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Retailers Await Outcome
Of ‘Platoon’ Gourt Battle

This story was prepared by Jim
McCullaugh in Los Angeles and
Al Stewart in New York.

PASADENA, Calif. Video dealers
are eagerly awaiting a ruling from a
three-judge federal panel here on the
video release of “Platoon.” At press
time, no ruling had been handed
down.

On Oct. 21, lawyers for Vestron
Inc. asked the 9th U.S. Circuit Court

Biggest Ever
AES Sees Future
In Digital Light

BY STEVEN DUPLER

NEW YORK The largest Audio En-
gineering Society meet ever closed
Oct. 19 on an industry still heavily in-
vested in analog recording but more
aware than ever that digital record-
ing—whether on tape or disk—will
be the technology of its future.
Action was heavy on the digital au-
diotape front, with Sony taking or-
ders on its two professional DAT
models, the battery-operable portable
PCM-2000 and the full-size PCM-
2550. The two machines are selling
for $7,000 and $5,000, respectively.
The Japanese firm also displayed
its $600,000 high-speed DAT Soft-
ware Print System, which duplicates
DAT cassettes at a ratio of 327-1.
Other manufacturers displaying
DAT equipment at AES were Pio-
neer, Technics, and TEAC, which dis-
played a $4,000 professional machine
that the company said will be ready
to ship in January.
Fostex Corp. also had a profession-
al DAT recorder on hand and demon-
(Continued on page 98)

of Appeals to uphold its Oct. 9 injunc-
tion barring the release by HBO Vid-
eo of “Platoon” and another disputed
title, “Hoosiers.” The hearing had
been requested by HBO and Hem-
dale Film Corp., producer of the two
films, who want the injunction over-
turned. HBO had planned to release
“Platoon” to dealers Oct. 14; the cas-
settes had already been shipped to
wholesalers. “Hoosiers” had already
been released to retailers.

During the Oct. 21 hearing, law-
yers for HBO said the court’s deci-
sion to keep “Platoon” off the market
was costing the company $322,000 a
day.

Vestron, which claims the video
rights to the two films, gained the in-
junction to keep the videos off the
market pending its appeal of a copy-

(Continued on page 98)

No Dealer Panic In Wall St. Plunge
Say Low-Ticket Goods Are Traffic Draw

This story was prepared by Chris
Morris in Los Angeles and Irv
Lichtman in New York.

LOS ANGELES Retailers are confi-
dent—but cautious—about the imme-
diate outlook for the music and video
businesses in the wake of the record
508-point stock market plunge of Oct.
19.

Some chain merchants say the rela-
tively low cost of music and video
product will continue to draw con-
sumers into the market—even in an
economic climate that could negative-
ly affect the purchase of pricier
items.

A few retailers are clearly con-
cerned about how the shock waves
from the jolt on Wall Street will be
felt in the groundwork for their cor-
porate expansion. Yet even a master

ADVERTISEMENTS

builder like Albany, N.Y.,-based
Trans World Music Corp., which has
announced plans to add another 100
stores within the year, seems con-
vinced that its growth plans can still
be executed.

Russ Solomon, president of 42-

store Sacramento, Calif -based Tower
Records and president of the Nation-
al Assn. of Recording Merchandisers,
says he would be “very surprised” if
the Wall Street tumble impacted the
record industry.

(Continued on page 101)

Midweek Gains Soften Blow

Music, Vid Stocks Hit Hard

BY MARK MEHLER

NEW YORK Public companies with
a stake in the booming music and
home video industries have run
smack into the stock market debacle,
taking the same clobbering—and fac-
ing the same uncertainties—as near-

(MLT-46995:. An album for everyone.

“Terami Su™. Al Di Meola. Combining passion, intelligence, and
outstanding :echnique in his music, Al Di Meola is one of modern
guitar's true virtuosos. His new album is full of spark and shear
love of musiz. Available on EMI-MANHATTAN CDs
(CDP-7-46995-2), Cassettes (M4T-46995) and Records

BIG TROUBLE.

Take 4 Beautiful Girls ... Add 10 Killer Songs ... And you've got

* o ® o

Their debut album featuring the single, “CRAZY WORLD."
On Epic Records and Cassettes. FE 40850, 34-07432.
Produced by Giorgio Moroder.

ly every other worldwide business
sector.

On Black Monday—Oct. 19—which
saw the Dow Jones industrial aver-
age plummet 508.32 points, or 22.6%,
in a frenzy of selling, CBS Inc.
dropped 42!/, points, Warner Com-
munications Ine. fell 87/5 and MCA
lost 9. The following day, as the mar-
ket regained 1023 points to close at
1,841.01, CBS inched up 2!/, to $155,
WCI picked up 3 to $22.62, and MCA
gave up another 13/, to close at $37.

At the close Oct. 21, the market

(Continued on page 100)

Dealers To Give
3-inch GD A Try

BY GEOFF MAYFIELD

NEW YORK Music retailers say
they plan to stock 3-inch compact
disks, although they express reserva-
tions about the configuration.

“As a company, we'll certainly give
them a try and let the consumer tell
us whether they want [3-inch CDs] or
not,” says Jim Bonk, the executive
vice president and chief executive of-
ficer of the 202-store Camelot Music
chain, based in North Canton, Ohio.
“I don’t want to be a pessimist, but

(Continued on page 92)
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1987 Atlantic Recording Corp.@ A Warner Communications Co.

love confessions ws.
Miki Howard made a name for herself with her first album. With her second she’s becoming a legend.
Featuring the dazzling new single “BABY, BE MINE" 05615 cos30 w0 e

Produced by Nick Martinelli; Arif Mardin; Gerald Levert and Marc Gordon; V. Jeffrey Smith & Peter Lord;
and LeMel Humes Personal Management: Don Taylor/Tammi Artist Management Inc.

CASSETTES

ATLANTIC RECORDS,

“1987 HAS ALREADY CHECKED IN AS THE YEAR OF MIKI HOWARD."

Rhythm & News, March, 1987

L 1AL

AND COMPACT DISCS F
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PEGGARSOBANQUET

Produced by Mike Hedges except
"l Go Crazy” produced by Stephen Hague

O!9g7 CAPITOL RECORDS. INC,

IN THIS AGE OF

TRAGICALLY HIP, PSEUDO-GOOL GUITAR BANDS
CLAIMING TO UNDERSTAND THE ESSENCE OF ROCK AND ROLL,

IT'S GOOD TO KNOW
THE REAL THING STILL EXISTS.

For those of you already a part of the buzz surrounding FLESH
FOR LULU, the strength of their American album debut will come
das no surprise. To the rest of you, be prepared to become fans.

With a large and vocal stateside following already established at
progressive radio (thanks primarily to a song called | GO CRAZY which
was featured in John Hughes' hit film and soundtrack album “Some

Kind Of Wonderful”), FLESH FOR LULU is ready to go the distance.

LONG LIVE THE NEW FLESH has all the ingredients including
| GO CRAZY, SIAMESE TWIST, the current radio-club mover and
POSTCARDS FROM PARADISE the LP’s instantly programmable
first single. All in all, this is rock that’s real at its best.

Long on attitude.
Strong on songs.

FLESH FOR LULU

LONG LIVE THE NEW FLESH
includes

POSTCARDS FROM PARADISE
1GO CRAZY

SIAMESE TWIST
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PINK FLOYD ENDURES

No one’s ever accused Pink Floyd of being a flash in the pan. The U.K.
group’s classic album “Dark Side Of The Moon” celebrates week No.
700 on the Top Pop Albums chart, and its new album, “A Momentary
Lapse Of Reason,” is riding high on the same chart. Talent editor Steve
Gett reports. Page 21

Jazz, Dominican Republic Style
The first Heineken Jazz Festival brought a host of jazz greats to the Do-
minican Republic, and La Radio Latina columnist Carlos Agudelo was
there to cover it. Page 52

SPOTLIGHT ON NEW AGE MUSIC

New age music, which grew substantially in 1986, has continued the
trend in 1987, garnering an increasing share of retail sales and radio au-
diences. Los Angeles Times writers Zan Stewart and Don Heckman re-
port. Also, for a label executive's views on how new age artists are being
treated by the media, check out this week’s Commentary (page 9) by
Sam Sutherland, VP/managing director of Windham Hill Productions.

Follows page 54

Testing “Pilferproof”’ CD Packs
A new compact disk package being test-marketed by Capitol in Novem-
ber could help retailers battle CD thieves. Reporter Chris Morris tells the

story. Page 66
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Needletime Proposals Rile U.K. Labels

Copyright Erosion Blamed On Radio Lobby

BY NICK ROBERTSHAW

LONDON U.K. record industry
groups are preparing a counteroffen-
sive to head off radical government
proposals on broadcast performance
rights here. The proposals, believed
to have been inspired by the commer-

-
v
. B

N
omimasiov—

cial radio lobby, include an end to col-
lective licensing, replacement of
rights owners’ control over usage
with a simple remuneration right,
and termination of broadcast pay-
ments for the use of U.S. and other
non-British recordings (Billboard,
Oct. 24).

Poster Boys. Gene Smith, associate publisher of Billboard, right, presents Al
Teller, president of CBS Records with a special framed copy of the Michael
Jackson “Bad” poster, the largest poster ad in Billboard's history.

News of the planned counteroffen-
sive was broken to industry chiefs at
a Department of Trade & Industry
briefing earlier this month, though it
is still unclear whether the govern-
ment intends to introduce the mea-
sures in its imminent Copyright Bill
or in next year's proposed new legis-
lation on the broadcast sector.

What does seem clear, however, is
that lobbying of the Home Office by
the Assn. of Independent Radio Con-
tractors here is in large measure re-
sponsible for the ideas now being
floated.

The government hopes to encour-
age a deregulated and greatly ex-
panded U.K. radio industry, but the
AIRC has argued that there is no
hope of achieving this without first
making the UK. copyright climate
more favorable to broadcasters.

Says AIRC director Brian West,
“The record industry has had a stran-
glehold on the broadcasters for too
long. We don’t want to play records
for nothing, and we don’t want to put
anyone out of business, but we do
want properly negotiated rates.”

Currently, broadcasters pay some
$15 million annually to collecting soci-
ety Phonographic Performance Litd.
for the use of recorded music. De-
spite more than eight years of litiga-
tion, the AIRC has been unable to se-
cure a decision from the Performing
Right Tribunal supporting its own
view that broadcast use of music rep-
resents a promotional opportunity
for record companies rather than
cheap material for programmers.

Says West, “For the practicalities
alone, we don’t want to see the aboli-
tion of collecting societies. It's com-

(Continued on page 98)

Source Licensing To Get Senate Airing

BY BILL HOLLAND

WASHINGTON The Senate Copy-
right Subcommittee will have its first
chance this year to listen to testimo-
ny on S. 698—the source licensing bill
favored by local television broadcast-
ers and opposed by the performing
rights groups. The subcommittee
hearing is scheduled for Nov. 10.
Neither the Senate nor the House
has held a hearing on the source li-
censing bills in the 100th Congress.
Performing rights groups have indi-
cated that legislator interest in dis-
mantling the current blanket license
is not strong, especially since there is
an ongoing federal rate court pro-
ceeding concerning the blanket li-
cense now in effect. On Feb. 17, the
court handed down an interim rate.
At the suggestion of legislators,
ASCAP and the All-Industry Music
Licensing Committee, representing
the broadcasters, began a series of
private negotiations earlier this year.
These talks were broken off by the
AllIndustry Committee last month
because of charges that the perform-
ing rights society was unwilling to
address structural reforms.
Subcommittee staffers say that the
hearing date is ‘‘fairly firm,” al-
though scheduling changes are possi-
ble. The Senate version of the bill, in-
troduced in March by Sen. Strom
Thurmond, R-S.C, is different from
its House counterpart in that it does
not contain an amendment that
would allow songwriters to bargain
collectively or to organize a guild or

union.

The source licensing bill, first intro-
duced in the last Congress, would put
an end to the separate licensing of
music used in syndicated (rerun) TV
shows. Currently, all other rights ex-
cept for music are conveyed at one
time, when shows are sold from pro-

ducers to stations.

For years, broadcasters have
fought the blanket licensing section
of the copyright law, saying they do
not want to pay for the entire reper-
toire of the performing rights societ-
ies but rather just for the music actu-

(Continued on page 100)

NEW YORK Some 120 top names
in the music video and special-inter-
est-video businesses have signed on
to appear on panels at the first
American Video Conference, to be
held Nov. 19-21 at the Hollywood
Roosevelt Hotel in Los Angeles.

The conference—a joint effort
between Billboard and the Ameri-
can Film Institute—includes the
ninth annual Billboard Video Music
Conference.

Highlights will be a keynote ad-
dress by music and video industry
veteran Michael Nesmith, continu-
ous screenings and seminars for
video professionals, and a closing-
night banquet with two separate
awards ceremonies, honoring the
best in music video and special-in-
terest video.

Of the 20 panels planned for the
event, five are geared specifically

Top Names In Video, Music
Join AFl-Billhoard Gonfab

toward music video, with program-
ming-related issues stressed more
heavily than ever before.

These five panels are configured
as a ‘“programmer’s textbook,”
dealing with such issues as promo-
tions, video exclusivity, sync rights
and licensing, ratings, and alterna-
tive video outlets.

The music video panels and pan-
elists are as follows:

® “The Three P’s: Program-
ming, Personalities & Produc-
tion.” Moderated by Michelle Pea-
cock, director of video promotion
for Capitol Records. Panelists are
Paul Corbin of the Nashville Net-
work; Steve Leeds of MTV; John
Mielke of Northwest regional outlet
Laser 25; Black Entertainment
Television's Jeff Newman; and Hit
Video USA’s Mike Opelka.

(Continued on page 98)
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Distributor Confab Expects Record Crowd

NARM Topics: GDs, Home Video

This story was prepared by Ear!
Paige in Los Angeles and Linda
Moleski in New York.

LOS ANGELES A major emphasis
on home video and debate concerning
compact disk pricing is helping boost
attendance 33% for the National
Assn. of Recording Merchandisers
Wholesalers Conference this week
(26-30) in Palm Springs, Calif., with
400 expected delegates spilling over
to three hotels.

For the second time, the event com-
bines three NARM member seg-
ments: rackjobbers, one-stops, and in-
dependent distributors. This year,
home video vendors join their prere-
corded audio counterparts and will
have the first video one-on-ones with
racks.

Also adding interest are a number
of issues that have an impact on one-
stops and the continuing emergence
of independent distribution (prior to
1986, NARM held a separate indie
conference in Florida). According to
Landmark Distributors’ Pat Monaco,
co-chairman of the distribution meet,
this year will also see a substantial in-
crease in independent label participa-
tion, with some 37 imprints expected.
Monaco adds that the growth is an in-
dication that the independent commu-
nity is alive and well.

The three segments will all meet at
the Palm Springs Plaza. Rackjobbers
are convening Monday-Wednesday
(26-28), one-stops Tuesday-Thursday
(27-29), and indie distributors
Wednesday-Friday (28-30).

While 300 delegates surprised
NARM a year ago, overflow from the
La Posada in 1986 was contained in
one hotel. This year, according to

Stan Silverman, NARM director of
conventions and meetings, delegates
will also be housed at the Desert
Princess, Marquis, and Maxims.
Several potent industry issues like
digital audiotape are also expected to
surface, especially since the keynote
speaker on Monday is Jason Berman,
president of the Recording Industry
Assn. of America. He is expected to
stress the improved relationship be-
tween RIAA and NARM. Another
topic expected to surface is the viabil-
ity of the 3-inch compact disk format.

Video’s emergence will be dis-
cussed by Cy Leslie, chairman of the
Leslie Group and Tuesday’s keynote
speaker, and in a rack retailing ad-
dress by Steve Strome, executive vice
president, Handleman Co.

CD pricing, especially on top-of-
the-line product, will be a major issue,
according to Mario DeFilippo, confer-
ence chairman and vice president of
purchasing at Handleman.

The topic will also be an important
one for independent distributors,

(Continued on page 101)

NEW YORK Warner Communica-
tions Inc. reported earnings gains
for the third quarter and first nine
months of 1987, with recorded mu-
sic and music publishing achieving
record results.

Overall, WCI reported quarterly
net income of $66.21 million on reve-
nues of $824.1 million. These fig-
ures compare with $41.75 million in
net income on $693.3 million in reve-
nues for the year-ago quarter.

For the nine months, WCI report-
ed net income of $236.13 million on
$2.38 billion in revenues. This com-
pares with net income of $123.78
million on $2.03 billion in revenues
for the nine-month period of 1986.

The Recorded Music and Music
Publishing Division saw operating
income rise from $41 million in last

WCI Music Units Enjoy
Banner 3rd-Quarter Period

year's third quarter to $52.2 million
this year. For the nine months, the
division posted a 39% hike in operat-
ing income to $148.4 million on $1.04
billion in revenues.

WCI chairman Steven Ross point-
ed to million-selling releases by U2,
Whitesnake, and Los Lobos (the
“La Bamba” soundtrack) as well as
a contribution from WEA Interna-
tional.

Commenting on the overall re-
sults, Ross noted that while Filmed
Entertainment Division results
were lower in the quarter, “this de-
cline was more than offset by the
dramatic improvement in our rec-
ord and cable operations. I believe
the prospects for our core operating
divisions have never been stron-
ger.” MARK MEHLER

GBS Sets Music Publishing Gomeback

Shapiro Starts From Scratch To Build New Catalog

BY IRV LICHTMAN

NEW YORK When CBS Inc. com-
pleted the sale of its music publishing
wing to SBK Entertainment in No-
vember for $125 million, only one of
its more than 200 staffers worldwide

stayed behind.

That person, Harvey Shapiro, a 21-
year CBS Records veteran, was
charged by his boss, Walter Yetni-
koff, president of the CBS/Records
Group, with starting up a new CBS
publishing division from scratch. In

NEW YORK MCA Inc. reported
lower income Oct. 21 for the three
months and nine months ended
Sept. 30, but it noted that the Music
Entertainment Group, which in-
cludes revenues from domestic dis-
tribution of home videocassettes,
set records for operating income
and revenue for the quarter.

Overall, MCA’s three-month op-
erating income was $80.15 million,
compared with $112.52 in the prior
year’s period. Net income for the
1987 quarter was $46.85 million, or
62 cents per share, compared with
$74.51 million, or 96 cents per share,
in the 1986 period.

Revenues for the three months
were $770.6 million, up from $759.32
million in 1986.

For the nine months ended Sept.

MCA Music Group Sets
Records In 3rd Quarter

30, MCA reported operating income
of $184.74 million, down from
$198.14 million last year. Net in-
come was $113.95 million, or $1.50 a
share, down from $133.6 million, or
$1.74 per share, a year ago. Reve-
nues for the nine months were $1.92
billion, up from $1.8 billion in the
nine-month period last year.

Music Entertainment Group op-
erating income was $10.45 million in
the third quarter, up from $8.45 mil-
lion a year ago. Revenues for the
quarter rose from $115.8 million to
$132.05 million. For the nine
months, the Music Entertainment
Group’s operating income was
$27.83 million, up from $17.99 mil-
lion in the nine months of 1986.
Nine-month revenues rose from

(Continued on page 100)

addition, Shapiro, who retains his pre-
sale title of executive vice president,
notes that the sale “left open a lot of
items that continue to this day.”

CBS’ decision to return to full-scale
music publishing operations mirrors
recent moves by PolyGram Records
and the Bertelsmann Music Group to
start anew in music publishing. Poly-
Gram left the field with the sale of
Chappell Music in 1984; the publish-
ing commitment by BMG’s major af-
filiate in the U.S., RCA Records, has
long been dormant.

The sale of CBS Inc.’s publishing
assets, regarded as a casualty of an
expensive struggle to fend off a hos-
tile takeover bid by Ted Turner, in-
cluded two companies, April Music
(ASCAP) and Blackwood Music
(BMI), established by CBS in 1945,
and the vast MGM/UA catalog, ac-
quired in a partnership arrangement
with four financial institutions in
1983. Also, SBK acquired the admin-
istration rights to the Michael Jack-
son-owned ATV Music catalog, which
contains many copyrights penned by
John Lennon and Paul McCartney.

“We walked out of the SBK deal
with no writers, no songs, and just
the clothes on our backs,” says Sha-
piro, who joined CBS’ music publish-
ing ranks in its international division
in the late "70s.

But, Shapiro continues, ““Yetnikoff
has not closed the door on any [pub-

(Continued on page 92)

| Love NARAS. NARAS members Herb Alpert, left, and Quincy Jones, second
left, share a fight moment with NARAS Los Angeles chapter executives Stix
Hooper, president, second right, and Brooks Arthur, membership committee
chairman.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Adam Ritholz is promoted to vice president of busi-
ness affairs and law for Chrysalis Records in New York. He has been
with the company for the past year.

Kathy Kenyon is promoted to vice president of artist relations for Is-
land Records in New York. She was director of that area.

David Simone joins the senior executive ranks of the MCA Music En-
tertainment Group in Los Angeles. He was managing director of Phono-
gram Records, U.K.

Arista Records in New York promotes Mitchell Cohen and Richard

‘ %

RITHOLZ

COHEN

KENYON SIMONE
Sweret to East Coast directors of a&r. Cohen was serving as a&r consul-
tant. Sweret was East Coast manager of a&r.

PolyGram Records names Ron Ellison and Fred Mills directors of ur-
ban promotion for the West and East Coast, respectively. Ellison was
vice president of black music promotion for Warner Bros. Records. Mills
was program director/music director for WNJR Newark, N.J. Addition-
ally, Daniel Savage is appointed manager of market research. He was
manager of sales and marketing for Request Television.

Capitol Records in Los Angeles names Ritch Bloom national director

e

. ﬁ i
- A

ELLISON

oy

PETERSON

Al

MILLS

SWERET

of album promotion. He was with CBS Records’ promotion department.
The label also appoints the following local promotion managers: Michael
Conway, based in Chapel Hill, N.C.; Tim Burruss, Atlanta; Jeff Shane,
Miami; Jeff Blalock, Nashville; and Jon Baker, Cincinnati. Further, Joan
Meyers becomes manager of media and artist relations, East Coast.

Edwin M. Samuels is named vice president, MIS, CBS Records Opera-
tions (U.S.). He was director of that area.

Paul Altman is named senior vice president and chief financial officer
of K-tel International Inc. He was vice president of business affairs for
RCA. Al Bergamo becomes senior vice president and general manager
for K-tel International, USA. He was head of his own consulting firm.
Both will be based in Minnesota.

Elektra Records appoints Lisa Mililman West Coast manager of press
& artist relations, based in Los Angeles. She was manager of media rela-
tions at Epic. Shawn McCormack becomes publicity coordinator of press
& artist relations for the label, based in New York. She was a publicist
for Rock Hotel Records.

The Benson Co. in Nashville appoints Jerry Park director of a&r. He
was studio manager for Great Circle Sound.

DISTRIBUTION/RETAILING. Spec’s Music in Miami promotes both Jeffery Clif-
ford and Vicki Carmichael to vice president and Peter Blei to vice presi-
dent/chief financial officer. The company also elevates the following em-
ployees: Sally Allen, director of accounting services; Cindy Barr, direc-

(Continued on page 91)
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 GOUNTRY

A WINNING COMBINATION |

WE CONGRATULATE OUR 1987
COUNTRY MUSIC AWARD WINNERS

RANDY
TRAVIS

SINGLE OF THE YEAR:
“Forever and Ever, Amen”

ALBUM OF THE YEAR:
“Always and Forever”

MALE VOCALIST
OF THE YEAR

DON
SCHLITZ

SONG OF THE YEAR:
“Forever and Ever, Amen”

REBA
MCENTIRE

FEMALE VOCALIST
OF THE YEAR

RICKY
SKAGES

AND

SHARON
WHITE

VOCAL DUO OF THE YEAR
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Capitol Sues Geffen Re Lennon CD

Claims Deal Didn’t Cover Configuration A

BY DAVE DIMARTINO

LOS ANGELES Capitol Records
has filed a complaint to halt the com-
pact disk release of “The John Len-
non Collection,” a 1982 Geffen Ree-
ords album containing several post-
Beatles tracks Lennon had originally

recorded exclusively for Capitol.

The complaint, filed Oct. 13 in U.S.
District Court here, contends that al-
though Geffen was given license to
use the Capitol tracks on U.S. LP and
cassette configurations, the deal—
struck in 1982—does not in any way
allow their appearance on CD.

RKO Appeals Revocations

BY BILL HOLLAND

WASHINGTON RKO General re-
cently asked the Federal Communica-
tions Commission to reverse an ad-
ministrative law judge’s initial deci-
sion Aug. 11 to revoke all 14 of its
broadcast licenses.

The decision, which stunned many
in the broadcast industry, was the
worst punishment meted out to a
company in the FCC’s history and
amounted to a possible loss of §1 bil-

lion for the company.

The judge’s decision would have
stripped the licenses of TV stations
WHBQ-TV in Memphis and KHJ in
Los Angeles—which has since been
sold for $320 million—and 12 radio
stations.

The radio stations and their esti-
mated values, according to earlier
trade reports, are WOR-AM/WRKS-
FM New York, $60 million; KRTH-
AM-FM Los Angeles, $50 million;

(Continued on page 100)

New Talent is GMJ Focus

BY LINDA MOLESKI

NEW YORK Finding alternative
methods to break new talent will be
the main focus at the seventh annual
CMJ Music Marathon Oct. 29-Nov. 1
at the Roosevelt Hotel here.

According to Robert Haber, co-di-
rector of the event, shrinking com-
mercial radio playlists, limited tour-
ing slots, and MTV’s recent program-
ming moves have combined to create
an “environment whereby this con-
ference becomes more important.
There’s got to be alternative ways for
new acts to get exposure.

“As the mainstream gets tighter
and tighter, the underground gets
stronger and stronger,” says Haber.

The convention organizers are pre-
dicting registration of more than
2,000, which would be an increase of
more than 25% from last year.

Like last year, the theme will be
the discovery and development of
new artists. Planned is a wide range
of panels and workshops covering
such topics as commercial and college
radio, retail, video, artist manage-
ment, media, and independent labels.
There will also be a special “Metal

(Continued on page 100)

Run-D.M.C. Center Of Court Action

Profile, Rush Swap Raps

BY JEAN ROSENBLUTH

NEW YORK The breach-of-contract
battle between Profile Records and
Rush Productions over Run-D.M.C.
continues unabated.

The legal sparring began in July,
when Rush, whose owner, Russell

Two Billhoard
Gharts Revised

NEW YORK Billboard’s Hot
Crossover 30 chart now fea-
tures bullets to flag records
gaining the most airplay points
each week. The addition to the
chart is effective this week and
reflects the growing strength
and stability of the crossover
radio format, which now has 27
stations reporting to Billboard.
In other adjustments, Bill-
board’s Album Rock Tracks
and Hot Crossover 30 charts
have been revised to include
catalog numbers for those
songs commercially available
as singles. Both singles and al-
bum cuts are eligible to enter
the two airplay-only charts.

Simmons, manages and produces
Run-D.M.C, filed a $6.8 million-plus
suit in New York State Supreme
Court charging Profile Records and
its publishing company, Protoons,
with nonpayment of royaltes and
publishing income and “fraudulent
accounting practices.”

Rush claims that under the terms
of an agreement signed March 8,
1983, and modified Aug. 28, 1985, it
and Run-D.M.C. ceased to be bound
contractually to Profile when, 30
days after giving the label notice
Feb. 23 that payments were allegedly
due, none were made.

Rush contends in its suit that Pro-
file and Protoons have a “longstand-
ing policy to deprive Rush and Rush-
Groove [the publishing arm of Rush]
of the use of monies rightfully be-
longing” to them. In the Aug. 28,
1985, contract modification, Rush
agreed to “withdraw and retract”
earlier objections to ‘“‘accounting
statements rendered” by Profile.

Profile initiated a counterclaim
Aug. 28, when it served papers
against Simmons; Simmons’ record-
ing company, Def Jam Recordings;
and Joseph Simmons (Russell’s
brother) and Darryl McDaniels, two
members of Run-D.M.C. (the third
member, Jason Mizell, was not in
Run-D.M.C. when the 1983 agree-

(Continued on page 101)

Sources at Geffen, who would of-
fer no comment on the complaint,
confirm that the CD is on its Novem-
ber release schedule.

The lengthy document, jointly filed
by Capitol and parent company EMI
Records Ltd., contains declarations
and affidavits from Yoko Ono, Len-
non’s widow, and several top-ranking
company executives, including Bhas-
kar Menon, EMI Music Worldwide
chairman and CEO; Don Zimmer-
mann, former Capitol Records presi-
dent and current president of EMI
Music Worldwide, international mar-
keting division; and Robert L. Young,
Capitol’s vice president for adminis-

Cafe Carlisle. Belinda Carlisle held a wrap party for her MCA release ““Heaven
On Earth™ at Les Anges restaurant in Santa Monica, Calif. Shown, from left, are
Les Anges owner Richard Drapkin, Carlisle, songwriter Diane Warren, and
former Go-Go Charlotte Caffey.

(Continued on page 100)

BRUCE SPRINGSTEEN'’S “Tunnel Of Love” leaps
from No. 16 to No. 8 on this week’s Top Pop Albums
chart. It’s the Boss’ seventh consecutive album to
reach the top 10 in its first or second chart week.
And it’s his fifth album in a row to land in the top
five inside of two weeks.

While “Tunnel Of Love” hasn’t risen as quickly as
Springsteen’s last album, “Live/1975-85” (which de-
buted at No. 1), it has matched the chart pace of his
1984 blockbuster, “Born In The U.S.A.,”” which was

The first single from
the album, ‘““Brilliant
Disguise,” is also off to
a fast start. The song
jumps six spots to No.
10 in its fifth week on
the Hot 100. That makes
it one of Springsteen’s

also No. 3 after two

weeks.
e s ——
= T ]

three fastest-breaking

hits to date. His 1980 hit
‘“Hungry Heart' also
reached the top 10 in five weeks, and 1984’s “Danc-
ing In The Dark’ did the trick in just four weeks.

FAST ALBUM FACTS: Three giant rock acts of the
"70s are enjoying their most successful albums in
years. Aerosmith’s ‘““Permanent Vacation’’ jumps
four notches to No. 14 on the Top Pop Albums chart,
becoming the band’s highest-charting release since
“Night In The Ruts” peaked at No. 14 in 1980. Kiss’
“Crazy Nights” moves up one notch to No. 18, be-
coming its highest-charter since “Dynasty” reached
No. 9 in 1979. And Alice Cooper’s “Raise Your Fist
And Yell” jumps 59 notches to No. 92, becoming his
biggest since “Flush The Fashion” hit No. 44 in
1980.

“Whitesnake™ holds at No. 2 for the 10th week,
which is the longest that any album has remained
No. 2 without reaching the top since the Stray Cats’
“Built For Speed”’ logged 15 weeks in the runner-up
spot in 1982. The Cats’ album was stuck for all but
two of those weeks behind Men At Work’s ‘‘Busi-
ness As Usual.”

Rush’s “Hold Your Fire” dips two notches to No.
15 after peaking last week at No. 13. Unless it re-
bounds, it will break Rush’s string of six consecu-
tive top 10 albums. Rush’s last album to miss the top
10 was ‘“Hemispheres’ in 1978.

Anita Baker’s “Rapture” holds steady at No. 22 in
its 81st week on the Top Pop Albums chart. It’s the
only album in the top 100 that has been on the sur-
vey for more than 80 weeks. Runner-up: Steve Win-
wood’s “Back In The High Life,” which has been
listed for 68 weeks.

Depeche Mode's ‘‘Music For The Masses” leaps 58
notches to No. 53 in its second week. The group’s
last studio album, “Some Great Reward,” took sev-
en months to climb that high. It peaked at No. 51 in
August 1985.

by Paul Grein

Springsteen Album Leaps To No. 3:
The "70s Chart Revival Continues . ..

FAST SINGLE FACTS: Bill Medley & Jennifer
Warnes’ “(I've Had) The Time Of My Life” jumps
eight notches to No. 12 on the Hot 100. It’s one of
three hits on the current chart in which a ’60s veter-
an teams with an act of more recent vintage. The
others: the Beach Boys & the Fat Boys’ ‘“Wipeout,”
which peaked at No. 12 a month ago, and Dionne
Warwick & Kashif’s ‘‘Reservations For Two,” which
debuts at No. 84. Medley, Warwick, and the Beach
Boys have all been hitting the pop chart since John
- F. Kennedy was presi-
dent. The Beach Boys
first cracked the chart in
February 1962, Warwick
broke through in Decem-
ber 1962, and Medley
first scored—as half of
the Righteous Broth-
ers—in May 1963.

Madonna’s “Causing
A Commotion” appears
to be peaking at No. 2 on
the Hot 100, but it jumps
to No. 1 on the Hot Dance Club Play chart. It’s her
fifth No. 1 dance hit.

Sting’s “We’ll Be Together” debuts at No. 86 on
this week’s Hot Black Singles chart. Not that this is
a new thang for Sting: His 1985 solo debut hit, “If
You Love Somebody, Set Them Free,” climbed to
No. 17 on the black chart.

Squeeze’s “Hourglass” jumps to No. 29 on this
week’s Hot 100. It’s the British band’s first top 30
single. Its previous biggest hit, “Tempted,” peaked
at No. 49 in 1981.

Earth, Wind & Fire, the premier black group of
the "70s, launches its comeback this week as “Sys-
tem Of Survival” debuts at No. 93 on the Hot 100.
EWF chalked up 11 top 30 pop hits between 1974 and
1982,

Ea

WE GET LETTERS: Brian A. Davis of Bakersfield,
Calif., notes that Jody Watley’s “Don’t You Want
Me”’—which jumps to No. 34 on the Hot 100—con-
tains the phrase ‘“looking for a new love,” which
was the title of her first solo hit. Davis points out
that something like this happened earlier this year.
Genesis’ “Tonight, Tonight, Tonight”’ contains the
title of its follow-up hit, ““In Too Deep.”

Richard Yohon of New York City takes us to task
for suggesting that Madonna’s hits are starting to
sound alike. While Yohon acknowledges that “Caus-
ing A Commotion” sounds like “Into The Groove,”

‘he thinks it was unfair of us to single out Madonna.

“All pop stars do it,”” he argues. “What about Whit-
ney Houston, who rereleased ‘How Will I Know’ and
‘All At Once’ with ‘I Wanna Dance With Somebody’
and ‘Didn’t We Almost Have It All.’ A lot of people
don’t realize that Madonna is past a flash-in-the-pan
situation.”
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Not you- ordinary Joe.

Never has been. Never will be.  Unchain My Heart is the extra-special new effort
from the one and only foe Cocker — featuring his incredible title-track interpretation of

the Ray Charles classic, plus 9 more tracks guaranteed to leave you stunned.
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TDK/BILLBOARD SONG CONTEST

1. Eniry Forms are ovaabie in specially merked pockoges of TOK audio casseies
o, while supplies last, al portcipating TDK deaters Entry Forms may also be obtoined
by sending astomped. self-addressedenveiopet 'DK/B-I\bocrdgongComex [
Box 692 08 Los Angeles, CA 90069
2. Taenter the TOK/BIlbogrd Sang Contest, send thefollowing tems, postage pre
paid, to TDK/Billboard Sang Contest, PO. Box 69200, lmAngmiu CA 008!
A Completed Entry Form
8. One oudio cassette recording of the contestont s song
C Onecomohhesongsl styped or printedlegiblyn English (InLonncategory
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cauer‘em‘thed r prinfed lyrcsincluded with each cassette The check o money
order must reflect the total number of entries. ENTRIES MUST BE POSTMARKED BY
FEBRUARY 1. 1988 and recerved by FEBRUARY 15. 1988 TDK/Billboord Song Can
teshisnotresponsible for entries that are late, lost, misdirected ot mailed with insuff
cient postage The entrance fee s not refundable. Casseftes ond lyrics will not be
returned. Contestants ore respontible for keeping duplicate opmhlvlteywuhi have
them. Contestonts are responsible for plocing copyright aonces on thewr entries if they
wish and are respansible for any hling under | ooyn htlows
4 Pnzes: One( GrandPnzzongS DOOandupubhs ung controci: Seven {7 fir
Prizes, ane per cotegory, of $5,000 and o publishing contrac); Twenty-one (2 nd
Prizes, three pet coteq of TASCA MionuTwoAﬂmmudnos Up o Seven lhousond
‘7 000} Third Prizes of TDK S 90 audio cassetes. Capitol Records wil sefect one song
rom omong the sevencotagory winnersfor recording and release Winners hove
obh%u'wn'oac(sp!any erof opublshng coirot Al przes wil e uorded
The contes! s open o any person whe hos averaged less thon 55,000 in total
cayolties from published music since 1982 The sang must be the ariginal work of the
confestant but the contestant need not have regustered o copyright for the song
Employees of TDK Electronics Corporah BmmrdMoga ne, g(boord?ub' ahons.
Inc.. ] A Halsey and Associates. Inc . Capitol Records and Ventura Associates,
andherr affilioted componies and therr adwertising, public relations, and promational
ogencies ond thert immediate families are not ehgible.
6 Winners will be selected by o Billboord Bl %w‘;hn?une derthe supervision
of Venturo Associates Inc.. on independent judging agency, whose decisions nall mar.
ters reloting to the contest ore final. A contestont moy enter hissong in ony one of seve
categories Rock. Pop, Gospel, Jozz. Latn. Rhythm and Blues. ond Country. All entrie
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Write the 'son? that makés the whole wérld sin

This could be your

cky break! Enter ghe TDK Billb sard” S’ong Confsst

enter the heart of the recording industry. You may have'already wmten
the song. You could be writing it now. And it could change your life.
Just lay down a track in your living room on'a quality audi§ ¢aiseftd ™ #
and submit it with a copy of your lyrics, an officicl entry form with each
entry and $15.00 per entry.
Enter in one of seven categories: Rock, Pog, Country, REB, Gospel, Latin
or Jazz. Be judged by experts in each field

Get your creative juices flowing! You .could be Grand Prize winner or win
one of thousands of other great prizes.

1 GRAND PRIZE:*
7 1ST PRIZES:”

21 2ND PRIZES:
7,000 3RD PRIZES:

$25,000 Cash and a Puklishing Confract

(1 for each category) $5,000 Cash and a

Publishing Contract

(3 for each category) TASCAM Porla Two Ministudio
(up to 1000 for each catecory) "DK SA-X 90

quality audio cassette

*Capitol Records will select one song from among the seven category wirners and Grand
Prize winner for recording and release.

OFFICIAL RULES
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the sol respans ity of winners. The contest1s vord where probbted by v
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Release and sign o icense agreement wirhin 14 days of the date of notification of theu
seiechon ot semi-finglists, The Affidovit wil include a stalement thal the winner s song
s his oniginol work andthothe owns ol ghmorhesong Fm\uuvwgnu haffidav!
andlicense agreementor the prowis onot folse or moccurate nformation herein wi
resuliinimmediate duqualificahon. Inthe event of disqualificanon. an alternate sem
finalist will be selected in accordance with Paragraph é
8 By submiting a completed entry package, the contestont grants TOK/Bilboard
anexclusive license to use, reproduce, perform record, ond broadcastinany monne
andloauthorize otherslause reproduce, perform, record andbroodcastnamy manner.
the song entered, for o Period commencing on the date the entry 1s recewed by
TDKBifhoord ond nunuing untl the | aherrﬂ‘ the date on which the Song Contest
stor (b three (3] months from the date on which the winner is selected D
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e, teproduce, ecord, perform and broodast he winn ngsong nonymos
10° A list of mayor prize winners may bie obiar ending o stamp.
sddresedenciper TOK/BilboardSong Contest PO or 69208 Los Angees. CA
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BY SAM SUTHERLAND

Now that the radio industry is
opening its doors to more instru-
mental music, with new age for-
mats proliferating in name if not ex-
actly in content, you’d think we’d be
thrilled. After all, when you've
worked to establish a record compa-
ny without significant access to the
airwaves, what could be more excit-
ing than a breakthrough into mass-
appeal radio?

Well, since you asked, let's give
credit where credit is due. Although
the influence of instrumental music
is spreading swiftly through radio,
the identities of the artists behind
these works are not.

Taking their cues from the jock-
less strategy initially employed, but
since modified, by Metropolitan
Broadcasting’s Wave format, a
growing list of stations is eliminat-
ing identification of the recordings
and their creators. Prompting this
tactic—and adding an ominous chill
to the trend—is an emerging per-
ception of the music’s style and sub-
stance that is both superficial and
deeply cynical.

When a senior programmer at
Satellite Music Network, which now
distributes the Wave to a growing
list of stations, chooses to typecast
the new instrumental boom as noth-
ing more than “beautiful music for
yuppies,” it's hardly alarmist to pre-
dict that listeners will be offered
nothing more than wall-to-wall mu-
sic—this without the benefit of the
identification that can transform a
passive radio listener into an active
record buyer.

That prospect is especially dispir-
iting given the genuine empathy
and commitment otherwise shown
by programmers who have pioneer-
ed this alternative to the conven-
tional adult format.

Frank Cody, who tailored the
Wave for Metropolitan’'s KTWV-
FM Los Angeles, has sought to off-
set the presumed facelessness of
these artists by adding identifying
announcements by the artists them-
selves.

Thus, KTWV now identifies 25%-
50% of all selections—a still modest

REVERSE CENSORSHIP?
What an incredible travesty for
MTYV to use the excuse that it's
“not in the business of promoting
social issues’’ to turn down Kenny
Marks’ “The Party’s Over” video.

I suppose its rock-against-drugs
spots don’t promote any social is-
sue, Suzanne Vega's ‘‘Luka’”’
doesn’t comment on child abuse,
Jon Butcher’s “Holy Wars’' has
nothing to say about fundamental-
ism and TV evangelists, and Little
Steven isn’t saying anything about
apartheid in “Sun City,” etc., ete.

Come on. What a lobotomized
piece of logic!

What it probably meant was
that it doesn’t give time to any-

New Age Formats

IDENTIFYING THE ROAD TO MARKET GROWTH

margin, perhaps, but clearly a ma-
jor step forward from the original
policy.

Cody and his peers, of course,
haven’t cut this format from whole
cloth. They acknowledge their debt
to earlier inroads by instrumental
music on urban, jazz, public radio,
and selected album rock outlets.

Preceding tae splash made last
February by the Wave, other pro-
grammers probed the potential for
a more varied music mix that would

but no thanks
for the anonymity’

Sam Sutherland is vice president/
managing director of Windham Hill

this past summer’s bumper crop of
instrumental singles. Crucial to this
growth has been a more focused un-
derstanding of the artists behind
the music.

Latecomers who perceive this
new wave of programming as a ge-
nerie fad are ignoring a foundation
built over more than a decade by a
host of individual artists.

Windham Hill's own story re-
flects this process. Although the la-
bel now enjoys a strong identity at

‘Thanks for
the airplay,

Productions.

reach beyond the monopoly exerted
by pop vocals for most of the past
three decades.

John Sebastian, now at WBMW-
FM Washington, D.C., was an early
champion of such an approach, uti-
lizing pop, rock, fusion, and other
instrumental styles as components
for the eclectic-oriented radio for-
mat he struggled to establish earli-
er in this decade.

Similarly, Russ Davis of Atlan-
ta's WQXI-FM has carried his blend
of pop and contemporary jazz and
new instrumental music from its or-
igins as an experimental weekend
evening program block to nightly
prominence in its present 8 p.m.-1
a.m. slot.

Like his peers, Davis hasn’t been
misled by name games or audience
stereotypes. He senses, correctly,
that the trend is both simpler and
broader than the new age buzz im-
plies.

Indeed, the real bottom line rests
in a revitalized interest in instru-
mental musie that cuts across a
broad spectrum, as dramatized by

body with a conservative view-
point. How ironic it is that the vid-
eo is now being used by Planned
Parenthood.
Tim Coiiins
Pittsburgh

STILL DANCING

I observed a minute of silence at
the recent passing of Hot Disco/
Dance to Hot Dance on the Bill-
board charis. But after a few min-
utes of mourning, I agreed with
the name change.

The word ‘‘disco’’ has meant
‘“‘dance’’ ever since I-played my
first record as a disco DJ—“Hon-
eybee” by Gloria Gaynor, released
as a 45 rpm single by CBS in 1972.

Althougn the Billboard disco fo-
rums are now history, I'm sure
such dance music pioneers as Bill
Wardlow, Keith Forsey, Ray Fran-
cis Caviano, Mare Paul Simon,

retail via dedicated Windham Hill
product bins, it took the career suc-
cesses of artists like Will Acker-
man, Michael Hedges, Shadowfax,
and George Winston to earn that
profile. Extensive touring by these
artists as well as promotion has
made Windham Hill's present band-
name cachet a reality.

We have also verified another
critical aspect of the market, under-
stood by early radio and retail sup-
porters but now being overlooked
by many newcomers. Contrary to
the passivity implied by the beauti-
ful music equation, our fans prove
to be remarkably active buyers,
fully aware of the broad range of
musical options available and eager
for information about them.

An extensive core audience sur-
vey assembled by Windham Hill last
year and now being updated dove-
tails with recent radio research to
confirm this adult market seg-
ment’s active commitment to musie.
Evidence of its avid interest started
with a response rate that measured
an astounding 83% within six weeks

of the survey’s launch. Ultimately,
it yielded a 95% return.

Direct marketers can attest that
this response exceeds best-case pro-
jections for typical direct-market re-
search probes by a factor of 10.

That audience interest is borne
out by KTWV-FM, the original
Wave, which claims telephone log
documentation of an estimated
25,000 calls made by listeners dur-
ing the first two weeks alone. The
majority of these calls are devoted
to requests for artist and title infor-
mation.

The station now claims a weekly
average of 3,000 phone calls, a fig-
ure that would doubtless jump were
there more phone lines to handle the
overload.

Moreover, this consumer interest
has developed at retail without a
base of support from other media.
The consumer music press has re-
cently adopted an often hostile, con-
descending stance, justified more
by the presumption of a yuppie con-
sumer base than by actual content
of the music.

Even the trade press has been
slow to recognize what may be this
decade’s broadest pop shift yet, af-
fording scant space in review sec-
tions and seldom probing beyond
those same stereotypes to study the
music’s true audience.

The rock ethos has been so com-
pletely absorbed into our culture
that yesterday’s rebels have be-
come today’s pop establishment,
highly resistant to any new stream
that diverges too sharply from the
youth culture focus created in the
’60s and codified during the "70s.

So, thanks for the airplay, but no
thanks for the anonymity.

Until we're willing to cast fresh
eyes on the artists and their audi-
ence, the ereation of viable ca-
reers—the true acid test for any
musical trend—could elude us all.

If that happens, what we pigeon-
hole today as beautiful musie for
the '80s could prove to be much clos-
er to the disco of the '80s, another
legitimate trend misread, prema-
turely overexposed, and then aban-
doned in a vicious boom-to-bust cy-
cle of bandwagon thinking.

Craig Kostich, David Todd, and

Tom Moulton will agree that disco

is dance. And dance we will until
we drop.

Ram Rocha

South West Wholesale

Records & Tapes

Houston

CHART CATEGORIES
I'm not a program director or a
record company executive. I'm
just a college student who's inter-
ested in the musie scene and reads
Billboard faithfully. I don’t under-
stand why KROQ Los Angeles and
KITS San Francisco, two very sim-
ilar stations, are placed in differ-
ent chart-reporting categories.
Both stations program a diverse
range of music, tending toward
new wave ‘“‘modern rock,” or “‘rock
of the '80s.”” KITS, originally a top
40 station, still reports in this cate-

gory, even though many of the
groups it plays are clearly out of
the mainstream. KROQ, on the
other hand, reports as an album
rock station, even though it plays
such dance-oriented groups as the
Pet Shop Boys and Bananarama.
In any case, these two stations
are similar and should, it seems to
me, report the same way.
Kevin Crossman
Santa Barbara, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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ers behind Radio Caroline, the off-

next new kid.

"U.K. Programmers Face Imminent Market Dlwsmn

BY KiM FREEMAN

NEW YORK I[ndependent British
radio is heading into a period of frag-
mentation, a phase that U.S. broad-
casters are widely experiencing.
That, and the fact that advertising is
becoming increasingly international,
served as the dremise for a trans-At-
lantic programming conference spon-
sored by giant U.S. sales rep Interep
and its equivatent in the U.K., Broad-
cast Marketing Services.

U.K. programmers arrived hot on
the heels of celebrating the 13th anni-
versary of “independent local radio”
(aka commercial radio) in their coun-
try, and U.S. programmers were al-
ternately impressed and depressed
about the differences between pro-
gramming and sales operations.

The jaws of U.S. programmers
dropped upon tearing that the U.K.’s
46 commercial stations collectively
reach roughly 90% of the U.K. popu-
lation in any given four-week period.
That fact was dispensed by Terry
Bate, chief exzcutive of Broadcast
Marketing Services.

Bate noted that several U.K. PDs
perceive their stations as “small,”
even though many have audiences es-
timated at 500,000-750,000. Addition-
ally, Bate said, 25%-50% audience
shares are not unusual for indepen-
dent stations.

Bate was one of the original pow-

shore, so-called pirate radio station
that began broadcasting in 1964. Dur-
ing the years 1964-69, 12 pirate sta-
tions had operated in the U.K. before
all but Caroline were put out of busi-
ness.

Bates referred to what he termed
the “chaos” of U.S. radio in the '50s
and '60s. After that, he said, the Brit-
1sh stayed away from commercial ra-
dio. In 1973, however, the British gov-
ernment set up the Independent
Broadcast Authority and agreed to
build transmittér facilities and lease
them to private enterprises.

“We're not technically broadcast-
ers,” said Tony Ingham of Radio City
in Liverpool. “We create the pro-
gramming and send it down the line
to the transmitter.” Bate noted that
the IBA’s ownership of the transmit-
ter allows it to turn it off at any point.

At present, the BBC’s four sta-
tions—primarily the pop-oriented Ra-
dio One, which will be moving to FM
within the year—are the main compe-
tition to independent stations. But,
the picture is changing. The signals
of several indie stations overlap in
parts of their coverage areas, and the
BBC is said to be contemplating a na-
tional commercial station.

U.K. programmers expressed con-
cern that their success is tied to
“new-kid-on-the-block” factors—and
that they might be vulnerable to the

Conference attendees generally
conciuded that independent TJ K. sta-
tions are the broad-based equivalent
of WABC New York in its heyday as
a top 40 in the '60s.

“From an American perspective,
our programming would be perceived
as very broad based,” said Mic John-
son of Radio Metro in Newcastle.
“But, by British standards, we're
very tightlv programmed. We go af-
ter the biggest available audience
during each given half-hour. Right
now, we don’t have to care about our
overall profile. With segmentation on
the way, we’ll have to soon.”

Radio Metro reaches 47% of the
Newecastle area population, compared
with a 53% audience reach achieved
by BBC Radio One, said Johnson.

While BBC channels present a vir-
tual potpourri of programs, indepen-
dent programmers seemed to feel
that their saving grace in the face of
increased competition would be to
serve the public in a more direct
form.

Stewart Francis of Hereward Ra-
dio in Northampton said his station
serves five counties that have come
to be known as “Hereward Country,”
a reflection on the station’s signifi-
cant influence. Promotions have
played a big part in that exposure, ac-
cording to Francis. Recently, the
Hereward Helpline raised funds for

WASHINGTON
ROUNDUP

BY BILL HOLLAND

DON’T STRIF US: That was the
message of a perition sent to the Fed-
eral Communications Commission
last week from GenCorp, owner of
RKO, in response to an Aug. 11 land-
mark decision by the FCC's adminis-
trative law judge. The judge ruled
that GenCorp and RKOQ’s previous
management had acted dishonestly in
business dealings in the '60s and "70s
and were unfit to hold 12 radio and
two television station licenses. While
RKO plans to gzt out of broadcast-
ing, it maintains that mistakes in the
past were insignificant compared to
decades of public service and wants

the decision reversed by the full com-
mission. For full details, see the story
on page 6.

HEP. AL SWIFT, D-Wash., has in-
troduced a broadcaster license re-
newal reform bill that might be bet-
ter termed a reregulation bill. For
broadcasters to win government ap-
proval for streamlining renewal—
dumping the cumbersome and expen-
sive comparative renewal process
now in place, for example—they’d
have to toe some fuzzy Uncle Sam
line about public-interest program-
ming standards. The Swift proposal,
H.R. 3493, would also allow lawmak-
ers to randomly inspect 5% of U.S. ra-
dio and TV stations at renewal time
to make sure owners are being good
little broadcasters and providing
“meritorious” programming. Swift
has already suggested he might add

newsline...

