramount Pic- 
tures chairman Brandon Tartikoff 
will keynote the 1992 Video Software 
Dealers Assn.'s annual convention at 
the Las Vegas Hilton & Convention 
Center. 

The 11th annual VSDA conclave, 
themed this year as "Fast Forward 

To The Future," is 
slated for July 26- 
29. Last year, 
VSDA attracted 
some 12,500 at- 
tendees. 

Tartikoff, the 
former head of 
NBC TV who was 
appointed chair- 
man of Paramount 

last July, will give his address during 
the opening business session July 27. 

In addition, a number of Holly- 
wood studios -including Columbia 
TriStar Home Video, FoxVideo, 
LIVE Home Video, MCA /Universal 
Home Video, MGM -Pathé Home Vid- 
eo, Paramount Home Video, Walt 
Disney Home Video, and Warner 
Home Video -will co-sponsor a din- 
ner and showcase presentation that 
night. 

Each studio, according to VSDA ex- 
ecutive VP Don Rosenberg, will make 
presentations to promote upcoming 
theatrical and /or video releases. 

The co-sponsored event is in keep- 
ing with a VSDA trend begun last 
year when major studios pulled back 
from sponsoring elaborate meal and 
showcase presentations on their own. 

The only exception to that, accord- 
ing to trade sources, is an elaborate 
dinner /showcase reportedly sched- 
uled for July 26, co- sponsored by 
Walt Disney Home Video and Na- 
bisco. 

"The business is changing," Rosen- 
berg says of the evolving format of 
the convention. "Retailers coming to 
the convention will be able to see 
what those changes are. There have 
been a lot of negatives out there re- 
garding the home video business and 
its future, but that's not really the 
case. 

"The convention is going to show- 
case opportunities for the future. De- 
spite the economy, we expect an up- 
beat show. We're going to showcase 

TARTIKOFF 

what the home video experience is as 
it exists now, along with both new 
hardware and software technology." 

Rosenberg says VSDA is aggres- 
sively pursuing new exhibitors for 
this year's show, in part to offset con- 
solidation in the industry that has left 
fewer players, and which could im- 
pact attendance at the convention. 
The convention represents VSDA's 
largest single source of revenue, ac- 
cording to Rosenberg, and a smaller 
show could cut into the trade group's 
resources. 

"You can't convince a Hanna -Bar- 
bera Video to come and exhibit when 
they don't exist anymore," Rosen- 
berg says of the impact of consolida- 

(Continued on page 94) 

vision. 
According to Ingram officials, the 

new management structure has been 
designed partly to decentralize sales 
and marketing functions throughout 
what will be the industry's largest 
home video wholesale operation. 

The merged entity, which will 
claim roughly a third of the video dis- 
tribution market, will include a new 
layer of management made up of 
four regional VPs "that will place 
more autonomy in the field and offer 
a better opportunity for customers to 
interact," says Capp. 

Fran Salamon, currently Ingram 
VP of sales, will become the North- 
east regional VP. The other regional 
VPs will be Debbie Blackburn, South- 
west; Elmer Fink, Southeast; John 

(Continued on page 94) 

Guns N' Roses Previewing 
Its Tour With PPV Special 
BY THOM DUFFY 
and CHRIS MORRIS 

NEW YORK -Guns N' Roses will 
preview a summer stadium tour of 
the U.S. with a pay - per -view perfor- 
mance next month from Paris. To 
be presented by PolyGram Diversi- 
fied Entertainment, the GN'R spe- 
cial will be the company's first PPV 
event featuring a major rock act. 

The broadcast will test the con- 
cept that a rock PPV prior to a ma- 
jor tour can sell better than previ- 
ous such events, which have cus- 
tomarily followed tours, and will 
not siphon off concert -ticket sales. 

"Guns N' Roses Invades Paris" - 
featuring A &M act Soundgarden as 

the opener and guest stars to be an- 
nounced -will be carried on a tape - 
delay feed from the Hippodrome de 
Vincennes stadium in Paris at 9 
p.m. (EDT) June 6. It will be simul- 
cast by the Westwood One Radio 
Networks. 

Referring to the worldwide 
broadcast of the event, which is 
PPV only in the U.S., band manag- 
er Doug Goldstein says, "Following 
the tremendous success of the re- 
leases `Use Your Illusion' I & II as 
well as completing a sold -out tour, 
Guns N' Roses felt this worldwide 
television event would enable them 
to reach millions of their fans who 
would otherwise not be able to see 

(Continued on page 94) 

Award Gala. BMI president /CEO Frances Preston is presented with the annual 
Humanitarian Award of the T.J. Martell Foundation for Leukemia, Cancer & AIDS 
Research at a gala dinner held April 25 at the New York Hilton. The event raised 
more than $6 million for the foundation. Shown, from left, are Tony Martell, 
president of the foundation; recording artist Patti LaBelle, who opened the evening 
by performing the national anthem; Charles Koppelman, chairman of EMI Records 
Group North America and last year's honoree; Preston; recording artist Michael 
Bolton, who was the evening's featured performer, dinner master of ceremonies 
Dick Clark; and Floyd Glinert, chairman of the Martell board. 

U.S. Warns 3 Asian Nations On Piracy 
BY BILL HOLLAND 

WASHINGTON, D.C. -The Bush ad- 
ministration's U.S. Trade Represen- 
tative has singled out Thailand, India, 
and Taiwan as priority countries en- 
gaging in unfair trade practices, a de- 
termination that could lead to imposi- 
tion of U.S. trade sanctions this year. 

Thailand and Taiwan were cited for 
lack of copyright protection. India, 
which was warned last year about its 
intellectual- property piracy problems 
but has partly cleaned up its act, was 
cited for patent -related issues. 

Thailand, like India, made the pri- 
ority list last year, triggering a year- 
long investigation. USTR has now 
judged that enforcement efforts in 
Thailand to clean up massive piracy 
have been inadequate and may pro- 
ceed with trade sanctions, according 
to the USTR announcement. 

The USTR also listed nine problem 
countries on its near -worst "priority 
watch" list, as well as 22 more 
"watch list" countries that have on- 
going problems with regard to mar- 
ket access and patent and intellectu- 
al- property protection. 

Countries with particularly trou- 
blesome copyright -enforcement prob- 
lems include Indonesia, Egypt, Ko- 
rea, Turkey, Poland, Australia, the 
Philippines, the United Arab Emir- 
ates, Saudi Arabia, Paraguay, and El 
Salvador. 

After bilateral discussions on those 
situations, efforts in those countries 
to redress the problems will be evalu- 
ated next year. 

The USTR decided to withhold ac- 
tions against Mexico, which now has 
a new copyright law and new en- 

(Continued on page 94) 

Super Club In 

Super Debt, 

Analysis Finds 
BY DON JEFFREY 

NEW YORK -The struggling music 
and video retailer Super Club has a 
negative valuation as high as $218 
million, according to an analysis un- 
dertaken by bankers after 51% owner 
Philips N.V. decided to try to restruc- 
ture Super Club's debt and buy out 
the part of the company it does not 
now own. 

The summary of the valuation 
analysis by the investment banking 
firm Credit Suisse First Boston Ltd., 
a copy of which was obtained by Bill- 
board, warns that the Belgium -based 
company "has experienced signifi- 
cant negative cashflows recently and 
at present continues to incur cash 
losses." 

For the nine months that ended 
Dec. 31, Super Club reported a net 
loss of $127 million on $349.2 million 
in net sales. U.S. sales amounted to 
$296 million. 

According to the valuation analy- 
sis, Super Club has estimated that its 
U.S. operations posted an operating 
profit of $9.5 million on revenues of 
$372.7 million for the fiscal year that 
ended March 31. 

The analysis provided preliminary 
valuations for Super Club's various 
U.S. components. The music chains 
are valued at between $115 million - 
$150 million, the video chains at $24 

(Continued on page 94) 

fi/AA: Paraguay, E/ Salvador Menace Copyright Owners 
BY PAUL VERNA 

NEW YORK -The Recording In- 
dustry Assn. of America is launch- 
ing an all -out assault on pirates of 
prerecorded music in key markets 
throughout South and Central 
America. 

Neil Turkewitz, VP, internation- 
al, for the RIAA, says the associa- 
tion is focusing its efforts on Para- 
guay and El Salvador, which he 
says are two of the most egregious 
violators of U.S. copyrights in the 
Americas. 

In addition, Mexico, Brazil, and 
Venezuela remain problem areas, he 

says, despite recent legislative ef- 
forts in those countries to imple- 
ment copyright protection. 

The RIAA recently recommended 
to the U.S. Trade Representative 
that Paraguay, El Salvador, and 
Venezuela be denied most- favored- 
nation trading status and other 
benefits as a result of their alleged 
offenses. The USTR responded 
April 29 by putting those coun- 
tries -plus Brazil and Guatemala - 
on an annual watch list of offending 
countries, according to Turkewitz 
(see story, this page). 

Under Section 301 of the U.S. 
Trade Act of 1984, the "adequate 

and effective" protection of U.S. 
copyrighted works is a precondition 
to the dispensation of GSP (general 
system of preferences) benefits. A 
country cited by the USTR for copy- 
right violations risks losing those 
benefits. 

Turkewitz says, "Denial of GSP 
is one of the major points of lever- 
age available" in trying to force a 
trading partner to observe U.S. 
copyright protection laws. 

However, Turkewitz cautions 
that the RIAA's target territories 
are not necessarily those cited by 
the USTR. "Listing on 301 reflects a 
large number of variables, some of 

them political," he says. 
The RIAA, in its recommendation 

to the USTR, estimates that Para- 
guay produces in excess of $200 mil- 
lion worth of illicit recordings per 
year, an amount that is "more than 
the combined legitimate markets of 
Argentina, Bolivia, Chile, Colombia, 
Peru, Venezuela, and all the Central 
American countries." 

Paraguay's GSP benefits were 
suspended in 1987 because of hu- 
man rights violations; that suspen- 
sion was lifted in 1991. 

Turkewitz notes that Paraguay, 
unlike El Salvador, "has a fairly 

(Continued on page 37) 
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Not All Live Acts Click On U.K. Show 
Pitfalls Seen In New `Top Of Pops' Policy 

BY DAVID SINCLAIR 

LONDON -When Britain's most im- 
portant music TV program, "Top Of 
The Pops," overhauled its format last 
October, the most important change 
was that artists would be required to 
perform live in the studio whenever 
possible. 

Reversing a 28- year -old policy of 
having artists lip -sync to prerecorded 
tracks, "TOTP" was suddenly no 
longer a place where the latest and 
(sometimes) greatest pop stars could 
simply turn up and go through the 
motions. Since Oct. 3, 1991, even if 
backing tapes have been used for the 
instruments, all studio acts have had 
to sing lead vocals live. 

Although no acts have turned 
down a "TOTP" slot as a result, in- 
dustry observers say the new show 
has dramatized the vocal shortcom- 
ings of some artists -especially 
dance acts -that had previously been 
able to hide them under several lay- 
ers of studio gloss. Observers are di- 
vided, however, on whether this 
hurts or helps the talent. 

"The music business shouldn't real- 
ly have people in it that can't sing," 
says Douglas Kean, manager of Eddi 
Reader, ex- vocalist with Fairground 
Attraction, who declined to lip -sync on 
the old "TOTP." "If `TOTP' shows 
them up, then I think that's fine. I 
think it makes a bad program, though. 
Professionally, I think there should be 

Columbia Hopes Chaos Will 
Reign With Cawley At Helm 

BY IRV LICHTMAN 

NEW YORK -While Columbia's new 
Chaos label has only one staffer at 
the moment -label manager Jim 
Cawley -the long- awaited logo al- 
ready has plans for its first three al- 
bum releases. 

CAWLEY 

First up from 
Chaos in June will 
be world music 
group Wailing 
Souls' "All Over 
The World." In 
July, the label will 
issue the self -ti- 
tled album by rock 
trio Collision, to be 
followed by sing- 

er /songwriter Brenda Kahn's 
"Epiphany In Brooklyn" in August. 

Further additions to the Chaos ros- 
ter are in the works. Also, selected re- 
leases from Def Jam and RAL, the 
Columbia -distributed Russell Sim- 

Rounder, Rykodisc 

Merging Their 

Indie Distrib Firms 
BY DEBORAH RUSSELL 

LOS ANGELES -Rounder Rec- 
ords and Rykodisc will merge 
their respective independent dis- 
tribution companies, Rounder Dis- 
tribution and Fast Side Digital, in 
order to better cover the North- 
eastern, mid -Atlantic, and Mid- 
western regions of the U.S. 

The move reflects the current 
upheaval in independent distribu- 
tion, which seems to be going in 
the direction of national distribu- 
tors. 

Cambridge, Mass. -based 
(Continued on page 95) 

mons label, will be mutually market- 
ed by Chaos and Simmons' staffers. 

The placement of artists on Chaos 
will be determined by a team of exec- 
utives dubbed "the Chaotic Board." 
The team is composed of Cawley, Co- 
lumbia president Don Ienner, Colum- 
bia senior VP of A &R David Kahne, 
Columbia VP /GM Fred Ehrlich, and 
Michele Anthony, senior VP of Sony 
Music. Such decisions will also in- 
volve input from artists and their 
management. 

In essence, Chaos, without its own 
A &R staff, will rely on Columbia's 
talent- signing efforts. 

"We'll always be a consideration 
when [Columbia A &R] is listening to 
acts, but actual placement won't be 
that often," says Cawley. 

Cawley employs a technical defini- 
tion of Chaos to explain the label's 
artist philosophy. "In physics, chaos 
means no set rules. We won't define 

(Continued on page 95) 

more flexibility. Dance acts, or a high- 
ly produced pop act, should be allowed 
to mime, because those acts are never 
going to be able to reproduce live 
what they can do in the studio. I don't 
like miming, but with some dance acts, 
the singers are so atrocious that it dis- 
turbs my ears." 

Malcolm Hill, head of promotion at 
EMI Records, agrees that some of 
the vocal performances have been a 
"disaster" but argues that the public 
doesn't seem to be too bothered. 

"I've watched things and been 
amazed at how awful it's been, and 
seen it rocket up the chart the week 
after," he says. "I've been there 
when singers have had to be changed 

(Continued on page 99) 

Garth Shares The Spotlight 
At Country Music Awards 
BY CRAIG ROSEN 

LOS ANGELES -Garth Brooks 
was among the big winners at the 
27th annual Academy of Country 
Music Awards show here April 29, 
but this year there was no sweep. 

Brooks won two of the six cate- 
gories in which he was nominated, 
entertainer of the year and top male 
vocalist, a feat that pales only when 
compared with his six awards at 
last year's ACM Awards. 

At this year's ceremony at the 
Universal Amphitheatre, Brooks 
had to share the spotlight with four 
other multiple -award winners- 

newcomers Brooks & Dunn and Bil- 
ly Dean, rising star Alan Jackson, 
and veteran Reba McEntire. 

Dean took the song -of- the -year 
award for "Somewhere In My Bro- 
ken Heart" as well as the trophy 
for top new male vocalist Brooks & 
Dunn took awards for top vocal 
duet and top new vocal group or 
duet. 

Jackson walked away with hon- 
ors for single record of the year and 
album of the year with "Don't Rock 
The Jukebox." In the latter catego- 
ry, Jackson was pitted against 
Brooks' multiplatinum albums, 

(Continued on page 100) 

Heatseeker /Heartstopper. Atlantic recording artist Tori Amos, center, gets her 
Popular Uprisings T -shirt from Billboard editor -in -chief Timothy White, left, and 
director of charts Michael Ellis. The presentation was made prior to a 
performance at New York's Bottom Line, where she kicked off her North 
American solo tour. (Photo: Cori Wells Braun.) 

Elvis Lives! (In RCA's 140 -Track Set) 
BY PAUL VERNA 

NEW YORK -RCA Records will 
kick off the first phase of a massive 
Elvis Presley reissue program June 
23 with the release of the five -disc/ 
five -cassette boxed set titled "Elvis: 
The King Of Rock'N'Roll -The Com- 
plete '50s Masters." 

The 140 -track set -timed to com- 
memorate the 15th anniversary of 
the legendary singer's death -con- 
tains live takes, alternate versions, 
other rare material, and every master 
studio take of the Sun and RCA ses- 
sions Elvis recorded throughout the 
decade. It was prepared with cooper- 
ation from the Presley estate, accord- 
ing to executives at RCA and BMG. 

It also contains 14 previously unre- 
leased performances, including the 
track "That's When Your Heartaches 
Begin" from the B side of the acetate 

to "My Happiness," which Elvis re- 
corded as a birthday gift to his moth- 
er; and a demo recording of "Fool 
Fool Fool" -never otherwise record- 
ed by the singer -that was made by a 
club promoter at an audition. 

The package comes with a 92 -page, 
four -color booklet complete with a 
discography, a sessionography, rare 
photos from the Presley estate, and 
liner notes by Peter Guralnick, who 
won a Grammy in 1986 for his album 
notes to a Sam Cooke live set. 

Project coordinator Don Wardell - 
who won a best -historical -album 
Grammy in 1982 for co-producing a 
Tommy Dorsey /Frank Sinatra reis- 
sue- says the Elvis set is the first of 
a series of boxed -set releases that 
will span the artist's entire career 
and serve as "the definitive source" 
for anyone wanting to delve into his 
catalog. 

Wardell estimates that the pro- 
gram will continue with sets of Elvis' 
'60s and '70s recordings, respectively; 
the target date for the final release in 
the series is December 1996, he says. 

The '50s project has been in the 
making for two years, according to 
Wardell, who says an RCA /BMG in- 
ternational restoration committee 
was formed at a meeting in April 
1990 attended by Priscilla Presley, El- 
vis' widow. 

Wardell notes that, throughout El- 
vis' career and since his death, mas- 
ters were moved around, fake stereo 
was added, and masters were doc- 
tored to remove hiss and other extra- 
neous noises. Consequently, the com- 
mittee took pains to locate original 
masters in locations throughout the 
U.S., Denmark, Germany, England, 
and Hong Kong. 

(Continued on page 99) 

Cannelli To Head 

Talent Relations 

Division At MN 
BY MELINDA NEWMAN 

NEW YORK -MTV has named John 
Cannelli head of its talent relations 
department. Cannelli, who retains his 
title of VP of music and talent, will 
now be the music channel's principal 
liaison with record companies. 

Among Cannel- 
li's short -term 
goals are the ex- 
pansion and reor- 
ganization of the 
talent relations 
staff and the ex- 
ploration of more 
avenues for expos- 
ing artists on air. 

"Among the 
things that we'll be striving to do is 
implement more creative strategies 
with the labels and open up the pro- 
cess more than it has been," Cannelli 
says. "I want to look at different 
ways for labels to promote their art- 
ists on the channel above and beyond 
videos by our tapping into the other 
departments here that may not have 
been so involved in the process in the 
past. There are a 
lot of great ideas 
floating around 
here and it's my 
challenge to col- 
lect them." 

Since Abbey 
Konowitch, senior 
VP of music and 
talent, moved 
away from the 
day -to-day operation of the channel 
to focus more on special projects, 
Cannelli and fellow VP of music and 
talent Rick Krim have helmed the de- 
partment. While Krim will now re- 
port to Cannelli, Cannelli says the in- 
ternal operation between the two will 
not change drastically. "Rick and I 
will continue to work closely as a 
team, but I'll be the guy who has to 

(Continued on page 98) 
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The new album 
Includes the first Single and Video 

g Ba. 
Albuni catno: 61215 -2 4 

Cass. Single catno: 4 -64763 

Produced by Tracy Chapman and Jimmy !ovine 
Management: Lookout Management 

- 
Elekira 

On Elektra Cassettes and Compact Discs 
1992 Elektra Retords. a division of Warner Commen.catiuns. Inc. 
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Acts Find Theme Parks Safe Rides 
Money, New Audience Main Attractions 

BY CRAIG ROSEN 

LOS ANGELES -The theme park 
circuit is becoming an increasingly 
important part of the touring sched- 
ule for new pop and R &B acts. 

For the artists, the benefits are 
twofold: Theme parks pay some 
acts double what they could make at 
a club appearance and give them an 
opportunity to perform in front of a 
broader audience. 

"You can pick up $10,000 to 
$12,000 for doing an amusement 
park date, while $5,000 is usually 
the max in a club situation," says 
Bob Currie, president of Artist Only 
Management Co., whose clients in- 
clude Tony Terry and Sweet Sensa- 
tion. 

While theme parks have tradition- 
ally featured veteran country, pop, 
and rock acts, some parks are now 
willing to book up- and -coming acts 
on the heels of their first hit singles. 

Theme park representatives, art- 
ist managers, and talent bookers 
call this an ideal situation, since the 
hot pop acts provide the parks with 
added punch at the ticket window, 
while the theme park venues allow 
performers to reach both the youn- 
ger and older demos that don't fre- 
quent nightclubs. According to 
Lucy Unsworth of the Santa Clara, 
Calif. -based Great America theme 
park, "a lot of teens and preteens 
attend their first concerts [at the 
park]. Parents feel that it's a safe 
place to see a show." 

Bob Schultz, director of market- 
ing for Great America in Santa 
Clara, says, "It's a win -win situa- 
tion for us and them. And in the con- 
cert business, it's not always easy 
to win." 

The Time Warner -affiliated Six 
Flags Entertainment has put an in- 
creasing focus on its involvement in 
pop touring by entering into a major 
promotion with MTV (Billboard, 
April 25) and moving to book talent 
on a national basis at its seven 
parks. 

Bob Pittman, chairman /CEO of 

Six Flags Entertainment, says, "If 
we think about it as a national book- 
ing, it becomes compatible with a lot 
of artists' touring needs." Pittman 
says 85% of Americans live within a 
day's drive of one of the chain's 
theme parks. 

"We can give acts an opportunity 
that no one else can," he adds. "And 
we have the parks [on the outskirts 
of] the top three markets -New 
York, Los Angeles, and Chicago." 

RIGHT FOR FRED 

Right Said Fred, a Charisma Rec- 
ords act that recently scored on 
the Hot 100 Singles chart with 
"I'm Too Sexy," has performed at 
four parks across the country - 
Six Flags Magic Mountain in Va- 
lencia, Calif.; Six Flags Over Texas 
in the Dallas -Fort Worth area; 
AstroWorld in Houston; and Walt 
Disney World's Paradise Island in 
Orlando, Fla. 

By appearing at parks such as 
these, says Charisma national tour 
manager Patty Morris, the act is 
broadening its following. 

"Their core audience is in clubs, 
but I thought [playing theme parks] 
would be an ideal situation for the 
band to become a household name," 
Morris says. 

Darren Johnson, who manages 
CeCe Peniston, concurs. "For CeCe, 
it opens up a market for children 
and parents of all different races 
that you normally wouldn't get to." 

Morris suggests that theme 
parks have become increasingly im- 
portant due to the difficult tour en- 
vironment. "Because of the econo- 
my, booking agents, labels, and all 
parties involved have to come up 
with different ideas to reach the 
public," she says. 

John Ade, VP of touring, North 
America, for Famous Artists, says 
theme parks are an ideal situation 
for several of his clients, including 
Marky Mark & the Funky Bunch, 
Mint Condition, and Cause & Effect. 
"There is a lot less risk, because you 
don't have to sell hard tickets. The 

RECORD COMPANIES. Jean -Francois 
Cecillon is appointed managing direc- 
tor of the EMI USA /SBK division of 
EMI Records U.K. in London. He was 
marketing director for EMI Music In- 
ternational. (See story, this page.) In 
other appointments, EMI names 
Mario Ruiz marketing director of 
EMI Music International in London, 
Ruben Aprile VP of A &R and mar- 
keting for EMI Music's Latin Ameri- 
can division in Miami, Tony Wads- 
worth divisional marketing director of 
EMI USA /SBK in London, and Mike 
Andrews divisional marketing direc- 
tor of Parlophone /Capitol in London. 
They were, respectively, VP of A &R 
and marketing for EMI Music's Latin 
American division, marketing director 
for EMI -Odeon Argentina, GM of 
EMI USA /SBK, and GM of Parlo- 
phone /Capitol. 

Denise Skinner is promoted to se- 
nior director of artist development 
for Capitol in Los Angeles. She was 

kids are already there. [Often] one 
price gets you into the park and the 
opportunity to see a group and get 
on all the rides. It also gives people 
the opportunity to see groups that 
they normally wouldn't pay to see." 

CLUBS VS. PARKS 

At most of the theme park shows 
featuring new acts, the performers 

(Continued on page 27) 

Thorn Closer To Virgin Buy 
European Commission OKs Deal 
LONDON -Thorn-EMI's $960 mil- 
lion acquisition of Virgin Music 
should be completed June 1, now 
that the European Commission has 
approved the takeover. 

According to a statement issued 
April 28 in Brussels, commission of- 
ficials found that the combined 
market share in prerecorded music 
of the EMI Music and Virgin com- 

panies "will remain less than 25% in 
nearly all [EC] member states" and 
in the European Community as a 
whole. Their study produced no in- 
dications "that the proposed acqui- 
sition will fundamentally change 
conditions of competition in the 
market." 

In music publishing, EC officials 
(Continued on page 95) 

drawkcaB yllatoT. It was all topsy turvy at Columbia Records 
recently as top executives congratulated the members of Kris Kross, 
their management, and Ruffhouse Records for the gold success of 
their first single, "Jump." The single has since gone platinum, as has 
the duo's debut album, "Totally Krossed Out," according to the label. 
The members of Kris Kross, Chris Smith and Chris Kelly, are pictured 
in the front row with producer Jermaine Dupri, center. 

E X E C U T I V E T U R N T A B L E 

Frenchman Cecillon 

Named To Top Post At 
EMI's USA/SBK Label 

BY ADAM WHITE 

LONDON -EMI Records U.K. has appointed 
Jean- Francois Cecil lon to managing director of 
its EMI USA /SBK label division, marking the 
first time a Frenchman has 
advanced to such a senior 
post in the British record in- 
dustry. 

Cecillon has been market- 
ing director of EMI Music's 
international sector team in 
London for the past two 
years; in that post, he was re- 
sponsible for territories out- CECILLON 

side Europe and North Ameri- 
ca. He started his new job April 28, succeeding 
Clive Swan, who left the company unexpectedly 
in March. 

Taking over from Cecillon 
will be Mario Ruiz, currently 
Miami -based VP of A &R and 
marketing for EMI Music's 
Latin American division. He 
relocates to London May 18, 
reporting to David Stockley, 
managing director of EMI 
Music International. 

Cecillon reports to Rupert 
Perry, president /CEO of the 
EMI Records Group U.K. and Eire. Discussing 
the appointment, Perry contends that EMI oper- 
ates on "a much more global basis" than some of 

(Continued on page 95) 

RUIZ 

SKINNER BONIN 

director of artist development. 
Arista Records in New York pro- 

motes Kirk Bonin to national senior 
director of sales and marketing, Jor- 
dan Katz to national senior director 
of field sales, Carolyn Wright to 
manager of national single sales, and 
Laura Match to national coordinator 
of video sales and merchandising. 
They were, respectively, senior direc- 
tor of urban marketing, Northeast re- 
gional marketing director, coordinator 
of national field and single sales, and 
assistant to the national director of 
sales and advertising administration. 

KATZ HARDY 

Phil Hardy is promoted to senior 
director of national album promotion 
for RCA Records in New York. He 
was director of artist development. 

Jill Glass is promoted to executive 
director of marketing for A &M Rec- 
ords in Los Angeles. She was national 
director of product development. 

Robbie Snow is named director of 
marketing for MCA Records in Los 
Angeles. He was director of market- 
ing for RCA. 

PUBLISHING. John Wohlgemuth is ap- 
pointed GM and director of BMG Mu- 

GLASS WOHLGEMUTH 

sic Publishing in London. He was an 
attorney at the British law firm of 
Theodore Goddard. 

RELATED FIELDS. David Rozalla is 
named managing director of Poly - 
Gram Video International in London. 
He was managing director of Sunset 
and Vine, a British video company. 

Dave Demers is appointed VP of 
sales and service for SoundScan in 
Hartsdale, N.Y. He was director of 
sales and artist development at Epic. 

Harriet Seitler is named senior VP 
of new business development for VH- 

ROZALLA DEMERS 

1 in Los Angeles. She was senior VP 
of marketing and promotions for MTV 
Networks. 

MTV: Music Television in Los Ange- 
les announces that John Cannelli will 
run MTV's talent relations depart- 
ment, becoming MTV's principal liai- 
son with artists and record companies, 
and that Rick Krim will oversee ex- 
panding the presence of music talent 
on MTV and be involved in the re- 
search and development of the music 
focus for MTV's three -network for- 
mat. Both retain the title of VP of mu- 
sic and talent. (See story, page 10.) 
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Yeshiva University 
on behalf of its 

Benjamin N.Cardozo School of Law 

is proud to announce a banquet honoring 

HIS EXCELLENCY 
MIKHAIL GORBACHEV MR. CHARLES KOPPELMAN 

Former President 
Union of Soviet Socialist Republican 

recipient of the first 
Benjamin N. Cardozo School of Law 

Democracy Award 

Chairman and Chief Executive Officer 
EMI Records Group North America 

recipient of the first 
Benjamin N. Cardozo School of Law 

Distinguished Achievement Award 

Wednesday. May 13, 1992 at 5:30 p.m. The Pierre Hotel, New York City 
For more information call Carol at Yeshiva University (212) 960 -0863 

EMI Le: c:1 Group 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

The Nevilles Are In An R &B Groove 
`Fly Like Eagle' Cover Exudes Funk Feel 

BY CHRIS MORRIS 

LOS ANGELES -The Neville 
Brothers hope to soar on the charts 
with their version of Steve Miller's 
"Fly Like An Eagle," the first single 
from the New Orleans group's new 
A &M album, "Family Groove," 

"We got into the funk this time," says 
Art Neville of the Neville Brothers' new 
A &M album, "Family Groove," which 
arrives Tuesday (5). New Orleans' first 
family of R &B, from left, consists of 
Cyril Neville, Aaron Neville, Charles 
Neville, and Art Neville. 

which arrives at retail Tuesday (5). 
Keyboardist, singer, and elder 

brother Art Neville says the Miller 
song, a No. 2 pop hit in 1976, re- 
mains an important social statement 
today. 

"It still pertains to what's happen- 
ing," says Neville. "We screwed up, 

and we're headed for a revolution if 
we don't fix things up." 

Beyond being in sync with the 
Nevilles' societal point of view, the 
group's version of "Eagle" takes the 
band back to its musical roots. 

"[Producer] Daniel [Lanois] took 
us in a totally different mode," says 
Neville, referring to the band's last 
two albums, the ethereal "Yellow 
Moon" and "Brother's Keeper," 
both on A &M. "But he wasn't into 
the funk. We got into the funk this 
time." 

Some of the impetus to accentuate 
the Nevilles' gutsier, Meters- styled 
funk on "Family Groove" was sup- 
plied by co- producer Hawk Wolin - 
ski, who co -wrote and produced se- 
veral albums by Rufus. 

Wolinski, who wound up making 
"Family Groove" in collaboration 
with the Nevilles and David Leon- 
ard, says he has wanted to make a 
record with the group since the 
early '80s, when the Nevilles jam- 
med with Rufus at a New Orleans 
show. 

"I told Aaron [Neville], 'I am the 
only motherfucker who should pro- 
duce your group,' " Wolinski says 
emphatically. 

Surprisingly, the R &B feel of 
"Family Groove" was arrived at 
through the use of computer tech- 
nology. Wolinski collected the 
band's live recordings and demos, 

Diverse Musical Styles Meet 
At Memphis' Crossroads 

BY RICK CLARK 

MEMPHIS -The first Crossroads 
showcase here picked up where the 
now -defunct but highly successful 
Memphis Producers Showcase left 
off, and delivered a well -organized 

Jon Secada 

Goes On Record 

With His Songs 
MIAMI -Jon Secada says he se- 
cured his first recording contract 
with SBK largely on the strength 
of his songs and his songwriting 
reputation -he 
co -wrote six 
tracks on Gloria 
Estefan's 1991 
album "Into The 
Light," includ- 
ing her No. 1 

smash "Coming 
Out Of The 
Dark." 

But Secada 
admits that when he first met 
Emilio Estefan six years ago, his 
songwriting skills were less than 
polished. 

(Continued on page 18) 

SECADA 

event April 9 -10, displaying an im- 
pressively diverse range of music, in- 
cluding alternative, rap, 
singer /songwriter, mainstream rock 
and pop, urban, hardcore, blues, jazz, 
and much more. 

"We had double the amount of 
A &R people we had last year at the 
Producers Showcase, which was the 
best attended one ever," says Jon 
Hornyak, a Memphis -based manager 
and chairman of Crossroads '92. 

Fred Davis, senior VP of A &R for 
EMI Records Group and veteran 
attendee of the Memphis Producers 
Showcase, says, "Year after year I've 
been going down to Memphis, and it 
has always shown to have the strong- 
est cross -sections of music of any re- 
gion in the country. Between drawing 
from the South, the Delta region, and 
the general musical integrity of the 
people that work out of Memphis, you 
can literally walk into almost any club 
and see a band that you feel glad you 
have seen. The quality of the young 
bands and the diversity of the area's 
musical resources are outstanding." 

During previous Memphis show- 
cases, as a music attorney, Davis was 
instrumental in landing deals for Ev- 
ery Mother's Nightmare, the Eric 
Gales Band, and Copperhead, which 
is recording its debut Mercury album 
at Ardent Studios with Tom Dowd. 

Highlights among the more than 
120 acts that participated were the 
primal hardcore swamp of D.D.T., the 

(Continued on page 18) 
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and loaded the 25 numbers he liked 
best into his Apple SE30 to facilitate 
preproduction work on arrange- 
ments. 

"We could make any structural or 
key changes on the computer," 
Wolinski says. "We could audition 
everything ... Whenever it didn't 
work one way, we had the option to 
go the other way." 

Among the songs Wolinski com- 
puterized was "Fly Like An Eagle." 
"It was kind of a tired [live] version 
they did 10 years ago," he says. "I 

(Continued on page 16) 

Achtung Anniversary Party. U2 joined the staff of the Centrum in Worcester, 
Mass., in celebrating the 10th anniversary of the arena during a recent stop of the 
band's Zoo TV tour. Gathered backstage, from left, are Greg Tesone, director of 
operations at the arena; John Wentzell, GM; Craig Gates, director of finance; 
Bono; the Edge; Larry Mullen Jr.; Adam Clayton; promoter Don Law; and U2 
manager Paul McGuinness of Principle Management. U2's current Island /PLG 
album "Achtung Baby" has been certified triple -platinum and the band recently 
announced dates on a summer U.S. stadium tour. 

New Vulgar Display Of Blissful Rock; 
Chameleon Crew; Manic Street On Fire 
SOMETIMES A LITTLE album sneaks up on you and 
wins your heart and ears, refusing to let go of either. That 
has happened to me in the past few weeks with "Please 
Panic," the sophomore album from the Vulgar Boatmen. 
With softly woven guitar lines, percolating rhythms, sweet 
harmonies, a dash of violin, and plain -spoken lyrics, the 
Vulgar Boatmen play simply blissful rock'n'roll. 

After catching this band in a wonderful night -closing set 
in Austin, Texas, during the South By Southwest confer- 
ence, I've been drawn back repeatedly to the Boatmen's 
mix of reverie and energy. 

I'm not alone in my admiration for 
"Please Panic," as a small but nota- 
ble number of reviewers and pro- 
grammers attest. "This delightful al- 
bum achieves more in its modesty 
than most rock does in its ambition," 
wrote Bill Flanagan in the April is- 
sue of Musician, Billboard's sister 
mag. The disc has garnered strong 
play from stations including WXRT 
Chicago, WRLT Nashville, KAVE 
Eugene, Ore., and KQTR San Luis Obispo, Calif. 

As on the band's 1989 debut disc, "Me & Your Sister," 
it is the ability of the Vulgar Boatmen to make uncomplica- 
ted and marvelous music out of everyday moments that 
makes "Please Panic" such a gem. The album boasts nei- 
ther the hype of a major label nor even the hip buzz of a 
major indie; it was released by Safe House Communica- 
tions in West Lebanon, N.H. (802 - 295 -1269) and distrib- 
uted through Caroline Records. The Vulgar Boatmen open 
three dates for the Meat Puppets beginning Sunday (3) 
at Slim's in San Francisco, then resume their own headlin- 
ing club tour this month with shows in San Francisco, 
Portland, Ore., Seattle, and Eugene, Ore. 

CHAMELEON'S CREW: The revived Chameleon Rec- 
ords has announced its new roster, including the Kentucky 
hard -rock trio Black Cat Bone; the funk'n'roll quartet 
Vova Nova from Birmingham, Ala.; rock singer /song- 
writer Doc Lawrence, whose debut album has been pro- 
duced by Chuck Plotkin; the marvelous twang -and -soul 
singer Lucinda Williams; Britain's Flesh For Lulu; and 
pop/R &B act Sonia Da Da. Remaining from Chameleon's 
earlier incarnation is Dramarama. 

MANIC SETS IN: Wielding fuzz -blasting guitars, punk - 
metal melodies, and loads of youthful outrage and attitude, 
the Manic Street Preachers span the Atlantic to make 
their U.S. debut with "Generation Terrorists" on Columbia 
Records. Setting up a current U.S. club tour for the U.K. 
rockers, Columbia released a CD-5 of "Stay Beautiful," 
which landed on the likes of KROQ Los Angeles, WDRE 
New York, WXRT Chicago, and KDGE Dallas, while MTV 
added the video to "120 Minutes." Now the radio buzz has 
moved on to the track "Slash N' Burn." 

BEAT PICKS: Terry Reid is one of the great lost voices 

of British soul. A contemporary of Rod Stewart and a 
predecessor of Paul Young, Reid had been missing in ac- 
tion for years prior to the U.K. release last year of his al- 
bum "The Driver." This disc, which boasts rich renditions 
of "Fifth Of July" by Louise Goffin and Reid's own title 
track, and contributions from Brian Wilson, Enya, Joe 
Walsh, Alan White, and Stewart Copeland, has been qui- 
etly released by Warner Bros. in the U.S. -and should not 
be allowed to get lost. And how about reissuing Epic's 
"Bang, Bang, You're Terry Reid "? ... In the wake of their 

dance/alternative /pop hit "I'm Free" 
and the U.S. breakthrough of their 
last album, "Love God," Scotland's 
Soup Dragons return on Big 
Life/Mercury Records with "Hot - 
wired," led by the single "Divine 
Thing," which has already hit top 10 
on the Modern Rock Tracks chart. 

ON THE LINE: The William Mor- 
ris Agency has announced new book- 
ing deals with Erasure, Lisa Stan- 

field, Martika, Cathy Dennis, and the Storm ... 
Bluesman Albert Collins has signed with the Rosebud 
Agency for worldwide booking ... The Fairfield Four, 
originally formed in the '20s, are newly signed to Alliance 
Records, the gospel subsidiary of Warner Bros. Records, 
and are opening for Lyle Lovett's current club tour ... 
Sharon Osbourne has dropped management of Bonham, 
the London Quireboys, and Zakk Wylde, retaining Ozzy 
Osbourne as her sole client ... North Carolina's Copper- 
head has signed with Capitol Records and is recording its 
debut disc with Southern rock veteran Tom Dowd. Eddie 
Murphy has retained Susan Blonde Inc. for publicity of 
his record career plans. The Terrie Williams Agency still 
represents Murphy for his filin work ... Set To Run public 
relations has picked up the B -52's, Tom Tom Club, and 
Christopher Williams as clients ... The Prime Time Mu- 
sic Corp., a 14- year -old music marketing and record com- 
pany, has opened a campus division with offices in New 
York, Pittsburgh, and Cleveland to expose a full spectrum 
of acts to the college market. Signed to the firm: Jibri 
Wise One, Zone Patrol, Audrey Wheeler, Donnie Iris & 
the Cruisers, the Michael Stanley Band, Triple XXX, 
ZaZa, and Ellis & Groves. 

ON THE ROAD: Memphis soul veterans Otis Clay and 
Ann Peeples, who each release a new disc for Bullseye 
Blues/Rounder Records May 15, launched a "Soul Revue" 
spring tour at B.B. King's nightclub in Memphis April 22 
and share dates through the summer ... Farewell tour: 
Morgan Creek act Eleven, relocating to London in the 
wake of its U.K. chart success, played a string of LA club 
dates to say so -long. The band also is supporting Pearl 
Jam on tour in Europe this summer ... Shanachie Records 
is currently staging the "New Voices, New Visions" tour, 
with singer /songwriters Richard Meyer, Rod MacDon- 
ald, Richard Shindell, and Michael Jerling. 

by Thom Duffy 
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LIFEBEAT LIVE!, produced by Bob Caviano and Ron Delsener, to be held at Madison Square Garden's 
Paramount. Theatre, will launch LIFEBEAT, the music industry's first national not -for -profit organization 

to fight AIDS. Proceeds from this event will establish LIFEBEAT, and also be dispersed to existing 

AIDS service organizations. LIFEBEAT will provide life -saving information and valuable referral services. 

TAKING CARE OF OUR OWN 
To find out how you can join the effort, call: 212- 245 -2058 

DESIGN COURTESY OF OW MAGAZINE 
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NEVILLES ARE IN AN R &B GROOVE 
(Continued from page 14) 

said, `That's a shitty version, but 
what a great song! " 

Wolinski sent a tape of the Nev- 
illes' album version to Steve Miller, 
who was so impressed that he con- 
tributed some guitar work. 

Wolinski says "Eagle" fit in with 
his objectives for the album: "I tried 
to make a record that was accessi- 
ble, that satisfied their political end, 
that was funky." 

A &M senior VP of artist develop- 
ment and marketing Jim Guerinot 
sees "Eagle" as the critical track to 
finally break the group at radio. 

"The Nevilles have had such a lim- 
ited radio presence, we feel that 
with that track we've got it set up to 
go to AOR," Guerinot says. 

According to Guerinot, "Eagle" 
will also be worked at top 40, col- 

lege, and alternative stations, and a 
dance mix will be delivered to clubs. 

The time is right for the Nevilles, 
Guerinot says, since Aaron Neville 
has enjoyed recent attention, both 
as Linda Ronstadt's vocal partner 
and with his own hit, "Everybody 
Plays The Fool." 

"People are aware of that Neville 
name and the Neville legacy," Guer- 
inot says. "When you say the Nev- 
ille Brothers' now, it's not a cult 
thing." 

The band will support "Family 
Groove" with a tour of arenas and 
sheds that began April 24 in New 
Orleans. Art Neville says he expects 
the road work to be extensive: "I 
heard something about six months 
of hard labor." 

I ARTIST DEVELOPMENTS 
SEEDS SPROUT /NO 
Until the release of the Lightning 
Seeds' MCA debut album, "Cloud - 
cuckooland," in 1990, Liverpudlian Ian 
Broudie was best known for producing 
such groups as the Icicle Works, the 
Three O'Clock, and Echo & the Bun - 
nymen, for which he also played guitar 
on tour. 

With the Seeds' follow -up disc, 
"Sense," and the hit single "The Life 
Of Riley," which debuted April 25 on 
the Hot 100, Broudie has taken his 
one -man effort to a full band status. 

"Because the first album did well, 
people now know me as a songwriter 
and artist as well as a producer," says 
Broudie. " 'Cloudcuckooland' also had 
a certain naiveté to it-which couldn't 
happen twice. So with the second al- 
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bum, I imagined Lightning Seeds 
branching out into being a band -not 
a straight studio project like before." 

This time, Broudie and his co-pro- 
ducer, Simon Rogers, bounced guitar 
parts and song ideas off each other 
while developing material in the stu- 
dio. 

"It was a natural progression which 
left the doors open to get a band to- 
gether and play live, which I now plan 
to do. That's why I called it Lightning 
Seeds -not Ian Broudie and a backing 
band. I wanted to be able to naturally 
and gradually evolve into a group of 
creative people getting together." 

At the same time, though, Broudie, 
who cites Brian Eno and Phil Spector 
as his major composer /producer in- 
fluences, maintained his unabashed 
love for the pop -song structure. 

Says Broudie, "It's very difficult to 
write a pop song that isn't trite, that 
you can only listen to three times be- 
fore going back to your Led Zeppelin 
albums." 

Broudie is now assembling a touring 
band for a Lightning Seeds tour 
expected in the U.S. in late summer. 

JIM BESSMAN 

NONA TAKES FLIGHT 
Geffen A &R executive John Kalodner 
has been eyeing a gap in the pop and 
rock charts ever since former rock si- 
ren Pat Benatar turned her attentions 
to the blues. And now he'd like nothing 
more than to fill that slot with singer 
Fiona Flanagan. 

"That sounds all right to me," jokes 
Fiona, who has remained a constant 
presence on the hard -rock scene since 
her 1985 debut album for Atlantic Rec- 
ords. But the singer never achieved a 
commercial breakthrough on Atlantic, 
despite a couple of acting roles and the 
1989 MTV hit "Everything You Do 
(You're Sexing Me)," a duet with Kip 
Winger. 

Kalodner is hoping to change that 
with "Squeeze," which marks Fiona's 
debut for Geffen Records. Produced 
by Marc Tanner, the album is a 
straight -ahead rock collection by a va- 
riety of writers, including proven hit 
makers Diane Warren and Jani Lane 
of Warrant. The goal, says Kalodner, 
was a Benatar -style album, peppered 
with pop singles. 

"I was going for what Pat Benatar 
was doing when she was selling 5 

(Continued on page 18) 

v AMUSEMENT BUSINESS® 
( 10 CONCERT TOP BOXSCORE GROSSES 

/ 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

GLORIA [STEFAN 

NEW WORLD SYMPHONY 

Miami Arena March 28 

Miami 
$986,564 11,556 

$50/$29/ sellout 

$24/$19 

New World 

Symphony 

ERIC CLAPTON Reunion Arena April 25 

Dallas 

$486,080 18,326 

$35/$25 sellout 
Beaver Prods. 

U2 

THE PIXIES 

Reunion Arena April 5 

Dallas 

$447,175 17,999 

$25 sellout 

Stone City 

Attractions 

THE MUSIC OF ANDREW 

LLOYDWEBBER 

Fox Theatre April 21 -26 

Atlanta 

$370,120 19,197 

$24.50/$10 37,424 

Theatre League of 

Atlanta 

U2 

THE PIXIES 

San Diego April 15 

Sports Arena 

San Diego 

$345,600 13,824 

$25 sellout 

Bill Silva Presents 

Avalon Attractions 

U2 

THE PIXIES 

ASU Activity April 10 

Center 

Arizona State 

Univ. 

Tempe, Ariz. 

$332550 13302 

$25 sellout 

Fey Concert Co. 

HAMMER 

BOYZ Il MEN 

10DECI 

OAKTOWN's 3.5.7 

Spectrum April 22 

Philadelphia 

$325,916 12,781 

$25.50 17,352 

A.H. Enterprises 

GEORGE STRAIT 

PAMTILLIS 

ARCO Arena April 25 

Sacramento, 

Calif. 

$269,010 13,060 

$21 sellout 

Varnell Enterprises 

ERIC CLAPTON Kiefer UNO April 27 

Lakefront Arena 
Univ. Of New 

Orleans 

New Orleans 

$238,285 9,541 

$35/$25/$22 sellout 

Beaver Prods. 

BRYAN ADAMS 

THE STORM 

The Pyramid April 25 

Memphis 
P229,790 12,351 

$20/517.50 15,000 

Mid-South 

Concerts 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 
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Artists & Music 

Set Displays Shermans' 
`Supercalifragilistic' Skills 
The lead item in this week's column 
was written by Deborah Russell in 
Los Angeles. 

THE BOYS FROM DISNEY: 
Style. Dignity. Class. 

These are the words songwriting 
partners Richard and Robert 
Sherman use to describe the songs 
written by the likes of composers 
Jerome Kern and Richard Rod- 
gers and lyricists Lorenz Hart and 
Oscar Hammerstein. 

The same words should be used 
to describe Sherman & Sherman. 

Between 1961 -74, the Sherman 
Bros. wrote 
more than 150 
tunes under 
the creative 
genius of 
Walt Disney. 
The catalog, 
published by 
BMI's Won- by Iry Lichtman derland Mu- 

vorite Sherman Bros. song, says 
Bob, and Disney would often tell 
Dick to play it during Friday after- 
noon meetings. 

The Sherman Bros. have won 
Grammy and Academy Awards; 
their songs have been featured in 28 
Disney movies and 25 Disney TV 
shows; and their songs can be heard 
in attractions at Disneyland and 
Walt Disney World. 

They estimate they've published 
some 500 songs, and written twice 
that many. A number of new Sher- 
man Bros. tunes can be heard in the 
Hemdale film "Little Nemo," set 

for summer 
release. 

DEALS: Po- 
lyGram/Is - 
land has ac- 
quired the 
Jimmy Webb 
catalog, which 
includes 

standards such as "MacArthur 
Park" and "Wichita Lineman," 
among others. Under the deal, 
Webb will also deliver new material. 
Also, Beacon Films, responsible 
for "The Commitments," has signed 
a publishing agreement with the 
company, including publishing 
rights to works by John Hughes, 
Robert Arkin, and the Corrs. In 
yet other arrangements, Poly - 
Gram/Island has made publishing 
deals with singer /writer Tevin 
Campbell, the Outfield, and Thurn 
& Taxis ... Zomba Music Pub- 
lishing has made an exclusive 
worldwide co- publishing deal with 
Clifton Dillon, aka Specialist, 
manager and executive producer of 
hit maker Shabba Ranks. The deal 
includes co-publishing of five other 
artists signed to Clifton, including 
Cobra, currently completing his 
Sony debut album, and Richie Ste- 
vens, the featured vocalist on the 
first Soul II Soul single from its 
new album due shortly, as well as 
copyrights on Ranks' album and hit 
single, "House Call" ... Jazz vocal- 
ist Cassandra Wilson has affiliated 
with SESAC, the performing rights 
group. She's just released her 
fourth album, "Cassandra Wilson 
Live," on JMT/PolyGram ... TRF, 
the New York -based production 
music library, has added the Image 
library to its more than 50,000 selec- 
tions now available. Other produc- 
tion music units under the TRF 
banner are Bosworth, Carlin, Tele 
Music, MP 2000 (Montparnasse), 
and the BMG Library on the RCA 
label. 

PRINT ON PRINT: The following 
are the best -selling folios at Music 
Sales Inc.: 
1. Red Hot Chili Peppers, Blood 
Sugar Sex Magik 
2. The Cure, Disintegration 
3. Paul Simon, The Concert In The 
Park 
4. Bob Dylan's Greatest Hits 
5. Cat Stevens Greatest Hits 

Words &Musìc 

sic, includes some of the best -loved 
American classics of all time. 

On May 12, Walt Disney Rec- 
ords will release a 26 -track retro- 
spective of the Shermans' Disney 
career. "The Sherman Bros.: Walt 
Disney's Supercalifragilistic' 
Songwriting Team" pays much -de- 
served tribute to the skills of these 
two prolific writers. 

'We're from the old school," says 
Dick Sherman, who notes the broth- 
ers collaborate on both music and 
lyrics. "We're not performers. 
We're strictly tunesmiths. We write 
the song and then hope that some 
wonderful, talented voice will come 
along and give wings to it." 

Over the years, a number of tal- 
ented voices have given wings to 
Sherman Bros. tunes -including 
Julie Andrews, Louis Prima, Hay - 
ley Mills, and Angela Lansbury- 
that were featured in such movies 
as "Mary Poppins" "The Jungle 
Book," "The Parent Trap," and 
"Bedknobs And Broomsticks," to 
name just a few. 

While re- examining the Wonder- 
land catalog, the Shermans redisco- 
vered such personal favorites as 
Maurice Chevalier singing "The 
Aristocats" shortly before his death 
in 1972, plus Louis Armstrong's 
"Ten Feet Off The Ground" and 
Burl Ives' "The Ugly Bug Ball." 

In addition to these gems, the col- 
lection also includes Annette Funi- 
cello's "Tall Paul" (the brothers' 
Disney debut), as well as their TV 
theme to "The Wonderful World Of 
Color." The closing track is a 
14- second recording of the brothers 
actually singing with Disney him- 
self. 

What's more priceless than the 
songs are the histories behind them: 
"It's A Small World" was a problem 
song "written under the gun," says 
Bob, while "Supercalifragilisticex - 
pialidocious" was an "atrocious and 
precocious" word the brothers 
made up as kids during a contest in 
summer camp, says Dick. "Feed 
The Birds" was Walt Disney's fa- 

Sandi Patti 
was a Dove 
winner in the 
Female 
Vocalist, 
Inspirational 
Recorded 
Song, Short 
Form Music 
Video and 
Children's 
Music Album 
categories. 
(photo: Beth 
Gwinn) 

Four -time Dove Songwriter of the 
Year Steven Curtis Chapman also 
grabbed the Contemporary Album 
prize. (photo: Don Putnam) 

CeCe and BeBe Winans took home Dove 
honors for Group of the Year and 
Contemporary Black Gospel Recorded 
Song. (photo: Don Putnam) 

Michael English, named New Artist 
and Male Vocalist, is shown backstage 
at the Doves with BMI's Joe Moscheo. 
(photo: Don Putnam) 

Performing at the BMI Gospel Luncheon are DC 
Talk (Toby McKeehan, Michael Tait and Kevin 
Smith), who won Doves for Rap Recorded Song 
and Long Form Music Video. (photo: Don Putnam) 

At the BMI Gospel Luncheon are 
(seated Dove nominee Kathy 
Troccol,, BMI president & CEO 
Frances Preston; (standing) Dove 
nominee Paul Overstreet and Dove 
Song of the Year winner Wayne 
Kirkpatrick ( "Place In This World "). 
(photo: Don Putnam) 

BMI Gospel Publisher of the Year is Sparrow 
Song /Careers -BMG Music Publishing, Inc.: BMI's Roger 
Sovune, Billy Ray Hearn, Randy Cox, Elwyn Raymer, 
Peter York, Michael Puryear and BMI's Joe Moscheo. 
(photo: Don Putnam) 
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To Queen, Fox, MT[ 
Radio Vision 

and all the Participants 
and Courageous Sponsors 

of the 
Freddie Mercury 
Tribute Concert 

for AIDS Awareness: 

You are the 
Champions. 

Sincere thanks for all you've 
done to make the world a better place. 

A place without HIV/AIDS. 

AiFAR 
American Foundation for AIDS Research 

(800) 39 -AmFAR 

IOS ANGELES NEW YORK WASHINGTON 

We're also honored to be in partnership 
with our friends at AIDS Project Los Angeles. 
Keep up the good work. Fight the good fight. 

Artists & Music 

ARTIST DEVELOPMENTS 
(Continued from page 16) 

million records," says Kalodner. 
"There's a huge opening there. 
Huge. The other artists who have 
tried it didn't have good enough 
songs. It's that simple." 

Fiona spent a year writing songs 
and searching for outside material 
for the new album. In the end, only 
three of her own compositions, co- 
written with Tanner and others, 
made the cut. But she insists her ego 
was not bruised by the process. 

"I think it would have bothered me 
more earlier in my career," says 
Fiona. "But I decided it was more 
important to have the best songs we 

could on there, instead of putting 
something on just because I wrote it. 
I've seen my name enough to last a 
lifetime." 

Indeed, the singer is now sharing 
her name with a permanent band, 
billed as Fiona (à la Bon Jovi, Van 
Halen, etc.), with guitarist Dave 
Marshall, former Y &T drummer 
Jimmy DeGrasso, and bassist Laura 
McDonald. 

"She's as serious as a heart attack 
about being successful," says Ka- 
lodner. "That's why I wanted to sign 
her. She's really determined." 

STEVE APPELFORD 

DIVERSE STYLES MEET AT CROSSROADS 
(Continued from page 14) 

literate alternative pop /rock of the 
Gunbunnies, and Neighborhood Tex- 
ture Jam, an exciting hard rock/funk 
amalgamation that made the Chili 
Peppers seem lightweight. 

Dance /pop artist Kevin Paige 
turned in an impressive set and the 
Mother Station's performance, fea- 
turing the incredible blues -influenced 
wailing of Susan Marshall, got people 
talking. In the blues department, 
Sherman Robertson transcended 
cliché with a fine set. John Carbo, one 
of the most heavily attended slots of 
the event, was unfortunately beset 
with a sore throat. Nevertheless, his 
soulful urban pop is definitely worth 
checking out. 

Logistically, Crossroads '92 ran al- 
most without a hitch. Most of the ac- 
tivity was centered on Beale Street, 
with alternative talent located at the 
616 Club, a mile away. Trolley shut- 

ties to the 616 Club were provided but 
use of other currently inactive Beale 
Street venues would have given the 
event more focus. 

"There are some bands getting 
signed out of this," says Eli Ball, inde- 
pendent producer at Warehouse Stu- 
dios. "Out of all the showcases nation- 
ally, this is one of the four or five best 
I've seen, and that's pretty damn 
strong. A lot of the success of the 
event came from its diversity. There 
was a healthy black participation, a 
good country participation, and there 
was jazz on the street. It worked! It 
was very cool to see all those different 
kinds of music and all these cultures 
of people coming together on the 
street at the same time, and not have 
any problems. There were gangsta 
rappers doing their thing on the 
street right next to rednecks with 
cowboy hats on. How cool can it be?" 

JON SECADA GOES ON RECORD 
(Continued from page 14) 

"I was doing a lot of songwriting 
before I met him, but there was no 
definite focus," recalls Secada, who 
at the time he met Estefan had just 
earned a Master's degree in jazz vo- 
cal performance from the Univ. of 
Miami. "I wasn't directing my 
songwriting toward any particular 
style. I just wrote a song and it was 
good, but I didn't feel it was focused 
enough -especially when it came to 
writing for myself. 

"It took us awhile to eventually 
get where we felt we had a personal- 
ity going for me, where there was 
something that I felt comfortable 
singing, and that it would be good 
enough to get me a recording con- 
tract." 

Secada, who was born in Cuba 
and reared in Miami, signed his rec- 
ord deal with SBK shortly after the 
label's A &R rep, Nancy Brennan, 
saw him perform last year as a back- 
ing vocalist during Gloria Estefan's 
"Into The Light" tour. Secada de- 
scribes his eponymous label debut 
as a "combination of rhythm and 
blues, Soul II Soul, and a little bit of 
Latin spunk." The album -due out 
Tuesday (5) -was produced by Emi- 
lio Estefan, along with Miami Sound 
Machine members Jorge Casas and 
Clay Ostwald. 

The 12 -song album also contains 
two Spanish -language tracks, in- 
cluding "Otro Dia Mas Sin Verte," a 
Spanish -language version of the 

leadoff single "Just Another Day," 
lodged at No. 71 with a bullet on the 
May 2 Hot 100 Singles chart. 

"When I signed with the com- 
pany," says Secada, "they realized I 
sang in Spanish and they said, 'Why 
don't you do two of the tracks in 
Spanish ?' Now they're even think- 
ing in the future of me doing a Span- 
ish- language record because they 
don't have a crossover artist." 

Secada is planning a series of ra- 
dio promotion tours in May and 
June. 

JOHN LANNERT 

PUBLICITY 
PRINTS 

uoroaaon.a On H.aw Goss Stock 

BLACK & WHITE 8 X 10's 
500 - $70.00 1000 - $95.00 

COLOR 
1000 - 5398.00 

Above Prices include Typesetting I Freight 

Sind sxl0 Photo - Check or M.O. 

Full Color 3 8/W Posters 
Composites Cards . Other Sizes 

Send Por Catalog Samples 

PICPUkES 
1667 E Florida, Dept. BB 
Springfield, MO 65803 
(417) 869-9433 or 869-3456 

18 BILLBOARD MAY 9, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


R &B 
ARTISTS & MUSIC 

Impact SuperSummit Hits On Wide Range Of Topics 
BY JANINE McADAMS 

ATLANTIC CITY, N.J. -This year's 
Impact SuperSummit VI, held April 
24 -26 at the Bally's Park Place Hotel 
& Casino here, didn't emit the same 
sparks as last year's meet, where 
there was a groundswell of support 
for the failing Apollo Theatre and the 
industry got a preview of platinum 
acts Boyz II Men and Jodeci. But it 
covered a good deal of ground and 
was solidly attended. 

Jules Malamud, conference organ- 
izer, says he is very pleased with the 
content and the turnout. "This has 
been the best ever," he says. He adds 
that registration numbers were up 
since last year's summit, but will not 
give exact attendance figures. "We're 
not interested in numbers," he says. 
"We're interested in giving quality to 
those who do come." 

The conference, sponsored by the 
Pennsylvania -based black music 
trade paper, covered topics from 
guerrilla marketing tactics and the 
effects of rap music lyrics, to the evo- 
lution of fusion music styles and how 
to combat bootlegging. 

Keynoter Irving Azoff, head of Gi- 
ant Records, paid tribute to the enor- 
mous strength of R &B- oriented mu- 
sic and to the creative powers of its 

executives. "American black music 
product is now driving the worldwide 
music machine," he said. "Following a 
wave of billions of dollars of music ac- 
quisitions, one can draw a direct line 
from music created on the streets and 
marketed and broken by [black music 
executives] that goes all the way from 
Tokyo to New York to London stock 
exchange." 

NEW JACK PANEL SWINGS 
One highlight that got people talk- 

ing was the "New Jack Executives 
Panel" moderated in homeboy fash- 
ion by LaMont Boles, VP of opera - 
tions/GM of LaFace Records. With a 
panel of 11 up- and -coming and newly 
arrived executives from radio and 
records -including Giant's Cassan- 
dra Mills, Perspective's Kevin Flem- 
ing, Columbia's Angela Thomas, 
WPEG Charlotte, N.C.'s Wayne 
Brown, MCA business affairs attor- 
ney Donald Walton, managers 
Shakim and Hiram Hicks, EMI Re- 
cords Group's Glynice Coleman, and 
others -Boles attempted to smash in- 
dustry stereotypes and get at the real 
ways in which a dedicated individual 
can start at an entry level and move 
up to a position of power. Each panel- 
ist was asked to explain how they got 
their start in the business, with Boles 

asking such questions as "Where the 
hell did you come from ?" of Motown 
VP of A &R /GM Steve McKeever; 
"Who did you screw to get your 
job ? "of Blossette Kitson -Elliott, VP 
of A &R for Island; and "Is the rumor 

The elevation of 
more black 

executives means 
there is more 
room for us' 

true that you got your job because 
you're Hammer's brother ?" of Louis 
Burrell, president of Bust It. While 
this approach may have ruffled some 
feathers, Boles warned the audience 
that he would be direct. He had also 
discussed the questions with each 
panelist beforehand. 

While the panelists also identified 
what they felt are their greatest ob- 
stacles in the business, such as the 
Ivory Tower syndrome at labels 
where executives are too far from the 
street to understand the music, over- 
all the mood was upbeat, with Mills 
summarizing: "The black music in- 

dustry is going through a major 
change, bringing in younger people. 
Busby's move [to CEO /chairman of 
Motown] revolutionized the industry. 
The elevation of more black execu- 
tives means there is more room for 
us." 

LABEL -RADIO RELATIONSHIP 
The ongoing friction between rec- 

ord labels and radio was discussed at 
the keynote session, "Partners For 
Progress Or Casualty By Choice." 
Ernie Singleton, president, black mu- 
sic division, for MCA, represented 
the record side, citing the importance 
of radio in breaking new artists and 
calling for more support in terms of 
more frequent, creative, and timely 
promotions at stations. 

Charles Warfield, GM of WRKS 
New York, began his dynamic state- 
ment by expressing regret that 
NARAS president Michael Greene, 
who was scheduled to moderate the 
session, could not attend due to per- 
sonal business. Warfield took excep- 
tion to a recent Billboard Commen- 
tary by Greene in which Greene 
stated that programmers no longer 
cared about music and that consult- 
ants are paid to deliver rapid ratings. 
"These remarks went out from the 
president of an organization that 

Pane/ Explores Direction Of Evolutionary Music 
AT IMPACT SUPERSUMMIT VI, which took 
place April 24-26 (see story, this page), IAAAM co- 
founder Dyana Williams led a panel discussion on 
"Evolutionary Music: Fusion Styles Of The '90s." I 
was drafted at the last minute to sit on this panel 
with Gerry Griffith, senior VP, black music, Arista; 
singer El DeBarge; saxophonist George Howard, 
songwriter /producer Bernard Belle; and produ- 
cer /recording artist Bobby Konders. I was per- 
fectly happy to participate, in light of my recent 
musings in this column about African- American 
artists making music other than R&B and in last 
week's cover story on "alternative" rap artists. 

The Impact panel got bogged down in discus- 
sions not exactly relevant or helpful to the topic 
at hand: There was a sentiment that (as I under- 
stood it) there is no such thing as fusion since 
all styles of musical expression are essentially 
African- American in origin and should be la- 
beled only as such (the motto of the desperately 
arrogant/msecure artist: Don't categorize me!); 
recuuutings of recent artistic endeavors by the 

story - Arrested Development, Disposable Heroes 
Of Hiphoprisy, Me Phi Me, Divine Styler, and 
Basehead -as well as the dancehall/reggae hip -hop 
and Latin hip -hop artists and all of the abovemen- 
tioned artists make music that is the foundation for 
the 21st century. Who knows if they will be huge 
successes? They are planting the seeds of musical 
progress and laying their foundation for a new gen- 
eration of music makers. 

In researching last week's alternative rap story, 

The 
Rhythm 
and the 
Blues 

panelists that, while of anecdotal interest, shed 
no light on whether they felt there is a fusion 
movement afoot; and a tedious discussion of the 
pros and cons of sampling. 

The panel topic is relevant as we surge through 
the '90s. Look at the popularity of the doo-wop -hip- 
hop movement, which is producing even more prac- 
titioners. Giant's latest act, Good To Go, is a girl 
group taking this concept in hand-it is fusing 40- 
year -old vocal traditions with decidedly '90s hard - 
core beats. Tracy Chapman, who as a young Afri- 
can- American artist surprised many by reviving 
folk music traditions, is returning with her third 
Elektra album. Spanish -language dancehall was 
brought to our attention via Columbia's "Dancehall 
Reggaespañol" compilation. Hollywood BASIC's 
Zimbabwe Legit, two brothers who rap in a mix- 
ture of their native Ndbele dialect and English, in- 
ject modern African influences into hip -hop. The al- 
ternative rap acts mentioned in last week's 

by Janine McAdams 

a few people made interesting comments about the 
trend. Daddy -0, producer and former member of 
Stetsasonic, says these new fusion artists repre- 
sent "the natural progression of things. Stetsasonic 
was doing it for a long time. When Boogie Down 
Productions and Public Enemy became the green 
light for message music in rap, we were the green 
light for live music and jazz. Now it's being taken 
to another level." 

Instead of aping the rap styles and images al- 
ready established, these artists innovated with what 
was aurally and physically available to them. 

"There are a lot of young kids who have grown 
up taking their listening experience and developing 
it from their own personal point of view," says Ron 
Baldwin, manager of A&R at Imago. "I don't think 
as an artist [Basehead's Michael Ivey] is con- 
sciously charting a new course for this style of mu- 

sic. He's the product of what he's been listening to." 
'We didn't sit down and consciously decide to 

make something new," says Rono Tse, one half of 
the Disposable Heroes Of Hiphoprisy. Tse and part- 
ner Michael Franti had performed as part of the 
now -defunct group the Beatnigs. `The background 
we had [in the Beatnigs] was of performing out of 
nothing metal garbage cans and chains." 

What is also interesting is that a few rappers have 
evolved their style due to dissatisfaction with hip - 

hop stereotypes. Rappers Divine Styler and Me 
Phi Me both reinvented themselves. Styler had 
had a previous album, 'Word Power," released 
on Epic two years ago, and says he was discour- 
aged from being too experimental on that album 
by his label. Me Phi Me, a native of Flint, Mich., 
says that as a teen he was rapping on the streets 
with pal M.C. Breed. Now a resident of Tennes- 
see, the state immortalized in Arrested Develop- 
ment's debut single, Me Phi Me says, "I got so 
fed up with the same old, everyday crap that a 
lot of MCs were kicking -that I was, too. You 
talked about the gold chains, your sneakers, the 
size of your penis. I just got sick of it. I just star- 

ted writing a whole 'nother way." 
There is a popular fear that the more successful 

and broad -based hip -hop becomes, the more it will 
cease to be a "black thang" and will be "stolen" 
or co -opted the way rock'n'roll and to a lesser extent 
jazz and blues have been. Says Bill Stepimey, head 
of Stepson Records, "There is that paranoia. But if 
we sought to control rap, we get into that whole 
thing of white people being able to steal a culture. 
No one can steal what you protect and support." 

FOR THE RECORD: Due to some production sna- 
fus, a couple of lines fell off the end of Havelock Nel- 
son's feature on Daddy-0 in the April 25 issue. The 
last sentence should have read: "The company [Oke- 
doke] also oversees the careers of producers Ed 
Lawson, Bamba War, Cazerny Barr, and WM Ro- 
berson." 

BILLBOARD MAY 9, 1992 

wouldn't know how to identify or de- 
fine any of the new music, much less 
acknowledge this new music," said 
Warfield. 

RETAIL SUMMIT BOWS 
A new feature in the Impact lineup 

proved highly successful. The first 
annual Impact/Billboard Retail Sum- 
mit, co- chaired by Beverly Taylor of 
Cleveland's House Of Music and Bill- 
board's Terri Rossi, received a strong 
response to its Sunday schedule de- 
voted to retail issues. According to 
Rossi, between 65 and 70 stores were 
represented among those who 
attended the Sunday meetings. These 
were in addition to Impact regis- 
trants who also attended. 

The summit represented one of the 
few formal opportunities independent 
black retailers have had to air their 
views, apart from the National Assn. 
of Recording Merchandisers conven- 
tion. Therefore, each issue elicited 
strong emotional response and audi- 
ence participation. 

For example, attendees seemed 
universally angry about the loss of 
business due to bootleggers and ille- 
gal cassette vendors. At the "Over- 
coming Obstacles Of Illegal Competi- 
tion" panel, they learned what the 
Recording Industry Assn. of America 
is doing to combat the problem. Ste- 
ven D'Onofrio and investigator Ken 
Giel of the RIAA's Anti- Piracy Unit 
described how their efforts, which in- 
clude the Street Vendor Alert Pro- 
gram and the 1-800- BAD -BEAT 
number, work to get vendors and dis- 
tributors off the streets. Many of 
those in attendance agreed that ille- 
gal vendors are sapping their busi- 
ness and that vendors sell primarily 
rap, blues, and gospel -all African - 
American music forms. 

TEMPERATURES RISING 
"Retailers Speak Out" allowed 

some of the more prominent inde- 
pendents to describe what does and 
does not work in terms of sales pat- 
terns, merchandising, one -stop ser- 
vice, and promotions in their stores. 
But the final session, "Automate Or 
Evaporate," moderated by Michael 
Ellis, director of charts for Billboard, 
raised temperatures again. Compu- 
terization in general was hailed as a 
way to better control and manage 
stores. "We're doing 80% more busi- 
ness with 30% less overhead," said 
Steve Libman of Nova Distribution of 
his investment in a computer system. 
But conversion to the SoundScan re- 
porting system, which was described 
in detail by Ellis and Leann Sanders 
of SoundScan, raised a number of 
questions. 

Sanders pointed out that the 
SoundScan data collected is identified 
in the computer only by store size 
(major chain, chain, rackjobber, or in- 
dependent) and by geographic area, 
and that the identity of the store is 
stripped to assure confidentiality. Ac- 
cording to Ellis and Rossi, the R &B 
albums and singles charts are 
expected to be converted by summer, 
with the singles chart being confi- 
gured on SoundScan, BDS data (mon- 
itored airplay), and some playlist in- 
formation. 
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BiliboardTOP 
FOR WEEK ENDING MAY 9, 1992 

I 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE 

$1M AND ONE -STOP SALES REPORTS. 

co 
w 
3 
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S 

3 E e' 4 

ó 

= 3 U 
ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

z 
o 

n p 
a s 

0 66 90 3 ALYSON WILLIAMS OBR 45417 /COLUMBIA (9.98 EQ) ALYSON WILLIAMS 50 

51 50 56 19 BOBBY "BLUE" BLAND MALACO 7458 (9.98) PORTRAIT OF THE BLUES 50 

52 47 46 47 SHABBA RANKS EPIC 47310 (9.98 EQ) AS RAW AS EVER 1 

O 2 5 5 

NO 
EN VOGUE ATCO EASTWEST 92121* (10.98) 1 week at No. i FUNKY DIVAS 1 

53 52 55 9 SOUTH CENTRAL CARTEL G.W.K. 15189 /QUALITY (9.98) SOUTH CENTRAL MADNESS 51 

54 53 49 31 NICE & SMOOTH RAL 47373 /COLUMBIA (9.98 EQ) AIN'T A DAMN THING CHANGED 29 

0 4 16 4 KRIS KROSS RUFFHOUSE 48710 /COLUMBIA (9.98 EQ) TOTALLY KROSSED OUT 
55 58 59 84 TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38 

3 1 3 35 VANESSA WILLIAMS WING 843522 /MERCURY (9.98 EQ) THE COMFORT ZONE 1 

56 54 57 6 TOO MUCH 
7174*/PRIOLE RITY 

(THE98BABY GETO BOYS) BRINGING HELL ON EARTH 
) 

54 

4 3 1 27 GERALD LEVERT ATCO EASTWEST 91777 (10.98) PRIVATE LINE 1 

51 69 - 2 SOUNDTRACK EMI 98414 /ERG (10.98) WHITE MEN CAN'T JUMP 57 

5 5 2 22 MICHAEL JACKSON EPIC 45400 (10.98 EQ) DANGEROUS 1 

58 61 60 6 AN 
aED TRICKS OF THE TRADE VOL. II 

N 

DRETROIT'S6MOSTAW 58 

© 9 9 13 R. KEL4L6YY &9 PUBLIC ANNOUNCEMENT BORN INTO THE '90'S 6 
59 57 53 10 HI -C FEATURING TONY A SKANLESS 61235* (9.98) SKANLESS 53 

0 10 10 8 TLC LAFACE 26003` / ARISTA (9.98) 000000HHH...ON THE TLC TIP 7 
60 48 44 30 PPUBLIIC4EN 

áMY MBIA (10 98 EQ) 
APOCALYPSE 91...THE ENEMY STRIKES BLACK 1 

8 8 6 46 JODECI A UPTOWN 10198/MCA (9.98) FOREVER MY LADY 1 61 55 52 6 SKYY ATLANTIC 82328* (9.98) NEARER TO YOU 52 

9 6 4 31 CYPRESS HILL RUFFHOUSE 47889 /COLUMBIA (9.98 EQ) CYPRESS HILL 4 62 63 68 7 KID SENSATION NASTYMIX 7101 /ICHIBAN (9.98) THE POWER OF RHYME 62 

10 7 7 23 TEVIN CAMPBELL ()WEST 26291/WARNER BROS. (9.98) T.E. V.I.N. 5 63 56 47 34 NAUGHTY BY NATURE TOMMY BOY 1044 (9.981 NAUGHTY BY NATURE 10 

11 11 8 22 KEITH SWEAT ELEKTRA 61216 (10.98) KEEP IT COMIN' 1 
64 67 69 5 GANKSTA N -I -P RAP -A -LOT 57160/PRIORITY (9.98) THE SOUTH PARK PSYCHO 64 

iZ 12 15 23 LISA STANSFIELD ARISTA 18679* (10.98) REAL LOVE 12 65 62 82 4 POISON CLAN EFFECT 3006 /LUKE (9.98) POISONOUS MENTALITY 62 

13 13 13 15 2PAC INTERSCOPE 91767 /ATLANTIC (9.98) 2PACALYPSE NOW 13 
66 NEW O 1 SOUNDTRACK SOLAR 75330 /EPIC (10.98 EQ) DEEP COVER 66 

14 14 11 29 PATTI LABELLE MCA 10439 (9.98) BURNIN' 9 
87 NEW 1 MELI'SA MORGAN PENDULUM 61273 /ELEKTRA (9.98) STILL IN LOVE WITH YOU 67 

15 15 12 49 BOYZ II MEN ' MOTOWN 6320* (9.98) COOLEYHIGHHARMONY 1 
68 59 51 25 ICE CUBE PRIORITY 57155 (9.98) DEATH CERTIFICATE 1 

16 16 17 16 MINT CONDITION PERSPECTIVE 1001' /A &M (9.98) MEANT TO BE MINT 13 
69 60 54 31 MC LYTE FIRST PRIORITY 91731 /ATLANTIC (10.98) ACT LIKE YOU KNOW 14 

17 30 50 3 DAS EFX ATCO EASTWEST 91827* (9.98) DEAD SERIOUS 17 
70 75 70 13 DON DIEGO ULTRA)) 0502 (9.98) RAZZ 70 

18 18 18 23 SHANICE MOTOWN 6319* (9.98) INNER CHILD 13 71 51 38 49 SOUNDS OF BLACKNESS PERSPECTIVE 1000 /A &M (9.98) THE EVOLUTION OF GOSPEL 4 

19 17 14 26 HAMMER CAPITOL 98151 (9.98) TOO LEGIT TO QUIT 3 12 78 74 27 JOHNNIE 
I KNOW IT'S WRONG, BUT I JUST CAN'T DO RIGHT 59 

20 20 23 11 LUKE LUKE 91830 /ATLANTIC (10.981 I GOT SHIT ON MY MIND 20 73 80 - 2 CLISD88ND9 
áE NEW GET FUNKY CREW WE'RE GOIN' OFF 73 

21 26 27 8 FU- SCHNICKENS JIVE 41472 (9.98) F.U.- DON'T TAKE IT PERSONAL 2) 14 73 65 67 TONY TERRY EPIC Qsm 5 (9.94 EQ) TONY TERRY 35 

22 23 24 11 GLENN JONES ATLANTIC 82352' (10.96) HERE I GO AGAIN 22 75 77 75 42 HEAVY D. & THE BOYZ UPTOWN 10289 /MCA (9.98) PEACEFUL JOURNEY 5 

23 19 19 30 PRSNC E AND53H9'/WARG. BROS. (9.98) 
DIAMONDS & PEARLS 1 

76 71 66 39 COLOR ME BADD 12 GIANT 24429 /REPRISE (9.981 C.M.B. 10 

24 21 20 17 SOUNDTRACK SOUL 10462 /MCA (10.99) JUICE 3 
77 74 73 18 BUST DOWN EFFECT 3005'/LUKE (9.98) NASTY BITCH (CHAPTER 1) 56 

25 22 21 9 BOOGIE DOWN PRODUCTIONS JIVE 41470' (9.98) SEX AND VIOLENCE 20 
18 68 64 25 BIG DADDY KANE COLD CHILLIN' 26715 REPRISE (9.98) PRINCE OF DARKNESS 25 

26 27 28 9 JOE PUBLIC COLUMBIA 48628 (9.98 EQ) JOE PUBLIC 26 
79 64 58 45 NATALIE COLE 14 ELEKTRA 61049 (13.98) UNFORGETTABLE 5 

80 19 88 3 SISTER SOUUAH EPIC 48713 (9.98 EQ) 360 DEGREES OF POWER 79 
21 25 25 31 MARIAH CAREY ' COLUMBIA 47980 (10.98 ED) EMOTIONS 6 

28 24 22 26 BLACK SHEEP MERCURY 848368 (9.98) A WOLF IN SHEEP'S CLOTHING 15 81 94 - 39 DAMIAN DAME LAFACE 2 -6000 /ARISTA (9.98) DAMIAN DAME 21 

29 28 26 12 SIR MIX -A -LOT DEF AMERICAN 26765 REPRISE (9.98) MACK DADDY 21 82 72 63 24 CH 
É MH 9400 (9 

9a& 
M.C. MADNESS AIN'T NO DOUBT ABOUT IT 31 

30 29 29 42 BEBE & CECE WINANS CAPITOL 92078' (9.98) DIFFERENT LIFESTYLES 1 
83 84 80 5 FATHER DOM WRAP 8105' /ICHIBAN (9.98) FATHER DOM 80 

31 37 67 4 
ARRESTED DEVELOPMEENT 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF... 31 

84 85 - 2 BEN E. KING ICHIBAN 1133' (9.98) WHAT'S IMPORTANT TO ME 84 

85 86 84 15 TECHMASTER P.E.B. NEWTOWN 2208* (9.98) BASS COMPUTER 83 
32 32 31 5 M.C. BRAINS MOTOWN ó34z (9.98) LOVERS LANE 31 

86 92 - 2 BASS PATROL JOEY BOY 3004 (8.98) THE KINGS OF BASS 86 
33 31 33 30 A TRIBE CALLED QUEST JIVE 1418 (9.98) LOW END THEORY 13 

87 89 2 MAY MAY SCOTT! BROS. 75233 (9.98) THE INTRODUCTION 87 
34 34 34 24 U.M.C.'S WILD PITCH 97544/ERG (9.98) FRUITS OF NATURE 32 CI NEW 1 RANDY CRAWFORD WARNER BROS. 26736* (10.98) THROUGH EYES OF LOVE 88 
35 35 32 22 AMG SELECT 21642* (9.98) BITCH BETTA HAVE MY MONEY 20 

89 87 97 46 PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1 
36 76 - 2 CHAKA KHAN WARNER BROS. 26296 (10.98) THE WOMAN I AM 36 

90 81 76 27 DIGITAL UNDERGROUND ToMMY BOY 1045 (9.98) SONS OF THE P 23 
31 39 37 51 LUTHER VANDROSS EPIC 46789 (10.98 EQ) POWER OF LOVE I 

38 41 45 6 POOH -MAN (MC POOH) JIVE 41476 (9.98) FUNKY AS I WANNA BE 38 91 97 77 11 B.B.KING MCA 10295 (9.941 THERE IS ALWAYS ONE MORE TIME 76 

39 36 36 27 2ND II NONE PROFILE 1416 (9.941 2ND II NONE 26 92 NEW 1 
VARIOUS ARTISTS WHITE MEN CAN'T RAP (MUSIC FROM "WHITE MEN CAN'T JUMP ") 
EMI 99087/ERG (7.98) 92 

40 33 30 25 ATLANTIC STARK REPRISE 26545 (9.94) LOVE CRAZY 25 93 70 61 32 KARYN WHITE WARNER BROS. 26320 (10.98) RITUAL OF LOVE 7 

94 NEW 1 SPICE 1 JIVE 41481* (9.98) SPICE 1 94 
41 65 91 3 COLLEGE BOYZ VIRGIN 91658' (9.98) RADIO FUSION RADIO 41 

95 91 78 49 CHUBS ROCK SELECT 21640 /ELEKTRA (9.98) THE ONE 13 
42 38 41 19 JODY WATLEY MCA 10355 (10.98) AFFAIRS OF THE HEART 21 

96 83 71 28 BARRY WHITE A &M 5377 (9.98) PUT ME IN YOUR MIX 8 
43 40 35 43 PHYLLIS HYMAN PIR 11006/Z00 (9.98) PRIME OF MY LIFE 10 

91 96 98 4 CHOICE RAP -A -LOT 57172' /PRIORITY (9.98) STICK & MOOVE 93 
44 42 42 10 CECE PENISTON A &M 5381* (9.98) FINALLY 42 

98 93 89 4 GALLOWAY SOLAR 75326' /EPIC (9.98 EQ) LET'S GET SMOOTH 89 
45 43 48 7 THE HARD BOYS A.E.I.4120 /ICHIBAN (8.98) A -TOWN HARD HEADS 43 

99 88 83 34 POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23 
46 44 43 8 CHERRELLE TABU 4005*/A&M (9.98) THE WOMAN I AM 43 

100 95 - 17 JERMAINE JACKSON LAFACE 2 -6001 /ARISTA (9.98) YOU SAID 39 
47 46 39 27 CHRIS WALKER PENDULUM 61136' /ELEKTRA(9.98) FIRST TIME 32 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. 
RIM certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 

on cassette and CD. `Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels 
that do not issue list prices, are proiected from wholesale orices. © 1992. Billboard/BPI Communications. 

® 49 62 6 CHIC WARNER BROS. 26394* (10.98) CHIC -ISM 48 

49 45 40 29 SCARFACE RAP -A -LOT 57167 /PRIORITY (9.98) MR. SCARFACE IS BACK 13 

IF YOU SELL TO OR SERVICE 
RECORD RETAILERS -READ THIS! 

Billboard's 1992 RECORD RETAILING DIRECTORY is here! This year's edition has over 
7,000 completely updated record retailing and chain headquarter listings -including phone 

numbers, fax numbers, store buyers, store planners and lots more! 

To order your copy call 1.800. 223.7524 or 1.201. 363.4156. 
Or send check or money order for $99 plus $3 shipping ($8 for international orders) to: 

Billboard Directories P.O. Box 2016 Lakewood, NY 08701 
NY, NJ, CA, TN, MA, IL & DC residents please add applicable sales tax. 

Order bulk copies for your entire sales staff-Call for special rates! 
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The NEW album from TYRONE DAVIS 
"Something's Mighty Wrong" lc 1135 -LP, MC. CD 

featur ng his NEW single "Something's Mighty Wong" 92 -255 

Distributed by Icuiban Records, Inc., P.O. Box 724577, Atlanta. Georgia 30339. Tel: (404) 926 -3377 Fax: (404) 926 -2774 
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14,0 BELOW 

The NEW album from MC 3reed 
"20 Below11 WRA 601 1- .NC /CD 

featuring his NEW sing e 

"Ain't To Be F ... ed Will 92 -105 

Parents Advisory 
RTISTS 

Distributed by Ichiban Records, Inc., P.O. Box 724677, Atlanta, Georgia 30339. Tel: (404) 926 -3377 Fax: (434) 926 -2774 

www.americanradiohistory.com

www.americanradiohistory.com


ßNIHM 

SECTION 

REAL WOMAN: "All Woman" by Lisa Stansfield (Arista) rises to the 
top of the Hot R &B Singles chart with reports from 94 stations. It has No. 
1 reports from four stations, and at 67 other stations it still has a strong 
chance to move up on playlists. The album "Real Love" holds at No. 12, 

but after making steady increases over the past few weeks, it regains its 
bullet. On the R &B Radio Monitor chart it is on 61 stations. It gets pushed 
back on that chart 8 -9, even though it increases in points. Also, two records 
jump forcefully over it: "Jump" by Kris Kross (Rufthouse) leaps 13 -2 on 
the monitor, gaining airplay on four stations for a total of 58 out of the 63 

monitored stations. "Love You All My Lifetime" by Chaim Khan (Warner 
Bros.) bounces back 12 -7. The performance of this record on the monitored 
chart has been affected by the release of new mixes. Currently there are 
six mixes in the monitor's library, the last of which was active for only one 
chart day. "Lifetime" gains one station, therefore receiving airplay on all 
of the monitored stations. The only other record on the monitor with airplay 
on the entire panel is "Love Me" by Tracie Spencer (Capitol). 

MO MONEY: "My Lovin' (You're Never Gonna Get It)" by En Vogue (Atco 
EastWest) moves up on the playlist -based chart 6-3, with reports from 97 sta- 
tions. It gets No. 1 reports from eight stations. On the monitored chart it earns 
a bullet at No. 1 for the third week. It gains airplay on one station, for a total 
of 62. "Jump" by Kris Kross now has reports from 83 playlist -based stations, 
gaining WJFX Fort Wayne, Ind. It is No. 1 at six stations. 

ALTERNATIVE ALTERNATIVES: "Tennessee" by Arrested Develop- 
ment (Chrysalis) gains radio reports from 11 stations, including WBLS New 
York; WQQK Nashville; WPGA Macon, Ga.; KKBT Los Angeles; and WHRK 
Memphis. It now has reports from 63 stations. "They Want EFX" by Das 
EFX (Atco EastWest), while more mainstream in its musical style, entered 
the chart four weeks ago strictly on sales points. Last week was the first week 
it gained radio reports and 27 stations listed it. This week it earns activity 
at 21 more. It is on a total of 48 stations. On the monitor, 42 stations register 
actual airplay. 

FYI: In lieu of a printed Radio Action Box, the following is a list of some 
of the records already on the chart that got double -digit adds this week: "This 
Is The Way We Roll" by Hammer (Capitol) -18 stations; "Sensitive Lover" 
by the Isley Brothers (Warner Bros.) -15; "You Remind Me" by Mary J. 
Blige (Uptown) -14; and "How Do I Love Thee" by Queen Latifah (Tommy 
Boy) -12. 

Billboard. R &B Radio Monitor,. 
Compiled from a national sample of monitored R &B radio stations by Broadcast Data Systems. 63 R &B stations are 

monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, which are computed 

by cross -referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the 

Hot R &B Singles chart, which uses playlists, rather than monitored airplay. ° Tracks moving up the chart with airplay 
gains. S 1992, Billboard /BPI Communications. 
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TITLE 
ARTIST (LABEL) 

MY LOVIN' 4 weeks at No. 1 

EN VOGUE (ATCO EASTWEST) 22 6 
SOMETIMES ITS ONLY LOVE 
LUTHER VANDROSS (EPIC) 

JUMP 
KRIS KROSS (RUFFHOUSE /COLUMBIA) 

21 6 STAY 
JODECI (UPTOWN /MCA) 

COME & TALK TO ME 
JODECI (UPTOWN /MCA) 

20 6 HERE I GO AGAIN 
GLENN JONES (ATLANTIC) 

REMEMBER THE TIME 
MICHAEL JACKSON (EPIC) 28 4 

HONEY LOVE 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

MAKE IT HAPPEN 
MARIAN CAREY (COLUMBIA) 

24 6 ITS O.K. 
BEBE & CECE WINANS (CAPITOL) 

GOODBYE 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 31 4 

SCHOOL ME 
GERALD LEVERT (ATCO EASTWEST) 

LOVE YOU ALL MY LIFETIME 
CHAKA KHAN (WARNER BROS.) 

25 6 EVERLASTING LOVE 
TONY TERRY (EPIC) 

DONT BE AFRAID 
AARON HALL (SOUL /MCA) 32 4 

STILL IN LOVE WITH YOU 
MELISA MORGAN (PENDULUM /ELEKTRA) 

ALL WOMAN 
LISA STANSFIELD ( ARISTA) 29 6 

CANT HAVE MY MAN 
ALYSON WILLIAMS (OBR /COLUMBIA) 

BREAKIN' MY HEART 
MINT CONDITION (PERSPECTIVE /A &M) 

26 6 I LOVE YOUR SMILE 
SHANICE (MOTOWN) 

BABY HOLD ON TO ME 
GERALD LEVERT (ATCO EASTWEST) 

30 6 KEEP IT COMIN' 
KEITH SWEAT (ELEKTRA) 

SAVE THE BEST FOR LAST 
VANESSA WILLIAMS (WING /MERCURY) 38 2 

GIVING HIM SOMETHING HE ... 
EN VOGUE (ATCO EASTWEST) 

IN THE CLOSET 
MICHAEL JACKSON (EPIC) 40 2 

MONEY DON'T MATTER 2 NIGHT 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

WHY ME BABY? 
KEITH SWEAT (ELEKTRA) 36 3 

YOU REMIND ME 
MARY J. BEIGE (UPTOWN /MCA) 

LIVE AND LEARN 
JOE PUBLIC (COLUMBIA) 

34 4 I DREAM. I DREAM 
JERMAINE JACKSON (LAFACE /ARISTA) 

LOVE ME 
TRACTE SPENCER (CAPITOL) 

DON'T MAKE ME BEG TONIGHT 
GARY BROWN (CAPITOL) 

PLEASE DONT GO 
BOYZ II MEN (MOTOWN) 

NU NU 
LIDELL TOWNSELL (MERCURY) 

SOMEBODY LOVES YOU BABY 
PATTI LABELLE (MCA) 

JOY 
SOUL II SOUL (VIRGIN) 

AIN'T 2 PROUD 2 BEG 
TLC (LAFACE / ARISTA) - THE SAGA CONTINUES... 

THE BOYS (MOTOWN) 

DO IT TO ME 
LIONEL RICHIE (MOTOWN) 

40 39 6 WE GOT A LOVE THANG 
CECE PENISTON (A &M) 

R &B 
ARTISTS & MUSIC 

THE RAP COLUMN 
(Continued from page 23) 

more patient," he says. 
Flex, whose sets now follow a care- 

fully researched formula, adds, "My 
selections are for the people, and 40% 
of what I play I don't like." 

FLYING HIGH: Fans of Cypress 
Hill can catch it at the movies later 
this year. The members of the Ruff - 
house rap act have scored speaking 
roles in Robert Townsend's upcoming 
black- superhero flick, "The Media 
Man." The group's Sen Dog, B -Real, 
and DJ Muggs will portray Los 
Angeles gang members in the com- 
edy. The trio was scheduled to play 
the 19th annual Fifth Avenue Pot Pa- 
rade and Smoke -In in Manhattan's 
Washington Square Park with Brand 
Nubian and others May 2. On May 
22, they will be hosting a gold- record 
party at Santa Monica, Calif.'s Mu- 

seum of Flying that will feature per- 
formances by EastWest's Das EFX, 
Chrysalis' Daddy Freddy, and 
Tommy Boy's House Of Pain, which 
DJ Muggs produced. A Cypress re- 
mix of the Beastie Boys' "So What - 
cha Want" will be available May 11. 
The crew's cut "A To The K" is out 
now on Chrysalis' "White Men Can't 
Rap" EP; "Shoot 'Em Up" appears on 
the "Juice" soundtrack (SOUL). 

ALL MIXED UP: Baba Professor 
X The Overseer is completing a solo 
album project, due early this summer 
on Polydor. The X -Clan member and 
black nationalist native son of Brook- 
lyn activist Sonny Carson will join 
forces with KRS -ONE, College 
Boyz, Afrika Bambaataa, and oth- 
ers on the track "Close The Crack 
Houses." PXO promises the song's 

words will be followed by action 
through Blackwatch, the youth or- 
ganization that spawned X -Clan. X- 
Clan's second album, "X- Odus," due 
May 19, is kickin' afronautics with ti- 
tles like "Cosmic Ark" and "Holy 
Rum Swig." Despite a surfeit of famil- 
iar beats, the collection's 11 conscious 
cuts provide lots of hardcore jollies, 
including PXO's distinctive "heavens 
to mergatroid" voice ... La Grange's 
spare rock/rap/acid-jazz hybrid is one 
of my favorite things of the moment. 
Tracks like "Jump To The Rhythm" 
and "Can't Understand The Black 
Man" fuse moody raps with lots of 
guitar spunk and nimble bass 
grooves. This self -distributed North 
Carolina band is scheduled to play the 
New Music Seminar next month. 
"Jump To The Rhythm "(YGB Rec- 

(Continued on page 27) 

You want to take your clients to something special. But what 
about tickets? Easy. You have connections. Gold Card Event 

connections. They save great seats for theater, concerts 

and sports events. Just for Gold Card members like you. 

THE GOLD CARD. 
THE AMERICAN EXPRESS® GOLD CARD. 

Call 1- 800 -223 -2657, to apply. 
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Northern Star Rises. T.C. Thompkins, left, president of newly formed Northern 
Star Records, and George Tavares, VP of business affairs for the label, happily 
sign their first artist, Dee Dee Wilde. The label is based in Miami. Wilde's first 
album, "Get -A- Way," is due for release this month. 

HOT R &B PLAYLISTSTM 
Sample Playlists of the Nation's Largest Urban Radio Stations 

(These playlists are not based on monitored airplay. but are supplied by the stations.) 

New York P,D.: Vinny Brown 
1 5 Kris Kross, Jump 

2 1 Lisa Stansfekl, All Woman 
3 3 Keith Sweat Why Me Baby? 

4 6 En Vogue, 
Sweat, 

Lovin' (You're Never Gon 
5 9 Tevin Campbell, Goodbye 
6 11 Trade Spencer, Love Me 
7 7 Boyz II Men Please Don't Go 

8 4 Vanessa Williams, Save The Best For L 

9 2 Mariah Carey, Make It Happen 
10 14 Jaded, Come & Talk To Me 
11 8 Joe Pudic Live And Learn 
12 10 Aaron Hall, Don't Be Afraid (From "Ju 
13 15 Luther Vandross, Sometimes Its Only 
14 12 Glenn Jones, Here I Go Again 
15 16 Chaka Khan, Love You All My Lifetime 
16 17 Jody Watley, I'm The One You Need 
17 13 Atlantic Starr Masterpiece 
18 35 Gary Brown, don't Make Me Beg Tonight 
19 22 Gerald Levert, School Me 
20 27 Alyson Williams, Can't Have My Man 
21 29 Meli'sa Morgan, Still In Love With Yo 
22 18 Patti LaBelle, Somebody Loves You Bab 
23 19 Michael Jackson Remember The Time 
24 20 CeCe Peniston, We Got A Love Thang 
25 21 Mint Condition, Breakin' My Heart (Pr 
26 23 Jaded, Stay 
27 25 Gerald Levert (Duet With Eddie Levert 
28 28 Shanice, I'm Cryin' 
29 30 Jemuine Jackson, I Dream, I Dream 
30 34 Michael Jackson, In The Closet 
31 36 Lionel Richie, Do It To Me 
32 EX Mary J. Blige, You Remind Me (From "S 
33 24 Chemed Tears Of Joy 

A34 - R. Kelly L Pudic Announcement, Honey 
35 33 Karyn White, The Way I Feel About You 
36 37 Patti LaBelle, When You've Been Bless 

A37 - The Boys, The Saga Continues... 
38 32 Prince And The N.P.G., Diamonds And P 

39 38 Mariah Carey, Can't Let Go 
40 39 Keith Sweat, Keep It Comin' 
A - Pete Rock á C.L Smooth, They Reminis 
A - Nice á Smooth, Sometimes I Rhyme Slow 
A - Fu- Shnickens, La Schmoove 

EX EX Lidell Townselt, Nu Nu 
EX EX Arrested Devekpment, Tennessee 
EX EX A Tribe Called uest, Scenario 
EX EX Das EFX, They ant EFX 
EX EX Scartace A Minute To Pray And A Seco 
EX EX Big Daddy Kane, The Lover In You 
EX EX U.M.C.'S, One To Grow On 
EX EX Black Sheep, The Choice Is Yours 

0 0 f{,..,ii' 

Philadelphia P.D.: Dave Allan 
1 5 En Vogue My Lovin' (You're Never Gon 
2 3 Boyz II Men, lease Don't Go 
3 1 Aaron Hall, con t Be Afraid (From "Ju 
4 2 Joe Public, Live And Learn 
5 6 Mariah Grey, Make It Happen 
6 7 Tracie Spencer, Love Me 
7 8 Lisa Stanfield, All Woman 
8 9 Luther Vandross, Sometimes It's Only 
9 10 Keith Sweat, Why Me Baby? 

10 4 Tevin Campbell, Goodbye 
11 14 Chaka Khan, Love You All My Lifetime 
12 12 Jody Watley, I'm The One You Need 
13 15 Katin Sledge, Take Me Back To Love Ag 
14 16 Meli'sa Morgan, Still In Love With Yo 
15 20 Jodeci, Come & Talk To Me 
16 21 Michael Jackson, In The Closet 
17 19 BeBe & CeCe Winans, It's O.K. 
18 28 Kris Kross, Jump 
19 22 Soul II Soul, Joy 
20 II Atlantic Starr Masterpiece 

21 13 Glenn Jones, llere I Go Again 
22 24 Alyson WiNiams, Can't Have My Man 
23 23 Shanice, I'm Cryin' 
24 25 Udell Twnsell, Nu Nu 
25 26 Gerald Levert, School Me 
26 29 The 

d 

The Saga Continues... 
27 27 Prim The N.P.G., Money Don't Ma 
28 30 TLC, Ain't 2 Proud 2 Beg 
29 EX Lionel Richie, Do It To Me 

30 
A 
A 
A 

EX 
EX 
Ex 

EX 

EX 

EX 

EX 

R. Kelly 8 Public Announcement Honey 
Mary J. Blige, You Remind Me tom ' S 

Damian Dame, Gotta Learn My Rhythm 
Das EFX, They Want EFX 
Black Sheep, The Choice Is Yours 
M.C. Brains, Everybody's Talking 
Good 2 Go, Never Satisfied 

V1074740 
Atlanta P.D.: Mike Roberts 

1 5 En Vogue, My Loam' (You're Never Gon 
2 2 Mint Condition, Breakin' My Heart (Pr 
3 3 Teddy Riley (Featuring Tammy Lucas), 
4 6 BeBe & CeCe Winans, Its O.K. 
5 1 Glenn Jones Here I Go Again 
6 7 Tevin Campbell, Goodbye 
7 9 Lisa Stans field All Woman 
8 8 Patti LaBelle, Somebody Loves You Bab 
9 4 Vanessa Williams, Save The Best For L 

10 10 Gerald Levert (Duet With Eddie Levert 
11 12 Mariah Carey, Make It Happen 
12 13 Keith Sweat, Why Me Baby? 
13 14 Chaka Khan, Love You All My Lifetime 
14 11 Boyz II Men, Please Don't Go 
15 15 Joe Public Live And Learn 
16 18 Alyson Williams, Can't Have My Man 
17 17 Aaron Hall, Don't Be Afraid (From "Ju 
18 19 Randy Crawford, Who's Crying Now 
19 16 Atlantic Starr, Masterpiece 
20 23 Damian Dame, Gotta Learn My Rhythm 
21 21 Kathy Sledge, Take Me Back To Love Ag 
22 24 Meli'sa Morgan, Still In Love With Yo 
23 25 Michael Jackson In The Closet 
24 28 Tracie Spencer, Love Me 
25 27 Luther Vandross, Sometimes It's Only 
26 26 Kris Kross, Jump 
27 33 Lionel Richie Do It To Me 
28 29 Prince And The N.P.G., Money Don't Ma 
29 30 Soul II Soul, Joy 
30 31 Gerald Levert School Me 
31 20 TLC, Ain't 2 Proud 2 Beg 
32 35 The Boys, The Saga Continues... 
33 34 KCM, Let Me Groove You 

A34 - Jodeci, Come 8 Talk To Me 
35 22 Guy Let's Stay Together 

36 36 Michael Jackson, Remember The Time 
EX EX Shanice, I'm Cryin' 
EX EX R. Kelly 8 Public Announcement, Honey 

Chicago 
1 2 TLC, Ain't 2 Proud 2 Beg 
2 I Boyz II Men Please Don t Go 

3 3 En Vogue, My Lovin' (You're Never Gon 
4 6 Kris Kross, Jump 
5 5 Keith Sweat, Why Me Baby? 
6 7 Tevin Campbell, Goodbye 
7 31 Mint Conddion, Breakin' My Heart (Pr 
8 8 Mariah Carey, Make It Happen 
9 9 Big Daddy Kane, The Lover In You 

10 10 Aaron Hall, Don't Be Afraid (From "lu 
11 11 Luther Vandross Sometimes It's Only 
12 12 Jaded, Come 8 Talk To Me 
13 13 Joe Public, Live And Learn 
14 14 Lisa Stanfield, All Woman 
15 15 Shanice, I'm Cryin' 
16 17 R. Kelly á Public Announcement, Honey 
17 20 Tracie Spencer, Love Me 
18 19 CeCe Peniston, Keep On Malkin' 
19 18 Alyson Williams, Can't Have My Man 
20 16 BeBe & CeCe Winans, It's O.K. 
21 21 Black Sheep, The Choice Is Yours 
22 22 Chaka Khan, Love You All My Lifetime 
23 23 Meli'sa Morgan Still In Love With Yo 
24 26 Gerald Levert, School Me 
25 28 Michael Jackson, In The Closet 
26 25 Jermaine Jackson I Dream, I Dream 
27 27 Lionel Richie, Do It To Me 
28 30 Lidell Townsell, Nu Nu 
29 29 Eugene Wilde, How About Tonight 
30 4 2Pac, Brenda s Got A Baby 

&Lai. 
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Hot R&B Sales & Airplay.. 
A ranking of the top 40 R &B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R &B Singles chart. 
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JUMP KRIS KROSS 

ALL WOMAN LISA STANSFIELD 

MY LOVIN' (YOU'RE NEVER GONNA GET IT) EN VOGUE 

WHY ME BABY? KEITH SWEAT 

LIVE AND LEARN JOE PUBLIC 

HELLUVA BROTHERHOOD CREED 

GOODBYE TEVIN CAMPBELL 
DON'T BE AFRAID (FROM "JUICE ") AARON HALL 
COME & TALK TO ME JODECI 
LOVE ME TRACIE SPENCER 

I'M CRYIN' SHANICE 

MAKE IT HAPPEN MARIAH CAREY 

HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT 

CAN'T HAVE MY MAN ALYSON WILLIAMS 

LOVE YOU ALL MY LIFETIME CHAKA KHAN 

IT'S O.K. BEBE & CECE WINANS 
SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS 

TENNESSEE ARRESTED DEVELOPMENT 

BRENDA'S GOT A BABY 2PAC 

PLEASE DON'T GO BOYZ II MEN 

AIN'T 2 PROUD 2 BEG TLC 

STILL IN LOVE WITH YOU MELI'SA MORGAN 

THEY WANT EFX DAS EFX 

IF YOU WANT IT 2ND II NONE 

I'M THE ONE YOU NEED JODY WATLEY 

DON'T MAKE ME BEG TONIGHT GARY BROWN 

THE LOVER IN YOU BIG DADDY KANE 

SCHOOL ME GERALD LEVERT 

TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE 

VICTIM OF THE GHETTO COLLEGE BOYZ 

BABY GOT BACK SIR MIX -A -LOT 

HERE 1 GO AGAIN GLENN JONES 
SAVE THE BEST FOR LAST VANESSA WILLIAMS 

SUPERFICIAL LOVE BAS NOIR 

IN THE CLOSET MICHAEL JACKSON 
I WANNA ROCK LUKE 

GOTTA LEARN MY RHYTHM DAMIAN DAME 

NU NU LIDELL TOWNSELL 

FOREVER IN YOUR EYES MINT CONDITION 
MASTERPIECE ATLANTIC STARR 
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AIRPLAY 
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K F 
-- 
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3 WHY ME BABY? KEITH SWEAT 2 

2 6 ALL WOMAN LISA STANSFIELD 

3 8 MY LOVIN' (YOU'RE NEVER GONNA GET IT) EN VOGUE 3 

4 2 GOODBYE TEVIN CAMPBELL 5 

5 9 LOVE ME TRACTE SPENCER 9 

6 10 COME & TALK TO ME JOOECI 7 

7 4 MAKE IT HAPPEN MARIAH CAREY 10 

8 DON'T BE AFRAID (FROM "JUICE ") AARON HALL 8 

9 il SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS 12 

10 14 JUMP KRIS KROSS 4 

11 12 PLEASE DON'T GO BOYZ II MEN 14 

12 13 I'M CRYIN' SHANICE 11 

13 16 CAN'T HAVE MY MAN ALYSON WILLIAMS 13 

14 7 LIVE AND LEARN JOE PUBLIC 6 

15 5 IT'S O.K. BEBE & CECE WINANS 17 

16 17 LOVE YOU ALL MY LIFETIME CHAKA KHAN 15 

17 18 HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT 16 

18 19 STILL IN LOVE WITH YOU MELI'SA MORGAN 19 

19 21 SCHOOL ME GERALD LEVERT 20 

20 27 IN THE CLOSET MICHAEL JACKSON 24 

21 25 DON'T MAKE ME BEG TONIGHT GARY BROWN 22 

22 26 I DREAM, I DREAM JERMAINE JACKSON 30 

23 32 MONEY DON'T MATTER 2 NIGHT PRINCE AND THE N.P.G. 29 

24 33 DO IT TO ME LIONEL RICHIE 36 

25 28 TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE 26 

26 31 GOTTA LEARN MY RHYTHM DAMIAN DAME 31 

27 35 JOY SOUL II SOUL 37 

28 34 WHO'S CRYING NOW RANDY CRAWFORD 35 

29 TENNESSEE ARRESTED DEVELOPMENT 21 

30 30 SUPERFICIAL LOVE BAS NOIR 32 

31 36 THE SAGA CONTINUES... THE BOYS 40 

32 40 FOREVER IN YOUR EYES MINT CONDITION 34 

33 29 THE LOVER IN YOU BIG DADDY KANE 28 

20 I'M THE ONE YOU NEED JODY WATLEY 27 

35 WHEN YOU'VE BEEN BLESSED PATTI LABELLE 47 

36 37 BRENDA'S GOT A BABY 2PAC 23 

37 NEVER SATISFIED GOOD 2 GO 50 

38 BUSTIN' OUT (ON FUNK) DOUG E. FRESH 42 

39 YOU REMIND ME MARY J. BLIGE 53 

40 24 HELLUVA BROTHERHOOD CREED 18 

R &B SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

25 AIN'T 2 PROUD 2 BEG (D.A.R.P., ASCAP /Diva One, 

BMI /Pebbitone, ASCAP /'Tizbiz, ASCAP) 

1 ALL WOMAN (Big Life, BMI /Careers -BMG, BMI) 
46 BABY GOT BACK (Songs Of PolyGram, BMI /Mix -A -Lot, 

BMI) 

63 BABY HOLD ON TO ME (Trycep, BMI /Ramat, 

BMI/Willesden, BMI) 
56 BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte 

Tyme, ASCAP) WBM 

23 BRENDA'S GOT A BABY (GLG Two, BMI) 
42 BUSTIN' OUT (ON FUNK) (Jobete, ASCAP) CPP 

13 CAN'T HAVE MY MAN (Al B. Sure!, ASCAP /Lanoma, 
ASCAP /EMI April, ASCAP /Kevin Dean, ASCAP) 

65 THE CHOICE IS YOURS (Peep Bo, ASCAP /Pei, ASCAP) 

7 COME 8 TALK TO ME (EMI April, ASCAP /DeSwing 
Mob, ASCAP /Across 110th Street, ASCAP) 

91 CRAZY PICTURES (Virgin, ASCAP) 

72 CROSS YOUR MIND (DQ, ASCAP/K-Daves, 
ASCAP/WB, ASCAP) 

87 DEEP COVER (Sony Tunes, ASCAP /Nuthouse, ASCAP) 

36 DO IT TO ME (Speeding Bullet, ASCAP) 

84 DO NOT PASS ME BY (Bust -It, BMI /SRF, ASCAP) 

8 DON'T BE AFRAID (FROM JUICE) (Shaklee, 
BMI /Nasty Man, ASCAP) 

22 DON'T MAKE ME BEG TONIGHT (EMI April, 
ASCAP /0/B/0 Itself, ASCAP /Cuddie B, ASCAP /JKD, 
ASCAP) 

85 EVERLASTING LOVE (Sun Face, ASCAP /Shaman 
Drum, BMI /EMI Blackwood, BMI) 

51 THE FEELING I GET (April Joy, BMI /Island, 
BMI /Gabrielle's Song, BMI) 

83 FIRE 8 EARTH (Not Listed) 
34 FOREVER IN YOUR EYES (Flyte Tyme, ASCAP) 

94 FUNKY VIBE (Ruthless Attack, ASCAP /Don Wilson, 
ASCAP /Underglove, ASCAP) 

5 GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP /EMI 
April, ASCAP) 

31 GOTTA LEARN MY RHYTHM (Kear, BMI /Sony 
Epic /Solar, BMI /Greenskht, BMI( 

18 HELLUVA (Delicious Apple, BMI /Purple, BMI /Fun City, 

BMI/Van Gogh's Ear, BMI /Music Corp. Of America, 

BMI /Gasoline Alley, ASCAP) 

39 HERE I GO AGAIN (Luella, ASCAP) 

16 HONEY LOVE (Willesden, BMI /R.Kelly, BMI) 
68 HOW ABOUT TONIGHT (Dujuan, BMI) 
67 HOW DO I LOVE THEE (Tanoca, ASCAP) 

30 I DREAM, I DREAM (Kear, BMI /Sony Epic /Solar, 
BMI /Greenskirt, BMI) 

54 (IF LOVING YOU IS WRONG) I DON'T WANT TO BE 

RIGHT (Irving, BMI) CPP 

38 IF YOU WANT IT (Protoens, ASCAP /Greedy Greg, 

ASCAP) 

11 I'M CRYIN' (Gratitude Sky, ASCAP /Shanice 4 U, 

ASCAP) CPP 

27 I'M THE ONE YOU NEED (Rightsong, BMI /Def Mix, 

ASCAP /Alex Shantzis, ASCAP /EMI April, ASCAP) 

24 IN THE CLOSET ( Mijac, BMI/Warner- Tamerlane, 
BMI /Donril, ASCAP /Zomba, ASCAP) 

95 IRRESISTIBLE (Sunshine, BMI) 
58 IS IT GOOD TO YOU (FROM JUICE) (Zomba, 

ASCAP /Donril, ASCAP /EMI April, ASCAP /Across 110th 

Street, ASCAP) 

93 ITS GONNA BE ALRIGHT (Zomba, ASCAP) 

79 IT'S NOT A LOVE THING (Copyright Control) 
17 IT'S O.K. (Sony Tunes, ASCAP/Yellow Elephant, 

ASCAP /Benny's Music, BMI /EMI Blackwood, BMI) 
73 I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella, 

ASCAP/Warner Chappell, ASCAP /Mom & Dad, ASCAP) 

55 I WANNA ROCK (Pac Jam, BMI) 
80 THE JAM (Aunt Hilda, ASCAP /BDP, ASCAP /Pal Joey, 

ASCAP /Jahmanie, ASCAP /Zomba, ASCAP) 

37 JOY (Virgin, ASCAP /Jazzie B, ASCAP /Soul II Soul 

Mad, ASCAP) 

4 JUMP (So So Det, ASCAP) 

78 LET ME GROOVE YOU (Virgin, ASCAP /Four Power, 
ASCAP) 

92 LET'S GET SMOOTH (Epic, BMI /Solar, BMI /Calloco, 

BMI /S.Beck, BMI /K -Rob, BMI /Screen Gems -EMI, 

BMI) 
6 LIVE AND LEARN (Harrindur, BMI /Joe Public, 

BMI /Noisneta, BMI /Ensign, BMI) CPP 

75 LOVE LIKE THIS (Jobete, ASCAP /Golden Touch, 
ASCAP) 

9 LOVE ME (Modern Science, ASCAP) 

52 LOVE OR THE SINGLE LIFE (Blockson, ASCAP/Third 
Stone, ASCAP/Warner Chappell, ASCAP /Diva I, 

ASCAP /Killings, ASCAP) 

28 THE LOVER IN YOU (AZ, ASCAP /Cold Chillin', 
ASCAP/WB, ASCAP) WBM 

15 LOVE YOU ALL MY LIFETIME (Arabella, BMI /BMG, 
ASCAP) 

10 MAKE IT HAPPEN (M Carey, BMI/Virgin, ASCAP /Cole- 
Clivilles, ASCAP /Sony Songs, BMI) 

57 MASTERPIECE (Kenny Nolan, ASCAP) CPP 

81 (MEANWHILE) BACK AT THE RANCH (Another Fine 

BMI /So So Smoove, ASCAP /Middletown Sound, 
ASCAP) 

74 A MINUTE TO PRAY AND A SECOND TO DIE (N -The 

Water, ASCAP) 

29 MONEY DON'T MATTER 2 NIGHT (Controversy, 
ASCAP/WB, ASCAP) 

3 MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two 
Tuff- Enuff, BMI /Irving, ASCAP) CPP 

50 NEVER SATISFIED (4 Tammy, ASCAP /S.A. Brown, 
ASCAP) 

49 NU NU (Sanlar, BMI/Willesden, BMI /Da Posse's, 

BMI /Copyright Control) 

70 OH HAPPY DAY (EMI U Catalog, ASCAP /Buddah, 
ASCAP) 

82 ONE TO GROW ON (Frozen Soap, ASCAP /Fruits Of 

Nature, ASCAP) 

88 OOCHIE COOCHIE (Mike Ten, BMI /Biv Ten, ASCAP) 

14 PLEASE DON'T GO (Mike Ten, BMI) 
100 POOR GEORGIE (Top Billin', ASCAP /MCA, 

ASCAP /Must Rock, BMI/Worldwide, BMI /Hudmar, 
ASCAP) 

69 REMEMBER THE TIME (Donril, ASCAP /Zomba, 
ASCAP /Mijac, BMI/Warner- Tamerlane, BMI/WB, 
ASCAP /B Funk, ASCAP) WBM 

66 ROMEO & JULIET (Virgin, ASCAP /Oliver Leiber, 
ASCAP) 

40 THE SAGA CONTINUES... (Buff Man, BMI) 
44 SAVE THE BEST FOR LAST (Longitude, BMI /Moen & 

Stars, BMI/Virgin Songs, BMI /Big Mystique, 
BMI /Kazzoom, ASCAP /Polygram Intl, ASCAP) WBM 

89 SCENARIO (Zomba, ASCAP /Jazz Merchant, 

ASCAP /New School, ASCAP) 

20 SCHOOL ME ( Trycep, BMI /Ramat, BMI/Willesden, 
BMI) 

76 SECRETS OF THE HEART (Avid One, ASCAP /Zip Your 

Lip, ASCAP/Whole Nine Yards, ASCAP) 

61 SENSITIVE LOVER (A.L.W., ASCAP /Ronnie Runs, 

ASCAP) 

97 SHE JUST CAN'T HELP IT (F.C.A., ASCAP /Hurt, 
ASCAP) 

60 SHOWER YOU WITH LOVE (Peabo, ASCAP/WB, 
ASCAP) 

64 SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT 

IS) (Gamble -Huff, ASCAP /Henry Sue Mae, BMI/Taiai, 
BMI /Mighty Three, BMI) WBM 

45 SOMETIMES I RHYME SLOW (EMI April, 
ASCAP /Purple Rabbit, ASCAP) 

12 SOMETIMES IT'S ONLY LOVE (EMI April, 
ASCAP /Uncle Ronnié s, ASCAP /JVA, ASCAP) 

99 STAY (EMI April, ASCAP /DeSwing Mob, ASCAP) WBM 

19 STILL IN LOVE WITH YOU (Irving, BMI /AI Green, 

BMI) CPP 

32 SUPERFICIAL LOVE (Today's Crucial, BMI/Warner- 
Tamerlane, BMI /Me And My Boy, BMI) WBM 

26 TAKE ME BACK TO LOVE AGAIN (Tocep, BMI /Jumpié 
Off, BMI /Dream Dealers, ASCAP /BMG, ASCAP/Virgin, 
ASCAP) 

77 TEARS OF JOY (MCA, ASCAP /Music Corp. Of America, 
BMI /Bayjun Beat, BMI) 

21 TENNESSEE (Arrested Development, BMI /EMI 
Blackwood, BMI) 

33 THEY WANT EFX (Straight Out Da Sewer, 
ASCAP /Donna- Dijon, BMI) 

59 THIS IS THE WAY WE ROLL (Bust -It, BMI) 
43 UP AND OVER (STRONGER AND BETTER) (One 

Toone, ASCAP) 

41 VICTIM OF THE GHETTO (Virgin, ASCAP /Rom, 
ASCAP /Black Doors, ASCAP/T1, ASCAP) 

98 WALKIN' THE DOG (Warner- Tamerlane, ASCAP /Kings 
Kid, BMI /Ensign, BMI /Lane Brane, BMI /Flyte Tyme, 
ASCAP /Ackee, ASCAP/Toe Knee, ASCAP) WBM /CPP 

86 WE GOT A LOVE THANG (Last Song, ASCAP/Third 
Coast, ASCAP) 

62 WHEN ONLY A FRIEND WILL DO (Zomba, 
ASCAP /Sonic Sheet, ASCAP) 

71 WHENYADOWHATCHADO (Mikki Bleu, ASCAP/Tommy 
Q, ASCAP) 

47 WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN) 

(Budsky, BMI /Zuni, BMI /Eat Your Heart Out, 

BMI /Gamble -Huff, ASCAP /Henry Sue Mae, 

BMI /Mighty Three, BMI /Irving, BMI /Julie Gold, BMI) 
CPP 

96 WHERE'S THE PARTY (Zomba, ASCAP /Goldhill, 
BMI/Willesden, BMI /Da Posse's, BMI) 

48 WHITE MEN CAN'T JUMP (Not Listed) 
35 WHO'S CRYING NOW (Weed High Nightmare, BMI) 

2 WHY ME BABY? (Keith Sweat, ASCAP /E /A, 
ASCAP/WB, ASCAP /Donril, ASCAP /Zomba, ASCAP /LL 
Cool 1, ASCAP /Def Jam, ASCAP) 

53 YOU REMIND ME (FROM STRICTLY BUSINESS) (WB, 
ASCAP /Stone Jam, ASCAP /Milteer, ASCAP) 

90 YOUR LOVE DRIVES ME CRAZY (T -Boy, 

ASCAP /J.E.W. Jr., ASCAP) 
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THEME PARKS RIDING HIGH AS CONCERT VENUES 
(Continued from page 12) 

are paired with another emerging tal- 
ent. These types of showcases often 
draw far more attendees than a show 
at a club. Great America's Schultz 
notes that the packages "work well" 
at the parks. 

