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Sponsorship Is The Key For
Original Video Programming

This story prepared by Jim McCul-
laugh in Los Angeles and Al Stew-
art in New York.

LOS ANGELES Nontheatrical vid-
€0 programming has finally come of
age, but key questions still linger as
to what shape this market is taking.

Among the
; questions are the
A SPEGIM following:

¢ Sponsorship.
How serious is
longterm corpo-
rate involvement
from major con-
sumer products companies?

¢ Programming. What sources
will be developing original product,
what are the costs, and what sub-
ject matter will be targeted?

A&M Backs Joh
Program For
Inner-Gity Youth

BY DAVE DIMARTINO

LOS ANGELES Citing a need to
provide ‘“meaningful summer
work” for inner-city youths, A&M
Records is subsidizing a special em-
ployment program to provide jobs
for 50 high school students across
the country.

The program, called Y.E.S.
(Youth Entertainment Summer) To
Jobs, will provide 12 weeks of paid
work in music-related fields to qual-
ified students in Los Angeles, New
York, Chicago, and Atlanta. Em-
ployment will be provided by A&M
itself, RCA/A&M/Arista Distribu-
tion, the Music Plus and Tower rec-
ord chains, and Los Angeles radio

(Continued on page 78)
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¢ Distribution. What role will ma-
jor studios play in the special-inter-
est market? At the same time, how
will traditional video distributors
and retailers carve up the pie?

e Pricing. Will most product fit
into the $20-$30 price point or will
$10 become more prevalent?

These topics and others will be fo-
cal points this week during the
three-day run of the second annual
New York International Home Vid-
eo Market, beginning Tuesday (21)
at the Jacob K. Javits Convention
Center. Some 12,000 attendees are
expected.

One significant trend fer the spe-
cial-interest market is a stepped-up
role from Madison Avenue, particu-
larly in the wake of Paramount’s
Diet-Pepsi/“Top Gun” experience.

(Continued on page 86)
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BY GEOFF MAYFIELD

NEW YORK March came on like a
lion for WEA Corp., as the distribu-
tor posted the strongest music sales
month in its 15-year history, topping
its previous peak by at least 13%.

Remarkably, the record-breaking
numbers came in a period other
than the fourth quarter, when rec-
ord labels typically draw their hefti-
est orders. “Usually March is not
the higgest month in a year,” says
WEA president Henry Droz.

In addition, sales for January-
March stand as the company’s
strongest first quarter ever.

The sales marks were accom-
plished in a quarter when the dis-
tributor put into place a revamped
price structure (Billboard, I’ec. 20,

ADVERTISEMENTS

Cupid is striking millions of hearts when they hear tre
breathtaking recording debut f singer, songwriter, Cindy
Valentiqe! Cindy Valentine's “Secret Rendez-Vous,"

(#831 368-1) features the ciLb and video sensation ““In Your
Midnight Hour.” (#885 657-7 Look for Cindy Valensine . .. she'll

capture your heart! On Polydor cassettes and records.

The lorg-awaited atbum from Peggi Blu, BLU BLOWIN', is filled
with cassy, soulful vocals and powerful hooks. She's got a voice
you can feel and a gutsy sound your ears will crave. Guaranteed
to BL.J YOUR MIND! On CAPITOL.

Direction: vark Alan National Talent Associates

1986). Following the move to a “‘one-
price’’ system, many wholesalers
temporarily curtailed their WEA or-
ders (Billboard, Jan. 31 and Feb. 28).

Droz credits the historic March
tally to ‘“an accumulation of
things,” rather than any single cata-

s Its Best Sales Month

lyst. He says new product by estab-
lished acts, improved compact disk
fill, response to the Grammy
Awards, and product by developing
artists were factors that provided
the month’s winning combination.
(Continued on page 78)

Five-Year Deal On Vid Royalties

Pact Glears MTV For Europe

BY NICK ROBERTSHAW

LONDON After nearly four
months of hard wrangling, MTV
Europe has reached agreement with
the trade body IFPI and Video Per-
formance Ltd. for the right to

o -

broadcast videoclips across the con-
tinent. The agreement removes a
major obstacle to MTV’s European
launch.

Mark Booth, MTV Europe chief,
says he is “highly satisfied” with
the five-year deal, which he de-
scribes as “a very good agreement
for both sides,” but will give no de-
tails of the money involved. It is be-
lieved, however, that the company
will pay a percentage of advertising
revenue, with the percentage in-
creasing as revenues go up.

A so-called final offer made by
IFPI in late March reportedly called
for a royalty of 7.5% on the first $16
million in revenues, rising to a maxi-
mum of 20% on revenues over $56
million. In addition, MTV Europe is
expected to pay a nonreturnable ad-
vance against first-year royalties of
around $320,000.

Income from the royalty agree-
ment will be divided between VPL
for distribution to producing compa-

(Continued on page 86)

1987 POLYGRAM RECORDS INC

MANAGER: LIAM TEELING  PRDDUCED BY: PETER WALSH, PHIL HARDING & KTP
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KTP’s 12”, “Certain Things
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The debut album “Certain

Things are Liely” on Mercury/
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ASCAP NASHVILLE TAKES ON BMI

In the first of a three-part series on the performing rights organizations in
Nashville, Gerry Wood chronicles the rise to prominence of ASCAP. In
coming issues, he will look at SESAC and BM!. Page 34

Cassette Single: The Heat Is On
A panel at the third Music Business Symposium, held April 3-5 in Los
Angeles, debated the pros and cons of the cassette single. On the ex-
amining table: Bryan Adams’ “Heat Of The Night,” recently released in
that configuration. Marketing editor Earl Paige reports. Page 41

SPOTLIGHT ON THE TWIN CITIES

In the past two years, 23 acts from the Minneapolis/St. Paul area have
signed major label deals, making Minnesota one of the hottest recording
scenes in the U.S. Prince is just the tip of the talent iceberg, according to
Billboard’s Moira McCormick and Minneapolis Star And Tribune pop mu-
sic critic Jon Bream. Follows page 52

A Retailer’'s Guide To Special Interest Video
Even the most conservative analysts estimate that nontheatrical, made-
for-video programming may double its market share by the end of 1987
and could continue to do so annually through 1991. Jim McCullaugh and
Chris McGowan report in this special section. Follows page 62
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- BPI Duping Gase To House Of Lords

Action Against Amstrad Began In 1984

BY PETER JONES

LONDON The Court of Appeal
here has granted the British Pho-
nographic Industry and the Me-
chanical Rights Society permission
to take their action against Am-
strad Consumer Electronics to the
House of Lords, the highest law
court in the country.

The BPI had lost the previous
round in its fight to outlaw private
copying (Billboard, March 14)
when the Court of Appeal decided
in favor of Amstrad, whose mar-
keting and promotion of high-
speed dual-well audiocassette
decks triggered the marathon le-
gal battle in 1984. BPI had sought
injunctions and damages against
the electronics firm.

BPI says the House of Lords
hearing is likely to take place next
year. “The case is concerned with
the legality of advertising these
particular decks but is seen to
have far wider implications for all
copyright-based industries.

“In particular, the imminent ad-
vent of [digital audiotape] raises a
number of issues which the House
of Lords will be asked to consid-
er,” says a BPI spokesman.

In finding against BPI (which
specified CBS Songs, EMI Rec-
ords, and Chrysalis Records as
plaintiffs) and MRS in the Court of
Appeal, Lord Justice Nicholls said
the court so ruled with “a feeling
of profound dissatisfaction.”

Sir Denys Buckley referred to
“the present apparent inefficacy
of the law to protect the owners of
copyright against infringement of
their copyrights by the us= of mod-
ern electronic copy devices.”

The judgment went on: “If the
evidence is correct, manufacturers
are inciting others to infringe
copyright in circumstances where
the copyright owners have no
practical remedy against the in-
fringers, and there is nothing the
copyright owners can do through
the courts to stop them. If this is
so, the present state of the law is
gravely defective.”

Patrick Isherwood, BPI legal ad-

viser, says: ‘“This new decision
gives the House of Lords an oppor-
tunity to cut a path through a
dense thicket of legal technicali-
ties and outmoded decisions and to
show that the law does have appli-
cation to the modern technological
age.

“We’ve always felt that the law
could be made to work in favor of
rights owners, and now we’ll find
out if our hopes are well-founded.”

NASHVILLE Billboard and sis-
ter publication Amusement Busi-
ness are joining forces again this
year to present the seminar
“Sponsorship In The Entertain-
ment And Leisure Industry,”
Sept. 27-29 at the Fairmont Hotel
in Dallas.

The seminar, now in its fifth
year, has a unique format that
concentrates on sponsorship
strategies for the mass entertain-
ment, music, and sports indus-
tries. The conference offers cor-
porations, ad agencies, and mar-
keting firms information on the
latest sponsorship trends and
promotional opportunities avail-
able to increase product sales
and exposure in entertainment,
event, and sports marketing.

Attendees will include venue,
park, fair, and festival manage-
ment; music, talent, and video

Billhoard, AB Reprise
Swonsorship Seminar

executives; corporate marketing
executives; sports marketing
firms; record companies; event
producers; and sports manage-
ment.

Sessions will concentrate on
sponsorship to increase atten-
dance; marketing opportunities
in regional sponsorship; packag-
ing and pricing event marketing
programs; sports marketing; uti-
lizing music events for target
marketing; evaluation measure-
ment programs; advertising and
promotion; and trends in spon-
sorship.

A complete list of speakers and
sessions will be announced
shortly. Registration is $375 and
includes all sessions, materials,
breakfasts, luncheons, and re-
ceptions. For additional infor-
mation, contact Gina DiPiero or
Delia Thompson at 615-748-8120.

N.Y. Labels Prepare For Tobacco Ban

Law Says It’s Time To Lighten Up On Lighting Up

BY FRED GOODMAN

NEW YORK There will be no
smoke in the smoke-filled rooms
here come May 7, when New York’s
tough new smoking laws go into ef-
fect.

Although most record companies
surveyed say they predict scant
problems in complying with the law,
there are those who will miss the fa-
miliar cloud under which they have
operated.

“I’'m going to move to Europe,”
declares Steve Plotnicki, vice presi-
dent of Profile Records. Profile re-
cently renovated a large loft for its
new offices, creating lots of open
work area that will now have to be
designated a no-smoking area if em-
ployees so request. Plotnicki, who
says he was planning to give up
smoking anyway, foresees no prob-
lem in setting up designated smok-
ing and nonsmoking areas.

Nor do other labels. But while an
A&M spokeswoman explains that
her company doesn’t have any em-
ployees in the New York office who
smoke, others could be underesti-
mating the will of smokers.

In Queens, where Important Rec-
ords has its headquarters, the com-
pany has had a no-smoking policy in
force for a year. But that hasn’t
stopped East Coast retail promotion
director Jim Genova from smoking

a pack a day at work.

“I smoke about three or four ciga-
rettes at lunch,” he says, “and I go
outside to smoke the rest.”” Al-
though Genova says he doesn’t
mind having to leave the building
for a cigarette, he adds that he
could “work so much better with a
cigarette in my hand.” That could
be a litany heard by other employ-
ers when the law goes into effect.

At Atlantic Records, one employ-
ee wonders if it will be possible to
get artists to comply with the new
law, “Artists would technically not
be allowed to smoke in conference
rooms when they’re doing inter-
views,” she says. “It could be a real
problem.”

Barring any postponements or
successful challenges, employers
will be required to provide smoke-
free work areas for nonsmoking
employees who request them, and
smoking will be prohibited in any
enclosed area occupied by more
than one person unless the area is
occupied exclusively by smokers.
Additionally, the new law will pro-
hibit smoking in conference and
meeting rooms, hallways, rest
rooms and elevators. Nonsmoking
areas must cover at least 70% of
company cafeterias.

And, if they so desire, employers
can ban smoking altogether.

At RCA, George Abraham, man-

ager of employee services, says the
company consulted outside attor-
neys for suggestions on how best to
comply with the new law. “We've
had situations like this in other of-
fices,” Abraham says. “We're sim-
ply going to comply with the law. I
think it will be a little strange in
meeting rooms at first, but we don’t
anticipate any problems.”

Nor does Vince Logatto, manager
of personnel policy at CBS Inc. “I'm
a smoker myself,” says Logatto,
“but I'm about the only one in my
department. Smoking just doesn’t
seem to be a big problem anymore. 1
think the smokers here now are
generally older people, the pipe and
cigar types. Generally, I think peo-
ple here like the new law.”

Compliance at CBS will include a
large no-smoking area in the compa-
ny cafeteria and moving smokers
without private offices to areas
with other smokers.

Both CBS and RCA have offered
employees opportunities to join pro-
grams to help quit smoking, al-
though neither has plans to aid
smokers who wish to stop once the
new law goes into effect.

Spokeswomen for PolyGram and
Capitol/EMI/Manhattan say the
firms have yet to specify plans for
compliance, although the latter is
considering employing outside ad-
visers.
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Diversification A Top Priority
AVA Event Focuses On Indie Issues

BY CHRIS MORRIS

PHOENIX Survival was the name
of the game at the third annual
American Video Assn. convention,
held here April 8-10.

The event—which drew 200 ex-
hibitors and 500 of the trade group’s
2,200 independent dealer members
to the Pointe South Mountain Re-
sort—emphasized increased in-store
diversification as the key to contin-
ued health for the indie retailer in a
rapidly narrowing and highly com-
petitive home video universe.

Frequently voiced mom-and-pop
complaints on topics ranging from
the recent studio price hikes on A ti-
tles to the inaccessibility of adver-
tising co-op dollars were heard only
sporadically in Phoenix. The thrust
of activities at the show hinged on
meeting the continuing challenge of
mass-merchant encroachment on
the video business.

The majority of the convention's
well-attended workshops focused
on such ancillary avenues of reve-
nue development as rackjobbing
and equipment sales and repairs as

NEW YORK Bud O’Shea, an 18-
year veteran of the home entertain-
ment industry, has been tapped as
the new head of MGM/UA’s Home
Video. O’Shea will leave his post as
senior vice president of home video
for 20th Century-Fox and open
MGM/UA’s new video headquar-
ters in Culver City, Calif., in mid-
May.

The vacancy was created when
MGM/UA Home Video president
Bill Gallagher declined to move

0’Shea Tapped To Head
MGM/UA Home Video

from New York with the company,
which is relocating to California.
(O’Shea, who will serve as execu-
tive vice president and chief oper-
ating officer, will take on Gal-
lagher’'s responsibilities. Though
Gallagher has announced his de-
parture from the company, he will
remain as president until the end
of 1987.
Like Gallagher, Cy Leslie, the
group chairman, president and
(Continued on page 87)

well as the maximization of rentals
through more active promotion of
catalog titles.

The AVA itself is exhibiting signs
of continued growth; president John
Power predicted a membership of
3,000 by the end of 1987, with a po-
tential ceiling of 4,000 (of an esti-
mated 23,000-plus independent deal-
ers nationwide).

However, despite this overall
growth, Power noted that “several
hundred’”’ members have left the
AVA in the last year. The organiza-
tion is doing a study of why mem-
bers leave.

Privately, some retailers voiced
skepticism about the current lot of
the independent, with at least a few
veterans expressing a desire to
leave the business in the near fu-
ture.

Somewhat predictably, Power re-
butted any gloomy forecasts about
the fate of the independent.

“The independent retailers are
concerned about competition more
than anything else, but most of
them are successful,” he said, citing
a recent AVA study that shows
business is up for the majority of
the group’s members.

“For years the industry has tried
to write off the independent,” Pow-
er said. “But the great shake-out of
1986 never happened. I don’t see
any larger number getting out of

(Continued on page 87)

Panel Studies Rockers’ Freedom Of Speech
First Amendment Topic At N.Y. Law Colloquium

BY FRED GOODMAN

NEW YORK Are local ordinances
that prohibit certain rock concerts a
violation of free speech? A colloqui-
um on First Amendment protection
for rock music, held April 4 at the
New York Law School in Manhat-
tan, sought an answer to this and
related questions.

A primary example used by the
seminar was the ordinance adopted
by the city of San Antonio, Texas,
which regulates attendance by mi-
nors at performances of a band
whose material is deemed obscene.
Other cities, including Columbus,
Ga., Memphis, Tenn., St. Louis, and
Jacksonville, Fla., have adopted or
are considering similar ordinances.

Participants included attorneys
Seymour Feig, Clayton Knowles,
Lois P. Sheinfeld, Robert Perry, and
Jeremiah S. Gutman; Rolling Stone
magazine senior editor Brant Mew-
borne; psychiatrist Bertram Barall;
concert promoter Nancy Marcussi;
and a Southern Baptist minister,
Jimmy Allen.

Panelists, asked to explain why
government does or does not have a
right to punish or prevent expres-
sions of speech that are deemed to
incite violence or lead to death, of-
fered a broad range of perspectives.

Feig, a professor at New York
Law who was once a record label at-
torney, said that although he
doesn’t support ‘“‘censoring before

the fact,” communities are within

their rights to determine whether
they will allow bands to play or not.
“The Supreme Court recognizes lo-
cal community standards,” he said.
“The court just doesn’t want to say

what those standards can be.”

The Rev. Allen, characterizing
himself as “a moderate rather than
a fundamentalist,” said he doesn’t
“think most fundamentalists will
concede they want censorship. The
basic way to avoid censorship is to
have responsible action. My concern
is that indignation will rise, leading
to censorship.”

Stating that parents have the pri-

mary responsibility for rearing
their children, Allen said those par-
ents should be able to help set com-
munity standards. ‘“They must be
debated on a community-by-commu-
nity basis and codified only if they
are not respected,” he said. “I re-
spect the San Antonio statute. And I
certainly want to protect the First
Amendment.”

(Continued on page 87)

BY CHRIS MORRIS
LOS ANGELES An Amnesty In-

launched at a Simple Minds con-
cert in San Diego last year has re-
sulted in the release of a political
prisoner in Sri Lanka.

The disclosure of the prisoner’s
release coincided with the April 13
startup of a three-week nation-
wide letter-signing campaign for
the release of political prisoners
on Amnesty’s behalf in Tower

According to a spokesman for
A&M Records, Simple Minds’ la-
bel, lead singer Jim Kerr was in-
formed by letter in late March that
the Sri Lankan government had
released P. Udayarajan, a member
of the Tamil sect, which is at odds
with the government, on June 16.
Udayarajan had been held by the
Sri Lankan government for three
years without trial.

Postcards petitioning for

Fan Mail Frees Prisoner

ternational postcard campaign.

Records stores (Billboard, April 4)."

Udayarajan’s release were circu-
lated at Simple Minds’ concert in
San Diego during Easter week in
1986. According to the letter to
Kerr from San Diego Amnesty
group coordinator Martin Grand,
“We mailed nearly 400 cards that
we collected from the audience,
and I am sure that hundreds more
were mailed also. He was released
a month and a half after the
show!”

The lag between Udayarajan’s
release and its annéuncement
stems from Amnesty not having
been informed of the release until
November. Amnesty International
typically announces such releases
cautiously to avoid incurring any
complaints from the governments
involved that could cause further
lag time.

The Simple Minds campaign
was not unique, -according to the
A&M spokesman. Posteards seek-
ing the release of three or four dif-

(Continued on page 86)
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Bouncing Back. Beach Boy Brian Wilson, seated, meets with Tom Hulett in
Los Angeles to sign a new personal management contract.

Executive Turntable

BILLBDARD. Geoff Mayfield is promoted to retail editor, based in Billboard’s
New York office. He had been associate retail editor since December 1985.
Earl Paige becomes marketing editor, based in Los Angeles. He will contin-
ue to write his weekly Retail Track column and be a principal contributor to
Billboard’s retail coverage.

RECORD COMPANIES. A&M Records in Los Angeles promotes David Anderle
to vice president of film music. He was director of that area.

Burt Baumgartner is promoted to director of national singles promotion
for Columbia Records in New York. He was local promotion manager,

MAYFIELD BAUMGARTNER

ANDERLE

based in San Francisco.

Beldeen Fortunato becomes director of operations for Columbia Record
Productions. She was associate director of a&r administration, contract,
copyright, and product, CBS Records Division.

CBS Records Nashville names Allen Brown associate director of media.
He was vice president of marketing and development for Stronghold Inc. Al
Masocco is named marketing manager for CBS Records’ Los Angeles
branch. He was upped from account service representative.

Steve Heldt is promoted to sales manager of the Philadelphia/New York
branch of PolyGram Records, based in Philadelphia. He was a salesman.

Eulis Cathey is named music coordinator of black music promotion for
Island Records in New York. He was with WEBR-AM Buffalo.

CellulOid Records in New York promotes Chriss R. Naimoli to U.K. rep-
resentative, based in London. She was marketing coordinator for the Mid-
western and Pacific Northwestern regions.

YOUNG

FORTUNATO PULEO MONTAN
RETAILING/DISTRIBUTION. Scott Young is appointed senior vice president of
marketing for Wherehouse Entertainment in Los Angeles. He was owner

and chief executive officer of the Atlanta, Ga.-based chain Franklin Music.

HOME VIDED. CBS/Fox Video promotes Sam Puleo to group vice president of
sales, consumer products division, based in Chicago. He was vice president
and general manager.

Vestron Video in Stamford, Conn., appoints Rana Arons director of non-
theatrical programming. She was vice president of creative development
and acquisitions for Active Home Video.

Fox Hills Video, a subsidiary of Heron Communications in-Los Angeles,
makes the following appointments: Tessa Millikan as manager of opera-
tions and sales administration; Cathryn Davis Gates, production manager;
Holly Wallace, product manager for all original productions; Cynthia
Acord, marketing manager; Chuck Crossen, Central region sales manag-
er; Dan Gurlitz, Eastern region sales manager; and Susan Mary Roberts,
Western region sales manager. (Continued on page 85)
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Payola Probe Out Of the Running

Gore Aide: Investigation

BY BILL HOLLAND

WASHINGTON The year-old fed-
eral probe into alleged payola has
officially dropped off the congres-
sional charts.

A spokesman for Sen. Albert
Gore, D-Tenn., has made official
what insiders had suspected for
months—that Gore’s investigation
of record industry promotional
practices has been ‘“‘put on hold”’

and is “way on the back burner.”
Gore announced April 10 that he
is seeking his party’s nomination in
the 1988 presidential race. The
spokesman, however, would not tie
the decision to drop the probe to
Gore’s presidential bid. Instead, he
reiterated the problems connected
with committee jurisdiction that the
Gore probe faced when the sena-
tor’s committee assignments
changed after the 100th Congress

Gospel Music Week Draws
Large, Enthusiastic Growd

BY DON CUSIC

NASHVILLE Despite recent evan-
gelist-related controversy, more
than 900 registrants—the largest
amount ever—attended Gospel Mu-
sic Week here April 6-9.

Held at the Radisson and Hyatt
hotels and the Tennessee Perform-
ing Arts Center, the event was also
one of the best and most harmoni-
ous gospel meets in recent years,
according to many attendees.

The week featured numerous
events: industry panels on such top-
ics as publishing, booking, manage-
ment, and public relations, which
500 registrants attended; the Na-
tional Gospel Radio Seminar, which
drew more than 200 attendees; and

the Church Music Workshop, which
offered seminars on church music
and choral-reading workshops and
was attended by 150 registrants.
The week also includes the annual
Dove Awards (see story, page 78).
The “Pearly Gate”” scandal involv-
ing Jim and Tammy Bakker, the
side-show battles of television evan-
gelists, and Oral Roberts’ do-or-die
money-raising threat from God
were never far from the minds and
lips of the registrants. But the com-
ments were generally brief, low
key, and slanted toward mercy, for-
giveness, and a general air of sup-
port for the beleaguered evange-
lists.
Other highlights of the event
(Continued on page 87)

Sheets Appear Via Columbia

New Acuff-Rose Activity

BY EDWARD MORRIS

NASHVILLE Columbia Pictures
Publications is busy turning out
print versions of the former Acuff-
Rose copyrights. Unlike most music
publishers, who license print rights
to other companies, Acuff-Rose con-
tinued to print and distribute its
own music even after it was pur-
chased in 1985 by Opryland USA.

Now a part of Opryland Music
Group, the catalogs bear the names
Acuff-Rose/Opryland (BMI) and
Milene/Opryland (ASCAP).

Frank Hackinson, Columbia Pic-
tures chairman, says that since his
company took over the print tasks

for Opryland Music Group, it has re-
leased 33 of the publisher’s best-
selling titles in sheets, including
“Tennessee Waltz,” “Elvira,” “Blue
Bayou,” “Your Cheatin’ Heart,”
“Qh, Pretty Woman,” and “‘Last
Date.”

According to Hackinson, the
Acuff-Rose sheets are printed on
8'/,-by-11 paper instead of the stan-
dard 9-by-12 format. The new edi-
tions have covers that feature pho-
tographs of the artists who made
the songs famous, says Hackinson.

Among the songwriters in the
Acuff-Rose catalogs are Hank Wil-
liams, Fred Rose, Roy Orbison, Don

(Continued on page 85)

Tin Pan Apple Adds Limh

BY LINDA MOLESKI

NEW YORK Since its inception
four years ago, Gotham-based Tin
Pan Apple has produced three
Fresh Fest Tours, which featured
such rap acts as the Fat Boys, Run-
D.M.C,, and Whodini, and a New
York rap/break-dancing contest,
sponsored by Coca-Cola and local
outlet WBLS. Now the company
wants to equal its concert and pro-
duction success in the record store.

The company, which started as an
artist management firm, has since
expanded to include a record and
film division. Last fall, the label
signed a distribution pact with Poly-
Gram; in addition to the Fat Boys,
its roster boasts the Latin Rascals

and the White Boys.

“We love to dream up things,
take them from ground zero, and
pull them off,” says company head
Charles Stettler. “Our forte is mar-
keting and promotion,” adds Lynda
West, who co-founded the entertain-
ment company with Stettler in 1983.

Tin Pan Apple’s latest project is
“Disorderlies,” an upcoming motion
picture starring the gold-selling Fat
Boys—an act the company also
manages. The movie, scheduled for
release this summer, marks the
first of a three-picture deal with
Warner Bros.

“QOur goal is to be a conglomerate
where each division is an adjunct to
the other,” says Stettler. “We want

(Continued on page 85)

‘On Hold’

convened in January.

Also, it was officially stated that
Gore’s former chief investigator in
the probe has left Capitol Hill and
has taken a job in the private sector.
That investigator had not been as-
signed to the probe’s subcommittee
since the end of the 99th Congress;
he is now working in investment
banking (Billboard, Feb. 21).

The Gore staffer also said at-
tempts to switch the investigation’s
jurisdiction from the Permanent
Subcommittee on Investigations to
the Consumer Subcommittee,
where Gore now serves as chair-
man, will also be put “on hold.”

The inactive probe, which never
achieved full-scale activity and had
a limited staff, could be revived by
another lawmaker in the future,
said a spokesman, who added that
that possibility is “down the line and

Boston Affair. Lauren lossa, second left, ASCAP assistant to the director of
public relations, meets with ASCAP members backstage at the first Boston
Music Awards, which took place at the Opera House. Shown with lossa, from
left, are artists Robert Ellis Orrall, Aimee Mann of 'til tuesday, and Jeffrey
Osborne. (See story page 25.)

(Continued on page 87)

u2’s “The Joshua Tree” jumps to No. 1 on this week’s
Top Pop Albums chart, as its hit single, “With Or
Without You,” climbs to No. 10 on the Hot 100. This
puts the Irish band at the same point Bruce Spring-
steen found himself in during the fall of 1980. At that
point, Springsteen had been recording for seven years
and had been a critical favorite for five. But it wasn’t
until November 1980 that Springsteen landed his first
No. 1 album (“The River”), and it wasn’t until the fol-
lowing month that he scored his first top 10 single

| U2, At No. 1 On Top Pop Albums Chart,
Parallels The Career Of Springsteen

pare the commercial
breakthroughs of
Springsteen and U2, be-
cause they are probably
the two most acclaimed
rock acts of the '80s. Ac-
tually, U2’s arrival has
been more immediate.

(“Hungry Heart”).

It’s interesting to com-
[N aa———
eSS

Springsteen had at least

cracked the top 10 with
two albums—‘“Born To
Run” and “Darkness On The Edge Of Town”—prior
to his No. 1 breakthrough. But U2 had never quite
made the top 10. The band peaked at No. 12 with both
of its last two full-length albums.

In fact, David Rosoff of St. Paul notes that when
“The Joshua Tree” debuted at No. 7 a few weeks ago,
U2 became the first act in the modern pop era to debut
in the top 10 that had never previously cracked the top
10. He notes that he's excluding Crosby, Stills, Nash
& Young, George Harrison, and USA For Africa, all
of whom technically accomplished the feat but had an
unfair advantage because of prior affiliations.

More U2 trivia comes from John Farkas of Cleve-
land, who notes that U2 becomes the artist with the
shortest name ever to have a No. 1 album. (The old
record was held by War, which was also the title of a
1983 U2 album. Is this stuff amazing or what?)

T

TRIO” jumps to No. 8 on this week’s Top Pop Al-
bums chart, becoming the first top 10 album for Delly
Parton and Emmylou Harris and the ninth for Linda
Ronstadt. Parton’s previous highest-charting album
was “9 To 5 And Odd Jobs,”” which hit No. 11 in 1981,
Harris’ was “Luxury Liner,” which reached No. 21 in
1977.

The swift acceptance of “Trio” is especially sweet
because it had been in the planning stages for so long.
The three stars began work on the album nearly a de-
cade ago but put it aside. As it happens, Ronstadt’s
last top 10 album, “What's New,” also had a long ges-
tation period. She cut an album of standards with Jer-
ry Wexler, which was shelved, and she later went
back into the studio with Nelson Riddle and got it
right. Moral: If at first you don’t succeed . . .

by Paul Grein

Ronstadt appears on a second album in this week’s
top 10. She sings a duet with Paul Simon on ‘“Under
African Skies,” a track from “Graceland.”

FAST FACTS: Madonna’s “La Isla Bonita” jumps to
No. 7 on this week’s Hot 100, becoming her 12th con-
secutive top 10 hit. Only one artist—Lionel Richie—
has a longer string of consecutive top 10 hits. He’s had
13; Michael Jackson is tied with Madonna with 12.
One difference: Richie’s total includes a duet with Di-
ana Ross, and Jackson’s
includes two duets with
Paul McCartney. But
Madonna has done it all
on her own. Incidentally,
this is the fifth top 10 hit
from ‘“True Blue,” mak-
ing it only the second al-
bum by a female artist to
generate five top 10 hits.
It follows Janet Jack-
son’s “Control.”

Don’t look now, but a
commanding 13 of the 75 titles on Billboard's Top
Black Albums chart are by rap acts. The top label at
the moment is Jive/RCA, with charting albums by DJ
Jazzy Jeff & Fresh Prince, Kool Moe Dee, and
Steady B. Labels with two charting albums each are
Profile (Run-D.M.C. and “Mr. Magic’s Rap Attack,
Vol. 2”) and Fantasy (Timex Social Club and Doug E.
Fresh & the Get Fresh Crew).

WE GET LETTERS: We talked last week about
Aretha Franklin’s record-setting gap between No. 1
hits. Vassilis Turonis of Thessaloniki, Greece, adds
that Franklin is now in third place in terms of the lon-
gest span of No. 1 hits in the rock era. Stevie Wonder
is gut front, with No. 1 hits spanning 22 years and six
months. Paul McCartney is second, with No. 1 hits
spanning 19 years and 11 months. Franklin’s No. 1
hits span 19 years and 10 months.

Richard Appel of Blair Television in New York
notes that the three No. 1 hits prior to the Franklin/
George Michael duet were all by acts from northern
California: Huey Lewis & the News, Club Nouveau,
and Starship. (And the Franklin/Michael hit was pro-
duced by a northern Californian: Narada Michael
Walden.)

Steve Thompson of La Crescenta, Calif., notes that
Genesis’ “Tonight Tonight Tonight” joins Ferrante &
Teicher’s “Tonight” and the Mello-Kings’ ‘‘Tonight
Tonight” to become part of the second trio of songs
with titles using the same word one, two, and three
times. This also happened with Evelyn King’s
“Shame,” the Magic Lanterns’ “Shame Shame” and
Shirley & Co.’s “Shame Shame Shame.”
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Barbra Streisand

=’

Here is the record that captuires a
very special evening. “One Voize'—
a benefit concert that comes from
the heart of Barbra S*reisand.
Twelve spectc.cular live Bartra
Streisand performances of songs
like “People,” “Guilty” (Duet with
Barry Gibb¥), “The Way We Were”
and “Happy Days Are Here Again”

Classics performed with a whole
new meaning and sensivivity.
Inctuding “Over The Rainbow”
and two more songs never
before recorded by Barbra.

USA Today raves: “She ean send
your spirits soaring.” Be part of
this wonderful event.

Barbra Streisand. “One Voice.”
On Columbia Records, Cassettes
and Compact Discs.

Barbra Streisand. “One Voice”
From the special as seen on HBO."

Coming soon on videocassette
SJrom CBS Fox Video Music.

* Appears ccurtesy of MCA Records, Inc. Produced by Richard Baskin. Photography: Richard Corman. “Columbia,”’ d ks of C8S Inc. © 1987 CBS Inc
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Japan’s entertainment industry
focuses on the world market!

Japan’s advanced technology has penetrated probably every
corner of the earth. The label, Made in Japan, is synonymous
with quality. Now, their entertainment industry, more than ever
before, seeks a market beyond its borders.

In this issué, Billboard turns its spotlight on the future
possibilities of Japan’s entertainment industry . . . and its plans
to develop an exchange program with other countries in the
marketing of music and audio.

Billboard’s 200,000 weekly readers, important industry
leaders in over 100 countries worldwide, will read this issue.
Be sure your ad message reaches them in this annual Spotlight
on Japan.
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BY ROBERT HEIBLIM

Digital audiotape: Is it the scourge
of an industry or a promise of prog-
ress? Depending on where one sits,
DAT is either something anxiously
awaited or feared.

Standing where I do, with one
foot in the software community and
the other in hardware, I find the sit-
uation fascinating—and disturbing.

Technically, DAT just happens to
be the best mousetrap yet to ap-
pear, a better tape recorder than the
consumer has ever seen. The hard-
ware community anticipates that
the new DAT technology will re-
place the millions of tape transports
already in the field.

The nagging question remains,
however: Will they? Or better yet,
should they?

From the software point of view,
DAT could prove a major headache.
Its virtually perfect copying capa-
bility frightens many in the indus-
try. They fear rampant copyright
abuse and a decline in both prere-
corded cassette and CD sales.

But the questions still remain:
Will DAT really hurt the music soft-
ware industry and should it fight
DAT?

The fact is that DAT technology
is here and must be coped with. Just
how do we plan our business activi-
ty in the face of this fact?

First of all, we need to adopt a
more global picture of our situation
in order to make intelligent choices.
This is not being done. It's not a
problem unique to DAT. Rather, it's
typical of how the hardware and
software communities often deal
with emerging technologies.

We see that Congress may legis-
late away, possibly with levies, our
DAT concerns. Congress wrongly
views the situation as a trade issue,
and, what’s more, there is historical

A Call For Togetherness

DIGITAL AUDIOTAPE: SCOURGE OR PROMISE?

evidence that legislation will not
shield us from eventually having to
deal with new technology.

The problem is that we are not
dealing with it at all. Instead, both
communities are pointing fingers at
the alleged blindness or ill will of
the other. Each wants it his way—
or not at all.

Whether DAT comes or not, there
will be a next medium or technolo-

product.

In our two communities, the time
has come to realize that hardware
and software are two sides of the
same coin. Truly, we are one indus-
try. Thomas Edison pioneered it all

‘by inventing not just the record

player but the record as well. Inci-
dentally, we should remember that
the original gramophones were all
recording machines.

“‘The time has come
to realize that |
hardware & software
are two sides
of the same coin’

Robert Heiblim is vice president,
marketing, Denon America.

gy, and a next, and so on. And we
can count on similar issues surfac-
ing again and again until both in-
dustries learn to deal with them to-
gether.

Togetherness, in fact, is the es-
sential factor that is missing from
the DAT equation. No product can
ever truly become a market success
unless it benefits all the parties in-
volved. In this case, that means the
consumer, the manufacturers of
hardware and software, and, inev-
itably, the artists.

Right now, those conditions are
not being met, and so DAT market-
ing can only be a costly, slow effort
with little immediate return.

However, we must not forget
that the final arbiter of the market
is the consumer. Only he can vote
and thereby fund any market or

GHIPPING AWAY AT COPYRIGHT

The Washington Post’s glib edito-
rial endorsement of home taping
(Inside Track, April 18) surely
brought joy to the Japanese elec-
tronics lobby and dismay to any-
one who still believes our copy-
right laws are meant to defend a
basic right.

The U.S. Supreme Court’s ruling
in the “Betamax’’ case encouraged
Congress to settle legislatively the
question of copyright protection in
an age of new technology. The
House Energy and Commerce
Committee is now courageously
attempting to do just that.

We are not talking anymore
about taping ‘“from the radio.” Ra-
dio stations have, fortunately, had
the good sense to stop airing com-
plete albums. We are talking about
consumers’ ability to make—with
ease—acoustically perfect copies
of borrowed recordings.