UNIVERSAL BROADCASTING agrees to sell seven of its religious-formatted
AMs pending Federal Communications Commission approval. Six sta-
tions will go to the group’s executive VP, Dave Marsh. They are KUXL
Minneapolis, WYLO Milwaukee, KCNW Kansas City, WDCT Wash-
ington, KTEK Houston. and KWJS Dallas. WCBW St. Louis will be
part of a separate deai. Price is about $15 million, and, consequently,
the New York-based Universal plans to pursue other radio properties.

JAMES LONG, president/GM of Cap Cities/ABC’s WPRO-AM/FM Provi-
dence, R.I., op:s for the same position at WJR Detroit. This marks a
return to the Motor City for Long: He spent nearly 20 years at WJR
before moving to Providence. Long replaces Ronald R. Pancratz, who
recently resigned.

WXYT DETROIT names Patrick Weiss assistant operations manager. A
seven-year vet of the station, Weiss moves up from the executive pro-
ducer position.

a provision seeking restoration of the
three-year rule. The bill also tweaks
the FCC’s nose: Like the Hollings-In-
ouye bill in the Senate, it would codi-
fy rules giving preferences to fe-
males and minorities. The commis-
sion tried unsuccessfully to dump
those rules last year.

AD TAX DEDUCTIBILITY and de-
ferral sections of the marked-up Sen-
ate Finance Committee’s revenue-
raising proposal have been removed.
The National Assn. of Broadcasters
says its local broadcaster lobbying ef-
forts helped. The House version still
contains the section, which could re-
duce or defer 20% of advertising busi-
ness expenses, at a potential cost to
radio of $400 million annually.

NOT UNTIL NOVEMBER: That
was the word from the FCC last
week after it dropped from its month-
ly meeting agenda an item that
would have clarified the commis-
sion’s new—and not all that clear—
indecency standards.

AS EXPECTED, Florida Gov. Bob
Martinez has vetoed legislation that
would have imposed a 5% service tax
on advertising (Billboard, Oct. 24).

THE FCC has adopted new rules to
permit 21 daytime-only radio stations
operating on clear channel 1540 kilo-
hertz to operate during the evenings.
There’s a total of 41 U.S. AM clear
channel stations operating on the so-
called foreign channel near foreign
borders. The night hours will begin
90 days after the commission’s order.
Nighttime priority in the past be-
longed to those stations operating in
the Bahamas, Canada, and Mexico.

Programmers from the U.S. and the U.K. gather for a meeting of the minds
sponsored by Interep and Broadcast Marketing Services. Standing, from left, are
Rick Sklar of Sklar Communications; Tony ingham of Radio City, Liverpool;
Ralph Guild, chairman of the board of Interep; Dan Vallie, vice president of
programming for EZ Communications; and Terry Bate, president of Broadcast

Marketing Services.

disabled people, and the station has
had success with a full-scale outdoor
concert series.

One point U.S. programmers were
amazed by is the fact that UK. sta-
tions charge advertisers for produc-
tion of spots in addition to selling
them air time for the spots.
Hereward Radio’s Francis said that
because commercial radio is still rela-

tively new, “it’s difficult to convince
advertisers on the value of radio. If
we gave the production away, adver-
tisers wou.d think radio is cheap, of
no value.”

That extra profit source, U.K. at-
tendees noted, is offset by the high
price their stations have to pay for
music broadcast rights and other
fixed costs.

1OUTA

THE

Programmers reveal why they have jumped on
certain new releases.

BLACK/URBAN

“It’s a supersmash,” says KMJQ Houston PD Terri Avery of “Love
Changes” (Arista), Kashif’s duet with Meli’sa Morgan. “The phones
are red hot for this good groove remake of Mother’s Finest.” Gospel
overtones and good vocals have also sold Avery on Lisa Lisa & Cult
Jam’s “Someone To Love” (Columbia). She terms it a solid teen fa-
vorite with guaranteed sales. “And another big smash,”’ says Avery,
is Miki Howard’s “Baby Be Mine” (Atlantic), which the PD says is
drawing heavy female requests.

ALBUM ROCK

“Typically smooth” is how KFOG San Francisco PD Dave Logan de-
scribes Dave Mason’s latest, “Something In The Heart” (MCA). The
PD says it’s very much in sync with the classic sound of this endur-
ing artist, but fresh just the same. Logan names Aerosmith’s “Rag
Doll” (Geffen) as his favorite tune from that group’s newest album.
“Sales are strong, and we’re pulling good requests on it, too,” he
says. And last but not least, Logan lists INXS’ *“Need You Tonight”

(Atlantic) as the perfect follow-up to the band’s previous work. He
calls INXS “masters of the new '80s funk and capable of drawing a
large, diverse audience.”

COUNTRY

“We try to break the ice and give listeners a chance to hear what’s
out there,” says KKYX San Antonio, Texas, MD Jerry King of the
station’s healthy ratio of new music. King picks the Forester Sis-
ters’ “Lyin’ In Your Arms” (Warner Bros.) as one of his new favor-
ites. [t has ‘“‘great harmony, as always,” he says. “It’s a good female
record that will bring in younger demos as well.” He also likes “You
Save Me” (MCA), the latest by Patty Loveless. He describes the -
song as a ‘“‘superb ‘I love you’ record for both sexes.” And next on
King’s list for the week is George Highfill's “Mad Money” (Warner
Bros.), which he calls a “good, solid country song.”

YVONNE OLSON
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1. Exile has proven itself over the course of 8 #1 country

hits in 4 years.

2 & 3. Exile is fronted by two of the leading songwriters in
couniry music. J. P. Pennington and Sonny Lemaire were
collectively named last year's BMI “Country Writer Of The Years"
4. Produced by Elliot Scheiner (Bruce Hornsby & The Range)
“Shelter From Tae Night" is Exile's most dyndmic album yet!
5-14. Every one of the 10 songs onithis album is a killer.

15. Including "I CAN'T.GET-CLOSE ENOUGH" The first smgfe,
The f'rst smash!

EXILE, "SHELTER FROM THE NIGHT".
ON (j’w RECORDS, CASSETTES AND COMPACT DISCS.

"Epic."/éﬁ‘ are trademaries of CBS, Inc. © 198" CBS. Inc Management: JIM MOREY 213/659-5593
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UNITED STATIONS Radio Net-
works, New York, has purchased
an equity position in 24-hour satel-
lite service Transtar Radio Net-
work, Los Angeles, for an undis-
closed sum. United Stations took re-
sponsibility for all sales of Transtar
inventory Oct. 13, immediately after
the agreement was reached.

Transtar president C.T. Robin-
son says the arrangement will allow
Transtar to concentrate on pro-
gramming. Outside of sales, he
says, “Transtar will continue to op-
erate as we always have.” United
Stations president Nick Verbitsky
says the agreement ended several
months of negotiations. He says
management of the two companies
will remain unchanged in all areas
of operations except sales.

The 6-year-old Transtar has be-
come a major force in satellite-deliv-
ered programming, particularly in
the AC format, which is also
USRN'’s strong suit. Transtar’s 3-
year-old special programming divi-
sion currently produces three five-
hour oldies programs, all of which
will continue to be produced by
Transtar.

The company’s strongest 24-hour
format is “Format 41.” According
to Robinson, at least 16 hours of it
air in 75 of the top 100 markets.
Robinson says Transtar’s revenues
are up 40% over last year, and, due
to an increase in audience size, prof-
its for 1987 will double last year’s.

WXRK New York morning bad
boy Howard Stern tipped his hand
last week about the possibility of
another go at syndication. A call to
Stern’s agent, Don Buchwald, pro-
duced a “no comment,” but another
industry source tells us Buchwald
had no syndicator on the hook as of
mid-October.

IISA RADIO Format Consultants,
Hollywood, Calif., is putting the fin-
ishing touches on a new 24-hour ser-
vice with a unique technological
twist. “Auto-Sat” is a long overdue
cross between a standard program-
ming service and a satellite service.
It will provide music on reel-to-reel
tape and daily liners via satellite.

Auto-Sat came about when JSA’s
new principals, GM Robert Adel-
man and VP/engineering George
Chambers, were station owners
having to choose between using a
programming service or a satellite
service. The two felt that standard
programing services were difficult
to customize to sound live and suf-
fered from lack of timeliness. On
the other hand, they felt that satel-
lite services were limited by spot re-
strictions and difficult to make lo-
cal. Auto-Sat is an attempt to get
the best of both.

Actually, the idea is simple. Sta-
tions need a minimum of three tape
machines, although five are recom-
mended, and an inexpensive satel-
lite earth station of the analog home
dish variety. Music programming is
delivered on tape, and fresh liners
are delivered three times each day
via satellite.

A day’s worth of liners takes
about a half-hour to record. JSA will
deliver a tape of playlist currents

Playing DIRty Cool. Mick Jagger, left, keeps it under control as DIR
Broadcasting, New York, gets set to tape an exclusive interview on the making
of Jagger's new album, “Primitive Cool.” The interview is scheduled to be aired
Nov. 2 as part of a 90-minute radio special titled “Under Radio Control.” DIR,
run by president Bob Meyerowitz, center, has been doing shows on Jagger for
almost 15 years; it once sent comedians Peter Cook and Dudley Moore to
interview him, but the outrageous results were lost in a fire. For this interview,
DIR sent Rona Elliot of the “Today Show," right, to London, and she emerged
with Jagger's comments on life with/without the Stones, on sex in rock, and on
raising daughters in the '80s. The special will also air Jagger's new release and
cuts from his last solo album, “She’s The Boss."”

each week. Up first is an AC for-
mat, but plans call for five addition-
al formats by the end of 1988.

JSA was created in June when
Adelman and Chambers bought
principal shares of Jay Stevens &
Associates. Stevens has been active
in automated programming services
for 12 years; he is senior VP/pro-
gramming and top programming
consultant at JSA. The company can
be reached at 800-752-9572. In Cali-
fornia, call 213-463-4542 collect.

FYI: The popular Halloween sea-
son program “War Of The Worlds”
is copyrighted by author Howard
Koch, who based his script on the
novel of the same name by H.G.
Wells. The Broadcast Connection
in Portland, Ore., is its sole licensed
syndicator. The original broadcast
by the late Orson Welles was on
Oct. 30, 1938, and the show has since
become a Halloween favorite.

The Broadcasting Connection
syndicates a number of classic radio
programs, including ‘“Fibber
McGee & Molly” and “You Bet
Your Life” with Groucho Marx.
The company can be reached at 503-
636-6069.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Oct. 30, Music Of America's Best Of 1987, ABC
Radio Network Special, 30 minutes.

Oct. 30-31, Donna Summer, Star Beat, MJI
Broadcasting, one hour.

Oct. 30-31, Kim Wilde, On The Radio, On The
Radio Broadcasting, one hour.

Oct. 30-31, Ted Nugent, Metalshop, MJI Broad-
casting, one hour.

Oct. 30-31, Randy Travis, Country Today, MJI
Broadcasting, one hour.

Oct. 30-Nov. 1, Van Halen, Superstars Rock
Concert Series, Westwood One, 90 minutes.

Oct. 30-Nov. 1, Stephen Stills/Kinks, Cruisin’
America With Cousin’ Brucie, CBS RadioRadio,
three hours.

QOct. 30-Nov. 1, Michael Jackson, Hot Rocks,
United Stations, 90 minutes.

Oct. 30-Nov. 1, Bruce Springsteen & the E
Street Band, Rock Watch, United Stations, three
hours.

Oct. 31-Nov. 1, Halloween Special/Barry
White/Whispers, RadioScope, Lee Bailey Commu-
nications, one hour.

Oct. 31-Nov. 1, T.G. Sheppard, Country Close-
Up, ProMedia, one hour.

Nov. 1, Kinks, King Biscuit Flower Hour, DIR
Broadcasting, 60 minutes.

Nov. 1, Waylon Jennings, Countryline U.S.A,
James Paul Brown Entertainment, one hour.

Nov. 1, Mike Peters of the Alarm, Rock Over
London, Radio International, one hour.

Nov. 1, Robbie Robertson/INXS/Rush, Power-
cuts, Global Satellite/ABC Radio Networks, two
hours.

Nov. 1, Dave Grusin, The Jazz Show With David
Sanborn, NBC Radio Entertainment, two hours.

Nov. 1, Waylon Jennings, Countryline U.S.A,
James Paul Brown Entertainment, one hour.

Nov. 2, Pink Floyd, Part 2, Legends Of Rock,
NBC Radio Entertainment, one hour.

Nov. 2, INXS, Rockline, Global Satellite/ABC
Radio Networks, 90 minutes.
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Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. You Light Up My Life, Debby
Boone, WARNER/CURB

. Boogie Nights, Heatwave, pi

. Nobody Does It Better, Carly
Simon, ELEKTRA

. It's Ecstasy When You Lay Down,
Barry White, 20TH ceNTURY

. Don't It Make My Brown Eyes
Blue, Crystai Gayle, UNITED ARTISTS

. | Feel Love, Donna Summer
CASABLANCA

. Baby, What A Big Surprise,
Chicago, coLumsia

. Heaven Dn The 7th Floor, Paul
Nicholas, rso

, lI;is%w Deep Is Your Love, Bee Gees,

S W W N B WN -

—

. We're All Alone, Rita Coolidge, aam

POP SINGLES—20 Years Ago

. To Sir, With Love, Lulu, Epic

. Soul Man, Sam & Dave, sTax

. 1t Must Be Him, Vikki Carr, LBERTY

. Expressway To Your Heart, Soul
Survivors, CRIMSON

. Your Precious Love, Marvin Gaye
& Tammy Terrell, TamLA

5 lnge'(g)vser My Love, Association, wARNER

. Incense And Peppermints,
Strawberry Alarm Clock, uni

. A Natural Woman, Aretha Franklin
ATLANTIC

. The Rain, The Park & Other
Things, Cowsills, mgm

. Please Love Me Forever, Bobby
Vinton, epic

TOP ALBUMS—10 Years Ago
. Rumours, Fleetwood Mac, waRNER
BROS.

L Simb)le Dreams, Linda Ronstadt,
asyLUm

. Aja, Steely Dan, aBc
. Foreigner, aTLanTIC

. Love You Live, Rolling Stones,
ROLLING STONE

. Chicago XI, Chicago, coLumsia

. Elvis In Concert, Elvis Presley, rca

. Songs For Someone You Love,
Barry White, 207H CENTURY

. Anytime . .. Anywhere, Rita
Coolidge, aam

. Point Of No Return, Kansas, epic/
KIRSHNER

o 0 N TNhaw N =

—

TOP ALBUMS—-20 Years Ago

. Diana Ross & the Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, capitoL

. The Doors, ELEKTRA

. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

. Aretha Arrives Aretha Franklin,
ATLANTIC

. Four Tops Greatest Hits, Four
Tops, MOTOWN

. Vanilla Fudge, atco

. Bgrds Greatest Hits, Byrds,
cOLUMBIA

. Groovin’, Young Rascals, ATLANTIC
. Headquarters, Monkees, coLGEms

COUNTRY SINGLES—10 Years Age

1. More To Me, Charley Pride, rca

. Roses For Mama, C.W. McCall
POLYDOR

2
3. Love IEsN.#ust A Game, Larry Gatlin,
4

QW ON N AW N

—

MORNUM|
. The Wurlitzer Prize (I Don’t Want

To Get Over You/Lookin' For a I L 4 -

Feeling), Waylon Jennings, rca Ya ll are SO Sweet.

. Blue Bayou, Linda Ronstadt, asyium . . . .

. From Graceland To The Promised TI’ZLS 15 the fourth tlme, and ]t
Land, Merle Haggard, mca

- P st ome Again, Doly really means a lot to me,
. Shame On Me, Donna Fargo, 1

7”
WARNER BROS . ’ k.
. ?Pr‘\ce Of A Kind, Tammy Wynette, | T lan you‘

. Foois Fall In Love, Jacky Ward,
MERCURY

Love,
SOUL SINGLES—10 Years Ago

. Back tn Love Again, L.T.D.. aam
. It's Ecstasy When You Lay Down

Next To Me, Barry White, 2011
CENTURY

. Serpentine Fire, Earth, Wind &
Fire, cotumeia

. Dusic, Brick, maLaco

. You Can't Turn Me Off (In The
Middle Of Turning Me On), High

Inergy, GorDY s
. i You're Not Back In Love By 6’
Monday, Millie Jackson, SPrinG —

. B’?'TY&EDDance Pt.1, Rose Royce, | V 1 f h Y
. Don't Ask My Neighbors, CMA Female Vocalist of the Year
Emotions, coLumeia 1984 1985 1986 1987

. Shake It Well, Dramatics, Asc
. Goin' Places (No Time Given),
Jacksons, epic
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PAM WELLS, a Billboard 1987 Radio Awards win-
ner, has been hired as program director of KACE
Los Angeles by James Maddox, the new All-Pro
Broadcasting executive vice president/chief operat-
ing officer. Wells brings an outstanding track
record from WHRK Memphis, Tenn., where she was
also PD. Although Maddox would not discuss pro-
gramming changes in detail, he alluded to plans for
a revamped, more upbeat music mix for the adult-
oriented urban station.

NICK FERRARA
didn’t gke long to find
his wa¥® back into the
biz—an.ii back to New
Orleans{ Having settled
things with Gannett af-
ter the media giant took
the former KSDO-FM
“KS-1038"” San Diego to
“the Wave,” Ferrara is i

{11,

Wells Joins Revamped KAGE L.A; Ferrara
Way Down Yonder At WAJY New Oreans

major-market category. The party was also the site
of perhaps the largest gathering of local promo peo-
ple in one place at the same time, a photo of which
we’re anxiously waiting to run. Finally, WDHA
timed the party to coincide with the release of “N.J.
Rock Six,” a compilation of signed and unsigned
homegrown rockers. The title is for sale on compact
disk and cassette only. Proceeds are going to a Do-
ver hospital and two programs helping people with
AIDS.

Speaking of WNEW-
FM, kudos to the heri-
tage rock outlet for sup-
porting what could be a
heritage band of the fu-
ture—Bourgeois Tagg.
WNEW’s “Rocktober
19" lunch-time live
broadcast from the Bot-
tom Line heard the band
in brilliant form. Don’t

taking on his first AC
assignment, as PD of
WAJY New Orleans. Ferrara had programmed top
40 WEZB ‘‘B-97” there before moving to WBZZ
Pittsburgh and then to San Diego ... Los Angeles-
based Jeff Pollack has signed rocker WLUP-FM
“the Loop” Chicago to a research, marketing, and
positioning agreement.

Tony Fields becomes PD at urban FM WJYL Lou-
isville, Ky. He’s a familiar voice in the market, hav-
ing worked mornings for urban AM WLOU for four
years and for top 40 WDJX for a few months. At
WJYL, Fields brings longtime morning partner
Gary Rogers on board, and the duo will work morn-
ings together. Fields says WJYL is an up-and-com-
ing station that will emphasize currents.

Tim Watts takes his high-voltage personality back
to WVEE “V-103" Atlanta. He assumes afternoon
drive on the market-leading urban outlet, following
a four-year absence filied with gigs at WCAQO Balti-
more; WWIN-AM-FM Baltimore; WRV(@Q Richmong,
Va.; and others Roberta Gale joins WMMS
Cleveland’s Morning Zoo, replacing Ruby Cheeks,
who now has her own prime-time show at might .
Les Howard is officially named PD at Sconnix soft
AC outlet WPDS Tampa, Fla., where he’s been inter-
im PD since January.

Lee “Cruze” Carrington takes control of the
morning madness at hit outlet KITY ‘“‘Power 93”
San Antonio, Texas. He’s a San Antonio native re-
turning after pulling big morning numbers at
KJYO-FM Oklahoma City ... Affiliates of Global
Satellite Network’s “Rockline” and their listeners
are in for a bonus Nov. 19, when Mick Jagger is
scheduled to appear on the call-in show. Global is
billing it as an exclusive.

CONGRATS to Jack Isquith, who becomes director
of national promotion for Epic, filling the shoes of
Dan DeNigris, who is now VP/national promotion
for the label. Isquith had been associate director/na-
tional album promotion for Epic ... Mark Driscoll,
who spent the last two years sculpting WAPE Jack-
sonville, Fla., and KHYI Dallas, can now be heard on
KIIS Los Angeles production elements . .. Tom
Guild is the new afternoon man and assistant PD at
classic hits outlet WTRG Raleigh, N.C. Guild’s track
record includes working with WTRG PD Tom
Gongaware while both were at cross-town WQDR

. Joni Caryl is now part of soft rockin’ KNX-FM
Los Angeles’ morning team. The veteran broadcast-
er most recently worked at cross-town rival KLSX, a
classic rocker. At WINX Rockville, Md., Bob Steele
will do afternoons while Chris Verdi becomes the
new night personality.

OUT AND ABOUT: It was our pleasure to get out
to Dover, N.J., for a cocktail party WDHA threw for
its Billboard-Award-winning PD, Mike Boyle. Fes-
tivities were made extra speciai by WNEW-FM New
York PD Mark Chernoff, Boyle’'s predecessor at
WDHA and Billboard’s album rock PD of the year,

by Kim Freeman

let its Beatles-esque sin-
gle, “I Don’t Mind At
All,” fool you; this group has a wellful of original,
gritty rock.

Backtracking to the 18th of Country Music Month
(October), WYNY ““Country 97" New York had lis-
teners literally dancing in the cobblestone streets of
the South Street Seaport in lower Manhattan for a
Sunday’s worth of live music ... Finally, WQHT
“Hot 103’s” recent “Hot nght” was exactly that,
and it drew a huge crowd of listeners who heara
some of crossover radio’s biggest stars.

While we covered the home front, Billboard’s
Margaret LoCicero hit the highway with Capitol’s
Tom Gorman for the Midwest leg of the iabel’s Mar-

tha Davis blitz. Highlights included a bash at the |

Cafe Baba Reeba in Chicago. In attenaance were
several top Chicago and Milwaukee programmers.
Thern it was on to Minneapolis, where various PDs
took time out from Minnesota Twinsmania to lend
an enthusiastic ear to Davis’ “Policy’” album.

Add Cousin Brucie Morrow’s “Mv Life In
Rock’N’Roll Radio” to your winter reading list. It's
available from Beech Tree Books/Wiiliam Morrow
(no relation) and offers a spirited look back at New
York top 40 in its heyday . . . Also putting pen to pa-
per is Vin Scelsa, a New York rock radio veteran
currently hosting “Idiot’s Delight” Sunday morn-
ings on classic rocker WXRK “K-Rock’ New York.
Starting next year, Scelsa will write a regular music
column for Penthouse magazine, and he’s said to be
working on a book about his career in radio.

MIKE Mc CARTHY is the new morning man at AC
outlet WMIX Baltimore. The last stop on his long re-
sume was mornings at WARM Atlanta . .. Keith
Hill is the new PD at WMYI “My 102.5” Greenville,
S.C,, but he says it’s his listeners who are doing ali
his work. My 102’s slogan is ““The station you’re
building,” and that’s backed up by a bank of 800
lines allowing listeners to dictate what they want.
So far, the music is a mix of faves from the '60s,
"70s, and '80s. Most recently, Hill was operations
manager at WOJY/WGLD Greensboro, N.C. . ..
WSEL Pontotoc, Miss., drops AC for country music
under PD Tom Mead.

Happy 40th anniversary to KYNO Fresno, Calif,,
which celebrated the Oct. 24 event with a reunion of
heavyweights who graced the outlet during its early
years. Among those in attendance were Les Gar-
land, Bill Drake, and Gene Chenault . . . And speak-
ing of birthdays, hats off to KSHE St. Louis, which
will mark 20 years of album rock Nov. 2.

Finally, all you followers of new age radio should
check out one label executive’s perspective on the
treatment his artists are getting from the media, ra-
dio included. See this week’s Commentary by Wind-
ham HilV’s Sam Sutherland on page 9.

Assistance on this column was provided by Yvonne
Olson in Los Angeles.
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f %P_ Compiled from national album rock !
o l 55 | €0 | oS TTLE GERLD ALY (EPCNE: ARTIST |
I8 [ SR [ 2 | 5 | LABEL & NUMBER/DISTRIBUTING LABEL
1
&% NO.1T &
A WAY YES
1 1 |2 5 Lf’c‘éj.‘;‘ét‘a'ali'r'dﬁr.c _2uweeks atNoOne
HE ONE | LOVE REM.
7 (BN o | TEONELE
3| 2 | 1 | 5 | BRILLIANTDISGUISE BRUCE SPRINGSTEEN
COLUMBIA 38-07595
4| 5 | g | 7 | TIMESTANDSTILL RUSH
MERCURY B88 891-7/POLYGRAM
Ol s | 7] 6 | onesue PINK FLOYD
COLUMBIA LP CUT
()| 7 | 15 | 3 | TUNNELOF LOVE BRUCE SPRINGSTEEN
COLUMBIA (P CUT
@D s [ s | 6 | THrROWAWAY MICK JAGGER
COLUMBIA LP CUT
17 2 | GOT MY MIND SET ON YOU GEORGE HARRISON
- DARK HORSE 7-28178/WARNER BROS.
(| 18| 2 | o | CHERRYBOMB JOHN COUGAR MELLENCAMP
MERCURY 888 934-7/POLYGRAM
STRAP ME IN THE CARS
| 4|5 |8 | AIRAEMEY
QD] 15 | 25 | 3 | SHOWDOWN AT BIG SKY ROBBIE ROBERTSON
GEFFEN 7-2817¢%
YTHM OF LOVE YES
12 SUCARGE 3 | RHUYTHWOF LOWE
IS THIS LOVE WHITESNAKE
BB | BN
D AEROSMITH
16|16 | 8 | RACOOL,
5 6 | 4 | 9 | LEARNINGTOFLY PINK FLOYD
i - COLUMBIA 38-07363 |
CR ICEHOUSE
16 ! LR b CHReSZAYLIS 43156
| STEEL MONKEY JETHRO TULL
712 10 6 CJRVSAUS 43172
2 | 2 | 4 | VALERE STEVE WINWOOD
I8 ISLAND 7-28231 /WARNER BROS.
! ! DEF LEPPARD |
19 | 1008 [ 12| AN s anrpoLvcram
I 1
; BODEANS
@ 23 27 9 | gurx‘sLuy 7~L221v3E9/REPRISE. i
"LL B STING
alwlal I WE'LL BE TOGETHER '
| SAMMY HAGAR |
@] % | a | « | EAGUSHY |
1
@| v | »n| | FARM ON THE FREEWAY JETHRO TULL |
| chRYsaus P cuT i
0 | 4 | [ | DON'T MIND AT ALL BOURGEOIS TAGG |
| 1 ISLAND 7-89408/ATLANTIC
i 1 * & * POWER TRACK % % & —
TIN
)] 38 | — | 2 [ LITEWING
l = " MAN LYNYRD SKYNYRC
%19 12 ¢ | TRUCK DRIVIN |
@ n | — | NEED YOU TONIGHT INXS
i ATLANTIC 7-89188
u | 4 | UNCHAIN MY HEART JOE COCKER |
l CAPITOL 44072 {
| HOURGLASS SQUEEZE !
2| 2| 2|9 | HOURG Q
! * % % FLASHMAKER * % %
AIN IN THE SUMMERTIME THE ALARM
GO Newp | 1 | BANWTHE :
GD| 35 | 3 | 3 | LIKEDREAMERSDO THE RADIATORS
EPICLPCUT
BOYS NIGHT OUT TIMOTHY B. SCHMIT
2|25 || 7 | BOSNG
PARE PARTS BRUCE SPRINGSTEEN
» [Beaindl 3 | SEAREFARE
W | | 3| ¢ | NCKTHEWALL JIMMY DAVIS & JUNCTION
5 | 21 | 14 | g | HARDTIMES FOR AN HONEST MAN J. MELLENCAMP
MERCURY LP CUT/POLYGRAM
0 2 | DONTSHED ATEAR PAUL CARRACK
T CHRYSALIS 43464
GD| 41 | m | & | THINGS!DO FOR MONEY NORTHERN PIKES
VIRGIN LP CUT
N THE TURNING AWAY PINK FLOYD
B0 | a6 | WIHEN
MAKE ME LOVE YOU ROGER HODGSON
» |38 |4 4| YOUM
GIMME YOUR LOVE MSG
0 | 4 | — | 2 | GIMMEYO
LITE HOOTERS
|z |aln | ATELE .,
HY WON'T YOU STAY MELVIN JAMES
42 |31 | 18 | 10 | WHY WOl
DEF LEPPARD
@D| reenNTRY | HYSTERIA oo vomam
LOOKS LIKE A LADY AEROSMITH
s |3 | 2|0 | QUOELOON )
i OGS OF WAR PINK FLOYD
45 ; 8 | — o ?ou();mssm LPCUT
] RUSH
46 36 l 24 Y "\:A?R%EREY l‘.lPOCUT/POLYGRAM J
T TOMMY SHAW
W@ || o | NosucHNG |
! REAT WHITE
@] NEWD | 1 | LADIREDLIGHT ¢ |
SSR. BILLY JOEL
NEWp | | | BCKINIHEUSSR
FLEETWOOD MAC
(% [w[o v umees .,

( )Tracks with the greatest airplay gains this week. The Fiashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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PROMOTIONS

ALBANY ALCHEMY

Alchemy is the science of turning
the common into the precious, and
sister stations WKLI and WABY
Albany, N.Y,, have learned its se-
crets. When the freak snowstorm
in early October knocked out pow-
er to the studios and transmitter,
they made the silence golden with
a promotion run entirely on televi-
sion.

Although the stations were un-
able to broadcast, they kept in
touch with their audiences
through TV spots that offered
$5,000 to the listener who could
most closely predict the time the
stations would return to the air.
After three days, the stations re-
turned at 9:41 a.m.—and the first
order of business was to award lis-
tener Susan Vautrin the $5,000.
She had predicted a start-up time
of 9:45 a.m.

NATIONAL BOZOBOTOMY

The nation’s bozos will all be asked
to clean up their acts on Nov. 19,
when the third annual No Bozos
Day will be commemorated. Larry
Harmon, the original Bozo the
Clown, spearheads the yearly cam-
paign with the message “Don’t be
a bozo when it comes to smoking,
drinking, and drugs.”

No Bozos Day takes a humorous
look at the myriad symptoms of
bozo-ocity while telling young peo-
ple about the dangers of mixing
bozo behavior with drugs. This
year’s campaign will also warn
kids about casual sex with bozos.
Last year, 300 stations joined with
their cities’ mayors to debozo-ize
their communities. Interested pro-
motion directors can contact the
national No Bozos Day headquar-
ters at 213-463-2331.

FOR WEEK ENDING OCTOBER 31, 1987
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HOTCROSSOVER 30.

) z Compited from national
x x |2 Cls radio airplay reports.
2w | BY | g [¢g< | TITLE ARTIST
Ez SzaS =5 LABEL & NUMBER/DISTRIBUTING LABEL
—

* & NO.1 &

ARISTA 9625

1 1 1 7 BAD MICHAEL JA(%‘KSON
EPIC 34-07418/EPA. 3 weeks at No. One ‘
2 2 2 10 k_&g}“g?ﬁ THE ONE EXPOSE
3 3 6 8 DON'T YOU WANT ME JODY WATLEY
MCA 53162
4 4 3 3 CAUSING A COMMOTION MADONNA
SIRE 7-28224/WARNER BROS.
1 THINK WE RE ALONE NOW TIFFANY
8 11 6 MCA 5
6 7 3 8 CATCH ME (I'M FALLING) PRETTY POISON
VIRGIN 7-99416
7 6 7 9 BREAKOUT SWING OUT SISTER
MERCURY 888 016-7/POLYGRAM
A VA
8 | 9 | 9 | 13| GIANN, LEVERT
9 5 5 11 U GOT THE LOOK PRINCE
PAISLEY PARK 7.28289/WARNER BROS.
DON'T MAKE ME WAIT FOR LOVE KENNY G.

11|10 | 4 14 | GoLumeia 38.07267

LOST IN EMOTION

LISA LISA & CULT JAM

12 {13 | 14 5

GEFFEN 7-28417

| DON'T THINK THAT MAN SHOULD. . .

RAY PARKER JR.

ILENT MORNIN NOEL
13 11 12 10 ASTHE B'WAY (7)439 G
HOP BOYS
5| o] o | DA ik
MONY MONY BILLY IDOL
s |0 | a5 | MoNyMON
IT TO MY HEART TAYLOR DAYNE
16 s ANl 3 | JELLILIS
IN' YO 0'JAYS
17 19 26 3 !’..g.v5008Yt/Elh£II-MANHATTAN THE
% | — | 2 | SHAKEYOUR LOVE DEBBIE GIBSON
ATLANTIC 7-89187
YOU AND ME DEJA
2 | 28 | 3 | VOUSIME TONIGHT
@| » | — | 2 | 10oYOU THE JETS
MCA 53193
ET Y DLEY & JENNIFER WARNES
@D| NEwp | 1 | THETIMEOFMYLIFE  BILLME
ON STEVIE WONDER
ADERE
2 | 14 | 10 | 13 | DIDNTWEALMOST HAVE IT ALL WHITNEY HOUSTON
ARISTA 1-9616
DON'T GO MARLON JACKSON
NEW)D ! CA(31TOL3047
% | @ 1 — 1, | umeues FLEETWOOD MAC
WARNER BROS. 7-28291
Y TELL ME SHANICE WILSON
NEWD | 1 | (BABYTELL ME)CAN YOU DANCE
7 | 15 l 13 | 11 | 'HEARD A RUMOUR -BANANARAMA
LONDON 886 165-7/POLYGRAM
PARTY YOUR BODY STEVIE B
NEWD | | | FARTYYOU
MY LOVE IS DEE LACE
@ NEW)D 1 WINGL887024$-7/POLYPGRAM
GAR FREE WA WA NEE
@ NEW)D ! Espﬁjcae-o7zaa/s.m.

CAR-60 1, THE MAGIC GARAGE
KRPM Seattle has brought back
what’s possibly the biggest radio
contest in the market, the KRPM
New Car Garage. Last year, the
station pulled 10 cars and trucks
out of the “magic garage’ for lis-
teners. This year, it will offer a
$40,000 Maserati Bi-Turbo to go,
as well as other hot wheels.

The vehicles are described over
the air once an hour from 6 a.m.-8
p.m. Mondays, Fridays, and every
other hour on Saturdays. Each
time any given cruising vessel is
described, a call is placed to a resi-
dential phone number in the area.
If the person answering the phone
can identify the make, model, and
exact color, it’s his.

CAR-60 2, ALL YUGO TO0O
In what could be called the If I Go,
Yugo Too contest, XTRA-FM
“91X”’ San Diego introduced an all-
time high in conspicuous consump-
tion, the Yugo six-pack. Just like it
sounds, the prize is six of those
adorable Yugoslavian motorized
skateboards some call cars.

The rock station invited listen-
ers to put a 91-X bumper sticker on
their vehicles and then listen for
their license numbers to be read
over the air. Listeners then had 30
minutes to call in and win §91,
which qualified them for the
crowded driveway.

In the event no one called within
the 30-minute time limit, the ninth
caller got the cash’n’chance. To in-
crease the promotion’s visibility,
XTRA paraded all six Yugos in
downtown San Diego’s Columbus
Day Parade. PETER J. LUDWIG

“Bad” For Good. WJLB Detroit air
personality John Edwards gives
Detroit March of Dimes poster child
Dana Green a hand as she picks the
name of another winner in the
station’s recent contest to raise
money for the Detroit chapter of the
charity. WJLB joined with Epic
Records to sponsor the World-
Premiere Party, where 1,100 contest
winners were treated to the premiere
of Michael Jackson's *Bad” video and
got to dance the night away to the
"Bad" album, even though it had yet
to be released publicly at the time.
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CONTEMPORARY.

5 £, Compiled from a national
QE’ "7’E §° ‘25 TITLE sample of radio playlists. ARTIST
£z [l =5 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & »
1 1 1 ) LITTLE LIES * FLEETWOOD MAC
WARNER BROS. 7-28291 4 weeks at No. One
2 2 2 ) DON'T MAKE ME WAIT FOR LOVE & KENNY G.
ARISTA 1-9625
@ 3 7 8 BREAKOUT & SWING OUT SISTER
MERCURY 888 016-7/POLYGRAM
@ 4 5 ) I'VE BEEN IN LOVE BEFORE @ CUTTING CREW
VIRGIN 7-99425
@ 7 16 5 CANDLE N THE WIND @ ELTON JOHN
MCA 53196
@ 9 15 5 BRILLIANT DISGUISE BRUCE SPRINGSTEEN
COLUMBIA 38-07595
7 6 12 12 IN MY DREAMS & REO SPEEDWAGON
EPIC 34-07255/E.PA.
0 THE TIME OF MY LIFE @ BILL MEDLEY & JENNIFER WARNES
7 2 6 RCA 5224
9 5 4 15 LONELY IN LOVE @ DAN FOGELBERG |
FULL MOON/EPIC 34 07275/E.P.A ]
10 10 17 7 3ICP:(52EII FELL FOR YOU AL JARREAU
1n 8 3 12 WHEN SMOKEY SINGS & ABC
MERCURY 888 604-7/POLYGRAM
@ 15 18 7 YOU ARE THE GIRL @ THE CARS
ELEKTRA 7-69446
® 2 21 7 THAT'S WHAT LOVE IS ALL ABOUT & MICHAEL BOLTON
COLUMBIA 38-7322
14 1 6 14 DIDON'T WE ALMOST HAVE IT ALL & WHITNEY HOUSTON
ARISTA 1-9616
@ 21 2 4 RESERVATIONS FOR TWO @ DIONNE & KASHIF
ARISTA 1-9638
1% 12 9 1 THE STUFF THAT DREAMS ARE MADE OF @ CARLY SIMON
ARISTA 1-9619
@ 23 29 3 VALERIE @ STEVE WINWOOD
ISLAND 7:28231/WARNER BROS
18 13 3 15 ONE HEARTBEAT € SMOKEY ROBINSON
MOTOWN 1897
19 14 10 15 DOING IT ALL FOR MY BABY & HUEY LEWIS & THE NEWS
CHRYSALIS 43143
@ 2% 27 4 SPECIAL WAY KOOL & THE GANG
MERCURY 888 867-7
@ 2 2 5 SOMETHING IN YOUR EYES @ RICHARD CARPENTER
A&M 2940
n 19 14 11 !vcy!]la)zoES IT HAVE TO BE & RESTLESS HEART
INTH ANITA
23 18 13 15 &g%’:;mss E WORLD * BAKER
25 % 7 BETCHA SAY THAT @ G. ESTEFAN/MIAMI SOUND MACHINE
EPIC 34-07371/E.PA.
% 16 11 13 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON
EPIC 34-07253/E.PA
# % % POWER PICK # # &
30 45 3 | DREAMED A DREAM NEIL DIAMOND
COLUMBIA 38:07014
27 2 13 3 LOST IN EMOTION @ LISA LISA & CULT JAM
COLUMBIA 3807267
A L J
28 2 42 4 &AJG‘N%{\QP;;I"%ED FOR LIFE MILLIONS LIKE US
NTWETRY e DANHILL (DUET NDA SHEPARD
L] 2 26 28 CC&UA;LA 38-07050 ( WITHVO )
POWER OF LOVE LAURA BRANIGAN
@ 42 = 2 ATLAN]EIC 7-8919(1)
@ 46 - ) 1 DON'T MIND AT ALL € BOURGEOIS TAGG
ISLAND 7-99409/ATLANTIC
@ 50 | — 2 BELIEVE IN ME PAUL JANZ
A&M 2978
BAD *
3 34 4l 5 Epf\c 34-07418/EPA Ll Sl S
3% 27 19 10 I;?slvjfng)l:e GREY @ GRATEFUL DEAD
WER j
35 % 20 18 ll\.%VTAE fe?sw DIONNE WARWICK & JEFFREY OSBORNE
5| — 2 WE'VE ONLY JUST BEGUN @ GLENN JONES
JIVE 1049
* % % HOT SHOT DEBUT # % &
ON A NEW DAY MICHAEL TOMLINSON
@ NEW ) 1 gwg?;l?g(s; 122.7 O -4
ND SET ON YOU
PR | | SoTMMID SToNNe SEERRA
SING A COMMOTION & MADONNA
39 3 46 4 grﬁ\zl;-zszza/wgrgm args.
LA BAMBA ¢ LOS LOBOS
4 33 2 14 SLASH 7.28336/WARNER BROS.
ME ON, LET'S GO LOS LOBOS
NEW) 1 g?SHE-ZBlBG/WIRiE% BROS.
*
a | [ | u | BATYIOSETeR THE NYLONS
CARRIE ¢ EUROPE
3 36 44 4 EPIC 3’} 07282/E.PA.
EVER THOUGHT (THAT | DAN HILL
NEW)D 1 (r‘,‘OLUbEBIA 38 076(1; ( SRR
HEARD A RUMQUR & BANANARAMA
4 38 I 37 7 Eonoo»? 886 16E!J 7/ ‘POOPYGRAM
EVERCHAN TIM & SIEDAH GARRETT
NEW)D 1 Qxesg 7- 28153%”%54 BREO§
NLY INM AM *
47 35 l 39 9 f\)TU\LN“IC rag!z[z)RE S DEBBIE GIBSON
MOTIONAL WHITNEY HOUSTON
NEWD | 1 | FOEMOTIO
49 41 31 21 BACK IN THE HIGHLIFE AGAIN & STEVE WINWOOD
ISLAND 7-28472/WARNER BROS.
ARY'S PRAYER & DANNY WILSON
30 39 35 19 MRG_& 7-99465

O Products with the greatest airplay gains this week. @ Videoclip availability.
ramvewr:

—_
(o]
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PLEASE ENTER MY BILLBOARD SUBSCRIPTION

Name =l =
Titie o ==
Company . -
Address Apt. No.
City ____ State _ Zin
Signature _______
U.S. & Possessions Overseas
[J 1 year (51 issues) $170 Australia & New Zealand {1yr viaair gt) $280
6 months (2615sues) 100 Central America & Carisbean
2years (102 issues) 275 (via arr mail) 265
[J 1 year (First Class) 270 tAexico (/18 air mail) 260
[3 Alaska (First Ciass Only) 270 South America (via air mail) 330
Canada Continental Europe (viaair mail} « « £165
1 1year $180U.S Asia, Africa &all others (via air maif) 405
1yearvia First Class 285U S Japan (v air jet} ¥92,000

Please remit in U.S. Currency only (except Continental Europe and Japan).

OR
Charge my credit card as follows:

Total Amount Enciosed 2
{J American Express

Card Number
D Bill me [ Card Expires
O New st Master Card Bank #
) r I{ sl
[J Renewal *Not handied in continertal Europe

[J 1 do not wish to receive promotional material from ather mailers.

**Send to: Billboard, Quadrant Subscriptior, Service Ltd., Perrymount Road. Haywards Heath,
West Sussex, Engtand

Billboard "7 #eseine of s Mohing-
Subscription Service Dept., F.O. Box 2C71, Mahopac, N.Y. 10541-2071
Please allow 6 weeks for delivery of first copy. B7K5A

in order to process your order we must receive
your business classification. Please indicate
your primary industry function in the
correct box. Thank you.

Retallers

{1 30-Only records, prerecorded and
blank tapes

1 31-Only Video or computer
software

[ 33-Records, tapes and video or
computer software

(J 32-Primerily playback and
commurnication hardware, software
and accessories

Mass Merchandisers

[ 34-Discount Chains

[0 35-Suparmarkets

[J 36-Corvenience Stores

[ 37-Drug Chains

(] 38-variety/Generai Merchandise

[] 39-Baok Stores

[J 40-Otner Retaiters

Distributors

(] 44-Rack Jobbers

[J 45-Record, tape, video or computer
software

] 46-One Stops

] 47-Juke box operators

0 48-£xporters and importers of
records, tapes and video

Radio/Broadcssting

0 5C-Radio Pregrammers, Music
Directors, Gzneral Mgrs., Air
Parsonalities

] 63-Disco Du's, owners, managers

{1 55-Television and Cable personnel

(0 56-Radio Syndicators
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Manufacturers/Production

[ 60-Record companies, independent
producers, independent promotion
companies

(] 61-Pressing piants, manufacturers
ct software, hardware and/or pro
equipment

0 62-Recording Studios

[ 63-Video/Motion picture industry
personnel

Artists and Artists Relations

{7 70-Recording artists, performers

[J 7t-Attorneys, agents and managers

Buyers of Talent

O 74-Concert promoters, impresarios

[ 75-Ctubs, hotels, concert facilities

] 76-Light and sound companies for
concerts, discos

Music Publishers

J 91-Music Publishers, songwriters

J 92-Performing unions, ticensing and
rights organizations

J 93-Industry Associations

Miscelianeous

{1 82-Music fans, audiophiles

[ 81-Public, school and university
libraries

[ 86-Financial Institutions

[] 87-Government

[] 95-Newspaper and magazine
personnel, journalists

[J 96-Advertising and public reiations

[J 11-Other, piease specity
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Come back to the
days when radic was your
friend, rock was in the air,
and the voice that brought
it all to you belonged to
“the dean of American
disc jockeys” (20/20),
Cousin Bruce Morrow!
The National Observer
has said that “tc call Bruce
Morrow a disc jockey is a
little like calling Leonard
Bernstein a piano player.”

¢For all those millions

who were part of Cousin

Brucie's family, this book is

a nostalgic trip-and-a-haif.”?
—Variety

¢A joy and an honest
account of rock ‘n’ roll:
| loved it.”?

—FRANKIE AVALON

W, Photo vourtasy of Loi Messina

¢Bruce Morrow's
own Rashomon of the
glory days at WABC
rings true and incisive
....Hes faithfully recounted
not only the tears and joys
of an era, but he's revealed
the warm and engaging
mensch behind the
Cousir Brucie legend ”?*

¢Cousin Brucie brings

to his autobiography the

same energy and enthu-

siasm and love that he

, brings to his radio pro-
gram, and that he brings

to his audiences.”?

—MONTY HALL

Hlustrated with photos

BB

BEECH TREE BOOKS
WILLIAM MORROW

WwWwWw.americanradiohistorv.com
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Billboard.

FOR WEEK ENDING
| OCTOBER 31, 1987

POWER PLAYLISTS.

—

PLATINUM—Stations with a weekly cume

audience of more than 1 million.

audience between 500,000 and 1 million.

