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Columbia Records and 
MGM /UA Entertainment Co. 
take great pride and pleasure 
in their association with"Yentl" 
and the incomparable talent 
of Barbra Streisand. 

"COLUMBIA" IS A TRADEMARK OF CBS 'N 1983 CBS INC. 

www.americanradiohistory.com

www.americanradiohistory.com


Trade Future 

To Be Focus 

Of 14th IMIC 
LOS ANGELES -What will be 

the home entertainment mix in the 
typical household of the developed 
countries by the end of the century? 
Can the so- called "secondary" uses 
of music be developed to compensate 
for the contraction of the record /tape 
market? What are the implications 
for the home entertainment industry 
of the digital compact cassette? 

These are some of the main ques- 
tions that will be discussed at Bill- 
board's 14th International Music In- 
dustry Conference (IMIC) to be held 
in the Hotel Europe, Killarney, Ire- 
land, May 13 -17 next year. 

Announcing plans for the confer- 
ence, Lee Zhito, Billboard executive 
editorial director, said: "Once again 
Billboard's annual summit meeting 
for the international home entertain- 
ment industry will be addressing it- 
self to the vital key issues of the day, 
and we shall be enlisting the aid of 
top people from within, and from 
outside, our industry to discuss and 
debate these crucial topics. 

"With the escalating pace of devel- 
(Continued on page 74) 
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News 
BEST HOLIDAY KICKOFF SINCE '79 

Chains Give Thanks For Sales Boom 
By JOHN SIPPEL 

LOS ANGELES -The strongest 
Thanksgiving weekend in four years 
has U.S. record /tape retailers bullish 
over the holiday sales period. Gains 
of 5% to 30% were reported by ma- 
jor chains, which generally credited 
the activity to the flow of strong al- 
bum releases from many vendors, as 
well as to both dealer and consumer 
confidence in the resurgent economy. 

Advertising supplements were 
cited as boosting business in a num- 
ber of areas. Barrie Bergman, chief of 
the more than 150 Record Bar out- 
lets, printed over a million insertions, 
most of which were included in Sun- 
day editions of metro dailies. Prior to 
this year, the chain had utilized 
smaller runs of ad circulars for in- 
store distribution. 

Bergman describes the weekend as 
"an incredible 24% over last year - 
in fact, the whole week was about as 
good as we've ever had." A more ag- 
gressive posture on the part of store 
employees, spurred by the ongoing 
human resources program intro- 
duced by Bar president Ron Cruick- 
shank and overseen by Arlene Berg- 
man, has also helped grosses, he 

adds. 
Record Factory's Bob Tolifson 

also cites increased advertising as vi- 
tal to a 35% business hike for the 33- 
unit San Francisco -based chain. He 
and Sterling Lanier are "amazed" at 
the slice of business now being regis- 
tered in computer hardware and soft- 
ware, pegged at nearly 15% of their 
gross. 

Early in the fourth quarter, Tolif- 
son and Lanier shifted their print ad 
strategy by increasing layout sizes 
while reducing frequency, a ploy To- 
lifson believes has prompted stronger 
reader response. He prefers junior or 
other nearly full -page sizes, and con- 
tends that inclusion of product from 
every sector of the chain's inventory 
selection pays off in greater store 
traffic. 

In Milwaukee, the nine Main- 
stream stores reported increases of 
15% to 20% for Nov. 25 -27. More 
dramatic was the success of the 
chain's most recent "Record Riot," 
staged at State Fair Park in West Al- 
lis, which did so well that the chain's 
Carl Faby and Jim Peterson will 
stage it again just three days before 
Christmas. The "Record Riot" is 

80,000 Attend Computer Show 
Software, IBM Home Entry In Spotlight At COMDEX 

By FAYE ZUCKERMAN 

LAS VEGAS -The mushrooming 
computer software trade and the im- 
pact of IBM's entry into the home 
market via its new PCjr took center 
stage during the massive fifth Corn - 
puter Dealer Expo (COMDEX), held 
here Monday (28) through Friday 
(2). 

Overall growth in the computing 
industry spurred a record turnout, 
with more than 80,000 attendees re- 
ported by midweek and projections 
of 100,000 or more by the show's 
end. Those figures would see COM- 
DEX outpacing virtually every major 
trade show held here, including the 
Winter Consumer Electronics Show. 
Over 1,400 exhibits were mounted 
during the event. 

Dominated in the past by comput- 
er hardware firms targeted to the 
business community, COMDEX this 
year shifted its attention to the bur- 
geoning software trade, as underlined 

by the appearance of software inno- 
vator Bill Gates as keynote speaker. 

Gates, who stressed the need for 
improving techniques used in mar- 
keting software, is the president of 
Bellevue, Wash. -based Microsoft, 
which has been a leader in the pro- 
ductivity and entertainment software 
field since the microcomputer indus- 
try started nearly seven years ago. 
"Our audience is the end user, and 
we need to inform them about hard- 
ware and software advances," he 
said. 

In his keynote address, Gates also 
focused on schemes to make quality 
and easy -to-use software. He called 
for developers to closely monitor 
hardware developments and update 
software packages accordingly. 

Later, in an interview, Gates ex- 
plained that he believed the ailing 
home computer market resulted from 
the fact that the hardware was only 
"semi- useful." He added, "You have 

- Inside Billboard - 
VIDEO CLIP COMPILATIONS will hit the marketplace early next year, 

as both Vestron Video and Sony release the first major anthologies of label -pro- 
duced videos. All the material has been licensed from Picture Music Interna- 
tional, formerly EMI Music Video. Page 6. 

ANOTHER INDEPENDENT LABEL has joined the ranks of branch dis- 
tribution. Sugar Hill Records, the rap /dance music label, has signed a pressing 
and distribution deal with MCA Records. Page 6. 

VIDEO WHOLESALERS are reporting steady national expansion. This 
growth is being paced by the video inroads made by record /tape chains and by 
other mass merchandisers who are now augmenting the core retail community 
of video specialty stores. Page 76. 

LEISURE MARKET RADIO, a company formed earlier this year to ac- 
quire, run and market stations in resort areas, has hired Philip S. Stout as VP/ 
creative director. Stout is reunited with Robert E. Richer, Leisure Market's 
president, with whom he worked at Schulke. Radio, page 12. 

RECORD PRESSING PLANTS, in light of dramatic increases in the 
sales of prerecorded cassettes, are expanding their operations to include tape 
duplication. Some pressers say it's just a matter of time before they're all in- 
volved in tape duplication. Page 6. 

PRICING COMPETITION in the New York market has led the seven - 
store Wiz chain to offer selected hit albums at $3.99. Other retailers have also 
been pushing current product at low price points in the wake of the reported 
marriage of the Crazy Eddie and Disc -O -Mat chains. Page 76. 

to have a disk -based system. The 
benchmark will be how much those 
consumers are willing to spend. That 
(first) generation of (home) comput- 
ers was not good." 

As for the next generation of home 
machines, most here believed that 
IBM's PCjr will become the trend- 
setter as well as a standard for com- 
puters in the home. In fact, a major- 
ity of the software, peripheral and 
accessories companies exhibiting at 
the show were promoting "IBM 
compatible" products. 

Business software companies in- 
cluding Microsoft, Perfect Software, 
Ashton -Tate and Pyramid Data are 

(Continued on page 72) 

Jacksons Get 

Pepsi Backing 

For '84 Tour 
By NELSON GEORGE 

NEW YORK -Pepsi -Cola is the 
newest consumer products giant to 
get into tour sponsorship by backing 
the spring 1984 concert trek by the 
Jacksons, cost of which is expected to 
exceed $6 million. Michael and Jer- 
maine Jackson will be part of the 
group's lineup for the 18 -city, 40- 
show U.S. itinerary, which kicks off 
May 1. 

An ad campaign featuring the 
Jacksons, with the slogan "the new 
Pepsi generation," is part of a major 
commitment by Pepsi to use music 
"as part of our strategic concept for 
the product," according to Allen Ro- 
senshine, chairman and chief execu- 
tive officer of Pepsi's ad agency, Bat - 

(Continued on page 74) 

produced as a separately advertised 
"super- sale" event, previously held at 
the chain's warehouse but since 
moved to a larger building at the 
park. 

Faby contends store business was 
boosted by an eight -page tabloid in- 
cluded as a supplement to the Mil- 
waukee Journal. The piece, com- 
posed primarily of label advertising, 
was developed in conjunction with 
Radio Doctors, the Milwaukee one- 
stop that is a primary supplier to the 
Mainstream stores. 

Even the comparatively depressed 
economy of Michigan was seen as 
perking. Larry Biehn of the five Cra- 
zy Larry's in Grand Rapids says 
business was up 15 %, while Carl 
Thom, the dominant Detroit retailer 
with 16 Harmony Houses there, esti- 
mates he was up 20 %. "Chrysler, 

Ford and General Motors are work- 
ing overtime," Thom explains. He 
has Compact Disc in all stores and 
says he is feeling the surge. 

Biehn says he finds his better $5.98 
and $6.98 items are moving very 
well, and he urges labels to introduce 
more strong titles from present $8.98 
catalog early in 1984. He cites Capi- 
tol as one label which seems to be re- 
luctant to debut more good $5.98s. 