Is it really such a “grossly over-
stated threat” to assume that mil-
lions of people would use that abil-

ity rather than buy records and
tapes?

The antitaping chip designed by
CBS for digital recorders would
provide a fair and workable reme-
dy. Despite the editorial’s ill-in-
formed (or should I say willfully
uninformed) claim, the chip is an
integrated circuit that would be
crucial to the operation of the re-
corder. Removing or circumvent-
ing it would require rebuilding the
machine.

Will the Post be so cavalier
about copyright protection, I won-
der, on the not-so-distant day when
videotext subscribers figure out a
way to get the paper for free?

Seymour L. Gartenberg
Senior Group Vice President
CBS Records Group

New York

PRICING THE MARKET
It was gratifying to read Chris
Morris’ piece on PolyGram’s forth-
coming Special Price Compact
Disk line (Billboard, April 11) until
I read the quote attributed to me:
‘““We can’t put these out at full
price.”

That’s quite different from what
I meant: We can put these out at

When one examines the facts
clearly, it becomes obvious that we
cannot exist one without the other,
regardless of our parochial feelings
or opinions.

I doubt very much that life (or
business) would be as rewarding
without cassettes, video, high-quali-
ty audio, or any of the fruits of tech-
nology, for that matter.

It is also clear that widely avail-
able, pricé-accessible content has
made the electronic age a reality.
Every advance in technology has
brought one of two things. Either a
large sustained growth for both

hardware and software or a painful,

costly experience.

Can technology be beaten back?
Just witness 8-track, Elcaset, laser-
disks, ete. There is evidence enough
of the cost to great technology with-

out togetherness in marketing.

On the other hand, observe the
LP and, more recently, the compact
disk, and we can see what a power-
ful force togetherness can be. This
is our problem and our challenge. .

The hardware community must
recognize and appreciate the impor-
tant contributions software makes.
Good years for one almost always
mean good years for the other. Fur-
ther, the hardware community
must recognize the real need to pro-
tect the bona fide rights of copy-
right so that software can continue
to be generally and affordably
available.

For its part, the software commu-
nity must recognize the benefits
that hardware has brought and can
continue to bring—the incredible
expansion of markets and the cre-
ative opportunities new technology
affords. Further, the software com-
munity must recognize the need to
create new forms of hardware and
to improve them endlessly.

So DAT is a loaded gun. We can
shoot ourselves with it or deal with
it as a useful tool.

We have problems indeed, and we
must deal with them. But it is eriti-
cal that we deal with them in an at-
mosphere of togetherness and mu-
tual respect. Only in this way can
we assure ourselves of market sue-

_cess and profitability.

The CD is testimony enough on
how well togetherness can work. It
is perhaps the most quickly accept-
ed consumer product ever. If we fol-
low that example we will prosper. If
not, we will only be facing the is- .
sues DAT brings again and again.

I invite everyone to look for hon-
est, tough, and thorough answers.
There is no doubt that accommoda-
tion can be found and that even
greater success awaits us—if we
face the future together.

full price, but we think there’s a_

big market out there for them at a
lower price.

Readers should not infer that
these tities are devalued catalog
items. They are far from that. In
fact, many have been best-sellers
in other configurations. Prime ex-
amples include the Allman Broth-
ers’ ‘“‘Brothers & Sisters,” Cam-
eo’s ‘‘She’s Strange,” the Bee
Gees’ ““Gold, Vol. I,”” and the
“Flashdance” soundtrack.

We feel consumers ought to
have the opportunity to purchase
selected hit titles at a lower
price—hence the Special Price line.

Harry Palmer
Vice President, Special Markets
PolyGram Records, New York

BEATING THE CLOCK

Hugh Jones, who complains about
the editing of some band dialog
from Led Zeppelin’s ‘‘Physical
Graffiti”’ compact disk (Letters,
March 28), can at least take heart
that he only misses out on some
nonmusical material.

The Chrysalis CD of Jethro
Tull’s landmark ‘“Aqualung’’ al-
bum is missing the last 20 seconds
of the “My God” suite, apparently

because an engineer turned the
tape off at a pause in the music be-
fore Ian Anderson could come
back in with his acoustic guitar
and finish the song.
Mark Leviton |
Claremont, Calif.

CORRECTION
Sy Spiegelman was a member of
Jimmy Sacca & the Hilltoppers,
not Phil Harris & the Hilltoppers
(Lifelines, March 7).
Charles R. Berger
Bethel, Conn.

BARON'S THE NAME

The writer of last week’s letter cri-
tiquing the American Video
Awards was identified incorrectly
(April 18). He is Peter Baron, direc-
tor of video production/promotion,
Arista Records.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Album Rockers: ‘Keep Goncert Gool’
Outlets Up PSAs To Combat Violence

BY LINDA MOLESKI

NEW YORK Album rock outlets
are playing a larger role in curbing
violence at arena rock shows, partic-
ularly in the New York area. Dur-
ing the past year, top Gotham rock-
ers WXRK and WNEW have
stepped up the number of PSAs
they run denouncing destruction of
venues.

To further combat the problem,
John Scher, one of the leading pro-
moters in the Northeast, recently
arranged to broadcast four Grate-
ful Dead shows live in an attempt to
keep fans from gathering outside
venues. Among the stations that
broadcast the show were WXRK
and WNEW, which simultaneously
carried it from New Jersey’s Mead-
owlands Arena (Billboard, April 18).
The broadcasts were sparked in
part by a parking lot riot that oc-
curred there following a March 29
Iron Maiden concert (Billboard,
April 11).

“The Grateful Dead’s popularity
has become enormous,” says Scher.
“They always sell their shows out,
and thousands of kids who can’t get
in come to hang out at the venues.
We thought of different ways to try

and convince the kids to stay home.
One thing we did was run public ser-
vice announcements asking them,
‘If you don’t have tickets, don’t
come.” We also did live broadcasts

for the shows in New York, Chica-

go, and Philadelphia.”

According to Scher, the chief rea-
son for the broadcasts was to cut
down the number of incidents. “It
worked very well,” he says. “And
what evolved out of it was a suc-
cessful radio program.”

“We were one of the first to help
out and try to curb violence at rock
concerts,” says WXRK PD Pat Ev-
ans. ‘“When we signed on last year,
we ran a Keep Concert Cool cam-
paign that said, ‘Keep cool: Enjoy,
don’t destroy.” And when artists
come by to do IDs, we get them to
do PSAs—especially heavy metal
acts.”

Aside from the programming val-
ue of the broadcast, Evans says,
“Our duty is to help out in the com-
munity if there’s a problem, as
there is in every market that does
rock shows. We owe it to the com-
munity to serve as one voice telling
fans it isn’t cool to destroy. With a
show like the Dead, there’s a big de-
mand, and why deny the public

from hearing something so hot?
There’s always the possibility of
trouble, so if you provide entertain-
ment, you're helping out.”

Says WNEW PD Mark Chernoff,
“I think radio is getting more in-
volved, but every time there’s been
violence radio has come to the res-
cue. We tell our listeners, ‘Look, it's
your concerts and your music. If
you mistreat the venues, then there
will be no more shows.”

WMMR Philadelphia broadcast
the show from the Spectrum. “It’s
the Dead’s best tour in history,”
says PD Ted Utz. ‘“There have been
a lot of people showing up. We're
trying to relieve the pressure out-
side of the arena.”

Other Northeast outlets that reg-
ularly tie in PSAs with local rock
concerts include WBCN Boston and
WPLR New Haven, Conn.

As for whether it is something
that will continue, Scher says,
“We're looking into it for other po-
tentially troublesome shows, but it
takes a lot of cooperation from
bands. We want to send a message
to these kids to stay home and have
a party. Don’t take the chance of
not having your favorite band come
back.”

Other Media Focus On Air Personalities

DJs Are Grabhing Headlines All Over

NEW YORK For such a local, au-
ral medium, radio is getting a lot
of national, visual attention of
late. :

On April 13, CBS-TV’s “West
57th Street’” did a segment on
“controversial”’ air talents, which
highlighted WXRK New York’s
Howard Stern, WLUP Chicago’s
Steve Dahl and Garry Meier, and
WHJY Providence, R.I.’s Carolyn
Fox. The April 17 edition of
“Oprah Winfrey” is slated to focus
on America’s top radio personal-
ities.

Prior to all that, the newspaper
USA Today ran a story on morning
men in its April 1 edition. ‘“The is-
sue date we ran it on was not inten-
tional,” quips USA Today writer
Andy Smith, referring to April
Fools’ Day. The piece featured
WHTZ New York’s Scott Shannon,
KKBQ Houston’s John Lander,
and WAVA Washington, D.C.’s
Mike O’Meara and Don Geronimo
(with photos) and also mentioned
WYHY Nashville, WRBQ Tampa,
Fla., and Andy Goodman of the
American Comedy Network.

“There wasn’t any one incident
that put this story in the paper,”
says Smith. ‘“But, being based in
Washington, there’s a lot of per-
sonalities doing things here.”
Smith admits that the presence of
high-profile radio personalities is
not exactly new. “We might have
picked up on it three or four years
ago, when it was a bit fresher.”

At “West 57th Street,” program
producer Vicky Samuels says her
segment on outrageous radio tal-
ent has “been germinating for a
long time. I've noticed that person-
ality radio has made a comeback—

for one thing, I can’t seem to hear
rock’'n’roll any more.”

Based in New York, Samuels
says her interest was spurred by
WXRK’s Stern. “I was amazed by
what I heard. When we started
tracking more people down, we
found that it’s a trend that’s been

‘We found out
thatitis a
growing trend’

growing in radio. We certainly
found that it’s no longer an excep-
tion [to hear Stern-style shows].”

Samuels says it took a while to
convince her bosses to back the
segment. ‘“‘Someone like a Stern
was so obnoxious, we were con-
cerned as to whether it would
make good television,” she says.
“But, we saw it happening all over
the country.”

The “Oprah Winfrey’’ program
is set to feature Shannon; KROQ
Los Angeles’ Jim ‘“‘the Poorman”
Trenton; Tom Joyner, the ‘““com-
muting DJ”’ of KKDA-FM Dallas
and WGCI-FM Chicago; WLUP
Chicago’s Jonathon Brandmeier;
KEGL Dallas’ Moby; and former
WNBC New York afternoon driver
Joey Reynolds.

“Oprah Winfrey”’ show asso-
ciate producer Ellen Rakieten says
the program’s themes are usually
arrived at by spontaneous means,
but says some of the interest was
generated as a result of press sto-
ries on so-called shock radio. Re-
ferring to the show’s Chicago
base, Rakieten says, “[WLUP’s]

Brandmeier is like a god here. He's
just so popular here. And, then
we've been reading about shock
radio—including a recent Us mag-
azine article—and we’ve got it
here. Plus, [April 17] is a holiday
for kids, and that’s good because
those kids have parents that watch
our show.”

When booking the program, Ra-
kieten says, she sought top-rated
talents with ‘““off-the-wall”’ ap-
proaches and found a mix of on-air
styles. ~

Furthering radio’s exposure,
WRBQ will take its supersuccess-
ful Q-Morning Zoo to the tube May
1 on a local cable TV channel. The
move is the beginning of a three-
year arrangement with Jones In-
ternational Cable that will give
viewers live visuals of the four-
hour Q-Morning Zoo, supplement-
ed with music video to match the
playlist whenever possible. There
is talk that the Q-Morning Zoo may
take itself to other markets via
various cable services.

Additionally, there is endless
talk that Stern may get his own TV
talk show. KIM FREEMAN

NEW! NEW! NEW! NEW! NEW!

Don't Miss Billboard’s

HOT CROSSOVER 30

It's the only chart of airplay at the
hot new stations with a **‘Crossover™
format that mixes urban, pop, and
dance club hits. See page 20.

S & 5

The Real Heart Of Rock’'n’Roll WBCY Charlotte, N.C., afternoon personality
Jeff Wicker, left, takes part in one of the top 40’s finest moments as Huey Lewis
takes a personal break with young fan Brian Collins. When Collins’ mother
called WBCY saying that her seriously ill son would love Lewis tickets, the
station and Chrysalis local rep Dave Ross did one better by arranging the
meeting. -

Programmers reveal why they have jumped on
certain new releases.

BLAGK/URBAN

B.K. Kirkland, PD of WBLS New York, is tooting Herb Alpert’s horn
this week, with a positive report on “Diamonds Are A Girl’s Best
Friend” (A&M), a duet with Janet Jackson. Kirkland has also picked up
“Making Love In The Rain” off Alpert’s album, which the PD saysis a
hot item in WBLS sales research. The Whispers’ “Rock Steady” (Solar/
Capitol) beefs up WBLS’ mature r&b side, says Kirkland, and is getting
strong reports from 25-plus listeners. “The record is simply the classic
side of the Whispers,” he says. “And, that’s it for our standard adds.”
WBLS’ nonstandard adds start with Klymaxx’s “Divas Need Love Too”
(Constellation/MCA), which Kirkland reports is “a great track, getting
strong responses.” And, they end with Shock’s “Lock Me Out” (import).
“This 12-inch is generating active phone response and appears to be des-
tined for heavy dance-club rotation,” he says.

COUNTRY

KMIX Modesto, Calif., PD Steve Amari stresses “contemporary” when
discussing his station, and his recent adds certainly reflect a risk-taking
approach. K.T. Oslin’s “80’s Ladies” (RCA) is a highly relatable song,
especially for KMIX’s many '80s ladies. The PD says of Sweethearts Of
The Rodeo’s “Chain Of Gold” (Columbia), “I think it's something that
bigger-market programmers will be looking at soon.” Also- fitting the
KMIX mold is Southern Pacific’s “Don’t Let Go Of My Heart” (Warner
Bros.). “It’s a very contemporary ballad, with that little tinge of country,”
Amari reports. And, falling in between the traditional and modern genres
is Jenny Yates’ “Home On Sundays” (Mercury/PolyGram).

ADULT CONTEMPORARY

KOST Los Angeles MD Liz Kiley reports that every time the station’s
phone rings, the call is about Atlantic Starr’s “Always” (Warner Bros.).
“I think a lot of AC programmers are ignoring this, and I don’t know
why. Last year it was ‘Friends & Lovers.’ This year it’s ‘Always,” with
people using it in weddings and all.” Equally hot on the request lines is
Dan Hill's “Can’t We Try Just A Little Harder” (Columbia). “Even
though he hasn’t had a record out in a long time, listeners immediately
picked up on this,” says Kiley of Hill's duet with Vonda Shepard. One
thing Kiley never ignores is album tracks, and she says she’s found a gem
in the Carly Simon cut “The Stuff That Dreams Are Made Of”’ (Arista).
“The lyrics are wonderful—truly relatable to most people, especially
women.” Speeding along at KOST is Klymaxx, with the single “I’d Still
Say Yes” (Constellation/MCA). “These ladies have done it before, and
they’ll do it again. It'll pull reactions.” KIM FREEMAN
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The Memorial Day Countdown Fit for a King!

Billboard Magazine is the bible of the music industry. Their
charts are the standard oy which hit records have been
measured for 98 y=ars.

Now, for the first time, Billboard has ranked the Top 40
hits by the King 9f Rock & Roll!

This Memorial Day Weekend, the United Stations will
honor Elvis memory with one af the mos: exciting radio
specials of this or any year!

On Billboard's Official Top 40 All Time Elvis Presley Hits they'll
all be counted down in order...and revealed to the worid
FOR THE FIRST TIFE!

What was Elvis all-time Numter One hit? Which was the last
Elvis record to place on the chart? It's bound to be three solid
hours of fascinatirg revelations and surprises!

With the prestige and authority of Billboard behind it, and
Elvis all through it, this is one show you won't want to miss!
It's available on a swap/exchange basis to radio stations in

A

ELVIS PRESLEY HITS

the top 17C Arbitron-rated
metro markets. Call United
Stations Radio Networks

immediately to raserve it
for your station at 212-
575-6100 or for national
sales information.

New York
Washington, C.C.
Chicago

Detroit g

Dallas %

Los Angeles g

London 2

NAB Panel Looks
At Good Promos,
Why They Work

BY CHARLENE ORR

DALLAS Nothing beats a good
promotional event to heighten a
station’s visibility and get an apa-
thetic listening audience excited—
not to mention raising advertiser
interest. That was the bottom line
at a recent NAB panel devoted to
promotions.

It was noted that there are few
new promotions, but the speakers
stressed the possibilities inherent
in variations on a theme. Winners
of the NAB’s annual best-promo-
tion contest offered some clever
and successful variations on com-
mon themes.

Jan Chamberlin of WDIF-FM
Marion, Ohio, won the small-mar-
ket division with her Body Badge
contest. Using a round version of
the station’s call-letter bumper
sticker, KDIF tied its small budget
into a big community event: the an-
nual popeorn festival. Contest par-
ticipants were given one of 35 com-
binations of letters in four differ-
ent colors and were instructed to
search for the match during the
festival. Each couple that returned
to KDIF’s booth with a match re-
ceived a station baseball cap and
became eligible to win a $1,000
shopping spree.

Chamberlin said the simplicity
of the promotion spurred heavy
participation and noted that it cost
KDIF only $400 because local re-
tailers traded out for the $1,000
gift certificates.

J.D. North of WJLQ-FM Pensa-
cola, Fla., won the NAB’s award
for medium markets. He said a sta-
tion has to ‘‘touch the flesh” of its
community in any promotion.
WJLQ won its award with a Mys-
tery Man In White campaign. As a
newcomer to the station, North,
clad in a white tux, played the mys-
tery man who was chauffeured
around in a white limo. For 10
days, North dropped in on restau-
rants and grocery stores, picking
up people's bills with no explana-
tion until the story broke in local
print. That coverage included at-
tention from competing radio sta-
tions and television news pro-
grams.

North says the key to the promo-
tion’s success was secrecy—only
two station staffers knew of the
stunt. The top 40 outlet improved
greatly in its ratings following the
promotion, which cost $2,000.

The NAB’s large-market winner
was KBPI-FM Denver, an album
rock outlet that won for its Show
Us Your KBPI campaign. The sta-
tion teased the contest for one
week, then began soliciting entries
for the most creative display of its
calls. The grand prize was $10,000.
KBPI's winners were a group of
students who hung a 200- by 400-
foot KBPI sign on the outside of
Denver’s Mile High Stadium.

In contests keyed to contribu-
tions from listeners, KBPI's Beth
Harris stressed, clear ground
rules have to be laid down. Most
important among them, she said, is
a ban on defacing property.
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Charie West Is Movin’ On Up To KLOS;
Brian Thomas Becomes PD At WBSB

CHARLIE WEST jumps from the 57th-ranked mar-
ket to the No. 2 market with the PD post at album
rocker KLLOS Los Angeles. West departs KWOD Tul-
sa, Okla., after roughly 10 years there. West had also
advised Clear Channel sister station KPEZ Austin, a
classic rocker. KLOS VP/GM Bill Sommers says
West’s classic experience will be a plus in the face of
competition from classic rocker KLLSX Los Angeles,
and he welcomes the PD’s medium-market back-
ground. “When you're coming from a smaller market,
you have to be more re-

KYES-AM Modesto, Calif., drops its calls and its
AC format for country and the KMEX-AM set. The
format is automated except for mornings, when veter-
an broadcaster Mike Wolfe is doing a news-intensive
live show.

WHN NEW YORK PD Gary Havens resigns from
the Emmis country outlet after nine months to take on
part ownership in WTPI Indianapolis, where he’ll be
going up against Emmis’ two home outlets. WHN
VP/GM Rick Dames

sourceful because you
don’t have the resources
of a major company be-
hind you.”

Kurt Kelly, who has
been holding down the
programming fort since
Tim Kelly split for
WCKG Chicago, will re-
main at KLOS as assis-

i

F says, “‘l can’t come up
Ty T "“ with enough superlatives
W v about the job Gary did

for us.” Longtime WHN
loyalist Pam Green will
add acting-PD duties to
her MD post for the time
being.

WSHE MIAMI OM

tant PD, Sommers says.

BRIAN THOMAS accepts the PD post at hit outlet
WBSB “B-104” Baltimore, moving up from a super-
successful tour at WBJW ““BJ-105" Orlando, Fla. “His
track record, his knowledge, and the way he carries
himself make him one of the hottest young program-
mers around,” says B-104 GM Jim Fox. Thomas, of
course, replaces Steve Kingston, now OM at WHTZ
“Z-100” New York.

I.EE MICHAELS was the subject of much Gotham
gossip last week. Speculators were hot on a trail that
the KMEL San Francisco PD was leaving that post.
Michaels and KMEL GM Paulette Williams were not
reachable at presstime, but the station receptionist
took messages for Michaels, suggesting business as
usual. Those same speculators had Michaels returning
to Chicago for Pyramid’s new station, WTKS. Pyra-
mid CEO Richard Balsbaugh squelched that with a
call from a limo en route to WTKS from O’Hare. “I'm
about to conduct a dozen interviews, but we haven’t
hired anybody. I have spoken to Lee about several
things, including [the possibility of] his involvement
with us, but, more importantly, about the Chicago
market.” Michaels, as you know, programmed leading
urban outlet WBMX Chicago, then jumped to one-
time underdog WGCI Chicago and took it to the top
before moving to KMEL. Don’t touch that dial

TOM WATSON will head south to assume the long-
vacant PD post at lite rock outlet KIFM San Diego.
The PD slot at KEZR “EZ Rock” San Jose, Calif., for
the last nine months is only the most recent entry on
Watson’s resume, which includes a stint at KSEA San
Diego in the early *70s. The country’s “most beautiful
city” is also “probably one of the most competitive AC
markets,” says Watson of his return.

Ross Holland steps into interim PD duties at urban
outlet KYOK Houston after four years there. Hol-
land, KYOK’s assistant PD for the past three years,
fills in for departing PD Steve Hegwood, who has
moved on to the same post at KHYS Port Arthur, Tex-
as.

Here’s a fact to fuel talk that Infinity hitster
WBMW ‘““B-106"" Washington, D.C., may go album
rock (Vox Jox, April 18): WWDC “DC101” afternoon
man Don “Serphe” Colwell resigns that post to take
on afternoons at B-106. Serphe’s been at the D.C. rock-
er for many years and was one of the original jocks at
progressive rocker WHFS there.

HEAVY ROTATION: KBLX Berkeley, Calif., MD
Kim Hughes leaves the eclectic quiet storm outlet for
northern California promotion duties with RCA . ..
A&M shuffles its local deck to move N.Y. rep Sue De-
Benedette to similar duties in Los Angeles, replacing
Kelly Summers. Jill Glass stays in A&M’s Boston
base but leaves her marketing-manager post for local
promotion. And, Chuck “the Blitz” Bliziotis leaves
his Boston local promo manager post for the same gig
in New York.

by Kim Freeman

Charlie Kendall lures
Tom Robinson out of
premature radio retirement to do evenings at the lead-
ing rocker. Robinson worked for Kendall during his
WMMR Philadelphia days, then moved on to WBCN
Boston, where an unpleasant departure apparently
left a bad taste in Robinson’s mouth. Other changes in
WSHE'’s lineup include PD Michael Dalfanzo’s move
to middays, Kendall’s arrival in afternoons, and Drew
Townsend in on overnights. Former WSHE midday
man Harris Allen has opted for weekend and fill-in
work at Kendall’'s old home, WNEW-FM New York,
where Ken Dashow moves into weekday overnights.

Kendall, by the way, has already fallen prey to Mi-
ami vices like a luxurious new home with a hot tub and
boat dock in the back. Go visit! ... Back at WNEW-
FM, PD Mark Chernoff picks from his old stomping
ground, WDHA Dover, N.J., by pulling Cyndy Man-
kowski in for Sunday overnights.

HOT SHOTS: The American Comedy Network of
Bridgeport, Conn., loses David Lawrence to the
morning shift at rocker WLV Q Columbus, Ohio. That
leaves a plum executive producer post open at the
leading laugh net. ACN prez Andy Goodman is seek-
ing someone to help write, perform, and create ACN’s
multitrack output. Goodman hints that salary would
be higher than most local production director gigs . . .
And, we can’t reveal the station, but a major-market
top 40 is looking to give somebody her “big break.”
The official position is morning news director, but the
station is looking for a female with personality, intelli-
gence, and characters very much her own. Send
T&R’s here and we’ll forward them.

T

WE'RE HERE TO FIND SAND,” quipped WHYI
“Y-100” Miami MD Frank Amadeo, explaining for the
umpteenth time why he and Y-100 OM Tony Novia
were in Gotham last week. Actually, the two were
seeking talent for their beach concert/party this sum-
mer and were just generally schmoosing new and old
colleagues ... Great to visit with Capitol’s VP/black
promotion Ronnie Jones and director of artist/prod-
uct development Jean Riggins, who were raving
about the new New Edition-type group 4 By Four and
T. Graham Brown'’s latest soulful country album.

Thanks to Susan Storms and her WHN New York
colleagues for the Mets party and game April 9, where
we found local MCA rep Bobby Shaw breaking from
his normal pop/rock rounds to trot Lee Greenwood
around. After Greenwood’s opening national anthem,
the PA announced, “Courtesy is contagious. Pass it
on,” a motto which the RAB’s Danny Flamberg rec-
ommended as the theme for next year’s NAB confab.

GOOFIN’: Loved the bet WTHZ Tallahassee, Fla.,
MD/afternoon man Rich Stevens made with his lis-
teners April 6 as to whether Marvin Hamlisch or
Leonard Nimoy would win the boxing match . . . Ozzy
Osbourne donated $1 to Oral Roberts, with a note re-
questing that the preacher spend it on “his pyschiatric
treatment.”
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New ‘Gladiators’ Take Gues From Veteran Fighters

BY DAVE BURCHETT

IT'S TRUE that disk jockeys are
not just communicators or perform-
ers. We are also chroniclers of what
other jocks or competing stations
are up to. We make mental notes
here, observations there . .. enough
to know who's do-
'n ing what. That’s
I' | (n] why all eyes
should be on Dal-
| | las in the coming
LY months.
KHYI “Y-95”
Dallas, with its
“gladiator’’ approach (Billboard,
March 7), brain child of Buzz Ben-
nett and Mark Driscoll, is an impor-
tant development that will peak in-
terest because of its innovation and,
paradoxically, its firm roots in top
40’s past.

Bennett and Driseoll may not
fully agree, but the prototypes for
the gladiator DJ mold have been
with us for more than 20 years, and
the best of them wage battle still.
Granted, they may not meet the cri-
teria established by Buzz and Mark
for their approach, but the jocks I
have in mind certainly embody the
spirit, if not the complete philoso-
phy.

With that in mind, here is my list
of candidates for lifetime gladiator
radio honors. The criteria: fast de-
liveries, aggressive and engaging
on-air qualities, strong (never
wimpy) voices, and a history of rat-
ings victories. The fact that these
men are still active is also an impor-
tant consideration.

THE REAL DON STEELE: Judg-
ing from his afternoon programs at
gold outlet KRLA Los Angeles, it

doesn’t seem like a thousand Million
Dollar Weekends have passed since
Don and the rest of the KHJ boss
jocks wiped out their competitors
and paced a string of RKO/Bill
Drake ratings coups coast to coast.
Steele’s exuberance, tenacity, and
crazy hipness inspire the same awe
today as in 1966.

As a KRLA board op told me last
year, Steele’s electricity envelops the
studio when he broadcasts. “I mean
the room just vibrates,” said the
board op in testimony to the Real
Don’s magnetism. KRLA’s dismal
1.2 in the fall book is attributable
more to the waning popularity of
music on the AM band than it is a re-
flection on the air staff. Steele was
No. 1in L.A. at one time and has par-
layed that popularity into movie
roles and a new television show.

cOUSIN BRUCIE MORROW &

Pro

BEACHSIDE BOOTY

Life is looking like a beach these
days, and AC outlet WIOQ Philadel-
phia is right on the case with a sum-
merlong promotion that gives lis-
teners a week’s vacation on WIOQ's
beach house in Ocean City, N.J.
Last month, the station began draw-
ing winners from a posteard pool.

Each winner also gets a package
of goodies to go along with the
house, all provided by sponsors of
the promotion.

APRIL IS ‘STRUMMER TIME’

Various album rock stations are
naming April Guitar Month. Spon-
sored by the Music Distributors
Assn., the grand prizes being of-
fered to outlets are Fender Strato-
casters. Already on the bandwagon
are WBCN Boston, WMMR Phila-
delphia, WKDF Nashville, WKLS
Atlanta, WWDC Washington, and
Texas stations KPEZ Austin and
KLOL Houston.

According to Ren Grevatt & As-
sociates’ Jon Grevatt, several par-
ticipating stations have listeners
qualify to win the guitars by identi-
fying players after hearing a mixed
selection of their riffs. Others have
simply announced postcard drop-off
points with participating retailers.
Those interested in the market-ex-
clusive offer can call Grevatt at 212-
582-0252.

ROCK BOTTOM

XTRA-FM “91X” San Diego is call-
ing attention to stars on the way up,
with low-down concert ticket prices
in its 91X Rising Star Concert se-
ries. The series kicked off with gigs
by Chris Isaak, Wire Train, and
Concrete Blond on successive
weeks, all with 91-cent ticket prices.
“We're striving to expose new acts
at a cost anyone can afford,” says
Oz Medina, the album rocker’s MD.

This all follows 91X’s supersuc-
cessful X-Pose The X contest last
month, which had listeners perform-
ing wild stunts in an attempt to win
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Young At Heart. Paul Young drops by top 40 outlet WDTX Detroit to stir

motions

enthusiasm for a DTX-sponsored concert in Motor City. Enjoying the starlight
are, from left, WDTX air talent Theresa Selik, Young, station morning man Jim
Harper and PD Mike Bradley, and Columbia rep Mark Wescott.

Dan Ingram: During the late '50s at
WINS New York, Morrow’s deliv-
ery caused account executives a
great deal of consternation. They
feared the velocity with which he
read commercials would dismay cli-
ents. That alone is enough for gladi-
ator credentials.

Throughout his career at WABC,
Cousin Brucie piled up ratings tri-
umphs like shoes in Imelda Marcos’
closet. A rapid-fire delivery tinged
with sheer warmth made the good
Cousin the type of gladiator who
would have to look up to see if Cae-
sar were giving him a “thumbs up”
before he plunged the spear into his
opponent: helluva fighter, but nice
guy, too. After years away from the
mike—some of the time spent as an
owner—Brucie is back in the Big
Apple fray with two shifts on
WCBS-FM.

Ingram, Morrow’s WABC buddy,
has been absent from the daily wa-
ters for a short time, and his CBS
“Top 40 Countdown’’ series ceased
production in January. His voice is
still prevalent in countless New
York commercials. Dan’s biting sar-
casm is his mace on the coliseum
floor.

Never sanctimonious, sappy, or
vapid and always controversial, In-
gram was and is a huge winner, like
everyone who worked under WABC
PD Rick Sklar. If he's not a gladia-
tor, then Rambo is an interior deco-
rator.

TOM CAMPBELL: As was previ-
ously mentioned, one of the prereg-
uisites for this list is the ability to
talk fast. Tom “Boss Of The Bay”
Campbell talking is roughly akin to
an avalanche plummeting down a
mountainside. At KYA San Francis-
co, Campbell was the only jock to
consistently beat KFRC in his time

slot. This was an era that saw
KFRC ascend to the position of top
Bay-area rocker, so Campbell’s feat
was no small one. Though no longer
a jock, Tom is omnipresent on San
Diego stations via spots for a ste-
reo/video concern.

He whips through at least 21,
minutes of copy in 62 seconds, leav-
ing listeners and jocks alike hyper-
ventilating for him! He’s one of the
most effective hard-sell spokesmen
around (and a licensed auctioneer,
he’ll add). Definitely a gladiator of
heavyweight class.

JOHN LANDECKER: “Records”
may truly be his middle name, but
“Boogie Check” is a close second.
That was his “thing” at WLS-AM
during his first tour there as night
man. He later became an afternoon
driver. Like Campbell, Landecker
can run through copy at a pace that
would render the normal tongue a
twisted, useless appendage. Unlike
others, however, John has done
mornings (at album rocker WCKG
Chicago). He’s now back doing eve-
nings for the last bastion of AM top
40: WLS-AM.

THERE ARE MANY more who
could join this group. Perhaps too
many to mention. They’ll all be cast-
ing an eye toward Texas to see if
Buzz, Mark, and Y-95 make inroads
with the gladiator concept. If they
do, jocks will be queuing up, hel-
mets in hand, for gladiator training,
with the knowledge of what true
gladiators have done before: Slew
they the lions, and grabbeth did
they the Holy Ratings Grail. Thus
came the gladiators!

Dave Burchett is night talent on
lite AC outlet KWLT “K-Lite” San
Diego.

a $25,000 grand prize. The overall
winner created a 10-second televi-
sion spot with animated “91X” fig-
ures made of clay. The contest gen-
erated a constant stream of local
press.

To get even more mileage out of
the campaign, 91X is now readying
for “X-Pose The X—The TV Show.”
On Sunday (19), KUSI-TV exposes
the general viewing public to foot-
age of the many creative entries.
91X jocks will host the show, and
contest judges include San Diego
Chargers player Billy Ray Smith.

DATING GAMES

Solid gold outlet KOOL-FM Phoe-
nix, Ariz., gave taxpayers a break
April 15 by bringing their local post
office to a central shopping mall for
easy tax-return filings. Last year,
KOOL brought 24,000 folks down to
get their goods weighed and
stamped at the booth.

Meanwhile, KIIS-FM gave listen-
ers a break of a different sort by
picking up on the supermarket sin-
gles concept to eliminate the dread-
ed date. For once, it was profitable
to play games in the ongoing battle
with the opposite gender. KIIS’
Paul Freeman hosted events like

the Game With A Peel, wherein men
and women teamed up to peel ba-
nanas without their hands.

MELLOW EASTER

AC outlet WNIC Detroit plans to
drop 20,000 marshmallows on Motor
City as an Easter Sunday surprise.
With a local park department as co-
host, WNIC will make two marsh-
mallow dumps out of helicopters.
Children are encouraged to turn in
the droppings for bags of WNIC
Easter goodies.

TRIPLE TRIPPING

Active Markets, Santa Monica,
Calif., is active indeed this season.
Spring/summer packages from the
company kick off with a May 21-25
trip to Hollywood, where winning
station listeners will sit in on a Gen-
esis/Doobie Brothers concert. A
Magical Mystery Tour to the U.K. is
set for May 28-June 4. Listeners will
tour various Beatles sites in Liver-
pool and points of interest in Lon-
don. Finally, you, too, can send your
listeners to see U2 in London via an
Active Markets trip scheduled for
June 10-17.

KIM FREEMAN

e s o

Just when

you thought
you knew her...
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BY BILL HOLLAND

&OW IT APPEARS both houses of
Congress may press to make the
fairness doctrine part of federal law
despite the fact that broadcasters
and their allies think the measure is
unconstitutional and impinges on
First Amendment rights. However,
incumbents just love the doctrine,
which even the FCC no longer en-
dorses, so progress on S. 742 and
H.R. 1934 continues, following
House Telecommunications Sub-
committee hearings. They might
even make it to the floor Tuesday
(21), when Congress returns from
Easter recess.

SOMEBODY AT THE FCC has a
sick sense of humor: The commis-
sion is joining in with President
Reagan’s National Consumers

FOR WEEK ENDING APRIL 25, 1987

Washington Roundup

Week for a big celebration—includ-
ing such gosh-what-fun film screen-
ings as “How To Find Information
At The FCC” and, whew, ‘“The New
Fee Collection Program.” All this at
headquarters and field offices, too!

THE NAB HAS BEEN GRANTED
the extension of time it wanted to
file comments and replies in the up-
coming commission proceeding pro-
posing a relaxation of various provi-
sions of the multiple-ownership
broadcast rules. The new date for
filing comments is June 15, for re-
plies, July 15. Granting the 60-day
extension was necessary, the FCC
says, to be able to collect more NAB
data.

INDECENT AND OBSCENE
broadcasts ... At its April 16 meet-
ing, the FCC plans to consider ac-

(Continued on next page)
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ARTIST
LABEL

THIS
WEEK
LAST
WEEK

2 WKS.
AGO
WKS. ON
CHART

Compiled from national

radio airplay reports. TITLE

L rf 2 oo g | REINE L

*% NO.1 &
SIGN 'O’ THE TIMES

2 1 1 9 é&DY WATLEY

week at No. One
o T——
LOOKING FOR A NEW LOVE

3| 4| 5 | 5 | MADONNA

LA ISLA BONITA

WARNER BROS.