GOLD—Stations with a weekly cume ’
SILVER—Stations with a weekly cume |

audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

P NU 18 23 Jody Watley, Don't You Want Me [ 15 18 Noel, Siient Morning A30 —  Whitney Houston, So Emotionai 17 20 Wa Wa Nee, SuFav Free I
19 21 Cut{mg Crew, I've Been In Love Befor 16 17 U2 Where The Streets Have No Name EX EX Gloria Estefan & Miami Sound Machine, 18 21 Squeeze, _Hour%ass A
20 22 Belinda Carlisle, Heaven is A Place O 17 20 Belinda Carlisle, Heaven |s A Place O EX EX Debbie Gibson, Shake Your Love 13 22 Pretty Poison, Catch Me (I'm Fallmg)
21 25 Sting, We'll Be Together 18 13 Michael Jackson, Bad EX EX The Jets, | Do You 20 27 Richard Marx, Should've Known Better
2 N Ves.%.ove Will Find A Way 19 8 Bananarama, | Heard A Rumour EX EX Timothy B. Schmit, Boys Night Out 21 23 Bruce Springsteen, Brilkant Disguise I
23 26 Steve Winwood, Valerie 20 16 Whitney Houston, Didn't We Almost Hav 22 28 Debbie Gibson, Shake Your Love
2427 Taylor Dayne, Tell It To My Heart 21 25 Richard Marx, Should’ve Known Better 23 25 Los Lobos, Come On, Let's Go O,
25 28 Wa Wa Nee, Sugar Free 22 27 Poison, | Won't Forget You 24 26 Timothy B. Schmit, Bugs Night Out
w,/” Fm 26 29 Whitesnake, Is This Love 23 24 Kenny G. (Vocal By Lenny Williams), D | 25 EX  Pet Shop Boys, It's A Sin Cleveland O.M.: Kid Leo
21 30 George Harrison, Got My Mind Set On Y 24 26 Bruce Sﬂrmgsteen, Brilliant Disguise 26 29 The Jets, | Do You X U
| New York 0.M.: Steve Kingston 28 31 Jellybean Featuring Steve Dante, The 25 29 George Micheal, Hard Day | 27 33 Sting, We'll Be Together 11 Bruce Svr|n§s"ﬂ?rlé Brilliant Disguise
) S 8 29 33 Stevie Wonder, Skeietons 26 28 Debbie Gibson, Shake Your Love |28 EX George Michael, Faith 2 4 Michael Jackson, Bad
1 1 Michael Jackson, Bad 30 32 Squeeze, Hourglass 27 30 Steve Winwood, Valerie 29 30 Duncan Faure, 24 Hours 3 10 Beaucoup, Swee! Rachel
22 TiHtany, | Think We're Alone Now 31 35 George Michael, faith 28 EX George Michael, Faith | 30 34 Stevie Wonder, Skeletons 4 2 U2, Where The Streets Have No Name
3 5 Madonna, Causing A Commotion A32  — Poison, | Won't Forget You 23 EX Whitesnake, Is This Love Washington P.D.: Chuck Morga 31 EX  George Harrison, Gol My Mind Set On Y 5 7 Los Lobos, Come On, Let's Go
4 9 Billy tdol, Mon{ ¥ A33  — REM. The One | Love 30 EX INXS, Need You Tomght | ng D Chue rgan 32 EX  Whitesnake, Is This Love 6 8 Glen Burlnick, Follow You
5 6 LisaLisa & Cuft Jam, Lost In Emotion 34 37 Earth, Wind & Fire, System Of Surviva A - Whitney Houston. So Emotional 1 8 Tiffany, | Think We're Alone Now 33 35 Starship, Beat Patrol 7 11 Bill Medley & Jennifer Warnes, (I've
6 3 Whitesnake, Here | Go Again A35 —  Michael Bolton, That's What Love is A A — Jody Watley, Don't You Want Me 2 2 LeVer, Casanova 34 EX  Jjody Watley, Don't You Want Me 8 9 Cutting Crew, ['ve Been In Love Befor
78 Bruce Snrmésteen, Briliant Disguise A3 — The Jets, | Do You A — Wichael Bolton, That's What Love Is A 33 Heart, Who Will You Run To 35 EX Taylor Dayne, Tell it To My Heart 9 15 Aerosmith, Dude (Looks Like A Lady
8 12 Swing Out Sister, Breakout A37  —  John Cougar Mellencamp, Cherry Bomb EX EX The Jets, | Do You 4 4 Madonna, Causing A Commotion A — The Cure, Just Like Heaven 10 13 Pink Floyd, Learning To Fly |
9 14 Bill Medley & Jennifer Warnes, (I've A38 —  Whitney Houston, So Emotional EX EX Stevie Wonder, Skeletons 5 5 Natalie Cole, Jump Start A —  Aerosmith, Dude (Looks Like A Lady) 11 14 Wendy And Lisa, Waterfall
10 7 LeVert, Casanova ) EX EX Taylor Dayne, Tel It To My Heart 6 7 Expose, Let Me Be The One A —  Whitney Houston, So Emotional 1219 Belinda Carlisle, Heaven !s A Place O
11 4 Whitney Houston, Didn't We Almost Hav 7 % Fleetwood Mac, Little Lies 13 16  Squeeze, Hourglass
12 13 Expose, Let Me Be The One 8 13 Billy Idol, Mony Mony 14 3 The Cars, You Are The Giri
13 10 Bananarama, | Heard A Rumour 1, 9 11 U2, Where The Streets Have No Name 15 18 Swing Out Sister, Breakout
14 21 Belinda Carhsle, Heaven ts A Place O ﬂdm ll/ 10 10 Michael Jackson, Bad 16 17 Pet Shop Boys, it's A Sin
15 11 Europe, Carrie X 0 6 11 15 Bill Medley & Jennifer Warnes, (I've 17 34 Whitesnake, Is This Love
16 23 Jody Watley, Don't You Want Me 12 14 Kenny G {Vocal By Lenny wilfiams), D 18 20 Richard Marx, Shouid've Known Better
17 15 Prince, U Got The Look 108FM 13 1 Lisa Lisa & Cult Jam, Lost tn Emotion 19 23 Timothy B. Schmit, Boys Night Out
}g }g Emote Rol{msson. gne Heartbeat - - 1; 1:7; gelindaotarisisle, Hgave: Is A Place O g? g; m&'}s ! sz?gnlﬂgorset You
os Lobes, La Bamba . . 1 1 wing Out Sister, Breakout
20 26 Debbie Gibson, Shake Your Love Boston P.D.: Sunny Joe White  Jim Richard 16 16 The Cars. You Are The Gl Chi D Budd 2230 REM. The One | Love
71 18 Dan Hill (Duet With Vonda Shepard), C 1 1 Madonna, Causing A Commotion Pittsburgh P.D.: Jim Richards 17 19 Prince, U Got The Look icago P.D.: Buddy Scott 328 Yes, Love Wil Find A Way
22 19 ABC, When Smokey Sings 2 2 Expose, Let Me Be The One 1 2 Madonna, Causing A Commotion 18 20 Los Lobos, Come On, Let's Go 1 2 Tiftany, | Think We're Alone Now 2 5 RO Speedwagoq. In My Dreams
2325 Poison, | Won't Forget You 3 3 Michael jackson, Bad 23 Fleetwood Mac, Little Lies 19 21 Debbie Gibson, Shake Your Love | 2 1 Prince, U Got The Look 25 6 Mick Jagger, [et's Wor
24 20 Fat Boys & The Beach Boys, Wipeout 4 6 Fleetwood Mac, Little Lies 3 4 Billy Idol, Mony Mony 20 6 Whitesnake, Here | Go Again 3 3 Michael Jackson, Bad % S!NSh'D‘ eat Patrot
25 23 Fleetwood Mac, Littie Lies . 5 5 Anita Baker, No One In The World 4 5 LeVert, Casanova 21 23 Bruce Springsteen, Brilliant Disguise | 4 7 Madonna, CausmF A Commotion 27 26 Billy idol, Mony Mony
A2 —  Pretty Poison, Catch Me ('m Failing) 6 8 Pet Shop Boys, It's A Sin 5 9 Bill Medley & Jennifer Warnes, (I've 22 20 Richard Marx, Shouldve Known Better | 5 4 Lisa Lisa & Cult Jam, Lost In Emotion 28 21 Kiss, Crazy Crazy Nights
27 30 George Michael, Faith 7 7 Michael Bolton, That's What Love Is A 6 8 KennyG. élocal By Lenny Williams), D 23 26 Poison, | Won't Forget You 6 10 Fleetwood Mac, Littie Lies 29 33 Steve Winwood, Valerie
28 22 Michael Jackson With Siedah Garrett, 8 11 Bruce Springsteen, Brilliant Oisguise 7 7 Prince, U Got The Look 24 25 The Jets, | Do You 79 Expose, Let Me Be The One 30 32 Sting, We'll Be Together
29 24 Noel, Sitent Morning 9 13 Bill Medley i Jennifer Warnes, (I've 8 10 U2, Where The Streets Have No Name 25 27 Hooters, Satellite 8 8 LeVert, Casanova 31 36 The Kane Gang, Motortown
A30  —  Whitney Houston, S0 Emotional 10 10 Swing Out Sister, Breakout 9 11 Michael Jackson, Bad 26 EX  Steve Winwood, Valerie 9 15 Bilt Mediey & Jenniter Warnes, (I've 32 35 Simon F, American Dream
11 12 Cutting Crew, 've Been In Love Befor 10 12 Expose, Let Me Be The One 27 29 The Gther Ones, Holida 10 11 Swing Out Sister, Breakout 33 12 Europe, Carrie
12 16 Pretty Poison, Catch Me (I'm Falling) 11 13 Bruce Springsteen, Brilhant Disguise 28 EX Pet Shop Boys, It's A Sin 1113 Jody Watley, Don't You Want Me 34 37 Icehouse, Crazy )
13 14 U2, Where The Streets Have No Name 12 18 Tifany, | Think We're Alone Now A —  George Michael, Faith 12 17 Belinda Carlisle, Heaven Is A Place O 35 EX  George Harrison, Got My Mind Set On ¥
14 15 Squeeze, Hourglass 13 14 The Cars, You Are The Gl A — Whitesnake, Is This Love 13 6 Bananarama, | Heard A Rumour 36 EX John Cougar Mellencamp, Cherry Bomb
15 17 Wendy And Lisa, Waterfall 14 17 Richard Marx, Should've Known Better A —  Taylor Dayne, Tell It To My Heart 14 18 Pretty Poison, Catch Me (I'm Faliing) 3739 Men Without Hats, Pop Goes The world
16 19 Laura Branigan, Power Of Love 15 19  Belinda Carlisle, Heaven Is A Place O A — Cutting Crew, I've Been In Love Befor 15 5 Whitney Houston, Didn't We Atmost Hav 38 40 Big Trouble, Crazy World
17 18 RE ne | Love 16 1 Lisa Lisa & Cult Jam, Lost In Emotion A — Pretty Poison, Catch Me (I'm Falling) 16 34 George Michael, Faith 39 22 Fleetwood Mac, Little Lies
18 21 Jody Watley, Don't You Want Me 17 22 Steve Winwood, Valerie EX EX Sting, we'll Be Together 17 24 Los Lobos, Conie On, Let's Go 40 EX  Eric Carmen, Hungry Eyes
19 22 Aerosmith, Dude (Looks Like A Lad?",‘ 18 6 Europe, Carrie EX EX Squeeze, Hourglass 18 23 Gloria Estefan & Miami Sound Machine, A —  Whitney Houston, So Emotional
New York P.D. Larry Berger 20 26 Richard Marx, Should've Known Befter 19 15 Heart, Who Will You Run To 19 23 Taylor Dayne, Teft It To My Heart A~ — Jethro Tull, Stee| Monke
e y Berg 21 23 Billy Idol, Monz Mony 20 24 Sting, We'll Be Together 20 13 Natalie Cole, Jump Start A Bourgeois axg. | Don’t Mind At Al
11 Michael Jackson, Bad 2 % T , | Think We're Alone Now 21 25 Swing Out Sister, Breakout 21 21  Anita Baker, No One In The World EX EX  George Michael, Faith
2 4 Tiffany, | Think We're Alone Now 23 25 Belinda Carlisle, Heaven Is A Place O 22 26 Cutting Crew, |'ve Been tn Love Befor 22 31 The Jets, | Do You EX EX Def Leppard, Animal
3 6 Madonna, Causing A Commotion 24 24 Gloria Estefan & Miami Sound Machine, 23 27 Aerosmith, Dude ﬁLooks Like A Lady) ‘ZK 23 30 Sting, we'll Be Together | EX EX  Sammy Hagar, Eagles Fl
4 2 V{hitesna&e, Here | Go Again 25 27 Hooters, Satellite 24 29 Jody Watley, Don't You Want Me \\_/" 24 22 Smokey Robinson, One Heartbeat EX EX  Billy Joel, Back in The USSR
5 5 Lisalisa& Cult Jam, Lost In Emotion 26 31 Sting, We'll Be Together 25 30 Michael Bo¥ton, That's What Love ts A ] 25 33 Stevie Wonder, Skeletons EX EX INXS, Need You Tonight
6 9 Billy Idoi, Mony Mon: 27 EX  Los {obos, Come Un, Let's Go 26 16 John Cougar Mellencamp, Paper In Fire 26 35 Laura Branigan, Power Of Love EX EX Jimmy Davis And The Junction, Kick Th
7 7 Bananarama, | Heard A Rumour 28 29 The Other Ones, Holiday 27 EX  George Michael, Faith |27 36 Deja vou And Me Tonight EX EX 536@. Only Time Will Tell
8 16 Bill Mediey & Jennifer Warnes, (I've 29 35 Kool & The Gang, Special Way 28 21 Dan Kill (Duet With Vonda Shepard), C Reresh . | A28 —  Whitney Houston, So Emotional EX EX In Vitro, I Choose You
9 '3 Whitney Houston, Didn't We Almost Hav 30 EX  Stevie Wonder Skeletons 29 EX Los Lobos, Come On, Let's Go Miami P.D.: Steve Perun 23 16 Pet Shop Boys, It's A Sin EX EX  The Cure, Just Like Heaven
10 14 Swing Qut Sister, Breakout 31 3 Icehouse, Crazy 30 EX Whitesnake, Is This Love 1 1 Expose, Let Me Be The One A0 — Debbie Gibson, Shake Your Love EX EX Rush, Time Stand Still
11 12 Bruce Sgringsteen, Byilliant Disguise 32 33 Starship, Beat Patrol A —  Pet Shop Boys, it's A Sin 22 Whitesnake, Here | Go Again .
g }; Eevm, La?a"r’llov;a3 o gz 8(( ?:b!:)ie‘cl?sgn, Shake Your Love : -— Yll;nngy Hous';orl\ So [mol(l:%na! R 2 2 Elﬁa% lI T'&I‘I)ﬂk vh‘% re Alone Now
xpose, Let Me Be The Une e Jets, 1 Do You — John Cougar Mellencamp, Cherry Boml i o ny Mony
14 13 Europe Carrie 35 EX Wa Wa Nee, Sugar Free A — Poison, ] Won't Forget You 5 13 Bel:ynda arlisie, Heaven IS A Place O ? 6 d d
i 15 8 Dan Hill (Duet With Vonda Shepard), C A —  Whitney Houston, So Emotional A —  Debbie Gibson, Shake Your Love [ 5 Prince, U Got The Look
{16 13 Prince U Got The Look A —  Cher, I Found Someone 7 10 Bee Gees, You Win Again ) “uy
17 21  Jody Watley, Don't You Want Me A —  Whitesnake, Is This Love 8 21 Bill Mediey & Sennifer Warnes, (I've S N
| }g }g kos ILOSbfs'tL:ﬂ Bamba IR — h"hbvgndr& FI(F, System Of Surviva / 18 lili tevm, %asanova i WOZY PN AT
oel, Sitent Morming —  New Order, True Fart urope, Carrie _1’
33 Ei?.f&”‘éa"r?.{?é,'hiaﬁfn'"ls AP0 | R = fﬁ';"scﬂ“e%é’v'ﬂﬁ"r'gﬁ&'ﬂ‘? Bt Bt N LR Fobid &‘(ié'.?'i’ui’”m’.kgﬁﬁnd Machine, | Detroit P.D. Brian Patrick | Chicago _ P.D.: Brian Kelly
22 25 Debbie Gibson, Shake Your Love EX EX The Kane Gang, Motortown 13 16 Pretty Poison, Catch Me (I'm Falling) 1 1 Michael Jackson, Bad 12 Tiffany, | Think We're Alone Now
23 17 Smokey Robinson, One Heartbeat EX EX Yes, Love Will Find A Wa: W&'A‘/‘fﬂ 14 7 Michael Jackson, Bad 2 2 Madonna, Causing A Commotion 2 1 Prince, U Got The Look |
24 26 Pretty Poison, Catch Me (I'm Falling) EX EX Terence Trent D'Arby, If You Let Me S 15 17 Poison, | Won't forget You 3 4 LeVert Casanova 3 4 Billy Idol, Mony MO'(';V
|25 20 Natafie Cole, Jump Start EX EX Bourgeois Tagg, | Don't Mind At All Philadelphi P.D. Scott Walk 16 19 Kenny G. (Vocal By Lenny Williams), D 4 5 Billy Idol, Mony Mony 4 3 Whitesnake, Here | Go Again
26 27 Stevie B, Party Your Body ! EX EX Taylor Dayne, %ell It To My Heart 1ladeiphia L.seo aiker 17 20 Bruce Springsteen, Brilliant Disguise 5 13 Bill Mediey & Jennifer Warnes, (i've 5 6 Pet Shop Boys, It's A Sin
2] 22 ABC, When Smokey Sings | EX EX The Cure, lust Like Heaven 1 1 Madonna, Causing A Commotion 18 4 Bananarama, | Heard A Rumour 6 9 Fleetwood Mac, Littie Lies 6 5 Whitney Houston, Didn't We Almost Hav
A28 — Fleetwood Mac, Little Lies EX EX Simon F, American Dream 2 3 Michael Jackson, 19 23 Taylor Dayne, Tell It To My Heart 7 14 Bruce Springsteen, Brilliant Disguise 78 Fieetwood Mac, Little Lies
A29 — Whitney Houston, So Emotional EX EX George Michael, Faith 3 5 Swing Out Sister, Breakout 20 24 Fleetwood Mac, Little Lies 8 11 Swing Out Sister, Breakout 8 7 Europe, Carrie
30 EX Los Lobos, Come On, Let's Go | EX EX George Harrison, Got My Mind Set On Y 4 2 Expose, Let Me Be The One 21 9 Anita Baker, No One In The World | 9 12 Los Lobos, Come On, Let's Go 9 10 Michael Jaclsova Bad
EX EX Dionne Warwick & Kashif, Reservations 5 6 Billy idol, Mon Morév 22 25 Los Lobos, Come On, Let's Go | 10 10 Kenny G. (Vocal By Lenny Williams), D 10 8 Bananarama. ! Heard A Rumour
1 6 12 Bruce Sprin styeen, rittiant Disguise 23 26 Debbie Gibson, Shake Your Love 11 17 Steve Winwood, Valerie 1112 Madonna, Causing A Commotion
7 9 Fleetwood Mac, Liftie Lies 24 30 Stevie Wonder, Skeletons |12 6 Lisa Lisa & Cult Jam, Lost In Emotion 1211 Los Lobos, La Bamba
8 8 U2 Where The Streets Have No Name 25 18 Madopna, Causing A Commotion | 13 23 Richard Marx, Should've Known Better | 13 16  Cutting Crew, I've Been In Love Befor
g 13 Tiﬁany, | Think We're Alone Now 26 EX Jody Watley, Don't You Want Me 14 3 Prince, U Got The Look 14 14 LeVert Casanova
™M 027 10 4 Lisa Lisa & Cult Jam, Lost In Emotion A2]  —  Whitney Houston, So Emotional 15 18 The Cars, You Are The Girl 15 23 Richard Marx, Should've Known Better
AM 1150 11 18 Pet Sho Bo{S‘ It's A Sin 28 28 Noel, Silent Mornm$ 16 20 Cutting Crew, I've Been In Love Befor 16 15 MWichael Jackson With Siedah Garrett,
127 Prince, U Got The Look 23 29 Wa Wa Nee, Sugar Free Al7 — Tiffany, | Think we're Alone Now 1719 REOQ Speedwagon, In My Dreams
13 17 Gloria Estefan & Miami Sound Machine, 30 EX George Michael, Faith 18 24 Sting, We'll Be Together 18 17 Expose, Let Me Be The One
Los Angeles P.D.- Steve Rivers 14 16 Michael Botton, That's What Love Is A A —  Whitesnake, Is This Love 19 8 Anita Baker, No One In The World 1827 Belinda Carlisle, Heaven Is A Place O
g s Bost PD:H Nel 15 19  Debbie Gibson, Shake Your Love A — TheJets, | bo You 20 27 Belinda Carliste, Heaven Is A Place O 2 2 STIEEZEi HOW? ass ;
1 1 Michael Jackson, Bad oston -L.- harry nelson 16 23 Bill Medley & Jennifer Warnes, {I've 21 7 lohn Cougar Mellencamp, Paper In Fire 21 23 Bill Med El & Jennifer Waf“u(' ve
2 2 Madonna, Causing A Commotion 1 3 Natatie Cole, Jump Start 17 22 Pretty Poison, Catch Me (I'm Faling) 22 25 Gloria Estefan & Miami Sound Machine, 22 20 Fat Boys & The Beach Boys, Wipeout
3 3 Prnce, U Got The Look 2 8 Michael Jackson, Bad 18 34 Cutting Crew, I've Been In Love BeFor 23 30 Stevie Wonder, Skeletons 23 29 U2, Where The Streets Have No Name
4 6 Tiffany, | Think We're Alone Now 3 5 Madonna, Causing A Commotion 19 25 Squeeze, Hourglass 24 34 Pet Shop Boys, It's A Sin L7 Swmf Out Sister, Breakout
5 7 Expose, Let Me Be The One 4 6 Europe, Carne 20 26 Yes, Love Will Find A Wa 25 16 REO Speedwagon, in My Dreams 25 18 Bon Jovi, Edge Of A Broken Heart
' 6 4 Whitesnake, Here | Go Again 5 4 Donna Summer, Dinner With Gershwin 21 27 Jody Watley, Don't You Want Me 26 29 Boys Dont c%, Who The Am Dam Do You 26 22 Debbie Gibson, Only In M( Dreams
7 12 Fleetwood Mac, Little Lies 6 9 Fleetwood Mac, Little Lies 22 24 Hooters, Satellite 27 33 Expose, Let Me Be The One 27 MadonnabWho s That Gir
| 8 9 Pet Shop Boys It's A Sin 7 2 Pnnce, U Got The Look 23 28 Kool & The Gang, Speciai Way TAMPA BAY 28 31 Simon F, American Dream 28 30 Timothy B. Schmit, Boys Night Out
| 9 5 Lisa Lisa & Cult Jam, Lost In Emotion 8 11 Whitesnake, Here | Go Again 24 30 Richard Marx, Should've Known Better 29 32 ABC, The Night You Murdered Love 29 36 Sting, We'll Be Together
10 15 LeVert, Casanova 9 15 Bill Medley & Jennifer Warnes, (I've 25 32 Wa Wa Nee, Sugar Free T OM: M Di 30 EX George Michael, Faith 30 37 Los Lobos, Come On, Let's Go
| 11 8 Whitney Houston, Didn't We Almost Hav 10 7 John Cougar Mellencamp, Paper In Fire 26 38 Belinda Carlisle, Heaven Is A Place 0 ampa -M.. Mason Dixon A31  —  Whitesnake, Is This Love 31 Def Ltg)pard, Animai
1217 Swing Dut Sister, Breakout 11 14  Billy |dol, Mony Mony 27 39 Sting, We'll Be Together 1 2 Michael Jackson, Bad A32  —  The Jets, | Do You 2 3 Yello§ h Yeah
13 10 Europe, Carrie 12 13 The Cars, You Are The Girl 28 31 REM, The One | Love 2 1 Lisa Lisa & Cult Jam, Lost In Emotion BB S«Lueeze, Hourglass 3338 INXS, Need You _Tom\;m
18 19 Los Lobos, Come On, Let's Go 13 16 Pet Shop Boys, It's A Sin 29 33 Wendy And Lisa, Waterfall 3 5 Fleetwood Mac, Little Lies A —  Whitney Houston, So Emotional 34 33 Dan Hill (Duet With Vonda Shepard), C
15 11 Bananarama, | Heard A Rumour 14 18 U2, Where The Streets Have No Name 30 35 Big Trouble, Crazy World 4 9 REO Speedwagon, In My Dreams A35 —  Aerosmith, Dude \Looks Like A Lady) 35 40 Whitney HOUS'OHJ So Emational !
16 21 U2, where The Streets Have No Name 15 21 Cutting Crew, I've Been In Love Befor 31 36 Starship, Beat Patrol 5 3 Whitesnake, Here | Go Again 36 40  The Kane Gang, Motortown 36 35 LisaLisa & Cult Jam, Lost In Emotion
1713 Curiosity Killed The Cat, Mistit 16 20 Swing Out Sister, Breakout 32 EX  Jellybean Featuring Steve Dante, The 6 8 Madonna, Causing A Commotion A37  —  Glenn Jones, We've Only Just Begun A37  — REM, The One | Love
18 22 Belinda Carlisle, Heaven Is A Place 0 17 5 R.E.J,, The One | Love 33 37 Stevie Wonder, Skeletons 7 7 Billy idol, Mony Mony A38 — REM. The One | Love A38 — The Jets, | Do You
19 14 ABC When Smokey Sings 18 24 Belinda Carlisle, Heaven s A Place O 34 40 Timothy B. Schmit, Boys Night Out 8 10 LeVert, Casanova 33 EX  Eric Carmen, Hun r{ E‘es A39  —  Debbie Gibson, Shake Your Love
20 25 Cutting Crew, I've Been In Love Befor 19 23 The Other Ones, Holiday 35 EX lcehouse, Crazy 9 16 Bill Mediey & Jennifer Warnes, (I've 40 EX Dionne Warwick & Kashif, Reservations 40 39 George Michael, | Want Your Sex (From
21 31 Bill Medley & Jennifer Warnes, (I've 20 22 REO Speedwagon, in My Dreams 36 EX Simon F, American Dream 10 14 Tiffany, | Think We're Alone Now A — Billy Joel, Back In The USSR A — George Michael, Faith
22 23 The Cars, You Are The Girl 21 29 Poison, | Won't Forget You 37 EX Los Lobos, Come On, Let's Go 11 12 The Monkees, Heart And Soul A —  Laura Branigan, Power Of Love
23 26 Kenny G. (Vocal By Lenny Williams), D 22 30 Richard Marx, Should've Known Better 38 EX Whitesnake, Is This Love 12 4 Heart, Who Will You Run To EX EX  Gino Vanelli, In The Name Of Money
24 27 Bruce Spnngsteen, Brillant Disguise 23 32 Squeeze, Hourglass 39 EX  The Cure, Just Like Heaven 13 19 Cutting Crew, I've Been In Love Befor EX EX Timothy B, Schmit, Boys Night Out
25 28 Billy Idoi, Mony Mon 24 33 Aerosmith, Dude (Looks Like A Lady) 40 EX Bourgeois Tagﬁ, | Don't Mind At All 14 6 EuropeSCame
26 29 Sting, We'll Be Togefher 25 EX  Stevie Wondey, Skeletons A —  George Michael, Faith 15 15 Bruce pnnﬁteen, Brittiant Disguise
27 32 Heart, Who Will You Run To 26 EX Wa Wa Nee, Sugar Free A — Poison, | Won't Forget You 16 17 Expose, Let Me Be The One
B3 Do watier: Oonh vou Want e Z % hoi B Coumeoo"' b e World R °&f-°"§éé‘°v“."“- B AEBaber N os i The World mr
; nita Baker, No One In The Worl —  Steve Winwood, Valerie nita g
go 18 Michael Jact:(soln rWith Siedah Garrett, 29 35 Starship, ?eal Patrol A —  Glenn Jones, We'ie’?nl 'JuRsl Beguln %8 %g 5§nn hG. (Vﬁcalsltiy Llenay wiuian&s), b
1 EX George Michael, Faith A30  — Tiffany, | Think We're Alone Now A — Dionne Warwick ashif, Reservations ere The Streets Have No Name i A .
3235 The Jets, | Do You 31 X Living in A Box, So The Story Goes A — Earth, Wind & Fire, System Of Surviva 21 25 Belinda Carlisle, Heaven s A Place O ———wmnT ™ Minneapolis P.D.: Gregg Swedberg
33 20 Smokey Robgwor;, One Heartbeat 32 EX John Cougar Mellencamp, Cherry Bomb %g gg gimoth B. g:gm\;t, Boys Night Out % f I‘-g;:m chmi’:ﬂeiecﬁlm l'i*::
34 EX REM, The One | Love 33 EX Yes, Love Will Find A Wa: teve Winwood, Valerie . oD f 3
35 EX Richard Marx, Should've Known Better 3 EX The Kane Gang, Motoriown “ﬁ‘“i“ 229 Whitesnake, Is This Love Detroit P.D.: Rick Gilette 33 Wendy And Lisa, Waterfall
A —  Whitney Houston, So Emotional 35 EX  Timothy B. Schmit, Boys Night Out 9. 25 27 Yes Love Wil Find A Way 1 1 Michael Jackson, Bad 4 6 Cutting Crew, I've Been In Love Belor
A Michad Botton, That's What Love Is A A —  Whitesnake, Is This Love 26 30 Richard Marx, Should've Known Better 2 4 Madonna, Causing A Commotion 5 5 Bon Jovi, Edge Of A Broken Heart
A — Wa Wa Nee, Sugar Free A — Pretty Poison, Catch Me (I'm Falling) 27 20 The Cars, You Are The Girl 33 LeVert, Casanova 6 7 Expose, Let Me Be The One
EX EX Squeeze, HourgFass A — The fets, | Do You - 28 EX  Debbie Gibson, Shake Your Love 4 5 Prince, U Got The Look 7 8 Fleetwood Mac, Little Lies
EX EX  Stevie Wonder, Skeletons A —  Whitaey Houston, So Emotional wWES X 29 EX George Michae!, Faith 5§ Anita Baker, No One In The World 8 8 Bruce Sprin steenbﬁnlhanl Disguise
EX EX Debbie Gibson, Shake Your Love A — Joe Cocker, Unchain My Heart 7 30 EX  Elton John, Candle in The Wind 6 7 Tiftany, | Think We're Alone Now 9 14 Swing Dut Sister, Breakout
A — New City Rockers, Brother Louie hiladelohi P.D- Charli . A —  Whitney Houston, So Emotional 7 8 Billy ldol, Mony Mony 10 1 The Other Ones, Holiday
EX EX George Harrison, Got My Mind Set On Y Philadelphia .D.: Charlie Guinn A — Def Lerpavd, Ammai 8 11 Bill Medley & Jennifer Warnes, (I've 11 13 WaWa Nee‘_ Sugar Free
EX EX Def Leppard, Animal 1 2 Madonna, Causing A Commotion A — PinkF ord Learning To Fiy 9 2 Lisa Lisa & Cult Jam_ Lost In Emotion 12 28 Belinda Carlisle, Heaven is A Piace O
EX EX Jody Watley, Don't You Want Me 2 3 Billy Idol, Mony Mon EX EX Poison, | Won't Forget You 10 13 Expose, Let Me Be The One 1315 Lever, Casanova
EX EX Steve Winwood, Valerie 3 5 Michael Jackson, Ba e e T | 11 14 Swin5 Out Sister, Breakout 1417 U2, Where The Streets Have No Name
EX EX Sting, We'll Be Together 4 & Fleetwood Mac, Little Lies 1218 Belinda Carlisle, Heaven s A Place O 1520 Los Lobos, Come On, Let's Go
5 8 Bruce Springsteen Brilliant Disguise 13 20 Fleetwood Mac, Little Lies 16 22 John Waite, Don't Lose Any Steep
96 ' ’cI-FM 6 7 Swing Out éster Breakout 14 16 Los Lobos, Donna ) 1719 ","F"“' 135"5‘}?{ Bad
7 8 Tidfany, | Think We're Alone Now 15 17 Los Lobos, Come On, Let's Go 18 }2 rmcse. ] got 'e, L%ok_
8 1 LisalLisa & Cult Jam, Lost In Emotion 16 18 Bruce Spnngsteen, Brilliant Disguise 19 20 Pet Shop OYSv’ t's A Sin
9 4 Prince, U Got The Look — 17 2 Jod{ Watley, Don't You Want Me %‘l) 2; gqueize. gou[r a§s ]
10 10 LeVert, Casanova NW‘S Ht Rack: 18 22 Pretty Poison, Catch Me (Y'm Failing) 57 % KWS ip, Vea ‘BBVOL Wilk D
Hartford P.D.: Dave Shakes 11 15 Bill Medley & Jennifer Warnes, (I've = 19 EX  Stevie Wonder, Skeletons enny G. (Vocal By Lenny Williams),
e 12 14 U2, Where The Streets Have No Name Atlant P.D.: Bob Case 20 EX ABC, The Night You Murdered Love 3 3 }he ets, | Do You a
N 8 kg 13 18 Hooters, Satellte anta i Aok A2l —  Whiney Houston, So Emotional 24 I helCarsyoutaredThe LGir M Q
21 Michael Jackson, Ba ] . 1419 Pet Shop Boys, It's A Sin 1 1 Michael Jackson, Bag 22 23 Kenny G. (Vocal By Lenny Williams), D 2 2 Timalny B. Schmit, Boys Night Out
3 4 Tiftany, | Thiok We're Alonie Now Washington P.D.: Mark St. John 15 25 Pretty Poison, Catch Me (I'm Falling) 2 2 Tiffany, | Think We're Alone Now 23 24 Debbie Gibson, Shake Your Love % 35 Michael Bolton, That's What Love Is A
4 3 Madonna, Causing A Commotion 11 Lisa Lisa & Cult Jam, Lost In Emotion 16 24 Steve Winwood, Valerie 33 Billy Idol, Mony Mony 2 25 Cutting Crew, I've Been In Love Befor 27 23 Loverboy, Notorious
SR et eniiVorngd 27 Bill Mediey & Jennifer Warnes, (I've 1727 Belinda Carlisle, Heaven Is A Place 0 44 Levert Casanovo s QEXRavioriDagTel|Itgluy[Hzait 28 s Igkotsond IWorllkerzefyvou
6 6 Bruce Springsteen, Brilliant Disguise 3 4 Europe, Carrie 18 28 Yes, Love Will Find A Way 5 6 Madonna, Causing A Commation A — lexander 0', Criticize 29 32 REM, The One | Love
77 Swing Out Sister, brgakoul 4 5 Levert, Casanova 19 23 Sting, We'll Be Together 6 10 Swing Out Sister, Breakout A — Alexander O'Neal, Criticize 30 33 Sting, We'll Be Together
8 9 Richard Max, Should've Known Better 5 6 Prince, U Got The Look 20 20 Expose, Let Me Be The One 7 9 Expose, Let Me Be The One A — George Michael, faith 31 34 Gino Vanelli, In The Name Of Money
8 8 Whitesnake, Here | Go Again 6 2 Whitesnake, Here | Go Again 21 21 Kenny G. (Vocal By Lenny Williams), D 8 11 Fleetwood Mac, Little Lies A — Laura Branigan, Power Of Love 32 26 Taja Sevelle, Love Is Contagious
1010 Bill Mediey & Jennifer Wares, (I've 7 10 Tiffany. | Think We're Alone Now 22 EX  George Michael, Faith 9 15 Bill Medley & Jeanifer Warnes, (I've EX EX Wendy And Lisa, Waterfall 3316 Heart, Who Will You Run To
1113 Kenny G. (Vocal By Lenny Willams), D 8 14 Billy Idol, Mony Mony 23 26 Richard Marx, Shouid've Known Better 10 13 Cutting Crew, i've Been In Lave Befor EX EX The Cure, Just Like Heaven 34 37 Richard Marx, Should've Known Better
1215 Fieetwood Mac, Little Lies 9 11 Fleetwood Mac, Little Lies 240 29 Jody Watley, Don't You Want Me 11 16 Belinda Carisle, Heaven Is A Place O EX EX The Jets, | Do You 35 39 Bill Mediey & Jennifer Warnes, (I've
13 14 Los Lobos, Come On, Let's Go 10 3 Dan Hill (Duet With Vonda Shepard), C 25 EX  Poison, | Won't Forget You 1212 REO Speedwagon, In My Dreams EX EX Pet Shop Boys, It's A Sin 36 40 George Michael, Faith
14 11 LeVert, Casanova 11 12 Swing Out Sister, Breakout 26 30 Cutting Crew, I've Been In Love Befor 13 14 Kenny G. (Vocal By Lenny Williams), D EX EX Glenn Jones, We've Only Just Begun 37 EX Debbie Gibson, Shake Your Love
15 12 Expose, Let Me Be The One 129 Madonna, Causing A Commotion 27 EX George Harrison, Got My Mind Set On ¥ 14 17 U2, Where The Streets Have No Name EX EX Earth, Wind & Fire, System Of Surviva gg El)a( I?Y'°L' Da "E- |T(9|Jla“ Tf N:YI:EE‘"‘ i
16 17 Debbie Gibson, Shake Your Love 13 15 Los Lobos, Come On, Let's Go A28 — Squeeze, Hourglass 15 18 Poison, | Won't Forget You 153 Lisa & Lult Jam, Los motion
1719 Pretty Poison, Catch Me (I'm Falling) 14 13 Expose, Let Me Be The One A29 —  Whitesnake, Is This Love 16 24 REM., The One | Love
18 BILLBOARD OCTOBER 31, 1987

www.americanradiohistorv.com


www.americanradiohistory.com

R‘DIO

Einstein’s Theory: Counterprogramming At WHFS

BY BILL HOLLAND

T3

YOU’VE GOT TO BE aggressive-
ly different, ornery, and outside—
and that’'s what we are,” says David
Einstein, program director of WHFS-
FM, which serves Annapolis, Md., as
well as the Washington, D.C., and
Baitimore metro-
politan areas.

That's a fair
enough appraisal
of the 50,000-watt
station, which has
provided its listen-
ers with fresh
doses of Yarge-playlist, minimal-rota-
tion, progressive pop music for the
last 18 years—all with Einstein as
PD.

According to Einstein, the station
seeks to provide music-intensive al-
ternative programming and to avoid
going one-on-one against the big-
gies—the hit-oriented, traditional-for-
mat 50,000-watters going after the
25-49-year-old baby boomers. Instead,
WHEFS takes to the underbrush, con-
centrating on the programming these
heavyweight stations don'’t offer.

WHFS also has a community-ori-
ented AM sister, WNAV, an AC sta-
tion that operates with a separate
staff.

An influx of new dollars will soon
help Einstein implement his ideas
with greater ease: Last month, ABW
Broadcasting, the current owner of
the stations (Einstein’'s father is
chairman), announced it will sell the
stations to Duchossois Communica-

tions Co. for $8.24 million, pending
approval by the Federal Communica-
tions Commission. ABW bought the
stations for $2.8 million nearly four
years ago.

No format changes are planned,
and Einstein says the sale “is as close
to a friendly takeover as you can
get.” He says he’s confident
Duchossois Communications, which
has nine other radio stations, mostly
in secondary markets, understands
the positioning of WHF'S outside the
mainstream.

“I think the philosophy is differ-
ent,” Einstein says. “Some compa-
nies, they go out and pay $25 million
for some big downtown signal, and
then they have to rotate heavily, have
to have a small playlist, to get that
big number. They have to; they’'ve
got “o pay off this incredible debt ser-
vice ”

THE ECLECTIC FM station usually
grabs near a 2.0 share in the Wash-
ington Arbitrons and about a 1.5 in
Bal:imore. Einstein, who says the
station doesn’t subscribe to rating
services, maintains his listening audi-
encs is larger, especially in the 12-to-
24 and 18-t0-25 demos. “A lot of our
listeners don't fill out diaries, don’t
have telephones in their own name.
They're in the military, they’re on
campus. They're elusive,” he says.

Fiinstein says that as long as he has
been PD, the station has tried to
“hizhlight an artist’s career, [to take]
a rusical approach to [the artist’s]
life, rather than focusing on one sin-
gle or selected cut.

David Einstein. Program director of
left-of-center rocker WHFS Annapolis,
Md., and Billboard’s PD of the week.

“We establish a base on new art-
ists early—sometimes a year or more
before they hit,” Einstein says.
“We’re driven to do that. There's a lot
of terrific artists out there who just
won't ever have a top 40 hit. Well,
that’s part of what we do; that’s why
kids listen to us. I'd say that we coun-
terprogram and attempt to serve that
niche not being served.”

Einstein admits that WHFS may
have lost some of its older listeners
by embracing so much new music.
“But the ones that have stayed, I

think, have been encouraged by the
style of programming rather than by
specific tracks,” he says.

Programming WHFS is not a ran-
dom activity, however. ‘“We have
dayparting,” says Einstein, “but I
think it’s a lot smoother than some
stations. I don’t have a computerized
sheet on 7T-midnight that says I must
play this or that.”

But the other side of the coin is
this: “If one of our guys at 6:30 in the
evening played a whole side of Brian
Eno, I'd have to pick up the phone
and ask him, ‘Uh, you feeling all
right?’”

Einstein says that for WHFS’
morning show, “I get with our morn-
ing lady twice a week. I say, ‘Make it
as musically broad as can be, with
few thematic sets.” That comes after
9 in the morning.”

He guesses the station plays 35%-
40% currents in the morning, with
oldies from the station’s vast library
making up the remainder. “Some-
thing that'll make people flash,” Ein-
stein says. “You don't want to make
listeners think too much in the morn-
ing; it's hard enough getting dressed
and out the door to work.”

Nighttime is the right time to “cut
loose and go wild—that’s when we do
it,” says the PD. “Sure, I'm fighting
losing that 24-49 then, because
they’re watching Tom Brokaw on
TV. So then I can maximize this other
listener who's strung up an antenna
in the dorm to get us clearer.” As
for his jocks, Einstein says, “My job
is to temper their differences, [to]
say, ‘Right in the middle of that Ca-

jun music set, why don’t you drop
something in the listeners will know
a little bit about? I also put up a list
of new recommended cuts that I get
from listening, tip sheets, trades, re-
cord guys. But I don’t try to box our
jocks; our reputation is about letting
it go out some.”

WHFS is both loved and criticized
by record companies for its uncon-
ventional approach to programming.
While the station has a reputation for
breaking artists early—U2, Suzanne
Vega, and the Cure, for example—
Einstein usually doesn’t play the first
single out of the gate.

“We play records that don’t neces-
sarily have to make sense on a nation-
al level,” the PD says. “With the re-
cord company guys, it's ‘Hey, try
this, because it’s happening out in Or-
egon.’ With us, it's always been a lo-
cal station concept; we're playing re-
cords for our audience. The choices
are made by aesthetics and a sound
business decision behind it.

“Qut there in radio land,” Einstein
says, “[the traditional belief is that}
the more you rotate the hot songs,
the bigger your numbers are going to
be. The less your disk jockeys ex-
press themselves and show their per-
sonalities, the better off you are.

“I just don’t subscribe to that. [
don’t think you have to do that to
make an impact. Even other alterna-
tive stations, they keep it tight—may-
be 20% current on an average. We
might get as high as 50%-556% cur-
rents. That's completely outside the
norm. And that's what we're about.”

40 EX  Pretty Poison, Catch Me (I'm Falling) 9 9 LaVert, Casanova 24 29 Wa Wa Nee, Sugar Free EX EX Stevie Wonder, Skeletons 19 24 Swing Out Sister, Breakout
A — John Cougar “eﬂencamp Cherr( Bomb 10 13 REM., The One | Love 25 33 Bruce Springsteen, Brilliant Disguise EX EX Earth, Wind & Fire, System Of Surviva 20 28 Richard Marx, Should've Known Better »
A — Bourgeoss Tagg, | Don't Hind At All 11 11 Swmng Out Sister, Breakout 26 EX Whitesnake, Is This Love EX EX INXS, Need You Tonight 21 26 Wa Wa Nee, Sugar Free ' ’ ‘
A — Steve Winwood, Valerie 12 12 Heart, Who Will You Run To 27 0u Wendg And Lisa, Waterlall EX EX  Whitesnake, Is This Love 22 11 Alexander O'Neal, Fake ®
A — Whitney Houston, So Emotional 13 14 Noel, Silent Morning 28 30 Starship, Beat Patrol 23 27 Taja Sevelle, Love Is Contagious
EX Ex Billy Idol, Mony Mony 14 17 Belinda Carlisle, Heaven Is A Place 0 79 36 Fleetwood Mac, Little Lies A SILVE 28 32 Steve Winwood, Valerie ‘M’FM
15 16  Bruce Springsteen, Brilliant Disguise 30 35 Pretty Poison, Catch Me (I'm Falling) 5 I.LV R 25 30 REM, The One | Love
5 16 15 REQ S agon, In My Dreams 31 38 The Jets, | Do You 26 29 Kiss, Crazy Crazy Nights
all 17 19 L2, Where The Streets Have No Name A32 — George Michael, Faith 27 21 The Cars, You Are The Girl Phoenix P.D.: Guy Zapoleon
18 26 V¥hitesnake, Is This Love 33 EX K atiey, Don't You Want Me 28 33 Kenny G. (Vocal By Lenny Williams), D . ,
”Ee‘ 19 22 Eill Medley & Jennifer Warnes, (I've 34 39 Michael Bolton That's What Love Is A 23 31 Bee Gees, You Win Again 12 Tiffany, | Think We're Alone Now
ol - 20 21 Fet Shop Boys, I's A Sin 35 EX  Aerosmith, Dude (Looks Like A Lady) 30 35 Squeeze, Hourglass 2 1 Whitesnake, Here | Go Again
W 21 24 Fretty Poison, Catch Me (I'm Falling) 36 40 Simon F, American Dream van W~ 31 34 Starship, Beat Patrol 38 Trinere, They're Playing Our Song
22 30 Fleetwood Mac, Litlle Lies 37 EX  Sting, We'll Be Together MEANS MUSIC 32 25 Great White, Rock Me 4 4 Madonna, Causing A Commotion
23 23 The Other Ones, Holiday 38 EX Samantha Fox, Nothing’s Gonna Stop Me 33 37 Bl Medler & Jennifer Warnes, (I've 5 5 Levert, Casanova
Dallas P.D.: John Roberts 24 25 Cloria Estefan & Miami Sound Machine, 39 EX  Big Trouble, Crazy World . . 34 EX  The Jets, [ Do You 6 6 Michael Jackson, Bad
s 25 27 bebbie Gibson, Shake Your Love A0 —  George Harrison, Got My Mind Set On Y | Baltimore P.D.: Brian Thomas 35 38 John Adams, smﬂ This Heart 710 Billy Idol, JHore ony .
1 2 whitesnake, Is This Love % 28 I.enr? G. fVocaI By Lenny Williams), D A — Earth Wind & Fie, des em Of Surviva 1 2 Michael Jackson, Bad 36 EX Belinda Carlrsie, Heaven Is A Place O 8 3 Lisa Lisa & Cult Jam, Lost In Emotion
2 1 Billy idol, Mony Mony 21 29 The Jets, Do You A — Jonathan Butler, Hoiding On 1 e Cacene A Commotion 37 EX  Poison, | Won't Forget You 9 11 Bananarama, | Heard A Rumour
33 Poison, | Won't Forget You 28 31 Cutting Crew,_ I've Been In Love Befor A — Joe Cocker, Unchain My Heart 3 5 Bily \dol Mon‘ [ 38 EX  Aerosmith, Dude (Looks Like A Lady) 1012 Prince, U Got The Look
4 5 Richard Marx, Should've Known Better 29 33 Wa Wa Nee, Sugar Free A — Dionne Warwick & Kashif, Reservations 31 Lisa Lisa & Cuft Jam Lost In Emotion A —  Whitney Houston, So Emotional All - —  Great White, Rock Me
5 10 REM, The One | Love 30 EX Sting, we'll Be Together A — Def Leppard, Animal SRl Cutgany U A — taura Branigan, Power Ol Love 120 RS et Lot 3fuarIDancelRap
6 4 U2 Where The Streets Have No Name 31 32 The Cure, Just Like Heaven A —  taura Branigan, Power Of Love F— rr"""'&odau': Littte Lies A —  Pretly Poison, Catch Me (I'm Falling) 13 17 Expose, Let Me Be The One
7 12 Motley Crue, Wild Side 32 3 ichard Marx, Should've Known Better A —  New City Rockers, Brother Louie 71 Timead e e Aione No A —  Whitesnake, Is This Love 1416  Noel, Silent Morning
§ 8 Fleetwood Mac, Little Lies 33 EX lody Watley, Don’t You Want Me EX EX Taylor oaxne, Tell It To My Heart 8 12 E o Let Mo Be The One " A —  New Order, True Faith 13 27 Swing Out Sister, Breakout
9 6 Whitesnake, Here | Go Again 34 35 Starship, Beat Patrol ) EX EX Living In A Box, So The Story Goes 8 7 et Wi Wil You Ror To EX EX Hooters, Satellite 16 18 Hearl, Who Wil You Run To
10 9 Tiffany, | Think We're Alone Now 3 EX  Timothy B, Schmit, Boys Night Out EX EX Stevie Wonder, Skeletans 10 b S Retson b Hentheat EX EX  George Harrison, Got My Mind Set On Y 1720 JFieeshieBonliSTopMThelkock
11 14 Belinda Carlisle, Heaven Is A Place 0 A — |Icehouse, Crn{ EX EX Glenn Jones, We've Only Just Begun 1 10 b eyu Gol The L nek (RS EX EX Bourgeois Tagg, | Don't Mind Al All 18 19 Smokey Robinsan, One Heartbeat
12 7 Bryan Adams, Victim Of Love A — Tazlor Da}{ne, ell It To My Heart EX EX Cutting Crew, I've Been fn Love Belor 2o B'un:lédl °& Je "? Warnes, (I've EX EX Rush, Time Sfand Still 19 21 REO SP"‘."”%““- In M( Dreams
3 16 Glen Burtnick, Follow You A o Whitney Houston, So Emafiona EX EX Terence Trenl D'Arby If You Let Me's | 15 Tg R RECH S nater WOles. (0 EX EX  George Michael, Faith 20 22 Bruce Springsteen. Brilliant Disguise
425 Bill Medley & Jennifer Warnes, (I've EX EX Samanfha Fox, Nothng's Gonna Stop Me | EX EX  ABC, The Might You Hurdered Love B e e e hovn No Name 21 29 Belinda Carliste, Heaven Is A Place 0
S 20 Cutting Crew, I've Been In Love Befor X Sammy Hagar, Eagles Tly EX EX Jimmy Davis And The Junction, Kick Th e e ave No 22 24 Erasure, Sometimes
§ 18 Yes, Love Will Find A Way EX EX Stevie Wonder, Skeletons B 13 e Spaemitecn. Briliant Disguise ey B3 25 U2, where The Streets Have o Name
17 22 Jimmy Davis And The Junction Kick Th EX EX ABC, The Night You Murdered Love 51 e ahnastern: Brilant Disgy / -~ 24 26 DefLe “dt""""a' .
18 17 Richard Marx, Don't Mean Nothing EX EX Anita Baker, No One In The Warld 16 20 RED Socedunzon in My D \."l / 25 X Bill Medley & Jenniter Wames, (I've
19 15 Great White, Rock Me EX EX Yes, Love Will Find A Way 15 22 Dot e o A e 0 g 2 28 Natalie Cole Jump Start
20 28 Sammy Hagar, Eagies Fly EX EX Squeeze, Hourglass 0 23 c""'-' a C. L i ’B"’e" n L a%e' 7 Lo 27 30 Pretty Poison, Catch Me (I'm Falling)
21 13 REO Speedwagon, In My Dreams EX EX  Def Leppard, Ammal N R Swingont Ster Braakout T oer L (b= 28 EX  Fleetwood Mac, Littie Lies
22 13 The Cars, You Are The Girl EX EX Aerasmith, Dude (Looks Like A Lady) 5291 e e e ek 23 EX  Poison, | Won't Forget You
3 32 Steve Winwood, Valerie % T?‘S ot S, DU"'ve n, Let's Go St. Loui P.D. Robbi 30 EX  Whitesnake, Is This Love
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6 2 nev"Le%payd, Animal POWER: San Francisco P.D.: Keith Naftaly | 25 14 Bananarama, | Heard A Rumour 3 pomed o theope A — Pel Shop Boys, It A Sin
27 EX  Swing Out Sister, Breakou! 1 8 Anita Baker, No One In The World 7 EX Poer L Wont Foraet Yo 31 Michael Jackson, Bad A~ — Fun Fun, Color My Love
8 24 Hearl, Who Will You Run To 2 4 Billy Idol, Mony Mony % EX Sting Well Be Tgr%:hev D 4 6 Madonna, Causing A Commotion A — Georgio, Lover's Lane
29 38 Pet Shop Boys, I's A Sin 37 SaifnPepa, Push It B R o 5 3 LisaLisa& Cult Jam, Lost in Emotion AR S A IP AR ush
30 31 Timothy B. Schmit, Boys Night Out 4 1 LeVert, Casanova 2 1 Jo‘ﬁn Coﬁgar'Mellencam Paper In Fire 6 7 LeVert. Casanova EX EX  Michael Bolton, Thal's What Love Is A
31 23 Hooters, Johnny B KeBE - FM 5 6 Pretty Poison Catch Me (I'm Falling) A Debbie Cbson. Shake Vp' Lge; 7 11 Belinda Carlisle, Heaven Is A Place O EX EX  Debbie Gibson, Shake Your Love
32 37 Pink Floyd, Learning To Fly Houston P.D.: Paul Christy (] atley, bon't You Want Me AL S Wt onesnae Yourou 8 4 Whitesnake, Here | Go Again X oty atey DonitibulWantiME
33 29 Loverboy, Notorioys § o 7 14 Bill Medley & Jennifer Warnes, (I've A ] tley. Dont Voumw‘ ?Me 9 10 Expose. Let Me Be The One EX EX  New Order, True Faith
A34  —  Nancy Martinez, Crazy Love 12 Michaet Jackson, Bad 8 3 Fleetwood Mac, Little Lies B ket Boion Thats et e Is A 10 12 Fieetwood Mac, Liftie Lies EX X The Jets, | Do You
35 36 Bruce S_Drl"gsteen. Brilliant Disguise 1 Prince, U Got The Look 9 11 Michael Bolton, That's what Love Is A = oron 8  Whitney Houston, Didn't We Almost Hav EX EX Wa Wa Nee, Sugar Free
36 EX Rush, Time Stand Still 3 3 Tiffany, | Think We're Alone Now 10 13 Kenny G. (Vocal By Lenny Williams), D 12 18 U2, Where The Streets Have No Name EX EX Taylor Dayne, Tell It To My Heart
37 EX  The Cure, Just Like Heaven 4 5 Billy |J9|. Mony Mony 11 18 New Order, True Fvailh 13 15 The Cars, You Are The Girl
38 21 Bon Jovi, Edge Of A Broken Heart S 10 Noel Silent Moring 12 10 Expose, Lef Me Be The One ’ . 18 17 Bruce Springsteen, Brilliant Disguise
39 EX  Sting, We'll Be Together 6 14 Pet Shop Bays, It's A Sin 13 17 Belinda Cariisle, Heaven Is A Place O » 15 23 Billy Idol, Mony Mon:
40 EX Bourgeois Tagg, | Don't Mind At All 7 11 Swing Out Sister, Breakout 14 19 Tiffany, | Think We're Alone Now 16 20 Pet Shop Boys, It's A Sin
A — Squeeze, Hourglass 8 16 Poison, | Won't Forget You 15 15 Wa Wa Nee, Sugar Free 17 9 Bananarama, | Heard A Rumour
A — lcehouse Cralg 9 4 Lisa Lisa & Cult Jam, Lost in Emotion 16 20 Taylor Dayne, Tell It To My Heart 18 22 Richard Marx, Should’ve Known Better
A — Aerasmith, Dude (Looks Like A Lady) 10 6 Madonna, Causing A Commotion 17 12 Swing Out Sister, Breakou 19 24  Bill Mediey & Jennifer Warnes, (I've
A — INXS, Need You Tonight 11 18  The Cure, Just Like Heaven i8 31 Glenn Jones, We've Only Just Begun . 2 2 Kenw G. (Vocal By Lenny Williams), D
1212 LeVert, Casanova 19 22 Living In A Box; So The Sl,orJ Goes St. Paul P.D.: David Anthony 21 13 Hearl, Who Will You Run To
13 24 Belinda Carlisle, Heaven Is A Place O 20 24 Bourgeois Tagg, | Don't Mind At All 13 The Other Ones, Holida 22 21 Swing Out Sister, Breakou!
14 17 U2, Where The Streets Have No Name 21 21 Pet Shop Boys, It's A Sin 23 Tiffan "m’:‘k'w:,'e one Now 23 25 Cutting Crew, t've Been In Love Befor
15 9 The Cav? You Are The Girl 22 26 Debbie Gibson, Shake Your Love 31 Heart Y\Nho Will You Run To 24 28 REM, The One | Love
16 7 Echo & The Bunnymen, Lips Like Sugar 23 EX Stevie B, Party Your Bod 45 Wondy And Lisa, WaterToll 25 14 John Cougar Mellencamp, Paper In Fire
17 8 (Expose, Let Me Be The One 24 25 Terence Trent D'Arby, If You Let Me S s 37 Madozna Cavemg A C:Jmm tion 26 16 Europe, Carrie
18 20 Debbie Gibson, Shake Your Love | 25 27 Shanice Wilson, (Baby Tell Me) Can Yo § 6 Leverl Casa aﬂ 2 21 29 Sting, We'll Be Together
W 19 21 Bill Mediey & Jennifer Warnes, (6"9 2 5 Michael Jackson, BadV 7 8 U2 Whee n’“g"smﬂs Have No Name 28 EX  George Michael, Faith
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Happy Hooters. KISW Seattle staffers gather in force to welcome the Hooters
to town, where they opened up for recent shows by Bryan Adams. Standing,
from left, are KISW business manager Meg Noren; Hooters Rob Hyman, John
Lilley, Andy King, David Ucsikkinen, and Eric Bazilian; and KISW evening talent
Carta Steele. Seated, from left, are Columbia Seattle rep Larry Reymann and
station staffers Mike Jones, MD; Julie Bradford, promotion director; Sue Hobbs,
promotion assistant; and Coreen Fraernan, communications director.

s 5 N

Joy, Love & Marion. KJLH Los
Angeles PD Cliff Winsten, teft, puts his
supoort behind Capitol artist Marlon
Jackson, who stopped by the urban
auffet to promote his single “Don’t
Go'’ and album “Baby Tonight.”

OmeCorny Night. WQIO Mt. Vernon,
Ohio.. PD Jan Chamberlin posas with
Warner Bros. artist Michag!| McDonald,
who popped into ¢own to perform at
the Marion Popcom Festival.

Kings Of The Hall. Fad up with delays on the construction of the Rock And
Roll Hall Of Fame, WMMS Cleveland staffers take the dirty matter into their own
hands by telling iisteners to dig in an the planned construction site. Topping the
hill, from left, are a listener, WMMS head morning zoo keeper Jeff Kinzbach,
and WMMS news director Ed “Flash’ Ferenc.