Ade reports that a recent concert 
by R &B singer Tony Terry and new- 
comer Mint Condition at Six Flags 
Magic Mountain drew close to 6,000. 
"Mint Condition can go out and can 
work the clubs, but they can't play in 
front of that many people." 

On the other hand, Currie notes 
that theme parks offering concerts 
are not numerous enough to be a cir- 
cuit by themselves. "There just aren't 
enough of them to say, `We're going 

to do amusement parks and not do 
clubs,' " he says. "But we can route 
the tour around the parks and use 
them for anchor dates." 

Pittman says that acts can often 
play a theme park and a club or the- 
ater in the same city, because theme 
park dates "tend to add income, rath- 
er than cannibalize it" from other 
dates. 

Aside from the financial benefits, 
Pittman says the parks offer per- 
formers "a good enthusiastic crowd 
in a good mood." 

Currie also points out that the 
theme parks are usually more reli- 
able than the clubs. "You are guaran- 
teed payment no matter how many 

H'wood Sues Importer Over Queen Sets 
LOS ANGELES -Hollywood Rec- 
ords has filed a suit against the Val- 
ley Center, Calif. -based Express 
Music Imports Inc., claiming the com- 
pany engaged in copyright infringe- 
ment and unfair business practices 
by importing and selling Queen titles 
manufactured outside of the U.S. 

According to the suit filed April 20 
in U.S. District Court in San Diego, 
Hollywood gave Express written no- 
tice that its importation and sales of 
"Queen's Greatest Hits I" and 
"Queen's Greatest Hits II" infringed 
on Hollywood's exclusive deal with 
the group twice in late 1991 and twice 
more in January, but that the compa- 
ny failed to comply with Hollywood's 
demands. 

The suit contends Express caused 

Hollywood "irreparable injury" and 
deprived the label of revenues. 

Hollywood, which signed Queen in 
1990, has not released "Queen's 
Greatest Hits I" or "Queen's Great- 
est Hits II" in the U.S. Instead, the 
company opted to compile a new 
package, "Classic Queen," which in- 
cludes material from both of those al- 
bums (Billboard, April 18). 

Released March 10, "Classic 
Queen" climbs to No. 4 with a bullet 
on The Billboard 200 this week. 

Hollywood is seeking a jury trial; 
an order enjoining Express from im- 
porting and selling imported Queen 
titles; statutory, punitive, and exem- 
plary damages, and any other fur- 
ther relief the court deems proper. 

Island Sues 2 Firms In Bob Marley Case 
NEW YORK- Island Records filed 
suit last week in New York federal 
court against two companies that al- 
legedly violated the copyrights of 
several Bob Marley recordings re- 
leased on Island since 1972. 

The suit says Essex Entertain- 
ment Inc., a New Jersey company, 
distributed and sold "Bob Marley 
At His Best," a compilation of Mar- 
ley recordings on CD and cassette. 
The suit alleges San Juan Music 
Group Inc., Parlin, N.J., granted Es- 
sex a license to use the recordings. 

Prior to the release of the record- 
ings, however, San Juan purported- 

ly entered into an agreement with 
Rec Track, Brooklyn, N.Y., in which 
Rec Track allegedly granted San 
Juan nonexclusive rights to the re- 
cordings. Rec Track is not named in 
the suit as a defendant. 

The suit states that Island had no 
knowledge of any agreements 
among the three companies, nor did 
the company give consent for use of 
the recordings. 

Island is seeking a court order re- 
straining San Juan and Essex from 
further sales of the record. 

No specific monetary award is re- 
quested in the suit. BARBARA DAVIES 

THE RAP COLUMN 
(Continued from page 25) 

cords) was heard recently on Kid Ca- 
pri's WBLS New York mix show ... 
Nice & Smooth have secured the 
rights to their debut album on Sleep- 
ing Bag Records. The pair is planning 
to remix several cuts from that col- 
lection and then rerelease the album 
by September with three or four new 
songs on Def Jam. Greg Nice and 
Smooth B have also produced materi- 
al for Pure Blend, Nice & Smooth's 
backup act; and Mellow -T, who per- 
formed a rap on "Down The Line," 
from the pair's near -gold "Ain't A 
Damn Thing Changed" album. Both 
new acts are negotiating major -label 
deals ... After serving 18 months in 
jail on a drug- related charge, Profile 
artist Ron C is set to drop "Back On 
The Streets," his second album, in 

July. His debut, "C-Ya," was released 
in late 1989 and has sold 215,000 
units, mostly in the South and Mid- 
west. Also upcoming on Profile: 
"Deja Vu, It's '82" by Crusaders For 
Real Hip Hop (a group featuring 
Poor Righteous Teachers producer 
Tony D); "Way 2 Fonkay" by near- 
platinum rapper DJ Quik; and an as- 
yet- untitled third album by Rob Base 
& DJ E -Z Rock. According to Sound - 
Scan, Rob and E-Z's debut release, 
"It Takes Two," is still selling well at 
the rate of 1,500 units a week. Run - 
D.M.C., also on Profile, is in the stu- 
dio completing an unprecedented sev- 
enth album. While its last offering 
gave us greatest hits, the buzz is that 
the new set might garner some lat- 
est hits. 

people come in and you get the sound 
and lighting requirements that you 
ask for. In the clubs very often it's a 
hit -and -miss situation." 

NOT MANY ROCK ACTS 

In general, theme parks are more 
interested in contemporary pop and 
R &B /dance acts than they are in 
rock bands (although Ade reports re- 
ceiving inquires from parks about 
rock act Trixter). Some parks are tar - 
getting a teen demographic, Ade ex- 
plains, and the ones that are booking 
more new top 40 and R &B talent of- 
ten consult local radio stations to con- 
firm an act's drawing power. "The ra- 
dio stations are basically dictating 
the ones that will do good," he says. 

One park that is taking a cue from 
top 40 radio is Great America in San- 
ta Clara, Calif. The park works with 

top 40 KHQT (Hot 97.7) San Jose on 
an annual "Hot Day South Bay" se- 
ries. This year's lineup includes 
Marky Mark & the Funky Bunch, 
Lighter Shade Of Brown, and Sir 
Mix-A -Lot on one date, and Kid 'N 
Play and Shanice on another date. 

While the park's theater is booked 
by Bill Graham Presents, and fea- 
tures a wide variety of talent, Schultz 
says the park generally shies away 
from hard rock and hardcore rap. 
"We certainly have some concern 
about the crowd and the conduct of 
the act on stage," he says. "When ev- 
ery other word is a four -letter word, 
we wouldn't feel that is appropriate." 

Joel Peresman, an agent for the In- 
ternational Talent Group, also notes 
that theme parks tend to shy away 
from hard rock. However, he did 
have some success booking alterna- 

tive rock act Jesus Jones last summer 
at a few Six Flags parks after the act 
experienced some success at top 40. 

"They would never do something 
like Dinosaur Jr., but they will do 
something that has commercial pop 
appeal," he says. 

Besides booking new pop and R &B 
acts and the occasional rock group, 
several parks hire unknown bands to 
cover popular hits. Others, such as 
Hersheypark in Hershey, Pa., and 
Knott's Berry Farm in Buena Park, 
Calif., focus on country acts such as 
Joe Diffie, Ricky Skaggs, and Eddie 
Rabbit. 

The parks that are booking new 
acts also still tend to occasionally 
turn to old standbys such as the Spin- 
ners and Chuck Berry. 

You've got everything under control. You're ready for anything. 
You simply called 1- 800 -223 -2657. And applied right over the 

phone. It's just a hint of the service you can expect. 

THE GOLD CARD. 
THE AMERICAN EXPRESS' GOLD CARD. 

Call 1- 800 -223 -2657, to apply. 
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Dance 
ARTISTS & MUSIC 

Ultra Nate Rejoices; Jackson Jams; Levi Surfaces 
YOU COULD NEVER TELL what to me-and everyone involved -that 
a tough year it has been for Ultra the album was as good as it could be, 
Nate by watching her work a room. even if it meant losing some of the 

At a recent music industry func- momentum. Although I've had to 
tion, the Baltimore-bred singer glided fight falling through the cracks, I 
through a sea of schmoozing smiles, have always had faith that things 
graciously accepting kudos on the would turn around for me if the music 
success of "Rejoicing," her current was strong." 
single on Warner Bros. She is poised And that it is. Enlivened by re- 
with a winning combination of sassy mixes by Deee -Lite, "Rejoicing" is 
wit and humble charm. virtually a revival meeting set to a 

Advancing this week to No. 12 on house beat. Nate's soulful alto soars 
Billboard's Club Play chart a mere above a rousing gospel choir and mus- 
month after its release, the track is a cular bass line. This is not your typi- 
bona -fide smash. Its success comes cal slice of diva -driven house. But 
on the heels of a brilliant but sorely then again, Ultra Nate is not your 
underrated debut album, "Blue Notes typical club diva. 
In The Basement," and a single, "People hear the word `diva' and 
"Deeper Love," that quickly faded think of a woman with a loud voice 
from view. Both failed to meet the ex- and lot of attitude," she says. "And 
pectations raised by previous hit sin- that's incorrect. A diva is a strong 
gles "Scandal" and "It's Over Now." person who has her stuff in check. 

While others would have developed With that in mind, I am a diva -and 
an edge of bitterness, Nate has rolled one who people will need to pay atten- 
with the punches and emerged with a tion to." 
philosophical and upbeat attitude. With that in mind, Ultra Nate is 

"It certainly has been a period of winding down from a yearlong club 
ups and downs," she says. "But to be tour that has taken her throughout 
honest, there are worse ways to make the U.S., as well as Japan, London, 
a living. I am grateful for the contin- and Switzerland. She is preparing to 
ued chances the label has given this enter the studio to begin her second 
project." album. The Basement Boys will, once 

There was, however, a point when again, handle production with the 
it was questionable whether or not singer, while Nellee Hooper and 
the project would ever see the light of Mass Order have submitted songs. 
day. Though released in mid -1991, "I feel like I'm just beginning to 
"Blue Notes In The Basement" was come into my own as a singer and 
actually recorded a year earlier with songwriter," she says. "I'm proud of 
hip production team the Basement `Rejoicing' because it brought gospel 
Boys at the helm. Postproduction music into the clubs. I'm looking for - 
tweaking here and there delayed its ward to testing my wings further by 
release, as did assorted scheduling bringing other styles of music -like 
snafus. Even sources at Warner Bros. jazz, for example -into this realm. I 
agree the momentum generated by want to broaden dance music, and 
Nate's early hits was weakened by bring it to the world." 
the continued delays. 

"I must say that I was happy to MORE ON MJ: Epic's apparent 
have an opportunity to go back and mission to increase Michael Jack - 
flesh out the songs a little more," son's hip quotient at the club level 
Nate notes. "It was more important continues with a decision to remix a 

HITS!!! 
12 -INCH 
PLAY LIST 

TWILIGHT GREW Nexy Lanton 

1ON FIRE Pavesi Sound 

I LAST TRAIN TO PARADISE Ouazar 

1 FAR OUT Son'z Of a Loop da Era. 

PAR AVION Temperamento Ferrari 

1GIVE IT TO ME BABY RemixLove Revolution 

1SHE'SCOMING D.O.C. Brown 

1KILLER FABER Infamia It 

IT'S A DREAM Unity 3 

CARMINA BURANA'S THEME Simonetti Horror Project 

(BLACK MAGIC WOMAN J. A B. Orchestra 

12.0.0.1. Maximum Respect Feat Manuel Miller 

(DREAMER Blue Mobile 

11 JUST CAN GO Winton 

(START TO DANCE Lory Lee 

1DIGRAL REVERSE Task Four Feat D.J. Moffa 

:I'VE GOT THE MUSIC A. R. Monique 

'M IN LOVE WITH YOU Linda Lewis 

IFREDDY'S CELEBRATION Space Invaders 

,KARISMA Ray Place 

Garage 

Techno 

House 

Techno House 

Underground 

House 

Techno 

Techno 

Techno 

Ambient 

House 

Raggamuffin 

House 

Techno 

House 

Techno 

Techno House 

House 

Techno 

Techno 
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msx 
by Larry Flick 

slew of his classics. Starting with his 
next single, "Jam," which is slated for 
June release, the CD -5 and maxi-cas- 
sette formats of future singles will 
have reinterpretations of old hits by 
the top guns of dance music. 

As per usual, nothing is confirmed 
until it has MJ's personal stamp of ap- 
proval. The tentative lineup of tracks 
and remixers is as follows: "Don't 
Stop 'Til You Get Enough," "Little" 
Louie Vega & Kenny "Dope" Gon- 
zalez and Roger S.; "Wanna Be Star - 
tin' Somethin'," Brothers In Rhythm 
and Tommy D.; "Thriller," Frankie 
Knuckles and David Morales; "Off 
The Wall," Maurice Joshua and E- 
Smoove; "Beat It," Moby and Mike 
"Hitman" Wilson; "Billie Jean," 
Tony Moran and 4 On The Floor; 
"Shake Your Body," Tommy Musto; 
and "Rock With You," Knuckles and 
Vega & Gonzalez. 

New versions of "Don't Stop 'Til 
You Get Enough" will appear with 
"Jam," which is being refashioned by 
Hurley, Joshua, E- Smoove, and 
Roger S. Although it could not be con- 
firmed, word has it that a double re- 
mix album -featuring many of these 
tracks and others -may materialize. 

THE SINGLE LIFE: After nearly 
a month of heavy -duty street buzzing, 
"Free Your Mind" by newcomer Ira 
Levi (Strictly Rhythm, New York) 
has finally surfaced. This track is an 
uplifting pop/houser, empowered 
with an infectious chorus and a juicy, 

Minutes Turn To Hours. Pop /dance act Cause & Effect takes a breather during 
promotion behind its new single on SRC Records, "Another Minute." It is the title 
track to the group's upcoming debut album, which will also feature its recent 
multiformat hit, "You Think You Know Her." Shown, from left, are Richard 
Shepherd, Cause & Effect; Robert Rowe, Cause & Effect; Tim O'Brien, president 
of SRC; and Sean Rowley, Cause & Effect. 

Chic -influenced guitar solo. Despite 
the fact that it was helmed by a posse 
of personality -driven dudes (George 
Morel, DJ Pierre, James Bratton, 
and Chris Payne), Levi's engaging 
and earnest performance is always 
the cut's focal point. 

Rack up another smash for A &M's 
new reigning pop /club diva, CeCe 
Peniston, as the I.D. Productions 
posse's remixes of "Keep On Walk- 
ing" start to circulate. The slinky, 
jack -swing album version has been 
refashioned into a disco-spiced house 
affair. Go directly to Maurice 
Joshua's vocal and dub renditions. 

Lindy Layton, who is probably 
best known to U.S. jocks as the singer 
on Beats International's 1990 hit 
"Dub Be Good To Me," continues her 
bid for solo success with "I'll Be A 
Freak For You" (Debut, U.K.). 
Dressed with retro- flavored strings 
and percussion, this pop/houser is a 
fine showcase for Layton's charming 
and restrained stylings. Could click at 
club and radio levels here with the 
proper remix. 

While Charisma has barely begun 
promoting "Don't Talk, Just Kiss" by 
Right Said Fred to top 40 radio, the 
label's dance department is about to 
launch an intensive club campaign in 
support of "Deeply Dippy," the act's 
peppy third single. The idea is to stay 
in sync with the European dance mar- 
ket, where the cut is already clicking 
with DJs. This time, novelty tricks 
are kept to a minimum, with an em- 
phasis placed on a well- crafted house 
arrangement and a catchy hook. 

Producer /remixer Freddy Bastone 
makes his debut as a recording artist 
with a house rendition of Queen's 
"It's Late" (Mercury). On the sur- 
face, it may appear that he is cashing 
in on the public's newfound interest in 
the classic -rock band. However, it 
should be noted that Bastone began 
work on the track months before 
Freddie Mercury's death. Actually, 
his association with Queen stems 
back to late 1990, when he was tapped 
by the band to revamp various cuts 
for a series of CD reissues of its cata- 
log. 

All of that aside, the track is a se- 
ductive deep -house affair, fueled by a 
thick bass line and pretty femme har- 
monies. Fine for mainstream sets. 

TID- BEATS: How 'bout OMD hav- 
ing a surprise club smash with its fab 
current single, "Sailing On The Seven 
Seas." The band's founder, Andy 

McCluskey, has created four way - 
cool new mixes of the track, ranging 
in style from festive hi -NRG to in- 
tense techno to pop/house. A scant 
200 12 -inch promo -only copies have 
been pressed. Applause to Virgin's 
Rick Squillante for his tireless com- 
mitment to the project ... Look for a 
new album by legendary Chicago 
housemeister Ten City on Atlantic 
this summer. Most of the set has been 
produced by the act, although David 
Morales has contributed a track. 
We've been privvy to a sneak preview 
of a few tracks -and they slam! Let's 
hope the label puts the proper muscle 
behind this project ... Disco disciples 
should prepare for the return of 
Carol Douglas. The voice of such 
eternal gems as "Midnight Love Af- 
fair" will unleash one of several new 
tracks she's recorded for New Image 
(Great Neck, N.Y.) in late May ... Hi- 
NRG icon Ernest Kohl and Troy 
Bronstein, of the T -Best Talent 
Agency, have formed Intense Rec- 
ords. The label will be distributed by 
Wide Angle in Minneapolis. Kohl will 
release his next single, "Don't You 
Want My Love" b/w "Stomp," as well 
as his first album, "The Importance 
Of Being," on Intense later this 
month. Other artists signed to the la- 
bel include Jeannie Tracy and comic 
Judy Tenuta . 

Hot Dance Breakouts 
CLUB PLAY 

1. 0 FORTUNA APOTHEOSIS RADIKAL 

2. EVERYTHING WILL GET BETTER LISA 
STANSFIELD ARISTA 

3. NOTHING CAN STOP US ST. ETIENNE 
WARNER BROS. 

4_ LOVE IS A MASTER OF DISGUISE EVE 
GALLAGHER MORE PROTEIN 

5. CHAIN ME TO THE BEAT SOUL 
VERTE MAXI 

12" SINGLES SALES 

1. WHO KILLED JFK? MISTERIA zxx 
2. EXPLANATION OF PLAYER 

PENTHOUSE PLAYERS CLIQUE 
RUTHLESS 

3. I AIN'T WIT BEIN' BROKE GETO BOYS 
RAP -A -LOT 

4. FREE YOUR BODY (INJECTED WITH A 
POISON) PRAGA KHAN sonic 

5. WE NEED MUSIC KEYS AND TRONICS 
ENSEMBLE IRMA 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

O "TWILIGHT GREW" THE THIRD GREAT 

NEXY LANTON'S SINGLE. 

O NEW EXIT IN APRIL. 

O MASTER & PUBLISHING RIGHTS 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

Y 
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12 -INCH SINGLES SALES 
COMPILED FROM A NATIONAL SAMPLE 

OF RETAIL STORES AND ONE -STOP SALES REPORTS. 

LABEL 
TITLE 

& NUMBER/DISTRIBUTING LABEL 

ARTIST 

1 1 2 7 

* * * No. 'I * ** 
WORKOUT VIRGIN 96201 2 weeks at No 1 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM 1 8 2 

* ** No.1 * ** 
IN THE CLOSET EPIC 74267 1 week at No 1 MICHAEL JACKSON 

02 4 6 7 TAKE ME BACK TO LOVE AGAIN EPIC 74212 KATHY SLEDGE 2 3 5 6 JUMP RUFFHOUSE 74193/COLUMBIA KRIS KROSS 

3 3 4 8 l'M THE ONE YOU NEED MCA 54278 JODY WATLEY 3 1 1 10 NU NU MERCURY 866 445 LIDELL TOWNSELL 

® 5 7 7 LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA 74131 MASS ORDER ® 6 9 5 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96194 EN VOGUE 

05 6 8 6 BABY GOT BACK DEF AMERICAN 40233/REPRISE SIR MIX -A -LOT 5 4 4 8 DON'T LOSE THE MAGIC ARISTA 1 -2412 SHAWN CHRISTOPHER 

© 9 15 5 (CAN YOU) FEEL THE PASSION BIG LIFE 19751/SBK BLUE PEARL © 7 7 6 I'M THE ONE YOU NEED MCA 54278 JODY WATLEY 

07 11 16 4 LOVE YOU ALL MY LIFETIME WARNER BROS. 40377 CHAKA KHAN 0 10 12 6 TAKE ME BACK TO LOVE AGAIN EPIC 74212 KATHY SLEDGE 

8 8 10 7 DON'T TALK JUST KISS CHARISMA 96200 RIGHT SAID FRED 8 2 2 13 AIN'T 2 PROUD 2 BEG LAFACE 2-4009 /ARISTA TLC 

9 12 14 7 SCHIZOPHRENIA RCA 62232 QUADROPHONIA 0 12 13 7 BABY GOT BACK DEF AMERICAN 40233 /REPRISE SIR MIX -A -LOT 

10 2 3 10 NU NU MERCURY 866 445 LIDELL TOWNSELL 10 13 17 6 WORKOUT VIRGIN 96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM 

11 15 17 5 CLOSER MCA 54363 MR. FINGERS 11 5 3 11 MAKE IT MINE EPIC 74241 THE SHAMEN 

12 16 19 5 REJOICING (I'LL NEVER FORGET) WARNER BROS 40368 ULTRA NATE 10 14 16 7 DON'T TALK JUST KISS CHARISMA 96200 RIGHT SAID FRED 

13 7 1 9 HEAR THE MUSIC E- LEGAL6209 GYPSYMEN 13 9 6 10 THE CHOICE IS YOURS MERCURY 866 087 BLACK SHEEP 

14 10 5 11 MAKE IT MINE EPIC 74241 THE SHAMEN 14 11 11 9 HEAR THE MUSIC E -LEGAL 6209 GYPSYMEN 

15 20 30 5 TWILIGHT ZONE RADIKAL 12300 2 UNLIMITED 15 18 27 5 THEY WANT EFX ATCO EASTWEST 96206 DAS EFX 

16 18 24 5 SAILING ON THE SEVEN SEAS VIRGIN PROMO O.M.D. 16 24 34 3 DON'T BE AFRAID SOUL 54384/MCA AARON HALL 

17 25 31 4 CRUCIFIED GIANT 40351/WARNER BROS. ARMY OF LOVERS 17 41 - 2 LOVE YOU ALL MY LIFETIME WARNER BROS. 40377 CHAKA KHAN 

18 23 33 4 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA MELI'SA MORGAN 18 25 28 4 MARIA TOMMY BOY 520 TKA 

19 21 25 5 VOGUE WAX TRAX9178 KMFDM 19 16 18 9 MOIRA JANE'S CAFE CARDIAC 4023 DEFINITION OF SOUND 

20 24 29 5 HOW DO I LOVE THEE TOMMY BOY 524 QUEEN LATIFAH 20 19 23 6 COME & TALK TO ME UPTOWN 54354/MCA JODECI 

21 19 26 6 I GOTTA HOLD ON U I.D. 1011 MAURICE JOSHUA 

Zl 29 30 5 

* **POWER PICK*** 
NOW THAT YOU'RE GONE CUTTING 259 CORINA 

22 13 9 9 THE CHOICE IS YOURS MERCURY 866 087 BLACK SHEEP 

23 30 40 3 MAKE IT HAPPEN COLUMBIA 74189 MARIAN CAREY 22 23 26 4 MAKE IT HAPPEN COLUMBIA 74189 MARIAN CAREY 

24 34 41 3 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96194 EN VOGUE 23 27 31 4 CLOSER MCA 54363 MR. FINGERS 

25 

26 

37 

32 

- 
43 

2 

3 

* * * POWER PICK*** 
JUMP RUFFHOUSE 74193/COLUMBIA KRIS KROSS 

SURVIVAL GREAT JONES 612 /ISLAND MACHINE ORCHESTRA 

CI 28 36 4 EVERYTHING CHANGES REUNION 21706/GEFFEN KATHY TROCCOLI 

25 21 19 7 LIVE AND LEARN COLUMBIA 74230 JOE PUBLIC 

21f 31 40 3 TAKE MY ADVICE I.D. 96191 /ATCO EASTWEST KYM SIMS 

27 17 21 9 HELLUVA GASOLINE ALLEY 54349/MCA BROTHERHOOD CREED 
27 31 36 4 FAIT ACCOMPLI CHARISMA PROMO CURVE 

28 33 38 3 FAITH HEALER SIRE 40345/WARNER BROS. RECOIL 
28 14 11 12 MOIRA JANE'S CAFE CARDIAC 4023 DEFINITION OF SOUND 

29 36 41 4 HIGH FICTION 64766/ELEKTRA THE CURE 
29 38 - 2 CHIME FFRR 350 001/LONDON ORBITAL 

30 30 25 8 LOSING YOU SAVAGE 54348 MOCCA SOUL Ct 39 46 3 NOW THAT YOU'RE GONE cuTTING 259 CORINA 

31 39 45 3 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA MELI'SA MORGAN 
31 22 18 10 INDEPENDENT WOMAN CAPITOL 15803 ADEVA 

32 42 - 2 ALL WOMAN /EVERYTHING WILL GET BETTER ARISTA 1 -12399 LISA STANSFIELD 
32 26 20 7 SUPERFICIAL LOVE ATLANTIC 85903 BAS NOIR 

33 44 - 2 SOMETIMES I RHYME SLOW RAL 74166/COLUMBIA NICE & SMOOTH 
33 45 - 2 TAKE MY ADVICE I.D. 96191/ATCO EASTWEST KYM SIMS 

34 28 23 7 NEVER AGAIN FICTION 85898/ATLANTIC DIE WARZAU 

34 NEW 111. 1 

* **HOT SHOT DEBUT*** 
CRUCIFIED GIANT 40351/WARNER BROS. ARMY OF LOVERS 

35 48 - 2 ROUGH SEX CAROLINE 2518 LORDS OF ACID 

31i 44 - 2 LIVE AND LEARN COLUMBIA 74230 JOE PUBLIC 35 40 - 2 HOW DO I LOVE THEE TOMMY BOY 524 QUEEN LATIFAH 

31 NEW O. 1 

* * *HOT SHOT DEBUT*** 
IN THE CLOSET EPIC 74267 MICHAEL JACKSON 

36 26 10 10 REMEMBER THE TIME EPIC 74201 MICHAEL JACKSON 

37 22 22 7 SUPERFICIAL LOVE ATLANTIC 85903 BAS NOIR 

38 

39 

17 

50 

13 - 10 

2 

REMEMBER THE TIME EPIC 74201 MICHAEL JACKSON 

HIGH FICTION 64766/ELEKTRA THE CURE 

38 38 42 3 PASS THE MIC CAPITOL 15827 BEASTIE BOYS 

39 NEW 1 TENNESSEE CHRYSALIS 23787/ERG ARRESTED DEVELOPMENT 

40 33 22 8 IOU RCA 62207 ARTHUR BAKER FEATURING NIKEETA 40 NEW 1 REJOICING (I'LL NEVER FORGET) WARNER BROS. 40368 ULTRA NATE 

41 NEW i CLUB LONELY EPIC 74282 LIL LOUIS 41 32 24 10 LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA44 -74131 MASS ORDER 

42 41 32 8 LOVE STORM STRICTLY RHYTHM SRB -001 CYNTHIA M. 42 37 32 14 WE GOT A LOVE THANG A&M 7328 CECE PENISTON 

43 46 - 2 INSTRUMENTS OF DARKNESS CHINA IMPORT THE ART OF NOISE ® NEW 1 VICTIM OF THE GHETTO VIRGIN 96185 COLLEGE BOYZ 

® NEW 1 ELEVATION REACT PROMO G.T.O. 44 46 - 2 TWILIGHT ZONE RADIKAL 12300 2 UNLIMITED 

45 NEW 1 ARACHNOPHOBIA GUERILLA 13854/I.R.S. ARAKNOFOBIA 45 20 15 8 KILLER SIRE 40230/WARNER BROS. SEAL 

46 42 38 5 CALL MY NAME RCA 62236 -1 LOVE & SAS 46 15 8 13 GOOD FRIEND EPIC 74157 PARIS RED 

47 27 12 11 DON'T LOSE THE MAGIC ARISTA 1 -2412 SHAWN CHRISTOPHER 47 45 46 5 I GOTTA HOLD ON YOU I.D. 1011 MAURICE JOSHUA 

48 43 37 6 CYBEX CUTTING 257 OH -BONIC 48 34 14 11 CHIC MYSTIQUE WARNER BROS. 40225 CHIC 

49 29 21 10 KILLER SIRE 40230/WARNER BROS. SEAL 49 35 35 5 GOT TO GET AWAY EPIC 74140 OFF SHORE FEATURING JOCELYN BROWN 

50 36 27 12 LOSING YOU SAVAGE 54348 MOCCA SOUL 50 43 37 7 INDEPENDENT WOMAN CAPITOL 15803 ADEVA 

cD Titles with the greatest sales or club play increase this week. Videoclip availability. Records listed under Club Play are 12 -inch unless indicated otherwise. © 1992, Billboard/BPI Communications. 

oa r d c',i ,t Resew r-ch Packzages 
Chart history cowering the past 30+ years from the music industry's foremost trade publication. 

The Number One series: 
Chronological listings of every record to 
reach the top position. Lists issue date, 
title, artist and label. 

The Top Ten series: 
Annual listings of every record to chart in the top ten. 
Lists title, artist and label. Titles are alphabetically 
listed by year with #1 records indicated. 

The Top Records of the Year series: 
The annual charts of the top records of the year in rank 
order, as published in Billboard's year -end special 
issues. Lists title, artist and label. 

Customized Research, Artist /Title Histories, Individual Weekly and Yearly Lists_ 
For more info call Terri I-Iorak: 21 2- 536 -531 4 fax: 21 2- 536 -531 O or write 
to: Billboard Research Services, 1515 Broadway, New York, NY, 1 0036 
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ARTISTS & MUSIC 

The Truck Stops Here: Mercury's Knight On The Road 
BY DEBBIE HOLLEY 

NASHVILLE- Mercury/ Nashville 
artist Jeff Knight has completed his 
first month of stops on the multicity 
Interstate Radio Network "Discover 
America" sweepstakes tour, celebrat- 
ing the 500th anniversary of the dis- 
covery of the New World. The tour is 
staging nearly 40 live performances 
by Knight, who is a former big -rig 
trucker, at major trucking events and 
truck stops across the country. 

Steve Miller, national director of 
sales and marketing at Mercury/ 
Nashville, says the label is targeting 
the nation's 3.2 million truck drivers 
with this marketing campaign. He 
says the tie -in is a natural, in light of 
Knight's experience as a trucker, the 
trucking industry's loyalty to country 
music, and the role IRN plays within 
the trucking community. 

Initially, Mercury forwarded pro- 
motion kits that included a four -color 
brochure about the promotion, the 
video of Knight's first single, "They've 
Been Talkin' About Me" (the video 
was shot at a truck stop in Houston), 
and posters of Knight to all tour stops. 

To feed the fire, the record com- 
pany provided IRN radio station affil- 
iates with cassette singles and full - 
length cassettes for on -air giveaways 
before the performance dates. The 
promotion also includes approxi- 
mately $400,000 worth of commercial 
ad spots that feature Knight's voice - 
overs as well as his music. The spots 
are running networkwide on IRN 
throughout the campaign. 

The sweepstakes segment of the 
promotion offers owner /operators or 
licensed 18- wheeler drivers the oppor- 
tunity to win a $140,000 White/ 
GMC tall integral sleeper. The grand - 
prize truck will be awarded Oct. 12 in 
Columbus, Ohio, during Ohio's cele- 
bration of Columbus Day. 

At the tour stops, radio stations set 
up live remotes for Knight's scheduled 
appearance and host a "Wheel Of For- 
tune" giveaway, where cassettes are 

given away along with other prizes, in- 
cluding radar detectors and CB ra- 
dios. At the stops, truckers can sign up 
for the grand -prize sleeper. 

"I'm going to tie into Southeastern 
Tape in Atlanta," says Miller. "We're 
going to buy them an ad promoting 
the cassette and tour in Truck Stops 
Of America, a publication that comes 
out monthly to truck stops. We want 
to attack those truck -stop locations 
with front -line product," he adds, not- 
ing that most truck stops stock mid - 
line and budget product. 

Miller has also offered advertising 
in Truckers News (circulation approx- 
imately 300,000) and Owner Operator 
(circulation approximately 150,000) to 
the Handleman Co. "I want to tag one 
of their accounts with an ad in both of 
those publications to absolutely hit the 
truck drivers again about the promo- 
tion and about Jeff." At press time, 
Miller was negotiating a tie -in with a 
mass merchant whereby the merchant 
would be offered ads in the above - 
named publications and, in return, the 
merchant would give away $100 worth 
of gift certificates at every truck -stop 
visit. 

Included in the tour entourage is 
the giveaway rig and a trailer that fea- 
tures a Rand McNally map of the 
U.S. -the only decal Rand McNally 
has ever allowed anyone to make of 
one of its maps, according to Miller - 
which encircles the complete trailer. 
Inside the trailer, booths are set up 
for AT &T, Bridgestone, White/ 
GMC trucks, etc. "It's like a little ex- 
hibit," says Miller. 

In addition, Miller says stations 
along the tour route are actively play- 
ing several songs from Knight's debut 
album, including "They've Been 
Talkin' About Me" and "I Wish She 
Didn't Know Me," his second single, 
slated for release Monday (4). 

According to Miller, the whole idea 
for the tour came about after Knight 
did an interview with Interstate Radio 
Network during the Country Radio 
Seminar here in early March. Miller 

Bellamys Bowing Hits Set 
Marks Debut Of Bros.' Own Label 
NASHVILLE -The Bellamy Broth- 
ers, who most recently recorded for 
Atlantic, are bowing their own record 
label with the release of a greatest - 
hits collection. Called "The Best Of 
The Best," the Bellamy Brothers 
Records album also contains the 
duo's new single, "Cowboy Beat," 
which was shipped April 29. The sin- 
gle will be supported by a video, and 
both are being promoted by Gerrie 
McDowell. 

Hallway Productions in Nashville 
is direct -marketing the 21 -cut album 
via television and will also be working 
with retail distribution. The company 
has produced a 60- second TV com- 
mercial to advertise the album 
throughout North America The tele- 
vision campaign has an early -May 
launch date. "Most likely," says Hall- 
way's Dan McLellan, "those 60 -sec- 
ond commercials will be followed up 
by 90- second ones as we get a little 

further into the campaign." 
The spots will be placed on TNN 

and CMT. McLellan adds, "We're 
also looking at buying some time on 
a market -by- market basis that would 
coincide with specific show dates they 
have." 

CD versions of the album will sell 
for $19.95 and cassettes for $12.95. 

The retail edition, which will be out 
this summer, will contain seven hits, 
"Cowboy Beat," and two other new 
singles. 

The hits included on the TV album 
go back to the Bellamys' first one, 
"Let Your Love Flow," from 1976, 
and include "Old Hippie," "If I Said 
You Had A Beautiful Body," "Sugar 
Daddy," "Redneck Girl," "I Need 
More Of You," and "Kids Of The 
Baby Boom." 

The CD booklet also serves as a 
merchandise catalog. 
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had the idea to target truckers and 
give away a truck and tie in AT &T, 
which has a large truck division for 
credit cards. 

After a series of phone inquiries, 
Mercury discovered IRN had already 

Jeff Knight is a 
former big -rig trucker 
tied in with a truck giveaway as well 
as with AT &T's trucker division for its 
"Discover America" tour. "Before we 
knew it," says Miller, "everything [the 
record label and artist management] 
had met on was already in the works 
and already going." Miller scheduled a 

planning meeting with IRN in Chi- 
cago to explain how an artist might tie 
in with its existing sweepstakes tour, 
which began in March. 1992 is the 
fourth year IRN has coordinated a 
sweepstakes tour of this sort and the 
first year an artist has been tied in. 

Knight, who was added to the tour 
in April, is appearing at nearly 40 of 
IRN's more than 50 scheduled stops, 
three of which will feature him with a 
full band: Walcott Jamboree, July 9 in 
Walcott, Iowa; International Truck 
Show, July 23 in Anaheim, Calif. 
(expected attendance of more than 
30,000); and Jubitz Truck Stop, Aug. 
11 in Portland, Ore. 

Shows were scheduled through the 
month of September in Georgia, Flor- 

ida, Tennessee, Virginia, Delaware, 
Connecticut, Pennsylvania, New York, 
Ohio, Illinois, Missouri, Colorado, 
Texas, Oklahoma, Iowa, California, 
Oregon, and Washington. 

Miller says it is still too early to see 
results from the tour, but reports the 
promotion has allowed him to put 
40,000 units out in the marketplace. 
"Plus," he says, "we have good stock 
availability through the mass mer- 
chants, which is where a lot of these 
guys and their families do much of 
their shopping." 

Tour sponsors include White/GMC, 
AT &T, Chevron, J.B. Hunt, Bridge- 
stone, Rand McNally, Best Western, 
Wabash National, and Caterpillar En- 
gines. 

Nothing Comforts Quite Like Country 
Unabashed Sentiment Speaks To Strangers' Grief 
DURABLE GOODS: It would have been easy to over- 
look, wedged as it was in the back pages of the newspa- 
per, down among the classified ads. It was a tiny "In Me- 
moriam" notice with a picture of a young man who, 
according to the dates, had died a few months before his 
24th birthday. The element that caught our eye, how- 
ever, was the inscription beneath the picture: "If you get 
there before I do/Don't give up on me/I'll meet you when 
my chores are through/I don't know how long I'll be ... " 

Although the inscription was signed "Momma and Me- 
lissa," we recognized it as the chorus of "Love, Me," a 
song written by Skip Ewing and Max T. Barnes, and 
which was a hit last year for Collin Raye. The writers 
and the singer could hope 
for no greater an appre- 
ciation of their work than 
this. No. 1 records, indus- 
try awards, and gold certi- 
fications have their own 
places and values, but they 
are historical trivia com- 
pared with the stature a 
song earns when it gives 
voice and comfort to a 
stranger's deepest griefs. 

Country music has al- 
ways been especially good 
at addressing profound emotions -not because of its 
sound or subject matter but because it is not self -con- 
scious. It talks about great pain without affecting a stiff 
upper lip, without resorting to wit and irony for relief, 
and without fearing that it will be made fun of (even 
though it usually is). Tony Arata's "The Dance," if you 
are terribly sophisticated, is pretentious pop philosophy. 
But if you dare to be moved by eloquence, it is a magnif- 
icent defense of passionate risk -taking -and, happily, 
tens of thousands hear it that way. The same sort of sen- 
sitivity has made Tony Haselden and Tim Mensy's 
"Mama Knows" and Gary Burr's "That's My Job," for 
example, not just well- crafted or hit songs but also emo- 
tional statements that will remain universally valid. 

Rock music may have the edge when it comes to 
expressing bacchanalian joy, but nothing else commiser- 
ates and comforts like country. 

MAKING THE ROUNDS: Nashville is so saturated 
with showcases staged in bars and nightclubs that 
singer /songwriter Gina Gibson elected an alternate 
method to gain the music industry's attention. She re- 
cently produced a half -hour TV show on herself and then 
purchased a Sunday -night slot on a local network affili- 
ate to air it. Invitations to watch the program were sent 
to about 800 people in the entertainment business. The 
size of the audience was no doubt increased by an illus- 
trated front -page story in one of the Nashville dailies the 

Nashville 
Sa-rw, 

day before the broadcast. Gibson estimates the effort - 
including wardrobe, instrumental tracks, and live musi- 
cians -cost her $5,000- $6,000. She sang (both country 
and pop), danced a bit, and chatted easily with the view- 
ing audience. It was an impressive performance 
throughout. And it was a brilliant display of determina- 
tion ... RCA Records celebrated Aaron Tippin's No. 1 

hit single -"There Ain't Nothin' Wrong With The Ra- 
dio" -with a party in a weight room at a Vanderbilt 
Univ. gymnasium. (Tippin is a bodybuilder.) Among the 
well- wishers on hand were Reba McEntire, whose hus- 
band, Narvel Blackstock, is Tippin's manager, and 
Patty Loveless, whose husband, Emory Gordy Jr., pro- 

duces the singer. Tippin's 
new album, we're told, has 
sold almost 400,000 units 

What a deal! The 
Country Music Assn. has 
made a deal with Sterling 
Cards to market "Country 
Gold" trading cards -des- 
cribed as "a line of collect - 
ible[s] ... using various 
country music artists and 
bearing the CMA logo as 
an official seal." Proto- 
types of the cards will be 

on display at Fan Fair in June, and the line is expected 
to go on sale in late summer ... Singer Becky Hobbs 
held an "Out Of Africa" press conference April 21 to tell 
the media about her just concluded six-week concert 
tour of Rwanda, Lesotho, Zimbabwe, Swaziland, Kenya, 
Burundi, and Zambia. The tour was sponsored by the 
Arts America division of the United States Information 
Agency ... Aspiring songwriters will love the inside look 
offered them by Country Music Hall of Famer Cliffie 
Stone in his new book, "Everything You Always Wanted 
To Know About Songwriting -But Didn't Know Who To 
Ask." Not only are there the nuts -and -bolts tips, but also 
hundreds of colorful and historical anecdotes about the 
business. And the guide is illustrated and indexed ... 
Sony/Tree Publishing boasts four of the top 10 singles 
on this week's chart, including the No. 1 "Neon Moon" 
by Brooks & Dunn. 

MARK YOUR CALENDAR: Lorrie Morgan, Mary- 
Chapin Carpenter, Kathy Mattes, Doug Stone, and 
Ricky Skaggs will headline the 10th annual Budweiser 
Downtown Hoedown, May 8-10 in Detroit. The event is 
billed as "America's largest free celebration of country 
music" ... Emmylou Harris, Dwight Yoakam, and 
Clint Black will salute singing cowboys in a concert 
May 16 at the Gene Autry Western Heritage Museum 
in Los Angeles. The show is part of the three -day Music 
Of The West Festival there. 

by Edward Morris 
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THE NEW NO. 1 on the Hot Country Singles & Tracks chart is "Neon 
Moon" by Brooks & Dunn. It's the third consecutive No. 1 country hit for 
the duo, whose hard -driving rhythms have made it one of the forces behind 
the explosion of new country artists. Kix Brooks and Ronnie Dunn are con- 
tinuing to stretch out and pioneer new trails. Their next cutting -edge move 
is a special remix of their upcoming single, "Boot Scoot Boogie." The spe- 
cial mix will be shipped to dance clubs and not radio. "Boot Scoot Boogie" is 
also providing more than one cross -promotion idea. Boot companies, beer 
manufacturers, and distributors of various other spirits are seeking ways 
to be a part of what is growing into a national "Boot Scoot" dance contest. 
The track has been a hot item since the release of the "Brand New Man" 
album. Ron Burt, who programs the music for Cowboy's, one of the hot- 
test clubs in Dallas, says, "I began using 'Boot Scoot' in the club and it was 
my No. 1 dance track for three months." Burt recently tested the new ex- 
tended (6- minute -24 second) version and says, "The response to it was tre- 
mendous. We have a request box in the club and we had about 249 requests 
for this special dance -club mix." Arista's Allen Butler acknowledges con- 
cern, and at the same time excitement, over how some may perceive the 
club -only concept behind the special mix. Says Butler, "This is ready, fire, 
aim." A video was filmed recently in Tulsa, Okla., and will be synced to the 
regular CD version. So, if you want to hear this special for -dance -clubs -only 
track you'd best find your local "country" club. 

BREAKY QUAKEY HIT: Billy Ray Cyrus' "Achy Breaky Heart" debuts 
on Hot 100 Singles at No. 83. The song has been the most active track on 
the Hot Country Singles & Tracks chart for the past three weeks and this 
week climbs from No. 28 to No. 17. What makes this accomplishment so 
remarkable is that there is no known airplay other than at country radio. 
"Achy Breaky" hits the Hot 100 solely on the strength of sales. It was an 
unusual move for Mercury to issue a cassette single for Cyrus and the suc- 
cess of the song challenges the belief that there is no market for country 
singles. Sources at PolyGram report orders for the single are now more 
than 250,000 units and the album, scheduled for release May 19, has ad- 
vance orders surpassing 300,000. 

THE YOUNG COUNTRY FORMAT is taking off in Dallas. The eyes of 
America have been on KRSR Dallas since it launched its version of Young 
Country early this year. PD Dan Pearman says, "The response has been 
tremendous. We have gone from a zero in January, to a three in February, 
to a five in March." The Young Country format means many things to 
many people, Pearman is quick to point out. For KRSR and Dallas -Ft. 
Worth, he says, "We are basically a morning show 24 hours a day, morn- 
ing, noon, and night. We are personality- driven and we go after the active 
listener." To win T- shirts, various KRSR listeners have washed a car with- 
out using their hands, mud -wrestled on the side of the road, bobbed for 
minnows, and appeared in public covered only by shaving cream. Says 
Pearman, "We are bringing fun back to radio." Billboard will begin moni- 
toring KRSR this week for the Hot Country Singles & Tracks chart via 
Broadcast Data Systems. 
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Your ad message will resound from 

coast to coast in the only directory that 

will give you exposure to all industry 

decision makers in these crucial 

categories: top charting country 

artists, managers, agents, radio 

stations, programmers, venues, 

promoters and music publishers. The 

music industry's main source covers 

country with thousands of listings in 

over a dozen categories! Act now and 

make your ad reservations! 
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NY: Norm Berkowitz (212) 536 -5016 

Nashville: Lee Ann Pack (615) 321 -4294 

LA: Jon Guynn (310) 859 -5344 
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COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

34 ACES (Cheryl Wheeler, ASCAP /Bughouse, ASCAP) 

17 ACHY BREAKY HEART (Millhouse, BMI /Songs Of 

PolyGram, BMI) HL 

72 AGAINST THE GRAIN (Slide Bar, ASCAP /Polygram, 
ASCAP /Amanda -Lin, ASCAP) HL 

25 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes, 

BMI /Fame, BMI /Bobworld, BMI) WBM 

56 BABY, I'M MISSING YOU (Love This Town, 

ASCAP /Diamond Dog, ASCAP) WBM 

13 BACKROADS (Corner, SOCAN) 

75 BIBLE BELT (FROM MY COUSIN VINNY) (Sony Tree, 

BMI /Post Oak, BMI) 
73 BILLY CAN'T READ (Scarlet Moon, BMI /Fifty Grand, 

BMI) CLM 

41 BLUE ROSE IS (Little Big Town, BMI /American 
Made, BMI /Sony Tree, BMI /Longitude, 
BMI /Ms. Ducks Ditties, BMI) HL 

31 BORN COUNTRY (Collins Court, ASCAP) CPP 

8 BURN ME DOWN (Warner -Elektra- Asylum, 

BMI/Vidor, BMI) WBM 

47 CANT STOP MYSELF FROM LOVING YOU (Songs Of 

PolyGram, BMI) 
14 COME IN OUT OF THE PAIN (G.I.D., ASCAP /Dixie 

Stars, ASCAP /Josh -Nick, ASCAP) HL 

30 DALLAS (Mettle Ruth, ASCAP /Seventh Son, 

ASCAP/Warner- Tamerlane, BMI) WBM 

12 DONT GO NEAR THE WATER (Sony Tree, 

BMI /Bleamus, BMI/Willesden, BMI) HL 

11 EVERY SECOND (Zomba, ASCAP /O -Tex, BMI) 
53 FAMILIAR PAIN (W.B.M., SESAC /Long Acre, 

SESAC /Rick Hall, ASCAP) WBM 

70 FIGHTING FIRE WITH FIRE (Makir' Songs, 

ASCAP /Song Box, ASCAP) 

15 FIRST TIME FOR EVERYTHING (Howlin' Hits, 

ASCAP /Square West, ASCAP) CPP 

21 GONE AS A GIRL CAN GET (0 -Tex, BMI /MBI, 
ASCAP /Max Lane, ASCAP /Fourleaf, ASCAP) 

50 THE HEART THAT YOU OWN (Coal Dust West, BMI) 

65 HOME SWEET HOME (Corey Rock, ASCAP /Sonny 
King, ASCAP /Little Big Town, BMI /American Made, 

BMI/Brand New Town, BMI /Old Wolf, BMI /Music 
Corp. Of America, BMI) 

60 HONKY TONK MYSELF TO DEATH (Irving, 
BMI /Hardscratch, BMI/WB, ASCAP/Two Sons, 

ASCAP) CPP 

40 I COULD LOVE YOU (WITH MY EYES CLOSED) 

(Maypop, BMI /Rita's Cloud Nine, BMI) WBM 

29 I'D SURRENDER ALL (Sometimes You Win, 

ASCAP /AII Nations, ASCAP /Seventh Son, 

ASCAP /Mattie Ruth, ASCAP) WBM 

54 I GOT A LIFE (Almo, ASCAP /Brio Blues, 

ASCAP /Polygram, ASCAP /Songs De Burgo, ASCAP) 

HL/CPP 

64 I'M OKAY (AND GETTIN' BETTER) (Acuff -Rose, 

BMI /WB, ASCAP/Two Sons, ASCAP) CPP/WBM 

58 I SAW THE LIGHT ( Great Eastern, BMI /Sluggo 
Songs, BMI /Sister Hisabeth, BMI) 

27 IS THERE LIFE OUT THERE (W.B.M., SESAC /Long 
Acre, SESAC /Edge O' Woods, ASCAP /Kinetic 
Diamond, ASCAP) WBM /CPP 

51 JEALOUS BONE (Edge O' Woods, ASCAP /Kinetic 
Diamond, ASCAP/WB, ASCAP /Rancho Bogardo, 

ASCAP) WBM /CPP 

63 JEZEBEL KANE (Bob -A -Lew, ASCAP /Curbsongs, 

ASCAP /Arvinbetty, eSCAP /Endless Frogs, ASCAP) 

71 LIVE AND LEARN (Beginner, ASCAP) 

57 LOVESICK BLUES (Mills Music, ASCAP) CPP 

16 LOVIN' ALL NIGHT :Sony Tunes, ASCAP) HL 

52 MASON DIXON LIN': (Pink Pig, BMI) 

33 MIDNIGHT IN MON- GOMERY (Mattie Ruth, 

ASCAP /Seventh Sor, ASCAP /Golden Reed, ASCAP) 

49 THE MORE I LEARN (THE LESS I UNDERSTAND 

ABOUT LOVE) (Tom Collins, BMI /Amra, BMI) CPP 

1 NEON MOON (Sony Tree, BMI) HL 

48 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA 

(Pin Russ, ASCAP) 

67 NO LOVE HAVE I (Cedarwood, BMI) 
24 NORMA JEAN RILEY ( Rasaca Beach, BMI/Warner- 

Tamerlane, BMI /Dare Truman, BMI /Studio B, 

BMI /Mountain Green, BMI) WBM 

9 NOTHING SHORT OI DYING (Sony Tree, BMI /Post 
Oak, BMI) HL 

5 OLD FLAMES HAVE NEW NAMES (Sony Tree, 

BMI /Rockin'R, ASCAP) HL 

32 ONLY THE WIND (Edge O' Woods, ASCAP /Moline 
Valley, ASCAP /Kinetic Diamond, ASCAP) CPP 

42 OUTBOUND PLANE (Wing And Wheel, BMI /Irving, 

ASCAP) CPP 

4 PAPA LOVED MAMA (Sony Cross Keys, ASCAP /Major 
Bob, ASCAP) HL /CPP 

2 PAST THE POINT OF RESCUE (Beann Eadair, 

BMI /Stainless, BMI /Foreshadow, BMI) CLM 

37 PLAY, RUBY, PLAY (Warner -Tamerlane, ASCAP/WB, 

ASCAP/Two Sons, ASCAP) WBM 

45 THE POWER OF LOVE (Rick Hall, BMI) 
69 THE RIVER (Gary Morris, ASCAP /Major Bob, 

ASCAP /Mid- Summer, ASCAP) 

28 ROCK MY BABY (WB, ASCAP /Stroudavarious, 
ASCAP) WBM 

55 THE ROCK (WB, ASCAP /Patrix Janus, ASCAP /MCA, 
ASCAP) HL/WBM 

20 SACRED GROUND (David 'N' Will, ASCAP /Sony Cross 

Keys, ASCAP) HL 

26 SHE IS HIS ONLY NEED (MCA, ASCAP /Emerald 
River, ASCAP) HL 

43 SHE TOOK IT LIKE A MAN (Sony Tree, BMI /New 
Haven, BMI /Pulpit Rock, BMI /AMR, ASCAP) HL 

44 SHIPS THAT DON'T COME IN (Warner -Tamerlane, 

BMI /Maypop, BMI/Wildcountry, BMI) 

6 SOME GIRLS DO (Zoo II, ASCAP) 

7 SOME KIND OF TROUBLE (Almo, ASCAP /Brio, 
ASCAP/Welbeck, ASCAP /Blue Quill, ASCAP /Sheep In 

Tow, BMI) HL /CPP 

59 SOMETHING IN RED (Coburn, BMI) 

68 STILL GOT A CRUSH ON YOU (Music Corp. Of 

America, BMI /Jesse Jo, BMI /Scarlet Moon, BMI) 
74 STRAIGHT TALK (HolPic, BMI/Velvet Apple, BMI) 

CPP 

36 TAKE IT LIKE A MAN (Millhouse, BMI /Songs Of 

PolyGram, BMI) HL 

22 TAKE YOUR MEMORY WITH YOU (Benefit, BMI) 

WBM 

10 THERE AIN'T NOTHIN' WRONG WITH THE RADIO 

(Acuff -Rose, BMI) CPP 

62 THIS NIGHTLIFE (Howlin' Hits, ASCAP) 

23 TILL I'M HOLDING YOU AGAIN (Jslann, 

ASCAP /Great Cumberland, BMI /Flawfactor, BM ) 

CPP 

46 THE TIME HAS COME (Zomba, ASCAP/WB, 

ASCAP /Long Acre, SESAC) 

19 THE TIPS OF MY FINGERS (Sony Tree, 

BMI /Champion, BMI) HL 

3 TODAY'S LONELY FOOL (Golden Reed, ASCAP /Loggy 

Bayou, ASCAP) WBM 

39 WAITIN' FOR THE DEAL TO GO DOWN (Bobby 

Fischer, ASCAP /Chappell 8 Co., ASCAP /Serenity 
Manor, ASCAP /MCA, ASCAP) HL 

35 WHAT SHE'S DOING NOW (Bait And Beer, 

ASCAP /Forerunner, ASCAP /Major Bob, ASCAP /Mid- 
Summer, ASCAP) CLM /CPP 

38 WHEN IT COMES TO YOU (Straitjacket, 
ASCAP /Almo, ASCAP) CPP 

61 WHERE FOREVER BEGINS (MCA, ASCAP) 

16 THE WOMAN BEFORE ME (Mad Jack, BMI /Bug, 

ASCAP) 

66 YOU DO MY HEART GOOD (Starstruck Angel, 

BMI / Starstruck Writers Group, ASCAP) 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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(1) 2 2 33 

* * * No. 1 * * * 
GARTH BROOKS ' LIBERTY 96330 "(10.98) 30 weeks at No. 1 ROPIN' THE WIND 1 

40 39 42 35 RANDY TRAVIS WARNER BROS. 26661* (9.98) HIGH LONESOME 3 

41 43 38 108 DOUG STONE EPIC a53o3SONY(8.98ECU DOUG STONE 12 

2 1 1 4 WYNONNA CURB 10529' /MCA (10.98) WYNONNA 1 

42 40 39 112 ALAN JACKSON ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 
3 3 3 85 GARTH BROOKS 7 LIBERTY 93866* (9.98) NO FENCES 1 

43 42 40 58 DOLLY PARTON COLUMBIA 46882./SONY (9.98 EQ) EAGLE WHEN SHE FLIES 1 

4 4 4 156 GARTH BROOKS 3 LIBERTY 90897* (9.98) GARTH BROOKS 2 ® 50 56 3 SHENANDOAH COLUMBIA 48885* (9.98 EQ) GREATEST HITS 44 19 NEW 1 GEORGE STRAIT MCA 10532* (10.98/15.98) HOLDING MY OWN 5 
45 44 44 156 CLINT BLACK 2 RCA 9668 (9.98) KILLIN' TIME 1 

6 5 5 30 REBA MCENTIRE MCA 10400.19.98) FOR MY BROKEN HEART 3 
46 47 47 15 JOE DIFFIE EPIC 47477" (9.98) REGULAR JOE 22 

7 6 7 37 HAL KETCHUM CURB 7745o* (9.98) PAST THE POINT OF RESCUE 6 

47 46 43 122 VINCE GILL MCA 42321 (8.98) WHEN I CALL YOUR NAME 2 
o J 8 8 7 AARON TIPPIN RCA 61129* (9.98) READ BETWEEN THE LINES 6 

48 41 41 27 STEVE WARINER ARISTA 18691* (9.98) I AM READY 28 
9 7 6 48 TRAVIS TRITT WARNER BROS. 4- 26589 (9.98) IT'S ALL ABOUT TO CHANGE 2 

49 49 48 81 MARK CHESNUTT MCA 10032* (9.98) TOO COLD AT HOME 12 
10 10 14 37 BROOKS & DUNN ARISTA 18658' (9.98) BRAND NEW MAN 10 CI 69 10 87 KATHY MATTEA MERCURY 842330* (8.98 EQ) A COLLECTION OF HITS 8 
11 12 10 50 ALAN JACKSON ARISTA 8681 (9.98) DON'T ROCK THE JUKEBOX 2 

51 48 46 24 RESTLESS HEART RCA 61041. (9.98) THE BEST OF RESTLESS HEART 25 
12 14 16 15 SAWYER BROWN CURB 95624* (9.98) DIRT ROAD 12 

52 45 49 29 PIRATES OF THE MISSISSIPPI LIBERTY 95798* (9.98) WALK THE PLANK 39 
13 

14 

15 

16 

11 

9 

15 

13 

13 

12 

11 

9 

43 

4 

22 

59 

TRISHA YEARWOOD MCA 10297 (9.98) TRISHA YEARWOOD 

MARK CHESNUTT MCA 10530* (9.98) LONGNECKS & SHORT STORIES 

TRACY LAWRENCE ATLANTIC 82326* (9.98) STICKS AND STONES 

VINCE GILL MCA 10140 =(9.98) POCKET FULL OF GOLD 

2 

9 

10 

5 

53 54 53 34 PATTY LOVELESS MCA 10336 (9.981 UP AGAINST MY HEART 27 

54 51 - 2 VINCE GILL RCA 61130 (7.98) I NEVER KNEW LONELY 51 

55 53 51 89 KEITH WHITLEY RCA 52277* (9.98) GREATEST HITS 5 

17 17 18 11 JOHN ANDERSON BNA61029(9.96) SEMINOLE WIND 10 
56 52 52 85 DOLLY PARTON COLUMBIA 44384/SONY (8.98 EQ) WHITE LIMOZEEN 3 

18 16 15 31 COLLIN RAYE EPIC 47468 */SONY (9.98) ALL I CAN BE 7 
51 57 55 135 REBA MCENTIRE MCA 8034` (9.99) REBA LIVE 2 

19 19 20 24 SAMMY KERSHAW MERCURY 510161* (9.98 EQ) DON'T GO NEAR THE WATER 18 58 55 - 2 HANK WILLIAMS, JR. & HANK WILLIAMS 
THE BEST OF HANK & HANK CURB 77552" (6.98) 55 

20 18 17 43 TANYA TUCKER LIBERTY 95562* (9.98) WHAT DO I DO WITH ME 6 59 59 58 119 DAN SEALS LIBERTY 48308 (4.98) THE BEST 7 

21 21 26 37 DOUG STONE EPIC 47357/SONY (9.98 EQ) I THOUGHT IT WAS YOU 12 60 

61 

56 

60 

54 

60 

130 

12 

THE KENTUCKY HEADHUNTERS 
PICKIN' ON NASHVILLE MERCURY 838744 (8.98 EQ) 

THE REMINGTONS BNA61oa5" (9.98) BLUE FRONTIER 

2 

55 
ZZ 24 21 10 HANK WILLIAMS, JR. CURB 26806/CAPRICORN (9.98) MAVERICK 7 

23 20 19 8 LITTLE TEXAS WARNER BROS. 26820* (9.98) FIRST TIME FOR EVERYTHING 19 
ó2 67 11 57 KATHY MATTER MERCURY 846975* (9.9 8) TIME PASSES BY 9 

24 23 22 26 SUZY BOGGUSS LIBERTY 95aa7am) ACES 19 
Ó3 64 65 101 THE CHARLIE DANIELS BAND EPIC 45316/SONY (8.98 EQ) SIMPLE MAN 2 

25 25 23 54 LORRIE MORGAN RCA 30210 -4 (9.98) SOMETHING IN RED 10 
64 61 64 100 ALABAMA RCA 52108* t9.98> PASS IT ON DOWN 3 

2ó 28 35 48 DIAMOND RIO ARISTA 8673(9.98) DIAMOND RIO 13 
65 58 50 31 BILLY DEAN SBK4- 96728/U8ERTY(9.98) BILLY DEAN 34 

21 22 24 4 SOUNDTRACK HOLLYWOOD 61303 /ELEKTRA(10.981 STRAIGHT TALK 22 
66 65 63 84 THE JUDDS CURB 52070 */RCA (9.98) LOVE CAN BUILD A BRIDGE 5 

28 27 30 77 DWIGHT YOAKAM REPRISE 26344 */WARNER BROS. (9.98) IF THERE WAS A WAY 1 

61 63 57 57 GEORGE STRAIT MCA 10204* (9.98) CHILL OF AN EARLY FALL 4 
29 26 25 17 GEORGE STRAIT MCA 10450* (9.98) TEN STRAIT HITS 7 

óó 74 - 34 CHRIS LEDOUX LIBERTY 96499* (9.98) WESTERN UNDERGROUND 36 
30 32 32 85 REBA MCENTIRE MCA 10016 (9.98) RUMOR HAS IT 2 

C) RE -ENTRY 150 
LORRIE MORGAN 
RCA 9594 19.88) LEAVE THE LIGHT ON 6 

31 29 28 111 TRAVIS TRITT WARNER BROS. 26094* (9.98) COUNTRY CLUB 3 

70 66 61 127 SHENANDOAH COLUMBIA 44468 * /SONY (8.98 EQ) THE ROAD NOT TAKEN 6 
32 31 29 77 CLINT BLACK 2 RCA 52372 (9.98) PUT YOURSELF IN MY SHOES 1 

33 33 27 53 PAM TILLIS ARISTA 8642* (8.98) PUT YOURSELF IN MY PLACE 10 
11 62 59 4 CLEVE FRANCIS LIBERTY 96498* (9.9s) TOURIST IN PARADISE 58 

34 36 33 194 THE JUDDSA2 CURB 8318 /RCA (9.98) GREATEST HITS 1 
72 71 68 56 BILLY DEAN SBK94302 /LIBERTY(9.98) YOUNG MAN 12 

35 30 31 49 RICKY VAN SHELTON COLUMBIA 46855/SONY19.98EQ) BACKROADS 3 73 75 66 63 AARON TIPPIN RCA 2374* (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23 

36 34 36 80 MARY -CHAPIN CARPENTER SHOOTING STRAIGHT IN THE DARK 
COLUMBIA 46077* /SONY (8.98 EQ) 

11 
74 72 61 55 

THE KENTUCKY HEADHUNTERS 
ELECTRIC BARNYARD MERCURY 848054* (9.98 EQ) 

3 

37 35 37 29 ALABAMA RCA 61040* (9.98) GREATEST HITS VOL. 2 10 15 68 62 33 KEITH WHITLEY RCA 3156* (9.98) KENTUCKY BLUEBIRD 45 

38 37 34 33 THE JUDDS CURB 61018 /RCA (9.98) GREATEST HITS VOL. II 7 0 Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. 
RIM certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available 

on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels 
that do not issue list prices. are projected from wholesale prices. m 1992. Billboard/BPI Communications and SoundScan. Inc. 

39 38 45 55 MARTY STUART MCA 10106* (9.981 TEMPTED 20 

Billboard. Top Country Catalog Albums.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
FOR WEEK ENDING MAY 9, 1992 1111111 
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LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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1 1 PATSY CLINE 3 MCA 12 (8.98) 51 weeks at No. 1 GREATEST HITS 51 14 17 DOLLY PARTON RCA 4422 (6.98) GREATEST HITS 36 

2 3 THE CHARLIE DANIELS BANDA EPIC 38795 * /SONY (6.98 EQ) A DECADE OF HITS 51 15 13 HANK WILLIAMS, JR. 2 CURB 60193/WARNER BROS. (9.98) GREATEST HITS 41 

3 4 GEORGE STRAIT MCA 42035* (8.98) GREATEST HITS, VOL. 2 51 16 12 ALABAMA 3 RCA 7170 (8.98) GREATEST HITS 50 

4 2 ANNE MURRAY 4 LIBERTY 46058* (7.98) GREATEST HITS 51 11 15 REBA MCENTIRE MCA 2789 (8.98) GREATEST HITS 51 

5 7 ALABAMA RCA 4939 (8.98) ROLL ON 46 18 16 GEORGE STRAIT a MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 51 

6 5 RANDY TRAVIS ° WARNER BROS. 25568 (5.98) ALWAYS & FOREVER 51 19 18 THE JUDDS RCA 2278 -4* (3.98) COLLECTOR'S SERIES 49 

1 6 RICKY VAN SHELTON COLUMBIA 40602 =/SONY 16.98 EQ) WILD EYED DREAM 20 20 23 DWIGHT YOAKAM REPRISE 25989/WARNER BROS. (9.98) JUST LOOKIN' FOR A HIT 12 

8 9 REBA MCENTIRE MCA 6294 (9.98) SWEET SIXTEEN 44 21 25 THE JUDDS CURB 5319/RCA (8.98) WHY NOT ME 36 

9 11 THE JUDDS CURB 5916 -1/RCA (8.98) HEARTLAND 51 22 PATTY LOVELESS MCA 42223 (8.98) HONKY TONK ANGEL 30 

10 8 GEORGE JONES EPIC 40776/SONY (5.98 EQ) SUPER HITS 37 23 24 KENNY ROGERS LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS 49 

11 10 VINCE GILL RCA 9814 (4.98) BEST OF VINCE GILL 51 24 ALABAMA " RCA 4229 (8.98) MOUNTAIN MUSIC 32 

12 14 REBA MCENTIRE MCA 42134 (8.98) REBA 31 25 19 GEORGE STRAIT MCA 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 46 

1 3 PATSY CLINE 20 GOLD HITS 22 uataiog albums are 0l0er Imes wnicn are registenng signmcant sales. Uc. 1992, BIIIDDam/IaRI Communications ana sounoscan, Inc. - UCLUAL 180/ O,í.701 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

O 2 6 12 

* * * No. 1 * * * 
NEON MOON week at No. 1 BROOKS & DUNN 
S.HENDR(CKS,D.000K (R.DUNN) (V) ARISTA 1 -2409 

5 5 13 
PAST THE POINT OF RESCUE HAL KETCHUM 
A.REYNOLDS,J.ROONEY (M.HANLY) CURB ALBUM CUT 

3 4 3 14 TODAY'S LONELY FOOL TRACY LAWRENCE 
J.STROUD (K.BEARD,S.P.DAVIS) ATLANTIC ALBUM CUT 

6 8 13 PAPA LOVED MAMA GARTH BROOKS 
A.REYNOLDS (K.WILLIAMS,G.BROOKS) (V) LIBERTY 57734 

8 11 11 
OLD FLAMES HAVE NEW NAMES MARK CHESNUTT 
M.WRIGHT (B.BRADDOCK,R.VAN HOY) (V) MCA 54334 

CD 9 12 10 SOME GIRLS DO SAWYER BROWN 
R.SCRUGGS,M.MILLER (M.MILLER) CURB ALBUM CUT 

1 3 4 13 SOME KIND OF TROUBLE TANYA TUCKER 
J.CRUTCHFIELD (M.REID,B.MAHER,D.POTTER) LIBERTY ALBUM CUT 

8 1 9 14 
BURN ME DOWN MARTY STUART 
R.BENNETT,T.BROWN (E.MILLER) (V) MCA 54253 

10 13 10 NOTHING SHORT OF DYING TRAVIS TRITT 
G.BROWN (T.TRITT) (V) WARNER BROS. 18984 

10 1 1 13 THERE AIN'T NOTHIN' WRONG WITH THE RADIO AARON TIPPIN 
E.GORDY,JR. (A.TIPPIN,B.BROCK) (V) RCA 62181 

11 12 15 11 
EVERY SECOND COLLIN RAYE 
J.FULLER,J.HOBBS (W.PERRY,G.SMITH) (V) EPIC 74242 

12 14 16 14 DON'T GO NEAR THE WATER SAMMY KERSHAW 
B.CANNON,N.WILSON (C.HARTFORD,J.FOSTER) (V) MERCURY 866 324 

13 17 17 8 BACKROADS RICKY VAN SHELTON 
S.BUCKINGHAM (C.MAJORS) (V) COLUMBIA 74258 

14 16 . 18 8 COME IN OUT OF THE PAIN DOUG STONE 
D.JOHNSON (D.DFRIMMER,F.J.MYERS) (V) EPIC 74259 

15 19 20 14 FIRST TIME FOR EVERYTHING LITTLE TEXAS 
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 19024 

16 18 19 10 
LOVIN' ALL NIGHT RODNEY CROWELL 
J.LEVENTHAL,R.CROWELL (R.CROWELL) (V) COLUMBIA 74250 

ll 28 46 6 
ACHY BREAKY HEART BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (D.VON TRESS) (C) (V) MERCURY 866 522 

18 20 30 7 
THE WOMAN BEFORE ME TRISHA YEARWOOD 
G.FUNDIS (J.JOHNSTONE) (V) MCA 54362 

19 13 14 THE TIPS OF MY FINGERS STEVE WARINER 
S.HENDRICKS,T.DUBOIS ( B.ANDERSON) (V) ARISTA 1 -2393 

20 23 29 9 
SACRED GROUND MCBRIDE & THE RIDE 
S.GIBSON,T.BROWN (V.RUST,K.BROOKS) (V) MCA 54356 

21 32 39 4 GONE AS A GIRL CAN GET GEORGE STRAIT 
J.BOWEN,G.STRAIT (J.M.LANE) (V) MCA 54379 

22 11 2 15 
TAKE YOUR MEMORY WITH YOU VINCE GILL 
T.BROWN (V.GILL) (V) MCA 54282 

23 22 27 11 
TILL I'M HOLDING YOU AGAIN PIRATES OF THE MISSISSIPPI 
J.BOWEN,R.ALVES (L.GOTTLIEB,R.ALVES,B.McCORVEY) LIBERTY ALBUM CUT 

24 30 37 NORMA JEAN RILEY DIAMOND RIO 
M.POWELL,T.DUBOIS (M.POWELL,D.TRUMAN,R.HONEY) (V) ARISTA 1 -2407 

25 27 32 7 
ALL IS FAIR IN LOVE AND WAR RONNIE MILSAP 
R.MILSAP,R.GALBRAITH (T.NICHOLS,R.BYRNE) (V) RCA 62217 

26 15 10 13 SHE IS HIS ONLY NEED WYNONNA 
T.BROWN (D.LOGGINS) (V) CURB 54320/MCA 

21 21 14 16 
IS THERE LIFE OUT THERE REBA MCENTIRE 
T.BROWN,R.MCENTIRE (S.LONGACRE,R.GILES) (V) MCA 54319 

28 33 38 6 
ROCK MY BABY SHENANDOAH 
R.BYRNE,K.STEGALL (B.SPENCER,P.WHITLEY,C.WRIGHT) (V) RCA 62199 

29 34 41 6 
I'D SURRENDER ALL RANDY TRAVIS 
K.LEHNING (R.TRAVIS,A.JACKSON) (V) WARNER BROS. 18943 

30 24 21 18 
DALLAS ALAN JACKSON 
S.HENDRICKS,K.STEGALL (A.JACKSON,K.STEGALL) (V) ARISTA 1 -2385 

31 26 22 18 BORN COUNTRY ALABAMA 
J.LEO,L.M.LEE,ALABAMA (J.SCHWEERS,B.HILL) (V) RCA 62168 

32 31 23 19 ONLY THE WIND BILLY DEAN 
C.HOWARD,T.SHAPIRO (T.SHAPIRO,C.JONES) (V) SBK 44803 /LIBERTY 

33 45 59 3 

** *POWER PicK/AIRPLAY * ** 
MIDNIGHT IN MONTGOMERY ALAN JACKSON 
S. HENORICKS,K.STEGALL (A.JACKSON,D.SAMPSON) ARISTA ALBUM CUT 

34 42 47 6 
ACES SUZY BOGGUSS 
J.BOWEN,S.BOGGUSS (C.WHEELER) LIBERTY ALBUM CUT 

35 36 31 19 WHAT SHE'S DOING NOW GARTH BROOKS 
A.REYNOLDS (P.ALGER,G.BROOKS) (V) LIBERTY 57733 

36 43 48 6 
TAKE IT LIKE A MAN MICHELLE WRIGHT 
S.BOGARD ,R.GILES (T.HASELDEN) (V) ARISTA 1 -2406 

37 25 25 13 
PLAY, RUBY, PLAY CLINTON GREGORY 
R.PENNINGTON (T.BROWN,T.SEALS) (CI (V) STEP ONE 437 

38 49 55 4 
WHEN IT COMES TO YOU JOHN ANDERSON 
J.STROUD,J.ANDERSON (M.KNOPFLER) (C) BNA 62235 

39 39 40 12 
WAITIN' FOR THE DEAL TO GO DOWN DIXIANA 
B.MONTGOMERY (B.FISCHER,C.BLACK,A.ROBERTS) (CD) (V) EPIC 74221 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

40 35 33 13 
I COULD LOVE YOU (WITH MY EYES CLOSED) THE REMINGTONS 
L.M.LEE,J.LEO (R.MAINEGRA,R.YANCEY) (V) BNA 62201 

4. 47 50 5 BLUE ROSE IS PAM TILLIS 
P.WORLEY,E.SEAY ( B .DIPIERO,P.TILLIS,J.BUCKINGHAM) (V) ARISTA 1 -2408 

42 41 42 19 OUTBOUND PLANE SUZY BOGGUSS 
J.BOWEN,S.BOGGUSS (N.GRIFFITH,T.RUSSELU LIBERTY ALBUM CUT 

43 51 53 6 SHE TOOK IT LIKE A MAN CONFEDERATE RAILROAD 
B.BECKETT (P.NELSON,D.MAYO,K.STALEY) ATLANTIC ALBUM CUT 

® 53 57 4 
SHIPS THAT DON'T COME IN JOE DIFFIE 
B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON) (V) EPIC 74285 

45 52 56 6 
THE POWER OF LOVE MATTHEWS, WRIGHT & KING 
S.BUCKINGHAM,L.STRICKLAND (W.ALDRIDGE) (V) COLUMBIA 19069 

46 57 - 2 THE TIME HAS COME MARTINA MCBRIDE 
P.WORLEY,E.SEAY (L. W ILSON,S.LONGACRE) (V) RCA 62215 

47 58 64 3 CAN'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS 
E.GORDY,JR.,T.BROWN (KOSTAS,FOLKVORD) M MCA 54371 

® 72 73 3 
THE NIGHT THE LIGHTS WENT OUT IN GEORGIA REBA MCENTIRE 
T.BROWN,R.MCENTIRE (B.RUSSELLI MCA ALBUM CUT 

49 50 49 10 THE MORE I LEARN (THE LESS I UNDERSTAND ABOUT LOVE) RONNA REEVES 
H.SHEDD,C.BROOKS (S.DEAN,K.STALEY) (C) (V) MERCURY 866 380 

5O 61 70 3 
THE HEART THAT YOU OWN DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM) (V) REPRISE 18966/WARNER BROS. 

51 55 52 19 
JEALOUS BONE PATTY LOVELESS 
E.GORDY,JR.,T.BROWN (R.GILES,S.BOGART) (CD) (V) MCA 54271 

52 62 68 3 
MASON DIXON LINE DAN SEALS 
K.LEHNING (D.SEALS) (V) WARNER BROS. 18986 

53 48 44 11 
FAMILIAR PAIN RESTLESS HEART 
J.LEO,L.M.LEE (S.LONGACRE,W.ALORIDGE) (V) RCA 62054 

54 59 61 4 
I GOT A LIFE MIKE REID 
S.BUCKINGHAM (M.REID,R.BOURKE) (V) COLUMBIA 74286 

55 56 54 12 
THE ROCK LEE ROY PARNELL 
S.HENDRICKS,B.BECKETT (J.VARSOS,R.SMITH) (V) ARISTA 1 -2400 

56 60 58 18 BABY, I'M MISSING YOU HIGHWAY 101 
P.WORLEY,E.SEAY (S.SESKIN,N.MONTGOMERY) (V) WARNER BROS. 19043 

51 63 62 17 LOVESICK BLUES GEORGE STRAIT 
J. BOWEN,G.STRAIT (I.MILLS,C.FRIEND) (VI MCA 54318 

58 ) NEW P 1 

* * * HOT SHOT DEBUT*** 
I SAW THE LIGHT WYNONNA 
T.BROWN (L.ANGELLE,A.GOLD) (V) CURB 54407/MCA 

59 NEW iii, 1 
SOMETHING IN RED LORRIE MORGAN 
R.LANDIS (A.KASET) (V) RCA 62219 0 64 63 5 
HONKY TONK MYSELF TO DEATH GEORGE JONES 
K.LEHNING (D.BARNES,M.T.BARNES) (V) MCA 54370 

61 NEW 1 WHERE FOREVER BEGINS NEAL MCCOY 
J.STROUD (T.BRUCE,T.MCHUGH,B.MOULDS) ATLANTIC ALBUM CUT 

62 67 74 3 
THIS NIGHTLIFE CLINT BLACK 
J.STROUD (C.BLACK,H.NICHOLAS) RCA ALBUM CUT 

83 70 71 3 
JEZEBEL KANE JJ WHITE 
J.STROUD (J.WHITE,J.WHITE,A.PESSISI CURB ALBUM CUT 

64 54 51 8 I'M OKAY (AND GETTIN' BETTER) BILLY JOE ROYAL 
R.HALL (S.EWING,M.T.BARNES) ATLANTIC ALBUM CUT 

ó5 NEW o, 
1 

HOME SWEET HOME DENNIS ROBBINS 
R.LANDIS,J.STROUD ( D. ROBBINS,J.S.SHERRILL,B.DIPIERO) (V) GIANT 18982/WARNER BROS. 

86 74 - 2 YOU DO MY HEART GOOD CLEVE FRANCIS 
J.BOWEN,C.FRANCIS (T.PADEN,M.LANTRIPI LIBERTY ALBUM CUT 

61 69 67 3 
NO LOVE HAVE I HOLLY DUNN 
P.WORLEY,E.SEAY,H.DUNN (M.TILLIS) (V) WARNER BROS. 18956 

88 NEW 1 
STILL GOT A CRUSH ON YOU DAVIS DANIEL 
R.HAFFKINE (D.DILLON,P.OVERSTREET) (V) MERCURY 866 822 

69 73 - -- 2 THE RIVER GARTH BROOKS 
A.REYNOLDS (V.SHAW,G.BROOKS) LIBERTY ALBUM CUT 

70 66 69 19 
FIGHTING FIRE WITH FIRE DAVIS DANIEL 
R.HAFFKINE (M.WHITE.C.R.WHITE) (V) MERCURY 866 132 

11 NEW 1 
LIVE AND LEARN MAC MCANALLY 
T.BROWN,M.MCANALLY (M.MCANALLY) (V) MCA 54372 

72 68 72 8 AGAINST THE GRAIN GARTH BROOKS 
A.REYNOLDS (B.BOUTON,L.CORDLE,C.JACKSON) LIBERTY ALBUM CUT 

73 65 60 9 BILLY CAN'T READ PAUL OVERSTREET 
B. BANNISTER,P.OVERSTREET (P.OVERSTREET,J.MICHAEU (V) RCA 62193 

74 71 66 5 STRAIGHT TALK DOLLY PARTON 
G.LADANYI,D.PARTON (D.PARTON) (CI HOLLYWOOD 64776/ELEKTRA 

T NEW 0, 
1 BIBLE BELT (FROM "MY COUSIN VINNY") TRAVIS TRITT 

G.BROWN (T.TRITT) (C) (V) WARNER BROS. 18965 

Q Records moving up the chart with airplay gains this week. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette 
is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi -single availability. (T) 12 -inch vinyl single 
availability. (V) 7 -inch vinyl single availability. ® 1992, Billboard/BPI Communications. 

NOT COUNTRY RECURRENTS 
1 - - 1 

STRAIGHT TEQUILA NIGHT JOHN ANDERSON 
J.STROUD,J.ANDERSON (K.ROBBINS,D.HUPP) BNA 

2 1 - 2 EXCEPT 
FOR MONDAY LORRIE MORGAN 

3 - - I BETTER CLASS OF LOSERS RANDY TRAVIS 
K.LEHNING (R.TRAVIS,A.JACKSONI WARNER BROS. 

4 2 - 2 MAYBE IT WAS MEMPHIS PAM TILLIS 
P.WORLEY,E.SEAY ( M.ANDERSON) ARISTA 

5 1 
SAME OL' LOVE RICKY SKAGGS 
R.SKAGGS,M.MCANALLY (C.AUSTIN,G.BARNHILL) EPIC 

ó 3 1 3 B.MONTGOMERYJ.SLATE ( D.MORRISON,J.DIFFIE,K.PHILLIPS) 
JOE DIFFIE 

EPIC 

7 1 IT ONLY HURTS WHEN I CRY DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM,R.MILLER) REPRISE 

8 4 2 6 A JUKEBOX WITH A COUNTRY SONG DOUG STONE 
D.JOHNSON (G.NELSON,R.SAMOSET I EPIC 

9 5 3 10 LOVE, ME - COLLIN RAYE 
J.FULLER,J.HOBBS (S.EWING,M.T.BARNES) EPIC 

10 7 5 11 
CADILLAC STYLE SAMMY KERSHAW 
B.CANNON,N.WILSON (M.PETERSEN) MERCURY 

11 8 11 10 
SHAMELESS GARTH BROOKS 
A.REYNOLDS (B.JOEU LIBERTY 

12 6 4 7 STICKS AND STONES TRACY LAWRENCE 
J.STROUD (E.WEST,R.DILLON) ATLANTIC 

13 12 9 3 
R MILSAP R.GALBRAIT 

ONJORDAN,P.DAVIS) BONNIE MILSAP 
RCA 

14 11 10 32 
SHE'S IN LOVE WITH THE BOY TRISHA YEARWOOD 
G.FUNDIS (J.IMS) MCA 

15 - - 1 
THAT'S WHAT I LIKE ABOUT YOU TRISHA YEARWOOD 
G.FUNDIS (J.HADLEY,K.WELCH,W.WILSON) MCA 

16 10 8 5 
R SCRU GS,M MIILLLER (M.MILLER,G.HUBBARD) 

SAWYER BROWN 

17 17 15 15 G.BROWN E.TRITT,J.COL000U WARNER BROS. 

18 9 6 11 
MY NEXT BROKEN HEART BROOKS & DUNN 
S.HENDRICKS.D.000K (D.000K,R.DUNN,K.BROOKS) ARISTA 

19 19 14 32 
DO 

K S T (NDRICK S GALLLAJACKSON,R.MURRAH,K.STEGALU 
ALAN JACKSON 

ARISTA 

20 13 7 5 
THE WHISKEY AIN'T WORKIN' TRAVIS TRITT WITH MARTY STUART 
G.BROWN (R.SCAIFE,M.STUART) WARNER BROS. 

21 - - 1 
SOMEBODY'S DOIN' ME RIGHT KEITH WHITLEY 
B.MEVIS,G.FUNDIS (J. F.KNOBLOCH,P.OVERSTREET,D.TYLER) RCA 

22 15 12 10 
YOU CAN DEPEND ON ME RESTLESS HEART 
J.LEO,L.M.LEE (R.RGERS.J.GRIFFIN) RCA 

23 24 19 32 
SMALL TOWN SATURDAY NIGHT HAL KETCHUM 
A.REYNOLDS,J.ROONEY (P.ALGER,H.DEVITO) CURB 

24 14 17 11 
FOR MY BROKEN HEART REBA MCENTIRE 
T.BROWN,R.MCENTIRE (LHENGBER,K.PALMER) MCA 

25 16 18 29 DOWN AT THE TWIST AND SHOUT MARY -CHAPIN CARPENTER 
M.C.CARPENTER,JJENNINGS (M.C.CARPENTER) COLUMBIA 

Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped 
below the top 20. Commercial availability is not indicated on the recurrent chart. 
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COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE SALES REPORTS. 

TITLE ARTIST 
LABEL 8 NUMBER/DISTRIBUTING LABEL 

1 1 9 

* * * No. 1 * * * 
PIECES OF AFRICA NONESUCH 79275 -2 3 weeks at No. 1 

KRONOS QUARTET 

2 2 13 
THE BACH ALBUM DG 429737 

KATHLEEN BATTLE, ITZHAK PERLMAN 

3 3 85 
IN CONCERTA LONDON 430433-2* 

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 

4 4 7 
ROSSINI HEROINES LONDON 436075 

CECILIA BARTOLI 

5 5 11 
THE BELLS OF ST. GENEVIEVE RCA 61002 -2' 

VARIOUS ARTISTS 

6 6 13 
MOZART: ARIAS LONDON 430513' 

CECILIA BARTOLI 

7 7 49 CORIGLIANO: SYMPHONY NO. 1 ERATO45601 -2 -ZK' 
CHICAGO SYMPHONY (BARENBOIM) 

ú 8 9 ROSSINI RECITAL RCA 60811 -2 -RC` 
MARILYN HORNE 

9 NEW PAVAROTTI IN HYDE PARK LONDON 436320* 
LUCIANO PAVAROTTI 

10 9 41 
FAVORITE ARIAS BY WORLD'S FAVORITE... SONY CLASSICAL MDK 47176 

CARRERAS - DOMINGO - PAVAROTTI 

11 11 7 BARBER: THE LOVERS KOCH 3- 7125 -2H1' 
CHICAGO SYMPHONY & CHORUS (SCHENCK) 

12 15 5 
BARBER/PISTON /GRIFFES MERCURY 434307 -2' 

EASTMAN -ROCHESTER ORCHESTRA (HANSON) 

13 14 17 
A TRIBUTE TO SEGOVIA ANGEL CDC -49404' 

CHRISTOPHER PARKENING 

14 10 9 POEME: FRENCH SHOWPIECES LONDON 433519 -2 
BELL, ROYAL PHILHARMONIC (LITTON) 

15 17 7 
GILBERT & SULLIVAN: THE MIKADO TELARC CD- 80284` 

WELSH NATIONAL OPERA (MACKERRAS) 

16 12 31 
PART: MISERERE ECM 847539 -2 

HILLIARD ENSEMBLE 

17 13 5 
BRAHMS: PIANO QUARTETS SONY CLASSICAL S2K 45846' 

AX, STERN, LAREDO, MA 

18 25 3 
IVES: SYMPHONY NO. 1 CHANDOS 9053* 

DETROIT SYMPHONY (JARVI) 

19 19 5 
PISTON: SYMPHONY NO. 4 DELOS DE_ 3106 

SEATTLE SYMPHONY (SCHWARZ) 

20 NEW GALA LIRICA RCA 61191' 
CARRERAS, CABALLE, DOMINGO 

21 16 27 
MCCARTNEY /DAVIS: LIVERPOOL ORATORIO ANGEL CDQB -54371 

TE KANAWA, HADLEY, ROYAL LIVERPOOL PHIL. (DAVIS) 

22 18 27 
TOGETHER ANGEL CDQ- 54266" 

PLACIDO DOMINGO, ITZHAK PERLMAN 

23 21 5 WAGNER: SIEGFRIED DG 429407 -2 
GOLDBERG, BEHRENS, BATTLE (LEVINE) 

24 NEW MOZART: REQUIEM LONDON 433688 
BARTOLI, AUGER, VIENNA PHILHARMONIC (SOLT!) 

25 NEW BAROQUE DUET SONY CLASSICAL SK 46627* 
KATHLEEN BATTLE, WYNTON MARSALIS 

TOP CROSSOVER ALBUMSTM 

1 1 11 

* * * No. 1 * * * 
HUSH SONY MASTERWORKS SK 48177 9 weeks at No. i 

YO-YO MA/BOBBY MCFERRIN 

2 2 9 
LUCKY TO BE ME PHILIPS 422401 -2' 

JESSYE NORMAN 

3 3 31 
THE WIND BENEATH MY WINGS RCA 60862 -2 -RC 

JAMES GALWAY 

4 4 31 PAVAROTTI SONGBOOK LONDON 433513.2' 
LUCIANO PAVAROTTI 

5 5 59 
SPIRITUALS IN CONCERT DG 429790.2 

BATTLE, NORMAN (LEVINE) 

6 7 13 
HEART TO HEART ANGEL CDQ- 54299 

KIRI TE KANAWA 

7 6 5 
MUSIC FROM THE SCREENS POINT MUSIC 432966 -2* 

PHILIP GLASS, FODAY MUSA SUSO 

8 
11 3 

DIVA! SILVA AMERICA SSD 1007' 
LESLEY GARRETT 

9 8 5 DOMINGO SONGBOOK SONY MASTERWORKS MDK 48299' 
PLACIDO DOMINGO 

10 9 11 
RODGERS & HAMMERSTEIN: SONGBOOK FOR... TELARC CD- 80278 

CINCINNATI POPS (KUNZEL) 

11 NEW FENNELL CONDUCTS SOUSA MERCURY 434300 
EASTMAN WIND ENSEMBLE (FENNELL) 

12 10 31 
AMAZING GRACE PHILIPS 432546 -2 

JESSYE NORMAN 

13 12 21 THE BROADWAY I LOVE ATLANTIC 82350 -2' 
PLACIDO DOMINGO 

14 15 3 
CARTOON CLASSICS RCA 60738 -2 -RV 

VARIOUS ARTISTS 

15 13 21 KISMET SONY BROADWAY SK 46438 
RAMEY, MIGENES, HADLEY, PATINKIN 

Reco ding ndus ry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales 

of 1 million units wth each additional million indicated by a numeral following the symbol. All albums available 

on cassette and CD. *Asterisk indicates vinyl unavailable. © 1992, Billboard /BPI Communications. 

Artists & Music 

r 01.41 

KEEPING 

SCORE 
by Is Horowitz 

GOING ON RECORD: May shapes up as a busy record- 
ing month for Sony Classical, with operatic, symphonic, 
concerto, and chamber music projects sharing the 
agenda. 

On the purely orchestral side, Loren Maazel and the 
Pittsburgh Symphony turn to Sibelius May 2-4, with his 
First and Sixth Symphonies scheduled. Steven Epstein 
is producer. A few days later, in Amsterdam, Carlo Ma- 
ria Giulini and the Royal Concertgebouw undertake 
Dvorak's Symphony No. 9, with David Mottley as pro- 
ducer, to be followed by a live recording in Berlin of 
Strauss' "Ein Heldenleben" by Zubin Mehta and the 
Berlin Philharmonic. 

On the concerto side, Jean -Pierre Rampal will record 
Vivaldi's "Four Seasons" with the Franz Liszt Chamber 
Orchestra. Producer of the mid -May Budapest sessions 
is George Kadar. And before the month is out, Salvatore 
Accardo will tape a live performance of the Brahms Vio- 
lin Concerto with Giulini and the Vienna Philharmonic. 

Sony Classical will be finishing up its recording of 
Verdi's "Don Carlo" with the Metopera conducted by 
James Levine in May, as well as a collection of ballet mu- 
sic from Verdi operas with the Met orchestra. Michel 
Glotz supervises these New York sessions. 

As for chamber music, the label will add to the Juil- 
liard String Quartet discography in midmonth with 
works by Ravel and Dutilleux. The sessions, in Princeton, 

N.J., will be produced by Gary Schultz. 

THE RUSSIANS ARE COMING: Philips Records will 
tie in the release of Mussorgsky's "Khovanschina" by Va- 
lery Gergiev and the Kirov Opera with the first appear- 
ance of the Russian company at the Metropolitan Opera 
House in July. 

That's only one of a slew of Russian operas and ballets 
the label is committed to with Gergiev and the Kirov. 

A complete Tchaikovsky "Sleeping Beauty" will be re- 
leased in the fall, to be followed by Prokofiev's "War and 
Peace." Just this past April Gergiev and his company re- 
corded Tchaikovsky's "Pique Dame." 

Still to be recorded are Glinka's "Russlan and Lud- 
milla," Prokofiev's "The Fiery Angel" and "Love for 
Three Oranges," Rimsky -Korsakov's "The Tsar's Bride," 
and Borodin's "Prince Igor." 

DEAD OR ALIVE: So violinist Nigel Kennedy has de- 
cided to exempt Bach from his personal recording ban on 
"dead composers" (Billboard, May 2). It strikes me as an 
absolutely valid decision. Who would dare argue that 
Bach's music has less relevance today than most music 
written by our contemporaries? 

Maybe Kennedy will return to other deceased com- 
posers whose music is still alive and well. 

Kennedy's use in rock and jazz of a noble old violin, 
made by the long -dead Joseph Guarnerius in 1735, may 
be another anomaly among the many that puzzle conser- 
vative observers of this talented but oddball artist. 

I recall an earler experience with this very instrument. 
In 1962, Ruggiero Ricci recorded an album of 15 selec- 
tions, each played on a different Italian violin of special 
pedigree. Kennedy's recently acquired Guarnerius was 
among them. The album, on Decca Records, was appro- 
priately titled "The Glory of Cremona." I remember it 
well. I produced the package. 

RCAVICTOR 

deutsche 
harmonía 

mundi 

iv All the News That Fits His Prints" iÁ VOL. 3, No. 18 

Placido Domingo, Montserrat Caballé and 
José Carreras are three of the extraordinary 
singers that celebrated the May 1991 opening 
of Seville's new opera house in a gala perform- 
ance unique in concert history. 

Now titled Gala Lírica, the evening's elec- 

trifying performances included Domingo's 
dramatic "Ah, la paterna mano," Caballé's 
heart -melting "Pleurez mes yeux," Carreras' 
stirring "No puede ser" and others by grand 
opera greats Alfredo Kraus, Pilar Lorengar, 
Juan Pons, Teresa Berganza, Pedro Lavir- 

gen and Giacomo Aragall. 

This once -in -a- lifetime event is preserved in 

an outstanding new live recording from RCA 

Victor Red Seal and will be available April 28th 
on CD, Cassette, VHS and Laser Disc. 

lost MoNTSCRRAT PLAUDO 

CARRERAS CABIALLE DOMINGO 
TERESA AEIRL O 

BERGANZA KRAUS 

SELEC11OMS FROM 

CARMEN RIGOUTTO TOSCA LA TRAVIATA 

09026 -6091 -2 

Celebrate the musical magic of 
Domingo, Caballé and Carreras. 

Celebrate Gala Lírica. 

S- ZG 
A D,v,sion of Bertelsmenn Music Group 

Tmklsl e Registered. Marcalsl Regisladalsl General Electric Company. USA. except BMG logo and Red Seal 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE -STOP SALES REPORTS. 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 9 

* * * No. 1 * * * 
JOE HENDERSON VERVE 511779' 3 weeks at No. 1 

LUSH LIFE 

O 3 5 
DIANE SCHUUR GRP 2006 

IN TRIBUTE 

3 4 11 
BOBBY MCFERRIN & CHICK COREA BLUE NOTE 954771CAPITOL 

PLAY 

4 5 7 MARCUS ROBERTS NOVUS 63130 /RCA 
AS SERENITY APPROACHES 

5 2 25 
ABBEY LINCOLN FEATURING STAN GETZ 
VERVE 511 110* YOU GOTTA PAY THE BAND 

© 10 7 THE HARPER BROTHERS VERVE 511 820* 
YOU CAN HIDE INSIDE THE MUSIC 

7 6 31 
DAVE GRUSIN GRP2005* 

THE GERSHWIN CONNECTION 

8 7 11 
ELLIS MARSALIS COLUMBIA 47509 

HEART OF GOLD 

9 12 11 
VANESSA RUBIN NOVUS63127* /RCA 

SOUL EYES 

10 8 29 HARRY CONNICK, JR. COLUMBIA 48685 
BLUE LIGHT, RED LIGHT 

CD 
13 5 

ARTURO SANDOVAL GRP 9668* 
I REMEMBER CLIFFORD 

lY 15 3 
JOEY DEFRANCESCO COLUMBIA 48624* 

REBOPPIN' 

CI NEW ROY HARGROVE NOVUS 63132/RCA 
THE VIBE 

14 9 11 
STAN GETZ - KENNY BARRON VERVE 510 823' 

PEOPLE TIME 0 NEW iip, JOHN SCOFIELD BLUE NOTE 98167 */CAPITOL 
GRACE UNDER PRESSURE 

16 11 45 NATALIE COLE 3 ELEKTRA 61049 
UNFORGETTABLE 

I7 NEW 0,, TONY WILLIAMS BLUE NOTE 98169`/CAPITOL 
STORY OF NEPTUNE 

18 14 13 
JOHN PIZZARELLI NOVUS 63129/RCA 

ALL OF ME 

L9 19 3 
JOEY CALDERAZZO BLUE NOTE 98165/CAPITOL 

TO KNOW ONE 

20 17 9 KENNY BARRON TRIO CANDID 79508* 
LEMURIA - SEASCAPE 

21 21 5 
DAVID MURRAY DIW 48963 /COLUMBIA 

SHAKILL'S WARRIOR 

22 16 23 GERALD ALBRIGHT ATLANTIC 82334* 
LIVE AT BIRDLAND 

23 23 3 
CASSANDRA WILSON JMT 849149NERVE 

LIVE 

T4 NEW BOBBY WATSON COLUMBIA 52400* 
PRESENT TENSE 

25 18 7 JACK DEJOHNETTE BLUE NOTE 96690/CAPITOL 
EARTH WALK 

TOP CONTEMPORARY JAll ALBUMSTM 

1 1 31 

* * * No. 1 * * * 
FOURPLAY WARNER RPL' 26656' 29 weeks at No. 1 

FOURPLAY 0 3 5 
YELLOWJACKETS GRP 9667* 

LIVE WIRES O 5 7 MARION MEADOWS NOVUS 63131`/RCA 
KEEP IT RIGHT THERE 

4 2 21 
AL DI MEOLA PROJECT TOMATO 79751/MESA- BLUEMOON 

KISS MY AXE 

5 6 17 
BOBBY CALDWELL SIN -DROME 8893' 

STUCK ON YOU 

6 9 7 TOM GRANT VERVE FORECAST 849 530*NERVE 
IN MY WILDEST DREAMS O NEW GEORGE HOWARD GRP 9669 

DO I EVER CROSS YOUR MIND 

8 8 9 ACOUSTIC ALCHEMY GRP 9666 
EARLY ALCHEMY 

9 12 9 HOLLY COLE TRIO MANHATTAN 97349 */CAPITOL 
BLAME IT ON MY YOUTH 

10 4 13 
KIM PENSYL GRP 9663* 

3 DAY WEEKEND 

CD NEW 0, JOHN MCLAUGHLIN TRIO VERVE 837 280 
QUE ALEGRIA 

12 7 13 NELSON RANGELL GRP 9662' 
IN EVERY MOMENT 

13 14 7 KILAUEA BRAINCHILD 9208* 
TROPICAL PLEASURES 

I4 15 5 
BOB MINTZER DMP 488' 

ONE MUSIC 

15 16 3 
SPECIAL EFX GRP 9670' 

GLOBAL VILLAGE 

19 22 3 
RANDY CRAWFORD WARNER BROS. 26736 

THROUGH THE EYES OF LOVE 

17 18 7 VERNELL BROWN, JR. A&M 5382* 
STAY TUNED 

18 11 9 STEVE LAURY DENON 90431A&M 
PASSION 

19 li 9 CORNELL DUPREE AMAZING 1025* 
CAN'T GET THROUGH 

20 10 29 
RICHARD ELLIOT MANHATTAN 96687/CAPITOL 

ON THE TOWN 

ZI 21 3 
PETER WHITE SIN -DROME 1802= 

EXCUSEZ-MOI 

22 13 13 
KEIKO MATSUI SIN -DROME 1800 

NIGHT WALTZ 

Z3 24 3 
RICARDO SILVEIRA VERVE FORECAST 511 878NERVE 

SMALL WORLD 

CD NEW BOB BALDWIN ATLANTIC 82345* 
REFLECTIONS OF LOVE 

Z5 NEW p, STEVE SWALLOW ECM 511 960'/POLYGRAM 
SWALLOW 

O Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification 
for sales of 500,000 units. RIAA certification for sales of 1 million units with each additional million 
indicated by a numberal following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl 
unavailable. © 1992, Billboard/BPI Communications. 

50111111111- 

by Jeff Levenson 

MY VOTE FOR THE unsung portion of the column is 
the periodic subsection called "Stuff" (bold of me to say 
so, isn't it ?). You know, the hodgepodge effect that conveys 
the impression of either a mind brimming with meaningful 
detail or a desk enlivened by nuclear- test -site chaos. Pa- 
per, releases, CDs, more paper, everywhere. Lucky for us, 
there's plenty of (explosive ?) info among the ruins ... 

STUFF: JVC is about to sponsor big -time festival jazz 
for the ninth straight year. Working in tandem with Festi- 
val Productions, the Japanese hardware/software maker 
is once again underwriting blowouts in the States and over- 
seas, including New York, Rhode Island (Newport), Lon- 
don, France (Nice), and Holland (Den Haag) ... Pianist 
Herbie Hancock leads one of the acoustic groups making 
the JVC tour. He and fellow jazzmen Wayne Shorter, Ron 
Carter, Tony Williams, and Wallace Roney are present- 
ing a tribute to former bossman Miles Davis, who died last 
September. The group - V.S.O.P. revisited, 20 years later 
and sans Freddie Hubbard -is as close as we're going to 
get to the great Miles Davis Quintet of the mid -'60s. 
(Roney, it seems, is forging a career as Miles' official 
stand -in. The young trumpeter mimics that walking -on- 
eggshells sound better than anyone.) ... Homage to Past 
Masters, Part II: Rolling Stones drummer (and closet 
jazzbo) Charlie Watts, who once published a tribute book 
to Charlie Parker, "Ode To A High Flying Bird," then 

followed it (25 years later) with a Continuum CD/book reis- 
sue, "From One Charlie," is about to continue his love affair. 
Next month he'll release (on that same label) Watts' "A 
Tribute To Charlie Parker, With Strings" featuring the Zen 
backbeatmeister's quintet. A U.S. tour is in the works, 
slated for July and August ... PBS has scheduled for May 
22 a national broadcast of Jacksonville Jazz XII, based, of 
course, on the Florida gala, which claims to be one of the 
nation's largest, totally free jazz fests. The program stars 
a good number of performers from the contemporary side, 
many of whom record for GRP: Diane Schuur, the Chick 
Corea Elektric Band, Arturo Sandoval, and the Ripping - 
tons featuring Russ Freeman. Moreover, the folks at 
Jacksonville Jazz are now accepting entries for their fest 
kickoff, the Great American Jazz Piano Competition, the 
prestigious showcase for undiscovered talent ... Brassman 
Sandoval has been receiving plenty of attention regarding 
his Clifford Brown tribute, "I Remember Clifford." 
Among those admiring his efforts is one LaRue Brown 
Watson, the late trumpeter's widow. Her enthusiasm and 
support for the album, Sandoval says, is "the ultimate re- 
view" ... Concord Jazz has negotiated a high -flying deal 
with United Airlines. During May and June, the carrier will 
devote an audio channel on its flights to Concord's "May - 
beck Recital Hall" series. The program includes perform- 
ances by the likes of JoAnne Brackeen, Hal Galper, Roger 
Kellaway, Barry Harris, Marian McPartland, and Wal- 
ter Norris, among the series' pianists. (For more on the 
deal, see Grass Route, page 59.) Vis A Vis, the airline's in- 
flight magazine, will be profiling many of those same artists 
... Concord has a few of its other artists starring in this 
year's Fujitsu Concord Jazz Festival, the 24th annual, set 
for the Concord Pavilion in California, July 31 through Aug. 
2. Count Rosemary Clooney, Gene Harris, and the Clay- 
ton- Hamilton Jazz Orchestra among them. 

ALL NEW BILLBOARD 
MAGAZINE HOLDERS!! 

SPECIAL OFFER!! 

Billboard. 

Finally, a magazine 
holder made exclusively 

for your Billboard library. 
Store your issues in these 

tailored units. Each 
holds 12 -16 issues. To 
place your order, call 

(212) 536 -5020. 
For each unit purchased, 

Billboard donates 
$1.00 to the 

T. J. Martell Foundation. 

T.J. MARTELL 
FOUNDATION 
FOR LEUKEMIA, 
CANCER AND 
AIDS RESEARCH 
founded the M,..,( rMU,ry 

36 BILLBOARD MAY 9, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


Artists & Music 

by John Lannert 

MICKY'S UNFORGETTABLE MIAMI TRIP: Luis 
Miguel's visit to Miami April 25 -26 was a smashing suc- 
cess for the WEA Latina crooner, both commercially 
and artistically. For starters, his April 25 press confer- 
ence -his first in more than a year -revealed the sup- 
posedly taciturn Miguel to be a friendly, accessible per- 
former who beguiled the reporters and journalists with 
sincere responses and witty repartee. 

The handsome Mexican heartthrob -known as 
"Micky" to his fans-called his blockbuster compendium 
of bolero classics, "Romance," a "transition record." Still, 
Miguel quickly noted he would cut another bolero collec- 
tion in the future. "I never imagined that this record 
would be the commercial hit that it was," Miguel said, 
adding he would begin recording his next album "in June 
or July." Look for a well -known American producer to 
be behind the board. Miguel also pointed out that he 
plans to record an English -language album within the 
next two years. 

Miguel, 22, followed up his sparkling press conference 
one day later with a spectacular concert that often sent 
the mainly female crowd at the sold -out James L. Knight 
Center to its feet. The strong- voiced baritone rumbled 
through a crisp, 80- minute set, adroitly intertwining ro- 
mantic ballad hits with up -tempo funk/rock numbers - 
most of which were culled from "Busca Una Mujer" and 
"20 Años." 

All was not perfect, however. Miguel's excellent bolero 
miniset, featuring his No. 1 smashes "No Sé Tú" and 
"Inolvidable," was too brief; and the OK dance thumper 

"Cuando Calienta El Sol" was only a passable finale to 
a concert that disappointingly offered no encore. But Mi- 
guel, who allowed his fine 11 -piece backing band ample 
room to improvise, put on one of the hippest shows ever 
by a Hispanic artist. Micky truly lived up to his still- 
growing legend. 

PREMIO LO NUESTRO NEWS: Epic's Gloria Este - 
fan will be given the Lifetime Achievement Award dur- 
ing "Premio Lo Nuestro" (Latin Music Awards), sched- 
uled to air live at 8 p.m. May 14 on Univision. Among 
the awards presenters and performers who are so far 
scheduled to appear on "Premio Lo Nuestro" are José 
Carreras, Ricardo Montaner, Luis Enrique, Jon Se- 
cada, Bronco, Vikki Carr, Pandora, Selena, Raúl di 
Blasio, Franco de Vita, Victor Fictor, Charytín, Luca 
Bentivoglio, Ricky Martin, Rocío Banquells, Mag- 
neto, Locomia, La Banda Show, and Fransheska. 

LABEL MISCELLANEA: Máximo Aguirre resigned 
April 28 as managing director of BMG U.S. Latin. No 
successor has been formally named, but the label's mar- 
keting director, Salvador Pérez Muñoz, will assume 
Aguirre's duties ... Just out is Franco de Vita's latest 
Sony Discos effort, "Marzo 16," a live greatest -hits al- 
bum that also includes two new tracks, "Entre Tu Vida 
Y La Mía" and the leadoff single, "Estro No Lo Había 
Pensado" ... Also just out is Alejandro Jaen's Prodiscos 
album "Más De Mil Vidas," which features a duet with 
Marie Osmond called "No Puedo Viver Sin Ti" ... Fon- 
ovisa's Los Tigres Del Norte, who released their latest 
album, "Con Sentimiento Y Sabor," two weeks ago, will 
perform May 7 -10 at several German clubs located near 
U.S. military bases ... Finally, TH- Rodven has shipped 
a marvelous five -CD set titled "100 Años Del Bolero." 
Two- and -a -half years in the making, "100 Años" features 
100 different artists, including Beny Moré, Celia Cruz, 
Lola Flores, and Armando Manzanero, to name but a 
few. The only missing item is liner notes briefly detailing 
the history of each song. 

RIAA ATTACKING PIRACY PROBLEM IN SOUTH AND CENTRAL AMERICA 
(Continued from page 8) 

adequate law protecting intellectual 
property, but because of the complete 
indifference of government officials, 
you have pirates operating openly and 
they've simply been out of the reach of 
law enforcement in Paraguay." 

The association's goal is to foster a 
dialog with the Paraguayan authorities 
to persuade them of the importance of 
protecting intellectual property. 

Turkewitz says Paraguayan govern- 
ment officials have already made as- 
surances that they are going to go after 
the pirates. As he explains, the country 

has a lot to gain by prosecuting purvey- 
ors of illegal product: "They stand to 
secure a bilateral investment treaty 
[with the U.S.], retain most- favored- 
nation status, and harmonize suffi- 
ciently within Latin America to arrive 
at a free trade zone." 

If Paraguay represents a problem 
for the RIAA, the situation in El Salva- 
dor is perhaps more daunting, because 
that country has no legislation in place 
to protect sound recordings. "You're at 
ground zero," says Turkewitz. "You 
have no mechanism of protection." 

HLDISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

Inventario Completo de 
Musica Latina: 
CD Cassettes 12" 
Video Musicales 
Personal Bilingüe para 
Atender Sus Ordenes 

Completamente 
Computarizado 

Complete Inventory 
of Latin Music: 
CD Cassettes 12" 
Music Videos 
Knowledgeable 
Sales Reps 

Fully Computerized 

Local: 305 -262 7711. Ask for Gloria 
or Call Toll Free: 1- 800 780-7712 

Fax 305 -261 -6143 

WE ARE A SERVICE ORIENTED COMPANY 

Turkewitz says he and RIAA presi- 
dent Jason Berman -who recently re- 
turned from Paraguay -will travel to 
El Salvador in late May in the hopes of 
stemming the tide of illicit recordings. 
"Product from El Salvador has shown 
up on street corners in every major 
[U.S.] city that has a Hispanic popula- 
tion," notes Turkewitz, adding that El 
Salvador's piracy rate is 100%. 

Turkewitz says some Latin Ameri- 
can countries have stepped up their 
copyright protection efforts. For in- 
stance, Mexico enacted a copyright law 
in July of last year that, for the first 
time, protects U.S. sound recordings. 
Also, Venezuela has drafted a law that, 
if passed, would also protect intellec- 
tual copyright owners. 

However, Turkewitz says the Mexi- 
can law has had little impact on the pi- 
rate trade in that country, and does not 
expect that the situation in Venezuela 
would be much different if the copy- 
right bill there were enacted into law. 

The RIAA aims to buttress its anti - 
piracy drive with the North American 
Free Trade Agreement and a Bush ad- 
ministration initiative called Enter- 
prise for the Americas, designed to 
support economic growth and reform 
in Latin America and the Caribbean. 

'We're extremely encouraged with 
the market liberalizations and develop- 
ing economies throughout Latin Amer- 
ica," says Turkewitz. "Many govern- 
ments are revisiting the issue of 
copyright law. For them, adequate 
copyright legislation is important be- 
cause it leads to [foreign] invest- 
ments." 
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COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 li 
* * * No. 1 * * * 

LUIS MIGUEL NO SE TU 
WEA LATINA 4 weeks at No 1 

2 2 2 13 
LOS BUKIS MI MAYOR NECESIDAD 
FONOVISA 

O 3 7 6 
JOSE LUIS RODRIGUEZ Y JULIO IGLESIAS TORERO 
SONY 

4 5 5 I1 LA MAFIA ESTAS TOCANDO FUEGO 
DISCOS INTERNATIONAL/SONY 

5 6 3 11 
RICKY MARTIN FUEGO CONTRA FUEGO 
SONY 

6 4 4 12 
LLOSITEMERARIOS MI VIDA ERES TU 

MA AFG 

10 10 8 ANGELA CARRASCO SUSPIROS 
CAPITOL -EMI LATIN 

8 8 8 11 
MAGNETO PARA SIEMPRE 
SONY 

9 9 14 5 
SELENA Y ALVARO TORRES BUENOS AMIGOS 
CAPITOL -EMI LATIN 

at 15 25 4 JULIAN SI ELLA SUPIERA 
WEA LATINA 

11 7 6 13 
MIJARES PERSONA A PERSONA 
CAPITOL-EMI LATIN 

iZ 14 22 5 

***POWER TRACK* * * 
LINDA RONSTADT PERFIDIA 
ELEKTRA 

13 18 18 6 ANA GABRIEL SIN PROBLEMAS 
SONY 

14 16 16 9 INDUSTRIA DEL AMOR ENAMORADO DE TUS OJOS 
UNICO 

15 11 9 13 DANIELA ROMO DUELE 
CAPITOL -EMI LATIN 

16 19 31 3 
PALOMA SAN BASILIO DE MIL AMORES 
CAPITOL -EMI LATIN 

11 12 13 9 LOS LOBOS BELLA MARIA DE MI ALMA 
ELEKTRA 

18 23 26 3 LOS TIGRES DEL NORTE EL CELULAR 
FONOVISA 0 27 - 2 LOS BUKIS EL CELOSO 
FONOVISA 

ZO 30 32 7 JOHNNY RIVERA TE REGALARE 
RMM /SONY 

21 22 15 11 
RICARDO MONTANER VAMOS PA' LA CONGA 
TH- RODVEN 

22 26 28 6 GLORIA TREVI QUE VOY A HACER SIN EL 
ARIOLA 

23 13 11 13 
LUIS ENRIQUE LO QUE ES VIVIR 
SONY 

24 20 27 6 LOS CAMINANTES EL AMAR NO ES PECADO 
LUNA 

25 21 20 7 ALEX D'CASTRO SOLO 

(26) NEW 1 

* * * HOT SHOT DEBUT*** 
EDGAR JOEL HECHIZO DE LUNA 
RTPGONY n 31 - 2 ILAN CHESTER UN QUERER COMO EL TUYO 
SONY 

ZS NEW I RICKY MARTIN EL AMOR DE MI VIDA 
S 

29 39 39 3 LUCERO LLORAR 
FONOVISA 

30 17 17 12 BRONCO LIBROS TONTOS 
FONOVISA 

3L NEW I 1 
RICARDO MONTANER EN EL ULTIMO LUGAR DEL MUNDO 
TH- RODVEN 

32 28 24 6 JOSE MARIA NAPOLEON AQUI ENTRE NOS 
FONOVISA 

33 37 - 2 NATUSHA TU LA TIENES QUE PAGAR 
CAPITOL -EMI LATIN 

34 24 12 19 ALVARO TORRES NADA SE COMPARA CONTIGO 
CAPITOL -EMI LATIN 

35 33 - 2 LOURDES ROBLES SONANDO CONTIGO 
SONY 

36 NEW. i 
SONY 
ROBERTO CARLOS ADONDE ANDARAS PALOMA 

31 34 - 2 TITO ROJAS PORQUE ESTE AMOR 
M.P.I. 