4 3 4 9 A. FRANKLIN/G. MICHAEL | KNEW YOU WERE WAITING
ARISTA
5 8 14 5 x;l’pl&léslg gs.s TARR ALWAYS
FASCIN
6 6 9 9 g?mﬁé\“v B ATED
7 9 13 5 ’I&(I:ﬁﬁ WILDE YOU KEEP ME HANGIN' ON
8 5 6 9 THE COVER GIRLS SHOW ME
FEVER
9 14 v & THE SYSTEM DON'T DISTURB THIS GROOVE
ATLANTIC
10 15 23 3 %(I)?LIJ\MIE;LSA & CULT JAM HEAD TO TOE
1 7 3 9 CLUB NOUVEAU LEAN ON ME

12 18 2 5 EPYCNDI LAUPER

WHAT'S GOING ON

13 [RIPNING0" o | DONNAALLEN SERIOUS
4|07 g | KOOL&THE GANG STONE LOVE
A FORT
15 | NEWp | 1 | GAMEO BACK AND FORTH
T

6 | 16 | 19 | 6 | SREGORYABBOTT 1 GOT THE FEELIN' (IT'S OVER)
L. VANDROSS/G. HINES NOTHING BETTER THAN LOVE

17|23 |26 | 4 | g
18 24 27 g ;(I:'IAE'BREAKFAST CLUB RIGHT ON TRACK
MOVE OUT

19 19 24 4 ANTfANN(T:Ig MARTINEZ

DEF JAM

2 | 2| — | 2 | ANITABAKER SAME OLE LOVE (365 DAYS A YEAR)
a |z | —| 2 | HERBALPERT DIAMONDS
2 |28 | 8| 3 | KLYMAXX ID STILL SAY YES
3| 2% | — | 2 | LONELRICHIE SELA
24 | 29 | 29 | 3 | SMOKEYROBINSON JUST TO SEE HER
2% | 25 20 6 BEASTIE BOYS BRASS MONKEY

26 [} 7 || STARSHIP

NOTHING'S GONNA STOP US NOW

27 13 3 7 nEMRB ALPERT

KEEP YOUR EYE ON ME

28 NEW) 1 gg’;l’lNG CREW

(1 JUST) DIED IN YOUR ARMS

2 | NEwp | 1 | BANGLES

WALKING DOWN YOUR STREET

30 | NEWD 1 %'\;TTI:ICE RUSHEN

WATCH OUT

" YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Southern Nights, Gien Campbell,
CAPITOL

. Hotel California, Eagles, asyLum
. Don’t Leave Me This Way, Thelma
Houston, tamia

. When | Need You, Leo Sayer,
WARNER BROS.

. I've Got Love On My Mind, Natalie
Cole, capritoL

. Don't Give Up On Us, David Soul,
PRIVATE STOCK

. So In To You, Atianta Rhythm
Section, POLYDOR

. Right Time Of The Night, Jennifer
Warnes, ARISTA

. Sir Duke, Stevie Wonder, TamLa

B Tr;in% To Love Two, William Bell,
MERCURY

OWwW W N O O bh W =

—

POP SINGLES—20 Years Apo

. Somethin’ Stupid, Nancy & Frank
Sinatra, REPRISE

. Harpy Together, Turtles, wHiTE
WHALE

. A Little Bit You, A Little Bit Me,
Monkees, COLGEMS

. | Think We're Alone Now, Tommy
James & the Shondells, ROULETTE

. Western Union, Five Americans,
ABNAK

. Thisls Mg Song, Petula Clark,
WARNER BROS.

. Sweet Soul Music, Arthur Conley,
ATCO

—

. Bernadette, Four Tops, moTown
. | Never Loved A Man The Way |

Loved You, Aretha Franklin,
ATLANTIC

. Jimmy Mack, Martha & the
Vandellas, Gorby

TOP ALBUMS—10 Years Ago

. Hotel California, Eagles, asyLum
. Rumours, Fleetwood Mac, warNer
BROS.

. A Star Is Born (Soundtrack),
Barbra Streisand & Kris
Kristofferson, coLumsia

. Songs In The Key Of Life, Stevie
Wonder, TamLA

. Marvin Gaye Live At The London
Palladium, Tamca

. Boston, eric

. Leftoverture, Kansas, KIRSHNER

. Unpredictable, Natalie Cole, capitoL

. Rock[jy &Soundtrack), Various,
UNITED ARTISTS

. Songs From The Wood, Jethro
Tull, CHRYSALIS

TOP ALBUMS—20 Years Ago

. More Of the Monkees, COLGEMS

. Mamas & The Papas Deliver,
DUNHILL

. Dr. Zhivago (Soundtrack), mom

. My Cup Runneth Over, Ed Ames,
RCA VICTOR

. The Monkees, coLGEms
. Between The Buttons, Rolling
Stones, LONDON

. The Best Of The Lovin’ Spoonful,
KAMA SUTRA

. The Sound Of Music (Soundtrack),
RCA/VICTOR

. S.R.0., Herb Alpert & the Tijuana
Brass, aam

. Supremes Sing Holland-Dozier-
Holland, motown

GOUNTRY SINGLES—10 Years Ago

1. She's Pulling Me Back Again,
Mickey Gilley, pLavBoY
. sgy Guitar Play, Conway Twitty,

[
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. She's Got You, Loretta Lynn, mca

. Some Broken Hearts Never Mend,
Don Williams, .aBc/p0T

. Paper Rosie, Gene Watson, capiToL

. The Rains Came/Sugar Coated
Love, Freddy Fender, asc/oot

. I'li Do It All Over Again, Crystal
Gayle, UNITED ARTISTS

. Let's Get Together (One Last
Time), Tammy Wynette, epiC

. I'm Sorry For You, My Friend, Moe
Bandy, coLumeia

. Yesterday's Gone, Vern Gosdin,
ELEKTRA

SOUL SINGLES—10 Years Ago

. Got To Give It Up (Part 1), Marvin
Gaye, TaMLA

. The Pride (Part 1), Isley Brothers,
T-NECK/EPIC

. I'm Your Boogie Man, K.C. & the
Sunshine Band, Tk

. I've Got Love On My Mind, Natalie
Cole, capitoL

. You're Throwing A Good Love
Away, Spinners, ATLANTIC

. The Pinocchio Theory, Bootsy's
Rubber Band, warRNER BROS.

. Ain't Gonna Bump No More (With
No Big Fat Woman), Joe Tex, eric

. 1 Wanna Do It To You, Jerry Butler,
MOTOWN

. Disco Inferno, Trammps, ATLANTIC
. Your Love, Marilyn McCoo & Billy
Davis Jr., aBC
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ICONTEMPORARY.

E Compiled from a national sample of radio playlists.
x j = 5
] gli=
= 45
2 |8z |¢)| TILE ARTIST
= | S| o | 3| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 * %
@ 3048 THE FINER THINGS
ISLAND 7-28498/WARNER BROS. 1 week at No. One @ STEVE WINWOOD
2 213!s | KNEW YOU WERE WAITING (FOR ME)
ARISTA 1-9559 & ARETHA FRANKLIN AND GEORGE MICHAEL
@ 45110 FLL STILL BE LOVING YOU
RCA 5065 RESTLESS HEART
4 111l NOTHING’S GONNA STOP US NOW
GRUNT 5109/RCA ¢ STARSHIP. J
@ 7197 JUST TO SEE HER
MOTOWN 6226 & SMOKEY ROBINSON
@ g l10l6 BABY GRAND
COLUMBIA 3806994 & BILLY JOEL FEATURING RAY CHARLES
7 51211 MANDOLIN RAIN
RCA 5087 & BRUCE HORNSBY & THE RANGE
10l12] s SAME OLE LOVE (365 DAYS A YEAR)
ELEKTRA 7-69484 @ ANITA BAKER
@ 181221 4 LA ISLA BONITA
SIRE 7-28425/WARNER BROS L MADONNA
LET'S WAIT AWHILE
Ll i _A&M 2906 & JANET JACKSON
SE LA
® g ¢ MOTOWN 1883 @ LIONEL RICHIE
@ 151171 6 DON'T DREAM:IT'S OVER
CAPITOL 5614 & CROWDED HOUSE
YOU GOT IT ALL
391718 _MCA 52968 & THE JETS
THE LADY IN RED
iepeg] 1° A&M 2848 CHRIS DE BURGH
@ 19l271 3 IF SHE WOULD HAVE BEEN FAITHFUL ...
WARNER BROS. 7-28424 CHICAGO
16 11110 STONE LOVE
MERCURY 888 292-7/POLYGRAM & KOOL & THE GANG
@ %324 NOTHING'S GONNA CHANGE MY LOVE FOR YOU
AMHERST 311 GLENN MEDEIROS
243115 ALWAYS
WARNER BROS. 7-28455 & ATLANTIC STARR
19 [12]819 TONIGHT, TONIGHT, TONIGHT
ATLANTIC 7-89290 & GENESIS
20 |18]14] 24 SOMEWHERE QUT THERE (FROM “AN AMERICAN TAIL™)
MCA 52973 ) & LINDA RONSTADT AND JAMES INGRAM
WILL YOU STILL LOVE ME?
21 [ 22 WARNER BROS. 7-28512 & CHICAGO
@ 39| —1 2 MEET ME HALF WAY
COLUMBIA 38-06690 KENNY LOGGINS
SONGBIRD
@ ZEgd) ¢ ARISTA 1.9573 & KENNY G.
2 20197 WHAT DO WE MEAN TO EACH OTHER
A&M 2917 SERGIO MENDES
2% 125/28| 6 | ! GOT THE FEELIN' (IT'S OVER)
COLUMBIA 38-06632 € GREGORY ABBOTT
ONLY LOVE REMAINS
% paQpagi 12 CAPITOL 5672 PAUL MCCARTNEY
BALLERINA GIRL
O MOTOWN 1873 @ LIONEL RICHIE
AS WE LAY
G 1 ELEKTRA 7-69518 ) SHIRLEY MURDOCK
@ NEWD| | THE LAST UNBROKEN HEART
MCA 53064 PATTI LABELLE & BILL CHAMPLIN |
STARLIGHT EXPRESS
bl 5 2l I MCA 53041 EL DEBARGE
@ NEWD| | THERE'S NOTHING BETTER THAN LOVE
EPIC 34-06978/E.P.A LUTHER VANDROSS WITH GREGORY HINES
WHAT'S GOING ON
32 (383 3 PORTRAIT 37-06970/E.P.A ¢ CYNDI LAUPER
WALKING DOWN YOUR STREET
3 (SR COLUMBIA 38-06674 & BANGLES
1 | BIGLOVE
@ NEWD WARNER BROS. 7-28398 & FLEETWOOD MAC
@ RE-ENTRY LEAN ON ME
WARNER BROS. 7-28430 & CLUB NOUVEAU
STOP TO LOVE
36 JEegas 15 EPIC 34-06523/E.PA & LUTHER VANDROSS
I'LL BE ALRIGHT WITHOUT YOU
37 pEas] 18 COLUMBIA 38-06301 & JOURNEY
NEWD | | | FIRST WE TAKE MANHATTAN
CYPRESS 661 115-7/POLYGRAM & JENNIFER WARNES
1 | CAN'T WE TRY
NEWD COLUMBIA 38-07050 DAN HILL
1 | INTOO DEEP
NEWD ATLANTIC 7-89316 ) GENESIS

(__) Products with the greatest airplay gains this week. @ Videoclip availability. ® Recording Industry
Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of
2 million units.
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THE Nationally Syndicated
Broadcasting Alliance Radio Net-
work is changing its name in time to
offer its first major special of 1987
under a new banner. The new spe-
cial is “British Invasion,” and
NSBA is now On The Radio Broad-
casting, named after its main offer-
ing “On The Radio,” the company’s
weekly one-hour show. The pro-
gram “On The Radio” has been
company president Jeff Leve’s
mainstay. The program is hosted by
KIIS Los Angeles afternoon man
Ron O’Brian and is now in its third
year, with Leve reporting a clear-
ance roster of over 300 stations.

The company name change
should provide Leve with a handier
moniker. He says that he hopes to
quiet all those “What do those let-
ters mean?”’ questions. The “British
Invasion” is a 12-hour offering that
charts the years 1964-70 with the
songs that changed the face of rock.
Beginning with the Beatles' first
U.S. tour and ending with the Bea-
tles breakup, the show will cover ev-
ery English act that topped the
charts during those years.

Each of the special’s 12 hours has
been programmed to stand on its
own so that it can be aired in sta-
tion-determined blocks. The show is
co-hosted by KTXQ Dallas assis-
tant PD/personality Redbeard and
British invasion witness Mick
Fleetwood. In addition to 180 songs,
the show features 120 interview
clips, many from interviews Leve
recently conducted.

On The Radio Broadcasting has
obtained full national sponsorship
from Dr. Pepper for “British Inva-
sion”” and will be offering five min-
utes per hour for local sale. Leve re-
ports early clearances of 100 sta-
tions. The program is scheduled to
air the 4th of July weekend.

WESTWOOD ONE has signed a
three-year agreement with the Leg-
acy Broadcasting group. The three-
year affiliation contract will have

Feature

g

Dustin’ Off The Dancin’ Shoes. Promedia New York puts on its dancing
shoes, and WRKS "“Kiss-FM' New York air personality Chuck Leanard s
sprinkling the sound on the dance floor as they join forces for the new ProMedia
weekly, “Chuck Leonard's Dance Party.” Pictured, from left, are “roMedia VP
Jim Wynbrandt, Leonard, ProMedia president Bill Quinn, and the show's
executive producer, Frank Guida.

Legacy outlets broadcasting Mutu-
al and Westwood One product.

The pact will include Legacy out-
lets KJOI-FM Los Angeles, WLLZ-
FM Detroit, KDWB Minneapolis,
and KHOW/KPKE Denver. Sub-
ject to contractual agreements al-
ready in effect with other stations
in these markets, the Legacy out-
lets will draw programming from a
WW1/Mutual package that in-
cludes entertainment program-
ming, Mutual news on the hour, talk
programs, and a Mutual sports
package that includes NFL, NCAA,
and Notre Dame football.

WHEN James St. James says he
“calls in”’ his performances, he’s not
kidding. Over 5,000 times in the last
two years, St. James has called in
his “Hotline To Hollywood” to 56
stations across the nation.

Based in Canoga Park, Calif., the

Tinsel Town reporter provides a 10-
minute window to ezch affiliate be-
tween 6 a.m. and 4 p m., PDOT. Each
live call-in from St. James varies in
length from 90 to 200 seconds, de-
pending on the statioa’s format, and
he will do as many as 50 calls a day.

The live dialogs with afiliate air
talents provide as much o the fun
as the news and gossip. Listeners
not only get the latest “dish” on

WASHINGTON ROUNDUP

(Continued from precedirg page)

tion—if any—to be taken as a result
of complaints received allezing that
noncommercial KPFX-FM and com-
mercial WYSP-FM aired orogram-
ming in violation of 18 U.S. Code,
paragraph 1464. The FCC has al-
ready sent along polite letters of in-
quiry and has received lengthy re-
plies. Don’t expect fireworks: Gen-

$1250-$1500

Reservations

& Information:
(800) 424-4443
or (213) 659-9407

SAVE 50%
ON HOTEL RATES

FOR LONG-TERM STAYS

Split-level Executive Suites and 1 Bedroom Suites available in
attractive West Hollywood location for stays of 30 days or longer.
No large security deposit or lease required.

Monthly Rates Payable in Advance:
Executive Suite One Bedroom Suite

Rate includes:
Completely furnished with T.V., clock radio, telephone,
and answering machine (telephone service arrangements
responsibility of guest) e Twice weekly maid service ¢
Indoor garage parking with security gate e Coin operated
laundry facilities e Rooftop pool and whirlpool ¢ Linens e
Kitchen utensils and flatware provided

$1500-$1800

iEE

eral Counsel Diane Killory has

SUBSCRIBE
TO
MUSICIAN
MAGAZINE

The perfect
complemzant to
Billboard's

w‘E‘EH}‘ music
coverage.
12 issues for $16.

CALL NOW
1-800
247-2160
EXT. 68

rogramming

Hollywood notables and fads but
can also hear their local air person-
ality freed from drop-in claustro-
phobia.

WITH SPRING come thoughts of
baseball. As a service to New York
syndicators who will be playing the
ABC Radio Network’s softball
team, here is a list of recent ABC
appointments that may be making
hits.

John Axten is promoted to senior
VP, ABC Radio Network. Axten
has been a planning ace for ABC,
and the move will give him the op-
portunity to make other contribu-
tions. Axten will continue to be re-
sponsible for the developement and
marketing of nonmusic program-
ming for the six full-service net-
works. Susan O’Connell is promot-
ed to director of the ABC FM Radio
Network. She joined ABC in 1984 as
manager of network programming,
and in her new position she will be
responsible for directing the mar-
keting and acquisition activities for
the FM network. Gloria Briggs
moves over from the ABC FM Ra-
dio Network and is appointed direc-
tor of the ABC Rock Radio Net-
work. Briggs will be responsible for
all aspects of station relations for
the Rock Network. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated

hinted the most the commission
wants to do is indicate, politely, rea-
sonable time, place, and manner
guidelines.

WORK HARD—AND PARTY
hearty ... While FCC Chairman
Designate Dennis Patrick does his

mustc specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

April 24-26, Eric Clapton, Supergroups, ABC
Radio Network, two hours.

Aprif 24-26, Boston, MCA Big Event, MCA Ra-
dio Network, 90 minutes.

April 24-26, Norman Whitfield, producer pro-
file, Motor City Beat, United Stations, three
hours.

April 24-26, Prince's Trust Concert, Superstars
Of Rock Concert Special, Westwood One, 90 min-
utes.

April 24-26, Luther Vandross, Star Beat, MJI
Broadcasting, one hour.

April 24-26, Genesis Connection, Rock Connec-
tion, CBS RadioRadio, one hour.

April 24-26, Club Nouveau/Loose Ends/Beastie
Boys, Street Beat, MCA Radio Network, one hour.

April 24-26, Oak Ridge Boys/Gary Morris, Mu-
sic Of America, ABC Radio Network, two hours.

April 24-26, Wang Chung, Hot Rocks, United
Stations, 90 minutes.

April 24-26, Sammy Hagar/REO Speedwagon/
Los Lobos, Rock Of The World, MCA Radio Net-
work, one hour.

April 25-26, Stars That Write For Other Stars,
Country Close-Up, ProMedia, one hour.

April 25-26, Patrice Rushen/Marla Gibbs/New
Artist Spotlight, Radioscope, Lee Bailey Produc-
tions, one hour.

April 25-26, Fleetwood Mac, On The Radio,
NSBA Radio Network, one hour.

April 25-26, Urubamba, Musical Starstreams,
Frank Forest Productions, two hours.

April 26, Georgia Satellites, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

April 26-May 2, Christine McVie, Part 1, Rock
Over London, Radio International, one hour.

homework by meeting with con-
gressional bigwigs on the Hill in
one-to-one sessions, outgoing Chair-
man Fowler’s one-to-one sessions
will take place at a goodbye party
April 16 at the Deja Vu nightclub,
beginning at 3 in the afternoon. Get
down, Mark!

Don't
Hold
Back.

Holly

Near’s
new

album

on
Redwood
Records.

©Redwood Records, 1987
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FOR WEEK ENDING
APRIL 25, 1987

WPLJ M RAD/O
New York P.D.: Larry Berger

2

1 Club Nouveau, Lean

3 Madonna, La Isla Bonita
4 Prince, Sign ‘0’ The Times
- J leey

6

9

o~

7 The Jets, You Got It A
}3 U2, with Or Without You

lg Lou Gram idnight Blue
12 Expose, Come
19 Atlantic Starr, Always

22 Steve Win: , The

Se=TUan

21 Company B, Fascinated
'ﬁ Love Letter

I\
F=

27 Genesis, In Too Deg

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

Licnel Riclue, Se.la
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Starship, Nothing's ngnh: Stop s Now

Looking For A New Love
Aretha Frankiin & George Michael, | K
Crowded House, Don't Dream It's Over

Janet Jackson, Let's Wait Awhiie
L.Ronstadt/4.In; ram Somewhere Out Th
11 Genesrs Tonight TonrgM Tonight
18 Kim Wilde, You Keep Me Hangin' On
23 Cuttin Crevr | Justz Died In Your A
iner Things

20 Bangles, Walklng Down Your §
b Llsz Lisa & Cult Jam, Head To Toe

Srrnon Vou Can Call Me Al
n & The Gang, Stone Love
Azzg — Bryan Adams, ea( Ol The Night

A7 Glenn Medeiros, Nothing’s Gonna Chang

WHTZ FIMm

Club Nouveay, Lean On M

2

1

3

4 Prince, Sign ‘0" The Times
8 Madonna, La Isla Bonita
6
7

1

2

3

4

5

6

7

8

9 13 U2 with out You
10

1 11 , Come Go With M
g 15 Poison, Tak Dirty To Me
Al4 — Ganesis, In Too Deep
15 3 A(hnhc Stary, Always
16 17 Company B, Fascinated

19 19 Beastie Boys. Brass Monkey

12 The Jets, You Got It A

16 WlngCun es Go!

—  Herb Alpert, Diamonds
25 Bon Jovi, Livin' On A Prayer
EZ; The Cover Girls, Show

nenBunnennns

New York P.D.: Scott Shannon
Starship, Nothing's Gonna Stop Us Now

e
Jody Watley, Looking For A New Love
Crowded House, Don't Dream It's Over
Aretha Franklin & George Michael, | K
L Ronstadt, Jln ram, Somewhere Out Th
14 Kim Wilde, Vou Keep Me Hangrn On

9 Janet Jackson, Let's Wait Awhiie

17 20 LUisa Lisa & Cult Jam, Head To Toe
18 22 Paul Simon, You Can Call Me Al

7 Cumng Crevr (1 Just) Died ln Your A
u,[ﬂeartbrea Beat
Steve ervood he Fmer Things
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Level 42, Lessons In Love

Kenny G., Songbird

Poison, Talk Drrt To Me

Kenny L%gins eet Me Half Way
Smoke; inson, Just To See Her
Peter Wolf, Come As You Are

/

108FM
P.D.: Sunny Joe White

Crowded House, Don't Dream It's Over
Madonna, La Isla Bonita
Jody Vm\ey, Looking For A New Love
Steve Winwood, The Finer Thmgs
Cyndi Lauper What s Going On
Prince, Sngn " The Times
Sroorlz Red, The R ht Thing
Gang, one Love
Robbne Nevil, Dominoes
Peter Wolf, Come As You Are
U2, With Or Without You
Bangles Walking Down Your Street
Donna Allen, Serious
The Breakfast Club, RI%M On Track
Psychedelic Furs, Hearlbreak Beat
Smokey Robinson, Just To See Her
Bryan Adams, Heat Of The Night
Gregor‘Ahbon 1 Got The Feelin’ ()t
ichie, Se
Poison, Talk Dirt To Me
The Cover Girls, Show Me
Company B, Fascinated
Huey Lewis & The News, | Know What |
udo Echo, Living In A rearm
Glenn Mederros, Nothing's Gonna Chang
Chicago, If She Would Have Been Faith
Cutting Crew, (1 Just) Died In Your A
Fleetwood Mac, Big Love
Luther Vandross with Gregory Hines, T
Peter Gabriel/Kate Bush, Don't Give U
Boston, Can'tcha Say (You Believe In
Kim Wilde, You Keep Me Hangin’ On
Kenny G. Son bird
Newcr hotkers Black Dog
Herb rt, Diamonds
Partland Brothers, Soul City
Bruce Willis, Voung Blood
Billy 1dol, Sweet Sixteen
Lisa Lisa & Cult Jam, Head To Toe
Genesis, In Too Deep
Cameo, Back And Forth
Sergio Mendes, What Do We Mean
Frozen Ghast, Should | See
Thompson Twins, Get That Love
David Bowie, Day-In Day-Out
Paul Simon, You Can Call Me Al
Level 42, Lessons In Love
Bon Jovi, Wanted Dead Or Afive
Nrght Ranger The Secret Of MavSucces
The Other Ones, We Are What We Are
The Blow Monkeys, It Doesn't Have To
John Butcher, Goodbye Saving Grace

Kenn, 11 gins, Meet Me Half Way
Lionel Ric

Se La

-
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WCAU-FH
P.D.: Scott Walker

Crowded House, Don't Dream It's Over
Prince, Sign '0" The Times

Lou Gramm, Midnight Blue

Jody Watley, Lookm% For A New Love
Cutting Crew, (I just) Oied In Your A
Kool & The Gang, Stone Love

Robbie Nevil, Dominoes

Aretha Franklin & George Michael, | K
Madonna, La 1sla Bonita

Steve Wmuood The Finer Things
Donna Allen, Serious

Club Nouveau Lean On Me

The Cover Girls, Show Me

Peter Wolf, Come As You Are
Bangles, V)alkrn Down Your Street

David Bowie, Day In Day-Out

Boston, Can ‘cha Say (You Believe In

The Breakfast Club, Rrgm On Track

Bruce willis, VounB ood

Bon Jovi, Wanted Dead Or Alive

Cnn‘.a[o Il She Would Have Been Faith

Simply Red, The Right Tnm7

Night Ran er The ecret 01 My Succes

Lionel Richie,

Thompson Tvrms Get That Love

Fleetwood Mac, Big Love

Peter Gabnel/l(m Busn Dont Grve U

Bryan Adams, Heat Of The '}

The Gregg Aliman Band, I'm No AME

World Party, Ship Of Fools (Save

Eddie Money, Endless Nights

Anita Baker, Same Oie Love (365 Days

Glenn Mederros Nothing's Gonna Chang

Herb Alpert, Dramonds

Chris De Burgh, The Lad In Red

Nevrcny Rockers, Biack
Huey Lewis &

News, I now What |

Com B, Fascinated

Psyc! Iic Furs Meartbreak Beat
e

Cindereila, Somebody Save M

Kim Wilde, You Keep Me Hangin' On
Luther Vandross with Greﬁofy Hines, T
Kenny Loggins, Meet Me

The System, Don’t Disturb This Groove
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Steve Winwood, The Finer Things

Prince, Sign ‘0" The Times

Bangles alking Down Your Street

Chris De Burgh, The Lady in Red

Polson, Talk ty To Me

Madonna, La IsIa Bonita

Robbie Nevil, Dominoes

Peter Wolf, Come As You Are

Jody leey, Looking For A New Love

U2, with Or without You

Boston, Can'tcha Say (You Believe In

The Breakfast Club, Right On Track
Cyndi Lauj r What's oing On
Chicago, | She would Have Been Faith

Bryan Adams, Heat Of The Night

Fleetwood Mac, Big Love

Simply Red, The Right Thing

Kim Wilde, You Keep Me Hangin' On

Huey Lewis & The News, | Know What |

Paul Simon, You Can Call Me Al

Lionel Richie, Se La
ychedebc "urs Heartbreak Beat
nf”" Twrn_s Get That Love

World Party, Ship 0f Fools (Save Me F

Donna Allen, Serious

The Greggw Iman Band, Im No Angel

Bon Jow, Wanted Dead Or Afive

Gino Vannelli, Wild Horses

Herb Alpert, Diamonds

Atlantic Stan, Always

Tom Petty & The Heartbreakers, Jammin
Kenny G., Songbird

Genesis, in Too Deep

The Other Ones, We Are What We Are
Kenny Loggins, ‘Meet Me Hall Way
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Beastie Boys, Brass Monkei

Huey Lewis & The News, | now What |

Paul Simon, You Can Call Me Al

Prince Srgn ‘0" The Times

Steve Winwood, The Finer Things

Kim Wilde, You Keep Me Hangin' On

'ﬂlompson Twins, Get That Love

Donna Allen, Serious

Jack Wag‘ner Wheatherman Says

Bruce Willis, Young Blood

Lisa Lisa & Cult Jam, Head To Toe

Bryan Adams, Heat Of The Night

Bon Jovi, Wanted Dead Or Alive

Atlantic Shrr, Always

Peter Gabriel/Kate gush Don't Give U

Kenny LoRg&’ns Meet Me Half Way
Smokey Robinson, Just To See Her

Luther Vandross with Gregory Hines. T

Tom en( The Hear(brealers Jammin

Genesis, fn Too
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10 Genesis Tonrtht TomFM Tomght

18 Bruc The Range, Mandolin R
29 Bon var Wanted Dead Or Alive

Me
Jack Wagner, Wheatherman Says

~—

Madonna, La Isla Bonita

Mac, Big Love

Wang Chung, Let's Go!

Tina Turner,
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Genesis, In Too Dee;
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Chicago P.D.: John Gehron

Starship, Nothing's Gonna St
Aretha Franklin & George Michael,
Crowded House Don't Uream It's Over

Steve Winwood, The Finer Things
Cumng Crew, (I Just) Died In Your A

ottt ot i gt

Range, Mandolin R
Kool & The Gang, Stone Love

=2

Genesis, Tonr&nt Tonrghl Tonight

hat You Get Is
Chicago, If She Would Have Been Faith
Paul |mon You Can Call Me Al

16 Lionel Richie,

17 Peter Wolf, Come As You Are

18 LRonstedt/J Ingram, Somewhere Out Th
19 Lou Gramm, Mi m%hl Blue

2 Bryan Adams, Heat Of The Night

The Robert Cray Band, Smokin,
Kemx Los gins, Meet Me Half
ith Or

Nuey Lewis & The News, Jacob's Ladder
Smokey Robinson, just To See
Journey, Il Be Alright without You

»0EBenBrannunneen

eep
Anita Baker, Caught Up |n The Rapture

96TICFM

P.D.: Lyndon Abell

Jody Watley, Looking For A New Love
Crowded House, Don't Dream It's Over

Company B, Fascinated
Cutting Crew, () Just Dned In Your A
b ouveau, Lean On Me

pose, Come Go With Me
Donm “Allen, Serious
Prince, Sign "0’ The Times
Madonna, La Isla Bonita
Aretha Franklin & George Michael, | K
Lou Gramm, Midnight Blue
Starship, NotmnF s Gonna Stop Us Now
The Breakfast Club, Right On Track
2, With Or Without You
Kim Wilde, You Kee[; Me Hangin’ On
Koo! & The Gavyh one Love
Cyndi Lavy at's Going On
Glenn Medeiros, Nothing's Gonna Chang
Steve Winwood. The Finer Things
Simply Red, The RAgm Thing
Peter Wolf, Come As You Are
Atlantic Starr, Always
Huey Lewis & The News, | Know What |
Lisa Lisa & Cult Jam, Head To Toe
Fleetwood Mac, Big Love
Thompson Twins, Get That Love
Oavid Bowie, Day In Day-Out
Paui Simon, You Can Call Me Al

u:nre,
The Cover Girls, Show
Bryan Marrrs Heat Of The Night
The System, Don't Disturb This Groove
Herb r( Diamonds
Psychedelic Furs, Heartbreak Beat
Level 42, Lessons In Love
Genesis, In Too D 1p
Madonna Where's The Party
Bon Jovi, Never Say Goodbye

Twalis

FM
P.D.: Jim Richards

Madonna, La Isla Bonita
Lou Gramm, Mrdnrgm Blue

Crowded House, Don’t Dream It's Over
Cumnﬂ Crew, (| Just%Dred In Your A
h Or Without

Pnnce Sign ‘0" The Times

Watley, Looking For A New. Love

Sleve Winwood, The Finer Things
Bangles, Waiking Down Your Street
Bon Jovi, Wanted Dead Or Alive
Bryan ms, Heat Of The Night
Hipsway, The Honeythnef

Fleetwood Mac,

r§ ove
Pmsoﬂ, Talk Dlrty o M
pose, Come Go With Me
Aretha "Franklin & George Michael, | K
Uptovm a Know) I'm Losing You
& The Gang, Stone Love
Survrvor How uch Love
Europe, The Final Countdown
Chicago, if She Would Have Been Faith
Beastie Boys, Brass Monkey
na Alen, Serious
Club Nouveau, Lean On Me
Kim mlde Vou Keep Me Hangin' On
Genesis, In Too Deep
Atlantic Star, Alwaéo
erg Chung Let's Gol
aul Simon, You Can Call Me At
Peter Woﬂ "Come As You Are
Chns De Bury h, The Lady in Red
eep Your Eye On Me
Lrsa Lisa l. ‘Cutt hm Head To Toe
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TAMPA BAY

0.M.: Mason Dixon

Cutting Crew, (1 just) Died In Your A

Geness, Tothl Tomight, Tonight

Aretha Frank Geoqe Michael | K

Paul Lekakis, Boom Boom (Let's s G0 Bac

Beastie Boys Brass Monkey

Kenny Lohgms, Meet Me Half Way

Crowded House, Don’t Dream it's Over

Bon Jovi, Never Say Goodbye

U2, with Or Without You

Club Nouveau, Lean On Me

Glenn Medeiros, Nothing's Gonna Chang

Steve Winwood, The Finer Things

Lou Gramm, Mrdnrgm Blue

Wang Chung Let's Go!

Madonna, |2 Isla Bonita

Peter Wolf, Come As You Are

Jody w:tley, Looking For A New Love

Expose, Come Go With Me

Chris De Burgh, The Lady In Red

Chicago, If She Would Have Been Faith

Restless Heart, I'll Still Be Loving

Prince, Sign ‘0" The Times

Starship, Nothing's Gonna Stop ts Now

Kim Wilde, You Keep Me Hangin' On

Atlantic Starr, Always

Poison, Talk Birt o Me

Genesis, In Too

Bryan Adams, Heat 01 The Night

Kenny G., Songbird

Huey Lewis l. News, | Know What |

Jack Wagner, wneatherman Says

Level 42, Lessons In Lo

The Brukhsl Club, RrgM On Track
Nevil, Dominoes

(LY YNT YEY PRTY

Anita Baker, Same Oje {ove (365 Days

KIIS )¢ 1 1%

Starship

1

H

6  Chris De Burgh, The La
; Arema Frznkrr

lg U2, With Or without You

D 0B~ O B ks e

11 13 Psychedelc
13 4 Come Go With Me
16 15 wang Chun

17 21 Robbie Newil, Domrn

19 16 Bruce Homsbg & The Range
20 24 world Party, Ship Of Fools

25 27 Donna Allen, Serious
26 31 Herb Alpert, D|amonds

Los Angeles P.D.: Steve Rivers

27 Jody le:‘y Looking For A New Love
othing's Gonna Stop |

Crowded House, ont Dream

oo Mmoo

n & George Mrchael 1K
Bangles, Walking Down Your Street

Kool & The Gang, Stone Love
10 Cyndi Lauper, hat's Going On
10 11 Beastie Boy? Brass Monkey
urs, Heartbreak Beat
12 14 Kim Wilde, You Keep Me Hangin’ On

e
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19 xrng Crev (I Just) Died In Vour A
15 8 Genesss, Tomg Tutht Tonight

18 22 Bryan Mams Heat Of Tne Night

21 17 Shirley Murdock, As We Lay

2 28 David Bowie, Day-In Day-Out

23 18 Janet Jackson, Let's Wait Awhile

24 25 Boston, Can'tcha Say (You Believe In
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Washington P.D.: Chuck Morgan

Steve Wmvmo%l The Finer Things
Cumng Cre Jjust) Died In Your A
Franklin & George Michael, | K
Peter Gabnel Big Time
Chris De Burg h, The Lady In Red
Poison, Talk “To Me
Glenn Mederros, othing's Gonna Chang
U2, with Or Without You
Madonna, La Isia Bonita
SlaRﬁ thhlngks Gonna Stop Us Now
odj Watley, Looking For A New Love
Bnrce Hornsby & The Range, Mandolin R
Psychedelic Furs, Heartbreak Beat
Beasm Boys, Brass Monkey
Expose, Come Go With Me
Bon Jovi, Never Say Goodbye
Lou Gramm, Midnight Blue
Prince, Srgn '0" The Times
Paul Simon, You Can Cali Me Al
Bangles, Walkrng Down Your Street
Bryan Adams, Heat Of The Nr%h
Crowded House, Don't Dream 1t's Over
Chicago, If She Weuld Have Been Faith
Genesis, In Too Dee
Kim Wilde, You Keep Me Hangin' On
v]ndr Lauper, What s Going On
Chun Let's Go!
Flee ac, Big Love
Eddie Money Endioss Nights
Peter Wolf, Come As You Are
Twins, Get That Love
Atlantic Starr, Always
Lisa Lrsa & Cult Jam, Head To Toe
Robbie Nevil, Dominoes

SDwmmmw;

IERTs

INN]

| RRR»»»gRRURR
RRR| | | RRRuRS

|

mwons

Washington "P.D.: Mark St. John

Aretha Frankiin & George Michael, | K

Madonna, La Isla Bonita

Jody Watiley, Looking For A New Love

Prince, Srgn ‘0’ The Times

Bruce Hornsby & The Range Mandofin R

Beastie Boys, Brass Monkey

Cutting Crew, (I Just) Dred In Your A

Chris De Burgh, The Lady In Red

U2, With Or Without You

Bangles Walkin, Down Vour Street

Poison, Talk DngBT Me

Crowded House, Don't Dream It's Over

Steve Winwood, The Finer Things

Starship, Nothing's Gonna Stop Us Now

Genesis, Tonight Tomgm Tonight

Genesis, In Too

P:ul Simon, You Can CaII Me Al
Come Go w

Herb Alﬂen Dramonds

Donna Allen, Serious

Atlantic Starr, Always

Chicago, If She WOUld Have Been Faith

Janet Jackson, Let's Wait Awhile

Lisa Lisa & Cult Jam, Head To Toe

Psychedelic Furs Heartbreak Beat

Fleetwood Mac, Blg Love

Kim Wilde, You Keep Me Hangin’ On

Bon Jovi, Wanted Dead Or Alive

Cameo, Back And Forth

Kool Moe Dee, Go See The Doctor

Peter Wolf, Come As You Are

Lionel Richie, Se La

Restless Heart, I'll Stil} Be Lovrng

Bryan Adams, Heat Of The |§

The Breakfast Club, Right On Track

Cyndi Lauper, What's ing On

QR RRRR| 98
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P.D.: Rick Stacy

Prince, Sign ‘0’ The Times
Madonna, La Isia Bonita
Cmded House, Don’t Dream It's Over
ody Watl Looklng For A New Love
Porson, Talk Dirty To Me
Atlantic S(arr Always
Cutting Crew, (I Just) Died In Your A
Bangles, Wal(ung Down Your Street
Company B, Fascinated
42, With Or Without You
Kool & The Gang, Stone Love
Peter Woll, Come As You Are
Cyndi Lauper, What's (‘»orngr
Steve Winwood, The Frner hings
Lou Gramm, Mrdmg Blue
na Allen, Serious
Aretha Frankiin & George Michael, | K
Starship, Nothing's Gonna Stop ts Now
Psychedelic Furs, Heartbreak Beat
Lisa Lisa & Cult Jam, Head To Toe
Lionel Richie, Se La
David Bowie, Day-In Day-Out
Sandee, You're The One
Chicago, If She Would Have Been Faith
Kim rlde You Keep Me Hangin’ On
Fleetwood Mac, Big Love
Robble le Dominoes
Herb Alpert, Diamonds
Bruca hs, Young Blood
Huey Lewis & The News, | Know What |
Kennrﬁ Son%brrd
ovi, Wanled Dead Or Alive
Anita Baker, Same Ofe Love (365 Days
Bryan Adams, Heat Of The Night
Luther Vandross with Gre mes T
Billy Joe! featuring Ra :Ls
Kenn‘lLoggrns, Meet Me Half Way
Jack agner, Wheatherman Says
hompson Twins, Get That Love
Durm Duran, Meet El Presrdente
Simply Red, The Right Thin
Paul Simon, You Can Call Me Al

Cleveland
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0.M.: Kid Leo

U2, with Or without You
World Party, Ship Of Fools (Save Me F
Cutting Crew, (1 Just) Died In Your A
Peter Wolf, Come As You Are
Aretha Franklin & George Michael, | K
Prince, Sign '0' The Times
Psychedelic Furs, Heartbreak Beat
Steve Winwood, The Finer Things
Poison, Talk Drrty To Me
Bryln Mams Heat 01 The Night
|§ Love
Madonna La Isla onita
Lou Gramm, Midni ht Blue
Cyndi Lauper What's Going On
Huey Lewns £ The News, | Know What |
Stabilizers, One Simple hm%
David Bowie, Day-in Da
Simply Red. ‘The Right Thin ing
Srars rp, Nothmg s Gonna Stop Us Now
Twins, Get That Love
The Roben Cray ‘Band, Smoking Gun
The Barbusters (Joan Jem
Kool & The Gang, Stone Love
Pseudo Echa, Living 1n A Oream
Chris De Bur(h The Lady In Red
Glass Tiger, | Wil Be There
Bon Jovi, Wanted Dead Or Alive
The Breakfast Club, Right On Track
Jody Watley, Lookmg or A New Love
Boston Can'tcha Say (You Believe In
Nr ht Ranger, The Secret Of My Succes
Joel ealunn( Ray Charles, Bab
Nevil, Oominoes
Kenoy 6., Songbird
Spandau "Balle How Many Lies

Tom Petty & The Heartbreakers, Jammin

The Gregg Allman Band, I'm No Angel
Eddie Money. Endless Nights
Lionel Richie, Se La
Level 42, Lessons In Love
Genesis, In Too Deep
Glenn Mederros Nothing's Gonna Chang
Oingo Boingo, Not My Slave

nd Brothers, Soul Ci
The System, Don't Disturb This Groove
Chicago, If She Would Have Been Faith
Kenny Loggins, Meet Me Half Way
Frozen Ghost, S
The Other Ones, We Are Wha( We Are
Rock And Hvde. Dirty water
Billy Vera & The Beaters, Let You Get
Slam Bamboo, House On Fire
Peter Gabriel/Kate Bush, Don't Give U

Verdanzen, To Keep You Warm At Nrgn!