The seven Apple Tree stores, head- 
quartered in DeKalb, Ill., ranged 
from 2% to 12% over last year, says 
Thomas Jones. He cites more sophis- 
ticated selling and stocking of good 
accessories and alternative merchan- 
dise, along with the flow of excellent 
current albums. 

"Tv does help us," says Richard 
Ferris of the four Cheap Thrills 

(Continued on page 71) 

Agreement On Funds 
Averts AFM Strike 

By IS HOROWITZ 

NEW YORK -A strike by the 
American Federation of Musicians 
against the recording industry was 
narrowly averted last Wednesday 
(30) when agreement was reached on 
a new three -year pact that retained 
intact the AFM Special Payments 
Fund but cut back on future obliga- 
tions to the Music Performance 
Trust Fund. 

Modest session wage increases 
were won by the musicians in the 
deal that now awaits ratification by 
AFM members, as well as a "sub- 
stantial" boost in health and welfare 
payments. The deal will also continue 
in effect the agreement worked out 
last May with regard to payments for 
video clip exploitation. 

The Special Payments and Trust 
Funds, both financed by "contribu- 
tions" from record companies based 
on a percentage of sales, were key is- 
sues in the negotiations. Efforts by la- 
bel negotiators to eliminate fund obli- 
gations entirely threatened to scuttle 
the talks and trigger a walkout by 
musicians. 

The AFM, it was learned, had al- 
ready alerted the International Fed- 
eration of Musicians (FIM) that a 
strike possibility was imminent and 
that it would expect cooperation 
from the organization. FIM, a con- 
federation of musician unions in 35 
countries, requires its affiliates to 
honor strike actions by member 
unions by barring attempts to shift 
struck recording sessions to their 
jurisdictions. 

Prior to the final negotiations, the 
AFM had already set in motion steps 
to cope with a strike, says Victor 
Fuentealba, president of the union. 
"As of Monday (26) I would have 
put my money on a strike," he says, 
in describing the difficulty in reach- 
ing an agreement. 

The negotiations resumed that 
Monday following a two-week hiatus 
in which positions were said to have 
stiffened. In Nashville, particularly, 
talk of a strike received wide 
currency. 

Fuentealba says the reports out of 
Nashville were due to a "misunder- 

Billboard (ISSN 0006 -2510) Vol. 95 No. 50 is published weekly (except for the last week in 
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10036. Subscription rate: annual rate, Continental U.S. $135.00. Second class postage paid 
at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are 
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standing." But another source close 
to the negotiations says of Nashville 
union representatives at the talks, 
"They were hot to trot." 

Under the new agreement, the for- 
mula for label contributions to the 
Special Payments Fund remains un- 
changed. It calls for payment of 
about 0.5% on suggested list price of 
all recordings sold which were made 
under AFM jurisdiction, less certain 
deductions for promotion and pack- 
aging, etc. The fund is used to pro - 

(Continued on page 72) 

In This Issue 
BLACK 

CANADA 
58 

64 

CLASSIFIED MART 44, 46 

COMMENTARY 10 

COUNTRY 47 

GOSPEL 32 

INTERNATIONAL 9, 64 

JAll 42 

PRO EQUIPMENT & SERVICES 31 

RADIO 12 

RETAILING 22 

TALENT & VENUES 33 
VIDEO 53 

FEATURES 

Chartbeat 8 

Executive Turntable 6 

Industry Events 74 

Inside Track 76 

Lifelines 74 

Most Added Records 14 

Nashville Scene 32 

Now Playing 28 

Stock Market Quotations 74 

The Rhythm & The Blues 58 

Rock 'n' Rolling 33 

Video Music Programming 29 

Vox Jox 12 

Yesterhits 19 

CHARTS 
Hot 100 68 

Top LPs & Tapes 73, 75 

Black Singles, LPs 60, 58 

Computer Software 28 

Country Singles, LPs 48, 50 

Radio Singles Action 16, 17, 18 

Rock Albums/Top Tracks 20 

Adult Contemporary Singles 21 

Bubbling Under 74 

Hits of The World 66 

Videocassette Rentals, Sales 56, 54 

Dance /Disco Top 80 34 

Jazz LPs 42 

Videodisk 53 

Inspirational 32 

REVIEWS 

Album Reviews 62 

Singles Reviews 63 

www.americanradiohistory.com

www.americanradiohistory.com


6 

News 
Clip Compilations Due On Market 
Vestron, Sony Ready Release Of EMI Promo Videos 

By LAURA FOTI 
NEW YORK -Millions watch 

video music clips on MTV and other 
television outlets, but are they willing 
to pay to buy them on videocassette 
and videodisk? That issue will be put 
to the test early next year, as Sony 
and Vestron Video release the first 
major collections of record label -pro- 
duced clips, all licensed from Picture 
Music International (PMI), formerly 
EMI Music Video. 

Vestron Video recently pacted 
with PMI for an hour -long $29.95 
compilation entitled "Picture Music" 
featuring the J. Geils Band, Kim 
Carnes, Thomas Dolby and others 
(Billboard, Dec. 3). Sony has licensed 
clips that will result in 15 "Video 
45s" and one "Video LP" to be re- 
leased from January through March. 

The success of these titles at retail 
will provide the industry with an idea 
of the sales potential of video clips. 

RCA To Get Soundstream 
Digital Editing Equipment 

NEW YORK -RCA Records is 
slated to become the prime U.S. cus- 
tom resource for Soundstream digital 
recording and editing under a deal 
negotiated with the Salt Lake City - 
based digital recording pioneer. 

The Soundstream editing system, 
which allows for instant access to 
separate takes, will be installed at 
RCA studio headquarters here by 
late January or early February, ac- 
cording to Larry Schnapf, director of 
recording operations for the label. It 
is being transferred from Sound - 
stream's former Los Angeles facility 
on the Paramount lot, which was 
shuttered in September. 

Soundstream will continue to ser- 
vice clients at its Salt Lake City stu- 
dios, fulfilling all present commit- 
ments, says Soundstream president 
Bob Ingebretsen. But he adds that 
the service operation will be "scaled 
down," as the company, a subsidiary 
of Digital Recording Corp., changes 

its direction toward a greater empha- 
sis on research. 

RCA has had a Soundstream re- 
corder on its premises for about a 
year, but until now has not had in- 
studio access to editing equipment. 
Schnapf says custom accounts will be 
charged fees equivalent to those cur- 
rently asked by Soundstream, with a 
rate schedule, varying according to 
two-, four- or eight -track functions, 
now being prepared. 

The company claims to be the only 
facility that will be able to accommo- 
date every major digital format, with 
interface equipment that can handle 
digital tapes from all sources for edit- 
ing on Soundstream. The only other 
location in the world where Sound - 
stream editing facilities are available 
are in West Germany, where Sono - 
press has the necessary equipment in 
its Gutersloh plant, near Hanover. 

IS HOROWITZ 

AS CASSETTE SALES SURGE 

To date, clips have had only limited 
home video exposure, through Sony. 

Leading Sony's new batch of PMI- 
licensed releases is the Video 45 of 
three David Bowie clips: "Let's 
Dance," the unexpurgated version of 
"China Girl" and "Modern Love." 
Most other artists are represented by 
four clips on their Video 45s. These 
include the J. Geils Band, Kajagoo- 
goo, Sheena Easton, Iron Maiden, 
Naked Eyes, Kim Carnes, Ashford & 
Simpson, Thomas Dolby, Maze, Phil 
Collins, Steve Miller and the Motels. 
In addition, Sony will release a Video 
45 of country music clips and "Body 
Music," an hour long made for video 
title. 

"Picture Music" will be released 
by Vestron on videocassette in Feb- 
ruary, and by Pioneer Video on laser - 
disk and RCA VideoDiscs on the 
CED format around the same time. 
Vestron will release "Making Mi- 
chael Jackson's Thriller" this month, 
and company president Jon Peisinger 
says that title has been placed with 
record rackjobbers. He calls music 
video "a new product line for record 
retailers, and a product that will put 
video retailers squarely in the sales 
business." 

Peisinger adds, "The first reaction 
from rackjobbers was that their re- 
tailers didn't want to rent vicdeo soft- 
ware. But when we sat down and ex- 
plained that this was a $29.95 price 
point and a title that would be 
strongly supported, they picked up 
on it. 'Picture Music' will be the next 
beneficiary of that relationship. 

"Clearly a demand has been built 
at the consumer level by exposure on 

(Continued on page 70) 

Record Pressers Move Into Tape 
By RADCLIFFE JOE 

NEW YORK -A dramatic in- 
crease in the sales of prerecorded au- 
dio tapes to the consumer market is 
forcing traditional record pressing 
plants to expand their operations to 
include tape duplication services. 

According to the RIAA, ship- 
ments of prerecorded audio tapes 
leaped from $580 million in 1973, at 
suggested list prices, to in excess of 
$1.4 billion last year, while disk ship- 
ments peaked in 1978 at more than 
$2.7 billion, dropping to $2.17 billion 
in 1982. 

The rise in the sales of prerecorded 
tapes, once considered the ugly duck- 
ling of the prerecorded music mar- 
ket, can be linked to the surge in pop- 
ularity of Walkman -type portable 
stereo tape playback systems, and to 
significant breakthroughs in blank 
tape formulations that have greatly 
enhanced the sound quality of prere- 
corded tapes. 

