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Computer-Generated Playlist Trade Gries Foul On Porn Bills

Has Its Ups And Downs

BY SEAN ROSS

NEW YORK Amid the industry-
wide controversy about playlist ac-
curacy and unreported airplay,
WAPW “Power 99,” Atlanta’s only
top 40 station, has begun reporting
a weekly computer-generated play-
list.

Most playlists are based on a sub-
jective mix of sales, requests, and
other research. “Power 99” is the
first major-market outlet to go pub-
lic with an all-airplay chart—and
not everybody in the record indus-
try is sure how to react.

Effective with the station’s June
7 playlist, Power 99’s computer has
been ranking records by a four-
week rolling airplay average. In a
statement released with that list,

West Goast Vid
Set To Purchase
National Stores

BY EARL PAIGE

LOS ANGELES In a dramatie con-
solidation, West Coast Video is set to
acquire the franchise division of Na-
tional Video Inc. The move would cat-
apult West Coast’s store count into
first place among video chains, with
685 outlets.

An agreement in principle signed
June 10 puts the cash payment at
about $3 million, or 85 cents a share,
on 3.5 million shares outstanding.
There are “other considerations” still
being ironed out, says Ron Berger,
founder and head of Portland, Ore.-
based NVI.

The purchase paves the way for
Berger’s 10-year-old firm to expand

(Continued on page 85)

Power 99 promised to provide ‘‘an
absolutely true reflection of airplay,
something the industrywide stan-
dard of playlist-compilation method-
ology lacks to a certzin degree.”
Only recurrent records are deleted
from the computer totals.
The good news is that the inde-
(Continued on page 85)

Sees Threat To Dealers, Suppliers

BY BILL HOLLAND

WASHINGTON The home enter-
tainment industry is expressing
great concern over sweeping obsceni-
ty sections of pending federal bills in-
tended to crack down on pornogra-
phy. Many in the music, video, cable,

and broadcast industries say some
sections of the bills would trample on
the rights of unwary and innocent cit-
izens, as well as those of retailers and
possibly entertainment companies.
For example, according to a read-
ing by industry-government relations
experts of the bills’ tough forfeiture

Improved’ CDs: What's A Label To Do?

BY DAVE DiMARTINO

LOS ANGELES With an increasing
number of labels rereleasing catalog
CDs to replace earlier CD versions of
inferior quality, record companies are
facing a difficult question: Should
they legitimately be expected to re-

place previously purchased CDs with
copies of the newly remastered ver-
sions?

A precedent of sorts has already
been set by Chrysalis and its distribu-
tor, CBS Records. Chrysalis presi-
dent Mike Bone has told readers of
consumer magazine Digital Audio

ADVERTISEMENTS

that the label will replace older copies
of Jethro Tull’s “Aqualung” CD if
consumers merely write to him. CBS
has a long-established toll-free con-
sumer hot line through which trades
of “flawed” copies of Bob Dylan’s
“Blonde On Blonde” and the Electric

(Continued on page 85)

“Save Sinead O’Connor, Etheridge is the most vital new vocalist
in rock 'n’ roll . .. rhythm is defined as the spacing of sound in
time, and few rock singees are better timekeepers than
MELISSA ETHERIDGE.” (NY Daily News) Her debut album
includes “Bring Me Some Water” and “Similar Features.” On

ON CAPITOL.

Island Records, Cassettes, and Compact Discs.

In this age of fast cars: fast food and fast successes, it's refreshing
to know that some of te best things are still Nice ‘N* Slow.

“Mice "N’ Slow," the naw single by Freddie Jackson from the
alboum DON'T LET LOVE SLIP AWAY. Available July 19th.

sections, the federal government
would be empowered to seize the en-
tire inventory and fixtures of a rec-
ord or video store or chain if it were
convicted of selling, distributing, re-
ceiving, or renting even one obscene
item. The same could possibly be ap-
plied to record and home video suppli-
ers.

Such civil libertarian groups as the
American Civil Liberties Union have
already argued in hearings in both
the House and Senate that several
provisions in the 14,000-word com-
panion bills are constitutionally sus-
pect and go beyond the apple-pie sec-
tions that deal with child pornogra-
phy.

The Recording Industry Assn. of

(Continued on page 82)

U.K. Solons
Pencil In 28-Day
Video-Erase Bill

BY PETER JONES

LONDON U.K. television view-
ers would have to erase any video-
tapes used to record programs
within 28 days or be in breach of
the law, under a proposal put for-
ward by the government.

The measure, to be incorporated
into the new Copyright, Designs,
and Patents Bill currently before
Parliament, has already been at
tacked by opposition members of
Parliament as ‘bizarre and unen-
forceable.”

According to the government,
the measure’s aim is to regulate
the practice of time-shifting,
which is illegal but widespread.

(Continued on page 88)
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E.T The Extra-Ierrestrial. Steven Spielberg’s masterpiece. A story of
love and friendship that touched the hearts of
over 240 million people. Now, the E.T.
phenomenon is about to begin again, just 4
in time for the holidays.

It’s a limited time release exclusively on |
home video. No Pay-Per-View or Pay TV availability. |

1 with |

Pepsi rebate
Obtain your official
$ 5% rebate form at
participating stores.
Pepsi-Cola®
purchase required.
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RETAIL
PRICE

Videacasset
llso avail:
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MCA Home Video, Amblin Entertainment and the Pepsi-Cola Company
have joined forces to launch the biggest marketing program ever created
for a videocassette release.

The 25 million dollar campaign will include national television,
top consumer magazines, radio, newspapers, video
publications and dazzling in-store PO.P.

Plus a five dollar consumqr ‘fcbategcffcr from
Pepsi’ lowers the prige from $24.95 % ﬁ9 95,

So by October, 2 When E. I’ g;;-
will be there waiiig to gree

A STEVEN SPIELBERG FILM

ET

THE EXTRA-TERRESTRIAL

A STEVEN SPIELBERG FILM
E.T. THE EXTRA-TERRESTRIAL
DEE WALLACE FETER COYOTE DEEW BARRYMORE
HENRY THOMAS AS ELL'OTT
MUSIC BY JOHN WILLIAMS WRITTEN BY MELISSA MATHISON
PRODUCTICN DESIGNER JAMES D. BISSELL
DIRECTOR OF PHOTOGRAPHY ALLEN DAVIAU EDITED BY CAROL LITTLETON
PRODUCED BY STEVEN SPIELBERG & KATHZEEN KENNEDY
DIRECTED BY STEVEN SPIELBERG A UNIVERSAL RELEASE
READ THE BERKLEY BQOK

Original soundirach un MCABecord. Tpes andCampact l)ro] PG PARETAL GUIRANCE SUGBESTED =
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Slow-Speed Vid Duping Irks Dealers

Some Accuse Suppliers Of Poor Quality
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BY KEN TERRY

NEW YORK Half-speed and one-

VOLUME 100 NO. 26 June 25, 1988 third-speed videotapes, increasingly

common in the low-priced sell-

FAN FAIR PAIR through market, have drawn the ire

This week’s Billboard takes two looks at the June 6-12 Country Music
Fan Fair: In Nashville Scene, Gerry Wood reviews the highlights, includ-
ing performances by some of country music’s top stars. But in a sepa-
rate story, Debbie Holley reports that many of the 23,000 fairgoers were
disappointed that their favorite acts didn’t perform. Page 36

Accessories On Display At CES

For a review of music and video accessories at the recent Consumer
Electronics Show in Chicago, check out Moira McCormick’s story on
page 40. On the same page, McCormick covers a CES workshop featur-
ing marketing consultant Scott Schuman, who urged audio hardware
dealers to put a little passion into their product pitches. And on page 59,
Hardware Watch delivers somber news from CES—attendance was
down, and sales projections for much of the video industry were grim.

SPOTLIGHT ON JAZZ

Renewed interest in mellower sounds in general, and instrumental music
in particular, has translated into a “boomlet” for jazz—on record, on ra-
dio, at retail, and in clubs and concert halls. Jazz editor Peter Keepnews
reports. Follows page 52

MTV Crowns Konowitch
After weeks of rumors, it's finally official: Arista VP of artist development
and video Abbey Konowitch has been named VP of programming at
MTV. Music video editor Steven Dupler reports in The Eye. Page 52A
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of some retailers who claim the slow
speeds diminish playback quality.

Nevertheless, several major suppli-
ers and their licensees have now
joined independent video firms in re-
leasing tapes in the LP (half-speed)
and SLP (one-third-speed) formats.

Nelson Home Entertainment has
issued 14 titles in the SLP mode, and
GoodTimes, a sell-through video spe-
cialist, has released licensed titles
from RCA/Columbia, MCA/Univer-
sal, Jim Henson Associates, and Han-
na-Barbera Productions in the LP
format.

Lou Berg of the Houston-based
Audio-Video Plus chain recently
wrote a pair of letters to Rand Blei-
meister, executive VP at Nelson
Home Entertainment, complaining
about the allegedly poor quality of
six Nelson films rereleased at $14.98
list in the SLP mode.

In his first letter, Berg stated,
“The quality [of the SLP tapes], in
comparison to the standard play (SP),
is so poor that we find it hard to be-
lieve that Nelson would lower their
standards and release them . ..

“The major differences are that
the tape slows down twice the normal
speed when recording on slow speed
and when it’s played back, the color
shifts, the edges become blurry and
undefined and the video noise is very
apparent.”

After Bleimeister asked Berg to
view Nelson’s SLP tapes and make
detailed comments on them, the re-
tailer tried them out on a group of
employees and customers and sent
sample comments to the Nelson exec-
utive. The viewers complained not
only about the quality of the videos
but also about Nelson having de-em-
phasized the SLP feature in its pack-

aging.

Estimating that Nelson is saving
only 80 cents to 90 cents per unit by
recording at SLP, Berg told Bill-
board, “My customers would rather
pay the extra buck or two on some-
thing they’re going to collect. I don’t
know anyone who would collect
something second-rate.”

Bleimeister retorts, “We don’t be-
lieve there’s a problem with the quali-
ty [of SLP tapes]. The strides that
have been made in SLP duplication
are quite astounding—otherwise we
wouldn’t be putting them out in that
format. Nelson is extremely sensitive
to the quality of the product we put
out. Our defective rate is below that
of most of the majors.”

Noting that quality control is
stressed on both regular-priced and
sell-through cassettes, Bleimeister
adds, “This [SLP product] is in no
way similar to anyone else’s four-
hour or six-hour product.”

Bleimeister says SLP recording “‘is
the only way we can make tapes

available at $14.98 and make a profit
on those tapes.” By using SLP, he
adds, Nelson saves more than $1 per
unit, “and at $14.98 retail, when you
consider your discounts for rackjob-
bers and other customers, that dollar
makes a big difference.”

According to Bleimeister, Nelson
has received only 10 letters from re-
tailers complaining about SLP in the
six months since the company began
using that recording mode. Except
for Berg, the dealers all complained
about SLP’s incompatibility with the
playback-only VCRs they rent to cus-
tomers, he says.

However, Berg is not alone in ob-
jecting to the quality of SLP video-
cassettes. Louann Cervone, director
of purchasing for the 129-store Las
Vegas-based Major Video chain, says
she doesn’t like SLP because “some
quality is lost in crowding more infor-
mation onto less tape.” She also
points out that not all VCRs can play

(Continued on page 84)

Dirty Deeds. The “‘Dirty Dancing” soundtrack receives gotd and platinum
certifications at a special award presentation attended by label executives and
soundtrack artists Bill Medley and Merry Clayton. Pictured, from left, are Medley;
Rudi Gassner, president and CEO, BMG Music Internationat; Ctayton; Bob
Feiden, director, A&R East Coast, RCA Records; and Jimmy lenner, executive
producer of "Dirty Dancing.”

Infinity Execs Bid To Buy Out Gompany;
RKO Managers Seeking Dorton Stations

BY MARK MEHLER

NEW YORK Radio company man-
agers are the latest participants in
the industry’s acquisition binge.

Infinity Broadcasting Co. on June 9
became the latest and biggest name
in the acquisition game, announcing
that it had received a $30-a-share
buyout offer from senior manage-
ment. At approximately $484 million,
including $300 million in cash and the
assumption of $184 million in debt,
the Infinity deal would be the largest
transaction in industry history, sur-
passing the $300 million deal in which
Sillerman Acquisition Corp. bought
Metropolitan Broadcasting Corp.
(Billboard, April 23).

In an unrelated but similar devel-
opment, two veteran New York RKO
managers are awaiting Federal Com-
munications Commission approval of
their attempt to acquire several sta-
tions from the Dorton Broadcasting
Group. The two, Barry Mayo, VP/
GM of WRKS-FM, and Lee Simon-
son, VP/GM of WOR-AM, peg the
value of the transaction at between

$70 million and $75 million.

After news of the Infinity offer be-
came public, the company’s stock on
June 9 soared $9 a share on over 1-
million-share volume to $30.50 in na-
tional over-the-counter trading. At
midday June 14, the stock was trad-
ing at $29.88.

Infinity, which operates 15 stations
in 11 major markets, says its board
has appointed a special independent
committee to review the manage-
ment offer and report back to the
board. The committee has retained in-
dependent legal counsel and has
brought in Kidder, Peabody as a fi-
nancial adviser. The $30 offer was
due to expire if a definitive merger
agreement is not reached by Wednes-
day (22), Infinity said.

The offer comes from a group con-
sisting of chairman Michael Wiener,
co-chairman Gerald Carrus, and pres-
ident/chief executive officer Mel
Karmazin, who together own all of
the company’s Class B stock, repre-
senting more than 87% of its total
voting power.

Under terms of the merger propos-

al, holders of Class A stock would re-
ceive $30 a share in cash, and holders
of Infinity’s 7.25% convertible subor-
dinated debentures would receive
$1,052.63 in cash for each $1,000 in
principal amount of debentures (rep-
resenting $30 a share on the shares
into which the debentures are con-
vertible).

WCK Acquisition Corp., the com-
pany formed by the management
group for purposes of acquiring In-
finity, says Chase Manhattan Bank
N.A. is expected to provide $340 mil-
lion in senior financing, and Shearson
Lehman Hutton Inc., which is acting
as the group’s financial adviser, is ex-
pected to provide $100 million in sub-
ordinated bridge financing, also
known as junk bonds. The funds will
also be used to refinance existing

(Continued on page 82)

Executive Turntable
appears this week
on page 92
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Sell-through Campaign Will Put Ads On Tapes

Vestron, Nestle In 18-Title Push

BY AL STEWART

NEW YORK A unique ad-supported
sell-through push for 18 Vestron Vid-
eo titles—including “Dirty Dancing”
at a list price of $24.98—will offer
consumers a free video for every two
they purchase.

The Stars & Bars VideoGift promo-
tion marks the first time a corporate
sponsor has teamed with a video sup-
plier to promote a line of product as
opposed to a specific title. The rela-
tionship between Vestron and the

sponsor of the promotion, Nestlé
Foods, was initiated with a cross pro-
motion for the initial release of
“Dirty Dancing” and the Nestlé can-
dy bar Alpine White.

Under the fourth-quarter cam-
paign, which will be carried into gro-
cery outlets as well as video stores,
consumers can receive a free tape
from the collection when they buy
any two of the 18 titles and 10 of Nes-
tlé’s candy products. Consumers will
be required to mail in proof-of-pur-
chase seals and sales receipts for the

Murdoch Says Sky Ghannel
Is Ready To Soar As Key
U.K.-Based Music Service

BY EDWIN RIDDELL

LONDON The battle for the UK.’s
direct-satellite-broadcast audience is
heating up. The latest salvo: Media
baron Rupert Murdoch says he in-
tends to launch within six months
three new satellite-delivered channels
to be carried via four leased tran-
sponders on the Luxembourg-owned
Astra satellite, due to be launched
Nov. 4.

This venture has the potential to
spread the music video programming
of Murdoch’s Sky Channel to a larger
European audience; a rival music vid-
eo player, MTV Europe, could even-
tually go to DBS as part of another
programming service. In addition, if
DBS becomes an accepted mass me-
dium, European home video revenues
could be affected.

The three new services consist of a
free movie channel as well as news
and sports services. Under the ban-
ner of Sky Television, these channels
will all be capable of being picked up
throughout the U.K and Western Eu-
rope by a new ultrasmall, 60-centime-
ter dish. In addition, Murdoch’s exist-
ing pop-video- and cartoon-centered
Sky Channel—in which he has al-
ready invested $72 million—will ex-
pand programming to 18 hours a day.

DBS has been viewed for some
time as the delivery system with the

greatest potential to reach TV house-
holds in the U.K. and most of West-
ern Europe, where cable has had rela-
tively litle penetration so far. A major
hindrance to the growth of DBS until
now has been the high cost of satel-
lite-dish receivers. To combat this,
Murdoch and Astra have pacted with
Amstrad Ltd., hi-tech manufacturer
of computers and electronic gear, to
produce the new, small dishes, which
Murdoch says will retail for about
$360, vs. the typical $1,800-and-up
price of larger dish antennae. Am-
strad will produce the units at a rate
of 100,000 per month.

“This time next year, all major
merchandisers and retailers through-
out the country will be stocking the
product,” promised Alan Sugar, Am-
strad’s founder and chairman, at the
June 8 press conference at which
Murdoch’s plans were announced.

Sugar revealed that a commitment
to the first 500,000 dishes had been
made by leading U.K. retailers Dix-
ons. Amstrad will also sell its dishes
via Amstrad subsidiaries in Spain,
France, Italy, and Germany.

Advertising rates on the new chan-
nels, including Sky Movies, will be
25%-30% cheaper than existing U.K.
services, according to Murdoch. The
movie channel will draw heavily on
the archives of Murdoch-owned 20th

(Continued on page 84)

NMS 9: As The World Tumns

Event Expected To Draw 7,000

BY JEAN ROSENBLUTH

NEW YORK The New Music Semi-
nar is taking a turn for the global this
year, presenting several new panels
with an international focus and draw-
ing its largest number of overseas
registrants ever. As of June 15, some
16% of the registrants were from for-
eign countries; 7,000 people are ex-
pected to attend overall, up from
6,200 in 1987.

Both keynoters at the ninth annual
presentation of the event, scheduled
to take place July 17-20 at the Marri-
ott Marquis Hotel here, are foreign-
ers—U2 manager Paul McGuinness
and avant-garde artist Brian Eno—
and NMS 9 will be supplemented by
New York Nights: The International
Music Festival. In addition to the usu-
al seminar roundup of major- and in-

dependent-label acts, clubs across the
city will host showcases devoted to
the music of specific countries.

For the first time, members of the
public will be able to purchase, for
$99, a ticket book good for admission
to all of the shows except the last-
night gala; as usual, seminar regis-
trants can attend the showcases for
free.

“Our international focus is way
up,” says seminar co-executive direc-
tor Tom Silverman. “New this year
are a ‘World Music’ panel and one on
the music industry in the Soviet bloc.
We're getting a lot of support in
terms of advertising and booths in-
ternationally.”

Silverman says the increased for-
eign presence at the seminar is help-
ing to offset the declining participa-

(Continued on page 84)

two titles along with 10 Nestlé wrap-
pers. Each of the titles has a list price
of $19.98 with the exception of “Dirty
Dancing,” which was lowered to
$24.98 from $89.98.

During a press conference here
June 14, Al Reuben, Vestron’s senior
VP of marketing and sales, estimated
the value of the campaign at $10 mil-
lion. He expects Stars & Bars to sell
more than 2 million video units after
the promo begins Sept. 14 (the pre-
book cutoff date is Aug. 17). Video
specialty stores are likely to account
for 65%-70% of the total unit volume,
he said.

(Continued on page 88)

Think Pink. Pink Floyd is presented with a plaque commemorating the double-
platinum success of its album “A Momentary Lapse Of Reason.” Shown, from
left, are Steve O’Rourke, Pink Floyd manager; Nick Mason, Pink Floyd; Tommy
Mottola, president, CBS Records Division; and Pink Floyd members David
Gilmour and Richard Wright.

VAN HALEN’S ““OU812” leaps to No. 1 in its sec-
ond week on the Top Pop Albums chart. It’s the fast-
est-climbing No. 1 album by a group since “Bruce
Springsteen & the E Street Band/Live 1975-85" de-
buted in the top spot in November 1986. In the past
20 years, only four other bands have hit the top spot
in just two weeks: Led Zeppelin, the Rolling
Stones, Pink Floyd, and the Eagles.

Van Halen’s last album, “5150,” took three weeks
to reach No. 1 in 1986. Before that, the group had

Van Halen Takes Only 2 Weeks ‘2B#:1’:
Gibson Pens, Produces, Performs A No. 1

course, is that Van Ha-
len has landed both of
its No. 1 albums since
the departure of lead
singer and visual front
man David Lee Roth.
And while Roth’s al-
bums have done well,
they haven’t kept pace

never topped the pop al-

bum chart. The irony, of
NG
T ————

with Van Halen’s re-
leases. Roth’s first solo
album, “Eat 'Em And Smile,” reached No. 4 in 1986;
his second, “Skyscraper,” hit No. 6 in March. This
maxes Van Halen one of the few groups to not only
survive the loss of its lead singer, but to hit its com-
mercial peak after the leader left.

The swift ascent of “OU812” is noteworthy be-
cause the first single, ““Black And Blue,” was
bruised on its way up the Hot 100. It peaked last
week at No. 34, this week dropping to No. 37. But
the follow-up, “When It’s Love,” is expected to
make a powerful entry next week. The decision to
lead with an album-rock track marks a change in
strategy from the last two Van Halen albums, for
which Warner Bros. led with more pop-oriented
cuts: “Jump” and “Why Can’t This Be Love,” re-
spectively.

Van Halen is currently headlining the Monsters
Of Rock tour with metal bands the Scorpions, Dok-
ken, Metallica, and Kingdom Come. The package
helps re-establish Van Halen’s hard rock creden-
tials—credentials that may have become a bit
blurred after the group’s flurry of pop hits in recent
years. The package seems to represent a conscious
effort on the band’s part to return to its roots and
reconnect with its core audience.

DEBBIE GIBSON this week becomes the youngest
artist to write, produce, and perform a No. 1 hit on
the Hot 100. The 17-year-old Long Island, N.Y., na-
tive accomplishes the feat with “Foolish Beat,” the
fourth single from her smash debut album, “Out Of
The Blue.”

Gibson isn’t the youngest female artist to hit No.
1: Little Peggy March, Brenda Lee, Tiffany, and
Lesley Gore were all younger when they topped the
chart. But the fact that Gibson can also write and
produce has given her a degree of artistic credibility
that is rare for a teen sensation.

by Paul Grein

The success of “Foolish Beat” underscores once
again the commercial viability of fourth singles
from albums. Six of the last 11 No. 1 hits have been
fourth singles. Gibson’s smash follows Exposé’s
“Seasons Change,” Michael Jackson’s “Man In The
Mirror,” Whitney Houston’s ‘“Where Do Broken
Hearts Go,” Gloria Estefan & Miami Sound Ma-
chine’s “Anything For You,” and George Michael’s
“One More Try.”

With sales of singles dwindling, airplay is becom-
ing a more important
factor in gauging the
relative popularity of hit
songs. And radio has
shown a clear prefer-
ence for proven hit-
makers whose recent
track records spell mass
appeal. It’s probably not
just a coincidence that
all six of the fourth sin-
gles to hit No. 1 so far
this year have been bal-
lads, as Demos Revelis of Westchester, Ill., points
out.

FAST FACTS: We're starting to see some turnover
at the top of the pop album chart. Six of the albums
in the top 10 have been listed there for six weeks or
less. The current longevity champ is Def Leppard’s
“Hysteria,”” which has been in the top 10 for 40
weeks. And there’s no end in sight: The group’s lat-
est single, “Pour Some Sugar On Me,” leaps eight
notches to No. 10 on the Hot 100. It’s the band’s sec-
ond straight top 10 hit ... Another metal band is
also making inroads on the Hot 100. Guns N’ Roses’
“Sweet Child O’ Mine” is, at No. 76, this week’s top
new entry. It’s the first chart hit from the “Appetite
For Destruction” album, which has been in the top
10 for 10 weeks.

WE GET LETTERS: David L. Neukuckatz of Bart-
lett, I1l., notes that the name of the hottest artist of
1988, George Michael, encompasses the first names
of the near-certain Republican and Democratic nom-
inees for president—George Bush and Michael Du-
kakis. He adds: ‘I wonder if the order of their
names in his name is any indication of the outcome
in November.” If it is, remember, you read it here
first.

Billboard’s Tom Noonan notes that Testament’s
“The New Order,” which enters the pop album chart
at No. 160, is a near-perfect mirror image of New
Order’s catalog album “Testament.'

Art Goewey of Chicago notes that Rick Astley is
the only artist in the ’80s to hit No. 1 on the Hot 100
with his first two single releases. He adds that
Bruce Hornsby & the Range’s “The Valley Road” is
the first single to top both the Hot Adult Contempo-
rary chart and the Album Rock Tracks chart since
Genesis’ “Throwing It All Away” two years ago,
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When it's your music on the
line, come to the CD manufacturer
who always puts your music first—
Nimbus Records.

At Nimbus we've done more
than anybody to master CD
manufacturing because we want
your music to sound as good as it
did when you recorded it. We've
fine-tuned and improved every
step of the CD replication process

and back that up with absolute
100% quality control—so we
guarantee 100% satisfaction.

No pops. No clicks. Nc hassles.
Just your music.

More industry professionals are
singing the praises of Nimbus than
any other custom pressing facility.
So when you want your music
(and nothing but your music), come
to Nimbus—The Music People.

NimbusRecords

_,

New York:

200 West 57th Street New York, NY 10019
212-262-5400 1-800-451-8725 Telex 239406
NMBS UR Telefax 212-262-5409

Nashville:

27 Music Square East Nashville, TN 37203
Telephone 615-256-3622 Telex 757599
Telefax 615-244-4314

© 1988
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Artists Must Be Free To Follow Their Muse

HOUSTON’S MASS APPEAL IS NO SIN

BY TONY ANDERSON

I’ve never understood the way of
thinking that ascribes a kind of mor-
al and creative superiority to any-
one, especially an artist, who delib-
erately tries to narrow his or her ap-
peal. Black artists who have
refused to do this, in particular,
have received a lot of unfair criti-
cism.

Whitney Houston is a case in
point. During the recent Soul Train
awards, Houston’s name was greet-
ed with some negativity by scat-
tered members of a predominantly
rap audience. In the aftermath of
that event, some in the industry
have been saying that Houston is
the victim of what could be called
“blacklash.”

The arbiters of black taste have
been quick to criticize her for not
being ‘‘black enough.” I find this
term incomprehensible in light of
her unprecedented achievements
and her complete acceptance by the
overwhelming majority of the black
audience. I've yet to hear any rum-
blings in the pop community about
George Michael not being white
enough, even though he’s had a No.
1 R&B single, a top 10 R&B single,
and a No. 1 R&B album.

MORRISSEY CARRIES ON

It seems obvious that Paul Ferrell
Brown, who wrote a letter that ap-
peared in Billboard’s May 28 issue,
does not listen to the Smiths. If he
were a true Smiths follower, he
would not have made those false
observations about Morrissey.
While the latter’s new album is not
the Smiths musically, it is all
Smiths lyrically.

Brown’s observation that ‘““‘many
of the songs [on ‘Viva Hate’] have
gay overtones, something found
only occasionally in Smiths materi-
al” can be dismissed out of hand. A
glance at the lyrics from the
Smiths’ albums reveals an abun-
dance of ‘“gay overtones.”

Brown is also wrong when he
says the songs on Morrissey’s new
album are too brooding. His lyrics
have always reflected isolation,
loneliness, and unrequited love.
Songs like “Shakespeare’s Sister,”
‘Back To The Old House,”” and
“Unlovable” are cases in point.

On ‘“Viva Hate,”” Morrissey is
the same brooding homosexual
that he was from “The Smiths’’ on
through to “Strangeways, Here
We Come.” This album does not
give a “horrible new face” to Mor-
rissey, as Brown contends. It gives
us more of the same, only in a dif-
ferent light.

. Andrea Stilwell

Madison, Wis.

PROTESTS HOMOPHOBIA
I was fascinated by Paul Ferrell
Brown’s letter (Billboard, May 28).

When I was growing up, my par-
ents—as I'm sure most parents
do—tried to instill in me the idea
that I must always strive to be the
best I could be in my personal and
professional life. I was never told to
be the best “black’ I could be, and 1
really don’t think that I'm unique in

cess always breeds resentment of
one sort or another, but when that
resentment takes on an intraracial
tinge, I find it to be particularly
ugly.

I really feel that Whitney is bear-
ing the unfortunate and unfair
brunt of what has become—much

‘Whitney will never
sacrifice her
ethnic identity’ |

Tony Anderson is VP, R&B promotion, for

Arista Records

that regard.

So I'm greatly dismayed whenev-
er I encounter what has come to be
known as the ‘“‘crabs-in-the-barrel
syndrome.” Too often, when prog-
ress is made by one of our own, we
have a destructive tendency to
make what seems to be a concerted
effort to pull that person down. Suc-

more within the industry than
among the public—a return to sepa-
ratism. She is certainly never going
to sacrifice her ethnic identity, but
neither should she change her own
creative instincts and goals to fit a
few people’s notions of what a black
artist should be.

It’s only natural that when an art-

ist becomes as big as Whitney has,
that artist’s initial supporters feel
left behind. It happens to everyone.
But, to take the position that this
has a racial undercurrent is simply
inflammatory and untrue. I can’t
count the number of times I have
had to convince black radio pro-
grammers to play a new Whitney
single over the objections that the
record was ‘‘too pop’’ (or worse,
“too white”), only to see that record
go on the air and invariably go to
the very top of their playlists.

To date, all of Whitney’s seven
singles have reached the top three
on the Billboard Hot Black Singles
chart. In addition, her debut album,
“Whitney Houston,” spent an in-
credible 116 weeks on the Billboard
Top Black Albums chart and peaked
at No. 1. Her current album, ‘“Whit-
ney,” has been on the Top.Black Al-
bums chart for 52 weeks. Since her
debut in February 1985, 3!/, years
ago, Whitney’s two albums com-
bined have spent 3!/, years on the
black albums chart.

It’s clear that as far as the black
public is concerned, Whitney is very
much one of our own. It would be a
sign of enlightenment if her black
critics would recognize that fact
and celebrate it.

His note, allegedly, was a refuta-
tion of Steve Gett’'s favorable re-
view of Morrissey’s “Viva Hate.”
In reality, the thing was just an ex-
cuse to vent the writer’s amazing
homophobia.

Brown argues that Morrissey’s
LP must be inferior to the Smiths’
work because ‘“many of the songs
have gay overtones, something
found only occasionally in Smiths
material.”’ He is even more out-
raged that one song has ‘““a direct
reference to homosexual inter-
course.” Finally, he describes Mor-
rissey as ‘‘alienated,” ‘‘violent,”
“lunatie,”” and—with equal con-
tempt—‘homosexual.”

Yikes! Since when does being
gay, or even writing about gay
people, make you a lousy song-
writer? If you don’t like the musie,
Brown, fine. But your other argu-
ments aren’t criticism. They're
bigotry.

Jim Farber
New York, N.Y.

ROCK LIVES IN HONG KONG

I appreciate the space given to our
station CR2 in Billboard’s April 16
issue (‘“‘Radio Net Swaps
Tongues’’), but unfortunately
your article gives the wrong im-
pression.

CR2 has always broadcast exclu-
sively in the Cantonese language.
Until the recent change of format,
the music was a blend of English
and Cantonese pop. The English
songs were dropped at the end of
March. This policy was widely wel-
comed by the recording industry.

It is certainly true that Western
music is sparse on CR1 and nonex-
istent on CR2, but your correspon-
dent overlooked our station CRE,
which broadcasts exclusively in

English and plays Western music
exclusively for 19 hours a day.

CRE is the only contemporary
music station in the territory and
does not broadcast Western music
to a lesser extent than the other
stations, BFBS and RTHK3, men-
tioned by your correspondent.
Those stations, in fact, adopt mag-
azine formats several times a day.

CRE also involves itself totally
in the promotion of music events:
One recent contest took two of our
listeners and a station DJ to see
Bruce Springsteen in concert in
San Francisco; a similar promotion
takes a pair of listeners and a DJ
to see Michael Jackson in London.

We also heavily promoted the
Stevie Wonder concerts here in
early May. Wonder, Johnny Hates
Jazz, the Jets, and Amazulu all vis-
ited the station in the past month,
and Glenn Frey and Bananarama
are expected soon.

I trust that does not sound to
you like a station that is promoting
Western music to a lesser extent.
Believe me, Western music is still
alive and kicking on the South Chi-
na coast.

Winnie Yu

General Manager

Hong Kong Commercial
Broadcasting Co. Ltd.
Hong Kong

MISSES OLD AM JOCKS

I heartily concur with Vox Jox
(Billboard, May 21) about the
death of WKBW Buffalo, N.Y.,
and all the other former AM rock
powerhouses. As an old-time top
40 jock, it really disturbs me to
travel cross-country and hear AM
now. ‘

Satellite formats may be a
throwback for some, but nothing

can match a live jock who’s really
at the station. I miss the Dan In-
grams, Cousin Brucies, and most
of all, one of the all-time best over-
night jocks, Charlie Greer.

With small- and medium-market
stations going satellite (or restrict-
ing jocks to liner cards), where do
tomorrow’s jocks learn about be-
ing personalities? Where will the
next generation of Rick Deeses
and Scott Shannons come from?

I also agree that terrible mis-
takes in forecasting the future
were made. Look at WABC New
York’s incredibly bad timing,
changing from the nation’s pre-
mier top 40 to talk right before top
40 was revitalized. Bet their num-
bers would have been better had
they stayed top 40.

I believe that AM should not die
and that a great deal of its trouble
comes from within the industry.
After all, we shape opinion as no
other medium does and helped sell
the public on the advantages of
FM. We in the industry can
straighten out the mess we creat-
ed. It's probably true, though, that
most station owners lack the cash
or the patience to see the revital-
ization of AM through.

Jim Kelso

Head of Broadcasting
Lenoir Community College
Kinston, N.C.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Emmis Head: Radio Entering “Age Of Marketing’

BY YVONNE OLSON

LOS ANGELES “We are now en-
tering the marketing age of ra-
dio,” said Emmis Broadcasting
president Jeff Smulyan to radio at-
tendees at a seminar held here
June 8-11 by the Broadcast Promo-
tion & Marketing Executives and
the Broadcast Designers Assn.
The increasing influence of radio
promotion was the major theme at
the five-day confab’s radio panels.
In his keynote speech, Smulyan
listed various eras in radio’s evolu-
tion, concluding that station mar-
keting is now the area most chal-
lenged. What began with engineer-
ing, he noted, led to the
‘“‘professionalization’” of sales,
programming, and research de-
partments. As group owners and
GMs sought to build their stations,
these departments achieved parity
with those of their competitors, en-
abling smaller-signaled stations to
compete with market giants.
“With product parity in all these
areas, the stations that are going
to win are the ones who get out
and into their communities, who’ll
win over listeners one by one.”
Smulyan said, “For all of you who
are worried that you don’t have
the attention of the GM, PD, or
sales managers, that’s going to
change. The promotion person will
be the one searching out a sta-
tion’s unique positioning. It will be

his job to commumcate it to both
staff and listeners.”

At a ‘Promoting Radio Today”’
panel, attendees cited unclear job
descriptions and overwhelming re-
sponsibilities as among their big-
gest challenges. Burns Media Con-
sultants president George A.
Burns noted that for the first time,
the field of promotions ‘“has be-

‘Promoting will
soon become the
single most
important factor’

come an area of expertise that is
not necessarily automatic to those
in programming.”’

While PDs understand the im-
portance of creating an image for
a station, Burns said, “We are en-
tering an age where promoting
will become the single most impor-
tant factor. It soon may be that the
PD will be no more responsible for
ratings than a tire is to the sale of
acar.”

The best promotional activities
are geared to a listener’s lifestyle,
Burns said. Referring to the so-
called 80/20 rule, which states that
80% of a station’s time spent listen-
ing, or TSL, comes from 20% of its
audience, Burns said that “20% is

newsline...

AT COX BROADCASTING’S newly acquired WWBA Tampa, Fla.,, WSB-
AM-FM Atlanta station manager Bob Neil is named GM, effective
with that station’s takeover. In addition, Cox has named WCKG Chi-
cago GSM Michael Disney GM of the company’s WIOD/WGTR Mi-
ami. Disney replaces Robert Reich, who left the stations last week.
Also, Gary R. Mills has been named controller at WIOD/WGTR. At
WCKG, Rocky Bloniarz is promoted from sales manager to GSM.

JAG COMMUNICATIONS, owner of easy WLIF Baltimore, has agreed to
purchase local full-service AM WFBR from the Baltimore Radio
Show for $1.9 million, including a $100,000 noncompete clause.

ROB KROL has been appointed GM at Liggett’'s WFMK Lansing, Mich.
He was GSM at WOWO Fort Wayne, Ind., and GM at WKWK
Wheeling, W.Va.

VANNEVA CARTER is the new GM at WDKS Fayetteville, N.C. She was
GSM at WTVR-FM Richmond, Va.

PUBLICITY

RADIO STATION
FOR SALE

PRINTS

Lithographed On Heavy Gloss Stock

BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00
Commercial radio station COLOR
located South of France. 1000 - $388.00

Above Prices Include Typesetting & Freight
Send 8xI0 Photo - Check or M.0.

**x
Full Color & B/W Posters
composites - Cards - Other Sizes

¥ %
Send For Catalog & Samples

PICTURES

1867 E. Florlda, Dept. 88
springfleid, MO 65803
417) B69-9433 or B69-3456

Premises, studios,
3 transmitters

English-speaking operation

Further information to

serious parties only.
Phone Bessie on ’

Antibes 93 95 06 02

more important than any other”
and “the best way to do well is to
superserve the core.”

““The majority of impressions
are formed by what you give away
and how you give it. Advertise in
[listeners’) minds that you are part
of their usage. People recall what
they listen to by recalling the con-
text in which they heard it—going
to school, work, etc. We are best
off when they think of us as part
of their daily usage.”

But the 80/20 rule was disputed
later in a session introducing new
marketing techniques. ““You’re not
as niched out as you think you
are,’”’ said Donahue Research &
Marketing president Gary Dona-
hue. He and other audience mem-
bers discussed Arbitron’s Finger-
prints program, suggesting it rep-
resents a different and more
appropriate view of who is listen-
ing and for how long. Represented
at this panel were all the latest
promotional toys: new direct-mail
offerings, telemarketing, the gi-
ant boom box, and credit cards.

One product offered by an audi-
ence member attracted consider-
able interest. Semper Barris Inc.’s
Listen & Win, a 24-hour-a-day triv-
ia-contest line, asks listeners ques-
tions about what they heard on the
station. Listeners who give correct
answers accumulate points, and
those with the most points win
prizes. Contestants can check their
point status and claim their prize
by using a touch-tone telephone.

Other topics at the seminar’s ra-
dio sessions included the allocation
of promotion resources, copywrit-
ing for radio, and sales training
for promotion directors.

“The problem with radio is that
long-term relationships are not be-
ing established,’’ said Interep
president Erica Farber during the
sales session. “Most sales people
fail because they’re lousy at fol-
low-up; they’re all thinking about
their next job.

“Since most advertisers request
promotions before making a buy,
promotions directors spend a lot of
time cleaning up those messes;
they’re the ones doing the remotes
on the weekends, establishing
those contacts, and enhancing the
image of a station.”

WASHINGTON
ROUNDUP

BY BILL HOLLAND

IT’S GOING TO BE A BUSY sum-
mer for the Federal Communications
Commission. On its calendar are a
number of radio and broadcast is-
sues, including a big one—cleaning
up abuses in the labyrinthine compar-
ative renewal process, especially its
potential for what amounts to black-
mail. This occurs when station own-
ers who have complied with the laws
end up forking over money to make
opportunistic “challengers” to their
license go away. Also possibly on tap:
more indecency-statute action, this
(Continued on page 14)

Emmis Broadcasting president Jeff Smulyan, right, delivers the keynote
address at the recent BPME convention. BPME board members Erica Farber
Viola of Interrep and WCBS New York’s Bert Gould look on.

East Coast programmers discuss new releases.

TOP 40

“Sometimes the simple songs sound best on the radio,” says WTIC-FM
Hartford, Conn., PD Dave Shakes of Elton John’s “I Don’t Want To Go
On With You Like That” (MCA), which Shakes says can fool you on the
first listen. Developing a stronger sales picture each week is Johnny
Kemp’s “Just Got Paid” (Columbia), and Kylie Minogue gets hook-of-the-
week honors for “I Should Be So Lucky” (Geffen). “It drives me crazy,”
says Shakes, “but I've got to believe it’s a hit.” Finally, Shakes names
Van Halen’s forthcoming single, “When It’s Love” (Warner Bros.), as
“the best single from the album for top 40.”

BLACK/URBAN

“If you put a ballad on during the summer, it had better be smokin’,” says
WOWI Norfolk, Va., PD/MD Ron Atkins. His pick is Howard Hewett’s
“Once, Twice, Three Times” (Elektra), which he calls “one of those
sweet, easy-to-sing-along-with types.” Atkins recommends Information
Society’s Duran Duran-ish “What’s On Your Mind” (Tommy Boy) to
those looking for a funky dance record and sees hit status ahead for Jean
Steals’ “Are You For Me” (MCA). “And, people need to check out ‘Anna
Stesia’ [Paisley Park] on Prince’s ‘Lovesexy’ album,” Atkins advises.
“Mike Stratford [PD of KMJM “Magic 108” St. Louis] turned me on to it,
and it’s burning up both our towns.”

ALBUM ROCK

WBCN Boston MD Carter Alan says Toni Childs’ “Don’t Walk Away”
(A&M) “is doing very well for us in Just a short time.” Alan notes that the
Church’s “Reptile” (Arista) “uses a sonic guitar pattern to draw listeners
in. This song can duplicate the success of ‘Under The Milky Way.’ ” Top
40 and album success is predicted for Midnight Oil's “The Dead Heart”
(Columbia) and the Smithereens’ “House We Used To Live In” (Enigma/
Capitol). And “just two more tracks you need to listen to,” according to
Alan, are Iggy Pop’s “Cold Metal” (A&M), featuring Steve Jones on gui-
tar, and the Georgia Satellites’ “Don’t Pass Me By” (Elektra).

Both Alan and WIYY Baltimore PD Russ Mottola like Patti Smith’s
long-awaited “People Have The Power” (Arista). Says Alan: “It retains
her punky roots but also shows a maturity thematically and in arrange-
ment.” Mottola merely calls it “fabulous.” Mottola also praises the Del-
Lords as “a definitive album-rock band. They write great rock’n’roll
that’s rooted in enough pop sensibility to keep them from going over the
edge.” Mottola’s recommended track is “Lovers Prayer” (Enigma). And
if you're looking for “one of those real cool records that bridges metal
kids with rock’n’roll adults,” try John Norum’s “Back On The Street”
(Epic). YVONNE OLSON
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FAT BOYS

COMNG BACK.

A FEW HARD REASONS
1. HARD TO RESIST!
“The Twist!” It’s the move this summer!
2. HARD TO ESCAPE!
“Ready for Freddy” from “Nightmare on Eim Street, Part IV!”

3. HARD TO IGNORE!
“Louie, Louie!” You’ll find out why!

-
-

COMNG BACK. u /Ml\‘ |
|
T'S HARD TO BEAT! 3

9\/

Management: Tin Pan Apple, inc. © 1988 PolyGram Records, Inc.
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“

TOO DAMN HYPED! FIRST D.J. JAZZY JEFF AND THE FRESH
““PARENTS JUST DON'T UNDERSTAND’’~THEN THEIR ALBUM

Some thought rap would go away. Looks like rap is her
to platinum, and here’s the marketing campaign that’:

TV AD\/ERT‘S\NG

M1V -« NightTracks
« BET
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PRINCE CREATE A NEW UNIVERSAL TEEN ANTHEM—
‘“HE’S THE DJ, I’M THE RAPPER’” TURNS GOLD!

to stay. Rap’s alive at Jive where gold soon turns
gonna make sure everyone gets paid in full.

_‘ “
D.J. JAZZY JEFF & THE FRESH PRINCE N

The def gold double album, 500,000 sales
and still going strong. ““HE’'STHEDJ, I’'M THE RAPPER"’
| featuring the anthem that says it all, 1091-1-)

| ““PARENTS JUSTDON'T UNDERSTAND"’

_Jl plus “NIGHTMARE ON MY STREET"’

KOOL MOE DEE B

He’s bigger and better,
forget about deffer with his
gold LP ““HOW YA LIKE
ME NOW’71079-1-J
800,000 sales and still def, &

— _featuring ““WILD WILD
WEST’’ ““NO RESPECT”’

SO 0NN PR C TG BOOGI E DOWN
PRODUCTIONS

BDP—the conscience
of hip-hop. Getting
the message across

| “’BY ALLMEANS NECESSARY"’
featuring ‘MY PHILOSOPHY"’ oz

ROBNDWAMZ NZBWT P> <o

YA SLIPPIN’** ’STOPTHE VIOLENCE"’ IN AUGUST
ALBUMS Frgy
SCHOOLLY D STEADY p
"’He challenges your
assumptions abguf \Z/haf NNY BOYS

isand isn’t dangerous in

rock and roll”’ —

The Village Yoice
“SMOKE SOME KILL” SRl

1101-J His new album featuring ’MR. BIG D *CK"’

SMOKE SOMEKILL” “NO MORE ROCK’N ROLL"”

P+ T00 SHORT

l Born to be big with his new album

rh ”” ””
! v BORN TO MACK’’1100-1-J

BORN TO MACK
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WINTER "88 ARBITRONS

Following are 12-plus, average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m. to midnight. (#) indicates Arbitron market rank. These symbols are used: AC=adult
contemporary, adult alt=adult alternative, album=album rock, easy=easy listening, cross=crossover, cls rock=classic rock, modern=modern rock. Copyright 1988, Arbitron Ratings
Co. May mot be quoted or reprodiuced without the prior written permission of Arbitron.

Sp Su fF

Call Format ‘87 ‘87 '87
FRESNO, CALIF.—(73)
KMJ) news/talk 81 85 84
KMGX top 40 84 90 84
KYNO-FM top 40 78 65 78
KBOS crossover 43 32 54
KOJY easy 53 76 7.8
KNAX country 63 9.1 67
KKDJ album 6.1 59 69
KFIG-AM-FM  AC 48 49 44
KFSO oldies 26 17 18
KFRE country 30 20 40
KFRE-FM country 38 44 34
KCLQ-FM ¢ls rock 46 39 35
KGST Spanish 30 29 47
KFYE AC 33 30 21
KKNU AC 25 31 27
KMAK news/talk 20 22 24
KXEX Spanish 37 52 27
LAS VEGAS—(74)

KXTZ easy 124 130 96
KFMS-AM-FM  country 79102 95
KLUC top 40 112 12.3 11.3
KKLZ cls rock 36 57 47
KYRK top 40 6.1 48 82
KMZQ AC 101 81 60
KOMP album 85 91 7.1
KEYV adult alt 31 25 24
KDWN news/talk 31 27 39
KRLV AC - - 17
KLSQ AC 32 22 33

w
'88

10.0
93
76
6.8
68
6.7
6.6
48
45
36
33
25
24
23
16
16
12

13.1
109
10.7
86
53
49
4.4
39
37
35
34

Sp Su F W Sp Su F W Sp Su F W Sp Su F W
Call Format '87 '87 '87 '88  Call Format '87 '87 '87 ‘88  Call Format '87 '87 '87 '88  Call Format '87 '87 '87 '8
KNUU news/talk 13 29 33 30 KNBR AC 20 23 19 L1  KDEA easy 21 26 33 25  WILS-FM AC 39 28 44 44
KORK big band 46 40 59 27  KNIS news/talk 5 10 13 10 wLux religious 18 41 37 20 WMMQ cls rock 54 58 46 42
KRR oldies 19 25 18 21  KOMY big band 15 17 20 1.0  WIBR oldies 15 15 7 11  WIBM-FM oldies 52 58 58 4l
KENO oldies 14 16 22 18 WTKL big band 19 24 21 11 W MOR 44 80 67 41
KRSR album 10 7 915 MCcALLEN/BROWNSVILLE, WWL news/talk 7 05 9 10 WXLA urban 17 26 18 32
KMTW oldies 12 12 7 14 TEXAS—(76) WILS urban 3 533 25

KGBT Spanish 176 11.2 15.2 19.4 EL PASO, TEXAS—(79)
MONTEREY/SALINAS, CALIF.— «ksBrm top 40 110 156 140 11.2  KEZB-AM-FM  top 40 12.5 147 10.0 10.7
(75) KIWW Spanish 110 76 86 89 KHEY-FM  country 87 72 93105 WASHINGTON ROUNDUP

KDON-FM top 40 69 66 68 88  KIXF country 79 90 78 82 KLAQ album 107 116 114 103 (Continued from page 10)
KGO news/talk 79 69 68 83 KQXX Spanish 36 62 52 11 KPRR crossover 46 71 61 88
KWSS top 40 105103 78 69  KELT AC 69 78 70 57 KAMZ top 40 74 71 70 68  time involving not radio but a Kansas
KMBY album 53 47 49 58  KIRT Spanish 50 36 27 52 KAMA Spanish 54 60 91 67  City, Mo, television station that ran
KCTY Spanish 41 19 35 42 KRIX album 53 61 56 51  KTSM-FM easy 84 63 70 64  gapn R-rated movie in prime time. Insid-
KWAV AC 57 41 43 42  KRGE top 40 73 66 64 48  KBNA-FM Spanish 32 47 57 63  ers say the commission will probably
KTOM-FM country 45 58 48 40  KVLY easy 56 55 48 48  KLTO AC 49 52 57 49 slap the station on the wrist, since the
KBAY easy 72 68 70 38 KBOR Spanish 36 13 19 31  KHEY country 44 31 31 40 indecency rules are being reviewed
KOCN AC 31 34 49 33 KAV religious 14 23 21 23 KOFX oldies 58 63 53 34 bya U.S. appeals court.
KRAY Spanish 24 30 19 33 KSOX-AM-FM  country 12 17 13 19 KTSM news/talk 54 31 27 30
KBOQ classical 39 41 36 32  KURV news/talk 14 28 25 10  KBNA Spanish 6 10 23 24 REMEMBER WHEN AM stereo
KTOM country 33 21 19 30 KROD oldies 48 30 26 24 pioneer Leonard Kahn sued General
KHIP Spanish 20 17 20 29 BATON ROUGE, LA.—(78) KVIV Spanish — 12 Motors in April for allegedly infring-
KTGE Spanish 13 16 25 29  WYNK-AM-FM country 13.4 11.0 108 138  XEROK Spanish Ll — 4 11 ing on patents when developing the
KCBS news/talk 27 26 28 25 WGGZ top 40 91110 99 120  KPAS religious 14 15 17 10 integrated AM stereo receivers used
KLRS adult alt 27 24 20 20  WFMF top 40 12,5 11.5 10.8 11.1 in GM cars? Motorola C-QUAM re-
KLFA Spanish 13 38 25 19  KQXL urban 101 85 99 109 LANSING, MICH.—(99) ceivers, by the way. Now Motorola
KSCO big band L1 4 4 19  wxoK urban 104 98124 101  WVIC-AM-FM  top 40 271190 200 195  wants a U.S. court to clear up exactly
KMEL top 40 5 6 6 L7 WK country 92 69 67 93  WITL-AM-FM  country 143 148 162 163 who infringed on what, and Kahn
KPIG country — — — 15  WOQXY-AM-FM AC 7.2 68 55 48  WIIM-FM easy 66 82 76 85 and Hazeltine Research Inc. are
KDON Spanish 18 15 26 14  wJBO news/talk 40 56 62 45  WFMK AC 81 59 51 83 pamed in the action. Motorola con-
KSJO album 12 6 9 14 WCKW-FM  album 21 17 24 37  WINZ top 40 39 44 30 49  tends that the Kahn patent, which
KOME album 718 L1 12 wxiT AC — 12 26 WIXQ album 35 45 47 46  Hageltine owns, is invalid.

WARNER BROS. REGISTERS HERE.

-coosnes ..---'O.A
o080 Obe s e it

§
| A
! ‘

o L0s/Ingeles
REGIST

THE NEW STANDARD.

(FORMERLY THE SHERATON PREMIERE.) 555 UNIVERSAL TERRACE PARKWAY, UNIVERSAL CITY, CA 91608. 818-506-2500 TOLL-FREE 800-247-$810.
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WHO’S NO. 1 IN NEW YORK? In the second spring
Arbitrend, it’s still top 40 WHTZ “Z100,” easily in front
with a 6.3 share 12-plus. The surprise is at No. 2, where
easy WPAT and soft AC WLTW are tied at 4.6. It says
something about how important tenths of a share have
become in New York when you realize that WLTW'’s 4.6
in the winter book placed it in a four-way tie for only
fourth place. With WNSR up from 2.8 to 3.2 in the past
two months, it's suddenly a good time to be an AC in
New York.

Rounding out the top 10

" WHTZ Still The Big Apple’s Big Cheese,
But Trends Give Hope To The Mellow

AMs. KAAR Portland, Ore,, sister of KRIZ Seattle, is
now KBMS. KRIZ midday man Ron White is PD/morn-
ings. Staffers are Loretta Smith, Nick Sims, Michael
Vance, Dupree Casey, and George Fitz. KCHL San An-
tonio, Texas, which went to satellite R&B oldies last
year, is now voice-tracked quiet storm under PD Jim
Robinson.

Rumors that Lee Abrams and Bob Pittman are going
to form the hard-rocking Radio Lisa satellite format
made it to the Los Angeles Times on June 12. Like
Abrams, Pittman would

are urban WBLS (4.4);
oldies WCBS-FM, urban
WRKS, and news WINS
(all 4.3); and top 40
WWPR ‘“‘Power 95"
crossover WQHT ‘“Hot
103,” and talk WOR (all
4.2). Black news/talk
WLIB is at an unusually
high 1.7, perhaps because

not discuss details, but he
did say, “Heavy metal has
real appeal and deserves
its own format.” The story
also mentions a prospec-
tus that it says Pittman’s
Quantum Media sent to
record labels to pitch the
format.

Transtar Format 41 af-

of the controversial case
of Tawana Brawley, a
teen-ager who says she was abducted and assaulted. In
Los Angeles, crossover KPWR leads at 7.1, with top 40
KIIS-AM-FM at a simulcast 6.2. Talk KABC is next at
5.8, followed by AC KOST at 4.7, easy KJOI at 4.5, and
album KLOS at 4.0.

THERE’S LOTS OF SOUTHERN action this week,
much of it involving the Dittman Group. In Birming-
ham, Ala., Jeff “McKay” Balentine, APD of WBZZ
“B94” Pittsburgh, was named PD of top 40 WAPI-FM
“I95” as a sudden replacement for Kevin McCarthy.
“Brother” John Tidwell also left 195. At Dittman’s new
KMPZ Memphis, Tenn., Paul Fuller, who has been both
music director and news director at WRQX “Q107”
Washington, D.C., was named PD. WHHY-FM Mont-
gomery, Ala., PD Jimbo Wood and WKBQ St. Louis’
Rick Rumble are in as jocks.

Most of these people have some connection to Ditt-
man VP/programming Randy Lane. Balentine worked
at WBMW Washington, D.C, across the street from
Lane, who was programming Q107 at the time. Fuller
served with Lane at Q107 and WABB-FM Mobile, Ala.
Wood was once MD at 195; he won’t be replaced in Mont-
gomery. Instead, Wood says, GM/morning man Larry
Stevens will also handle PD duties through year’s end.

At a relatively peaceful WABB-FM, the morning
team recently broadcast 97 straight hours live to raise
money for a child’s operation. The station raised
$110,000, which it says is the most money ever raised in
one shot by a radio station in Mobile.

oTHER PROGRAMMING CHANGES: WLVK Char-
lotte, N.C., country PD Doug McGuire heads for similar
duties at AC KYKY St. Louis. McGuire was also the
first PD of WYAY Atlanta and APD/MD at WMZQ
Washington, D.C. He hasn’t been replaced at WLVK . ..
Tom Graye, former PD at KXOA-FM Sacramento,
Calif., is the new PD at AC WHTX Pittsburgh ... Bob
Schuman arrived at the newly created OM/p.m.-drive
job at news/talk WFLA Tampa, Fla., a week after Mark
Zintel was officially appointed PD at AC sister WFLZ.
Schuman was news director at WJR Detroit.

Michael St. John is out as PD at top 40 KOY-FM
“Y95” Phoenix, Ariz. GM Michael Horne cites “a combi-
nation of personal things and philosophical differences.”
One area of disagreement may have been Y95's psycho-
logical warfare against other stations. In urban news,
PD Chuck Woodson is out at WAMO Pittsburgh, and
PD Mark Christian has left WHRK “K97"” Memphis,
Tenn.

Consultant Jay Albright, who once programmed
KMPS Seattle, is back in town as acting PD at country
competitor KRPM-AM-FM. Albright expects to appoint
a full-time PD within three months; he’ll spend about
half his time at KRPM now. KRPM PD Bill Stairs goes
to parent company Olympic as an assistant to VP/opera-
tions Tim Roberts. Meanwhile, Albright client KDEO
Honolulu is getting ready to add a simulcast FM, mak-
ing the station Hawaii's first-ever country FM.

Two markets without urban radio stations have new

by Sean Ross and Yvonne Olson

filiate WKJY Long Island,
N.Y, will go to live soft
AC July 1. Interested talent should contact PD Dave
Friedman at 516-481-8000 ... AC WLYT Haverill (Bos-
ton), Mass., has added the breeze adult alternative for-
mat for nights only ... Jack Shannon is no longer PD
at country WHIM Providence, R.I.; GM Dick Allen is
programming for now.

Artemis Morale has been promoted to MD at urban
WILD Boston; she was previously PD Elroy Smith’s
assistant . .. At top 40 KDON-FM Salinas, Calif., over-
nighter Tara Stevenson becomes MD as Jon Olson is
upped to APD ... At country KEBC Oklahoma City,
Okla., APD Steve Rogers adds MD stripes.

PEOPLE: WHTK Hilton Head, S.C., PD Ralph Wim-
mer has recruited his first staffers for a planned top 40
assault on Savannah, Ga., this summer. Scott Summers
(from WKZQ Myrtle Beach, S.C.) joins as MD/after-
noons; Steve Stevens (WNOK Columbia, S.C.) comes
aboard for production/middays ... Bob Hughes & Jim
Alexander go from top 40 WIOG Saginaw, Mich., to
mornings at cross-town AC WHNN ... Mark Thomas
returns to country WTVR Richmond, Va., for middays,
replacing Shay Whiteker, who heads to WLSI Pikes-
ville, Ky.

Harley Davidson goes from KSJQ Stockton, Calif., to
nights at top 40 KGGI San Bernadino, Calif. He replaces
Dave Lewis, who went to KKL.Q “Q106” San Diego for
swing duties ... Kelly Marshall has joined AC KLSY
Seattle for weekends. She had been MD at KELO Sioux
Falls, S.D. ... Kim Leslie goes from director of opera-
tions at Metro Traffic to news director at WMZQ Wash-
ington, D.C. ... Freddie Mertz goes from weekends to
overnights at KOA Denver, making the news/talk out-
let live 24 hours a day.

HEARTLAND: Ed Palolini takes over the afternoon-
drive slot at country WDSD Dover, Del. ... Laurie
Harper goes from top 40 WWHB Long Island, N.Y,, to
middays at album WRCN, also on Long Island ... Jim
Murphy switches weekend employers, from WIXL
Newton, N.J., to oldies WIDM Elizabeth, N.J. ... AC
WPEZ Macon, Ga., is giving away a 1988 LeMans in a
Key Song contest. One semifinalist, who was working at
a convenience store when she qualified to win, got so ex-
cited that she told the first person who walked in, who,
ironically, won $5,000 in an earlier WPEZ contest.

YOUR AD HERE: J.W., who’s worked at all three ur-
bans in Norfolk, Va,, is looking and can be reached at
804-244-6184 . .. AC KKYY “Y95” San Diego is seeking
an air talent for middays. Contact PD Pam Finn ... AC
KRAV Tulsa, Okla., is looking for weekenders and an
overnight talent. Send tapes and resumes to Brian
Chase ... AC WVBF Boston still needs an afternoon-
drive person; Ginny Rodgers has crossed the street
from country WBOS for middays.

Assistance in preparing this column was provided by
Peter Malbin, Peter Luduig, and Bill Holland.
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ALBUM ROCK ™*-

o (Z),_ Compiled frorr) national atbum rock
‘ﬁé ;é §O ;’25 TITLE radio airplay reports. ARTIST
Iz | <21 o9 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
2 ) 3 ROLL WITH IT STEVE WINWOOD
VIRGIN 7-99326 1 we:k at No. One
@ 10 4 | KNOW YOU'RE OUT THERE SOMEWHERE MOODY BLUES
POLYDOR 887 600-7/POL YGRAM
3 7 g 7 TOO MUCH AIN'T ENOUGH LOVE JIMMY BARNES
GEFFEN 7-27920
@ 13 W 4 WHEN IT'S LOVE VAN HALEN
WARNER BROS. LP CUT
5 1 1 7 BLACK AND BLUE VAN HALEN
WARNER BROS. 7-27891
SILVIO BOB DYLAN
@ 14 26 3 COLUMBIA LP CUT
@ 15 21 3 OPEN ALL NIGHT GEORGIA SATELLITES
ELEKTRA LP CUT
12 14 6 LOOK OUT ANY WINDOW  BRUCE HORNSBY & THE RANGE
RCA LP CUT
9 10 13 8 DARLIN' DANIELLE DON'T HENRY LEE SUMMER
CBS ASSOCIATED 4-07909/E P.A.

ROBIN TROW
|9 2| s [ TERARTUE, ER
1 4 3 17 SHIP OF FOOLS ROBERT PLANT

ESPARANZA LP CUT,‘ATLANlE
***FLASHMAKER***JI b
WASTING MY TIME MMY PAGE
@ NEW ) 1 (EFF%N L':_C-I-JT
@ 18 2 5 WELCOME ME HOME THE ROSSINGTON BAND
GOLD DUST LP CUT/MCA
14 3 4 3 LOST IN YOU ROD STEWART
WARNER BROS. 7-27927 |
15 3 G, 11 RHYTHM OF LOVE SCORPIONS
| MERCURY 870 323-7/POLYGRAM
16 5 2 g THE VALLEY ROAD BRUCE HORNSBY & THE RANGE
RCA 7645
N JOHN KILZER
v v || s | SERRIEIERS
2 4l 3 PART OF THE MACHINE JETHRO TULL
CHRYSALIS LP CUT
' BUT
18 | 20 | 2 | 8 | NOTHIN BUTAGOOD TIME POISON
2 1 7 8 ROOTY TOOT TOOT JOHN COUGAR MELLENCAMP
MERCURY 870 327-7/POLYGRAM
@ 21 25 8 1 HATE MYSELF FOR LOVING YOU J. JETT/BLACKHEARTS
BLACKHEART 4.07919/E PA.
2 16 16 8 TOMORROW PEOPLE ZIGGY MARLEY/MELODY MAKERS
VIRGIN 7-99347
@ 28 4 5 THIS NOTE'S FOR YOU NEIL YOUNG & THE BLUENOTES
REPRISE LP CUT
2 37 6 FAST CAR TRACY CHAPMAN
ELEKTRA 7-69412
@ 25 3 5 GET STARTED. START A FIRE GRAHAM PARKER
= RCA 8639
* & ¥ POWER TRACK % % %
37 =N ) | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN
A= MCA 53345
@ 308 |5 = 2 SOUND ALARM MICHAEL ANDERSON
ASM LP CUT
STEWART
29 | 40 | 5 | DYNAMIE o ROD
@ 31 48 3 SWEET CHILD O' MINE GUNS N' ROSES
GEFFEN 7-27963
LA
w5 | 0| RN CHERP TRICK
@ 34 &5 4 WHAT LOVE CAN BE KINGDOM COME
POLYDOR LP CUT/POLYGRAM
@ 32 43 4 THE DEAD HEART MIDNIGHT OIL
COLUMBIA LP CUT i
@ % | — 2 HOUSE WE USED TO LIVE IN THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
@ 41 ‘— 2 ,\(Tl&'ISTlC LP CUT INXS
@ Q| — 2 RESCUE ME THE ALARM
IRS. LP CUT/MCA
NEW) 1 AP'ESQAP!.EGE;Q\VE THE POWER PATTI SMITH
@ m =t 2 FINISH WHAT YA STARTED VAN HALEN
WARNER BROS. LP CUT
19 — 2 I'M ONTO YOU HURRICANE
ENIGMA LP CUT/CAPITOL
o] [R=2 2 TREAT HER RIGHT GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
SO 2 COMMON GROUND RHYTHM CORPS
PASHA 4-07791/E.PA.
L ENENERR: VAN HALEN
42 23 1 1 TEN MEN WORKIN' NEIL YOUNG & THE BLUENOTES
REPRISE 7.27908
D MY OWN ROBERT PLANT
@ NEW) 1 EsﬁgSNEzP er! CUTY ;&ch 8
NIGHT ERIC CLAPTON
“ | s |9 | AT e
Bl
&5 3 28 19 g&e&sﬁggo7l‘;l§NlNG MIDNIGHT OiL
Ll 0
NEW) 1 E;EJL(P;CUT.E.RA. CHEAP TRICK
WA THE CHURC
o 3 20 17 ;lijrn‘s%EﬁaLHaE MILKY WAY H
48 35 27 11 HEAVEN TONIGHT YNGWIE J. MALMSTEEN'S RISING FORCE
POLYDOR 887 518-7/POLYGRAM
MEM
o [ | 15 | | QMYAMEMORY TECIEEDE
RNAR
@ NEW) 1 E{STA l_9713‘!JND STEALIN HORSES

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

HORSE SENSE

Kudos are in order for news/talk
WLAC Nashville’s $55,000 Business
Grant promotion for pulling togeth-
er 10 much-needed items for the
start-up of a new local business. To
deal with a small promotion budget,
the station turned to client-generat-
ed prizes and came up with a promo-
tion that offered any enterprising
listener with the resources to start
their own business.

Along with the Sovran Bank,
WLAC gathered together six of
Nashville’s top community leaders
to judge the applications, which
were available at sponsor locations.
The forms asked listeners to outline
the proposed business venture, pro-
vide budgets, and explain the enter-
prise’s potential for success. Judges
evaluated the uniqueness of the

FOR WEEK ENDING JUNE 25, 1988

ideas, their feasibility, and the qual-
ities of the applicants.

The grant provided $10,000 in a
commercial checking account,
$5,000 in computer hardware and
software, a $5,000 AT&T phone sys-
tem, $5,000 worth of office space,
$5,000 towards consulting fees,
$5,000 in office furniture, $5,000
worth of printing services, $5,000
toward a copier lease, $5,000 in ad-
vertising space from The Nashville
Banner, and $5,000 in WLAC spot
time. Each participating sponsor
then bought an ad schedule for the
four-week promotion.

After the 200 applications were
reviewed, Nashville had a new
horse-drawn-carriage service and
two new businesswomen.

JUST THE FAX MA’AM

Now that phone-answering ma-

Billooard.
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HOTCROSSOVER 30.

chines and computers are becoming
household items, the most recent
piece of office equipment to make
its way into home use is the facsimi-
le machine. Looking to be ahead of
the game, rocker WBAB Long Is-
land, N.Y,, has inaugurated the na-
tion’s first all-request Fax Fone, a
facsimile machine to take listener
requests. The little codes across the
top of every fax sheet will let the
station know exact/y where their
workplace listenership is.

SIGN OF THE TIMES

They just don’t make 'em like they
used to. Oldies outlet WCBS-FM
New York recently centered a
weekend’s playlist around the great
cruisin’ songs and added a car give-
away to spice up the Cruisin’ Week-
end promotion. Of course, The
Cruiser himself, “Cousin” Brucie,
was on hand for the random draw-
ing. The car? A Honda Civic! Honda
doesn’t even make a convertible.
(Continued on page 19)

Wasting Away Again ... After the
Jello Jumps, The Rolls In The Dough,
and the Chocolate Baths, KKYY
“Y95” San Diego morning team Jeff
Elliot and Jerry St. James lured a fully
dressed, full-grown listener into a
jacuzzi filled with Margarita mix. (Yes,
there was salt around the tub.) They’ll
repay listener Richard Gobin by saying
his name on the air every day for a
year. Shown here are St. James, left
(in the sunglasses), and Gobin.

FOR WEEK ENDING JUNE 25, 1988
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CONTEMPORARY.

= S Compiled from national
‘L’E "u';é § ~ ‘QE TITLE radio airplay reports. ARTIST
B ; =Hracll =5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »
1 1 1 10 ONE MORE TRY GEORGE MICHAEL
COLUMBIA 38-07773 6 weeks at No. One
—— T—E
2 2 2 10 MERCEDES BOY PEBBLES
| MCA 53279
3 3 3 7 ALPHABET ST. PRINCE
PAISLEY PARK 7-27900/WARNER BROS.
4 4 4 6 DIRTY DIANA MICHAEL JACKSON
EPIC 34-07739/E.PA.
@ 8 10 5 SHOULD | SAY YES? NU SHOOZ
ATLANTIC 7-89108
@ 9 9 7 FOOLISH BEAT DEBBIE GIBSON
ATLANTIC 7-89109
E
7 5 7 8 a‘lcl\klésalﬁ REAL THE JETS
8 10 1 5 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF
JVE 1099/RCA
9 1 6 7 JUST GOT PAID JOHNNY KEMP
COLUMBLA 38-07744
10 7 8 9 TOGETHER FOREVER RICK ASTLEY
RCA 8319
P
@ 16 18 4 epll\cRaﬁ%ggsa EPA SADE
DA AL B. !
2 [ENER] 13 | ST AND DAY . L B SURE
TER 1 TONI! 1
312 | 18| 5 | LRI WRLTIER oram TONYITONETONE
14 14 16 9 Lg;l’;IS%BEELIEVE BRENDA K. STARR
@ 17 17 5 TROUBLE NIA PEEPLES
MERCURY 870 154-7/POLYGRAM
R J.FAD
16 | 15 | 15 | 9 | A RERSON S o -
@ 19 2 4 Joy TEDDY PENDERGRASS
ELEKTRA 7-69401
18 13 12 8 EVERYTHING YOUR HEART DESIRES D.HALL J.OATES
ARISTA 1-9684
2 30 3 SIGN YOUR NAME TERENCE TRENT D'ARBY
COLUMBIA 38-07911
20 18 19 5 Mc?gsl’z?{ ALL JODY WATLEY
@ 2% - 2 SAY IT'S GONNA RAIN WILL TO POWER
EPIC 34-07908/EPA.
@ 27 . 2 SAYIN' SORRY &DON’T MAKE IT RIGHT) DENISE LOPEZ
VENDE TTA 7200/ A&
2 2 o 2 5"5!;%07!(95929‘” PAULA ABDUL
0 | 2 COLORS ICE-T
SIRE 7-27902/WARNER BROS.
OUR BILLY N
@ NEW) 1 I\%Ex -ggli/Alr:I‘lSTAo FLOVE LLY OCEA
FOR| R: TERRY
NEWD | 1 | FOREVERYOURS TONY
MPTOMS OF E LOVE TRACIE SPENCER
@D| NEwp | 1 | SIMPTOMS OF TRU
BARDEUX
2 2] 1| 10 | WHENWEKISS s
T 'EM UP MOVIES THE DEELE
@ NEW) 1 go'onRgoozEs UPM
-2- GLORIA ESTEFAN & MIAMI SOUND MACHINE
@ NEW)D 1 épuzz :gt 07921/EPA. |

( ) Products with the greatest airplay gains this week.

CALLING ALL DJS AND
RADIO STATIONS

“Comic Lines” is the
UK’s monthly comedy
and interest journal.
Each issue contains gags
as well as research -
anniversaries, birthdays,
dates of events, news
and views.

Write for free sample
issue to: “Comic Lines’;
6 Northview, Tufnell
Park road, London NT'
OQB, UK.

- zZ_ Compiled from a national
v_v§ 'Jvé §o ;’.5 TITLE sampte of radio playlists. ARTIST
F2 | S22 | o9 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1T & &
@ 5 6 9 | MAKEIT REAL © THE JETS
MCA &31 1 1 week at No. One
@ 6 8 g | TOGETHER FOREVER @ RICK ASTLEY
RCA 8319
@ 4 5 g | HEART OF MINE # BOZ SCAGGS
COLUMBIA 38-07780
4 1 2 g | THE VALLEY ROAD © BRUCE HORNSBY & THE RANGE
RCA 7645
5 7 7 | 10 CIRCLE IN THE SAND © BELINDA CARLISLE
_5 B 213 |1 = EVERYTHING YOUR HEART DESIRES @ DHALL J.OATES
ARISTA 1-9684
7 3 ) 11 | ONE MORE TRY ® GEORGE MICHAEL
COLUMBIA 38-07773
PAR *
13 13 6 EF{I\C 3A4D0'7%54/E PA SADE
g | 10| 12 | g | BETWEENLIKEANDLOVE @ BILLY VERA & THE BEATERS
CAPITOL 44149
.‘!) 17 20 5 MAKE ME LOSE CONTROL @ ERIC.CARMEN
ARISTA 1-9686
nlos 4 | 12 | SHATTERED DREAMS © JOHNNY HATES JAZZ
VIRGIN 7-99383
12| 14|16 | 7 | WEALLSLEEP ALONE @ CHER
(3)| 19 | 23 | 4 | THECOLOUR OF LOVE @ BILLY OCEAN
JIVE 1.9707/ARISTA
5 | 15 | 7 | MYLOVE @ JULIO IGLESIAS FEATURING STEVIE WONDER
COLUMBIA 38-07781
Q)| |28 | 15 HANDS TO HEAVEN ® BREATHE
(6)| 18 | 18 | & | FOOLISHBEAT  DEBBIE GIBSON
ATLANTIC 7-89109
PIANO IN THEDARK @ BRENDA RUSSELL/JOE ESPOSITO
17 | 11| 10 | 15 | remsoes
18 | 9 9 | 14 | !DONT WANT TO LIVE WITHOUT YOU @ FOREIGNER
ATLANTIC 7-89101
24 | 43 | 3 | ROLLWITHIT # STEVE WINWOOD
VIRGIN 7-99326
D)} 20 | 13 | 9 | JIMEAND TIDE  BASIA
21 | 12 | 11 | 15 | ANYTHING FOR YOU # GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.P.A.
2 | 2| 2| 10| INOOCCASIONS © THE DEELE
BDIFIERE 1-2-  GLORIA ESTEFAN & MIAMI SOUND MACHINE
E£PIC 34-07921/E.PA
27 | 39 | 3 | |DONT WANNA LIVE WITHOUT YOUR LOVE CHICAGO
REPRISE 7-27855
( :: ) 25 27 5 HOLD ON TO THE NIGHTS @ RICHARD MARX
EMI-MANHATTAN'S0106
% | 34 | 3 | 1KNOW YOU'RE OUT THERE SOMEWHERE & MOODY BLUES
POLYDOR 887 600-7/POLYGRAM
27 |16 | 14 | 11 | !STILL BELIEVE © BRENDA K. STARR
(28| 28 | 1 | s | FASTCAR ® TRACY CHAPMAN
ELEKTRA 7-69412
% % % POWER PICK % % &
(29| 1 | — | 2 | IDONT WANNA GO ON WITH YOU LIKE THAT @ E_JOHN
i mA 2334_5
RMELIA
30 22 17 11 S&UMBE%&O???Z DAN HILL
[}
@ 3|4 3 V'H‘F;.NEEIQBNRBS[)?AZYSISZ CALE U
@ 4 | a5 4 LOVE CHANGES (EVERYTHING) © CLIMIE FISHER
CAPITOL 44137
33 | 30 | 24 | 18 | WHERE DO BROKEN HEARTS GO ® WHITNEY HOUSTON
ARISTA 1-9674
3 | 39 | 40 | 13 | WESAIDHELLO GOODBYE PHIL COLLINS
35 37 2 5 I'LL PROVE IT TO YOU & GREGORY ABBOTT
COLUMBIA 38-07774
% [ 36 |4 | 4 | IMINLOVE THE POINTER SISTERS
AMELA
37 32 25 14 CPOLUI\IIEBer 38-07715 Lo10
38 | 43| 3 |9 | ELECTRICBLUE @ ICEHOUSE
39 | 31 | 2 | 19 | GETOUTTA MY DREAMS, GET INTO MY CAR @ BILLY OCEAN
JIVE 1-9678/ARISTA
* % * HOT SHOT DEBUT * % %
(30| NEWp | 1 | I'LL ALWAYSLOVE YOU @ TAYLOR DAYNE
éﬁlﬁl‘ i 2709
ER IS
“Ew ’ 1 a'EJFQ\?REYPgES 243-7/POLYGRAM SWING OUT SISTER
LAME IS
“Ew’ 1 !P’;‘CE3507745/E PA. CHEAP TRICK
™M
43 | 45 | 32 | 21 | ENDLESS SUMMER NIGHTS @ RICHARD MARX
4 | 42 | 33 | 17 | TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND 7-28122/WARNER BROS.
® | % | n | 1 | ENKCADUIAC & NATALIE COLE
L
46 1 30 16 90'3&?3&?;5525 BRUCE SPRINGSTEEN
N LOV @ ART
o [ || u | QMucHNIOwE GARFUNREL
UR NAME IS NCE TRENT D'ARBY
NEW) | 1 | SIGNYOURNA TERE RasE
N
49 40 22 8 gﬂ%!(sH!)SRéE(gVZEM 3/WARNER BROS. M GEORGE ARRHED
50 | 44 | a1 | 5 | BRIDGEOF SIGHS © LOUISE GOFFIN
WARNER BROS. 7-27949

O Products with the greatest airplay gains this week. ® Videoclip availability.
==
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POLITICS

Tour ‘88
Europe
7/6 Barcelona, Spain
77 Madrid, Spain
7/8 Bilbao, Spain
7/9 The Hague, Netherlands
7110 Stockholm, Sweden
712 Hamburg, Germany
714-15 Pori, Finland
7116 Montreux, Switzerland
North America
7/26—-30 The Blue Note, New York, NY
8/2 Club Bene, Morgan, NJ
8/4 Wolftrap, Vienna, VA
8/5 Oakdale Music Theatre, Wallingford, CT
8/7 Club Casino, Hampton Beach, NH
8/10 Hershey Theatre, Hershey, PA
8/13 Holiday Star Theatre, Merrillville, IN
8/14 Front Row Theatre, Cleveland, OH
8/15 Meadowbrook, Detroit, Ml
8/16 Bogart'’s, Cincinnati, OH
8/20 Norfolk Jazz Festival, Norfolk, VA
8/25 Universal Amphitheatre, Los Angeles, CA

sometimes you have to play a little

“Politics” to please everyone!

Produced by
Yellowjackets and David Hentschel

Management:
Gary Borman
Borman/Sternberg Entertainment

Booking:

apa

CIGENCY FOR THE [DERFORMING CIRTS, INC.

MCA JAZZ

MCA Compact Discs, Cassettes and Records
© 1988 MCA Records, Inc.

wWww . americanradiohistorv.com


www.americanradiohistory.com

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week
POP SINGLES—10 Years Ago

. Shadow Dancing, Andy Gibb, rso
. Baker Street, Gerry Rafferty, uniten
ARTISTS

. It's A Heartache, Bonnie Tyler, rca
. You're The One That | Want, John
Travolta & Olivia Newton-John, Rso

. Take A Chance On Me, Abba,
ATLANTIC

. You Belong To Me, Carly Simon,
ELEKTRA

. Use Ta Be My Girl, O'Jays,
PHILADELPHIA INTERNATIONAL

. Love Is Like Oxygen, Sweet, capiroL
. Still The Same, Bob Seger, capitoL
. Dance With Me, Peter Brown, brive

TOP SINGLES—20 Years Ago

. This Guy's In Love With You, Herb
Alpert, a&m

. MacArthur Park, Richard Harris,
DUNHILL

[
QWO N & NN hw N=

-

. Mrs. Robinson, Simon & Garfunkel,
COLUMBIA

. Yummy, Yummy, Yummy, Ohio
Express, subdaH

. The Look Of Love, Sergio Mendes
& Brasil '66. a&m

. Mony Mony, Tommy James & the
Shondells, ROULETTE

. Think, Aretha Franklin, atLanmic

. Angel Of The Morning, Merrilee
Rush, seLL

. Tighten Up, Archie Bell & the
Drells, aTLanmic

. Reach Out Of The Darkness,
Friend & Lover, VERVE FORECAST

TOP ALBUMS—10 Years Ago
] RSsac}urda)v Night Fever, Soundtrack

W 0ON O N s w N

-
(=]

. Feels So Good, Chuck Mangione,
AGM

d ?;:%;I;o City, Gerry Rafferty, uniteo

. London Town, Wings, capiToL
. FM, Soundtrack, mca

. So Full Of Love, O’Jays, PHILADELPHIA
INTERNATIONAL

. Natural High, Commodores,
MOTOWN

. Stranger In Town, Bob Seger & The
Silver Bullet Band, capitoL

. Jefferson Starship Earth, Jefferson
Starship, GRUNT

. Darkness At The Edge Of Town,
Bruce Springsteen, coLumsia

TOP ALBUMS—20 Years Ago
. The Graduate, Soundtrack,
COLUMBIA

. Bookends, Simon & Garfunkel,
COLUMBIA

. The Beat Of The Brass, Herb
Alpert & the Tijuana Brass, aa&m

. The Birds, The Bees & The
Monkees, Monkees, COLGEMS

3 Honeg, Bobby Goldsboro, uniteo
ARTIST

W ®© N s W N =

-
(=]

. Look Around, Sergio Mendes &
Brasil ‘66, aam

. Are You Experienced, Jimi Hendrix
Experience, REPRISE

. Parsley, Sage, Rosemary &

Thyme, Simon & Garfunkel,
COLUMBIA

9. Disraeli Gears, Cream, aTco
10. Music From “A Fistful Of Dollars.”
“For A Few Dollars More,” “The
Good, The Bad & The Ugly,” Hugo
Montenegro, rca

COUNTRY SINGLES—10 Years Ago

1. I'll Be True To You, Oak Ridge
Boys, asc

2. 1t Only Hurts For A Little While,
Margo Smith, waRNER BROS:

3. There Ain't No Good Chain Gang,
Johnnﬂy Cash & Waylon Jennings,
CoLUMBIA

© N O AW N

4. | Believe In You, Mel Tillis, mca
5. 1 Can’t Wait Any Longer, Bill
Anderson, mca
6. Two More Bottles Of Wine,
Emmylou Harris, waRNER BROS
7. Niﬁht Time Magic, Larry Gatlin,
MORUMENT
8. Only One Love In My Life, Ronnie
Milsap, rca
9. |1 Never Will Marry, Linda Ronstadt,
ASYLUM

10. It's A Heartache, Bonnie Tyler, rca

SOUL SINGLES—10 Years Ago
. Use Ta Be My Girl, O'Jays,
PHILADELPHIA INTERNATIONAL
. Close The Door, Teddy

Pendergrass, PHILADELPHIA
INTERNATIONAL

.- The Groove Line, Heatwave, EPiC

. Runaway Love, Linda Clitford,
CURTOM

. Dukey Stick, George Duke, eric
Annie Mae, Natalie Cole, capitoL

. Stuff Like That, Quincy Jones, aam
. Take Me To The Next Phase, Isley
Brothers, coLumsia

. Stay, Rufus/Chaka Khan, asc

b %&t;g Go All The Way, Whispers,

N

OV WMNUOY AW

[
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FEATURED
PROGRAMMING

AMID CONSTANT speculation
about syndication’s future role and
structure in the radio industry, the
June 7 purchase of St. Louis-based
Clayton-Webster by Seattle-based
Olympic Broadcasting adds anoth-
er possible dimension: ownership of
midsized syndication firms by mid-
sized broadcasting groups.

The Clayton-Webster acquisition
took a year of negotiations and is
Olympic’s first venture outside of
station ownership. But it leaves
Clayton-Webster almost completely
intact. CW founder and president
Stephen Bunyard continues to run
the operation, and few if any staff
trimmings are expected. Clayton-
Webster will still handle all of its
own clearance and advertising func-
tions. Bunyard says all nine CW
programs will stay in the catalog,
and three new shows will be offered
in the next eight to 12 months. The
only thing slated to change is CW'’s
name, which Bunyard says will
probably be “‘something with ‘Olym-
pic’ in it.”

Bunyard’s deal with Olympic
brought in $3 million in cash, war-
rants to purchase up to 7.2% of
Olympic’s stock, and a performance
incentive from CW’s net after three
years. Olympic, on the other hand,
gets a syndicator that is doing quite
well, according to Bunyard. He says
the 10-year-old CW reached “critical
mass’’ about four years ago, when
it began to diversify. He says its
1987 earnings were up 100% over
those in 1986, a banner year for
most syndicators, and that earnings
should jump another 100% this year.

Neither Bunyard nor Olympic
president Ivan Braiker expects the
deal to harbinger a rash of acquisi-
tions by broadcasting groups. Bun-
yard says, “This kind of deal de-
pends on the players. Olympic is a
different kind of ownership—a very
lean organization—and that’s how
we've run Clayton. There’'s wisdom
in it if the organizations are compat-
ible.” Bunyard also says he is im-
pressed with Braiker’s record as an
entrepreneur.

Spokesmen for other syndicators,
who wish to remain anonymous, say
their companies, too, have been ap-
proached by broadcast groups in
the past year. At least one other had
been courted by Olympic. Proposi-
tions from major networks are not
uncommon, and Bunyard says that
he went with Olympic after being
approached by ‘‘a couple of the
wired guys [networks].”

Braiker says he does not expect
to dovetail the syndication firm too
closely with Olympic, adding,
“There doesn’t need to be any syn-
ergistic involvement.” He says he’s
confident CW will continue to per-
form well, and he sees Olympic’s re-
sources as a means of helping CW
become a bigger entity in the syndi-
cation industry. Braiker is no
stranger to syndication. He was one
of the founders and the first presi-
dent of Satellite Music Network.

Neither Braiker nor Bunyard
foresees any problems in future sta-
tion clearances as a result of the
new ownership. Bunyard says most
of Olympic’s stations are currently
top 40 or country and that CW’s pri-
mary focus now is on sports and
comedy programming. Those two
genres, however, easily cross for-
mat lines, and other broadcast
groups with country outlets may be
taking a second look at their affili-
ation with CW’s successful short-
form “Country Calendar.”

Bunyard’s “critical mass” came
about when CW added “The Come-
dy Show” with the late Jack Car-
ney. Dick Cavett became the host in
1984, and the show now runs as a
weekly two-hour program and as a
daily shortform teaser.

Radio Express president Tom
Rounds says his “Monterey Pop”
had more than 200 affiliates signed
by early June, with 300 expected by
the show’s July 4 air date. By early
June, the show was already sold out
in Canada, had been sold for cash to
the BBC, and had racked up exten-
sive Australian clearances.

Rounds says clearances blos-
somed once the show was perceived
as the roots-rock experience it was’
in 1967 and not as ‘“another Wood-

stock.” Don’t be suprised to see ma-

Century Celebration. Alexander
O’'Neal, left, decides a little ad lib is in
order as he joins “RadioScope” host
Lee Bailey to celebrate the signing of
the weekly one-hour show’s 100th
affiliate. **‘RadioScope’ is in its fifth
year as the flagship program from Lee
Bailey Communications Inc. The
company also offers a daily shortform
version of the program, as well as
special series throughout the year.

terial from the original tapes sur-
face again later this year in a differ-
ent RE package.

Rounds continues to maintain his
close working relationship with
ABC Radio Networks. Rounds
founded Watermark to produce
“American Top 40,” among other
shows, 18 years ago and remains
the show’s executive producer. This
season, RE has produced ABC's Ca-
sey Kasem-hosted July 4 special,
“The Triathalon Of Rock °N Roll.”

Since RE handles global clear-
ances for AT40, we asked Rounds if
Kasem'’s decision to leave the show
will affect his business. He says,
“Everyone hates to see Casey leave,
but half of our affiliates are not us-
ing English-language versions. The
foreign markets each react in their
own ways, and right now, it’s not a
major concern for us.”

Rounds recenty signed an agree-
ment with Pepsi-Cola to expand the
international distribution of AT40.
Pepsi’s sponsorship of American
Top 40 now takes the show into
more than 50 countries—with ex-

PROMOTIONS

(Continued from page 16)
H.0.M.E. IS WHERE THE HEART IS

News WBBM Chicago has com-
bined community involvement and
appropriate sponsorship to help the
area’s Housing Opportunities and
Maintenance for the Elderly organi-
zation.

WBBM’s Cleanup Crusade has
enlisted True Value Hardware in
the cleaning and repair of 750 va-
cant Chicago Housing Authority
units that the agency hasn’t had the
funds or manpower to make livable.

WBBM’s listeners are serving as
a volunteer work force to bring the
apartments up to code. H.O.M.E.
and the CHA identify the apart-
ments to be cleaned and repaired,
then provide team leaders to super-
vise the four-hour work shifts. True
Value donates supplies and a local
bus company provides transporta-
tion.

