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For ten years NICK CAVE has
changed and challenged in tre worlcs
of music, film and ficiion. Cawe's
seventh solo album, HENRY’S
DREAM, produced by David Briggs,
orilliantly articulates the qualities of
manner and magic that moved Spit o
call him “The Last Rock Star.”
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The new GERSHWIN musical comedy

Broadway Angel is proud to prasent
“Crazy For You," the latest smash
sensation on Broadway. The Gershwin
brothers couldn't have asked for a bigjer
or brighter musical comedy than this
collaboration of hit songs. Frank Rich of
the New York Times calls it “An
American musical at its most confident,
tuneful and high-stepping cannot be
beat." Street Date: May 19
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Best Musical
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Country Newcomers Waiting On Line For Airplay
Amid Boom, Stations Face Glut Of Promising Talent

EBY SEAN ROSS

NEW YORK—After more than two
years of unprecedented break-
throughs for new acts on country ra-
dio, courtry PDs are finally making
good on last year’s warning that they
would start breaking unfamiliar art-
ists at a more moderate pace. While
eight out of this week’s top 10 songs
on the Billboard Hot Country Singles
& Tracks chart are from acts that
broke bstween 1988-91, labels are
finding it more difficult to get brand-
new acts on the radio than they did
last year.

If Billy Ray Cyrus’ “Achy Breaky
Heart” goes top 15 on the country

Home Studios
Under Attack In
L.A.; Some Close

B BY SUSAN NUNZIATA

NEW YORK—The home-studio con-
troversy that has bubbled under the
Los Angeles recording community
for years is reaching full boil as stu-
dio business in the area experiences a

(Continued on page 98)
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Bulgarian, Italian Acts
Join On Dance Record
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singles list next week, he will be the
only artist this year to reach that
area of the chart for the first time,
unless Wynonna Judd is regarded as

CYRUS

McBRIDE

a new act. By contrast, nine new art-
ists went top 15 for the first time dur-
ing the initial four months of 1991.
That’s a dramatic drop when one
considers country radio’s recent rep-
utation as a mecca for new acts, the
first quarter’s usual hospitality to
new artists, and the fact that many
playlists are tightening even further

for the spring ratings. Of the brand-
new artists in the middle range of the
country singles chart, only two—Cy-
rus and Martina McBride—are con-
sidered sure shots for the top 15 by
most radio people.

Fifteen months ago, WPOC Baliti-
more PD Bob Moody and a number

of other major country PDs voiced
their concerns about how much long-
er country radio could keep assimilat-
ing new artists. Eventually, they
said, there would come a point when
the new artists already breaking
would so dominate station playlists

(Continued on page 82)

Lahels Aid German Retailers
Lowballing Hurts Indie Dealers

B BY MIKE HENNESSEY

HAMBURG—Call them “white ar-
eas” on the distribution map: loca-
tions in Germany—usually towns of
20,000-30,000 people—that have no
dedicated record retail outlets. Now
the German music industry is trying
to prevent the “white areas” from ex-

B BY IRV LICHTMAN

NEW YORK—Every New Year's
Day, members of the U.S. music
publishing community wake up to
the realization that
some of their com-
pany’s greatest as-
sets—beloved stan-
dards—are no long-
er assets at all.
They have be-
come part of the
public domain here
and are no longer
able to generate income solely on
the basis of copyright ownership,
as they have for 75 years. Under
U.S. copyright law, this is the

Gopyright Glock Is Ticking
On Golden Era Of Pop Song

maximum period for which pub-
lishers, writers, or their heirs can
hold the rights to pre-1978 songs.
For music users, ranging from
record companies to broadcasters
to home video sup-
pliers, the relega-
tion of songs to pub-
lic-domain status re-
duces the cost of
doing business. And
the ability to exploit
old favorites with-
out having to pay
performing or me-
chanical fees could, ironically, lead
to greater usage of them.
But, for the old-line publishers,
(Continued on page 52)

panding by giving independent retail-
ers a helping hand.

Over the past 15 years, the number
of music retail sites in western Ger-
many has declined by more than half.
From a total of 15,000 outlets in the
mid "70s, the number is down to 7,000
and still dropping, largely due to low-
priced competition from supermar-

(Continued on page 54)
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Native American Song, Then & Now

Hlstory is memory hewn by politics. Culture is poetry carved by
experience. Somewhere between the two lies the simple human truth.

“This year America is glorifying its 500th anniversary of the
1492 Columbus voyage, and since you can’t celebrate Columbus
without acknowledging the American Indian, this country’s indige-
nous people will once again come into view,” says John Trudell, a
Santee Sioux whose new spoken-word album “AKA Grafitti Man”
(Rykodisc) offers his own eloquent perspective on his ancestry’s
untold story. “We always have the potential to see the plain facts,
but my experience in life has taught me that no one does anything
unless it serves their own self-interests. I don’t mean that cynical-
ly, I mean it clinically.”

In Native American culture, 500 years is a mere finger-snap in
time. As Peter Nabokov writes in “Native American Testimony: A
Chronicle of Indian-White Relations from Prophecy To The Pre-
sent, 1492-1992” (Viking): “Before the coming of the white man,
bronze-skinned men and women from northern Asia had been ex-
ploring and settling the Americas for anywhere

tric song

Trudell was born and raised on the Santee Sioux Reservation on
the border of northeastern Nebraska and South Dakota. Following
four years of Vietnam-era Navy duty, during which Trudell was
deeply affected by the racism directed at his fellow minority troops
as well as the Asian adversaries, he found himself drawn in the late
’60s to the American Indian Movement. Trudell’s key role in AIM’s
Indian rights campaigns is recounted in Peter Matthiessen’s newly
republished best-seller “In The Spirit Of Crazy Horse,” which
should be required reading in high school social studies classes.

Trudell’s segue from social activism into performance art oc-
curred circa 1979 while he was appearing with Jackson Browne and
Bonnie Raitt at various environmental and Indian benefits. With
his musician friends’ encouragement, Trudell channeled his
speech-making verve into verse, and ultimately set his spoken stan-
zas to tribal tempos.

“I started out with just indigenous drums,” Trudell recalls, “but
once I met the Kiowa guitarist Jesse Ed Davis in
1985, his incredible leads gave me the compulsion

from ten to fifty thousand years.” Thus, it was ac-
tually this migratory race (who by A.D. 1250 had
already built cities larger than London and tribal
mounds bigger than the Great Pyramid of Cheops)
that discovered America.

At the close of the 15th century, a forlorn Co-
lumbus made landfall in the Bahamas, believing
he’d found a new passage to India. The indigenous
people befriended Columbus, and he responded by
taking 25 Indians back to Spain as slaves. Colum-
bus financed all of his subsequent explorations of
the Americas by trafficking in Indian slaves, and
his son Diego made the first formal petition (to
King Charles V of Spain in 1519) to commence the
African slave trade.

Native Americans still wonder why a society
would honor cunning explorers like Columbus, yet
ignore the highly skilled Indian guides, mapmak-
ers, and diplomats (Hernando Cortez requiring the
Aztec woman Malinche, the Lewis and Clark expe-

Music

TOMYEARS

by Timothy White

to rock the words.”

Billboard’s Hot 100 has seen the periodic appear-
ance of Native American rock’n’roll, with Redbone
scoring a hit in the early "70s with “Come And Get
Your Love” and Buffy Sainte-Marie reaching the
top 40 with “Mister Can’t You See.” However,
Trudell’s hybrid “AKA Grafitti Man” experiments
(most intriguing on the title track, “What He'd
Done,” and “Beauty In A Fade”) sound far more
organic and heritage-based.

Indeed, Trudell’s Jackson Browne-produced rec-
ord seems a timely counterpart to another recent
Rykodisc release, “Honor The Earth Powwow:
Songs Of The Great Lakes Indians,” produced on
location at Wisconsin and Minnesota reservations
by the Grateful Dead’s Mickey Hart. The tremolo
chants and rhythmic invocations preserved on
“Powwow” ’s nighttime sessions are transporting
in their timelessness, and their keen unity of an-

dition dependent on the great female Shoshone
scout Sacajawea, etc.) who trustingly escorted each of them across
the Americas.

Similarly, the Wampanoag tribe saved the lives of the former
city-dwelling Pilgrims by teaching them to hunt and plant in the
New World—and the Pilgrims repaid them with bondage. Yet, as
Jack Weatherford notes in his new book “Native Roots—How The
Indians Enriched America” (Crown): “In the four hundred years
since the European settlers began coming to North America, they
have not found a single American plant suitable for domestication
that the Indians had not already cultivated.” Even our Founding
Fathers’ concepts for governing the wilderness settlements were
shaped by the Iroquois Confederacy Great Law instituted in the
15th century by the legendary Hiawatha and Deganawidah.

“If people in this country really want to know how to help the
Indian people, they must learn to help themselves,” says Trudell in
his taut, nasal drawl, “because the wheel has turned to where all the
things we’ve suffered are now becoming the norm of the average citi-
zen: the lack of representation, the political deception, the ethnic and
class discrimination, the loss of jobs and health and property.”

Expounding on these themes, “AKA Grafitti Man” is the sound
of an edgy orator (“probably the most charismatic speaker I've
ever heard,” says Bonnie Raitt) seeking to merge his social activ-
ism and traditional tribal music with what he terms “modern elec-
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cestral song, story, and spirituality also reveal a
custodial philosophy toward the physical world.

Historians tend to characterize this continent’s timberlands as
having been “wild” when Columbus beheld them. But as the book
“Native Roots” documents, North America’s Indian peoples had
over the course of millennia conceived an intricate array of forest-
ry practices—like selective firings of woods to remove under-
growth, aid soil fertility, and direct the grazing of animal life—
whose sheer scope and park-like efficiency stagger the modern
imagination. By the 1870s, though, white lumber companies had
left the Midwest’s settled forests so ravaged and debris-cluttered
that a new word—firestorm—was coined to describe the dozens of
catastrophic blazes their negligence had precipitated. (The fires
ceased after many Indian forestry practices were restored.)

“There’s a character in the old Sioux folk song and stories called
Iktome the Spider,” says Trudell. “Iktome always thinks he knows
what’s best, but he inevitably goes about things the wrong way,
consuming more than he should, not listening to owls and other
fellow creatures who warn of danger. So everyone suffers the con-
sequences.

“The Sioux used the Iktome character to teach moral lessons and
learn from their mistakes,” adds Trudell. “My music and all Indian
music just tries to offer the same food for thought. We believe
we’re all here to learn—and to avoid turning out like Iktome.”
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Honor thy mother and father. Groove with thy brothers.

THE NEVILLE BROTHERS

featuring “Fly Like An Eagle”

Family Groove, the new album continuing the legacy of grace, groove

and gratification that can only come from the first family of funk.

You don’t make music like this, you‘re bom with it.

@992 A&M Records, Inc. Al rights reserved. Produced by The Neville Brothers, Hawk Wolinski and David Leonard Direction: Bill Graham Management
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U.S. Should Get In Step With Other Nations

THE GASE FOR A PERFORMANGE ROYALTY

M BY MARC JACOBSON

The United States should get in
step with the rest of the world and
grant record producers a perfor-
mance right for sound recordings.
The performance right is a copy-
right-related protection that enti-
tles a producer, in the first in-
stance, to receive royalties for pub-
lic performances of a recording
created by that producer.

This right is specifically exempt-
ed by statute in the U.S., even
though most other countries grant
such a right to both domestic and
foreign producers. What’s more,
since those nations that grant a
performance right to foreign pro-
ducers do so on the basis of reci-
procity, U.S. record producers are
denied protection both here and
abroad.

Congress recently asked the
Copyright Office to study a num-
ber of copyright issues, including
the question of whether the U.S.
should grant a performance right.
The Copyright Office recommend-
ed that a performance right for
sound recordings be enacted in the
U.S. This recommendation is a
clear signal that the tide is turning.
The U.S. music industry should ap-
preciate and welcome the value, ap-

propriateness, and worldwide sup-
port for this kind of protection, and
Congress should recognize the per-
formance right.

Perhaps more than anything
else, what moves this issue for-
ward is the significant amount of
money involved. As the Copyright
Office’s study recognized, the lack
of a performance right deprives the
United States of “valuable interna-
tional trade dollars.” The U.S. is
the leading exporter of sound re-
cordings in the world, but U.S. na-
tionals are denied compensation
from a performance right in many
countries that profit from the com-
mercial use of U.S. recordings. This
anomaly is rather costly. According
to the study, the pool of perfor-
mance royalties shared by other
countries was $100 million in 1989
and was growing rapidly.

As a practical matter, the major
record companies would be the ben-
eficiary of a performance right, al-
though the Copyright Act grants
most rights to the creator. Since
the artist and the producer create
the sound recording, a perfor-
mance right would probably belong
to them. However, the realities of
the music business typically re-
quire the artist and the producer to
convey ownership of the record

And his views on MD
For posterity

To lead you out of the woods

Even you will agree
Best of all, Mr. T,

The future is so hard to see

Consumers will choose
The formats they’ll use,

Technology keeps moving

serTer AND BETTER

There once was a man, Ken Terry

Whose verse was much worse than very.
Ranged from somber to silly to scary.

He gave it a pretty bad rappin’,

But Ken, MD’s gonna happen.

We’ve come up with the goods

And Sony’s not the one who’s been nappin’!
MD sounds great and it’s portable.

It won'’t skip, and what’s hip, it’s recordable.
Is that MD is highly affordable.

That maybe you’d best let it be.

And they’ve now got the option of three.

It’s just your horizon that’s shrinking—
Miniaturization requires big thinking.

And the sound keeps improving,
And that’s what you should be inking.

(Bob Sherwood is VP, sound technology/marketing, for Sony Software

Bob Sherwood

master—and the putative perfor-
mance right that would flow from
it—to the record company. So,
while the label might be compelled
contractually to share a perfor-
mance royalty with the artist and/
or the producer, the proposed revi-
sion of the Copyright Act would
primarily benefit record compa-
nies. (But independent producers,
working with independent labels

and acts, might be able to retain a
performance right and the revenue
stream to be derived from it.)

Under the present system, the
Copyright Office study noted, the
only source of revenue for U.S. rec-
ord producers is record sales. As
new technologies such as satellite
and digital transmission of record-
ings (through fiber optics and other
means) change the face of the mu-
sic industry and the distribution of
music to the public, recordings will
reach more people but possibly sell
fewer units. (Even without direct
electronic marketing, unit sales de-
clined 7.5% in the U.S. last year.)
Even if the Copyright Act is
amended to keep up with these
technological innovations, U.S. pro-
ducers of sound recordings will still
receive revenue only from the sale
of prerecorded music.

The Copyright Office’s study
also commented that, judging by
the responses it received regarding
the performance right, it seemed to
be the most controversial of the is-
sues in the study, and that battle
lines were clearly drawn between
broadcasters and the music record-
ing industry. Broadcasters are the
biggest obstacle to a performance
right in the U.S., because they
would be obligated to pay royalties
to producers for the ‘“‘perfor-
mance’’ (i.e., broadcast) of sound
recordings. It was, in fact, the
broadcasting industry that per-
suaded Congress to leave a perfor-
mance right out of the 1976 Copy-
right Act.

Now those same broadcasters
are back on Capitol Hill exclaiming
they shouldn’t have to pay. Natu-
rally, broadcasters don’t want to
pay royalties to producers. Why
would anyone want to pay for
something they now get for free?
The legislators and the music in-
dustry can be equally rhetorical in
response: ‘‘Maybe because it is
fair? Or because the rest of the
world believes it is the right thing
to do, and the U.S. is once again out

‘What moves this
issue forward is
the amount of
money involved’

Marc Jacobson is counsel to the
New York-based law firm of
Phillips, Nizer, Benjamin, Krim &
Ballon, and is the founding
chairman of the N.Y.S. Bar Assn.
Section on Entertainment Arts
and Sports Law.

the U.S. is losing out on significant
trade revenues, and in turn, tax
dollars?”

The National Assn. of Broadcast-
ers argues that radio provides free
publicity for a recording when it is
played on the air, which is good for
everyone involved—the radio sta-
tion, the author and composer, the
publisher, the artist, the record
company, and even the producer.
Of course, the play-
ing of sound record-
ings on the air is
what keeps most ra-
dio stations in busi-
ness, and they re-
ceive the record for
free!

The NAB further
argues that broad-
casters already pay
enough when they
pay royalties to the performing
rights societies, and they don’t
want to pay any more. Surely song-
writers and publishers deserve to
receive royalties for the commer-
cial exploitation of their work. But
that is no reason not to pay the pro-
ducers their fair share for the same
exploitation. Nor should the pro-
ducer’s royalty be deducted from
the performing rights society pay-
ments. No one has suggested that
paying producers a fair royalty will
put broadcasters out of business.
In the beginning it may square the
margin, but the strong will ulti-
mately survive.

Ever since the Rome Convention
for the Protection of Performers,
Producers of Phonograms, and
Broadcasting Organizations (1961),
the trend throughout the world has
been to expand protection for
sound recordings by granting a
performance right and other relat-
ed “neighboring rights.” The Unit-
ed States is conspicuously absent
from the Rome Convention, and ad-
herence is long overdue.

Preparations are under way to
unify the copyright laws within the
European Community, where a per-
formance right is already common-
place. When and if Western Europe
goes under a single body of copy-
right law, including a performance
right, it will strengthen the compet-
itive position of European labels
vis-a-vis producers and artists.

The U.S. Copyright Office has
seen the light. It has recognized the
enormous importance of a perfor-
mance right with regard to musical
works, and the fact that royalties
received by composers and lyricists
have been a major source of income
for them. There is no reason why
creators of sound recordings should
be denied such a right and a similar
source of revenue any longer.

For the health of our recording in-
dustry at home and for the sake of
our tremendous role in the export of
sound recordings to be performed
abroad, the United States must act
now to recognize these performing

TAKING STEPS TO SAVE TOP 40

I am writing in response to Sean
Ross’ column concerning the al-
leged demise of top 40 radio (Bill-
board, March 28). I agree with
Ross that the declaration by
some in the industry of the down-
fall of top 40 is probably prema-
ture.

The problem top 40 is facing is
that adults are not tuning in to
radio for music. I think Ross hits
the point when he suggests that
a station can indeed play Garth
Brooks and Mariah Carey in the
same hour. It is the variety that
will save top 40. One only has to
talk to listeners on the street to
learn their biggest complaint
about radio is hearing the same
song over and over.

Playing Brooks and Carey is
only the first step for the format
to survive. The second step is for
music directors to be a little more
receptive to AC-oriented artists
that are doing quite well, such as
Michael Bolton, Paul Young,
Kenny Loggins, and Bonnie
Raitt.

Thirdly, top 40 stations should
rely a little more on older songs
to get the numbers and keep
them. That is, songs from the
"80s that did real well with top 40
and then vanished.

Look at all the top 40s that
have gone AC in the past year.
It’s time for the format to bor-
row some of the successful music
tactics of AC without becoming
an AC. Maybe the Power days
are over, but there’s no reason
why top 40 cannot still be a viable
and profitable format.

Brian Beddow
Program Director
WTTR-AM
Westminster, Md

EMBARRASSED FOR STATE

I'm embarrassed. As a record store
owner in a normally liberal city with
a normally progressive state gov-
ernment, ] am now required to limit
the sale of music with so-called
“erotic” content to those over the
age of 18.

I intend to abide by the law to the
best of my ability. However, I ex-
pect the revolt against it to affect
the career of the politically ambi-
tious governor who signed the bill. I
also expect to see increased sales of
the affected product to people of all
ages, due to the interest this mis-
guided legislation has created.

Gary Del Mastro
Platters
Seattle

GET YOUR KICKS ON . ..

The group Asleep At The Wheel
hardly has “the most noted”” ver-
sion of “Route 66,” as reported in
a story about musical acts in-
volved in a celebration of the
road’s 66th anniversary (Bill-
board, April 18).

Is your writer old enough to
have heard of the Nat King Cole
Trio?

Gerald Ruark

Corp. H.il‘?b?;o‘”;‘ ij“ (;zponse to that of Ken Terry on a recent Commentary | of step with the world intellectual rights and adhere to the Rome Con- Indianapolis
page [Billboard, April 4]) property community? Or because vention.
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Ingram Reveals Post-Merger Plans
Details New Management Structure

B BY EARL PAIGE

LOS ANGELES—Ingram Entertain-
ment was to unveil the management
structure for the combined operation
of Ingram and Commtron at the Na-
tional Assn. of Video Distributors an-
nual meetings, April 2-May 4 in San
Diego.

The makeup of the new manage-
ment team, which will be headed by
Ingram president/CEO John Taylor,
has been the subject of speculation
since Ingram announced its intention
to acquire Des Moines, [owa-based
Commtron Corp. two months ago
(Billboard, Feb. 22).

Under the new structure, Ingram
officials tell Billboard, Vern Fross
will hold the title of senior VP, sales
and marketing—essentially the same

title he held at Commtron, where he
was VP, video sales and marketing.
Fross served at Commtron for 11
years.

Along with three other executives
from Commtron and one from In-
gram, Fross will report directly to
Taylor.

Also reporting directly to Taylor
will be Bob Webb, VP of branches
(currently VP of product and pur-
chasing at Ingram), as well as ex-
Commtron executives Steve Lacy,
CFO; Mark Ramer, VP of manage-
ment information systems; and
Frank Mattson, VP of distribution.

Ray Capp, currently executive VP
and chief operating officer at In-
gram, will become president and
COO of Ingram Merchandising Ser-
vices, the company’s rackjobbing di-

Tartikoff To Give Keynote At
Forward-Looking VSDA Meet

B BY JIM McCULLAUGH

LOS ANGELES—Paramount Pic-
tures chairman Brandon Tartikoff
will keynote the 1992 Video Software
Dealers Assn.’s annual convention at
the Las Vegas Hilton & Convention
Center.

The 11th annual VSDA conclave,
themed this year as “Fast Forward
To The Future,” is
slated for July 26-
29. Last year,
i VSDA attracted
' some 12,500 at-
.. tendees.

g Tartikoff, the
former head of
NBC TV who was
appointed chair-
man of Paramount
last July, will give his address during
the opening business session July 27.

In addition, a number of Holly-
wood studios—including Columbia
TriStar Home Video, FoxVideo,
LIVE Home Video, MCA/Universal
Home Video, MGM-Pathé Home Vid-
eo, Paramount Home Video, Walt
Disney Home Video, and Warner
Home Video—will co-sponsor a din-
ner and showcase presentation that
night.

Each studio, according to VSDA ex-
ecutive VP Don Rosenberg, will make
presentations to promote upcoming
theatrical and/or video releases.

The co-sponsored event is in keep-
ing with a VSDA trend begun last
year when major studios pulled back
from sponsoring elaborate meal and
showecase presentations on their own.

The only exception to that, accord-
ing to trade sources, is an elaborate
dinner/showcase reportedly sched-
uled for July 26, co-sponsored by
Walt Disney Home Video and Na-
bisco.

“The business is changing,” Rosen-
berg says of the evolving format of
the convention. “Retailers coming to
the convention will be able to see
what those changes are. There have
been a lot of negatives out there re-
garding the home video business and
its future, but that’s not really the
case.

“The convention is going to show-
case opportunities for the future. De-
spite the economy, we expect an up-
beat show. We're going to showcase

TARTIKOFF

what the home video experience is as
it exists now, along with both new
hardware and software technology.”

Rosenberg says VSDA is aggres-
sively pursuing new exhibitors for
this year’s show, in part to offset con-
solidation in the industry that has left
fewer players, and which could im-
pact attendance at the convention.
The convention represents VSDA's
largest single source of revenue, ac-
cording to Rosenberg, and a smaller
show could cut into the trade group’s
resources.

“You can’t convince a Hanna-Bar-
bera Video to come and exhibit when
they don’t exist anymore,” Rosen-
berg says of the impact of consolida-

(Continued on page 94)

vision.

According to Ingram officials, the
new management structure has been
designed partly to decentralize sales
and marketing functions throughout
what will be the industry’s largest
home video wholesale operation.

The merged entity, which will
claim roughly a third of the video dis-
tribution market, will include a new
layer of management made up of
four regional VPs ‘“that will place
more autonomy in the field and offer
a better opportunity for customers to
interact,” says Capp.

Fran Salamon, currently Ingram
VP of sales, will become the North-
east regional VP. The other regional
VPs will be Debbie Blackburn, South-
west; Elmer Fink, Southeast; John

(Continued on page 94)

BBY THOM DUFFY
and CHRIS MORRIS

NEW YORK—Guns N’ Roses will
preview a summer stadium tour of
the U.S. with a pay-per-view perfor-
mance next month from Paris. To
be presented by PolyGram Diversi-
fied Entertainment, the GN'R spe-
cial will be the company’s first PPV
event featuring a major rock act.
The broadcast will test the con-
cept that a rock PPV prior to a ma-
jor tour can sell better than previ-
ous such events, which have cus-
tomarily followed tours, and will
not siphon off concert-ticket sales.
“Guns N’ Roses Invades Paris”—
featuring A&M act Soundgarden as

Guns N’ Roses Previewing
Its Tour With PPV Special

the opener and guest stars to be an-
nounced—will be carried on a tape-
delay feed from the Hippodrome de
Vincennes stadium in Paris at 9
p.m. (EDT) June 6. It will be simul-
cast by the Westwood One Radio
Networks.

Referring to the worldwide
broadecast of the event, which is
PPV only in the U.S,, band manag-
er Doug Goldstein says, “Following
the tremendous success of the re-
leases ‘Use Your Illusion’ I & II as
well as completing a sold-out tour,
Guns N’ Roses felt this worldwide
television event would enable them
to reach millions of their fans who
would otherwise not be able to see

(Continued on page 94)

Award Gala. BMI president/CEO Frances Preston is presented with the annual
Humanitarian Award of the T.J. Martell Foundation for Leukemia, Cancer & AIDS
Research at a gala dinner held April 25 at the New York Hilton. The event raised
more than $6 million for the foundation. Shown, from left, are Tony Martell,
president of the foundation; recording artist Patti LaBelle, who opened the evening
by performing the national anthem; Charles Koppelman, chairman of EMI Records
Group North America and last year's honoree; Preston; recording artist Michael
Bolton, who was the evening’s featured performer; dinner master of ceremonies
Dick Clark; and Floyd Glinert, chairman of the Martell board.

U.S. Warns 3 Asian Nations On Piracy

B BY BILL HOLLAND

WASHINGTON, D.C.—The Bush ad-
ministration’s U.S. Trade Represen-
tative has singled out Thailand, India,
and Taiwan as priority countries en-
gaging in unfair trade practices, a de-
termination that could lead to imposi-
tion of U.S. trade sanctions this year.

Thailand and Taiwan were cited for
lack of copyright protection. India,
which was warned last year about its
intellectual-property piracy problems
but has partly cleaned up its act, was
cited for patent-related issues.

Thailand, like India, made the pri-
ority list last year, triggering a year-
long investigation. USTR has now
judged that enforcement efforts in
Thailand to clean up massive piracy
have been inadequate and may pro-
ceed with trade sanctions, according
to the USTR announcement.

The USTR also listed nine problem
countries on its near-worst ‘“‘priority
watch’ list, as well as 22 more
“watch list” countries that have on-
going problems with regard to mar-
ket access and patent and intellectu-
al-property protection.

Countries with particularly trou-
blesome copyright-enforcement prob-
lems include Indonesia, Egypt, Ko-
rea, Turkey, Poland, Australia, the
Philippines, the United Arab Emir-
ates, Saudi Arabia, Paraguay, and El
Salvador.

After bilateral discussions on those
situations, efforts in those countries
to redress the problems will be evalu-
ated next year.

The USTR decided to withhold ac-
tions against Mexico, which now has
a new copyright law and new en-

(Continued on page 94)

Super Club In
Super Debt,
Analysis Finds

B BY DON JEFFREY

NEW YORK—The struggling music
and video retailer Super Club has a
negative valuation as high as $218
million, according to an analysis un-
dertaken by bankers after 51% owner
Philips N.V. decided to try to restruc-
ture Super Club’s debt and buy out
the part of the company it does not
now Own.

The summary of the valuation
analysis by the investment banking
firm Credit Suisse First Boston Ltd.,
a copy of which was obtained by Bill-
board, warns that the Belgium-based
company ‘“has experienced signifi-
cant negative cashflows recently and
at present continues to incur cash
losses.”

For the nine months that ended
Dec. 31, Super Club reported a net
loss of $127 million on $349.2 million
in net sales. U.S. sales amounted to
$296 million.

According to the valuation analy-
sis, Super Club has estimated that its
U.S. operations posted an operating
profit of $9.5 million on revenues of
$372.7 million for the fiscal year that
ended March 31.

The analysis provided preliminary
valuations for Super Club’s various
U.S. components. The music chains
are valued at between $115 million-
$150 million, the video chains at $24

(Continued on page 94)

RIAA: Paraguay, El Salvador Menace Gopyright Owners

B BY PAUL VERNA

NEW YORK—The Recording In-
dustry Assn. of America is launch-
ing an all-out assault on pirates of
prerecorded music in key markets
throughout South and Central
America.

Neil Turkewitz, VP, internation-
al, for the RIAA, says the associa-
tion is focusing its efforts on Para-
guay and El Salvador, which he
says are two of the most egregious
violators of U.S. copyrights in the
Americas.

In addition, Mexico, Brazil, and
Venezuela remain problem areas, he

says, despite recent legislative ef-
forts in those countries to imple-
ment copyright protection.

The RIAA recently recommended
to the U.S. Trade Representative
that Paraguay, El Salvador, and
Venezuela be denied most-favored-
nation trading status and other
benefits as a result of their alleged
offenses. The USTR responded
April 29 by putting those coun-
tries—plus Brazil and Guatemala—
on an annual watch list of offending
countries, according to Turkewitz
(see story, this page).

Under Section 301 of the U.S.
Trade Act of 1984, the “adequate

and effective” protection of U.S.
copyrighted works is a precondition
to the dispensation of GSP (general
system of preferences) benefits. A
country cited by the USTR for copy-
right violations risks losing those
benefits.

Turkewitz says, “Denial of GSP
is one of the major points of lever-
age available” in trying to force a
trading partner to observe U.S.
copyright protection laws.

However, Turkewitz cautions
that the RIAA’s target territories
are not necessarily those cited by
the USTR. “Listing on 301 reflects a
large number of variables, some of

them political,” he says.

The RIAA, in its recommendation
to the USTR, estimates that Para-
guay produces in excess of $200 mil-
lion worth of illicit recordings per
year, an amount that is “more than
the combined legitimate markets of
Argentina, Bolivia, Chile, Colombia,
Peru, Venezuela, and all the Central
American countries.”

Paraguay’s GSP benefits were
suspended in 1987 because of hu-
man rights violations; that suspen-
sion was lifted in 1991.

Turkewitz notes that Paraguay,
unlike El Salvador, “has a fairly

(Continued on page 37)
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Not All Live Acts Click On U.K. Show
Pitfalls Seen In New ‘Top Of Pops’ Policy

M BY DAVID SINCLAIR

LONDON—When Britain’s most im-
portant music TV program, “Top Of
The Pops,” overhauled its format last
October, the most important change
was that artists would be required to
perform live in the studio whenever
possible.

Reversing a 28-year-old policy of
having artists lip-sync to prerecorded
tracks, “TOTP” was suddenly no
longer a place where the latest and
(sometimes) greatest pop stars could
simply turn up and go through the
motions. Since Oct. 3, 1991, even if
backing tapes have been used for the
instruments, all studio zcts have had
to sing lead vocals live.

Although no acts have turned
down a “TOTP” slot as a result, in-
dustry observers say the new show
has dramatized the vocal shortcom-
ings of some artists—especially
dance acts—that had previously been
able to hide them under several lay-
ers of studio gloss. Observers are di-
vided, however, on whether this
hurts or helps the talent.

“The music business shouldn’t real-
ly have people in it that can’t sing,”
says Douglas Kean, manager of Eddi
Reader, ex-vocalist with Fairground
Attraction, who declined to lip-syne on
the old “TOTP.” “If ‘TOTP’ shows
them up, then I think that’s fine. I
think it makes a bad program, though.
Professionally, I think there should be

Golumhia Hopes Ghaos Will
Reign With Cawley At Helm

E BY IRV LICHTMAN

NEW YORK—While Columbia’s new
Chaos label has only one staffer at
the moment—Ilabel manager Jim
Cawley—the long-awaited logo al-
ready has plans for its first three al-
bum releases.

First up from
Chaos in June will
be world music
group Wailing
Souls’ “All Over
The World.” In
July, the label will
issue the self-ti-
tled album by rock
trio Collision, to be
followed by sing-
er/songwriter Brenda Kahn's
“Epiphany In Brooklyn” in August.

Further additions to the Chaos ros-
ter are in the works. Also, selected re-
leases from Def Jam and RAL, the
Columbia-distributed Russell Sim-

CAWLEY

Rounder, Rykodisc
Merging Their
Indie Distrib Firms

B BY DEBORAH RUSSELL

LOS ANGELES—Rounder Rec-
ords and Rykodisc will merge
their respective independent dis-
tribution companies, Rounder Dis-
tribution and East Side Digital, in
order to better cover the North-
eastern, mid-Atlantic, and Mid-
western regions of the U.S.

The move reflects the current
upheaval in independent distribu-
tion, which seems to be going in
the direction of national distribu-
tors.

Cambridge, Mass.-based

(Continued on page 95)

mons label, will be mutually market-
ed by Chaos and Simmons’ staffers.

The placement of artists on Chaos
will be determined by a team of exec-
utives dubbed “the Chaotic Board.”
The team is composed of Cawley, Co-
lumbia president Don Ienner, Colum-
bia senior VP of A&R David Kahne,
Columbia VP/GM Fred Ehrlich, and
Michele Anthony, senior VP of Sony
Musie. Such decisions will also in-
volve input from artists and their
management.

In essence, Chaos, without its own
A&R staff, will rely on Columbia’s
talent-signing efforts.

“We’ll always be a consideration
when [Columbia A&R] is listening to
acts, but actual placement won't be
that often,” says Cawley.

Cawley employs a technical defini-
tion of Chaos to explain the label’s
artist philosophy. “In physics, chaos
means no set rules. We won’t define

(Continued on page 95)

more flexibility. Dance acts, or a high-
ly produced pop act, should be allowed
to mime, because those acts are never
going to be able to reproduce live
what they can do in the studio. I don’t
like miming, but with some dance acts,
the singers are so atrocious that it dis-
turbs my ears.”

Malcolm Hill, head of promotion at
EMI Records, agrees that some of
the vocal performances have been a
“disaster” but argues that the public
doesn’t seem to be too bothered.

“I’ve watched things and been
amazed at how awful it's been, and
seen it rocket up the chart the week
after,” he says. “I’ve been there
when singers have had to be changed

(Continued on page 99)

B BY CRAIG ROSEN

LOS ANGELES—Garth Brooks
was among the big winners at the
27th annual Academy of Country
Music Awards show here April 29,
but this year there was no sweep.

Brooks won two of the six cate-
gories in which he was nominated,
entertainer of the year and top male
vocalist, a feat that pales only when
compared with his six awards at
last year's ACM Awards.

At this year’s ceremony at the
Universal Amphitheatre, Brooks
had to share the spotlight with four
other multiple-award winners—

Garth Shares The Spotlight
At Gountry Music Awards

newcomers Brooks & Dunn and Bil-
ly Dean, rising star Alan Jackson,
and veteran Reba McEntire.

Dean took the song-of-the-year
award for “Somewhere In My Bro-
ken Heart” as well as the trophy
for top new male vocalist. Brooks &
Dunn took awards for top vocal
duet and top new vocal group or
duet.

Jackson walked away with hon-
ors for single record of the year and
album of the year with “Don’t Rock
The Jukebox.” In the latter catego-
ry, Jackson was pitted against
Brooks’ multiplatinum albums,

(Continued on page 100)

Heatseeker/Heartstopper. Atlantic recording artist Tori Amos, center, gets her
Popular Uprisings T-shirt from Billboard editor-in-chief Timothy White, left, and
director of charts Michael Ellis. The presentation was made prior to a
performance at New York’s Bottom Line, where she kicked off her North
American solo tour. (Photo: Cori Wells Braun.)

Elvis Lives! (In RGA’s 140-Track Set)

H BY PAUL VERNA

NEW YORK—RCA Records will
kick off the first phase of a massive
Elvis Presley reissue program June
23 with the release of the five-disc/
fivecassette boxed set titled “Elvis:
The King Of Rock’N'Roll—The Com-
plete ’50s Masters.”

The 140-track set—timed to com-
memorate the 15th anniversary of
the legendary singer’s death—con-
tains live takes, alternate versions,
other rare material, and every master
studio take of the Sun and RCA ses-
sions Elvis recorded throughout the
decade. It was prepared with cooper-
ation from the Presley estate, accord-
ing to executives at RCA and BMG.

It also contains 14 previously unre-
leased performances, including the
track “That’s When Your Heartaches
Begin” from the B side of the acetate

to “My Happiness,” which Elvis re-
corded as a birthday gift to his moth-
er; and a demo recording of “Fool
Fool Fool”—never otherwise record-
ed by the singer—that was made by a
club promoter at an audition.

The package comes with a 92-page,
four-color booklet complete with a
discography, a sessionography, rare
photos from the Presley estate, and
liner notes by Peter Guralnick, who
won a Grammy in 1986 for his album
notes to a Sam Cooke live set.

Project coordinator Don Wardell—
who won a best-historical-album
Grammy in 1982 for co-producing a .
Tommy Dorsey/Frank Sinatra reis-
sue—says the Elvis set is the first of
a series of boxed-set releases that
will span the artist’s entire career
and serve as “the definitive source”
for anyone wanting to delve into his
catalog.

Wardell estimates that the pro-
gram will continue with sets of Elvis’
’60s and "70s recordings, respectively;
the target date for the final release in
the series is December 1996, he says.

The ’50s project has been in the
making for two years, according to
Wardell, who says an RCA/BMG in-
ternational restoration committee
was formed at a meeting in April
1990 attended by Priscilla Presley, El-
vis’ widow.

Wardell notes that, throughout EI-
vis' career and since his death, mas-
ters were moved around, fake stereo
was added, and masters were doc-
tored to remove hiss and other extra-
neous noises. Consequently, the com-
mittee took pains to locate original
masters in locations throughout the
U.S., Denmark, Germany, England,
and Hong Kong.

(Continued on page 99)

Gannelli To Head
Talent Relations
Division At MTV

B BY MELINDA NEWMAN

NEW YORK—MTYV has named John
Cannelli head of its talent relations
department. Cannelli, who retains his
title of VP of music and talent, will
now be the music channel’s principal
liaison with record companies.

Among Cannel-
1i’s short-term
goals are the ex-
pansion and reor-
ganization of the
talent relations
staff and the ex-
ploration of more
avenues for expos-
ing artists on air.

‘“Among the
things that we'll be striving to do is
implement more creative strategies
with the labels and open up the pro-
cess more than it has been,” Cannelli
says. “l want to look at different
ways for labels to promote their art-
ists on the channel above and beyond
videos by our tapping into the other
departments here that may not have
been so involved in the process in the
past. There are a
lot of great ideas
floating around
here and it’s my
challenge to col-
lect them.”

Since Abbey
Konowitch, senior
VP of music and
talent, moved
away from the
day-to-day operation of the channel
to focus more on special projects,
Cannelli and fellow VP of music and
talent Rick Krim have helmed the de-
partment. While Krim will now re-
port to Cannelli, Cannelli says the in-
ternal operation between the two will
not change drastically. “Rick and I
will continue to work closely as a
team, but I'll be the guy who has to

(Continued on page 98)
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Acts Find Theme Parks Safe Rides

Money, New Audience Main Attractions

HBY CRAIG ROSEN

L.OS ANGELES—The theme park
circuit is becoming an increasingly
important part of the touring sched-
ule for new pop and R&B acts.

For the artists, the benefits are
twofold: Theme parks pay some
acts double what they could make at
a club appearance and give them an
opportunity to perform in front of a
broader audience.

“You can pick up $10,000 to
$12,000 for doing an amusement
park date, while $5,000 is usually
the max in a club situation,” says
Bob Currie, president of Artist Only
Management Co., whose clients in-
clude Tony Terry and Sweet Sensa-
tion.

While theme parks have tradition-
ally featured veteran country, pop,
and rock acts, some parks are now
willing to book up-and-coming acts
on the heels of their first hit singles.

Theme park representatives, art-
ist managers, and talent bookers
call this an ideal situation, since the
hot pop acts provide the parks with
added punch at the ticket window,
while the theme park venues allow
performers to reach both the youn-
ger and older demos that don’t fre-
quent nightelubs. According to
Lucy Unsworth of the Santa Clara,
Calif.-based Great America theme
park, “a lot of teens and preteens
attend their first concerts [at the
park). Parents feel that it’s a safe
place to see a show.”

Bob Schultz, director of market-
ing for Great America in Santa
Clara, says, “It's a win-win situa-
tion for us and them. And in the con-
cert business, it's not always easy
to win.”

The Time Warner-affiliated Six
Flags Entertainment has put an in-
creasing focus on its involvement in
pop touring by entering into a major
promotion with MTV (Billboard,
April 25) and moving to book talent
on a national basis at its seven
parks.

Bob Pittman, chairman/CEO of

Six Flags Entertainment, says, “If
we think about it as a national book-
ing, it becomes compatible with a lot
of artists’ touring needs.” Pittman
says 85% of Americans live within a
day’s drive of one of the chain’s
theme parks.

“We can give acts an opportunity
that no one else can,” he adds. “And
we have the parks [on the outskirts
of] the top three markets—New
York, Los Angeles, and Chicago.”

RIGHT FOR FRED

Right Said Fred, a Charisma Rec-
ords act that recently scored on
the Hot 100 Singles chart with
“I’m Too Sexy,” has performed at
four parks across the country—
Six Flags Magic Mountain in Va-
lencia, Calif.; Six Flags Over Texas
in the Dallas-Fort Worth area;
AstroWorld in Houston; and Walt
Disney World's Paradise Island in
Orlando, Fla.

By appearing at parks such as
these, says Charisma national tour
manager Patty Morris, the act is
broadening its following.

“Their core audience is in clubs,
but I thought [playing theme parks]
would be an ideal situation for the
band to become a household name,”
Morris says.

Darren Johnson, who manages
CeCe Peniston, concurs. “For CeCe,
it opens up a market for children
and parents of all different races
that you normally wouldn’t get to.”

Morris suggests that theme
parks have become increasingly im-
portant due to the difficult tour en-
vironment. “Because of the econo-
my, booking agents, labels, and all
parties involved have to come up
with different ideas to reach the
public,” she says.

John Ade, VP of touring, North
America, for Famous Artists, says
theme parks are an ideal situation
for several of his clients, including
Marky Mark & the Funky Bunch,
Mint Condition, and Cause & Effect.
“There is a lot less risk, because you
don’t have to sell hard tickets. The

RECORD COMPANIES. Jean-Francois
Cecillon is appointed managing direc-
tor of the EMI USA/SBK division of
EMI Records U.K. in London. He was
marketing director for EMI Music In-
ternational. (See story, this page.) In
other appointments, EMI names
Mario Ruiz marketing director of
EMI Music International in London,
Ruben Aprile VP of A&R and mar-
keting for EMI Music’s Latin Ameri-
can division in Miami, Tony Wads-
worth divisional marketing director of
EMI USA/SBK in London, and Mike
Andrews divisional marketing direc-
tor of Parlophone/Capitol in London.
They were, respectively, VP of A&R
and marketing for EMI Music’s Latin
American division, marketing director
for EMI-Odeon Argentina, GM of
EMI USA/SBK, and GM of Parlo-
phone/Capitol.

Denise Skinner is promoted to se-
nior director of artist development
for Capitol in Los Angeles. She was

BONIN

SKINNER

director of artist development.
Arista Records in New York pro-
motes Kirk Bonin to national senior
director of sales and marketing, Jor-
dan Katz to national senior director
of field sales, Carolyn Wright to
manager of national single sales, and
Laura Match to national coordinator
of video sales and merchandising.
They were, respectively, senior direc-
tor of urban marketing, Northeast re-
gional marketing director, coordinator
of national field and single sales, and
assistant to the national director of
sales and advertising administration.

kids are already there. [Often] one
price gets you into the park and the
opportunity to see a group and get
on all the rides. It also gives people
the opportunity to see groups that
they normally wouldn’t pay to see.”

CLUBS VS. PARKS
At most of the theme park shows
featuring new acts, the performers
(Continued on page 27)

drawkcaB yllatoT. It was all topsy turvy at Columbia Records
recently as top executives congratulated the members of Kris Kross,
their management, and Ruffhouse Records for the gold success of
their first single, “Jump.” The single has since gone platinum, as has
the duo’s debut album, “Totailly Krossed Out,” according to the label.
The members of Kris Kross, Chris Smith and Chris Kelly, are pictured
in the front row with producer Jermaine Dupri, center.

LONDON—Thorn-EMI’s $960 mil-
lion acquisition of Virgin Music
should be completed June 1, now
that the European Commission has
approved the takeover.

According to a statement issued
April 28 in Brussels, commission of-
ficials found that the combined
market share in prerecorded music
of the EMI Music and Virgin com-

Thom Closer To Virgin Buy

European Commission OKs Deal

panies “will remain less than 25% in
nearly all [EC] member states” and
in the European Community as a
whole. Their study produced no in-
dications “that the proposed acqui-
sition will fundamentally change
conditions of competition in the
market.”
In music publishing, EC officials
(Continued on page 95)

Frenchman Gegcillon
Named To Top Post At
EMI’s USA/SBK Lahel

B BY ADAM WHITE

dustry.

KATZ HARDY

Phil Hardy is promoted to senior
director of national album promotion
for RCA Records in New York. He
was director of artist development.

Jill Glass is promoted to executive
director of marketing for A&M Rec-
ords in Los Angeles. She was national
director of product development.

Robbie Snow is named director of
marketing for MCA Records in Los
Angeles. He was director of market-
ing for RCA.

PUBLISHING. John Wohlgemuth is ap-
pointed GM and director of BMG Mu-

EXECUTIVE TURNTABLE

.1‘

WOHLGEMUTH

GLASS

sic Publishing in London. He was an
attorney at the British law firm of
Theodore Goddard.

RELATED FIELDS. David Rozalla is
named managing director of Poly-
Gram Video International in London.
He was managing director of Sunset
and Vine, a British video company.
Dave Demers is appointed VP of
sales and service for SoundScan in
Hartsdale, N.Y. He was director of
sales and artist development at Epic.
Harriet Seitler is named senior VP
of new business development for VH-

Cecillon has been market-
ing director of EMI Music’s
international sector team in
London for the past two
years; in that post, he was re-
sponsible for territories out-
side Europe and North Ameri-
ca. He started his new job April 28, succeeding
Clive Swan, who left the company unexpectedly
in March.

Taking over from Cecillon
will be Mario Ruiz, currently
Miami-based VP of A&R and
marketing for EMI Music’s
Latin American division. He
relocates to London May 18,
reporting to David Stockley,
managing director of EMI
Musie International.

Cecillon reports to Rupert
Perry, president/CEO of the
EMI Records Group U.K. and Eire. Discussing
the appointment, Perry contends that EMI oper-
ates on “a much more global basis” than some of

LONDON—EMI Records U.K. has appointed
Jean-Francois Cecillon to managing director of
its EMI USA/SBK label division, marking the
first time a Frenchman has
advanced to such a senior
post in the British record in-

CECILLON

(Continued on page 95)

ROZALLA DEMERS

1 in Los Angeles. She was senior VP
of marketing and promotions for MTV
Networks.