Cne For The Home Team. WYTZ-FM 295" Chicago personnel accept a
plaque honoring the station’s contributions to the Runaway Switchboard, a
group that assists runaway teens and their families. Thanking Z95 for the
$10,000-plus it raised, fron left, are Jeff Vincent and Beverly Edmonds of
Switchboard operator Metrn-Help, Z95 afterncon talent Brant Miller, and Ed
Marcin, the hit station’s director/advertising and promotion.

i

Guaranteed Ink. KNIX-AM-FM Phoenix, Ariz.'s executive team displays the
station’s customized edition of Tune In magazine, a syndicated newspaper that
affiliated outlets use as a sales tool and as an interest-builder on newsstands.
From left are KNIX GSM Bob Podolsky, GM Michael Owens, and general
pregram manager Larry Daniels.

All DAT Jazz. WJAZ-FM Stamford, Conn., became one of the first outlets in its
area to broadcast a digital audiotape recording. WJAZ PD Rick Petrone, right,
demonstrates a Digital Music Products DAT by the Thom Rotella Band for Tom
Jung, president of DMP.

Nine And Counting. Rocker WAQX Syracuse, N.Y., celebrates its ninth
birthday and entertains the Fabulous Thunderbirds, who, along with Crosby,
Stills & Nash, rocked 8,000-plus listeners during the festivities. WAQX PD Simon
Jeffries, left, and MD Lorraine Rapp are pictured here with members of the
Fabufous T-Birds.
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George Michael
discusses his past
success with Wham!
and his solo career

After scoring a huge summer hit
with the controversial “I Want
Your Sex,”” George Michael is
gearing up for the release of his
Columbia debut solo album,
“Faith,’” due in stores Nov. 2,
and an eight-month solo tour, set
to begin in January. In this
week’s ‘One To One’ interview,
Michael discusses life after
Wham! with Billboard talent eds-
tor Steve Gett.

Q: Why did Wham! break up at
the height of its popularity?

A: We'd always said that there’d be
no Wham! past the point where we
were not enjoying it. It became a
very restrictive thing, and I felt I
was ready to do other things musi-
cally. The directions I wanted to go
in had nothing to do with the origi-
nal concept of the group.

Q: How much did

er not wanting to repeat myself.

Q: Did you write an abundance
of material for the album?

A: No. What's there is almost all
that was written. I'm very unproli-
fic. I write very slowly and pain-
stakingly, and I throw things away
very quickly if i don’t like them.

Q: When you released “I Want
Your Sex,” were you aware that
you were almost setting yourself
up for attack?

A: T knew I was setting myself up,
but I also believed in the record and
thought it would be very success-
ful. As a lyric, I thought it was a
statement that needed to be made
because I could hear all this kind of
sexual panic going on around me. |
wanted to make a record that could
be very sexual and yet applied to a
relationship, a credible relationship
or somebody you really care about.
Q: How did you feel

Andrew Ridgeley ac-
tually contribute to
the music?

A: Originally, quite a
lot. But by “Make It
Big” he was contrib-

‘l don’t want
to repeat myself
as a songwriter’

when the media ac-
cused you of advo-
cating promiscuity
rather than explor-
ing monogamy?

A: T thought it was

uting very little, par-

tially through laziness and partially
through accepting that what I was
doing at the time was going to be so
huge commercially that neither of
us thought there would be any
point in trying to collaborate when
it would just dilute what I was do-
ing. It was very difficult for him to
even try to contribute, knowing
that I had a very fixed goal in my
mind musically.

Q: What was the fixed goal?

A: At that time, | wanted us to be-
come the best-selling pop band in
the world, and I think we did.

Q: Did you have specific goals
for your solo album?

A: If I did map anything out I must
have totally ignored it by the time I
was about halfway though it. I was
recording for a whole year, and my
idea of how the album should sound
changed so many times that in the
end I just let the flow go. I've
turned out an album that’s nothing
like the one I expected to make. I
think it’s much better and more in-
teresting than it might have been if
I'd stuck to any one idea. I almost
thought of doing a slow side and a
fast side, but I gave up on that idea
because I didn’'t want to give my-
self those restrictions.

Q: One of the most appealing
things about “Faith” is its tre-
mendous diversity.

A: That's something I've always
been interested in doing—even on
[the breakthrough Wham! album]
“Make It Big,” when you think that
“Careless Whisper,” “Everything
She Wants,” and ‘“Wake Me Up Be-
fore You Go-Go” came out one af-
ter another. They were pretty di-
verse, and that's me as a songwrit-

quite pathetic that the
minute they heard the word sex
they automatically associated it
with promiscuity. When things get
past a certain point people don’t
think rationally.
Q: Are you into promoting the
new album, or is it a chore?
A: It’s always been a bit of a pain
for me having to kind of promote
things because I've believed that
the music should speak for itself.
It's not a pleasant feeling having to
sell what you’ve been doing, but it’s
really necessary. There’s a certain
amount of promotion I always re-
fused to do in years past, and, espe-
cially in this country, it's held me
back a lot. But wanting to be appre-
ciated on the level that you work
and for your music to come across
in the way that it should, especially
with Wham! behind me, there are
certain things I have to do to
change people’s perception.
Q: Will Wham! ever get back to-
gether?
A: 1 don’t know. There's been yet
another story in one of the British
daily papers. Maybe they know
something that I don'’t.
Q: Do you keep in touch with
Ridgeley?
A: He's in Monaco most of the time,
so I don’t see him very much, but
when we do see each other we get
along great. He's recording now,
and I’ve heard some of the new
stuff, and it’s really good.
Q: Is he still racing cars?
A: Only on the roads. He's decided
he wants to live. I think he came to
that conclusion one day upside
down in a motor car!

Pink Floyd’s Success Endures

BY STEVE GETT

NEW YORK In addition to riding
high on the Top Pop Albums chart
with its latest Columbia album, “A
Momentary Lapse Of Reason,”
Pink Floyd is celebrating an un-
precedented 700 weeks on the
chart with the classic “Dark Side
Of The Moon.”

A good deal has happened to the
veteran British rock act over the
14/, years that have elapsed since
“Dark Side Of The Moon” first hit
the streets. Most recently, and of
particular significance, is the
group’s decision to continue work-
ing after the departure of Roger
Waters, very much a key figure in
previous Floyd activities.

While some might contest that
Pink Floyd sans Waters is not the
real deal, judging by the response
to the new album, bulleted at No. 5
on this week’s Top Pop Albums
chart, and to the latest road out-
ing, the band still commands a

very strong followmg

“The tour is going very well,”
says longtime guitarist/vocalist
David Gilmour. “I must admit I've
been dumbfounded by some of the
reviews, which said we were bor-
ing, but they sounded like they
were written by people who
weren’'t even there. But the re-
sponse from the audiences has
been wonderful, and every show
has been a sellout.”

On life without Waters, Gilmour
says, “Making the record and go-
ing on tour has been a lot more fun
without him. It’s obviously sad to
lose some of the talent, but life
goes on.”

Why did things turn sour?

“Things turned sour because I
wouldn’t allow him to do what he
wanted—i.e., [ would tell him some
of his things were not very good.
But he couldn’t accept valid criti-
cism.”

Gilmour says he was instrumen-
tal in removing ‘““a lot of rubbish”

from past Floyd albums, including
“The Wall.”” ““This is how you
make records. You listen to other
people’s opinions,” he adds.
Recording sessions for “A Mo-
mentary Lapse Of Reason” began
in September 1986 at a studio in
England. “We worked there until
the end of March,” says Gilmour.
“Then we came to Los Angeles,
where we spent three months, and
finally finished it off in June.”
Meanwhile, there had been much
speculation that Waters was at-
tempting to prevent his former
bandmates from releasing an al-
bum and touring under the name
Pink Floyd. As for Waters’ claims
that he owned the name, Gilmour
says, “How on earth can he have
the right? It’s all a lot of mouth.
We've just carried on and done
what we've done. If he got a court
ruling through, then maybe we'd
have something to think about.
We've ignored all the threats be-
(Continued on page 25)
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SECOND STING

A&M has launched heavy promo-
tional and marketing drives behind
Sting’s second solo album, “Noth-
ing Like The Sun,” which hit stores
Oct. 13 and enters this week’s Top
Pop Albums chart at No. 54. A ma-
jor part of the push comes in the
form of an intense advertising
campaign on MTV and CNN.

“When Sting’s first album
{1985’s ‘Dream Of The Biue Tur-
tles’]) came out, I think we were
probably selling the album and the
singles more than the artist and
what he stands for,” says Bob
Reitman, A&M vice president/gen-
eral manager. “Sting has a very
broad base-—his music appeals to
teenagers as well as a more adult
audience—and what we're trying
to do this time is really touch every
base.”

According to Reitman, A&M
bought advertising time on MTV a
week prior to the new album’s re-
lease. “Then the week it came out,
we went to CNN,” he says. “We
did that in lieu of the things we did
last time like the ‘CBS Evening
News' in Los Angeles and New
York. We had a lot of referrals to
CNN, and ultimately we felt it
would be a good, fresh environ-
ment to use. After a week there,
we went back onto MTV.”

Reitman says A&M is looking to
break “Nothing Like The Sun” as
quickly as possible to maximize
holiday-season sales. “Positioning
the album in the marketplace is
very important at this time of
year,” he says. “Space, both at ra-
dio and retail, is very limited, so
obviously we’re moving very fast
and are hoping to have a top five
or top 10 record by Thanksgiving.”

Of the decision to release the al-
bum as a two-LP set—it is avail-
able as a single compact disk and
cassette—Reitman says, “We
wanted to preserve the clarity of
the sound as best as possible. We

initially thought about putting it on
a single LP, but just didn’t feel it
would do justice to the music. So in
the end we went with a double and
kept the price at $10.98.”

Videos for the leadoff single,
“We'll Be Together,” and the track
“Be Still My Beating Heart” have
been lensed, according to Reitman.
He adds that Sting is gearing up
for a world tour, scheduled to com-
mence in November.

SCHENKER'S TIME

Long a cult figure in the hard
rock world, German guitarist Mi-
chael Schenker is finally starting
to make commercial waves with his
band, MSG, whose debut album for
Capitol, “Perfect Timing,” is at No.
121 on the Top Pop Albums chart.
A significant buzz is circulating on
the album’s leadoff single, “Gimme
Your Love,” and its accompanying

videoclip.

“Initially, MTV and album rock
radio airplay have been our key
bases for breaking MSG,” says
Jeremy Hammond, Capitol direc-
tor of artist and product develop-
ment. “There is a broad range of
songs on this album, ones that will
appeal directly to the Schenker au-
dience and others that have a more
commercial edge.”

Of the decision to lead with
“Gimme Your Love,” Hammond
says, “That’s one of the harder
songs, and we felt it would really
give us that album rock base. The
response around the country has
been tremendous, so we're confi-
dent that it was the right move.
We also had Marty Callner direct
the video, and that’s definitely hav-
ing impact.”

Following tenures with UFQ and
Scorpions during the "70s,

(Continued on next page)

Rock’n’Rollers. Keith Richards stopped by Manhattan's China Club to help
longtime pal Chuck Berry celebrate the opening of his new movie, *‘Hail Hail,
Rock And Roll.”” (Photo: Dominick Conde)
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(Continued from preceding page)

Schenker has been fronting MSG
for the past few years, though the
lineup has constantly changed. A
succession of albums for Chrysalis
failed to take off, but Hammond is
convinced that MSG’s Capitol de-
but will finally bring Schenker full-
scale success.

“This is the album everybody
has looked for from Schenker for
the last 10 years,” says the label
executive. “A lot of it’s down to
the fact that he hooked up with
[lead singer] Robin McAuley, who
is an excellent songwriting partner
and who has really helped to re-
store Schenker’s confidence.
Schenker’s never had a partner be-
fore, and it’s definitely what he’s
missed.”

Plans call for MSG to hit the
road Nov. 6 in Providence, R.1,, as
opening act for Rush. “These dates
will go into December, and then
MSG heads off to Europe for an
eight-week tour with Whitesnake,”
says Hammond. ‘“There’s a Japa-
nese tour after that, and then
hopefully the band will be back
here in January.”

WILD GIRL

“Trapped In The Body Of A
White Girl” may seem like an un-
usual title for a single, but the new
Sire release demonstrates just how
unusual is the talent of Los Ange-
les’ Julie Brown.

Brown—who had scattered sue-
cess in 1983 with her single and
video “The Homecoming Queen'’s
Got A Gun”’—is a former stand-up
comic involved not only with music
but also with film. She wrote the
screenplay for “Earth Girls Are
Easy,” a Dino DeLaurentiis pro-
duction due in the spring, starring
Jeff Goldblum, Geena Davis, and
Brown herself. None other than
Julian Temple will direct.

“It’s really hard to get a movie
made, as everyone knows,” says
Brown. “It’s an old story. You sit
there, and some days you’re doing

. Q\) ).Yf \
A -onTiC
Looking Out. Sammy BoDean leads
the BoDeans through a headline
date at New York’s Ritz Club. The
group played songs from its latest
Reprise/Slash album, “Outside
Looking In.” (Photo: Chuck Pulin)

the rewrite and you're crying, and
you're saying, ‘This is not worth it,
I hate this.” And then I was on this
most gorgeous set last week, and
I'm singing and dancing this musi-
cal number—it’s like my song in
the movie, I'm the featured sing-
er—and I'm saying, ‘This is incredi-
ble, this is worth it"” People are
dancing around me. It’s just hilari-
ous.”

Nile Rodgers will be heavily in-
volved in the soundtrack, according
to Brown; Andy Summers, Billy
Steinberg, and Tom Kelley will be
involved as well.

Also included on Brown’s new
Sire album, “Trapped In The Body
Of A White Girl,” are two well-
known tracks from her previous
“Goddess In Progress” set on Rhi-
no—"“Homecoming Queen” and “I
Like 'Em Big And Stupid.”

MASON'S VOYAGE

Set to hit the street Nov. 2 is
“Two Hearts,” a new album by
Dave Mason on the new, MCA-dis-
tributed Voyager label.

The album marks Mason’s first
recording for a major label since he
left Columbia seven years ago and
features as guests Phoebe Snow
and his former partner in Traffic,
Steve Winwood. The set was pro-
duced by Mason and Jimmy Hoetz.

What took Mason so long to at-
tempt a comeback?

“I didn’t feel like there was any
kind of personal commitment from
CBS,” says Mason. “In fact, they
didn’t drop me from the roster—it
took me a year to get off the label.
Then my mother died of cancer.
After that happened, I really didn’t
care if I made another record. I
was very soured on the business.”

Mason also went through some
serious financial turmoil: “I've
gone through two bankruptcies
and basically ended up with not a
lot to show for anything. Most of
my songs have been lost either
through bankruptcies, publishers,
or things from the past.”

Since then, Mason and longtime
guitarist partner Jim Krueger
played “every little hole-in-the-wall
club there is, from one end of this
country to another.”

New label Voyager—like the
Capitol-distributed Cinema Rec-
ords, run by Larry Mazer, Denny
Somach, and Lee Abrams—looked
Mason up instantly upon its forma-
tion. “Lee couldn’t have been any
better,” recalls Mason. “He said,
‘We want you to just be Dave Ma-
son. Just do what you do.” It was
like ... wow!”

First single from the new album
will be “Something In The Heart.”

CARPENTER'S TIME

The name of the new album is
“Time,” and for Richard Carpen-
ter, the name is significant in more
ways than one. It's his first all-new
project since his sister Karen'’s
death in 1983, and it’s also the first
time he has recorded under his
own name.

Though Carpenter sings and
sings well on the album, some at-
tention has been focused on two of
the set’s guest vocalists: Dionne
Warwick, who sings “In Love

Alone,” and Dusty Springfield,
whose familiar tones are propelling
“Something In Your Eyes” up the
Hot Adult Contemporary chart.

How did Carpenter decide upon
the guest vocalists?

“l wanted to go with people that
had as identifiable a sound in their
own right as Karen had in hers,”
he says. “I think Dusty and Dionne
really fit the bill very well. All
three—Karen, Dionne, and
Dusty—are just great singers, and
yet with just one note, you can tell
each one. So that’s the direction I
wanted to go.”

Prior to recording “Time,” Car-

penter supervised “Yesterday Once
More,” the Carpenters compilation
album, 1984’s “An Old Fashioned
Christmas” album, and a Carpen-
ters home video project for A&M.

SOLO SHAW

“Ambition,” the third solo album
from Tommy Shaw, represents a
number of changes for the former
Styx frontman, including a new
sound, a new label, and a new man-
ager.

“l wanted to make a clean start
of everything,” says Shaw, who
adds, “I even have a new accoun-

tant and moved to New York. With
the last two [solo] albums, I wasn’t
homing in on any particular style
or taking advantage of my vocal
range; they didn’t have the chemis-
try of this one. The last album was
very introspective, but it wasn’t a
radio record. | wanted to get back
out there.”

In addition to a new sound, Shaw
switched from his longtime logo,
A&M, to Atlantic and recruited
manager Bud Prager. “I needed
someone to tell me, ‘“This is what
you need to work on or what you
need to do to get back into the

(Continued on next page)

cassette of Bryan Ferry’s upcoming Reprise album,
“Bete Noire,” one of the year’s most eagerly antici-
pated releases. The good news for fans of the former
Roxy Music vocalist is that his latest opus does not
disappoint. A fine follow-up to the superb ‘“Boys And
Girls” album, “Bete Noire” boasts nine songs, includ-
ing the leadoff single, “The Right Stuff.”

Standout cuts on the new album include the opening
cut, “Limbo,” “Kiss And Tell,” ““The Name Of The
Game,”” and the haunting

Bryan Ferry’s New ‘Bete’ Is A Beauty;
Charity Rocks With Christmas Cheer

HIGHT STUFF: The Beat has acquired an advance -

that McCulloch stay off his feet for the next few
weeks, which has resulted in the cancellation of some
U.K. shows.

TRUE TRASH: The notoriously gossip-ridden U.K.
daily newspapers made much of a Dallas woman's ac-
cusations that David Bowie sexually assaulted her in
his room following an aprés-gig party at the local
Mansion Hotel. According to numerous articles, Bow-
ie left his alleged victim, Wanda Nichols, bruised and
bitten after a “wild sex romp.”

“Zamba.” Five of the tracks
were produced by Ferry and
Patrick Leonard, with the rest
co-produced by Ferry, Leonard,
and Chester Kamen,

THEBEAT

In a prepared statement,
Bowie does not deny that he
met the woman, but he claims
her charges that he had his
wicked way with her and is

At this juncture, it’s impossi-
ble to determine whether ““‘Bete

BYSTEVE+‘GETT

some kind of pervert are “false
and ridiculous,” and he sug-

Noire” is actually a better al-

bum than “Boys And Girls,” unquestionably one of
the decade’s finest releases. Ferry’s work is particu-
larly appealing because it continually grows on you,
and it’s too early to tell if “Bete Noire” will have the
staying power of its predecessor. Still, it's a mighty
fine set and makes for compulsive listening. Don’t
miss out.

RAISING FUNDS: Things have quieted down some-
what on the rock-for-charity front in recent months, but
a couple of fund-raising projects are just hitting the
marketplace. First, A&M’s “A Very Special Christmas”
album, a star-studded collection of 15 seasonal songs
performed by the likes of Bruce Springsteen, Whitney
Houston, U2, Sting, Madonna, and many others. All
proceeds from this entertaining set are going to the Spe-
cial Olympies.

Meanwhile, Amnesty International USA has pro-
duced ‘a special book of photographs taken during last
year’s cross-country Conspiracy Of Hope tour. The cost
is $12, and proceeds will be used to continue the organi-
zation’s work freeing political prisoners and heightening
public awareness of violations of human rights around
the world. Copies are available directly through Amnes-
ty’s Manhattan offices, located at 322 Eighth Ave., Dep-
tartment COH, New York, N.Y. 10001.

SHORT TAKES I: During his Oct. 14 concert at the
Nassau Coliseum, Uniondale, N.Y., Frank Sinatra
told the audience that he will be connecting with old
friends Sammy Davis Jr. and Dean Martin for a 1988
national “Rat Pack” concert tour ... No details, but
word has it that New Order may be on the verge of
splitting up . .. Art Garfunkel, James Taylor, Elton
John, Chris DeBurgh, and Robin Williams are
among the artists participating in the next Prince’s
Trust benefit concert, to be held Dec. 4 at the London
Palladium ... Echo & the Bunnymen frontman lan
McCulloch underwent surgery in Liverpool, UK., af-
ter sustaining a leg injury when he fell from the stage
during one of the last dates on the band’s recent
North American trek. Doctors have recommended

gests that she is probably seek-
ing publicity.

Not to be restrained, the Brit papers ran amok with
the story. The News Of The World presented a world-
exclusive interview with Nichols that bore such head-
lines as “Let’s play, said naked Bowie—then he went
mad” and “My three-hour sex ordeal with Dracula Da-
vid, by ex-model.”

Meanwhile, it’s not just artists who are the targets
of the U.K. gossip mongers. Our good friends at the
Columbia press department would be well advised not
to let Walter Yetnikoff see the Oct. 20 issue of UK.
daily newspaper The Sun, in which Keith Richards
blasts the label chief for being partially responsible
for the demise of the Rolling Stones. “It’s all down to
CBS and their president Walter Yetnikoff in particu-
lar,” according to the legendary guitarist, now cutting
a solo album for Virgin. “He signed the band for over
$25 million and then concentrated on Mick’s solo ca-
reer. CBS thinks Mick Jagger is the Rolling Stones.
The sad thing is Mick’s believed it all and just become
too big for his boots.”

SHORT TAKES II: U2 members Bono and the Edge,
Elvis Costello, actor Nicholas Cage, and a host of oth-
er celebs from the music and movie worlds went to see
Tom Waits during his recent performances at the Eu-
gene O’Neill Theatre in New York ... George Mi-
chael (see One To One interview, page 21) says he
hopes to recruit a number of New York musicians for
his seven- or eight-piece touring band . .. Despite the
request for no reviews, The Beat can’t help but make
mention of Sting’s Oct. 16 private showcase at New
York’s Palladium, which was presented by New En-
gland Digital, makers of Synciavier. The former Po-
lice frontman turned in a fine set, performing most of
the songs from his latest A&M album, “Nothing Like
The Sun.” With only three rehearsals behind them,
Sting and his new band were very entertaining, and
new tunes like “They Dance Alone” and “Be Still My
Beating Heart” and the rework of the Hendrix tune
“Little Wing” sounded superb. Be sure to catch the
man on his upcoming tour.
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rock’n'roll area,’ ”’ says Shaw.
“Ambition” was produced by
Shaw and Terry Thomas, song-
writer/guitarist of Charlie. A vid-
eo for the first single, ‘No Such
Thing,” is being aired on MTV and

features several soap opera celebri-

ties, including Shaw’s wife, Pame-
la, of “One Life To Live.”

POP GOES VIRGIN

Virgin Records’ international
growth is being amply documented
by the diverse nationalities of art-
ists on its roster: the Northern
Pikes from Canada, the Lime Spi-
ders from Australia, Les Rita Mit-
souko from France, and now Lo-
lita Pop from $weden.

The five-piece group, which has
already released four albums on
Sweden’s Mistlur l:lbel, is already
enjoying MTV airplay for its
“Bang Your Head” track, and it is
getting very positive reactions. So.
says guitarist Benkt Svensson, in
Los Angeles with lead singer Kar-
in Wistrand for a brief radio pro-
motional tour.

“Sweden is such a little coun-
try,” says Svensson. “If you get in
one paper in Sweden, then you cov-
er the whole country. It's totally
different here.”

Does he feel the band faces any
sort of handicap because it is
Swedish—and perhaps an unknown
quantity here? “I don't think so,”
he says. “We've listened to so
much American music in English,
we feel it's our music.”

Though they’re very well re-
spected in Scandinavia, says Svens-
son, “we’re not like teen stars. Our
fans are more like the people that
are really into musie.”

Plans for a U.S. tour, he adds,

will hinge on the success of the
group’s album.

PLATINUM POTENTIAL

Platinum Blonde has made
quite an impact on the Canadian
front, but has yet to break big in
the U.S. marketplace. The group
hopes to change that with its third
Epic release, “Contact,” just in the
stores.

“The band’s last album, ‘Alien
Shores,’ was certified five times
platinum in Canada,” says John
Doelp, product manager for the la-
bel. “The first record went two
times platinum. They regularly
play in 15,000-20,000-seat halls,
with many sellouts. They’re a ma-
jor force there.”

To help appeal to the U.S. audi-
ence, the band opted for a different
look this time around. ‘“They had
platinum blonde hair, and we tried
to use that as a selling factor, but
the U.S. didn’t like the image,”
says Doelp. “They got rid of the
platinum blonde hair and have a
more hard-edged look now.”

The game plan behind breaking
the latest release is threefold, ac-
cording to Doelp. “We’ve done a
very strong video, and we’ll use
that to try to build the image,” he
says. “We're also using the border
markets like Seattle and Buffalo
[N.Y.] to try to expand on what’s
there in terms of radio and sales.
Thirdly, we're saying, ‘Hey, it's a
great record.””

Additionally, CD singles of the
album’s title track were recently
serviced to album rock radio. “So
far reaction’s been very positive,”
he says. “It blew out the door in
Canada. Most stations there added
it in heavy rotation in front of Mi-

Date With Dan. Epic/Portrait/CBS Associated executives celebrated Dan
Fogelberg's date at New York's Radio City Music Hall with a postconcert party
at the Upper Eastside eatery Maxwell’s Plum. Pictured, from left, are Ray
Anderson, EPA senior vice president of marketing; Fogelberg; and Don
Grierson, EPA senior vice president of adr.

chael Jackson and Mick Jagger.”

STAMEY'S ALRIGHT

Chris Stamey says he’s trying to
discourage use of the tag line “for-
merly of the dB’s” in the market-
ing of his new Coyote/A&M al-
bum, “It’s Alright.” The singer/-
guitarist’s six-year affiliation with
that critically praised band, howev-
er, “‘certainly doesn’t hurt coming
on the heels of a very successful
[I.LR.S.]dB’s album,” says Karen
Glaubner, A&M’s national director
of special projects.

“We're working with a really

limited budget, but we're seeing re-

sults already,” says Glaubner, who
adds that the record has sold about
18,000 copies in its first few weeks
of release.

“It’'s Alright” is the first product
of a licensing agreement inked in
the summer between A&M and
Minneapolis-based Twin/Tone Rec-
ords, which distributes the New
Jersey label Coyote. A&M has first
right of refusal on Twin/Tone’s
output; the major handles all as-
pects of distribution, marketing,
promotion, and publicity for the
records it does pick up. Glaubner
adds, “Our department is giving
‘It’s Alright’ more emphasis than a
regular A&M release because peo-
ple at A&M aren’t familiar with
Chris, and we want them to get
used to him. Just like their big
Christmas record is going to be
Sting, we think this could be ours.”

The first track being worked to
radio is “Cara Lee"”; A&M is send-
ing out a tin cake pan containing a

bio and cassette and bearing the
slogan “Nobody doesn’t like ‘Cara
Lee' " to about 500 retail outlets.
“We’re also doing things we nor-
mally never do, like taking out ads
in fanzines,” Glaubner says.

Next up is “a really cheap vid-
eo,” according to Glaubner, and a
tour of the South and East begin-
ning in late October.

IN BRIEF

“So Emotional” is the third sin-
gle from Whitney Houston’s sec-
ond Arista album, sales of which
have topped the 5 million mark . .
Lisa Lisa & Cult Jam’s new Co-
lumbia single is “Someone To Love
Me For Me,” another track from
the “Spanish Fly” album, which
has already spawned two chart-top-
ping singles, “Head To Toe” and
“Lost In Emotion” . .. Geffen is
working “I Found Someone’ as the
first single from Cher’s upcoming
self-titled label debut. The single
was written and produced by Mi-
chael Boilton, who is making
waves with his Columbia single
“That's What Love Is All About”
... “Cherry Bomb” is the second
single from John Cougar Mellen-
camp’s latest Mercury/PolyGram
album, “The Lonesome Jubilee” . ..
Ex-Motels singer Martha Davis re-
turns to the airwaves with “Don’t
Tell Me The Time,” the first single
from her Capitol debut solo album,
“Policy.” The album was produced
by Richie Zito.

Artist Developments 1s edited by
Steve Gett. Reporters: Linda Mo-
leski and Jean Rosenbluth (New
York) and Dave DiMartino (Los

Angeles).

SUNSET MARQUIS

HOTEL ang VILLAS

West Hollywood. Galifornia
(213) 657-1333
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BY LINDA MOLESKI

WlLLAM MORRIS had plenty
of activity to report during a re
cent visit by On The Road to the
booking giant’s New York of-
fices. Much of the movement
stems from the agency’s recent
reorganization of its music divi-
sions in an attempt to break the
company’s ‘‘old-school” profile,
says agent Rob Prinz.

“To improve our image, we de-
cided to split the contemporary
music department, so we could
concentrate on developing newer
acts,”” says Prinz, who, along
with West Coast associate John
Marks, spearheads new signings
for the agency. “We've recently
scored some of the hotter pros-
pects, which people are just now
starting to recog-
nize,”" Among
them are Terence
Trent D’Arby and
Swing Out Sister,
two highly touted
acts out of the

T ——

= / tend with in com
IH ing months |
: Rap heavyweight

William Morris Eyes Bigger
Role In Breaking New Acts

ing,” says Cooper. “Pop music
today is r&b. Half of the acts on
the pop charts these days are
black.”

SHORT TAKES: Following the
trip to William Morris, On The
Road met with FBI chief Ian
Copeland to discuss his latest ac-
quisition, Bandwagon Entertain-
ment. Look for an in-depth ‘One
To One’ interview to appear
shortly ... On The Road was in
attendance for Def Leppard’s re-
turn to the New York area when
it performed at New Jersey’s
Meadowlands Arena on Oct. 17,
We were quite pleased to see that
the Brit lads haven’t lost their
touch. In faet, they’ve improved
with age. Equally pleasing was
opening act Tesla, which will un-

doubtedly be-

come one to con

Rush Produc-
tions has

U.K.

“We were also instrumental in
breaking Steve Earl & the Dukes
and Crowded House,” continues
Prinz. “We play a very large role
in breaking new talent, especial-
ly with bands overseas that are
new to the market. We coordi-
nate with labels and act as advis-
ers—it’s more than just booking
dates. When it comes to breaking
new artists, we get involved in
everything,”

Another area that’s being re-
vamped at William Morris is the
r&b/jazz division. “We’re build-
ing up our visibility in the black
arena,”’ says agent Allan Cooper,
who adds that the “division was
dormant for a while,”

According to Cooper, the divi-
sion’s roster increased 90% dur-
ing the last two years. Additions
include Melba Moore, Freddie
Jackson, Beau Williams, Ash-
ford & Simpson, Miki Howard,
Najee, Ray Goodman & Brown,
and Chad.

Part of the reason for the
agency’s taking a more aggres-
sive stance in black music is that
“music on the whole is chang-

branched out into
the lucrative hard rock field. The
New York-based management
team has signed Batallian, which
recently showcased its talents at
Manhattan’s Ritz as part of the
E-Z-0/Guns’N Roses bill . . . One
unsigned act definitely worth
checking out is Connecticut
based the Tracks, a group that
has been generating a healthy
following in the New York area
with its straight-ahead
rock’n’roll and has been attract-
ing a good deal of major label in
terest . .. Slash/Warner Bros.
band Faith No More has been on
the road with the Red Hot Chili
Peppers. Dates include a show at
Manhattan’s Ritz on Halloween
(31)—surely an event not to be
missed ... German rock outfit
Warlock is playing a number of
European dates this fall with Dio
before heading to the U.S., where
the group will reportedly open
dates on AC/DC’s upcoming
tour.

Send information to On The
Road. ¢/o0 Billboard, 1515 Broad-
way, New York, N.Y. 10036.

.
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AMUSEMENT BUSINESS”

> BOXSCORE

TOP CONCERT
GROSSES

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

— °CUSTOM PRESSING J

2832 SPRINGROVE AVENUE
CINCINNATI, ORIO 45225
(513) 681-8400

Unsurpassed in Quality

100 POSTCARDS  $25
100 8x10 $34.95
CUSTOM $115
COLOR PRINTS per 100
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165 West 46th Street, N.Y 10036
(212) 382-0233

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PINK FLOYD Arena, Madison Square Garden Oct. 5-7 $1,100,500 50,571 Ron Delsener Ents.
New York, N.Y. $22.50 sellout
U2 Carrier Dome, Syracuse Unw. Oct. 9 $685,248 39,157 Creative Concerts
LOS LOBOS Syracuse, N.Y. $17.50 sellout
LITTLE STEVEN & THE DISCIPLES
OF SQUL
FRANK SINATRA Centrum In Worcester Oct. 17 $563,000 12,100 Frank J. Russo
TOM DRESSEN Worcester, Mass. $50/$30 sellout
PINK FLOYD Providence Civic Center Oct. 16-17 $536,850 23,860 Frank J. Russo
Providence, R.I. $22.50 sellout
MOTLEY CRUE Tacoma Dome Oct. 15 $520,065 30,000 Media One
WHITESNAKE Tacoma, Wash. $17.50 sellout
HEART Centrum In Worcester Oct. 9-10 $386,600 23318 Don Law Co.
BOURGEO!S TAGG Worcester, Mass. $17.50/§15 selfout
FRANK SINATRA Nassau Veterans Memornial Oct. 14 $329,000 15,000 Ron Delsener Ents.
TOM DRESSEN Coliseum $22.50/%$17.50 sellout
Uniondale, N.Y.
DEF LEPPARD Meadowlands Arena Oct. 17 $284,217 18,500 Monarch Entertainment Bureau
TESLA East Rutherford, N.J. $17.50/$15.50 20,942 John Scher Presents
HEART Maple Leaf Gardens Oct. 16 $265,502 14,393 Concert Prods. International
BOURGEQIS TAGG Toronto, Ont., Canada $23.50/$21.50 15,000
TINA TURNER Olympic Saddledome Oct. 7 $220,271 14,706 Perryscope Concert Prods.
MARSHALL CRENSHAW Calgary, B.C., Canada $21.50/$20.50 sellout
FLEETWOOD MAC Civic Arena Oct. 14 $216,982 1239 DiCesare-Engler Prods.
CRUZADOS Pittsburgh, Pa. $17.50 14,000
LYNYRD SKYNYRD Charlotte Coliseum, Charlotte Oct. 18 $216,703 12,383 C&C Entertainment
ROSSINGTON BAND Coliseum/Ovens Auditorium $17.50 sellout Concert Promotions/Southern
Charlotte, N.C. Promotions
Kaleidoscope Prods.
TINA TURNER Winnipeg Arena Oct. 10 $214,850 13,077 Concert Prods. International
MARSHALL CRENSHAW Winnipeg, Man., Canada $19.50 15,000 Donald K. Donald Prods.
Nite Out Entertanment
FLEETWOOD MAC Maple Leaf Gardens Oct. 19 $207,675 10,975 Concert Prods. International
CRUZADOS Toronto, Ont., Canada $24.50/$22.50 12,500
MOTLEY CRUE Memorial Coliseum Complex Oct. 13 $195,143 12,246 Media One
Portland, Ore. $17.50 sellout
TINA TURNER Tacoma Dome Oct. 4 $192,395 11,167 Media One
MARSHALL CRENSHAW Tacoma, Wash. $17.50 20,000
LYNYRD SYKNYRD Jacksonville Veterans Memonal Oct. 16 $192,255 10,986 C&C Entertainment
ROSSINGTON BAND Coliseum $17.50 seliout Concert Promotions/Southern
Jacksonville, Fla. Promotions
DEF LEPPARD The Spectrum Oct. 13 $185,802 11,617 Electric Factory Concerts
TESLA Philadelphia, Pa. $16.50/$14.50 18,067
LYNYRD SKYNYRD Sundome, Univ. of South Florida Oct. 7 $172918 9,881 C&C Entertainment
ROSSINGTON BAND Tampa, Fla. $12.50 seliout Magic Prods.
CHUCK BROWN & THE SOUL Capitol Centre Oct. 9 $172,284 13,006 G Street Express
SEARCHERS Landover, Md. $14 18,000
RARE ESSENCE
EXPERIENCE UNLIMITED
JUNKYARD BAND
LITTLE BENNY & THE MASTERS,
HOT & COLD SWEAT
GO GO LORENZO, D.C. SCORPIO
BARBARA MANDRELL WITH DO Fox Theatre Oct. 3-4 $171,687 8,000 Fox Concerts
RITES St. Louis, Mo. $24.90/$21.90/$18.96/ 9,330
ANDY ANDREWS $12.30
DEF LEPPARD Nassau Veterans Memorial Oct. 18 $171,432 15,500 Monarch Entertainment Bureau
TESLA Coliseum $17.50/%16.50 17,251 John Scher Presents
Uniondale, N.Y. Larry Vaughn Presents
R.EM. Centrum In Worcester Oct. 18 $160,017 9,959 Don Law Co.
10,000 MANIACS Worcester, Mass. $16.50 sellout
HEART Patriot Center, George Mason Oct. 18 $148,343 8,495 Cellar Door Prods.
BOURGEOIS TAGG Univ. $17.50 10,000
Farfax, Va.
GEORGE STRAIT Barton Coliseum Oct. 10 $141,675 9,445 Century I Promotions
HOLLY DUNN Little Rock, Ark. $15 sellout
R.EM. The Spectrum Oct. 16 $139,375 9387 Electric Factory Concerts
10,000 MANIACS Philadelphia, Pa. $15,50/513.50 sellout
JUDDS Shoreline Amphitheatre Oct. 17 $138,721 8,080 Bill Graham Presents
EARL THOMAS CONLEY Mountain View, Calif. $17.50/815.50 15,000
R.EM. Patriot Center, George Mason Oct. 10 $137,643 7,452 IMP
10,000 MANIACS Univ. $18.50/$17.50 seilout
Fairfax, Va.
JUDDS Concord Pavilion Oct. 18 $135,513 8,315 in-house
EARL THOMAS CONLEY Concord, Calif. $17.50/$15.50 seliout
CARS The Summit Oct. 18 $123,970 8,308 PACE Concerts
ICE HOUSE Houston, Texas $17.50 12,604
TINA TURNER Show Me Center Oct. 15 $122,868 1.251 Ogden Presents
|_GO WEST Cape Giradeau, Mo. $17.50 setlout
LISA LISA & CULT JAM Sundome, Univ. of South Florida Oct. 3 $120,043 8,504 Fantasma Prods.
EXPOSE Tampa, Fla. $15/814 9,000
GEORGE STRAIT Rollie White Coliseum, Texas Oct. 9 $118,575 8,025 Varnell Ents.
HOLLY DUNN A&M Univ. $15 sellout
College Station, Texas
EDDIE MURPHY James L. Knight International Oct. 7 $95,080 4977 Panda
PAUL MOONEY Center $20 sellout AH Ents.
Miami, Fla.
FAT BOYS Arena, Kansas City Convention Oct. 16 $91,572 6,741 Prods. Unfimited
HEAVY D & THE BOYS Center $14.50/$10.50 7,500 Ragtime Presentations
SALT N’ PEPA Kansas City, Mo.
DANA DANA
UTFO
VICENTE FERNANDEZ James L. Knight International Oct. 10 $85,868 3456 An Kadury Agency
Center $27/$23/815 4,887
Miami, Fla.
REBA MCENTIRE Patriot Center, George Mason Oct. 17 $83,766 5410 Stellar/Gehl Entertainment
LEE GREENWOOD Univ. $15.50 8,000
Fairfax, Va.
OAK RIDGE BOYS Arena, Frank Erwin Center, Univ, Oct. 2 $83,668 6,030 in-house
JubpDs of Texas/Austin $15.50/$9.50 13227 Pro Tours
DAN RILEY Austin, Texas

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at

615-321-4250.
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PINK FLOYD ALBUM

(Continued from page 21)

cause there’s nothing to them. In
fact, he even signed a piece of pa-
per saying that we could release
the record. It’s a load of waffle.”

With Waters gone, Gilmour
seems to have become the band’s
driving force. ‘“There is a lot on my
shoulders, no question,” he says.
“But having made solo albums and
been involved in all sorts of other
things helped in taking charge of
making this record. Obviously, a
Pink Floyd album is a different
thing, but still the main goal is to
make a good record.”

Is Gilmour surprised by the
overwhelmingly positive reaction
to the new album?

“No, I'm not surprised, to be
honest,”” he says. ‘‘I suppose
you’re more surprised when things
don’t work out the way you
thought they should have. Initial-
ly, I wondered what the response
wonld be like, but I wasn’t particu-
larly worried. I knew it was a very
good album—we spent a lot of
time on it—and we wouldn’t have
put it out unless we felt it was a
great record.”

A video for the album’s leadoff
slng]e, “Learning To Fly,” is air-
ing on MTV, but Gilmour is not
convinced that the medium is nec-
essary for the band. “I really don’t
think videos are that important for
us,” he says. “In fact, I can’t say
having a video has made a differ-
ence to this record because it came
quite late. The people at record
companies think videos do make a
difference, and I have to listen to
them. But, basically, we got to No.
3 without one.”

Future Floyd videos may include
footage shot on the current tour.
However, Gilmour says he is not
sure whether the likely contenders
for upcoming single release, “One
Slip”” and ““On The Turning
Away,” should have accompany-
ing clips. “I much prefer it when
people can create their own im-
ages,”’ he says.

While the success of the new al-
bum and the tour is keeping the
money coming in, Gilmour refutes
any possible charges that Pink
Floyd is merely functioning as a
money-making machine.

“Listen, I've spent a year mak-
ing a record, and I've been in this
business for 20 years, so I don’t
think there has to be any justifica-
tion on my part,” he says. “I know
what I'm in it for. Of course, I'm
perfectly willing to earn the mon-
ey, but I'd want to do this anyway,
regardless. Like I say, I don’t have
to justify anything—it’s my right,
I've earned it.”

Gilmour acknowledges that
working under no financial re-
straint has its benefits. “It keeps
the door wide open to do whatever
we want,”’ he says. “Pink Floyd
has the financial backing to do
things properly. But you only have
to look at the presentation and
what’s been spent on this live show
to see how money’s not the objec-
tive. We could be making an abso-
lute fortune if we wanted to. But
this has been very expensive to put
together and operate.”

Finally, how does it feel to see
“Dark Side Of The Moon” on the
charts after 700 weeks?

“Wonderful—who’s paying?”

Television’s Greatest Hits, 70°s and 80°s
Make room for a new generation of Couch Potatoes.
4 4\,

\\\\(

In Dallas for the NARM convention, our
Greatest American Hero, Mr. Magoo, suffering from \
Hill Street Blues, arrives at Room 222 to learn the Facts of Life.

/ Seeing Laverne and Shirley he says “Gimme a Break] Three's
Company, this whole scene is a Fractured Fairy Tale.” Lookln for
Entertainment Tonight, Quincy Magoo takes a Taxi down Sesame
Street, past the best Little House on the Prairie, to the American
Bandstand. The Saturday Night Live show featuring Josie and the
Pussycats and The Archies. He meets Maude and has a Hart to Hart.
She sobbed “I was born in St. Elsewhere, grew up on The Streets of
ﬁ | San Francisco and this Solid Gold Baretta is the only thing left from

my grandfather, the late Inspector Gadget’s Dynasty.” “Well, you’re
just one of The Rookies,” he tells her “The Name of the Game is to
take thmgs One Day at a Time. Happy Days are just around the
corner.” She says “this place is swarming wnh Smurfs”. “Yeah,
Miami Vice should have closed it long ago.” I Wonder Woman
if we should leave this Dastardly and Muttley joint. I have
a Magnum in my Love Boat, docked oft Knots Landing. We
could crank-up the tunes on WKRP and have some really
Good Times”. Always a Dudley Do-Right, he half
expected a SWAT, and was surprised to hear
her say “let’s Ko jak”.

(8_

e e

Television’s Greatest Hits Volume I11.

Tune in this week.

Just in time for the holidays.

Volume I, II and now Volume II1

TO ORDER CALL 212 929 0570 f

(® ©1987 TeeVee Toons, Inc.

59 W. 18th St, 58
New York, NY 10011

-4

AVAILABLE THTIS W E E K
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Hot & Cool. Next Plateau rap stars Cheryl “Salt” James, left, and Sandy
“Pepa’” Denton, right, whose ““Hot, Cool & Vicious” album has been a surprise
hit, trade jokes with Eddie Murphy during a party at 4D in New York.

BY DAVID NATHAN

LOS ANGELES Earth, Wind &
Fire, perhaps the most successful
black group of the "70s, is back in ac-
tion after a hiatus of four years. Four
of the band’s original members—
brothers Maurice and Verdine White,
Philip Bailey, and Andrew Wool-
folk—have rejoined the group; gui-
tarist Sheldon Reynolds (formerly
with the Commodores’ band) com-
pletes the new lineup.

“Touch The World,” the group’s
first album since 1983’s “Electric Uni-
versal,” has just been released, and
Maurice White says, “It represents
both vintage and contemporary
Earth, Wind & Fire. We're aware of

BECAUSE OF ITS commercial success and notoriety,
both positive and negative, New York’s rap/hip-hop
sound has become identified with this city.

When people in the media and outside the industry
think of New York music, the rebel images of its rap
stars and producers/writers come to mind.

Yet during the time of hip-hop’s rise in the '80s, anoth-
er school of New York music emerged that, while not as
flamboyant as its street-corner cousin, is an equally
strong a reflection of Big Apple life. It tends toward

Eastmond, Laurence, La La Blossom

New York Midtempo Sound Takes Hold

Laurence has more of a consistently soulful flavor in
his music than most of his New York peers, as wit-
nessed by his work with Freddie Jackson (“Rock Me,”
“Tasty Love”), Mel'isa Morgan (“Do Me Baby,” “If
You Can Do It: I Can Too!"”), Lillo Thomas (“Sexy
Girl”). Laurence’s underappreciated Capitol solo of a
year ago suggests his range is much wider than his hit
productions reveal. Word is that he's working on a fol-
low-up. Timmy Allen, producer of Jones’ current top
five hit, has a soul-funk feel similar to Laurence and ap-
, pears to be ready to estab-

midtempo drum machine

grooves with synthesizer

bass lines; bright, key-

boasrd-heavy arrange- rm
Rhythm

and the

Blves

ments; and interlocking
rhythm guitars. Though
the grooves are very pro-
nounced, this music is of-
ten not overtly danceable.

It is music you sway to
because the melodies tend
to be very well crafted
and the mood relaxed and
casual. Most of these musicians have, at one time or an-
other, collaborated as writers, producers, arrangers, or
session players. Stevie Wonder’s landmark early "70s
albums, Motown’s greatest hits, and Michael Jack-
son’s “Off The Wall” were major influences on their di-
rection.

The prime example is probably Freddie Jackson’s
“Rock Me Tonight,” produced and written by Paul Lau-
rence. Current representations on the black chart are
Glenn Jones’ “We've Only Just Begun (The Romance
Is Not Over),” produced and co-written by Timmy Al-
len; Stephanie Mills’ “(Your Puttin’) A Rush On Me”
by Laurence; and Jonathan Butler’s “Holding On,”
produced by Barry Eastmond.

The sound doesn’t have a slick handle like the Minne-
apolis sound, but it’s as viable as any style offered by
the black music mainstream. Its chief exponents are a
group of multi-instrumental producers/writers and
sometime performers who emerged in the early '80s.
Kashif, whose new Arista album, “Love Changes,” is
about to hit the streets, was the first of this school to
enjoy hits, first as a producer and then as a performer.
Kashif’s earlier music tended toward quick tempos. As a
result, most of his best-known productions (Evelyn
King’s “Love Come Down,” Kashif’s “Inside Love”)
were dance hits.

Two of his early close collaborators, La La and Lau-
rence, helped shift this sophisticated style toward slow-
er tempos. With her songs for Glenn Jones (“Show
Me”), Melba Moore (“Livin’ For Your Love”), and
Whitney Houston (“You Give Good Love”), La La,
working with Kashif, did some impressive work in a
style she continues on side two of her Arista debut al-
bum.

by Nelson George

lish himself as a force.

Eastmond, often in tan-
dem with Wayne Braith-
waite, is the most pop ori-
ented and, arguably, the
most versatile of these
producers/writers. Under
his guidance, Billy
Ocean’s “Love Zone” al-
bum was crafted as a won-
derfully effective mix of
humable pop melodies and
tasteful grooves, as songs like “When The Going Gets
Tough” and the title track attest. Moreover, his work on
Butler’s self-titled double album again testifies to the
range of Eastmond’s taste and arranging skills. East-
mond and Braithwaite are now working on Ocean’s
third Jive album.

Though System members Mic Murphy and David
Frank haven’t interacted with the crew very much
(Murphy and La La were in the same band, Jack Sass,
for many years), they share some of the same influences
and have very similar sensibilities. With slick, state-of-
the-art production, midtempo beat, and well-designed
melodic shifts, “Don’t Disturb This Groove,” their No. 1
black single, is right in tune with the best of these New
York records.

Two institutions have benefited immeasurably from
this school of musicians. Hush Productions was an early
supporter of Kashif, Braithwaite, Eastmond, Laurence,
and La La; Jones is still managed by Hush and is that
black-owned management company’s most important in-
house creative talent. A slew of the top New York writ-
ers (Eastmond, Allen, Braithwaite, and Full Force) are
published by the Zomba Music Group, which is a sister
company of Jive Records.

SHORT STUFF: A release by the Contours has been
added to the Motown Yesteryear series of classic sin-
gles. “Do You Love Me” is the A side, and the B side is
“Shake Sherrie”’; both were written by Berry Gordy.
Another Gordy copyright titled “Lonely Teardrops” is
on the street. Howard Huntsberry’s cover of the Jack-
ie Wilson hit has just been released from the “La
Bamba” soundtrack ... The latest single from the fine

(Continued on next page)

today’s technology, and we've used
it, combining it with the classic sound
that Earth, Wind & Fire became
known for.”

Maurice White says the group’s
four-year break was much needed.
“We spent 10 years on the road to-
gether, from 1972 onward, and people
grow and mature in different ways.
Unquestionably, there were conflicts,
and [ think we all had to pursue cer-
tain of our own individual goals.”
During his time off from Earth, Wind
& Fire, he produced Jennifer Holli-
day’s first album, Barbra Streisand,
Neil Diamond, Pieces Of A Dream,
the soundtrack for “Armed And Dan-
gerous,” and his own solo album in
1985. “On reflection, I feel that I did
the best I could musically,” Maurice
White says. “Although [the solo] al-
bum did well r&b wise, it didn’t cross
over. I look at it as a highly ac-
claimed, underground album.”

“Philip and I talked seriously about
doing this project about a year ago,
but it took a while to put it all togeth-
er,” he says. Bailey, whose “Easy
Lover” duet with Phil Collins was a
major hit in 1985, says that he “kept
putting the bug in Maurice’s ear. [
never counted out the possibility of
doing another record.”

Originally, plans called for the use
of outside producers. But the first
sessions, conducted in October 1986
by a major producer, didn't satisfy
Maurice White or Bailey. Work re-
sumed early this year with the band
members in a more dominant posi-
tion. Maurice White says, “It was
hard bringing in an outside source to
create that Earth, Wind & Fire
sound. In the end, I produced three
tracks with Philip, including one with
Attala Zane Giles, and four by my-
self. Preston Glass co-produced the
first single, ‘System Of Survival,” and
Wayne Vaughn co-produced ‘Think-

New Album Part Traditional, Part Contemporary

After 4-Year Break, EW&F Reunites

ing Of You,” while the interlude,
‘New Horizons,” was done by Bill
Meyers.”

Although the new album is not spe-
cifically aimed at a younger market,
Maurice White says he believes it will
attract record buyers not completely
familiar with Earth, Wind & Fire dur-
ing its halcyon days. “We were care-
ful to retain trademarks,” he says.
“The horn parts came from Jerry
Hey, who arranged all the horn lines
on our biggest albums.”

Maurice White and Bailey agree
that thematically, “Touch The
World” is consistent with past Earth,
Wind & Fire albums. “We went
through some 60 songs to come up
with this selection, because we want-
ed the material to address certain is-
sues,” Maurice White says. “After
we found the song ‘System Of Sur-
vival,’ we had some kind of concept to
work with, so songs like ‘Evil Roy’
and the title track reflect political and
social subjects we feel people are
dealing with today. We can never get
away from writing about what we
see and what we live.”

Bailey says the group’s members
share a renewed spirit of excitement
and enthusiasm. “There’s the kind of
collaboration between us that wasn't
there during our last few years to-
gether,” he says. “Now, we've all put
any differences we’ve had behind us,
and we're able to understand each
other better than ever.” The vocalist
says he will continue recording con-
temporary Christian music “in be-
tween my work with Earth, Wind &
Fire.” He predicts that he and other
members of the group will do solo
projects in addition to working with
the band.