GRIST FOR THE MILL

Here are some promotions making
the rounds in the Midwest this
week.

Although a turtle race may be
faster, the WIFM Grand Rapids,
Mich., Baby Crawl was certainly
more fun. Broken down into age
categories, parents could pit their
future corporate-ladder climbers
against one another to raise funds
for an area health-services center. A
$1 donation put a toddler in the
blocks.

Chicago adult alternative outlet
WNUA has tied new age to an al-
bum rock staple promotion with
“Laser Soundscapes’ at an area
planetarium. Instead of the custom-
ary “Laser Zeppelin,” the multicol-
ored laser show is choreographed to
the sounds of new age artists fea-
tured on WNUA.

Big band WOKY Milwaukee was

first to welcome visitors to the Mil-
waukee County Zoo’s new penguin
exibit. The zoo is one of the nation’s
finest, and the old penguin exhibit
has always been one of its top at-
tractions. The station followed that
up by joining with sister FM WMIL
to invite 35,000 listeners to join
them at the Wisconsin Dells resort
area. The stations provided free ad-
mission through mail-ins, van stops,
and remotes.

The battle against drunk driving
is a constant one, so new ideas are
always welcome. This graduation
season, CFAX Victoria, British Co-
lumbia, has been been inserting a
yellow card that reads, ‘“‘Be A
Friend ... Friends Don’t Let
Friends Drink and Drive. From
Your Friends at C-FAX,” into the
pockets of every tuxedo at all of the
area’s major formal wear compa-
nies. PETER J. LUDWIG

pansion into additional countries in
the works. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music spectals. Shows with multi-
ple dates indicate that local sta-
tions have the option of broadcast
time and dates.

June 24-25, Gloria Estefan & Miami Sound Ma-
chine, On The Radio, On The Radio Broadcasting,
one hour.

June 25-26, Johnny Kemp,/Gregory Abbott, On
The Move With Tom Joyner, CBS RadioRadio,
three hours.

June 24-26, Pete Townshend, Superstars Rock
Concert Series, Westwood One Radio Networks,
90 minutes.

June 24-26, Van Halen, Metalshop, MJI Broad-
casting, one hour.

June 24-26, The Whitney Houston Story, Hot
Rocks, United Stations, 90 minutes.

June 25-26, Elton John In Concert/Rolling
Stones/Four Tops, Cruisin’ America With Cousin
Brucie, CBS RadioRadio, three hours.

June 24-26, Michael Martin Murphey, Country
Today, MJI Broadcasting, one hour.

June 24-26, Lionel Richie, Motor City Beat,
United Stations, three hours.

June 24-26, Stevie Wonder, Star Beat, MJI
Broadcasting, one hour:

June 24-26, Rolling Stones, Rock Watch, United
Stations, three hours.

June 15-16, RadioScope Illustrated History of
Black Music, RadioScope, Lee Bailey Communica-
tions, one hour.

June 26, King Biscuit Flower Hour Commemo-
rative Special: Rod Stewart/Joe Walsh, King Bis-
cuit Flower Hour, DIR Broadcasting, one hour.

June 26, Rod Stewart/Steve Winwood, Power-
cuts, Global Satellite/ABC Radio Networks, two
hours.

June 26, Michae! Johnson, Countryline U.S.A,,
James Paul Brown Entertainment, one hour.

June 27, Rod Stewart, Rockline, Global Satel-
lite/ABC Radio Networks, 90 minutes.

June 27-July 3, Robert Palmer, Up Close,
MediaAmerica Radio, 90 minutes.

June 27-July 3, Courtney Pine, The Jazz Show
With David Sanborn, Westwood One Radio Net-
works, two hours.

June 27-July 3, Rush, Legends Of Rock,
Westwood One Radio Networks, one hour.

June 27-July 3, Talking Heads, Rock Today, MJI
Broadcasting, one hour.

June 27-July 3, Jimmy Page, Part 2, Off The
Record With Mary Turner, Westwood One Radio
Networks, one hour.

June 27-July 3, Lacy J. Dalton, Live From Gil-
ley's, Westwood One Radio Networks, one hour.

June 27-July 3, Police, Classic Cuts, MJI Broad-
casting, one hour.

June 27-July 3, Whispers, Night Scene,
Westwood One Radio-Networks, one hour.

June 27-July 3, Chicago, Star Trak Profiles,
Westwood One Radio Networks, one hour.

June 27-July 3, Howard Hewett, Special Edi-
tion, Westwood One Radio Networks, one hour.

June 27-July 3, The Lost Lennon Tapes,
Westwood One Radio Networks Special Series,
one hour.

FOR THE RECORD

A June 11 photo caption fea-
turing personnel from Pepsi-
Cola and Radio Express should
have stated that Pepsi was ex-
panding its international spon-
sorship of American Top 40,
which Radio Express distributes
in international markets. Pepsi is
not a national sponsor for the
Radio Express July 4 weekend
syndication special ‘“Monterey
Pop.”
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Billboard.

FOR WEEK ENDING
JUNE 25,1988

POWER PLAYLISTS.

PLATINUM-—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

25 27 Tony! Toni! Tone!, Little Walter 20 22 Terence Trent D'Arby, Sign Your Name 25 5 Daryl Hall John Oates, Everything You 8 7 Foreigner, | Don't Want To Live Witho EX EX Belinda Carlisle, Circle In The Sand |
26 30 Will To Power, Say It's Gonna Rain 21 25 Jane Wiedlin, Rush Hour 2% 12 George Michael, One fhore Tr 9 13 AIB. Sure!, Nite And Day EX EX Sweet Sensation, Take It While lt's H
27 9 George Michael, One More Try 22 2% Denise Lopez, Sayin’ Son[ (Don't Mak 27 30 Climie Fisher, Love Changes z[verythl 10 10 Cher, We All Sleep Alone A — George Michael, Monkey |
28 28 Al B. Sure!, Nite And Day 23 EX Taylor Dawe, U'll Always Love You 28 22 Johnny Hates Jazz, Shattered Dreams 11 11  Poison, Nothin’ But A Good Time A — Whitney Houston, Love Will Save The D
29 29 Scnitti Politti, Boom! There She Was 2426 wet wet Wet, wishmﬁ | Was Lucky 29 23 |Icehouse, Electric Blue 12 12 Michael jackson, Dirty Diana
30 35 Stevie B, Dreamin’ Of Love A25 — Steve Winwood, Rev [t Up A30 — Billy Ocean, The Colour Of Love 13 14 Cheap Trick, The Flame
31 14 Daryl Hall John Oates, Everything You 26 27 Poison, Nothin' But A Good Time A — The Contours, Do You Love Me 14 18 Rod Stewar!, Lost in You
32 34 Debbie Gibson, Staying ToEelher 27 28 Breathe, Hands To Heaven A — Gloria Estefan & Miami Sound Machine, 15 15 Bruce Hornshy & The Ran%e The Valley
W"I Fm 33 36 S'Express, Theme From S'Express 28 33 S-Express Theme From S-Express A — Breathe, Hands To Heaven 16 21 DJ. Jazzg Jeft & The Fresh Prince, P
3; 3)7( The Fat Boys, Th; Twile gg g(l) Elisa Fiorillo,broigjlyﬁ N’|ie For ?Lear\v;n“ A — Van Halen, When It's Love 17 g Eelindf1 arlisleﬁ (I:ércde 'T" TTn: SNa_ndht
. i 3 E Bomb The Bass, Beat Dis ruce Horns! e Range, The Valley 18 ichard Marx, Hold On To The Nights
New York - O.M.: Steve Kingston 3 39 Taylor Dayne, 1l Always Love You 31 32 Cheap Trick, The Flame 19 19 The Church, Under The Milky Way ﬂ@@ﬂﬂ ﬁ@
1 1 George Michael, One More Try 37 40 india, Dancing On Fire 32 34 Richard Marx, Hold On To The Nights 20 24 Eric Carmen, Make Me Lose Control
2 3 Rick Astley, Together Forever 38 EX TKA, X-Ray Vision A — The System, Coming To America 21 25 Steve Winwood, Roll with It Cleveland 0.M. Kid Leo
3 4 Debbie Gibson, Foolish Beat 39 31 Johnny Hates Jazz, Shattered Dreams A — D.J. Jazzy Jeft & The Fresh Prince, P 22 9 LitaFord, Kiss Me Deadly eve e
4 5 Johnny Kemp, just Got Paid A40 —  Steve Winwood, Roll With It A — Jimmy Barnes, Too Much Ain't Enough L 23 28 Breathe, Hands To Heaven 1 2 Bruce Homsby[& The Range, The Valley
5 6 The Jets, Make It Real A —  Vanessa Williams, The Right Stuft A — Paula Abdul, Knocked Out N z 24 26 Billy Ocean, The Colour Of Love 2 7 Robert Plant, Tall Cool One
6 9 Def Leppard, Pour Some Sugar On Me A — Jeliybean, Jingo A —  New Kids On The Block, Please Don't G wEex 25 27 Chicago, | Don’t Wanna Live Without Y 3 4 Cheap Trick, The Flame
; g T’J B? Sd“fg!. Nite And Day E; & 2'?“? B, § rvlng Love [; = ?crit‘liTPoll‘((Tl F"uerit’{ Rv?gﬁr. Boom gg gg JC|J|mriedf|sshev, Love Changes (Everythi g ? Bna |°'de lj(ushs N(!)e 'Dea(ély I
.J. tad, Supersonic X G.T,1 Need You ony! Toni! Tone!, Little Waiter i ] . . 3 ). Fad, Supersonic aryl Hall John Cates, Everything You
9 10 Daryl Hall John Oates, Everything You EX EX Arlene, We Can Work it Oul EX EX Enc Carmen, Make Me Lose Control Philadelphia P.D.: Charlie Quinn 28 16 Brenda Russell Featuring Joe Esposito, 6 12 INXS, New Sensation
10 12 Michael Jackson, Dirty Diana EX EX Michael Bow, Love And Devotion EX EX Corey Hart, In Your Soul 1 3 Debbie Gibson, Foolish Beat 29 EX The Fat Boys, The Twist 7 3 Midnight Gil, Beds Are Burning
11 2 Gloria Estefan & Miami Sound Machine, EX EX The System, Coming To America EX EX Chicago, | bon't wanna Live without ¥ 2 2 Prince, Alphabet St. 30 EX  Terence Trent D'Arb¥, Sign Your Name 8 11 Michael Jackson, Dirty Diana
1215 Pebbles, Mercedes Boy EX EX Imagination, Instinctual EX EX J.J. Fad, Supersonic 3 1 Rick Astley, Together Forever A — Tiffany, Feelings Of Forever 9 15 Def Leppard, Pour Some Sugar On Me
13 14 Lita Ford, Kiss Me Deadly i EX 33 Eurythmics, You Have Placed A Chill | EX EX Elton John, | Don't Wanna Go On With 4 5 Michael Jackson, Dirty Diana A —  Aerosmith, Rag Doil X 10 10 Van Halen, Black And Blue
1416 Brenda Russell Featuring Joe Esposito, EX EX Hazell Dean, Who's Leaving Who EX EX The Fat Boys, The Twist 5 6 The Jets, Make [t Real EX EX Elisa Fiorillo, Forgive Me For Dreami 11 14 Enc Carmen, Make Me Lose Controf
15 21 The Contours, Po You Love Me EX EX Candy, Dancing Under A Latin Moon EX EX The Moody Blues, | Know You're Out Th 6 7 Bruce Hornsby & The Range, The Vaitey EX EX Corey Hart, in Your Soul 12 13 Rod Stewart, Lost In You
16 18 Poison, Nathin' But A Good Time EX EX Paula Abdul, Knocked Out EX EX Siedah Garrett, Kissing 7 9 Rod Stewart, Lost in You EX EX Gloria Estefan & Miami Sound Machine, 13 16 Poison, Nothin® But A Good Time
i; ;g Ennce,TA!p{'a?f‘t Srtl — g }(l) IB':;rgdaNK. Sgan, It Still Believe EX EX Midnight Oil, Beds Are Burning }g Zg ghe Ch&ych,oggdsr ”Trw_mnll;y Way
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I 10 Brewda K St S B o I RO Of ) DJ one day. Morrow’s road to W"}BC took Oh glrl, The Lady I‘{n Red, Lottﬁ
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PV Baltimore P.D. Chuck Morgan | 8 50 RedSvewamciotn voy cally a matter of playing the right records,”  consternation caused by the mailer and an-
1 Michael Jackson, Dirty Diana 31 EX Taylor Dayne, 'l Always Love You g in his fi g g
22 Poson hothin’ ut A Good Time L e YU Working in his first Southern market, nounced a $50,000 giveaway the following
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B dame e T g Your Name 21 23 Pebbles, Mercedes Boy songs in heavy rotation. A recently moni- the consistency.” RUSSELL SHAW
l 17 18 INXS, New Sensation 22 30 Def Leppard, Pour Some Sugar On Me
22 IL ) JUNE



www.americanradiohistory.com

FM TOKYO SCORES A FIRST ON THE WORLDWIDE
MUSIC SCENE.
THE ONLY SHOW DEEJAYED
BY THE SUPERSTARS THEMSELVES!

Tokyo'’s Saturday
Night Excitement Deadline
10:00—10:55p.m,,
on the Japan FM Network.

Where the Stars
Run the Show!!

From Japan to the World— A grand new radio program with universal appeal,
A new angle on the world's top musical talents—as Deelays
on their very own show!
Super D.J. On Line. The program where everyone’s a winner.
Fans get an inside line on their favorite performers.
Stars reach their audience through a special new media—with fun and
; challenges along the way.
Sponsors win with a smash formula full of talent and human interest.

THANK YOU GUYS. YOU WERE GREAT!

1987. APR(@SURVIVOR/(DKIM WILDE/(BROBBIE NEVIL/@)COREY HART/MAY(2)BERLIN/

(@) TAKANORI JINNAI/GBLEE RITENOUR/@DAVID FOSTER /G)CHICAGO/JUN(®LARRY CARLTON/
(9PAUL YOUNG /QCUTTING CREW/@)DURAN DURAN/JULEOAOYAMA GAKUIN UNIVERSITY »
ATSUGI FESTIVAL /GDGEORGIA SATELLITES/(1BKIYOTAKA SUGIYAMA/@)a ~ ha/AUG(1)GLORIA
ESTEFAN & MIAMI SOUND MACHINE/(8GREGORY ABBOTT/(5SENRI OE/Q)BRUCE HORNSBY /
@)PATTI SMYTH/SEP(E)SAMMY HAGAR (VAN HALEN)/GDANDY TAYLOR/G9SIMPLY RED/

@O YOSHIYUKI OSAWA/OCTRHUMAN LEAGUE/GOSWING CUT SISTERS/()THEN JERICO/
@9BLOW MONKEYS/GDLIVING IN A BOX/NOV(DMANHATTAN TRANSFER/GDHUEY LEWIS &
THE NEWS/@DPET SHOP BOYS/@BO@WY/DEC(5)TM NETWORK/(DGRACE SLICK (STARSHIP)/

(19X'mas song special DJ (JELLYBEAN, THE ALFEE, DEBBIE GIBSON)/QOLISA LISA AND CULT
JAM/1988 JAN(2DEMON KOG URE (SEIKIMATSU)/(@THE ALFEE/(G5GEORGE BENSON/
GIFLEETWOOD MAC/GDJELLYBEAN & ELISA FIORILLO/FEB®PAT METHENY/GDTIFFANY &

THE JETS/@DEBBIE GIBSON & ATLANTIC STARR/@)KAORU KOHIRUIMAKI/MARETHE COVER
GIRLS /GDCARL-SMOKY ISHII (KOME KOME CLUB)/(ORICHARD MARX/@TINA TURNER/
APRQFUMIYA FUJII/(@BO DIDDLEY/GORON WOOD/@SINITTA/G)CLIMIE FISHER/MAY
{DHIDEAKI TOKUNAGA/(DLOS LOBOS/@)BRYAN FERRY/GBRICK ASTLEY/JUN(4ROBBIE

ROBERTSON/QDYES/(§TOTO
COMING NEXT!

JUN@HEART/JUL BOZ SCAGGS/BELINDA CARLISLE/ WHITESNAKE
.

FINTOKYO

JOAU-FM 80MHz

Comments and inquiries are welcome. Please contact “Super D.J. On Line", FM Tokyo
FM TOKYO BROADCASTING CO., LTD. 1-7. KOJIMACHI, CHIYODA-KU, TOKYO 102-80, JAPAN
Phone: Tokyo 03-221-0080/Fax: 03-221-0175/Telex: FM Tokyo J32826
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Manhattanites. At a party in New York celebrating the release of his EMI-
Manhattan album, “Paradise In Gazankulu,” Harry Belafonte relaxed with
several members of the EMI-Manhattan family, including, from left, label

president and CEO Sal Licata and vocalist Dianne Reeves.

~ BY HAVELOCK NELSON

NEW YORK Jive Records is on a
rap roll. Boogie Down Productions’
“By All Means Necessary” has sold
more than 300,000 copies. D.J. Jazzy
Jeff & the Fresh Prince’s “He’s The
D.J., I'm The Rapper” (hip-hop’s
first double album) is gold and
breaking big pop. Whodini's “Open
Sesame’’ is gold, and Kool Moe
Dee’s “How Ya Like Me Now” is
platinum.

It all started in 1982 with the

“Jive Rhythm Tracks” compilation.

PUBLIC ENEMY'S just-released “It Takes A Nation
Of Millions To Hold Us Back” on Def Jam is easily one
of the most controversial albums of the year. Of
course, that distinction is just what its members want.
The Def Jam hip-hop group’s front men, Chuck D and
Flavor Flav, aided by producers Hank Schocklee,
Carl Ryder, and Eric Sadler, are uncompromising
black nationalists whose raps are informed by the
speeches of the Rev. Jesse Jackson, Louis Farrak-
han, Franz Fanon, and by life on the streets of Amer-

Rappers’2nd Def Jam Album Is Provocative, Controversial

There’s No Holding Back Public Enemy

musically. But it is a testament to the new realities of
black music that this record will probably go gold sole-
ly on the basis of club and hip-hop-show play. “It
Takes A Nation Of Millions To Hold Us Back” is a con-
versation with two very angry young black men.

SHORT STUFF: June is the time for black music
compilations. Three promotional-only samplers mak-
ing the rounds are from Elektra, Capitol, and Virgin.

Elektra’s is titled “What's Happening!” and includes

ica. Chuck D claims his
phones were tapped by
The
Rhythm

the FBI after the release
of Public Enemy’s debut

and the
Blues

album, “Yo! Bum Rush
The Show!”’ If that is
true, you can be sure
that this album will thick-
en Chuck D’s FBI file by
several inches.

The rap “Black Steel
In The Hour Of Chaos”
alone may spark another
phone tap. In brief, it is a narrative about a young
black man who refuses to register for the draft, is ar-
rested, and subsequently leads a violent (and success-
ful) prison break aided by the band’s security force
the S1W, aka Security of the First World.

This is not to say that Public Enemy’s rage is direct-
ed solely at “the establishment.” “Night Of The Liv-
ing Bassheads” is a tough-minded attack on drug deal-
ers and their weak-willed clients in which Schocklee, a
master of creative sampling, borrows bits from Run-
D.M.C., James Brown, Farrakhan, and Jackson to ex-
press the band’s disdain.

In fact, the entire album is a hammer-hard critique
of what Public Enemy perceives as the ills ravaging
black America, including television (‘‘She Watch
Channel Zero”) and the media (“Don’t Believe The
Hype”). Some of the album’s other ultradescriptive ti-
tles are “Prophets Of Rage,” “Terminator X To The
Edge Of Panic,” “Mind Terrorist,” “Louder Than A
Bomb,” and the two previously released classic 12-
inch singles “Bring The Noise”” and “Rebel Without A
Pause.”

However, all this political posturing wouldn’t mean
a thing if Public Enemy’s music wasn’t as powerful as
its words. Led by Shocklee’s sonic inventiveness, the
album is a dense blend of samples and live instru-
ments that sounds like no one else. The track on “She
Watch Channel Zero” is as close to black punk rock as
anyone has ever come while still maintaining a dance-
able beat.

“Show Em Whatcha Got” and “Party For Your
Right To Fight” are funky in a very unpredictable
way. People criticize a lot of hip-hop records for an
overreliance on sampling. That criticism is often valid.
On this album, the samples are used to compose aural
collages that are avant-garde and exciting—and can
be danced to.

This record will challenge black radio, lyrically and

by Nelson George-

tracks by Keith Sweat,
Teddy Pendergrass,
Shirley Murdock, Tracy
Chapman, Howard
Hewett, and Grandmas-
ter Flash & the Furious
Five. While Elektra’s set
features a roster domi-
nated by veterans, Vir-
gin’s offering is full of
songs by such fresh,
mostly unknown talents
as Hindsight, Burrell,
and Lavine Hudson as well as by better-known acts
like Deja, Ziggy Marley, and Gary Taylor. Capitol's
“Roots In Rhythm” primarily showcases recent sign-
ings like Suavé, Afrika Bambaataa & Family, Nor-
man Connors, Mantronix, da’Krash, the Gyrlz, Tra-
cie Spencer, Chapter 8, and View From The Hill. Es-
tablished hit makers Melba Moore, in a duet with
Freddie Jackson on “I Can’t Complain,” Meli’sa Mor-
gan, BeBe & CeCe Winans, and rap act the Boogie
Boys are also represented, and in a nice touch, a cut
from a Lee Morgan reisssue, ‘“Ceora,” is included . . .
PolyGram is working hard to build enthusiasm for
Carl Anderson’s “An Act of Love” album. After not
making any headway at CBS, Anderson seems to be a
priority project at a label badly in need of a strong
male vocal contender. The album aims the sometime
actor (he had a part in “The Color Purple”) at Luther
Vandross’ audience ... Anderson’s got some tough
competition from a better-known actor turned singer.
Gregory Hines, under the musical direction of Van-
dross and Marcus Miller, has a tasty self-titled debut
on Epic. The single, “That Girl Wants To Dance With
Me,” is prospering, and there are several strong fol-
low-ups, including “You Need Somebody” and “Love
Don’t Love You Anymore.” The video for ‘“That Girl”
is a rather hot number with the ever-beautiful Pam
Grier as the love interest . . . Kurtis Blow of the origi-
nal old-school rappers is back on the street with the
single and video “Back By Popular Demand” on Poly-
Gram ... The production credits on Melba Moore’s
“I'm In Love” on Capitol reveal the depth of Hush
Management’s production wing, Orpheus Produc-
tions. Except for Kashif, all of the producers involved
(Rahni Song, Brian Morgan & Shelly Morgan, Gene
McFadden, Howard King & Chad, Ernie Poccia,
Vaneese Thomas & Wayne Warnecke) are part of
the Orpheus family. Beau Huggins served as execu-
tive producer.

“That record was really big among
B-boys and DJs,” says Barry Weiss,
Jive’'s VP of marketing/operations.
“It was a combination of that album
being out and Afrika Bambaataa’s
‘Planet Rock’ success that showed
us there was a market for rap and
street-oriented product.”

Later, when Thomas Dolby (an
EMI-Manhattan artist signed to
Jive's publishing arm, Zomba) sub-
mitted a funky, bottom-heavy track,
Weiss suggested getting someone
to rap over it. The label eventually
found not one but two vocalists,
Jahlil Hutchins and Ecstacy. As
Whodini, they added text to Dolby’s
texture. The resulting “Mr. Magic’s
Wand” became a hip-hop hit in the
U.S. and went top 40 throughout
Europe. A follow-up single, “Haunt-
ed House Of Rock,” also scored.

“At this point,” notes Weiss, “we
made a major executive decision:
‘Let’s do an album.”” They did, and
the album sold about 100,000 units.
“Escape,”’ the second Whodini al-
bum, produced by Larry Smith,
went platinum and contains the rap
classics “Friends,” “Five Minutes
Of Funk,” and “Freaks Come Out
At Night.”

In 1983 Jive experimented with a
couple of other New York-based rap
signings. None worked. “At that
time,” says Weiss, ‘“‘we were in the
midst of changing our distribution
from Arista to RCA, and our New
York office was more or less just a
satellite of the London office. Also,
our formula wasn’t in place yet.”

The artists currently on Jive’s
roster were all carefully selected. “I
call a lot of one-stops,” Weiss says.
“Ann Carli [VP of artist develop-
ment] is in touch with press and ra-
dio. We rely on 50% market reaction
[and] 50% ears, as opposed to 100%
ears, which is what we were doing
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Whodini, Jazzy Jeft, Kool Moe Dee Top Roster
Lahel’s Rap Gommitment Is No Jive

before. We believe that if we can
get an act that [already] has a leg
up in the marketplace, we'll be a
step ahead of all these other labels.”

Weiss says Jive's qualitative ap-
proach to A&R has commitment
built in. “We don’t have a large art-
ist roster; we don’t throw shots
against the wall. We put 200% into
every signing because we're into
building artists long term.” So even
though albums by Steady B, School-
ly D, and the Skinny Boys sold few-
er than 150,000 units each, Jive
doesn’t view the albums as flops.
“You can’t rush an artist’s career,”
says Carli. “We know these artists
are talented, and we're going to de-
velop that talent.”

In the past RCA did all of Jive’s
promotion and marketing. Weiss
says, ‘“There’s a Jive product man-
ager that acts as sort of a point
guard within the big system at
RCA, which has been really sup-
portive.” However, Jive is building
its own staff to supplement RCA’s
efforts. The label recently hired Ka-
ren Durant and Chrissy Murray,
who worked together tracking re-
tail accounts for Columbia, as a
team that splits national promotion
duties. Durant works the North-
east, the Midwest, and parts of the
South, while Murray’s specialties
are the mid-Atlantic, the South, and
the West Coast.

“We consider hip-hop our special-
ty, since at Columbia we developed
a close relationship with Def Jam
Records,” says Durant.

“We believe in this music,” says
Weiss. “We are experts in the rap
market as much as anybody in the
world. We’re not just some big com-
pany saying, ‘Hey, this rap thing is
really happening; let's devote half a
million dollars to rap this year.” We
are here for the long run.”
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
15 REPORTERS
LOOSEY'S RAP
RICK JAMES RepRise 4
WATCHING YOU
LOOSE ENDS mca 2
KISS SERIOUS
CHICO DEBARGE moTowN 1
SHAKE YOUR BODY
SUAVE capitoL 4
EVERY SHADE OF LOVE
JESSE JOHNSON aam 5
IN YOUR EYES
"“D-TRAIN" coLumsia 4
YOUR LOVE IS SO DEF
FULL FORCE coLumsia 5
THAT GIRL WANTS TO DANCE
GREGORY HINES epic 4
IT'S GONNA TAKE ALL...
G.KNIGHT/THE PIPS mca 4
I'LL ALWAYS LOVE YOU
TAYLOR DAYNE arista 5

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
2 :\E?(Rz?ms 56 RAEEOQEERS ADPO% REPORTER(S)N
6 16 26 75
9 15 26 50
4 19 24 26
9 10 23 68
9 11 21 44
5 10 19 19
& 7 17 77
6 7 17 76
5 7 16 75
3 8 16 46
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Bilboord Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
e SALES §§ e AIRPLAY §§
24 %g TITLE ARTIST 53 28 %g TITLE ARTIST 53
1 3 Joy TEDDY PENDERGRASS 1 1 1 Joy TEDDY PENDERGRASS 1
2 1 ONE MORE TRY GEORGE MICHAEL 2 2 4 ONE MORE TRY GEORGE MICHAEL 2
3 2 LITTLE WALTER TONY! TONI' TONE! 6 3 5 ALPHABET ST. PRINCE 3
4 5 KEEP RISIN' TO THE TOP DOUG E. FRESH & THE GET FRESH CREW 7 4 7 PARADISE SADE 4
5 8 DIRTY DIANA MICHAEL JACKSON 8 5 8 I'M REAL JAMES BROWN 5
6 6 ALPHABET ST. PRINCE 3 6 10 I'LL PROVE IT TO YOU GREGORY ABBOTT 9
7 12 I'M REAL JAMES BROWN 5 7 15 ROSES ARE RED THE MAC BAND/MCCAMPBELL BROTHERS 14
8 13 PARADISE SADE 4 8 19 THE RIGHT STUFF VANESSA WILLIAMS 16
9 11 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF 10 9 14 SHOULD | SAY YES NU SHOOZ 18
10 9 RUN'S HOUSE RUN-D.M.C. 13 10 16 LET ME TAKE YOU DOWN STACY LATTISAW 19
11 7 JUST GOT PAID JOHNNY KEMP 12 11 2 DIRTY DIANA MICHAEL JACKSON 8
12 15 MOST OF ALL JODY WATLEY 11 12 17 KEEP RISIN' TO THE TOP DOUG E. FRESH & THE GET FRESH CREW 7
13 14 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 15 13 12 MOST OF ALL JODY WATLEY 11
14 19 I'LL PROVE IT TO YOU GREGORY ABBOTT 9 14 3 LITTLE WALTER TONY! TONI TONE! 6
15 4 FLIRT EVELYN “CHAMPAGNE” KING 25 15 21 | CAN'T COMPLAIN MELBA MOORE (DUET WITH FREDDIE JACKSON) 20
16 20 YOU GOTS TO CHILL EPMD 22 16 26 IF IT ISN'T LOVE NEW EDITION 21
17 21 SHOOT 'EM UP MOVIES THE DEELE 17 17 23 SHOOT 'EM UP MOVIES THE DEELE 17
18 16 TIRED OF BEING ALONE THE RIGHT CHOICE 32 18 25 DON'T BE CRUEL BOBBY BROWN 24
19 24 SUPERSONIC J.J. FAD 26 19 11 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 15
20 10 GETIT STEVIE WONDER & MICHAEL JACKSON 28 20 27 SIGN YOUR NAME TERENCE TRENT D'ARBY 23
21 18 MAKE IT REAL THE JETS 29 21 20 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF 10
73 29 | CAN'T COMPLAIN MELBA MOORE (DUET WITH FREDDIE JACKSON) 20 2 28 KNOCKED OUT PAULA ABDUL 27
23 27 ROSES ARE RED THE MAC BAND/MCCAMPBELL BROTHERS 14 23 30 MAMACITA TROOP 30
24 33 THE RIGHT STUFF VANESSA WILLIAMS 16 24 29 SYMPTOMS OF TRUE LOVE TRACIE SPENCER 33
25 28 IT TAKES TWO ROB BASE & DJ E-Z ROCK 35 25 34 GROOVE ME GUY 31
26 35 SHOULD | SAY YES NU SHOOZ 18 26 — OFF ON YOUR OWN (GIRL) AL B. SURE! 36
27 22 NO PAIN, NO GAIN BETTY WRIGHT 37 27 9 JUST GOT PAID JOHNNY KEMP 12
28 34 LET ME TAKE YOU DOWN STACY LATTISAW 19 28 37 OFF THE HOOK (WITH YOUR LOVE) R.J.'S LATEST ARRIVAL 39
29 17 SOMETHING JUST AIN'T RIGHT KEITH SWEAT 50 29 18 RDN'S HOUSE RUN-D.M.C. 13
30 23 |- NITE AND DAY AL B. SURE! 58 30 39 WORK IT TEENA MARIE 40
31 — IF IT ISN'T LOVE NEW EDITION 21 31 33 iT'S A COLD, COLD WORLD! CLUB NOUVEAU 34
32 31 DIVINE EMOTIONS NARADA 43 32 38 THE COLOUR OF LOVE BiLLY OCEAN 38
33 26 MERCEDES BOY PEBBLES 54 33 — | SURRENDER TO YOUR LOVE BY ALL MEANS 42
34 — SIGN YOUR NAME TERENCE TRENT D’ARBY 23 k'] 35 THE LOVERS ALEXANDER O'NEAL 41
35 — DON'T BE CRUEL BOBBY BROWN 24 35 — FOREVER YOURS TONY TERRY 44
36 36 DAYDREAMING MORRIS DAY 45 36 — IT'S GONNA TAKE ALL OUR LOVE GLADYS KNIGHT & THE PIPS 49
37 — KNOCKED OUT PAULA ABDUL 27 37 — SUPERSONIC J.J. FAD 26
38 30 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 65 38 — MARC ANTHONY'S TUNE TYKA NELSON 48
39 — GROOVE ME GUY 31 39 — THAT GIRL WANTS TO DANCE WITH ME GREGORY HINES 52
40 — BETTER DAYS DIANNE REEVES 46 40 36 MAKE IT REAL THE JETS 29
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

§7

n

§1

8

45

61

2

I

15

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

1-23

(Foreign Imported, BMI)

AIN'T NO WAY

(Cotillion, BMI/14th Hour, BMI)

ALPHABET ST.

(Controversy, ASCAP) WBM

BE ALONE TONIGHT (FROM THE FILM “SCHOOL
DAZE")

(WB, ASCAP/Zubaidah, ASCAP)

BETTER DAYS

(Wild Honey, ASCAP/Saganious, ASCAP)
BLUEBERRY GOSSIP

(Crazy People, ASCAP/AImo, ASCAP/K-Daze’s,
ASCAP) CPP

C'EST TO! (IT'S YOU)

(Angel Notes, ASCAP/WB, ASCAP)

COLORS

(Colgems-EMI, ASCAP/Rhyme Syndicate, ASCAP)
THE COLOUR OF LOVE

(Zomba, ASCAP) HL

COMING TO AMERICA

(Ensign, BMI/Tommy Jymi, BMI/Warner-Tamerlane,
BMI1/Smokin' Dog, BMI) CPP

DA'BUTT (FROM THE FILM "*SCHOOL DAZE")
(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie
Songs, ASCAP)

DAYDREAMING

(Ya D Sir, ASCAP/WB, ASCAP)

DINNER FOR TWO

(Jay King Iv, BMI)

DIRTY DIANA

(Mijac, BMI/Warner-Tamerlane, BMI)

OIVINE EMOTIONS

(Gratitude Sky, ASCAP/When Words Collide, BMI)
DO YOU WANNA GO WITH ME

(Jobete, ASCAP/Tall Temptations, ASCAP/Dajoye,
BMI/Ensign, BMI/American League, BMI) CPP
DON'T BE CRUEL

(Hip Trip, BMI/Kear, BMI/Wil-He, BMI) CPP
EVERY SHADE OF LOVE

(Shockadelica, ASCAP/AImo, ASCAP)
EVERYTHING YOUR HEART DESIRES

(Hot-Cha, BMI/Careers, BMI) CPP

FLIRT

(Jobete, ASCAP/R.K.S., ASCAP) CPP

FOREVER YOURS

(King Henry ), ASCAP/Screen Gems-EMI, BMI/Lifo,
BMb)

GET #7

(Jobete, ASCAP/Black Bull, ASCAP) CPP

31

2

21

3 B

GROOVE ME

(Cal-Gene, BM|/Virgin Songs, BMI/DonnI
ASCAP/Zomba, ASCAP) CPP

HUSBAND

(Troutman’s, BM1/Saja, BMI) .

| CAN'T COMPLAIN

(Brite Light, BMI/Summa Group, BMI/Gene
McFadden, BMI/Careers, BMI) CPP

| SURRENDER TO YOUR LOVE

(Island, BMI/Stanton’s Gold, BMI/April Joy, BMI)
IF IT ISN'T LOVE

(Flyte Tyme, ASCAP)

I'LL ALWAYS LOVE YOU

(Auspitz, ASCAP/Lucky-Break, ASCAP)

IFLL PROVE IT TO YOU

(Grabbitt, BMI/SBK Blackwood, BMI)

1'LL WAIT FOR YOU (TAKE YOUR TIME)
(virgin, ASCAP)

I'M IN LOVE

(Zomba, ASCAP)

I'M REAL

(Forceful, BMI/Willesden, BMI/God!ather Of Soul,
BMI)

INDIAN GIVER

(WB, ASCAP/Rainysongs, SESAC/What Songs, SESAC)
IT TAKES TWO

(Protoons, ASCAP/Hikim, ASCAP)

IT'S A COLD, COLD WORLD!

(Jay King IV, BMI/Birth Control, BMI)

IT'S GONNA TAKE ALL OUR LOVE
(Masseed, BMI)

JAM PACKED (AT THE WALL)

(Screen Gems-EMI, BMI)

Joy

(Calloco, BMi/Hip Trip, BM1) CPP

JUST GOT PAID

(Mochrie, ASCAP/Cal-Gene, BMI/Virgin Songs,
BMI/Zomba, ASCAP) CPP

KEEP RISIN' TO THE TOP

(Entertaining, BMI/Danica, BMI)

KICK 1T TO THE CURB

(Daughterson, ASCAP/Almo, ASCAP) CPP
K.LS.S.LN.G.

(Arista, ASCAP/MCA, ASCAP)

KNOCKED OUT

(Kermy, BMI/Hip Trip, BMI) CPP

LET ME TAKE YOU DOWN

(Screen Gems-EM1, BMI/Living Disc, BMI)

. LITTLE WALTER

(PolyGram, ASCAP/Two Tufi-Enuff, BM1) WBM

67

41

81

11

37

39

”

10

65

8

LOOSEY'S RAP

(Stone City, ASCAP/National League, ASCAP)
LOVE MAKES A WOMAN

(Warner-Tamerlane, BMI/Unichappell, BMI)
LOVE STRUCK

(Shockadelica, ASCAP/Almo, ASCAP) CPP

THE LOVERS

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
MAKE 1T REAL

(Meow Baby, ASCAP/Rick Kelly, BMI/Demerie,
ASCAP)

MAMACITA

(Trycep, BMI/Willesden, BMI)

MARC ANTHONY'S TUNE

(Colgems-EMI, ASCAP)

MERCEDES 80Y

(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
MORE THAN A MEMORY

(Glasshouse, BMI/Irving, BMI/Magnolia, BMI)
MOST OF ALL

(Johnny Yuma, BMI/Warner-Tamerlane, BMI/Bertus,
BMI) wBM

MOVE SOMETHIN'

(Pac Jam, BMI)

MY LOVE

(Jobete, ASCAP/Black Bull, ASCAP)

NITE AND DAY

(Al B. Surel International, ASCAP/Key West
International, ASCAP/Across 110th Street,
ASCAP/SBK April, ASCAP)

NO PAIN, NO GAIN

(Miami Spice, ASCAP)

OFF ON YOUR OWN (GIRL)

(Across 110th Street, ASCAP/SBK April, ASCAP)
OFF THE HOOK (WITH YOUR LOVE)

(Arrival, BMI)

ONCE, TWICE, THREE TIMES

(Make It Big, ASCAP/WB, ASCAP/R.KS.,
ASCAP/ Jobete, ASCAP)

ONE MORE TRY

(Chappeil, ASCAP/Morrison Leahy, ASCAP)
PARADISE

(Angel Music Ltd./Silver Angel, ASCAP/Famous,
ASCAP) CPP

PARENTS JUST DON'T UNDERSTAND

(Zomba, ASCAP)

PIANO IN THE DARK

(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwari-village, ASCAP)

R U TUFF ENUFF

(Screen Gems-EMI, BMI/Rebbie’s Music,
BMI/Colgems-EMI, ASCAP)

THE RIGHT STUFF

(RaceR-ex, ASCAP/Kip Teez, ASCAP/PolyGram,
ASCAP)

ROLL WITHIT

(F.S.Limited, PRS/Warner-Tamerlane, BMI/Willin®
David, BMI/Blue Sky Rider, BM1)

ROSES ARE RED

(Kermy, BMI/Hip Trip, BMI) CPP

RUN'S HOUSE

(Protoons, ASCAP/Rush-Groove)

SALLY

(Tee Girl, BMI)

SAY IT AGAIN

(SBK Blackwood, BMI/Henrey Suemay, BMI)
SAY YOU'LL BE

(Street Tuff, ASCAP/Davy D, ASCAP)

SENDING OUT AN S.0S.

(Will Down, ASCAP/Brian R. Jackson, ASCAP/Being,
ASCAP/Dan Vic, BMI/Shakin' Baker Music)
SHAKE YOUR BODY

(Colgems-EMI, ASCAP/Outrageous, ASCAP)
SHOOT 'EM UP MOVIES

(Kenny Nolan, ASCAP/Cross Keys, ASCAP)
SHOULD | SAY YES

(Poolside, BMI)

SIGN YOUR NAME

(Virgin Songs, BMI/Young Terence, BMI) CPP
SLOW STARTER

(Raha, BMI/Black Lion, ASCAP/Captain Z, ASCAP)
SOMETHING JUST AINT RIGHT

(WB, ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP/Zomba,
ASCAP)

SOMETHING YOU CAN FEEL

(Trycep, BMI/Willesden, BMI)

SUPERSONIC

(Beblica, ASCAP)

59 SWEAY

70

52

(Localmotive, BM1/0OP, BMI)

SYMPTOMS OF TRUE LOVE

(Larry Spier, ASCAP/Rolf Budde GmbH, BMI)
TELL ME (DO U WANT MY LOVE) ?

(Mister Johnson's Jams, BMI/Tammi, BMI)
THAT GIRL WANTS TO DANCE WITH ME

(SBK April, ASCAP/Uncle Ronnie's, ASCAP/JVA,
ASCAP)

TIRED OF BEING ALONE

(Irving, BMI/Al Green, BM1) CPP
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A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

LABEL_ NO. OF TITLES
‘ ON CHART
WARNER BROS. (5) 11

Reprise (2)

Cold Chillin’ (1) .

Paisley Park (1) = . ®

. Qwest/Reprise (1)

Sire (1) R
COLUMBIA- 10
MCA(9) ’ 10

Uptown (1) N
EFA. ~ ' 9

Epic (7) ¥ .

Scotti Bros. (1) -

Tabu (1) . . .
ATLANTIC (3) N A

island (2) . - o
* L Ateo (1) . ‘

jRuthless (1) . .

" ASM: ¢ e Lot re
«EMEMANHATTAN ) st -6,
+  Biue Note (1) nd e
“RCA (3) T
we e (2 a3 (e ¢ 5 W
* ARISTA (3)+ Su e
€ v (1) AR
« CAPITOLFY < da o ° 3‘?\%
ELEKTRA(Z) » ~ ~ ™~ 4
. Vintertainment (1) . » ¥ { °

o MOTOWN .
~ POLYGRAM
Wing {2)
Marr_urggl)
MIRGIN 7o
3 PROFILE,
s SLEEPING BJUG (l)
ot an{n
SOLAR g»m
«FHRTSALFSg o
o Coolternpe (1)
« FANTASY |, *s
Reality/Danya (I)
& LUKE SKYYWALKER
{MACOLA -  Fw,,
s Kru-Cut (1) «
_ TOMMY BOY
* TRACK RECORD .
2 TUFF clg‘Y £
VISION a¢
Ms. B (1)

80 TRAPPED IN PHASES
(Crazy People, ASCAP/Almo, ASCAP)
73 TURN OFF THE LIGHTS
(Lon-Hop, BMI)
90 VAPORS
(Cold Chillin’, ASCAP/Martey Marl, ASCAP)
62 VIBE ALIVE

(Hancock, BMI/Enemy, BMI/Mash-A-Mug, BMI/Island,

BMI/What's New Wave, BMI/Irving, BMI) CPP
68 WATCHING YOU
(Virgin, ASCAP/MCA, ASCAP/Brampton, ASCAP)
88 THE WAY YOU LOVE ME
(Wiz Kid, BMI/Irving, BMI) CPP
84  WHAT CHA GONNA DO
(Jay King IV, BMI)
91 WHEN 1 FALL IN LOVE
(Chappell, ASCAP/Intersong, ASCAP)
74 WITH EVERY BEAT OF MY HEART
(Anta, ASCAP/Rare Blue, ASCAP/Colgems-EMI,
ASCAP)
40 WORKIT

(SBK April, ASCAP/Midnight Magnet, ASCAP/Te'Mas.

Eliope, ASCAP)

22 YOU GOTS TO CHiLL
(Beach House, ASCAP)

55 YOUR LOVE IS SO DEF
(Forceful, BM)/Willesden, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
Ht Hal Leonard

WBM Warner Bros.
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Titles with future
chart potential,
based on club play
this week.

. SO IMPORTANT SPARKS CARRERE
. GROOVE MASTER ARROW manGo

. INDIAN GIVER RAINY DAVIS coLumsia

NN bHWN =

. PRETTY BOYS AND PRETTY GIRLS BOOK OF LOVE sie

. DOCTORIN' THE HOUSE COLDCUT FEAT. YAZZ & PLASTIC PEOPLE coLumsia

. | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN mca

BREAKOUTS | SEEEEEE

Titles with future
chart potential,
based on sales
reported this week.

. KLS.S.LN.G. (REMIX) SIEDAH GARRETT qwesT
. BEAT DIS BOMB THE BASS aTH & B'waY
. X-RAY VISION TKA 1ommY BOY

Ot o WN -

. WHO'S LEAVING WHO HAZELL DEAN capitoL

. o . o
8§, CLUB PLAY : 5|8, 12-INCH SINGLES SALES
(Z 5 ‘é’ ;% TITLE Compiled from a national sample of dance club playlists. ARTIST Z, 5 ‘é’ ;% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= ~ ~ 20 LABEL & NUMBER/DISTRIBUTING LABEL = ] o EXs LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * & A& NO.1 %
TROUBLE MERCEDES BOY
@ 3 3 11 MERCURY 870 154.1/POLYGRAM 1 week at No. One STE LS ! ! E 10 MCA 23838 2 weeks at No. One ¢ PEBBLES
2 2 4 10 | MERCEDES BOY mca 23838 @ PEBBLES @ 4 4 8 SUPERSONIC DREAM TEAM 0-96658/ATCO @ J.J.FAD
(3)| 8 | 14 | 5 | THEME FROM S-EXPRESS CaprroLv.15377 ® SEXPRESS 3 | 3| 3 | 10| TOGETHER FOREVER (REMIX) rca 8320 1.RD ® RICK ASTLEY
(@] 6 | 9 | 6 | JINGO (REMIX) cHrvsaus ave.a3206 ® JELLYBEAN 4 | 2 [ 1 | 11| JUSTGOT PAID coLumi 4407588 © JOHNNY KEMP
. SAYIN' SORRY (DON'T MAKE IT RIGHT
5 | 4| 6 | 7 | HOUSE ARREST/JACK'S BACK MERCURY 870 278.1/POLYGRAM ® KRUSH (5D ERIRSEY s | SAYIN SORRY ( ) DENISE LOPEZ
(6)| 9 | 15 | 5 | 'MTIRED OF GETTING PUSHED AROUND 0 MEN A DRUM MACHINE & A TRUMPET 6 | 6 | 11 | 9 | TROUBLE mercURY870 154.1/POLYGRAM © NIA PEEPLES
SAYIN' SORRY (DON'T MAKE IT RIGHT
7 7 1 7 T oa ( ) DENISE LOPEZ 7 9 8 7 ALPHABET ST. PaiSLEY PARK 0-20930/WARNER BROS. ¢ PRINCE
8 1 2 11 JUST GOT PAID coLumsia 44 07588 © JOHNNY KEMP 8 11 12 9 SHOULD | SAY YES? ATLANTIC 0-86599 & NU SHOOZ
@ 13 | 16 6 THE PARTY BIG BEAT BB-0002 KRAZE 9 7 9 9 DIVINE EMOTIONS REPRISE 0-20874/WARNER BROS. © NARADA
10 | 14 | 21 | 5 | SUPERSONIC 0REAM TEAM 0.96658/ATCO ® J.J.FAD USIRIEE| 7 | PARENTSJUSTDON'T UNDERSTAND ® D.J. JAZZY JEFF & THE FRESH PRINCE
11 15 | 17 7 EXTRAORDINARY LOVE ATLANTIC 0-86583 REGINA 11 14 16 7 LITTLE WALTER wING 887 385-1/POLYGRAM © TONY! TONI' TONE!
12 | 17 | 23 | 6 | RIGHT BACK TO YOU ATLANTIC 086574 TEN CITY @A2)| % | 36 | 3 | THE RIGHT STUFF w 887 386.1/POLYGRAM © VANESSA WILLIAMS
Q3| 19 | 28 | 4 | AIRHEAD (REMIX) emman-aTranv.56086 & THOMAS DOLBY (3| 28 | 41 | 3 | THEMEFROM SEXPRESS CapoLv.15377 © S-EXPRESS
22 | 36 | 3 | WHAT'SON YOUR MIND oMMy 8o T6.911 INFORMATION SOCIETY 14 | 18 | 21 | 8 | ALITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP 50074 CEEJAY
15 10 7 10 A LITTLE LOVE (WHAT'S GOING ON) NEXT PLATEAU NP50074 CEEJAY @ 25 2 6 YOU GOT’S TO CHILL FresH FRE-801 18/SLEEPING BAG & EPMD
16 | 16 | 18 | 7 | FORBIDDEN LOVER arisTA ADI 9670 FIRST IMPRESSION 20 | 23 | 6 | WHEN WE KISS syntHicIE 71306.0/RESTLESS & BARDEUX
QAD)| 28 | 35 | 4 | NEW SENSATION ariantic 086572 ® INXS 17 [ 12 | 14 | 8 | BEHIND THE WHEEL/ROUTE 66 SRE 020858 WARNER BROS. # DEPECHE MODE
25 | 29 | 4 | BURNIN' LOVE profie PrO7197 ARTS AND CRAFTS 23 | 25 | 5 | RIGHT BACK TO YOU atiantico86574 TEN CITY
19 | 20 | 2 6 NEW YORK 0aK LAWN OLR 129 MICRO.CHIP LEAGUE 19 8 5 12 | WILD, WILD WEST Jive 1086-1.J0/RCA © KOOL MOE DEE
20| 5 | 1 | 12 | THE PROMISE viran 096662 WHEN IN ROME 24 | 31 | 4 | COLORS warneR 8ROS 0.20936 ICE-T
21 | 26 | 33 | 5 | IWANTYOUR (HANDS ON ME) crRvsaLis avo 43256 # SINEAD O'CONNOR 21| 17 | 17| 8 | MOST OF ALL (REMIX) mca 23825 © JODY WATLEY
(@| 31 | 8 | 3 | SIGNEDIN YOUR BOOK OF LOVE/STICKY FINGERS COMPANY B 2| 2 | 22| 8 | THEPROMISE viroo-96662 WHEN IN ROME
23 12 8 8 MOST OF ALL (REMIX) mca 23825 & JODY WATLEY 23 10 6 14 NITE AND DAY WARNER BROS. 0-20782 @ AL B. SURE!
20 | 28 | 30 | 5 | ALPHABET ST.paisLEv PARK 0-20930/WARNER BROS.  PRINCE 32 | — | 2 | WHAT'S ON YOUR MIND oMy 8oy 18911 INFORMATION SOCIETY
25 [ 27| 31 4 SOME THINGS NEVER CHANGE HoT mix 5 108 CANDY J % | 27| 32 5 JOY asvLUM 0-66766/ELEKTRA ¢ TEDDY PENDERGRASS
% [ 11| 10| 7 | 1SHOULD BE SO LUCKY Gerren0.20914 © KYLIE MINOGUE 31 | 3 | 4 | IMREALSCOMIgROS 429 07805/EPA © JAMES BROWN
2 29 34 4 SYMPTOMS OF TRUE LOVE capITOL v-15368 ¢ TRACIE SPENCER @ 34 35 4 IT TAKES TWO PROFILE PRO-7186 ROB BASE & DJ E-Z ROCK
33 | 40 | 3 | BASS(HOW LOW CAN YOU GO?) (ONDGN 886 3051 /POLYGRAM SIMON HARRIS 28 | 16 | 10 | 15 | DA'BUTT emimanHaTIAN v-56083 SEU.
(@9)| 32 | 39 | 4 | KNOCKED OUT virow 0.96661 © PAULA ABDUL (@] 39 | — | 2 | SAYIT'S GONNA RAIN epic a9 07589/ pa WILL TO POWER
30 21 20 8 BEDS ARE BURNING coLumBIA 44 07852 @ MIDNIGHT OIL 30 19 15 7 RUN'S HOUSE/BEATS TO THE RHYME PrOFILE PRO-7202 & RUN-D.M.C.
- : BLUE MONDAY/TOUCHED BY THE HAND OF GOD
G| 3 2 | WHO'S LEAVING WHO capiroL v-15381 HAZELL DEAN 31 [RESUREE @ | BLOT VORDAY/TOUCH & NEW ORDER
@2D)| 8 | — | 2 | THERIGHT STUFF wi ss7 386.1/P0LYGRAM ® VANESSA WILLIAMS 32 | 21 | 19| 8 | DREAMING asmsp 12258 *OMD.
(33| 37 | — | 2 | SAYIT'SGONNA RAIN e 49 07589/€ P WILL TO POWER (33)| 4 | 50 | 3 | KNOCKED OUT virano 96661 © PAULA ABDUL
KEEP RISIN' TO THE TOP
34 | 30 | 32 | 6 | DOMINION eextrapromMO # SISTERS OF MERCY M | 30| 28| 7 | KEEPRISINTOTI # DOUG E. FRESH & THE GET FRESH CREW
35 36 41 3 JAM PACKED (AT THE WALL) epic 4907803/ P.A NICOLE 35 29 30 6 1 SHOULD BE SO LUCKY GEefFEN 0-20914 & KYLIE MINOGUE
DON'T TURN YOUR LOVE ROSES ARE RED
% | 38 |43 | 3 | DONTTUR PARK AVE FEATURING TONY JENKINS NEWD | 1 | ROSESA # THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS
@D| 4 | 50 | 4 | CHANGE ON ME mcwacso3 CYNTHIA @D| 41 | — | 2 | EXTRAORDINARY LOVE ariantic 086583 REGINA
48 | — 2 I'M REAL scoTTI BROS. 429 07805/E PA. & JAMES BROWN 38 38 46 4 FLIRT (REMIX) EMI.MANHATTAN v-56075 EVELYN “CHAMPAGNE" KING
NEWD | 1 | GOODBYE STRANGER PoLYDOR 887 579.1/POLYGRAM PEPSI & SHIRLIE 43 | — | 2 | NEW SENSATION ATLANTIC 0-86572 ®INXS
a |18 ] 12 | 8 | LOVEIS THE ART CHRYSALIS IMPORT LIVING IN A BOX 5 | — | 2 | DANCING ON THE FIRE JELLYBEAN 0 2087 1/WARNER BROS. INDIA
NEWD | 1 | BEAT DIS arusowar ssz/isiano BOMB THE BASS a1 [ 35| 24 | 8 | LOVESTRUCK aamsp.12265  JESSE JOHNSON
NEW)D 1 DANCING ON THE FIRE JELLYBEAN 0-2087 1 /WARNER BROS. INDIA 42 ki) 26 19 NAUGHTY GIRLS (REMIX)/I SURRENDER Jive 1084-1-JD/RCA & SAMANTHA FOX
@ NEW)D 1 K.I.S.S.I.N.G. (REMIX) QWEST 0-20912/WARNER BROS © SIEDAH GARRETT NEW)D 1 CHANGE ON ME micmac 503 CYNTHIA
NEW)D 1 LITTLE WALTER winG 887 385-1/POLYGRAM ¢ TONY! TONIt TONE! NEW)D 1 PARADISE epic 49 07823/EP.A & SADE
45 | 50 | 48 | 3 | ANOTHER LOVER sumpSTREET )5 1015 MICHELLE AYERS B B B L N OV ORI ERIGERS COMPANY B
6 | 47 | & 3 VIBE ALIVE coLumsia 44 07804 ¢ HERBIE HANCOCK NEW)D 1 GROOVE ME upTOWN 23852/MCA GUY
NEWD | 1 | CHAINS OF LOVE siac PROMO/WARNER BROS, ERASURE NEWD | 1 | IFITISNT LOVE wca 23830 ® NEW EDITION
NEWD 1 RECKLESS caprmoL v-15379 AFRIKA BAMBAATAA & FAMILY WITH UB40 NEW)D 1 BASS (HOW LOW CAN YOU GO?) LONDON 886 305-1/POLYGRAM SIMON HARRIS
BOOM! THERE SHE WAS
NEW) | | | BOOM:THERE SH SCRITTI POLITTI FEATURING ROGER NEWD | 1 | DONTBECRUEL mca23ss1 BOBBY BROWN
(50)| NEWP | 1 | WALKAWAY sicepinG BAGSLx 40136 JOYCE SIMS 45 | 45 | 5 | WECAN WORK IT OUT MDNGHT SUNMSR 1010 ARLENE
0
%
-
o
X
<
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[

. PRETTY BOYS AND PRETTY GIRLS BOOK OF LOVE sire

O Titles with the greatest sales or club play increase this week. ¢ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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New Sounds Show Summer Potential

ALTERED IMAGES: Dance-ori-
ented rock and alternative outlets
should be flourishing these days,
given the wealth of fine new prod-
uct around. First off, ‘‘People
Have The Power” (Arista) marks
the long-awaited return of fave
Patti Smith. This single could be a
monster for her, with enough po-
tential appeal to stretch far be-
yond her dedicated fans. Commer-
cially tight and distinctly Smith,
this lively rhythmic track cooks.
The album is sure to be a treat.

What? You've never heard of
Shriekback? “Go Bang!” (Island)
is bound to change that. Having
polished up its sound with the aid
of producer Richard Burgess, the
eclectic dance outfit has delivered
an album chock-full of hits. What-
ever you do, don’t miss “‘Intoxica-
tion,”” ““Over The Wire,” and
“Nighttown’’ as well as a cover of
K.C. & the Sunshine Band’s “Get
Down Tonight.”

Icelandic quintet the Sugar-
cubes’ sparkling debut album,
“Life’s Too Good” (Elektra), will
appeal to those who've taken to
the precious offerings of, say,
Siouxsie & the Banshees but also
like a more direct edge, as with the
old B-52’s. The album as a whole is
a winner, but picks to click include
““Birthday,” ‘“‘Deus,”” ““Cold-
sweat,” ‘“Motorcrash,” “Mama,”
and “Blue Eyed Pop.”

Take two members of Chame-
leons U.K. and two members of
Music For Aborigines, put them
together and you get the Sun &
the Moon, which has an epony-
mous album debut on Geffen. The
atmospheric, textural rock is best
captured on the tracks ‘“A Matter
Of Conscience,” “The Speed Of
Life,” Limbo-Land,” and the new
12-inch, “Peace In Our Time.”

Blending thoughtful rock ar-
rangements with a crisp rhythm
section is Wire, whose ““A Bell Is A
Cup ... Until It Is Struck” (Enig-
ma, 213-640-6869) is a must for any

Dancing Safely. Men Without Hats
recently brought live performance
back to the stage of famed New York
night spot Palladium with a sellout
show led by chief Hat lvan Dorchuk.
(Photo: Chuck Pulin).

alternative club jock. Besides the
killer track “Kidney Bingos,” try
“The Finest Drops,” “Free Falling
Divisions,” and “The Queen Of

TRAX

by Bill Coleman

Ur” for dance-floor action . . . Nec-
essary vinyl—the Ramones’ ‘“‘Ra-
monesmania’’ (Sire), a two-album
retrospective of the group’s finest
moments spanning the mid-"70s to
the present. What household can
do without “Sheena Is A Punk
Rocker,”” ““Rock’N’Roll High
School,” ‘“Rockaway Beach,” and
“Mama’s Boy” on one record?

Check out the latest from As-
wad. “Distant Thunder” (Mango,
212-995-7800) is a collection of deli-
cious reggae/pop numbers. Of
special interest are ‘“Smokey
Blues” (our fave), “International
Melody,” “Feelings,” and the fab
current single, ‘“Don’t Turn
Around” ... For those craving a
taste of industrial synth, the new
Revolting Cocks album, “You God-
damned Son Of A Bitch” (Wax
Trax, 312-528-8753), is worth a
spin. Featuring members of Minis-
try and Fini Tribe, this assem-
blage’s two-record set is highlight-
ed by “38,” “We Shall Cleanse The
World,” and “TV Mind.”

Also of interest are “Based On A

True Story” (Enigma) from the
Del-Lords; ‘‘Mistress Music’’
(Slash/WB) from Burning Spear;
Jesus & Mary Chain with “Barbed
Wire Kisses’’ (Warner Bros.);
“Bloody Side” (Play It Again Sam/
Wax Trax) by a;GRUMH .. .; Treat
Her Right’s self-titled debut and
Peter Murphy’s ‘“‘Love Hysteria”
(RCA); and “Our Beloved Revolu-
tionary Sweetheart” (Virgin) by
Camper Van Beethoven.

BEATS & PIECES: Faves Grace
Jones and Cocteau Twins have
signed to Capitol. It’s been heavily
rumored that the Beastie Boys will
be flying the Def Jam coop for the
Capitol tower as well .. . Expect a
new single from ESG on Popular
called ‘‘Party Music’’; scheduled to
appear on the flip is a rerecorded
version of the classic “Moody” . ..
In at Larrabee Sound was Jackie
Jackson with producer Robert
Brookins, working on an upcom-
ing solo album for PolyGram. Ex-
pect new material from the Jack-
sons on Epic soon ... Reimy’s
“Speed Of Light” will appear on
the soundtrack to “‘Arthur II,”
which stars Dudley Moore . ..
Speaking of soundtracks, “That’s
The Way It Is” by Mel & Kim is
featured on the Atco collection for
Eddie Murphy’s “Coming To
America” ... Kylie Minogue has
recently completed her album, pro-
duced by Stock, Aitken & Water-
man . . . Ric Wake (Taylor Dayne’s
producer) has completed work
with Appolonia for Warner Bros.
... The Rolling Stones’ classic

“Satisfaction,” as covered by Sa-
mantha Fox, has been remixed by
Freddy Bastone. Also from Bas-
tone is Tone Of The Bass, with
““Straight From Havana’’ on
Fourth Floor Records.

But we're perfect for you: The
proper contact number for Tommy
Boy Records is 212-722-2211, which
we misprinted in the June 11 re-
view of TKA’s “X-Ray Vision.”
Also in that issue was Relation
Inc.’s “First Love, Only Love” on
R&A Records (313-646-8638).

She Looks In Your Eyes. Pretty
Poison lead vocalist Jade Starling
stares intently at the crowd during a
recent headline performance at the
Ritz in New York. (Photo: Chuck Pulin)

Brown Univ. Grad Puts Big Beat On Street

Craig Kallman’s 1-Man Label Pumps Up “The Party’

BY BILL COLEMAN

NEW YORK It's the beginning of
the summer, and the owner and sole
employee of Big Beat Records is
tasting the sweetness of success.
Craig Kallman, a 1987 graduate of
Brown Univ., is riding high with his
second Big Beat release, “The Par-
ty” by Kraze, which is bulleted at
No. 9 on Billboard’s Club Play
chart.

The achievement is quite impres-
sive considering that the one-man
business was formed last fall and
operates out of Kallman’s bedroom.
The 23-year-old Kallman explains
why he decided to start his own la-
bel: “After graduation, | was look-
ing for an A&R gig because [ knew
I wanted to be in the music indus-
try, but people told me I didn’t have
enough experience. So then [ asked
myself, ‘Why should I go work for
another label when [ have my own
ideas for a lot of different rec-
ords?"”’

As might be expected, Kallman is
involved in every aspect of Big
Beat, from the production, mixing,
and editing angles to co-writing,
promotion, and marketing. “I care-
fully select the people I work with
and the records I do. I want Big
Beat to consistently put out great
records, and I want the label, the
artists, and myself to have an easy-
going, almost familylike relation-
ship.” Upcoming projects scheduled
for the next few months include
three efforts produced by Marshall

Jefferson and Byron Stingily (of
Ten City) as well as new Taravhonty
and Kraze singles.

Big Beat’s first release was in Oc-
tober, Taravhonty’s “Join Hands,”
which peaked at No. 25 on Bill-
board’s Club Play chart but was
very well received in specific mar-
kets. It reportedly sold 10,000
copies; with a more cohesive promo-
tional effort, “The Party”’ has re-
portedly already sold upward of the
20,000 mark.

Kraze was originally slated to
sign with Chrysalis as Moonfou,
which scored last year with the un-
derground hit “Shut Up.” After the
deal had been pending for six
months, the band decided to sign
with Big Beat and adopt a different
name. Future releases will probably
bear both names. Kallman says the
band’s strong songwriting and per-
formance ability will sustain their
longevity. “l feel they’ll be able to
broaden the scope of where house
music is going by giving it a harder
edge. As time goes by and we work
on their sound and develop it, |
think it should find mass appeal.”

But chart success isn’t the deter-
mining factor for, nor the sole rea-
son behind, Big Beat. “Indepen-
dents are an avenue to take records
that may not be mainstream and ex-
pose them to people who aren’t nor-
mally going to hear them,” says
Kallman. “The great thing for me
about being an independent is that [
can listen to or produce anything
and put it on record, an ability thata

lot of labels abuse. For the most
part, that ability will be used in a
positive way to put out stuff major
labels won't take a chance on.”

Kallman cites his three-year stint
as a regional college rep for CBS as
providing food for thought on how
“certain records could get lost in
the shuffle.”

But working 16-hour days must
take its toll. “It hasn’t been a limita-
tion yet, but it is soon to become one
as things get more and more in-
volved,” says Kallman. Besides run-
ning the label, Kallman pulls week-
ly DJ stints in local nightspots
around the city.

“I think that’s why my product
has remained in the house-music
and underground genre,” he says.
“Being a DJ, that’s what I can work
best as far as promotion and sales
are concerned. As I develop the
staff and the artists, I'll expand the
sound of the label, but until then I'l]
continue with this exciting music
form.”

Big Beat sells its records on a
c.0.d. basis to one-stops and retail
outlets. Only the larger retail ac-
counts take them on consignment.

Kallman doesn’t see Big Beat’s
newfound success as a threat to the
other dance-oriented independents
as much as it is a plus for indepen-
dent labels in general. “It’s been
good, because basically we're all in
it together, so the more good rec-
ords that are out, the more people
there are in stores that can be ex-
posed to other good records out.”
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S0 There. Julian Lennon was in attendance at the Roxy in Los Angeles when
U.K. duo So recently appeared there, showcasing songs from its debut EMI-
Manhattan album, “Horseshoe In The Glove.” Pictured after the show are
L.ennon and So's Mark Long and Marcus Bell.

BY CHRIS MORRIS

LOS ANGELES “The Decline Of
Western Civilization Part II: The
Metal Years,” Penelope Spheeris’
documentary about L.A.’s heavy met-
al music and culture, is being
launched this month through the co-
operative efforts of Capitol Records,
I.R.S. Records’ film and television
arm, and the feature’s theatrical dis-
tributor.

The film—an absorbing, funny,
and often bitingly satirical look at
contemporary heavy metal, from top-
line performers to star-struck street-
level “wanna-bes”’—premiered June
3 at the Pacific Cinerama Dome in
Los Angeles.

The L.A. engagement followed a
special invitational screening June 1
at the Dome and a party for 1,300
people, including a number of local

Due to a production error, Steve Gett’s arrival in
London was prematurely flagged in last week’s issue.
The Billboard talent editor’s coverage of the U.K.
scene starts in this week’s column.

I.ONDON CALLING: Back in its native Blighty for a
couple of weeks, The Beat has returned amid a flurry of
activity on the Brit music scene. Following the Prince’s
Trust concerts (Billboard, June 18) and the Nelson Man-
dela 70th birthday extravaganza (see story, this issue),
the action is really starting to

heat up on the summer concert

U.K. Summer Scene Has Superstar Sizzle;
Michael, Springsteen, Jackson Tour

have just hit the stores here. Highlights include “Provi-
sion,” the long-awaited new album from Scritti Politti;
“Wolf,” the latest solo album from Hugh Cornwell of
the Stranglers; and “The First Of A Million Kisses,” the
debut set from Fairground Attraction, which includes
the group’s recent U.K. No. 1 smash, “Perfect.”
Compared to U.S. prices, the cost of front-line product
in British record shops seems relatively steep. Vinyl and
cassette versions of new albums run at about $12, while
their CD counterparts will set you back about $22. There
are plenty of CD singles being
released, both 3-inch and 5-inch,

circuit here, with superstars like
George Michael, Bruce
Springsteen, and Michael
Jackson coming over for eager-
ly anticipated tours.

On June 10, the night before

THE == BEAT
1 [N

STEVE GETT IN LONDON

which generally go for about $8
each. It's little wonder, there-
fore, that U.S. retail outfits that
dare to stock imports these days
are having to charge top dollar.
Still on the retail front, Tower

the Mandela megabash, Michael
played his debut U.K. solo con-
cert at London’s Earls Court, the first of five shows
(June 10-15) at the venue. The Bearded One was in fine
form at the opening date, delighting the sellout crowd
with songs from his “Faith” album as well as a selection
of faves from the Wham! days. Both musically and visu-
ally, Michael puts on a hot show—definitely not to be
missed. The Faith tour hits the U.S. Aug. 6 in Washing-
ton, D.C.

Springsteen’s Tunnel Of Love Express tour makes its
first U.K. stop Tuesday (21) at Villa Park, Birmingham.
The Boss is playing a total of five shows at soccer stadi-
ums here. Following a second Villa Park date Wednes-
day (22), Springsteen plays London’s Wembley Stadium
on Saturday (25). His fleeting Brit visit will end with two
shows, July 9-10, at Bramall Lane, Sheffield. To coincide
with the tour, CBS U.K. has released ‘“Tougher Than
The Rest” as the latest single from “Tunnel Of Love.”
The 12-inch vinyl and CD versions feature “Roulette”
and live versions of “Be True” and “Born To Run.”

Shortly after Springsteen departs, Jackson arrives for
his first-ever solo dates here, which will include a record-
breaking marathon stint at Wembley Stadium. All of
Jacko’s UK. concerts sold out way in advance, and the
London police have discovered a fiendish plot to flood
ticket scalpers with a staggering 14,000 forged tickets
for the Wembley dates.

Incidentally, during a recent press conference in
Rome, manager Frank DiL.eo confirmed that Jackson’s
pet chimp, Bubbles, will be on hand for the Brit shows.

HOT SONGS: During the first week of its Brit trip, The
Beat has been checking out a variety of albums that

Records is looking to expand its
U.K. operations. With its flag-
ship store located in Picadilly Circus, Tower is now ea-
ger to open shops in Birmingham, Cambridge, Croydon,
Glasgow, Leeds, Liverpool, Manchester, and Newcastle.

SHORT TAKES: Veteran Brit rock group Status Quo
is touring here through July 7 in support of its 23rd al-
bum, the just-released “Ain’t Complaining.” Dates are
being sponsored by the Harp Lager company ... As-
wad, All About Eve, Go West, Howard Jones, the
Stranglers, Joe Strummer, Aztec Camera, Big Audio
Dynamite, the Damned, and New Model Army were
among the acts scheduled to appear at Festival ‘88 (Am-
nesty International Festival Of Youth), to be held June
18-19 at the Milton Keynes Bowl ... A 90-minute televi-
sion special of the recent Prince’s Trust shows will be
screened here Thursday (23) on Channel 4.

HOT AIRWAVES: The latest venture for Richard
Branson’s Virgin empire is Radio Radio, a syndicated
U.K. radio network that will have a bias toward album
tracks rather than top 40 material. Scheduled to start op-
erating July 1, the network will offer four shows be-
tween 10 p.m. and 6 a.m., with additional programming
to be added in September. (Story, page 67).

Former BBC Radio One producer Chris Vezey has
been enlisted as Radio Radio’s head of music; a number
of top British DJs have also been recruited.

The powerful Radio One is not worried about having
to compete with the Virgin venture, however. “It’s
about as much a threat to Radio One as [Branson’s] hot-
air-balloon escapade was to trans-Atlantic travel,” says
a BBC spokesman.

metal stars, at the home of Miles
Copeland, I.R.S. founder/chairman
and “Decline I1” co-executive produc-
er.

Distributor New Line Cinema will
open the picture in some 30 major
U.S. markets through the summer; a
New York opening is scheduled for
some time this month.

In late May, Capitol, which has a
number of the film’s featured bands
on its roster, issued the “Decline 11"
soundtrack album, which is almost
entirely composed of previously unre-
leased tracks. The album’s first sin-
gle is Megadeth’s “In My Darkest
Hour”; the label is servicing a 12-inch
single and a Spheeris-directed video
of the song.

“Decline I1,” a sequel of sorts to
Spheeris’ striking 1980 documentary
on L.A. punk rock, is the first theatri-
cal feature produced by LR.S. World
Media, which was founded in 1987.

According to I.R.S. World Media
president and “Decline II” co-execu-
tive producer Paul Colichman,
Spheeris told the company that a doc-
umentary about the local metal scene
was her “pet project.”

I.R.S. gave the production the
green light and shooting began last
September, with producers Jonathan
Dayton and Valerie Faris and L.R.S.
World Media production VP Daniel
Raskov overseeing the project.

Filming was completed in Febru-
ary; the production cost just under $1
million, according to Colichman.

The new film is a creative reunion
of sorts for LR.S. and the team of

l.R.S., Gapitol Launch L.A. ‘Decline’

Spheeris Film Documents Metal Scene

Dayton and Faris—the pair directed
“The Cutting Edge,” L.R.S.” monthly
left-field music program for MTV,
from 1983-1986.

New Line Cinema, which has a
four-picture deal with L.R.S,, is dis-
tributing the feature worldwide in all
media with the exception of U.S.
home video; RCA/Columbia Home
Video holds the U.S. videocassette
rights.

Although LR.S. metal act Seduce
appears in “Decline I1,” I.R.S. World
Media decided that putting out the
soundtrack album on the I.R.S. label
might not be the best approach, ac-
cording to Colichman: “We realized
that so many of the metal bands
weren’t on LR.S. and that it made
sense to be with a company that had
a lot of metal acts on their label.”

According to Capitol associate di-
rector of A&R Tim Devine, he assem-
bled the soundtrack album with
Spheeris and Rachel Matthews of
Capitol's A&R department with the
objective of creating a “street” feel
for the package.

Devine says the other labels that
have acts involved in “Decline II"—
including MCA (Alice Cooper), Gef-
fen (Guns N’ Roses), Chrysalis (Ar-
mored Saint), Metal Blade (Lizzie
Borden), Elektra (Faster Pussycat),
and GWR (Motorhead)—have of-
fered their cooperation in the project.

Capitol will promote the album
with screenings tied to radio and re-
tail, video club nights, and local and
national video contests.

On ‘Vivid,” Rockers Redefine Black Pop
Reid’s Living Golour Sizzles

BY BRUCE HARING

NEW YORK What color is Living
Colour? Guitarist Vernon Reid feels
having to explain the name of his
band is part of the problem.

Reid, a founder of the Black Rock
Coalition, an organization dedicated
to combating racial stereotypes in the
music business, bowed with his band
on Epic Records in May with “Vivid,”
a blistering set of hard rock powered
by frantic guitar solos.

The music breaks the familiar
molds that have characterized black
music in the '80s, a “ghettoization”
Reid has fought with a passion.

“It’s weird that I have to explain,”
Reid says. “No one questions that
Toto is all white. Hall & Oates’
newest release is straight-up black
pop, and nobody blinks an eye. It
speaks to the way music is so segre-
gated; people should let the music
speak and deal with everything else
secondarily. It shows that this band is
viewed as an anomaly.”

With “Vivid,” Reid returns to soil
unmined by black pop for some time,
showing hard rock influences from
Jimi Hendrix to Carlos Santana and
featuring a guitar workout that
should interest any guitar enthusiast.

“The last original idea was Prince,”
Reid declares of black pop, a genre he
once described as “close to artistical-
ly dead.”

“That isn’t to slam any particular

person, but things [in black pop] have
been variations on the Prince idea,”
he says. “It’s a problem throughout
popular music: There's no new
ideas.” Reid intends such album
burners as “Which Way To America”
and “Cult Of Personality” to shake
the status quo. Produced by Ed Sta-
sium—"‘really a rock’n’roll produc-
er,” Reid says— “Vivid” leaps out of
the box with ‘“‘a barely controlled
frenzy,” according to Reid.

The album is being marketed to
college and album rock radio, but
Reid hopes black radio can perk up its
ears to his sound.

“When you listen to black radio in
New York and L.A,, it’s very conser-
vative, but the South and Midwest
are progressive,” he says. “Our start-
ing-off point is college and [album
rock radio], and we’re hoping to get a
couple of cuts on top 40 if we get a
foothold. A 12-inch remix is a possibil-
ity for the dance market.”

Public Enemy makes a cameo on
the track “Funny Vibe,” while David
Byrne penned ‘““Memories Can’t
Wait,” a song “Colourized” by the
band’s hard-charging attack.

Living Colour is playing club and
college dates while waiting to see if
the album will take off. Larger ven-
ues may be next. If so, Reid says,
opening-act possibilities would in-
clude “bands that attract a kind of
eclectic following, probably left-of-
center bands gaining popularity.”
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Why are these people smiling?

They are Albert G. Ruben & Company-

and they have established an exclusive relation-
ship with TRANSAMERICA INSURANCE CO.,
through the offices of K & K Insurance Agency,

inc., Corporate headquarters Fort Wayne, Indiana.

This exclusive relationship is certain to profoundly
impact the Entertainment/Leisure Industry.

Ruben has remained a leader in the field of
Entertainment Insurance for over 25 years. The
new exclusive continues Ruben’s tradition of
innovation, quality of service and strength of
market. K & K Insurance Agency, Inc. has provided

North America with a complete range of inno-
vative insurance programs for the Sports/
Leisure/Entertainment Industries for 35 years.
Since its founding in 1952, K & K has been
acknowledged as a leader in this dynamic field.
The exclusive relationship between these
two organizations includes coverages for concert
promoters, music venues, touring groups, single
event concerts, touring support services,
Broadway and legitimate theatres and
multi-purpose venues like convention
centers and civic auditoriums.

So tell your clients the news. They can design a package for you that will make everybody smile.

In New York In Los Angeles In Beverly Hills INSIURIAINIGE
George Walden/Matthew Coulter Jack Chutuk/Scott Miine 1l She! Bachrach/John Hamby
{212} 627-7400 {213) 551-1101 {213) 274-8891

ARTIST
DEVELOPMENTS

SUPER '70s

After producing more than 1,500
shows highlighting classic bands
from the '60s, David Fishof Produc-
tions is gearing up for the launch of
the Super "70s Fest, a summer con-
cert tour that will present five acts
from the "70s—the original Bach-
man Turner Overdrive, Rare
Earth, Grand Funk Railroad’s
Mark Farner, and Dr. Hook’s Ray
Sawyer.

“Our main focus for tours in re-
cent years has been the music of the
’60s, however this year we have
moved our focus up a decade,” says
Howard Silverman, VP of Fishof
Productions, which is also handling
this summer’s Dirty Dancing tour.

According to Silverman, running
time for shows on the Super "70s
Fest tour will be just under three
hours. “Our tours encompass many
bands and are factored around find-
ing the right chemistry so that there
is a flow between one artist and the
next,” he says.

The Super *70s Fest tour will be
launched July 8 at the Kirby Center,
Wilkes-Barre, Pa., with dates
booked through the summer.

REYNE SHINES

Among the latest wave of Austra-
lian acts to emerge on the scene
here is James Reyne, formerly of
the band Australian Crawl, which
enjoyed a good deal of success down
under. Capitol Records recently is-
sued Reyne’s self-titled debut solo
album following its successful run
on the charts in Australia, where it
has been certified triple platinum
and spawned three hit singles.

“The album came out in Australia
about eight months ago and took off
straight away over there,” says
Reyne. “After Australian Crawl
split, I though there might have
been a backlash with me going solo,
but that wasn’t the case.”

During its seven-year history,
Australian Crawl recorded four stu-
dio albums and two live sets. “One
album came out here on Geffen, but
nothing happened with it,” says
Reyne. “We broke up because we'd
done everything we possibly could in
Australia, but there was no real in-
terest anywhere else. We're all
friends, so we decided to save the
friendships and split the band.”

After the group disbanded, Reyne
immediately came to Los Angeles,
where he connected with Roger Da-
vies’ management company, which
also represents Tina Turner. A deal
was inked with Capitol, and Reyne
cut his debut album last year with
Davitt Sigerson producing.

“I knew I had to get signed direct-
ly to an American record company
and have American management if I
really wanted to do something
here,” says Reyne.

Following some recent U.S. promo
activities, plans call for Reyne to
tour Australia through June. He
hopes to play live dates here in Au-
gust. “I have a great band, so I
want to come back and do that,” he
says.

Artist Developments s edited by
Steve Gett.
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Ghilds Puts Her
Dreams To Work

BY CHRIS MORRIS

LOS ANGELES Have label deal,
will travel: New A&M singer/song-
writer Toni Childs trekked to London,
Paris, and even Africa to record her
debut album, “Union.”

“It’s kind of like you have a dream,
and then if you dream wild enough,
then maybe the wild things take you
there,” Childs says.

A series of fortuitous circum-
stances helped Childs land her major
musical collaborator, David Ricketts
of A&M act David & David; her man-
ager, Perry Watts-Russell of M.E.C.
Management, which also handles
Berlin; and her label contract with
A&M.

When her local club group Toni &
the Movers split in 1981, Childs
moved to England, where she spent
the next four years writing and per-
forming. She returned to Los Ange-
les in early 1986, and met Ricketts
shortly thereafter when the two
worked together on the soundtrack
for the film “Echo Park.”

Producer David Tickle, who has
worked with Peter Gabriel and Split
Enz, was recruited by the artists af-
ter recommendations from Childs’
publishing company and from
Warner Bros. associate director of
A&R Felix Chamberlain.

Childs ultimately found a sympa-
thetic ear for her demo work in
Watts-Russell.

“I saw Perry, and he really liked
the tape and just started sending it
out,” Childs says. “A&M called us
right away, we had a meeting, and
they said, ‘You want to use our studio
to do more demos?””’

Ultimately signed to A&M, Childs
convinced the label to let her record
in Africa—the singer’s dream since
she recorded a single in Los Angeles
with a Kenyan vocalist in 1981—after
a Los Angeles studio owner tipped
her to an inexpensive mobile studio in
Swaziland.

“Mr. Tickle put together an amaz-
ing package for it to happen,” Childs
says. “It was so good that [A&M]
couldn’t turn it down. They had maps
of the ‘Union’ expedition in this black
folder, with the figures, all the
flights, how much it would cost, the
people, the places we would stay.”

En route to Africa, the singer
made stops at studios in London and
Paris to add overdubs to basic tracks
cut in Los Angeles.

She is tentatively set to begin a
U.S. tour in mid-June.

Unsurpassed in Quality
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165 West 46th Street, N.Y 10036

(212) 382-0233

Everyone Who’s Anyone
Will Be There! Will You?

PANELS:

ISUNDAY JULY 17
"D) Trish (North & South Batiroom)
2:

:00pm
Chain Retaiters & New Music (Astor)
Geotf Mayfield (Retai Editor. Biliboard) (Moderator)
Rick Dabbis (RCA Records)
Jm Cawley (Arista Records)
Jm Caparro (Epic Records)
Stan Goman (Tower Records)
Phylls Purpero (Record World)
Howard Gabrel (Cambat/impostant/Relativity Records)
Larey Ganes (Musicland)
Australia Market Survey: What's Hot Down Under
(Dutfy/Columbia)
David Nowk (P West Coast ASR CBS Records)
(Moderator)

4:30pm
Independent Lahels: Meeting the Major Challenge
(North Balkroom)
Fred Munao (President Select Records) (Moderator )
Ron Albert (Vision Records)
Cathy Jacobson (4th & Broadway Records)
George Hocutt (CRD)
Bran Turner (Prionity Records)
Pat Monaco (Landmark)
Clay Pasternak {Action Music)
Art Kass {Sutra Records)

Today's
(South Baltroom)
Andy Somers (Vice-President FBI) (Moderator)
Johnny Zazula (Megatorce Records/Crazed Management)
Tom Zutaw (Gefien Records)
Michael Schnapp (SPV/Steamhammer Records)
Cheis Williamson (Rock Hotet Records)
Daina Dartin (Gircus Magazine)
Steve “Doc” Wacholz (Sabotage)

Lz O'Mara (WZBC Radio)

Mark Cohen (Elektra Records)

Todd Bisson {Virgin Records)

Steve Balcom (WXYZ Radio)

DOR Conclave (Dutfy/Cotumbia)

Stacy Banet (Nat'l Ciub Promotions IRS Records) {Leader

MONDAY, JULY 18

10:30am
Keynote Address (North & South Baliroom)
Paut McGuinness (Principle Management)

1:30pm

Rock Indies (North Ballroom)

Bil Hein (CEO Enigma Records) (Moderator)

Barry Tenenbaum (Dutch East Inda)

Garry Strassburg (Akernative Tentacles}

Derek Birkett (One Litde Indian)

John Hudson (Link Records)

Censorship (South Baliroom)

Howard Bloom (President. The Howard Bloom

Organization) (Moderator)

Luther Campbell (Luke Skyywalker Records)

Dave Marsh {Rock n'Rotl Confidential)

Pat Fagin (Free Congress Foundation)

Leanne Katz (Natonal Coabtion Aganst Censorship)

Siopp Porveous (The Freedom Writer)

Jobn Scaghotu (WBAI Radio)

Video Overview (Astor Balircom)

Michael Reinert [Dir Business Aflars Rowe International)

(Moderator]

Jeannie Matayus: (BMG/RCA Records)

Steve Schnwr (Elekera Records)

Celia Hirshman (Vis-Ability}

Tima Surmeloglu (Sound & Vision)

Mark Levinson Esq (Epsten & Levy)

Tim Devine {Capitol Records)

Euro Crossover: internationalization Of Music

(Schubert)

Michael Wynen (Polydor - France) (Moderator)

Emanuel DeBertell (Editions Virgin)

Jacques Sanpan (Polygram - France)

Workd Music: Dancing to

(Astor)
Vera Brandes (Label Director, Intuition Records)
(Moderator)
Jerry Rappaport (Mango Records)
Jumbo Van Renen (Virgin Earth Works)
Martn Meppiel (Manager)
Gary Himmeltarb (Ras Records)
Kip Hanrahan (Amencan Clave’)
Riska Mutareth (Som ds Gente)
Soundtrack Deal: A Mock Negotiation (Majestic)
Don Friedman £3q (Grubman, Indursky & Schindler)
Bob Flax (Grubman. Indursky & Schindter)
Ronme Dashev (Cooper. Epsten & Hurwita)
€lliot Lurve (20th Century Fox)
Don Hoffman (RCA Records)
Scandinavia Market Survey (Duffy/Columbia)
Jonas Spostrom (MNW Records) (Moderator)
Peter Yngen {Mistior Records)
Jesper Bay (Genlyd Grammofon)
Stefan Lagerstrom (Sonet Music)
Lars-Ake Hiort {Amalthea Grammofon)
Per Kwman (Wire Records)
Uleich Hillebrand (Radwm)
Pool Directors Conclave (Kem/Sullivan)
Dave Costanza (Atantic Records) {Leader)
Maro Ros (Polygram Records) (Leader)
6:30pm
Songwriters (North Baliroom)
Bobby Weinstein (Ass't VP Writer-Publishers Relauons
NY. BMI) (Moderator)
Tel Te Rock in the
(South Baliroorm)
Rick Dutia (Vice-President Island Records) (Moderator)
Bores Grebenshikoy (Artst)
Artium Troitsky
Peter Jenner (Sincere Management)
The Rap Summit i (Astor)
Tom Sitverman (Charman, Tommy Boy Music)
(Moderator)
Luther Campbell {Luke Skyywalker Records)
Mie Allen
Fred Munao (Select)
Ed Kerby (KDAY Rado—LA)
Will Sokolov (Skeeping Bag)
Bil Stephney (Def am Records)
Music Marketing & Sponsorthip: Catching The
Wave Or Swimming With The Sharks (Schubert)
Josh Simans (President Rave Communications)
{Moderator)
Ron Christensson (Adoiph-Coors Company) .
Danny Socolof (Marketing Entertanment Group)
John Wasser (Sports Entectainment Group)
Mark Kreiss (Westwood One Companies)
Lyor Cohen (Rush Management)
Hans Kruger (Dl A Deal)
.