MTYV: Music Television in Los Ange-
les announces that John Cannelli will
run MTV’s talent relations depart-
ment, becoming MTV’s principal liai-
son with artists and record companies,
and that Rick Krim will oversee ex-
panding the presence of music talent
on MTV and be involved in the re-
search and development of the music
focus for MTV’s three-network for-
mat. Both retain the title of VP of mu-
sic and talent. (See story, page 10.)
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Yeshiva University

on behalf of its

Benjamin N.Cardozo School of Law

is proud to announce a banquet honoring

HIS EXCELLENCY
MIKHAIL GORBACHEYV MR. CHARLES KOPPELMAN

Former President Ckairman and Chief Executive Officer

Union of Soviet Socialist Republican EMI Records Group North America

recipient of the first recipient of the first
Benjamin N. Cardozo School of Law Benjamin N. Cardozo School of Law

Democracy Award Distinguished Achievement Award

Wednesday. May 13, 1992 at 5:30 p.m. The Pierre Hotel, New York City
For more information call Carol at Yeshiva University (212) 960-0863
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The Nevilles Are In An R&B Groove

‘Fly Like Eagle’ Cover Exudes Funk Feel

B BY CHRIS MORRIS

LOS ANGELES—The Neville
Brothers hope to soar on the charts
with their version of Steve Miller’s
“Fly Like An Eagle,” the first single
from the New Orleans group’s new
A&M album, “Family Groove,”

"We got into the funk this time,” says
Art Neville of the Neville Brothers’ new
A&M album, “Family Groove,"” which
arrives Tuesday (5). New Orleans’ first
family of R&B, from left, consists of
Cyril Neville, Aaron Neville, Charles
Neville, and Art Neville.

which arrives at retail Tuesday (5).

Keyboardist, singer, and elder
brother Art Neville says the Miller
song, a No. 2 pop hit in 1976, re-
mains an important social statement
today.

“It still pertains to what’s happen-
ing,” says Neville. “We screwed up,

and we're headed for a revolution if
we don’t fix things up.”

Beyond being in sync with the
Nevilles’ societal point of view, the
group’s version of “Eagle” takes the
band back to its musical roots.

“[Producer] Daniel [Lanois] took
us in a totally different mode,” says
Neville, referring to the band’s last
two albums, the ethereal “Yellow
Moon” and “Brother’s Keeper,”
both on A&M. “But he wasn’t into
the funk. We got into the funk this
time.”

Some of the impetus to aceentuate
the Nevilles’ gutsier, Meters-styled
funk on “Family Groove” was sup-
plied by co-producer Hawk Wolin-
ski, who co-wrote and produced se-
veral albums by Rufus.

Wolinski, who wound up making
“Family Groove” in collaboration
with the Nevilles and David Leon-
ard, says he has wanted to make a
record with the group since the
early '80s, when the Nevilles jam-
med with Rufus at a New Orleans
show.

“I told Aaron [Neville], ‘I am the
only motherfucker who should pro-
duce your group,’” Wolinski says
emphatically.

Surprisingly, the R&B feel of
“Family Groove” was arrived at
through the use of computer tech-
nology. Wolinski collected the
band’s live recordings and demos,

Diverse Musical Styles Meet
At Memphis’ Crossroads

B BY RICK CLARK

MEMPHIS—The first Crossroads
showcase here picked up where the
now-defunct but highly successful
Memphis Producers Showcase left
off, and delivered a well-organized

Jon Secada
Goes On Record
With His Songs

MIAMI—Jon Secada says he se-
cured his first recording contract
with SBK largely on the strength
of his songs and his songwriting
reputation—he

co-wrote six
tracks on Gloria
Estefan’s 1991
album “Into The
Light,” includ-
ing her No. 1
smash “Coming

Out Of The
Dark.” SECADA
But Secada

admits that when he first met
Emilio Estefan six years ago, his
songwriting skills were less than

event April 9-10, displaying an im-
pressively diverse range of musie, in-
cluding alternative, rap,
singer/songwriter, mainstream rock
and pop, urban, hardcore, blues, jazz,
and much more.

“We had double the amount of
A&R people we had last year at the
Producers Showcase, which was the
best attended one ever,” says Jon
Hornyak, a Memphis-based manager
and chairman of Crossroads "92.

Fred Davis, senior VP of A&R for
EMI Records Group and veteran
attendee of the Memphis Producers
Showcase, says, “Year after year I've
been going down to Memphis, and it
has always shown to have the strong-
est cross-sections of music of any re-
gion in the country. Between drawing
from the South, the Delta region, and
the general musical integrity of the
people that work out of Memphis, you
can literally walk into almost any club
and see a band that you feel glad you
have seen. The quality of the young
bands and the diversity of the area’s
musical resources are outstanding.”

During previous Memphis show-
cases, as a music attorney, Davis was
instrumental in landing deals for Ev-
ery Mother’s Nightmare, the Eric
Gales Band, and Copperhead, which
is recording its debut Mercury album
at Ardent Studios with Tom Dowd.

Highlights among the more than

and loaded the 25 numbers he liked
best into his Apple SE30 to facilitate
preproduction work on arrange-
ments.

“We could make any structural or
key changes on the computer,”
Wolinski says. “We could audition
everything ... Whenever it didn’t
work one way, we had the option to
go the other way.”

Among the songs Wolinski ecom-
puterized was “Fly Like An Eagle.”
“It was kind of a tired [live] version
they did 10 years ago,” he says. “I

(Continued on page 16)

Achtung Anniversary Party. U2 joined the staff of the Centrum in Worcester,
Mass., in celebrating the 10th anniversary of the arena during a recent stop of the
band’s Zoo TV tour. Gathered backstage, from left, are Greg Tesone, director of
operations at the arena; John Wentzell, GM; Craig Gates, director of finance,
Bono; the Edge; Larry Mullen Jr.; Adam Clayton; promoter Don Law; and U2
manager Paul McGuinness of Principle Management. U2’s current Island/PLG
album “Achtung Baby” has been certified triple-platinum and the band recently
announced dates on a summer U.S. stadium tour.

SOMETIMES A LITTLE album sneaks up on you and
wins your heart and ears, refusing to let go of either. That
has happened to me in the past few weeks with “Please
Panic,” the sophomore album from the Vulgar Boatmen.
With softly woven guitar lines, percolating rhythms, sweet
harmonies, a dash of violin, and plain-spoken lyrics, the
Vulgar Boatmen play simply blissful rock’n’roll.

After catching this band in a wonderful night-closing set
in Austin, Texas, during the South By Southwest confer-
ence, I've been drawn back repeatedly to the Boatmen’s
mix of reverie and energy.

New Vulgar Display Of Blissful Rock;
Chameleon Crew; Manic Street On Fire

‘of British soul. A contemporary of Rod Stewart and a

predecessor of Paul Young, Reid had been missing in ac-
tion for years prior to the U.K. release last year of his al-
bum “The Driver.” This dise, which boasts rich renditions
of “Fifth Of July” by Louise Goffin and Reid’s own title
track, and contributions from Brian Wilson, Enya, Joe
Walsh, Alan White, and Stewart Copeland, has been qui-
etly released by Warner Bros. in the U.S—and should not
be allowed to get lost. And how about reissuing Epic’s
“Bang, Bang, You're Terry Reid”? .. . In the wake of their

I’'m not alone in my admiration for
“Please Panic,” as a small but nota-
ble number of reviewers and pro-
grammers attest. “This delightful al-
bum achieves more in its modesty
than most rock does in its ambition,”
wrote Bill Flanagan in the April is-
sue of Musician, Billboard’s sister

A

< BRI

and the U.S. breakthrough of their
last album, “Love God,” Scotland’s
Soup Dragons return on Big
Life/Mercury Records with “Hot-
wired,” led by the single “Divine
Thing,” which has already hit top 10
on the Modern Rock Tracks chart.

dance/alternative/pop hit “I'm Free”

mag. The disc has garnered strong
play from stations including WXRT
Chicago, WRLT Nashville, KAVE
Eugene, Ore., and KQTR San Luis Obispo, Calif.

As on the band’s 1989 debut dise, “Me & Your Sister,”
it is the ability of the Vulgar Boatmen to make uncomplica-
ted and marvelous music out of everyday moments that
makes “Please Panic” such a gem. The album boasts nei-
ther the hype of a major label nor even the hip buzz of a
major indie; it was released by Safe House Communica-
tions in West Lebanon, N.H. (802-295-1269) and distrib-
uted through Caroline Records. The Vulgar Boatmen open
three dates for the Meat Puppets beginning Sunday (3)
at Slim’s in San Francisco, then resume their own headlin-
ing elub tour this month with shows in San Francisco,
Portland, Ore., Seattle, and Eugene, Ore.

CHAMELEON’S CREW: The revived Chameleon Rec-
ords has announced its new roster, including the Kentucky
hard-rock trio Black Cat Bone; the funk’n’roll quartet
Vova Nova from Birmingham, Ala.; rock singer/song-
writer Doc Lawrence, whose debut album has been pro-
duced by Chuck Plotkin; the marvelous twang-and-soul
singer Lucinda Williams; Britain’s Flesh For Lulu; and
pop/R&B act Senia Da Da. Remaining from Chameleon’s
earlier incarnation is Dramarama.

MAN IC SETS IN: Wielding fuzz-blasting guitars, punk-
metal melodies, and loads of youthful outrage and attitude,
the Manic Street Preachers span the Atlantic to make
their U.S. debut with “Generation Terrorists” on Columbia
Records. Setting up a current U.S. club tour for the UK.
rockers, Columbia released a CD-5 of “Stay Beautiful,”
which landed on the likes of KROQ Los Angeles, WDRE
New York, WXRT Chicago, and KDGE Dallas, while MTV
added the video to “120 Minutes.” Now the radio buzz has
moved on to the track “Slash N’ Burn.”

by Thom Duffy

ON THE LINE: The William Mor-
ris Agency has announced new book-
ing deals with Erasure, Lisa Stans-
field, Martika, Cathy Dennis, and the Storm ...
Bluesman Albert Collins has signed with the Rosebud
Agency for worldwide booking ... The Fairfield Four,
originally formed in the '20s, are newly signed to Alliance
Records, the gospel subsidiary of Warner Bros. Records,
and are opening for Lyle Lovett’s current club tour ...
Sharon Osbourne has dropped management of Bonham,
the London Quireboys, and Zakk Wylde, retaining Ozzy
Osbourne as her sole client . . . North Carolina’s Copper-
head has signed with Capitol Records and is recording its
debut dise with Southern rock veteran Tom Dowd. Eddie
Murphy has retained Susan Blonde Inec. for publicity of
his record career plans. The Terrie Williams Agency still
represents Murphy for his film work . . . Set To Run publie
relations has picked up the B-52’s, Tom Tom Club, and
Christopher Williams as clients . . . The Prime Time Mu-
sic Corp., a 14-year-old music marketing and record com-
pany, has opened a campus division with offices in New
York, Pittsburgh, and Cleveland to expose a full spectrum
of acts to the college market. Signed to the firm: Jibri
Wise One, Zone Patrol, Audrey Wheeler, Donnie Iris &
the Cruisers, the Michael Stanley Band, Triple XXX,
ZaZa, and Ellis & Groves.

ON THE ROAD: Memphis soul veterans Otis Clay and
Ann Peeples, who each release a new dise for Bullseye
Blues/Rounder Records May 15, launched a “Soul Revue”
spring tour at B.B. King’s nightclub in Memphis April 22
and share dates through the summer ... Farewell tour:
Morgan Creek act Eleven, relocating to London in the
wake of its UK. chart success, played a string of L.A. club
dates to say so-long. The band also is supporting Pearl
Jam on tour in Europe this summer . . . Shanachie Records
is currently staging the “New Voices, New Visions” tour,

polished. 120 acts that participated were the B with singet/songwriters Richard Meyer, Rod MacDon-
(Continued on page 18) primal hardcore swamp of D.D.T., the EAT PICKS: Terry Reid is one of the great lost voices  ald, Richard Shindell, and Michael Jerling.
(Continued on page 18)
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LIFEBEAT LIVE!, produced by Bob Caviano and Ron Delsener, to be held at Madison Square Garden's
Paramount Theatre, will launch LIFEBEAT, the music industry's first national not-for-profit organization
to fight AIDS. Proceeds from this event will establish LIFEBEAT, and also be dispersed to existing
AIDS service organizations. LIFEBEAT will provide life-saving information and valuable referral services.
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NEVILLES ARE IN AN R&B GROOVE

(Continued from page 14)

said, ‘That’s a shitty version, but
what a great song!’”

Wolinski sent a tape of the Nev-
illes’ album version to Steve Miller,
who was so impressed that he con-
tributed some guitar work.

Wolinski says “Eagle” fit in with
his objectives for the album: “I tried
to make a record that was accessi-
ble, that satisfied their political end,
that was funky.”

A&M senior VP of artist develop-
ment and marketing Jim Guerinot
sees “Eagle” as the critical track to
finally break the group at radio.

“The Nevilles have had such a lim-
ited radio presence, we feel that
with that track we've got it set up to
go to AOR,” Guerinot says.

According to Guerinot, “Eagle”
will also be worked at top 40, col-

lege, and alternative stations, and a
dance mix will be delivered to clubs.

The time is right for the Nevilles,
Guerinot says, since Aaron Neville
has enjoyed recent attention, both
as Linda Ronstadt’s vocal partner
and with his own hit, “Everybody
Plays The Fool.”

“People are aware of that Neville
name and the Neville legacy,” Guer-
inot says. “When you say ‘the Nev-
ille Brothers’ now, it’s not a cult
thing.”

The band will support “Family
Groove” with a tour of arenas and
sheds that began April 24 in New
Orleans. Art Neville says he expects
the road work to be extensive: “I
heard something about six months
of hard labor.”

ARTIST DEVELOPMENTS

SEFDS SPROUTING

Until the release of the Lightning
Seeds’ MCA debut album, “Cloud-
cuckooland,” in 1990, Liverpudlian Ian
Broudie was best known for producing
such groups as the Icicle Works, the
Three O’Clock, and Echo & the Bun-
nymen, for which he also played guitar
on tour.

With the Seeds’ follow-up disc,
“Sense,” and the hit single “The Life
Of Riley,” which debuted April 25 on
the Hot 100, Broudie has taken his
one-man effort to a full band status.

“Because the first album did well,
people now know me as a songwriter
and artist as well as a producer,” says
Broudie. “ ‘Cloudcuckooland’ also had
a certain naiveté to it—which couldn’t
happen twice. So with the second al-

ﬁR 50 YEARS, CAPITOL’S TRADITION OF TREND SETTING
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HAS |:‘ED THE Y/AY FOR THE FINEST ARTISTS OF YESTERDAY, TODAY, AND TOMORROW.

FROM SINATRA ' TO SEGER, THE BEATLES TO BONNIE RAITT, AND NAT KING COLE

TO HAMMER,
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bum, I imagined Lightning Seeds
branching out into being a band—not
a straight studio project like before.”

This time, Broudie and his co-pro-
ducer, Simon Rogers, bounced guitar
parts and song ideas off each other
while developing material in the stu-
dio.

“It was a natural progression which
left the doors open to get a band to-
gether and play live, which I now plan
to do. That’s why I called it Lightning
Seeds—not Ian Broudie and a backing
band. I wanted to be able to naturally
and gradually evolve into a group of
creative people getting together.”

At the same time, though, Broudie,
who cites Brian Eno and Phil Spector
as his major composer/producer in-
fluences, maintained his unabashed
love for the pop-song structure.

Says Broudie, “It’s very difficult to
write a pop song that isn’t trite, that
you can only listen to three times be-
fore going back to your Led Zeppelin
albums.”

Broudie is now assembling a touring
band for a Lightning Seeds tour
expected in the U.S. in late summer.

FIONA TAKES FLIGHT

Geffen A&R executive John Kalodner
has been eyeing a gap in the pop and
rock charts ever since former rock si-
ren Pat Benatar turned her attentions
to the blues. And now he’d like nothing
more than to fill that slot with singer
Fiona Flanagan.

“That sounds all right to me,” jokes
Fiona, who has remained a constant
presence on the hard-rock scene since
her 1985 debut album for Atlantic Rec-
ords. But the singer never achieved a
commercial breakthrough on Atlantic,
despite a couple of acting roles and the
1989 MTV hit “Everything You Do
(You're Sexing Me),” a duet with Kip
Winger.

Kalodner is hoping to change that
with “Squeeze,” which marks Fiona’s
debut for Geffen Records. Produced
by Mare Tanner, the album is a
straight-ahead rock collection by a va-
riety of writers, including proven hit
makers Diane Warren and Jani Lane
of Warrant. The goal, says Kalodner,
was a Benatar-style album, peppered
with pop singles.

“I was going for what Pat Benatar
was doing when she was selling 5

JIM BESSMAN (Continued on page 18)
AMUSEMENT BUSINESSe®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GLORIA ESTEFAN | Miami Arena March28 | $986564 11556 | New World
NEW WORLD SYMPHONY Miami $50/%$29/ sellout Symphony
$24/319
ERIC CLAPTON Reunion Arena April 25 $486,080 18,326 Beaver Prods.
Dallas $35/$25 sellout
U2 Reunion Arena April 5 $447,175 17,999 Stone City
THE PIXIES Dallas $25 sellout Attractions
THE MUSIC OF ANOREW Fox Theatre April 21-26 $370,120 19,197 Theatre League of
LLOYD WEBBER Atlanta $24.50/310 3r.424 Atlanta
u2 San Diego April 15 $345,600 13,824 Bill Silva Presents
THE PIXIES Sports Arena $25 seliout Avalon Attractions
San Diego
u2 ASU Activity April 10 $332,550 13,302 Fey Concert Co.
THE PIXIES Center $25 sellout
Arizona State
Univ.
Tempe, Ariz.
HAMMER Spectrum April 22 $325,916 12,781 AH. Enterprises
B0YZHl MEN Philadelphia $25.50 17,352
JOOECH
OAKTOWN's 35.7
GEORGE STRAIT ARCO Arena April 25 $269,010 13,060 Varnell Enterprises
PAM TILLIS Sacramento, $21 sellout
Calif.
ERIC CLAPTON Kiefer UNO April 27 $238,285 9,541 Beaver Prods.
Lakefront Arena $35/$25/%22 sefiout
Univ. Of New
Orleans
New Orleans
BRYAN ADAMS The Pyramid Aprit 25 $229,7% 12,351 Mid-South
THE STORM Memphis $20/%17.50 15,000 1 Concerts
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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The lead item in this week’s column
was written by Deborah Russell in
Los Angeles.

THE BOYS FROM DISNEY:
Style. Dignity. Class.

These are the words songwriting
partners Richard and Robert
Sherman use to describe the songs
written by the likes of composers
Jerome Kern and Richard Rod-
gers and lyricists Lorenz Hart and
Oscar Hammerstein.

The same words should be used
to describe Sherman & Sherman.

Between 1961-74, the Sherman
Bros. wrote

Set Displays Shermans’
‘Supercalifragilistic’ Skills

vorite Sherman Bros. song, says
Bob, and Disney would often tell
Dick to play it during Friday after-
noon meetings.

The Sherman Bros. have won
Grammy and Academy Awards;
their songs have been featured in 28
Disney movies and 25 Disney TV
shows; and their songs can be heard
in attractions at Disneyland and
Walt Disney World.

They estimate they’ve published
some 500 songs, and written twice
that many. A number of new Sher-
man Bros. tunes can be heard in the
Hemdale film “Little Nemo,” set

for summer

sic, includes some of the best-loved
American classics of all time.

On May 12, Walt Disney Rec-
ords will release a 26-track retro-
spective of the Shermans’ Disney
career. “The Sherman Bros.: Walt
Disney’s  ‘Supercalifragilistic’
Songwriting Team” pays much-de-
served tribute to the skills of these
two prolific writers.

“We're from the old school,” says
Dick Sherman, who notes the broth-
ers collaborate on both musiec and
lyrics. “We’re not performers.
We're strictly tunesmiths. We write
the song and then hope that some
wonderful, talented voice will come
along and give wings to it.”

Over the years, a number of tal-
ented voices have given wings to
Sherman Bros. tunes—including
Julie Andrews, Louis Prima, Hay-
ley Mills, and Angela Lansbury—
that were featured in such movies
as “Mary Poppins” “The Jungle
Book,” “The Parent Trap,” and
“Bedknobs And Broomsticks,” to
name just a few.

While re-examining the Wonder-
land catalog, the Shermans redisco-
vered such personal favorites as
Maurice Chevalier singing “The
Aristocats” shortly before his death
in 1972, plus Louis Armstrong’s
“Ten Feet Off The Ground” and
Burl Ives’ “The Ugly Bug Ball.”

In addition to these gems, the col-
lection also includes Annette Funi-
cello’s “Tall Paul” (the brothers’
Disney debut), as well as their TV
theme to “The Wonderful World Of
Color.” The closing track is a
14-second recording of the brothers
actually singing with Disney him-
self.

What’s more priceless than the
songs are the histories behind them:
“It's A Small World” was a problem
song “written under the gun,” says
Bob, while “Supercalifragilisticex-
pialidocious” was an “atrocious and
precocious” word the brothers
made up as kids during a contest in
summer camp, says Dick. “Feed
The Birds” was Walt Disney’s fa-

more than 150 - release.
tunes under wnrns M I

the creative DEALS: Po-
genius of . ] lyGram/Is-
Walt Disney. =1 land has ac-
The catalog, 3 quired the
published by Jimmy Webb
BMI’s Won- 3 catalog, which
derland Mu- by Irv Lichtman includes

standards such as “MacArthur
Park” and “Wichita Lineman,”
among others. Under the deal,
Webb will also deliver new material.
Also, Beacon Films, responsible
for “The Commitments,” has signed
a publishing agreement with the
company, including publishing
rights to works by John Hughes,
Robert Arkin, and the Corrs. In
yet other arrangements, Poly-
Gram/Island has made publishing
deals with singer/writer Tevin
Campbell, the Outfield, and Thurn
& Taxis ... Zomba Music Pub-
lishing has made an exclusive
worldwide co-publishing deal with
Clifton Dillon, aka Specialist,
manager and executive producer of
hit maker Shabba Ranks. The deal
includes co-publishing of five other
artists signed to Clifton, including
Cobra, currently completing his
Sony debut album, and Richie Ste-
vens, the featured vocalist on the
first Soul I1 Soul single from its
new album due shortly, as well as
copyrights on Ranks’ album and hit
single, “House Call” . .. Jazz vocal-
ist Cassandra Wilson has affiliated
with SESAC, the performing rights
group. She’s just released her
fourth album, “Cassandra Wilson
Live,” on JMT/PolyGram . .. TRF,
the New York-based production
musie library, has added the Image
library to its more than 50,000 selec-
tions now available. Other produc-
tion music units under the TRF
banner are Bosworth, Carlin, Tele
Music, MP 2000 (Montparnasse),
and the BMG Library on the RCA
label.

PRINT ON PRINT: The following
are the best-selling folios at Music
Sales Inc.:

1. Red Hot Chili Peppers, Blood
Sugar Sex Magik

2. The Cure, Disintegration

3. Paul Simon, The Concert In The
Park

4. Bob Dylan’s Greatest Hits

5. Cat Stevens Greatest Hits

Four-time Dove Songwriter of the
Year Steven Curtis Chapman also
grabbed the Contemporary Album

prize. (photo: Don Putnam)

(photo: Don Putnam)

At the BMI Gospel Luncheon are
(seated) Dove nominee Kcihs
Troccoli, BMI president & CE

Frances Preston; (standing) Dove
nominee Paul Overstreet and Dove

Song of the Year winner Wayne

Kirkpatrick ("Place In This World").

{(photo: Don Putnam)

Michael English, named New Artist
and Male Vocalist, is shown backstage
at the Doves with BMI's Joe Moscheo.

Advertisement

NE WSMAKERS

Sandi Patti
was a Dove
winner in the
Female
Vocalist,
Inspirational
Recorded
Song, Short
Form Music
Video and
Children's
Music Album
categories.
(photo: Beth
winn)

o OIS

CeCe and BeBe Winans took home Dove
honors for Group of the Year and
Contemporary B?ack Gospel Recorded
Song. (photo: Don Putnam)

Performing at the BMI Gospel Luncheon are DC
Talk (Toby McKeehan, Michael Tait and Kevin
Smith), who won Doves for Rap Recorded Song
and Long Form Music Video. (photo: Don Putnam)

BMI Gospel Publisher of the Year is Sparrow
Song/Careers-BMG Music Publishing, Inc.: BMI's Roger
Sovine, Billy Ray Hearn, Randy Cox, Elwyn Raymer,
Peter York, Michael Puryear and BMI's Joe Moscheo.
(photo: Don Putnam)
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10 Queen, Fox, MTV,
Radlio Vision
and all the Participants
and Courageous Sponsors
of the

Freddie Mercury
Tribute Concert

Jor AIDS Awareness:

You are the
Champions.

Sincere thanks for all you've
done to make the world a better place.
A place without HIV/AIDS.

AN AVFAR

American Foundation for AIDS Research

(800) 39-AmFAR

LOs ANGELES NEW YORK WASHINGTON

We're also bonored to be in partnership
with our friends at AIDS Project Los Angeles.
Keep up the good work. Fight the good fight.

Artists & Music

ARTIST DEVELOPMENTS

(Continued from page 16)

million records,” says Kalodner.
“There’s a huge opening there.
Huge. The other artists who have
tried it didn’t have good enough
songs. It’s that simple.”

Fiona spent a year writing songs
and searching for outside material
for the new album. In the end, only
three of her own compositions, co-
written with Tanner and others,
made the cut. But she insists her ego
was not bruised by the process.

“I think it would have bothered me
more earlier in my career,” says
Fiona. “But I decided it was more
important to have the best songs we

could on there, instead of putting
something on just because I wrote it.
I've seen my name enough to last a
lifetime.”

Indeed, the singer is now sharing
her name with a permanent band,
billed as Fiona (4 la Bon Jovi, Van
Halen, ete.), with guitarist Dave
Marshall, former Y&T drummer
Jimmy DeGrasso, and bassist Laura
MeDonald.

“She’s as serious as a heart attack
about being successful,” says Ka-
lodner. “That’s why I wanted to sign
her. She’s really determined.”

STEVE APPELFORD

DIVERSE STYLES MEET AT CROSSROADS

(Continued from page 14)

literate alternative pop/rock of the
Gunbunnies, and Neighborhood Tex-
ture Jam, an exciting hard rock/funk
amalgamation that made the Chili
Peppers seem lightweight.

Dance/pop artist Kevin Paige
turned in an impressive set and the
Mother Station’s performance, fea-
turing the incredible blues-influenced
wailing of Susan Marshall, got people
talking. In the blues department,
Sherman Robertson transcended
cliché with a fine set. John Carbo, one
of the most heavily attended slots of
the event, was unfortunately beset
with a sore throat. Nevertheless, his
soulful urban pop is definitely worth
checking out.

Logistically, Crossroads '92 ran al-
most without a hitch. Most of the ac-
tivity was centered on Beale Street,
with alternative talent located at the
616 Club, a mile away. Trolley shut-

JON SECADA GOES ON RECORD

(Continued from page 14)

“I was doing a lot of songwriting
before I met him, but there was no
definite focus,” recalls Secada, who
at the time he met Estefan had just
earned a Master’s degree in jazz vo-
cal performance from the Univ. of
Miami. “I wasn’t directing my
songwriting toward any particular
style. I just wrote a song and it was
good, but I didn’t feel it was focused
enough—especially when it came to
writing for myself.

“It took us awhile to eventually
get where we felt we had a personal-
ity going for me, where there was
something that I felt comfortable
singing, and that it would be good
enough to get me a recording con-
tract.”

Secada, who was born in Cuba
and reared in Miami, signed his rec-
ord deal with SBK shortly after the
label’s A&R rep, Nancy Brennan,
saw him perform last year as a back-
ing vocalist during Gloria Estefan’s
“Into The Light” tour. Secada de-
scribes his eponymous label debut
as a “combination of rhythm and
blues, Soul II Soul, and a little bit of
Latin spunk.” The album—due out
Tuesday (5)—was produced by Emi-
lio Estefan, along with Miami Sound
Machine members Jorge Casas and
Clay Ostwald.

The 12-song album also contains
two Spanish-language tracks, in-
cluding “Otro Dia Mas Sin Verte,” a
Spanish-language version of the

tles to the 616 Club were provided but
use of other currently inactive Beale
Street venues would have given the
event more focus.

“There are some bands getting
signed out of this,” says Eli Ball, inde-
pendent producer at Warehouse Stu-
dios. “Out of all the showcases nation-
ally, this is one of the four or five best
I’ve seen, and that’s pretty damn
strong. A lot of the success of the
event came from its diversity. There
was a healthy black participation, a
good country participation, and there
was jazz on the street. It worked! It
was very cool to see all those different
kinds of music and all these cultures
of people coming together on the
street at the same time, and not have
any problems. There were gangsta
rappers doing their thing on the
street right next to rednecks with
cowboy hats on. How cool can it be?”

leadoff single “Just Another Day,”
lodged at No. 71 with a bullet on the
May 2 Hot 100 Singles chart.
“When I signed with the com-
pany,” says Secada, “they realized I
sang in Spanish and they said, ‘Why
don’t you do two of the tracks in
Spanish?” Now they're even think-
ing in the future of me doing a Span-
ish-language record because they
don’t have a crossover artist.”
Secada is planning a series of ra-
dio promotion tours in May and
June.
JOHN LANNERT
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R&B

Impact SuperSummit Hits On Wide Range Of Topics

B BY JANINE MCADAMS

ATLANTIC CITY, N.J.—This year’s
Impact SuperSummit VI, held April
24-26 at the Bally’s Park Place Hotel
& Casino here, didn’t emit the same
sparks as last year’s meet, where
there was a groundswell of support
for the failing Apollo Theatre and the
industry got a preview of platinum
acts Boyz II Men and Jodeci. But it
covered a good deal of ground and
was solidly attended.

Jules Malamud, conference organ-
izer, says he is very pleased with the
content and the turnout. “This has
been the best ever,” he says. He adds
that registration numbers were up
since last year’s summit, but will not
give exact attendance figures. “We're
not interested in numbers,” he says.
“We're interested in giving quality to
those who do come.”

The conference, sponsored by the
Pennsylvania-based black music
trade paper, covered topics from
guerrilla marketing tactics and the
effects of rap music lyrics, to the evo-
lution of fusion music styles and how
to combat bootlegging.

Keynoter Irving Azoff, head of Gi-
ant Records, paid tribute to the enor-
mous strength of R&B-oriented mu-
sic and to the creative powers of its

executives. “American black music
product is now driving the worldwide
music machine,” he said. “Following a
wave of billions of dollars of music ac-
quisitions, one can draw a direct line
from music created on the streets and
marketed and broken by [black music
executives] that goes all the way from
Tokyo to New York to London stock
exchange.”

NEW JACK PANEL SWINGS

One highlight that got people talk-
ing was the “New Jack Executives
Panel” moderated in homeboy fash-
ion by LaMont Boles, VP of opera-
tions/GM of LaFace Records. With a
panel of 11 up-and-coming and newly
arrived executives from radio and
records—including Giant’s Cassan-
dra Mills, Perspective’s Kevin Flem-
ing, Columbia’s Angela Thomas,
WPEG Charlotte, N.C.'s Wayne
Brown, MCA business affairs attor-
ney Donald Walton, managers
Shakim and Hiram Hicks, EMI Re-
cords Group’s Glynice Coleman, and
others—Boles attempted to smash in-
dustry stereotypes and get at the real
ways in which a dedicated individual
can start at an entry level and move
up to a position of power. Each panel-
ist was asked to explain how they got
their start in the business, with Boles

asking such questions as “Where the
hell did you come from?” of Motown
VP of A&R/GM Steve McKeever;
“Who did you screw to get your
job?”of Blossette Kitson-Elliott, VP
of A&R for Island; and “Is the rumor

‘The elevation of
more black
executives means
there is more
roomn for us’

true that you got your job because
you're Hammer’s brother?” of Louis
Burrell, president of Bust It. While
this approach may have ruffled some
feathers, Boles warned the audience
that he would be direct. He had also
discussed the questions with each
panelist beforehand.

While the panelists also identified
what they felt are their greatest ob-
stacles in the business, such as the
Ivory Tower syndrome at labels
where executives are too far from the
street to understand the music, over-
all the mood was upbeat, with Mills
summarizing: “The black music in-

dustry is going through a major
change, bringing in younger people.
Busby’s move [to CEO/chairman of
Motown] revolutionized the industry.
The elevation of more black execu-
tives means there is more room for
us.”

LABEL-RADIO RELATIONSHIP

The ongoing friction between rec-
ord labels and radio was discussed at
the keynote session, “Partners For
Progress Or Casualty By Choice.”
Ernie Singleton, president, black mu-
sic division, for MCA, represented
the record side, citing the importance
of radio in breaking new artists and
calling for more support in terms of
more frequent, creative, and timely
promotions at stations.

Charles Warfield, GM of WRKS
New York, began his dynamic state-
ment by expressing regret that
NARAS president Michael Greene,
who was scheduled to moderate the
session, could not attend due to per-
sonal business. Warfield took excep-
tion to a recent Billboard Commen-
tary by Greene in which Greene
stated that programmers no longer
cared about music and that consult-
ants are paid to deliver rapid ratings.
“These remarks went out from the
president of an organization that

Panel Explores Direction Of Evolutionary Music

AT IMPACT SUPERSUMMIT VI, which took
place April 24-26 (see story, this page), IAAAM co-
founder Dyana Williams led a panel discussion on
“Evolutionary Music: Fusion Styles Of The '90s.” I
was drafted at the last minute to sit on this panel
with Gerry Griffith, senior VP, black music, Arista;
singer El DeBarge; saxophonist George Howard,
songwriter/producer Bernard Belle; and produ-
cer/recording artist Bobby Konders. I was per-
fectly happy to participate, in light of my recent
musings in this column about African-American
artists making music other than R&B and in last
week’s cover story on “alternative” rap artists.
The Impact panel got bogged down in discus-
sions not exactly relevant or helpful to the topic
at hand: There was a sentiment that (as I under-
stood it) there is no such thing as fusion since
all styles of musical expression are essentially
African-American in origin and should be la-
beled only as such (the motto of the desperately

story—Arrested Development, Disposable Heroes
Of Hiphoprisy, Me Phi Me, Divine Styler, and
Basehead—as well as the dancehall/reggae hip-hop
and Latin hip-hop artists and all of the abovemen-
tioned artists make music that is the foundation for
the 21st century. Who knows if they will be huge
successes? They are planting the seeds of musical
progress and laying their foundation for a new gen-
eration of music makers.

In researching last week’s alternative rap story,

arrogant/insecure artist: Don’t categorize me!);
recourtings of rocent artistic ondeavors
panelists that, while of anecdotal interest, shed
no light on whether they felt there is a fusion
movement afoot; and a tedious discussion of the
pros and cons of sampling.

The panel topic is relevant as we surge through
the "90s. Look at the popularity of the doo-wop-hip-
hop movement, which is producing even more prac-
titioners. Giant’s latest act, Good To Go, is a girl
group taking this concept in hand—it is fusing 40-
year-old vocal traditions with decidedly *90s hard-
core beats. Tracy Chapman, who as a young Afri-
can-American artist surprised many by reviving
folk music traditions, is returning with her third
Elektra album. Spanish-language dancehall was
brought to our attention via Columbia’s “Dancehall
Reggaesparfiol” compilation. Hollywood BASIC’s
Zimbabwe Legit, two brothers who rap in a mix-
ture of their native Ndbele dialect and English, in-
ject modern African influences into hip-hop. The al-
ternative rap acts mentioned in last week’s

by Janine McAdams

a few people made interesting comments about the
trend. Daddy-O, producer and former member of
Stetsasonic, says these new fusion artists repre-
sent “the natural progression of things. Stetsasonic
was doing it for a long time. When Boogie Down
Productions and Public Enemy became the green
light for message music in rap, we were the green
light for live music and jazz. Now it’s being taken
to another level.”

Instead of aping the rap styles and images al-
ready established, these artists innovated with what
was aurally and physically available to them.

“There are a lot of young kids who have grown
up taking their listening experience and developing
it from their own personal point of view,” says Ron
Baldwin, manager of A&R at Imago. “I don’t think
as an artist [Basehead’s Michael Ivey] is con-
sciously charting a new course for this style of mu-

sic. He’s the product of what he’s been listening to.”

“We didn’t sit down and consciously decide to
make something new,” says Rono Tse, one half of
the Disposable Heroes Of Hiphoprisy. Tse and part-
ner Michael Franti had performed as part of the
now-defunct group the Beatnigs. “The background
we had [in the Beatnigs] was of performing out of
nothing: metal garbage cans and chains.”

What is also interesting is that a few rappers have
evolved their style due to dissatisfaction with hip-
hop stereotypes. Rappers Divine Styler and Me
Phi Me both reinvented themselves. Styler had
had a previous album, “Word Power,” released
on Epic two years ago, and says he was discour-
aged from being too experimental on that album
by his label. Me Phi Me, a native of Flint, Mich.,
says that as a teen he was rapping on the streets
with pal M.C. Breed. Now a resident of Tennes-
see, the state immortalized in Arrested Develop-
ment’s debut single, Me Phi Me says, “I got so

fed up with the same old, everyday crap that a
lot of MCs were kicking—that I was, too. You
talked about the gold chains, your sneakers, the
size of your penis. I just got sick of it. I just star-
ted writing a whole ‘nother way.”

There is a popular fear that the more successful
and broad-based hip-hop becomes, the more it will
cease to be a “black thang” and will be “stolen”
or co-opted the way rock’n’roll and to a lesser extent
jazz and blues have been. Says Bill Stephney, head
of Stepson Records, “There is that paranoia. But if
we sought to control rap, we get into that whole
thing of white people being able to steal a culture.
No one can steal what you protect and support.”

FOR THE RECORD: Due to some production sna-
fus, a couple of lines fell off the end of Havelock Nel-
son’s feature on Daddy-O in the April 25 issue. The
last sentence should have read: “The company [Oke-
doke] also oversees the careers of producers Ed
Lawson, Bamba War, Cazerny Barr, and Will Ro-
berson.”

wouldn’t know how to identify or de-
fine any of the new music, much less
acknowledge this new music,” said
Warfield.

RETAIL SUMMIT BOWS

A new feature in the Impact lineup
proved highly successful. The first
annual Impact/Billboard Retail Sum-
mit, co-chaired by Beverly Taylor of
Cleveland’s House Of Music and Bill-
board’s Terri Rossi, received a strong
response to its Sunday schedule de-
voted to retail issues. According to
Rossi, between 65 and 70 stores were
represented among those who
attended the Sunday meetings. These
were in addition to Impact regis-
trants who also attended.

The summit represented one of the
few formal opportunities independent
black retailers have had to air their
views, apart from the National Assn.
of Recording Merchandisers conven-
tion. Therefore, each issue elicited
strong emotional response and audi-
ence participation.

For example, attendees seemed
universally angry about the loss of
business due to bootleggers and ille-
gal cassette vendors. At the “Over-
coming Obstacles Of Illegal Competi-
tion” panel, they learned what the
Recording Industry Assn. of America
is doing to combat the problem. Ste-
ven D’Onofrio and investigator Ken
Giel of the RIAA’s Anti-Piracy Unit
described how their efforts, which in-
clude the Street Vendor Alert Pro-
gram and the 1-800-BAD-BEAT
number, work to get vendors and dis-
tributors off the streets. Many of
those in attendance agreed that ille-
gal vendors are sapping their busi-
ness and that vendors sell primarily
rap, blues, and gospel—all African-
American music forms.

TEMPERATURES RISING

“Retailers Speak Out” allowed
some of the more prominent inde-
pendents to describe what does and
does not work in terms of sales pat-
terns, merchandising, one-stop ser-
vice, and promotions in their stores.
But the final session, “Automate Or
Evaporate,” moderated by Michael
Ellis, director of charts for Billboard,
raised temperatures again. Compu-
terization in general was hailed as a
way to better control and manage
stores. “We’re doing 80% more busi-
ness with 30% less overhead,” said
Steve Libman of Nova Distribution of
his investment in a computer system.
But conversion to the SoundScan re-
porting system, which was described
in detail by Ellis and Leann Sanders
of SoundScan, raised a number of
questions.

Sanders pointed out that the
SoundScan data collected is identified
in the computer only by store size
(major chain, chain, rackjobber, or in-
dependent) and by geographic area,
and that the identity of the store is
stripped to assure confidentiality. Ac-
cording to Ellis and Rossi, the R&B
albums and singles charts are
expected to be converted by summer,
with the singles chart being confi-
gured on SoundScan, BDS data (mon-
itored airplay), and 'some playlist in-
formation.
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13 | 13 | 13 | 15 | 2PAC INTERSCOPE 91767*/ATLANTIC (9.98) 2PACALYPSE NOW | 13 NEW ) 1 | SOUNDTRACK SOLAR 75330/EPIC (10.98 EQ) DEEP COVER | 66
14 1 12 1 11 BRBE PATT! LABELLE ® sor 10139 508 —— NEWD | | | MELI'SA MORGAN PENDULUM 61273+ /ELEKTRA (9.98) STILLIN LOVE WITH YOU | 67
15 15 12 49 BOYZ Il MEN A 2 MOTOWN 6320* (5.98) COOLEYHIGHHARMONY 1 68 59 51 25 iCE CUBE A PRIORITY 57155 (9.98) DEATH CERTIFICATE 1
16 16 17 16 MINT CONDITION PERSPECTIVE 1001%/A%M (9.98) MEANT TO BE MINT 13 69 60 54 3l MC LYTE FIRST PRIORITY 91731*/ATLANTIC (10.98) ACT LIKE YOU KNOW 14
30 | 5 | 3 | DAS EFX ATCO EASTWEST 91827+ (9.98) DEAD SERIOUS | 17 70 | 75 | 70 | 13 | DON DIEGO ULTRAX 0502 (9.98) RAZZ | 70
18 18 18 23 SHANICE MOTOWN 6319* (9.98) INNER CHILD 13 n 51 38 49 SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL 4
19 | 17 | 14 | 26 | HAMMER A3 caPITOL 98151 (9.98) TOOLEGITTOQUIT | 3 72 | 78 [ 74 (G JOHANIE TAYLOR I KNOW IT'S WRONG, BUT | JUST CAN'T DO RIGHT | 59
LAY D. AND THE NEW GET 3 ;
20 | 20 | 23 | 11 | LUKE LUKE 91830%ATLANTIC (10.98) | GOT SHIT ON MY MIND | 20 @D 80 | — | 2 | SHAYD AND THE RUNKY[CREW WE'RE GOIN' OFF | 73
QD 2 | 27 | 8 | FU-SCHNICKENS Jive a1472% 9.98) F.U.- DON'T TAKE IT PERSONAL | 21 74 | 73 | 65 | 67 | TONYTERRY EPic45015(9.98€Q) TONY TERRY | 35
22 | 23 | 24 | 11 | GLENN JONES atanTic 82352* (10.98) HERE | GO AGAIN 2 15 | 77 | 75 | 42 | HEAVY D. & THE BOYZ A UPTOWN 10289/MCA (9.98) PEACEFUL JOURNEY 5
23 19 19 30 gﬁé&sﬁ&ug%ﬁg‘%&&é&;os o DIAMONDS & PEARLS 1 76 71 66 33 | COLOR ME BADD A 2 GIANT 24429 /REPRISE (9.98) C.M.B. 10
24 1 21 1 20 | 17 | SoUNDTRACK @ souL 10462'/M(;A ('w o e | 3 77 | 74 | 73 | 18 | BUST DOWN EFFECT 3005*LUKE (9.98) NASTY BITCH (CHAPTER 1) | 56
% | 2 | 21 9 BOOGIE DOWN PRODUCTIONS JIVE 41470" (9.98) SEX AND VIOLENCE | 20 78 | 68 | 64 | 25 | BIG DADDY KANE COLD CHILLIN' 26716%REPRISE (9.98) PRINCE OF DARKNESS | 25
% 27 28 9 TOEIPUBEIET o A aeoe ot JOE PUBLIC % 19 64 58 45 NATALIE COLE A 4 ELEKTRA 61049 (13.98) UNFORGETTABLE 5
80 79 88 3 SISTER SOULJAH EPIC 48713 (9.98 EQ) 360 DEGREES OF POWER 79
i 25 25 31 MARIAH CAREY A 3 COLUMBIA 47980 (10.98 EQ) EMOTIONS 6 e
28 | 28 | 22 | 26 | BLACK SHEEP @ MERCURY 848368 (9.98) A WOLF IN SHEEP'S CLOTHING | 15 94 | — | 39 | DAMIAN DAME LAFACE 2-6000/ARISTA (9.98) DAMIAN DAME | 21
D.J. MAGIC MIKE & M.C. MADNESS ® ,
29 28 26 12 | SIR MIX-A-LOT DEF AMERICAN 26765/REPRISE (9.98) MACK DADDY 21 82 I 63 28 | ClieeTaH 5405 (9 98) AIN'T NO DOUBT ABOUT IT 31
30 | 290 | 29 | 42 | BEBE & CECE WINANS @ capiTor 52078° (9.98) DIFFERENT LIFESTYLES | 1 83 | 84 | 80 | 5 | FATHER DOM WRAP B105*(CHIBAN (9.98) FATHER DOM | 80
@ 37 67 4 ARRE?JSEEIEZ%V/EE%?@N;S;‘T 3 YEARS 5 MONTHS & 2 DAYS IN THE LIFE OF. . . 3] 84 85 — 2 BEN E. KING iCHIBAN 1133* (9.98) WHAT'S IMPORTANT TO ME 84
CHRY: i X
@ 32 31 5 TNBRANSTE cwiles o S VERSITANE 3 85 86 84 15 TECHMASTER P.E.B. NEWTOWN 2208 (3.98) BASS COMPUTER 83
= : ()| 92 | — | 2 | BASSPATROL JoEY BOY 300 (8.98 THE KINGS OF BASS | 86
33 | 31 | 33 | 30 | ATRIBE CALLED QUEST @ JvE 1418+ (9.98) LOW END THEORY | 13 BOYI300418 98
87 89 | — 2 MAY MAY SCOTTI BROS. 75233 (9. THE INTRODUCTION 87
34 | 38 | 38 | 28 | UM.C'S WiLD PITCH 97544/6RG 9.98) FRUITS OF NATURE | 32 B
AR T T— S — R NEWD | | | RANDY CRAWFORD WARNER BROS. 26736 (10.98) THROUGH EYES OF LOVE | 88
7 3 S— : E—— THE WOMAN AN 36 89 | 87 | 97 | 46 | PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1
—3 WARNER BROS. * H
3 39 = 51 e DRI R I EETTE N EITNE 1 90 81 76 21 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONS OF THE P 23
4l 15 6 POOH-MAN (MC POOH) JIVE 41476 (9.98) FUNKY AS | WANNA BE | 38 91 97 77 11 | B.B.KING MCA 10295 (9.98) THERE IS ALWAYS ONE MORE TIME 76
EW VARIOUS ARTISTS 5 . ; 5
39 | 36 | 36 [ 27 | 2ND 1 NONE PROFILE 1416 (9.98) 2NDIINONE | 26 NEWD | 1 | R e e WHITE MEN CAN'T RAP (MUSIC FROM "WHITE MEN CAN'TJUMPY) | 92
40 | 33 | 30 | 25 | ATLANTIC STARR RePRISE 26545+ (.98) LOVE CRAZY | 25 8 |70 | 61 | 32 | KARYN WHITE @ WARNER BROS. 26320* (10.98) RITUAL OF LOVE | 7
(30 | NEW 1 SPICE 1 JIVE 41481* (9.98) SPICE 1 94
65 | 91 | 3 | COLLEGE BOYZ virain 91656+ (9.98) RADIO FUSION RADIO | 41 >
95 91 78 49 | CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE 13
42 | 38 | 4 19 | JODY WATLEY mcA 10355 (10.98) AFFAIRS OF THE HEART 21 N i — -
BARRY WHITE A&M 5377 (9.98) PUT ME IN YOUR MIX
43 40 35 43 PHYLLIS HYMAN PIR 11006%/200 (3.98) PRIME OF MY LIFE 10
ale e T o — 2 97 96 98 4 CHOICE RAP-A-LOT 57172*/PRIORITY (9.98) STICK & MOOVE 93
CECE PENISTON A&M 5381+ (9.98)
98 93 89 4 CALLOWAY SOLAR 75326*/EPIC (9.98 EQ) LET'S GET SMOOTH 89
45 43 48 7 THE HARD BOYS A E.I. 4120%ICHIBAN (8.98) A-TOWN HARD HEADS 43 —
Bl % |5 - " v 99 | 88 | 83 | 34 | POORRIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY | 23
CHERRELLE TABU 4005*A&M (9.98) WOMAN -
— 100 | 95 | — | 17 | JERMAINE JACKSON LAFACE 2-6001*ARISTA (9.98) YOU SAID 39
47 46 39 27 | CHRIS WALKER PENDULUM 61136~/ELEKTRA (9.98) FIRST TIME 32
@ T () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
(48)| 49 | 62 | 6 | CHIC warneR Bros. 26394+ (10.98) CHIC-ISM | 48 ARIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
49 45 40 29 SCARFACE RAP-ALLOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACK 13 on cassette and CD. *Asterisk indicates viny! LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels
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The NEW album from TYRONE DAVIS
"Something's Mighty Wrong" ICH 1135-LP, MC, CD
featuring his NEW single "Something's Mighty W-ong" 92-255

i

Somethilng's Mighty Wrong

@ NAIRID

Distributed by Icniban Records, Inc., P.O. Box 724577, Atlanta. Georgia 30339. Tel; (404) 926-3377 Fax: (404) 926-2774
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The NEW album from MC Breed
"20 Below" WRA 8311-MC/CD
featuring his NEW sing e

"Ain't To Be F. .. ed With" 92-105

PAREMNTAL

AJVISORY

IXBLICITLYRICS

Parental Advisory
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RHYTHN
SLLTION

REAL WOMAN: “All Woman” by Lisa Stansfield (Arista) rises to the
top of the Hot R&B Singles chart with reports from 94 stations. It has No.
1 reports from four stations, and at 67 other stations it still has a strong
chance to move up on playlists. The album “Real Love” holds at No. 12,
but after making steady increases over the past few weeks, it regains its
bullet. On the R&B Radio Monitor chart it is on 61 stations. It gets pushed
back on that chart 8-9, even though it increases in points. Also, two records
jump foreefully over it: “Jump” by Kris Kross (Ruffhouse) leaps 13-2 on
the monitor, gaining airplay on four stations for a total of 58 out of the 63
monitored stations. “Love You All My Lifetime” by Chaka Khan (Warner
Bros.) bounces back 12-7. The performance of this record on the monitored
chart has been affected by the release of new mixes. Currently there are
six mixes in the monitor’s library, the last of which was active for only one
chart day. “Lifetime” gains one station, therefore receiving airplay on all
of the monitored stations. The only other record on the monitor with airplay
on the entire panel is “Love Me” by Tracie Spencer (Capitol).