38 36 29 8 TITO ROJAS CONDENAME A TU AMOR 
M.P.I. 

39 32 38 4 LALO RODRIGUEZ CON QUE CARA 
CAPITOL -EMI LATIN 

4O NEW 1 
PANDORA 

ATIN 
DESDE EL DIA QUE TE FUISTE 

C 

C) Records with the greatest airplay and sales gains this week. Videoclip availability. Chart is compiled weekly 
but appears in the magazine bi- weekly. © 1992, Billboard /BPI Communications. 
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Music Video 
ARTISTS & MUSIC 

Propaganda Spreading In Video, Film Arenas 
BY MELINDA NEWMAN 

LOS ANGELES -As co- chairman 
Joni Sighvatsson briskly walks 
through Propaganda's sprawling 
office, employees follow, getting him 
to sign off on matters great and small. 
He orders a muffin from the company 
cafe in the lobby before settling into a 
round and high -ceilinged 
room -nicknamed the silo -for a 
meeting. 

Such a hands -on approach has ser- 
ved Sighvatsson and co- chairman 
Steve Golin well as Propaganda has 
grown from a music video production 
company to that and much more in five 
years. 

With 95 staffers, Propaganda is not 
only one of the leading music video 
companies, but it has grown into a top- 
notch commercial production house 
and movie maker, producer of such no- 
table films as Madonna's "Truth Or 
Dare" and David Lynch's 'Wild At 
Heart." 

Despite its expansion, music videos 
are still seen as Propaganda's creative 
center, if for no other reason than to- 
day's top music video director is to- 
morrow's hot movie director. One has 
to look no further than David Fincher, 
the man behind clips by Madonna, 
Don Henley, George Michael, and 
Aerosmith. He has just wrapped "Al- 
ien 3" as his first film venture. 

Now Propaganda is poised to sign 
the new Finchers and Dominic Senas 

(Sena is directing "California" with 
Brad Pitt and Juliette Lewis). 

"For a while we weren't aggres- 
sively seeking new directors," Sigh - 
vatsson says. 'We still had a lot of di- 
rectors here, but they weren't doing 
music videos anymore. Now we're 
ready to bring up the second genera- 
tion of Propaganda directors." 

Commandeering that mandate is 
Alex Melnyk, who has run the com- 
pany's music video division for a year. 

One of her goals is also to build 
Propaganda's in -house roster. "The 
Propaganda tradition was that all the 
jobs used in -house directors," Sigh - 
vatsson recalls. "But Michael Jackson 
has used outside directors, so has 
Prince. Although we still want to offer 
that, we want to reverse that in part 
and build up our staff." The reversal 
may already be beginning. While the 
first two Jackson videos from "Dan- 
gerous" were produced by Propa- 
ganda using outside directors, the 
fourth video, "Jam," is being directed 
by David Kellogg in Chicago with 
guest Michael Jordan. (The third 
video was done by another company.) 

Most of Propaganda's directors are 
common names in the music video in- 
dustry. Among them are Neil Abram- 
son (P.M. Dawn, Michael Bolton), Mi- 
chael Bay (Wilson Phillips, Lionel 
Richie), Nicholas Brandt (Julian Len- 
non, XTC), Nigel Dick (Tears For 
Fears, Guns N' Roses), Greg Gold 
(Richard Marx, Oleta Adams), and Da- 

VJN Net Loss Doubled In 
'91 Despite Revenue Rise 

BY DON JEFFREY 

NEW YORK -Video Jukebox Net- 
work Inc., claiming that recession - 
strapped consumers requested 
fewer music videos by telephone for 
its cable channel in 1991, reports its 
net loss more than doubled last 
year. 

For the 12 months that ended 
Dec. 31, the Miami -based interac- 
tive television company posted a 
$2.68 million loss, compared with a 
$1.23 million deficit in 1990. 

Overall revenues, though, contin- 
ued to climb: increasing 13.6% to 
$15.5 million from $13.6 million. But 
that was principally because the 
company had 163 units in operation 
Dec. 31, a 24% rise from 131 units at 
the end of 1990. A unit refers to the 
system that transmits music video 
programming via television in a cer- 
tain area. Consumers order videos 
through a 900 phone number. 

Slower growth in advertising rev- 
enues, as well as in consumer re- 
quests, led to an operating loss (the 
deficit before interest, taxes, depre- 
ciation, and other charges are de- 
ducted) of $44,000 for the year. In 
1990 the company had an operating 
profit of $1.14 million. 

In its news release, Video Juke- 
box president Andrew Orgel said: 
"The company believes that viewer 

transactions have been significantly 
affected by generally weak eco- 
nomic conditions which adversely 
impacted the demand for virtually 
all youth and young adult entertain- 
ment products in 1991." 

Orgel added: "This was combined 
with insufficient marketing expendi- 
tures which affected growth in both 
distribution and purchasing." 

But the executive expressed opti- 
mism about 1992 because of "new 
pricing strategies" that have been 
developed and the increase in reve- 
nues. A series of new promotional 
activities -many involving record- 
ing artists -have been planned as 
well. Recently the network began to 
air trailers for new movies. 

The company also reported ear- 
lier that it had registered an 18% in- 
crease in the number of households 
reached during 1991 to 13 million 
from 11 million in 1990. 

For the fourth quarter of 1991, 
the company reports a $796,000 net 
loss on revenues of $4 million, com- 
pared with a $216,000 loss on $3.8 
million in revenues a year earlier. 

Video Jukebox's stock has 
slumped in the past year. At press 
time, investors bid $1.625 a share in 
the over -the -counter market, which 
gave the company a market valua- 
tion of $17.4 million. 

vid Hogan (Bob Seger, Bonnie Raitt). 
Also, Larry Jordan (Robert Plant, 

Billy Idol), Alek Keshishian (Ma- 
donna, Bobby Brown), Jean- Baptiste 
Mondino (Madonna, Don Henley), and 
Stephane Sednaoui (U2, Red Hot Chili 
Peppers). 

BREEDING GROUND 
And Melnyk is eager to add more di- 

rectors as soon as she hires a junior 
rep. "It isn't right for a director to 
spend time writing a concept if his or 
her idea isn't going to get listened to, 

TINE 
VJIiE 

so I want to wait until I get a rep, but 
then I plan on taking on some direc- 
tors quite quickly. I want to work with 
some exciting new directors." 

While looking at prospects' reels, 
Melnyk has learned to keep an eye to 
the future. "When I fast joined Propa- 
ganda, I was very critical of some of 
the videos that young directors would 
make and Joni would sit me down and 
say, `This is really good; sometimes it 
takes time to develop people's ca- 
reers,' and he's absolutely right." 

While she wants directors with 

fresh ideas for music videos, she also 
has a higher goal: "Music video is a 
breeding ground for new talent. It's a 
great way to learn about film making 
and explore ideas; but I'm also con- 
cerned about directors who will then 
be able to move into commercials and 
eventually become film makers." 

Bringing in new directors is one 
way to breathe new life into Propa- 
ganda, but it also fills a need to offer 
record labels directors who will con- 
sider low budgets. 

(Continued on next page) 

by Melinda Newman 

NO ANNOUNCEMENT FROM MTV, but the word is 
that John Cannelli, VP of music and artist relations, is 
about to be kicked up to senior VP, filling the slot vacated 
by Abbey Konowitch, who moved over to special events 
several months ago. 

SAME BUILDING, different channel: VH -1 has under- 
gone some staff changes lately. Harriet Seitler, MTV 
alum, has come aboard to fill the newly created position 
of senior VP of new business development. Departing is 
producer /on -air talent Tim Sommer, who is now West 
Coast MR rep for Atlantic Records. Sommer's show "In- 
side Music" has enough segments already filmed to last an- 
other quarter. "Flix" host Wendy Tush has also left. 

IN A FAMILY WAY: According to Paul Krimsier, VP 
of programming for The Family Channel, the team orig- 
inally responsible for "VideoSyncrasy" (now known as 
"AudioVision With Scott Ross ") has been reassigned to fo- 
cus on such events as telethons. However, several mem- 
bers of that original team, including Jeanine Jordan, 
Nancy Kordas, and Dale Weller, have already formed 
their own production team called "In Sync." "AudioVision" 
is now produced by Northstar Entertainment, a produc- 
tion unit within The Family Channel responsible for pro- 
ducing other commercial fare, such as "Big Brother Jake." 
"We think AudioVision' will be even more successful with 
the new format," Krimsier says. 

GREAT RESULTS: One year after its inception, the 
NAACP's music video task force is already seeing the 
fruits of its labor. Led by Michael Fletcher, the Beverly 
Hills, Calif., branch of the NAACP put forth a mandate of 
increasing the number of music videos produced by minor- 
ity -owned companies, as well as increasing the number of 
minority crew members on shoots. Of the 1,783 videos 
made in 1991, 160 were produced by minority -owned com- 
panies; that's double the number made by minority -owned 
companies in 1990. 'We've seen some great improvement," 
says Fletcher. 'Without everyone's support and under- 
standing of the complexity of the problems, we wouldn't 
have gotten this far." Especially beneficial were the two 
minority job fairs, one on each coast, organized by the Mu- 
sic Video Producers Assn., as well as the Minority Direc- 
tors Showcase, held during the Billboard Music Video 
Conference last year. 

However, Fletcher stresses there is still work to be 
done. "There still needs to be improvement in terms of 
crew personnel," he says. To that end, the NAACP is work- 
ing on setting up university programs to provide on -the- 
job training for crews. 

CHANGES: Matt Murray, longtime music video produc- 

tion head at EMI, is leaving the newly structured EMI 
Records Group, where he was VP of video along with Jeff 
Panzer. Murray was unavailable for comment ... Director 
George Seminars has joined Flashframe Films ... Paul 
Rachman has joined Maddhatter Films ... Marcus 
Blunder has rejoined Spellbound Pictures. 

AND THE WINNER IS: Top nominees for MTV's inau- 
gural Movie Awards include "Terminator 2: Judgment 
Day" and "Robin Hood: Prince Of Thieves." We're more 
interested in the nominees for most desirable male: Kevin 
Costner, Keanu Reeves, Christian Slater, Patrick 
Swayze, and Jean -Claude Van Damme. Most- desirable- 
female noms go to Christina Applegate, Kim Basinger, 
Tia Carrere, Linda Hamilton, and Julia Roberts. Win- 
ners will be announced at a June 10 ceremony. 

WHILE DEDICATED TO all music formats, the Music 
Row Industry Summit, slated for May 14 -16 in Nashville, 
is shaping up as a music video bonanza. Bob Oermann, 
Living Section editor of the Nashville Tennessean, will 
moderate a panel called "Are Country Videos As Good As 
Those Of Other Formats," which will feature Rowe Juke- 
box's Kadima Levadi, Wolfram Video's Wolf Zimmer- 
man, VH -l's Lois Ruben, director Jack Cole, and others. 
I will be moderating a session titled "Video's Role In 
Breaking New Artists From A Programmer's Perspec- 
tive." Among the panelists are Michael Harnett, 
"`JBTV "; Larry Guzy, "E.T. Videos "; CMT's Tracy Sto- 
rey; and VJN's Lou Robinson. Pollack Media's Moon 
Mullins will moderate the session titled "Are Radio And 
Video Strange Bedfellows" with FMTV's Mike Ousley 
and CMT's Dawn Gardenhour, among others. Addition- 
ally, two round -table discussions on longform video and 
video opportunities for new artists will be held. The Music 
Video Assn. will hold a meeting May 14 at the start of the 
conference. For more information, call MVA president Jeff 
Walker at Aristo Promotions in Nashville. 

PASS THE CHAMPAGNE: The Caption Center, which 
subtitles television programs and music videos for the 
hearing impaired, launched a yearlong celebration of its 
20th anniversary with a music video dance party April 25 
at Gallaudet Univ. in Washington, D.C. Close to 3,000 peo- 
ple attended the "It's Music To Your Eye" party, which 
included bands and a captioned music - videotape projected 
onto large screens. Among the artists represented on the 
tape were Michael Jackson, Bruce Springsteen, Prince, 
C&C Music Factory, and Vanessa Williams. Trivia quiz: 
What was the first music video by a major artist to be cap- 
tioned? Living Colour's "Cult Of Personality." 

LOOKS GOOD, BUT ... Speaking of Michael Jackson, his 
new video for "In The Closet" looks great, but has about 
as much heat as an ice cube. The so -called courting dance 
between Jackson and Naomi Campbell is more like two 
peacocks in search of a mirror rather than a mate. Good 
to know the adrogynous Jackson can be just as sexist as 
any other guy with the long lingering shots on Campbell's 
body parts, while Jackson is normally shown full length. 
Herb Ritts' direction is stunning to look at, but the action 
just isn't convincing. We'll see what happens with the new 
clip, being shot in Chicago by David Kellogg. 
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AS OF MAY 9, 1992 "IP 
LIST.. 

A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

Continuous programming 
1515 Broadway, New York,NY 10036 

Continuous programming 
1515 Broadway, New York,NY 10036 

ADDS 

EXCLUSIVE 

Black Crowes, Remedy 
Roy Orbison, I Drove All Night 
Pearl Jam, Even Flow 
Weird Al Yankovic, Smells Like Nirvana 

Paula Abdul, Will You Marry Me? 
Simply Red, For The Baby 
Sting /Eric Clapton, It's Probably Me 
Wilson Phillips, You Won't See Me Cry 

FIVE STAR VIDEO 

Black Entertainment Television 

14 hours daily 
1899 9th St NE, Washington,DC 
20018 

EYTNN 
THE NASHVILLE NETWORK. 

The Heart of Country 

The Nashville Network 

30 Hours Weekly 
2806 Opryland Dr, Nashville,TN 
37214 

ADDS 
ADDS 

k.d. Lang, Constant Craving 

Nice & Smooth, Sometimes I... 
Guy, Teddy's Jam 
Lisa Taylor, Secrets Of The Heart 
State Of Art, Laughing At The Years 

Alan Jackson, Midnight In Montgomery 

HEAVY 

HEAVY ARTIST OF THE MONTH HEAVY 

The Cure, High 
Def Leppard, Let's Get Rocked 
Genesis, Hold On My Heart 
Hammer, This Is The Way We Roll 
Michael Jackson, In The Closet 
Kris Kross, Jump 
John Mellencamp, Now More ... 
Metallica, Nothing Else Matters 
Nirvana, Come As You Are 
Prince, Money Don't Matter 2 Night 
Red Hot Chili Peppers, Under... 
* Bruce Springsteen, Better Days 
U2, One (Version II) 
Van Halen, Right Now 
Wilson Phillips, You Won't See Me Cry 

Lyle Lovett, She's Already Made... 

GREATEST HITS 

Mariah Carey, Make It Happen 
Michael Jackson, In The Closet 
Richard Marx, Hazard 
Queen, Bohemian Rhapsody 
Bonnie Raitt, Not The Only One 
Bruce Springsteen, Human Touch 
U2, One (Version II) 

HEAVY 

STRESS 

Paula Abdul, Will You Marry Me? 
Tori Amos, Silent All These Years 
Body Count, There Goes... 
En Vogue, My Lovin' 
Joe Public, Live And Learn 
Richard Marx, Hazard Chapter Two 
Ozzy Osboume, Road To Nowhere 
Slaughter, The Wild Life 
Social Distortion, Bad Luck 
Tesla, What You Give 

Bryan Adams, Thought I'd Died ... 
Celine Dion, If You Ask Me 
En Vogue, My Lovin' 
Genesis, Hold On My Heart 
Amy Grant, I Will Remember You 
Sophie B. Hawkins, Damn ... 
Howard Jones, Lift Me Up 
Kathy Troccoli, Everything Changes 

WHAT'S NEW 

BUZZ BIN 

Tracy Chapman, Bang Bang Bang 
Annie Lennox, Why 
Prince, Money Don't Matter 2 Night 
Leon Russell, No Man's Land 
Jon Secada, Just Another Day 
Michelle Shocked, Come A Long Way 
Geoffrey Williams, It's Not... 

Aaron Hall, Don't Be Afraid 
Tevin Campbell, Goodbye 
Joe Public, Live And Learn 
Keith Sweat, Why Me Baby? 
Lisa Stansfield, All Woman 
BeBe & CeCe Winans, It's Okay 
En Vogue, My Lovin' 
Mariah Carey, Make It Happen 
Kris Kross, Jump 
Tracie Spencer, Love Me 
Brotherhood Creed, Helluva 
Glenn Jones, Here I Go Again 
Shanice, I'm Crying 
TLC, Ain't 2 Proud 2 Beg 
R. Kelly, Honey Love 
Alyson Williams, You Can't... 
Jody Watley, I'm The One You Need 
Chaka Khan, Love You All My Lifetime 
Meli'sa Morgan, Still In Love With You 
2Pac, Brenda's Got A Baby 
Ho Frat Ho, Ho Frat Swing 
Gerald Levert, School Me 
Hammer, This Is The Way We Roll 

Sammy Kershaw, Don't Go Near... 
Little Texas, First Time For Everything 
Aaron Tippin, There Ain't ... 
Tanya Tucker, Some Kind Of Trouble 
Dan Seals, Mason Dixon Line 
Hal Ketchum, Past The Point Of Rescue 
Sawyer Brown, Some Girls Do 
Tracy Lawrence, Today's Lonely Fool 
Dixiana, Waitin' For ... 
McBride & The Ride, Sacred Ground 
Rodney Crowell, Lovin' All Night 
The Remingtons, I Could Love You 
Michelle Wright, Take It Like A Man 
Shenandoah, Rock My Baby 
Reba McEntire, The Night... 
Prairie Oyster, Will I Do ... 
Billy Ray Cyrus, Achy Breaky Heart 
Joe Diffie, Ships That Don't Come In 

Confederate Railroad, She Took... 

MEDIUM 

MEDIUM 

Cracker, Teen Angst 
King's X, Black Flag 
Live, Pain Lies On The Riverside 
Pearl Jam, Even Flow 
Soundgarden, Rusty Cage 

ACTIVE 

Arrested Development, Tennessee 
Concrete Blonde, Someday? 

EMF, Getting Through 
Sophie B. Hawkins, Damn ... 
James, Born Of Frustration 
Mr. Big, Just Take My Heart 
Primus, Jerry Was A Race Car Driver 
Right Said Fred, Don't Talk, Just Kiss 
Sir Mix -A -Lot, Baby Got Back 
Sting /Eric Clapton, It's Probably Me 
TLC, Ain't 2 Proud 2 Beg 

Continuous programming 
12000 Biscayne Blvd, Miami,FL 
33181 

Hammer, Good To Go 
Damian Dame, Gotta Learn My Rhythm 
Hammer, Do Not Pass Me By 
Cherrelle, Tears Of Joy 
Big Daddy Kane, The Lover In You 
Karyn White, Walkin' The Dog 

ADDS 

ON 

*Arc Angels, Living In A Dream 
' Cause And Effect, You Think... 
The Charlatans UK, Weirdo 
Jeffrey Gaines, Hero In Me 
Sass Jordan, Make You A Believer 
Pantera, Mouth For War 
Rollins Band, Low Self Opinion 
Rosy Blue, Rob The Cradle 

DENOTES ADDS 

Five 1 /2 -hour shows weekly 
1000 Laurel Oak, Voorhees,NJ 
08043 

2 Unlimited, Twilight Zone 
Blur, Bang 
Celine Dion, If You Ask Me 
The Charlatans UK, Weirdo 
Colorhaus, Innocent Child 
Dr. Fink /Mystery Band, Hooked On... 
Doctor Rain, What's Your Name 
Genesis, Hold On My Heart 
Amy Grant, I Will Remember You 
Gun, Steal Your Fire 
k.d. Lang, Constant Craving 
Kiss, Unholy 
Annie Lennox, Why 
Linear, T.L.C. 
Lionel Richie, Do It To Me 
Michael Jackson, In The Closet 
Pete Rock & C.L. Smooth, They. . 

Queen Latifah, How Do I Love Thee 
Rare Essence, Work The Walls 
Shabba Ranks, Mr. Loverman 
Sylk Smoov, Trick Wit A Good Rap 
Tom Cochrane, Life Is A Highway 
Ugly Kid Joe, Mad Man 
Voice Farm, Seeing Is Believing 
Dwight Yoakam, The Heart... 

C T 
COUNT. MYnC Urur 1811". 

Continuous programming 
2806 Opryland Dr, Nashville,TN 
37214 

Travis Tritt, Bible Belt 
Dolly Parton, Straight Talk 
Ricky Skaggs, Same 01' Love 
Molly & The Heymakers, Mountain ... 
Ronna Reeves, The More I Learn 
Jeff Knight, They've Been Talkin' ... 
Deanna Cox, Texas Sidestep 
Matthews, Wright & King, Power... 
Chris LeDoux, Riding For A Fall 
Dennis Robbins, Home Sweet Home 
Lionel Cartwright, Family Tree 
Martina McBride, The Time Has Come 
Marie Osmond, True Love Never... 
Cleve Francis, You Do My Heart Good 
John Prine, The Picture Show 
Dreamer, Thunder And Lightning 
Roger Springer, The Right One Left 
Davis Daniel, Still Got A Crush On You 
John Anderson, When It Comes To You 
Wayne Newton, The Letter 
Hank Williams, Jr., Come On Over... 
Dwight Yoakam, The Heart... 
Anne Murray, I Can See Arkansas 
Neal McCoy, Where Forever Begins 
Darryl & Don Ellis, Goodbye Highway 

HEAVY 

Aaron Tippin, There Ain't ... 
Billy Ray Cyrus, Achy Breaky Heart 
Dixiana, Waitin' For ... 
Hal Ketchum, Past The Point Of Rescue 
Joe Diffie, Ships That Don't Come In 
Little Texas, First Time For Everything 
Matthews, Wright & King, Power... 
McBride & The Ride, Sacred Ground 
Michelle Wright, Take It Like A Man 
Rodney Crowell, Lovin' All Night 
Sammy Kershaw, Don't Go Near... 
Sawyer Brown, Some Girls Do 
Shenandoah, Rock My Baby 
Tanya Tucker, Some Kind Of Trouble 
Tracy Lawrence, Today's Lonely Fool 

ame video'sy'ñcrasy 

VideoSyncrasy 

1 hour weekly 
1000 Centerville Turnpike, Virginia 
Beach,VA 23463 

CURRENT 

HOT SHOTS 

Roxette, Church Of Your Heart 
Eric Clapton , Tears In Heaven 
D.J. Jazzy Jeff, Summertime 
R.E.M., Near Wild Heaven 
Harry Connick, Jr., You Didn't... 
College Boyz, Victim Of The Ghetto 
Hammer, Do Not Pass Me By 

HEAVY 

CURRENT 

Love And Sas, Call My Name 
XTC, The Ballad Of Peter Pumpkinhead 
Arc Angels, The Profile 
Gucci Crew, Booty Shake 
Positive K, Night Shift 
L7, Everglade 
The Judybats, Is Anything 
Soul Verite, Chain Me To The Beat 
Human Drama, Look Into... 
Social Distortion, Bad Luck 
Good 2 Go, Never Satisfied 
The Beautiful, John Doe 
Kathy Troccoli, Everything Changes 
Gun, Steal Your Fire 
Deshay, Funny Foelin' 
Kid Frost, No Sunshine 
Love On Ice, Don't Leave Me 
Ghetto Giriz, My Man's Playing... 
CUD, Through The Roof 
Geoffrey Williams, It's Not... 
Slik Toxic, Helluva Time 
May May, Life's A Test 

2Pac, Brenda's Got A Baby 
A Tribe Called Quest, Scenario 
Das EFX, They Want EFX 
En Vogue, My Lovin' 
Gerald Levert, Baby Hold On To Me 
Ghetto Girlz, My Man's Playing... 
Keith Sweat, Why Me Baby? 
Lidell Townsell & M.T.F., Nu Nu 
MC Brains, Oochie Coochie 
MC Brains, Everybody's Talkin'... 
Michael Jackson, Remember The Time 
Queen, Bohemian Rhapsody 
Sir Mix -A -Lot, Baby Got Back 
TLC, Ain't 2 Proud 2 Beg 

Alan Jackson, Midnight In Montgomery 
Dennis Robbins, Home Sweet Home 
John Anderson, When It Comes To You 
*Linda Davis, He Isn't My... 
Martina McBride, The Time Has Come 
Reba McEntire, The Night... 

MEDIUM 

AMERICA'S NO. 1 VIDEO 

Kris Kross, Jump 

1 hour weekly 
888 7th Ave, NY,NY 10106 

CURRENT 

Michael Jackson, In The Closet 

Anne Murray, I Can See Arkansas 
Cleve Francis, You Do My Heart Good 
Clinton Gregory, Play, Ruby, Play 
Confederate Railroad, She Took... 
Dan Seals, Mason Dixon Line 
Darryl & Don Ellis, Goodbye Highway 
Davis Daniel, Still Got A Crush On You 
Deanna Cox, Texas Sidestep 
Dolly Parton, Straight Talk 
Dwight Yoakam, The Heart... 
Glen Campbell, Rock -A- Doodle 
Hank Williams, Jr., Come On Over... 
Jessica Boucher, What A Friday ... 
John Prine, The Picture Show 
Lionel Cartwright, Family Tree 
Marie Osmond, True Love Never... 
Mario Martin, It Takes A Lotta Heart 
Martin Delray, Who, What ... 
Neal McCoy, Where Forever Begins 
Prairie Oyster, Will I Do ... 
Ricky Skaggs, Same 01' Love 
Roger Springer, The Right One Left 
'Ronne Reeves, The More I Learn 
Rosie Flores, Blue Highway 
Six Shooter, Steppin' Stone 
Steve Wariner, The Tips 01 My Fingers 
The Mavericks, Hey Good Lookin' 
The Remingtons, I Could Love You 
Travis Tritt, Bible Belt 

DENOTES ADDS 

7 hours weekly 
1722 Gower Street, Los Angeles,CA 
90028 

HEAVY 

Red Hot Chili Peppers, Under... 
Social Distortion, Bad Luck 
The Sugarcubes, Hit 
Lou Reed, What's Good 
Live, Operation Spirit 

MEDIUM 

Fishbone, Fight The Youth 
Electronic, Feel Every Beat 
Revenge, Dead Beat 
Seal, Killer 
Lush, For Love 
The Lightning Seed, The Life Of Riley 
The KLF, Justified And Ancient 
U2, One 
The Church, Ripple 
The Real People, Window Pane 
Body Count, There Goes ... 
They Might Me Giants, Statue Got... 
Bobby Konders, Mack Daddy 
Blue Pearl, (Can You) Feel The Passion 
Follow For Now, Evil Wheels 
Original Flavor, You'll Be Proud... 
Ned's Atomic Dustbin, Kill ... 

Music Video 
ARTISTS & MUSIC 

NEW VIDEOCLIPS 

This weekly listing of new videoclips 
generally available for programming 
and /or promotional purposes in- 
cludes artist, title, album (where ap- 
plicable), label, producer /production 
house, and director. Please send in- 
formation to Billboard, New Video - 
clips, Suite 700, 9107 Wilshire Blvd., 
Beverly Hills, Calif 90210. 

JESSICA BOUCHER 
What A Friday Night Is For 
Habits 01 The Heart/Mercury 
Joe Pollaro/Pollaro Media 
Joe Pollaro 

HELEN BRUNER 
Missin' You 
Have You Heard About It ?/Cardiac 
Alicia Bemard/Paul Weiland Film Co. 
Michael Bernard 

MARTIN DELRAY 
Who, What, Where, When, Why, How 
Get Rhythm/Atlantic 
Kitty Moon/Scene Three 
Marc Ball 

CELINE DION 
If You Asked Me To 
Celine Dion/Epic 
Joseph Sassone/Mark Freedman Productions 
Dominic Orlando 

DR. DRE. W /SNOOP DOGGY DOG 

Deep Cover 
Deep Cover, Original Motion Picture Soundtrack/Solar -Epic 
Underdog Films 
Okuwah Garrett 

KID FROST 
No Sunshine 
East Side StoryNirgin 
David Byrnes/Graying & Balding Inc. 

Jim Gable 

THE MAVERICKS 
Hey, Good Lookin' 
From Hell To Paradise/MCA 
Marc BaDVScene Three 
John Lloyd Miller 

SLAUGHTER 
The Wild Life 
The Wild Life/Chrysalis 
Jon Small, Steven Saporta/Picture Vision 
Jon Small 

LIDELL TOWNSELL & MTF 
Nu Nu 
Lidelf Townsell & MTF Mercury 
Joseph Nardelli /New Generation Pictures 
Jim Swaffield 

A TRIBE CALLED QUEST 
Scenario 
The Low End Theory/Jive 
Joseph Nardelli /New Generation Pictures 
Jim Swaffield 

SPREADING PROPAGANDA 
(Continued from preceding page) 

A frequent complaint against Propa- 
ganda is that, as Sighvatsson puts it, 
"We can't even move for less than 
$200,000." He and Melnyk discount 
that by mentioning several developing 
directors, such as Antoine Fuqua and 
Ellen Weissbrod, who will work for a 
quarter of that amount. 

"We decided that we had to shift to 
meet the marketplace," Melnyk says. 
"We have some young cutting -edge di- 
rectors and some very expensive more 
established directors; I think we're 
very balanced but I still want to bolster 
the lower end." 

A VIDEO FOR EVERY BUDGET 

Propaganda has also addressed the 
issue of providing less- expensive vid- 
eos via its subsidiaries. "People say a 
production company can't get too big 
because it stifles creativity, and maybe 
there is some truth to that," says Sigh - 
vatsson. "So we want to have compa- 
nies that labels can come to that have 
a lower overhead than we do and can 
charge less, but still get all the benefits 
of Propaganda such as our buying 
power and support staff." 

To that end, Propaganda (which is 
owned by the PolyGram Group) 
launched Satellite Films two years ago, 
a smaller company with a reputation 
for fine alternative work. Satellite has 
just hired its first commercial rep and 
Sighvatsson expects it to be showing a 
profit soon. 

Propaganda also purchased half of 
Fragile Films, helmed by Rupert 
Wainwright. Fragile is best known for 
its work with Hammer. "That helped 
up tap into the black/rap market that 
we'd never tapped into before," Sigh - 
vatsson says. (Propaganda has since 
signed Fuqua, who is black). Though 
Propaganda has no official comment, 
the company is also in discussions with 
minority-owned Black & White Televi- 
sion, though sources say those talks in- 
volve several different working ar- 
rangements, not necessarily a buyout. 

For a time, Propaganda also owned 
a portion of Spellbound Pictures, which 
started two years ago following the col- 

lapse of AWGO. "Part of the problem 
in our relationship with Spellbound was 
that we were trying to do too much, too 
fast," he says. "Also, we've found that 
the management and supervision of the 
companies [we invest in] have to be 
very closely tied to Propaganda, even 
if the day -to-day operation isn't." 

Another growth area is Propa- 
ganda's U.K. office. "What started as 
a company dependent on U.S. directors 
going over to the U.K is now growing 
on its own," says Sighvatsson. "They 
have a core of directors and are now 
going to go into commercials." In- 
cluded in the U.K stable are Matthew 
Amos (Jesus Jones, Soup Dragons), 
David Croft (Depeche Mode, Paul 
McCartney), and Nick Willing (Debbie 
Gibson, Public Image Ltd.). One of 
Melnyk's latest signings is British - 
based Cindy Palmano, who directed 
Tori Amos' "Silent All These Years." 

ACCOUNTING FOR MARGINS 
One of the keys to Propaganda's suc- 

cess is its financial stability. Rarely 
does it offer to do a job below the in- 
dustry's standard markup of 15 %, but 
Sighvatsson scoffs at the record -com- 
pany notion that Propaganda works on 
a 20% margin. "I'd say our markup 
usually averages 12% -13% because 
there are projects where we lose all of 
it." To confirm the figure he calls ac- 
counting, only to find that through 
March, the company's average margin 
on music videos is 10.5% due to high 
postproduction costs. 

"At 10% maybe we're breaking even. 
Music video for us is less a profit cen- 
ter and more research and develop- 
ment," Sighvatsson says. "There 
seems to be resentment from the labels 
who think that we don't care about mu- 
sic video, but the fact that we've be- 
come so successful in other areas is 
what allows our music video success. 
Music video margins aren't enough to 
support a large company. We can af- 
ford to run the music video division at 
a loss for six months or so because we 
have other resources; a small company 
can't do that." 
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International 
Prince Gig Sign 0 Bigger Aussie Shows? 

BY KATHERINE TULICH 

SYDNEY -When Prince & the New 
Power Generation perform Sunday 
(3) for 40,000 people at Sydney's 
Cricket Ground, it will mark the 
first outdoor concert by an interna- 
tional artist allowed in Australia's 
largest city since Michael Jackson 
appeared here in 1987. 

The lack of large outdoor venues 
has been singled out as the main 
reason Australia has missed large - 
scale touring acts such as Madonna 
and the Rolling Stones. In Sydney, 
the only other large site is the in- 
door Entertainment Centre, which 
holds 12,000. 

Paul Dainty is the promoter who 
has pulled off the Prince coup. "If 
we get it right this time," he says, 
"it will set the scene for future acts. 
People are ready for this now. It's 
been a long time coming and it's a 
great venue." Stringent noise re- 
strictions have so far kept touring 
acts indoors, but Dainty resisted 
through weeks of negotiations with 
the venue. "We invested in acoustic 

tests to prove that the sound levels 
would be acceptable," he says. 

While Michael Jackson performed 
outdoors at Parramatta Stadium, it 
was generally regarded as an unsat- 
isfactory venue located too far out 
of the city center. "I've always 
thought the only way an outdoor 
show in Sydney would be successful 
is if you can have it in the city area," 
says Dainty. 

The lack of outdoor venues was 
also very much on the minds of 
INXS when it organized and head- 
lined The Concert For Life, a charity 
event March 28 at Sydney's Centen- 
nial Park that drew 100,000 people. 
INXS was instrumental in securing 
the park, and guitarist Tim Farris 
says: "We'd play all the great out- 
door venues around the world and 
we'd come back to Sydney and there 
was nothing. We hoped the concert 
would highlight the fact that Syd- 
ney needed an outdoor venue." 

With Prince, Dainty says de- 
mands for ticket sales were so high 
that the outdoor venue was added 
after six shows had already been 

sold out at the Entertainment Cen- 
tre. Collectively, the artist will be 
playing to 170,000 in Australia, in- 
cluding dates in Brisbane and Mel- 
bourne. 

The tour has proved to be perfect 
timing. Prince's Paisley Park/ 
Warner album "Diamonds And 
Pearls" has sold more than 200,000 
units, topped the charts, and found 
more acceptance at radio than his 
previous releases. It stands at No. 4 
on the current best -selling list. 

"We can play Prince across the 
board now," says Brad March, pro- 
gram director for Sydney's top sta- 
tion, 2DAY FM, which targets 18-39 - 
year -olds. "The new album is far 
more acceptable to a mainstream 
audience." 

According to Robert Rigby, man- 
aging director of Warner Music 
Group Australia, the Prince itiner- 
ary is highly anticipated within the 
company. "We've never known a 
tour where an artist has had so 
much anticipation and exposure at 
the media and retail level," he says. 
"We're now finding a great revival 

for all Prince's early repertoire, and 
we are supporting it with a major 
catalog campaign. He has sold 
800,000 units in this country, and we 
expect by the end of the tour to hit 1 

million units." 
With Prince's expensive stage 

production and 80- strong entou- 
rage, Dainty says it makes logisti- 
cal and economic sense for him to 
come to Australia on the back of his 
Japanese dates. With ticket prices 
at about $35, Dainty says he wanted 
to keep prices as low as possible, 
and some costs have been offset by 
Coke and Reebok sponsorship deals. 

With a bumper touring season 
here -the last few months have seen 
Rod Stewart, Bryan Adams, Harry 
Connick Jr., Bonnie Raitt, Bob Dylan, 
and Neil Diamond -Dainty opines 
that despite the recession, the dollars 
are still there for the right acts. An- 
other superstar will test that theory 
soon: Jackson is reported to be head- 
ed back to Australia as part of his up- 
coming international trek. 

A STIM-ulating '91 for Sweden's Nights Society 
BY MIKE HENNESSEY 

STOCKHOLM- Swedish perform- 
ing rights society STIM enjoyed a 
record -breaking year in 1991 with 
total revenues up 17% to the equiv- 
alent of $74.2 million and distribu- 
table income up 20% to $67.3 mil- 
lion. 

Factors contributing to the 
boost in revenues, according to 
STIM managing director Gunnar 
Petri, were the international suc- 
cess of Swedish act Roxette, the 
increased use of music -notably 
by proliferating broadcasting op- 
erations -and STIM's increased 
efficiency and cost -effectiveness 
that have secured a situation in 
which music use in Sweden is well - 
monitored. 

Petri points out in his annual re- 
port that in four consecutive 
years, distributable income has in- 
creased by an average of 20 %- 
representing a total increase of 
100% -and the cost /income ratio 
has been reduced from 27% to 
19.5 %. 

"This excellent result," Petri 
says, "has been achieved despite 
the generally gloomy economic sit- 
uation and the fact that there has 
been no resolution of the conflict 
between STIM and the commercial 
television and radio stations which 

For a wrapup of 
news on the 

European 
professional 

audio industry, 
see page 70 

refuse to recognize the royalty 
principle when it comes to licens- 
ing copyright music." 

The television companies have 
refused a STIM offer to go to arbi- 
tration on the issue and have 
meanwhile referred the matter to 
the restrictive trading practices 
commissioner. 

Petri notes that of STIM's per- 
formance income, 24% was gener- 
ated abroad -"a large proportion 
for a comparatively small coun- 
try." 

Revenues from performances of 
Swedish and international songs 
increased in 1991 by 13% to $30.3 
million. With performance reve- 
nues from abroad up 13.4% at $7.7 
million, plus financial revenue and 

income from fixed assets, total re- 
ceipts from public performances 
were up 17.8% at $43.7 million, of 
which $35.2 million is distributa- 
ble. 

Mechanical income for 1991, re- 
ceived by STIM via the Nordisk 
Copyright Bureau, the organiza- 
tion it jointly owns with its sister 
organizations in Denmark, Fin- 
land, Iceland, and Norway, was up 
15.8% to $34.5 million. 

In an observation on Sweden's 
application for membership of the 
European Community, Petri as- 
serts that European integration 
will "entail rising demands on 
copyright collecting societies as 
regards openness, cost- effective- 
ness, and swift payments. It is 

only by those means that we will 
be able to preserve in the future 
European environment all the ad- 
vantages of national collecting so- 
cieties, embedded in their own cul- 
tural settings and traditions." 

He also notes that the situation 
in Eastern Europe gives rise to 
concern, particularly that prevail- 
ing in the Baltic republics where 
there is no copyright legislation 
and no legal representation of for- 
eign copyright societies. 

Petri predicts a more moderate 
rate of growth for STIM in 1992 
with the decisive issue that of how 
the copyright dispute between the 
society and commercial television 
and radio will be resolved. 

New Kids In New Zealand. New Kids On The Block receive gold discs signifying sales of more than 100,000 units of The 

Tour Souvenir Collection" in New Zealand. The album was released only in New Zealand and Australia. Shown, from left, are 
tour manager Kathy McLaughlin; New Kids Donnie Wahlberg and Jordan Knight; Sony Music Entertainment New Zealand 
managing director Michael Glading; New Kids Danny Wood, Joe McIntyre, and Jon Knight; and band manager Dick Scott. 

Norwich Is 

Brit Music Hub, 

For A Bit 
BY JEFF CLARK -MEADS 

NORWICH, England -A city 
chiefly noted as a center of agri- 
culture and unhurried living be- 
came the focus of British music in- 
dustry activity for six days in 
April. 

Tagged as Sound City '92, this 
was a joint venture between BBC 
Radio 1, the British Phonographic 
Industry, and the British Musi- 
cians' Union, held April 20-25 in 
Norwich, approximately 100 miles 
northeast of London. With scores 
of seminars, workshops, and con- 
certs, the event's aim was to pre- 
sent both music and information 
to a community away from the 
London epicenter of the record in- 
dustry. 

On the music side, brass bands 
played on the concourse of Nor- 
wich railway station, local acts 
performed on a stage (sponsored 
by HMV) in the main shopping 
area, and first - division acts -such 
as the Cure -put on shows at the 
city's main venues. As for infor- 
mation, industry professionals 
took part in discussions on topics 
from guitar maintenance to how 
to succeed in the record business. 

Radio 1 played the most public 
role in the proceedings, broadcast- 
ing 30 concerts and making a 
point of including eight local acts 
within them. Executive producer 
Stuart Grundy comments, "The 
major advantage to us is that this 
is in keeping our closer- to-the -mu- 
sic attitude. "It's all very well car- 
rying major concerts, but we have 
a responsibility to present music 
from the other end of the scale. 
It's sort of a scattergun approach, 
but it's important to bring the rec- 
ord industry to cities like Norwich 
and to broadcast what we find 
here to the rest of Britain." 

At least two record company 
managing directors made the two- 
hour journey from London. Pho- 
nogram U.K. chief David Clip - 
sham, for one, said he felt the at- 
tention on the city should provide 
encouragement to local musicians 
and potential recruits to the music 
industry. 

All parties involved in Sound 
City '92 appear determined to see 
it repeated in another location in 
'93. BPI spokesman Jeremy Silver 
says Norwich was chosen for the 
inaugural event because of the 
level of local cooperation. He is 
now gratified that other cities are 
vying to be next year's host, with 
financial contributions to boot. 

A spinoff success this year, ac- 
cording to Silver, was that Nor- 
wich retailers reported sales in- 
creases of up to 50%. He adds, 
though, "There is no one single 
benefit from this event. It's very 
good promotion for the bands and 
the industry as a whole." 
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Hong Kong labels Making Cultural Connection 
Local Acts Embrace Both Cantonese, Mandarin Music 

BY HANS EBERT 

HONG KONG -It could be de- 
scribed as a musical cultural ex- 
change program, but whatever it is, 
Cantonese and Mandarin music is in 
closer harmony than ever for Hong 
Kong recording companies. 

Over the past year, significant op- 
portunities have emerged for artists 
to have two careers: one as a pur- 
veyor of Canto -pop for Hong Kong, 
the other as a singer of Mandarin 
songs -or Mando -pop, as it's been 
called -for Taiwan and other Man- 
darin- speaking countries. 

Perhaps the most notable success 
stories to date are those of Warner 
Music's Sandy Lam and PolyGram's 
Grasshopper. Lam, for instance, 
racked up sales of more than 
450,000 units with her first Mando- 
pop release, "Loving For The Wan- 
derer." 

Known in Hong Kong for at- 
tempts to leave behind mawkish 
Canto -pop, Lam broke in Taiwan 
last year with a dance -oriented 
track, coupled with a heavy promo- 
tional push by her label. "We were a 
little fortunate," says Warner Mu- 
sic's regional chief, Paul Ewing, 
"because Sandy was born in Shang- 
hai, and so can speak Mandarin. 
Though she had a head start in this 
respect, what made things take off 
was her image as a trendsetter, her 
great voice -and a willingness to 
take on a hectic promotional sched- 
ule." 

With Taiwan only one hour's fly- 
ing time from Hong Kong, Lam has 
visited the country more than 30 
times in the past six months. Al- 

though such visits are costly, ac- 
cording to Ewing, they can be offset 
by the relatively low expenses in- 
volved in producing a Mandarin al- 
bum by a Hong Kong artist. "At 
Warner," Ewing explains, "we 
bring in a producer from Taiwan to 
hear an artist's latest Cantonese al- 
bum. From there, we're advised as 
to which tracks would best suit the 
Taiwan market. We then use the 
tracks and rerecord the vocals in 
Mandarin. If we're short one or two 
songs, these are specifically record- 
ed for that market." 

In Lam's case, the benefits includ- 
ed sales of more than 100,000 al- 

bums in Singapore and Malaysia, in 
addition to the 100,000 -plus in Tai- 
wan, where the project was initially 
aimed. Next in line for a promotion- 
al push: South Korea and China. 
"With Sandy's catalog including 16 
releases, we can't see her running 
out of Mandarin material for quite 
some time," says Ewing. 

Warner Music is also experienc- 
ing success in Mando -pop with 
"Walking Carefree," the first local- 
ly produced Mandarin album for 
singer /actress Sally Yeh. She has 
sold more than 300,000 pieces in Tai- 
wan, and another 100,000 units com- 

(Continued on next page) 

ABC Flies High In Specialty Sphere 
Aussie Co.'s Niche Is Kids, Country, More 

BY GLENN A. BAKER 

SYDNEY -In a market recognized 
for maverick labels, Australia's 
ABC Music is carving out an identi- 
ty for itself, one step removed from 
the rock wars. 

The marketing arm of the govern- 
ment- controlled Australian Broad- 
casting Corp., the firm is flourish- 
ing under the command of Meryl 
Gross, who joined in 1991 after a 25- 
year career at Festival Records. It 
is prospering in the specialty 
spheres of children's product, coun- 
try, jazz, classical, and soundtracks; 
its charter precludes the recording 
of commercial rock and pop reper- 
toire. 

Under the ABC For Kids banner, 
three acts are responsible for cumu- 
lative sales of more than a million 
albums: Don Spencer and Peter 
Coombes (both 300,000 -plus) and the 
team from the ABC Television show 
"Playschool" (more than 500,000). 
Substantial sales have also come 
from other titles, including the "0- 
9" series, which saw an album -fea- 
turing many popular rock perform- 
ers in junior mode -prepared for 
each of the first 10 years of age. 

Gross says, "We're the only peo- 
ple in this country who take chil- 
dren's recording seriously. None of 
the majors ever bothered to try. 
We're not condescending, not pa- 

(Continued on page 44) 

CIC VIDEO (U.K.) has appointed a new managing director, Graham Gutter - 
idge, who was formerly its GM of sales. The London -based firm, inter- 
national distributor of Universal and Paramount product on video, has 
been without a chief executive since John Bickley's exit six months 
ago. 

CD- INTERACTIVE made its official debut in Japan April 25, with Philips 
shipping 34 CD -I titles to retailers. Earlier in the month, the company 
began marketing a domestic CD -I player priced at about $1,000. Philips 
says it plans to offer a portable CD -I unit later this year. A total of 
about 100 software titles should be available by then. 

U.K. CABINET MINISTER David Mellor and outgoing BBC director general 
Michael Checkland are among speakers scheduled for this year's Radio 
Academy Festival in Birmingham, July 14 -15. Mellor's government re- 
sponsibilities include broadcasting and the arts. Eddie Fritts, CEO of 
the U.S. National Assn. of Broadcasters, is also to speak at the event. 

THE CHINESE GOVERNMENT has given permission for a major operatic con- 
cert -which will feature José Carreras, among others -to be staged 
Sept. 26 in Beijing's Forbidden City. It will be presented by IMG in as- 
sociation with Santiago & Demoustier. Plans call for a live television 
broadcast worldwide, and recordings for later release in audio and vid- 
eo formats. 

FOUR BELGIAN FIRMS specializing in dance music have launched a new 
marketing, sales, and distribution enterprise for independent labels 
under the name NEWS (North East West South). The participants are 
Music Man International, Antler /Subway, R &S, and Boudisque. 
NEWS is headed by Lieven van den Broeck, Hesse] Tieter, and Arthur 
Praet; the firm is based in Ghent. 

COOPERATION BETWEEN the U.S. and Polish video industries was evident 
during a recent seminar in Warsaw organized by Grzegorz Boguta, 
head of State Scientific Publishers. Macrovision Inc. demonstrated its 
systems for preventing illicit video duplication. U.S. suppliers are re- 
luctant to enter the Polish market because of piracy. New copyright 
legislation is awaiting consideration by the country's parliament. 

POLYGRAM FRANCE president Gilles Paire has been elected president of 
French music industry body SNEP. He succeeds Virgin France presi- 
dent Patrick Zelnik. Paire will have a two-year term. 

* 
NEW KEALAND 

A BILLBOARD SALUTE 

The island of New Zealand is 

where music is happenin'! 
New acts and new labels are 

makin' a splash and indie and 
major acts are sweepin' 
up the awards. Billboard's 
special will feature the 
New Zealand Music Awards, 

ISSUE DATE: JUNE 20 
AD CLOSE: MAY 26 

the current music scene and 
emerging labels. Plus, artist 
profiles and a report on the 

New Music Seminar delegates 
make this must reading! 
New Zealand: 

Paul Rose -09- 309 -4258 
N.Y. Office: 

212 -536 -5002 
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HONG KONG ARTISTS, LABELS MAKE WAY FOR CANTO- MANDARIN CONNECTION 
(Continued from preceding page) 

bined in Singapore, Malaysia, and 
South Korea. There are plans for a 
release in China, too. 

Hong Kong -based Norman 
Cheng, recently appointed president 
of PolyGram Far East, comments, 
"What must be understood is the 
immense popularity of Hong Kong 
show business in its entirety. Ex- 
cept for Sandy Lam, most of Hong 
Kong's most popular singers also 
happen to be extremely popular 
movie stars, and this has proved to 
be a great promotional vehicle." 

He also attributes this popularity 
to the lethargy of the Taiwanese re- 
cording industry. "Quite simply, 
Taiwan doesn't have the artists to 
really create a music scene per se," 
claims Cheng, although he does 
mention Taiwanese balladeer An- 
gus Tung as a tremendous hit in 

Hong Kong and, especially, China, 
where the singer's recordings sell 
"at least two and a half million 
copies." 

PolyGram, which employs a simi- 
lar marketing and recording tech- 
nique as Warner Music for Manda- 
rin projects, is currently enjoying 
success with Hong Kong's leading 
actor- turned -singer Andy Lau. His 
Mando -pop releases, according to 
Cheng, average "anywhere be- 
tween 450,000 and 500,000 units." 

Grasshopper is also successful, a 
trio of onetime male dancers for 
Hong Kong dance diva Anita Hui, 
modeled along New Kids On The 
Block lines. "They are very popular 
in Hong Kong," says Cheng, "but 
nothing compared to their celebrity 
status in Taiwan, where their last 
release sold more than 600,000 

copies." 
In the PolyGram executive's 

view, the new acceptance of Hong 
Kong acts by the Taiwanese is not 
unlike the "turning Japanese" trend 
which overtook Hong Kong about 
five years ago. Then, everything 
Japanese -whether music, movies, 
or fashion -was the rage. "The big 
difference is that this trend toward 
Hong Kong artists recording in 
Mandarin is here to stay," Cheng 
asserts. 

"With Hong Kong coming under 
the rule of mainland China in 1997, 
we can see more and more artists 
recording in Mandarin. This is for 
the simple reason that the bulk of 
the people in Hong Kong who won't 
emigrate will have to learn to con- 
verse in Mandarin long before 
1997." 
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RUSSIA: Despite the deplorable economic conditions here, music is 
still the most coveted commodity among the young. Foremost among 
a rapid turnover of top acts in recent months have been Laskovy Mai, 

with its sweet songs for adolescents; 
LUBE, with its harsh ballads and "mili- 
tarized" image; and KAR -Man. But cur- 
rently most popular of all is the aggres- 
sive rapper Bogdan Titomir and his 
band, Vysokaya Energiya (High Ener- 

ia gy). For more about them watch this 
space ... The BIZ Enterprise Co., head- 
ed by Boris Zosimov, is known both here 

and abroad for its involvement in organizing the Monsters Of Rock 
show at Tushino airport featuring AC /DC last September. The com- 
pany's latest ambitious project is called the Rock Monsters' Tour Of 
The Ruins Of The Empire Of Evil. Beginning Tuesday (5) at Yubileiny 
Sports Arena in St. Petersburg, the show will visit Tallin, Estonia, 
Riga, and Latvia, finishing with a grandiose event May 12 in Moscow. 
Russian acts on the program are Shah, Master, E.S.T., and Black 
Obelisk together with Brazilian metal band Sepultura. 

VADIM YURCHENKOV 

ITALY: It was a brave move by the Bulgarian vocal troup Le Mys- 
tere Des Voix Bulgares to team up with the zany and irreverent rock 
act Elio E Le Storie Tese on its latest single, "Pippero" (Psycho/ 
Sony). But the result is astounding. The song's infectious chorus and 
hypnotic beat make it a strong contender for dance record of the year. 
The surprises don't stop there. The record's B side, "Uomoni Col Bor- 
sello (Ragazza Che Limoni Sola)," features guest appearances by 
Irish folk veterans the Chieftains, local balladeer Riccardo Fogli, 
and singer Skarby from domestic reggae phenomenon Pittura 
Fresca (see Pulse, April 11). The song is a mixture of garage rock and 
melody with lyrics that poke fun at various personalities, including 
leading politicians. Elio E Le Storie Tese is a Milan act that gained a 
cult reputation in the city's clubs and universities. Its debut album, 
"Elio Samaga Hukapan Kariyana Turu," released in 1989, sold more 
than 150,000 copies and the group has regularly toured the country, 
playing to capacity crowds. The "Pippero" single is a taster for its 
eagerly awaited new album, "Italyan Rum Casuso Cikti," set for re- 
lease this month. 

DAVID STANSFIELD 

GERMANY: The enduring appeal of the "chanson" genre is demon- 
strated by the success of Pe Werner, the young singer currently en- 
joying a wave of commercial and critical acclaim. Her second album, 
"Kribbeln Im Bauch" (Butterflies In The Stomach, Intercord), which 
has spent six months on the chart, won the German Record Award of 
the Music Critics. The title track enjoyed a 35 -week run on the singles 
chart and is followed by the current hit "Geld Zurueck" (Money 
Back). Werner made her debut in 1989 with the album "Weibsbilder" 
(Womenfolk), but the upsurge of popularity in German -language 
chanson dates back to the late '60s and '70s, when singer /songwriters 
like Joana, Stephan Sulke, and Reinhard Mey were in their prime. 
Modern German pop- chanson has evolved from a purer form that was 
originally fashioned in the tradition of the French greats: Jacques 
Brel, Charles Aznavour, and Georges Moustaki. Like the music of 
those past masters, today's chanson lays heavy emphasis on its (often 
narrative) lyrical content. It is therefore not surprising that Pe Wer- 
ner should have won the Fred Jay Award for best German newcomer 
lyricist. Insiders say she is also the hot favorite to win the German 
record industry's Echo Award for best newcomer artist '91, to be an- 
nounced May 18. ELLIE WEINERT 

POLAND: The foundation Seeing Through Music was set up in 1988 
to help develop the musical gift in blind children. The foundation 
trains music teachers in the Orff method, supplies 
instruments for those who need them, and arranges 
foreign scholarships for particularly talented 
youths. Its future plans include the restoration of a 
Gothic castle in Szymbark in the north, where an 
educational center is to be installed to provide as- 
sistance for musical children. It is an idea that has 
attracted international interest among blind art- 
ists, notably Stevie Wonder, who first heard about 
the foundation's work during a stay here. 

ROMAN WASCHKO 
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NEW 

17 

NEW 

FRANCOIS FELDMAN MAGIC BOUL'VARD 
PHONOGRAM/POLYGRAM 

DIRE STRAITS ON EVERY STREET VERTIGO/POLYGRAM 

TEN SHARP UNDER THE WATERLINE 
COLUMBIA/SONY 

U2 ACHTUNG BABY ISLAND/POLYGRAM 

FREDERIC FRANCOIS JE NE TE SUFFIS PAS 
TREMA/SONY 

PATRICK BRUEL SI CE SOIR RCA/BMG 

SIMPLY RED STARS EASTWEST 

JOHNNY HALLYDAY CA NE CHANGE PAS UN 
HOMME PHONOGRAM/POLYGRAM 

JEAN -JACQUES GOLDMAN FREDERICKS, 
GOLDMAN & JONES COLUMBIWSONY 

JANE BIRKIN JE SUIS VENUE TE QUE JE M'EN 
VAIS POLYGRAM/PHONOGRAM 

DEF LEPPARD ADRENALIZE POLYGRAM/PHONOGRAM 

WILLIAM SHELLER EN SOLITAIRE 
PHONOGRAWPOLYGRAM 

STEPHANE EICHER ENGLEBERG POLYGRAWBARCLAY 

SWEDEN (GLF) 4/15/92 
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SINGLES 
TO BE WITH YOU MR. BIG ATLANTIC 

YOU TEN SHARP COLUMBIA 

DAS BOOT U96 POLYDOR 

DEEPLY DIPPY RIGHT SAID FRED TUG 

AMERICA: WHAT TIME IS LOVE? THE KLF KLF 

COMMUNICATIONS 

DON'T LET THE SUN GO DOWN ON ME GEORGE 
MICHAEL & ELTON JOHN EPIC 

WHY ANNIE LENNOX RCA 

STAY SHAKESPEAR'S SISTER LONDON 

SAVE THE BEST FOR LAST VANESSA WILLIAMS 
WING 

HUMAN TOUCH BRUCE SPRINGSTEEN COLUMBIA 

ALBUMS 
BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

BRUCE SPRINGSTEEN LUCKY TOWN COLUMBIA 

GENESIS WE CAN'T DANCE VIRGIN 

SIMPLY RED STARS EASTWEST 

DEF LEPPARD ADRENALIZE BLUDGEON RIFFOLA 

ANNIE LENNOX DIVA RCA 

NIRVANA NEVERMIND DGC 

TEARS FOR FEARS TEARS ROLL DOWN 
(GREATEST HITS 82 -92) FONTANA 

RIGHT SAID FRED UP TUG 

QUEEN GREATEST HITS II PARLOPHONE 

AUSTRALIA (Australian Record Industry Assn.) 5/3/92 
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SINGLES 
UNDER THE BRIDGE RED HOT CHILI PEPPERS 
WARNER 

WAY OUT WEST JAMES BLUNDELL & JAMES 
REYNE EMI 

TO BE WITH YOU MR. BIG WARNER 

STAY SHAKESPEAR'S SISTER POLYDOR/POLYGRAM 

NOT A DAY GOES BY RICK PRICE coluMBINsoNY 
GET READY FOR THIS 2 UNLIMITED FESTIVAL 

BE MY BABY LEEN QUEENS PHONOGRAM/POLYGRAM 

MARVELLOUS THE TWELFTH MAN EMI 

ALIVE PEARL JAM EPIC/SONY 

LET'S GET ROCKED DEF LEPPARD 
PHONOGRAM/POLYGRAM 

DIZZY VIC REEVES & THE WONDER STUFF 
PHONOGRAWPOLYGRAM 

12 NEW NOTHING ELSE MATTERS METALLICA 
PHONOGRAM/POLYGRAM 

13 15 I THINK I LOVE YOU VOICE OF THE BEEHIVE 
POLYDOR/POLYGRAM 

14 13 THOUGHT I'D DIED AND GONE TO HEAVEN 
BRYAN ADAMS A&WPOLYDOR 

15 18 JAMES BROWN IS DEAD L.A. STYLE BMG 

16 16 HIGH THE CURE EASTWEST / POLYDOR 

17 12 ONE U2 ISLAND /POLYGRAM 

18 NEW MONEY DON'T MATTER 2 NIGHT PRINCE WARNER 

19 20 DJAPANA (GAPIRRI MIX) YOTHU YINDI 
MUSHROOM/FESTIVAL 

20 14 I CAN'T DANCE GENESIS VIRGIN/EMI 

ALBUMS 
1 1 RED HOT CHILI PEPPERS BLOOD SUGAR SEX 

MAGIK WARNER 

2 5 NEIL DIAMOND THE GREATEST HITS 1966 -1992 
COLUMBIA/SONY 

3 2 DEF LEPPARD ADRENALIZE PHONOGRAM / POLYGRAM 

4 4 PRINCE & THE N.P.G. DIAMONDS & PEARLS 
WARNER 

5 3 DIESEL HEPFIDELITY CHRYSALIS/EMI 

6 6 JIMMY BARNES SOUL DEEP MUSHROOM/FESTIVAL 

7 7 SIMPLY RED STARS EASTWEST/WARNER 

8 NEW MELISSA ETHERIDGE NEVER ENOUGH 
PHONOGRAWPOLYGRAM 

9 8 BRUCE SPRINGSTEEN HUMAN TOUCH 
COLUMBIA/SONY 

10 13 NIRVANA NEVERMIND GEFFEN/BMG 

11 9 BABY ANIMALS BABY ANIMALS IMAGO/BMG 

12 10 GARY MOORE AFTER HOURS VIRGIN/SONY 

13 11 SOUNDTRACK THE COMMITMENTS McNBMc 

14 NEW PEARL JAM TEN EPIC/SONY 

15 12 BRUCE SPRINGSTEEN LUCKY TOWN 
COLUMBIA/SONY 

16 NEW ANTHONY WARLOW ON THE BOARDS POLYGRAM 

17 NEW NEIL DIAMOND THE ESSENTIAL 
DIAMOND MCNBMG 

18 14 BRYAN ADAMS WAKING UP THE... A&WPOLYDOR 

19 15 QUEEN GREATEST HITS EMI 

20 NEW NEIL DIAMOND HOT AUGUST NIGHT MCNBMG 

GERMANY (Der Musikmarkt) 4/21/92 
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SINGLES 
TO BE WITH YOU MR. BIG ATLANTIC 

DAS BOOT U96 POLYDOR 

JIVE CONNIE CONNIE FRANCIS POLYDOR 

DON'T TALK, JUST KISS RIGHT SAID FRED BLOW 

UP/INTERCORD 

STAY SHAKESPEAR'S SISTER LONDON 

I WANNA BE A KENNEDY U96 POLYDOR 

AMERICA: WHAT TIME IS LOVE? THE KLF 
INTERCORD 

I WONDER WHY CURTIS STIGERS ARISTA 

I LOVE YOUR SMILE SHANICE MOTOWN 

GOD GAVE ROCK & ROLL TO YOU II KISS EAST WEST 

DREAM A LITTLE DREAM OF ME MAMAS & PAPAS 
MCA 

I'M WALKING ANTOINE "FATS" DOMINO EMI 

I CAN'T DANCE GENESIS VIRGIN 

I CAN'T GET ENOUGH CHYP -NOTIC BMG/ARIOLA 

JUSTIFIED & ANCIENT THE KLF f/TAMMY 
WYNETTE INTERCORD 
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WHY ANNIE LENNOX RCA 

HUMAN TOUCH BRUCE SPRINGSTEEN COLUMBIA 

HIGH THE CURE FICTION 

I'M T00 SEXY RIGHT SAID FRED IDEAL 

REMEMBER THE TIME MICHAEL JACKSON EPIC 

ALBUMS 
WESTERNHAGEN JAJA WARNER BROS. 

BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

GENESIS WE CAN'T DANCE VIRGIN 

BRUCE SPRINGSTEEN LUCKY TOWN COLUMBIA 

CURTIS STIGERS CURTIS STIGERS ARISTA 

QUEEN GREATEST HITS II PARLOPHONE 

SIMPLY RED STARS EASTWEST 

TEARS FOR FEARS TEARS ROLL DOWN 
(GREATEST HITS 82 -92) MERCURY 

DEF LEPPARD ADRENALIZE MERCURY 

RIGHT SAID FRED UP INTERCORD 

NIRVANA NEVERMIND GEFFEN 

GARY MOORE AFTER HOURS VIRGIN 

MR. BIG LEAN INTO IT ATLANTIC 

MICHAEL JACKSON DANGEROUS EPIC 

U96 DAS BOOT POLYDOR 

MELISSA ETHERIDGE NEVER ENOUGH ISLAND 

NICOLE AUGENBLICKE JUPITER 

RED HOT CHILI PEPPERS BLOOD SUGAR SEX 
MAGIK WARNER BROS. 

QUEEN GREATEST HITS PARLOPHONE 

GENESIS TURN IT ON AGAIN VIRGIN 

JAPAN (Music Labo) 4/27/92 
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SMILE TUBE SONY 

HALLELUJAH NOKKO SONY 

YELL KEIZO NAKANISHI PIONEER 

GUITARHTHM ACTIVE TOUR 91 -92 TOMOYASU 
HOTEL TOSHIBA/EMI 

HUMAN TOUCH BRUCE SPRINGSTEEN SONY 

AINO SEDAINO MAENI SHOGO HAMADA SONY 

LUCKY TOWN BRUCE SPRINGSTEEN sow 
BEST SELECTION II MIYUKI NAKAJIMA PONY 

CANYON 

ROCK ALIVE CHISATO MORITAKA WARNER 

FRANCE (Nielsen/Europe 1) 4/25/92 
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SINGLES 
LOVE SONG CHAGE & ASKA PONY CANYON 

WALK CHAGE & ASKA PONY CANYON 

KANASHIMIWAYUKINOYOUNI SHOGO HAMADA 
SONY 

HEVATO WAISHATSUTO WATASHI ERI 
HIRAMATSU PONY CANYON 

ITSUMADEMO KAWARANU AIWO TETSURO ODA 
BMG/VICTOR 

BRIDGE HOUNDDOG MMG 

NAMIDA NAMIDA BAKUFU -SLUMP sow 
DAKARA NAMIDATO YOBANAIDE COCO PONY 

CANYON 

WOMAN KEIZO NAKANISHI PIONEER 

HORI PRO ROAD & SKY FUJI PACIFIC 

ALBUMS 
SUPER BEST II CHAGE & ASKA PONY CANYON 
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SINGLES 
JOY FRANCOIS FELDMAN PHONOGRAM/POLYGRAM 

YOU TEN SHARP COLUMBIA/SONY 

DON'T LET THE SUN GO DOWN ON ME GEORGE 
MICHAEL & ELTON JOHN SONY/EPIC 

THE SHOW MUST GO ON QUEEN EMI 

SUZETTE DANY BRILLANT WEA 

SMELLS LIKE TEEN SPIRIT NIRVANA BMG/GEFFEN 

C'EST TOI QUEJET'AIME LES INCONNUS PPL/SONY 

1990 JEAN LELOUP WMD 

JE NE TE SUFFIS PAS FREDERIC FRANCOIS 
SONY/TREMA 

I CAN'T DANCE GENESIS VIRGIN 

REMEMBER THE TIME MICHAEL JACKSON 
EPIC/SONY 

DANS UN AN DANS UN JOUR JOHNNY HALLYDAY 
POLYGRAM/PHONOGRAM 

NIGHT CALLS JOE COCKER EMI 

HIGH THE CURE POLYGRAM/POLYDOR 

I LOVE YOUR SMILE SHANICE POLYGRAM/POLYDOR 

GLI ALTRI SIAMO NOI UMBERTO TOZZI CARRERAS 

MES VEUX DANS TON REGARD NILDA 
FERNANDEZ EMI 

TEMPTATION INDRA CARRERAS 

LAID SO LOW TEARS FOR FEARS 
POLYGRAM/PHONOGRAM 

SONG OF OCARINA JEAN PHILLIPE AUDIN & 
DIEGO MODENA DELPHINE/SONY 

ALBUMS 
NIRVANA NEVERMIND GEFFEN/BMG 

GENESIS WE CAN'T DANCE VIRGIN 

BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

MICHAEL JACKSON DANGEROUS EPIC/SONY 

JEAN PHILLIPE AUDIN & DIEGO MODENA 
OCARINA DELPHINE/SONY 

BRUCE SPRINGSTEEN LUCKY TOWN COLUMBIA 

SOUNDTRACK DIRTY DANCING RCNBMG 
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SINGLES 
DEEPLY DIPPY RIGHT SAID FRED TUG 

ON A RAGGA TIP SL2 XL 

TEMPLE OF LOVE (1992) SISTERS OF MERCY 
MERCIFUL RELEASE 

THE DAYS OF PEARLY SPENCER MARC ALMOND 
SOME BIZZARE 

SAVE THE BEST FOR LAST VANESSA WILLIAMS 
POLYDOR 

YOU'RE ALL THAT MATTERS TO ME CURTIS 
STIGERS ARISTA 

THE ONLY LIVING BOY IN NEW CROSS CARTER 
THE UNSTOPPABLE SEX MACHINE CHRYSALIS 

IN THE CLOSET MICHAEL JACKSON EPIC 

PLEASE DON'T GO KWS NETWORK 

YOU TEN SHARP COLUMBIA 

FINER FEELINGS KYLIE MINOGUE PWL 

INTERNATIONAL 

NOTHING ELSE MATTERS METALLICA VERTIGO 

BE QUICK OR BE DEAD IRON MAIDEN EMI 

TO BE WITH YOU MR. BIG ATLANTIC 

HANG ON IN THERE BABY CURIOSITY RCA 

VIVA LAS VEGAS ZZ TOP WARNER BROS. 

SONG FOR LOVE EXTREME A&M 

UNEXPLAINED EP EMF PARLOPHONE 

STAY SHAKESPEAR'S SISTER LONDON 

SO RIGHT K -KLASS deCONSTRUCTION 

ONE STEP OUT OF TIME MICHAEL BALL POLYDOR 

EVAPOR 8 ALTERN 8/PP ARNOLD NETWORK 

WORKAHOLIC 2 UNLIMITED PWL CONTINENTAL 

REMEDY BLACK CROWES DEF AMERICAN 

ULTIMATE TRUNK FUNK (EP) BRAND NEW 
HEAV ES LONDON 

LOVE IS HOLY KIM WILDE MCA 

JOY SOUL II SOUL TEN 

HOLD ON MY HEART GENESIS VIRGIN 

TIRED OF BEING ALONE TEXAS MERCURY 

PRETEND WE'RE DEAD L7 SLASH 

FINALLY CECE PENISTON A&M 

MAKE IT HAPPEN MARIAN CAREY COLUMBIA 

DO YOU WANT IT RIGHT NOW DEGREES OF 
MOTION f/BITI nrr 

NEVER AGAIN THE MISSION MERCURY 

WEEKENDER FLOWERED UP HEAVENLY 

AM I THE SAME GIRL SWING OUT SISTER FONTANA 

LET'S GET ROCKED DEF LEPPARD BLUDGEON 

RIFFOLA 

EVERYWHERE I GO ISOTONIK erreedom 

WHY ANNIE LENNOX RCA 

TAKE ME DREAM FREQUENCY CrY/BEAT 
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ALBUMS 
THE CURE WISH FICTION 

RIGHT SAID FRED UP TUG 

ANNIE LENNOX DIVA RCA 

SIMPLY RED STARS EASTWEST 

ZZ TOP GREATEST HITS WARNER 

MADNESS DIVINE MADNESS VIRGIN 

QUEEN GREATEST HITS II PARLOPHONE 

SOUL II SOUL VOLUME III JUST RIGHT TEN 

DEF LEPPARD ADRENALIZE BLUDGEON RIFFOLA 

TEARS FOR FEARS TEARS ROLL DOWN 
(GREATEST HITS 82 -92) FONTANA 

LISA STANSFIELD REAL LOVE ARISTA 

CURTIS STIGERS CURTIS STIGERS ARISTA 

TEMPTATIONS MOTOWN'S GREATEST HITS 
MOTOWN 

THE COMMITMENTS THE COMMITMENTS VOL. 2 
MCA 

SOUNDTRACK THE COMMITMENTS MCA 

JOSEF LOCKE HEAR MY SONG (THE BEST OF ... ) 

EMI 

QUEEN GREATEST HITS PARLOPHONE 

GENESIS WE CAN'T DANCE VIRGIN 

NIRVANA NEVERMIND occ 

THE BEAUTIFUL SOUTH 0898 GO' DISCS 

GUNS N' ROSES USE YOUR ILLUSION I GEFFEN 

SHAKESPEAR'S SISTER HORMONALLY YOURS 
LONDON 

FOREIGNER THE VERY BEST OF FOREIGNER 
ATLANTIC 

L7 BRICKS ARE HEAVEY SLASH 

TINA TURNER SIMPLY THE BEST CAPITOL 

GUNS N' ROSES USE YOUR ILLUSION II GEFFEN 

BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

MICHAEL JACKSON DANGEROUS EPIC 

EXTREME EXTREME II PORNOGRAFFITTI A&M 

WET ET WET HIGH ON THE HAPPY SIDE 
PRECIOUS 

CROWDED HOUSE WOODFACE CAPITOL 

PRINCE & THE N.P.G. DIAMONDS AND PEARLS 
PAISLEY PARK 

VANESSA WILLIAMS THE COMFORT ZONE 
POLYDOR 

CHER LOVE HURTS GEFFEN 

U2 ACHTUNG BABY ISLAND 

ROBERT PALMER ADDICTIONS VOLUME 2 ISLAND 

BRYAN ADAMS WAKING UP THE NEIGHBOURS 
ARM 

R.E.M. OUT OF TIME WARNER BROS. 

SIMPLY RED PICTURE BOOK EASTWEST 

BARRINGTON PHELOUNG INSPECTOR MORSE 
VOL 2 VIRGIN TELEVISION 
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10 
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SINGLES 
TO BE WITH YOU MR. BIG ATLANTIC 

HIMLEN RUNT HORNET LISA NILSSON DIESEL 

nvsc 
SHAME SHAME SHAME IZABELLA VIRGIN 

STOCKHOLM ORUP METRONOME 

DAS BOOT U96 POLYDOR 

AMERICA: WHAT TIME IS LOVE? THE KLF 
MEGA/COMA 

STAY SHAKESPEAR'S SISTER LONDON 

HAZARD RICHARD MARX CAPITOL 

MY SWEET SENORITA TREBLE & BASS SONET 

YOU TEN SHARP COLUMBIA 

ALBUMS 
BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

VARIOUS ARTISTS MORE POWER BALLADS EVA 

BRUCE SPRINGSTEEN LUCKY TOWN COLUMBIA 

ORUP STOCKHOLM & ANDRA STALLEN METRONOME 

DEF LEPPARD ADRENALIZE PHONOGRAM 

VARIOUS ARTISTS RADIO CITY HITS 3 POLYDOR 

STEFAN ANDERSSON EMPEROR'S DAY RECORD 

STATION 

GARY MOORE AFTER HOURS VIRGIN 

VARIOUS ARTISTS ABSOLUTE MUSIC 13 EVA 

ANNIE LENNOX DIVA RCA 

NETHERLANDS (Stichting Nederlandse 40) 4/17/92 
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LAST 
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3 

NEW 
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7 

9 
NEW 

NEW 
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3 
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4 
9 
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NEW 
NEW 

SINGLES 
TO BE WITH YOU MR. BIG ATLANTIC 

UNDER THE BRIDGE RED HOT CHILI PEPPERS 
NPR NER 

KAPLAARZEN DINGETJE POLYDOR 

PLEASE DON'T GO DOUBLE YOU 2Yx 

GOODNIGHT GIRL WET WET WET LONDON 

MAD ABOUT THE BOY DINAH WASHINGTON 
MERCURY 

MONEY DON'T MATTER 2 NIGHT PRINCE & THE 
N.P.G. PAISLEY PARK 

WHY ANNIE LENNOX RCA 

DAS BOOT U96 POLYDOR 

WHO WANTS TO LIVE FOREVER QUEEN 
PARLOPHONE 

ALBUMS 
BRUCE SPRINGSTEEN HUMAN TOUCH COLUMBIA 

RED HOT CHILI PEPPERS BLOOD SUGAR SEX 
MAGIK WARNER 

FOREIGNER THE VERY BEST OF ... ATLANTIC 

BRUCE SPRINGSTEEN LUCKY TOWN COLUMBIA 

GENESIS WE CAN'T DANCE VIRGIN 

VARIOUS ARTISTS TOUR OF DUTY 4 ARCADE 

VARIOUS ARTISTS GREATEST HITS... MAGNUM 

SIMPLY RED STARS EASTWEST 

ANNIE LENNOX DIVA RCA 

WET WET WET HIGH ON THE HAPPY SIDE 
PRECIOUS 

CANADA (The Record) 4/6/92 

THIS 
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LAST 
WEIL( 
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2 1 

3 3 

4 10 
5 8 
6 6 

7 5 

8 9 
9 7 

10 4 

1 1 

2 6 
3 2 

4 4 

5 7 

6 10 
7 5 

8 8 
9 3 

10 NEW 

SINGLES 
SAVE THE BEST FOR LAST VANESSA WILLIAMS 
MERCURY /PLO 

JUSTIFIED AND ANCIENT THE KLF f/TAMMY 
WYNETTE RCNBMG 

BEAUTY AND THE BEAST CELINE DION & PEABO 
BRYSON COLUMBIA/SONY 

NOTHING ELSE MATTERS METALLICA ELEKTRNwEA 

ONE U2 ISLAND /GEFFEN 

IF YOU GO AWAY NEW KIDS ON THE BLOCK 
COLUMBINSONY 

THOUGHT I'D DIED AND GONE TO HEAVEN 
BRYAN ADAMS A&M/A&M 

WE GOT A LOVE THANG CECE PENISTON A&M/A&M 

HAZARD RICHARD MARX CAPITOLICAPITOL 

DON'T LET THE SUN GO DOWN ON ME GEORGE 
MICHAEL & ELTON JOHN COLUMBIA/SONY 

ALBUMS 
DEF LEPPARD ADRENALIZE VERTIGO/PLG 

QUEEN CLASSIC QUEEN HOLLYWOOD/W EA 

NIRVANA NEVERMIND DGC/DGC 

BRUCE SPRINGSTEEN HUMAN TOUCH 
COLUMBIA/SONY 

TOM COCHRANE MAD MAD WORLD CAPITOL/CAPITOL 

CELINE DION CELINE DION COLUMBIA50NY 

BRUCE SPRINGSTEEN LUCKY TOWN 
COLUMBIA/SONY 

U2 ACHTUNG BABY ISLAND/A&M 

BRYAN ADAMS WAKING UP THE NEIGHBOURS 
A&M/PLG 

SOUNDTRACK WAYNE'S WORLD REPRISE/WEA 
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International 

Joan Around the World. PolyGram International Music Publishing CEO David 
Hockman, left, congratulates Joan Armatrading, center, on her new worldwide 
deal with the publishing company. At right is Armatrading's manager, Mike 
Noble. 

ABC FLIES HIGH IN SPECIALTY SPHERE 
(Continued from page 41) 

tronizing. We get the best writers of 
children's songs and use the best 
contemporary musicians and pro- 
ducers. 

"Our albums are of the same 
quality as most rock records made 
[here]. Because of that, and the 
ABC television programs on which 
most of what we do is based, par- 
ents feel they can trust us." He 

`Were the only 
people in this 
country who 

take children's 
recording 
seriously' 

adds, "Our releases have an Austra- 
lian identity and aren't full of Amer- 
icanisms." 

A master of cross -marketing, 
ABC has myriad spinoffs and out- 
lets for everything it does. Apart 
from 14 ABC Shops and 88 ABC 
Centres (within bookshops) nation- 
ally, there are two new ABC For 
Kids concept stores in Sydney and 
two ABC Education outlets in the 
same city, linked to ABC -TV's new 
"open university" telecasts through 
which students can earn degrees. 

In the ABC Shops, there is a 
range of soundtracks, books, audio 
books, and videos, or puzzles and 
games about "Bananas In Pyja- 
mas" and other ABC-TV characters 
or tickets for ABC For Kids con- 
certs staged at major performance 
venues. 

Far less commercially rewarding 
but a definite attention- grabber is 
ABC Music's country product. At 
the ARIA rock awards, it took hon- 
ors for best country record, as well, 
as best children's record, best clas- 
sical record, and best soundtrack. 

With a country stable led by Anne 
Kirkpatrick, Graeme Connors, and 
Colin Buchanan, the company has 

been instrumental in establishing 
Australian country outside of strict 
rural pockets of interest. One series 
of five albums, related to a national 
radio show, "Ian McNamara's Aus- 
tralia All Over," has racked up more 
than 400,000 unit sales. 

Gross recalls, "When I came to 
ABC, there was an almost cringing 
attitude toward country music, as if 
it was an embarrassment. I said, 
`Face it, we're into country, so let's 
stop tap dancing about and get into 
it.' We've had great results since." 

Then comes the jazz catalog, led 
by Robert Parker's renowned "Jazz 
Classics In Digital Stereo" series of 
50 -plus- year -old recordings, and in- 
cluding albums by Don Burrows 
and James Morrison, and even an 
easy -listening "diversion" work by 
rock singer Marc Hunter. 

The classical catalog has record- 
ings of orchestras from every state 
and the recently released "Bird 
Symphony," which has sold more 
than 20,000 copies. 

Despite the charter restriction, 
rock gets a look -in with singer/ 
songwriter Tania Bowra and a wide 
range of studio concert recordings 
by national avant -garde youth radio 
network 2JJJ -FM. In preparation is 
a CD of some 20 bizarre treatments 
of "Stairway To Heaven" from cult 
TV show "The Money Or The Gun." 

But for all that activity, the only 
area that competes seriously with 
ABC For Kids is that of TV drama 
soundtracks. Triple -platinum 
plaques have been earned for 
soundtracks to local productions 
"Sweet & Sour," "Stringer," and 
"Come In Spinner," with "Brides Of 
Christ" now past gold. 

Now Gross is working toward 
placing ABC product in internation- 
al markets, believing that the over- 
all quality allows her to compete in 
any country. "We've had the best 
response to the kids' stuff so far 
from the U.S. and Canada. Maybe 
it's because North Americans, like 
us, tend to drive long distances and 
like to have something to keep kids 
quiet in the car." 

Canada 

Intrepid Records Builds Sturdy Base 
Label Prez Details Its Commitment To Acts 

BY LARRY LeBLANC 

TORONTO -While growing up as a 
teenager in England in the '60s, Stu- 
art Raven -Hill, president of Intrepid 
Records here, and his friends used 
to visit London's Petticoat Lane on 
Saturday mornings and seek rec- 
ords on such labels as Sun, Stax, 
Volt, and Island. 

"We didn't care who the artists 
were because we knew how good 
the labels were," Raven -Hill recalls. 
"I hope that is what people are do- 
ing today with Intrepid. I want peo- 
ple to understand that if it's on In- 
trepid, it's their kind of record." 

Intrepid Records started up in 
June 1987, tied to a licensee agree- 
ment with Capitol Records -EMI of 
Canada. Following a financial com- 
mitment from the Sifton Capitol 
Corp., the label switched to a buy - 
sell arrangement with Capitol in 
1990. In addition to the label, Raven - 
Hill also oversees Intrepid Manage- 
ment, half -owned by the label's 
A &R head, Graham Stairs, who co- 
manages singer Meryn Caddell and 
manages Big Faith and B -Funn. 

Debuting with the German -based 
Kurdish group Yarinstan, Intrepid 
has since released albums by such 
domestic acts as Bob's Your Uncle, 
Cottage Industry, the Bookroom, 
National Velvet, Stranger Than Fic- 
tion, Rheostatics, and Caddell. It 
has also released a Russian pop 
compilation ( "Glasnost ") and a high- 
ly acclaimed Bruce Cockburn trib- 
ute album. 

Scheduled in upcoming months is 
a label debut by Martha & the Muf- 
fins ( "Modern Lullaby "); sopho- 
more albums by Cottage Industry 
( "Superstar ") and Rheostatics 
( "Whale Music "); and two compila- 
tions, "Hear Comes The Sound Pi- 
rates," with production by indie pro- 
ducers Squidly, ICE, Rail Tec, and 
Hallejuah Funky Bummers, and a 
Joni Mitchell tribute album. 

Raven -Hill says he is confident 
Intrepid is on its way to becoming 
Canada's leading pop music niche - 
marketer. "We've got about 14 radio 
stations that play our records and 
three or four consumer publications 
that support us because we're so- 
called `hip,' " he says. 

"And, importantly, MuchMusic 
[the national video network] loves 
what we do. We recognized from the 
start we could spend money 
through marketing video and get 
the country more than we could by 
trying to beat down radio stations. 
We've made two videos of every one 
of our [album] releases, using fund- 
ing provided by VideoFact and 
Foundation to Assist Canadian Tal- 
ent on Records [FACTOR], at an av- 
erage cost of $10,000." 

Originally from Romford, En- 
gland, Raven -Hill emigrated to Can- 
ada in 1972, first working as a per- 
sonnel manager for the Keg and 
Cleaver restaurant chain until he 
was hired to sell advertising for the 
now defunct Night Out entertain- 
ment magazine here. In 1975, while 
working as a bartender at night, he 
was hired to do store checks for Is- 
land Records for $25 a week. A brief 

stint as national publicity manager 
for GRT Records of Canada was fol- 
lowed by a six -year job with the 
True North label and management 
office, where Raven -Hill worked 
closely with Bernie Finkelstein and 
was tour manager for Cockburn. 
Afterward, he surfaced briefly at 
the short-lived Dallcorte label, han- 
dling promotion before becoming a 

"The idea of boutique 
labels as A&R sources 

is going to blossom' 

tour production consultant working 
extensively with jazz artists. 

If the stakes to launch an act 
have skyrocketed in recent years 
for multinational labels operating in 
Canada, for a Canadian independent 
like Intrepid, with a staff of six, the 
costs of recording and marketing, 
can be daunting. But Raven -Hill is 
bullish about his label's future. 

"As the A &R budgets shrink 
through multinationalism, the idea 
of boutique labels is going to blos- 
som as A &R repertoire sources," he 
says. "And, if you don't believe that 
Toronto has the best artists in the 
world, you're crazy. I can take an 
A &R guy from anywhere in the 
world to clubs on Queen Street and 
blow their minds. I'm just sitting 
here pipelining stuff." 

Despite Raven -Hill's optimism, 
the majority of Intrepid artists are 
indebted to the government and to 
broadcaster- funded loan organiza- 
tion FACTOR to get their record- 
ings, with average budgets of 
$25,000, made. Only in the case of 
Caddell has Intrepid directly funded 
a master. 

The label generally picks up fin- 
ished masters with a commitment 
from the acts for a follow -up al- 
bum -more if the act is signed out- 
side of Canada and additional re- 
cording commitments are made. 

"We're a cause and effect of the 
FACTOR program," says Raven - 
Hill. "Unless somebody recognizes 

the potential of these recordings, 
they're only what I call `mantlepiece 
masters.' Our job is to market them 
and give them identity. Still, I look 
for a potential for long -term cre- 
ative growth as well as being a 
strong live act. I have clauses in our 
contracts that say acts have to play 
a certain amount of live dates or we 
can bump them." 

One of the unique aspects of In- 
trepid's deals with its artists is unit 
profit sharing. "All Intrepid acts 
have 50/50 deals," Raven -Hill ex- 
plains. "I make them go form a 
holding company, which, owning 
the master, leases me the rights for 
five years on a 50/50 deal. Then we 
agree on the marketing plan and 
when that and the artwork gets re- 
couped 100 %, the rest is profit, 
which we split. The acts stay in 
charge of their artistic vision and 
their master. 

"I give small advances nonre- 
coupable and try to get 5% of the 
gross revenue of the merchandis- 
ing; it's obviously a source of reve- 
nue. If we put up money, we try to 
get co- publishing [rights], but we've 
done some deals where we've either 
administered publishing rights for 
only the length of the recording con- 
tract or we haven't bothered at all." 

Raven -Hill notes that despite In- 
trepid's size and lack of deep pock- 
ets, it has never lost an act to a Ca- 
nadian -based multinational. "In the 
case of the Rheostatics nobody 
would take them on because they 
were too weird," he says, laughing. 
"But I thought their first album, 
`Melville,' which cost $7,000 [to 
make], was a great little record." 

While Caddell was signed to Sire 
Records in the U.S. this year, Ra- 
ven -Hill, who co- manages him and 
negotiated the deal, insisted Intrep- 
id hold Canadian rights. "I will not 
give away Canadian rights," he 
says. "I fought tooth -and -nail to 
keep the Canadian rights to Meryn 
and Seymour [Stein] agreed. Now 
I'm fighting with two other Ameri- 
can labels for the same thing for the 
Rheostatics." 

MAPLE BRIEFS 

BARENAKED LADIES, whose 
self -titled cassette release recent- 
ly went gold (50,000 units), have 
signed a worldwide agreement 
with Sire Records in the U.S., 
which already has a roster filled 
with such Canadian acts as k.d. 
lang, Corey Hart, and Meryn Cad- 
dell. At a signing party April 27 at 
the Scarborough Civic Centre, Sire 
president Seymour Stein and a 
number of Warner Music Canada 
executives celebrated and watched 
the band give a brief performance 
for about 50 local fans. 

THE RETAIL COUNCIL has an- 
nounced that HMV Canada has 
won the innovative- retailer- of -the- 
year award, to be presented May 

26 at the council's annual awards 
at the Metro Convention Centre 
here. The annual award is open to 
all Canadian retail organizations, 
including general and specialty 
stores, and financial and food ser- 
vices. In announcing the award, 
one of two given this year, the Re- 
tail Council noted, "HMV has been 
given this award because it has de- 
veloped and successfully applied 
creative techniques in the follow- 
ing retail functions which directly 
impact on the customer: store lay- 
out, merchandise section, market- 
ing, advertising and promotions, 
public relations, community in- 
volvement, visual merchandising, 
exceptional service and perfor- 
mance of staff." 
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Trans World To Spread Video Rental 
Expanding Movies Plus To 30 Stores 

BY ED CHRISTMAN 

NEW YORK -Trans World Music 
Corp., the giant music and video 
sell- through retailer, is stepping up 
its invasion of the video rental mar- 
ketplace. 

Trans World, based in Albany, 
N.Y., is taking a two -pronged ap- 
proach in its video rental strategy. 
The company owns a 19 -unit chain, 
known as Movies Plus, based in 
Buffalo, N.Y. It also operates video 
rental departments in 20 of its free- 
standing music outlets. 

Movies Plus will have 30 stores by 
the end of 1992, according to Bob 
Higgins, Trans World's chairman, 
CEO, and president. "We now have 
19, we will close three and have 14 
outlets on the books," he explains. 

"A year or two ago, I felt that 
with the coming of cable you really 
had to question the viability of rent- 
al," Higgins says. "But after look- 
ing at the business closely, I feel 
rental is viable even though the big- 
gest growth will come from the sell - 
through side of the business." 

Trans World is one of the major 
sell- through players through its 83- 
unit Saturday Matinee chain. The 
company also aggressively pushes 
video sell- through in its 486 music 
stores, and in its 11 combo music 
stores /Saturday Matinee outlets. 

When Trans World acquired the 
then three -unit Movies Plus chain in 
November 1988, it only had a few 
rental departments in some of its 
music outlets. Since then, the com- 
pany has stepped up its experiments 
with rental in its music stores and 
through Movies Plus. 

"At the end of this year we will 
analyze results," says Higgins. "If 
the performance is strong, we will 

Shaping Up. Supermodel Cindy 
Crawford celebrates the completion of 
her new made -for -video exercise 
program at the Hotel Carlton in Cannes 
during the recent MIP -TV market. The 
video will be distributed by GoodTimes 
Home Video. Also pictured are Joseph 
Cayre, left, president of GoodTimes; 
and Xavier Roy, CEO of the MIDEM 
Organisation, sponsor of MIP -TV. 

grow our video rental business," 
mainly through the Movies Plus op- 
eration. 

However, even if Trans World 
starts aggressively growing its 
rental operation, Higgins acknowl- 
edges that the company "won't be a 
major factor" in that business seg- 

There will be room 
for us. We can 

gain market share' 
ment. 

"We are taking a market share 
approach," says Higgins. "Over the 
long haul, the video rental industry 
won't grow, and it might even lose 
revenue. The undercapitalized re- 
tailers will drop out of sight, and 
there is no mistake that Blockbust- 
er will be king, but there will be 
room for us. We can gain market 
share." 

Movies Plus is headed up by chain 
founder Don Desmarchais, who also 
serves as buyer. The 20 video rental 
departments in Trans World's free- 
standing music stores are operated 
by corporate, with input from Des - 
marchais, Higgins says. 

Movies Plus mainly operates as a 
stand -alone business, according to 
Desmarchais. Accounting is taken 
care of by Trans World corporate, 
while advertising is handled by the 
Trans World -owned ad agency Me- 
dia Logic. But Desmarchais and the 
chain's two district managers per- 
form most other functions. For in- 
stance, in addition to buying, Des - 
marchais says he makes all the real 
estate decisions, "with approval 
from Bob Higgins and the Trans 
World real estate staff." 

In terms of geography, Movies 
Plus now has two focal points - 
one is in Western Pennsylvania, 
mainly in the Pittsburgh area, 
where the chain has five stores, 
and the other is in the Buffalo, 
N.Y. area. "Next year, our major 
concentration for growth will be 
the Pittsburgh area," Desmarchais 
says. 

In addition to Buffalo and Pitts- 
burgh, Movies Plus likes to open 
outlets in small towns outside 
those cities. Generally, the chain 
looks for small towns with popula- 
tions above the 20,000 mark, Des - 
marchais says. 

Movies Plus outlets generally 
stock some 10,000 titles in 6,000 - 
square -foot spaces, although the 
company is headquartered in its 
16,000 square -foot flagship outlet 
in Cheektowaga, N.Y., outside Buf- 
falo. That store is the only one in 
the Movies Plus chain to carry mu- 
sic. 

The chain recently changed its 
display fixturing so that it can fit 
10,000 titles into a 4,000 -square- 

foot area, and new stores likely will 
be split equally between the 4,000 - 
square -foot prototype and the larg- 
er 6,000- square -foot one, says Des - 
marchais. 

Movies Plus has its own point -of- 
sale system, which "we will try to 
interface with Trans World's when 
their system is completely in- 
stalled, says Desmarchais. Trans 
World is in the process of replacing 
its current POS system with a more 
sophisticated one. 

Movies Plus, which mainly buys 
from Baker & Taylor, uses a two -day 
rental policy, charging $2.99 for new 
releases; $2.49 for higher - demand ti- 
tles; and $1.99 for catalog. "Our claim 
to fame on marketing," says Desmar- 
chais, "is if you take a movie out on 
Monday with it due back on Wednes- 

(Continued on page 47) 

VSDA Promotes Voting 
ihre Booths In Vid Stores 
BY PAUL SWEETING 

NEW YORK -The Video Soft- 
ware Dealers Assn. will launch a 
nationwide voter registration 
drive through video stores begin- 
ning Aug. 1. 

The effort will build upon the 
campaign under way for the past 
two years in California, spear- 
headed by national VSDA board 
member Mitch Lowe, owner of 
Video Droid in Mill Valley, Calif. 

In the 26 states that allow reg- 
istration through the mail, VSDA 
will distribute counter displays 
to participating retailers that 
will include 100 registration 
forms. Stores in the other 26 
states will receive displays con- 

taining bookmark -size informa- 
tion cards telling consumers how 
and where they can register. 

The first kit will be sent to 
dealers free of charge. VSDA 
will ask participating retailers 
for a $3 donation for subsequent 
kits of 100 forms. 

According to Lowe, VSDA 
hopes to get the displays placed 
in 15,000 retail locations. The 
campaign's goal is to register 1 

million new voters between Aug. 
1 and the beginning of October, 
so they will be eligible for the na- 
tional elections in November. 

The VSDA has allocated about 
$50,000 to fund the campaign, 
Lowe says, and has received sup - 

(Continued on page 47) 

Dickson One -Play Tape Put To Test 
BY EARL PAIGE 

LOS ANGELES -The controversial 
Dickson Video Systems Vutrac limit- 
ed- play videocassette has finally got- 
ten as far as a field test. 

While not as well known as Rank 
Video Services America's Showcase 
limited -play cassette, the Vutrac has 
touched off a hot debate among those 
familiar with it because it is being po- 
sitioned as a revenue -sharing system 
between retailers and suppliers. 

Vutrac cassettes can only be 
played once by the viewer at home, 
because they can't be rewound in a 
conventional VCR. They must be 
brought back to the store, where 
they are rewound by the retailer's 
black box, which keeps a record of 
how many times the tape has been 
played. 

The Vutrac experiment, which is 
being conducted in seven Winnipeg, 
Manitoba, video chains, is designed to 
test the black -box technology that al- 
lows operators of the system to reac- 
tivate a returned videocassette, ac- 
cording to Dickson president Joe An- 
derson. 

In the test, various suppliers will 
provide a total of 13 titles, free of 
charge, to Dickson, which will in turn 
distribute the Vutrac tapes free to 
participating retailers. Each outlet 
will select 50 of its regular customers 
for the test. When these customers 
come in for a regular rental, they will 
receive one of the Vutrac titles for 
free, to be returned at the same time 
as the regular rental. Dickson will 
pay the retailer $1.25 for each Vutrac 
transaction. 

Among the suppliers participating 
in the test are Prism, Cineglobe, Wa- 
ter Bearer Films, Fries, Republic, 
Quest Entertainment, Goldcrest, 
Central Park Media, and A.I.P. Home 
Video. 

The 13 titles are as follows: "Dev- 

il's Daughter," "Lower Level," 
"Manhunt For Claude Dallas," 
"Tales Of The Unexpected," "Bikini 
Island," "In The Blood," `Black Rain- 
bow," "Letting Go," "The Spring," 
"Reunion," "Desert Chase," "Little 
Vera," and "Man And His World." 

A second phase of the Vutrac test 
will employ 50 titles. 

If the test is successful and the Vu- 
trac cassette is rolled out, Dickson 
will purchase B titles from suppliers 

at approximately half price and then 
set up a revenue -sharing system with 
retailers and suppliers whereby the 
store takes 60% of the rental money 
and Dickson splits the remaining 40% 
with the studio. 

Although limited -play videocas- 
settes are still viewed skeptically by 
many in the industry, they are gradu- 
ally catching on, according to Ander- 
son, who says studios are increasing- 

(Continued on page 51) 

YELTSIN. LEND. 
HARNEY. 

It's been quite a year for new leaders. Latest to reach the 
pinnacle is our very own Playmate of the Year, Corinna 

Harney. While the first two may be good for glasnost and 
gags, Corinna will be your leader in sales. 

Get her today from your Uni rep. 
01992 Playboy. All Rights Reserved. 
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Home Video 

Kountze To Helm ITC's 
New U.S. Video Division 
LOS ANGELES -ITC Home Enter- 
tainment Group is launching a new 
home video division with veteran 
video executive Vallery Kountze 
named executive VP /GM. 

Kountze was previously president 
of Republic Pictures Home Video and 
VP of marketing for RCA/Columbia 
Pictures Home Video. 

In existence for 
35 years, ITC has 
specialized in pro- 
duction and distri- 
bution of feature 
films and televi- 
sion program- 
ming. 

Some of the film 
titles in the 5,000 - 
hour library in- 
clude "On Golden Pond," "Sophie's 
Choice," and "Without A Clue," while 
some of the TV and miniseries titles 
are "Poor Little Rich Girl," "Billion- 
aire Boy's Club," and "Unnatural 
Causes." 

Headquartered in Los Angeles 
with offices in New York, Chicago, 
Toronto, London, and Tokyo, ITC has 
previously licensed its programming 
to third -party companies for home 
video distribution. 

Recently, however, ITC has spun 
off what it considers a successful U.K. 

KOUNTZE 

home video operation, according to 
Christopher Gorog, ITC president 
and CEO. ITC has also established 
home video divisions in Italy and Aus- 
tralia. 

"We have decided to expand with 
our own video label in the U.S. as 
well," he says. "Vallery's invaluable 
experience and expertise in this field 
will be instrumental in establishing 
ITC has a major supplier of home 
video." 

CONTROL PRODUCT SUPPLY 
Gorog notes that under the new 

home video division, ITC would di- 
rectly control the supply of product to 
home video retailers and distribution 
outlets. 

Kountze will be responsible for all 
home video business strategy, as well 
as implementation and supervision of 
all domestic rental and sell- through 
home video -related activities. 

Moreover, Kountze will oversee the 
management of ITC's current and fu 
turc video assets by dealing directly 
with ITC's licensees and distribution 
affiliates. 

She will also be instrumental in de- 
velopment plans for new feature pro- 
ductions and acquisitions as they re- 
late to the U.S. home video 
marketplace. 

NEWSLINE 

PGD Adds Six Sales Positions 
To Handle P'Gram Video Product 
PolyGram Group Distribution has established six new sales positions to handle 
PolyGram Video product in its branches across the country. PolyGram says 
the new structure is being implemented to accommodate the video label's 
growing product lines. Aside from longform music video product, PolyGram 
Video has expanded into sports and fitness programming, and has entered into 
programming ventures with IMG, NFL Films, and Reebok. The new structure 
will consist of the six new sales representatives, and three regional managers, 
who will oversee sales, promotion, and marketing programs. No appointments 
have yet been made to the new positions. 

Cabin Fever Letting Repriced `Dove' Fly 
Cabin Fever Entertainment is repricing its highly successful "Lonesome 
Dove," and will repackage the series in three different configurations. A two - 
volume set and a four -volume set, both duplicated in the standard -play mode, 
will each be offered for $39.95 list. A new, one -volume configuration, duplicated 
in the extended -play mode, will list for $19.95. Street date for the new packages 
will be June 4. "Lonesome Dove" has sold more than 200,000 copies to date. 

Flagship Dropping Membership Price 
Flagship Entertainment, the Taunton, Mass. -based buying group, is 
marking its fifth anniversary this month by dropping its membership price 
from $1,200 a year to $50. "We've gotten much more efficient in what we 
do, and we don't want to give any dealer any reason not to join us," says 
Flagship president Frank Lucca. Lucca says he expects the group to add 
about 365 stores this year, about 100 more than it added last year. Lucca 
says the group now counts 1,001 stores in 50 states. Flagship is also set to 
introduce an on -line information system for its members and a series of 
quarterly marketing programs. 

Rentrak Makes `Fastest- Growing' List 
Rentrak Corp., the Portland, Ore. -based pay -per- transaction distributor, 
has been ranked No. 44 on Inc. magazine's 1992 list of the 100 fastest - 
growing publicly traded companies. Rentrak's stock is traded over the 
counter and was listed at $6 a share April 28. 
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TITLE 
Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 3 

* * * No. 1 * * * 
101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G 24.99 

2 2 6 FIEVEL GOES WEST 
Amblin Entertainment Animated 
MCA/Universal Home Video 81067 

1991 G 24.95 

3 4 52 THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 G 24.99 

4 3 26 FANTASIA Walt Disney Home Video 1132 Animated 1940 G 24.99 

5 6 10 PLAYBOY: SEXY LINGERIE IV 
Playboy Home Video Various Artists 
Uni Dist. Corp. 0705 

1992 NR 19.95 

6 10 6 
SATURDAY NIGHT LIVE: WAYNE'S Broadway Video Mike Myers 
WORLD Starmaker Ent. Inc. 660001 Dana Carvey 

1992 NR 1495 

1 9 12 PENTHOUSE: SATIN AND LACE Penthouse Video 
Various Artists 

A *Vision Entertainment 50291 -3 
1992 NR 19.98 

8 6 TINY TOON ADVENTURES: HOW I Amblin Entertainment 
Animated 

SPENT MY VACATION Warner Home Video 12290 
1991 NR 19.98 

9 5 9 OSCAR'S GREATEST MOMENTS Columbia TriStar Home Video 50973 Karl Malden 1992 NR 19.95 

to 7 21 CHERFITNESS: A NEW ATTITUDE CBS /Fox Video 
Cher 

FoxVideo 2576 
1991 NR 19.98 

11 12 25 
1992 PLAYBOY VIDEO PLAYMATE Playboy Home Video 

Various Artists 
CALENDAR Uni Dist. Corp. TBV0702 

1991 NR 19.98 

12 ii 10 QUEEN: WE WILL ROCK YOU 
MobileVision/YellowbilVQueen Queen 
Strand Home Video 2115 

1992 NR 14.98 

13 13 25 ROBIN HOOD: PRINCE OF THIEVES 
Morgan Creek Kevin Costner 
Warner Home Video 14000 

1991 PG -13 24.98 

14 17 95 AN AMERICAN TAILo Amblin Entertainment Animated 
MCA/Universal Home Video 80536 

1986 G 19.95 

15 15 4 
MOTLEY CRUE: DECADE OF 

Elektra Entertainment 40129 Motley Crue 
DECADENCE 11 -'91 

1992 NR 19.98 

16 33 19 
THE TEN COMMANDMENTS (35TH Paramount Pictures 

Charlton Heston 
ANNIV.) Paramount Home Video 6524 

1956 G 29.95 

17 23 7 
MONTY PYTHON AND THE HOLY 

Columbia TriStar Home Video 92253 John Cleese 
GRAIL Graham Chapman 

1974 PG 19.95 

18 19 25 PENTHOUSE: PASSPORT TO Penthouse Video 
Various Artists 

PARADISE/HAWAII A *Vision Entertainment 50288 -3 
1991 NR 19.98 

19 25 2 
ED SULLIVAN: THE GREATEST 

Buena Vista Home Video Various Artists 
ENTERTAINERS 

1992 NR 19.99 

20 20 2 FRANKENWEENIE Walt Disney Home Video Barret Oliver 1984 PG 14.99 

21 14 7 
SPORTS ILLUSTRATED -THE 

HBO Video 90740 Kathy Ireland 
OFFICIAL SWIMSUIT VIDEO Naomi Campbell 

1992 NR 19.98 

22 18 10 
PLAYBOY VIDEO CENTERFOLD: Playboy Home Video Pamela Anderson 
PAMELA ANDERSON Uni Dist. Corp. 0704 

1992 NR 19.95 

23 27 24 
JANE FONDA'S LOWER BODY Jane Fonda 

Jane Fonda 
SOLUTION Warner Home Video 655 

1991 NR 19.97 

24 24 25 PENTHOUSE: 1991 PET OF THE Penthouse Video 
Various Artists 

YEAR PLAYOFF A *Vision Entertainment 50290 -3 
1991 NR 19.98 

25 28 32 THE RESCUERS DOWN UNDER Walt Disney Home Video 1142 Animated 1991 G 24.99 

26 21 6 NEW JACK CITY Warner Bros. Inc. Wesley Snipes 
Warner Home Video 12073 Ice -T 

1991 R 19.98 

27 22 11 GOODFELLAS Wamer Bros. Inc. Robert De Niro 
Warner Home Video 12039 Joe Pesci 

1990 R 19.98 

28 37 2 
MICHAEL BOLTON: SOUL AND 

SMV Enterprises 19V -49122 Michael Bolton 
PASSION 

1992 NR 19.98 

29 26 2 
ED SULLIVAN: UNFORGETTABLE Buena Vista Home Video Various Artists 
PERFORMANCES 

1992 NR 19.99 

30 16 82 
RICHARD SIMMONS: SWEATIN' TO Warner Home Video 616 Richard Simmons 
THE OLDIES o 1990 NR 19.98 

31 RE -ENTRY 
STAR TREK IV: THE VOYAGE HOME Paramount Pictures William Shatner 
(DIRECTORS' SERIES) Paramount Home Video 1797 Leonard Nimoy 

1986 PG 29.95 

32 30 82 THREE TENORS IN CONCERT 3 PolyGram Video 071 -223 -3 
Carreras - Domingo - 

Pavarotti 
1990 NR 24.95 

33 35 12 HERE COMES PETER COTTONTAIL Family Home Entertainment 27321 Animated 1971 NR 14.95 

34 29 5 BUNS OF STEEL The Maier Group Greg Smithey 1989 NR 14.95 

35 40 2 
PLAYBOY SECRETS OF Playboy Home Video 

Various Artists 
EUROMASSAGE Uni Dist. Corp. PBV0342 

1992 NR 19.95 

36 32 35 
FATAL ATTRACTION (DIRECTORS' Paramount Pictures Michael Douglas 
SERIES) Paramount Home Video 12881 Glenn Close 

1987 R 29.95 

37 34 36 HOME ALONE FoxVideo 1866 
Macaulay Culkin 
Joe Pesci 

1990 PG 24.98 

38 31 18 LIVE AT THE EL MOCAMBO SMV Enterprises 19V-491 1 1 Stevie Ray Vaughan 1983 NR 19.98 

39 RE -ENTRY ENYA: MOON SHADOWS Warner Reprise Video 3 -38289 Enya 1992 NR 14.98 

40 RE -ENTRY 
PENTHOUSE: FAST CARS /FANTASY Penthouse Video 

Various Artists 
WOMEN A *Vision Entertainment 50289 -3 

1991 NR 19.98 

RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIM platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. CITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units 
and $1 million at suggested retail for nontheatrical titles. OITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. e 1992, Billboard/BPI Communications. 
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VSDA PROMOTES VOTING 
(Continued from page 45) 

port in the form of donated ser- 
vices from several outside ven- 
dors. 

The trade group has produced 
four public service announce- 
ments, each 30 seconds long, fea- 
turing actors Martin Sheen and 
Morgan Fairchild, Orville Reden- 
backer, and the animated Spider - 
man character. Services of the 
four spokespersons were offered 
free of charge. 

The VSDA will be sending the 
PSAs to 45 suppliers, asking that 
they run one on the front end of 
their movie releases between Au- 
gust and October. The spots direct 
viewers to their local participating 
video store for further informa- 
tion. 

Some chains will also be running 
the spots on in -store trailers, Lowe 
says. 

Unlike the music industry's 
Rock The Vote registration drive, 
which was spurred by the rash of 
legislation and prosecution of re- 
cord stores over controversial lyr- 
ics, the VSDA campaign will be 
"non- partisan and non -issue," 
Lowe says. 

"We anticipate that our cam- 
paign will ultimately help on the 
censorship issue," says Lowe, 
"but that's not what we're build- 
ing it around." 

Lowe says the non -partisan 
character of the VSDA campaign 
has allowed it to draw on support 
from groups across the ideological 
spectrum, including Vote America, 
Rock The Vote, the National Assn. 
of Secretaries of State, and the na- 
tional Republican and Democratic 
parties. 

TRANS WORLD EXPANDS 
(Continued from page 45) 

day, and you bring it back early be- 
fore six o'clock p.m. Tuesday, you get 
a regular catalog movie for free, or 
you can get $1 off another new re- 
lease." 

As for merchandising, the chain 
displays live inventory in some loca- 
tions, but keeps tapes behind the 
counter in others. 

In addition to rental, Movies Plus 
also carries about 1,000 video sell - 
through titles. The company also car- 
ries about 1,000 previously- viewed 
tapes for sale. 

In moving forward, Desmarchais, 
like Higgins, acknowledges that 
Blockbuster is king. In towns where 
Movies Plus competes with Block- 
buster, the chain doesn't have to be 
No. 1 in market share to be profit- 
able, he says. In fact, in one market, 
Movies Plus may even be third in 
marketshare, but "we still make our 
numbers so it appears there is 
enough business for everyone," Des - 
marchais says. He attributes the 
chain's profitability to a tightly run 
operation. 

"Obviously, we would like to be 
No. 1, but my main concern is the bot- 
tom line," Desmarchais says. "As 
long as I am improving and making 
my goals, I don't care if Blockbuster 
does twice the amount of business as 
we do. I'd rather do half the business 
and make more money." 

EACH Viiiio ORECTOR S MIRES 

AVAILABLE FIS TIE FIRST TIME: 

MARILYN 
MO\ROE `ì 
13 R 

WICKED 
SENSATION. ÿ 

* Rare Movietor_e News 
footage of Marilyn! original theatrical trailer. 

ogos 
Gentlemen 

PreBonAes re 

* Exclu.we mail -in offer for 
Something's Got To Give, 
with footage from Marilyn's 

last and unfinished film. 

.l 
INANILYN GOLLECTION 

the 
seven 
year 
ItC 

* A collector card 
:f rte original theatrical art 

with trivia facts. 
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LOVE NEST 0-1957 New On Video 

LET'S MAKE IT LEGAL #1950 New On Video' ._ 

WE'RE NOT MARRIED #1956 New On Vide:,' -` 
DON'T BOTHER TO KNOCK #1231 New On 
MONKEY BJSINESS #5140 
NIAGARA #513E 
GENTLEMEN PREFER BLONDES #10:9 
HOW TO tVLo.RR °A MILLIONAIRE #1023 
RIVER OF NO RETURN #5135 
THE SEVEN YEAR ITCH #1043 
BUS STOP' 4:031 
LET'S MAKE LOVE #1141 
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Chapter & Verse On Audio Books: 
Pricing Strategies, Growth, More 

BY THE BOOK: Video retailers 
are moving aggressively into audio 
books (Billboard, May 2) and are 
discovering some weird rental for- 
mulas, suggests Carl Krause, man- 
ager at Chicago's Words In Mo- 
tion. 

At the store, audio books under 
$16 in list price rent for $2.49 for 
two days, 50 cents each day after- 
ward. From there, it moves upward 
according to the value of the book. 

In a range from $16- $24.99 in list 
price, a book rents for $3.99; then 
$5.49 for books that run $25 -$35; 
$6.99 when the book runs $35 -$45; 
$8.49 if it's 
$45 -$55; $9.99 
at $55 -$65; 
and finally a 
whopping 
$12.99 for two 
days if the 
book is more 
than $65. 

Additional days increase, too, all 
the way up to $2.50 for each added 
day. 

Of a stock comprising 4,500 titles, 
1,000 are maintained for rental in 
the 1,000- square -foot store, situated 
in the upscale Chicago Place Mall 
on Michigan Avenue's Gold Coast. 
Krause describes Words In Motion 
as one of the growing audio book 
specialty stores, among them 
Jimmy B's Audio Books near the 
Los Angeles International Airport; 
Reddings Audiobook Superstores 
in Phoenix; and Audiobooks in San 
Francisco. 

So is all rosy in the world of audio 
books? A Wall Street Journal front - 
page story a year ago had Miami in- 
vestor Gerry Pila, who launched 
Words In Motion in late 1990, talk- 
ing about a possible 20 -30 such out- 
lets in the subsequent 18 months. 
Krause can't comment, but does in- 
dicate that growth hasn't been all 
that quick. 

over in Atlanta where there is 
more of a commuter market," says 
Patterson, who confesses to a per- 
sonal liking for audio books. 

L.A. PRICE WAR: Los Angeles 
area chains continue to knock each 
other around with rental prices. 
Latest to promote low -cut rates is 
four -store Video Market in the 
San Fernando Valley. All but new 
releases are 99 cents Mondays 
through Thursdays, thus topping 
Odyssey Video, which has that 
price only on Tuesdays and Thurs- 

days. Some 
chains are 
tentative. 
Extravagan- 
za Video, di- 
rectly across 
from Odyssey 
in West L.A., 
cautions cus- 

tomers that its 25 cents on Tues- 
days and Thursdays is being 
offered on a week -to -week basis, 
not permanently. 

S'fORI 
Mt)NI'l'( 

J 

by Ear 

MORE ON BOOKS: One of the 
most optimistic early boosters of 
audio books as rental income for 
video stores is William Patter- 
son, owner of what was once five 
Columbus Tape & Video stores in 
the Georgia city. Patterson was 
touting the idea in 1990 at the 
Alexis Park Resort Hotel in Las 
Vegas during the Video Software 
Dealers Assn. annual regional 
leaders confab. 

At the time, the American 
Video Assn. was just putting to- 
gether an audio books merchandis- 
ing program and Patterson was a 
director of AVA and Georgia 
Chapter chief of the VSDA group. 

"Audio books never caught on," 
says Patterson, who has since sold 
two stores to Blockbuster franchi- 
see giant WJB Video in South 
Carolina. "My mistake was never 
putting in more assortment. We 
only put in 200 titles," he says, rea- 
lizing that today selection is a key 
to the category. "They do better 

l Paige 

PIRACY PUSH: New York 
stores in the Bronx and outlets in 
the Los Angeles suburb of 
Maywood were among targets of 
searches and seizures during the 
most recent reporting period of 
the Motion Picture Assn. of 
America's anti -piracy activity. 
Four California raids in Maywood 
were conducted at Classic Video, 
4222 East Slauson; The Club- 
house, 6157 Heliotrope Ave.; Sun 
Video, 4003 East Slauson Ave.; 
and Video 2000, 5314 Atlantic 
Blvd. Also hit was Penguin Video, 
1903 N. Glenoaks Blvd., Burbank. 

In New York, the Bronx stores 
include two Star Search Video 
stores, at 1590 Westchester Ave. 
and at 279 E. 161st St. Also, Ele- 
gante Video, 869 E. Tremont. 
Also hit were three Queens loca- 
tions: a lab at 112 -15 111th Ave., 
where 1,967 tapes were seized; 
Athens Corner Video, 30 -97 31st 
Ave.; and Ditmars Video & Elec- 
tronics, 35 -02 Ditmars Blvd. And, 
S & S Club Video, 514 Nostrand 
Ave., Brooklyn. 

In an unusual move, three street 
vendors were raided, all in New 
Jersey. These were Nayel M. Sa- 
lem, 6201 Jefferson St., West New 
York; Bibi Henderson, 255 21st 
St., Irvington; and Ahmed Ali, 678 
Summer Ave., also Irvington. 
Video Venture, 86 Main St., Far- 
mingdale, N.J., was also raided. 