Journey, Why Can This Night Go On F
Beastie Boys, Brass Monkey
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Lou Gramm, Midnight Blue

Beastie Boys, Brass Monke:

Paul Simon, You Can Call Me Al
Fleetwood Mac, Big Love

Cyndi Lauper, What's Going On

Eric Martin, fverylrme | Think Of You
Billy Joel reaturmg Ray Charles, Bab
Huey Lewis & The News, | Know What |
Smokey Robinson, Just To See Her
Genesis, Tonight, Tonight, Tonight
Level 42, Lessons In Love

Bon Jovi, Wanted Dead Or Alive
World Party, Ship Of Fools (Save Me F
Herb Alpert, Diamonds

Poison, Tafk Dirty To Me

Club Nouveau, Lean On Me

David Bowie, Day-In Day-Out

Pseudo Echo, Lrvmg In A Dream
Genesis,_In

Kool & The Gan(, S one Love
Thompson Twins, Get That Love

The Breakfast Club, Right On Track
Psychedelic Furs, Hearlbreak Beat
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P.D.: Buddy Scott

Expose, Come Go With Me
Starship, Nolnlnis Gonna Stop Us Now
Aretha Franklin & George Michael, | K
Prince, Sign 0’ The Times
Crowded House, Don't Oream It's Gver
Madonna, La isla B omla
Club Nouveau, Lean On
Glenn Medeiros olhmg S Gonna Chang
Uz, with Or without You
Cumng Crew, l Just Died In Your A
Paul uka 1S, oom (Let's Go Bac
Gang, Slone Love
Comparz B, Fascinated
Donna Allen, Serious
, Looking For A New Love
Pau Slmon "You Can Call Me Al
Janet Jackson. Let's Wait Awhile
Lisa Lisa & Cult Jam, Head To Toe
Peter Wolf, Come As You Are
Lionel Richie S
Huey Lewis [ The News, | Know What |
Kim Wilde, You Keep Me Hangin' On
Herh Alveﬂ Diamonds
Fleetwood Mac, B]g Love
Genesis, Tomgh! onrgnl, Tonight
Smokey Robinson, Just To See Her
David ie, Da(-ln Day-Out
Wang Chung, Let's Go!
Cameo, Back And Forth
Chris De Burw The Lady In Red
Tina Turmer, What You Get Is What You
The Breakfast Club, Ri nt 0n Track
Bryan Adams, Heat Of Night
Atlantic Shrr, Always
Dead or Alive, Something In My House
The System, Bon't Disturb This Groove
Phil Fearon, Ain't Nothin' But A Hous,
Luther Vandross with Gregory Hines, T
Patnce Rushen, Watch Ou
Anita Baker, Same Ole Love (365 Days
Bon Jovi, Wanted Dead Or Alive
Genesis, In Too Deep

POWES

Detroit
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P.D.: Rick Gillette

Pnnce Sign "0’ The Times

leey Looking For A New Love
Are ha Franklin & George Michael, | K
Madonna, La Isia Bonita

Starship, Nothing's Gonna Slo&Us Now
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BY KIM FREEMAN

KEVIN METHENY says he’s been
in radio “literally all my life,” owing
to the fact that his father, Terrell
Metheny Jr., is a longtime broad-
caster (now GM at WWNC Ashe-
ville, N.C.). With a slight grin, Meth-
eny says, ‘“And
I’ve even gotten
paid for working
in radio for the
last 16 years.”

Evidently,
Metheny is still
slightly crazed af-
ter all these years and took on the
challenge of moving Gannett’s
KTKS “Kiss 106" out of the middle
ranks in the ever-changing, highly
competitive Dallas market.

“We were in the worst competi-
tive position,” Metheny says of his
arrival at KTKS last. year. “We
were the second top 40 behind a leg-
endary one [KEGL] with a vigorous
new top 40 [KHYI] in town.

“This station was a nice, little, be-
nign, second-choice station that did
better with adult women than
KEGL did for several years. But,
it’s a peculiar market. KEGL is now
the No. 1 top 40, but they’re very
close to an album rock station.”

Kiss 106’s new morning team,
Walton & Johnson, arrived roughly
a year ago. ‘“We got the benefit of
their arrival for a few up trends,
and now we’ve had some consistent
down trends as the market gets into
a bigger state of flux.”

On top of the direct format com-
petition, Dallas has three champi-
ons that would “make any PD’s
mouth water,” the PD notes: AC
leader KVIL, urban outpost KKDA-
FM, and country stalwart KPLX.
“You’ve got our album rock ieader
KTXQ underperforming the nation-
al averages in audience loyalty. Dit-
to for top 40 format leader KEGL,
us, and KHYI. And then you’ve got
KVIL, KKDA-FM, and KPLX
dwarfing the national average.”

METHENY’S FIGHT, however,
lies strictly in the top 40 arena,
where he sees a shot for the top.
“We're out to make KTKS the first
favorite music station of those who
like Walton & Johnson, and the sec-
ond favorite music station of those
who like KEGL or KHYI. Simulta-
neously, we're attempting to pre-
vent KEGL from being the second
favorite station among those who
like KHYI and vice versa. That’s go-
ing to be simpler for us to do than it
would be for either one of them, be-
cause their music positions are at ei-
ther end of the spectrum.”

“We intend to let Kiss 106 be
what a top 40 really knows how to
be—playing the 30 most intersely
popular records over and over
again, and let the other two occupy
their hybrid positions.”

METHENY SAYS the ground-
work for that straight top 40 plan
involved some networking with oth-
er PDs. But much of his time was
spent one on one with Arbitron

Kevin Metheny. Program director of
KTKS Dallas and Billboard's PD of the
week.

books from various markets in
search of answers to the eternal
questions: “Can you be a top 40 and
be No. 1 with 18-34s?”" and “How im-
portant does it appear to be No. 1 in
teens if you want to be No. 1 with
18-34s?”

His answer: “Unless you're a Z-
100 [WHTZ New York] or Q-105
[WRBQ Tampa], it’s more likely
that the No. 1 teen station is No. 2,
3, or 11 with 18-34s.”

Kiss 106’s packaging plan does

not involve many music changes
from its current hit mix. Kiss’ on-air
packaging will highlight existing
listener perceptions of Kiss’ distinc-
tiveness as well as push distinctions
Kiss intends to impress upon listen-
ers.

One of those changes includes the
addition of evening man Dr. Drex.
“There’s nothing that says you
can’t have personalities in more
than one day-part,” Metheny notes.
“Listening averages during that
time period—especially with
teens—are so low that you have to
create some very compelling pro-
gramming to attract bodies. If you
do, you’re way ahead of the game.
If you've got real personalities in
two day-parts, then you can create a
fair sense of a fun, lively personal-
ity station through promos and pro-
duction pieces throughout the rest
of the day.”

To get Kiss’ staff motivated
about the changes, Metheny credits
“a cosmic sharing process.” On a
more serious note, much of the staff
motivation comes from its participa-
tion in the process, both by contrib-
uting ideas and collecting listener
input on the phones. Beyond that,
he keeps a box of firecrackers close
by at all times.

THE DALLAS CONSUMER press
is more attentive to local radio bat-
tles than most, and plenty of good
copy has been provided by Metheny
and KHYI programmer Mark Dris-
coll. “[KEGL PD] John Roberts is a
shrewd programmer,” says Meth-

eny, “and he’s here in the midst of
two old friends [Metheny and Dris-
coll] having fun at each other’s ex-
pense in the press,” Metheny re-
ports. “It's mostly the same nasty
things we used to say to each other
in the DJ lounge at WONE. Large-
ly, it’s good-natured fun.

“The hard part is trying to get the
consumer press to say the things
you want said. They’re not always
interested in the same perspective
as we are. Lately, we’ve spent a sig-
nificant amount of time trying to
stay out of the press, especially
with the ‘raunch radio’ stories. Our
contention is that what Walton &
Johnson are doing is not part of that
story. It’s intellectually driven so-
cial satire and parody.”

METHENY’S claim to having been
in radio all his life is not quite true.
After four years at WNBC New
York in various programming
posts, Metheny jumped tracks to
video with VP posts at video chan-
nels VH-1 and MTV. Metheny says
he was lured by the opportunity to
learn things outside of radio. “Ex-
cept in sales, it’s very rare that you
get an opportunity to move laterally
into another industry.”

The radio itch returned, however,
and Metheny made some inquiries
at Gannett. ““I had reached a time in
my life where I was interested in
balancing between overintellectua-
lizing things and just going with the
flow of the moment.”
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ALENT

BY DAVE DIMARTINO

LOS ANGELES After eight years
as a member of Shalamar, Jody
Watley is almost a music business
veteran—though to many, she
seems a highly talented newcomer
who has just made a very popular
debut album for MCA. But from the
record’s inception, Watley knew
precisely what she was doing.

“We had it pretty much together,
my manager [Bennett Freed] and
I,” says Watley. “The producers
were already committed to doing
the album before I'd even had a deal
signed.”

Among those producers were An-
dre Cymone & David Z., Bernard
Edwards, and Patrick Leonard.
Throw in ex-Wham! leader George
Michael, who sings a duet with Wat-
ley on the album, and the result is a
powerhouse lineup and, apparently,
success.

That success is reflected in the
song “Looking For A New Love”’—
a crossover smash that held the No.
1 slot on the Hot Black Singles chart
for three weeks and is currently
bulleted in the top 10 on the Hot 100
Singles chart. From all indications,
the album will likely follow suit.

Watley, thrilled with her solo suc-
cess, says her days in Shalamar
were frustrating. “It wasn’t fun
anymore,” she says. “When you
can’t make your own decisions,
when it’s pretty much told to you
what to do and you do it whether
you like it or not, after a while it be-

Wat!ev’s Looking For A New Gareer

Ex-Shalamar Singer Finds Success Solo

gins to grate. If you really want to
be involved, then it can be a night-
mare.”

The most noticeable aspect of her
new solo freedom may be her in-
volvement in songwriting. “I got to
write six songs on this album,” she
says. “During my eight years with
Shalamar, I only wrote two.”

Lou Mann, MCA vice president of
marketing, says the company is in
“phase two’’ of its Watley cam-
paign. Now that “Looking For A
New Love” is a hit on top 40 radio,
the company is launching a multi-
media campaign in ‘“‘about 50 mar-
kets,” Mann says.

“We've dubbed April Jody Wat-
ley Month, essentially, at retail,”
says Mann. “What we’re asking for
at retail is this: to get as much up-
front display and visibility on Jody
as we can. We've got two separate
posters that we're utilizing, and tied
in with that, we're trying to get sale
price and positioning at the account
level.”

Accompanying that effort is a
“massive” top 40 radio campaign,
says Mann, aimed at those same 50
markets on a staggered schedule.
“Our goal here is to just explode
Jody at the top 40 level, with the top
40 consumers, throughout the
month of April.”

Just as phase one of MCA’s Wat-
ley campaign was ““to establish her
as a major black artist,” phase three
will be the release of the second sin-
gle, “Still A Thrill,” which will “get
us back and get us stronger in the

New Release Is Tribute To Crash Victim
Oshoume Salutes Guitarist

BY STEVE GETT

NEW YORK With the release of a
new Epic/CBS Associated album,
“Tribute,” Ozzy Osbourne is finally
able to present a selection of con-
cert recordings featuring his for-
mer guitarist, Randy Rhoads, who
died five years ago in a Florida
plane crash.

The former Black Sabbath vocal-
ist originally planned to deliver the
double live album to his old label,
Jet Records, in 1982, But, he says,
“When Randy died, I thought,
‘There’s no way I can do that. It just
looks like I'm cashing in on some-
body’s death, and it’s in bad taste.” ”

In order to fulfill contractual obli-
gations with Jet, Osbourne made
live recordings of old Black Sabbath
material, which the label released in
late 1982 as the double album
“Speak Of The Devil.” Says Os-
bourne, “I figured that was about
the only thing to do at the time.”

The decision to release the “Trib-
ute” album was “purely down to de-
mand from the fans,” says Os-
boune. “It was also at the request
of Randy’s mother that we put it
out. Mrs. Rhoads was telling Shar-
on [Osbourne, Ozzy’s wife/man-
ager] that she’d gotten thousands
of letters and phone calls from fans
asking about this live album and
when it might come out.”

Though Osbourne says his in-
volvement in the project has been

minimal, he adds that he was con-
cerned about its presentation.

“Sharon and I discussed the fact
that we wanted to remember the
nicer side of Randy,” says Os-
bourne. “I didn’t want a black al-
bum cover with a crucifix, or an
R.I.P. kind of thing. Why put a pic-
ture of his tomb on the front? We
tried to make it as colorful as possi-
ble. So we got loads of collages of
Polaroids and photos of Randy—as
a kid, with his family, with his dog,
and just goofing around on the
road. There’s a letter from me on
the back and one from Mrs. Rhoads.
If it goes gold or whatever, fair
enough, but that’s not been the mo-
tivation behind putting it out.”

For its part, Epic/CBS Associated
plans a heavy push to promote the
album, due in stores Monday (20).
According to Robert Smith, the la-
bel’s director of merchandising,
“We've got a major consumer ad-
vertising campaign in the works,
and we’ll be starting a major in-
store merchandising contest April
29 to support our work at retail. We
serviced a three-track advance cas-
sette through the trade, and we’ll
also be shipping a promo-only CD
featuring about half the tracks on
the album. On top of all that, there’s
a special video being directed by
Wayne Ishaam, and Ozzy himself is
going out on a six-city promo tour.”

In addition to satisfying fan de-

(Continued on page 26)

black marketplace,” Mann says.
“Not forgoing Jody’s roots—be-
cause that's really important.”

Watley herself ascribes her new-
found solo success to one major fac-
tor. “It’s timing,” she says. “Like
Andre, for instance—he’s been out
of Prince’s band for three or four
years, and he’s really talented.
Someone said, ‘He really got it to-
gether for the album,” and I said,
‘He’s always had it together—it’s
the timing.’

“Sometimes things happen for
different people at a different time.
And for me I think it's timing, it’s
the music, and I guess I’'m singing
about something people can relate
to.”

In Demand. Backsiage after an SRO show at Pittsburgh’s Civic Arena, Jon Bon
Jovi was presented with a plague commemorating his band's fast sellout at the
venue. Pictured, from left, are Ed Traversari of concert promoters DiCesare-
Engler, Bon Jovi, and promoter Rich Engler. Bon Jovi has a May 5 return
engagement at the arena.

NEW YORK Be sure to check out Suzanne Vega's
second A&M album, “Solitude Standing;”’ due April
21. It’s an excellent follow-up to her self-titled debut
set, unquestionably one of 1985’s finest releases.

The new album was recorded at New York’s Bears-
ville studios, and once again Vega worked with pro-
ducers Lenny Kaye and Steve Addabbo. “Going back
to the same team definitely worked,” she says. “Ev-
eryone was being a little careful on the first album,
but we stretched out a lot more this time. On the first
record I was playing solo
more, but this time I real-
ly developed working
with a band. I certainly
wasn’t so afraid to use
drums as I was before.”

Vega says she deliber-
ately took her time mak-
ing the new record. “So
much happened in the
last two years,” she says.
“I really felt it was im-
portant that I concen-
trate on my writing. In a way, my work was interrupt-
ed by my career taking off.”

“Solitude Standing” was mixed at the A&M studio
in Los Angeles, with Shelly Yakus helping out at the
desk. The end result is positively refreshing, further
testimony to Vega’s tremendous talent. Among the al-
bum’s highlights are the title track, “Luka,” “In The
Eye,” and “Language.”

Plans call for Vega to start a world tour with a May
3 coneert at New York’s Shubert Theater. Also, don’t
be surprised if she ends up moving into the acting
world sometime in the future. “I’m crazy about mov-
ies and theater,” she says. “So that’s definitely some-
thing that I'd like to get into.”

Before Madonna landed the part, Vega was asked
to read for the role of Susan in “Desperately Seeking
Susan.” “Someone had seen me perform at Folk City
and thought I'd be good for the role,” says Vega. “So I
went along, but they said they thought I was ‘too se-
rene.’”

ON THE

HEADY TO ROCK: Just over a year ago, Nashville-
based artist Tom Kimmel was being courted by a&r
chiefs from several major labels, all of whom recog-
nized his immense potential. Kimmel eventually went
with PolyGram’s Dick Wingate, who had just moved
to the label from Epic.

After spending the past few months in the studio
with veteran producer Bill Szymezyk, Kimmel has
just completed his debut album. With additional mixes
handled by Bob Clearmountain, Kimmel has come up
with a highly auspicious package. Solid rock in the
Bryan Adams/John Mellencamp/Don Henley vein,

Suzanne Vega LP—No Sophomore Jinx;
Tom Kimmel—~PolyGram’s Hot Freshman

by Steve Gett

the album’s standout cuts are “That’s Freedom” and
“True Love.” Plans call for PolyGram to start work-
ing the Kimmel project in May. Be on the lookout.

|NSIDE TALK: Hats off to Ian Copeland, president
of the F.B.I. (Frontier Booking International) agency,
for his informative monthly status report providing
the lowdown on all company clients.

Some of the highlights: Flock Of Seagulls is record-
ing in the U K. and plans a fail tour; recent F.B.I. sign-
ing Bad Brains is off to
Europe in May; the Ban-
gles have North Ameri-
can dates set for the sum-
mer and fall; Adrian Be-
lew will be supporting his
new PMRC album here
with a late spring tour;
Island is shipping a new
Marianne Faithful al-
bum in June; in addition
to starring with the Ban-
gles’ Debbi Peterson in a
new Slice commercial, ex-Go Go drummer Gina
Schock has a new band, House Of Schock; three
R.E.M. members are on the road in Warren Zevon's
band; and the Smiths kick off a U.S. tour July 9.

nPEN DOOR: After more than five years at the type-
writer, Danny Sugerman, lengtime Doors represen-
tative and author of the Jim Morrison biography “No
One Here Gets Out Alive,” has completed his Jatest
book. Titled ‘“Wonderful Avenue (Tales Of Glamour &
Excess),” the work will be published by William Mor-
row in early 1988,

Sugerman has landed a heavy movie deal for the
book—it’s a rock’n’roll novel set in Southern Califor-
nia during the late '60s and early "70s—with producer
Gene (“Rocky”/*“The Pope Of Greenwich Village”)
Kirkwood. Oliver Stone has agreed to direct the mov-
ie if Sugerman handles the sereenplay . . . back to the
typewriter!

SHORT TAKES: The Everly Bros. are self-produc-
ing their next PolyGram album, due sometime this
summer ... John Hiatt has inked a new deal with
A&M. His label debut, featuring Ry Cooder and Nick
Lowe, is set for June release . . . Echo & the Bunny-
men have signed on with Steve Jensen and Martin
Kirkup’s Direct Management organization. The L.A .-
based managers also represent OMD and Wire Train
... Dio is cutting tracks for its next album in Los An-
geles. Look for a June release, says manager Wendy
Dio . . . Vigil has been promoting its self-titled Chrys-
alis debut album on the Stranglers tour. Dates are
booked through May 4.
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BY JEFF TAMARKIN

NEW YORK PolyGram is taking a
‘“very aggressive’’ approach with its
recent signing the Mission UK., ac-
cording to label product manager
Marty Diamond. “We're taking a
very street-level, hands-on approach
to this,” he says. “It is something
that’s different from what Poly-
Gram or most record companies
have done.”

In the absence of heavy airplay
on the British quartet’s debut al-
bum, “Gods Own Medicine,” Dia-
mond says PolyGram is working di-
rectly with retailers in co-promoting

‘We’re Taking A Street-Level, Hands-On Approach’

With Missionary Zeal, PolyGram Gives Mission U.K. A Big Push

the band’s U.S. tour, which begins
Monday (20). Hopes are high that
strong response to the live shows
will spark local sales and subse-
quently lead to to the thus-far elu-
sive airplay.

“This is a complicated situation in
that we don’t have the airplay one
hopes for with a developing act,”
says Diamond. “It’s not that this
isn’t a radio record, but an act like
the Mission [the U.K. was added in
this country only] is a tough act to
crack.

“We know that there's a genuine
interest in the band from the suc-
cess of {lead singer Wayne Hus-

sey’s previous band] Sisters Of Mer-
cy. Frontier Booking was able to
put together a 30-city tour in 2Y,
days, including markets like New
Orleans, Dallas, and Austin that
aren’t the easiest to get into.”
Diamond says one key element to
the label’s marketing and promotion
approach will be for retail outlets,
rather than radio stations, to co-pre-
sent the shows. “We're using the
tour sort of as a blueprint,” he says,
‘“‘on a market-by-market basis. It's a
three-stage thing where we’ll get
something out of it—we’re going to
guarantee retail traffic, and we're
hopefully going to guarantee a pro-

Talent in Action

KBC BAND
LOVE TRACTOR
The Ritz, New York
Tickets: $15, $13.50

WHEN IT COMES to offspring of
the Jefferson Airplane, Starship
may have the charts, but the KBC
Band has the chops. After nearly
two years of warming up around
the Bay area, the group, spearhead-
ed by Airplane founding members
Paul Kantner, Marty Balin, and
Jack Casady, finally made it east on
April 3. And if this performance
was indicative of its shows back
home, then San Francisco has one
hot band on its hands.

Without wallowing in nostalgia or
abandoning altogether 20-plus
years of tradition, Kantner, Balin,
Casady, and their four cronies
proved able and willing to translate
experience into innovation. Per-
forming material from its self-titled
Arista debut album, the KBC Band
was as contemporary in its ap-
proach as any other new headline-

grabbing act. And when the ex-Air-
plane pilots took songs out of the
closet, they didn’t betray their past;
they simply dusted off the classics
and made them shine.

- Balin is one of those rare rock
singers whose voice improves in
middle-age; his crystal-clear tenor,
always stunning, has never sounded
this good. With the support of
Kantner’s sheer rock presence and
Casady’s thundering bass, Balin
glowed. Credit must also be given to
the rest of the band: “Slick”” Aguilar
played a proficient guitar, Darrell
Verdusco kept a muscular rhythm
on drums, Keith Crossan’s sax
turned the old ““Plastic Fantastie
Lover” into a funk fest, and Tim
Gorman’s keys kept things rooted in
the '80s.

Of the new material, the political
“America” and “Mariel” were espe-
cially good. Few Jefferson Starship-
era hits were revived, but “Ride The
Tiger” was powerful. And from the
Summer of Love days, both ‘“Volun-
teers” and “It’s No Secret” held up

First Boston Awards Staged

Cars, ’Til Tuesday Big Winners

BY DAVID WYKOFF

BOSTON The Cars and 'til tuesday
were among the multiple winners at
the first Boston Music Awards, held
April 8 at the 2,700-seat Opera
House here.

A total of 46 awards were given—
44 in categories voted on by the pub-
lic and local music industry figures
and two Hall of Fame inductions—
and presentations were made for
approximately half the awards.

The show featured live perfor-
mances by nine area acts, including
Tiger’s Baku, Down Avenue, Face
To Face, the Lyres, and Roomful Of
Blues.

Individually and as a group, the
Cars garnered three major awards.
The band was inducted into the Hall
of Fame, and band members Ric
Ocasek and Ben Orr won the out-
standing-rock-single (“Emotion In
Motion”’) and debut-rock-album
(“The Lace”) honors, respectively.

"Til tuesday brought home the
coveted act-of-the-year award, and
lead singer Aimee Mann, also an

awards presenter, received awards
for outstanding female vocalist and
outstanding songwriter (for “Com-
ing Up Close”).

Aerosmith was named outstand-
ing rock act. Sharing outstanding-
rock-album honors were the Del
Fuegos (“Boston, Mass.”) and Bos-
ton (“Third Stage’’). Peter Wolf
(outstanding male vocalist), Mau-
rice Starr (outstanding producer),
and Willie Alexander (Hall of Fame)
also brought home an award each.

There were three multiple win-
ners among the event’s live per-
formers: New Man (best drummer,
best bassist, and best reeds player),
Barrance Whitfield & the Savages
(best r&b act and best club act), and
Bobby Brown (best r&b vocalist and
best r&b album for “King Of
Stage”).

A portion of the proceeds from
the awards, hosted by comedian
Kevin Meany and longtime WBCN
radio personality Charles Laqui-
dara, will go to the Boston Music
Foundation, a nonprofit support or-
ganization for area musicians.

well, while Balin’s ballad “Today”
was as immaculate as it was on
“Surrealistic Pillow” two decades
ago.

Opening was Athens, Ga.’s Love
Tractor. The quartet performed
songs from its Big Time album,
“This Ain’t No Outerspace Ship,”
combining an R.E.M./Byrds-style
guitar pop with Stones-ish r&b grit.
Love Tractor’s set included several
instrumentals, which showcased the
band’s considerable prowess as mu-
sicians. JEFF TAMARKIN

LARRY CARLTON
The Bottom Line, New York
Tickets: $12.50

IT WAS THE proper setting for
Larry Carlton’s band on the first of
four nights here.

On the eve of his recent Gotham
residency, the guitarist had given a
concert in Washington, D.C., with
U.S. Air Force big band the Airmen
Of Note in a room that was too
large for his liking in front of an au-
dience that was looking for more
conventional fare then his quintet
had to offer. Sitting on the Bottom
Line’s stage in front of a crowd that
was obviously in tune with his ca-
reer was much more to Carlton’s lik-
ing: He said so in words, but you
could hear that sense of assurance
in his playing, too.

Throughout the night, fans who
had obviously memorized his entire
recorded repertoire shouted out re-
quests, even for tunes that were not
suited for small-group perfor-
mance. But Carlton, his manner as
relaxed as his ballad playing style,
graciously responded to their some-
times insistent banter.

“Did you get a new guitar?”’
shouted one devotee. “No, it’s the
same. I saw Stevie Ray Vaughan’s
video and thought he looked cool, so
I had it painted black,” replied Carl-
ton, half joking. But the L.A. player
needn’t worry about cool. On this
night, he and his ensemble had it to
spare, especially on “B.P. Blues,”
the title track from his MCA live set
“Last Nite,” and the evergreen
standard “So What.”

Carlton’s fusion legacy was also
well served, particularly on the
longtime crowd pleaser ‘“Room
335.” GEOFF MAYFIELD

(Continued on next page)

moter sellout concerts. It's a less-
conventional approach for a major
label.” Diamond adds that the label
also plans such conventional mar-
keting strategies as posters and al-
ternative advertising.

‘““Every market the band has
played in internationally, people are
buying records after the gig and
keeping it on sale through the gig
and the week after,” says Diamond.

The Mission U.K.’s album had
been available in the U.S. for some
time as an import before the domes-
tic release, but Diamond estimates
that only 5,000 units were lost in
sales of the import. ““I serviced 300
imports to the KBCOs and WLIRs
and a lot of college stations,” he
says. “So I was already working on
a profile while that import was out
there. To some degree that aided
the import sales, but it also created
a store buzz and some chart visibili-
ty probably three weeks earlier

than I would have.”

“This band now has the alterna-
tive foundation, and what we’re try-
ing to do now is build a story. Hope-
fully, that story will be big enough
that we'll be able to key in our
weaker segment, which, I hate to
say, is radio.”

Diamond says PolyGram is in-
volved with the Mission mission at
all levels and that the band's man-
agement -and even its publishing
company are taking an active part
in the push. In fact, the only seg-
ment that seems to be laying low is
the band itself.

“Everybody says, ‘There’s a big
buzz—you're No. 6 in the Gavin Re-
port,” and all that, but it really
doesn’t mean that much to me,”
says vocalist/lyricist Hussey.
“We're giving it a shot, but all of
our major decisions are still very im-
pulsive.”

No Waste. Former UFO bassist Pete Way leads his band Waysted through an
opening set for Iron Maiden at New York's Madison Square Garden. (Photo:
Chuck Pulin)

Ways To Duplicate Your
Master Audio Tape For
Demos Or Retail Sales

AUDIO CASSETTES:

Eva-Tone is a full-service supplier, offering duplication,

labeling, packaging, additional printing and complete
mailing services. Write or call for your
free copy of ‘“Cassette Talk,” our
newsletter complete with informa-
tion, specs, layout sheets and prices

SOUNDSHEETS:

Use these thin, flexible vinyl recorded’
discs as audio pages in magazines, as

direct mail inserts, as handouts at

concerts or trade shows, or even as retail products. Write
or call for your free copy of our Soundsheet Idea Kit,
complete with information, samples, specs, layout sheets

and prices.

PRINTING & MAILING:

Ask your Eva-Tone Representative about our commercial
printing and mailing services, too. We just may be the
full-service promotional supplier you've been looking for!

EATO

INCORPORATED

P.0. Box 7020-B7, Clearwater, Florida 33518-7020
Toll-Free 1-800-EVA-TONE (in FL. 813-577-7000)
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Vangelis Scores A Hit
Gallo Ad Helps ‘Opera Sauvage’

BY LINDA MOLESKI

NEW YORK PolyGram recording
artist Vangelis, best known for his
music for the movie ‘“Chariots Of
Fire,” is back on the Top Pop Al-
bums chart with “Opera Sauvage.”
Sales of the latter album, originally
released in 1983, have boomed
thanks to a recent series of televi-
sion commercials for the Gallo wine
company featuring one of the
songs.

“The album has really caught
on,” says Harry Anger, PolyGram
senior vice president of marketing.
“It’s now among our top 10 best
sellers.”

Prior to the TV spots, sales of
“Opera Sauvage” were “just under
100,000,” says Anger. ‘“Then the
buzz started and took it over
300,000, he adds.

Also instrumental in heightening
awareness of the album was a men-
tion in a question-and-answer sec-
tion of the syndicated weekly maga-
zine Parade. “A remark was direct-

ed to the music in the commercial,
and consumers learned that it was
on the album,” says Anger. “That
stimulated sales, and then there
was a buzz at retail.”

In an effort to maximize sales,
PolyGram has stepped up its mar-
keting drive. “What we've been do-
ing is setting up promotions with
our major customers on different
levels,” says Anger. “We're also do-
ing radio advertising on MOR and
AC-oriented stations, and they're
tied in with key accounts. We're a
few weeks into the promotions, and
it'll be about a six-week campaign.”

Additionally, the label has sent
mailers and point-of-purchase mate-
rials to its accounts. According to
Anger, the album has moved ex-
tremely well at such major chains as
Music Land and Sound Warehouse.

“We’ve also stepped up our pub-
licity efforts,” says Anger. “And
we're doing a wide variety of print
and broadcast advertising to keep
reminding the public that that’s the
theme they’re hearing on TV.”

TALENT IN ACTION

(Continued from preceding page)

THE MICHAEL BRECKER BAND
Fat Tuesdays, New York
Tickets: $12.50

cOUNT THE Michael Brecker Band
among the more ambitious young
jazz combos seeking to reconcile the
acoustic and fusion camps. Playing to
a packed room here April 3, the tenor
saxophonist and his group offered a
handful of dynamic solutions to the
stylistic conflict.

The generous 80-minute set that
opened the evening drew primarily
from Brecker’s first album as a lead-

02zY 0SBOURNE

(Continued from page 24)

mand, Osbourne says he also stands
to benefit from the emergence of
the “Tribute” album. “The real ad-
vantage for me with putting this
out is that it’s going to give me
more time to work on a good studio
album, and it’'ll allow me more time
to write better songs.”

Plans call for Osbourne to start
recording the follow-up to his last
platinum release, ‘“The Ultimate
Sin,” toward the end of the year.

er, scheduled for release on Monday
(20) by MCA/Impulse.

Although the album features jazz
heavyweights Pat Metheny, Charlie
Haden, and Jack DeJohnette, the
touring group is more than capable
of holding its own. Kenny Kirkland is
the one carry-over sideman from the
album; it was a wise choice for the
transition to live performances. The
pianist’s versatility continues to be
impressive, and he was a key factor
in successfully bridging the genres at
this show.

This explosive quintet—which also
includes guitarist Mike Stern, bassist
Jeff Andrews, and drummer Adam
Nussbaum (a talent long deserving
wider recognition)—was well-primed
for its material. Not uncommon
throughout the evening were kaleido-
scopic transitions in arrangement
and mood, rollicking shifts from syn-
copated, unison leads to invigorating
mainstream forays and spitfire solo-
ing. “Nothing Personal” and “Syzy-
gy”’ were the high-energy standouts.