Faced with these formidable statis- 
tics, an increasing number of tradi- 
tional record pressing companies are 
offering tape duplication services. As 
Al Sherman of Los Angeles -based 
Alshire International observes, it is 
probably just a matter of time before 
all record pressing plants begin offer- 
ing tape duplicating services. 

Sherman, who also heads Alshire 
Records, discloses that up until about 

Due to production difficulties, 
complete coverage of Billboard's 
fifth Video Music Conference 
will run in next week's issue, dat- 
ed Dec. 17. Coverage will include 
all panels, exhibits, parties and 
the First Billboard Video Music 
Awards, components of the publi- 
cation's most successful Video 
Music Conference to date. 

two years ago his record sales far out- 
stripped his tape sales. However, 
with the advent of the Sony Walk- 
man, Alshire's tape sales began grow- 
ing. Today, according to Sherman, 
his company distributes between 
80% and 85% of its product in tape 
configurations. 

The dramatic turnaround prompt- 
ed Alshire to install its own tape du- 
plicating plant. According to Sher- 
man, his firm put more than 
$500,000 into tape duplicating equip- 

ment. This includes a Cetec Gauss 
model 2400 system with 10 slaves, 
high -speed loaders from King Instru- 
ment and direct -to- cassette printers. 

With the move to tape duplicating, 
Alshire also found a lucrative market 
for custom tape duplication. Today, 
about 70% of the firm's overall du- 
plication business is in custom work. 

Sherman emphasizes that his move 
into the tape duplication business 
was not motivated by trendiness, but 
by a need to survive. However, he 

(Continued on page 31) 

Sugar Hill Leaves Indies 
For P &D Deal With MCA 

By IRV LICHTMAN 

NEW YORK -Sugar Hill Rec- 
ords, the rap /dance music label oper- 
ated by Sylvia and Joe Robinson, of- 
ficially left the ranks of independent 
distribution Monday (28) with the 
launching of a pressing and distribu- 
tion deal with MCA Records. 

According to Joe Robinson, MCA 
distribution points are expected to 
begin receiving at least six new 12- 
inch singles plus two full albums "be- 
fore the holidays." The 12- inchers in- 
clude product by the West Street 
Mob, Kevie Key, the Treacherous 
Mob, the Funky Four, Grandmaster 
Flash and Melle Mel. The full -pro- 
gram albums are by the West Street 
Mob and Grandmaster Flash. 

The MCA arrangement, Robinson 
adds, also signals a new pricing poli- 
cy for the Robinsons' Chess /Check- 
er /Cadet line. In essence, three price 
categories have been established, in- 
cluding an $8.98 double -album line, a 
$6.98 single -album series and a "bud- 
get" catalog of $3.98 albums. Draw- 

ing from some 25,000 masters from 
the label entity created by Phil and 
Leonard Chess, some 32 new jazz 
and gospel releases are scheduled for 
January release, Robinson notes. 

Outside of the U.S., Sugar Hill has 
a distribution deal with Quality in 
Canada and country-by- country ar- 
rangements in other territories. 

Rumors of Sugar Hill's move out 
of the indie distribution orbit began 
surfacing in August (Billboard, Aug. 
13), but were denied then by Robin- 
son and others associated with the 
label. 

For MCA, the deal represents its 
second major new label association 
this year; the first was Motown. Sug- 
ar Hill's defection from the indie dis- 
tribution ranks is likely to be the last 
in a string of 1983 losses. Besides 
Motown and Sugar Hill, other labels 
that have left for branch deals in- 
clude Chrysalis (CBS) and Arista 
(RCA). 

YET ANOTHER HONOR -CBS Records Group president Walter Yetnikoff, 
will be honored as the T. J. Martell Foundation for Leukemia and Cancer 
Research's humanitarian of the year. Proceeds from the event will support 
the Foundation's facilities at Mt. Sinai Medical Center and the Neil Bogart 
Memorial Laboratory at the Children's Hospital at the Univ. of Southern 
California. Pictured with Yetnikoff, left, are Floyd Glinert, the Foundation's 
chairman of the board and executive vice president of Shorewood Pack- 
aging, and Tony Martell, right, president of the Foundation and CBS Asso- 

ciated Labels vice president and general manager. 

Execulive Turnlable 
Record Companies 

In New York, MCA Records has appointed Marcy Drexler East Coast a&r 
manager and Katie Valk director of publicity and a &r. Drexler was a&r talent 
coordinator for Arista. Valk was with Solters & Roskin ... Cynthia Badie has 
been named national director of PolyGram's urban/black music publicity, 
based in New York. She was with RCA in black music field promotion ... Jeff 
Fenster has joined the legal staff at Warner Bros. in Burbank. He was with the 
law firm of Mitchell, Silberberg & Knupp ... Sparrow Records, Canoga Park, 
Calif., has appointed John Taylor national promotion manager and Harry Bee- 
son director of finance. Taylor had held a similar post with Nashville's Benson 
Co. Beeson was an audit manager for the accounting firm of Brown, Romberger 
Inc. 

In Hollywood, Allegiance Records has appointed Michael Mathews national 
promotion director and Scott Bergstein artist development director. Mathews 
had held the same post for Faulty Products. Bergstein was head of his own artist 
management firm. 

Steve Elkins has been named radio airplay promotion supervisor for the Ben- 
son Co. in Nashville. In addition, the company has added Mike Gay as sales 
manager. Elkins had been involved in songwriting and jingles. Gay was Ben- 
son's telephone sales supervisor. 

The SWS Organization in New York has appointed Michael Redwine nation- 
al promotions director, Bent Anderson director of overseas operations and Lee 
Burgess director of West Coast operations based at SWS West in Los Angeles. 
Redwine had held a promotion and public relations post with Studio 54 in New 
York. Anderson was general manager of the Swedish record chain Axlin. Bur- 
gess was manager of Kensington Sounds recording studio in Toronto ... Mort 
Drosnes has resigned from his position as senior administrative vice president of 
Arista Records in New York to pursue a private law practice. 

Publishing 
The Peer- Southern Organization, New York, has promoted Michael Kam- 

stedt to European director. He was European professional manager ... Jimmy 
Gilmer has been appointed Southern region vice president of CBS Songs Nash- 
ville division. He was vice president of United Artists Music ... Island Music 
has appointed Danny Holloway general manager in Los Angeles. He was an 
independent producer, songwriter and publisher. 

Marketing 

Kapri International has appointed Vincent Soular racking supervisor of its 
entire Southern California dealer network based in Sun Valley, Calif. He is one 
of the partners in the company. 

Video /Pro Equipment 

At MGM /UA Home Video in New York, Jim Mervis has been promoted to 
the newly created post of programs and planning vice president. He was pro- 
gramming vice president. In addition, the company has named Benton Levy 
business affairs vice president, and promoted Donna Bascom to director of busi- 
ness affairs and Jim Tauber to assistant director of business affairs. Levy was 
business affairs director for MGM/UA Home Entertainment Group. Bascom 
was assistant director of business affairs, and Tauber was video rights 
coordinator. 

HBO has made two promotions in New York. David Meister has been upped 
to senior vice president, HBO Enterprises and new channels. He was head of 
Cinemax operations. Lee de Boer moves up to Cinemax vice president from vice 
president of Cinemax programming. 

RCA's New York VideoDisc division has added Joseph Clayton as consumer 
sales vice president and Paul Anderson as vice president, consumer sales, opera- 
tions. Clayton was vice president and general manager of the RCA Distributing 
Corp.'s Chicago branch. Anderson was senior vice president and general man- 
ager of the Rayovac Corp.'s Consumer Products Group ... Kent Kjellgren has 
been named Eastern regional manager for Bell & Howell /Columbia Pictures in 
New York City. He was sales manager for Turner Engineering. 
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TUNING IN -While in New York for meetings, BMI's Nashville vice president Frances Preston, left, and 
the organization's writer relations man Phil Graham give a listen to BMI affiliate Fitz's new single "Audio/ 

Video." Fitz, center, awaits a response to the song, which is the title track from his fcrthcomirg EP. 

AUTOGRAPH FACTORY -Shown behind the counter in Manhattan's 
Record Factory are, from left, Jamaaladeen Tacuma, Pheeroan akLaff, 
Oliver Lake and Jerome Harris of Lake's Jump Up. The artists are sign- 
ing copies of their latest Gramavision releases. Tacuma's Showstop- 
per" album, akLaff's "Fits Like A Glove" EP and Jump Ups "Plug It" 

album. 

WONDERFUL CAMPAIGN -'hil Stogel, left, president of the Philip 

Stogel Company, and Tak Koyama, corporate advertising and public 
relations executive for TDK Electronics, accept the CEBA Award of 
Excellence for the broadcas: portion of their Stevie Wonder advertis- 

ing campaign. 

SHE WRITES THE SONGS - 
Songwriter Sue Shifrin, center, 
discusses the co- publishing 
agreement between her Sook- 
loozy Music and Rightsong Mu- 
sic, the BMI affiliate for Intersong 
Music. Shown listening to her 
new songs at Chappell /Inter- 
song's Los Angeles office are Ir- 
win Robinson, left, president of 
Chappell /Intersong Music 
Group, USA, and the company's 
senior talent acquisition vice 

president Ira Jaffe. 