:30pm
College Radio (Majestic)
Andy Dunkiey (Semar Editor, Rockpool) (Moderator}
Dave Gottlieb (KFIC Radro)
Brian Long (SST Records)
Josh Rosenthal (WCDB Radio)
Brian Stubbs (KJHK Radvo)

: Can't Live With ‘Em, Can’t Live
Without "Em
(Majestic)
Peter Thall £sq (Levine. Thall & Plotiun) (Moderator)
Dave Renzer (Zomba Enterprises/five Records)
1 Beriner (Mitchell Silverberg & Knupp)
Susan Dodes {(Warner/Chappell Music)
Alan Fried (BM Music)
Linda Komorsky (Fizgerald Hartiey)
Andrew Goldmark (Compaser & Lyricist)
Dance & Street Music Conclave (Duffy/Cotumbia)
Rodd Houston {Ass't to Chairman, Tommy Boy Music)
(Leader)
3:30pm
Racism: A C. (North
Reebee Garofolo (Moderator)
Nona Hendryx (Artist)
Neison George {Journalnt)
Fred Rasheed (NAACP)
Tanya Blackwood (RIAA)
$1.000,000 Worth of Mitakes (South Baliroom)
Tom Siverman (Charman Tommy Boy Music)
(Moderator)
Mary Schiacter (Prelude/ Mic Mac)
Ed Kushims (West End/Vinylmania)
Sylvia Robnson (Sugar HilBon-Ami)
Publishing: Back Door To A Record Deal (Astor}
Jerry Love (Creatve Director. Famous Music Corp}
{Maderator)
Dedre OHara (SBK Music Publishing)
Holly Green (Jobette Music Publishing)
Andy Darrow (MCA Records)
Michael Caplan (Epic Records)
Kate Hyman (Chrysals Records)
Steve Allen (Buddy Alien Management)
Chuck Rue (EMI/Screen Gems)
New Tech in the Marketplace (Schubert)
Stan Cornyn (Pres.dent, Warner New Media) (Moderator)
Hi-NRG Conclave (Majestic)
Casey Jones (Dance Music Report) (Leader)
G.AS. Market Survey: Making A Mark On Husic
(Dutfy/Columbia)
Peter Koepke (Atiantic Records) (Moderator)
Peter Matthias (SPY—Schaliplatten)
Kurt Thielen (Rough Trade—Germany)
Burkhardt Seder (Zensor Musik Produktion)
Wolfgang Bruew (intercord Record Service)
Luther Menertzhagen (EMIElectrola)

(Dex GS/Palydor)
Scumeck Sabottka (Music Consuiting Team)
Regional Music Association Meeting
(Kern/Sultivan)
$:30pm
Publicity (North Balroom)
Rateigh Pinskey (Presdent. The Raleigh Group Lid)
(Moderator)
Cary Baker {IRS Records)
Tracy Hill (Rhino Records)
Frank Radice (CNIN)
Rick Orienza (Engma Records)
Tracy Jordan {Arista Records)
Rick: Stofsky (Entertainment Tonight)
Stuart Cohn (MTV)

Mark Pucc (Mark Puce Assoc ates)
i Radio: T,

g The
Rating Game
(South Baliroom)
Dawn Hood (Afterrative Radio Editor The HardReport)
(Moderator)
Denis McNamara (WDRE Radioy
Bruce McDonald (WFNX Rado!
Mke Marrone (WHTG Radio}
joha Sigler (BMG/RCA Records)
Steve Tipp {Warner Brothers Records)
Ruchard Sands (KITS Radio)
Jm Keller (KJET Rado)
Jutson (WOXY Rado)
Merchandising: It's What's Up Front That Counts
(Astor)
Dan Beck (VP Product Development Epc Recordss
(Moderator)
Intermational Beat (Schubert)
Cory Robbins (President Profile Records) (Moderator)
€ddie O'Laughiin (Next Plateau)
Curts Urbina (SOS Emergency Records)
Chris Frantz (Music Of Life)
Steve Waish (D)Souset)
Bran Carter (BCM)
Pete Tong (London Records |
Hardcore/Speedcore Conclave (Majesti)
Chris wHiamson (Rock Horel) (Leader |
Japan Market Survey (Duffy/Colmbia)
Jack Matsumura (Manager, CBS Sony Group)
(Moderator)
Ichiro Asazuma (Fuji Pacific Musi)
Tom Sasa (Pony Canyon)
Kazu Utsunomiya (Virgin Ten)
Elichiro Naitoh (Amuse America)
Video Conclave (closed) (Kern/Sullivan)
Shelley Howard (Video Dancestand} (Co-Leader )
Doug Cerrone (MCA Records} (Co-Leader) of
T:30pm
24 Hours For Life Open Meeting (Astor)

TUESDAY JULY 19
11:00am
Talent & Booking (North Baliroom)
Rob Light (Agent. CAA) (Moderator)
John Scher (Monarch Entertanment}
UK Record Companies: Grass Roots to Mass Appeal
{South Balroom)
Richard Ogden (Moderator)
Peter Walmsley (Rough Trade Records)
Marun Heath (Rhythm King)
DJs vs Management: New Music Format? (South
Bakroom)

)
Ir:s Dilton (Nat'l Alternative Promotion Dir Virgin
Records) (Moderator)
Phi Dickerson (The Smart Place)
Bruce Godwin (Club Numbers Record Rack)
Pop, Classical, jazz & Workd: The New Modern
Music? (Schubert)
Bob Hurwitz (VP & GM. Nonesuch Records} (Moderator »
Andy Summers {Artst}
Verna Gills (Soundscape)
Speciatty Retail (Majestic)
Steve Knutson (Nat'I Sales & Marketing D ¢ Tommy Boy
Music) (Moderator)
Mark Miler (Twn CitiesMorthern Lights)
Steve Manney (SPV Records)
Gary Sperraza (Apollo Records)
Jue Panebianco {Warner Brothers Recordy)
Bob Say (Moby Disc)
Video Tech (Duffy/Cohmbia)
Jeff Rowe [VH.1) {Moderator)

00pm
Video D & 3 (North

3:00pm
ALR: Attitude & Resistance (North Ballroom)
Danny Heaps (Nick Wechader & Assoc | (Moderator)
Karin Berg (Warner Brothers Records)
N.gel Grange (Ensign Records)
Che s Parry 'Fiction Records)
Larry Yasgur {Vendetta Records)
Tony Berg (Producer)
Music Journalsm (South Batiroom)
ira Robbins (Freeiance Music Journalst) (Moderator)
Don McLeese (Chicago Sun T mes)
Bl Flanagan (Mus:can)
Gina Arnold {Freelance Muscc Journal sth
fan Cranna (Smash His)
Danny Schechter (20120)
Steve Perry (Buaz)
Crossover Radio: Allies Across The Airwaves
{Astor)
Michael Elbs (A3t Dr of Charts Bullboard) {Moderator)
joe! Salkowtz {Hot 103 Radio)
Steve Hegwood (WLUM Aadio)
Bl Tanner (Power 96 Rac:o)
Je#f Wyatt (Power 106/KPWR Radio)
Litigation &
Jay Morgenstern {Warner-Chappell Mus.c
Stan Soocher (Entertanment Law & Finance)
3:00pm
Making A Video For Under $15,000; Originators
Not kmitators (Majestic)
Lz Silver (Producer Frone Row Films) (Moderator)
C ndy Keefer {The F Im Sgndicate'C-F Ims)
Fab Five Freddy (Director)
Gary Pin (Profile Records)
Paul Rackman {Envis.on)
Bart Devaney (Engma Records)
Dave Kenda)) (MTV—120 Mnutes)
Andrea Ambandos (Isiand Telepctures)
Canada Market Survey: Living tn The Shadow
(Dufty/Columbia)
David Farrell (Publsher The Record) [Moderator)
Deane Cameron (Capitol Records)
Domin.que Zgarka (Electric Distr buton)
Ivar Hamiton (CFNY Rado}
Ed Glinert £sq
$:00pm
Producens (North Balroom)
Steve Ralbovsky (A&M Records} (Moderator)
Hal Willner
Angela Winbush
Dave Stewart
Teddy Riley
Vic Male
Record Deal: A Follow Up (Astor)
fudy Tt Esq (Moderator)
Coat Mund Arust)
Howard Siegel. Esq (Prycr Cashman Shermen & Fiyon)
Ron Wikox (CBS Records)
Susan Henderson (MCA Music)
Robert Alien
Indie Talent & Booking (Schubert)
Frank Riley (President Venture Booking) {Moderator)
Seth Hurwitz (IMP 9 30 Chub)
Scott Geltman (JAM)
Steve Martin (MBA)
Karen Glauber (A&M Records)
Jackson Haring (Manager —Camper Van Beethoven)
David Ayers (Twn Tone RecordsManager —Soul Asytum)
Vince Bannon (Brass Ring Product.ons)
Scrategios & Tactics of Radio Promo (Majestic)
Linda Kirishjian (Mge Nat1 Album Promoton. CBS
Records) (Moderator)
Ray Gmener (Elektra Records)

( )
b

Benekux Market Survey; On The Edge of the

Ed Stenberg (President. Rockamerics) (Moderator )
Oebbie Samuelson (Coiumbia Records)
Lynn Healy (Vivid Productions)
Tony Vanden End (Director)
Michael Hamiyn (M.drught Fms)
Sex & Rock (South Baliroom)
Tony Wilson (Factory Records) {Moderator)
Michael Rosenblatt (Geffen Records)
Karen Finley (Artst)
John Sex [Arust)
Amta Sarko (D] International)
Mchael Catien {Artist)
Jose Chinga {Artisty
1

Racord Deal: Mock Negotiation (Astor)

Jay Cooper Esq (Cooper, Epstein & Hurewdz)
{Moderator) .

Lee Phill ps, Esq (Mannat. Pheips et al }

Muchae( Sukin. £sq (Berger & Stengut)

Michael | Pollack (Arista Records)

Norman Stoliman. Esq

Marketing Metal: The Battle Plan ( )
Walter O'Brien (President. Concrete Mgmt) (Moderator)
Bran Slagel (Meual Blade Records)

Ida Langsam (Pubkic | Publicity)

John Drtvmar (FBI)

Howard Gabr.el (Important/Relativity/Combat)

Soul Music, Souled Out! (Majestic)

International Talent & Booking (Duffy/Cohumbia)
Wayne Forte (ITG) (Moderator)

(Dutfy/Coksmbia)

Ruud facobs (Managing D-. Boudisque Records)
(Moderator)

D rk DeVries (Viegn Recardsh

Bert Burms (Indhsc)

Richard Denekamp (CBS Records)

Peter Schoonhaven (The Company)

Fred Berkhout (EuropopBoudisque)

Music Video Association Meeting (Kern/Sultivan)

ip Glass Con (

WEDNESDAY JULY 20
“::pmms, & Record Company Face-Off (North
Balroom
Contemporary Marketing & Promo (South
Balroom

)
Crag Kostich (VP Contemporary Music. Wamer Bros
Records} (Moderator}
Nick Cucc) (Rough Trade Records)
Mark Kates (Geffen Records)
Mchele Block (Arista Records)
Fred Ehelch (CBS Records)
Andrew Kipnes (AAM)
Randy Roberts (Polygram Records)
Marty Diamond (Uni Records)
Musec Technology 2001 (Astor)
Paul Rice (Manager. Sam Ash) {Moderator)

Poal Directors & Labebs (Schubert)
Mark Beaven (President Advanced Alternative Meda)
(Moderator )
Shaye Sultwood (Warner Brothers Records)
Bobby Davis (SURE)
Dan Miller (Dove Dance Kings)
Karen Kennedy (North Texas Dance Mus:c Assoc)
Dannie (FUT) fames (impact Record Pool)
scensing & Sub

g (Majestic)
Kendall Minter Esq {Wood Wilams, Rafaisky & Marris)
(Moderator)

Booking Track Dates (Duffy/Columbia)

Vito Bruno (Palladium) {Moderator)

Bob Caviano (Bob Caviano Enterpeaes Inc )

Colin Davie (john Sherry Enterpries)

john Ade (General Talent International)

Don Nedier (McFadden Ventures/DNA Management}
Betty Kelapre (Betty Of Troy)

Rose Cooley (ICM)

Gary Branck {1235 Club)

Boban (Dance Musc Report)

1:00pm

Managers (North Baliroom)

Jeff Rowland (KCM) (Moder ator)

81 Curbishiey

Johony Zazua (Meg: Recordy/Crazed
Nightclubbing (South Ballroom)

Frank Rocco {Co-Owner The World) {(Moderator)
Michaet Alig (Scenemaker)

Nick Trulocke (Discoteque/Big Bash Orgamzation)
Toshiaki Umeza (Odeon Nghtclub/Farrah International)
Dean McGovern (Alcohol Salad asaland)
Recording Enginwers (Astor)

Kurt Munkacs) (The Living Room/Euphorb,a Prod)
{Moderator)

Bob Ludw.g (Masterdisk)

RAB Radio (Schubert)

Graham Armatrong (The R&B Report} (Moderator)
Jack Patterson (KOAM Rado—LA)

Lyn Tolliver (WZAK Radio—Cleveland}

Jimmy Smith (KKDA Radio—Dalias)

Fred Buggs (WBLS Rado—NY)

Jerry Rushin (WEDR Rado—Miarmi)

Alternstive Press (Majestic)

Vernon Re:d {(Artst/Living Colour. Epic Records}
(Moderator)

Scott Becker {Option}

Reyne Cuccura {Rockpoot)

Harry Allen (Hip Hop ActivistMedia Assasin)
Bran Cullman (SPIN Magazne)

Greg Beaudon {The 8ob)

Jack Rabng (The Big Takeover)

The Big Chill: Canadian Synchronization and
Copyright Developmaents (Duffy/Columbia)
Julie Lpsius (President, Ht & Run/Lpservices)
(Moderator)

Payi Besry (CMRAA)

Ronald Gertz (The Clearinghouse Limnted)

Thomas A Dickerson Esq

3:00pm
Remixers (North Baliroom) ]
Bruce Forest (Moderator)
Will Sokolov (Sleeping Bag Records)
Ken Komusar (Atlant.c Records)
Dav.d Cole
Video Programmers (South Balroom)
Mitch Rowen (Publisher. CVC Video Report) (Moderator)
Steve Leeds (MTV Networks)
Jles Ashford (Noghteracks)
Mike Ousley (Tracks & Facts)
Wally Ashby (Music V-deo Cannection)
Darryl Ohet (Awomatic}
Constance Wodhinger (Hit Video USA)
Kate Ingram (U TV)
Lus Perego
On The Road: Live Act Touring (Astor)
Joe Plotkin (Rado City Music Hall Productions)
{Moderator)
3:00pm
International Radio Survey: The Sounds Heard
The Workl

(Schubert)

Lex Harding (Veronica Broadcastng) (Moderator)
Rainer Cabanis (Rado Hamburg)

Going It Alone: Independent Record Production &
Marketing (Majestic)

John Baskind (Exec Dre New Mus< Distnbuton Servce)
(Moderator)

Larry Stanley, Esq

Rick Brown (Mofungo)

Elhot Sharp (Zoar Records/Dossier Records)

Kramer (Nose. NY/Shimmy Dic)

Small Club Booking Condlave (Duffy/Cokumbie)
Carol L Schutzbank (Pres.dent. Modern Music &
Entertainment) (Leader)

$:30pm
Artists (North & South Baliroom)

Rudolf (Nog e { )

Michael Callen
Henry Rollins

ittt NEW MUSIC SEMINAR 9 = July 16-20, 1988
MARRIOTT MARQUIS HOTEL = NEW YORK CITY

S EMTNAR

Including NEW YORK NIGHTS: The International Music Festival

FOR REGISTRATION INFORMATION CALL: (212) 473-4343

NEW MUSIC SEMINAR * 632 Broadway, New York, NY 10012, Tel: (212) 473-4343

Fax: (212) 353-3162, Telex: 446737 NMS NYK, E-mail 62758238
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TALENT IN ACTION

MONSTERS OF ROCK
Tampa Stadium, Tampa, Fla.

AS THOUSANDS thrust their
fists skyward to each thundering
beat and played air guitar with ev-
ery squealing riff, Van Halen's
Monsters Of Rock tour made the
third stop on its 23-city itinerary
here June 5. The performances—
by Van Halen, the Scorpions, Dok-
ken, Metallica, and Kingdom
Come—proved that all heavy met-
al rock is not created equal.

Headliner Van Halen, which
played for two hours, benefited
from having the longest set and
from elaborate lighting and pyro-
technic effects. In addition, the
tunes the group played run much
closer to pop than to head-banging
rock. Opening with “Summer
Nights,” the band drew heavily
from its two most recent albums,
the newly released “OU812"” and
its predecessor, “5150.”" Older
numbers included ‘‘Panama,”
“Runnin’ With The Devil,” and the
Kinks’ “You Really Got Me.”

Stadium showmanship abound-
ed. A screaming Sammy Hagar
scampered the full 168 feet of the
stage, showing no ill effects from
a back injury suffered during the
tour’s debut May 27. Michael An-
thony comically smashed his bass
during a solo. Alex Van Halen
played multiple drum hits on a
spark-shooting rotating platform.
And the boyish Eddie Van Halen
played flashy but solid solos that
at their best sounded like music
from a frantic string quartet.

Hagar’s guitar work freed Ed-
die Van Halen to play synthesizer
on such numbers as “Why Can't
This Be Love.” But Hagar’s vocal
overkill was grating. And he still
can’t match the humor or lamboy-
ance of former front man David
Lee Roth.

Appropriately, the Monsters
show was framed by nods to the
pioneering metal band Led Zeppe-
lin. Amid skyrocketing fireworks,
Van Halen closed the concert with
Zeppelin's “Rock And Roll.” Nine
hours earlier, Kindgom Come had
opened the show with its Led-lined
sound, delivering a 40-minute set
of songs from its debut album.

Metallica followed Kingdom
Come and thrashed away at a
speed sure to produce, as one of
their song titles puts it, “Whip-
lash.” Compared with songs from
other bands on the bill, Metallica’s
material showed almost no conces-
sions to pop accessibility. Yet the
dark vision of James Hatfield’s
lyrics and the rude force of the
band’s attack made for some of the
show’s most compelling rock.

Dokken offered pointed lyrics of
its own in “Kiss Of Death,” a met-
al anthem for the AIDS era. But
most of the band’s songs sounded
derivative, and lead singer Don
Dokken's expletive-strewn stage
patter was wearisome.

The Scorpions, expected to tour
later this summer as arena head-
liners on the strength of their top
five album “Savage Amusement,”
preceded Van Halen to the stage.
Lead wailer Klaus Maine formed a
campy chorus line with guitarists
Rudolf Schenker and Matthias
Jabs and bassist Francis Buchholz.
Unfortunately, the Scorpions’
songwriting is as elementary as
their choreography. Similarly built

Hot Licks. Stevie Ray Vaughan gets
into a guitar break while opening for
Robert Plant at New Jersey’s
Meadowlands Arena. (Photo: Chuck
Pulin)

tunes like ““Big City Night,”
“Rhythm Of Love,” and “No One
Like You" repeated cliché chorus-
es between crunching and shriek-
ing guitar parts.

As a daylong display of muscle-
flexing music, the Monsters Of
Rock offered a simplistic, roaring
escape. THOM DUFFY

REBA McENTIRE
STEVE WARINER
Fox Theatre
Atlanta, Ga.

THE FACES IN THIS CROWD
floated well beyond the confines of
the 25-to-54-year-old demographic pic-
ture frame that country music nor-
mally claims as its own. Playing to a
sold-out house, Reba McEntire and
opening act Steve Wariner heard
their best efforts consistently punc-
tuated by youthful (and frequently
indiscriminate) screams of enthusi-
asm. From security guards to stage
sets, the feel was more rock than ru-
ral.

McEntire opened her lengthy set
with a minimovie about her musical
development and road life and then
neatly segued into the live portion
with her by-now-standard a cappella
version of “Sweet Dreams.” McEn-
tire’s voice is a wondrous instru-
ment—and so powerful at times it
threatens to shrivel the lyrics. On this
night, however, she had it all in bal-
ance, backed by a six-piece band and
two female harmonizers.

By fusing her early Mercury hits
into gemlike medleys, the four-time
Country Music Assn. top female vo-
calist managed to do virtually every-
one’s favorites. The R&B section—
which featured her covers of “Re-
spect” and “Sunday Kind Of Love”—
was artistically the riskiest, but she
came through with the kind of believ-
able soulfulness that does much to
account for her country popularity. It
was evident from her range of mate-
rial that the MCA artist is chafing at
the traditional structures of country
music.

McEntire chatted easily with the
crowd, but her show was a model of
good pacing. Her most dramatically
effective piece was her subtle re-
working of “Candle In The Wind” to
fit the life of Patsy Cline, obviously
one of her major vocal influences.

Wariner—who could be credited
for a lot of the teen attendance—was
a superb opener. He ranged effort-
lessly from such moving ballads as
“Some Fools Never Learn” and
“What [ Didn’t Do” to the rocking
“Feels So Good With You Tonight.”
He's a superstar waiting for discov-
ery. EDWARD MORRIS

> BOXSCORE

TOP CONCERT
GROSSES

-

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PINK FLOYD * Giants Stadium June 3-4 $2,389,635 107,568 Monarch Entertainment Bureau
East Rutherford, N.J. $22.50 seflout John Scher Presents
PINK FLOYD Olympic Stadium May 11 $1,168,235 5 48,761 Donald K. Donald Prods.
Montreal, Quebec ($1,438,450 Canadian) 55,000
$29.50
PINK FLOYD Stadium, Exhibition Place May 13 $1,014,204 47017 Concert Prods. International
Toronto, Ontario (51,245,950 Canadian) 50,000
$26.75
PINK FLOYD Robest F. Kennedy Memorial June 1 $1,003,185 44,586 Cellar Door Prods.
Stadium Starplex $22.50 sellout
Washington, D.C.
AC/DC Met Center June 4-5 $475,808 718 . Jam Prods.
WHITE LION Bloomington, Minn. $17.50 35,000 Company 7
seflout
DEPECHE MODE Jones Beach Theatre June 3-4 $397,098 25,364 Ron Delsener Enterprises
OMD Wantagh, N.Y. $19.50 seflout -
ROBERT PLANT Popiar Creek Music Theatre May 29 $337,252 23,291 Nederlander Organization
MISSION U.K. Hoffman Estates, Ill. $20/315 sefloyt
RUN-D.M.C. Spectrum May 29 $285,780 17,888 G Street Express
J.D. JAZZY JEFF & THE FRESH Philadelphia, Pa. $16.50/314 setlout
PRINCE
EV. .
PUBLIC ENEMY
ROBERT PLANT Pine Knob Music Theatre May 28 $276,685 16,331 Nederlander Organization
MISSION UK. Clarkston, Mich. $20/315 16,643
LYNYRD SKYNYRD Chariotte Coliseum June 4 $256,640 13,998 C & C Entertainment
THE ROSSINGTON BAND Charlotte, N.C. $20 20,000 Concert Promotions/
GEORGIA SATELLITES Southern Promotions
WITNESS i Kalidescope Prods.
ROBERT PLANT Great Woods Center for the May 20 $256,520 14811 Don Law Co.
STEVIE RAY VAUGHAN & DOUBLE | Performing Arts $21/315 seflout in-house
TROUBLE Mansfield, Mass.
AC/DC Copps Coliseum May 12 $244 356 14348 Concert Prods. International
L.A. GUNS Hamiiton, Ontario {3$298,261 Canadian) seffout Donald K. Donald Prods.
$21.50
WHOOPI GOLDBERG Fisher Theatre April 28-30 $218,725 9,064 Nederlander Organization
Detroit, Mich. $25/320 10,445
AC/DC Freedom Hall, Kentucky Fair & May 24 $213,020 13578 Sunshine Promotions
L.A. GUNS Exposition Center $16.50/$15.50 19,000
Louisville, Ky.
ROBERT PLANT Montreal Forum May 7 212,51 10,652 Donald K. Donald Prods.
STEVIE RAY VAUGHAN & DOUBLE | Montreal, Quebec ($260,974 Canadian) 12,500
TROUBLE $24.50
THE POINTER SISTERS Westbury Music Fair May 14-16 $203,610 8,586 Music Fair Prods.
BYRON ALLEN Westbury, N.Y. $27.50 sellout
ROBERT PLANT Merriweather Post Pavilion May 22 $192,795 11,180 Nederlander Organization
KING'S X Columbia, Md. $20/315 15,172
LYNYRD SKYNYRD Orange Co. Convention/Civic May 28 $187,660 10,814 C & C Entertainment
THE ROSSINGTON BAND Center $20 11,000 Concert Promotions/
GEORGIA SATELLITES Orlando, Fla. Southern Promotions
WITNESS Magic Prods.
ROBERT PLANT Senator Nat G. Kiefer UNO June 6 $182,893 10598 . Beaver Prods.
MISSION U.K. Lakefront Arena $17.50 seflout
Univ. of New Orleans -
New Orleans, La.
AC/DC Arena, Dane Co. Exposition June 3 $174,808 10,100 Stardate Prods.
WHITE LION Center $17.50 seflout
Madison, Wis.
INXS Memorial Coliseum Complex May 28 3168234 10,19 Media One
STEEL PULSE Portland, Ore. $16.50 11,135
JOHN COUGAR MELLENCAMP Memorial Coliseum Complex June 2 $166,093 8978 Media One
Portland, Ore. $18.50 10,471
WHOOP! GOLDBERG The Guthrie Theatre May 13-15 $165,599 6,924 in-house
Minneapolis, Minn. $24.95/$19.95 7,205
AC/DC Ottawa Civic Center May 11 $157,605 9,026 Bass Clef Entertainment
L.A. GUNS Ottawa, Ontario ($194,059 Canadian) sellout Concert Prods. International
$21.50 Donald K. Donald Prods.
THE BEACH BOYS Mud Istand Amphitheatre June 4 $156,994 9,539 Mid-South Concerts
SOUTHERN PACIFIC Memphis, Tenn. $16.50 sellout
RUN-D.M.C. Baltimore Arena May 28 $155,212 10,349 G Street Express
U.E. Baltimore, Md. $16/314 13,641
D.J. JAZZY JEFF & THE FRESH
PRINCE
PUBLIC ENEMY
CHRIS THOMAS
AEROSMITH Olympic Saddledome May 14 $155,140 10,197 Concert Prods. International
WHITE LION Calgary, Alberta ($190,202 Canadian) 17,305
$21/819.50
LYNYRD SKYNYRD Arena, Greensboro Coliseum June 2 $150,815 9,184 C & C Entertainment
THE ROSSINGTON BAND Complex $17.50 12,000 Concert Promotions/Southern
Greensboro, N.C. Promotions
ROBERT PLANT Ottawa Civic Center May 8 $137,056 7,194 Bass Clef Entertainment
STEVIE RAY VAUGHAN & DOUBLE | Ottawa, Ontario ($169,059 Canadian) 10,000 Concert Prods. international
TROUBLE $23.50 Donald K. Donald Prods.
ROBERT PLANT Met Center May 31 $130,916 139 s | Jam Prods.
MISSION UK. Bloomi Minn. $17.50/316.50 12,500 3¢ | Company 7
RUN-D.M.C. Carolina Coliseum_ June 4 $130,176 3,690 G Street Express
Ev. Univ. of South Caralina $16 . 1,000
PUBLIC ENEMY Columbia, S.C. 5
J.D. JAZZY JEFF & THE FRESH
PRINCE i
RUN-D.M.C. Charlotte Coliseum June 5 $129,216 3734 G Street Express
EU. Charlotte, N.C. $16/314 11000
PUBLIC ENEMY o - )
D.J. JAZZY JEFF & THE FRESH
PRINCE &
KOOL MOE DEE E

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4278; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville

at 615-321-4250.
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ENTERTAINMENT INC.
Talent Agency 212-752-8040

Exclusively Representing:

BRITNY FOX

JOHN CAFFERTY AND
THE BEAVER BROWN BAND

ERIC CARMEN
JOE COCKER
RODNEY DANGERFIELD
ANDREW DICE CLAY

THE DIRTY DANCING
CONCERT TOUR

JOHN ENTWISTLE
DEBBIE GIBSON
PETER HIMMELMAN

JOAN JETT AND
THE BLACKHEARTS

BILLY JOEL
TED NUGENT
PRETTY POISON
TIMES TWO

For Booking Information Contact:
Dennis Arfa, President
Lori Angelo, Tammy Burgess, Adam Kornfeld
48 E. 50th Street, N.Y., N.Y. 10022 212-752-8040
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Fans Feel Fair Event Was Flat On Star Favorites

BY DEBBIE HOLLEY

NASHVILLE According to a Bill-
board end-of-event survey, many
Country Music Fan Fair-goers were
disappointed in this year’s roster of
performers. In addition, several
people offered suggestions for
changing or modifying the event,
which suffered a drop in attendance
from 1987.

The Country Music Assn. is not re-
sponsible for the label shows, ex-
plains Jo Walker-Meador, the CMA’s
executive director. “Everyone can’t
perform,” says Meador. “Fans did
get a good opportunity to see the art-
ists in the exhibition area this year.
There were some really good shows

out there. Unfortunately the fans
won’t see their favorites every year.”

The prevalent opinion among those
polled was that the number of major
artists in the label shows has less-
ened each year and that 1988’s roster
was diluted with too many new art-
ists, several of whom the fans hadn’t
heard of or who were vaguely recog-
nized from appearances on The Nash-
ville Network’s “Nashville Now” pro-
gram. Some said they felt the labels
used Fan Fair simply to showcase all
their new talent.

Out of 50 random on-site inter-
views, 37 country listeners expected
to see Randy Travis perform. A com-
parable number intended to see both
Travis and Reba McEntire perform.

Neither appeared on stage.

Travis spent nearly two hours sign-
ing autographs in his booth and more
than an hour in the Warner Bros.
booth. Additionally, Travis spent an
entire evening at his fan club dinner,
where he signed autographs until 2
a.m. According to Janice Azrak,
Warner Bros. VP of press and artist
development, “Travis would have
been on stage had he not had a con-
flict with his schedule. He left for Eu-
rope on Wednesday.”

CBS Records’ director of A&R
Margie Hunt responded to the fan
disenchantment by pointing out that
labels have only two hours to show-
case talent. “We try to give the fans
the best of both worlds—the old and

FAN FAIR FLOTSAM ’88. That wonderful country
institution, Fan Fair, finally pulled the curtain on its
17th edition (June 6-12), leaving in its wake hordes of
glazed-eyed country music fans who were treated to
more stars than you’ll find in Hillbilly Heaven. As the
dust settles after the departure of some 23,000 fully
saturated Fan Fairgoers, heading back to such places
as Arkansas and Australia, New York and New Zea-
land, let’s take a look at some of the highlights:

The Mercury/PolyGram Records show spanned the

Country Showcase Attracts 23,000

Looking Back At 17th Annual Fan Fair

(Dwight’s smiling nowadays), and Yoakam gave new
spark to Owens, one of country music’s all-time
greats. They were sensational on “Streets Of Bakers-
field.”

RCA Records put the spotlight on some of its newer
acts. K.T. Oslin demonstrated just how far she has
come in one year as she closed the show. Oslin looks
and sings better every time she graces a stage. Host
Vince Gill drew some chuckles from the multitude at
the falrgrounds raceway after K.T. left the stage.

; Deadpanned Gill, “K.T.

Hall and Mel Tillis to
such new acts as David
Lynn Jones and Donna
Meade. Lynn Anderson,
who belted out “Under
The Boardwalk” support-
ed by three black back-
ground singers wearing

spectrum from estab-
lished names like Tom T.
Nashville

shades and tuxes, sound-
ed better than she has in
ages. The Everly Broth-
ers made a surprise appearance in their first Nashville
performance in some 25 years. Kathy Mattea was pre-
sented with an award onstage for holding the No. 1
spot atop the Billboard Hot Country Singles chart for
two consecutive weeks (a rarity nowadays) with
“Eighteen Wheels And A Dozen Roses.” The Everly
Brothers concluded the show with a powerful version
of “Bye Bye Love,” joined by label mates Hall, Ander-
son, Jones, Mattea, Meade, Tillis, and Larry Boone.

Charlie Daniels and his band helped make the CBS
Records show a scorcher. One of the strongest Dan-
iels songs in several years has to be “Uneasy Rider
1988,”” which should be on his next album and is a like-
ly future single. Ricky Van Shelton scored hot and
heavy with his fans during his solid performance. Roy
Wunsch and his Nashville CBS execs played hosts to
new label president Tommy Mottola. Famed restau-
rateur Mario Ferrari welcomed the CBS crew aboard
his 103-foot yacht on the Cumberland River and treat-
ed them to a grand lunch. Then, CBS hosted a lun-
cheon at Mario’s restaurant for Nashville music indus-
try leaders.

Wolfman Jack was the colorful MC for the enjoy-
able Warner Bros. show, which was stolen by k.d.
lang (who almost made off with Fan Fair itself). The
talented space cadet was accurate when she sang her
closing number, “I'll Be Back.” The McCarters also
sang and clogged their way into the fans’ hearts.
Southern Pacific showed its Doobie Brothers/Cree-
dence Clearwater Revival heritage with a sizzling
set, which included some of the finest instrumentation
this side of the Eagles with the rollicking, raucous
rhythm of “Midnight Highway.” And the oddest coun-
try couple of all time—Buck Owens and Dwight Yoa-
kam—proved that the pairing worked perfectly. Ow-
ens worked miracles with Yoakam’s demeanor

by Gerry Wood

has left the bulldmg ”

Marie Osmond looked
splendid in her pink outfit
at the Capitol Records
show. Johnny Rodri-
guez, making good on his
comeback attempt,
stirred the crowd, and the
most outrageous group
in country music, Sawyer
Brown, led by Mark
Miller in an outfit that
would have gotten him kicked off Fantasy Island,
showed why country music’s demographics have got-
ten younger, as hundreds of youthful fans surged to-
ward the stage.

Crowd favorite Charley Pride drew the most enthu-
siastic response at the 16th Avenue Records show.
New act Canyon made an impressive Fan Fair debut
for the label.

At the MCA Records show, the Desert Rose Band
was brilliant. Patty Loveless, the beautiful Kentucky
chanteuse, gained a standing ovation and an encore
with a song that should be recycled as a single, “After
AllL”

Hosted by Shelly Mangrum, a knockout in her own
right, the MTM Records show again demonstrated the
fast-rising popularity of MTM’s femme fatale book-
ends, Holly Dunn and Judy Rodman.

The major label shows weren’t the only ones worth
watching. The acts that performed in the Cajun show-
case, who have only two speeds—off and full-blast—
put on a rousing show; such songwriters as Lisa Sil-
ver and Bob Morrison proved they can also sing with
the best of them at a songwriters’ showcase; foreign
acts proved that country music talent isn’t limited to
U.S. borders during the international show; and such
indie acts as Tim Malchak and Darlene Austin, which
played the independent label show, re-emphasized the
fact that there is a hotbed of talent on indie labels.
From the opening bluegrass show to the closing
Grand Master’s Fiddling Championship, the music
made it a week to remember.

And it wasn’t all confined to the big stages: While
the Odessa Chuck Wagon Gang dished out thousands
of barbecue lunches, such acts as Julie Anne, Jerry
Jaramillo, and Kathy Bee gained strong audience re-
sponse with their performances.

the new, but Fan Fair falls during a
really heavy tour time. A lot of the
new artists who are not heavily on
the road yet are naturally going to be
available. The superstars often have
commitments on the road.”

Fan clubs were a controversial top-
ic among the fans interviewed. Many
felt the artists should devote as much
time to Fan Fair in general as they do
to their clubs.

A five-year Fan Fair veteran from
Mt. Pleasant, Mich., voiced the feel-
ings of many by saying he wanted to
see more of the older artists per-
form—*“the ones whose songs we
know, like Conway Twitty, George
Strait, Alabama, and Loretta Lynn.”

“We look for major headliners each
year,” says Janet Rickman, publicist
for MCA Records, Nashville, “but we
really try to create a balance of up-
and-coming along with established
artists so that we have a different
Fan Fair show each year.”

Added one fan, “They’ve taken all
the big stars away.” She was refer-
ring to a two-night event at the
Grand Ole Opry House—an event
that cost attendees another $25 each.
The artist lineup at that event includ-
ed more than 25 artists, several of
whom also performed on the label
shows. One North Carolina resident
concluded that there have been some
extra events added to Fan Fair but
they all cost extra.

Fifty percent of the demographi-
cally mixed group claimed they were
not familiar with many of the new
artists showcased, although they en-
joyed learning who they were and
what their styles were. One fan from
San Francisco praised the new talent,
but added, “Some of the shows were
like going to a club and seeing a
bunch of newcomers open for a big-
ger act.”

A man from Richmond, Ky., said
he and his family ‘“‘didn’t hang
around”’ for many of this year’s

FOR WEEK ENDING JUNE 25, 1988

events, because there was “really no
one I wanted to see.” Instead, he and
his family, third-time Fan Fair at-
tendees, looked for other tourist op-
tions around the city.

One woman in her late 60s said if
she hadn’t paid the extra $25 dollars
for the two shows at the Opry, she
wouldn’t have gotten to see any of
the older artists she came to see.

The Oak Ridge Boys were one of
many acts the fans commended for
long participation at their booth. The
Oaks reportedly signed autographs
for more than six hours. A 42-year-
old first-time attendee from Curri-
tuck, N.C., said, ““They actually
thanked me for being here.” Some
were disappointed that the artists
couldn’t be more personable: “We
wait in line several hours to see these
artists, or in some cases all day, and
then they zip in and sign for an hour
or so and zip off,” noted a fan from
Stillwater, Okla. The fan from Curri-
tuck added, “Some of the superstars
must think they’re too big to come to
Fan Fair or they would have put it on
their schedules. When you're big, it’s
easy to forget that we’re the ones
who buy the records.”

“If it were up to the fans,” says
CBS’ Hunt, “the artists would stay in
their booth every minute of every
day during Fan Fair. I think the art-
ists do a good job of giving as much
of their time as they possibly can.”

One fan suggested organizers
should not announce when artists
will be at their booths, thus prevent-
ing long lines. Another suggested
supplying options on outside events
for those fans who have attended
Fan Fair before.

Those surveyed said they got their
money’s worth, and several of the
more light-hearted vacationers said
they “enjoy Fan Fair every year, no
matter who plays.” Forty of the peo-
ple polled said they would attend Fan
Fair again.

H i ®©Copyright 1988, Billboard Publications, Inc. No part of this
l publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.
RADIO MOST ADDED
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
26 REPORTERS 61 REPORTERS 63 REPORTERS 150 REPORTERS
THAT'S WHAT YOUR LOVE...
HOLLY DUNN mTm 4 20 29 53 61
(DO YOU LOVE ME) JUST SAY
HIGHWAY 101 waRNER BROS. 7 17 25 49 103
JOE KNOWS HOW TO LIVE
EDDY RAVEN rca 5 14 28 47 88
1 SHOULD BE WITH YOU
STEVE WARINER mca 5 14 22 41 80
ADDICTED
DAN SEALS capitoL 5 15 19 39 62
LETTER HOME
FORESTER SISTERS ws 3 11 19 33 40
I'LL WALK BEFORE I'LL CRAWL
JANIE FRICKIE coLumeia 14 19 33 34
| WANNA KNOW HER AGAIN
WAGONEERS aem 1 10 21 32 36
THE OTHER GUY
DAVID SLATER caritoL 1 9 19 29 37
I DON'T HAVE FAR TO FALL
SKIP EWING mca 1 10 17 28 30
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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A new star on the horizon.....

“*Attention Country DJ’s*”

Keep an eye out for Texas’ Newest Recording Artist

Gail Sain and her single
“He Knew I Would” b/w “See The Baby Cry”

on Sur-speed Records

Engineered by

Sur-speed Records WC. “Red Wortham”

PO. Box 44
Bon Aqua, TN Produced by
615-670-9928 Ray Starkey
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elsl R s elsl?
2| g |5 |¢ | armsT TITLE 21 5 | 5| ¢ | ARmST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 & & 53 | — 2 LEE GREENWOOD mca 42167 (8.98) (CD) THIS IS MY COUNTRY
@ 1 1 6 ;REBA MCENTIRE mch 42134 (8.98) (C0) 3 weeks at No. One REBA 4 | 38 | 43 11 DAVID SLATER cAPITOL 48307 (8.98) EXCHANGE OF HEARTS
2 2 2 57 RANDY TRAVIS A2 waRNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 41 2 & 13 CHARLEY PRIDE 16TH AvENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
3 3 3 13 GEORGE STRAIT @ mca 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 42 41 36 15 EDDY RAVEN Rca 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
4 4 4 68 RICKY VAN SHELTON @ COLUMBIA 40602/CBS RECORDS (CD) WILD EYED DREAM 43 | 40 | 39 21 PATTY LOVELESS mca 42092 (CD) IF MY HEART HAD WINDOWS
5 6 6 34 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 4 39 41 53 HOLLY DUNN mT™ 71063 (8.98) (CD) CORNERSTONE
6 5 5 48 HANK WILLIAMS, JR. A wARNER/CURE 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 45 51 4 20 GEORGE JONES EPIC 40781/CBS RECORDS (CD) TOO WILD TOO LONG
7 1 7 | 7 | 48 | ROSANNE CASH coLumBia 40777/cBS RECORDS (CD) KING'S RECORD SHOP 4 | 4 | 48 | 7 | LARRYGATLIN/GATLIN BROTHERS oL |vE & WELL ... LIVIN' IN THE LAND OF DREAMS
8 8 8 47 K.T. OSLIN ® rca5924-1 (8.98) (CD) 80'S LADIES 47 52 52 | 12 GEORGE STRAIT A Mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY
9 10 10| 39 GEORGE STRAIT A MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 48 | 45 | 42 16 NANCI GRIFFITH mca 42102 (cD) LITTLE LOVE AFFAIRS
10 11 1 20 VERN GOSDIN coLumglia 40982/CBS RECORDS (CD) CHISELED IN STONE 49 [ 5 [ 50 81 RESTLESS HEART @ RCA 5648 (8.98) (CD) WHEELS
@ 16 ) 23 5 SWEETHEARTS OF THE RODEOQ cotumBia 40614/c8s RECORDS (cD)y  ONE TIME, ONE NIGHT 50 48 46 72 HANK WILLIAMS, JR. ® waRNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK "LIVE”
12 12 13 28 MERLE HAGGARD EPiC 40986/CBS RECORDS (CD) CHILL FACTOR 51 47 51 31 DAN SEALS cariToL 48308 (8.98) (CD) THE BEST
€B)) 2 | 26 [ 12 | MICHAEL MARTIN MURPHEY WARNER BROS. 25644 (8.98) (CD) RIVER OF TIME 52 | 44 | 45 | 38 | DAVID LYNN JONES MeRCURY 832 518-1 HARD TIMES ON EASY STREET
14 14 15 105 RANDY TRAVIS A2 WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE @ 63 — 2 BECKY HOBBS MTM D1 71067 (8.98) (CD) ALL KEYED UP
15 | 13°| 12 | 31 | KATHY MATTEA MERCURY 832 793-1 (CD) UNTASTED HONEY 94 [ 55 | 55 | 36 | EXILE epic 40901/CBS RECORDS (CD) SHELTER FROM THE NIGHT
16 | 15 | 14 | 45 | TANYA TUCKER capiToL 46870 (8.98) (D) LOVE ME LIKE YOU USED TO 55 | 57 | 53 | 189 | HANKWILLIAMS, R A 05 o6 o) GREATEST HITS, VOLUME |
17 [ 17 | 21 | 13 | JOELSONNIERRca 63741 (898) (CD) COME ON JOE 5 | 54 | 54 | 115 | DWIGHT YOAKAM @ @ o 8 @) GUITARS, CADILLACS, ETC., ETC.
18 9 9 49 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 57 43 37 9 EDDIE RABBITT RCA 6373 (8.98) (CD} | WANNA DANCE WITH YOU
TI'| — | 2 | ALABAMA rCa 6825-R (8.98) (CD) ALABAMA LIVE 58 | 49 [ 49 | 5 | SKIP EWING mca42128(8.98) (CD) THE COAST OF COLORADO
20 (22 | 24 8 RODNEY CROWELL coLumBia 44076/CBS RECORDS (CD) DIAMONDS & DIRT 59 | 59 58 | 37 THE OAK RIDGE BOYS mca 42036 (8.98) (CD) HEARTBEAT
21 18 17 59 DWIGHT YOAKAM @ REPRISE 25567-1/WARNER BROS, (8.98) (CD) HILLBILLY DELUXE 60 62 68 3 PATSY CLINE mca 42142 (8.98) (CD) LIVE AT THE OPRY
2 21 22 11 STEVE WARINER mca 42130 (8.98) (CD) | SHOULD BE WITH YOU 61 61 ) 170 | GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
@ z7 | 31 6 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND 62 | 67 [ 59 | 513 [ WILLIE NELSON A3 COLUMBIA FC 35305/CBS RECORDS (CD) STARDUST
24 23| 18 11 RICKY SKAGGS EePiC 40623/CBS RECORDS (CD) COMIN' HOME TO STAY 63 {59 62 36 SCHUYLER, KNOBLOCH AND BICKHARDT MM 71064 (8.98) NO EASY HORSES
25 |19 ] 16 | 66 ?,,f,’,kt;’ BPRQSI?S';I(?.&? ('ggNSTADT' EMMYLOU HARRIS 4 TRIO 64 | 64 | 69 | 3 LORETTA LYNN mca 42174 (8.98) (CD) WHO WAS THAT STRANGER
% | 26 |27 59 REBA MCENTIRE @ mca 5979 (8.98) (CD) GREATEST HITS 65 | 70 | 65 | 42 GLEN CAMPBELL mca 42009 (8.98) {CD) STILL WITHIN THE SOUND OF MY VOICE
27 | 24 | 19 | 21 | LYLELOVETT mca/curs a2028/Mca (cD) PONTIAC 66 | 56 | 60 | 121 | HANK WILLIAMS, IR 8R0S (858) (CO) GREATEST HITS, VOLUME |l
28|25 |25 10 THE O’KANES COLUMBIA 44066/CBS RECORDS (CD) TIRED OF THE RUNNIN' 74 | 75 | 63 HOLLY DUNN MTM ST 71052 (8.98) HOLLY DUNN
2 30 30 12 CONWAY TWITTY mca 42115 (8.98) (CD) STILL IN YOUR DREAMS RE-ENTRY WAYLON JENNINGS Mmca 42038 (8.98) (CD) A MAN CALLED HOSS
30 | 28, ] 26 | 70 | THEJUDDS A RCA/CURB 5916-1/RCA (8.98) (CD) HEART LAND -NEW) | 1 KEITH WHITLEY Rca 6494-1 (8.98) (CD) DON'T CLOSE YOUR EYES
31 | 31 [ 29 | 39 | REBAMCENTIRE ® mca 42030 (8.98) (CD) THE LAST ONE TO KNOW 70 | 60 | 63 | 188 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
32 | 29 | 28 | 36 | ALABAMA A rca6495-1(8.98) (CD) JUST US 71 | 68 | 64 [ 49 | TAMMY WYNETTE EPiC 40832/CBS RECORDS (CD) HIGHER GROUND
@ -31 | 40 5 EARL THOMAS CONLEY Rrca 6824-1 8.98) (CD) THE HEART OF IT ALL i @ RE-ENTRY RAY PRICE STEP ONE 0033 (8.98) (CD) JUST ENOUGH LOVE
M| 33 33 | 54 | THE DESERT ROSE BAND MCA/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND 3|72 |6 [} LARRY BOONE MERCURY 834 377-1/POLYGRAM (CD) LARRY BOONE
35 32 32 45 THE STATLER BROTHERS MERCURY 832 404-1 (CD) MAPLE STREET MEMORIES 1L 66 ) 56 19 JOHN ANDERSON mca 42037 (cD) BLUE SKIES AGAIN
36 | 35 | 38 | 122 | ALABAMA A RCA AHL1-7170(8.98) (CD) GREATEST HITS 75 | 65 | 66 | 40 SAWYER BROWN CAPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT
3 | 34 | 3 | 14 | MOEBANDY curs 10600 NOREGRETS | () atbums with the greatest sales gains this week. (CD) Compact disk available. » Recording Industry Assn. Of America (RIAR)
% | % | & | 1% | THE 0005 A mveom meimrmnce s e FOCKIN WITH THE RIVTHM | - Soicato o sl of 500 0801rl. & AN it o sl of | illon et wth e i e
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O

@ %,_ Compiled from a national sampie of radio playlists. @ 5,_
o | 55 | €0 | o& o | 55| Lo | 0%
2H 2w | 8| 23 ITLE ARTIST S| | 3| ST | TILE ARTIST
=2 | 3 | na | 30 PRODUCER (SONGWRITER) LABEL & NUMBERDISTRIBUTING LABEL 2| 3% | v | 30 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
: . * * No. 1 51138 | %6 | 16 | KON RGN cuerion DOZEN ROSES & e arb 14513
@ 2 2 14 HESR !EBACK AND I'M BLUE 1 week at No. One & THE DESERT ROSE BAND
PWORLEY (M.WOODY, R ANDERSON) MCA/CURB 53274/MCA @ 6 | — 7 DON'T GIVE CANDY TO A STRANGER LARRY BOONE
@ 3 3 13 IFIT DON'T COME EASY TANYA TUCKER R.BAKER (L BOONE, J.HINSON. D GIBSON) MERCURY 870 454
JCRUTCHFIELD (D.L.GIBSON. CKARP) CAPITOL 44142 NOBODY KNOWS JOHN WESLEY RYLES
@ 5 7 - FALLIN’ AGAIN ALABAMA @ %8 | 63 4 B BECKETT (J.W.RYLES, D.GOODMAN, JRAYMOND. PRAKES) WARNER BROS. 7-27869
H.SHEDD.ALABAMA (T.GENTRY. GFOWLER. ROWEN) RCA 6902-7 IN THE MIDDLE OF THE NIGHT CANYON
@ 6 8 13 IF YOU CHANGE YOUR MIND ROSANNE CASH @ 5 62 5 T.BRASFIELD (W.MULLIS. M GEIGER. RR.RECTOR) 16TH AVENUE 70415
RCROWELL (R.CASH. H DEVITO) COLUMBIA 38-07746/CBS RECORDS ADDICTED DAN SEALS
1InNnEE sswepesorreroneo | (GO 1| | 2 [ AN venen o
. . .D. LITZ) H Rl R
* &k HOT * &k
(&) 8 |12 | 12 | SET/EMUPIOE VERN GOSDIN NEW THAT'S WHAT YOUR LOVE Ay MSE DEBUT HOLLY DUNN
B8.MONTGOMERY (H.COCHRAN. V.GOSDIN. D.DILLON, B.CANNON) COLUMBIA 38-07762/CBS RECORDS > 1 H.OUNN.C. WATERS, WPETERSON (C.RAINS. B CASWELL) MTM 72108
WORKIN' MAN (NOWHERE TO DIR
@ 9 | 13| 1 | NORKHMINC =) Y s e 77040 57 |4 | 33| 17 gggamgm,mpwmm,  RONNIE MILSAP & MIKE REID
TALKIN’ TO THE WRONG MAN  MICHAEL MARTIN MURPHEY (WITH RYAN MURPHEY'
10 15 1 S.GIBSON.J.E.NORMAN (M.MURPHEY) ( WARNER BROS. 772794; 62 13 3 JA,!!'N'NEDY o FORTUNE) THE STAT:'GE&ERB%JJE??
@] u |1 |13 | IR " AME MICHAEL SRS | [ so | s [ a0 | 18 | TRUEHEART | iamo BRI
QOODBYE TIME TWITTY .
12 16 12 ?Bogm.c TWITTY DHENRY (RMURRAH, J D.HICKS) CONWAYMCA 53276 60 41 23 17 EuEEB%HERk%YoE'H ARA. KKANE) COLUMBIA 38-0’7;&’:5:805 L(E%(")‘REDSS
1 TO YOU @& RAN
L B R e s 5 || 61 | 46 | 3 | 1o | NOMOREONEMORETME, ., JOEL SN
DON'T WE ALL HAVE THE RIGHT RICKY VAN SHELTON
@ 17 19 8 S BUCKINGHAM (R MILLER) COLUMSBIA 38-07798/CBS RECORDS 69 80 3 ﬂ%ﬁ}cﬁtg (E_LSJ:EEGGS) Tgmg{?ﬁﬁz
D] 18 | 2| 9 | SRR b SKETHGSory | |6 [ o4 [ o8 | o [ THEQLDMaN NoONE LOVES crc A SEORGE JONES
19 | 20 { 10 | JUSTONEKISS EXILE CHILL FACTOR M
£ SCHEINER (S.LEMAIRE, J.PPENNINGTON) EPIC 34-07775/CBS RECORDS 6 | 47 | 28 | 15 | CHILL F A O nacoarD) . 34_5‘;&/&@%&@&2
BABY BLUE STRAIT
| 2 | & | & | Bt noumn A NEwp | | | LETTERHOME CEREEE
LOVE OF A LIFETIME LARRY, STEVE, RUDY: THE GATLIN BROTHERS .
16 | 4 o || LS (L.GATLlIE)E DL 360 F a7 /oS RECGRDS 6 | 67 l 71 | 4 | MATCHES MARTY STUART
MIDNIGHT HIGHWAY SOUTHERN PACIFIC M.STUART (K.STEGALL. C.CRAIG) COLUMBIA 38.07914/CBS RECORDS
21 22 12 : ASHES IN THE WIND BANDY
an LI — BQOSEL i NEWD | 1 | ARSI T dween MCGone tosto
V L 4 A |
23| u 7 JBOWEN R MCENTIRE (B.BELLE, L.PRIMA. ALEONARD. S.RHODES) A53315 NEW ) 1 H'S.Ec %EE‘SE(EO%&)Y DAXAQT%IL—ﬁIlEBRA
25 | o7 | 10 | FNERS ANEAen # SCHUYLER, KNOBLOCH AND B1C e NEWD | 1| | ILLWALKBEFORE 'L CRAWL JANIE FRICKIE
S e s e S.BUCKINGHAM (L BUELL, G.BAIRD) COLUMBIA 38-07927/CBS RECORDS
@ 26 29 6 T.DUBOIS.S. HENDRICKS RESTLESS HEART (D.ROBBINS, V.STEPHENSON, T.DUBOIS) RCA 8386-7 NEW) 1 | WANNA KNOW HER AGAIN & WAGONEERS
SHE DOESN'T CRY ANYMORE SHENANDOAH L pEE e
@ 28 31 10 R.HALLR.BYRNE (R.BYRNE, W.ROBINSON) COLUMBIA 38.07779/CBS RECORDS @ 79 o 2 HOPELESSLY FALLING JEFF CHANCE
I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS HSHEDD € FONEL) CURE 10500
@ 3 32 8 E.GORDY.JR. (D.BELLAMY. W.DENTZ, B.CRAIN) MCA/CURB 53310/MCA 72 76 86 3 l”[A)(I)RDRII;r(rF?EIL? LOV\{()EODY JILL JORDBAZI‘;1
i | Lo M. ) MAXX
23| 31 | 35 | 5 | THEWANDERER # EDDIE RABBITT
R.LANDIS (EMARESCA) RCA 8306-7 @ NEW)D 1 | DON'T HAVE FAR TO FALL & SKIP EWING
JBOWEN.S EWING (S.EWING, D SAMPSON) MCA 53353
30 34 9 I STILL BELIEVE LEE GREENWOOD
J.BOWENL.GREENWOOD (D.JOHNSON) MCA 53312 78 52 52 5 | WISH IT WAS THAT EASY GOING HOME JEFF DUGAN
B.BECKETT.J.MICHELIC (R.LANE. H.COCHRAN) WARNER BROS 7-27995
@ 32 36 8 I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE
NOT LISTED (7.BRASFIELD, M.MCANALLY) 16TH AVENUE 70414 @ 83 2 WHO'S BABY ARE YOU? RIC STEEL
26 15 5 - ANOTHER PLACE' ANOTHER TIME DON WILLIAMS L.ROGERS.J.KELTON (R.SCAIFE, J.SCAIFE) PANACHE P-1002AA
D.WILLIAMS.G.FUNDIS (8:MCDILL. P.HARRISON) CAPITOL 44131 76 59 64 5 DAY AFTER TOMORROW & DARDEN SMITH
ree '-’OWER T’ICK/AIRPLAY Torars R.BENSON (D.SMITH) EPIC 34-07906/CBS RECORDS
E LOVE WYNONNA & NAOMI NOW YOU SEE 'EM, NOW YOU DON'T MARTY HAGGARD
@ %4 3 gv!n‘;’aﬁzé (‘élrgkfmg) THE JUDDS ( RCA/CURBGB‘300-7/RCR @ NEWD ! Rl ROUDI(SINHHEREE) MIMIZ21107)
—
TAND ON DL 1 KNEW LOVE # NANCI GRIFFITH
28 | 13|10} 16 331»(%’?3%3‘&%& RPEOPLES) MY MIND ATLANTIC AMERICA 7¥9§94€A38\¥1¢I|6 W || l 7 | 12 | ramownnGRIFTH RerowN) 4153306
IF THE SOUTH WOULDA WON HANK WILLIAMS, JR.
@ 33 38 8 EBEU':ZEIQJP!‘I}MA(ECAJSWLE%%!SJNES) EPIC’3‘£§)M7'\QBY/(¥;ISY F':égg;r[% @ NEW)D 1 B.BECKETT.HWILLIAMS.JR..J.E NORMAN (HWILLIAMS.JR) WARNER/CURB 7-27862/WARNER BF{os.
JONES ON THE JUKEBOX & BECKY HOBBS
4|4 7 f&ﬁkﬁﬂgﬂcﬂﬁﬁﬁﬁ,‘g&‘}g°NG C MELCM,%QLASIE% 8 | 78 | 72 17 R.BENNETTO (B.HOBBS, D.GOODMAN. M.VICKERY) MTM 72104
THE BEST | KNOW HOW THE STATLER BROTHERS
31 20 )18 | 12 ;Eééé;%ég&gmsmm O eI AN&A‘!{?JB 81 | 8 | 70 | 19 J.KENNEDVS(K.REID) MERCURY 870 164-7
d YOUNG COUNTRY & HANK WILLIAMS, JR.
32 14 17 14 EL&"!!I(?}-!TPI&’.!{O’JS%%.ODE?ONES (D.LJONES) C DAV,IWQRIEYJRNVNJ(? 1@587 82 | 82 67 19 B.BECKETT,HWILLIAMS.JR..J.E.NORMAN (HWILLIAMS.JR)) WARNER/CURB 7-28120/WARNER BROS.
YOUR MEMORY WINS AGAIN @ SK
3 16 6 14 !Y;';Esikg,‘{,’(f(ﬁﬁARTON) (SOl A K (Lo [ CLTLAD, EVMRMNEFE‘Q(%SH7AZS§I7(S, 8 75 | 66 Y JBOWEN.S.EWING (S.Eyvvmc. M.G(E;ncER. W.MULLIS) ISCEVFYEI!'ZVE
@D| # | 45 | &+ | AUTTLEBITIN LOVE PATTY LOVELESS 8 | 84 | — | 2 | THINKILL GO HOME CHARLIE BECKHAM
E.GORDY,JR.T.BROWN (S.EARLE) MCA 53333 COCHISE PROD. (C.BECKHAM) OAK 1048
NOTHING LEFT TO LOSE TINY WELLMAN
@ 36 | 43 6 'Té',%‘\{VE?LYo?EUﬂY(LELSJ,ETRT? AY MCA,C'I}E}.;E}QX/EMH NEW) 1 RMANNING (TWELLMAN. R.DURST) LEE ANN 7342
57 | 4 | 5 | |HAVEYOU GLEN CAMPBELL 8% | 71 ] 51 | 20 | "™ GONNAGETYoU EDDY RAVEN
JBOWEN.G.CAMPBELL (G.NELSON, PNELSON) MCA 53218 B.BECKETT (D.LINDE) RCA 6831
@ 42 49 3 1 COULDN'T LEAVE YOU IF | TRIED & RODNEY CROWELL m NEW} 1 TOOK IT LIKE A MAN, CRIED LIKE A BABY KEVIN PEARCE
T.BROWN.R CROWELL (R.CROWELL) COLUMBIA 38-07918/CBS RECORDS JMORRIS (TROCCO, R BOURKE. C.BLACK) EVERGREEN 1074
19 42 7 I'M DOWN TO MY LAST CIGARETTE LANG 88 72 50 8 LOVE'S LAST STAND DONNA MEADE
0.BRADLEY (HHOWARD, B.WALKER) SIRE 7-2791 9/WARNER BROS. BKILLEN (TRIGGS. DKEES, J.JAY) MERCURY 870 283 7
19 2 11 16 WHAT SHE IS SIS A WOMAN IN LOVEg EARL THOMAS CONLEY 89 50 60 5 PLEASE DON'T LEAVE ME NOW SOUTHERN REIGN
£.GORDY, JR.R.L.SCRUGGS.E.T.CONLEY (B.MCDILL, P.HARRISON) RCA 6894.7 RPENNINGTON.J.SHOFNER (D.SAMPSON, S.EWING) STEP ONE 385
45 8 5 I'M STILL MISSING YOU RONNIE MCDOWELL 90 86 79 17 ALWAYS LATE WITH YOUR KISSES & DWIGHT YOAKAM
R MCDOWELL, RHY THM KINGS (R MCDOWELL. J MEADOR. S.SHEPPARD) CURB 10508 P.ANDERSON (LFRIZZELL, B.CRAWFORD) REPRISE 7-27994/WARNER BROS.
49 54 3 THE GIFT THE MCCARTERS 9] 81 58 8 STEPPIN' OUT DAVID BALL
PWORLEY.E SEAY (NMONTGOMERY) WARNER BROS. 7-27868 M.WRIGHT,B.CHANNEL (D.BALL. M.WRIGHT) RCA 6899-7
55 | 2 DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 9 78 | 75 4 ONE FIRE BETWEEN US Jupy BYRAM
 WORLEY,E.SEAY (8.DIPIERO, J.S.SHERRILL. D.ROBBINS) WARNER BROS. 7-27867 RBAKER (C.CRAIG) REGAL 0
GOIN'TO WORK & JUDY RODMAN THREE Pl
43 4834 6 G.FUNDIS (BLLOYD, P.TILLIS) MTM 72105 8 | & 78 7 R.SN‘}THE(R.SI\EI?}E Ds.gg(mu. L SILVER) EPIC 34-5#?98/%'6'5 Rsc'g'cg[t;
OLD PHOTOGRAPHS SAWYER BROWN -A-
L 27 30 10 R.CHANCEY (BEAL. MCCLELLAND. BROOKS) CAPITOL/CURB 44143/CAPITOL 9% 65 65 5 'B‘.gc(i:;'x(N,(\S.?vaﬁc’.i&eVaIE) DANACMI?XLI(ZL( ]E 5|§
HANKS AGAIN @ RICKY SKAGG
31 59 3 Ior usmsa (J.RUSLING) EPIC 34-07724/CBS RECORDSS 9% | 68 | 61 6 P %mi’sﬁﬁgwﬁ%?%’ Elﬁmm comsroch lL slaBal
T VINC
0 | 56 | 4 | IRAND amessen N | | % | 73 | & | 3 | YOUREALLY KNOW HOW TO BREAK A HEART RHONDA MANNING
JOE KNOWS HOW TO LIVE EDDY RAVEN
6l | — 2 B.BECKETT (G LSYLE ('?SEALS M.D.BARNES) RCA 8303 97 1 70 | 69 5 32!2‘;&‘;‘,}‘\!§RAM[)¥O§DEQ.%!RRY) MARK GRAY & BOBB! L1A<§:1E4
EVERYTIME YOU GO OUTSIDE | HOPE IT RAINS BURCH SISTERS
3 35 6 D.JOHNSON (H.COLEMAN, K. GIBBONS) MERCURY 870 3627 98 93 92 11 Y"B'E.‘SENWCA&J[;”L\LEJ (B:Apy,ﬁf,&? M.D.BARNES. D.COOK) LORETJ@A%’;‘Z%
. | SHOULD BE WITH YOU & STEVE WARINER IT'S SUCH A SMALL WORLD & ROD
63 2 ). BOWEN.S.WARINER (S.WARINER) MCA 5347 99 | %0 | 8 23 T.BROVSVH(R.CROWELL) NEY CRO?&H&Q”%_?%EQ@&E&@ES
WITHOUT A TRACE MARIE OSMOND
50 | 34 1 % 3 P.WORL?Y.E.SEAY (S.THROCKMORTON. K.KITRIDGE) CAPITOL/CURB 44176/CAPITOL 100 | 92 | 91 | 24 Tsxg‘}m%ﬁﬁh‘sc‘\ﬁ‘,\ég) < HOU%MDgONg'\;

Products with the greatest airplay this week. # Videoclip availability. s Recording Industry Assn. Ot America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

w
[o+]

www americanradiohistorv com

BILLBOARD JUNE 25, 1988



www.americanradiohistory.com

FOR WEEK ENDING JUNE 25, 1988

—{COUNTRY Billboard. Hor COUNTRY SINGLES.. | country sineLEs
A ranking of the top 30 country singles by sales with reference to each
I 2 20 R o 00 & &4 title's position on the main Hot Country Singles chart.
SA L E s E% A ranking of distributing labels
I OF by the number of titles they have
To [ 2W | TITLE ARTIST 5% on the Hot Country Singles chart.
FE | a3 4
LABEL NO. OF TITLES
4
1 6 | IF YOU CHANGE YOUR MIND ROSANNE CASH ON CHART
. . 2 1 | 1TOLD YOU SO RANDY TRAVIS | 11
by Marie Ratliff CBS RECORDS 18
3 3 | SATISFY YOU SWEETHEARTS OF THE RODEO | 5 Columbia (11)
. . Epic (7)
GUARANTEED T0 GET THE REBEL VOTE is Hank Williams Jr.’s 4 2 | SET'EM UP JOE VERN GOSDIN | 6 MCA (12) © 18
[ »
gonfedera}te flag-vsaver “If ’!‘he Sout'h Woulda Won ,(Warper/Curb). 5 > | 507 baT Gali R ) A T MCA/Curb (3)
There will probably be a bit of resistance to Hank’s philosophy in RCA (13) 15
some parts of the country,” says MD Steve Gary, KASE Austin, Tex- 6 | 11 | FALLIN' AGAIN ALABAMA | 3 A&M (1)
éc 14! LRl
as, “but it's a sure shot for us,” . 7 | 9 | HE'SBACK AND I'M BLUE THE DESERT ROSE BAND | 1 RCA/Curb (1)
It’s already a big request item,” says MD Leslie Welch, KWKH WARNER BROS. (10) 14
Shreveport, La. “Hank can do no wrong here.” He debuts on the Hot 8 | 12 | LOVEOF A LIFETIME LARRY, STEVE, RUDY: THE GATLIN BROTHERS | 16 Warner/Curb (2)
Country Singles Chart at No. 79. ' 9 | 14 | DON'T WE ALL HAVE THE RIGHT RICKY VAN SHELTON | 12 gﬁg'ﬁ‘; M
Welch’s hottest artist at the moment, however, is k.d.lang. “Her
‘Shadowland’ album [Sire] is drawing a lot of calls,” she says, “and 1O | MOUT O SIGHTFANDIONIMYMIND EINLY o8 A, || & CACPaI;Tﬁ(t)oLl/(gl)zrb @ 2
the single, ‘I'm Down To My Last Cigarette,” moves into heavy rota- 11 | 10 | WHAT SHE IS (IS A WOMAN IN LOVE) EARL THOMAS CONLEY | 39
tion due to the response."” ldieL Lz 7
12 | 19 | BABY BLUE GEORGE STRAIT | 15 MTM 6
FRESH FROM A NO. 1 DUET with wife Rosanne Cash, Rodney 13 | 16 | WILDFLOWERS DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS | 33 Cg$3 ENUE Z
Crowell goes it alone this round with strong initial reaction, "'l 16TH AV
; L T, 14 | 21 | SUNDAY KIND OF LOVE REBA MCENTIRE | 18
Couldn’t Leave You If I Tried” (Columbia) is an early phone favorite 615 1
at KEAN Abilene, Texas, says MD Rudy Fernandez. 15 | 5 | ONETRUE LOVE THE O'KANES | 60 ATLANTIC ) 1
In Madison, Wis., the reaction was physical and visual. ‘“The first 16 | 18 | JUST ONE KISS EXILE | 14 Atiantic America (1)
time I put it on the turntable,” says WTSO MD Pat Martin, ‘it COMSTOCK 1
knocked me off my chair and I did a 2 1/2 gainer into the wall.” 17 | 22 | DON'T CLOSE YOUR EYES NOGINEIE || & EVERGREEN 1
Crowell is charted at No. 37, 18 | 25 | WORKIN' MAN (NOWHERE TO GO) NITTY GRITTY DIRT BAND | 7 LEE ANN 1
Martin also has a strong reaction to Butch Baker’s “Party People” MAXX 1
(Mercury). “It’s a great record,” says Martin. ““I feel like taking the L AN OR P EIWRORN RN MICHAEL MARTIN MURPHEY 8 OAK 1
station van and driving over to the Univ. of Wisconsin campus and 20 | 13 | EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA | 51 PANACHE 1
playing it on the loudspeakers.™ 21 | 8 | CHILL FACTOR MERLE HAGGARD | 64 REGAL 1
SOUNDWAVES 1
DAVID SLATER follows his debut single with a remake of the Little 22 | 17 | ANOTHER PLACE, ANOTHER TIME DON WILLIAMS | 26 STEP ONE 1
River Band’s 1983 Hot 100 hit “The Other Guy’’ (Capitol), and it’s al. 23 | 30 | GoODBYE TIME CONWAY TWITTY | 10
ready getting attention in the South. “He’s really come with a good
one,” says PD Les Acree, WTQR Winston-Salem, N.C. ““I think he’ll 24 | 23 | MIDNIGHT HIGHWAY SOUTHERN PACIFIC | 17
do very well with it.”" %5 | 15 | OLD FOLKS RONNIE MILSAP & MIKE REID | 57
gt ndong gt o osbroalme D Ere g LD, 26 | 28 | GWERS AND TAKERS SCHUYLER, KNOBLOCH AND BICKHARDT | 19
WLWI Montgomery, Ala. “It's looking good.” Slater debuts on the T ’ A
Hot Country Singles chart at No. 68. 27 | 20 | NO MORE ONE MORE TIME JO-EL SONNIER | 61
Also getting super response at WLWI, says Mozingo, is a cut from
= A 28 | — | SHE DOESN'T CRY ANYMORE SHENANDOAH | 21
Merle Haggard’s ““Chill Factor” album (Epic) called “We Never Touch
At AlL”’ “It’s as country as cornbread, what we call a chink-chink rec- 28 | — | TEXASIN 1880 FOSTER AND LLOYD | 31
1 [ 14! é
ord,” he says, and ’1,t s one of our most requested songs on our ‘Hot 30 | — | 1 WILL WHISPER YOUR NAME MICHAEL JOHNSON | 9
Six At Night’ show,
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.
COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 33 WHAT SHE IS (IS A WOMAN IN LOVE)
' (tack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
TITLE BMI) HL
(Publisher - Lipensing Org.) 98 WHO WAS THAT STRANGER
Sheet Music Dist. BMI/Blood, Sweat and Ink, BMI) CPP/WBM (Dennis Linde, BMI) 68 THE OTHER GUY (Tree, BMI/Cross Keys, ASCAP) HL
55 ADDICTED 10 GOODBYE TIME 25 I'M GONNA LOVE HER ON THE RADIO (American Ragtime, BMI) 75 WHO'S BABY ARE YOU?
(Blue Gate, ASCAP/C Wheeler, ASCAP) (Tom Collins, BMI) CPP (Rick Hall, ASCAP/Beginner, ASCAP) WBM 28 OUT OF SIGHT AND ON MY MIND (Vogue, BMI/Partner, BMI/Tag Team, BMI)
90 ALWAYS LATE WITH YOUR KISSES 1 HE'S BACK AND I'M BLUE 40 ' STILL MISSING YOU (Ensign, BM)/Jack & Bill, ASCAP/Rebel Heart, WILDFLOWERS
s SR, (T S s o Srmmo o o RN o o S o
(Statier Brothers, BMI) (Irving, BMI) (Milene, ASCAP/Acuff-Rose, BMI) CPP (Golden Reed, ASCAP/Acuff-Rase, BMI/Opryland, BMI) (Ryman, ASCAP/Kitty Kat, ASCAP)
2 ANOTHER PLACE, ANOTHER TIME 32 HIGH RIDIN' HEROES . . 99 IT'S SUCH A SMALL WORLD cpp WORKIN' MAN (NOWHERE TO GO)
(0 B BT S (BT B S Satapy e SM/Shunk el B Vitol o Sorxvws AW TONE Ig:n:IAﬁDIB?MI/Eninshtown BMI) % Y00 BEALLY KHOW HON TO BREAK & HEART
L ) \
- ASH)ESHIN THE WIND 71 HOPELESSLY FALLING (Good Single, BMI/Irving, BMI/WB, ASCAP/Two Sons, 30 REAL GOOD FEEL GOOD SONG (Pubit, BMI)
(Tree, BM) (Sheddhouse, ASCAP/KIT, ASCAP) ASCAP/Tree, BMI) (Ot Music, ASCAP/King Coal, ASCAP/Jack & Bill, 82 YOUNG COUNTRY
15 BABY BLUE 37 | COULDN'T LEAVE YOU IF | TRIED 80 JONES ON THE JUKEBOX ASCAP/Rebel Heart, ASCAP) HL (Bocephus, BMI) CPP
(Muy Bueno, BMI/Bll Butler, KMI) (Coolwell, ASCAP) (Beckaroo, BMI/Lawyer's Daughter, BMI/Guyasuta, 94 ROCK-A-BYE HEART 83 YOUR MEMORY WINS AGAIN
29 BENEATH A PAINTED SKY 721 DID IT FOR LOVE BMI/Tree, BMI/Write Road, BM1) HL/CPP (Acuff-Rose, BMI/Milene, ASCAP) CPP (Acuff-Rose, BMI/Milene, ASCAP) CPP
(Cross Keys, ASCAP) HL (Karetree, ASCAP/Termite, ASCAP/Bughouse, ASCAP) 14 JUST ONE KISS 5 SATISFY YOU
81 THE BEST | KNOW HOW 73 | DON'T HAVE FAR TO FALL (Tree, BMI/Pacific Island, BMI) HL/CPP (MCA, ASCAP/Don Schiitz, ASCAP/AImo, ASCAP)
(Statler Brothers, BMI) CPP (Acuff-Rose, BM1/Golden Reed, ASCAP) 65 LETTER HOME HL/CPP
20 BLUEST EYES IN' TEXAS 36 | HAVE YOU (Moon & Stars, BMI/Screen Gems-EMI, BMI) 6 SET 'EM UP JOE
(WB, ASCAP/Uncle Beave, ASCAP,/Warner.Tamerlane, (Warner-Tamerlane, BMI/Believus Or Not, 34 A LITTLE BIT IN LOVE (Tree, BMI/Sabal, ASCAP/Larry Butler, BMI/SBK
BMI}Bunch Of Guys, BMI)' WwBd ' ASCAP/Screen Gems-EMI, BMI) (Goldtine, ASCAP) Blackwood, BMI/Hookem, ASCAP) HL
64 CHILLFACTOR 78 | KNEW LOVE 16 LOVE OF A LIFETIME 21 SHE DOESN'T CRY ANYMORE
(Inorbit, BMI) CPP (Cavesson, ASCAP) CPP (Kristoshua, BMI) (Rick Hall, ASCAP/Alabama Band, ASCAP) WBM
76 DAY AFTER TOMORROW 35 | LOVED YOU YESTERDAY 88 LOVE'S LAST STAND 97 SONG IN MY HEART
(Crooked Fingers, ASCAP) (Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP) (0ld Friends, BMI/Graham, BMI) (Artist Gold, ASCAP)
35 DO YOU HAVE ANY DOUBTS 43 | SHOULD BE WITH YOU 66 MATCHES 91 STEPPIN' OUT
(Cloana, CAPAC) (Steve Wariner, BM1) (SBK Blackwood, BMI/SBK April, ASCAP/Keith (Hayes Court, BMI/Low Country, BMI/Wrightchild,
2 (DO YOU LOVE ME) JUST SAY YES 28 1 STILL BELIEVE Stegall, ASCAP) HL BMI)
(Litte Big Town, BMI/Americai: Made, BMI/0ld Wolf (WB, ASCAP/Brother Bill's, ASCAP) CPP/WBM 17 MIDNIGHT HIGHWAY 100 STRANGERS AGAIN
BMI/Corey Rock' BMI/Wee B, BMI) ! 11 1 TOLD YOU SO (U Do 2, ASCAP/Warner-Refuge, ASCAP/Long Tooth, (SBK Blackwood, BMI/Tree, BMI) HL
13 DONT CLOSE YOUR EYES (Charlie Monk, ASCAP/Three Story) WBM BMI) WBM 18 SUNDAY KIND OF LOVE
(lack & Bill, ASCAP) HL 70 | WANNA KNOW HER AGAIN 61 NO MORE ONE MORE TIME (MCA Music) HL
52 DONT GIVE CANDY TO A STRENGER (Not Listed) (WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP) 8 TALKIN' TO THE WRONG MAN
(Uncle Artie, ASCAP/Goldline, ASCAP/Silverline, BMI) 9 1 WILL WHISPER YOUR NAME HL/WEM (Timberwolf, BMI)
¥ DA T S L (Song Pantry, ASCAP/VanWarmer, ASCAP) CPP 53 NOBODY KNOWS 31 TEXAS IN 1880
(Tree, B HL 78 | WISH IT WAS THAT EASY GOING HOME (Write Road, BMI/Ensign, BMI/Little Whitney, (Uncle Artie, ASCAP) CPP
51 EIGHTEEN WHEELS AND A DOZEN ROSES (Tree, BMI) HL BMI/Famous, ASCAP) CPP 45 THANKS AGAIN
(Warner.Tamerlane, BMI/Believus O Not, 2 IF IT DON'T COME EASY 85 NOTHING LEFT TO LOSE (Jack & Bill, ASCAP/Amanda-Lin, ASCAP) HL
ASCAP/Screen Cems-EMI, BMI) WEM (Silverline, BMI/Songmedia, BMI) WBM (Macho, BM1) THAT'S WHAT YOUR LOVE DOES TO ME
48 EVERYTIME YOU €O OUTSIDE | HOPE IT RAINS 79 IF THE SOUTH WOULDA WON 77 NOW YOU SEE 'EM, NOW YOU DONT (Terrace, ASCAP/Cross Keys, ASCAP)
(Lowery, BMI/Brother Bill's, ASCAP) CPP (Bocephus, BMI) (Tree, BMI) THINK I'LL GO HOME
0 DN 4 IF YOU CHANGE YOUR MIND 57 OLD FOLKS (Luv, ASCAP/Calente, ASCAP)
(Maypop, BMI) WEM (Chelcait, BMI/Almo, ASCAP/Little Almo, ASCAP/Bug, (Lodge Hall, ASCAP) CPP 93 THREE PIECE SUIT SHEET MUSIC AGENTS
a1 THE GIFT BMDICER THE OLD MAN NO ONE LOVES (MCA, ASCAP) HL are listed for piano/vocal sheet music copies
(Diamond Dog, ASCAP/Love This Town, ASCAP) 22 ILL GIVE YOU ALL MY LOVE TONIGHT (Kenny O'Dell, BMI/Shyland, BMI) 87 TOOK IT LIKE A MAN, CRIED LIKE A BABY and may not represent mixed folio rights.
27 GIVE A LITTLE LOVE (Bellamy Bros., ASCAP) OLD PHOTOGRAPHS (Chappell, ASCAP/Tri-chappell, Sesac)
(rving, BMI) 69 I'LL WALK BEFORE I'LL CRAWL (Tree, BMI/Golden Bridge, ASCAP) HL 59 TRUE HEART CLM Cherry Lane
19 GIVERS AND TAKERS (Tree, BMI/Cross Keys, ASCAP) 92 ONE FIRE BETWEEN US (Don Schlitz, ASCAP/Tamerlane, BMI/Flying CPP Columbia Pictures
(Colgems-EMI, ASCAP) WBM I'M DOWN TO MY LAST CIGARETTE (SBK Blackwood, BMI) HL Dutchman, BMI/MCA, ASCAP) WBM HL Hal Leonard
4 GOINTO WORK (Central Songs, BMI) WBM 60 ONE TRUE LOVE 23 THE WANDERER WBM Warner Bros
8 I'M GONNA GET YOU (Cross Keys, ASCAP) HL (Mijac, BMI) -

(Lawyer's Daughter, BMI/Warner-Elektra-Asylum,
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Latest Music, Video Accessories Make A Splash

BY MOIRA MCCORMICK

CHICAGO Improved cleaning
apparatus, specialized carrying/
storage cases, and a soon-to-be-re-

leased CD-repair kit were among
the new accessories shown at the
1988 Summer Consumer Electron-
ics Show, held
here June 4-7.
New storage/
carrying units
for compact
H[Pun‘ disks and cas-
settes were ex-
hibited by Lebo,
whose president, Pat Mastro-
nardo, noted the popularity of the
company'’s black imitation-leather
Leather-Tex products. “We start-
ed with a 30-capacity cassette
case,” he said, “and now have 12-
and 30-capacity CD-carrying cases
as well as a cassette case that
holds 60 tapes.” New to the show
were cassette cases and Hippies—
hip totes in acid-washed denim.
Lebo’s longstanding line of ny-
lon Voyager carrying cases was
augmented by CD cases in 6-, 12-,
30-, and 48-capacity sizes. One item
being tested at CES was a wallet-
size Voyager in two sizes, one de-

signed to hold 3-inch CDs and the
other to hold 5-inchers, both in pro-
tective interior pockets.

“There’s been some resistance
to storing CDs without the jewel
box,” said Mastronardo. “We're
hoping this 3-inch-CD wallet will
break down that resistance. We
may also do them in Leather-Tex.”

Soon to be delivered to stores is
a wooden 48-capacity CD-storage
unit with a movable divider,
Mastronardo noted.

Allsop representative Jim Kuhn
said the manufacturer has re-
vamped its Orbitrac 55000 record
cleaner by making it smaller and
remerchandising it. [t will be avail-
able in July for $9.95. Allsop’s CD
cleaner 50000 was also streamlined
and runs for $9.95. Allsop was also
showing its new 8mm head clean-
er, the 65500, and its VHSC head
cleaner, both at $14.95 lists.

“Our hottest items are our VCR
head and tape-path cleaner 60000
and VCR head and tape-path and
tape-drive cleaner 61000, at $9.95
and $14.95, respectively,” he said.
A new 61500 series head, tape-
path, and drive cleaner is due in
August, at $24.95.

According to Kuhn, who said

Swire Magnetics has three new
audiotape carrying cases that
come with Laser XL C90 blank
cassettes. The cases come in as-
sorted colors and are stacked on
end caps or suspended on J-hooks
for display.

The 10-tape holder has a de-
tachable carrying strap and
three blank tapes and retails for
a suggested $7.99. The hip pouch

Tape Gases From Swire: Three To Go

has four blank tapes, is large
enough to hold a cassette player,
is self-belted with an easy-on-
and-off clip buckle, and retails
for $8.99. The storage wallet
comes with three tapes, is pad-
ded, and has an adjustable belt.
It sells for $10.99 retail.

For more information, call 213-
515-0371.

Bt

A

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
e FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The orderyou
place is the order you get. No disappointments!!
No surprisesi!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(212) 517-3737

Conneclicut
(203) 798-6590

Toll Free
(800) 8246-0079

DEALERS OMLY

los Angeles
(213) 388-9834

FAX
(203) 798-8852

that Allsop’s video cleaning prod-
ucts are endorsed by Technicolor,
the firm’s audio-cleaning prod-
ucts—Ilike the cassette deck clean-
ers 70000 and 71000—are recom-
mended and supplied by automo-
bile and motorcycle manu-
facturers such as BMW, Jaguar,

‘We’re giving the
3-inch CD a boost’

Mercedes Benz, Nissan, Saab,
Volvo, Harley Davidson, Peugeot,
and Ford.

Audiologic, a trademark of the
Milford, Mass.-based Randix, was
showing its Disc-Saver CD recon-
ditioning system. The company
says the kit, demonstrated at the
show by company sales manager
Robert Bonefant, repairs skipping
CDs. It is set to ship in July with a
suggested retail price of $14.95.

It consists of a bottle of fluid,
cotton balls for application, and a
chamois rag for buffing. The com-
pany says each bottle is good for
100 applications. To get rid of the
skip, the consumer is supposed to
pour the fluid onto the disk, rub it
in, and then buff. The Dise-Saver
comes packaged with instructions
on a 3-inch CD.

New Recoton products dis-
played at the show included wire-
less stereo speakers with 12 watts
RMS per channel, a 4Y,-inch full-
range driver, a signal-to-noise ra-
tio of 80 decibels, a stereo separa-
tion of 90 decibels, a frequency re-
sponse of 60-15,000 hertz, a power
switch, and volume control. The
$249 set was designed by noted au-
dio engineer Larry Schotz.

Also new to the show was Reco-
ton’s Beamaster indoor FM stereo
antenna, which the company says
boosts FM signals up to 20 times
and also reduces the gain of overly

strong signals. The suggested re-
tail price is $19.95. Still going
strong after a year on the market
is the company’s portable stereo
CD player adapter for cars, which
retails for $24.95.

Discwasher president Ken
Thomson noted that the manufac-
turer’s CD cleaner is being pack-
aged for the next three months
with a 3-inch CD containing three
music cuts. “We’re giving the 3-
inch-CD industry a boost,” he said.
Discwasher also plans a fall ad
campaign for its CD cleaner.

“Even though record-care prod-
ucts have been diminishing 35%-
40% over the last three years, our
record care is up 33% these first
five months,” said Thomson. “The
people who are still buying records
are collectors and are care con-
scious. We've said for a while that
we'll be the last ones to turn the
lights out on record care.”

Hardware Dealers Tipped To Get Emotional
Consultant Urges Passion When Pitching Products

CHICAGO Audio hardware deal-
ers should stress the emotional,
visceral side of their business to
help get profits back up where
they belong, said marketing con-
sultant Scott Schuman at the 1988
Summer Con-
sumer Electron-
ics Show, held
June 4-7 at Me-
Cormick Place
REPORT [EES

Schuman, who
until recently
was employed at Dolby Labs, pre-
sented an eloquent plea for dealers
to push the excitement of audio,
especially as it relates to video, at
a June 5 luncheon workshop titled
“The Evolution Of Audio In The

Home Entertainment Industry.”
Schuman bemoaned audio tech-
nology’s change from “‘being an in-
tegral part of the musical experi-
ence to a commercial commodity.”
He traced the evolution of audio-
delivery systems from the phono-
graph to DAT, continually stress-
ing popular music’s increasingly

CES

commercial role, to the point
where it is now used to sell every-
thing from raisins to running
shoes.

Noting that the television indus-
try manages to sell $6.2 billion

‘We have to
change the way
we sell audio’

worth of new hardware in a mar-
ket that already has a 94% penetra-
tion, Schuman said, “We have to
change the way we sell audio. We
haven’t taken advantage of the
tools we have. We should appeal to
a time when music was exciting—
we can’t let the ad agencies alone
recognize the power of musical
persuasion.”

Schuman advised dealers to
push audio systems designed for
TVs and VCRs (‘“The video experi-
ence only sounds better with an
audio system,” he noted) and to fa-

New Orleans Lowdown:
An Era Gomes To An End

BY JEFF HANNUSCH

NEW ORLEANS An era in local
record retailing ended here recently
when Canal Record Center closed its
doors June 11.

Owned by Mike Mancuso, the store
had been on New Orleans’ main thor-
oughfare since 1962, but record re-
tailing has been a tradition in the
Mancuso family for more than four
decades. It was Joe Mancuso, Mike’s
uncle, who in 1945 opened one of the
city’s first record stores, the J&M
Music Shop, on a site that later be-
came the location of the infamous
R&B recording studio.

Mancuso’s brother Frank came

into the business in the '50s, opening
two shops, Frank’s and the Pop Shop,
which were located on South Ram-
part Street, at that time the anchor of
the black commercial district. In 1962,
both locations were incorporated into
one large store in a building on a
busy block of Canal Street. At the
time the store boasted the largest in-
ventory in the South.

As the ’60s rolled on, Frank Man-
cuso handed an increasing amount of
responsibility to his son Mike, who
began working in the store at the
tender age of 10. When the younger
Mancuso graduated from Louisiana
State Univ. in 1973, he took complete

(Continued on page 43)

miliarize customers with all the
high-end products available—and
not simply to sell the customer
what he’s come in to find.

Schuman illustrated his points
with a number of audio/visual
demonstrations, most notably a
clip from this year's Academy
Awards telecast in which actor/co-
median Billy Crystal explained the
role of the soundman in movies.
Footage from the movie “Top
Gun” was run first without sound
effects and music and then with
both of those elements and with di-
alog.

‘“We must educate the custom-
ers about the entertainment value
of our technology,” said Schuman,
to change ‘““a perceived commodity
to an emotional experience. [Au-
dio] is the emotional glue that
holds a presentation together. It's
not just a box with a price, and it
needs an emotional commitment.”

MOIRA McCORMICK

Hear Rings. Recoton is selling
adapter rings to make 3-inch CDs
playable on standard-size or table-top
CD players. The rings come two to a
package and carry a suggested retail
price of $3.99. Contact: 718-392-
6442.
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ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—al-
bum,; EP—extended play, CA—
cassette; NA—price not avail-
able. Multiple records and/or

tapes in a set appear within pa-

rentheses following the manu-
Jacturer number. a=Simulta-
neous release on CD.