Plans call for a 1988 national tour
that will feature the elaborate pro-
duction.
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RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS A ADDS DS ON
17 REPORTERS 26 REPORTERS 51 REPORTERS 94 REPORTERS

BABY, BE MINE
MIKI HOWARD aTLANTIC 4 3 20 27 52
SO EMOTIONAL
WHITNEY HOUSTON arisTa 7 5 14 26 26
IF YOU CAN DO IT: 1 CAN TOO!
MELI'SA MORGAN capiToL 3 6 16 25 69
NOTHING VENTURED. ..
CHARLIE SINGLETON epic 6 4 14 24 55
TOUCH AND GO
FORCE M.D.’S tommy BOY 7 3 14 24 29
HOW YA LIKE ME NOW
KOOL MOE DEE sve 4 7 12 23 25
GIRLFRIEND
PEBBLES mca 2 4 12 18 24
SOMEONE TO LOVE ME FOR ME
LISA LISA & CULT JAM coLumeia 3 4 11 18 19
RESERVATIONS FOR TWO
DIONNE & KASHIF arista 7 4 6 17 73
EVERCHANGING TIMES
SIEDAH GARRETT qwesT 2 4 10 16 17
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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LACK

Children’s Fund. Black Entertainment Television president Bob Johnson, left,
accepts a $10,000 check for the Children’s Defense Fund from Boo Frazier,
A&M Records’ executive director for black music field operations. Both
companies helped raise the money with a joint fund drive, which was promoted

on BET’s “'Video Soul” program.

RHYTHM & BLUES

(Continued from preceding page)

Force M.D.’s album “Touch and
Go” is the title cut. Production was
handled by ex-Weather Report
bassist Victor Bailey and ex-Fred-
die Jackson drummer Poogie Bell.
Gail King did the mix . .. Look out
for Angelica Chaplin’s “Sweet
Talk” 12-inch on Mercury, produced
by Keith Diamond and Murphy . ..
The Four Tops perform the theme

to the syndicated television comedy
“Bustin’ Loose” . . . The new Gener-
al Kane single on Motown is
“House Party” ... George Clinton
is looking for a deal because an
agreement with Virgin fell through.
Run-D.M.C.’s “Walk This Way"’
has been used in recent movies “The
Lost Boys” and “China Girl.”

NBMC Media
Gonference
Set For Nov.

NEW YORK The National Black
Media Coalition’s 14th annual me-
dia conference is scheduled for
Nov. 3-8 at the Marriott Hotel in
Crystal City, Va. The theme of this
year’s conference is Liberty And
Justice For All: Facing The Chal-
lenges Of The ’'90s. Jheryl Busby,
MCA’s president of black music, is
among the co-chairmen.

The conference will feature sem-
inars on several media-related is-
sues of interest to music industry
professionals. Bobby Bennett, pro-
gram director of WHUR Washing-
ton, D.C., will moderate a panel on
“The Media And Its Contributions
To Black Entertainment: Past And
Present.” Panelists for that ses-
sion will include music industry
veteran and Malaco Records pro-
motion head Dave Clark.

Lavonia Perryman-Fairfax,
president of Pizazzz Communica-
tions in Washington, D.C., will
host a panel on “Promoting Enter-
tainers And Special Events To Mi-
nority Markets.”' Lee Bailey,
president/executive producer of
Radioscope, will lead a discussion
on syndication’s role in radio pro-
gramming.

For more information about the
conference, call 202-387-8155.

Suicide is the 3rd leading cause
of death among young people...

GIVE THEM SOMETHING TO
BELIEVE IN.

Bring your family to church or
synagogue this week.

ﬁ:ﬁz RELIGIONIN AMERICANLIFE. "ﬂ
qmo CBU'ICI
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Hiroshima's Grossover Is Uphill Battle

BY HAVELOCK NELSON

MEROIIM s

mEﬂﬂélsl E° Fortfreslh nlzlaw
3 material ca

(901) 276-8520.
1503 Madison Ave. * Memphis, TN 38104

NEW YORK The sound of Hiroshi-
ma can now be heard on jazz, quiet
storm, and urban contemporary radio
stations everywhere. The band’s mu-
sic is a judicious mix of r&b, Latin,
jazz, and pop that’s at once Eastern
and Western.

“Given our background, our music
almost had to end up being pretty di-
verse,” says the group’s leader and
producer (with George Duke), Dan
Kuramoto. “We grew up in a Los An-
geles ghetto. There were blacks, Lati-
nos, Asians, and some whites.

FOR WEEK ENDING OCTOBER 31, 1987

Billboard.

“We thought, ‘If we're going to be
the only Japanese-American band
around, we might as well do some-
thing out of our roots.” We had two
cultures—Japanese and American—
and the American part was subdi-
vided into all those different cultures
we interacted with growing up.”

Consisting of Barbara Long, John
Mori, Danny Yamamoto, Kuramoto,
and his ex-wife, June, Hiroshima was
formed nearly 12 years ago. The
band was signed to Arista Records
by Larkin Arnold in 1979 and moved
to CBS shortly after he did.

Hiroshima is managed by John

Tate and John Kuramoto (Dan’s
brother) and has consistently sold
more than 300,000 units. Over the
years, the band has won many hon-
ors, including a 1982 Grammy nomi-
nation for best r&b instrumental per-
formance (for "Winds Of Change").
Epic feels “very confident” that its
fifth and most recent effort, “Go,”
will attain gold status.

Dan Kuramoto says the band’s eth-
nic makeup accounts for its relatively
low profile. “There is no convenient
category for us,” he says. “We are
the minorities’ minority, and it’s hard
to market us without a built-in mar-

ket. Being black would be a huge ad-
vantage in our situation.

“Luckily, there are [thousands of]
people out there, mostly black, who
buy our records whether we are pro-
moted or not, and thanks to the
changing face of radio, we're starting
to cross over now.” A video for the
band’s latest single, “Hawaiian Elec-
tric,” is also helping in this regard.

Of the band’s style, Dan Kuramoto
says, “It's always an experiment
when you take instruments that are
over 2,000 years old, like the Japa-
nese koto, and blend them with in-
struments [like] the synthesizer.”

™
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Bilboard Hot Black 5' ingles SALES & AIRPLAY. | sckswis
A ranking of the top 40 black singles by sales and airplay, respecnvely with reference to each title's composite position on the main Hot Black Singles chart. * B LABEL ]
x x
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36 38 HOLDING ON JONATHAN BUTLER 22 36 — | COULDN'T BELIEVE IT DAVID RUFFIN & EDDIE KENDRICK 50 i PROFILE 1
37 19 LOST IN EMOTION LISA LISA & CULT JAM 57 37 — RESERVATIONS FOR TWO DIONNE & KASHIF 53 REPRISE 1
38 — CATCH ME (I'M FALLING) PRETTY POISON 38 38 — HARD DAY GEORGE MICHAEL 37 SELECT 1
39 39 THE REAL THING JELLYBEAN FEATURING STEVEN DANTE 49 39 — MY NIGHT FOR LOVE GEORGE PETTUS 48 SUTRA 1
40 —_ STONE LOVE STEVE ARRINGTON 34 40 18 JUST GETS BETTER WITH TIME THE WHISPERS 19 Fever (1)
®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
46 AINT NO NEED TO WORRY (WB, ASCAP/Silver Sun, ASCAP) (Virgin-Nymph, BM{/Young Terence, BMI) CPP 48 MY NIGHT FOR LOVE ASCAP)
(Marvin L. Winans, ASCAP/Zomba, ASCAP) 9 DON'T GO 79 ('LL RETURN (Little Tanya, ASCAP/MCA, ASCAP) 87 TRAMP
64 ALL IN THE NAME OF LOVE (Vabritmar, BMI) (Ackee, ASCAP) 66 NEVER GONNA LET YOU GO (Modern, BM1)
(Irving, BMI/Lijesrika, BMI) CPP/ALM 18 DON'T MAKE ME WAIT FOR LOVE 62 F'VE BEEN WATCHING YOU (Beach House, ASCAP) 81 U GOT THE LOOK
S ANGEL (Bellboy, BMI/Gratitude Sky, ASCAP) CPP (Mazarati, ASCAP) S1 NO ONE IN THE WORLD (Controversy, ASCAP)
(Angel Notes, ASCAP/WB, ASCAP) 4 DON'T YOU WANT ME 75 JUST BEGUN TO LOVE YOU (ATV, BMI/Welbeck, ASCAP) 8 WE'LL BE TOGETHER

93 AUTOMATIC (Rightsong, BMI/Franne Gee, BM1/Ardavan, (Music Specialists, BM1/Price & Williams, BMI) 69 NOTHING VENTURED - NOTHING GAINED (Magnetic, BMI/Regatta, BMI/Illegal, BM1/Atiantic,
(Breezer, ASCAP/Frustration, BMI/Ackee, ASCAP/Intersong, ASCAP) 61 JUST CALL (Almo, ASCAP/Wun Tun, ASCAP) CPP/ALM BMI)

ASCAP/1sland, BMI) 11 DOWNTOWN (Hits 'N Mo’ Hits, BMI/Venus Three, BMI/Warner- 68 OVERNIGHT SUCCESS 8 WE'VE ONLY JUST BEGUN (THE ROMANCE {S NOT

71 BABY, BE MINE (Irving, BMI) CPP/ALM Tamerlane, BMI) (Mibren, ASCAP/Lauren Loo, ASCAP) OVER)

(BMC, UK) 100 DREAMIN 19 JUST GETS BETTER WITH TIME PLEASE, PLEASE ME (Willesden, BMI/Johnnie Mae, BMI/Lu Ella,
13 (BABY TELL ME) CAN YOU DANCE (Thrust, BMI) (Morning Crew, BMI/Irving, BMi) CPP/ALM (Bug, BMI/Save Shaw University, ASCAP/Frankie ASCAP/WB, ASCAP)
Wiz Kid, BMI/Irving, BMI) CPP/ALM 24 GAMES 32 JUST THAT TYPE OF GIRL Robinson, ASCAP) 44 WHAT'S TOO MUCH
1 BAD (Hip Trip, BMI/Hip Chic, BMI/Mister Johnson's Jams, (Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum 49 THE REAL THING (Taj Mahal, ASCAP/53rd State, ASCAP/Lonnie-K,
(Mijac, BMi/Warner-Tamerlane, BMI) BMI) CPP VII, ASCAP) CPP (Jobete, ASCAP/House Of Fun, BMI) CPP ASCAP)

20 BE YOURSELF 37 HARD DAY 52 LATELY 53 RESERVATIONS FOR TWO 54 WHENEVER YOU'RE READY
(Willesden, BM1/Zomba, ASCAP) (Chappell, ASCAP/Morrison Leahy, ASCAP) (Colgems-EMI, ASCAP) (Catdaddy, ASCAP/New East, ASCAP/Little Tanya, (Ensign, BMI/Harrindur, BMI/Snippets, BM1) CPP

91 BECAUSE OF YOU 7 HEART OF GOLD 30 LET ME BE THE ONE ASCAP/MCA, ASCAP) 98 WIPEOUT
(Amber/Disco Fever, ASCAP/Red Instructional, (Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne, (Panchin, BMI) 70 RICH MAN (Miraleste, BM1/Robin Hood, BMI)

ASCAP) ASCAP) LET'S START LOVE OVER (Petersong, ASCAP/Oliver Leiber, ASCAP) 84 YA COLD WANNA BE WITH ME

95 B.Y.0.B. (BRING YOUR OWN BABY) HOLDING ON (Blackwood, BM1/Huemar, BMI) 97 SAY AMEN (ADRA, BMI/Kadec/Forceful, BMI/Willesden, BMI)
(Tree, BMI/O'Lyric, BMI) (Zomba, ASCAP/Willesden, BMI) LOOK ARGUND (WB, ASCAP/E/A, ASCAP/Make It Big, ASCAP/Monty 3 YOU AND ME TONIGHT

78 CASANOVA HOW SOON WE FORGET (Bush Burnin’, ASCAP/Mr. Campbeli’s, ASCAP) Seward, ASCAP) (Virgin-Nymph, BMI/Attractive, BMI) CPP
(Calloco, BM1/Hip Trip, BMI) CPP (MCA, ASCAP/Unicity, ASCAP/Moonwatk, ASCAP) §7 LOST IN EMOTION 36 SHE'S FLY 26 (YOU'RE PUTTIN’) A RUSH ON ME

38 CATCH ME (I'M FALLING) 47 | AIN'T NO JOKE (Forceful, BM1/Willesden, BMI/My! My!, BMI/Careers, (Shaman Drum, BMI/King Henry |, ASCAP) (Johnnie Mae, BMI/Willesden, BMI/Bush Burnin’,
(Genetic, ASCAP) (Robert Hill, BMS) BMI) CPP 31 SHO' YOU RIGHY ASCAP)

14 CERTIFIEQ TRUE 94 | CONFESS 77 LOVE IS A HOUSE (Seven Songs, BMi/Ba-Dake, BMI)

(Bar-Kays, BMI/Warner-Tamertane, BMI/Arrival, BMI) (Realsongs, ASCAP) (Tee Girl, BMI) §5 SHOW A LITTLE LOVE

42 CINDERFELLA DANA DANE 50 | COULDN'T BELIEVE IT 88 LOVE IS CONTAGIOUS (Per Mission, ASCAP)
(Protoons, ASCAP/Turn Out Brothers, ASCAP) (Tight Squeeze, BMI) {Ow, ASCAP) 15 SKELETONS

63 COLD SPENDING MY MONEY 58 100 YOU 67 LOVE 1S FOR SUCKERS (LIKE ME AND YOU) (Jobete, ASCAP/Black Buli, ASCAP) CPP
(Def Jam, ASCAP/Juiced Up, ASCAP/Def American, (Meow Baby, ASCAP/Rick Kelly, BMI) (Forceful, BMI/Willesden, BMI) SLEEPING ALONE
BMI/First Impulse, BMI) 6 1 DONT THINK THAT MAN SHOULD SLEEP ALONE 73 LOVE SHOCK (Groovesville, BMI/Creative Entertainment, BM1)

92 COLD STUPID (FROM “PENITENTIARY ™) (Raydiola, ASCAP) {West Kenya, ASCAP) SO AMAZING
(Jay King IV, BMI) 41 1 LIVE FOR YOUR LOVE 39 LOVER'S LANE (April, ASCAP/Uncle Ronnie's, ASCAP)

76  COME MY WAY (O’Lyric, BMI/Tuneworks, BMI/Vandorf, (Georgio's, BMI/Stone Diamond, BMI) CPP 16 SO MANY TEARS
(A La Mode, ASCAP) ASCAP/Reswick-Werfel, ASCAP/Beseme West, 2 LOVIN' YOU (On The Move, BMI/Zenox, ASCAP)

45 COME OVER ASCAP/Nelana, BMI) (Downstairs, BMI/Piano, BMI/Mighty Three, BMI) M STONE LOVE st 3;‘“.7 MUS"I: ’:]GENTS. .
(Deedle Dee, ASCAP/MCA, ASCAP/Unicity, 72 1 NEED LOVE 28 LUV'S PASSION AND YOU (Konglather, BMI/Freytown, BMI/Road, BMI) are és ed for piano/ "00? ! Wd "“IE’S'C. C"]"p'es
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP) (Def Jam, ASCAP) (I'Mo Owe U A Tune, ASCAP/Bush Burnin’, ASCAP) 59 SWEET SOMEBODY and may not represent mixed folio rights.

23 CRIMICIZE 60 (I WANNA GET) CLOSE TO YOU 85 MAKE YOU MINE TONIGHT (Jobete, ASCAP/Emergency, ASCAP/Green Star, ABP April Blackwood  CPP Columbia Pictures
(Fiyte Tyme, ASCAP/Avant Garde, ASCAP) (Bush Burnin’, ASCAP/KMA, ASCAP/Screen Gems, (Def Jam, ASCAP) ASCAP/Not Fragile, BMI) CPP ALM Almo HAN Hansen

56 DID | DREAM YOU ASCAP) 33 MY FOREVER LOVE 40 SWEETER THAN CANDY (FROM “PENITENTIARY HI™) B-M Belwi il HL Hal L
(Mtume, BMI/Number 9, ASCAP) 77 | WANT TO BE YDUR MAN (Trycep, BMI/Ferncift, BMI) (New World, ASCAP) -M Belwin Mills L Hal Leonard

43 DIDN'T WE ALMOST HAVE IT ALL (Troutman’s, BMI/Saja, BMI) 12 MY LOVE IS DEEP 21 SYSTEM OF SURVIVAL B-3 Big Three IMM Ivan Mogull
(Prince Street, ASCAP/Willin' David, BMI/Blue Sky 10 ) WDNDER WHO SHE'S SEEING NOW (Glasshouse, BMI/Irving, BMI/Harrindur, BMI/Ensign, (Sputnik Adventure, ASCAP/Maurice White, ASCAP) BP Bradley MCA MCA
Rider, BMI) CPP (Getfen, ASCAP/Lucky-Break, ASCAP/Pardini, ASCAP) BMI) CPP/ALM 89 THAT'S WHAT LOVE 1S ALL ABOUT CHA Chappell PSP Peer Southern

17 DINNER WITH GERSHWIN 65 IF YOU CAN DO IT: | CAN TOO! 74 MY LOVE IS GUARANTEED (Emboe, ASCAP/Kaz, ASCAP/April, ASCAP) CLM Cherry Lane PLY Plymouth
(Geffen, ASCAP/Rutland Road, ASCAP) (Bush Burnin’, ASCAP) (Next Piateau, ASCAP/Godsend, ASCAP/Bratton & 82 TOUCH AND GO CPI Cimino WBM Warner Bros

90 DO YOU HAVE TO GO 35 1{F YOU LET ME STAY White, ASCAP) (Tee Girl, BMI/Vic's Slic, BMI/T-Boy, ASCAP/Buppie, .
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x >l x Q
158, CLUB PLAY 158, 12-INCH SINGLES SALES
2z 5 Or . . . =z y O . . g
%, Z’ g ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST %, Z’ ‘é’ ‘,’2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
Ld - o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL L -~ o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL
*k NO.1 % & *k NO.1 & &
CAUSING A COMMOTION (REMIX L BAD (REMIX)
@ & 2 E SIRE 0-20762/WARNER BROS. \ 2 1 week at No. One GBI @ 3 2 EPIC 4;07462/E.P.A. 1 week at No. One ® MICHAEL JACKSON
2 1 2 7 VA e it A) @ JELLYBEAN FEATURING STEVEN DANTE ) 1 4 CAUSING A COMMOTION (REMIX) SIRE 0.20762/WARNER BROS. ) & MADONNA
THE REAL THING (REMIX
(3| ¢ | 18 | 3 | BAD(REMIX)ercasoracze pa © MICHAEL JACKSON COINSRIRER] 7 | THEREALTHMG ¢ )  JELLYBEAN FEATURING STEVEN DANTE
8 | 5 | 6 | 9 | ITSASINevmmannaTTANv-10256  PET SHOP BOYS ()| 4 | 5 | 10 | POURITON (REMIX) eLexTra 066795 MASON
5 | 8 | 8 | 9 | MYLOVEIS GUARANTEED Next PLATEAU NP 50067 SYBIL (5)| 8 | 9 | 8 | DONTYOU WANT ME (REMIX) mca 23785 © JODY WATLEY
6 | 10 | 11 | 6 | THE OPERA HOUSE mNMaL MiN-2/CRMINAL JACK E. MAKOSSA ()| 11 | 11 | 7 | SOMETHING TELLS ME atLanTic 086670 TIGER MOON
€D) 9 | 7 | TELLITTOMY HEART arisTa aD19611 TAYLOR DAYNE 7| 2 13 | CATCH ME I'M FALLING (REMIX) VIRGIN 0.96752/ATLANTIC ® PRETTY POISON
8 | 7 | 7 | 6 | JUSTTHAT TYPE OF GIRL atLanic 0-86672 © MADAME X 8 | 3| 3 | 10 [ LOSTINEMOTION (REMIX) CoLuMaiA 4406872 ® LISA LISA & CULT JAM
9 | 3| 1 | 8 | DON'TYOUWANT ME (REMIX) mca 23785 © JODY WATLEY 9 | 10 | 7 | 11 | PARTY YOUR BODY tmr 4000 STEVIEB
14 | 20 | 5 | ROADBLOCK Atmse12250 STOCK, AITKEN, WATERMAN 12 | 13 | 6 | BREAKOUT (REMIX) MERCURY 888 188-1/POLYGRAM © SWING OUT SISTER
11| 12 | 15 | 7 | WHEN YOU GONNA rca 6545 1.80 RICK AND LISA QD] 17 | 21 | 6 | 1 THINK WE'RE ALONE NOW (REMIX) vch 23793 TIFFANY
A2)| 16 | 18 | 5 | MILITARY DRUMS curs 7172/mca & HUBERT KAH A2)| 26 | 35 | 5 | TELLITTOMY HEART amssta so1-9611 TAYLOR DAYNE
Q3)| 17 | 24 | 4 | LOVER'S LANE (REMIX) motown aso2vG *GEORGIO | [(3)]| 15 | 16 | 7 | MYLOVEIS GUARANTEED Nex7 PLATEAU NP 50067 SYBIL
2 | — | 2 | SYSTEM OF SURVIVAL (REMIX) COLUMBIA 44 07475 © EARTH, WIND & FIRE 22 | 33 | 3 | SHAKE YOUR LOVE (REMIX) ATLANTIC 0-86651 DEBBIE GIBSON
(5| 19 | 28 | 3 | HARD DAY (REMIX) coLumaia a4 07466 GEORGE MICHAEL 151 14 [ 15 | 9 | JUST THAT TYPE OF GIRL ATLANTIC 0.86672 & MADAME X
21 | 22 | 6 | HERETO GO/DON'T ARGUE EViMANHATIAN v-56067 & CABARET VOLTAIRE 18 | 23| 5 | DEVOTION atLaNTIC 086652 TEN CITY
AD)| 28 | 37 | 3 | ANIMAL MAGIC (REMIX) capiroL v-15334 BELOUIS SOME 17 | 13| 10 | 9 | TRUE FAITH (REMIX) QWEST 0.20733/WARNER BROS. & NEW ORDER
22 | 23 | 5 | (BABYTELL ME) CAN YOU DANCE asn 12235 SHANICE WILSON 18 | 7 | 1 | 14 | FULLCIRCLE (REMIX) arianTic 0.86674 COMPANY B
19 6 4 10 TRUE FAITH (REMIX) QwEST 0-20733/WARNER BROS. & NEW ORDER 0| — 5 LET ME BE THE ONE (REMIX) arisTa AD1-9618 & EXPOSE
20 23 27 5 YOU AND ME TONIGHT VIRGIN 0-96755/ATLANTIC * DEJA @ 25 37 4 LOVER'S LANE (REMIX) mOTOWN 4592MG GEORGIO
@ 27 | 4 4 PUMP UP THE VOLUME MPORT (4.AD,UK) & MARRS. 21 16 | 20 6 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS © DONNA SUMMER
2 13 13 7 DINNER WITH GERSHWIN (REMIX) GEFFEN 0-20635/WARNER BROS @ DONNA SUMMER 2 19 19 7 MUSIC OUT OF BOUNDS ATLANTIC 0-86669 STACEY Q
(23| 31 | 45 | 3 | SHAKE YOUR LOVE (REMIX) arianTic 086651 DEBBIE GIBSON 23 [ 20 [ 18 | 8 | IT'SASINemmanHaTIAN V19256 © PET SHOP BOYS
DISORDERLY CONDUCT/ARABIAN KNIGHTS ' 6 JAI
si[Ce=1] | & | DISORDERLY CONDUCT/AR LATIN RASCALS % | — | 2 | HARD DAY (REMIX) coLumpia 4407466 GEORGE MICHAEL
(25| 30 | 32 | 4 | DEVOTION auantccossss2 TENCITY % | 21 | 27| 6 | ALWAYSDOESN'T MEAN FOREVER capiroL v-15328 HAZELL DEAN
% | 29 | 30 | 5 | ITHINK WE'RE ALONE NOW (REMIX) Mca 23793 TIFFANY % [ 28 | 26 | 6 | SCARS OF LOVE tommysov 18902 TKA
@ % | — 2 THE NIGHT YOU MURDERED LOVE MERCURY 888 864-1/POLYGRAM ¢ ABC 2 27 32 5 YOU'RE NO GOOD FOR ME NexT PLATEAU NP 50066 KELLY CHARLES
36 | 40 3 BECAUSE OF YOU FeveR S 819/SUTRA THE COVER GIRLS 39 | 46 4 NOTHING'S GONNA STOP ME NOW Jive 1071-1-JD/RCA © SAMANTHA FOX
29 [ 11 | 3 | 10 | LETME BE THE ONE (REMIX) ARISTA ADI9618 ® EXPOSE 2| 9 | 6 | 15| BEMINE TONIGHT atLANTIC 0.86675 PROMISE CIRCLE
30| 38 | — | 2 | NEVERBE THE SAME wca 23797 THE BREAKFAST CLUB (30)| NEWD | 1 | 1DON'T CARE FOR YOU pizazz o1 3004 GENUINE PARTS
DISORDERLY CONDUCT/ARABIAN KNIGHTS
@D| 3¢ | 41 | 3 | JUSTLIKE HEAVEN (REMIX) etexra 066793 THE CURE GUIMCIJLET] 3 | DISORDERLY CONDUCT/AR LATIN RASCALS
32 | 18 | 17 | 7 | NEVERLET MEDOWN (REMIX) EMIMANHATTAN v-19255 © DAVID BOWIE 32 | 23 | 14 | 14 | CASANOVA atanTIC 086673 ® LEVERT
3 (15 | 10 | 10 | ALWAYS DOESN'T MEAN FOREVER cApoL v-15328 HAZELL DEAN 33 | 37 | 41 | 4 | HEARTOVER MIND (REMIX) ric 4906948 JENNIFER RUSH
G| 4 | — | 2 | TRAMP/PUSH IT nex pateaune 50063 SALT-N-PEPA (3| 43 | 42 | 4 | THE OPERA HOUSE MnmAL MIN 1/CRMNAL JACK E. MAKOSSA
35! 43 | — | 2 | TURNIT UP sre 0-20671/waRNER 8ROS. MICHAEL DAVIDSON 35 [ 28 | 22 [ 19 | SILENT MORNING (REMIX) aTh & B'WAY BWAY.439/1SLAND © NOEL
36 | 32 | 36 | 4 | LET'SWORK (REMIX) coLumia 44 06926 © MICK JAGGER 46 | 49 | 3 | PUMP UP THE VOLUME iMPORT (4.40.UK) ¢ MARRS.
37 33 33 5 1 SAID IT AND | MEANT IT ATLANTIC 0-86686 CAROLYN PORTER @ 4 39 3 JUST LIKE HEAVEN (REMIX) ELEKTRA 0-66793 THE CURE
38 | 20 | 12 | 8 | SOMETHING TELLS ME aTLANTIC 0.86670 TIGER MOON NEWD | | | SUGAR FREEErc 45 06864/Epa & WA WA NEE
50 | — 2 EASIER SAID THAN DONE (REMIX)-ATCO 0-96746/ATLANTIC VANILLA MIX 3| 33 24 11 U GOT THE LOOK/HOUSEQUAKE PASLEY PARK 0-20727/WARNER BROS @ PRINCE
NEVER LET ME DOWN AGAIN/PLEASURE LITTLE TREASURE . DO IT PROPERLY
NEWD | 1 | NEVERLET MED # DEPECHE MODE 48 O st 2 PUERTO RICANS A BLACKMAN & A DOMINICAN
47 Ly 4 SATURN GIRL/LOVE IT BiG LIFEBLR 1T SOCIETY 41 29 28 19 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. @ DEPECHE MODE
42 | 41 | — | 2 | MYBABY LOVES ME sump STREET Js-1011 TONEY LEE NEWD | | | BECAUSE OF YOU rever sr 819/5UTRA THE COVER GIRLS
(83)| NEWD | 1 | DOWNTOWN/I'M IN LOVE (REMIX) CapiToL v-15331 LILLO THOMAS 43 | 45 | 43 | 12 | JUMP START (REMIX) EMIMANHATTAN V-56053 & NATALIE COLE
45 | 49 | 3 | NOTHING'S GONNA STOP ME NOW Jve 1071110 ® SAMANTHA FOX 4 | 35 [ 17 | 13 | IHEARD A RUMOUR LONDON 886 188-1/POLYGRAM © BANANARAMA
45 | 4 | 46 | 3 | PARTY YOUR BODY LvR 4000 STEVIE B NEWD | | | BE YOURSELF Jve Joi9628/aRISTA & WHODINI
4 | 25 | 21 | 8 | POURITON (REMIX) ELeTRA 0-66795 MASON NEWD | 1| | IWILLATCO0-96747/ATLANTIC LORI
NEWD | | | AFTERGLOW (REMIX) caprroLv-15343 TINA TURNER NEWD | | | DOWNTOWN/I'M IN LOVE (REMIX) CapiTOL v-15331 LILLO THOMAS
NEWD | 1 | JOIN IN THE CHANT (REMIX) GEFFEN 0.20786/ WARNER BROS. NITZER EBB NEWD | | | LET'S WORK (REMIX) COLumsia 44 06926 ® MICK JAGGER
NEWD | 1| | NONO LOVE proFiLEPRO 7166 RHONDA PARRIS 49 | 38 | 34 | 9 | WHYYOU WANNA GO ViNvLMANIA YWRO1 I FASINATION
5 | 42 | 4 | ¢ | HEART OVER MIND (REMIX) enc 90694 JENNIFER RUSH 5 | 50 | — | 2 | ROADBLOCK asmsp-12250 STOCK, AITKEN, WATERMAN
P 1. BE THE ONE JAILBAIT arianic 0 1. EASIER SAID THAN DONE (REMIX) VANILLA MIX aTco
b= | Titles with fut 2. LET'S GO NOCERA SLEEPING BAG b= | Titles with future 2. LIPS LIKE SUGAR ECHO AND THE BUNNYMEN sire
5 s 3. BREAKFAST IN BED (REMIX) BRENDA K. STARR mca = | chart potential, 3. BETCHA SAY THAT GLORIA ESTEFAN & MIAMI SOUND MACHINE epic
based on club b|ay 4. MOVE JOHN ROCCA crimiNAL o based on sales 4. SYSTEM OF SURVIVAL (REMIX) EARTH, WIND & FIRE coLumeia
=) this week. reported this week. 5. ANIMAL MAGIC (REMIX) BELOUIS SOME capitoL
t‘t t‘t 6. TRAPPED IN THE BODY OF A WHITE GIRL JULIE BROWN sire
Y] L]
= [ 4
0 (-]

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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8 OUTOF 10
FALL IN LOVE
WHEN THEY HEAR IT
ON BASF CHROME.
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8 OUT OF 10
ARE BLOWN AWAY
WHEN THEY HEAR IT
ON BASF CHROME.
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the same selection recorded on BASF
Chrome.

Then we asked them which tape had
less hiss. 70% chose the BASF Chrome tape.

We asked them which tape delivered
greater music clarity. 76% chose the BASF
Chrome tape.

We asked them which tape delivered
greater overall sound quality. 79% chose
the BASF Chrome tape, again.

Demographically, the numbers
looked like this:

In the 16 to 21 age group, 78% chose the music
recorded on BASF Chrome.

In the 22 to 29 age group, 82% chose the BASF
Chrome tape.

In the 30 to 39 age group, 75%.
And in the 40 to 49 age group, 74% preferred the
music recorded on BASF Chrome.

Once again, very impressive figures.
But nothing compared to what we found

out when it came to purchase intent:

96% responded that the difference in sound quality
between chrome and ordinary cassette tape will
influence their decision when buying a prerecorded
cassette.

96%!

THE CONCLUSIONS
ARE CRYSTAL CLEAR.

Artists who release on BASF Chrome
have a competitive edge on the shelf, on
the decks and on the charts. Because
listeners want quality—are looking for qual-
ity—in the prerecorded cassettes they
purchase. And BASF Chrome not only
assures listener satisfaction and purchase

interest, it also adds real value to your music
in the consumer’'s mind. |

Think about it.

When all is said and done, BASF
Chrome just may be the answer you've
been looking for to extend the steady
growth of your prerecorded cassette
business.

So write us or call us at 1-800-225-
4350 (east or south), or at 1-800-225-3326
(central or west).

After all, if 8 out of 10 people prefer
it on BASF Chrome, can you afford not
to listen? |

Why they heard such a difference
when they heard it on BASF Chrome.

The chart below shows the dynamic capabilities of tapes
at critical frequencies in the musical spectrum. Dynamic
range Is the room-available for music between the limits of
tape distortion and hiss. The more room the better. And
over the full musical spectrum, BASF Chrome delivers a
wider range than any other tape you can choose.

The reason is chrome.

Because of its unique magnetic properties and complete
freedom from the physical deformities that plague other
magnetic particles, BASF Chrome can deliver both crystal-
line high frequencies and an astoundingly low level of tape
hiss—with no compromise between the two.

What it all adds up to is a tape that comes closest to the
original studio master.

Which is why 8 out of 10 listeners hear the difference—and
prefer the difference—when they hear music recorded on
BASF Chrome.

315Hz Bass 10kHz Treble

60 dB

55

Ferric

Ferric

Dynamic range is the spread between maximum output level (MOL) and noise

(tape hiss). It is a major criterion of tape quality because it shows the true capactty for
music. Tapes with high output and high levels of tape hiss are really no better than low
output tapes with low noise. It's the difference between output and noise that matters.
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IF YOU'RE IN THE BUSINESS What tape sales are all about,

OF MAKING MUSIC, THE MESSAGE A closer look at the sample results wil
ISLOUD AND CLEAR! prove the point
f you want to blow them away. If you When you record and release on
want to make them cry. If you wantthemto ~ BASF Chrome, greatthings startto happen.
id. If t K igh.
ggsmsten.you want to make them sig THE ULTIMATE TEST. |
In a nationally representative sample Take a nationally representative sam-

of frequent prerecorded cassette buyersin ~ Ple of people who match the RIAA profie of

the U.S., 8 outof 10 heard more, responded music buyers—the
more, were moved more by music recorded people 16 t0 49 who

on BASF Chrome than on ordinary cassette Bl buy, play and listen to
tape. 8 out of 10. ' nearly all of the pre-

An impressive figure that can mean recorded cassettes
impressive s%les. : A sold. Then chart therr
Because when you release on BASF i} reactions to the per-

Chrome, there's less tape hiss, greater M= formance qualities of

music clarity and greater overall sound chrome versus ordinary cassette tape in a
quality. All of which add up to a tape that listening test. That's how you find out how
lets all the emotion come through. good you really are.
And emotionis what musicis all about.
What corsumer satisfactionis all about, QUESI?I'?(I)"{TBBYY lII’l?EIg'ITIGN
What hit songs are all about. y
HERE’S WHAT WE FOUND:

9490 of the people sampled recog-
nized distinct differences in the sound
quality of the prerecorded cassettes they
currently buy.

Moreover, when selecting which
cassette to buy, 93% of the listeners sam-
pled rated the overall quality of the record-
ing tape almost equal in importance to the
recording artist.

93%!

Having established that fact, we
played them some tapes.

We played their choice of music
recorded on ordinary cassette tape. Using
an identical sound system, we also played
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| More Potential Hits From Stock, Aitken, Waterman

N FW: SO WHAT'S another week
without a production from Stock,
Ailken, Waterman: The new single
friym Rick Astley (who is currently
refiresented on the charts as one
half of Rick & Lisa) succeeds as
both a club record and a pop song.
“'INever Gonna Give You Up"’
(R['A) incorporates Astley’s soul-
fu| delivery and a midtempo hook
sithilar to the one in “Living In A
Eex.” Smash potential .. . Whit-
ndy Houston's ‘“So Emotional”
(Ajrista) receives a Shep Pettibone
aljeration and sports a somewhat
hiiuse-styled bass line and mix
with its new production; also note
bt “For The Love Of You,” one
i+fl her recent album’s finest r&b
rracks, is available in an extended
12-inch version ., . "I Can’t Help
[t/ (London) from Bananarama
kieps the girls in harmony over a
rhurning technotrack; don’t miss
the non-LP flip, “Mr. Sleaze.”
which sounds suspiciously similar
td another Stock, Aitken, Water-

-

BY DAVE PEASLEE

SEW YORK From their inception,
ricord pools have sought to provide
an assessment of a record’s chances
at success. However, this feedback
ilnes not always tell the whole story
njr‘ how a record becomes a hit and,
more importantly, the means by

which its shot at supersales can be
inproved,

To remedy the situation, the
1|:ec0rd Pool Business Center, a
Hew York-based record pool, has
devejoped what director Eddie Rive-
ra calls Instant Feedback Nights.

Held every Monday evening at
the record pool headquarters and
attended by its member DJs, the
meetings are sponsored by a differ-
ent record label or production com-

man song, “Roadblock’ ... All of
the elements that one would ex-
pect are present in the new release
from Bryan Ferry, “The Right
Stuff” (Reprise), which exhibits a
spacious and textured rhythm but
could have benefited from a more
sensitive remix; the edits seem out
of character.

oUT THE HOUSE: With singles
like “Casanova’ and “(You're Put-
tin’) A Rush On Me” topping the
charts, perhaps the “r” is return-
ing to r&b ... Keith Sweat's “‘I
Want Her” (Vintertainment/Elek-
tra) is a sure shot; the nothing-
less-than-serious groove and hook
gallop along in five mixes . . .
“Come Back To Me” (Arista) from
Patrice Rushen is her strongest
club record in some time, with a se-
ductive track and uninhibited per-
formance; note the instrumental
“Babyfingers’’ version ... Mark
the solo debut of Mary Davis, for-
mer lead vocalist of the S.0.S.

pany each week. The sponsors use
the opportunity to present their new
artists and future releases for DJ
appraisal. Originally developed by
the pool in 1979 as a way to help pro-
ducers and record companies judge
mixes and singles before their re-
lease, the program has now grown
into a weekly series covering much
more territory. Such labels as Co-
lumbia, Arista, and 4th & Broadway
are scheduled to take part in coming
weeks.

In addition, the pool’s program of-
fers its DJs a chance to meet the
artist and producer behind a partic-
ular record. Among the artists re-
cently presented are such acts as
Jellybean with Steven Dante, Full
Force with Lisa Lisa, the Latin Ras-
cals, Judy Torres, and Sybil. For Fe-

DANUE

T-R-A-X

Band; “‘Steppin’ Out” (Tabu) ac-
centuates the soloist’s vocal tal-
ents over a simmering r&b selec-
tion . .. Cameo member Charlie
Singleton also steps into the lime-
light with ‘“Nothing Ventured,
Nothing Gained” (Epic), a quick-
paced Minneapolis-style techno-
number with nuances from his oth-
er act.

The Gallic duo of Les Rita Mit-
souko will surprise most with
“Andy” (Virgin), an incredibly
funk-laden number that has a bass
line and hook to die for; Jesse
Johnson has remixed and en-
hanced the track’s r&b muscle—
don’t miss this one ... Basia, the

N.Y. Record Pool Hosts Feedback Nights

Opportunity For Labels, Artists To Meet With DJs

ver Records president Sal Abba-
tiello, who has presented his label's
Cover Girls and Nayobe at these
sessions, the benefit of the program
is in “the increased visibility it gives
the artist, making the DJ more
aware of the artist and thereby in-
creasing the initial exposure that
the record will receive.”

However, Rivera says the main
beneficiaries of the program are his
DJs. Since the sessions acquaint the
DJs with various producers, manag-
ers, artists, and promotion people,
they have had the opportunity to
widen their knowledge of the music
industry, he says, adding that many
of them have gone on to become
managers, producers, and artists
themselves.

DJ/Remixer/Producer Offers Varied Dance Fare

MCA’s Regisford Wraps Gompilation Album

NEW YORK Although not yet
the most famous or the most pro-
lific of the DJ/remixers, MCA’s
Timmy Regisford is undoubtedly
one of the most versatile of the
new breed of DJ/remixer/pro-
ducer. With a new compilation al-
bum due soon, his profile should
increase even further.

Originally a New York DJ at
such clubs as Area, the Red Par-
rot, and, most recently, the Palla-
dium, Regisford has since
achieved success in a variety of ar-
eas. In radio, he gained notice as
one of the first on-air master mix-
ers, becoming assistant music di-
rector at WBLS New York. In the
studio he has worked as a remixer
on such records as Col. Abrams’
“Trapped,” New Edition’s “Once
In A Lifetime Groove,” and Loose
Ends’ “Slow Down.” In addition,
he has produced (with keyboardist
Boyd Jarvis) such acts as Billie,
Level I11, and Visual, whose trend-
setting beat and production style
helped establish and inspire the
house-style records that followed.

For the past year and a half, Re-
gisford has been East Coast a&r
director at MCA Records after
serving in a similar capacity at At-
lantic. Regisford is now complet-
ing work on his own compilation
dance album for the label, making
him only the second DJ (after Jel-
lybean) to release an album of
original material.

Titled “Seven Shades,” the al-
bum concentrates on urban con-
temporary dance crossover and
contains tracks from such artists
as Jackie Sylvers and the gospel-
influenced Tyrone Summers, both
produced by Col. Abrams; the up-
tempo dance beats of Lori Rose,
produced by Allen George and
Fred McFarland; former Shades
Of Love vocalist Jean Steal, pro-
duced by Michael White; the self-
produced, London-based Vision;
and several tracks currently being
produced by Regisford himself.

By presenting these acts in com-
pilation form rather than as sepa-
rate 12-inch singles, Regisford
hopes to increase the visibility of

the artists and of dance music. He
expects the acts to gain greater re-
spect and recognition through the
more high-profile album format,
which can take advantage of the
increasingly important compact
disk market.

In addition, Regisford hopes
that the variety of material includ-
ed on the album will expose the
various segments of the dance mu-
sic community to the different
styles of dance product that are
currently popular. His multifor-
mat experience broadened his mu-
sical range, says Regisford, who
believes that there now exist three
distinct dance music audiences and
subgenres: the progressive, or un-
derground, market; the commer-
cial market; and the hot market.
Each of these genres has yet to de-
velop from a regional/cultural
base into a national market, Regis-
ford says. He hopes that by pre-
senting a variety of material in
each of these styles, the base of
dance will be broadened.

DAVE PEASLEE

former lead vocalist for Matt
Bianco, has just released ““Run
For Cover” (Epic), a sophisticated
semisamba that is refreshing in
performance and production, with
an uncharacteristic Phil Harding
remix ... Also sure to excite pro-
grammers is ‘‘Hot Hot Hot”’
(RCA), a strictly salsa release
from Buster Poindexter & His
Banshees Of Blue; with additional
production and remix by John Mo-
rales and Sergio Munzibai, this
could very well be the season’s
sleeper hit.

BIG NIGHT MUSIC: “The Gun”
(JCI, 818-889-9022) from German
act DAF has finally been released
domestically after a successful im-
port run; the track pumps a sinu-
ous, up-tempo groove ... John
Rocca’s “Move’” (Criminal, 212-
967-5465) has been completely
overhauled in a Farley ‘“Jack-
master’”” Funk remix and now
sports an easy-paced house feel
... Also from the Criminal label,
Wally Jump Jr. has borrowed an
old Salsoul riff, which should re-
mind many of Double Exposure’s
“Ten Percent,” and placed it in a
contemporary melange of techno-
wizardry ... “Crimes Of Passion”
(Tropical Heat, 212-840-9523) from
Spirit Matter is a notable Latin-
style track reminiscent of TKA . ..
Modern Rocketry has brought the
1968 hit “Spooky’’ (Megatone) into
the present day amid a busy synth
setting ... “Pucker Up” (Ligosa,
212-614-9170) from Lip Service and
Double Destiny’s “Prove It” (4th
& B’Way) are two noteworthy
technoreleases that combine the
energy of most Latin hip-hop
records with welcome rhythmic

twists.

RAPPED TIGHT: Kool Moe Dee
shows all who's boss and why with
“How Ya Like Me Now”
(Jive/RCA); articulate rhyme and
an all-too-def “rare groove” back-
ing from one of the best in the biz
... Casanova Rud & Super Lover
Cee's ‘Do The James’’ has just
been rereleased on the Polydor la-
bel ... “Quarter Gram Pam”’
(First Priority, 718-816-7909) from
Positive K is a hardcore rap using
“Skin Tight” as its rhythmic base,
coupled with the additional track
“No Stopping Me” ... Also of in-
terest is Brother D's ‘‘Clapper’s
Power” (Clappers, 718-953-9163), a
political rhyme over a James
Brown beat; note the flip, ‘“Mao
Dub Red.”

JUST OUT: The folks at Jump
Street (212-873-1248) have just is-
sued the compilation “Welcome To
The Club,” which sports a variety
of acts and sounds.

From underground club materi-
al to rap, this album is sure to
please, most notably the James
Bratton-produced cut ‘““Rescue
Me” from Lisa Mitchell, which is
just too hot (!!); the driving bass.
arrangements, and delivery muke
this a must have; Division Of La-
bor’s “‘Criminal Mind” is an easy-
paced, almost General Public-
meets-Yaz selection that should be
of interest to alternative outlets as
well. Other tracks of merit include
“Love Don’t Live Here # .more”
by the Basement Be.-, ‘In My
Night Time,”” Jeff Ytoung; and
‘“Code Of Love,”’Debbe & the
Code.

DISCO & DANCE 12”

LLS5.A. & IMPORTS

(WHOLESALE FOR STORES)
USAsCANADASERGLANDSOCERMANY
ITALY*FAANCE=HOLLAND

US & CANADIAN 12~

House Gir—Bessie Smith

| Believe—A Biackman

On Step—Double Trouble
Spooky—Modern Rocketry

Love's Gonna—Vicki Ryan

Free Man—Darryl Pandy

Do You Love Me—Tight

Come The House—Mr. Lee

Where Did Your Love Go—E'leesa
Give Me One More Night—Motion
My Hearts On Fire—Patrick Myles
Buck To You—Remix—Crystal & Pink
Hit & Run—L. Holloway—Remix
Baby Wants—J. Principal

Dum Dum Cry—Masters At Work
Can You Jack—M. Wilson & Bad Boy Bill
Stnings Of Lite—R is Rhythm

Who's Really Bad—On The One
Coming Back—Charlotte McKinon

Sugar Sugar—Shar

In The City—Master C& J
Crimes In Passion—Spint
Gotta Let You Go—Brass

| Am Music—Libra Libra
House It Up—Hokus Pokus

One In—Nezz Martin

Run To Me—Tony Caso

I'm Not Afraid—Free Enterpnse
Living Out A Fantasy—Oh Romeo
Alnght—Masters At Work

Keep In Touch—Klein & Mbo
Why You Wanna—Fascination
Your Move—Bamboo

EUROPEAN 12"

| Can Make A Man—Maria Pelley
C.C. Catch—New 1p
Cruisin—Martin Lacey/Angie Gold
Positive Reaction—Mandy Smith

We have a complete selection of all
U.S. releases and all import disco
records. We specialize in U.S. small
label product, call us for best service
and information.

Glasses Man—Ken Laslow

Say You'll be Mine—Kim Taylor

Bad Boys Blue—LP NEW

Take It To The Top—Q Matic
Shooting Star—Roy

Special Love—Sisley Ferre & Attack
Battle Cry—Lazer Dance

Perfect Love—Linda Jo Rizzo
Turring My Back—Carof Jiani
Boys—Sandra—{Remix)

Call Or Write For
Our New
FREE CATALOG
Listing All New
Records & All Titles
We Stock Including
OVER 800

DANCE/DISCO
CLASSICS

110 DERTON AVE., NEW HYDE PARE. NEW YORK 11840

UMBCIUE PHIOME |6 PE] 284-5900
BRI O DISC PHIOME |516) 234-5111

FAR & (& TA-I504
TELEX & ATEE264 IWPT DNEC

* to-Night Clubs, Hotels
and other .public venues
throughout America. Our
services include Video Systems
Design, Sales and Installation.

LAWRENCE ENTERPRISES 201-667-7575

AVAILABLE on 1
hour compilations |
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TP SPIRITUAL ALBUMS..

Gopd
LIEAN

by Bob Darden

This is the second of two interviews with country
star Terri Gibbs, who has just released her first gos-
pel album, “Turn Around,” for Word’s New Ca-

66
TURN AROUND” marks an abrupt about-face for
Terri Gibbs, the smoky-voiced country artist best known
>’ But the sing-
er/pianist/songwriter says the album is actually the ful-

Gibbs’ label, New Canaan, is hedging its bets: “Turn
Around” is being serviced to religious and country sta-
tions. The tune garnering the most attention from pro-
gram directors is the title track, a duet with country su-

“Lee and I had talked about singing a duet together
since 1981, and we never seemed to get it worked out for
some reason,” Gibbs says. “I'd always wanted to do a
duet with him, and when it came time to do the album,
he and [ talked about it and liked that particular song.
A&M Records [which distributes Word in mainstream
marketplaces] liked the idea of a duet with Lee, because
they’re the ones servicing ‘Turn Around’ to country ra-

“Another track from the album, ‘I Can See Heaven,’
has just recently been sent to religious radio stations. I
hear it is getting a lot of adds. Most of the [program di-
rectors] seem to really like it, and only a very few say
they wouldn’t play it—and only then for format reasons,

As for the future, Gibbs says she’ll continue to mix
strictly Christian performances with existing country

“In the country shows, I incorporate songs from
‘Turn Around,” and the response so far is real good,” she
says. “Of course, I've never really worked nightclubs;

I've always done shows you could bring a family to, any-
way. If I continue to do country shows, I know I won't
sing cheating or drinking songs or anything that’s not
appropriate. But as to what I'll eventually do, I just
don’t know. It depends on which way the Lord leads
me.”

If she decides to combine the two, Gibbs has a number
of successful country role models: Vern Gosdin, Bar-
bara Mandrell, Johnny Cash, Glen Campbell, the
Statlers, and Ricky Skaggs.

One song Gibbs says she will continue to perform at
virtually every show is “Somebody’s Knockin’.”

“So many preachers come up to me and tell me
they’ve preached on it,” she says. ‘“They use the song as
an illustration about temptation—and the many forms
temptation can take. I was surprised and thrilled at that
response to it.”

Never a prolific writer, Gibbs co-wrote only one song
on “Turn Around”—*“You Can Say It To Him.”

“T'll only write when I feel strongly about what I'm
saying,” she says. “I'd rather write one song per month
that has a really good chance of being recorded than
write 10 that may not. I did write a couple of songs with
an inspirational slant—mainly for me—that we ended

Country’s Terri Gibbs goes
gospel with ‘Turn Around’

up not using on the album, and that’s OK, too. I wanted
only what was the best on it.

““‘What About Him’ was the first song we picked for
the album,” she says. “It wasn’t until later that I knew
that one of the co-writers was Jerry Gillespie, who co-
wrote ‘Somebody’s Knockin’.’

“My other favorite is ‘Driving Nails.” When I heard it,
I said, ‘Whoa!” I heard the writer [Bruce Carroll] sing it
at a benefit, and it really touched me. [ went up after the
show and told him so. It seems that Bruce is a writer,
and he was in the process of trying to get a label deal at
the time. I asked him if he had any objection to my re-
cording his song, and he said, ‘No. Anything to spread
the Gospel.” The punch line is that Bruce is now signed
to New Canaan, as well. We've started writing together,
and he has a new album out!”