STRIKING A DEAL -Executives from Landslide 
Records and DB /Press Records celebrate their 
pressing and distribution deal at Atlanta's Ex- 
pressway Lanes, tying in with the bowling motif of 
the DB label. Pictured from left are Landslide's Mi- 
chael Rothschild and Tim Coy and DB's Peter Dyer 

and Danny Beard. 

MEMORABLE MATHIS- Columbia recording artist Jonnny Ma- 

this gets a surprise from English fans who came to New York 
for his Radio City Music Hall show and presented the singer 
with a U.K. gold award for British sales of his recent album trib- 
ute to Nat King Cole, ''Unforgettable." Pictured backstage from 
left are English fan Carol White; Mathis: another English fan, 

Mrs. Jean White: and Joe Senkiewicz. CBS International vice 
president of artist development and promotion. 

SHADY CHARACTERS- Joining the coffee generation are EMI Ameri- 
ca recording artist Jules Shear, left. and Don Was of Was (Not Was), 

who are pictured puttinç the final touches on Shear's upcoming 12- 

inch single "When Love Surges" at Sweet Sound studios in Detroit. 
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News 
MOTOWN'S HIT SOUNDTRACK 

Oldies Go Digital On 'Chill' Album 
By SAM SUTHERLAND 

LOS ANGELES -Digital master- 
ing techniques play an unsung role in 
the current success of Motown's 
soundtrack package from "The Big 
Chill," which has already prompted 
a second major Motown soundtrack, 
the forthcoming album to the new 
Stephen King/John Carpenter hor- 
ror feature, "Christine." 

Poly Gram Slates 
Release Of Two 
Lennon /Ono LPs 

NEW YORK -Following Yoko 
Ono's move earlier this year from 
Geffen to PolyGram Records, Poly - 
Gram is releasing two albums of 
John Lennon/Yoko Ono material. 
The release is worldwide and will be 
backed by a massive merchandising 
campaign, the company says. 

Due Monday (5) is "Heart Play - 
Unfinished Dialogue," a $5.98 album 
featuring 42 minutes of conversations 
with the Lennons culled from 22 
hours of tapes made by David Sheff 
for Playboy magazine. 

In January, PolyGram will release 
"Milk & Honey," a new album of 
previously unreleased material con- 
taining six songs by Lennon and six 
by Ono. The cassette version will 
contain a 12 -page lyric /photo book- 
let insert. The album will be preceded 
by a single, "Nobody Told Me" by 
Lennon, backed by "O Sanity" by 
Ono. 

To support these releases, Poly - 
Gram has created three different 
store posters, plus special browser 
boxes, standup floor displays and a 
merchandising contest. The cam- 
paign will be backed by tv, radio and 
print ads, both in the U.S. and 
abroad. 

That's the view shared by Roger 
Nichols, the veteran recording engi- 
neer who assembled the "Chill" al- 
bum using digital gear, and Mo- 
town's Steve Barri, who supervised 
the project. Both contend that use of 
digital technology to piece together 
these analog performances allowed a 
dramatic improvement in quality 
over conventional album compila- 
tions. 

Nichols says he was concerned 
about the tape generation losses usu- 
ally dictated by repackaged albums. 
Labels needing to assemble new al- 
bum masters from an array of tracks 
on different master tapes have tradi- 
tionally had to use second generation 
tape copies, with analog master tapes 
adding another generation of signal 
losses and increased noise prior to 
cassette or disk mastering. That ap- 
proach can yield additional prob- 
lems, Nichols notes, when individual 
tracks are extracted from later gener- 
ation tapes, such as equalized master 
copies or production dubs. 

For "The Big Chill," however, 
Nichols worked with Motown and 
Columbia Pictures, distributor of the 
film, to find the original master tapes 
wherever possible. For each individ- 
ual tape, he then sought the most 
compatible analog tape machine for 
optimal playback. Nichols then made 
separate digital transfers from each 
of those respective analog decks to 
create the best possible digital copies; 
a digital album master was thus cre- 
ated, from which LP masters and 
tape bin masters were derived. 

"With a lot of this material, the 
original master tape has seldom if 
ever been used since the initial album 
release," notes Nichols. "Subsequent 
album releases came mostly from 
EQ'd copies, or production dubs." 

The sales success of the album led 
directly to the "Christine" package, 
Barri adds: "Because of the success 
of 'The Big Chill,' (Motown presi- 

dent) Jay Lasker was approached by 
Columbia for 'Christine.' He saw a 
screening and felt that a valid album 
could be developed." 

That movie, due to open in time 
for the holidays, centers on a demon - 
ic '57 Plymouth, its radio appropri- 
ately "possessed" by oldies from that 
era. So Nichols found himself work- 
ing with even older material to as- 
semble this second project, necessi- 
tating greater reliance on material 
from equalized tape copies of the 
master tape. 

That approach found Nichols di- 
verging from the film's audio record - 

(Continued on page 70) 

STRAY STRUT -Stray Cat Brian Setzer, left, rants and raves with EMI Lib- 
erty president Rupert Perry at a party the label threw for the Cats after one 
of two shows at the Hollywood Palladium in Los Angeles. Lurking in the 

background on the far left is Stray Cat Slim Jim Phantom. 

Heartland Beat. 
Local Bands Make Good On The Air 

By MOIRA McCORMICK 

Local music's been making air- 
waves of late, which just might be the 
beginning of a very healthy trend for 
the all- but -ignored Chicago scene. 
Several regionally produced artists 
are currently in regular rotation on 
Windy City rock stations, and one of 
them just signed with Atlantic 
Records. 

"There's definitely a trend toward 
local music on this radio station," af- 
firms Greg Solk, program director of 
WLUP (The Loop). He adds that his 
station had stopped airing Chicago - 
area bands about two years ago due 
to pressure from consultants, but that 
the station's current facelift includes 
a return to homegrown product. 

"The kids are out there every week 
listening to local bands, who regular- 
ly play in front of thousands of peo- 
ple," Solk says. "You can do very 
well playing local bands -WXRT 
proved that years ago." 

ChorEbeoE 
Top Dozen Duets Of The Past Decade 

By PAUL GREIN 
Paul McCartney & Michael Jack- 

son's "Say Say Say" (Columbia) 
jumps to No. 1 this week, becoming 
Jackson's third No. 1 hit of the year, 
following "Billie Jean" and "Beat 
It." That's the most toppers any act 
has tallied in one year since 1979, 
when the Bee Gees and Donna Sum- 
mer also scored three. 

Summer hit No. 1 that year with 
"Hot Stuff" and "Bad Girls" and 
then returned at year's end with a 
No. 1 duet with Barbra Streisand, 

"No More Tears (Enough Is 
Enough)." That smash was anala- 
gous to "Say Say Say" in that it 
teamed the hottest record act of the 
year with an authentic pop legend. In 
both cases, both parties benefitted 
from the duets: McCartney and Strei- 
sand were able to coat -tail on their 
partners' red -hot record popularity; 
Summer and Jackson drew the legiti- 
macy and prestige that comes from 
teaming with such pop institutions. 

With most of the dozen duets that 
have climbed to No. 1 in the past de- 

NADER MOVING FROM ARENAS 

Oldies Acts Head For Hotels 
By LEO SACKS 

NEW.YORK -The rock and soul 
heroes of the late '50s and early '60s 
are moving out of the concert halls 
and into the showrooms of major re- 
sort hotels and casinos. 

Mounting arena production costs 
at such venues as Madison Square 
Garden here, coupled with the 
changing tastes of the target audi- 
ence, makes the hotel ambience a 
more suitable place to stage the reviv- 
al shows, according to Richard Na- 
der, a top oldies packager. 

Nader, who has seen the staging 
cost of his oldies shows at the Garden 

skyrocket "up to 400 %" since 1979, 
says that his Thanksgiving holiday 
bill at the MGM Grand Hotel in 
Reno was "a breakthrough" in the 
promotion of revival acts. The Nov. 
25 -26 concerts, featuring Rick Nel- 
son, Del Shannon and Lesley Gore in 
the hotel's Grand Ballroom, drew 
3,000 customers. Tickets were priced 
at $12.50, and a $2 discount was of- 
fered to Reno residents on the first 
night of the engagement. 

Nader, who has Christmastime 
oldies bills booked into the Dunes 

(Continued on page 33) 

cade, both partners have had roughly 
the same amount of fame and /or 
commercial clout. That's been the 
case with Kenny Rogers & Dolly 
Parton's "Islands In The Stream," 
Paul McCartney & Stevie Wonder's 
"Ebony And Ivory" and Barbra 
Streisand & Neil Diamond's "You 
Don't Bring Me Flowers." When the 
two acts are perceived as being plain- 
ly unequal -when one appears to be 
piggybacking on the other's suc- 
cess-it rarely has longterm benefits 
for the less established act. Case in 
point: Elton John & Kiki Dee's 
"Don't Go Breaking My Heart." 

That's not to suggest that the less 
established partner can't capitalize 
on the success of a smash duet. The 
No. 1 success of Diana Ross & Lionel 
Richie's "Endless Love" is clearly 
what put Richie over the top as a solo 
artist. 