POP/ROCK

PAT BENATAR
Wide Awake In Dreamiand

& LP Chrysalis 41628/NA
CA 41628/NA

THE BIBLE
Eureka

& LP Chrysalis 41613/NA
CA 41613/NA

DEFUNKT
In America

& LP Antilles/New Directions 90911/NA
CA 90911/NA

GEORGIA SATELLITES
Open All Night

& LP Elektra 60793/NA
CA 60793/NA

BOBCAT GOLDTHWAIT
Meat Bob

& LP Chrysalis 41642/NA
CA 41642/NA

AMY GRANT
Lead Me On

& LP AZM 5199/NA

CA 5199/NA

COREY HART
Young Man Running

& LP EMI-Manhattan 48752/NA
CA 48752/NA

MARTI JONES
Used Guitars

& LP AZM/NA
CA 5208/NA

PAUL KELLY & THE MESSENGERS
Under The Sun

& LP AGM 5207/NA
CA 5207/NA

MASTERS OF CEREMONY
Dynamite

& LP 4th & B'way 4010/NA
CA 4010/NA

SHIRLEY MURDOCK

The Woman's Point Of View
& LP Elektra 60791/NA

CA 60791/NA

NAJEE

Day By Day

& LP EMI-Manhattan 90096/NA
CA 90096/NA

ROBERT PALMER
Heavy Nova

& LP EMI-Manhattan 48057/NA
CA 48057/NA

IGGY POP
Instinct

& LP ABM 5198/NA
CA 5198/NA

MILLIE SCOTT
I Can Make It Good For You

(Continued on page 45)

DIVIDER CARDS

ALL SIZES AVAILABLE

1 SC and up
Why pay more?

Direct from Manufacturer
(Formerly AL-LEN CUTTING CO.)
Call or Write
LOU CHAMPY
(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.
PRIMEX PLASTICS CORPORATION
65 River Dr., Garfield, NJ 07026

Special Volume Rates
Fiberboard cards available.

We buy used cards.

THE FUTURE OF U.S.
INDEPENDENT
DISTRIBUTION

NOW EXCLUSIVELY REPRESENTING OR DISTRIBUT ING THE FOLLOWING
LABELS DIRECTLY TO STORES, CHAIN'QUTLETS, AND ONE-STOPS:

STEAMHAMMER
BLUE TURTLE
STREET STYLE
ARMAGEDDON
NEW ROSE
WEST SIDE

WE BITE

FUNHOUSE
AAARGH
ATOM H.
PI.A.S
NETTWERK
NO REMORSE
NOISE

MAZE MUSIC LTD.

METALWORKS
SPV GERMANY

ANTLER/SUBWAY
CHERRY RED
EARACHE

FRINGE PRODUCTS

PLUS MANY
OTHERS T.B.A.

OFFERING COAST TO COAST COVERAGE!

WE ARE THE IMPORTANT ALTERNATIVE

FOR U.S. IIIIIEPEIIIIEIIT DISTRIBUTION

PO. Box 152 BELLMORE, N.Y. 11710
PHONE: (516) 783-3040
FAX: (516) 783-3043
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I
MTV: ‘No Cu

BY JEAN ROSENBLUTH

MTV UPDATE: Our June 11 col-
umn detailing alleged cutbacks in
MTV’s programming of videos by
independently distributed acts pro-
voked a flood of calls, both here
and at MTV, we’re told. In re-
sponse, Lee Masters, MTV and
VH-1's senior executive VP and
general manager, has issued the
following statement:

“QOur position on indies hasn’t
changed. They are and continue to
be a part of ‘120 Minutes.” We
want to appeal to as many of the
people who like [alternative] music
as possible, not just the fringe of
the fringe. We are being more con-
scious of balancing major acts
with new, innovative videos and
songs oh major and independent
labels. A record doesn’t have to be
charting—if it’s selling or getting
a buzz, the video will get play.”

Many of the labels that called
here in the past few days said MTV
had recently agreed to show or
consider one of their videos; in
each case, word from MTV came
after the original column ap-
peared, and in one instance after
the label had been getting the cold
shoulder from the channel for a
number of weeks. (To be fair, la-
bels with an ax to grind are obvi-
ously more likely to have called
than those satisfied with the net-
work’s treatment.)

Whatever the reason, we're glad

MTV is seriously considering indie
videos for “120 Minutes,” wheth-
er—as it claims—it never stopped
doing so or has backed off of plans
to eliminate or severely restrict
them. We recently watched two
episodes of “120 Minutes’’; neither
included any indie-distributed
clips. That just doesn’t seem right.

SEEDS & SPROUTS: Luke
Skyywalker is offering a copy of
Betty Friedan’s ‘“The Feminine
Mystique,” the manifesto of the
women’s movement, to any music
video programmer who requests
it. It seems the clip to 2 Live
Crew’s hit ‘“Move Somethin’,”
which features women of varying
sizes movin’ everything, if you get
our drift, has some programmers
running scared for fear of incur-
ring female watchers’ wrath. A la-
bel spokesman says ‘‘at least
three’’ stations won't air it; only
one, he says, Progressive Video
Network of Ann Arbor, Mich,, has
requested a copy of the book.

The Ohio Players’ first album in
seven years, “Back,” looks set to
become one of the hottest indepen-
dently distributed albums of the
summer. The record, the first from

thack On Indies’ 1op ¢

the new Seattle-based label Track,
is poised to cross over, according
to several of the distributors han-
dling it ... The lineup for this
year’s Central Park Summer-
Stage, a series of free concerts
held in the New York park and
sponsored by Tropicana, couldn’t
be more enticing. Among those
due to appear are Brave Combo,
Beausoleil, Nappy Brown, Dissi-
denten, Johnny Copeland (who
will be releasing a live album this
month, with a video to follow in
August), and the Bhundu Boys.
The first album on Nashville la-
bel Airborne, “Mickey Newbury
In A New Age,” came out June 6.
Also signed to the new logo are
Mickey Gilley, the Headlights,
and Rosey Carter, among others.
The label, founded by John Jos-
sey, Frank Jones, John Lomax
111, and Steve Roberts, can be
reached at 615-242-3157 ... East
Side Digital plans to release Greg
Shaw’s “Pebbles’ series on CD
later this year. The classic garage-
rock collections are being recon-
figured, with some new tracks
added ... Alligator has opened a
West Coast office, manned by di-
rector of marketing and album ra-
dio promotion Blake Gumprecht.
He can be reached at 213-666-7917
... Action Music buyer Clay Pas-
ternack is a regular guest on
WERE Cleveland radio’s monthly
sports-memorabilia show.
Roadracer Records has signed
(Continued on next page)
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APPETITE FOR DESTRUCTION

You can bank on it.

Our CD compact disc¢ cleaning system is the only one with true radial cleaning,
It cleans your customers CD's better than any other on the market.

For more information on our company and products write Discwasher. Inc.,
4310 Transworld Rd, Schiller Park, Illinois 60176. Or call (312) 678-9600.

The CD performers on your right
aren' the only ones that make money.

discwasher

for sparkling performances.
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STARFISH

COMPACT DISCS;TAPES
RECORDS & LASER DISCS

CALL-TOLL PREE N U.S.1-800 843 0955

IN CALIF i

800 222-39713 ¥FOR QUR

FPREE MAILER 3 INFORMATION ....
\ASK FOR. JERRY /

RETAIL COMPUTER SOFTWARE AVAILABLE!

ABBEY ROAD
WHOLESALE ONESTOP

DI

ORDERS COMPUTER FILLED

1800 [oNe
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in c‘2L‘2"n2~39
4) 546:'414

7177

DWIDE EXPORT_WIDE ACCESSORY SELECTION

FAX(714) $848-0337

TLX 3781792

Quality Printing
Quality Product
Quality Service

DIVIDER CARDS

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

./

FRANK ZAPPA

COMPACT DISCS.

DISTRIBUTORS

EAST SIDE DIGITAL
Minneapolis, MN
1-800-468-4177

GEMINI DISTRIBUTORS
Norcross, GA
1-800-552-1313 "beep” 7727
HOUSE DISTRIBUTORS
Olathe, KS

1-800-821-3324

PRECISION SOUND MARKETING
Mountlake Terrace WA
1-800-547-7715

ROUNDER RECORDS
Cambridge, MA

(617) 354-0700

SCHWARTZ BROTHERS
Lanham MD
1-800-638-0530
SURFSIDE DISTRIBUTORS
e e 8 % Honolulu HI

PEACHES EN REGALIA (806) 524-2744
FRANK ZAPPA

RCD3 1001 AAD

‘Peaches en Regalia

3" CD single

® The first commercially
available pop 3" CD single

® Suggested list price* $4 98
® Major press, radio, and retail

RYKO

compacT RYKODISC USA
action Frekerng W it Bda € 3G
® Three tracks 14 minutes Salemn MAG1S70
DIGITAL AUOID 617744 76/8
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RETAIL,
TRACK

by Earl Paige

BLANK STARE: The topic needs more exploration, but
buyers and reps returning from the recent Consumer
Electronics Show in Chicago are talking about a possi-
ble second price hike on blank videotape—even though
one just went into effect June 1 (Billboard, May 21). As
to why suppliers greet inquiries with a shrug, Mitch
Perliss, director of purchasing for Music Plus in Los
Angeles, offers one idea. “We’ve been coming to CES
for four years, and every six months there is some kind
of price cut,” he says. “Now the price is going up. It's
tough for them to turn this around.” But Perliss says he
definitely hears a buzz on new prices, and not just on
standard grades: “The whole kit and caboodle,” he says.

Also bandied about in Chicago were rumors of a de-
veloping shortage in videotape. Jeff Tomlinson, Came-
lot Music accessories buyer, says, “Some of this could
be the buy-in anticipating the June 1 price rise.” Also
mentioned: the initial shipments by suppliers with U.S.
plants to Japan and Europe. However, officials at TDK,
which is just announcing its first exports from Georgia,
deny a shortage problem.

SELL-THROUGH SURGE: Two chains at opposite
ends of the country are scoring in sell-through video.
The Record Bar has product in all 140 stores, finding
most of its success with titles priced at less than $29.95.
“We put in around 150-200 titles,” says Susan Austin,
senior product manager. Of higher ticket items, she
says, “We sell the {Jane] Fonda $39.95 items and some
music videos. We did put out ‘Dirty Dancing’ in 20 of our
best sell-through stores and were amazed at the number
we moved at $89.98.” The Bar has rental only in strip-
center and freestanding outlets, “‘just 16 stores. We
don’t see rental in malls,” says Austin.

Also amazed at sell-through is Jason Gilman, presi-
dent, and the whole video gang at 27-store Rainbow Re-
cords in San Francisco. Realizing how sell-through
scored during the Christmas season, Rainbow is rolling
out a Video Caravan, says John Wong, video buyer.
This is not an actual step van or cartage trailer that trav-
els from store to store; rather, it’s boxes of videocas-
settes on pallets. “We cut open the boxes so the product
is exposed and pile the boxes up on pallets. We bought
into some deals. We have product priced from $6.99-

$19.99—collections like the [James] Bond, CBS/Fox
Playhouse’s Fairy Tale People, classics like ‘Casablan-
ca,’ and a lot of music videos—Led Zeppelin, INXS,
Anita Baker, and David Lee Roth. We were going with
5,000 pieces in one store for two weeks, then moving it
along. It went so well we split the stock in half. Now we
have the caravan in two stores at any one time.”

HACK’N’ROLLIN’: Mid-Michigan Music Corp., rack-
ing in six states out of Grand Rapids, Mich,, is also find-
ing sell-through video fueling increasing volume. In
fact, the firm is moving, expanding from its former
12,000 square feet to 20,000 square feet in new quarters
at 4245 44th St. S.E. “It looks like we move every two
years,” says VP Jim Marcusse. Mid-Michigan was a
member of the National Assn. of Recording Merchan-
disers during its first nine years, then dropped out; the
company just rejoined NARM in March.

MORE RACK’N’'ROLLIN’: Dayton Record Service in
Portsmouth, Ohio, is on the move as well. The 35-year-
old rack firm will go to a new 198,000-square-foot facility
that will house both its parent company, Wil-Car Enter-

prises, a health-and-beauty-aids jobber, and tobacco-and- |

candy-wholesale subsidiary Ohio Valley Wholesale. Al-
though the total size of the building remains about the
same, the move was necessary because of computeriza-
tion. According to Dayton VP Joseph Taylor, computer-
izing all three wholesale wings has been a monumental
project. Nevertheless, the move deadline was missed by
only two weeks. By July the new digs will be at 10451
Old Gallia Pike in Wheelersburg, Ohio.

SCHOOL DAYS: More upcoming International Coun-
cil of Shopping Centers events are the Management &
Marketing Institutes [ & II, Michigan State Univ., East
Lansing, Mich., June 26-July 1; Management Institutes I
& I1, Simon Fraser Univ., Vancouver, British Columbia,
July 10-15; Leasing Institute, Syracuse Univ., Syracuse,
N.Y, July 24-29; Management & Marketing Institutes I
& II, Univ. of Houston, Houston, July 31-Aug. 5 ...
IGSC’s idea exchanges are set for Sept. 8-10 (Northern
California/Nevada) at Hyatt Lake Tahoe, Incline Vil-
lage, Nev.; Sept. 1516 (Rocky Mountain states) at the
Keystone Resort, Keystone, Colo.; and Sept. 28-30
(Southern California) at Marriott’s Palm Desert Resort,
Palm Degert, Calif. Among workshop topics: “Getting
the most out of shop space,” “Who are our customers?,”
and “Colorado: The state of the future.” For more ICSC
information call Dany Suslow at 212-421-8181.

Let’s hear it for some people who have been phoning
and mailing in some really hot Retail Track items.
You can, too—contact Earl Paige at 213-273-7040.

PATRICK O"HE ARN

GRASS ROUTE

(Continued from preceding page)

Brazil’s Sepultura, whose first re-
cord for the label, to be distributed
through MCA, is scheduled for
early 1989 . .. “Land Of A Thou-
sand Bands” by Ellen Levitt is an
enjoyable—if somewhat out-of-
date and overly homespun—trea-

tise on independent bands and la-
bels, with a heavy emphasis on
'60s-garage-type music. Contact
Midwood Publishing, 1121 E. 22
St., Department M, Brooklyn, N.Y.
11210 ... The Philadelphia Folk
Festival, featuring Taj Mahal,

Buffy St. Marie, Maria Muldaur,
and Jesse Winchester, among oth-
ers, and scheduled to take place
Aug. 26-28 in Schwenksville, Pa., is
looking for volunteers to help in a
variety of capacities. Contact 7113
Emlen St., Philadelphia, Pa. 19119.

ORIGINAL CD JEWEL BOX

LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO
POLYGRAM SPECIFICATION | ICOMPACT

» ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE Dg@
» AVAILABLE IN SINGLE BOX AND MULTIPACK CASE

{FOR 2 CDs. 3 CDs AND 4 CDs)
= COMPETITIVE PRICE WITH PROMPT DELIVERY OIGITAL AUDIO

| ‘ VIVA MAGNETICS LIMT'?\
‘\‘ ! 16th Fl. E on Fty Bidg., 14 Wong Chuk Hang Road. Hong Kong.

Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041
il 3 s

Rivers Gonna RISE

PATRICK O'HEARN'S NEW ALBUM
ON PRIVATE MUSIC. FEATURING
MARK IsHaAM. TERRY B0OzziO

AND PETER MAUNU

TELENr, e

)

Private Musics

PRIVATE MUSIC IS AVAILABLE ON AUDIOPHILE VINYL
CHROME ASSETTE AND OMPACT DISC

1988 PRiVATE Mus 220 EAST23RD STREET NEw YORK NY 10010
MANUFA JRED AN TRIBUTEDINTHEUSA BY RCA
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It’s like

having a
diamon

mine

in your

store.

Pfanstiehl
Replacement

Needles

By conservative estimate, there are 60,000,000 record
players out there now, and another 4,600,000 will be sold
this year. Somebody is going to make a lot of money
continuing to supply this huge market with replacement
needles and cartridges . . . why not you?

e Profits . . . . up to 500%
¢ Required stocking/display
space . . . less than 1 sq. ft.

¢ Basic inventory will cover over
80% of all existing record players

¢ 100% merchandise exchange
policy . . . . you can’t lose

Stake your claim today!

Name

Address S
City State Zip

Your Phone Number ( )

Type of retail outlet

Pranstiehl

3300 Washington St., Waukegan, IL 60085
Tel: 1 (800) 323-9446

Mail to:

ETAILING

Don’t Stop. Mercury/PolyGram recording artist Larry
Boone brought K mart managers and executives from
Handieman’s national office in Troy, Mich., to their feet
with a performance of his single “Stop Me (If You Heard
This One Before}” during K mart’s April convention for
regional managers at the Marriott Hotel in Nashville. After
the show, more than 100 managers lined up for
autographed copies of Boone's self-titled debut album.
(Photo: Beth Gwinn)

Stealin Away. Stealin Horses galloped intc The Record
Bar’s distribution facility in Durham, N.C., during a national
promotional tour of retail outlets and college radio
stations. Shown, from left, are The Record Bar statfers Bo
O’Reilly, co-op controller, Ron Phillips, director of
advertising, and Jim Thompson, prerecorded product
manager; Stealin Horses’ Kopana Terry; Candy
Masengale, Arista’s Atlanta-based regional marketing
director; Kevin Hawkins, buyer; Kiya Heartwood, Stealin
Horses; and Steve Bennett, VP of advertisirg.

Horsing Around. Sue Neal of Plain City, Ohio, recently
won a reproduction of a carousel horse at the Camelot
Music superstore in Dublin, Ohio. The giveaway was
sponsored by MCA Classics in conjunction with the
release cof a newly orchestrated version of Rodgers &
Hammerstein’s “Carousel.” Camelot says the carousel
horse is one of only 10 such reproductions in the U.S.

e /S

Hot CGne. Gabriel Munoz, center, picks up his grand prize from the Billkboard Hot

"
Oklahoma Sweat. Elektra recording

artist Keith Sweat shows his appeal
with the younger demeographic at a

100 sweepstakes, sponsored by Pringle’s and MTV. Lee Zhito, Billboard YF/
execitive editorial director, left, presents Munoz with a $2,500 credit voucher
that the winner will redeem at Roadhouse Records. At right is Roadhouse
manager Rey Sambrano.

Sound Wareheuse in-store in
Oklahoma City. Sweat greeted some
350 fans prior to his concert there.
{Photo: Attita Csupo)
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GRP Goes For The Gold With June Promo

NEW ORLEANS’ CANAL RECORD CENTER CLOSES

(Continued from page 40)

In-Store Display Contest, Olympics Tie-In Featured

BY BRUCE HARING

NEW YORK For the fourth
straight year, June is GRP Month
as the MCA-distributed label in-
tensifies its marketing efforts
with an eye toward increasing con-
sumer awareness of its music.

Highlighting this year’s cam-
paign, again called Go For The
Gold, is an in-store merchandising
contest offering the grand-prize
winner a trip to the 1988 Summer
Olympies in South Korea. The dis-
play contest highlights the full
spectrum of GRP product, includ-
ing the label’s new releases, cata-
log, Digital Price Savers midline
series, and JVC World Class Music
series.

Among the merchandising tools
and point-of-purchase material the
label has made available to retail-
ers is a sampler (on cassette and
CD) that highlights key tracks
from GRP’s March, April, and May
releases. Also available to retail-
ers are posters, counter cards, and
consumer pocket catalogs.

Bud Katzel, GRP senior VP of

distribution and sales, says the
company anticipates a 30%-35%
boost in business during the
month.

‘“Most of our artists tour in
June, so there’s high visibility.
Plus, if we choose [to promote dur-
ing]a high seasonal period like No-
vember/December, it would be a
lot more difficult to get stores,”
Katzel says, noting the traditional
logjam of label action that marks
the holiday buying season.

In 1984, June Is GRP Month was
started in conjunction with the
JVC Jazz Festival, which featured
a 10-city tour by GRP artists.
Helped last year by GRP’s tie with
MCA, the promotion has grown
into a significant booster for the
label—‘‘the most important month
in terms of store visibility,” Katzel
says. GRP grabs a good deal of
store end caps and step downs dur-
ing the campaign, Katzel adds.

Reaction to this year’s edition of
GRP Month has been “sensation-
al,”” Katzel claims, with approxi-
mately 1,500-2,000 stores involved
in the promotion. Some stores

ALBUM RELEASES

(Continued from page 41)

& LP jsiand 90897/NA
CA 24182/NA

SHRIEKBACK
Go Bang

& LP Island 90949/NA
CA 90949/NA

VLADISLAV SEDECKI
Men From Wilnau

& LP Antilles/New Directions 90910/NA
CA 90910/NA

UFO

The Best Of The Rest

& LP Chrysalis 41644/NA
CA 41644/NA

WITNESS
Witness

& LP Arlsta AL 84¢1/NA
CA AL 8491/NA

WOMACK & WOMACK
Conscience

& LP isiand 90915/NA
CA 90915/NA

stagger the start and end dates of
the campaign, he says.

To capitalize on its visibility,
GRP hit the street with new re-
leases in May, building momentum
for the June promo. Among the
high-profile GRP artists on tour
this month are Diane Schuur, Lee
Ritenour, and Chick Corea. MCA
Distribution has aided the cam-
paign by breaking GRP in stores
the label hadn’t previously
reached, Katzel says.

Katzel says the decision to tie in
Go For The Gold with the Summer
Olympics was made before South
Korea was rocked by the recent
student riots. Should the grand-
prize winner of the in-store mer-
chandising contest decline to risk a
visit there, an alternate prize
would be arranged, he said.

charge of the business, leading it into
it’s most profitable years.

The store’s downtown location
drew a varied clientele. Because it
was situated next to the central busi-
ness district it attracted a more afflu-
ent shopper, but the store wus also
within walking distance of two of the
city’s largest housing projects and as
a result, demand for the latest black
product was high. The outlet was
also frequented by tourists because
of its proximity to the French Quar-
ter and downtown hotels.

However, the local recession that
was spurred by the 1983 oil glut has
had a lasting effect on the New Or-
leans economy. Since then, Canal
Record Center was forced to cut back
on inventory, making it more difficult
for the outlet to make a profit. Com-
petition from a new Tower Records
store here and a Musicland location in
the Riverwalk Mall also affected the

store’s business.

“I just got to the point of my life
where I felt like it was time for me to
be doing something besides selling
records,” explains Mike Mancuso.

“We were still doing a reasonable
amount of business, but I could see
that we weren’t really going any-
where. The economy here has been
lousy for five years, and I still don't
see any signs of 1t turning around in
the near future. I got a good offer to
sell the business, which I accepted. I
plan on moving to Orlando, Fla., and
get into another type of business,
where there’s a higher profit mar-
gin.”

The Canal Street location will re-
main a record store. The new name
will be Odyssey Records and Tapes.
Owned by Gary Hozenthal, Odyssey
has one other New Orleans outlet, lo-
cated in the Carollton Shopping Cen-
ter.

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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DO THESE
PROBLEMS
BOTHER YOU?

(Please check below)

Does your onestop really appreciate your business?
(or are you just another order)

Is calling in an order hassle free?
Do you speak to the same Rep each time you call?
Does your onestop ever call YOU?

If you checked no to any of these questions, perhaps
it's time to call ALL DISC TRADING.

B Knowledgeable Salespeople M Special Orders Accepted

B Razor Sharp Pricing B 24 Hour Shipment
B Computerized Order Processing/Inventory

\__
/ DIGITAL AUDIO "\<

7\ | ALL DISC TRADING

Call your ALL DISC SALES REP AT 1-800-255-3472 or (203) 452-0203

WANT TO KNOW MORE?

coMPAaCY

AR

SE S .
NSape But what
you really want

are results!

T

W g
o ot A better long-term impression of you and your company will
he Lol o motivate customers to bury or take advantage of an offer. At Nalpac,
e~

we do more than sell you a premium. Let us assist you in developing a

personalized advertising program designed to promote your business or products,

long after the initial promotion. Call:us now ta talk about the many unique and affordable
ways to carry your message into the marketplace.

L7D

F The Competition”©

8700 Capital/Oak Park, M| 48237
(313) 541-1140 (800) 521-5946
TLX 756914 NALPAC LTD UD
FAX (313) 544-9126

“We Are

' Call Ralph Caplan or Jim Miller
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U.K.’s Video '88 Discusses Industry’s Future

BY NICK ROBERTSHAW

LONDON Video ’88, the U.K. vid-
eo industry’s first combined exhibi-
tion and convention, closed its doors
at the Wembley Conference Center
June 8 amid the plaudits of partici-
pants (Billboard, June 18).

The British Videogram Assn.,
which organized the event, ex-
pressed confidence that this inaugu-

ral gathering laid the foundation for
an annual event that will rival the
stateside meet of the Video Soft-
ware Dealers Assn.

Staged at a cost of over $650,000
(taking the pound sterling as $1.87),
Video '88 is estimated to have at-
tracted a total of 1,015 paying dele-
gates over two days, plus about
1,200 exhibition visitors. With many
distributors having large teams on

Fiscal And Moral Prudence Mark Co-op

Potts Keeps Aardvark Helm

BY EDWARD MORRIS

EUREKA SPRINGS, Ark. Be-
cause Jim Potts had a friend who
wanted to sell him a video store, the
professional financial consultant
took a cold plunge into the business
back in 1984. “I fell in love with it
from day one,” Potts says. “l was
able to increase my headaches by

the 550 stores nationwide—and I
felt an obligation to speak the mind
of the franchisees. And that was ba-
sically that we couldn’t tolerate the
abuses and violations we were go-
ing through.

“There were times when [ felt
like a man alone, because we start-
ed getting lawyers’ letters on a
weekly basis, threatening to sue

hand, it is likely that a net figure of
about 1,500 retailers, representing
15% of the U.K.’s approximately
10,000 video outlets, attended.

More than 80 exhibition booths
were taken, and available stand
space was sold out well before the
event. The 12 BVA member compa-
nies who co-sponsored Video '88,
among them the leading Hollywood
studios, all took large booths, along-
side smaller distributors, wholesal-
ers, and ancillary businesses.

Some suppliers said they would
have welcomed more dealers on the
exhibition floor, but most agreed
those who did attend were “serious

FOR WEEK ENDING JUNE 25, 1988

professionals.”

Opening the show, BVA chair-
man Stewart Till said it was de-
signed to reflect the growing stat-
ure of the U.K. video industry and
would hopefully mark its coming of
age. Video '88 was a trailblazing
event for a dynamic business, he
added. The underlying statistics
support the BVA’s bullish mood,
with sell-through trade rocketing
and video rentals for 1988 so far
10% up on last year. VCR ownership
is also up, however, and average
frequency of renting has changed
little since last year, with almost
half of all VCR households still fail-

ing to rent even once a month.
Seminars staged over the two
days covered movie production, fi-
nancial aspects of retailing, sell-
through video, the raising of video
standards and—courtesy of the
flamboyant New York retail consul-
tant Peter Glen—advice on how to
boost video store business. Special
question-and-answer sessions at the
end of each day allowed dealers to
confront distributors directly on is-
sues, including trading terms, pack-
aging, and trailers.
The U.K. government’s enthusi-
asm for increased diversity in ter-
(Continued on next page)
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KID VIDEO. ™"

about 250% and drop my income by  Jim Potts personally and his compa- - X X X
about 50%, but I've enjoyed it ever ny. There were not a whole lot of % Compiled from a national sample of retail store sales reports.
since.” Adventurelandees at that time will- 50808 T
Recently reelected unanimously ing to support [me]. There were a £ =[5 _ 58| £
to the presidency of the 92-store few, but they were very meek. But ] 2 % g || UUEE fa‘lﬂﬁ?fgfu?e':"ﬁgtauog N el My
Aardvark Video cooperative, Potts was able to show the stores some of = = . = G
now has 10 stores of his own and the violations, and then the report *k NO.1 & &
aims to have five more by year’'s from [aptorney] Tim Fine brought 1| 1|3 | LADYAND THE TRAMP Walt Disney Home Video 582 1955 | 29.95
end. everything to a head, and everyone
From June 4, 1984, to May 20, was able to see exactly what had | 5 | 3 | g7 | SLEEPING BEAUTY o Walt Disney Home Video 476 1959 | 2095
1987, Potts’ P.A.L. Enterprises out- happened [Billboard, June 6, 1987].’
lets were part of the Adventureland San Francisco attorney Fine still 3| 2| 40| ANAMERICANTAIL @ Amblin Entertainment o |l
chain. But Adventureland’s corro- represents Aardvark. MCA Home Video 80536
sive legal and financial sores even- Potts’ background as a financial 4 | 6 | 106| ALICE IN WONDERLAND A Walt Disney Home Video 36 1051 | 29,95
tually caused Potts and several oth- consultant enables him to nudge
er store owners to pull out and form  and cajole the Aardvark members 5 | 4 | 143| PINOCCHIO & Walt Disney Home Video 239 1940 | 29,95
Aardvark. into the ways of fiscal prudence: “I
“We tried for about a year to promised the stores when they 6 | 5 |143] DUMBO A ® Walt Disney Home Video 24 1941 | 29,95
work out our differences with Ad- elected me president that there
ventureland,” Potts recalls. “I was ~ wouldn’t be anybody taking advan- | 7 | NEW]>| MICKEY COMMEMORATIVE EDITION Walt Disney Home Video 690 1988 | 1495
president of their national advisory tage and that nobody was getting a
council—which was elected by all (Continued on next page) | g | g | 55 | HERE'SMICKEY! Walt Disney Home Video 526 1987 | 1495
9 10 | 55 DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
00” VEN "0” 10 | 14 | 98 { WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 14.95
nounce another of her dozens of
BAPSULES prize drawings—and if registrants | 1] | NEWJ>| DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 1988 | 1495
weren’t where they were supposed
T to be when their names were called, | 19 | 12 | 12 | BUGS BUNNY SUPERSTAR MGM/UA Home Video M201323 1988 | 1995
RUANT OFFICERS should take they were left profoundly prizeless.
lessons from Aardvark Video’s con- A 13 | NEWD | DUCKTALES: FEARLESS FORTUNE HUNTER Walt Disney Home Video 693 1988 | 1495
vention chairman, Evelyn Marbury. ARDVARK PARK: Ever-buoy-
At the drop of an eyelid during the ant Aardvark prexy Jim Potts kid- 14| 7 | 3¢ | mICKEY & MINNIE Walt Disney Home Video 576 1987 | 1495
June 5-8 meeting in Eureka Springs, ded Disney-Touchstone rep Jim
Ark., the petite attendancemeister ~Chapman that his feisty videochain | 15 | NEW]> | DISNEY'S SING ALONG SONGS: YOU CAN FLY! Walt Disney Home Video 662 1988 | 1495
would seize the sound system to an-  would soon give Disney World a run
for its money by opening a competi- | 15 | 9 | 106 | WINNIE THE POOH AND TIGGER TOO & Walt Disney Home Video 64 1974 | 1495
tive theme park called ‘““Aardy
DV World” in Florida next year. 17 | NEWD | DONALD IN MATHMAGIC LAND Walt Disney Home Video 692 1988 | 1495
PP‘ | Al?/r Disvey BY NUMBERS: Chap- | 18| 11| 14| BUGS! MGM/UA Home Video M201233 1988 | 1495
V’_.f'\ \M// e man told the assembled Aard-
- :-__"-J\\\§‘\I l ///‘ i - k‘ h t th D'
VA varkians that the average Jisney | 19 | NEW| MICKEY AND THE BEANSTALK Walt Disney Home Video 691 1988 | 1495
? \ consumer owns between six and
Q | eight Disney videos, that $14.95 1S | 59 | 20 | 104 | WINNIE THE POOH AND THE BLUSTERY DAY & Walt Disney Home Video 63 1968 | 1495
- J) the best price point for buyers, that
\- 4 more than 50% of the decisions to |91 | 13 | 33 | DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 | 1495
f' by buy a tape are made at the point of
Al A purchase, and that p-o-p is extreme- | 29 | 15 | 14 | DAFFV! MGM/UA Home Video M201232 1988 | 1495
T\. B ly important in clinching a sale.
. Mass merchandisers, Chapman add- | 93 | 24 | 6 | PEE-WEE'S PLAYHOUSE, VOL. 2, LUAU FOR TWO Hi-Tops Video HT-0114 1988 | 1495
A & ed, generally price suggested-$14.95
titles at about $12. 24 | NEWD | DUCKTALES: HIGH-FLYING HERO Walt Disney Home Video 695 1988 | 145
HEPUBLIC’S BATTLE HYMNS: |25 | 2 | 55 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 1495
Republic Pictures Home Video 1s

set to make a big push on two criti-
cally acclaimed (but little seen the-
(Continued on page 48)
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Passage To India. Playboy-playmate-
of-the-year India Allen discusses her
new HBO videocassette at the Third
Avenue outlet of The Wiz in New
York. Allen has been on a national
tour to promote the release, titled
"Playboy Playmate Of The Year,"
which retails for $14.99.

JiM POTTS

(Continued from page 46)

free ride. All the members, includ-
ing the board members, were going
to be treated on an equal basis.
You've always got people in an or-
ganization who'll say, ‘Let’s go over
here a few days and spend the com-
pany’s money.” A couple of those
people are no longer with us. We're
not going to tolerate it.”

Aardvark’s headquarters and
central warehouse are in Spring-
dale, Ark. An annual flat fee paid by
each member store covers the sala-
ry of a full-time purchaser, and all
items bought for the members are
sold to them precisely at cost, Potts
says. A normal franchiser, he adds,
would base each store’s fee on its
sales. “We don’t want to get in-
volved in record keeping. We don’t
want to get involved with sales un-
less they want to make them know
to us voluntarily,” he says.

Because of such an economically
frugal approach, some of this year’s
fees were rebated to the members
at their first convention here, June
58.

Similar to the family approach
that Adventureland originally
stressed in its marketing efforts,
Aardvark members pledge not to
carry X-rated videos, says Potts.
And, he stresses, “We have long
been a proponent of not renting R-
rated tapes to teenagers, particular-
ly without their parents’ permis-
sion. We have asked the stores to
have discretion about ‘Faces Of
Death.’ Speaking just for my com-
pany—even though I know that at
one time it was the hottest-renting
tape in America—we would have
nothing to do with it. I said I don’t
care how much of a return we can
get on it. I don’t think ‘Faces Of
Death’ is a tape that has any re-
deeming qualities whatsoever.”

On the matter of selecting videos,
Potts concludes, “We belong to [the
Video Software Dealers Assn.], but
we're not particularly crazy about
their [emphasis on] the right to
watch what you want to watch
when you want to watch it. We
think they spend too much money
on First Amendment rights and are
not obsessed enough with the re-
sponsibility the store has to the
community. We think there are
things in this business other than
profit. We mean that sincerely.”

VIDEO '88 IN THE UK.

(Continued from preceding page)

restrial and satellite broadcasting
promises fierce leisure-sector com-
petition in the coming years, and
BVA director-general Norman Ab-
bott was not alone in identifying
satellite television as the chief new
threat facing the video industry
here,

This prospect has engaged dealer
minds, and several speakers
rammed home the message that to
survive the competition that satel-
lite services will represent, stores
must become more professional in
their approach and diversify into re-

lated products.

Everything from audio software
and blank tapes to popcorn and cof-
fee were suggested as inventory ad-
ditions, though many specialty-vid-
eo rental outlets here remain reluc-
tant even to stock sell-through
video titles. In 1985 the U.K. sell-
through market was worth $28 mil-
lion. This year it is expected to
gross $260 million, but the vast ma-
jority of sales continue to be made
by nonspecialty retail chains.

The video industry here is still
shaking off the poor reputation it

earned in its early years, when an
influx of inexpert retail opportun-
ists and a plethora of porn and gore
titles led to public outcry and the
passing of the 1984 Video Record-
ings Act, designed to censor unsuit-
able programming by refusing it
certification. Last year, the BVA in-
troduced a supplementary system
of voluntary self-regulation to mon-
itor packaging and advertisement
standards, but the threat of further
legislation remains and underlies
even the largely congratulatory re-
marks made by government minis-

ter Tim Renton, who officially
opened Video '88. Great progress
has been made, said Renton, but
added that there must be no slip-
ping back.

THE BILLBOARD BOOK
OF NUMBER ONE HITS

BY FRED BRONSON
The inside story of every Number
One single from “Rock Around
the Clock™ to "We Are the World.”
AT BOOKSTORES NOW.

ACTION HAS A NEW

Start with bullets, blood, and bravery, stir in a
little bit of Vanity, and you've got an explosive
box office hit like “Action Jackson! Every week,
Image Entertainment adds spectacular films

to its catalog of more than
2000 laser videodisc titles,

many in full digital stereo
sound. Call or send for your
free copy now and see
Action’s new hnage.
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Mascot Sucks Up Business TOP VIDEOCASSETTES.RENTALS

Aardy’s The Life Of The Party

BY EDWARD MORRIS

EUREKA SPRINGS, Ark. Ishea
logo, a trademark, a mascot, or a
myth in the making? Whatever
Aardy The Aardvark is, one thing
is sure: He pulls his own weight
around the Aardvark Video collec-
tive. And he was the high-profile
hero at Aardvark’s first annual
convention here June 5-8.

Although “‘born” less than a
year ago, the wide-eyed, jams-clad
beast has been assigned a formida-
ble array of official duties. Says
Aardvark president Jim Potts:
“We’re going to try to make Aardy
the image of what we want our
stores to stand for: quality stores,
quality service, no gimmicks, no
funny business.”

But that’s just for openers, ac-
cording to Potts. Collectively and

Gemini Makes
Gonnections

Videophiles will find plenty
with which to busy themselves in
Gemini Industries’ CV140 ca-
ble/VCR expander kit. Accord-
ing to the product literature, the
package can be used to connect
““a host of optional equipment to
existing video systems as well as
[to] record one broadcast or ca-
ble channel while viewing anoth-
er.”

Included in the kit are a CV60
two-way splitter, a CV70 match-
ing transformer, a CV90 A/B
switch, three RG3C 3-feet coaxi-
al cables with F connectors, and
an RG6C coaxial cable with F
connectors.

The unit is blister packed on a
full-color card that has product
data and cross-sell information.
Instructions are included for
adding a VCR to a television set,
adding a VCR to a cable TV sys-
tem, and adding a second con-
verter box or Gemini AD6000
converter.

The suggested retail price is
$13.99. For more information,
call 800-526-7452.

GONVENTION GAPSULES

(Continued from page 46)

atrically) Juzo Itami comedies,
“Tampopo’ and “The Funeral.” The
street date for both of the subtitled
ticklers is July 6. The suggested re-
tail price is $79.95 for each or
$139.90 for both in a prepack. Other
upcoming titles from Republic that
were touted at the Aardvark meet:
“Beauty And The Beast,” Septem-
ber; “South Of Reno” and “Shame,”
October; and “Candy Mountain,”
November.

PRELUDE TO PREVIEWS: Disc
Information Systems had its top-
of-the-line Select-A-Preview service
discounted from $3,195 to $2,995 for
the duration of the convention.
Each of the company’s less expen-
sive preview systems was also dis-

=
53 Compiled from a national sample of retail store rental reports.
I
. < | 5|0
store by store, he explains, the i e
Aardy fi ho is oft t : o i inci SRl Y
ardy figure (who 1s often a store |l | g TITLE Copyright Owner, Principal 2| £
owner dressed in the costume) is I < § Manufacturer, Catalog Number Performers A
being psed to promote‘Spemal ** NO.1 * *
Olymplcs and other projects for Warner Bros. Inc Jack Nicholson
1 2 6 THE WITCHES OF EASTWICK Warner Home Video 11741 Cher 1987 R
‘ " 3
Paramount Pictures Kevin Costner
Aardy stands for 2 | 1| 7 | THEUNTOUCHABLES Paramount et o 1886 et 1987 | R
Paramount Pictures Michael Douglas
quallty Stores’ 3 NEW} EARELIIRRCIION Paramount Home Video 1762 Glenn Close 1987\ R
- - , .
no glmmICkS 4| 3] 4| BABYBOOM CBS-Fox Video 4744 'g::n"es';jgg’rg 1987 | PG
. . . Orion Pictures Danny DeVito
trainably handicapped children. 5| 6 | 2| THROWMOMMAFROM THE TRAIN Orion Home Video 8719 Billy Crystal LY || [FEAE
13 : . .
We have a real sincere dedication . :
2 A aly Tri-Star Pictures
to seeing to it that Aardy is in- | 8 | # | ¢ | THERUNNINGMAN Vestron Video 6021 A. Schwarzenegger kI
volved in helping those organiza- Touchstone Pictures ]
tions raise money," Potts says. 7 5 8 ADVENTURES IN BABYSITTING Touchstone Home Video 595 Elisabeth Shue 1987 | PG-13
The affable animal—who by tra- Whoopi
Lo . pi Goldberg
dition does not talk—has been 8 (13| 2 FATAL BEAUTY MGM/UA Home Video 901134 Sam Elliott 1987 | R
drafted by his various retail mas- RCA/Columbia Pictures Home Video 6-  Tom Beren
. . - ger
ters to ride in parades, make guest 9| 7|8 LI (AL 20877 Mimi Rogers 1987 | R
appearances at skating parties and Touchstone Pictures Richard Dreyfuss
shopping centers, and visit class- 108 N R I EAeEoN Touchstone Home Video 599 Emilio Estevez 1987 | R
rooms. “I don't know how many , Touchstone Pictures Patrick Dempsey
thousands of Aardy T-shirts have I [REEN R IC N Touchstone Home Video 597 Amanda Peterson e || GETE
been sold,” Potts marvels. Twentieth Century Fox Cary Ewes
But if good deeds are Aardy’s 123 (R0 (RGN /IR HEEEINCESSBRIDE Nelson Home Entertainment 7709 Robin Wright e || 1R
hobbies, hustling videos is his pas- Amblin Entertainment Dennis Quaid
sion. He's everywhere in the 13| 9 | 10| INNERSPACE Warner Home Video 11754 Martin Short 1987 | PG
stores—from working as a painted Tri-Star Pictures James Belushi
wooden shelf sitter to having his LRy 2 THE PRINCIPAL Tri-Star Video 6-27000 Louis Gossett Jr. 1587 id
goofily noble face plastered on the Vestron Pictures inc. Patrick Swayze _
3 . 15| 12 2 DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13
Aardy Bucks that are given to chil
dren for each kidvid rented. That’s 16 Paramount Pictures .
. . 14 14 BEVERLY HILLS COP Il . Eddie Murphy 1987 R
him, too, on the popcorn buckets, Paramount Home Video 1860
movie bags, membership cards Cannon Films Inc. Mickey Rourke
and alliedgl)r}c—a-brac 2 ’ 17 | 15 z BARELY Warner Home Video 37212 Faye Dunaway 1987 R
As Evelyn Marbury, a store | 1g| 16| 8 | LESSTHANZERO CBS-Fox Video 1649 Andrew McCarthy 987 | R
owner, explains, kids can spend ami ertz
the Aardy Bucks—whichselitore- | 19 | 21 | 5 | weEDs HBO Video 0062 Nick Nolte 1987 | R
tailers at $8 each for 2,000—for
items displayed in the “kiddie cor- Universal City Studios ;
Hers’’ mgstystores Lave. These 200 20| & BORN IN EAST L.A. MCA Home Videa 80727 Cheech Marin 1987 | R
items include such baubles as key | 21 | NEW)»| HOPE AND GLORY Nefson Home Entertainment 7713 SarahiMiles 1987 | PG-13
Q n..Q R David Hayman
chains, miniature pinball ma-
chines, and bracelets. Each kidvid 22 | 40 | 3 | HOUSE OF GAMES Orion Pictures Joe Mantegna 1987 | R
rented is good for one free Buck. HBO Video 0063 Lindsay Crouse
Marbury says most items are priced | 23 | 19 | 8 | THEPICK-UP ARTIST CBS-Fox Video 1529 ﬁ%ﬁi’;g‘éﬁgﬁ It 1987 | PG-13
at one or two Bucks, but that some :
can be tagged as high as 20. 24| 26 | 4 | REALMEN CBS-Fox Video 4743 James Belushi 1987 | PG-13
The cooperative owns several 5 KoinC
g 2 - rion Pictures evin Costner
spec1ally_des1gned Aardy cos 25 | 18 | 18 | NO WAYOUT S s ] [ or 1987 | R
tumes, which can be rented for $25 :
a weekend or purchased for $520. 26 | 28 | 4 | THE WHALES OF AUGUST Nelson Home Entertainment ABO0222 E’i‘fl'i:_‘%aigf 1987 | ~R
After the store owners settled —— RS
M estron Pictures inc. atric wayze
on Aardvar_k for their name last 27 | 23 | 4 | STEEL DAWN Vestron Video 6017 R 1987 | R
year, they hired a professional art-
ist from Arizona to create the 28122 17 HIDING OUT HBO Video 0042 Jon Cryer 1987 | PG-13
Aardy image. But most of them —— Jrw—
. . . 3 arner Bros. Inc. ason Patric
were not Satlsﬁed with the artist’s 29271 |15 THE LOST BOYS Warner Home Video 11748 Dianne Wiest ey i
(Contmued 00 RS 17 age) Skouras Pictures, Inc Anton Glanzeli
'y . us
30| 3 7 MY LIFE AS A DOG Paramount Home Video 12651 Tomas von Bromssen R ||
Hemdale Film Corp. Tom Berenger
31| 25| 20 | PLATOON HBO Video 0040 Charlie Sheen 5 ||
Orion Pictures Peter Weller
32| 31| 19| RoBocop Orion Home Video 8610 Nancy Allen e ||
counted by $200 for the event. Se- e
lect-A-Vision is a laserdisk-driven 33| 24 | 12 | THE LIVING DAYLIGHTS CBS-Fox Video 4745 Maryan{ " Abo 1987 | PG
system shows 30-second previews - ——
A New World Entertainment Victoria Tennant
from as many as 50 catalog titles |34 | 23| 9 | FLOWERSINTHEATTIC New World Video 85160 Louise Fletcher 7| (IR
(Billboard, May 7). : -
Kings Road Entertainment Burt Reynolids
A 35 | NEWp | RENT-ACOP HBO Video 0070 Liza Minnelli B
PPLICATIONS ACCEPTED: —
: New Line Cinema Donald Sutherland
Potts concedes that the Aardvark |36 | 32 | 10 | THEROSARY MURDERS Virgin Vision 70064 Charles Durning ||
cooperative is open to additional Kin ; s Ouai
A gs Road Entertainment Dennis Quaid
members—but not to just anybody | 37 | 30 | 16 [ THEBIGEASY HBO Video 0052 Ellen Barkin LB || i3
who wants to apply: ‘“We're not Gladden Entertainment Cor|
. . . pP. i
looking for great expansion, but if |38 | 35 | 8 | THESICILIAN Vestron Video 6024 Shristopteqlambert 277 || L3
people share our views and our phi- Lorimar Motion Pictures James Karen
losophy of business and are dedicat- 39| 39| 4 | RETURNOFTHELIVINGDEAD PARTII o, Home Video 477 Tom Mathews 1088 | R
ed to running a nice, clean, family- Cannon Films Inc.
oriented store, then we'll talk with 40 | 33 9 DEATH WISH 4: THE CRACKDOWN Media Home Entertainment M94 1 Charles Bronson 1987 | R

them.” He says he hopes to expand
his own P.A.L. Enterprises net-
work within Aardvark from 10-15
stores by the end of this year.

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for @ minimum sale of

25,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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ptases | YOUR CUSTOMERS ARE ABOUT TO

wetress, | SPEND A NIGHT THEY’LL NEVER FORGET

Suggested list price, prebook

cutoff, and street date are given
when available.
[ ]

FUNERAL
Tsutomu Yamakazi, Nobuko Miyamoto

e — River Phoenix (STAND BY ME) stars as the irrepressible Jimmy Reardon,
Emma Sutton, Erank Rovelaar Green, a soon-to-be high school graduate who rebels against everybody and everything

Jared Morgan

e s in a last-ditch effort to change the course of his life.
DAYs | CEAK S0 INLESS THAN 30 A wildly original coming-of-age comedy.

Golf

& ¥Eers/$29.95

Prebook cutoff: 7/1/88: Street: 7/16/88

THE MAJORETTES

Mark V. Jevicky, Sueanne Seamens,

Kevin Kindlin Street Date: August 4

& V¥ vestron/$79.98
Prebook cutoff: 7/20/88; Street: 8/17/88

NUMBER SEVENTEEN Print advertising

eon M. Lion, Anne Grey

# W Hollywood Select/$14.99 support

Prebook cutoff: 6/15/88: Street: 6/29/88

PASSPORT TO PIMLICO POP

Stanley Holloway, Margaret Rutherford = .

& ¥ Holyuood Seicct/$14.95 Theatrical-sized poster

Prebook cutoff: 6/15/88; Street: 6/29/88

PEE-WEE'S PLAYHOUSE: BEAUTY
MAKEOVER

Pee-wee Herman

& W Hi-Tops/$14.95

Prebook cutotf: 6/19/88; Street: 6/20/88
PEE-WEE'S PLAYHOUSE: RESTAURANT
Pee-wee Herman

& ¥ Hi-Tops/$14.95

Prebook cutoft: 6/19/88; Street. 6/20/88
PROMISED LAND

Kiefer Sutherland, Meg Ryan, Jason
Gedrick

& ¥ vestron/$79.98

Prebook cutoft: 7/20/88: Street: 8/17/88

THE SECRET AGENT

John Gielgud, Peter Lorre

& ¥ Hollywood Select/$14.99

Prebook cutoff: 6/15/88; Street: 6/29/88

THE SECRET OF CARING FOR CATS
Instructional

& ¥ BFS/529.95

Prebook cutoff: 7/1/88; Street: 7/16/88
SENIOR WEEK

Michael St. Gerard, Devon Skye, Leesa
Bryte

& ¥ vestron/$79 98

Prebook cutoff: 7/20/88; Street: 8/17/88
SOUL MAN

C. Thomas Howell, Rae Dawn Chong,
James Earl Jones

& ¥ New world/$19.95

Prebook cutotf: 6/15/88; Street: 6/29/88
STUDENT AFFAIRS

Jim Abele, Jeanne Marie

& ¥ vestron/$79.98

Prebook cutott: 7/20/88; Street: 8/17/88
TAMPOPO

Nobuko Miyamoto

& ¥ Republic/$79.95

Prebook cutoff- 6/14/88; Street: 7/6/88 |0 #3855
TRAINING DOGS, THE WOODHOUSE Cata g
WAY
Instructional )8 ] o .
& ¥6rs/539.95 E=S=
Prebook cutoff: 7/1/88; Street: 7/16/88 =

To get your company's new video releases S=S ===

listed, send the following information—ti- . vgol‘

tle, performers, distributor/manufacturer,
format(s), prebook cutoff, ship date, box-
office gross, and suggested list price (if
available)—to Video Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.

RIVER PHOENIX

ISLAND PICTURES rseors A WILLIAM RICHERT 41 RIVER PHOENTX “*A NIGHT IN WHE LIFE OF JIMMY REARDON"’
ANN MAGNUSON - MEREDITH SALENGER - IONE SKYE - LCUATINE - MATTHEW L. PERRY - PAUL KOSLO
M ASGOT avosige proguer LAUREN GRAYBOW iose by BILL CONTI sose o the Hovek “hen Yo Even Gonn s he Gociyer o WILLIAM RICHERT
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final concept, Potts says. Then | i SR
Marbury asked Potts’ son, Darrell,
a college student, to have a go at
Aardy— after explaining to him in
great detail what Aardy’s “person-
ality” was like.

The resulting design was ap-
proved by an 80% vote of the own-
ers, Potts reports proudly. And
Aardy promptly toddled off into
retail history.

e { e
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DOC SEVERINSEN
FACETS

produced by Jeft Tyzik

ALL DIGITAL RECORDING
FEATURING THE MANY SIDES
OF DOC SEVERINSEN.

Doc takes a break from the big band
sound with this contemporary
jazz release.

New arrangements of jazz
standards and original
compositions are combined
to make FACETS

the jazz smash

of the year!

Grammy-bound!

DOC SEVERINSEN FACETS

N
LP: AMH 3319 Includes:
CASS: AMH 53319 NIGHT TRAIN
CD:  AMH 93319 CITY LIGHTS

MY FUNNY VALENTINE
TAKE THE A TRAIN
SICILIANO

CRYSTAL GARDEN
MAIDEN VOYAGE
STOMPIN’ AT THE SAVOY

Featuring: LEE RITENOUR Guitar
PETER ERSKINE  Drums

ERNIE WATTS Saxophone
STEVE KUJALA Flutes

& ALAN PASQUA Keyboards

SEE

amherst records * 1800 Main Street » Buffalo, NY 14208 « (716) 883-9520  ©1988 Amherst Records, Inc.  Doc Severinsen is managed by Ken Fritz Management
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by Peter Keepnews

ANOTHER NOBLE EXPERIMENT has bitten the
dust: The membership of the National Academy of
Jazz, acting on the recommendation of the board of
directors, has voted to dissolve the 3-year-old orga-
nization. The main reason, as if you couldn’t guess,
is lack of funding.

The Los Angeles-based academy was founded
with high hopes as a national nonprofit organization
dedicated to the support and preservation of jazz
and to broadening the music's audience. One of its
goals was to set up some kind of awards or honors
presentation, which never happened; another was to
establish a fund for the assistance of financially
strapped jazz artists—which, hapypily, did happen.

That fund was initially intended to aid the ailing
Woody Herman; when he died, it took on a broader
purpose. With the dissolution of the NAJ, which
should be official in a few weeks, the money raised
so far—approximately $45,000—passes into the
hands of the recently formed Woody Herman Foun-
dation. The NAJ's officers, including president
George Rappaport, are all affiliated with the foun-
dation.

“It was an uphill struggle to manage a national
organization, especially since all of us had full-time
jobs and worked at the academy on a volunteer ba-
sis,” says Marty Morgan, who served as the NAJ’s
secretary and publicist. “The Woody Herman Foun-
dation is our legacy, the one thing we were able to
accomplish. Now the challenge is to keep it alive.”

'.AST WEEK we told you about the Soviet odysseys
of singer Dianne Reeves and pianist Billy Taylor.
(We neglected to mention that yet another jazz art-
ist, Dave Brubeck, was also recently in Russia,

where he provided some of the entertainment at the
Reagan-Gorbachev summit.) This week we remind
you that this kind of cultural exchange can work
both ways—as Paul Winter’s U.S. tour plans demon-
strate.

The saxophonist and the latest edition of his Con-
sort will perform in 20 cities this summer with the
Dimitri Pokrovsky Singers, a 10-person Russian tra-
ditional vocal group. The tour—which begins in New
York July 1 and ends in Chicago Aug. 10—is in sup-
port of “Earthbeat,” the Winter Consort’s current
album on the R.B. International label, which also

It’s the final chorus for
the National Academy

features the singers. It’s said to be the first album
of original music created collaboratively by Rus-
sians and Americans.

ALSO NOTED: By the time you read this, the win-
ner of this year’s Hennessy Cognac Jazz Search will
have been selected. The finalists, chosen at contests
in five U.S. cities, were the Scott Kreitzer Quartet
(New York), the Wainapel Quintet (Los Angeles),
Digression Mode (Chicago), pianist Harold MeKin-
ney (Detroit), and the Stefan Karlsson Quintet (New
Orleans). The winner of the fourth annual Hennessy
competition, which was set for June 16 in Los Ange-
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by Bob Darden

0NE OF THE HIGHLIGHTS of the Salute To
Black Gospel Music concert during Gospel Music
Assn. in Nashville was the inspired performance by
Jessy Dixon. Caught up in the Spirit, Dixon danced
in a Spirit-filled trance off and on the stage not once
but three times!

Dixon is a rare gospel artist who moves easily be-
tween traditional and contemporary black gospel
music. From his days with the Rev. James Cleveland
to his albums with fellow-Benson rockers DeGarmo
& Key to his tenure with Paul Simon, Dixon has al-
ways produced quality music.

Dixon was also in Nashville to support his Dove-
nominated “The Winning Side”” album and his syndi-
cated television series, “Celebrate With Jessy Dix-
on.”

“It’s a music show, but one that’s built around a
single topic,” Dixon says. “We’ve done shows on
child abuse, homosexuality, even drug abuse—
where I accompanied the police in a squad car on a
drug bust. We find music to go with each topic.”

Following his electrifying segment on the “Fam-
ily Reunion” gospel special, Dixon has found him-
self doing more and more traditional black gospel.
Mainstream artists like Jonathan Butler and Jeffrey
Osborne have cited Dixon as a major influence. He
says the pendulum is swinging back toward a more
traditional sound.

“It’s no longer under a bushel; it’s much more
overt now,” he says. “Tastes have come full circle,
and people want the real thing now. I'm delighted to
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" ; L * & NO. 1 » x
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he was upset I didn’t ask him up on stage to jam
with us!”’
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OAlbums with the greatest sates gains during the last two weeks. (CD) Compact disk available.

® Recording Industry Assn. Of America (RIAA) certification for sales of

00.000 units. A RIAA certification

for sales of 1 million units.
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ALEGENDARY PRODUCER RETURNS WITH A VISIONARY NEW LABE

Former WEA International CEO Nesuhi Ertegun began his career
as the producer of hundreds of seminal recordings by such
artists as Charles Mingus, John Coltrane, Ornette Coleman and
The MJQ. Now he returns to his first love with the establishment
of East-West Records, his brand new label dedicated to jazz,
new age and other innovative, high-quality recordings.

EAST-WEST THE MODERN JAZZ QUARTET
FOR ELLINGTON (90926}
Produced by Nesuhi Ertegun

East-West Records, Cassettes and Compact Discs
Distributed by Atlantic Recording Corp.
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The first two releases:

NEW AGE BACH
T-E GOLDBERC VARIATIONS
JOEL SPIEGELMAN

JOEL SPIEGELMAN

NEW AGE BACH: THE GOLDBERG
VARIAT/ONS (30927)

Produced by Joel Spiegelman and John Yannelli
Executive Producer: Jay Wolfman
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1988’s Interest Is Translating Into a Boomlet
—on Record, at Retail, in the Clubs
and Concert Halls ...

By PETER KEEPNEWS

cnnt Eastwood was recently quoted in a French newspa-
per as saying that America’s only two wholly original
contributions to the arts are Western movies and jazz. Kurt
Vonnegut put it somewhat differently—future historians, he
has said, will look kindly on contemporary American society
only because of our jazz and our comedy.

The messages aren't identical, but they're awfully similar.
And the movie star and the novelist are by no means the
only ones spreading it these days. It's taken the better part
of a century, but people finally seem to be catching on to the
significance, the lasting value, the seriousness of jazz.

The musicians, of course, have known it all along. A mis-
guided fan once asked Dizzy Gillespie between sets in a
nightclub if he ever played any “serious” music—to which
the great trumpeter indignantly replied, “What do you think
| was doing up there—kidding?” And Duke Ellington cam-
paigned against the very use of the word “jazz"’—setting an
example countless other musicians would follow—on the
grounds that it wasn't sufficiently dignified for such an

important art form.

Now, at last, the message is starting to sink in on a

deeper level and in a bigger way. While there are no

signs that jazz is on the verge of becoming America’s

dominant popular music—as it was, after all, only
once, during the so-called swing era—it's nonetheless a
fact that all the major U.S. record companies are actively
involved in jazz, a situation that has persisted for a few
years and shows no immediate signs of ending. The renewed
interest in mellower sounds in general, and instrumental
music in particular, has translated largely into a boom for
the meditative, ambient groove of new age music (whatever
that is); but a lot of it has translated into what might realisti-
cally be described as a boomlet for jazz—on record, on ra-
dio, at retail, and in the clubs and concert halls.

The jazz musician who is still scuffling for gigs—and
make no mistake, there are plenty of them—may under-
standably look askance at any overly rosy picture of the mu-
sic's present or future. Jazz is still not, and will probably
never be, mainstream music, and the number of genuinely
talented people trying to make a living by playing it is still a
lot smaller than the number of opportunities to play it on a
regular basis.

And yet there has over the last several years been a subtle
shift in America’s attitude toward jazz—a shift that is re-
tlected everywhere from the university campus to the local
movie house.

The notion that jazz is America’s classical music is start-
ing to take root in academia, with more and more colleges
and universities teaching the history, performance, and ap-
preciation of the music. The American Jazz Orchestra, an
institution explicitly dedicated to that notion, has been able
to find a home at New York's Cooper Union; in spite of initial

(Continued on page J-10)

CLOCKWISE FROM UPPER LEFT: WYNTON MARSALIS,
DIANE SCHUUR, KIRK WHALUM, WAYNE SHORTER,
MIKE METHENY, DIANNE REEVES.
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ANDY NARELL KIT WALKER TURTLE ISLAND DENNY ZEITLIN
Dancing On The Edge STRING QUARTET

Cf The World

147 S TrmA I

Trio

The Hammer

/

LS

4 J 4 A 4
WH-0107 WH-0109 WH-0110 wH-0112

Contemporary fusion with a Jazz, pop and Third World textures Classical technique mzets jozz A modern master of jazz piano

Caribbean accent, led by Narell's from a powerful keyboard stylist, im-provisction. Classics frem Dizzy, returns to his classic trio format.
virtuoso steel pans. Top ten in produced by Andy Narell. Top ten Miles and more, as praduced by Compelting new originals plus Zzitlin
Billboard, top five in R&R-—and in R&R. with four months of Dierol Anger. An auspicious debut. readings of standards from Chares

the very first release on contemparary jazz and NAC Mingus, J. J. Johnson, Ornette
Windhem Hill Jazz. radio visibility. Coleman and Jerome Kerri.

TUCK & PATTI BEN SIDRAN BILLY CHILDS
Tears Of Joy Tec Hot To Touch Take For Example This...

’
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WH-01M WH-0108 WH-0113
Bobby McFerrin calls them “the best Sly vocals, wry lyrics cnc powerful A regular player of Freddie Hubbard,
duo on the pianet.” Programmers at keyboards sparking his best band yet, Dianne Reeves & Branfcrd Marsalis,
contemporary jazz, urban and NAC with a multi-tormat punch that ecrns his detut album introduces pianist
radio call them one of a kind. its title for jazz, urban, A/C and NAC Bilty Childs as @ powerful, ariginal
Guitarist Tuck Andress and vocalist radio. Addec visibility coming with his composer and perfarmer working in
Patti Cathcart in an intimate, Summer tour and os reqular host an acoustic format with trio & quartet.

ebullient debut. of YH-1's "New Visions.”

A FRESH NEW FORCE IN CONTEMPORARY JAZZ
WINDHAM HILL JAZZ

Retailers: Contact your BMG representative for Windham Hill lazz stocking program information.

©1988 Windham Hill Productions Imc. Distributed by A&M Recards, Inc. Manufactured by Windham Hill Jazz, a division ot Windham Hilf Froductions In¢.
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A Billboard Spotlight

Joe Williams

Henry Tareadgill

Rob Wassermary
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THE MAJOR LABELS:
Renewed Commitment to the ‘New Demographic’

By DAVE DiMARTINO

SO far, 1988 has proven to be a tremendous year for
instrumental music—and jazz hasn’t done too badly, ei-
ther.

Within the past year, the success of mostly-instrumental,
“Wave''-style radio stations—the ones, that is, that play
mostly instrumental music and, sporadically, jazz—has cre-
ated a buzz in some quarters that not just instrumental mu-
sic but jazz itself is in a growth mode again.

It's true, if the actions of most major labels are any indica-
tion. Consider this:

e Warner Bros. Records recently named Harold Childs
VP/GM jazz and progressive music, and started a new divi-
sion within the company to deal solely with marketing the
music.

e Atlantic Records un-
veils its new East-West la-
bel this month, helmed by
no less a personage than
Nesuhi Ertegun and
promising eight new re-
leases by the end of this
year alone.

e MCA Records within
the past year officially incorporated its jazz division, which
now oversees releases on the Impulse, Zebra, and MCA Mas-
ters Series lines.

e Though Blue Note Records recently shifted over to Capi-
tol from EMI-Manhattan, as has label chief Bruce Lundvall,
three of its newer signings—Stanley Jordan, Dianne Reeves,
and Bobby McFerrin—have worked out spiit deals whereby
they’ll record pop albums for EMI-Manhattan and jazz for
Blue Note.

e And Ornette Coleman, once again, is recording for a ma-
jor label.

Combine all that with the growth of the CD and the effect
begins to snowball: The consumer walks into a record store
because he's heard a pleasant tune on his local *Wave''-type

ORNETTE COLEMAN:

Serious Commitment or Serious
Crossover, Jazz is an Artform Again—
and Breaking Through On Every Level.

station, and, for the first time, he may actively seek out the
store’s jazz section. Whether he emerges with a batch of
Bluebird or Blue Note CDs may be another question, but, if
nothing else, a new jazz fan stands where there was none
before. And now, thanks to most major labels’ active reissue
programs, the best jazz by the best jazz artists is more
readily available than ever.

Warner Bros.' Childs points proudly to his company's
growing roster of jazz stars, which includes David Sanborn,
Earl Klugh, George Benson, Al Jarreau, Bob James, Jeff
Lorber, and—perhaps most significantly, on several levels—
Miles Davis. The new department Childs heads was created,
he says, because “the fact was, we recognized that music-
wise, the country was mellowing down a bit as to what it gen-
erally liked to listen to. That 30-45, 30-50 audience. They
were natural record buyers, they liked music, and they were
sort of settling down in their
lives. And they still wanted to
keep that hold on music. So
they started to develop an-
other taste other than rock;
they got into this contempo-
rary jazz thing.”

As a result of growing air-
play on both “Wave'-type stations and National Public Ra-
dio outlets (“They're opening up,” says Childs), a surprising
diversity of artists fits into the jazz and progressive music
division Childs heads—including the Nashville-based a cap-
pella group Take 6, South African singer Miriam Makeba,
and the jazz-influenced British folk duo Everything But The
Girl. New releases due soon from Warner inciude the latest
from David Sanborn, new signing Joe Sample, Bob James,
Patti Austin, mandolin player Mark O'Connor, and another
new signing who's been around, Jim Horn. Childs adds that
a new Miles Davis album should be ready by the end of the
year.

At Atlantic, Nesuhi Ertegun, the legendary recording fig-
ure and former head of WEA International, has put together
the new East-West label now that he's “done the task’' of

(Continued on page J-18)

The Symphony Continues for Legendary Player/Composer Back in Spotlight

0rnette Colernan has been making spectacular music
and spectacular records since the ate '50s. His latest
album, ‘Virgin Beauty," marks the revolutionary saxophon-
ist/composer’s return to major league distribution, through
the newly-revitalized CBS subsidiary, Partrait Records. Ac-
cempanied by Prime Time, his “electric” band since 1975
wnich features his son, drummer Denardo Coleman, the new
album, touted by Portrait as “‘Ornette’s most accessible al-
bum."” also features the guitar accompaniment of the Grate-
ful Dead’s Jerry Garcia on three tracks.

The new album follows two extremely significant ones for
Coleman: the first, “Song X,” recorded with Geffen guitarist
Pat Metheny, was well received both critically and commer-
cially; the seccnd,“In All Languages” on the Texan Caravan
of Dreams label. cefebrated Coleman's 30 years in the pub-
lic eye by featuring his
“old” and “new" bands in
similarly far-reaching con-
texts. *

Coleman’s reiurn to the
majors is intriguing; in 30
years, he's already re-
coraed for Contemporary,
Atlantic, ESP, Blve Note,
RCA Red Seal, Flying
Datchman, Columbia, Impulse, and A&M.

Coleman and Frime Time v/ill spend the summer touring
to promote “music.”’

Are you 2xcited about working with a major label again—
or slightly wary?
No, actually this is probably the first time I've ever had a
label that's really working with me, and giving me the kind of
system that I've always tried to achieve.

Mostly, when | first came to New York, my musical rela-

‘This Is Probably the First Time
I've Ever Had a Label That's
Really Working With Me.’

tionships with musicians and everyone were just fresh and
new—and no one knew how to package me, | guess you
could say. But it's been 20 years or more now since then,
and things have gotten better and changed.

| mean, every person {'ve met with the company has been
very, very open. They like the record, and the relationships
that Denardo has made with them and with me have been
very good. You know, | really believe that when you're work-
ing with a professional person who's responsible for what
they're supposed to do, and you're responsible for what you
do, when you work together, it's bound to be better. But |
never had that with a record company.
In all your years of recording, have you ever really been
told by any labels to change your music in any capacity?
No, | haven't. Actually, you know all the time that | was mak-
ing music for labels? The first time | got a chance to make a

record was when | had received a call
from [Contemporary Records'] Les
Koenig, asking me about some song
that | wrote music for. He was interest-
ed in some of the compositions | was
writing. So, basically, | went out there
and showed him seven of my composi-
tions. About a month or two later, he
called me up and said he couldn’t find
anyone that knew what to do with them.
Could | play them? And [ told him |
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could. So | went out there and played them on my horn, and
he said, ‘Well, let’s put a band together.' Basically | always
thought of myself as a composer. I've always wanted to write
music, and since | made my first record playing the saxo-
phone and everything, | just got tagged a saxophone player.
But since | made my last record, I've made all types of mu-
sic.

Let's go back to your question about someone asking me
to change my music: no one knew what | was going to write
before | heard it. Only since Denardo has been producing
(Continued on page J-12)

The evolution of Ornette Coleman;
left, as he appears today.
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THE INDIES:
Getting a Leg In Like Never Before

It’s the eternal call of the marketplace, and it's true: If
you've got the need, we've got the product. “You've got to
find little niches,” advises W. Barry Wilson, president of the
Los Angeles-based Spindletop Records, which has albums
by Eddie Harris & Ellis Marsalis, the Neville Brothers, Lou
Ann Barton, and David Benoit in its catalog.

It is an inevitablity of the record business that small inde-
pendent labels are the first companies to emerge with
groundbreaking art that eventually gets bought up by the
money-laden majors, as
well as the newest
trends—and stuff they’ll
never make much of a
profit on, but neither will
the majors, because
they're not interested.

Where independent
jazz labels fit in here de-
pends on your time
frame. A dozen years ago,
while labels like Muse,
Concord Jazz, and Fantasy were deservedly being examined
in articles like this one, labels like GRP, Windham Hill Jazz,
Passport Jazz, and RBI didn't exist. Now they often top the
jazz charts. Why?

Marketing, for starters. Think how many fans—albeit
wealthy ones—GRP Records attracted as one of the firstin-

‘Wave’ to Success.

Some Market Jazz Like Rock, Others
Clamor for Shrinking Bin Space, but New
Companies Are Enjoying Greater Airplay
as They Ride the Latest CD-Inspired

dies to emphasize the CD, and digital recording in general.
Think how avidly GRP is pursuing digital audiotape distribu-
tion right now. Consider the label's success with new artists
like bassist John Patitucci; consider its astounding success
with Dianne Schuur. It has, since it first went independent in
1983, established a dual distribution system in the U.S.
(through both MCA Distributing and an independent audio-
phile system) and a European distribution and marketing
company; it is now also the American licensee of the JVC
“World Class Music" cassette and CD series.

Larry Resen, co-president
of GRP with Dave Grusin,
says it plainly: “We're looking
to get bigger. Things are go-
ing good, and | don't see any
reason not to expand.” That
GRP is nat part of a major
record company, not a ‘‘jazz
division” of a larger corpo-
rate entity, makes it all the
more exciting to keep growing, Rosen says.

“We want to do it all on an organized basis. We don't want
to grow beyond what our means could be, but as we created
the structure of the company to handle more product, we're
in turn signing more artists.” Key among those artists are
such people as Patitucci and Eric Marienthal—both part of

(Continued on page J-8)
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Billy Mitchell takes direction from Clint
Eastwood during filming of “Bird.”

JAZZ VIDEO: Adding New
Dimensions to Music Video

By TERRY WOOD

First, the good news: Responding to the Census Bureau's
“Public Farticipation In The Arts” survey in 1982, 28
million Americans acknawledged they had watched jazz per-
formances on television—only four million fewer than those
who said they buy jazz records.

That finding, which predates VH-1 and its jazz-friendly
“New Visions" program, suggests that video distributors
who feature jazz product may have a substantial market in
1988.

However, unless you have a Tower Video. outlet in your
neighborhood, it is often difficult to locate jazz videos; most
traditional retail outlets don’t stock them. Tower is recog-
nized as the only national chain of record/video stores that
actively stocks jazz videos.

Even so, long-form jazz videa product is surprisingly pien-
tiful. Its vendors, encouraged by years of sales success in
Japan and Europe, have carved out a profitable market
niche in North America by generating sales through such al-
ternative avenues as jazz-intensive record stores, maii-order

outlets, even over-the-counter sales in in-
&, strument stcres.
‘% Every major video distributor includes
'#.at least one jazz title in its catalog. Some,
“® such as Sony, boasts a wealth of product.
Of Sony’'s 200 music video titles, more
than 50 are jazz-related.
* Jazz videos have a more limited mar-

547 ket than, say, a Bon Jovi tape,” says

Steve Brecker, Sony’'s prcduct manager
for music video. “l don’t expect any of
them to go platinum.

“But the market is not limited to just
older demographics. A lot of college kids,
even high school kids, are interested in
jazz, and these tapes appeal to them for
instruction and historical perspective as
well. The key to growth is properly mer-
chandising jazz videos."

*“} think the whole music-video scene is
just beginning to grow,” says Clonna Rasmussen, music vid-
eo coordinator for the Sacramento-based Tower chain.
“Jazz may not sell as consistently as pop videos, but there

Patitucci

Encouraged by Years of Sales Success in
Japan and Europe, Long-Form Jazz Video
Vendors Are Carving Out a Profitable
Market Niche in the U.S.

may not be as much awareness of jazz videocs.

“Our East Coast stores do very well with jazz video. We
move lots of classical and jazz video in our Boston store be-
cause it's right down the street from the Berklee School of
Music. Prices are coming down, too, and that helps.”

(Continued on page J-14)
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Toninho Horta and Pat Metheny, right.

Wayne Shorter and Milton Nascimento

\'y Courtney Pine
N

BOLD DIRECTIONS: New Label Offshoots Embrace the Indescribable

Trend-watchers are noting with irony a new category of
music insidiously making its presence felt among major
labels in these late '80s: music that belongs to absolutely no
category at all.

What do Virgin Venture, Antilles/New Directions, and Pan-
gaea Records have in common? How about this: **An all-new
roster offering a wide range of quality works by distinctive
artists whose talents are not necessarily immediately direct-
ed to the mainstream. They will include both domestic and
international artists from the fields of jazz, folk, Latin, caba-
ret, and new age music. Original film soundtracks and cast
recordings will also find support ... "

Sound unique? Actually, that's a description of what the
newly revitalized Portrait Records intends to be, via its sign-
ings of Ornette Coleman, Stanley Clarke, and the Leon
Thomas Blues Band, among others.

But who's to say it isn't a wonderful idea? In fact, most of
the records released on the above labels are among the
most fascinating out there—and, trend or no trend, within
the past year esoteric material that previously could rarely
be found even in import stores now has emerged with the
address of Warner Communications tattooed on its back-
side.

Jean-Pierre Weiller-Letourneur, who supervises the Antil-
les New Directions line at Island Records, says his records
are aimed at “the post-baby-boomer generation, probably in
their early 30s, but also a much younger generation that is

college age that is just beginning to notice different music.
They have that kind of curiosity that is very inherent when
you're 16, 17,18, 0r 19.”

Weiller-Letourneur's roster is so far one of the most ad-
venturous to be seen in the U.S. It includes works by the
Startled Insects; British jazz saxophonists Courtney Pine
and Andy Sheppard; the Jazz Warriors; guitarist Bill Frisell's
Power Tools; Hungarian pianist Laszlo Gardony; saxophon-
ist Gary Windo; and the Lodge, a difficult-to-describe con-

Jazz, Classical, New Age,
Punk-Minimalist, or Other? ...

The Majors Are Putting Their Money
Where Their Mouths Are.

glomerate comprised of several graduates of the Henry
Cow/Slapp Happy school with an even more difficult-to-de-
scribe debut album.

Marketing plays a paramount role in breaking such acts,
claims Weiller-Letourneur. “We need to have the exposure,
and to be given time in a store to live—because sometimes,
even with a good reviews, [consumer] reaction takes a long
time. So by working closely with retail, we are giver the

chance to have a longer shelf life for an artists—and that
gives us time to really work at our best.” Live appearances
don't hurt, either: both Courtney Pine and Andy Sheppard
will be performing in the States this summer.

Just out from Antilles/New Directions are efforts by a re-
grouped Defunkt-and Polish pianist Viadislav Sendecki; due
soon are new works by Cornell Dupreee with Richard Tee,
guitarist Jay Azzolina of the David Mann Band, David Mann
himself, Jeff Beal, and Noise R Us, whose music Weiller-Le-
tourneur describes as “*heavy-metal jazz.”

Christine Reed worked with Wynton and Branford Marsa-
lis, Philip Glass, and Andreas Vollenweider while doing A&R
for CBS Masterworks. Now she's president of the MCA-dis-
tributed Pangaea label, formed by rock star Sting in associa-
tion with Reed and |.R.S. Records founder Miles Copeland.
In just a few short months, the company has already an-
nounced that it will be issuing much of the American Clave
catalog, featuring acclaimed works by Astor Piazzolla and
Kip Hanrahan, among others.

“| really think that the time is right for this effort,” says
Reed of Pangaea. “MCA is committed to it—they just added
17 new sales specialists to deal with these new alternative
labels, which is a major step. And it couldn't have happened
at a befter time for us, frankly. They're using Pangaea as
sort of the launching pad for those people.”

Also due are the major-label debut of saxophonist Steve

(Continued on page J-23)

JAZZ REISSUES: Hoping That the Light Stays Green

Given the amount of priceless jazz currently being reis-
sued, and the number of great artists who have record-
ed for countless different record labels over the years, con-
sumers who tell retail clerks they'd like ‘‘the new Sonny
Rollins album,” for instance, are guaranteed to be asking for
trouble.

And if it takes a Robin Williams movie to get Louis Arm-
strong on pop radio again, it will also take a lot of explaining
by those same retail clerks why the two “new’ albums by
Armstrong—aside from the soundtrack, mind you—both
bear the name *“What A Wonderful World.” That's if con-
sumers aren't already taking for granted that the latest Co-
lumbia Jazz Masterpieces Armstrong reissue isn't just the
set they're looking for.

A scorecard, then, to see who's reissuing what and why:

ATLANTIC: Due soon is “practically the entire John Col-
trane catalog” on CD, according to Atlantic's Ilhan Mimar-
oglu. That includes “Colitrane Jazz,” *‘Coltrane’s Sound,”
“Coltrane Plays The Blues,” and “Ole Coltrane,” over which
extra tracks taken from Atlantic’s “The Coltrane Legacy”
compilation will be scattered. Also out is “Bags And Trane,”

More Than Ever, It Boils
Down to Marketing.

by Coltrane and vibraphonist Milt Jackson, which will also
include tracks from “The Coltrane Legacy.” From other At-
lantic artists, expect “Mingus At Antibes” as a single CD in
June, with sets from Keith Jarrett, Rahsaan Roland Kirk, the
Modern Jazz Quartet, and Lennie Tristano due later, as well
as a live Lee Konitz album.

The Jazzlore series continues, notes Mimaroglu, with sev-

eral of its latest CD reissues at near-midline price. ““| don't
think there is anything in the Jazzlores that doesn’t deserve
to be there,” he says. "There are many other records in our
catalog that should be on Jazzlore—and as long as we con-
tinue, they will be.” He adds that we can expect a new
batch of six or seven reissues in the fall.

BLUEBIRD: The biggest news at Bluebird, reporis -
Steve Backer, executive producer of the acclaimed RCA
reissue series, is the sound quality the label has been get:
ting from the San Francisco-based Sonic Sclutions—
which has already resulted in an extremely clear-sound-
ing Jelly Roll Morton reissue from
1926. Backer points toward a goal of
reissuing the first jazz record ever
made, the Original Dixieland Jazz
Band’'s 1917 session for, of course,
RCA. With the most recent Bluebird
reissue dating from 1980 (Air's "“Air
Lore,” originally an Arista-distributed
Novus set, is now licensed), thus rep-
resenting a 63-year span, Backer says
it's “the first time in 25 years, really,
that RCA has taken this kind of thor-
ough restoration approach.”

Close to 80 reissue packages have
been completed since the company's
reissue series began in 1987, with
some CD-only packages coming in
rapidly to boost RCA’s comparatively
weak jazz CD catalog, sometimes as
many as 15 every two or three
months. Now, he says, ‘‘the void is
filled,” and the company is shifting
back to all three configurations. Ex-

Dizzy Giliespie

wwWw americanradiohistorvy com

Art Blakey [

pect up to seven reissues every two to three months now, as
well. “Now we've gone back to something that's more rea-
sonable and workable from a marketing point of view,"”
Backer says. **We should have out close to a hundred by the
end of the year. That’s a pretty productive year-and-a-half.”
Reissues will include more vintage Duke
Ellington as well as sets by soprano saxo-
phonist Sidney Bechet and trumpeter Bix
Beiderbecke, and separate Metronome
and Esquire all-star packages. Producers
involved with the series include Orrin
Keepnews, Ed Michel, Bob Porter, Mi-
(Continued on page J-17)
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(Continued from page J-4)

Chick Corea’s Elektric Band, also on GRP—as well as David
Benoit and Special EFX. “| see a long career for these guys,”
says Rosen. * look at them as virtuoso young players and
guys who are in the marketplace. And that's where this com-
pany's going, and these are the right kind of artists faor us.”

Contrast that view with that of Muse Records owner Joe
Fields, who's been documenting the contemporary jazz
scene since 1973, and is now doing fine with the compara-
tively less spectacular-selling trumpeter Wallace Roney,
singer Michele (daughter of Jon) Hendricks, trumpeter
Woody Shaw (“‘At the top of his game,” says Fields) and gui-
tarist Larry Coryell (““He used to do this dog and pony
show—two guitars, who could play faster? | put him in with
guys like Stanley Cowell, Buster Williams, and Billy Hart™).

Says Fields: “If you look around you, you've got the six
major companies, there's nobody in the middle, and then
you drop down to little guys like me. And even when you look
around to see who the independent labels are—Concord is
substantial, Fantasy is substantial. But if you get a little past
that ..."”

Fields praises the Tower Records-type catalog stores that
stock most in-print jazz records; on the other hand, he has
harsh words for chains that “out of their 80 stores, deem
15 of them their, quote unquote, jazz stores. So you go in
and you look at the browser, and you stretch your arm and it
contains all the jazz that they're talking about. They may put
in an occasional new release, but when it blows out a month
later, nobody even bothers to reorder. Because nobody
cares.”

One record that people bothered to reorder was by the
Rippingtons on Passport Jazz. The group’s last album re-
portedly sold over 100,000 copies, and Jim Snowden, VP
of marketing for the indie label, says he’ll be disappointed if
the Rippingtons’ latest, “Kilamanjaro,” doesn't surpass
250,000. By the looks of its position in Billboard's Top Pop
Albums Chart, Snowden must be quite pleased by now.

The label, now going into its fourth year, has “tried to go
after things that are not standard,” says Snowden. “If you

look at our label, and the Scott Hendersons, and the Ele-
ments albums, and the Arco Iris that we just put out—
they're all over, you know what | mean? And I've always tried
to do that.”

Snowden isn't kidding: Some of the artists he handles on
Passport Jazz include those coming to him through the Brit-
ish-run Editions E.G. label, such as Bill Bruford, District Six,
and Keith & Julie Tippett; some, through an LP/cassette
deal with Denon, are fairly straight-ahead jazzers, miles
away from the sales base of the Rippingtons. “We market
the same way with jazz that we do with rock,” he says. “The
biggest difference is the radio stations. But really, you're
just dealing with the same chains throughout the U.S.”

Artists with new releases on Passport Jazz include pianist
Keiko Matsui and guitarist Scott Henderson. The label has
also released a “‘Players Acoustic” album featuring T Lavitz,
Dave Samuels, Marc Johnson, Danny Gottlieb, and others.

Two other labels making current chart noise couldn't be
more different in focus. One, Global Pacific Records, has
always been seen as a new age label leaning toward jazz fu-
sion; that's largely what its best-selling “Dolphin Smiles” by
Steve Kindler & Teja Bell does, and that album is sticking to
the top of the Contemporary Jazz chart.

Minneapolis-based ProJazz, on the other hand, has a jazz
hit with Gerry Mulligan's **Symphonic Dreams,” which fea-
tures the veteran baritone saxophonist with Erich Kunzel
and the Houston Symphony. The company has also had
strong showings on the Contemporary Jazz chart with debut
efforts by Joe Taylor and Samoa. Most recently out on Pro-
Jazz is Gil Evans’ last live recording, done at New York's
Sweet Basil.

Windham Hill Jazz is the name of the new focused prod-
uct line for jazz product from Windham Hill. It consists of
the company’s previous Magenta jazz catalog, put together
by Steve Backer, folded together with steel drummer Andy
Narell's Hip Pocket label (which Windham Hill has already
been distributing for five years), and new, jazz-oriented re-
cordings.

With its successful children’s line, says Larry Hayes, mar-
keting director at Windham Hill, “What you’'re seeing here
on an overall scheme is, we're diversifying—by market sec-

tor, if you will, to children’s to jazz to the Windham Hill mar-
ket. We're not just content to be Windham Hill, although
that's certainly the majority of what we do. We felt that if the
company was to continue to grow, it needed to grow in other
areas.”

Just as GRP enjoyed a healthy introduction into the mar-
ketplace piggybacking onto the popularity of digital audio
and now seeks its own independent growth, the label that
for many literally means “new age” is going out of its way
not to be—almost.

One problem is cited by Andy Narell, who through a pro-
duction deal last year now signs and produces artists on
Windham Hill Jazz through Hip Pocket Productions. That
problem: Windham Hill Jazz records keep getting filed in
Windham Hill or new age sections at retail. “There was a lot
of discussion all along in terms of the intent of Windham Hill
having a jazz label and calling it Windham Hill Jazz,” says
Narell. “This was going to be a jazz label, and not a Wind-
ham Hill version of a jazz label, in the way that everybody
sees Windham Hill being. It's not a new age jazz label. It's
not any particular kind of jazz label.”

Narell cites continued discussion about album artwork
that, he says, will hopefully ensure that Windham Hill Jazz
product gets filed in the right bin. Cbunt among that product
works by pianist Billy Childs, whose album Narell produced,
as well as guitarist Ray Obieta, keyboardist/vocalist Ben Si-
dran, and pianist Denny Zeitlin.

Helping spread the Windham Hill Jazz word as well, adds
Hayes, is @ summer jazz sales program involving all of the
label’s jazz product. “We're going out as a jazz label,” he
promises.

Two California-based fusion labels making chart noise in
'88 include Optimism, whose latest effort by drummer Al-
phonse Mouzon, “Early Spring,” has pushed its way mightily
into the Top Contemporary Jazz albums chart, and TBA, do-
ing well on the same chart with new efforts by Tim Heintz
and Frank Potenza and a George Howard compilation.

Paul Winter's Living Music label departed Windham Hill’'s
distribution last year for the Moss Music Group, a company
that through its RBI label has enjoyed considerable success

(Continued on page J-24)

STATE OF THE ART

From the L. A. Times to Downbeat to

_ People Magazine you find over and
over words such as “Magnificent”,

" “Incredible”, “Mastergiece” and
“Highly Innovative” usec to deszribe
our outstanding digital productions.

. Names such as-Derek Watkins, Niels-
Henning Orsted Pedersen, Lee-Konitz,
and ‘Allan Botschinsky top the roster
of our featured aftists.

We' are repr‘esenied in ~he USA and
Canada by Kfte" International -and
Peer SoUihgr.n andare actively léoking

: forid.;(ngmic businéss partnersinather.

: :N.Qﬂd m'quets. | 2

\F;:r Information Contdct:
M.A Musie lnternational;
-Weg beim Joeger 151,
+*D-2000 Homburg 6],
W:Gernxmy
Phone: 42-40-5531061
Fox: 49-40-5533C84

MA MUSIC.

THE EUROPEAN JAZZ LABEL

www americanradiohistorv com

BILLBOARD JUNE 25, 1988


www.americanradiohistory.com

Bromberg)
d

¥ r _:-_'.
3 A S
A

= f

RN
= T =° Y '“‘nﬁ
o AR
g -+ ¢
- =

. 3 A
2T
n ’ﬂo‘ng.‘yﬁ. 4
-~ Qn . £\

o m?\\u&w;p@:@:ﬁ‘

-

- Tronls S
- O.@le?ng. Hr

< 90'0‘

. . o
g.U% 0w

- Q

A6ty

off

B "3 £l v
SN e L S Wy
Rt N o e R L
20 NEGE AR S
www americanradiohistorvy com



www.americanradiohistory.com

A Billboard Spotlight

D SANBORN, GARY BURTON, MADHOUSE, AL JARREAU, COURTNE
PINE, SADE, STANLEY CLARKE, RANDY BRECKER, HROSHMA, JEFF LORBER,
HRAM BULLOCK, MIKE STERN, DAVID BENOIT, PATRCK WILLIAMS, JOHN

FELD, ALPHONSE  DR.JAZZ OPERATIONS MOU/ CARMEN
McRAE, PROMOTION & MARKETING CONSULTANTS COUNT
BASE ORCHESTRA, FREE 24270 EASTWOOD T, DAVID GRISMAN,

NATHAN BUTLER, OAK PARK, MI 48237-1602 MCHAE. CARSON,
IMELESS ALLSTARS, M (313) 542-7888 TYNER, JOE WILLIAMS, AR
BLAKEY, JEAN-LUC PONTY, JONATHAN BUTLER, TIM WEISBERG, MANNHEM

STEAMROLLER, DIANE SCHUUR, SPECIAL EFX, ROB MULLINS, SANDY OWEN,
AMERON, HERBIE MANN, PAT METHENY

NDREAS VOLLENWEIDER

SONG FOR ANDY

Janet Grice

POINT OF
NO RETURN

Crossing Point

CENTER OF
GRAVITY

EARLY SPRING

Alphonse Mouzon

&s&%.
. b
ﬁ&@
5

'

BACK TO JAZZ

Alphonse Mouzon
{-; '! BN
&8

CHERYL

Cheryl Barnes

MICHAEL PEDICIN, JR.
City Song

BOLIVAR

John Bolivar

v

.
i
fr=
[

e p—

B

Optimism, Incorporated
3575 Cahuenga Bivd., West #247
Los Angeles, CA 90068
Phone (213) 850-3350

Lee Ritenour and Brazilian singer-songwriter Jodo
Bosco, right. (Photo: Claudia Thompson)

JAZZ BOOMLET

(Continued from page J-1)

skepticism and the continuing challenge of raising funds,
the orchestra, which is devoted to keeping the entire spec-
trum of the big-band repertoire alive, is itself alive and well
after three years.