Other raids occurred at a Rock- 
mart, Ga., flea market involving 
distributor Alton Keith Moss; 
Video 2000, 1939 W. 4th St., Dav- 
enport, Iowa; the Kenneth H. 
Adent residence at 144 Woodlawn 
Ave., Frankfort, Ill.; JR Video, 
1522 S. Main St., Fall River, 
Mass.; and Crazy Dave's, Pineville 
Plaza, Long Beach, Miss. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Copyright Owner, Principal a d ̀- 
TITLE 

Manufacturer, Catalog Number Performers >ec' 

1 1 5 

* 
THE FISHER KING 

* * No.1 * * * 
Robin Williams 
Jeff Bridges 

1991 R Columbia TriStar Home Video 70613 

2 2 6 BOYZ N THE HOOD Columbia TriStar Home Video 50813 
Ice Cube 
Cuba Gooding, Jr. 

1991 R 

3 8 3 DECEIVED 
Touchstone Pictures 
Touchstone Home Video 1306 

Goldie Hawn 
John Heard 

1991 R 

4 10 3 RICOCHET 
Silver Pictures 
HBO Video 90683 

Denzel Washington 
John Lithgow 

1991 R 

5 NEW 111. THE LAST BOY SCOUT Warner Bros. Inc. 
Warner Home Video 12217 

Bruce Willis 
Damon Wayans 

1991 R 

6 7 3 CURLEY SUE 
Warner Bros. Inc. 
Warner Home Video 12218 

Alisan Porter 
Jim Belushi 

1991 PG 

1 3 6 DEAD AGAIN 
Paramount Pictures 
Paramount Home Video 32057 

Kenneth Branagh 
Emma Thompson 

1991 R 

8 4 5 OTHER PEOPLE'S MONEY Warner Bros. Inc. 
Warner Home Video 12223 

Danny DeVito 
Penelope Ann Miller 

1991 R 

9 5 4 SHATTERED MGM /UA Home Video 902357 Tom Berenger 
Greta Scacchi 

1991 R 

10 6 6 THE DOCTOR 
Touchstone Pictures 
Touchstone Home Video 1257 

William Hurt 
Christine Lahti 

1991 PG -13 

11 13 3 BILLY BATHGATE 
Touchstone Pictures 
Touchstone Home Video 1337 

Dustin Hoffman 
Nicole Kidman 

1991 R 

12 16 2 NECESSARY ROUGHNESS 
Paramount Pictures 
Paramount Home Video 32597 

Scott Bakula 1991 R 

13 9 2 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G 

14 ii 16 THELMA & LOUISE MGM /UA Home Video 902355 Susan Sarandon 
Geena Davis 

1991 R 

15 12 4 THE SUPER FoxVideo 1872 
Joe Pesci 
Ruben Blades 

1991 R 

16 14 4 RAMBLING ROSE Live Home Video 69000 
Laura Dern 
Diane Ladd 

1991 R 

11 15 4 PARADISE 
Touchstone Pictures 
Touchstone Home Video 1258 

Melanie Griffith 
Don Johnson 

1991 PG -13 

18 17 11 REGARDING HENRY 
Paramount Pictures 
Paramount Home Video 32403 

Harrison Ford 
Annette Bening 

1991 PG -13 

19 18 26 THE SILENCE OF THE LAMBS 
Orion Pictures 
Orion Home Video 8767 

Jodie Foster 
Anthony Hopkins 

1991 R 

20 19 14 POINT BREAK FoxVideo 1870 
Patrick Swayze 
Keanu Reeves 

1991 R 

21 23 10 
DON'T TELL MOM THE BABYSITTER'S 
DEAD 

HBO Video 90637 Christina Applegate 
Joanna Cassidy 

1991 PG -13 

22 22 21 CITY SLICKERS 
New Line Cinema 
Columbia TriStar Home Video 75263 

Billy Crystal 
Daniel Stern 

1991 PG -13 

23 27 2 BLACK ROBE Vidmark Entertainment 5543 Lothaire Bluteau 
Aden Young 

1991 R 

24 21 5 FIEVEL GOES WEST 
Amblin Entertainment 
MCA/Universal Home Video 81067 

Animated 1991 G 

25 20 8 BARTON FINK FoxVideo 1905 
John Turturro 
John Goodman 

1991 R 

26 28 7 THE HITMAN Cannon Video 32045 Chuck Norris 1991 R 

21 25 5 TWENTY -ONE SVS/Triumph 
Columbia TriStar Home Video 91103 Patsy Kensit 1991 R 

28 24 11 THE ROCKETEER Walt Disney Home Video 1239 
Bill Campbell 
Jennifer Connelly 

1991 PG 

29 26 12 HOT SHOTS FoxVideo 1930 Charlie Sheen 
Lloyd Bridges 

1991 PG -13 

30 NEW 10. LIEBESTRAUM MGM /UA Home Video 902498 Kevin Anderson 
Pamela Gidley 

1991 R 

31 NEW 11. INSIDE OUT 
Playboy Home Video 
Uni Dist. Corp. 0706 

Various Artists 1991 NR 

32 NEW II. THE RAPTURE 
New Line Cinema 
Columbia TriStar Home Video 75393 Mimi Rogers 1991 R 

33 34 11 DOUBLE IMPACT Stone Group Home Video 
Columbia TriStar Home Video 59683 -5 

Jean -Claude van Damme 1991 R 

34 35 8 DEFENSELESS Live Home Video 61704 Barbara Hershey 
Sam Shepard 

1991 R 

35 29 6 BACKTRACK Vestron Video 9952 Dennis Hopper 
Jodie Foster 

1991 R 

36 30 10 PURE LUCK 
Universal City Studios 
MCA/Universal Home Video 81114 

Martin Short 
Danny Glover 

1991 PG 

31 40 7 
FREDDY'S DEAD: THE FINAL 
NIGHTMARE 

New Line Home Video 
Columbia TriStar Home Video 75293 

Robert Englund 1991 R 

38 33 4 LIVIN' LARGE HBO Video 90676 Terrence T.C. Carson 
Lisa Arrindell 

1991 R 

39 31 
RAREFY DAVIDSON AND THE 
MARLBORO MAN 

MGM /UA Home Video 902514 Mickey Rourke 
Don Johnson 

1991 R 

40 32 14 JUNGLE FEVER 
Universal City Studios 
MCA/Universal Home Video 81093 

Wesley Snipes 
Annabella Sciorra 

1991 R 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 
25,000 uni s and $1 million at suggested retail for nontheatrical titles. o ITA platinum certication for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for 
nontheatrical titles. © 1992, Billboard /BPI Communications. 
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Caro lco Posts $265 Mil Net loss In '91 
NEW YORK- Despite having re- 
leased the No. 1 box -office hit of 
1991 in "Terminator 2: Judgment 
Day," Carolco Pictures Inc. has re- 
ported a staggering $265 million net 
loss for the year because of restruc- 
turing costs and the consolidation of 
financial results from the ailing 
home video company LIVE Enter- 
tainment Inc., of which Carolco 
owns 53%. In the previous year, the 
company posted a $17.3 million net 
profit. 

Carolco's total revenues, on the 
other hand, were up a mighty 123% 
to $601.1 million from $269.1 million, 
but that was mostly because of the 
addition of LIVE's numbers. In 
1990, Carolco accounted for LIVE 
by the equity method, under which 

revenues are not included. 
To stem its losses, Carolco under- 

took a huge restructuring that has 
included a 40% reduction in its work- 
force and more than $100 million in 
writeoffs. The company says it has 
"refocused" its strategy on the pro- 
duction of two or three "event" 
movies a year. On tap for this year 
are the action film "Universal Sol- 
dier," the Chaplin biopic "Charlie," 
and the Sylvester Stallone thriller 
"Cliffhanger." In 1991 "Terminator 
2" yielded $93.5 million in theatrical 
revenues for Carolco. 

Although Carolco has cleaned up 
its balance sheet with the writeoffs 
and writedowns and has won new fi- 
nancing packages from its foreign 
strategic partners and its banks, its 

news release warns of the possibili- 
ty that it "will require additional 
funds." 

Meanwhile, LIVE also has dis- 
closed a river of red ink for 
1991 -a net loss of $107 million on 
a 10.6% reduction in revenues to 
$361.3 million. A sizable chunk of 
the loss was $77.4 million in 
charges for disposing of the rack - 
jobber Lieberman Enterprises in 
a sale to Handleman Co. The Lie- 
berman sale also resulted in a 
$48.1 million after -tax loss on 
Carolco's balance sheet. 

At press time, Carolco's stock 
fell 12.5 cents to $1.875 a share on 
the New York Stock Exchange, 
while LIVE's moved up 25 cents 
to $2. DON JEFFREY 

HomeMedia Panel Explores Multimedia Formats 
Retail Possibilities Grow As Genre Gains In Mass Appeal 

BY CHRIS MCGOWAN 

LOS ANGELES -As consumers are 
introduced to a variety of multimedia 
CD formats, they will be able to buy 
such products through both catalogs 
and a wide range of retail outlets, ac- 
cording to panelists at the "Distribu- 
tion Channels Of The New Media" 
seminar, held at the recent HomeMe- 
dia Expo in Beverly Hills, Calif. 

The launch of CD -I at the end of 
1991 involved selling the hardware 
and software together in more than 
1,000 retail outlets, said Emiel Pe- 
trone, senior VP of marketing for 
PIMA (Philips Interactive Media of 
America). 

The second phase, from 1992 -95, 
will involve lower price points and 
wider retailer distribution. The third 
phase, that of "market maturity," 
will see full market acceptance, mem- 

bership warehouses, and the involve- 
ment of national mass merchandis- 
ers, added Petrone. 

"We feel CD -I will be the ultimate 
playback system for CD -I and other 
types of optical discs to follow," said 
Petrone. He added, "We position our- 

`If it's not a mass 
business, it's not the 

one we want to be in' 

selves as a mass consumer product" 
as opposed to some computer soft- 
ware firms that are pursuing niches 
with their CD-ROM titles. "If it's not 
a mass business, it's not the one we 
want to be in." 

Petrone revealed that an acceler- 
ated promotion for CD -I was to begin 

Japan's Mitsui Buys Stake 
In Image Entertainment 

NEW YORK- Mitsui Corp., a 
Japanese -based multinational 
trading company with a stake in 
laserdisc manufacturing, has 
bought more than 234,000 re- 
stricted shares of common stock 
in Image Entertainment, valued 
at $2 million. 

The investment constitutes a 
2% stake in the Chatsworth, 
Calif. -based laserdisc licensee 
and distributor, according to Im- 
age VP of marketing David Del 
Grosso. 

The deal encompasses a manu- 
facturing agreement with Kur- 
aray Co., a laserdisc pressing fa- 
cility that is involved in various 
co- ventures with Mitsui, accord- 
ing to a press release from Im- 
age. 

"Part of the underlying theme 
to this investment is to encour- 
age Image to press more product 
in the Kuraray facility. It's a win- 

win -win situation," says Del 
Grosso. 

The Mitsui stock purchase mir- 
rors an earlier investment by the 
Mitsubishi Corp., which invested 
$4 million in Image Feb. 27, ac- 
cording to Del Grosso. 

Commenting on both the Mit- 
subishi and Mitsui deals, Del 
Grosso says, "The agreements 
are structured in a way that 
these companies help us with 
their investments and we help 
them by sending more production 
out there." 

In addition to the ventures, 
Image has issued warrants to the 
Walt Disney Co. for an option to 
purchase Image stock, which Del 
Grosso says Disney has not exer- 
cised yet. However, Disney did 
extend a licensing agreement 
with Image for another four 
years, says Del Grosso. 

PAUL VERNA 

in May, starting with radio and print 
and then hitting television later in the 
year. He predicted the ultimate 
household penetration of CD -I will ri- 
val that of the VCR. 

After hearing the latter projection, 
Tower Records /Tower Video's Bob 
Feterl commented, "I'd be happy if 
CD -I got to where the laser penetra- 
tion point is [now]. If it got to that, 
we'd go into it more heavily." 

Tower currently is test- marketing 
multimedia titles in its Los Angeles 
and New York -area video stores. Fe- 
terl manages the Sunset Boulevard 
Tower Video in Hollywood. 

Added Feterl, "We're waiting to 
see how the hardware penetration is 
going on CD -I and CD -ROM. We 
don't know how they'll catch on." 

Both Merisel and Educorp distrib- 
ute CD -ROM titles to computer own- 
ers. The former firm currently has 
nine warehouses in the U.S. and 
started "taking a serious look" at 
multimedia six months ago, accord- 
ing to Merisel's David Weiss. He not 
ed his firm conducts "soft teach" 
seminars for retailers and frequently 
arranges for them to meet with soft- 
ware manufacturers. 

He is encouraged by how consum- 
ers react when they see CD -ROM ti- 
tles such as "Compton's Multimedia 
Encyclopedia," which combines text, 
audio, and video. "When they see 
Compton's, they buy the computer," 
said Weiss. 

Educorp president Vahe Guzeli- 
mian revealed that his firm has been 
distributing CD -ROM titles since 
1988, mostly for Macintosh comput- 
ers. He estimated that currently 
there are 175,000 CD -ROM drives for 
Macintosh machines and about 
300,000 CD -ROM drives for IBM - 
compatibles. 

Guzelimian said, "We've estab- 
lished a good distribution chain with 
good roots in Japan, Europe, Austra- 
lia, and Canada." He noted that a mod- 
erate seller currently moves about 
1,000 units, while a best seller is in the 
range of "10,000 in one year." 

Among Educorp's hottest titles are 
Reactor's "Spaceship Warlock," 
"Grolier's Encyclopedia," and vari- 

(Continued on page 51) 
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Compiled from a national sample of retail store sales reports. 

TITLE, Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * NO.1 * * 
DECADE OF DECADENCE '81 291 Motley Crue 
Elektra Entertainment 40129 

LF 14.95 

2 3 13 
WE WILL ROCK YOU 
MobileVision /Yellowbill /Queen Strand Home Video 2115 

Queen LF 14.98 

3 9 3 SOUL AND PASSION 
Michael Bolton 

SMV Enterprises 19V -49122 
IS 19.98 

4 5 39 
GARTH BROOKS A' Garth Brooks 
Capitol Video 40023 

LF 14.95 

5 4 83 
THE THREE TENORS IN CONCERT A3 Carreras - Domingo - 

PolyGram Video 071223 -3 Pavarotti 
LF 24.95 

6 1 21 
LIVE AT THE EL MOCAMBO 

Stevie Ray Vaughan 
SMV Enterprises 19V -49111 

LF 19.98 

7 6 9 MOON SHADOWS 
Enya 

Warner Reprise Video 3 -38289 
SF 14.98 

8 7 3 
MUSIC FOR THE PEOPLE Marky Mark & 
AWìsion Entertainment 50311 The Funky Bunch 

LF 14.98 

NEW, ZZ TOP GREATEST HITS 
ZZ Top 

Warner Reprise Video 38299 
LF 19.95 

10 24 P1 THE HEART IN MOTION VIDEO COLLECTION 
Amy Grant 

A &M Video PolyGram Video 617433 
SF 14.95 

r. 

11 10 25 
TWO ROOMS Various Artists 
PolyGram Video 083589 -3 

LF 19.95 

12 8 7 
THREE SIDES LIVE 
Wienerworld Presentation BMG Home Video 80002 -3 

Genesis LF 14.98 

13 11 31 
UNFORGETTABLE 

Natalie Cole 
Elektra Entertainment 40135 

VS 9.98 

14 NEW' ROCK VIDEO GIRLS 2 
Various Artists 

PolyGram Video 0844933 
LF 14.95 

15 26 3 
LEAN INTO IT 

Mr. Big 
AVision Entertainment 50206 

LF 16.98 

16 13 11 
VIDEOGRAPHY 

Pet Shop Boys 
EMI Home Video 1640 

LF 19.98 

17 NEW, 
VIDEO ANTHOLOGY 1978 -88 
SMV Enterprises 24V -49010 

Bruce Springsteen LF 14.98 

18 22 5 
TEARS ROLL DOWN 

Tears For Fears 
PolyGram Video 083751 -3 

LF 19.95 

19 29 29 DON'T BLAME ME 
Ozzy Osbourne 

SMV Enterprises 19V -49103 
LF 19.98 

20 NEW, 
VIDEO COLLECTION 
Capitol Video 40034 

Bonnie Raitt SF 14.98 

21 15 9 INTO THE LIGHT WORLD TOUR 
Gloria Estefan 

SMV Enterprises 19V -49118 
LF 19.98 

22 23 27 
24 NIGHTS 

Eric Clayton 
Warner Reprise Video 3- 389193 

LF 24.98 

NEW' LET THE GOOD TIMES ROLL 
Various Artists 

Island Visual Arts PolyGram Video 4400844973 
LF 19.95 

24 27 30 
REBA IN CONCERT 

Reba McEntire 
MCA Music Video 10380 

LF 14.95 

25 12 25 
FUNKY MONKS 

Red Hot Chili Peppers 
Warner Reprise Video 3-38281 

LE 19.98 

26 28 9 UNDER SIEGE sepultura 
Roadrunner Video 0996 

LE 19.98 

27 19 17 
LIVE AT THE APOLLO 

Patti LaBelle 
MCA Music Video 10470 

LF 24.95 

28 17 33 
THE BEST OF LUTHER VANDROSS Luther Vandross 
SMV Enterprises 19V -49095 

LF 19.98 

29 18 3 
JIMI HENDRIX EXPERIENCE 

Jimi Hendrix 
Warner Reprise Video 3 -38297 

LE 12.98 

30 21 P3 STORYTELLER 19841991 
Rod Stewart 

Warner Reprise Video 3 -38255 
LF 19.98 

O RIAA gold cert. for sales of 25,000 units for video singles; RIAA gold cert. for sales of 50,000 unis for SF or 
LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; RIAA platinum cert. for sales of 
100,000 units for SF or LF videos; 0 RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1, 
1991; RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long -form. 
SF Short-form. VS Video single. © 1992, Billboard /BPI Communications. 

JUST ARRIVED - THE CULT 
Sonic Ceremony! 

PLENTY OF STOCK - QUEEN 
We Will Rock You! 

MUSIC VIDEO DISTRIBUTORS 
Equivest Indust. arg W0 E. Washington St. Norristown, PA 19401 

CALL 800 -888.0486 
NOW! 

FOR INFO CATALOG 
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`Apocalypse' Soon From Paramount; Warner Preps `JFK' For Summer 
KURTZ WAS HERE: In June, 
Paramount will launch a laserdisc 
collector's edition of Francis Ford 
Coppola's surreal Vietnam epic 
"Apocalypse Now" (1979, wide - 
screen, side 3 CAV, digital stereo, 
surround sound, $79.95). Included 
on the five -sided release is the 1991 
"making of" documentary, "Heart 
Of Darkness: A Filmmaker's 
Apocalypse," which will also be re- 
leased by itself as a separate title 
($34.95). 

STONE'S EYE VIEW: While 
we're on the subject of controver- 
sial fictional interpretations of his- 
torical events, Warner is bowing 
Oliver Stone's "JFK" on disc in 
early summer (widescreen, 
$39.98). Kevin Costner, Tommy 
Lee Jones, Kevin Bacon, Gary Old - 
man, and Sissy Spacek star in the 
hit film that grossed $150 million 
worldwide and garnered two Acad- 
emy awards. 

Also this summer, Warner will 
release six comedy favorites on la- 
ser, all at $34.98: "No Time For 
Sergeants" with Andy Griffith 
(1958); "The In- Laws" with Peter 
Falk and Alan Arkin (1979); Carl 
Reiner's "Oh, God!" with George 
Burns and John Denver (1977); 
"The Fiendish Plot Of Dr. Fu Man- 
chu" with Peter Sellers and Sid 
Caesar (1980); "I Love You, Alice 
B. Toklas" with Peter Sellers 
(1968); and Richard Lester's "The 
Ritz" with Rita Moreno, Jack Wes- 
ton, and F. Murray Abraham 
(1976). 

FROM DIDDLEY TO KITARO: 
In May, Pioneer Artists will 

launch three quite diverse music 
video titles. "30th Anniversary Of 
Rock 'N Roll All Star Jam With Bo 
Diddley" ($24.95) features the 
great Diddley with guests such as 
Ron Wood, John Mayall, Mick 
Fleetwood, and Mitch Mitchell in a 
1985 concert. "Club MTV Party To 
Go" ($24.95) includes 60 minutes of 
nonstop dance mixes of hit tunes 
by Hammer, Paula Abdul, Infor- 
mation Society, and eight other 
acts. And "Kitaro World Tour 
1990: Kojiki" ($29.95) showcases 
the famed new age keyboardist/ 
composer. 

IMAGE is making available the 
"Image Entertainment Laserdisc 
Catalog Vol. 2" (CAV, $9.95), an fl- 

inch disc that features 7,000 still 
frames of program information on 
3,500 titles currently distributed 
by the firm. 

MCA will launch "Kuffs" ($34.98) 
on disc June 25. Christian Slater, 
Tony Goldwyn, Milla Jovovich, and 
George De La Pena star in this 
comedy /adventure directed by 
Bruce Evans. 

MULTIMEDIA NEWS: Sony re- 
cently introduced its latest model 
of the Data Discman handheld 
electronic book player. The new 
DD- 10EXB, which is more compact 
and advanced than Sony's original 
Discman (the DD -1EX), includes a 
3.15 -inch CD- ROM /XA drive and 
3.4 -inch backlit liquid crystal dis- 
play. New retrieval capabilities 
have been added, such as addition- 
al scrolling features. Each disc 
read by the player can hold 200 

Key Account. Tracey Moore, right, Republic Pictures Home Video's Southwest 
regional sales manager, presents car keys to Tom Wagner, manager of Video 
City, winner of a new Mazda Miata in Republic's promotional contest in behalf of 
"Beastmaster 2: Through The Portal Of Time." Also pictured are John Heim, 
owner of Video City (seated, in car), and Dave Hargave, sales representative for 
distributor Baker & Taylor (standing in back). 

LASER DISC PROTECTOR SYSTEMS 
Holds single /double disc sets For sell -thru or rental 

W1 II I)I1XIII 

f,ÄNTASIA 

CARDBOARD 
JACKET 

No- 

HEAVY-DUTY 
VINYL 
PROTECTOR 

Tough vinyl material will 
not easily crack or tear. 
Call or write today for 
FREE sample of Laser - 
Disc protector system. 

17 13rowsr 
DISPLAY SYSTEMS 

POLY -LINED CHICAGO ONE STOP, INC. 
PAPER SLEEVE 401 West Superior Chicago. IL 60610 

Phone:312- 822 -0822 Fax: 312- 642 -7880 

LASER 
SCANS 

by Chris McGowan 

megabytes of digital data (about 
100,000 text pages or 5.6 hours of 
audio). 

Sony is currently "bundling" the 
DD -10EXB with three "electronic 
book" titles: "Grolier Electronic 
Encyclopedia" concise edition, 
"Passports World Travel Transla- 
tor," and Ira Levin's "Sliver." List 

Billboard® 

price for the bundle is $549.95. 
Warner New Media has just 

launched "The Orchestra" 
($79.98), a new CD -ROM "Audio 
Notes" title for the Macintosh that 
adds digital interactivity, graph- 
ics, and abundant background in- 
formation to an audio recording of 
Benjamin Britten's "The Young 
Person's Guide To The Orches- 
tra." Educorp, Rose Records, In- 
gram, and Merisel are all distribut- 
ing the title. 

COLLECTOR'S CORNER: Voy- 
ager recently shipped several out- 
standing new Criterion Collec- 

tion laserdisc titles: "Close En- 
counters Of The Third Kind" 
(1977, widescreen, $59.95); "Casa- 
blanca" (1942, $49.95); "Carrie" 
(1976, CAV, extras, $89.95), with a 
commentary track; "Dr. No" 
(1962, wide, $39.95); "From Russia 
With Love" (1963, wide, $39.95); 
"Goldfinger" (1964, wide, $39.95); 
"Lolita" (1962, $59.95); "Dr. 
Strangelove" (1963, wide, CAV, 
$89.95); "The Great Escape" (1963, 
wide, CAV, $89.95); "The Harder 
They Come" (1973, wide, $49.95); 
"Some Like It Hot" (1959, wide, 
$59.95); and "Sunday, Bloody Sun- 
day" (1971, wide, $49.95). 
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Copyright Owner, Principal 
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* * * No.1 * * * 
THE FISHER KING 

Columbia TriStar Home Video Robin Williams 
Criterion /Pioneer LDCA, Inc. 70616 Jeff Bridges 

1991 Ii 39.95 

2 1 5 BOYZ N THE HOOD 
Columbia TriStar Home Video Ice Cube 
Criterion /Pioneer LDCA, Inc. 50816 Cuba Gooding, Jr. 

1991 R 34.95 

3 3 19 TERMINATOR 2: JUDGMENT DAY 
Carolco Home Video A. Schwarzenegger 
Pioneer LDCA, Inc. LD68952 -2 Linda Hamilton 

1991 R 29.95 

4 5 21 THE SILENCE OF THE LAMBS 
Orion Pictures Jodie Foster 
Image Entertainment ID74340R Anthony Hopkins 

1991 R 29.95 

5 4 7 THE ROCKETEER Walt Disney Home Video Bill Campbell 
Image Entertainment 1239 Jennifer Connelly 

1991 PG 39.99 

6 6 15 THELMA & LOUISE 
MGM /UA Home Video Susan Sarandon 
Pioneer LDCA, Inc. ML102355 Geena Davis 

1991 R 29.98 

7 NEW THE LAST BOY SCOUT Warner Bros. Inc. Bruce Willis 
Warner Home Video 12217 Damon Wayans 

1991 R 29.98 

8 9 3 FIEVEL GOES WEST 
Amblin Entertainment Animated 
MCA/Universal Home Video 41067 

1991 G 24.98 

9 8 25 APOCALYPSE NOW 
Paramount Pictures Marlon Brando 
Pioneer LDCA, Inc. LV2306 -2WS Martin Sheen 

1979 R 44.95 

10 16 19 
FATAL ATTRACTION (DIRECTORS' Paramount Pictures Michael Douglas 
SERIES) Pioneer LDCA, Inc. LV12881 -2WS Glenn Close 

1987 R 49.95 

11 10 17 
THE GOLDEN AGE OF LOONEY MGM /UA Home Video 

Animated 
TOONS ('33 -48) Pioneer LDCA, Inc. ML102400 

1991 NR 9998 

12 7 5 POINT BREAK 
FoxVideo Patrick Swayze 
Image Entertainment 1870 -85 Keanu Reeves 

1991 R 49.98 

13 11 5 OTHER PEOPLE'S MONEY Warner Bros. Inc. Danny DeVito 
Warner Home Video 12223 Penelope Ann Miller 

1991 R 29.98 

14 21 3 SHATTERED 
MGM /UA Home Video Tom Berenger 
Pioneer LDCA, Inc. ML102357 Greta Scacchi 

1991 R 24.98 

15 14 9 THE JUNGLE BOOK Walt Disney Home Video Animated 
Image Entertainment 1122 

1967 G 29.99 

16 RE -ENTRY LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 12371 Danny Glover 

1987 R 34.98 

17 NEW 10. MIDWAY 
Universal City Studios Charlton Heston 
MCA/Universal Home Video 12003 Henry Fonda 

1976 PG 39.98 

18 12 5 HOT SHOTS 
FoxVideo Charlie Sheen 
Image Entertainment 1930 -80 Lloyd Bridges 

1991 PG -13 39.98 

19 24 28 STAR TREK IV (DIRECTORS' SERIES) 
Paramount Pictures William Shatner 
Pioneer LDCA, Inc. LV12883 -2WS Leonard Nimoy 

1986 PG 49.95 

20 13 25 FANTASIA Walt Disney Home Video Animated 
Image Entertainment 1132AS 

1940 G 39.99 

21 15 3 THE HITMAN 
Cannon Video 

Chuck Norris 
Warner Home Video 32075 

1991 R 29.98 

22 RE -ENTRY THE LIVING DAYLIGHTS MGM/UA Home Video Timothy Dalton 
Pioneer LDCA, Inc. ML102530 Maryam d' Abo 

1987 PG 39.98 

23 NEW THE TIME MACHINE 
MGM /UA Home Video 

Rod Taylor 
Pioneer LDCA, Inc. ML102566 

1960 G 34.98 

24 18 13 JUNGLE FEVER 
Universal City Studios Wesley Snipes 
MCA/Universal Home Video 41093 Annabella Sciorra 

1991 R 39.98 

25 19 11 REGARDING HENRY 
Paramount Pictures Harrison Ford 
Pioneer LDCA, Inc. LV32403 Annette Bening 

1991 PG -13 34.95 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certication for a minimum sale of 250,000 units 
or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. © 1992, Billboard/BPI Communications. 
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Administrator To Guard Palace did In U.K. 
Called In After P'Gram Decided Not To Purchase Firm 

BY PETER DEAN 

LONDON -An administrator has 
been called in to run Palace Video 
and its parent company, the Palace 
Group, following PolyGram's deci- 
sion not to go ahead with the $12 
million purchase that was due to be 
completed April 2. 

The announcement also comes a 
week before a winding -up hearing 
on Palace Video under the Insolven- 
cy Act, brought to the High Court 
by the Parkfield Group Plc, which 
claims to be a creditor. 

The decision to call in the adminis- 
trator was taken "in order to allow 

the time necessary to successfully 
complete the sale arrangements," ac- 
cording to a joint statement from Pal- 
ace Pictures co-chairmen Nik Powell 
and Stephen Woolley. The statement 
also claims Palace has received a sec- 
ond offer for the company. 

Palace Video is the theatrical and 
video distribution arm of the Palace 
Group, which also includes subsid- 
iary Palace Music and editing facili- 
ty The Palace. 

Palace Video is renowned for 
breaking tie mainstream mold of 
film distribution in the U.K., open- 
ing up the British market for for- 
eign- language and cult pictures 

such as "Diva" and "Fitzcarraldo." 
It also distributed mainstream pic- 
tures such as "When Harry Met Sal- 
ly ..." and "Wish You Were Here," 
as well as producing 10 movies, in- 
cluding "Scandal" and "A Rage In 
Harlem." 

Last year Palace achieved gross 
revenues of about $40 million. It 
ventured into TV production and 
video retailing, and last year had its 
bid for a commercial television 
broadcasting license turned down. 

It is widely believed that Palace 
Video generated the group's main 
cash flow, and that the bulk of debts 
were incurred through production. 

PANEL: MULTIMEDIA FORMATS GAINING IN MASS APPEAL 
(Continued from page 49) 

ous programs from Warner New Me- 
dia, Voyager Co., and Verbum. Gaze - 
limian added that he thinks "bundle 
arrangements" are on the right 
track, referring to when CD -ROM 
drives are sold packaged with several 
CD -ROM titles. 

Merisel's Weiss noted that "up- 
grade kits" that add multimedia ca- 
pacity to PCs have been "moving at 
accelerated rates since Christmas." 

Weiss predicted that "the comput- 
er's going to end up doing everything 
and being the center of the house." 

PIMA's Petrone had a differet mes- 
sage, saying "the question is, should 
the PC be in the TV or the TV in the 
PC ?" 

Petrone noted computers are per- 
ceived as "productivity tools," while 
the CD -I is more for "playback." He 
added that both types of units, one 
for the user to program himself and 
another that is extremely user- friend- 
ly and plays prerecorded multimedia 
material, can co-exist in the home. 

Weiss later voiced a warning that 
"we're confusing the heck out of the 

Grand Entertainment. Kevin Kline, left, and Danny Glover star in Lawrence 
Kasdan's "Grand Canyon," due June 25 from FoxVideo. 

BILLBOARD READERS ARE LOOKING 
FOR YOUR HOMES 

Sell your properties in "REAL ESTATE TO THE STARS" and 
reach a world of recession -proof talent and entertainment ex- 
ecutives. 

40% of our readers own 2 homes or more:. 25% of these read- 
ers' homes are valued at $500,000 to $1 million and more. 

Reach high- income home buyers on the east and west coasts, 
in the south, in the mid -west and across tie ocean. 

Call ROSEANNE AMORELLO at 800 -223 -7524 NOW! 

consumer" with so many different 
formats coming out at once. "We as 
an industry have got to get a consoli- 
dated message." 

Hal Josephson of the consulting 
firm MediaSense revealed that this 
summer's Consumer Electronics 
Show, which for the first time will be 
open to the public, will have a 7,000- 
8,000- square -foot area dedicated to 
multimedia hardware and software 
products and will hold four general 
sessions on the subject. 

Wood Knapp Nabs Kid -Vid 
Library Of Children's Circle 
LOS ANGELES -Wood Knapp 
Video has strengthened its special- 
ty video and audio niche by acquir- 
ing the Children's Circle /CC Stu- 
dios library of video and audio 
adaptions of classic children's pic- 
ture books. 

There are more than 140 spoken - 
word audio and video titles in the 
library, including Ludwig Bemel- 
mans' "Madeline's Rescue" and 
other "Madeline" stories, Robert 
McCloskey's "Make Way For 
Ducklings," H.A. Ray's "Curious 
George Rides A Bike," and Mau- 
rice Sendak's "Where The Wild 
Things Are." 

Recently, Wood Knapp picked 
up the Audio Renaissance spoken - 
word audio line for exclusive dis- 
tribution in video specialty stores 
(Billboard, April 11). 

Both spoken -word audio, as well 
as children's video and audio, are 
growing market segments within 
the home entertainment industry 
(Billboard, May 2). 

The Children's Circle /CC Stu- 
dios product was originally pro- 
duced for distribution in schools 
and libraries over the past 40 years 
by Weston Woods, parent compa- 
ny of Children's Circle /CC Stu- 
dios. 

The video library has been avail- 
able only on a limited basis in 

stores and through direct mail for 
six years. Wood Knapp says it will 
distribute the collection in video, 
book, and retail avenues nation- 
wide. 

The audio line will be introduced 
at retail for the first time. 

Tattoo You. Robert De Niro stars in 

Martin Scorsese's remake of "Cape 
Fear." The $75 million box -office 
grosser will be released by 
MCA /Universal Home Video June 4. 

DICKSON ONE -PLAY TAPE PUT TO TEST 
(Continued from page 45) 

ly interested and cooperative. 
"The deal is different with each 

studio; some are selling us at distrib- 
utor prices, others more, but they are 
basically asking for a guarantee of 
half the normal distributor price," 
says Anderson. 

Anderson's low -key approach to 
the test has endeared him to retail- 
ers, according to Sheldon Gale, 
GM /VP of operations at nine -store 
Star Time Foto Video, one of seven 
chains in Winnipeg involved in the 
test. 

"There was frustration at the first 
meeting," says Gale. "I think Joe felt 
Vutrac would be the answer to mak- 
ing very high -quality videos avail- 
able. The problem is if people are not 
aware of the product, it won't rent, 
no matter what the quality." 

Rather than going for art titles or 
entering into the highly competitive 
new release feature film arena, Dick- 
son focuses on B titles that a store 
might not otherwise stock. "We're 
more willing to try Vutrac on that ba- 
sis," says Gale. The fact that more 
and more Vutrac titles are available 
"frees up budget and we can buy 
more movies," including more copies 
of hot A titles, he adds. 

Gale reports that the program 
which is billed as Extra Choice -is 
running smoothly. 

Other dealers are not quite so san- 
guine about the prospects of Vutrac 
Bill Acheson, president of Bill's Video 
in Winnipeg and a director of the Vid- 
eo Software Dealers Assn., says the 
tape's biggest drawback is that it "al- 
lows viewers to watch a movie only 
once in its entirety. That has the po- 

tential of turning off too many cus- 
tomers." Acheson is not participating 
in the test. 

Rank's Showcase cassette, last 
tested in Texas on a highly confiden- 
tial basis, can be set for any number 
of plays before it self -erases. In a test 
last summer in Northern California, 
which led to Rank's current policy of 
keeping its plans for the tape secret, 
the Showcase was set for 25 plays. 

In the current Rank test in 50 HEB 
Video Distributors stores in San An- 
tonio and at two-store Audio Video 
Plus, the Columbia TriStar Home 
Video title "Stone Cold" was rented 
without the customer being told it 
was a limited -play tape. 

Rank charges retailers approxi- 
mately half the price of a regular 
rental cassette, providing an incen- 
tive to use the limited -play format. 

THE .-. *04; REPORTERTOP 10 
W E E K L Y M O V I E G R O S S E S 

THIS 
WEEK PICTURE /(STUD /O) 

WEEKEND 
GROSS (S) 

NO. OF 

SCRNS 
PER SCRN 

AVG (f) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(E) 

1 Basic Instinct 5,355,420 1,866 5 77,976,444 
(TriStar) 2,870 

2 Beethoven 5,029,035 1,938 3 31,984,105 
(Universal) 2,595 

3 White Men Can't Jump 4,491,484 1,835 4 54,795,312 
(Fox) 2,448 

4 White Sands 3,151,629 1,275 - 3,151,629 
(Warner Bros.) 2,472 

5 Sleepwalkers 3,150,017 1,853 2 22,775,419 
(Columbia) 1, 700 

6 The Babe 3,010,560 1,568 1 9,697,385 
(Universal) 1,920 

7 FernGully 2,812,257 1,568 2 13,324,019 
(20th Century Fox) 1, 794 

8 Deep Cover 2,419,228 901 1 8,004,591 
(New Line Cinema) 2,685 

9 Wayne's World 2,326,653 1,402 10 106,415,557 
(Paramount) 1,660 

10 City of Joy 2,205,580 884 1 6,975,881 
(TriStar) 2,495 
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Artists & Music 
IN THE PUBLIC DOMAIN: COPYR 
(Continued from page 1) 

the loss of revenues from steady 
earners will, in time, seriously 
erode their income, especially if 
they hit cold spells in their contem- 
porary business or if they have not 
tried to develop contemporary 
writers. 

Even for publishers who have 
built a strong presence in contem- 
porary material, the loss of impor- 
tant songs to public domain (PD) 
means they are likely to be losing 
songs for which they usually own 
100% of the publishing rights. (The 
publishing income pie for many 
contemporary songs is usually 
split two ways or more.) 

"I'd estimate that songs from 
the '20s and '30s account for 15 %- 
20% of old -line net publisher share 
each year," says a source familiar 
with this area. 

As the PD toll mounts, publish- 
ers will have to consider buyouts 
of older catalogs with great care, 
eyeing the clock as much as they 
consider a company's financial 
track record. 

"I was ready to buy five great 
copyrights for my publishing com- 
pany, but dropped the idea when I 
found out they had only five more 
years of life in this country," says 
one prominent music publisher. 

OLDIES- BUT -GOODIES 

Within the next decade or so, 
hundreds of venerable songs -old- 
ies- but -goodies in a true chrono- 
logical sense -will join the likes of 
Irving Berlin's "Alexander's Rag- 
time Band" (1911) and Jerome 
Kern and M.E. Rourke's "They 
Didn't Believe Me" (1914) as songs 
that no longer are protected under 
a claim of intellectual property. 

As 1992 got under way, these 
songs entered the public domain: 
"If You Were The Only Girl In The 
World" by Nat D. Meyer & Clif- 
ford Grey; "Pretty Baby" by Eg- 
bert Van Alstyne, Tony Jackson & 
Gus Kahn; "Nola" by Felix Arndt; 
and "Roses Of Picardy" by Fred- 
erick E. Weatherly & Haydn 
Wood. 

When the curtain rises on 1993, 
it will signal the end of the copy- 
right life of such favorites as "The 
Bells Of St. Mary's" by Emmet 

IGHT CLOCK RUNNING CUT FOR GOLDEN ERA OF SONG 

IRVING BERLIN 

GEORGE M. COHAN 

Adams & Douglas Furber; 
There" by George M. Cohan; W.C. 
Handy's "Beale Street Blues "; 
"For Me And My Gal" by E. Ray 
Goetz, Edgar Leslie & George W. 
Meyer; "Till The Clouds Roll By" 
by Jerome Kern & P.G. Wode- 
house; "Oh Johnny, Oh Johnny, 
Oh!" by Abe Olman & Ed Rose; 
and "Tiger Rag" by Harry De- 
Costa & the Original Dixieland 
Jazz Band. 

But even this esteemed list of 
songs pales before the era of pop 

"Over 

songs beginning in the '20s. By the 
middle of the current decade, the 
public- domain floodgates will open 
to the golden era of American pop- 
ular song, claiming numbers 
penned in the '20s by such great 
tunesmiths and lyricists as Jerome 
Kern, Irving Berlin, Cole Porter, 
George & Ira Gershwin, Richard 
Rodgers & Lorenz Hart, Richard 
Whiting, Vincent Youmans, and 
dozens of others. Because most of 
these writers were prolific, many 
of their songs will enter the public 
domain at the same time. 

Looking ahead, for instance, to 
Jan. 1, 2003, the songs in the clas- 
sic Jerome Kern -Oscar Hammer- 
stein II musical "Show Boat," in- 
cluding "01' Man River," "Can't 
Help Lovin' Dat Man," "Make Be- 
lieve," and "Why Do I Love 
You ?," will no longer be an asset 
in the U.S. to its current publisher, 
PolyGram's T.B. Harms. That 
year, the Richard Rodgers -Lorenz 
Hart songs in "A Connecticut Yan- 
kee," including "Thou Swell" and 
"My Heart Stood Still," also end 
their copyrighted life in the U.S. 

CONSOLATION PRIZE 

The only consolation, in terms of 
continuing copyright protection 
for this material, is that, had it not 
been for the 1976 Copyright Act, 
hundreds of additional standards 
would already be in the public do- 
main. 

The statute, which revised an 
antiquated 1909 law, added an ad- 
ditional 19 years of copyright life 
to all songs still in copyright when 
the law took effect in January 
1978. It revised copyright protec- 
tion to life of the author plus 50 
years, replacing a life span of 56 
years, with renewal after the 28th 
year. Including the extra 19 years, 
the maximum term is 75 years. 

Thus, any song written in 1935 
or before would have fallen into 
the public domain by now if not for 
the new law. 

Recordings of a PD song made 
before it reached PD status do not 
earn performing or mechanical 
royalties after the effective PD 
date. However, there is a three - 
year period post -PD status in 

OSCAR HAMMERSTEIN II and JEROME KERN RICHARD RODGERS and LORENZ HART 

Ira and George Gershwin and the other great tunesmiths and lyricists pictured 
on this page are among the giants of American song whose major compositions 
will begin slipping into the public domain in the coming years. 

which mechanical royalties can be 
collected for sales of recordings 
that occurred before the song be- 
came PD. 

One copyright expert, prefer- 
ring anonymity, claims many rec- 
ord companies continue to pay me- 
chanical royalties even though 
there is no longer any obligation to 
do so. 

`We have a shorter 
copyright period 

than almost 
anywhere else 
in the world' 

"You'd be amazed by their igno- 
rance," the expert says. "If I were 
a label executive, I'd make sure 
my license department had an an- 
nual update of songs that are PD, 
no longer subject to mechanicals." 

It should be noted that PD 
songs, like folk songs, can -and 
do -earn royalties indirectly 
through the creation of copyright- 
ed arrangements of them. In this 
case, it is the arrangement, not the 
song, that is copyrighted. 

Pop songs cleared by the 78- 
year -old performing rights soci- 
ety, ASCAP, form the bulk of im- 
portant songs that will fall into PD 
status in the coming years. But, 
due to a switch many years ago of 
E.B. Marks Music from the 
ASCAP to the BMI fold, the latter 
society, founded in 1940, will soon 
have to cease tracking some songs 
that were written before it opened 
shop. For example, a venerable 
Rodgers & Hart song, "Manhat- 
tan" (1925), is currently cleared 
through BMI. 

FOREIGN RECIPROCITY 

Besides the loss of U.S. income 
from songs falling into public do- 
main, some old -line publishers are 
also concerned about losing in- 
come in other countries where the 
copyright term is longer but that 
do not protect U.S. copyrights for 
the full period they give to local 
works. 

"From an international point of 
view," says a copyright authority, 
"there's a wrinkle down the line 
that will see more discussion not of 

national treatment, but of reci- 
procity. 

"Some countries, like Holland, 
use the rule of shorter term. If 
they give a longer term of copy- 
right protection than that of an- 
other country, that country's copy- 
right receives only [the term of] its 
own country's protection." 

The only way to prevent this 
would be for Congress to extend 
the term of U.S. copyright. Al- 
though there is no such move 
afoot, there have been suggestions 
that PD songs be granted contin- 
ued life as income earners, with 
monies going to nonprofit groups 
to aid the arts or other social 
needs. 

To New York -based copyright 
attorney Michael Sukin, America 
diminishes itself when it takes the 
"discount" approach to its output 
from the earlier era of popular mu- 
sic, which, he asserts, "reflects the 
coming of age of America as a 
world power, full of a uniquely 
American combination of youthful 
vigor, sophistication, and naivete 
that continues to capture the 
world's imagination ... 

"We have a shorter copyright 
period than almost anywhere else 
in the world," he continues. "We 
have an industry custom of re- 
duced royalties ... In doing so, we 
give credence to the notion that we 
are a land of hucksters and oppor- 
tunists. We belittle the beauty and 
the worth of our creations. 

"In many cases, when these 
works go out of copyright in 
America, they will go out of copy- 
right in most of the world [due to 
the rule of shorter term]. People 
will be able to take apart the mu- 
sic, take apart the lyrics, put their 
own lyrics in, put their own music 
in, change the music around, 
change the lyric around in ways 
unforeseen by the creators. 

"Why should we create a struc- 
ture that permits despoliation? We 
simply do not pay attention to our 
greatest gifts." 

Yet, even if a serious movement 
were to be made in the direction of 
longer copyright protection, a dec- 
ade or more would likely pass be- 
fore such change would be man- 
dated by Congress into law. 

Meanwhile, public- domain sta- 
tus awaits hundreds -and eventu- 
ally thousands -of the great pop 
songs of this century. 
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A BILLBOARD SPOTLIGHT ON AUSTRALIA 

More than 35 Years of 
Global Presence by the Music 

of the Great Southern Land 

LEFT TO RIGHT: BABY ANIMALS, JIMMY BARNES, MIDNIGHT OIL, YOTHU YINDI, KYLIE MINOGUE, JOHN FARNHAM, AC/DC 
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'Wizards' Only The Latest Wave From This Deep Talent Pool 
"A Bloody Long Way Away" BY 

GLENN A. BAKER 

Midnight 
Oil's 
Peter 
Garrett 

First to be Big Outside Oz: 
Little River Band 

There is no yellow -brick road for the Wizards of Oz. The chal- 
lenge of developing a rich and unique sound at the bottom of 

the world and taking it to vast, indifferent and over-catered mar- 
kets a half a planet away is only marginally easier in the 1990s 
than it was at the turn of the century, when Dame Nellie Melba 
sang opera in London. 

Or in the late 1950s, when rocker Johnny O'Keefe tried to stir 
a ruckus in Los Angeles as the Boomerang Boy. The logistics 
remain daunting, the cost prohibitive and the emotional commit- 
ment draining. 

Australia stands widely admired and generally recognized 
as the third -ranked (behind the U.S. and the U.K.) reper- 
toire source for world markets. Four resident acts have 
sold over 10 million albums worldwide. 

Yet, for all that, success flows consistently. Australia stands 
widely admired and generally recognized as the third- ranked 
(behind the U.S. and the U.K.) repertoire source for world mar- 
kets. Four resident acts have sold over 10 million albums world- 
wide, and another three have sold more than 5 million. 

The tally for Oz Rock abroad approaches 100 million albums 
(and well exceeds that if you include AC/DC). Fifteen years after 
Little River Band proved that it was possible to remain based in 
Australia and operate effectively as an international force, a 
stream of new and vibrant artists are vying for their own place 
on the global stage. 

'We have a population the same as Southern California, and 
we're a bloody long way away," points out John Farnham, the 
only recording artist to sell over a million copies of an album at 
home. "So to keep what we do interesting, we have to give it that 
little bit extra. I'm not sure just what that is, but it has some- 
thing to do with the fact that we've always had to compete in our 
own market with the best from Britain and America. We've 
learned how to glean what we wanted from both and then add 
something that says who we are." 

There is no question that it is who 
we are that determines how we 
sound. The much -touted "Australian 
Sound" may well be nothing more 
than an honest, rangy, good- humor- 
ed, open -ended approach to perform- 
ing, but perhaps that is enough to 
provide an edge in a global market 
where virtually all the participants 
are building the same house with dif- 
ferent colored bricks. 

"The personality of the people 
making the music can't be discoun- 
ted," suggests Imago Records A &R 
director Ian Whittred. "In both 
music and in film, that shines 
through, and people seem to get off 

on it." 
Sony Music Australia CEO Denis Handlin believes that "Aus- 

tralian artists are real, and they have an overall commitment to 
excellence because of the obstacles they know they have to over- 
come. There's a lot of natural rawness and enthusiasm, and, 
because of our geographic position, there's a sense of freedom 
that comes from not being intimidated by being forced into the 
big picture before you're ready." 

Of course, the curiosity factor can only account for so much. It 
may persuade a programmer to give music a listen, but it won't 
persuade him to add it if it's not in the grooves. In fact, most of 
the major Australian acts of the past decade -INXS, Crowded 
House, Air Supply, Jason Donovan, Divinyls, Icehouse, the 
Church, Flash & the Pan, 
Olivia Newton -John and 
Real Life among 
them -have consciously 
submerged their nation- 
ality abroad and presen- 
ted themselves as inter- 
national practitioners of 
their craft. 

'We needed to circum- 
vent our nationality," 
once admitted INXS 
vocalist Michael Hut - 
chence, "otherwise we 
would have ended up 
stuck in a pocket, a con- 
venient corner for over- 
seas marketing." Adds 
manager Chris Murphy, 
"I'veneverallowed 
record companies to mar - 

(Continued on A -10) 

John 
Farnham 

Girlfriend 

Nine Acts To Hit L.A. In Unprecedented Effort To 
"Kick Start" U.S. Awareness And Return Home With Deals 

BY KATHERINE TULICH 
idney -It is an eager and unified army of Aus- 
tralian musicians (and related personnel) who 

will hit the beachhead of Southern California this 
month. They are the shock troops of the' Wizards 
Of Oz" assault, landing to present their music in 
six nights of showcases at the Palace theater in 
Hollywood May 10 to 15. 

Field - marshaling the campaign is Export Music 
Australia, created in 1988 as an industry- funded, 
non -profit organization to further develop export 
markets for Oz music. EMA is owned and funded 
by three key bodies: the Australasian Mechanical 
Copyright Owners Society (AMCOS), the Austral- 
asian Performing Rights Association (APRA) and 
the Australian Record Industry Association 
(ARIA). 

EMA has assisted the industry with trade mis- 
sions and music seminars and has coordinated the 
Australian stand at MIDEM. But the' Wizards Of 
Oz" is its most ambitious exercise -and the single 
largest initiative undertaken by the Australian 
music business. 'We wanted to make sure this is 

what the industry wanted, and we spent months researching 
it," says EMA general manager Brian Peacock. 'We identified 
this program as being the most effective for the North Amer- 
ican market. 

"Australia has built a solid reputation for great live bands. 
But it's very difficult to get the U.S. industry down to Australia 
to see our artists, and it's equally hard for our bands to get 
over there, so this program has been for- 
mulated to get over that problem. It kick 
starts that whole A &R and artist develop- 
ment process." 

The campaign was the brainchild of 
EMA chairman Chris Gilbey, who, as man- 
aging director of MCA Music/Chris Gilbey 
P/L, has had many years experience in the 
world market. "It may be only a small step 
for the bands, but it is a giant leap for the 
Australian music industry," he comments. 
"It has already created a tremendous 
interest for the industry internationally. 
What EMA is doing is putting the artist in 
the marketplace and making them aware 

of the realities of it. It's also important for artists to get over to 
the U.S. and see what the music scene is all about -see what 
audiences there want." 

EMA is recognized by Austrade (the Australian Trade Com- 
mission) as the official music -industry export organization. 
Austrade's marketing expert, Dr. John Robertson, identifies 
the 'Wizards" as a marketing strategy that could earn a poten- 
tial $A10 million [U.S. $7.69 million, at 1.30 exchange rate]. 

"With the U.S. as the prime music market, Wizards' will 
create a major impact on business development prospects for 

Australian music," he says. "It 
won't be a one-off event desig- 
ned to create a short -term 

11 buzz -it's an ideal mechanism 
for building a platform to 
broaden our export base, 
which is currently running at 
some $A100 million [U.S. $76.9 
million]." 

The nine acts were selected 
by a panel of industry peers 

(Continued on A -10) 
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SPOTLIGHT ON 0 0 0 8 N 00 
Oz Invaders: Who They Are, How They Sound 

BY KATHERINE TULICH 

hen the "Wizards Of Oz" show- 
case series takes over the Palace 
theater in Los Angeles May 10 to 

15, U.S. music -industry invitees and pay- 
ing patrons alike will hear a remarkably 
diverse Australian music menu: from the 
four -on- the -floor rock and roll of the 
Angels, for example, to the soulful funk of 
Kate Ceberano, from the sophisticated 
pop of Rick Price to the melting pot of 
folk, blues and zydeco found in the Black 
Sorrows. 

It's also a mixture of seasoned profes- 
sionals and brash new talent, backed by 
independent and major labels and publi- 
shers -and all sharing a determination to 
succeed in the world market. 

BEATFISH 
Beatfish teams 
two luminaries 

of the Australian 
music scene, 
James Freud and 
Martin Plaza. 

From 1982 to 
'87, Freud was in 
the Models, one of Australia's top bands, with a long run of 
chart success at home and abroad and extensive touring 
experience in the U.S. and Europe. After they split in 1987, 
Freud recorded in New York with American producer Ber- 
nard Edwards. 

Plaza co- founded Mental As Anything in 1976, which, with 
seven hit albums to its credit, has scored more Australian 
Top 40 hits than any other act. He also embarked upon a 
sporadic solo career. 

In terms of style, the Models and Mental As Anything 
were worlds apart. Together as Beatfish, Freud and Plaza 
have produced an album for BMG Australia (to whom 
they're also signed for publishing) that is part pop and part 
dance. 

"I'm reluctant to say Beatfish is a dance band," Plaza 
declares, "because that suggests the entire album is full of up- 
tempo songs you can dance to -and it's not. But in terms of the 
sounds we're using and our approach to the material, we're 
certainly in step with what's happening right now." The duo is 
managed by Jeremy Fabinyi at Mental Management. 

THE 
ANGELS 

The Angels 
offer ten 

albums (so far) of 
gut - wrenching 
rock `n' roll -all of 
which went plat- 
inum in their 
homeland -linked 

with mesmerizing live performances featuring distinctive 
frontman Doc Neeson. 

Furthermore, as the Angels or Angel City, the band's influ- 
ence has been acknowledged by such heavyweights as Guns N' 
Roses and Def Leppard. Five of its albums have been released 
internationally, although the band has yet to break out of cult 
status in most overseas territories. 

The most recent release, "Red Back Fever," was recorded in 
Sydney with English producer Steve James. Its title takes its 
name from the killer Australian Red Back spider. 

In Australia, the Angels' recordings are released by Mush- 
room Records, with EMI/Rondor as publisher, but the band is 
currently unsigned elsewhere. Managed by Brent Eccles, they 
are still "hungry and determined" and aim, they say, "to smash 
through the wall into America" 

THE BLACK SORROWS 
The Sorrows draw from such diverse influences as rock, 

blues, country, Tex -Mex and zydeco. They've been together 
since 1984 and are fronted by Joe Camilleri, a leading innova- 
tor in Oz music since the 1970s. His mix of R &B and reggae 
made his former band, Jo Jo Zep and the Falcons, a regular 
hitmaker on Australian charts. 

The Sorrows combine Camilleri's cleverly crafted songs with 
fine musicianship and the backing vocals of Vika and Linda 
Bull -a mix that has earned rave reviews. 

With six albums to its credit, the band -signed to Sony 
Music Australia for the world, with Rondor as publisher -has 
sold consistently well. "Hold On To Me" was in the Australian 
album charts for a year, selling over 200,000 units. It also sold 
150,000 plus in Europe and North America. The band has tou- 
red Europe four times. 

With the Black Sorrows' latest album, "Harley And Rose," 
just out in the U.S. on Columbia, the 'Wizards Of Oz" showcase 
could prove a real launchpad for the band' break into the U.S. 
market. They are managed by Doug Hunter. 

KATE CEBERANO 
& THE MINISTRY 
OF FUN 

She's 25 and firmly estab- 
lished as one of Australia's 

leading lights in music. Kate 
Ceberano has been hitting local 
fans with her distinctive vocal 
style since she started as a 17- 
year -old member of the Melbourne dance band I'm Talking. 

She's been solo since 1986, and her debut album sold 250,000 
units. Her "Bedroom Eyes" was the biggest -selling single in 
Australia in 1989. While Ceberano has consistently charted 
with her brand of soulful funk, she has a dual career in Austral- 
ia as a highly rated jazz singer and has released two jazz 
albums, mixing standards with new songs. 

Her second solo album, "Think About It," is her current 
release for Regular Records (she's also with the company's 
publishing arm). A dance package recorded in New York and 
Melbourne, it features such producers as Frankie Knuckles, 
Arthur Baker, and Camus Celli & Andres Levin. 

Ceberano is now seeking a new deal for the world. Says man- 
ager Cherie Ceberano, "For the past two or three years, we've 
launched extensive campaigns into the U.S. and Europe in 
search of a deal. The Wizards' showcase has come at just the 
right time." 

CLUB HOY 
Penny Flanagan and Julia Richardson are Club Hoy, an act 
that mixes melody with harmony. They met at high school, 

shared a love of playing guitar and singing, and worked in the 

folk clubs of Sydney. 
After two years of gigs for inner -city audiences and a well - 

received single on Waterfront Records, the duo signed to Reg- 
ular Records for Australia and is now published by Mushroom 
Music. 

The debut album, "Thursday's Fortune," underscores Club 
Hoy's talent for writing perky pop and soulful ballads. It was 
produced by Martin Amiger. 

Manager Graham Kennedy says, "They're unique in the 
Australian scene. On one side, you have the hard -rock pub acts 
and on the other the pure pop of Kylie Minogue. Club Hoy is 
somewhere in the middle." 

Kennedy sees the' Wizards Of Oz" as the right showcase for 
his act's songs and talent. "They're young, charming and hap- 
py on stage. They remind me of a young Crowded House." In 
fact, Club Hoy has opened for Crowded House, as well as Paul 
Kelly, Kate Ceberano and Britain's Wonderstuff. 

DEBORAH 
CONWAY 

Australia's Rolling 
Stone magazine 

reckoned, "Deborah Con- 
way is one of the few who 
can truthfully be said to 
have charisma." Her first 
solo album, "String Of 

Pearls," convinced many last year that she's one of the top 
Oz female talents. 

In the early 1980s, Conway fronted the distinctive Do Re 
Mi, who made two albums. Buoyed by promises of overseas 
success, the band moved to the U.K., but, after expensive 
recording sessions, nothing was released. They were 
dropped by their label, and Conway stayed on for a solo 
career. After working in Los Angeles on a project funded - 
but never released -by Virgin U.K., she returned to Aus- 
tralia in 1990. 

But that time abroad apparently helped fine -tune her 
songwriting. "String Of Pearls," released by Mushroom, was 
praised by critics and rewarded with Top 20 chart action. 
Her re -entry into the Oz music business resulted in nine 
nominations at the Australian Recording Industry Awards 
this year. Conway is managed by Amanda Michaelson at 
MAP Management. 

THE POOR BOYS 
When the Poor Boys moved to Sydney this year, they 
stirred a frenzy not often seen in Australia's A &R fra- 

ternity. The band comes from Darwin, in Australia's far 
north, and many pundits reckon they could follow in the foot- 
steps of great Australian rock outfit AC /DC. Poor Boys' 
drummer James Young is, in fact, a cousin of AC /DC's 
Angus Young. 

Though the four members -lead singer Anthony Skene, 
bassist Matthew Whitby, guitarist Julian Grynglas and 
drummer Young -have had only a year together, they're 
known to play rock 'n' roll with all the skill and tightness of 
bands with much more experience. 

Not yet signed to a major record deal, the Poor Boys qual- 
ified for the "Wizards" showcase via a "shoestring- budget" 
EP release by Sony Music Australia. They're managed by 
Gary Rabin and Brent Eccles. 
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Export Music Australia 
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MUSHROOMRECORDS has chronicled Australian rock 'n' roll for over 20 years. The current roster is the most exciting ever THE ANGELS NICK BARKER 11. THE 

REPTILES - JIMMY BARNES - DEBBIE BYRNE - DEBORAH CONWAY - DANNII - NICK DISBRAY JASON DONOVAN - DUBROVNIKS - PAUL 

KELLY - KINGS OF THE SUN - KYLIE MINOGUE - RIKKI MORRIS IAN MOSS - PAUL NORTON - ROCKMELONS - SHERINE - THE TWINS - 

YOTHU YINDI 

ME1.001111 RECORDS was formed in association with Australian pop guru Ian 'Molly' Meldrum and has a roster of hand picked young artists destined for success - PETER ANDRE 

- CHILL FACTOR - INDECENT OBSESSION - ROXUS - JOBETH TAYLOR 

NMRECORDS, evolved from the innovative White Label. features awe- inspiring local artists and has recently included international signings BUGHOUSE - THE CHURCH 

- FRENTE - HAVE A NICE DAY - HELVELLN - HUNTERS a COLLECTORS - G W McLENNAN - BOB MOULD - PALE SAINTS 

f111116HUII's reputation is world renowned. Based in New Zealand, the label is downunder's equivalent of Sub Pop and is a wealth of talent - THE BATS - HEADLESS 

CHICKENS - 3Ds - CHRIS KNOX - STRAITJACKET FITS - JPS EXPERIENCE 

1111110110, a roots based indigenous label, launched itself in 1990 with the phenomenal success of Aboriginal singer /songwriter ARCHIE ROACH. Its second signing is the 

prodigious CHRIS WILSON, known for his work with Crowded House and Paul Kelly 

WOORECORDS is Australia's coolest dance label and scored internationally with FILTHY LUCRE'S phenomenal remix of Yothu Yindi's Treaty. The artist /producers are now 

working on new material for local diva KERRI SIMPSON 

DIGMRS: The Sydney -based label formed with local manager Michael Browning, is rapidly developing a high profile roster of rock acts - PEARLS & SWINE - PETER WELLS 

- SUCCOTASH 

I110910HEis historically one of Australia's premier A &R sources and finds a challenging new home for its stable of acts - COLOUR BLUE - MAURICE D'ABRUZZIO - 

INSPIRIT - MATT FINISH - STEELTOWN - CLIVE YOUNG 

11111EROCH displays the diversity of the Mushroom Group. From the first release of Jimmy and Jane Barnes' children THE TIN LIDS, the label has become a hit -driven children's 

label and has signed 9 year old guitar prodigy NATHAN CAVALERI 

11111 MUSIC is the latest label in the group, specialising in new music from around the world. The roster so far THE KILLJOYS and BASS CULTURE from Australia, plus 

NAUGHTY BY NATURE and PARIS from the US 

118911111011 RECORDS is unrivalled in its ability to break internationally licensed product. Agressive in the search for suitable releases and successful with their marketing in 

Australasia, the current roster includes - ARMY OF LOVERS - BILLY BRAGG - BRUCE COCKBURN - JOE COCKER - D A D - DE LA SOUL - ICE CUBE 

- THE KLF - STEVE MILLER BAND - GRAHAM PARKER - THE PIXIES R S F - ROZALLA - 2 UNLIMITED - HOLLYWOOD RECORDS - CHINA 

RECORDS - SLASH - MUTE - ONE LITTLE INDIAN - J R s and PULSE -8. Contact Gary Ashley: fax 61 3 696 3937 phone 61 3 690 3399 

MUSHROOMMUSIC is the largest independent music publisher in Australia and New Zealand with the finest writers - CROWDED HOUSE - PAUL KELLY - YOTHU YINDI 

- HUNTERS a COLLECTORS and THE CHILLS, plus a diverse selection of international acts including - RED HOT CHILI PEPPERS - THE CURE - ZZ TOP 

- SUZANNE VEGA and NAUGHTY BY NATURE. Contact Ian James: fax 61 3 695 7819 phone 61 3 695 7832 

MUSHROOMDISIRIDUIIOf SERVICES: Australia's leading independent importer /distributor catering for Australian indie, dance, re- issues and UK /Euro /US labels. Contact Martin 

Cooke: fax 61 3 690 5413 phone 61 3 696 7533 

MUSHROOMEHPORIS: Australia's largest exporter of CDs, cassettes, vinyl and videos to all corners of the world. All major and independent titles available, excellent fills and the 

fastest service available down under. Contact Val Eimutis: fax 61 3 690 5413 phone 61 3 696 7533 
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SPOTLIGHT ON 

Pool 
(Continued from page A -4) 

ket us as `Australia's No. 1 band,' which is what you see sticker - 
ed on most Australian albums that get released in the U.S." 

"The only people in the world who are nationalistic about Aus- 
tralian music are Australians," reasons East West Music mar- 
keting director Phil Mortlock. "Sure, we're an affable, likable, 
approachable people with a good musical track record who speak 
English and don't make `world music' that's hard to come to 
terms with. But nothing is ever handed to us. We still have to 
prove ourselves over and over. In the end," he says, "other coun- 
tries will only go for what we're offering if it's good and it's sala- 

The "Australian Sound" may well be nothing more than 
an honest, rangy, good- humored approach to perform- 
ing, but that may be enough to provide an edge in a glob- 
al market where most of the participants are building the 
same house with different colored bricks. 

ble, not because it's cute and Australian and you can cuddle it 
and hold it in your hands. That flavor, be it of the month or the 
year, only stretches so far. I personally have an aversion to flag 
waving; it can also work against you. You can't just sit here 
and wait for your record to be a hit in America. It just 
doesn't work that way." 

Of course, there is a temptation to do just that, now that 
the cultural cringe is over and Australians finally have a 
respectable sales base at home. Australians spend around 
$200 million per year on their own music and it is not uncom- 
mon for five of the Top 10 albums to be domestic. Phil Col- 
lins recently pointed out that it is becoming difficult for for- 
eign acts to take for granted an instant place on the 
Australian charts because they are now so dominated by 
local stars. This is a situation that the pioneers of Oz Rock, 
who pounded against closed doors in the 1960s and 1970s, 
only dreamed about. 

After years of dispensing basically one kind of music - 
steel- forged power rock - Australia has discovered that its 
access to world markets allows it to fashion a variety of 
styles, the most successful of which is crisp, canny teen pop. 
With Kylie Minogue, Jason Donovan, Dannii Minogue, 
Craig McLachlan, Inde- 
cent Obsession and the 
just -emerging Girlfriend, 
Australia has found a con- 
trast and balance to the 
Midnight Oil, INXS, Jim- 
my Barnes, Angels, 
Noiseworks,Ratcat, ä 

Screaming Jets monolith. 
"We are deliberately 

styling music to a specific , 

age bracket, and we do it 
well - perhaps like nobody 
else," says Mushroom 
Records general manager 
Gary Ashley. "Our early 
Kylie and Jason videos 
were vibrant, young and 
full of sunshine because .. g 

that's what the world wan- 
ted. The people buying 
these records are responding to Australia, to a way of life they 
see as free, easy and happy. When you get down to it, a kid in 
Munich is the same as a kid in Paris, who is the same as a kid in 
Sydney. They want an image to aspire to, to make them feel 
good. Why shouldn't we give it to them ?" 

Why not indeed. "Once, there was a real, honest amazement 
that good music could come from somewhere below the 
equator - particularly on the part of Americans, who are raised 
on pretty much their own music," explains Glenn Wheatley, the 
young musician-cum- manager who took Little River Band to the 

world in the late 1970s and now operates Emerald City Records. 
"But that's all over now. The barriers were broken down a 

long time ago. To be honest, I don't think Australia ever was a 
hot ticket in the States," continues Wheatley. "LRB was a hot 
ticket, Men At Work was a hot ticket, INXS is a hot ticket. Being 
Australian doesn't open doors anymore. The people who once 
couldn't believe that anything good could come from here now 
believe it. So we just have to compete one -on -one, and we have to 
be as good or better." 

For every snake, there is a ladder, and Australian music is 
still able to offset its logistic disadvantages with a few intrinsic 
benefits-chief among them is a culture of live entertainment 
that survives against a mounting tide of dire predictions. 
Although he uttered the words a few years ago, rocker Jimmy 
Barnes is still on the mark when he says, "We have the best pub 
and club scene in the world. Go to New York, and you can't see 
as many bands playing as you can in Sydney. Good bands here 
can go out and work any day of the week. That's why we have 
such intense and unique bands." 

The Divinyls' Chrissie Amphlett boasts, 'We have a lot to be 
proud of here because we don't have huge record -company sup- 
port. We have to do it on our own. You have to play live in Aus- 
tralia. You have to be able to draw a thousand people before you 
can even get a deal. Live performance is the only way you can 
come up, because that's what audiences ask of you." 

The Bee Gees learned the ropes in Australian workingmen's 
clubs in the early 1960s. AC/DC tightened their particular vice in 

Aussie rock pubs in the 
mid- 1970s. INXS 
played everything from 
dances to pubs to con- 
cert halls Down Under 
in the early 1980s. All 
then took what they 
had learned and pur- 
posefully strode across 
world stages. 

The maxim that an 
Oz Rock act can walk on 
any stage anywhere and 
hold its own is as true 
now as it has been for 
the past quarter centu- 
ry. Like Swiss watches, 
Russian gymnasts and 
Italian shoes, Oz Rock 
always delivers. "We 
took one way, the live 
way," says INXS mem- 
ber Kirk Pengilly. 'We 
realized that, in Ameri- 
ca, just going and play- 
ing, even when we 
didn't have a single out, 
really paid off for us. 
We could feel the loyal- 
ty in the audiences -it 
was like football 
matches. There's a real 
strong bond that devel- 

ops, because the most personal thing a musician or 
band can do is play live." 

Glenn Wheatley relates, "On the first Little River 
Band U.S. tour, we were away for five months. We 
had three confirmed gigs, that was all. We just kept 
adding, going with the flow, slipping over the border 
to Toronto to get our visas extended. We didn't 

know any other way to do it but hard work." 
For contemporary acts like the Hoodoo Gurus, Hunters & 

Collectors, Baby Animals, Indecent Obsession, Black Sorrows, 
Noiseworks, Girl Overboard, Daryl Braithwaite, Jenny Morris, 
the Church, Kings of the Sun, Roxus, Yothu Yindi, Troy New- 
man, Diesel, Lime Spiders, Not Drowning Waving and Boom 
Crash Opera, the work ethic is still the pivot around which their 
success revolves. That and the careful attention that needs to be 
paid to preserving the unique nature of individual styles. 

"Our greatest advantage, as I see it, is our isolation," offers 

Troy 
Newman 

James 
Morrison 

Indecent Obsession Girl Overboard 

e 0 0 
Australian Record 
Industry Associa- 
tion chairman 
Michael Smellie. 
"Our sound is one of 
freshness and origi- 
nality mixed with a 
pioneering spirit. 
We are capable of 
developing things 
that are slightly dif- 
ferent, and I think 
we break through 
when we are most 
distinctive -which 
is probab1ywhy 
cracking the corpo- 
rate -rock scene in 
America is still 
largely beyond us. 
We do better than 
Canada internation- 
ally, despite having 
a smaller popula- 
tion, because I think 
that being so close 
to the biggest mass 
market in the world Not Kylie: Dannil Minogue 
makes Canadians less inclined to take chances and develop truly 
individual characteristics." 

Concludes John Farnham, "The greatest danger we face is 
being assimilated into international music. If we start tailoring 
what we do for overseas, then we're gone. We'll just sound like 
everybody else. We have to make music for ourselves and hope 
that the world keeps listening." 

"I know, we all know, that there's good music in Australia and 
that the musicians are as good as any in the world," offers Black 
Sorrows leader Joe Camilleri. "The only difference is that it's 
such a long walk." 

Nine 
(Continued from page A -4) 
supervised by the EMA board. The aim was to pick a varied 
selection of Australian acts that would meet EMA's criteria. At 
the top end, bands that have achieved a Top 30 Billboard chart 
entry were deemed ineligible, and, at the other end, an act 
without a recording or publishing deal was out of the running. 

'We didn't want amateur bands with no hope of succeeding 
in the market," says Peacock. "There was no point sending 
bands who didn't have the right structure around them, such 
as good management or support from a record company or 
publisher. It's too hard to break the market without a reason- 
able level of resources." 

While the EMA and the record industry will pick up 90 per- 
cent of the costs, which are budgeted at just over $230,000, 
each act was asked to make a financial commitment of $7,700. 

The series of six concerts at the Palace will give each of the 
nine acts the opportunity to play two live performances to key 
A &R executives, other members of the U.S. music business 
and a potential club audience of 1,000. Peacock says, "Each 
act is free to do what it wants after the showcases, and I'm 
sure most will use the visit for other performances and pro- 
motion." 

To get maximum mileage, EMA is providing direct market- 
ing of the event to the U.S. industry. Key figures will receive 
a specially produced marketing pack containing information 
and a CD of each act. EMA has employed Laister Dickson as 
PR representatives in North America. 

Sponsorship for the first series is from ASCAP, BMI and 
Billboard, and Peacock hopes future ventures will attract oth- 
ers. "We're confident that, if we make this work, in future 
years we'll get enough sponsorship so the event will virtually 
pay for itself and reduce the cost to the industry." 

Peacock is also confident that' Wizards Of Oz" will become 
an annual event and says EMA is checking out prospects of 
taking it to Europe, the U.K. and Japan. "We'll review and 
access the best ways of marketing Australian music over- 
seas," he concludes. 
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SPOTLIGHT ON 

Overseas Synergy 
Oz Labels Increasingly Creative At Marketing Away From Home 

BY KATHERINE TULICH 
Glean Wheatley thought of them as kamika- 
ze expeditions or like visiting an elephant 

burial ground. 'We'd go there, get nowhere and 
usually break up," he laughs. "There was no sup- 
port structure to help us." 

One of the most successful pioneers of export- 
ing Australian music, as manager of the Little 
River Band, Wheatley is recalling his first 
attempts -as a member of the band Master's 
Apprentice -to break into the international 
music market more than 20 years ago. 'We were 
one of a number of Australian bands who trav- 
eled to the U.K. in hope of worldwide success," 
he explains. 'We'd jokingly refer to these forays 
as suicide missions. The difference today is like chalk and 
cheese. Record companies and management now have a much 
more global attitude." 

All Australian labels would agree that a global vision is 
essential when it comes to developing repertoire, and they are 
increasingly investigating ways to market Australian music 
more effectively in overseas territories. 
"Australian artists currently represent 30 
percent of our business," says Denis Hand - 
lin, managing director and CEO of Sony 
Music Australia. "It's very important from 
this point on that we gain international suc- 
cess, and we have set ourselves some high 
international goals to achieve that. The 
company has committed to manpower sup- 
port in New York and in the U.K." 

The past year has been very successful in 
terms of Sony's local roster, with Daryl 
Braithwaite's "Rise" album reaching sales 
of 270,000 units and the Black Sorrows' 
"Harley And Rose" album selling 150,000. 
'We had a great year locally, but our goal Sony's Denis Handlin, right, 
this year is to achieve serious international with Daryl Braithwaite 

success," Handlin says.' We want to make records that not 
only appeal to Australia but can impact overseas as well." Part 
of that vision includes more overseas input at the point of 
recording the album, utilizing overseas songwriters and produ- 
cers. "It's not that we are trying to take away any originality 
from the artists, but having that input and getting the act over- 
seas gets them attuned to what's happening over there," he 
says. 

With the release of the Midnight Oil live 
album and plans for an international release of 
new artist Rick Price (who is featured on the 
"Wizards Of Oz" bill in Los Angeles this 
month), Handlin is expecting a bumper year 
for the company. "I think the flag will definite- 
ly be flying for our artists internationally," he 
says, "and we'd like it eventually to be a victory 

" 

Securing commitment from overseas compa- 
nies has often been a problem for an Austral- 
ian artist, but in some cases artists have been 
receiving strong support from those firms at a 
very early stage. Troy Newman, on East West 
Records, is a case in point. Signed to the Aus- 
tralian company, Newman so impressed East 
West America that they chose to release his 
album "Gypsy Fire" simultaneously with Australia. 

Mark Pope, Newman's manager and a veteran of the Austral- 
ian music industry, says, "It was quite a feat for an unknown art- 
ist. Usually, bands go over to America with the tag `the biggest 
act in Australia' and that's been happening for ten years. Most of 
the acts that have waved that banner 
have gone there and failed, so it doesn't 
mean much these days." 

A joint commitment meant that East 
West America was involved with the cre- 
ation and the image of Newman's album, 
and the first single, "Love Gets Rough," 
made inroads into the American charts, 
reaching the lower end of Billboard's Hot 
100. "East West is committed to the long 
haul and the artist's development. They 
see Troy as a potential blue -chip artist," 
says Pope. 

Imago Records took commitment a 
step further by establishing an A&R base 
in Australia, and their first signing, Baby 
Animals, has already made headway in 
the U.S. market. 

Manager John Woodruff 

"Imago believes that Australia is a major 
source of talent for the whole world," says Baby 
Animals' manager John Woodruff. "It's a very 
new philosophy, but it makes sense; it means the 
American company, from day one, can finance the 
album, the tour support and the videos because 
they have 100 percent of the world to recoup the 
costs instead of only 5 percent of the market, 
which is all that Australia represents." 

He adds, "The Baby Animals album is huge in 
Australia -with sales of 210,000 already -but 
that is nothing in terms of the investment. You 
potentially have to be able to sell millions of 
records to get the investment back, so it makes it 

very difficult for Australian record companies." 
Baby Animals are supporting Van Halen on their U.S. tour. 

Their second single release, "Painless," received 16 weeks of 
high rotation on MTV, and the album has sold around 200,000 
units in the U.S. "It's been a long grind and there's a lot more 
work to go, but the band is certainly making inroads," says 

Woodruff. 
While Michael Gudinski's Mushroom 

Records, Australia's largest independent 
label, has had unheralded success 
overseas -particularly with acts like Kylie 
Minogue, who has now racked up world sales 
of 10 million albums -the company is now 
looking further afield. 

"International success is increasingly 
important to the company, and we are frus- 
trated that we are not getting as many 
albums out there as we would like. In the 
future, we are monitoring more closely how 
we license our product overseas," says 
Gudinski. 'With so many large independents 
being absorbed by major companies, Mush- 
room is now one of the biggest independent 

labels in the world and we are certainly planning to widen our 
horizons. One of our goals is to set up our own Mushroom label 
through the U.K. and Europe, and if we get success in the U.S. 
we'd like to follow there as well. Because we set up license deals 
for each act, some of our acts do not get releases, which wouldn't 
happen if we had a label deal." 

But the northern hemisphere is not the only market Australia 
looks toward these days. More companies are 
investigating the prospects of breaking the 
Southeast Asian market. "The rationale is to 
break America or Britain, but Australia is the 
biggest Western country in the Asian region 
and it is potentially a huge consumer market for 
Australian music," says Stuart Rubin, manag- 
ing director of BMG Records Australia. "When 
you consider that the population of Indonesia is 
180 million and their record industry is now 70 
percent legitimate, there's enormous potential." 

One band that has already made considerable 
inroads into Asia is Indecent Obsession, whose 
first release, "Tell Me Something," made it to 
the top of the charts in Malaysia and Hong 
Kong and to the Top 5 in Japan -it also charted 
Top 30 in the U.S. 

'When we signed with MCA, Stuart Watson, 
head of MCA International, was confident the band could break 
in Asia, which made more sense than just sitting around in 
America and just waiting," says the band's manager, Amanda 
Michaelson. "We spent a lot of time there, touring five times in 
Japan, but it proved that we could break through." 

But while Australian rock 'n' roll has 
been the litmus test of worldwide suc- 
cess, East West's managing director 
Philip Mortlock believes that in the 
future other musical styles will make an 
impact on the world. "Everyone is 
focused on the next INXS, but there are 
Australian jazz artists, classical artists 
and world -music artists all carving niches 
around the world," he says. 

He points to the success of East West 
jazz artist James Morrison, who has 
achieved releases and good support for 
his last three albums in every world ter - 
ritory-a feat many pop acts haven't 
achieved. "I think we've been so focused 
on rock 'n' roll, we haven't seen the 
potential of other artists," says Mortlock. 

Mushroom's Michael Gudinski 

Imago's First: Baby Animals 
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SPOTLIGHT ON 

The Invisible Hitmakers Of Oz 
For every Australian act who's broken through in the top half of the 
world, there has been a non -performing talent who's made it as a 

songwriter, producer, publisher or record exec 
BY GLENN A. BAKER 

SYDNEY -For ten weeks in 
1981, Olivia Newton -John's 

"Physical" occupied the No. 1 posi- 
tion on the Billboard Hot 100. Not 
only was it the biggest U.S. hit of 
the year, it was a prime example of 
how Australia's music industry, in 
all its facets, had successfully infil- 
trated world markets. 

Newton -John was an Australian 
artist who had sailed off to London 
in the mid -1960s to seek her for- 
tune. Her manager was Roger 
Davies, an Australian who had 
guided top Down Under pop outfit 
Sherbet to huge success in the 1970s. 

The song was written by Steve Kipner, who had fronted 
the '60s Sydney garage band Steve & the Board and had 
elbowed his way to international acceptance via the hit duo 
Tin Tin. It was produced by mentor John Farrar, former 
leader of the Melbourne '60s hit band the Strangers, who by 
that stage had penned a string of global Newton -John hits 
himself. 

For every Australian act who has broken through in the 
top half of the world, there has been a non -performing talent 
who has achieved some distinction as a 
songwriter, producer, manager, journalist, 
road manager, radio announcer, music 
publisher, impresario, film scorer or 
record -company head. These largely 
unsung Aussie heroes not only have 
opened doors for Australian artists but 
also have played a significant role in the 
international music industry. 

Australians were in key positions as ear- 
ly as the mid- 1960s, when such acts as the 
Easybeats, the Seekers and the Bee Gees 
were assisted in Britain on BBC Radio 1 

and Radio Luxembourg by such sympa- 
thetic deejays as Australian Alan Free- 
man. When the Bee Gees arrived in Lon- 
don, it might have been Brian Epstein 
they were determined to connect with, but 
it was his deputy, Australian Robert Stig- 
wood, who took them under his wing. Stig- 
wood was, in fact, preceded by Peter Gormley, who had tak- 
en Frank Ifield to England in the late 1950s, was then 
managing Cliff Richard and the Shadows, and would go on to 
give Olivia Newton -John the base of British success she 
needed to crack the American market. 

Out of that 1960s scramble to the pop mecca of London 
came the duo of Harry Vanda and George Young, who 
scored a transatlantic hit with "Friday On My Mind" as 
members of the Easybeats. Then they went on to an illustri- 
ous career as songwriters (David Bowie, Rod Stewart, Grace 
Jones, the Bay City Rollers, Gary Moore, Peter Frampton, 
INXS and others) and producers (AC/DC). 

Hit songwriting has long been an Australian strong suit, 
going back to the pre -rock days when Dorothy Dodd penned 
the lyrics for "Grenada" and Percy Grainger wrote "An Eng- 
lish Country Garden." Next to Vanda & Young must be 
ranked Terry Britten, the lead guitarist from the '60s Ade- 
laide band the Twilights (which also yielded up Little River 
Band leader Glen Shorrock). He 
has crafted mega -hits for the likes 
of Tina Turner, Cliff Richard and 
Michael Jackson. Then comes 
Steve Kipner, a deft writer of dit- 
ties for a score of notables, includ- 
ing Chicago and George Benson 
as well as Olivia Newton -John. 

Kipner's father, Nat, who pro- 
duced the Bee Gees before they 
left for England, was also no 
stranger to the charts. With John 
Vallins, he wrote the 1978 Johnny 
Mathis & Deniece Williams U.S. 
No. 1, "Too Much Too Little Too 
Late." Brian Cadd, another '60s 

Mike Chapman, left, with Nicky Chinn 

hitmaker (the Groop, Axiom), star- 
ted out writing songs for former 
Manfred Mann vocalist Paul Jones 
and went on to provide material 
for the Pointer Sisters, Bonnie 
Tyler, Glen Campbell and Yvonne 
Elliman. 

Peter Allen -one half of early - 
1980s Australian television act the 
Allen Brothers -while becoming a 
major stage -musical star in New 
York, wrote hit songs for Melissa 
Manchester, Olivia Newton -John 
and Christopher Cross. Hans 
Poulsen, a cosmic wonderchild 

folkie who notched up a couple of hits in 1970, turned up in 
London in 1985 writing songs for the stage musical "Time," 
which were sung by Julian Lennon and Cliff Richard and 
produced by Burt Bacharach. 

And on it goes. Reece Kirk wrote Crystal Gayle's 1983 
U.S. country No. 1, "Our Love Is On The Faultline "; Mark 
Holden (a '70s teen idol) is writing for Belinda Carlisle; and 
folk master Eric Bogle has racked up hundreds of covers for 
songs like "And The Band Played Waltzing Matilda" by 
everyone from the Fureys to the Skids. Billy Field has writ- 

ten for David Lee Roth and Mick 
Fleetwood. 

The most successful Australian produc- 
er is Mike Chapman, who left Brisbane as 
a mere lad, formed the Chinnichap produc- 
tion/writing partnership with Nicky Chinn 
in London, and found instant success with 
Suzi Quatro, Smokie, Mud and Sweet. 
Since then, his enormous credit list has 
included Blondie, Pat Benatar, the Knack 
and, recently, Baby Animals. 

There is also no shortage of Australians 
in key industry positions. Apart from Stig- 
wood, there is supermanager Roger 
Davies, whose present and past client list 
includes Tina Turner, Olivia Newton -John, 
Joe Cocker and Mick Jagger. There's also 
Jeffrey Schukraft, former Little River 
Band manager, who now takes care of 
American act Nelson. 

Stephen Shrimpton, former EMI Australia managing 
director, is now back in Australia in a regional capacity for 
Warner Music International after directing the multination- 
al's European operations and, earlier, running Paul McCart- 
ney's MPL Communications for years. PolyGram Music 
Publishing head Colin Cornish recently moved to Hollywood 
to become president of PolyGram/Island Music Publishing, 
which makes him the first Australian executive to head up a 
North American publishing house. 

And, of course, it is only fitting that Australia, the country 
that helped pioneer the inventive rock video clip, gave the 
world Russell Mulcahy, the first superstar rock -clip direc- 
tor. Mulcahy's work for Duran Duran, Billy Joel, Elton John 
and a score of others set a widely imitated visual tone for 
rock vision. Just as the Fairlight synthesizer -an Australian 
invention -helped alter the technology of contemporary 
production. Just as Australian visual artist Martin Sharp 
defined the psychedelic "look" of British rock with his star- 

tling design for Cream's "Wheels 
Of Fire" album. 

This country's contribution to 
global music creation, production, 
recording and organization is 
wholly disproportionate to its 
remote geographical position and 
tiny population of just 17 million. 
From the vastly experienced 
roadies regularly poached by vis- 
iting acts to the seemingly endless 
legion of creators and conceptua- 
lists, there is virtually no area 
untouched by a special expertise 
bred and nurtured in the Great 
Southern Land. 

Young Olivia with John Farrar 

Superwriters banda & Young 

CASEBOOK: INXS 
Market: U.S. 
BY TERRY BARNES 

LOS ANGELES -Led by an admitted megalomaniac, working 
hundreds of 18 -hour days on the road, and willing to gamble a 

million dollars on video, INXS pounced on the U.S. in 1982. Man- 
ager Chris Murphy pulled up his Australian mots, moved in with 
an American family, and took an office at Ateo Records to better 
"understand how they clicked." 

`The day I met Chris," recalls Sean Coakley, then head of Atco 
promotion and now New York -based president of Murphy's MMA 
Management, "he sat down in my office and asked, Do you mind 
if I sit here for a while and just listen to you on the telephone ?' 

"After an hour, I asked how long he was planning to stay. He 
said, `As long as it takes me to really understand this market.' I 
said it would take about a year. And that's about how long he 
ended up staying." 

Over the next 18 months, as Murphy scrutinized radio, retail 
and touring, INXS latched onto three U.S. tours. Their third Aus- 
tralian album, "Shabooh Shoobah," became their first U.S. 
release in 1983. 

"The timing was perfect," Coakley explains. "Radio was under 
tremendous pressure and attack because it had been so resistant 
to New Wave. AOR programmers knew they couldn't recycle the 
same dinosaurs forever, but they weren't sure which new acts 
would burn out and which would stick." 

AOR was just as skeptical of INXS, but the group's live act 
made them believers. "You could tell that these guys weren't 

some group that had gotten together last Tuesday," says Coak- 
ley. "They had a certain confidence and ease with each other 
onstage. You knew they'd been together for years; they seemed 
permanent." 

By the end of INXS' first U.S. tour, "Shabooh" had launched 
two Top 10 AOR tracks. 

"That same year," says Coakley, "we put out a mini -album, 
Dekadance,' which was remixed tracks from Shabooh.' It cemen- 
ted things forever with alternative radio. A third big factor in 
breaking INXS was college radio. And there was also this new 
upstart called MTV, which put INXS' first video in their Top 30." 

In 1985, after changes in the Atco structure, Murphy moved 
the group to Atlantic. "It worked very well for them," comments 
Doug Morris, Atlantic's president and CEO, "because, as fate 
would have it, `Listen Like Thieves' was the album that busted 
them. And when the back catalog started selling, we knew we 
really had something." On Apri112, "What You Need" became the 
group's first ticket into the pop Top 5. 

Between video clips and live dates, the INXS assault was 
relentless. 'We seemed to be around the corner every month in 
America. It was hard to ignore us," admits lead singer Michael 
Hutchence. Over 10 years, INXS played nearly 500 U.S. gigs, 
many of them during 18 -hour days, after the group sat for inter- 
views at radio stations, TV stations, cable stations and maybe 
even Texaco stations. ICM stuck to its "undersell the venues" 
strategy, which kept the group playing to overflow crowds cla- 
moring for a short supply of INXS tickets. 

In December 1987, INXS fired the big gun: "Kick." The album 
started with a No. 1 single ( "Need You Tonight "), followed by a 
No. 2 single ( "Devil Inside "), a No. 3 single ( "New Sensation ") 
and a No. 7 single ( "Never Tear Us Apart "). When the dust clear- 
ed, "Kick" was quadruple platinum, `Thieves" moved up to plati- 
num, and "Swing" and "Shabooh" were certified gold. 

When you weren't watching INXS onstage, you couldn't 
miss them on TV. In a 1991 USA Today list of artists with the 
most clips played on MTV, INXS tied for second place. But 
their huge investment in 37 promotional clips turned into a 
gold mine. INXS's five longform videos have earned gold and 
platinum certifications. 
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Casebook: MIDNIGHT OIL 
Market: France 
BY EMMANUEL LEGRAND 

PARIS -If France has had a love affair with AC/DC since the 
1970s, the nation was rather slower to see the attractions of 

a new standard- bearer for Australian rock, Midnight Oil. But 
after their cult status in the early '80s, the Oils eventually 
became one of the most popular bands in the country. 

The first albums to get really solid distribution in France by 
CBS were 1983's "10,9,8,7,6,5,4,3,2,1" and 1984's "Red Sails In 
The Sunset." Virginie Auclair, marketing director for Sony 
Music's Columbia label, recalls, "At that time, the band came to 
play in Paris in a small club. We concentrated our promotion 
and marketing on specialized outlets, press, TV programs and 
retailers. It created a good buzz." 

Eventually, the albums sold over 15,000 units, mainly through 
word of mouth. Salomon Hazot, of the concert- promotion com- 
pany Garance, says the band's early recognition in France owed 
a lot to Antoine de Caunes. The host of a TV rock program on 
French public channel Antenne 2, he was one of the first in the 
media to pay attention to the Oils. 

Chart activity started late. It was only with "Diesel & Dust" 

000R nOO 
The follow -up package, "Blue Sky Mining," was a Top 3 seller. 

It sold 480,000 copies and yielded two Top 50 singles: the title 
track and "Forgotten Years." 

Says Auclair, "When `Beds Are Burning' came out, we knew 
we had a major hit. But we struggled to get the radio stations to 
play it. Leading Top 40 stations NRJ, Skyrock and Fun were 
mainly dance -oriented and were telling us that, though they 
liked the song, it didn't fit their formats. 

"At one point, NRJ decided to add it and unexpectedly clubs 
started playing it. The record mainly grew from that and made 
the charts at the end of the summer. But it needed six months of 
hard work before it took off," she says. 

One key aspect in breaking the Oils was their ability to cut it 
live. Following the release of "Diesel & Dust," their increasing 
popularity was evidenced by the fact that they played first in a 
1,200 capacity venue (Elysees- Montmartre) and then, three 
months later, in a 6,000 -capacity hall (Zenith), paving the way 
for future shows at the 15,000 -capacity Bercy arena. In addition, 
the group played a series of concerts in French cities before 
5,000 to 8,000 fans. 

"It's a real live band," says Hazot, who contends that when he 
booked them for Zenith he was considered "crazy by everybody, 
but I was convinced they could sell out there." For Hazot, this 
success proved that rock bands can make it without having to 

compromise themselves with main- 
stream promotion such as prime -time 
TV variety shows. 

Auclair says that having a Top 50 
song was important in order to expand 
from the band's core support to a wider 
public. She also feels that their "ecolo- 
gy- conscious" message was important in 
the image building. "We did a special 
marketing campaign for 'Blue Sky Min- 
ing' with Skyrock that was inspired by 
the ecological message. It was innova- 
tive for that time," she says. 

Both Auclair and Hazot contend that 
working with an act from a distant coun- 
try isn't a major problem, provided 
things are carefully planned in advance. 

Both also note their good working relationship with the Oils. 
Hazot laughs, "They weren't too excited about touring France 
at first, but they learned to discover the country. I think they 
changed their minds when we took them to good restaurants." 

that the band cracked the French album charts in the spring of 
1988, reaching the Top 5 that fall and selling a total of 680,000 
units. The album produced three Top 50 singles, including the 
Top 5 `Beds Are Burning" and the Top 20 `The Dead Heart." 

Casebook: JOHN FARNHAM 
Market: Germany 
BY ELLIE WEINERT 

MUNICH -Jahn Farnham 
has yet to establish him- 

self in the U.S. or the U.K., but 
when it comes to Europe's l- 
est music market- German- 
y -the singer is probably one of 
Australia's best -known exports. 
"You're The Voice" was a No. 1 

single here in 1987, and his 
album sales to date exceed 
400,000. Last year, he made a 
splash via concert dates with ZZ 
Top and Bryan Adams. 

RCA/BMG introduced Farnh- 
am to Europe in 1987 with the 
help of the best marketing tool 
available: the artist himself. "Although `You're The Voice' had a 
promotional video, RCA felt it was essential to present Farnham 
in each European country for as long as each deemed necessary," 
explains Rick Blaskey, who was then VP of European marketing 
for RCA U.K. 

Farnham spent three month doing promotional work and per- 
forming live throughout the region, and the result was chart suc- 
cess in not only Germany, but Spain, Holland, Belgium, Sweden, 
Denmark, Norway and Switzerland as well. RCA applied the 
same marketing techniques that helped break Whitney Houston 
and Bruce Hornsby, according to Blaskey. 

In Germany, Farnham appeared on two major TV shows and 
impressed the public by singing live instead of lip -syncing. 
"You're The Voice" went to No.1 in April, slipped, then returned 
to the top the following month. In total, the record spent 19 
weeks on the charts and sold 300,000 copies. 

Eckhart Gundel, marketing head at BMG Ariola Hamburg, 
enthuses, "The John Farnham phenomenon was the magic of the 
song, `You're The Voice,' combined with the charisma of the art- 
ist. He made friends everywhere he went -and the media just 
loved him for it." The singer's "Whispering Jack" album hit No. 4 
in May 1987, selling 240,000 copies, just short of Germany's gold 
status of 250,000. 

(Continued on page A -20) 
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Farnham 
(Continued from page A -18) 

A tour of summer festivals that same year introduced Farnh- 
am to German concert audiences. He appeared in Munich with 
Chris de Burgh and performed two dates with Tina Turner in 
Essen and Giessen. 

In 1988, RCA/BMG embarked on an intensive marketing drive 
in the German media and at retail for Farnham's "Age Of Rea- 
son" album. Again, the singer jetted in for a seven -city concert 
tour. The release sold 150,000 copies, and the title track was a 
Top 20 single. 

To support his "Chain Reaction" package, Farnham toured in 
1991, and the itinerary included three concerts with ZZ Top and 
Bryan Adams in Mannheim, Nuremberg and Cologne. He also 
played at the open -air Rock Am Ring festival at the famed Nuer- 
burgring auto racetrack for a crowd of 70,000. 

This year, RCABMG is hoping that Farnham's consistent 
appearances in Germany will assist sales of his live double album, 
"Full House," from the "Chain Reaction" tour. Sales by March 
had topped the 20,000 mark, and a single of Farnham's show - 
stopping version of the Beatles' "Help" was set to be released in 
late April. In addition, the label undertook a special four week 
advertising campaign in the German TV guide magazine, Hoer 
Zu, which has a circulation of 3.4 million. 

Casebook: CROWDED HOUSE 
Market: Canada 
BY LARRY LeBLANC 

TORONTO -The United States' northern neighbor was 
so important to Crowded House, says the band's manag- 

er, Gary Stamler, that they "almost have dual citizenship in 
Australia and Canada." 

bb 
Comments Peter Diemer, VP of national promotion at 

Capitol Records /EMI of Canada, "Our company has a spe- 
cial relationship with Crowded House because where they 
broke into North America was here in Canada. It's like their 
second home." 

The band's debut album, released in July 1986 and con- 
taining the hits "Don't Dream It's Over" and "Something So 
Strong," sold 150,000 units here. Almost instantly, it gave 
the band a sizable national profile. "When people heard the 
album at Capitol, they fell in love with it," recalls Olie Kor- 
nelsen, former director of promotions for the label. 

Prior to the album's release, Stamler and the band's Neil 
Finn met with Capitol executives in Toronto to discuss battle 
plans. "Neil had been on a whirlwind trip that week, flying 
from Australia to L.A.," recalls Kornelsen. "Though jet - 
lagged, he seemed very eager to do whatever it took to break 
the record. He also knew a lot about the country, about cer- 
tain radio stations, which impressed us." 

Just after the album launch, Finn returned with band 
members Nick Seymour and Paul Hester for a two -night 
acoustic set at the Duke of Gloucester pub in Toronto for 
local media. While it created a strong impression, a quickly 
arranged, electrifying show at the Diamond Club soon after- 
wards gave the band -then touring with Bruce Hornsby - 
practically legendary status. "When Bruce canceled two 
nights because of laryngitis, we quickly put together a date 
at the Diamond," recalls Kornelsen. "The place was just 
packed out, and the band gave an unbelievable show." 

Capitol pushed "Don't Dream It's Over" and "Something 
So Strong" up the charts and heavily cross -promoted the 
band at radio and the MuchMusic national video service. 
"The band was willing to do almost anything we asked them 
to do," says Kornelsen. "Unfortunately, it didn't gel the 
same way in the U.S., but the fact we were doing something 
up here affected how people in the company felt down 
there." 

Stamler says strong Canadian support of the follow -up 
was even more crucial. "Canada really broke away and 
showed its colors on `Temple Of Low Men, "' he says. "The 
record company ran `Better Be Home Soon' up to No. 1 [on 
The Record singles chart] for two weeks, while Americans 
couldn't get it into the Top 40. 

"We did an extensive tour, a backwoods tour, where we 
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crisscrossed Lake Ontario three times. We were all over the 
place. Canadian acts don't even do some of the cities we did!" 
says Stamler. 

Kicking off the summer 1991 release of the "Woodface" 
album, Crowded House performed at a well -attended media 
launch at the Canadian National Exhibition bandshell in 
Toronto, followed by several days of local promotion and a 
knockout gig at a media club showcase in Montreal. A few 
months later, the band returned and played sellout dates in 
Vancouver, Calgary, Edmonton, Winnipeg, Toronto, Ottawa 
and Montreal. 

Sales of "Temple Of Low Men" in Canada were not far 
behind those of the first album's 150,000 units, according to 
Stamler, while "Woodface" has hit 50,000 so far. "The [lat- 
ter] did well in the fall," says Diemer. "The fan base was re- 
attained, but there was a lot of traffic out there." 

With the recent Crowded House activity in the U.K., the 
label has now relaunched the album here and issued "Weath- 
er With You" as a focus track. "Based on [the single's] Top 
10 status in England and the history of the band here, we 
should be able to relaunch the album," says Diemer. "It has 
been out for a long time, but the response from the few radio 
stations that have been playing Weather With You' has been 
very positive." 

Casebook: JIMMY BARNES 
Market: Sweden 
BY HUGH FIELDER 

LONDON -It's difficult 
to overestimate the sig- 

nificance of Jimmy Barnes 
on the Australian rock 
scene. During his 20 -year 
career as lead singer of 
Cold Chisel and as a solo 
artist, he has come to per- 
sonify Australian hard 
rock. His albums are 
owned with pride in Aus- 
tralia, and mention of his 
name to any expatriate will 
invariably produce a bout 
of homesickness. 

But, like many indige- 
nous acts, Barnes' music 
has not traveled too successfully to other territories. Cold 
Chisel signed a worldwide deal with Warners in the late 
1970s and released albums on Atlantic, Elektra and WEA, 
but, despite the radio -friendly AOR appeal of their "East" 
album in 1980, they failed to achieve a U.S. breakthrough. 
(Rumor has it that their chances were not improved when 
they trashed some offices at their U.S. label while on a pro- 
motional visit!) 

As a solo artist, Barnes was signed to Geffen for the world 
beyond Australia and his eponymous 1986 album -compiled 
from two Australian releases -was picked up by Warners 
most successfully in Sweden, a country that's about as far 
away from Barnes' homeland as it is possible to get. 

"We felt it was an exceptionally strong album and that 
Barnes' style of rock would do very well here," recalls inter- 
national label manager Mattias Wachtmeister. "Radio par- 
ticularly favored him, and several programmers dug deep 
into the album, playing four or five tracks from it. The press 
reviews were also good, which encouraged us to take adver- 
tisements in the national newspapers, and we also managed 
to get two video clips on TV- something that's very difficult 
with an unknown foreign act." 

Despite the fact that neither of the two single releases 
made the charts, the album made a sustained showing in the 
Top 20, selling nearly 20,000 copies -very respectable for a 
country with a population of 8 million. 

Barnes' subsequent albums, "Freight Train Heat" in 1988 
and "Two Fires" (released by Atlantic) in 1990, failed to 
emulate the first, although both sold around 10,000 copies. 

"Neither of them was as solid as the first," says Wach- 
meister, who also admits that there were logistical problems 
in trying to coordinate a personal promotional visit by 
Barnes, since they did not have direct access to Barnes or to 
his Australian label, Mushroom Records. 

Indeed, when Barnes undertook a European tour in the 
late 1980s, he played gigs in neighboring Norway but some- 
how never managed to cross the border into his most suc- 
cessful territory outside Australia. 

Nevertheless, Wachtmeister remains confident that 
Barnes could still revive his fortunes in Sweden. "If he made 
an album as strong as his first, I'm certain he would do very 
well here. Sweden is the best Springsteen market in the 
world, and Barnes' albums appeal to the same market." 
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MOST EXCITING YEARS YET... 
Our success stories to date include AC /DC, Flash & The Pan, Mark Williams, 
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Rose Tattoo... and this year our commitment to new product is as strong as e 

PRODUCTION We offer ex 
and experienced production 
resources, with worldwide 
promotion outlets. 

PUBLISHING With more than 
century in the business, we are 
Australia's largest independent 
publisher. 

STUDIOS Five studios with full 

facilities - SSL 48 track digital, 
Fairlight MFX 24 track digital 
production, CD editing and 
surround sound film mixing. 

AC /DC 
In the early 70's AC/DC rocketed out o 
Albert Studios to conquer the world. Th 

are now part of rock history and their 14 

album catalogue is represented worldwide 
by Alberts. 

VANDA & YOUNG 
Vanda and Young have scaled the heights 
as writers and producers; also as artists 
(The Easybeats and Flash & The Pan). As 

Producers they have introduced AC /D 
Stevie Wright, John Paul Young, Rose 

Tattoo, The Angels, Strongheart and many 
more to the Alberts stable. 

FLASH & THE PAN 
Flash & The Pan have enjoyed considerable 
success in Europe with their previous five 

albums. They are about to yield a sixth 

album set for July release. 

MARK WILLIAMS 
A fast- rising singer /songwriter who achieve 
platinum status in Australia with "Show No 

Mercy" from his debut album "ZNZ ". Soon 
to release his second album, produr 
Vanda & Young. 

WAYNE JURY 
A new singing and writing talent just signed 
to the Albert label. Wayne's album is due 
for release later this year. John Brewster, e 
The Angels (Angel City). will produce. 

STRONGHEART 
American born three -piece heavy rock han 
based in Sheffield in the U.K., now signed to 
a worldwide publishing and recording deal 
with Alberts. The album is set for an 
release. Producers Vanda & Young. 

STRICTLY BALLROOM 
Soundtrack Album 

Produced by David Hirschfeider 
Featuring the John Paul Young 
international hit "Love is in the Air (Ballroo 

Mix)" plus "Time after Time" and 12 other 
sensational tracks. 
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PRODUCTIONS 
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SPOTLIGHT ON 

000000000 
Casebook: KYLIEMINOGUE/ 
JASON DONOVAN 
Market: U.K. 
BY PAUL SEXTON 

LONDON -The European evidence is that the latter -day 
career modifications of Kylie Minogue and Jason Donovan 

have enhanced their long -term prospects, but with mixed 
short -term results. 

Minogue's 1990 switch to a sexier, adult image and Dono - 
van's 1991 stage debut in the London production of Andrew 
Lloyd Webber's "Joseph and the Amazing Technicolour 
Dreamcoat" have widened their potential fan base, but they 
no longer hold chart sway as they did in the Stock Aitken 
Waterman- dominated late '80s. 

That said, Minogue has maintained an enviable record of 
reaching the U.K. Top 10 with all but one of her hits since Jan- 
uary 1988. Following two multi- platinum albums ( "Kylie" and 
"Enjoy Yourself'), last year's "Let's Go To It" failed to reach 
silver status (200,000 units). 

Donovan had enjoyed seven U.K. Top 10 hits from 1988 to 
1990, but more recent singles brought that run to an end. His 
multi -platinum success from the days of albums like "10 Good 
Reasons" and "Between The Lines" was in decline by the time 

hedepartedSAW's 
PWL label lastyear 
with a "Greatest Hits" 
set. But Donovan's new 
entertainer image and 
his association with a 
familiar, popular musi- 
cal catapulted him back 
to the chart summit. He 
is now with Polydor, and 
his "Any Dream Will 
Do" single was No. 1 in 
the U.K. and helped 
take the original cast 
album to platinum sales 
(300,000) locally. 

Minogue's recent 
German single, "Give 
Me Just A Little More 
Time," was an airplay 

hit but charted only modestly, while sales of Donovan's last 
PWL album fell well short of his customary gold (250,000) 
standard. Their lack of availability for promotion has, says 
Wolfgang Johansen, director of international artist marketing 
for East West Records Germany. "Physical presence is very 
important. The fact that both artists were involved in other 
activities -with movies and musicals- there's no chance." 

But PWL managing director David Howells argues, "Pop 
acts aren't about tour- 
ing. The audiences at a 
Kylie or Jason show 
bring copiesofthe 
albums to be autogra- 
phed -they already 
have the records. Kylie 
has gone on record more 
than once as saying 
she's set out to change 
her audience, and unfor- 
tunately her album sales 
have dropped as a 
result." 

Mike Soutar, editor of 
Britain's leading teen 
magazine, Smash Hits, 
comments, "It can't be 
denied that their influ- 
ence and fame has 
waned since the glory days three years ago, but I'm amazed 
how they've both managed to reinvent themselves, in a way 
nobody else has in the last five years. Kylie's image as the 
saucy foxstress and Jason's as the thespian star have given 
them a staying power you would never have expected at the 
outset. They're both still very bankable: If I'm looking to do a 
promotional poster, chances are they'll still be on there." 

The reinventions have afforded new media opportunities. 
"Magazines like The Face, I -D and Vogue, those doors have 
opened for Kylie in the last couple of years," says her British 
press officer, Sue Foster at Sharp End Promotions. Polydor 
press chief Lee Leschasin says of Donovan, "The "Joseph" 
show has completely opened up his market. Now he's known 
to housewives, middle -aged men, everybody. He was famous 
before, but in a much narrower market. It probably would 
have taken a very long time to achieve that just by making 
records." 

Kylie Minouge 

Jason Donovan 
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SPOTLIGHT ON 
Casebook: THE DIVINYLS 
Market: U.S. 
BY JIM BESSMAN 

g >.a asx: : s á . ornah.so,cv`. .. , ao,.... .< .?i:° 
NEW YORK- Anyone who never thought the Divinyls 

could break in America has to be forgiven. Not only did 
the band's 1983 debut album, "Desperate," front such rivet- 
ing but despairing tunes as "Boys In Town" and "Only Lone- 
ly," but lead singer Christina Amphlett, in her Catholic 
schoolgirl's uniform and holey stockings, set new standards 
of bizarre performance, painting her face with lipstick and 
seeming to tear out her hair in between monkeylike moves. 

Then in 1991 came the band's eponymous Virgin Records 
debut album, which included a song that even pop radio 
couldn't resist. With "I Touch Myself' dominating the MTV 
airwaves and rocketing up the singles charts, the Divin- 
yls -who are Amphlett and her guitarist and co- songwriter 

000" ROO 
Mark McEntee -sud- 
denly became an 
eight -year overnight 
sensation. 

"Of course, they 
had three albums that 
had done well at alter- 
native, so we weren't 
starting from 
scratch," says Virgin's 
Diana Fried, the 
Divinyls' product 
manager. "But the 
reason they broke is 
that they had such a 
great song and video. 
The video was done 
way in advance, and 
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we were able to get it on MTV prior to the album's release. 
In fact, it was in `Buzz Bin' rotation the day the album hit the 
street." 

That was January 29 of last year. "MTV pounded the vid- 
eo and generated a lot of radio activity on the song," Fried 
continues, "even though it was more rock than radio was 
playing at this time last year. But it was an undeniable hit 
record, and, between having a great video and MTV really 
supporting it, we really had a hit, and the album practically 
went gold on the song alone." 

But the "I Touch Myself' clip wasn't the only part of an 
intensive promotional campaign laid out well ahead of the 
"Divinyls" release. Blessed with a two -month setup time, 
Virgin was able to send out thousands of advance cassettes 
to radio, retail and press. A three -part teaser postcard cam- 
paign and a vinyl- covered promo CD caused further excite- 
ment, while December press dates by Amphlett and McEn- 
tee in New York and Los Angeles brought forth media 
saturation in February. 

With the single and album well established, the Divinyls 
commenced a U.S. tour of approximately 50 major markets. 
"That they're a very powerful live band helped bring in the 
non -believers," says CAA's Mitch Rose, the Divinyls' agent. 
"A lot of people who didn't know their history might have 
thought they were just a one -hit wonder, but when they saw 
them live, they realized they were a real rock 'n' roll band!" 

This time out, though, Amphlett presented herself as the 
steamy seductress portrayed in the "I Touch Myself' video. 
"She and Mark had paid their dues and finally came in with 
the right record," says Fried. "They'd made a name for 
themselves, and we were very happy to take that base and 
get a hit." 

Casebook: THE CLOUDS 
Market: New Zealand 
BY GRAHAM REID 

AUCKLAND-For an 
Australian band to be 

accepted in New Zealand is 
good for their credibility back 
home, given that the smaller 
country is very selective 
about music from its neigh- 
bor. 

So the Sydney -based four - 
piece Clouds are more than 
gratified by their acceptance 
next door, as it were. "We 
were very nervous about 
playing there last June," 
explains drummer Stuart 
Eadie, "because we knew New Zealanders are very discerning 
about their music. We thought they'd slag us off, but it went 
very well and was a lot of fun. We can't wait to get back over. 
The country is also a melting pot for amazing raw talent, and 
nearly everyone we know comes from there. To be received 
well in New Zealand is both flattering and encouraging." 

It has also not been uncommon for Australian bands of all 
kinds to make their initial impact here before breaking else- 
where. Midnight Oil, the Angels and Cold Chisel regularly tou- 
red the country and built loyal followings that often allowed 
them to add "Gold disc: New Zealand" to their band bios. 

Eadie notes that the Clouds' Kiwi connection was reinforced 
by their recent Australian tour with Crowded House, which is 
led by New Zealand expatriate Neil Finn. And last year, they 
played a successful Auckland concert en route to the New 
Music Seminar. When in New York, they played at the Beo- 
wulf, supporting U.S. band the Poppies, "a 70- piece -yes, 
seven zero -group with five songwriters, full string and brass 
sections, someone on finger cymbals, the whole bit," says 
Eadie. "The fact they all turned up with a friend meant we 
played to a full house! Reports of that, the most memorable gig 
of my life, undoubtedly raised our profile back home." 

At home, the Clouds are signed to independent Red Eye 
Records, headed by John Foy. Through the label, their album, 
"Penny Century," was licensed to Polydor in the U.K., Metro- 
nome in Germany and Barclay in France. 

In Australia, the Clouds collected high placings in year -end 
1991 charts for their "Loop" and "Cloud Factory" EPs and for 
"Hieronymus," the most recent single off "Penny Century." 
Eadie says he feels the band's direction is further into EPs, 
allowing them to diversify within the pop framework and give 
record buyers more insight into their music without the 
expense of album buying. 

And the level of their live performances -regular crowds of 
1,000 and a New Zealand tour in September -is comfortable 
for them. It also continues to give Kiwi fans what they like: the 
chance to see up- and -coming talent early in a career. 

John Clouds 
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PEARLS 
AND SWINE 

At the Australian launch for "Wizards Of Oz" in March, 
Pearls and Swine proved to be a sensation, their per- 

formance rating the TV news and newspaper front pages. 
Now they're out for global impact. 

It was just over a year ago that lead singer Robert 
Gale- previously with one of Sydney's most irreverent 
bands, Johnny Teen and the Broken Hearts -teamed with 
guitarist Mark Ward, bassist Ronnie Neal and drummer 
Ken Wheeler to create what they dub "swine metal." It is a 
musical brew that, they say, "lashes together the anger of 
punk, the vastness of 1970s metal, the raw brutality of 
thrash and the charming seductiveness of cabaret." 

Onstage, Pearls and Swine have opened for leading Aus- 

tralian bands like Noiseworks and Baby Animals, as well as 
overseas names like Motorhead and Jane's Addiction. 

Released on new independent label Big Stars through 
Mushroom and published by Big Music /Mushroom, the 
band's debut single is "No More Room In Heaven." The 
facetiously titled "Far King Great" album is set to follow. 
Pearls and Swine is managed by Michael Browning and Sam 
Righi at Big Deal Management. 

RICK PRICE 
Anew signing to Sony 

Music Australia's Epic 
label, Rick Price arrived with 
a splash via "Not A Day Goes 
By." The debut single, which 
he co- authored, climbed into 
the Australian Top 20 in 
three chart weeks, following 
strong radio support. 

A singer- songwriter who 
has been playing guitar, bass, 
keyboards and drums since 
the age of nine, Price was an 
in- demand musician in vari- 
ous Sydney bands by the 
time he was 18. He concen- 
trated on singing, though, 
and launched a solo career in 
1988. 

His debut album, "Heaven Knows," was recorded in the 
U.S. with producer Chris Lord -Alge (who's produced Rod 
Stewart, Joe Cocker, Steve Winwood and Tina Turner). 

Price is signed to Sony Music Publishing, and his distinc- 
tive pop songs are attracting interest among Sony affiliates 
in the U.K., U.S. and Europe. Record releases are imminent. 
Sony Music Australia, meanwhile, is confident he'll soon be 
one of their leading artists. He is managed by Ralph Carr. 

D 
Yothu Yindi 

Along with the nine 
acts selected for 

the "Wizards Of Oz" 
showcases, aguest 
appearance will be 
made by Yothu Yindi, 
who mixes tribal abo- 
riginal music with con- 
temporary rock. The 
members of the band 
hail from the remote 
aboriginal communities 
of Arnhem Land, situ- 
ated at the top end of 
Australia in the North- 
ern Territory. 

Lead singer Man - 

dawuy Yunupingu 
explains the meaning of 
their name: "It means mother and child, representing the 
kinship aboriginal people feel. We sing about animals and 
nature, all the things that relate to us and our association 
with Mother Earth." 

While Yothu Yindi has already created a sensation in Aus- 
tralia, sweeping this year's Australian Recording Industry 
Awards, the band is also making waves in overseas markets. 
Signed to U.S. label Hollywood Records, Yothu Yindi is the 
first aboriginal band to establish a major world release, and 
their song "Treaty" is already a dance -club favorite. 

American audiences first saw the band when they toured 
with Midnight Oil in 1988. They were also featured at last 
year's New Music Seminar. Their appearance at the "Wiz- 
ards Of Oz" showcase is partof a six -week U.S. tour. 

-KATHERINE TULICH. 

EMI Music Publishing Australia 
A THORN EMI Company 
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Album Reviews 
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P O P 

TRACY CHAPMAN 
Matters Of The Heart 
PRODUCERS: Tracy Chapman & Jimmy !ovine 
Ekrktra 61215 

Chapman's world view hasn't changed a lot 
since her first album four years ago. 
Neither has her musical style. She still 
sings of the oppressed and the oppressors 
in a world -weary way that suggests 
virtually no hope. Salvation does come in 
the form of "Dreaming Of The World," a 
sprightly(!) tune about the wish for a 
better day. Also touching are the loving 
"Open Arms" and wistful title track. 