Three of the No. I duets of the past 
decade paired middle -of -the -road su- 
perstars with more vital, contempo- 
rary acts Olivia Newton- John's duet 
with John Travolta, "You're The 
One That I Want," brought her into 
the pop /rock mainstream after she'd 
been drifting towards easy listening. 
Dionne Warwick's duet with the 
Spinners, "Then Came You," and 
Johnny Mathis' hit with Deniece 
Williams, "Too Much, Too Little, 
Too Late," served the same purpose, 

(Continued on page 70) 

Probably the most dramatic local 
success story at the moment is that of 
Jump 'n the Saddle, a popular coun- 
try -swing bar band whose across -the- 
board -hit single "The Curly Shuffle" 
on Chicago's Acme label landed 
them a 10- album, five -year contract 
with Atlantic. 

This affectionate tribute to the 
Three Stooges sold 40,000 copies lo- 
cally in three weeks before being 
picked up by Atlantic, and has sold 
an additional 165,000 since its Nov. 
17 release on that label, according to 
entertainment attorney Linda. 
Mensch, who negotiated the con- 
tract. Nor only did Chicago AOR 
bastions WLUP, WXRT, WLS -AM- 
FM and WMET adopt "The Curly 
Shuffle," it was also aired by AM gi- 
ant WGN, country AM WMAQ, 
and even classical WFMT. Mensch 
adds that the single is set for release 
in England this week. 

Jump 'n the Saddle's debut Atlan- 
tic album should be out in January, 
according to Mensch. It was co -pro- 
duced by Barney Schwartz, T.C. Fur- 
long and Mike Rasfeld, operator of 
Acme Studios, where "Curly" was 
first recorded. 

Chicago pop- rockers the Kind can 
be heard on WLUP, WXRT and 
WMET via their second full -length 
album, "Pleasure And Pain" on 360 
Records. Its predecessor, "The 
Kind," released in June, 1982, rode 
the WLS album charts for five 
months, peaking at 14. A single 
culled from that debut release hit 15 
on the WLS singles chart as well, 
with similar longevity. Observers at 
the time noted that an independent 
hadn't made such a significant show- 
ing in a decade (it's been equalled 
now by "The Curly Shuffle," still 
strong in WLS' top 10). 

Group manager Mike Scheid says 
the initial "Pleasure And Pain" in- 
ventory of 4,000 is off to a good start, 
though he notes, "We've got a tough 
battle to fight with major Christmas 
releases." MS Distributing, which 
handles the Kind's product in the 
Chicago area, is also assisting in set- 
ting up national distribution. 

Champaign -based Captain Rat & 
the Blind Rivets are cashing in on the 
Univ. of Illinois' gridiron success 
with "Fightin' Illini In Pasadena," 
which, to the tune of the surf classic 
"Little Old Lady From" etc., psychs 
up Illinois fans for their team's ap- 
pearance in the upcoming Rose Bowl 
Jan. 2. WLS- AM -FM, WXRT, 
WKQX and WLUP have all picked 
up the song, which band booking 
agent Willa Iglitzen says has sold 600 
copies downstate in its first two 

weeks of release. The orange vinyl, 
blue label single (Illinois colors, of 
course) appears on the Pogo label, 
and should be available in Chicago - 
area stores in short order, says 
Iglitzen. 

* * * 
As a result of semantical differ- 

ences, "the queen of the blues" Koko 
Taylor's performance was not includ- 
ed in the recent Disney Channel air- 
ing of "Chicago On The Good Foot," 
a special program focusing on black 
music's history and progression in 
the Windy City. The problem ap- 
peared to be alleged double entendres 
in one of Koko's signature tunes, the 
Willie Dixon -penned "Wang Dang 
Doodle." 

According to Bruce Iglauer, head 
of Taylor's label, Alligator Records, 
a call he made to the Disney Channel 
two weeks before the program's Nov. 
12 airing resulted in his being in- 
formed that Koko's segment had 
been deleted. "I hit the ceiling," he 
says. "Someone had decided 'Wang 
Dang Doodle' was obscene." Dis- 
ney's office of standards and prac- 
tices had consulted a "Dictionary of 

(Continued on page 70) 

Trade Veterans 

Join Forces In 

Launch of Label 
LOS ANGELES -Music industry 

veterans Geoff Dunbar, Mike Gusler 
and Paul Black have formed Marble 
Records, which will market $7.98 list 
albums through independent 
distribution. 

Dave Mason is Marble's first act, 
with more talent to be announced 
soon. Mason's album is due before 
Christmas. 

Dunbar, a marketing consultant 
who worked closely with Waylon 
Jennings' tours in the late '70s, has 
also programmed KAFM Dallas. As 
president, he will base at 3019 Monti- 
cello Ave., Dallas, Tex. 75205, with 
Gusler, a 13 -year industry veteran 
who last worked in artist develop- 
ment for CBS Records in New York 
and Los Angeles. The phone number 
is (214)521 -3998. 

Black, who was last national sin- 
gles promotion for CBS here and in 
New York, will be based in LaJolla, 
Calif. Marble also intends to have a 
New York office. 

Marble's distributor slate includes: 
Jem, Los Angeles and Dallas; Mal - 
verne, New York City; PIKS, Cleve- 
land; MS, Chicago, Atlanta and Mi- 
ami; and Associated, Phoenix. 
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News / Internationol 
LP Sales Down 14% In Germany 
But Singles, Cassettes Up For First Three Quarters 

FRENCH FLASH -The "Flashdance" soundtrack has set fire to yet another 
country. Pictured in PolyGram's New York offices with platinum awards for 
French sales of the soundtrack and the single "Flashdance ... What A 

Feeling" are, from left, PolyGram executive vice aresident Mel Ilberman, 
Phonogram International's French general manager Jean Paul Commin, 
PolyGram president and CEO Guenter Hensler, PolyGram International 
vice president Dan Young and PolyGram executive vice president Jack 

Kiernan. 

YOUNG LISTENERS' TASTES CHANGING 

By WOLFGANG SPAHR 

HAMBURG -According to fig- 

ures from the German national pho- 
nographic association, a total of 
113.3 million singles, LPs and prere- 
corded cassettes were sold in West 
Germany during the first nine 
months of this year. The total is 

roughly the same as that for the first 
three quarters of 1982. 

But a further breakdown of the fig- 

ures reveals that while singles are 
well up (by 19 %) and maxi -singles 
are providing a comforting growth 
area, LP sales are down this year by 
some 14 %. As a result, the monetary 
turnover, still being finalized, will 
clearly not match the 1982 return. 
However, the association reports 
"encouraging" sales of Compact 
Discs, with around 500,000 units 

Hong Kong Music Scene In Flux 
By HANS EBERT 

HONG KONG -Major shifts in 
consumer attitudes here resulting 
from what has been called "the Ja- 
panesing of local youth" have thrown 
Hong Kong's record industry into 
upheaval and broken the chart stran- 
glehold long enjoyed by such leading 
companies as EMI and PolyGram. 

Says Mike Souza of Commercial 
Radio here: "Two years ago, even an 
artist like David Bowie would have 
been considered too outrageous for 
Hong Kong audiences. But not to- 
day. It's almost as if the local kids are 
trying to make up for lost time. Es- 
tablished MOR acts will always do 
well, of course, but now there is a 
mushrooming market for hard rock, 
new wave, electro -pop and dance -ori- 
ented acts. 

"There was even a time when pro- 
moters shied away from booking 

black acts because of racial preju- 
dices here. But today Michael Jack- 
son and Lionel Richie are two of the 
most popular acts with Chinese 
youth." 

The demand for fresh and original 
styles of music has made both artists 
and labels re -think their directions. 
And while new operations like Con - 
tec Sound Media (CSM) and Capital 
Artists have moved aggressively into 
the marketplace, some of the estab- 
lished majors have been slower to 
adapt. 

PolyGram suffered something of a 

body blow last year when longtime 
chief producer and arranger Wallace 
Chau left to join the fledgling CSM. 
Shortly afterwards, singer /songw- 
riter Sam Hui, the most popular local 
artist to emerge since the late Bruce 
Li, also departed PolyGram for 
CSM, after 10 years with the compa- 
ny. citing, creative differences as the 

German Concert Business 
Gets Big Corporate Boost 

By JIM SAMPSON 

MUNICH -Record sales in West 
Germany continue to stagnate, and 
competition for the discretionary 
Deutschmark intensifies, yet the con- 
cert business seems as active as ever. 
One reason is commercial 
sponsorship. 

As recently as two years ago, such 
sponsorships were the exception. 
Now, most major artist tours benefit 
from some form of direct or indirect 
commercial link. 

Sony is presenting classical tenor 
Peter Hofmann. Alfa Romeo is using 
a tour of Italian pop stars to intro- 
duce a new line of cars. Waylon Jen- 
nings is headlining the Marlboro 
Country Music Festival. The Levis 
Rock Festival is showcasing such top 
domestic acts as Nena and Spliff. 
And BMW is helping to underwrite a 
major rock arena in Munich. 

These companies are not expecting 
a direct impact on sales through 
sponsorship, according to Stefan 
Droeger of CPR Creative Partners in 
Frankfurt, a concert sponsorship spe- 
cialist. "They're looking for image 
transfer, a particular image among 
concertgoers in a particular age 
group which rubs off from associa- 
tion with a particular artist or artists. 
It could be quality, youthfulness, dy- 
namism and so on." 