MO MONEY: “My Lovin’ (You're Never Gonna Get 1t)” by En Vogue (Atco
EastWest) moves up on the playlist-based chart 6-3, with reports from 97 sta-
tions. It gets No. 1 reports from eight stations. On the monitored chart it earns
a bullet at No. 1 for the third week. It gains airplay on one station, for a total
of 62. “Jump” by Kris Kross now has reports from 83 playlist-based stations,
gaining WJFX Fort Wayne, Ind. It is No. 1 at six stations.

ALTERNATIVE ALTERNATIVES: “Tennessee” by Arrested Develop-
ment (Chrysalis) gains radio reports from 11 stations, including WBLS New
York; WQQK Nashville; WPGA Macon, Ga.; KKBT Los Angeles; ard WHRK
Memphis. It now has reports from 63 stations. “They Want EFX” by Das
EFX (Atco EastWest), while more mainstream in its musical style, entered
the chart four weeks ago strictly on sales points. Last week was the first week
it gained radio reports and 27 stations listed it. This week it earns activity
at 21 more. It is on a total of 48 stations. On the monitor, 42 stations register
actual airplay.

FYI: In lieu of a printed Radio Action Box, the following is a list of some
of the records already on the chart that got double-digit adds this week: “This
Is The Way We Roll” by Hammer (Capitol)—18 stations; “Sensitive Lover”
by the Isley Brothers (Warner Bros.)—15; “You Remind Me” by Mary I.
Blige (Uptown)—14; and “How Do I Love Thee” by Queen Latifah (Tommy
Boy)—12.

Biboard. R&B Radio Monitor.

Compiled from a national sample of monitored R&B radio stations by Broadcast Data Systems. 63 R&EB stations are
monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, which are computed
by cross-referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the
Hot R&B Singles chart, which uses playlists, rather than monitored airplay. Tracks moving up the chart with airpiay
gains. © 1992, Billboard/BPI Communications.

CHAKA KHAN (WARNER BROS.) TOMY TERRY (EPIC)

z =
S s}
£lg|TITLE £)g|g|TITLE
_ | & | ARTIST (LABEL) ~ | o | = | ARTIST (LABEL)
@ 116 MY LOVIN' 4 weeks at No. | @f 216 SOMETIMES IT'S ONLY LOVE
EN VOGUE (ATCO EASTWEST) o LUTHER VANDROSS (EPIC)
@ 1316 JUMP 2121 6 | STAY
KRIS KROSS (RUFFHOUSE/COLUMBIA)Y JODECI (UPTOWN/MCA)
(3)| 4 | 6 | COME & TALK TO ME 23120 | 6 | HERE 1 GO AGAIN
JODECI (UPTOWN/MCA) GLENN JONES (ATLANTIC)
4 | 2 | 6 | REMEMBER THE TIME HONEY LOVE
MICHAEL JACKSON (EPIC) ] 284 R. KELLY & PUBLIC ANNOUNCEMENT (JIVE)
513 |6 | MAKE IT HAPPEN 25|24 6 | IMsok.
MARIAH CAREY (COLUMBIA) BEBE & CECE WINANS (CAPITOL)
@ 146 GOODBYE @ 3| 4 SCHOOL ME
TEVIN CAMPBELL (QWEST/WARNER BROS.) GERALD LEVERT (ATCO EASTWEST)
@ 1216 LOVE YOU ALL MY LIFETIME 27|25 | 6 | EVERLASTING LOVE
8
9

6 | 6 | DON'T BE AFRAID 32| 4 | STILLINLOVE WITH You
AARON HALL (SOUL/MCA) MELI'SA MORGAN (PENDULUM/ELEKTRA}
8 | 6 | ALL wOMAN (20)| 29 | 6 | SANT HAVE MY MAN
LISA STANSFIELD (ARISTA) ALYSON WILLIAMS (OBR/COLUMBIA)
10! 5 | 6 | BREAKIN' MY HEART 30126 | 6 | 1 LOVE YOUR SMILE
MINT CONDITION (PERSPECTIVE/A&M) SHANICE (MOTOWN)
1|7 |6 | BABY HOLD ON TOME 31 (30| 6 | KEEP IT COMIN'
GERALD LEVERT (ATCO EASTWEST) KEITH SWEAT (ELEKTRA)
12|10 | 6 | SAVE THE BEST FOR LAST 38 | 2 | GIVING HIM SOMETHING HE ...
VANESSA WILLIAMS (WING/MERCURY) EN YOGUE (ATCO EASTWEST)
(13) 16 | 3 | INTHE CLOSET 10 | 2 | MONEY DONT MATTER 2 NIGHT
MICHAEL JACKSON (EPIC) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
WHY ME BABY? YOU REMIND ME
17(6 KEITH SWEAT (ELEKTRA) 3|3 MARY J. BLIGE (UPTOWN/MCA)
LIVE AND LEARN 34 | 4 | | DREAM, | DREAM
186

JOE PUBLIC (COLUMBIA) JERMAINE JACKSON (LAFACE/ARISTA)

DON'T MAKE ME BEG TONIGHT

LOVE ME
TRACIE SPENCER (CAPITOL) GARY BROWN (CAPTOL)

PLEASE DON'T GO

NU NU
BOYZ Ii MEN (MOTOWN) LIDELL TOWNSELL (MERCURY)

SOMEBODY LOVES YOU BABY

Joy
PATTI LABELLE (MCA) SOUL il SOUL (VIRGIN)

=ToTS
= =58
=
o
o

8@@@@ 588 [

15| 6 | AINT 2 PROUD 2 BEG __| 1 | THESAGA CONTINUES ...
TLC (LAFACE/ARISTA) THE BOYS (MOTOWN)
20) 23| 2 | DOITTO ME 39 | 6 | WE GOT A LOVE THANG
LIONEL RICHIE (MOTOWN) CECE PENISTON (A&M)

R&B

ARTISTS & MUSIC

THE RAP COLUMN

(Continued from page 23)

more patient,” he says.

Flex, whose sets now follow a care-
fully researched formula, adds, “My
selections are for the people, and 40%
of what I play I don’t like.”

FLYING HIGH: Fans of Cypress
Hill can catch it at the movies later
this year. The members of the Ruff-
house rap act have scored speaking
roles in Robert Townsend’s upcoming
black-superhero flick, “The Media
Man.” The group’s Sen Dog, B-Real,
and DJ Muggs will portray Los
Angeles gang members in the com-
edy. The trio was scheduled to play
the 19th annual Fifth Avenue Pot Pa-
rade and Smoke-In in Manhattan’s
Washington Square Park with Brand
Nubian and others May 2. On May
22, they will be hosting a gold-record
party at Santa Monica, Calif’s Mu-

seumn of Flying that will feature per-
formances by EastWest’s Das EFX,
Chrysalis’ Daddy Freddy, and
Tommy Boy’s House Of Pain, which
DJ Muggs produced. A Cypress re-
mix of the Beastie Boys’ “So What-
cha Want” will be available May 11.
The crew’s cut “A To The K” is out
now on Chrysalis’ “White Men Can’t
Rap” EP; “Shoot 'Em Up” appears on
the “Juice” soundtrack (SOUL).

ALL MIXED UP: Baba Professor
X The Overseer is completing a solo
album project, due early this summer
on Polydor. The X-Clan member and
black nationalist native son of Brook-
lyn activist Sonny Carson will join
forces with KRS-ONE, College
Boyz, Afrika Bambaataa, and oth-
ers on the track “Close The Crack
Houses.” PXO promises the song’s

words will be followed by action
through Blackwatch, the youth or-
ganization that spawned X-Clan. X-
Clan’s second album, “X-Odus,” due
May 19, is kickin’ afronautics with ti-
tles like “Cosmic Ark” and “Holy
Rum Swig.” Despite a surfeit of famil-
iar beats, the collection’s 11 conscious
cuts provide lots of hardcore jollies,
including PXO’s distinctive “heavens
to mergatroid” voice . . . La Grange’s
spare rock/rap/acid-jazz hybrid is one
of my favorite things of the moment.
Tracks like “Jump To The Rhythm”
and “Can’t Understand The Black
Man” fuse moody raps with lots of
guitar spunk and nimble bass
grooves. This self-distributed North
Carolina band is scheduled to play the
New Music Seminar next month.
“Jump To The Rhythm”(YGB Rec-

(Continued on page 27)
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You want to take your clients to something special. But what
about tickets? Easy. You have connections. Gold Card Event
connections. They save great seats for theater, concerts
and sports events. Just for Gold Card members like you.

THE GOLD CARD.

THE AMERICAN EXPRESS” GOLD CARD.

Call 1-800-223-2657, to apply.
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Northern Star Rises. T.C. Thompkins, left, president of newly formed Northern
Star Records, and George Tavares, VP of business affairs for the label, happily
sign their first artist, Dee Dee Wilde. The label is based in Miami. Wilde’s first
album, “Get-A-Way,” is due for release this month.

HOT R&B PLAYLISTS.

Sample Playlists of the Nation's Largest Urban Radio Stations
(These playlists am not based on monitored airplay, but are supplied by the stations)

P.D.: Vinny Brown

5 Kns Kross, Jump
i Lisa Stansfield, All Woman
1 Keith Sweat, Why Me Baby?
§ En Vogue, My Lowin' (You e Never Gon
q Tevm mphell,
¥ Bm 1! Men P|ease Don( Go
1 Vanessa Williams, Save The Best For L
2 Mariah Carey, Make It Happen
4 Jodeci. Come & Talk To Me
Joe Public, Live And Learn
Aaron Hall, Don't Be Afrad (From “Ju
r Vand mss, Sometimes It's Only
Glenn Jones, Here | Go A| f
Chaka Khan, Lave You Al My Litetime
Jody Watley, I'm The One You Need
Atlantic Starr, Masler iece
Gary Brown, Don't Make Me Beg Tonight
18 1 Gerald Levert, School M
21 Alyson Williams, Can't Have My Man
1 Meli'sa Morgan, Still In Love With Yo
18  Patti LaBelle, Somebody Loves You Bab
19 Michael Jackson, Remember The Time
20 CeCe Peniston. We Got A Love Thang
21  Mint Condition, Breakin' My Heart (Pr
Jodeci, Stay
Gerald Levert (Duet With Eddie Levert
nice, | m Cryin'
Jermaine Jackson, | Dream | Dream
Michael Jackson, In The Closet
Lionel Richie, Do It To Me
MaryJ Bllge You Remmd Me (From “S
ears Of Joy

n Kel Lruu«: Announcement, Honey

gn ite, The Way | Feel About You
Patti LaBelle, When You've Been Bless
The Boys, The Sa a Continues. .
Prince G._Diamonds And P
Mariah Carey, Can Let Go
Keith Sweat, Keep It Comin’
Pete Rock & C.L_ Smooth, They Reminis
Nice & Smooth, Sometimes | Rhyme Slow
Fu-! Shmkuns.lL:;‘ Sc'?moove

u Nu

Arested nt, Tennessee
A Tribe Called %uest Scenario
Das EFX, They Want EFX

Scarface, A |nute To Pray And A Seco
Blh The Lover In You
C.'S, 0ne To Grow On
lack Sheep, The Choice Is Yours

POWERCC/i

Philadelphia P.D.: Dave Allan
] En Voﬁue My Lown (Yon v& Never Gon

se Don
Aamn Hall, bont e Arad (From “Ju
ariah Carey, a € It Happen
Tracie Spencer, Love Me
Lisa Stansfield, All Wom:
’L(A::rs Vandrm. S&megng:; It's Only
weat, e Bal
Campbel, Coodbye

CIqu Khan, Love You AII My Lifetime
Watley, I'm The One You Need
Sledge, Take Me Back To Love Ag
Meli'sa Morgan, ShII In Love With Yo

P ] Jodm. Come & Talk To Me

jackson, In The Closet
Be&(:ecew'mns It's 0.K

EX

nnnnaeoe] | I-"m::l&:t::l SEEENENY

Ak B e B

e
o e e N . L

EHE RN

a

RRR| IR

R. Kell

& Public Announcement, Huney
Mary [

Blige, You Remind Me gram
Darmian Dame, Gotta Leam My Rhythm
Das EFX, The%

Black Sheep e Chmce Is Yours
M.C. Brains, Everybody's Talking
Good 2 Go. Never Satisfied

\A1O3-F M

b P TN e
RTHE |G N

Chizago

2

BRRURRRERERE
N ENRERERE

P.D.: Mike Roberts

En Vogue, My Lovin' (You're Never Gon

_Im‘l’y o Ie“"()?' I%reakaMy Hela"r} (P)r
iley (Featuring Tam cas)

BeBe & CeCe Winans. | ";{

Glenn Jones, Here | Go Agam

Tevin Ca“ng\g& Goodbye
Lisa Stansheld, All mman
Patti LaBelle, éomebody Loves You Bab

Vanessa Williams, Save The Best For L
E‘eraldh Lcevert Du:t Yﬂ? Eddie Levert

ariah Carey, Make It Happen
Kerth Sweat, Why Me Baby?
Chaka Khan, Love You All My Lifetime
Boyz Il Men, Please Don't Go
Joe Public, Live And Learn
Alyson WlIIlams Can't Have My Man
Aaron Hall, Don't Be Afraid (From "Ju
Randy Crawford, Who's Crying Now
Atlantic Starr, Masterpiece
Damian Dame, Gotta Learn My Rhythm
Kathy Siedge, "Take Me Back To Love Ag

Meli'sa MuEan Still_ In Love With Yo
Michael Jacl son In The Closet
Tracie Love Me
Luther ndmss Sometimes It's Only
Kris Kross, Jump
Lionel Richie Do It To M
Prince And The N.P.G., Maney Don't Ma
Soul I} Sou asy

chool Me

Gerald L
TLC, Ain't 2 V3 Broud s ge
The | The Saga Continues
KCM, Let Me Groove You
Jodeci, Come & Talk To Me
Guy, Let's Stay Together
Michael Jackson Remember The Time
Shanice. I'm Ci
R. Kelly & Puqu: Announcement, Honey

WGCT %35
P.D.: Elroy Smith
TLC, Ain't 2 Proud 2 Bey

Boyz Il Men, Please Don't Go

En V?(gue My Lovm (You're Never Gon

Kns

Keith Sweat Wh Me Baby"

Tevin Campbell,

Mint Condtion, Breakm My Hean Pr

Mariah Carey, Make it

Big D ane The Lover In You

Aaron Hall, Don't Be Afraid (From “Ju

Luther Vands Sometimes It's Only

Joden Come & Talk To Me

Joe Public_ Live And Learn

Lisa Stansfield, All Woman

Shanice, I'm Cryin’

R. Kelly & Public Announcement Honey

Tracie Spencer, Lov

CeCe Pevvlnﬁton, ngp ?a Wall'&dm m

Atyson illiams, Can't Have My Man
Be & CeCe Winans, It's 0.K

thk Sheep, The Chonce is Yours

Chaka Khan, Love You All My Lifetime

Meli'sa Momn Still In Love With Yo

Gerald Levert, School

Michael Jackson In The Closel

Jermaine Jackson, | Dream | Dream

Lionel Richie, Do It To Me

Lidel! Townsell, Nu Nu

Eugene Wilde, How About Tonight

ZPac Brenda's Got A Baby

Billooard.

® 1992, Billboard/BPI Communications.

FOR WEEK ENDING MAY 9, 1992

1) Ingles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES st AIRPLAY
P S P FZ
I¥[=¥ TITLE ARTIST |29 I¥(s¥ TITLE ARTIST 29
1)1 [ JumpP KRIS KROSS | 4 1] 3 | WHY ME BABY? KEITH SWEAT | 2
2 [ 4 | ALL WOMAN LISA STANSFIELD | 1 2 [ 6 | ALL WOMAN LISA STANSFIELD | 1
3 | 6 | MY LOVIN' (YOU'RE NEVER GONNA GET IT) EN VOGUE | 3 3 | 8 | MY LOVIN’ (YOU'RE NEVER GONNA GET IT) EN VOGUE | 3
4 | 7 | WHY ME BABY? KEITH SWEAT | 2 4 | 2 | GOODBYE TEVIN CAMPBELL | §
5 | 5 | LIVE AND LEARN JOE PUBLIC | 6 5 19 | LOVE ME TRACIE SPENCER | 9
6 | 8 | HELLUVA BROTHERHOOD CREED | 18 6 {10 | COME & TALK TO ME JODEC! | 7
7 |2 | GOODBYE TEVIN CAMPBELL | § 7 | 4 | MAKE IT HAPPEN MARIAH CAREY | 10
8 | 3 | DON'T BE AFRAID (FROM “JUICE™) AARON HALL | 8 8 DON'T BE AFRAID (FROM “JUICE™) AARON HALL | 8
9 [11 | COME & TALK TO ME JODECI | 7 9 | 11 | SOMETIMES iT'S ONLY LOVE LUTHER VANDROSS | 12
10 {14 | LOVE ME TRACIE SPENCER | 9 10 [ 14 | JUMP KRIS KROSS | 4
11 |12 [ I'M CRYIN’ SHANICE | 11 11 | 12 | PLEASE DON'T GO BOYZ Il MEN | 14
12 | 10 | MAKE iT HAPPEN MARIAH CAREY | 10 12 113 | I'M CRYIN' SHANICE | 11
13 | 15 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 16 13 [ 16 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 13
14 | 16 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 13 14 | 7 | LIVE AND LEARN JOE PUBLIC | 6
15 | 22 | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 15 15| 5 | IT'S O.K. BEBE & CECE WINANS | 17
169 | IT'S OK. BEBE & CECE WINANS | 17 16 | 17 | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 15
17 [ 17 | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 12 17 [ 18 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 16
18 [ 23 | TENNESSEE ARRESTED DEVELOPMENT | 21 18 | 19 | STILL IN LOVE WITH YOU MELI'SA MORGAN | 19
19 | 18 | BRENDA'S GOT A BABY 2PAC | 23 19 | 21 | SCHOOL ME GERALD LEVERT | 20
20 | 21 | PLEASE DON'T GO BOYZ i MEN | 14 20 [ 27 | IN THE CLOSET MICHAEL JACKSON | 24
21 [13 | AIN'T 2 PROUD 2 BEG TLC [ 25 21 (25 | DON'T MAKE ME BEG TONIGHT GARY BROWN | 22
22 [ 25 | STILL IN LOVE WITH YOU MELI'SA MORGAN | 19 22 | 26 | i DREAM, | DREAM JERMAINE JACKSON | 30
23 |28 | THEY WANT EFX DAS EFX | 33 23 |32 | MONEY DON'T MATTER 2 NIGHT PRINCE AND THE N.P.G. | 29
24 | 30 | IF YOU WANT IT 2ND Il NONE | 38 24 {33 | DO IT TO ME LIONEL RICHIE | 36
25 | 27 | I'M THE ONE YOU NEED JODY WATLEY | 27 25 | 28 | TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE | 26
26 |31 | DON'T MAKE ME BEG TONIGHT GARY BROWN | 22 26 |31 | GOTTA LEARN MY RHYTHM DAMIAN DAME | 31
27 |26 | THE LOVER IN YOU BIG DADDY KANE | 28 27 135 | Joy SOUL Il SouUL | 37
28 | — | SCHOOL ME GERALD LEVERT | 20 28 | 34 | WHO'S CRYING NOW RANDY CRAWFORD | 35
29 | 32 | TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE | 26 29 | — | TENNESSEE ARRESTED DEVELOPMENT | 21
30 | 37 | VICTIM OF THE GHETTO COLLEGE BOYZ | 41 30 | 30 [ SUPERFICIAL LOVE BAS NOIR | 32
31 [ 38 | BABY GOT BACK SIR MIX-A-LOT | 46 31 {36 | THE SAGA CONTINUES. . . THE BOYS | 40
32 |19 | HERE | GO AGAIN GLENN JONES | 39 32 | 40 | FOREVER IN YOUR EYES MINT CONDITION | 34
33 | 24 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 44 33 |29 | THE LOVER IN YOU BIG DADDY KANE | 28
34 | — | SUPERFICIAL LOVE BAS NOIR | 32 34 |20 | I'M THE ONE YOU NEED JODY WATLEY | 27
35 | — | IN THE CLOSET MICHAEL JACKSON | 24 35 | — [ WHEN YOU'VE BEEN BLESSED PATTI LABELLE | 47
36 [ 36 | | WANNA ROCK LUKE | 55 36 | 37 | BRENDA'S GOT A BABY 2PAC | 23
37 | — | GOTTA LEARN MY RHYTHM DAMIAN DAME | 31 37 | — | NEVER SATISFIED GOOD 2 GO | 50
38| — | NUNU LIDELL TOWNSELL | 49 38 | — | BUSTIN' OUT (ON FUNK) DOUG E. FRESH | 42
39 | — | FOREVER IN YOUR EYES MINT CONDITION | 34 39 | — | YOU REMIND ME MARY J. BLIGE | 53
40 [ 29 | MASTERPIECE ATLANTIC STARR | §7 40 [ 24 | HELLUVA BROTHERHOOD CREED | 18

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

39
16

67

27

24
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AIN'T 2 PROUD 2 BEG (D.A.R.P., ASCAP/Diva One,
BMI/Pebbitone, ASCAP/ Tizbiz, ASCAP)

ALL WOMAN (Big Life, BMI/Careers-BMG, BMI)
BABY GOT BACK (Songs Of PolyGram, BMI/Mix-A-Lot,
BMI)

BABY HOLD ON TO ME (Trycep, BMI/Ramal,
BMI/Willesden, BMI)

BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte
Tyme, ASCAP) WBM

BRENDA’S GOT A BABY (GLG Two, BMI)

BUSTIN' OUT (ON FUNK) (Jobete, ASCAP) CPP
CAN'T HAVE MY MAN (Al B. Sure!, ASCAP/Lanoma,
ASCAP/EMI April, ASCAP/Kevin Dean, ASCAP)

THE CHOICE IS YOURS (Peep Bo, ASCAP/Pri, ASCAP)
COME & TALK TO ME (EMI April, ASCAP/DeSwing
Mob, ASCAP/Across 110th Street, ASCAP)

CRAZY PICTURES (Virgin, ASCAP)

CROSS YOUR MIND (DQ, ASCAP/K-Daves,
ASCAP/WB, ASCAP)

DEEP COVER (Sony Tunes, ASCAP/Nuthouse, ASCAP)
DO IT TO ME (Speeding Bullet, ASCAP)

DO NOT PASS ME BY (Bust-It, BMI/SRF, ASCAP)
DON'T BE AFRAID (FROM JUICE) (Shocklee,
BMI/Nasty Man, ASCAP)

DON'T MAKE ME BEG TONIGHT (EMI April,
ASCAP/0/B/0 Itself, ASCAP/Cuddie B, ASCAP/JKD,
ASCAP)

EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Orum, BMI/EMI Blackwood, BMI)

THE FEELING | GET (April Joy, BMI/Island,
BMI/Gabrielle’s Song, BMI)

FIRE & EARTH (Not Listed)

FOREVER IN YOUR EYES (Flyte Tyme, ASCAP)
FUNKY VIBE (Ruthless Attack, ASCAP/Don Wilson,
ASCAP/Underglove, ASCAP)

GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP/EM}
April, ASCAP)

GOTTA LEARN MY RHYTHM (Kear, BMI/Sony
Epic/Solar, BMI/Greenskirt, BMI}

HELLUVA (Delicious Apple, BMI/Purple, BMI/Fun City,
BMI/Van Gogh's Ear, BMI/Music Corp. Of America,
BMI1/Gasoline Alley, ASCAP)

HERE | GO AGAIN (Luella, ASCAP)

HONEY LOVE (Willesden, BMI/R.Kelly, BMI)

HOW ABOUT TONIGHT (Dujuan, BMI)

HOW DO | LOVE THEE (Tanoca, ASCAP)

| DREAM, | DREAM (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI)

(IF LOVING YOU IS WRONG) | DON'T WANT TO BE
RIGHT (Irving, BMI) CPP

IF YOU WANT IT (Protoons, ASCAP/Greedy Greg,
ASCAP)

I'M CRYIN' (Gratitude Sky, ASCAP/Shanice 4 U,
ASCAP) CPP

I'M THE ONE YOU NEED (Rightsong, 8MI/Def Mix,
ASCAP/Alex Shantzis, ASCAP/EMI April, ASCAP)

IN THE CLOSET (Mijac, BMI/Warner-Tamerlane,
BMI/Denril, ASCAP/Zomba, ASCAP)

IRRESISTIBLE (Sunshine, BMf)

IS IT GOOD TO YOU (FROM JUICE) (Zomba,
ASCAP/Donril, ASCAP/EMI April, ASCAP/Across 110th
Street, ASCAP)

923
79
17
3

55
80

37

4
78

92

57
81

74

49

70

82

14
100

69
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IT'S GONNA BE ALRIGHT (Zomba, ASCAP)

IT'S NOT A LOVE THING (Copyright Control)

IT'S 0.K. (Sony Tunes, ASCAP/Yellow Elephant,
ASCAP/Benny's Music, BMI/EMI Blackwood, BMI)
I'VE BEEN SEARCHIN' (NOBODY LIKE YOU) (Luella,
ASCAP/Warner Chappell, ASCAP/Mom & Dad, ASCAP)
| WANNA ROCK (Pac Jam, BMI)

THE JAM (Aunt Hilda, ASCAP/BDP, ASCAP/Pal Joey,
ASCAP/Jahmanie, ASCAP/Zomba, ASCAP)

JOY (Virgin, ASCAP/Jazzie B, ASCAP/Soul tl Soul
Mad, ASCAP)

JUMP (So So Def, ASCAP)

LET ME GROOVE YOU (Virgin, ASCAP/Four Power,
ASCAP)

LET'S GET SMOOTH (Epic, BMi/Solar, BMI/Calloco,
BMI/S.Beck, BMI/K-Rob, BM!/Screen Gems-EMI,
BMI)

LIVE AND LEARN (Harrindur, BMI/Joe Public,
BMI/Noisneta, BMI/Ensign, BMI) CPP

LOVE LIKE THIS (Jobete, ASCAP/Golden Touch,
ASCAP)

LOVE ME (Modern Science, ASCAP)

LOVE OR THE SINGLE LIFE (Blockson, ASCAP/Third
Stone, ASCAP/Warner Chappell, ASCAP/Diva |,
ASCAP/Killings, ASCAP)

THE LOVER IN YOU (AZ, ASCAP/Cold Chillin',
ASCAP/WB, ASCAP) WBM

LOVE YOU ALL MY LIFETIME (Arabelia, BMI/BMG,
ASCAP)

MAKE IT HAPPEN (M Carey, BM1/Virgin, ASCAP/Cole-

Clivilles, ASCAP/Sony Songs, BMI}

MASTERPIECE (Kenny Nolan, ASCAP) CPP
(MEANWHILE) BACK AT THE RANCH (Another Fine
Mix, BMi/So So Smoove, ASCAP/Middletown Sound,
ASCAP)

A MINUTE TO PRAY AND A SECOND TO DIE (N-The
Water, ASCAP)

MONEY DON'T MATTER 2 NIGHT (Controversy,
ASCAP/WB, ASCAP)

MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two
Tuff-Enuff, BMI/Irving, ASCAP) CPP

NEVER SATISFIED (4 Tammy, ASCAP/S.A. Brown,
ASCAP)

NU NU (Santar, BMI/Willesden, 8MI/Da Posse's,
BMI/Copyright Control)

OH HAPPY DAY (EM! U Catalog, ASCAP/Buddah,
ASCAP)

ONE TO GROW ON (Frozen Soap, ASCAP/Fruits Of
Nature, ASCAP)

QOCHIE COOCHIE (Mike Ten, BMI/Biv Ten, ASCAP)
PLEASE DON'T GO (Mike Ten, BMI)

POOR GEORGIE (Top Billin’, ASCAP/MCA,
ASCAP/Must Rock, BMI/Worldwide, BMI/Hudmar,
ASCAP)

REMEMBER THE TIME (Donril, ASCAP/Zomba,
ASCAP/Mijac, BMI/Warner-Tamerlane, 8MI/W8,
ASCAP/8 Funk, ASCAP) WBM

ROMEQ & JULIET (Virgin, ASCAP/Otiver Leiber,
ASCAP)

THE SAGA CONTINUES. .. (Buff Man, 8MI)

SAVE THE BEST FOR LAST (Longitude, BMI/Moon &
Stars, BMI/Virgin Songs, BMI/Big Mystique,
BMI/Kazzoom, ASCAP/Polygram Int't, ASCAP) WBM
SCENARIO (Zomba, ASCAP/Jazz Merchant,

20
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61
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32

26
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21

59

41

62

71
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ASCAP/New School, ASCAP)

SCHOOL ME (Trycep, BMI/Ramal, BMI/Willesden,
BMI)

SECRETS OF THE HEART (Avid One, ASCAP/Zip Your
Lip, ASCAP/Whale Nine Yards, ASCAP)

SENSITIVE LOVER (A.LW., ASCAP/Ronnie Runs,
ASCAP)

SHE JUST CAN'T HELP IT (F.C.A, ASCAP/Murt,
ASCAP)

SHOWER YOU WITH LOVE (Peabo, ASCAP/WB,
ASCAP)

SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT
IS) (Gamble-Huff, ASCAP/Henry Sue Mae, BMI/Tajai,
BMI/Mighty Three, BMI) WBM

SOMETIMES § RHYME SLOW (EMI April,
ASCAP/Purple Rabbit, ASCAP)

SOMETIMES IT'S ONLY LOVE (EMI April,
ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)

STAY (EMI April, ASCAP/DeSwing Mob, ASCAP) WBM
STILL IN LOVE WITH YOU (Irving, BMI/Al Green,
BMI) CpP

SUPERFICIAL LOVE (Today's Crucial, BMI/Warner-
Tamerlane, BMI/Me And My Boy, BMI) WBM

TAKE ME BACK TO LOVE AGAIN (Tocep, BMI/Jumpin’
Off, BMI/Oream Dealers, ASCAP/BMG, ASCAP/Virgin,
ASCAP)

TEARS OF JOY (MCA, ASCAP/Music Corp. Of America,
BMI/Bayjun Beat, BMI)

TENNESSEE (Arrested Development, BMI/EMI
Blackwood, BMI)

THEY WANT EFX (Straight Out Da Sewer,
ASCAP/Donna-Dijon, BMI)

THIS IS THE WAY WE ROLL (Bust-It, BMI)

UP AND OVER (STRONGER AND BETTER) (One
Toone, ASCAP)

VICTIM OF THE GHETTO (Virgin, ASCAP/Rom,
ASCAP/Black Doors, ASCAP/TJ, ASCAP)

WALKIN' THE DOG (Warner-Tamerlane, ASCAP/Kings
Kid, BMI/Ensign, BMI/Lane Brane, BMI/Flyte Tyme,
ASCAP/Ackee, ASCAP/Toe Knee, ASCAP) WBM/CPP
WE GOT A LOVE THANG (Last Song, ASCAP/Third
Coast, ASCAP)

WHEN ONLY A FRIEND WILL DO (Zomba,
ASCAP/Sonic Sheet, ASCAP)
WHENYADOWMHATCHADO (Mikki Bleu, ASCAP/Tommy
Q, ASCAP)

WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN)
(Budsky, BMI/Zuri, BMI/Eat Your Heart Out,
BMI/Gamble-Huff, ASCAP/Henry Sue Mae,
BMi/Mighty Three, BMI/Irving, BMI/Julie Gold, BMI)
cpp

WHERE'S THE PARTY (Zomba, ASCAP/Goldhill,
BMI/Willesden, BMI/Da Posse's, BMI)

WHITE MEN CAN'T JUMP (Not Listed)

WHO'S CRYING NOW (Weed High Nightmare, BMI)
WHY ME BABY? (Keith Sweat, ASCAP/E/A,
ASCAP/W8, ASCAP/Donril, ASCAP/Zomba, ASCAP/LL
Cool J, ASCAP/Def Jam, ASCAP)

YOU REMIND ME (FROM STRICTLY BUSINESS) (W8,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

YOUR LOVE DRIVES ME CRAZY (T-Boy,
ASCAP/J.EW. Jr., ASCAP)
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THEME PARKS RIDING HIGH AS CONCERT VENUES

(Continued from page 13)

are paired with ancther emerging tal-
ent. These types of showcases often
draw far more attendees than a show
at a club. Great America’s Schultz
notes that the packages “work well”
at the parks.

Ade reports that a recent concert
by R&B singer Tony Terry and new-
comer Mint Condition at Six Flags
Magic Mountain drew close to 6,000.
“Mint Condition can go out and can
work the clubs, but they can’t play in
front of that many people.”

On the other hand, Currie notes
that theme parks offering concerts
are not numerous enough to be a cir-
cuit by themselves. “There just aren’t
enough of them to say, ‘We’re going

to do amusement parks and not do
clubs,”” he says. “But we can route
the tour around the parks and use
them for anchor dates.”

Pittman says that acts can often
play a theme park and a club or the-
ater in the same city, because theme
park dates “‘tend to add income, rath-
er than cannibalize it” from other
dates.

Aside from the financial benefits,
Pittman says the parks offer per-
formers “a good enthusiastic crowd
in a good mood.”

Currie also points out that the
theme parks are usually more reli-
able than the clubs. “You are guaran-
teed payment no matter how many

H'wood Sues Importer Over Queen Sets

LOS ANGELES—Hollywood Rec-
ords has filed a suit against the Val-
ley Center, Calif.-based Express
Music Imports Inc., claiming the com-
pany engaged in copyright infringe-
ment and unfair business practices
by importing and selling Queen titles
manufactured outside of the U.S.

According to the suit filed April 20
in U.S. District Court in San Diego,
Hollywood gave Express written no-
tice that its importation and sales of
““Queen’s Greatest Hits I’ and
“Queen’s Greatest Hits IT” infringed
on Hollywood’s exclusive deal with
the group twice in late 1991 and twice
more in January, but that the compa-
ny failed to comply with Hollywood’s
demands.

The suit contends Express caused

Hollywood *“irreparable injury” and
deprived the label of revenues.
Hollywood, which signed Queen in
1990, has not released ‘“‘Queen’s
Greatest Hits I” or “Queen’s Great-
est Hits II” in the U.S. Instead, the
company opted to compile a new
package, “Classic Queen,” which in-
cludes material from both of those al-
bums (Billbcard, April 18).
Released March 10, “Classic
Queen” climbs to No. 4 with a bullet
on The Billboard 200 this week.
Hollywood is seeking a jury trial;
an order enjoining Express from im-
porting and selling imported Queen
titles; statutory, punitive, and exem-
plary damages, and any other fur-
ther relief the court deems proper.

Island Sues 2 Firms In Bob Marley Case

NEW YORK—Island Records filed
suit last week in New York federal
court against two companies that al-
legedly violated the copyrights of
several Bob Marley recordings re-
leased on Island since 1972.

The suit says Essex Entertain-
ment Inc., a New Jersey company,
distributed and sold “Bob Marley
At His Best,” a compilation of Mar-
ley recordings on CD and cassette.
The suit alleges San Juan Music
Group Ine., Parlin, N.J., granted Es-
sex a license to use the recordings.

Prior to the release of the record-
ings, however, San Juan purported-

ly entered into an agreement with
Rec Track, Brooklyn, N.Y., in which
Rec Track allegedly granted San
Juan nonexclusive rights to the re-
cordings. Rec Track is not named in
the suit as a defendant.

The suit states that Island had no
knowledge of any agreements
among the three companies, nor did
the company give consent for use of
the recordings.

Island is seeking a court order re-
straining San Juan and Essex from
further sales of the record.

No specific monetary award is re-
quested in the suit. BARBARA DAVIES

THE RAP COLUMN

(Continued from page 25)

cords) was heard recently on Kid Ca-
pri’s WBLS New York mix show ...
Nice & Smooth have secured the
rights to their debut album on Sleep-
ing Bag Records. The pair is planning
to remix several cuts from that col-
lection and then rerelease the album
by September with three or four new
songs on Def Jam. Greg Nice and
Smooth B have also produced materi-
al for Pure Blend, Nice & Smooth’s
backup act; and Mellow-T, who per-
formed a rap on “Down The Line,”
from the pair’s near-gold “Ain’t A
Damn Thing Changed” album. Both
new acts are negotiating major-label
deals ... After serving 18 months in
jail on a drug-related charge, Profile
artist Ron C is set to drop “Back On
The Streets,” his second album, in

July. His debut, “C-Ya,” was released
in late 1989 and has sold 215,000
units, mostly in the South and Mid-
west. Also upcoming on Profile:
“Deja Vu, It's ‘82" by Crusaders For
Real Hip Hop (a group featuring
Poor Righteous Teachers producer
Tony D); “Way 2 Fonkay” by near-
platinum rapper DJ Quik; and an as-
yet-untitled third album by Rob Base
& DJ E-Z Rock. According to Sound-
Scan, Rob and E-Z’s debut release,
“It Takes Two,” is still selling well at
the rate of 1,500 units a week. Run-
D.M.C,, also on Profile, is in the stu-
dio completing an unprecedented sev-
enth album. While its last offering
gave us greatest hits, the buzz is that
the new set might garner some lat-
est hits.

people come in and you get the sound
and lighting requirements that you
ask for. In the clubs very often it’s a
hit-and-miss situation.”

NOT MANY ROCK ACTS

In general, theme parks are more
interested in contemporary pop and
R&B/dance acts than they are in
rock bands (although Ade reports re-
ceiving inquires from parks about
rock act Trixter). Some parks are tar-
getting a teen demographic, Ade ex-
plains, and the ones that are booking
more new top 40 and R&B talent of-
ten consult local radio stations to con-
firm an act’s drawing power. “The ra-
dio stations are basically dictating
the ones that will do good,” he says.

One park that is taking a cue from
top 40 radio is Great America in San-
ta Clara, Calif. The park works with

top 40 KHQT (Hot 97.7) San Jose on
an annual “Hot Day South Bay” se-
ries. This year’s lineup includes
Marky Mark & the Funky Bunch,
Lighter Shade Of Brown, and Sir
Mix-A-Lot on one date, and Kid 'N
Play and Shanice on another date.
While the park’s theater is booked
by Bill Graham Presents, and fea-
tures a wide variety of talent, Schultz
says the park generally shies away
from hard rock and hardcore rap.
“We certainly have some concern
about the crowd and the conduct of
the act on stage,” he says. “When ev-
ery other word is a four-letter word,
we wouldn’t feel that is appropriate.”
Joel Peresman, an agent for the In-
ternational Talent Group, also notes
that theme parks tend to shy away
from hard rock. However, he did
have some success booking alterna-

tive rock act Jesus Jones last summer
at a few Six Flags parks after the act
experienced some success at top 40.

“They would never do something
like Dinosaur Jr., but they will do
something that has commercial pop
appeal,” he says.

Besides booking new pop and R&B
acts and the occasional rock group,
several parks hire unknown bands to
cover popular hits. Others, such as
Hersheypark in Hershey, Pa., and
Knott’s Berry Farm in Buena Park,
Calif.,, focus on country acts such as
Joe Diffie, Ricky Skaggs, and Eddie
Rabbit.

The parks that are booking new
acts also still tend to occasionally
turn to old standbys such as the Spin-
ners and Chuck Berry.

o
=
=
=
g
a
£
(v}
@
4
s
|4
<
5
o
&
=
<
&
T
s
S
=
a
|
&
S
£
&
B
<
N
2
L")

You've got everything under control. You're ready for anything.
You simply called 1-800-223-2657. And applied right over the
phone. It's just a hint of the service you can expect.

THE GOLD CARD.

THE AMERICAN EXPRESS"GOLD CARD.

Call 1-800-223-2657, to apply.
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Ultra Nate Re

YOU COULD NEVER TELL what
a tough year it has been for Ultra
Nate by watching her work a room.

At a recent music industry fune-
tion, the Baltimore-bred singer glided
through a sea of schmoozing smiles,
graciously accepting kudos on the
success of “Rejoicing,” her current
single on Warner Bros. She is poised
with a winning combination of sassy
wit and humble charm.

Advancing this week to No. 12 on
Billboard’s Club Play chart a mere
month after its release, the track is a
bona-fide smash. Its success comes
on the heels of a brilliant but sorely
underrated debut album, “Blue Notes
In The Basement,” and a single,
“Deeper Love,” that quickly faded
from view. Both failed to meet the ex-
pectations raised by previous hit sin-
gles “Scandal” and “It’s Over Now.”

While others would have developed
an edge of bitterness, Nate has rolled
with the punches and emerged with a
philosophical and upbeat attitude.

“It certainly has been a period of
ups and downs,” she says. “But to be
honest, there are worse ways to make
a living. I am grateful for the contin-
ued chances the label has given this
project.”

There was, however, a point when
it was questionable whether or not
the project would ever see the light of
day. Though released in mid-1991,
“Blue Notes In The Basement” was
actually recorded a year earlier with
hip production team the Basement
Boys at the helm. Postproduction
tweaking here and there delayed its
release, as did assorted scheduling
snafus. Even sources at Warner Bros.
agree the momentum generated by
Nate’s early hits was weakened by
the continued delays.

“I must say that I was happy to
have an opportunity to go back and
flesh out the songs a little more,”
Nate notes. “It was more important
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PLAY LIST
)TWILIGHT GREW Nexy Lanton Garage
YON FIRE Pavesi Sound Techno
VLAST TRAIN TO PARADISE Quazar House
'FAR OUT Son'z Of a Loop da Era. Techno House
'PAR AVION Temperamento Ferrari Underground

VGIVE IT TO ME BABY Remix-Love Revolution
'SHE'S COMING D.0.C. Brown

VKILLER FABER infamia it Techno
HT'S A DREAM Unity 3 Techno
'CARMINA BURANA'S THEME Simonetti Horror Project  Ambient
VBLACK MAGIC WOMAN J. & B. Orchestra House
12.0.0.1. Maximum Respect Feat. Manuel Mitler  Raggamuffin
'DREAMER Bjue Moblte House
' JUST CAN GO Winton Techno
YSTART TO DANCE Lory Lee House
'DIGITAL REVERSE Task Four Feat. D.J. Moffa Techno
'I'VE GOT THE MUSIC A. R. Monique Techno House
'I'M IN LOVE WITH YOU Linda Lewis House
VFREDDY'S CELEBRATION Space invaders Techno
'KARISMA Ray Place Techno

House
Techno

T8/A MECENATE, MILAN ITALY

= 2.58012071 - FAX 2.5064675/55400364

to me—and everyone involved—that
the album was as good as it could be,
even if it meant losing some of the
momentum. Although I've had to
fight falling through the cracks, I
have always had faith that things
would turn around for me if the music
was strong.”

And that it is. Enlivened by re-
mixes by Deee-Lite, “Rejoicing” is
virtually a revival meeting set to a
house beat. Nate’s soulful alto soars
above a rousing gospel choir and mus-
cular bass line. This is not your typi-
cal slice of diva-driven house. But
then again, Ultra Nate is not your
typical club diva.

“People hear the word ‘diva’ and
think of a woman with a loud voice
and lot of attitude,” she says. “And
that’s incorrect. A diva is a strong
person who has her stuff in check.
With that in mind, I am a diva—and
one who people will need to pay atten-
tion to.”

With that in mind, Ultra Nate is
winding down from a yearlong club
tour that has taken her throughout
the U.S., as well as Japan, London,
and Switzerland. She is preparing to
enter the studio to begin her second
album. The Basement Boys will, once
again, handle production with the
singer, while Nellee Hooper and
Mass Order have submitted songs.