And support for jazz has been coming from some seem-
ingly unlikely sources. All it takes is a few well-connected
jazz lovers to widen the music's audience, and that's been
happening a lot lately—whether it's Bill Cosby featuring jazz
music and jazz musicians on his top-rated TV show or the
aforementioned Clint Eastwood making a film about the life
of Charlie Parker.

Eastwood could, of course, have settled for working end-
less variations on “Dirty Harry,” sitting back, and counting
the box-office receipts. But his love of jazz moved him to
make “Bird.” And regardless of how well the film does, ei-
ther critically or financially, when it's released in the U.S.
this fall, the very fact that a performer of the stature of
Eastwood, and a studio of the stature of Warner Bros., have
concerned themselves with Charlie Parker—a man whose
enormous contribution to American music was barely recog-
nized during his brief lifetime—must surely be considered a
good sign for the music’s continuing health.

But what of the music as a living, breathing entity? How
healthy is it, not simply in terms of the size of its audience or
the seriousness with which it's taught at the college level,
but in terms of what’s actually being played? There are as
many answers to that as there are jazz fans and jazz musi-
cians, but one thing appears undisputable—the music isn't
going away.

People have been bemoaning the state of the music and
predicting its imminent demise ever since the freewheeling
sounds of New Orleans-style jazz began giving way to big-
band swing. Swing didn't kill jazz; bebop didn't kill jazz; the
avant-garde didn't kill jazz; fusion didn’t kill jazz. And the
truly heartening thing about jazz in 1988 is that all these
styles, and more, are currently coexisting—not just on the
same scene, but in many cases within the same musicians.
There has never been a generation of jazz artists as well
schooled, as aware of the music’s multilayered tradition, as
stylistically versatile, as the current generation.

Some observers have said that this is an unoriginal gener-
ation, but it may just be that it's taking the best players a
long time to absorb all their influences. It may also be that
people are biding their time, waiting for the next Duke Elling-
ton or the next Charlie Parker or the next John Coltrane to
come along and show everyone the way—and it may be that
that's a mistake.

It's possible that the day of the true jazz giant has passed;
it's possible that there are no more major stylistic peaks to
be scaled. Whether or not that's the case, however, the mu-
sic—and its audience—appear to be in good shape.

Ben Sidran

J-10
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(Continued from page J-3)

s

my records have | had someone working with me on the
compositional part of my music.
And what does he contribute, aside from the drums?
He's a composer in his own right, and he plays the bass very
much. For instance, when he decided—we went to hear the
Grateful Dead, and he said, you know, ‘Jerry [Garcia] sure
has a very beautiful sound—you should share what you do
with other people.” Which I've always done, only | was doing
it with my own band and people that studied me privately,
but I've never had—uwell, actually, in the late '60s | wrote
lots of music for Cannonball, Miles, and Gerry Mulligan and
people like that, but | don’t think they ever played it. So Jer-
ry was the first person that I've used that actually participat-
ed in something |'ve written, besides Pat Metheny.
So was using Jerry part of a process to make the new rec-
ord sound more commercially accessible? And do you ac-
tually think it does?
| think I've always had commercially accessible records—
for instance, ‘Dancing In My Head.’ I've always said all my
music has been very commercial, but I've never had any
company that was trying to give me the relationship that
they had to be a commercial person. And so | was never
bitter about it, | just assumed that if and when it happened,
it would be right.
Your last album, ‘In All Languages,’ celebrated two entire-
ly different bands, and wonderfully; what do you think it
ultimately proved?
| don’t know if ‘proved’ is a good word, but, | would say, for
what insight it allowed people to have in relationship to
styles. For me there’s only two kinds of music: music with
words and music without words. And usually what we do in
the Western world—everyone sells their music under a cer-
tain style, because | guess it's much easier to do it. Maybe
styles have something to do with ethnic people, for instance.
The word rock'n’roll just came into existence in the last 30
years, | think. Before then, it was biues and rhythm. So |
guess when we find a word that will make all styles equal to
everyone, that will be the right word for the style.
Do you think that during your 30 years before the Ameri-
can public, you've been portrayed fairly by the press?
I must say that | don't feel that | have any enemies. And I'm
sure that when some critic writes something that he has fig-
ured out that | don't know, that isn't as pleasant for people
to read about me, I'm sure he must be doing that because of
his own profession. And as far as I'm concerned, every per-
son has a right to express what they believe—and if it af-
fects your position, then that's how it is. But for me, | think
any form of expression that has to do with people enjoying
or using or caring about how weli you do, what you do, or
how well you know it, there are some people that are always
going to express the thing that they think is needed, or
things that you don’t know about.

But | do believe that is very hard for some critics to know,
if they don’t know what you're doing.
Were you pleased that Bluebird recently reissued your
RCA Red Seal recordings?
In the music business everyone has a right to participate in
acquiring on certain values on what others are doing—and
with RCA Victor Records, the person who produced that rec-
ord is Howard Scott, and | would have preferred Howard
Scott to re-issue it. Because in the cover booklet, | think, Pe-
ter Watrous had said that | didn’t know how to read or write
music, something in those notes, and | probably wrote the
music at least 20 years ago, and | wrote every note of it. So
what I'm saying is, if that's the image they want the public to
have of me for what they need to have the relationship with
the public, then that's fine, but if that’s the image they think
| want the public to have, that isn't right.
You're just now going out on the road; what do you intend
to do to promote your own record, and are you even in
that business?
Well, it's strange you should say that. Because | always
thought that’s what | was doing every time | went out and
played, whether there was a record or not. | was promoting
music.
What kind of backlog of material do you have, both record-
ed and scored?
Oh, | would say a very lot. (laughs) Yeah, | would say a lot.
Really a lot.
Any more orchestral writing?
I'm writing a piece for the French. They’re honoring their
revolution next year. I've been commissioned to write a
piece for them, which I'm calling ‘To Be French in France.’
What are your plans for the next five years?
Well, | would like to be able to get as much coverage as | can
musically, without having to be in any one place.

DAVE DIMARTINO
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Double Feature

Distinct biend of warm, melodic
rhythms melded with “new age”

overtones .

DAVID BENOIT

Every Step Of The Way
Brilliant composer, keyboardist
redefines the boundaries of

EDDIE DANIELS

Memos From Paradise

World’s foremost clarinetist in

an artistic jazz masterpiece
. featuring arummers canlemporary jazz. Fresh, inventive filled with dazzling improvisatior..
Omar Hakim and Dave Weckl.

music . “Every Step Of The Way 7 A slunnmg performance.

KEVIN EUBANKS
Shadow Profits
An acoustic masterpiece of hard-driving,
romantically burnished melodies nighlighted
by vocalist Mark Ledford of the Pat
Metheny Group.

Available on

Compact Discs,

High Quality Cassettes
and Records

DAVE GRUSIN & DON GRUSIN
Sticks And Stones
The brothers Grusin showcase their talents
as composers, arrangers and keyboardists
with consummate musicianship and
state-of-the-art technology.

CHICK COREA ELEKTRIC BAKD

Eye Of The Beholder
Highlighted by Corea’s acoustic performance,
this magical record gives aew meaning to
an old maxim: Beauty is is the
“Eye Of The Beholder’
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A Billboard Spotiight

JAZZ VIDEO

(Continued from page J-4)

Tower and Sony will conduct a joint promotion during
June spotlighting 20 of the company's jazz titles. Sony will
feature its ‘‘Jazz Gems'' in ads purchased in 20 consumer
magazines, including Down Beat and Jazziz.

Sony's collection includes “Celebrating Bird: The Triumph
Of Charlie Parker,” which Brecker says is the best-selling
jazz video on the market. Sales of the 58-minute documen-
tary, he says, are approaching 10,000 units.

Sony may offer the largest catalog, yet it competes with
knowledgeable, specialized distributors that succeed by fill-
ing the niches, thus satisfying every possible artistic prefer-
ence within the wildly diverse jazz audience.

“It's nice to know that someone like Bruce Ricker [of
Rhapsody Films] has gone to the trouble to release a tape on
[drummer] Elvin Jones or other little-known artists,” says
Marc Jacoby of Video Artists International. “If he didn’t do
it, who would? He has preserved elements of jazz history
that otherwise would exist only in museums. Lots of people,
especially schools, want that footage in their collections.
Bruce is like a lot of us who are in this business; we do it
because we love the art form of jazz."”

A glance at the major players in jazz video follows:

Sony Video Software Co., 1700 Broadway, New York,
N.Y. 10019; 212-757-4990. In addition to the Charlie
Parker video, top-selling Sony tapes include *“Saxophone Co-
lossus” (featuring Sonny Rollins), “Monterey Jazz Festival”
(Mel Tormé, Woody Herman, Joe Williams), “Mr. Drums”
(Buddy Rich), and performance videos by Sarah Vaughan
and Alberta Hunter.

Product manager Steve Brecker says the jazz video mar-
ket has been tapped only minimally, thus prompting the
June ad campaign and promotion with Tower.

“We've never done anything like this,” he says, “but we
feel it's necessary because most people aren’t even aware of
the availability of these tapes. When jazz fans see what's on
the market, they can't believe the titles that are available.”

To the chagrin of its smaller competitors, Sony has
pushed the price of all its jazz tities to $29.95 or lower—

some as low as $9.95. Brecker also reports that the compa-
ny has begun servicing VH-1 with edits from long-form vid-
eos for use as clips on “New Visions.”

Mail-order business is important to Sony. Readers of Can-
ada’'s Coda magazine, for example, can order Sony jazz
product directly from the magazine. And Brecker is now in-
vestigating supermarket video sections.

“Grocery stores are becoming very interested in music
video,” he says. “The potential is immense.”

Rhapsody Films, P.O. Box 179, New York, N.Y. 10014,
212-243-0152. The supreme contrast to Sony's corporate
clout is this one-man operation that Bruce Ricker, a lawyer,
oversees from his Greenwich Village apartment.

Ricker, a devoted jazz buff, has organized jazz film festi-
vals in New York and became acquainted with numerous in-
dependent filmmakers seeking markets for their films, spur-
ring him to create Rhapsody.

His own first attempt at filmmaking required four years
and $225,000 to complete. The result was “The Last Of
The Blue Devils,” a 1979 feature-length salute to key fig-
ures (Joe Turner, Count Basie, Jay McShann, Jo Jones) in
Kansas City’s jazz scene of the '30s and '40s.

Clint Eastwood, who produced and directed “Bird,” the
forthcoming movie about Charlie Parker, discovered “Blue
Devils'" during preparations for filming. He was so im-
pressed that he bought the rights to distribute the film in
France (with subtitles) under the “Clint Eastwood Presents”
banner.

“Blue Devils"” is the best seller in Ricker's catalog of 20-
plus esoteric, documentary-style gems. Character studies
are intertwined with performance footage, capturing artists
and eras such as Steve Lacy, Jackie McLean, "“Chicago
Blues” (Muddy Waters, etc.), “Jazz In Exile” and Sun Ra.

“| manage to keep my costs down,” says Ricker, who
points out that schools account for about one-third of his
sales. “When people buy my catalog, they have an instant
jazz library.”

Historians and hardcore jazz buffs are Ricker's primary
clientele. “Marketing is not my biggest concern,” he says.
“Once people know these tapes are available, they come
looking for them.” Ricker and director Chariotte Zwerin are
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currently working on a documentary feature about Thelo-
nious Monk.

Video Artists International, P.O. Box 153, Ansonia Sta-
tion, New York, N.Y. 10023; 212-799-7798 (orders: 800-
338-2566). Primarily a performing arts video distributor
specializing in opera, VAl approached David Chertok, an ar-
chivist whose collection of jazz performance footage may be
unsurpassed, about producing videos.

Their agreement has resulted in three tapes: “The Col-
trane Legacy,” “Trumpet Kings' (hosted by Wynton Marsa-
lis) and “Piano Kings” (hosted by Chick Corea)—thorough
and eclectic compendiums of eras and techniques.

Culled largely from television performances, the tapes
feature mostly solos rather than complete songs, thus sim-
plifying the complicated rights-clearing process. The sales
success and critical acclaim achieved by these videos has
prompted VAl to pursue more jazz titles. Future projects in-
clude tapes on the progressive World Saxophone Quartet,
West African percussionist Olantuniji, and Thelonious Monk.

VIEW Video, 34 E. 23rd St., New York, N.Y. 10010;
212-674-5550. Another performing arts specialist (dance,
opera), VIEW has enjoyed success with a diversified roster
of jazz artists shown in concert settings: singers (Bobby
Short, Mabel Mercer), pop-skewed acts (Bob James, Airto
and Flora Purim) and more traditional performers (Louie
Bellson, Phil Woods, Gil Evans, et al). Jazz is an area where
VIEW plans considerable expansion, with future tapes
scheduled to feature Count Basie, Willie Bobo, Nat “King"
Cole, Duke Ellington, Stanley Turrentine, Freddie Hubbard,
and others.

D.C.l. Music Video, 541 Ave. of the Americas, New York,
N.Y. 10011; 212-924-6624 (orders: 800-342-4500).
Drummers Collective Inc., a musicians’ school, began video-
taping clinics in the late 1970s and, when the video boom
occurred, owner Rob Wallis decided to refine the tapes and
create a series of instructional cassettes featuring top-name
performers.

Wallis boasts an ever-expanding catalog of titles (expect-
ed to reach two dozen by year's end) that features both jazz
and rock performers. Jazz artists include Chick Corea
(““Keyboard Workshop"), Jaco Pastorious, Steve Smith,
Steve Gadd, and John Scofield.

Corea covers material such as Bach's “Goldberg Varia-
tions #1,” Ellington’s “Mood Indigo,” Cole Porter's “Easy
To Love” and his own *Yellow Nimbus,” “Children’s Song
#16,” and “Spain.” He is now at work on a tape for electric
keyboards and MIDI systems.

Each tape includes an instruction booklet and sells for be-
tween $39.95 and $59.95. Wallis says his most popular ti-
tles have sold nearly 7,500 copies.

Other significant players in the jazz video field include
M.T. Productions (301 Armour Blvd., Suite 20, Kansas
City, Mo. 64111), which features, among other artists, Jay
McShann and Claude Williams; MCA Home Video, which
has enjoyed great success with its four-part “Swing' series,
along with tapes on Ray Charles and others; Warner Home
Video, featuring contemporary artists such as David San-
born and Al Jarreau; Videofidelity, which offers a nine-cas-
sette “Jazz Classics” series; and RCA/Columbia, whose
catalog includes past Playboy Jazz Festivals.

In addition, CBS/Fox, MGM/UA, Vestron, Nelson (for-
merly Embassy), and Jem Home Video are all involved with
jazz video to varying degrees. Contemporary jazz and fusion
artists are expected to gain long-form exposure through
these companies.

Esthetically, jazz videos are regarded as a mixed bag. De-
voted jazz buffs occasionally voice frustration because they
have no choice over which performer to watch. Some videos
involve too much chatter and not enough performance for
some tastes. Yet Sony’s Charlie Parker documentary, which
features only fleeting moments of the alto saxophonist per-
forming, still earned high critical praise.

“[Director and jazz authority] Gary Giddins did an excel-
lent job of putting the video together,” says Kevin Lynch,
video columnist for Down Beat. *“It's not a performance doc-
ument, true, but it's still a superb video. The use of still pho-
tos and sound-overs still presents a vivid portrayal of Char-
lie Parker.

“For serious jazz fans, | find the bulk of jazz videos are
worth considering as investments,” Lynch adds. “I've been
impressed and pleasantly surprised by many of them be-
cause jazz—due to the music's improvisational nature and
to the uncertainty of filmmaking in the past decades—does
not always lend itself to the high production values associat-
ed with pop videos.”

Public airings of jazz video are infrequent. Public televi-
sion and some cable channels (notably Bravo and Arts & En-
tertainment) will broadcast full-length programs, although
most vendors agree the exposure gained is not offset by

(Continued on page J-24)
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Bach,
rock, and

all that jazz.

PDO. The finest CD
replication in the world.
For Bach, the Beatles or
Biederbeck. Produced
with equal quality and
care for newcomer

or star. Small company
or large. Because great
music of every age and
by every performer
deserves the best.
Deserves PDO.

Call us. Whatever your
musical style, we'll treat
you like a superstar.

1251 Avenue of the Americas
22nd Floor

New York, NY 10020
Telephone (212) 764-4040
Telefax (212)764-4079

Buizerdlaan 2

3435 SB

Nieuwegein, The Netherlands
Telephone 011-31 3402-78911
Telefax 011-31 3402-34815
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JAZZ REISSUES

(Continued from page J-6)

chael Cuscuna, and Bob Thiele.

BLUE NOTE: Label manager Michael Cuscuna has a defi-
nite reissue flow planned at Blue Note: Seven months a year,
the label will reissue two albums in all three configurations,
and six CD versions of titles already available on LP and cas-
sette; two months a year, there will be six Pacific Jazz reis-
sues in all three configurations; beginning in October, the
company will start reissuing Capitol jazz material, probably
six albums at a time twice a year. Included in the Capitol se-
ries will be material from Les McCann, Lou Rawls, Nancy
Wilson, Duke Ellington, and Art Tatum. *I'm finding a lot of
extra cuts on this stuff, so that will be reflected on the CDs,
too,” Cuscuna says. He adds that business currently runs
50% vinyl, 25% cassette, and 25% CD: "We're still selling
a lot of vinyl; there's no way around it.”

CBS: The label says it has sold over a million units in total
of the Columbia Jazz Masterpieces series, with Miles Davis’
“Kind Of Blue,"” Dave Brubeck's “Time Qut,” and Davis’ "'In
A Silent Way"' the best sellers. As a result, the series rolls on,
most recently with “‘new’ product by Ray Bryant, Benny
Goodman, Earl Hines, Brubeck, Davis, and more. And over
at Epic, the revitalized Portrait logo will cover a new set of
reissues from Duke Ellington, Louis Armstrong, Big Bill
Broonzy, Memphis Minnie, and more—with most sides ema-
nating from the Brunswick catalog. Says John Tavenner, Co-
lumbia product manager, of CBS jazz reissues in general:
“The concerns are really quite historically motivated, to real-
ly glean the catalog, glean the archives—to bring out the
best and do the best mastering jobs, and think of it in terms
of the long run—what really deserves to be preserved, and
not just what's going to sell.”

CBS ASSOCIATED: Didier Deutsch, an independent pro-
ducer and consultant who for five years was publicity direc-
tor of CTl Records, is at the helm with this label's continuing
CTI CD reisue series, which now numbers 51 titles and in-
cludes George Benson, Hubert Laws, Freddie Hubbard, and
Joe Farrell, among others. Crediting the high production val-
ues of both producer Creed Taylor and original engineer
Rudy Van Gelder, Deutsch says he and engineer Tim Geelan
are trying to duplicate the original LP sound, “but at the
same time take into consideration that we're dealing with
the digital format, which allows greater flexibility. So we're
expanding that sound a little, enhancing it, and bringing it
out so it will have a greater stereo, digital focus.” Deutsch
adds that bonus tracks are being added to CDs wherever
possible.

FANTASY: Fantasy president Ralph Kaffel estimates up-
wards of 6,000 full LP masters could be pressed up and
ready to go if need be; for now, he estimates, about 1,500
separate titles are currently in print. “Even then,” he says,
“it's a much greater percentage than most companies have
in their jazz catalog. I'd love to have 6,000 albums avail-
able, but it's impossible to market that amount of product.”
A way around that: the Original Jazz Classics (OJC) Collec-
tion, which will sample various albums by an artist. ““So that
instead of having eight Cedar Walton albums released, like
the OJC formula was, there'll be one or two Cedar Waltons
in the Collection series,” Kaffel explains. “And it will give us
an avenue to market things like a Miles Davis or John Col-
trane gieatest-hits set, which is something we haven't
done.”

Due soon from the CD boxed-set people, after recent Bill
Evans and Miles Davis collections: the Thelonious Monk
boxed set, the vinyl version of which won a Grammy; anoth-
er Bill Evans box, this time containing the late pianist's com-
plete Fantasy sessions; and, from Pablo, an "“Art Tatum
Group Masterpieces”” box containing an album’s worth of
previously unreleased sessions. More good news: Fantasy

(Continued on page J-20)
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A Billboard Spotlight

VOLUME ONE
PAUL ELLINGSON
SOLO JAZZ PIANO

...there are several passages where the
chordal reharmonizations and voice leading
1s traditionally logical and not revolutionary.
These records are not without interest but a
little less musical politics and more musical
poetry would be welcome.

Eric Goldberg. ART TIMES

Salt Lake City based pianist builds this double
set more like a thesis than an album. using
both originals and jazz, pop and spiritual
chestnuts to illustrate his harmonic the-
ories; still, there are moments of true beauty
here, as well as harmonic daring.

Sam Sutherland. BILLBOARD

Once there was the Lydian Chromatic Con-
cept. Could Mr. Ellingson be the next George
Russell with his Vertical System?...This
means that most of what folks learn in music
theory class is grossly incorrect (or the tip of
the iceberg, so to speak).

Milo Fine, CADENCE

It's been 29 years since George Russell's
Lydian Chromatic Concept Of Tonal Organi-
zation was published: perhaps the time is ripe
of a new theorist to sweep the cobwebs from
our conceptual outlook. to force us to re-
evaluate and reorganize our musical mate-
rials, to approach jazz composition and
improvisation from a new, liberating vantage
point. And, at its best. Paul Ellingson's theory
/s liberating... A piece like Universal Flux
h|?‘hlights his strengths...favors rhapsodic,
arhythmic music musings. Russell showed us
how to play through changes. Ellingson's
theory. for all its flaws, may just revitalize
our interest in playing on top of them...
Jon Balleras. DOWN BEAT

__.iconoclast, prolix. brusque and only a tad

less humble than Zawinul, makes music...

ranging from the sublime to the supine.
Micheal Jarrett, JAZZIZ

...recorded with a fullness and warmth of
%iano tone that would do Bill Evans proud
he liner notes. .offer the most complete
explication to date of Ellingson’s interpreta-
tion of music history...constant fluctuations
of pulse...Curiously. as he moves from one
chord to another tus voice leading 1s quite
accomplished.. static  rhythms. harmonic
twists, and simple grandeur. Ellingson’s
plano music sounds very much like that of
Eric Satie.
Jim Aikin, KEYBOARD

Ellingson does a nice job blending his own
compositions (standouts include The Purples,
Deep Space and Coal Train) with some fine
standards. Key Largo, Pete Kelly's Blues,
Night In Tunisia and Artistry In Rhythm sound
particularly good....Even if you can't under-
stand a word of his Vertical vs. Horizontal
philosophy. his music 1s there to understand

and enjoy.
'?Iom McCarthey, SALT LAKE TRIBUNE

Ironically. if these pieces had been played for
me in a blindfold test. because of their tack
of Afro-American derived rhythms, | would
have guessed them to be classical etudes
from the turn of the centu;y.

Gary Bannister, VICTORY REVIEW

23 selections 10 standards

NIGHT IN TUNISIA
ARTISTRY IN RHYTHM
RE: PERSON | KNEW

PETE KELLY'S BLUES
I LOVES YOU PORGY
WITHOUT A SONG
KEY LARGO

GO DOWN MOSES
THE LORD’S PRAYER
AMERICA THE BEAUTIFUL

IVY JAZZ
2820 East 4135 South
Salt Lake City UT 84124
801/277-1341

THE MAJORS

(Continued from page J-3)

forming companies around the
world. "It was very pleasant, and |
enjoyed it,” he says, “‘but now that |
have other things to do, one of the
things I'm doing is starting a little
label where | will pick the artists
and, in many cases, also produce
the record.”

Of East-West, Ertegun says, “It's
a small label, with not many re-
leases, very selective, extremely
particular on quality, presentation,
and graphics. We're in no rush—
we're not after top 40 hits. Nor is it
a jazz label.”

Out this month are the new la-
bel's official debuts: the Modern
Jazz Quartet’s "'For Ellington” and
a new release by Joel Spiegelman—
a “classical musician who has be-
come crazy about very advanced
computer synthesizers,” says Erte-
gun—cailed “New Age Bach: The
Golidberg Variations.” August will
bring a release from vibraphonist
Milt Jackson with an all-star band
including J.J. Johnson and Jon Fad-
dis, and the latest from Polish vio-
linist Michal Urbaniak.

Ertegun cites *‘up-and-down’’

inois Jacquet

years for jazz in general, and says
of Atlantic’'s own involvement: “It
may sound immodest, but it's the
truth—while | was at Atlantic, that
was the time Atlantic was really in-
volved with jazz. Because I'm really
extremely involved with jazz. Now it
just happens that my brother [Ah-
met] is just as involved with jazz as
| am, but he was producing the
hits—he was making the records in
those days with Clyde McPhatter,
with Bobby Darin, with the Drifters.
So even though he loves jazz as
much as | do, | was the one doing all
the jazz recording.”

After he became the head of
WEA International, Ertegun says,
Atlantic's jazz activity ‘‘definitely
declined,” though there were occa-
sional spikes of interest. But the la-
bel's recent releases by such art-
ists as Lionel Hampton, and the
establishment of East-West, he
adds, “hopefully mark a comeback
to jazz.”

And over the last few years, At-
lantic has been actively rebuilding
its jazz roster, signing both con-
temporary artists iike saxophonist
Gerald Albright, guitarist Paul
Jackson Jr., and drummer Danny
Gottlieb, as well as more traditional

jazz acts. The latter category in-
cludes veteran saxophonist Illinois
Jacquet, who now leads his own big
band, and singer Jane Harvey.

Ricky Schultz, VP of MCA Jazz,
sees his label as coming out of "“a
very active couple of years of ac-
quisitions’’ and “focusing a little
more at this point on artist devel-
opment and marketing thrust.” Re-
cent high-charting albums for MCA
include those by trumpeter Mike
Metheny and guitarist Henry John-
son (both on Impulse), mandolinist
David Grisman (Zebra Acoustic),
pianist Onaje Allen Gumbs (Zebra),
and the new age-ish British duo
Acoustic Alchemy (MCA Masters
Series). Add George Howard to the
mix—he's on MCA proper—and it's
safe to say the label has all bases
(and formats) covered.

“I'm not trying to shackle any of
our artists,” says Schultz. “If one of
the artists who's signed to Impulse
suddenly has the impulse or the
material that suggests something
that would seem to be apart from
even the new Impulse, then of
course |'ve got the option of saying,
‘Let’'s make the next record on
MCA proper.” ” He points to the
unique situation guitarist Larry
Cariton currently enjoys, recording
acoustic albums for the MCA Mas-
ters line, then going electric for
MCA releases. A licensing deal is
also under way for a new album by
drummer Jack DeJohnette, which
similarly might be on MCA proper.

Upcoming from Impulse this
summer will be a John Coltrane
tribute album produced by Bob
Thiele and featuring McCoy Tyner,
Pharoah Sanders, Cecil McBee, and
Roy Haynes, along with the critical-
ly acclaimed saxophonist of anoth-
er generation, David Murray. Due
from Zebra are new releases by
Kenia, Perri, and Skywalk. A prom-
ised series of reissues from the Im-
pulse and Timeless catalogs and a
few other reissue surprises make
this year look especially promising
for MCA.

Steve Backer, series director of
RCA's dual Novus line, says he's
“feeling positive” about the distinc-
tion between both lines at this
point, halfway through their second
year. That distinction can be noted
in the actual Novus logo used on
each album; in Backer's words, “a
red ‘O’ is pure jazz, a blue ‘O’ is ev-
erything else.”

Backer says the Novus Blue line
is “doing O.K.—we really haven’t
broken the artists that | wouid like
to as wide as we feel we will, but
we're constantly upgrading our ap-
proach to the label on all levels.”
Aided by the upgrade soon will be
new product by Rodney Franklin,
Michael Shrieve & Steve Roach,
Juan Martin & Todd Cochran, Mike
Stephens, Charlie Elgart, and Liz
Story.

Adds Backer: “It turns out that
many of the artists on Novus Red,
in retrospect—by chance—have
done their first album in a long time
for a major label through this deal.
Like Steve Lacy—it's his first [U.S.
album], | think, in 25 years, since
his Prestige work. it was James
Moody'’s first, | think, in nine years.
It was Hilton Ruiz's first ever for a
major. Henry Threadgill, the last
one he did was in 1980. Amina
Claude Myers, it's her first ever for

Henry Johnson

a major. Adam Makowicz, his first
in seven years. That's an interest-
ing pattern that's developing there.
I think we're filling a gap—that
many of these artists should be re-
corded in America, on major la-
bels.”

Backer reiterates the need to
break new artists. “As | said before,
we will persevere until we do. | hope
the light stays green.”

And the light was green for Blue
Note Records to shift over from
EMI-Manhattan to Capitol this year,
which label manager Michael Cus-
cuna attributes to desire of ‘“‘the
new Capitol”’ desire to have a pres-
ence in the jazz market. ‘‘Capitol
has a much larger staff,” he says,
“and there's a lot of key people
there that care about jazz. We'll be
in a much better position—we’'ll fi-
nally have a salesperson out there
watching the stuff, working on it.”

The current Blue Note philoso-
phy, says Cuscuna, is to have a
wide range of diverse talent and
keep releases down to between 15
and 18 a year—"Out of that, there
should be three or four people with
crossover potential.”” Adds Cus-
cuna, *It is our philosophy that peo-
ple like Dianne [Reeves], Stanley
[Jordan], and Bobby [McFerrin]
are basically unigue in their appeal,
and that sort of crosses them over.
You don't have to make a CTl or
GRP kind of album with those kind
of artists. They do what they do.”

Other Blue Note releases have
reflected Cuscuna’s goal of a wide
range of talent, including main-
stream artists like Out Of The Blue
(OTB) and Bobby Watson and new
“elder statesmen” such as McCoy
Tyner and Freddie Hubbard. ‘“To
be in the jazz business, you have to
have a certain amount of responsi-
bility to the jazz community,” says
Cuscuna, “as well as a responsibil-
ity to the corporation that's paying
the bills. So we try to run the gamut
from Don Pullen to Stanley Turren-
tine.”

PolyGram runs the gamut of eso-
teric jazz import lines, including
Black Saint, Soul Note, Red, JMT,
and Owl. Richard Seidel, VP of Po-
lyGram Jazz, also recently reacti-
vated the Verve/Forecast label, re-
cording among others former Miles
Davis keyboardist Robert Irving.
Also active are the revitalized
EmArcy and Verve labels and the
label's continued commitment to
Brazilian music.

Ben Mundy, product coordinator
for PolyGram Jazz, says it would
“make sense’’ to release much of
the product the label imports do-
mestically ‘‘as far as getting a
greater visibility for the artist.”

Due in September from Poly-
Gram Jazz: a 10-volume boxed CD
set of Charlie Parker’'s Verve re-
cordings, which will include extra
material not on the recent boxed
LP collection.

ECM, also handled by PolyGram,
but by its Classics division, contin-
ues to issue some of the most in-
triguingly cerebral music of our
time, most recently exemplified by
a superb set by the Paul Bley Quar-
tet. The combination of talents in-
volved—pianist Bley, British saxo-
phonist John Surman, guitarist Bill
Frisell, and drummer Paul Motian,
in this case—results not only in
great jazz, but great sound fex-
tures, an area where the labei has
always excelled. Similarly, the En-
rico Rava/Dino Saluzzi Quintet's
“Volver,” with its unusual trumpet/
bandoneon musical interplay, of-
fers music very much out of “nor-
mal’’ jazz bounds.

At Columbia, “there’s a lot going
on,” says Sherry Winston, national
director of jazz promotion, includ-
ing new projects from Chuck Man-
gione and an imminent double-live
set from star trumpeter Wynton
Marsalis, recorded live at Washing-
ton's Blues Alley.

“It's an enormous project for
Wynton,” says Winston. “As a mat-
ter of fact, we're releasing a spe-
cially edited sampler to radio, be-
cause the cuts on the album are
really long.” Aside from Marsalis,
new product is forthcoming from
Hubert Laws, Sarah Vaughan, the
Gadd Gang, and Vital Information,
she adds.

Columbia’s diverse roster—
which includes both both Wynton
and Branford Marsalis, Donald Har-
rison & Terence Blanchard, Arthur
Blythe, Paquito D'Rivera, Ramsey
Lewis—allows plenty of room for
crossover, putting “original” cross-
over artist Herbie Hancock, for ex-
ample, in the interesting position of
sometimes making albums that ac-
tually can’t be promoted to jazz ra-
dio because they aren't jazz.

“l think when an artist does
that,” says Winston, *“they're mak-
ing a concerted effort to cross in
that area, and they've got to take
responsibility for not having every-
thing [in terms of jazz airplay]. If
you want to make an album that’s
split down the middle— have it half
jazz and half R&B, like a Najee or a
Gerald Albright or what have you,
you're making a certain statement.
They're not going to do as well on
jazz radio. Nor on the jazz airplay
charts.”

Some of the most intriguing
news at CBS for many jazz fans has
been the revival of the Portrait la-
bel. The revitalized Portrait will fea-
ture Ornette Coleman & Prime
Time, bassist Stanley Clarke, the
Leon Thomas Blues Band, Japa-
nese fusion group T Square, and
much more. Combined with Colum-
bia's continued roster of jazz art-
ists—and now, with Portrait, a new-
ly double-barelled reissue series, it
would appear that CBS's famed
one-two punch continues to sting.
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CAPIT(]L RECORDS PROUDLY ANNOUNCES A
NEW ALLIANCE WITH BLUE NOTE RECORDS...

ELIANE TLIAS .

B1-48785

3 -«
Bennie Wallace 3order Town B1-48014

Michel Petrucciani
Michel Plays Petrucciani 81-48679

All newly recorded Blue Note
product released before April
1988, and all past and future
jazz reissues on Blue Notz,
Pacific Jazz, and Capitol Jazz
are $6.98 suggested list price
for albums and cassettes, and
budget price for compact
discs, effective immediately.

KennyBurreII Chick Carea
Pieces Of Blue And The Blues 81-90260 Now He Sings, Row He Sobs B1-90055

..AND AN EXPANDED COMMITMENT T0
CONTEMPORARY INSTRUMENTAL MUSIC.

On CapitoL RECORDS: New From CiNEMA: Coming Soon:

ry

Fete Barde

T

s Speed 07 Light

g 4 ' PR lﬂ:l:u‘? YR M = ¢
Shadowtax CH48967
Folksongs For A Nuclear Village 146924

Cinema Sample~

Capitol/Blue Note introduces Intuition,
a label dedicated to all forms of World Music, including jazz, new age, fusion, Latin, African, Brazilian, and electronic music.

Coming this summer:
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-

. ) 000 XD
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Jon Hassell The Surgeon Of The Mghtsky Bermeto Pascoal So Nao Toca Quem Nao Quer
Restores Dead Things By The Power 0f Sound Knly If You Don't Want It You Can't Do It]
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A Billboard Spotlight

HAWKINS & CARTER ZOOT SMs DUANGOLOGIENISA
DN OB N 2501 STe e claret HENRI RENAUD - JON EARDLEY DIANGO REINHARDT
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s JAZZ REISSUES
e S (Continued from page J-17)
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e )
- has lowered its suggested list price on OJC CDs from
COLEMAN HAWKINS & BENNY CARTER- Z00T SIMS-SW/CDSW 8417 BOBBY JASPAR-SW/CDSW 8413 DJANGO REINHARDT SW 8420/26 H
SR Ricidiads Lol ? !lihgf e |ld'?‘§' o 21 50 of e ettar tea Kaio
ail that will hold “two each o of the better titles,” Kaffe
BENNY GOLSON Jazz LIONEL HAMPTON says.
LEE MORGAN - RAY BRYANT LY 10 IONES corTE ey MCA: The label's jazz reissue series is “finally getting

ready to kick into high gear,” says Ricky Schultz, VP of MCA
jazz. After only two sets of Impulse reissues to date, Schultz
now promises regular quarterly reissues from the imprint. In
August, look for titles by John Coltrane, Duke Ellington &
John Coltrane, McCoy Tyner, Johnny Hartman, Sonny Rol-
lins, Keith Jarrett, Gil Evans, and J.J. Johnson & Kai Wind-

greats

from... & WING

marketed by DRG RECORDS, INC. it ,4% . _ ing. In October, a similar, “all-avant-garde” release will be
S 130 W. 57th St. NY, NY 10019 » (212) 265-4050 B TR issued, featuring such artists as Archie Shepp, Marion
BENNY GOLSON-SW/CDSW 8418 Call for our complete catalog 1-800-882-DRGX LIONEL HAMPTON-SW/CDSW 8415 Brown, Gato Barbieri, Coltrane, Albert Ayler, Charlie Haden,

and more. Also planned are a series of CD reissues from
Timeless Record, the Dutch label that, says Schultz, “made

so many of the superb bebop recordings of the '70s. | made
—m DIVISION OF KAMPO CULTURAL CENTER a deal with them where | could cherry-pick their catalog and
T acquire some of the great '70s bebop recording to add to
- 31 BOND STREET NYC 10012 the Impulse catalog of CDs—and hopefully in doing that, in-
'/’2’ AU USSR fuse some capital into the label and allow it to continue re-

Fax (2121 674 6788 Contact Terri Macmillan cording.” ' '
Finally, some long-awaited news: a_Decca reissue series,
24tk. SSLAOOOE w/total recalle On-Line CMX video edifing  Beta & 3/4'SP to I" ediing « lkegami production fo be worked on izybictng'; and tgg;gaf?,eﬁ;‘g:; “'bﬂ?’g;
package = 16tk. SMPTE audio synch « 1200sqf space used for recording, shoots, performances and exhibitions. Y [0 i s i ey that'off with 10 to 12
CDs."” Schultz says the delay came from his dissatisfaction
* with available methods of cleaning up historical recordings;
ONAJE ALLAN GUMBS h HARRISON/BLANCHARD the label will now utilize San Francisco’s Sonic Solutions, as

MA does RCA's Bluebird.
[ J

YOSUKE YA SHITA TERUO NAKAMURA MOSAIC: Headed by Blue Note’s Cuscuna with his part-
STEVE TURRE ¢ MARLENA SHAW ner Charlie Lourie, this widely praised, mostly mail-order,
limited-edition, jazz completist outfit recently issued a
We're proud to have worked with you! boxed set by the underappreciated .pianist Herbie Nichols,

comprising all his Blue Note material. After an upcoming
collection by another underrated pianist, Freddie Redd, Cus-
*Their new CBS album by the KCC Audio/Video production team: George Petit/ Producer, Tim Wiliams/Engineer cuna says the rest of the Blue Note's archives can “mainly
H be dealt with at Blue Note.” Upcoming: the complete Shorty
Rogers on Atlantic; the complete Johnny Hodges (without
Duke Ellington) on Verve; and the first of three volumes of

the complete Commodore jazz recordings.
J DWC D L M u S l c SAVOY: Muse Records president Joe Fields, who acquired

12424 WILSHIRE BLVD.,, SUITE 1000, Savoy's jazz catalog from Arista some time ago, says he
LOS ANGELES, CA S0025 views what he's purchased “like an archeological dig. And

213) 207-2220 seriously, Arista took off the first layers, the obvious things,

=13) E NTERTAINMENT and now we start to get down into various alternate takes,

takes on reels and acetates not known to exist.”” What's

AL|CE COLTRANE ALENT emerged is never less than interesting—most recently, for
PUBLISHER OF ALL GENCY. InC example a date by saxophonist Bill Barron aided by his pia-

) ' ) nist brother Kenny, trumpeter Ted Curson, bassist Jimmy

JOHN COLTRANE’S Garrison, and drummer Frankie Dunlop, recorded in 1961,

MuUuSICAL COMPOSITIONS - with bonus track included. “‘| would say I'm about half
WHICH INCLUDE: Lwe/ ¥ ¥ No. 1 ¥ Ja& through,” says Fields, pointing out a Brownie McGhee &

Sonny Terry date he'd just found with “nine totally unlisted,

1988

UCLA, WADSWORTH HALL
FRIL., SEPT. 23, 7 PM

WILTERN THEATRE CONCERT
SAT., SEPT. 24, 8 PM
AND MANY MORE e 0 o

IN THE PARK S30 W. DUAI AVE / SUITE 204
SUN., SEPT. 25, 10 to 6 PM DUAIL CALIFORNIA 93023

(B05)646-8433
FOR FURTHER INFORMATION CALL:
THE JOHN COLTRANE FESTIVAL
(213) 462-4823

HARRY JAMES ORCHESTRA
HUBERT LAWS

‘JAZZ MASTERS’ PACKAGES
TOM SCOTT

JOE WILLIAMS

Charlie Parker

“A LOVE SUPREME" (1D | COUNT BASIE ORCHESTRA unheard-of tracks by them.”
s (1) | HENRY BUTLER Fields says the company is looking forward to Clint
“GIANT STEPS CAB CALLOWAY Eastwood's “Bird"” film to rekindle the public’s interest in
SIMPRESSIONS?? D : Charlie Parker; Parker's original Savoy acetates, he prom-
B v (1) | TOMMY DORSEY ORCHESTRA ises, have been revitalized. “For the first time you hear the
-an Y : (D | BILLY ECKSTINE definition of the high-hat and definition of the bass,” he
WILL PRESENT says. “It's a miracle.”
(1) | FATTBURGER A number of smaller labels are also involved in the reissue
THE 2nd ANNUAL (D | MAYNARD FERGUSON i market—notably Don Schlitten's Xanadu operation, which
' owns the rights to the catalogs of a number of independent
JOHN COLTRANE (1) | DEXTER GORDON jazz labels as well as a considerable amount of previously
() | STAN GETZ . unreleased archival material. Look for more historic product
from Xanadu this year or next.
FESTIVAL (DD | DIZZY GILLESPIE .
DAVE DIMARTINO
EVENT A | . . (1) | LIONEL HAMPTON
A 3-DAY EVENT: Los Angeles, California D | AL HIRT
@
@
@D
Q@
@
@
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MUSICMASTERS IS PROUD TO ANNOUNCE
THE PREMIERE RELEASE OF
THE BENNY GOODMAN COLLECTION,
PART ONE OF A 10-VOLUME PROJECT
TO BE AVAILABLE EXCLUSIVELY
ON MUSICMASTERS.

Coming later this year—New digital recordings of these other fine Musicmasters artists:
The Duke Ellington Orchestra » Miss Peggy Lee ¢ Lionel Hampton  The Mel Lewis Orchestra
Lee konitz Kenny Davern ¢ Sir Roland Hanna ¢ Louie Bellson Jazz Orchestra, with Clark Terry
All recordings available on premium quality records, cassettes, and CDs

FOR INFORMATION CONTACT SU RING 201-531-7000 (PHONE) 201-531-9686 (TELEFAX)
1710 HIGHWAY 35 OCEAN, NJ 07712
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BOLD DIRECTIONS

(Continued from page J-6)

Coleman; a performance of Igor
Stravinsky’s “'The Soldier’s Tale"
featuring Sting and Vanessa Red-
grave; and albums by acoustic gui-
tarist Fareed Haque, singer/song-
writers Kennedy-Rose, and Michael
Convertino.

“It would be great if we had a
platinum record,” says Reed, “and
believe me, we're going to aim for
that. We're definitely not trying to
be an arty little label that's not go-
ing to make any money. Otherwise,
we're not serving this purpose.”

The British label Editions E.G.,
distributed domestically by Pass-
port, originally appeared to be a
haven for Brian Eno’s famed ambi-
ent music adventures. The label
has featured some gorgeous re-
cordings by John Hassell, Harold
Budd, and Hans-Joachim Roede-
lius, among others. Yet in the past
year or so, it has emerged with an
increasingly firm grasp on solid
British jazz artists, including
Loose Tubes, Bill Bruford’s Earth-
works, Man Jumping, and District
Six, featuring the piano work of
Chris McGregor. And another pia-
nist, Keith Tippett, has just re-
leased a new album with his wife,
Julie Tippett, who long ago sang
under the name Julie Driscoll in
the British pop group the Trinity.

Sam Alder, co-owner of Editions
E.G., says the label is embracing
British jazz more than it has in the
past “because it's got interesting,
and it's got young. The British jazz
scene for a long time was one or
two old and very respected play-
ers, and now it's about young
guys.”” The company puts out
three sets of releases a year, he
says, and after the Tippett & Tip-
pett set will issue new product
from Loose Tubes and the Penguin - - - ’
Café Orchestra. "THE RITZ” BOB BERG, “SHORT STORIES” UNCLE FESTIVE, "YOUNG PEOPLE

DENON. B

How does Alden define Editions CD:CY-1839 CASSETTE:CC-22 CD:CY-1768. CASSETTE:CC-21 WITH FACES” CD:CY-2135. CASSETTE:CC-25
E.G’s A&R d'iret':tion?':‘lt's a label H ot 2 ‘ .!‘“’8‘” POMETET ;- 27522
O CEIEFICHELIC0S, ™ [0 Sep7, O O O N S NIRRT O RN - TR,

There's no doubt about it. If you SR

try to discern a musical policy, you
will not find it. It's been very wide,
very ecclectic, and essentially very
interesting music.”

And on two fronts, Virgin Rec-
ords has explored similar musical
territories: with its Earthworks
line, which focuses on world mu-
sic, and with Venture.

Venture, in its first batch of re-
leases, issued albums by Bill Las-
well, Michael O'Suilleabhain, Peter
De Havilland, Itchy Fingers, Hans-
Joachim Roedelius, the Durutti
Column, and Lester Bowie's Brass

; S by

-Frum; his

r—‘ [
d“% [DENGN]

Fantasy. Earthworks has issued sv. 7 DIGITAL | DENON;

several African records, many of IAS, “CROSS CURRENTS STEVE KHAN/ROB MOUNSEY, “LOCAL BENNY GOLSON/FREDDIE HUBBARD
them compilations but others ELIANE ELIAS, “CROSS C LE K N { L 2 =
more focused—including the CD:CY-2180 . COLOR” CD:CY-1840 STARDUST” CD:CY-1838. CASSETTE:CC-23
Thokozile,” featuring South Afri- While the artists, the sounds, and the styles are

can vocalist Mahlathini and the

Mahotella Queens. all different, every Denon jazz release has one thing
Trevor Herman, co-director of . o % .
Virgin Earthworks, calls the pro- in common. Individuality. You hear exactly what the

T, . L On : = ;
s o 2tiee | artistintended. And with Denon digital recording, The first name in digital recording.

group, he says, “was right at the | yoy hear it with astounding force and clarity. No

beginning of modern township mu-

[ o 5

sic. Before that, it was all very | wonder more and more of today’s jazz artists are DENON SUPRADRHON Interface.

jazzy. They're the main originators .

of this style of music, and they still | recording on Denon. As they should be.

survive and are playing live.” Denon Americ, Inc., 222 New Road, Parsippany, NJ 07054 (201) 5757810
DAVE DIMARTINO *Also available on Blue Note Records and Tapes. *“Also available on Passport Records and Tapes. Denon Canada, Inc., 17 Denison Street, Markham, Ont. L3R 1B5 Canado
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For information call Aaron Woodward,
Count Basie Enterprises
212) 627-7552
111 8" Ave., Suite 1501A New York, NY. 10011
FAX 212) 633-2793

In New York,
there’s only one
place you'll
always find

great jazz.
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MICHEL CAMILO

“Brilliant” THE NEW YORK TIMES
“Refreshing” powNBEAT
“Virtuoso’ iazzTimMEs

“The Revelation of the North Sea
Jazz Festival” BILLBOARD

SUMMER TOUR 88

June 27 JVC Jazz Festival, NYC

June 30 Arhus, Denmark

July 02 Copenhagen Jazz Festival

July 03 Copenhagen, Denmark

July 04-09  Meridien Hotel, Paris

July 10 North Sea Jazz Fest. The Hague
July 11 JVC Grande Parade Du Jazz, Nice
July 12 Vienne Jazz Festival, France
July 14 Pori Jazz Festival, Finland

July 15 Kristianstad Jazz Festival, Sweden
July 17 Andorra Jazz Festival, Andorra
July 18 Valencia, Spain

July 20 San Sebastian Jazz Festival, Spain

TOUR ORGANIZED BY:
Festival Productions, Inc.
311 West 74th St. NY, NY 10023 Tel: (212) 496-9000

ARTIST MANAGEMENT:

Colectivo Promocion Jazz; c/o: Mr. Julio Marti
Baron De Carcer, 42, 12a; 46001-Valencia, Spain
Tel: (34) (6) 351 66 65; Telex: 62298

Redondo Music; 590 West End Avenue #6;

New York, N.Y. 10024; Tel: (212) 799-4606;
Telex: (UK) 265871 MONREF G Attn: MUS1208
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THE INDIES

(Continued from page J-8)

with Herbie Mann’s *‘Jasil Brazz.” Rick Bleiweiss, RBI GM,
points to Mann’s high-charting success, and warns us to be
prepared for the RBI debut of Christopher Hollyday, the 18-
year-old saxophonist who has been playing professionally
for seven years now, “He has been called the second coming
of Charlie Parker,” says Bleiweiss; a May story in People has
already alerted most of the country to that fact. The album
will bear a sticker with quotes from Dizzy Gillespie and Jack-
ie McLean; Hollyday himself will play alongside Ron Carter,
Cedar Walton, and Billy Higgins. It's called ‘‘Reverence.”

And what of the two labels mentioned above by Muse Rec-
ords’ Joe Fields? Fantasy has really become a combination
of many: At this point the lines it offers include Prestige,
Milestone, Stax, Pablo, Riverside, and Contemporary. (It
also distributes, though it doesn’'t own, Orrin Keepnews’
Landmark label.) “It's never been our philosophy to wake up
one morning and say, ‘Let’s buy a label,”” says Fantasy
president Ralph Kaffel. “We never had a master plan to ac-
quire this or that. When an oportunity comes along, and
we're in a position to take advantage of the opportunity,
that's when we evaluate it.”” Kaffel estimates that Fantasy re-
leases 30 to 35 albums a year, and echoes Fields: “The full
catalog trend that Tower has initiated is a godsend to us.”

Carl Jefterson, president of Concord Jazz Records, has a
bundle of records in the can due out soon, including new
product by Phil Woods, Flip Phillips, and Emily Remler, and
a live-in-Moscow perromance by Dave Brubeck. He prefers
not to hear people refer to his label as “mainstream’ or
“straight-ahead,” and pointedly refers to past Concord al-
bums that were anything but mainstream.

“You have to realize that you're small,”” says Jefferson. I
know what my relationship is with the real world of records,
and we're not in to sell millions of anything. We had Tania
Maria, you know. We were the first company to record her,
five wonderful albums. Then she went with a competitive
company. Two albums and they dropped her. They tried to
make a pop singer out of her. And | don't think that’s what
her bag is.” DAVE DiMARTINO

JAZZ VIDEO

(Continued from page J-14)

sales lost due to the uncounted number of VCRs running
during those specials.

For more than three years, independent UHF station
WVEU (Channel 69) in Atlanta has offered the only regular
jazz video program on commercial television. Peter Mandell,
the station’s creative services director by day, can be seen
in the wee hours of Saturday and Sunday mornings wearing
shades and sitting in his mock café, answering to the name
of Glenn White as host of “The Jazz Beat.”

Mandell uses clips provided by record companies, out-
takes from long-form videos and conceptual clips he creates
himself. “'it's been a labor of love,” says the jazz buff, who
has been joined live by Mose Allison, Gary Burton, Bob
James, Dave Grusin, and other guests on his half-hour show.
“On occasion, we've pulled better ratings than ‘Night
Tracks' [Turner Broadcasting’s late-night pop video show,
also based in Atlanta]. The hunger for jazz is very large in
this market.”

VH-1 often addresses that hunger on a national scale with
its two-hour Sunday night feature, ““New Visions.” Producer
Michael Simon says he tries to include at least one or two
tradtional jazz clips per show. “It depends on the guest
host,” Simon says. “If it's a new age artist, you won't see too
much traditional jazz. Guest hosts are allowed to program
about half of the clips for the show. We have Dizzy Gillespie,
Miles Davis and Joe Williams scheduled as future hosts.
You'll see plenty of jazz on those shows.” Simon adds that
Ben Sidran has become the ‘“semi-permanent” host for
“New Visions.”

Will jazz video emerge as a big seller in the future? That,
says VAl's Marc Jacoby, is not really the point.

“Look, if we were in this business just for the money, we'd
all be making horror and pornography videos,”” Jacoby says.
*“Jazz is art.”

CREDITS: Special Issues Editors, Ed Ochs & Robyn Wells;
Editorial Assistance, Peter Keepnews, Dave DiMartino,; Edi-
torial by Billboard writers, except “Video” by Terry Wood,
an L.A.-based music writer; Design, Steve Stewart; Cover,
Jeff Nisbet.
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“That’s A Plenty” is the first

ProJazz “’Al Hirt” recording.
8 £, Future Hirt, digital discs will
iy feature Al Hirt on a “’Dixieland”

Jazz Legend Al Hirt is
spectacular on this all new —
totally digital disc. Hirt unites
with famed clarinetist ‘Peanuts
Hucko’, bassist Chris Clarke,
saxophonist Dalton Hagler,
trombonist James Duggan,
pianist Dave Zoller, and Bobby
Breaux on drums; and the
resultis a “Sound Spectacular”
featuring classic New Orleans
Jazz performed to perfection!
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disc and as ProJazz did with
Gerry Mulligan (Symphonic
Dreams), Al Hirt will perform
with a full Symphonic
Orchestra. A Future Projazz
recording will feature Al Hirt
performing “TorchSongs”
for trumpet.

OVER 60 MINUTES
OF THE MAGIC OF
AL HIRT CDJ 659

o Intersound, Inc’s innovative new artists Joe Taylor and % o
3 Projazz celebrates its second  Samoa expands with the i i &
| : ; ; P A B
P o e Birthday with a commitment to  addition of ex *“Spyro-Gyra” oo A RS o )
S das s i ' i Rirdae . 8§ EAST AN
h%» 55“ %’ £ 4 the new generation of jazz. member Rick Strauss, crack aE S & T gl
i r et a X 4 -
;-Ef% P, Projazzs release of Gerry f,u5|on group ,f,rom,DaIlas ) ..
£ & Mulligan’s Symphonic Dreams Clock Work,” L.A/s premiere 1.7 L4

Rick Strauss, former member
of SPYRO-GYRA, artfully blends
his significant composition
skills and masterful guitar style
to produce a new dimension to
“Jazz Fusion”. This digital disc is
headed to the top of the
Contemporary Jazz charts and
will establish Rick Strauss as a
major talent.

led to a new concept for Jazz
Legends—symphonic jazz. With
the success of Symphonic
Dreams, Projazz is expanding
this concept and will release a
symphonic/jazz digital disc
featuring the king of
trumpeters, Al Hirt. Jazz giant
Dizzy Gillespie and his band,
including Sam Rivers, will be
united with one of the many
symphony orchestras available
to ProJazz through Intersound’s
ProArte label. The world
renowned conductor/
performer John Dankworth will
be paired with the Rochester
Pops to produce an all Duke
Ellington disc.

The success of Projazz in the
jazz fusion areawith top
charting projects from exciting

new Latin fusion ensemble
‘CHI' and new releases from
Samoa, recorded at Prince’s
state of the art Paisley Park
Studio and Joe Taylor, New
York’s hottest fusion
composer/performer.

Intersound’s International
Division has created a new
direction for ProJazz—""South
African Jazz.” Initial releases for
July include top charting
Jonathan Butlers “’Early Days”
(originally from Capetown,
S.A), “Sabenza” from Basil
Coetzee, “Jika” from Winston
Mankuku and ““Heartbeat of
Africa” from Amampondo.

From America’s jazz legends to
hot new fusion, and now South
Africa, ProJazz is forging the
new generation in jazz.
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INTERSOUND, INC.
14025 Twenty-Third Ave. No.

Minneapolis, MN 55447

(612)55

9-4166
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Joe Taylor firmly established his
position as a leader in Jazz
Fusion with his top charting/
best selling ““Mystery Walk” on
ProJazz. Joe’s eagerly awaited
new disc entitled “Darker
Garden” will not disappoint his
growing number of followers.
This disc truly represents the
“New Age of Jazz".
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Shine On Brightly. New SBK publishing/recording artists Shine are shown on
location in Glasgow, Scotland, shooting their debut video for the single “Wall Of
Hate.” The single’s release is set for this month on RCA; the album follows
shortly thereafter. Pictured in the foreground, from left, are Will Adamson, lead
singer of Shine; Richard Levine, video director; and assistant cameraman Grant
Cameron. in the background are drummer Frank McFarlane, left, and lead
guitarist George Wheelwright.

| VIDEO TRACK

NEW YORK

cHUBBY CHECKER JOINS the
Fat Boys in the clip ‘““Do The
Twist,” a remake of his 1960 and
1961 No. 1 hit. Picture this: No one
at Yolinda's sweet 16 party is groov-
ing to the band her mother hired.
Naturally, the Fat Boys and Check-
er step out of a large animated TV
screen to rescue the party. Shot at
Mother’s Sound Stage by director
John Lloyd Miller and produced by
Ken Walz along with Rudd Sim-
mons of Ken Walz Productions, the
clip supports the Fat Boys’ latest al-
bum, “Coming Back Hard Again,”
on Tin Pan Apple Records.

“Day 0,” Harry Belafonte’s clas-
sic, is making a comeback, thanks to
the film ‘“‘Beetlejuice.”” Tammara
Wells of One Heart Corp. produced
the clip from the film’s soundtrack
on Geffen Records. Director Steve
Purcell used special effects to comi-
cally tie together footage of Bela-
fonte singing with clips from the
movie. Appearing as if he is actually
in the film, Belafonte shows up in
windows, photographs, and on TV
screens.

LOS ANGELES

TONI CHILDS’ LATEST clip is for
“Stop Your Fussin’, ”” from her
A&M album “The Union.” O Pic-
tures producer Sharon Oreck along
with directors Michael Patterson
and Candace Reckinger created a
tropical setting that shows Childs
singing at the beach with a volley-
ball game played by males in the
background.

Penta recording artist Raymond
May makes his video debut in “Ro-
mantic Guy,” the first single from
his Elektra album, “Unadulterated
Addiction.” James O’Mara and
Kate Ryan of O’'Mara & Ryan
show May acting out his song in
various L.A. locations, including
playing guitar in the back seat of a
cab and singing into a pay phone.

In “Dinner For Two,” Michael
Cooper sees a beautiful girl. Al-
though other girls are interested in
him, the only thing he can think
about is her in this clip directed by

Bruce Logan. Produced by David
Naylor and Jane Reardon of
D.N.A. Productions, it supports
Cooper’s Warner Bros. release
“Love Is Such A Funny Game.”

OTHER CITIES

GRAHAM PARKER'S clip for
“Get Started, Start A Fire,” from
his latest RCA record, “The Mona
Lisa’s Sister,” was shot on location
in London. Director Tony Vanden
Ende combined black-and-white
footage of Parker’s band perform-
ing at the Metropole Working
Men’s Club with shots of Parker
searching the remains of a burned-
out building. Academy Award-win-
ner Freddie Francis was director of
photography, while Roger Hunt
and Mike Bodnarczuk produced
the clip for Vivid Productions.

Atlantic artist Paul Jackson Jr.
makes his video—and athletic—de-
but in “I Came to Play.” First it’s
tennis, and when the balls go whiz-
zing by the guitarist’s head, he
winds up taking a guitar solo. Three
cheerleaders also pop up from time
to time. Finally, Jackson shoots
hoops with NBA all-star Norm Nix-
on in this clip, produced by Tina Sil-
vey and directed and edited by Jane
Simpson of Silvey & Co.

Honeymoon Suite’s video for
“Love Changes Everything’’ is
from its Warner Bros. album “Rac-
ing After Midnight.” Sherman Hal-
sey of Century City Artists pro-
duced and directed the band’s per-
formance, which is intercut with
motorcycle-racing sequences.

Orphan Eyes captured Island re-
cording artist Millie Scott perform-
ing “It’s My Life” live at Detroit’s
Hillberry Theater. Produced by
Virginia Perfili, the video is for her
first single from the album “I Can
Make It Good For You.” Director
Jimmy Lifton cuts back and forth
between Scott, her three backup
singers, and the audience.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Debbie Richard, Video Track, Bill-
board, 9107 Wilshire Blvd., Bever-
ly Hills, Calif. 90210.

U.K. Rock Series Hits Cable With Pepsi Backing

U.S., Canada ‘Wired’ For New Show

BY NICK ROBERTSHAW

LONDON Audiences in the U.S.
and Canada will have their first
taste of the U.K.’s latest rock music
series this summer when Channel
4’s “Wired"” begins a 13-week initial
run on the USA Network cable
channel and on the CBC broadcast
network in Canada.

In a separate $3 million deal with
Pepsi-Cola, however, “Wired” will
also be sold to 25 major internation-
al markets on a sponsorship/barter
basis. The series will be syndicated
internationally by Granada Televi-
sion International as a ready-made
package, with two Pepsi commer-
cials already inserted in each one-
hour show.

Each package will feature open-
ing and closing credits along the
lines of “Pepsi-Cola Presents,” to-
gether with commercial-break intro-
ductions. Besides Canada, other
countries and regions that have
agreed to take the sponsored pack-
age are South America, Australia,
Mexico, the Far East, Germany,
Scandinavia, and Italy.

“Wired,” which started on U.K.
television early in May, is from the
same production stable as “The
Tube,” generally recognized as the

most innovative music series on
British television in the last few
years.

“The Tube’ was produced by
Malcolm Gerrie and Jonathan
Hewes, who are also the producers
of “Wired"” for Initial Television.
The new series, says Gerrie, is a log-
ical successor for the grown-up
“Tube” viewer, with a target audi-
ence in the 25-35 age group.

The series is a mixture of perfor-
mance, interviews, and features.
Acts include Whitney Houston,
Sade, Robert Plant, Frank Zappa,
Hall & Oates, George Michael, Eu-
rythmics, Tracy Chapman, Public
Enemy, Run-D.M.C,, Scritti Politti,
and Joni Mitchell.

Features include segments on
music industry business, ethnic mu-
sic, and politics, and the show
“steers clear of the usual gossip,
fashion, and trendy hype generally
associated with music television
programs,” says Karen Plitt, New
York-based line producer for the se-
ries.

“Wired” is shot on video using
both studio and location work. It is
co-presented from London and New
York. Lenore Pemberton is the U.S.
presenter and Tim Graham the Lon-
don host.

Music and performances are pre-
recorded in the U.K. at Pinewood
Studios, but the reporting on all as-
pects of the music business from
both the U.S. and the UK. is com-
pleted as near as possible to trans-
mission time.

“Prerecording the performances
allows ‘Wired’ to feature all the ma-
jor bands, fitting in with their
schedules,” says a Channel 4
spokesman. “It also provides the op-
portunity for creative postproduc-
tion techniques.”

The sale to USA Network was
concluded by Granada Television In-
ternational, which holds the world-
wide distribution rights for “Wired”
as a result of its initial funding for
the series. Channel 4 has the exclu-
sive U K. license.

“Wired” is an important step for-
ward for Granada’'s distribution ac-
tivities. It is believed to be the first
time an ongoing U.K.-made series,
as opposed to a special, has been
syndicated internationally with
commercials already inserted.

“Wired” is also one of the first in-
ternational projects to come out of
the increasingly important indepen-
dent TV production sector in the
U.K,, in which Granada sees itself
as a major investor in the future.

4
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by Steven Dupler

|T’S OFFICIAL: The new prince of programming at
MTYV is Abbey Konowitch, former VP of artist devel-
opment and video at Arista Records. Konowitch's
name had been swimming in the rumor pool for the
past several weeks, and he had reportedly been made
the offer by MTV about three weeks ago. Konowitch
starts his new post as VP, programming, for the 24-
hour-per-day channel in about five weeks. No word on
who may replace him at the label.

WHY CAN’'T ROCK’N’'ROLL music pull numbers
for the networks during prime time, and what—if any-
thing—can be done about it?

That is the question that should be uppermost in
many television executives’ minds this week, in light
of the recent poor Nielsen performance of several
much-touted big-budget music specials, notably “The
Prince’s Trust,” “The David Bowie Glass Spider
Tour,” and ‘“FreedomFest.”

ABC laid out big bucks to acquire the Bowie special,
placing it on the air for one hour on June 3 at 9 p.m.
How did America react? The national Nielsen ratings
reports tell the sorry story: “Glass Spider” finished
63rd out of 67 shows aired in its time slot, garnering
only a 6.0 rating and a 12 share.

“The question is, Why aren’t music specials featur-
ing some of the biggest stars in the business pulling
any kind of audience on broadcast television?” says
David Benjamin, executive producer of Friday Night
Videos on NBC.

In Benjamin’s view, the problem with both cable
and broadcast TV’s approach to musie is that “people
working in music television tend to have a radio men-
tality about it, and that’s what makes it boring to
watch. It’s not visually exciting enough. You can’t
turn good radio into good television,” he says.

“In the record business, you're a hit if you sell a mil-
lion copies,” notes Benjamin. “In TV, if you reach only
a million households, you're off the air.”

In fact, whether on cable or broadcast TV, music
does not pull big numbers. Is this a fact of life, or is
there any way to make music play on TV in Peoria? If
you have any suggestions or comments, the Eye
would like to hear them.

THE BUZZ BIN GROWS: According to Lee Masters,
senior executive VP and general manager of MTV, in
about a month the channel will start a new half-hour
daily program, as yet untitled, that will focus on the
type of alternative, college-oriented bands that so far
have been highlighted in the channel’s buzz bin rota-
tion.

“Qur objective is to introduce the mainstream MTV
viewer to what is going on in this genre,” Masters
says, noting the show will be slotted at 11 p.m. EST.
“It will be aimed at those MTV viewers who aren’t
necessarily fans of this music and will feature videos
by both established acts who have come out of the al-
ternative scene—like 10,000 Maniacs, the Church, and
Midnight Oil—as well as new and unestablished art-
ists in the genre.”

Speaking of alternative music, Masters responds to
allegations that indie labels have been dropped from
MTV’s “120 Minutes.” See Grass Route, page 42, for
details.

SUMMER VACATION: Black Entertainment Tele-
vision’s popular “Video Soul” program, starring
Donnie Simpson, is taking a “summer hiatus,” ac-
cording to BET program director Jeff Newman. “It’s
basically a production problem,” says Newman. “We
have only a certain number of production hours each
year at the facility we use, and to keep to that sched-
ule, we have to take ‘Video Soul’ off for the summer.”
BET’s weekly top 20 countdown show as well as “Vid-
eo Vibrations,” “Soft Notes,” and ‘“Midnight Love”
will continue as regularly updated shows this sum-
mer, Newman says.

“We're in the midst of building a $10 million produc-
tion facility now, in order to be able to do our own in-
house production,” Newman says. ‘“That will elimi-
nate this problem in the future.”
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MuchMusic Doesn’t Have
Much Luck At Gahle Meet

OTTAWA MuchMusic Network
came away from the key cable
gathering in Canada without a
much-needed agreement from ca-
ble-system operators to put the 24-
hour-per-day channel on basic ser-
vice in the fall.

‘“We have no deal yet,”’ says
MuchMusic president Moses
Znaimer.

At the annual Canadian Cable
Television Assn. meeting in Hali-
fax, Nova Scotia, it was expected
that deals would be worked out to
move MuchMusic from its current
status as a pay TV offering to a ba-
sic-cable service (Billboard, June
4). A recent government ruling al-
lows both MuchMusic and The
Sports Network to become basic
services.

Unfortunately for MuchMusic,
many cable companies had only
months earlier agreed to long-
term affiliation agreements with
MuchMusic as a pay-cable discre-
tionary service. So far, these com-
panies have been unwilling to tear
up these far more lucrative deals
(with a higher payment per sub-
scriber) to move MuchMusic to a
basic service.

TSN managed to iron out differ-
ences with cable firms at the
CCTA meeting, but MuchMusic did
not. Znaimer and other network of-
ficials still hope to arrange deals in
the coming weeks.

Most observers say it is crucial
for MuchMusic to arrange the
deals as soon as possible. With

’

TSN now going to basic service,
MuchMusic will be the only service
other than the movie-based First
Choice-Superchannel service to be
on a discretionary service. Other
new specialty services are coming
aboard in the fall, but they will
also be basic-service offerings.

MuchMusic can’t afford to re-
main a discretionary service if it
hopes to retain its subscriber lev-
els. For consumers, one of the sta-
tion’s major attractions was that
cable companies packaged it with
TSN and other specialty services
at a relatively low price. With
those other services now offered
as part of the basic service, Much-
Music’s price may not remain as
attractive.

Also, for MuchMusic to expand
and increase its revenue, the
best—and perhaps only—route is
through a movement to basic ca-
ble. Such a deal would quadruple
MuchMusic’s subscriber count,
currently at 1 million.

The Canadian Radio-television
and Telecommunications Commis-
sion approved making the network
a basic-cable offering last year,
but it gave cable operators the op-
tion of deciding whether to do so.
If a deal cannot be worked out,
however, the commission may be
brought in to help break an im-
passe. It’s unlikely that Much-
Music, owned by the mighty
CHUM Ltd., will sit by idly and al-
low cable companies to scuttle the
channel. KIRK LaPOINTE

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

ERIC CARMEN

Make Me Lose Control

Best Of Eric Carmen/Arista

Paul Flattery/FY1

Jim Yukich

COLD CUT FEATURING YAZZ AND THE
PLASTIC POPULATION

Doctorin’ The House

Columbia

Fugitive Films/Big TV

Monty Whitebloom

DEACON BLUE

When Will You (Make My Phone Ring)

Raintown/Columbia
Radar Films
John Scarlett Davis

GLORIA ESTEFAN & MIAMI SOUND MA-
CHINE

1-2-3

Let it Loose/Epic

Paul Flattery

Jim Yukich

DARYL HALL & JOHN OATES

Missed Opportunity
Och Yeah/Arista
Scorched Earth Productions
Kathy Dougherty

GREGORY HINES

That Girl Wants To Dance With Me
Gregory Hines/E pic

Sharon Oreck/O Pictures

Mary Lambert

BILL MEDLEY

He Ain't Heavy, He's My Brother
Rambo 11l Soundtrack/Scotti Bros./CBS Associated

Tom McQuade
Tom McQuade

BILLY OCEAN

The Colour Of Love
Tear Down These Walls/Arista
AWGO

Marcelo Anciano

GERRY RAFFERTY
Shipyard Town
North And South/Polydor
Dreamchaser

Barry Devlin

BAXTER ROBINSON
No Simple Cure

Mere Mortals/Atco

Bryan Johnson/Film Syndicate
Doug Nichol

RUN-D.M.C.

Mary, Mary

Tougher Than Leather/Profile

Jon Small, David Wunsch/Picture Vision
Jon Small

SADE

Paradise

Stronger Than Pride/Epic
Graham Cottle

Alex McDowell

PATTI SMITH

People Have The Power
Dream Of Life/Arista

Michae! Hamlin/Midnight Films
Meiert Avis

STEALIN' HORSES
Turnaround

Stealin Horses/Arista

Kim Dempser/O Pictures

Michael Patterson, Candace Reckinger

JERMAINE STEWART
Get Lucky

Say 1t Again/Arista

Anthony Taylor/Picture Music Int.
Dee Trattman

TONY TERRY

Forever Yours

Forever Yours/Epic

Atlantic Productions/Epic Records
Orlando Hudson. Sean Fullen, Epic Records

TOTO

Straight For The Heart
The Seventh One/Columbia

Lisa Hollingshead/Propaganda Films
Nigel Dick

Billboard. THE CLIP L

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

™

Continuous programming
1775 Broadway, New York, NY 10019

Rickey Skaggs, Thanks Again
Tammy Wynette, Beneath A Painted Sky
Chet Atkins, | Still Can't Say Goodbye

ADDS

Michael Anderson, Sound Alarm

Bryan Ferry, Limbo

Corey Hart, In Your Soul

Elton John, 1 Don't Wanna Go On With You Like That
Shona Laing, Soviet Snow

Bobby McFerrin, Good Lovin'

Jenny Morris, You're Gonna Get Hurt

The Smithereens, House We Used To Live In
Stryper, Always There For You

The System, Coming To America

Jermaine Stewart, Get Lucky

VHi

VIDED HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Debbie Gibson, Foolish Beat
George Michael, One More Try
Rick Astley, Together Forever
Midnight Oil, Beds Are Burning
Poison, Nothin' But A Good Time
Lita Ford, Kiss Me Deadly
“Weird Al"” Yankovic, Fat

ADDS

The Jets, Make It Real

10,000 Maniacs, What's The Matter Here

Brenda Russell, Gravity

Deacon Blue, When Will You Make The Telephone Ring

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

HIP CLIP

NOUVEAUX

Wet Wet Wet, Wishing | Was Lucky

Toni Childs, Stop Your Fussin’

HEAVY

POWER

Harry Belafonte, Day-O

Cheap Trick, The Flame

The Church, Under The Milky Way
Terence Trent D'Arby, Sign Your Name
D.J. Jazzy Jeft/Fresh Prince, Parents Just Don't...
Def Leppard, Pour Some Sugar On Me
Lita Ford, Kiss Me Deadly

Guns N’ Roses, Sweet Child O’ Mine

Hall Oates, Everything Your Heart Desires
Bruce Hornsby & The Range, The Valley Road
INXS, New Sensation

Michael Jackson, Dirty Diana

Richard Marx, Hold On To The Night
Midnight Oil, Beds Are Burning

Robert Plant, Tall Cool One

Paison, Nothin' But A Good Time

Prince, Alphabet St.

Scorpions, Rhythm Of Love

Rod Stewart, Lost In You

Jane Wiediin, Rush Hour

Steve Winwood, Roll With [t

Rick Astley, Together Forever

G. Estefan/MSM, 1 2 3

Hall & Oates, Everything Your Heart Desires
Sade, Paradise

Boz Scaggs, Heart Of Mine

The Deele, Shoot'em Up Movies
The System, Coming To America
Millie Scott, It's My Life

G. Estefan/MSM, 1 2 3

Guy, Groove Me

Brenda Russell, Gravity

Chick Corea, Eternal Child
Shirtey Murdock, Husband

HEAVY

HEAVY

Breathe, Hands To Heaven

Eric Carmen, Make Me Lose Control

Cher, We All Sleep Alone

Foreigner, { Don't Want To Live Without You
Bruce Hornsby & The Range, The Valley Road
Richard Marx, Hold On To The Night

Billy Ocean, The Colour Of Love

Al B. Sure!, Nite And Day

MEDIUM

Tony!Toni!Tone!, Little Walter

Prince, Alphabet St.

Michael Jackson, Dirty Diana

Teddy Pendergrass, Joy

Vanessa Williams, The Right Stuff
James Brown, I'm Real

Hall & Oates, Everything Your Heart Desires
Sade, Paradise

New Edition, If It Isn't Love

Paula Abdul, Knocked Out

Terence Trent D’Arby, Sign Your Name
Bobby Brown, Don't Be Cruel

Gregory Abbott, Prove It To You

ACTIVE

Gregory Abbott, Prove It To You

Aswad, Don't Turn Around

Basia, Time And Tide

Paul Carrack, Everytime You Walk Into The Room
Tracy Chapman, Fast Car

The C s, Do You Love Me

The Alarm, Rescue Me

Eric Carmen, Make Me Lose Control

Etwood Blues/Wilson Pickett, Land 0f A 1,000. ..
Tracy Chapman, Fast Car

Climie Fisher, Love Changes (Everything)

BUZZ BIN

Thomas Dolby, Airhead
Ziggy Marley/Melody Makers, Tomorrow. . .
Peter Murphy, All Night Long

Corey Hart, In Your Soul

Climie Fisher, Love Changes (Everything)

Moody Blues, | Know You're Out There Somewhere
Nu Shooz, Should | Say Yes

Brenda K. Starr, | Still Believe

Billy Vera & The Beaters, Between Like And Love

MEDIUM

MEDIUM

Jimmy Barnes, Too Much Ain't Enough Love
Michael Bolton, Wait On Love

Bros, When Wilt | Be Famous

Paul Carrack, Everytime You Walk Into The Room
Dokken, Heaven Sent

Joan Jett/Blackhearts, | Hate Myself For Loving You

- Kingdom Come, What Love Can Be

Moady Biues, | Know You're Out There Somewhere
Dan Reed Network, Get To You

REO Speedwagon, Here With Me

Rhythm Corps, Common Ground

Stealin’ Horses, Turnaround

Henry Lee Summer, Darlin’ Danielle Don't

White Lion, Tell Me

Al
NEW

GUI0E

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

Q
o THe
(o]

C

George Michael, One More Try

Jody Watley, Most Of All

Johnny Kemp, Just Got Paid

Stevie Wonder & Michael Jackson, Get It
Mac Band, Roses Are Red

Teena Marie, Work It

Siedah Garrett, K..S.S...N.G.

10,000 Maniacs, Like The Weather

Paul Jackson, Jr., | Came To Play

Gregory Hines, That Girl Wants To Dance With Me
Steve Winwood, Roll With It

Steel Pulse, Reachin’ Out

Leata Galloway, With Every Beat Of My Heart

7 hours daily

CURRENT

1000

Louisiana Ave., H TX 77002

BREAKOUTS

Julie Brown, Girl Fight Tonight

Toni Childs, Stop Your Fussin’

Divinyls, Hey, Little Boy

Eurythmics, You Have Placed A Chill In My Heart
Face To Face, As Forever As You

Gene Loves Jezebel, Suspicion

Hurricane, I'm On To You

Icehouse, My Obsession

John Kilzer, Red Blue Jeans

Tommy Page, Turning Me On

Graham Parker, Get Started, Start A Fire

Nia Peeples, Trouble

Prefab Sprout, Cars And Girls

Sting, Fragile

George Thorogood/Destroyers, Treat Her Right
¥ Kant Tori Read, The Big Picture

Zarkons, Heart Full Of Soul

Jermaine Stewart, Say It Again

Jermaine Stewart, Get Lucky

Spookie, Don't Walk Away

da'Krash, Trapped In Phase

Billy Ocean, The Colour Of Love

The Jets, Make It Real

The Connelis, Scotty’s Lament

Johnny Kemp, Just Got Paid

Brian Setzer, When The Sky Comes Tumblin' Down
Biue Rodeo, Rose Colored Glasses

John Cougar Mellencamp, Rooty Toot Toot

Joni Mitcheil, My Secret Place

10,000 Maniacs, Like The Weather

Cheap Trick, The Flame

View From The Hill, Stay And Let Me Love You
Club Nouveau, (it's A) Cold, Cold World

Elwood Blues/Wilson Pickett, Land Of A 1,000 ...
Moody Blues, | Know You're Out There Somewhere
House Of Freaks, 40 Years

INXS, New Sensation

John Scofield, Tell You What

Miles Davis, Decoy

ADDS

Paul Carrack, Everytime You Walk Into The Room
Steve Winwood, Roll With It

G. Estefan/MSM, 1 2 3

Icehouse, My Obsession

Corey Hart, In Your Soul

Dan Reed Network, Get To You

Stryper, Always There For You

Jimmy Barnes, Too Much Ain't Enough Love

The Contours, Do You Love Me

Elwood Blues/Wilson Pickett, Land Of A 1,000 ...

POWER

£)

TNN

The Nashville Network_

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

D\\%@ \\\i
WA
‘\‘\\\
14 hours weekiy
6430 Sunset Blvd., Hollywood, CA 90028

Rick Astley, Together Forever
Michael Jackson, Dirty Diana
Cheap Trick, The Flame

Debbie Gibson, Foolish Beat

Bruce Hornsby & The Range, The Valley Road
Pebbles, Mercedes Boy

Al B. Sure!, Nite And Day

Poison, Nothin' But A Good Time
George Michael, One More Try
Brenda K. Starr, | Still Believe

INXS, New Sensation

Richard Marx, Hold On To The Night

ADDS

CURRENT

K.T. Oslin, I'll Always Come Back

Paul Ott, Of' Blue

Eddie Rabbitt, The Wanderer

Hank Williams, Jr., Young Country

Gary P. Nunn, What | Like About Texas

Darden Smith, Day After Tomorrow

Topel And Ware, Children Of America
lang/Lee/Wells/Lynn, Honky Tonk Angels Medley
Skip Ewing, | Don’t Have Far To Fall

Sweethearts Of The Rodeo, Satisfy You

Dwight Yoakam, Always Late With Your Kisses
Keith Whitley, Don't Close Your Eyes

Alibi, Do You Have Any Doubts

Randy Travis, | Told You So

Desert Rose Band, He's Back And I'm Blue

Judy Rodman, Goin' To Work

Charley Pride, I'm Gonna Love Her On The Radio

Sade, Paradise

Jellybean, Jingo

2 Men A Drum Machine. .. I'm Tired Of. ..
Paula Abdul, Knocked Out

Krush, House Of Rest

Steve Winwood, Rotl With It

Guns N’ Roses, Sweet Child 0" Mine

Toto, Straight From The Heart

Aswad, Don’t Turn Around

Richard Marx, Hold On To The Night

w"-ri

THANSIN

Continuous programming
704 18th Ave. South, Nashvilie, TN 37203

HEAVY

HEAVY

Sweethearts Of The Rodeo, Satisfy You
Randy Travis, | Told You So

Nanci Griffith, | Knew Love

Ronnie Milsap/Mike Reid, Oid Folks
Keith Whitley, Don't Close Your Eyes
S-K-B, Givers And Takers

David Lynn Jones, High Ridin’ Heroes
Tammy Wynette, Beneath A Painted Sky
Mel McDaniel, Real Good Feel Good Song

Judy Rod

Goin' To Work

G. Estefan/MSM, 1 2 3

Prince, Alphabet St.

Bruce Hornsby & The Range, The Vailey Road
Cheap Trick, The Flame

Belinda Carlisie, Circle In The Sand

Hall & Oates, Everything Your Heart Desires
The Jets, Make It Real

Michaei Jackson, Dirty Diana

The 0'Kanes, One True Love

Eddie Rabbitt, The Wanderer

Rodney Crowell, | Couldn't Leave You If | Tried
George Jones, The Old Man No One Loves

Kathy Mattea, Eighteen Wheels And A Dozen Roses
Steve Wariner, | Should Be With You

Foster & Lloyd, Texas In 1880

Reba MacEntire. Sunday Kind Of Love
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‘HOME VIDEO

Meet Tackles PPT, PPV, Copy-Depth Issues

Great Expectations For Industry

BY JIM McCULLAUGH

LOS ANGELES The five-year out-
look for the home video industry is
bright, but growth will continue to
be snagged by the thorny issues of
distribution consolidation, depth of
copy, pay-per-view, and pay-per-
transaction.

That was the prognosis offered
by Peter Pirner, president, Media
Home Entertainment, during an an-
cillary market panel at the fifth Ar-
thur Young Entertainment Sympo-
sium, held here June 9 at the Bever-
ly Hills Hotel.

Speaking to an audience com-
posed primarily of bankers and
movie industry executives, Pirner
placed 1988 total home video indus-
try revenues at $2.75 billion, with

$1.75 billion coming from rental and
$1 billion emanating from sales.

By 1993, forecast Pirner, total in-
dustry revenues would be $4.5 bil-
lion, a 65% hike. Of that, rental
would make up $2.6 billion, an ap-
proximate 50% increase, while sell-
through would consist of $1.9 bil-
lion, an approximate 90% increase.

The total video specialty universe,
he predicted, will shrink from 25,000
to 18,000 dealers, but those remain-
ing would be well capitalized, fuel-
ing the industry with open-to-buy
dollars.

He also said that it is becoming in-
creasingly harder for independent
companies to get good product since
many studios are locking up all
rights to projects—but in the long
run, he said, ‘“no one has ever suc-

LOS ANGELES Video pioneer
George Stuart Karl Jr. has been
indicted by a federal grand jury
for allegedly violating federal
election campaign contribution
laws—including making illegal
contributions to former Democrat-
ic presidential hopeful Gary Hart.

Karl was the founder of Karl-
Lorimar Home Video and produc-
er of the highly successful Jane
Fonda exercise and fitness video-
cassettes. He sold the company to
Lorimar-Telepictures in 1984 but
was forced to resign as head of the
home video unit last year in an al-
leged conflict-of-interest contro-
versy that involved part owner-

Former Kanl-Lorimar Head
Indicted In Funding Flap

ship of an outside company doing
business with Karl-Lorimar.

A 12-count indictment, handed
down June 10, carries maximum
penalties of 36 years in jail and
fines of $930,000. Karl was to be
arraigned in U.S. District Court in
Santa Ana, Calif., on Monday (20).

Karl is charged with conspiracy,
contributing more to federal can-
didates than is legally permissible,
funneling campaign contributions
in the name of company employ-
ees, and making false statements
before a government agency.

The charges contend that Karl
made nearly $200,000 in illegal

(Continued on page 59)

VIDEO PEOPLE

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,

N.Y. 10036.

Palmer Video names Calvin P. Winick national director of franchise devel-
opment. Winick, who operated a Palmer Video franchise in Matawan, N.J,

£

WINICK

for four years, will be responsible for
directing the expansion of Palmer fran-
chises throughout the U.S.

J2 Communications makes the follow-
ing appointments: Scott Roth becomes
VP, business and legal affairs; James
Toll is upped to VP, finance, and chief
financial officer; Ellen Pittleman is
promoted to VP, programming; Sally

ROSEN

Seraphim becomes East Coast sales
manager; and Kurt D. Gardner is named manager of creative services.

Deborah Rosen is promoted to senior VP of corporate communication for
Paramount Pictures. Her background includes working as the advertising
and promotion coordinator for the group Chicago.

Linda DelGaudio is upped to manager, marketing projects, for Wood
Knapp Video. She had been assistant to the president.

The Video Software Dealers Assn. makes these appointments: James J.
Donio becomes director of creative services and Raymond Gianchetti is
promoted to director of public relations and special projects.

cessfully monopolized creativity.”

Pirner told attendees that distrib-
utors are still reeling from the se-
ries of cutbacks effected by such
companies as Vestron, RCA/Colum-
bia Pictures Home Video, and MCA
Home Video. The industry is rife
with rumors that other studios will
make cuts in the future ““as they see
fit.” Currently 90% of the business,
he said, is being done by 16 labels.
At the same time, he pointed out,
distributors are also continuing to
reevaluate their own businesses, ex-
emplified by Commtron’s move to
pare down its offerings.

As for copy depth, Pirner indicat-
ed that retailers will continue to in-
vest heavily in A titles—at the ex-
pense of B titles.

As for PPT, Pirner, who con-
firmed Media’s participation in Na-
tional Video’s PPT program, indi-
cated that even if revenue-sharing
programs ultimately prove success-

(Continued on page 59)
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We're Fon-da Her. Jane Fonda takes a breather on the set of her new exercise
video to accept a plaque from Billboard honoring her for the largest initial shipment
of a nontheatrical videocassette. “Start Up” recently shipped 781,659 units for
Lorimar Home Video. Making the presentation is Jim McCullaugh, Billboard home
entertainment editor. Fonda’s new tape, an update of the original “Workout”
cassette, is expected to be released this fall. (Photo: Attila Csupo).

Billboard.