HARDLINE 
Double Eclipse 
PRODUCER: Neal Schon 
MCA 10586 

Newest Neal Schon project owes more to 
Bon Jovi than his previous outfits Journey 
and Bad English. That's largely due to 
lead singer Johnny Gioeli's rough and 
ready vocals. Schon's stellar guitar work 
anchors the songs, whether they be 
driving ( "Rhythm From A Red Car "), 
midtempo ( "Change Of Heart "), or 
beautifully acoustic "31-91." Also check out 
radio -friendly "Everything" and pop ditty 
"I71 Be There." Add video play and stir for 
potential megasuccess. 

* STEVE WYNN 
Dazzling Display 
PRODUCER: Joe Chiccarelli 
RNA 70283 

Former Dream Syndicate member's latest 
solo offering serves up his smart and 
snarly brand of alternative rock with a side 
helping of horns on "What A Drag It Is," 
genial rockabilly on "Tuesday," wistful 
reminiscence on "Bonnie & Clyde," and 
straight up on "Grace." Not that he needs 
it, but Wynn gets assistance from Flo & 
Eddie, Concrete Blonde's Johnette 
Napolitano, R.E.M.'s Peter Buck, and 
others. Consistently stylish and 
worthwhile. 

XTC 

Nonsuch 
PRODUCER: Gus Dudgeon 
Geffen 24474 

Three years after the group's much -lauded 
"Oranges And Lemons," the English pop 
eccentrics bounce back with another radio - 
friendly melange of merrily pirated 
melodies, sometimes caustic lyrics, and 
slightly bent sensibilities. Unabashedly 
fond of the Beatles, the Beach Boys, and 
other pop keystones, Andy Partridge, 

Colin Moulding, Dave Gregory, et al. offer 
some crackling good tunes; modern rock 
has winning opportunities in "The Ballad 
Of Peter Pumpkinhead," "Dear Madam 
Barnum," "Omnibus," and "Then She 
Appeared," among others. 

DELBERT McCLINTON 
Never Been Rocked Enough 
PRODUCERS: Jim Horn & Delbert McClinton, Don Was, 
Bonnie Raitt 
Curb 77521 

While the Texas tornado's new one isn't as 
altogether rockin' as 1990's "I'm With 
You," it couldn't come at a better time: 
McClinton won the spotlight this year by 
sharing a Grammy with Bonnie Raitt for 
the duet "Good Man, Good Woman" 
(included here). Delbert's in generally 
great shape here, backed by the World's 
Most Dangerous Band and others on a 
steamy mix of rock, blues, R &B, and soul - 
tinged pop. Choice cuts: "Everytime I Roll 
The Dice" and great covers of John Hiatt's 
"Have A Little Faith In Me" and Bob 
Marley's "Stir It Up." 

JOHN HAMMOND 

Got Love If You Want It 
PRODUCER: J.J. Cale 
Charisma/Pointblank 92146 

Singer /guitarist Hammond, making his 
first major -label appearance in 10 years, 
scarcely varies the formula of his '60s 
records -material here is almost entirely 
straight blues, picked country simple and 
with rocking backup bands. John Lee 
Hooker (on Charles Brown's "Driftin' 
Blues ") and Little Charlie & the Nightcats 
lend support, but the fiercest tracks here 
are solo shots on Tom Waits' "No One Can 
Forgive Me But My Baby" and Son 
House's "Preachin' Blues," featuring 
Hammond's stinging slide work. 

OYSTER BAND 

Deserters 
PRODUCER: John Ravenhall 
Rykodisc 10237 

Newest effort from frenetic U.K. folk -rock 
act consists of new material whose 
dramatic presentation and classic changes 
make you think that despite the publishing 
credits, these couldn't be original tunes. 
(Which they are, except for the Oysters' 
psychedelic cover version of Pete Seeger's 
"Bells Of Rhymney. ") Highlights of a 
spirited, entertaining set include the 
rousing strains of "Diamond For A Dime" 
and "Fiddle Or A Gun," the up -tempo 
Celtic pop/folk of "All That Way For This," 
and the tense political parable "Elena's 
Shoes." 

N E W & N O T E W O R T H Y 
BROTHERHOOD CREED 
PRODUCERS. Aaron Arce & David Michery 
Gasoline Ailey/MCA 05742 

New imprint's debut act already has a 
huge hit in "Helluva," a gentle rap 
delivered over the Rascals' "Groovin." 
Therein lies BHC's key to success: 
Virtually every one of the songs has an 
underlying melody taken from an R &B 
smash. The new and old seamlessly 
blend into some new creation, especially 
on "Hey Now," which incorporates the 
melody from "Strawberry Letter #23." 
Unfortunately, the original stuff isn't 
nearly as compelling, but that's not so 
surprising given the quality of the hit 
songs interwoven here. 

JON SECADA 
PRODUCERS: Emilio Estefan Jr., Jorge Casas & Clay 
Ostwald 
SBK/ERG 98845 

Gloria and Emilio Estefan protégé and 
label priority has a hit in the making with 
first single, the easy yet catchy "Just 
Another Day." And like Estefan, Secada 
is poised to capture the Anglo and 
Hispanic markets at the same time -two 

tracks are in Spanish. The ballads, such 
as the graceful "Angel" fare better than 
the predictable up -tempo numbers. 
Secada's voice is much better suited to 
yearnful crooning than speedy 
acrobatics. Look for multiformat action. 

ERROLL GARNER 

The Erroll Gamer Collection Volumes 4 & 5 
PRODUCER: Martha Glaser 
EmArcy 511821 

These never -before- released solo -piano 
mono recordings from 1954 offer a 
captivating testament to Garner's sheer 
pianistic creativity. With generally 
beautiful sound quality throughout, 
Garner's florid arrangements often spin 
into arhythmic fantasias, but always 
come back swinging powerfully, as on 
"Coquette" and "Liza." Other beauties in 
a radiant set include his lavish 
arrangements of "I Only Have Eyes For 
You" and "Old Man River," his arresting 
take on "That Old Black Magic," the 
glorious neoclassical touches on "Indian 
Summer," and the lush sonorities of "I 
Want To Be Loved." 

BAD RELIGION 

Generator 
PRODUCERS: Bad Religion 
Epitaph 86416 

L.A. postpunk five -piece offers a rough - 
edged set of mostly political/topical tunes 
reinforced by a solid wall of guitar racket. 
Standouts in a highly consistent set 
include the classic garage rock of "Two 
Babies In The Dark," hard -driving themes 
"No Direction" and "Only Entertainment," 
the sharp -edged beats of "Too Much To 
Ask" and "Fertile Crescent," and the killer 
groove of "Atomic Garden." 

* CHRIS CACAVAS & JUNKYARD LOVE 

Good Times 
PRODUCERS: Brett Gurewitz & Chris Cacavas 
Heyday 025 

Former Green On Red keyboardist 
Cacavas' successor to his solo unit's 
excellent 1989 debut is another moody 
guitar duke -out that surges along on the 
Crazy Horse -derived interplay of Cacavas' 
and John Thoman's axes. Leader 
continues to grow as an affecting singer, 
and tracks balance melody and 
instrumental fire beautifully; best starter 
for modern rockers here is the insistently 
hooky "Just Do Something." 

OBITUARY 
The End Complete 
PRODUCERS: Scott Burns & Obituary 
Roadrunner Records 9201 

Into everyone's life a little death metal 
must fall and it might as well come 
courtesy of Obituary. There's a certain 
amount of charm to the relentless, but 
often melodic, beats here that accompany 
the apocalyptic (if often unintelligible) 
lyrics. Donald Tardy's drum work and lead 
guitarist Allen West infuse the project 
with just the right amount of foreboding. 

VARIOUS ARTISTS 

A Swell Party 
PRODUCERS: David Keenan, Martin Smith 
Silva America 1006 

ORIGINAL LONDON CAST 

Cole Porter Centennial Gala Concert 

PRODUCER: Christopher Palmer 
Teldec 9031.75277 

Here are two welcome stragglers to last 
year's centennial tribute to songwriter 
Cole Porter. Silva America's "A Swell 
Party" is, indeed, partylike with a bright 
cast of singers performing against an 
equally smart- sounding dual-piano team. 
On the other hand, the star -studded 
"Centennial Gala" captures a one -night 
stand last June featuring Alice Faye, Van 
Johnson, Sammy Cahn, Michael Feinstein, 
and Margaret Whiting, among others. 
Take your pick; Porter is well- served on 
both discs. 

* MARANO & MONTEIRO 
A Perfect Match 
PRODUCERS: Ettore Stratta, Pat Philips 

Denon 9407 

Is it pop? Is it jazz? Actually, the answer is 
a little bit of both. Either way, this is an 
ingratiating album, with a pocketful of 
Antonio Carlos Jobim bossa nova songs 
and pop ballads by others that couldn't be 
in better hands than those of vocalist 
Nancy Marano and her accordion duo 
mate. Roger Kellaway's piano and Gerry 
Mulligan's saxophone make single guest 
appearances. Spring's in the air with this 
one. 

R& B 

CHAKA KHAN 

The Woman I Am 
PRODUCERS: Various 
Warner Bros. 26296 

R &B diva returns with a set heavily 
skewed toward crossover -oriented 
balladry. Initial single "Love You All My 
Lifetime" is already a top 20 item; 
remainder of package is weighted with 
similar- sounding material, but change -of- 
pace tracks like the kicking Marcus Miller- 

produced "Everything Changes" and "I 
Want" sound like best beta for a follow -up 
number. 

GANG STARR 

Daily Operation 
PRODUCERS: DJ Premier & The Guru 
Chrysalis/ERG 21910 

The Guru's monotone rap delivery, backed 
by DJ Premier's spare beats and 
scratches, is surprisingly effective on 
pair's second label outing. While some 
rappers focus on issues, Gang Starr's 
world is geared more toward the 
neighborhood and daily life, though it still 
effectively makes social points. Among the 
best cuts are the loping "Ex Girl To Next 
Girl," Brooklyn homage "The Place Where 
We Dwell," and reality check "No Shame 
In My Game." 

* MOCCA SOUL 

Persistence Of Memory 
PRODUCER: Ron St. Louis 
Savage 10569 

Don't be fooled by the intense deep -house 
tone of act's recent club hit, "Losing You "; 
much of the material on this sparkling 
debut often does not break a beat above a 
sultry midtempo pace. Producer and 
songwriter Ron St. Louis proves his 
potential as the U.S. equivalent to Soul II 
Soul's Jazzie B by crafting a collection that 
blends elements of funk, retro-soul, 
reggae, and house into a unique sound that 
may expand the parameters of urban 
radio. Singer Joy Rose adds warmth and 
depth, and helps render tracks such as 
"Shelter Of Love" and "Deep Sea So Blue" 
quite powerful. 

NONA HENDRYX AND BILLY VERA 

You Have To Cry Sometime 
PRODUCER: Joe Ferry 
Shanachie 9001 

While certainly not the most natural 
pairing that comes to mind, singer and 
vocalist/guitarist come together for this 
collection of soul tracks, some original, 
some classic. Hendryx returns to her R &B 
Bluebell days, soaring through tunes like 
"It's Your Thing." Vera certainly doesn't 
have the flash, but more than rises to the 
occasion, especially on a remake of his 
1967 hit "Storybook Children." Half of the 
proceeds go toward the Rhythm & Blues 
Foundation. 

VITAL 
REISSUES, 

WILSON PICKETT 
A Man And A Half 
COMPILATION PRODUCER: Harry Weiner 
Rhino/Atlantic 70287 

Now pacted with Atlantic, Rhino 
comes out burning with a two -CD 
selection of the great soul shouter's 
throat- tearing classics. Compilation 
lifts off with the Falcons' untoppable "I 
Found A Love" and continues through 
the Wicked One's '60s hits; need you 
ask more? This essential R &B 
collection is complemented by new 
Rhino/Atlantic packages of top -notch 
material by Solomon Burke (two CDs), 
Clarence Carter, and Percy Sledge. 

ALBERT AMMONS & MEADE LUX LEWIS 

The First Day 
REISSUE PRODUCER: Michael Cuscuna 
Blue Note 98450 

Jan. 6, 1939, marked both the session 
date for this peerless collection of 
Ammons -Lewis solos and duets and the 
first recording date mounted by Blue 
Note Records, making this compilation 
a twofold historic event. The music 
never quits: Few sessions of 
blues'n'boogie have quite the relaxed 
yet ebullient quality of these early sides. 
Priceless stuff. 

J A Z Z 

SHIRLEY HORN WITH STRINGS 

Here's To Life 
PRODUCER: Johnny Mandel 
Verve 314 511 879 

Pianist/singer Horn, whose last two Verve 
releases have re- established her as a 
major jazz talent, is heard here in vocal 
settings ranging from trios to large string - 
drenched ensembles arranged by veteran 
Mandel. (Wynton Marsalis sits in on 
trumpet for two tracks.) While Horn's 
similar attack and extremely s -l-o -w 
tempos tend to make this pretty languid 
listening at one sitting, romantic mood and 
leader's mature, slow -burning readings 
should make this a radio and retail hit. 

GROVER WASHINGTON JR. 

Next Exit 
PRODUCERS: Grover Washington Jr.; Donald Robinson; 
Sergio George 
Columbia 48530 

Saxophonist's fourth Columbia album 
finds him generously sharing the spotlight 
with such logical vocalists as Nancy Wilson 
( "Your Love ") and surprising ones as 
rapper Doug E. Fresh ( "Check Out 
Grover"). While sure to see action at 
contemporary jazz outlets with such tunes 
as the tasty "Greene Street," "Next Exit" 
could also see significant airplay from 
churban stations based on the delicate 
"Love Like This" (vocals by Lalah 
Hathaway) and snappy "Till You Return 
To Me," featuring the great Levi Stubbs. 

LISA ONO 
Menina 
PRODUCERS: Kazuo Yoshida & Lisa Ono 
BMG International 3200 

An energetic, infectious bossa nova singer 
in the Astrud Gilberto mold, Japanese - 
Brazilian songstress Ono endears herself 
with a delightfully light, agile vocal style, 
backed by bands that range in size from a 
couple of players to those with large horn 
and string sections. Aside from airy, lovely 
themes such as "Quem Fala 0 Que Quer," 
"Roda De Choro," and "Clea," album 
highlights include the light, Jobim -esque 
"0 Samba," the balladic "Cancels," the 
choral singalong "Carnaval," and the sweet 
Portuguese patter of "Para Com Isso." 

C L A S S I C A L 

BAROQUE DUET 

Kathleen Battle, Wynton Marsalis, Orchestra of St. 

Luke's, Nelson 
Sony Classical SK 46672 

Artist name power alone guarantees success 
here and, at its best, the album supplies 
more than a few thrilling moments. Best 
known of the nine works are Handel's "Let 
The Bright Seraphim" and the closing 
sections of Bach's "Jauchzet Gott" Cantata. 
Their florid passage work for both voice and 
trumpet are excitingly negotiated by Battle 
and Marsalis, and set an upbeat pattern 
that's relieved on occasion by more 
reflective selections. On the debit side is a 
tendency by the supporting instrumentalists 
to defer with undue modesty to their 
superstar colleagues, skewing balances 
unnecessarily. 

MESSIAEN: TURANGALILA- SYMPHONIE 

Loriod, Bastille Orchestra, Chung 
Deutsche Grammophon 431 7811 

The sprawling work is extravagant in its 
use of complex rhythms, harmonies, 
birdsong (a Messiaen trademark), and the 
inventive juxtaposition of dense and 
transparent textures. The youthful 
Myung -Whun Chung seems in absolute 
control of a piece that has exerted a strong 
appeal on young conductors. Witness the 
recording by Simon Rattle and the work's 
debut in 1949 by Leonard Bernstein while 
still in his 20s. The Chung interpretation 
has the imprimatur of Messiaen himself, 
and liner notes by the composer are 
detailed and informative. 

SPOTLIGHT: Predicted to hit top 10 on its appropriate genre's chart or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased 
albums and compilation records of special artistic, archival, and commercial interest. PICKS () : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which 
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Melinda Newman, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 9107 
Wilshire Blvd., Beverly Hills, Calif. 90210. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Retail 
German Record Industry Is Coming To 

The Aid Of Independent Music Stores 
(Continued from page 1) 

kets and mass- merchandise outlets. 
To help counter this trend and the 

threat of stagnation, the local rec- 
ord industry is investing in a retail 
advice and staff training center, as 
well as a two-way computerized in- 
formation and ordering system 
known as PhonoNet. Financed by 21 
member companies of the German 
IFPI group, which have invested 
$1.8 million in it, the system is cur- 
rently operating on a pilot basis 
with six retailers. 

The advice and training initiative 
is being run through a Cologne con- 
sultancy service called the CBT 
(Clearing and Beratungstelle fuer 
den Tontraegtermarkt). Heading 
the center is Peter Schmidt -Sausen, 
a free -lance executive who is VP of 
the Federal Assn. of German Con- 
sultants. Financed by the record 
manufacturers' trade association to 
the annual tune of $170,000, it is op- 
erated in close cooperation with 
dealer organizations. 

Schmidt -Sausen offers counsel- 
ing on staff training and store mod- 
ernization. His office also gives in- 
struction in analysis of weaknesses 
in business organization, on strate- 
gic planning, cost accounting, prod- 
uct presentation, and marketing 
techniques. 

"It's essential for the future pros- 
perity of the record industry that 
the small and medium -size retailer 
population is not further reduced," 
he says. "We want to instruct deal- 
ers in applying modern operation 
methods." 

LOSS- LEADER TACTIC 

A key factor in the decline of 
these stores has been the expansion 
of record sections in department 
stores, along with the increasing 
role of supermarkets and "brown 
goods" outlets that exploit the at- 
tractiveness of sound carriers by 
using them as loss leaders. Appli- 
ance /consumer electronics chains 
such as Media Markt and Pro Markt 
have been known to offer hit CDs, 
which normally retail for about $18, 
for as little as $5.90, including val- 
ue- added tax. 

"The price -cutting and loss -leader 
strategy practiced by retail chains 

create serious problems for the spe- 
cialist dealer," comments Schmidt - 
Sausen, "particularly when product 
is offered at below -cost price. And 
this jeopardizes the overall distribu- 
tion of sound carriers in Germany. 

"We have to convince the special- 
ists that there are other more bene- 
ficial and long -term ways to build a 
retail business than trying to com- 
pete on prices. The dedicated dealer 
must emphasize trained sales per- 
sonnel, good presentation and ser- 
vice, a wide range of repertoire, and 
up-to -date releases. A specialist can- 
not compete in price terms with the 
chains, but he can prosper by offer- 
ing a service which they can't 
match." 

There are encouraging signs that 
loss -leader operations with sound 
carriers are diminishing, says 
Schmidt -Sausen, "because increas- 
ing costs are forcing the [mass -mer- 
chandise] chains to charge more re- 
alistic prices. At the present time, 
however, the German competition 
law is very lax when it comes to 
price- cutting. We are hoping that 
pressure from the European Com- 
munity Commission will bring 
about a change in the law to prohib- 
it the sale of goods as cost price or 
below. The retail price should be cal- 
culated on the basis of cost price 
plus expenses." 

Schmidt -Sausen adds that the 
fragile financial structure of Ger- 
many's specialist retailers cannot 
continue to cope with the unfair 
competition of stores offering prod- 
uct at below cost price. Currently, 
70% of Germany's small dealers 
earn less than $25,000 a year. 

WANTS HIGHER CD PRICES 

He also maintains that retail 
prices must increase. "Because the 
price of sound carriers -in spite of 
inflation -has effectively dropped 
over the last 20 years, they are no 
longer regarded as prestigious 
products by the public. This trend 
has to be reversed. Hand in hand 
with the effort to eliminate loss - 
leader practices, the industry must 
act by mounting public relations ex- 
ercises to restore the compact disc 
to its true status as a luxury item, a 
precious possession. 

"This will prepare the ground for 

the implementation of retail price 
rises which are essential to balance 
increases in costs and to keep the 
smaller dealers in business in order 
to safeguard future distribution 
and, ultimately, production. The 
public must understand that 30 DM 
[$18.18] is no longer a realistic price 
for a CD." 

In concert with this action, says 
Schmidt -Sausen, the record indus- 
try must continue to apply itself to 
easing the disadvantages suffered 
by small- and medium -size dealers. 
Four years ago, the market share 
accounted for by conventional deal- 
ers was 30 %. Today it is only a little 
over 20 %, which is 5% below what 
the industry regards as the mini- 
mum to safeguard optimum cover - 

(Continued on page 68) 

My Favorite Yearwood. MCA country artist Trisha Yearwood makes an in -store 
appearance at Camelot Superstore No. 264 in the Eastpoint Centre, Columbus, 
Ohio. Camelot conducted the appearance in conjunction with radio station 
WHOK Columbus. Shown, from left, are Kristy Good, DJ, WHOK; Dave 
Weigand, Northern regional sales director, MCA Nashville; Mark Farrell, district 
buyer, Camelot; Yearwood; and Tom Knight, manager, Camelot No. 264. 

CSNY Set To Be Housed In `Brilliant Box' 
Marks 1st Use OfNovel Plastic Pack On U.S. Release 

BY PAUL VERNA 

NEW YORK -The hotly anticipated 
CD release of Crosby, Stills, Nash & 
Young's "4 Way Street" has taken on 
new significance as a result of an un- 
precedented packaging decision by 
the band's manager, Bill Siddons, and 
its record company, Atlantic. 

The two -disc set will be housed in 
the Brilliant Box, a plastic package of 
jewel -box dimensions that will con- 
tain both discs. In addition, it will be 
shipped partially in this jewel -box 
variant alone and partially in a 6-by- 
12- inch cardboard longbox. 

Furthermore, Atlantic will offer re- 
tailers a 10% discount on the Brilliant 
Box alone, and 5% on the longbox, ac- 
cording to Yves Beauvais, the label's 
director of catalog development. 

Siddons says the longbox discount 
will probably disappear after street 
date, while the discount on the Bril- 
liant Box will be lowered to 5 %. Beau- 
vais said he could not confirm this. 

The Brilliant Box, according to Sid - 
dons and Beauvais, is less costly than 
the standard double -thickness jewel 
box typically used on multiple -disc re- 
leases. Joe Nies, president of Fitch- 
burg, Mass.-based Optima Precision, 
the U.S. distributor for the Belgian- 

made Brilliant Box, says the package 
is used widely in Europe and has 
made its way into the U.S. market- 
place through imports. However, the 
CSNY release marks the first time 
the novel box will be used on a do- 
mestic release. 

Optima also makes colored, trans- 
lucent, and marbelized jewel boxes 
used on recent Rykodisc discs and 
the new David Byrne CD on Warner 
Bros., among others. 

Because of the special packaging 
provisions, the release date for "4 Way 
Street" has been pushed back repeat- 
edly, most recently until July 14. 

The decision to go with the Bril- 
liant Box and the split release came 
after months of negotiations between 
Siddons and Atlantic. `Basically, we 
made a compromise agreement," 
says Siddons, who had lobbied for the 
Brilliant Box across the board. 

Beauvais says WEA was "abso- 
lutely adamant" about giving retail- 
ers the option to purchase the CD in a 
longbox. Noting that "4 Way Street" 
is often cited in polls as one of the 
mostly eagerly awaited CD catalog 
releases, he says "it's a major event" 
that could not be compromised by 
alienating retailers. 

What makes the CD release espe- 

cially attractive is that it will contain 
four bonus tracks not included on the 
original 1971 album: Graham Nash's 
"King Midas In Reverse," Stephen 
Stills' "Black Queen," David Crosby's 
"Laughing," and a 10- minute medley 
from Neil Young comprising "The 
Loner," "Cinammon Girl," and 
"Down By The River." The Crosby 
and Young entries have never been 
released before, according to Beau- 
vais. All four tracks are acoustic per- 
formances recorded during the same 
batch of shows that yielded the mate- 
rial for "4 Way Street." 

Beauvais says, "WEA felt they 
couldn't maximize the potential of 
such a major release if it was in a 
shrink- wrapped jewel box. At the 
same time, it was important for us to 
accommodate the artists' preference." 

He notes that the suggested retail 
price for the double -CD version will 
be $27.98; the single cassette, which 
will not contain the four bonus 
tracks, will cost $15.98. 

Beauvais says another packaging 
option that was considered was a 5- 
by -l0 -inch paperboard package simi- 
lar to AGI's limited-edition model for 
the current Van Morrison double disc 
and earlier boxes for Billie Holiday 
and Frank Sinatra releases. 

DEALERS 
NI Y 

CD'S, CASSINGLES, TAPES, RECORDS, CD5'S, 

VHS MUSIC VIDEOS, LASERDISCS, ACCESSORIES. 

OVER 700,000 CD'S IN STOCK! 
SAME DAY SERVICE -PERSONALIZED REPS- 

-WEEKLY SPECIALS -LATIN PRODUCT - 

FOR FREE MAILER CALL US & DIAL EXT.423 

ABBEY ROAD DISTRIBUTORS 
PHONE 714 -546 -7177 TOLL FREE 800- 827 -7177 -ANYWHERE 

2228 S. RITCHEY, SANTA ANA, CA. 92705 FAX -546 -0337 

TENEMOS EL MEJOR SURTIDO EN CD'S, CASSETTES, DISCOS Y 

VIDEOS MUSICALES (VHS) A PRECIOUS MUY REBAJADOS. LLAMENOS AL 

714-546-7177 EXTENSION 227 Y ESMERALDA LES ATENDERA CORDIALMENTE. 

YOU CAN'T BUY 

A BETTER DIVIDER 

CARO AT ANY PRICE 
CASSETTES, 
CD's, 45's, LP's. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

CD Jewel Boxes 
CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

MFilam 
I National 

13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408 -0712 
TLX: 75106 FNPIUD 

Plastics 
1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435-5005 
FAX: (402) 435 -4722 
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You Know The Rest, Now Try The Best! 
Your full line, full service one -stop with the 

service and reliability that you deserve. 
75,000 Titles Same Day 
Shipping P.O.P Material 

Excellent Pricing Great Fills! SOUT WEST 
Service Is Our #1 Priority WHO ESALE 

Toll Free 800- 749 -0212 
Ph 713 -681 -0629 

4240 Lockefield Houston, Texas 77092 Fax 681 -3037 records & tapes 

In Rhythm With The World- 

ONE 

At the 1992 
stop, of the 
serving the retail 

Our customers 
The hottest 
new releases, 

Overnight 
your order 
on Saturdays!* 

State -of 
confirmation 

The largest 

Our objective 
we're not satisfied. 
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are 
monthly 
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today, 
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is simple 
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Convention, CD One Stop was named one 
recognition for continued excellence in 

community. 

the best and get the best: 

and weekly specials on catalog, hits, and 
Top 100 titles are always on sale. 

from coast to coast -at no extra cost! Place 
and it's in your store tomorrow -even delivery 

computerized order processing -instant stock 
as you place your order! 

-stock inventory in the world. -Restrictions apply 

-if you're not satisified, 

Toll Free 800 -388 -8889 
FAX 203 -798 -8852 - 
New York 212- 517 -3737 
Los Angeles 213 -388 -9834 

- Connecticut 203- 798 -6590 
J. Clarke Circle Bethel, CT 06801 
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FOR A FREE CATALOG CALL 1. 800.332.3813 

Retail 

One -Stops Hit The Phones To 

Solve Street -Date Problems 
ONE -STOP CORNER: One -stops 
continue to maneuver behind the 
scenes in an attempt to get Sony Mu- 
sic Distribution to reverse its deci- 
sion to ship new releases on Monday. 
About a dozen major one -stops par- 
ticipated in a National Assn. of Re- 
cording Merchandisers -sponsored 
nationwide conference call to discuss 
the issue April 23. Pam Horovitz, 
NARM executive VP, termed the call 
"productive." 

"The one -stops came up with a list 
of ideas that they think are worth dis- 
cussing further that will help the one - 
stop community," she says. "The bulk 
of the call was devoted to what they 
can do to solve the street- date -viola- 
tion problem. They also discussed pu- 
nitive actions that can be taken so the 
guilty can be targeted without harm- 
ing innocent parties." 

Although a number of one -stops 
told Billboard the purpose of the 
phone call was to discuss litigation 
against Sony, that turned out to be 
"pretty far down the list" in the con- 
ference -call discussion, Horovitz 
says. 

Street -date violations have been a 
problem plaguing the industry for a 
while. Most blame independent retail- 
ers for jumping street dates, although 
chains have been known to make 
what one one -stop executive terms 
"honest mistakes" in displaying prod- 
uct a couple of days before Tuesday, 
the industry standard release date. 
Manufacturers ship accounts by the 
previous Friday, in order to allow re- 
tailers and wholesalers time to get 
product into stores by Tuesday. 

In early April, PolyGram Group 
Distribution, reacting to widespread 
street -date violations, withdrew Fri- 
day- shipment privileges from all New 
York one -stops and moved new -re- 
lease shipments to Monday. Two 
weeks later, Sony also said it was 
cracking down on street -date viola- 
tions by moving shipments to Monday 
for the entire one -stop community. 
But Paul Smith, Sony Music Distri- 
bution president, indicated that the 
new policy is not set in stone and that 
he is willing to work with one -stops on 
the issue. 

So as a result of the NARM -spon- 
sored conference call, a delegation of 
one -stops was scheduled to meet with 
Smith and other Sony officials April 
30 to present some suggestions to 
him. Stay tuned. 

N ARM NEWS: NARM has an- 
nounced its fall meeting schedule. 
The Wholesalers Conference will re- 
turn to Newport Beach, Calif., Sept. 
18 -23 at the Hyatt Newporter. The 
Retailers Conference will be held Oct. 
11 -14 at the Cheyenne Mountain Con- 
ference Resort in Colorado Springs. 

TOUGH JAMM: Upon joining 
Arista in February, Jim Chiado, sen- 
ior VP of sales, was faced with a 
tough situation. The KLF was enjoy- 
ing a hit single with "Justified And 
Ancient," but a different version of 
the song, minus the vocals of Tammy 
Wynette, was available on the band's 
album "The White Room." For legal 
reasons, Arista couldn't re -press the 

album to include the Wynette version. 
So Chiado improvised by putting the 
album together with a CD -5 of the 
Wynette version in a makeshift pack- 
age and selling it for $15.98. He did 
the same with the cassette single and 
album, selling it at $11.98. After some 
account resistance, Arista and BMG 
Distribution managed to get the new 
package into stores. "It wasn't the 
neatest way to do things, and it's not 
something that I want to do all the 
time, but at least it got some addi- 
tional sales for the album," Chiado 
says. 

MILESTONES COME AND GO: 
National Record Mart VP George 
Balicky is philosophical over the re- 
cent sale of 20 stores to Wee Three. 
Now that NRM is down to 95 stores, 
Balicky jokingly asks: "How many 
chains get the opportunity to open 
100 stores twice ?" 

OOPS: Track incorrectly identified 
WEA's Jack O'Connell last week. 
His correct title is executive VP of fi- 
nance. 

ON THE MOVE: Phil Blume, for- 
merly director of national sales at 
EMI Records, has joined BMG Kidz 
as director of marketing and sales ... 

RETAII. 
TRACK 

by Ed Christman 

Don Brody, sales manager at Road- 
runner Records, has left the label to 
become, in his own words, "Mr. Mom" 
for his 4- month -old son, Perry. Brody 
resides in Hoboken, N.J. 

GOOD NEWS: That's what Music - 
land Stores Corp. got when the two 
major debt rating agencies Standard 
& Poor's and Moody's Investor Ser- 
vices upgraded the ratings on a $53.5 
million debt issue due Sept. 30, 2000. 
Standard & Poor's raised to BB- from 
B on the company's implied senior 
debt, while changing its rating on the 
subordinated debt to B from CCC +. 
Moody's changed its rating on the 
subordinated debt to B2 from B3. 

The rating change on the senior 
debt will result in a reduction of one - 
half of a percentage point in the inter- 
est rate paid on the company's senior 
term and revolver loans, a Musicland 
press release states. 

RETAIL TRACK extends hearty 
congratulations to David and Wendy 
Silverman, who on March 23 were 
blessed with a 7- pound, 3 -ounce baby 
boy, who was named Max Robert Sil- 
verman. David is the son of Mark 
Silverman, former president and 
owner of the Waxie Maxie chain, 
which was sold to LIVE Specialty 
Retail Group a couple of years back. 
The newborn is the great- grandson of 
chain founder Max Silverman. 

ADVERTISEMENT 

This Is A Test 
PLEASE MARK YOUR 
answers to the questions below 
with a #2 pencil.You are being 
timed. Ready, begin. 

Y 
How many children's albums are 
being released by major record 
labels in the first half of 1992? 

More than 20 titles 
Too much for my store space 
I just found out I had a 
children's section in my store 

Name Walt Disney Records' three 
Music Box Artist Series acts: 

Craig 'n Company, Norman 
Foote and Parachute Express 
A tot rocker, a funny guy 
and a lively trio 
A mermaid, a crab and a beast 

Why does Disney's Music Box 
label have only three acts? 

Quality over quantity 
Why glut the market? 
Music Box is a lean, mean, 
singing machine 

What's special about Disney's 
Music Box Artist Series? 

It represents three uniquely 
different musical acts 
Each act targets different 
age groups 
They're part of the Disney 
family 

When you buy children's music, 
what do you buy? 

Craig 'n Company, Norman 
Foote and Parachute Express 
Craig 'n Company, Nórman 
Foote and Parachute Express 
This is a trick question, isn't it? 

Y 
Time's up. Pencils down. 

D 

© WALT DISNEY RECORDS 
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Retail 

ALBUM 
RELEASES 

The following configuration abbrevi- 
ations are used: CD- compact disc; 
CA- cassette; LP -vinyl album; 
EP -extended play. List price noted 
when available. Multiple records 
and /or tapes in a set appear within 
parentheses following the catalog 
number. 

POP /ROCK 

NICK CAVE & THE BAD SEEDS 
Henry's Dream 
CD Mute'Elektra 61323 -2 
CA 61323 -4 

JULIANA HATFIELD 
Hey Babe 
CD Mammoth 0035 -2 

CA 0035 -4 

MANIC STREET PREACHERS 
Generation Terrorists 
CD Columbia 52474 
CA 52474 

MIDNIGHT OIL 
Scream In Blue 
CD Columbia 52731 
CA 52731 

THE POSTER CHILDREN 
Daisychain Reaction 
CD Reprise/Sire 26947 -2 
CA 26947 -4 

TERRY REID 
The Driver 
CD Warner Bros. 26912 -2 
CA 26912 -4 

JOHNNY QUEST 
CD Blue Dude 007 $13.98 
CA 007 $9.98 

RISE ROBOTS RISE 
CD M 3210 
CA 3210 

JON SECADA 
CD SBK 98845 -2 
CA 98845 -4 

SHOOTING GALLERY 
CD Mercury 314512184 -2 
CA 314512184 -4 

THE SOUP DRAGONS 
Hot Wired 
CD Big Llfe/Mercury 314513178 -2 

THE SPENT POETS 
CD Geffen D -24467 
CA D -24467 

THE VELDT 
Marigolds 
CD Stardog 162771150 -2 
CA 162771150 -4 

XTC 
Nonesuch 
CD Geffen D -24467 
CA C -24467 

R&B 
ADAMSKI 
Naughty 
CD Radioactive BARD -10600 
CA RARC -10600 

BEASTIE BOYS 
Check Your Head 
CD Capitol 7989382 
CA 7989382 -4 

THE BOYS 
The Saga Continues 
CD Motown 374636338 -2 

(Continued on next page) 

DIVIDER CARDS 

CHECK OUR PRICES 
All stock items shipped 

within 24 hours 

Call 
1- 800 -222 -5116 
1- 317 -935 -2990 

Or Write 
Woodruff Corporation 
1235 North F. Street 
Richmond, IN 47374 

Custom sizes & colors available 

SUCCESSFUL JEWEL BOX MERCHANDISING 

DIGITAL DISC PORT JEFFERSON, NY 12,000 CD'S 650 SQUARE FEET 

INTRODUCING 2 NEW LINES OF DISPLAYS 
FOR MAJOR RETAILERS 

RETRO FIT CAPABILITY 

LIFT DISPLAYS ARE COMPATIBLE WITH: 
3M, SENSORMATIC, CHECKPOINT & ALPHA 

HIGHER VISIBILITY FOR YOUR CD'S 

NO THEFT IF FULL LIFT SYSTEM IS USED 

LIFT DISCPLAY, INC., 115 RIVER ROAD, SUITE 105, EDGEWATER, NJ 07020 TEL.: 201 -945 -8700 FAX: 201- 945 -9548 LI 
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Retail 

VICE 
VOICE RECORD DISTRIBUTION 

THE BEST FILL IN THE BUSINESS!!! 

IMPORTS & INDEPENDENTS 
*4AD* CREATION *TOUCH &GO * DEMON *EDSEL *BGO * SST * 

*THE COLLECTOR'S PIPELINE * SOME BIZARRE * FACTORY * ELITE 
* BEGGAR'S BANQUET * HUT * LINE * RAVEN * DISCHORD * ROIR 
* DEAD DEAD GOOD * REPERTOIRE * UNIDISC *AND MANY MORE 

MIDNIGHT MUSIC EXCLUSIVE DISTRIBUTOR 

ROBYN HITCHCOCK ESSENCE FUEL POPGUNS * BLUE UP 

SAD LOVERS & GIANTS HACKNEY FIVE -O SNAKE CORPS 

CANDLESTICK PARK WOLFHOUNDS * MCCARTHY * AND MORE 

FIRE RECORDS * SPACEMEN 3 * MIDWAY STILL * 

* BLUE AEROPLANES * PASTELS *ANASTASIA SCREAMED * PULP * 
*TEENAGE FAN CLUB * CAPTAIN AMERICA *TV PERSONALITIES * 
* GUMBALL ' JAD FAIR * HP ZINKER * GUN CLUB * AND MORE * 

WE CARRY THE CD INTERNATIONAL WORLD REFERENCE GUIDE 
LISTING OVER 13,000 TITLES FROM THE USA, GERMANY, GREAT BRITAIN, JAPAN & CANADA 

VOICE RECORD DISTRIBUTION 
CALL TOLL FREE (800) 922 -1788 
T EL# (S I 6) 932 -8448 FAX# (516) 939 -0131 

Ósiin 
DISIRIBUTORS 

COMPACT DISCS 

LASER DISCS 

CASSETTES 

ACCESSORIES 

PROF. TAPES 

CASSINGLES 

VIDEOS 
POSTERS 

T- SHIRTS 

& MUCH MORE! 

LOCAL 

OVER 1,000,000 
CD'S IN STOCK 

MAJOR AND 
INDEPENDENT 

MAKE THE CALL THAT DOES IT ALL! 

TOLL FREE: 1- 800 -329 -7664 
ASK FOR 

BRUCE 

RECEIVE YOUR ORDER IN 48HRS. 
OR LESS AT NO EXTRA COST 

INCLUDING SATURDAY ! 

GUARANTEED! 

Specializing In New Store Openings 

AWARD WINNING SERVICE 

(305) 621 -0070 * FAX: 621- 0465 15959 N.W. 15TH AVE. MIAMI. FL 33169 

AGA /N... 
This is your record store without Sample- Tek's® 

"CD Search & Sample System"" 

. ï °Wdi.d,l 
\O (()MI'1{ 1 I I I\ Ii I:U<:I< !' 

* Sampling Towers or Booths! 
* NO In Store Specials Messages! 
* NO Telephone Sampling! 
*NO Management Reports! 
* NO Album information print- 

outs for customers to use! 
* NO Ability to handle up to 12 

customers at one time! 

NOW... 
This is your record store with Sample- Tek's® 

"CD Search & Sample System' " 

Sampling -Sells- I'lusic!I'I Any Questions? 

Sam 
Music Merchandising ,h7e (813)748-32431 

Retail 

ALBUM RELEASES 
(Continued front preceding page) 
CA 374636338 -4 

BY ALL MEANS 
It's Real 
CD Motown 37463 6344 -2 

CA 37463 6344 -4 

RHONDA CLARK 
If Loving You Is Wrong 
CD A &M 28965 4006 -2 

CA 28965 4006 -2 

MIKE DAVIS 
When Only A Friend Will Do 
CD Jive 41482 -2 
CA 41482 -4 

GANG STARR 
Daily Operation 
CD Chrysalis 211910 
CA 211910 

LIONEL RICHIE 
Back To Front 
CD Motown 374636338 
CA 374636338 

SIR MIX -A -LOT 
Swass 
CD Def American /Reprise 26970 -2 $15.98 
CA 26970 -4 $9.98 

LIDELL TOWNSELL 
Harmony 
CD Mercury 314512328 -2 

CA 314512328 -4 

COUNTRY 

JEFF KNIGHT 
They've Been Talkin' About Me 
CD Mercury Nashville 314510765-2 
CA 314510765 -2 

JAll/NEW AGE 

KIRSTEN GUSTAFSON 
You Taught My Heart To Sing 
CD Atlantic 82387 
CA 82387 

DELFEAYO MARSALIS 
Pontius Pilate's Decision 
CD RCA/Novus 01241 63134 -2 

CA 01241 63134 -4 

CAROL SLOANE 
Heart's Desire 
CD Concord Jazz 4503 
CA 503C 

STRAIGHT AHEAD 
Look Straight Ahead 
CD Atlantic 82373 
CA 82373 

GROVER WASHINGTON JR. 
Next Exit 
CD Columbia 48530 
CA 48530 
LP 48530 

WORLD /REGGAE 

FERNANDO ALLENDE 
CD Warner Discos 26848 -2 $13.98 
CA 26848 -4 $9.98 

VARIOUS ARTISTS 
Asia Classics I 

CD WB /Sire/Luaka Bop 2 -26912 
CA 4 -26912 

SOUNDTRACKS 

CITY OF JOY 
CD Epic 52750 
CA 52750 

THE POWER OF ONE 
CD Elektra 61335 
CA 61335 

To get your company's new releases listed, 
send release sheets or type the information in 
the above format on your letterhead. Please 
include the release date and suggested list 
price whenever possible. Send to Barbara 
Davies, New Releases, Billboard, 1515 
Broadway, New York, N.Y. 10036. 

J, 
HLDISTRIBUTORS, 

6940 S.W. 12 Street INC. 
Miami, Florida 33145 

Excellent Service Great Fill Super Prices 
Knowledgeable Sales Reps Huge Inventory 
Customer Satisfaction CD Cassettes. 12" 

Fully Computerized Accessories 
Local: 305 -262 -7711, Ask for Thomas 

or Call Toll Free: 1- 800 -780 -7712 

Fax: 305- 261 -6143 

WE ARE A SERVICE ORIENTED COMPANY 

Looking for the fastest way to 
reach talent and touring 
rrofessionals worldwide 

Get Billboard's 1992 International 
Talent & Touring Directory! 

The ultimate International reference guide 

for recording talent, agents, management, 

venues, clubs, hotels, suppliers, insurance 

companies, facility equipment 
manufacturers, services and more! 

T _INTERNATIONAL - fiL Rt1`G 
DIRECTORY ...,.._. 

To order send $67 plus $3 SEIH ($8 for Intrernational orders) to: 

Bil;board Directories, Dept. BDIT9038, P.O. Box 2016, Lakewood, NJ 08701 

Please add appropriate sales tax in NY, NJ, CA, TN, MA, IL, & DC. 

For fastest :service call toll -free: 

1.800- 233-7524 (outside NY), in NY 212 -536 -5174 

Ort -800- 344 -7119 (outside NJ), in NJ 908 -363 -4156 

A1;T111\MA1tT 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223 -7524. 

i ii i IMii i = z s ) i i r i i = ) v i > . , vi i ii iv i i . 
1 

i : COMPACT CASSETTES .,DISCS & 
ryll.-yOI1'i\a\I.\ g % %/ h7% *lr,J. , 

OR 
QiDFPFI1Dl 

4114#"0"- . '' / r,/ 1' / Ì ̂  9 ¡ ¡ /. r, 
1 Cass. Singles - CD-5 s S 

, r I/%'j,.y, f rll/ h///J:r I 
Maxi Singles 12" '! III/i/ `ir ,.iy`- . I r. 

'l, :--y 1..aU/.% 
E SAME DAY SERVICE- I 

-" & IyAdtK i ORDER BY 3.0 PM - ES.T. /'' I 
- _. iííri,.,l,1,R11,1,,......_. J 

1 U NLIKE ANY OTHER ONE-STOP / N OMINATED FOR ONE-STOP OF THE YEAR 

0 I NCREDIBLE WEEKLY SPECIALS 

0 0 UALIFIED SALES STAFF TO SERVE YOU 

i U NREAL LOW, LOW PRICES DAILY 

1 E XTENSIVE INVENTORY AT ALL TIMES 

1 , i 
1 

..1'f,, / , on r r : 

110 DENTON AVE. NEW HYDE PARK, N.Y.11040 
TEL (516)294-5900 TEL (800)992-9011 (outside NYS) 

FAX (516)741-3584 
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Retail 

Concord Jazz Flies the 

G1L1SS 
HOIJTE 

AIR PLAY: "Fly United" is a popu- 
lar slogan floating around at the Con- 
cord Jazz labels these days, as 
United Airlines devotes an entire au- 
dio channel of its in -flight program- 
ming throughout May and June to 
Concord's "Maybeck Recital Hall" 
series. 

All travelers ticketed on United's 
domestic and international flights can 
tune into the airline's "channel eight" 
for 90 minutes of solo piano by such 
Concord artists as JoAnne Brack - 
een, Dave McKenna, Dick Hyman, 
Walter Norris, Marian McPart- 
land, Roger Kellaway, and Alan 
Broadbent, to name just a few. 

"Radio programming is one of the 
most valuable things we can do to sell 
records," says Concord president 
Carl Jefferson. In -flight program- 
ming is an ideal variation on that 
theme, he says, as it provides a "cap- 
tive" audience with information about 
Concord and its artists. 

Other carriers also program Con- 
cord Jazz on their in -flight programs, 
but this is the first time an airline has 
devoted 90 minutes on one channel to 
the Concord, Calif.-based label's mu- 
sic. Travelers also can hear Concord 
artists on TWA, American, and Brit- 
ish Airways flights, in addition to 
many others. 

WHAT'S IN A NAME? Seattle's 
grungy Sub Pop imprint is tapping 
into the major -label marketing frenzy 
surrounding the sound it spawn- 
ed -we're referring, of course, to the 
strains of pre -A &M Soundgarden, 
pre -DGC Nirvana, et al. -with a new 
division named Sub Pop Classics. 
First up, the recent rerelease of 
Soundgarden's early EPs "Scream- 
ing Life/Fopp" (released in 1987 and 
1988, respectively) and Mudhoney's 
1988 EP "Superfuzz Bigmuff." 

NEW DEALS: Elk Grove, Ill.'s MS 
Distributing Co. has opened a sales 
office in Cleveland to service accounts 
in Ohio, Michigan, western Pennsyl- 
vania, and western New York. Indus- 
try veteran Bob Kozlik is now sales 
manager for the mid -East region. MS 
plans to hire additional staff to cover 
sales, marketing, telemarketing, and 
promotion ... Atlanta's Ichiban Rec- 
ords has patted for distribution with 

by Deborah Russell 

the Independent National Distribu- 
tors Inc. network. 

PEOPLE ON THE MOVE: L.A.'s 
Restless Records recently expanded 
its marketing department. Maureen 
McCormick was promoted to na- 
tional marketing manager, while 
Scott Bradford and David Jafri are 
now alternative and metal retail man- 
agers, respectively. Meanwhile, Ron 
Goudie is heading up the label's A &R 
department; new appointments in 
A &R include Liz Garo and Melanie 
Tusquella ... Belated congratula- 
tions to Cathy Jacobson, president of 
N.Y.'s Cardiac Records, and Pat 
Monaco, VP /GM at Island's Inde- 
pendent Label Sales division, on the 
birth of their son, Jake, several weeks 
ago. Cardiac A &R director Ramon 
Wells has been managing the label 
during Jacobson's maternity leave. 
Liz Axelrod, formerly of N.Y.'s Next 
Plateau, recently joined Cardiac's 
publicity department. 

THE NORTH AMERICAN Folk 
Music And Dance Alliance of 
Chapel Hill, N.C., has scheduled its 
fifth annual conference for Feb. 18- 
21,1993, in Tucson, Ariz. Entry dead- 
line for artist showcases is June 30. 
Contact the alliance for details. 

GRASS ROUTE sends deepest 
sympathy to the families and friends 
of the Jody Grind, who lost bassist 
Robert Paul Hayes and drummer 
Robert F. Clayton Jr. in an auto acci- 
dent April 19. The alternative rock 
act released two albums for Atlanta's 
DB Records. 

INDIES GET IN TOUCH: Inde- 
pendent labels that attend the "New 
Technologies Demonstration" panel 
at the National Assn. of Independ- 
ent Distributors and Manufactur- 
ers convention Saturday (9) will see 

Who just turned 33 and has 
worldwiáe contacts in every phase 
of the music and video indu try? 

Billboard's 1992 
International buyer's Guide! 

Now in its 33rd year, the IDG gives you all the facts on: 

Music á Video Companies Distribution & Accessory 

Product Manufacturers Industry Services & Supplies 

Manufacturing Plants, Services á Equipment 

Music Publishers Complete European & International listings. 

To order send $75 plus $3 5&H, ($8 for International orders) to 

Billboard Directories , Dept. BD5G3474, P.O. Box 2016, Lakewood, NJ 08701 

Please add appropriate sales tax in NY, NJ, CA, TN, MA, IL & DC. 

For fastest service call toll -free: 

1- 800.223 -7524 (outside NY), in NY 212-536-5174 

or 1- 800 -344 -7119 (outside NJ), in NJ 908-363-4156 

Friendly Skies Of United 
the Intouch Group Inc.'s in -store 
music sampling device, known as the 
i- station. 

Intouch is using NAIRD to intro- 
duce its interactive merchandising 
device to member labels, and will of- 
fer them a chance to load their musi- 
cal catalogs onto the i- station for a 
free, three -month test- marketing pe- 
riod beginning in July. After the test, 
Intouch will allow independent labels 
to participate in the system at the 
same preferred pricing offered to the 
six major distributors. 

For instance, Intouch will waive its 
$15 per CD processing fee on all CDs 
received before June 1 for all labels 
participating through NAIRD. Pre- 
view fees will start at $1.33 per CD 
per station per year, with volume dis- 
counts based on the number of 

NAIRD members who participate in 
the program. Intouch will offer ongo- 
ing preferred monthly pricing to 
NAIRD labels. 

Indies that already have signed on 
include Tommy Boy, Telarc, Fan- 
tasy, and Rykodisc, according to 
Intouch president Josh Kaplan. 

The system is activated by scan- 
ning in the bar code that appears on 
a customer's own user card and the 
bar code of a particular music selec- 
tion. Consumers will have access to as 
many as 20,000 titles and can use the 
i- station to preview specific selec- 
tions, as well as access reviews, vid- 
eos, targeted promotions, and cou- 
pons. Participating labels, meanwhile, 
will receive comprehensive data re- 
garding album ratings, preview be- 
havior, and purchase frequency. 

Their fill 

Our fill 
J r 
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Had your fill of other distributors? 

Get 95 °'o plus fill from Encore! 

gillterlaDistributors Inc. 

1-800-334-3394 
Fax 303-292-6969 
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NAIRD '92 
BILLBOARD PREVIEWS THE ANNUAL INDEPENDENT RETAILERS & DISTRIBUTORS CONFERENCE 

Indies To Round Up Topics From Promo To Packaging 
BY DEBORAH RUSSELL 

LOS ANGELES -Independent en- 
trepreneurs spanning the entire 
spectrum of the music industry will 
converge on the Lone Star State 
this week as the 1992 National 
Assn. of Independent Record Dis- 
tributors and Manufacturers meet 
kicks off Wednesday (6). 

An estimated 700 inde- 
pendent representatives 
are registered for the con- 
vention in Austin this 
year. NAIRD executive di- 
rector Holly Cass predicts 
registration could be up as 
much as 10% from 1991. 

"In these difficult times, 
you wouldn't expect to see 
an increase, but it looks 
like we'll have an impres- 
sive turnout," Cass says. 

NEWCOMERS WELCOME 

The 1992 NAIRD agen- 
da is packed with new and 
interesting elements, including an 
all -day "crash course" for industry 
newcomers and NAIRD first -tim- 
ers, plus a personnel management 
seminar and a new -technologies 
demonstration (see schedule, page 
67). 

The "Crash Course For Rookies" 
forum opens the convention Wednes- 

day and will be led by Turquoise Rec- 
ords president Pat Martin. 

"We looked at the NAIRD mem- 
bership to see what percentage of 
conference attendees would be 
first -timers or who operate fairly 
small companies," Martin says. "We 
learned there was a big demand for 
this type of very basic, nuts -and- 

bolts information." 
The "crash courses" be- 

gin with an 11 a.m. orien- 
tation, and panels run un- 
til 5:45 p.m. Topics include 
distribution, retail, label/ 
artist contracts, market- 
ing /promotion, and pro- 
duction /manufacturing/ 
packaging. 

The Saturday (9) panel 
"There Are No Business 
Problems, There Are Only 
People Problems" is a new 
feature designed to help 
indie executives manage 
personnel more effective- 
ly. Management consul- 

tant /psychologist Paul Brown will 
lead the discussion. 

A new -technologies demonstra- 
tion also is set for Saturday, and 
will provide a glimpse into the fu- 
ture. Of particular interest to the in- 

dies should be the hands -on demon- 
stration of the in -store sampling de- 
vice called the i- station (see Grass 
Route, page 59). 

Distribution surely will be a hot 
topic in formal and informal discus- 
sions again, predicts Cass, as the 
past year has wrought substantial 
changes in the way independent en- 
trepreneurs will be doing business 
in coming years. 

"Distribution certainly will domi- 
nate much of the convention," she 
predicts, "but whether any conclu- 
sions are drawn or any actions are 
taken is going to be anybody's 

guess." 
The convention buzz last year re- 

volved around Tower Records' par- 
ent MTS Inc., which used NAIRD to 
reveal its intent to purchase the as- 
sets of the financially ailing House 
Distributors of Olathe, Kan. The 
deal never happened, but Tower has 
since acquired a majority interest in 
Bayside Distributing Corp. of San 
Rafael, Calif. 

Bayside president Robin Wise 
will be in Austin, and label execu- 
tives who are curious about the im- 
pact of a retail -owned distributor 
would do well to query Wise in per- 

son. 
"I'll be talking to my labels, mak- 

ing sure everything is good for 
them," Wise says. "The dust finally 
seems to be settling [regarding the 
deal]." 

DISTRIBUTION DEVELOPMENTS 

There have been other important 
distribution developments since the 
last NAIRD convention, including 
the recent announcement that Lan- 
ham, Md.'s Schwartz Brothers, one 
of the oldest and largest distribu- 
tors in the business, had filed for 

(Continued on page 64) 

Guide To NA /RD Indie Awards Nominees 
LOS ANGELES -The winners of 
the National Assn. of Independent 
Record Distributors and Manufac- 
turers' Indie Awards will be re- 
vealed Saturday (9) at the 1991 Indie 
Awards Banquet at the Town Lake 
Hyatt Regency in Austin, Texas. 

This year, some 70 labels are rep- 
resented among the 165 nominees in 
NAIRD's 31 categories. 

Due to changes in the Indie 
Awards presentation, voting this 
year was done strictly by mail, and 
final balloting was completed in 
mid -April. In previous years, 

NAIRD hosted a booth during the 
convention for last- minute voters. 
No ballots will be accepted at the 
convention this year. 

The following is Billboard's annu- 
al guide to the nominees for the 
1991 NAIRD Indie Awards: 

12 -INCH SINGLE 
Lords Of Acid, "Take Control" (Ant- 

ler Subway): European new -beat act re- 
emerged with this trendy, techno rec- 
ord. Track was a top-10 U.S. club hit. 

Corina, "Temptation" (Cutting): 
Freestyle siren scored a massive club 
and pop radio hit with this kinetic. new- 

school jam, produced and written by 
Carlos Berrios. 

Geto Boys, "Mind Playing Tricks On 
Me" (Rap -A -Lot): Controversial rap act 
broke down pop radio barriers with this 
infectious hip -hop cut. 

LFO, "LFO" (Tommy Boy): Intense 
and aggressive techno instrumental 
was a favorite on the international rave 
circuit. 

Naughty By Nature, "O.P.P." (Tom- 
my Boy): Rap act discovered by Queen 
Latifah scored with one of the most suc- 
cessful pop /hip -hop singles of 1991. 

My Life With The Thrill Kill Kult, 
(Continued on page 62) 
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twCX Cobalt professional mdio casse-te tape is desigied to allow high quality duplication of the 

entire sound spectrum fowl,: ii digital .nasters and oiler demanding sources. 

MCX Co]- extends the high frequency saturcricn by at least 2 dB Mr iFe best ferrics with no ,:ompromise in the 

low frequencies. Aic the recorded sound wil be clearer without the "ecginess" so-rdimes audible on high coercivity IEC type Il tapes. 

MCX Cobalt avcilable now exdusively :ron Sinkyong. 

AWE E= MERV' 
UrinTU111417 

Profession31Produ:ts 
Sutong klagnetic/America. Inc., 4041 Via Oro A\F,nue, Long Beach, CA 90E10 - -800-331-5729 Outside CA 1-800-237-82,72 
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Retail NAIRD x'92 
GUIDE TO NAIRD INDIE AWARDS NOMINEES 
(Continued from page 60) 

"Sexplosion" (Wax Trax): Double -en- 
tendre -laden funk /dance gem was a hit 
among alternative club and radio pro- 
grammers. 

ADULT CONTEMPORARY /POP 
Karen Akers, "Unchained Melodies" 

(DRG): Collection of current Broadway 
show tunes includes contemporary and 
standard cuts from Gershwin to Rod- 
gers & Hart. 

Amarne, "Shadowplay" (Higher Oc- 
tave): Higher Octave's first vocal re- 
lease blends vocal and instrumental tex- 
tures. 

Joe Grushecky & the Houserockers, 
"Swimming With The Sharks" (Round- 
er): Grushecky's second Rounder re- 
lease is a return to the gritty, hard-driv- 
ing rock that made him and his former 
band, the Iron City Houserockers, a 
critics' darling. 

Jonathan Richman, "Having A Par- 
ty With Jonathan Richman" (Rounder): 
Recorded live and live -in- the -studio, 
Richman's guitar /vocal format runs 
the gamut from rockabilly to doo-wop. 

The Story, "Grace In Gravity" 
(Green Linnet): Piano, acoustic guitar, 
and vocals meld into captivating melo- 
dies, offbeat story lines, and vocal nu- 
ances that fall somewhere between jazz 
and pop. 

ALTERNATIVE ROCK 
No Man, "How The West Was Won" 

(SST): Boston -based power duo plays 
shell- shocked pop tunes with a big bot- 
tom. 

The Leaving Trains, "Sleeping Un- 

derwater Survivors" (SST): Fourth al- 
bum from "misunderstood" band cap- 
tures the sound and fury of its live set. 

Smashing Pumpkins, "Gish" (Caro- 
line): Wash of guitars, unsettling vo- 
cals, and disquieting tempo changes 
mix with references from Hendrix, Vel- 
vet Underground, and Black Sabbath. 

Big Drill Car, "Batch" (Cruz): Sec- 
ond album of hyper -revved -up tunes 
from Orange County, Calif. quartet in- 
cludes a pumped -up version of Devo's 
"Freedom Of Choice." 

Various Artists, "The Best Of Moun- 
tain Stage: Volume 2 Live" (Blue Plate): 
An American Public Radio collection of 
live performances by such acts as 
R.E.M., Billy Bragg, Robyn Hitchcock, 
Michelle Shocked, and John Prine. 

BLUEGRASS 
The Bluegrass Suspects, "The Blue- 

grass Suspects" (Kaleidoscope): Studio 
album displays the dazzling vocal and 
instrumental talents of a host of artists, 
including Frank Wakefield, Norton 
Buffalo, Maria Muldaur, Tony Rice, and 
more. 

Jim And Jesse McReynolds, "Music 
Among Friends" (Rounder): Aided by 
Bill Monroe, Ricky Skaggs, Emmylou 
Harris, and other stalwarts, the broth- 
ers from Virginia offer up such classics 
as "Dream Of Me" and "We'll Meet 
Again Sweetheart" 

Nashville Bluegrass Band, "Home 
Of The Blues" (Sugar Hill): NBB spices 
its bluegrass with strains of other folk 
forms, including Southern gospel and 
blues. Features dobro wizard Jerry 

Douglas and the gospel a cappella 
group the Fairfield Four. 

Peter Rowan, "All On A Rising Day" 
(Sugar Hill): One of the most inventive 
and eclectic figures in bluegrass, Row- 
an wrote 10 of the 12 songs on this al- 
bum. Guests include Alison Krauss and 
Larry Atamanuk, who played with 
Rowan in Seatrain. 

Sidesaddle, "Daylight Train" (Tur- 
quoise): West Coast-based female quin- 
tet embroiders its bluegrass with 
threads of folk, pop, and country. 

BLUES 
James Cotton, "Mighty Long Time" 

(Antone's): The harmonica ace, a veter- 
an of the Muddy Waters band and a 
longtime star in his own right, runs 
down original and classic tunes with a 
powerful crew of guest stars. 

Zu Zu Bollin, "Texas Bluesman" 
(Antone's): This unjustly obscure Dallas 
singer /guitarist, who died in 1990, re- 
ceives a well-deserved posthumous trib- 
ute in this collection of earthy sides cut 
in 1988-89. 

Robert Ward, "Fear No Evil" (Black 
Top): The legendary Ohio-bred singer/ 
guitarist, whose distinctive axe sound 
can be heard on classic Wilson Pickett 
and Motown recordings, catches fire on 
his soulful solo debut. 

Champion Jack Dupree, "Forever 
And Ever" (Bullseye Blues): New Or- 
leans piano wizard Dupree, who passed 
away earlier this year, offers a flavor- 
ful last serving of blues, barrelhouse, 
and boogie. 

The Holmes Brothers, "Where It's 

At" (Rounder): Siblings Sherman and 
Wendell Holmes and Popsy Dixon deliv- 
er a second eclectic, ecstatic platter of 
gutsy blues, freewheeling R &B, and 
soaring gospel. 

Various Artists, "Rockin' Eighty 
Eights" (Modern Blues): Johnnie John- 
son, Clayton Love, and Jimmy Vaughn 
head up an all -star cast of musicians 
who pay tribute to rock'n'roll's piano or- 
igins. 

CAJUN /ZYDECO 
Chubby Carrier, "Boogie Woogie Zy- 

deco" (Flying Fish): Creole collection of 
traditional dance -all -night two -steps is 
fused with contemporary mainstream 
flair. 

John Delafose & His Eunice Play- 
boys, "Joe Pete Got 2 Women" (Arhoo- 
lie): Expressive southwestern -Louisiana 
collection was recorded between 1980 
and 1982, and features vocals in English 
and French Creole. 

Nathan Williams & the Zydeco Cha 
Chas, "Your Mama Don't Know" 
(Rounder): Jumping brand of R&B -fla- 
vored zydeco features driving rhythms 
and an often Caribbean -inflected back - 
beat. 

David Doucet, "Quand J'ai Part I" 
(Rounder): Guitarist from premier Ca- 
jun band, Beausoleil, steps forward to 
sing on this acoustic record. 

Jimmy C. Newman, "The Alligator 
Man" (Rounder): Writer of many coun- 
try hits and longtime member of The 
Grand Ole Opry pays a fitting tribute to 
his Cajun roots. 

CELTIC 
De Dannan, "'/2 Set In Harlem," 

(Green Linnet): Traditional Irish group 
turns in another distinctive perfor- 
mance, melding traditional Irish fiddle 
and accordion with nontraditional in- 
struments. 

Pentangle, "Think Of Tomorrow" 
(Green Linnet): Band fuses folk, jazz, 
and blues influences into its repertoire 
of traditional and original material. 

John Whelan, "From The Heart" 
(Oenoke): Whelan returns to his tradi- 
tional Irish folk roots on acoustic al- 
bum, which features 10 musicians play- 
ing accordion, fiddle, flute, banjo, and 
uillean pipes. 

Brian McNeill, "The Busker & The 
Devil's Only Daughter" (Temple): 
Multi- instrumentalist, former member 
of the Battlefield Band, and novelist 
composed and /or arranged all of the 
tunes here, which were recorded in cor- 
relation with his novel "The Busker." 

Various Artists, "Fiddler's Five" 
(Temple): Five of Scotland's top tradi- 
tional fiddlers -Brian McNeil, John 
Martin, Marie Fielding, John 
McCusker, and Chuck Fleming-per- 
form individually and as an ensemble 
on this album of tradition -based music. 

CHILDREN'S MUSIC 
Sherban Cira, "One Ton Tomato" 

(Amused): Fourteen hi -tech pop tunes 
that cover topics from conservation to 
racial harmony. 

Michael Mish, "I'm Blue" (Mish 
Mash): A look at planet Earth and all its 

(Continued on next page) 
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neighbors through the eyes of a child, 
with sometimes funny, sometimes poi- 
gnant kid-on-the-street interviews. 

Peter Alsop, "Pluggin' Away" 
(Moose School): A little girl escapes into 
her tape deck -instead of cleaning her 
room -along with Alsop and his kid 
friends. They all sing songs about what 
they'd do if kids ran things. 

Banana Slug String Band, "Slugs 
At Sea" (Music For Little People): The 
high -energy, earth- friendly combo's lat- 
est disc addresses the environment, nat- 
urally, but this time it's the environ- 
ment of the ocean. 

Trout Fishing In America, "Big 
Trouble" (Trout): Veteran grownup act, 
members of which consider themselves 
"kids posing as adults," presents chil- 
dren's music with an edge. 

Various Artists, "For Our Children" 
(Walt Disney): All -star compilation, fea- 
turing Bob Dylan, Paul McCartney, and 
Barbra Streisand, among others, was 
recorded to benefit the Pediatric AIDS 
Foundation. 

CLASSICAL 
William Kanengiser, "Rondo Alla 

Turka" (GSP): Classical solo guitar re- 
cording by the members of the Los An- 
geles Guitar Quartet features Handel's 
"Suite # 8" in D Major, Leo Brouwer's 
"El Decameron Negro," and Brian 
Head's "Sketches For Friends." 

New York Festival Of Song, "Blitz- 
stein-Zipperfly" (Koch): Baritone Wil- 
liam Sharp, soprano Karen Holvik, and 
pianist Steven Blier perform these un- 
known songs by an American original. 

Phoenix Symphony, "Copland - 
Tenderland" (Koch): The Phoenix Sym- 
phony's debut recording, conducted by 
music director James Sedares, is a well - 
chosen all -Copland program. 

The Collegiate Chorale, "Frieden- 
stag" (Koch): This world -premiere re- 
cording of Richard Strauss' opera fea- 
tures a previously neglected work by 
the famed composer. 

Dallas Wind Symphony, "Fiesta!" 
(Reference Recordings): A program of 
colorful, dynamic Mexican- flavored mu- 
sic is the centerpiece of one of the most 
popular pieces for wind band, "La Fies- 
ta Mexicana" by H. Owen Reed. Ameri- 
can music by Morton Gould, Clifton 
Williams, and Roger Nixon continues 
the festive theme. 

The Emily Lowe Singers, "Choral 
Tapestries" (Northeastern): Top -flight 
Midwestern choir performs works by 
major composers Corigliano, Pinkham, 
and Bassett, and rising stars Iannac- 
cone and Spencer. 

COUNTRY 
John & Jamie Hartford, "Hartford 

& Hartford" (Flying Fish): Father -son 
duo performs old -time country, blue- 
grass, and blues, for which both mem- 
bers take songwriting credit. 

Tom Russell, "Hurricane Season," 
(Philo): Recorded in Norway, album 
showcases Russell's skill at shaping his 
songs from true life events. 

Chris Wall, "No Sweat" (Rykodisc): 
Raised on a Montana ranch, Wall deliv- 
ers down-to-earth country music and re- 
counts life on the road. 

Carl Jackson /John Starling, 
"Spring Training" (Sugar Hill): Album, 
featuring Emmylou Harris & the Nash 
Ramblers, is full of snappy picking and 
soulful bluegrass vocals. 

Ranch Romance, "Blue Blazes" 
(Sugar Hill): Four contemporary cow- 
girls put western harmonies on a blend 
of honky -tonk, rockabilly, and swing 
music. 

Tim O'Brien, "Odd Man In" (Sugar 
(Continued on next page) 
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*Too Bad Brothers *Convicts *OG Style *Dana Dane 
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Rap -A -Lot 
Publicity Dept. 
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Hill): A collection of self -penned "new 
country" tunes by former Hot Rize 
(bluegrass) front man and featuring the 
musicianship of Jerry Douglas, Stuart 
Duncan, Nick Forster, and Mollie O'Bri- 
en. 

DANCE 
Clubland, "Hold On Tighter (To 

Love)" (4th & B'way): Swedish act, 
fronted by Zemya Hamilton, scored an 
international dancefloor smash with 
this jam, thanks partly to Steve "Silk" 
Hurley's inspired house remixes. 

Various Artists, "Dance Around The 
World" (Rhythm Safari): Producers Hil- 
ton Rosenthal and Bobby Summerfield 
earned acclaim for this collection of 
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world -beat favorites remixed for club 
consumption. 

808 State, "Oops" (Tommy Boy): 
U.K. ambient -house act teamed up with 
Bjork of the Sugarcubes for this acid - 
splashed dance track, which was a fa- 
vorite among club and alternative radio 
programmers. 

LFO, "LFO" (Tommy Boy): Intense 
and aggressive techno instrumental 
was a favorite on the international rave 
circuit. 

My Life With The Thrill Kill Kult, 
"Sexplosion" (Wax Trax): Double -en- 
tendre -laden funk /dance gem was a hit 
among alternative club and radio pro- 
grammers. 

FOLK 
Chris Smither, "Another Way To 

Find You" (Flying Fish): Much -lauded 
blues -folk guitarist performs his show 
staples on stage before a Boston audi- 
ence. 

The Deighton Family, "Rolling 
Home" (Green Linnet): Seven -member 
folk family mixes genres ranging from 
Celtic to Indonesian. 

John Prine, "The Missing Years" 
(Oh Boy): Grammy -winning album has 
Prine twisting tales and incorporating 
the "character voices" of guests like 
Tom Petty, Bonnie Raitt, and Phil Ever - 
ly. 

The Bitchin' Babes, "Buy Me, Bring 
Me, Take Me . But Don't Mess My 

Hair" (Philo): Live recording by funny 
female folk outfit (featuring Christine 
Lavin, Patty Larkin, Sally Fingerett, 
and Megon McDonough) grouses good - 
naturedly about love, life, and relation- 
ships. 

Various Artists, "When October 
Goes" (Philo): Collection of "autumn 
love songs" brings together songs for 
the season. 

Doc Watson, "My Dear Old South- 
ern Home" (Sugar Hill): Legendary Ap- 
palachian guitarist combines country 
and blues with traditional story- telling 
sensibility on album of classic folk and 
original songs. 

GOSPEL 
Carman, "Addicted To Jesus" (Ben- 

son): Church -themed collection, featur- 
ing the work of six producers, covers 
rap, rockabilly, country, Southern gos- 
pel, and story- songs. 

Jerry & Tanuny Sullivan, "A Joyful 
Noise" (CMF): Marty Stuart produced 
and co-wrote a number of these tunes, 
which showcase a brand of white gospel 
music that includes string -band tradi- 
tions and driven solo and harmony vo- 
cals. 

Gospel Harmonettes Of Demopolis, 
Alabama, "The Gospel Harmonettes Of 
Demopolis, Alabama" (Global Village): 
A 12 -song collection of Southern black 
gospel music performed a cappella by a 
four -woman group. 

The Ricky Grundy Chorale, "The 
Spirit Come Down" (Sparrow): The tra- 
ditional urban gospel sound of the Cho- 
rale's second Sparrow release combines 
contemporary elements with traditional 
overtones. 

Marion Williams, "Strong Again" 
(Spirit Feel): A 20 -song anthology of 
original material demonstrating the 
range of this traditional black gospel 
singer. 

HEAVY METAL 
Chuck Treece, "Dream'n" (Caroline): 

Metal guitarist (briefly of Bad Brains) 
fuses skate punk (non)sensibility and 
pop melody on his first solo outing. 

Skin Yard, "1000 Smiling Knuckles" 
(SST /Cruz): Mean metallic skronk from 
a crew of Seattle -ites, including Sub 
Pop superproducer Jack Endino. 

Corrosion Of Conformity, "Blind" 
(Relativity): Crushing chords and for- 
ays into hardcore and grunge give this 
multigenre metal band what one critic 
called its "serrated" edge. 

Sepultura, "Arise" (Roadrunner/ 
RC): Brazilian quartet's searing third 
effort tackles speed metal and social 
ills. 

Bad Brains, "Spirit Electricity" 
(SST): Six blow -the -audience -to-the -wall 
"rasta-core" tracks recorded live on the 
D.C. band's 1986 tour. Includes "Day 
Tripper" and "Banned In D.C." 

(Continued on next page) 

NAIRD MEET TO ROUND UP TOPICS FROM PROMOTION TO PACKAGING 
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Chapter 11 protection. 
Cambridge, Mass. -based Round- 

er, meanwhile, actually did acquire 
the assets of the House and is oper- 
ating a Midwestern branch out of 
the former House headquarters. A 
number of other independent dis- 
tributors, including Landmark, Rel- 
ativity, Navarre, Koch, and Caro- 
line, continue to grow and seek new 
lines. The label /distributor one -on- 
ones could be mind -boggling. 

Discussions about packaging 
take on a new dimension this year 
as well, in the wake of the recent de- 
cision by major manufacturers to 
adopt an industrywide jewel -box- 
only standard. 

In addition, a number of indepen- 
dent women in music for the first 
time will be featured on a panel Sat- 
urday, offering insight into their in- 

creasingly important role in the "old 
boy" network. 

Panelist Nina K. Easton, execu- 
tive VP at Atlanta's Ichiban Rec- 
ords, notes the panel indicates how 
times have changed in the indepen- 
dent music industry, as the number 
of women who hold positions of sig- 
nificant power grows. 

"This has always been a male - 
dominated industry, but there are a 
lot of successful females in all as- 
pects of the entertainment busi- 
ness," she says. 

A production crew from "Austin 
City Limits" is putting on the Indie 
Awards presentation, hosted by 
Austin DJ Jody Denberg of KGSR. 

Carla Olson will perform her rau- 
cous brand of rock'n'roll at the 
awards ceremony. Her set likely 
will include tunes from her Razor & 

Tie album "Too Hot For Snakes" 
(with Mick Taylor), which is nomi- 
nated for an indie award in the rock 
category. Spindletop's Marcos Loya 
also will perform his own brand of 
Latin -style contemporary jazz dur- 
ing the show. Loya's album "Love 
Is The Reason" is nominated for an 
Indie Award, as well. 

Huey Meaux, owner of Crazy Ca- 
jun Records, will be inducted into 
the Trustees Hall of Fame, as will 
rocker George Thorogood, who be- 
gan his recording career with 
Rounder Records. 

After -hours entertainment 
should be especially hot this year, 
as convention headquarters is close 
to the popular Sixth Street clubs, 
which should be jumping with inde- 
pendent music showcases, both tied 
to the convention and not. 
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HISTORICAL 
Bob Marley & the Wailers, "One 

Love" (Heartbeat): Forty tracks com- 
prise this collection of previously unre- 
leased material, rare alternate takes, 
and obscure Jamaican single sides. 

Jimmie Rodgers, "Jimmie Rodgers 
Library" (Rounder): Series of record- 
ings chronicles the "father of country 
music's" career. Tracks were remas- 
tered by Jorg Siemer of Bear Family in 
Germany and set is fully annotated by 
Rodgers biographer Nolan Porterfield. 

Leadbelly, "Library Of Congress Re- 
cordings" (Rounder): Set includes per- 
formances recorded by John and Alan 
Lomax between 1934 and 1942. Three 
volumes include old standards such as 
"C.C. Rider" and "Green Corn." 

Duke Ellington, "Carnegie Hall, No- 
vember 13, 1948" (Vintage Jazz Clas- 
sics): The complete never -before -issued 
concert recording features Ben Web- 
ster, Johnny Hodges, and Al Hibbler 
performing many tunes never recorded 
by the band. 

Nat King Cole, "The Complete Early 
Transcriptions" (Vintage Jazz Classics): 
Milestone set features more than a hun- 
dred unissued tracks that thoroughly 
document the trio's early recording ca- 
reer, predating its first commercial re- 
cords. 

JAZZ, CONTEMPORARY 
Jesse Davis, "Horn Of Passion" (Con- 
cord Jazz): New Orleans -bred lion de- 
buts on this recording. Bird may echo 
from the bell of his alto, but Davis is ob- 
viously crafting a sound of his own. 

Jeff Linsky, "Simpatico" (Kamei): 
Linsky's chord -melody improvisations 
result in Latin -based swing, a specialty 
from this virtuoso on the requinto (a 
three -quarter -sized Spanish guitar). 

Ellis Marsalls, "Solo Piano (Piano In 
E)" (Rounder): The head of New Or- 
leans' "First Family" ruminates 
through piano jazz history, tipping his 
hat to masters who preceded him. 

Marcos Loya, "Love Is The Reason" 
(Spindletop): Music director for the 
"Paul Rodriguez Show" (and Madonna 
sidekick) forges the pop link between 
American and Latin sensibilities on this 
solo debut. 

Sam Riney, "Talk To Me" (Spindle - 
top): Wearing the producer's hat for the 
first time, reedman Riney opted for the 
"live performance" feel on this, his 
fourth album for the label. 

JAZZ, TRADITIONAL 
Rosemary Clooney, "For The Dura- 

tion" (Concord Jazz): This poignant col- 
lection of World War II songs perfectly 
frames all the emotions worth summon- 
ing. Rosey looks back, nostalgically, but 
not sadly. 

Lin Halliday, "Delayed Exposure" 
(Delmark): It took tenorman Halliday 
more than 40 years to come up with his 
first session as a leader, thus, the hip al- 
bum title. A full -bodied blowing date, 
without frills or excess. 

Houston Person, "Why Not" (Muse): 
A most underappreciated tenorist sur- 
rounds himself with up-and-comers on 
this tenor -organ- trumpet cooker. 
Brawn meets burn. 

Ricky Ford, "Hard Groovin' " 
(Muse): Ford invites the next genera- 
tion's best players to engage him in 
some "hard groovin'." Playmates Roy 
Hargrove, Geoff Keezer, Bob Hurst, 
and Jeff "Tain" Watts rise to the chal- 
lenge. 

Wallace Roney, "Obsession" (Muse): 
The heir to Miles Davis (sonically speak- 
ing, that is) crosses horns with tenorist 
and front -line foil Gary Thomas. Their 
"obsession" is our delight. 

Tony Campise, "Once In A Blue 
Moon" (Heart Music): Following the 
Texas tradition of big -toned tenormen, 
Campise asserts his authority with jazz 
standards and bebop classics. 

LATIN 
Flor de Cana, "Dancing On The 

Wall" (Flying Fish): Bilingual American 
septet expands its "Pan American 
World Beat" sound to include French 
West African zouk. 

Ray Barretto, "Handprints" (Con- 
cord Picante): This veteran conguero 
from Brooklyn turns in another tasty 
Latin -flavored jazz album. 

Tito Puente, "Out Of This World" 
(Concord Picante): A typically brassy, 
bright, Afro- Caribbean jazz treat from 
"Mr. Mambo" himself. 

Various Artists, "LAtino LAtino: 
Music From The Streets Of L.A." 
(Rhythm Safari): A host of L.A.'s most 
popular Hispanic artists proves that 
tropical Latin dance grooves exist out- 
side of Miami and New York. 

Carabali, "Carabali II" (Mango): The 

second album by this New York outfit 
further reaffirms that salsa does not re- 
quire a horn section to sound hot. 

NEW AGE 
EKO, "Future Primitive" (Higher 

Octave): Debut instrumental album fea- 
turing acoustic and electronic instru- 
ments blends Andean, African, Irish, 
Celtic, and Caribbean music. 

Ottmar Liebert & Luna Negra, 
"Borrasca" (Higher Octave): Third al- 
bum in group's trilogy features special 
horn arrangements as well as a sultry 
Latin piano. 

Doug Smith, "Order Of Magnitude" 
(American Gramaphone): Debut record- 
ing by a virtuoso of the acoustic steel 
string guitar fuses folk, rock, and jazz 
themes. 

Tim Story, "Beguiled" (Hearts Of 
Space): Story's first complete album in 
four years includes keyboards, acoustic 
piano, and guitar, painting intimate mo- 
ments of quiet strength, poignancy, and 
delicate drama. 

Paul Sullivan, "Nights In The Gar- 
dens Of Maine" (River): The latest re- 
lease from classically trained pianist/ 
composer whose classical and jazz roots 
are interwoven with his love for nature. 

Various Artists, "Day Parts: Sunday 
Morning Coffee" (American Grama- 
phone): This album is the first in a new 
series of conceptually reflective musical 
collections titled "Day Parts." 

R&B 
Johnny Adams, "Johnny Adams 

Sings Doc Porous: The Real Me" 

(Rounder): Recording comprises many 
tunes written specifically for Adams 
just prior to Pomus' death, plus several 
little -known compositions from years 
past 

Digital Underground, "Sons Of The 
P" (Tommy Boy): Whimsical, Oakland - 
based rap release is a paean to the mu- 
sic and zany mythology of George Clin- 
ton's '70s supergroup Parliament. 

Clarence Carter, "The Dr.'s Greatest 
Prescriptions" (Ichiban): Veteran R&B 
singer offers a solid collection of great- 
est hits from his Ichiban catalog. 

Mollie O 'Brien, "Every Night In The 
Week" (Resounding). 

Mitch Woods & His Rocket '88s, 
"Solid Gold Cadillac" (Blind Pig): Rock - 
a- boogie jump /swing release mixes 
late -'40s boogie -woogie and early -'50s 
rock influences. Charlie Musselwhite, 
Ronnie Earl, and the horn section from 
Roomful Of Blues guest. 

RAP 
Dream Warriors, "And Now The 

Legacy Begins" (4th & B'way): First al- 
bum by Canadian duo melds pop and 
rock music with hip -hop rhythms for a 
reflective and fun look at the cultural 
landscape. 

Success -N- Effect, "Back -N- Effect" 
(Ichiban): Atlanta -based rap duo covers 
traditional ground- street survival, 
partying, sex, social ills -with an album 
of jack swing beats. 

Ice Cube, "Death Certificate" (Priori- 
ty): Cube continued his red -hot streak 
with this platinum release, detonating a 

(Continued on next page) 
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storm of controversy with hardcore and 
socially inflammatory lyrics. 

Naughty By Nature, "Naughty By 
Nature" (Tommy Boy): Queen Latifah 
championed this group of New Jersey 
homeboys who rap about survival, sex, 
and society. Group hit paydirt with 
crossover smash "O.P.P." 

Queen Latifah, "Nature Of A Sista" 
(Tommy Boy): The reigning queen of 
rap explores a variety of musical ex- 
pressions, from jazz and R &B to new 
jack swing, with her cool and composed 
rhyming style. 

REGGAE 
Lee Scratch Perry, "Lord God Mu- 

zick" (Heartbeat): Veteran producer, 
known as the Mighty Upsetter, chants 
and raves over his own wicked dance 
grooves. 

Burning Spear, "Jah Kingdom" 
(Mango): Grammy -nominated Burning 
Spear, aka Winston Rodney, continues 
visionary message and focus on his Af- 
rican and Rastafarian heritage. 

Israel Vibration, "Forever" (RAS): 
On its sixth album, trio uses mesmeriz- 
ing harmonies and a traditional roots 
reggae sound to express spiritual and 
religious convictions. 

Mikey Dread, "Best Sellers" (Ryko- 
disc): Compilation spans Dread's career 
from 1979 to the present, including such 
U.K. reggae -pop hits as "Break Down 
The Walls" and "Warrior Stylee." 

Lucky Dube, "Captured Live" (Shan - 
achie): Album by South Africa's best- 
selling recording artist showcases rich, 
buttery vocals and intense, live perfor- 
mances. 

Mutabaruka, "Blakk Wi 
Blak. .k. .k.." (Shanachie): Jamaica's 
foremost dub poet explores such topics 
as environmental destruction, misrepre- 
sentation of Rastafari, junk food, and 
racism. 

ROCK 
Sunday All Over The World, "Kneel- 

ing At The Shrine" (EG): Robert Fripp 
returns to the recording landscape with 
familiar Frippish ideas -skittering gui- 
tar lines creating intricate webs of 
sound -and soulful vocals by wife 
Toyah. 

Dave Alvin, "Blue Blvd" (Hightone): 
Ex- Blaster's first album in four years 
re-examines the roots of rock'n'roll on 
this collection of wry hard -luck stories. 

The Bobs, "Sing The Songs Of" (Ka- 
leidoscope): A cappella group wraps its 
vocal chords around rock classics by the 
Beatles, Jimi Hendrix, Led Zeppelin, 

and more. 
Carla Olson And Mick Taylor, "Too 

Hot For Snakes" (Razor & Tie): Ex -Roll- 
ing Stones guitarist Taylor and former 
Textones front woman Olson turn in a 
live set of bluesy originals and covers. 

Spanic Boys, "Strange World" 
(Rounder): Father -son team builds its 
brand of country -rock on twangy gui- 
tars and Everly Brothers -like harmo- 
nies. 

SEASONAL 
Various Artists, "Ichiban Blues At 

Christmas" (Ichiban): Blues artists per- 
form classic and original Christmas ma- 

The 1991 NAIRD Indie Award nominees pictured in the photo montage on page 
60 are as follows: 1. Rosalie Sorrels; 2. Chris Wall; 3. Ad Vielle que pourra; 4. 

Nathan Williams; 5. the Story; 6. Jackie Torrence; 7. Karen Akers; 8. Ottmar 
Liebert; 9. Dave Alvin; 10. Lucky Dube; 11. Chris Smither; 12. Ray Barretto; 13. 

Holly Near; 14. Doug Smith; 15. Robert Ward; 16. Tim Story; 17. Dan Crary; 18. 

Corrosion Of Conformity; 19. John Prine; 20. the Leaving Trains; 21. Salit Keita. 
(Montage by Jeff Nisbet) 

terial. 
Various Artists, "And The Angels 

Sing" (North Star Records): Album of 
seasonal carols and hymns, cloaked in 
Baroque and Renaissance sounds, was 
created for Boston's Museum of Fine 
Arts to accompany a songbook of the 
same name. 

Peter Kater, "The Season" (Silver 
Wave): Pianist Kater delivers six tradi- 
tional numbers and four originals. The 
follow -up to his "For Christmas" re- 
lease. 

Various Artists, "Sugar Plums - 
Holiday Treats From Sugar Hill" (Sug- 
ar Hill): An album full of holiday spirit 
from a cappella to gospel, from blue- 
grass to humor, and from rock to in- 
strumentals. 

Ware Patterson Duo, "An Angel's 
Noel" (Sugo): Winter music -many 
classics -performed by flutist Bettine 
Clemen Ware and guitarist Richard 
Patterson. 

Various Artists, "Crystal Winter" 
(World Disc Productions): Traditional 
and original music for winter and the 
holidays performed by 10 artists, in- 
cluding Paul Scherer, Chythia Lynn 
Douglass, and Glen Helgeson. 

SOUNDTRACKS 
Five Guys Named Moe, "Five Guys 

Named Moe" (Relativity): A well -re- 
ceived London revue built around the 
music of '40s jazz star Louis Jordan. 
The show opened on Broadway in April. 

Vladimir Cosma, "My Father's Glo- 
ry/My Mother's Castle" (DRG): From 
the composer of "Diva," nostalgic, poi- 
gnant scores for two films based on 
autobiographical books by playwright/ 
film director Marcel Pagnol. 

Star Trek -The Next Generation, 
"The Best Of Both Worlds I & II" (GNP 
Crescendo): Original television sound- 
track from the third -season cliffhanger 
and the fourth- season opener. 

Star Trek Vol. II, "Doomsday Ma- 
chine /Amok Time" (GNP Crescendo): 
Original television soundtrack of these 
two episodes from popular series. 

Unoriginal Cast, "Forbidden Broad- 
way Vol. 2" (DRG): A compilation of the 
best Broadway show parodies from 
"Forbidden Broadway," now in its 10th 
year. 

STORYTELLING /SPOKEN WORD 
Jim Weiss, "She And He: Adventures 

In Mythology" (Greathall Productions): 
The storyteller's versions of Greek and 
Roman myths, aimed at children, ad- 
dresses equality of the sexes and the 
value of love and honor. 

Rosalie Sorrels, "Report From 
Grimes Creek" (Green Linnet): The vet- 
eran folk singer reminisces about her 
life in Boise, Idaho. 

Milbre Burck, "Saints And Other Sin- 
ners" (Kind Crone): A live story -telling 
concert for adults, consisting of dra- 
matic monologs and narrative "saint 
stories" from around the world. 
Themes of faith, struggle, endurance, 
and human kindness run throughout. 

Holly Near, "Singer In The Storm" 
(Redwood): Double cassette chronicles 
Near's intriguing life, beginning with 
her rural childhood and spanning her 
years at UCLA, in Hollywood, Vietnam, 
and beyond. Music cuts are inter- 
spersed throughout. 

Jackie Torrence, "Jump Tales" 
(Rounder): Children's tales with a sur- 
prise ending -hence the term "jump" - 
are culled from Torrence's family sto- 
ries and folk tradition, among other 
sources. 

STRING 
Frank Ferrell, "Yankee Dreams" 

(Flying Fish): New England fiddler 
pays homage to legendary fiddlers of 
the Northeast on traditional and origi- 

(Continued on next page) 

Higher Octave Music CoogrduIaFes Our NAIRD 1991 Indie Affidids Nominees 

NEW AE 

NO "Future Primitive" 

Introducing our future nominees 

WILLIAM AURA & FRIENDS 
Higher Octave 

William Aura 
"Every Act Of Love" 
(HOM 7040) 

Top 5 at radio 

Top 20 Billboard New Age 

Smooth flowing melodies are 

complemented by a rich undercurrent of 

Brazilian percussion. "From first note to 

last...a labor of love and this feeling can't 

help but be passed along to the listener" 

-Beth Lewis, MAC Report 

Robin Frederick 
"How Far? How Fast ?" 
(HOM 1041) 

Over 5 million listeners have been touched 

by Robin's music. Her debut solo album is a 

collaboration with Fleetwood Mac producer Ken 

Caillat and features performances from Grant 

Geissman and Dave Koz, woven through sensual 

pop grooves. 

(HOM 7035) 

Ottmar liebert "Borrasca" 
(HOM 7036) 

ADULT (OMTEMPOHflY/POP 

Amarna "Shadowplay" 
(HOM 7033) 

Introducing our future nominees 

Bruce BecVar 
"Rhythms Of life" 
(HOM 1043) 

Heartfelt guitar melodies eloquently 

express diversity through rhythm. BecVor's 

fourth album and Higher Octave debut is 

highlighted with his own invention, the 

Shakti -Harp and performances from Pau 

McCandless, Alex Acuno and Randy 1ko 

among others. 

Higher Octave Music 8033 Sunset Blvd. #41 L.A. CA 90046 (213) 856 -0039 FAX (213) 656 -6490 

Abdel !Whirr and 
The Soto Koto Bond 
"Gumbay Dance!" 
(HOM 7044) 

'Smile Music' of The Gambia returns in this 

explosive debut album. Spectacular 

percussion and exotic instruments are 

combined with contemporary guitars, 

saxophones and keyboards generating on 

irresistible urge to dance. 

Member or 

MAIM" 
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nal works from the Shetland Isles, Cape 
Breton, Boston, etc. 

Mike Compton And David Grier, 
"Climbing The Walls" (Rounder): Two 
of bluegrass' finest players perform a 
sparkling set of traditional and original 
instrumentals along with Blaine 
Sprouse, Roy Huskey, and a host of 
Nashville's finest. 

Jody Stecher And Kate Brislin, 
"Blue Lightning" (Rounder): Breadth 
of duo's material spans everything 
from blues to bluegrass, old -time to 
hoedown, and honky -tonk to gospel. 

Mike Seeger, "Solo: Oldtime Country 
Music" (Rounder): Home -recorded solo 
album features 16 traditional -style 
Southern ballads, songs, and instru- 

mentals. 
Dan Crary, "Thunderation" (Sugar 

Hill- Pamlico Sound): Flatpicking guitar 
album will appeal to guitarists, folkies, 
new -agers, and bluegrassers alike. 
Tracks range from traditional to pro- 
gressive. 

WORLD MUSIC, CONTEMPORARY 
Boukman Eksperyans, " Vodou Ad- 

jae" (Mango): Exuberant synthesis of 
the music of Vodou temples, Haitian 
rara music, and contemporary Carib- 
bean popular music. 

Salif Keita, "Amen" (Mango): Wayne 
Shorter, Carlos Santana, and Bill Sum- 
mers join Keita on this album, which 
fuses African rhythms with jazz. Lyrics 

SCHEDULE OF EVENTS FOR 

1992 NAIRD CONVENTION 
Town Lake Hyatt Regency, Austin, Texas, May 6 -10 

Wednesday, May 6 
8 a.m.-5 p.m. Registration /NAIRD Office, Panhandle 
11 a.m. Orientation /First Timers Phase I, Hill Country B/C 
noon Distribution (Crash Course panel), Hill Country B/C 
1:30 p.m. Vended box lunch for Crash Course attendees, Hill Country A 
2 p.m. Label /Artist Contracts (Crash Course panel), Hill Country B 
3 p.m. Production /Manufacturing /Packaging (Crash Course panel), 

Hill Country B/C 
4 p.m. Marketing /Promotion (Crash Course panel), Hill Country B/C 
5 p.m. Retail (Crash Course panel), Hill Country B/C 
9 p.m. Welcome Reception, Foothills -17th Floor 

Thursday, May 7 
8 a.m.-5 p.m. Registration /NAIRD Office, Panhandle 
8 a.m. Continental Breakfast, Branchwater 
9 a.m.-1 p.m. Exhibitor Set -Up, Texas Ballroom 
9 a.m. General Membership Meeting, Hill Country 
9:45 a.m. A Texas -Sized Welcome from Mayor Bruce Todd and Councilman 

Max Nofziger, Hill Country 
10 a.m. Opening Remarks, Hill Country 
10:30 a.m. Legends Panel, Hill Country 
12:15 p.m. Distributor /Label One -On -One Meetings, Foothills -17th Floor 
2 p.m. -6 p.m. Opening Session of 1992 Trade Show 
6 p.m. Committee Meetings: Indies, Convention '93, Membership, 

Children's Music SIG, Big Bend 
7:15 p.m. Night Out At Austin's Broken Spoke Roadhouse. Meet in 

Hyatt lobby. 
11 p.m.-2 a.m. Hospitality Suite, Room 1606 

Friday, May 8 
8 a.m. Continental Breakfast, Branchwater 
8:15 a.m. First Timers: Phase II, Big Bend 
8:30 a.m. -4 p.m. Registration /NAIRD Office, Panhandle 
9:30 a.m. Distribution In The '90s, Hill Country 
11:15 a.m. Working A Release, Big Bend; Publishing, Hill Country 
1 p.m. Distributor /Label One -On -One Meetings, Foothills -17th Floor 
2:30 p.m. Special -Interest Workshops: Indie Label Sales Reps, 

Hill Country A; Rap /R &B /Urban, Hill Country B; Gospel, 
Hill Country C; Packaging Options, Big Bend D /E. 

4 p.m. Deadline for Agenda Items for Sunday's General Member 
Meeting & Trustee Ballots. 

4 p.m. -7 p.m. Closing Session, 1992 Trade Show 
11 p.m. -2 a.m. Hospitality Suite, Room 1606 

Saturday, May 9 
8 a.m. Continental Breakfast, Branchwater 
9 a.m. -noon Registration /NAIRD Office, Panhandle 
9 a.m. New Technologies Demonstration, Texas III 
9:30 a.m. Sell The Gift Of Video, Big Bend 
10:45 a.m. "There Are No Business Problems, There Are Only People 

Problems," personnel management seminar, Hill Country 
10:45 a.m. Independent Women In Music, Big Bend 
12:30 p.m. Distributor /Label One -On -One Meetings, Foothills -17th Floor 
2 p.m. Special -Interest Workshops: Charts & Tip Sheets, How To Use 

Them, Hill Country A; World Music, Hill Country B; Hard Rock/ 
Heavy Metal, Hill Country C; Folk /Bluegrass, Big Bend A /B /C 

3:45 p.m. Special- Interest Workshops: Children's Music, Hill Country A; 
International Sales, Hill Country B; Jazz, Hill Country C; 
Rock /Alternative, Big Bend A /B /C; New Age, Big Bend D/E 

7 p.m. Cocktails, Texas Foyer 
7:45 p.m. Banquet, Texas III 
9 p.m. 1991 Trustees Hall Of Fame Awards Ceremony, 1991 NAIRD 

Indie Awards Ceremony, Texas III; After Awards NAIRD 
Hospitality Suite, Room 1606 

Sunday, May 10 
9 a.m. -11 a.m. Breakfast and Closing Business Session, 

Adjournment, Texas I 

address contemporary political issues. 
Thomas Mapfumo, "Chamunorwa" 

(Mango): Called the "Lion of Zimba- 
bwe" for his outspoken political stance, 
Mapfumo takes traditional Shona melo- 
dies, normally played on mbira (thumb 
piano), and updates them to guitar. 

3 Mustaphas 3, "Friends, Fiends And 
Fronds" (Omnium): Compilation of sin- 
gles and rarities from 10 years of re- 
cordings by offbeat, genre -bending Bal- 
kan group. 

Mouth Music, "Mouth Music" (Ryko- 
disc): Duo's debut is a synthesis of tra- 
ditional Gaelic singing styles, African 
rhythms, and modern keyboard technol- 
ogy. 

WORLD MUSIC, TRADITIONAL 
Los Folkloristas, "Mexico" (Flying 

Fish): Seven -person group is the pre- 
mier folkloric ensemble in Mexico. Its 
work spans pre- Columbian melodies us- 
ing traditional instruments to contem- 
porary nueva cancion and conjunto. 

Sid Beckerman and Others, 
"Klezmer Plus" (Flying Fish): Becker- 
man has been a star of the East Coast 
Jewish music scene for four decades, 
mixing traditional klezmer melodies 
with contemporary dance music. 

Ad Vielle que pourra, "Come What 
May" (Green Linnet): Canadian group 
updates traditional French music using 
the rare "vielle," a type of hurdy -gurdy, 
as well as Flemish bagpipes, bouzouki, 
and mandola. 

Milladoiro, "Castellum Honesti" 
(Green Linnet): Group uses uillean 
pipes, bouzouki, Celtic harp, fiddle, ac- 
cordion, flute, and keyboards in a joyful 
performance of Galician music, the 
Celtic music of Spain. 

Bayram Bilge Toker, "Bayram" 
(Music Of The World): Toker, a virtuoso 
on the instrument known as baglama or 
saz, showcases his talents on this collec- 
tion of traditional Turkish folk songs 
and Sufi melodies. 

COVER DESIGN 
"The Essential King Crimson: Frame 

By Frame" by King Crimson (EG), de- 
sign by Bill Smith. 

"Grace In Gravity" by the Story 
(Green Linnet), design by Jennifer Kim- 
ball. 

"Nature Of A Sista" by Queen Lati- 
fah (Tommy Boy), design by Red Her- 
ring Design. 

"For Our Children" by Various Art- 
ists (Walt Disney), design by Claudia 
Mielnik. 

"Voyaging With The Whales" by 
Richard Hooper (World Disc Produc- 
tions), design by Mitzi Johnson. 

LINER NOTES 
"On Tap" by Junior Wells (Delmark), 

notes by Steve Tomashefsky. 
"In Country: Songs Of Americans In 

The Vietnam War" by Various Artists 
(Flying Fish), notes by Lydia Fish. 

"There's A Bright Side Somewhere" 
by Nathaniel and Fleets Mitchell (Glob- 
al Village), notes by Art Rosenbaum. 

"Black History /Black Culture" by 
the Soul Vibrations (Redwood), notes 
by Greg Landau. 

"Long Journey Home" by the Ken- 
tucky Colonels (Vanguard), notes by 
Mary Katherine Aldin. 

Compiled by Deborah Russell with 
reporting by Glenn Darby, Barbara 
Davies, Larry Flick, Debbie Holley, 
John Lannert, Jeff Levenson, Ro- 
chelle Levy, Janine McAdams, 
Moira McCormick, Trudi Miller, 
Chris Morris, and Edward Morris. 

[jConcord Jazz and 

A[! Invite You 

to Hear Music from 

Concord's Acclaimed 

Solo Piano Series 

"LIVE AT 

MAYBECK 

RECITAL HALL" 
On UNITED AIRLINES Flights 

Audio Channel 8 

May and June 

Free Catalog of these and 
hundreds of other fine jazz CDs 
and cassettes: 

Concord Jazz, Inc. 
P.O. Box 845 -B 

Concord, CA 94522 
Phone 800 -551 -5299 
Fax (510) 682 -3508 
Member of 

MAIM. 

JOANNE BRACKEEN 

DAVE MCKENNA 

DICK HYMAN 

WALTER NORRIS 

STANLEY COWELL 

HAL GALPER 

JOHN HICKS 

GERRY WIGGINS 

MARIAN MCPARTLAND 

KENNY BARRON 

ROGER KELLAWAY 

BARRY HARRIS 

STEVE KUHN 

ALAN BROADBENT 

BUDDY MONTGOMERY 

Fi 

PERCOLATER 
CRI 022 (LP /CA /C0) 

ALSO AVAILABLE 

ALLROY SEZ...CR1001 (LP /CA /C0) 
ALIROY'S REVENGE CRZ 006 (LP /CA/CD) 
TRAILBLAZER LIVE) CRZ 010 (LP/CA/CD) 

ALLROY SAVES CRZ 011 (LP/CA/CD) 

SST RECORDS. DISTRIBUTOR FOR. 

SST, CRUZ, NEW ALLIANCE 
CALL: 213 430 -7687 
FAX: 213 430 -7286 

WRITE: P.O. BOX 1. LAWNDALE. CA 
90260 USA 

Member CRUZ 

Isr 

GEMINI 
DISTRIBUTING 

INDEPENDENT 

DISTRIBUTOR & 

FULL LINE 

ONE STOP 

6115-C NORTHBELT DRIVE 

NORCROSS, GA 30071 

(404) 441 -1868 

FAX: (404) 441 -9012 

Nominee: 

Best Classical Album 
1991 Indie Awards 

FIESTA! 
Dallas Wind Symphony 

RR -38 (CD, 2 -LP set) 

REFERENCE RECORDINGS 
America's Premier Audiophile Label 

Member of 

NAIRD 
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GERMAN RECORD BIZ LENDING HAND TO INDIE STORES 
(Continued from page 54) 

age of the population. 
Currently, 80% of German record 

sales are accounted for by fewer 
than 1,000 outlets. Department 
stores and various kinds of chain 
stores have about 35% of the record 
business, rackjobbers and super- 
markets about 17 %, other wholesal- 
ers 12 %, megastores 7 %, clubs 5 %, 
and other outlets 4 %. 

DEALERS MUST SPECIALIZE 

So far, according to Schmidt -Sau- 
sen, 75 dealers have sought advice 
and help from the Cologne center. 
Among record companies, typical 
are comments from Phonogram 
managing director Louis Spillman. 
"To stay in business," he says, 
"small dealers must concentrate on 
what they do best. They just can't 
operate with the racks and the 
chains by selling only the top 30. 
They should specialize more -and 
the Cologne center is helping to 
move them in this direction. 

"A good example of the value of 
specialization is the Michell record 
store in Hamburg, which specializes 
in hard rock and heavy metal," he 
continues. "When there's a new re- 

lease by, say, Metallica, the shop no- 
tifies its customers by mail six 
weeks ahead and can count on sell- 
ing a thousand albums as soon as 
the record is out. The store has be- 
come a mecca for hard rock and 
metal devotees, where service and 
product knowledge are more impor- 
tant than discounting." 

Spillman emphasizes that one rea- 
son for the industry to help the 
small shops survive "is because 
they play an important part in de- 
veloping new acts, by making prod- 
uct available in small towns and ru- 
ral areas. If a demand is created by 
radio play and there is no store to 
meet that demand, then sales are 
very often lost." 

PHONONET UPWARD BOUND 

Meanwhile, the PhonoNet project 
is aimed at facilitating provision of 
release information to dealers and 
the ordering of product. Based in 
Hamburg and headed by managing 
director Georg Hellwig, PhonoNet 
hopes to get upward of 700 dealers 
on -line after the present test period 
aimed at perfecting the software. 

Retailers joining the system, 

PhonoNet Ordering System 
Follows In U.K. Footsteps 
BY JEFF CLARK -MEADS 

LONDON -The PhonoNet sys- 
tem recently introduced in Germa- 
ny is based on a project introduced 
in the U.K. in 1987, the Electronic 
Retail Ordering System. 

The main difference between 
EROS and PhonoNet is that 
EROS still has only half the U.K.'s 
distributors on board, while 
PhonoNet is being backed by all 
the major players in the German 
market. 

EROS was established by Poly - 
Gram, with EMI and BMG joining 
the initiative at an early stage. 
However, despite retailers' enthu- 
siasm for the system, none of the 
other significant distributors has 
joined EROS in its five years of 
operation. 

Though it has never been said 
publicly, it is believed the nonpar- 
ticipating distributors feel the in- 
hibiting factor is the cost of be- 
coming involved. PolyGram, EMI, 
and BMG put considerable effort 
into seeking partners, but poten- 
tial collaborators were deterred by 

the portion of the development 
costs they would have to bear. 

The incentive for joining EROS 
stems from the argument that it is 
good for business because avail- 
able titles can be displayed readily 
to both the retailer and consumer. 
Indeed, there is a large fun ele- 
ment involved when customers 
are given access to EROS and can 
browse through catalogs. Dealers 
say such browsing often leads to 
purchases. 

However, the downside for the 
distributors is the temptation for 
retailers to order frequently. In- 
stead of presenting one substan- 
tial order to a telesales operator or 
sales rep, dealers find it easy to 
tap in a request whenever they sit 
at their EROS equipment key- 
board. That, say the distributors, 
can lead to five or more orders in 
one day from the same store. 

Nonetheless, EROS is popular 
with both ends of the distribution 
chain because of the paperwork it 
has removed and the easier lines 
of communication it has created. 

which costs about $12 a day to sub- 
scribe to, will be able to input all 
their orders in one operation, with 
the computer directing the orders to 
the appropriate company mail box- 
es. They will also receive regular in- 
formation on new releases, price 
changes, deletions, and so on. 

Retailers that are already com- 
puterized can simply adapt and in- 
stall the PhonoNet program. Deal- 
ers not yet computerized will be 
able to acquire a single work station 
plus all the necessary software for 
about $2,700, with payments spread 
over four years. Without subsidiza- 
tion by the record companies, the 
cost would be about $4,500. 

The system permits fast tracing 
of repertoire by title, composer, or 
artist and, says Hellwig, will enable 
the dealer to devote more time to his 
customers. 

A long -term goal of PhonoNet is 
the widespread monitoring of unit 
sales to enhance the accuracy of the 
industry sales charts. 

DEALER APATHY 

A major problem to be overcome 
in maximizing the effectiveness of 
the CBT and PhonoNet is a certain 
apathy among dealers who, accord- 
ing to German record industry asso- 
ciation director Peter Zombik, have 
been slow to respond to these indus- 
try initiatives. "We have to educate 
the dealers to see the advantages of 
computerization and of adopting so- 
phisticated business methods and 
marketing techniques," he says. 

Sony Music managing director Jo- 
chen Leuschner, a firm supporter of 
the PhonoNet system, argues that 
the industry should not be worried 
by initial dealer apathy. "The move 
into data processing is not easy for 
the traditional dealer -and it will 
take time for the message to get 
home. Teething troubles are normal 
with data processing, and getting 
the program right can be a long pro- 
cess. 

"But I think the PhonoNet idea is 
an absolute must for our future 
business. Holland has had a similar 
system for a number of years, and it 
works fine. I'm convinced the sys- 
tem will, in time, be widely adopted 
in Germany. We just have to show 
the dealers the advantages :" 

U.K pirate station 
Radio Caroline is 
finally going legit 
... see page 76 

Sony Beats The Pop Drum For `Hush' 
BY BARBARA DAVIES 

NEW YORK- Crossover success for 
"Hush," the classical collaboration 
between cellist Yo-Yo Ma and vocalist 
Bobby McFerrin, has Sony Classical 
executives thinking about keeping 
the album's momentum strong 
enough to carry it into the Christmas 
sales season. 

Though the album has received lit- 
tle airplay and is selling well without 
benefit of a video, it is being market- 
ed like a pop album, says Jim Gavi- 
gan, Sony Classical's VP of sales. At 
some retail locations, sales of the al- 
bum have surpassed those of Natalie 

Cole and Nirvana, he claims. 
"Hush" is on Wherehouse Enter- 

tainment's roster for April's "Test 
Spin" program, alongside several pop 
acts, and Ma and McFerrin are to ap- 
pear on "The Arsenio Hall Show" 
Monday (4), about the time a series of 
ads for the set will run on VH -1. 

It seems an unlikely campaign for 
an album considered classical, but 
Sony executives say since the album 
defies definition, so should the mar- 
keting and publicity. "We've had to 
find ways to get into peoples' ears 
without the airplay," says Loraine 
Perri, Sony Classical's VP of product 
marketing, who says the duo has 

been featured recently on Sony's 
Times Square Jumbotron. They may 
also do a video. 

Because of the continuing buzz, 
the album has been flying out of 
stores, says Gavigan, and reached 
No. 93 on The Billboard 200 in the 
April 25 issue, before slipping back to 
No. 126 last week. The album has 
also been No. 1 on the Top Crossover 
Albums chart for seven weeks. 

The retail buzz was created early 
on through Sony's branch offices, 
which "really worked the product," 
Gavigan says, and through a teaser 
cassette sent out to retailers before 
the album shipped in late January. 

Billboard® FOR WEEK ENDING MAY 9, 1992 

To p Pop® Catalog Albums.. 

P 3 

Y 

g 3 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 1 - 1 TITLE 
o 

1- 
_ 

1 1 

* * * No. 1 * * * 
ERIC CLAPTON 2 TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 825382 (7.98 EQ/11.98) 11 weeks at No. 1 51 

2 2 
ENYA WATERMARK 
REPRISE 26774* (10.98/15.98) 28 

3 13 
QUEEN A NIGHT AT THE OPERA 
HOLLYWOOD 61065 * /ELEKTRA (9.98/13.98) 25 

4 4 
DEF LEPPARD A 10 HYSTERIA 
MERCURY 830675* (9.98 E0115.98) 45 

5 10 
MEAT LOAF 6 BAT OUT OF HELL 
CLEVELAND INT'L 34974 /EPIC (5.98 EQ/9.98) 51 

6 29 HOLLLYWOOD 61037 * /ELEKTRA (9.98/15.98) 
NEWS OF THE WORLD 

10 

7 3 
JAMES TAYLOR ' GREATEST HITS 
WARNER BROS. 3113 (7.98/11.98) 51 

8 7 
JOURNEY 3 JOURNEY'S GREATEST HITS 
COLUMBIA 44493* (9.98 EQ/15.98) 51 

9 9 
BOB MARLEY AND THE WAILERS 3 LEGEND 
TUFF GONG/ISLAND 846210 /PLG (198/15.98) 40 

10 25 HHOLLYWOO.61066* /ELEKTRA (14.98/20.98) 
LIVE KILLERS 

10 

11 8 
STEVE MILLER BAND 5 GREATEST HITS 
CAPITOL 46101* (7.98/11.98) 51 

12 6 
THE EAGLES 12 GREATEST HITS 1971 -1975 
ELEKTRA 105 (7.98/11.98) 51 

13 12 
AEROSMITH 6 GREATEST HITS 
COLUMBIA 36865* (5.98 EQ/9.98) 51 

14 5 
THE RIGHTEOUS BROTHERS BEST OF RIGHTEOUS BROTHERS 
CURB 77381* (6.98/10.98) 51 

15 11 
THE DOORS BEST OF THE DOORS 
ELEKTRA 60345* (12.98/19.98) 40 

16 17 
JIMMY BUFFETT SONGS YOU KNOW BY HEART 
MCA 5633 (7.98/11.98) 51 

17 16 
GUNS N' ROSES 6 APPETITE FOR DESTRUCTION 
GEFFEN 24148* (9.98/15.98) 51 

18 14 
METALLICA3 ...AND JUSTICE FOR ALL 
ELEKTRA 60812* (9.98/15.98) 42 

19 15 
ELTON JOHN GREATEST HITS 
MCA 1689 (4.98/11.98) 50 

20 19 
U2 A, THE JOSHUA TREE 
ISLAND 842298 (9.98/15.98) 19 

21 21 PATSY 
CLINE 

MCA 
8II E 

3 GREATEST HITS 
51 

22 22 
METALLICA2 RIDE THE LIGHTNING 
ELEKTRA 60396' (9.98/13.98) 36 

23 20 
METALLICA 2 MASTER OF PUPPETS 
ELEKTRA 60439 (9.98/13.98) 37 

24 18 
THE EAGLES GREATEST HITS VOL. 2 
ELEKTRA 60205* (7.98/11.98) 51 

25 26 
PINK FLOYD 8 THE WALL 
COLUMBIA 36183 (15.98 E0/31.98) 51 

26 27 
LED ZEPPELIN 10 LED ZEPPELIN IV 
ATLANTIC 19129 (7.98/11.98) 51 

27 28 
AC/DC 1° BACK IN BLACK 
ATLANTIC 16018* (7.98/11.98) 51 

28 31 
PINK FLOYD 112 DARK SIDE OF THE MOON 
CAPITOL 46001 (9.98/15.98) 51 

29 30 
DEF LEPPARD PYROMANIA 
MERCURY 10308* (9.98/13.98) 4 

30 24 
BILLY JOEL 2 GREATEST HITS VOL. I & I I 

COLUMBIA 40121* (11.98 EQ/28.98) 51 

31 23 
ENYA ENYA 
ATLANTIC (7.98/11.98) 

32 33 
METALLICA KILL 'EM ALL 
ELEKTRA 60766* (9.98/1318) 15 

33 32 
BAD COMPANY 2 10 FROM 6 
ATLANTIC 81625* (7.98/11.98) 48 

34 34 
SALT -N -PEPA BLITZ OF SALT -N -PEPA HITS 
NEXT PLATEAU 1025 (9.98/13.98) 28 

35 38 
CHICAGO GREATEST HITS 1982 -1989 
REPRISE 26080 (9.98/15.98) 47 

36 35 
ANDREW LLOYD WEBBER PREMIERE COLLECTION 
MCA 6284* (10.98/15.98) 28 

37 37 
THE POLICE SINGLES - EVERY BREATH YOU TAKE 
A&M 3902 (9.98/15.98) 44 

38 36 
LED ZEPPELIN 5 LED ZEPPELIN 2 
ATLANTIC 19127* (7.98/11.98) 39 

39 40 
RED HOT CHILI PEPPERS MOTHER'S MILK 
EMI 92152 */ERG (198/15.98) 2 

40 45 
BOB SEGER & THE SILVER BULLET BAND 3 NINE TONIGHT 
CAPITOL 12182* (12.98/15.98) 30 

41 41 
FLEETWOOD MAC GREATEST HITS 
WARNER BROS. 25801* (9.98/15.98) 34 

42 46 
LUTHER VANDROSS BEST OF LUTHER: THE BEST OF LOVE 
EPIC 45320 (13.98 EQ/19.98) 44 

43 39 
BRYAN ADAMS 4 RECKLESS 
A&M 5013* (9.98/15.98) 8 

44 - THE DOORS 2 GREATEST HITS 
ELEKTRA 515 * / (7.98) 20 

45 42 
VIOLENT FEMMES VIOLENT FEMMES 
SLASH 23845 */WARNER BROS. (9.98/13.98) 6 

46 - FOREIGNER 3 RECORDS 
ATLANTIC 80999* (7.98/11.98) 36 

47 44 
JIMI HENDRIX2 SMASH HITS 
REPRISE 2276 (7.98/11.98) 12 

48 - THE EAGLES e HOTEL CALIFORNIA 
ELEKTRA 103* (7.98/11.98) 30 

49 43 SL2A WAR 811148* (7.98 E0/11.98) 98) 6 

50 - BOSTON 10 BOSTON 
COLUMBIA 34188 (9.98/13.98) 4 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart and 
are reg'stering significant sales. Recording Industry Assn. Of America (RIAA) certification for sales of 

500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a 

numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl LP 

unavailable. Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for labels that do 
not issue list prices, are projected from wholesale prices. ® 1992, Billboard/BPI Communications, and 
SoundScan, Inc. 
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P ro Audio 

Construction Data. Executives of Sony's Digital Audio Disc Corp. CD 
manufacturing plant in Terre Haute, Ind., study the blueprints for construction of a 
new CD -ROM production center slated to go on -line later this year. At the site, 
from left, are the new facility's head of operations, Russ Kunz; DADC executive VP 
Mike Moran; and chairman /CEO James Frische. The facility will have a monthly 
production capacity of 2.5 million CD -ROM discs. 

I AUDIO TRACK 

NEW YORK 

PRODUCER ERIC KUPPER 
was in I.N.S. Recording working on 
tracks and remixing "Hypnotized" 
and "Set Me Free" by Clubland 
(Great Jones /Island). Kupper was 
also in with Mohammed Moretta 
completing the remix on Afrika 
Bambaataa's "Planet Rock" for 
Tommy Boy. Grand Master Flash 
was in with Audio 2 cutting vocals 
and mixing on the group's upcoming 
1st Priority /Atlantic album. Win - 
ston "Rice 'n Beans" Rosa was at 
the board. Towa Tei of Deee -Lite 
was in working on digital edits for 
the group's new Elektra album. 
Dennis Mitchell edited. 