“I feel like I'm just beginning to
come into my own as a singer and
songwriter,” she says. “I'm proud of
‘Rejoicing’ because it brought gospel
music into the clubs. I'm looking for-
ward to testing my wings further by
bringing other styles of music—like
Jjazz, for example—into this realm. I
want to broaden dance musie, and
bring it to the world.”

MORE ON MJ: Epic’s apparent
mission to increase Michael Jack-
son’s hip quotient at the club level
continues with a decision to remix a

DANGE
TRAX

by Larry Fli

ck

slew of his classics. Starting with his
next single, “Jam,” which is slated for
June release, the CD-5 and maxi-cas-
sette formats of future singles will
have reinterpretations of old hits by
the top guns of dance music.

As per usual, nothing is confirmed
until it has MJ’s personal stamp of ap-
proval. The tentative lineup of tracks
and remixers is as follows: “Don’t
Stop 'Til You Get Enough,” “Little”
Louie Vega & Kenny “Dope” Gon-
zalez and Roger S.; “Wanna Be Star-
tin’ Somethin’,” Brothers In Rhythm
and Tommy D.; “Thriller,” Frankie
Knuckles and David Morales; “Off
The Wall,” Maurice Joshua and E-
Smoove; “Beat It,” Moby and Mike
‘“Hitman’ Wilson; “Billie Jean,”
Tony Moran and 4 On The Floor;
“Shake Your Body,” Tommy Musto;
and “Rock With You,” Knuckles and
Vega & Gonzalez.

New versions of “Don’t Stop "Til
You Get Enough” will appear with
“Jam,” which is being refashioned by
Hurley, Joshua, E-Smoove, and
Roger S. Although it could not be con-
firmed, word has it that a double re-
mix album—featuring many of these
tracks and others—may materialize.

THE SINGLE LIFE: After nearly
a month of heavy-duty street buzzing,
“Free Your Mind” by newcomer Ira
Levi (Strictly Rhythm, New York)
has finally surfaced. This track is an
uplifting pop/houser, empowered
with an infectious chorus and a juicy,

Chic-influenced guitar solo. Despite
the fact that it was helmed by a posse
of personality-driven dudes (George
Morel, DJ Pierre, James Bratton,
and Chris Payne), Levi’s engaging
and earnest performance is always
the cut’s focal point.

Rack up another smash for A&M’s
new reigning pop/club diva, CeCe
Peniston, as the I.D. Productions
posse’s remixes of “Keep On Walk-
ing” start to circulate. The slinky,
jack-swing album version has been
refashioned into a disco-spiced house
affair. Go directly to Maurice
Joshua’s vocal and dub renditions.

Lindy Layton, who is probably
best known to U.S. jocks as the singer
on Beats International’s 1990 hit
“Dub Be Good To Me,” continues her
bid for solo success with “I'll Be A
Freak For You” (Debut, U.K.).
Dressed with retro-flavored strings
and percussion, this pop/houser is a
fine showcase for Layton’s charming
and restrained stylings. Could click at
club and radio levels here with the
proper remix.

While Charisma has barely begun
promoting “Don’t Talk, Just Kiss” by
Right Said Fred to top 40 radio, the
label’s dance department is about to
launch an intensive club campaign in
support of “Deeply Dippy,” the act’s
peppy third single. The idea is to stay
in sync with the European dance mar-
ket, where the cut is already clicking
with DJs. This time, novelty tricks
are kept to a minimum, with an em-
phasis placed on a well-crafted house
arrangement and a eatchy hook.

Producer/remixer Freddy Bastone
makes his debut as a recording artist
with a house rendition of Queen’s
“It’s Late” (Mercury). On the sur-
face, it may appear that he is cashing
in on the public’s newfound interest in
the classic-rock band. However, it
should be noted that Bastone began
work on the track months before
Freddie Mercury’s death. Actually,
his association with Queen stems
back to late 1990, when he was tapped
by the band to revamp various cuts
for a series of CD reissues of its cata-
log.

All of that aside, the track is a se-

Joices; Jackson Jams; Levi Surfaces

McCluskey, has created four way-
cool new mixes of the track, ranging
in style from festive hi-NRG to in-
tense techno to pop/house. A seant
200 12-inch promo-only copies have
been pressed. Applause to Virgin’s
Rick Squillante for his tireless com-
mitment to the project . .. Look for a
new album by legendary Chieago
housemeister Ten City on Atlantic
this summer. Most of the set has been
produced by the act, although David
Morales has contributed a track.
We've been privvy to a sneak preview
of a few tracks—and they slam! Let’s
hope the label puts the proper muscle
behind this project . . . Disco disciples
should prepare for the return of
Carol Douglas. The voice of such
eternal gems as “Midnight Love Af-
fair” will unleash one of several new
tracks she’s recorded for New Image
(Great Neck, N.Y.) in late May . .. Hi-
NRG icon Ernest Kohl and Troy
Bronstein, of the T-Best Talent
Agency, have formed Intense Rec-
ords. The label will be distributed by
Wide Angle in Minneapolis. Koh] will
release his next single, “Don’t You
Want My Love” b/w “Stomp,” as well
as his first album, “The Importance
Of Being,” on Intense later this
month. Other artists signed to the la-
bel include Jeannie Tracy and comic
Judy Tenuta .

Hot Dance Breakouts
CLUB PLAY

1. O FORTUNA APOTHEOSIS RADIKAL
. EVERYTHING WILL GET BETTER LISA
STANSFIELD arisTA

. NOTHING CAN STOP US ST. ETIENNE
WARNER BROS.

2
3
4. LOVE IS A MASTER OF DISGUISE EVE
5

GALLAGHER MORE PROTEIN
. CHAIN ME TO THE BEAT SOUL
VERTE maxi

12" SINGLES SALES

1. WHOKILLED JFK? MISTERIA zvx
2. EXPLANATION OF PLAYER

Minutes Turn To Hours. Pop/dance act Cause & Effect takes a breather during
promotion behind its new single on SRC Records, “Another Minute.” It is the titie
track to the group's upcoming debut album, which will also feature its recent
multiformat hit, “You Think You Know Her." Shown, from left, are Richard
Shepherd, Cause & Effect; Robert Rowe, Cause & Effect; Tim O'Brien, president
of SRC; and Sean Rowley, Cause & Effect.

PENTHOUSE PLAYERS CLIQUE
RUTHLESS

3. 1 AIN'T WIT BEIN' BROKE GETO BOYS
RAP-A-LOT

4. FREE YOUR BODY (INJECTED WITH A

s POISON) PRAGA KHAN sonic
TID-BEATS: How ’bout OMD hav- 5. WE NEED MUSIC KEYS AND TRONICS|
ing a surprise club smash with its fab ENSEMBLE 1rMA

current single, “Sailing On The Seven Breakouts: Titles with future chart potential,
Seas.” The band’s founder, Andy

ductive deep-house affair, fueled by a
thick bass line and pretty femme har-
monies. Fine for mainstream sets.

based on ciub play or sales reported this week.

© "TWILIGHT GREW" THE THIRD GREAT
NEXY LANTON'S SINGLE.

© NEW EXIT IN APRIL.

© MASTER & PUBLISHING RIGHTS

78/A MECENATE, MILAN ITALY - T 2.53012071 FAX 2.5064675/55400364
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HOT DANGE MUSIC.

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wi|loxlg 2 b OF DANCE CLUB PLAYLISTS, wE|-x|g 3 & OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Fu |l ! 2Z || TITLE ARTIST Thleuw|z8|£F| TITLE ARTIST
FZ|S3Z| 2| TS| LABEL & NUMBERDISTRIBUTING LABEL F2 |32 |~ | TS| LaseL & NUMBERDISTRIBUTING LABEL
x*xk NO.1 * x *xx NO. 1 * x »

1 1 2 7 WORKOUT VIRGIN 96201 2 wesksatNo.1  FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM @ 8 — 2 IN THE CLOSET EPIC 74267 - 1 week at No. 1 & MICHAEL JACKSON
@ 4 6 7 | TAKE ME BACK TO LOVE AGAIN EPIC 74212 ® KATHY SLEDGE D] 3 5 6 | JUMP rUFFHOUSE 74193/COLUMBIA @ KRIS KROSS

3 3 4 8 I'M THE ONE YOU NEED MCA 54278 & JODY WATLEY 3 1 1 10 | NU NU MERCURY 866 445 & LIDELL TOWNSELL
D] s 7 7 | LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA 74131 MASS ORDER | D] 6 9 5 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96194 ® EN VOGUE
@ 6 8 6 BABY GOT BACK DEF AMERICAN 40233/REPRISE @ SIR MIX-A-LOT 5 4 4 8 DON'T LOSE THE MAGIC ARISTA 1-2412 SHAWN CHRISTOPHER
(6)] 9 15 5 (CAN YOU) FEEL THE PASSION BIG LIFE 19751/SBK ® BLUE PEARL (6)| 7 7 6 I'M THE ONE YOU NEED MCA 54278 ® JODY WATLEY
11 16 4 LOVE YOU ALL MY LIFETIME WARNER BROS. 40377 © CHAKA KHAN 10 | 12 6 TAKE ME BACK TO LOVE AGAIN Epic 74212 & KATHY SLEDGE

8 8 10 7 DON'T TALK JUST KISS CHARISMA 96200 @ RIGHT SAID FRED 8 2 2 13 | AIN'T 2 PROUD 2 BEG LAFACE 2-4009/ARISTA & TLC

9 12 | 14 7 SCHIZOPHRENIA RCA 62232 QUADROPHONIA @ 12 | 13 7 BABY GOT BACK DEF AMERICAN 40233/REPRISE @ SIR MiX-A-LOT

10 2 3 10 | NU NU MERCURY 866 445 © LIDELL TOWNSELL 13 17 6 WORKOUT VIRGIN 96201 FRANKIE KNUCKLES FEATURING ROBERTA GILLIAM
@ 15 | 17 5 CLOSER MCA 54363 & MR. FINGERS 11 5 3 11 | MAKE IT MINE epiC 74241 ® THE SHAMEN
@ 16 19 5 REJOICING {I'LL NEVER FORGET) WARNER BROS. 40368 ULTRA NATE @ 14 16 7 DON'T TALK JUST KISS CHARISMA 96200 @ RIGHT SAID FRED

13 7 1 9 HEAR THE MUSIC E-LEGAL 6209 GYPSYMEN 13 9 6 10 | THE CHOICE IS YOURS MERCURY 866 087 & BLACK SHEEP

14 10 5 11 MAKE IT MINE EPIC 74241 @ THE SHAMEN 14 11 11 9 HEAR THE MUSIC E-LEGAL 6209 GYPSYMEN
@ 20 | 30 5 TWILIGHT ZONE RADIKAL 12300 ® 2 UNLIMITED @ 18 | 27 5 THEY WANT EFX ATCO EASTWEST 96206 & DAS EFX
@ 18 | 24 5 SAILING ON THE SEVEN SEAS VIRGIN PROMO ¢ O.M.D. 24 | 34 3 DON'T BE AFRAID SOUL 54384/MCA © AARON HALL
AD| 25 | 31 | 4 | CRUCIFIED Giant s0351WARNER BROS. @ ARMY OF LOVERS AD| 41 | — | 2 | LOVE You ALL MY LIFETIME WaRNER BROS. 40377 @ CHAKA KHAN
@ 23 | 33 4 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA © MELI'SA MORGAN 25 | 28 4 MARIA TOMMY BOY 520 TKA

19 | 21 25 5 VOGUE wAX TRAX 9178 & KMFOM 19 16 18 9 MOIRA JANE'S CAFE CARDIAC 4023 @ DEFINITION OF SOUND

2 | 2429 5 HOW DO | LOVE THEE TOMMY BOY 524 ® QUEEN LATIFAH 20 19 | 23 6 COME & TALK TO ME UPTOWN 54354/MCA ® JODECI

20 | 19| 26 6 | GOTTA HOLD ON U 1D. 1011 MAURICE JOSHUA * * * POWER PICK* * %

22 | 13 | 9 | 9 | THE CHOICE IS YOURS MERCURY 866 087 @ BLACK SHEEP @D | 29 | 30 | 5 | NOW THAT YOU'RE GONE CUTTING 259 CORINA
@ 30 | 40 3 MAKE IT HAPPEN COLUMBIA 74189 © MARIAH CAREY 2 | 23|26 4 MAKE IT HAPPEN COLUMBIA 74189 © MARIAH CAREY
34| 4 3 MY LOVIN' (YOU'RE NEVER GONNA GET IT) ATCO EASTWEST 96194 ® EN VOGUE @ 21 | 31 4 CLOSER MCA 54363 ® MR. FINGERS

* * * POWER PICK* % % 28 36 4 EVERYTHING CHANGES REUNION 21706/GEFFEN @ KATHY TROCCOLI
@ 37 | — 2 JUMP RUFFHOUSE 74193/COLUMBIA @ KRIS KROSS 25 21 19 7 LIVE AND LEARN COLUMBIA 74230 & JOE PUBLIC
32 | 43 | 3 | SURVIVAL GREAT JONES 612/1SLAND MACHINE ORCHESTRA 31 | 40 | 3 | TAKE MY ADVICE |.D. 9191/ATCO EASTWEST @ KYM SIMS

27 31 3 4 FAIT ACCOMPLI CHARISMA PROMO © CURVE 21 17 21 9 HELLUVA GASOLINE ALLEY 54349/MCA & BROTHERHOOD CREED

28 14 11 12 MOIRA JANE'S CAFE CARDIAC 4023 @ DEFINITION OF SOUND 33 38 3 FAITH HEALER SIRE 40345WARNER BROS. & RECOIL
8 | — 2 CHIME FFRR 350 00 1/LONDON ORBITAL 36 41 4 HIGH FICTION 64766/ELEKTRA @ THE CURE
39 26 NOW THAT YOU'RE GONE CUTTING 259 CORINA 30 30 25 8 LOSING YOU SAVAGE 54348 MOCCA SOUL

31 | 22 | 18 | 10 | INDEPENDENT WOMAN CAPITOL 15803 ADEVA 31)| 39 { 4 3 STILL IN LOVE WITH YOU PENDULUM 66438/ELEKTRA ® MELI'SA MORGAN

12 | 26 | 20 7 | SUPERFICIAL LOVE ATLANTIC 85903 © BAS NOIR B! 0| — 2 ALL WOMAN/EVERYTHING WILL GET BETTER ARISTA 1-12399 @ LISA STANSFIELD
@ 45 1 2 TAKE MY ADVICE 1.0. 96191/ATCO EASTWEST © KYM SIMS @ 4 | — 2 SOMETIMES | RHYME SLOW RAL 74166/COLUMBIA & NICE & SMOOTH

34 | 28 | 23 | 7 | NEVER AGAIN FICTION 85898/ATLANTIC DIE WARZAU * % * HOT SHOT DEBUT* * %

@ 18 | — 2 ROUGH SEX CAROLINE 2518 LORDS OF ACID NEW ) 1 CRUCIFIED GIANT 40351/ WARNER BROS. ® ARMY OF LOVERS
44 | — [ 2 | LIVE AND LEARN COLUMBIA 74230 @ JOE PUBLIC 35 | 40 | — | 2 | HOW DO I LOVE THEE TOMMY BOY 524 @ QUEEN LATIFAH

* % *HOT SHOT DEBUT * % % 36 26 10 10 | REMEMBER THE TIME EPiC 74201 @ MICHAEL JACKSON
@ NEW ) 1 IN THE CLOSET EPIC 74267 @ MICHAEL JACKSON k) 22 22 7 SUPERFICIAL LOVE ATLANTIC 85903 @ BAS NOIR

38 | 17 | 13 | 10 | REMEMBER THE TIME €pic 74201 ® MICHAEL JACKSON 38 | 38 | 42 | 3 | PASSTHE MIC capiroL 15827 ® BEASTIE BOYS
50 | — | 2 | HIGH FICTION 64766/ELEKTRA @ THE CURE NEW ) 1 | TENNESSEE CHRYSALIS 23787/ERG © ARRESTED DEVELOPMENT

40 33 22 8 10U RCA 62207 ARTHUR BAKER FEATURING NIKEETA NEW ) 1 REJOICING (I'LL NEVER FORGET) WARNER BROS. 40368 ULTRA NATE
NE_W | CLUB LONELY EPiC 74282 LIL LOUIS 41 32 24 10 LIFT EVERY VOICE (TAKE ME AWAY) COLUMBIA 44-74131 MASS ORDER

42 | 41 32 8 LOVE STORM STRICTLY RHYTHM SRB-001 CYNTHIA M. 2 | 37 | 32 14 | WE GOT A LOVE THANG A&M 7328 & CECE PENISTON

43 | 46 | — | 2 INSTRUMENTS OF DARKNESS CHINA (MPORT ® THE ART OF NOISE NEW ) 1 VICTIM OF THE GHETTO VIRGIN 96185 & COLLEGE BOYZ
NEW p 1 ELEVATION REACT PROMO G.T.0. 4 | 46 | — | 2 | TWILIGHT ZONE RADIKAL 12300 ® 2 UNLIMITED
NEW p 1 ARACHNOPHOBIA GUERILLA 13854/ R.S. ARAKNOFOBIA 45 20 15 8 KILLER SIRE 40230/WARNER BROS. @ SEAL

48 42 38 5 CALL MY NAME RCA 62236-1 @ LOVE & SAS 46 15 8 13 GOOD FRIEND EpiC 74157 ® PARIS RED

41 27 12 11 DON'T LOSE THE MAGIC ARISTA 1-2412 SHAWN CHRISTOPHER 47 45 46 5 I GOTTA HOLD ON YOU 1.0. 1011 MAURICE JOSHUA

48 43 37 6 CYBEX CUTTING 257 OH-BONIC 48 34 14 11 CHIC MYSTIQUE WARNER aRo; ;0225 & CHIC

49 29 21 10 | KILLER SIRE 40230/WARNER BROS. @ SEAL 49 35 35 5 GOT TO GET AWAY EPIC 74140 OFF SHORE FEATURING JOCELYN BROWN

50 | 36 | 27 12 | LOSING YOU SAvAGE 54348 MOCCA SOUL 50 | 43 | 37 | 7 INDEPENDENT WOMAN CAPITOL 15803 ADEVA

(:) Titles with the greatest sales or club piay increase this week. € Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1992, Billboard/BPI Communications.

The Number One series:

Chronological listings of every record to
reach the top position. Lists issue date,
title, artist and label.

The Top Ten series:

Annual listings of every record to chart in the top ten.
Lists title, artist and label. Titles are alphabetically

The Top Records of the Year series:

Bi I I boa rd Charrtr Research Packages

Chart history covering the past 30+ years from the music industry's foremost trade publication.

The annual charts of the top records of the year in rank

order, as published in Billboard's year-end special

issues. Lists title, artist and label.

listed by year with #1 records indicated.
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ARTISTS & MUSIC

The Truck Stops Here: Mercury’s Knight On The Road

W BY DEBBIE HOLLEY

NASHVILLE—Mercury/Nashville
artist Jeff Knight has completed his
first month of stops on the multicity
Interstate Radio Network “Discover
America” sweepstakes tour, celebrat-
ing the 500th anniversary of the dis-
covery of the New World. The tour is
staging nearly 40 live performances
by Knight, who is a former big-rig
trucker, at major trucking events and
truck stops across the country.

Steve Miller, national director of
sales and marketing at Mercury/
Nashville, says the label is targeting
the nation’s 3.2 million truck drivers
with this marketing campaign. He
says the tie-in is a natural, in light of
Knight’s experience as a trucker, the
trucking industry’s loyalty to country
music, and the role IRN plays within
the trucking community.

Initially, Mercury forwarded pro-
motion kits that included a four-color
brochure about the promotion, the
video of Knight’s first single, “They’ve
Been Talkin’ About Me” (the video
was shot at a truck stop in Houston),
and posters of Knight to all tour stops.

To feed the fire, the record com-
pany provided IRN radio station affil-
iates with cassette singles and full-
length cassettes for on-air giveaways
before the performance dates. The
promotion also includes approxi-
mately $400,000 worth of commercial
ad spots that feature Knight's voice-
overs as well as his music. The spots
are running networkwide on IRN
throughout the campaign.

The sweepstakes segment of the
promotion offers owner/operators or
licensed 18-wheeler drivers the oppor-
tunity to win a $140,000 White/
GMC tall integral sleeper. The grand-
prize truck will be awarded Oct. 12 in
Columbus, Ohio, during Ohio’s cele-
bration of Columbus Day.

At the tour stops, radio stations set
up live remotes for Knight’s scheduled
appearance and host a “Wheel Of For-
tune” giveaway, where cassettes are

given away along with other prizes, in-
cluding radar detectors and CB ra-
dios. At the stops, truckers can sign up
for the grand-prize sleeper.

“I'm going to tie into Southeastern
Tape in Atlanta,” says Miller. “We're
going to buy them an ad promoting
the cassette and tour in Truck Stops
Of America, a publication that comes
out monthly to truck stops. We want
to attack those truck-stop locations
with front-line product,” he adds, not-
ing that most truck stops stock mid-
line and budget product.

Miller has also offered advertising
in Truckers News (circulation approx-
imately 300,000) and Owner Operator
(circulation approximately 150,000) to
the Handleman Co. “I want to tag one
of their accounts with an ad in both of
those publications to absolutely hit the
truck drivers again about the promo-
tion and about Jeff.” At press time,
Miller was negotiating a tie-in with a
mass merchant whereby the merchant
would be offered ads in the above-
named publications and, in return, the
merchant would give away $100 worth
of gift certificates at every truck-stop
visit.

Included in the tour entourage is
the giveaway rig and a trailer that fea-
tures a Rand MeNally map of the
U.S.—the only decal Rand MeNally
has ever allowed anyone to make of
one of its maps, according to Miller—
which encircles the complete trailer.
Inside the trailer, booths are set up
for AT&T, Bridgestone, White/
GMC trucks, ete. “It’s like a little ex-
hibit,” says Miller.

In addition, Miller says stations
along the tour route are actively play-
ing several songs from Knight’s debut
album, including “They’ve Been
Talkin’ About Me” and “I Wish She
Didn’t Know Me,” his second single,
slated for release Monday (4).

According to Miller, the whole idea
for the tour came about after Knight
did an interview with Interstate Radio
Network during the Country Radio
Seminar here in early March. Miller

Bellamys Bowing Hits Set

Marks Debut Of Bros.’ Own Label

NASHVILLE—The Bellamy Broth-
ers, who most recently recorded for
Atlantic, are bowing their own record
label with the release of a greatest-
hits collection. Called “The Best Of
The Best,” the Bellamy Brothers
Records album also contains the
duo’s new single, “Cowboy Beat,”
which was shipped April 29. The sin-
gle will be supported by a video, and
both are being promoted by Gerrie
McDowell.

Hallway Productions in Nashville
is direct-marketing the 21-cut album
via television and will also be working
with retail distribution. The company
has produced a 60-second TV com-
mercial to advertise the album
throughout North America. The tele-
vision eampaign has an early-May
launch date. “Most likely,” says Hall-
way’s Dan McLellan, “those 60-sec-
omid commercials will be followed up
by fHi-second ones as we get a little

further into the campaign.”

The spots will be placed on TNN
and CMT. McLellan adds, “We're
also looking at buying some time on
a market-by-market basis that would
coincide with specific show dates they
have.”

CD versions of the album will sell
for $19.95 and cassettes for $12.95.

The retail edition, which will be out
this summer, will contain seven hits,
“Cowboy Beat,” and two other new
singles.

The hits included on the TV album
go back to the Bellamys’ first one,
“Let Your Love Flow,” from 1976,
and include “Old Hippie,” “If T Said
You Had A Beautiful Body,” “Sugar
Daddy,” “Redneck Girl,” “I Need
More Of You,” and “Kids Of The
Baby Boom.”

The CD booklet also serves as a
merchandise catalog.

EDWARD MORRIS

had the idea to target truckers and
give away a truck and tie in AT&T,
which has a large truck division for
credit cards.

After a series of phone inquiries,
Mercury discovered IRN had already

Jeff Knight is a
former big-rig trucker

tied in with a truck giveaway as well
as with AT&T’s trucker division for its
“Discover America” tour. “Before we
knew it,” says Miller, “everything [the
record label and artist management)]
had met on was already in the works
and already going.” Miller scheduled a

planning meeting with IRN in Chi-
cago to explain how an artist might tie
in with its existing sweepstakes tour,
which began in March. 1992 is the
fourth year IRN has coordinated a
sweepstakes tour of this sort and the
first year an artist has been tied in.

Knight, who was added to the tour
in April, is appearing at nearly 40 of
IRN’s more than 50 scheduled stops,
three of which will feature him with a
full band: Walcott Jamboree, July 9 in
Walcott, Iowa; International Truck
Show, July 23 in Anaheim, Calif.
(expected attendance of more than
30,000); and Jubitz Truck Stop, Aug.
11 in Portland, Ore.

Shows were scheduled through the
month of September in Georgia, Flor-

ida, Tennessee, Virginia, Delaware,
Connecticut, Pennsylvania, New York,
Ohio, Illinois, Missouri, Colorado,
Texas, Oklahoma, Iowa, California,
Oregon, and Washington.

Miller says it is still too early to see
results from the tour, but reports the
promotion has allowed him to put
40,000 units out in the marketplace.
“Plus,” he says, “we have good stock
availability through the mass mer-
chants, which is where a lot of these
guys and their families do much of
their shopping.”

Tour sponsors include White/GMC,
AT&T, Chevron, J.B. Hunt, Bridge-
stone, Rand McNally, Best Western,
Wabash National, and Caterpillar En-

gines.

DURABLE GOODS: It would have been easy to over-
look, wedged as it was in the back pages of the newspa-
per, down among the classified ads. It was a tiny “In Me-

moriam” notice with a picture of a young man who,
according to the dates, had died a few months before his
24th birthday. The element that caught our eye, how-
ever, was the inscription beneath the picture: “If you get
there before I do/Don’t give up on me/T’ll meet you when
my chores are through/I don’t know how long I'll be . . .”

Although the inscription was signed “Momma and Me-
lissa,” we recognized it as the chorus of “Love, Me,” a
song written by Skip Ewing and Max T. Barnes, and
which was a hit last year for Collin Raye. The writers

and the singer could hope
for no greater an appre-
Nashville

ciation of their work than
this. No. 1 records, indus-
try awards, and gold certi-
fications have their own
places and values, but they
are historical trivia com-
pared with the stature a
song earns when it gives
voice and comfort to a
stranger’s deepest griefs.
Country music has al-
ways been especially good
at addressing profound emotions—not because of its
sound or subject matter but because it is not self-con-
scious. It talks about great pain without affecting a stiff
upper lip, without resorting to wit and irony for relief,
and without fearing that it will be made fun of (even
though it usually is). Tony Arata’s “The Dance,” if you
are terribly sophisticated, is pretentious pop philosophy.
But if you dare to be moved by eloquence, it is a magnif-
icent defense of passionate risk-taking—and, happily,
tens of thousands hear it that way. The same sort of sen-

sitivity has made Tony Haselden and Tim Mensy’s
“Mama Knows” and Gary Burr’s “That’s My Job,” for
example, not just well-crafted or hit songs but also emo-
tional statements that will remain universally valid.

Rock musie may have the edge when it comes to
expressing bacchanalian joy, but nothing else commiser-
ates and comforts like country.

MAKING THE ROUNDS: Nashville is so saturated
with showcases staged in bars and nightelubs that
singer/songwriter Gina Gibson elected an alternate
method to gain the music industry’s attention. She re-
cently produced a half-hour TV show on herself and then
purchased a Sunday-night slot on a local network affili-
ate to air it. Invitations to watch the program were sent
to about 800 people in the entertainment business. The
size of the audience was no doubt increased by an illus-
trated front-page story in one of the Nashville dailies the

Nothing Comforts Quite Like Country

Unabashed Sentiment Speaks To Strangers’ Grief

by Edward Morris

day before the broadcast. Gibson estimates the effort—
including wardrobe, instrumental tracks, and live musi-
cians—cost her $5,000-$6,000. She sang (both country
and pop), danced a bit, and chatted easily with the view-
ing audience. It was an impressive performance
throughout. And it was a brilliant display of determina-
tion ... RCA Records celebrated Aaron Tippin’s No. 1
hit single —“There Ain’t Nothin’ Wrong With The Ra-
dio”—with a party in a weight room at a Vanderbilt
Univ. gymnasium. (Tippin is a bodybuilder.) Among the
well-wishers on hand were Reba McEntire, whose hus-
band, Narvel Blackstock, is Tippin’s manager, and
Patty Loveless, whose husband, Emory Gordy Jr., pro-
duces the singer. Tippin’s
new album, we’re told, has
sold almost 400,000 units

. What a deal! The
Country Music Assn. has
made a deal with Sterling
Cards to market “Country
Gold” trading cards—des-
cribed as “a line of collect-
ible(s] . . . using various
country music artists and
bearing the CMA logo as
an official seal.” Proto-
types of the cards will be
on display at Fan Fair in June, and the line is expected
to go on sale in late summer ... Singer Becky Hobbs
held an “Out Of Africa” press conference April 21 to tell
the media about her just concluded six-week concert
tour of Rwanda, Lesotho, Zimbabwe, Swaziland, Kenya,
Burundi, and Zambia. The tour was sponsored by the
Arts America division of the United States Information
Agency . . . Aspiring songwriters will love the inside look
offered them by Country Music Hall of Famer Cliffie
Stone in his new book, “Everything You Always Wanted
To Know About Songwriting—But Didn’t Know Who To
Ask.” Not only are there the nuts-and-bolts tips, but also
hundreds of colorful and historical anecdotes about the
business. And the guide is illustrated and indexed ...
Sony/Tree Publishing boasts four of the top 10 singles
on this week’s chart, including the No. 1 “Neon Moon”
by Brooks & Dunn.

MARK YOUR CALENDAR: Lorrie Morgan, Mary-
Chapin Carpenter, Kathy Mattea, Doug Stone, and
Ricky Skaggs will headline the 10th annual Budweiser
Downtown Hoedown, May 8-10 in Detroit. The event is
billed as “America’s largest free celebration of country
music” , .. Emmylou Harris, Dwight Yoakam, and
Clint Black will salute singing cowboys in a concert
May 16 at the Gene Autry Western Heritage Museum
in Los Angeles. The show is part of the three-day Music
Of The West Festival there.
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by Lynn Shults

THE NEW NO. 1 on the Hot Country Singles & Tracks chart is “Neon
Moon” by Brooks & Dunn. It's the third consecutive No. 1 country hit for
the duo, whose hard-driving rhythms have made it one of the forces behind
the explosion of new country artists. Kix Brooks and Ronnie Dunn are con-
tinuing to stretch out and pioneer new trails. Their next cutting-edge move
is a special remix of their upcoming single, “Boot Scoot Boogie.” The spe-
cial mix will be shipped to dance clubs and not radio. “Boot Scoot Boogie” is
also providing more than one cross-promotion idea. Boot companies, beer
manufacturers, and distributors of various other spirits are seeking ways
to be a part of what is growing into a national “Boot Scoot” dance contest.
The track has been a hot item since the release of the “Brand New Man”
album. Ron Burt, who programs the music for Cowboy'’s, one of the hot-
test clubs in Dallas, says, “I began using ‘Boot Scoot’ in the club and it was
my No. 1 dance track for three months.” Burt recently tested the new ex-
tended (6-minute-24 second) version and says, ‘“The response to it was tre-
mendous. We have a request box in the club and we had about 249 requests
for this special dance<club mix.” Arista’s Allen Butler acknowledges con-
cern, and at the same time excitement, over how some may perceive the
club-only concept behind the special mix. Says Butler, “This is ready, fire,
aim.” A video was filmed recently in Tulsa, Okla., and will be synced to the
regular CD version. So, if you want to hear this special for-dance-clubs-only
track you'd best find your local “country” club.

BREAKY QUAKEY HIT: Billy Ray Cyrus’ “Achy Breaky Heart” debuts
on Hot 100 Singles at No. 83. The song has been the most active track on
the Hot Country Singles & Tracks chart for the past three weeks and this
week climbs from No. 28 to No. 17. What makes this accomplishment so
remarkable is that there is no known airplay other than at country radio.
“Achy Breaky” hits the Hot 100 solely on the strength of sales. It was an
unusual move for Mercury to issue a cassette single for Cyrus and the suc-
cess of the song challenges the belief that there is no market for country
singles. Sources at PolyGram report orders for the single are now more
than 250,000 units and the album, scheduled for release May 19, has ad-
vance orders surpassing 300,000.

THE YOUNG COUNTRY FORMAT is taking off in Dallas. The eyes of
America have been on KRSR Dallas since it launched its version of Young
Country early this year. PD Dan Pearman says, “The response has been
tremendous. We have gone from a zero in January, to a three in February,
to a five in March.” The Young Country format means many things to
many people, Pearman is quick to point out. For KRSR and Dallas-Ft.
Worth, he says, “We are basically a morning show 24 hours a day, morn-
ing, noon, and night. We are personality-driven and we go after the active
listener.” To win T-shirts, various KRSR listeners have washed a car with-
out using their hands, mud-wrestled on the side of the road, bobbed for
minnows, and appeared in public covered only by shaving cream. Says
Pearman, “We are bringing fun back to radio.” Billboard will begin moni-
toring KRSR this week for the Hot Country Singles & Tracks chart via
Broadcast Data Systems.

COUNTRY MUSIC

SOURCEBOOK

MOPEN SPACE

Y our ad message will resound from
coast to coast in the only directory that
will give you exposure to all industry
decision makers 1n these crucial
categories: top charting country
artists, managers, agents, radio
starions, programmers, venues,
promoters and music publishers. The
music industry's main source covers
country with thousands of listings in
over a dozen categories! Act now and
make your ad reservations!

A
Publication Date: June 17, 1992

Ad Close: April 27, 1992
A
NY: Norm Berkowitz (212) 536-5016

Nashville: Lee Ann Pack (615) 321-4294
LA: Jon Guynn (310) 859-5344

OUR 15TH YEAR

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher ~ Licensing Org.) Sheet Music Dist. BMI/Bleamus, BMI/Willesden, BMI) HL

34 ACES (Cheryl Wheeler, ASCAP/Bughouse, ASCAP) 11 EVERY SECOND (Zomba, ASCAP/0-Tex, BMI)

17 ACHY BREAKY HEART (Millhouse, BMI/Songs Of 53 FAMILIAR PAIN (W.B.M., SESAC/Long Acre,
PolyGram, BMI} HL SESAC/Rick Hall, ASCAP) WBM

72 AGAINST THE GRAIN (Slide Bar, ASCAP/Polygram, 70 FIGHTING FIRE WITH FIRE (Makin' Songs,
ASCAP/Amanda-Lin, ASCAP) HL ASCAP/Song Box, ASCAP)

25 ALL IS FAIR IN LOVE AND WAR (Hannah's Eyes, 15 FIRST TIME FOR EVERYTHING (Howlin’ Hits,
BMI/Fame, BMI/Bobworld, BMI) WBM ASCAP/Square West, ASCAP) CPP

56 BABY, I'M MISSING YOU (Love This Town, 21 GONE AS A GIRL CAN GET (O-Tex, BMI/MBI,
ASCAP/Diamond Dog, ASCAP) WBM ASCAP/Max Lane, ASCAP/Fourleaf, ASCAP)

13 BACKROADS (Corner, SOCAN) 50 THE HEART THAT YOU OWN (Coal Dust West, BMI)

75 BIBLE BELT (FROM MY COUSIN VINNY) (Sony Tree, 65 HOME SWEET HOME (Corey Rock, ASCAP/Sonny

BMI/Post Oak, BMI)
73 BILLY CAN'T READ (Scarlet Moon, BMI/Fifty Grand,
BMI) CLM
41 BLUE ROSE IS (Little Big Town, BMI/American 60
Made, BMI/Sony Tree, BMI/Longitude,
BMI/Ms. Ducks Ditties, BMI) HL

King, ASCAP/Little Big Town, BMI/American Made,
BMI/Brand New Town, BMI/Old Wolf, BMI/Music
Corp. Of America, BMI)

HONKY TONK MYSELF TO DEATH (Irving,
BMI/Hardscratch, BMI/WB, ASCAP/Two Sons,
ASCAP) CPP

31 BORN COUNTRY (Collins Court, ASCAP) CPP 40 | COULD LOVE YOU (WITH MY EYES CLOSED)
8 BURN ME DOWN (Warner-Elektra-Asylum, (Maypop, BMI/Rita's Cloud Nine, BMI) WBM
BMI/Vidor, BMI) WBM 29 I'D SURRENDER ALL (Sometimes You Win,

47 CAN'T STOP MYSELF FROM LOVING YOU (Songs Of
PolyGram, BMI)

14 COME IN OUT OF THE PAIN (G.1.D., ASCAP/Dixie 54
Stars, ASCAP/Josh-Nick, ASCAP) HL

30 DALLAS (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/Warner-Tamerlane, BMI} WBM 64

12 DON'T GO NEAR THE WATER (Sony Tree,

ASCAP/AIl Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

1 GOT A LIFE (Almo, ASCAP/Brio Blues,
ASCAP/Polygram, ASCAP/Songs De Burgo, ASCAP)
HL/CPP

I'M OKAY (AND GETTIN' BETTER) (Acuff-Rose,
BMI/WB, ASCAP/Two Sons, ASCAP) CPP/WBM

58

27

51

71

57

16
52

49

67
24

32

42

| SAW THE LIGHT (Great Eastern, BMI/Sluggo
Songs, BMI/Sister Hisabeth, BMI)

IS THERE LIFE OUT THERE (W.B.M., SESAC/Long
Acre, SESAC/Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP) WBM/CPP

JEALOUS BONE (Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP/WB, ASCAP/Rancho Bogardo,
ASCAP) WBM/CPP

JEZEBEL KANE (Bol-A-Lew, ASCAP/Curbsongs,
ASCAP/Arvinbetty, ASCAP/Endless Frogs, ASCAP)
LIVE AND LEARN (Eeginner, ASCAP)

LOVESICK BLUES (Mills Music, ASCAP) CPP
LOVIN' ALL NIGHT {Sony Tunes, ASCAP) HL
MASON DIXON LINE (Pink Pig, BMI)

MIDNIGHT IN MONTGOMERY (Mattie Ruth,
ASCAP/Seventh Sor, ASCAP/Golden Reed, ASCAP)
THE MORE | LEARMN (THE LESS | UNDERSTAND
ABOUT LOVE) (Tom Collins, BMI/Amra, BMI) CPP
NEON MOON (Sony Tree, BMI) HL

THE NIGHT THE LIGHTS WENT OUT IN GEORGIA
(Pix Russ, ASCAP)

NO LOVE HAVE | (Cedarwood, BMI)

NORMA JEAN RILEY (Rasaca Beach, BMi/Warner-
Tamerlane, BMI/Dar: Truman, BMI/Studio B,
BMI/Mountain Green, BMI) WBM

NOTHING SHORT OF DYING (Sony Tree, BMI/Post
Oak, BMI) HL

OLD FLAMES HAVE NEW NAMES (Sony Tree,
BMI/Rockin'R, ASCAP) HL

ONLY THE WIND (Edge 0’ Woods, ASCAP/Moline
Valley, ASCAP/Kinetic Diamond, ASCAP) CPP
OUTBOUND PLANE (Wing And Wheel, BMI/Irving,

ASCAP) CPP

4 PAPA LOVED MAMA (Sony Cross Keys, ASCAP/Major 2
Bob, ASCAP) HL/CPP

2 PAST THE POINT OF RESCUE (Beann Eadair, 10
BMI/Stainless, BMI/Foreshadow, BMI) CLM

37 PLAY, RUBY, PLAY (Warner-Tamerlane, ASCAP/WB, 62
ASCAP/Two Sons, ASCAP) WBM 2
45 THE POWER OF LOVE (Rick Hall, BMI)
69 THE RIVER (Gary Morris, ASCAP/Major Bob,
ASCAP/Mid-Summer, ASCAP) 46
28 ROCK MY BABY (WB, ASCAP/Stroudavarious,
ASCAP) wBM 19
55 THE ROCK (WB, ASCAP/Patrix Janus, ASCAP/MCA,
ASCAP) HL/WBM 3
20 SACRED GROUND (David ‘N’ Will, ASCAP/Sony Cross
Keys, ASCAP) HL 39
26 SHE IS HIS ONLY NEED (MCA, ASCAP/Emerald
River, ASCAP) HL
43 SHE TOOK IT LIKE A MAN (Sony Tree, BMI/New 35
Haven, BMI/Pulpit Rock, BMI/AMR, ASCAP) HL
44 SHIPS THAT DON'T COME IN (Warner-Tamerlane,
BMI/Maypop, BMI/Wildcountry, BMI) 33

6 SOME GIRLS DO (Zoo Il, ASCAP)

7 SOME KIND OF TROUBLE (Almo, ASCAP/Brio, 61
ASCAP/Welbeck, ASCAP/Blue Quill, ASCAP/Sheep in 18
Tow, BMI) HL/CPP

59 SOMETHING N RED (Coburn, BMI} 66
68 STILL GOT A CRUSH ON YOU (Music Corp. Of
America, BMI/Jesse Jo, BMI/Scarlet Moon, BMI)
74 STRAIGHT TALK (HolPic, BMi/Velvet Apple, BMI)
cep
36 TAKE IT LIKE A MAN (Millhouse, BMI/Songs Of

PolyGram, BMI} HL

TAKE YOUR MEMORY WITH YOU (Benefit, BMI)
WBM

THERE AIN'T NOTHIN' WRONG WITH THE RADIO
(Acuff-Rose, BMI) CPP

THIS NIGHTLIFE (Howlin' Hits, ASCAP)

TILL I'M HOLDING YOU AGAIN (Julann,
ASCAP/Great Cumberland, BMI/Fiawfactor, BMI)
CPP

THE TIME HAS COME (Zomba, ASCAP/WB,
ASCAP/Long Acre, SESAC)

THE TIPS OF MY FINGERS (Sony Tree,
BMI/Champion, BMI) HL

TODAY'S LONELY FOOL (Golden Reed, ASCAP/Loggy
Bayou, ASCAP) WBM

WAITIN' FOR THE DEAL TO GO DOWN (Bobby
Fischer, ASCAP/Chappell & Co., ASCAP/Serenity
Manor, ASCAP/MCA, ASCAP) HL

WHAT SHE'S DOING NOW (Balt And Beer,
ASCAP/Forerunner, ASCAP/Major Bob, ASCAP/Mid-
Summer, ASCAP) CLM/CPP

WHEN IT COMES TO YOU (Straitjacket,
ASCAP/Almo, ASCAP) CPP

WHERE FOREVER BEGINS (MCA, ASCAP)

THE WOMAN BEFORE ME (Mad Jack, BMI/Bug,
ASCAP)

YOU DO MY HEART GOOD (Starstruck Angel,
BMI/Starstruck Writers Group, ASCAP)
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FOR WEEK ENDING MAY 9, 1992

TOP GOUNTRY ALBUMS

PROVIDED BY  SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

i g g 2
21 % | 2| €| ARTIST TITLE | 2 21 B | 2| €| ARTIST TITLE | £
E | 3| & | % | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) & e T 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
%k x NO. 1 % % & 40 | 39 | 42 | 35 | RANDY TRAVIS @ WARNER BROS. 26661* (9.98) HIGH LONESOME 3
@ 2 2 33 | GARTH BROOKS A 7 LiBERTY 96330* (10.98) 30 weeks at No. 1 ROPIN' THE WIND 43 | 38 | 108 | DOUG STONE @ cric a5303+/s0ny (8.98 FQ) DOUG STONE 2
=0 b0 1 B < WYBONNAGURS 2R a0 LI 2 | 40 | 39 | 112 | ALAN JACKSON & rista sezs 59 HERE IN THE REAL WORLD | 4
. - : B SAFTYEROOKS v Uesyssgegiog MO FEINGES ! 43 42 | 40 58 | DOLLY PARTON @ COLUMBIA 46882*/SONY (9.98 EQ) EAGLE WHEN SHE FLIES 1
i ¢ g QR CARTH DROCKS AT IiRcRTyaoed7 105 CH Bnghs : 50 56 3 SHENANDOAH coLuMBIA 48885+ (9.98 EQ) GREATEST HITS 44
@ NEW ) 1 GEORGE STRAIT MCA 10532+ (10.98/15.98) HOLDING MY OWN 5 4 | 44 | 4 | 15 | CLINT BLACK &= ronoces 090 ST e i
6 5 5 30 REBA MCENTIRE A McA 10400* (9.98) FOR MY BROKEN HEART 3 % . . B e m—— e TVTITGE -
! 6 ! ¥ ol Sl i 2L 2 WG 6 47 46 43 122 | VINCE GILL A wmca 42321 (8.98) WHEN | CALL YOUR NAME 2
é i Qa0 B Lo e e THEIINES : 48 | 41 | 41 [ 27 | STEVE WARINER ARISTA 18691+ (9.98) I AM READY | 28
9 7 6 48 | TRAVIS TRITT A WARNER BROS. 4-26589* (9.98) IT'S ALL ABOUT TO CHANGE 2 Wl sl a s T p— e ol "
- il b e D ' cils D 69 70 | 87 | KATHY MATTEA @ MERCURY 842330* (8.98 EQ) A COLLECTION OF HITS 8
% i i: ?2 ::CVNY::C::(?:VJ CZ::T:;zji.(;z:) CONT ROGK TH;-::'K;(?E; 122 51 48 46 24 RESTLESS HEART Rca 61041+ (9.98) THE BEST OF RESTLESS HEART 25
3 1 13 3 TRISHA YEARWOOD & vca 10297+ (9.98) TRISHA YEARWOOD 5 52 45 49 29 PIRATES OF THE MISSISSIPPI LiBERTY 95798 (9.98) WALK THE PLANK 39
14 | 9 | 12| 4 | MARKCHESNUTT wen 10530+ 098 [ONGNECKS & SHORT STORIES | 9 | || 5 | 58 | 38 | PATTY LOVELESS won osseo5m el MU SR, 2
15 | 15 | 11 | 22 | TRACY LAWRENCE ariaic 82326+ (9.98 STICKS AND STONES | 10 58 [ 51 | — DN VINCE GILL roscitac 709 INEVERTKNEWILONERY ¥ 51
16 | 13| 9 | 5 | VINCEGILLA wca 101600 0.08) POCKET FULL OF GOLD | 5 591 8 | 51 BEEA KEITH WHITLEY @ ros s2277- 0) SR WESTe I Y
17 1 17 | 18 111 | JOHN ANDERSON ona 61029+ 6.08) SEMINOLE WIND | 10 9 | 52 [ 52 | 8 | DOLLY PARTON @ COLUMBIA 44384/SONY (8.98 EQ) WHITE LIMOZEEN 3
18 | 16 | 15 | 31 | COLLIN RAYE epic a7assv1sony 9.98) ALLiCANBE | 7 ST | 57 | 95 | 135 | REBA MCENTIRE @ wca 8034 8.98) REBALIVE | 2
19 | 19 | 20 | 24 | SAMMY KERSHAW wercury 510161+ (9.9 £ DON'T GO NEAR THE WATER | 18 56 | 55 | — QEEM HANK WILLIAMS, JR. &HANK WILLIAMS. THE BEST OF HANK & HANK | 55
20 | 18 | 17 | 43 | TANYA TUCKER @ LBERTY 95562* (9.98) WHAT DO | DOWITHME | 6 59 | 59 | 58 | 119 | DAN SEALS LIBERTY 48308 (4.98) THEBEST | 7
@D)| 21 | 26 | 37 | DOUG STONE epic 47357s0nY (2.98 EQ I THOUGHT IT WAS YOU | 12 B0 | 56 | 54 [ 130 | o o UNTERS 4 RICINACRINES TRE
@ 24 21 10 | HANK WILLIAMS, JR. CURB 26806*/CAPRICORN (9.98) MAVERICK 7 61 60 60 12 | THE REMINGTONS &NA 61065 (9.98) BLUE FRONTIER 55
23 20 19 8 LITTLE TEXAS WARNER BROS. 26820* (9.98) FIRST TIME FOR EVERYTHING 19 67 71 57 KATHY MATTEA MERCURY 846 975¢ (9.98) TIME PASSES BY 9
BTN [ 27 ) SUBYBOGENSS TncRiesEH o GSES . DD 64 | 65 | 101 | THE CHARLIE DANIELS BAND @ Epic 45316/50NY (8.98 EQ) SIMPLE MAN | 2
25 25 23 54 LORRIE MORGAN @ Rca 30210-4~ (9.98) SOMETHING IN RED 10 64 ol 64 | 100 | ALABAMA @ ros 52108 998 PASS IT ON DOWN 3
2 1 35 EERE DIAMOND RIO® arsta ser3- 058 LTI (o 65 | 58 | 50 | 31 | BILLY DEAN ss 2.96728+/LIBERTY (9.98) BILLY DEAN | 34
21 22 24 4 SOUNDTRACK HOLLYWOOD 61303*/ELEKTRA (10.98) STRAIGHT TALK 22 P, 6 63 B | THE JUDDS ® cuns 520707rCA .98, TR B IR 5
28 27 30 77 DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98) IF THERE WAS A WAY 7 P 63 57 57 | GEORGE STRAIT A won 10000 oo W 0 L L 3
;z z:_ jz ;; :E:ZGMECSE:::;TA el TE;UT\AT;:::;TI: ; 74 | — | 34 | CHRIS LEDOUX ULBERTY 96499+ (3.98) WESTERN UNDERGROUND 36
MCA 10016 (9.98)
3l 29 | 28 | 111 | TRAVIS TRITT A WARNER BROS. 26094" (9.98) COUNTRY CLUB 3 REENTRY [ ";gfggglf(:‘nggRGAN . e 6
2 | 31 29 | 77 | CLINT BLACK & 2 rcn 52272 @ 981 PUT YOURSELF IN MY SHOES 1 70 | 66 | 61 [ 127 | SHENANDOAH @ COLUMBIA 42468%/SONY (8.98 EQ) THE ROAD NOT TAKEN 6
33 33 27 53 | PAM TILLIS ARiSTA 8642* (8.98) PUT YOURSELF IN MY PLACE 10 13 62 59 4 CLEVE FRANCIS LIBERTY 96498+ (9.98) TOURIST IN PARADISE 58
3 | 36 | 33 | 194 | THE JUDDS 4 2 curs 8318 /Rca (9.98) GREATEST HITS | 1 72 | 71 | 68 | 56 | BILLY DEAN sBK 94302"/LiBERTY (9.98) YOUNG MAN | 12
35 30 31 49 RICKY VAN SHELTON A COLUMBIA 46855+/SONY (9.98 EQ) BACKROADS 3 13 75 66 63 | AARON TIPPIN Rrca 2374* (9.98) YOU'VE GOT TO STAND FOR SOMETHING 23
3% | 3 | 3 | 80 | MARV.CHAPIN CARPENTER ® SHOOTING STRAIGHT IN THE DARK | 11 Mo 72| | s | K e UNTERS @ ELECTRIC BARNYARD | 3
37 35 37 29 | ALABAMA @ RCA 61040* (9.98) GREATEST HITS VOL. 2 10 15 68 62 33 | KEITH WHITLEY RcA 3156 (3.98) KENTUCKY BLUEBIRD 45
3 | 3 | 3 | 33 | THEJUDDS @ curs i01avch 099 GREATEST HITS VoL Il | 7 | G e e s B B A o Amercs (R cerfetonfr sl of 500,000 s
39 38 15 55 MARTY STUART MCA 10106 (9.98) TEMPTED 20 on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for labels

that do not issue list prices, are projected from wholesale prices. © 1992, Billboard/BP| Communications and SoundScan, Inc.