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

=
o % Compiled from a national sample of retail store sales reports.
g9z Zq
£l 518 58 g
o | ¥ | ¢ | TITLE Copyright Owner, Principal =0 | 8 | m%
z | e pyrig 5 2 | =
Elalz Manufacturer, Catalog Number Performers 2l 2| 335
4% NO.1 o »
’ f Elektra Records .
1 1 {25 | $19.98 HOME VID CLIFF’EM ALL! A Eloktra Entertainment 40106-3 Metallica 1987 | C | 1998
Polygram Records Inc. .
2 | 2 | 29| SLIPPERY WHEN WET A Polygram Video 440-041521-3 Bon Jovi 1987 | LF | 1998
33 17| cve x::g:: Recoras é‘;e"ca- Inc. Peter Gabriel 1988 | SF | 19.98
. LightYear Ent. .
4 | 5 | 13| STEVIE:LIVE AT RED ROCKS Sony Video Software RO650 Stevie Nicks 1987 | C | 1995
MADONNA CIAO ITALIA: LIVE FROM  Sire Records
5 | NEWD | [Ty Warner Reprise Video 38141-3 Madonna 1988 | C 2998
A&M Records Inc.
6 |14] 5 LIVE IN TOKYO AZM Video 6.21717 Joe Jackson 1986 | € |19.98
. Atlantic Records Inc.
7 7 | 11 [ FLICK: THE VIDEO KICK Atlantic Video 50119-3 INXS 1988 | SF | 16.98
Index Video Inc/Todo Mundo Ltd )
8| 8 9 STORYTELLING GIANT Warner Music Video 38137 Talking Heads 1988 | LF | 2498
Elektra Records
9 | 6 | 13 | THE CURE IN ORANGE Elektra Entertainment 40107-3 The Cure 1987 [ C | 2495
Radio Vision Eric Clapton
10 4 5 ERIC CLAPTON AND FRIENDS Vestron Musicvideo 1210 Phil Gollins 1986 | C | 1998
" CBS Video Music Enterprises .
11| 10 | 31 AEROSMITH'S VIDEO SCRAPBOOK @ CBS-Fox Music Video 5229 Aerosmith 1987 0 19.98
. A&M Records Inc. .
12117129 STING: THE VIDEOS PART 1 A&M Video VC61103 Sting 1987 | SF | 1298
131 20| 3 PINK FLOYD AT POMPEII Vestron Musicvideo 1008 Pink Floyd 1986 | € [19.95
14| 13| 27 WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 | SF [ 14.95
Elektra/Asylum Records
19| 9 | 75 | MOTLEY CRUE UNCENSORED A Elekira Entertainment 40104-3 Motley Crue 1986 | LF | 1998
Elektra Records .
16 | 18 | 39 | ONENIGHT OF RAPTURE ® Elektra Entertainment 40105-3 Anita Baker 1987 | € | 2495
Polygram MusicVideo-U.S. .
17|16 | 71 BON JOVI-BREAKOUT A Sony Video Software 95W50030 Bon Jovi 1985 | SF | 14.95
18| 17| 29 | SOFAR® 6 West Home Video SW-5701 Grateful Dead 1987 | LF |29.95
19 | 19 | 11 | HEART “IF LOOKS COULD KILL" MPI Home Video 1525 Heart 1987 | SF | 14.95
20 | 15 | 39 ggﬁ%‘é’ﬁﬁ!ﬂ) THE AFRICAN Warner Reprise Video 38136 Paul Simon 1987 | € |29.98

@ RIAA gold certification for theatrical films, sales of 75.000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video
product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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=
L Compiled from a national sample of retail store sales reports.
< I
88|z 33
z = S 58 w 22
@ | & i v | TITLE Copyright Owner, Principal =8| £ | %
Zl=<| % Manufacturer, Catalog Number Performers 22| & |22
* % NO.1 * &
Callan Productions Corp. 9
1| 2 | 75] CALLANETICSA @ MCA Lore Video B0A29 Callan Pinckney 1986 | NR | 24.95
2 | 1 | 14| STARTUP WITH JANE FONDA Lorimar/Lightvear Ent. Jane Fonda 1988 | NR | 1995
Lorimar Home Video 077 EIl3 -
3 3 36 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G |29.95
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
4 | 4 | 8 | AFROBIC WORKOUT A Lorimar Home Video 070 Jonelicnds LR || G| Rk
Paramount Pictures William Shatner
5 | 6 | 36 | STARTREKIV-THEVOYAGEHOME 2o m e o 1797 Leonard Nimoy 1986 | PG | 29.95
Paramount Pictures Michael Douglas
6 NEW’ FATAL ATTRACTION Paramount Home Video 1762 Glenn Close 1987 R 89.95
7 | 5| 27| PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R |19.95
' Purple Films Company .
8 |10 5 SIGN O’ THE TIMES MGA Home Video 80797 Prince 1987 | PG-13 | 29.95
Amblin Entertainment .
o L . g | 7 | 41| ANAMERICAN TAIL ® R e e Animated 1985 | G | 2995
In The “No.” Bud O'Shea, president of MGM/UA Home Video, left, presentsa | 10 | 8 | 138 | JANE FONDA'S NEW WORKOUT & | Orimar/Lightyear Frt Jane Fonda 1985 | MR | 3995
check for $75,000 to “Just Say No” foundation president Tom Adams during the KATHY SMITH'S WINNING
4th annual Walk Against Drugs in Washington, D.C. MGM/UA donated a 11 | 13 1 37 | workouT ¢ Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2995
percentage of the profits from the videocassette release of “Fatal Beauty” to JAN 5 - :
. . . . . R E FONDA'S EASY GOING L LightYear Ent.
the foundation. The movie, which has an antidrug theme, also includes a special 12 [ 18 1 157 | WORKOUT 4 & LSI;ﬁiVHLﬁne o Jane Fonda 1984 | NR | 3995
public-service announcement against drug abuse. B
13| 9 | 4 | PLAYBOY'S1988PLAYMATEOFTHE 54 vigeo 0078 India Allen 1988 | NR | 1499
WD Ea 14 | REENTRY | THE WIZARD OF OZ A @ MGM/UA Home Video 60001 ;‘;‘;Veﬁfégnd 1999 | 6 [2095
body, and he then outlines a four- 15 | 20 { 111 | ALICE IN WONDERLAND A & Walt Disney Home Video 36 Animated 1951 | G |29.95
E step format for mental training and
2 3 Paramount Pictures Kevin Costner
preparation designed to ephance 16 | 14 | 7 | THEUNTOUCHABLES Paramount Home Video 1886 Sean Connery 1987 | R |[89.95
performance—both at practice and
g ha : 143 R Paramount Pictures Tom Cruise
This column offers a crztzc_al look in compe.tltlon. Also available, for 17 | 17 | 66 | TOPGUN e e S - e Kelly McGilis 1986 | PG | 26.95
at recent montheatrical video re- an additional fee, are the book on -
leases. Suppliers interested in see- which the tape is based; a work- | 18 | 16 | 151 | THE SOUND OF MUSIC & CBS-Fox Video 1051 e Bndrews 1965 | G | 2098
g . 0 . . 3 ristopher Plummer
ing their cassettes reviewed in this  book; an audiocassette; and a peak- -
column should send VHS cassettes performance card. 19 | 11 | 4 | WRESTLEMANIA IV E‘c‘“‘"’i;’j"n‘j%‘e"gwoszs Various Artists 1988 | NR [ 3095
to Al Stewart, Billboard, 1515 The brouhaha over the perfor- : : : -
Broadway, New York, N.Y. 10036. mance of America’s athletes in the |20 | 33 | 31 | ANIMAL HOUSE ¢ mfﬁ;ﬁ'{,’;;‘g%g%oo #g’r‘r:‘ﬁ::é‘:h' 197% | R | 1995
Please include the running time 1988 Winter Olympics in Calgary, —— —
. . . . estron Pictures IncC. atric wayze
and suggested retail price. Alberta, (l:(le?r}y mt(;:(':attes thatfthere 21 | 28 | 22 | DIRTY DANCING Vestron Video 6013 Jennifer Grey 1987 | PG-13 | 89.98
is a market for this type of pro- - -
. R-A g INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
e Tz s et e D e el et oo A D IE ateCopstan | P P
, 0 nute 5 many ive .
$29.95 each. RICHARD T. RYAN 23| 24 | 35 ElAtYE%%YAéQBB REANMAIENIDED Lorimar Home Video 524 Various Artists 1987 | NR | 24.95
This television adaptation of Eve-
lyn Waugh'’s novel about friendship, “Pace-People With Arthritis Can 24 | NEWp | MICKEY COMMEMORATIVE EDITION  Walt Disney Home Video 690 Animated 1988 | NR | 1495
faith, family, and fate in Edwardian Exercise”; PraCon Inc.; Level 1, 28
England was a major event when minutes; Level 2, 38 minutes; 251|119 | 40 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
the miniseries aired on PBS a few $12.50 each
. . o KATHY SMITH'S STARTING - .
years ago and is now being offered Professional golfer Jan Stephen- | 26 | 12 | 19 | wogrkouT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 19.95
on videocassette in six separate in- son hosts these programs, which -
stallments. are designed specifically for arthri- | 27 | 3 | 119 | BEVERLY HILLS COP e e e Eddie Murphy 1985 | R | 1995
The story explores the friendship tis sufferers. The first-level pro- . 11 Video Inc
between Charles Ryder (played by gram offers a mild workout, and | 28 | 22 | 105 | KATHY SMITH'S BODY BASICS A IC1 Video 8111 KathyShith LGSR QAR 28 53
Jeremy Irons) and Lord Sebastian many of the exercises may be per- : i
A S o Paramount Pictures William Shatner
Flyte (Anthony Andrews), who formed in a sitting position. Mean- |29 | 30 | 3 | THETHOLIAN WEB Paramount Home Video 60040-64 Leonard Nimoy L3 || (| T
meet at Oxford, and Charles’ ensu- while, the second-level tape offers a ; : .
! - . 4 ! . 5 Universal City Studios .
ing relationship with various mem-  slightly more strenuous regimen. |30 | 23 | 8¢ | SCARFACEA MCA Home Video 80047 GREEE BRI | e
bers of Sebastian’s wealthy Catho-  There is a great deal of repetition in 31| 31| 2 | MADONNACIAO ITALIA: LIVE FROM Sire Records Mad W |2
lic family over the next 20 years. both tapes, and viewers will proba- ITALY Warner Reprise Video 38141-3 adonna 1528 298
The cast also features Sir Laurence  bly only need one. ]
Olivier, Sir John Gielgud, Gl Designed by the Arthritis Foun- 3212 | 8 SLEEPING BEAUTY ¢ Wait Disney Home Video 476 Animated 1959 G |[29.95
Quick. The characters are engross-  dation and other medical profession- . _ ) ]
ing, the sets and costumes lavishly  als, these programs are aimed at a 33 | NEW)p | DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1988 | NR | 14.95
detailed, and the overall production  highly select market. However, 34 | 40 | 132 | KATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc. NS 1086 | R | 2095
exquisite. Fans of this wonderful with more than 40 million Ameri- WORKOUT A JCl Video 8100 Y )
story will be happy to see it out on  cans afflicted with arthritis—and Julie Andrews
: . . o : 35 MARY POPPINS @ ¢ i i :
videocassette; the series will proba- the number is increasing annually— 3 106 S Walt Disney Home Video 23 Dick Van Dyke el D
bly gain a new legion of enthusiasts  there is high sell-through potential. Paramount Pictures Harrison Ford
when those who missed its televi- The modest price helps, too. 36 | 21 | 139 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1L PG| 188
sion run but remember the hoopla RTR. 3713 | 2 | FATALBEAUTY MGM/UA Home Video M901134 Whoopi Goldberg 1987 | R | 8995
scoop up the vids out of curiosity. Sam Elliott
“ H ”
J.C. MCADAMS t_Massgge'Si'm:"e’ $f§’3§a Produc- | 38 | 15 | 45 | HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 | MR | 1495
ions, 50 minutes, $19.95.
“The Mindset For Winning,” Ath- This delightful program offers an 39 | 29 | 82 | THE GODFATHER Paramount Pictures Marlon Brando 1972 | R | 2995
letic Visions, 30 minutes, $59.95. easily understandable guide to the Paramount Home Video 8049 AlRacing
Olympic gymnast Bart Conner fine art of sensual massage. In addi- 40 | 38| 13| BE Paramount Pictures '
. : . ° . > VERLY HILLS COP Il . Eddie Murphy 1987 | R |8995
discusses in an interesting manner tion to learning the proper tech- Paramount Home Video 1860

the psychology of winning. Conner
demonstrates the relationship that
exists between the mind and the

niques for stimulating the various
parts of the body, viewers are also
(Continued on page 58)

L ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 25,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.
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SEE MADONNA IN CONCERT,
FROM THE “WHO'S THAT GIRL”
TOUR. FEATURING THE SONGS
THAT HAVE MADE MADONNA

A WORLDWIDE STAR. '

“GREAT VID, GREAT SALES!”
JOHN THRASHER,
TOWER VIDEO

“MADONNA IS THE TRUE
MEANING OF MUSIC
VIDEO ENTERTAINMENT?

LAURIE CRAIG,
TRANSWORLD

“STRONG OUT OF THE BOX!”
MICHAEL DUNGAN,
CAMELOT

100 MINUTES OF PURE POWER IN-A‘S\ENSA_TIONAL NEW HOME VIDEO!

-~ 2

L Rl

i L

3(38141) 1 # v

CIAO ITALIA LIVE FROM ITAL

INCLUDING *« PAPA DON’'T PREACH - OPEN ‘_’OUR'HEART * TRUE BLUE * INTO THE GROOVE - AND MORE!

; VHS i 4
AVAILABLE NOW ON WARNER REPRISE VIDEO © 1988 BOY TOY INC. ‘, W D0(cousr sremeo]
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newsline...

ORION'S DECISION TO DROP ARTEC was a difficult one, according to Len White,
president of Orion Home Video. During an interview at the Consumer
Electronics Show in Chicago, White called Artec a ‘“damn good distribu-
tor.” Still, he said, Artec had left Orion “with no alternative” when word
got out that Orion was not a high-priority company for the Shelburne,
Vt.-based wholesaler. “Distributors carry too many lines,” said White.
“Any line you carry deserves your best effort. If you cannot offer that
support, you shouldn’t carry that line. I'm not talking about the number
of units sold; I'm talking about your best effort.”” Asked if there is any
chance Artec will be reinstated as an Orion distributor, White said, “If at
some point they want to sit down and-[discuss the situation), I'd be open
to that.”

“THE LAST EMPEROR” will get a regal send-off when it’s launched on video-
cassette. Nelson Entertainment is planning a $2 million promotion, includ-
ing a major-market sweepstakes that will offer 20 grand prizes of seven
days and six nights in Hong Kong. The consumer marketing effort will
come in two parts; the first will come prior to the preorder date, and the
second will be implemented four weeks after the Aug. 18 street date. Nel-
son says the movie, which will be offered on videocassette for a list price
of $89.95, grossed some $200 million internationally at the box office. The
epic drama also copped nine Academy Awards, including one for best pic-
ture. Only “Ben Hur” and “West Side Story” won more Oscars.

FALLING BLANK-TAPE PRICES led to a sharp decline in dollar volume last year,
according to the International Tape/Disc Assn. While VHS blank tape
posted a modest gain of less than 1% in unit volume in 1987, price erosion
prompted a decline of 13% in dollar volume. Overall, the just-released ITA
figures reveal the industry sold 315 million VHS cassettes, or $1.1 billion
in dollar volume. Meanwhile, Beta continued its free fall, dropping 45% in
dollar volume ($137 million in 1986 vs. $75 million last year) and 32% in
unit sales (23 million last year and 34 million in 1986).

TAPES OF TW0 STAR-STUDDED concerts will be released by International Vid-
eo Entertainment in July. “The Prince’s Trust Rock Gala” and ““Stand By
Me” will be released July 14 for $19.95 each. The first title includes perfor-
mances by Elton John, Eric Clapton, Phil Collins, and Ringo Starr. Per-
forming in the second are Boy George, George Michael, Ben E. King, and
Meat Loaf. Both 60-minute programs come as a result of [VE’s acquisi-
tion pact with Radio Vision International.

CELEBRITY HOME ENTERTAINMENT is offering dealers a “twin-pack plus” to
promote its “Gallavants” release. Two copies of the animated feature
about a colony of ants facing day-to-day challenges that closely resemble
those faced by humans in contempory society are included in the package,
as are an ant farm and a one-hour sampler collection with excerpts from
Celebrity’s Just For Kids label. The package is available for a list price of
$69.95 up until the prebook cutoff date of July 12. Individual copies of
“Gallavants” are available for $39.95 each. The street date is July 26.

JACK VALENTI, president of the Motion Picture Assn. of America, says 5%-
10% of the nation’s video retailers are involved in video piracy. Says
Valenti, “We are witnessing an increase in the attention [the] authorities
are spending on copyright crimes and are heartened by the trend of the
last few years which has seen the percentage of pirate videos in the mar-
ketplace level off despite continued expansion of the overall home video
business.” The MPAA operates a 24-hour toll-free hot line for people
wishing to report video pirates: 800-NO-COPYS.

THE BITTER BATTLE between two great college football coaches, former
Ohio State coach Woody Hayes and Michigan coach Bo Schembechler, is
chronicled in the new 60-minute video “The Ten Year War.” The tape,
available from Family Express Video for a list price of $29.95, features
footage from games between the two teams from 1969-78 as well as recol-
lections of the games by the two coaches. AL STEWART

VIDEO REVIEWS

(Continued from page 56)

made aware of the key differences
between Swedish, shiatsu, and
sports massages.

Close-up camera work, an intelli-
gent script, and soothing back-
ground music highlight and comple-
ment the actions of the performers.
With its relatively modest price, this
program should find a slew of ready
buyers. R.T.R.

“Reader’s Digest Great National
Parks-Yellowstone/Yosemite/
Grand Canyon Gift Collection,”
International Video Network, 55

minutes each, $69.95 set/$24.95
each.

The majesty and natural wonders
of three of America’s premier na-
tional parks have been lavishly de-
tailed here. Viewers will delight in
seeing such spectacles as Yosemi-
te’s Bridalveil Falls and Grizzly Gi-
ant Sequoia; Yellowstone’s Mam-
moth Hot Springs and Old Faithful;
and the Grand Canyon’s Colorado
River—from a rafter’s point of
view.

In addition to the well-known

(Continued on next page)
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OME VIDEO

Low Turnout, Somher Sales Outlook Mar CES

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

DESPITE THE FINE WEATHER,
there was a cloud over the Consum-
er Electronics Show, held June 4-7
in Chicago.
The problem wasn’t a lack of in-
novative products or interesting
new marketing
el schemes; there
"AH“WAH[ were plenty of
those. Suppliers
showed a whole
new generation
of VCRs and tele-
visions with ad-
vancements enough to carry both
categories into 1990. VCRs talked,
listened, decoded Dolby Surround
sound, and split the TV screen up
like an amoeba. The show was also a
launching pad for some of the big-
gest, brightest, sharpest TVs
ever—sets with equally powerful
audio capabilities.
What seemed to be getting most

WATCH

folks down were numbers—or more
precisely an apparently alarming
lack of them. The initial buzz con-
cerned poor attendance. It is cus-
tomary for the Electronics Industry
Assn. to boast early head counts in
excess of 100,000. This time atten-
dance was quietly said to be about
93,000. The word quickly spread,
and soon nearly everyone was re-
marking, “Isn’t this place dead?”
The second, perhaps more serious
concern with numbers involved the
EIA’s sales projections for this year
and next. The EIA releases them
early in the year, then revises them
for June as market trends develop.
What appears to be developing now
is a marked downturn in video sales.
Right off the top the EIA trimmed 1
million from its home deck estimate,
leaving the industry to divide a
smaller yearly pie of 10.5 million
units. The figure is 1.1 million units
fewer than the number of sales re-
corded last year, a direct reflection
of unprecedented VCR sales during
the past five years and the resulting
53%-home-penetration level.
Camcorders lucked out. Because
of brisk sales of the product, the

ARTHUR YOUNG SEMINAR

(Continued from page 55)

ful, retailers will be hard pressed to
suddenly find the “real estate” for
the additional product.

He recounted the new Orion PPT
program (Billboard, June 16) but
said Media will be an “eloquent fol-
lower, not a leader” in implement-
ing its own PPT plan.

The “most emotional” issue in the
business today, said Pirner, is PPV.
He added that different studios con-
tinue to have different PPV win-
dows.

Ed Bleier, president, pay TV, ani-
mation, and network features divi-
sion, Warner Bros. Inc., agreed that
PPV has become a volatile issue for
video retailers but indicated, as he

KARL INDICTED IN L.A.

(Continued from page 55)

campaign contributions to Hart and
other congressmen and senators
during 1984 and 1986 campaigns.

Itis also alleged that in 1984, Karl
made a contribution of $159,500 to
Hart by inducing others to make the
contributions and later reimbursing
them.

The indictment also maintains
that Karl had campaign bills for
goods and services routed to Karl-
Lorimar for payment.

Also alleged is that Karl used
Karl-Lorimar to give an illegal
$25,000 contribution to a fund-raiser
called “An Evening With Barbra
Streisand And Robin Williams,”
which benefited Sens. Alan Cran-
ston, D-Calif., Timothy Wirth, D-
Colo., Patrick Leahy, D-Vt., and Tim
Daschle, D-S.D., and former Sen.
Bob Edgar, D-Pa.

Karl is also the target of Lorimar
legal action, as that company filed
suit against him last fall contending
he was in breach of certain fiducia-
ry obligations.

did at a recent Paul Kagan seminar,
that the jury is still out on what that
technology’s impact will be on home
video retailers.

PPV, he said, is still in a very ear-
ly phase, and it is very likely that
PPV and home video will co-exist
synergistically since no delivery me-
dium is 100% convenient.

But he did say that cable opera-
tors and studios see PPV as their
next major revenue producer.

EIA’s earlier estimate that 2 million
units will be sold this year remained
unchanged. That would represent
major growth over the 1.6 million
units sold last year.

Nevertheless, VCR makers are
still faced with declining prices for
their core product. In 1985 the aver-
age table model VCR sold for $351.
This year, the EIA estimates, the
average price will be $290; the esti-
mate for next year is $280. The esti-
mate indicates that the VCR is
doomed to commodity status, even
though the latest decks are de-
signed to appeal to more upscale
consumers. It suggests that placing
the term ‘“‘Super”’ before “VHS”
isn’t enough to sway the average
U.S. consumer away from buying a
cheap, basic VCR.

The AIA also lowered its forecast
for sales of laserdisk players in
1988, from the 250,000 units an-
nounced earlier this year to 120,000
units. That’s just slightly ahead of
the estimated 100,000 units sold last
year and hardly enough to even
think of videodisk as the VCR of the
’90s. That prediction comes despite
the entry of Sony, Yamaha, Philips,
and Matsushita into the market (the
last-mentioned has entered in Japan
only) and appears to throw some icy
water on the plans of a handful of
others to enter the market.

Still, those in the videodisk mar-
ket appear far from defeated. Pio-
neer, which has been plugging
away at it for the past seven years,
continues extensive research and
development and is building a siz-
able software library. Advances
such as its dual double-sided disk
player keep the category current
and relevant.

Videocassette players show
some, albeit little, cause for opti-
mism. The category, which created
a total market of 160,000 units last

year, should increase by 10,000 this
year. The average unit price, how-
ever, is now about $155, a drop of
$10. Sales next year are expected to
leap ahead another 20,000 units; the
average price is expected to be $150
per unit.

On a definite upturn, however,
are video decks with built-in MTS
stereo. Estimates are the market
for the product will more than dou-
ble this year when compared with
that of 1985, when sales totaled
about 1.2 million units, although the
average unit price has fallen from a
high of $490 in ’85 to an estimated
low this year of $390. VCRs with
stereo are projected to make up an
even greater portion of next year's
total VCR mix (which including
camcorders is expected to be 12.7
million, compared with a projected

1988 total of 12.5 million), but the
cost of stereo will continue to de-
cline and is expected to average
$360 next year.

Even sales of color TVs are ex-
pected to increase only slightly over
those of previous years; estimates
call for sales of 19.3 million units
this year and 19.4 million next. In
1987, 19.2 million units were sold.
And despite a dozen or so upscale
TV lines shown at CES, the average
price for a set (excluding projection
and liquid crystal display TVs) will
hit $327 this year and $328 next
year—up only a few dollars from
the $325 posted in 1987.

What does all this mean? Perhaps
that Americans, like Japanese, are
beginning to develop an unhealthy
obsession with statistics.

VIDEO REVIEWS

(Continued from preceding page)

tourist attractions, viewers travel to
the back country of the parks,
where they are made privy to the
dazzling array of unusual plants
and animals that inhabit each. Best
of all, these visits take place
throughout the year, so the parks
are presented against the backdrop
of the changing seasons.

A discussion of the natural forces
that shaped these wonders millions
of years ago is complemented with
interviews with various park em-
ployees. As a result, each program
seems steeped in history, and there
is an underlying sense of immediacy
as well.

Superlative production values
make these programs must-see fare
for nature lovers, travel buffs, and
anyone interested in the natural
spectacles that are America’s na-
tional parks. R.T.R.

“Score More! By Bowling With
Nelson ‘Bo’ Burton Jr.,” CBS/Fox
Home Video, 45 minutes, $24.98.

More than 10 million Americans
belong to officially recognized bowl-
ing leagues, and this series of tips
and performance pointers was de-
signed with them in mind. Former
professional bowler Nelson ‘“Bo”
Burton Jr., who serves as the com-
mentator on ABC-TV’s bowling
broadcasts, covers everything from
selecting a ball to picking up the al-
most impossible 7-10 split. There is
also a special segment that shows
viewers how to practice at home, in
the event that they are unable to
make it to the alleys.

Considering the widespread popu-
larity of bowling, there is strong
sell-through potential here.

R.T.R.

BILLBOARD JUNE 25, 1988

www americanradiohistorv com



www.americanradiohistory.com

RO AUDIO/VIDEO

Videonics Targets Both Consumers, Pro Users

Clip-Selection Software Hits Market

BY KEN TERRY

NEW YORK Videonics, a Camp-
bell, Calif.-based electronics manu-
facturer, has begun shipping a vid-
eoclip-selection device that was
first demonstrated at last winter’s
Consumer Electronics Show in Las
Vegas but has definite profession-
al-user possibilities.

Known as CollectED, the $80
piece of software is an add-on to a
$500 home-movie-editing unit
called DirectED, also manufac-
tured by Videonics. DirectED re-
quires the use of a second VCR or
a camcorder with playback capa-
bility.

Due to the relatively high price
of the editing machine, the Collect-
ED software will be soid primarily
to camcorder owners who have al-
ready purchased or are interested
in buying the DirectED unit, ac-
cording to Videonics president
Mark D’Addio.

But D’ Addio says there may also
be a market for the system among

high-end videophiles. In addition,
some video or dance clubs may be
able to use CollectED in place of
the much higher-priced laser video
jukeboxes on the market, he sug-
gests.

To use CollectED, an owner
must have one or more cassettes
containing a series of videoclips.
(Besides music clips, notes D’Ad-
dio, these could be still pictures of
houses in real estate listings, foot-
ball plays, comedy skits taped off
of TV, or any other collected video
pieces).

Once the titles and locations of
these clips are stored in Col-
lectED’s memory, the remote con-
trol unit that comes with DirectED
can be programmed to play the de-
sired videos.

If a particular clip is not on the
tape in the VCR, CollectED will tell
the user which cassette to switch to.

At the slowest VCR speed, play-
ing an average of 20 clips per hour,
one could fit up to 160 clips on a sin-
gle cassette, says D’Addio. Even at

the standard speed, a videotape can
hold approximately 40 clips.

Because it has to fast forward
through a tape to access the desired
clip, CollectED cannot play videos in
any order requested, but it will stop
at the first programmed clip it
reaches on the tape. In addition, the
fast-forwarding creates a time lag
between clips that increases as the
number of requested videos de-
creases.

The names of about 1,000 artists
already are programmed into Col-
lectED. If a user has a clip by one of
those artists, all he needs to add to
the program information is the song
title. All program information is
erasable and can be replaced with
other artist names and song tags.
CollectED’s storage capacity is
roughly 2,000 titles.

D’Addio says he believes many
camcorder owners will buy Collect-
ED. He says a mailing to 450 Di-
rectED owners offering CollectED
at half price garnered a 25% re-
sponse.

Love Power. New York's Power Station recently donated some recording
time for sessions on *‘For The Love Of Rock'N'Roll,"” proceeds of which will
benefit Florida's Starbrite Foundation. Shown relaxing during a break in the
activity are, from left, Richard Nader, project coordinator; Bob Walters, co-
owner, Power Station; Alan and Judith Haimes, directors of the Starbrite-
funded retirement home in Florida that will benefit; Arlene Smith of the
Chantelles; Johnny Maestro of the Brooklyn Bridge; Eddie Bragatti of the
Rascals; Joey Dee of Joey Dee & the Starlighters; and Tony Bongiovi, co-
owner of the Power Station and producer of the project.

AUDIO TRACK

NEW YORK

VIRGIN ARTIST COLIN JAMES
was in at Electric Lady remixing
“Do You Still Dream Of Satin?”
from his upcoming album release.
Neil Dorfsman (Sting, Bruce
Hornsby) produced and engineered,
with Bridget Daly assisting. Also,
Freddie Jackson was in tracking
vocals for the song “In The Mood
For Lovin’,” with Gene McFadden
producing. Curt Upper engineered
and John Magnusson assisted. Fi-
nally, East Of Center was in to re-
cord a project with producer Philip
Ashley. Bruce Buchalter and Mag-
nusson assisted.

Peter Moffitt was in at Calliope
working on tracks for his next
RCA-Novus album. Sue Fisher ran
the board. Tommy Boy’s De La
Soul worked on a new cut with Bob
Coulter at the console.

Warner Bros.” A-ha worked on
the single “Touchy” in Counter-
point’s MIDI room. Paul Simpson
produced this remix and David Dar-
lington engineered and pro-
grammed.

Arif and Joe Mardin were in at
Greene Street Recording working
on three projects. First, they cut a
new version of Aretha Franklin’s
tune “Think” for a Mothers Against
Drunk Driving campaign. Next,
they worked on a 48-track recording
and mixdown with the Bee Gees.
Rod Hui ran the board, assisted by
Chris Shaw. And finally, Boy
Meets Girl worked on tracks with
the Mardins for RCA. Hui was at
the desk, assisted by John Harri-
son.

At 39th Street, Stephanie Mills
tracked a project with Wayne
Brathwaite for MCA Records.
Rick Kerr was at the controls, with
Edward Douglas assisting. Also,
Charles Wallert produced tracks
for 0.C. Smith’s upcoming single
“Doin’ The Shag” for O.A.R. Pro-

ductions. Richard Kaye and Doug-
las headed the board controls.

Skyy was in at Quad working on
tracks for its Epic release, “Start
Of A Romance.” The project was
produced by Randy Muller and Sol-
omon Roberts. Brian Max and
Dave Wolk ran the board. Also,
First Circle cut and mixed its sec-
ond EMI album release. Muller pro-
duced and Max engineered.

Elai Tubo worked with producers
Wingate and Trevor Bernard at
Power Play on edits for Alyson
Williams’ Def Jam/Columbia de-
but album. Also, Roy Allman cut
tracks for Triple Destiny’s “Teen-
ager In Love” and “Copyright.”
Tubo engineered with Dwayne Su-
mal assisting.

Myrna Marcarian and engineer
Ronnie Ardito remixed Human
Switchboard basics on CBGB’s 16-
track board. The musicians included
Jared Nickerson on bass, Ron
Metz on drums; Ralph Carney on
sax, and Marcarian on keyboards
and vocals. The tracks are set to ap-
pear on a compilation album sched-
uled for release this month.

LOS ANGELES

KE!TH OLSEN CUT TRACKS on
Night Ranger at Goodnight LA for
an upcoming album on Ca-
mel/MCA. Brian Foraker engi-
neered with second John Hanlon.
Bonnie Raitt and Benny Wallace
tracked tunes at the Enterprise for
the new Orion Pictures movie ‘“Bull
Durham.” The project, starring
Kevin Costner and Susan Saran-
don, was mixed on studio A’s new
SSL 4056 60-channel, G-series board
with Total Recall. Danny Bramson
produced the tracks, with Malcalm
Pollack at the controls. Martin
Horenburg assisted. Also, Stewart
Copeland mixed music for his latest
TV pilot, “TV 101.” The score was
produced by Jeff Sietz, with Neil

King assisting. GTG Production’s
Fred Lyle was there to supervise,
with assistant Evyen J. Klean.

Jermaine Jackson was in at
Summa Music’s new SSL 4000 G-se-
ries room, mixing the single “Make
It Easy On Love” with producer
Dennis Lambert. Frank Roszak
was at the board. Brian Wilson
completed his solo album with Mark
Linett and Brad Gilderman at the
controls. And, Howard Huntsberry
worked on the remix of his single
“Sleepless Weekend” with producer
Steve Beltran. David Bianco was
at the board.

Engineers Randy Meisner (Ea-
gles) and Rick Roberts (Firefall)
teamed up to record tracks with
John Henning at the controls. Hen-
ning produced. Jeff Finholt (former
Black Sabbath vocalist) worked

with producer Jerry Peters on new
cuts. Ray Leonard engineered.
And, Capitol’s Durrell Coleman
was in with producer Cornelius
Mims, working on his new release
with Conley Abrams engineering.

Virgin group When In Rome
worked on tracks for an upcoming
album at NRG. Richard Burgess
produced with Jay Baumgardner at
the board.

Brian Malouf and Michael Mc-
Donald mixed Martika’s Columbia
debut at Jay Graydon’s Garden
Rake Studio. Michael Jay pro-
duced.

Michael O’Connor and Barry
Fasman worked on mixes for the
opening titles in the motion picture
‘“Beverly Hills Brats’ at Foz
Sound. O’Connor, Leslie Pearl, and
Al Mack produced.

The Ventilators were in at Arti-
san Sound tracking with producer
Tom Werman and engineer Duane
Baron. Also, Rebble Pebbles
worked on tunes for an upcoming
film with engineer Bob Margouleff.

Burt Bacharach was in at Con-
way Recording tracking and mix-
ing the score for Warner Bros.” film
“Arthur On The Rocks.” Mick Gu-
zauski engineered, with Chris de
Burgh working on voeals for the ti-
tle track. Also, producer Tom Wer-
man completed Poison’s new al-
bum and worked on tracks with At-
lantic group KIX. John Purdell
and Duane Baron are also produc-
ing on the project. Baron engi-
neered with assistant Richard
McKernan. Jerry Knight and Aar-
on Zigman worked on overdubs and

(Continued on next page)

NEW PRODUCTS
& SERVIGES

IF THE HEFTY $6,950 price tag on
dbx’s RTA-1 professional real-time
analysis system has been keeping
you away, listen up: The RTA-1 has
been repriced at a mere $4,500 and
has also received some interesting
software enhancements, including
better room-response curve capabil-
ities, improved microphone calibra-
tion capabilities, and a customized
printout function.

The new software will be avail-
able next month along with the up-
graded version of the analyzer,
dubbed the RTA-1 V.1.5. Current
owners of the original system will
be able to upgrade their units with a
software retrofit. For more infor-
mation, contact dbx at 617-964-3210.

SONY, NO BALONEY: The Univ.
of Miami’s audio engineering pro-

gram is considered one of the best
in the country, so it’s no small com-
pliment to Sony that Ken Pohl-
mann, director of music engineer-
ing for the school, chose to install a
new MXP-3036 automated console
and two APR-5002 analog recorders
in the recording studio at Gusman
Concert Hall.

Pohlmann says the machines fea-
ture ‘“‘straightforward, comprehen-
sible architecture’ that is also “ex-
tremely sophisticated”—a combina-
tion ideal for training students,
according to Pohlmann.

The quiet circuitry of the MXP-
3036—helpful when working in the
digital domain—is also cited by
Pohlmann as a reason for acquiring
the board.

SINCE WE KNOW that a lot of en-

gineers carry around CDs, we
thought this new disk holder might
be of interest. The Disc-Go portable
CD carrier holds up to 20 disks, the
most of any carrier we've seen.
What’s more, it packs 20 CDs into
the same amount of space taken up
by just four standard jewel boxes.
The disks are held in a molded plas-

“tic case not unlike a small videocas-

sette box; each CD is then placed in
a 4mm-thick clear plastic sleeve
(sans jewel box). The sleeves are
bound into the plastic case with twin
screw posts. The Disc-Go costs
$12.95 and is available from Blake-
man Enterprises. Call 301-681-8518
for information.

SHURE‘S NEW SM99 miniature
gooseneck-mount condenser micro-
(Continued on page 62)
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AUDIO TRACK

(Continued from preceding page)

mixing for Five Star tracks. Daren
Klein was at the board.

Keith Cohen was in at Larrabee,
co-producing tracks on Paula Abd-
ul with Elliot Welff. The songs,
“Cold-Hearted Snake,” “Straight
Up,” and “One Or The Other,” are
on Virgin. Cohen engineered with
Peter Arata assisting.

NASHYILLE

T.G SHEPPARD TRACKED his
new album at the Soundshop with
Bob Montgomery producing. Pat
McMakin was at the controls on the
CBS project. Also, the Kingsnakes
recorded music for the upcoming
movie “The Heart Of Dixie” for
Heartbreak Productions. Mike
Bradley engineered and Kenny
Vance handled production. Mark
Wagner tracked tunes for an album
project with producer Bill Vorn-
dick.

Holly Dunn worked on overdubs
for her MTM album at the Music
Mill with producer Chris Waters.
Warren Peterson and Paul Gold-
berg engineered.

OTHER CITIES

BLUE OYSTER CULT recently
completed its “Imaginos” album at
Alpha & Omega in San Francisco.
The CBS project was produced by
Sandy Pearlman and mixed by
Steve Brown. Paul Mandl engi-
neered.

Mario Smokin’ Diaz of Hot Mix
5 tracked and mixed his latest Latin
dance tune, “Can You Feel It,” at
Seagrape in Chicago. The acid mix
featured Mr. Lee on keyboards,
with Tommy White engineering.
Also, three mixes were completed
on “Dream Girls” by Pierre Jones
at Fantasy Club. The club mix was
done by Mickey Oliver, the “wet
dream’” mix was done by Ralphi
Rosario, and the acid mix was done
by Mario Diaz. White engineered.

At Musiplex, Atlanta, producer
Drazen Premate mixed tracks for
an EP by Yugoslavian rock act
Atomic Shelter. George Pappas en-
gineered. Also, Ray Simpson
worked on overdubs for his upcom-
ing Virgin album. Dean Gant and
Mike Powell produced with Thom
Kidd engineering.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W.,, Nashville, Tenn.
37208.

CASSETTE DUPLICATION
RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

e °CUSTOM PRESSING_J

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
(513) 681-8400

o professional audio recording format has ever

been accepted more quickly or more extensively

than Dolby® SR spectral recording. In less
than two years, in over 31 countries, over 13000 channels
of Dolby SR have delivered exceptional, uncompromising
audio quality

Find out why. Call your dealer for prompt delivery

15000

10000 -

5000 ~

0
JULY 1986 MAY 1988

Dolby SR Tracks
13,000 tracks of SR have been delivered

o 100 Potrero Avenue, San francisco, CA 94103-4813, Phone 415-558-0200, Telex 34409,
DOIbYSR Facsimile 415-8631373. 345 Clapham Road, London SW3 9AR Phone 0172011
Telex 919108, Facsimile 01720-4118. Dolby, the Double-D symbol, and Dolby SR are trademarks
spectral recording of Dolby Laboratories Licensing Corporation. © Dolby Laboratories Inc 1988, S88/8273/8307

Countries now
using Dolby SR

Australia
Austria
Canada
China
Czechoslovakia
Denmark
Egypt
Ecuador
Finland
France
Germany
Guadeloupe
Holland
Hungary
Ireland

Israel

Italy

Japan
Korea
Kuwait
Mexico

New Zealand
Norway
Spain
Sweden
Switzerland
Taiwan
United Kingdom
USA

USSR

Virgin Islands
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Maximize throughput and minimize equipment down-time with reliable, high quality
loaders from Otari
Otars re-entry into the US. loader market means that you now have access 10 the
industry's broadest line of video, audio, RDAT, and 8mm loaders, plus a full ine of leadering
machines.
Jur success with all major lape manufaclurers and our long-standing commitmen!
o loader customers means you can rely on Ofari for lechnical support, parts, and service.

ontact Otari for specificalions and information on our full line,
From Otari; Technology You Can Trust. @15) 3415900 @ﬂﬂﬁ]ﬂ

©1987 Otari

NEW PRODUCTS

(Continued from page 60)

phone features a 1-centimeter preci-
sion condenser element and an on-
board preamplifier. It's designed
for sound reinforcement applica-
tions that require wide frequency
response and low-profile appear-
ance and is supplied with a pop fil-
ter. The user net price is $240. Con-
tact Shure at 312-866-2534.

DIGITAL COLLEGE: Well, not ex-
actly, but it is now possible to go to
school to learn tapeless recording
on the New England Digital Syn-
clavier. Altamonte Springs, Fla.-
based Full Sail Center for the Re-
cording Arts is now offering a tape-
less studio course on the New
England Digital Direct-To-Disk dig-
ital recording system. Conducted by
professional users and officially
sanctioned by NED, the training
runs six days per week for two
weeks. Contact Full Sail at 407-788-
2450.

WE HAVE NOT found better,
stronger, simpler-to-assemble mod-
ular stand systems than those man-
ufactured by Invsible Products
Corp. The line ranges from simple
single-keyboard stands ($69) to the
MS-3000 MIDI Studio Workstation
($199), capable of supporting an en-
tire MIDI production studio with
synth, computer, and signal proces-
sors in just 5 square feet of floor
space. The single-keyboard stand
weighs just 12 pounds but is capable
of supporting 20 times its own
weight. One especially interesting
product from Invisible: the AR-1
amplifier/rack stand ($169), which
holds a guitar or keyboard amp and
a full rack of signal processors in a
perfectly tilted, easy-to-reach con-
figuration. Contact Invisible at 617-
592-5992.

TWO MORE USERS: Jeff Pilson
of Dokken and solo artist Richard
Marx join the ranks of rockers who
swear by Nady Wireless Systems,
makers of highly reliable cordless
microphones and instrument sys-
tems as well as headsets. Others in-
clude Bon Jovi, Alabama, Poison,
Night Ranger, INXS, New Fron-
tier, and Robert Berry of 3. Contact
Nady at 415-864-2333.

CROSSING OVER: BSS Audio in-
troduces the new FDS-310 sweepa-
ble-frequency dividing system, a
new $799 crossover unit utilizing 24
decibel/octave Linkwitz-Riley fil-
ters with four frequency bands. The
FDS-310 may be used as either a
two-way stereo or three-way mono
crossover, depending upon the fre-
quency configuration. BSS is dis-
tributed by Edge Distribution
Corp., at 212-460-9940.

0N THE MOVE: ASL Mobile Au-
dio, a division of New York-based
Aura Sonic Ltd., reports a major
expansion drive (no pun intended.)
New gear on board includes a Sony
DTC-1000ES DAT deck; a 40-chan-
nel Brooke Siren Systems active
splitter network with three built-in
BSS direct boxes; two BSS MIDI
gates; two Klark-Teknik DN-410
dual parametric EQs; a BBE 802
processor; a 16-channel Hill Multi-
mix; and a 16-channel Roland mixer.
Contact ASL at 718-886-6500.

Edited by STEVEN DUPLER
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8 OUTOF 10
HEARTS BREAK
WHEN THEY HEAR IT
ON BASF CHROME.

Emotional impact. That's what music is Impressive sales. Because when you release  to go wild. If you want to make them sigh.
all about. And what BASF Chrome is all about. - on BASF Chrome, there's less tape hiss, Call us at 1-800-225-4350 (east or south), or The o S'ﬂl Cleﬂr Sound
Inanationally representative sample ofthe U.S., greater music clarity, greater overall sound ~ 1-800-225-3326 (central or west). We'll show of BA Ch rome.
8 out of 10 listeners heard more, responded  quality—greater emational impact! Al of you what a differencz BASF Chrome can make

more, were moved more by prerecordedmusic  which adds up to a fape that gives gieater  in the studio, in the store and on the deck. ——

on BASF Chrome than on ordinary cassette  consumer satisfaction. Call us today. =N

tape. 8 out of 10. It you want their hearts to break. If you After all, if 8 out of 10 people prefer it on '
Animpressive figure that can mean want to make them cry. If you want them BASF Chrome, shouldn't you be listening? \ /
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To order an ad ... check the type of ad you want. .. R !
Cancellations must be in writing and mailed to the
Classified Dept.

15% agency commission applicable only on ads

of 2" or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette . .. In NY State

-71524
0 REVERSE AD $10.00 ADDITIONAL CHARGE phone 212/536-5174 . . . Outside N.Y. State phone toll free 800/ 223 7 52 »

Your signature

U Regular classified: $2.75 per word. Minimum order, $55.00.
O Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per
1 inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $58.00 per.

FAX # 212 536 5236

| . 0O Count 8 words for our Box Number and address. Add Your Name |
| $6.50 for handling. Only regular mail forwarded—tapes |
ey e Company
| not acceptable. |
Address
: Check the heading you want ... . Stat 2 :
OFor Sate [ Help Wanted [ Positions Wanted O Tapes Y] = = 2:C P |
| [ Business Opportunities [ Investors Wanted Telephone
| [ Real Estate/For Sale/Lease [ Songwriters O Talent |
1 O Accessories [0 Golden Oldies [ Novelties/Merchandise Please fill in the information below if you wish to 1
O Services/Supplies/Equipment [ Wanted To Buy charge the cost of your classified advertising. ]
: SS%QGGEMG‘:;:: Decgjc;mputer O Schools & Instructions O Amencan Express (] Diners Club O Visa U Master Charge I
igeo l} an
. Credit Card # Exp. Date: |
| Payment must be enclosed with your ad copy. Send to
| Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank # :
|
| |
| |
| |
| |
| |
-

FOR SALE HELP WANTED POSITIONS WANTED
e e e e

ATTENTION

CASSETTE suversn

We have a large selection of budge! cas-
settes al & budget price available lor imme-

50 BILLBOARD MAGAZINES 1957-59; 159 Bill-
boards 1968-71. Excellent condition. Best bid takes.
Serious collector offers only please. (701) 246 3289.

DIANA ROSS ““WHENEVER YOU'RE
NEAR | HEAR A SYNPHONY
Young MBA seeks to work for DIANA
ROSS and return her to the # 1 record-

ing star! Contact:
Steven Elliot
(718) 805 9845
82-40 Austin Street
Kew Gardens NY 11415

DIRECT SALES

CD Manufacturer seeking a Direct Sales person in New
York area. Must have knowledge of the structure of the
music industry and must have contacts. Clients will con-
sist of major and independent record companies. Must
have proven sales background. Salary, commissions and

daate shigping. Call or wrile to:
J5J Tape
5620 West Belmont
Chicago, IL 60634
(312) 286 4444

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All

Retail Shrinkwrap System
ONLY $249 completet

requests for list must be written on your
company letterhead. Dealers Only.

benefit package.

Stop wasting valuable return privieges and los- :‘6’"::;‘1";; Respond to:

ing sales on unwrapped merchandise. The g Di
SHRINKMASTER™ wraps -LP's CD's (201) Nen 5004 "Tatox: 5106008316 rect Sales
Tapes, POSTERS and more! Per- P.O. Box 451

formance Dist., 2 Oak Street, New

Brunswick, NJ 08901-0156 TI: 201- Lathrup Village, M1 48076

545-3004 Fax:201-545-6054

PRINTING SALES
Aggressive, fast growing full service specialty
printer needs experienced sales rep to further
broaden customer base. Excellent growth op-
portunity. Send resume and compensation re-
quirements to:

DJ'S—RECORD POOL—DJ’S

» NEW PROMOTIONAL CD’S, RECORDS & TAPES

Box #7770

Billboard Magazine NY 10036

RECORD PROMOTION EXECUTIVE want-
ed for growing N.Y.C. company. Must be fa-
miliar with the dance and black singles mar-
ket. Inquire with resume to : Box #7771 Bill-
board Magazine, 1515 Broadway, New York,

1515 Broadway

e MANY INDEPENDENT, MAJOR & INTERNATIONAL RECORD LABELS New York, NY 10036

e JAZZ, REGGAE, RAP, POP, ROCK, METAL, CLUB PLUS MORE!
e CURRENTLY SHIPPING $100 TO $300 PER MONTH
¢ RECORDS SHIPPED EVERY 2 WEEKS

CALL FOR INFO & FREE APPLICATION
718-454-7191 (N.Y. Res.) OR 1-800-541-1470

GREAT VOICE

if you have a great voice or can
do multiple voices this can help
you earn a position with TSI in
Sunny Florida. Earn up to
$30,000 per year plus company
benefits. 5 days, reg. hours.
Send demo tape.

MUSICIANS/SINGERS—3 to 4 person group (gui-
tar, flute, trumpet, keyboard) to perform traditional
Philippian folk and modern music at club-restaurant.
Must have 2 years performing experience, thorough
knowledge of Philipine Native folk music and humor,
do impromptu renditions, have good voices, blend-
ing and showmanship. Tuesday - Saturday 6:30 to
12 midnight for two months. Starting Sept. 20, 1988.
Renewable. Sal. $5,200 per/wk for the group. Send
audio cassette tapes only; no phone calls—EOE
Barrio Fiesta Restaurant 65-14 Roosevelt Ave.,
Woodside, NY 11377.

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only'
A.B.A. Record Dist.

5 Lawrence St., Bloomfieid, NJ 07003
(201) 429 7797

MUSIC INDUSTRY
PROFESSIONALS
World's Largest
Sourcebook & Directory!
Puts the Entire Music Industry
at Your Fingertips!

Free Details-Write Dept. B1
Music Industry Reference Guide
Box 8917 Nashville, TN 37207

Attn: Mr. T.
TSI, 5900 Dewey St.
Hollywood, FL 33021.

TALENT

SAHARA-SCORCHING HOT rock act with quality
dynamic songs and a world class rock look. Demos

available. Contact: (818) 842 6099.

NATIONAL REGORDING ARTISTS
“MERE MORTALS”

SEEK EXPERIENCED LEAD VOCALIST
FOR 3rd LP
—DANCE ORIENTATED, COMMERCIAL ROCK—
CONTACT ICE PRODUCTIONS
(315) 865-4018

WANTED TO BUY
AR T T—

WANTED JAZZ RECORDS

Top dotlar paid for 50's and
60’s jazz LP’s. Large collec-
tions bought.

Jerry Albretsen

(801) 277 7100

CHIEF OPERATING OFFICER
VIDEO RETAIL

ROCK & SOUL
ELECTRONICS

[be -1

CD’S AVAILABLE
Along with 1,000's of cassette and LP titles.
Dealers only. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

Expanding successful video retail chain, East Coast, needs chief op-
erating officer. Extensive retail home entertainment experience nec-
essary. All replies held in strict confidence. Salary commensurate with
experience and ability. Please send resume to:

WE HAVE THE LOWEST
PRICES IN TOWN!!!

12 nch -
also the
LARGEST SELECTION
OF IMPORT

Box #7772
Billboard Magazine
1515 Broadway
New York, NY 10036

While Other People are raising their prices
we are slashing ours. Major Label LP’s as
low as 50¢. Your choice of the most exten-
sive listings available.

RECORDING

STUDIO

FOR SALE

PRIVATE COUNTRY ESTATE

Audio/visual studio - 1800 sq. ft.
Charming 4 bdrm home, 9+ ac -
park-like grounds, large barn,
stables, riding ring. $1,100,000.
Owner/Broker
(203) 426 5385
New Town, CT

For free catalog call (609) 890 6000
or write
Scorpio Music Inc.
Post Office Box A
Trenton NJ 08691 0020

~MANAGING DIRECTOR OF ROYALTIES

Major Record Company Seeks
Top Royalty Executive

in strictest confidence

DON'T BUY CUTOUTS! Alayne Spertell

Until You See Our Catalog
Of Great Cassettes and LP's
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave.. Miami, FL 33122

212-370-5400

miadl orders 5100.00
%= shipping ar

Smith Personnel ® 41 East 42 St. e NYC 10017

(305) 591-2188

48 TRACK RECORDING STUDIO
Attached To
4 BEDROOM HOME

World Class, Private, very large &
uniquely beautiful, temple-like stu-
dio. One of a Kind! Ideal for artist,
producer, etc. . . who wants the Ulti-
mate Creative Private Environment!
Only 9 minutes from NYC/GW
Bridge, in exclusive country-like Al-
pine, N.J. Brokers/Agents wei-
come. $1.5-1.95 million.

(201) ROR-8453
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SERVICES/SUPPLIES/ EQUIPMENT

~-CASSETTE DUPLICATION—RECORD PRESSINGA|

Cook Labs produces exquisite quality cassettes and records

Come to us for—
audio cassette duplication
disc mastering, plating anc pressing
compact discs
complete printing, assembly and fulfillment

LABORATORIES

Eslabisned 1945

231 Wilson Avenue, Norwalk, CT 06854

203-854-5900 * FAX 203-866-2755

TOUR MERCHANDISING
Full Range Tour Support Services
T-shirts / Imprinted Wear / Programs
Laminated Passes / Stage Backdrops
Buttons / Stickers / Portable Displays
Concert Venue Sales Services
In-house Design & Manufacturing
MERCHANDISE CONSULTING
POB 2566 Toledo, OH 43606
419 - 471-0845

- FOR THE
" WIDEST
i SE c I In" ALLSOP « AMARAY
0F HECOHDING A
BASF » CASE LOGIC
COASTAR
DISCWASHER
DURACELL
ACCESSOHIES ]
aen EVEREADY » FUJI

GEMINI GENEVA

KODAK
KOSS LABTE
MAXELL M[MOQ[X

RECOTON SNOV
SCOYCN 3M)

‘ Call Toll Free

1-800-523-2472

{in PA 1-800- 468-2533)
Ask for free catatog and monthly shecials

Amencas Leading Distrbutor ot
i Recording Tape and Accessores

o AWES M
1035 Louia Drive, Warmneter PA 14974

* ok ok Ak kkkk ok khk

X DISCO & STAGE x
e LIGHTING/AUDIO *
* Mirror Balls, Pin Spots, Rain Lights, %
X Chasers, Portable DJ Gear, Club %
* Lighting, etc. *

X WHOLESALE PRICING AVAILABLE :
# Farralane Enterprises, Inc. «
* 166 Central Ave. *
*  Farmingdale, N.Y. 11735 *
: Fax (516) 752-8781 :

Ak (516)752-9824 » u %

FIXTURES

»

FACTORY DIRECT

COMPACT DISC
&
VIDEO CASSETTE
DISPLAY FIXTURES
FREE CATALOG
FREE STORE PLANNING MANUAL
1-800-433-3543
213-623-4316 (IN CA))
ASK FOR JOHN

GELEBRITY TAPE LIBRARY
You can have access to 2,000 celebrity inter-
views every day! To learn more about our ser-
vice and how it can be used to create one-of-a-
kind programs for your market, call or write:

THE INTERVIEW FACTORY
P.0. Box 615, Van Nuys, CA 91408
(818) 988-2045

CD PRODUCTION COORDINATORS. prep-
aration, sonic enhancement, catalog re-is-
sue specialist, CD plant representation. Digi-

tal House—Harry Hirsch (201) 767 0804.

TAPES

INCREASE PROFITS
BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE
TAPE SECURITY PRODUCTS
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR

TAPES
B N T

SOFTWARE

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

* Customized Blank Audio & Video Cassettes
= Norelco, Ampex & Soft Poly Boxes

® Cassette Labels ® Ampex Mastering Tape
* Screw Type C-O's o AGFA, BASF, Magnet-
ic Media & TESLA Bulk Audio Cassette Tape
Our 23 years of experience in the recording in
dustry speaks for itself. Give us an opportunity
to speak to you. Don’t Delay—Call Today For
More Information

AND@L AUDIO PRODUCTS INC

4212 14th Ave . Brooklyn. NV nne

Call Tall Free 800-221-6578 NY Res. (718) 435-7322
We accept VISA/MC

D.AT./P.CM.
We have DIGITAL AUDIO TAFE
DECKS. prnrtable DAT s and
o buy and sell

TAFPES! We als
SONY PCM umh"

THE AUDIO GALLERY
(213) 829 3429

NOVELTIES/
MERCHANDISE

(; suL MAKES IT EASY!
TER SYSTEMS
THE LEADER IN coMPUT DEO INDUSTRY
CORD AND Vi
FOR THE RE! ,-\\1
T Tt
* Single and mut-store retail THE #1
systems CHOICE OF ‘g
= One stopAwholesale/distrbu THE #1
ton packages
= Over 10 years of indusltry RETAILERS
expenence
* Database mciuded ﬁ
= State-of-the-art barcode * inventory Control
apphcations = Foint Of Sale
= Custom systerns and consult = Video Rental
ing services = Accounting
# Portable Scanning = Returns

SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240

1-800-922-6287
502/885-8088

VIDEO

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

REAL ESTATE/FOR SALE/LEASE

CLASSIC SPANISH-STYLE HOUSE on Gulf-of-Mexico island,
connected to Fiorida mainland by causeway. Winter hideaway of
many of the wealthy & notable. Almost half-acre corner lot, central-
ly located in village. Quality ground-level masonry construction, tile
roof. Spacious rooms - high ceilings - hardwood floors - walk-in
closets. Wet bar & wine closet. Living & dining rooms finished in
pecky cypress. Three fireplaces, central air/heat in main house;
also attached guest suite. Separate cottage, complete (kitchen,
etc.). 2600 + s.f. patio between main house & cottage enclosed by
attractive high-peak screen/lattice cage, with 35'x20’ pool, cool
deck; tree & border plantings. Large front patio, backdrop of mag-
nificent banyan trees. Potting/tool shed - small intensive vegetable
garden. 2-car carport; other areas and amenities. Privacy fence all
around, privacy landscaping. Offered furnished, with tools & main-
tenance equipment. Or unfurnished. Shown by appointment.

OWNER, Box 447, Boca Grande, Florida 33921
Telephone: (813) 964-2550

HOTTEST SELLING MERCHANDISE! Rock
group wall tapestries, head bands, hats, etc.
Accessories: necklaces, gloves, patches,
skull rings & earrings, buttons, knifes, novel-
ties & more. Free catalog. Novel-Tees
Wholesale. 1 (800) 484 6769, 1 (800) 637
2799.

POSTERS POSTERS
100’s To Choose From
Music - Pin-ups, Sports, etc.
56 PAGE FULL COLOR CATALOG
PLUS POSTER CLOSEOUT CATALOG

AVAILABLE NOW!!
1 (800) 669 0099
(toll free in USA)
National Trends
120 East Columbia Ave.
Pontiac M1 48055

siskmakers
DOES IT ALL
CALL FOR OUR RHICE LIST
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RECORD JACKET CASSETTE
PRESSING DESIGN & DUPLICATION

PRINTING: .
CALL NOW 1.800-468-9353

153 W. 46th Street = NY, NY 10038
in NYC = 212-302-4140

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

REAL ESTATE/FOR
SALE/LEASE

OFFICE SPACE FOR RENT
HEART OF THEATRE
DISTRICT

Give your regards to Oid Broad-
way from this attractive 2-room
suite. Handsome panelling and
cabinets. Free use of confer-
ence facilities and spacious re-
ception area. 24-hour security.
Call:

Mr. Mann
(212) 944 1300

MISCELLANEOQUS
Y o T

(212/764-T388
n MY State)

SCHOOLS &
INSTRUCTIONS

POSTERS e POSTERS e POSTERS
BUY OIRECT FROM MANUFACTURER
LARGEST SELECTION IN THE USA
ROCK N ROLL @ PIN-UPS o SPORTS
CARS o FLOCKED « OOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
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dale or Seattle. Learn fascinating behind-the-
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DEALERS WILL REMEMBER fondly the ‘“Misa
Criolla” by Argentinian composer Ariel Ramirez. A
towering hit on Philips, it is said to have sold more than
3 million copies worldwide. Philips has now re-recorded
the folk-based mass with Jose Carreras starring, one of
the celebrated tenor’s most recent recordings since he
was forced to curtail activities because of illness. The al-
bum will be released in the fall.

Ramirez’s latest comparable work, meanwhile, will be
making its North American premiere later this month at
Carnegie Hall as a feature of New York’s International
Festival of the Arts. However, there are no current
plans to record the new work, “Misa Por La Paz Y La
Justicia.”

Nimbus trumpet virtuoso John Wallace will be shep-
herded around for promotional interviews during the up-
coming stateside tour by the Philharmonia Orchestra.
He’s the orchestra’s principal trumpet player. Wallace’s
next CD for the label will be an all-Sousa program, due
to hit the stores in late August. A&M, which distributes
Nimbus, is preparing a special counter-display piece for
the CD of the latter’s “The Planets” conducted by Wil-
liam Boughton, said to be the first classical picture disk
on the market.

FOR A QUARTER OF A CENTURY, WCLV Cleveland
has run a Wednesday afternoon repeat of its popular
Saturday night program of folk music, show tunes, and
comedy. As a result of some innocent over-the-air ques-
tions to listeners by program manager Robert Conrad
about modifying the midweek repeat, the station
learned that most listeners, in fact, wanted it replaced in
toto by classical music. And that’s just what WCLV has
done. However, the Saturday night segment, which Con-

rad has hosted since 1962, continues.

Pianist Abbey Simon and the team of flutist Doriot
Anthony Dwyer and guitarist Liona Boyd are among
the artists who will appear in open-air concerts this sum-
mer at Lincoln Center under the sponsorship of WQXR
New York. The series is produced by Bernard Gurtman
and James Murtha . . . Moss Music will be releasing the
complete Prokofiev piano sonatas in an integral record-
ing by Barbara Nissman in October. The release will
precede three recitals in New York’s Alice Tully Hall by
Nissman at which the entire cycle will be performed.

FOUR ADDITIONAL COMPOSERS begin two-year
residencies with major American orchestras in Septem-
ber under the auspices of the “Meet The Composer” pro-
gram. Robert Beaser goes to the American Composers
Orchestra, Stephen Paulus to the Atlanta, Donald Erb
to the St. Louis, and Steven Stucky to the Los Angeles.

Ramirez ‘Misa Criolla’ redux
due in fall on Philips

They join five others who are continuing their residen-
cies: John Corigliano with the Chicago Symphony, To-
bias Picker with the Houston, Deborah Frattell with
the Denver, Christopher Rouse with the Baltimore, and
Charles Wuorinen with the San Francisco. So far, four
commissioned works by resident composers have been
released by Nonesuch.

David Breckbill, a doctoral candidate at the Univ. of
California at Berkeley, has received a grant from the
Assn. for Recorded Sound Collections to help continue
his discography of acoustical recordings of Wagner vo-
cal music. The association, which recently completed its
22d annual conference in Toronto, has issued its final re-
port on “Audio Preservation: A Planning Study.”

Sergiu Comissiona, music director of the New York
City Opera, takes on additional responsibilities as music
director and chief conductor of the Helsinki Philharmon-
ic next season . . . Cellist Fred Sherry succeeds Charles
Wadsworth as artistic director of the Lincoln Center
Chamber Music Society.

=
< Compiled from a national sample of retail store sales reports.
« 1813
s <]z
z |y |©
o | ¥ ¢ | TITLE ARTIST
E | « | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* ok NO. 1 & #
1118 BAROQUE MUSIC FOR TRUMPETS  cBS Mk.42478 (CD) 14 weeks at No. One
WYNTON MARSALIS
——
2 12130 HOROWITZ PLAYS MOZART DG 423-287 (CD)
VLADIMIR HOROWITZ
3 3116 MENDELSSOHN: VIOLIN CONCERTO  ANGEL CDC-49276 (CD)
NADJA SALERNO-SONNENBERG
4 |4|ss HOROWITZ IN MOSCOW  0G 419-499 (CD)
VLADIMIR HOROWITZ
5 718 BRAHMS: DOUBLE CONCERTO  cBS MK-32387 (CD)
ISAAC STERN, YO-YO MA
6 68 HOLST: THE PLANETS  puiLips 420-177 (CD)
BOSTON POPS (WILLIAMS)
7 9118 THE ACADEMY PLAYS OPERA  ANGEL CDC-49552 (CD)
ACADEMY OF ST. MARTIN-IN-THE-FIELDS (MARRINERY)
8 8 |32 BEETHOVEN: SYMPHONY NO. 9  ANGEL CDC-49221 (CD)
LONDON CLASSICAL PLAYERS (NORRINGTON)
9 5 |10 ADAMS: NIXON IN CHINA  NONESUCH 79177 (CD)
SYLVAN, MADDALENA, PAGE (DE WAART)
10 |11 20 VERDI; REQUIEM  TELARC CD-80152 (CD)
DUNN, CURRY, HADLEY, PLISHKA (SHAW)
1 1216 POWAQQATSI  NONESUCH 79192 (CD)
PHILIP GLASS
12 |10 16 FINZI: CLARINET CONCERTO  NiMBUS NI-5101 (CD)
ENGLISH STRING ORCHESTRA (BOUGHTON)
13 |13] 14 CHOPIN: SELECTIONS FROM THE COLLECTION Rca 7725-RG (CD)
ARTHUR RUBINSTEIN
14 19| & BEETHOVEN: MISSA SOLEMNIS  TELARC CD-80150 (CD)
ATLANTA SYMPHONY (SHAW)
15 |21 4 BEETHOVEN: SYMPHONY NO. 6  NIMBUS NI-5099 (CD)
HANOVER BAND
16 1171 8 BEETHOVEN: SYMPHONIES 5 & 7  TELARC CD-80163 (CD)
CLEVELAND ORCHESTRA (DOHNANYI)
17 114l 12 BACH: THE ART OF THE FUGUE  cBS MK-44501 (CD)
CANADIAN BRASS
THE MOVIES GO TO THE OPERA  ANGEL CDM-69596 (CD)
13 |NEWD VARIOUS ARTISTS
19 (16| & BELLINI: NORMA  LONDON 414.476/POLYGRAM (CD)
SUTHERLAND, PAVAROTTI (BONYNGE)
20 {1816 ALBENIZ/TARREGA/TORROBA  MCA MCAD-42069 (CD)
ANDRES SEGOVIA
21 |20 8 GERSHWIN: RHAPSODY IN BLUE  TELARC CD-80166 (CD)
CINCINNATI POPS (KUNZEL)
A TOUCH OF CLASS  TELARC CD-80134 (CD)
2 |5 ANGEL ROMERO
23 (2214 PRESENTING JOSHUA BELL LONDON 417-891/POLYGRAM (CD)
JOSHUA BELL
24 | 25134 BACH: CHACONNE/PARTITA/CELLO SUITE  MCA MCAD-42068 (CD)
ANDRES SEGOVIA
25 1518 MAHLER: SYMPHONY NO. 2 ANGEL CDCB-47962 (CD)
CITY OF BIRMINGHAM SYMPHONY (RATTLE)
0P CROSSOVER ALBUMS
* & NO.1 x »
1 1118 BEETHOVEN OR BUST  TELARC CD-80153 (GD) 12 weeks at No. One
DON DORSEY
2 2 124 HOLLYWOOD’S GREATEST HITS  TELARC CD-80168 (CD)
CINCINNAT! POPS (KUNZEL)
3 3|3 BY REQUEST ... THE BEST OF JOHN WILLIAMS  pHiLips 420-178 (CD)
BOSTON POPS (WILLIAMS)
4 4|16 FLAMENCO GUITAR  NiMBUS Ni-5093 (CD)
PACO PENA
5 5 118 A LOVE UNTIL THE END OF TIME  cBsS Mk-42520 (CD)
PLACIDO DOMINGO
6 6 | a4 KIRI SINGS GERSHWIN  anGEL CDC-47454 (€D)
KIRI TE KANAWA
7 3 l14 THE JAZZ ALBUM  ANGEL CDC-47991 (CD)
LONDON SINFONIETTA (RATTLE)
8 9 |22 CLASSIC GERSHWIN  cBS MK-42516 (CD)
VARIOUS ARTISTS
9 7138 BACH ON ABBEY ROAD  PRO ARTE CDD-346 (CD)
JOHN BAYLESS
10 {11! 6 GOTTA DANCE  PRO ARTE CDD-385 (CD)
ROCHESTER POPS (KUNZEL)
11 {10! 32 VOLARE LONDON 421-052/POLYGRAM (CD)
LUCIANO PAVAROTTI (MANCINI)
12 112 10 FRESH IMPRESSIONS  GLOBAL PACIFIC WK-40732/CBS (CD)
GEORGIA KELLY, STEVE KINDLER
13 |13 6 WHAT IF MOZART WROTE ROLL OVER BEETHOVEN  rCa 6675-RC (CD)
HAMPTON STRING QUARTET
THE MOZART ALBUM  MERCURY 832-908 (CD)
14 INEWD SKY
15 |14 30 GERSHWIN: OF THEE | SING/LET 'EM EAT CAKE cCBs M2k-42522 (CD)
ORCHESTRA OF ST. LUKE'S (THOMAS)

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Carlos Agudelo

ANTONIO CARLOS JOBIM is a joyful man whose
motto is “a dish of fried fish,” who quotes the poetry of
Pablo Neruda to describe his country, Brazil, who plays
the piano as gently as he composes tunes in the bossa
nova mood (“The Girl From Ipanema,” “Wave,” “Desa-
finado,” “Quiet Nights Of Quiet Stars”). Several of his
peers were on hand to fete him at a tribute reception
sponsored by BMI, among them Paquito D’Rivera, Car-
los Barbossa-Lima, Michael Camilo, Ray Barretto,
Luis “Perico” Ortiz, Dave Brubeck, Gerry Mulligan,
Billy Taylor, and Many Albam.

EYDIE GORME and Raffaella Carra, two internation-
ally acclaimed singers whose past recordings in Spanish
have brought them considerable success, are set to re-
new their links to the Spanish-speaking world with two
almost simultaneous releases from CBS. Gorme’s al-
bum, “De Corazén A Corazoén,” will hit the stores at the
end of June. It contains the same type of Latin Ameri-
can standards that made her three albums with the Los
Panchos trio, recorded back in the late ’50s and early
’60s, perennial best sellers and classics of the bolero
genre. Standards included on the album are “Inolvida-
ble,” “Contigo En La Distancia,” ““Camino Verde,”
“Cuando Vuelve A Tu Lado,” an Armando Manzanero
medley, and the songs “Sentado A La Vera Del Ca-
mino,” a duet with Roberto Carlos, and “De Corazén A
Corazén,” sung with Gorme’s husband Steve Lawrence.
An English version of this tune is now being prepared to
be included in the album. Meanwhile, Italian singer
Carra, well known to Latin Americans of younger gen-
erations, is releasing her album ‘“Raffaella,” which in-

cludes five songs in Spanish, three in English, and two in
Italian. Three of the Spanish-language tunes were com-
posed by Luis Gomez Escolar. The album was mixed by
Humberto Gatica. The albums by Carra and Gorme fol-
low in the musical footsteps of Nana Mouskouri, the
Greek singer whose last album, “Tierra Viva,” was re-
cently released by PolyGram.

ch will also release the last Hombres G album, “Agi-
tar Antes De Usar.” According to the company’s fig-
ures, the irreverent Spanish rock group has already sold
close to 500,000 copies of their last three releases in Mex-
ico alone. The group is currently working on a movie
called “La Cagaste Burt Lancaster”. .. Zerimar's tune
“Bésalo Y Dile Adi6s,” seems to be the victim of cross-
over syndrome, a disease that affects companies, His-
panic or Anglo, that try to do business in each other’s
field. The tune, a Spanish version of Steam’s “Na Na

BMI salutes bossa nova
king Antonio Carlos Jobim

Hey Hey Kiss Him Goodbye,” was programmed for
over two weeks at power station KIIS FM, Los Angeles,
where at one time it became the No. 12 most-requested
record. “Record companies that want to have Spanish-
language records played in Anglo stations must adhere
to their policies,” says David Forman, president of Cla-
sica Moderna, Zerimar’s label. “They have to support
the marketplace by stocking the singles in stores.” Ac-
cording to Forman, WEA Latina, the distributing label
for Zerimar’s album, decided “to wait and see” before
putting the singles out. They also declined to do a bilin-
gual version of the tune. Now “Bésalo Y Dile Adiés” is a
Budweiser beer jingle being played in California, Texas,
and Chicago. Clasica Moderna is now working with a
new group, Hot Tamales, on a combination of what For-
man describes as rock-salsa-flamenco tunes. The Tama-
les’ album is expected to be ready by the end of the sum-
mer.
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LONDON _Philips here is cele-
biating the fifth anniversary of
the launch of CD, with a special of-
fet to thosé who pitchased the
company's first compact disk play-
ers, zold in 1983.% - .
Letters have been sent to these
early enthusiasts offering them
the chance to buy the company’s
state-of-the-art CD960 machine
for the same price that they paid
for their original player.
The offer will mean that those
selected can buy the CD960 for
about $280 less than its current
.$1,300 retail price, taking the ex-
schange rate at $1.87 to the pound
“sterling, Tied to the offer is a com-
* petition with prizes including Phil-

ips audio equipment and copies of

Special Offer For Buyers Of Ist Decks

m.l.n“y 3 H r II | cD m h
& | @ # ey ¥ [

, the “Phantom Of The Opera” CD.

. Says Peter Blom, Philips mar-
keting manager for CD, CD video,
and hi fi: “It seems incredible that
it has taken only five years for CD
to become such an established for-
mat. Our market research shows
that by the end of last year more
than 1 million players had been
sold in the U.K. and over 12 million
worldwide. )

“CD software sales stood at 20
million plus in the U.K. and over
200 million worldwide. We felt this
anniversary was an appropriate
moment to thank all those who
had faith in us from the very be-
ginning. and who started the ball
rolling.” NICK ROBERTSHAW

Virgin’s Branson Branches
Into U.K. Radio With Service

BY EDWIN RIDDELL

LONDON Richard Branson’s Vir-
gin Broadcast has set up a new com-
pany, Radio Radio, to provide an al-
bum-oriented night network for the
U.K.’s commercial radio stations.

Branson has poached several
leading names from U.K. TV and ra-
dio to launch the service, due to be-
gin in July. They include U.S. come-
dy artist Ruby Wax, Channel 4 talk-
show host Jonathan Ross, and BBC
radio DJ Johnny Walker.

The Virgin night service will be
delivered to client stations via low-
powered satellite and rebroadcast
either as an entire overnight pro-
gramming sequence or with the ra-
dio stations using selected shows. It
is the first time a company with
such well-established record indus-
try credentials has been allowed to
take over a slice of the British air-
waves.

For many observers, it is a sign of
the path down which the increasing-
ly deregulated radio market will be
allowed to go in future.

After several early years of
chronic instability, U.K. commercial
radio is enjoying a buoyant time.
This year, advertising revenues
from the existing commercial sta-
tions, still only numbering 48, ap-
proached $200 million, representing
a faster growth than any other me-
dia sector. Shares in the leading
stock-market-quoted radio compa-
nies are trading at an all-time high,
and the audiences these stations
draw have moved well ahead of the
BBC’s most popular channel, Radio
1

It is also the first time that the ra-
dio industry has offered a signifi-
cant portion of airtime on a day-to-
day basis to an outside company like
Virgin. Some of the larger stations
remain cautious about the project
and will not take Radio Radio’s pro-
gramming but are happy to get ex-
tra revenues from broadcasting the
national advertisements negotiated
with the Virgin package.

For Virgin, the venture is part of
Branson’s declared strategy of di-

versifying into new media, as the re-
turns from pure vinyl falter. The
planned expansion of U.K. radio of-
fers better opportunities than any
time in the past. Up to three nation-
al commercial channels and hun-
dreds of smaller, local stations are
scheduled under a light-touch Radio
Authority. The authority was sup-
posed to start work next year, but
the timetable has fallen by the way-

(Continued on next page)

BPI Gools Hardware-Lahel Conflict

U.K. Gov’t Calls For Mutual Cooperation

LONDON The U.K. hardware and
record industries must cooperate
with each other for their mutual ben-
efit instead of confronting each oth-
er. This point was emphasized here
by John Deacon, director general, at
the annual general meeting of the
British Phonographic Industry.

Admitting that the record industry
has faced major problems in its deal-
ings with the U.K. government be-
cause of the unfavorable public pro-
file presented by the industry as a
whole, Deacon said: “We've gone a
long way toward eradicating this
poor image by the way we have be-
haved in dealings with Westminster.

“But we must advise those in the
hardware business who really ought
to be our partners that there’s no
long-term advantage in adopting the
same cynical attitude displayed by
Amstrad chairman Alan Sugar when
the law lords gave their judgment in
May this year.”

The top judiciary decided that even
though advertisements for twin cas-
sette double-speed recorders may be
“deplorable and cynical,” they do not
break the law.

Said Deacon: “We can certainly be
forgiven for adopting a confronta-
tional stance in the face of Amstrad’s
attitude, but now we have to concen-
trate on achieving levels of coopera-
tion which will ensure we can co-exist
with hardware makers to our mutual
benefit.”

However, he admitted there was
little hope of ever reaching any un-
derstanding with the blank-tape com-

panies. “But even here we must do
what we can to moderate an appall-
ing situation. It remains BPI policy to
pursue the justice of the tape levy ar-
guments, and at least the govern-
ment is thinking again on this issue.
(Billboard, June 11].”

Deacon said that despite media re-
ports to the contrary, the U.K. record
industry at large did not fear the ad-
vent of DAT. “We welcome any via-
ble new medium. It means greater
consumer interest and increased
sales. But our worry is that blank
DAT might become the agent for an-
other surge in unrestrained domestic
copying.”

The BPI director general said that
a viable European industry was vital
“if we are to meet the twin threats of
a dominant Japanese hardware in-
dustry and powerful American soft-
ware interests. There are signs that
the U.K. influence, of which we have
been justifiably proud in recent
years, is beginning to fade just a little
in the world market and proper ex-
ploitation of the broadened domestic
base from 56 million people to 320
million in the unified European com-
munity of 1992 is of great impor-
tance.”

Peter Jamieson, chairman of BMG
Records U.K. and chairman elect of
BPI in place of Rob Dickins (who is
chairman of WEA U.K.), told the
meeting that he had a series of
“dreams,” including one in which the
British government “finally grasps
the fact that the U.K. record industry
is a world leader, a major creative in-

French Retail Webs Attempt To Rebuild

BY PHILIPPE CROCQ

PARIS As the French record in-
dustry enjoys a sales revival
sparked by lowered Value Added
Tax rates and tue lifting of the ban
on television advertising of prere-
corded music, attention here is fo-
cusing on the need to rebuild the na-
tionwide network of retail outlets
that largely disappeared during the
years of recession.

Says Guy Deluz, head of industry
group SNEP: “If we are to enjoy
the full benefit of these recent
changes, we have to reconstruct the
country’s dealer base.”

To this end, SNEP and indepen-
dent label body APPI recently
signed an agreement with the
French culture ministry calling for
a fund of some $5 million to be made
available to support new and exist-
ing retailers.

“The aim of the fund,” says De-
luz, “is to provide financial guaran-
tees to those who want to enter or
progress in the retail business. We
want the Intervention Fund For
Phonographic Distribution [FIDIP]
to revitalize the market, create new
employment in the retail sector, and
put at the public’s disposal the
whole diversity of modern music
production.”

Applications for subsidy are still
being considered, a process likely to
continue until late summer, so the
impact of the initiative cannot yet
be judged. But Deluz notes that fol-

lowing an industry upturn that has
seen grosses up 32% in the first
quarter of 1988, new stores are al-
ready beginning to appear.

Says Dominique Dafosse, secre-
tary general of the French retailers’
syndicate: “Since the beginning of
the year, more than 40 new record
shops have opened, among them
Atomium in Toulouse, Spliff in Cler-
mont-Ferrand, Vinyl in Montpellier,
and Danceteria in Paris.”

Most specialize in particular mu-
sical styles and concentrate on CD

or cassette product. Says Defosse:
“These new stores need help to suc-
ceed, and the syndicate has just set
up a centralized buying service to
provide them with product from
smaller labels and independent dis-
tributors. We also plan to stage na-
tional campaigns to focus public and
government attention on them.”
Meanwhile, leading French rec-
ord retailer FNAC, whose 24 outlets
account for 24% of national record
and tape sales, has opened a new
(Continued on next page)

dustry, manufacturer, and exporter,
and a standard bearer for intellectual
property throughout the world.

“I dream that they wake up and re-
alize they should be setting world
standards for the future in copyright
reform and influencing rather than
following Europe or the rest of the
world. I dream that the government
finally stops being mesmerized by
the red herrings, the dishonest lob-
bies, the guide-dog distractions, and
other tricks of those who pursue
short-term vested interests.”

Jamieson said he dreamed that
hardware manufacturers would fi-
nally realize that home-taping entice-
ment can ultimately only harm and
perhaps kill music. “It’s already af-
fecting the range of recording. It will
move on to quality next.”

And he dreamed that U.K. consum-
er societies realized they were wrong
in trying to protect the price of a
blank tape when all they really
achieved was pushing up the price of
the original recording to those who
are prepared to buy it.

“I dream, too, that broadcasters re-
alize and accept the substititional ef-
fect of airplay as well as the promo-
tional effect; that they grasp the op-
portunity of the greater proliferation
and quality of planned broadcasting
increases to ensure a quantum leap in
payments to [Phonographic Perfor-
mance Ltd.] for the ability to play in-
creased recorded music and so en-
sure that British music continues to
dominate the airwaves both in the
U.K. and around the world.”

Voting for new BPI council mem-
bers saw a shift away from major
record company representatives to
those in the independent sector. Both
Tim Bowen, a senior executive with
CBS UK., and Hein Van Der Ree, re-
cently appointed managing director
of Phonogram Records, failed to se-
cure seats on the council, while the
seven successful candidates were
Clive Banks, managing director of Is-
land Records; David Betteridge, MD
of Siren/10 Records; John Craig, Sa-
fari Records; Roy Eldridge, manag-
ing director, Chrysalis; Derek Green,
China Records; Martin Mills, Beg-
gars Banquet; and Tony Powell, MD
of MCA Records.
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EMI Exec: U.S., U.K. Pop Still The Top

But Quality Of Other European Product Improving

BY MIKE HENNESSEY

LONDON Is continental Europe-
an product now seriously challeng-
ing the Anglo-American domina-
tion of the world’s pop music
charts? Or is the “‘cultural imperi-
alism” of the U.S. and U.K. pop
repertoire being sustained by a
widespread prejudice against pro-
ductions originating in continental
Europe?

The answer to both questions is
an emphatic no, according to Don
Zimmermann, London-based presi-
dent of international marketing

‘We don’t look
at aband’s
passport when
we listen
to product’

for EMI.

Zimmermann agrees that it has
always been extremely hard for
Continental recordings to cross
over and break onto the U.S. and
U.K. charts. “But,” he says, “it is
also extremely hard for American
and British acts to break into their
own charts because the competi-
tion is so intense.”

Notwithstanding recent stories
that continental European pop is
at last beginning to compete seri-
ously with Anglo-American pro-
ductions, Zimmermann points out
that 95% of pop record sales come
from U.K. or U.S. repertoire.

On the other hand, Zimmermann
notes that production standards in
continental Europe are improving
all the time, making crossover
prospects more favorable. He cites
France's Guesch Patti and Germa-
ny's Herbert Groenemeyer as art-
ists who exemplify the new vitality
and viability of Continental reper-
toire.

“Everybody wants to break into
the U.S. charts because America
represents 40% of the world record
market,” says Zimmermann. “But
the important things, whether you
come from Mannheim, Marseille,
Manchester, or Minneapolis, are to
have a distinctive sound and a
good song. They have always been
the criteria, and nothing has
changed.”

The assertion sometimes made
in Continental A&R circles that
the U.K. and U.S. have deep, built-
in prejudices against Continental
product is rejected by Zimmer-
mann. “We don't look at a band’s
passport when we listen to prod-
uct,”” he says. “But in the past,
some Continental acts have made
the mistake of trying to be clones
of British or American artists.”

Zimmermann says DJs who take
a shine to a record and give it mas-
sive airplay can also trigger break-

Subscribe now!
Prices going up
July 1

outs of product from abroad. A
band can help its own cause by
touring a country at the same time
its record is released there, he
adds.

“Johnny Clegg, a South African
antiapartheid singer, sold 800,000
albums in France last year after
touring there, and there have since
been breakthroughs for him in oth-
er markets, such as the U.K., Ger-
many, and Holland,” Zimmermann
says.

“There can be other reasons
that cause acts to break in certain
countries and not in others. For ex-
ample, the video may be a big suc-
cess in one territory but make no
impact in another. Joe Cocker’s
first album for us broke first in
Germany, where it sold 400,000
units. Since then it has broken all
over the Continent, but not in the
U.K. It is currently up to 110,000
[unita sold] in Spain, where it was
launched just before Christmas.

“What I am saying is that the
criteria for making a break-
through in any territory are exact-
ly the same for English-speaking
acts as they are for Continental
artists.”

Zimmermann cites the German
group the Scorpions as a classic
example of a band that developed
its own distinctive sound and that
has consistently produced reper-
toire of high international poten-
tial.

“They sell extremely well in the
rest of the world on EMI. They
have a clear identity, not necessar-
ily a German identity, but an artis-
tic identity. That is the secret.”

Zimmermann says the prospects
for Continental repertoire to cross
over have been improved by the
deregulation of broadcasting in
Europe and by the fact that people
travel much more and are more

open-minded about other cultures.

He admits, though, that he has
some apprehension about the fate
of local repertoire as Europe
moves closer to the greater harmo-
nization and homogenization tar-
get set for 1992.

“The year 1992 will make Eu-
rope one giant marketplace, and
with this will come an increasing
acceptance [of the fact] that indi-
viduality and creativity can come
from any corner of that market-
place,” he says.

“There will be an increasing ten-
dency to produce repertoire for the
whole market, and this could have
a disadvantageous effect on local
repertoire. That would be a totally
undesirable byproduct.”’

European Enigma. Enigma Records seals an agreement with CGD Records for
the exclusive licensing of all Enigma product in ltaly. Pictured, from left, are
William Hein, president, Enigma Entertainment Corp.; Maurizio Cannici,
international director, CGD; and Laura Annik, international director, Enigma
Records.

Touchstone’s TPL Offers 16 Titles

U.K. DAT Label To Debut At Trade Show

BY NICK ROBERTSHAW

LONDON Britain’s first DAT-only
label, TPL Digital, is scheduled for
launch at the Assn. of Professional
Recording Studios 1988 exhibition
here Wednesday through Friday
(22-24) by duplication company
Touchstone.

Some 16 titles are available—nine
classical, three jazz, and four easy
listening—and should retail at
about $28.50 (Billboard, May 14).

No arrangements for overseas
distribution have been finalized, but
Touchstone chief Robin Barnes
says there has been interest from
both the U.S. and Far Eastern terri-
tories.

In Japan, the company is likely to
appoint two or three nonexclusive
distributors next month, and deals

MUSIC RETAIL SURGES IN FRANCE

(Continued from preceding page)

store in Parly 2, on the outskirts of-

Paris. In its first two months, this
outlet, which employs 14 staffers,
has grossed about $700,000, with
some 60% of sales coming from
CDs.

Among other developments, Vir-
gin will open a 3,000-square-meter
megastore in the Champs Elysees
this November, with other megas-
tores to follow. The 32-store Nugget
chain has this year opened four new
outlets in Cherbourg, Orleans, La
Rochelle, and Marseilles.

The chain accounts for 2.5% of na-

tional sales. Madison, a 16-store
chain accounting for 1.8% of the
French prerecorded music market,
has also opened four new stores this
year and has also modernized sever-
al existing outlets.

Unlike FNAC, which gives its in-
dividual outlets complete autonomy
and has no central buying policy,
Madison now manages its stores
centrally, a strategy that permits
highly competitive pricing. But the
chain bases its appeal on traditional
small-store values, with an empha-
sis on customer service and choice.

VIRGIN'S BRANSON BRANCHES INTO RADIO

(Continued from preceding page)

side because of pressure from other
government legislation.

The delay is being widely eriti-
cized by supporters of more sta-
tions. A recent government-commis-
sioned report indicates a strong de-
mand for new forms of music radio,
particularly contemporary specialty
and Afro-Caribbean as well as for
big band, jazz, and country.

Fans could have a long wait. A
joint venture between Radio- Lux-

embourg and Irish state broadcast-
er RTE to beam a longwave pop
channel into the U.K. from the Irish
Republic is bogged down in a dis-
pute over the transmitter site.
Pirate radio stations, expected to
spring up during the licensing de-
lay, are ruthlessly prosecuted by
government investigators. In the
absence of competitors, Virgin
could find itself enjoying a relative-
ly clear field for some time to come.

for Singapore, Hong Kong, and
elsewhere should be concluded at
about the same time. Inquiries from
the U.8. have largely concerned
DAT duplication, and a label deal
there is unlikely since much of the
repertoire licensed for TPL Digital
either originates in the U.S. or has
been acquired exclusive of U.S.
rights.

At press time, TPL’s packaging
plans were still uncertain. On-body
printing will be used, and reportedly
the company is examining the long-
term possibility of utilizing a dou-
ble-thickness CD-size jewel box in
which the tiny DAT tape is mount-
ed, a strategy that would sidestep
dealer racking problems and link
DAT to CD as a fellow member of
the digital sound carrier family.

At the APRS meet, TPL product
will be exhibited on the stand of
Playback, the first London retailer
to carry DAT product. Touchstone
director Gwyneth Barnes believes it
is only a matter of time before such
major U.K. retailers as Virgin and
Tower take an interest in prerecord-
ed DAT software. She adds, howev-

er, that the same applies to major
U.K. labels, though she expects
them to focus initially on back cata-
log rather than chart material.

Further TPL titles will be re-
leased later this year and will proba-
bly include pop repertoire from in-
dependent label sources. A catalog
of some 50 releases should be avail-
able before year's end, with distri-
bution through a specialty company
such as Pinnacle.

Industry controversy over the im-
plications of DAT has to some ex-
tent driven discussion among those
directly involved, but the Touch-
stone principals express puzzlement
at the anxieties voiced.