Brecker’s own tenor energy was
unfailing; his distinctive, slightly hus-
ky tone wrapped around spirals of
notes. Brecker also presented his
EWI wind synthesizer, whose orches-
tral capabilities dazzled on “Original
Rays,” but sabotaged “The Cost Of
Living.” BOB RIEDINGER
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19,200
SEATS

reunion arena

777 Sports Street
Dallas, Texas 75207
(214) 658-7070

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
AN EVENING WITH BILL COSBY Radio City Music Hall March 13-15&  $2,041,240 61,306 Radio City Music Hall Prods.
New York, N.Y. 27-29 $35/330 64,614
GRATEFUL DEAD Meadowlands Arena April 6-7 $665,380 41,220 Monarch Entertainment Bureau
East Rutherford, N.J. $17.50/$15.50 sellout John Scher Presents
GRATEFUL DEAD UIC Pavilion, Univ. of Illinois April 8-11 $500,876 28,380 Chicago Jam Concerts
Chicago, llI. $17.50/$15.50 seflout Monarch Entertainment Bureau
THE PRETENDERS Radio City Music Hall March 31 $461,300 23,49 Radio City Music Hall Prods.
THE SMITHEREENS New York, N.Y. April 3 $20 sellout
DAVID COPPERFIELD Chicago Theatre March 5-8 $334,110 17,445 in-house
Chicago, Ill. $24/$19/814 20928
HUEY LEWIS & THE NEWS Richfield Coliseum April 3 $319,568 18,261 Belkin Prods.
THE ROBERT CRAY BAND Richfield, Ohio $17.50 sellout
BILLY JOEL Hartford Civic Center March 30 $276,211 15,995 Cross Country Concerts
Hartford, Conn. $17.50/$14.50 sellout
BON JOVI Nassau Coliseum April 7 $279.634 17,073 Larry Vaughn Presents.
CINDERELLA Uniondale, N.Y. $16.50/14.50 sellout Monarch Entertainment Bureau
BON JOVI Richfield Coliseum March 30 $270,990 18,066 Belkin Prods.
CINDERELLA Richfield, Ohio $15 sellout
SAMMY DAVIS JR. Chicago Theatre April 8-12 $258,521 14,267 in-house
SARA VAUGHAN Chicago, Ill. $24/319/314 17,440
BILLY JOEL Market Square Arena April 2 $246,995 14,114 Sunshine Promotions
Indianapolis, Ind. $17.50 sellout
MICHAEL W. SMITH Chrysler Hall, Norfolk Scope March 16 $201,170 . 1,550 Joy Unlimited
DAVID MEECE Convention & Cultural Center $15/$13.50/$12.50 2,500
BILLY SPRAGUE Norfold, Va.
DAVID COPPERFIELD Wang Center for the Performing Aprit 10-11 $200,700 9,666 PACE Theatrical Group
Arts $23 11,400
Boston, Mass.
IRON MAIDEN Theatre, Richfield Coliseum March 14 $183,585 13,019 Belkin Prods.
WAYSTED Richfield, Ohio $15/314 14,222
BEASTIE BOYS Spectrum Theatre Aprit 7 $166,709 10,815 G Street Prods.
MURPHY'S LAW Philadelphia, Pa. $15.50/814.50 seflout The Concert Co. Presents (Stephen
PUBLIC ENEMY Starr)
BON Jovi Huntington Civic Center March 31 $161,865 10,791 Belkin Prods.
CINDERELLA Huntington, W.Va. $14.50 seflout
REOQ SPEEDWAGON Omaha Civic Auditorium April 11 $122,992 7809 Rose Prods. Presents
GEORGIA SATELLITES Omaha, Neb. $15.50 8,000
HUEY LEWIS & THE NEWS Athtetic & Convocation Center, April 5 $121,39% 7407 Sunshine Promotions
THE ROBERT CRAY BAND Univ. of Notre Dame $16.50/$15 10,000
South Bend, Ind.
BEASTIE BOYS Centrum April 9 $118,257 8107 Don Law Co.
MURPHY’'S LAW Worcester, Mass. $15/$13.50 9,101
PUBLIC ENEMY
PAUL YOUNG Radio City Music Hall March 9 $114320 5874 Radio City Music Hall Prods.
TEN TEN New York, N.Y. $20 sellout
LUTHER VANDROSS West Palm Beach Auditorium April 2 $113,418 6720 Fantasma Prods.
SHIRLEY MURDOCK West Palm Beach, Fla. $17.50 setlout Stage Right Prods.
HUEY LEWIS & THE NEWS Allen County War Memorial “April 7 $113,207 6,861 Sunshine Promotions
THE ROBERT CRAY BAND Coliseum $16.50 7,500
Fort Wayne, Ind.
LUTHER VANDROSS Arena, Bayfront Center Aprit 3 $106,192 6,865 Fantasma Prods.
SHIRLEY MURDOCK St. Petersburg, Fla. 316 sellout Stage Right Prods.
CAMEO Paramount Northwest Theatre April 7 $88,943 5,521 White Rose Ltd.
Seattle, Wash. $16.75 5,944 PACE Concerts
THE BEACH BOYS West Palm Beach Auditorium April 3 $87.448 5,302 Fantasma Prods.
West Palm Beach, Fla. $12.50 sellout
JOHNNY MATHIS Syria Mosque April 7.8 $84,944 4520 DiCesare-Engler Prods.
JENNINE BURNIER Pittsburgh, Pa. $19.75/8$17.75 7,000
BEASTIE BOYS Providence Civic Center April 4 $84,651 5,838 Frank J. Russo
MURPHY'S LAW Providence, R.. $14.50 13,307
PUBLIC ENEMY
RATT National Orange Showground April 11 $84,619 5770 Pacificoncerts
POISON San Bernardino, Calit. $16.50/315 6,500
DOUG HENNING Warner Theatre April 10-11 $31,244 4,104 Chesapeake Concerts
Washington, D.C. $22.50/$19.50/$16.50 8,000 Live Prods.
THE BEACH BOYS Miami Marine Stadium April § . $80,351 4,960 Fantasma Prods.
Miami, Fla. $35/818.50 6,500
PETER, PAUL & MARY Syria Mosque April 10 $67,710 3626 DiCesare-Engler Prods.
Pittsburgh, Pa. $18.75 sellout
BEASTIE BOYS Public Hall, Cleveland Convention  March 23 $66,874 4,612 Belkin Prods.
FISHBONE Center $14.50/$13.50 8,000
MURPHY'S LAW Clevelan, Ohio
KANSAS Fox Theatre April 3 $65,760 4110 Southern Promotions/Concert
GARY ROSSINGTON BAND Atlanta, Ga. $16 sellout Promotions
DAVID COPPERFIELD Cumberland County Civic Center  April 9 $57,852 4072 Michael Striar Presents
Portland, Maine $16.50/$14.50/$10.50 6,168
WAYNE NEWTON Lakefront Arena, Univ. of New March 22 $52,334 4157 Third Coast Prods.
Orleans $12.50 5,000
New Orleans, La.
DAVID COPPERFIELD Fiynn Theatre for the Performing  April 8 $48,063 2,69 Univ. of Vermont
Arts $22.50 sellout George Bishop Lane Series
Burlington, Vt.
BEASTIE BOYS Stabler Arena, Lehigh Univ. April 8 $46,936 3183 Makoul Prods.
MURPHY'S LAW Bethlehem, Pa. $14.50 6,500
PUBLIC ENEMY
BRUCE HORNSBY & THE RANGE Franklin County Veterans March 26 $46,400 3n2 Belkin Prods.
LOUIS MCGEE Memorial Auditorium & Exhibit $13.50/$12.50 sellout
Hall
Cotumbus, Ohio
HOWIE MANDEL Music Hall, Cieveland Convention ~ March 27 $45,952 2872 Belkin Prods.
Hall $16 2,900
Cleveland, Ohio
CAMEO Auditorium, Portland Center for April 6 $44.220 2816 White Rose Ltd.
o the Performing Arts $16.50 3,000 PACE Concerts
Portland, Ore.
DAVID COPPERFIELD Utster Performing Arts Center April 6 $43,602 2517 in-house
Kingston, N.Y. 316 sellout
HOWIE MANDEL Paramount Northwest Theatre Aprit 3 $42,700 2,940 White Rose Ltd.
LOU DINOS Seattle, Wash. $15.50/$12.50 2973

615-748-8120.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Kathy Vandercook in Nashville at 615-748-81 38; Linda Deckard in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Gina DiPiero or Karen Oertley in Nashville at
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Bi

board Hot Black Singles

™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Biack Singles chart.
z 5
z z
SALES =3 AIRPLAY 1
28 |55 ee | |2f |53 o5
I 2 ITLE I &) TITLE ARTIST
zE (3| T ARTIST 98| |Zg|3s 2e
1 4 SIGN 'O’ THE TIMES PRINCE 1 1 1 SIGN 'O’ THE TIMES PRINCE 1
2 DON'T DISTURB THIS GROOVE THE SYSTEM 2 2 2 DON'T DISTURB THIS GROOVE THE SYSTEM 2
3 10 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES 3 4 ALWAYS ATLANTIC STARR 4
4 2 KEEP YOUR EYE ON ME HERB ALPERT 10 4 3 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES 3
5 5 | KNEW YOU WERE WAITING (FOR ME) A. FRANKLIN/G. MICHAEL 8 5 5 | GOT THE FEELIN' (IT'S OVER) GREGORY ABBOTT 5
6 1 LOOKING FOR A NEW LOVE JODY WATLEY 15 6 6 JUST TO SEE HER SMOKEY ROBINSON 6
7 11 | GOT THE FEELIN’ (IT'S OVER) GREGORY ABBOTT 5 7 7 I'D STILL SAY YES KLYMAXX 7
8 12 ALWAYS ATLANTIC STARR 4 8 10 BACK AND FORTH CAMEO 9
9 3 STONE LOVE KOOL & THE GANG 19 9 9 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 12
10 9 JUST TO SEE HER SMOKEY ROBINSON 6 10 13 SEXY GIRL LILLO THOMAS 11
11 8 HE WANTS MY BODY STARPOINT 16 11 14 WATCH OUT PATRICE RUSHEN 13
12 15 I'D STILL SAY YES KLYMAXX 7 12 15 HAPPY SURFACE 14
13 7 LEAN ON ME CLUB NOUVEAU 24 13 16 | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 21
14 16 SEXY GIRL LILLO THOMAS 11 14 18 IT'S BEEN SO LONG MELBA MOORE 18
15 28 BACK AND FORTH CAMEO 9 15 20 GO ON WITHOUT YOU SHIRLEY MURDOCK 22
16 17 SEXAPPEAL GEORGIO 17 16 17 IMAGINATION MIKI HOWARD 23
17 20 WATCH OUT PATRICE RUSHEN 13 17 23 ZIBBLE, ZIBBLE (GET THE MONEY) THE GAP BAND 20
18 27 HAPPY SURFACE 14 18 19 SEXAPPEAL GEORGIO 17
19 29 DAY BY DAY CHUCK STANLEY 30 19 8 | KNEW YOU WERE WAITING (FOR ME) A. FRANKLIN/G. MICHAEL 8
20 25 IT'S BEEN SO LONG MELBA MOORE 18 20 25 SE LA LIONEL RICHIE 25
21 26 ZIBBLE, ZIBBLE (GET THE MONEY) THE GAP BAND 20 21 28 HEAD TO TOE LISA LISA & CULT JAM 27
22 24 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 12 22 36 ARE YOU MAN ENOUGH? FIVE STAR 3
23 14 EVERY LITTLE BIT MILLIE SCOTT 26 23 26 SHOW ME THE COVER GIRLS 36
24 13 IT'S TRICKY RUN-D.M.C. 28 2 31 8TH WONDER OF THE WORLD ISLEY/JASPER/ISLEY 32
25 35 IMAGINATION MIKI HOWARD 23 25 27 EGO MANIAC JOCELYN BROWN 38
26 39 GO ON WITHOUT YOU SHIRLEY MURDOCK 22 26 12 KEEP YOUR EYE ON ME HERB ALPERT 10
27 18 LET'S WAIT AWHILE JANET JACKSON 37 27 32 OH HOW | LOVE YOU (GIRL) JAMES (D-TRAIN) WILLIAMS 29
28 = | DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 21 28 40 | CAN'T LET YOU GO NORWOOD 33
29 — SE LA LIONEL RICHIE 25 29 11 HE WANTS MY BODY STARPOINT 16
30 19 HOLD ME SHEILA E. 48 30 35 DAY BY DAY CHUCK STANLEY 30
31 — OH HOW | LOVE YOU (GIRL) JAMES (D-TRAIN) WILLIAMS 29 31 38 CAN'T YOU FEEL MY HEART BEAT CLAUDJA BARRY 43
32 31 YOU BETTER QUIT ONE WAY 53 32 — EVERYTHING'S GONNA BE ALRIGHT AL GREEN 34
33 21 6 MADHOUSE 64 33 — WHY SHOULD | CRY? NONA HENDRYX 39
34 — HEAD TO TOE LISA LISA & CULT JAM 27 34 — RELATIONSHIP LAKESIDE 35
35 - NEW DRESS CHERYL LYNN 42 35 — CHICAGO SONG DAVID SANBORN 44
36 38 YOU GOT IT ALL THE JETS 79 36 — ALL | NEED THE MANHATTANS 41
37 — SHOW ME THE COVER GIRLS 36 37 — NEVER SAY NEVER DENIECE WILLIAMS 40
38 — MY MIKE SOUNDS NICE SALT-N-PEPA 59 38 — ROCK STEADY THE WHISPERS 47
39 30 LOVE IS A DANGEROUS GAME MILLIE JACKSON 80 39 37 LONELY ROAD ROSE ROYCE 45
40 34 COME GO WITH ME EXPOSE 75 40 21 EVERY LITTLE BIT MILLIE SCOTT 26
®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
6 6 (Pop Spiritual, BMI/Al Green, BMI/Irving, BMI) 10 KEEP YOUR EYE ON ME (Masarati, ASCAP)
(Parisongs, ASCAP) CPP/ALM (Flyte Tyme, ASCAP) 58 RHYTHM METHOD
32 8TH WONDER OF THE WORLD 67 FEELS LIKE THE FIRST TIME 69 LAST CHANCE (Arrival, BMI)
(1)1, ASCAP/WB, ASCAP) (Sigh Music) (Beach House, ASCAP) 47 ROCK STEADY
94  ALL BECAUSE OF YOU 72 FEELS SO GOOD TO ME 24 LEAN ON ME (Hip Trip, BMI/Hip Chic, BMI/Midstar, BMI/Hitwell,
(Bush Burnin', ASCAP) (Bush Burnin’, ASCAP)} (Interior, BMI) ASCAP)
41 ALL | NEED 61 FREAKAHOLIC 89 LET YOURSELF GO 12 SAME OLE LOVE (365 DAYS A YEAR)
{SMB, BMI/Balymor, ASCAP) (Tpyge, BMI) (Next Plateau, ASCAP/Bratton-White, (Jobete, ASCAP) CPP
4 ALWAYS 49 GIRL NEXT DOOR ASCAP/Goodspeed Music, ASCAP) 96 SAVE THE BEST FOR ME
(Jodaway, ASCAP) CPP (PolyGram, ASCAP/Better Nights, ASCAP) 37 LET'S WAIT AWHILE (Almo, ASCAP/Crimsco, ASCAP/Ziggurat, BMI)
31 ARE YOU MAN ENOUGH? THE GIRL NEXT DOOR (Flyte Tyme, ASCAP/Crush Club, BMI} CPP/ALM
(Rare Blue, ASCAP/Black Lion, ASCAP) (Music Corp. Of America, BMI/Bayjun Beat, BMI) 8 LIES 25 SELA
90 AS WE (AY GO ON WITHOUT YOU (Zomba, ASCAP /Willesden, BMI) (Brockman, ASCAP)
(Troutman's, BMI1/Saja, BMI) (Troutman’s, BMI/Saja, BMI) 45 LONELY ROAD 17 SEXAPPEAL
51 BABY LET'S KiSS 14 HAPPY {Sloopus, BMI/Gold Horizon, BMI) CPP (Georgio, BM1/Stone Diamond, BMI) CPP
(Shockadelica, ASCAP/AImo, ASCAP) (Brampton, ASCAP) CPP 15 LOOKING FOR A NEW LOVE 92 SEXY
9 BACK AND FORTH 16 HE WANTS MY BODY (April, ASCAP/Rightsong, BMI/Uitrawave, ASCAP) (Strong City, SESAC)
(All Seeing Eye, ASCAP/PolyGram, ASCAP/Better (Glass House, BMi/Irving, BMI) CPP/ALM CPP/ABP 11 SEXY GIRL
Days, BMI/PolyGram Songs, BMI) 2] HEAD TO TOE 80 LOVE IS A DANGEROUS GAME (Bush Burnin', ASCAP/Johnnie Mae, BMI/Willesden,
81 BAD WEATHER (Forceful, BMI/Willesden, BMI) (Zomba, ASCAP/Willesden, BMI) BMI)
(A.Naga, BMI) 65 HERE | GO AGAIN LOVERS 55 SHERRY
56 BARBARA'S BEDROOM (Jobete, ASCAP) CPP (Hip Trip, BMI/Hip Chic, BMI) CPP (Darwall, BMI/It's Mine/Electric Doll, BMI)
(ADRA, BM1/Guinea Farm, BMI) HOLD ME LOWDOWN SO AND SO 36 SHOW ME
83 BRASS MONKEY (Sister Fate, ASCAP/Pretty Man, BMI/Teete, BMI) {Warner-Tamerlane, BMI/Advansus, BMI/W.B.M., {Amber Pass, ASCAP/Andy Panda, ASCAP/Disco
(Def Jam, ASCAP/Brooklyn Dust, ASCAP) 85 | CAN'T FIGHT IT SESAC/Warner's Thunder, SESAC/Ranysongs, SESAC) Fever, ASCAP/Fools Prayer, BMI/Salski, BMI/Latin
43 CAN'T YOU FEEL MY HEART BEAT (SRD, BMI/De-Sir Rom, BMI) 87 MARY GOES ROUND Rascals, ASCAP)
(Any Kind Of Music, ASCAP) | CAN'T LET YOU GO (MCA, ASCAP/Unicity, ASCAP/Ready Ready, 1 SIGN '0’ THE TIMES
46 CELEBRATE OUR LOVE (Magnolia, BMI/Aruba, ASCAP) ASCAP/OM Backstreet, BMI/Music Corp. Of America, (Controversy, ASCAP)
(Bush Burnin’, ASCAP) 62t COMMIT TO LOVE BMI/Moonwalk, ASCAP) 70 SOMEONE
44 CHICAGO SONG (Make It Big, ASCAP/Jobete, ASCAP) 73 MY HEART GETS ALL THE BREAKS (Capitol Crystal, BMI/Chubu, BMI)
(Thriller Miller, ASCAP/MCA, ASCAP) 21 1 DON'T WANT TO LOSE YOUR LOVE (Barbosa, ASCAP/Hit & Hold, ASCAP/Tosha, ASCAP) 71 SONGBIRD
75 COME GO WITH ME (Summa, BMI/Bush Burnin’, ASCAP) 59 MY MIKE SOUNDS NiCE (Brenee, BMI)
{Panchin, BMI) CPP 78 1 GET A RUSH {Next Plateau, ASCAP/Turnabout, ASCAP) 19 STONE LOVE
30 DAY BY DAY (Muscle Shoals, BMI/Jalew, BMI) 40 NEVER SAY NEVER (Delightful, BMt) CPP
(Mardix, BMI/Bon-Jose, BM1) 5 | GOT THE FEELIN' (IT'S OVER) (Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way, 95 TENDER MOMENTS
DIAMONDS (Charles Family, BMi/Alli Bee, BMI/Grabbitt, BMI) ASCAP/Atomic Age, BMI) CPP/ALM (Tunz-R-Us, ASCAP)
(Flyte Tyme, ASCAP) 8 | KNEW YOU WERE WAITING (FOR ME) 42 NEW DRESS 3 THERE'S NOTHING BETTER THAN LOVE
2 DON'T DISTURB THiS GROOVE (Chrysalis, ASCAP/Rare Blue, ASCAP/Little Shop Of (Spectrum VII, ASCAP/Slap Me 1, ASCAP) CPP (Aprit, ASCAP/Uncle Ronnie’s, ASCAP/JVA, ASCAP)
(Science Lab, ASCAP) Morgansongs, BMI) CPP 29 OH HOW | LOVE YOU (GIRL) CPP/ABP
93 DON'T TURN AROUND 7 FD STILL SAY YES (Huemar, BMI/Blackwood, BMI/Diesel, 74 THEY'RE PLAYING OUR SONG
{Albert Hammond, ASCAP/WB, ASCAP/Realsongs, (Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic, BMI/Unichappell, BMI) CPP/ABP {Music Specialists, BMt)
ASCAP) BMI/Midstar, BMI) CPP 50 OLD FLAMES NEVER DIE 97 THINKIN' ABOUT YA
DRIVING FORCE 23 i{MAGINATION (Forceful, BMI/Willesden, BMI) (Danica, BMI)
(Big Train, ASCAP) (Bourne, ASCAP/Music Sales, ASCAP) 91  PLAY THIS ONLY AT NIGHT 88 TRUE CONFESSIONS
EGO MANTAC 18 {T'S BEEN SO LONG {Mark Of Aries, BMI/Danica, BMI) {Music Corp. Of America, BMI/Bayjun Beat, BMI)
(Huemar, BMI/Biackwood, BMI/Mom's Back Porch, (Music Corp. Of America, BMI/Gunhouse, BMI) PROVE IT BOY 57 U KNOW WHAT TIME IT IS
BMI) CPP/ABP 28 IT'S TRICKY {Modernique, ASCAP) (Grandmaster Flash, ASCAP/WB, ASCAP)
26 EVERY LITTLE BIT (Protoons, ASCAP/Rush-Groove) REAL LOVER 76 UH UH, NO NO CASUAL SEX
(Beezer, ASCAP/Frustration, BMI} 6 JUST TO SEE HER (Haim Zion, ASCAP)} {Stone Diamond, BMI}
EVERYTHING'S GONNA BE ALRIGHT (Unicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP) 35 RELATIONSHIP 13 WATCH OUT

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

LABEL NO. Of TITLES
ON CHART
COLUMBIA (8) 11
Def Jam (3)
CAPITOL (6) 9
Solar (3)
MCA (6) 8
Constellation (1)
Magnolia Sound (1) P
MOTOWN (7) 8
Gordy (1)
WARNER BROS. (4) 8
Paisley Park (3)
Jellybean (1)
ELEKTRA 6
A&M 5
ATLANTIC (3) 5
Omni (2)
EMI-AMERICA 5
ARISTA 4
RCA (1) 4
Jive (2)
Total Experience (1)
E.P.A 3
Epic (2)
CBS Associated (1)
FANTASY 2
Danya (1)
Reality/Danya (1)
ISLAND 2
4th & B’'Way (2)
MANHATTAN 2
NEXT PLATEAU 2
POLYGRAM 2
Atlanta Artists (1)
Mercury (1)
PROFILE 2
SLEEPING BAG (1) 2
fFresh (1)
AMAZON 1
EDGE 1
ICHIBAN 1
JAM PACKED 1
MACOLA 1
Egyptian Empire (1)
MALACO 1
Muscle Shoals Sound (1)
SELECT 1
SUPERSTAR INT'L. 1
SUTRA 1
Fever (1)
WARLOCK 1
Ligosa (1)

(Baby Fingers, ASCAP/Shown Breree, ASCAP)
63  WE ROCK THE BEAT
(NG, ASCAP)
77 WE'RE BACK
(Lil' Tad, BMI)
WHO IS IT
(Beach House, ASCAP)
WHY SHOULD | CRY?
(Flyte Tyme, ASCAP/Eat Your Heart Qut, BMI)
52 WORKING UP A SWEAT
{One To One, ASCAP)
53 YOU BETTER QUIT
(Perk's, BMI/Duchess, BMI)
79 YOU GOT IT ALL
(Holmes Line, ASCAP) CPP
100 ZERO IN JULY

{Chrystal Isle, BMI/Mark Bynum, BMI/Electric Apple,

BMI)

20 1IBBLE, 2iBBLE (GET THE MONEY) (AKA: GET
LOOSE, GET FUNKY)
(Temp Co., BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM ivan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern

CLM Cherry Lane PLY Plymouth
CPl Cimino WBM Warner Bros.

BILLBOARD APRIL 25, 1987

www.americanradiohistorv.com

29


www.americanradiohistory.com

BILLBOARD SPOTLIGHTS

} M
. U B
'! ‘I T

BLACK MUSIU
IS FRESH!
IT CROSSESYOVER
WORLDWIDE!

From R & B to Jazz to Crossover to Funk to
Rap to House Music to Retronuevo — Bill-
board will cover all current styles and
peek into the future. We'll also talk about
labels that are breaking new artists and
sustaining established careers. This is the
place to showcase your Black Music Talent
with your important advertising message.

ISSUE DATE: JUNE 20

AD CLOSING: MAY 26 e T
JUNE IS
BLACK MUSIC
MONTH! |
Tradition: Pass it on! ——
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GARY TAYLOR

(Continued from page 27)

them because another label’s a&r
man, one who I thought was my
friend, said I was hard to work
with,” says Taylor. “This kind of
thing is what keeps more blacks
from getting work.”

The Whispers’ Walter Scott, a fan
of Taylor’s, says, “We're in a busi-
ness where companies don’t know
how to respond to a real man. He's
not a gimmick. All he needs is some-
one with guts enough to invest time
in something real.”

Motown a&r man Steve Buckley
says, “Sometimes it takes more
than just hit songs. Gary has plenty
of those, but if he had the right

FOR WEEK ENDING APRIL 25, 1987

Billooard.

management, he’d have a deal.”
Taylor is currently managed by E.J.
Jackson, the owner of a popular Los
Angeles limousine service.

In any case, Taylor isn’t discour-
aged. “When you have a goal, you
just keep working toward it. Luther
Vandross was turned down by

many companies before someone
signed him. His stamina is an inspi-
ration.”

RHYTHM & BLUES

(Continued from page 27)

pearance by vocalist T.J. Swan, the
record is built around the unusual
rap approach of Markie, who is
something of a cult hero among the
hip-hop hardcore . .. Sly & Robbie,
Island Records mainstays, are back
with “Boops (Here To Go),” pro-
duced by Bill Laswell ... Process

& the Doo Rags, sporting less retro
clothes and more subdued hair-
styles, have had their second album,
“Colorful Changes,” released by
Columbia. Their mentor, Rick
James, produced most of it, though
the New York-based team of
Tunde-Ra Aleem, Taharqa Aleem,

and Leroy Burgess handled five
cuts. New RCA a&r head Erik Nuri
composed one song, ‘“Not That
Kinda Guy,” while the group covers
a Jimmy Castor standard originally
written for Frankie Lymon & the
Teenagers, “‘I Promise To Remem-
ber.”

Sledge Hammers. Percy Sledge,
originator of the soul classic “When A
Man Loves A Woman,” performs
passionately on a recent “Saturday
Night Live” broadcast.

™
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21 g | 3| ¢ | aRusT TITLE 2% | 3| ¢ | aRmst TITLE
= N S =z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® = I N z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * & 41 | 45 16 | THE GAP BAND TOTAL EXPERIENCE 2700-1/RCA (8.98) GAP BAND 8
1 | 1 | 1 |25 | FREDDIEJACKSONA 21 wseks 2t No, One JUST LIKE THE FIRST TIME 4 | 33 | 28 | 24 | ONEWAYmcass23sss) ONE WAY X
2 3 4 27 LUTHER VANDROSS A EPIC FE 40416 (CD) GIVE ME THE REASON 41 34 33 42 CLARENCE CARTER (CHIBAN 1003 (8.98) DR.C.C.
3 2 2 19 | CLUB NOUVEAU @ waRNER BROS. 25531-1 (8.98) LIFE, LOVE & PAIN 2 |35 ]3| 9 MADHOUSE PaiSLEY PARK 1-25545/WARNER BROS. (8.98) (CD) 8
4 4 3 22 BEASTIE BOYS A3 DEF JAM BFC 40238/COLUMBIA (CD) LICENSED TO ILL @ 48 46 31 R.J.'S LATEST ARRIVAL MANHATTAN ST-53037 (9.98) HOLD ON
@ 1 1 5 JODY WATLEY mca 5898 (8.98) (CD) JODY WATLEY 52 75 3 MARVIN SEASE LONDON 830 794-1/POLYGRAM MARVIN SEASE
6 5 5 55 ANITA BAKER AZ ELEKTRA 60444 (8.98) (CD) RAPTURE 56 61 3 AL GREEN a&msP 5150 (8.98) SOUL SURVIVOR
@ 10 | 9 | 35 | MELBA MOORE caPITOL ST 12471 (8.98) (CD) ALOT OF LOVE 47 | 47 | 14 | MANTRONIX SLEEPING BAG TLX 8 (8.98) MUSIC MADNESS
8 7 7 2] | LOOSE ENDS mca 5745 (8.98) (CD) THE ZAGORA @n| s | 52 7 DAVID SANBORN waRNER BROS. 1-25479 (9.98) (CD) A CHANGE OF HEART
9 8 8 31 | CAMEO A ATLANTA ARTISTS 830-265-1/POLYGRAM (CD) WORD UP 48 | 40 | 42 | 18 | DOUGE.FRESH & THE GET FRESH CREW ReALITY F-9649/FANTASY (8.98) OH, MY GOD!
10 9 10 | 38 | SHIRLEY MURDOCK ELEKTRA 9 60443.1 (8.98) (CD) SHIRLEY MURDOCK! 49 | 36 | 41 [ 21 | TIMEX SOCIAL CLUB DANYA F 9645/FANTASY (8.98) VICIOUS RUMORS . .. THE ALBUM
11 6 6 61 JANET JACKSON A% A&M SP-5106 (3.98) (CD) CONTROL @ 54 | 60 4 SURFACE coLumsta 40374 SURFACE
12 | 13 [ 14 | 18 | NAJEEEM-AMERICA ST 17241 (8.98) (CD) NAJEE'S THEME @ 55 | 44 [ 11 | EGYPTIAN LOVER EGYPTIAN EMPIRE DMSR-00773/MACOLA (8.98) ONE TRACK MIND
13 12 12 24 ARETHA FRANKLIN @ ARISTA AL-8442 (9.98) (CD) ARETHA 52 | 46 51 n DONNA ALLEN 21 RECORDS 90548/ATCO (8.98) PERFECT TIMING
17 29 4 HERB ALPERT aamsp-5125 (8.98) KEEP YOUR EYE ON ME @ 72 | — 2 GRANDMASTER FLASH ELEKTRA 60723 (8.98) BA-DOP-BOOM-BANG
@ 16 15 30 GREGORY ABBOTT @ COLUMBIA BFC 40437 (CD) SHAKE YOU DOWN 54 44 48 7 STEADY B JIVE/RCA 1020-J/RCA (8.98) BRING THE BEAT BACK
16 14 17 21 KOOL & THE GANG ® MERCURY 830-398-1-M/POLYGRAM (CD) FOREVER 55 50 | 37 9 BRUCE WILLIS MOTOWN 6222-ML (8.98) (CD) THE RETURN OF BRUNO
@ 2312 7 THE SYSTEM ATLANTIC 81691 (8.98) DON'T DISTURB THIS GROOVE 56 | 53 | 53 | 32 | HOWARD HEWETT ELEKTRA 60487-1 (8.98) (CD) | COMMIT TO LOVE
18 15 13 33 PHYLLIS HYMAN PR, ST 53029/MANHATTAN (9.98) (CD) LIVING ALL ALONE 57 57 59 3 MILLIE SCOTT 4TH & B'WAY 4004/ISLAND (8.98) (CD) LOVE ME RIGHT
2 | 38 | 4 | PATRICE RUSHEN aRisTa aL-8401 (8.98) WATCH OUT! 58 | 58 | 64 | 29 | TINATURNER A capiToLpJ-12530 (9.98) (CD) BREAK EVERY RULE
20 19 | 21 19 MIKI HOWARD ATLANTIC 81688 (8.98) COME SHARE MY LOVE 63 | 58 10 ROSE ROYCE OMNI 90557-1/ATLANTIC (8.98) FRESH CUT
_@) 27 32 33 KENNY G. ARISTA AL8-8427 (8.98) (CD) DUOTONES NEW } 1 LILLO THOMAS CaPITOL S$T-12450 (8.98) LILLO
2|2 |0 8 EXPOSE ARISTA AL 8441 (8.98) EXPOSURE 62 | 62 5 RAINY DAVIS COLUMBIA BFC 40635 (8.98) SWEETHEART
(| 32 | 3 | 5 | SMOKEYROBINSON motown 6626 M. (8.98) ONE HEARTBEAT 62 | 42 | 40 | 19 | NEW EDITION @ mcas912898) CD) UNDER THE BLUE MOON
24 21 22 14 ROBERT CRAY @ HIGHTONE/MERCURY 830 568-1/POLYGRAM (CD) STRONG PERSUADER 63 | 45 49 22 BOBBY BROWN mca 5827 (8.98) KING OF STAGE
% | 25| 2% 8 DJ JAZZY JEFF & FRESH PRINCE Jive 1026-1-J/RCA (8.98) ROCK THE HOUSE 64 | 61 55 2 JAMES BROWN SCOTTIBROS. FZ 40380/E.P.A GRAVITY
26 (18 | 18 | 24 | MILLIE JACKSON JIVE 10161016-J/RCA (8.98) AN IMITATION OF LOVE NEW)D 1 GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL
@ 43 | 43 4 KOOL MOE DEE Jive 1025/RCA (8.98) KOOL MOE DEE NEW)D 1 CHERYL LYNN MANHATTAN ST0-53035 (8.98) START OVER
28 | 22 | 16 | 22 | READYFOR THE WORLD ® mca 5829 (8.98) (CD) LONG TIME COMING (®7)| 73 | — | 2 | CHUCK STANLEY 0er sam BFC 40514/COLUMBIA (8.98) THE FINER THINGS IN LIVE
29 | 31 | 27 | 46 | RUN-D.M.C. A2 PROFILE 1217 (8.98) (CD) RAISING HELL 68 [ 59 | 50 8 BUNNY DEBARGE MOTOWN 6217 ML (8.98) IN LOVE
0| 24| A 5 SHEILA E. PAISLEY PARK 25498-1/WARNER BROS. (8.98) (CD) SHEILA E. 69 | 64 | 56 | 108 | WHITNEY HOUSTON A8 ariSTa AL8-8212 (8.98) (CD) WHITNEY HOUSTON
31 28 30 8 2 LIVE CREW LUKE SKYWALKER XR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE 70 | 65 54 26 CHICO DEBARGE MOTOWN 6214ML (8.98) CHICO DEBARGE
32 | 30 | 23 | 33 | LIONEL RICHIE A3 MOTOWN 6158 ML (9.98) (CD) DANCING ON THE CEILING @ %N 6 VARIOUS ARTISTS mMca 5815 (8.98) UPTOWN IS KICKING IT
@ 60 | — 2 STARPOINT ELEKTRA 60722 (8.98) (CD) SENSATIONAL @ NEW)D 1 ALPHONSE MOUZON MPC 6001/0PTIMISM (8.98) (CD) LOVE FANTASY
@ 38 | 39 | 18 | RAY, GOODMAN & BROWN EMI.AMERICA ST 17235 (8.98) TAKE IT TO THE LimIT 73 | 66 [ 67 | 11 [ VARIOUS ARTISTS PROFILE PRO-1227 (8.98) MR. MAGIC'S RAP ATTACK, VOL 2
@ 3B |2 KLYMAXX CONSTELLATION 5832/MCA (8.98) (CD) KLYMAXX M n 65 | 36 LEVERT ATLANTIC 81669-1 (8.98) (CD) BLOODLINE
39 3 19 GEORGE HOWARD Mmca 5855 (8.98) (CD) A NICE PLACE TO BE 75 69 63 23 VESTA WILLIAMS a&MsP 5118 (8.98) VESTA
37 | 29 | 19 | 59 | THEJETS @ mcases7 8.98) D) THE JETS () Albums with the greatest sales gains this week. (CD) Compact disk available. ¢ Recording Industry Assn. Of America (RIAA)
o [ 5 | ¢ | sarwrepnwrmen ovan FOT_COOL & ciOUS | St o sl o 500000 i, 4 AN i o i o ik s i o stmal ien s
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TN CLUB PLAY :[2]2],] 12-INCH SINGLES SALES

% Z ; ‘Q% TITLE Compited from a national sample of dance club playlists. ARTIST %, Z ,;g Q% TITLE Compiled from a national sample of retail store sales reports. ARTIST

= 3 o~ | 5 | LABEL & NUMBER/DISTRIBUTING LABEL = 3 & | 25 | LABEL & NUMBER/DISTRIBUTING LABEL

*x NO. 1T % * & NO.1 *»

@] 5 | o |5 | pemmemoonicomo o, oxuerwens | (D 2 | 3 | 0 | ooxwsronanewove wem) o
@ 8 14 6 SIGN 'O’ THE TIMES (REMIX) paISLEY PARK 0-20648/WARNER BROS. PRINCE @ 3 4 6 SIGN 'O’ THE TIMES (REMIX) PAISLEY PARK 0-20648/WARNER BROS. PRINCE
@ 14 | 24 4 CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 722-1/POLYGRAM K.TP. 3 1 1 9 LEAN ON ME (REMIX) Tommy BOY TB 894 & CLUB NOUVEAU
@ 11 | 18 7 SOMETHING IN MY HOUSE €pic 4906750 & DEAD OR AUIVE 4 4 2 14 | FASCINATED atiLaNTIC 0-86731 COMPANY B