Bilboord. Top Gountry Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Sounldis‘ialri

FOR WEEK ENDING MAY 9, 1992

AT é El |os|es § 2
F2 3 £ LAA’;!LIETI;UMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) TITLE £5 Eg s S $35
1 1 PATSY CLINE A * mca 12 (8.98) 51 weeks at No. 1 GREATEST HITS 51 14 17 DOLLY PARTON A Rca 4422 (6.98) GREATEST HITS 36
2 ' THE CHARLIE DANIELS BAND A Epic 38795*/SONY (6.98 EQ) A DECADE OF HITS 51 15 13 HANK WILLIAMS, JR. A 2 CURB 60193/WARNER BROS. (9.98) GREATEST HITS 41
3 4 GEORGE STRAIT A McA 42035~ (8.98) GREATEST HITS, VOL. 2 51 16 12 ALABAMA A ? RCA 7170 (8.98) GREATEST HITS 50
4 ¢ ANNE MURRAY A ° LIBERTY 46058* (7.98) GREATEST HITS | 51 17 15 | REBA MCENTIRE A Mca2789(8.98) GREATEST HITS | 51
5 7 ALABAMA A ? RCA 4939 (8.98) ROLL ON 46 18 16 GEORGE STRAIT A 2 mca 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 51
6 5 RANDY TRAVIS A * wARNER BROS. 25568 (5.98) ALWAYS & FOREVER | 5l 19 18 | THE JUDDS Rca 22784 (3.98) COLLECTOR'S SERIES | 49
7 6 RICKY VAN SHELTON A COLUMBIA 40602"/SONY (6.98 EQ) WILD EYED DREAM | 20 20 | 23 | DWIGHT YOAKAM @ REPRISE 25983/ WARNER BROS, (9.98) JUST LOOKIN' FORA HIT | 12
8 9 REBA MCENTIRE @ mcA 6294 (9.98) SWEET SIXTEEN | 44 21 | 25 | THE JUDDS A CuRB 5319/RCA (8.98) _ WHYNOTME | 36
9 11 | THE JUDDS A CURB 5916-1/RCA (8.98) HEARTLAND | 51 22 | — | PATTY LOVELESS @ wmca 42223 (8.98) HONKY TONK ANGEL | 30
10 8 GEORGE JONES @ EPiC 40776+/SONY (5.98 EQ) SUPER HITS | 37 23 | 24 | KENNY ROGERS A LIBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 49
11 10 VINCE GILL Rca 9814 (4.98) BEST OF VINCE GILL 51 24 — ALABAMA A ¢ RCA 4229 (8.98) MOUNTAIN MUSIC 32
12 14 REBA MCENTIRE @ nca 42134 (8.98) REBA 31 25 19 GEORGE STRAIT A mca 42114 (8.98) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN’ 46

13 — PATSY CLINE DELUXE 7887/1MG (7.98) 20 GOLD HITS 22 Catalog albums are older titles which are registering significant sales. © 1992, Billboard/BPI Communications and SoundScan, Inc.
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HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF MONITORED

FOR WEEK ENDING MAY 9, 1992 COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
F3 z
oz w ;/2 O E x x | ¥ O E
2n % B3 2%| Tme ARTIST 2852 39| €5 Timee ARTIS
= 2| ~X| 20| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 |32 | 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
*x%x%x NO.1 % % % 40 | 35 | 33 | 13 | ! COULD LOVE YOU (WITH MY EYES CLOSED) ® THE REMINGTONS
CD 5 : 12 | NEON mooON A BROOKS & DUNN L.M.LEE,J.LEO (R MAINEGRA,R. YANCEY) (V) BNA 62201
S.HENDRICKS,D.COOK (R.DUNN) (V) ARISTA 1-2409 47 | 50 5 BLUE ROSE IS PAM TILLIS
@ PAST THE POINT OF RESCUE o HAL KETCHUM P.WORLEY,E_SEAY (B.DIPIERO,P.TILLIS,).BUCKINGHAM) (V) ARISTA 1-2408
> > 13 | A REYNOLDS.] ROONEY (M.HANLY CURB ALBUM CUT 42 | 41 | 42 | 19 | OUTBOUND PLANE ¢ SUZY BOGGUSS
3 - . 12 | TODAY'S LONELY FoOL © TRACY LAWRENCE J.BOWEN, S BOGGUSS (N.GRIFFITH,T RUSSELL) LIBERTY ALBUM CUT
J.STROUD (K.BEARD,S.P.DAVIS) ATLANTIC ALBUM CUT 51 53 6 SHE TOOK IT LIKE A MAN & CONFEDERATE RAILROAD
@ 6 8 | 13 | PAPA LOVED MAMA GARTH BROOKS B.BECKETT (P.NELSON,D.MAYO,K.STALEY) ATIANTICTATBU SleT
A REYNOLDS (K.WILLIAMS,G.BRODKS) (V) LIBERTY 67734 53 57 4 SHIPS THAT DON'T COME IN & JOE DIFFIE
@ 8 11 | 11 | OLD FLAMES HAVE NEW NAMES MARK CHESNUTT B.MONTGOMERY,J.SLATE (P.NELSON,D.GIBSON) V) EPIC 74285
M.WRIGHT (B.BRADDOCK,R.VAN HOY) (V) MCA 54334 59 56 5 THE POWER OF LOVE © MATTHEWS, WRIGHT & KING
@ 9 12 10 | SOME GIRLS DO @ SAWYER BROWN S BUCKINGHAM,L.STRICKLAND (W ALDRIDGE) (V) COLUMBIA 19069
N/ R.SCRUGGS M.MILLER (M.MILLER) CURB ALBUM CUT 5 | 2 THE TIME HAS COME & MARTINA MCBRIDE
7 oy 4 13 SOME KIND OF TROUBLE @ TANYA TUCKER P.WORLEY,E.SEAY {L.WILSON,S.LONGACRE) {V} RCA 62215
J.CRUTCHFIELD (M.REID,B.MAHER,D.POTTER) LIBERTY ALBUM CUT 58 64 3 CAN'T STOP MYSELF FROM LOVING YOU PATTY LOVELESS
8 7 : 14 | BURN ME DOWN MARTY STUART £.GORDY,JR.,T.BROWN (KOSTAS,FOLKVORD) (V) MCA 54371
R.BENNETT,T.BROWN (E.MILLER) (V) MCA 54253
-~ THE NIGHT THE LIGHTS WENT OUT IN GEORGIA & REBA MCENTIRE
(9| 10 | 13 | 10 | NOTHING SHORT OF DYING TravisTRIT | |@D)] 72 | 13 | 3 | THE O e HoHTS e
G.BROWN (T.TRITT) (V) WARNER BROS. 18984
THE MORE | LEARN (THE LESS | UNDERSTAND ABOUT LOVE <
0 3 THERE AIN'T NOTHIN' WRONG WITH THE RADIO & AARON TIPPIN 49 30 49 10 H.SHEDD,C.BROOKS (S.DEAN,K.STALEY) Y ) (C) (\I/?)OME‘R’\éﬁR!?EgsVEB%
1 ! 1 ! E.GORDY,JR. (A TIPPIN,B.BROCK) (V) RCA 62181
61 70 3 THE HEART THAT YOU OWN & DWIGHT YOAKAM
® 12 15 1 EVERY SECOND COLLIN RAYE P.ANDERSON (D.YOAKAM) (V) REPRISE 18966/WARNER BROS.
J.FULLER,J.HOBBS (W PERRY,G.SMITH) (v) EPIC 74242 JEALOUS BONE © PATTY LOVELESS
12 14 16 14 DON'T GO NEAR THE WATER & SAMMY KERSHAW 51 55 52 19 E.GORDY JR.,T.BROWN (R.GILES,S.BOGART) (CD) (V) MCA 54271
8.CANNON,N.WILSON (C.HARTFORD,J.FOSTER) (V) MERCURY 866 324 | MASON DIXON LINE S TS
@ 17 17 8 EBAL%E&?HII\\B%MNORS) RICK\((X@(N&P;E\%%’! @ 62 68 3 K.LEHNING (D.SEALS) (V) WARNER BROS. 18986
FAMILIAR PAIN RESTLESS HEART
COME IN OUT OF THE PAIN DOUG STONE 53 8| 4|1
16 | 18 8 D.JOHNSON (D.DFRIMMER.F.J.MYERS) (V) EPIC 794259 JI'Léoo';_"‘:Lﬁ;SéLONGAﬂE'W‘ALDR'DGE) V) ROA 62054
FIRST TIME FOR EVERYTHING ® LITTLE TEXAS G| 59 |61 | 4 MIKE REID
@ 19 1 2 1| STROUD.C.OINAPOLLD.GRAU (P.HOWELL,D.O'BRIEN) (v) WARNER BROS. 19024 S BUCKINGHAMIMIREIDIR'BOURKE), (VICOLUMBIATA28E
3 THE ROCK @ LEE ROY PARNELL
w1 |0 | LUNALNGHT srooneycrowely | | %5 | % | 5 | 12 | TEROGK, s mossaumo
BABY, I'M MISSING YOU HIGHWAY 101
@) & | 5 | o | AcHyBReaKyeanr sBuiymarormys | | % | o0 | | 18 | EABYIMMSSINGYOU onee
0 LOVESICK BLUES GEORGE STRAIT
20 | 30 7 g':uir% { Mpﬁq?‘_q_s?o%’;)ORE_ME TRISHA Y(E)AMRC\}(V50496% 57 63 62 Y J.BOWEN,G.STRAIT (1.MILLS,C.FRIEND) (V) MCA 54318
THE TIPS OF MY FINGERS & STEVE WARINER
19 113 ! 14 | 5 HENDRICKS,T.DUBOIS (BANDERSON) (V) ARISTA 1-2393 > | SAW THE LIGHT * % * HOT SHOT DEBUT % x % WYNONNA
SACRED GROUND & MCBRIDE & THE RIDE NEW 1
2 2 9 S.GIBSON,T.BROWN (V.RUST,K.BROOKS) {V) MCA 54356 RO S aNCR R Re o) ST
SOMETHING IN RED LORRIE MORGAN
GONE AS A GIRL CAN GET GEORGE STRAT | |(89)| NEWD | 1
@ 3213 4 J.BOWEN,G STRAIT {J.M.LANE) (V) MCA 54379 . :;AN[:(ISY(;KOA;E)I)MYSELF AT 9 1Y) RCAC:zzl;
GEORGE JONE
22 11 2 15 Ié&%gggﬁLMEMORY WITH YOU \(/Vi)NMCCAE 5%'2%'5 64 63 5 K.LEHNING (D.BARNES,M.T.BARNES) (V) MCA 54370
TILL I'M HOLDING YOU AGAIN PIRATES OF THE MISSISSIPPI WHERE FOREVER BEGINS & NEAL MCCOY
B | 2 | 27 | 11| ) owen,RALVES (LGOTTLIEB R ALVES 8. MCCORVEY) LIBERTY ALBUM CUT NEW ) 1 | JSTRGUD (T BRUCE.TMCHUGH.E.MOULDS) ATLANTIC ALBUM CUT
NORMA JEAN RILEY DIAMOND RIO THIS NIGHTLIFE CLINT BLACK
0¥ ! M.POWELL,T.DUBOIS (M.POWELL,D.TRUMAN,R. HONEY) (V) ARISTA 1-2407 67 | 14 3 J.STROUD (C.BLACK,H.NICHOLAS) RCA ALBUM CUT
ALL IS FAIR IN LOVE AND WAR RONNIE MILSAP JEZEBEL KANE
@ 27 | % 7 R.MILSAP,R.GALBRAITH (T.NICHOLS.R.BYRNE) (V) RCA 62217 0] 3 1.STROUD (J WHITE,J.WHITE,A PESSIS) cuasJiLr\slwchE
SHE IS HIS ONLY NEED ONNA I'M OKAY (AND GETTIN' BETTER
% 15 10 13 T.BROWN (D.LOGGINS) (v) CURB 54320/MCA 64 5 51 8 R.HALL (S. EWI(NG M.T.BARNES) J BAIT‘LIX\{\‘{];?EL&%YC%IE
9 IS THERE LIFE OUT THERE & REBA MCENTIRE HOME SWEET HOME *
7 | 2 14 18 | T hROWN.RMCENTIRE (S.LONGACRE,R.GILES) (V) MCA 54319 NEW p- 1 R.LANDIS,J.STROUD (D.ROBBINS J.5.SHERRILL,B.DIPIERO) V) GIANPI%ES%A?&%%L%?
ROCK MY BABY & SHENANDOAH
33 | 38 6 R.BYRNE,K.STEGALL (B.SPENCER,P WHITLEY,C. WRIGHT) (V) RCA 62199 "o — 2 JYg)l;JNEDNoCFMRXNE‘ISE 9.'310?»?8&% ol CLII—BE\F{‘I’EY f@ﬁ{}‘ Ellﬁ
4| 41 | § | 'DSURRENDER ALL RANDY TRAVIS NO LOVE HAVE | '
3 K.LEHNING (R. TRAVIS,A. JACKSON) (V) WARNER BROS. 18943 67 | 69 | 67 3 | P WORLEY.E.SEAY H.DUNN (M.TILLIS) W WARNSRLEIEYos[.)'fJeZ‘sr:
DALLAS ALAN JACKSON
0 | 24|21 18 | 5 iENDRICKS,K STEGALL (AJACKSON.K STEGALL) (V) ARISTA 1-2385 NEW ) 1 EI‘L%FLK‘%?LQEgNNPSOHVEggRZQTP (.w B@F}/C'ERP&’E‘ IsEzli
BORN COUNTRY ALABAMA
31 | 26 | 2| 18 J.LEQ,L.M.LEE, ALABAMA (J.SCHWEERS,B.HILL) (V) RCA 62168 69 | 713 | — 2 INEEVN%'LXE (’\QIASHAW,G.EROOKS) GL/!\EIEIT'-J R';SMOC'TE
ONLY THE WIND @ BILLY DEAN
32 | 31 1 28 | 19 | liowaRD,T SHAPIRO (T.SHAPIRO.C.IONES) (V) SBK 44BD3/LIBERTY 10 | 66 | 69 [ 19 ELﬁt‘FIf,E‘ES’MFJVﬁ,EE"CVLTVt‘HEL?E (.v) 3@%‘&9&2‘ 'E,';
* x x POWER PICK/AIRPLAY % % % NEWD | 1 | LIVEAND LEARN MAC MCANALLY
@ 4 59 3 MIDNIGHT IN MONTGOMERY ALAN JACKSON T.BROWN,M MCANALLY (M.MCANALLY} (V) MCA 54372
S.HENDRICKS, K. STEGALL {A.JACKSON,D.SAMPSON) ARISTA ALBUM CUF- 2 AGAINST THE GRAIN GARTH BROOKS
2 | 47 § | ACES SUZY BOGGUSS % R 8 | WREYNOLDS (B.BOUTON,L.CORDLE.C.IACKSON) LIBERTY ALBUM CUT
J.BOWEN,S.BOGGUSS (C.WHEELER) LIBERTY ALBUM CUT 13 65 60 ) BILLY CAN'T READ & PAUL OVERSTREET
ol 5 15 13 | WHAT SHE'S DOING NOW GARTH BROOKS B8.BANNISTER, P.OVERSTREET (P.OVERSTREET,J MICHAEL) (V) RCA 62193
A.REYNOLDS {P.ALGER,G.BROOKS) (V) LIBERTY 57733 74 7 66 5 STRAIGHT TALK & DOLLY PARTON
3 5 6 TAKE IT LIKE A MAN @ MICHELLE WRIGHT G.LADANYI,D.PARTON (D.PARTON) (C) HOLLYWOOD 64776/ELEKTRA__
S.BOGARD .R.GILES (T.HASELDEN) (V) ARISTA 1-2406 @ NEW ) | BIBLE BELT (FROM "MY COUSIN VINNY") © TRAVIS TRITT
57 | 25 | 25 | 13 | PLAY, RUBY, PLAY ® CLINTON GREGORY G.BROWN (T.TRITT) (C) (V) WARNER BROS. 18965
: R.PENNINGTON (T.BROWN, T SEALS) (C) (V) STEP ONE 437
49 55 4 WHEN IT COMES TO YOU ¢ JOHN ANDERSON () Records moving up the chart with airplay gains this week. @ Videoclip avaitability. Catalog number is for cassette single, or viny! if cassette
J.STROUD, ) ANDERSON (M.KNOPFLER) {C) BNA 62235 is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch vinyl single
39 39 40 12 WAITIN' FOR THE DEAL TO GO DOWN @ DIXIANA availability. (V) 7-inch viny! single availability. © 1992, Bitlboard/BP! Communications.
B.MONTGOMERY (B.FISCHER,C. BLACK,A ROBERTS) (CD) (V) EPIC 74221
e —— =t
1 . . 1 STRAIGHT TEQUILA NIGHT @ JOHN ANDERSON 32 SHE'S IN LOVE WITH THE BOY @ TRISHA YEARWOQOD
J.STROUD, JANDERSON (K.ROBBINS,D.HUPP) G.FUNDIS (J.IMS) MCA
) 1 o 2 EXCEPT FOR MONDAY LORRIE MORGAN 15 o o 1 THAT'S WHAT | LIKE ABOUT YOU @ TRISHA YEARWOOQOD
R.LANDIS (R.NIELSEN) RCA G.FUNDIS (J.HADLEY K.WELCH,W.WILSON) MCA
3 — e 1 BETTER CLASS OF LOSERS @ RANDY TRAVIS 16 10 8 5 THE DIRT ROAD @ SAWYER BROWN
K.LEHNING (R.TRAVIS,A.JACKSON) WARNER BROS. R.SCRUGGS M-MILLER (M.MILLER.G.HUBBARD) CURB
4 ) . ) MAYBE IT WAS MEMPHIS @ PAM TILLIS 17 17 15 15 ANYMORE @ TRAVIS TRITT
P.WORLEY,E.SEAY (M.ANDERSON) . ARISTA G.BROWN (T.TRITT J.COLUCC) WARNER BROS.
5 - 1 SAME OL’ LOVE @ RICKY SKAGGS 18 9 6 11 MY NEXT BROKEN HEART @ BROOKS & DUNN
_ R.SKAGGS,M.MCANALLY (C.AUSTIN G.BARNHILL) EPIC S:HENDRICKS 0.COOK (D.COOK,R.DUNN. K BROOKS) RISTA |
6 3 1 3 IS IT COLD IN HERE @ JOE DIFFIE 19 19 14 3? DON'T ROCK THE JUKEBOX @ ALAN JACKSON
B.MONTGOMERY,J.SLATE (D.MORRISON,J.DIFFIE.K PHILLIPS) S.HENDRICKS K.STEGALL (A.JACKSON R.MURRAH K.STEGALL) RISTA
THE WHISKEY AIN'T WORKIN' @ TRAVIS TRITT WITH MARTY STUART
7 — | = 1 ,',TASB‘E"JSSNU(%E%XXX'MEEl,\'ﬂﬁfg{;, SDWIGHT YOAK,;TSNQ 013 ! 5 G.BROWN (R.SCAIF(EJ‘M.STUART} WARNER BROS.
SOMEBODY'S DOIN' ME RIGHT KEITH WHITLEY
8 4 2__ 6 _3 f&%gﬁéﬂg’oﬁlRC.CS’HM%TS'}}',SONG #E00s ST%’AE a2 | = ! sgnjvtl:SA %_rgr;gx: b:}[.)Fg:O;‘LEOCH,P.OVERSTREET,D‘TYLER) RCA |
= RESTLESS HEART
o 18 13 [10] e ommiscumc o M TR Bt
K
0| 7 s u Sﬁf&h%ﬁ?u.sm& (M.PETERSEN) L KEMRE?R?L{I\& B9 R :g;";&%ﬁgggsz E(':;LTGER'H'DEV”'O’ YT MCENC#;:;
11| 8 | 11 | 10 | SHAMELESS o GARTHIERODKS 24 | 14 | 17 1 1| 7 5ROWNRMCENTIRE (L HENGBER K.PALMER) MCA
DOWN AT THE TWIST AND SHOUT © MARY-CHAPIN CARPENTER
12 6 4 b Js.l}%ﬁoﬁmfs?ﬁrﬁﬁom SARACY LAVXE&%E 2? .16 v 1.8. 29 | W.C.CARPENTER,) JENNINGS (M.C.CARPENTER) : OLUMBIA |
TURN THAT RADIO ON RONNIE MILSAP @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 | 12 9 o MILSAP.R GALBRAITH (A JORDAN,P.DAVIS) RCA betow the top 20. Commercial availability is not indicated on the recurrent chart.
34 BILLBOARD MAY 9, 1992

www.americanradiohistorv.com



www.americanradiohistory.com

Billooards

Top Classical Albums.

FOR WEEK ENDING MAY 9, 1992

= COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE SALES REPORTS,
4 Q .
i} g | @
jwv) < | Zz
s (4|0
2 1z |2 TmE ARTIST
[ o~ 3z LABEL & NUMBER/DISTRIBUTING LABEL
* %% NO.1 * x %
1 9 PIECES OF AFRICA  NONESUCH 79275-2% 3 weeks at No. 1
KRONOS QUARTET

2 2 | 13 THE BACH ALBUM 06 429737+
KATHLEEN BATTLE, ITZHAK PERLMAN
3 3 | 85 IN CONCERTA  LONOON 430433-2*
‘CARRERAS, DOMINGO, PAVAROTTI (MEHTA) |
4 4|7 ROSSINI HEROINES  LONDON 436075*
CECILIA BARTOLI
5 BT THE BELLS OF ST. GENEVIEVE  Rrca51002-2¢
VARIOUS ARTISTS
6 6|13 MOZART: ARIAS  LONDON 430513*
CECILIA BARTOLI
7 7 | 49 CORIGLIANO: SYMPHONY NO. 1  ERATO 45601-2-2K*
CHICAGO SYMPHONY (BARENBOIM)
8 8 l9 ROSSINI RECITAL  Rca60811-2-RC*
MARILYN HORNE
9 INEWD PAVAROTTI IN HYDE PARK  LONDON 436320*

LUCIANO PAVAROTTI

Artists & Music

| Classicat
KEEPING
SCORE

by Is Horowitz

GOING ON RECORD: May shapes up as a busy record-
ing month for Sony Classical, with operatic, symphonic,
concerto, and chamber music projects sharing the
agenda.

On the purely orchestral side, Loren Maazel and the
Pittsburgh Symphony turn to Sibelius May 2-4, with his
First and Sixth Symphonies scheduled. Steven Epstein
is producer. A few days later, in Amsterdam, Carlo Ma-
ria Giulini and the Royal Concertgebouw undertake
Dvorak’s Symphony No. 9, with David Mottley as pro-
ducer, to be followed by a live recording in Berlin of
Strauss’ “Ein Heldenleben” by Zubin Mehta and the
Berlin Philharmonie.

On the concerto side, Jean-Pierre Rampal will record
Vivaldi’s “Four Seasons” with the Franz Liszt Chamber
Orchestra. Producer of the mid-May Budapest sessions
is George Kadar. And before the month is out, Salvatore
Accardo will tape a live performance of the Brahms Vio-
lin Concerto with Giulini and the Vienna Philharmonic.

Sony Classical will be finishing up its recording of
Verdi’s “Don Carlo” with the Metopera conducted by
James Levine in May, as well as a collection of ballet mu-
sic from Verdi operas with the Met orchestra. Michel
Glotz supervises these New York sessions.

As for chamber music, the label will add to the Juil-
liard String Quartet discography in midmonth with
works by Ravel and Dutilleux. The sessions, in Princeton,

N.J., will be produced by Gary Schultz.

THE RUSSIANS ARE COMING: Philips Records wilk
tie in the release of Mussorgsky's “Khovanschina” by Va-
lery Gergiev and the Kirov Opera with the first appear-
ance of the Russian company at the Metropolitan Opera
House in July.

That's only one of a slew of Russian operas and ballets
the label is committed to with Gergiev and the Kirov.

A complete Tchaikovsky “Sleeping Beauty” will be re-
leased in the fall, to be followed by Prokofiev’s “War and
Peace.” Just this past April Gergiev and his company re-
corded Tchaikovsky’s “Pique Dame.”

Still to be recorded are Glinka’s “Russlan and Lud-
milla,” Prokofiev’s “The Fiery Angel” and “Love for
Three Oranges,” Rimsky-Korsakov’s “The Tsar’s Bride,”
and Borodin’s “Prince Igor.”

DEAD OR ALIVE: So violinist Nigel Kennedy has de-
cided to exempt Bach from his personal recording ban on
“dead composers” (Billboard, May 2). It strikes me as an
absolutely valid decision. Who would dare argue that
Bach’s music has less relevance today than most musie
written by our contemporaries?

Maybe Kennedy will return to other deceased com-
posers whose music is still alive and well.

Kennedy’s use in rock and jazz of a noble old violin,
made by the long-dead Joseph Guarnerius in 1735, may
be another anomaly among the many that puzzle conser-
vative observers of this talented but oddball artist.

I recall an earler experience with this very instrument.
In 1962, Ruggiero Ricei recorded an album of 15 selec-
tions, each played on a different Italian violin of special
pedigree. Kennedy’s recently acquired Guarnerius was
among them. The album, on Decca Records, was appro-
priately titled “The Glory of Cremona.” I remember it
well. I produced the package.

10 | 9 |41 FAVORITE ARIAS BY WORLD'S FAVORITE... SONY CLASSICAL MDK 47176*
CARRERAS - DOMINGO - PAVAROTTI
11 |l 7 BARBER: THE LOVERS  kOCH 3-7125-2H1*
CHICAGO SYMPHONY & CHORUS (SCHENCK)
12 | 15] 5 BARBER/PISTON/GRIFFES  MERCURY 434307-2*
EASTMAN-ROCHESTER ORCHESTRA (HANSON)
13 | 1a| 17 A TRIBUTE TO SEGOVIA  ANGEL CDC-49404*
CHRISTOPHER PARKENING
14 |10 9 POEME: FRENCH SHOWPIECES  LONDON 433519-2*
BELL, ROYAL PHILHARMONIC (LITTON)
15 |17 7 GILBERT & SULLIVAN: THE MIKADO  TeLARC CO-80284*
WELSH NATIONAL OPERA (MACKERRAS)
16 | 1213 PART: MISERERE  ecMm 847539-2*
HILLIARD ENSEMBLE
17 | 13| 5 BRAHMS: PIANO QUARTETS  SONY CLASSICAL 52K 45846*
AX, STERN, LAREDO, MA
18 [ 25| 3 IVES: SYMPHONY NO. 1  cHANDOS 9053* )
DETROIT SYMPHONY (JARVI)
19 {1915 PISTON: SYMPHONY NO. 4  DELOS DEL 3106*
SEATTLE SYMPHONY (SCHWARZ)
GALA LIRICA  rcasllol*
20 |NEWD CARRERAS, CABALLE, DOMINGO
21 16127 MCCARTNEY/DAVIS: LIVERPOOL ORATORIO  ANGEL COQB-54371*
TE KANAWA, HADLEY, ROYAL LIVERPOOL PHIL. (DAVIS)
22 11827 TOGETHER  ANGEL CDQ-54266*

PLACIDO DOMINGO, ITZHAK PERLMAN

23 |21l s WAGNER: SIEGFRIED  0G 429407-2*
GOLDBERG, BEHRENS, BATTLE (LEVINE)
MOZART: REQUIEM  LONDON 433688* _
24 INEWD BARTOLI, AUGER, VIENNA PHILHARMONIC (SOLTI)
BAROQUE DUET  SONY CLASSICAL SK 46627*
25 [NEWD KATHLEEN BATTLE, WYNTON MARSALIS
TOP CROSSOVER ALBUMS..
* k% NO.1 » x *
1 11 HUSH  SONY MASTERWORKS SK 48177* weeks at No. 1
YO-YO MA/BOBBY MCFERRIN
2 219 LUCKY TO BE ME  PHILIPS 422401-2*
JESSYE NORMAN
3 303 THE WIND BENEATH MY WINGS  Rca 60862-2-RC*
JAMES GALWAY
4 A PAVAROTTI SONGBOOK  LONDON 433513.2*
LUCIANO PAVAROTTI
5 |55 SPIRITUALS IN CONCERT g 4297902
BATTLE, NORMAN {LEVINE)
6 7113 HEART TO HEART  ANGEL CDG-54299*
KIRI TE KANAWA
7 615 MUSIC FROM THE SCREENS  POINT MUSIC 432966-2"
PHILIP GLASS, FODAY MUSA SUSO
8 1nl s DIVA!  siLva AMERICA SSD 1007*
LESLEY GARRETT
9 8|5 DOMINGO SONGBOOK  SONY MASTERWORKS MDK 48299*
PLACIDO DOMINGO
10 |9 (11 RODGERS & HAMMERSTEIN: SONGBOOK FOR...  TELARC CD-80278*
CINCINNAT| POPS (KUNZEL)
FENNELL CONDUCTS SOUSA  MERCURY 434300*
11 |NEW) EASTMAN WIND ENSEMBLE (FENNELL)
AMAZING GRACE  PHILIPS 432546-2*
12 10|31 JESSYE NORMAN
13112121 THE BROADWAY | LOVE  ATLANTIC 82350-2* ‘
PLACIDO DOMINGO |
14 [ 15| 3 CARTOON CLASSICS  RCA 60738-2-Rv*
VARIOUS ARTIS'E_‘
15 [ 13|21 KISMET  SONY BROADWAY SK 46438*
RAMEY, MIGENES, HADLEY, PATINKIN

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales
of 1 million units with each additional million indicated by a numeral fotlowing the symbol. All atbums available
on cassette and CD. *Asterisk indicates vinyl unavailable. ® 1992, Billboard/BPI Communications.

< VoL 3, No. 18

Placido Domingo. Montserrat Caballé and
José Carreras are three of the extraordinary
singers that celebrated the May 199! opening
of Seville’s new opera house in a gala perform-
ance unique in concert history.

Now titled Gala Lirica. the evening’s elec-
trifying performances included Domingo’s
dramatic “Ah, la paterna mano,” Caballé’s
heart-melting “Pleurez mes yeux,” Carreras’
stirring “No puede ser”” and others by grand
opera greats Alfredo Kraus. Pilar Lorengar,
Juan Pons, Teresa Berganza, Pedro Lavir-
den and Giacomo Aragall.

This once-in-a-lifetime event is preserved in
an outstanding new live recording from RCA
Victor Red Seal and will be available April 28th
on CD, Cassette, VHS and Laser Disc.

Vv,

SELECTIONS FROM
LARMEN RIGOLETTO TOSCA LA TRAVIATA

09026-61191-2

Tmk(s) ® Registered. Marca(s) Registrada(s} Generai Electric Company. USA. except BMG logo and Red Seal
® BMG Music: Deutsche Harmonia Mundi fogo ® Deutsche Harmonia Mundi + © 1992, BMQ Muslc

MONTSERRAT PLACIDO
CARRERAS CABALLE DOMINGO

TERESA ALFREDO
BERGANZA KRAUS

4

h
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Celebrate the musical magic of
Domingo, Caballé and Carreras.
Celebrate Gala Lirica.

= l“v‘ <=

cLtassics

A Division of Berteismann Music Group
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Top Jazz Albums.

FOR WEEK ENDING MAY 9, 1992

x |8 £ COMPILED FROM A NATIONAL SAMPLE OF RETAIL
¥ :’. P AND ONE-STOP SALES REPORTS.
N4
2 [ 2|82 aRtST TITLE
= ~ |20 LABE_& NUMBER/DISTRIBUTING LABE-L
kkx NO.1 x % %
1|9 | JOE HENDERSON  VeRVE 511 779° 3 weeks at No. 1
LUSH LIFE
) 5 DIANE SCHUUR  GRp 2006* . i
4 {11 | BOBBY MCFERRIN & CHICK COREA  BLUE NOTE 95477%/CAPITOL i

Arfists & Music

5 | 7 | MARCUS ROBERTS  NOvUS 63130+/RCA

AS SERENITY APPROACHES

9 |25 ABBEY LINCOLN FEATURING STAN GETZ

VERVE 511 110* YOU GOTTA PAY THE BAND

THE HARPER BROTHERS

5 20%
10]7 VERVE SLLB20% \1) CAN HIDE INSIDE THE MUSIC
N & .
§ | 31| DAVEGRUSI RP 2009 THE GERSHWIN CONNECTION
711 ELLIS MARSALIS  coLumsia 47509
HEART OF GOLD
12111 VANESSA RUBIN  novUs 63127%/RCA
SOUL EYES

8 |29 HARRY CONNICK, JR.A  CcOLUMBIA 486B5*

BLUE LIGHT, RED LIGHT

5 | ARTURO SANDOVAL  Gre 9668

ERE[[-T- - e[~ [- |-

| REMEMBER CLIFFORD

15| 3 | JOEY DEFRANCESCO  coLumsia age24" REBOPPIN'
NEWD | ROYHARGROVE  novus 63132+/RCA THE VIBE

14 |9 l 1 STAN GETZ - KENNY BARRON  VERVE 510 823* PEOPLE TIME

JOHN SCOFIELD  BLUE NOTE 98167*/CAPITOL

GRACE UNDER PRESSURE

NATALIE COLEA 3  ELEKTRA 61049

UNFORGETTABLE

NEW D TONY WILLIAMS  BLUE NOTE 98169*/CAPITOL STORY OF NEPTUNE
14 | 13| JOHN PIZZARELLI  novus 63129/RCA ALL OF ME
1913 JOEY CALDERAZZO  BLUE NOTE 98165*/CAPITOL TO KNOW ONE

17 | 9 | KENNY BARRON TRIO  canpip 79508

LEMURIA - SEASCAPE

DAVID MURRAY  Diw 48963*/COLUMBIA

SHAKILL'S WARRIOR

16 | 23 | GERALD ALBRIGHT  aTuaNTIC 82334+ LIVE AT BIRDLAND

CASSANDRA WILSON

SEINE HEREIEE

by Jeff Levenson

MY VOTE FOR THE unsung portion of the column is
the periodic subsection called “Stuff” (bold of me to say
80, isn't it?). You know, the hodgepodge effect that conveys
the impression of either a mind brimming with meaningful
detail or a desk enlivened by nuclear-test-site chaos. Pa-
per, releases, CDs, more paper, everywhere. Lucky for us,
there’s plenty of (explosive?) info among the ruins . ..

STUF‘F‘: JVC is about to sponsor big-time festival jazz
for the ninth straight year. Working in tandem with Festi-
val Productions, the Japanese hardware/software maker
is once again underwriting blowouts in the States and over-
seas, including New York, Rhode Island (Newport), Lon-
don, France (Nice), and Holland (Den Haag) ... Pianist
Herbie Hancock leads one of the acoustic groups making
the JVC tour. He and fellow jazzmen Wayne Shorter, Ron
Carter, Tony Williams, and Wallace Roney are present-
ing a tribute to former bossman Miles Davis, who died last
September. The group—V.S.0.P. revisited, 20 years later
and sans Freddie Hubbard—is as close as we’re going to
get to the great Miles Davis Quintet of the mid-"60s.
(Roney, it seems, is forging a career as Miles’ official
stand-in. The young trumpeter mimics that walking-on-
eggshells sound better than anyone.) ... Homage to Past
Masters, Part II: Rolling Stones drummer (and closet
Jjazzbo) Charlie Watts, who once published a tribute book

followed it (25 years later) with a Continuum CD/book reis-
sue, “From One Charlie,” is about to continue his.love affair.
Next month he’ll release (on that same label) Watts” “A
Tribute To Charlie Parker, With Strings” featuring the Zen
backbeatmeister’s quintet. A U.S. tour is in the works,
slated for July and August . . . PBS has scheduled for May
22 a national broadcast of Jacksonville Jazz XII, based, of
course, on the Florida gala, which claims to be one of the
nation’s largest, totally free jazz fests. The program stars
a good number of performers from the contemporary side,
many of whom record for GRP: Diane Schuur, the Chick
Corea Elektric Band, Arturo Sandoval, and the Ripping-
tons featuring Russ Freeman. Moreover, the folks at
Jacksonville Jazz are now accepting entries for their fest
kickoff, the Great American Jazz Piano Competition, the
prestigious showcase for undiscovered talent . . . Brassman
Sandoval has been receiving plenty of attention regarding
his Clifford Brown tribute, “I Remember Clifford.”
Among those admiring his efforts is one LaRue Brown
Watson, the late trumpeter’s widow. Her enthusiasm and
support for the album, Sandoval says, is “the ultimate re-
view” ... Concord Jazz has negotiated a high-flying deal
with United Airlines. During May and June, the carrier will
devote an audio channel on its flights to Concord’s “May-
beck Recital Hall” series. The program includes perform-
ances by the likes of JoAnne Brackeen, Hal Galper, Roger
Kellaway, Barry Harris, Marian McPartland, and Wal-
ter Norris, among the series’ pianists. (For more on the
deal, see Grass Route, page-59.) Vis A Vis, the airline’s in-
flight magazine, will be profiling many of those same artists
... Concord has a few of its other artists starring in this
year’s Fujitsu Concord Jazz Festival, the 24th annual, set
for the Concord Pavilion in California, July 31 through Aug.
2. Count Rosemary Clooney, Gene Harris, and the Clay-
ton-Hamilton Jazz Orchestra among them.
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| Latis

by John Lannert

MICKY’S UNFORGETTABLE MIAMI TRIP: Luis
Miguel’s visit to Miami April 25-26 was a smashing suc-
cess for the WEA Latina crooner, both commercially
and artistically. For starters, his April 25 press confer-
ence—his first in more than a year—revealed the sup-
posedly taciturn Miguel to be a friendly, accessible per-
former who beguiled the reporters and journalists with
sincere responses and witty repartee.

The handsome Mexican heartthrob—known as
“Micky” to his fans—called his blockbuster compendium
of bolero classics, “Romance,” a “transition record.” Still,
Miguel quickly noted he would cut another bolero collec-
tion in the future. “I never imagined that this record
would be the commercial hit that it was,” Miguel said,
adding he would begin recording his next album “in June
or July.” Look for a well-known American producer to
be behind the board. Miguel also pointed out that he
plans to record an English-language album within the
next two years.

Miguel, 22, followed up his sparkling press conference
one day later with a spectacular concert that often sent
the mainly female crowd at the sold-out James L. Knight
Center to its feet. The strong-voiced baritone rumbled
through a crisp, 80-minute set, adroitly intertwining ro-
mantic ballad hits with up-tempo funk/rock numbers—
most of which were culled from “Busca Una Mujer” and
“20 Anos.”

All was not perfect, however. Miguel’s excellent bolero
miniset, featuring his No. 1 smashes “No Sé Ti” and
“Inolvidable,” was too brief; and the OK dance thumper

“Cuando Calienta El Sol” was only a passable finale to
a concert that disappointingly offered no encore. But Mi-
guel, who allowed his fine 11-piece backing band ample
room to improvise, put on one of the hippest shows ever
by a Hispanic artist. Micky truly lived up to his still-
growing legend.

PREMIO LO NUESTRO NEWS: Epic’s Gloria Este-
fan will be given the Lifetime Achievement Award dur-
ing “Premio Lo Nuestro” (Latin Music Awards), sched-
uled to air live at 8 p.m. May 14 on Univision. Among
the awards presenters and performers who are so far
scheduled to appear on “Premio Lo Nuestro” are José
Carreras, Ricardo Montaner, Luis Enrique, Jon Se-
cada, Bronco, Vikki Carr, Pandora, Selena, Raul di
Blasio, Franco de Vita, Victor Fictor, Charytin, Luca
Bentivoglio, Ricky Martin, Rocio Banquells, Mag-
neto, Locomia, La Banda Show, and Fransheska.

LABEL MISCELLANEA: Méximo Aguirre resigned
April 28 as managing director of BMG U.S. Latin. No
successor has been formally named, but the label’s mar-
keting director, Salvador Pérez Muiioz, will assume
Aguirre’s duties ... Just out is Franco de Vita’s latest
Sony Discos effort, “Marzo 16,” a live greatest-hits al-
bum that also includes two new tracks, “Entre Tu Vida
Y La Mia” and the leadoff single, “Estro No Lo Habia
Pensado” . . . Also just out is Alejandro Jaen’s Prodiscos
album “Méas De Mil Vidas,” which features a duet with
Marie Osmond called “No Puedo Viver Sin Ti” . .. Fon-
ovisa’s Los Tigres Del Norte, who released their latest
album, “Con Sentimiento Y Sabor,” two weeks ago, will
perform May 7-10 at several German clubs located near
U.S. military bases . . . Finally, TH-Rodven has shipped
a marvelous five-CD set titled “100 Anos Del Bolero.”
Two-and-a-half years in the making, “100 Anos” features
100 different artists, including Beny Moré, Celia Cruz,
Lola Flores, and Armando Manzanero, to name but a
few. The only missing item is liner notes briefly detailing
the history of each song.
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RIAA ATTACKING PIRACY PROBLEM IN SOUTH AND CENTRAL AMERICA

(Continued from page 8)

adequate law protecting intellectual
property, but because of the complete
indifference of government officials,
you have pirates operating openly and
they've simply been out of the reach of
law enforcement in Paraguay.”

The association’s goal is to foster a
dialog with the Paraguayan authorities
to persuade them of the importance of
protecting intellectual property.

Turkewitz says Paraguayan govern-
ment officials have already made as-
surances that they are going to go after
the pirates. As he explains, the country

has a lot to gain by prosecuting purvey-
ors of illegal product: “They stand to
secure a bilateral investment treaty
[with the U.S.], retain most-favored-
nation status, and harmonize suffi-
ciently within Latin America to arrive
at a free trade zone.”

If Paraguay represents a problem
for the RIAA, the situation in El Salva-
dor is perhaps more daunting, because
that country has no legislation in place
to protect sound recordings. “You’re at
ground zero,” says Turkewitz. “You
have no mechanism of protection.”
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Turkewitz says he and RIAA presi-
dent Jason Berman—who recently re-
turned from Paraguay—will travel to
El Salvador in late May in the hopes of
stemming the tide of illicit recordings.
“Product from El Salvador has shown
up on street corners in every major
[U.8.] city that has a Hispanic popula-
tion,” notes Turkewitz, adding that El
Salvador’s piracy rate is 100%.

Turkewitz says some Latin Ameri-
can countries have stepped up their
copyright protection efforts. For in-
stance, Mexico enacted a copyright law
in July of last year that, for the first
time, protects U.S. sound recordings.
Also, Venezuela has drafted a law that,
if passed, would also protect intellec-
tual copyright owners.

However, Turkewitz says the Mexi-
can law has had little impact on the pi-
rate trade in that country, and does not
expect that the situation in Venezuela
would be much different if the copy-
right bill there were enacted into law.

The RIAA aims to buttress its anti-
piracy drive with the North American
Free Trade Agreement and a Bush ad-
ministration initiative called Enter-
prise for the Americas, designed to
support economic growth and reform
in Latin America and the Caribbean.