Barnes notes that current DAT
hardware is incapable of recording
digitally from a CD source and adds
that by buying a CD and making an
analog recording on a chrome tape,
consumers can already achieve
sound quality superior to that ob-
tainable from standard prerecorded
cassettes.

The company hopes to present its
views at a meeting of the British
Phonographic Industry here.

Zombha Zips

LONDON Zomba Music Publish-
ers has signed a deal to represent
all music publishing interests of
the Hollywood-based independent
movie maker Carolco Pictures, in
an extension of the U.K. firm’s in-
volvement in film and television
music. A further deal has been
concluded for the Tom Collins Mu-
sic country music catalog.

The agreement comes at a time
when Zomba is actively expanding
its publishing arm. Recent sign-
ings include Boys Wonder, Stone
Roses, Mammoth, and the catalog
of writer/producer Mike Chap-
man, while Jim Doyle, for 10 years
head of Elton John's Rocket Mu-
sic, has been brought in as general
manager.

Says Doyle: ‘“‘People are not

Up Garolco

fully aware of the extent and in-
ternational breadth of Zomba'’s ac-
tivities. I feel they are on course to
become one of the world’s premier
publishing operations.”

The success of the U.K. indie’s
publishing division is most evident
in the U.S. market, where at the
end of May it could claim 10 pub-
lished singles on the pop chart and
12 on the black music chart as well
as three Top 20 albums, from Def
Leppard, Poison, and Iron Maiden.
Zomba executive director Ralph
Simon notes: ‘“Over the past cou-
ple of years our policy of develop-
ing quality songwriters has borne
great fruit. We have purposely
concentrated heavily on America,
and this is our most successful pe-
riod to date in that market.”

Y]
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UNA EDICION
ESPECIAL DE BILLBOARD

PARA COMPLETA INFORMACION

. ;.,i" LOS ANGELES: Marv Fisher, Coordinador en E.U.
(213) 273-7040

MADRID: Fernando Salaverri, Coordinador en Espana
Rafael Revert, Informacion sobre anuncios
3\ Jose Ramon Pardo, Coordinador editorial en Espana
L, 011-34-1-532-8000
NUEVA YORK: Gene Smith, Associate Publisher
(212) 536-5002

A 7\ T 1 ()

VIVA ESPANA! La gran diversidad del

mundo musical espanol; su pujante indus-
tria; el auge en los medios de comunicacion
y la industria del entretenimiento casero; la
permanente influencia del pais en el mundo
de habla castellana. Esto y mucho mas lo
encontrara usted en la proxima edicion espe-
cial de Billboard sobre Espana, uno de los
paises con mayor crecimiento econémico en
el mundo.

Desde la tradicion de los artistas espanoles
surge ahora una nueva generacion de talento
rock que esta empezando a imponer su
musica en los mercados de Ameérica Latinay
Estados Unidos.

Talento que hace hits y la renovada capaci-
dad de los sellos discograficos espanoles,
empresarios, mangers, locales para concier-
tos, distribuidores, y estudios de grabacion
esta atrayendo gente de ambos lados del
Atlantico al primer pais turistico del mundo.
En un momento en que Esparna es mas parte
de Europa que nunca, el pais se prepara
también para celebrar los 500 arios del des-
cubrimiento de Ameérica por Cristébal Colon.
Sea parte de esta edicion espectacular, des-
tacando el desplazamiento de Esparna hacia
el centro del escenario musical internacional.
Su anuncio especial llegara a cientos de
miles de fieles lectores de Billboard en mas
de 100 paises. Le dara visibilidad y
exposicion internacional a su negocio,
talento y servicios.

FECHA DE PUBLICACION: SEPTIEMBRE 10

FECHA DE CIERRE EDITORIAL Y DE ANUN-
CIOS: JULIO 19 (en los Estados Unidos)
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CANADA

(Courtesy The Record) As of 6/20/88

|
> NIEDR\ PAN-EUROPEAN CHARTS o1
LN\

SINGLES 7

ALWAYS ON MY MIND PET SHOP BOYS EMI-MANHATTAN/CAPITAL HOT 100 SINGLES

BEDS ARE BURNING MIDNIGHT OIL  cOLUMBIA/CBS 1 THEME FROM S'EXPRESS S'EXPRESS RHYTHM KING/MUTE
SHATTERED DREAMS JOHNNY HATES JAZZ VIRGIN/A&M 4 GOT TO BE CERTAIN KYLE MINOGUE pwL

TOGETHER FOREVER RICK ASTLEY ARISTA/BMG 12 | YEKE YEKE MORY KANTE BARCLAY

3 STAY ON THESE ROADS A-HA WARNER BROS.
2 N'IMPORTE QUOI FLORENT PAGNY PHILIPS/PHONOGRAM
5

SHE'S LEAVING HOME/WITH A LITTLE HELP WET WET WET/BILLY
BRAGG CHILDLINE

I'M STLL SEARCHING GLASS TIGER CAPITOL/CAPITOL
ONE MORE TRY GEORGE MICHAEL coLumBIa/CBS
WISHING WELL TERENCE TRENT D'ARBY COLUMBIA/CBS

1
2
3
PINK CADILLAC NATALIE COLE CAPITOL/CAPITOL 4
5
6

SORNANU L WN~
—_ —_
\oxtmb“mmowm»—-

GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN JIVE/BMG 7 | & | BLUEMONDAY 1988 NEW ORDER FACTORYRECORDS
PUSHIT SALT-N-PEPA LONDON/POLYGRAM 8 9 | ELLA,ELLEL'A FRANCE GALL APACHE/WEA
11 LOVE CHANGES EVERYTHING HONEYMOON SUITE  WEA/WEA SN [REON | R SIMBONAN GARLIOLINNC LECCIES Sy DR AN
12 | 13 | ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 10 | NEW| IMNIN'ALU OFRA HAZA HED ARZI/GLOBESTYLE
EPIC/CBS 11 | 19 | SOMEWHERE (N MY HEART AZTEC CAMERA WwEA
13 | 19 | CIRCLE IN THE SAND BELINDA CARLISLE MCA/MCA 12 | 18 | LAGITANE FELIX GRAY EMI
14 | 18 | EVERYTHING YOUR HEART DESIRES DARYL HALL & JOHN OATES 13 | NEW | DOCTORIN’ THE TARDIS THE TIMELORDS KLF COMMUNICATIONS
I moA?ITSWBMGTo WITHOUT YOU FOREIGNER 14 | 11 | HEART PET SHOPBOYS PARLOPHONE
NUWANTRIOICIVEWI K (IR UARMEATER 15 | 7 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS
16 | 15 | ANGEL AEROSMITH WeEA/WEA TR
17 11 | ELECTRIC BLUE ICE HOUSE CHRYSALIS/MCA 16 14 | 'MNOT SCARED EIGHTH WONDER cBS
18 | NEW| BREAKAWAY BIGPIG A&m/AaM 17 | NEW| VOYAGE VOYAGE DESIRELESS CBSs
19 | NEW | NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX JIVE/BMG 18 | 17 | ALPHABET STREET PRINCE PAISLEY PARK
20 | NEW | THE VALLEY ROAD BRUCE HORNSBY & THE RANGE RCA/BMG 19 | NEw | ONE MORE TRY GEORGE MICHAEL EmiC
) . o . - ALBUMS 20 | NEW| I SHOULD BE SO LUCKY KYLIE MINOGUE pwi
©Copyright 1988, Billboard Publications, Inc. No part of this publication 1 1 | MIDNIGHT OIL DIESEL AND DUST COLUMBIA/CBS HOT 100 ALBUMS
may be reproduced, stored in any retrieval system, or transmitted, in any 2 5 | RICK ASTLEY WHENEVER YOU NEED SOMEONE  ARISTA/BMG 1 1 SADE STRONGER THAN PRIDE CBS
form or by any means, electronlc,_ mechamgal, .photocopymg, 'recording, 3 2 INXS KICK ATLANTIC/WEA 2 2 PRINCE LOVESEXY PAISLEY PARK
or otherwise, without the prior written permission of the publisher. 4 3 VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA/BMG g g TS o T S —
5 4 | GEORGE MICHAEL FAITH COLUMBIA/CBS 4 4 | SOUNDTRACK DIRTY DANCING RCA
: 6 | 7 | VARIOUS ARTISTS MORE DIRTY DANCING RCA/BMG 5 | 5 | SOUNDTRACK MORE DIRTY DANCING RCA
BRITAIN (Courtesy Music Week/Gallup) As of 6/18/88 7 | 8 | ROBERTPLANT NOW AND ZEN ESPARANZA/WEA 6 | 7 | STING ... NOTHING LIKE THE SUN A&m
This | Last 8 13 | VANHALEN OUB12 WARNER BROS/WEA 7 9 | FLEETWOOD MAC TANGO IN THE NIGHT wWARNER BROS
Week | Week| SINGLES 9 | 6 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 8 | 8 | HERBERT GROENEMEYER OF Em
1 4 DOCTORIN’ THE TARDIS THE TIMELORDS KLF COMMUNICATIONS TO cCOLUMBIA/CBS 9 6 SCORPIONS SAVAGE AMUSEMENT HARVEST
2 | NEW | | OWE YOU NOTHING BROS cas 10 | 11 | BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE o || 18 s i
WITH A . g
3 1 BRALG%TL(EMLDL/?«?E S LEAVING HOME  WET WET WET/BILLY 11 10 | BILLY OCEAN TEAR DOWN THESE WALLS JIVE/BMG 11 10 | IRON MAIDEN SEVENTH SON OF A SEVENTHSON Emi
4 | 24 | BOYS (SUMMERTIME LOVE) SABRINA (B1ZA/LONDON ol ;‘:::2‘332’::“‘;&:&"(3 AFTER MIDNIGHT e e 121§ 11 } TERENCE TRENT D/ARRY INTRODUCING THE HARDLINE
MELLENCAMP THE LON I MERCURY/
5 | 5 VOYATGE l\;énr,xcs (REMIX) DESIRELESS cBs POLYGRAM 13 | 12 | JOHNNY CLEGG & SAVUKA THIRD WORLD CHILD Emi
6 | 2 |6or 00 CERTAIN pr;?élTE MINOGUE pwL 14 |NEW | SADE STRONGER THAN PRIDE EPIC/CBS 14 | 20 | ROD STEWART OUT OF ORDER WARNER BROS
7o L 2R RWICDIWOR LD MAXI] 10 RECORDS 15 | 14 | GLASSTIGER DIAMOND SUN CAPITOL/CAPITOL 15 | 14 | GEORGE MICHAEL FAITH EP(C
SR § [SOMEWHEREUNIMY(HEARTEAZTE ClCAVER Ve A ’ 16 | 12 | SCORPIONS SAVAGE AMUSEMENT MERCURY/POLYGRAM 16 | 13 | RICK ASTLEY WHENEVER YOU NEED SOMEBODY RcA
9 | 12 | EVERYDAY S LIKE SUNDAY MORRISSEY HIS MASTER'S VOICE/EMI 17 | NEW | TRACY CHAPMAN  ELEKTRA ASYLUM/WEA 17 | NEW| WET WETWET POPPED IN SOULED OUT PRECIOUS/PHONOGRAM
10 | 8 | | SAWHIM STANDING THERE TIFFANY MCa 18 | 16 | PRINCE LOVESEXY PAISLEY PARK/WARNER BROS./WEA 18 | 17 | JUDAS PRIEST RAMITDOWN cas
11 | 19 | CHAINS OF LOVE (REMIX) ERASURE mUTE 19 | 20 | POISON OPEN UP AND SAY..AHH! ENIGMA/CAPITOL 19 | 19 | MICHAEL JACKSON BAD epic
12 7 MY ONE TEMPTATION MICA PARIS FOURTH & BROADWAY/ISLAND 20 19 | TIFFANY MCA/MCA 20 16 | RENAUD PUTAIN DE CAMION VIRGIN
13 | 6 | CIRCLEIN THE SAND BELINDA CARLISLE VIRGIN T ey | — | — -
14 11 | GIVE A LITTLE LOVE ASWAD MANGO/ISLAND . = = .
Courtesy Der Musikmarkt) As of 6/13/88 Courtesy Australian Music Report) As of 6/20/88
15 | 23 | DON'T CALL ME BABY VOICE OF THE BEEHIVE FFRR/LONDON WEST GERMANY ¢ Y ) AUSTRALIA « Y Rt
16 | 33 | TRIBUTE (RIGHT ON) THE PASADENAS c8s SINGLES SINGLES
17 10 | PERFECT FAIRGROUND ATTRACTION RCA 1 1 ELLA ELLE L'A FRANCE GALL Wwea 1 2 WHAT A WONDERFUL WORLD LOUIS ARMSTRONG A&M
18 | 9 | CHECK THIS OUT L.A.MIX BREAKOUT/A&M 2 2 | THEME FROM S'EXPRESS S'EXPRESS RHYTHM KING 2 1 | THEFLAME CHEAPTRICK EPIC
19 | NEW | THE TWIST (YO, TWIST) FAT BOYS TIN PAN APPLE/URBAN/POLYDOR 3 | 4 | BLUE MONDAY 1988 NEW ORDER ROUGH TRADE 3 | 6 | IWANTYOU BACK BANANARAMA LIBERATION
20 | NEW | LUCRETIAMY REFLECTION THE SISTERS OF MERCY  MERCIFUL 4 | NEW| IMNIN'ALU OFRA HAZA TELDEC ‘; ‘; f’SI'NTKT'cNAgN):(’:‘E D:’f: %FCT(;‘EEB" MICHAEL BOLTON css
RELEASE/WEA ILL N Ll L| MANHATTAN
21 | 36 | DON'T BLAME IT ON THE GIRL/WAP-BAM-BOOGIE MATT BIANCO ‘: 130 ;:;izs(:mmogzy (K::';:’SEN(?::;::IWriLZCA)NOME 6 | 13 | BLUE MONDAY 1988 NEW ORDER FACTORY
WEA ) 7 | 3 | GETOUTTA MYDREAMS, GET INTO MY CAR BILLY OCEAN
22 18 | ANOTHER WEEKEND FIVE STAR TENT/RCA 7 7 THE RACE YELLO FONTANA/PHONOGRAM LIBERATION
23 | 13 | THEKING OF ROCK 'N ROLL PREFAB SPROUT KITCHENWARE 8 | 6 | 'MNOTSCARED EIGHT WONDER cBS 8 | 9 | LOVEIS ABRIDGE LITTLE RIVERBAND MCA
24 | 14 | OHPATTI (DON'T FEEL SORRY FOR LOVERBOY) SCRITTI POLITTI 9 | 5 | PINKCADILLAC NATALIE COLE cOLUmBIA 9 | 5 | WHEN WILL) BE FAMOUS? BROS GBS
25 | 37 vou\ms\;: PLACED A CHILL IN MY HEART EURYTHMICS RC 10| 9 | WASSOLLDAS? HERBERT GROTOENEMEYER tw SR ol PR NG ATI GRS
A 11 [ 17 | GOT TOBE CERTAIN KYLIE MINOGUE PwL 11 | 8 | COULD'VEBEEN TIFFANY MmCA
26 | NEW | THE BLOOD THAT MOVES THE BODY A-HA WARNER BROS. 12 | 15 | DROP THE BOY BROS cBS
b 12 8 HEART PET SHOP BOYS PARLOPHONE
27 17 | DON'T GO HOTHOUSE FLOWERS FFRR/LONDON 13 11 | TELLITTO MY HEART TAYLORDAYNE ARISTA
3 13 | 11 | MYBEDISTOO BIG BLUE SYSTEM HANSA
28 | NEW | CAR WASH/IS IT LOVER YOU'RE AFTER ROSE ROYCE MCA 14 | 14 | BREAKAWAY BIG PIG WHITE LABEL
29 35 | PARADISE (REMIX) SADE EPIC 14 15 | FLAMES OF LOVE FANCY METRONOME
15 |NEW| GIMME HOPE JO'ANNA EDDY GRANT PARLOPHONE 15 [ NEW[ | SAW HIM STANDING THERE TIFFANY mCA
30 | NEW | BREAKFAST INBED UB40 & CHRISSIE HYNDE DEP H 16 12 | WONDERFUL LIFE BLACK A&M
INTERNATIONAL/VIRGIN 163 || 06 1 MAME RS EEAIERE ME0E M 17 | 20 | ALPHABET STREET PRINCE PAISLEY PARK
1% [RLCR I JLOVEIWIECIS AVERTHEXD AV TN Bl Ol O R L RN JHEYMEIHEARTACHERKIMIWILDERIMCA 18 | NEW | ENDLESS SUMMER NIGHTS RICHARD MARX MANHATTAN
32 |NEW | THERE'S MORE TO LOVE THE COMMUNARDS tONDON 18 | 18 | GIRLFRIEND PEBBLES MCA 19 18 | HEART PETSHOP BOYS PARLOPHONE
33 | 22 | LOSTINYOU ROD STEWART WARNER BROS. 19 [ 12 ! PROVE YOURLOVE TAYLORDAYNE ARISTA 20 | 16 | | FOUND SOMEONE CHER GEFFEN
34 2EO BLUE MOND':)V 1988( NEEW ORDER F;CTOR; COLLNS 20 | 20 | PUSHIT SALT-N-PEPA METRONOME ALBUMS
35 | NEW | IN THE AIR TONIGHT (BEN LIEBRAND REMIX) PHIL COLLINS VIRGIN ALBUMS
36 | 27 | THEME FROM S'XPRESS S'XPRESS RHYTHM KING/MUTE | | HERBERT GROENEMEYER OF Em ! . OR'?,','E%A‘N?TL% RICTURESCUNDIRACKICCODIMORNING
37 |NEW| WHAT YOU SEEIS... GLEN GOLDSMITH REPRODUCTION/RCA 2 | SOUNDTRACK DIRTY DANCING RCA/ARIOLA 2 5 | BANANARAMA WOW! LIBERATION
38 | NEW | TOUGHER THAN THE REST BRUCE SPRINGSTEEN cCBS 3 2 | TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
. 3 | SOUNDTRACK MORE DIRTY DANCING RCA
39 | 31 | PMREAL JAMESBROWN SCOTTIBROS. a PRINCE LOVESEXY PAISLEY PAR ACCORDING TO cBs
40 | 40 | TELLME NICK KAMEN WEA 5 | SADE STRONGER THA’: PR‘I'D;:‘ " 3 | SOUNDTRACK TOUROF DUTY css
ALBUMS S 6 | BIGPIG BONK wHITE
1 | 1 | VARIOUS NIGHTFLITE cas 5 | AHA STAYON THESE ROADS WARNER BROS 8 | PRINCE LOVESEXY PAISLEY PARK
2 | NEW| HOTHOUSE FLOWERS PEOPLE LONDON 6 | SCORPIONS SAVAGE AMUSEMENT HARVEST 7 | RICK ASTLEY WHENEVER YOU NEED SOMEBODY RCA
3 2 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 8 | BROS PUSH c8s 15 | KATE CEBERANO & WENDY MATTHEWS YOU'VE ALWAYS GOT THE
4 | 5 | BELINDACARLISLE HEAVENONEARTH VIRGIN 14 | JUDAS PRIEST RAMITDOWN c8s BLUES asC
5 | 4 | VARIOUS MOTOWN DANCE PARTY MOTOWN 9 | MUENCHENER FREIHEIT FANTASIE CBS 10 | LITTLE RIVER BAND MONSOON mCA
6 6 | ORIGINAL SOUNDTRACK DIRTY DANCING (OST) RCA 10 | ERASURE THE INNOCENTS MUTE 9 | THEROCKMELONS TALES OF THE CITY TRUETONE
7 | 3 | WETWETWET POPPED IN SOULED OUT PRECIOUS/PHONOGRAM 15 | BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE 3 || VIAALS? WIARN Qe
8 |NEW | SCRITTIPOLITTI PROVISION VIRGIN e 19 | JOHNDENVER HIGHER GROUND RCa
9 | 8 | SADE STRONGER THANPRIDE E£pC 12 | IRON MAIDEN SEVENTH SON OF A SEVENTH SON EMI 20 | TRACY CHAPMAN  ELEKTRA
10 7 ORIGINAL SOUNDTRACK MORE DIRTY DANCING RCA 11 | DIE AERZTE DAS IST NICHT DIE GANZE WAHRHEIT ... cBs 11 | JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE MERCURY
11 | 11 | BROS PUSH css 15 | 13 | CHRIS NORMAN HITS FROM THE HEART HANSA 15 | 16 '53805 PUSE ces .
12 | NEW | STATUS QUO AIN'T COMPLAINING VERTIGO/PHONOGRAM 16 | 20 | RODSTEWART OUT OF ORDER WARNER BROS. Al IV et zg:‘SE'NSUSZCF:OOM
L3 RS EWHITNEHOUSTONIRWEITTIENARISTA 71 U8 | SULIY oo MOUAING(LINE UHIIENR) 200 18 | NEW | BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE
14 | 10 | AZTEC CAMERA LOVE WARNERBROS. 18 | 17 | MICHAEL JACKSON BAD EPiC RCA
15 | 25 | CLIMIE FISHER EVERYTHING EMI 19 | 16 | TINATURNER TINA LIVE INEUROPE CcAPITOL 19 | 13 | SOUNDTRACK MORE DIRTY DANCING RCA
16 | 22 | ERASURE THE INNOCENTS MUTE 20 | NEW | GERRY RAFFERTY NORTH & SOUTH POLYDOR 20 | 17 | ICEHOUSE MAN OF COLOURS REGULAR
17 | NEW | VARIOUS THE HITS OF HOUSE ARE HERE K TEL ———t — — - -
18 | 14 | FAIRGROUND ATTRACTION THE FIRST OF A MILLION KISSES RCA JAPAN (Courtesy Music Labo) As of 6/13/88 NETHERLANDS (Courtesy Stichting Nedertandse Top 40) As of 6/9/88
19 | 16 | FOSTER & ALLEN REMEMBER YOU'RE MINE STYLUS SINGLES T | SINGLES
20 | 19 | HEART HEART Cpirol 1 | NEW| FU-JITSU SHIZUKA KUDO PONY/CANYON/YAMAHA/FUII/PACIFIC 1 | 1 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS
21 | 17 | ALEXANDER O'NEAL HEARSAY TABU '
22 12 | THE CHRISTIANS THE CHRISTIANS ISLAND 2 1 TATTOO AKINA NAKAMOR! WARNER/PIONEER/MC CABIN MERCURY
ous S MIX 2 3 2 NEVER CHANGE TSUYOSHI NAGABUCHI TOSHIBA/EMI/YAMAHA 2 2 THEME FROM S'EXPRESS S'EXPRESS RHYTHMKING
2 R S HIOUSREDTE SIXLES 4 | 3 | DAKISHIMETE TONIGHT TOSHIHIKO TAHARA 3 | 6 | DIRTYDIANA MICHAEL JACKSON EPIC
24 | 13 | RODSTEWART OUT OF ORDER WARNER BROS. PONY/CANYON/JOHNNYS 4 5 | DIVINE EMOTIONS NARADA REPRISE
25 | NEW | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 5 6 | TENSHI NO YUBISAKI TOMOMI NISHIMURA TOSHIBA/EMI/GEIEI/NTV M 5 4 | TOMORROW PEOPLE ZIGGY MARLEY VIRGIN
26 30 | VARIOUS TSOP THE SOUND OF PHILADELPHIA K-TEL 6 5 CGIRL YUIASAKA HUMMING BIRD/NICHION/ROPPONGI ONGAKU 6 3 EVERYWHERE FLEETWOOD MAC WARNER BROS.
27 | 27 | VARIOUS NOW THAT'S WHAT | CALL MUSIC 11 EMI/VIRGIN/POLYGRAM 7 4 | KOISHITATTE "JéNél/ MISATO WATANABE 7 | NEW| BLUE MONDAY 1988 NEW ORDER FACTORY
28 | 23 | BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE ERIC S ONYNICHION SCNCERIM 8 |NEW| FAST CAR TRACY CHAPMAN ELEKTI
RCA 8 9 ICHIOKU NO SMILE NORIKO SAKAI VICTOR/SUN MUSIC 9 | NEW | PERFECT FAIRGROUND ATTRACLTIKOZA o
29 | 24 | OMD THE BEST OF OMD VIRGIN 9 8 BEACH TIME TUBU CBS/SONY/GUANBARU/BEING 10 8 BAMBOLEO GIPSY KINGS DURECO
30 18 | PRINCE LOVESEXY PAISLEY PARK 10 | NEW| NO NAMISHIMADA COLUMBIA/VARNING ALBUMS
31 | 20 | VANHALEN OUB12 WARNERBROS ALBUMS ) 1 | 2 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS
32 | 26 | DEBBIE GIBSON OUT OF THE BLUE ATLANTIC 1 1 | MISATO WATANABE RIBBON EPIC/SONY 2 1 | PRINCE LOVESEXY WARNERBROS
33 | 21 | RUN-D.M.C. TOUGHER THAN LEATHER PROFILE/LONDON 2 | NEW| YUIASAKA CANDID GIRL HUMMING BIRD 3 4 | STING ... NOTHING LIKE THE SUN POLYDOR
34 | 29 | MICHAEL JACKSON BAD Epic 3 | 3 | ANRI BOOGIE WOOGIE MAINLAND  FORLIFE 4 | 3 | TOTO THESEVENTHONE cBS
35 | 31 | PETSHOPBOYS ACTUALLY PARLOPHONE 4 | 2 | TUBU BEACHTIME cBS/SONY - 5 | 5 | SADE STRONGER THAN PRIDE cBs
36 | 34 | PREFAB SPROUT FROM LANGLEY PARK TO MEMPHIS 5 | 4 | SEIKOMATSUDA CITRON CBS/SONY 6 | 6 | AHA STAY ON THESE ROADS WARNER BROS
KITCHENWARE/CBS 6 5 | AYUMI NAKAMURA INNOCENT TEARS HUMMING BIRD 7 | NEW| TRACY CHAPMAN  ELECTRA
37 | NEW | GEORGE MICHAEL FAITH EPC 7 6 A-HA STAY ON THESE ROADS WARNER/PIONEER 8 [ NEW| THE EAGLES THE LEGEND Of THE EAGLES WARNER BROS
38 | NEW | BOOGIE DOWN PRODUCTIONS BY ALL MEANS NECESSARY JIVE 8 7 BOOWY LAST GIGS TOSHIBA/EM! 9 9 VARIOUS HET BESTE DE TOP 40, DE HITS VAN NU  EVA
39 | 40 | VARIOUS BACK ON THE ROAD sTYLUS 9 8 BOZ SCAGGS OTHER ROADS CBS/SONY 10 7 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE
40 | 35 | ASWAD DISTANT THUNDER MANGO/ISLAND 10 | NEW | KIYOMISUZUKI COTTON EPIC/SONY ACCORDING TO cBs
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BRIEFS

DAVID BENDETH is BMG Music
Canada’s new A&R director. He
used to record for the label.

DONNA STEVENS, well known
for her 13 years of work at Concert
Productions International, has
joined Coca-Cola Ltd. as music pro-
motions manager. She will serve
as the liaison between CPI and
Coca-Cola. The two companies re-
cently entered into a major spon-
sorship deal many say is the larg-
est such deal to date in Canada.

PETER PARRISH, VP of market-
ing for Sound Insight Ltd., which
controls the A&A Records & Tapes
chain, has been upped to senior
VP, sales and marketing. He as-
sumes responsibility for all A&A
retail sales, marketing, and promo-
tional activities. The retail store
SUpervisory group now reports to
him. A&A is a 200-plus-store chain.

cIRN-FM Edmonton, Alberta, a
country station, has been sold to
Shaw Cablesystems of Edmonton.
Federal approval of the deal was
given May 27 by the Canadian Ra-
dio-television and Telecommunica-
tions Commission, which said the
deal will provide significant bene-
fits for the community and for
country music.

THE BEST AVAILABLE Seating
Service, the largest ticket sales
outfit in Canada, has begun oper-
ating in Mac’s Milk convenience
stores in southern Ontario. Some
50 outlets are planned. BASS sells
tickets for most major Ontario con-
certs.

WALLY CROUTER HAS BEEN
the morning man for 40 years at
CFRB-AM Toronto, and he is go-
ing to be there another five years
at least. Crouter recently signed a
new deal, says Standard Broad-
casting, the station’s owner. The
terms weren’t announced, but
Crouter got a Porsche for signing,
so it’s likely a fair bit above mini-
mum wage.

SPEAKING OF Standard, the
May 26 hearing for its prime FM
outlet, CKFM-FM Toronto, has
been put off until July 13. The sta-
tion is facing a federal broadcast
regulator session in a rare show-
cause hearing to determine if it
should lose its license for failing to
play enough songs that are not
hits. Earlier, the CRTC found that
CKFM had violated the federally
regulated hit-to-nonhit ratio.

Maple Briefs features short items
on the Canadian music industry.
Information should be sent to
Kirk LaPointe, 88 Hamilton Ave.
N., Ottawa, Ontario, Canada K1Y
1BS.

MuchMusic suffers a

setback at a meeting

of cable TV operators
... See page 54

Report Lauds Regulation & Native Talent

BY KIRK LaPOINTE

OTTAWA Radio regulation should
continue its tough stance and the
broadecast industry should do more
to support Canadian talent and re-
cordings, says a major report by
the influential House of Commons
communications and culture com-
mittee.

In a report that took two years
to complete and includes 143 reec-
ommendations, the all-party com-
mittee of Members of Parliament
advises the Conservative govern-
ment to maintain stringent radio
rules and strengthen the capacity
of the publicly owned Canadian
Broadcasting Corp. radio net-
works.

Communications Minister Flora
MacDonald has indicated that the
long-awaited report, which she
prolonged last year by expanding
the committee’s study mandate,
will help influence her impending
reform of the Broadcasting Act.

Among the recommendations in
the June 9 report:

e That Canadian content re-
quirements be maintained, with
firm application of the require-
ments through the programming
day.

e That the broadcast regulator
require private radio broadcasters
to increase their financing of the
Foundation to Assist Canadian
Talent on Record/Canadian Talent

Library and its French-language
equivalent, MusicAction.

e That the government expand
its current $25-million, five-year
Sound Recording Development
Program to include greater assis-
tance for such forms of music as
jazz, classical,

bert study in terms of scope.

The committee says it agrees
with the regulator that AM and
FM radio should be different. FM
stations should be licensed to play
only one type of music, the com-
mittee says. About its only call for
less regulation is
in the area of

ethnic, and other
“minority”’ types
of music.

e That an ‘‘in-
tegrated strate-
gy’’’ be estab-
lished by govern-
ment for the
financing and de-
velopment of Ca-
nadian record

An ‘integrated
strategy’ to
develop Canadian
record companies
is recommended

foreground pro-
gramming. The
committee says
that blanket re-
quirements for
all FM stations in
foreground pro-
gramming

should be
dropped; instead,

companies.

o That the reg-
ulator restore its requirement that
French-language stations must
play 65% French-language vocal
music (the current level is 55%).

e That the government impose a
5% tax on the sale of videocas-
settes to offset the cost of produc-
ing an increasing number of origi-
nal Canadian television programs
(a proposal made previously,
which the committee wholeheart-
edly supports).

The committee study of the
broadcast industry is the most
comprehensive ever undertaken
by parliamentarians and rivals
only the 1986 Caplan-Sauvgeau re-
port and the 1982 Applebaum-He-

the regulator
should examine
“local circumstances of the sta-
tion”” and decide just how much
foreground it should require.

The committee, like most others
in the country, says that Canadian
radio networking and syndication
should be strongly encouraged.
Regulatory policies should “pre-
vent excessive reliance on syndi-
cated foreign programming.”

This is not the first time that the
government has been urged to tax
videocassettes. The Caplan-Sauve-
geau report did the same thing,
but such taxation is highly unpop-
ular. With the government head-
ing toward an election in the next
year, perhaps even this fall, the

‘Dirty Dancing’ Disk Keeps On Rolling

Soundtrack, ‘Jubilee’ Top CRIA Cert List For May

OTTAWA The “Dirty Dancing”
soundtrack continues to sashay up
a storm at retail, moving past the
eight-time-platinum mark in May
in Canada, the Canadian Record-
ing Industry Assn. reports.

The album has been steadily

garnering certifications each
month recently, and with the re-
lease of the film on video, the sales
tally should keep rolling on well
past the current 800,000-plus level.

CRIA says there were 26 certi-
fied recordings in May. Only

OTTAWA The reformed Copy-
right Act was given royal assent
June 8 in the Canadian Senate and
officially proclaimed as law the
same day, paving the way for ne-
gotiations between record compa-
nies and composers and publishers
to revamp the compulsory me-
chanical rate.

Record firms and composers
and publishers were scheduled at
press time to huddle June 16 in To-
ronto to work toward the upgrad-
ing of the current two-cents-a-
song compulsory mechanical rate.

“I'm hopeful we'll have few dif-
ferences and be able to work
something out right away,” says
Brian Robertson of the Canadian
Recording Industry Assn., the
trade group that represents re-
cording companies. “I cannot for-
see any problems in reaching a
new rate.”

Gopyright Act Opens Door
For New Mechanical Rates

Paul Berry, head of the Canadi-
an Music Publishers Assn. and Ca-
nadian Musical Reproduction
Rights Agency Ltd., could not be
reached for comment. He was to
meet Robertson in Toronto.

About two years ago, the two
sides in the matter sat down vol-
untarily and worked out a new
deal that would have seen the rate
increase to more than five cents
over a period of a few years. But,
when they sought federal legal ad-
vice on the deal, they were told
that any formal deal would consti-
tute price fixing and could be sub-
ject to prosecution by federal anti-
combines officials. They ceased
talks as a result and have been
awaiting the introduction and pas-
sage of a bill on copyright to give
them the go-ahead to resume dis-
cussions and reach a deal.

KIRK La POINTE

“Dirty Dancing” and John Cougar
Mellencamp’s ‘“The Lonesome Ju-
bilee,” which moved past six times
platinum, were in the certification
stratosphere, however. Many of
the releases certified were gold or
platinum; there were only six
multiplatinum albums.

It was not a banner month for
Canadian music. Only two Canadi-
an records were certified—Marjo’s
“Celle Qui Va,” which went double
platinum, and ‘“Merci Felix” by Jo-
anne Blouin, which went gold.

Going platinum in the month
were two U2 releases, “Under The
Blood Red Sky,” and ‘““Wide
Awake In America.” The “World-
wide Live” release by Scorpions,
Iron Maiden’s “Seventh Son Of A
Seventh Son,” and Def Leppard’s
“High And Dry”’ gave metal a
prominent platinum role. Also go-
ing past the 100,000-sales mark
were Midnight Oil’s chart-topping
“Diesel And Dust,” Billy Ocean’s
‘“Tear Down These Walls,” and Sa-
mantha Fox’s self-titled release.

Going gold in May: “Ma Verite”
by Nana Mouskouri; “Open Up
And Say Ahh” by Poison; “Scenes
From The South’” by Bruce
Hornsby & the Range; and the U2,
Ocean, Iron Maiden, and Def Lep-
pard releases.

These singles were certified
gold in the month: Ocean’s “Get
Outta My Dreams, Get Into My
Car,” Salt-N-Pepa’s “Push It,” and
Rick Astley’s “Never Gonna Give
You Up.” KIRK LaPOINTE

idea is not expected to be endorsed
very soon.

On the CBC, the committee gen-
erally wants the Conservatives to
restore what has been eroded fi-
nancially since the goverment took
office in late 1984.

It also wants the CBC to com-
plete its program of replacing pri-
vate affiliated stations with its
own transmitters. Affiliates nor-
mally carry only about 20% of CBC
programming. Cable rules should
be changed to give CBC priority
carriage on cable radio, the com-
mittee says.

But, if the MPs criticize the gov-
ernment for failing to keep CBC as
strong as it should be, the publicly
owned network doesn’t escape
criticism, either.

The committee wants CBC to
‘“‘pursue a more active and inte-
grated policy of support for both
Canadian musical composition and
performance, encompassing both
popular and serious music.”’ It
should strengthen its role in
broadcasting drama and perform-
ing-arts programming and more
vigorously provide news coverage
of Canadian arts activity.

Most importantly, however, the
committee says the CBC should be
required to meet the higher Cana-
dian content requirements private
stations meet. It should also assist
and promote talent and perform-
ers in all regions of the country,
not just the major centers of To-
ronto, Montreal, and Vancouver,
British Columbia.

The MPs note that private radio
had total revenues of $624.5 mil-
lion in 1986, and while the industry
is undergoing ““a difficult period of
transition to which policy and reg-
ulation should be responsive,” ra-
dio is still going to make money in
Canada. There should be a trade-
off of fulfilling “public responsi-
bilities in return for the use of pub-
licly-owned radio frequencies,” the
committee reports.

On the issue of copyright, the
committee calls for an exemption
in legislation to all broadcasters to
make so-called “ephemeral record-
ings” comply with regulations for
time-zone requirements, archival
purposes, or the prerecording of
works for later transmission.

re: ACTION!

That's what you'll get
when you advertise in

ACTIONNART

¢ 5

the Billboard Classified.
Call toll free (800) 223-
7524, NY residents dial
(212) 764-7388.
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SPECIAL ISSUES

IN THIS SECTION

SPOTLIGHT ISSUE AD DEADLINE

ﬂ'wsuam:ns

DANCE July 23 e Breakthrough '88 June 28
AND e Majors & Indies
NEW ® Remixers
MUSIC -
o U.K. View
RHINO July 23 e The Rhino Story June 28
RECORDS e Talent
10TH ¢ Label Services
ANNIVERSARY e Rhino Video
e Rampage Label
FOCUS July 30 e Retailing July 5
ON e Video Labels
CHILDREN'S e Producers ; 2 . -
ENTERTAINMENT ® New Product A La Mode. Sire group Depeche Mode receives gold certification for its “Music For The Masses” album. Shown, from
e Records & Tapes left, are Depeche Mode members Alan Wilder, Martin Gore, David Gahan, and Andy Fletcher; Daniel Miller, producer; and
Lenny Waronker, president, Warner Bros. Records.
7TH Aug 13 e Countdown '88 July 19
ANNUAL e Distribution
VvSDA e Sell-through
CONVENTION e Hardware
e Programming
e Software Trends
HORROR Sept 3 e Retailing Tips Aug 19
VIDEO Sept 10 e Programming Trends Aug 26
Sept 17 o New Product Sept 1
Sept 24 e Special Promotions Sept 9

WHY THEY ARE SPECIAL:

o DANCE & NEW MUSIC toasts New York’s New Music Seminar
summer classic, July 16-23, with a look at the big beats domi-
nating today's dance market, along with this year's freshest,
creative talent rocking the new music arena. Bonus distribu-
tion at the New Music Seminar.

¢ RHINO RECORDS 10TH ANNIVERSARY special, also tied into
the NMS, will be the talk of the town when it hits the conven-
tion floor. This issue definitely lives up to Rhino's unique self-
image, while providing comic relief for sardined seminarians.

o CHILDREN'S ENTERTAINMENT takes its annual giant step into
the broadening children’s audio/video market for a closer look
at retailing and programming trends.

e VSDA '88 in Las Vegas is the “magnet in the desert” that
draws the world's video vanguard a year closer toward the
brilliant future of home entertainment. For retailers, Bill-
board's VSDA issue is the annual stage for serious players.

o SEPTEMBER IS ‘HORROR VIDEO MONTH,’ and each week of the
month a specially crafted, strategically placed Horror Video
column will spotlight the latest developments in this ongoing
genre. Each column will be devoted exclusively to a different
aspect of the horror phenomenon, and while it's not meant to
frighten, it will enlighten all dedicated merchants of mayhem.

e COMING ATTRACTIONS: NASHVILLE & MEMPHIS ROCKS,
VIVA ESPANA, DIR 15TH ANNIVERSARY, COMPACT DISK.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Karen O'Callaghan,

Ken Karp, Norm Berkowitz. (212) 764-7300 or (212) 536-5018.
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 27 3-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.

w4k %%k k%% xRESERVE SPACE TODAY W ks sk sk sk ke k%
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Van The Man. Legendary pianist Van Cliburn meets with
BMG Classics executives at a special tea hosted by the
label. Shown, from left, are Cliburn; Michael Emmerson,
president, BMG Classics; John Pfeiffer, executive
producer, RCA Victor Red Seal; and Peter Elliott, senior
director, sales and marketing, U.S.

The Top Stops Here. ZZ Top initiates a $1 million fund-
raising drive for the Clarksdale, Miss., Delta Blues
Museum. Pictured, from left, are ZZ Top members Dusty
Hill, Frank Beard, and Billy Gibbons.

ia
E 3

e

m‘% ;

Academy Ascendancy. Mike
Greene, center, becomes permanent
president of the National Academy of
Recording Arts and Sciences. Shown,
from left, are Clive Davis, president,
Arista Records; Greene; and Al
Schlesinger, chairman cf the board.
NARAS.

Pebbles’ People. MCA exacutives present Pebbles with the gold certification
for her self-titled debut album. Shown, from left, are Jheryl Busby, executive VP,
talent acquisition and president, black music; Louil Silas Jr., senior VP, A&R/
black music; Richard Palmese, executive VP, marketing and promotion; Pebbles;
and Myron Roth, president, MCA Records.
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a tribute to

thursday evening

JULY 14 1988

century plaza botel
los angeles, california

special guest commentator:

Do Richies

>

HONORARY CO-CHAIRMEN
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G e S

TRIBUTE JOURNAL RATES

Bbaskar Menon Mo Ostin

. / . EMI Music Worldwide Warner Bros. Records
Please check appropriate selection DIRER I IR
OBack Cover ... .. $15,000.00 [Silver Page... ...... .. .$2,000.00 Diawid Berman
Uinside Covers. . §10,000.00 O White Page ..... ... ... $1,500.00 Capitol Records, Inc
OPlatinum Page .§ 5,000.00 (1One-Half Page ..... .. . §1,000.00 NATIONAL CAMI;/:’IG/\;/C”AIRMAN

1734 1734 ; / Jerry are
OGold Page ...... $ 3,000.00 8% x5%"(vertical) polirry sarel
LOne-Quarter Page ....5 600.00
4%" x §%" (vertical) Proceeds to be used for capital projects af the City of Hope National Pilot Medical Center

Printer’s deadline for AD COPY—jJune 23, 1988

IMPORTANT: Finished page size is 8%" wide (borizontal) GENTLEMEN:

Please reserve the following for the JOE SMITH Tribute Dinner:

by 11" bigh (vertical). Add /s" for bleed areas. INNER CIRCLE (Preferred Seating)
Please Printor Type Date ___Table(s) (10 persons per table) or places
Contribution: 56,000 per table of ten—S5S600 per person
Company GENERAL RESERVATIONS
Person Table(s) (10 persons per table) or places
Contribution: $§3,500 per table of ten—S5350 per person
Address I cannot attend the Dinner, but please [ist me as a contributor:
(Check one) ) Founder (§1,500) [ Patron ($§1,000) U Sponsor ($500)
City State Zip UJ CHECK ENCLOSED FOR § O PLEASE SEND BILL
(Flease print or lype)
Authorized by Title Telephone #___ COMPANY
O Check Enclosed O Please Send Bill Y
ADDRESS
My Ad Copy Should Read :
CITY STATE____ ZIP
PHONE -

KINDLY MAKE CHECK PAYABLE TO THE CITY OF HOPE
MAILTO: Joe Smith Tribute—c/0 City of Hope
208 W 8th Street, Los Angeles, California 90014

Make checks payableto Cityof Hope
MAILTO: JoeSmith Tribute—c/o Cityof Hope
208 West 8th Street, Los Angeles, California 900!4

Establishing the JOE SMITH Researcs Fellowship at the City of Hope
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A New Leaf. BM! honors the American Composers Alfiance in its 50th

anniversary year at the ACA'’s Laurel Leaf Award reception. Shown, from left,

are Rosalie Calabrese, executive director, ACA; Eleanor Cory, president, ACA;

Frances W. Preston, president and CEQ, BMI; and Dr. Barbara Petersen,

assistant VP, concert music, BM3.
AC/DCerts. Atlantic act AC/DC meets with label chairman Ahmet M. Ertegun
to receive the gold and platinum certification for its ““Blow Up Your Video™
album. Pictured, from left, are Ertegun and AC/DC members Angus Young, Cliff
Williams, Brian Johnson, Stevie Young, and Cliff Wright.

Spirit Of Hope. Joe Smith, president and chief executive officer of Capitol
Industries-EMI Inc., is named the recipient of the City Of Hope Spirit Of Life Music
Industry Award. Pictured, from left, are Donald Passman, president, Music Industry
For The City Of Hope; Smith; Donnie Smith, banquet chairman and wife of Joe
Smith; Dr. John Zaia, director, virology and infectious diseases, City Of Hape; and
Bill Vernon, director, City Of Hope, National Entertainment Industries.

ASCAP Awardees. ASCAP’s Fifth Annual Pop Awards, presented at the
Beverly Wilshire Hotel, honored Jimmy Jam and Terry Lewis as songwriters of
the year and Bruce Hornsby for song of the year (“The Way It Is™). Pictured,
from left, are Jam; Hornsby; Jay Morgenstern, Warner/Chappell; Lewis; and
Morton Gould, ASCAP president.

sty o : Newport News. Newport Classics president Lawrence
Crosby, Hedges & Nash. Windham Hill artist Michael Hedges, right, entertains The Doctors Are In. Jazz vocalist Joe Williams, left, and Kraman, left, signs a distribution agreement with MCA
Graham Nash, left, and David Crosby after Hedges' performance at Los composer Dave Grusin receive honorary doctor of music Records. At right is Thomas Z. Shepard, VP, classical and
Angeles’ Universal Amphitheater. degrees from Berklee College of Music in Boston. theatrical, MCA.
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Acclaim Acclaims Vid Game Boom
Software Co. Goes Public, Eyes Growth

NEW YORK The renewed prom-
ise of the video game industry, evi-
dent at the 1988 Consumer Elec-
tronics Show (Billboard, June 18),
can also be glimpsed in the recent
financial dealings of Acclaim En-
tertainment Inc., a producer and
distributor of games for the Nin-
tendo system.

Acclaim became a public compa-
ny earlier this month through a
merger with Gamma Capital
Corp., which represents a group of
investors who established a blind
pool to acquire the privately held
firm and take it public. Acclaim,
which has reported pretax profits
of $2.7 million on $15.8 million in
revenues for the six months ended

Feb. 29, is currently trading at
about $6 a share on the ‘“‘pink
sheets.”” Gregory Fischbach, a for-
mer RCA Records executive who is
chairman, chief executive, and co-

‘We have plenty
of room to grow’

founder of Acclaim, says the com-
pany is proceeding with the neces-
sary regulatory steps to become
listed on the National Assn. of Se-
curities Dealers Automated Quo-
tations system. That process
should be completed within two
months, he adds.

New Century Posts $6.5 Mil Annual Loss

NEW YORK New Century Enter-
tainment Corp., a feature film pro-
ducer and distributor, reports a $6.5
million net loss on $35.7 million in
revenue for the year ended Feb. 29.
This compares with a net loss of
$4.2 million on $13.6 million in reve-
nue for the prior fiscal year.

The fiscal 1988 income figure in-
cludes a $2.17 million extraordinary

gain on the acquisition of convert-
ible subordinated debentures.

The company attributes the most
recent annual loss to a $4.2 million
write-down of theatrical film costs
relating to ‘“Russkies” and a $2.3
million loss from the company’s
New Century/Vista Film Co. part-
nership.

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close

Company 1000's 6/7 6/13 Change

NEW YORK STOCK EXCHANGE
CBSINC. ...ttt e 197.3 159 160%, +1%,
CannonGroup . . v v v i it e 69 4 3% Y
Capital Cities Communications . ......... 162.3 309 315Y, +6Y,
CocaCola ........... ... 5129.6 38Y, 38Y, +Y,
Walt Disney . . .........iiiiiuinnnn 2338.8 61, 63 +1%,
EastmanKodak . .................. 5633.2 44y, 44Y, /]
Gulf & Western . . .. ..........00... 1564.1 42%, 43y, +%,
Handleman . . ............ccuouuunn 420.5 28%Y, 30%, +2
MCAINC. . ...t 759.1 a1%, 41%,
MGM/UA . e e e 548.1 16Y, 16,
Musicland ... ........ ... .. .. ..., 44.6 35Y, 35Y, -,
Orion Pictures Corp. . . .............. 237 15Y, 15Y, +¥,
Primerica . . ... ...t iennnennnn 2018.8 247, 26, +1Y,
SonyCorp. . . ..t e e 215.1 41%, 41Y, -,
UL cooooooo000000000000000000 0 9.2 70 70Y, +Y,
Vestroninc. . ..........ccciuuunn.. 37.4 5Y, 5Y,
Warner Communications Inc. . . . ........ 1256 34, 347, +Y,
Westinghouse . . . ... ... ....iuuunnn 1647 .8 54, 54 Y

AMERICAN STOCK EXCHANGE
Commtron . .. ... ...t .4 3 27, -
Electrosound GroupInc. . ............. 47/, LYA -
Lorimar/Telepictures . . .. ............ 1167.7 13Y, 13%, +Y,
NewWorld Pictures . . . .............. 57.7 2 1Y, Y
Price Communications . .. ............ 105.8 9 9Y, +Y,
Prism Entertainment . . .............. 22.1 3%, 3Y, -
Turner Broadcasting System . . .........
Unitel Video . .................... 7 7% 8 +Y,
Wherehouse Entertainment . . ..........

June 13
Company Open Close Change
OVER THE COUNTER
CrazyEddie . . . .. ... ... . e 1Y, 1Y,
Dick Clark Productions . . . .... ... nnnnnnn. 4y, 4y, =Y,
Infinity Broadcasting . . ... ... .. ... iuuiinrnnnn. 30Y, 297, -,
Josephson Inc. . ... i it e e 13Y, 13%, ..
LINBroadcasting . . .............0iiiiiniuann. 63%, 64 +Y,
Malrite Communications Group . . . .. . ... ittt e .. 8%, 8%,
Recoton Corp. . .. oot ittt e e 5 5
Reeves Communications . . ... .................. 5% YA
Satellite Music Network, Inc. . . . . ... .. ....c..u.... 4%, 4%, +Y,
Scripps Howard Broadcasting . . .................. 5 85
Shorewood Packaging . ... ..........c0uuiueennn 15%, 15%,
Sound Warehouse . . v v v v v ittt i e e e 11Y, 11Y,
SPeCSMUSIC . . . i et e e e e e 6Y, 6y, ..
StarsToGo Video .. ..............ciuiuuuenennn /A Yo o
TransWorld Music . . . . ... oottt ittt it i 23y, 22%, Yy
Tri-StarPictures . . . . ..o e e
Wall To Wall Sound And Video . . . . ................ 3%, 3¥%,
Westwood One . . ... ... ittt e 13vy, 13Y,
Open Close
Company 6/7 6/14 Change
LONDON STOCK EXCHANGE (In Pence)

Chrysalis . . ... ... i ettt 26 133 +7
Pickwick . . . i h e e e e 233 232 -1
Really Useful Group . . . . .. ..ot ittt i e eean 547 543 -4
ThornEMI .. L e 643 658 +15
R4 L{ L T 86 94 +8

Fischbach says Acclaim has
raised about $6 million to date
through the exercise of warrants
owned by its management. Insid-
ers currently own about 88% of the
outstanding stock. Proceeds, says
Fischbach, will be used to diversi-
fy the company into other as-yet-
unidentified home entertainment
areas. ‘“‘We see video game soft-
ware as our pyramid into other
businesses,” he says.

Nevertheless, Fischbach points
to figures that suggest enormous
potential for games over the next
two years. Nintendo currently has
3.5 million systems in U.S. homes
and predicts penetration of 10 mil-
lion homes—or 10% total-market
penetration—by the end of this
year. The Japanese firm further
predicts demand for more than 50
million pieces of software this year
and notes that it can produce only
30 million units in Kyoto, Japan,
due to a severe shortage of semi-
conductor chips.

“Clearly we're looking at tre-
mendous pent-up demand next
year when the chip shortage allevi-
ates,” says Fischbach. “We now
have an estimated 7%-10% share of
the Nintendo market.”” For the
company’s third fiscal quarter this
year, which ended May 31, prelimi-
nary projections show revenues of
about $9 million, or $25 million in
revenues for the nine months of
fiscal 1988.

At a special shareholders meeting,
Acclaim elected Fischbach and vice
president and chief financial officer
James Scoroposki to the board of di-
rectors. Bernard Fischbach, Greg-
ory’s brother, was also named to the
board.

Roberts and Green Inc. of New
York was the investment banker on
the Acclaim merger. MARK MEHLER

Second-Quarter
Profits, Sales
Drop At Gertron

NEW YORK Certron Corp., a man-
ufacturer of audiotape and floppy
disks, reports net earnings of
$46,000 in the second quarter ended
April 30. This compares with
$57,000 in last year’s period.

Net sales for the three months
were $6.4 million, down slightly
from $6.7 million a year ago.

The company attributes the de-
cline in sales primarily to reduced
volume in its contract manufactur-
ing operation. This reduction, the
company adds, was due to fewer re-
leases from Certron’s major cus-
tomer, Xerox Corp., and the loss of
another, unidentified account.

For the six months ended April
30, after-tax profits also declined
slightly, to $176,000 from $182,000
in the prior year’s six-month period.
This year’s figure includes the
$16,000 effect of a tax-loss carryfor-
ward.

Sales in the current six months
were $13.2 million, compared with
$13.7 million in fiscal 1987.

MELBOURNE Disctronics Ltd.,
the largest independent supplier of
CDs in the world, plans to become a
listed public company.

The current owners, investment
firm Quatro Ltd. and its associated
company, Pro-image Studios Ltd.,
will retain majority ownership after
$25 million Australian (approxi-
mately $17 million U.S)) is raised
from institutional investors. Public
listing is planned through BGL In-
ternational Ltd., which will change
its name to Disctronics Ltd.

Ord Minnett Ltd. is the under-
writer on the deal.

Roger Richmond-Smith, chief
executive of Disctronics, said that
the public listing will allow the
company to fund expansion of its
facilities and further its growth
into the rapidly emerging optical
storage market.

The company has a current an-
nual capacity of 65 million audio

CD Supplier Disctronics
Goes Public in Australia

discs, he said, and expects to main-
tain a 10% share of the worldwide
CD market through inroads into
CD-ROMs, as well as CD video
and related entertainment for-
mats.

Richmond-Smith said Disetron-
ics currently ranks third in the
world CD market, behind Philips
& DuPont Optical and Sony. The
Australian firm operates plants
here; in Southwater, England; and
in Anaheim, Calif., and Huntsville,
Ala.

The Melbourne facility focuses
on the local and Pacific markets,
while the U.S. facilities offer fast
turnaround for the American mar-
ket and the U K. facility functions
as a distribution center for Eu-
rope. Richmond-Smith said the
firm’s head office is being moved
from Melbourne to New York, to
position it closer to “‘center stage”
in the world market.

Music Network Should See 1st Profits

VJN Gains Video Jukehox

NEW YORK Video Jukebox Net-
work Inc. president Steven Peters
said he has completed the sale of
3.5 million of his 4 million shares of
VJN common stock to VJN Part-
ners (Billboard, Feb. 6).

VJN Partners, which now has a
controlling interest in the compa-
ny, is a general partnership.
Among the general partners is
VJIN Investments Inc., which is
controlled by Donald Newhouse
and his brother, S.I. Newhouse Jr.
Other general partners are Ven-
ture LW Corp., which is controlled
by Louis Wolfson III; Video Hold-
ings Corp., controlled by Mark
Blank; and CEA Investors Part-
nership II Ltd., controlled by J.
Patrick Michaels Jr.

Peters, who remains chairman,

CEO and president of the 2!/,-
year-old company, said he antici-
pates a small profit of perhaps a
few thousand dollars in the second
quarter. It would be the company’s
first quarterly profit. Peters add-
ed, however, that VIJN might
break even or show a small loss for
the three months.

The company, which operates
viewer-selected music video TV
channels, currently has eight sta-
tions and hopes to have 25 to 35
stations operating by year’s end,
Peters said. He added that the
long-term goal is 100 stations,
which VJN hopes to have in place
by the end of 1989.

VJIN Inec., which has 7.7 million
shares outstanding, lost $80,498 in
the second quarter of last year.

Commtron’s Sales, Eamings
Climb In Third Quarter

NEW YORK Commtron Corp., a
distributor of prerecorded video-
cassettes and consumer electron-
ics products, reported earnings of
$940,000, or 9 cents a share, in the
third quarter ended May 31. This
compares with earnings of
$224,000, or 2 cents a share, in the
year-ago period.

Sales in the recently concluded
quarter were $123 million, an in-
crease over $104 million last year.

For the nine months, Commtron
earned $2.8 million, or 28 cents a
share, on $353 million in sales. In
the prior year, the company posted
$3.9 million, or 39 cents a share, in
earnings on sales of $348 million.

The company attributed in-
creased profitability in the quarter
to sales gains in video and elec-
tronics, lower interest costs as a
result of improved asset manage-

ment, and a reduced tax rate, from
49% to 39%.

Video sales in the third quarter
were up 19% to $95 million, the
company reported. Electronics
sales were up 15% to $28 million.
Increased quality and quantity of
new video releases and growth of
such new product categories as
cellular telephones and IBM-com-
patible personal computers were
cited as reasons for the overall
growth in volume.

New from Virgin
Broadcasting: an
album-oriented night
network for U.K.
radio ... see page 67
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REO SPEEOWAGON

The Hits

PRODUCERS: Various

Epic OF 44202

Title puts it succinetly: Vet rock’n’roll
band’s biggest singles and album cuts
from 1973-86 (plus a couple of new
tracks) are assembled in a plain-
looking package that should still win
favor among longtime fans. Nothing
fancy, just chart gold from these
reliable hit makers from Illinois.

WET WET WET

Popped In Souled Qut

PRODUCERS: Various

Uni/MCA 5000

The push is on for reactivated label’s
first project, a Scottish quartet that
hit it big big big in England with this
album. First single, “Wishing I Was
Lucky,” a slinky slice of blue-eyed
soul, has made its chart bow; next up
should be “Sweet Little Mystery” or
“Angel Eyes (Home And Away).”

PAULA ABOUL

Forever Your Girt

PRODUCERS: Various

Virgin 90943

Abdul, choreographer for Janet
Jackson and ZZ Top, is lost in 48
tracks of kitchen-sink production by a
host of big names. But artist’s video
appeal and strong industry buzz make
this debut worth watching.

ASWAD

Distant Thunder

PRODUCERS: Aswad. Chris Porter, Ron Fair

Mango MLPS 9810

Impeccable suaveness of this chart-
topping English reggae outfit may
put fanatics for the roots style out of
joint, but smoothness and danceability
of Aswad’s music are undeniable.
Sleek “Don’t Turn Around” is spin
worthy for classier dance-oriented
clubs.

IMPELLITTERI

Stand In Line

PRODUCER: Chris Impellitteri

Relativity 88561-8225

Group is a showcase for ex-Rainbow
vocalist Graham Bonnet and guitar
whiz Impellitteri; will find favor
among aficionados of Bonnet's
quavering vocal style and/or the sort
of heavy guitar antics propounded by
Impellitteri. In other words, should
draw respectable numbers.

INFORMATION SOCIETY

PRODUCER: Fred Maher

Tommy Boy/Reprise T8 25691

Dance maestros have had such
success in that format—witness
“Running”—with Thompson Twins-
style product that crossover seems
assured. “What's On Your Mind (Pure
Energy)” is a pure delight. Lots of
sales and creative potential here.

VAN MORRISON & THE CHIEFTAINS

Irish Heartbeat

PRODUCERS: Van Morrison, Paddy Moloney
Mercury 834 496

Dream matchup of the Belfast
Cowboy with the premier Irish
traditionalist band yields a predictably
intoxicating musical brew. A pair of
Celtic-style originals augment
arrangements of trad material; all are
vividly performed by the Chieftains
and belted with brio by Morrison.
Another heartfelt, stirring addition to
Van the Man'’s discography.

THE JESUS AND MARY CHAIN

Barbed Wire Kisses

PRODUCERS: William Reid, Jim Reid. John Loder
Warner Bros. 25729

Odds-and-sods compilation of B sides,
demos, etc., shows off both the Reid
brothers’ mastery of noise and some

of their more tempered pop
meanderings. Collection will perform
well with vanguard band’s acolytes on
the alternative side. CD release
includes four additional tracks.

THE ROSSINGTON BANO

Love Your Man

PRODUCERS: Jimmy Johnson, Gary Rossington
MCA 42166

Lynyrd Skynyrd’s Gary Rossington
and wife Dale Krantz-Rossington
offer a poppier style here than the
Southern boogie they’ve deployed in
the past. “Welcome Me Home” and
“Rock On,” both of which boast
particularly warm, heavy-grained
vocals by Krantz-Rossington, could
pick up top 40 or album rock interest.

THE SUN & THE MOON

PRODUCERS: CJ, the Sun & the Moon

Geffen GHS 24182

Group comprises members of the
disbanded Chameleons U.K. and
Music For Aborigines, dishing up a
much larger dose of the former’s
sound than the latter’s. Intelligent,
layered rock should find favor in the
college-radio galaxy; “Peace In Our
Time” is the leadoff track.

NUCLEAR ASSAULT

Survive

PRODUCER: Randy Burns

LR.S. Metal 42195

Brooklyn quartet runs a smooth
groove between speed metal and punk
rock, offering a burning, high-velocity
bag of interestingly penned tunes
with socially conscious lyrics. Feeling
and technical finesse put this group
several cuts above the run of the
genre; it'll develop its own cult among
metal devotees.

WIRE

A Belt Is A Cup ... Until It Is Struck
PRODUCER: Gareth Jones

Enigma/Mute D-73314

Seminal late-"70s English band that
won press raves for “The Ideal Copy”
and audience adulation on 1987 U .S.
tour ups the ante with latest release,
which cleaves closer to the cryptic
qualities of its early material. Set will
find an automatic home at alternative
radio and retail. CD contains four
bonus tracks.

SHONA LAING

South

PRODUCERS: Stephen McCurdy, Shona Laing.
Graeme Myhre, Bruce Lynch

TVT 2470

Kiwi songstress clearly has an ear—if
not two—for what's commercial.
Lushly produced mainstream pop
songs with topical lyrics are the
perfect complement to her somewhat
overblown vocal style. “Soviet Snow”
is the leadoff single; “Drive Baby
Drive” has more appeal for album
rock outlets. Contact: 212-929-0570.

ROBIN WILLIAMS/RY COOOER

Pecos Bill

PRODUCER: Mark Sottnick

Windham Hill WH-0709

Delightful retelling of the Wild West
tall tale is worthy of comparison to
Sottnick’s earlier endeavors, with
Jack Nicholson and Bobby McFerrin.
Ever-manic Williams strikes just the
right note, and Cooder provides
expressive accompaniment in this
superb piece of family entertainment.

SPOTLIGHT

STEVE WINWOOO

Roll With It

PRODUCERS: Steve Winwood, Tom Lord Alge

Virgin 90946

Not content to roll with the success of
1986’s double-platinum “Back In The
High Life,” Winwood adopts a more
aggressive, rock-oriented pose here,
especially on Traffic-tinged title-track
single. There are plenty of cuts along
softer lines, though; best are “The
Morning Side” and “Don’t You Know
What The Night Can Do?” As easy a
sell as they come, especially once
Winwood’s upcoming tour gets under

way.

FAT BOYS
Coming Back Hard At You

PRODUCERS: Various

Tin Pan Apple/Polydor 422 835 809

Taking a different—that is, the
same—tack are the Fat Boys, who
don’t mess with the formula that
elevated their last album, “Crushin’,”
to platinum. First single is a
“Wipeout”-style take on Chubby
Checker's “The Twist,” with the
corpulent one himself guesting. Lots
of guffaws in the video, which should
help.

singles chart in an uproar. Crossover
should happen soon.

ORIGINAL SOUNOTRACK ALBUM
Coming To America

PRODUCERS: Various

Atco 90958

If Eddie Murphy/John Landis flick
lights up box offices the way their
previous collaboration, “Trading
Places,” did, soundtrack is a shoo-in;
it shouldn’t have too tough a time of
things anyway, given high quality of
material here, all of it unavailable
elsewhere. Best: Cover Girls, J.J. Fad,
Levert, and Michael Rodgers cuts.

VARIOUS ARTISTS

Battle Of The 0J’s

PRODUCERS: Various

Jive/RCA 1112-)

Some of hip-hop’s hottest purveyors
and their hippest tracks are collected
here, from Eric B. & Rakim’s “Eric B.
Is President” to DJ Jazzy Jeff &
Fresh Prince’s “The Magnificent
Jazzy Jeff.” Also among the
previously released material are
contributions from Run-D.M.C,,
Whodini, and Schoolly D.

JAZZ

SPYRO GYRA

Rites Of Summer

PRODUCER: Jay Beckenstein

MCA 6235

It's still Beckenstein’s band, but this
is truly a group effort: All but one
member and alum Jeremy Wall get
songwriting credits. While the
perennial chart toppers still travel
familiar territory, songs are more
diverse than on past albums. Jazz and
new age radio will welcome this with
open arms.

WYNTON MARSALIS

Blues Alley

PRODUCER: Steve Epstein

Columbia PC2 40675

Superstar trumpeter flexes his
peerless technique on two-record live
set captured at Washington, D.C,,
club. Marsalis’ quartet, which
features standout work by pianist
Marcus Roberts, ably and vigorously
runs down repertoire of originals and
some classy standards (including a
sublime “Just Friends").

HARRISON/BLANCHARO
Black Pearl
PRODUCER: George Petit

WOMACK & WOMACK

Conscience

PRODUCERS: Chris Blackwell. Gypsy Wave Power
Co.

Island 90915

Heartfelt concept album based on the
husband-and-wife team’s two years in
a Southern coal-mining town is their
first domestic release since 1985’s
“Radio Muse Man.” Stellar

production, songwriting, and classic-
soul delivery are a breath of fresh air
amid the calculated technopop on the
charts. Picks to click include
“Teardrops,” “‘Slave,” and the bluesy
“Good Man Monologue.” A treat.

STETSASONIC

In Full Gear

PRODUCERS: Stetsasonic, Daddy-O, Prince Paul,
Vinnie Bell

Tommy Boy 1017

New York oufit unleashes what has
to be one of the best rap albums of
the year. Consistent, innovative
rhythms and hard-hitting rhymes are
in full effect. Though all the cuts are
worth a listen, don't miss the boys’
cover of the Floaters’ '77 ballad
“Float On” (featuring Force M.D.’s),
“Stet Troop '88,” the single “Sally,”
and the killer ‘“Talkin’ All That Jazz.”
Go Stetsa!

OHIO PLAYERS

Back

PRODUCERS: Ohio Players with Rick Brown & Glen
Rupp

Track TRK 58810

New independently distributed label
bows auspiciously with hot, hot, hot
record from reunited Players. One-
word titles have worked well for the
group in the past, and “Sweat” looks
to be no different—it's got the black

Columbia FC 44216

Affording even greater pleasure than
the Marsalis disk is the latest from
two fellow neotraditionalists and Art
Blakey band grads, trumpeter
Terence Blanchard and saxist Donald
Harrison. On third album, leaders
spur their splendid quintet
(augmented on two tracks here)
through velvety straight-ahead cuts
clearly inspired by Miles Davis’ mid-
'60s work.

YELLOWJACKETS

Politics

PRODUCERS: Yellowjackets, David Hentschel

MCA 6236

Perhaps in response to the influx of
breeze, Wave, and other new age
radio clones, the Jackets feature more
acoustic instrumentation this time.
Meanwhile, there's enough electronic
ooze to entice the post-Weather
Report generation.

SONNY CRISS

Intermission Riff

PRODUCER: Norman Granz

Pablo 2310-929

A superb showing by one of jazz's
most underrated players, this 1951
Jazz At The Philharmonic session is
of more than historical interest. Cult
of saxophonist Criss—who died in
1977—may be in for a resurgence
once people get a listen to his soloing

on title track here. Scorching.

B - e ]

STEVE COLEMAN & FIVE ELEMENTS

Sine Oie

PRODUCER: Steve Coleman

Panaega/L.R.S. 42150

Coleman cooks a casserole that
reveals the training he received under
new-jazz pioneers Sam Rivers and
Cecil Taylor. But its broad mix of
influences—including Material-like
funk sensibilities—could push this
beyond avant-garde cults.

RON COOLEY

The Ancient And The Infant

PRODUCERS: Mark Coniglio. Ric Swanson
American Gramaphone 388

Label is pitching the guitarist’s
delightfully crafted set as a jazz
album. It will likely score points with
the light-jazz crowd, but its potential
with new agers should not be
underestimated.

EARL TURBINTON FEATURING WILLIE TEE
Brothers For Life

PRODUCER: Ron Levy

Rounder 2064

New Orieans sax man Turbinton and
pianist really are brothers—
familywise and musically. No-
nonsense date, most of it original
music, swings sweetly and deserves
cheers from straight-ahead jazz fans,
while opening cut, “All Tied Up,”
might well entice fusionites.

CLASSICAL

BARTOK: BLUEBEARD’S CASTLE

Marton, Ramey, Hungarian State Orchestra,
Fischer

CBS MK 44523

A recording of major importance.
Rarely do soloists, orchestra, and
conductor as well as recording crew
deliver a performance as convincing in
all elements. The striking score has
probably never been better served.

COPLAND: APPALACHIAN SPRING (COMPLETE);
LETTER FROM HOME; JOHN HENRY; CORTEGE
FROM ‘GROHG’

Saint Louis Symphony Orchestra, Slatkin

Angel CDC-7 49766

The catalog doesn’t lack fine
“Appalachian” performances, and
Slatkin’s measures favorably against
the best. In addition, it’s blessed with
a recording of detail and warmth.
Inclusion of the rarer Copland items
enhances collector value.

THE SOUND OF CELLOS

The Yale Cellos, Parisot

Delos D/CD3042

A diverse program that ranges from
Pachelbel and Albinoni to Joplin—
with works by Vivaldi, Handel, and
Popper along the way—showcases the
often remarkable performing talents
of these student artists.
Arrangements for quartet to massed
cellos deliver a unique sound. Prior
album by the group was cited in a
Grammy nomination.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board’s Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashville, Tenn. 37203.
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the rites of summer begin!

6/13 Pioneer Theatre, Reno, NV

6/14 La Bastille, Hanford, CA

6/15 Artemus Ham Concert Hall, Las Vegas, NV
6/16-17  Humphrey's, San Diego, CA

6/18 County Bowl, Santa Barbara, CA

6/19 Playboy Festival, Hollywood, CA

6/24 Performing Arts Center, San Juan, P.R.
6/25 Mansur Stadium, Aruba, N.A.

6/27 Carolina Theatre, Greensboro, NC

713 Civic Center, El Paso, TX

7/8-9 Summerfest, Milwaukee, WI

7111 Meadowbrook, Rochester, Ml

7112 Center for the Arts, Interlochen, MI

7114 Syria Mosque Theatre, Pittsburgh, PA
7115 Chautaugua Amphitheatre, Chautaugua, NY
7/16 Art Park, Lewiston, NY

7117 Roger Williams Park, Providence, RI

7121 Westport Playhouse, St. Louis, MO

7122 Crown Center, Kansas City, MO

7123 Jazz Festival, Winter Park, CO

7126 Wolftrap, Vienna, VA

7127 Cape Cod Melody Tent, Hyannis, MA

7128 River Front Park, Reading, PA

7129 Boston Common, Boston, MA

7/30 The Green, New Haven, CT

8/4 Nautica Stage, Cleveland, OH

8/5 Ravinia Festival, Highland Park, IL

8/7 Orchestra Hall, Minneapolis, MN

8/18 Universal Amphitheatre, Universal City, CA
8/19 Pacific Amphitheatre, Costa Mesa, CA
8/20 Concord Pavilion, Concord, CA

8/24 Snowbird Amphitheatre, Salt Lake City, UT
8/26 Britt Pavilion, Jacksonville, OR

8/27 \Wyoming Celebrates, Laramie, WY

8/28 Castle Creek, Grand Junction, CO

RITES OF SUMMER

Produced by Jay Beckenstein
for Crosseyed Bear Productions

Management: f
Phil Brennan for Crosseyed Bear Productions

MCA JAZ2Z

MCA Compact Discs, Cassettes and Records
©1988 MCA Records, Inc.
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ENTERTAINMENT INDUSTRY OPPOSES PENDING PORN BILLS

(Continued from page 1)

America, the Video Software Dealers
Assn., and the National Assn. of Re-
cording Merchandisers have been
tracking the bills since their introduc-
tion last year and earlier this year.
Now they are preparing to submit
statements to the House and Senate
opposing the bills’ obscenity and rec-
ord-keeping sections. According to
Hilary Rosen, the RIAA’s VP of gov-
ernment relations, the trade group
will shortly begin to alert other indus-
try groups about the dangers inher-
ent in the language of the bills.

The Child Protection and Obscenity
Act and an attendant bill, the Pornog-
raphy Victims Act, grew out of the
recommendations made by the Meese
Commission on Pornography. That
1986 study was cheered by conserva-
tive, right-wing religious, and anti-
porn groups but was eriticized by oth-
ers, who said it was unsupported by
scientific evidence and flawed in its
methodology.

Opponents of the bills—who admit
it is difficult to oppose legislation
touted as a crackdown on child por-
nography—suggest that several sec-
tions are attempts by the Reagan ad-
ministration to further federalize ob-
scenity regulations under the guise
of child-abuse protection.

The second of the two titles in the
child protection bill, they note, was
written for the sole purpose of en-
abling federal authorities to prose-
cute more easily those engaged in the
trafficking of allegedly obscene ma-
terial; the section makes hardly any
mention of child pornography. In
some circumstances, in fact, it would
make the sale or rental of obscene
matter to an adult a crime. It is this
second title that is alarming industry
Capitol Hill watchers.

“There’s no question about it,”

says Charles Ruttenberg, Washing-
ton counsel for NARM and VSDA.
“That [title] is about amending the in-
terstate commerce provisions in the
current law, and there’s a whole host
of problems connected with it.”

Says RIAA’s Rosen: “The proce-
dural, technical language doesn’t
make any sense. And the definition of
obscenity is too broad.”

Listed as subject to the bills’ provi-
sions are allegedly obscene sound re-
cordings, books, magazines, pictures,
papers, films, videotapes, and electri-
cal transcriptions. Individuals could

“The definition
of obscenity
is too broad’

be prosecuted for “receipt or posses-
sion” of allegedly obscene intellectu-
al products.

Obscenity cases would be tried in
U.S. District Courts, applying the
test contained in the Supreme Court’s
1973 Miller vs. California case. Under
that test, a work is considered ob-
scene if the average person, applying
contemporary adult community stan-
dards, finds that the work, taken as a
whole, appeals to the prurient inter-
est or depicts in a patently offensive
manner normal or perverted sexual
acts and lacks serious literary, artis-
tic, political, or scientific value.

However, some critics are con-
fused about who the average person
would be and which community’s
standards would be applied in federal
pornography cases. The problem is
doubly puzzling with regard to states

RADIO COMPANY EXECS EYE ACQUISITIONS

(Continued from page 5)

debt. The group’s total Class B stock
holdings, valued at about $125 mil-
lion, will be contributed to WCK in
exchange for stock and cash.

Karmazin says that since senior
management currently controls the
company and would control it after
the acquisition as well, no FCC regu-
latory issues should delay completion
of the deal. He added that the group
expects the deal to be completed by
the end of July.

Analysts speculated immediately
after the announcement that man-
agement would sweeten its offer,
noting that Infinity’s properties, if
sold off individually, would bring a
higher price than $30 a share. Howev-
er, on June 13 the group announced
that it will not raise its offer above
$30, pointing out that the offer repre-
sented a nearly 50% premium over
the recent $20.50 trading price.

Farid Suleman, Infinity’s chief fi-
nancial officer, says he never expect-
ed a higher bid from management.
“In actual fact, selling off the proper-
ties individually would yield less
[than $30 a share] to shareholders af-
ter heavy capital gains taxes,” he
says.

Infinity, founded in 1973 by Wiener
and Carrus, is the nation’s largest ra-
dio-only station operator. Its major
properties include WXRK-FM and
WJIT-AM New York, KROQ-FM Los
Angeles, WOMC-FM Detroit, and
KVIL-AM-FM Dallas. It also owns
WYSP Philadelphia; WBCN Boston;
WBMW Washington, D.C.; KOME
San Jose, Calif.; WIMK-FM and

WJJD-AM Chicago, KXYZ Houston;
and WQYK-AM-FM Tampa, Fla.

The firm lost $1.5 million on reve-
nues of $20.6 million in the first quar-
ter ended March 31 (Billboard, May
21). Higher depreciation and amorti-
zation expenses associated with the
KVIL acquisition were cited as the
reasons for depressed quarterly
earnings. The company added, how-
ever, that comparable-station reve-
nues rose 17% in the three-month pe-
riod.

In the five-station Dorton deal,
Mayo and Simonson have formed a
new company, Broadcasting Part-
ners Inc., to facilitate the acquisition
of WCZY Detroit, WGIV-AM and
WPEG-FM Charlotte, N.C., KSKY
Dallas, and WBMX Chicago. The two
have already closed the deal for
WBMX Chicago, which accounts for
about $29 million of the estimated $70
million-$75 million purchase price, ac-
cording to Simonson. The purchase of
the other four stations from Dorton
Broadcasting is expected to be com-
pleted imminently as a result of an
asset purchase agreement, Simonson
says.

Simonson and Mayo plan to leave
their RKO posts July 15. Mayo is set
to become president of Broadcasting
Partners; Simonson is to become ex-
ecutive VP/chief operating officer.
The site for the new operating com-
pany’s headquarters has not yet been
chosen.

Assistance in preparing this story
was provided by Sean Ross.

like Oregon and Hawaii, where there
are no state statutes against pornog-
raphy. But indications are that feder-
al power would supercede state or lo-
cal obscenity laws and would impose
national statutes on local communi-
ties and states that do not regulate
pornography.

The far-reaching sections of the
pending bills would give federal au-
thorities the power to prosecute, levy
jail terms and fines, and in some
cases seize the entire assets of com-
panies if just one allegedly obscene
video, magazine, record, or tape were
rented, sold, broadcast on radio or
television, or transmitted on cable or
subscription TV.

One section would amend the re-
quirement in current law that inter-
state transportation of the offending
product must be demonstrated in or-
der to warrant federal prosecution.
Under the proposed law, it would be
presumed that if the allegedly ob-
scene material were produced in one
state and subsequently located in an-
other state, interstate transportation
had taken place.

The record-keeping ramifications
of another section, initially intended
to discourage the sale of new and
used adult magazines and books, ac-
cording to RIAA’s Rosen, could also
be applied to record stores. The provi-
sion would force businesses to keep a
complete record and proof that each
model pictured in a magazine was at
least 18 years old when the photo was
taken—even models in periodicals
that are up to 25 years old.

The provision could also mean that
a record store clerk would need proof
of age of any performer on any
sound recording in the store deemed
obscene by the authorities—or else
face jail and fines, notes Rosen.

“The language as written is unreal-
istic and stupid,” she asserts.

There is no doubt that the antipor-
nography bills in the House and the
Senate have gathered momentum.
The Child Protection and Obscenity
Enforcement Act has 237 co-sponsors
in the House (H.R. 3889) and 38 in the
Senate (S. 2033). The Pornography
Victims Protection Act has 114 spon-
sors in the House (H.R. 1213) and 15
in the Senate (S. 703).

However, some insiders feel that
legislators who co-sponsor a bill don’t
necessarily give it high priority after
closer examination. They suggest
that some lawmakers may be sup-
porting the above measures only be-
cause of the child pornography angle.

Also, end-of-session activity in both
houses means that scheduling is tight
and progress on controversial issues
beyond committee level at this point
is uncertain, particularly in the
House of Representatives, which by
nature is more deliberate and proce-
dural than the Senate.

Still, representatives of the Nation-
al Assn. of Broadcasters and the Na-
tional Cable Television Assn. say
they are concerned by some provi-
sions of the proposed legislation.
NAB's Steve Jacobs says, “It’s both-
ersome, and we'll be sitting down
soon to look it over closely and see if
we should develop alliances.” The
NCTA has gone on record in opposi-
tion to the bills.

The RIAA’s Rosen says the trade
group will “muster all the forces we
can” if the bills advance further.

The Senate Judiciary Committee
heard testimony on the bills June 8.
The House Crime Subcommittee was
scheduled to hold the second hearing
on the bills June 16.

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

TWO BRIGHT NEW ARTISTS have scored back-to-back No. 1 records
as Rick Astley yields the top spot to Debbie Gibson, who scores her
first No. 1 single with “Foolish Beat” (Atlantic), the fourth top five sin-
gle from her debut album. Michael Jackson’s “Dirty Diana” (Epic)
comes on strong behind Gibson to No. 2; Jackson’s bidding for a first-
ever fifth No. 1 single from one album.

THE POWER PICK/AIRPLAY and most-added honors at radio (74
adds) go to “Do You Love Me” by the Contours (Motown), at No. 45.
The airplay pick indicates a 90% probability that the single will go top
five for a second time—it hit No. 3 in 1962—and a 59% chance it will hit
No. 1. It is top 10 at a dozen reporting stations already, with jumps of
16-5 at Y-100 Miami, 12-3 at KKYK Little Rock, Ark., 7-2 at KWSS San
Jose, Calif., and 21-10 at WNVZ Norfolk, Va. The airplay runner-up is
Elton John’s “I Don’t Wanna Go On With You Like That”, (MCA) with
54 adds. “The Twist” by the Fat Boys (Tin Pan Apple) is the third-most-
added record and makes the biggest move on the chart, 24 places to No.
55, with an early jump of 27-18 at KITY San Antonio, Texas.

THE 30s AND 40s are tightly packed this week, with some records tak-
ing smaller moves than they normally would. Two records—*“Superson-
ic” by J.J. Fad (Ruthless) and “Black And Blue” by Van Halen—actu-
ally drop on the chart despite a net gain in points, pushed down by
stronger records. “I Should Be So Lucky” by Kylie Minogue (Geffen)
moves up only two places to No. 42 with a bullet despite 16 adds and
moves of 11-9 at Hot 105 Miami, 25-19 at KISN Salt Lake City, and 16-14
at B-93 Austin, Texas. Climie Fisher’s “Love Changes (Everything)”
(Capitol) fares even worse, moving up only one place to No. 44 with a
bullet despite 20 adds and jumps of 14-10 at WLOL Minneapolis, 25-18
at K-104 Erie, Pa., and 10-6 at WKTI Milwaukee, where PD Tim Fox
says it is beginning to look good with women 18-34 and men 18-24.

OUICK CUTS: “Trouble” by new artist Nia Peeples (Mercury) shows a
strong dichotomy between airplay and sales points. The record, bullet-
ed at No. 43 on the Hot 100, is showing a strong response where it is
being played (for example, 7-6 at Power 99 Atlanta, 1510 at FM-102
Sacramento, Calif., and 4-1 at KCAQ Oxnard, Calif.) and is No. 33 in
national sales this week. It is still on relatively few stations (71 out of
236), however, and thus ranks only 51st in airplay ... The six new en-
tries include three new artists: L.A. rock band Guns N’ Roses is the Hot
Shot Debut at No. 76 with “Sweet Child O’ Mine” (Geffen); New Kids
On The Block, five Boston teenagers, bow at No. 92 with “Please
Don’t Go Girl” (Columbia); and British trio Bros (rhymes with “cross”),
two of whose members are twin brothers, enters at No. 96 with the Eu-
ropean hit “When Will I Be Famous?”

FOR WEEK ENDING JUNE 25, 1988

. i ©Copyright 1988, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS 0
23 REPORTERS 54 REPORTERS 159 REPORTERS 236 REPORTERS
DO YOU LOVE ME
THE CONTOURS motown 8 15 51 74 137
1 DON'T WANNAGOON . ..
ELTON JOHN mca 4 18 32 54 180
THE TWIST
THE FAT BOYS TiN PAN APPLE 5 12 35 52 101
HERE WITH ME
REO SPEEDWAGON epic 3 7 40 50 50
SWEET CHILD O’ MINE
GUNS N' ROSES GEFFEN 2 5 27 34 54
1-2-3
GLORIA ESTEFAN/MSM epic 3 7 16 26 192
PARENTS JUSTDON'T. ..
D.J. JAZZY JEFF ave 2 4 17 23 122
FAST CAR
TRACY CHAPMAN ELEKTRA 2 3 17 22 61
IN YOUR SOUL
COREY HART EMI-MANHATTAN 1 U 13 21 99
I'LL ALWAYS LOVE YOU
TAYLOR DAYNE arisTA 1 3 17 21 85
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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FOR WEEK ENDING JUNE 25, 1988

Bil

board HOT 100. SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singles chart.

SALES 8% AIRPLAY 8%
28 "7’5 TITLE ARTIST 5 5 of "7’5 TITLE ARTIST ._5
Fz |32 e g | <% 2g
1 3 FOOLISH BEAT DEBBIE GIBSON 1 1 3 FOOLISH BEAT DEBBIE GIBSON 1
2 4 DIRTY DIANA MICHAEL JACKSON 2 2 1 TOGETHER FOREVER RICK ASTLEY 3
3 1 TOGETHER FOREVER RICK ASTLEY 3 3 4 DIRTY DIANA MICHAEL JACKSON 2
4 5 MAKE IT REAL THE JETS 4 4 5 MAKE IT REAL THE JETS 4
5 10 THE FLAME CHEAP TRICK 5 5 8 THE FLAME CHEAP TRICK 5
6 9 THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 6 6 7 THE VALLEY ROAD BRUCE HORNSBY & THE RANGE 6
7 8 ALPHABET ST. PRINCE 8 7 2 ONE MORE TRY GEORGE MICHAEL 7
8 2 ONE MORE TRY GEORGE MICHAEL 7 8 10 MERCEDES BOY PEBBLES g
9 12 NOTHIN’ BUT A GOOD TIME POISON 11 9 13 POUR SOME SUGAR ON ME DEF LEPPARD 10
10 11 I STILL BELIEVE BRENDA K. STARR 14 10 9 CIRCLE IN THE SAND BELINDA CARLISLE 13
11 13 KISS ME DEADLY LITA FORD 12 11 18 NEW SENSATION INXS 16
12 17 MERCEDES BOY PEBBLES g 12 11 ALPHABET ST. PRINCE 8
13 19 POUR SOME SUGAR ON ME DEF LEPPARD 10 13 16 NITE AND DAY AL B. SURE! 15
14 16 NITE AND DAY AL B. SURE! 15 14 17 NOTHIN' BUT A GOOD TIME POISON 11
15 6 CIRCLE IN THE SAND BELINDA CARLISLE 13 15 14 KISS ME DEADLY LITA FORD 12
16 21 BEDS ARE BURNING MIDNIGHT OIL 18 16 6 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 17
17 7 EVERYTHING YOUR HEART DESIRES DARYL HALL JOHN OATES 17 17 19 | STILL BELIEVE BRENDA K. STARR 14
18 22 NEW SENSATION INXS 16 18 21 HOLD ON TO THE NIGHTS RICHARD MARX 1%
19 23 UNDER THE MILKY WAY THE CHURCH 26 19 23 HANDS TO HEAVEN BREATHE 23
20 26 LOST IN YOU ROD STEWART 20 20 27 ROLL WITH IT STEVE WINWOOD 29
21 15 WE ALL SLEEP ALONE CHER 22 21 28 MAKE ME LOSE CONTROL ERIC CARMEN 28
22 14 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 25 22 22 BEDS ARE BURNING MIDNIGHT OIL 18
23 27 HOLD ON TO THE NIGHTS RICHARD MARX 19 23 12 SHATTERED DREAMS JOHNNY HATES JAZZ 24
24 25 SUPERSONIC J.J. FAD 31 24 25 RUSH HOUR JANE WIEDLIN 21
25 28 TALL COOL ONE ROBERT PLANT 27 25 26 LOST IN YOU ROD STEWART 20
26 29 RUSH HOUR JANE WIEDLIN 21 26 32 SIGN YOUR NAME TERENCE TRENT D'ARBY 34
27 18 PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 33 27 31 TALL COOL ONE ROBERT PLANT 27
28 20 SHATTERED DREAMS JOHNNY HATES JAZZ 24 28 36 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF 32
29 30 BLACK AND BLUE VAN HALEN 37 29 35 PARADISE SADE 30
30 32 PARADISE SADE 30 30 39 1-2-3 GLORIA ESTEFAN & MIAMI SOUND MACHINE 40
31 24 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 36 31 34 THE COLOUR OF LOVE BILLY OCEAN 38
32 35 HANDS TO HEAVEN BREATHE 23 32 20 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX 25
33 34 TROUBLE NIA PEEPLES 43 33 15 WE ALL SLEEP ALONE CHER 22
4 39 HEART OF MINE BOZ SCAGGS 35 K’} 40 | DON’T WANNA LIVE WITHOUT YOUR LOVE CHICAGO 41
35 38 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF 32 35 33 HEART OF MINE BOZ SCAGGS 35
36 — MAKE ME LOSE CONTROL ERIC CARMEN 28 36 — DO YOU LOVE ME THE CONTOURS 45
37 40 JUST GOT PAID JOHNNY KEMP 39 37 — | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN 47
38 — | SHOULD BE SO LUCKY KYLIE MINOGUE 42 38 — JUST GOT PAID JOHNNY KEMP 39
39 — ROLL WITH IT STEVE WINWOOD 29 39 30 UNDER THE MILKY WAY THE CHURCH 26
40 31 WAIT WHITE LION 52 40 38 SHOULD | SAY YES? NU SHOOZ 46

HOT 100 SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot 100 chart.