Droeger and partner Gerhard 
Maurer, both former CBS Frankfurt 
executives, have helped orchestrate 

the pioneering Marlboro Country 
Music Festival for five years. They 
also paired Sony with Peter Hof- 
mann, who will precede his Sony - 
sponsored shows next spring with ap- 
pearances at Sony Compact Disc 
presentations this winter. In prepara- 
tion with Mama Concerts are 10 
open -air festivals plus a tour by Bar- 
clay James Harvest. 

Concert promoters here consider 
such support vital to continued oper- 
ations. Says Fritz Rau: "These spon- 
sorships are unavoidable, so long as 
local costs, rent, promotion and other 
items threaten to explode." 

At the same time, Rau acknowl- 
edges problems accompanying such 
sponsorship. "Of course rock musi- 
cians must be very careful about 
what they endorse. They have an im- 
pact on their youthful audience when 
they make positive statements about 
certain products." 

Jim Rakete, manager of several 
bands, including Nena, agrees. "If 
advertising is used to make music 
possible, then okay. With recent 
losses by the record industry, you 
can't always depend on labels for 
support, so if this continues, sponsor- 
ship will play an increasingly impor- 
tant role," he says. 

But he adds: "An artist who plugs 
a product outright loses his status. 
He's then letting himself become a 
tool of industry." 

reason for his decision. 
Similar problems have beset EMI. 

In less than a year, two of the compa- 
ny's biggest selling acts have gone. 
Singer /songwriter Lam has moved to 
WEA, and singer Roman Tam has 
joined Capital Artists. 

(Continued on page 64) 

U.S. Market 
Hospitable To 
Hong Kong Acts 

HONG KONG -Visits to the 
U.S. by Hong Kong artists are on the 
upsurge. Until recently, "overseas 
engagements" for such performers 
meant dates in Singapore, Malaysia 
or, if the artist was lucky, Japan. To- 
day, it's likely to mean a season in 
Atlantic City. 

One Hong Kong performer who 
has just returned from there is Poly - 
Gram artist Michael Kwan. And he 
followed in the footsteps of tVB sign- 
ings Chow Yun Fat and Liza Wang. 

Singer /songwriter Sam Hui has 
also been approached, he says. 
"There's an important Chinese mar- 
ket waiting to be tapped. It's a well - 
known fact of life that the Chinese 
love to gamble, and Atlantic City is 

where they're basically headed. If the 
casinos there provide Chinese enter- 
tainment, then it is a double incentive 
for the Chinese tourists to trek 
there," Hui says. 

He describes the fees being offered 
to Chinese performers as "astronomi- 
cal," the more so because of the ex- 
change rate of the U.S. dollar against 
the rapidly sliding Hong Kong cur- 
rency. Teresa Teng, another Poly - 
Gram artist, reportedly reaped rich 
rewards for a four -day engagement at 
Caesar's Palace in Las Vegas, and a 
return visit by the Mandarin singer is 

set for February, to coincide with the 
Chinese New Year. 

Meanwhile, a special Christmas 
extravaganza by local singer Teresa 
Carpio using U.S. expertise is creat- 
ing widespread interest here. Scenery 
and lighting for the shows planned 
for the Hong Kong Coliseum Dec. 
24 -25 will be handled by Robby 
Monk, known for his work on Broad- 
way musicals and with such acts as 
David Bowie and the Rolling Stones. 

Carpio's backup band will include 
Neil Larsen, Alex Acuna, Charles 
Johnson, Nathan East and Randy 
Waldman. Others involved include 
illusionist Charles Reynolds, design- 
er Jules Fisher and Dallas -based spe- 
cial effects firm Showco. 

HANS EBERT 

sold by member companies following 
the marketplace launch in March. 

The success of singles helps to soak 
up some of the worst effects of the 
economic recession. The 19% upturn 
raised the January- September total 
here to 39.5 million units. In the 
third quarter (July -September), sales 
exceeded those for the same period of 
1982 by 2.8 million units. 

The emergence of maxi -singles as a 
market boost for the music business 
(Billboard, Nov. 26) rates a special 
mention in the phonograph group's 
statistical survey. From January to 
September this year, 3.8 million 
maxi -singles were sold nationwide, 
representing almost 10% of total sin- 
gles sales. This represents an upturn 
of 137% on 1982, the format having 
previously experienced an almost 
constant, stagnant sales level since 
1979. 

But compared with the first three 
quarters of 1982, combined sales of 
LPs and prerecorded cassettes were 
down 8% to a total of 73.8 million 
units. The upturn in cassette sales of 
approximately one million units, to 
28.3 million, did not come close to 
compensating for the dip in LP sales 
to 45.5 million units, 7.5 million 
down on the previous year. 

The LP is still seen here as the 
most significant sound carrier, and 
its sales cutback was equally evident 
in pop (down 14% on 1982) and clas- 
sical (down 15 %). In the cassette sec- 
tor, pop sales were up 38% and clas- 
sical up 11 %. These popularity shifts 
are being closely pondered by the 
German industry. 

Digging deeper into the LP /cas- 
sette area, it's noted that there has 
been a 7% drop in low -price product 
compared with the first nine months 
of 1982, and a 9% drop in standard - 
price sales. In this latter area, there's 
been a notable falling off in sales 
from product promoted on tv and ra- 

dio. Their share of total turnover in 

unit terms at standard price dropped 
to 16.3% in the first three quarters of 
the year, compared with 20.7% of 
the total overall market last year. 

In total, 6.85 million tv /radio -ad- 
vertised LPs and cassettes were sold 
between January and September this 
year, with prerecorded casssettes 
down 23% on the 1982 total and LPs 
down 31 %. 

But in that context, says the Ger- 
man record business organization, 
part of the falloff in sales must be at- 
tributed to the bankruptcy here of 
the Arcade company, whose poten- 
tial sales couldn't be made up by the 
survivors. 

INTERNATIONAL 
MUSIC INDUSTRY 

CONFERENCE 
May 13 -17, 1984 
Killarney, Ireland 

THE BILLBOARD BOOK OF 

TOP 40 NITS 
1955 TO PRESENT 

. . if you care even a 
little about top 40 
music from 1955 to 
1983, you couldn't 
spend a more 
satisfying $14.95 . . . 

... a wonderful 
holiday present." 

-D. Hinckley 
New York Daily News 

"Great for sounding 
like a know it all on 
the air! Seriously good 
info ... like an extra 
brain in the palm of 
my hand!" 

-Rockin Richard 
disc jockey 
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BY JOEL WHITBURN WITH 
INTRODUCTION BY CASEY KASEM 

The book is the definitive listing of the 7,269 records that have 
made the Top 40 of Billboard Magazine's Top 100 Charts since 1955, 
and includes over 300 rare and exciting photographs. 

Reaction to the book from both the public and professionals in 
radio and the music business has been ecstatic. Such personalities as 

Scott Muni, Hy Lit, Arnie Ginsburg, Bruce "Cousin Brucie" Morrow, 
Don Imus, Gary Owens and Dick Bartley consider it "absolutely 
indispensable." 

Please RUSH me THE BILLBOARD 
BOOK OF TOP 40 HITS (#75117) at 
514.95 for 15 days FREE examination. If 
not delighted I may return it within 15 

Idays for credit or refund. 

Please include proper sales tax in the 
states of NY, OH, MA, CA, TN, NJ 8. VA. 

Also add $1.50 postage and handling to 
all orders. 

] Enclosed is my check or money order 
in the amount of S State Zip 

Note All orders subject to credit approval 
DRKL 0510 

American Exp Visa MasterC.' 

Card No 

Signature 

Name 

Address 

City 

Charge my credit card Exp 
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Commentary 
Arranging For A Fair Share 

By M. WILLIAM KRASILOVSKY 

Are arrangers merely the workhorses of the popular music in- 
dustry? Is it sufficient for them to get journeyman's pay in the 
form of AFM scale at negotiated minimums per page and /or in- 
strumental line? 

This seems to be the present situation 
if one were to rely on the listings of the 
more than 100,000 musical works regis- 
tered annually in the Copyright Office 
Catalog of Copyright Entries. This de- 
finitive list shows no arrangers of record- 
ed hit songs, only arrangers of educa- 
tional, amateur and military versions 
thereof. 

A sampling of the popular standards 
by Richard Rodgers, "My Funny Valen- 
tine," "My Romance" and "My Heart 
Stood Still" (each with dozens if not 
hundreds of cover records by great 
bands), shows only 27 arrangements reg- 
istered for copyright in the entire long 
life of these works. Further, all of them 
are of journeyman status, such as "for 
the Hammond organ," "three -part 
voice" or "military band with solo 
clarinet." 

What of the great arrangers such as 
Fletcher Henderson, Nelson Riddle or 
Gil Evans? Simply stated, they were nev- 
er employed by music publishers to do 
amateur or educational versions, and 
their relationships with artists such as Miles Davis, Frank Sina- 
tra or Tommy Dorsey did not allow for copyright registration. 

Yet it was Nelson Riddle who was called upon by Linda Ron - 
stadt for her current hit album of old standards, "What's New," 

Perhaps the fear was that the first arranger of a disco, tango or 
bassoon solo version of a song would lay claim that others could 
not treat that same song in that same style. 