“We're extremely encouraged with
the market liberalizations and develop-
ing economies throughout Latin Amer-
ica,” says Turkewitz. “Many govern-
ments are revisiting the issue of
copyright law. For them, adequate
copyright legislation is important be-
cause it leads to [foreign] invest-
ments.”
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Propaganda Spreading In Video, Film Arenas

l BY MELINDA NEWMAN

LOS ANGELES—As co-chairman
Joni Sighvatsson briskly walks
through Propaganda’s sprawling
office, employees follow, getting him
to sign off on matters great and small.
He orders a muffin from the company
cafe in the lobby before settling into a
round and high-ceilinged
room—nicknamed the silo—for a
meeting.

Such a hands-on approach has ser-
ved Sighvatsson and co-chairman
Steve Golin well as Propaganda has
grown from a music video production
company to that and much more in five
years.

With 95 staffers, Propaganda is not
only one of the leading music video
companies, but it has grown into a top-
notch commercial production house
and movie maker, producer of such no-
table films as Madonna’s “Truth Or
Dare” and David Lynch’s “Wild At
Heart.”

Despite its expansion, music videos
are still seen as Propaganda’s creative
center, if for no other reason than to-
day’s top music video director is to-
morrow’s hot movie director. One has
to look no further than David Fincher,
the man behind clips by Madonna,
Don Henley, George Michael, and
Aerosmith. He has just wrapped “Al-
ien 3” as his first film venture.

Now Propaganda is poised to sign
the new Finchers and Dominic Senas

(Sena is directing “California” with
Brad Pitt and Juliette Lewis).

“For a while we weren’t aggres-
sively seeking new directors,” Sigh-
vatsson says. “We still had a lot of di-
rectors here, but they weren’t doing
music videos anymore. Now we're
ready to bring up the second genera-
tion of Propaganda directors.”

Commandeering that mandate is
Alex Melnyk, who has run the com-
pany’s music video division for a year.

One of her goals is also to build
Propaganda’s in-house roster. “The
Propaganda tradition was that all the
jobs used in-house directors,” Sigh-
vatsson recalls. “But Michael Jackson
has used outside directors, so has
Prince. Although we still want to offer
that, we want to reverse that in part
and build up our staff.” The reversal
may already be beginning. While the
first two Jackson videos from ‘“Dan-
gerous” were produced by Propa-
ganda using outside directors, the
fourth video, “Jam,” is being directed
by David Kellogg in Chicago with
guest Michael Jordan. (The third
video was done by another company.)

Most of Propaganda’s directors are
common names in the music video in-
dustry. Among them are Neil Abram-
son (P.M. Dawn, Michael Bolton), Mi-
chael Bay (Wilson Phillips, Lionel
Richie), Nicholas Brandt (Julian Len-
non, XTC), Nigel Dick (Tears For
Fears, Guns N’ Roses), Greg Gold
(Richard Marx, Oleta Adams), and Da-

VJN Net Loss Doubled In
’91 Despite Revenue Rise

B BY DON JEFFREY

NEW YORK—Video Jukebox Net-
work Inc., claiming that recession-
strapped consumers requested
fewer music videos by telephone for
its cable channel in 1991, reports its
net loss more than doubled last
year.

For the 12 months that ended
Dec. 31, the Miami-based interac-
tive television company posted a
$2.68 million loss, compared with a
$1.23 million deficit in 1990.

Overall revenues, though, contin-
ued to climb: increasing 13.6% to
$15.5 million from $13.6 million. But
that was principally because the
company had 163 units in operation
Dec. 31, a 24% rise from 131 units at
the end of 1990. A unit refers to the
system that transmits music video
programming via television in a cer-
tain area. Consumers order videos
through a 900 phone number.

Slower growth in advertising rev-
enues, as well as in consumer re-
quests, led to an operating loss (the
deficit before interest, taxes, depre-
ciation, and other charges are de-
ducted) of $44,000 for the year. In
1990 the company had an operating
profit of $1.14 million.

In its news release, Video Juke-
box president Andrew Orgel said:
“The company believes that viewer

transactions have been significantly
affected by generally weak eco-
nomic conditions which adversely
impacted the demand for virtually
all youth and young adult entertain-
ment products in 1991.”

Orgel added: “This was combined
with insufficient marketing expendi-
tures which affected growth in both
distribution and purchasing.”

But the executive expressed opti-
mism about 1992 because of “new
pricing strategies” that have been
developed and the increase in reve-
nues. A series of new promotional
activities—many involving record-
ing artists—have been planned as
well. Recently the network began to
air trailers for new movies.

The company also reported ear-
lier that it had registered an 18% in-
crease in the number of households
reached during 1991 to 13 million
from 11 million in 1990.

For the fourth quarter of 1991,
the company reports a $796,000 net
loss on revenues of $4 million, com-
pared with a $216,000 loss on $3.8
million in revenues a year earlier.

Video Jukebox’s stock has
slumped in the past year. At press
time, investors bid $1.625 a share in
the over-the-counter market, which
gave the company a market valua-
tion of $17.4 million.

vid Hogan (Bob Seger, Bonnie Raitt).

Also, Larry Jordan (Robert Plant,
Billy Idol), Alek Keshishian (Ma-
donna, Bobby Brown), Jean-Baptiste
Mondino (Madonna, Don Henley), and
Stephane Sednaoui (U2, Red Hot Chili
Peppers).

BREEDING GROUND
And Melnyk is eager to add more di-
rectors as soon as she hires a junior
rep. “It isn’t right for a director to
spend time writing a concept if his or
her idea isn’t going to get listened to,

so I want to wait until I get a rep, but
then I plan on taking on some direc-
tors quite quickly. I want to work with
some exciting new directors.”

While looking at prospects’ reels,
Melnyk has learned to keep an eye to
the future. “When I first joined Propa-
ganda, I was very critical of some of
the videos that young directors would
make and Joni would sit me down and
say, ‘This is really good; sometimes it
takes time to develop people’s ca-
reers,’ and he’s absolutely right.”

While she wants directors with

fresh ideas for music videos, she also
has a higher goal: “Music video is a
breeding ground for new talent. It’s a
great way to learn about film making
and explore ideas; but I'm also con-
cerned about directors who will then
be able to move into commercials and
eventually become film makers.”
Bringing in new directors is one
way to breathe new life into Propa-
ganda, but it also fills a need to offer
record labels directors who will con-
sider low budgets.
(Continued on next page)

THIE

by Melinda Newman

NO ANNOUNCEMENT FROM MTYV, but the word is
that John Cannelli, VP of music and artist relations, is
about to be kicked up to senior VP, filling the slot vacated
by Abbey Konowitch, who moved over to special events
several months ago.

SAME BUILDING, different channel: VH-1 has under-
gone some staff changes lately. Harriet Seitler, MTV
alum, has come aboard to fill the newly created position
of senior VP of new business development. Departing is
producer/on-air talent Tim Sommer, who is now West
Coast A&R rep for Atlantic Records. Sommer’s show “In-
side Music” has enough segments already filmed to last an-
other quarter. “Flix” host Wendy Tush has also left.

IN A FAMILY WAY: According to Paul Krimsier, VP
of programming for The Family Channel, the team orig-
inally responsible for “VideoSyncrasy” (now known as
“AudioVision With Scott Ross”) has been reassigned to fo-
cus on such events as telethons. However, several mem-
bers of that original team, including Jeanine Jordan,
Nancy Kordas, and Dale Weller, have already formed
their own production team called “In Syne.” “AudioVision”
is now produced by Northstar Entertainment, a produc-
tion unit within The Family Channel responsible for pro-
ducing other commercial fare, such as “Big Brother Jake.”
“We think ‘AudioVision’ will be even more successful with
the new format,” Krimsier says.

GREAT RESULTS: One year after its inception, the
NAACP’s music video task force is already seeing the
fruits of its labor. Led by Michael Fletcher, the Beverly
Hills, Calif., branch of the NAACP put forth a mandate of
increasing the number of music videos produced by minor-
ity-owned companies, as well as increasing the number of
minority crew members on shoots. Of the 1,783 videos
made in 1991, 160 were produced by minority-owned com-
panies; that’s double the number made by minority-owned
companies in 1990. “We’ve seen some great improvement,”
says Fletcher. “Without everyone’s support and under-
standing of the complexity of the problems, we wouldn’t
have gotten this far.” Especially beneficial were the two
minority job fairs, one on each coast, organized by the Mu-
sic Video Producers Assn., as well as the Minority Direc-
tors Showcase, held during the Billboard Music Video
Conference last year.

However, Fletcher stresses there is still work to be
done. “There still needs to be improvement in terms of
crew personnel,” he says. To that end, the NAACP is work-
ing on setting up university programs to provide on-the-
job training for crews.

CHANGES: Matt Murray, longtime music video produc-

tion head at EMI, is leaving the newly structured EMI
Records Group, where he was VP of video along with Jeff

Panzer. Murray was unavailable for comment . . . Director
George Seminara has joined Flashframe Films . .. Paul
Rachman has joined Maddhatter Films ... Marcus

Blunder has rejoined Spellbound Pictures.

AND THE WINNER IS: Top nominees for MTV’s inau- |
gural Movie Awards include “Terminator 2: Judgment |
Day” and “Robin Hood: Prince Of Thieves.” We’re more
interested in the nominees for most desirable male: Kevin
Costner, Keanu Reeves, Christian Slater, Patrick
Swayze, and Jean-Claude Van Damme. Most-desirable-
female noms go to Christina Applegate, Kim Basinger,
Tia Carrere, Linda Hamilton. and Julia Roberts. Win-
ners will be announced at a June 10 ceremony.

WHILE DEDICATED TO all music formats, the Music
Row Industry Summit, slated for May 14-16 in Nashville,
is shaping up as a music video bonanza. Bob Oermann,
Living Section editor of the Nashville Tennessean, will
moderate a panel called “Are Country Videos As Good As
Those Of Other Formats,” which will feature Rowe Juke-
box’s Kadima Levadi, Wolfram Video’s Wolf Zimmer-
man, VH-1’s Lois Ruben, director Jack Cole, and others.
I will be moderating a session titled “Video’s Role In
Breaking New Artists From A Programmer’s Perspec-
tive.” Among the panelists are Michael Harnett,
“JBTV”; Larry Guzy, “E.T. Videos”; CMT’s Tracy Sto-
rey; and VIN’s Lou Robinson. Pollack Media’s Moon
Mullins will moderate the session titled “Are Radio And
Video Strange Bedfellows” with FMTV’s Mike Qusley
and CMT’s Dawn Gardenhour, among others. Addition-
ally, two round-table discussions on longform video and
video opportunities for new artists will be held. The Musie |
Video Assn. will hold a meeting May 14 at the start of the
conference. For more information, call MVA president Jeff
Walker at Aristo Promotions in Nashville.

PASS THE CHAMPAGNE: The Caption Center, which
subtitles television programs and music videos for the
hearing impaired, launched a yearlong celebration of its
20th anniversary with a music video dance party April 25
at Gallaudet Univ. in Washington, D.C. Close to 3,000 peo-
ple attended the “It’s Music To Your Eye” party, which
included bands and a captioned musie-videotape projected
onto large screens. Among the artists represented on the |
tape were Michael Jackson, Bruce Springsteen, Prince, |
C&C Music Factory, and Vanessa Williams. Trivia quiz: |
What was the first music video by a major artist to be cap- |
tioned? Living Colour’s “Cult Of Personality.”

LOOKS GOOD, BUT.. . . Speaking of Michael Jackson, his
new video for “In The Closet” looks great, but has about
as much heat as an ice cube. The so-called courting dance
between Jackson and Naomi Campbell is more like two
peacocks in search of a mirror rather than a mate. Good
to know the adrogynous Jackson can be just as sexist as
any other guy with the long lingering shots on Campbell’s
body parts, while Jackson is normally shown full length.
Herb Ritts’ direction is stunning to look at, but the action
Jjust isn’t convincing. We'll see what happens with the new
clip, being shot in Chicago by David Kellogg.
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i = CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

EXCLUSIVE

Black Crowes, Remedy

Roy Orbison, | Drove All Night

Pearl Jam, Even Flow

Weird Al Yankovic, Smells Like Nirvana

Paula Abdul, Will You Marry Me?
Simply Red, For The Baby

Sting/Eric Clapton, It's Probably Me
Wilson Phillips, You Won't See Me Cry

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ )JTNN

THE NASHVILLE NETWORK.
The Heart of Counsry
The Nashville Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN
37214

FIVE STAR VIDEQ

k.d. Lang, Constant Craving

ADDS - AJD[)? -
Nice & Smooth, Sometimes I. .. LLL gft In - 4
Guy, Teddy's Jam
Lisa Taylor, Secrets Of The Heart HEAVY

State Of Art, Laughing At The Years

HEAVY ARTIST OF THE MONTH HEAVY
The Cure, High Lyle Lovett, She's Already Made. ... Aaron Hall, Don't Be Afraid
Def Leppard, Let's Get Rocked Tevin Campbell, Goodbye
Genesis, Hold On My Heart GREATEST HITS Joe Pubilic, Live And Learn

Hammer, This Is The Way We Roll
Michael Jackson, In The Closet
Kris Kross, Jump

John Meliencamp, Now More . ..
Metallica, Nothing Else Matters
Nirvana, Come As You Are

Prince, Money Don't Matter 2 Night
Red Hot Chili Peppers, Under . . .
*Bruce Springsteen, Better Days
U2, One (Version Il)

Van Halen, Right Now

Wilson Phitlips, You Won't See Me Cry

Mariah Carey, Make It Happen
Michael Jackson, In The Closet
Richard Marx, Hazard

Queen, Bohemian Rhapsody
Bonnie Raitt, Not The Only One
Bruce Springsteen, Human Touch
U2, One (Version Il)

HEAVY

STRESS

Paula Abdul, Will You Marry Me?
Tori Amos, Silent All These Years
Body Count, There Goes . ..

En Vogue, My Lovin'

Joe Public, Live And Learn

Richard Marx, Hazard Chapter Two
0zzy Osbourne, Road To Nowhere
Slaughter, The Wild Life

Social Distortion, Bad Luck

Tesla, What You Give

Bryan Adams, Thought I'd Died . ..
Celine Dion, If You Ask Me

En Vogue, My Lovin'

Genesis, Hold On My Heart

Amy Grant, | Will Remember You
Sophie B. Hawkins, Damn . . .
Howard Jones, Lift Me Up

Kathy Troccoli, Everything Changes

Keith Sweat, Why Me Baby?

Lisa Stansfield, All Woman

BeBe & CeCe Winans, It's Okay

En Vogue, My Lovin'

Mariah Carey, Make It Happen

Kris Kross, Jump

Tracie Spencer, Love Me
Brotherhood Creed, Helluva

Glenn Jones, Here | Go Again
Shanice, I'm Crying

TLC, Ain't 2 Proud 2 Beg

R. Kelly, Honey Love

Alyson Williams, You Can't. ..

Jody Watley, I'm The One You Need
Chaka Khan, Love You All My Lifetime
Meli’'sa Morgan, Still In Love With You
2Pac, Brenda's Got A Baby

Ho Frat Ho, Ho Frat Swing

Gerald Levert, School Me

H , This Is The Way We Roll

WHAT'S NEW

BUZZ BIN

Tracy Chapman, Bang Bang Bang
Annie Lennox, Why

Prince, Money Don't Matter 2 Night
Leon Russell, No Man's Land

Jon Secada, Just Another Day
Michelle Shocked, Come A Long Way
Geoffrey Williams, It's Not. . .

Sammy Kershaw, Don't Go Near . ..
Little Texas, First Time For Everything
Aaron Tippin, There Ain't.. .

Tanya Tucker, Some Kind Of Trouble
Dan Seals, Mason Dixon Line

Hal Ketchum, Past The Paint Of Rescue
Sawyer Brown, Some Girls Do

Tracy Lawrence, Today's Lonely Fool
Dixiana, Waitin' For . ..

McBride & The Ride, Sacred Ground
Rodney Crowell, Lovin' All Night

The Remingtons, | Coutd Love You
Michelle Wright, Take It Like A Man
Shenandoah, Rock My Baby

Reba McEntire, The Night. ..

Prairie Oyster, Will Do . ..

Billy Ray Cyrus, Achy Breaky Heart
Joe Ditfie, Ships That Don't Come In
Confederate Railroad, She Took .. .

MEDIUM

MEDIUM

Cracker, Teen Angst

King's X, Black Flag

Live, Pain Lies On The Riverside
Pearl Jam, Even Flow
Soundgarden, Rusty Cage

ACTIVE

Arrested Development, Tennessee
Concrete Blonde, Someday?

SEMF, Getting Through

Sophie 8. Hawkins, Damn . . .
James, Born Of Frustration

Mr. Big, Just Take My Heart

Primus, Jerry Was A Race Car Driver
Right Said Fred, Don't Talk, Just Kiss
Sir Mix-A-Lot, Baby Got Back
*Sting/Eric Clapton, It's Probably Me
TLC, Ain't 2 Proud 2 Beg

RADOE-mZ

Continuous programming
12000 Biscayne Bivd, Miami,FL
33181

Hammer, Good To Go

Damian Dame, Gotta Learn My Rhythm
Hammer, Do Not Pass Me By
Cherrelle, Tears Of Joy

Big Daddy Kane, The Lover In You
Karyn White, Walkin' The Dog

COUNTRY MUSIC TSLIVISION.

ADDS

ON

*Arc Angels, Living In A Dream
*Cause And Etfect, You Think. ..
The Charlatans UK, Weirdo
Jeffrey Gaines, Hero In Me

Sass Jordan, Make You A Believer
Pantera, Mouth For War

Rotfins Band, Low Self Opinion
Roxy Blue, Rob The Cradle

* DENOTES ADDS

RECORD

port
= Gthent

Five 1/2-hour shows weekly
1000 Laurel 02k, Voorhees,NJ
08043

2 Unlimited, Twilight Zone

Blur, Bang

Celine Dion, If You Ask Me

The Charlatans UK, Weirdo
Colorhaus, Innocent Child

Dr. Fink/Mystery Band, Hooked On. ..
Doctor Rain, What's Your Name
Genesis, Hold On My Heart

Amy Grant, | Will Remember You
Gun, Steal Your Fire

k.d. Lang, Constant Craving

Kiss, Unholy

Annie Lennox, Why

Linear, T.L.C.

Lionet Richie, Do It To Me

Michaet Jackson, In The Closet
Pete Rock & C.L. Smooth, They. .
Queen Latifah, How Do | Love Thee
Rare Essence, Work The Walls
Shabba Ranks, Mr. Loverman
Sylk Smoov, Trick Wit A Good Rap
Tom Cochrane, Life Is A Highway
Ugly Kid Joe, Mad Man

Voice Farm, Seeing Is Believing
Dwight Yoakam, The Heart. . .

Conti programming
2806 Opryland Dr, Nashville, TN
37214

Travis Tritt, Bible Belt

Dolly Parton, Straight Talk

Ricky Skaggs, Same Ol' Love

Molly & The Heymakers, Mountain . ..
Ronna Reeves, The More | Learn

Jetf Knight, They've Been Talkin' . ..
Deanna Cox, Texas Sidestep
Matthews, Wright & King, Power . ..
Chris LeDoux, Riding For A Fall
Dennis Robbins, Home Sweet Home
Lionel Cartwright, Family Tree
Martina McBride, The Time Has Come
Marie Osmond, True Love Never. . .
Cleve Francis, You Do My Heart Good
John Prine, The Picture Show
Dreamer, Thunder And Lightning
Roger Springer, The Right One Left
Davis Daniel, Still Got A Crush On You
John Anderson, When It Comes To You
Wayne Newton, The Letter

Hank Williams, Jr., Come On Over. ..
Dwight Yoakam, The Heart. . .

Anne Murray, | Can See Arkansas
Neal McCoy, Where Forever Begins
Darryl & Don Ellis, Goodbye Highway

HEAVY

Aaron Tippin, There Ain't . ..

Billy Ray Cyrus, Achy Breaky Heart
Dixiana, Waitin' For ...

Hal Ketchum, Past The Point Of Rescue
Joe Ditfie, Ships That Don't Come In
Little Texas, First Time For Everything
Matthews, Wright & King, Power . ..
McBride & The Ride, Sacred Ground
Michelle Wright, Take It Like A Man
Rodney Crowel, Lovin' All Night
Sammy Kershaw, Don't Go Near . . .
Sawyer Brown, Some Girls Do
Shenandoah, Rock My Baby

Tanya Tucker, Some Kind Of Trouble
Tracy Lawrence, Today's Lonely Fool

video%asy
g

VideoSyncrasy

1 hour weekiy
1000 Centerville Turnpike, Virginia
Beach,VA 23463

CURRENT

HOT SHOTS

Roxette, Church Of Your Heart
Eric Clapton , Tears In Heaven

D.J. Jazzy Jetf, Summertime
R.E.M., Near Wild Heaven

Harry Connick, Jr.. You Didn't. ..
College Boyz, Victim Of The Ghetto
Hammer, Do Not Pass Me By

HEAVY

CURRENT

Love And Sas, Call My Name
XTC, The Ballad Of Peter Pumpkinhead
Arc Angels, The Profile

Gucci Crew, Booty Shake

Positive K, Night Shift

L7, Everglade

The Judybats, Is Anything

Soul Verite, Chain Me To The Beat
Human Drama, Look Into. . .
Social Distortion, Bad Luck

Good 2 Go, Never Satisfied

The Beautiful, John Doe

Kathy Troccoli, Everything Changes
Gun, Steal Your Fire

Deshay, Funny Feelin’

Kid Frost, No Sunshine

Love On Ice, Don't Leave Me
Ghetto Girlz, My Man's Playing. . .
CUD, Through The Roof

Geoffrey Williams, It's Not. . .

Slik Toxic, Helluva Time

May May, Life's A Test

2Pac, Brenda's Got A Baby

A Tribe Called Quest, Scenario

Das EFX, They Want EFX

En Vogue, My Lovin'

Gerald Levert, Baby Hold On To Me
Ghetto Girlz, My Man's Playing. . .
Keith Sweat, Why Me Baby?

Lidell Townsell & M.T.F., Nu Nu

MC Brains, Oochie Coochie

MC Brains, Everybody's Talkin'. . .
Michael Jackson, Remember The Time
Queen, Bohemian Rhapsody

Sir Mix-A-Lot, Baby Got Back

TLC, Ain't 2 Proud 2 Beg

Alan Jackson, Midnight In Montgomery
Dennis Robbins, Home Sweet Home
John Anderson, When It Comes To You
*Linda Davis, He Isn't My. ..

Martina McBride, The Time Has Come
Reba McEntire, The Night. ..

MEDIUM

AMERICA’S NO. 1 VIDEO

Kris Kross, Jump

1 hour weekiy
888 7th Ave, NY,NY 10106

CURRENT

Michael Jackson, In The Closet

Anne Murray, | Can See Arkansas
Cleve Francis, You Do My Heart Good
Clinton Gregory, Play, Ruby, Play
Confederate Railroad, She Took . ..
Dan Seals, Mason Dixon Line

Darryl & Don Ellis, Goodbye Highway
Davis Daniel, Still Got A Crush On You
Deanna Cox, Texas Sidestep

Dolly Parton, Straight Talk

Dwight Yoakam, The Heart. . .

Glen Campbell, Rock-A-Doodle

Hank Williams, Jr., Come On Over. ..
Jessica Boucher, What A Friday . ..
John Prine, The Picture Show

Lionel Cartwright, Family Tree

Marie Osmond, True Love Never. . .
Mario Martin, It Takes A Lotta Heart
Martin Deiray, Who, What .. .

Neal McCoy, Where Forever Begins
Prairie Oyster, Will1 Do ...

Ricky Skaggs, Same Ol' Love

Roger Springer, The Right One Left
*Ronna Reeves, The More | Learn
Rosie Flores, Blue Highway

Six Shooter, Steppin’ Stone

Steve Wariner, The Tips Of My Fingers
The Mavericks, Hey Good Lookin’
The Remingtons, | Could Love You
Travis Tritt, Bible Belt

* DENOTES ADOS

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

HEAVY

Red Hot Chili Peppers, Under . ..
Social Distortion, Bad Luck

The Sugarcubes, Hit

Lou Reed, What's Good

Live, Operation Spirit

MEDIUM

Fishbone, Fight The Youth
Electronic, Feel Every Beat

Revenge, Dead Beat

Seal, Killer

Lush, For Love

The Lightning Seed, The Life Of Riley
The KLF, Justified And Ancient

U2, One

The Church, Ripple

The Real People, Window Pane

Body Count, There Goes . ..

They Might Me Giants, Statue Got . . .
Bobby Konders, Mack Daddy

Blue Pearl, (Can You) Feel The Passion
Follow For Now, Evil Wheels

Original Flavor, You'll Be Proud. ..
Ned's Atomic Dustbin, Kill . . .

Music Video

ARTISTS &

MUSIC

NEW VIDEOGLIPS

This weekly listing of new videoclips
generally available for programming
and/or promotional purposes in-
cludes artist, title, album (where ap-
plicable), label, producer/production
house, and director. Please send in-
SJormation to Billboard, New Video-
clips, Suite 700, 9107 Wilshire Blvd,,
Beverly Hills, Calif. 90210.

JESSICA BOUCHER

What A Friday Night is For
Habits Of The Heart/Mercury

Joe Pollaro/Pollaro Media

Joe Pollaro

HELEN BRUNER

Missin’ You

Have You Heard About It?/Cardiac
Alicia Bemard/Paut Weiland Film Co.
Michael Bernard

MARTIN DELRAY

Who, What, Where, When, Why, How
Get Rhythm/Atlantic

Kitty Moon/Scene Three

Marc Ball

CELINE DION

If You Asked Me To
Celine Dion/Epic

Joseph k F Pi
Dominic Orlando

DR. DRE. W/SNOOP DOGGY DOG

Deep Cover

Deep Cover, Original Motion Picture Soundtrack/Solar-Epic
Underdog Films

Okuwah Garrett

KID FROST

No Sunshine

East Side Story/Virgin

David Byrnes/Graying & Balding Inc.
Jim Gable

THE MAVERICKS
Hey, Good Lookin’
From Hell To Paradise/MCA
Marc BallScene Three
John Lioyd Miller

SLAUGHTER

The Wild Life

The Wild Life/Chrysalis

Jon Small, Steven Saporta/Picture Vision
Jon Small

LIDELL TOWNSELL & MTF
Nu Nu

Lidell Townsell & MTF/Mercury

Joseph Nardelli/New Generation Pictures
Jim Swatfield

A TRIBE CALLED QUEST

Scenario

The Low End Theory/Jive

Joseph Nardelli/New Generation Pictures
Jim Swatfield

SPREADING PROPAGANDA

(Continued from preceding page)

A frequent complaint against Propa-
ganda is that, as Sighvatsson puts it,
“We can’t even move for less than
$200,000.” He and Melnyk discount
that by mentioning several developing
directors, such as Antoine Fuqua and
Ellen Weissbrod, who will work for a
quarter of that amount.

“We decided that we had to shift to
meet the marketplace,” Melnyk says.
“We have some young cutting-edge di-
rectors and some very expensive more
established directors; I think we're
very balanced but I still want to bolster
the lower end.”

A VIDEO FOR EVERY BUDGET

Propaganda has also addressed the
issue of providing less-expensive vid-
eos via its subsidiaries. “People say a
production company can’t get too big
because it stifles creativity, and maybe
there is some truth to that,” says Sigh-
vatsson. “So we want to have compa-
nies that labels can come to that have
a lower overhead than we do and can
charge less, but still get all the benefits
of Propaganda such as our buying
power and support staff.”

To that end, Propaganda (which is
owned by the PolyGram Group)
launched Satellite Films two years ago,
a smaller company with a reputation
for fine alternative work. Satellite has
Jjust hired its first commercial rep and
Sighvatsson expects it to be showing a
profit soon.

Propaganda also purchased half of
Fragile Films, helmed by Rupert
Wainwright. Fragile is best known for
its work with Hammer. “That helped
up tap into the black/rap market that
we'd never tapped into before,” Sigh-
vatsson says. (Propaganda has since
signed Fuqua, who is black). Though
Propaganda has no official comment,
the company is also in discussions with
minority-owned Black & White Televi-
sion, though sources say those talks in-
volve several different working ar-
rangements, not necessarily a buyout.

For a time, Propaganda also owned
a portion of Spellbound Pictures, which
started two years ago following the col-

lapse of AWGO. “Part of the problem
in our relationship with Spellbound was
that we were trying to do too much, too
fast,” he says. “Also, we've found that
the management and supervision of the
companies [we invest in] have to be
very closely tied to Propaganda, even
if the day-to-day operation isn’t.”
Another growth area is Propa-
ganda’s UK. office. “What started as
a company dependent on U.S. directors
going over to the UK. is now growing
on its own,” says Sighvatsson. “They
have a core of directors and are now
going to go into commercials.” In-
cluded in the U.K. stable are Matthew
Amos (Jesus Jones, Soup Dragons),
David Croft (Depeche Mode, Paul
MecCartney), and Nick Willing (Debbie
Gibson, Public Image Ltd.). One of
Melnyk’s latest signings is British-
based Cindy Palmano, who directed
Tori Amos’ “Silent All These Years.”

ACCOUNTING FOR MARGINS

One of the keys to Propaganda’s sue-
cess is its financial stability. Rarely
does it offer to do a job below the in-
dustry’s standard markup of 15%, but
Sighvatsson scoffs at the record-com-
pany notion that Propaganda works on
a 20% margin. “I'd say our markup
usually averages 12%-13% because
there are projects where we lose all of
it.” To confirm the figure he calls ac-
counting, only to find that through
March, the company’s average margin
on music videos is 10.5% due to high
postproduction costs.

“At 10% maybe we're breaking even.
Music video for us is less a profit cen-
ter and more research and develop-
ment,” Sighvatsson says. “There
seems to be resentment from the labels
who think that we don’t care about mu-
sic video, but the fact that we've be-
come so successful in other areas is
what allows our music video success.
Music video margins aren’t enough to
support a large company. We can af-
ford to run the music video division at
a loss for six months or so because we
have other resources; a small company
can’t do that.”
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Prince Gig Sign 0 Bigger Aussie Shows?

W BY KATHERINE TULICH

SYDNEY—When Prince & the New
Power Generation perform Sunday
(3) for 40,000 people at Sydney’s
Cricket Ground, it will mark the
first outdoor concert by an interna-
tional artist allowed in Australia’s
largest city since Michael Jackson
appeared here in 1987.

The lack of large outdoor venues
has been singled out as the main
reason Australia has missed large-
scale touring acts such as Madonna
and the Rolling Stones. In Sydney,
the only other large site is the in-
door Entertainment Centre, which
holds 12,000.

Paul Dainty is the promoter who
has pulled off the Prince coup. “If
we get it right this time,” he says,
“it will set the scene for future acts.
People are ready for this now. It's
been a long time coming and it’s a
great venue.” Stringent noise re-
strictions have so far kept touring
acts indoors, but Dainty resisted
through weeks of negotiations with
the venue. “We invested in acoustic

tests to prove that the sound levels
would be acceptable,” he says.

While Michael Jackson performed
outdoors at Parramatta Stadium, it
was generally regarded as an unsat-
isfactory venue located too far out
of the city center. “I’ve always
thought the only way an outdoor
show in Sydney would be successful
is if you can have it in the city area,”
says Dainty.

The lack of outdoor venues was
also very much on the minds of
INXS when it organized and head-
lined The Concert For Life, a charity
event March 28 at Sydney’s Centen-
nial Park that drew 100,000 people.
INXS was instrumental in securing
the park, and guitarist Tim Farris
says: “We’d play all the great out-
door venues around the world and
we’d come back to Sydney and there
was nothing. We hoped the concert
would highlight the fact that Syd-
ney needed an outdoor venue.”

With Prince, Dainty says de-
mands for ticket sales were so high
that the outdoor venue was added
after six shows had already been

sold out at the Entertainment Cen-
tre. Collectively, the artist will be
playing to 170,000 in Australia, in-
cluding dates in Brisbane and Mel-
bourne.

The tour has proved to be perfect
timing. Prince’s Paisley Park/
Warner album ‘“Diamonds And
Pearls” has sold more than 200,000
units, topped the charts, and found
more acceptance at radio than his
previous releases. It stands at No. 4
on the current best-selling list.

“We can play Prince across the
board now,” says Brad March, pro-
gram director for Sydney’s top sta-
tion, 2DAY FM, which targets 18-39-
year-olds. “The new album is far
more acceptable to a mainstream
audience.”

According to Robert Rigby, man-
aging director of Warner Music
Group Australia, the Prince itiner-
ary is highly anticipated within the
company. “We’ve never known a
tour where an artist has had so
much anticipation and exposure at
the media and retail level,” he says.
“We're now finding a great revival

for all Prince’s early repertoire, and
we are supporting it with a major
catalog campaign. He has sold
800,000 units in this country, and we
expect by the end of the tour to hit 1
million units.”

With Prince’s expensive stage
production and 80-strong entou-
rage, Dainty says it makes logisti-
cal and economic sense for him to
come to Australia on the back of his
Japanese dates. With ticket prices
at about $35, Dainty says he wanted
to keep prices as low as possible,
and some costs have been offset by
Coke and Reebok sponsorship deals.

With a bumper touring season
here—the last few months have seen
Rod Stewart, Bryan Adams, Harry
Connick Jr., Bonnie Raitt, Bob Dylan,
and Neil Diamond—Dainty opines
that despite the recession, the dollars
are still there for the right acts. An-
other superstar will test that theory
soon: Jackson is reported to be head-
ed back to Australia as part of his up-
coming international trek.

A STIM-ulating "91 For Sweden’s Rights Society

W BY MIKE HENNESSEY

STOCKHOLM—Swedish perform-
ing rights society STIM enjoyed a
record-breaking year in 1991 with
total revenues up 17% to the equiv-
alent of $74.2 million and distribu-
table income up 20% to $67.3 mil-
lion.

Factors contributing to the
boost in revenues, according to
STIM managing director Gunnar
Petri, were the international suc-
cess of Swedish act Roxette, the
increased use of music—notably
by proliferating broadcasting op-
erations—and STIM’s increased
efficiency and cost-effectiveness
that have secured a situation in
which music use in Sweden is well-
monitored.

Petri points out in his annual re-
port that in four consecutive
years, distributable income has in-
creased by an average of 20%—
representing a total increase of
100%—and the cost/income ratio
has been reduced from 27% to
19.5%.

“This excellent result,”” Petri
says, ‘“‘has been achieved despite
the generally gloomy economic sit-
uation and the fact that there has
been no resolution of the conflict
between STIM and the commercial
television and radio stations which

For a wrapup of
news on the
‘European
professional
audio industry,
see page 70

refuse to recognize the royalty
principle when it comes to licens-
ing copyright music.”

The television companies have
refused a STIM offer to go to arbi-
tration on the issue and have
meanwhile referred the matter to
the restrictive trading practices
commissioner.

Petri notes that of STIM’s per-
formance income, 24% was gener-
ated abroad—‘“a large proportion
for a comparatively small coun-
try.”

Revenues from performances of
Swedish and international songs
increased in 1991 by 13% to $30.3
million. With performance reve-
nues from abroad up 13.4% at $7.7
million, plus financial revenue and

New Kids In New Zealand. New Kids On The Block receive

income from fixed assets, total re-
ceipts from public performances
were up 17.8% at $43.7 million, of
which $35.2 million is distributa-
ble.

Mechanical income for 1991, re-
ceived by STIM via the Nordisk
Copyright Bureau, the organiza-
tion it jointly owns with its sister
organizations in Denmark, Fin-
land, Iceland, and Norway, was up
15.8% to $34.5 million.

In an observation on Sweden’s
application for membership of the
European Community, Petri as-
serts that European integration
will ““entail rising demands on
copyright collecting societies as
regards openness, cost-effective-
ness, and swift payments. It is

S 4 ARG

gold discs signifying sales of more than 100,000 units of “The

only by those means that we will
be able to preserve in the future
European environment all the ad-
vantages of national collecting so-
cieties, embedded in their own cul-
tural settings and traditions.”

He also notes that the situation
in Eastern Europe gives rise to
concern, particularly that prevail-
ing in the Baltic republics where
there is no copyright legislation
and no legal representation of for-
eign copyright societies.

Petri predicts a more moderate
rate of growth for STIM in 1992
with the decisive issue that of how
the copyright dispute between the
society and commercial television
and radio will be resolved.

ot

Tour Souvenir Collection” in New Zealand. The album was released only in New Zealand and Australia. Shown, from left, are
tour manager Kathy McLaughlin; New Kids Donnie Wahlberg and Jordan Knight; Sony Music Entertainment New Zealand
managing director Michael Glading; New Kids Danny Wood, Joe Mcintyre, and Jon Knight; and band manager Dick Scott.

Norwich Is
Brit Music Hub,
For A Bit

W BY JEFF CLARK-MEADS

NORWICH, England—A city
chiefly noted as a center of agri-
culture and unhurried living be-
came the focus of British music in-
dustry activity for six days in
April.

Tagged as Sound City '92, this
was a joint venture between BBC
Radio 1, the British Phonographic
Industry, and the British Musi-
cians’ Union, held April 20-25 in
Norwich, approximately 100 miles
northeast of London. With scores
of seminars, workshops, and con-
certs, the event’s aim was to pre-
sent both music and information
to a community away from the
London epicenter of the record in-
dustry.

On the music side, brass bands
played on the concourse of Nor-
wich railway station, local acts
performed on a stage (sponsored
by HMV) in the main shopping
area, and first-division acts—such
as the Cure—put on shows at the
city’s main venues. As for infor-
mation, industry professionals
took part in discussions on topics
from guitar maintenance to how
to succeed in the record business.

Radio 1 played the most public
role in the proceedings, broadecast-
ing 30 concerts and making a
point of including eight local acts
within them. Executive producer
Stuart Grundy comments, “The
major advantage to us is that this
is in keeping our closer-to-the-mu-
sic attitude. “It’s all very well car-
rying major concerts, but we have
a responsibility to present music
from the other end of the scale.
It’s sort of a scattergun approach,
but it's important to bring the rec-
ord industry to cities like Norwich
and to broadcast what we find
here to the rest of Britain.”

At least two record company
managing directors made the two-
hour journey from London. Pho-
nogram U.K. chief David Clip-
sham, for one, said he felt the at-
tention on the city should provide
encouragement to local musicians
and potential recruits to the music
industry.

All parties involved in Sound
City 92 appear determined to see
it repeated in another location in
'93. BPI spokesman Jeremy Silver
says Norwich was chosen for the
inaugural event because of the
level of local cooperation. He is
now gratified that other cities are
vying to be next year’s host, with
financial contributions to boot.

A spinoff success this year, ac-
cording to Silver, was that Nor-
wich retailers reported sales in-
creases of up to 50%. He adds,
though, “There is no one single
benefit from this event. It's very
good promotion for the bands and
the industry as a whole.”
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Hong Kong Labels Making Gultural Connection

Local Acts Embrace Both Cantonese, Mandarin Music

B BY HANS EBERT

HONG KONG—It could be de-
scribed as a musical cultural ex-
change program, but whatever it is,
Cantonese and Mandarin music is in
closer harmony than ever for Hong
Kong recording companies.

Over the past year, significant op-
portunities have emerged for artists
to have two careers: one as a pur-
veyor of Canto-pop for Hong Kong,
the other as a singer of Mandarin
songs—or Mando-pop, as it's been
called—for Taiwan and other Man-
darin-speaking countries.

Perhaps the most notable success
stories to date are those of Warner
Music’s Sandy Lam and PolyGram'’s
Grasshopper. Lam, for instance,
racked up sales of more than
450,000 units with her first Mando-
pop release, ‘“Loving For The Wan-
derer.”

Known in Hong Kong for at-
tempts to leave behind mawkish
Canto-pop, Lam broke in Taiwan
last year with a dance-oriented
track, coupled with a heavy promo-
tional push by her label. “We were a
little fortunate,” says Warner Mu-
sic’s regional chief, Paul Ewing,
“because Sandy was born in Shang-
hai, and so can speak Mandarin.
Though she had a head start in this
respect, what made things take off
was her image as a trendsetter, her
great voice—and a willingness to
take on a hectic promotional sched-
ule.”

With Taiwan only one hour’s fly-
ing time from Hong Kong, Lam has
visited the country more than 30
times in the past six months. Al-

though such visits are costly, ac-
cording to Ewing, they can be offset
by the relatively low expenses in-
volved in producing a Mandarin al-
bum by a Hong Kong artist. “At
Warner,” Ewing explains, ‘“‘we
bring in a producer from Taiwan to
hear an artist’s latest Cantonese al-
bum. From there, we're advised as
to which tracks would best suit the
Taiwan market. We then use the
tracks and rerecord the vocals in
Mandarin. If we’re short one or two
songs, these are specifically record-
ed for that market.”

In Lam’s case, the benefits includ-
ed sales of more than 100,000 al-

bums in Singapore and Malaysia, in
addition to the 100,000-plus in Tai-
wan, where the project was initially
aimed. Next in line for a promotion-
al push: South Korea and China.
“With Sandy’s catalog including 16
releases, we can’t see her running
out of Mandarin material for quite
some time,” says Ewing.

Warner Music is also experienc-
ing success in Mando-pop with
“Walking Carefree,” the first local-
ly produced Mandarin album for
singer/actress Sally Yeh. She has
sold more than 300,000 pieces in Tai-
wan, and another 100,000 units com-

(Continued on next page)

ABC Flies High In Specialty Sphere
Aussie Co.’s Niche Is Kids, Country, More

W BY GLENN A. BAKER

SYDNEY—In a market recognized
for maverick labels, Australia’s
ABC Music is carving out an identi-
ty for itself, one step removed from
the rock wars.

The marketing arm of the govern-
ment-controlled Australian Broad-
casting Corp., the firm is flourish-
ing under the command of Meryl
Gross, who joined in 1991 after a 25-
year career at Festival Records. It
is prospering in the specialty
spheres of children’s product, coun-
try, jazz, classical, and soundtracks;
its charter precludes the recording
of commercial rock and pop reper-
toire.

Under the ABC For Kids banner,
three acts are responsible for cumu-
lative sales of more than a million
albums: Don Spencer and Peter
Coombes (both 300,000-plus) and the
team from the ABC Television show
“Playschool” (more than 500,000).
Substantial sales have also come
from other titles, including the “0-
9” series, which saw an album—fea-
turing many popular rock perform-
ers in junior mode—prepared for
each of the first 10 years of age.

Gross says, ‘“We're the only peo-
ple in this country who take chil-
dren’s recording seriously. None of
the majors ever bothered to try.
We’re not condescending, not pa-

(Continued on page 44)

newsline...

CIC VIOEQ (U.X.) has appointed a new managing director, Graham Gutter-
idge, who was formerly its GM of sales. The London-based firm, inter-
national distributor of Universal and Paramount product on video, has
been without a chief executive since John Bickley’s exit six months
ago.

CD-INTERACTIVE made its official debut in Japan April 25, with Philips
shipping 34 CD-I titles to retailers. Earlier in the month, the company
began marketing a domestic CD-I player priced at about $1,000. Philips
says it plans to offer a portable CD-I unit later this year. A total of
about 100 software titles should be available by then.

U.K. CABINET MINISTER David Mellor and outgoing BBC director general
Michael Checkland are among speakers scheduled for this year’s Radio
Academy Festival in Birmingham, July 14-15. Mellor’s government re-
sponsibilities include broadcasting and the arts. Eddie Fritts, CEO of
the U.S. National Assn. of Broadcasters, is also to speak at the event.

THE CHINESE GOVERNMENT has given permission for a major operatic con-
cert—which will feature José¢ Carreras, among others—to be staged
Sept. 26 in Beijing’s Forbidden City. It will be presented by IMG in as-
sociation with Santiago & Demoustier. Plans call for a live television
broadcast worldwide, and recordings for later release in audio and vid-
eo formats.

FOUR BELGIAN FIRMS specializing in dance music have launched a new
marketing, sales, and distribution enterprise for independent labels
under the name NEWS (North East West South). The participants are
Music Man International, Antler/Subway, R&S, and Boudisque.
NEWS is headed by Lieven van den Broeck, Hessel Tieter, and Arthur
Praet; the firm is based in Ghent.

COOPERATION BETWEEN the U.S. and Polish video industries was evident
during a recent seminar in Warsaw organized by Grzegorz Boguta,
head of State Scientific Publishers. Macrovision Inc. demonstrated its
systems for preventing illicit video duplication. U.S. suppliers are re-
luctant to enter the Polish market because of piracy. New copyright
legislation is awaiting consideration by the country’s parliament.

POLYGRAM FRANCE president Gilles Paire has been elected president of
French music industry body SNEP. He succeeds Virgin France presi-
dent Patrick Zelnik. Paire will have a two-year term.
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HONG KONG ARTISTS, LABELS MAKE WAY FOR CANTO-MANDARIN CONNECTION

(Continued from preceding page)

bined in Singapore, Malaysia, and
South Korea. There are plans for a
release in China, too.

Hong Kong-based Norman
Cheng, recently appointed president
of PolyGram Far East, comments,
“What must be understood is the
immense popularity of Hong Kong
show business in its entirety. Ex-
cept for Sandy Lam, most of Hong
Kong’s most popular singers also
happen to be extremely popular
movie stars, and this has proved to
be a great promotional vehicle.”

He also attributes this popularity
to the lethargy of the Taiwanese re-
cording industry. “Quite simply,
Taiwan doesn’t have the artists to
really create a music scene per se,”
claims Cheng, although he does
mention Taiwanese balladeer An-

Hong Kong and, especially, China,
where the singer’s recordings sell
“at least two and a half million
copies.”

PolyGram, which employs a simi-
lar marketing and recording tech-
nique as Warner Music for Manda-
rin projects, is currently enjoying
success with Hong Kong’s leading
actor-turned-singer Andy Lau. His
Mando-pop releases, according to
Cheng, average ‘“anywhere be-
tween 450,000 and 500,000 units.”

Grasshopper is also successful, a
trio of onetime male dancers for
Hong Kong dance diva Anita Hui,
modeled along New Kids On The
Block lines. “They are very popular
in Hong Kong,” says Cheng, “but
nothing compared to their celebrity
status in Taiwan, where their last

copies.”

In the PolyGram executive’s
view, the new acceptance of Hong
Kong acts by the Taiwanese is not
unlike the “turning Japanese” trend
which overtook Hong Kong about
five years ago. Then, everything
Japanese—whether music, movies,
or fashion—was the rage. ‘“The big
difference is that this trend toward
Hong Kong artists recording in
Mandarin is here to stay,” Cheng
asserts.

“With Hong Kong coming under
the rule of mainland China in 1997,
we can see more and more artists
recording in Mandarin. This is for
the simple reason that the bulk of
the people in Hong Kong who won't
emigrate will have to learn to con-
verse in Mandarin long before

gus Tung as a tremendous hit in release sold more than 600,000 1997.”
T
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RUSS|A Despite the deplorable economic conditions here, music is
still the most coveted COmmOdity among the young. Foremost among
a rapid turnover of top acts in recent months have been Laskovy Mal,

+LUBE, with its harsh ballads and “m111—
:tarized” image; and KAR-Man. But cur-
‘rently most popular of all is the aggres-
isive rapper Bogdan Titomir and his
adan 00 Y, ,& iband, Vysokaya Energiya (High Ener-
1 z‘ WAy o= ;gy). For more about them watch this
. jPMmﬁumncwn ites .space . The BIZ Enterprise CO head-
eeamacasacacccananeanens ‘ed by Bons Zosimov, is known both here
and abroad for its involvement in organizing the Monsters Of Rock
show at Tushino airport featuring AC/DC last September. The com-
pany’s latest ambitious project is called the Rock Monsters’ Tour Of
The Ruins Of The Empire Of Evil. Beginning Tuesday (5) at Yubileiny
Sports Arena in St. Petersburg, the show will visit Tallin, Estonia,
Riga, and Latvia, finishing with a grandiose event May 12 in Moscow.
Russian acts on the program are Shah, Master, E.S.T., and Black
Obelisk together with Brazilian metal band Sepultura.