J

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Peter Keepnews

THE SIXTH JazzTimes Convention, held Oct. 14-17
at New York’s Roosevelt Hotel, was the most suc-
cessful to date in terms of attendance—approxi-
mately 425 representatives of all facets of the jazz
world attended the gathering, sponsored by Jazz-
Times magazine and its publisher, Ira Sabin. It was
also, in our opinion, the most successful in terms of
cohesiveness and organization, and it may have
been the most legitimately positive in tone since the
original JazzTimes meeting, held in Washington,

The theme of this year’s convention was jazz and
the media, and for once virtually everything on the
convention agenda, including Billy Taylor’s keynote
speech as well as most of the panels, was pertinent
to the theme. It’s admittedly a broad subject, but
nonetheless it helped provide the convention sched-
ule with a degree of unity that has been conspicu-
ously absent in the past. In addition, this was the
first JazzTimes gathering at which there was never
more than one panel discussion in progress at any
time—and while the primary motivation for that sit-
uation may well have been economic, it was a wel-
come change for the dedicated attendee who wanted
to catch as much as possible of what was being said

If there was a convention consensus on the sub-
ject at hand, it was that jazz really is making inroads
in the media, but there’s still a long way to go—and
that the jazz world has made considerable progress

E Compiled from a national sample of retail store
o2 8 g and one-stop sales reports.
b <z
2 |y O
o |£ || ARTIST TITLE
— < 2 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 &%
1 11 REV. MILTON BRUNSON/THOMPSOM COMMUNITY SINGERS
REJOICE WR 8369/A&M 5 weeks at No. One IF | BE LIFTED
2 | gl 5| THE WINANS  QWEST 25510/WARNER BROS naan label.
DECISIONS
3 42 FLORIDA MASS CHOIR  maLaCO 6001
LIVE IN MIAMI FLORIDA
4 | 3|29| AL GREEN nsmspsiso for the megahit “Somebody’s Knockin'.
SOUL SURVIVOR
5 | | 5| NICHOLAS  commano can 1006 fillment of a longtime dream.
A LOVE LIKE THIS
6 |14]5 VICKIE WINANS  LiGHT 7-115-72001-0
BE ENCOURAGED
7 5 | 25 REV. CLAY EVANS & THE FELLOWSHIP CHOIR  savoy sav 14780
FROM THE SHIP perstar Lee Greenwood.
8 7 |17 BE BE & CE CE WINANS  sparROwW 12573/CAPITOL
BE BE & CE CE WINANS
9 |l THE RICHARD SMALLWOOD SINGERS  REJOICE wR 8355/A&M
TEXTURES
10 | 11|85 THE WILLIAMS BROTHERS  maLACO 4409
HAND AND HAND
11 |9 l3 EDWIN HAWKINS/MUSIC & ARTS SEMINAR MASS CHOIR
BIRTHRIGHT 70300/CAPITOL GIVE US PEACE
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LOOK UP AND LIVE |
15 | 15 | 65 | MINISTER THOMAS A. WHITFIELD & COMPANY really.”
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16 |17 | 25 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
ATLANTA INT'L AIR 10116 SEE WHAT THE LORD HAS DONE dates already scheduled.
17 |18 29 DONALD VAILS & THE SALVATION COOPERATION
SOUND OF GOSPEL S0G-2D155 UNTIL THE RAPTURE
18 | 20117 REV. £.C. BARNES & REV. JANICE BROWN  ATLANTA INT'L AIR 10120
| HEAR JESUS CALLING
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20 | 22 [117 NICHOLAS  COMMAND CRN 1003
DEDICATED — J
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HEAR OUR PRAYERS O LORD - - 4
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- WATCH THEM DOGS
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31 NEWP. JESUS WILL DC, in 1979.
32 135129 SHIRLEY CAESAR  REJOICE WR 8365/A8M
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GO TELL SOMEBODY
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3 130} } LIVE IN CONCERT
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36 (3115 JERRY PARRIES & THE CHRISTIAN FAMILY CHOIR
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37 |RE-ENTRY CANDI STATON  BERACAH BRI-2001 S8 A SERE
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39 |34 | g | BARRETT SISTERS 1 am 7007/woRD I'VE GOT A FEELING without collapsing from exhaustion.
40 37| 9 SENSATIONAL NIGHTINGALES  maLaco 4411
FREEDOM AFTER A WHILE

over the last few years in organizing itself and de-
veloping strategies for raising the music’s profile.
A few observations and suggestions: [t’s good to
see the jazz industry becoming more organized and
less fragmentary, but a little healthy controversy
never hurt anybody, and there was none to speak of
at this year’s convention. Even the session on fusion
and new age music was positively benign, despite
moderator Roger Lifeset’s repeated references to
the controversial nature of the subject. This was due
partly to the absence of any dissenting voices on the
panel (everyone seemed to agree with Lifeset, an in-
dependent promotion man, that these are good times
for fusion and new age, even if times may be a little
tough for “pure’” jazz) and partly to the apparent re-
luctance of most audience members to make waves
(no pun intended) by asking tough questions. Fusion
and new age should definitely be on the agenda next
year, but how about a panel representing diverse

It was the best of Times,
conventionally speaking

viewpoints on this touchy subject?

Also, we have no quarrel with Billy Taylor’s elo-
quence, his stature in the jazz community, or all the
good work he’s done for the music, but why has he
been the convention keynoter for three years in a
row? No offense, Dr. Taylor (or Ira Sabin), but there
are other voices out there. Next year, how about a
keynote speech from U.S. Rep. John Conyers, D-
Mich., who has done so much for the music in Con-
gress? (Conyers was invited to appear on a panel
this year, but had to cancel.)

We'll have more about the JazzTimes Convention
in next week’s column.
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AUDIO/VIDEO

WARSAW Panasonic, Toshiba,
NEC, Hitachi, Fuji, and BASF
were among the major electron-
ics names exhibiting at the first
Audio-Video Exhibition here
Sept. 30-Oct. 2.

The event, organized by the ad-
vertising agency Agpol and
staged in the Victoria Interconti-
nental Hotel, attracted manufac-
turers from the U.S., Japan, the
U.K., and Europe. A wide range
of products was shown, including
sound systems, disco sound and
lighting equipment, musical in-
struments, television receivers,

Major Electronics Firms Represented

Poland Hosts Trade Show

satellite TV hardware, and radi-
0s.
Aimed at professional musi-
cians and operators of discos,
clubs, schools, and cultural/pro-
motional institutions, the exhibi-
tion was the first of what is in-
tended to be a series of annual
events.

Except for Polish companies,
most exhibitors offered equip-
ment in exchange for convertible
currencies. Organizers said the
event aroused strong interest
and resulted in the signing of
several commercial contracts.

French Boost Profile At AES Show

Government Lends Exhibitors A Hand

BY STEVEN DUPLER

NEW YORK France is not a coun-
try that springs to mind when one is
thinking of the world’s important pro
audio manufacturing centers.

But the French audio equipment in-
dustry has been growing significant-
ly in recent years, and this year’s Au-
dio Engineering Society meeting
boasted the strongest French pres-
ence ever.

For the 83rd AES meet Oct. 16-19
here, three arms of the French gov-
ernment—the Foreign Trade Center,
the Culture and Communication Min-
istry, and the Ministry of Industry—

joined forces to help French exhibi-
tors make a splash.

The French battle plan commenced
the first evening of the show with a
concert and cocktail party at The Sol-
omon R. Guggenheim Museum. Fea-
tured in concert were French pop
singer Elli Medeiros and the Quatuor
de Saxophones, an avant-garde jazz
ensemble. Attendees were invited to
look over the French manufacturers’
audio gear, which ranged from re-
cording consoles to digital-effects de-
vices.

French manufacturers exhibiting
at the AES show included Ald Lab,
showing a 32-input, 48-output mixing

AUDIO TRAGK

NEW YORK

AT QUAD RECORDING, Dave
“0” Ogrin remixed Starship’s
third single, ‘“‘Beat Patrol.” This
12-inch is from the band’s current
RCA album. All postproduction,
overdubs, and remix engineering
were handled by Ogrin. Henry
Falco assisted. Ogrin also com-
pleted work on the 12-inch Kool &
the Gang remix of “Peacemaker”
for Delite/PolyGram Records.
Again, Falco assisted. And LA
Girls began mixing their debut 12-
inch for PKO Records. The tune,
“No More, No More,” was pro-
duced by Todd Terry. The Miracle
Workers, 0.C. Rodriguez, and
Charlie Chase mixed, and Brian
Max engineered.

Carl Anderson put vocal tracks
down on “Stop Along The Way”
for his PolyGram album; Doug
Lenier produced. Irwin Fisch
worked on tracking, and Mark

Partis engineered. Andy Wallace
mixed “Wait” for Atlantic’s White
Lion. Tom Vercillo assisted.

D&D Recording saw a visit from
Rudy “Butchy B” Clark, who came
by to work on rap tracks. Mac
Quayle played and programmed on
all tracks. Mark Plati engineered,
and John Leposa assisted. Tommy
Musto of Northcott Productions
was in with Spirit Matter to mix
the single “Crimes Of Passion.”
Mike Rogers engineered, and Kie-
ran Walsh assisted. Also, Boris
Gardiner remixed his latest single,
“Friends And Lovers.” Plati engi-
neered, and Walsh assisted.

Effanel Music has been on the
road with its new 45-foot truck (re-
mote) and its “go-anywhere” por-
table recording system. Projects
included Peter Gabriel’s East
Coast concert dates for a live sin-
gle and video; David Bowie's coast-
to-coast satellite radio broadcast
from New York; the Doobie Bros.,

James Taylor, and Santana live
from the Soviet Union for Show-
time; and concert dates with Rob-
ert Cray, Cutting Crew, the Fabu-
lous Thunderbirds, Chick Corea,
Stevie Ray Vaughan, and Duran
Duran. Randy Ezratty engineered
on all except the Gabriel project.
Mark Shane and John Harris as-
sisted Ezratty. Kevin Killen engi-
neered Gabriel’s project.

LOS ANGELES

THE MINDS OF Los Lobos and
producer Steve Berlin met at The
Enterprise to work on the remix of
“La Bamba.” Also, producer Ri-
chie Zito was in Studio B to mix a
new project for PolyGram’s New
Frontier. And, Boy George mixed
material for the upcoming feature
film “Hiding Out.” Paul Fox pro-
duced the Virgin project.

Sacred Reich was at Preferred
Sound to work on tracks for Metal

SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

BOSE ON ICE: Framingham,
Mass.-based Bose Corp. has been
named the official supplier of pro
sound gear by the XV Olympic Win-
ter Games Organizing Committee in
Canada. In this capacity, Bose will
provide sound systems for all 12
venues at the Calgary, Alberta,
games, which open Feb. 13. Accord-
ing to a Bose representative, these
games will be the first at which
high-quality sound will be available
all over the Olympic site—including
the more than 2-mile-long alpine ski
run. The Bose spokesman says the
firm expects to use more than 450
loudspeakers and 75,000 watts of
amplifier power for the 16-day
event.

INDUSTRY STANDARD: BASF
Corp. calls its new alignment refer-

ence cassette “the most precise and
expensive cassette in the world.”
Developed by BASF engineer Klaus
Goetz, the new reference tool was
unveiled to the North American
market at the recent Audio Engi-
neering Society meet in New York.
According to BASF’s Terry O’Kel-
ly, the device is intended to meet the
demands of cassette duplicators and
record label quality-control depart-
ments for an exact measurement
standard for azimuth and head
alignment as well as for quality of
finished cassettes. Contact BASF at
617-271-4000.

SWITCHING FORMATS: All five
television stations owned by Wes-
tinghouse Broadcasting (Group
W) are converting their news and
programming facilities from */;-
inch video to Sony Betacam SP
equipment. The five stations are lo-
cated in Boston, Pittsburgh, Phila-
delphia, Baltimore, and San Francis-
co. According to Joe Gianquinto,
vice president of broadcast opera-
tions and technical services for

Group W, the decision to go with
Betacam was made because of the
“multiple vendors for this format,
the option of using either oxide or
metal particle tape, and the for-
mat’s multigeneration capability.”

SHORT BITS: Camden, N.J.’s
PowerHouse Studios names Grant
Birchard chief engineer of its au-
dio/visual operations. The studio in-
cludes a 24-track audio studio and a
video editing suite equipped with
3/4-inch Sony video machines and
editing systems. PowerHouse’s cli-
ents have included Jermaine Jack-
son and Michael Sembello.

Quad Recording Studios is reno-
vating its penthouse mixing suite,
adding a 56-channel SSL 6000 con-
sole and Studer tape machines.
Quad’s other two suites are
equipped with 48-track and SSL.

Seattle-based London Bridge
Studios has added a new Studer A-
800 Mk III 24-track recorder. The
deck will complement the facility’s
Neve 8048 recording console.

Edited by STEVEN DUPLER

Blade. Bill Metoyer produced and
engineered, assisted by Scott
Campbell.

Manhattan Transfer was at Skip
Saylor finishing its Atlantic
Records album. Producer Tim
Hauser and engineer Brian Ma-
louf worked together on the pro-
ject. Keith Cohen was also behind
the board on the dance mixes for
“Zoo Blues” and “Soulfood To Go”
from the album. Cliff Jones assist-
ed both Malouf and Cohen. Also,
Taavi Mote engineered a project
with producer Vincent Brantley.
Clif Jones assisted on the Stacy
Lattisaw tracks for Motown, with
help from Patrick MacDougall.
Also, the Perri Sisters were in with
producer Victor Flores and engi-
neer Eddie Delena to work out
overdubs and mix dance tracks for
MCA. Jones assisted.

Manhattan Transfer also mixed
its new album at The Grey Room.
Also there, CBS’ the Goldens
mixed tracks with producer James
Stroud and engineer Ed Thacker.
Also, Eddie Rabbitt worked on
overdubs with Richard Landis.
Jim Dineen covered the board.
Lita Ford worked on tracks with
Mike Chapman for a Chrysalis
project. George Tutko engineered,
and Jimmy Hoyson assisted.

NASHVILLE

STARLINERS WERE at the
Soundshop doing radio spots with
Ricky Van Shelton and the Girls
Next Door. Tim Riley produced,
with John Dickson engineering.
Also, Ronnie McDowell worked on
a radio spot; Mike Bradley engi-
neered. And, Louise Mandrell re-
corded a White Rain commercial
with producer R.C. Bannon. Pat
McMakin engineered. George
Jones tracked an album project
with producer Billy Sherrill.
McMakin engineered.

The Jay Patten Band worked on
tracks with producer Gregg Hum-
phrey at The Bennett House; Eric
Paul ran the board.

Also, PolyGram’s Lynn Ander-
son recorded a tune produced by
Michael Spriggs. Gene Eichel-
berger was at the controls. Produc-
er Loris Holland mixed Millie
Jackson’s latest work; Bill Deaton
engineered; Mike Clute assisted.

desk; stage and public address moni-
toring manufacturer Atelier; Digitec,
maker of broadcast mixing consoles,
tape machines, amplifiers, test gear,
many other audio products; power
amp makers L’Electro Acoustique
Appliquee and Lazare Electronic;
Publison, maker of the Infernal Ma-
chine 90; VCL Audio, manufacturer
of computerized lighting and sound
control systems; and mixing desk
maker Saje.

The French government, which
sponsored the cocktail party and con-
cert, said the success of the country’s
audio manufacturers at last year’s
AES confab in Los Angeles encour-
aged France to “make even more of a
presence” at this year’s meeting.

NEW PRODUCTS|
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Studer Revox America of Nashville
introduced a number of new products
at the AES meeting, including the
A807 VUK, a three-speed,
microprocessor-controlled audio
recorder. The price for the A807-2/2
VUK shown here is $6,950. The
deck’s large, head-block assembly
leaves room for an optional fourth
head in the 2/4 version. For more
information, call Studer at 615-254-
5651.

A SINGER'S DREAM!

Mow You can sing with the sod's best hand
The Thempson Vocal Elmdnalor can remove
meat or virtuslly ol of a lead vocal frosn a standacd
sieren record and beave e Bachground!

Write or call for a free brothure and demo record,

LT Sound, Depl, B,  P.O. Box 34,
Siona Mountain, GA 30086 (404)393-1258
Far 24 howr Phone Demo call
404) 4836879
For a Fres Brochwe and Dema Record
call: (404)-493-1288
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» The DMM CD Blank is economical
and was especially developed for CD
manufacturing simplicity.

® The recording system uses a new proce-
dure to emboss the EFM-Code (Eight-to-
Fourteen Modulation) in REAL-TIME onto
the master blank. This Embossing Recording
System is both easier to operate
and cheaper than present
methods.

TELDEC-

Direct Metai
for Compaci
the new ma:

DMM CD shapes the future of the recording
industry. This revolutionary CD mastering
process makes complicated and inefficient
manufacturing steps obsolete.
It eliminates the expensive clean
room environment.

v

- The DNMIM electroplating .
technique produces a ?-"Fi T
very sturdy sandwich of
non-ferrous and precious -
metals. The “released”

metal part may be used
~ directly as a stamper or as a
father to produce many _
more stampers.
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—— DMM CD TECHNOLOGY

Vastering
disc —

oring generation.
o

® The mastering lathe is
very lightweight
small in size,
and does not need
a clean room.
it will fit into any studio.

Size:
.  30inch x 12inch
. _;%:-5#?? X 17 inch
) Weight: 60 kg |

.
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IDEO RETAILING

:DON BLUTH:

He’s irresistible. He’s,every child’s friend and he’s just what
sur customers,want for the holidays. He’s Fievel, star of
4An American Tail. The delightful story of one very determined
+oung mouse who journeys to our shores in search of the
American Dream.
In fact this critically-acclaimed wonder presented by
Steven Splelberg and directed by Don Bluth is already on
everyone’s best-seller list.

@1986 Umiversal City Studios, Inc. and U-Drive Productions. In¢. ©1987 MCA Home Video, Inc. All Rights Reserved

So make this holiday season your test ever. Stock up on

An Amzrican Tail by contacting 7our MCA distributor today.

HiFi Stereo Surround (G,

digitaliy recorded

@@ Clozed Caprioned for the Hearirg Imyaired.

Videocassette #80536

Vid¢ocassette #80749 Spansh Versioa o e

Lasér Videodisc #40536 ' HOME VIDEO

70 Uuniversal City Plaza
Universal City, CA 91608

MAVW americanradiohisto 0om

Beta Movies:
There’s A
Place For Us

WASHINGTON The Video Place,
the 11-store Washington metro area
chain here, will hold what owner
Frank Barnako says is the “world’s
largest Beta-only video movie sale”
Oct. 31-Nov. 1.

How large? ‘“More than 20,000
tapes,” Barnako says. “They are all
factory-fresh: new feature films, mu-
sic videos, and children’s video
films.” Most of the items, Barnako
adds, are catalog items and will vary
in price from $6.99 to $16.99. The sale
will be large enough that the tapes
will be on display for sale at the Ty-
son’s Corner Westpark Hotel near
the Capitol Beltway. More than 1,000
individual titles will be available.

Barnako says the giant sale is a re-
sult of two factors. First, because the
Video Place was on the ground floor
here at the beginning of the video ex-
plosion, many of its veteran custom-
ers still own Beta-format machines—
25%, in fact. Although Beta populari-
ty is declining nationwide, the D.C.
area still has a large number of Beta
owners, and Barnako says the sale
“shows our continued support.”

The other reason, Barnako says, is
that “an opportunity came for me to
make a deal for thousands and thou-
sands of new Beta videos, and I
leaped at the chance.” He mentions
RCA and Paramount as examples of
studios that he says find themselves
“up to the wazoo with Beta.” Other
studios that will be represented in the
sale include CBS/Fox and Disney.

“Most of them are major titles,” he
adds, “not remainders from studios
you've never heard of. The average
price, he says, will be $11.99.

BILL HOLLAND

Dispute Erupts
Over Trade Bill

OTTAWA Controversial film and
video legislation here may not see the
light of day. That’s what critics of a
free-trade bill are extrapolating from
a cryptic, one-line reference made in a
briefing document for U.S. Treasury
Secretary James Baker and trade
representative Clayton Yeutter.

The document says that Jack Va-
lenti, chief of the Motion Picture
Assn. of America, got “what he
wants” from Canada in negotiations
on the proposed bill, which many in-
terpret as a continuation of unfet-
tered American access to Canada for
distribution. The bill is intended to
put greater control of film and video
distribution in Canadian hands.

The Canadian government contin-
ues 1o insist there has been no back-
ing away from the spirit of the legis-
lation, but has not announced when it
will introduce the bill. Communica-
tions Minister Flora MacDonald said
in February that the government
would introduce a licensing system
under which all films and videos
would be contracted out to Canadian-
owned distributing companies unless
foreign firms held worldwide rights
to them or made substantial contribu-
tions to their production.

KIRK LaPOINTE

RIl I RNARD NCTNORER 21 1QR7
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Melmck’s Hits $5 Mil Mark, Thanks To Rentals

BY MOIRA McCORMICK

CHICAGO Melnick’s Electronics
in suburban Northbrook was a
modest TV retail and repair opera-
tion when, in 1979, owner Jack
Melnick decided to stock movies
for rent. Now called Melnick’s Au-
dio and Video, the hardware and
software retailer pulled in $5 mil-
lion this year, largely as a result of
video rentals and the ensuing in-
crease in store traffic.

According to vice president
Steve Melnick, Jack’s son, “We
were one of the first stores [in the
Chicay «rea] to get into video,
and we aidn’t really know what we
were doing. Movie rentals proved
to be the turning point, though;
the higher customer flow made us
grow by leaps and bounds.

“When you have a flow of peo-
ple, you can put anything out there
with a price tag—that’s when the
hardware started to move.”

A subsequent relocation to a
larger, more visible space in the
Dunbrook shopping center was an-
other major factor in Melnick’s
business growth. The store now
occupies 3,500 square feet.

Melnick’s began renting videos
almost inadvertently, according to
Steve Melnick. ‘“When Warner
Bros. came out with ‘Blazing Sad-
dles,” we had it for sale,” he re-
lates, ‘““and customers would say,
‘Can I just borrow it to watch?” We
charged them for a day of ‘borrow-
ing.’

“Then our RCA salesman told us
about a guy in Wisconsin who was
renting movies on a regular basis,
so we decided to do the same. We
invested a couple thousand dollars
in 50 titles. At that time, we were
renting them for $7.50 a night.”

Rentals took off a year later
when Melnick’s moved to a larger
space, and the VCR market in
high-income Northbrook began to
boom as well. “We were almost
selling machines at cost after a
while to keep up with dropping
prices, keep the customer flow up,
and keep them renting,”’ says
Steve Melnick. Then, when the
market settled down somewhat
two years later, Melnick’s expand-
ed its hardware line, adding Sony
TVs and Beta machines, and Pana-
sonic and Quasar equipment.

Melnick’s had become a respect-
ed retailer, but still not a spectacu-
larly profitable one. When Steve
Melnick took over as vice president
in 1983, annual sales were an ex-
tremely modest $25,000. Intent on
building up the business, he
scrapped the retailer’s low-end
hardware, bringing in high-tag
video lines, and began marketing
to Northbrook's professional, well-
heeled residents. “I put in 70-80
hours a week, putting together ad-
vertising, building displays,” he
says. “We’d been doing small ads
in local papers, and now we were
taking out half pages in the major
Chicago dailies.”

First Steve Melnick brought in
NEC VCRs and TVs, which in 1984
“were very, very exclusive. Our
volume went up, and our profit-
ability. Customers were willing to
pay for better quality and more
unique produets.” Other high-end

Japanese lines were to follow: Pro-
ton, JVC, Toshiba, and Panasonic
among them.

Two and a half years ago, Mel-
nick’s moved to the Dunbrook
shopping center and added a sound
room to its facility. “The big VCR
boom was starting to end,” Steve
Melnick says. “7v Northbrook it
was a replacemec... markef
ple were already on thew [ iior
fil*h machines.

“We knew diversification was
the way to go. We knew the audio
business was a mature business,
and that it went through its low-
balling period seven, eight years
ago, and that it was clear that you
had to have certain profit margins
to stay alive.”

The marriage of audio and video,
represented by VCR hi-fi and Sur-
round Sound systems, also pushed
Melnick’s toward stocking audio
products. Again, Steve Melnick
chose high-end manufacturers
such as Harman Kardon, Proton,
Onkyo, JVC, and Aiwa, and now

ey

‘Customers will
pay for quality’

carries compact disk players, tape
decks, receivers, amplifiers, tun-
ers, and personal stereos. “We
also have exclusive lines of speak-
rs,” he says, “including Ohn, En-
ergy, Advent, Celestion, and
Jamo.”

The initial push for Melnick’s
growth, he stresses, came from
video rentals, and rentals continue
to drive hardware sales. “The vid-
eo rental business accounts for
25%-30% of total volume,” he says.
The store features nearly 6,000 ti-
tles, almost all rentals. “We have
some sale titles, like children’s
product and blockbuster hits,” he
adds.

The rental section, which in-
cludes both VHS and Beta, takes
up nearly a third of the store. “We
have been slowly reducing our
Beta stock,”” Steve Melnick notes.
“Now, we'll only buy the big titles
in Beta—we’ve been the last
stronghold.”” The store often
stocks 15-25 deep on new titles, but
he says even those numbers are
beginning to be insufficient for the
demand.

The store is fully computerized,
funneling five terminals off its
TeleVideo main frame, and check-
outs are swift. When a customer
first rents a video, he or she pre-
sents a driver’s license, the infor-
mation from which is put into the
computer. No deposit is required.

When the customer rents anoth-
er video, his or her file is accessed
via the phone number and the fee
is paid by the customer, who then
receives a transaction slip, all in
under 15 seconds. Approximately
14,000 families are registered for
rental at Melnick’s.

Rental rates are $3 for one day
and $5 for four days. ‘“We also
have 99-cent selected titles we reg-
ularly promote,” says Steve Mel-
nick.

To keep abreast of the competi-
tion, the retailer offers a number
of extra features, including free

popcorn to renters and movie-size
candy selling at half what theaters
charge.

An unusual feature of Melnick’s
rental section is Simon the Friend-
ly Computer, a terminal out on the
floor that enables customers to de-
termine if the title they want is in
stock. Referring either to the
shelves themselves or the printed
guide available in the store, the
customer enters a four-digit code
into Simon. The terminal’s screen
then indicates whether the title is
currently available, as well as who
stars in it and what it is about.

“Simon’s taken tremendous
pressure off the front counter,”
says Steve Melnick. The computer
service was the brainchild of Jack
Melnick, who helped design and
write the store’s software.

Steve Melnick notes that laser-
disk is “making a comeback’ as
the public becomes aware of the la-
ser format’s high-quality picture
and sound. “We have 700 titles,
which we rent at the same rate as
videocassettes,” he says. “From
our point of view, they're great to
stock because the quality never de-
teriorates.” The store hasn’t done
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so well renting 8mm movie titles, a
prerecorded configuration Steve
Melnick figures won’t really ever
take off—‘‘but we do huge cam-
corder sales, in 8mm especially.”

Melnick’s, whose staff four
years ago consisted solely of Jack
and Steve, now employs 30 people.
However, says Steve Melnick, “In
my mind, this is still small. We're
looking to expand further, carry
more copies of films. We’ve still
got a long way to go.”

Billboard.
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TOP KID VIDEO ™™

:E( Compiled from a national sample of retail store saies reports.
I
§ g g 3 % :
% (Z (’,‘) TITLE (I\;Ig?wyu'fiag:ttu?ev:ng’a'talog Number ﬁ% 5;’
[ ] B 0 > =]
* % NO.1 & &
1] 1] 6| ANAMERICAN TAIL R T 1986 | 29.95
2|2 2 LADY AND THE TRAMP Walt Disney Home Video 582 1955 | 29.95
3 2 | 53 [ SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
4 | 3 | 21 | HERE'S MICKEY! Walt Disney Home Video 526 1987 | 14.95
5 6 | 21 DISNEY’S SING-ALONGS: HEIGH-HO! Walt Disney Home Video 531 1987 [ 14.95
6 | 4 | 21 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 14.95
7 ] 5 |109]| PINOCCHIO® Walt Disney Home Video 239 1940 | 29.95
8 | 9 | 72 | ALICEINWONDERLAND 4 ¢ Walt Disney Home Video 36 1951 | 29.95
9 [ 13109 DUMBOA @ Wwalt Disney Home Video 24 1941 | 29.95
10 | 17 | 81 | THE SWORD IN THE STONE ¢ Wwalt Disney Home Video 229 1963 | 29.95
11 | 16 | 71 | WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 14.95
12| 8 | 21 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 1495
13 | 12 | 72 | WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
14 | 18 | 104 | ROBIN HOOD & Walt Disney Home Video 228 1973 | 29.95
15 ] 14 | 5l DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
6| 7 |21 HERE'S PLUTO! Walt Disney Home Video 528 1987 [ 14.95
17 | 11 | 72 | WINNIE THE POOH AND THE BLUSTERY DAY & Walt Disney Home Video 63 1968 | 14.95
18 | 10 | 20 | HERE'S GOOFY! Walt Disney Home Video 529 1987 [ 14.95
19 | 15 | 32 | THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 14.95
20 | 19 | 21 | THE RELUCTANT DRAGON Watt Disney Home Video 533 1941 | 14.95
21| 2 | 21 SILLY SYMPHONIES! Walt Disney Home Video 530 1987 | 14.95
22 | ReentRy | GARE BEARS il ANEW RCA/Columbia Pictures Home Video 6-20682 1986 | 79.95
23 | 21 | 52 MICKEY KNOWS BEST ¢ Walt Disney Home Video 442 1986 [ 14.95
24 | 23 | 76 | PETE'SDRAGON A © Wait Disney Home Video 10 1977 | 29.95
25| 25 | 47 | CHARLOTTE'S WEB P e P 099 1973 | 19.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1. 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Tom MclLay, an optical technician from Portland, Ore., receives a check for
$10,000—part of his grand prize in National Video's Win Hollywood
sweepstakes. From left are Marty Vedin, store owner; McLay; Eric Kolsch,
regional sales manager, RCA/Columbia Home Video; and Ron Berger, National

Video president.

National Video Awards
$1 Million In Sweepstakes,
Including Movie Appearance

NEW YORK Tom McLay, a cus-
tomer at one of National Video's
stores in Portland, Ore., won the
grand prize in the chain’s Win Hol-
lywood sweepstakes.

The prize package for McLay, an
optical technician, was $10,000 in
cash plus an appearance in a Holly-

Game cards
were distributed
at more than
600 outlets
throughout the
U.S. and Canada

wood film.

In National Video’s contest,
which the video franchiser staged
this summer at its more than 600
stores in the U.S. and Canada, con-
sumers collected game cards bear-
ing the titles of six different RCA/

Columbia Home Video releases
(Billboard, July 4).

More than 4 million game cards
were printed, but only one bore the
title ““Close Encounters Of The
Third Kind.”” McLay found the
ticket at National’s Southeast
122nd Avenue store in Portland,
the home base for National Video.
The store is owned by franchisees
Dick and Mary DeHart.

National Video says more than
$1 million worth of prizes was giv-
en away via instant-winner tickets
during the promotion, including a
replica of a 1954 Corvette, valued
at $25,000, which was won by
Christy Clark, a customer in
Wayne, I1l. Among the other
prizes: three mink jackets, five 26-
inch Toshiba stereo televisions, 15
Toshiba stero music systems, and
16 compact disk players.

Besides RCA/Columbia, other
companies that sponsored Nation-
al’s Win Hollywood sweepstakes
were 3M, Warner Lambert, To-
shiba, and Coca-Cola.
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. TOP VIDEOCASSETTES.RENTALS
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5 NEW VIDEOS!

+ HIGH ENERGY AEROBICS (VID26)  LOW IMPACT AEROBICS (VID29)
+ SUPER STOMACHS (ViD27) - NON-AEROBICS (VID32)
« THE HIPS, THIGHS & BUTTOCKS WORKOUT (VID31)

PPI, 88 St. Francis St Newark, N) 07105 (201) 344-4214  FAX: 201-344-0465

MOVE OVER JANE! WATCH OUT KATHY!
HERE COMES

NISE AUSTIN!

THE ONY FITNESS STAR ON TV—SEEN BY 17 MILLION PEOPLE
PER MONTH—GETTING FIT ON ESPN & NBC'S TODAY SHOW

i W, i
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= Compiled from a national sample of retail store rental reports.
x ﬁ 5
w
w w Z
=z = o] . 8| w
o | 5| v TITLE Copyright Owner, Principal 2| £
E Manufacturer, Catalog Number Performers K]
* 4% NO.1 %«
Paramount Pictures William Shatner
1 8 2 STAR TREK IV THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy B || [
. . Andrew McCarthy
2 1 4 MANNEQUIN Media Home Entertainment M920 Kim Cattral 1987 | PG
Orion Pictures Gene Hackman
3 3 5 HOOSIERS HBO Video 0041 Dennis Hopper 1986 PG
Mickey Rourke
4 | 7 | 3 | ANGEL HEART IVE 60460 e e 1987 | NR
Tri-Star Pictures Kim Basinger
5| 2| ¢ | BLINDDATE RCA/Columbia Home Video 6-20822  Bruce Willis L7 || e
Warner Bros. Inc. Whoopi Goldberg
6| 5| 4 | BURGLAR Warner Home Video 11705 Bob Goldthwait e ||
Amblin Entertainment A
7616 AN AMERICAN TAIL MCA Home Video 80536 Animated 198 | G
Paramount Pictures
8 | 4 | 10 | CROCODILE DUNDEE Paramount Home Video 32029 Paul Hogan 1986 | PG
9 | NEW)D | LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 | G
10 | 10 | 3 | RAISING ARIZONA CBS-Fox Video 5191 HichoiasiCaes 1987 | PG-13
Holly Hunter
DEG Inc. Steve Guttenberg
11 9 10 THE BEDROOM WINDOW Vestron Video 5209 Isabelle Huppert 1987 R
12| 14 | 4 | SOME KIND OF WONDERFUL Raram o HRictures) Ericitoltz 1987 | PG-13
Paramount Home Video 31979 Mary Stuart Masterson
DEG Inc. Judd Nelson
13113 6 FROM THE HIP Lorimar Home Video 47 3 Elizabeth Perkins B || [
i Debra Winger
14 | 11 | 11 | BLACK wiDOW CBS-Fox Video 5033 Theresa Russell 1986 | R
15| 12 3 POLICE ACADEMY 4: CITIZENS ON Warner Bros. Inc. Steve Guttenberg 1987 | po
PATROL Warner Home Video 20025 Bubba Smith
Taft/Barish Entertainment Michael J. Fox
16 | 15 6 LIGHT OF DAY Vestron Video 5200 Joan Jett I || (REAE
Touchstone Films i
17 | 20 3 ERNEST GOES TO CAMP Touchstone Home Video 593 Jim Varney 1987 | PG
Warner Bros. Inc. Robert De Niro
18 | 16 8 THE MISSION Warner Home Video 11639 Jeremy {rons 1986 PG
Cannon Films Inc.
1917 8 OVER THE TOP Warner Home Video 11713 Sylvester Stallone 1987 | PG
Warner Bros. Inc. Whoopi Goldberg
20 | 18 | 14 | THE COLOR PURPLE Warner Home Video 11534 Oprah Winfrey 5 || (ReAE
. Rosebud Releasing Corp. Bruce Campbell
21| 37 2 EVIL DEAD 2: DEAD BY DAWN Vestron Video 5212 Sarah Berry 1987 | NR
N . Mary Steenburgen
221 23| 7 DEAD OF WINTER CBS-Fox Video 5147 Roddy McDowell 1987 | R
New Century Entertainment
23119 | 4 | HEAT Paramount Home Video 12584 ErR GEEkE B[ L
24 | 25 | 10 | HNIGHTMARE ONELM STREET 3: Media Home Entertainment M90O Robert Englund 087 | R
New World Entertainment
25 | 27 2 DEATH BEFORE DISHONOR New World Video AB6260 Fred Dryer 1986 | R
Orion Pictures Steve Martin
26| 21 | 10 THE THREE AMIGOS HBO Video 0007 Chevy Chase 1986 | PG
Cannon Films Inc. " f
27 | NEWD | THE HANOI HILTON AR T Michael Moriarty 1987 | R
Orion Pictures Mia Farrow
28 | 22| & | RADIODAYS HBO Video 0014 Dianne Wiest LEES ||
Paramount Pictures .
29 | 28 | 14 THE GOLDEN CHILD Paramount Home Video 1930 Eddie Murphy 1986 | PG-13
Paramount Pictures .
3024 |10 CRITICAL CONDITION Paramount Home Video 1879 Richard Pryor 198 | R
" Terry O'Quinn
31|26 | 7 THE STEPFATHER Nelson Home Entertainment 7567 Jil Schoslen 1987 | R
New Century/Vista Film Co. .
32131 2 THE WRAITH Lightning Video 9971 Charlie Sheen 1987 1 PG-13
New Line Cinema Scott Valentine
33 | 30| 8 | MYDEMON LOVER RCA/Columbia Home Video 6-22821  Michelle Little 1987 [ PG-13
. . Diane Keaton
34 | 35 | 15 | CRIMES OF THE HEART Lorimar Home Video 421 Srep ey 1986 | PG-13
Universal City Studios Jonathan Silverman
3|29 9 BRIGHTON BEACH MEMOIRS MCA Home Video 80476 Blythe Danner 1986 | PG-13
. . Jane Fonda
36 { 38 | 19 | THE MORNING AFTER Lorimar Home Video 419 Jeff Bridges 198 | R
Orion Pictures Mia Farrow
37139 | 17 HANNAH AND HER SISTERS HBO Video TVR3897 Michael Caine 1986 | PG-13
38 | NEWD | THE ALLNIGHTER Wersal City Studios 4 Susanna Hoffs 1987 | PG13
39 | 40 | 27 | FERRIS BUELLER'S DAY OFF e S Matthew Broderick 1986 | PG-13
Cannon Films Inc. Robert Carradine
40 | 36 | 2 | NUMBER ONE WITH A BULLET MGM/UA Home Video M8O117 Billy Dee Williams B3|

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). 4 RIAA platinum certification for theatrical films. sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Tities certified prior to Oct. 1, 1985, were certified under ditferent criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at feast 25,000 units or $1 million at
suggested retail for nontheatrical tittes. Sf short-form. L¥ long-form. C concert. D documentary.
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IDEO RETAILING

VIDEO T
RELEASES

Symbols for formats are
&=Beta, v=VHS, and a=LV.
Where applicable, the suggested
list price of each title is given,
otherwise, ‘“no list” or “rental”
s indicated.

AMERICA

Richard Belzer, Michael J. Pollard,
Tammy Grimes

& ¥ sony/379.95

THE BEST FAT BURNERS

Exercise

& WPism/$11.95

BIG BIRD IN CHINA

Children

& ¥ Random House/$24.95

BORN OF FIRE

Peter Firth, Suzan Crowley

& ¥ Vidmark/$7¢.95

CELEBRATING BIRD: THE TRIUMPH OF
CHARLIE PARKER

Documentary

& ¥ sony/529.9¢

HOUSE OF THE RISING SUN

Frank Annese, Jamie Barrett

&V Prsm/579.95

| AM NOT A FREAK

Documentary

& W Fox Hills/$19.95

A LAST CRY FOR HELP

Linda Purl, Shirley Jones, Tony LoBianco
& ¥ Unicorn/$49.95

THE LEGEND OF BIG DADDY DON
GARLITS

Documentary

& ¥ C1/329.95

LOUISIANA

Margot Kidder, lan Charleson

& W Prism/$79.95

NIGHTMARE IN BADHAM COUNTY
Deborah Raffin, Lynne Moody, Chuck
Connors

& W vidmark/$69.95

PLANNING YOUR WEDDING: THE
EXPERT'S GUIDE

Instructional

& ¥ Fox Hills/$29.95

THE RESTORATION GAME
Instructional

& ¥ Unicorn/$14.95

THE STICK-UP

David Soul, Pamela McMyler

& ¥ Cinema Group/$79.98
TURNAROQUND

Eddie Albert, Doug McKeon, Tim Maier
& ¥ Cinema Group/$79.98

To get your company’s new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate 'no list” or “rental”)—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

NIGHTCLUB & BAR

OV

AND WORLD CONFERENCE

)Mlantic City
Convention Center
Trump Plaza Hotel
November 4-6, 1987

For more information:

601-236-5510

BILLBOARD OCTOBER 31, 1987

PREBOOK DATE DECEMBER 1+ ON SALE DATE DECEMBER 15

WHERE ESCAPE FROM
YOUR FEARS...
HAS NO PAROLE!

R S e W W | b

COLOR/ 96 MINUTES
CATALOG #0618
$79.95

ANY QUESTIONS ON
BONUS BUCK BONANZA CLUB

cau 1(800) 521-0107
i

TRANS WORLD ENTERTAINMENT PRESENTS A MARVIN G. LIPSCHULTZ PRODUCTION
Starring ALDO RAY » VERONICA PORCHE ALI - SANDY BROOKE
Also Starring SCOTT RYDER « LISA RAMIREZ + GARY GORMAN < ALISA WILSON * PETER KJENAAS * PETER RODRIGUEZ - BEA MARCUS

Screenplay by DONALD LEWIS Music Editor CHARLES PAVLICH Director of Photography GREG VON BERBLINGER
Executive Producers MORT GORMAN + MORRIS J. RUBIN « SID LUCKMAN
Associate Producer TERRY S. WOODRUFF Produced by MARVIN G. LIPSCHULTZ Directed by PHILIP MARCUS

PLAY THE TERROR ON
ALCATRAZ INSTANT WIN GAME!

i OVER 1000 CHANCES TO WIN!

e L ) * An exciting San Frandisco getaway, a close-up
3 ' ' tour of the infamous Alcatraz, plus $500 cash!

b Gy |

* A fabulous JVC Camcorder outfit

(=]

420 PRUE
) ove Tva O o il i . No purchase necessary. For complete details contact your /=]
= 1 Trans World Entertainment dist-ibutor iales representative.

"" @@&@”W“ 3 : | 1 * Pierre Cardin luggage BW.

ole O TRANS WORLD ENTERTAINMENT (U.S.A.)
NO DurEmase necessay Fur compiete detans contact vou!

" Ve Enterianment distriDutor Saes teDESEae
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NEW YORK In response to the
plot from Paramount Home Vid-
eo’s “Star Trek IV: The Voyage
Home,” New York City-based su-
perstore chain RKO Warner The-
atres Video has initiated a contri-
bution drive on behalf of the Ani-
mal Welfare Institute’s Save The
Whales campaign.

According to Steve Berns, the
20-store web’s president and

The company
will donate
$1 for every
copy of the
Paramount
title soild

chief operating officer, RKO Vid-
eo will donate $1 to the fund for
each copy of the “Star Trek” title
sold. The company says it ex-
pects to raise more than $10,000
in the drive, scheduled to run
through Dec. 31.

To increase unit sales—and
thus raise more dollars for the
whales fund—RKO Video has es-
tablished two consumer incen-

RKO Stores Launch Push For Whales
‘Star Trek’ Inspires Drive

tives, including a discounted
sales tag of $24.95, $5 off the
manufacturer’s suggested list.

The chain has also launched a
“Star Trek” sweepstakes, col-
lecting entries at all 20 of its New
York and New Jersey outlets
through Friday (30). Grand prize
at each location will be a limited-
edition “Star Trek IV” commem-
orative medal. Runner-up prizes
include an inflatable Starship En-
terprise mobile, a Skipper The
Whale stuffed animal, and an in-
flatable Flo whale.

The RKO chain’s donation
campaign is not the entertain-
ment industry’s first response to
be prompted by the “Star Trek”
movie on behalf of the Save The
Whales effort. Paul Winter and
Paul Halley released ‘“Whales
Alive” during the first quarter of
this year on Winter’s Living Mu-
sic label. The pair is donating a
portion of artist royalties to the
whale cause through the World
Wildlife Fund.

The album features whale
voices recorded by Roger Payne,
who provided whale sounds for
the film, and contains poetry
readings by Leonard Nimoy, who
plays the “Star Trek” character
Mr. Spock. GEOFF MAYFIELD

BILLBOARD

SPOTLIGHTS

DECEMBEHR

o ITALY

® FRANCE

® YEAR-END DOUBLE-
WEEK ISSUE:

@ #] AWARDS OF 1987

® COMEDY

® WINTER CES
® PRO/AUDIO/VIDEO

©® PUBLISHING & LICENSING
® MIDEM
©® CANADA
® AUSTRALIA’S 200TH ANNIVERSARY

BILLBOARD COVERS

IT ALL!

Erol’s:

MORGANTOWN, W.Va. Erol
Onaran, owner of Erol’s Inc., be-
lieves the decision made in the
spring by the 132-store chain to hike
second-day rental costs from $1 to
$2 hasn’t upset cnstomers.

Onaran, speaking at the first
Erol's Management Group Informa-
tion Conference 2arlier this month
(Billboard, Oct. 17), said he thinks
that his customers haven’t felt the
pinch. “I think the main reason
there hasn’t been a lot of reaction is
that they’d decided it didn't take
money out of their pockets,”” he
said.

The hike has changed customer
hahits, though. “Before, a customer

o

dmll\

-
)
&

Jake Lamb, vice president of rental
sales for IVE, prepares his company’s
product exhibit.

Heid Diamond, Erol’s director of
advertising planning and development,
prepares for her presentation at the
video chain’s meet.

\\"tm\,n TONAL \mm r\u RI&I\MENF NES,

might keep a tape arcund the house
for an extra day or sc,” he said.
“Now they’re bringing them back in
quicker.”

This quicker turnover has en-
abled Erol’s stares to offer their
customers more copies of catalog
items as well as in-demand hit prod-
uct—an important aspect of a chain

=

;i

Teme LEntertainmg
VIDEOC ASSETTLE!

1 imtesnational Video Entertainmert

Erol's troops visit vendor booths, which displayed video product, accessories, and
movie-related merchandise.

High Time In The Hills

that is expected to rent 35 million
tapes to customers this year.

Said Onaran: “Let’s face it. A
tape sitting in a customer’s house is
no good for anybody.”

Erol’s also announced a holiday
membership sale, which begins Fri-
day (30); one-year memberships will
be cut to $7.77, down from $19.95.
There will also be a $49.95 lifetime
member special, down from $59.95.
The team at Erol’s headquarters is
banking on the “triple-seven” spe-
cial to bring the company 60,000
new memberships and 60,000 mem-
ber renewals by the time the sale
ends Nov. 30.

BILL HOLLAND

Retail consultant Peter Glen, star of
the National Assn. of Recording
Merchandisers and Video Software
Dealers Assn. conventions, gave
praise—and food for thought—to
Erol’s management.

Vendor executives at the Erol’s meet
included Bill Hickman, left, director of
national video sales for MCA
distribution, and Ralph King, senior vice
president for IVE.

Ron Castell, vice president of
advertising for Erol's, addresses the
web's first convention.
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For its new blank videotape campaign,
Fuji has signed veteran comic George
Carlin to exhort consumers to “Put the
good stuff on the good stuff,” reprising
a tag line the company used earlier.

| VIDEO PLUS |

BY EDWARD MORRIS

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

BY GEORGE: Fuji has commis-
sioned comic George Carlin as
spokesman for its Put The Good
Stuff On The Good Stuff videotape
ad campaign. The promotion made its
debut this month and will continue
into 1988. Spots will air on CBS and
NBC prime-time movies. And the
Carlin image will be featured on
point-of-purchase material.

SUPER SCENARIO: RCA (609-853-
2279) is betting that the increased
popularity of Super-VHS hardware
will provide a profitable retail market
for the company’s new, full-size S-
VHS and compact S-VHS-C blank
tapes. Both the ST-120 (full size) and
the ST-C20 (compact) feature colorful
packaging—a rainbow RCA logo on a
gold cellophane wrapper. Additional-
ly, the ST-120 is encased in a white
sleeve, while the ST-C20 is enclosed
in a transparent plastic case. Sug-
gested retail prices on these items
are $19.95 and $15.95, respectively.

BROWSER ROUSER: The new Vid-
eo Browser Paks from Chicago One
Stop (312-822-0822) are real space-
savers for the video retailer and an
aid to customers who want to check
offerings quickly. Constructed of
clear, stiff 8- by 12-inch plastic
sleeves, the packs display both sides
and spines of a regular, flattened
videocassette box. An insert strip at
the top of the sleeve has spaces for
the video’s title, category, rating,
running time, stock number, and list
price.

The firm's 6-inch-deep counter-top
browser bin holds 120 sleeves. It sells
for $79. The 12-inch-deep bin goes for
$89. Prices on the Video Browser
Paks range from 90 cents (single) to
81 cents (batches of 1,000).

DAN T
AYKROYD HANKS

T

e [STEN [ C 2 n
CRAGNET" CHISTOPHERPLUMMER HARRYNORGAN ALBANDRERE
DABNEY COLEHAN “SDAN RO il

RANEWAORN o= HATHEWELEONE T 3
i o7 ERNE RLISTEN 5 DAVD PR
G SRR SO0

ROBER K. WESS

70 Universal City Plaza
HOME VIDEC AUniversal City, CA 91608

AVAILABLE SOON ON VIDEOCASSETTE  fploswaisbies  To
. The original VACK WeRg #
Take these two into custody today. It's V&‘?Ef’gisse“g *80685 gaorttlo; :_icltlure that (SR4GwEr
. tF1Stereo surroun p € .

Dan Aykroyd and Tom Hanks teaming up for the digitally recorded PG 13 e e
first time in the hilarious box office hit that pays @S losed Captioned for $24.95 Sug. Ret. Price

b i : the Hearing Impaired. Videocassette
homage to the famed orlglnal pO|IC€ drama. $89.95 Suggested Retail Price ©1954 Mark Vil Ltd. &

OK now, “Just the Facts”: Dragnet. STREET DATE: JANUARY 14,1988 | Stanley Meyer.

Available on videocassette. Just contact Universal City Studios, Inc.
your MCA distributor today. B o st All Rights Reserved.

BILLBOARD OCTOBER 31, 1987
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FREE BONUS

FULL-PAGE AD in
CONFERENCE GUIDE & DIRECTORY for
BILLBOARD FULL-PAGE ADVERTISERS

When you advertise a Jr. page ad or more in the AVC Spotlight
Section in Billboard’s November 21stissue . . . you receive a
free full-page ad* in the American Video Conference’s
CONFERENCE GUIDE & DIRECTORY. Value: $300 for black/
white page ad . . . to $1,700 for full-color ad in the Directory.

*Directory page-size: 8%” x 11%4” Bleed
* Advertiser must supply complete negative materials.

RESERVEYOURSPACETODAY!

FOR AD DETAILS CONTACT:

NEW YORK: GENE SMITH Associate Publisher (212) 764-7356 - RON WILLMAN Director f Sales; Video/Sound
(212) 764-7350 - NORM BERKOWITZ (212) 764-7330 - KEN KARP (212) 764-7352 - MARGARET LO CICERO
(212) 764-7736 - KAREN O'CALLAGHAN (212) 764-7446 - LOS ANGELES: MICKEY GRENNAN (213) 859-5313

+ CHRISTINE MATUCHEK (213) 859-5344 - COLETTE KREINS (213) 859-5369 » EMILY VAUGHN
(213) 859-5312 - NASHVILLE: JOHN McCARTN EY(615)3§1 . ;:)293- OR CONTACT ANY BILLBOARD SALES OFFICE
WORLDWIDE
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the cure to i; > 00k nmon _cold

There are kids out there who tuitions down at its 43 predomi- the funds, and that’s a loss none of

have the desire, the will and the nantly black colleges, the Fund us can afford.
brains to go to college. What they gives a chance to thousands of these So please send your check to
don’t have is the money. So they deserving students, a chance they the United Negro College Fund,
don’t go. And that is nothing less would not have gotten otherwise. 500 East 62nd Street, New York,
than a crnime. But, the battle’s far from won. New York, 10021. Who knows, it

Which is why the United Negro You see, for each one we reach, may be the check that will clear up
College Fund exists. By keeping there’s one we can’t. Not without your next cold.

Give to the United Negro College Fund.
A mind 1s a terrible thing to waste. Ad
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FOR WEEK ENDING OCTOBER 31, 1887

Billboard.

©Copyright 1987, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic. mechanical.
photocopying, recording, or otherwise, without the prior written
permission of the pubiisher.

LATIN 50.

1 Latun

HOT

I
|

[ A %’_ Compilgd from national Latin ‘:
| ‘QE Eé ;O ;’5 ARTIST radio airpiay reports. TITLE |
[E2 |52 | Q|55 e [
* % NO.1 & %
@ 1 1 12 LOS LOBOS LA BAMBA
WARNER BROS, 7 weeks at No. One

2 3 ) 18 LUIS MIGUEL AHORA TE PUEDES MARCHAR
| WEA LATINA
!