Run- D.M.C. put down tracks for 
its new album on Profile Records at 
Rawlston Recording. Larry Smith 
and Jam Master Jay produced, with 
Akili Walker and George Mayers 
at the board. 

LOS ANGELES 

THE RED DEVILS MIXED their 
live project for Def American at 
Hollywood Sound Recorders. 
Brendan O'Brien engineered and 
Rick Rubin produced. Maria 
McKee (formerly of Lone Justice) 
was in overdubbing her upcoming 
album on Geffen. George Drakou- 
lias produced and O'Brien was at 
the board. 

Color Me Badd was in Aire L.A. 
remixing its "Thinking Back" single. 
Rhett Lawrence produced, with 
John Potoker at the board. Gregg 
Barrett assisted. Bob Margouleff 
and his assistant Brant Biles mixed 
tracks by Don Ciccone. Jerry Cor- 
betta produced, assisted by Rusty 
Richards. Rock Melons were in 
mixing their new album for Mush- 
room Records. Carmen Rizzo 
engineered, assisted by Barrett. 

Team Spirit Resounded At Wembley 
Clair Bros. Delivered Message Loud & Clear 

BY MIKE LETHBY 

LONDON- Freddie Mercury, who 
died late last year of AIDS, received 
a spectacular and fitting memorial at 
London's Wembley Stadium April 20 
with The Freddie Mercury Tribute 
Concert for AIDS Awareness. 

Roger Taylor, Brian May, and 
John Deacon -the three surviving 
members of Queen -assembled a 
star -studded cast for a memorable 
concert, seen live by 72,000 and on 
television in 73 countries. 

Without a bill having been an- 
nounced, the show, promoted by Har- 
vey Goldsmith, sold out in just three 
hours. "It was one of the biggest 
events we've ever done, and it was a 
brilliant success," said Goldsmith. 
"As a tribute to Freddie, we couldn't 
let it be anything less." 

The original plan had been for 
Queen to play with a succession of 
star vocalists and guest musicians. 

OTHER CITIES 

THE HARD BOYS completed 
tracking and mixing their debut al- 
bum on A.E.I. Records at Cheshire 
in Atlanta. The album is titled "A- 
Town Hard Heads" and the first sin- 
gle is titled "Groupies" (distributed 
by Ichiban Records). George "Cat- 
fish" Pappas, Tom Wright, Thom 
"T.K." Kidd, and Dales Abbott 
engineered. Kidd mixed. 

Mixes for Geri Allen's upcoming 
Blue Note /Toshiba /EMI album 
took place at Acme Recording, Ma- 
maroneck, N.Y. Peter Denenberg 
engineered, assisted by Thom Lein - 
bach. Nice 'N Smooth was in work- 
ing on remixes with engineer Rory 
Young for Ral /Sony. Digital edit 
work was completed on the Spin 
Doctors' Epic release. 

Tomme Gun recorded three 
songs at Planet Dallas, Dallas, for 
its blues /rock album on AM /FM 
Records. Rick Rooney engineered 
and Rick Hollowell produced. The 
Blue Johnnies completed recording 
and mixes on a song for Dragon 
Street Records. Patrick Keel pro- 
duced and Rooney engineered. 

Johnny Quest was in Jag Stu- 
dios, Raleigh, N.C., recording 
tracks for the upcoming Blue 
Dude /DB release titled "10 Million 
Summers." Dick Hodgin and Quest 
produced. Hodgin engineered and 
mixed. 

Ultrasonic Studios, New Orle- 
ans, had Delfeayo Marsalis in pro- 
ducing a tribute to Miles Davis. The 
recording features New Orleans 
trumpet players Leroy Jones and 
Nicholas Payton. Hammond Scott 
of Blacktop Records completed 
digital editing of "Blues Pajama 
Party," a compilation CD of Black- 
top artists including cuts by Robert 
Ward, Lynn August, Snooks Eag- 
lin, Earl King, Rod Piazza, Bobby 
Radcliff, James Harman, Hubert 
Sumlin, Ronnie Earl, Mighty Sam 

McClain, and James "Thunder- 
bird" Davis. 

Sunset Studios, Denver, had 
German band White Noise in work- 
ing on tracks for its first American 
release, on Tripan Entertainment. 
The album, titled "Late Great 
United States," was produced by 
Jon Fair. Lior M. and Techno 
Posse engineered. 

Debra Winger was in Full Sail 
Recording, Winter Park, Fla., for 
the recording of the soundtrack to 
the TriStar Pictures movie "Wilder 
Napalm." Two songs on the project 
are by the Mighty Echos, a four - 
person a cappella group. Gary Platt 
engineered, accompanied by Syn- 
clavist /arranger /assistant Ken 
Latchney. 

Material for Audio Track should be 
sent to Debbie Holley, Billboard, 
Fifth Floor, 49 Music Square W., 
Nashville, Tenn. 37203. 

For Whom The Belle Tolls. Regina 
Belle works with her brother Bernard 
on her upcoming album at Sound 
Factory studios in New York. 

But the event grew in concept until 
the final bill was divided into two 
halves, with the first half consisting of 
sets from Metallica, Extreme, Def 
Leppard, Spinal Tap, and Guns N' 
Roses, and the second half featuring 
Queen. 

Clips from a U2 show and a Johan- 
nesburg AIDS benefit concert were 
cut in during the first half by satellite, 
although they were slightly marred 
by technical problems. 

After a speech by Elizabeth Taylor 
it was Queen's turn, with guests in- 
cluding David Bowie, George Mi- 
chael, Lisa Stansfield, Roger Daltrey, 
Italian star Zucchero, Robert Plant, 
the old Mick Ronson/Ian Hunter 
team, and a bizarre but brilliant duet 
on "Bohemian Rhapsody" from Elton 
John and Axl Rose. Liza Minnelli led 
the show's finale with "We Are The 
Champions." 

Clair Brothers, Queen's PA com- 
pany since the '70s, brought over a 
120 -cabinet S4 system, stacked -un- 
usually-12 high by five wide per 
side. "I've always favored tall, narrow 
stacks," said Clair Brothers president 
Roy Clair. "For once, the set design 
allowed us to use it, and I'm very 
happy about it." With Wembley's cav- 
ernous acoustics and stringent spill- 
age laws, the configuration proved 
ideal. 

Clair's team, led by house engineer 
Trip Khalaf and monitor chief Jim 
Devenney, included Keith Carroll, 
Dave Kob, Manu Dajee, Anthony 
Tang, and Tom Ford. The sound 
team, as well as the lighting teams led 
by Samuelson Concert Productions' 
Brian Droft, had just 48 hours to prep 
the show. An American football game 
on Saturday meant only part of the 
stage set could be installed before- 
hand. 

Sound hardware onstage included 
Clair Brothers monitors; Clair and 
Community sidefills; and Harrison, 
Ramsa, and Yamaha PM2800 desks. 
Everyone except Def Leppard shared 
the same Marshall backline to cut 
changeovers. Engineer Chris Wade - 
Evans turned up with radio mikes 
and stayed to give his time to the gen- 
eral effort. "Whichever mikes the 
bands request we've tried to supply - 
Shure, Sennheiser, AKG, etc.," said 
Carroll. "We've been able to meet al- 
most all of their demands." 

Out front, Khalaf mixed on a pair 
of Yamaha PM3000s and a Clair con- 
sole, with a basic rack inventory, "to 
keep it as simple as possible," said 
Clair. "We always use Yamahas for 
this type of show because they're fa- 
miliar to everyone." 

Sound quality was generally very 
high, except -as always at Wemb- 
ley -under the huge echoing cano- 
pies. The system was time -aligned 
through Clair's Coherent Transfer 
boxes with custom -built limiters. "No 
other type was good enough," com- 
mented Clair, "and no one can hear 
ours in action." 

On the visual side, John McGraw 
designed a set aimed at making a big 
statement as cheaply as possible. The 
huge scrims were painted by Hang- 
man of Nottingham, which also ap- 

plied the art to the phoenix logos built 
by Samuelsons Group company Bril- 
liant Stages. 

David Mallett directed the cameras 
for Fugitive Films, with live broad- 
casts on BBC 2 and a host of other 
stations around the world. The inter- 
national flavor continued with power 
by U.S.-based Show Power, pyros by 
Le Maitre, and a pair of Star Vison 
screens from ScreenCo. 

The enormous light show was 
brought together by Samuelson's 
John Coppen and Steve Nolan from 
Chromatic Productions. "The Sam- 
uelson people became the nucleus, 
enabling us to run everything without 
getting in their way," said Nolan. 
"The crew were fantastic -happy and 
proud to be part of the show, even af- 
ter four hours' sleep on the load -in 
days." 

The light show was designed by 
Patrick Woodroffe, and its sheer 
scale and scope - designed equally for 
TV and the live audience -rated 
among his best work. 

He explained, "The brief was basi- 
cally [make it] spectacular, and as 
simple and strong as Queen shows al- 
ways were. I had two emotions about 
it afterward. One, relief that we'd got 
through it OK. And two, I was very, 
very happy with the way it all went." 

Brian Croft, Vari -Lite Europe 
chief, said, "I worked on Queen's last 
tour in '86 and Jerry [Stickles, pro- 
duction manager] is an old friend. He 
called me from Rock In Rio and asked 
me to coordinate the different types 
of lighting under one budget. We had 
about two months to organize it-and 
two days to build it! 

"Everything is much bigger than 
on a normal show; and as it was a one- 
shot, it was a little nerve - wracking 
with so many millions watching. Jerry 
put a lot of Queen's old team togeth- 
er -Rick O'Brien's the production 
manager, Lee Charteris is stage man- 
ager, among other old Queen roadies 
who came back." 

Croft concluded, "It's hard to be- 
lieve it's six years since Queen's last 
gig at Knebworth-which was a won- 
derful show. Queen tours were fa- 
mous for being good, happy tours. 
There are some great stories. There 
were plenty of damp eyes at the end 
of this concert." 

REPRINTS 
For reprints of 

advertisements or articles 
appearing in Billboard 

(minimum of 100) 
call 

Lydia Mikulko 
212 -536 -5292 

BILLBOARD MAY 9, 1992 69 

www.americanradiohistory.com

www.americanradiohistory.com


Pro Audio 
Billboard. 

STUD 0 ACT ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MAY 2, 1992) 

CATEGORY HOT 100 R &B COUNTRY MODERN ROCK ALBUM ROCK 

TITLE 
Artist/ 
Producer 
(Label) 

JUMP 
Kriss Kross/ 
J.Dupri 
(Ruffhouse /COL.) 

DON'T BE AFRAID 
Aaron Hall/ 
H.Shocklee, 
G.G.Wiz 
(Soul /MCA) 

THERE AIN'T 
NOTHIN 
WRONG WITH 
THE RADIO 
Aaron Tippin,/ 
E.Gordy Jr. 
(RCA) 

HIGH 
The Cure/ 
David M.Allen & 

The Cure 
(Fiction) 

REMEDY 
The Black Crowes/ 
The Black Crowes 
& 

George Drakoulias 
(Def American) 

RECORDING 
STUDIO(S) 
Engineer(s) 

KALA /STUDIO 4 

(Atlanta/ 
Philadelphia) 
Joe Nicolo 

UNIQUE 
(New York) 
Richard Joseph 
Rob Paustian 

EMERALD 
(Nashville) 
Bob Bullock 

THE MANOR 

(Shipton -On- 
Cherwel, 
ENGLAND) 

SOUTHERN 
TRACKS 
(Atlanta) 
Brendan O'Brien 

RECORDING 
CONSOLE(S) 

Trident 65 Series/ 
Neve 8048 

SSL 4000 E Series 
G Computer 

SSL 4064 E Series SSL 4000 G Series SSL 4000 E Series 

MULTITRACK 
RECORDER(S) 
(Noise Reduction) 

Studer A -80 Studer A -800 
Mark Ill 

Mitsubishi X -850 Studer A -800 Sony 11124 

STUDIO 
MONITOR(S) 

UREI 813 Westlake Kinoshita /Hidley 
TAD 

Custom Westlake Yamaha NS10 
Augsberger 

MASTER TAPE Ampex 456 Ampex 456 Ampex 467 Ampex 456 Ampex 456 

MIXDOWN 

STUDIO(S) 
Engineer(s) 

STUDIO 4 

(Philadelphia) 
Joe Nicolo 

UNIQUE 
(New York) 
Paul Logus 

MASTERFONICS 
(Nashville) 
John Guess 

OLYMPIC 
(London, 
ENGLAND) 
Mark Saunders 

RECORD PLANT 
(Los Angeles) 
Brendan O'Brien 

CONSOLE(S) SSL 4000 E Series 
G Computer 

SSL 4000 E Series 
G Computer 

SSL 4000 E Series 
G Total Recall 

SSL 4000 G Series SSL 4000 G Series 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Studer A -80 Studer A -800 Otari DTR -900 Studer A -820 Studer A -800 

STUDIO 
MONITOR(S) 

KRK Westlake Kinoshita /Hidley Genelec Yamaha NS10 
TAD /Kinoshita 

MASTER TAPE Ampex 467 Ampex 456 Ampex 456 Ampex 456 Ampex 456 

MASTERING 
(ALBUM) 
Engineer 

MASTERDISK 
Tony Dawsey 

CBS MASTERING 
Vlado Meller 

MASTERFONICS 
Glenn Meadows 

OLYMPIC 
Mark Saunders 

MASTERDISK 
Vlado Meller 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

MCA 
Manufacturing 

JVC WEA 
Manufacturing 

WEA 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

MCA 
Manufacturing 

Sonopress WEA 
Manufacturing 

WEA 
Manufacturing 

© 1992, Billboard /BPI Communications, Hot 100, R &B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

MORE ALBUMS 
GO GOLD ON AMPEX 

THAN ON ALL OTHER TAPES 

PLT TOGETHER 

AMPEX 
A MASTER OF ENGINEERING 

.Ampex Recording Media C'gkirntinn 401 Broadway, M.S. 22 -02 B1 Raluvod City, Calitiirnia 94063 1415)367-3809 

EUROSOUNDS 

A column by Zenon Schoepe on the European professional audio industry. 

U.K. 

LEADING LONDON MASTERING HOUSE Tape One Studios, which re- 
cently entered into receivership following the withdrawal of overdraft facilities 
by its bank, is now in "advanced negotiations" with a potential buyer from 
mainland Europe. 

The unnamed buyer reportedly operates in a related business and, according 
to Tape One co -owner Bill Foster, is "keen to carry on the Tape One tradition 
of advanced technology." 

sENNHEISER U.K. WILL handle the sales, distribution, service, and tech- 
nical support for the entire Neumann product range in the U.K. and Eire. 
The move follows Sennheiser's purchase of its fellow German microphone man- 
ufacturer last year. 

"It is our intention to increase the market penetration of all Neumann prod- 
uct beyond the traditional studio -based market," says Sennheiser U.K. sales 
and marketing manager Paul Whiting. 

THE SISTERS OF MERCY'S Andrew Eldritch has bought a Yamaha 
DMRB and DRU8 16 -track tape -based all -digital recording system for home 
preproduction on the group's forthcoming album. 

EMI STUDIOS ABBEY ROAD has installed a Cedar Restoration and Pro- 
duction System for removing noise from recordings. "Since taking delivery 
of our Cedar system, it has constantly been in use," said Chris Buchanan, 
manager of transfer operations at Abbey Road. 

LIVE SOUND ENGINEERS using BSS DPR901 dynamic equalizers on 
tour include Robert Collins and Adrian Fitzpatrick with Dire Straits, Lars 
Broghard with Rod Stewart, Rory Magrath with Simply Red, and John 
Lemmon with the Cure. 

Nu-NU WHITING AND Dutch Michaels have joined forces to relaunch the 
Music Bank backline and production hire service. The service is based in hire 
company Hilton Sound's new premises in Liverpool Grove, near the Elephant 
and Castle, London. 

ENGINEER/PROGRAMMERS Phil Harding and Ian Curnow have left 
PWL Studios and set up in one of the suites at The Strongroom in London. 

FRANCE 

FEBRUARY'S COMBINED SIEL and Theatrical Services Exhibition in 
Paris attracted 292 exhibitors, up 11% over 1991, and 27,328 visitors from 54 
countries, an increase of 14% over the previous year. 

POLAND 

POLISH SOUND DESIGNER Jarek Regulski worked in close cooperation 
with Tom Clark, sound designer for the Minskoff Theatre, New York, on the 
specification and design of the system for the musical "Metro." The play, which 
opened at the Minskoff recently, has been running at the Warsaw Teatr Dra - 
matyczny for more than a year. The specifications included a 40 -input Sound - 
craft Europa fitted with 56 Out Board Electronics moving faders. 

SWEDEN 

INDEPENDENT PRODUCTION COMPANY Ricochet in Stockholm has 
equipped each of its three recording studios with 32 tracks of Yamaha DRU8 
eight -track digital recorders running from two 40- channel Yamaha DMC1000s 
and four DMP7s. 

"We wanted the best sound quality available combined with full automation 
and total recall to save time," said Ricochet MD Peter Swartling. 

GERMANY 

TOUCHDOWN STUDIOS near Munich has installed the world's first Neve 
VRP Legend. The 60- channel postproduction version with Flying Faders au- 
tomation is housed in the control room of the John Flynn- and Sam Toyo- 
shima- designed Studio 2 to run alongside a Sony 3348 and two Otari 
MTR100s with Dolby SR. Touchdown's 3348 is the 1,000th DASH machine 
sale in the world. 

HEAVY METAL BAND THE SCORPIONS have purchased five Akai 
DR1200 digital 12- tracks for their personal recording setups. New enhance- 
ments to the system include extended recording time to 21.5 minutes at 
44.1kHz and the availability of a digital offset editor. 

SWITZERLAND 

STELLAVOX HAS ANNOUNCED the manufacture of its 100th Stelladat 
portable DAT machine replacement for the analog Nagra in -field recorder. 
Stellavox has now presold 1,200 of the machines. 
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CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10096. 

MAY 

May 2 -3, Seminar on Music Markets, presented 

by SOCAN, Hotel du Parc, Montreal. 514 -844- 

8377. 

May 4 -7, The 1992 International DJ Expo/West, 

presented by DJ Times and Testa Communica- 

tions, Sheraton Universal Hotel, North Hollywood, 

Calif. 516 -767 -2500. 

May 5, "New Opportunities In Direct Response 

Entertainment Marketing," presented by EPM 

Communications, Le Parker Meridien Hotel, New 

York. Leslie Graham, 312 -472 -2466. 

May 5, "Who's Hiring? Recording Industry Em- 

ployment in the '90s," seminar presented by the 

Los Angeles chapter of NARAS, at A &M Records, 

Hollywood. Billy James, 818 -843 -8253. 

May 6, "Creation Vs. Re- Creation: A Discussion 

on Sampling and Remixing Original Works," pre- 

sented by the Assn. of Independent Music Pub- 

lishers, ASCAP office, New York. Donna Frisina, 

212 -207 -1793. 

May 6-10, NAIRD Convention, Hyatt Regency, 

Austin, Texas. 609 -482 -8999. 

May 7 -8, Sponsorship Opportunities Workshop, 

seminar on getting corporate sponsorship, New 

York Vista Hotel, New York. 212 -799 -9029. 

May 7 -10, NABOB 16th Annual Spring Broad- 

cast Management Conference, The Hilton Resort 

Oceanfront at Palmetto Dunes Resort, Hilton 

Head Island, S.C. 202 -463 -8970. 

May 9 -10, Music Business Forum, Washington 

Marriott Hotel, Washington, D.C. 301 -604 -2330. 

May 11 -14, ITA "How and Why" Audio and Vid- 

eo Seminar, Nikko Hotel, Atlanta. 212 -643 -0620. 

May 12, The Recession: How to Survive It in 

the Entertainment Industry," Ma Maison Sofitel 

Hotel, Los Angeles. Jefflyn Dangerfield, 213 -465- 

9814. 

May 13 -14, Third Annual Billboard Latin Music 

Conference and Fourth Annual Billboard/Univi- 

sion Latin Music Awards, Caesars Palace, Las Ve- 

gas. Melissa Subatch, 212-536-5018. 

May 14, World Music Awards, Monte Carlo 

Sporting Club, Monaco. 011- 33 -93- 254 -369. 

May 14, Boston Songwriters Showcase, Club 3, 

Somerville, Mass. Adam Kibbe, 617- 229 -5781. 

May 14 -16, Music Row Industry Summit '92, 

Maxwell House Hotel, Nashville. 615-269-7074. 

May 16 -17, SPARS 1992 Los Angeles Busi- 

ness/Technical Conference: "Audio Work Sta- 

tions: The Audio Solution for Video Post Produc- 

tion," Beverly Garland Hotel, Los Angeles. 800- 

771 -7727. 

May 19, BMI Awards Dinner, honoring the writ- 
ers and publishers of the most -performed songs 

of 1991, Beverly Wilshire Hotel, Los Angeles. 213- 

659 -9109. 

May 20 -24, BRE Convention, Sheraton Hotel, 

New Orleans. 213 -469 -7262. 

May 27, Songwriters Hall of Fame 23rd Annual 

Induction Ceremony and Awards Dinner, Sheraton 

New York Hotel, New York. 212 -206 -0621. 

FOR THE RECORD 
Martin Otelsberg, who was Bo 
Diddley's manager, owned Mar- 
tin Otelsberg Management in 
Palm Beach, Calif. Talent Con- 
sultants International is Bo 
Diddley's booking agency, but 
Otelsberg did not work for that 
company. Incorrect information 
was given in Lifelines in the May 
2 issue. 

May 27 -31, American Women in Radio and 

Television Conference, La Posada Resort, Scotts- 

dale, Ariz. Diane Walden, 202 -429 -5102. 

May 28 -31, Summer Consumer Electronics 

Show, McCormick Center Place, Chicago. 202- 

457 -8700. 

JUNE 

June 4, Radio Creative Fund's Mercury Awards, 

presented to the creators of the country's best ra- 

dio advertising, sponsored by the Radio Advertis- 

ing Bureau, New York Hilton, New York. 212 -254- 

4800. 

June 4 -6, 1992 North Carolina Music Show- 

case, sponsored by ASCAP, Mad Monk nightclub, 

Wilmington/Wrightsville Beach, N.C. 919 -990- 

3299. 

June 10 -13, NAB Radio Montreux, Centre de 

Congress et d'Exposition, Montreux, Switzerland. 

202 -775 -4972. 

June 17 -21, New Music Seminar, Marriott Mar- 

quis, New York. 212- 473 -4343. 

I LIFELINES 

A Technical Matter. National Music Publishers Assn. and Harry Fox Agency 
president Ed Murphy, second from right, is shown following an address on new 
technologies April 6 at the monthly meeting of the music and performing arts 
unit of B'nai B'rith. He is flanked, from left, by Brad Simon, executive VP of the 
unit; Stanley Mills, VP of the unit; Morton Gould, president of ASCAP; and 
Mickey Gensler, president of the unit. (Photo: Chuck Pulin) 

BIRTHS 

Boy, Hugo Peter, to Brian and Liza 
Stanley, March 10 in New York. He 
is a bass player who has performed 
with such acts as the Kinks, Bryan 
Adams, and Tommy Shaw. 

Boy, Jeremy Donald, to Gerry and 
Jane Kopecky, March 19 in Den- 
ville, N.J. He is VP of sales at Poly - 
Gram Label Group. 

Girl, Zoe Lynn, to Bill and Rita Te- 
sar, April 11 in Englewood, N.J. He 
is VP and she is president of The 
Toy Specialists in New York, a pro- 
fessional audio, video, and musical 
instrument rental company. 

Boy, Joshua Andrew, to Hary and 
Andrea Blain, April 14 in Chicago. 
He is program director at WPNT 
Chicago. She is creative services 
and publicity consultant at Smarty 
Pants Audio & Video. 

Girl, Holly Elizabeth, to Barry and 
Rosalie Howarth, April 16 in San 
Francisco. He is market /sales coor- 
dinator for BASS /TM Tickets in 
Concord, Calif. She is music director 
for KFOG -FM San Francisco. 

Boy, Parker, to Marc and Helen 
Chase, April 19 in Tampa, Fla. He is 
operations manager for WFLZ 
there. 

Boy, Brandon Maurice, to Paul and 
Sheryl Menes, April 20 in Los An- 
geles. He is an entertainment attor- 
ney and partner in Menes Law 
Corp. 

Girl, Anastasia Sophia, to Joseph 
and Pamela DiCocco Alvarado, 
April 26 in Los Angeles. She is for- 
mer West Coast office manager of 
BPI Communications, parent com- 
pany of Billboard. They also own Al- 
varado Lighting Instruments, a 
company that provides lighting for 
music videos, movies, and televi- 
sion. 

MARRIAGES 

Leonard Breijo to Deirdra Gray, 
April 25 in Surfers Paradise, Aus- 
tralia. He is senior VP of business 
and legal affairs for Scotti Bros. 
Records. She is a television produc- 
er in Australia. 

DEATHS 

John DeVries, 76, of complications 
after exploratory surgery, April 17 
in Houston. DeVries was a lyricist 
who, with pianist Joe Bushkin, 
wrote such standards as "Oh, Look 
at Me Now," a 1941 hit for Frank 
Sinatra, and "There'll Be a Hot 
Time In The Town Of Berlin," a 
song made popular by Glenn Miller. 
DeVries also collaborated with gui- 
tarist /impresario Eddie Condon; to- 
gether they wrote such numbers as 
"Wherever There's Love," a song 
recorded by Lee Wiley. DeVries 
was also an interior designer, who 
produced designs for such legend- 
ary New York jazz clubs as the Fa- 
mous Door. A well -known illustra- 
tor, DeVries has been credited with 
designing some of the earliest re- 
cord album covers in the '40s for the 
Commodore label. Most recently he 
was working on covers for CDs by 
Clark Terry and Teddy Wilson. 

Stanley Styne, 61, of natural 
causes, April 23 in Los Angeles. 
Styne was a noted lyricist who col- 
laborated with such composers as 
George Duning, Neal Hefti, Barry 
Mann, Nelson Riddle, and his fa- 
ther, Jule Styne. His songs include 
"(This is the End of) A Beautiful 
Friendship," "Gidget Goes Hawai- 
ian," "Cry For Happy," and "The 
Shortest Distance Between Two 
Lips (Is A Kiss)." He also served as 
West Coast professional manager 
for Stratford Music Corp. and han- 
dled the songs of lyricists Betty 
Comden and Adolph Green, and his 
father. In addition he was a film 
publicist and Broadway stage man- 
ager. He is survived by his father; a 
son, Bruce; three daughters, Beth, 
Julie and Carolyn; two brothers, 
Norton and Nicky; and a sister, 

Katherine. 

Milton Rosenstock, 74, of heart dis- 
ease, April 24 in Manhattan. From 
the '40s to the late '70s, Rosenstock 
was the music director for some 25 
Broadway shows, including "Funny 
Girl," "Gypsy," "The Music Man," 
and "The King And I." He was also 
the music director of American Bal- 
let Theater and of the Lyric Cham- 
ber Theater, a small opera group 
that toured colleges in the '60s. A 
clarinetist, he received a New York 
Philharmonic scholarship at the age 
of 13, was trained in conducting and 
composition at Juilliard, and re- 
ceived the Alice M. Ditson award 
for American conductors, given by 
Columbia Univ. He is survived by 
his companion, Karen Stefko; a son, 
George; two daughters, Karen 
Greene and Linda Estrin; and four 
grandchildren. 

Brian Macleod, 39, after a yearlong 
fight against cancer, April 25 in 
Vancouver. Macleod was a multi -in- 
strumentalist /producer and one of 
Canada's most respected musical 
figures. He began his career as a 
member of the popular groups Hus - 
key, Garrison Hill, and Pepper Tree. 
Later, he worked with singer 
George 011iver and the Edward 
Bear Band. In 1977 he joined the 
well -established Vancouver -based 
band Chilliwack. Largely credited 
with resparking the veteran band, 
Macleod co -wrote many of the 
group's U.S. and Canadian chart 
hits, such as "My Girl (Gone Gone 
Gone)" and "Whatcha Gonna Do 
(When I'm Gone)." Macleod also 
produced such acts as the Good 
Brothers, Billy Newton Davis, 
Chrissy Steele, and the Headpins, 
and wrote songs for the Headpins, 
Loverboy, and Chicago. 

Send information to Lifelines, c/o 
Billboard, 1515 Broadway, 99th 
Floor, New York, N.Y. 10036 with- 
in six weeks of the event. 

GOOD 
WORKS 

RAITT & SMITH: Recording artist 
Bonnie Raitt and Joe Smith, Capi- 
tol -EMI Music president, receive 
honorary Doctor of Music Degrees 
May 2 from the Berklee College of 
Music in Boston. Smith and Capitol - 
EMI are donating the complete li- 
brary of Blue Note albums on CD, 
400 in all, to the Boston Public Li- 
brary, which is holding a May 1 re- 
ception honoring Smith and formal- 
ly acknowledging the gift. 

GETTING OUT THE VOTE: The 
Video Software Dealers Assn. is 
launching a nationwide initiative in 
August as part of a nonpartisan vot 
er- registration effort, The Video 
Store Registration Drive, which 
targets familiar neighborhood loca- 
tions such as video stores. The cam- 
paign is supported by a multimedia 
ad effort designed to drive consum- 
ers to video stores with the tag line, 
"To register or for more informa- 
tion, visit your local participating 
video store." VSDA says it has re- 
ceived support from the League Of 
Women Voters, Vote America, 
Rock The Vote, the National Assn. 
of Secretaries of States, and feder- 
al and state legislators, among oth- 
ers. A key participant in the VSDA 
drive is Mitch Lowe of Video 
Droid, Mill Valley, Calif., whose 
1990 California registration drive 
served as a model for the VSDA ef- 
fort. 

ON THE Rock To Vote front, Mer- 
cury artist Dan Reed has joined Po- 
lyGram and his label in support of 
the registration drive. In addition to 
a reduced royalty rate on a cut that 
appears on a compilation album, 
"Say What U Want (Artists For 
Rock The Vote)," Reed has volun- 
teered to donate his time to the 
drive. Reed has been conducting his 
personal registration effort in his 
hometown of Portland, Ore., visit- 
ing local schools and lecturing stu- 
dents on the importance of voting 
and the Bill of Rights. 

Family Ties. Among the devoted fans 
who packed the Palace in Los Angeles 
for the recent Lush show were Ben 
Merlis, son of Warner Bros. Records VP 

of publicity Bob Merlis, and Yasuko 
Austin, mother of Lush vocalist /guitarist 
Miki Berenyi. Shown backstage, from 
left, are Miki Berenyi; Ben Marlis; 
Yasuko Austin; and Bob Merlis. 
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Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
Regular Classified: $4.00 per word. Minimum order $80.00. 

Display Classified: 1 in. /1x $117.00 - 1 in. /4x $107.00 per 
in. /12x $102.00 per - 1 in. /26x $95.00 per = 1 in. /52x $79.00 
per. 

Reverse Ad $15.00 additional charge 
Box number /address $10.00 for handling. Only regular 

mail forwarded - tapes not acceptable. 
Position Wanted - $55.00 per inch 

Radio Broadcast /Media Rates! 
1 in. /1x $70.00 

SERVICES 

DISC MAKERS 

Cassette & CD 

Manufacturing 
FREE Graphic Design 

Complete Packages 

Major Label Quality 
Money Back Guarantee 

Call Today For Our 

FREE Full Color Catalog: 

1- 800 -468 -9353 

500 CDs 
with 

B &W inserts 
in two piece 

jewel box 

only $1 790 

1328 N. 4th Se., Phila., PA 19122 
215 232 -4140 FAX: 215-236 -7763 

FROM THE USA -AIR FREIGHT 
Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 

BERKLAT AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430, U.S.A. 

Fax: 718-917-6434 Ph: 718-656-6066 

TAPES & 

CD'S 
CD REPLICATION 

HIGH SPEED 

CASSETTES 

AUDIOPHILE REAL TIME 

CASSETTES ON TDK -SA 

DIGITAL MASTERING 

AND EDITING 

COMPLETE 

PRINTING 

AND 

PACKAGING 

EASTERN 
STANDARD 
PRODUCTIONS, INC. 

37 JOHN GLENN DR. 

BUFFALO, NY 14228 

TEL. 716- 691 -7631 
FAX. 716-691-7732 
1- 800 -527.9225 

1 -800- 527 -9225 
FOR A FREE BROCHURE 

COMPLETE CD AND CASSETTE 
PRODUCTION 

DOTAL HOUSE 
212-333-5950 

MASTERING REPLICATION 
PRINTING TOTAL PACKAGING 

POSTERS GRAPHIC DESIGN STUDIO 
PERSONALIZED EXPERT SERVICE 

101 WEST 57TH ST. NEW YORK, N.Y. 10019 

"FOR THOSE WHO HEAR THE 

DIFFERENCE" 

Payment must be enclosed with your ad copy. Send to-I 
Billboard Classified, 1515 Broadway, NY, NY 10036. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 

**REAL ESTATE TO THE STARS** 
For advertising information call Roseanne Amorello 

1 (800) 223 -7524 - In NY (212) 536 -5173 

In CA - Kimberly Wood 
(213) 963 -8320 ' Fax (818) 503 -4723 

CALL FOR RATES 800 -223 -7524 

800 #'s (ONLY USED) FOR CLASSIFIED OR REAL ESTATE ADS. 

FAX YOUR AD TODAY! (212)/536 -5351 

Get satisfied through classified! 

SERVICES 

ATTORNEYS 

GURSKY & BLAU 
OFFERING A FULL RANGE OF LEGAL 
SERVICES TO THE ENTERTAINMENT 
INDUSTRY 

ALL CONTRACTS 
BUSINESS FORMATIONS 
& TRANSACTIONS 

* COPYRIGHT /TRADEMARK 
LITIGATION 

' ADVICE AND COUNSELING 
21 EAST 40TH STREET 
NEW YORK, NY 10016 

PHONE (212) 213 -1234 
FAX (212) 213 -1245 

The Professional Edge in 
Cassette Duplication 

Each order 
custom personaláed 

to lit your budget 
and yotx total needs 

High speed - Realtime 
& n 

LOPAN 
n 

1- 800 -633 -0455 

NA1Ri, Call For AN Sample 

US' MOST 

COMPLETE FACILITY! 

Cassette Duplication 
Compact Disc Production 
DMM Vinyl Pressing 
Custom Graphics 
Mastering Studios 

COMPLETE PACKAGES with state - 

of- the -art Neve Digital Mastering for 
CD, Studer & Lyrec HX -Pro Cassette 
Duplication, DMM Mastering for Vinyl 
and a complete in -house art depart- 
ment - design, layout, typesetting, color 
separation. 
Get THE BEST at no extra cost! 

For a Complete Brochure, call or write: 

EUROPADISK, LTD. 
75 Varick Street, New York, NY 10013 
w(212)226 -4401 FAX (212) 966-0456 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 25 YRS.! 
Working All Leading National Charts. 

"One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., (615) 833 -2052 
P.O. Box 110802 - BB 

Nashville, TN 37222 -0802 

SERVICES 

VIDEO 
DUPLICATION 

IN WOR'_DW1DE, SYSTEMS 
i'TSC: * PAI,., ff3EAM ;::: 

PACKAGING FULFILLMENT 

1 -800- USA -DU Bi 
1 - 8 0 0- 8 7 2 - 3 8 2 1 

..4M. . . r> .. . 
NNW EN/ .. 

... tlrT.. . 71.Mina M 
NNI,. 1101,./. MI 

FOR COMPLETE CASSETTE, 

C.D., RECORD MANUFACTURING 

& PACKAGING SERVICES CALL: 

QCO (513) 681 -8400 
2832 SPRING GROVE AVE.CINCINNATI, OH 45225 

CALL THE COPS 
OUR CUTS ARE HOT.' 

RECORD MASTERING 
12- TEO-NO/DANCE SI- E SPEQAUSTS 

REVERSE CUTTING & OTHER CRAZY STLnF 

COMPACT DISC CUTTING 
HOT CDT HTrH nE SAME EOS .t5 /CYR /r MASTER 

NATIONAL SOUND CORP. 
17610 W. vary e4 ME OETROlT, Ma4GAN 48228 

PHONE (313) 336-3800 FAX: 336 -4449 

THOUSAND CD's & 

THOUSAND CASSETTES 

IPIr`3U(L 

(0(500? 1 iFi 

COMPLETE 
PACKAGE 

299999 
DDIEf,°31FMIS UIEQI>, 

REORDER 
1000 CD's 8 1000 CASSETTES 8259994 

CD's FROM YOUR 1630 INCLUDING: GLASSMASTER 

1 COLOR PRINTING ON CD BOOKLET TRAY CARD 
FROM YOUR FINISHED ART JEWEL BOX SHRINK WRAP 

CASSETTES FROM YOUR DAT OR TAPE - INCLUDING, 
RUNNING MASTER LABEL PLATE BLACK IMPRINT ON 
CASSETTE 1000 1 COLOR INSERTCARDS FROM YOUR 

FINISHED ART NORELCO BOX SHRINK WRAP 

RAINBO CASSO TDTES 
1738 BERKELEY STREET SANTA MONICA. CA 90404 

s',.r tvsv 13101 829- 34 76 .131018290355 FAX: 13101 828.8765 

C.D.S. CASSETTE DUPLICATING STUDIO 
PROFESSIONAL DUPLICATING, PRECISE 
LOADING, FINE ON- CASSETTE PRINTING 
AT ... THE PRICE OF BLANK CAS- 
SETTE CALL NOW (718) 937 -2235 

SERVICES 

Custom Loaded 
Cassette Blanks 

utilizing 

MAXELL XLII HIGH BIAS TAPE 
or your choice of 

AMPEX, AGFA, BASF PREMIUM TAPE 

ff 

Any length up to C -96 
rushed to you in minimum runs 

of 100 cassettes. 

TRUTONE INC. 
310 Hudson St. Hackensack, NJ 0'601 
201 -489 -9180 Fax: 201- 489 -'d 771 

LABELS /MANAGERS 
You have the artists, the talent, and the 
product. You are committed to success. 
Without sales and marketing, you will 
fail. We have the expertise to help you 
develop an effective campaign Io in- 
crease your sales by working directly 
with you and your distribution syste'n. 
What you need is ... 

HIRED GUN MARKETING 
P.O. Box 305, LAFAYETTE HILL, PA 19444 

1- 800 -892 -9698 FAX 215- 825 -7329 

CUSTOM SERVICE 

BEST PRICE 447' QUAUIYY 

CASSETTES - COMPACT DISCS 

RECORDS 

1000 CLEAR CASSETTES 
BASF CHROME OR COBALT - $999 

500 - $599 
COMPLETE INCLUDING J-CARD FROM YOUR FILM 

TRY COBALT - IT WILL BLOW YOU AWAS' 

Fax. (818) 569 -3718 - Tel. (800) 423 2936 

TEAM UNIFORMS /CAPS 

SOFTBALL /BASEBALL /FOOTBALL 
BASKETBALL /SOCCER 

ONE CALL DOES IT ALL! 
(212) 831-7109 

If You Don't 
Sound Good, 

We Don't Look Good. 
State of the art mastering, replicatio-1 . 

and duplication services fo- the 
discriminating producer 

0 
¡¡ 

TRUTONE INC. 
310 Hudson St. Hackensack, NJ 0'601 
201- 489 -9180 Fax:201- 489 -17x1 

FOR SALE 

Operating Supplies 
Plastic & Paper Sleeves Cassette Shells 

Jewel Boxes CD Blisters Divider Cards 

Wrapping & Packaging 
The Shrinkmaster n Packaging System 
Retail -level packaging;Doea LP's, Videos, CC'., 

Caeaetlea & more. Easy operation. 5298.95 complete 

The CD Sealermi 
Stop taping! Stop stapling! Seal blister palm 

cleanly and efficiently. Complete system. $229.95. 

Music & More... 
fudle Labels Budget & Cut -Out CD's, 

Tapes & LP's Novelties Books & Mags 

Performance Dist. 
I Oak St. POB 0156 

Mew Brunswick MI 011903-0156 
Td: (908)545.3004 Fmc (908)5464054 

FOR SALE 

P.reh.deli. Heavy Met.l Punk J.21 Slunk Rae 

m 
Campus Records 

Wholesale Distributor of 
3 "Deletions /Overstocks" 1119"T O 

i 874 Albany Shaker Rod 

Wham, NY 12110 EXPORT 
(518) 783 -6698 

s (518) 783 -6753 FAX r 

i Fora Unique Blend of Independent and 
Major Label Closeouts and Overstocks & 

- I.ulnPW M* . 0511.11 . 190 'I3 . ouO . 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

7925 N.W. 88th St., Miami, FL 33188 
(305) 591 -2188 DEALERS ONLY 

OUTSTANDING SELECTION 
AT BARGAIN PRICES 

Budget /Midline /Cutouts, Gospel, 
Blues, Jazz, MORE, etc. 
LP's /CASSETTES /CD's 

Serving independent outlets, rack jobbers, Beamarkets 
Free Catalog - Dealers only' 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471 -6543 Fax # (201) 471 -7065 

ALBUMS - CASSETTES - CD'S 
At the Best Prices 

Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Dealers Only 

Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as 50. 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000. 

FAX: 1609) 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 
Trenton, N) 08691 0020 

FIXTURES 

FACTORY DIRECT 
JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 

Architectural Merchandising Floor Plans at no 
cost or obligation. 

Free 40 Page Color Catalog 
1- 800 -433 -3543 

Ask for Ken Cohen 
Stocked in Chicago, Baltimore, Los Angeles 

CHASE LIGHTS 

NEON 

SIGNS - FIXTURES 

POSTER HOLDERS 

FACTORY DIRECT 

1- 800 -228 -5768 
Ask for Rich Lile 

NOVELTIES 

ROCK T- SHIRTS 
OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
I-800-279-2545 

DEALERS ONLY 
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MERCHANDISE 

WHY DEAL WITH ü MIDDLEMEN ?? tocrotit 
WE MANUFACTURE "IN HOUSE" 

SIZOES 2T TO SIZE 65 TOUR JACKETS 
FULL ART DEPT 10 YEARS EXPERIENCE 

CAPS T SHIRTS SWEATS POLOS BAGS 
11730 VENTURA BLVD. STUDIO CITY, CA 91604 818 / 505 0361 FAX 5051030 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 

EASY TO USE CASSETTE 
TAPE SECURITY PRODUCTS 

-EITHER REUSEABLE 
OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 
CUSTOM AUDIO /VIDEO CASSETTES 

TDK VIDEO CASSETTES ' DATS AMPEX MASTER- 
ING TAPE' SPLICING TAPE EMPTY REELS & BOXES 

INSERT CARDS NORELCO & SOFT POLY BOXES 
' AUDIO /VIDEO ALBUMS CASSETTE LABELS 

ENDLESS CASSETTES C-O's 'BASF & MAGNETIC 
MEDIA AUDIO CASSETTE TAPE (PANCAKES) 

CELEBRATING OUR 25TH YEAR. 
DON'T DELAY CALL TODAY FOR OUR FREE 

CATALOG AND PRICE LIST!!! 

ANDOL AUDIO PROD., INC. 
4212 14th AVENUE BROOKLYN, NY 11219 

1 -800- 221 -6578 FAX (718) 853 -2589 
516 -212 CALL 718 -435 -7322 

VISA /MASTERCARD ACCEPTED 

SCHOOLS & 
INSTRUCTIONS 

iv "*----1 . -.. pro,.. 

J 

111' 
.. 

CAREERS IN MUSIC 
& VIDEO BUSINESS 

*Video Production Artist Management 

Promotion /Marketing s Recording Publishing 

TOLL FREE 1.800.424.2800 WRITE 

Check the Art Institute location of interest. 

D Atlanta D Seattle O Colorado O Philadelphia 
D Dallas O Houston O Pittsburgh O FL Lauderdale 
Yes. I would like information about your Programs! 

,AME YR. M.í. GRAI). 

ADDRU. 

CM STALE. we 

PHONE ,4 46 

THE 
EAA 

RRTINSTITUTES 

52k Penn Avenue Pittsburgh, Pennsylvania 15222, USA 

COMPUTERS 

Come to the 
professionals at 

Musicware. 
Complete POS and Inventory 

Control Systems for the 
Record Retailer. 

The million -plus, song -title Phonolog 
Select database & SoundScan 

reporting now available. 

04 
Musicware USA 
5611 Creedmoor Rd. 

Suite 245 

Raleigh, NC 27612 

(919) 833 -5533 
Fax (919) 833 -5528 

Musicware Europe 
Saxony House 
Easthanpnett, Chichester 

Sussex, England 
P018 01Y 
(0243) 775419 
Fax (0243) 776327 

Advanced 
inventory 
control systems 
for record stores. 

Pie= ord "Tra k 
800-942-3008 

Trak Systems 
Wallingford, CT 
203- 265 -3440 

Fax 203.269.3930 
(Canada) 604-564-4118 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 
Call or fax today to see why Y51. is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers. 

We built 20+ years of music and video in- 

dustry experienT into our computer systems 

to help make yc1(ÿr business more profitable. 

YOUNG SYSTEMS LWITED Phone (404) 449 -0338 

Fax (404) 840 -9723 

Australia: (08) 338 -2477 

c,753 B June, M,II Court; Norcross Ga 30092 

se's Music Software Inc 

*Cost effective POS solutions 
for your retail stores 

Single -User and Multi -user systems 
Extensive ABBEY ROAD Database 

* WEEKLY UPDATE service 
One -Stop /Distributor software 

* SOUNDSCAN reporting available 
Music Software Inc. 

151 Mineola Avare, 
Roslyn Heeds, N.Y.11577 

(516)625-6660 (516)625 -6693 FAX 

HELP WANTED 

NATIONAL PROMOTION 
Indpendent label requires experienced 
energetic enthusiastic National Promo- 
tion Manager. Self- starter with experi- 
ence in Alternative Rock and Dance. 
Computers a plus. Write to: 

Box #7967 *Billboard Magazaine 
1515 Broadway New York, NY 10036 

SALES REPRESENTATIVE NEEDED: 
-FOR SOUTH FLORIDA INDEPENDENT DIS- 

TRIBUTOR. 
-MUST BE AGGRESSIVE, PROFESSIONAL 

AND ORGANIZED. 
-SALARY=BASE + COMMISSION. 
-SERIOUS APPLICANTS ONLY. 
-SEND US YOUR RESUME TO: 

Box #7965 Billboard Magazine 
1515 Broadway, New York, NY 10036 

EXPERIENCED PROFESSIONALS 

NY based label seeks experienced pro- 
fessionals (only) for responsible posi- 
tions in Promotion, Marketing, Publicity & 

Sales. Send your resume to: 

Box #7966 Billboard Magazine 
1515 Broadway New York, NY 10036 

MARKETING /ADVERTISING 
ADMINISTRATOR 

Bergen County distributor needs a chal- 
lenge- driven, "hands -on" professional 
with working knowledge of catalog prep- 
aration, printing, graphic art procure- 
ment, ad placement, separations, sur- 
verys, trade shows, mailings and mailing 
list maintainance. Keen writing skills a 
must. Must be highly computer able 
(Macintosh preferred). Enormous growth 
potential for the right person with a "pas- 
sion for music." Send resume with salary 
requirements to Mr. Sanford, Box 1351, 
Englewood Cliffs, NJ 07632. 

PRODUCT MANAGER 
Combine a passion 

for Classical Music with a career in 
Product Management! 

We're a well estab'd classical music 
label looking for a product manager w/ 
3 -5 yrs. of packaged goods marketing 

experience (including promotion, media 
& public relations) to join a NYC -located 

marketing team dedicated to bringing 
classical music to a broader American 

audience. 
The successful candidate will have 

strong interpersonal & creative writing 
skills. Familiarity w /the classical 

repertoire is essential & enthusiasm a 
must An MBA is helpful, but not req'd. 

Interested? Send your resume & salary 
history in confidence to: Box 634 CM, 

Valley Stream, NY 11580. 

ASS'T (PERS. & BUS.) FOR RENOWNED 
N.Y. BASED PERFORMER /ACTIVIST; or- 
ganize a complex life - varied, demanding, 
rewarding work -music projects, political or- 
ganizing, film, touring, oversee household - 

college grad. pref.; articulate, write well, 
type (min. 50 wpm), computer, progressive 
politically, pref. knowledgeable re entertain- 
ment world. Salary commensurate with ex- 
perience. Pls. send resume, 2 writing sam- 
ples (expository and personal); references. 

Box #7970 Billboard Magazine 
1515 Broadway, New York, NY 10036 

WANTED TO BUY 

SOUL RECORDS WANTED -60's, 70's & 
80's, LP's and singles. Gold and platinum 
record awards (all types). Will travel. Call 
Steve (818) 249 -0966. 

WANTED TO BUY 

GOLD & PLATINUM AWARDS 
WANTED! ALL KINDS & ALL 

ARTISTES CONSIDERED 
AT TOP PRICES! 

Fax to our headquarter office in 
Germany 011 -49- 261- 801002 or call 

our LA service (213) 285 -8335. 

RECORD AWARDS WANTED 
RIAA GOLD & PLATINUM 

ALL ARTISTS CONSIDERED 
$25 TO $2500 

JIM GREENWOOD 
818 -995 -1801 

BROADCAST MEDIA 

WELL ESTABLISHED NORTH 
CENTRAL ... MIDDLE AT- 
LANTIC CHAIN LOOKING 
FOR TALENTED SALES INDI- 
VIDUALS INTERESTED IN FU- 
TURE MANAGEMENT OPEN- 
INGS. CRMC CANDIDATES 
REQUESTED BUT NOT RE- 
QUIRED. PLEASE SEND LET- 
TERS AND RESUMES TO: 

BOX # 7969 
BILLBOARD MAGAZINE 

1515 Broadway 
New York, NY 10036 

POSITIONS WANTED 

RECORD PROMOTION 
I'm energetic, inquisitive, love mu- 
sic, and seeking an entry-level posi- 
tion in record promotion. Profes- 
sional marketing experience, col- 
lege radio, and an affiliation with a 
major music publication are just a 
part of my background. I'm willing to 
relocate and work any market. For 
resume, please call Rob at (908) 
232 -3307. 

GOLDEN OLDIES 

Original out-of-print albums and singles. All 
types of music. We specialize In records 
from the 50's, 60's, and 70's. Largest 
selection. Write for tree catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 32B 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

HAVE YOU TRIED 
BILLBOARD CLASSIFIED? 
If you're looking for a vehicle to take your 

advertising message to over 200,000 
responsive readers ... look no further!! 
BILLBOARD Magazine can deliver!! 

When a trade publication is read as avidly 
as Billboard, it can only be for one reason ... 

the publication provides accurate, reliable 
information that makes a real difference in 

how readers conduct their business. 

If you are looking to hire someone, sell a 
product or service, or any other classified - 
related item -you can count on Billboard's 
classified section for the most effective 

and extensive market contacts. 

Make that move today! 
CALL OR WRITE: 

1 -(800) 223 -7524 [Toll -free] 
(212) 536 -5351 - [FAX] 
(212) 536-5352 - [FAX) 

(212) 536 -5174 - [Direct Line] 

Billboard Classified 
1515 Broadway 

New York, NY 10036 

REAL ESTATE 

IOIHE$$N$ 

BEL AIR $13,000/MO. 
7500 SF. 

NEW CONSTRUCTION 
GATE GUARDED COMMUNITY 

GREG (310) 459 -7817 
or 454 -0130 

* * * * * * * * * * * * * * * * * * ** 
ISLAND PARADISE 

* CONNECTICUT 
* Rogers Island - 75 miles to New 
* York, 12.5 acre park -like grounds, 
* 16,000 sq. ft. Mansion and Guest * 
* House. Accessible by boat or heli- * 
* copter. Terms negotiable. Summer * 
* lease available. $4.7M. * 
* Joe Piscitelll - Coldwell Banker * 
* (203) 878 -7424 * * * * ** * * * * * * * * * * ** 

FIRE ISLAND PINES 
Rent a 2, 3, or 4 bedroom house in Fire 
Island's most prestigious community for 
the season, month or week ... or pur- 
chase your own oceanfront, bayfront co- 
op or fixer- upper. 

ISLAND PROPERTIES 
REAL ESTATE & MGMT. CORP. 

(516) 597-6360 

* * * * * * * * * * * * * * ** * OCEANFRONT ELEGANCE * 
*Reduced $125,000! 4 BR, 3.5 BA, * 
*approx. 3400 sq. ft. Home on the * 
*bluff -close to Del Mar Restaurants * 
*and racetrack. Prof. decorated, be- * 
*ing sold furnished. Great for enter- * 
*taining; weekend getaways. * * Fletcher Johnston Properties * * Mary Johnston (619) 756 -4178 .* 
* * * * * * * * * * * * * * ** 

TUCSON, AZ 
NEW CONSTRUCTION 

SANTA FE STYLE HOME 

21/2 acres - gated community 4BR, 
31/2 BA - 3718 sq. ft. Lg. master suite 
w /fireplace, jacuzzi tub, steam show- 
er. Outrageous city & mountain views 

$579,000 
David Canterman - Sundown Realty 

(602) 749 -2462 - (602) 444 -6196 
Call for free brochure. 

B.H.P.O. MUST SELL /BY OWNER 
$885,000 assumable loan /take 
over pymts. 5BD/4 -1/2 BA apprx. 
3600 sq. ft. w /pool & satellite great 
location /great buy, owner desper- 
ate/bought another. 

(818) 591 -7680 

FOR LOVING COUPLES ONLY 
Malibu, Point Dume, California. The Heart of 
the Peninsula. Organic wood & glass, w/ 
brass & class. Ten -year NEW Home. Execlu- 
sive Riviera Ill beach -rights. Private. 4BD, 
7BA, 3LVL, 2FP, 3GAR. Family Neighbor- 
hood. 

$1,695,00 BY OWNER (310) 457 -1055 
Color brochure. 

SKY HIGH VIEW 
IN FORREST SETTING 

N. of Sunset Blvd. off Doheny Dr. 
3br /3ba. Just redone by 

architect -owner 
$795,000 

(213) 654-8286 
Owner /Broker 

NEED PUBLICITY? 
SCOTTISH TITLE of BARON for sale ... 
UK £197,000. BEAUTIFUL Highland 
castle w /barony ... UK £937,000. LONG 
term lease of historic Camelot site 
w /castle ruins ... UK £350,000. 

Call (812) 479 -9440 or 
FAX (812) 473 -7173. 
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Newsmakers 

I'll Pencil You lc. Alex Hodges, center, VP of the Nederlander Organization, 
and the company's booking agents relax after completing the schedule for the 
'92 Premiere Club Series at the Greek Theatre in Los Angeles. With Hodges, 
from left, are Hal Lazareff, Tim Cannon, Reich Meaney, and Ken Scher. 

A Really Big Show. Atlantic cc- chairman /co -CEO Doug Morris and vice 
chairman /chief financial officer Mel Lewinter join other Atlantic executives in 

congratulating recording group Wit. Big after the band's sold -out performance at 
tie Ritz in New York. The band's current album, "Lean Into It,' has gone gold 
and reached the top 20 of the Billboard 200. The album's first single, "To Be 
With You," has also gone gold and reached Na 1 on Billboard's Hot 100 chart. 

knight Fever. Recording artist Gladys Knight expresses her support for the 
Audio Home Recording Act of 1991 at a briefing held for the Congressional Arts 
Caucus. The RIAA, Electronic Industries Assn., and National Music Publishers 
Assn. arranged the briefing to discuss and demonstrate advances in digital 
audio technology. Shown from left: Knight; RIAA president Jason Berman; and 
Congressional Arts Caucus executive diirector Rhoda Glickman. 

Smiling Around the World. In the midst of her European tour, Motown 
recording artist Shanice is delighted to learn that her single "I Love Your Smile" 
has hit the top 10 in 12 countries. Her current single is "I'm Cryin'." Shown from 
left: Bill Dem, Sh.anice's manager; Billy Angel of Drizza Bone, the duo who 
remixed "I Love Your Smile" for the U.K., Europe, and Japan; Shanice; Vince 
Garcia of Drizza Bone; Jimmy Devlin, managing director, Polydor U.K.; Jackie 
Adams, radio promotions manager, Polydor U.K.; and John Reed, head of 
promotions, Polydor U.K. 

Baby Grand. Columbia recording artist Harry Connick Jr. is presented with a 

one -of -a -kind, hand -carved Waterford grand piano crystal piece in honor of his 

15 sold -out concerts at the Paramount Xi New York's Madison Square Garden 
the Paramount's longest engagement to date. The presentation took place at 

Madison Square Garden's Club Restaurant. Shown from left are Madison 
Square Garden president /CEO Bob Gutkowski; Connick; and Connick's fiancée, 
Jill Goodacre. 

Metal Muscle. Epic recording artist 
Ozzy Osbourne flexes his muscles for 
former world heavyweight boxing 
champion "Smokin "' Joe Frazier 
backstage at Philadelphia's Tower 
Theater following Osbourne's sold -out 
"Theatre of Madness" show. Frazier, 
a fan of Osbourne's, surprised the 
rocker by turning up backstage to 
congratulate him on the success of 
tie concert and his current album, 
'No More Tears," which reached No. 
7 on the Billboard 200 and has gone 
platinum. Osbourne is scheduled to 
begin an extensive U.S. arena tour in 

June. 

Popullar 'Stranger.' Sammy Kaplan, 
right, president of Lovelane Music 
Publishing, receives a special citation 
of achievement from BMI associate 
director of writer /publisher relations 
Jan Gross commemorating 2 million 
broadcast performances of the song 
"Hello Stranger." The song was 
originally recorded in 1963 by Barbara 
Lewis on Atlantic Records. 

Billy In Philly. Billy Joel, left, and 
Grover Washington Jr. were among 
those honored at the Fifth Annual 
Phiadelphia Music Alliance Hall of 
Fame Awards. Joel received the first 
annual Philadelphia Award, which will 
be presented each year to a national 
artist who attributes a share of his or 
her success to Philadelphia. 
Washington was inducted) into the 
Philadelphia Walk of Fame. 
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ëclialine 
Gaines Maps Rock's Role In Teen Wasteland; 
Films Capture Global Rhythms; Rotten Book 
BURNOUTS & SATANTEENS: "Teenage Waste- 
land," Donna Gaines' masterful study of disaffected 
youth in a small New Jersey community, will be reprinted 
in paper next month by Harper Perennial ($11). While 
Gaines' work, first published last year by Pantheon, isn't 
strictly a music book, it's an essential read for anybody 
with an abiding interest in teen culture and the critical 
role rock music plays in that culture. 

The book grew out of an assignment from the 
Village Voice. In March 1987, four teen- 
agers -two boys and two sisters -committed 
suicide in a dilapidated garage in the primarily 
working -class suburb of Bergenfield, N.J. These 
shocking, almost inexplicable deaths focused na- 
tionwide attention on the town, and Gaines, a 
certified social worker, journalist, and rock afi- 
cionado, was dispatched there to investigate and 
interview, in the words of her book's subtitle, 
"suburbia's dead end kids." 

What she found among the self- described 
"burnouts" of Bergenfield was a societal night- 
mare- kids trapped in a tangled, tearing net of 
parental confusion, neglect, and abuse, unre- 
sponsive counselors and educators, institutional 
chaos, frequent juvenile incarceration, and a treadmill of 
low- paying jobs and virtually nonexistent economic op- 
portunities. 

About the only salvation for these rudderless youths, 
Gaines explains eloquently, is rock'n'roll. 

"My father said recently, 'Music is the kids' reli 
gion,' " she writes. "I asked him to explain. He said, 
'Look, their parents are all screwed up, the politicians in 
this country are a bunch of liars, and organized religion 
has become a joke ... a big business. What else do the 
kids have to hang on to ? "' 

In two thoughtful chapters, Gaines writes of the lay- 
men in this rich and strange new religion -its "children 
of ZOSO" (so named for a rune in the title of Led Zeppe- 
lin's fourth album, a linchpin record for adolescent head - 
bangers) and its "Satanteens" (her amused moniker for 
the youths who gravitate, without evil intent, to metal's 
darker side). She also writes tartly about rock's uncom- 
prehending suppressors, who would deprive these kids of 

The 

one of the few anchors available to them. 
Both the whole of "Teenage Wasteland" and Gaines' 

chapters on rock in particular are too rich and complex 
to be digested here. Suffice it to say that this compassion- 
ate book is one of the only works of its kind to view teen- 
age America from the teenager's perspective. 

FILMFEST FEAST: Washington, D.C.'s International 
Film Festival presents a "Global Rhythms" ser- 
ies devoted to music features and documentar- 
ies, beginning May 2. Among the movies being 
screened: `Bolling Stones: At The Max," the 
IMAX concert film (in its Washington pre- 
miere); the world premiere of "Bob Marley: 
Time Will Tell," director Declan Lowney's bi- 
ography of the reggae star; the American pre- 
miere of "Ben Webster: The Brute And The 
Beautiful," John Jeremy's study of the great 
jazz tenorist; and films on jazz man Eric 
Dolphy, bluegrass star Bill Monroe, and Cu- 
ban vocalist Celia Cruz. D.C. residents can call 
202- 727 -2396 for further information. 

ROTTEN IDEA: Public Image Ltd. vocalist 
John Lydon, who began his professional career as 
Johnny Rotten of England's notorious punk band the 
Sex Pistols, has been signed by St. Martin's Press to pen 
his memoirs, to be titled "Rotten." St. Martin's executive 
editor Jim Fitzgerald says he expects the book to be 
published next April. Expect some inside stuff on Lydon's 
friend and band mate Sid Vicious, the singer's conflicts 
with Pistols manager Malcolm McLaren, and the vicissi- 
tudes of punk life in the '70s. 

BESSIE'S BLUES: Producers Richard and Lili Zan - 
uck and director Bruce Beresford, who created the Os- 
car- winning "Driving Miss Daisy," will begin shooting 
"Bessie," the life story of blues singer Bessie Smith, in 
September. Horton Foote, who won an Academy Award 
for his script for "Tender Mercies," will pen the screen- 
play. The feature, to be shot on location in Chicago and 
the South, will trace Smith's life from her childhood to 
her death in a 1937 car accident. 

Blitz 

CHRIS 

GUYS & DOLLS 
Book by Abe Burrows 

& Jo Swerling 
Music & Lyrics by Frank Loesser 
(Martin Beck Theatre, New York) 

Well, well, they really don't make mu- 
sicals like they used to. At least when 
musicals have words and music by 
Frank Loesser. 

Earlier this season, Loesser's am- 
bitious 1956 hit "The Most Happy 
Fella" received a faithful revival on 
Broadway to generally ecstatic re- 
views. There was even praise for a 
dual -piano team -blessed with ar- 
rangements approved by Loesser 
himself -that replaced the traditional 
pit orchestra. 

Before Loesser tried his hand at 
operatic technique in "Fella" (which 
was wisely peppered with Loesser's 
pop tunefulness, in such numbers as 
"Standing On The Corner" and "Big 
D "), he had already given Broadway 
one of its greatest triumphs, "Guys & 
Dolls." 

MORRIS 

O N * STAGE 

This was his gift to the musical the- 
ater canon, in his second try; his first, 
in 1948, was a winning musical ver- 
sion of "Charley's Aunt," called 
"Where's Charley ?" Before that, 
Loesser had spent years in Holly- 
wood, mainly writing lyrics to the 
movie tunes of others. (Oddly enough, 
he achieved recognition as a words - 
and -music man while in the Army, 
where he wrote two fine patriotic 
World War II songs, "Praise The 
Lord & Pass The Ammunition" and 
"Rodger Young," a lament about a 
soldier killed in action.) 

In a glorious, fresh -as -a -daisy re- 
vival (with a full pit orchestra, by the 
way), the current revival of "Guys & 
Dolls" stands a chance of giving the 
original 1950 Broadway stand of 1,194 
performances a run for the money. 

The New York lingo of its lyrics is 
fabled itself, and they are married to 
wonderful brassy and sweet tunes 
that are idioms of the musical stage 
themselves. Of course, you know 
them all: "Fugue For Tinhorns," 

"Take Back Your Mink," "Sue Me," 
"I'll Know," "I've Never Been In 
Love Before," "If I Were A Bell," 
"Marry The Man Today," and on and 
on and on. 

With the songs and the original 
Abe Burrows -Jo Swerling book in the 
hands of director Jerry Zaks and a 
group of enormously talented per- 
formers, "Guys & Dolls" never fails to 
expose its class breeding as it unfolds 
a tale of good -as -gold denizens of a 
bygone Times Square, when big -city 
honky -tonk, not fear, homelessness, 
and smut, was its glittering appeal. 

The cast, even with memories of an 
unforgettable group of performers in 
the original 1950 production intact, is 
worthy of its esteemed predecessors. 
Cast members are Peter Gallagher 
(Sky Masterson), Faith Prince (Miss 
Adelaide), Josie Guzman (Sarah), and 
Nathan Lane (Nathan Detroit). The 
right -out -of -MGM Times Square sets 
are by Tony Walton. 

RCA Records will release a cast al- 
bum of the score. IRV LICHTMAN 

One Of The Boyz. The ageless Dick Clark, center, welcomes Motown Records 
act Boyz II Men to the set of "American Bandstand 40th Anniversary Special." The 
hourlong telecast, which will feature a mix of new performances by contemporary 
stars and nostalgic vintage "Bandstand" clips, airs May 13 on ABC -TV. 

WEST COAST JAZZ 
Modern Jazz In California 

1945 -1960 
By Ted Gioia 

(Oxford Univ. Press, $24.95) 

HARD BOP 
Jazz & Black Music 1955 -1965 

By David H. Rosenthal 
(Oxford Univ. Press, $21.95) 

As their subtitles suggest, these new 
jazz histories, issued almost simulta- 
neously by the academic publisher, 
cover some overlapping ground. But 
there's a world of qualitative differ- 
ence between educator /musician/his- 
torian Gioia's ambitious reconsidera- 
tion of the California jazz scene and 
critic Rosenthal's extended mono- 
graph about bebop's successors. 

Gioia's knowledgeable 400 -page 
tome signals its revisionist point of 
view from its first pages, in which the 
writer discusses the singular impact 
of the arrival of the Charlie Parker - 
Dizzy Gillespie combo at Billy Berg's 
Hollywood club in 1945. Not content 
to regurgitate the tired ideas of other 
observers, who usually focus on the 
so- called West Coast "cool school," 
Gioia takes a deep look at the achieve- 
ments of California's beboppers, hard 
boppers, big -band players and wri- 
ters, and third streamers. 

While the requisite space is de- 
voted to such cool icons as Gerry Mul- 
ligan and Chet Baker, Gioia also 
takes an expert, often iconoclastic 
look at the careers of other West 
Coast jazz men, both well-known and 
obscure. Among those getting their 
due: saxophonists Wardell Gray, 
Teddy Edwards, Dexter Gordon, 
Sonny Criss, Harold Land, Frank 
Morgan, Bud Shank, Lennie Niehaus, 
and Art Pepper; pianists Hampton 
Hawes, Sonny Clark, and Elmo 
Hope; drummers Shelly Manne and 

Chico Hamilton; and trumpeters 
Howard McGhee and Shorty Rogers. 
Gioia takes the story of the region's 
musical development up through the 
advent of Omette Coleman. 
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Especially valuable are fresh, 
prickly chapters on such maligned 
figures as Dave Brubeck, Jimmy 
Giuffre, and Stan Kenton; Gioia also 
makes a compelling case for the oft - 
ignored yet important postbop work 
of the Lighthouse All- Stars. Anyone 
looking for a basic history of the Cal- 
ifornia scene should start with this 
smart, opinionated book. 

The same can't be said for "Hard 
Bop," which suffers distinctly from a 
lack of focus and the absence of a 
truly original viewpoint. 

Rosenthal notes, quite correctly, 
that "many jazz writers . .. have been 
satisfied with clichés about soul, funk, 
and 'returning to the roots' " when 
discussing the advent of hard bop in 
the '50s. But, having lamented this 
tendency, Rosenthal essentially repli- 
cates it, since he can come up with no 
basic definition of the genre on his 
own. 

Rosenthal does manage to sum up 
the accomplishments of such impor- 
tant figures as Horace Silver, Art 
Blakey, Jackie McLean, Lee Morgan, 
Sonny Rollins, and Jimmy Smith. (He 
also covers some of the same terrain 
as Gioia, offering opinions on Elmo 
Hope and Sonny Clark, two of the 
very few California -bred musicians 
who are discussed.) 

But, thinly researched and hobbled 
by a scattershot methodology that 
sometimes wanders afield of the real 
subject, the book finally becomes a 
numbing pile -up of record -date cri- 
tiques; it peters out as it discusses the 
style's mid -'60s creative exhaustion. 
In the end, "Hard Bop" is best recom- 
mended to like- minded enthusiasts 
for the genre. CHRIS MORRIS 
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Radio 
Chapt. 11: flaking Best Of The Worst 
Frankness Among The Keys To Survival 

BY PHYLLIS STARK 

NEW YORK -Most broadcasters 
never want to experience first -hand 
what goes on inside a station that 
files for Chapter 11 bankruptcy pro- 
tection or goes into receivership. But 
such situations are becoming increas- 
ingly commonplace in the industry. 
The good news is that while the situa- 
tion can be difficult, some have sur- 
vived, and even thrived, under the 
worst-case scenario. 

KRTY San Jose, Calif., has been in 
receivership since May 1991. Last 
winter, the station scored a 2.2 12- 
plus Arbitron rating. In the newly re- 
leased winter 1992 book, the station is 
up to a 3.5, tied for ninth place in the 
market, and GM Greg Herpin claims 
revenues have more than doubled. 

Then there is Reams Broadcasting, 
whose WIOT Toledo, Ohio, went up 
significantly from 12.0 12 -plus in the 
prereceivership spring 1991 Arbitron, 
to 14.4 in the fall -its first full book 
under Chapter 11. "If anyone thinks 
bankruptcy is a handicap, they 
should look at the fall Arbitron," says 
Reams COO /executive VP Pete Cav- 
anaugh. 

But most managers admit that 
things are not all rosy under receiver- 
ship. Herpin describes the first 60 
days after the station went into re- 
ceivership last May as "horrific. The 
roof caved in. We lost all but one 
salesperson, and rumors were flying 
in the market that we were going 
dark ... We lost a lot of clients during 
that period." 

WRLT Nashville GM Ned Horton 
has a similar tale of the initial reac- 
tion to his station's receivership, 
which began last June. "It is a very 
uncomfortable situation for every- 
one," he says. "The competition will 
jump on it and advertisers will shy 
away. We lost a lot of business, [in- 
cluding] McDonald's and other peo- 
ple ... even very good clients of ours 
were shying away from renewing." 

Horton says rival stations were 
telling clients "[WRLT is] going un- 
der. They're not even going to be able 
to run your whole schedule." 

In addition to clients, WRLT lost 
more than half of its full-time staff 
through firings and attrition. 

WAQQ Charlotte, N.C., GM Jody 
Freytag was previously GM at 
WWMM Greenville, S.C., which has 
been in receivership since last Au- 
gust. Freytag says she encouraged 
employees to accept other offers be- 
cause "I didn't have any guarantees 
for the situation [at WWMM]." 

Managers who have gone through 
receivership say it is critical to keep a 
positive attitude and to keep the staff 
both informed and motivated. Frey - 
tag brought champagne to the meet- 
ing at which she informed the staff 
about the bankruptcy, and led a toast 
to receivership. "We had not had any 
money for months, therefore we 
knew [the receivership] would put us 
into a better situation than we had 
been in a while," she says. In fact, 
Freytag adds, "We were so dried up 
before that the receivership actually 
gave us money back. For example, 

we didn't have a coffee service, and 
we got that [under the receiver]." 

Cavanaugh says Reams had staff 
meetings at its stations within a half - 
hour of going to the courthouse. 
"One thing that is critical is to at all 
times be honest and open with your 
people. We told people not to cower in 
the corner but to be open and talk 
about it." 

"The best way to do it is to give ev- 
eryone as much information as you 
can," agrees Horton. "You're going 
to have to cut forces, in some cases 
drastically, so you have to find the 
positive forces on the team. The real 
problems arise when people get nega- 
tive and start bad - mouthing the situa- 
tion. It's a good opportunity for those 
with a positive attitude to shine and 
take a few steps forward in the com- 
pany." 

Some broadcasters claim extend- 
ing that frankness to clients saved 
them from losing business. "We is- 
sued a press release and called all of 
our clients and agency people," Cav- 
anaugh says. "They were wonderful. 
We didn't lose a dollar's worth of 
business as a result of going into 
Chapter 11." 

Freytag claims the WWMM sales 
force had such a good relationship 
with its advertisers that "all the cli- 
ents were more supportive than any- 
thing else." 

In most cases, budgets for all but 
the necessities get slashed under 
Chapter 11. In the eyes of the receiv- 
ers, necessities include keeping the 
station on the air, and anything sales - 
related. But some stations have man- 
aged to keep doing promotions 
through some creative work. WRLT, 
a 3,000 -watt Class A station, initiated 
a petition drive for a power upgrade. 
WRLT also threw itself a birthday 
party, which actually raised money 
for the station through ticket sales. 
The venue, artist performances, and 
giveaway items all were donated by 
clients and labels. 

Freytag says WWMM found chari- 
ty events and tie-in opportunities that 
got the station's logo on billboards 
and T- shirts around town. And Her - 
pin says that as KRTY's ratings have 
increased, so has its court-mandated 
promotions budget. "We have done 
the biggest promotions under receiv- 
ership that this station has ever 
done," he says. 

Right Said Jeff. Consultant Jeff 
Pollack was the honoree at this year's 
T.J. Martell Foundation media roast, 
held April 24 in New York. Among the 
highlights was a woman who danced 
to "I'm Too Busy," a spoof of Right 
Said Fred's "I'm Too Sexy," in front of 
a picture of Pollack made to look like 
a member of the band. Pictured at the 
event, from left, are Atlantic Records' 
Danny Goldberg, musician David 
Sanborn, MTV's Abbey Konowitch, 
Columbia's Kid Leo, Pollack, T.J. 
Martell foundation. president Tony 
Martell, WWDC Washington, D.C. 
morning man The Greaseman, Sony 
Music's Bobby Colomby, Dan Klores 
of Dan Klores Associates, and Epic's 
Harvey Leeds. 

U.K.'s Pirate Radio Caroline Goes legit For One Month 
BY HUGH FIELDER 

LONDON -Radio Caroline, the off- 
shore pirate radio ship that in the '60s 
forced the British government to ac- 
knowledge the huge, unsatisfied de- 
mand for pop music and led directly 
to the creation of BBC Radio 1, has 
finally gone legit. 

The station is broadcasting a local 
service to the English Channel port 
of Dover -where the vessel was 
towed after running aground during 
storms last November -under a spe- 
cial one -month license granted by the 
U.K. Radio Authority. 

"It's a thank -you to the people of 
Dover who've supported us and to 
our listeners, some of whom go back 
28 years," says Peter Moore, who can 
now call himself station manager 
without fear of arrest, temporarily at 
least 

Caroline had been off -air for two 
years after the U.K. Broadcasting 
Act of 1990 tightened the screws 
against pirates, authorizing the use 
of the army and air force to close 
down illegal broadcasters. Even 
though Radio Caroline was anchored 
outside territorial waters, it has suf- 
fered almost continual harrassment 
from U.K. and Dutch authorities, cul- 
minating in a combined raid in 1989 
during which the ship's studio and 
transmitter were badly damaged. 

"Having seen what the authorities 
were prepared to do before the 
Broadcasting Act, we decided to 
switch off and get authorization from 
a Third World country that would ap- 
ply in international waters," says 
Moore. But dwindling funds and last 
November's gales, which caused 
$35,000 worth of damage (raised by 
the station's supporters), forced him 

to reconsider. 
Ironically, Caroline had no difficul- 

ty obtaining its official license. 
"There wasn't even a whisper of dis- 
sent," says Moore. "Officials inspect- 
ed our equipment and permitted us 
25 watts of power, although we're ca- 
pable of 70 kilowatts." 

Even so, the station can be heard 
across the Channel in Calais, France, 
and most of its commercials are from 
French traders enticing British tour- 
ists. The license was $2,850, copy- 

right fees another $1,500 and berth- 
ing costs at Dover harbor $2,700. 
Which compares with the $420 it cost 
to persuade a boat crew to break the 
law and supply provisions once a fort- 
night in the old days. 

There are plans to continue the sta- 
tion's newly acquired legitimacy. The 
ship has been offered a berth at Chat- 
ham's former Naval Dockyard -now 
a museum -and could broadcast un- 
der another temporary license as well 
as being an additional museum at- 

traction. And the ship will also be 
beaming four hours of programming 
a night to the Astra satellite for Qual- 
ity Europe FM later this year. 

But Moore says they have to con- 
sider the wishes of their supporters 
who have sustained the station 
through thick and thin. "Some be- 
lieve the spirit will be lost if we don't 
go back to sea and carry on as before. 
Others just want to be able to hear us 
on a regular basis. We have to try 
and keep them all happy." 

FCC 'Us8r Fee' Plan Would Cost $2. 5 Mii 
BY BILL HOLLAND 

WASHINGTON, D.C.-The FCC an- 
nounced its proposed "user fee" plan 
April 23, patterned on the program 
passed by the House (but not the Sen- 
ate) last year. It is an adaption of a 
Bush Administration plan to raise 
millions from broadcasters and other 
spectrum users for revenue sources. 

Radio wouldn't be as hard hit as 
TV stations (up to $4,000 a year), but 
larger FMs (classes C, Cl, C2, and B) 
would have to cough up $550 a year 
and smaller FMs (Classes A, Bl, C3, 
and D), $125 a year. Most AMs would 
have to pay $125 a year, but Class A 
clear channel AMs would be socked 
with the $550 fee. 

Total for radio? About $2.5 million 
of the total $71 million forecasted in 
the fiscal 1993 plan. The National 
Assn. of Broadcasters opposes any 
such fee. 

NEW NAB BOARD MEMBERS 

The National Assn. of Broadcast- 
ers major -market radio station mem- 

bers have elected new blood to the ra- 
dio board of directors: Sconnix part- 
ner Randy Odeneal, Entercom 
president /CEO Joe Field, and Sum- 
mit executive VP Owen Weber. Leav- 
ing those positions are veteran Ted 
Dorf of Greater Media, station owner 

WASHINGTON 
ROUNDUP 

Richard Harris, and Edens' Michael 
Osterhout 

BOOZE AD LAWS: STUCK 

With an already -full schedule fac- 
ing Congress upon its return this 
week, don't look for much movement 
on the controversial beer and wine 
"warning" ad legislation pending in 
the Senate and House. 

Besides a lack of time to debate the 
issue and cull committee votes, say 
Hill insiders, there is also a feeling 
among uncommitted members that 

sponsoring lawmakers (Sen. Strom 
Thurmond, Rep. Joe Kennedy) and 
proponents have still not presented 
proof strong enough that the ads af- 
fect teen drinking behavior. NAB is 
also telling members that an ad 
"warning" law could drive suds -spon- 
sored sports events off radio and TV. 

W$OW/WSKZ FINED 

Although the FCC found "no evi- 
dence that the licensee engaged in 
discrimination," it still fined Radio 
Chattanooga, licensee of that Tennes- 
see city's WGOW /WSKZ, $11,000 for 
equal -opportunity violations, and 
granted license renewal with report- 
ing conditions. 

The fine was more than twice as 
heavy as those sent to other stations 
in the market with apparent EEO vio- 
lations. 
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THE CD3 COMPACTD15CSTORAGESYSTEM 

Finally, 
Your Top 40 
CDs At Your 
Fingertips. 

O.K. So you have several hundred compact discs. Maybe 
more. What's the best way to store them in your studio, home 
or on the road? 

The CD3 Compact Disc Storage System. 
CD3 is a unique and convenient storage unit that safely 

holds your top 40 discs. You can take it anywhere! The CD3 is 
designed so that your compact discs are spaced apart. Noth- 
ing touches the delicate recording surface. 

The CD3 lists the titles by number on the title sheet. To 
have access to a specific CD, simply line up the sliding indica- 
tor with the desired title number and open the top. The CD 
you have selected is automatically at your fingertips. 

The CD3 Compact Disc Storage System ... with 40 great 
reasons you should order today. 

SAFE 

RETRIEVABLE 

PORTABLE 
TM 

1- 800 -325 -7864 Record Source International, Inc. P.O. Box 75.205 I.E. First Ave. Mi neral Wells, Texas 76067 
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WINTER '92 ARBITRONS 
12 -plus overall average quarter hour shares. ( #) indicates Arbitron market rank. Copy- 
right 1992, Arbitron Ratings Co. May not be quoted or reproduced without the prior writ- 
ten permission of Arbitron. 

Call Format 

W Sp Su Fa W 

'91 '91 '91 '91 '92 Call 

WASHINGTON, D.C. -(7) 
WPGC -FM top 40 /dance 7.3 7.6 . 9. 2 

WMZQ -FM country 4.9 5.9 5.5 5.8 

WGAY AC 6.9 5.6 5.5 5.2 
WMAL N/T 4.4 4.5 3.6 5.1 
WKYS urban 5.3 4.9 4.5 5.4 
WMMJ urban 3.5 4.0 3.5 3.9 
WWDC -FM album 3.1 4.4 5.2 3.0 
WRQX AC 4.8 4.2 3.1 4.4 

WOW N/T 6.5 3.3 4.2 4.3 

WCXR cis rock 2.9 3.0 3.4 2.3 

WASH AC 4.5 4.6 4.1 4.7 

WXTR oldies 2.6 3.0 3.3 3.1 

WJFK -FM N/T 1.5 1.8 2.1 2.5 

WLTT AC 4.1 4.0 4.0 2.9 

WGMS classical 3.0 3.4 3.0 2.8 

WHFS modern 2.1 2.6 2.5 2.3 

WHUR urban 3.2 2.9 3.2 3.3 
WWRC N/T 2.4 2.5 1.9 2.0 

WAVA religious 3.8 4.2 3.6 3.8 

WOL oldies 1.5 2.6 2.2 2.0 

WYCB religious 1.3 .7 1.3 1.3 

WIYY album 1.0 1.0 1.2 .9 

WWDC adult std .5 .6 .8 .7 

WFLS -AM -FM country - .6 .5 .4 

WJZE adult alt 1.9 1.1 1.8 1.7 

DALLAS /FT. WORTH -(8) 
KSCS country 9.1 11.0 10.5 11.2 

KPLX country 6.6 6.2 6.0 7.3 
KM urban 4.0 4.3 4.3 4.0 

KVIL -AM -FM AC 6.9 7.0 5.6 5.3 

KKDA -FM urban 5.7 4.6 5.0 4.4 

KTXQ album 5.4 5.9 6.4 5.2 

WBAP country 6.2 6.7 5.4 5.3 

KLRX AC 2.1 2.7 2.8 4.4 

KRLD N/T 5.5 4.1 4.1 4.0 

KEGL top 40 4.4 4.1 3.6 3.9 

KYNG country 1.5 2.2 1.6 1.6 

KIPS cls rock 3.3 2.6 2.7 2.0 
KJZY album .5 .5 .4 

KLIF N/T 3.1 2.8 2.3 

KLTY religious 2.5 2.9 3.3 

KOAI adult alt 2.2 3.0 2.1 

KDMX AC 1.7 3.5 2.7 

KLUV oldies 3.8 3.2 2.2 

KAAM adult std 1.5 2.0 1.7 

KDGE modern 2.0 2.3 2.9 

KKDA urban 2.2 2.1 1.9 

3.1 
2.4 
2.4 
1.4 
2.4 

1.9 
2.0 
2.6 

8.8 
6.1 
5.0 
4.9 
4.3 
4.0 
4.0 

3.9 
3.7 
3.3 

3.2 
3.2 
3.0 
3.0 
2.9 
2.9 
2.9 
2.1 
1.9 
1.7 
1.4 
1.3 
1.2 
1.1 
1.1 

9.9 
6.5 
5.7 
5.6 
4.7 
4.7 
4.3 
3.9 
3.8 
3.5 
3.1 
2.8 
2.6 
2.6 
2.5 
2.5 
2.4 
2.4 
2.0 
2.0 
2.0 

W Sp Su Fa 

Format '91 '91 '91 '91 

WRR 
KCDU 
KESS 
KODZ 
KHVN 
KSSA 

classical 2.5 1.9 
AC 1.9 1.8 

Spanish 2.2 1.3 

oldies 3.1 2.7 

religious 1.7 1.7 

Spanish 1.1 .4 

2.1 
1.5 

1.8 

2.3 

2.4 
.4 

BOSTON -(9) 
WRKO N/T 7.0 7.3 8.3 
WBZ N/T 6.5 5.4 5.5 
WZOU top 40 6.9 6.8 7.1 
WXKS -FM top 40 6.7 5.8 5.0 
WBCN album 4.7 5.9 5.6 

WMEX/WMJX AC 4.6 3.8 3.5 
WHDH N/T 4.2 4.6 3.9 
WODS oldies 4.2 4.2 4.7 
WBMX AC 2.5 3.4 4.0 

WSSH -FM AC 4.4 5.1 4.8 
WVBF AC 3.0 3.9 4.1 

WZLX cls rock 3.4 3.9 4.2 

WPLM -AM -FM adult std 2.2 2.2 2.0 

WXKS adult std 2.0 2.8 2.5 

WCRB classical 2.1 1.9 2.7 

WEEI N/T 5.9 4.1 2.7 

WMF album 1.6 2.2 2.7 

WBOS AC 2.0 1.8 2.2 

WILD urban 1.7 1.5 1.2 

WFNX modern 1.7 1.9 1.3 

WCGY album 1.3 1.4 1.7 

WCDI adult alt 2.0 2.0 1.6 

HOUSTON -(10) 
KILT -FM country 7.5 9.5 8.2 

KIKK -FM country 8.2 7.0 8.1 

KLOL album 5.3 5.1 5.1 

KHMX top 40 4.2 5.3 4.9 

KTRH N/T 5.4 4.4 4.7 

KBXX urban 2.3 3.6 4.8 

KODA AC 5.3 5.5 5.8 

KRBE -AM -FM top 40 3.3 3.8 4.2 

KQUE AC 4.6 3.8 4.5 
KLDE oldies 3.2 3.7 4.1 

KMJQ urban 6.6 7.0 5.1 

KLTR AC 3.5 3.3 2.5 
KHYS urban 2.9 2.3 2.6 
KZFX cls rock 3.5 3.5 3.9 
KKBQ -AM -FM country 4.6 3.6 2.4 

KPRC N/T 2.6 3.1 2.9 

KQQK Spanish 2.2 1.2 1.3 

2.2 
1.8 
1.5 
1.6 
2.1 
1.2 

6.4 
7.5 
5.3 
5.5 
5.3 
5.4 
3.9 
4.2 
4.5 
4.5 
3.0 
3.6 
3.4 
1.8 
2.5 
2.8 
1.9 
2.4 
1.5 
1.9 
1.7 
2.3 

8.9 
6.6 
5.4 
6.2 
5.3 
6.1 
5.7 
4.0 
3.4 
3.8 
4.1 
2.6 
2.7 
2.6 
2.2 
2.7 
2.3 

YY 

'92 

2.0 
1.9 
1.8 
1.8 
1.7 
1.4 

7.4 
5.9 
5.9 
5.8 
5.4 
5.2 
4.9 
4.6 
4.4 
4.3 
4.3 
3.6 
2.7 
2.6 
2.5 
2.4 
2.1 
1.9 
1.9 
1.8 
1.6 
1.5 

8.7 
7.1 
5.8 
4.9 
4.8 
4.7 
4.7 
4.7 
4.6 
3.8 
3.8 
3.5 
3.4 
3.3 
2.7 
2.2 
1.9 

Vac, 
1992Ye: a 

iria`` 

Call 

W Sp 

Format '91 '91 

Su 

'91 

Fa 

'91 

W 

'92 Call Format 

W 

'91 

Sp 

'91 

Su 

'91 

Fa 

'91 

W 

'92 Calll Format 

W 

'91 

Sp 

'91 

Su 

'31 

Fa 

'91 

W 

'92 

KEYH 
KLAT 
KSEV 
KXYZ 
KHCB 

WEDR 
WLYF 

WAQW 
WHQT 
WFLC 
WKIS 
WIOD 
WHY! 
WSHE 
WQBA 
WJQY 
WLVE 
WXD1 
WZTA 
WRTO 
WTMI 
WINZ 
WMXJ 
WMRZ 
WCMQ-FM 
WAXY 
WQBA-FM 
WWFE 
Will 

WVEE 
WSB-FM 
WPCH 
WYAI/WYAY 
WAPW 
WSB 
WKHX-FM 
WKLS 
WFOX 
WGST 
WSTR 
WZGC 
WALR 
WAOK 
WQXI 
WCNN 

KMPS -AM -FM 
KIRO 
KUBE 
KBSG -AM -FM 
KPLZ 
KXRX 
KOMO 
KING -FM 
KRPM 
KZOK -FM 
KLSY 

Spanish .5 1.2 1.5 

Spanish 2.4 1.7 1.5 

N/T .9 1.0 .7 

Spanish 1.1 .8 1.0 
religious 1.0 1.4 1.0 

MIAMI -(11)) 
urban 5.8 53 6.2 
AC 8.3 8.9 7.5 

top 40 /dance 5.8 5.2 5.1 

Spanish 6.1 4.8 4.7 

top 40 /dance 4.6 5.3 4.5 
AC 3.3 4.2 3.9 
country 4.0 3.9 3.5 
N/T 5.3 4.0 4.9 
top 40 3.5 3.3 2.9 

album 2.6 3.3 4.1 
Spanish 3.8 2.9 2.5 
AC 2.8 3.1 3.2 
adult alt 2.1 2.3 2.7 

Spanish 3.7 3.5 3.2 
cls rock 2.2 3.6 2.5 
Spanish .5 .6 .9 

classical 2.7 2.5 3.4 
N/T 3.6 3.0 2.6 
oldies 3.1 2.6 3.3 

adult std 2.0 2.9 2.5 
Spanish 2.0 2.6 2.6 
oldies 2.0 2.1 2.1 

Spanish 1.5 1.9 L8 
Spanish - 1.6 2.0 
N/T 1.2 .9 .9 

ATLANTA -(12) 
urban 11.3 11.4 12.7 
AC 9.5 9.3 6.9 
AC 7.5 7.9 7.3 
country 5.4 7.5 5.8 
top 40 7.5 7.5 6.5 

N/T 6.4 7.0 7.2 

country 4.5 5.1 4.7 

album 6.2 6.4 6.3 

oldies 5.6 6.7 6.3 
N/T 3.3 3.3 3.4 

top 40 4.2 3.4 4.4 
cls rock 4.0 4.6 5.3 
urban 3.2 2.6 3.2 
religious 3.6 2.7 2.5 
adult std .5 .9 1.6 

N/T 2.5 1.1 1.0 

SEATTLE -(13) 
country 7.9 5.6 7.7 
N/T 11.4 9.4 10.6 
top 40 /dance 4.8 5.1 4.7 

oldies 3.2 3.2 4.5 
top 40 6.0 6.7 6.4 
album 3.6 5.3 5.2 

AC 5.7 5.0 5.2 

classical 3.9 4.5 3.4 
country 3.1 4.3 2.8 
cls rock 3.2 3.3 3.7 
AC 2.9 4.5 3.4 

1.8 
1.2 
1.4 
1.5 
.8 

4.9 
7.2 
6.2 
5.0 
5.0 
3.3 
4.0 
5.7 
3.6 
3.3 
4.1 
3.0 
2.8 
2.4 
2.7 
1.3 

2.8 
2.5 
3.1 
2.3 
2.0 
1.4 
2.0 
2.0 
1.2 

12.8 

8.1 

6.9 
7.3 
4.7 
8.5 
1.6 
5.6 
4.2 
3.1 
3.6 
4.5 
3.9 
2.9 
1.0 
1.3 

6.8 
9.2 
4.5 
4.9 
6.9 
3.5 
6.5 
3.4 
5.2 
3.6 
3.7 

1.8 

1.5 

1.5 

1.2 

1.1 

6.9 
6.6 
5.9 
4.9 
4.3 
4.2 
4.0 
3.9 
3.8 
3.8 
3.3 
3.2 
3.1 
3.1 
2.9 
2.8 
2.7 
2.5 
2.4 
2.1 
2.0 
1.9 

1.7 
1.4 

1.0 

12.4 

8.6 
7.0 
6.7 
6.3 
6.3 
6.2 
6.1 

4.6 
4.5 
4.2 
4.2 
3.6 
2.6 
1.7 

1.5 

9.0 
7.3 
6.1 
5.3 
5.1 
4.4 
4.3 
4.1 
3.8 
3.7 
3.6 

KEZX -FM easy 1.1 2.5 3.5 2.7 3.4 

KISW album 3.6 5.9 4.7 2A 3.4 
KIXI adult std 3.2 4.2 3.8 3.8 3.3 

KING N/T 3.6 2.1 2.4 2.5 2.9 

KKNW adult alt 3.5 2.2 2.3 2.1 2.9 
KNDD modern 2.5 1.9 1.5 31 2.4 
KM N/T 1.1 .8 .7 1.8 2.3 
KLTX AC 3.1 2.5 2.8 2.9 2.3 
KTAC /KMTT AC 3.0 2.4 3.3 2.3 2.3 
KCMS religious 1.7 1.7 1.7 22 1.7 

KWMX AC 1.5 2.5 2.2 L9 1.7 

KVI N/T 1.3 1.2 1.1 1.3. 1.1 

MINNEAPOLIS /ST. PAUL-(17) 
WCCO N/T 17.2 15.0 20.1 1 .5 13.9 
KEEY country 10.5 9.7 9.3 10.8 10.9 
WLTE AC 8.5 8.9 8.5 8.2 8.7 
KDWB top 40 7.5 9.7 8.7 8.1 8.4 

KQRS -AM -FM album 10.1 10.9 9.8 9.7 8.4 
KSTP -FM AC 6.4 7.9 5.5 6.0 7.7 
KRXX album 4.6 4.1 4.1 3.0 6.4 

KQQL oldies 4.2 3.7 4.2 4.9 4.3 
KTCZ album 3.1 3.4 2.8 4.3 4.2 
KSTP N/T 3.3 3.7 3.7 3.0 3.3 

KM-FM modern 1.6 1.7 2.6 2.0 2.6 
KLBB adult std 1.7 2.7 1.7 1.9 2.5 
KMZZ album .8 1.1 1.0 .9 1.0 

ST. LOUIS -(18) 
KMOX N/T 20.4 18.6 19.4 17.1 ,18.7 
KSHE album 8.1 8.3 9.7 8.8 7.3 
KMJM urban 6.9 6.9 7.1 7.4 7.0 
WIL country 6.8 5.5 7.7 6.7 6.7 
KSD cls rock 5.8 5.9 5.7 5.9 5.2 
KYKY AC 5.0 5.7 5.9 6.2 5.1 

KEZK-FM AC 5.0 5.0 3.5 4.4 4.8 
KLOU oldies 3.8 4.5 4.0 3.4 4.8 
WKBQ top 40 4.8 5.2 4.3 5.0 4.8 
WKKX country 2.6 2.5 2.8 2.6 2.8 
KFUO classical 1.9 1.9 1.9 2.1 2.6 

WEW adult std 1.8 2.0 1.9 7.4 2.3 
KHTK top 40 /dance 1.5 2.3 3.2 7.5 2.1 

KR1Y oldies 2.1 1.8 2.1 .9 1.8 
WFXB AC 1.8 2.2 1.2 1.5 1.6 

WRTH adult std 1.6 1.8 1.2 7.4 1.6 

KXOK urban .6 1.4 1.8 1.2 1.5 
KATZ urban 2.1 1.9 1.7 1.5 1.4 

KATZ-FM adult alt 1.3 1.0 1.2 1.4 1.4 

KUSA country 1.8 1.6 1.2 1.4 1.3 

KEZK easy .5 1.0 .5 1.1 1.2 
WIBV AC 1.2 .9 1.0 1.6 1.2 

KFXB AC .8 1.4 1.1 1.0 1.0 

BALTIMORE -(19) 
WPOC country 5.8 7.0 7.1 LO 8.9 
WBAL N/T 8.6 9.0 8.3 7.5 7.2 
WLIF AC 7.6 6.6 6.6 6.1 7.1 

WXYV urban 9.6 8.6 8.2 8.1 6.1 
WQSR oldies 4.5 5.7 5.9 5.6 5.7 

WIYY album 1.3 7.8 6.8 5.5 5.5 
WWMX AC 5.1 6.0 5.1 6.3 5.4 
WERQ-FM top 40 /dance 1.2 1.2 .9 3.3 4.6 
WCBM N/T 3.6 2.9 3.2 3.6 4.3 

WBSIB AC 5.0 4.0 5.6 4.2 2.8 
WWIN -FM urban 3.3 4.1 3.0 4.3 2.7 

WITH adult stil 2.7 2.1 2.4 2.4 2.6 
WHIPS modern 2.3 3.2 2.7 2.8 2.4 

WWDC -FM album 2.1 1.4 1.8 2.6 2.4 

WBOR religious 1.3 1.6 1.3 1.1 1.9 

WGRX cls rock 2.0 2.5 1.6 1.9 L9 
WWFN religious 1.8 1.6 2.3 1.6 1.9 

WPGC -FM top 40 /dance 2.1 1.5 2.8 1.9 1.8 

WTOP N/T 1.3 1.4 1.1 .9 1.3 

WCAO religious 2.1 1.3 1.0 1.1 1.2 

WHUR urban .8 1.5 1.1 1.4 1.0 

W RIBS religious .9 1.6 1.9 1.0 1.0 

PITTSBURGH -(20) 
KDBA N/T 13.3 14.2 13.1 11.3 12.0 
WDVE album 8.6 10.2 11.3 11.7 9.7 
WWSW -AM -FM oldies 8.3 8.0 8.3 8.9 8.8 
WSIHIH AC 6.5 4.2 6.8 6.2 6.1 

WDSY country 4.2 4.4 4.8 6.6 6.0 
WAMO urban 5.1 4.5 5.0 5.0 5.8 
WTAE N/T 4.9 4.3 6.0 5.6 5.6 

WBZZ top 40 7.9 7.2 5.9 4.8 5.3 
WL1:J AC 4.5 5.2 4.1 2.8 5.2 

WJAS adult std 3.7 3.6 3.0 4.3 4.2 
WMXP top 40 /dance 3.8 4.5 3.1 3.7 4.1 

WVTY AC 4.1 4.0 3.5 3.6 4.1 
WRRIK album 2.7 3.5 3.0 2.4 2.9 
KQV N/T 2.3 1.5 2.0 2.0 2.0 
WMBS AC 1.1 1.2 1.0 1.2 1.2 

WWKS cls rock .8 1.1 

TAMPA, FLA.-(21) 
WQYK -FM country 8.9 9.7 10.1 11.6 12.3 

WWRM AC 10.8 10.4 7.3 10.3 8.4 
WFLA N/T 7.4 5.3 6.5 4.5 7.8 
WFLZ top 40 /dance 5.5 7.1 6.8 6.0 6.3 

WUSA AC 6.1 6.8 7.0 6.2 6.3 

WMTX -AM -FM AC 3.8 6.2 5.9 6.5 6.2 
WXTB album 4.6 5.5 5.8 7.1 5.6 
WYINF album 5.9 5.5 5.3 5.5 5.2 

WHPT AC 2.2 1.8 2.6 2.6 4.8 
WOW/ easy 5.5 5.7 4.6 3.4 4.5 

WGUL -AM -FM adult std 4.5 4.9 4.8 5.7 4.2 
WRBQ -FM top 40 6.3 4.6 4.5 3.7 4.1 

WYUU oldies 3.5 3.8 3.9 4.6 3.4 

WSUN country 2.8 3.2 2.2 2.6 2.0 
WLVU -FM adult std 1.4 1.9 1.6 2.2 L5 
WRBQ urban .2 .1 .4 - 1.5 

CLEVELAND-(23) 
WGAIR country 7.4 7.6 5.0 6.3 8.3 
WDOK AC 6.7 6.9 6.9 6.1 7.7 

WMMS album 8.8 6.8 8.5 10.2 7.7 
WLTF AC 8.7 9.9 7.6 9.1 6.7 
WPM oldies 7.4 7.2 7.6 5.6 6.4 
WZAK urban 7.2 6.8 6.1 7.0 6.3 
WRMR adult std 5.1 4.4 5.3 5.4 5.9 
WQnL AC 4.5 5.8 4.8 5.5 5.5 
WWWE N/T 5.0 5.0 5.2 5.1 4.9 
WMCX cls rock 4.4 5.7 5.8 4.6 4.6 

(Continued on page 81) 
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COMPILED FROM A NATIONAL 
SAMPLE OF RADIO PLAYLISTS 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 4 14 

* * * No. 1 * * * 
HAZARD RICHARD MARX 
CAPITOL 44796 1 week at No. 1 

2 1 1 17 
TEARS IN HEAVEN ERIC C.APTON 
REPRISE 19038 

3 3 2 14 MASTERPIECE ATLANTIC STARR 
REPRISE 19076 

NOT THE ONLY ONE -- -BONNIE BAIT -II 
CAPITOL 44764 

O 9 21 6 
HOLD ON MY HEART GENESIS 
ATLANTIC 87481 

6 4 3 16 SAVE THE BEST FOR LAST VANESSA WILLIAMS 
MERCURY 865 136 

7 5 5 15 THE REAL THING KENNY LOGGINS 
COLUMBIA 74186 

8 6 6 12 EVERYTHING CHANGES KATHY TROCCOLI 
REUNION 19118/GEFFEN 

O 10 20 4 IF YOU ASKED ME TO CELINE DION 
EPIC 74277 

10 8 9 8 HUMAN TOUCH BRUCE SPRINGSTEEN 
COLUMBIA 74273 

11 14 12 10 CAN'T CRY HARD ENOUGH THE WILLIAMS BROTHERS 
WARNER BROS. 19326 

12 23 2 

* * *POWER PICK*** 
DO IT TO ME LIONEL RICHIE 
MOTOWN 2160 

t3 16 16 9 SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS 
EPIC 74226 

14 11 8 16 MISSING YOU NOW MICHAEL BOLTON 
COLUMBIA 74184 

15 15 13 10 MAKE IT HAPPEN MARIAN CAREY 
COLUMBIA 74239 

16 13 10 17 GOOD FOR ME AMY GRANT 
M 1573 

17 12 11 13 
EVER CHANGING TIMES ARETHA FRANKLIN 
ARISTA 1 -2394 

ló 19 26 4 LIFT ME UP HOWARD JONES 
ELEKTRA 64779 

I9 25 33 4 
I WILL REMEMBER YOU AMY GRANT 
A&M 1600 

YO 21 25 5 WILL YOU MARRY ME? PAULA ABDUL 
CAPTIVE 98584NIRGIN 

1. 24 27 8 ALL WOMAN LISA STANSFIELD 
ARISTA 2398 

22 17 14 26 BEAUTY AND THE BEAST CELINE DION /PEABO BRYSON 
EPIC 74090 

23 NEW 1 

* * * HOT SHOT DEBUT*** 
YOU WON'T SEE ME CRY WILSON PHILLIPS 
SBK 07385/ERG 

24 20 22 11 
IN MY LIFE BETTE MIDLER 
ATLANTIC 87525 

25 22 18 16 TO BE WITH YOU MR. BIG 
ATLANTIC 87580 

ZÓ 31 31 6 ONE U2 
ISLAND 866 533 /PLG 

21 18 15 17 WHAT BECOMES OF THE BROKENHEARTED PAUL YOUNG 
MCA 54331 

28 27 29 6 
HOOKED ON THE MEMORY OF YOU N.DIAMOND /K.CARNES 
COLUMBIA ALBUM CUT 

29 33 41 4 LOVE OF MY LIFE CARLY SIMON 
QWEST ALBUM CUT /REPRISE 

30 30 28 19 
STARS SIMPLY RED 
ATCO EASTWEST 98636 

31 26 19 21 I'LL GET BY EDDIE MONEY 
COLUMBIA 74109 

CI NEW i STEEL BARS MICHAEL BOLTON 
COLUMBIA ALBUM CUT 

33 32 30 9 I CAN'T DANCE GENESIS 
ATLANTIC 87532 

® 36 37 5 
TOO MUCH PASSION THE SMITHEREENS 
CAPITOL 44784 

35 28 24 8 CHURCH OF YOUR HEART ROXETTE 
EMI 50380 /ERG 

36 29 17 14 
YOU'RE ALL THAT MATTERS TO ME CURTIS STIGERS 
ARISTA 1 -2391 

37 35 23 12 OBSESSION DESMOND CHILD 
ELEKTRA 64799 

CI NEW 1 EVERY KINDA PEOPLE ROBERT PALMER 
ISLAND ALBUM CUT /PLG 

39 39 48 3 
TAKE TIME CHRIS WALKER 
PENDULUM 64813 /ELEKTRA 

40 34 32 31 I CAN'T MAKE YOU LOVE ME BONNIE RAITT 
CAPITOL 44729 0 41 46 3 
SHE IS HIS ONLY NEED WYNONNA 
CURB 54320 /MCA 

_4 NEW 1 

RCBE A 6224 
YOU6 NG, BE FOOLISH, BE HAPPY SONIA 

43 37 38 26 CAN'T LET GO MARIAH CAREY 
COLUMBIA 74088 

® 47 _ 2 JUST ANOTHER DAY JON SECADA 
SBK 07383 /ERG 

45 40 36 23 DDON'TAL7ET THE SUN GO DOWN ON ME G. MICHAEL 

46 44 - 2 THOUGHT I'D DIED AND GONE TO HEAVEN BRYAN ADAMS 
A &M 1592 

41 42 45 25 I FALL ALL OVER AGAIN DAN HILL 
QUALITY 15180 

48 38 39 7 CLOSE YOUR EYES AARON NEVILLE WITH LINDA RONSTADT 
A&M ALBUM CUT 

49 45 44 32 I WONDER WHY CURTIS STIGERS 
ARISTA 1 -2331 

50 43 34 11 
CARIBBEAN BLUE ENYA 
REPRISE 19089 

O Records with the greatest airplay gains this week. Videoclip availability. © 1992, Billboard /BPI 
Communications. 

Radio 

ojMeweek 
Denny Nugent 
WGAR Cleveland 

WHAT A WINTER Arbitron it was for Nationwide's 
country FMs! WPOC Baltimore, which had been hover- 
ing around the sevens for the last three books, suddenly 
exploded 6.9 -8.9 to take the 12 -plus lead. WGAR Cleve- 
land also led its market for the first time, going 6.3 -8.3. 

WGAR's rise puts it ahead of Cleveland's powerhouse 
ACs, WDOK (6.1 -7.7) and WLTF (8.6 -6.7), and album 
WMMS (10.2 -7.7). It's all the more surprising, according 
to PD Denny Nugent, because "the Arbitrends have 
been unbelievably wacky for the last six months. We had 
a four -month down -trend that made no sense at all." As 
recently as the first winter trend, WGAR was still slip- 
ping, 6.3 -5.9, before rebounding to 6.8, then 8.3. 

A 25 -year radio veteran, Nugent's background is pri- 
marily at full- service AMs, including WHAS Louisville, 
Ky., and WKRC Cincinnati, until he joined WGAR three 
years ago. By then, WGAR had already made the deci- 
sion to back away from the pop lean that once saw it 
playing "No Particular Place To Go" by Chuck Berry as 
a power gold, but Nugent still spent much of his first two 
years at WGAR clearing oldies from Rick Nelson, Rita 
Coolidge, Dan Fogelberg, and the like. 

Eight months ago, Nugent made the same change as 
most of WGAR's country brethren: "Going from being 
a gold -based, safe, carefully programmed by research 
radio station to a more current -intensive station. It prob- 
ably took us a little longer than other stations because 
the market reacted slower to it." 

Nugent's first weeding of mid -'80s gold happened 
right before the fall '91 book. Another paring down took 
place in March after the last auditorium test came back. 
Nugent says that only 100 or so titles went away out- 
right. Other titles that still tested well enough for power 
gold under most circumstances, e.g., "Louisiana Satur- 
day Night," stayed in but were backed down anyway. 

"We moved some things up that didn't research as 
well as we might have liked, but if it was a George Strait 
or Ricky Van Shelton or Reba McEntire cut before, it 
was moved up because of artist image," Nugent says. 
"All of our power golds are now image songs by artists 
that are not dated." 

Here's WGAR in middays: Alabama, "Song Of The 
South "; Forester Sisters, "I Fell In Love Again Last 
Night "; Ricky Van Shelton, "I Am A Simple Man "; Tracy 
Lawrence, "Today's Lonely Fool "; Restless Heart, "I'll 
Still Be Lovin' You "; George Strait, "As Gone As A Girl 
Can Get "; Alan Jackson, "Dallas"; Reba McEntire, "The 
Last To Know"; Billy Ray Cyrus, "Achy Breaky Heart "; 
Randy Travis, "Forever & Ever Amen "; Rodney 
Crowell, "Lovin' All Night "; and Doug Stone, "I Thought 
It Was You." 

WGAR didn't do any outside marketing in the win- 

ter book. (One indication of Nugent's full -service AC 
background is that he talks about relying on service 
elements during the winter, including the addition of 
a new news director and Accu- Weather to the station.) 
Its on -air contesting was centered around warm - 
weather trip giveaways, most of them country- concert- 
related. For the spring, it's doing a $100 money -song 
contest with about five daily prizes and a $1,000 prize 
on Thursdays. Those prizes are backed up by the Su- 
perSpots "Night & Day" TV campaign also used by 
KSON San Diego. 

"I made the decision a few years ago that I would 
siphon as much money as I could to do TV right and 
do more with less as far as on -air giveaways," Nugent 
says. "The TV campaign is flighted to cover about two - 
thirds of the book. When we're on, we try to be on 
enough to make an impact instead of just spreading it 
out thinly." 

One promotion vehicle that WGAR hasn't had, until 
now, is the country bar and concert scene. "One of the 
local Marriotts is switching their lounge to country in 
a few weeks. So that's the first sign of a commitment 
to country. I anticipate that we'll see several places 
switch in the next six months," Nugent says. Also, the 
city of Cleveland is tying in with promoter Belkin Pro- 
ductions for a three -day country fest this August, sign- 
ing Joe Diffie as the first act. 

When the country boom began several years ago, 
country stations usually started by growing in 25 -54, 
then adding 18 -34s later. WGAR, however, has been 
making more progress at the older and younger end 
than in the middle. Despite being No. 418 -34 men this 
time, WGAR was only fifth 25 -54 this winter. 35-44 - 
year -olds, a demo country usually controls elsewhere, 
are only starting to come around now, Nugent says. 

"People in this market grew up with WMMS, which 
has just imbedded in their mind that Cleveland is the 
home of rock'n'roll and that nothing else counts," he 
says. "A little older or a little younger than that, people 
are more open ... There's still some work to be done 
in terms of getting the demos stronger where we re- 
ally want them. We're celebrating now, but we intend 
to have a bigger celebration later." 

WGAR's new morning host, KKBQ Houston's Jim 
Mantel, started earlier this week. Mantel is WGAR's 
third morning host in several months, following the de- 
parture of Dave Perkins for station ownership and the 
short stay of his successor, Ernie Brown. Nugent's 
goal for the morning show, he says, is to "gently inte- 
grate Mantel into the flow of the morning show, bring- 
ing some originality and inventiveness so we sound the 
way we did, but with a little more pizzazz." SEAN ROSS 

CD Storage 
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LIFT DISCPLAY, INC. 
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COMPILED BY BROADCAST DATA SYSTEMS FROM A NATIONAL 
SAMPLE OF 91 MONITORED ALBUM ROCK STATIONS. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

0 1 2 3 

* * * No.1 * * * 
REMEDY THE BLACK CROWES 
DEE AMERICAN ALBUM CUT /REPRISE 2 weeks at No. 1 

2 2 1 9 ONE U2 
ISLAND 866 533 /PLG 

O 4 4 16 
COME AS YOU ARE NIRVANA 
DGC 19120 

4 3 3 6 
LET'S GET ROCKED DEF LEPPARD 
MERCURY 866 568 

O 5 8 6 
UNDER THE BRIDGE RED HOT CHILI PEPPERS 
WARNER BROS. 18978 

U 9 14 6 NOW MORE THAN EVER JOHN MELLENCAMP 
MERCURY ALBUM CUT 

O 10 9 11 
LIFE IS A HIGHWAY TOM COCHRANE 
CAPITOL 44815 

8 7 10 13 WHAT YOU GIVE TESLA 
GEFFEN 19117 

9 8 5 22 MAMA, I'M COMING HOME OZZY OSBOURNE 
EPIC ASSOCIATED 74093/EPIC 

10 6 7 14 
HELP ME UP ERIC CLAPTON 
REPRISE ALBUM CUT 

11 23 46 3 

* * * POWER TRACK* * * 
ROLL OF THE DICE BRUCE SPRINGSTEEN 
COLUMBIA ALBUM CUT 

12 12 13 9 NOTHING ELSE MATTERS METALLICA 
ELEKTRA 64770 

13 13 11 15 
EVERYTHING ABOUT YOU UGLY KID JOE 
STARDOG 866 632 /MERCURY 

(14) NEW I 

* * * FLASHMAKER * * 
GUN LOVE ZZ TOP 
WARNER BROS. ALBUM CUT 

15 14 20 7 BRAVADO RUSH 
ATLANTIC ALBUM CUT 

16 18 18 16 
EMPTY ARMS STEVIE RAY VAUGHAN & DOUBLE TROUBLE 
EPIC ALBUM CUT 

CD 21 26 7 BLACK FLAG KING'S X 
ATLANTIC 87508 

18 19 24 6 
CHAINED GIANT 
EPIC ALBUM CUT 

19 28 23 24 MYSTERIOUS WAYS U2 
ISLAND 866 189 /PLG 

ICI 25 47 3 
JUST TAKE MY HEART MR. BIG 
ATLANTIC 87509 

21 11 6 8 
HUMAN TOUCH BRUCE SPRINGSTEEN 
COLUMBIA 74273 

CI) 43 2 
TOUCH THE HAND BRYAN ADAMS 
A&M 1603 

23 11 15 12 
THE DREAM IS OVER VAN HALEN 
WARNER BROS. ALBUM CUT 

24 22 22 10 
COLD DAY IN HELL GARY MOORE 
CHARISMA 96199 

25 24 21 40 RIGHT NOS 19059 
VAN HALEN 

WARNER 

26 29 29 6 GIRLFRIEND MATTHEW SWEET 
ZOO 14043 

27 16 25 6 BOHEMIAN RHAPSODY QUEEN 
HOLLYWOOD 64794 

CI NEW 1 
ROAD TO NOWHERE OZZY OSBOURNE 
EPIC ASSOCIATED ALBUM CUT /EPIC 

29 33 43 28 THE UNFORGIVEN METALLICA 
ELEKTRA 64814 9 36 2 
THE WILD LIFE SLAUGHTER 
CHRYSALIS ALBUM CUT /ERG 

31 32 49 3 
MAKE YOU A BELIEVER SASS JORDAN 
IMPACT 54347/MCA 

32 15 12 9 AIN'T IT HEAVY MELISSA ETHERIDGE 
ISLAND ALBUM CUT /PLG 

33 20 16 10 WHEN I'M GONE MSG 
IMPACT 54239 /MCA 

34 42 2 LIVING IN A DREAM ARC ANGELS 
DGC ALBUM CUT 

35 47 2 EVEN FLOW PEARL JAM 
EPIC ALBUM CUT 

CI 39 34 13 ANYBODY LISTENING? QUEENSRYCHE 
EMI 50388/ERG 

31 30 28 23 I CAN'T DANCE GENESIS 
ATLANTIC 87532 

38 37 31 19 ALIVE PEARL JAM 
EPIC ALBUM CUT 

39 35 33 24 GHOST OF A CHANCE RUSH 
ATLANTIC 87498 

40 34 31 45 TOP OFBTOHE WORLD VAN HALEN 
19151 WAER 

41 NEW ' 1 
TANGLED IN THE WEB LYNCH MOB 
ELEKTRA 64749 

42 26 19 16 AGAIN TONIGHT JOHN MELLENCAMP 
MERCURY 866 414 

(43) NEW 1 
LITTLE 

UM CU 
WINT G STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

44J 48 - 2 HIGH THE CURE 
FICTION 64766/ELEKTRA 

45 38 36 8 
PRETTY TIED UP GUNS N' ROSES 
GEFFEN ALBUM CUT 

46 49 42 34 
HEAVY FUEL DIRE STRAITS 
WARNER BROS. 19094 

41 40 38 4 STAND 
UP (KICK LOVE INTO MOTION) DEF LEPPARD 

MERCURY ALBUM CUT 

48 41 39 18 
TEARSiINN3HEAVEN ERIC CLAPTON 
REPRISE 

49 46 45 15 UNTIL 
TéHE 

END OF THE WORLD U2 
CUT/PLG 

50 45 48 5 BADLéUCKuT 
SOCIAL DISTORTION 

T acks with the greatest airplay gains this week. The Flashmaker is the highest- debuting track of the week. 

The Power Track is the rack on the chart that shows the largest increase in airplay over the week before. 

Videoclip availability © 1992, Billboard/BPI Communications. 

Radio 

Network Specials 

Commemorate 

Summer Of Love 
BY PHYLLIS STARK 

NEW YORK -With apologies to 
Blue Oyster Cult, this is the summer 
of love, at least judging from the 
number of network specials devoted 
to the 25th anniversary of the sum- 
mer of '67 planned for the always 
busy Memorial Day weekend. 