VADIM YURCHENKOV

ITALY: 1t was a brave move by the Bulgarian vocal troup Le Mys-
tere Des Voix Bulgares to team up with the zany and irreverent rock
act Elio E Le Storie Tese on its latest single, “Pippero” (Psycho/
Sony). But the result is astounding. The song’s infectious chorus and
hypnotic beat make it a strong contender for dance record of the year.
The surprises don’t stop there. The record’s B side, “Uomoni Col Bor-
sello (Ragazza Che Limoni Sola),” features guest appearances by
Irish folk veterans the Chieftains, local balladeer Ricecardo Fogli,
and singer Skarby from domestic reggae phenomenon Pittura
Fresca (see Pulse, April 11). The song is a mixture of garage rock and
melody with lyrics that poke fun at various personalities, including
leading politicians. Elio E Le Storie Tese is a Milan act that gained a
cult reputation in the city’s clubs and universities. Its debut album,
“Elio Samaga Hukapan Kariyana Turu,” released in 1989, sold more
than 150,000 copies and the group has regularly toured the country,
playing to capacity crowds. The ‘“Pippero” single is a taster for its
eagerly awaited new album, “Italyan Rum Casuso Cikti,” set for re-
lease this month.

DAVID STANSFIELD

GERMANY: The enduring appeal of the “chanson” genre is demon-
strated by the success of Pe Werner, the young singer currently en-
joying a wave of commercial and critical acclaim. Her second album,
“Kribbeln Im Bauch’”’ (Butterflies In The Stomach, Intercord), which
has spent six months on the chart, won the German Record Award of
the Music Critics. The title track enjoyed a 35-week run on the singles
chart and is followed by the current hit “Geld Zurueck” (Money
Back). Werner made her debut in 1989 with the album ‘“Weibsbilder”
(Womenfolk), but the upsurge of popularity in German-language
chanson dates back to the late ’60s and "70s, when singer/songwriters
like Joana, Stephan Sulke, and Reinhard Mey were in their prime.
Modern German pop-chanson has evolved from a purer form that was
originally fashioned in the tradition of the French greats: Jacques
Brel, Charles Aznavour, and Georges Moustaki. Like the music of
those past masters, today’s chanson lays heavy emphasis on its (often
narrative) lyrical content. It is therefore not surprising that Pe Wer-
ner should have won the Fred Jay Award for best German newcomer
lyricist. Insiders say she is also the hot favorite to win the German
record industry’s Echo Award for best newcomer artist 91, to be an-
nounced May 18. ELLIE WEINERT

POLAND: The foundation Seeing Through Music was set up in 1988
to help develop the musical gift in blind children. The foundation
trains music teachers in the Orff method, supplies ;" - """~ "~--- -~
instruments for those who need them, and arranges | o -
foreign scholarships for particularly talented ; amma = = &=
youths. Its future plans include the restorationof a; Z7727
Gothic castle in Szymbark in the north, where an : wwe— -
educational center is to be installed to provide as- ; ™=—_ "
sistance for musical children. It is an idea that has *
attracted international interest among blind art-:
ists, notably Stevie Wonder, who first heard about
the foundation’s work during a stay here.

5
% o ad -

ROMAN WASCHKO
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SAVE THE BEST FOR LAST VANESSA WILLIAMS
MERCURY/PLG

JUSTIFIED AND ANCIENT THE KLF f/TAMMY
WYNETTE rcavBMmG

BEAUTY AND THE BEAST CELINE DION & PEABO
BRYSON cOLUMBIA'SONY

NOTHING ELSE MATTERS METALLICA ELEKTRAWEA
ONE U2 ISLAND/GEFFEN

IF YOU GO AWAY NEW KIDS ON THE BLOCK
COLUMBIA/SONY

THOUGHT I'D DIED AND GONE TO HEAVEN
BRYAN ADAMS aamasm

WE GOT A LOVE THANG CECE PENISTON Aam/AgM
HAZARD RICHARD MARX CAPITOLCAPITOL

DON'T LET THE SUN GO DOWN ON ME GEORGE
MICHAEL & ELTON JOHN COLUMBIA/SONY
ALBUMS

DEF LEPPARD ADRENALIZE VERTIGO/PLG

QUEEN CLASSIC QUEEN HOLLYWOOD/WEA
NIRVANA NEVERMIND pac/pae

BRUCE SPRINGSTEEN HUMAN TOUCH
COLUMBIA/SONY

TOM COCHRANE MAD MAD WORLD CAPITOLCAPITOL
CELINE DION CELINE DION cOLUMBIA/SONY
BRUCE SPRINGSTEEN LUCKY TOWN
COLUMBIASONY

U2 ACHTUNG BABY (SLAND/AGM

BRYAN ADAMS WAKING UP THE NEIGHBOURS
ASM/PLG
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International

Joan Around the World. PolyGram International Music Publishing CEO David
Hockman, left, congratulates Joan Armatrading, center, on her new worldwide
deal with the publishing company. At right is Armatrading’s manager, Mike

Noble.

ABGC FLIES HIGH IN SPECIALTY SPHERE

(Continued from page 41)

tronizing. We get the best writers of
children’s songs and use the best
contemporary musicians and pro-
ducers.

“Our albums are of the same
quality as most rock records made
[here]. Because of that, and the
ABC television programs on which
most of what we do is based, par-
ents feel they can trust us.” He

‘We’re the only
people in this
country who
take children’s
recording
seriously’

adds, “Our releases have an Austra-
lian identity and aren’t full of Amer-
icanisms.”

A master of cross-marketing,
ABC has myriad spinoffs and out-
lets for everything it does. Apart
from 14 ABC Shops and 88 ABC
Centres (within bookshops) nation-
ally, there are two new ABC For
Kids concept stores in Sydney and
two ABC Education outlets in the
same city, linked to ABC-TV’s new
“open university”’ telecasts through
which students can earn degrees.

In the ABC Shops, there is a
range of soundtracks, books, audio
books, and videos, or puzzles and
games about ‘“Bananas In Pyja-
mas” and other ABC-TV characters
or tickets for ABC For Kids con-
certs staged at major performance
venues.

Far less commercially rewarding
but a definite attention-grabber is
ABC Music’s country product. At
the ARIA rock awards, it took hon-
ors for best country record, as well,
as best children’s record, best clas-
sical record, and best soundtrack.

With a country stable led by Anne
Kirkpatrick, Graeme Connors, and
Colin Buchanan, the company has

been instrumental in establishing
Australian country outside of strict
rural pockets of interest. One series
of five albums, related to a national
radio show, “Ian McNamara’s Aus-
tralia All Over,” has racked up more
than 400,000 unit sales.

Gross recalls, “When I came to
ABC, there was an almost cringing
attitude toward country music, as if
it was an embarrassment. I said,
‘Face it, we’re into country, so let’s
stop tap dancing about and get into
it.” We've had great results since.”

Then comes the jazz catalog, led
by Robert Parker’s renowned “Jazz
Classics In Digital Stereo” series of
50-plus-year-old recordings, and in-
cluding albums by Don Burrows
and James Morrison, and even an
easy-listening ‘‘diversion” work by
rock singer Marc Hunter.

The classical catalog has record-
ings of orchestras from every state
and the recently released ‘““Bird
Symphony,” which has sold more
than 20,000 copies.

Despite the charter restriction,
rock gets a look-in with singer/
songwriter Tania Bowra and a wide
range of studio concert recordings
by national avant-garde youth radio
network 2JJJ-FM. In preparation is
a CD of some 20 bizarre treatments
of “Stairway To Heaven” from cult
TV show “The Money Or The Gun.”

But for all that activity, the only
area that competes seriously with
ABC For Kids is that of TV drama
soundtracks. Triple-platinum
plaques have been earned for
soundtracks to local productions
“Sweet & Sour,” “Stringer,” and
“Come In Spinner,” with “Brides Of
Christ” now past gold.

Now Gross is working toward
placing ABC product in internation-
al markets, believing that the over-
all quality allows her to compete in
any country. “We’ve had the best
response to the kids’ stuff so far
from the U.S. and Canada. Maybe
it’s because North Americans, like
us, tend to drive long distances and
like to have something to keep kids
quiet in the car.”

Canada

Intrepid Records Builds Sturdy Base
Label Prez Details Its Commitment To Acts

B BY LARRY LeBLANC

TORONTO—While growing up as a
teenager in England in the '60s, Stu-
art Raven-Hill, president of Intrepid
Records here, and his friends used
to visit London’s Petticoat Lane on
Saturday mornings and seek rec-
ords on such labels as Sun, Stax,
Volt, and Island.

“We didn’t care who the artists
were because we knew how good
the labels were,” Raven-Hill recalls.
“I hope that is what people are do-
ing today with Intrepid. I want peo-
ple to understand that if it’s on In-
trepid, it’s their kind of record.”

Intrepid Records started up in
June 1987, tied to a licensee agree-
ment with Capitol Records-EMI of
Canada. Following a financial com-
mitment from the Sifton Capitol
Corp., the label switched to a buy-
sell arrangement with Capitol in
1990. In addition to the label, Raven-
Hill also oversees Intrepid Manage-
ment, half-owned by the label’s
A&R head, Graham Stairs, who co-
manages singer Meryn Caddell and
manages Big Faith and B-Funn.

Debuting with the German-based
Kurdish group Yarinstan, Intrepid
has since released albums by such
domestic acts as Bob’s Your Uncle,
Cottage Industry, the Bookroom,
National Velvet, Stranger Than Fic-
tion, Rheostatics, and Caddell. It
has also released a Russian pop
compilation (“Glasnost”) and a high-
ly acclaimed Bruce Cockburn trib-
ute album.

Scheduled in upcoming months is
a label debut by Martha & the Muf-
fins (‘““Modern Lullaby”’); sopho-
more albums by Cottage Industry
(*‘Superstar’’) and Rheostatics
(“Whale Music”); and two compila-
tions, “Hear Comes The Sound Pi-
rates,” with production by indie pro-
ducers Squidly, ICE, Rail Tec, and
Hallejuah Funky Bummers, and a
Joni Mitchell tribute album.

Raven-Hill says he is confident
Intrepid is on its way to becoming
Canada’s leading pop music niche-
marketer. ‘“We’ve got about 14 radio
stations that play our records and
three or four consumer publications
that support us because we’re so-
called ‘hip,” ” he says.

“And, importantly, MuchMusic
[the national video network] loves
what we do. We recognized from the
start we could spend money
through marketing video and get
the country more than we could by
trying to beat down radio stations.
We've made two videos of every one
of our [album] releases, using fund-
ing provided by VideoFact and
Foundation to Assist Canadian Tal-
ent on Records [FACTOR], at an av-
erage cost of $10,000.”

Originally from Romford, En-
gland, Raven-Hill emigrated to Can-
ada in 1972, first working as a per-
sonnel manager for the Keg and
Cleaver restaurant chain until he
was hired to sell advertising for the
now defunct Night Out entertain-
ment magazine here. In 1975, while
working as a bartender at night, he
was hired to do store checks for Is-
land Records for $25 a week. A brief

stint as national publicity manager
for GRT Records of Canada was fol-
lowed by a six-year job with the
True North label and management
office, where Raven-Hill worked
closely with Bernie Finkelstein and
was tour manager for Cockburn.
Afterward, he surfaced briefly at
the short-lived Dallcorte label, han-
dling promotion before becoming a

‘The idea of boutique
labels as A&R sources
is going to blossom’

tour production consultant working
extensively with jazz artists.

If the stakes to launch an act
have skyrocketed in recent years
for multinational labels operating in
Canada, for a Canadian independent
like Intrepid, with a staff of six, the
costs of recording and marketing,
can be daunting. But Raven-Hill is
bullish about his label’s future.

‘““As the A&R budgets shrink
through multinationalism, the idea
of boutique labels is going to blos-
som as A&R repertoire sources,” he
says. “And, if you don’t believe that
Toronto has the best artists in the
world, you’re crazy. I can take an
A&R guy from anywhere in the
world to clubs on Queen Street and
blow their minds. I'm just sitting
here pipelining stuff.”

Despite Raven-Hill’s optimism,
the majority of Intrepid artists are
indebted to the government and to
broadcaster-funded loan organiza-
tion FACTOR to get their record-
ings, with average budgets of
$25,000, made. Only in the case of
Caddell has Intrepid directly funded
a master.

The label generally picks up fin-
ished masters with a commitment
from the acts for a follow-up al-
bum—more if the act is signed out-
side of Canada and additional re-
cording commitments are made.

“We're a cause and effect of the
FACTOR program,” says Raven-
Hill. “Unless somebody recognizes

the potential of these recordings,
they’re only what I call ‘mantlepiece
masters.” Our job is to market them
and give them identity. Still, I look
for a potential for long-term cre-
ative growth as well as being a
strong live act. I have clauses in our
contracts that say acts have to play
a certain amount of live dates or we
can bump them.”

One of the unique aspects of In-
trepid’s deals with its artists is unit
profit sharing. ‘““All Intrepid acts
have 50/50 deals,” Raven-Hill ex-
plains. “I make them go form a
holding company, which, owning
the master, leases me the rights for
five years on a 50/50 deal. Then we
agree on the marketing plan and
when that and the artwork gets re-
couped 100%, the rest is profit,
which we split. The acts stay in
charge of their artistic vision and
their master.

“I give small advances nonre-
coupable and try to get 5% of the
gross revenue of the merchandis-
ing; it’s obviously a source of reve-
nue. If we put up money, we try to
get co-publishing [rights], but we’ve
done some deals where we’ve either
administered publishing rights for
only the length of the recording con-
tract or we haven’t bothered at all.”

Raven-Hill notes that despite In-
trepid’s size and lack of deep pock-
ets, it has never lost an act to a Ca-
nadian-based multinational. “In the
case of the Rheostatics nobody
would take them on because they
were too weird,” he says, laughing.
“But I thought their first album,
‘Melville,” which cost $7,000 [to
make], was a great little record.”

While Caddell was signed to Sire
Records in the U.S. this year, Ra-
ven-Hill, who co-manages him and
negotiated the deal, insisted Intrep-
id hold Canadian rights. “I will not
give away Canadian rights,” he
says. “‘I fought tooth-and-nail to
keep the Canadian rights to Meryn
and Seymour [Stein] agreed. Now
I'm fighting with two other Ameri-
can labels for the same thing for the
Rheostatics.”

MAPLE BRIEFS

BARENAKED LADIES, whose
self-titled cassette release recent-
ly went gold (50,000 units), have
signed a worldwide agreement
with Sire Records in the U.S.,
which already has a roster filled
with such Canadian acts as k.d.
lang, Corey Hart, and Meryn Cad-
dell. At a signing party April 27 at
the Scarborough Civic Centre, Sire
president Seymour Stein and a
number of Warner Music Canada
executives celebrated and watched
the band give a brief performance
for about 50 local fans.

THE RETAIL COUNCIL has an-
nounced that HMV Canada has
won the innovative-retailer-of-the-
year award, to be presented May

26 at the council’s annual awards
at the Metro Convention Centre
here. The annual award is open to
all Canadian retail organizations,
including general and specialty
stores, and financial and food ser-
vices. In announcing the award,
one of two given this year, the Re-
tail Council noted, “HMV has been
given this award because it has de-
veloped and successfully applied
creative techniques in the follow-
ing retail functions which directly
impact on the customer: store lay-
out, merchandise section, market-
ing, advertising and promotions,
public relations, community in-
volvement, visual merchandising,
exceptional service and perfor-
mance of staff.”
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Trans World To Spread Video Rental

Expanding Movies Plus To 30 Stores

EBY ED CHRISTMAN

NEW YORK—Trans World Music
Corp., the giant music and video
sell-through retailer, is stepping up
its invasion of the video rental mar-
ketplace.

Trans World, based in Albany,
N.Y, is taking a two-pronged ap-
proach in its video rental strategy.
The company owns a 19-unit chain,
known as Movies Plus, based in
Buffalo, N.Y. It also operates video
rental departments in 20 of its free-
standing music outlets.

Movies Plus will have 30 stores by
the end of 1992, according to Bob
Higgins, Trans World's chairman,
CEQ, and president. “We now have
19, we will close three and have 14
outlets on the books,” he explains.

“A year or two ago, I felt that
with the coming of cable you really
had to question the viability of rent-
al,”” Higgins says. “But after look-
ing at the business closely, I feel
rental is viable even though the big-
gest growth will come from the sell-
through side of the business.”

Trans World is one of the major
sell-through players through its 83-
unit Saturday Matinee chain. The
company also aggressively pushes
video sell-through in its 486 music
stores, and in its 11 combo music
stores/Saturday Matinee outlets.

When Trans World acquired the
then three-unit Movies Plus chain in
November 1988, it only had a few
rental departments in some of its
music outlets. Since then, the com-
pany has stepped up its experiments
with rental in its music stores and
through Movies Plus.

“At the end of this year we will
analyze results,” says Higgins. “If
the performance is strong, we will

Shaping Up. Supermodel Cindy
Crawford celebrates the completion of
her new made-for-video exercise
program at the Hotel Carlton in Cannes
during the recent MIP-TV market. The
video will be distributed by GoodTimes
Home Video. Also pictured are Joseph
Cayre, left, president of GoodTimes;
and Xavier Roy, CEO of the MIDEM
Organisation, sponsor of MIP-TV.

grow our video rental business,”
mainly through the Movies Plus op-
eration.

However, even if Trans World
starts aggressively growing its
rental operation, Higgins acknowl-
edges that the company “won’t be a
major factor” in that business seg-

‘There will be room
for us. We can
gain market share’

ment.

“We are taking a market share
approach,” says Higgins. “Over the
long haul, the video rental industry
won’t grow, and it might even lose
revenue. The undercapitalized re-
tailers will drop out of sight, and
there is no mistake that Blockbust-
er will be king, but there will be
room for us. We can gain market
share.”

Movies Plus is headed up by chain
founder Don Desmarchais, who also
serves as buyer. The 20 video rental
departments in Trans World’s free-
standing music stores are operated
by corporate, with input from Des-
marchais, Higgins says.

Movies Plus mainly operates as a
stand-alone business, according to
Desmarchais. Accounting is taken
care of by Trans World corporate,
while advertising is handled by the
Trans World-owned ad agency Me-
dia Logic. But Desmarchais and the
chain’s two district managers per-
form most other functions. For in-
stance, in addition to buying, Des-
marchais says he makes all the real
estate decisions, ‘“with approval
from Bob Higgins and the Trans
World real estate staff.”

In terms of geography, Movies
Plus now has two focal points—
one is in Western Pennsylvania,
mainly in the Pittsburgh area,
where the chain has five stores,
and the other is in the Buffalo,
N.Y. area. “Next year, our major
concentration for growth will be
the Pittsburgh area,” Desmarchais
says.

In addition to Buffalo and Pitts-
burgh, Movies Plus likes to open
outlets in small towns outside
those cities. Generally, the chain
looks for small towns with popula-
tions above the 20,000 mark, Des-
marchais says.

Movies Plus outlets generally
stock some 10,000 titles in 6,000-
square-foot spaces, although the
company is headquartered in its
16,000 square-foot flagship outlet
in Cheektowaga, N.Y., outside Buf-
falo. That store is the only one in
the Movies Plus chain to carry mu-
sic.

The chain recently changed its
display fixturing so that it can fit
10,000 titles into a 4,000-square-

foot area, and new stores likely will
be split equally between the 4,000-
square-foot prototype and the larg-
er 6,000-square-foot one, says Des-
marchais.

Movies Plus has its own point-of-
sale system, which “we will try to
interface with Trans World’'s when
their system is completely in-
stalled, says Desmarchais. Trans
World is in the process of replacing
its current POS system with a more
sophisticated one.

Movies Plus, which mainly buys
from Baker & Taylor, uses a two-day
rental policy, charging $2.99 for new
releases; $2.49 for higher-demand ti-
tles; and $1.99 for catalog. “Our claim
to fame on marketing,” says Desmar-
chais, “is if you take a movie out on
Monday with it due back on Wednes-

(Continued on page 47)

M BY PAUL SWEETING

NEW YORK—The Video Soft-
ware Dealers Assn. will launch a
nationwide voter registration
drive through video stores begin-
ning Aug. 1.

The effort will build upon the
campaign under way for the past
two years in California, spear-
headed by national VSDA board
member Mitch Lowe, owner of
Video Droid in Mill Valley, Calif.

In the 26 states that allow reg-
istration through the mail, VSDA
will distribute counter displays
to participating retailers that
will include 100 registration
forms. Stores in the other 26
states will receive displays con-

VSDA Promotes Voting
Thru Booths In Vid Stores

taining bookmark-size informa-
tion cards telling consumers how
and where they can register.

The first kit will be sent to
dealers free of charge. VSDA
will ask participating retailers
for a $3 donation for subsequent
kits of 100 forms.

According to Lowe, VSDA
hopes to get the displays placed
in 15,000 retail locations. The
campaign’s goal is to register 1
million new voters between Aug.
1 and the beginning of October,
so they will be eligible for the na-
tional elections in November.

The VSDA has allocated about
$50,000 to fund the campaign,
Lowe says, and has received sup-

(Continued on page 47)

Dickson One-Play Tape Put To Test

HBY EARL PAIGE

LOS ANGELES—The controversial
Dickson Video Systems Vutrac limit-
ed-play videocassette has finally got-
ten as far as a field test.

While not as well known as Rank
Video Services America's Showcase
limited-play cassette, the Vutrac has
touched off a hot debate among those
familiar with it because it is being po-
sitioned as a revenue-sharing system
between retailers and suppliers.

Vutrac cassettes can only be
played once by the viewer at home,
because they can't be rewound in a
conventional VCR. They must be
brought back to the store, where
they are rewound by the retailer’s
black box, which keeps a record of
how many times the tape has been
played.

The Vutrac experiment, which is
being conducted in seven Winnipeg,
Manitoba, video chains, is designed to
test the black-box technology that al-
lows operators of the system to reac-
tivate a returned videocassette, ac-
cording to Dickson president Joe An-
derson.

In the test, various suppliers will
provide a total of 13 titles, free of
charge, to Dickson, which will in turn
distribute the Vutrac tapes free to
participating retailers. Each outlet
will select 50 of its regular customers
for the test. When these customers
come in for a regular rental, they will
receive one of the Vutrac titles for
free, to be returned at the same time
as the regular rental. Dickson will
pay the retailer $1.25 for each Vutrac
transaction.

Among the suppliers participating
in the test are Prism, Cineglobe, Wa-
ter Bearer Films, Fries, Republic,
Quest Entertainment, Goldcrest,
Central Park Media, and A.I.P. Home
Video.

The 13 titles are as follows: “Dev-

il’s Daughter,” “Lower Level,”
‘“Manhunt For Claude Dallas,”
“Tales Of The Unexpected,” “Bikini
Island,” “In The Blood,” “Black Rain-
bow,” “Letting Go,” “The Spring,”
“Reunion,” “Desert Chase,” “Little
Vera,” and “Man And His Worid.”

A second phase of the Vutrac test
will employ 50 titles.

If the test is successful and the Vu-
trac cassette is rolled out, Dickson
will purchase B titles from suppliers

at approximately half price and then
set up a revenue-sharing system with
retailers and suppliers whereby the
store takes 60% of the rental money
and Dickson splits the remaining 40%
with the studio.

Although limited-play videocas-
settes are still viewed skeptically by
many in the industry, they are gradu-
ally catching on, according to Ander-
son, who says studios are increasing-

(Continued on page 51)

YELTSIN. L
HARNEY.

It’s been quite a year for new leaders. Latest to reach the
pinnacle is our very own Playmate of the Year, Corinna
Harney. While the first two may be good for glasnost and
gags, Corinna will be your leader in sales.

Get her today from your Uni rep.

©1992 Playboy. All Rights Reserved.
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Kountze To Helm ITC’s
New U.S. Video Division

LOS ANGELES—ITC Home Enter-
tainment Group is launching a new
home video division with veteran
video executive Vallery Kountze
named executive VP/GM.

Kountze was previously president
of Republic Pictures Home Video and
VP of marketing for RCA/Columbia
Pictures Home Video.

In existence for
35 years, ITC has
specialized in pro-
duction and distri-
bution of feature
films and televi-
sion  program-
ming.

Some of the film
titles in the 5,000-
hour library in-
clude “On Golden Pond,” “Sophie’s
Choice,” and “Without A Clue,” while
some of the TV and miniseries titles
are “Poor Little Rich Girl,” “Billion-
aire Boy’s Club,” and “Unnatural
Causes.”

Headquartered in Los Angeles
with offices in New York, Chicago,
Toronto, London, and Tokyo, ITC has
previously licensed its programming
to third-party companies for home
video distribution,

Recently, however, ITC has spun
off what it considers a successful U.K.

KOUNTZE

home video operation, according to
Christopher Gorog, ITC president
and CEO. ITC has also established
home video divisions in Italy and Aus-
tralia.

“We have decided to expand with
our own video label in the U.S. as
well,” he says. “Vallery’s invaluable
experience and expertise in this field
will be instrumental in establishing
ITC has a major supplier of home
video.”

CONTROL PRODUCT SUPPLY

Gorog notes that under the new
home video division, ITC would di-
rectly control the supply of product to
home video retailers and distribution
outlets.

Kountze will be responsible for all
home video business strategy, as well
as implementation and supervision of
all domestic rental and sell-through
home video-related activities.

Moreover, Kountze will oversee the
management of ITC’s current and fu-
ture video assets by dealing directly
with ITC’s licensees and distribution
affiliates.

She will also be instrumental in de-
velopment plans for new feature pro-
ductions and acquisitions as they re-
late to the U.S. home video
marketplace.

Billboard.e
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NEWSLINE

PGD Adds Six Sales Positions
To Handle P’Gram Video Product

PolyGram Group Distribution has established six new sales positions to handle
PolyGram Video product in its branches across the country. PolyGram says
the new structure is being implemented to accommodate the video label’s
growing product lines. Aside from longform music video product, PolyGram
Video has expanded into sports and fitness programming, and has entered into
programming ventures with IMG, NFL Films, and Reebok. The new structure
will consist of the six new sales representatives, and three regional managers,
who will oversee sales, promotion, and marketing programs. No appointments
have yet been made to the new positions.

Cabhin Fever Letting Repriced ‘Dove’ Fly

Cabin Fever Entertainment is repricing its highly successful “Lonesome
Dove,” and will repackage the series in three different configurations. A two-
volume set and a four-volume set, both duplicated in the standard-play mode,
will each be offered for $39.95 list. A new, one-volume configuration, duplicated
in the extended-play mode, will list for $19.95. Street date for the new packages
will be June 4. “Lonesome Dove” has sold more than 200,000 copies to date.

Flagship Dropping Membership Price
Flagship Entertainment, the Taunton, Mass.-based buying group, is
marking its fifth anniversary this month by dropping its membership price
from $1,200 a year to $50. “We've gotten much more efficient in what we
do, and we don’t want to give any dealer any reason not to join us,” says
Flagship president Frank Lucca. Lucca says he expects the group to add
about 365 stores this year, about 100 more than it added last year. Lucca
says the group now counts 1,001 stores in 50 states. Flagship is also set to
introduce an on-line information system for its members and a series of
quarterly marketing programs.

Rentrak Makes ‘Fastest-Growing’ List

Rentrak Corp., the Portland, Ore.-based pay-per-transaction distributor,
has been ranked No. 44 on Inc. magazine’s 1992 list of the 100 fastest-
growing publicly traded companies. Rentrak’s stock is traded over the
counter and was listed at $6 a share April 28.

1
:(E COMPILED FROM A .NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
I
5188 s
|3 |° -3 7:a
v | = ] i inci o8 g G
2 g 4 TITLE Copyright Owner, Principal 52 =| B
|3 2z Manufacturer, Catalog Number Performers B g |33
*xx NO. 1 * &
1 1 3 101 DALMATIANS Wait Disney Home Video 1263 Animated 1961 G | 2499
Amblin Entertainment :
2 | 2 | 6 | FIEVEL GOES WEST MCA/Liniversal Hore Video BLOG7 Animated 1991 | ¢ | 2495
3 4 | 52 | THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 | G | 2499
4 3 | 26 | FANTASIA Walt Disney Home Video 1132 Animated 1940 | G | 2499
5 | 6 | 10| PLAYBOY: SEXY LINGERIE IV RiayzoyyomeN]CE Various Artists 1992 | WR | 1995
: Uni Dist. Corp. 0705 ’
SATURDAY NIGHT LIVE: WAYNE'S Broadway Video Mike Myers
6 10 6 WORLD Starmaker Ent. Inc. 660001 Dana Carvey 1302741 NR 1495
. Penthouse Video o— )
1 9 12 PENTHOUSE: SATIN AND LACE A*Vision Entertainment 50291-3 Various Artists 1992 | NR [ 1998
TINY TOON ADVENTURES: HOW | Amblin Entertainment .
8 | 8 | 6 | SpENT MY VACATION Warner Home Video 12290 e el et
9 5 9 OSCAR'S GREATEST MOMENTS Columbia TriStar Home Video 50973 Karl Malden 1992 [ NR | 1995
i CBS/Fox Video
10 | 7 | 21 | CHERFITNESS: A NEW ATTITUDE SR Cher 1991 | NR | 1998
1992 PLAYBOY VIDEO PLAYMATE Playboy Home Video ) [
11| 12| 2 CALENDAR Uni Dist. Corp, TBV0702 Various Artists 1991 | NR | 1998
- MobileVision/Yellowbill/Queen
12 | 11 | 10 | QUEEN: WE WILL ROCK YOU Sy e rese Queen 1992 | NR | 1498
i Morgan Creek .
13 | 13 | 25 | ROBIN HOOD: PRINCE OF THIEVES /7% W 0 4000 Kevin Costner 1991 | PG-13 | 2498
Amblin Entertainment )
14 17| % AN AMERICAN TAILO MCA/Universal Home Video 80536 £nimated 1586 & 1323
15|15 | 4 glggkg\éﬁg:%:ﬁg(iwlz 5 Elektra Entertainment 40129 Motley Crue 1992 | NR | 1998
THE TEN COMMANDMENTS (35TH Paramount Pictures
16 | 33 [ 19 ANNIV.) R Wi G Chariton Heston 1956 | G | 2995
MONTY PYTHON AND THE HOLY P . John Cleese
17 23| 7 GRAIL Columbia TriStar Home Video 92253 Graham Chapman 1974 | PG | 19.95
PENTHOUSE: PASSPORT TO Penthouse Video A :
18 | 19 | 25 PARADISE/HAWAIt A*Vision Entertainment 50288-3 VariOUSIATLIStS 1991 | NR | 1998
19| 25 2 EETSEL:R%'LI{YD?QRJHE GREATEST Buena Vista Home Video Various Artists 1992 [ NR | 19.99
20 | 20 | 2 | FRANKENWEENIE Walt Disney Home Video Barret Oliver 1984 | PG | 14.99
SPORTS ILLUSTRATED-THE ) Kathy lreland
21| 14| 7 | OFFICIAL SWIMSUIT VIDEO MEOLVidE[90740) Naomi Campbell PN SR gEEee
PLAYBOY VIDEO CENTERFOLD: Playboy Home Video
22 | 18 | 10 | pAMELA ANDERSON Uni Dist. Corp, 0704 Pamela Anderson 1992 | NR | 19.95
JANE FONDA’S LOWER BODY Jane Fonda
37| SOLUTION Warner Home Video 655 Jane Fonda i || NR (013,37
PENTHOUSE: 1991 PET OF THE Penthouse Video . :
2| |25 YEAR PLAYOFF A*Vision Entertainment 50290-3 UerelISUSE ol Bl i
25 | 28 | 32 | THE RESCUERS DOWN UNDER Walt Disney Home Video 1142 Animated 191 | 6 | 2499
Warner Bros. Inc. Wesley Snipes
26 | 21 | 6 | NEW JACKCITY s o 1991 | R | 1998
Warner Bros. Inc. Robert De Niro
27| 2 1 GOODFELLAS Warner Home Video 12039 Joe Pesci 1930 R 19.98
2811 Gl || 3 ||| MIEH2ELECNORSAUEEAND SMV Enterprises 19v-49122 Michael Bolton 192 | NR | 19.98
PASSION )
29| 26 | 2 ’EgRSF%L;&Vm‘éEUSNFORGETTABLE Buena Vista Home Video Various Artists 1992 | NR | 19,98
30 | 16 | 82 $LCEHSE&ES;%MONS: SWEATIN' TO Warner Home Video 616 Richard Simmons 1990 | NR | 1998
N STAR TREK IV: THE VOYAGE HOME Paramount Pictures William Shatner
31 | REENTRY (DIRECTORS' SERIES) Paramount Home Video 1797 Leonard Nimoy 198611p 'PG | ]F28195
32 | 30 | 82 | THREE TENORS IN CONCERT A3 PolyGram Video 071-223-3 gjgfr':;l Domingo - | o9 | g | 2495
33 | 35 | 12 | HERE COMES PETER COTTONTAIL Family Home Entertainment 27321 Animated 1971 [ MR | 1495
34| 29 | 5 | BUNSOF STEEL The Maier Group Greg Smithey 1989 [ NR | 1495
PLAYBOY SECRETS OF Playboy Home Video . .
351 40 | 2 | pyromassacE Uni Dist. Corp. PBV0342 NaEHOUS GRS 19026]) Mg =138
FATAL ATTRACTION (DIRECTORS’ Paramount Pictures Michael Douglas
3| 32| SERIES) Paramount Home Video 12881 Glenn Close 1987 R 28
. Macautay Culkin
37 | 3 36 HOME ALONE Foxvideo 1866 Joe Pesci 1990 | PG | 2498
38 | 31 | 18 | LIVE AT THE EL MOCAMBO SMV Enterprises 19v-49111 Stevie Ray Vaughan | 1983 | NR | 19.98
39 | RE-ENTRY | ENYA: MOON SHADOWS Warner Reprise Video 3-38289 Enya 1992 [ NR | 1498
PENTHOUSE: FAST CARS/FANTASY Penthouse Video q :
40 | REENTRY | [ ouPN el mpm— Various Artists 1991 | MR | 19.98

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sates of 100,000 units or $2 million in sales at suggested

retail. @ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units

and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for

theatrically released programs, and of at least, 50,000 units and $2 million at suggested retaif for nontheatrical titles. © 1992, Billboard/BPI Communications.
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VSDA PROMOTES VOTING

(Continued from page 45)

port in the form of donated ser-
vices from several outside ven-
dors.

The trade group has produced
four public service announce-
ments, each 30 seconds long, fea-
turing actors Martin Sheen and
Morgan Fairchild, Orville Reden-
backer, and the animated Spider-
man character. Services of the
four spokespersons were offered
free of charge.

The VSDA will be sending the
PSAs to 45 suppliers, asking that
they run one on the front end of
their movie releases between Au-
gust and October. The spots direct
viewers to their local participating
video store for further informa-
tion.

Some chains will also be running
the spots on in-store trailers, Lowe
says.

Unlike the music industry’s
Rock The Vote registration drive,
which was spurred by the rash of
legislation and prosecution of re-
cord stores over controversial lyr-
ics, the VSDA campaign will be
““non-partisan and non-issue,”’
Lowe says.

“We anticipate that our cam-
paign will ultimately help on the
censorship issue,”” says Lowe,
“but that's not what we’re build-
ing it around.”

Lowe says the non-partisan
character of the VSDA campaign
has allowed it to draw on support
from groups across the ideological
spectrum, including Vote America,
Rock The Vote, the National Assn.
of Secretaries of State, and the na-
tional Republican and Democratic
parties.

TRANS WORLD EXPANDS

(Continued from page 45)

day, and you bring it back early be-
fore six o’clock p.m. Tuesday, you get
a regular catalog movie for free, or
you can get $1 off another new re-
lease.”

As for merchandising, the chain
displays live inventory in some loca-
tions, but keeps tapes behind the
counter in others.

In addition to rental, Movies Plus
also carries about 1,000 video sell-
through titles. The company also car-
ries about 1,000 previously-viewed
tapes for sale.

In moving forward, Desmarchais,
like Higgins, acknowledges that
Blockbuster is king. In towns where
Movies Plus competes with Block-
buster, the chain doesn’t have to be
No. 1 in market share to be profit-
able, he says. In fact, in one market,
Movies Plus may even be third in
marketshare, but “we still make our
numbers so it appears there is
enough business for everyone,” Des-
marchais says. He attributes the
chain’s profitability to a tightly run
operation.

“Obviously, we would like to be
No. 1, but my main concern is the bot-
tom line,” Desmarchais says. “As
long as I am improving and making
my goals, I don’t care if Blockbuster
does twice the amount of business as
we do. I'd rather do half the business
and make more money.”
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LOVE NEST #1957 New On Video

LET’3 MAKE T LEGAL #1950 New On Vides
WE'EE NOT MARRIED #1956 New On Video
DON’T BOTEEF TO KNOCK #1231 New On Vide
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Chapter & Verse On Audio Books:

Pricing Strategies, Growth, More

BY THE BOOK: Video retailers
are moving aggressively into audio
books (Billboard, May 2) and are
discovering some weird rental for-
mulas, suggests Carl Krause, man-
ager at Chicago’s Words In Mo-
tion.

At the store, audio books under
$16 in list price rent for $2.49 for
two days, 50 cents each day after-
ward. From there, it moves upward
according to the value of the book.

In a range from $16-$24.99 in list
price, a book rents for $3.99; then
$5.49 for books that run $25-$35;
$6.99 when the book runs $35-$45;

over in Atlanta where there is
more of a commuter market,” says
Patterson, who confesses to a per-
sonal liking for audio books.

L.A. PRICE WAR: Los Angeles
area chains continue to knock each
other around with rental prices,
Latest to promote low-cut rates is
four-store Video Market in the
San Fernando Valley. All but new
releases are 99 cents Mondays
through Thursdays, thus topping
Odyssey Video, which has that
price only on Tuesdays and Thurs-

Additional days increase, too, all
the way up to $2.50 for each added
day.

Of a stock comprising 4,500 titles,
1,000 are maintained for rental in
the 1,000-square-foot store, situated
in the upscale Chicago Place Mall
on Michigan Avenue’s Gold Coast.
Krause describes Words In Motion
as one of the growing audio book
specialty stores, among them
Jimmy B’s Audio Books near the
Los Angeles International Airport;
Reddings Audiobook Superstores
in Phoenix; and Audiobooks in San
Francisco.

So is all rosy in the world of audio
books? A Wall Street Journal front-
page story a year ago had Miami in-
vestor Gerry Pila, who launched
Words In Motion in late 1990, talk-
ing about a possible 20-30 such out-
lets in the subsequent 18 months.
Krause can’t comment, but does in-
dicate that growth hasn’t been all
that quick.

MORE ON BOOKS: One of the
most optimistic early boosters of
audio books as rental income for
video stores is William Patter-
son, owner of what was once five
Columbus Tape & Video stores in
the Georgia city. Patterson was
touting the idea in 1990 at the
Alexis Park Resort Hotel in Las
Vegas during the Video Software
Dealers Assn. annual regional
leaders confab.
1 At the time, the American
Video Assn. was just putting to-
gether an audio books merchandis-
ing program and Patterson was a
director of AVA and Georgia
Chapter chief of the VSDA group.
“Audio books never caught on,”
says Patterson, who has since sold
two stores to Blockbuster franchi-
see giant WJB Video in South
| Carolina. “My mistake was never
putting in more assortment. We
only put in 200 titles,” he says, rea-
lizing that today selection is a key
to the category. “They do better

-

$8.49 if it'’s days. Some
$45-$55; $9.99 chains  are
at  $55-$65; g’l‘()l“‘ - tentative.
and finally a A\ o @ Extravagan-
whopping ‘l"\tl’l‘(’l‘ & za Video, di-
$12.99 for two I A\ rectly across
days if the from Odyssey
book is more by Earl Paige in West L.A.,
than $65. cautions cus-

tomers that its 25 cents on Tues-
days and Thursdays is being
offered on a week-to-week basis,
not permanently.

PIRACY PUSH: New York
stores in the Bronx and outlets in
the Los Angeles suburb of
Maywood were among targets of
searches and seizures during the
most recent reporting period of
the Motion Picture Assn. of
America’s anti-piracy activity.
Four California raids in Maywood
were conducted at Classic Video,
4222 East Slauson; The Club-
house, 6157 Heliotrope Ave.; Sun
Video, 4003 East Slauson Ave.;
and Video 2000, 5314 Atlantic
Blvd. Also hit was Penguin Video,
1903 N. Glenoaks Blvd., Burbank.

In New York, the Bronx stores
include two Star Search Video
stores, at 1590 Westchester Ave.
and at 279 E. 161st St. Also, Ele-
gante Video, 869 E. Tremont.
Also hit were three Queens loca-
tions: a lab at 112-15 111th Ave.,
where 1,967 tapes were seized;
Athens Corner Video, 30-97 31st
Ave.; and Ditmars Video & Elec-
tronics, 35-02 Ditmars Blvd. And,
S & S Club Video, 514 Nostrand
Ave., Brooklyn.

In an unusual move, three street
vendors were raided, all in New
Jersey. These were Nayel M. Sa-
lem, 6201 Jefferson St., West New
York; Bibi Henderson, 255 21st
St., Irvington; and Ahmed Ali, 678
Summer Ave., also Irvington.
Video Venture, 86 Main St., Far-
mingdale, N.J., was also raided.

Other raids occurred at a Rock-
mart, Ga., flea market involving
distributor Alton Keith Moss;
Video 2000, 1939 W. 4th St., Dav-
enport, Iowa; the Kenneth H.
Adent residence at 144 Woodlawn
Ave., Frankfort, Ill.; JR Video,
1522 S. Main St., Fall River,
Mass.; and Crazy Dave’s, Pineville
Plaza, Long Beach, Miss.

op Video Rentals

E: COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
I
5182
=219 c 58| @
e |5 4] opyright Owner, Principal 52 | =
= T TITLE Manufacturer, Catalog Number Performers & | &
* %% NO. 1T * % %
1 e . Robin Witliams
1 5 T@QSHE%%G Columbia TriStar-Home Video 70613 JetfEies 1991 R
2 | 2 | 6 | BOYZNTHE HOOD Columbia TriStar Home Video 50813 e 191 | R
Cuba Gooding, Jr.
Touchstone Pictures Goldie Hawn |
3 8 3 o) iay Touchstone Home Video 1306 John Heard ] 8
Silver Pictures Denzel Washington
4 |10 | 3 | RICOCHET HBO Video 90683 John Lithgow Sl S
Warner Bros. Inc. Bruce Willis
5 | NEW P> | THE LAST BOY SCOUT Warner Home Video 12217 Damon Wayans L :
Warner Bros. Inc. Alisan Porter
6 7 3 LA Warner Home Video 12218 Jim Belushi LI C
Paramount Pictures Kenneth Branagh
1 3 6 DEAD AGAIN Paramount Home Video 32057 Emma Thompson 1991 L
) Warner Bros. Inc. Danny DeVito
8 4 5 OTHER PEOPLE'S MONEY Warner Home Video 12223 Penelope Ann Miller Gl L
9 | 5 | 4 | SHATTERED MGM/UA Home Video 902357 Aoyl 1991 | R
Greta Scacchi
Touchstone Pictures William Hurt
10 6 | THE DOCTOR Touchstone Home Video 1257 Christine Lahti Ll | ek
Touchstone Pictures Dustin Hoffman
1 3 GO G 33 Touchstone Home Video 1337 Nicole Kidman Ll L
Paramount Pictures
12 | 16 2 NECESSARY ROUGHNESS Paramount Home Video 32597 Scott Bakula 1991 R
13| 9 2 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 G
14 | 11 | 16 | THELMA & LOUISE MGM/UA Home Video 902355 S IEL ) 1991 [ R
Geena Davis
15| 12 | 4 | THE SUPER FoxVideo 1872 Joe Pesci 1991 | R
Ruben Blades
16 | 14 | 4 | RAMBLING ROSE Live Home Video 69000 Laura Dern 1991 | R
Diane Ladd
Touchstone Pictures Melanie Griffith
1711 4 PARADISE Touchstone Home Video 1258 Don Johnson Ll |tk
Paramount Pictures Harrison Ford
18| v 1 REGARDING HENRY Paramount Home Video 32403 Annette Bening 1991 | PG-13
Orion Pictures Jodie Foster
19 | 18 | 26 | THE SILENCE OF THE LAMBS Orion Home Video 8767 Anthony Hopkins il :
20 | 19 | 14 | POINT BREAK FoxVideo 1870 G BT 191 [ R
Keanu Reeves
21 23| 10 DON'T TELL MOM THE BABYSITTER'S HBO Video 90637 Christina Applegate 1991 | pe-13
DEAD Joanna Cassidy
New Line Cinema Billy Crystal
2|2 | ARS8 Columbia TriStar Home Video 75263 Daniel Stern SR Rede
. . Lothaire Bluteau
23 | 27 | 2 | BLACK ROBE Vidmark Entertainment 5543 Aden Young 1991 | R
Amblin Entertainment .
24 | 21 | 5 | FIEVEL GOES WEST MCAUniversal Home Video 81067 Animated 1991 | 6
25| 20 | 8 | BARTON FINK FoxVideo 1905 John Turturro 191 | R
John Goodman
26 | 28 | 7 | THE HITMAN Cannon Video 32045 Chuck Norris 1991 [ R
SVS/Triumph .
7| 5 TWENTY-ONE Columbia TriStar Home Video 91103 Patsy Kensit 1991 L
. . Bill Campbell
28 | 24 | 11 | THE ROCKETEER Walt Disney Home Video 1239 Jennifor Comnelly 1991 | PG
29 | 2% | 12 | HOT SHOTS FoxVideo 1930 S 1991 | PG-13
Lloyd Bridges
30 | NEWp | LIEBESTRAUM MGM/UA Home Video 902498 Kevin Anderson 991 | R
Pamela Gidley
Playboy Home Video . .
31 | NEW D | INSIDE OUT Uni Dist. Corp. 0706 Various Artists 1991 | NR
New Line Cinema L
32 | NEW D> | THE RAPTURE Columbia TriStar Home Video 75393 Mimi Rogers 19911 R
Stone Group Home Video
33 | 34 | 11 | DOUBLE IMPACT Columbia TriStar Home Video 59683.5  Jean-Claude van Damme | 191 | R
34 | 35 | 8 | DEFENSELESS Live Home Video 61704 =Ll LN 1991 | R
Sam Shepard
35| 29 | 6 | BACKTRACK Vestron Video 9952 BT 1991 | R
Jodie Foster
Universal City Studios Martin Short
36 | 30 10 PURE LUCK MCA/Universal Home Video 81114 Danny Glover LD i
FREDDY'S DEAD: THE FINAL New Line Home Video
311 40 | 7 | NiGHTMARE Columbia TriStar Home Video 75293~ Robert Englund el L
38 |33 | 4 | LIVIN' LARGE HBO Video 90676 VS Ve (i) 199 | R
Lisa Arrindell
HARLEY DAVIDSON AND THE ) Mickey Rourke
39 | 31 | 9 | \MARLBORO MAN MGM/UA Home Video 902514 e i 1991 | R
Universal City Studios Wesley Snipes
40 | 32 14 | JUNGLE FEVER MCA/Universal Home Video 81093 Annabella Sciorra e L

®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least

25,000 units and $1 million at suggested retail for nontheatrical titles. © ITA platinum certication for a minimum sale of 250,000 units or a

dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for
nontheatrical titles. © 1992, Billboard/BPI Communications.
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NEW YORK—Despite having re-
leased the No. 1 box-office hit of
1991 in “Terminator 2: Judgment
Day,” Carolco Pictures Inc. has re-
ported a staggering $265 million net
loss for the year because of restruc-
turing costs and the consolidation of
financial results from the ailing
home video company LIVE Enter-
tainment Inec., of which Caroleo
owns 53%. In the previous year, the
company posted a $17.3 million net
profit.