3 ) 3 10 .ClEl;JSLIO IGLESIAS QUE NO SE ROMPA LA NOCHE

4 WILKINS MARGARITA

WEA LATINA

12 MUJARES NO SE MURIO EL AMOR

eMi

14 ?ME'LSON NED ME PASE DE LA CUENTA

5 BEATRIZ ADRIANA LA LUNA SERA LA LUNA
MELODY

4 DANNY RIVERA AMAR O MORIR
DNA

NO TE QUITES LA ROPA

g/-[0lg]-|-[®

6 | 7 | 13 | EMMANUEL |
4
12 | 13| 16 | FRANCODEVITA SOLO IMPORTAS TU |
SONOTONE [
'
110936 FL&%V?SHNS TU CARCEL |
T 1
(A2)| 15 | 18 | 8 | FANDORA MI HOMBRE |
[13 7 | 5 | 11 | CHAYANNE FIESTA EN AMERICA |
' 14| 13| 10| 9 | ALBANCYROMINA POWER SIEMPRE SIEMPRE |
WEA LATINA
15 | 14 | 15 | 21 | DANIELAROMO VENENO PARA DOS
FANDANGO AUTO. MODAS Y ROCK AND ROLL
1616 |2 6 | [

38 BRAULIO NOCHE DE BODA
CBS

q YOLANDITA MONGE CONTIGO
i CBS

8 EDNITA NAZARIO ALMA DE GITANA
FONOVISA

* % % POWER PICK & % &

IN I — (S
S o ||~
~
w
~
-1

|
31 | — | 2 | JOSELUISPERALES AMADA MIA {
a |18 a7 M g-gSEJOSE SIN SABER |
L@ % | 23 | 3 | TOMMYOLIVENCIA NO TIRES LA PRIMERA PIEDRA |
‘(@] 3 | 3 | 3 | PALOMASANBASILIO LUNA DEMEEL |
@)| 2 | 32 | 4 | SANDYREYES MINOVIA, MIMUJER. Mi AMANTE
%5 | 27 | 36 | 14 | SONIARIVAS DE PECHO A PECHO |
% | 20 | 16 | 19 | ESTELANUNEZ CORAZON ERRANTE
EIERL ! 11 | LUCIAMENDEZ YG NO SE QUERERTE MAS
| : * % * HOT SHOT DEBUT % & %
, NEW ) w 1 &gBERTO CARLOS NEGRA
t@ RERE &Z‘%LSOELA HAZME TUYA
|30 | 28 | 20 | 13 | ELGRANCOMEO ESOS 0JITOS NEGROS
i[ TR l 2% | 18 | LOS CAMINANTES TODOME GUSTACETI |
f 2 | % : % | 10 | AMANDAMIGUEL QUEMEDAS |
lr@ NEW) | | YUR VIVIR SIN T} E
3 | 21| 8 | 24 | JULIOIGLESIAS LO MEJOR DE TU VIDA
‘.ﬁ 2 | 2 i 37 | LORENZO ANTONIO DOCE ROSAS v
EIERE ’ o L e UNA ROSA Y UNA ESPINA |
1 | = 1
L&L% 35JI s | ORQUESTA INMENSIDAD TE PARECES TANTO AMI |
1 38 [ 40 |3 | 4 FRANCO MURIENDC AQUI
3 | 24 | 33 | 15 | VALERALYNCH MUNECA ROTA
U a0 ‘ 38 ¥ " i 12 | JULIOIGLESIAS TCDO EL AMOR GUE TE HACE FALTA
@' NEWP I 1 I LOS IRACUNDOS TU LUGAR ES MI LUGAR ‘l
' NEW)D : 1_T %(C)ANORA PONCENA CANCICN !
(@3 NEWp | 1 | JOSEFELICIANG PONTE A CANTAR |
@| NEWD [} | LOS HERMANOS MIER LA COLORETEADA .
s | i3] | 2 | LOSBUKIS ME VCLVI A ACORDAR DE TI
% | 3% |3 1 | ROCIO JURADO ESTA NOCHE GANO YO
o | 50 | — | 2 | LYRTADALESSIO NI GUERRA NI PAZ :
148 a5 3 BRAULIO LA PURA VIDA |
@] Newp ' | | ELGRANCOMBO MIMA
]@ RE-ENTRY LUNNA NO DIGAS NADA !

O Products with the greatest airplay gains this week.

by Tony Sabournin

7]

A&R OFTEN BECOMES MORE a function of ar-
chives searcher than discoverer of new talent,” says
Miguel Estivill, production and product manager for
the BMG-Ariola Latin Division. According to Esti-
vill, the label will release 33 compact disk titles by the
end of the year. Among the best known are Juan Ga-
briel’s “Nueve Reinas Y Un Rey” and “Para Ti,” for
which the singer/author has received a gold record;
“Encuentro En La Cumbre,” a compilation of Rocio
Dircal and Rocio Jurado hits; Emmanuel’s “Toda
La Vida Y Otros Exitos”; and “Pa’ Bailar—Vol. 11, a
compendium of salsa and merengue hits that includes
songs from La Herencia Latina, Angela Carrasco,
Hansel & Rail, José Feliciano, Millie, Jocelyn Y
Los Vecinos, Bonny Cepeda, and Dionis Fernandez.

Another title scheduled to be released is “15 Famo-
sos Trios, Vol. I1,” which includes hits by Los 3
Diamantes, Los 3 Ases, Los Tres Reyes, Yolanda Y
Su Trio Perla Negra, El Trio Caribe, Los Dandy’s, El
Negro Peregrino Y Su Trio, and Los Astros. Also due
out are a greatest-hits volume by the Juan Garcia
Esquivel Orchestra with “‘La Bamba’ and ‘““La
Raspa” as well as “Brasil 88, featuring such Brazil-
ian artists as Gal Costa, Alcione, Joanna, Roupa
Nova, Beth Carvalho, Tim Maia, and Martino Da
Vila.

In addition to announcing the release of the new
Hansel & Raul LP, “Mi Amiga Margarita,” Estivill
states his intention to counterattack the growing
trend of sexually inclined album covers. “It’d be a
drastic contrast,” he says. “Perhaps a woman in a
long dress and a parasol.”

UN FRIDAY (30) WSKQ-AM New York will cele-

B

brate its fourth anniversary. The event wili be held at
the Felt Forum, and the artists confirmed thus far to
perform include Jurado, Hansel & Raul, Suzy Leman,
Yanill, Los Nietos Del Rey, Marisela Berenas, So-
phy, and Orquesta Costa Brava. Awaiting confirma-
tion as of this writing are Miguel Gallardo, Lissette,
Willie Colén, Valeria Lynch, and Wilkins.

NOTAS Y NOTICAS: Celia Cruz’s entry into the
dance music scene through the Colén production of
“Un Bembé Para Yemaya”—with an arrangement by
José Arturo Ortiz—should probably bring her a long-
awaited Grammy. It stands to reason that the person
who has rewritten the laws of Afro-Cuban vocaliza-

BMG-Aricla set to release 33
CDs spotlighting varied acts

tion should also lead other singers into this very prof-
itable market. It’s also a marked change from the
used and abused reprises of once-suceessful formulas
Cruz has been stuck with in past years ... Maria
Conchita Alonso’s promotional video of the song “Y
Es Que Llegaste Tt has made controversial waves in
Venezuela. According to various reports, the broad-
cast of this tape has been forbidden by that country’s
artistic commission, which rated it, what else?, “too
sexy” ... Westwood One’s bimonthly features will in- |
clude Los Lobos and Beatriz Adriana the week of
Nov. 2-8 and Emmanuel and Lunna Nov. 16-22 . . . Lo-
cal 802’s Latin Music Committee has announced the
creation of the Orquesta Clasica Latina. Its 40 musi-
cians will present original compositions that combine
classical music with Afro-Cuban rhythms. Presented
as an alternative for Latin musicians who have found
it difficult to break into classical orchestras, this
project is sponsored by Christian Enterprise In Mu-
sic & Art, a nonprofit organization. Musicians inter-
ested in this venture should call 718-768-7170 or write
to: Conga Y Clave, ¢/o Local 802, AFM, 330 W. 42nd
St., New York, N.Y. 10036.

|
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LIATINA

by Carlos Agudelo

A NEW DAY FOR JAZZ in Latin America may have
dawned in the Dominican Republic with the first
Heineken Jazz Festival. The event drew an enthusiastic
crowd that cheered with the usual Caribbean pizazz for
such giants as Dizzy Gillespie, Toots Thielemans,
Eddie Daniels, Jon Faddis, and Cuban drummer Igna-
cio Berroa as well as several surprisingly energetic and
qualified Dominican jazz players headed by the festi-
val’s music director and main force, Michael Camilo.
The Dominican musicians also included a 16-piece jazz
band assembled for the festival under the direction of
composer and pianist Jorge Taveras; percussionist
Guarionex Aquino; and Peng Bien Sang, a Dominican
i bassist of Chinese origin who played with the Berklee
Jazz Band.

A few problems with sound checks at the beginning of
the event were more than compensated for by the mu-
sic. Taveras’ band opened the show in a high tone, fol-
lowed by the Berklee quintet. After a plaque was given
to Mario Bauza, honoring his achievement as creator
of Afro-Cuban jazz, Camilo entered with Marc Johnson
on bass, Joel Rosenblatt on drums, and Aquino on con-
gas, and the house began to feel the magic of Camilo’s
fingers dancing across the keyboard. Next, Thielemans
on harmonica, Faddis on trumpet, Daniels on clarinet,
and Gillespie took turns mesmerizing the audience, al-
ways under Camilo’s guidance. At the end, the music
turned into a glorious Latin jazz-merengue tune, and
the crowd of mostly Dominicans loved every minute of
1t.

The festival had more than music going for it; the lo-
cation was equally glorious. It was staged in the amphi-
theater of Altos De Chavon, undoubtedly one of the

most beautiful and inspiring scenarios in the world.
Frank Sinatra, Chick Corea, Paco De Lucia, Joan
Jett, Air Supply, Carlos Santana, and Heart are
among the acts that have performed there over the
years.

The festival also benefited from extraordinary organi-
zation and commitment from the score of sponsoring
corporations, especially Cerveceria Nacional. The people
behind this festival made it seem like a crusade, a mis-
sion from heaven to make this event an important part
of the jazz world for years to come.

Proceeds from the festival will go to several founda- |
tions. Organizers and sponsors have already committed

Heineken Jazz Festival
bows in Dominican Republic

themselves to making it bigger and better next year,
and they hope to turn it into one of the paramount jazz
showcases in the world. We hope they succeed.

T3

EVERYBODY PROMISES to send compact disks
to the station, but almost nobody does,” says Tony
Aguilar, program director for WMDO-AM Washington, |
D.C., Radio Mundo. Aguilar is currently playing two CDs
per hour, but says he has buy them with money from the
station’s budget. Aguilar says the only label sending him
CDs regularly is Miami’s Sonotone . .. Raul Oscar Go-
mez has gone back to KBNA “Que Buena” El Paso, Tex-
as, this time as production director . . . The day after Sil-
vio Iglesias, WJIT-AM New York's program director,
told this columnist he was going to Puerto Rico to lake
care of himself, he had a heart attack. Fortunately for |
everybody who has known him, Silvio survived. His con-
dition has just been upgraded from eritical to satisfac-
tory. We wish him a fast recovery.
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Clarsical =
KEEPING | =~ ©
SCORE

by Is Horowitz

THE SOUND OF PATRIOTISM: Berlioz’s arrange
ment of “La Marseillaise”” is seldom performed,
which isn’t surprising in view of the musical forces
required. And it remains a formidable challenge for
any label willing to assemble a symphony orchestra
with added percussion, three choruses, and two solo
singers for under 10 minutes of music,

But it has found its way onto disk in the past. Just
weeks ago, Angel issued a performance of it on com-
pact disk featuring the Orchestre de Paris directed
by Jean-Pierre Jacquillat, and a sound spectacular it
is. And now two more labels are about to record the
piece, each apparently unaware that the other was
undertaking the project.

Telarc will release the anthem in an all-Berlioz
program recorded by David Zinman & the Balti
more Symphony. And Pro Arte is recording it as
part of a French program performed by Philippe
Entremont & the Denver Symphony

A LOOK AHEAD: “Tosca” will be the first in a se-
ries of Italian operas to be conducted by Michael
Tilson Thomas under his new contract with CBS
Masterworks. Eva Marton will appear in the title
role. This is the third CBS pact for the conductor ,
A package of Sousa marches in their original ar-
rangements is on the boards at Nimbus Records,
Angel Records has just recorded a second all-Cop-
land album with Leonard Slatkin & the St. Louis
Symphony. Included are the orchestral arrange-
ment of “Appalachian Spring” by Eugene Ormandy
and the rare “Cortege Macabre” from the ballet
“Grogh.” A few weeks earlier, Riccardo Muti’s tra-
versal of the Beethoven symphonies with the Phila-
delphia Orchestra moved a step closer to completion
with the taping of the ‘“‘Pastorale.” And on the
crossover front at Angel, there’s a “Showboat” in
the works with Federica von Stade, Jerry Hadley,

and Teresa Stratas. John McGlinn is the conductor.

George Gershwin pieces arranged by Percy |
Grainger will be recorded by Richard and John Con- |
ti-Guglia for MCA Classics. More crossover materi- |
al and “straight” classics are planned with the two |
piano team. Thomas Frost will produce . . . More Eu- |
ropean orchestral recordings will be undertaken by
Delos, says label chief Amelia Haygood. Conductors
Gerald Schwarz and James DePriest will be fea- |
tured

Claudio Arrau will be 85 in February, but that has
hardly slowed the master. Only last month, he was
in Dresden, West Germany, recording the Beetho
ven Second Piano Concerto with Sir Colin Davis for

Two labels are recording
Berlioz’s ‘La Marseillaise’

Philips. More CDs offering material from Mercury’s
golden years are due next year, says Philips boss
Nancy Zannini. Only three have been released to
date. And she notes that violinist Viktoria Mullova’s
second album for the label will be of Vivaldi’'s “Four
Seasons.'"

A concerto for bandoneon (a button accordion) |
and orchestra, composed and played by the Argen
tinian Astor Piazzola, is on Nonesuch’s schedule
Lalo Shifrin conducts. Other projects set, according
to Nonesuch exec Peter Clancy, include an album of
American songs by Jan DeGaetani, with Gilbert
Kalish at the piano, and a program of Iberian music
performed by the West Coast early music group La
Corte Musical. The latter will be produced by
Clancy.

The Colorado String Quartet, the all-female en
semble, has recorded a Mozart album for Fidelio, |
the Dutch label distributed in the U.S. by Qualiton, |
Next on the list, says Fidelio’s Peter van Winkel,is a |
Beethoven set, to be followed by Shostakovich.

Gimell, ‘Missa Pange Lingua’ Honored
Gramophone Makes Surprise Award To Independent

BY PETER JONES

(EMD)

String Quartets, Busch Quartet

Period performance—Beethoven’s
Symphonies Nos. 2 & 8, London Clas-
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LONDON In past years, the record-
of-the-year citation in the Gramo-
phone Record Awards has generally
gone to ambitious, costly productions
from major record companies.

For the first time, however, it has
been awarded to a small independent
company, Gimell, and—another
first—to an unaccompanied choral
record. The winner is “Missa Pange
Lingua” and other works by the 16th-
century Flemish composer Josquin
Desprez, recorded by the Tallis Schol-
ars and conducted by Peter Phillips.

This release was also selected as
the 1987 winner for early music by
Gramophone’s panel of critics.

Runner-up as record of the year is
the release from EMI—winner in sev-
en of 15 areas—of Michael Tippett's
oratorio “The Mask Of Time,” which
was conducted by Andrew Davis and
was also honored in the contempo-
rary category. Other winners are:

Chamber—Chausson’s “Concerto
For Piano, Violin & String Quartet,”
the Collard/Dumay/Muir Quartet
(EMID)

Choral—Handel’s “Athalia,” the
Academy of Ancient Music, Hog-
wood (L’Oiseau-Lyre)

Concerto—Hummel’s Piano Con-
certos in A Minor & B Minor, Hough,
(Chandos)

Historical, nonvocal—Schubert’s

Historical, vocal—‘‘Arias &
Songs,” Tito Schipa (EMI)

Instrumental—Haydn’s Piano So-
natas, Alfred Brendel (Philips)

Operatic—Verdi’s “La Forza Del
Destino,” Sinopoli (DG)

Orchestral: Mahler’s Symphony
No. 8, London Philharmonic, Tenn-
stedt (EMI)

sical Players, Norrington (EMI)

Solo voeal—Liszt/Strauss’ Lieder,
Fassbaender (DG)

Best remastered compact disk—
Delius’ “Orchestral Pieces,” Royal
Philharmonic, Beecham (EMI)

Engineering and production—
Holst’s ‘““The Planets,” Montreal
Symphony, Dutoit (Decca)

NEW YORK Angel Records cap-
tured two of the top five Opus
magazine 1987 record awards,
scoring with the Mahler Sympho-
ny No. 8 (Klaus Tennstedt & the
London Philharmonic) and the
Beethoven Symphonies Nos. 2 and
8 (Roger Norrington & the London
Classical Players).

Other albums presented with
awards during the ceremonies
here Oct. 20 were the Lully opera
‘““Atys’ on Harmonia Mundi
(France), the Mieczyslaw
Horszowski piano recital on None-
such, and the Copland Symphony
No. 3 with Leonard Bernstein &
the New York Philharmonic on

Angel Scores With Opus

Deutsche Grammophon.

In the contemporary music
area, Opus critics cited the Lutos-
lawski Symphony No. 3 performed
by Esa-Pekka Salonen & the Los
Angeles Philharmonic (CBS Mas-
terworks). The repertoire en-
hancement award went to the
New World recording of the Rog-
er Sessions Symphonies Nos. 4
and 5 by the Columbus Symphony
under Christian Badea.

Awards for historic and reis-
sued recordings went to volume
four of a Lauritz Melchior antholo-
gy on Danacord and to a Liszt set
in the Michael Raucheisen Edition
on Acanta.
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Listening for the
Next Evolution

By ZAN STEWART

New Age music, 2 widening style of music that -

experiznced ¢ p=riod of substantial growth 1986, ' '

kas continuec that healthy expansion in 1987, l'l

garnering ar increasing share of retail sales and '

radio audiences. ) W
2

And as the genre expands, the styles of music ‘
that fall within its loose definition expand as well.
In its beginmings, New Age was either acoustic A

instrumental music, as exemplified by solo pianist

tive conccctions ef pianist Steven Halpern. Mow
Georg= Winstor or harpist Georgia Kelly, the at- .

th= category contains melodic jazz/rock/fusion

mospteric synthesized tapestries of Jean-Michel

of harpist Andrezs Vollenwexder and saxophoist

<arre, Tangerine Dream or Kitaro, or the medita-

Justo Almario, a whole range of ethnic and world

musics, some classical pieces (both new wo-ks,

(Coniinued on page N-10)
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THE NEXT GENERATION

NIGHTNOISE ) MONTREUX W.A. MATHIEU
Something of Time ~ Sign language Available Light
WH-1057 WH-1058 WH-1059

SCHONHERZ and SCOT? TIM STORY SCOIT COSsU
One Night in Vienna Glass Green She Describes Infinity
WHACH0 ) WHA0M - - WH-1063

RUBAJA and HERNANDEZ ~ MICHAEL HEDGES

High Plateaux Live on the Double Planet
WH-1064 WHA066
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~ Vital Voices From the

By DON HECKMAN s

ew Age music may be the most
Nstartlingly successful non-defined

music ever to hit the public con-
sciousness. In a merchandising sense,
its success represents a kind of 1980s =t
instrumental parallel to the singer/
songwriters' product of the '70s. But it is also a mu-
sic embued by many of its practitioners with a sig-
nificance that reaches far beyond the limits of per-
sonal story-telling. A melting pot of styles, attitudes
and esthetics, New Age has attracted performers
from jazz, classical, folk, rock, pop and rock—from
virtually every part of the world.

The bottom line seems to be that it is, for the most
part, instrumental music, almost always produced via
the personal efforts of its composer, sometimes with
the benefits of a complex new musical instrument
technology, frequently non- or only mildly rhythmic,
and often possessing implied therapeutic or spiritual
values. (All of the foregoing, of course, subject to
change in the next six months worth of record re-
leases.)

The problem is that even such a highly generalized
description fails to capture the breadth and the diver-
sity of the musical opinions and attitudes held by a
rapidly building wave of New Age performers. A selec-
tive sampling of some of those opinions and attitudes
follows.

Edgar Froese, one of the founding members of
Tangerine Dream, can claim more seniority in the
music than most New Agers. Many of the methods
and some of the philosophy of New Age were tried
and explored years ago by this pioneering electronic
group—currently on the verge of celebrating its 20th
anniversary.

“In my opinion,” says Froese, “the foundations of
New Age music are in two places, with one leg in Euro-
pean new-Romantic classical music, and the other in
the American minimalist music of people like Steve
Reich and La Monte Young.”

Tangerine Dream’s new album, “Tyger” (Caroline
Records), departs from current New Age instrumen-
tal music policy by including vocals sung to the lyrics
of poet William Blake. “It's funny, isn't it,” says
Froese. “Between 1970 and 1975 almost all the mu-
sic we produced would, today, be called New Age.
But, since the record stores and the companies didn’t
know where to put us, we were between the cracks.
Now, 12 years later, when we move away from New
Age, they finally have a place to put us. So maybe we’'ll
be back between the cracks again.”

Chip Davis, founder of American Gramaphone
Records, and, like Froese, a composer of music which
seemed to anticipate New Age, views the phenome-
non from the practical viewpoint of an artist/busi-
nessman. “| call it Uncategorizeable Instrumental Mu-
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sic,” he explains. “But the truth is that New Age has
really been a blessing for us, in the sense that it has
provided a place in the stores for people to look for
our stuff.”

For Davis, the keys to New Age music are contained
in (1) the growth to maturity of baby boomers inter-
ested in very eclectic selections of music and (2) the
“speed of the world.” “People don't want to be as
bombarded as much,” says Davis, “especially those in
their 30s. They don't want to hear a lot of edgy
sounds, but they do want to listen to music that will
help them feel good about things. New Age gives
them that.”

Suzanne Ciani (“The Velocity Of Love,” RCA Victor
Red Seal Skylark), a successful designer for hundreds
of commercials, and a pioneer in the use of electronic
music technology, is also grateful for the merchandis-
ing category. “My records used to turn up in the rec-
ord stores under ‘female vocalist,’ ‘jazz,’ ‘electronic
music'—you name it. But it was never where anyone
could find it.

“The term ‘New Age’ doesn’t push any of my nega-
tive buttons,” she continues. “For me, the genre is
personal composers’ music. Of course, the availability
of all this technology has resulted in a lot of so-called
‘product,’ some of it very amateurish. So the real
question—as with any music—is the degree of integri-
ty in its expression.”

Keyboardist Shayla (‘‘Vision Seeker,” Yansa Mu-
sic), a “natural” musician who came to New Age via
the visual arts and yoga, adds a colorful variation to
Davis and Ciani's down-to-earth business perspective.
“| feel,” says the Arizona-based Shayla, “that this is a
very magical time—an innovative time, both in music
and in business.

“In music, the culture is opening up to a new idea
that enhances life by mellowing the pace. And in busi-
ness, people who started out with very idealistic
goals—getting this calming New Age music into the
marketplace—and who've had to come up against the
realities of business, are actually helping the business
community find new ways to work. And | think that's
true not just of music, but of the many products and
services in the New Age arena.”

Other performers are strongly focused on the feel-
good qualities of New Age. Pianist David Lanz
(“Nightfall,” Narada Records), a successful songwrit-
er and musician who has worked with performers
ranging from Leon Russell to Ronnie Milsap, says he
has ‘‘always been interested in the healing and stress-
reducing aspects of music. | really grew up playing
pop music and rock—with a kind of mainstream, ev-
eryday musician point of view,” he says. “But because
of my philosophical and spiritual feelings, | thought
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that music—my music, hopefully—had
higher qualities that | wanted to bring
out.

5 “Hopefully, we're getting back to that
one simple, beautiful quality of music—
its capacity to heal and soothe—that's
gotten buried over the years because of
the commercialism and the need to write
that next big hit. We may not need that quality as a
steady diet, but it sure is useful for balancing out the
frenetic part of our lives."”

Another pianist, Michael Jones (who collaborates
with Lanz on “Solstice,” Narada), is also bullish on the
healing aspects of New Age music. “My background's
in the social sciences,” says Jones, “and I'm commit-
ted to social change and a healthy planet, so I'm
moved by the extent to which people tell me the mu-
sic has enabled them to experience something of
themselves or their environment which was new for
them—or at least sharpened it in some way.

“On the one hand, | understand the use of the mu-
sic as background, and | try to create music which is
non-intrusive. But at the same time, | hope that this
non-intrusiveness will invite people in, and help them
to create an experience for themselves through the
music.”

Japanese composer Kitaro (“Tenku,” Geffen),
whose many imported albums were among the early
New Age favorites, expresses a similarly global per-
spective. ‘'l feel,” he explains, through an interpreter,
“that the world needs a more spiritual attitude. |
would like for my music to help us to find our proper
place in the world, a place in which we live in harmony
with nature and other creatures.”

Other performers are less entranced by what some
consider to be the granola and sesame seed philoso-
phy of New Age. Pianist Scott Cossu, one of Wind-
ham Hill's veteran artists, and a student of many of
the world’s ethnic musics, is one of the skeptics.

“If all | could say about New Age music was that it
was simple, lyrical and meditative, I'd probably be
bored to death by it. | mean, we could reach a point of
no return where this stuff could get doodled to
death—a point where they’'d have to ban the use of
the sustain pedal. But world music, fortunately, gives
me an alternative with my music, a way to reach the
same objective via a more interesting, more rhythmic
pathway.

“Most of the music of the world outside of Western
European culture is not made for entertainment. If
that's what New Age is all about—if it's something
that relates to, say, early Japanese meditation music,
or the classical music of India that's used for calming
purposes, then that's fine, and we really might be on
to something. But I'm nervous about it.”

Cossu’s former stablemate at Windham Hill, pianist
Liz Story, now an RCA artist (“My Part Of Fortune,”
(Continued on page N-15)
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By DAVE DIMARTINO

responds to the rise in its availability. Simply

put, the esoteric music form, which once could
be found only in health food stores, boutiques, and
book stores, can now be found in almost every retail
outlet in the country.

Why? Because it sells, and major labels have no-
ticed. Almost every major now handles a New Age
artist, if not a complete New Age label of its own,
and those few labels that aren't currently seem to
be in the process of negotiation for the same.

Take a look at the most successful New Age la-
bels. Windham Hill is distributed by A&M. Narada is
distributed by MCA. Private Music is distributed by
RCA. Global Pacific is distributed by CBS. And take
a look at some of the newer custom label lines—
Cinema Records, distributed by Capitol, or the New
Age division of Novus, distributed by RCA. And
don’t forget the MCA Master Series.

None of this takes into account the various artists
like Kitaro, Andreas Vollenweider, or Stephen Hal-
pern, who through Gef-
fen, CBS, and Gramavi-
sion (and thus
distributor PolyGram)
respectively find much
greater distribution
than anyone whould
have anticipated just
three short years ago.

Private Music is a
perfect example of a
fully integrated, well-
thought-out label that
could do just fine on its
own, but is doing much
better thanks to its dis-
tribution deal with

The rise in the popularity of New Age music cor-

Yanni

Michael Hedges

By BEN BROOKS

Age phenomenon, independent record compa-

nies appear to be thriving on their own—in
some cases having resisted the lure of major label
distribution, and in others finding renewed security
and prosperity maintaining their independence.

While companies like Private Music, Narada,
Windham Hill, and Global Pacific test the major la-
bel affiliation waters, indies like Celestial Harmo-
nies, Music West, Audion, American Gramaphone,
Fortuna, Higher Octave Music, Lifestyle, Sonic At-
mospheres, Spirit Music, and many more are tak-
ing solace in doing it their own way.

“l came into this business with a lot of naivete,
but | tried to avoid a lot
of the pitfalls of follow-
ing the record compa-
ny formula,” says Allan

Five or six years into the ever-burgeoning New

Chip Davis

Alex de Grassi

Kaplan, founder of the
overnight success sto-
ry, Music West Rec-
ords. Kaplan entered
the New Age market-
place less than two
years ago from a back-
ground in McDonald's
restaurants and com-
puters with a single art-
ist, Ray Lynch, whose
“Deep Breakfast' has
astounded the New
Age label community
by selling 210,000

Paul Horn

MAJOR LABELS:
Music Comes of (New)
Age in Second Wave

RCA. The company’s founder, Peter Baumann, is
one of the most fascinating figures in the New Age
field, though he'd undoubtedly dislike that “New
Age'’ pigeonhole. Baumann is a true pioneer, in
many ways a visionary, and by no means so easily
categorized. A former member of the German syn-
thesizer band Tangerine Dream, Baumann played
on that band’s most far-reaching albums during the
early '70s, left and recorded three of his own solo
albums, and then decided to form a label that would
carry on his own musical ideals.

What eventually emerged from Baumann was Pri-
vate Music, a New Age company only in the sense of
the special care it displays in product packaging,
presentation, and sound quality. The label has re-

Steven Halpern

John Jarvis

leased over 20 albums since 1985, the vast major-
ity of them digitally recorded, by a stunningly eclec-
tic batch of artists with roots in all forms of music.
Private's catalog includes instrumental work by so-
called rockers such as Carlos Alomar (longtime gui-
tarist with David Bowie), Patrick O'Hearn (of Miss-
ing Persons), Jerry Goodman (once of Columbia
group the Flock, later the Mahavishnu Orchestra),
Eddie Jobson (Curved Air, Roxy Music, Jethro Tull,
U.K. and more), an album by acoustic guitar hero
Leo Kottke, and a recent release by no less than
Ravi Shankar. Furthermore, a series of unique vid-
eos—both promotional and commercial, all direct-
ed by Baumann—helps create a unique sense of la-
bel identity for Private that is in many ways
unrivaled. :

Baumann’s former band, Tangerine Dream, was
deeply influenced by Pink Floyd's classic “Umma-
gumma” album, so perhaps it is no surprise to see
the surfacing of Cinema Records, a new Capitol-dis-
tributed label that also has its roots in that band.
How so? Says Denny Somach, president of the new
label, about its Capitol affiliation: “We had offers
from three labels, and
the reason Capitol was
so attractive at the
time was that they had

Michael Hoenig

done the Harvest label
in the early '70s—the
label ‘Dark Side Of The
Moon’ was on—and we
felt that we were pat-
terning the label after
that, and that they
would understand it.
So far, it seems to have
worked.”

And so far the Cine-
ma label seems to be

(Cont’ on page N-18)

d Michael Jones

INDIE LABELS:
Resisting the Lure,
Renewing Prosperity

pieces to date.

“When | happened to be introduced to Ray
Lynch’s music and went to a bookstore to buy it, |
realized right away that this was something the
whole world should hear,” explains Kaplan, whose
rapidly growing company is situated in San Rafael,
Calif. “The challenge was to take something as spe-
cial and niche-oriented as New Age music and make
it a mass-market item without turning it into a kind
of K mart special.”” Kaplan has now added distinc-
tive artists such as percussionist Kenneth Nash, pi-
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Ray Lynch, left, and Music

anist Jim Chappell, and multi-instrumentalists Su-
san Mazer and Dallas Smith to his “artist-oriented
label.”

“Ever since the company was formed, we've al-
ways made a commitment to our distributors that
Celestial Harmonies will remain independent,” ex-
plains Eckart Rahn, the veteran New Age enthusiast
whose involvement goes back to the launching of
his German Kuckuck label in 1969—a company es-
tablished before there was a “New Age.” Celestial
Harmonies is probably the most eclectic and di-
verse of the genre with offerings like “Gregorian
Chants” by Pierre de la Rue, Johannes Gardano and
Bernardus Ycart; “Tibetan Bells”” by Henry Wolff
and Nancy Hennings; and Cecil Lytle’s “The Com-
plete Piano Music Of Georges |. Gurdijieff And
Thomas De Hart-
mann.” The company,
which operates out of
Wilton, Conn., prides it-
self not only on its in-
dependence but also in
its total commitment to
creating music with the
latest digital technolo-
gy in surroundings
conducive to the artists
and music (i.e. not in
the conventional re-
cording studio).

While Celestrial Har-
monies and other more
traditional labels like
Lifestyle, Fortuna, and

(Cont'd on page N-8)

West's Allan Kaplan

Paul Winter
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WORLD MUSIC
FOR A NEW AGE

Our dream has been to attract a stellar group of world-renowned
artists who express through their music an abiding love and
concern for the world and all its people. We've called our dream

WORLD MUSIC for a New Age.
We’ve now nurtured that dream into reality.

With consummate pride, we announce that The Moss Music Group
will manufacture and market the Living Music label including the
Paul Winter Consort featuring Paul Winter, Living Music’s founder
and primary artistic force.

In next week’s Billboard, you'll get a preview of the world of
famous talent joining us under the World Music banner. And
you’ll understand why we believe that World Music is new age
music come of age.

.I@;;'

The Moss Music Group, Inc. . . . The Major Alternative
200 Varick Street - New York, NY 10014 - (212) 243-4800
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NEW AGE RADIO:

Harmonic Convergence or Startling Breakthrough?

By TERRY WOOD

sive, New Era or, as the Wall Street Journal

described it, Audio Valium—but love it or
loathe it, this oblique category of alternative mu-
sic has made a substantial impact on the music
and radio industries.

Record labels and radio stations are sprinting
to service this previously undetected audience—
masses of maturing yet forlorned music fans who
have spent the '80s futilely scanning that black
hole between 88 and 108 MHz in a fruitless
search for satisfying music. But expose them to
cosmic minstrels such as Patrick O'Hearn or Da-
vid Lanz and, almost overnight, an entire genera-
tion seems eager to pull up a Jacuzzi and bathe
itself in a new, elitist, space-cadet glow.

First introduced to mainstream music fans via
public radio and syndicated radio features (such
as Frank Forest’s six-year-old ‘‘Musical Star-
streams’’), now full-scale, New Age-influenced ra-
dio formats are surfacing—and flourishing—in
markets of all sizes, from Newport, R.l. to Los An-
geles (such as Stephen Hill's “*“Music From The
Hearts Of Space’’). Their sudden and wide-spread
acceptance has startled Old Age skeptics.

Imagine, just six months and 10 days after de-
buting in L.A., Frank Cody's and Metropolitan
Broadcasting's radical ‘‘Wave'’ format was
snatched up by Satellite Music Network for na-
tional distribution. Such dramatic programming
efforts are designed to service the evolving
moods and value-sensitive concerns of an emerg-
ing new psychographical tier of music fans, most
of whom apparently have wearied of hearing
Springsteen reruns, Bon Jovi 12-packs and Ma-
donnathons.

Legions of boomers and boomettes, which one
ad agency calls Ultras, have long yearned to em-
brace musical alternatives that nicely comple-
ment all the benchmarks of their well-orchestrat-
ed tastefulness. New Age radio formats have
given their lifestyle a fitting aural accent.

Yet many artists, programmers and record ex-
ecutives flinch at the thought of being linked to
the stardusted “New Age’’ movement. Though
many artists gained their first sales through
metaphysical bookstores, selling right next to the
star charts and tarot cards, one glance at Wind-
ham Hill's $30 million in annual sales or The
Wave's steadily increasing ratings proves such
music has substantial appeal beyond small circles
of devotional drifters.

Indeed, this music has given the young-adult
demos, 25-44 intensive what KROQ-FM Los An-
geles gave the teen audience—mindset music.

Since retail has embraced the term, New Age
seems likely to stick for a long time. “It's spiritual
music only in that it shows an expressed interest
in values,” says Wave curator Frank Cody, who
has registered the phrase “‘Music for a New Age"’
for his format. “It's far from religious mumbo-
jumbo. It appeals to those who are interested in
the quality of life: the doers, the seekers, those
who are active in the economy.”

Cody quotes the observations of Dr. Klaus
Lintschinger, an Austrian media researcher: *The
interest in New Age music, as well as jazz, reflects
this music's ability to articulate the conscious-
ness of the post-industrial revolution. By con-
trast, rock is the sound of machines, the pounding
personification of the industrial revolution. New
Age expresses the mood of the Era of Informa-
tion, communication and the commerce of ideas.
New Age may serve the purpose of a universal lan-

(Continued on page N-20)

Call it what you want—New Age, New Progres-

Georgia Kelly

Justo Almario

Steve Roach

Schoriherz & Scott
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NEW AGE VIDEO:
Carving a Market From
Musical Reflections

By JIM McCULLAUGH

forms of instrumental music have produced a

widening potpourri of sights and sounds for
many tastes. Increased levels of activity are cited
on the clip and broadcast front, at home video,
and at distribution and retail.

Creatively, the essence of the activity is the pro-
gressive innovation of music and visuals. Echoing
the New Age music camp credo, many indus-
tryites say the marriage defies categorization and
labels.

Heightened excitement stems from several fac-
tors, say industry observers. Among them, the in-
creasing popularity of New Age contemporary
jazz, and other newer hybrid sounds supported by
an apparently eager and growing demographic—
and radio such as L.A.’s Wave. The end result has
been symbiotically dynamic.

The cutting edge at the clip level has been VH-
1/Video Hits One, a programming service of MTV
Networks. The 24-hour network, aimed at 25-54
demographics, launched Jan. 1, 1985 and now
has in excess of 20.8 million subscribers. New
Age music videos fall under a programming um-
brella, says the service. However, it is not inclined
to label itself a ““New Age video channel.”

The newer hybrid forms of music and video that
would incoporate New Age and contemporary jazz
are aired on such VH-1 segments as ‘“New Vi-
sions,” a two-hour block every Sunday. Addition-
ally, there's a four-hour block called ‘‘Sunday
Brunch,” which ranges from soft ballads to con-
temporary jazz.

Jeff Rowe, vice president of programming for
VH-1, says it views the new breed of instrumen-
tals as one overview category broken down into
new age, contemporary jazz, traditional jazz, and
fusion combinations. The surge of interest in
these cateogories, he says, has influenced the sta-
tion to incorporate more of it into the whole pro-
gramming mix. In the fusion area, recent exam-
ples inlude Kenny G., Larry Carlton, Benson/
Klugh, and Pat Metheny.

“Our goal,” says Rowe, ‘“is to take New Age,
contemporary jazz and instrumentals and fit it
into the entire format.”

A recent major example of that, says Rowe, is
Kenny G., which has sold in numbers the industry
associates with superstar acts. “These artists are
selling as much if not more than a lot of pop acts
with heavy top 40, adult contemporary or AOR
airplay. Kenny G. has been a real eye opener.” In-
dustry observers say his LP should have no prob-
lem surpassing the three million unit level. Expo-
sure on VH-1 is credited with helping Kenny G.
achieve those lofty goals.

Interestingly, adds Rowe, it's the New Visions
show that gets the most viewer mail and re-
sponse. ‘It also tends to be a critic's favorite,” he
says.

“The show is mostly instrumental,” says New
Visions producer Michael Simons, who says he
draws on three main areas of video...jazz, New
Age and progressive rock.

Simons claims he is getting four videos per
week now. When he first started doing the show
early in 1987, he was getting one or two a week.
The entire pool of clips to draw on in this area was
about 100 less than a year ago. Today it's more
like 200 and growing, he says.

“The quality as well as the quantity has im-

(Continued on page N-16)

In the past year, New Age and other newer
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INDIES

(Continued from page N-4)

American Gramaphone have
built their identity from the la-
bel image itself as much as
their resident artists, JEM's
relatively new Audion label
touts musicians like synth
wizards Larry Fast and Wendy
Carlos, and ex-Genesis mav-
erick Anthony Phillips. In ad-
dition, JEM’'s well established
Editions EG offers the distin-
guished music of Jon Hassell,
Patrick Moraz, Penguin Cafe
Orchestra and Harold Budd—
all musicians who have earned
their stripes outside of the
New Age ranks.

“It's really become an art-
ist-oriented field,” says Chip
Heath, west coast marketing
vice president for the Moss
Music Group Inc., a New York
distribution company which
has artists like electronic con-
ceptualists Mic Holwin, multi-
instrumentalists Latitude, and
Tri Atma on its own Lifestyle
label and now distributes Paul
Winter's Living Music label.
“Once you've bought two or
three of the Windham Hill al-
bums, how many do you have
to have? It can no longer be a
matter of putting out a certain
type of music that falls under
a label image and saying it's
New Age. It has to be the art-
ist himself you're selling.”

Indeed, with the tremen-
dous influx of products both
in the alternative network of
bookstores, boutiques, galler-
ies, and health food stores

and through the majors at re-
tail record stores everywhere,
“New Age' music is glutting
the marketplace. *‘A year and
a half ago retailers started
getting overloaded with New
Age,”’ continues MMG’s
Heath. ‘‘Now, if anything,
stores are saying, ‘I’'m not tak-
ing more of this.”’

**| think it's having short-
term damages,”’ counters
Global Pacific Records co-
founder Howard Sapper. Dis-
tributed by CBS, Global also
manages its own hefty alter-
native music distribution net-
work. Sapper sees the compa-
ny, which boasts virtuoso
musicians like violinist Steve
Kindler (Mahavishnu QOrches-
tra/Jan Hammer/Jeff Beck),
flutist Paul Horn, and guitarist
Joaquin Lievano (Jean-Luc
Ponty/Narada Michael Wal-
den) as creating a ‘‘genre
breakthrough' to wider ac-
cessibility. ““The only reason
that there's a glut is because
the size of the racks which are
afforded to New Age product
are small. We're selling more
than jazz, but we have less
space.”

The fact is, getting product
into record stores via major
label distribution deals has
not necessarily been the an-
swer to exposing and selling
more New Age music. Though
the jury is still out, it's be-
come apparent that some
New Age labels with major
distribution deals are not en-
tirely pleased with their major
label affiliations, while those
labels which have remained

independent are keeping the
score.

“So far | haven't seen a ma-
jor record company out there
that seems to be interested in
the kinds of things that we are
interested in as a company,”
says Music West's Kaplan.
“They're interested in getting
in an getting out quick, with
lots of money for them.”

“The majors are looking for
numbers, dollar signs and
product,” flatly states Lloyd
Barde, founder of Backroads
Distributors, one of the larg-
est alternative alternative mu-
sic market distribtors, based
out of northern California.
“They want to see 100,000
pieces of product. And with-
out proper promotion through
a grassroots approach, they
may not see it.”

Barde, who carries all the
labels distributed by the ma-
jors as well as Sonic Atmos-
pheres, Music West, American
Gramaphone and others, la-
ments the fact that major la-
bels sell New Age product to
him only at an inflated rate
and require that if he buys
from the majors he can no
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longer buy from their associ-
ated New Age labels. ‘“Majors
consider themselves to be the
only distributor. Therefore
anyone else is a sub-distribu-
tor and pays a high price. So
for me to carry CBS records, |
have to pay the same price |
need to sell them for. I'm then
also restricted from partici-
pating in the alternative mar-
ket.”

Nevertheless, a company
like Global Pacific—which to
CBS'’s delight seems to be the
genre’s most accessible label
and consequently a favorite
with radio—seems to be get-
ting the best of both worlds.
“Qur agreement with CBS is
unique because they distrib-
ute all our music into the tra-
ditional music markets, while
all the alternative music mar-
kets that CBS doesn't service
we handle directly ourselves,”

explains Global's Sapper.
“CBS is the best distribution
network in the world and we
have the best artists avail-
able. We've tried to avoid be-
ing pigeonholed as New Age
because if you listen to the of-
ferings we're making, they're
leaning more toward classical
and jazz and our fall releases
toward pop.”

While well established la-
bels like Global Pacific and
American Gramaphone—with
its brand new release of
“Classical Gas" by Mason Wil-
liams and Mannheim Steam-
roller—reach for the main-
stream, relatively new
companies like the Los Ange-
les-based Sonic Atmospheres
(Michael Stearns/Ananda/
Craig Huxley) and Higher Oc-
tave (Peter Davidson and Wil-
liam Aura) carve out their

(Continued on page N-17)
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NEXT EVOLUTION

(Continued from page N-1)

such as composer Alan Hovannes' solo piano re-
cordings, and reinterpretations of famous older
works), and children’s stories, read by the likes of
Meryl Streep and Jack Nicholson to the accompa-
niment of such artists as Winston and Bobby
McFerrin.

*So what New Age is, is not a particular kind of
music,” says Paul Winter, whose Paul Winter Con-
sort, which was formed in the late '60s, was one
of the first groups to be called New Age. ‘| like the
fact that nobody can define what New Age is.”

Both the market's major and independent la-
bels report solid sales increases in the past 12
months. Anne Robinson, CEO of Palo Alto, Calif.-
based Windham Hill, estimates that her label, the
flagship of this burgeoning eclectic musical style,
“will gross 15%-20% above last year's gross of
$30 million.”” John Morey, president of Narada
Productions, says, “It's fair to say our business
has doubled every year.”” Other lines, such as For-
tuna and Global Pacific, report growth rates up to
250%.

And while the music is beginning to take off in
the U.S., overseas markets in Europe, Japan, Lat-
in America and Australia are just now starting to
be tapped. Robinson is just one label executive
who is spending a good deal of her time traveling
abroad to establish foreign distribution deals.

Major record company involvement, mostly in
the form of domestic distribution pacts, also con-
tinues. Last November (1986), Narada signed a
distribution deal with MCA, and in January, Global
Pacific inked with CBS. Other lines being distrib-
uted by majors include Meadowlark (Capitol), Pri-
vate Music (RCA) and Windham Hill (A&M).

These lines see major label distribution as one

of the keys to new growth. “‘| think the major
branch distribution system is a much more effec-
tive way than going through independent,” says
Morey. “We've found it's made a considerable dif-
ference. Prior to going to MCA, only one artist had
sold over 100,000 units. As a result of our being
distributed by MCA, several have.”

Robinson feels the advantage of major label
distribution “is that you can get to all areas of this
country, whereas with independents, there are al-
ways some areas that aren’t covered.”

Major distribution isn't for everyone. Ethan
Edgecombe, president of Fortuna, who just
signed a distribution deal with Eckert Rahn’s Con-
necticut-based Celestial Harmonies, says, “The
majors want to take the cream of your crop, and |
was looking for a company that would take all my
titles. Plus Celestrial provides me with a deal that
covers not only the U.S,, but also Europe, through
their sister company, Kuckuck.”

Steven Kalhorn, executive vice president of
American Gramaphone, known for its ‘‘Fresh
Aire" classical/rock recordings by company pres-

ident Chip Davis, is also happy remaining with in-
die distributing, saying, ‘‘I'm in no way convinced
that major label distribution will sell more units.
In fact, I'm convinced it won't. And since there are
so many labels that have signed with majors, now
the independent distributor has to try harder to
sell our product, and that helps.”

While the majors are active in distribution, re-
cording involvement there has been sporadic at
best. Only RCA/Novus, headed by Steve Backer,
which releases pianist Liz Story and guitarist Alex
deGrassi, and CBS Masterworks, which records
harpist Vollenweider, who won the first New Age
Grammy in February, have released their own
projects.

The age of the typical New Age buyer is seen by
most industry experts to be 25-49, though Back-
er feels that “'it's more like 18-50,”" and Robinson
adds, ‘‘On many of my trips, | meet people in their
60s and 70s who have heard of our label and our
artists.”

New Age music seems to appeal to those with a
“New Age lifestyle,”” that is those who want quali-
ty in their lives. “The development of New Age
genre is the result of a deep shift in cultural
tastes,” says Morey, “and New Age is simply the
musical reflection of that trend. It will not replace
other musical styles: it will just be the preferred
musical style of a large number of people.”

And since many of these listeners are upscale,
it makes sense that they prefer their music on
CDs and audiophile tapes. “We sell 65% tape,
30% CD and 5% vinyl,” says Kalhorn. Most la-
bels try to have simultaneous CD, tape and LP re-
leases. Buyers at distribution and retail outlets
say New Age CD sales are up dramatically.

Though such musicians as Bach, Debussey and
Ravel could have been said to be New Age, in re-
cent times the founders of this style have includ-

(Continued on page N-15)

COLOGNE The subtle
conversation began last
May when Intuiton Records

of Sound”.

lable CDs, cassettes and
vinyl pressings of their first
three projects: Neumann/
Zapft, "Never Been There”,
Charlie Mariano,
riano” and Minimal Kidds,
”No Age”.

Intuition, based in Co-
logne, whose manufactu-
ring and distribution is coor-
dinated by EMI Germany,
is the brain-child of the In-
dependant Vera Brandes.

The entire scenery of
New Music would not be
the same without her being
one of the forces who has
consistantly taken the spirit
of this music seriously. -

In the 705 she made
Keith Jarrett play the Kéln
Concert. In the 80’ she dis-
covered Andreas Vollenwei-
der and recorded his
masterpiece albums. And
now, is setting the stage for
the music of the 90%.

Intuition’s fourth release
on November, 15th will be
Jon Hassel’s "The Surgeon

of the Nightsky Restores  P0.Box270126

Dead Things by the Power tion between ancient cultu-
Intuition, who’s perspec- captures us in its vision.

made simultaneously avai- tive establishes the connec- Take the first step:
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RECGCORDS

D-5000 Cologne 1

res and modern traditions,
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NEW PETER KATER!
"THE FOOL AND

L

DANNY HEINES "AQUA TOUCH"
‘Could be the new age/jazz

THE HUMMINGBIRD"
DISTRIBUTED BY:

o _

album of the year.” -WMAD BACKROADS GEMINI
DISTRIBUTORS DISTRIBUTING
Corte Madera. CA Norcross, GA
1 T 1- 404-441-1
BETE R .E‘iﬁﬂ Ef 800-825-4848 868
: * PRECISION SOUND SILO. INC
e : ; MARKETING Waterbury, VT
Mountiake Terrace, WA 802-244-5178
1-800-547-7715
MUSIC DESIGN/NARADA  AND OTHER FINE
Milwaukee, Wi DISTRIBUTORS
S i 1-800-862-7232
e { £t o G
o e FOR MORE INFORMATION AND IN-STORE
—- DEMOS CONTACT YOUR DISTRIBUTOR OR

PETE

West-Germany  Telex 8 886 685 vbr d

R KATER "FOR CHRISTMAS"
Available now for
Christmas 1987

JAMES MARIENTHAL AT

SILVER WAVE RECORDS
303-443-5617

P.O. BOX 7943, BOULDER, CO 80306
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“The WAVE can count on
NARADA as a constant pure
source of the heartfelt music

our listeners love.

Frank Cody, Program Director
KTV%FM, Los Angeles

“NARADA’s commuttiment

to qualzct;/ New Age music
was evident before it became
fashionable, and now with the
explosion happening, it's clear
that NARADA will be a front
runner in this exciting new
generation of music’

Lee Abrams, Director, Burkhart, Abrams,
Douglas, Elliot and Associates, Inc.

“NARADA's consistent quality
translates into consistent best
sellers for us chainwide”

Dave Roy, Buyer, Transworld Music

“With the new radio format, we
expect New Age sales to explode,

and NARADA to be the front

b
runner.
Michelle Cacho, Buver, Recard Bar

“NARADA epitomizes the
quietly powerful emotional
music that is setting the country
on fire”

John Sebastian, Program Director
WBMW-FM, Washington D.C.

“As New Age music continues

to evolve beyond it's “laid back”
beginnings, NARADA' three
lagel approach to the genre helps
the consumer to select the style
of New Age they are looking for
while still guaranteeing them:
the dynamic quality of the
NARADA experience’

Dieter Wilkinson, National Buyer, Musicland Group

NARADA LOTUS
NEW

ACOUSTIC
MUSIC

NARADA LOTUS

Excellence in Sclo and
Ensemble Acoustic Recordings

Artwork from Sampler £3, or the Narada Latus label N-63018

Manutactured and Distributed by MCA Records, Inc.
Narada Productions 414-272-6700 Flease call for radio servicing

www.americanradiohistorv.com
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NARADA ECUINOX NARADA MYSTIQUE

NEW NEW
AGE ELECTRONIC
FUSION MUSIC

NARADA EQUINCX

Where New Age meets
Jazz, Pop and rock

T The Synthesis of
Art and Technology
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NEW AGE TALENT

(Continued from page N-3)

RCA Novus), communicates even darker concerns.

“New Age seems to be filled with notions about
warmth and responsibility and goal achievement,”
says Story. “What worries me is that while people are
preoccupied with these bright and sunny notions, the
darker side—the side that we consider inferior or
threatening or frightening—gets cut off.

“Artists and poets are constantly going through
that darker side, through the suffering or struggle,
and that is what is at the birth struggle of most cre-
ative things. My own music can be melodic and lyrical,
yet the process | go through to make it can be very
dark. By soothing the soul and numbing out all the ir-
rational desperate stuff, we're overlooking, or avoid-
ing the dark, horrible part of ourselves that contrib-
utes so much to the richness of the soul.”

On the fringes of new wave are the jazz, classical,
folk, performance and visual artists whose music—
fortuitously for them—has come under the New Age
umbrella. Jazz bassist Dave Freisen (“Inner Voices,”
Global Pacific) was producing unusual albums long
before New Age arrived. ““A lot of the early records |
did for Inner City used oboe and English horn, and
had solos, duets, and a kind of chamber music ap-
proach. But it was always jazz.

“It seemed to me, at first, that a lot of people were
coming to New Age from a folk point of view. But now
it looks as though it's a lot broader than that. If it
means that more jazz players can bring a different
perspective, with a different harmonic approach, etc.,
then that’s all to the good.”

Trumpeter/synthesist Mark Isham (“Tibet,” Wind-
ham Hill) is a classically-trained composer whose suc-
cessful film scoring (“Never Cry Wolf") has brought
an increasingly visual aspect to his music. **I've always
been interested in abstract story-telling of the sort

you find in Mahler, even in Ravel,” says Isham, “and
perhaps that non-specific approach is what makes my
work appealing to a New Age audience. It's also prob-
ably what led me so quickly to work with motion pic-
tures.

“| can't say | care much for the simplistic, deroga-
tory framework that the label ‘New Age’ implies. But it
happened, and we're stuck with the phrase, and I'd be
foolish to say it hasn't been useful.”

The final, in some ways most optimistic words,
come, perhaps appropriately, from pianist/composer

N

John Jarvis (“Something Constructive,” MCA Master
Series), an artist whose work has touched everything
from rock and country to classical music, jazz and
folk.