5 1 3 8 LEAN ON ME (REMIX) TomMmY BOY TB 894 & CLUB NOUVEAU 5 5 5 8 YOU KEEP ME HANGIN’ ON (REMIX) mca 23717 & KIM WILDE
@ 13 19 6 LAST CHANCE FrReSH FRE-008/SLEEPING BAG CYRE @ 6 9 10 ONLY IN MY DREAMS (REMIX) ATLANTIC 0-86744 DEBBIE GIBSON

7 10 13 7 NEVER GONNA LEAVE YOU row wow pw 420 SUBJECT @ 7 8 9 MOVE OUT (REMIX) ATLANTIC 0-86734 NANCY MARTINEZ

8 9 8 10 DO THE DANCE (REMIX) epic 49-06746 & TRANCE-DANCE 10 18 3 LA ISLA BONITA (REMIX) SIRE 0-20633/WARNER BROS. & MADONNA
@ 16 15 7 RIGHT ON TRACK (REMIX) mca 23687 & THE BREAKFAST CLUB 9 8 6 9 KEEP YOUR EYE ON ME (REMIX) a&msp-12226 & HERB ALPERT

10 7 6 9 YOU KEEP ME HANGIN'’ ON (REMIX) mca 23717 @ KIM WILDE 14 16 LAST CHANCE FRESH FRE-008/SLEEPING BAG CYRE
@ 18 23 8 SEXAPPEAL (REMIX) PICTURE PERFECT PPR-356 3/MACOLA & GEORGIO 11 12 12 11 DO THE DANCE (REMIX) EPiC 49.06746 @ TRANCE-DANCE

12 4 4 9 KEEP YOUR EYE ON ME (REMIX) a&MsP-12226 & HERB ALPERT @ 15 17 9 WAX THE VAN JuMP STREET J$-1007/ISLAND LOLA

13 2 1 10 LOOKING FOR A NEW LOVE (REMIX) mca 23689 & JODY WATLEY @ 27 — 2 WHAT'S GOING ON (REMIX) PORTRAIT 4R9-06740/EPIC & CYNDI LAUPER

14 3 2 11 NO LIES (REMIX) 1aBU 429-06030/EPIC THE S.0.S. BAND 14 11 11 9 NO LIES (REMIX) TaBU 429-06030/EPIC THE S.0.S. BAND
@ 17 25 5 BACK AND FORTH (REMIX) ATLANTA ARTISTS 888 385-1/POLYGRAM CAMEO @ 0| — 2 BACK AND FORTH (REMIX) ATLANTA ARTISTS 888 385-1/POLYGRAM CAMEO
20 26 5 ONLY IN THE NIGHT (REMIX) ATLANTIC 0-86719 THE VOICE IN FASHION 21 26 4 WITHOUT YOU SUPERTRONICS RY-017 TOUCH

17 6 7 8 CONTENDERS (REMIX) VIRGIN 0-96790/ATLANTIC & HEAVEN 17 @ 29 47 7 SEXAPPEAL (REMIX) PICTURE PERFECT PPR-3563/MACOLA & GEORGIO
25 31 4 WITHOUT YOU SUPERTRONICS RY-017 TOUCH 19 32 4 ONLY IN THE NIGHT (REMIX) ATLANTIC 0-86719 THE VOICE IN FASHION
28 35 4 MR. RIGHT vINYLMANIA VMR-007 ELEANOR MILLS @ 20 40 3 RIGHT ON TRACK (REMIX) mca 23687 & THE BREAKFAST CLUB

20| 12127 L;‘IQEX”DI&’S‘;OWERE WAITING (FORME) ¢ ARETHA FRANKLIN & GEORGE MICHAEL 20 { 9 | 7 | 10 | FEELSLIKE THE FIRST TIME (REMIX) OMNI 0.96784/ATLANTIC # SINITTA
@ 27 21 6 WHOISIT S:EPING BAG SLX-0025 MANTRONIX 21 13 14 7 THEY'RE PLAYING OUR SONG JaM PACKED JP1-2007 TRINERE
@ 24 32 5 GONNA PUT UP A FIGHT rca 5943-1.RD BARBARA ROY @ 24 30 4 JANUARY,FEBRUARY crRIMINAL 00009 TINA B.
@ 35 39 3 NO ONE KNOWS (REMIX) ATLANTIC 0-86736 WILD MARY @ 23 24 4 GONNA PUT UP A FIGHT Rca 5943-1.RD BARBARA ROY
38 42 3 MUTUAL ATTRACTION (REMIX) wARNER BROS. 0-20649 SYLVESTER 24 16 10 20 COME GO WITH ME 4risTa AD1-9539 & EXPOSE
@ 34 37 4 DOMINOES (REMIX) MANHATTAN V-56045/CAPITOL & ROBBIE NEVIL @ RE-ENTRY SOMETHING IN MY HOUSE (REMIX) epiC 49-06750 DEAD OR ALIVE
“u | — 2 LET'S WORK IT OUT OMNI 0-96774/ATLANTIC SADIE NINE 35 | 45 3 MR. RIGHT VINYLMANIA VMR 007 ELEANOR MILLS

27 19 11 10 THE HONEYTHIEF (REMIX) cOLUMBIA 44-05988 & HIPSWAY @ 31 39 12 LOVE LETTER cuTTING CR-211 GIGGLES

28 26 28 7 WAX THE VAN JuMP STREET JS-1007/ISLAND LOLA 28 22 20 14 SHOW ME (REMIX) FEVER SF 814/SUTRA THE COVER GIRLS

29 23 21 9 WHATCHA GONNA DO QuaRrK Qk-001 BLAZE @ 32 37 4 THE TELEPHONE CALL (REMIX) wWARNER BROS. 0-20627 KRAFTWERK
@ 36 36 4 IN CONVERSATION (REMIX) 1.R:S. 23734/MCA GENERAL PUBLIC 30 25 21 6 YOU BETTER QUIT mca 23716 ONE WAY

31 30 33 5 IT'S TRICKY (AND MORE) (EP) PROFILE PRO-7131 & RUN-D.M.C. @ 38 35 5 MADNESS warLOCK WAR 009 ZEE
@ 37 40 3 CRUSH (REMIX) MANHATTAN V-56047 /CAPITOL GRACE JONES @ 42 36 4 STONE LOVE (REMIX) MERCURY 888 292-1/POLYGRAM KOOL & THE GANG

33 21 20 9 HEARTBREAK BEAT (REMIX) coLumBia 44-05969 @ PSYCHEDELIC FURS 33 17 13 13 BOOM BOOM zvx 5571 PAUL LEKAKIS
@ 39 49 3 JANUARY,FEBRUARY CRIMINAL CRIM 00009 TINA B. @ 43 38 11 6 (REMIX) PAISLEY PARK 0-20608/WARNER BROS. & MADHOUSE
@ NEW ) 1 HEAD TO TOE coLumsia 44 06757 © LISA LISA AND CULT JAM @ 45 48 5 CAN'T GET ENOUGH STATE STREET SSR-1002 LIZ TORRES
0 = || 2 | BB L L G L NICK KAMEN 36 | 33| 34 | 5 | I'VEGOT THE NIGHT OFF CARRERE 429.05996/EPC KATHY KOSINS

37 15 5 10 FEELS LIKE THE FIRST TIME (REMIX) OMNI 0-96784/ATLANTIC © SINITTA 37 39 41 3 CAN'T YOU FEEL MY HEART BEAT eric 49-06718 CLAUDJA BARRY
41 45 3 WATCH OUT (REMIX) ARISTA ADI-9563 PATRICE RUSHEN 40 —_ 2 DAY-IN DAY-OUT (REMIX) EMI-AMERICA V-19234 @ DAVID BOWIE
NEW ’ 1 DAY-IN DAY-OUT (REMIX) EMI-AMERICA V19234 @ DAVID BOWIE 39 34 33 6 EV'RY LITTLE BIT (REMIX) 4TH & B'WAY BWAY-432/ISLAND MILLIE SCOTT
43 43 3 HE WANTS MY BODY (REMIX) ELEKTRA 66824-1 @ STARPOINT a0 26 23 5 CONTENDERS (REMIX) VIRGIN 0-96730/ATLANTIC @ HEAVEN 17

41 29 29 6 YOU BETTER QUIT (REMIX) mca 23716 ONE WAY 47 — 2 LET YOURSELF GO NeXT PLATEAU NP50057 SYBIL
47 — 2 MACHO MOZART TN PAN APPLE 885 567-1/POLYGRAM LATIN RASCALS RE-ENTRY 10U (87 REMIXES) CRIMINAL CRIM 00007 FREEEZ FEATURING JOHN ROCCA
(@3)] 46 | 47 | 3 | LIVINGIN A DREAM rca 6302.1-80 ® PSEUDO ECHO (83)|  REENTRY I KNEW YOU WERE WAITING (FORME) ¢ ARETHA FRANKLIN & GEORGE MICHAEL
NEW ) 1 WHAT'S GOING ON (REMIX) PORTRAIT 4R9-06740/EPIC & CYNDI LAUPER a4 18 I 15 11 ONE LOOK (ONE LOOK WAS ENOUGH) DICE TGR 1011/SUTRA PAUL PARKER
NEWD | 1 | SOONER OR LATER bce TGR 1012/5UTRA ERNEST KOHL NEWD | 1 | JUST ANOTHER MAN stupostu-1331 JEANNE HARRIS
NEWD | 1 | JUST ANOTHER MAN sTuDioSTU-1331 JEANNE HARRIS NEWD | 1 | OLDFLAMES NEVER DIE (REMIX)/LOVE SCENE FULL FORCE
NEWD | 1 | DONTLOOK NOW/CAN'T FIND MY WAY HOME TORCH SONG NEWD | 1 | WORKIN' UP A SWEAT (REMIX) EM.AMERICA V-19236/CAPITOL FIRST CIRCLE

43 49 l 46 8 LET'S GET BRUTAL cuTTiNG CR-210 NITRO DELUXE NEW ’ 1 DON'T DISTURB THIS GROOVE (REMIX) atLaNTIC 0-86741 THE SYSTEM
NEW)D 1 AMERICAN SOVIETS 0AK LAWN OLR 125 C.CCP. 49 | 36 29 10 WHATCHA GONNA DO QuaRK Qx-001 BLAZE
@ NEW)D 1 MADNESS WARLOCK WAR 009 ZEE 50 28 19 12 LET THE MUSIC TAKE CONTROL (REMIX) rRCA 5958-1-RD JM. SILK

1Y) 1. KISS AGE OF CHANCE virGIN 7)) 1. YOU'RE THE ONE (REMIX) SANDEE atLaNTIC

b= | Titles with future 2. LOVE REMOVAL MACHINE THE CULT sire b= | Titles with future 2. NO ONE KNOWS (REMIX) WILD MARY atLanTiC

S | chart potential, 3. COME AS YOU ARE (REMIX) PETER WOLF emiaMERCA S | chart potential, 3. AMERICAN SOVIETS C.C.C.P. oAk Lawn

© | Mian TP | S COMMUNICATE FULL HOUSE o micmnons © | Tt i reek | 5. CERTAIN THINGS ARE LIKELY (REMIX) K TP et mescus

< 6. ONE NIGHT SECRET TIES NGHT wave < 6. GO ON WITHOUT YOU SHIRLEY MURDOCK eLexTra

¢ 7. SECOND CHANCE FOR LOVE NAYOBE rever g 7. EACH TIME YOU BREAK MY HEART (REMIX) NICK KAMEN sire

al 8. LET'S HAVE SOME FUN MERGE FEATURING DEBBIE A. aTLaANTIC = 8. HAPPY SURFACE coLumBia

& &

O Titles with the greatest sales or club play increase this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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House Is Getting Growded As It Gatches On

AND I MEAN EVERYBODY:
Who among us has not blanched at
the weekly avalanche of house mu-
sic? Even when DJ International
and Trax were the only sources, the
supply was plentiful. Now, Sunset,
State Street, Bright Star, Hot Mix 5,
Sound Pak, Danica, Chicago Con-
nection, and a host of other Chicago
setups bring out more house,
though at normal small-label rates.
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But combined with the house-style
clones of Cutting, Studio, Under-
world, Bassment, and others on the
East Coast, the movement has got
to be counted as the biggest band-
wagon in underground club musiec.
And that’s not even counting the
cassette tapes circulating—like the
buzzed-over Jamie Principle song
“Baby Loves To Ride.”

Full House’s “Communicate”’

Golden Touch. Atlantic Records staffer Bruce Carbone, left, presents Shep
Pettibone with a gold record for Nu Shooz' debut album, **Poolside.” Pettibone
was associate producer and mixer of three tracks, including the hit single *‘Point
Of No Return.” The band received a Grammy nomination as best new group.
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by Brian Chin

(D.J. International), first heard on
the label's current compilation al-
bum, is probably the biggest Chica-
go record to transplant itself else-
where lately, behind Liz Torres; it
has a well-articulated rhythm (Far-
ley “Jackmaster” Funk remixed)
and unusually finessed vocals . ..
Frankie Knuckles’ revival of Ted-
dy Pendergrass’ “You Can't Hide”
from the same album is now
twelved, as is his rousing, peak-tem-
po “Feel The Fire”; the cut that’s
most demanded in that format, obvi-
ously, is Loleatta Holloway’s “So
Sweet.”

Other new and recent house num-
bers: Pleasure Pump’s “Fantasize
Me” (State Street, 312-431-0166) is a
flowing Fingers-style track with a
relaxed, intimate vocal and insinuat-
ing monolog ... Kenny Jason’s
smoking, spacy “Can You Dance”
(DJ International) has been playing
for several weeks; its best moment
is a sudden percussion and vocal
break.

Mel & Kim’s “Respectable” (At-
lantic) is pop, but outrageous pop at
that: We in the States get two ver-
sions that had been released se-
quentially elsewhere—the pop-
house original and a funkier, “Set It
Off”-style version that sounds like
producers Stock/Aitken/Water-
man may have been listening to
Chuck Brown’s ‘“We The People.”
“F.L.M.,”” the newly released al-
bum, has more than its share of pos-
sible singles: the Princess-style
“More Than Words Can Say’’; a
redo of “I'm The One Who Really
Loves You,” the gorgeous pop-soul
song done on import by Austin
Howard; and even ‘“‘System,” the

Club DJs Lend Expertise To Soundtracks

Act As Producers, Consultants For Movie Songs

BY BRIAN CHIN

NEW YORK For a growing num-
ber of the club DJ’s who have grad-
uated to studio and production
work, the next stop after the mixing
board is the screening room.

Movie music and club music have
been symbiotically related in recent
vears. It began with “Saturday
Night Fever” and “Flashdance”—
the film that started the current
wave of musicals and brought disco
back from the dead—and continues
with the ongoing spate of teen-ori-
ented movies that invariably spawn
such dance-oriented theme songs as
“Footloose,” “Into The Groove,”
“Don’t You (Forget About Me),”
and “Pretty In Pink.” Other key up-
coming dance-oriented theme songs
are George Michael’s “I Want Your
Sex”’ for “Beverly Hills Cop 2” and
Gwen Guthrie’s title song for Susan
Seidelman’s “Making Mr. Right.”

Several current movie projects
have past and present club DJs in-
volved in a variety of capacities,

from music producers and consul-
tants to bit-part actors.

Among them are Shep Pettibone,
who has co-produced the Pet Shop
Boys tune “Heart,” which will ap-
pear in the upcoming Steven Spiel-
berg/John Landis film “Inner
Space.” Pettibone was sought out
by the duo more than a year ago to
remix the first Pet Shop Boys hit,
“West End Girls.”

John “Jellybean” Benitez has pro-
duced a Stacy Lattisaw track,
“Dancin’ Up a Storm,” for the new
movie ‘“‘Police Academy 4" and is
music supervisor for “The Princi-
ple.” Benitez’s involvement in film
music is probably the longest-stand-
ing for any DJ, having been called
in to remix cuts from movies like
“Top Gun,” ‘““Flashdance,”” and
“Footloose.” He has also produced
“The Gambler” and the No. 1 ballad
“Crazy For You,” Madonna’s two
songs from the soundtrack of “Vi-
sion Quest.”

But in addition to tapping dance
music artists and producers, movie

makers are beginning to utilize the
comprehensive knowledge of music
gathered by DJs over time and their
ability to match music with a mood.

Bill Carroll, 10-year veteran of
New York’s Reflections and Down
Under clubs, is a music consultant
for the upcoming Tri-Star film
“Skip Tracer,” starring Michael
Keaton and Rae Dawn Chong. Car-
roll was brought in to suggest mu-
sic for the film's soundtrack when
the pilot tracks used in the shooting
stage needed to be replaced because
they were unavailable.

The upcoming “Disorderlies”
film, starring the Fat Boys, also fea-
tures producers and edit specialists
Tony Moran and Albert Cabrera of
the Latin Rascals in on-screen roles
as DJs. They were also involved in
the production of a number of the
soundtrack songs, including a re-
make of the surf oldie “Wipeout”
featuring the Fat Boys and the
Beach Boys.

“Showing Out” B side, which still
hasn’t hit radio and continues to
sound better and better.

HOUSE AND CLONES: “Turnta-
ble Terror Trax Volume II”’ (Bass-
ment, 201-963-1560) is out; “In The
Bass”/*“Rock The Bass,” a sort of
medley, is a solid groove without
the tinniness one associates with
house; the conclusion suggests an
AOR-fusion: heavy metal house?
“Stephen’s Overture,” brighter and
up-tempo, samples a well-known
call to the floor, and “Let’s Begin,”
the complement, updates its rhythm
track. Very stylish ... John Rocea’s
“l Want It To Be Real,” like
“l.0.U.,” has been remixed and up-
dated; it’s been breaking on City-
Beat/Beggar’s Banquet import as
well, especially for its skeletal,
grooving “Hot House Piano’’ mix
by Farley Keith, Arthur Baker, and
Rocca ... Three-Voices’ ‘“Escape”
(SoundPak) edges toward the Latin
sound with a teen vocal and conga
break ... The vocal version of “The
House Music Anthem” you may be
hearing (if it’s not Jeanne Harris’
“Just Another Man”) is Tambi’s
cover, on Electric Ice; she vocal-ized
“You Don’t Know” last summer ...
Professor Funk’s “Work Your
Body Rap” (Underground) recycles
yet again the ““Let No Man Put
Asunder” bass line, now better
known, perhaps, as ‘““Jack Your
Body” ... Victor Romeo’s ‘“You

Can't Fight My Love” (Bright Star)
revisits the piano riff from “An-
them.”

NEW SINGLES: Book Of Love’s
“Modigliani”” (Sire) reaches a pla-
teau of beat and classicism even for
this band; Omar Santana edited in
appropriate breaks without disturb-
ing the hypnotic pull and reserved
rhythmic elements for the dub ...
Pam Russo’s kiss-off of a song,
“You Can’t Take My Love” (4th &
B’'Way), from the producers of the
recent Hunter Hayes cuts, is more
in a midtempo Paul Simpson/Jelly-
bean groove this time.

BRIEFLY: The return of the Whis-
pers in “Rock Steady” (Solar) is wel-
come, if just slightly middle of the
road ... Steve Beltran’s remix of
the Bangles’ tribute to “He Was
Really Saying Something,” “Walk-
ing Down Your Street” (Columbia),
is good and smooth, if very, very,
very late ... Phyllis Hyman'’s
slinky midtempo “Ain’t You Had
Enough Love” (Philadelphia Inter-
national) borrows a Loose Ends-
written song originally recorded by
Julie Roberts ... 4 By Four’s “I
Wanna Be Your Girlfriend” (Capi-
tol) combines New Edition vocals
with rocked-up edits; probably a
good piece for the middle of the
country ... We like Al Green’s “Ev-
erything’s Gonna Be Alright”’
(A&M) very much.

DISCO & DANCE 12"

US.A & IMPORTS

|WHDLE‘§ALE FOR I=-TI',TIHE'=:|

US & CANADIAN 127

We Can Work—Exit—Prod Blaze
Tell Me—Joey Washington
Magic Wand—Ulysses

Boom Boom—P. Lekakis—Rmx
Total Science—Total Science
Hot And Cold—Nebula

Jack Your Body Up—Benetta
Summertime—Sandra Ford

Get Your Way—The Look
Sometimes Love—In Sync
Lies—Suzy Swan

Magic—Movement

I'm Searchin—Debbie Deb

Chicago Boogie—Galifre
Escape—Three Voices

Rainbow Trilogy—Viola Wills
Another Song For Me—Oliga
Communicate—Full House-(rmx)
Don't Let Go—Tasha

| Need A Man—Man To Man
Silent Scream—Banana Republic
Love + Desire—Gina Desire

No! Mr. Boom Boom—Body Heat
The More | See You—Bubbles
Mr. Right—Eleanor Mills

Fantasize Me—Pleasure Pump Take Some Time Out—Arnold Jarvis  ALL ZYX t2*

Be Mine Tonte—Promise Circle House Music LP—(DJ Int) ALL BOBBY Os 12" +Productions
The Key—Dexter D Desp. + Dangerous—T. Caso ALL JDC 127

| Will—Lon Zee Dressed To Kil—Crash Boom ALL DIVINE 127

Never Can Ssag' Gmye—%hm Chio  Can't Get Enough—Liz Torres :ALL LIME 12" +Lps

I You Love Somebody—8 Doust ” ix Your Qwr (Lps)

Turntable Terror Trax Vol li EUROPEAN 12°S

Power—Cultural Vibe Girl Dont Cry—Maccano + OVER 500 OTHER CLASSICS

Time Will Tell—Twins

UNIQUE RECORD DIST.

855 [E} COMKLIN 5T FMWIN GDALE, NY IIT“
{516) 694-4545

We have a complete selection of all U.S
releases and alt import disco records.
Send for our free flyer listing all tities we
stock, U.S. & Imports. We specialise in U.S.
small label product. CALL US.

Tonight—Michael Bedford

Latin fre—Fancy

Waiting In The Rain—Joy Peters
Heartbeat—Vivian Vee

Julla—K.B. Caos

Don't Break My Heart—Den Harrow
Call Me—Bacara

Up + Down—Eddy Huntington

It's Hard To Say Goodbye—D. Ryder
Moving Your Hips—Squash Gang

DISCO CLASSICS

518 'I II LEL 2

ZY X - records domestic reieases

ZYX 20.076—Best Of Eurcbeat Vol. 1 (LP)
als0 avaitable on Cass. and CD

ZYX6620US — TOM HOOKER—Looking For Love

IYX 5619US — CHIP CHIP—Never Say Goodbye
TYXSSTIR  — US PAUL LEKAKIS—BOOM BOOM (Remix)
IYX5548US — OFF—Electrica Saisa

BERIIIIHRD MIKULSKI s |

DISTRIBUTION LIMITED

Airport Industnat Oftice Park
Telefax 516-568-1125 Tel 516.568.3777

14510 Ave and Hook Creek Biva Valley Siream. New York 11581

ZYX 5635
ZYX 5621
YX 5622
ZYX 5624
ZyX 5620
ZYX 5516
ZYX 5607
2YX 5604
ZYX 5602
ZYX 5600
ZYX 5593
ZYX 5591
ZYX 5585
7YX 5578
MEM 8049
MEM 050

GRANT MILLER—Wings Of Love
MICHAEL BEFORD—Tomght

B PENNINGTON—Don't Stop The World
LINDA TAYLOR—Every Waking Hour
ITALO BOOT MIX Vot 8

JOY PETERS—One Night in Love
EDDIE HUNTINGTCN—Up And Down
SILVER POZZOLI—Pretty Baby
CHARLIE G —Llama L"amor

KB CAPS—Julia

TRIPPLE G —Nervous

T ARK—Count On Me

FACTS % FICTION—Give Me The Night
ALBERT ONE—For Your Love
ARGENTINA—Baby Don't You Break My Heart
FLO ASTAIRE—Monkey Monkey
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Country Hot Line. CBS' Ricky Skaggs takes a moment away from his phone
conversation to present a copy of his “Love's Gonna Get Ya!" LP to Martin
Satterthwaite, European director of the Country Music Association, during a trip

to England.

BY GERRY WOOD

This is the first in a series of arti-
cles on the three performing rights
organizations from a Nashville
perspective. BMI and SESAC will
be covered next.

NASHVILLE ASCAP has long
identified with Avis in its Nashville
battle with traditional rival BMI: No.
2 and trying harder. Years of trying
harder in pumping money, respect,
and belief into Nashville’s music,
writing, and publishing industries
have finally paid off as the society
has reached a parity on the charts
with BMI—three letters that speak
as strongly in Nashville as another
three-letter acronym, CMA.

Country music writers and publish-
ers have long memories of that dis-
tant time when ASCAP kept its back
turned on country and r&b songwrit-
ers and publishers—recollections
that BMI is more than happy to
dredge up. For example, ASCAP
wouldn’t let Hank Williams be a
member. This word-master and song-

THE ACADEMY OF COUNTRY MUSIC AWARDS
show, sometimes good for an embarrassment or two
and usually good for a surprise or two, this year kept
the former to a minimum and the latter to the maxi-
mum. In doing so, the Los Angeles-based academy
gave NBC-TV and the nation one of the most enjoy-
able country music awards shows of the last decade.

Production was tight and the pace fast for the April
6 telecast, reflecting the quality inherent in anything
that Dick Clark, executive producer, touches. Intro-

ductory remarks were
mercifully brief and sel- —
Nashville

dom corny. Presenters
were sane choices for a
country music awards
show—no Mr. T flashing
his family jewels and no
air-brained breathless
starlets mispronouncing
the names of country’s
greatest stars.

Performances effec-
tively showcased an im-
pressive array of talent, ranging from neotradition-
alists George Strait and Randy Travis to country-pop
crossover artists Crystal Gayle and Gary Morris. The
MCs, Wynonna and Naomi Judd and TV star Patrick
Duffy, comfortably merged their personalities. The
chemistry was especially appealing between mother
Judd and Duffy. I've often been wary of presenters
and MCs with only a tenuous country connection be-
ing included on such shows for their name value, but
Duffy displayed a sense of respect and dignity for the
country talents, and his dry wit provided some enjoy-
able light moments. His best line came during a com-
mercial break, after Clark’s voice boomed over the in-
tercom, ‘“We're running 40 seconds over, let’s try to
make up the time and keep it tight.” “Okay,” replied
Duffy, asking five acts preparing to perform if they
could sing their songs at the same time (“That could
save us several minutes”) and also advising the Judds
that he was going to introduce them as “the Judd” be-
cause “‘every second counts.”

Highlights included the emotional acceptance
speeches by rockabilly pioneer Carl Perkins (“This 55-
year-old heart is about to bust out of here”) and Min-
nie Pearl, who closed with a touching tribute to her

Randy Travis And Hank Williams Jr. Receive Their Due

ACM Pulls Off Near-Perfect Awards Show

by Gerry Wood

husband, Henry Cannon. Reba McEntire’s a cappella
version of “Sweet Dreams’’ was a scorcher. The
awards to Travis and his humble, sincere acceptance
of them helped make this Randy Travis Night. Hank
Williams Jr.’s long-overdue recognition came on the
biggest prize of all, entertainer of the year, and gave
the academy a one-up on the Nashville-based Country
Music Assn., which has for the most part neglected
Williams in its awards presentations.

Warner Bros. Records captured the night with the

honors accorded Wil-
liams, Travis, Dwight
Yoakam (who has devel-
oped a well-choreo-
graphed hole in his jeans
since his last awards
show), and the Forester
Sisters as top vocal
group, the major surprise
of the night. They won
over Alabama, the Gat-
lins, Restless Heart, and
the Statlers. The Forest-
ers’ victory remains the most puzzling plaudit of the
night. Holly Dunn became the second consecutive
MTM Records artist to win the top new female artist
award (Judy Rodman copped the 1986 honors) and, in
a convincing vocal performance, served notice that
she is on the verge of major stardom. This is one tal-
ented lady.

Awards shows can be memorable—or they can be
meaningless. This one was memorable, and all who
had a hand in it, from in front of the camera to behind
the scenes, should be congratulated for pulling off an
event that cast country music and its creators in a pos-
itive non-corn-pone light. The ACM actually scooped
the more venerable (and conservative) CMA with its
awards to Travis and Williams, two talents richly de-
serving the honor.

And the Academy of Country Music finally forsook
the inane glamour of Hollywood for the true beauty
that resides deep within the heart and soul of country
music. Through professionalism, perseverance, and
luck, the academy has demonstrated how .an awards
show needs to be produced. With an 18.6 rating—high-
er than the Grammy Awards (18.3)—it won for NBC

(Continued on page 36)

poet was refused by the New York-
based society, which barely tolerated
the Hollywood movie scene, much
less those hillbillies and the early
rock’n’roll and blues greats. To
BMI’s credit and vision, that organi-
zation accepted all with open arms.

ASCAP had its work cut out when
Juanita Jones opened a tiny office
two blocks in geography and two
light years in presence away from
the BMI office in Nashville. Bobby
Russell was one of the early ASCAP
heroes, scoring with “Honey” and
“Little Green Apples.” Billy Edd
Wheeler was another vintage
ASCAP chart topper.

Along came Ed Shea, who directed
the ASCAP fortunes for a decade,
and the country chart percentage of
ASCAP rose from 5% to 30%. Connie
Bradley, ASCAP’s present Nashville
and Southern region head, has taken
those numbers even higher. The soci-
ety now has a roster of writers that
includes some of Nashville’s finest:
Bob MeDill, Lisa Silver, Jim Rushing,
Rafe VanHoy, Keith Stegall, and
Steve Bogart are additions to
ASCAP’s talent stable over the past
three years. Artist writers include
Randy Travis, Steve Earle, John
Schneider, T. Graham Brown, Judy
Rodman, Tom Wopat, Lyle Lovett,
Kathy Mattea, and the O'Kanes
(Jamie O’Hara & Kieran Kane).

ASCAP’s chart percentage has
edged closer to BMI's—a remarkable
achievement given BMI’s historical
predominance in the country field.
The latest Billboard Hot Country Sin-
gles chart shows 32 exclusive
ASCAP songs, 40 songs exclusively
licensed through BMI, two SESAC
songs, and 26 songs split between
ASCAP and BMI because of co-writ-
ing situations. ASCAP’s newest pres-
ident, Morton Gould, the famed con-
ductor and composer, has been a
board member for 20 years and has
seen the Nashville operation grow
dramatically during that period un-

FOR WEEK ENDING APRIL 25, 1987

ASCAP’s Nashville Rise To Power
Society Approaches Equality With BMI

der the presidencies of Stanley Ad-
ams and Hal David.

Gould quickly learned the impor-
tance of the Nashville sound after
Chet Atkins appeared with him in a
New Jersey concert and his son
asked, “Could you get me Chet At-
kins’ autograph?” Gould also has
classical connections with Nashville.
He appeared with the Nashville Sym-
phony Orchestra two years ago, re-
ferring to it as “one of my nice memo-
ries.” He would love to come back as
a guest and conduct the Nashville
Symphony. He would love to write
more, too—but now he heeds the call
of his ASCAP executive duties.
“Hopefully, after a while I'll be able
to tame this beast. But now it's my
responsibility to respond to the soci-
ety’s needs.

Though Gould can “compose any-
where,” he has trouble taking that
talent on the road, even in trains and
planes, because “people lean over me
and start to talk.”

Gould’s first Nashville trip was for
the opening of the ASCAP Southern
regional office in 1969. He applauds
the music center, saying that “Nash-
ville is a symbol and actuality of a
wide richness of repertoire.” The
ASCAP chief says Nashville is “one
of the key and vital elements in the
ASCAP power structure. This is one
of the exciting parts of our music,
and [ hope we continue to grow
here.”

Caught between the creative and
corporate environments, Gould still
has the sensitivities of a songwriter.
“When you mention the name of a
performing rights organization—
ASCAP, BMI, SESAC—it sounds like
a monolithic setup, and in a way it is.
But the soul of the performing rights
societies are the writers and along
with them the publishers. But the ac-
tual act is the person who sits down
and writes something out of his
heart, soul, and talent.”

GERRY WOOD

Billboard
HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

NEW TOTAL
137 REPORTERS ADDS ON

RANDY TRAVIS FOREVER AND EVER, AMEN  waRNER BROS 110 112
STEVE WARINER THE WEEKEND mca 52 57
C. GAYLE/G. MORRIS ANOTHER WORLD waRNER BROS 43 43
K.T.OSLIN BO'SLADIES reca 32 32
MERLE HAGGARD ALMOST PERSUADED eric 25 44

Radio Most Added is a weekly national compilation of the five records most added to the playlists
of the radio stations reporting to Billboard. Retail Breakouts is a weekly national indicator of
those records with significant future sales potential based on initial market reaction at the retail-
ers and one-stops reporting to Billboard. The full panel of reporters is published periodically as
changes are made, or is available by sending a self-addressed stamped envelope to: Billboard
Chart Dept., 1515 Broadway, New York, N.Y. 10036

RETAIL BREAKOUTS

NUMBER
42 REPORTERS REPORTING
CHARLEY PRIDE HAVE | GOT SOME BLUES FOR YOU  167H avE 10
CONWAY TWITTY JULIA mca 9
NITTY GRITTY DIRT BAND BABY'S GOTAHOLDONME ws 4
JOHN CONLEE DOMESTIC LIFE coLumBia
CHARLIE MCLAINE DON'T TOUCH ME THERE  epiC 7

publisher.

© Copyright 1987 by Billboard Publications, Inc. No part of this publication may be repro-
duced, stored in any retrieval system, or transmitted, in any form or by any means, electronic,
mechanical, photocopying, recording, or otherwise, without the prior written permission of the
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TOP NEW MALE VOCALIST

THE FORESTER SISTERS
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CONGRATULATIONS

TO ALL OUR WINNERS T0 MALE VOCALIST

ACADEMY OF COUNTRY MUSIC

ENTERTAINER OF THE YEAR
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RANDY TRAVIS, “ON THE OTHER HAND”
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“The Talk O0f The Town” ‘
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MGHN Sponsors 2 Events

Opry Shows Feature Top Names

NASHVILLE Charley Pride, Dan
Seals, the Forester Sisters, Connie
Smith, and dozens of other country
stars will perform in a two-night se-
ries of concerts at the Grand Ole
Opry House during Fan Fair week.
The SuperStar Spectacular, June 10,
and Country Musiec Legends show,
June 11, are being sponsored by Mu-
sic Country Radio Network. Times
for both shows are 10 p.m.-2 a.m.

Music Country Radio Network, a
popular nightly satellite-carried
country music program, has spon-
sored similar concerts during the
past three years.

One $25 ticket will gain the holder
entry to both shows, which are not
part of the official Fan Fair pack-
age. Proceeds from the ticket sales
go to the Opry Trust Fund. The
fund provides financial assistance
in times of emergency to country
musicians and their families.

In addition to Pride, Seals, and
the Foresters, the following artists
are scheduled for the SuperStar
show: Patty Loveless, Ride The Riv-
er, Larry Boone, Keith Whitley,
Johnny Rodriguez, T. Graham
Brown, Girls Next Door, SKB, Lew
DeWitt, Riders In The Sky, Billy
“Crash” Craddock, Tim Malchak,
Gene Watson, and Moe Bandy.

Country Music Legends will fea-
ture Smith, Billy Walker, Bill An-
derson, Jeannie Pruett, Melba
Montgomery, Norma Jean, Tommy

Overstreet, Bobby Helms, Jack
Greene, Narvel Felts, Charlie Lou-
vin, Jim & Jesse, Tommy Collins,
the Florida Boys, and Henson Car-
gill. Eight to 10 more performers
will be added to the SuperStar ros-
ter and one more to the Legends
list.

According to MCRN host Charlie
Douglas, who organizes the shows,
more than half the tickets to the
performances have already been
sold. Tickets can be ordered at 615-
871-6789. EDWARD MORRIS

NASHVILLE SCENE

(Continued from page 34)

the top numbers for the night.

And it won something even more
important: the respect of the coun-
try music industry, from California
to Nashville.

NEWSNOTES: Folks, guess who's
going to host the 21st annual CMA
Awards show Oct. 12—Kenny Rog-
ers. (This will be his third time to
host the show, broadeast live from
Nashville’s Grand Ole Opry House.)
... And where will he and many oth-
er entertainers go when they retire?
Well, the Reunion of Professional
Entertainers may have just the
place: Its primary objective for 1987
is to finalize purchasing plans by
which it will build its own retire-

World Of Bluegrass "87 Program Set

BY EDWARD MORRIS

NASHVILLE The International
Bluegrass Music Assn. will hold its
second annual World Of Bluegrass
1987 Sept. 23-26 in Owensboro, Ky.
The show is composed of the IBMA
Fan Fest for bluegrass music en-
thusiasts and a trade show for buy-
ers and sellers of bluegrass talent.

Fan Fest will be held at English
Park and consist primarily of per-
formances by professional blue-
grass bands. Tickets for the event

ment center—based on the same
idea as the Motion Picture Country
Home in Hollywood.