The late Bob Burton, a former president of BMI, said of the 
situation that under business practices in 
the copyright field, the consent of the 
copyright owner "not only to make but 
to copyright such an arrangement on be- 
half of the arranger might be im- 
plied ... " Unfortunately, Congress made 
it clear in 1976 that "express" consent 
was required. 

Arrangers thus find themselves being 
copied without compensation or permis- 
sion by sound -alike budget recordings. 
They also find their arrangements used 
by respectable entities such as Time -Life, 
which recreate in stereo the authentic 
sounds of the past, or by filmmakers. 

Without copyright in arrangements, 
they have no control. Only the music 
publisher gets paid for such uses, and 
through the publisher the composer. The 
arranger does not share in royalty 
revenues. 

In England, long considered the 
mother of U.S. copyright law, the situa- 
tion is quite different. There, a parallel 
permission is required before a sound - 
alike record can be made. The arranger 

has the right to control the copying of his original contribution. 
A similar, workable situation exists in the U.S. in the anti -dub- 

bing provisions of the Copyright Act which protect record com- 
panies in their rendition of a song, but also require a parallel li- 

Krasilovsky: "Without copyright in ar- 
rangements, they have no control." 

`Arrangers find themselves copied without compensation 
or permission. They do not share in royalty revenue' 

because his arranging style could provide the mortar between 
bricks to give continuity and identification to the songs selected. 

The only reason a Nelson Riddle or similar great arranger is 
not considered an infringer of the publisher's exclusive right to 
arrange is because of special statutory privilege. The Copyright 
Act allows arrangements "to the extent necessary to conform it 
to the style or manner of interpretation of the performance invol- 
ved ... (but) shall not be subject to protection as a derivative 
work ... except with the express consent of the copyright 
owner." 

One eminent copyright authority, the late Federal Judge Leon 
R. Yankwich, called this a state "in vacuo." He wrote, "Con- 
gress did not intend to give recognition to the right of arrange- 
ment, dissociated from the work itself, to which the author 
claims the right. Otherwise a work could be segmentized and 
portions of it could be asserted by persons who do not claim di- 
rect ownership ... but only certain subsidiary rights." 

cense from the music publisher. 
In France (through SACEM) and in other Continental coun- 

tries, the arranger is a recognized member of the domestic per- 
forming right society and gets a share of royalties from radio and 
television performances. 

Even in the U.S., arrangers are entitled to register their ar- 
rangements in the case of public domain works. An example 
would be the great jazz arrangement of "Loch Lomond," made 
and recorded by Maxine Sullivan. 

It would be equitable for the AFM and other lobbyists who 
are trying to secure a long overdue performer's copyright to en- 
large their goals to include the arranger. 

William Krasilovsky, a prominent New York music attorney, is 
co- author of the standard reference work, "This Business Of 
Music." 

LeVers Tolhe Editor 
Forgive Us, Sammy 

I am aiming to pass Irving Berlin, who is aiming 
to pass Eubie Blake. Therefore, your announce- 
ment of my passing in the Taco review (Nov.12) is 

a little premature. 
The ever -present Sammy Cahn 

New York 

Bridging The Racial Gap? 

Okay, let's everybody get down on MTV. They 
aired a clip before radio. Horrors! They don't play 
enough black music. Ghastly! 

MTV is a pioneer in its field. Is it so hard for 
radio to swallow its pride and admit it is no longer 
the only real music medium? When television was 
introduced, radio was afraid for its future. But it 
survived. 

We have the Black Entertainment network, etc. 
Black companies deserve to be the ones who cater 
to their own people, and thereby rake in the prof- 
its. I do not believe in the division of black and 
white, but let's face it, we have two very different 
cultural backgrounds. 

Music is doing its share to bridge the gap be- 
tween the races. So why push? Blacks and whites 
may have some differences in musical tastes, but 
they are gradually coming together -on their own. 
Whites listen to Michael Jackson; blacks listen to 
David Bowie. Pushing the issue creates problems 
and divisions. 

MTV has made an impact that radio can't ig- 
nore. When they back an artist that radio refuses 

to play, why shouldn't they get an exclusive after 
that artist succeeds? In the past, radio gave them 
an exclusive by their refusal to play certain artists. 
What's wrong with a thank you? 

If everyone would quit bitching, maybe it would 
all come out in the wash. We are already interde- 
pendent. Let's just let the future unfold itself. 

Marie King, Studio Manager 
Cheshire Sound Studios 

Atlanta 

More On MTV 

I agree with Michael Lewis (Letters, Nov. 26) 

that MN should not be forced to play black video 
clips. Still, it is true that MTV, very much like AOR 

stations, has neglected the presence of black mu- 
sic. I have worked in retail and can report that the 
crossover is real, with both black and white cus- 
tomers buying music without regard to color. 

It was refreshing to see Lionel Richie's video, 
but it should not be necessary for a black artist to 
have the No. 1 song on both the black singles and 
Hot 100 charts to receive heavy rotation on MN. 

Robin A. Schwartz 
New York City 

An Answer, Anyone? 

I have one simple question. Why can't a serious 
but unknown songwriter get his song heard by a 

major recording artist? 
I lay my heart out on my sleeve in my song. I 

polish my song like a prized sports car. I record a 

clear demo in the studio, trying my best for perfec- 

tion and soul. Then I meet the system. Secretaries, 
clerks, professional managers and self- anointed 
music experts acting like big shots treat me like a 

mosquito on their necks. How could someone like 
me have anything to offer? 

Is there a way for a college- educated, sober and 
dedicated songwriter to simply present his song to 
Kenny Rogers without groveling away every last 
ounce of self- respect in front of rude and jaded 

middlemen? What is the essence of this business, 
anyway -big egos or big songs? 

Randy Starkey 
Battle Ground, Wash. 

Ignoring College Play 

I am proud to be working on a campus radio sta- 
tion, but I am disturbed that trade magazines ex- 
clude college stations from playlist reporting. Rec- 
ord companies recognize our influence or they 
wouldn't service us with product. The FCC consid- 
ers us official stations, and requires us to fill out 
almost as much paper as commercial stations. 

Even though Arbitren ratings will never show it, 
some college stations have larger listenerships 
than commercial stations. Earl Clark, WKNC 

Raleigh, N.C. 

Let's Hear It For Jaffe 
Regarding Jerry Jaffe's Commentary (Nov. 19) en- 

titled "Horizontal & Vertical Myopia," I have but 
one comment: Hear, hear! Leo Golden 

Golden Promotions 
W. Sacramento, Calif. 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions 
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10038. 
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102 WPIX NEW YORK TOPS 
"70P 30 USA" MARKET LIST 
New York's WPIX, the radio station that invented "Love Songs- Nothing But Love Songs" 
has just added RADIORADIO's "TOP 30 USA" 

One of the nation's fastest growing A /C's, WPIX New York, brings the No. 1 market 
rito the phenomenal rush of more than 200 stations programming "TOP 30 USA' 
since it began in July 1983. Here's why: 

Three hours weekly. 
More music, less talk -and strictly A/C concepts. 
Engaging host M.G. Kelly. 
Young adult, upscale, upbeat audiences. 
The only weekly adult contemporary countUP- with brief, catchy, uptempo features. 

"TOP 30 USA' keeps growing bigger in station popJlarity because it's qualitatively 
so much better -the top of the class. And transmission is now of satellite, 
further enhancing ease and flexibility for stations. 

To add new advertisers and boost audiences for your station, 
shouldn't you be the one to carry "TOP 30 USA' in your market? 
All it takes is a call to Susan Jacobi (212) 975 -6917 

BECAUSE WERE TWICE AS GOOD! 

F CBS 
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Radio 
Stout Named Leisure Market VP 
Firm, Run By Richer, Seeks Outlets In Resort Areas 

NEW YORK -Former Schulke 
VP /creative director Philip S. Stout 
has assumed that role at Leisure 
Market Radio Inc., a company 
founded earlier this year by Robert 
E. Richer to acquire, run and market 
radio stations in resort areas. 

The relationship between Stout 
and Richer, president of the compa- 
ny, dates back 14 years to when 
Richer and Jim Schulke started the 
"QMI Music Service." Stout was the 
first employee hired, and when 
Schulke and Richer divided their in- 
terests, with Schulke starting SRP 
and Richer continuing to run QMI, a 
rep firm specializing in beautiful mu- 
sic clients, Stout joined Schulke. 

Richer later sold QMI to the now - 
defunct Kaiser Broadcasting Co., 
which then included San Francisco's 
KFOG and WJIB Boston as well as 
several revenue -draining UHF out- 
lets. Since then, he's worked with 
several major groups, including 
Greater Media, GAF Corp. and 
Westinghouse. 

The idea behind Leisure Market is 
to acquire properties in the country's 
top resort areas. Already owned is 
Newport, R.I.'s WOTB, and agree- 
ments have been reached to acquire 
WIVI St. Croix and KMTN Jackson 
Hole, Wyo. 

The company's goal, according to 
Richer, is "to reach the country's 
most affluent and influential individ- 
uals, and the most logical way to 
reach them is by a programming mix 
of information and entertainment 

while they are relaxing in a favorable 
environment." 