“l see the cream rising to the top over the next few
years,” says Jarvis, “‘and eventually a really great
composer will come along—the way the Beatles did—
who's totally comfortable with the New Age label.
When that happens, and you see some of the best
new performers coming out of New Age, the music
just might evolve into one of the great art forms, rath-
er than the bastard son that it started out as.”

J 1~

NEXT EVOLUTION

(Continued from page N-10)

ed Paul Horn (“Inside The Taj Mahal,” 1968) and
Paul Winter (‘‘lcarus,” 1971). They remain major
figures whose music has grown along with the
genre they had no idea they were starting.

Winter, who once abhored the term New Age
but, like so many others, has come to terms with
it, is quite pleased with the genre's acceptance.
“For years, acoustic instrumental was ignored,
and suddenly along came this new market that the
record industry began to pay attention to,” he
says.

Radio is also a new arena that is now being
tapped heavily, with stations like KTWV/Los An-
geles, KNUA/Seattle, WNUA/Chicago and KLRS/
Santa Cruz offering substantial amounts of New
Age in their formats. Radio consultant Lee
Abrams says growth in this area will be *‘great. |
think they’'ll be one format in practically every
market within the next year.”

Abrams, whose Burkhart/Abrams/Douglas/El-
liot & Associates ‘“Jazzage”” New Age format is
now heard on KNUA, WNUA, KLRS and KEYV, ex-
plains the appeal of New Age for the radio listen-
er. “It's like the new beautiful music,” he says.
“It’s really mood music for the late '80s. It's for
people who grew up with rock and stiil like it, but
this is their next evolution.”

Other formats making inroads include Satellite
Music Network's ““The Wave,” (based on the
sound of KTWYV), United Video's “The Breeze,”
Progressive Music Network’'s “New Age Contem-
porary’’ and independent producer frank fForest’s
“Musical Starstreams.”

Says Winter, “New Age could become an innova-
tive instrumental music that really requires listen-
ing. Now that’s exciting.”
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VIDEO

(Continued from page N-6)

proved. It's become more di-
verse. You don’t see the ste-
reotypical drop of water drip-
ping down the backside of leaf
for four-and-a-half minutes
with the sun in the back-
ground. Now you see a larger
range as more music and art-
ists are moving into this cate-
gory. And that's a good sign.”
He says he also gets submis-
sions of many longer form na-
ture and instrumental music
videos, considers them in his
programming and does utilize
segments from them.

As more artists move into
New Age, contemporary jazz
fusion and instrumental, he
says, there has also been a no-
ticeable leap in innovative edit-
ing technigues and production
values—all the way from na-
ture-oriented footage to com-
puterized, hi-tech approaches.

Producers of these videos,
he adds, are increasing, rang-
ing from record companies, the
artists themselves, even movie
directors such as Spike Lee
(*‘She’s Gotta Have It"") who
has done Miles Davis and Bran-
ford Marsalis videos. “That's a
great sign and the artists are
tending to get very involved in
wanting to do the clip.”

On the home video front,
the Windham Hill/Paramount
tong form music videos, intro-
duced in 1986, have not only
opened New Age doors, say
distributors and retailers, but
has carved a trail for others.

One example of home video
manufacturer activity is L.A.-
based Moodtapes, which in-
troduced *‘Tranquility,” last
fall, the first in a planned se-
ries of tapes containing visual
images and New Age music.

““We were never aware that
there was New Age video,”
says director of marketing
Nancy Mills, “We were aware
of the music but that was nev-
er our focus with the video.
We felt we had a product
which could utilize someone’s
television set in an alternate
fashion. Give them a choice

tape on. Use it to refax or un-
wind. Do all the things that a
jazz record might just
through the audio. We never
once approached this as a
product with a market niche.
Nor did we ever say that we
belonged in home video
stores. If we did that, the uni-
versality of the product would
lose its punch.”

Moodtapes viewed its pro-
gram as a lifestyle product
“targeted to the world. Every-
one likes beautiful images and
beautiful music.”

Initially the marketing
gameplan was to go into cata-
logs that sold other products.
An association with the Na-
ture Company catalog has
produced sales of 1,800
units. The tape was also ac-
cepted by the Sierra Club cat-
alog and picked as the Book-
Of-The-Month Club video for

VEW 7

==
January 1988.
The title is also the first vid-

eo to go out on STN, Shopper
Television Network, a Sharper
Image-like television network
backed by J.C.Penney. “Why?
Not because they think we are
a unique video but a unique
item. A product that people
would want versus a video that
people would buy.”” Moodtapes
is projecting sales of 10,000-
12,000 units on the single
program by the end of 1987.
It's conceivable, says Mills,
that a *‘bridge is also being
built”” for mainstream home
video retail distribution. For
the near future, she says, mu-
sic and video programs of this
type will keep breaking
ground with alternative distri-
bution. Eventually the main-
stream home video stores and
targe record/tape/video com-

1

bo stores may embrace them
more fully.

Who are the customers?
“Consumers say they love to
watch the product over and
over again. Visually, it never
loses its value for them,” she
says. “‘“They play it as if it were
a favorite record. They can al-
ways plug into the beauty or
tranquility of it. That's one
reason we have been able to
hold at a $39.95 price point.”

Allan Kessler of the ARK
Group, San Francisco, says
that he came to the 1985
VSDA with the then forthcom-
ing “California Images” tape
and three other videos. “‘I had
little idea,”” he says, “that the
catalog would expand as rap-
idly as it has. We update it ev-
ery six weeks now and offer a
‘Video Excerpts’ tape, now
60-minutes in length, to keep
our retailers current.”

The company also has three
releases under its own New
Era Media label called **Struc-
tures From Silence,” “Natural
Light: Wind Dance’” and “It's
In Every One Of Us.” The cat-
alog is broken down into such
categories as classical, con-
temporary, New Age, variety,
effects, landscapes and per-
formance. It’s been a slow
building experience not only
making retailers and consum-
ers aware of the product, he
says, but establishing a wider
retail base as well. The prolif-
eration of product and greater
retail/consumer acceptance
is steadily growing, he says.

Another enthusiastic dis-
tributor is Michael Angelo,
who has just published the Ar-
tainment Catalog of Music

(Continued on opposite page)

between putting a record or a

RELAX

Music that comes
from the heart of
a musician
who has
found a per-
fect harmony’
berween
sound and
silence

Piano solos at
sixty beats per
minute, the
ideal tempo for
refaxation

Expansion Records
P.O. Box 996
Cardiff, CA. 92007
(619) 944-3450

BEST NEW AGE
ALBUM OF 1987!

Leonard Ellis Productions
Post Office Box 66002
Los Angeles, California 90066
(213) 391-1664

MUSICAL STARSTREAMS
wE WEre THE FIRST TO DRING TRUE
NEW AGE music To commercial
RAdio in 1981. Now HeERRD In
4 of thHe Top 10 RAIO MARKETS
and A TOTAL METRO AREAR OF OVER
41 mflUon peOPlE, we Know THE
music DEST and offer fRoM Two
HOURS WEEKLY TO A full-TIME
foamaT. Call FRANK FOREST

(475) 383-STAR
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INDIES

(Continued from page N-8)

niches in the increasingly re-
sponsive New Age market-
place.

Meanwhile, distinctively in-
dividualistic labels like Ethan
Edgecombe’s Fortuna offer a
wide variety of excellent offer-
ings by stylists Steve Roach,
Michael Shrieve, Patrick Ball
and others, attesting to the
fact that independence not
only means freedom, but di-
versity and quality as well.

With the explosion of New
Age and jazz on radio and so-
lidifying of alternative and
mainstream distribution it's
obvious that independent rec-
ord companies large and
small are reaping the benefits
as New Age comes of age.
“Eventually we'll probably see

7
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somewhat of an elimination of
the category of New Age mu-
sic,” concludes Global Pacif-
ic's Howard Sapper. ‘“What
we're going to see is a more
broad-based contemporary
instrumental music, which will
include jazz, New Age and
electronic music. Everyone
can see it coming."”

Speaking of the classical/
New Age connection, Sugo Re-
cording Co., based in Moun-
tain View, Calif., is a fledgling
indie with a toehold in two
markets. Sugo has three titles
of ‘‘classical New Age,” in-
cluding ““The Nightcracker
Suite For Guitar,” transcribed
from full orchestra to guitar
by Stevan Pasero, “Winter
Heartsongs,” including ‘‘one-
of-a-kind"" transcriptions of
‘*Swan Lake,”” ‘‘Sleeping
Beauty,” “Romeo And Juliet,”

Acoust/c A/chemy

and others, and ‘““Christmas
Classics For Guitar.”

Says Jeramy Hale, Sugo
vice president, ‘‘There is pres-
ently no other recording com-
panies producing records of
this kind, transcriptions of
symphonies to guitar. They're
all instrumental, which fits
into the New Age genre, and
have a New Age/contempo-
rary feel to them. Even though

VIDEO

(Cont'd from opposite page)

Video Tapes and New Age Mu-
sic out of the San Anselsmo
and Mill Valley area of North-
ern California.

A sampling of their titles in-
cludes Elysium’s “*Harmony,”
Miramar's ‘*Natural States,”
Private Music Artists’ ‘‘Pri-
vate Music,”” Open Circle's
“Canyon Consort,” and Mann-
heim Steamroller's ““Sampler
I and “Sampler Il.'

they're transcriptions from
public domain material, the
arrangements have a very
modern feel to them, because
Pasero is a highly talented ar-
ranger and composer in his
own right.”

The label is presently li-
censed in Australia/New Zea-
land, and is working on agree-
ments in the Far East.

LANGUAGE
OF THE
HEART
NEW!

Universal

music that
celebrates
the power

of new
AWAreness i

-
Triumphant it
orchestral and "-"‘"" e 7
electronic "f-""' -
sounds of the e

Jordan DeLaSierra

NEW
AGE
MUSIC

FOR RETAILERS
BEST SELECTION
BEST PRICES
SAME DAY SERVICE
Call or Send for Catalog

&PYRAMID DIST.

1577 BARRY AVE.
LOS ANGELES, CA 90025
DIAL: (213) 207-2944

ALLEGRO RECORDS

™
The Artof Excellence”
ARTIST/ICOMPOSER
RANDY MORRISS

"Conversations”
‘Pieces of the Sky”
‘Desert Dreams”
‘Shambhala”
BOX 5455 MILL VALLEY, CA 94942

New Age =
}"\()lf]\ll);l()}}tu)rd\ M &%
! 30x 996 - -
Cardiff, CA. 92007 hﬁ_;...a'!
(619) 944-3456 e Hi -
ks
SHAMBHALA W
MUSIC LTD. % é
is pleased to announce "

three premier releases m

RACHEL FARO: “Windsong”

The long awaited release from this noted
singer/songwriter. Lyrics reflecting ancient
memories, current problems and promise.
Modern instrumentation blended with tradi-
tional Celtic and Asian instruments. Both
timely and timeless.

TOM LYON: “Pathway To The Dawn"
Original songs and acoustic guitar pieces
reflect the current transformation in con-
sciousness, both personal and global.

JEAN LOVETRI:
“Healing With The Voice”
A tape to balance, release, stimulate and
cleanse, by this highly gifted singer, voice
teacher and healer.
“Shambhala” reters to a mythical Asion Kingdom
o which members of society functioned out of an
understanding of the basic goodness o themselves
and others This goodness expresses itself in qual-
thies such as honesty, fearlessness, gentleness,
HTCAFCNESS, and COMPASSION.
it is Shambhala Music's goal to promote artistic
works wiich embody these qualities i thetr musi-
cal and lyrical excellence and 1 the message they
COHUeY,

To order: send $10 per cassette to:

Shambhala Music, Ltd.
70A Greenwich Avenue #519
New York, NY 10011
212/627-8403

Cross Over

GLOBAL PACIFIC

R E C O R.D S

Steven Kindler

Paul Horn

Georgia Kelly Teja Bell

David Friesen Joaquin Lievano

Bob Kindler Paul Greaver

Robert Aeolus Myers  Ben Tavera King

Tor Dietrichson The Fruits of
Our Labor

(double compilation album)

Bridgil}g the Musical World

‘With the Best
in

N EW AGE POP

x @CONTEMPORARY
“INSTRUMENTAL
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PROGRESSIVE MUSIC

GLOBAL PACIFIC
R E C O R D S
Distributed by CBS
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HIGHER OCTAVE MUSIC IS PROUD TO

ANNOUNCE THE RELEASE OF
syt WILLIAM AURA
e “Half Moon Bay”
P s £ b HOM CD/C/LP 7002
i "THE MUSIC IS GENTLE, PEACE-

f FUL, EVEN CONTEMPLATIVE,

YET CONTAINS JUST BELOW

- ITS SURFACE CONSIDERABLE

+ BUBBLING, JOYFUL ENERGY.

IN WILLIAM AURA'S HANDS,

DIVERGENT INFLUENCES ARE

¢ BROUGHT TOGETHERINTO

A NATURAL WHOLE. CON

FIRMING HIS STATUS AS A

i  MAGICIAN OF THE TRADE,

Robert Carlberg reviewer,
Electronic Musician

Magazine
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PETER DAVISON
“Winds Of Space”

HOM CD/C/LP 7001
"Melodically lovely, relaxing,
spacious and pleasingly color-
ful. Nearly all of the 11 pieces
are in tempo, some with a
Kitaroish flavor...composition-
ally well-done, emotionally
and intellectually varied

Lee Underwood

Pulse Magazine

For Distributor Information Contact
HIGHER OCTAVE MUSIC
8033 Sunset Blvd., Suite 41, Los Angeles, CA 90046
. (213)856-0039 - - - ¢

NEW AGE MUSICIANS,
Producers, Distributors,
Wholesalers. . .

e ) c

(W

still has space for your advertising in our
NEW AGE MUSIC & MUSICIANS category !

Target exactly
the receptive
New Age
consumers and
markets you
need to reach
to expand your
business
horizons:

First Edition 1987 * 208 pp., 8 1/2 x 11, (pb)
Full color cover, gold foil title * ISBN 0-943083-00-1
NEW AGE BOOKSTORES * METAPHYSICAL
CENTERS * HOLISTIC CENTERS * INDIVIDUALS
BUSINESSES . . .all involved and interested
in New Age products and services.

“...the only directory we've seen that is truly national."-
Body Mind Spirit iPsychic Guide)

"An invaluable reference ....NNAYP makes the connections
easy in a well-formatted, organized guide.”
Trenna Sutphen, "One to Grow On"

CALL (714) 871-2489 BEFORE NOV. 16!
Ads close Nov. 23 * Ask about our free listings!

MAJORS

(Continued from page N-4)

reviving the careers of pro-
gressive rockers such as Pat-
rick Moraz (Refugee, Yes,
Moody Blues), Peter Bardens
(Them, Camel), Tony Kaye
(Yes, Badger, Detective) by
presenting them to the exact
same audience that was
weaned on them. ‘‘Unfortu-
nately it all comes under the
umbrella of ‘New Age,’ but we
are calling our label's music
‘new progressive,””’ says So-
mach. “"The original goal of
the label was to create music
in sort of the New Age vein,
but a more ethereal, progres-
sive type. Basically for the
people who have grown up in
the late '60s and early '70s
with Yes, Genesis and Pink
Floyd, and were looking for
the next level.”

Somach says the label ca-
ters to fans who ‘found the
New Age music that was out
there—particularly the Wind-
ham Hill-type stuff, the water-
falls and sunsets, or what we
like to call audio valium—in-
teresting but not exciting
enough for them. We're really
like the second phase of New
Age.”

Audio valium? Windham
Hill-type stuff? One of the
sure signs of success is be-
coming part of general par-
lance, and that's surely been
the case with Windham Hill,
who through A&M have en-
joyed superior distribution
and have become the media’s
central focus for New Age mu-
sic in general. And though
some may use the “‘valium”
cliche, it's a safe bet that
Windham Hill's recent ““The
Gyuto Monks: Tibetan Tantric
Choir’’ album won't be putting
anyone to sleep too soon. The
adventurous, commendable
release of the album signals
just how robust the label is
becoming—and, as well, how
enormously successful. The
label's success with acappella
quartet the Nylons—a vocal
group that perhaps has never
even heard of valium—further
illustrates the company’s
growth.

“We don't rely on a hit art-
ist,"”” says Fritz Kasten, vice
president of corporate devel-
opment at Windham Hill.
““When the Nylons came in
with this phenomenal success
with that last record, that's
great. That's gratifying. But
one point of differentiation
between ourselves and other
major labels is that we are not
dependent on a hit mentality.
Our catalog does very, very
well. Some records do sell
better than others, but itisn't
a matter of 10% of the prod-

uct supporting 90% of the
business. The entire line does
very, very well. It's one of the
major strengths of the compa-
ny.”

Introduced at Windham of
late is its children’s line of
records, featuring top-notch
jazz/New Age musicians
backing such narrators as
Jack Nicholson, and the Wind-
ham Hill Jazz label, which
takes the label’'s former Ma-
genta line one step further
and purposefully uses the
word “‘jazz" in its title—which
should clarify matters for crit-
ics to whom these things mat-
ter.

New labels are also arising
at MCA-distributed Narada
Records, another pioneering
New Age label growing steadi-
ly and sturdily. Few realize the
label had its roots way back in
1979, when company presi-
dent John Morey formed it for
the purpose of distributing
“New Age" music before the
term was coined. “We actually
started in the mail-order busi-
ness,” says Morey. "'The ex-
isting New Age material at the
time was rather slim, but we
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were selling Paul Winter, Van-
gelis, and some other related
material, like [Jean Michel]
Jarre and Tony Scott.”
Eventually Morey formed
Narada Records, and the label
found its way into the initial
New Age marketplaces: book-
stores, boutiques, bookshops,
and health food stores. To-
day, entering its ninth year,
the company continues as the
largest distributor to those al-
ternative markets. Morey says
he expected his label to even-
tually hook up with a major. *'|
had a basic gut feeling early
on that this genre of music
would become very, very pop-
ular, and also had an under-
standing of the history of the
record industry—where al-
most in every case, a new
genre of music develops es-
sentially comes under the dis-
tribution of a major label. |
thought we'd eventually end
up there.” The company en-
joys a wide diversity of artists,
and its new lines—Narada
Mystique and Narada Equi-
nox—show the influence of
electronic music and pop,
rock, and jazz respectively,

typified by David Arken-
stone’s new ‘‘Valley In the
Clouds” on Narada Mystique,
and David Lanz and Paul
Speer’'s ‘““Desert Vision'' on
Narada Equinox. In all, the
highly respected company
typifies all that is best in top-
line New Age companies; its
growth is perhaps the best in-
dication of the music form’s
coming of age.

The MCA Masters Series is
the unique creation of Tony
Brown, senior vice president
of a&r at MCA Records/Nash-
ville. The label’s roster in-
cludes jazz guitarist Larry
Carliton, British duo Acoustic
Alchemy, Nashville's own Jer-
ry Douglas, Edgar Meyer, and
John Jarvis, and British gui-
tarist Albert Lee, who has
bent strings with the best in
all fields of music.

Why the diversity? “What
I'm trying to do now is just en-
compass all forms of music
from a musician’s level,” says
Brown. ‘| have a couple of
New Age artists—I| always
want to maintain a couple in
that area—and a couple of
jazz artists. | have a couple of
artists who can work in the
country format, such as Jerry
Douglas and Albert Lee—but
what they play isn’t necessari-
ly mainstream country music,
it's just that their notoriety
comes from the country mu-
sic field, whereas Larry Carl-
ton’s notoriety comes from
jazz and pop music.”

Brown says he has no
qualms about the “New Age"
terminology, and admits
MCA’s ongoing series was in-
spired by Windham Hill's
high-quality work. ‘‘New Age
opened up the doors to people
who played all kinds of instru-
ments, from dobros to harps,
or whatever. | think it was a
good day when whoever creat-
ed the terminology came
around.”

In agreement is Howard
Sapper, president of Global
Pacific Records, whose recent
distribution deal with CBS is
bringing the label’s many re-
leases to more stores than
ever before. The major bene-
fits of the link are simple, says
he: ‘“Sales, exposure, and
clout internationally. The CBS
domestic deal has opened up
a floodgate of international
offers.”” Among the label's
artists are guitarist Steve Kin-
dler, flautist Paul Horn
(whose ‘‘Inside’’ album on
Epic, now available on Ryko-
disc CD, is a classic of early
New Age music), bassist Da-
vid Friesen, cellist Bob Kin-
dler, and guitarists Paul
Greaver and Ben Tavera King.

The labels’ first releases
were issued in 1980, and, like

(Continued on page N-20)
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CODA RECORDS INTRODUCE
FOUR NEW RELEASES
AND A NEW CONCEPT

(covn” : i
= CODA A
JohnThemis English -enaissance | - — = -
‘n c! t OI ‘
o e r
1
| New Age Sorgs

=TT ) : I, S e T Pl
NAGE 11 (832 045 1/4/2) NAGE 13 (832 358 1/4/2)
“Tne ong awaited second New Age Album featuring this master of the guitar. The first album from a new series, the new lyricists. Featuring songs where
Designed to capture the essence of englishness in our musical heritage.” words come first. Coda push back The Frontiers of New Age and introduce the

Unique voice of Hele Cherry with Tymon Murray.”

d
.ﬁ ; . '

NAGE 14 (832 180 1/4/2) NAGE 12 (832 223 1/4/2)

“This album celebrates the enduring power and beauty of Wagner's Epic “A Musical interpretation of the heartbeat, unlike any other album that we

Masic-Theatre: at the same time, it offers a new perspective for a generation know of. The nearest you could ever get to New Age Rock and Roll - Defies
that takes it's Gods and Heroes less seriously.” Description.

=3

( {DDA THE LEADING BRITISH NEW AGE LABEL...

AMD MUSIC SOFTWARE DIVISION OF THE LANDSCAPE CHANNEL SEEKS MAJOR USA LICENSEE
CONTACT MICHAEL HOFPE, 114 NORTH DETACIT STAEET. LDS ANGELES, CA 80036 » TELEFHOME: (213) 930-1287
AVAILABLE IN DARADA FROM POLYGRAM CANADA, ING.
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We Provide:
e Over 1500 Titles
e More than 400 CD's
e Fast, Friendly Service
* Excellent Fill
e In-store Play Copies
* 100% Exchange
* Nationwide Toll-Free #
¢ One-Stop Buying
e 7 Years Experience

BACKROADS

DISTRIBUTORS
,/ music to get
° inside of

1 800 825-4848

The Leaders in New Age Music

Servicing Record Stores &
the Alternative Markets

(Bookstores and Gift Shops)  omE oF THE

All Top Independent Labels » Celestial 5
Harmonies « American Gramaphone
Private Music « Windham Hill « Music

West « Global Pacific « Fortuna MUSIC BY MAIL

Narada/Sona Gaia » Silver Wave ¢ |C o CATALOGUES
EG.  Audion e Lifestyles ¢« Nature
O e 417 Tamal Plaza

Recordings » Guided Tapes « Hearts of
Space » & Lots More! Corte Madera, CA 94925

Happy 25th Birthday, Baby....
“Baby It's You”

(Music - Burt Bacharach  Lyrics - Mack David and Bamey Williams)

Dolfi Music/SBK Entertainment World(ASCAP)
from the Pop 60's to the New Age 80's

1962: A R&B/Pop hit by the Shirelles
Now on “Anthology 1959-1967” Rhino RNDA-1101

* Shirley Alston - lead vocal

* Doris Kenner Jackson, Beverly Lee, Micki Harris* - background vocals
* Luther Dixon - producer
* Florence Greenberg - Scepter label President and original licensor

1987: A New Age/Jazz hit by Steve Bach

from “Zero Gravity” Cafe L-736

* Don Level - lead vocal

* Angela Carole Brown - background vocals
Congratulations to our 1987 Friends & our 1962 HALL OF FAME Candi-
dates from the law offices of Rondrew A. Outlaw, 1081 S. Hayworth
Ave., Suite 100, Los Angeles, CA 90035-2601-~ (213) 937-7325

* In Memoriam

RADIO

(Continued from page N-6)

guage.”

Far out? Not according to
the music’s practitioners. Ed-
gar Froese, a long-time mem-
ber of West Germany's syn-
thesizer legend Tangerine
Dream, says New Age music
can deliver sociopolitical mes-
sages as effectively—perhaps
more so—than rock.

‘People in America use mu-
sic simply for entertainment,
and that’s fine,"” Froese says,
“but it can also be used as a
vehicle for other information.

“It fascinates me to try and
hit a person’'s subconscious
with our music. You don't nec-
essarily have to convey a mes-
sage through words. You can
use the overtone scale and
reach people through their
bodies so their skin vibrates.
Our type of music conveys
what | consider a universal
message.’’

Carrying that message will
be an ever-expanding roster
of radio outlets, poised to
capture the fancy of the
Vogue demos—plus the atten-
tion of national ad agencies.
Satellite Music Network exec-
utives fearlessly predict affili-
ates in 12 of the top 25 mar-
kets will be beaming ‘‘The
Wave'' by the turn of the year.
Two other New Age-slanted
satellite-fed options have also
surfaced in 1987: Progres-
sive Music Network's
“Breeze' format and ‘‘Soft
Passages’ from Kalamusic,
which also syndicates ‘‘Por-

traits In Sound.” Another New
Age syndicated feature, “New
Era,” was just introduced by
CBS.

‘“‘Jazzage,”” Lee Abrams’
brainchild, airs in four mar-
kets (including Chicago),
though each station is locally
programmed and ‘‘custom-
ized'’ for the market. And
John Sebastian, who early in
the decade became radio’s
first heavy-hitter to begin tin-
kering with instrumental mu-
sic, now guides Infinity's
WBMW in Washington D.C.
Ailing stations in Seattle, San
Francisco, San Diego, even
North Lake Tahoe, have all
opted to pursue a New Age
quick fix.

Yet this may be a quick fix
that lasts.

MAJORS

(Continued from page N-18)
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Narada, a separate distribu-
tion network also developed
at Global Pacific. Sapper
stresses his label is very fam-
ily-oriented: working with him
is his wife, Vicki Spires; his
friend of 15 years, Howard

Morris, a co-founder; and
Sapper’'s brothers Thomas
and Neil, vice president of
promotion and director of
special promotion respective-
ly.

‘It became very apparent
around 1981 that we were
sitting on the threshold of
something really big,”" recalls
Sapper. ‘| can remember tell-
ing people in the industry then
that within four or five years
we were going to see major
film scores, TV commercials,
and gold records out of this
genre—and people were
laughing at me.”

Currently Global Pacific has
its own label, a separate dis-
tribution network, a state-of-
the-art recording studio, and
a production company. It also
does concert promotion. It—
like New Age music, like new
progressive music, like what-
ever kind of music you'd like
to call it—is extremely healthy
and thriving.

People are noticing. And so
are major labels.

CREDITS: Special Issues
Editors, Ed Ochs & Robyn
Wells,; Editorial by Billboard
writers except “Evolution” by
Zan Stewart, Los Angeles
Times music writer, “Talent”
by Don Heckman, Los Angeles
Times music writer, “Indies’”
by Ben Brooks, L.A. freelance
writer, and “Radio” by Terry
Woods, L.A. freelance writer;
Cover & design, Stephen
Stewart.

AWAK ENI/V

Jim Bajor
Solo Piano
WNIC-FM-100.3 DETROIT-JOHNNY WILLIAMS-""GREAT PIANIST
DESTINED FOR NATIONAL SUCCESS"’

KZWM-FM-LINCOLN N.B.-"”BEST THING TO COME OUT OF
DETROIT SINCE THE TIGERS”

DR. WAYNE DYER-AUTHOR-""BEAUTIFULLY SENSITIVE MUSIC-A
CREATION OF JOY AND INSPIRATION®’

JBX RECORDS
(313)651-1221

P.0.BOX 090309
ROCHESTER, MICHIGAN 48309

Soundscapes

produced by Paul Hunter
a syndicated weekly two hour program
P I.U S of contemporary and classic New Age music.
Introducing two exciting new special programs
“Christmas “History of
Soundscapes” ‘New Age' Music”
Available on a per city market exclusive
Five years of quality New Age programming experience
A presentation of Higher Octave Radio

FOR FURTHER INFORMATION, PLEASE CONTACT CLAUDIA BRATTON (805) 565-1353

RETAILERS

Sell Billboard and

MUSICIAN Magazine
In your stores.

FORMORE INFORMATION
CALL BRAD LEE

1 |800|999 l9988

Music Too Good For Words
Coming Janvary 11 From L.R.S. Records.

NOSPEAK
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-""Alleg'iance Records Presents “Thé New Age”
Label — Beyond .% .

=28395

KARL SCHAFF JER &
LOT4AR GRIM

* “Birds O8Fossage”

72896

SUZaNNE BOUCET &
CHRISTIANBUEHNER
‘Trawsmissian’

72897
SUZANNE BOUCET
"Reflectirg Light

A i y
V%

~
DOy
QO
<
ALLEGIANCE

AVA _ABLE ON COMPACT DISC & CASSETTE

4

72890
SAM3LER
', “The Voyage Beyond”

AL GROMER KHAN
‘Divan ! Knas”

N

~  Manufactured & Distributzd by Allegiance Records,
1419 N. La Brea, Hollywood, CA. 90028.7213) 851-8852

L
ey

Eurgoean Publishing:
AHA-Music Publishing
Scheinerstr. 13
D-8000. Munich 80
W. Germany
Tel. (089) 987488

72891

CHRISTIAN BJEHNER &
HELGE SCHRIEDER
“Nightihght”

72892
CHRISTIAN BUEHNER
‘Visions From Atlantis

CHRISTAAL
“Mystic Traveler”
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Now available in your market.

Everyone in radio has been THE WAVE™ is fresh, different, the
watching THE WAVE ™ forge an first really new programming concept in
extraordinary success story in Los twenty years. It brings together a unique
Angeles, one of the country’s toughest blend of light jozz, new age music, and
markets. soft rock to create its own new musical

genre.

When THE WAVE ™ began, it
was 21st in the market with adults 25-49. THE WAVE™ is now available in
In just seven months it has risen to 6th our market. For information call Greg
place among more than 80 intensely E)ou herty at 1-800-527-4892 or

competitive stations, commandinga 4.2  1-214-991-9200.
in adults 25-49,

DISTRIBUTED LIVE VIA SATELLITE, EXCLUSIVELY BY SATELLITE MUSIC NETWORK.

Source: Arbitron Fall 1986, Spring 1987, Metro shares Monday-Sunday 6am-midnight ©1987 Satellite Music Network
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Go For The Gold. Owen Bradley, left, is honored with Gold albums for “‘Patsy
Cline’s Greatest Hits" and the “Sweet Dreams’ soundtrack at MCA Records’
new offices in Nashville. Bruce Hinton, executive vice president and general
manager, MCA, Nashville is pictured with Bradley.

BY EDWARD MORRIS

NASHVILLE MCA Records has
launched an all-out promotion to
support the new Waylon Jennings
album, “A Man Called Hoss.” The
album’s 10 songs recount signifi-
cant events or phases in Jennings’
life and are the basis of a one-man
show he is touring in addition to his
regular concert dates.

To call attention to the record,
MCA has shipped—to media figures,
country radio stations, key retail-
ers, and members of the label’s
sales force—packages that contain
vinyl and special compact disk ver-
sions of the album and a 44-page
matching folio produced by Colum-
bia Pictures.

The special CDs, which were sent
to 1,900 radio stations and 500 key

oF ALL THE AWARDS and plaudits dished out dur-
ing Country Music Week, the most deserving honor
went to Frances Preston. The BMI president and
chief executive officer won the Country Music Associ-
ation’s Irving Waugh Award of Excellence. She’s the
first winner of the award since it was inaugurated in
honor of Waugh back in 1983. It’s given for contribu-
tions that have dramatically broadened and improved
country music’s influence.

But as presenter Anne Murray explained, Preston’s

BMI Head Gets Waugh Award For Excellence
A Special Moment For Frances

senior vice president of performing rights. Last year,

she took it to the top, landing the job in New York.
Preston has done more board work than a full-time
carpenter. She’s a lifetime CMA board member and
has served as both president and chairwoman. She has
also been president or chairwoman of the Country Mu-
sic Foundation, the Nashville Entertainment Assn.,
and the Gospel Music Assn. Preston is a lifetime mem-
ber of the Nashville Songwriters Assn. International
and the Nashville Symphony Guild. She has also con-
. tributed time and effort

sic: “Her intelligence, in-
credible administrative
talent, and boundless en-
ergy have helped shape
not only country musie,
but the entire music in-
dustry.”

Preston, who was long
recognized as the most
powerful person in the
Nashville music indus-
try, wore that power with style, elegance, and compas-
sion. Then she took her talents to New York City, ac-
cepting the challenge of heading BMI, which repre-
sents more than 80,000, songwriters, composers, and
publishers. Though she has moved to the core of the
Big Apple, Preston leaves behind in Nashville a legacy
of love and accomplishment that has strengthened the
posture of the Nashville and Southern music industry
throughout the world.

The Nashville music business, especially songwrit-
ing and publishing, is nervous when it comes to mak-
ing changes at the top of organizations. Preston’s
move to New York was greeted by a curious mixture
of pride, applause, and fear. People wondered who
would fill her shoes. By making frequent trips back to
Nashville, Preston has demonstrated that she’s not
out of the picture yet, and she has assembled a top-
flight BMI/Nashville team headed by such respected
executives as Roger Sovine and Joe Moscheo.

Preston founded BMI’s Southern region office near-
ly 30 years ago, after starting her career as a secre-
tary for a Nashville radio station. She helped develop
the careers of thousands of writers, including Willie
Nelson, Kris Kristofferson, Dolly Parton, Ben Pe-
ters, Roger Miller, Rosanne Cash, Larry Gatlin, and
Curly Putman. Her organizational genius spurred the
growth of the CMA, the Gospel Music Assn., and oth-
er music groups throughout the Southeast.

Her climb up the BMI ranks continued in 1964, when
she became vice president of the performing rights so-
ciety’s Nashville operations. In 1985, she was named

contributions have en-
riched all genres of mu-

Nashville
)
/

by Gerry Wood

to NARAS, the Nashville
Area Chamber of Com-
merce, and the Academy
of Country Music. She
headed Jimmy Carter’s
ad hoc committee on the
Panama Canal treaty,
and she was a member of
a commission formed to
look into the establish-
ment of a record library
at the White House.

Preston has never abused the power her positions
have provided. No one has ever accused her of back-
ing down on a promise or presenting misleading facts.
And she has an organic love of songwriters and the
music business that has served her well through the
years.

Preston feels that country music is the heart of all
U.S. music. “Country has been a creative meeting
ground for blues, gospel, rock, pop—the musical form
recognized as America’s cultural heritage,” she says.
“Country continues to develop and broaden its appeal
around the world, and I am immensely proud to be
able to play a role in that development.”

Preston’s accomplishments are even more amazing
because they were achieved in a city and industry in
which being a woman is often a professional draw-
back. Standards are tougher for female executives.
Preston had to overcome the old South conservatism
of the Nashville business community as well as the
stuffy atmosphere of private clubs. Her success paved
the way for such top-notch women executives as
ASCAP’s Connie Bradley, SESAC’s Diane Petty,
CMA’s Jo Walker-Meador, and the NSAI's Maggie
Cavender. And with her keen ear, Preston has been
responsible for hundreds of men and women landing
music industry jobs.

So, Frances, congratulations and continued success
in everything you do—both in Nashville and beyond.
Your contributions are forever ingrained in the music
and life fabric of Nashville, and they will never be for-
gotten.

buyers, feature Jennings reciting a
prologue to the album and an intro-
duction to each song. The regular
albums and CDs feature the songs
and the prologue, but none of the in-
troductions.

To encourage radio to play cuts
from the album, Jennings has re-
corded nearly 300 station identifica-
tions. He has also written letters
about the project to radio stations,
key retailers, and sales reps.

Shelia Shipley, vice president for
promotion for MCA, describes the
label’s efforts as “one of the most
massive campaigns we’ve put to-
gether for an artist.”

The Columbia Pictures folio in-

‘Massive’ Promo Backs Jennings
MCA Goes All Out For ‘Hoss’ Album

cludes a series of black-and-white
photos, many unpublished before,
which parallel events in the musical
chronicle.

Jennings has scheduled perfor-
mances of “A Man Called Hoss: An
Evening Of Conversation And Mu-
sic With Waylon Jennings” for Nov.
3 at the Center Stage in Atlanta and
Nov. 89 at the Night Stage in Bos-
ton. On stage, he will perform songs
from the album to prerecorded
tracks. He will also perform other
songs, accompanying himself on
guitar.

Jennings also will be featured
soon on the new syndicated radio
show “Nashville Live.”

NASHVILLE The National En-
tertainment Journalists Assn. will
hold its fifth annual writing semi-
nar Nov. 14 at Union Station Hotel
here. The opening address will be
by novelist Janet Dailey.

Scheduled panels and partici-
pants are as follows:

Breaking In Big Time—Paul
Randall, WSIX Nashville; Dailey,
whose novels have sold an esti-
mated 126 million copies; Jim Dick-
erson, editor and publisher, Nine-
0-One Network magazine; Don
Wright, novelist; and Lawrence M.
Stone, president, Rutledge Hill
Press, Nashville.

Gospel Music And the Media—
Don Butler, executive director,
the Gospel Music Assn.; Cindy
Morton, director of media develop-

Novelist Janet Dailey To Speak

NEJA Sets Writing Meet

ment, The Benson Co.; Neal Jo-
seph, vice president of a&r and
general manager, Word Records’
East Coast operations; Steve Bral-
lier, the William Morris Agency;
and Pamela Muse, president, At-
kins Muse and Associates.

Role Of A Publicist—Mark Car-
ter, publicity coordinator, Capitol/
EMI Records/Nashville; Eda
Galeno, free-lance publicist; Cathy
Gurley, Cathy Gurley & Asso-
ciates; LaWayne Satterfield, presi-
dent, Image PR Ltd; and Vernell
Hackett, editor, American Song-
writer.

Record Reviews And Review-
ers—Bill Littleton, Nashville bu-
reau, Performance; Robert K.
Oermann, music reporter, Tennes-

(Continued on page 61)
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GOLD
ADDS
27 REPORTERS
WHEELS
RESTLESS HEART Rrca 7
WHERE DO THE NIGHTS GO
RONNIE MILSAP rca 8
LYIN' IN HIS ARMS AGAIN
FORESTER SISTERS waARNER BROS. 4
| WOULDN'T BE A MAN
DON WILLIAMS capitoL 3
GOIN' GONE
KATHY MATTEA mERCURY 5
CRYING SHAME
MICHAEL JOHNSON rca 5
| WANT A LOVE LIKE THAT
JUDY RODMAN mtm 1
I'M TIRED
RICKY SKAGGS epic 2
ONE STEP FORWARD
DESERT ROSE BAND mca/curs 4
ONE FRIEND
DAN SEALS capiToL 4

0 ©Copyright 1987, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER ~ SECONDARY TOTAL TOTAL
ADDS ADDS D 0
58 REPORTERS 65 REPORTERS 150 REPORTERS
13 22 42 42
13 20 41 88
11 18 33 33
8 20 31 60
9 12 26 97
7 14 26 95
8 16 25 37
7 15 24 74
7 13 24 25
11 8 23 123
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1867 E. Florida, Dept. BB
springfleld, MO 65803
417 869-9433 or 869-3456

Video Business to Business
Directory. $62 (includes
postage and handling).

Add approprate sales tax in NY,
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Order Your Copy Now!

CALL TOLL-FREE
800-223-7524

{In New York State: 212 764-7579)

F

ute compilation video called

and cable network outlets.

Key, and Larnelle Harris.

signed to carry commercials
can be built into a 30-minute
cial.

GMA Releases Vid

NASHVILLE The Gospel Music
Assn. here has released a 22-min-

‘Mu-

sic Of Today.” Containing ex-
cerpts from more than 25 acts, the
video is free to television stations

Among the acts featured on the
video are Sandi Patti, the Speer
Family, Amy Grant, Stryper,
Winans, Russ Taff, DeGarmo &

the

The GMA says the video is de-

and
spe-

FOR WEEK ENDING OCTOBER 31, 1987

Billboard.

Album-Size, Color Photos Of Top Stars Featured

GMFP’s 1988 Calendar Ready

NASHVILLE The Country Music
Foundation Press has released its
“Official 1988 Country Calendar.”
This year’s calendar includes al-
bum-size, full-color photos of the
Judds, Reba McEntire, Willie Nel-
son, George Strait, Hank Williams
Jr., Ricky Skaggs, the Statlers,
Randy Travis, Dwight Yoakam,
Ronnie Milsap, the Trio (Dolly Par-
ton, Emmylou Harris, and Linda
Ronstadt), and Alabama.

The $8.95 calendar lists stars’
birthdays and other significant
events in the history of country
music. It can be ordered by calling

1-800-255-5357, extension 1, or,
within Tennessee, 615-256-1639.
There is a $2 mailing charge.
Publisher’s Group West is the
trade distributor for the calendar.

FOR THE RECORD

Lynn Anderson’s producer was
misidentified in the World Of
Country Music section in the
Oct. 17 issue. Her producer is
Gary Scruggs.
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9 5 3| 38 GEORGE STRAIT @ mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 55 7 RS 2 GARY MORRIS warNER BR;)S. 1-25581 (_8.98) N o - - HITS i
10 {710 | 7 | 15 [ HIGHWAY 101 waRNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 49 | 57 | 46 | 154 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
11 9 5| 47 | RESTLESS HEART RCa 5648 (8.98) (CD) WHEELS 50 | 4L | 42 | 32 | JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
41113 K.T. OSLIN RCa 5924-1 (8.98) (CD) 80'S LADIES S1 [ 48 | 39 | &4 ALABAMA A RCA 5649-1-R (8.98) (CD) THE TOUCH
13 § 11 | 16 | 11 | THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD) ~ MAPLE STREET MEMORIES 52 | 51 | 45 | 23 | CONWAY TWITTY mCa 5969 (8.98) (CD) BORDERLINE
14 15 9.1 14 ROSANNE CASH coLumBIa 40777 (CD) KING'S RECORD SHOP @ NEW 1 FOSTER AND LLOYD Rrca 63721 (8.98) (CD) FOSTER & LLOYD
17 | 17 { 34 | RICKY VAN SHELTON coLumsia 40602 (CD) WILD EYED DREAM 54 [oliEyii ] 155 HANK WILLIAMS IR & snosmmsi: ) GREATEST HITS. VOLUME |
16 16§19 ] 11 TANYA TUCKER CAPITOL 46870 (8.98) (CD) LOVE ME LIKE YOU USED TO 55 M| & 50 KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS
17 131311 THE FORESTER SISTERS waRNER BROS. 25571 (8.98) (CD) YOU AGAIN 56 | &3 | 51 9 VARIOUS ARTISTS «.TeL 2080 (s?s) i COUNTRY NOW
18 { 19 | 18 | 71 | RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 57 | & | 4 | 20 | THE DESERT ROSE BAND mca/CURB 5991/MCA (8.98) (CD) DESERT ROSE BAND
19 | 20 | 20 | 32 | DOLLYPARTON, LINDA RONSTADT, EMMYLOU HARRIS & TRIO 8 | 57 | 3 | T.G.SHEPPARD couumai 40796 B ONE FOR THE MONEY
20 18 | 18 6 SAWYER BROWN CAP{TOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 58 | 58 | 43 | 136 | GEORGE STRAIT A mca 5567 (898) (CD) GEORGE STRAIT'S GREATEST HITS
21 21,z 15 9 RONNIE MILSAP RCa 6245-1 (8.98) (CD) HEART AND SOUL Eﬂ .62 = 2 SCHUYLER, KNOBLOCH &_BTCKHARDT MTM 71064/CAPITOL (8.98) NO EASY HORSES
22 | 22 | 21 | 8 | ALABAMA A RCAAHLI-7170(8.98) (CD) GREATEST HITS 61 | 63 | 53 5 CRYSTAL GAYLE waRNER BROS. 25622-1 (8.98) (CD) THE BEST OF CRYSTAL GAYLE
@ 31| 48 3 THE OAK RIDGE BOYS mca 42036 (8.98) (CD) HEARTBEAT 62 | 64 | — | 12 GIRLS NEXT DOOR_I;I’A-II 71062 (8.98) (CD) WHAT A GIRL NEXT DOOR COULD DO_
2 A2 9 KENNY ROGERS RCa 6484-1 (8.98) (CD) | PREFER THE MOONLIGHT . 63 . n | — | 44 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
5| 8% 19 T. GRAHAM BROWN capiToL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST ] 60 | 65 3 DAVE ALVIN epic 40921 - ROMEOQ'S ESCAPE
2 | 27 { 25 | 26 | NITTY GRITTY DIRT BAND waRNER BROS. 1-25573 (8.98) (CD) HOLD ON 65 | 61 | 61 15 | TAMMY WYNETTE epic 40832 (CD) HIGHER GROUND |
Q@D)| 3 | 30 | 102 | THE JUDDS A Rca/cURS AHLI-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 6 | 54 | 4 | 15 | EMMYLOU HARRIS warneR 8R0S, 25585-1 (8.98) (CD) ANGEL BAND
2 23 24 21 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO '@ RE-ENTRY DOLLY PARTON Rrca 4422 = S GREATEST HITS I
9 448 3 STEVE WARINER mca 42032 (8.98) (CD) GREATEST HITS @ RE-ENTRY ALABAMA A2 RCA AHL 1-4663 (8.98-) (D) THE CLOSER YOU GET
@] 3 | 50 | 3 | GEORGE JONES erc 20776 SUPERHITS | [(B9)| NEWP | 1 | RAYSTEVENS wca a2062 898 e GREATEST HITS, VOL. 2
@ 35°| 35 | 19 | HOLLY DUNN M™™ 71063 (8.98) (CO) CORNERSTONE 70 | B8 | B4 | 25 | JOHNNY CASH MERCURY 832 031-1/POLYGRAM (CD) JOHNNY CASH IS COMING TO TOWN
@ 8|5 3 JOHN SCHNEIDER mca 42033 (8.98) (CD) GREATEST HITS 71 | 49 | 5 | 17 | LEEGREENWOOD mca 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
B | 2% | 29| 81 | DWIGHT YOAKAM @ e 5 (@) GUITARS, CADILLACS, ETC., ETC. 72 | 75 | 69 | 319 | WILLIE NELSON A2 coLumaiakc 237542 (CD) GREATEST HITS
3 30 31 38 HANK WILLIAMS, JR. @ warNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE" 73 69 B0 3 ASLEEP AT THE WHEEL epic 40681 (CD) ASLEEP AT THE WHEEL
@ 9| — | 2 | EXILEercaosnn SHELTERFROMTHENIGHT | | 74 | 70 | 88 | & IR, S o iibsiion] GREATEST HITS. VOLUME Il
3% | 39 ] 404 4 DAVID LYNN JONES MERCURY 832 518-1/POLYGRAM HARD TIMES ON EASY STREET 75 [ 65 | 59 3 JUICE NEWTON Rca 6371-1 (8.98) (CD) EMOTION
37 | 8. 27 1 11 | BARBARA MANDRELL EMiMANHATTAN 46956 (8.98) (CD) SURE FEELS GOOD O Albumns with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
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C-amera Shy: Kristine Arnold, Janiis_ bm, L;e_Greenwood. ahd Tom \;Vopat.

ASCAP Publisher of the Year.

Thank you ASCAP for making this a
special year for all of us at MCA Music.

© Copyright 1987 by MCA Music Publishing, a division of MCA Inc. All rights reserved.
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ASCAP Songwriter of the Year.

Congratulations Dave from
all of us at MCA Music.

MCA Music Publishing is a contributor to the Salvatore T. Chiantia Memorial Fund, a division of the T.J. Martell Foundation.
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CMA
- dSong of the Year

“FORL\ ER AND EVER,
- AMEN”

3

MCA wishes to thank the Country Music Association and extend
congratulations to writers Don Schlitz and Paul Overstreet, recording artist
Randy Travis, producer Kyle Lehning and to Warner Bros. Records.

MCA Music celebrates three consecutive yearé as publisher of the
CMA Song of the Year.

© Copyright 1987 by MCA Music Publishing, a division of MCA Inc. All rights reserved.
MCA Music Publishing is a contributor to the Salvatore T. Chiantia Memorial Fund, a division of the T.J. Martell Foundation.

www.americanradiohistorv.com


www.americanradiohistory.com

UNTRY

Mason Dixon Is In Line For Leap Into The National Spotlight

NASHVILLE At a time when
success stories about independent
record acts are hard to come by,
Mason Dixon has several to tell.
The Dallas-based trio has just re-
leased “Homegrown,” its second
Premier One album. It also has a
new single on the country charts,
“Don’t Say No Tonight.” And the
group has signed endorsement

agreements with Peavey Electron-
ics and Miller Genuine Draft Beer.

For the past several weeks, Ma-
son Dixon has been meeting with
officials of Capitol Records with
the strong prospect, insiders say,
of negotiating its first major label
deal.

So far, the band has charted
three singles from “Homegrown,”

NEJA SETS WRITING SEMINAR

(Continued from page 55)

sean, and singles reviewer, Music
Row; Michael McCall, music writ-
er, Nashville Banner; Patsi Bale
Cox, record reviewer; and Andrew
Roblin, free-lance writer and mu-
sic eritie.

Dos And Don’ts Of Broadcast-
ing—Elaine Ganick, Southeastern
correspondent, ‘“Entertainment
Tonight”’; Gerry House, the House
Foundation, WSIX Nashville;
Dennis Thibodeaux (aka Don Ry-

man), WWRB/WNKZ Nashville;
Stacy Hafris, Nashville correspon-
dent, ABC Radio; and Terry Ann
Kelly, director of public relations,
Jim Owens and Associates and
“Crook & Chase” show.

Advance registration is $20 for
students and NEJA members and
$25 for nonmembers, after Nov. 1,
is $35 a person. For more informa-
tion, write NEJA Seminar, P.O.
Box 24021, Nashville, Tenn. 37202.
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Trust, Post Office Box 366, Boston, Massachusetts 02101; William O. Taylor, Robert
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ton Safe Deposit & Trust Company, One Boston Place, Boston, Massachusetts 02108;
United States Trust Company of New York, 770 Broadway, New York, New York
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for a total of 11 charters during its
career.

Formed in 1979, Mason Dixon
consists of singers/instrumental-
ists Rick Henderson, Frank Gilli-
gan, and Jerry Dengler. The trio is
backed by three additional band
members.

Manager Marc Oswald, Oswald
Brothers Management, San Diego,
says the group has been touring
nationally this year to expand its
drawing power beyond its Texas/
Oklahoma/Louisiana core audi-
ence,

As opening act for Barbara Man-
drell, Mason Dixon recently per-
formed along the West Coast as
well as throughout the East Coast
and Great Lakes regions. In the
Southwest, the group has opened
for Hank Williams Jr., and it is
booked to work shows with Merle

Haggard in Florida later this year.

Oswald estimates that Mason
Dixon has headlined about 60% of
its 1987 dates, performing at fairs
and large clubs and on ‘“‘radio-ap-
preciation days.” The other 40% of
the time, the band has been the
opener for major country acts,
among them Gary Morris and Tan-
ya Tucker. Dengler says Mason
Dixon did 285 shows in 1986 and
will probably rack up 290-300 by
year’s end.

The concert fees, Oswald re-
ports, vary from a $3,000 minimum
in new markets to a range of
$5,000-37,000 in markets where the
band has built a large following.
Multi Talent Entertainment, the
group’s own agency, handles book-
ings in Texas, Oklahoma, and Lou-
isiana, while World Class Enter-
tainment, Nashville, covers the

rest of the country. Dengler esti-
mates it costs an average of
$1,800-$2,000 a day to keep the
band on the road.

The act’s early albums were on
Texas Records. One of these,
“Dream Away,” has sold 30,000
units in the Dallas/Fort Worth
area, according to Dengler.

Mason Dixon’s first album for
Premier One was a Christmas
package, released last year. The
label also distributes the “‘Spirit
Of Texas” album, cut to celebrate
the state’s sesquicentennial and
originally released by NLT
Records.

The band’s breakthrough single,
#3935 West End Avenue,” went to
No. 39 on the country charts this
summer. Up next: a video for
“Don’t Say No Tonight.”

EDWARD MORRIS

NASHVILLE\®

@/

BILLBOARD MAGAZINE HAS MOVED ITS NASHVILLE OFFICES TO:

49 Music Square West
Fifth Floor
Nashville, TN 37203

Our Mailing Address will remain the same:

P.O. Box 24970
Nashville, TN 37202

The New Phone Number will be:

(615) 321-4290
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I ® ™ No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher
w |8c Compiled from a national sample of radio playlists. w | Be
wE | x| x =< wE |l ex ] ¥ s
Zh|ou [ 33| 23| TITLE ARTIST T | od | 28| £ ITLE ARTIST
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