LABEL NO. OF TITLES
ON CHART
E.PA. 11
Epic (9)
Biackheart (1)
CBS Associated (1)
COLUMBIA 9
MCA (7) 8
Uni (1)
WARNER BROS. (4) 8
Sire (2)
Paisley Park (1)
Qwest (1)
ARISTA (5) 7
Jive (2)
POLYGRAM 7
Mercury (4)
Polydor (1)
Tin Pan Apple (1)
Wing (1)
RCA (4) 7
Jive (3)
ATLANTIC (5) 6
EsParanza (1)
EMI-MANHATTAN 6
GEFFEN 5
A&M (1) 4
Virgin (2)
Vendetta (1)
VIRGIN 4
CAPITOL (2) 3
Enigma (1)
CHRYSALIS 3
ELEKTRA 3
ATCO (1) 2
Ruthless (1)
REPRISE 2
ENIGMA 1
Synthicide (1)
LMR 1
MOTOWN 1
SOLAR 1
SUTRA 1
Fever (1)

®©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

8

13

70

78

57

45

69

65

61

67

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

1-2-3

(Foreign Imported, BMI) CPP

ALPHABET ST.

(Controversy, ASCAP) WBM

ALWAYS ON MY MIND

(Screen Gems-EMI, BMI/Sebanine, BMI) WBM
ANGEL

(Aero Dynamics, BMI/Desmabile, ASCAP/SBK April,
ASCAP) HL/WBM

ANYTHING FOR YOU

(Foreign Imported, BMI) CPP

BEDS ARE BURNING

(Sprint, APRA/Warner-Tamerlane, BMI) WBM
BLACK AND BLUE

(Yessup, ASCAP) CLM

BLUE MONDAY 1988

(Bemusic, PRS/WB, ASCAP) WBM

BOOM! THERE SHE WAS

(Jouissance, ASCAP/Gamson, ASCAP/WB, ASCAP)
WBM

CIRCLE IN THE SAND

(Virgin, ASCAP/Shipwreck, BMI) CPP/WBM
COLORS

(Colgems-EMI, ASCAP/Rhyme Syndicate, ASCAP)
WBM

THE COLOUR OF LOVE

(Zomba, ASCAP) HL

DA'BUTT (FROM THE “SCHOOL DAZE"
SOUNDTRACK)

(MCA, ASCAP/Sunset Burgundy, ASCAP/Toosie,
ASCAP) HL/MCA

DARLIN' DANIELLE DON'T

{Leesum, BMI) CLM

DIRTY DIANA

(Mijac, BMI/Warner-Tamerlane, BMI) WBM
DO YOU LOVE ME

(Jobete, ASCAP) CPP

DREAMIN’ OF LOVE

(Saja, BMi/Mya-T, BMI)

DREAMING

(Virgin, ASCAP) CPP

ELECTRIC BLUE

(SBK April, ASCAP/10/10, BMI) HL/CPP
EVERYTHING YOUR HEART DESIRES
(Hot-Cha, BMI/Careers, BMI) CPP

FAST CAR

(SBK April, ASCAP/Purple Rabbit, ASCAP) HL
FEELINGS OF FOREVER

(George Tobin, BMI)

THE FLAME

49

97

47

41

91

42

39

(Lorimar, BMi/Hidden Pun, BMI) WBM
FOOLISH BEAT

(Creative Bloc, ASCAP/Deborah Ann’s, ASCAP) HL
FOREVER YOURS

(King Henry |, ASCAP/Lifo, BMI/Screen Gems-EMI,
BMI)

FORGIVE ME FOR DREAMING

(Colgems-EMI, ASCAP/Lauren Wellsley,
BMI/Rightsang, BMI) HL/WBM

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP) HL

HANDS TO HEAVEN

(Virgin, ASCAP) CPP

HEART OF MINE

(SBK Blackwood, BM1/Sin-Drome, BMI/Texas City,
BMI/WB, ASCAP/Walpergus, ASCAP) HL/WBM
HERE WITH ME

{Fate, ASCAP/Roliram, BMI)

HOLD ON TO THE NIGHTS

(Chi-Boy, ASCAP) CLM

| DON'T WANNA GO ON WITH YOU LIKE THAT
(Intersong-USA, ASCAP/Big Pig, ASCAP) HL

I DON'T WANNA LIVE WITHOUT YOUR LOVE
(Reatsongs, ASCAP/Albert Hammond, ASCAP/Warner
Bros. Music) WBM

| DON'T WANT TO LIVE WITHOUT YOU
(Michael Jones, ASCAP) HL

I HATE MYSELF FOR LOVING YOU

(Lagunatic, BMI/Desmobile, ASCAP/SBK April,
ASCAP)

| KNOW YOU'RE OUT THERE SOMEWHERE
(Bright, ASCAP/WB, ASCAP) WBM

| SHOULD BE SO LUCKY

(All Boys, BMI) CPP

| STILL BELIEVE

(Anta, ASCAP/Rare Blue, ASCAP/Colgems-EMI,
ASCAP) CLM/WBM

I'LL ALWAYS LOVE YOU

(Auspitz, ASCAP/Lucky-Break, ASCAP) HL

N YOUR SOUL

(Liesse, ASCAP)

Joy

(Calloco, BMI/Hip Trip, BMI) CPP

JUST GOT PAID

(Mochrie, ASCAP/Cal-Gene, BMi/Zomba,
ASCAP/Virgin Songs, BMI) CPP

KISS ME DEADLY

(Makiki, ASCAP/Twin Towers, ASCAP/Arista, ASCAP)
CLMm/CPP

KNOCKED OUT

(Kermy, BMI/Hip Trip, BMI) CPP

100 LIKE THE WEATHER
(Christian Burial, ASCAP)
LITTLE WALTER
(PolyGram, ASCAP/Two Tuff-Enuff, BMI) WBM
LOST IN YOU
(Intersong-USA, ASCAP/SBK April, ASCAP/Poetlord,
ASCAP/R.Stewart, ASCAP) HL
44 LOVE CHANGES (EVERYTHING)
(Rare Blue, ASCAP/Aimo, ASCAP/Little Shop Of
Margansongs, BMI) CLM/CPP
4 MAKE IT REAL
(Meow Baby, ASCAP/Rick Kelly, BMI/Demerie,
ASCAP) HL
28 MAKE ME LOSE CONTROL
(Eric Carmen, BMI/1sland, BMi/Pitchford, BMI) WBM
9 MERCEDES BOY
(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
HL

73 MOST OF ALL
(Johnny Yuma, BMI/Warner-Tamerlane, BMI/Bertus,
BMI) wBM

25 NAUGHTY GIRLS (NEED LOVE TDO)
(Forceful, BMI/Willesden, BMI)

16 NEW SENSATION
(MCA, ASCAP) HL

15 NITE AND DAY
(SBK April, ASCAP/Across 110th Street, ASCAP/A
B. Sure! International, ASCAP/Key West International,
ASCAP) HL

11 NOTHIN' BUT A GDOD TIME
(Sweet Cyanide, BMI/Willesden, BMI) HL

7 ONE MORE TRY

(Chappell, ASCAP/Morrison Leahy, ASCAP) HL
PAMELA
(Hudmar, ASCAP/Jogi Wimball, BMt) WBM
PARADISE
(Angel Music Ltd./Silver Angel, ASCAP/Famous,
ASCAP) CPP

32 PARENTS JUST DON'T UNDERSTAND
(Zomba, ASCAP)

33 PIANO IN THE DARK
(Rutland Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwart-village, ASCAP) WBM

83 PINK CADILLAC
{Bruce Springsteen, ASCAP) CPP

92 PLEASE DON'T GO GIRL
(Maurice Starr, ASCAP)

10 POUR SOME SUGAR ON ME
(Bludgeon Riffola, ASCAP/Zomba, ASCAP) HL

62 PROMISE ME
(Amber Pass, ASCAP/Andy Panda, ASCAP/Disco

75

72

21

74

A

81

31
76

87

55

51

Fever, ASCAP/Fools Prayer, BMI/Salski, BMI/Latin
Rascals, BMI)

RAG 0OLL

(Aero Dynamics, BMI/Calypso Toonz, BMI/Irving,
BMI/Makiki, ASCAP/Knighty-Knight, ASCAP/Arista,
ASCAP) CPP/WBM

RHYTHM OF LOVE

(Breeze, ASCAP/WB, ASCAP) WBM

ROLL WITHIT

{F.S.Limited, PRS/Warner-Tamerlane, BMI/Willin’
David, BMI/Biue Sky Rider, BMI) WBM

ROOTY TOOT TOOT

(Riva, ASCAP) WBM

ROUTE 66/BEHIND THE WHEEL

(Grabbing Hands, ASCAP/Sonet, PRS/Emite,
ASCAP/Londontown, ASCAP)

RUSH HOUR

(1 Before E, ASCAP/Rafelson, ASCAP)

SAY IT'S GONNA RAIN

(Thrust, BMI)

SAYIN' SORRY (DON'T MAKE IT RIGHT)

(You Tomorrow, BMI)

SHATTERED DREAMS

(Virgin, ASCAP)

SHOULD | SAY YES?

(Poolside, BMI)

SIGN YOUR NAME

(Virgin Songs, BM1/Young Terence, BMI) CPP
STRANGE BUT TRUE

(Maximum Media, ASCAP/Warner-Tamerlane,
BMI/Sizzling Blue, BMI) WBM

SUPERSONIC

{Beblica, ASCAP)

SWEET CHILD 0’ MINE

(Guns N’ Roses Music)

TAKE IT WHILE IT'S HOT

(Shaman Drum, BMI)

TALL COOL ONE

(Talktime, ASCAP/Virgin, ASCAP) CPP

THEME FROM S-EXPRESS

(Rhythm King Music)

TOGETHER FOREVER

{Terrace, ASCAP) CPP

TOMORROW PEOPLE

(Ziggy, ASCAP/Colgems-EMI, ASCAP) WBM
TROUBLE

(MCA, ASCAP) HL

THE TWIST

(Hudson Bay, ASCAP/Fort Knox, BMI/Trio, BMI) HL
TWO OCCASIONS

(Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams,

52

79

n

BMI/Peer-Southern, ASCAP/Tammi, BMI) CPP
UNDER THE MILKY WAY

(Funzale, BMI/Bug, BMI/MCA, ASCAP) HL/CLM
THE VALLEY ROAD

(Zappo, ASCAP/Basically Gasp, ASCAP) CLM
WAIT

(vavoom, ASCAP) WBM

WAIT ON LOVE

(Emboe, ASCAP/SBK April, ASCAP/Frisco Kid,
ASCAP/Chappell & Co., ASCAP) HL

WE ALL SLEEP ALONE

(SBK April, ASCAP/Desmobile, ASCAP/Bon Jovi,
ASCAP/PolyGram, ASCAP) HL/WBM

WHEN WE KiSS

(French Lick, BMI/Bug, BMI}

WHEN WILL | BE FAMOUS?

(Chappell, ASCAP/Virgin, ASCAP)

WHEN YOU WALK IN THE ROOM

(SBK Unart, BMI) CPP

WHERE DO BROKEN HEARTS GO

(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,
ASCAP) CLM/CPP

WILD, WILD WEST

(Willesden, BMI)

WISHING | WAS LUCKY

(Rare Blue, ASCAP/Precious, ASCAP) CLM
WISHING WELL

(Virgin Songs, BMI/Young Terence, BMI/Rare Blue,
ASCAP) CPP

YOU HAVE PLACED A CHILL IN MY HEART
(BMG, ASCAP/Arista, ASCAP) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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BIRTHS
Girl, Takara Irene, to George and
Linda Sewitt, April 29 in New York.
He is president of the Sewitt Group, a
personal management and consulting
firm. She is a former Australian mod-
el and senior VP of Sewitt.

Girl, Christyn Marie, to Ron and
Jackie Barris, May 26 in Cleveland.
She is administrative assistant in ac-
counting at Telarc Digital.

Girl, Emily Ann, to Country Joe and
Kathy McDonald, May 29 in San
Francisco. He is a singer.

Girl, Annie Murdoch, to Kate and

SLOW-SPEED VID DUPING IRKS DEALERS

(Continued from page 5)

back in the SLP mode.

Peter Busch, national buyer of vid-
eo for the 623-unit Musicland Group,
based in Minneapolis, has noticed
“some demonstrable differences” in
quality between standard-play and
four-hour LP-mode tapes but feels
they aren’t that important to the con-
sumer in the low-price market. Thus,
Musicland handles LP product.

In the SLP mode, Busch states,
“The biggest problem is with track-
ing. There is a real problem with con-
sumers’ [VCR] machines tracking
properly.”

Consequently, Musicland will not
stock most SLP tapes, although it is
selling Nelson’s one-third-speed prod-
uct. “We're watching the return rate
very carefully,” he notes.

A couple of years ago, Busch re-
calls, some manufacturers went to
outside suppliers for slow-speed
product. “Unbeknownst to us, we got
some one-third-speed product, and
there were very heavy returns.”
There were also high returns on half-
speed tapes, he says, “but we got on
the phone with our suppliers and told
them they better clean their act up.”
Nowadays, at least on LP cassettes,
bad batches are “the exception, not
the rule,” he claims.

In cases in which a supplier issues
a title in both full-speed and half-
speed, Busch adds, Musicland will opt
for the standard-play mode.

Recognizing that a number of re-
tailers are biased against slow-speed
tapes, Congress Video, which makes
licensed and public-domain product in
the $9.95-$19.95 range, is offering
dealers a choice between SP- and
SLP-format tapes. If they want to
buy the titles at full speed, they pay
$2 more.

“Price is not the only important
thing to video specialty stores,” says
Larry Kieves, president/chief execu-
tive officer of Congress Video. “Qual-
ity is also important. Some video re-
tailers would rather pay more to get
tapes in SP mode.” He adds, howev-
er, that he doesn’t see much of a qual-
ity difference between full-speed and
one-third-speed product.

Kieves says that the $2 premium

FOR THE RECORD

An article about the Cannes
Film Festival in the June 11 is-
sue incorrectly stated the dispo-
sition of home video rights to
the film “The Big Blue.”

CBS/Fox Home Video has ac-
quired video rights outside
North America. Weintraub En-
tertainment Group Distribution
Inc., a subsidiary of WEG, has
North American home video
rights.

represents his cost for raw tape and
duplication on a 90-minute program.

Discount chains and supermarkets
seem to be less critical of SLP and LP
product than are specialty retailers.
According to a spokesman for Good-
Times/Kids Klassics Distribution
Corp., “The only people who have a
perception problem in accepting half-
speed [tapes] are video retailers who
are mainly involved in rental. If we
go to video specialty stores, we might
have to develop full-speed produc-
tion. But the mass merchandisers
have no problem and the consumers
have no problem [with half-speed].”

The spokesman says none of Good-
Times’ major licensers, including
RCA/Columbia and MCA, have ob-
jected to their programs going out on
half-speed tapes. While helping to re-
duce the cost (to $14.95 for major-stu-
dio films), the LP mode increases the
value to the consumer, he says.

Noting GoodTimes has adjusted
the machinery in its factory to accom-
modate half-speed duplication, the
spokesman says, ‘“We believe you
can’t do one-third-speed, but you can
do half-speed. We've achieved good
quality with half-speed, and we don’t
have a problem selling to our ac-
counts.”

Allied Video and Film, a major vid-
eotape duplicator with many industri-
al accounts, does not consider the
quality of SLP to be good enough for
its clients, according to Helge Blu-
cher, engineering supervisor at the
company’s Detroit division.

Claiming that Allied has only one
client who insists on SLP duplication
and none who want LP production,
Blucher comments, “In both modes,
you have a considerable loss of quali-
ty. And if you're going to [record at
slow speed], you might as well go to
the slowest mode and save the most

tape.”

Dave Bett, June 1in New York. He is
art director for the Relativity and
Combat labels. She is promotion coor-
dinator for Women'’s Day magazine.

Girl, Lisa Rae, to Ray and Debby
Denny, June 3 in Corpus Christi, Tex-
as. He is with TCI Cablevision. She is
sales manager at KOUL-FM.

Girl, Falcon Caira, to Gerry and
Joane Griffith, June 4 in New York.
He is senior VP of A&R at EMI-Man-
hattan Records.

Girl, Kelsey Meagan, to Mickey and
Donna Late, June 6 in Thurmont,
Md. He is the bass player for Brim-
stone Records’ Secret Agent.

DEATHS
Nouneg Khidirian, 58, of cancer,
May 30 in Chicago. She was the moth-
er of Raymond Peck, president of Ki-
derian Records.

William H. Davis, 76, May 15 in
Lansdale, Pa. The jazz pianist/song-
writer was also a musical arranger.
After playing with radio studio bands
and in clubs in Philadelphia in the

'30s, he started his own band—the
Bill Davies Dixieland Band—and re-
corded albums in the '40s and ’50s.
He is survived by his wife, Florence
Koch; two sons; a daughter; two sis-
ters; a brother; and six grandchil-
dren.

David Wildmann, 34, of cancer, June
2 in Philadelphia. He was general
manager of Philadelphia’s Rainbow
Club, later called the Kennel Club,
from the late *70s through 1986. Af-
terward, he worked as an indepen-
dent promoter. His clients included
Husker Du and X. He also set up
Raw Ltd.—a promotion/manage-
ment company that handled such
bands as Sonic Youth, Exodus, and
the Dead Milkmen—and founded the
record company Meta Meta Records.
He is survived by his parents, Arthur
and Claire; his brother Kurt; and his
sister Lynn. Memorial contributions
may be sent to the Philadelphia Com-
munity Health Alternative, P.0. Box
53429, Philadelphia, Pa. 19105.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

MURDOCH FIRMS PLANS FOR SKY CHANNEL

(Continued from page 6)

Century-Fox, but Murdoch is to begin
production on original movies for Fox
Television “in the next few months.”

Reaction from the U.K. home video
industry was mixed. According to
Stewart Till, VP of CBS/Fox Video, a
possible threat from DBS can be con-
tained, providing ‘“an appropriate
window’’ is maintained between
home video and theatrical release. “If
films are broadcast simultaneously
[with home video release], then video
will be damaged,” he states. Other
sources were more skeptical, saying
the best estimate for Murdoch’s U.K.
dish sales over the next five years is
only 5 million units.

Still, Amstrad’s involvement with
Sky Channel is a blow to Astra’s
chief rival, British Satellite Broad-
casting. Until a few months ago, Am-
strad was a member of the BSB con-
sortium.

The alliance of two such powerful
forces as Murdoch’s News Corp. and
Sugar’s Amstrad is now seen by in-
dustry observers as having the po-
tential to bring the long-heralded new

NEW MUSIC SEMINAR HAS INTERNATIONAL FLAVOR

(Continued from page 6)

tion of major labels. “We aren’t get-
ting as much support this year from
the majors, but they’re not the people
who supported the seminar in the
early days,” he says. “Alternative
music is bigger than ever at the semi-
nar this year; our sales are 30% ahead
of last year overall with less partici-
pation from the majors, just from in-
ternational, college, indies, and dance
music.”

Ironically, major-label representa-
tives say the seminar’s success is re-
sponsible for their diminishing inter-
est in it. “It’s too hard to make an im-
pression with all the traffic,” says
one major-label VP. “It’s gotten too
big and crowded. We aren’t having a
suite this year, and I don’t expect
we'll have a concentration of bands

playing. In fact, we're recommending
to some of our managers that they
not bring their artists in because they
won’t get the exposure.”

In addition to its international fla-
vor, the seminar will feature other
changes this year, including an in-
creased emphasis on music video and
technology. Whereas last year’s
event included only one music-video-
oriented panel, NMS 9 will feature
six. On the technology side, “there
will be a bigger shift in the exhibit
area toward hardware,” says Silver-
man. Philip Glass is scheduled to per-
form a concert of computer music,
and Stan Cornyn, the president of
Warner New Media, will moderate a
first-time panel called “New Tech In
The Marketplace.”

era of cross-frontier broadcasting in
Europe within sight.

But competition for the Murdoch
launch will likely still emerge—either
from BSB, which has reportedly set
aside $200 million to launch compet-
ing DBS-delivered services consisting
of a news channel, a children’s chan-
nel, a movie service, and a general-en-
tertainment service, or from Mur-
doch’s megamedia rival Robert Max-
well, and British Telecom, both
partners with Viacom in the MTV Eu-
rope joint venture. Maxwell and Brit-
ish Telecom recently joined with the
W.H. Smith retail chain to start up
seven DBS-delivered channels, either
on Astra or the new Eutelsat satel-
lite, scheduled for launch sometime
next year. MTV Europe will likely be
part of such a programming pack-
age.

CALENDAR |

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

JUNE

June 21, American Civil Liberties Union &
People For The American Way Symposium:
“Blacklists, Graylists, And Playlists—Repres-
sion In The Entertainment Industry,” Hollywood
Roosevelt Hotel, Hollywood, Calif. Ruthie Liber-
man, 213-551-1611.

June 22-24, APRS 88: 21st International Ex-
hibition Of Professional Recording Equipment,
Olympia, London, England. 923-772-907.

June 24-25, Bobby Poe’s Pop Music Survey
Radio/Record Seminar & Awards Banquet,
Sheraton International Conference Center, Res-
ton, Va. 301-951-1215.

June 24-26, National Assn. of Music Mer-
chants International Music And Sound Expo,
Georgia World Congress Center, Atlanta. 619-
438-8001.

June 26, National Academy Of Songwriters: A
Songwriters Evening, The Crazy Horse Saloon,
Santa Ana, Calif. Tobey Hall, 800-334-1446.

JuLy

July 7-10, 1988 Upper Midwest Gommunica-
tions Conclave, Sheraton Park Place Hotel, Min-
neapolis, Minn. Tom Kay or Denise Lutz, 612-
927-4487.

July 8, More News Music Industry A&R Con-
ference & Seminar, Cavendish Conference Cen-
tre, London, England. Julius Just, 01-741-7000.

July 14, City Of Hope Spirit Of Life Award
Presentation To Joe Smith, Century Plaza Ho-
tel, Los Angeles. Bill Vernon, 213-626-4611.

July 16-20, New Music Seminar 9, Marriott
Marquis Hotel, New York. Una Johnston 212-
473-4343.

July 18-22, Video Expo Chicago, Expocenter,
Chicago. Ellen Greenfield, 914-328-9157.

AUGUST

August 7-11, Video Software Dealers Assn.
7th Annual Convention, Las Vegas Convention
Center. Stan Silverman, 609-596-8500.

August 18-21, Jack The Rapper’s Family Af-
fair ’88 Convention, Atlanta Airport Mariott, At-
lanta. Billye Love, 407-423-2328.

August 26-28, Philadelphia Folk Festival, Old
Pool Farm, Schwenksville, Pa. 800-556-3655.

BLOCKBUSTER SETS NEW MARKETING PLANS

(Continued from page 92)

Player, Rewind, and Slo-Mo.

¢ The chain is promoting Quik-
Drop, a bank-styled 24-hour-a-day
depository that provides customers
with a speedy way to drop off
tapes—and can give customers ad-
ditional hours to return tapes with-
out incurring late charges.

e At one of its California stores,
Blockbuster is also testing a drive-
through rental system, which car-
ries deep stock on 24 new, in-de-
mand titles under the Quik-Drop
banner. Drive-up rentals are usual-
ly processed in 15-30 seconds.

Huizenga and Gruber told Bill-
board that St. Louis and San Die-
go—two markets that the company
entered through acquisitions—will
play a meaningful role in testing
new marketing strategies, because
those areas have the chain’s stron-
gest store concentration.

Blockbuster landed St. Louis-
based, 29-store Movies To Go last
June; that entity, now called Block-
buster Midwest, is the company’s

largest franchisee. In March, Block-
buster landed San Diego’s 42-store
Video Library. Barry Rosenblatt, a
Blockbuster senior VP and presi-
dent of Video Library, attended the
Blockbuster shareholder’s meet and
said his stores will soon be adopting
the Blockbuster logo.

Meanwhile, Blockbuster is pre-
paring to digest Major Video. Hui-
zenga said many existing Major
stores will convert to Blockbuster’s
banner. However, to do so, those
stores will have to drop X-rated vid-
eos. Major franchisees who prefer
to keep adult tapes will have to con-
tinue operating under Major’s logo.

In terms of pleasing the compa-
ny’s investors, the timing of Block-
buster’s meet could not have been
better. On June 9, the day the chain
hosted its franchisees, Blockbust-
er’s stock rose $1.25 to $25.50 per
share. By June 14, the National
Assn. of Securities Dealers Auto-
mated Quotations issue closed at
$30 per share.
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LABELS REMASTERING MORE EARLY CDS

(Continued from page 1)

Light Orchestra’s “Face The Music”
can be arranged.
" As Elektra Records begins its mer-
chandising campaign for its recently
released, newly remastered Doors
CD catalog, however, label execu-
tives say they will not allow ex-
changes for consumers who have al-
ready purchased those Doors titles in
their previous CD form.

At PolyGram, Bill Levenson, direc-
tor of catalog development, says he
began receiving 10 requests daily for

new CD copies of the Justin Hay-

ward/John Lodge “Blue Jays” album
after he acknowledged in the month-
ly newsletter International CD Ex-
‘change that the orginal CD master
had a flawed left channel. The news-
letter quotes Levenson as offering to
replace old copies of the CD with new
ones through the mail.

Unfortunately, adds Levenson, his
candor has “opened the door” for
those who also read his discourse
about PolyGram'’s remastering of
Cream’s “Wheels Of Fire” and the
Blind Faith CD. “People say, ‘Well, if
they’ll do the [Hayward/Lodge CD],
I think I'll send Blind Faith next,’”
says Levenson. “The intention was
never to offer carte blanche for peo-
ple to send back what they're unhap-
py with. The ‘Blue Jays’ was an iso-
lated instance.”

Levenson adds that CDs with
“hard defects,” as he calls them—
such as “Blue Jays” or Love's “For-
ever Changes” on Elektra, the first
pressings of which contained a 14-ki-
lohertz hum throughout—are actual-
ly few in number. Usually, he says,
the perceived problem with “bad”
CDs lies in their poor equalization.

“The fear that every record compa-
ny has right now is that if we start a
policy of accepting product back be-
cause someone is unhappy—well,
that’s a very subjective thing,” he
says.

Says Kenny Hamlin, Elektra’s VP
of sales, of the new Doors CDs: “A
car manufacturer introduces a new
model in 1980, and every year they
improve on it, and maybe by 1986 it's
really a hot car. They don’t take the
’80 model back because it's not as
good a model as the '87.”

Hamlin adds that the company pur-
posely released its six Doors titles at
a fairly low price—their suggested
list is $12.78 each—to provide con-
sumers with the best value possible.

At CBS, where parts of Dylan’s
double “Blonde On Blonde” album
were unnecessarily faded due to mis-
information about the playing capaci-
ty of a single CD, one source ac-
knowledges “rumors” that masters
of some of the company’s initial CDs,
pressed in Japan, “may have been re-
placed” with a better master once
they were pressed in the U.S.

“For titles like those,” says the
source, “we look on it more as an im-
provement in technology, and not
really an error that we’ve gone back
and corrected. If Sony comes out
with a better VCR, you don't take
yours back and say, ‘I want my mon-
ey back because there’s a better one
now.” But for titles where we have
screwed up—like ELO’s ‘Face The
Music,” where it’s clearly our error—
we’re most anxious to make our cus-
tomers happy.”

The batch of ELO CDs in question,
in fact, came from an incorrectly
marked edited master tape that
lacked several song introductions;
the mistake and the reason it oc-
curred were explained in a recent is-
sue of International CD Exchange by

CBS engineer Joe Gastwirt, who
originally remastered the CD.

Several sources agree that the rel-
ative speed with which the industry
initially embraced the CD was a sig-
nificant factor in the quality of many
early CDs. Jethro Tull's “Aqualung”
was one of the earliest major-label
CDs to be manufactured; Fleetwood
Mac’s “Rumours” was another. The
latter, like the former, has been re-
mastered more than once.

Regarding “Rumours,” Ed Over-
ton, VP of quality assurance at
Warner Bros. Records, says, “That
was one of the first CDs we released.
Like everyone else, we were in a rush
to get it out. And what happened was
we took one of the EQ’d [equalized]
tapes, and it was simply transferred.
And in fact it might have been a tape
which was used quite often, and it
might have lost some high end be-
cause of that. Anyway, it was taken
back in and re-EQ’d, and that was the
new one that came out.”

Overton says Warner Bros. has

never encouraged consumers to re-
turn their old “Rumours” CDs, nor
has it received many. “If we have a
consumer that is unable to get a sat-
isfactory replacement at retail, then
they would send it in to Warner Rec-
ords,” he says. “And if we verified
that the CD was indeed defective,
then we replace them on a case-by-
case basis.”

Most label sources emphasize the
distinction between ‘“‘defective”
CDs—those with flaws in program-
ming or with actual physical flaws—
and those deemed to be drawn from
less-than-perfect masters. If a line is
drawn by labels, it generally is here:
Simply because new or better mas-
ters have been found since a CD was
initially manufactured, they say, con-
sumers are not automatically entitled
to trade up to the new ones. As Cliff
O’Sullivan, director of product devel-
opment at PolyGram, says, “When
CDs came out, nobody said it was OK
for them to bring in their albums and
exchange them.”

Several label sources draw analo-
gies to other entertainment spheres.
“It’s no different than what happens
with videotape,” says Dennis Fine,
VP of communications at BMG Mu-
sic. “What about all the people who
bought ‘A Star Is Born’ before they
put all the restored footage in it? Or
‘Lost Horizon’? I don’t think the mu-
sic business is any different when
you're dealing with older product.
Somebody thinks they’ve got the best
master, and then, all of a sudden,
when it comes out and there's atten-
tion drawn to it, it's not.”

Michael Lang, president of CD-
only chain Boston Compact Disc,
says he has seen no consumer resent-
ment toward labels for, as he puts it,
“improving” CDs. “We’ve sold tons
of the new, second generation of
Doors CDs,” says Lang, “and I've
personally encountered nobody com-
ing up to me saying they were angry
that they had to get them again.”

Bill McCleary, a buyer at Los An-
geles-based CD-only chain National

Compact Disk, notes that at his store,
which sells previously owned CDs,
“A lot of people were saying that
they were just going to bring their
whole Doors catalog back in, trade it,
and just get the new one.”

Most label executives seem partic-
ularly wary of setting any sort of
precedent by allowing consumers to
trade in earlier CD versions.

“Even with records and cassettes,
you're constantly upgrading and re-
mastering your product,” says Poly-
Gram’s Levenson. ‘“There are run-
ning changes—titles and informa-
tion, what lab you master at, and
what factory you press at. All rec-
ords are different, and if you take
samples over a period of time, they
all sound a little different.

“There’s no signal out there say-
ing, ‘If your LP sounds different,
send it back’ or ‘PolyGram remas-
tered the Bon Jovi LP, send back
your old ones.” I'm not sure we can
send that signal out to CD buyers.”

WEST COAST VID INTENDS TO BUY NVI FRANCHISE DIVISION

(Continued from page 1)

its distribution activities in pay-per-
transaction. Berger will not discuss
PPT at length, but he says a full dis-
closure proxy is near completion
“that will spell it all out.”

PPT, a controversial revenue-shar-
ing plan, has lately been blamed for
depressing NVI's earnings; the stock
was listed as selling at $2.50 per
share in the pink sheets June 10. Poor
earnings and “the fact that [Nation-
al] is a franchiser and not a retailer”
have not impressed Wall Street, says
Fred Anschel, an analyst at Dean
Witter. “The stock [issued in Novem-
ber 1986] just never got off the
ground.”

Privately held West Coast—which
has headquarters in Philadelphia—
has 207 stores in 17 states with a few
in Canada and one in the UK., says
Harry Kalish, director of advertising.

NVI'’s present store count is 478,
including franchisees in all Canadian
provinces.

Although considered by some
sources “‘a done deal,” elements of
the acquisition await board delibera-
tions on both sides. NVI's board was
set to meet June 17.

NVTI’s franchisees appear to have
an upbeat wait-and-see attitude
about the deal. “We understand noth-
ing much will change” in terms of
any costly conversions, says Greg
Davis, operator since 1984 of two Lit-
tle Rock, Ark., stores.

Franchisees also say West Coast
has vigorously urged NVI’s fran-
chise staff to stay on. “We're very
pleased Troy Cooper [executive VP]
will continue,” says Marty Graham,
partner in two Portland, Ore., stores
and chairman of a franchisee adviso-
ry board.

Graham says he hears that splin-
tering off, as often happens in fran-
chise chain sales, is unlikely. “Most
franchisees realize the company’s
predicament,” he says, adding that
NVI's PPT division actually repre-
sents “competition.”

Davis mentions a decline in fran-
chising interest at NVI. “We all liked
Ron [Berger] and are sorry to see
him go,” he says, “but in the last two
years he really hasn’t been that in-
volved day-to-day in franchising.”

Berger acknowledges the empha-
sis on PPT and distribution and
seems less sure about franchisee sen-

timent. “I learned long ago that you
can’'t please all the franchisees,” he
says. “After all, we've been in PPT
for 2!/, years and still only have 364
of them signed up.”

NVTI’s drift is seen in figures filed
with the Securities and Exchange
Commission for the nine months end-
ing Dec. 31. These figures show the
franchise-fee percentage of revenue

at 6.8%, compared with 19.4% a year
before, and indicate that PPT reve-
nue jumped from 9% to 41.3%. Mer-
chandise sales percentages were off
less sharply, to 24.9% from 29.9%, but
royalty fees were down 10 points, to
26.5% from 36.4%.

NVI’s most recent proxy state-
ment identifies Berger, 39, as owning
779,010 shares, and indicates that to-

gether with eight other officers and
directors, he owns 61% of outstand-
ing shares. ’

West Coast Video is 5 years old. Its
parent, Medical Products Labora-
tories, was founded 28 years ago by
Harold Stone, board chairman of the
video arm and father of Elliot Stone,
president and CEO.

ATLANTA TOP 40 SHAKES UP ITS CHART

(Continued from page 1)

pendent-label records and left-field
hits that suffer most from unreport-
ed airplay are now prominently list-
ed. “When another PD looks at our
list, he can be assured that what
he’s looking at is based on real air-
play and nothing else,” says Power
99 program director Rick Staecy.
“The down side is that records fluc-
tuate.”

And they fluctuate often. On
most playlists, PDs use subjective
analysis of a song’s strength to de-
termine when it has peaked. Few
will move a record down until
there’s compelling evidence that its
popularity is declining. But because
Power 99’s list is now based wholely
on airplay, records are taking dras-
tic jumps and drops that many re-
cord promotion people are not used
to. And a record that jumped great-
ly last week may fall just as quickly
on the new list.

On this week’s Power 99 chart,
for instance, Cheap Trick’s “The
Flame” moves from No. 21 to No. 2.
Steve Winwood’s “Roll With It” is
up from No. 29 to No. 9. Roxanne’s
“Play That Funky Musie,” which
fell off national charts several
months ago and which Stacy says
wouldn’t have been reported under
his old system, rose from No. 31 to
No. 14.

Conversely, other records that
are still rising on national charts
were down at Power 99. Jane Wied-
lin’s “Rush Hour,” which debuted
at No. 14 last week, fell to No. 30.
Pebbles’ ‘““Mercedes Boy,” which
rose from No. 10 to No. 5 last week,
drops to No. 23. And Stacy says that
even though their airplay has de-
clined this week, those songs could
climb his chart again next week.

“I think it’s a step in the right di-
rection,” says Arista VP/pop pro-
motion Rick Bisceglia of the Power
99 methodology. “I’'m into reality,
and I think this is probably a very
progressive idea of theirs. Every-
body screams on a conference call
when we get a 21-19 move, when in
reality that record might have got-
ten more airplay than a record that
took a nine-point jump. So I think
it's great.”

While promotion people said they
were happy with anything that in-
creases playlist accuracy, most
were upset by the zigzagging num-
bers. One of Bisceglia's counter-
parts, who refused to be named,
calls the system “really silly. A rec-
ord going ‘extra’ to 14 to 30 and

‘This is a very
progressive idea’

maybe to No. 2 the next week is ri-
diculous.” Bisceglia also expresses
concern about chart fluctuations
but says he expects Power 99’s sys-
tem to become ‘“more sophisticat-
ed.”

KHYI “Y95” Dallas PD Buzz
Bennett says he likes the Power 99
system and describes it as “basical-
ly what we do anyway.” While Y95
doesn’t determine moves by com-
puter, it does move songs up and
down its list quickly. It also reports
album cuts, unlike many other sta-
tions. Bennett says that record com-
panies understand his system, “but
they don'’t like it.”

“[Promotion people] want all the
stations to be like little dominoes.
They want chart jumps in sync with

the rest of the country. But Peb-
bles’ ‘Mercedes Boy’ is a recurrent
at our station already.” Of the Pow-
er 99 system, Bennett says: “We
could be making some major
changes ourselves. Frequency of
airplay should be the way a station
designs its chart.”

The controversy over unreported
airplay has been stoked by Monday
Morning Replay, a weekly publica-
tion that samples airplay in several
formats. Stacy says that MMR
“wasn’t the catalyst” for his new
system, “but after we did it and we
thought about it, we realized it was
exactly what MMR does. And every-
body should be doing this. I've nev-
er been at a station that really add-
ed up sates points to do its chart.”

Stacy says that the standard cri-
teria for moving a record on play-
lists—sales and requests—will still
be reflected on his chart because
they determine rotations. And he
thinks that any industry discomfort
with the unusual list will be bal-
anced by Power 99’s support of re-
cords that wouldn’t have been previ-
ously reported. He cites one record,
When In Rome’s “The Promise” on
Virgin, which he says is receiving
unreported airplay on 27 major-mar-
ket top 40s. That record was added
to Power 99’s list at No. 11 in the
first week of the new system and is
now No. 10.

Power 99 MD Steve Wyrostok,
who says response to the system
has been 80% positive, may begin
bulleting records that move down
on his station’s list to indicate they
could rise again the following
week. “Eventually,” he says, “peo-
ple are going to be happy we're do-
ing this.”
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Fairfield Seminar: Ads-On-Video Blitz On The Way

BY JIM McCULLAUGH

LOS ANGELES Commercials on
home video are set to hit fast for-
ward during the fourth quarter of
this year, as studios, ad agencies,
and packaged-goods manufactur-
ers now say they have a much
clearer understanding of the medi-
um’s potential.

Vestron and Nestlé, for exam-
ple, spurred by a recent “Dirty
Dancing” ad, plan to expand their
relationship for a massive fourth-
quarter blitz that will see commer-
cials on a line of sell-through prod-
uct for the first time (see story,
page 6).

And Nelson Entertainment con-
firms that “The Last Emperor,”
winner of nine Academy Awards,
including one for best picture, will
feature a commercial when it ar-
rives in stores Aug. 31. Nelson has
not revealed the identity of the
sponsor.

Rockbill, the marketing firm
that has engineered four of home
video’s five major ad-sponsored
deals to date, says it will announce
at least two additional major A-ti-
tle commercial sponsorships with-
in the next month. Rockbill is the
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firm that linked Diet Pepsi and
Paramount Home Video for “Top
Gun’ as well as Hershey and Nel-
son for “The Princess Bride.”

Warner Home Video, having re-
cently tested the waters with a
Pepsi ad on “Innerspace,” is plan-
ning a major fourth-quarter spon-
sorship-related campaign that may
involve both a major release and
catalog product.

These were some of the develop-
ments highlighted here June 14
during a “Video Advertising And
Promotion Days’’ seminar spon-
sored by the Fairfield Group,
which attracted 150 executives
from the film, video, ad, and mar-
keting/research communities.

““Acceptance [of commercials on
videos] has grown,” said Gary Ga-
belhouse, executive VP of Fair-
field, ““and consumers are ready
for this strategy. It will become
commonplace. Consumer tolerance
is growing and positive, and it
won’t make people stop renting.”

Paul Cabe, director of product
placement and promotional licens-
ing at Warner Bros. Inc., said his
studio’s attitude toward ads on
video has come full circle in the
past 18 months, due to such fac-
tors as the “Top Gun” success and
recent in-house and independent
research.

He predicted there could ulti-
mately be as many as three ads on
a tape from three different spon-
sors.

But Warner, like other major
studios, will only entertain ‘“‘select
proposals and the right vehicle
that relates to the film.” The stu-
dio, he said, will never compromise
its relationship with film directors
or producers for the sake of a
large but ill-conceived ad payout.
Nor will Warner ever entertain
certain types of sponsors, such as
tobacco companies, he said.

Outlining the potential of video
advertising, Fairfield chairman
Stephen Wilson indicated that $9.5

billion was spent in 1987 on renting
and buying videocassettes—a
number that he said should jump
to $15 billion by 1992.

He predicted that VCRs will
have penetrated 80% of all U.S.
households by 1992 and that half
of those homes will own more than
one player. He also estimated that
there were a total of 3.3 billion vid-
eo-rental transactions in the U.S.
during 1987.

VESTRON PROMO

(Continued from page 6)

In addition to including a commer-
cial on as many as 10 of the videos in
the collection, Nestlé hopes to gain a
foothold in video stores through the
promotion. The company, which
plans to have a booth at the Video
Software Dealers Assn. convention
this August in Las Vegas, is asking
video dealers to consider stocking
Nestlé products in their stores.

“We want to demonstrate the
mind-boggling, business-building po-
tential Nestlé has for video stores,”
said David Yale, business director for
Nestlé. “We have a strong movie her-
itage,” he added, referring to the
sales of Nestlé candy at theater con-
cession stands. “There has never
been a better time or a more compel-
ling reason for video stores to stock
Nestlé product.”

Vestron describes the titles in the
Stars & Bars promotion as Act I and
plans to announce Act II at the
VSDA confab.

The 18 titles in Act I are “Dirty
Dancing,” “The Falcon & The Snow-
man,” “The Smurfs And The Magic
Flute,” “The Flamingo Kid,” “Salva-
dor,” “To Live And Die In L.A.)”
“The Purple Rose Of Cairo,” “Mr.
Mom,” “My Little Pony,” “Broadway
Danny Rose,” ‘“Mad Max,” “Easy
Money,” “The Point,” “Prizzi’'s Hon-
or,” “Light Of Day,” “The Bedroom
Window,” “The Care Bears Movie,”
and “Space Camp.”

At the same time, he noted, adver-
tisers are faced with a fragmented
broadcast television audience.

“What video offers,” said Wilson,
“is a solution to the advertising
community: focused broad-reach
and niche marketing to a segmented
audience.”

Gabelhouse indicated that some
of Fairfield's most recent research
points out that as many as 60% of
the country’s VCR owners do not
object to ads on videos; a year ago,
the figure was about 40%.

Nelson executive VP Rand Blei-
meister said his company has re-
ceived only two complaints from
consumers about the Hershey ad on
“The Princess Bride,” a cassette
that shipped 285,000 units.

Citing several recent case stud-
ies, Gabelhouse noted that after
five months, “Top Gun” had a 40%
VCR household reach and a gross
rating point of 80 (in advertising re-
search, one GRP represents an audi-

ence of 829,000). “Platoon,” which
features a Chrysler Jeep message,
had a 40% VCR household reach af-
ter three months and a GRP of 60;
“Dirty Dancing’ achieved a 34%
household reach after four months
and a GRP of 41.

Also according to Fairfield re-
search, a majority of viewers be-
lieve the ads don’t detract from the
viewing experience and that video
ads make a positive impression.

However, said Gabelhouse, to
gain consumer acceptance, the com-
mercial must be different from reg-
ular TV spots. Good music is the
second most important component
for the ad.

According to Kathy Connolly, VP
of video marketing at Rockbill, the
number of ads on video has been
limited by the lofty expectations
created by “Top Gun.” She said oth-
er problems include the high price
tags involved and requests for ex-
tensive promotional tie-ins.

U.K. VIDEO-ERASE BILL

(Continued from page 1)

Francis Maude, consumer affairs
minister, said the government is
trying to balance the interests of
copyright owners and consumers.
Simply to legalize home videotap-
ing for private use would breach
the Berne Convention on copy-
right.

[In the U.S., where a Berne-ad-
herence bill is awaiting full Senate
action, the home videotaping con-
flict with the copyright convention
is being sidestepped. According to
Dorothy Schrader, general counsel
to the U.S. Copyright Office, “The
approach the Congress is taking is
that there can be no claim of pro-
tection or rights simply due to U.S.
adherence to the Berne Conven-
tion. An author can claim copy-
right protection only if Congress
has passed a law (with regard to
that protection).”

[Schrader added that the Sony
vs. Betamax ruling by the U.S. Su-
preme Court also established the
legality of home videotaping for
private viewing.]

While conceding that it is diffi-
cult to see how the proposed U.K.
measures could be enforced, the
consumer affairs minister stated,
“Faced with a reasonable law, peo-
ple will ordinarily obey it.”

However, Tony Blair, opposition
spokesman on consumer affairs,
said the government is ‘‘legislat-
ing an absurdity.” He added that
he doubted time-shifting is unlaw-
ful and said it is in the interest of
broadcasters that viewers be al-
lowed to tape programs for later
viewing. ‘““Otherwise they would
often not be seen at all,”’ he
claimed.

Blair said that the government
is inconsistent in opposing a blank
audiotape levy aimed at balancing
interests between copyright own-
ers and home tapers while seeking
to regulate home videotaping.

Austin Mitchell, opposition
trade and industry spokesman,
wondered how the regulation
would be policed: ‘‘Are we going to
start marketing tapes that auto-
matically explode 28 days after
they have been used for the first
time?” he asked.

The 'government said the propos-
als would bring home taping in line
with practices of organizations
like the BBC, which are permitted
to keep ‘‘ephemeral recordings”
for no more than four weeks.

Opposition politicians here have
renewed their call for a levy on
both audio- and videotapes to com-
pensate copyright owners.

A parliamentary committee
passed an amendment empower-
ing the government to reverse its
earlier rejection of the idea of a
blank-tape levy (Billboard, June
11), but Maude said then that he
could not foresee circumstances in
which the government could bring
forward a licensing scheme that
met the criteria required by the
amendment.

Assistance in preparing this sto-
ry was provided by Ken Terry in
New York.
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25| 139 | 191 | 3 | JOHN KILZER erenons 24150339 0 MEMORY IN THE MAKING | [@7D)|  meentry BOB MARLEY AND THE WAILERS 1sLAND 90169/ATLANTIC (8.98) (CD) LEGEND
130 | — 2 ERASURE 5 !
@ SIRE 25730/REPRISE (8.98) (CD) THE INNOCENTS 172 | 156 | 123 | 29 | K.T.OSLIN @ rca5924-1.R(8.98) (CD) 80'S LADIES
127 | 127 | 128 12 TREAT HER RIGHT -1-R (8.98) (CD, TREAT HER RIGHT
ACASEB4 IR (@58 €O 6 173 | 143 | 137 9 TIMES TWO RePRISE 25624 (8.98) (CD) X2
128 | 99 87 20 JAMES TAYLOR @ coLumBia FC 40851 (CD) NEVER DIE YOUNG
174 | 159 | 170 | 15 UNDERWORLD sire 25627/WARNER BROS. (8.98) (CD) UNDERNEATH THE RADAR
29| 145 | 166 | 4 | DAVID BENOIT cr 1047 5.98) ey EVERY STEP OF THE WAY
175 | 171 | 162 7 RIOT CBS ASSOCIATED BFZ 44232/E.P.A. (CD) THUNDER STEEL
162 | 180 | 3 | ERIC CARMEN aista al 8545 898) (cD) THE BEST OF ERIC CARMEN
@76)| NEWP | 1 | TONICHILDS aamsp 65175 (6.98) (D) UNION
D[ 167 | — | 2 | GEORGE HOWARD wca 42145 898) o) REFLECTIONS
177 | 161 | 151 | 733 | PINK FLOYD @ HARVEST SMAS 11163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON
132 | 125 [ 112 | 14 BIG PIG a&M 3P 6 5185 (6.98) (CD) BONK
ol = 5 178 | 176 | 144 9 THE MISSION U.K. MERCURY 834 263-1/POLYGRAM (CD) CHILDREN
1 ROBIN TROWER ATLANTIC 81838 (8.98) (CD) TAKE WHAT YOU NEED
@79| 198 | — | 2 | CAMPER VAN BEETHOVEN OUR BELOVED REVOLUTIONARY SWEETHEART
134 | 114 | 101 | 10 NU SHOOZ ATLANTIC 81804 (9.98) (CD) TOLD U SO VIRGIN 90918 (8.98) (D)
180 | 165 | 169 5 KILLER DWARFS EPIC BFZ 44098/E.P.A. (CD) BIG DEAL
135 | 122 | 122 | 9 HURRICANE ENGMA 73320 (8.98) (CD) OVER THE EDGE
181 | 158 | 141 | 21 MEGADETH capIiToL C1-48148 (9.98) (CD) SO FAR, SO GOOD ... SO WHAT!
30| 154 | 159 | 5 | CLIMIE FISHER capiroL c1.90514 5.98) (cD) EVERYTHING
182 | 166 | 132 | 30 STEVIE WONDER A MOTOWN 6248 ML (8.98) (CD) CHARACTERS
137 | 137 | 148 6 DIRTY LOOKS ATLANTIC 81836 (8.98) (CD) COOL FROM THE WIRE
4 190 | 181 9 DIANNE REEVES BLUE NOTE 46906/EMI-MANHATTAN (9.98) (CD) DIANNE REEVES
138 | 138 | 138 7 PETER MURPHY RrCA 7634-1.H (8.98) (CD) LOVE HYSTERIA t @
1 164 | 155 11 HOWARD HEWETT \ FOREVER AND EVER
139 [ 118 | 118 | 6 | REBAMCENTIRE mca 42134 898 (o) REBA u FLEKTRA 80775 658 €O
1 I ORE CAN | SAY?
1% | — 2 JAMES BROWN scoTT1 670512 44241 /E.05 (00 M REAL NEW)D AUDIO TWO FIRST PRIORITY 50906 /ATLANTIC (8.98) (CD) WHAT M
181 | 129 | 120 | 10 | SUAVE capitoL C1-48686 (8.98) (CD) I'M YOUR PLAYMATE ‘m LB ! TRACIE SPENCER carrioL c1-45186 (8.98) (0} TRACIE SPENCER
42| 147 | 147 | 5 | THECLASHepcE2a4035/ERA (cD) THE STORY OF THE CLASH, VOL. | e[ | 8 || e e e I () ONE BIG DAY
8 .
w7 n FIFTH ANGEL £pic 6FE 44201/EPA. (CD) FIFTH ANGEL 188 (169 | 171 | 94 BON JOVI A8 mERCURY 830264-1/POLYGRAM (CD) SLIPPERY WHEN WET
@ 149 | 184 4 GREGORY ABBOTT COLUMBIA FC 44087 (CD) I'LL PROVE IT TO YOU 189 | 175 | 149 | 29 LINDA RONSTADT @ ELEKTRA 60765 (9.98) (CD) CANCIONES DE MI PADRE
@ NEW ) 1 SOUNDTRACK GEFFEN GHS 24202 (5.58) (CD) BEETLEJUICE 190 | 153 | 158 9 KINGS OF THE SUN rca 65826-1-R (8.98) (CD) KINGS OF THE SUN
ZODIAC MINDWARP & THE LOVE REACTION
146 | 108 | 102 | 50 GREAT WHITE A CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 191 ) 170 | 145 | 14 VERTIGO 832 729 1/POLYGRAM (CD) TATTOOED BEAT MESSIAH
@ 160 | — 2 VINNIE MOORE SQUAWK 834 634 1/POLYGRAM (CD) TIME ODYSSEY 192 1173 | 179 | 11 LYNYRD SKYNYRD mca 28027 (10.98) (CD) SOUTHERN BY THE GRACE OF GOD
@ 163 | 163 | 4 A-HA WARNER BROS, 25733 (5.98) (CD) STAY ON THESE ROADS 193 | 193 | — 2 THE JESUS AND MARY CHAIN wARNER BROS. 25729 (8.98) (CD) BARBED WIRE KISSES
149 | 116 | 114 | 42 | THE COVER GIRLS FEVER SFS 004/SUTRA (8.98) (CD) SHOW ME @ NEW)D 1 THE RAMONES SIRE 25709/WARNER BROS. (12.98) (CD) RAMONES MANIA
150 | 144 | 121 | 21 | GEORGE THOROGOOD @ EMI.MANHATTAN 46573 (3.98) (CD) BORN TO BE BAD (99| NEWD | 1 | EVELYN “CHAMPAGNE" KING EMmANHATTAN 46968 (9.98) (CD) FLIRT
151 | 141 | 134 | 30 | DOKKEN A ELEKTRA 60735 (9.98) (CD) BACK FOR THE ATTACK (96| NEWD | 1 | STEALIN HORSES arisia aL8520 8.98) (cD) STEALIN HORSES
152 | 124 | 111 10 FATES WARNING METAL BLADE 73330/ENIGMA (8.98) (CD) NOEXIT 197 | 183 | 173 | 100 | POISON AZ ENIGMA ST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN
153 | 140 | 140 | 5 BRIAN SETZER EMI-MANHATTAN 46963 (5.98) (CD) LIVE NUDE GUITARS 198 | 172 | 165 | 94 | PAUL SIMON A3 wARNERBROS. 25447 (5.98) (CD) GRACELAND
@5D| 178 | — | 2 | FLOTSAM AND JETSAM eLcxtra 60777 (9.98) (c0) NO PLACE FOR DISGRACE 199 | 192 | 167 | 38 | SOUNDTRACK @ aTianTIC 81767 (9.98) (CD) LOST BOYS
155 | 136 | 116 | 15 SOUNDTRACK EMI-MANHATTAN 48680 (9.98) (CD) SCHOOL DAZE 200 | 189 | 195 | 24 MICHAEL COOPER wARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME
TOP POP ALBUMS Az (LisTeD BY ARTISTS)
10. 000 Maniacs 44 Eric Carmen 130 Expose 164 Impellitteri 156 Teena Marie 165 Pebbles 16 Brian Setzer 153 Testament 160
2 Live Crew 74 Tracy Chapman 20 Face To Face 187 Iron Maiden 27 Biz Markie 163 Nia Peeples 97 Ricky Van Shelton 157 George Thorogood 150
AH 0 Cheap Trick 21 e 2 IR e Ziggy Marley/Melody Makers 24  Teddy Pendergrass 60 Paul Simon 198 Tiffany 39
e o Cher 48 NI & e e Bob Marley And The Wailers 171  Pet Shop Boys 85 The Smithereens 61 Timbuk 3 122
Gregory Abbott 144 Toni Childs 176 AL 6 oY fc"“j‘ et 33  RichardMarx 35 Pink Floyd 177.62 SOUNDTRACKS Times Two 173
e o The Church 41 e S e Jory Moy Cham© 183 Reba McEntire 139 Robert Plant 13 Beetlejuice 145 Tony! Tonil Tone! 71
sy & Eric Clapton 53 fa Ford 2 I:e P o T G B Bobby McFerrin 87 Poison 197, 4 Colors 36 Toto 110
Alaboma. 121 helClashiggidta Samantha Fox 51 Joan Jott And The Blackhearts 75 Megadeth 181 Riln 17 Dirty Dancing - 5 Randy Travis 66
G P 135 s ot bo oy s 55 7P oG elrcans 56 Qe 57 Ga g Vawam 126 Tl 127
it woy e Natalie Cole 82 Kenny G. 166 Jeffe P°A "S°“31 Midnight Oil 22 REO Speedwagon 120 More Dirty Dancing 15 —
Michael Cooper 200 Debbie Gibson 19 UEE (AL The Mission UK. 178 The Ramones 194 Salsa 118 e G ¥ 190
Anita Baker 112 The Cover Girls 149 Glass Tiger 99 Johnny Kemp 93 Joni Mitchell 88 Dan Reed Network 113 School Daze 155 WEERT
Bardeux 104 Terence Trent D'Arby 12 Great White 146 Killer Dwarts 180 The Moody Blues 73 Dianne Reeves 183 Tracie Spencer 186 Van Halen 1
JBim_my Blalnines 115 Taylor Dayne 91 Guns N' Roses 7 éohln Kiléer 125 Vinnie Moor;6 147 Riot 175 p gruce Spriggsteen 65 Vinnie Vincent Invasion 64
asia velyn “Champagne” King 195 Morrissey Rippingtons/Russ Freeman 114 enda K. Sta 69
Dfavic[ Benoit 129 Bz'e P::;Zrdg 13 223’;:18::32; 07(;2 29 King‘dom Come 43 Peter Murphy 138 Rppl')pt;?e Robertson rl 7r8 Stre:Iin Horsesrr 196 i{o&{eV{ia;l:y 12(2) 25
’a'? :Igl Bi)ﬁﬁn 107 Depeche Mode 109 Honeymoon Suite 96 :!"g sé' T:.SZ 190 New Order 103 [L)mc!; FLionsF;a(t:Irt‘ égg TOd S{ewasn 38 158 Whitesnake 92
Bon Jovi 188 phgleis ey Bruce Homsby & The Range 6 (i1 0010, LINERER e RumDMC. 10 simg 117 penelWicdiinggiIlo
Boogie Down Productions 80 ?ﬁ::a"s Dialsbly 77 gg:’;zy;lt:’::g" lg? Krokus 95 Sinead O’Connor 72 Brenda Russell 49 Suave 141 g':‘;’;evv: ?gnh(:er 1 6118 2
?;re:;g%rolwons 140 Doug E. Fresh/Fresh Crew 105 Hurricane 135 LA Guns 108 g‘l’l\: gceasnz 2 Sade 8 Lhe SuLgarcsubes 16;9 “Weird A" Yankovic 30
Bob Dylan 67 INXS 18 kd.Lang 94 Original London Cast 10, PalL Renalel 00 cith Sweat 26, Neil Young & The Bluenotes 83
The California Raisins 169 Erasure 126 lcehouse 78 Lynyrd Skynyrd 192 K.T,SOSIin "1 7r2| 2 Joe Satriani 46 Kei " wea EIA oun.g e Bluenotes
FRETIE ST Lk Gloria Estefan/MSM 11 Julio iglesias 55 Yngwie J. Malmsteen 59 et [ gggrif;ngsgs oY ]:::;“f;;;f;s R HSFRURETED el

Melissa Etheridge 168
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PolyGram To Ship Its First
Cassette Singles In July

BY GEOFF MAYFIELD

NEW YORK PolyGram confirms
it will join the party this summer
when the cassette single cele-
brates its first birthday. By early
July, the distributor will ship
about 20 titles in this format, ac-
cording to Harry Palmer, senior
VP of marketing.

The PolyGram release will coin-
cide with the industrywide cam-
paign to promote the configura-
tion, which is being staged by the
Recording Industry Assn. of
America and the National Assn. of
Recording Merchandisers (Bill-
board, June 18).

“We're pretty much looking at
putting out all our key singles on
cassette,” says Palmer. He adds
that PolyGram is renewing its
commitment to the cassette maxi-
single, as most of its major 12-inch
singles will be offered on tape as
well.

From February 1987, when the
RIAA’s marketing committee first
met to discuss a multilabel rollout
of the cassette single, until recent-
ly, PolyGram has expressed dis-
dain for the T-inch version of the
cassette single. When CBS an-
nounced at this year’'s NARM con-
vention that it would begin releas-
ing such tapes (Billboard, March
26), PolyGram remained the sole
holdout among major distributors.

“General feedback that we’ve
gotten on the configuration seems
to be that it’s valid,” says Palmer

of PolyGram's change of heart.
“The only way we're going to get a
close look at it is to do it.”

Palmer acknowledges that partic-
ipation by CBS was a “‘strong cata-
lyst” for the decision and says Poly-
Gram has been plotting its launch
since around the time of the NARM
convention. The delay in releasing
the tapes “was just a matter of
gearing up properly,” he says.

Among the artists whose prod-
uct PolyGram will release on cas-
sette single are the Scorpions,
Kool & the Gang, the Moody
Blues, Cinderella, the Fat Boys,
and the Dan Reed Network.

Retailers have reported that
some of the most impressive sales
figures on cassette singles have
been registered by hard rock acts.
According to Dwight Montjar, a
buyer for 372-outlet Trans World
Music Corp., singles by the likes of
Van Halen, White Lion, Poison,
and Aerosmith appear to have sold
at a ratio of 50-to-50 between tape
and 45s. In some cases, he notes,
the cassette single tallies were
“probably better than [those of] vi-
nyl.”” Since hard rock is a strong
suit for PolyGram, Palmer says
such feedback has “been part of
our consideration.”

At press time, PolyGram had not
yet settled on list prices for its cas-
sette singles. ‘““We have some
packaging things to work out
first,” says Palmer. Other major
distributors have tagged their cas-
sette singles at $2.49.

The World Yacht fleet is New
York’s Royal Navy. Welcome
aboard, for a taste of elegance
and a view you'll never forget.

Corks pop. the menu tempts you and a
live band plays on. while all New York
floats majestically past vour window. This
is the Roval treatment, and the only place
vou'll find it is on a World Yacht Cruise.
Every day of the week. our five mag-
nificent restaurant vachts sail
on luncheon and dinner
cruises. special midnight
dance cruises and Sunday
brunch cruises, too. For
Dining Reservations,
call 212-929-7090.

NewYorl’s
Royal Navy

NACHT
WMo
L &

The Royal charter.

For the most spectacular private party
imaginable, for groups from 5 to 500,
vou can charter one of our luxurious
restaurant yachts, or a selection of New
York's most impressive privately-owned
vachts. available for your inspection at
our marina at Pier 62.

There are an additional 200 private
power and sailing yachts that may also
be chartered through us.

World Yacht Cruises,

Pier 62.

West 23rd Street

at the Hudson River.

For private parties and
charters, call charter
sales: 212-627-2775.

AN
TRACK

Edited by Irv Lichtman

TELLTALE SIGN?: Accounts that tried to order Mo-
town Records product from MCA branches from June
13-17 were told that stock wasn’t being shipped because
inventory was being taken, a tactic that seems to verify
that Motown’s sale to MCA is all but signed.

TRACK HAS MORE SPECIFICS on Chris Black-
well’s decision to sell Island’s music publishing inter-
ests. Blackwell is asking for about $20 million for the
catalogs, which include material by Madonna co-writer
Steven Bray, Robert Palmer, Spencer Davis, and Traf-
fic, among others. Key bidders are Warner-Chappell,
Mike Stewart, ex-Warner-Chappell chief Chuck Kaye,
and Carolco Pictures. Two catalogs are being offered,
those of Island Music (BMI) and Ackee (ASCAP). An-
other Island entity is Blue Mountain Music, a British
company held separately and not part of the hoped-for
deal.

EXIT: Aart Dalhuisen is departing his post as interna-
tional executive VP of the PolyGram Group. According
to international label chief David G. Fine, Dalhuisen is
leaving PolyGram at his own request.

FOURTH—QUARTER RUSH: “We're calling it Super
Tuesday,” says Joe Bressi, senior VP at Camelot Mu-
sic. He is referring to an unusually heavy load of name-
act releases that were set to hit retailers Monday (20)
and Tuesday (21), including albums from Elton John,
Steve Winwood, Jimmy Page, the Fat Boys, Deep Pur-
ple, Jimmy Buffett, New Edition, Chicago, Rick
James, Hank Williams Jr., David Sanborn, Corey
Hart, Siedah Garrett, Gwen Guthrie, Najee, and Marie
Osmond. A title by Robert Palmer was also set for that
two-day window but was later delayed. “You'd think it
was November,” says Bressi.

I:REEDOM FIGHTER: The Wall Street Journal
thinks it’s “ridiculous” that Stuart Karl could get 36
years in the slammer for contributing a reported
$158,000 to Gary Hart's 1984 presidential bid. An editori-
al in the June 14 edition of The Journal under the head-
line “Free Stuart Karl” said it would be a “mockery if
[Karl] serves a day in jail.” No, the Journal was not say-
ing Karl should get off the hook because he introduced
Jane Fonda workout tapes to the world; the newspaper
merely asserted that citizens should be free to donate as
much as they want to a political campaign. The deposed
president of Karl-Lorimar Home Video (now Lorimar
Home Video) was indicted by a federal grand jury in
Los Angeles for allegedly exceeding the $1,000 limit on
individual donations (see story, page 55).

MORE CBS FALLOUT: As yet another result of the
Sony/CBS Records deal, Track hears that CBS Rec-
ords—now free of its CBS/Fox Video affiliation—will
be starting its own full-length music video line, to be ten-
tatively dubbed CNV. Look for the new line’s first re-
leases in August.

POLLY ANTHONY will shift from West Coast promo
at Epic Records to the East Coast as VP of pop promo
at the label.

IT'S NOT OFTEN that a video release gets a plug—ata
U.S./Soviet summit no less—from the president of the
U.S., so who can blame CBS/Fox Home Video for capi-
talizing on President Reagan’s toast during the recent
summit meeting in Moscow? The company has dropped
the price of “Friendly Persuasion” from $59.98 to $29.98
until July 8. During a toast to Soviet leader Mikhail
Gorbachev, Reagan explained the story line of the 1956
film, which stars Gary Cooper, and its Quaker theme of
pacifism. CBS/Fox says the White House asked for a
copy of the videocassette to give to Gorbachev. No word
on whether the general secretary owns a VCR.

FROM JINGLE TO JUDGE: Sutra artists the Fat Boys
claim in a $5 million action in U.S District Court in New
York that their image and material have been infringed
upon in a Miller Lite beer commercial featuring Joe
Piscopo. The suit also contends that the group’s mem-

bers turned down an offer by Miller Brewing Co. and its
ad agency to do the commercial because they do not
want to be portrayed as drinkers of alcoholic beverages,
especially since they are under the legal drinking age in
most states, and do not wish to promote alcohol among
their young fans.

FINDERS KEEPERS: Brian Koppelman, credited
with discovering Tracy Chapman, is joining her at
Elektra, where he will become a member of the label’s
A&R team. Koppelman won't start until late July, after
he graduates from Tufts Univ. in Boston and takes
some time off. His dad is SBK partner Charlie Koppel-
man. SBK, by the way, thinks it scored a coup, too, by
bringing three new managing directors to the company
from the Warner/Chappell operation. They are Peter
Reichardt (U.K.), Jean Devoust (France), and Arjen
Witte (Holland).

SUNDAY CRUNCH: Among the 35 or so guests at
Ahmet Ertegun’s dinner party at the Ivy in Los Angeles
June 12 for Robert Plant were Doug Morris, Robert
Palmer, Barry Diller, James Woods, Julian Lennon,
James Farentino, Jackie Collins, the Bangles, Cather-
ine Bach, Taylor Hackford, and Dennis Hopper.

A BIG YEAR IN THE LIFE: Richard Marx’s self-ti-
tled album is not only EMI-Manhattan’s first platinum
album, it’s also the label’s first to have a stay of at least
52 weeks on the Top Pop Albums chart. The album is
now celebrating its 54th week on the chart .. . EMI-Man-
hattan’s Evelyn King is bac!: from London, where she
worked on her video for “Hold On” with Brian Ward of
Midnight Films, who has also shot videos for Sade and
AC/DC, among others.

A BIG SCORE?: Mel Fuhrman, who has reactivated
his Little Major Record Distributors and Little Major
Records in New York, has set up deals for both units.
He’s distributing product on three labels—Three Cher-
ries (with artist David Della Rosa), Grey Morning Ltd.
(with artist Concette Bradley), and Grand Groove (with
duo Broadnax & Robinson). His own label is offering
the 12-inch single “I’ve Been Tryin’” by the Chicago-
based Entourage, and an album is due to follow.

CIVILITY FOR BEASTIES: The Beastie Boys and the
city of Jacksonville, Fla., have settled a dispute sur-
rounding the aftermath of the group’s appearances
there last year. After the group’s first appearance, the
City Council passed an ordinance requiring a “for ma-
ture audiences only” warning on tickets sold for adult
concerts. That move hurt ticket sales for a second ap-
pearance by the group, Beastie lawyers charged. A U.S.
District Court judge agreed. The city, however, resisted
paying all the damages until last week, when it paid
$1,000 plus legal expenses and agreed that its ordinance
violated free speech.

BRANIGAN LOSES APPEAL: A federal appeals
court has ruled that an award against Atlantic Records’
artist Laura Branigan and her husband, attorney, and
business manager, Laurence Kruteck, may stand. A
civil suit filed by Susan Joseph, the singer’s former per-
sonal manager, was decided in Joseph's favor last year;
she had charged that Branigan had breached her man-
agement contract and that Kruteck had induced the
breach. The appeals court ruling holds Branigan liable
for $600,000 in compensatory damages and Kruteck for
$100,000 in punitive damages. Joseph’s attorney claims
the case marks the first time the court has sustained the
imposition of punitive damages against an attorney in
the face of his claim that he was only following the or-
ders of his client.

ENIGMA ON THE OFFENSIVE: Enigma Entertain-
ment Corp. has filed a civil action against Jem Records
in New Jersey Superior Court seeking to attach the as-
sets of the South Plainfield, N.J., company and those of
Jem president Marty Scott and his ex-partners Ed
Grossi and Jeff Tenenbaum. El Segundo, Calif.-based
Enigma pulled out of its proposed purchase of Jem in
April; Grossi's and Tenenbaum’s stocks were subse-
quently purchased by John Matarazzo (Billboard, June
18). Enigma is seeking about $800,000 allegedly owed by
Jem, including trade credit from the distribution of
Enigma’s Restless label and money loaned to Jem be-
fore the buyout deal went sour. A judge has continued
the matter until Friday (24). Scott calls the attachment
action “harassment,” and Jem's attorney says a coun-
terclaim will be filed soon against Enigma, charging
breach of contract on the unconsummated sale.
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Freedomfest ‘Spectacular Music, Frank Politics

BY STEVE GETT

LONDON “Our celebration today is
the most spectacular rock concert
since Live Aid,” said Harry Belafonte
as he introduced the Nelson Mande-
la’s 70th Birthday celebration June 11
at Wembley Stadium here. The mega-
event, also known as Freedomfest,
drew a sellout crowd of 72,000 fans to
see a galaxy of star performers, in-
cluding Sting, George Michael, Stevie
Wonder, Whitney Houston, Phil Col-
lins, Simple Minds, and Dire Straits.

The marathon 11-hour tribute to
the leader of the African National
Congress, imprisoned in South Africa
since 1962, was more than just a rock
concert.

Unlike 1985’s Live Aid, which was
a fund-raiser for Africa’s starving
masses, the Mandela show bore an
unavoidable political edge. Many art-
ists and celebrity participants, like
Belafonte, Whoopi Goldberg, Richard
Gere, and Sir Richard Attenborough,
rallied for an end to the oppression of
blacks under the system of apartheid
in South Africa.

“South Africa is the only country
in the world which has racism en-
shrined in its constitution,” Peter Ga-
briel told the crowd. “There’s a mes-
sage from all of us: It’s time for a
change.”

Said Little Steven, “We, the people,
will no longer tolerate the terrorism
of the government of South Africa.”

Movie stars Gere and Goldberg
were similarly outspoken. Noting
that South African blacks have no
government representation, Gere
urged, “We should do our best to be
involved with our own governments
to change that.” Goldberg bluntly de-
clared, ““No matter what [British
prime minister Margaret] Thatcher
says, the fact is apartheid is wrong.”

With the Mandela show aired via
satellite either live or on delayed
broadcast to more than 60 different
countries, such messages had a po-
tential audience of millions of view-
ers around the world. However, in
many markets coverage of the 11-
hour concert was edited into a
shorter program that centered main-

TIFFANY ENDS TIFF WITH MOM

(Continued from page 91)

vate, in order for the parties to deal
with them themselves.”

The details of the settlement
were reached during a daylong con-
ference at the downtown court-
house, where the halls were clogged
by reporters, TV news crews, papa-
razzi, and fans hoping to catch a
brief glimpse of Tiffany, who was
ordered to appear at the hearing by
Hubbell.

During their brief time in court,
Tiffany (born Tiffany Renee Dar-
wish in 1971) and Williams told Hub-
bell that they understand and agree
to the provisions of the settlement.

In March, Tiffany filed for adult
status under a little-known Califor-
nia law (Billboard, April 16). A Supe-
rior Court judge subsequently ap-
pointed Abbas as Tiffany’s guard-
1an.

Central to the legal tug of war
was trusteeship of monies made
from the sale of Tiffany’s debut al-
bum, which has sold more than 4
million units and has accumulated
royalties estimated at between $1.5
million and $3 million. Williams and
her litigation attorney, Neal Gold-

.

ly on the musie.

Estimates of the total viewing au-
dience range from 300 million to as
high as 1 billion people. The concert
was not seen in South Africa, where
coverage was banned.

The BBC here, which aired the con-
cert live in its entirety, came under
fire from critics and right-wing Con-
servatives, who claimed that the net-
work was breaching its code of politi-
cal impartiality. For many, the offi-
cial BBC line that the Mandela
concert was to be “purely a musical
event” appeared to miss the point.

Those attacking the BBC claimed
that coverage of the concert was im-
proper since the imprisoned Mandela
still leads the ANC political organiza-
tion. After following a policy of non-
violence for many years, the ANC set
up an armed wing, Umkhonto We
Sizwe, in 1961.

John Carlisle, a Conservative mem-
ber of Parliament, blasted the BBC’s
coverage, declaring, ‘“The whole
thing is a gigantic con trick to make

stein, had also excoriated Tiffany’s
contract with producer/manager
George Tobin, which they asserted
gives Tobin almost complete control
over the artist’s career.

Goldstein, Schwartz, and Fran-
kenheimer all express satisfaction
with the case’s outcome.

“The settlement was everything
my client wanted,” Goldstein says.
“It was the same settlement we pro-
posed in March, and it's a shame we
couldn’t get it then.”

Goldstein believes that the threat
of a protracted court battle brought
the conflict to its conclusion.

“I believe that the mother pretty
much got what she wanted and that
Tiffany won,” Schwartz says. “A
process has been developed where
everybody is going to have to con-
tinue to work together.”

“We're very pleased with the ulti-
mate result,” Frankenheimer says.
“One of [Tiffany’s] principal goals
was to obtain protection for her
funds and to create an orderly and
professional environment for her
business dealings, and that has
been obtained.”

The hottest names in pop music turned out for Freedomfest at London’s
Wembley Stadium. Shown, top left, are the Pretenders’ Chrissie Hynde and
UB40’s Ali Campbell. Bottom left, George Michael gives a show-stopping
vocal performance. Above, Mark Knopfler of Dire Straits, left, shares the
stage with guitar legend Eric Clapton. (Photos: Ebet Roberts; George Michael

photo: Vinnie Zuffante/Star File Inc.}

people believe that the ANC is a re-
spectable organization and not a
bunch of gangsters.”

Archbishop Trevor Huddleston,
leader of Britain’s Anti-Apartheid
Movement, which organized the Man-
dela concert, said that no money
raised by the event would go to the
ANC. According to Huddleston, half
the proceeds will go the Anti-Apart-
heid Movement with the rest to be di-
vided among various U.K.-based
charities to raise funds for children’s
projects in South Africa, including
Catholic Fund For Overseas Develop-
ment, Christian Aid, Save The Chil-
dren Fund, Oxfam, War On Want,
and the Bishop Ambrose Reeves
Trust.

At press time, event organizers
were unable to disclose exactly how
much money was raised. A spokes-
woman told Billboard the organizers
expect a profit between $3 million
and $4 million.

The box-office take from the show
topped the $3.5 million mark, with ad-
ditional revenue coming in from sales
of merchandise and world broadcast
rights. International TV sales were
conducted by Radio Vision. The Fox
network aired six hours of the show
in the U.S. and Westwood One han-
dled U.S. radio syndication.

Despite the politics, Belafonte’s
promise of a spectacular musical con-

cert was fulfilled. Sting, the first art-
ist on the star-studded bill, appeared
soon after midday. Next up was ex-
Wham! singer Michael, who delivered
three of his favorite R&B songs, in-
cluding Marvin Gaye’s “Sexual Heal-
ing.” Backstage, Michael said he had
eschewed his own “raunchier’” mate-
rial because he “didn’t think it was a
particularly raunchy occasion.”

Movie director Attenborough intro-
duced the first of several ethnic
music/dance ensembles to appear be-
tween the headliners’ sets. For the
most part, however, the audience
grew restless during these perfor-
mances.

The crowd had no complaints about
the day’s third pop rock act, the Eu-
rythmics, which played a rousing
greatest-hits set.

Al Green kicked off an early-after-
noon soul revue featuring Joe Cock-
er, Jonathan Butler, Freddie Jackson,
Ashford & Simpson, and Natalie
Cole.

Following brief appearances by
Tracy Chapman and Wet Wet Wet,
Midge Ure emerged with an all-star
band that included Phil Collins, Paul
Carrack, and other top U.K. players.
The unit backed vocal performances
by Tony Hadley of Spandau Ballet,
Joan Armatrading, Ure, Carrack,
Marillion’s Fish, Paul Young, Tears
For Fears’ Curt Smith, Bryan Ad-

ams, and the Bee Gees.

The Sly & Robbie Posse slot fea-
tured performances by Salif Keita,
Youssou N’Dour, Jackson Browne,
Maxi Priest, Wet Wet Wet’s Marti
Pellow, and Gabriel. A five-song
UB40 set included two duets by vo-
calist Ali Campbell and the Pretend-
ers’ Chrissie Hynde.

A special guest appearance by Ste-
vie Wonder had to be delayed by sev-
eral hours due to the theft of some of
his equipment. Chapman filled in im-
pressively with an impromptu rendi-
tion of her single “Fast Car.” Credit
is due the Elephant House production
team, which kept the event running
as close to schedule as possible.

Hugh Masekela and Miriam Ma-
keba performed several numbers, fol-
lowed by a set from Courtney Pine
and a dance troupe. Simple Minds
brought the crowd back to its feet
with a lively set that included appear-
ances by ex-Smiths’ guitarist Johnny
Marr, Gabriel, and Little Steven,
whose “Sun City” anthem featured
vocals by Gabriel, Meat Loaf,
Browne, and actress Darryl Hannah.
Simple Minds vocalist Jim Kerr also
welcomed ex-Specials member—and
leader of the Artists Against Apart-
heid organization—Jerry Dammers,
who conceived the Mandela show.

Whitney Houston launched the
main evening session. Salt-N-Pepa,
the Fat Boys & Chubby Checker, and
British rapper Derek B made brief
appearances before Wonder finally
emerged to sing a couple of tunes.

Dire Straits, featuring Erie Clap-
ton on second guitar, was the last
rock act of the day and delighted the
crowd with a best-of set.
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Blockbuster Punches Up Profile
Meet Plans ‘Wow’ Vid Chain Investors

BY GEOFF MAYFIELD

FORT LAUDERDALE, Fla.

Buoyed by vigorous expansion and
a $7 million net income turnaround,
Blockbuster Video unveiled a com-
prehensive marketing attack at its
annual shareholders meeting de-
signed to raise the superstore
chain’s profile even higher.

H. Wayne Huizenga, chairman of
parent company Blockbuster Enter-
tainment Corp., told investors June
10 at the Pier 66 Hotel here that
Blockbuster’s store count should
reach 385 stores in 75 markets by
the end of 1988—even without the
127-store Major Video web, which

Tiffany Ends
Tiff With Mom;
Trust Fund Set

BY CHRIS MORRIS

LOS ANGELES The court con-
flict Involving 16-year-old singer
Tiffany was resolved during a
closed-door settlement conference
here June 9, as the young star
withdrew her emancipation peti-
tion and was returned to the
guardianship of her mother.

Few details of the settlement
were revealed at a brief public
hearing before Superior Court
Judge Richard C. Hubbell. But
Tiffany’s attorney, John Franken-
heimer, says that the settlement
calls for the amount of Tiffany’s
earnings deposited into a blocked
account to be increased from the
minimum of 30% to the maximum
of 50%. He says it also mandates
the establishment of other trust
accounts.

Tiffany’s mother, Janie Wil-
liams, was formerly trustee; how-
ever, the singer's finances will
now be administered by the Bank
of California and an accountant
from the firm of Praeger & Fen-
ton.

Future disagreements between
the parties in the case will be me-
diated by a three-lawyer panel
consisting of Frankenheimer, en-
tertainment lawyer Ross
Schwartz (who will represent Wil-
liams), and a neutral, court-ap-
pointed attorney.

Tiffany’s aunt and former tem-
porary guardian, Julie Abbas, will
continue as the singer’s traveling
companion during personal ap-
pearances.

Although the settlement re-
solves many of the legal disputes
between Tiffany and her mother,
a personal rift apparently re-
mains. Tiffany has the option of
returning to her mother’s home in
Norwalk, Calif. (which she left in
March prior to filing for emanci-
pation), but reports say that she
will continue to reside with her
grandmother in La Mirada, Calif.

Declining comment on his cli-
ent’s present living arrange-
ments, Frankenheimer says, “All
matters pertaining to [Tiffany’s]
personal life should remain pri

(Continued on page 91)

Blockbuster is in the process of ac-
quiring (Billboard, May 7).

Blockbuster now has 237 stores,
including 103 franchised units.

Huizenga claimed the merger
with Major Video—expected to
close in August—could raise the
year-end count to as high as 610 lo-
cations. And he reported that the
company'’s tie with cable and the-
ater operator United Cable Televi-
sion will yield another 100 stores in
every market where UCT operates
cable systems or film houses (Bill-
board, April 16).

Luigi Salvaneshci, newly appoint-
ed Blockbuster Entertainment pres-
ident, said the company’s expansion
will not come at the expense of fi-
nancial stability.

“I am not in favor of expanding
the company very fast without pay-
ing due attention to the profits and
the possibility of [store] failure,”
said Salvaneshci, adding that Block-
buster’s expansion will be “well
managed, one [store] at a time in
the proper location, profitable, an-
d,of course, stable.”

Huizenga said the fiscal year end-
ed Dec. 31 was the company’s first
profitable year, ending with a net
income of more than $4 million, com-
pared with a net loss of more than
$3.2 million for fiscal 1986.

The company’s financial momen-
tum continued into the first quarter
of 1988. Huizenga said Blockbuster’s
net income for the period is up 350%
compared with the first quarter of
last year. The first-quarter value per
share was stated as 17 cents, com-
pared with 7 cents a year ago.

Anticipating that the prolifera-
tion of Blockbuster stores will make
it more cost-effective to advertise
via electronic media, Thomas
Gruber, senior VP and chief mar-

keting officer, said the chain will
roll out a ‘““marketing theme state-
ment” in the next two months that
will anchor future ad campaigns.

Gruber said the chain’s new catch
phrase—‘‘Blockbuster Video—
wow! what a difference’’—should
figure in the company’s mission. “It
says what Blockbuster Video is for
our customers,” he said, comparing
the slogan to Coca-Cola’s “the real
thing,” Pepsi-Cola’s “the Pepsi gen-
eration,” and ‘“‘You deserve a break
today” from McDonald’s.

Blockbuster has put the theme—
which will be featured in the chain’s
point-of-purchase material, print
ads, and promotional pieces—to mu-
sic. Gruber said 13 different radio
spots have been built around the
“Wow!” jingle.

The chain is also building institu-
tional and product-specific TV ads
on the new jingle. Gruber admitted
that TV has been a little-used medi-
um to date but said that with more
markets now fielding a cost-effi-
cient cluster of stores, the use of TV
ads will increase, with spots set to
run by the end of this summer.

Gruber and Huizenga revealed
several promotional concepts that
the chain plans to launch in the next
year. Among them:

¢ Blockbuster Movie Previews,
videocassettes that are loaned free
to consumers and include trailers
from as many as 50 video titles.

¢ To enhance its position as a fam-
ily-oriented rental center, the chain
will add a Blockbuster Kids Club-
house—an in-store children’s play
center—to each of its company-
owned outlets within the year. Con-
currently, the web is introducing
five fanciful characters called the
Blockbuster Kids, with names like

(Continued on page 84)

Columbia’s Rodriguez Sees
Growing Black Music Staff

BY NELSON GEORGE

NEW YORK The promotion of
Ruben Rodriguez to senior VP of
black music at Columbia Records
signals a ‘“‘major increase’’ in
staffing of that label’s black music
department, according to the exec-
utive.

Rodriguez, formerly VP of black
music and jazz promotion, will
oversee all phases of black music
marketing, including promotion,
product management, publicity,
artist development, and sales. He
will report directly to CBS Records
Division president Tommy Mot-
tola.

“Columbia’s success in the black
music field under Ruben’s direc-
tion has been nothing short of
spectacular,” says Mottola. ‘“This
reorganization of our black music
activities on the Columbia label
will allow Ruben to expand his
scope and enable us to better coor-
dinate all aspects of this music.”

“I’'m glad that Tommy Mottola
recognizes what I've done here
since joining Columbia in 1986,”
says Rodriguez. “We’ve broken
more artists than anyone else, in-
cluding L.L. Cool J, Gregory Ab-
bott, Lisa Lisa, Johnny Kemp, the

Beastie Boys, Regina Belle, and
Full Force. We're already No. 1 in
black music, and this will just help
us consolidate that position.

“In fact, we are now no longer a
department at Columbia but a divi-
sion within the label. I see us hir-
ing a black sales director, black
publicist, black product manager,
a black marketing director ... I
see us signing more artists and be-
ing even more aggressive.”

Rodriguez emphasizes that “this
doesn’t mean that the black music
department is going to go off on
its own. The people that I have and
the people that I'm hiring will
work very, very closely with ev-
eryone in the company.”

Prior to joining Columbia, Rodri-
guez had been head of black music
promotion at Island. He joined Is-
land after the demise of the late
Neil Bogart’s Boardwalk Enter-
tainment Co. Rodriguez began his
career while still in his teens as an
independent merchandising expert
in Brooklyn, N.Y., working for
Scepter, Avco, and other labels. At
18, he was hired by Motown as
East Coast regional promotion
manager. In 1976, he joined Casa-
blanca, eventually rising to nation-
al director of R&B promotion.

Irresistible Palmer. EMI-Manhattan artist Robert Palmer meets with
international label executives to mark the release of the “Simply Irresistible”
single from his “‘Heavy Nova” album. Pictured, from left, are Rupert Perry,
managing director, EMIi Records, U.K.; Sal Licata, president and chief executive
officer, EMI-Manhattan Records; Paimer; and Bhaskar Menon, chairman and
CEO, EMI Music Woridwide.

EXECUTIVE TURNTABLE =~ |

RECORD COMPANIES. Columbia Records in New York appoints Ruben Rodri-
guez senior VP, black music. He was VP, black music and jazz promotion, for
the label (See story, this page). CBS Records Inc. in New York appoints Marc
Kirkeby director, creative services. He was director, press and public affairs,
for the label.

John Beug is named senior VP, creative services/marketing, for Warner
Bros. Records in Los Angeles. He was VP, creative services/marketing.

MCA Records International in New York appoints Roberta Cruger director,
international artist development. She was director, talent relations, for MTV.

First Priority Music in New York names Terry Moorer national director of
promotions/publicity. He was in the chart research department at Billboard.

Sol Greenberg is appointed sales distribution consultant for MU Records in
Los Angeles. He was VP of Granite Records, a division of ATV Music.

Sky Records in Atlanta names Rick Brown president. He was a VP at Sky.

RODRIGUEZ KIRKEBY CRUGER
PUBLISHING. SBK Entertainment World Inc. names Peter Reichardt manag-
ing director of SBK Songs Ltd. U.K. and SBK Record Promotion Ltd. U.K. He
was managing director of Warner/Chappell Music U.K.

EMI Music Publishing Worldwide makes the following appointments: Ira
Jaffe, regional director/president, EMI Music Publishing North America; Pe-
ter Ende, regional director/managing director, EMI Music Publishing Germa-
ny; and Frans de Wit, regional director/managing director, EMI Music Pub-

3 ¢
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lishing U.K. All three were managing directors for their respective regions.
Tim Whipple is named national director, sales and licensing, for BMI in
New York. He was director of the San Francisco licensing office for the com-

pany.

DISTRIBUTION/RETAILING. Capitol/EMI-Manhattan/ Angel Records in Los Ange-
les appoints Larry Hathaway director of catalog development and jazz. He
was the Los Angeles district manager for the company.
Warner/Elektra/Atlantic Corp. in Atlanta makes the following appoint-
ments: Alba Underwood, in-house marketing representative; Jennifer Le-
vine, singles specialist; and James Rhodes, field marketing representative.
Underwood was sales manager secretary; Levine was a promotion intern at
Geffen; and Rhodes was in banking. WEA in Los Angeles promotes Raul Es-
guerra to data processing supervisor of production. He was lead operator at
the company’s national data processing department. WEA in Boston promotes
Jamie Willis to field merchandiser and appoints Tom Haldoupis mail room
representative. They were, respectively, promotions assistant/field producer
for WBCN-FM and manufacturer’s overstock buyer for Cambridge One Stop.

o VIDEO PEOPLE on the move, see page 55
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