West- 
wood One 
has four 
weekend 
specials 
planned, in- 
cluding a 
two -hour 
Summer of 
Love silver - 

anniversary special airing May 19 -25 
Unistar Radio Networks also marks 
that anniversary with the four -hour 
"Class Of '67" special featuring that 
year's hit makers. WKSZ (Kiss 100) 
Philadelphia's Eric Johnson will host 
the show, which is one of five Unistar 
programs airing May 22 -25. 

Although it airs after Memorial 
Day, MediaAmerica's "Monterey 
Pop Silver Anniversary Special" pays 
tribute to the Summer of Love's big- 
gest festival. The three -hour show, 
hosted by Dan Neer, airs the week of 
June 15. 

WWI's six-hour "Pink Floyd 25th 
Anniversary Special" is also set to air 
May 23 -25. The show is written, pro- 
duced, and hosted by KLSX Los 
Angeles personality Jim Ladd, who 
narrated Roger Waters' "Radio 
K.A.O.S." solo album and tour. 

June is Black Music Month, and 
WWI will kick it off early with the 
Memorial Day weekend special "The 
Roots Of Rhythm: A Salute To Black 
Music Month." 

And WWI's Mutual Broadcasting 
System will air its seventh annual 
"New Faces Of Country Music" spe- 
cial May 19 -25. The three -hour show 
was recorded live at March's Country 
Radio Seminar, and features Brooks 
& Dunn, Clinton Gregory, Pam Til- 
lis, Tracy Lawrence, and Collin 
Raye, among others. George Strait 
co -hosts with Mutual's Jim Duncan. 

Unistar's country offering is the 
three -hour Country Six Pack special 
"Garth Brooks: Entertainer Of The 
Year." And a 90- minute Elvis Pres- 

(Continued on next page) 
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Ma Rock A.EA1 
TITLE ARTIST 

HEY BABE JULIANA HATFIELD 
#2 MOST ADDED AT GAVIN, ALBUM NETWORK, HARD AND HITS. 

FLIPPED OUT IN SINGAPORE CHAINSAW KITTENS 
FEATURES IN SPIN, CREEM, ROLLING STONE. ON NATIONAL TOUR NOW. 

BURN LIKE BRILLIANT TRASH MACHINES OF LOVING GRACE 
THE NEW SINGLE IS PRODUCED BY NINE INCH NAILS' TRENT REZNOR. 

ROSEMARY DILLON FENCE 
MELODY MAKER SINGLE OF THE WEEK. UPCOMING ROLLING STONE NEW FACES PIECE 

SWAY ANTENNA 
ON TOUR WITH FIREHOSE. NEW CD5 ON THE WAY. 

HOLIDAY MANOR BIG WHEEL 
CREEM FEATURE IN MAY. NOW ON TOUR. 

SHORT MAN'S ROOM JOE HENRY 
JOE'S MAMMOTH DEBUT FEATURING MEMBERS OF THE JAYHAWKS & SOUL ASYLUM OUT JUNE 16. 

mamme CARR MILL 2ND FLOOR ' " °"""" "ó ' 
CARRBORO, NC 27510 
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COMPILED FROM COMMERCIAL AND 
COLLEGE RADIO AIRPLAY REPORTS. 

TITLE ARTIST 
LABEL & NUMBFR,'DISTRIBUTING LAB, 

0 3 3 8 

* * * No. 1 * * * 
TEEN ANGST (WHAT THE WORLD NEEDS NOW) CRACKER 
VIRGIN 98551 1 week at No. 1 

2 2 2 8 WEIRDO THE CHARLATANS 
BEGGARS BANQUET ALBUM CUT /RCA 

( 4 8 5 
THE SWEETEST DROP PETER MURPHY 
BEGGARS BANQUET 62239/RCA 

4 1 1 7 HIGH THE CURE 
FICTION 64766/ELEKTRA 

O 7 16 3 
DIVINE THING THE SOUP DRAGONS 
BIG LIFE 865 7659/MERCURY 

6 5 5 10 BORN OF FRUSTRATION JAMES 
FONTANA 866 495/MERCURY 

7 6 7 13 UNDER THE BRIDGE RED HOT CHILI PEPPERS 
WARNER BROS. 18978 

® 13 23 3 FAR GONE AND OUT THE JESUS AND MARY CHAIN 
DEF AMERICAN 40422/WARNER BROS. 

O 11 14 4 SOMEDAY CONCRETE BLONDE 
I.R.S. ALBUM CUT 

1O 26 2 
THE BALLAD OF PETER PUMPKINHEAD XTC 
GEFFEN ALBUM CUT 

11 14 26 3 
LOVER LOVER LOVER IAN MCCULLOCH 
SIRE 40435 /REPRISE 

12 8 10 8 HELLO CRUEL WORLD E 
POLYDOR ALBUM CUT/PLG 

CI NEW 0,, 
1 

FRIDAY I'M IN LOVE THE CURE 
FICTION ALBUM CUT/ELEKTRA 

14 10 11 7 VISIONS OF YOU JAH WOBBLE'S INVADERS OF THE HEART 
ATLANTIC ALBUM CUT 

15 9 4 19 ONE U2 
ISLAND 866 533/PLG 

16 18 19 6 
DREAM ABOUT YOU PETER CASE 
GEFFEN ALBUM CUT © 30 - 2 COLD FEELING SOCIAL DISTORTION 
EPIC ALBUM CUT 

18 12 6 10 SHE'S MAD DAVID BYRNE 
SIRE ALBUM CUT/WARNER BROS. 

19 20 27 4 WALKABOUT THE SUGARCUBES 
ELEKTRA ALBUM CUT 

ZO 24 - 2 WE ARE EACH OTHER THE BEAUTIFUL SOUTH 
ELEKTRA 64765 

21 16 9 13 
INTO THE FIRE SARAH MCLACHLAN 
NETTWERK 1 -2390 /ARISTA 

22 17 13 9 
FABULOUS HAPPYHEAD 
ATCO EASTWEST 96196 

Z3 NEW 1 WHY ANNIE LENNOX 
ARISTA 1 -2419 

24 23 22 17 COME AS YOU ARE NIRVANA 
C 120 

1 NEW 1 WOC 
2HAT 1708 

YOU DO TO ME TEENAGE FANCLUB 
D 

26 25 4 LOW SELF OPINION ROLLINS BAND 
IMAGO 28017 

27 15 12 14 HIT THE SUGARCUBES 
ELEKTRA 64771 

28 19 20 4 BLOWING BUBBLES THE LIGHTNING SEEDS 
MCA ALBUM CUT 

CI NEW 1 ACID DROPS PUBLIC IMAGE LTD. 
VIRGIN ALBUM CUT 

30 29 2 
PAIN LIES ON THE RIVERSIDE LIVE 
RADIOACTIVE 54387/MCA 

T acks with the g Batest airplay gains this week. Videoclip availability. © 1992, Billboard /BPI 
Communications. 
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Radio 
ARBITRON RATINGS 
(Continued from page 78) 

Call Format 

W 

'91 

Sp 

'91 

Su 

'91 

Fa 

'91 

W 

'92 

W Sp Su Fa 

Call Format '91 '91 '91 '91 

W 

'92 

W1M0-FM top 40 /dance 2.7 3.5 3.0 3.0 
WNWV adult alt 2.7 3.1 2.9 2.8 
WCLV classical 2.1 2.0 2.2 2.0 
WERE N/T 2.9 2.0 1.4 2.6 
WPHR top 40 5.6 4.5 4.5 3.7 

W1M0 oldies 1.1 1.4 3.1 2.2 

WKNR N/T .1 .6 .9 1.5 

WHK N/T 1.5 1.7 1.5 1.7 

WABQ religious 1.6 1.4 1.1 1.5 

DENVER -(24) 
KOA N/T 9.6 6.6 7.0 9.7 
KYGO-FM country 7.1 11.3 9.6 8.3 
KOS! AC 7.4 6.8 6.6 7.0 
KXKL-AM-FM oldies 5.7 5.6 7.9 5.1 
KBCO-AM-FM album 6.5 7.6 4.2 6.1 
KBPI album 6.2 6.0 7.1 6.3 
KQKS top 40 /dance 5.4 4.7 6.5 4.6 

KHOW-AM-FM AC 5.2 4.4 4.9 5.5 
KM11 AC 4.8 4.1 3.9 3.2 
KAZY album 2.7 4.3 4.4 4.0 
KRFX cls rock 5.2 3.8 3.1 4.3 
KEZW adult std 2.7 2.8 2.8 2.6 

KHIH adult alt 3.9 2.3 2.1 3.7 

KYBG-AM-FM 2.5 1.8 2.2 2.4 

KTCL modern 1.6 1.5 1.8 2.1 

KVOD classical 2.2 3.0 2.3 2.9 
KRXY-AM-FM top 40 4.1 3.4 4.1 2.6 
KRZN adult std 1.2 1.4 2.0 2.3 
KYGO country 1.7 1.4 2.4 1.1 

KDHT country 1.6 .7 1.4 .7 

KBNO Spanish .4 .8 .5 .5 

PORTLAND, ORE. -(25) 
KUPL -FM country 8.7 8.7 9.2 11 
KEX AC 10.1 10.1 6.0 7.8 
KKRZ top 40 7.3 9.2 8.9 8.0 
KGW /KINK album 9.9 11.0 7.8 8.5 
KXL N/T 4.9 4.3 5.2 1.3 
KGON album 3.1 4.2 3.4 4.0 

KKCW AC 7.1 1.1 5.5 6.4 

KKSN-FM oldies 
KW11-FM country 2.9 2.9 4.1 4.1 

KUFO album 4.1 7.0 7.4 5.7 

KKSN adult std 2.1 3.2 3.5 3.9 
KXYQ top 40 3.5 2.9 3.5 3.2 
KXL-FM AC 3.7 2.9 3.5 3.9 

KZRC album .6 .9 .6 1.0 

KWJJ country 1.5 .8 1.8 1.2 

KPDQ-FM religious 1.3 2.0 1.4 .9 

KMXI oldies 2.0 2.4 2.0 1.7 

KUPL country 1.3 1.0 .5 1.0 

KBBT modern 1.8 .5 .9 1.0 

KFXX N/T - .4 .5 

MILWAUKEE -(26) 
WTM1 AC 9.4 11.9 10.6 11.0 
WMIL country 6.8 9.8 7.2 8.3 
WLUM top 40 /dance 8.0 7.3 7.6 7.1 

WKLH cls rock 7.3 41 6.3 5.9 
WLZR -AM -FM album 5.9 4.8 5.3 6.3 
WOKY adult std 7.4 7.5 7.7 1.4 
WKTI top 40 6.3 6.5 5.1 5.8 

WEZW AC 5.2 4.8 5.8 4.9 
WMYX AC 4.6 4.9 4.1 3.8 
WISN N/T 5.2 3.7 4.1 4.8 

WKKV -AM -FM urban 1.8 1.5 2.9 4.7 
WLTQ AC 3.9 3.2 4.4 3.6 

WZTR oldies 3.8 4.3 5.0 3.2 
WQFM album 3.1 3.3 2.9 2.6 
WMVP urban 1.8 1.8 1.5 1.5 

WNOV urban 2.2 .9 1.0 1.8 
WFMR classical 1.1 3.0 2.2 2.1 

WR1N AC .1 1.0 .5 .6 

KANSAS CITY -(27) 
WDAF country 14.1 10.3 10.4 12.1 
KFKF country 9.7 11.2 10.5 10.6 
KYYS album 7.1 9.0 9.2 7.8 
KPRS urban 61 6.1 6.2 7.5 

KLTH AC 6.0 4.5 3.2 4.7 

KMBZ N/T 3.4 6.8 7.5 5.0 
KCFX cls rock 4.8 3.9 4.8 5.0 
KUDL AC 4.0 3.9 4.0 3.2 
KCMO N/T 4.7 4.9 4.2 4.6 
KBEQ top 40 5.2 4.7 5.2 5.4 
KCMO-FM oldies 5.3 3.8 4.7 4.1 
KMXV AC 5.3 3.0 3.4 4.1 
KKC1 country 3.4 3.7 4.0 2.9 
MLA adult std - 1.6 
KRVK AC 2.5 4.7 3.6 2.4 
KXTR classical 2.2 2.8 2.0 2.4 
KNHN N/T 1.4 1.1 1.0 

WHB oldies 1.8 2.3 1.4 1.4 
KCCV religious .4 1.1 1.3 1.1 

KBZR album .6 .6 .9 1.2 
KKXR top 40 .6 .5 .9 1.0 
KPRT jazz 2.2 1.4 2.1 1.2 

PROVIDENCE-(29) 
album 6. 5.8 7. 1.9 

WPRO -FM top 40 9.1 7.5 9.3 8.7 
WWLI AC 9.2 7.1 6.1 5.8 
WHJI N/T 6.2 6.5 5.1 6.0 
WWBB oldies 4.4 5.6 5.9 5.2 
WSNE AC 5.3 5.8 4.7 6.5 
WPRO N/T 4.9 6.0 5.4 5.1 

WLKW easy 2.5 2.0 2.8 3.2 
WWRX -FM cls rock 4.4 4.5 4.4 4.2 
WCTK country 3.7 2.9 3.7 3.4 
WPLM -AM -FM adult std 3.7 3.7 4.1 3.9 
WBRU modern 2.7 3.0 3.3 2.2 
WWKX top 40 2.8 3.1 3.1 3.0 

WBSM N/T 1.6 1.2 1.4 1.7 

WFHN top 40 2.1 2.5 1.9 2.3 
WCRB classical .9 .6 1.2 .9 

WBZ N/T 1.1 1.4 1.1 1.7 

WODS oldies 1.5 1.5 1.1 2.1 
WVBF AC .6 .9 .5 1.0 
WALE N/T .9 1.4 1.2 1.0 
WWRX N/T 3.2 1.8 2.5 1.5 

WZOU top 40 1.3 1.4 .8 .5 

WBCN album .9 1.1 1.0 .8 

CINCINNATI -(32) 
WLW AC 12.0 12.1 13.4 9.7 
WEBN album 7.7 7.4 1.4 6.7 

WUBE -FM country 7.1 7.5 1.1 9.2 
WWNK AC 4.1 5.6 5.1 6.3 

WIZF urban 6.1 4.5 6.3 6.4 
WKRQ top 40 10.3 9.7 9.4 6.2 
WCKY N/T 4.3 3.2 3.9 4.5 
WGRR oldies 5.3 6.7 5.9 5.8 
WOFX cis rock 3.9 4.5 5.5 3.6 
WIM1 AC 4.6 5.5 4.6 5.9 

3.9 
2.9 
2.6 
2.5 
2.5 
2.3 
1.6 
1.5 
1.2 

8.6 
8.5 
6.4 
6.4 
6.2 
6.0 
5.9 
5.0 
4.5 
4.1 
4.0 
3.3 
2.4 
2.4 
2.3 
2.3 
2.2 
1.9 
1.9 

1.2 
1.1 

9.2 
9.0 
7.7 
7.6 
6.5 
5.9 
5.8 
5.1 

5.1 

4.5 
3.8 
3.6 
3.5 
1.8 

1.6 

1.5 

1.3 

1.2 
1.1 

1.0 

10.0 

8.4 
6.4 
6.3 
6.2 
5.9 
5.8 
5.6 
5.2 
4.8 
4.7 
4.6 
4.1 

3.8 
2.1 

1.6 

1.4 

1.0 

11.8 

11.7 

6.9 

6.8 

5.8 

5.2 

4.8 
4.7 
4.2 
4.0 
3.8 
3.5 
3.2 
2.6 
2.5 
2.2 
1.4 

1.4 
12 
1.1 

1.1 

1.0 

8.1 

8.1 
7.4 

6.0 

5.8 

5.3 
4.3 
3.9 
3.9 
3.7 
3.0 
2.7 
2.1 

1.9 
1.9 

1.8 

1.6 

1.5 

1.5 

1.4 

1.4 

1.3 

1.0 

11.5 

7.0 
7.0 
6.4 
6.3 
62 
5.8 
5.4 
4.9 
4.7 

WRRM AC 4.6 5.1 4.8 5.0 
WKRC AC 5.9 2.8 3.7 5.0 
WMLX adult std 3.3 3.8 2.1 4.2 
WZRZ album 2.9 3.4 3.1 3.4 
WAQZ album .5 .3 .5 .5 

WPFB adult std .4 .4 - .5 

WAKW religious 1.2 1.1 .9 1.2 

WCIN oldies 1.3 1.8 2.1 1.2 

COLUMBUS, OHIO -(34) 
WNCI top 40 11.7 11.1 11.4 7.5 

WTVN AC 9.4 10.8 9.1 8.0 
WSNY AC 9.2 8.5 9.1 9.5 
WLVQ album 7.3 7.9 8.9 8.1 
WHOK country 6.1 6.8 5.4 5.7 

WCOL -FM oldies 5.0 4.7 5.6 5.4 
WRZR album .5 .8 1.7 1.6 

WVKO urban 3.3 2.7 3.3 2.5 
WONS adult std 3.6 1.7 2.5 3.7 
WMGG cls rock 5.7 4.7 5.2 5.4 

WRVF country 1.5 .9 1.2 3.1 

WWHT top 40 /dance 2.2 4.6 2.3 3.5 

WCLT -FM country 2.6 2.5 2.1 2.6 
WBNS -FM oldies 5.8 5.9 61 3.9 
WMNI country 1.9 2.0 2.2 2.7 
WCKX urban 1.5 1.2 1.4 2.7 

WLW AC 1.7 1.6 2.1 2.2 
WTLT religious 1.5 1.6 1.5 1.0 

WWCD modern 1.2 2.9 2.6 1.5 

WCEZ easy - - .3 1.4 

SAN ANTONIO, TEXAS -(35) 
KCYY country 12.4 10.6 12.4 9.9 

KTFM top 40 /dance 10.1 9.2 9.3 9.2 
KXTN Spanish 3.9 7.4 9.7 7.5 
KAIA country 6.0 5.3 6.3 6.9 
WOAI N/T 6.2 6.3 4.4 3.7 
KISS -FM album 2.2 1.2 1.1 .4 

KQXT AC 5.6 5.2 5.0 6.5 
KKYX country 4.2 4.3 4.6 4.2 
KZEP -AM -FM cls rock 5.6 4.9 4.0 4.3 

KSRR AC 3.1 3.2 3.9 3.5 
KCOR Spanish 3.6 5.8 3.6 3.7 
KSMG oldies 4.8 4.4 3.4 3.7 
KSAQ album 4.8 5.2 4.1 4.9 
KONO -AM -FM oldies 2.0 3.2 3.8 3.9 
KTSA N/T 3.3 2.8 2.0 2.9 
KKYX -FM country 2.5 3.0 2.9 2.3 
KEDA Spanish 2.2 1.2 2.1 1.0 
KRIO -FM country - 1.1 2.4 2.1 
KLUP adult std .6 .3 .2 .4 

KSAH Spanish .6 1.6 1.7 2.0 

INDIANAPOLIS -(37) 
WFMS country 13.1 11.0 12.4 10.8 

WFBQ album 10.6 13.4 12.1 15.0 
WIBC AC 13.4 14.9 11.5 12.4 
WZPL top 40 11.6 10.4 9.8 10.2 
WENS AC 8.0 7.4 6.9 6.7 
WTPI AC 7.3 6.8 6.5 5.6 
WTLC urban 9.2 7.4 8.2 6.7 
WHHH top 40 /dance - - - 2.2 
WKLR oldies 5.5 5.9 7.2 4.8 

WTUX adult std 3.0 3.8 3.5 4.4 
WFXF -FM cls rock 4.1 4.7 5.1 4.4 
WNDE N/T 1.5 1.5 1.5 2.0 
WITS album 1.0 .6 1.1 1.1 

CHARLOTTE, N.C. -(38) 
WSOC -FM country 15.2 11.4 14.8 127 
WPEG urban 10.9 12.5 13.5 12.7 
WEZC AC 3.8 6.0 5.2 6.3 
WBT N/T 6.7 6.0 5.4 7.8 
WTDR country 5.8 6.2 6.5 5.4 
WRFX album 6.6 8.3 7.3 8.6 
WBT -FM AC 5.7 5.0 5.8 5.0 

WCKZ top 40 /dance 7.5 7.3 6.5 5.0 
WMXC AC 4.1 5.2 4.5 5.0 
WXRC album 2.5 3.1 3.2 3.7 
WWMG oldies 4.3 4.8 4.1 3.0 
WAQQ top 40 .5 .8 1.6 1.2 
WFMX country 1.4 1.1 1.3 .9 

WFGW/WMIT religious 1.2 1.1 1.3 1.3 

NEW ORLEANS -(39) 
WWL N/T 10.9 8.0 8.1 11.4 
WQUE -AM -FM urban 10.3 10.8 10.1 10.3 
WEZB top 40 8.5 9.3 8.1 7.4 
WYLD -FM urban 11.1 10.7 10.8 9.2 
WNOE -FM country 1.2 8.2 7.4 8.5 
KMEZ urban 1.1 1.7 1.9 3.2 
WLMG AC 5.0 6.4 5.4 4.8 
WBYU adult std 3.5 3.3 3.8 3.4 
WLTS AC 6.7 5.1 4.2 5.0 
WCKW -FM cls rock 3.3 4.0 4.6 3.5 
WBOK religious 4.1 3.4 3.2 3.5 
WMXZ AC 2.4 3.8 5.3 3.6 
KQLD oldies 4.0 3.8 4.2 3.0 
WRNO album 4.0 2.4 3.3 3.3 
WYLD religious 1.2 1.9 2.9 2.9 
KHOM oldies 1.4 1.4 1.9 .9 
WSMB N/T 1.1 1.1 1.0 .8 

WNOE country .6 1.3 .8 1.0 
WTIX adult std 1.3 .9 .7 .5 

BUFFALO, N.Y. -(40) 
WKSE top 40 8.0 8.2 71 8.4 
WYRK country 9.6 11.6 11.1 10.8 
WBEN AC 9.6 7.2 9.0 8.0 
WBLK urban 6.1 6.2 6.1 6.1 
WYE AC 7.4 7.1 6.8 7.1 

WGRF cls rock 81 7.3 7.9 6.2 
WHIT -FM oldies 7.1 6.6 6.4 6.1 

WGR N/T 4.2 4.8 3.9 6.1 
WUFX album 5.6 5.6 5.0 4.8 

WBUF AC 3.9 6.5 5.1 4.4 
WMJQ AC 6.3 4.7 5.1 6.7 

WECK adult std 3.0 3.6 2.7 2.9 
WEZQ easy 1.1 1.5 1.7 2.2 
CKEY adult std 1.5 1.9 1.6 2.3 
WDCX religous 1.0 .1 .7 1.0 

HARTFORD, CONN.-(41) 
WTIC AC 15.0 16.2 15. 15.2 
WTIC -FM top 40 9.3 8.8 9.1 7.7 

WWYZ country 6.7 5.6 7.1 7.8 
WHCN album 5.5 5.6 6.9 6.1 

WRCH AC 6.6 7.8 6.3 1.3 
WDRC -FM oldies 5.3 4.3 5.1 6.6 
WCCC -FM album 6.1 5.4 4.7 5.4 
WZMX AC 2.8 4.6 4.6 4.5 
WKSS top 40 /dance 6.1 5.4 5.4 5.1 

WIOF AC 4.3 4.2 3.5 3.0 
WORE adult std 1.0 .6 1.1 3.3 
WPOP N/T 3.9 2.8 2.4 3.1 

4.1 

3.8 
3.6 
3.0 
1.6 

1.4 
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10.1 
8.7 
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1.6 

1.3 

1.1 

14.1 

12.4 
12.0 

9.8 
7.0 

6.4 
5.5 
5.0 
4.1 

3.6 
3.5 
2.0 
1.6 

13.0 
12.5 
7.1 
7.0 
6.8 
6.6 
5.4 

5.2 
3.9 
3.6 
3.4 
2.1 
1.6 
1.5 

9.5 
8.9 
8.7 
8.5 
8.0 
6.3 
5.7 
4.2 
4.2 
3.7 
3.6 
3.5 
3.3 
2.4 
2.3 
1.3 
1.1 
1.0 

1.0 

9.8 
9.6 
8.4 
6.9 
6.6 
6.4 
6.1 

5.9 

5.9 

5.2 
4.8 
3.8 
1.9 

1.2 

1.2 

16.1 

8.1 

7.4 
6.5 
6.4 
5.6 
5.4 
5.1 
4.1 
3.7 
3.1 
2.4 

Call Format 

W Sp Su Fa W W Sp Su Fa W 

'91 '91 '91 11 '92 Call Format '91 '91 '91 '91 '92 

WAQY -FM album 1.8 2.1 2.2 
WFAN N/T 1.1 1.6 1.1 

WPLR album 1.9 1.8 2.1 

WPKX country .9 .6 .8 

MEMPHIS -(43) 
WHRK urban 13.5 12.0 11.7 
WGKX country 10.4 9.8 11.7 
WEGR album 11.2 8.0 8.3 
WDIA urban 9.7 9.7 11.3 
WRVR AC 9.1 6.9 5.3 
WMC -FM top 40 6.8 7.9 6.1 
KJMS urban 4.1 1.9 9.7 
WMC N/T 4.1 2.7 3.9 
WLOK religious 5.5 5.5 5.0 
WPYR oldies 4.9 4.8 3.1 
KFTH urban 1.2 1.3 .5 

WREC adult std 2.2 2.7 2.3 

KWAM religious 1.2 .9 1.1 

WEZI/WODZ oldies 3.9 3.9 2.5 
WCRV religious 1.0 1.2 2.0 

NASHVILLE -(45) 
WSIX country 11.2 12.2 10.1 

WSM -FM country 8.3 9.0 11.9 
WQQK urban 1.5 6.0 7.9 
WKDF album 6.9 7.6 7.3 
WYHY top 40 10.4 9.9 11.0 
WZEZ AC 8.1 7.8 7.2 
WIAC -FM AC 7.4 7.9 6.1 
WGFX cls rock 4.4 4.6 4.9 

WIAC N/T 5.1 2.5 2.2 
WSM country 3.8 4.3 3.6 
WRMX oldies 3.8 5.1 4.0 

WVOL oldies 2.4 3.1 2.6 
WWTN N/T - .6 .7 

WMDB urban .9 .6 2.4 
WAMB -AM -FM adult std 2.5 1.7 1.5 

WENO religious .8 .7 - 
WYCQ country .6 .6 1.1 

WBVR country 1.1 2.2 1.8 
WRLT album 1.1 1.2 1.6 

1.6 

1.2 

1.4 

1.1 

11.5 

15.7 

7.7 

10.1 

5.9 
8.7 
8.5 
3.2 
3.6 
3.6 

1.7 

.7 

3.0 
1.5 

11.6 

12.6 

6.0 
9.2 
9.1 

6.1 

5.2 

6.5 
3.5 
3.1 
3.1 

2.2 

1.2 

1.6 

1.7 

1.1 

1.5 

2.0 
1.7 

ROCHESTER, N.Y. -(46) 
WCMF album 16.2 16.6 19.2 16.2 

WHAM N/T 151 11.5 11.7 15.2 
WBEE -FM country 10.5 12.5 11.8 10.3 
WPXY -FM top 40 9.5 10.4 9.7 9.5 

WVOR AC 8.1 6.6 5.9 6.9 

WRMM -FM AC 6.6 6.2 6.0 1.2 
WRQI cls rock 3.6 3.2 2.4 2.1 
WDKX urban 4.6 4.3 5.2 5.4 
WKLX oldies 4.9 6.6 6.5 6.1 
WBBF adult std 2.2 3.8 3.5 3.9 

DAYTON, OHIO -(47) 
WHKO country 10.5 9.1 9.3 10.7 
WTUE album 6.0 8.5 7.5 6.8 
WROU urban - - - 
WGTZ top 40 8.5 9.2 9.1 
WHIO N/T 8.8 6.9 6.4 
WWSN AC 7.5 6.6 6.2 
WVUD AC 5.0 6.5 4.8 

WONE country 3.3 4.0 2.6 
WLW AC 6.8 5.5 5.6 
WAZU album 4.6 5.8 4.1 

WYM1 oldies 5.5 4.5 5.6 

WPFB -FM country 1.3 2.5 2.2 
WCLR easy 3.4 2.5 2.3 
WDAO urban 4.5 4.5 6.3 
WFC1 religious .8 1.2 1.4 

WKSW country 1.1 .9 1.1 

WLSN easy - - .5 

WOFX cls rock 1.5 1.5 1.5 

WPFB adult std 1.4 6 1.4 

1.2 

1.5 
8.0 
6.8 
5.8 

3.6 
5.9 
5.5 
5.2 
2.4 
1.5 

3.7 

1.2 

.6 

1.3 

1.0 

1.1 

22 
1.5 

1.3 

1.1 

12.4 
11.5 
10.3 
10.2 
7.4 
7.0 
6.8 
4.9 
4.5 
3.9 
2.9 
2.3 
1.5 
1.5 
1.3 

12.8 
11.6 
8.4 
8.0 
7.1 

7.0 
6.7 
5.0 
3.8 
3.7 
3.6 
2.3 
1.8 

1.7 

1.6 

1.4 

1.3 

1.2 

1.0 

14.8 

13.0 

11.2 

10.5 

7.0 

6.7 

4.7 

4.6 
4.6 
4.3 

10.2 

8.1 
7.2 
7.0 
6.8 

5.7 
5.1 
5.0 
4.3 
3.8 
3.2 
3.0 
2.2 
2.1 
1.8 

1.2 

1.2 

1.1 

1.0 

WAMZ 
WHAS 
WD1X 
WQMF 
WRKA 
WGZB 
WAVG 
WVEZ 
WLRS 

WLOU 
WWKY 
WZKS 
WLLV 

LOUISVILLE, KY. -(51)) 
country 11.1 19.5 7.9 2.9 

AC 17.3 14.3 14.3 14.5 

top 40 6.8 8.9 8.0 1.6 
album 8.4 7.8 10.4 7.1 

oldies 6.9 4.9 6.7 5.0 
urban 6.3 6.7 5.8 5.9 
adult std 2.3 2.1 2.2 3.1 

AC 7.6 6.5 6.9 6.4 
AC 2.8 3.4 4.6 4.8 

urban 3.7 2.7 3.1 2.5 

N/T .7 1.2 1.1 .8 

country 3.9 5.0 3.5 3.1 
religious 1.0 1.2 1.3 .9 

ALBANY, N.Y. -(54) 
WFLY top 40 8.6 10.1 9.6 9.5 

WGNA -AM -FM country 8.7 9.5 11.3 11.5 

WGY AC 8.9 8.3 8.7 8.3 
WROW -FM AC 9.1 7.0 7.8 7.6 
WKLI AC 7.6 8.0 1.1 7.5 

WPYX album 6.7 4.9 6.4 8.0 
WGY -FM oldies 5.5 6.2 5.6 5.7 

WQBK N/T 3.9 3.0 3.3 3.4 

WQBK -FM cls rock 5.9 6.9 6.1 6.5 

WABY adult std 2.9 2.5 1.9 2.8 

WIRY -AM -FM oldies 3.0 3.4 2.1 2.1 

WZRQ album .4 - .6 .9 

WPTR N/T 2.9 1.9 2.2 1.5 

WVKZ -FM top 40 2.5 2.6 3.6 2.1 

WROW easy 1.3 2.8 1.8 1.7 

WRAV AC 

WMVI adult std .4 1.1 .4 

TUCSON, ARIZ. -(65) 
KIIM country 13.8 13.2 17.6 20.1 
KRQQ top 40 14.8 
KLPX album 11.9 

8.7 
8.8 
4.4 
2.6 

.5 

KCEE/KWFM 
KKLD 
KNST 
KMRR 
K1YK 
KTZR 
KTZN 
KCUB 
KGVY 
KXEW 
KTUC 
KQTL 
KZRX 
KUPD 
KTKT 

AC 
AC 
N/T 
adult std 
top 40 /dance 
Spanish 
AC 

country 
adult std 
Spanish 
N/T 
Spanish 
album 
album 
N/T 

13.9 10.5 12.1 

11.5 9.9 7.6 

8.6 7.6 6.5 
7.7 8.4 7.6 
5.0 3.7 5.0 
1.7 2.3 4.6 

1.4 2.8 2.5 
1.2 1.2 1.6 2.1 

2.0 2.0 1.3 1.4 

2.0 2.8 3.0 2.5 
2.0 3.3 2.3 4.8 
2.2 2.9 1.6 1.0 

1.2 .6 1.7 1.5 

2.4 2.3 2.5 2.5 
1.1 2.1 .8 - 
2.8 1.6 2.7 .9 

3.9 1.0 2.0 1.7 

AKRON, OHIO -(67) 
WONE -FM album 6.3 5.2 5. 

WKDD top 40 41 8.0 6.1 

WGAR country 4.5 6.0 7.6 
WMMS album 5.7 4.2 4.1 

WAKR N/T 7.4 4.8 3.8 
WDOK AC 6.9 6.9 4.6 

WMJI oldies 4.6 5.5 5.1 

WLTF AC 4.1 4.4 3.8 

WHIR N/T 7.4 7.5 6.9 

WPHR top 40 4.1 6.4 6.1 

WQMX AC 4.4 3.2 3.0 

WQAL AC 1.7 2.5 2.3 
WRMR adult std 3.6 3.0 3.0 
WNCX cls rock 3.8 3.0 4.2 
WQXK country 1.3 2.8 3.1 
WZAK urban 4.8 3.2 4.5 
WWWE N/T 3.7 2.1 2.3 

WSLR country 1.9 1.4 1.9 

5.9 
4.5 

6.3 
4.4 

4.6 

6.9 
4.5 

3.2 

7.3 

5.6 

2.7 

2.8 
4.2 

3.0 

2.1 

3.0 

1.8 

3.8 

21.4 
14.6 
8.5 
7.5 
62 
5.9 
5.0 
5.0 
4.8 
28 
1.6 

1.5 
1.0 

11.5 

10.9 

10.4 

8.2 
6.9 
5.1 
4.5 
4.4 
3.5 
2.9 
2.9 
2.5 
2.2 
1.8 

1.5 

1.2 

1.0 

18.9 

10.0 

9.3 
8.2 
7.8 
5.3 
3.1 
2.9 
2.5 
2.4 
2.3 
2.1 

1.7 

1.6 

1.4 

1.4 

1.3 

1.0 

8.4 

6.3 

5.8 

5.8 

5.7 

5.5 

5.1 
4.0 
4.0 
4.0 
3.8 
3.6 
3.6 
3.2 
3.0 
2.4 
2.0 
1.9 

(Continued on next page) 

NETWORKS AND SYNDICATION 
(Continued from preceding page) 

ley special will kick off Unistar's Six- 
ties Legends series. 

For top 40, Unistar is airing "The 
Hit Radio Awards." Winners were 
decided by top 40 PDs and MDs, and 
include Michael Bolton, Mariah 
Carey, Bryan Adams, Color Me 
Badd, and Amy Grant. 

Finally, Unistar will offer "Dick 
Clark's Sixties Party," a three -hour 
special whose guests include Spencer 
Davis, John Fogerty, and members 
of the Kingsmen. 

AROUND THE INDUSTRY 

CBS' first venture into Howard 
Stern -style morning syndication, 
WYNF Tampa, Fla., morning men 
Ron Diaz and Ron Bennington be- 
gin simulcasting live on WDIZ Orlan- 
do, Fla., Monday (4) ... Prior to its 
Memorial Day specials, Unistar will 
offer "American Bandstand's 40th 
Anniversary." The three -hour show, 
hosted by Dick Clark, airs May 8-10. 
The televised special of the same 
name airs May 13. And May 15-17, 
Unistar will offer "The Great Songs 
Of Broadway," featuring music 
from original Broadway cast al- 
bums. 

RadioScope and Virgin Records 

have teamed up for the Soul II Soul 
"just right" promotion. A Soul II Soul 
spotlight feature will air the weekend 
of May 9-10, and listeners will have a 
chance to win tour merchandise, cas- 
settes, and videos. 

American Public Radio's week- 
day syndicated public radio show 
"World Cafe" expands to weekends 

. Mutual's America On The Road 
automotive series is now available via 
tape delivery in addition to satellite. 
The show is available in a daily 2 -min- 
ute feature and an hourlong weekend 
edition. 

Sportscaster Armando Quintero 
has been named host of the CBS His- 
panic Radio Networks coverage of 
the Summer Olympics in Barcelona, 
Spain ... ABC Radio Sports will air 
live broadcasts of the Triple Crown 
horse races again this year. Don 
Chevrier, Fred Manfra, and Dave 
Johnson will provide commentary. 
The Kentucky Derby was May 2, the 
Preakness Stakes will be held May 
16, and the Belmont Stakes will hap- 
pen June 6. 

John Hancock has been upped 
from manager of radio operations at 
WWI to producer for WWIs' The 
Source Radio Network. 
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Radio 

COUNTRY NEWCOMERS WAIT IN LINE FOR RADIO PLAY 
(Continued from page 1) 

that they would take up the slots 
available for subsequent acts. 

That, obviously, did not happen 
right away. Nearly 20 new artists 
went top 15 last year. Country acts 
that had racked up a string of hits in 
the early and mid -'80s, and some 
that had broken through as recently 
as 1987 -88, fell by the wayside to 
make room for them. With country 
having switched from an artist -driv- 
en to a song- driven format in the 
eyes of most industryites, many 
saw the class of 1990 -91 as proof 
that there would be no saturation 
point. 

Country PDs say they still consid- 
er themselves song -driven, not art- 
ist- driven. They also say the chal- 
lenge to breaking new artists is the 
release of too much good product, 
not too little. And the artists who 
broke at a record pace last year are 
still firmly entrenched on country 
radio. 

But even some of the PDs who 
disagreed with Moody a year ago 
have had changes of heart. "Each 
week the next Garth Brooks' is on 
your desk. You have to wonder if 
your playlist can hold it all," says 
WESC Greenville, S.C., PD Greg 
Mozingo, one of the PDs who most 
influenced the move toward a cur- 
rent /recurrent -based posture in the 
late '80s. Adds KRST Albuquerque, 
N.M., PD Larry Paregis, "It's pret- 
ty crazed. There are 3 billion artists 
out there and it's a little hard for 
some people to handle it." 

"There is still a thirst for new art- 
ists, and new music, but I think com- 
mon sense is starting to prevail," 
says KKAT Salt Lake City PD John 
Marks. "Not everything new is nec- 
essarily great." Even though coun- 
try stations have more current slots 
than they had several years ago, 
Marks says, there are still a finite 
number of records that can be ac- 
commodated. "We're back to the 
age -old problem of not enough slots 

and too many good records out 
there." 

DAWN OF CORRECTION 

"There's always going to be a cor- 
rection when it leans too far one 
way or another," says KSON San 
Diego PD Mike Sheppard. "You're 
going to continue to see new acts 
breaking, but there needs to be 
some time to assimilate what we al- 
ready have. We're not going to see 
two records by brand new artists 
breaking each week." 

Like Sheppard, WWWW Detroit 
PD Barry Mardit is worried that 
new artists aren't getting a chance 
to burn into listeners' conscious- 
ness, even with the rise of country 
video and consumer media expo- 
sure. "We need to let people latch 
on to somebody and love them for 
awhile, instead of moving around so 
quickly," he says. 

Sheppard cites the number of re- 
quest -line callers who still mix up 
Mark Chesnutt and Mark Collie, 
both of whom have been making 
hits since 1989. Paregis talks about 
a visiting artist who admitted that, 
despite being in the music business, 
even he could not keep the new acts 
straight. 

Even Arista's Alan Butler, one of 
the country promotion people cred- 
ited with stoking the new -artist 
boom, says, "For the time being, the 
consumer has got to consume and 
digest some of these new artists 
and be able to differentiate them. 
There are a lot of things that sound 
a lot alike -not that they're not 
good ... Billy Ray Cyrus is unique 
and different enough that people 
recognize it instantly." 

DON'T RUSH TO GET YOUNG 

There are other concerns driving 
the new- artist slowdown. WESC's 
Mozingo is one of several PDs who 
wonder whether country's new flir- 
tation with 12 -24 listeners is costing 

ARBITRON RATINGS 
(Continued from preceding page) 

Call Format 

W 

'91 

Sp 

'91 

Su 

'91 

Fa 

'91 

W 

'92 Call Format 

W 

'91 

Sp 

'91 

Su 

'91 

Fa 

'91 

W 

'92 

WRQK 
WNWV 

top 40 /rock 
adult alt 

.9 

1.1 

1.1 

2.1 

.9 

1.0 

.9 

1.4 

1.6 

1.4 

WSRS AC 1.0 1.2 .5 

OMAHA, NEB.-(74) 
.7 1.1 

SYRACUSE, N.Y. -(68) KFAB N/T 13.4 10.2 11.6 14.6 13.1 

WSYR N/T 14.3 10.2 9.4 13.5 12.7 KQKQ top 40 9.5 10.3 8.8 8.6 12.7 
WYYY AC 12.1 11.1 10.1 10.7 10.8 WOW -FM country 10.8 11.9 11.3 12.6 11.3 

WNTQ top 40 9.3 10.7 10.2 9.9 9.3 KEFM AC 8.6 8.4 6.8 6.9 9.7 

WAQX album 7.7 6.7 9.5 9.5 8.1 KESY -AM -FM AC 10.8 6.8 7.8 8.8 8.0 

WRHP easy 7.7 6.3 5.9 6.4 5.8 KEZO -AM -FM album 13.8 11.7 10.6 10.6 7.9 

WKFM cls rock 5.7 8.2 7.5 5.0 5.2 KGOR oldies 6.5 7.8 9.8 6.0 7.4 

WSEN -AM -FM oldies 4.1 4.5 6.1 5.4 4.6 KKCD cls rock 2.6 3.4 2.0 3.1 3.9 

WEZG AC 1.7 4.9 3.0 3.7 3.6 Km top 40 3.5 4.3 5.1 4.1 3.3 

WPCX country 2.3 3.5 2.7 3.2 3.5 KKAR N/T 2.8 3.0 1.9 2.9 3.1 

WHEN AC 2.5 2.6 3.3 3.8 3.4 WOW country 5.2 5.3 3.9 4.1 2.8 
WFRG country .9 .6 1.4 1.0 2.2 KRRK album - - 2.9 2.5 2.7 

WMHR 
WFBL 
WOLF 
WNDR 
WSCP -AM -FM 
WGES 
WOUR 

religious 
adult std 
urban 
country 
country 
AC 

album 

1.1 2.6 
2.1 2.4 - 1.5 

1.6 2.4 
2.3 1.9 

1.8 1 

1.8 

2.0 

1.7 

2.5 

1.7 

1.0 

L8 
2.9 
1.4 
1.4 
1.3 

1.8 

22 
21 
2.1 
1.6 
1.4 
1.0 
1.0 

MONTEREY, CALIF. -(76) 
KDON -FM top 40 /dance 11.1 11.7 9.6 11.8 

KG0 N/T 8.6 9.0 9.7 8.3 

KTOM -AM -FM country 7.1 9.6 8.7 8.3 

KBOQ classical 2.2 3.0 3.3 2.8 

KBAY easy 3.4 4.2 4.0 5.1 

KWAV AC 4.5 4.9 4.3 4.5 

9.9 
8.2 
6.0 
5.3 
4.8 
4.7 

SPRINGFIELD, MASS. -(72) KTGE Spanish 3.5 3.1 2.8 2.9 4.0 

WPKX country 8.0 6.1 9.5 10.0 10.6 KUFX cls rock 2.6 6.6 5.2 3.5 3.5 

WHYN -FM AC 9.5 8.8 6.9 6.7 8.7 KPIG country 2.0 .5 1.8 2.0 3.3 

WAQY -AM -FM album 9.5 9.3 10.8 9.0 8.6 KCTY Spanish 2.9 3.8 2.9 4.7 3.1 

WMAS -FM AC 6.9 8.6 10.0 7.7 6.9 KOCN AC 1.9 2.4 2.0 3.7 3.0 

WTIC -FM top 40 1.1 8.1 7.2 5.4 6.9 KRAY Spanish 1.8 2.2 1.4 1.8 2.9 

WMAS adult std 4.6 4.9 5.2 6.8 6.6 KHIP oldies 2.6 2.8 2.5 1.9 2.7 

WHYN AC 6.7 8.3 5.5 7.5 6.2 KMBY album 3.5 3.2 2.4 3.6 2.7 

WRCH AC 2.5 3.1 3.2 2.8 3.6 KCBS N/T 3.3 2.2 2.8 2.6 2.5 

WAAF album 3.4 3.8 3.7 4.3 2.7 KIDD /KXDC adult alt 2.1 1.8 1.4 .9 2.2 

WCCC -FM album 2.5 2.3 2.6 2.5 2.7 KDBK /KDBQ AC 4.8 2.4 3.4 2.6 2.1 

WDRC -FM oldies 3.5 2.4 3.4 3.1 2.5 KNBR N/T 1.2 2.2 3.1 1.0 2.1 

WHMP AC 1.5 1.0 2.1 1.1 2.0 KAZA Spanish 1.1 .5 .5 1.7 La 
WNNZ N/T .6 1.3 .7 1.6 2.0 KLFA Spanish - - 2.9 1.5 1.8 

WTIC AC 1.3 1.3 1.9 2.5 1.9 KSCO N/T 1.6 1.3 2.4 1.7 1.1 

WKSS top 40 /dance 2.0 1.9 1.7 2.5 1.8 KSJO album 1.1 .7 .9 1.7 1.0 

WHMP -FM top 40 2.0 1.2 2.4 1.0 1.4 

it some of its established, older core. 
"I was trying to program the sta- 
tion too much toward those younger 
demos," he says. "We're still doing 
that at night, but I was starting to 
see a decline during middays." 

Mozingo also has to deal with a 
much tighter country battle than 
the one he was in a year ago, as do 
many PDs now faced with new 
country competition. "We're mak- 
ing sure we get all the life we can 
out of a record, which has slowed 

`You're going to see 
new acts breaking, 
but there needs to 
be some time to 
assimilate what 
we already have' 

my rotation down somewhat ... I 
don't have room for as many stiffs 
as I used to, and I think my competi- 
tor is as tight." 

And some PDs think those estab- 
lished artists who weren't eliminat- 
ed as major hit makers in 1991 -92 
are choosing their material more 
carefully. "I think Ronnie Milsap 
has gotten smarter. George Strait 
certainly has," says KSON's Shep- 
pard. "Those are the artists who 
would be the most prone to fall into 
the disposable mode. They've seen 
what has happened to the previous 
generation of artists and are recog- 
nizing what the competition is like 
now." 

CLASS OF '90 -'91 GRADUATES 

More than anything, however, the 
reason new artists are breaking 
more slowly is because stations are 
taking advantage of the artists they 
helped break over the last three 
years. Resting comfortably in the 
top 10 this week are eight 1988 -91 
breakthroughs: Brooks, Chesnutt, 
Travis Tritt, Aaron Tippin, Marty 
Stuart, Tracy Lawrence, Hal Ket- 
chum, and Brooks & Dunn. 

"The classes of '89 and '90 are 
sticking around, so it's a little 
tougher to break [new artists] into 
the mix," says Epic /Nashville VP of 
promotions Jack Lamier. "If the 
music is good enough that the fol- 
low-up singles or now follow -up al- 
bums are high -quality, it's bound to 
be tougher." 

Artists who broke in the last few 
years are taking priority over the 
established '80s hit makers and 
over those waiting in the wings. 
WPOC's Moody gives a sense of the 
new pecking order when he says, 
"Given a choice between a Randy 
Travis and a Martina McBride, I'd 
probably take Randy. But given the 
choice between a mediocre Randy 
and a killer Pam Tillis, I'd go with 
Pam." 

CONTINUED OPTIMISM 

As he did 15 months ago, Moody 
thinks country radio's new -artist 
boom "will slow down" but will not 
stop. Instead, he says, currently es- 
tablished artists will fade, making 
room for new artists. Indeed, no- 

body contacted for this story claims 
the first -quarter slowdown repre- 
sents a return to the superconserva- 
tive days of the mid -'80s. 

Liberty national promotion direc- 
tor Sam Cerami expects lists to loos- 
en up again once the spring book 
ends. Arista's Butler cites stations 
like WSM Nashville and KNIX 
Phoenix that have kept their lists 
long, even during the book. And he 
thinks Brooks & Dunn's "Brand 
New Man," which went No. 1 last 
year when the act was new, could 
have accomplished the same thing 
this year. 

But most record people admit 
things have tightened up. "There's 
no such thing as a good week when 
you're looking at the competition ei- 
ther in terms of number of releases 
or name power. If you hold some- 
thing for a good week, chances are 
it's never going to be there," says 
Rick Blackburn, VP /GM of Atlan- 
tic /Nashville. 

It's still possible for new- artist 
records to rack up a lot of small- and 
medium -market starter stations in 
their first few weeks. But it's hard- 
er for all of them to come home. Ep- 
ic's Lamier admits his recent Dix - 
iana record "Waiting For The Deal 
To Go Down," which racked up 100 
stations in its first month but even- 
tually stalled out at No. 39 on the 
country singles chart, probably 
would have done better a year ago. 

Lamier says Epic has adjusted its 
expectations for new artists from a 
year ago. Blackburn says Atlantic 
has reduced its roster to six acts so 

he can give them more attention. 
And WESC's Mozingo says labels 
"are starting to catch on that 
there's more than eight weeks of 
life in a record" and spacing an art- 
ist's releases out more gradually. 

But not everybody agrees that la- 
bels have set more realistic goals. 
"You'll still get situations where 
there are 12 indies working a rec- 
ord," says KRST's Paregis. 
"There's so much competition with 
the labels now," says KSON's Shep- 
pard. "There's still that pressure, 
intensified by the amouht of compe- 
tition you have. Stations are feeling 
the pressure to move records up, 
then get rid of them." 

One sign of the intensified compe- 
tition among new artists is the 
amount of label setup done on their 
behalf. "The setup that would nor- 
mally take three weeks now takes 
two months," says Atlantic's Black- 
burn. Besides artist tours of sta- 
tions, something that has become de 
rigueur over the last two years, la- 
bels are sending advance cassettes 
to PDs, letting them suggest not 
only singles choices but how songs 
should be remixed. Mercury's setup 
for Cyrus, considered one of the 
most elaborate of the last year, in- 
cluded not just early play on cable 
video channels for their photogenic 
artist, but also the commission of a 
line dance at country nightclubs in 
advance of the song's release. 

Assistance in preparing this sto- 
ry was provided by Edward Morris 
in Nashville. 
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OF OUR CUSTOMER'S RESULTS... 
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E 
Billboard. 
FOR WEEK ENDING 
APRIL 28, 1992 POW R PLAYLISTS. 

Playlists supplied by Broadcast Data Systems' 
Radio Trade service. Stations selected from 
rotating panel of leading broadcasters In top 85 
radio markets, electronically monitored 24 

hours a day, 7 days a week Songs ranked by 
number of plays in monitored week. 

MONITORED AIRPLAY FROM THE NATION'S LARGEST AND MOST INFLUENTIAL RADIO STATIONS 
HOT 1 0 0 C O U N T R Y 

95T/CFM 
Hartford P.D.: Torn Mitchell 

1 Joe Public, Live And Learn 
2 En Vogue, My Lovin' (You're Never Gon 
3 Mariah Carey, Make It Happen 
4 CeCe Peniston, We Got A Love Thang 
5 Vanessa Williams Save The Best For L 

6 Mr. Big, To Be with You 
7 Eric Clapton Tears In Heaven 

8 Michael Jackson In The Closet 
9 Kathy Troccoli Eve Everything Changes 

10 Chris Walker, take Time 
11 Jody Watley I'm The One You Need 
12 Degrees Of Motion, Do You Want It Rig 
13 Kym Sims, Take My Advice 
14 Kris Kross, Jump 
15 Boyz It Men, Please Dont Go 
16 Right Said Fred, Don''tt Talk Just Kiss 
17 Karyn 
18 LJI Suzy, Take Me Inn Your 

Feel mboot You 

19 Lidell Townsell, Nu Nu 
20 TLC, Ain't 2 Proud 2 Beg 
21 Shanice Silent Prayer 
22 Queen, Bohemian Rhapsody 
23 Shanice I Love Your Smile 
24 Paula Abdul, Will You Marry Me 
25 Giggles, What Goes Around C 

26 Sophie B. Hawkins, Damn I Wish I Was 
27 Mint Condition, Breakin' My Heart (Pr 
28 Atlantic Starr, Masterpiece 
29 Lionel Richie Do It To Me 
30 Laura Enea, this Is The Last Time 

Boston 

94.5 FM 
P.D.: Sunny Joe White 

1 En Vogue, My Lovin' (You're Never Gon 
2 Kris Kross, Jump 
3 TLC, Ain't 2 Proud 2 Beg 
4 Jody Watley, I'm The One You Need 
5 U2, One 
6 Joe Public, Live And Learn 
7 Kym Sims Take My Advice 
8 Giggles what Goes Around C 
9 Kathy 

Giggles, 
Everything Changes 

10 Paris Red, Good Friend 
11 Mariah Carey, Make It Happen 
12 Genesis, I Can't Dance 
13 Michael Jackson, In The Closet 
14 TKA, Maria 
15 Eric Clapton Tears In Heaven 
16 Del Thu Funkee Homosapiee Mistadobal 
17 Right Said Fred, Don't Talk Just Kiss 
18 2 Unlimited Twilight Zone 
19 Vanessa Williams, Save The Best For L 
20 Queen, Bohemian Rhapsody 
21 Black Sheep, The Choice Is Yours 
22 Chaka Khan, Love You All My Lifetime 
23 Sir Mix -A -Lot, Baby Got Back 
24 Mint Condition Breakin' My Heart (Pr 
25 Sophie B. Hawkins, Damn I Wish I Was 
26 "Weird Al" YankoviclSmells Like Nice 
27 MC Brains, Everybody's Talking About 
28 Clubland Featunng Zemya Hamil, Set M 

29 Annie Lennox, Why 
30 Naughty By Nature, Everything's Gonna 

New York P.D.: Steve Kingston 
1 Vanessa Williams, Save The Best For L 

2 U2, One 
3 Giggles, What Goes Around C 

4 Genesis, Hold On My Heart 
5 Lydell Townsell, Nu Nu 
6 Amy Grant, Good For Me 
7 Mr. Big, To Be With You 

8 En Vogue, My Levin (You're Never Gon 
9 Salt -N -Pepa, You Showed Me 

10 Color Me Badd, All 4 Love ll Red Hot Chili Peppers, Under The Brid 
12 Kris Kross Jump 
13 Queen Bohemian Rhapsody 
14 CeCe Peniston, Finally 
15 Kathy Troccoli, Everything Changes 
16 Paula Abdul Will You Marry Me 
17 Michael Jackson, In The Closet 
18 Ugly Kid Joe, Everything About You 
19 Mint Condition, Breakin My Heart (Pr 
20 CeCe Peniston, We Got A Love Thang 
21 Joe Public, Live And Learn 
22 Sophie B. Hawkins, Damn I Wish I Was 
23 Mariah Carey, Make It Happen 
24 Terri Nunn, Take My Breath Away (Re 
25 Bonnie Raitt, I Can't Make You Love M 
26 TLC, Ain't 2 Proud 2 Beg 
27 Richard Marx, Hazard 
28 Prince K The N.P.G., Money Don't Matt 
29 Oct Leppard, Have You Ever Needed Som 
30 Nirvana, Come As You Are 

Tampa P.D.: Marc Chase 
I Joe Public, Live And Learn 

2 En Vogue, My Lovin' (You're Never Gon 
3 Kris Kross Jump 
4 Color Me Badd, Slow Motion 
5 Mint Condition, Breakin' My Heart (Pr 
6 Vanessa Williams, Save The Best For L 

7 TLC, Ain't 2 Proud 2 Beg 
8 Tevin Campbell, Goodbye 
9 Linear, T.L.C. 

10 Shanice, I Love Your Smile 
l l Boyz II Men, Please Don't Go 
12 Michael Jackson, In The Closet 
13 Salt- N -Pepa You Showed Me 
14 Vanessa Williams, Running Back To You 
15 Sophie B. Hawkins, Damn I Wish I Was 
16 Tony Terry, With You 
17 R. Kelly A Public Announcement, She's 
18 Keith Sweat, Keep It Comin' 
19 Prince & The N.P.G., Gett Off 
20 Trade Spencer Tender Kisses 
21 Mariah Carey Make It Happen 
22 Color Me Badd, Thinkin' Back 
23 Lidell Townsell, Nu Nu 
24 Atlantic Starr, Masterpiece 
25 Prince & The Diamonds And Pea 
26 Def Leppard, Let's 

N.P.G. 
det Rocked 

27 Michael Jackson, Remember The Time 
28 Lionel Richie, Do It To Me 
29 Jody Watley I'm The One You Need 
30 Good 2 Ge, Never Satisfied 

1 0 8 F M 
Boston P.D.: Steve Rivers 

I Vanessa Williams, Save The Best For L 
2 En Vogue, My Lovin' (You're Never Gon 
3 Eric Clapton, Tears In Heaven 

Mariah Carey, Make It Happen 
5 Keith Sweat, Keep It Comm' 
6 U2, One 
7 Giggles What Goes Around C 

8 Color Me Badd, Slow Motion 
9 Joe Public, Live And Learn 

Ili Michael Jackson In The Closet 
11 Mr. Big, To Be With You 
12 Bonnie Raitt I Can't Make You Love M 
13 Amy Grant, Goad For Me 
14 Mint Condition, Breakin' My Heart (Pr 
15 CeCe Peniston, We Got A Love Thang 
16 Kris Kross, Jump 
17 U2, Mysterious Ways 
18 Boyz II Men, Uhh Ahh 
19 Jody Watley, I'm The One You Need 
20 Right Said Fred, Don't Talk Just Kiss 
21 Tevin Campbell, Strawberry Letter 23 
22 Kathy Troccoli, Everything Changes 
23 Salt -N -Pepa, You Showed Me 
24 TLC, Ain't 2 Proud 2 Beg 
25 Shanice, I Love Your Smile 
26 Shanice, Silent Prayer 
27 Red Hot Chili Peppers, Under The Brid 
28 Laura Enea, This Is The Last Time 
29 Tracie Spencer, Love Me 
30 Queen, Bohemian Rhapsody 

Philadelphia P.D.: Brian Philips 
1 Vanessa Williams, Save The Best For L 

2 U2, One 
3 Kathy Troccoli, Everything Changes 
4 Giggles, What Goes Around C 

5 Genesis, I Can't Dance 
6 Mariah Carey, Make It Happen 
7 Amy Grant, Good For Me 
8 Mr. Big, To Be With You 
9 Eric Clapton, Tears In Heaven 

10 CeCe Peniston, We Got A Love Thang 
ll En Vogue, My Lovin' (You're Never Gon 
12 Jody Watley, I'm The One You Need 
13 Paula Abdul, Will You Marry Me 
14 Sophie B. Hawkins Damn f Wish I Was 
15 Queen, Bohemian Rhapsody 
16 Tevin Campbell Tell Me What You Want 
17 Atlantic Starr, Masterpiece 
18 Richard Marx, Hazard 
19 Joe Public Live And Learn 
20 Red Hot Chili Peppers, Under The Brid 
21 Bryan Adams, Thought I'd Died And Gon 
22 Celine Dion & Peabo Bryson, Beauty An 
23 Kris Kross, Jump 
24 Michael Jackson In The Closet 
25 CeCe Peniston, Finally 
26 Celine Dion, If You Asked Me To 
27 Bruce Springsteen, Human Touch 
28 Tevin Campbell, Strawberry Letter 23 
29 Color Me Sadd, All 4 Love 
30 U2, Mysterious Ways 

a s 

Houston P.D.: Guy Zapoleon 
1 Bonnie Raitt, Not The Only One 
2 Vanessa Williams, Save The Best For L 
3 Celine Dion & Peabo Bryson, Beauty An 
4 Richard Marx, Hazard 
5 Howard Jones, Lift Me Up 
6 Jude Cole, Time For Letting Go 

7 Genesis, Hold On My Heart 
8 Eric Clapton, Tears In Heaven 
9 Simply Red Stars 

10 Genesis I Can't Dance 
11 Eddie Money, I'll Get By 
12 Poco, Call It Love 
13 Bruce Springsteen, Human Touch 
14 Sophie 

PkEvery inds People 
16 

Was 15 obert Palmer, 
16 John Mellencamp, Again Tonight 
17 Wilson Phillips, You Won't See Me Cry 
18 Amy Grant, I Will Remember You 
19 Kathy Troccoli, Everything Changes 
20 Bryan Adams Do I Have To Say The Wor 
21 Paul Young, What Becomes Of The Broke 
22 Bryan Adams, (Everything I Do) I Do I 

23 Crowded House Fall At Your Feet 
24 Rod Stewart, Rhythm Of My Heart 
25 RTZ, Until Your Love Comes Back Aroun 
26 Rod Stewart, Your Song 
27 Outfield, For You 
28 Kenny Loggins, Conviction Of The Hear 
29 Chris Isaak, Wicked Game 
30 Seal, Crazy 

Detroit P.D.: Rick Gillette 
1 Kris Kross, Jump 

2 En Vogue, My Lovin' (You're Never Gon 
3 2nd II None, If You Want It 
4 Sir Mix -A -Lot Baby Got Back 
5 Color Me Badd, olor Me Badd 
6 Black Sheep, he Choice Is Yours 
7 Boyz Il Men, Please Don't Go 

8 Color Me Badd, Slow Motion 
9 TKA, Maria 

IO TLC, Baby -Baby -Baby 
11 Mariah Carey, Make It Happen 
12 Joe Public, Live And Learn 
13 Luke, I Wanna Rock 
14 Vanessa Williams, Save The Best For L 

15 Lil Suzy, Take Me In Your Arms 
16 TLC, Ain't 2 Proud 2 Beg 
17 Def Leppard, Let's Get Rocked 
18 Paula Abdul, Will You Marry Me 
19 Boys, The Saga Continues... 
20 Lidel Townsell, Nu Nu 
21 Right Said Fred, Don't Talk Just Kiss 
22 2Pac, Brenda's Got A Baby 
23 R. Kelly & Public Announcement, She's 
24 Color Me Badd, Thinkin' Back 
25 Hammer, 2 Legit 2 Quit 
26 Shanice, I Love Your Smile 
27 Marky Mark & The Funky Bunch, Good Vi 
28 CeCe Peniston Finally 
29 Lisa Stanfield All Woman 
30 Amy Grant, Baby Baby 

COUNTRY COS 

Hartford P.D.: Johnny Michaels 
1 Rodney Crowell, Lovin' All Night 

2 Ricky an Shelton, Backroads 
3 Tracy Lawrence, Today's Lonely Fool 
4 Clinton Gregory, Play, Ruby Play 
5 Sawyer Brown, Some Girls Do 
6 Garth Brooks, Papa Loved Mama 
7 Brooks & Dunn, Neon Moon 
8 Ronnie Milsap, All Is Fair In Love An 
9 Pirates Of The Mississippi, Til I'm H 

ID Billy Burnette, Nothin' To Do (And Al 
11 Mark Chesnutt, Old Flames Have New Na 

12 Matthews Wright & King, The Power 01 
13 Billy Ray 

Matthews, 
Achy Breaky Heart 

14 George Strait, Gone As A Girl Can Get 
15 Ronna Reeves, The More I Learn (The L 

It McBride & The Ride, Sacred Ground 
17 Travis Tritt, Bible Belt 
18 Michelle Wright, Take It Like A Man 
19 Dixiana, Waitin' For The Deal To Go D 
20 Lynyrd Skynyrd 1991, Pure & Simple 
21 Suzy Bogguss, Aces 
22 Sammy Kershaw, Don't Go Near The Wate 
23 Confederate Railroad, She Took It Lik 
24 Patty Loveless, Can't Stop Myself Fro 
25 Doug Stone, Come In Out Of The Pain 
26 Collin Raye, Every Second 
27 Dan Seals, Mason Dixon Line 
28 Aaron Tiepin, There Ain't Nothin' Wro 
29 Trisha Warwood, The Woman Before Me 
30 Joe Diffie, Ships That Don't Come In 

96.3 
ICSCS 

Dallas P.D.: Ted Stecker 
1 Hal Ketchum, Past The Point 01 Rescue 

2 Brooks B Dunn Neon Moon 
3 Garth Brooks, Papa Loved Mama 
4 Mark Chesnutt, Old Flames Have New Na 
5 Sawyer Brown Some Girls Do 
6 Marty Stuart Burn Me Down 
7 Travis Tritt, Nothing Short Of Dying 
8 Tracy Lawrence, Today's Lonely Fool 
9 Ricky Van Shelton, Backroads 

10 Tanya Tucker, Some Kind Of Trouble 
11 Collin Raye, Every Second 
12 Sammy Kershaw, Don't Go Near The Wate 
13 George Strait, Gone As A Girl Can Get 
14 Shenandoah, 

Tiepin, 
Rock 
There 15 Aaron er Ain't Nothin' Wro 

16 Wynonna, She Is His Only Need 
IT Rodney Crowell, Lovin' All Night 
18 John Anderson, Straight Tequila Night 
19 Lorrie Morgan, Except For Monday 
20 Suzy Bogguss, Outbound Plane 
21 Trisha Yeanvood The Woman Before Me 
22 Vince Gill, Take Sour Memory With You 
23 Doug Stone Come In Out Of The Pain 
24 Dwight Yoakam, It Only Hurts When I C 

25 Reba Mcentire, Is There Life Out Ther 
26 Alan Jackson, Dallas 
27 Billy Dan, Only The Wind 
28 Steve Wanner, The Tips Of My Fingers 
29 Randy Travis, Better Class Of Losers 
30 Garth Brooks, What She's Doing Now 

M1X1013 
Washington, D.C. P.D.: Lorrin Palagi 

1 Genesis, I Can't Dance 
2 Vanessa Williams, Save The Best For L 
3 Paul Young, What Becomes Of The Broke 
4 Amy Grant, Good For Me 
5 Michael Bolton Missing You Now 
6 Celine Dion & Peabo Bryson, Beauty An 
7 Bonnie Raitt, I Can't Make You Love M 

8 Bruce Springsteen, Human Touch 
9 Eddie Money, I'll Get By 

10 Atlantic Starr, Masterpiece 
11 Bryan Adams, Do I Have To Say The Wor 
12 Smithereens, Too Much Passion 
13 Kenny Coggin, Conviction Of The Hear 
14 Rchard Marx, Hazard 
15 Voice Of The Beehive, Perfect Place 
16 Bonnie Raitt, Something To Talk About 
17 Kathy Troccoli, verything Changes 
18 Lionel Richie, ho It To Me 
It Eric Clapton, Tears In Heaven 
20 Howard Jones, Lift Me Up 
21 Robert Every Kinda People 
22 Genesis, Hold 

Palmer, 
n My Heart 

23 Bonnie Raitt, Not The Only One 
24 f12,yy'Myysterious Ways 
25 Am 

Unchained eoous Brothers, cha n Righteous Melody 
27 Richard Marx, Keep Coming Back 
28 Celine Dion, If You Asked Me To 
29 Mr. Big, To Be With You 
30 Extreme, Hole Hearted 

FM 

Pittsburgh P.D.: Buddy Scott 
I Joe Public, Live And Learn 
2 Vanessa Williams, Save The Best For L 

3 Bryan Adams, Thought I'd Died And Gon 
4 Mint Condition, Breakin' h Heart (Pr 
5 Atlantic Starr, Masterpiece 
6 Tevin Campbell, Tell Me Wiat You Want 
7 Eric Clapton Tears In Heaven 
8 En Vogue, My Lovin' (You -e Never Gon 
9 Michael Jackson, In The Closet 

10 Mariah Carey, Make It Happen 
11 Genesis, I Can't Dance 
12 Chris Walker, Take Time 
13 Shanice, I Love Your Smile 
14 Jody Watley, I'm The One fou Need 
15 Mr. Big, lust Take My Heart 
16 Paula Abdul, Will You Marry Me 
17 Keith Sweat, Keep It Comi'r 
18 Outfield, Closer To Me 
19 Mr. Big, To Be With You 
20 Celine Dion B Peabo Bryson, Beauty An 
21 CeCe Peniston, We Got A Love Than 
22 Prince & The N.P.G., Money Don't Matt 
23 Storm, I've Got A Lot To Learn About 
24 Amy Grant, I Will Remember You 
25 Rod Stewart, Rhythm Of My Heart 
26 Kris Kross Jump 
27 Color Me Badd, All 4 Love 
28 Color Me Badd, Slow Motim 
29 Genesis, Hold On My Hear. 
30 Amy Grant, Baby Baby 

R &B PLAYLISTS APPEAR 
BIWEEKLY IN THE R &B SECTION 

Pswoft)Fm 
Atlanta P.D.: Rick Stacy 

1 En Vogue My Lovin' (You're Never Gon 
2 Prince & The N.P.G., Money Don't Matt 
3 LA. Guns It's Over Now 
4 Red Hot Chili Peppers, Under The Brid 
5 Bryan Adams, Thought I'd Died And Gon 
6 Storm, Show Me The Way 
7 U2, One 
8 R. Kelly 8 Public Announcement, She's 

9 Michael Jackson, In The Closet 
10 Kym Sims, Take My Advice 
11 John Mellencamp, Again Tonight 
12 Cure, High 
13 ZZ Top, Viva Las Vegas 
14 Right Said Fred, Don t Talk Just Kiss 
15 Lightning Seeds, The Life Of Riley 
16 Sugqarcubes, Hit 
17 Outfield, Closer To Me 
18 Jon Secada, Just Another Day 
19 Blue Pearl, (Can You)) Feel The Passio 
20 Boyz II Men, Please Don't Co 
21 Howard Jones, Lift Me Up 
22 Ugly Kid Joe, Everything About You 
23 Paula Abdul, Will You Marry Me 
24 Joe Public, Live And Learn 
25 Corina, Now That You're Gone 
26 Chris Walker Take Time 
27 Genesis, Hold On My Heart 
28 Kris Kross, Jump 
29 Genesis, I Can't Dance 
30 Giggles, What Goes Around C 

104 
KRBE 

Houston P.D.: Steve Wyrostok 
I Sophie B. Hawkins, Damn I Wish I Was 
2 En Vogue, My Lovin' (You're Never Cron 

3 Vanessa Williams, Save The Best For L 

4 Red Hot Chili Peppers, Under The Brid 
5 Eric Clapton, Tears In Heaven 
6 Cure High 

7 U2, fine 
8 Tears For Fears, Laid So Low (Tears R 

9 Simply Red, Stars 
10 Howard Jones, Lift Me Up 
11 Michael Jackson In The Closet 
12 Color Me Badd, Slow Motion 
13 Tori Amos, Silent All These Years 
le Mariah Carey, Make It Happen 
15 Smithereens, Too Much Passion 
16 Right Said Fred, I'm Too Sexy 
17 Genesis, I Can't Dance 
18 Nirvana, Come As You Are 
19 Mint Condition, Breakin' My Heart (Pr 
20 "Weird Al" Yankovic, Smells Like Nice 
21 Richard Marx, Hazard 
22 Shanice I Love Your Smile 
23 Army Of Lovers, Crucified 
24 Cause & Effect, You Think You Know He 
25 Big Audio Dynamite li, The Globe 
26 Queen, Bohemian Rhapsody 
27 Color Me Badd, All 4 Love 
28 Paula Abdul, ill You Marry Me 
29 Shamen, Move Any Mountain 
30 P.M. Dawn, Set Adrift On Memory Bliss 

San Francisco P.D.: Bob Mitchell 
I Kris Kross, Jump 
2 Arrested Development, Tennessee 
3 Sir Mix -A -Lot Baby Got Back 
4 TLC, Ain't 2 Proud 2 Beg 
5 Vanessa Williams, Save The Best For L 
6 Jodecl Come & Talk To Me 
7 Right Said Fred, Don't Talk Just Kiss 
8 NKOTB If You Go Away 
9 Michael Jackson, In The Closet 

10 Mocca Soul, Losing You 
11 Atlantic Starr, Masterpiece 
12 Linear, T.L.C. 
13 En Vogue My Lovin' (You're Never Gon 
le Shanice, Silent Prayer 
15 2Pac, Brenda's Got A Baby 
16 Black Sheep, The Choice Is Yours 
17 En Vogue, Giving Him Something He Can 
18 Michael Jackson, Remember The Time 
19 Midi Maxi & Etti, Bad Bad Boys 
20 Army Of Lovers, Crucified 
21 Das EFX, They Want EFX 
22 Boyz II en, Sympin 
23 Tracie Spencer, Love Me 
24 C +C Music Factory, Gonna Make You S 

25 TLC Baby- Baby -Baby 
26 Marky Mark & The Funky Bunch, Good Vi 
27 AMG, Jiggable Pie 
28 Shanice, I Love Your Smile 
29 2 Unlimited, Twilight Zone 
30 C +C Music Factory Featuring, Here W 

Baltimore P.D.: Bob Moody 
1 Ricky Van Shelton, Backroads 
2 Tracy Lawrence, Today's Lonely Fool 
3 Rodney Crowell Lovin All Night 
4 Garth Brooks, Papa Loved Mama 
5 Hal Ketchum, Past The Point Of Rescue 
6 Mark Chesnutt, Old Flames Have New Na 
7 Collin Raye, Every Second 
8 Brooks G Dunn, Neon Moon 
9 Doug Stone, Come In Out Of The Pain 

10 Billy Ray Cyrus, Achy Breaky Heart 
11 Shenandoah Rock My Baby 
12 Wynonna, She Is His Only Need 
13 Tanya Tucker Some Kind Of Trouble 
14 Confederate Railroad, She Took It Lik 
15 Mike Reid, I Got A Life 
16 Michelle Wright Take It Like A Man 
17 Suzy Bogguss, Aces 

18 George Strait, Gone As A Girl Can Get 
19 Trisha Yearwood, The Woman Before Me 
20 Pirates Of The Mississippi, Til I'm H 

21 Sammy Kershaw Don't Go Near The Wate 
22 Ronna Reeves, The More I Learn (The L 

23 Sawyer Brown, Some Girls Do 
24 McBride & The Ride, Sacred Ground 
25 Little Texas, First Time For Everythi 
26 Ronnie Milsap, All Is Fair In Love An 
27 Travis Tritt, Nothing Short Of Dying 
28 Alan Jackson, Midnight In Montgomery 
29 Dixiana, Waitin' For The Deal To Go D 

30 John Anderson, When It Comes To You 

KEEP 
Minneapolis /St. Paul P.D.: Jim DuBois 

1 Aaron Tipple, There Ain't Nothin' Wro 
2 Marty Stuart Burn Me Down 
3 Sammy Kershaw, Don't Go Near The Wate 
4 Brooks G Dunn, Neon Moon 
5 Sawyer Brown Some Girls Do 
6 Hal Ketchum, fast The Point Of Rescue 
7 Alan Jackson, Dallas 
8 Garth Brooks, Papa Loved Mama 
9 Pirates Of The Mississippi, Til I'm H 

10 Travis Tritt, Nothing Short Of Dying 
11 Tracy Lawrence, Today's Lonely Fool 
12 Doug Stone, Come In Out Of The Pain 
13 Mark Chesnutt, Old Flames Have New Na 
14 Billy Ray Cyrus, Achy Breaky Heart 
15 McBride G The Ride, Sacred Ground 
16 Collin Raye, Every Second 
IT Steve Wanner The Tips Of My Fingers 
It Little Texas, First Time For Everythi 
19 Rodney Crowell, Lovin' All Night 
20 Diamond Rio, Norma Jean Jean Riley 
21 Clinton 
22 Ricky Van Shelton, Backroads 
23 Remington, I Could Love You With My 
24 Ronnie Milsap, All Is Fair In Love An 
25 Trisha 'fumed, he Woman Before Me 
26 Randy Travis, I'd Surrender All 
27 John Anderson, Straight Tequila Night 
28 Suzy Bogguss, Outbound Plane 
29 Alabama, Born Country 
30 Dixiana, Waitin For The Deal To Go D 

New York P.D.: Scott Shannon 
I Amy Grant, Good For Me 
2 U2, One 
3 Richard Marx, Hazard 
4 Vanessa Williams, Save The Best For L 

5 Eric Clapton, Tears In Heaven 
6 Kathy Troccoli, Everything Changes 
7 Genesis, I Cant Dance 
8 Bruce Springsteen, Human Touch 
9 Eddie Money I'll Get By 

10 Mr. Big, To Be With You 
11 Mariah Carey, Make It Happen 
12 Celine Dion & Peabo Bryson, Beauty An 
13 Michael Bolton, Missing You Now 
14 Rod Stewart, Your Song 
15 Atlantic Starr, Masterpiece 
16 Bonnie Raitt, Not The Only One 
17 Bonnie Raitt, I Can't Make You Love M 
18 Sophie B. Hawkins, Damn I Wish I Was 
19 Celine Dion, If You Asked Me To 
20 Paul Young, What Becomes Of The Broke 
21 Genesis, Hold On My Heart 
22 Kenny Loggins Conviction Of The Hear 
23 Red Hot Chili P Peppers, Under The Brid 
24 Jon Secada, Just Another Day 
25 Mr. Big, Just Take My Heart 
26 Rod Stewart, Broken Arrow 
27 Extreme, More Than Words 
28 Paula Abdul, Will You Marry Me 
29 Firehouse, Love Of A Lifetime 
30 Eddie Money, Fall In Love Again 

Knoxville P.D.: Les Acree 
1 Billy Ray Cyrus, Achy Breaky Heart 
2 Tracy Lawrence Today's Lonely Fool 
3 Steve Wariner, the Tips Of My Fingers 
4 Brooks B Dunn, Neon Moon 
5 Reba Mcentire, Is There Life Out Ther 
6 Shenandoah, Rock My Baby 
7 Lee Roy Pamell, The Rock 
8 Restless Heart Familiar Pain 
9 Ricky Van Shelton, Backroads 

10 Marty Stuart, Burn Me Down 
11 Garth Brooks, What She's Doing Now 
12 Travis Tritt, Nothing Short Of Dying 
13 Sawyer Brown Some Girls Do 
14 Hal Ketchum Past The Point Of Rescue 
15 Collin Raye, Every Second 
16 Trisha Yearwood, The Woman Before Me 
17 Confederate Railroad, She Took It Lik 
18 Diamond Rio, Norma Jean Riley 
19 Mark Chesnutt Old Flames Have New Na 
20 Garth Brooks, Papa Loved Mama 
21 Doug Stone Come In Out Of The Pain 
22 Pam Tillers, Blue Rose Is 

uss, Aces 23 
24 John Anderson, When It Comes To You 
25 Matthews, Wright & King, The Power Of 
26 George Strait Gone As A Girl Can Get 
27 Deanna Cox Texas Sidestep 
28 Martina McBride, The Time Has Come 
29 Randy Travis, I'd Surrender All 
30 Little Texas, First Time For Everythi 

KZLq 
ravrw 

Los Angeles P.D.: Bob Guerra 
1 Garth Brooks, Papa Loved Mama 
2 Tracy Lawrence, Today's Lonely Fool 

3 Mark Chesnutt, Old Flames Have New Na 
4 Sawyer Brown, Some Girls Do 
5 Brooks & Dunn, Neon Moon 

6 Marty Stuart, Burn Me Down 
7 Aaron Tippin, There Ain't Nothin' Wro 

8 Tanya Tucker Some Kind Of Trouble 
9 Travis Tritt, Nothing Short Of Dying 

10 Billy Ray Cyrus Achy Breaky Heart 
11 George Strait, Gone As A Girl Can Get 
12 Clinton Gregory Play, Ruby, Play 
13 Trisha Yearwood The Woman Before Me 
14 Ronnie Milsap, All Is Fair In Love An 

15 Collin Raye, Every Second 
16 Little Texas, First Time For Everythi 
17 Sammy Kershaw Don't Co Near The Wate 
18 Rodney Crowell, Lovin' All Night 
19 Hal Ketchum, Past The Point Of Rescue 
20 Ricky Van Shelton, Backroads 
21 Diamond Rio, Norma Jean Riley 
22 Doug Stone, Come In Out Of The Pain 
23 Reba Mcentire, Is There Life Out Ther 
24 Wynonna, She Is His Only Need 
25 Alabama, Born Country 
26 Joe DiNie, Is It Cold In Here 
27 Alan Jackson, Dallas 
28 Suzy Bogguss, Outbound Plane 
29 Garth Brooks Rodeo 
30 Vince Gill, Take Your Memory With You 

Reakime monitoring. The top 80 markets. 24 hours a day. 

Only RadioTrack monitors hundreds of Country and CHR stations in the top 80 

markets. All day. All year. Around the clock. Giving you the fast, accurate -and 
affordable- information you need to make programming decisions. Put us to the test. 

Call Susie Turner at 1- 800 -688.4634 for details on our fax delivered playlists and special 

introductory package. 

RADIOTRACK 
No one else can do this. 

BILLBOARD MAY 9, 1992 83 

www.americanradiohistory.com

www.americanradiohistory.com


P O P 

GENESIS Hold On To My Heart (4:38) 
PRODUCERS: Genesis, Nick Davis 
WRITERS: T. Banks, P. Collins, M. Rutherford 
PUBLISHERS: Anthony Banks Ltd., Philip Collins Ltd., 
Michael Rutherford Ltd., Hit & Run, PRS /ASCAP 
Atlantic 4533 (cassette single) 

Third single from "We Can't Dance" 
enjoyed a healthy Hot 100 debut last 
week and should prove to be its 
biggest chart success. Collins offers a 
soft and pensive vocal amid a 
romantic pop -ballad arrangement. 
Swelling string /synths and an 
instantly memorable chorus will push 
all the right buttons with a wide 
variety of folks. 

COLOR ME BADD Slow Motion (4:36) 
PRODUCER: Howie Tee 
WRITERS: Color Me Badd, H. Thompson 
PUBLISHERS: Me Good, ASCAP; Howie Tee /Irving, 
BMI 
Giant 18908 (c /o Warner Bros.) (cassette single) 

Color Me Badd gets down and dirty in 
this sexy midtempo romp, in which 
graphic lyrics read like an anthem for 
the sexually sensitive male. Sultry, 
provocative love song describes the 
ideal mate who wants to "love you 
slow, so morning don't come before I 
do." Sounds like yet another pop radio 
smash. 

* THE FAMILY STAND Quiet Desperation 
(4:12) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
EastWest 4554 (c /o Atlantic) (cassette single) 

Will radio programmers ever take 
note of the fact that this uniquely 
talented act is capable of more than 
creating hits for Paula Abdul? This 
evocative acoustic -pop ballad from 
group's sorely underrated "Moon In 
Scorpio" album is rich with sensitive 
lyrics, a complex-but-contagious 
melody, and a moving lead vocal. 
Would fit nicely within formats that 
include tunes like Eric Clapton's 
"Tears In Heaven." 

R & B 

SHABBA RANKS Mr. Loverman (3:36) 
PRODUCERS: Mikey Bennett, Clifton Dilon 
WRITERS: R. Gordon, M. Bennett, H. Lindo 
PUBLISHERS: Worldwide Anchor /Gunsmoke /Pow 
Wow, BMI 
REMIXERS: David Morales, Mikey Bennett 
Epic 74257 (c /o Sony) (cassette single) 

The Shabba Ranks success story will 
have yet another glowing chapter 
added once radio programmers get 
their hands on this deliciously sexy 
R &B /dancehall gem. A languid, 
shuffling groove is enhanced by 
easygoing toasting and sultry femme 
backing vocals. Yummmm. 

LISA VALE Remember (3:59) 
PRODUCER: Humberto Gatica 
WRITERS: Ruiz, Vale, Rosales 
PUBLISHER: Little White Flowers, ASCAP 
EastWest 4529 (c /o Atlantic) (cassette single) 

Vale exudes a sweet'n'sassy attitude 
on this assertive, funk -laced jam. Her 
charismatic presence is complemented 
by an infectious tune and sturdy 
instrumentation. A groovy addition to 
urban and pop radio formats. Look 
for her upcoming album, "And I Love 
You." 

DIANA ROSS Waiting In The Wings (4:10) 
PRODUCER: James Anthony Carmichael 
WRITERS: A. Hill, P. Sinfield 
PUBLISHER: not listed 
REMIXERS: Erkstine Thompson, Phil Bodger 
Motown 374631 (c /o PGD) (cassette single) 

Latest offering from La Ross' current 
"Force Behind The Power" collection 
is perhaps her most satisfying single 
in years. Her distinctive, wispy voice 
floats atop a rhythmic- yet -soothing 
R &B groove that is warmed by 
Gerald Albright's jazzy sax solo. 

Track is fine for urban -ites, and 
should sate her legion of ardent fans. 

MWC Never Forget (3:23) 
PRODUCER: Joe Venneri 
WRITERS: L. Brown, R. Corbin, L. McElveen, D. 
McFadden 
PUBLISHERS: Goody Goody, ASCAP; American 
League, BMI 
JRS 814 (c /o BMG) (cassette single) 

Syncopated jack -swing love song is 
driven by a heavy bass line and 
tender, endearing lyrics. Up -tempo 
pace should heat up dancefloors, as 
well as the boudoir. 

C O U N T R Y 

WYNONNA I Saw The Light (3:53) 
PRODUCER: Tony Brown 
WRITERS: L. Angelic, A. Gold 
PUBLISHERS: Great Eastern /Sluggo /Sister Elisabeth, 
BMI 
Curb /MCA 54407 (c /o Uni) (7 -inch single) 

Follow -up to Wynonna's No. 1 smash, 
"She Is His Only Need," sports a 
thoroughly infectious melody, vivid 
lyrical images, and rousing harmonies 
that add weight to the clever 
wordplay of the title. 

100 ANNE MURRAY I Can See Arkansas (3:27) 
PRODUCER: Jerry Crutchfield 
WRITERS: J. Nihan, W. Newton 
PUBISHERS: Almo /Mighty Nice /Add In /Bluewater, 
ASCAP /BMI 
Liberty 79255 (c /o CEMA) (CD promo) 

Murray delivers yet another flawless 
vocal performance, while pondering 
the poetic shades of a romantic 
breakup. 

HIGHWAY 101 Honky Tonk Baby (2:56) 
PRODUCERS: Paul Worley, Ed Seay 
WRITERS: M. Henderson, M. Irwin 
PUBLISHERS: Colgems- EMI /EMI April, ASCAP 
Warner Bros. 18878 (7 -inch single) 

A funky little country-swing ditty that 
invites the feet to frolick on the 
dancefloor. 

MICHAEL JOHNSON One Honest Tear (3:37) 
PRODUCERS: Brent Maher, Don Potter, Michael 
Johnson 
WRITERS: S. Longacre, R. Sharp 
PUBLISHERS: W.B.M. /Long Acre. SESAC; With Any 
Luck, BMI 
Atlantic 4181 (CD promo) 

One of the country music scene's 
smoothest balladeers demonstrates he 
still has the master's touch. Soft, 
intimate, understated vocals and 
elegant pop production. 

ROSIE FLORES Blue Highway (2:50) 
PRODUCERS: Dusty Wakeman, Greg Leisz 
WRITERS: R. Flores, R. Gallagher 
PUBLISHERS: Pink Suede /Joe Moore /Bug, ASCAP 
Hightone 3003 (CD promo) 

Driving rock guitar sound 
overshadows Flores' vocals, which 
play a secondary role here. Not totally 
bad, but not her best shake at the 
competition. Label based in Oakland, 
Calif. 

JACK ROBERTSON Come And Get Us Mama 
(2:48) 
PRODUCERS: Ray Pennington, Jerry Cupit 
WRITER: J. Robertson 
PUBLISHERS: Almarie /Cupit, BMI 
Step One 438 (7 -inch single) 

A rousing embrace full of twang and 
snap. In the style of an earlier John 
Anderson, this number is amusing to 
the ears. Contact: 615 -255 -3009. 

MARIO MARTIN It Takes A Lotta Heart (3:15) 
PRODUCER: James Stroud 
WRITERS: C. Karp, E. Hunnicutt 
PUBLISHERS: Logrhythm /Jim Lawrence, BMI 
DPI 5009 (7 -inch single) 

Martin sounds a bit like Ricky Van 
Shelton on this upbeat essay. 
Lyrically underwhelming. Contact: 
1102 17th Ave., South, Nashville, 
Tenn. 37212. 

CHARLIE LOUVIN WITH CRYSTAL GAYLE Just 

Beyond The Pain (2:58) 
PRODUCER: Jack Gayle 
WRITER: R. Simons 
PUBLISHER: Nashville Sound, PROCAN 
Playback 149 (CD single) 

Two powerful and distinctive voices 
blend euphorically here to assert the 
healing quality of love. Contact: 305- 
935 -4880. 

JESSICA BOUCHER What A Friday Night Is for 
(2:55) 
PRODUCER: Harold Shedd 
WRITER: A. Barker 
PUBLISHER: 0 -Tex, BMI 
Mercury 874123 (c /o PolyGram) (7 -inch single) 

Boucher remains one of Nashville's 
favorite singers, but her vocals seem 
weak on this particular number. 

SIX SHOOTER Stepping Stone (no timing listed) 
PRODUCERS: Buddy Killen, Ronnie McDowell, Joe 
Meador 
WRITERS: G. Scruggs, K. Welch 
PUBLISHER: Irving, BMI; Cross Keys, ASCAP 
Curb 23590 (7 -inch single) 

Here are kids that sing country. The 
idea of a school -age group singing 
country music seems a bit forced, but 
this act should be praised for its 
outgoing performance and selection of 

NEW & NOTEWORTHY 
URBANIZED FEATURING SILVANO Helpless 

(I Don't Know What To Do Without You) (8:00) 
PRODUCERS: Lem Springsteen, John Ciaf one 
WRITER: L. Springsteen 
PUBLISHERS: Maxi /Selective 
Collective /Estrogen /Lem Springsteen /Frank Luz, 
BMI 
REMIXERS: Kenny "Dope" Gonzalez. "Little" Louie 
Vega, Lem Springsteen, John Ciafone 
Maxi 2008 (12 -inch single) 

Prerelease buzz surrounding this 
lush, R&B- anchored houser has been 
positively deafening. Already red -hot 
at club level both here and abroad, 
track has the potential to pack a 
powerful punch at top 40 and urban 
radio -given a proper edit. The song's 
hypnotic chorus is complemented by 
newcomer Silvano's swarthy, star - 
worthy performance. Contact 212 -366- 
0950. 

ME PHI ME Pu' Sho Hands 2Getha (3:24) 
PRODUCER: Chris Cuben -Tatum 
WRITERS: Me Phi Me, CeeCee Tee 
PUBLISHERS: EMI -Blackwood /It's CeeCee Time, BMI 
Concept /RCA 62257 (c /o BMG) (cassette single) 

Left-of-center rapper who is slated to 
appear on the forthcoming Brand 
New Heavies tour bows with a 
refreshing hip -hop jam. Instrumental 

arrangement is anchored with a butt - 
shaking beat (are those REAL 
drums ?), and ever -so-subtle acoustic 
guitar lines. Intelligent lyrics, an 
infectious melody, and sing -along 
chorus make this a formidable and 
worthy contender for radio airplay at 
several formats. 

THE DAOU Surrender Yourself (13:30) 
PRODUCER: Peter Daou 
WRITERS: V. Daou, P. Daou 
PUBLISHERS: Almo /Vandal, ASCAP 
REMIXERS: Danny Tenaglia, Peter Daou, Vandal 
Columbia 74291 (c /o Sony) (I2 -inch single) 

Band's co-founder Peter Daou has 
been picking up credibility at club 
level as a keyboardist over the past 
two years. Teamed up with wife 
Vanessa, he has crafted a powerful 
blend of dance beats and modern-pop 
melodies. Ethereal, guitar- dominated 
radio version is countered by an 
entrancing deep -house reconstruction 
by Danny Tenaglia. Both versions 
promise to become instant staples 
among alternative radio and club 
programmers. 

material. Accompanying video lacks 
creativity. 

D A N C E 

v ALISON LIMERICK Make It On My Own 
(6:47) 
PRODUCER: Steve Anderson 
WRITERS: S. Anderson, A. Limerick 
PUBLISHER: BMG Songs, ASCAP 
REMIXERS: Tony Humphries, Todd Terry 
Arista 12435 (c /o BMG) (12 -inch single) 

After a healthy run on import, British 
lass is poised to duplicate the success 
of her now -classic hit "Where Love 
Lives." String -lined remixes give the 
R &B /house tune a light and airy vibe. 
And how 'bout those vocals! They 
evoke images of a young Dionne 
Warwick. Brilliant. 

IRA LEVI Free Your Mind (6:34) 
PRODUCERS: George Morel, DJ Pierre 
WRITERS: I. Levi, G. Morel, N. Jones 
PUBLISHERS: Strictly Rhythm /Groove On, ASCAP 
REMIXERS: Chris Payne, James Bratton 
Strictly Rhythm 002 (12 -inch single) 

Intense street buzz surrounding this 
uplifting pop /houser should translate 
into heavy mainstream club action in 
no time flat. Levi's sincere tenor rises 
above a busy arrangement that is 
filled with spiraling strings and a 
Chic -styled guitar solo. Crossover 
radio should take note, too. Contact: 
212 -246 -0026. 

* OCTAVIA The Flavor (5:11) 
PRODUCER: Darryl Payne 
WRITERS: O. Lamberts, C. Carter 
PUBLISHER: not listed 
New Image 005 (12 -inch single) 

Soulstress evokes images of 
Stephanie Mills on this deep -baked 
houser. Bass -heavy track is fast 
becoming an underground staple and 
deserves immediate attention within 
ground -level pop and R &B sets. Just 
lovely. Contact: 516-829 -1172. 

M.DOC Whatever U Need (6:11) 
PRODUCER: Steve "Silk" Hurley 
WRITERS: S. Hurley, M. Mohr, M. Williams 
PUBLISHER: Last Song, ASCAP 
REMIXER: Steve "Silk" Hurley 
Smash 990 (c /o PLO) (12 -inch single) 

It's a shame that more folks haven't 
noted the star -quality of this Chicago- 
bred rapper. All of that may change 
shortly, thanks to this hearty hip - 
houser, which benefits from the 
golden production hand of Steve 
"Silk" Hurley. A rousing, anthemic 
chorus offsets a tough groove and 
Doe's fun patter. Give it a try. 

A C 

CHER When Lovers Become Strangers (4:15) 
PRODUCERS: Guy Roche, Diane Warren 
WRITER: D. Warren 
PUBLISHER: Realsongs, ASCAP 
Geffen 4408 (c /o Uni) (cassette single) 

Third shot from Cher's fine "Love 
Hurts" album is a mournful pop 
ballad, fueled with a memorable hook 
and a restrained vocal. Soft, 
easygoing arrangement will fit 
equally well within AC and top 40 
formats. 

ROCK TRACKS 
RINGO STARR Weight Of The World (3:53) 

PRODUCER: Don Was 
WRITER: not listed 
PUBLISHER: not listed 
Private Music 81003 (CD promo) 

Ringo teams up with producer Don 
Was for an old -fashioned pop /rock 
ditty, textured with strumming 
guitars, nicely woven harmonies, and 
a fun, swaying chorus. Perfect for 
retro-conscious album -rock formats. 

Bodes quite well for his forthcoming 
album. Contact: 213 -859 -9200. 

11110 STRAY CATS Elvis On Velvet (4:23) 
PRODUCER: Dave Edmunds 
WRITERS: Kimmel, Byrom, Newhauser 
PUBLISHERS: Criterion /Morrissette /Warner 
Bros. /Lipkah /Moda, ASCAP 
JRS /Great Pyramid 812 (c /o BMG) (CD promo) 

Pure rock'n'roll rhythm section drives 
this tribute to the King himself. Dave 
Edmunds' signature is stamped all 
over the production; lead vocals seem 
piped in from some faraway tunnel. 
Guitar licks pay tribute to early 
rockers, while they bleed into-wild, 
psychobilly abandon. Album rock 
outlets should jump with this one. 

* ELECTRIC BOYS Mary In The Mystery 

World (3:44) 
PRODUCERS: Electric Boys 
WRITER: C. Bloom 
PUBLISHERS: Eclectic Noises /The Night Rainbow, 
ASCAP 
Atco 4522 (c /o Atlantic) (CD promo) 

A guitar- picking instrumental passage 
opens this cut with subtle finesse. 
Band kicks in with a psychedelic 
power blast that swirls around 
multilayered vocals and heavy -handed 
rhythms. Modern rock with a cool, 
retro twist. 

RUMBLEFISH Everything Electrical (Sooner Or 

Later) (3:19) 
PRODUCER: Helen Woodward 
WRITER: J. Paige 
PUBLISHER: Warner /Chappell 
EastWest 4557 (c /o Atlantic) (CD promo) 

Hip, modern-pop tune explores the 
eerie reality of man vs. machine -and 
machine wins. Mind -bending guitar 
solos spin around rhythms that are 
steeped in old -fashioned rock'n'roll 
tradition. Alternative programmers 
should give it a whirl. 

PLEASURE THIEVES Blue Flowers (4:07) 
PRODUCER: Julian Raymond 
WRITERS: Sinjin, Pleasure Thieves 
PUBLISHERS: Pleasure Thieves /Agarita, ASCAP 
Hollywood 10151 (CD promo) 

High -gloss modern- rocker will likely 
fare well at alternative stations that 
gave up waiting for the next Modern 
English release. Rhythm section digs 
a deep midtempo bass groove to 
anchor ringing guitars and left -of- 
center vocals. 

TONY BANKS Angel Face (4:38) 
PRODUCERS: Tony Banks, Nick Davis 
WRITER: T. Banks 
PUBLISHERS: Anthony Banks, Ltd. /Hit & Run, BMI 
Giant 5308 (c /o WEA) (cassette single) 

Mainstream rock track gets off to an 
achingly slow start and doesn't kick in 
until the chorus jump -starts the 
proceedings with an engaging, hook - 
heavy melody. Lyrics track a bitter 
breakup. 

R A P 

GANG STARR Take It Personal (3:07) 
PRODUCERS: DJ Premiere, The Guru 
WRITERS: K. Elam, C. Martin 
PUBLISHERS: Gifted Pearl /Almo, ASCAP 
Chrysalis /ERG 23848 (c /o CEMA) (cassette single) 

First shot from rhyme clique's cool 
new album, "Daily Operation," drops 
original and imaginative lyrics on top 
of a dense, scratch -happy hip -hop 
beat. Flip tape over and feast on a 
second tasty treat, "Dwyck," which 
has an appearance by Nice & Smooth. 

PICKS (10.): New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible for review. Send copies 
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The First Single 

Produced by 

Don Was 

Mixed by 

Bob Clearmountain 

Ringo's all new album Time Takes Time coming May 22nd 

Produced by Don Was 
Jeff Lynne 
Peter Asher 
Phil Ramone 

Watch for Ringo and his All -Starr band on tour this summer! 

Available on Private Music CDs & cassettes 

Distributed by BMG Worldwide 
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HOT100 
SRN SPOTLIGHT 

by Michael Ellis 
THE TOP FOUR RECORDS all lose points this week because singles 
sales are down overall (only 20 records out of the top 75 sellers increase 
in sales). "Jump" by Kris Kross (Ruffhouse /Columbia) gains strongly in 
airplay, however jumping 11 -5 on the Top 40 Radio Monitor and mak- 
ing the largest airplay gain of any record on the Hot 100-so it holds at 
No. 1 on the Hot 100 by almost two -to -one over Queen's "Bohemian 
Rhapsody" (Hollywood). "Bohemian" moves up to No. 2 despite losing 
points, as two titles ahead of it lose even more points. "Jump" seems set 
for at least three more weeks at No. 1 because of its vast lead. 

THE POWER PICK /AIRPLAY goes to "Hold On My Heart" by Gene- 
sis (Atlantic), zooming 35 places to No. 44; it's the second -biggest airplay 
gainer on the Hot 100 after "Jump" and the biggest gainer below No. 20. 
The next two biggest airplay gainers are "In The Closet" by Michael 
Jackson (Epic), which jumps 10 -6 on the Monitor and 26-14 on the Hot 
100; and "Do It To Me" by Lionel Richie (Motown), which leaps 34 
places to No. 61 on the Hot 100 and goes 72 -44 on the Monitor. The Power 
Pick /Sales for the second week in a row goes to "Smells Like Nirvana" 
by "Weird Al" Yankovic (Scotti Bros.), moving 22 -14 in sales. These 
sales gains are achieved with only light top 40 airplay -it's not even on 
the 75- position Monitor yet -so MTV play is apparently a strong factor. 

THE BIG SHOCKER OF the week is the Hot Shot Debut going to a 
country single with no top 40 airplay, "Achy Breaky Heart" (Mercury) 
by new artist Billy Ray Cyrus from Kentucky. It explodes onto the sales 
chart at No. 31, fueling a Hot 100 debut at No. 83. "Achy" has not even 
been serviced to top 40 radio yet, although it will be. How did Cyrus ac- 
complish such strong singles sales to become the first country artist on 
the Hot 100 in years when country superstars such as Garth Brooks and 
Wynonna Judd haven't done it? The answer is simple: Cyrus has a cas- 
sette single commercially available in advance of his album release, 
while the labels for the aforementioned stars elected not to release cas- 
sette singles. Perhaps the sales success of Cyrus' single will prompt a 
flood of country cassette singles and result in more country artists on 
the Hot 100. Only six titles on this week's Hot Country Singles & Tracks 
chart have cassette singles available; another two have CD singles, and 
another 50 have vinyl 7 -inch singles available, but these are primarily 
sold to jukeboxes and generally unavailable to the record -buying public. 
What remains to be seen is whether top 40 radio will respond to the obvi- 
ous sales success of country music. 

THREE OTHER NEW ARTISTS make their Hot 100 bows this week. 
Two of the new artists are rap duos from New York with their debuts 
fueled mostly by sales: Das EFX with "They Want EFX" (Atco 
EastWest) -already No. 21 in airplay at Wild 107 San Francisco -and 
Nice & Smooth with "Sometimes I Rhyme Slow" (RAL /Columbia). Also 
debuting is female quintet Good 2 Go from the Los Angeles area. Its 
single "Never Satisfied" (Giant) enters at No. 99, with an early top 30 
airplay report from Power 93 Tampa, Fla. 
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TITLE 
ARTIST (LABEL) 

1 1 2 TELL ME WHAT YOU WANT ME ... 
TEVIN CAMPBELL (QWEST /WB) 

16 10 4 ON A SUNDAY AFTERNOON 
A LIGHTER SHADE OF BROWN (PUMP) 

2 2 3 SMELLS LIKE TEEN SPIRIT 
NIRVANA (DGC) 

17 20 18 LET'S TALK ABOUT SEX 
SALT -N -PEPA (NEXT PLATEAU) 

3 6 5 MYSTERIOUS WAYS 
U2 (ISLAND /PLG) 

18 14 23 GOOD VIBRATIONS 
MARRY MARK (INTERSCOPE /ATLANTIC) 

4 5 5 I CANT MAKE YOU LOVE ME 
BONNIE RAM. (CAPITOL) 

19 19 19 ROMANTIC 
KARYN WHITE (WARNER BROS.) 

5 3 2 
BOYZ II IEM N (MOTOWN) 

20 17 24 NOW THAT EBOFOUNDOWN 
/MCA) HEAVY 

6 4 2 DIAMONDS AND PEARLS 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

21 23 24 (EVERYTHING I DO) I DO IT FOR YOU 
BRYAN ADAMS (A &M) 

7 7 3 DON'T LET THE SUN GO DOWN ... 
GEORGE MICHAEL /E. JOHN (COLUMBIA) 

22 15 20 GONNA MAKE YOU SWEAT 
COC MUSIC FACTORY (COLUMBIA) 

8 - 1 I'LL GET BY 
EDDIE MONEY (COLUMBIA) 

23 18 15 O.P.P. 
NAUGHTY BY NATURE (TOMMY BOY) 

9 9 5 IS IT GOOD TO YOU 
HEAVY D. & THE BOYZ (UPTOWN /MCA) 

24 25 4 KEEP IT COMIN' 
KEITH SWEAT (ELEKTRA) 

10 13 24 I WANNA SEX YOU UP 
COLOR ME BADD (GIANT) 

25 22 17 EMOTIONS 
MARIAH CAREY (COLUMBIA) 

11 16 24 MOTOWNPHILLY 
BOYZ II MEN (MOTOWN) 

26 - 23 RIGHT HERE, RIGHT NOW 
JESUS JONES (SBK /ERG) 

12 12 4 
KARYNYWH WHITE (WARNERR BROS.) 

27 - 5 
KYM 

TO SO 
ÉASTWEST) 

13 11 6 CANT LET GO 
MARIAN CAREY (COLUMBIA) 

28 21 6 KISS YOU BACK 
DIGITAL UNDERGROUND (TOMMY BOY) 

14 8 7 2 LEGIT 2 QUIT 
HAMMER (CAPITOL) 

29 - 10 CREAM 
PRINCE AND THE N.P.G. (PAISLEY PARK /WB) 

15 24 11 BABY BABY 
AMY GRANT (A &M) 

30 26 5 BLACK OR WHITE 
MICHAEL JACKSON (EPIC) 

Recurrents are titles which have appeared on the Hot 100 for 20 weeks and have dropped below the top 50. 

HOT 100 A -Z 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

54 3-2-1 PUMP (Redmann, ASCAP/Virgin, 

ASCAP /Saggifire, ASCAP/Yougoulei, ASCAP) HL 

83 ACHY BREAKY HEART (Millhouse, BMI /Polygram Int'I, 

ASCAP) 

7 AIN'T 2 PROUD 2 BEG (D.A.R.P., ASCAP /Diva One, 

ASCAP /Pebbitone, ASCAP /'Tizbiz, ASCAP) 

43 ALL 4 LOVE (Me Good, ASCAP /Howie Tee, 

BMI /Irving, ASCAP) CPP 

65 ALL WOMAN (Big Life, BMI /Careers -BMG, BMI) HL 

89 ANYTHING AT ALL (Dakota Kid, ASCAP /Shohola, 

ASCAP /Mondo Melodies, ASCAP/Wood Monkey, 

ASCAP) 

24 BABY GOT BACK (Polygram Intl, ASCAP /Mix -A -Lot, 

BMI) HL 

72 BABY HOLD ON TO ME (Trycep, BMI /Ramat, 

BMI/Willesden, BMI) 

18 BEAUTY AND THE BEAST (Walt Disney, 

ASCAP/Wonderland, BMI) HL 

2 BOHEMIAN RHAPSODY (B. Feldman & Co., BMI /EMI, 

BMI) WBM 

82 BOOM! I GOT YOUR BOYFRIEND ( Malasongs, 

BMI /Heatwave, BMI /Music West, BMI) 

22 BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte 

Tyme, ASCAP) WBM 

75 CAN'T CRY HARD ENOUGH (PSO, Ascap /Blue Saint, 

ASCAP /Sky Garden, ASCAP /Prophet Sharing, ASCAP) 

CPP 

57 THE CHOICE IS YOURS (Peep Bo, ASCAP /Pri, 
ASCAP /Char Liz, BMI) HL 

95 CHURCH OF YOUR HEART (Jimmy Fun, BMI /EMI 
Blackwood, BMI) CLM 

32 COME AS YOU ARE (Virgin Songs, BMI /End Of Music, 

BMI) HL 

45 COME 8 TALK TO ME (EMI April, ASCAP /Across 
110th Street, ASCAP /DeSwing Mob, ASCAP) WBM 

25 DAMN I WISH I WAS YOUR LOVER (Broken Plate, 

ASCAP /Night Rainbow, ASCAP) HL 

61 DO IT TO ME (Speeding Bullet, ASCAP) 

56 DON'T BE AFRAID (Shocklee, BMI /Nasty Man, 

ASCAP) 

76 DON'T TALK JUST KISS (Hit & Run, ASCAP) WBM 

9 EVERYTHING ABOUT YOU (Sloppy Slouch, ASCAP) 

17 EVERYTHING CHANGES ( Realsongs, ASCAP) WBM 

60 EVERYTHING'S GONNA BE ALRIGHT (Naughty, 

ASCAP /Island, BMI) HL 

50 FINALLY (Wax Museum, BMI /Mainlot, BMI /Blue 
Zephyr, ASCAP /CeCe Pen, ASCAP /Polygram Int'I, 
ASCAP /Urban Tracks, BMI /Leethal Musik, BMI /Songs 

Of PolyGram, BMI) HL 

87 GOODBYE (Al B. Sure!, ASCAP/Williare, ASCAP) HL 

34 GOOD FOR ME (1 -88, ASCAP /Age To Age, 

ASCAP/Tom Snow, BMI /Emily Boothe, BMI /Geffen, 
ASCAP) WBM /HL 

11 HAZARD (Chi -Boy, ASCAP) CLM 

79 HELLUVA (Delicious Apple, BMI /Purple Records, 

ASCAP /Fun City, BMI/Van Gogh's Ear, BMI /Music 
Corp. Of America, BMI /Gasoline Alley, ASCAP) HL 

46 HIGH (Fiction, ASCAP) 

44 HOLD ON MY HEART (Anthony Banks, BMI /Philip 
Collins, PRS /Michael Rutherford, BMI /Hit & Run, 

ASCAP) WBM 

20 HUMAN TOUCH /BETTER DAYS (Bruce Springsteen, 

ASCAP) CPP 

23 I CAN'T DANCE (Anthony Banks, BMI /Philip Collins, 

PRS /Michael Rutherford, BMI /Hit And Run, ASCAP) 

WBM 

38 IF YOU ASKED ME TO ( Realsongs, ASCAP /U.A., 
ASCAP /EMI April, ASCAP) WBM 

78 IF YOU GO AWAY (WB, ASCAP/Wallyworld, 

ASCAP /John Bettis, ASCAP /Smitty's Son, BMI) WBM 

64 IF YOU WANT IT (Protoons, ASCAP /Greedy Greg, 

ASCAP) 

41 I LOVE YOUR SMILE (Shanice 4 U, ASCAP /Gratitude 

Sky, ASCAP) CPP 

21 I'M THE ONE YOU NEED (Rightsong, BMI /Def Mix, 

ASCAP /Alec Shantzis, ASCAP /EMI April, ASCAP) HL 

35 I'M TOO SEXY (Hit And Run, ASCAP /Hidden Pun, 

BMI) WBM 

94 INNOCENT CHILD (Empire, PRS /Full Keel, ASCAP /Red 

Bus, PRS/WB, ASCAP) WBM 

14 IN THE CLOSET (Mijac, BMI/Warner- Tamerlane, 

BMI /Donril, ASCAP /Zomba, ASCAP) WBM 

70 ITS NOT A LOVE THING (Hidden Pun, BMI/Virgin, 
ASCAP) HL 

69 ITS OVER NOW (Pri, BMI /AI Snug, BMI /Almo, 
ASCAP/Testatyme, ASCAP) CPP /HL 

80 I WANNA ROCK (Pac Jam, BMI) WBM 

53 I WILL REMEMBER YOU (Age To Age, 

ASCAP /Riverstone, ASCAP /Edward Grant, 

ASCAP/Yellow Elephant, ASCAP /Reunion, ASCAP) HL 

93 JAMES BROWN IS DEAD (Orfa, Saban /BMG, ASCAP) 

1 JUMP (So So Def, ASCAP) 

63 JUST ANOTHER DAY (Estefan, ASCAP /Foreign 

Imported, BMI) CPP 

58 JUSTIFIED AND ANCIENT (E.G., BMI/Warner Chappell, 

ASCAP/WB, ASCAP /BMG, ASCAP) WBM 

33 JUST TAKE MY HEART (EMI April, ASCAP /Eric 
Martin, ASCAP /Endless Frogs, ASCAP /Bob -A -Lew, 

ASCAP /Alex Call, ASCAP) HL/CLM 

15 LETS GET ROCKED (Zomba, ASCAP) HL 

47 LIFT ME UP (Hojo, BMI) 

6 LIVE AND LEARN (Harrindur, BMI /Joe Public, 

BMI /Noisneta, BMI /Ensign, BMI) CPP 

51 LOVE ME (Modern Science, ASCAP) 

74 LOVE YOU ALL MY LIFETIME (BMG UFA, ASCAP) HL 

10 MAKE IT HAPPEN (M Carey, BMI/Virgin, ASCAP /Cole- 

Clivilles, ASCAP /Sony Songs, BMI) HL 

55 MAMA, I'M COMING HOME (Virgin, ASCAP) HL 

90 MARIA (Blue Ink, BMI/Third & Lex, ASCAP/Tee Girl, 

BMI) 

16 MASTERPIECE (Kenny Nolan, ASCAP) CPP 

66 MISSING YOU NOW (Warner Chappell, 

BMI /Mr. Bolton's, BMI/Warner- Tamerlane, BMI/WB, 
ASCAP/Wallyworld, ASCAP /Realsongs, ASCAP) WBM 

26 MONEY DON'T MATTER 2 NIGHT (Controversy, 

ASCAP/WB, ASCAP) WBM 

5 MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two 

Tuff -Enuff, BMI /Irving, BMI) CPP 

99 NEVER SATISFIED (4 Tammy, /S.A. BrownASCAP) 

39 NOTHING ELSE MATTERS (Creeping Death, ASCAP) 

CLM 

49 NOT THE ONLY ONE (Almo, ASCAP) CPP 

28 NU NU (Sanlar, BMI/Willesden, BMI /Da Posse's, 

BMI /Copyright Control) 

12 ONE (52, ASCAP /Chappell & Co., ASCAP) HL 

71 OOCHIE COOCHIE (Mike Ten, BMI /Biv Ten, 

BMI /Music Corp. Of America, BMI) HL 

52 PLEASE DON'T GO (Mike Ten, BMI) 

Billboard. FOR WEEK ENDING MAY 9, 1992 

To POS Singles Sales.. 
Compiled rum a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. 

II clI 

w w 

ÿ 
á 

O 0 

W ; TITLE 
ARTIST (LABEL) 

w 

u, 

F 

w 

ÿ 
á 

z 0 

6 
5 
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ARTIST (LABEL) 

1 1 6 

* * NO. 1 * * 
JUMP 4 weeks at No. I 
KRIS KROSS (RUFFHOUSE /COLUMBIA) 

38 41 8 NU NU 
LIDELL TOWNSELL (MERCURY) 

®56 4 
WHY ME BABY? 
KEITH SWEAT (ELEKTRA) 

2 2 8 BOHEMIAN RHAPSODY 
QUEEN (HOLLYWOOD) 

40 36 12 THE CHOICE IS YOURS 
BLACK SHEEP (MERCURY) 

3 3 14 TEARS CLPN 
ON REPRISE) 

41 43 7 TH CRS Y HARD ENOUGH 
BROTHERS (WARNER BROS.) 

4 4 12 AIN'T 2 PROUD 2 BEG 
TLC (LAFACE / ARISTA) 

42 35 9 IF YOU GO AWAY 
NKOTB (COLUMBIA) 

5 6 3 EVERYTHING ABOUT YOU 
UGLY KID JOE (STARDOG /MERCURY) 

43 39 8 HUMAN TOUCH /BETTER DAYS 
BRUCE SPRINGSTEEN (COLUMBIA) 

© 7 
6 

UNDER THE BRIDGE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

44 45 14 BOOM! I GOT YOUR BOYFRIEND 
M.C. LUSCIOUS (AVENUE) 

7 5 13 SANESTHE 
BEST 

WILLIAMS S 
FOR 

AS (WING/MERCURY) 45 49 3 MR. BIG ((AKEAMY 
HEART 

® 8 6 
MY LOVIN' ((YOU'RE NEVER ...) 
EN VOGUE (AiCO EASTWEST) 

46 40 21 DON'T LET THE SUN GO DOWN ... 
GEORGE MICHAEL /E. JOHN (COLUMBIA) 

0 10 6 
LIVE AND LEARN 
JOE PUBLIC (COLUMBIA) 

47 48 4 PLEASE DON'T GO 
BOYZ II MEN (MOTOWN) 

10 11 10 HAZARD 
RICHARD MARX (CAPITOL) 

48 37 26 TELL ME WHNT ME ... 
TEVIN CAMPBELL 

AT 
(QWEST /WYOU 

WAB) 

11 14 5 
LET'S GET ROCKED 
DEF LEPPARD (MERCURY) 

49 34 6 HIGH 
THE CURE (FICTION /ELEKTRA) 

2 15 5 
A 

MBY X 

GT 
OACK A MERICAN /REPRISE) (9 66 2 NSOM 

TMOS I 

H 
RRHAYO 

LSULOW A ) 

13 9 16 
RIIGIHTQSAID FRED (CHARISMA) CD 58 3 

EVERYTHING 
ROCCO (REUNION/GEFFEN) 

14 22 3 SMELLS LIKE NIRVANA 
"WEIRD AL" VANKOVIC ( SCOTTI BROS.) 