Country Music Television is co-
sponsoring, with RCA Records, a
national contest. Viewers are to call
a toll-free number to register for
the drawing. The winner will be
awarded a three-day, two-night ex-
penses-paid trip to the Cayman Is-
lands for the opening of the Trea-
sure Island Resort and Earl Thom-
as Conley’s concerts there May 12-
14. Fifty runners-up will receive a
copy of the “E.T.C.’s Greatest Hits”
video ... The YMCA Shelter and
Domestic Violence Program is
hosting an Emergency Shelter ben-
efit Saturday (25) at the Cannery in

are $20 in advance or $25 at the
gate. Daily tickets are $5 for Sept.
23 and $8 for each of the following
days. The Owensboro Daviess
County Tourist Commission will
sponsor a free Bluegrass With
Class concert Sept. 26 at English
Park, beginning at 4 p.m.

Acts signed to perform at the
events are Doyle Lawson & Quick-
silver, John Hartford, the Seldom
Scene, Hot Rize, Tony Rice, Jerry
Douglas, the Osborne Brothers,
the Nashville Bluegrass Band, J.D.

Nashville. The 7:30 p.m. show will
include such entertainers as Nanci
Griffith, Karen Brooks, Rattle-
snake Annie, Patty Loveless, and
Mike Reid. There will be door
prizes and a silent auction, along
with free munchies and a cash bar.
Tickets are $10 and can be pur-
chased through YWCA Headquar-
ters, 1608 Woodmont Blvd., Nash-
ville, Tenn. 37215.
Songwriter/painter Roger Ferris
was recently painting MTM Rec-
ords president Tommy West’s
house when he found out West was
working on the Girls Next Door’s
second album. He immediately
wrote a song specifically for the
Girls—“What A Girl Next Door Can

Crowe, and Peter Rowan.

Separate tickets, priced at $85
each, are required for participation
in the trade show, which will be
held at the Executive Inn. Exhibit
spaces can be rented for $175.

Bluegrass acts that want to
showcase during the trade show
may apply to Keith Case, 1016 16th
Ave. S., Nashville, Tenn. 37212.
Ticket, registration, and exhibitor
information is available from 502-
684-9025 or 919-542-3997.

Do.” Not only did the Girls record it,
but they're making it the first sin-
gle off their upcoming LP, due for
release in June.

During the fifth annual Chil-
dren’s Miracle Network Telethon,
which will air live from Disneyland
May 30-31, viewers will find Marie
Osmond acting as national co-chair-
man. One of the largest telethons,
the show is seen on 180 TV stations
in five countries. Proceeds from the
21-hour live program, which will
also feature honorary chairman
Bob Hope and country entertainers
T.G. Sheppard and Nicolette Lar-
son, go to aid 150 hospitals for chil-
dren.

S
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BY DAVID WYKOFF

BOSTON The left-field success of
singer/songwriter Nanci Griffith's
MCA debut album, ‘““Lone Star
State Of Mind,” doesn’t surprise
MCA producer/executive Tony
Brown in the least.

“I flew up to Boston to see Nanci
play in a coffeehouse, and she just
blew me away,” recalls Brown.
“Nevertheless, I was still wrestling
with all the so-called problems with
signing as folksy a performer as
Nanci. But then I thought to my-
self, ‘Who are you fooling?’ Every-
thing she does is great, and you’'ve
got to have faith in good-quality
music. And, as we can see, that faith
is paying off.”

Though Brown makes it sound
simple, he had some impressive

numbers to back up his musical con-
siderations—Griffith’s two most re-
cent Philo/Rounder albums,
Of The True Believers” and “Once
In A Very Blue Moon,” sold approx-
imately 30,000 copies each, strong
numbers for independently distrib-
uted records. Says Brown, “You
don’t have to look far to see the kind
of base she’s built with her four in-
dependent albums and constant
touring schedule. She’s also been
adopted by the press, and that
helps, t0o0.”

What does surprise Brown is how
quickly the album took off (current-

ly No. 34 on the Top Country Al-

bums ehart). “It’s already sold more
than the total sales for the first rec-
ord of most developing country art-
ists,” he says, noting that the title-
cut single and Kathy Mattea’s top

“Last

NASHVILLE The Nashville Net-
work will end its series of April
music specials with the broadcast
April 25 of “Barbara Mandrell:
Get To The Heart.” Earlier spe-
cials were “Loretta Lynn: Follow
The Flag” and “Gary Morris: A
Portrait,” both of which aired
April 18.

The Mandrell special is a 60-min-

Mandrell Special Set

ute concert, taped at Von Braun
Civic Center in Huntsville, Ala.
Among the songs featured in the
show are “I Was Country (When
Country Wasn'’t Cool),” “In Times
Like These,” “If Loving You Is
Wrong,” “Show Me,” and “Sleep-
ing Single In A Double Bed.”

The concert will air at 6 p.m. and
9 p.m, EDT.

five cover of Griffith's “Love At
The Five And Dime” helped spur
early retail excitement.

Although he declines to reveal
figures, MCA executive vice presi-
dent and general nmanager Bruce
Hinton does say that the sales of
“Lone Star”” exceed those of her last
two indie releases and that he ex-
pects to see the record ‘“continue to
grow on a steady basis. We're only
in the initial stages of promoting
and marketing the record.”

The album is not remarkably dif-
ferent from her previous record-
ings, says Griffith. “The only real
changes are in the things that a big-
ger recording budget can bring, be-
cause it's still the same basic band
(including guitarists Pat Alger and
Phillip Donnelly, cellist John Catch-
ings, fiddler Mark O'Connor, banjo
player Bela Fleck, and dobro/pedal
steel player Lloyd Green) and the
same live recording approach.”
Griffith produced the album with
Brawn and calls the experience
“one of the easiest things ['ve ever
dona.”

“There wasn't much to change.
We just wanted to give the sound a
little more electricity and power,”
says Brown. Three notable contrib-
utors to the album were drummer
Russ Kunkel, piano player John Jar-
vis, and singer Mac McAnally. They
are musicians, Griffith says, “I've
always wanted to work with.
They’re my favorites.”

Don Cusic, mass communications instructor at Middle Tennessee State Univ.,
interviews MCA artist Nanci Griffith on “The Music Biz,” a 30-minute video show
featuring interviews with music industry figures.

Both Griffith and Brown cite her
development as a songwriter as an-
other part of the growth. “Her writ-
ing is getting more and more ma-
ture, just taking its natural course
of development,” says Brown.

MCA had the opportunity to get a
feel for the probable success of
“Lone Star State Of Mind” from
Griffith’s prerelease tour, opening
shows for the Everly Brothers as a
solo performer. “I think that the
whole experience gave everyone
confidence in what I can do. Qut on

the road everyone treated me so
nicely—the folks with the Everlys
and their audiences. It was one of
the most special things that I could
do, being out there alone and con-
necting so well with the audience,”
she says.

Griffith is now on tour with her
backing band, and Hinton looks to
focus MCA’s marketing efforts on
her proven pockets of support—es-
pecially the Northeast, Midwest,
and California—for a strong adver-
tising and merchandising campaign.

THRNRS

Watch for Charley Pride’s new LP —

&

For having PRIDE in your music!

Charley Pride
"Have | Got Some Blues For YoU'....

(David Chamberlain)

His new Single on 16th Avenue Records & Tapes

Distributed by Capitol Records

“After All This Time" releasing in early April!

16th Avenue ST-70550
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2 24 9 G.MORRIS,B.ALBERTIIY! (G.MORRIS. K.WELCH) WARNER BROS. 7c-)28468 79 — 2 gascsHEva(a-l;E/{\‘/BsngFuysﬁs SDEAN) MPQES,QF_’;‘* 8&59{!
TOO MANY RIVERS THE FORESTER SISTERS ,
K 8 J.LAV\(I}LLACE.T.SKINNER (HHOWARD) WARNER BROS. 7-28442 NEW) 1 ﬁ‘s’H?DgQ,PT'EEUN, Kg&%%w
GOD WILL @ LYLE LOVETT ”
@ 24 | 28 | 10 | TRROWN.LIGVETT (LLOVETT) MCA/CURB 53030/MCA 70 (70 | 8 3 ﬁ%hﬂ,ﬁ%@?&!&?&% LOVING YOU COMPLEATQQGZ,%%&(ZQ
TIL’ 'M TOO OLD TO DIE YOUNG MOE BANDY - VON
@ % | 30 9 JKENNEDY (JHADLEY, K.WELCH. S.DOOLEY) MCA/CURB 53033/MCA 71 7 83 3 y&l&gﬂ!&g};gg EQIDQD%EARTACHE ATLANTIC ,AMER‘CA!'_S;S,%AEWQ,C
BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND
@ 25 3 5 JLEO (J.LEO. J.HANNA, B.CARPENTER) WARNER BROS. 7-28443 @ 8 | — 2 leIL.Il;S:AA(.;J?AgTERS (J.LANSDOWNE. A.J.MASTERS) BERG()JD'LVI Dﬁﬁgg 586
23 13 4 16 THE BED YOU MADE FOR ME HIGHWAY 101 WALK ON BY PERRY LAPOINTE
PWORLEY (P.T.CARLSON) WARNER BROS. 7-28483 73|76 | & 3 G.KENNEDY (K HAYES) DOOR KNOB 270
HARD LIVIN’ & KEITH WHITLEY
2 | 2 | 1 | HARRENI:, A 7 | 52 | 3 | 14 | IHEYONLYCOME QUT AT NIGHT THE SHOOTERS
@ 2 35 6 YOU'RE MY FIRST LADY T.G. SHEPPARD 75 5 5 7 IDID PATTY LOVELESS
RHALL (M.MCANALLY) COLUMBIA 38-06999 9 6 £.GORDY. JR. T.BROWN (P.LOVELESS) MCA 53040
% 10 1 14 “YOU'VE GOT” THE TOUCH ALABAMA 76 66 42 10 WHEN SOMETHING IS GOOD (WHY DOES IT CHANGE) HANK WILLIAMS, JR.
H.SHEDD,ALABAMA (W.ROBINSON, J.JARRARD, L PALAS) RCA 5081-7 HWILLIAMS, JR.B.BECKE TT.).ENORMAN (H.WILLIAMS,JR)) WARNER/CURB 7-28452/WARNER BROS.
YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN WALK ME IN THE RAIN GIRLS NEXT DOOR
31 | 38 5 77 | 60 | 41 | 12
D.GANT.ERAVEN (RGILES, FMYERS) RCA 5128-7 T.WEST (TROMEO) MTM 72084/CAPITOL
28 30 33 9 DO | HAVE TO SAY GOODBYE LOUISE MANDRELL 78 82 _ 2 HE’S GOT YOU DON MCLEAN
H.SHEDD.M WRIGHT (PMCCANN, JMCBRIDE) RCA5115-7 D.BURGESS (H.COCHRAN) EMI-AMERICA 8375/CAPITOL
HAVE | GOT SOME BLUES TROUBLE IN THE FIELDS NANCI GRIFFITH
@) 2 | » [ s | HAVELSOTSOMES FOR YOU I Pt NEWD | 1 | [5R0wnNGRIFITH (NGRIFFTH, RWEST)
NS OF GOLD SWEETHEARTS OF TAKE THE LONG WAY HOME JOHN SCHNEIDER
@ 36 | 49 4 g&f)é’(INgHgM.EgEVITO (PKENNERLEY) SCCC))LUL};IE 58%953 80 | 74 | 66 | 19 | BOWEN.JSCHNEIDER ().NEEL, DCRIDER) 52989
D MCCLA NO PLACE LIKE HOME RANDY TRAVIS
@ 313 8 SN?ENDIRE%%SS'.;’V.MAESSE'\"(EM’.*P.EHEENEV) CHARLEHC 34-06913% 8 7 2 KLEHNING (POVERSTREET) WARNER BROS. 7-28525
CLOSE YOUR EYES RUSTY WIER
@ 34 377 ﬁﬁ{s}')‘,}gﬁ(‘,‘({ﬁﬁﬁ&mm) Cdjﬁuéﬁ EQI&};& NEW ’ 1 G.SUTTON.RWIER (J. TAYLOR) BLACK HAT 102
B A WHO NTH
® AT was A CLoSE e ¥ POWER PICK/AIRPLAY * & & oy NEWD | 1 | BANSVEMANTRRESUNDAYS MeRcuRy sas $28 ol 1A
a4 |4 . BV (R 5129- MORNIN' RIDE
— :IL_::T::ESTI_—;:_NELR i) T ';CSA::N: 8 | 7169 | 2 J.CgUTCHFIELD (S.BOGARD, J.TWEEL) LEE GREEM’;‘:XVSQQS?I
@ 3 55 3 P.ANDERSON (D.POMUS, M.SHUMAN) REPRISE 7-28432/WARNER BROS. 85 85 | — 2 M)IFEI(QTIJEEE I;SA(E“lI(UON AJNORTON) WL F:r;Jll))slﬁrziT\
Y THE S NT
@D 40 | 52 | 4 | O aceacy o OF ME SO S s NEWD | 1 | SEARCHING (FOR SOMEONE LIKE YOU) LANIER MCKUHEN
IT'S Y OVER TANYA TUCKER . N
€3) @ | &) 8 | BRI el w || 71| 2 | \CANTWINFORLOSN YOU EARL THOMAS CONLEY
OCEAN FRONT PROPERTY GEORGE STRAIT — —
7w |7 | 15| JEALRON (DDILLON. HCOCHRAN, R.PORTER) MCA 53021 NEWD | 1| | HEART CELLEDGE) RONNIE DOVE
MANDOLIN RAIN L 4 & THE RANGE ' » A
38 | 48 | T | BHORNSBY.ESCHEINER (B.RHORNSBY. JHORNSBY) BRUCE HORNSBY E ot 89 | 68 | 62 | 21 JBSATRBOYUDS((J;FCD’(TN A BEXVDBT&%J) i 7208 8O
DON’T LET GO OF MY HEART SOUTHERN PACIFIC
43146 | 6 so?JTHEmlG PACIFIC,).E.NORMAN (K. HOWELL, H.MASLIN) WARNER BROS. 7-28408 % | 81| 72| 19 Igﬁ%g&'}o’gﬁ%gg%agg K';OVE EMLAMER! Clgs"gl‘%?gg[
COLORADO MOON & TIM MALCHAK "
FFERENT ABOUT Y
o I R S RUTENSCHROER:TMATCHAKI(EMALCHIAK) ACRINEIO0S 91 | 8 | 70 8 ijxﬂé\ETRs%Ns,%BéRMAN (J.ANDERSON. F.CAF?TLE’R.JR.) vngz}:ga éﬂ%lg%%ss?g
THE RIGHT LEFT HAND GEORGE JONES
A |27 | 14| 15 | gngrRiL (D.mliUTson. ALOWENS) e 92 8 | 751 6 RS'C‘R%kg‘L’BE§ iTHE (JJEH';'%) RO%&E&&%@%’&%’;
+ & * HOT SHOT DEBUT * * % 93 | NEWp | 1 | SHEAINT JOHNNIE BILLY VERA
NEW) 1 FOREVER AND EVER, AMEN RANDY TRAVIS L.R.BROWN (B.VERA, L.R.BROWN) MACOLA 9812
KLEHNING (POVERSTREET, D.SCHLITZ) WARNER BROS. 7-28384 WHAT CAN | DO WITH MY HEART JUICE NEWTON
43 | 44 | 47 | 7 | HONKY TONK CRAZY GENE WATSON 94 | 84 | 79 | 20 | Rianois©.YOUNG) NEWTON
B.SHERRILL (H.HOWARD, R PETERSON) EPIC 34-06987 RIGHT HAND MAN EDDY RAVEN
“ 4% 50 6 HEART OF GOLD WILLIE NELSON 95 89 86 24 D.GANT .E.RAVEN (G.SCRUGGS) RCA 5032-7
C.MOMAN (N.YOUNG) COLUMBIA 38-07007 1 ONLY WANTED YOU o MARIE OSMOND
m 53 4 FULL GROWN FOOL MICKEY GILLEY 96 87 74 18 P.WORLEY (SHAPIRO, GARVIN, JONES) CAPITOL/CURB 5663/CAPITOL
N WISON M GIEE Y(IREYNOLDS 1S TAVEOR) ERICL4:07009 o7 | 90 | 76 | 22 | MIDNIGHT GIRL/SUNSET TOWN © SWEETHEARTS OF THE RODEO
% | 50 | 53 | 6§ | CRAZYBLUE BILLY MONTANA & THE LONG SHOTS S BICKINGHAMID SCHETS) CORUMBIAIIB.00525
PWORLEY (M.CLARK. T.DUBOIS) WARNER BROS. 7-28426 % | 65 | 63 | 11 | | WONDERIFICARE AS MUCH RICKY SKAGGS
o | 23| 10| 1 | DONTBECRUEL THE JUDDS R.SKAGGS (D.EVERLY) EPIC 34 06650
B.MAHER (E.PRESLEY. 0.BLACKWELL) RCA/CURB 5094-7/RCA = o Il 3 WEEKEND COWBOYS MARTY HAGGARD
48 | 51| 57 | 6 | BACKINTHE SWING OF THINGS AGAIN LARRY BOONE B STRANGEIMM CARROLL) MTMIZ 208 5ICARIOE
RBAKER (D.WILLS, B.MOULDS MERCURY 888 427-7/POLYGRAM K ; DO YOU WANNA FALL IN LOVE THE BANDIT BAND
ol 6 ASHES OF LOVE THE DESERT ROSE BAND H.AKNIGHT, JR. (K.BELL, R.COX) PEGASUS 108
PWORLEY (JANGLIN, JANGLIN, JWRIGHT) MCA/CURB 53048/MCA

O Products with the greatest airplay this week. # Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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FOR WEEK ENDING APRIL 25, 1987

Bilboard Hot Country Singles SALES & AIRPLAY.
A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.
SALES AIRPLAY
2L |58 | 1iree ARTIST :’S)Z_’ 28 |28 | TiTee ARTIST §§
2 | 5% Iq 2 | 5% I
1 1 DON'T GO TO STRANGERS T. GRAHAM BROWN 2 1 2 ROSE IN PARADISE WAYLON JENNINGS 1
2 5 YOU'RE THE POWER KATHY MATTEA 7 2 3 DON'T GO TO STRANGERS T. GRAHAM BROWN 2
3 8 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 17 3 5 THE MOON S STILL OVER HER SHOULDER MICHAEL JOHNSON 3
4 2 THE RIGHT LEFT HAND GEORGE JONES 41 4 6 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 4
5 9 TO KNOW HiM IS TO LOVE HIM PARTON, RONSTADT, HARRIS 5 5 7 TO KNOW HIM S TO LOVE HIM PARTON, RONSTADT, HARRIS 5
6 4 THE BED YOU MADE FOR ME HIGHWAY 101 23 6 8 CAN'T STOP MY HEART FROM LOVING YOU THE O'KANES 6
7 13 CAN'T STOP MY HEART FROM LOVING YOU THE O'KANES 6 7 9 YOU'RE THE POWER KATHY MATTEA 7
8 1 LET THE MUSIC LIFT YOU UP REBA MCENTIRE 10 8 11 IT TAKES A LITTLE RAIN THE OAK RIDGE BOYS 8
9 7 KiDS OF THE BABY BOOM THE BELLAMY BROTHERS 14 9 12 SENORITA DON WILLIAMS 9
10 3 “YOU'VE GOT" THE TOUCH ALABAMA 26 10 4 LET THE MUSIC LIFT YOU UP REBA MCENTIRE 10
1n 6 DON'T BE CRUEL THE JUDDS 47 11 14 GOODBYE'S ALL WE'VE GOT LEFT STEVE EARLE 11
12 14 ROSE IN PARADISE WAYLON JENNINGS 1 12 16 JULIA CONWAY TWITTY 12
13 17 SENORITA DON WILLIAMS 9 13 15 GIRLS RIDE HORSES TOO JUDY RODMAN 13
14 18 THE MOON {S STILL OVER HER SHOULDER MICHAEL JOHNSON 3 14 1 KIDS OF THE BABY BOOM THE BELLAMY BROTHERS 14
15 19 GIRLS RIDE HORSES TOO JUDY RODMAN 13 15 17 DOMESTIC LIFE JOHN CONLEE 15
16 20 | WILL BE THERE DAN SEALS 16 16 18 | WILL BE THERE DAN SEALS 16
17 12 OCEAN FRONT PROPERTY GEORGE STRAIT 37 17 19 OLD BRIDGES BURN SLOW BILLY JOE ROYAL 17
18 21 DOMESTIC LIFE JOHN CONLEE 15 18 21 PLAIN BROWN WRAPPER GARY MORRIS 18
19 15 A FACE IN THE CROWD MICHAEL MARTIN MURPHY AND HOLLY DUNN 4 19 22 TOO MANY RIVERS THE FORESTER SISTERS 19
20 24 T TAKES A LITTLE RAIN THE OAK RIDGE BOYS 8 20 24 GOD WILL LYLE LOVETT 20
21 28 JULIA CONWAY TWITTY 12 21 26 TIL’ I'M TOO OLD TO DIE YOUNG MOE BANDY 21
22 16 TWENTY YEARS AGO KENNY ROGERS 51 22 25 BABY'S GOT A HOLD ON ME NITTY GRITTY DIRT BAND 22
23 23 I'LL STILL BE LOVING YOU RESTLESS HEART 65 23 13 THE BED YOU MADE FOR ME HIGHWAY 101 23
24 10 TALKIN' TO THE MOON LARRY, STEVE, RUDY:THE GATLIN BROTHERS 62 24 28 HARD LIVIN' KEITH WHITLEY 24
25 — HAVE | GOT SOME BLUES FOR YOU CHARLEY PRIDE 29 25 29 YOU'RE MY FIRST LADY T.G. SHEPPARD 25
26 26 WHEN SOMETHING IS GOOD HANK WILLIAMS, JR. 76 26 10 "YOU'VE GOT" THE TOUCH ALABAMA 26
2 — YOU'RE MY FIRST LADY T.G. SHEPPARD 25 27 — YOU'RE NEVER TOO OLD FOR YOUNG LOVE EDDY RAVEN 27
28 25 | ONLY WANTED YOU MARIE OSMOND 96 28 30 DO | HAVE TO SAY GOODBYE LOUISE MANDRELL 28
pa] 27 WAY DOWN TEXAS WAY ASLEEP AT THE WHEEL 61 29 — HAVE { GOT SOME BLUES FOR YOU CHARLEY PRIDE 29
30 22 NEED A LITTLE TIME OFF FOR BAD BEHAVIOR DAVID ALLAN COE 64 30 - CHAINS OF GOLD SWEETHEARTS OF THE RODEO 30

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labeis
by the number of titles they have
on the Hot Country Singies chart.

LABEL NO. OF TITLES
ON CHART
MCA (13) 17
MCA/Curb (4)
RCA (15) 16
RCA/Curb (1)
CAPITOL (3) 14
MTM (5)

EMI-America (3)
Capitol/Curb (2)
16th Avenue (1)

WARNER BROS. (12) 14
Reprise (1)
Warner/Curb (1)
COLUMBIA 11
EPIC

POLYGRAM 6
Mercury (5)
Compleat (1)

ATLANTIC
Atlantic/America (3)

ALPINE

BGM

BERMUDA DUNES
BLACK HAT
DIAMOND

DOOR KNOB
MACOLA

NSD
Soundwaves (1)

PEGASUS
PREMIER ONE

TN.T. 1
Killer (1)

e e T w

-

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

69

R

70

49

28

100

15

47

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

3935 WEST END AVENUE

(Tom Coltins, BMI/Collins Court, ASCAP)
80'S LADIES

(Wooden Wonder, SESAC)

ALMOST PERSUADED

(Al Galiico, BMI)

AMERICAN ME

(A Little More Music , ASCAP/Uncle Artie,
ASCAP/Writers Group, BMI/Bethlehem, BMI/Lawyers
Daughter, BMI)

ANOTHER WORLD

(Fountain Square, ASCAP)

ARE YOU SATISFIED

(Channel, ASCAP)

AS LONG AS I'VE BEEN LOVING YOU
(Chappell, ASCAP/Blendingwell, ASCAP)
ASHES OF LOVE

(Acuff-Rose, BMI/Opryland, BMI) CPP
BABY'S GOT A HOLD ON ME
(Warner-Elektra-Asylum, BMI/Mopage, BMI/Warner-
Refuge, ASCAP/Moolagenous, ASCAP)
BABY'S GOT A NEW BABY

(A Little More Music , ASCAP/Sharp Circle,
ASCAP/Uncle Artie, ASCAP)

BACK IN THE SWING OF THINGS AGAIN
(Jobete, ASCAP/Alcorn, BMI) CPP

THE BED YOU MAOE FOR ME
(Warner-Tameriane, BMI/Sportsman, BMI)
CANT STOP MY HEART FROM LOVING YOU
(Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP)
HL

CHAINS OF GOLD

(Irving, BMI)

CLOSE YOUR EYES

(Not Listed)

COLORADO MOON

(Life Of The Record, ASCAP/Malchak, ASCAP/Caloosa,
ASCAP)

CRAZY BLUE

(Warner-Tamerlane, BMI/Flying Dutchman, BMI/WB,
ASCAP/Tim DuBois, ASCAP)

CRIME OF PASSION

(Rick Hall, ASCAP/Beginner, ASCAP)

DO | HAVE TO SAY GOODBYE

(April, ASCAP/New and Used, ASCAP) CPP/ABP

DO YOU WANNA FALL IN LOVE

(Ensign, BMI)

DOMESTIC LIFE

(MCA, ASCAP/Nashion, BMI) HL

DON'T BE CRUEL

ki

52

42

45

L4

75

(Elvis Presley, BM1/Unichappell, BMI) HL
DONT GO TO STRANGERS

(MCA, ASCAP) HL

DON'T LET GO OF MY HEART
(Warner-Refuge, ASCAP/U Do 2, ASCAP/Adushka,
ASCAP)

DONT TOUCH ME THERE

(Songmedia, BMi/Friday Night, BMI)
EVERYBODY'S CRAZY '‘BOUT MY BABY
(Lodge Hall, ASCAP)

A FACE IN THE CROWD

(AMR, ASCAP/Nashion, BMI)

FOREVER

(Statler Brothers, BMI)

FOREVER AND EVER, AMEN

(Writers Group, BMI/Scarlet Moon, BMI/MCA,
ASCAP/Don Schiitz, ASCAP)

FULL GROWN FOOL

(Aunt Polly's BMI/Pecan Pie, BMI)

GIRLS RIDE HORSES T0O

{(Mid-Summer, ASCAP/AMR, ASCAP)

GOD WILL

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
GOODBYE'S ALL WE'VE GOT LEFT

(Goldline, ASCAP) HL

HARD LIVIN'

(April/EP.R., ASCAP/Freeflow, ASCAP/Guy Harmonica,
ASCAP) CPP/ABP

HAVE | GOT SOME BLUES FOR YOU

(Milene, ASCAP/Qpryland, BMI) CPP

HEART

(Jim Ron, BMI)

HEART OF GOLD

(Silver Fiddle, ASCAP)

HEART VS, HEART

(Cross Keys, ASCAP/Shen Hit, BMI) HL

HE'S GOT YOU

(Tree, BMI)

HONKY TONK CRAZY

(Tree, BMI) HL

1 CANT WIN FOR LOSIN' YOU

(Rick Hall, ASCAP) CPP

1 DID

(Sure Fire, BMI)

| ONLY WANTED YOU

(Tree, BMI/Cross Keys, ASCAP) HL

| WILL BE THERE

(Snow Songs, BMI/Michael H. Goldsen, ASCAP/Sweet
Angel, ASCAP)

| WONDER IF | CARE AS MUCH

72

35

97

85

81

n

7

57

(Acuff-Rose Opryland, BMI) CPP

I'LL STILL BE LOVING YOU

(Warner-Tamerlane, BMI/Heart Wheel, BMI/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell, ASCAP) HL

IN {T AGAIN

(Desert Sands, BMI/Medicine, BMI)

IT TAKES A LITTLE RAIN

(Tom Collins, BMI) CPP

IT'S ONLY OVER FOR YOU

{Lodge Hall, ASCAP/Chappell, ASCAP/RMB, ASCAP)
CPP/HL

JuLiA

(Tree, BMI/Cross Keys, ASCAP) HL

KIDS OF THE BABY BOOM

(Bellamy Bros., ASCAP)

LET THE MUSIC LIFT YOU UP

(Two Sons, ASCAP/Warner-Tamerlane, BMI/WB,
ASCAP)

LITTLE SISTER

(Elvis Presley, BMI/Rightsong, BMI)

LOVE YOU AINT SEEN THE LAST OF ME
(W.B.M., SESAC)

MAN AT THE BACKDOOR

(Rio Grande, BMI)

MANDOLIN RAIN

(Zappo, ASCAP/Bob-A-Lew, ASCAP/Basically Gasp,
ASCAP)

MIDNIGHT GIRL/SUNSET TOWN

(Almo, ASCAP/Don Schiitz, ASCAP) CPP/ALM
MIDNITE ROCK

(Little Bill, BMI/Little Amber, BMI)

THE MOON 1S STILL OVER HER SHOULDER
(Lawyers Daughter, BMI)

MORNIN' RIOE

(Chappell, ASCAP/Unichappell, BMI) HL

NEED A LITTLE TIME OFF FOR BAQ BEHAVIOR
(Window, BM!/Goodlat, BMI/Rabin Sparrow, BMI)
cPP

THE NIGHT HANK WILLIAMS CAME TO TOWN
(Tree, BMI/0Id Friends, BMI) CPP/HL

NO PLACE LIKE HOME

(Writers Group, BMI/Scarlet Moon, BMI)

NOT TONIGHT I'VE GOT A HEARTACHE

(Rick Hall, ASCAP)

OCEAN FRONT PROPERTY

(Tree, BMI/Larry Butler, BMI/Blackwood, BMI/South
Wing, ASCAP) CPP/ABP/HL

OH HEART

(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schlitz,

93

59

62

1]

21

19

79

51

n

3

ASCAP)

OLD BRIDGES BURN SLOW

{Lowery, BMI) CPP

PLAIN BROWN WRAPPER

(WB Music/Gary Morris, ASCAP/Cross Keys, ASCAP)
HL

RIGHT HAND MAN

(Earthly Delights, BMI)

THE RIGHT LEFT HANO

(Hall-Ciement, BMI/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL

THE ROCK AND ROLL OF LOVE

(Jack & Bili, ASCAP/Ranger Bab, ASCAP/Chappell,
ASCAP/Serenity Manor Music) HL

ROSE IN PARADISE

(Blackwood, BMi/April, ASCAP) CPP/ABP
SEARCHING (FOR SOMEONE LIKE YOU)
(Unichappell, BMI}

SENORITA

(Almo, ASCAP/Little Nemo/Danny Flowers,
ASCAP/Bughouse, ASCAP) CPP/ALM

SHE AINT JOHNNIE

{Ponderfield, ASCAP/Larball, BMI)

SHE LOVES THE JERK

(Lilly Billy, BMI/Bug, BMI)

SMALL TOWN GIRL

(Tree, BMI/Cross Keys, ASCAP) HL

TAKE THE LONG WAY HOME

{Song Pantry, ASCAP/Believus Or Not,
ASCAP/Warner-Tamerlane, BMI)

TALKIN' TO THE MOON

(Larry Gatlin, BMI)

THAT WAS A CLOSE ONE

(Rick Hall, ASCAP)

THEY ONLY COME OUT AT NIGHT

(Rick Hall, ASCAP/Alabama Band, ASCAP)
TIL' I'M TOO OLD TO DIE YOUNG

(Tree, BMI/Cross Keys, ASCAP) HL

TO KNOW HIM IS TO LOVE HIM

(Mother Bertha, BMI)

TOO MANY RIVERS

(Combine, BMI)

TROUBLE IN THE FIELDS

(Wing And Wheel, BMI)

TWENTY YEARS AGO

(Warner House of Music, BMI/WB Gold, ASCAP)
WALK ME IN THE RAIN

(Wherefore, BMI/Lawyers Daughter, BMI)
WALK ON BY

{Lowery, BMI)

61

55

91

76

67

27

WAY DOWN TEXAS WAY

(House Of Cash, BMI)

THE WEEKEND

(Screen Gems-EMI, BM1)

WEEKEND COWBOYS

(Crystal Southern, ASCAP/Billy Strange, ASCAP/Uncle
Artie, ASCAP)

WHAT CAN | DO WITH MY HEART

(Oh The Music, BMI)

WHAT'S SO DIFFERENT ABOUT YOU

(John Anderson, BMI/Sweedie, BMI)

WHEN SOMETHING IS GOOD (WHY DOES IT
CHANGE)

(Bocephus, BMI) CPP

A WHOLE MONTH OF SUNDAYS

(Galleon, ASCAP/AI Gallico, BM1)

YOU'RE IN LOVE ALONE

(Mot Licks, BMI)

YOU'RE MY FIRST LADY

(Beginner, ASCAP)

YOU'RE NEVER TOO OLD FOR YOUNG LOVE
(Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& 1, ASCAP) HL

YOU'RE THE POWER

(Colgems-EMI, ASCAP)

“YOU'VE GOT" THE TOUCH

(Alabama Band, ASCAP)

are listed for piano/vocal sheet music copies

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI' Cimino WBM Warner Bros.