Carolco’s total revenues, on the
other hand, were up a mighty 123%
to $601.1 million from $269.1 million,
but that was mostly because of the
addition of LIVE’s numbers. In
1990, Carolco accounted for LIVE
by the equity method, under which

Carolco Posts $265 Mil Net Loss In ’91

revenues are not included.

To stem its losses, Carolco under-
took a huge restructuring that has
included a 40% reduction in its work-
force and more than $100 million in
writeoffs. The company says it has
“refocused” its strategy on the pro-
duction of two or three ‘“‘event”
movies a year. On tap for this year
are the action film “Universal Sol-
dier,” the Chaplin biopic “Charlie,”
and the Sylvester Stallone thriller
“Clifthanger.” In 1991 “Terminator
2” yielded $93.5 million in theatrical
revenues for Carolco.

Although Carolco has cleaned up
its balance sheet with the writeoffs
and writedowns and has won new fi-
nancing packages from its foreign
strategic partners and its banks, its

to $2.

news release warns of the possibili-
ty that it “will require additional
funds.”

Meanwhile, LIVE also has dis-
closed a river of red ink for
1991—a net loss of $107 million on
a 10.6% reduction in revenues to
$361.3 million. A sizable chunk of
the loss was $77.4 million in
charges for disposing of the rack-
jobber Lieberman Enterprises in
a sale to Handleman Co. The Lie-
berman sale also resulted in a
$48.1 million after-tax loss on
Carolco’s balance sheet.

At press time, Carolco’s stock
fell 12.5 cents to $1.875 a share on
the New York Stock Exchange,
while LIVE’s moved up 25 cents
DON JEFFREY

HomeMedia Panel Explores Multimedia Formats
Retail Possibilities Grow As Genre Gains In Mass Appeal

l BY CHRIS MCGOWAN

LOS ANGELES—As consumers are
introduced to a variety of multimedia
CD formats, they will be able to buy
such products through both catalogs
and a wide range of retail outlets, ac-
cording to panelists at the “Distribu-
tion Channels Of The New Media”
seminar, held at the recent HomeMe-
dia Expo in Beverly Hills, Calif.

The launch of CD-I at the end of
1991 involved selling the hardware
and software together in more than
1,000 retail outlets, said Emiel Pe-
trone, senior VP of marketing for
PIMA (Philips Interactive Media of
America).

The second phase, from 1992-95,
will involve lower price points and
wider retailer distribution. The third
phase, that of “market maturity,”
will see full market acceptance, mem-

bership warehouses, and the involve-
ment of national mass merchandis-
ers, added Petrone.

“We feel CD-I will be the ultimate
playback system for CD-I and other
types of optical discs to follow,” said
Petrone. He added, ‘“We position our-

If it’s not a mass
business, it’s not the
one we want to be in’

selves as a mass consumer product”
as opposed to some computer soft-
ware firms that are pursuing niches
with their CD-ROM titles. “If it’s not
a mass business, it’s not the one we
want to be in.”

Petrone revealed that an acceler-
ated promotion for CD-I was to begin

NEW YORK—Mitsui Corp., a
Japanese-based multinational
trading company with a stake in
laserdisc manufacturing, has
bought more than 234,000 re-
stricted shares of common stock
in Image Entertainment, valued
at $2 million.

The investment constitutes a
2% stake in the Chatsworth,
Calif.-based laserdisc licensee
and distributor, according to Im-
age VP of marketing David Del
Grosso.

The deal encompasses a manu-
facturing agreement with Kur-
aray Co., a laserdisc pressing fa-
cility that is involved in various
co-ventures with Mitsui, accord-
ing to a press release from Im-
age.

“Part of the underlying theme
to this investment is to encour-
age Image to press more product
in the Kuraray facility. It’s a win-

Japan’s Mitsui Buys Stake
In Image Entertainment

win-win situation,’” says Del
Grosso.

The Mitsui stock purchase mir-
rors an earlier investment by the
Mitsubishi Corp., which invested
$4 million in Image Feb. 27, ac-
cording to Del Grosso.

Commenting on both the Mit-
subishi and Mitsui deals, Del
Grosso says, “The agreements
are structured in a way that
these companies help us with
their investments and we help
them by sending more production
out there.”

In addition to these ventures,
Image has issued warrants to the
Walt Disney Co. for an option to
purchase Image stock, which Del
Grosso says Disney has not exer-
cised yet. However, Disney did
extend a licensing agreement
with Image for another four
years, says Del Grosso.

PAUL VERNA

in May, starting with radio and print
and then hitting television later in the
year. He predicted the ultimate
household penetration of CD-I will ri-
val that of the VCR.

After hearing the latter projection,
Tower Records/Tower Video’s Bob
Feter] commented, “I'd be happy if
CD-1 got to where the laser penetra-
tion point is [now]. If it got to that,
we’d go into it more heavily.”

Tower currently is test-marketing
multimedia titles in its Los Angeles
and New York-area video stores. Fe-
terl manages the Sunset Boulevard
Tower Video in Hollywood.

Added Feterl, “We’re waiting to
see how the hardware penetration is
going on CD-I and CD-ROM. We
don’t know how they’ll catch on.”

Both Merisel and Educorp distrib-
ute CD-ROM titles to computer own-
ers. The former firm currently has
nine warehouses in the U.S. and
started ““taking a serious look” at
multimedia six months ago, accord-
ing to Merisel’s David Weiss. He not-
ed his firm conducts “soft teach”
seminars for retailers and frequently
arranges for them to meet with soft-
ware manufacturers.

He is encouraged by how consum-
ers react when they see CD-ROM ti-
tles such as “Compton’s Multimedia
Encyclopedia,” which combines text,
audio, and video. “When they see
Compton’s, they buy the computer,”
said Weiss.

Educorp president Vahe Guzeli-
mian revealed that his firm has been
distributing CD-ROM titles since
1988, mostly for Macintosh comput-
ers. He estimated that currently
there are 175,000 CD-ROM drives for
Macintosh machines and about
300,000 CD-ROM drives for IBM-
compatibles.

Guzelimian said, “We’ve estab-
lished a good distribution chain with
good roots in Japan, Europe, Austra-
lia, and Canada.” He noted that a mod-
erate seller currently moves about
1,000 units, while a best seller is in the
range of “10,000 in one year.”

Among Educorp’s hottest titles are
Reactor’s ‘“Spaceship Warlock,”
“Grolier’s Encyclopedia,” and vari-

(Continued on page 51)

Billboard.

FOR WEEK ENDING MAY 9, 1992

I M . v . “
&
= Compiled from a national sample of retail store sales reports.
5022 3e
w| <| z =0
2|40 o e
‘é’ 2 | € | TITLE, Copyright Owner, Principal g ==
= | ~ | = | Manufacturer, Catalog Number Performers e |35
ke * % NO.1 %
123 Eiﬂgﬁg:ﬂ:ff:ﬁ:‘“ SLoL Motley Crue |45
LIE
WE WILL ROCK YOU
2|3 |1 MobileVision/Yellowbill/Queen Strand Home Video 2115 Queen LA RS
SOUL AND PASSION .
E N R (et e Michael Bolton LF 1998
GARTH BROOKS A3
4 (5|39 e Viie¥i0025 Garth Brooks LF (1495
THE THREE TENORS IN CONCERT A3 Carreras - Domingo -
5 418 PolyGram Video 071223-3 Pavarotti Ll
6|12 :';\\’,EEHA"I;:E 1E§LVT9??1A MBO Stevie Ray Vaughan LF |19.98
MOON SHADOWS
7 6 9 Warner Reprise Video 3-38289 Enya SHp{ICe
MUSIC FOR THE PEOPLE Marky Mark &
8 7 3 A*Vision Entertainment 50311 The Funky Bunch LA
ZZ TOP GREATEST HITS
9 |NEWD| O Reprise Video 38299 LA S (AL
THE HEART IN MOTION VIDEO COLLECTION ®
10 24 21 A&M video PolyGram Video 617433 Amy Grant Sl
11 [ 10 | 25 |TWOROOMS & o Various Artists tF [1995
THREE SIDES LIVE .
12| 8 | 7 | enerword Presertstin BYG Home Video 800022 Genesis LF 158
UNFORGETTABLE .
13 11 81 Elektra Entertainment 40135 flataligleoie L |ER
14 | NEWD fj:g::ﬂgfggfg e Various Artists T
LEAN INTOIT .
15 % 3 A*vision Entertainment 50206 Mr. Big S e
16|13 |11 l";?}ig‘?x:'l‘:w Pet Shop Boys (F 198
v N Y - .
17 | NEW ’ sr!«einomﬁ:ri:e?g%ggm:)97a Ll Bruce Springsteen LF |1498
1822 | 5 ::YAGZ?" ’:igeLoLosD:g:ﬁ'-‘a Tears For Fears LF 1995
DON'T BLAME ME
19|29 |29 SMV Enterprises 19V-49103 Ozzy Osbourne LF [19.98
VIDEO COLLECTION . .
20 | NEW ’ e oo Bonnie Raitt SF I14.98
T
INTO THE LIGHT WORLD TOUR .
21 [ 15 | 9 | oy Erverprises 19v-49118 Gloria Estefan LF 19.93I
1
24 NIGHTS :
2|3 |7 Warner Reprise Video 3-389193 s L eess
LET THE GOOD TIMES ROLL . .
23 | NEWD Island Visual Arts PolyGram Video 4400844973 arous it LF |19.95
24 | 27 | 30 zsf:u's: g?;ﬁgg L Reba McEntire LF |1495
FUNKY MONKS -
25 12 4 Warner Reprise Video 3-38281 AT LA R
26|28 |9 :::i’:j\';gog o Sepultura (F |198
LIVE AT THE APOLLO .
27|19 |17 | oca ey Patti LaBelle LF |24.95
THE BEST OF LUTHER VANDROSS
28 |17 |33 |0 e ase Luther Vandross LF |19.98
JIMI HENDRIX EXPERIENCE . .
29 |18 | 3 T e oY Jimi Hendrix LF [12.98
STORYTELLER 1984-1991
30 21 3 Warner Reprise Video 3-38255 Rod Stewart LF 1998

QO RIAA gold cert. for sales of 25,000 units for video singles; @ RIAA gold cert. for sales of 50,000 units for SF or
LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert. for sales of
100,000 units for SF or LF videos; ¢ RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1,
1991; @ RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long-form.
SF Short-form. VS Video single. © 1992, Billboard/BPI Communications.

CALL
NOW!

We Will

JUST ARRIVED - THE CULT
Sonic Ceremony!
PLENTY OF STOCK - QUEEN

Rock You!

800-888-0486

FOR INFO'CATALOG
OVER 3000 TITLES |

BILLBOARD MAY 9, 1992

www americanradiohistorv com

49


www.americanradiohistory.com

Home Video

‘Apocalypse’ Soon From Paramount; Wamer Preps ‘JFK’

KURTZ WAS HERE: In June,
Paramount will launch a laserdise
collector’s edition of Francis Ford
Coppola’s surreal Vietnam epic
‘““Apocalypse Now” (1979, wide-
screen, side 3 CAV, digital stereo,
surround sound, $79.95). Included
on the five-sided release is the 1991
“making of”’ documentary, “Heart
Of Darkness: A Filmmaker’s
Apocalypse,” which will also be re-
leased by itself as a separate title
($34.95).

STONE’S EYE VIEW: While
we're on the subject of controver-
sial fictional interpretations of his-
torical events, Warner is bowing
Oliver Stone’s “JFK’ on disc in
early summer (widescreen,
$39.98). Kevin Costner, Tommy
Lee Jones, Kevin Bacon, Gary Old-
man, and Sissy Spacek star in the
hit film that grossed $150 million
worldwide and garnered two Acad-
emy awards.

Also this summer, Warner will
release six comedy favorites on la-
ser, all at $34.98: “No Time For
Sergeants’ with Andy Griffith
(1958); “The In-Laws” with Peter
Falk and Alan Arkin (1979); Carl
Reiner’s “Oh, God!” with George
Burns and John Denver (1977);
“The Fiendish Plot Of Dr. Fu Man-
chu” with Peter Sellers and Sid
Caesar (1980); “I Love You, Alice
B. Toklas’’ with Peter Sellers
(1968); and Richard Lester’s “The
Ritz”’ with Rita Moreno, Jack Wes-
ton, and F. Murray Abraham
(1976).

FROM DIDDLEY TO KITARO:
In May, Pioneer Artists will

launch three quite diverse music
video titles. “30th Anniversary Of
Rock ’N Roll All Star Jam With Bo
Diddley’ ($24.95) features the
great Diddley with guests such as
Ron Wood, John Mayall, Mick
Fleetwood, and Mitch Mitchell in a
1985 concert. “Club MTV Party To
Go’’ ($24.95) includes 60 minutes of
nonstop dance mixes of hit tunes
by Hammer, Paula Abdul, Infor-
mation Society, and eight other
acts. And “Kitaro World Tour
1990: Kojiki” ($29.95) showcases
the famed new age keyboardist/
composer.

IMAGE is making available the
“Image Entertainment Laserdisc
Catalog Vol. 2” (CAV, $9.95), an 8-
inch disc that features 7,000 still
frames of program information on
3,500 titles currently distributed
by the firm.

MCA will launch “Kuffs’ ($34.98)
on disc June 25. Christian Slater,
Tony Goldwyn, Milla Jovovich, and
George De La Pena star in this
comedy/adventure directed by
Bruce Evans.

MULTIMEDIA NEWS: Sony re-
cently introduced its latest model
of the Data Discman handheld
electronic book player. The new
DD-10EXB, which is more compact
and advanced than Sony’s original
Discman (the DD-1EX), includes a
3.15-inch CD-ROM/XA drive and
3.4-inch backlit liquid crystal dis-
play. New retrieval capabilities
have been added, such as addition-
al scrolling features. Each disc
read by the player can hold 200

LASER

SCANS

by Chris McGowan

megabytes of digital data (about
100,000 text pages or 5.6 hours of
audio).

Sony is currently ‘“bundling” the
DD-10EXB with three “electronic
book” titles: “Grolier Electronic
Encyclopedia’’ concise edition,
“Passports World Travel Transla-
tor,” and Ira Levin’s “Sliver.” List

Billboard

price for the bundle is $549.95.

Warner New Media has just
launched ‘‘The Orchestra’
($79.98), a new CD-ROM ‘““Audio
Notes” title for the Macintosh that
adds digital interactivity, graph-
ics, and abundant background in-
formation to an audio recording of
Benjamin Britten’s ‘“The Young
Person’s Guide To The Orches-
tra.” Educorp, Rose Records, In-
gram, and Merisel are all distribut-
ing the title.

COLLECTOR’S CORNER: Voy-
ager recently shipped several out-
standing new Criterion Collec-

For Summer

tion laserdisc titles: ‘“‘Close En-
counters Of The Third Kind”’
(1977, widescreen, $59.95); “Casa-
blanca’’ (1942, $49.95); “Carrie”
(1976, CAV, extras, $89.95), with a
commentary track; ‘“Dr. No”’
(1962, wide, $39.95); “From Russia
With Love” (1963, wide, $39.95);
“Goldfinger” (1964, wide, $39.95);
““Lolita’” (1962, $59.95); “‘Dr.
Strangelove’’ (1963, wide, CAV,
$89.95); ‘“The Great Escape’ (1963,
wide, CAV, $89.95); “The Harder
They Come” (1973, wide, $49.95);
“Some Like It Hot” (1959, wide,
$59.95); and ‘“Sunday, Bloody Sun-
day’’ (1971, wide, $49.95).
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Key Account. Tracey Moore, right, Republic Pictures Home Video's Southwest
regional sales manager, presents car keys to Tom Wagner, manager of Video
City, winner of a new Mazda Miata in Republic’s promotional contest in behalf of
“Beastmaster 2: Through The Portal Of Time.” Also pictured are John Heim,
owner of Video City (seated, in car), and Dave Hargave, sales representative for
distributor Baker & Taylor (standing in back).
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EBY PETER DEAN

LONDON—AnR administrator has
been called in to run Palace Video
and its parent company, the Palace
Group, following PolyGram’s deci-
sion net to go ahead with the $12
million purchase that was due to be
completed April 2.

The announcement also comes a
week before a winding-up hearing
on Palace Video under the Insolven-
cy Act, brought to the High Court
by the Parkfield Group Ple, which
claims to be a creditor.

The decision to call in the adminis-
trator was taken “in order to allow

Administrator To Guard Palace Vid In U.K.

Called In After P’Gram Decided Not To Purchase Firm

the time necessary to successfully
complete the sale arrangements,” ac-
cording to a joint statement from Pal-
ace Pictures cochairmen Nik Powell
and Stephen Woolley. The statement
also claims Palace has received a sec-
ond offer for the company.

Palace Video is the theatrical and
video distribution arm of the Palace
Group, which also includes subsid-
iary Palace Music and editing facili-
ty The Palace.

Palace Video is rencwned for
breaking the mainstream mold of
film distribution in the U.K., open-
ing up the British market for for-
eign-language and cult pictures

such as “Diva” and “Fitzcarraldo.”
It also distributed mainstream pic-
tures such as “When Harry Met Sal-
ly ...” and “Wish You Were Here,”
as well as producing 10 movies, in-
cluding “Scandal” and “A Rage In
Harlem.”

Last year Palace achieved gross
revenues of about $40 million. It
ventured into TV production and
video retailing, and last year had its
bid for a commercial television
broadcasting license turned down.

It is widely believed that Palace
Video generated the group’s main
cash flow, and that the bulk of debts
were incurred through production.

PANEL: MULTIMEDIA FORMATS GAINING IN MASS APPEAL

(Continued from page 49)

ous programs from Warner New Me-
dia, Voyager Co., and Verbum. Guze-
limian added that he thinks “bundle
arrangements’’ are on the right
track, referring to when CD-ROM
drives are sold packaged with several
CD-ROM titles.

Merisel’'s Weiss noted that “up-
grade kits” that add multimedia ca-
pacity to PCs have been “moving at
accelerated rates since Christmas.”

Weiss predicted that “the comput-
er’s going to end up doing everything
and being the center of the house.”

W M

L

PIMA’s Petrone had a differet mes-
sage, saying “‘the question is, should
the PC be in the TV or the TV in the
PC?”

Petrone noted computers are per-
ceived as “productivity tools,” while
the CD-I is more for “playback.” He
added that both types of units, one
for the user to program himself and
another that is extremely user-friend-
ly and plays prerecorded multimedia
material, can co-exist in the home.

Weiss later voiced a warning that
“we’re confusing the heck out of the

Grand Entertainment. Kevin Kiine, ieft, and Danny Glover star in Lawrence
Kasdan’s “Grand Canyon,” due June 25 from FoxVideo.

consumer” with so many different
formats coming out at once. “We as
an industry have got to get a consoli-
dated message.”

Hal Josephson of the consulting
firm MediaSense revealed that this
summer’s Consumer Electronics
Show, which for the first time will be
open to the publie, will have a 7,000-
8,000-square-foot area dedicated to
multimedia hardware and software
products and will hold four general
sessions on the subject.

Wood Knapp Nabs Kid-Vid
Library Of Children’s Gircle

LOS ANGELES—Wood Knapp
Video has strengthened its special-
ty video and audio niche by acquir-
ing the Children’s Circle/CC Stu-
dios library of video and audio
adaptions of classic children’s pic-
ture books.

There are more than 140 spoken-
word audio and video titles in the
library, including Ludwig Bemel-
mans’ ‘“Madeline’s Rescue’” and
other “Madeline’’ stories, Robert
McCloskey’s ‘“‘Make Way For
Ducklings,” H.A. Ray’s ‘“Curious
George Rides A Bike,” and Mau-
rice Sendak’s “Where The Wild
Things Are.”

Recently, Wood Knapp picked
up the Audio Renaissance spoken-
word audio line for exclusive dis-
tribution in video specialty stores
(Billboard, April 11).

Both spoken-word audio, as well
as children’s video and audio, are
growing market segments within
the home entertainment industry
(Billboard, May 2).

The Children’s Circle/CC Stu-
dios product was originally pro-
duced for distribution in schools
and libraries over the past 40 years
by Weston Woods, parent compa-
ny of Children’s Circle/CC Stu-
dios.

The video library has been avail-
able only on a limited basis in

stores and through direct mail for
six years. Wood Knapp says it will
distribute the collection in video,
book, and retail avenues nation-
wide.

The audio line will be introduced
at retail for the first time.

Tattoo You. Robert De Niro stars in
Martin Scorsese’s remake of “‘Cape
Fear.” The $75 million box-office
grosser will be released by
MCA/Universal Home Video June 4.

DICKSON ONE-PLAY TAPE PUT TO TEST

(Continued from page 45)

ly interested and cooperative.

“The deal is different with each
studio; some are selling us at distrib-
utor prices, others more, but they are
basically asking for a guarantee of
half the normal distributor price,”
says Anderson.

Anderson’s low-key approach to
the test has endeared him to retail-
ers, according to Sheldon Gale,
GM/VP of operations at nine-store
Star Time Foto Video, one of seven
chains in Winnipeg involved in the
test.

“There was frustration at the first
meeting,” says Gale. “I think Joe felt
Vutrac would be the answer to mak-
ing very high-quality videos avail-
able. The problem is if people are not
aware of the product, it won't rent,
no matter what the quality.”

Rather than going for art titles or
entering into the highly competitive
new release feature film arena, Dick-
son focuses on B titles that a store
might not otherwise stock. “We're
more willing to try Vutrac on that ba-
sis,” says Gale. The fact that more

BILLBOARD READERS ARE LOOKING
FOR YOUR HOMES

Sell your properties in “REAL ESTATE TO THE STARS"” and
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and more Vutrac titles are available
“frees up budget and we can buy
more movies,” including more copies
of hot A titles, he adds.

Gale reports that the program—
which is billed as Extra Choice—is
running smoothly.

Other dealers are not quite so san-
guine about the prospects of Vutrac.
Bill Acheson, president of Bill’s Video
in Winnipeg and a director of the Vid-
€0 Software Dealers Assn., says the
tape’s biggest drawback is that it “al-
lows viewers to watch a movie only

once in its entirety. That has the po-

tential of turning off too many cus-
tomers.” Acheson is not participating
in the test.

Rank’s Showcase cassette, last
tested in Texas on a highly confiden-
tial basis, can be set for any number
of plays before it self-erases. In a test
last summer in Northern California,
which led to Rank’s current policy of
keeping its plans for the tape secret,
the Showcase was set for 25 plays.

In the current Rank test in 50 HEB
Video Distributors stores in San An-
tonio and at two-store Audio Video
Plus, the Columbia TriStar Home
Video title “Stone Cold” was rented
without the customer being told it
was a limited-play tape.

Rank charges retailers approxi-
mately half the price of a regular
rental cassette, providing an incen-
tive to use the limited-play format.

|HE(*M39¥REPORTER° Tor10
WEEKLY MOVIE GROSSES
NO. OF TOTAL
SCRNS  WKS GROSS
THIS WEEKEND  PERSCRN  IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS ($) AVG ($)  REL ($)
1 Basic Instinct 5355420 1,866 5 77,976,444
(TriStar) 2,870
2 Beethoven 5,029,035 1938 3 31,984,105
(Universal) 2,595
3 White Men Can't Jump 4,491,484 1,835 4 54,795,312
(Fox) 2,448
4 White Sands 3,151,629 1,275 — 3,151,629
(Warner Bros.) 2,472
5 Sleepwalkers 3,150,017 1,853 2 22,775,419
(Columbia) 1,700
6 The Babe 3,010,560 1,568 1 9,697,385
(Universal) 1,920
7 FernGully 2,812,257 1,568 2 13,324,019
(20th Century Fox) 1,794
8 Deep Cover 2,419,228 901 1 8,004,591
(New Line Cinemay) 2,685
9 Wayne's World 2,326,653 1,402 10 106,415,557
(Paramount) 1,660
10 City of Joy 2,205,580 884 1 6,975,881
(TriStar) 2,495
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IN THE PUBLIC DOMAIN: COPYRIGHT CLOCK RUNNING 2UT FOR GOLDEN ERA OF SONG

(Continued from page 1)

the loss of revenues from steady
earners will, in time, seriously
erode their income, especially if
they hit cold spells in their contem-
porary business or if they have not
tried to develop contemporary
writers.

Even for publishers who have
built a strong presence in contem-
porary material, the loss of impor-
tant songs to public domain (PD)
means they are likely to be losing
songs for which they usually own
100% of the publishing rights. (The
publishing income pie for many
contemporary songs is usually
split two ways or more.)

“I’d estimate that songs from
the "20s and ’30s account for 15%-
20% of old-line net publisher share
each year,” says a source familiar
with this area.

As the PD toll mounts, publish-
ers will have to consider buyouts
of older catalogs with great care,
eyeing the clock as much as they
consider a company’s financial
track record.

“l was ready to buy five great
copyrights for my publishing com-
pany, but dropped the idea when I
found out they had only five more
years of life in this country,” says
one prominent music publisher.

OLDIES-BUT-GOODIES

Within the next decade or so,
hundreds of venerable songs—old-
ies-but-goodies in a true chrono-
logical sense—will join the likes of
Irving Berlin’s ‘“Alexander’s Rag-
time Band’’ (1911) and Jerome
Kern and M.E. Rourke’s “They
Didn’t Believe Me” (1914) as songs
that no longer are protected under
a claim of intellectual property.

As 1992 got under way, these
songs entered the public domain:
“If You Were The Only Girl In The
World” by Nat D. Meyer & Clif-
ford Grey; “Pretty Baby” by Eg-
bert Van Alstyne, Tony Jackson &
Gus Kahn; “Nola” by Felix Arndt;
and “Roses Of Picardy’’ by Fred-
erick E. Weatherly & Haydn
Wood.

When the curtain rises on 1993,
it will signal the end of the copy-
right life of such favorites as “The
Bells Of St. Mary’s”’ by Emmet

OSCAR HAMMERSTEIN II and JEROME KERN

IRVING BERLIN

GEORGE M. COHAN

Adams & Douglas Furber; “Over
There” by George M. Cohan; W.C.
Handy’s ‘‘Beale Street Blues’’;
“For Me And My Gal” by E. Ray
Goetz, Edgar Leslie & George W.
Meyer; “Till The Clouds Rell By”
by Jerome Kern & P.G. Wode-
house; ‘“Oh Johnny, Oh Johnny,
Oh!”” by Abe Olman & Ed Rose;
and “Tiger Rag” by Harry De-
Costa & the Original Dixieland
Jazz Band.

But even this esteemed list of
songs pales before the era of pop

songs beginning in the 20s. By the
middle of the current decade, the
public-domain floodgates will open
to the golden era of American pop-
ular song, claiming numbers
penned in the '20s by such great
tunesmiths and lyricists as Jerome
Kern, Irving Berlin, Cole Porter,
George & Ira Gershwin, Richard
Rodgers & Lorenz Hart, Richard
Whiting, Vincent Youmans, and
dozens of others. Because most of
these writers were prolific, many
of their songs will enter the public
domain at the same time.

Looking ahead, for instance, to
Jan. 1, 2003, the songs in the clas-
sic Jerome Kern-Oscar Hammer-
stein II musical “Show Boat,” in-
cluding “Ol’ Man River,” “Can’t
Help Lovin’ Dat Man,” “Make Be-
lieve,”” and ‘““Why Do I Love
You?,” will no longer be an asset
in the U.S. to its current publisher,
PolyGram’s T.B. Harms. That
year, the Richard Rodgers-Lorenz
Hart songs in “A Connecticut Yan-
kee,” including ‘“Thou Swell”” and
“My Heart Stood Still,” also end
their copyrighted life in the U.S.

CONSOLATION PRIZE

The only consolation, in terms of
continuing copyright protection
for this material, is that, had it not
been for the 1976 Copyright Act,
hundreds of additional standards
would already be in the public do-
main.

The statute, which revised an
antiquated 1909 law, added an ad-
ditional 19 years of copyright life
to all songs still in copyright when
the law took effect in January
1978. It revised copyright protec-
tion to life of the author plus 50
years, replacing a life span of 56
years, with renewal after the 28th
year. Including the extra 19 years,
the maximum term is 75 years.

Thus, any song written in 1935
or before would have fallen into
the public domain by now if not for
the new law.

Recordings of a PD song made
before it reached PD status do not
earn performing or mechanical
royalties after the effective PD
date. However, there is a three-
year period post-PD status in

RICHARD RODGERS and LORENZ HART

ira and George Gershwin and the other great tunesmiths and lyricists pictured
on this page are among the giants of American song whose major compositions
will begin slipping into the public domain in the coming years.

which mechanical royalties can be
collected for sales of recordings
that occurred before the song be-
came PD.

One copyright expert, prefer-
ring anonymity, claims many rec-
ord companies continue to pay me-
chanical royalties even though
there is no longer any obligation to
do so.

‘We have a shorter
copyright period
than almost
anywhere else
in the world’

“You’d be amazed by their igno-
rance,” the expert says. “If [ were
a label executive, I'd make sure
my license department had an an-
nual update of songs that are PD,
no longer subject to mechanicals.”

It should be noted that PD
songs, like folk songs, can—and
do—earn royalties indirectly
through the creation of copyright-
ed arrangements of them. In this
case, it is the arrangement, not the
song, that is copyrighted.

Pop songs cleared by the 78-
year-old performing rights soci-
ety, ASCAP, form the bulk of im-
portant songs that will fall into PD
status in the coming years. But,
due to a switch many years ago of
E.B. Marks Music from the
ASCAP to the BMI fold, the latter
society, founded in 1940, will soon
have to cease tracking some songs
that were written before it opened
shop. For example, a venerable
Rodgers & Hart song, ‘“Manhat-
tan’’ (1925), is currently cleared
through BMI.

FOREIGN RECIPROCITY

Besides the loss of U.S. income
from songs falling into public do-
main, some old-line publishers are
also concerned about losing in-
come in other countries where the
copyright term is longer but that
do not protect U.S. copyrights for
the full period they give to local
works.

“From an international point of
view,”" says a copyright authority,
“there’s a wrinkle down the line
that will see more discussion not of

national treatment, but of reci-
procity.

“Some countries, like Holland,
use the rule of shorter term. If
they give a longer term of copy-
right protection than that of an-
other country, that country’s copy-
right receives only [the term of] its
own country’s protection.”

The only way to prevent this
would be for Congress to extend
the term of U.S. copyright. Al-
though there is no such move
afoot, there have been suggestions
that PD songs be granted contin-
ued life as income earners, with
monies going to nonprofit groups
to aid the arts or other social
needs.

To New York-based copyright
attorney Michael Sukin, America
diminishes itself when it takes the
“discount”’ approach to its output
from the earlier era of popular mu-
sic, which, he asserts, ‘‘reflects the
coming of age of America as a
world power, full of a uniquely
American combination of youthful
vigor, sophistication, and naivete
that continues to capture the
world’s imagination . . .

‘““We have a shorter copyright
period than almost anywhere else
in the world,” he continues. “We
have an industry custom of re-
duced royalties . . . In doing so, we
give credence to the notion that we
are a land of hucksters and oppor-
tunists. We belittle the beauty and
the worth of our creations.

“In many cases, when these
works go out of copyright in
America, they will go out of copy-
right in most of the world [due to
the rule of shorter term]. People
will be able to take apart the mu-
sie, take apart the lyrics, put their
own lyries in, put their own music
in, change the music around,
change the lyric around in ways
unforeseen by the creators.

“Why should we create a struc-
ture that permits despoliation? We
simply do not pay attention to our
greatest gifts.”

Yet, even if a serious movement
were to be made in the direction of
longer copyright protection, a dec-
ade or more would likely pass be-
fore such change would be man-
dated by Congress into law.

Meanwhile, public-domain sta-
tus awaits hundreds—and eventu-
ally thousands—of the great pop
songs of this century.
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A BILLBOARD SPOTLIGHT ON AUSTRALIA

More than 35 Years of
Global Presence by the Music
of the Great Southern Land
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First to be Big Outside Oz:
Little River Band

R e R e e

‘Wizards’ Only The Latest Wave From This Deep Talent Pool

“A Bloody Long Way Away’’ BY

here is no yellow-brick road for the Wizards of Oz. The chal-

lenge of developing a rich and unique sound at the bottom of
the world and taking it to vast, indifferent and over-catered mar-
kets a half a planet away is only marginally easier in the 1990s
than it was at the turn of the century, when Dame Nellie Melba
sang opera in London.

Or in the late 1950s, when rocker Johnny O'Keefe tried to stir
aruckus in Los Angeles as the Boomerang Boy. The logistics
remain daunting, the cost prohibitive and the emotional commit-
ment draining.

Australia stands widely admired and generally recognized
as the third-ranked (behind the U.S. and the U.K.) reper-
toire source for world markets. Four resident acts have
sold over 10 million albums worldwide.

Yet, for all that, success flows consistently. Australia stands
widely admired and generally recognized as the third-ranked
(behind the U.S. and the U.K.) repertoire source for world mar-
kets. Four resident acts have sold over 10 million albums world-
wide, and another three have sold more than 5 million.

The tally for Oz Rock abroad approaches 100 million albums
(and well exceeds that if you include AC/DC). Fifteen years after
Little River Band proved that it was possible to remain based in
Australia and operate effectively as an international force, a
stream of new and vibrant artists are vying for their own place
on the global stage.

“We have a population the same as Southern California, and
we're a bloody long way away,” points out John Farnham, the
only recording artist to sell over a million copies of an album at
home. “So to keep what we do interesting, we have to give it that
little bit extra. I'm not sure just what that is, but it has some-
thing to do with the fact that we've always had to compete in our
own market with the best from Britain and America. We've
learned how to glean what we wanted from both and then add
something that says who we are.”

GLENN A. BAKER

onit.”

Sony Music Australia CEO Denis Handlin believes that “Aus-
tralian artists are real, and they have an overall commitment to
excellence because of the obstacles they know they have to over-
come. There’s a lot of natural rawness and enthusiasm, and,
because of our geographic position, there’s a sense of freedom
that comes from not being intimidated by being forced into the
big picture before you're ready.”

Of course, the curiosity factor can only account for so much. It
may persuade a programmer to give music a listen, but it won't
persuade him to add it if it’s not in the grooves. In fact, most of
the major Australian acts of the past decade—INXS, Crowded
House, Air Supply, Jason Donovan, Divinyls, Iecehouse, the
Church, Flash & the Pan,
Olivia Newton-John and
Real Life among
them—have consciously
submerged their nation-
ality abroad and presen-
ted themselves as inter-
national practitioners of
their craft.

“We needed to circum-
vent our nationality,”
onceadmitted INXS
vocalist Michael Hut-
chence, “otherwise we
wouldhaveended up
stuck in a pocket, a con-
venient corner for over-
seas marketing.” Adds
manager Chris Murphy,
“I'veneverallowed
record companies to mar-

(Continued on A-10)

There is no question that it is who
wearethatdetermineshowwe
sound. The much-touted “Australian
Sound” may well be nothing more
than an honest, rangy, good-humor-
ed, open-ended approach to perform-
ing, but perhaps that is enough to
provide an edge in a global market
where virtually all the participants
are building the same house with dif-
ferent colored bricks.

“The personality of the people
making the musie can'’t be discoun-
ted,” suggests Imago Records A&R
director Ian Whittred. “Inboth
musicandinfilm,thatshines
through, and people seem to get off

John
Farnham

Girlfriend

OZ INVASION

Nine Acts To Hit L.A. In Unprecedented Effort To
“Kick Start’’ U.S. Awareness And Return Home With Deals

BY KATHERINE TULICH

S idney—It is an eager and unified army of Aus-
tralian musicians (and related personnel) who
will hit the beachhead of Southern California this
month. They are the shock troops of the “Wizards
Of Oz” assault, landing to present their music in
six nights of showcases at the Palace theater in
Hollywood May 10 to 15.

Field-marshaling the campaign is Export Music
Australia, created in 1988 as an industry-funded,
non-profit organization to further develop export
markets for Oz music. EMA is owned and funded
by three key bodies: the Australasian Mechanical
Copyright Owners Society (AMCOS), the Austral-
asian Performing Rights Association (APRA) and
the Australian Record Industry Association
(ARIA).

EMA has assisted the industry with trade mis-
sions and music seminars and has coordinated the
Australian stand at MIDEM. But the “Wizards Of
0z” is its most ambitious exercise—and the single
largest initiative undertaken by the Australian
music business. ‘We wanted to make sure this is

what the industry wanted, and we spent months researching
it,” says EMA general manager Brian Peacock. “We identified
this program as being the most effective for the North Amer-
ican market.

“Australia has built a solid reputation for great live bands.
But it’s very difficult to get the U.S. industry down to Australia
to see our artists, and it’s equally hard for our bands to get
over there, so this program has been for-
mulated to get over that problem. It kick )
starts that whole A&R and artist develop- @
ment process.” b -

The campaign was the brainchild of
EMA chairman Chris Gilbey, who, as man-
aging director of MCA Music/Chris Gilbey
P/L, has had many years experience in the
world market. “It may be only a small step -
for the bands, but it is a giant leap for the 9
Australian music industry,” he comments. .
“Ithas already created a tremendous

0000006

0Z

of the realities of it. It’s also important for artists to get over to
the U.S. and see what the music scene is all about—see what
audiences there want.”

EMA is recognized by Austrade (the Australian Trade Com-
mission) as the official music-industry export organization.
Austrade’s marketing expert, Dr. John Robertson, identifies
the “Wizards” as a marketing strategy that could earn a poten-
tial $A10 million [U.S. $7.69 million, at 1.30 exchange rate].

“With the U.S. as the prime music market, ‘Wizards’ will
create a major impact on business development prospects for
Australian music,” he says. “It
won't be a one-off event desig-
nedtocreateashort-term
buzz—it’s an ideal mechanism
forbuildingaplatformto
broadenourexportbase,
which is currently running at
some $A100 million [U.S. $76.9
million].”

interest for the industry internationally. -~ — The nine acts were selected
What EMA is doing is putting the artist in ”w TIE P LS s by a panel of industry peers
e 1015 1882

the marketplace and making them aware

{Continued on A-10)
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DIESEL: HEPFIDELITY EUPHORIA: DEBUT SINGLE
ALBUM 4 WEEKS ON ~ “LOVE YOU RIGHT" PEAKED
THE NATIONAL CHARTS: AT NUMBER ONE ON

2TOP 10 SINGLES. NEW NATIONAL CHARTS FOR
SINGLE “MAN ALIVE" 2 WEEKS. NEW SINGLE OUT
RELEASED MAY. APRIL, “ONE IN A MILLION.”

JAMES BLUNDELL: FIRST
SINGLE “WAY OUT WEST"
(WITH JAMES REYNE)
REACHED NUMBER ONE

IN APRIL. NEW ALBUM “THIS
ROAD” RELEASED MAY.

(EMI| MUSIC AUSTRALIA = WHERE No.1 IS A WAY OF LIFE 100 GLOVER ST. CREMORNE NSW 2090 AUSTRALIA
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Oz Invaders: Who They Are, How They Sound
BY KATHERINE TULICH

hen the “Wizards Of Oz” show-
W case series takes over the Palace

theater in Los Angeles May 10 to
15, U.S. music-industry invitees and pay-
ing patrons alike will hear a remarkably
diverse Australian music menu: from the
four-on-the-floor rock and roll of the
Angels, for example, to the soulful funk of
Kate Ceberano, from the sophisticated
pop of Rick Price to the melting pot of
folk, blues and zydeco found in the Black
Sorrows.

It’s also a mixture of seasoned profes-
sionals and brash new talent, backed by
independent and major labels and publi-
shers—and all sharing a determination to
succeed in the world market.

BEATFISH

B eatfish teams
two luminaries
of the Australian
music scene,
James Freud and
Martin Plaza.

From1982to
87, Freud wasin
the Models, one of Australia’s top bands, with a long run of
chart success at home and abroad and extensive touring
experience in the U.S. and Europe. After they split in 1987,
Freud recorded in New York with American producer Ber-
nard Edwards.

Plaza co-founded Mental As Anything in 1976, which, with
seven hit albums to its credit, has scored more Australian
Top 40 hits than any other act. He also embarked upon a
sporadic solo career.

In terms of style, the Models and Mental As Anything
were worlds apart. Together as Beatfish, Freud and Plaza
have produced an album for BMG Australia (to whom
they’re also signed for publishing) that is part pop and part
dance.

“I'mreluctant to say Beatfish is a dance band,” Plaza
declares, “because that suggests the entire album is full of up-
tempo songs you can dance to—and it’s not. But in terms of the
sounds we're using and our approach to the material, we're
certainly in step with what’s happening right now.” The duo is
managed by Jeremy Fabinyi at Mental Management.

THE
ANGELS

he Angels

offer ten
albums (so far) of
gut-wrenching
rock ‘n’ roll—all of
which went plat-
inum in their
homeland—linked
with mesmerizing live performances featuring distinctive
frontman Doc Neeson.

Furthermore, as the Angels or Angel City, the band’s influ-
ence has been acknowledged by such heavyweights as Guns N’
Roses and Def Leppard. Five of its albums have been released
internationally, although the band has yet to break out of cult
status in most overseas territories.

The most recent release, “Red Back Fever,” was recorded in
Sydney with English producer Steve James. Its title takes its
name from the killer Australian Red Back spider.

In Australia, the Angels’ recordings are released by Mush-
room Records, with EMI/Rondor as publisher, but the band is
currently unsigned elsewhere. Managed by Brent Eccles, they
are still “hungry and determined” and aim, they say, “to smash
through the wall into America.”

THE BLACK SORROWS

he Sorrows draw from such diverse influences as rock,

blues, country, Tex-Mex and zydeco. They've been together
since 1984 and are fronted by Joe Camilleri, a leading innova-
tor in Oz musie since the 1970s. His mix of R&B and reggae
made his former band, Jo Jo Zep and the Falcons, a regular
hitmaker on Australian charts.

The Sorrows combine Camilleri’s cleverly crafted songs with
fine musicianship and the backing vocals of Vika and Linda
Bull—a mix that has earned rave reviews.

With six albums to its credit, the band—signed to Sony
Music Australia for the world, with Rondor as publisher—has
sold consistently well. “Hold On To Me” was in the Australian
album charts for a year, selling over 200,000 units. It also sold
150,000 plus in Europe and North America. The band has tou-
red Europe four times.

With the Black Sorrows’ latest album, “Harley And Rose,”
just out in the U.S. on Columbia, the “Wizards Of Oz” showcase
could prove a real launchpad for the band’ break into the U.S.
market. They are managed by Doug Hunter.

KATE CEBERANO ... .4 —
& THE MINISTRY
OF FUN

he’s 25 and firmly estab-
lished as one of Australia’s
leading lights in music. Kate
Ceberano has been hitting local
fans with her distinctive vocal J
style since she started as a 17- o
year-old member of the Melbourne dance band I'm Talking.

She’s been solo since 1986, and her debut album sold 250,000
units. Her “Bedroom Eyes” was the biggest-selling single in
Australia in 1989. While Ceberano has consistently charted
with her brand of soulful funk, she has a dual career in Austral-
ia as a highly rated jazz singer and has released two jazz
albums, mixing standards with new songs.

Her second solo album, “Think About It,” is her current
release for Regular Records (she’s also with the company’s
publishing arm). A dance package recorded in New York and
Melbourne, it features such producers as Frankie Knuckles,
Arthur Baker, and Camus Celli & Andres Levin.

Ceberano is now seeking a new deal for the world. Says man-
ager Cherie Ceberano, “For the past two or three years, we've
launched extensive campaigns into the U.S. and Europe in
search of a deal. The ‘Wizards’ showcase has come at just the
right time.”

CLUB HOY

P enny Flanagan and Julia Richardson are Club Hoy, an act
that mixes melody with harmony. They met at high school,
shared a love of playing guitar and singing, and worked in the

folk clubs of Sydney.

After two years of gigs for inner-city audiences and a well-
received single on Waterfront Records, the duo signed to Reg-
ular Records for Australia and is now published by Mushroom
Musie.

The debut album, “Thursday’s Fortune,” underscores Club
Hoy’s talent for writing perky pop and soulful ballads. It was
produced by Martin Amiger.

Manager Graham Kennedy says, “They’re unique in the
Australian scene. On one side, you have the hard-rock pub acts
and on the other the pure pop of Kylie Minogue. Club Hoy is
somewhere in the middle.”

Kennedy sees the “Wizards Of Oz” as the right showcase for
his act’s songs and talent. “They’re young, charming and hap-
py on stage. They remind me of a young Crowded House.” In
fact, Club Hoy has opened for Crowded House, as well as Paul
Kelly, Kate Ceberano and Britain's Wonderstuff.

DEBORAH
CONWAY

Australia’s Rolling
Stonemagazine

reckoned, “Deborah Con-
way is one of the few who
can truthfully be said to
have charisma.” Her first
solo album, “String Of
Pearls,” convinced many last year that she’s one of the top
Oz female talents.

In the early 1980s, Conway fronted the distinctive Do Re
Mi, who made two albums. Buoyed by promises of overseas
success, the band moved to the U.K., but, after expensive
recording sessions, nothing was released. They were
dropped by their label, and Conway stayed on for a solo
career. After working in Los Angeles on a project funded—
but never released—by Virgin U.K., she returned to Aus-
tralia in 1990.

But that time abroad apparently helped fine-tune her
songwriting. “String Of Pearls,” released by Mushroom, was
praised by critics and rewarded with Top 20 chart action.
Her re-entry into the Oz music business resulted in nine
nominations at the Australian Recording Industry Awards
this year. Conway is managed by Amanda Michaelson at
MAP Management.

THE POOR BOYS

hen the Poor Boys moved to Sydney this year, they

stirred a frenzy not often seen in Australia’s A&R fra-
ternity. The band comes from Darwin, in Australia’s far
north, and many pundits reckon they could follow in the foot-
steps of great Australian rock outfit AC/DC. Poor Boys’
drummer James Young is, in fact, a cousin of AC/DC’s
Angus Young.

Though the four members—Ilead singer Anthony Skene,
bassist Matthew Whitby, guitarist Julian Grynglas and
drummer Young—have had only a year together, they're
known to play rock 'n’ roll with all the skill and tightness of
bands with much more experience.

Not yet signed to a major record deal, the Poor Boys qual-
ified for the “Wizards” showcase via a “shoestring-budget”
EP release by Sony Music Australia. They’re managed by
Gary Rabin and Brent Eccles.
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Export Music Australia
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