52 53 7 JAMES BROWN IS DEAD 
L.A. STYLE (ARISTA) 

15 13 12 MASTERPIECE 
ATLANTIC STARR (REPRISE) 

53 47 4 3-2-1 PUMP 
REDHEAD KINGPIN & THE F.B.I. (VIRGIN) 

16 12 16 BEAUTY AND THE BEAST 
CELINE DION AND PEABO BRYSON (EPIC) 

54 44 14 BABY HOLD ON TO ME 
GERALD LEVERT (ATCO EASTWEST) 

11 25 8 
ONE 
U2 (ISLAND /PLG) 

55 57 24 ALL 4 LOVE 
COLOR ME BADD (GIANT) 

18 20 6 NOTHING ELSE MATTERS 
METALLICA (ELEKTRA) 

56 46 22 UHH AHH 
BOYZ II MEN (MOTOWN) 

19 16 11 I CANT DANCE 
GENESIS (ATLANTIC) 

57 52 11 WE GOT A LOVE THANG 
CECE PENISTON (A &M) 

® 28 4 
TENNESSEE 
ARRESTED DEVELOPMENT (CHRYSALIS) 

58 55 4 GOODBYE 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 

21 17 16 BREAKIN' MY HEART 
MINT CONDITION (PERSPECTIVE /A &M) 

59 51 8 DO NOT PASS ME BY 
HAMMER (CAPITOL) 

22 19 23 SMELLS LIKE TEEN SPIRIT 
NIRVANA (DGC) ®70 2 WHITE MEN CANT JUMP 

RIFF (SBK /ERG) 

23 18 8 MARKAHICAREEYP(PENUMBIA) 61 - 1 SOPHIE B WAWKINWAS 
YOUR LOVER 

24 27 6 M 8 T M 
JODECI 
COE 

(UPTOWN /MCA) 
TALK O E 62 64 12 THINKIN' BACK 

COLOR ME BADD (GIANT) 

25 30 7 THYOUGHATI'D DIED AND GONE ... ®_ 1 TTHEY 
WANT 

EFX 

26 23 14 REMEMBER THE TIME 
MICHAEL JACKSON (EPIC) 

64 54 19 DIAMONDS AND PEARLS 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

27 24 9 DON'T BE AFRAID 
AARON HALL (SOUL /MCA) 

65 62 14 EVERYTHING'S GONNA BE ALRIGHT 
NAUGHTY BY NATURE (TOMMY BOY) 

28 26 13 JUSTIFIED AND ANCIENT 
THE KLF /TAMMY WYNETTE (ARISTA) 

66 59 4 NO SUNSHINE 
KID FROST (VIRGIN) 

29 21 16 OOCHIE COOCHIE 67 75 2 WILL YOU A U MARRY ME? 

30 29 12 MAMA, I'M COMING HOME 
OZZY OSBOURNE (EPIC ASSOCIATED /EPIC) ® I ITS OVER NOW 

L.A. GUNS (POLYDOR /PLG) 

31 - 1 
ACHY BREAKY HEART 
BILLY RAY CYRUS (MERCURY) 

69 50 25 2 LEGIT 2 QUIT 
HAMMER (CAPITOL) 

32 31 7 COME AS YOU ARE 
NIRVANA (DGC) 

70 65 22 ADDAMS GROOVE 
HAMMER (CAPITOL) 

33 32 8 ALLL WOMAN 
D ( ARISTA) 

71 61 13 MISSING 
YOTON 

OW 
OLUMBIA) MICHAEL 

® 42 4 
IF YOU WANT IT 
2ND II NONE (PROFILE) 

72 72 8 WE WILL ROCK YOU 
WARRANT (COLUMBIA) 

35 33 10 I WANNA ROCK 
LUKE (LUKE /ATLANTIC) 

73 63 18 I CAN'T MAKE YOU LOVE ME 
BONNIE RAITT (CAPITOL) 

® 1 IN THE CLOSET 
MICHAEL JACKSON (EPIC) 

74 73 14 VIBEOLOGY 
PAULA ABDUL (CAPTIVE /VIRGIN) 

37 38 5 HELLUVA 
BROTHERHOOD CREED (GASOLINE ALLEY) 7S - 1 

WHAT YOU GIVE 
TESLA (GEFFEN) 

Singles with increasing sales. © 1992, Billboard /BPI Communications and SoundScan, Inc. 

27 REMEMBER THE TIME (Donril, ASCAP /Zomba, 

ASCAP /Mijac, BMI/Warner- Tamerlane, BMI/WB, 
ASCAP /B Funk, ASCAP) WBM 

81 ROMEO 8 JULIET (Virgin, ASCAP /Oliver Leiber, 

ASCAP) HL 

3 SAVE THE BEST FOR LAST (Longitude, BMI /Moon & 

Stars, BMI/Virgin,ASCAP /Big Mystique, 

BMI /Kazzoom, /Polygram Int'I, ASCAP) WBM /HL 
68 SHE'S GOT THAT VIBE (Willesden, BMI /R.Kelly, 

BMI /Zomba, ASCAP /Barjosha, BMI) 
62 SILENT PRAYER (Gratitude Sky, ASCAP/Virgin, 

ASCAP /Penzafìre, ASCAP) 

100 SLOW MOTION (Me Good, ASCAP /Howie Tee, 

BMI /Irvine, BMI) 

37 SMELLS LIKE NIRVANA (Virgin Songs, BMI /End Of 

Music, BMI) HL 

97 SOMETIMES I RHYME SLOW (EMI April, 

ASCAP /Purple Rabbit, ASCAP) 

92 TAKE MY ADVICE (Last Song,/Third CoastASCAP) 

29 TAKE TIME (CCW, ASCAP / Rugli, ASCAP) 

4 TEARS IN HEAVEN (United Lion, BMI /Drumlin, PRS) 

HL 

36 TENNESSEE (EMI Blackwood, BMI /Arrested 
Development, BMI) WBM 

88 THEY WANT EFX (Straight Out Da Sewer, ASCAP) 

42 THINKIN' BACK (Me Good, ASCAP /Azmah Eel, 

ASCAP /Nubian Beat, ASCAP /Kharatroy, 
ASCAP /Chrysalis, ASCAP) CLM 

73 THIS IS THE LAST TIME (Next Plateau, /Pantaleo, /In 
House,/Fachin niASCAP) 

13 THOUGHT I'D DIED AND GONE TO HEAVEN (Badams, 

ASCAP /Almo, ASCAP /Zomba, ASCAP) CPP 

85 T.LC. (Pennachio, BMI /Hagis, BMI /Smokin Vocals, 

BMI /SHR, BMI/Tolga Katas, BMI) 

30 TO BE WITH YOU (EMI April, ASCAP /Eric Martin, 
ASCAP /Dog Turner, ASCAP) HL 

84 TOO MUCH PASSION (Screen Gems -EMI, BMI /Famous 

Monster, BMI) WBM 

8 UNDER THE BRIDGE (Moebetoblame, BMI) MSC 

86 UNTIL YOUR LOVE COMES BACK AROUND (Shire, 

ASCAP) 

31 WE GOT A LOVE THANG (Last Song, ASCAP/Third 

Coast, ASCAP) 

59 WHAT GOES AROUND COMES AROUND (Charlie 

"Rock ", BMI /It's Time, BMI) 
91 WHAT YOU GIVE (City Kidd, ASCAP) CLM 

98 WHITE MEN CAN'T JUMP (DA.R.P., ASCAP /Diva One, 

BMI) 
48 WHY ME BABY? (Keith Sweat, ASCAP /EJA, 

ASCAP/WB, ASCAP /Donril, ASCAP /Zomba, ASCAP /LL 
Cool 1, ASCAP /Def Jam, ASCAP) WBM 

19 WILL YOU MARRY ME? (EMI April, ASCAP /LeoSun, 
ASCAP /Maanami, ASCAP/PJA, ASCAP/EMI 

Blackwood, BMI/Vermal, BMI) WBM 

77 YOUR SONG (Polygram, ASCAP) HL 

67 YOU SHOWED ME (Tickson, BMI) WBM 

40 YOU THINK YOU KNOW HER (M-87, 

ASCAP /Songcase, BMI) 

96 YOU WON'T SEE ME CRY (EMI Blackwood, BMI /Get 
Out, ASCAP /Lentle, ASCAP /Smooshie, BMI /MCA, 

ASCAP /Aerostation, ASCAP) 
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THE , THE TOP- SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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O 
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1 1 1 4 

* * * No. 1 * * * 
DEF LEPPARD MERCURY 12185 (10.98 EQ/15.98) 4 weeks at No. 1 ADRENALIZL 1 

55 52 56 8 RIGHT SAID FRED CHARISMA92107* (9.98/13.98) UP 46 

56 51 47 48 TRAVIS TRITT WARNER BROS. 26589* (9.98/15.98) IT'S ALL ABOUT TO CHANGE 22 

CD NEW 1 

* * *TOP DEBUT*** 
THE CURE FICTION 61309 * /ELEKTRA (10.98/15.98) WISH 2 

51 44 32 7 YANNI PRIVATE MUSIC 81096* (10.98/15.98) DARE TO DREAM 32 

58 50 48 30 
PRINCE AND THE N.P.G. AZ 

DIAMONDS & PEARLS 
PAISLEY PARK 25379 */WARNER BROS. (10.98/15.98) 

3 

3 2 3 4 KRIS KROSS RUFFHQUSE 48710 * /COLUMBIA (9.98 EQ/13.98) TOTALLY KROSSED OUT 2 
59 53 53 33 TESLA 0 GEFFEN 24424 (9.98/15.98) PSYCHOTIC SUPPER 13 

( 4 ) 13 15 1 

* * *TOP 20 SALES MOVER*** 
QUEEN HOLLYWOOD 61311' /ELEKTRA(10.98 /16.98) CLASSIC QUEEN 4 

60 55 57 32 GUNS N' ROSES A 3 GEFFEN 24420 (10.98/15.98) USE YOUR ILLUSION II 1 

61 58 54 24 LISA STANSFIELD ARISTA 18679* (10.98/15.981 REAL LOVE 43 

5 5 11 31 
RED HOT CHILI PEPPERS 

BLOOD SUGAR SEX MAGIK 
WARNER BROS. 26681* (10.98/15.98) 

5 
62 56 51 45 

VAN HALEN A2 
FOR UNLAWFUL CARNAL KNOWLEDGE 

WARNER BROS. 26594' (10.98/15.98) 
1 

6 4 6 10 SOUNDTRACK REPRISE 26805` (10.9 815.98) WAYNE'S WORLD 1 

63 57 50 6 M.C. BRAINS MOTOWN 6342* (9.98/13.98) LOVERS LANE 47 

7 8 7 33 GARTH BROOKS ' LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1 

64 61 55 6 K.D. LANG SIRE 26840 */WARNER BROS. (10.98/15.98) INGENUE 55 

( 8 ) NEW 1 SLAUGHTER CHRYSALIS 21911 /ERG (10.98/15.98) WILD LIFE 8 

65 59 59 4 LYLE LOVETT CURB 10475*/MCA (9.98/15.98) JOSHUA JUDGES RUTH 57 

9 7 I 8 31 NIRVANA 3 DGC 24425/GEFFEN (9.98/13.98) NEVERMIND 1 

66 70 82 22 BROOKS & DUNN ARISTA 18658 (9.98/13.98) BRAND NEW MAN 66 

(10) NEW,. 1 BEASTIE BOYS CAPITOL 98938 (10.98/15.98) CHECK YOUR HEAD 10 

61 72 79 4 CELINE DION EPIC 52473* (10.98 E0/15.98) CELINE DION 67 

11 6 5 4 WYNONNA CURB 10529 /MCA (10.98/15.981 WYNONNA 4 

(68) 79 71 50 ALAN JACKSON ARISTA 8681* (9.98/13.98) DON'T ROCK THE JUKEBOX 17 

12 3 2 4 BRUCE SPRINGSTEEN COLUMBIA 53000` (10.98 EQ 15.98) HUMAN TOUCH 2 

(69) 85 96 6 TORI AMOS ATLANTIC 82358* (10.98/15.98) LITTLE EARTHQUAKES 69 

13 10 13 23 U2 3 ISLAND 10347 /PLG (10.98 EQ/15.98) ACHTUNG BABY 1 

70 69 66 9 PANTERA ATCO EASTWEST 91758` (10.98/15.98) VULGAR DISPLAY OF POWER 44 

14 9 10 14 
UGLY KID JOE 

AS UGLY AS THEY WANNA BE 
STARDOG 68823* /MERCURY (6.98 E0/10.98) 

4 

71 74 77 

, 

29 SOUNDGARDEN A &M 5374 (9.98/13.98) BADMOTORFINGER 39 

15 14 12 86 GARTH BROOKS ' LIBERTY 93866* (9.98/13.98) NO FENCES 3 

82 89 15 SAWYER BROWN CURB 95624* (9.98/13.98) DIRT ROAD 72 

16 15 14 37 METALLICA 4 ELEKTRA 61113 (10.98/15.98) METALLICA 1 

13 65 67 50 PAULA ABDUL 3 CAPTIVE 91611 *NIRGIN (10.98/15.98) SPELLBOUND 1 

11 12 9 5 EN VOGUE ATCO EASTWEST 92121* (10.98/15.98) FUNKY DIVAS 8 

74 63 64 32 GUNS N' ROSES 3 GEFFEN 24415 (10.98/15.98) USE YOUR ILLUSION I 2 

(18) 21 - 2 ZZ TOP WARNER BROS. 26846 (10.98/15.98) GREATEST HITS 18 

75 77 78 43 TRISHA YEARWOOD MCA 10297* (9.98/13.98) TRISHA YEARWOOD 31 
19 18 26 19 PEARL JAM EPIC ASSOCIATED 47857`/EPIC (9.98 EO 13.98) TEN 18 

( 76) 83 87 13 13 
R. KELLY & PUBLIC ANNOUNCEMENT BORN INTO THE '90'S 
JIVE 41469 (9.98 13.98) 

76 
20 16 18 24 GENESIS 2 ATLANTIC 82344* (10.98/15.98) WE CAN'T DANCE 4 

21 17 16 44 BONNIE RAITT 3 CAPITOL 96111 (10.98/15.98) LUCK OF THE DRAW 2 
71 64 58 59 R.E.M. 3 WARNER BROS. 26496 (9.98/15.98) OUT OF TIME 1 

18 66 62 70 C +C MUSIC FACTORY 3 COLUMBIA 47093 (9.98 EQ/15.98) GONNA MAKE YOU SWEAT 2 
22 24 - 2 "WEIRD AL" YANKOVIC SCOTTI BROS. 75256* (9.98/13.98) OFF THE DEEP END 22 

79 62 60 23 TEVIN CAMPBELL QWEST26291 */WARNER BROS. (9.98/15.98) T.E.V.I.N. 38 
23 11 4 4 BRUCE SPRINGSTEEN COLUMBIA 53001* (10.98 EQ/15.98) LUCKY TOWN 3 

80 68 73 4 MARK CHESNUTT MCA 10530* (9.98/15.98) LONGNECKS & SHORT STORIES 68 

(24) 31 27 40 

* * *POWER PICK*** 
COLOR ME BADD A Z GIANT 24429 /REPRISE (9.98/15.98) C. M.B. 3 (81) NEW 1 KID FROST VIRGIN 92097* (9.98/13.98) EAST SIDE STORY 81 

25 19 17 53 
MICHAEL BOLTON s 

TIME, LOVE AND TENDERNESS 
COLUMBIA 46771 (10.98 EQ/15.98) 

1 82 67 68 114 
ORIGINAL LONDON CAST PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563/PLG (10.98 EQ/15.98) 

46 

26 22 19 22 MICHAEL JACKSON 4 EPIC 45400 (10.98 E0115.98) DANGEROUS 1 83 75 70 25 
STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

SKY IS CRYING 
EPIC 47390 (9.98 EQ/13.98) 

10 

21 20 24 36 VANESSAWILLIAMSA WING 843522 /MERCURY (9.98 EQ/15.98) THE COMFORT ZONE 17 

84 76 88 11 
SOCIAL DISTORTION 

SOMEWHERE BETWEEN HEAVEN & HELL 
EPIC 47979 (9.98 EQ/13.98) 

76 

28 23 20 31 BRYAN ADAMS z A&M 5367* (10.98/15.98) WAKING UP THE NEIGHBOURS 6 

85 73 76 6 
TEARS FOR FEARS 
FONTANA 10939* /MERCURY (10.98 EQ/15.98) 

TEARS ROLL DOWN -HITS 1982 -92 53 
29 25 21 50 BOYZ II MEN ° MOTOWN 6320 (9.98/13.98) COOLEYHIGHHARMONY 3 

30 27 23 26 HAMMER 3 CAPITOL 98151 (10.98/15.98) TOO LEGIT TO QUIT 2 86 84 65 22 KEITH SWEAT ELEKTRA 61216* (10.98/15.98) KEEP IT COMIN' 19 

31 28 29 20 MR. BIG ATLANTIC 82209* (9.98/13.98) LEAN INTO IT 15 81 80 69 11 2PAC INTERSCOPE 91767 /ATLANTIC (9.98/13.98) 2PACALYPSE NOW 64 

32 30 30 12 SIR MIX -A -LOT DEF AMERICAN 26765/REPRISE (9.98/15.98) MACK DADDY 30 88 86 72 17 TRACY LAWRENCE ATLANTIC 82326* (9.98/13.98) STICKS & STONES 71 

33 29 25 32 MARIAH CAREY 3 COLUMBIA 47980 (10.98 EQ/15.98) EMOTIONS 4 89 81 63 60 VINCE GILL MCA 10140* (9.98/13.98) POCKET FULL OF GOLD 37 

34 26 22 23 SOUNDTRACK WALT DISNEY 60618* (8.98/14.98) BEAUTY & THE BEAST 19 90 93 94 112 
THE BLACK CROWES 3 

SHAKE YOUR MONEY MAKER 
DEF AMERICAN 24278/REPRISE (9.98/13.98) 

4 

35 38 33 105 GARTH BROOKS 3 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 
91 102 97 11 JOHN ANDERSON RNA 61029* (9.98/13.98) SEMINOLE WIND 64 

36 37 37 19 CYPRESS HILL S RUFFHOUSE 47889 /COLUMBIA (9.98 EQ/13.98) CYPRESS HILL 31 
92 95 118 5 SOUNDTRACK EMI 98414 */ERG(10.98/15.98) WHITE MEN CAN'T JUMP 92 

31 32 36 23 ENYA A REPRISE 26775* (10.98/15.98) SHEPHERD MOONS 17 

93 96 85 24 COLLIN RAYE EPIC 47468* (9.98 EQ/13.98) ALL I CAN BE 54 

38 33 28 46 NATALIE COLE ° ELEKTRA 61049 (13.98/16.98) UNFORGETTABLE 1 

94 101 98 31 A TRIBE CALLED QUEST JIVE 1418* (9.98/13.98) LOW END THEORY 45 
39 39 35 22 BLACK SHEEP 0 MERCURY 848368(9.98EQ/13.98) A WOLF IN SHEEP'S CLOTHING 30 

95 98 103 < 76 MADONNA 3 SIRE 26440/WARNER BROS. (13.98/18.98) THE IMMACULATE COLLECTION 2 

40 34 34 60 AMY GRANT 3 A&M 5321 (10.98/15.98) HEART IN MOTION 10 

96 89 81 40 
MARKY MARK & THE FUNKY BUNCH 

MUSIC FOR THE PEOPLE 
INTERSCOPE 91737' /ATLANTIC (10.98/15.98) 

21 

41 35 40 25 RICHARD MARX CAPITOL 95874* (10.98/15.98) RUSH STREET 35 

97 109 112 16 SAMMY KERSHAW MERCURY 510161 (9.98/13.98) DON'T GO NEAR THE WATER 97 
42 36 31 15 SOUNDTRACK REPRISE 26794* (10.9815.98) RUSH 24 

98 71 84 10 LITTLE VILLAGE REPRISE 26713* (10.98/15.98) LITTLE VILLAGE 66 
(43) NEW 1 GEORGE STRAIT MCA 10532* (10.98/15.98) HOLDING MY OWN 43 

99 90 100 33 KENNY LOGGINS COLUMBIA 46140* (9.98 EQ/13.98) LEAP OF FAITH 71 
44 42 39 4 BODY COUNT SIRE 26872`/WARNER BROS. (9.98/13.98) BODY COUNT 32 

45 41 42 32 OZZY OSBOURNE EPIC ASSOCIATED 46795/EPIC (10.98 5005.98) NO MORE TEARS 7 100 92 2 CHAKA KHAN WARNER BROS. 26296* (10.98/15.98) THE WOMAN I AM 92 

46 40 41 35 JODECI UPTOWN 10198' /MCA (9.98/13.98) FOREVER MY LADY 18 101 94 86 28 GERALD LEVERT ATCO EASTWEST 91777* (10.98/15.98) PRIVATE LINE 48 

41 43 46 9 TLC LAFACE 26003*/ARISTA (9.98/13.98) 0000000HHH...ON THE TLC TIP 43 102 104 92 43 TANYA TUCKER LIBERTY 95562* (9.98/13.98) WHAT DO I DO WITH ME 48 

48 48 43 30 REBA MCENTIRE MCA 10400* (10.98/15.98) FOR MY BROKEN HEART 13 (103) 116 121 43 SEAL SIRE 26627 */WARNER BROS. (9.98/13.98) SEAL 24 

49 49 49 15 HAL KETCHUM CURB 77450` (9.98/13.98) PAST THE POINT OF RESCUE 49 104 91 80 11 LUKE LUKE 91830* /ATLANTIC (10.98/15.98) I GOT SHIT ON MY MIND 52 

(50) 54 52 7 AARON TIPPIN RCA 61129* (9.98/13.98) READ BETWEEN THE LINES 50 105 87 83 26 2ND II NONE PROFILE 1416 (9.98/14.98) 2ND II NONE 83 

51 46 44 86 QUEENSRYCHE 3 EMI 92806/ERG (9.98/15.98) EMPIRE 7 (106 124 147 36 DOUG STONE EPIC 47357* (9.98 EQ/13.98) I THOUGHT IT WAS YOU 82 

52 47 45 34 NAUGHTY BY NATURE TOMMY BOY 1044* (9.98/14.98) NAUGHTY BY NATURE 16 101 88 75 31 HARRY CONNICK, JR. COLUMBIA 48685* (10.98 P0/15.98) BLUE LIGHT, RED LIGHT 17 

(53) 60 74 3 DAS EFX ATCO EASTWEST 91827* (9.98/13.98) DEAD SERIOUS 53 108 78 61 9 SOUNDTRACK ELEKTRA 61240* (10.98/15.981 THE MAMBO KINGS 50 

54 45 38 6 MELISSA ETHERIDGE ISLAND 512120 /PLG (10.98 50/15.98) NEVER ENOUGH 21 109 99 91 21 AMG SELECT 21642* (9.98 /15.98) BITCH BETTA HAVE MY MONEY 63 

CI Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. RIAA certification for sales of I million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and 

CO. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1992, Billboard /BPI Communications, and SoundScan, Inc. 
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MARl LL1 ON 
8,000,000 RECORDS SOLD IN EUROPE 

20 Theater appearances in North America: 
Quebec 

Montreal 

Toronto 

Syracuse 

New York 

Washington D.C. 

Philadelphia 

S 
o 
L 
D 

O 
U 
T' 

Grand Rapids 

Cleveland 

Chicago 

St. Louis 

Los Angeles 

Francisco 

AND THERE'S MORE TO COME 
"No One Can Take You Away" the second emphasis track for radio from the current album 

Holidays In Eden (X- 1 3138) 

The best of Marillion compiled on Six of One: Half Dozen Of The Other set for North 
American release July 14 includes two new songs "Sympathy" and "I Will Walk On Water." 

A return to North America for more touring in July and August. 

Management: John Arnison /Paddy Spinks for 
HIT & RUN MUSIC LTD. 

I.R.S: 
www.americanradiohistory.com

www.americanradiohistory.com


Billboard 200 TM confirmed FOR WEEK ENDING MAY 9, 1992 
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LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 
Y~ 
0_ á 

110 106 90 17 SOUNDTRACK SOUL 10462* /MCA (10.98/1598) JUICE 17 156 153 150 63 ENIGMA CHARISMA91642 *(9.98/13.98) MCMXC A.D. 6 

(111) 141 120 10 HANK WILLIAMS, JR. CURB 26806./CAPRICORN (9.98/15.98) MAVERICK 55 157 146 142 57 ROD STEWART WARNER BROS. 26300* (9.98/15.98) VAGABOND HEART 10 

112 118 141 6 FU- SCHNICKENS JIVE 41472* (9.9W13.981 FU -DON'T TAKE IT PERSONAL 112 
158 143 139 11 MATTHEW SWEET zoo 11015* (9.98/13.98) GIRLFRIEND 100 

113 113 113 154 BONNIE RAITT ' CAPITOL 91268 (9.98/15.98) NICK OF TIME 1 
159 147 116 30 PATTI LABELLE MCA 10439 (9.98/13.98) BURNIN' 71 

OD 129 149 4 
ARRESTED DEVELOPMENT 

3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF ... 
CHRYSALIS 21929 * /ERG (9.98/13.98) 

114 
160 138 140 3 SOUNDTRACK HOLLYWOOD 61303 1ELEKTRA (10.98115.98) STRAIGHT TALK 138 

161 170 169 53 DWIGHT YOAKAM REPRISE 26344 *(9.9813.98) I F THERE WAS A WAY 96 
115 122 148 5 JOE PUBLIC COLUMBIA 48628*(9.98 E0/15.98) JOE PUBLIC 115 

162 165 146 17 GEORGE STRAIT MCA 10450* 110.98/15.981 TEN STRAIT HITS 46 
116 103 95 29 JOHN MELLENCAMP MERCURY 510151* (10.98 EQ/15.98) WHENEVER WE WANTED 17 

163 156 144 40 SHABBA RANKS EPIC 47310 (9.98 80/13.98) AS RAW AS EVER 89 
117 107 111 102 VAN MORRISON MERCURY 841970 (9.98 EQ/15.98) THE BEST OF VAN MORRISON 41 

164 160 151 7 GARY MOORE CHARISMA 91 &25`(9.98/13.98) AFTER HOURS 145 
118 100 106 7 CONCRETE BLONDE I.R.S. 13137* (9.98n5.98) WALKING IN LONDON 73 

165 181 177 86 REBA MCENTIRE MCA 10016 (9.98/13.98) RUMOR HAS IT 39 
119 115 114 98 MARIAH CAREY 6 COLUMBIA 45202 (9.98 EQ/15.98) MARIAH CAREY 1 

166 152 152 19 NIRVANA SUB POP 34 (Asa EC V13.98) BLEACH 89 
120 119 99 8 LITTLE TEXAS WARNER BROS. 26820 (9.98/13.98) FIRST TIME FOR EVERYTHING 99 

167 150 156 211 
ORIGINAL LONDON CAST z 

PHANTOM OF THE OPERA POLYDOR 831273/PLG (17.98 EQ/31.98) 
33 

121 114 125 13 CECE PENISTON A &M 5381` (9.98/13.98) FINALLY 70 

168 173 164 91 TRAVIS TRITT WARNER BROS. 26094* (9.98/13.98) COUNTRY CLUB 70 
122 140 127 15 SUZY BOGGUSS LIBERTY 95847* (9.98/13.98) ACES 122 

(169) 200 2 GEORGE HOWARD GRP 9669* (10.98/15.98) DO I EVER CROSS YOUR MIND 169 
123 139 153 28 PRIMUS INTERSCOPE 91659*/ATLANTIC (9.9813.98) SAILING THE SEA OF CHEESE 116 

170 157 157 31 FOURPLAY WARNER BROS. 26656* (9.98/15.981 FOURPLAY 97 
124 105 101 27 

VARIOUS ARTISTS 
POLYDOR 845750* PLG (10.98 80/15.98) TWO ROOMS: SONGS OF E. JOHN & B. TAUPIN 18 

171 163 160 3 ROLLINS BAND IMAGO 21006* (9.98/13.98) END OF SILENCE 160 
125 110 102 30 

PUBLIC ENEMY 
APOCALYPSE 91 ENEMY STRIKES BLACK 

DEF JAM 47374 /COLUMBIA(10.9803/15.98) 
... 4 

172 179 165 77 CLINT BLACK RCA 2372` (9.98/13.98) PUT YOURSELF IN MY SHOES 18 

126 97 105 14 MINT CONDITION PERSPECTIVE 1001 /A&M (9.98/13.98) MEANT TO BE MINT 63 
173 171 2 

THE CHARLATANS UK 
BETWEEN 10TH & 11TH BEGGARS BANQUET 61108./RCA (9.98/15.98) 

173 
127 120 119 70 SALT -N -PEPA NEXT PLATEAU 1019 (9.98/14.98) BLACK'S MAGIC 38 

174 184 159 16 PAM TILLIS ARISTA 8642* (9.98/13.98) PUT YOURSELF IN MY PLACE 69 
128 117 108 11 COWBOY JUNKIES RcA61049* (9.98/13.98) BLACK -EYED MAN 76 

175 162 168 65 GLORIA ESTEFAN EPIC 46988 (10.98 EQ/15.98) INTO THE LIGHT 5 
129 125 122 147 MICHAEL BOLTON 3 coLUMBIA 45012 (9.98 EQ/15.98) SOUL PROVIDER 3 

176 183 158 42 GETO BOYS RAP -A -LOT 57161/PRIORITY (9.98/14.98) WE CAN'T BE STOPPED 24 
130 I 1 1 104 26 ICE CUBE PRIORITY 57155 (10.98/15.98) DEATH CERTIFICATE 2 

177 169 180 71 PHIL COLLINS ATLANTIC 82157(14.98/19.98) SERIOUS HITS...LIVE! 11 

131 135 126 43 BEBE & CECE WINANS CAPITOL 920/8 (9 94(15.94) DIFFERENT LIFESTYLES 74 
178 174 161 29 THE 2 LIVE CREW LUKE 91720 ̀  /ATLANTIC(10.98/15.98) SPORTS WEEKEND 22 

132 130 135 17 LIVE RADIOACTIVE 10346* /MCA (9.98/13.98) MENTAL JEWELRY 73 
179 172 131 6 SPINAL TAP MCA 10514 (9.98/15.98) BREAK LIKE THE WIND 61 

133 136 117 30 MOTLEY CRUE ELEKTRA 61204* (12.98/16.98) DECADE OF DECADENCE 2 
RE -ENTRY 92 

THE JUDOS 2 
GREATEST HITS 

CURB 8318 /RCA (9.98/13.98) 76 

134 123 137 5 OTTMAR LIEBERT + LUNA NEGRA EPIC 47848* (10.98 E0/15.98) SOLO PARA TI 123 

181 188 196 147 DON HENLEY 3 GEFFEN 24217 (9.98/15.98) THE END OF THE INNOCENCE 8 
135 142 130 17 SHANICE MOTOWN 6319* (9.98/13.98) INNER CHILD 83 

136 121 109 55 MARC COHN ATLANTIC 82178` (9.98/13.98) MARC COHN 38 
182 194 193 74 EXTREME A &M 5313 (9.98/15.98) EXTREME II PORNOGRAFFITTI 10 

137 137 155 3 TKA ToMMY BOY 1040* (9.98/16.981 GREATEST HITS 137 
183 175 172 49 RICKY VAN SHELTON COLUMBIA 46855* (9.98 EQ/13.98) BACKROADS 23 

184 158 - 2 THE JESUS AND MARY CHAIN 
HONEY'S DEAD 

DEF AMERICAN 26830./WARNER BROS. (10.98/15.98) 
158 138 145 136 11 TECHMASTER P.E.B. NEWTOWN 2208* (9.98/14.98) BASS COMPUTER 136 

139 127 128 34 RUSH ATLANTIC 82293* (10.98/15.98) ROLL THE BONES 3 185 168 145 14 ATLANTIC STARR REPRISE 26545* (9.98/15.981 LOVE CRAZY 134 

140 132 124 10 THE SUGARCUBES ELEKTRA 61123 *(9.98/15.98) STICK AROUND FOR JOY 95 186 166 143 35 SOUNDTRACK BEACON 10286 * /MCA(10.98/15.98) THE COMMITMENTS 8 

(141) 154 185 6 CAUSE & EFFECT SRC 11019* /zoo (9.98)13.98) ANOTHER MINUTE 141 
187 159 138 9 BOOGIE DOWN PRODUCTIONS JIVE41470* (9.98/15.98) SEX AND VIOLENCE 42 

188 195 187 47 MARY -CHAPIN CARPENTER 
COLUMBIA 46071* (8.98 80/13.98) SHOOTING STRAIGHT IN THE DARK 70 1422] 161 2 SPICE 1 JIVE 41481 *(9.98/13.98) SPICE 1 142 

143 128 115 30 SIMPLY RED ATCO EASTWEST 91773* (10.98/15.98) STARS 76 (189) RE -ENTRY 9 
COLUM BI A 

NICE & SMO47373 

1OT9 

H 
98 F0/13.981 

AIN'T A DAMN THING CHANGED 141 

(144) 186 - 2 ANDREW DICE CLAY DEF AMERICAN 26854 * /REPRISE(9.98/15.98) 40 TOO LONG 144 190 178 167 3 SARAH MCLACHLAN NET rWERK18631 'ARISTA (9.98/13 .98) SOLACE 167 

145 134 110 46 THE KLF ARISTA 8657* (9.98/13.98) WHITE ROOM 39 
191 185 195 46 SKID ROW ATLANTIC 82242* (10.9$15.98) SLAVE TO THE GRIND 1 

146 144 123 52 LUTHER VANDROSS EPIC46789 (10.98 E0115.98( POWER OF LOVE 7 192 176 170 42 D.J. JAZZY JEFF & THE FRESH PRINCE JIVE 1392 19.98/13.98) HOMEBASE 12 

147 148 133 62 FIREHOUSE EPIC 46)86* (9.98 E0/13.98) FIREHOUSE 21 
193 164 132 24 

MICHAEL CRAWFORD PERFORMS ANDREW LLOYD WEBBER 
ATLANTIC 82347* (10.98/15.98) 54 

148 112 129 5 THEY MIGHT BE GIANTS ELEKTRA 61257* (9.98/15.98) APOLLO 18 99 
194 180 174 56 ROXETTE A EMI 94435*/ERG (10.98/15.98) JOYRIDE 12 

149 108 - 2 PETER MURPHY BEGGARS BANQUET 66007*/RCA (9.98/15.98) HOLY SMOKE 108 
195 197 189 29 ALABAMA RCA 61040* (9.98/13.98) GREATEST HITS, VOL. 2 72 

150 133 107 7 LED ZEPPELIN ATLANTIC 82371* (29.98/39.98) REMASTERS 47 
196 198 198 172 SOUNDTRACK 3 ATLANTIC 81933 (9.98/15.98) BEACHES 2 

151 155 134 51 LORRIE MORGAN RCA 3021* (9.98/13.98) SOMETHING IN RED 71 191 NEW 1 SOUNDTRACK SOLAR 75330/EPIC (10.98 E0/15.981 DEEP COVER 197 

(152) 171 181 48 DIAMOND RIO ARISTA 8673* (9.98/13.98) DIAMOND RIO 84 
198 167 175 43 

SOUNDTRACK 
ROBIN HOOD: PRINCE OF THIEVES 

MORGAN CREEK 20004* (10.98/15.98) 5 

153 126 93 13 YO -YO MA/BOBBY MCFERRIN SONY MASTERWORKS 48177` (9.98/15.98) HUSH 93 

(199) NEW 1 TOM COCHRANE CAPITOL 97723 *(9.98/13.98) MAD MAD WORLD 199 
154 151 154 73 NINE INCH NAILS TVT2610(9.98EQ/13.98) PRETTY HATE MACHINE 75 

(200) RE -ENTRY 32 
THE JUDOS GREATEST HITS VOL. TWO 
CURB 61018 * /RCA (9.98/13.98) 54 

155 131 171 30 JAMES TAYLOR COLUMBIA 46038* (10.98 EO/15.98) NEW MOON SHINE 37 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

The 2 Live Crew 178 
2nd II None 105 
2Pac 87 

Paula Abdul 73 
Bryan Adams 28 
Alabama 195 
AMG 109 
Ton Amos 69 
John Anderson 91 
Arrested Development 114 
Atlantic Starr 185 

Beastie Boys 10 
The Black Crowes 90 
Black Sheep 39 
Clint Black 172 
Body Count 44 
Suzy Bogguss 122 
Michael Bolton 25, 129 
Boogie Down Productions 187 
Boyz II Men 29 
Brooks & Dunn 66 
Garth Brooks 7, 15, 35 

Tevin Campbell 79 
Mariah Carey 33, 119 
Mary- Chapin Carpenter 188 

Cause & Effect 141 
C +C Music Factory 78 
The Charlatans UK 173 
Mark Chesnutt 80 
Andrew Dice Clay 144 
Tom Cochrane 199 
Marc Cohn 136 
Natalie Cole 38 
Phil Collins 177 
Color Me Badd 24 
Concrete Blonde 118 
Harry Connick, Jr. 107 
Cowboy Junkies 128 
Michael Crawford 193 
The Cure 2 
Cypress Hill 36 

D.J. Jazzy Jeff & The Fresh 
Prince 192 
Das EFX 53 
Def Leopard 1 

Diamond Rio 152 
Celine Dion 67 

En Vogue 17 
Enigma 156 
Enya 37 
Gloria Estefan 175 

Melissa Etheridge 54 
Extreme 182 

Firehouse 147 
Fourplay 170 
Fu- Schnickens 112 

Genesis 20 
Geto Boys 176 
Vince Gill 89 
Amy Grant 40 
Guns N' Roses 60, 74 

Hammer 30 
Don Henley 181 
George Howard 169 

Ice Cube 130 

Michael Jackson 26 
Alan Jackson 68 
The Jesus and Mary Chain 184 
Jodeci 46 
Joe Public 115 
The Judds 180, 200 

R. Kelly & Public Announcement 
Sammy Kershaw 97 
Hal Ketchum 49 

Chaka Khan 100 
Kid Frost 81 
The KLF 145 
Kris Kross 3 

Patti LaBelle 159 
k.d. lang 64 
Tracy Lawrence 88 
Led Zeppelin 150 
Gerald Levert 101 
Ottmar Liebert + Luna Negra 
Little Texas 120 
Little Village 98 
Live 132 
Kenny Loggins 99 
Lyle Lovett 65 
Luke 104 

Mint Condition 126 
Gary Moore 164 
Lorne Morgan 151 
Van Morrison 117 
Motley Crue 133 
Mr. Big 31 
Peter Murphy 149 

Naughty By Nature 52 
Nice & Smooth 189 

134 Nine Inch Nails 154 
Nirvana 9,166 

ORIGINAL LONDON CAST 
Phantom Of The Opera 167 
Phantom Of The Opera 

Highlights 82 
Ozzy Osbourne 45 

Pantera 70 
Pearl Jam 19 
CeCe Peniston 121 
Primus 123 
Prince And The N.P.G. 58 
Public Enemy 125 

Queen 4 
Queensryche 51 

Yo -Yo Ma/Bobby McFerrin 153 
Madonna 95 
Marky Mark & The Funky Bunch 
Richard Marx 41 
M.C. Brains 63 
Reba McEntire 48, 165 

76 Sarah McLachlan 190 
John Mellencamp 116 
Metallica 16 

96 

R.E.M. 77 
Bonnie Raitt 21, 113 
Collin Raye 93 
Red Hot Chili Peppers 5 
Right Said Fred 55 
Rollins Band 171 
Rosette 194 
Rush 139 

Salt -N -Pepa 127 
Sawyer Brown 72 
Seal 103 
Shabba Ranks 163 
Shanice 135 
Simply Red 143 
Sir Mix -A -Lot 32 
Skid Row 191 
Slaughter 8 
Social Distortion 84 
Soundgarden 71 
SOUNDTRACK 

Beaches 196 
Beauty & The Beast 34 
The Commitments 186 
Deep Cover 197 
Juice 110 

The Mambo Kings 108 
Robin Hood: Prince Of 

Thieves 198 
Rush 42 
Straight Talk 160 
Wayne's World 6 
White Men Can't Jump 92 

Spice 1 142 
Spinal Tap 179 
Bruce Springsteen 12, 23 
Lisa Stansfield 61 
Rod Stewart 157 
Doug Stone 106 
George Strait 43, 162 
The Sugarcubes 140 
Keith Sweat 86 
Matthew Sweet 158 

James Taylor 155 
Tears For Fears 85 
Techmaster P.E.B. 138 
Tesla 59 
They Might Be Giants 148 
Pam Tillis 174 
Aaron Tippin 50 

TKA 137 
TLC 47 
A Tribe Called Quest 94 
Travis Tntt 56, 168 
Tanya Tucker 102 

U2 13 
Ugly Kid Joe 14 

Van Halen 62 
Ricky Van Shelton 183 
Luther Vandross 146 
VARIOUS ARTISTS 

Two Rooms: Songs Of E. John & B. 
Taupin 124 
Stevie Ray Vaughan & Double 
Trouble 83 

Hank Williams, Jr. 111 
Vanessa Williams 27 
BeBe & CeCe Winans 131 
Wynonna 11 

Weird AI* Yankovic 22 
Yanni 57 
Trisha Yearwood 75 
Dwight Yoakam 161 

ZZ Top 18 
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JIVE: éf! tiiOflO 

P0011-KilN 
(MCPOOH) 

2 T00 NANI 

The Original Series: Boogie Down Productions. D- Nice. 'D.J. Jazzy Jeff 
& The Fresh Prince. Kool Moe Dee. Too Short. A Tribe Called Quest. 
Now, Jive launches the next generation. When there's a 
movement in rap, there's movement at Jive. 

We're used to taking first steps. Get ready for the next 
Jive's .Veit Generation: 
2 Too Many "Ch Ihn' Like A Smut Villain" 414.'32/4 Coming Soon 
Fu- Schritcens "F.U. Don't Take It Perscrlal" 4,472 -24 Out Now 
Spice 1 "Spice 1" 11481 -2/4 Out Now 
Pooh -Man "Funky As I Wanna Be" 414,5 -t /4 Out Now 
Ant Banks Debut .P Coming Soon 

SPICE 1 

m 1992 Zomba Rao-dirg Zorporation 

www.americanradiohistory.com
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GUNS N' ROSES PREVIEWING TOUR WITH PPV 
(Continued from page 8) 

them in a live show." 
Meanwhile, booking agent Alex 

Kochan of Artists and Audience En- 
tertainment confirms that Guns N' 
Roses and Metallica will stage 20-25 
stadium shows between mid -July and 
September. 

"There are a few more obstacles 
we have to get through before any- 
thing is official," says Kochan. But 
he adds that the bands will probably 
make an announcement of their tour 
in mid -May. 

The pay -per -view event from Paris 
has the potential to be the most suc- 
cessful PPV event yet, says PDE 
president John Scher, who estimates 
it will be available to 20 million cable 
households. He adds that the event 
will be backed by an estimated 
$500,000 worth of direct and bartered 
advertising and promotion, as well as 
pending media and retail sponsor- 
ships. 

PDE has previously staged pay - 
per -view broadcasts of opening night 
at New York's Metropolitan Opera, 
"Sisters In The Name Of Rap," and 
"Rock Video Girls," and has negotia- 
tions under way for PPV shows in- 
cluding "Jelly's Last Jam" from 
Broadway, the world premiere of an 
Island Visual Arts feature film 
"Time Will Tell" on the life of Bob 
Marley, and a Frank Zappa special. 

"When you look at the diversity of 
what we're doing, what we think pay - 
per -view is all about is target -market- 

Guns N' Rose Bowl: Hurdle Cleared 
LOS ANGELES -Guns N' Roses' 
upcoming U.S. stadium tour 
cleared "a major hurdle" with the 
approval of an Aug. 22 concert by 
the band at the Rose Bowl in Pasa- 
dena, Calif., according to Alex Ko- 
chan, a booking agent with Artists 
and Audience Entertainment. 

The Pasadena City Council ap- 
proved the date on April 28. The sta- 
dium, which has a maximum capaci- 
ty of 100,000, will probably seat 
70,000-80,000 fans for the concert. 

The approval suspends noise re- 
strictions and extends the usual 10 
p.m. curfew at the venue to mid- 
night. Avalon Attractions, which is 
promoting the event, has agreed to 

pay the city $4,000 for every min- 
ute the concert extends past the 
curfew; given Guns N' Roses' pro- 
pensity for starting its perfor- 
mances late, the show could be- 
come an expensive proposition for 
the promoter. 

Kochan says Guns N' Roses and 
Metallica will stage 20-25 stadium 
shows between mid -July and Sep- 
tember. 

However, the specter of GN'R 
lead vocalist Axl Rose's still -unre- 
solved misdemeanor assault and 
property damage charges in Mis- 
souri and their potential impact on 
the tour remains a cause for anxi- 
ety in the band's camp. 

In April, the group canceled con- 
certs in Rosemont, Ill., and Auburn 
Hills, Mich., after local law en- 
forcement officers threatened to 
enforce a warrant for Rose's ar- 
rest. The charges stemmed from a 
disturbance at Riverport Amphi- 
theatre near St. Louis last July; 
Rose has as yet failed to appear in 
court (Billboard, April 25). 

In a phone interview on Howard 
Stern's April 29 radio show, guitar- 
ist Slash, without discussing spe- 
cifics of the tour, said he hoped 
Rose's legal situation wouldn't in- 
terfere with the forthcoming 
GN'R- Metallica dates. 

CHRIS MORRIS 

ing to a niche audience," says Scher. 
"Now in the case of Guns N' Roses, 
that niche audience is potentially mil- 
lions of viewers." 

Scher says agreement between 
PDE and Guns N' Roses on program- 
ming philosophy and promotional 
strategies gave his company the edge 
over its industry competitors in land- 
ing the PPV event. He stresses the 
importance of the decision by the 
band to stage the pay -per -view con- 
cert in advance of a major U.S. tour 

leg. Most PPV performances by top 
pop acts, including the Rolling 
Stones, the Who, Sting, Rod Stewart, 
and others, have coincided with the 
close of tour legs -and have drawn 
disappointing ratings. 

STRATEGIC ASSUMPTION 

The timing of the Guns N' Roses 
broadcast is based on a strategic as- 
sumption, shared by PDE and the 
band, that a pay -per -view perfor- 
mance is more exciting and salable as 

an event when staged before a tour 
than afterward, and that a PPV 
broadcast will help promote subse- 
quent sales of concert tickets, not 
hamper them. The pay -per -view con- 
cert will be priced at $24.95. 

"Our philosophy is that we have to 
bring something to the public they 
couldn't see anywhere else and that 
hasn't been overexposed from a tour- 
ing standpoint," says Scher. "But 
television will always pale in the face 
of the live experience" and will not si- 

phon off concert ticket sales, he says. 
If the assumption proves valid, 

says Scher, the Guns N' Roses broad- 
cast should break through the typical 
lackluster 1% buy rate for music PPV 
events. 

More significantly, the success of 
the GN'R pay -per -view could prompt 
other superstar acts to follow suit 
with PPV broadcasts prior to sum- 
mer tours, says Scher, a veteran con- 
cert promoter. Top concert acts due 
out this summer include U2, Bruce 
Springsteen, Def Leppard, the Cure, 
Genesis, and the Grateful Dead. 

"Obviously, every one of those acts 
would be ideal for a pay -per -view, 
from our perspective," he says. 

Because the audience for most mu- 
sic PPV events has thus far fallen 
short of programmers' expectations, 
the availability of ancilliary rights 
has become more important. Work- 
ing with a Geffen Records artist, Po- 
lyGram Diversified Entertainment 
will not have the rights to software 
such as home video resulting from 
the Paris broadcast. 

"But we will be involved in the af- 
termarket," says Scher, through op- 
portunities such as repeat cable 
broadcasts or an edited version of the 
concert for later syndication. While 
PDE will produce the pay -per -view 
broadcast in the U.S., PolyGram Tele- 
vision International will distribute 
the event throughout the rest of the 
world. 

INGRAM REVEALS POST- MERGER MANAGEMENT PLANS U.S. TRADE REP CITES THAILAND, INDIA, TAIWAN 
(Continued from page 8) 

Hower, Midwest; and Jim Weiss, 
Northwest. Hower and Weiss are for- 
mer Commtron employees. 

Once overlapping Commtron and 
Ingram branches have been closed or 
merged, it is expected the combined 
operation will have 26 shipping 
branches nationwide, and possibly 
several additional will-call -only loca- 
tions. 

There is still no official word on 
where the merged company will be 
based, although it is widely assumed 
it will remain in Ingram's current 
headquarters in La Vergne, Tenn., a 
suburb of Nashville and the home of 
the Ingram family's sprawling em- 
pire, which includes shipping, materi- 
als handling, book, video, and com- 
puter- software distribution, among 

other operations. 
Officially, a headquarters evalua- 

tion committee is still weighing the 
costs and benefits of Ingram's cur- 
rent headquarters against Comm - 
tron's facility in Des Moines. Either 
way, according to Ingram officials, 
the large telemarketing operation 
currently maintained by Commtron 
in Des Moines will stay put. 

The merged company will be 
known as Ingram /Commtron Enter- 
tainment for the first year; after that 
it will be known as Ingram Entertain- 
ment. 

Completion of the deal, which has 
been approved by the Federal Trade 
Commission, is currently scheduled 
for June 10. It was originally slated 
to close in mid -May. 

(Continued from page 8) 

forcement policies in place, and Rus- 
sia, which, due to political upheaval, 
has no working copyright law. 

Following piracy complaint filings 
from the Recording Industry Assn. 
of America, the U.S. last year desig- 
nated Thailand as a priority country 
under Section 301 of the U.S. Trade 
Law. 

That led to a USTR investigation 
and yearlong discussions with Thai 
authorities. While some improvement 
was noted in enforcement, the piracy 
problems persist, and in February, 
the RIAA urged the USTR to cite 
Thailand once again and move ahead 
with trade sanctions. 

According to figures released in 
April by the International Intellectu- 
al Property Alliance, RIAA member 

TARTIKOFF TO KEYNOTE VSDA MEET 
(Continued from page 8) 

tion on the trade show. Hanna -Bar- 
bera was recently acquired by Turner 
Entertainment, which closed H -B's 
home video wing. 

"Five years down the road, you 
could have an industry that's 50% 
larger in terms of dollars, but 30% 
smaller in terms of people," Rosen- 
berg says. "But the show's success 
can't be measured in terms of atten- 
dance anymore. It has to be mea- 
sured in terms of who was there and 
what did they get out of it. 

"We're going after trading -card 
people, store- fixturing people, other 
kinds of retail suppliers like carpet- 
ing people," Rosenberg continues. 
"We're trying to get interested third - 
party people to attend." 

Trans World stepping 
up vid- rental invasion 

... see page 45 

VSDA is also hiking the price of at- 
tending the show, as well as exhibit- 
ing. A pass covering the exhibit floor 
and the seminars is being raised to 
$125 this year, from $75 last year. Ex- 
hibit space is going from $14 a square 
foot to $16 a foot. 

MEMBERSHIP DRIVE 

In order to boost attendance, 
VSDA is also launching what it 
claims is the "most aggressive mem- 
bership campaign" in its 11 -year his- 
tory, designed to attract companies 
unfamiliar with the trade group. 

According to Rosenberg, VSDA 
will print informational brochures 
targeted to retailers in the U.S. and 
Canada during the month of May. 

Video manufacturers, distributors, 
and VSDA regional chapters, he 
says, will combine to distribute the 
brochures, which will be printed in 
three versions: U.S., Canadian, and 
French Canadian. 

Manufacturers will include the bro- 
chures in their May /June promotion- 
al shipments, while distributors will 
include the brochure in their June 
new release shipments. VSDA re- 
gional chapters will distribute mem- 
bership materials at local meetings. 

New, first -time regular members 
will receive a trial membership, 
which will be valid until Dec. 31, 1992, 
he says. The trial membership will 
qualify a dealer to attend the July 
convention. The offer is effective 
May 1, 1992, and will expire Oct. 31, 
allowing for up to six months' mem- 
bership at a special price. 

For a one -store retailer in the U.S., 
the VSDA offer is $39.95, with each 
additional store up to 10 costing $10 
per store. For those with more than 
10 stores, the offer is $139.95. 

Assistance in preparing this story 
was provided by Paul Sweeting in 
New York. 

companies lost more than $679.2 mil- 
lion last year to piracy in foreign 
countries. 

Those figures also show that the 
list reflects considerations other than 
just piracy problems, and that the 
Administration may lean harder on 
some countries than on others, de- 
pending on ongoing trade and politi- 
cal situations. 

For example, Thailand, which has 
twice headed the USTR priority list, 
was responsible for $20 million in lost 
record and tape sales; but Paraguay, 
designated on the discussions -only, 
"priority watch" list, serves as a man- 
ufacturing hub for South American 
pirated product, with an estimated 
$200 million -a -year loss to U.S. record 
companies. That is the highest piracy- 

loss estimate for any country. 
The RIAA has begun an intensive 

investigative study of piracy in Para- 
guay and other Central and South 
American countries (see story, page 
8). 

In the case of Taiwan, the Section 
301 priority citation will trigger a 
USTR investigation. If, after six 
months, no substantial improvement 
is noted, Taiwan also will be subject 
to trade sanctions. 

Two countries from last year's pri- 
ority list, India and the People's Re- 
public of China, had convinced the 
U.S. of enough of a commitment to 
greater market access and copyright 
protection to be placed on the lower - 
rung "watch list." 

SUPER CLUB IN SUPER DEBT, ANALYSIS FINDS 
(Continued from page 8) 

million -$35 million, and the distributor 
Best Video at $23 million -$30 million, 
for a total valuation (before debt and 
expenses) of $163 million -$216 million. 

As of March 31, the company oper- 
ated 467 U.S. retail stores, of which 
about 290 were music outlets. 

Since 1989, Super Club has ac- 
quired eight music and video retail 
chains and a distributor for $197.6 
million. The analysis lists the prices 
paid for each of the companies. The 
video chains and their acquisition 
prices include Alfalfa, $7 million; Vid- 
eo Towne, $9.3 million; Movies At 
Home, $3.4 million; The Video Store 
(Ohio and Indiana), $7.6 million; The 
Video Store (New Jersey), $3.5 mil- 
lion; and Movieland, $3.6 million. The 
music chains are Record Bar /Tracks, 
$96.5 million, and Turtles, $50 million. 
The distributor is Best Video, $16.7 
million. 

In addition to the problems many 
retailers faced during the prolonged 

recession, Super Club has been bur- 
dened by big debt incurred during its 
acquisition binge. Its long -term debt 
as of Dec. 31 was $345 million. Its 
current liabilities totaled $336 million. 

The analysis points out that Super 
Club is "in default on several loans" 
and that "management has entered 
into discussion about a restructur- 
ing" of its debt. The analysis summa- 
ry says that "an integral part of the 
restructuring proposal is that Philips 
N.V. will guarantee a significant part 
of Super Club's European debt" 

Philips has already provided Super 
Club with a $224 million line of credit, 
of which $194 million had been drawn 
as of March 31. 

Super Club executives were un- 
available for comment on the analysis. 

Many of the figures in the analysis 
were expressed in Belgian francs, 
which have been converted to U.S. dol- 
lars at the rate of 33.45 francs to the 
dollar. 
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ROUNDER, RYKODISC MERGING THEIR INDIE DISTRIBUTION FIRMS 
(Continued from page 10) 

Rounder Records had been distrib- 
uted by Pennsauken, N.J.'s Rich- 
man Bros. in the mid -Atlantic re- 
gion until about two months ago. 
Reports of financial trouble in the 
Richman Bros. operation began to 
surface in December (Billboard, 
March 28), although that company 
claims the problems are only tempo- 
rary. 

Rykodisc, meanwhile, had been 
distributed by Lanham, Md.'s 
Schwartz Brothers Inc., which filed 
for Chapter 11 reorganization 
March 23 (Billboard, April 4). 

"We both had holes and problems 
with our distribution on the eastern 
half of the country," says Robert Si- 
monds, VP at Rykodisc. "We had 
similar problems and sought similar 
solutions. We realized the best way 
to stabilize our own distribution 
was to put our labels on the line for 
it." 

Currently, Rounder distributes it- 
self in the Northeast and parts of 
the Midwest, while ESD handles 
Rykodisc in the upper Midwest. 

Rounder Distribution manager 
Duncan Browne cannot say exactly 
when implementation of the joint 
venture will begin. "That date will 
be established when we have all our 
ducks in a row," he says. 

Simonds has been named CEO of 
the joint venture, which has yet to 
be named. Browne and Pip Smith, 
formerly GM of Schwartz Brothers' 
audio division, will each assume 
managing director roles at the new 
entity. 

Rykodisc and Rounder will con- 
tinue to use independent distribu- 
tors in regions of the country not 
covered by the joint venture, but Si- 
monds and Browne say it is likely 
the new firm will serve as a model 
for a national distribution company. 

"But the first thing we have to do 
is plug the holes in this region of the 
country; it was hit hard by the re- 
cession, and the competition there is 
very intense," says Simonds. 

He estimates Rounder and Ryko- 
disc have a combined gross annual 
sales level of $25 million. 

Oa* 
by Geoff Mayfield 

ACTION AT THE TOP: Three new titles -by the Cure, Slaughter, and 
Beastie Boys -debut in the top 10 on The Billboard 200. OK, it isn't quite 
as breathtaking as the chart that ran four weeks ago, when Def Lep- 
pard, Bruce Springsteen, and Wynonna locked up the top four spots 
while Kris Kross opened at No. 9, but please don't be jaded. Despite re- 
cent history, having three fresh titles enter the top 10 is still an exciting 
and significant event! 

WORTHY CHALLENGE: Def Leppard holds on to No. 1, despite a 
tough challenge from the Cure. Def Leppard leads by 19 %, which nor- 
mally would sound like an imposing gap. This, however, is the smallest 
margin since "Adrenalize" opened at the top spot. Prior to this, the Def 
Leppard title had been leading the No. 2 position by at least a 54% mar- 
gin. Further, sales on the Def Leppard title decline by 31% from the pre- 
vious week. If the Cure manages an increase next week, and that's a big 
if, the race for the top slot could be a tight one. 

THE CALENDAR GIVETH, and the calendar taketh away. Last week, 
thanks to traffic from the holiday weekend, volume on The Billboard 200 
was 8% ahead of the prior week's sales. This week's chart takes us back 
to where we were two weeks ago; without the benefit of a long weekend, 
sales decline by 8 %. Thus, several titles -including Garth Brooks' "Ro- 
pin' The Wind" (8-7), "Weird AI" Yankovic's "Off The Deep End" (24- 
22), and Soundgarden's "Badmotorfinger" (74- 71)- manage to reach 
higher chart positions, despite suffering declines in unit sales. Similarly, 
Hank Williams Jr.'s "Maverick," on a modest 6% gain, makes a quan- 
tum 30 -place jump to No. 111. 

STILL WEIRD, STILL SELLING: It appears that Nirvana's "Smells 
Like Teen Spirit" was the perfect vehicle for "Weird Al" Yankovic's par- 
ody wit, and Scotti Bros. GM Chuck Gullo is optimistic the album will 
reach the top 20. The label has a national display contest in place at retail 
and has locked in price- and -position this month at The Musicland 
Group, the industry's largest chain, and at Handleman Co., the indus- 
try's biggest rackjobber. Gullo also expects the "Smells Like Nirvana" 
clip, which has been a fixture on MTV, will get mucho exposure from 
other video outlets starting May 13, when MTV's exclusive window 
ends. By the way, this album represents Scotti Bros.' first appearance 
on The Billboard 200 since it entered into its distribution agreement with 
BMG a year and three months ago. 

TELEVISION IMPACT: When Queen front man Freddie Mercury 
died in November, U.S. stores did not see the run on Queen titles that 
happened in the U.K. and the rest of Europe. But, the all -star benefit 
staged in Mercury's name, which aired April 20 on Fox and April 25 on 
MTV, sure delivered sales. "Classic Queen" earns the Top 20 Sales Mov- 
er, as a 33% gain generates a 13-4 jump. Further, the band's "A Night At 
The Opera," "News Of The World," and "Live Killers" make big jumps 
on the Top Pop Catalog chart ... An appearance on "Beverly Hills 
90210" helps Color Me Badd win the Power Pick. In the previous week, 
a "Saturday Night Live" stop boosted Pearl Jam to its peak at No. 18. 
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"Having our labels be the an- 
chors for our company gives us an 
edge in the market," Simonds says. 
"We won't lose our two biggest la- 
bels, which gives us the stability 
that a lot of other distributors, new 
ventures, and networks don't 
have." 

Smith, who will be based in Min- 
neapolis, will act as a "roving am- 
bassador" for the first several 
months, working to link the two sys- 
tems. 

TWO FIRMS IN ONE 

By fall, Simonds projects, Round- 
er Distribution and ESD will be op- 
erating as two branches of one com- 
pany. At that point, the two distri- 
bution companies will be renamed 
under the joint- venture banner, 
says Browne. 

"The general concept is to use our 
profits to reinvest and build the Ry- 

kodisc and Rounder labels," says Si- 
monds. "We're not interested in 
building a distribution company to 
make more money in distribution. 
We want to invest into the best pos- 
sible distribution for our labels and 
the labels we distribute." 

Rounder currently has ware- 
houses in Cambridge and Olathe, 
Kan., with sales representatives 
based in Philadelphia, Washington, 
D.C., New Orleans, Nashville, At- 
lanta, Chicago, Austin, Texas, and 
Denver. ESD has a warehouse and 
two sales reps in Minneapolis, with 
a field person based in Chicago. 

In addition to the Rounder label 
and Rykodisc, Rounder Distribu- 
tion's lines include Sugar Hill, Fly- 
ing Fish, Philo, and Heartbeat. 
ESD's lines include the East Side 
Digital imprint and Rykodisc, as 
well as Grateful Dead Merchandis- 
ing, Blind Pig, and Green Linnet. 

COLUMBIA HOPES CHAOS REIGNS 
(Continued from page 10) 

ourselves in words and be burdened 
with a specific musical direction or 
cage. More important than that are 
the perceptions of people in the indus- 
try. As the music gets out there, they 
will develop a certain feel about us." 

Presumably before its first prod- 

CHAOS 
uct introduction, Chaos will have in 
place its own executive lineup. The 
staff will consist of eight field mar- 

keting and promotion reps, reporting 
directly to a VP of promotion. Fur- 
ther staff appointments are to take 
place in the marketing, sales, and 
publicity areas. Indications are that 
in the initial stages of the label's de- 
velopment, at least, it will draw sup- 
port functions from Columbia staff- 
ers. 

As part of his responsibilities, Caw- 
ley, most recently senior VP of EMI 
Records, will coordinate the market- 
ing, sales, and publicity campaigns 
for all Chaos releases and will func- 
tion as the liaison between Chaos and 
the Columbia and Sony Music staffs 
on the implementation of those cam- 
paigns. 

Cawley, known for his enthusiasm 
and clever marketing ploys over the 
years, spent 15 years at Arista before 
his stint at EMI, leaving the former 
as senior VP of sales and distribu- 
tion. For many of those Arista years 
he worked closely with Ienner, who 
was also a key executive at the label. 

"After trying to hire him several 
times," says Ieaner, "I consider it a 
major coup that he is now part of the 
Columbia team. I can't think of any- 
one better suited to the challenge of 
starting a new label in this roller - 
coaster environment." 

CECILLON NAMED TO TOP POST WITH EMI USA /SBK 
(Continued from page 12) 

its competitors, "so our exposure to 
international people is far greater. In 
addition, you're looking for the best 
executive." 

For his part, Cecillon asserts that 
the issue of nationality is irrelevant. 
"If they put me in this job," he says, 
"it's because they recognized that I 
could do it." He also notes that there 
are 30,000 French nationals in man- 
agement positions of every kind in 
London -approximately the same 
number as Britons working in Paris. 

Prior to his EMI Music Internation- 
al post, Cecillon was marketing direc- 
tor at Polydor France from 1987 -1990; 
earlier, he was marketing manager 
at EMI Pathe Marconi. 

Concurrent with the Cecillon ap- 
pointment, Mike Andrews and Tony 
Wadsworth have been named division- 
al marketing directors of EMI /EMI 
USA /SBK and Parlophone /Capitol, 
respectively. They were general man- 
agers of those divisions. 

It is rare, but not unknown, for 
Continental Europeans to hold top 
slots in the British record industry. 
Prior to his Warner Music Interna- 
tional and PolyGram posts, Spain's 
Ramon Lopez, for example, was man- 
aging director of EMI Records U.K., 
as was Dutchman Gerry Oord during 
the '70s. 

RIM Unit Is New Foe 

For Lyrics Legislation 
NEW YORK -The Recording Indus- 
try Assn. of America has formed a 
First Amendment Issues Committee 
to organize grass -roots efforts to op- 
pose mandatory lyric- labeling legisla- 
tion in various states. 

The committee, which had initial 
meetings in New York and Los Ange- 
les in April, will integrate efforts 
with other First Amendment groups. 

Iglesias Begins 
His World Tour 

MIAMI -Superstar Spanish 
crooner Julio Iglesias, scheduled 
to release his 57th album, "Calor," 
in the U.S. May 12, kicked off his 
world tour May 2 in Caracas, Ven- 
ezuela. 

Iglesias' first three -month tour 
segment will take him to South 
America and Europe, where he 
will perform at Expo '92 in Seville, 
Spain, and at the 90,000 -seat Real 
Madrid Soccer Stadium. 

In July, Iglesias also will embark 
on a Coca- Cola -sponsored trek to 
West African countries Senegal, 
Ivory Coast, Gabon, and Camer- 
oon. Later in the year, he is to tour 
the Far East and Australia. 

THORN -VIRGIN DEAL 
(Continued from page 12) 

stated that the merger would in- 
crease EMI Music's market share 
throughout the region. "However, 
Warner -Chappell ... has a compara- 
ble market share in a number of 
member states. In addition, other ma- 
jor record companies are also active 
in music publishing." The commis- 
sion concluded that the proposed ac- 
quisition will not "create or strength- 
en" a dominant position in the EC or 
in a substantial part of it. 

This was the first examination of a 
case involving the music industry un- 
der the European Community's 
merger regulations. The report did 
note that, as a result of the takeover, 
the international music majors - 
EMI, Sony, PolyGram, Warner, and 
BMG -will together account for an 
estimated 83% of prerecorded music 
sales in the EC, up from 77% when 
Virgin was counted as an indepen- 
dent. 

Thorn-EMI chairman Colin South- 
gate issued a statement after the EC 
approval, in which he noted that EMI 
Music and Virgin "are now free to 
create a dynamic and exciting pres- 
ence in the worldwide music indus- 
try." Thorn has gone ahead with the 
second part of its rights issue to pay 
for the acquisition. ADAM WHITE 

DISC MAKERS 

CD Replication 
Fast Delivery 

Small Quantities 

Full Color 

500 CDs & -° 500 HX Pro 
, Cassettes 

!s . $2990 
' Complete Package Price! 

b'O Includes design & typesetting, 

Call Today For 

Complete Details p or s 
and Our FREE Full 

Color Catalog: 

1-800-468-9353 
1650 Broadway, Suite 1010, 

New York, New York 10019 ' 

In NYC call: 212 -265 -6662 FAX: 212 -262 -0798 

95 

www.americanradiohistory.com

www.americanradiohistory.com


POPULARUPRISINGS 
B I L L B O A R D ' S W E E K L Y N A T I O N A L R E P O R T ON N E W A N D D E V E L O P I N G A R T I S T S 

Collegiate. The College Boyz 
are giving it the good college 
try. The rap act, which just 
completed an eight -city 
promotional tour, appeared 
on six different charts in last 
week's Billboard. The act 
scores a healthy 65 -41 jump 
this week on Top R &B 
Albums, while its "Victim Of 
The Ghetto" moves 45 -41 on 
Hot R &B Singles. 

FU BREAKTHROUGH: Congratulations to Fu- Schnick- 
ens, last week's No. 1 Heatseeker, who graduate from the 
list with a 26-21 move on Top R &B Albums. The Brooklyn, 
N.Y., rappers also continue to scale The Billboard 200, 
where "FU -Don't Take It Personal" moves 118 -112. 

Acts are removed from Heatseekers when an album 
reaches the top half of The Billboard 200, the top 25 of Top 
Country or Top R &B Albums, or the top five of 
one of our other popular -format albums charts. 

DEVELOPING NICELY: The team at EMI 
Records Group is excited about scoring its first 
No. 1 on Heatseekers, with Chrysalis rap act 
Arrested Development taking the bow. 

May could turn out to be a big month for the 
Atlanta -based troupe. The act will appear Fri- 
day (8) on Arsenio Hall's show. The following 
night, the group will conclude a swing of dates 
that began April 1. And, its "3 Years 5 Months 
& 2 Days In The Life Of Arrested Develop- 
ment" is being featured in developing -artist 1-r- 

programs at Wherehouse Entertainment, 
Sound Warehouse, and Music Plus. 

Although its current tour ends in early May, 
it is expected that Arrested Development will 
soon announce another slew of dates. 

LEADING LADIES: Two female artists who are priorities 
for their labels, Reunion /Geffen's Kathy Troccoli and Co- 
lumbia's Sophie B. Hawkins, are on the verge of making de- 
buts on The Billboard 200. Troccoli this week stands fewer 
than 100 units from making the big chart; Hawkins misses 
by fewer than 300 units. Both are receiving exposure from 
VH -1. In fact, Troccoli held at No. 4 on the phone -in "VH -1 

Countdown" that started airing April 29. The program airs 
four times each week ... Two other potential Heatseekers, 
Giant's Geoffrey Williams and SBK's Jon Secada, are also 
getting VH -1 play (For more on Secada, see page 14.) 

Upward Curve. Charisma's 
Curve kicks off a brief U.S. tour 
May 27, which will take the act 
to Detroit, Chicago, Boston, 
New York, San Francisco, and 
Los Angeles. Curve's 
"Doppelganger" is being 
worked in Wherehouse's Test 
Spin program, while a Tower 
Records campaign advertises 
the album in college 
newspapers. 

FRESH MILDEW: Downy Mildew, a Los Angeles alterna- 
tive act that has garnered ink in the consumer press since 
1987, has been signed to Windham Hill's High Street label. 
The first album in the deal, "An Oncoming Train," ships in 
June. A four -track CD single, anchored by the song "Eleva- 

R E G I O N A L H E A T S E E K E R S # 1' s 

MOUNTAIN 
Joe Public, Joe Public 

Delivering. The Dead 
Milkmen, who followed 
executive VP Wes Hein from 
Enigma Entertainment to 
Hollywood Records, deliver 
sales with "Soul Rotation," 
their sixth album. The Middle 
Atlantic region provides most 
of the sales, but the title also 
scores in Northeast, West 
North Central, and East North 
Central stores. 

tor," has already been sent to radio stations. 
Windham Hill is working the press heavily. The new Mil- 

dew has already received ink from BAM and Tower Rec- 
ords' Pulse! magazine. Features and /or reviews have also 
been lined up in Alternative Press, Detour, Stereo Review, 
Bass Player, Exit, B -Side, and Musicland /Sam Goody's Re- 
quest. Additionally, customized CD samplers will be distrib- 

uted to fans through Musician in June, 
NORTHEAST 

Joe Public, Joe Public 

EAST NORTH CENTRAL 
Joe Public, Joe Public 

WEST NORTH CENTRAL 
Spice 1, Spice I 

MIDDLE ATLANTIC 
TKA, Greatest Hits 

SOUTH ATLANTIC 
Techmaster P.E.B, Bass Computer 

PACIFIC 
Spice 1, Spice I 

SOUTH CENTRAL 
Spice 1, Spice I 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

EAST NORTH CENTRAL SOUTH ATLANTIC 
1. Joe Public, Joe Public 1. Techmaster P.E.B., Bass Computer 
2. Techmaster P.E.B., Bass Computer 2. Arrested Development, 3 Years 5 Months... 
3. Cause & Effect, Another Minute 3. Poison Clan, Clan's Rally 

4. The Jesus and Mary Chain, Honey's Dead 4. Bass Boys, I Got The Bass 

5. Primus, Sailing The Sea Of Cheese 5. Cause & Effect, Another Minute 
6. Rollins Band, End Of Silence 6. Bass Patrol, The Kings Of Bass 

7. College Boyz, Radio Fusion Radio 7. Primus, Sailing The Sea Of Cheese 

8. Arrested Development, 3 Years 5 Months... 8. 2 Hyped Brothers & A Dog, Ya Rollin' Doo.. 
9. Pooh -Man (MC Pooh), Funky As I Wanna... 9. TKA, Greatest Hits 

10. Sarah McLachlan, Solace 10. Joe Public, Joe Public 

Details in July, and Spin in August. 

FRENCH SPOKEN HERE: At a time 
when "Explicit Lyrics" stickers are the 
focus of much industry attention, Pop- 
ular Uprisings was intrigued by a "Pa- 
rental Advisory" sticker on Holly- 
wood's "Mitsou" that read, "Contains 
some lyrics in French." Since I took 
French in a public high school, I won- 
dered if somehow over the years the 
language had become a taboo, some- 
thing to which clean -living kids should 
not be subjected. 

Bill Kennedy, the label's national 
sales director, explains that the cau- 
tionary note has a twofold purpose. 
Some of the Canadian's lyrics are in 

French, and Kennedy says the label didn't want consumers 
to be taken aback when they learned that some words 
aren't in English. And, oui, apparently some of the dance 
title's French verbiage is on the naughty side. 

Mitsou, despite her Japanese nickname, is a Montreal na- 
tive. She previously released two albums in Canada, and in 
1990 her "Bye Bye Mon Cowboy" appeared on Billboard's 
Hot Dance Club Play chart. "Deep Kiss," from her self -ti- 
tled Hollywood debut, is getting big request action on Video 
Jukebox Network and is being worked at top 40 radio. 

Popular Uprisings is prepared by Geoff Mayfield with as- 
sistance from Roger Fitton and Paul Page. 

B I L L B O A R D 
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COMPILED FOR WEEK ENDING MAY 9, 1992 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, """I 

COMPILED, AND PROVIDED BY 

TITLE 
LABEL )& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

(1) 3 5 

* * * No. 1 * * * 
ARRESTED DEVELOPMENT CHRYSALIS 21929* /ERG (9.98/13.98) 1 week at No.1 3 YEARS 5... 

2 2 9 JOE PUBLIC COLUMBIA 48628* (9.98 EQ/13.98) JOE PUBLIC 

3 5 29 PRIMUS INTERSCOPE 91659./ATLANTIC (9.98/13.98) SAILING THE SEA OF CHEESE 

4 4 4 TKA TOMMY BOY 1040* (9.98/16.98) GREATEST HITS 

5 6 19 TECHMASTER P.E.B. NEWTOWN 2208* (9.98/14.98) BASS COMPUTER 

( 6 )--ii7 CAUSE & EFFECT SRC 11019* /200 (9.98/13.98) ANOTHER MINUTE 

(- 7 ) 9 2 SPICE 1 JIVE 41481* (9.98/13.98) SPICE 1 

8 10 9 ROLLINS BAND IMAGO 21006. (9.98/13.98) END OF SILENCE 

9 8 2 THE JESUS AND MARY CHAIN DEF AMERICAN 26830./WARNER BROS. (10.98/15.98) HONEY'S DEAD 

10 11 11 SARAH MCLACHLAN NETTWERK 18631*/ARISTA(9.98/13.98) SOLACE 

al) 18 4 KATHY TROCCOLI REUNION 24453 /GEFFEN (9.98/13.981 PURE ATTRACTION 

12 13 3 COLLEGE BOYZ VIRGIN 91658* (9.98/13.98) RADIO FUSION RADIO 

l3 19 3 SOPHIE B. HAWKINS COLUMBIA 46797* (9.98 EQ/13.98) TONGUES AND TAILS 

14 12 7 POOH -MAN (MC POOH) JIVE 41476`(9.98/13.98) FUNKY AS I WANNA BE 

15 14 5 CHI -ALI VIOLATOR 1082./RELATIVITY (9.98 /13.98) FABULOUS CHI -ALI 

(-16-2T-T THE DEAD MILKMEN HOLLYWOOD 61294 * /ELEKTRA(9.98/15.98) SOUL ROTATION 

11 15 2 ARC ANGELS DGC 24465 /GEFFEN (9.98/13.98) ARC ANGELS 

18 21 6 JAMES FONTANA 510932./MERCURY (9.98 EQ/13.98) SEVEN 

19 16 29 CURTIS STIGERS ARISTA 18660* (9.98/13.98) CURTIS STIGERS 

20 22 4 POISON CLAN EFFECT 3006* /LUKE (9.98/15.98) POISONOUS MENTALITY 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the top 100 
of The Billboard 200 chart, nor in the top 25 of the Top R &B Albums or Top Country Albums chart, nor in the top five of any other 
Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is unavailable. Q Albums with the greatest sales gains. C. 1992, Billboard /BPI Communications. 

21 20 28 INFECTIOUS GROOVES EPIC 47402 (9.98 EQ/13.98) PLAGUE THAT MAKES YOUR BOOTY 

22 17 19 HI -C FEATURING TONY A SKANLESS 61235./WARNER BROS. (9.98/15.98) SKANLESS 

23 - 7 TOAD THE WET SPROCKET COLUMBIA 4730919.98 E0/13.98) FEAR 

24 27 3 ROXY BLUE GEFFEN 24464 (9.98/13.98) WANT SOME? 

(25) 1 BASSBOY NEWTOWN 2209* (9.98/14.98) I GOT THE BASS 

26 24 29 NEMESIS PROFILE 1411 (9.98/14.981 MUNCHIES FOR YOUR BASS 

C-) - 1 OBITUARY R/C 9201* (9.98/13.98) END COMPLETE 

(28) 33 29 TRACIE SPENCER CAPITOL 92153 (9.98/13.98) MAKE THE DIFFERENCE 

29 31 2 CRACKER VIRGIN 91816* (9.98/13.98) CRACKER 

(30) - 5 KID SENSATION NASTVMI07101* (9.98/15.98) POWER OF RHYME 

31 23 15 THE FOUR HORSEMEN DEF AMERICAN 26561./REPRISE (9.98/13.98) NOBODY SAID IT WAS EASY 

32 30 7 M.C. LUSCIOUS AVENUE 9101* (9.98/15.981 BOOM! 

(33) - 6 THE WILLIAMS BROTHERS WARNER BROS. 26503. (9.98/13.98) THE WILLIAMS BROTHERS 

34 34 2 BASS PATROL JOEY BOY 3004 (8.98/13.98) THE KINGS OF BASS 

35 25 29 THE STORM INTERSCOPE 91741./ATLANTIC (9.98/13.98) THE STORM 

36 35 2 L7 SLASH 26784'/WARNER BROS. (8.98/13.98) BRICKS ARE HEAVY 

31 32 6 TOO MUCH TROUBLE RAP -A -LOT 57174/PRIORITY(9.98/14.98) BRINGING HELL ON EARTH 

38 29 25 A LIGHTER SHADE OF BROWN PUMP 15154"/QUALITY (8.98/15.98) BROWN & PROUD 

39 26 4 GWAR METAL BLADE 26807 (9.98/13.981 AMERICA MUST BE DESTROYED 

40 38 3 U.M.C.'S WILD PITCH 97544./ERG (9.98/15.98) FRUITS OF NATURE 

96 BILLBOARD MAY 9, 1992 

www.americanradiohistory.com

www.americanradiohistory.com


RECORD /PUBLISHING 
COMPANY 

EXECUTIVES 
Established Entertainment Attorneys. 

* Music Management Companies. 

Music and all of its art forms boil down to a matter of taste . . . 

my music speaks for itself. 

Experience an innovative Singer /Composer. 

I have written over 100 songs all in the top 40 genre. 

I'm a Rocker with adult contemporary ballads whose songs are 
very catchy, produced well and fit my image. 

These songs encompass a pop crossover style of rock, funk and R &B. 

The musicians who work on this project are some of the best in 
the industry and the production is first rate. 

I am a refined artist searching for the appropriate record company 
with major distribution /promotion and a track record. 

FOR A COMPLETE DEMO PACKAGE 
& READY -TO -PRESS SAMPLE 
PRODUCT CONTACT: 

SERIOUS INQUIRIES ONLY 

STEVE WARD 
P.O. BOX 2342 
LOS GATOS, CA 95031 
(408) 363 -0944 

Steve Ward 

www.americanradiohistory.com
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FOR WEEK ENDING MAY 9, 1992 

Top 40 Radio Monìtor. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
125 top 40 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross 
impressions, computed by cross -referencing exact times of airplay with Arbitron listener data. This data 
is used in the Hot 100 Singles chart. 

3 3 
O 

3 
TITLE 
ARTIST (LABEL) 

w W 

3 

1 15 

** NO.1 ** 
SAVE THE BEST FOR LAST 
VANESSA WILLIAMS (WING) 8 weeks at No. 1 

41 

39 35 

2 8 
MY LOVIN' (YOU'RE NEVER...) 
EN VOGUE (ASCO EASTWEST) 

40 37 

4 9 
LIVE AND LEARN 
JOE PUBLIC (COLUMBIA) 41 48 

4 3 13 MAKE IT HAPPEN 
MARIAH CAREY (COLUMBIA) 42 44 

50 11 6 
JUMP 
KRIS KROSS (RUFFHOUSE /COLUMBIA) 50 

10 4 
IN THE CLOSET 
MICHAEL JACKSON (EPIC) O 72 

7 5 12 TEARS IN HEAVEN 
ERIC CLAPTON (REPRISE) 45 56 

12 9 
ONE 
U2 (ISLAND /PLG) 

46 43 

9 7 12 EVERYTHING CHANGES 
KATHY TROCCOLI (REUNION /GEFFEN) 

47 38 

10 8 18 TO BE WITH YOU 
MR. BIG (ATLANTIC) 52 

11 17 12 
HAZARD 
RICHARD MARX (CAPITOL) 

49 42 

12 16 8 AIN'T 2 PROUD 2 BEG 
TLC (LAFACE /ARISTA) 

50 45 

13 13 7 WILL YOU MARRY ME? 
PAULA ABDUL (CAPTIVE /VIRGIN) 51 55 

14 9 18 MASTERPIECE 
ATLANTIC STARR (REPRISE) 52 64 

15 15 10 I'M THE ONE YOU NEED 
JODY WATLEY (MCA) 

53 32 

16 18 17 GOOD FOR ME 
AMY GRANT (A &M) 54 

17 6 17 BREAKIN' MY HEART 
MINT CONDITION (PERSPECTIVE/A&M) 66 

18 26 4 
UNDER THE BRIDGE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

56 49 

19 14 7 BOHEMIAN RHAPSODY 
QUEEN (HOLLYWOOD) © 61 

28 9 
THOUGHT I'D DIED AND GONE... 
BRYAN ADAMS (A &M) 

67 

(f) 27 11 
NU NU 
LIDELL TOWNSELL (MERCURY) 

59 

® 31 4 
DAMN I WISH I WAS YOUR LOVER 
SOPHIE B. HAWKINS (COLUMBIA) o 60 

23 19 15 WE GOT A LOVE THANG 
CECE PENISTON (A &M) 61 

24 21 14 I CANT DANCE 
GENESIS (ATLANTIC) 

62 46 

25 20 17 REMEMBER THE TIME 
MICHAEL JACKSON (EPIC) 

63 51 

26 24 6 MONEY DONT MATTER 2 NIGHT 
PRINCE & THE N.P.G. (PAISLEY PARK /WB) 

27 22 13 BEAUTY AND THE BEAST 
CELINE DION/PEABO BRYSON (EPIC) 

65 63 

28 23 15 THINKIN' BACK 
COLOR ME BADD (GIANT) 

66 65 

57 2 
HOLD ON MY HEART 
GENESIS (ATLANTIC) 

67 71 

30 29 8 HUMAN TOUCH 
BRUCE SPRINGSTEEN (COLUMBIA) 

74 

31 25 17 WHAT GOES AROUND COMES ... 
GIGGLES (CUTTING) 

69 58 

32 30 9 TAKE TIME 
CHRIS WALKER (PENDULUM/ELEKTRA) 

70 47 

C' 33 7 
YOU THINK YOU KNOW HER 
CAUSE & EFFECT (SRC /ZOO) 

71 68 

® 39 3 
IF YOU ASKED ME TO 
CELINE DION (EPIC) 

0 36 15 
YOU SHOWED ME 
SALT-N-PEPA (NEXT PLATEAU) 

73 70 

36 34 LOVE ME 
TRACIE SPENCER (CAPITOL) 

74 

37 4o 
EVERYTHING ABOUT YOU 
UGLY KID JOE (STARDOG /MERCURY) 

Billboard. 
HOME STUDIOS FACE DANGER OVER ZONING IN L.A. 
(Continued from page 1) 

downturn. 
For the first time, two home re- 

cording studios operated in residen- 
tial areas are being evaluated by the 
Los Angeles City Attorney's office, 
and their owners could be charged 
with criminal misdemeanors for zon- 
ing violations. 

Five other home studios shut their 
doors after their owners received or- 
ders to comply with various rules of 
the Los Angeles department of build- 
ing and safety, according to Art 
Johnson, chief of the bureau of com- 
munity safety, which oversees the de- 
partment. An estimated 10-20 others 
voluntarily closed down in reaction to 
these investigations, sources say. 

Producer Chas Sanford confirms 
that his Secret Sound studio in Wood- 
land Hills, Calif., was closed on April 
3. His case, viewed as a test by other 
home studio owners, is being evaluat- 
ed by the L.A. City Attorney. 

Among the other home studios 
that have ceased operations, accord- 
ing to numerous sources, are song- 
writer Hank Sanicola's O'Henry stu- 

There's paranoia 
... everybody's 

gone into hiding' 

dio and facilities owned by Eddie Van 
Halen and Steve Vai. However, Sani- 
cola's attorney had no comment, and 
managers for Van Halen and Vai said 
they had no knowledge of the studios 
being closed. 

The issue of home recording seems 
to rise and fall with the cycle of busi- 
ness in the Los Angeles area, indus- 
try observers note. In the city's high- 
ly competitive recording market to- 
day, many studios are caught 
between rising pressure from clients 
for lower rates and accelerating costs 
for equipment and overhead. In this 
environment, a week's booking lost 
to a competitor is dangerous, particu- 
larly for a heavily leveraged studio, 
and four weeks lost could be deadly. 

While competition is a fact of life, 
many commercial studio owners are 
annoyed by home studios that take in 
outside clients, because these studios 
can avoid much of the overhead in- 
volved in a commercial operation. 
Among those costs are high commer- 
cial rents or mortgages, business tax- 
es, parking areas for clients, and, re- 
cently, handicapped access require- 
ments. 

PRIMARILY PERSONAL USE 

While many home recording stu- 
dios have outside clients, sources say 
the majority of these operations are 
primarily used by their owners -usu- 
ally producers, songwriters, and mu- 
sicians -for personal projects. Addi- 
tionally, many home -studio owners 
rely on the more extensive equipment 
and services available at commercial 
recording facilities in order to com- 
plete their projects. 

"It's a sign of the times and the 
business and the way it's going," 
says Joel Soifer, chief engineer and 
head of maintenance at One On One. 
"I don't perceive those guys as pos- 
ing any unfair competition. These 
home studios have been able to take 
business away from overdub situa- 
tions and some tracking situations ... 
but it doesn't mean enough to us to 
go out and start destroying people 
about it." 

Shelly Yakus, chief engineer of 
Hollywood -based A &M Recording, 

draws a line between personal -use 
home studios and those renting to 
outside clients. "By my own defini- 
tion, a home studio is a place where 
you have any level of equipment, but 
you use it for your own productions 
most of the time and outside work 
only a small percentage of the time," 
says Yakus. "A professional studio in 
a home is a place where mostly out- 
side work is being done and very little 
by the owner /producer." 

ZONING CONFUSION 

Unclear zoning laws add to the con- 
troversy. Although these laws may 
be amended by a proposed home -oc- 
cupation ordinance specifically outlin- 
ing occupations that would be al- 
lowed in residential areas, the propos- 
al does not address home recording. 
According to Frank Eberhard, depu- 
ty director of planning with the Los 
Angeles Planning Commission, the 
proposal will be submitted for ap- 
proval in about 30 days, by which 
time recording studios may be added 
to the scope of the ordinance. 

Meanwhile, Deputy Mayor Linda 
Griego hopes to work with all parties 
to resolve the issue. She proposes 
temporary permits that would allow 
home studios to rent limited time to 
clients. 

Most home studio owners inter- 
viewed by Billboard for this article 
declined to speak on the record. "I'm 
afraid of the witch hunt," says one 
recently investigated musician /home 
studio owner who asks not to be iden- 
tified. "I close the drapes now, I don't 
answer the door. There's definitely a 
major paranoia going on, and every- 
body's gone into hiding." 

Sanford sent a letter to the media 
on April 12 that details the search 
and subsequent closure of his Wood- 
land Hills, Calif., home studio. 

Late last year, Sanford says, he ap- 
plied for a variance of zoning laws in 
his neighborhood that, if granted, 
would have allowed him to continue 
operation. But Sanford's application 
was denied, and no other home -re- 
cording studios have been granted a 
variance, either. 

By April 3, when his studio was in- 
vestigated, Sanford says he had al- 
ready made arrangements to relocate 
his operation to One On One Record- 
ing, a commercial facility in North 
Hollywood. That move is slated for 
June 18. The producer and his wife 
were in Hawaii, where they are plan- 
ning to move, when the search oc- 
curred, and Sanford says a team of 
engineers had just arrived at the stu- 
dio for a training session on his Solid 
State Logic console. 

"I'm an end user," says Sanford. "I 
rent [commercial] studios all the 
time. I'm the only person in L.A. with 
a [Solid State Logic] in my home, and 
you're telling me I'm drawing busi- 

ness away from 200 commercial stu- 
dios?" 

SEE HARP AT WORK 

Many industry observers allege 
that the 3-year-old Hollywood Assn. 
of Recording Professionals (HARP), 
which includes about 20 commercial 
recording studios in the Los Angeles 
area, is responsible for the increased 
investigations. 

"When my studio was investigat- 
ed, the investigator confirmed it was 
a HARP member that complained," 
says one home studio owner. 

"Whoever is closing the home stu- 
dios are not identifying themselves," 
says A &M's Yakus. "They're hiding 
behind a curtain. They are afraid to 
be shown because they will lose busi- 
ness from the people with home stu- 
dios [who also use commercial stu- 
dios]. But home studios have a right 
to know their accusers." 

The bureau of community safety's 
Johnson says complaints are confi- 
dential, and he declines to reveal how 
many of those addressed to his de- 
partment are from commercial stu- 
dios. Of the 36,000 complaints re- 
ceived by the department last year, 
Johnson says, about 40-50 concerned 
home studios. 

"I can't answer for everyone in my 
group or every studio owner," says 
Paul Camarata, acting president of 
HARP and owner of Hollywood's 
Sunset Sound. `But [home studios] 
haven't been an issue with HARP for 
quite some time. We've left it up to 
the city to deal with." 

On the other hand, HARP member 
and Conway Recording owner Buddy 
Brundo says, "The facts are that 
there are zoning laws in the U.S. This 
is a country of laws, and these people 
are violating the laws. Period. If you 
have a $500,000 studio in your house 
and you rent it out, you're breaking 
the law." 

LANDIS HARASSED 

The home studio brouhaha is noth- 
ing new in Los Angeles. Producer 
Richard Landis operated a home fa- 
cility there from 1986 -1989 and, while 
never officially ordered to cease oper- 
ation, Landis says there was "con- 
stant harassment and threats from 
the city." In 1989, he moved his gear 
to a room at One On One Recording, 
which he operated as a partnership 
with the studio while he relocated to 
Nashville. 

"I finally didn't want the harass- 
ment anymore," says Landis. Now 
working in Nashville, he recently pro- 
duced Lorrie Morgan, Ronnie Milsap, 
the Oak Ridge Boys, and Roy Rog- 
ers. 

Sanford was also investigated in 
1989, after a Secret Sound brochure 
surfaced at Brundo's Conway Re- 
cording (Billboard, July 29, 1989). 

CANNELLI TO HEAD TALENT RELATIONS AT MTV 
(Continued from page 10) 

work with the budget headaches as 
much as the phone calls from the in- 
dustry," he says. 

While no official expansion plans 
have been announced, the channel 
has approached people about joining 
the staff. One label executive is being 
courted to come aboard as a new VP 
of music and talent, and sources say 
several staffers will eventually be 
added. The move is being made in 
part to accommodate MTV's needs 
with its new live afternoon show, 
"Hangin' With MTV," as well as in 

preparation for MTV's expanded 
three- network format, which launch- 
es next year. 

Krim has expanded duties, too, in- 
cluding his involvement in the devel- 
opment of the two new channels. 
"We're going to test the channels in a 
couple of formats this year to see 
which ones seem to work," he says, 
although he declines to name the spe- 
cific formats. Krim will also assume 
additional label -related responsibil- 
ities once the restructuring of the de- 
partment is complete. 

TITLE 
ARTIST (LABEL) 

LIFT ME UP 
HOWARD JONES (ELEKTRA) 

12 EVERYTHING'S GONNA BE ALRIGHT 
NAUGHTY BY NATURE (TOMMY BOY) 

6 SILENT PRAYER 
SHANICE (MOTOWN) 

5 
TENNESSEE 
ARRESTED DEVELOPMENT (CHRYSALIS) 

10 
THIS IS THE LAST TIME 
LAURA ENEA (NEXT PLATEAU) 

4 
NOT THE ONLY ONE 
BONNIE RAITT (CAPITOL) 

2 
DO IT TO ME 
LIONEL RICHIE (MOTOWN) 

3 
WHY ME BABY? 
KEITH SWEAT (ELEKTRA) 

5 LET'S GET ROCKED 
DEF LEPPARD (MERCURY) 

6 PLEASE DON'T GO 
BOYZ II MEN (MOTOWN) 

3 
JUST ANOTHER DAY 
JON SECADA (SBK/ERG) 

7 MARIA 
TKA (TOMMY BOY) 

6 3-2-1 PUMP 
REDHEAD KINGPIN & THE F.B.I. (VIRGIN) 

3 
JUST TAKE MY HEART 
MR. BIG (ATLANTIC) 

5 
TAKE MY ADVICE 
KYM SIMS (I.D. /ATCO EASTWEST) 

15 MISSING YOU NOW 
MICHAEL BOLTON (COLUMBIA) 

3 
LOVE YOU ALL MY LIFETIME 
CHAKA KHAN (WARNER BROS.) 

2 
T.LC. 
LINEAR (ATLANTIC) 

4 DON'T TALK JUST KISS 
RIGHT SAID FRED (CHARISMA) 

3 
I WILL REMEMBER YOU 
AMY GRANT (A &M) 

2 
BABY GOT BACK 
SIR MIX -A -LOT (DEF AMERICAN /REPRISE) 

6 
THE CHOICE IS YOURS 
BLACK SHEEP (MERCURY) 

4 
HIGH 
THE CURE (FICTION /ELEKTRA) 

NEVER SATISFIED 
GOOD 2 GO (GIANT) 

19 UHH AHH 
BOYZ II MEN (MOTOWN) 

7 SHE'S GOT THAT VIBE 
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) 

SLOW MOTION 
COLOR ME BADD (GIANT) 

5 COME AS YOU ARE 
NIRVANA (DGC) 

8 ITS NOT A LOVE THING 
GEOFFREY WILLIAMS (GIANT) 

3 
COME & TALK TO ME 
JODECI (UPTOWN /MCA) 

2 
LOSING YOU 
MOCCA SOUL (SAVAGE) 

19 I'LL GET BY 
EDDIE MONEY (COLUMBIA) 

13 TOO MUCH PASSION 
THE SMITHEREENS (CAPITOL) 

3 YOUR SONG 
ROD STEWART (POLYDOR /PLG) 

NOW THAT YOU'RE GONE 
CORINA (CUTTING /ATCO EASTWEST) 

2 SET ME FREE 
CLUBLAND (GREAT JONES /PLG) 

2 
DONT BE AFRAID 
AARON HALL (SOUL/MCA) 

IF YOU WANT IT 
2ND II NONE (PROFILE) 

0 Tracks moving up the chart with airplay gains. © 1992 Billboard /BPI Communications. 

TOP 40 RADIO RECURRENT MONITOR 
1 1 2 I LOVE YOUR SMILE 

SHANICE (MOTOWN) 

2 2 6 FINALLY 
CECE ENISTON (A &M) 

3 3 6 ALL 4 LOVE 
COLOR ME BADD (GIANT) 

4 4 6 TELL ME HAT YOU WANT ME ... 

5 6 4 MYSTERIOUS 
WAYS U2 

6 9 37 
COLOR ME BADD (GIANT) 

7 8 2 I CANT MAKE YOU LOVE ME 
BONNIE RAITT (CAPITOL) 

8 10 25 MOTOWNPHILLY 
BOYZ II MEN (MOTOWN) 

9 5 2 DSAND PEARLS 
PARK /we) 

DIAMONDS 
THE (PAISLEY PRINCE 

10 7 22 
MARKS MARKA(NTEERSCOE /ATLANTIC) 

11 12 39 BABY BABY 
AMY GRANT (A &M) 

12 14 6 IS IT GOOD TO YOU 
HEAVY D. & THE BOYZ (UPTOWN /MCA) 

13 15 17 ROMANTIC 
KARYN WHITE (WARNER BROS.) 

14 21 25 (EVERYTHING I DO) I DO IT FOR ... 
BRYAN ADAMS (A &M) 

15 11 51 GONNA MAKE YOU SWEAT 
C. C MUSIC FACTORY (COLUMBIA) 

16 13 4 THE 
ROS) 

BRYN 
WHITE (WARNER 

17 19 31 RIGHTGHEERE RIGHT NOW 

18 18 17 
MEMOTIONS RIAH CAREY (COLUMBIA) 

19 24 17 
LELE 

TALK BO SEX 
PLATEAU) 

20 20 37 LOSING MY 
R. EM. 

21 23 23 NOW THAT WE FOUND 
MCA) 

22 16 12 SET ADRIFT ON MEMORY BLISS 
P.M. DAWN (GEE STREET /ISLAND /PLG) 

23 17 9 GO 
MARIAH CAR O EYYY(COLUMBIA) 

24 - 2 KEEP IT COMIN' 
KEITH SWEAT (ELEKTRA) 

25 - 45 SOMEDAY 
MARIAH CAREY (COLUMBIA) 

Recurrents are titles which have appeared on the Monitor 
for 20 weeks and have dropped below the top 20. 
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NOT ALL LIVE ACTS CLICK ON 'TOP OF THE POPS' TV SHOW 
(Continued from page 10) 

on the day because they couldn't cut 
it. They've used different people to do 
the voice. With a lot of the dance acts, 
the people you've seen in vision have 
had very little to do with what's been 
going on on the record." 

MIRACLES OF TECHNOLOGY 

There has been a growing aware- 
ness in recent years of the miracles 
that can be accomplished with the aid 
of modern recording equipment such 
as the pitch transposer. In the priva- 
cy of the studio session and with the 
benefit of an audio-enhancing mix, a 
mediocre voice can be tweaked into 
convincing shape. But shortcomings 
are cruelly exposed on a live TV 
show, and even hardened observers 
have been surprised at the wretched- 
ness of some of the singing featured 
on "TOTP" since the change. 

Nevertheless, everyone agrees 
that "TOTP" remains the most influ- 
ential showcase for popular music in 
the U.K. and, in general, industry 
people heap praise on the revamped 
program. But then, as one spokes- 
man candidly explained: "We're all 
desperate to get our acts on it." 

"There have been no artists who 
have said they can't do the show 
live," notes "TOTP" producer Stan 
Appel. "By the same token, possibly, 
the public will say that one or two art- 
ists shouldn't have appeared, but I 
maintain that if you're a recording 
artist and you make records, then 

you should be able to sing. I rest my 
case there. People like Phil Collins, 
Tina Turner, Kiri Te Kanawa, Annie 
Lennox, Lisa Stansfield, Diana Ross 
... they've been no problem at all." 

"Acts like Mick Hucknall [of Sim- 
ply Red] and Andy Bell [of Erasure] 
relish the opportunity to sing live on 
TOTP,' " agrees Neil Ferris of inde- 
pendent promotion firm Ferret & 
Spanner. "But there are certainly a 
lot of artists who are finding it diffi- 
cult because their records are made 
in the studio and they cannot cut it 
live. 

"From a cynical point of view, a lot 
of people like to watch to see who 
can't do it live. It sorts out the wheat 
from the chaff. Any criticism should 
not be of the program. The question 
should be: 'Are these people making 
records under false pretenses if they 
get on "TOTP" and then die a death 
because they can't sing? Should they 
even be called singers ?' " 

'NO COMPLAINTS' 

Producer Appel is confident that 
the changes have been a success and 
has no intention of readjusting the 
format in the foreseeable future. 
"There have been no complaints at 
all," he says. "The buzz back from 
the music industry is very compli- 
mentary. People do like coming on to 
the program now. Groups like Def 
Leppard on previous occasions 
wouldn't come on 'TOTP.' They felt it 

ELVIS LIVES! (THANKS TO RCA BOXED SET) 
(Continued from page 10) 

Ernst M. Jorgensen, co-producer of 
the package with Roger Semon, says, 
"We spent a lot of time chasing tapes. 
That kept us from having to go back 
and fix things. If for some reason we 
couldn't get rid of tape hiss, we didn't 
get rid of tape hiss." 

RCA senior VP of marketing Ran- 
dy Goodman says the Elvis box pre- 
sents the label with "a real opportuni- 
ty to make a statement to the trade 
and to consumers about how we in- 
tend to handle Elvis in the future. I'll 

This rare photo from the Elvis Presley 
estate shows the singer in full military 
uniform during a recording session 
that took place in 1953, while he was 
on furlough from the U.S. Army. The 
picture will be used on the cover of 
one of the five CDs or cassettes in the 
upcoming boxed set. 

be real honest with you: We've not 
been known in the past couple of de- 
cades for the commitment we've giv- 
en to this artist. We've cried wolf a lot 
of times on Elvis, but this package is 
different." 

The June 23 release date, says 
Goodman, is timed to give retailers 
eight weeks to prepare for the "ma- 
jor media events" that will take place 
around Aug. 16, the 15th anniversary 
of Elvis' death. 

Furthermore, Goodman says, RCA 
will be able to capitalize on the holi- 
day shopping season -traditionally a 
boon for boxed sets -as well as Elvis' 
birthday Jan. 8 and the rollout of the 
highly publicized Elvis postage 
stamp at the beginning of next year. 

Goodman estimates the boxed set 
will ship some 75,000 units out of the 
box. It will carry a suggested list 
price of $79.98 on CD and $69.98 on 
cassette. 

"Now that we've got the account 
base believing in the project and ex- 
cited about it, we can position it in a 
way that it can address itself to 
whomever the consumer is," says 
Goodman. "I think there's a much 
broader consumer base than even we 
know about. We know there's a 
Southern, older demo, but we also 
know we can attract a demo beyond 
the core Elvis fan -kids who always 
looked at Elvis with disdain, for in- 
stance." 

The media campaign will be ex- 
tremely aggressive, according to 
Goodman. A press release from RCA 
says a "major promotion" with a TV 
music network is planned, along with 
a new video for "All Shook Up," the 
lead track in the set. 

Goodman adds: "We'll go to the 
National Enquirer for that fan that's 
looking for Elvis at the local Burger 
King." 

was a bit airy-fairy. But with the new 
`rock' set and lighting, it feels more 
like they're doing a real gig." 

According to Appel, the show's rat- 
ings have improved since the changes 
were made, although the figures sup- 
plied to Billboard by rating agency 
BARB indicate an average of 7.6 mil- 
lion viewers in March 1992, exactly 
the same as the average for Septem- 
ber 1991, the month before the 
changes came into effect. 

Ironically, in view of the move to 
highlight the live aspect of the show, 
the editions of "TOTP" that have 
achieved the highest ratings in recent 
months have been those featuring ex- 
clusive premieres of the last three Mi- 
chael Jackson videos; "Black Or 
White" was thought to have roped in 
about 1 million extra viewers. 

David Sinclair is senior rock cor- 
respondent for The Times of Lon- 
don and editor of Billboard's Glob- 
al Music Pulse column. 
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Jackson's Beethoven Excerpt 

Sparks Orchestral Discord 
NEW YORK -A lawsuit filed in 
U.S. District Court here last week 
alleges that Michael Jackson and 
three other defendants illegally 
used an excerpt of a Beethoven re- 
cording on a track from Jackson's 
multiplatinum album "Dangerous." 

The suit alleges that Jackson took 
a one -minute segment of the Cleve- 
land Orchestra's recording of Bee- 
thoven's Ninth Symphony, conduct- 
ed by George Szell, and used it in 
the song "Will You Be There" with- 
out the orchestra's permission. 

The Musical Arts Assn., which op- 
erates the orchestra, claims that the 
defendants- Jackson, Sony Music, 
Epic Records, and MJJ Produc- 
tions- violated the orchestra's con- 
tract with CBS Records, the prede- 
cessor of Sony Music. 

In a statement released in re- 
sponse to the suit, Sony Music 
claims that, as copyright owner of 
the recording in question, the com- 
pany "acted within its rights as 
owner." Sony representatives say 
that the label and MJJ Productions 
are still negotiating a license for use 
of the recording, and that they will 
pay the orchestra its share of the li- 

censing fee after the matter is set- 
tled. 

Brad Rose, one of the lawyers for 
the Musical Arts Assn., maintains 
the suit is not a copyright action. 
"The plaintiff is seeking damages 
based on the violation of the con- 
tract," he says. 

The orchestra's CBS contract re- 
stricts Sony from supplying the or- 
chestra's recordings to any subsid- 
iary or affiliate unless a royalty fee 
is paid, Rose says. But, Rose says, 
"nobody ever discussed a royalty. It 
was done without consent." 

The claim also includes allega- 
tions of fraudulent concealment. 
"The first time the orchestra had 
any knowledge of the use of the 
symphony was when the album was 
released," Rose says. "The orches- 
tra had to approach Sony and say, 
`What's going on ?' " 

Rose says the plaintiff is seeking 
$5 million in punitive damages and 
$2 million in compensatory dam- 
ages. The suit states that continued 
use of the sample without due credit 
will harm the orchestra's reputa- 
tion. 

BARBARA DAVIES 

Rock Hall Dinner Goes West 
Next Ceremony Being Staged In L.A. 
NEW YORK -The Rock and Roll 
Hall of Fame Foundation has an- 
nounced that its eighth annual in- 
duction dinner will be held Jan. 12 at 
the Century Plaza Hotel in Los An- 
geles, the first time the event has 
been staged outside New York. 

In response to growing industry 
interest in the event, the foundation 
plans to hold the induction dinner in 
different cities in coming years and 
may consider music capitals outside 
the U.S., says Suzan Evans, execu- 
tive director of the Rock and Roll 
Hall of Fame Foundation. No addi- 
tional cities have been confirmed 
yet, she adds. 

The nominees for the next class 
of the Rock and Roll Hall of Fame 

will be announced in the fall. They 
will be selected from among artists 
who had a recording career that be- 
gan in 1967 or earlier. Acts eligible 
for the first time this year include 
Creedence Clearwater Revival, the 
Doors, Fleetwood Mac, Van Morri- 
son, Pink Floyd, Sly & the Family 
Stone, Traffic, and Big Brother & 
the Holding Co. with Janis Joplin. 

Bob Krasnow, chairman of Elek- 
tra Entertainment, will serve as the 
1993 chairman of the induction din- 
ner committee with co- chairs Al 
Teller, chairman of the MCA Music 
Entertainment Group; Joe Smith, 
president and CEO, Capitol -EMI 
Music Inc.; and Irving Azoff, CEO, 
Giant Records. THOM DUFFY 

GARTH SHARES SPOTLIGHT AT ACM AWARDS 
(Continued from page 10) 

"Ropin' The Wind" and "No 
Fences," which took the award last 
year. 

McEntire won the top- female -vo- 
calist award for the second year in a 
row and the sixth time in her career, 
and took video of the year for "Is 
There Life Out There." 

Other winners included Diamond 
Rio, top vocal group, and Trisha 
Yearwood, top new female vocalist. 

Arista, which entered the country 
arena only a few years ago, scored 
five awards, the most for any label, 
followed by Liberty with four and 
MCA with three. 

Willie Nelson, who was celebrat- 
ing his 59th birthday, was feted 
with the Pioneer Award, which was 
presented to him by longtime friend 
Kris Kristofferson. 

Award winners in instrumental 
categories included Roy Huskey Jr., 
bass; Eddie Bayers, drums; Mark 
O'Connor, fiddle; John Jorgenson, 
guitar; Matt Rollings, keyboard; 
Jerry Douglas, specialty instrument 
(dobro); and Paul Franklin, steel 

guitar. 
Additionally, the Crazy Horse 

Steak House & Saloon of Santa 
Ana, Calif., once again took the 
country- nightclub -of- the -year nod; 
WSIX Nashville personality Gerry 
House repeated as DJ of the year; 
and WAMZ Louisville, Ky., won the 
radio -station -of- the -year honor. 

Clint Black, Lorrie Morgan, and 
Travis Tritt hosted the show and 
also performed. Tritt was joined by 
actor Joe Pesci on the tune "Bible 
Belt." Others performing included 
crowd- favorite Brooks, Jackson, 
McEntire, and Alabama. 

The ACM Awards show was 
broadcast nationally by NBC -TV, 
but here it was pre -empted as local 
affiliate KNBGTV covered violent 
disturbances throughout the Los 
Angeles area set off by acquittals 
of the four police officers in the 
Rodney King beating trial. Plans to 
air the show locally at a later date 
could not be confirmed by press 
time. 

The Billboard Bulletin... 
E D I T E D B Y PV L I C H T M A N 

IZ SEEKS A TOP LABEL DEAL 

ZZ Top, having fulfilled its contract 
with Warner Bros., is reportedly in 
the hunt for a $55 million, four -al- 
bum pact -a sum close to that com- 
manded by such recent megasign- 
ees as Madonna and the Rolling 
Stones. But one source says the 
band, which has been in discussions 
with Warner and PolyGram, is "far 
from making a deal," and bidders 
are said to have balked at manager 
Bill Ham's steep asking price. Ne- 
gotiations are proceeding as 
Warner's new ZZ Top greatest -hits 
compilation climbs to No. 18 in its 
second week on The Billboard 200. 

NOW in FAMOUS IRWIN 

Watch for the official word soon 
that Irwin Robinson is the new 
chairman /CEO of Famous Music, 
the music publishing unit of Para- 
mount Communications. Robin- 
son, who left his post as president/ 
COO of EMI Music Worldwide on 
March 31, will be based in New 
York. Among those who will report 
to him are Bob Fead, L.A. -based 
president of the company, and exec- 
utive VP of finance and administra- 
tion Sid Herman, based in New 
York. 

MISCARRIAGE OF SANITY 

At least two Los Angeles record re- 
tail outlets were leveled in wide- 
spread riots April 29, following the 
acquittal of four L.A. police officers 
in the Rodney King beating case. 
Wherehouse's landmark store on 
South La Brea Avenue was "totally 
destroyed," says advertising VP 
Bruce Jesse, while the chain's 

stores in Baldwin and Westwood 
were vandalized and looted. Morn - 
and -pop outlet Delicious Records in 
the Crenshaw district was burned to 
the ground, says owner Robert 
Johnson. Tempo Records' Cren- 
shaw Boulevard store also suffered 
severe damage and was looted. 

BERNS DEPARTS RKO WARNER VIDEO 

Steve Berns has resigned as presi- 
dent of RKO Warner Video, the 
New York -based video chain. 
There's no word on a successor 
from RKO, which is in Chapter 11. 

NO REALITY FOR FANTASY DEAL 

Bulletin hears the Fantasy label 
purchase by PolyGram is off. As 
Bulletin previously reported, due dil- 
igence did take place, but the deal 
never was consummated. It appears 
that the jazz label's owners have 
pulled the imprint off the market. 

CANCEL THAT CANCELLATION 

Baker & Taylor Video has rescinded 
its cancellation of a distribution ar- 
rangement with Indio, Calif. -based 
IVR Management Co., parent of the 
twin video buying groups Indepen- 
dent Video Retailers Assn./ 
American Video Assn. The original 
cancellation precipitated a suit filed 
by IVR against B &T, charging the 
distributor with circumventing the 
buying group to deal directly with its 
members. IVR obtained a temporary 
restraining order prohibiting B &T 
from soliciting members for 60 days. 
B &T has now been granted a modifi- 
cation of the order allowing it to ser- 
vice IVRA /AVA members. It also 
obtained a change of venue, from 

California Superior Court in Indio to 
federal district court in Los Angeles. 
Despite rescinding the cancellation, 
B &T president Jim Warburton says 
his firm will still defend itself against 
the suit. 

SONY SHIFTS IN EUROPE 

Sony Music is moving its regional 
European headquarters from Lon- 
don to Amsterdam in the wake of 
the exit of regional VP Manolo 
Diaz for PolyGram (Billboard, May 
2). Apparently, that's to accommo- 
date Diaz's successor, Richard 
Denekamp, who is managing direc- 
tor of Sony Music Holland. It's the 
third location for the division, which 
operated from Paris in the '70s. 
Some staff will remain in London af- 
ter the shift, but Patrick Decam, di- 
rector of creative operations, is mov- 
ing to head Sony's Belgian affiliate. 

SNACK TIME 

Nabisco Foods is trying to put video 
wholesalers into the cookie and 
cracker business. The Parsippany, 
N.J. -based food giant met with 
wholesalers at the National Assn. 
of Video Distributors convention 
April 29 -May 3 in San Diego to un- 
veil a distributor package tailored 
for the video industry. 

SURGERY FOR STONE 

Country singer Doug Stone was de- 
scribed as "doing well" following 
quadruple -bypass surgery April 29 
in Nashville. The 35- year -old Epic 
Records artist experienced chest 
pains during a concert three days 
earlier in Oregon. 

Cure, Slaughter Pump New life Into Top 10 

THE TORCH HAS BEEN PASSED to a new genera- 
tion of rockers. The Cure and Slaughter, two bands 
that broke into the top 20 with their last albums, debut 
in the top 10 this week with their new releases. The 
Cure's "Wish" bows at No. 2; Slaughter's "Wild Life" 
opens at No. 8. The bands join a top 10 that includes 
such other newly minted superstar attractions as Red 
Hot Chili Peppers (No. 5) and Nirvana (No. 9). 

At the same time, Bruce Springsteen -the dominant 
figure in rock from the mid -'70s through the mid -'80s- 
is facing resistance to his latest re- 
leases, "Human Touch" and 
"Lucky Town." In only their 
fourth week on the chart, the al- 
bums drop to Nos. 12 and 23, re- 
spectively. Springsteen has 
agreed to make his first appear- 
ance on "Saturday Night Live" on 
Saturday (9), when he is scheduled 
to perform three songs. 

The Cure's last studio album, "Disintegration," 
peaked at No. 12 in 1989; Slaughter's double -platinum 
debut album, "Stick It To Ya," reached No. 18 in 1990. 

A third album debuts in the top 10 this week -the 
Beastie Boys' "Check Your Head," which opens at No. 
10. This already tops the No. 14 peak of the trio's last 
album, "Paul's Boutique." 

Springsteen isn't the only high -profile star to drop 
out of the top 10 this week: Wynonna also takes a tum- 
ble, as her solo debut album slips from No. 6 to No. 11. 

But fellow country superstar Garth Brooks keeps roll- 
ing right along. "Ropin' The Wind" has finished in the 
top 10 on The Billboard 200 for 33 straight weeks. And 
Brooks' double -shot of prime -time TV exposure last 
week is likely to keep him in the top 10. 

CHART 

BIM 
by Pau 

FAST FACTS: Def Leppard's "Adrenalize" tops The 
Billboard 200 for the fourth week. It's the longest run 
at No. 1 by a rock album since "Metallica" reigned for 
four weeks in September. In addition, "Let's Get 
Rocked" jumps to No. 15 on the Hot 100. 

"Classic Queen" jumps from No. 13 to No. 4 on The 
Billboard 200. It's the first greatest -hits album to reach 
the top -five since Motley Crue's "Decade Of Deca- 
dence" hit No. 2 in October. In addition, Queen's 16- 

year -old "Bohemian Rhapsody" jumps to No. 2 on the 
Hot 100. How amazing is that 
feat? Consider this: Some of the 
records in the top 10 the week that 
"Bohemian Rhapsody" first hit 
the chart were the Bay City 
Rollers' "Saturday Night," C.W. 
McCall's "Convoy," and Silver 
Convention's "Fly Robin Fly." 
That's not 16 years, that's 16 eons. 

Wilson Phillips returns to the 
chart wars as "You Won't See Me Cry," the lead single 
from its sophomore album, "Shadows & Light," enters. 
the Hot 100 at No. 96. The trio's 1990 debut album sold 
more than 5 million copies, spawned five hit singles, and 
snagged five Grammy nominations. 

Billy Ray Cyrus' "Achy Breaky Heart " -a top 20 hit 
on the Hot Country Singles & Tracks chart-is the top 
new entry on the Hot 100 at No. 83. It's the first country 
hit to appear on the Hot 100 since Lionel Richie's "Deep 
River Woman" -with Alabama on background vocals - 
which was a top 10 country hit five years ago. 

Lisa Stansfield lands her third No. 1 R&B hit with "All 
Woman," the second single from her sophomore album, 
"Real Love." The lead single, "Change," peaked at No. 12 
R &B in January. Arista also has this week's No. 1 coun- 
try hit, Brooks & Dunn's "Neon Moon." 

Z Grein 
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A TUNE, A GUITAR AND A LITTLE BIT OF HEART. 

That's what country 

music is cbout. 

Always has been. 

Dan Seals is all of 

those, from the 

days he topped the 

country ci-arts nine 

times in a -ow with 

songs like "Bop" and 

"Everything That 

Glitters (Is Not Gold)" 

and "Big Wheels 

In The Mcon light." 

Dal's Warner Bros. debut, 

Walking The Wire (4/2- 26770(, 

features 

''Mason Dixon Li rye, "(; -18968(. 

DAN 
SFAS 
HE'S NOT 
THE NEW ANYBODY. 
WE KINDA LIKE THAT. 

e 

PRODUCEC BY KYLE LEHNING 

Mancgement Tony Gottlieb/ 

Morn ngstar Management 

© 1992 Warner Bros. Records Inc. 
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