SHEET MUSIC AGENTS

and may not represent mixed folio rights.
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C)UA?TRY

J.C. WEAVER

WTM RECORDS

DISTRIBUTED BY BOBBY FISCHER MUSIC GROUP
1618 16TH AVENUE SOUTH e NASHVILLE, TENNESSEE 37212 e (615) 292-3611

R. S V P FOR EXTRA COPIES

/

BY

on

WT7723 (NOW SHIPPING NATIONALLY)

‘Cuz’

The

Two-Step
Waltz

You asked for it. Here's the
title song to the ‘Cuz’ album
everyone is talking about.
Any woman who has danced
with cowboys will love this
single. the most fun dance
tune since Cotton-Eyed Joe.
Twin Texas fiddle by Danny Levin

P.O.Box 210
Mineola, Tex. 75773
(214) 569-2442

Fully Equipped & Operating

Call: Dale Bryant

A Music Row
Landmark For Sale

FIRE SIDE STUDIO

24 Track Recording Studio
& Office Suites

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

— MCI, Automated
$355,000

(615) 269-9657
LAURA BAINBRIDGE, INC.
(615) 254-0708

e °CUSTOM PRESSING J

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
(513) 681-8400

FOR WEEK ENDING APRIL 25, 1987

. ©Copyright 1987, Billboard Publications, Inc
Bll m:rd s ™ No part of_this publication may bg reprqduced, stored
e el S S e e
recording, or otherwise, without the prior written
permission of the publisher
% Compiled from a national sample of retail store o %
g g % g and one-stop sales reports. g g 3 g
2| & |3 |¢ | armst TITLE 2| 5| 2| ¢ | Armst TITLE
= 5 ~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 * & 39 | 45 | 46 | 5 | STEVEWARINERmcas926 IT'S A CRAZY WORLD
CD 3 3 11 GEORGE STRAIT mca 5913 (CD) 6 weeks at No. One OCEAN FRONT PROPERTY 40 | 42 45 20 HOLLY DUNN MTM ST 1052/CAPITOL HOLLY DUNN
2 4 2 THE JUDDS RCA/CURB 5916-1/RCA (CD) HEART LAND 41 41 56 5 JUDY RODMAN mTM 71060/CAPITOL A PLACE CALLED LOVE
@ 5 6 5 EMMYLOU HARRIS, DOLLY PARTON, LINDA RONSTADT @ waRNER BROS. 1-25491 TRIO 2 | 4 44 26 RICKY SKAGGS ePic FE 40309 (CD) LOVE'S GONNA GET YA
4 2 1 11 HANK WILLIAMS, JR. WARNER/CURB 1-25538/WARNER BROS. (CD) HANK “LIVE” @ 4 48 24 RODNEY CROWELL coLumsia 40116 (CD) STREET LANGUAGE
5 7 7 44 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 4 53 54 | 109 | GEORGE STRAIT A MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
@ 6 5 25 GEORGE JONES €epic 40413 WINE COLORED ROSES 45 37 41 8 THE WHITES mca/CuRB 5820/MCA AIN'T NO BINDS
7 1 4 20 RESTLESS HEART Rca 5648 (CD) WHEELS 4% | 46 53 4 MICHAEL MARTIN MURPHEY WARNER BROS. 1-25500 AMERICANA
8 11 | 54 | DWIGHT YORKAM @ s 508 o GUITARS, CADILLACS, ETC., ETC. 47 | 39 | 43 | 13 | SCHUYLER, KNOBLOCH & OVERSTREET m1m ST 71058/CAPITOL SKO
@ 9 9 36 SWEETHEARTS OF THE RODEO coLumia 40406 SWEETHEARTS OF THE RODEO 48 | 43 38 28 MICHAEL JOHNSON RCA AEL1-9501 WINGS
10 12 | 22 | THE O’KANES CoLUMBIA BL 40459 THE O’'KANES 49 | 49 | 39 | 77 DAN SEALS EMLAMERICA Pw 17231 (CD) ON THE FRONT LINE
1 11 8 21 REBA MCENTIRE mca 5807 (CD) WHAT AM | GONNA DO ABOUT YOU 50 57 60 | 127 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
12 13 14 21 ALABAMA A RCA5649-1R (CD) THE TOUCH 51 51 42 | 46 GEORGE STRAIT @ mcA 5750 (8.98) (CD) #7
13 14 15 2 LARRY GATLIN AND THE GATLIN BROTHERS coLumsia 40431 PARTNERS 52 52 50 39 EXILE epic FE 40401 (CD) GREATEST HITS
14 | 16 | 17 | 51 | STEVEEARLEwmca5713(98) (CO) GUITAR TOWN (B3)| 59 | 57 | 26 | THESTATLER BROTHERS (o) RADIO GOSPEL FAVORITES
@ 15 6] 29 LYLE LOVETT MCA/CURB 5748/MCA LYLE LOVETT 54 40 | 40 25 WILLIE NELSON coLumBiA FC 39894 (CD) PARTNERS
16 12 10 (2 EARL THOMAS CONLEY Rca 5619-1-R (CD) TOO MANY TIMES 55 8 | 47 78 EARL THOMAS CONLEY Rca AHL1-7032 (8.98) (CD) GREATEST HITS
17 21 21 8 OAK RIDGE BOYS mca 5945 WHERE THE FAST LANE ENDS 5 56 68 3 K. D. LANG & THE RECLINES sire 1-25441 (CD) ANGEL WITH A LARIAT
18 18 23 KATHY MATTEA MERCURY 830 405-1/POLYGRAM (CD) WALK THE WAY THE WIND BLOWS 57 58 | — 2 DAVID ALLAN COE coLumsia 40571 A MATTER OF LIFE ... AND DEATH
19 20 20 10 WAYLON JENNINGS mca 5911 (€D HANGIN' TOUGH NEW’ 1 CONWAY TWITTY mca 5969 BORDERLINE
20 17 13 21 SAWYER BROWN CAPITOL/CURB ST-12517/CAPITOL (CD) OUT GOIN' CATTIN' 59 50 52 13 DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
21 24 24 20 KENNY ROGERS rca 5633 (CD) THEY DON'T MAKE THEM UIKE THEY USED TO 60 63 72 | 128 | HANK WILLIAMS, JR. A WARNER/CURB 60193/WARNER BROS. (cD) GREATEST HITS, VOLUME t
2 (26 30 75 THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 61 65 | 64 18 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
23 19 19 14 EDDY RAVEN Rrca 5728-1-R RIGHT HAND MAN 62 55 55 31 MARIE OSMOND CAPITOL/CURB ST-12516/CAPITOL (CD) 1 ONLY WANTED YOU
24 | 30 22 10 THE BELLAMY BROTHERS MCA/CURB 5721/MCA (CD) COUNTRY RAP 63 54 | 49 41 KEITH WHITLEY Rrca cPL1-7043 (8.98) (CD) L.A. TO MIAMI
5 25 2% | 4 T GRAHAM BROWN CAPITOL ST 12487 (8.98) | TELLIT LIKE T USED TO BE 64 70 | 65 8 RAY STEVENS mca 5918 (CD) GREATEST HITS
32 | 33 | 46 | THE STATLER BROTHERS MERCURY 422-826 782-1 M/POLYGRAM (c0)  FOUR FOR THE SHOW 65 | 61 | 66 | 292 | WILLIE NELSON A2 COLUMBIA KC 237542 (CD) GREATEST HITS
2 28 28 | 31 GARY MORRIS WARNER BROS. 1-25438 PLAIN BROWN WRAPPER 66 | 64 59 | 46 NITTY GRITTY DIRT BAND WARNER BROS. 1-25382 (8.98) TWENTY YEARS OF DIRT
29 29 7 RICKY VAN SHELTON cotumsia 40602 WILD EYED DREAM 67 68 — 2 CHARLY MCCLAIN epic 40534 STILL | STAY
29 | 35 | 31 | 61 | ALABAMA A RcaaHL17170(898) (CD) GREATEST HITS 68 | 75 | 7a | 72 | HANK WILLIAMS, JR. & eeos .8 o) GREATEST HITS, VOLUME Ii
@ 34 135 4 JOHN CONLEE coLumsia 40442 AMERICAN FACES 69 | 62 62 | 468 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
31 31 32 8 KRIS KRISTOFFERSON MERCURY 830 406-1/POLYGRAM REPOSSESSED 70 | 60 [ 51 10 PATTY LOVELESS mca 5915 PATTY LOVELESS
@ 33 34 4 ASLEEP AT THE WHEEL epic 40681 ASLEEP AT THE WHEEL 71 RE-ENTRY KENNY ROGERS LIBERTY 5112/CAPITOL TWENTY GREATEST HITS
33 23 25 48 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 LOOKING AHEAD 72 RE-ENTRY OAK RIDGE BOYS mca 5496 GREATEST HITS,vOL il
34 27 27 10 NANCI GRIFFITH mca 5927 (cD) LONE STAR STATE OF MIND 73 74 — 23 THE BELLAMY BROTHERS mca/CURB 5812/MCA (CD) GREATEST HITS, vOL. I!
@ 36 | 37 7 MOE BANDY MCA/CURB §914/MCA YOU HAVEN'T HEARD THE LAST OF ME 74 | 72 | 69 56 TANYA TUCKER cAPITOL ST-12474 (8.98) GIRLS LIKE ME
36 2 | 231 2 JOHN ANDERSON WARNER BROS. 1.25373 COUNTRIFIED 75 73 73 55 RONNIE MILSAP RCA AHL1-7194 (8.98) (CD) LOST IN THE FIFTIES TONIGHT
@ 69 61 60 REBA MCENTIRE ® mca 5691 (8.98) (D) WHOEVER'S IN NEW ENGLAND O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
53 [ 35 | 3 | 10 | ANKWILLIS, . @ wimercims or2mwman o 490 i MONTANA CATE | St or e o SUD000 k. U cobatn o i of L il s it st o e by
40
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RHAILING

Symposium Panel Eyes Gassette Single

BY EARL PAIGE

LOS ANGELES The cassette sin-
gle dominated a retail panel discus-
sion during the third Music Busi-
ness Symposium, held here April 3-
5

Other panel topics included low
clerk wages, increasing label re-
search calls, attitudes about the old-
er consumer, and new age music.

Moderated by Toni Profera, se-
nior editor of Hits magazine, panel-
ists at the April 4 Ambassador Ho-
tel session represented retailers,
marketing companies, and record
labels.

Jane Neches Simon, national di-
rector of singles sales for A&M,
was one of the participants on the
retail panel, which focused much
discussion on the Bryan Adams cas-
sette single and the industry atti-
tude about singles in general. “I'm
glad radio is not present, consider-

ing how much reliance they put on
singles,” said Neches Simon.
Norman Hunter, manager of
product development at the 130-
store, Durham, N.C.-based Record
Bar chain, rapped radio as well, say-

Bryan Adams’
cassette single
is ‘outselling
vinyl by 2-1
at Strawberries’

ing, “We get calls about a single
and report it’s not selling but say
the album featuring the single is do-
ing well. Then we find they still
dropped the single.”

But Neches Simon and Hunter
did not always agree. Singles re-

turns are ‘“‘staggering,” said Ne-
ches Simon. “The single has always
been considered promotional in na-
ture,” replied Hunter.

The other retail panelist, Tom
Gracyk, vice president of marketing
and sales at the local, three-store
Moby Disc web, sparred briefly
with Neches Simon over label “col-
lusion’”’ in the cassette single
launch. “It is not even remotely col-
lusion,” Neches Simon said. Gracyk
replied that he was using the word
“collusion” to get a reaction from
Neches Simon but really meant
“standardization.”

Lack of initial consumer research
on cassette singles had been men-
tioned on another panel. “Unfortu-
nately, we didn’t do a lot of re-
search, we had already decided [to
launch].” She added that Adams’
cassette single is “outselling vinyl
2-1 at Strawberries, and Adams is
not exactly a Strawberries act.”

RETAIL
TRACK

by Earl Paige

GOODY TIME HAD BY ALL: Musicland lit up the
Hollywood skyline April 7 to formally announce the
Sam Goody arrival—the name changeover of 35 Lico-
rice Pizza stores plus 40 area Musicland mall units.
Musicland topper Jack Eugster took the stage at the
Palace nightclub to thank the crowd, but was noncom-
mittal on any of the web’s current strategies, since the
firm is under a quiet period following its recent initial
public offer (Billboard, Feb. 21). More about the party
later.

MAIN MAN: Regarding all the current hoopla over
his name, Sam Goody, 83, initially resists comment.
With gruff humility, he says, “You have people at Bill-
board who know me better than I do,” mentioning, in
particular, executive editor Is Horowitz. Finally,
Goody acknowledges the strength his name carries,
even early on in his company’s development. “You
could address a letter from anywhere in the world—
not even put New York or U.S.A. on it,” he says, and it
would wind up at the 49th Street store, Goody’s hub
during the heyday of the chain. The building is no
longer standing. The company began in 1945 and num-
bered 28 stores when it was acquired by Musicland in
1978. At his home in suburban New York, Goody has
four books of autographed photos “of some of the
most famous people you could think of, not just in the
record business,” who have visited the store. The
Goody name? “It’s Russian, it was shortened. Now I
have 15 grandchildren and two great-grandchildren,
and they're [of] all nationalities.”

A MENTOR’S MENTOR: Count Tower’s Russ Solo-
mon among the many executives in the business in-
spired by Sam Goody. Reminisces Goody, “Russ came
to me at one point, and he worked four months in the
stores. He wanted to learn. He didn’t even want pay-
ment.”

A STORE GROWS IN BROOKLYN: Square Circle,
complete with art gallery, is the new concept from 73-
store Record World now taking shape on Montague
Street in up-scale Brooklyn Heights. It is set to bow in
about a month. The Square Circle logo, determined in
a company employee contest, was first used last year
at the chain's Garden State Mall in Paramus, N.J.
(Billboard, Oct. 11, 1986). The Square Circle idea ful-

fills several functions, according to Record World
Enterprises president Roy Imber. One is to avoid the
cliché “record” as the business burgeons beyond vi-
nyl. Another purpose in using the name is to avoid
confusion. “We’re in one Connecticut mall where
there’s a Record Town, Record World, and Tape
World. What’s that say to a consumer?” wonders

Imber. Incidentally, Imber is intrigued by all the ex- |

citement surrounding the Musicland trade name in-
spired by his uncle. Yes, this is no typo: Sam Goody is
Roy’s uncle.

MEANWHILE, BACK IN HOLLYWOOD: Music-
land’s Sam Goody bash garnered coverage on KABC-
TV, and was capped by live musical performances by
Capitol act Crowded House and indie label Wrestler
Records’ Paladins. Seen bopping to the former was
Capitol president Don Zimmermann. Among the ce-
lebrities cruising a house packed with record label ex-
ecs were David Gilmour of Pink Floyd; Jon Ander-
son of Yes; Michael Steele of the Bangles; Martha
Davis of the Motels; Ted Nugent; Little Steven Van
Zandt; John Waite; David Paich and Joseph Wil-
liams of Toto; Graham Russell of Air Supply; Ste-
phen Bishop; Eric Martin; Gregg Rollie; King
Kobra; Blackie Lawless of WASP; Manhattan

Transfer’s Alan Paul, Cheryl Bentyne, and Tim |

Hauser; actress Kathleen Beller; and actors Richard
Moll (“Night Court™) and Esai Morales (soon to ap-
pear in Taylor Hackford’s Ritchie Valens biofilm
“La Bamba”).

NEWSSTAND STAND-OFF: Co-sponsor of the
Musicland event at the Palace was the publication
Rock Express, which bears the cover logo “distribut-
ed exclusively by Sam Goody.” Promotional posters
for the magazine bore the legend “Catch The Pulse”—
a not-too-subtle allusion to Express’ competition with
Tower freebie magazine Pulse. Although marked
$1.95, Rock Express was described by one manager at
an L.A. Goody store as “the only magazine we don’t
charge for.” Copies distributed in Musicland stores,
naturally, tout the Musicland logo.

NARM GOES HI-TECH: Interested in all the devel-

opments in telecommunications, bar code standards,
and data processing? Check out the National Assn. of
Recording Merchandisers’ fifth Operations Confer-
ence this Wednesday and Thursday (22 and 23) at the
Warner Center Marriott, in Woodland Hills, Calif.

I-ASERLAND MAKES MOVE: Denver-based Laser-
Land president and chairman John O’Brien vows ““25
stores by Thanksgiving”'—initially, six in Southern
California by July and “another six along the Eastern

(Continued on page 44)

By June, Neches Simon said, all
majors will have cassette singles,
which she predicts will force retail-
ers ‘“‘to refixture.”

On other topics, Kirk Bonin, Aris-
ta marketing manager, commented
from the floor that store personnel
are saying there are too many re-
search calls. Scott Martin, president
of SRO Marketing, agreed that
“there is some backlash,” deriving
from the atmosphere after “the [in-
die promoters] hit their little scan-
dal. There are more marketing com-
panies now. Camelot won’t even ac-
cept calls from radio. That's a bad
example [to set],” he said of the 190-
store, Ohio-based web. Directing his
response to fellow panelist Hunter,
Martin then said, “I know Norman
would never let that happen.”

Hunter countered by saying re-
search calls “are a two-way street,”
that the style of the caller is vital,
and that he looks for information
from the caller. “Sometimes it is a
parasitic situation,” he added.

Martin mentioned that older con-
sumers fear being “snickered at,”
alluding to a sensational mid-Febru-
ary presentation at the National
Assn. of Recording Merchandisers
convention by consultant Peter
Glen (Billboard, Feb. 28).

Speaking of clerks’ wages, panel-
ist Gracyk said, “We'd love to give
them more, but there’s plenty of
people out there willing to work for

(Continued on page 43)

Japanese Go.
Develops Unique
Antitheft Device

TOKYO An antitheft system,
which its manufacturer claims is
foolproof, has been installed in 40
stores in Japan since late last year,
with further installations going
ahead at the rate of 20 per month.

Designed to prevent shoplifting
of cassettes and compact disks, the
package was developed by Tokyo-
based Magry System. It differs
from most conventional theft-pre-
vention devices in that the alarm
buzzer contained in the special cas-
sette or CD cases continues to
sound until switched off with a
unique key.

This characteristic simplifies
identification of an individual car-
rying pilfered goods as well as
frees store staff to concentrate on
the business of selling, says the
manufacturer. Kozo Yamada,
Magry managing director, says
that in retail outlets where the sys-
tem has been installed, shoplifting
has been eliminated and sales have
increased by 8%-16%.

The system can be leased or
bought outright. Cost of the two-
gate panels, which are sensitive
enough to detect stolen goods car-
ried above head height, is $9,100.

Yamada, who claims the compa-
ny can barely keep pace with new
orders, hopes to have the system
in 200 Japanese stores by year’s
end and says it will eventually be
marketed on an international ba-
sis. SHIG FUJITA

VANGUARD
COMPACT

DISCS

AVAILABLE

NOW!

FOR THE FIRST TIME

VANGUARD

TWOFERS
w60 MINUTES S

vCD The Best Of

3/4 Buffy Sainte-Marie

VCD Ian & Sylvia

5/6 Greatest Hits

vVCD The Best Of

11/12 | John Hammond

vCD The Weavers

15/16 | Greatest Hits

VvCD The Essential

45/46 |Doc Watson

VCD The Clancy Brothers’

53/54 | Greatest Hits

VvCD The Essential

97/98 | Pete Seeger

VvCD Joan Baez/

79306/7| Any Day Now
(Songs of Bob Dylan)

ALSO AVAILABLE ON LPs and
DIGITALLY MASTERED CASSETTES

VANGUARD

POPULAR

VvCD Joan Baez Hits/
79332 | Greatest & Others
VvCD :

79456 Alisha

ALSO AVAILABLE ON LPs and
DIGITALLY MASTERED CASSETTES

VANGUARD

CLASSIC

VALUPAKS
w60 MINUTES %isc

;IZCO?)O Bach Cantatas
VCD Rimsky-Korsakov
72001 |Scheherazade
VvCD Saint-Saens
72002 | & Ravel
VvCD The Stars &
72003 |Stripes Forever
vCD Schubert
72004 | & Mozart
VvCD Vivaldi-Vol.I Includes
72005 | The Four Seasons
VvCD . .
72006 Vivaldi- Volume 11
vCD The Art Of Alfred
72007 |Brendel-Vol. 1
vCD Weber &
72008 | Beethoven
VvCD Gershwin, Kern,
72009 |Copland, Weill

Music For The Theatre

ONLY AVAILABLE ON COMPACT DISCS
COMING SOON:

20 MORE TWOFERS
and CLASSIC VALUPAKS

CONTACT YOUR
INDEPENDENT

VANGUARD
RECORDS, CASSETTES
AND COMPACT DISCS

A WELK RECORD GROUP COMPANY
1299 OCEAN AVE., SUITE 800
SANTA MONICA, CA 90401
(213) 870-2989 - FAX: (213) 394-4148

DISTRIBUTOR

i
i
i
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[ : TAILING

FOREVER YOUNG Iy

GEMINI
DISTRIBUTING

CD ONE $TOP
WHOLESALE ONIY

INDEPENDENT DISTRIBUTOR
& MAJOR LABEL CB'S

6299 McDonough Drive
Norcross, GA 30093
404-441-1868

Discit-the interlocking
super box from LIFT-
protects your valuable
Compact Discs and
guarantees neat and
clearly arranged storage.

DISCIT

LIFT Discplay Inc.

7216 Bergenline Avenue
North Bergen, NJ 07047
(201) 662-8503, 662-8504
Canada: (416) 856-5438

The Record Company That Doesn’'t Make Records

o5 SR DISTRIBUTORS
e e £AST SIDE DIGITAL SCHWARTZ BROS INC
f g A Minneapohs MN Lanham, MD
gi e %’ 1800 468-4177 1-800 638-0530
I o gl PRECISION SOUND ROUNDER RECORDS
MARKETING Cambrnidge, MA
k - Mountlake Terrace, WA (617) 354-0700
U0 771 GEMINI DISTRIBUTORS
INTERCON MUSIC CORP Norcross, GA
Wallington, N) 1 800 862-2202 Ext 727
1800 524 2724
BILL FRISELL/ SURFSIDE DISTRIBUTORS
VERNON REID Honolulu, HI 96817
“Smash & (808) 524 2744 RYKO
Scatteration”
RCD 10006
Briliant original Jazz RYKODISCUSA

COMPACT Pickering Wharf, Bldg C 3G

Salem, MA 01970
6177447678

guitars, electric and
acoustic
- Digital mix

DIGITAL AUDIO

" ©Copyright 1987, Billboard Publications. Inc
I r No part of this publication may be reproduced, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
™ permission of the publisher
& &
: : ASSICAL
= 1x|8|3 POPTM =|=|18]|3 c L ™
¥ ¥ ; 5 Compiled from a national sample of retail sales reports. S 5 ; 5 Compiled from a national sample of retail sales reports.
2| 5| 3| ¢ | ARmsT TITLE 2| 5| 5| ¢ | Tme ARTIST
= 5 o~ E LABEL & NUMBER/DISTRIBUTING LABEL = 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 »* x % NO.1 » x
HOROWITZ IN MOSCOW DG 419499 21 weeks at No. One
1 1 1 4 | U2 isianp 2.90581/ATLANTIC 3 weeks at No. One THE JOSHUA TREE 1 1 1|2 ¢ vl AQIN‘TIR ;ORQWITZ
HOROWITZ: THE STUDIO RECORDINGS 0G 41921
2 1 2| 2 | 32| PAUL SIMON warner Bros. 225447 GRACELAND 212423 1927 AR (T
DOWN TO THE MOON  cBs Mk-42255
3 3 4 30 BRUCE HORNSBY & THE RANGE rca PCD 1-8058 THE WAY IT IS 3 3 3 35 ANDREAS VOLLENWEIDER
CARNAVAL  cBS MK-42137
4 4 11 6 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS WARNER BROS. 2-25491 TRIO 4 8 18 3 WYNTON MARSALIS
ROUND-UP  TELARC 80141
5 5 5 37 STEVE WINWOOD ISLAND 25448-2/WARNER BROS. BACK IN THE HIGHLIFE 5 4 4 9 CINCINNATI POPS (KUNZEL)
KATHLEEN BATTLE SINGS MOZART  aNGEL CDC-47355
6 6 6 26 | BON JOVI MERCURY 830264-2/POLYGRAM SLIPPERY WHEN WET 6 5 6 23 KATHLEEN BATTLE
y HOROWITZ: THE LAST ROMANTIC oG 419-045
7 7 3 7 THE BEATLES camiToL cDP 46437 A HARD DAY'S NIGHT 7 6 5 57 VLADIMIR HOROWITZ
IN IRELAND  Rrca 5798-RC
8 8 8 41 GENESIS ATLANTIC 2-81641 INVISIBLE TOUCH 8 7 9 4 JAMES GALWAY & THE CHIEFTAINS
PLEASURES OF THEIR COMPANY  ANGEL CDC-47196
9 9 13 10 ROBERT CRAY MERCURY/HIGHTONE 830 568-2/POLYGRAM STRONG PERSUADER 9 9 10 | 42 KATHLEEN BATTLE, CHRISTOPHER PARKENING
"y BACHBUSTERS  TELARC 80123
10| 15| — 2 PRINCE PaISLEY PARK 2-2557 7/WARNER BROS. SIGN 'O’ THE TIMES 10 | i 7 64 DON DORSEY
TIES AND TAILS  PrO ARTE CDD-276
— 1
11} 19 2 | BRYAN ADAMS asm cD 3907 INTO THE FIRE 11} 12 112 ROCHESTER POPS (KUNZEL)
SYNCOPATED CLOCK  PRO ARTE CDD-264
12({u} 7 7 | THE BEATLES capiToL cOP 46435 PLEASE PLEASE ME 12 10| 8 |38 ROCHESTER POPS (KUNZEL)
AMADEUS SOUNDTRACK  FanTASY wam-1791
13| 10 | 10 | 43 | PETER GABRIEL GEFFEN 2-24088/WARNER BROS. SO 13| 13| 14 | 100 NEVILLE MARRINER
THE CLASSIC EXPERIENCE  PRrO ARTE COM-800
14 | 12 | 9 | 7 | THE BEATLES capitoL cOP 46438 BEATLES FOR SALE 14| 16 {16 | 7 Ty m—
THE TONIGHT SHOW BAND/DOC SEVERINSEN — TRADITION  anGeL cDC-47904
15 | 13| 14| 12| JHE TONIGHT = THE TONIGHT SHOW BAND 15 | 18 2 A R
SOUTH PACIFIC  cBs mk-a2205
16 | 24 | 26 | 3 | CROWDED HOUSE capitoL COP 46693 CROWDED HOUSE 16 | 15 | 13 ] 25 TE KANAWA, CARRERAS
17 HOLST: THE PLANETS  TELARC 80133
17 | 16 | 15 | 7 | BEASTIE BOYS DEF Jam 40238/COLUMBIA LICENSED TO ILL 17 115 [ 30 ROYAL PHILHARMONIC ORCHESTRA
THE TONIGHT SHOW BAND/DOC SEVERINSEN BACH MEETS THE BEATLES Pro ARTE CDD-211
18 | NEWD | 1 AMHERST AMD 93312 THE TONIGHT SHOW BAND, VOL. il 18 | 14 | 12 ]| 45 JOHN BAYLESS
STRATAS SINGS WEILL  NONESUCH 79131
19 | 14 | 12 | 7 | THE BEATLES capiroL CDP 46436 WITH THE BEATLES 19| 20 24 | 8 TR ST
) 20 NEW 1 BOLLING: SUITE FOR FLUTE & JAZZ VOL.2 cBs MK-42018
20 | 17 29 7 LED ZEPPELIN swan SONG 2-200/ATLANTIC PHYSICAL GRAFFITI > JEAN.PIERRE RAMPAL. CLAUDE BOLLING
TCHAIKOVSKY: 1812 OVERTURE  TELARC 80041
21 | NEWDr | 1 | XTC GEFFEN 2-24117/WARNER BROS SKYLARKING 21 | 19 | 17 | 100 CINCINNATI POPS (KUNZEL)
TIME WARP  TELARC 80106
22 | NEWDP | 1 | POISON enicma cDE 73202/CAPITOL LOOK WHAT THE CAT DRAGGED IN 22| 2 | 20 | 100 CINGINNAT! POPS (KUNZEL)
GERSHWIN: RHAPSODY IN BLUE  cBs MK-39699
1 B
23| 22 | 17 | 2 | JANET JACKSON asmcD 5106 CONTROL 2312 8 s A P (S
ORCHESTRAL SPECTACULARS  TELARC 80115
24| 18 | 18 | 4 | SIMPLY RED eiexrra 260727 MEN AND WOMEN 24 | 25| 23|65 ST FaE (VN
STAR TRACKS  TELARC 80094
. 26 | 100
25| 2 16 32 ANITA BAKER ELEKTRA 2-60444 RAPTURE 25| 2 CINCINNATI POPS (KUNZEL)
] 2 2 POMP ON PARADE  PRrO ARTE CDD-267
26 | 21 | 27 | 3 | LOU GRAMM arLantic 2-81728 READY OR NOT 6 2 |19 HOUSTON SYMPHONY (COMISSIONA)
FILMTRAX  PRO ARTE CDD-280
]
27 25 19 29 HUEY LEWIS & THE NEWS CcHRYSALIS VK-41534 FORE! 27 23 19 24 LYN LARSEN
VIVALDI: THE FOUR SEASONS  TELARC 80070
’ 14
28 | NEWD | 1 | THE SMITHS SRE 2-25569/WARNER BROS. LOUDER THAN BOMBS 28 || 2 T Sy (OS]
MOZART: REQUIEM  TELARC 80128
29 | 27| 30 | 4 | DAVID SANBORN waRNER BROS 225479 A CHANGE OF HEART 29 [ 30 | 29| 10 ATLANTA SYMPHONY (SHAW)
ROMANCES FOR SAXOPHONE  cBs MK-42122
30 | NEWD | 1 | WHITESNAKE GEFFEN 2.24099/WARNER BROS. WHITESNAKE 30 | 28 | 28 | 32 BRANFORD MARSALIS
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ETAILING

' Nakamichi Has |
~ Higher-Price
DAT Player

I
TOKYO Audio manufacturer |
Nakamichi will start selling a
digital audiotape recorder this
fall in the higher price range.
The line will be marketed on its
superior sound quality and will
retail for $2,600-$3,330. The
DAT machines already on the
| Japanese market from seven
different companies are listed
at between $1,250-$1,300. |
Nakamichi says the aim is to
start exporting the high-end
hardware to the U.S. at the
same time it starts domestic
sales action. The company is the
first to state its North Ameri-
can export plans publicly.
Despite its high price, more
than double that of most com-
petitors, Nakamichi executives
say that they are confident it
will find a ready market among
audiophiles. Matsushita Elee-
tric, Aiwa, and Sharp placed
their DAT recorders on the Jap-
anese market on Marech 2, fol-
lowed by Sony, JVC, and Hita-
chi on March 23 and Toshiba on
April 1.
Nihon Gakki (Yamaha) has
announced it will start selling
its DAT hardware in Japan in
| September. Major manufactur-
ers yet to announce sales
launches include Pioneer, Co-
lumbia, and Mitsubishi.

CASSETTE SINGLE

(Continued from page 41)

minimum wage.”

Addressing older demographics, . ‘ Make SKC yOL!r choice
panellst Stewart Sald, “We are talk- . for Compact DBCS

ing about the rock’n’roll generation, : v
the largest segment out there—and : i A renowned manufacturer of quality

I wonder if radio is properly ad- I " .
dressing this consumef.” i Flexible Diskettes. Video Cassettes and

Addressing alternative retailing PET(polyester)Film, Sunkyong Chemical
from the audience was Greg West- LN Limited is pleased to introduce its new

moreland, vice president of market- : )
ing for Globa! Pacific Records, who =5 high- tech Compact Discs.

gehetl duter giout CxpiRlineRfo ) We have complete facilities to meet

product other than mainstream pop. : ; :
The Record Bar buyer said smaller | your production requirements. We deliver

mall stores have a problem finding 4 promptly. And you'll find our Compact
space “with square-foot mall rents Discs very competitively priced.
[being] what they are.” . J

Record Bar managers, he added, Sounds excellent, doesn’t it?

are urged to day-part in-store play Make SKC your choice, and contact us

10 a.m.-3:30 p.m. and hold off on g
rock “‘until the kids are out of today for details and orders.

school. Malls are the baby-sitters of
America now.” -
In addition to Hunter, A&M’s Ne- . Manufacturer of Compact Discs
ches Simon, Moby Disce’s Gracyk, ) 2 >
and SRO’s Martin, the panel includ-
ed Rooth Blackman, marketing di-
rector for Image Marketing, and
Colin Stewart, vice president of

marketing for EMI Records. Panel- ©® SKC PRODUCT ITEMS d : .-.": . SKC Limited

ists from local independent store Vi- ~ ;
nyl Fetish and 46-store Music Plus VIDEO COMPACT FLEXIBLE L - : Hanyang Investment & Finance Bldg., 9-10, 2-ga, Ulchi-ro, Chung-gu,

- Seoul, Korea. Mail: C.P.O. Bo« 8783, Seoul, Korea. Telex: SKYROL K24874
had been expected but were not CASSETTES DISKS DISKETTES FILM , Cable: SKCHL SEOUL Fax- 752-9088. Phone: 756-5151, 6161
present. :

1 SKC AMERICA, INC.(NEW JERSEY) Phone (201) 438-8787 Telex: 4972203, SKC. USA. B LOS ANGELES OFFICE Phone: (213) 527-2347 Telex: 3723663, SKC. LSA.

B FRANKFURT OFFICE Ph : (069) 666-3053 "elex: 414446, SKC D. B TOKYO OFFICE Phone: (03) 591-€325 Telex: 2223873, SKC TK J.
Web to test remote € Phone: (069) W

bar-code scanner
... See page 48
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BLANK & PRE-PRINTLD
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockaesd Way
Carson City Nav 88701

DO YOU HAVE YOUR
OWN COPY OF
BILLBOARD'S 1987
INTERNATIONAL
BUYER'S GUIDE?

$60 (Includes postage and handiing)

Add appropnate sales tax in NY.
NJ. CA TN, MA and VA

Call TOLL-FREE
800-223-7524

[In New York State: 212 764-7579)

FOR Y.UR“MUSI’

‘SHIFT INTO DIGITAL DRIVE WITH RECOTON'S CD ADAPTER

Accelerate o the digital
dimension with Recoton’s
Zompact Disc Adadter. This
sersatile accessc-ryde ivers the\
“ullimpact of digita. soundgme;
with no signalloss.

Just plug into yo_ir port-
able CD player, andirsert
the adapter ito your car’s
cassette unit.-No wiring.

No permanert installa-
fion. Just pure pl2asure
—tn go. Get gne tcday
and you’ll never be
siriven to boredcm

RECOTAQN’

THE PROVEN 2ERFORM)

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 37202.

TWIN SPINS: Vector Research
(805-987-1312) has bowed two new
low-end turntables. The VT-155, set
to retail at $89.95, is belt-driven and
semiautomatic, with a straight radi-
al tracking tone arm, aluminum al-
loy platter, and variable pitch con-
trol with strobe. It is also P-mount
compatible.

Tagged at $149.95, the VT-185 has
all the features of the lower-price
unit, plus a higher torque, quick-
start motor that reaches operating
speed in 0.9 seconds, an oversized
aluminum die-cast balanced platter,
a Y,-inch, four-pin bayonet mount
headshell, and independent variable
pitch controls with strobe.

Both units have front panel con-
trols that eliminate the need to lift a
dust cover to operate.

cLASSY CASE. From Case Logic
(303-444-4706) comes yet another
stylish container for audiocassettes.
The new CP-30 has a full-width zip-
pered pocket across the front of the
30-tape-capacity case, thick foam
padding, and a newly designed in-
jection molded plastic tray that, ac-
cording to the product description,
“makes removing or replacing
tapes easier.”

The unit is expected to retail at or
below $14.95.

cASELESS CLEANER. Dise-
washer (312-671-5680) has intro-
duced a new version of its System I
cleaner for audiotape decks. Priced
at $11.95—$2 less than the original
System II—the new package comes
without a storage case. What it does
have, though, is the Perfect Path
cassette cleaner and the C.P.R. (cap-
stan pinch roller cleaner) to provide
“complete tape deck care” in one
cassette shell.

cD M.D.: Buff Stuff (201-746-4316)
says that its CD Saver compound is

POLYGRAM SPECIFICATION

= ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE
= AVAILABLE IN SINGLE BOX AND MULTIPACK CASE (FOR 2 CDs

3 CDs AND 4 CDs)
= COMPETITIVE PRICE WITH PROMPT DELIVERY

VIVA MAGNETICS LIMITED

16th FL. E On Fty. Bidg.. 14 Wong Chuk Hang Road. Hong Kong
Tel: 5530285 Telex: 83234 VIVA HX FAX: 852-5-511041

ORIGINAL CD JEWEL BOX

LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO

tISE

DIGITAL AUDIO

CD:

SAVER

?epairs
SCratched

Buff Stuff promises that its CD Saver fluid does away wih most of the pops and
clicks that light scuffs and fine scratches give compact disk surfaces.

as direct and effective as its name.
The solution is meant to heal
scuffed and scratched compact disk
surfaces to restore the original
quality of sound. Users wipe CD
Saver on the surface of the CD, let

it dry, and then buff away the resi-
due with a soft cloth. A 30 milliliter
bottle is said to last for hundreds of
applications. Suggested retail price
is $9.95.

RETAIL TRACK

(Continued from page 41)

Corridor. We have a lot of franchi-
see interest from New York, New
Jersey, Baltimore, D.C., and we
want stores in Atlanta and Chicago
for tactical reasons. The chain
stocks laserdisks, audio and video.

HUNGER STOPS HERE: Harmo-
ny House Records and Tapes just

tallied a final $1,242.36 as the

amount raised for the Detroit Hun-
ger Fund in a promotion involving
WEA, Geffen Records, and top 40
WDTX. Susan Thom, advertising
director for Harmony House, says
that a key element in the promotion,
built around the soundtrack for
“Little Shop Of Horrors,” was a
battery-powered coin-eating plant
that gobbled up loose change at
cash wrap counters. Increments
were $770.86 from customer dona-
tions, $93.50 from the label’s dona-
tion of 25 cents per album, and $378
from Harmony’s $1.80 contribution
per single sold of Steve Martin’s
“Dentist.” Says Thom, “WDTX has
its own ongoing hunger fund, and
we did so well with a Christmas
canned-food charity that it was a
natural idea” to do the promotion
when WEA vice president/Cleve-
land branch manager Mike Spence
and his people contacted the chain.

HACK RAP: Rock and country

dominate the genre mix up in lob-
sterland, where David Turbin notes
that his Maine Record Sales dis-
tributorship successfully racks
“about 200 mom-and-pop grocery
stores. We service them every two
weeks. We put in a basic stock of 20
cassettes in midline at $4.99 and 20
at $8.98 or $9.98. Our racks hold 20.
But in some stores, we wind up put-
ting in 60 tapes in each category.”

DECLARATION of independents:
The burgeoning population of
Asians in L.A. is being felt at the
one-stop level, according to Ted
Ray, owner of long-lived Sun State
Music. Ray says that new Asian-
owned stores continue to blossom.
“It’s always been there, some-
what—but when you start seeing
two and three coming in a week . ..
These are family-run stores, and
they go for the regular stuff: Run-
D.M.C, Beastie Boys ... ”

Assistance in preparing this col-
umn provided by Chris Morris. To
reach Retail Track, phone Earl
Paige: 213-223-7040.

www.americanradiohistorv.com

BILLBOARD APRIL 25. 1987


www.americanradiohistory.com

L

New Releases
~ ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

& JOHN FARNHAM
Whispering Jack
LP RCA 6300/$8.98

CA 6300/$8.98

CD 6300

SHY

Excess All Areas
LP RCA 6311/38.98

CA 6311/$8.98
VARIOUS ARTISTS
AMC High Priority
LP RCA 6381/58.98

CA 6381/38.98

& VARIOUS ARTISTS
Prince’s Trust

LP A&M 5P-3906/$9.98
CA CS-3906/$9.98
CD CD-3906/no list

BLACK
J.M. SILK
Hold On To Your Dream

LP RCA 6249/38.98
CA 6249/$8.98

COMPACT DISK
RANDY BRECKER
In The Idiom
CD Denon CY1483/PCM/no list

DEBUSSY

Images

Jacques Rouvir

€D Denon CO-1411/PCM/no list

DVORAK

Complete Trios For Piano, Violin And
Violoncello |

Suk Trio

CD Denon CO-1409/PCM/no list

HANK WILLIAMS JR.
Major Moves
CD Warner Bros, 2-25088/WEA/$15.98

JAZZ
DAVID COLLINI
Mad Shadows
LP Dancin’ Penguin/Optimism 8001/$8.98
CA 8001/58.98
MARTY GROSZ WITH DESTINY'S TOTS
Sings Of Love And Other Matters
LP Statiras SLP 8080/%9.98
CA SC 8080/$9.98
EDDIE HIGGINS TRIO
By Request
LP Statiras SLP B079/$9.98
CA SC 8079/$9.98

& THE PLAYERS

The Players
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