It will be Stout's responsibility to 
provide that programming. "What 
we found," says Stout, "is that many 
of these people frequent many differ- 
ent markets. If they're able to have 
'their' station carried through to an- 
other market, it's like having an old 
friend." The approach clearly calls 
for a great deal of synergy, but be- 
yond that, Stout says he has formu- 
lated no immediate plans. 

Selling such an idea obviously goes 
beyond the usual numbers game. 
"One of the criteria we have in acqui- 
sition is that the stations are not in 
rated markets," says Richer. 
"They're too small, and the vast ma- 
jority of people are transients, up- 
scale travelers who wouldn't be 
reached by traditional ratings, so 
we're thrilled not to have to deal with 
that." 

But numbers of another kind are 
crucial to the company's success, ad- 
mits Richer, who has hired the New 
York -based Mendelsohn research 
firm to provide solid backup infor- 
mation. "For the first time we know 
the habits, income and travel plans 
for these people. The most surprising 
result was the median age. It's only 
35, and we thought it would be 
higher." 

Listening habits also turned out to 
be surprisingly high. "It's no differ- 
ent from what they hear at home. 
More than 50% are listening at least 

MID AMERICA NAMES MELTZER 

Havens Leaves WIRE 
For Composite Post 

INDIANAPOLIS -For the first 
time since WIRE here went country 
in 1967, Mid America Media, which 
owns the AM property, is searching 
for a PD. The opening is a result of 
Gary Havens' announcement that 
he'd leave his post as program /re- 
search director for the chain to be- 
come executive vice president of 
Composite Communications Inc., a 
company in which he already is a 
principal. 

Composite was formed in 1979 by 
Havens, along with WIRE/WXTZ 
chief engineer Alex Keddie; John 
Patten, president of Composite's 
WNUS Belpre, Ohio, and Indianapo- 
lis promoter Bruce Hubley. Putting 
WNUS, which covers Parkersburg, 
W. Va. and Marietta, Ohio, on the air 
in 1981, "the company has grown to 
where it can support me going to full - 
time for it," says Havens. In addition 
to country- formatted WNUS, Com- 
posite acquired a neighboring AM, 
an adult contemporary station which 
adopted the WIKS calls. 

MUSIC TELEVISION 

This 24 -hour video music chan- 
nel's playlist appears weekly in 
Billboard, with details of heavy, 
medium and light rotations, adds 
and weekend specials, p. 29 

"Parkersburg was just a happy ac- 
cident. We fell into it, and it's been 
more profitable than stations in mar- 
kets 10 times the size. It's really an 
undiscovered area. People there be- 
lieve in buying radio," notes Havens, 
who will be overseeing the company's 
additional acquisitions. 

Based at Composite's Indianapolis 
home office, Havens will continue to 
consult WIRE, and will work with 
Mid America on a case -by -case basis 
concerning its other properties. Ad- 
ditionally, he expects to add "one or 
two other clients. We're really look- 
ing at acquisitons, not becoming the 
next Burkhart- Abrams." 

Havens, who joined WIRE in 1971 
and was elevated to PD in 1978 when 
Bill Robinson left to form his Nash- 
ville based consultancy, Musicworks, 
sees WIRE's staying power through- 
out the years of declining shares as 
"never really hedging on the commit- 
ment. We never tried to do it cheap. 

Our philosophy has always been to 
take a very MOR or professional, 
smooth- sounding approach. It's not 
hillbilly country. It is a strong com- 
mitment to news and sports, a full - 
service station that happens to play 
country music." 

In addition to WIRE its beautiful 
music counterpart WXTZ, Mid 
America also owms WTRX Flint, 
where VP /GM Jim Meltzer has been 
appointed director /AM stations, 
overseeing WTRX, WMRZ Quad 
Cities and WIRL Peoria. The compa- 
ny's Kankakee outlet, WKAN, as 
well as the Indianapolis properties, 
will remain autonomous. 

New LP & Tape 
Releases, p. 27 

an hour and a half a day. With no lo- 
cal tv (except cable), radio is the 
source of weather and local 
information." 

Richer is working to convince ma- 
jor advertisers that "while there are a 
proliferation of upscale publications, 
such as yachting or arts- oriented 
magazines, the only thing all wealthy 
people have in common is that they 
like to share time with each other do- 
ing something. An interest magazine 
will only reach one segment. Radio 
can reach the entire group." 

S o far the idea has been "extraordi- 
narily well received," says Richer. 
"We've got promises for '84 budgets 
and already on the air are Toyota and 
E.F. Hutton." 

ROLLYE BORNSTEIN 

DEES- GUSTED -KIIS Los Angeles air personality Rick Dees, left, and actor 
Grant Goodeve agree on the winner of the station's Ugliest Car contest. 
The prestigious award went to a listener whose "1984 Zitmobile" entry 

won him this 1983 lsuzu sports coupe. 

Vox Jox 
Death Of A Houston Morning Man 

By ROLLYE BORNSTEIN 

"He was a mild -mannered model 
of consistency." "If you gave me a 
list of I0 people who might do this, 
he'd be at the bottom." "Mr. Nice 
Guy." Those accolades described 
John Harmon, KIKK -AM Hous- 
ton's morning man. But two weeks 
ago, co- workers began using other 
words: "paranoid," "schizophrenic." 
Yet it was still a shock when Harmon 
went on a rampage Saturday night 
(26), terrorizing his family and stab- 
bing his wife Cheryl (who is expected 
to recover fully) before inflicting the 
two chest wounds which led to his 
death. On the air a brief, somber an- 
nouncement ran; off the air, staff 
members continued in amazement. 
Harmon, 34 (a/k /a John McGib- 
bons), had been with the station more 
than seven years, leaving briefly to 
program Jacksonville's WVOJ. 

* * * 
Changes in the air at FM 108, 

WDMT Cleveland, as nighttime per- 
sonality Mike Love moves up to af- 
ternoon drive. His 7 -11 p.m. replace- 
ment is WZAK's Len Cannon. L.C. 
crosses the street from a similar shift. 
Leaving the afternoon slot is PD Jef- 
frey B. Kelly, and leaving the station 
altogether is Eric Faison. He can be 
reached at (216) 751 -5014. 

* 
Another promotion at Mairite's 

WLZZ/WZUU Milwaukee, as Brian 
A. Baumann is upped from the local 
sales manager to GSM ... K -101 
San Francisco's local sales manager 
Ed Krampf replaces the exiting Terry 
Butler as GSM at KITS across town 
... And moving up to GM at Centu- 
ry's WAIT Chicago is Allan Wilson, 
who has been with the company over 
a decade, first as an account exec at 
WABX Detroit and eventually VP/ 
GM there until its sale a few years 
ago. Since then he's been "corporate 
vice president in charge of special 
assignments." 

Proving even further that Century 
takes care of its people when it spins 
off properties, Jack Silver, PD at 
KSHE St. Louis (which is slated for 
acquisition by Emmis), has been relo- 
cated :o the Kamel, replacing KMEL 
San. Francisco PD Bobby Cole. 

A couple of new business cards are 
being printed up this week. KJZZ/ 
KLSY Seattle GM Dana Horner 
adds VP to his GM title, and 
WTKN/WWSW Pittsburgh VP /sta- 
tion manager Diane Sutter is upped 
to VP /GM. 

Looking to break into the San 

Francisco big time? KKLK (former- 
ly KYA -FM) operations director 
Rick Sadie has several openings at 
KLOK's FM. They're dropping talk, 
opting for music, but other than ril- 
ing out punk Hawaiian, Sadie will 
only admit to a personality- oriented 
format. If you're interested, send him 
a tape pronto: P.O. Box 21248, San 
Jose, Calif. 95151 ... Across town at 
KEZR, Ron Sanchez vacates his op- 
erations manager post. Danny Lemos 
is acting out the role for the time 
being. 

After more than two decades with 
the station, WCOL/WXGT Colum- 
bus GM Dan Morris is going into 
ownership. He'll be one of the princi- 
pals across town at WBBY. Replac- 
ing him at the Great Trails stations is 
KBFM McAllen/Brownsville GM 
Paul Wachsmith, with WBOW/ 
WZZQ Terre Haute VP /GM Randy 
Rabe coming on board as WXGT 
station manager. 

Across town at WNCI, they're ex- 
cited about their midday guy. Mike 
McCoy joined the station from First 
Media's KFMY Provo /Salt Lake 
City ... Leaving what we think may 
be the South's hottest rocker 

(WXLK Roanoke) to join what may 
become the North's hottest rocker, 
New York's WHTZ (Z -100), is Linda 
Silver, who'll handle overnights on 
the Malrite station, where Joey 
Reynolds did a guest shot with the Z 
Morning Zoo last week. Turned out 
Scott Shannon and the gang were 
having so much fun they extended 
the zoo hours 'til noon. 

When Walter H. Barcus IV joined 
WDSD in 1975 he was a Dover, Del. 
high school student. Since that time 
he's risen through the ranks and 
emerged as PD /morning drive host. 
Now he's resigned that post to return 
to the same high school. This time 
around he'll be teaching some 
courses and serving as station manag- 
er of WKHS, the school station with 
17.5 kw. 

Down in Ocean City, Md., WKHI 
PD Jack Gillen vacates his midday 
shift at the 50 kw contemporary out- 
let to take on the role of program 
consultant to the company's WKRE, 
a similar facility in Exmore, Va. 
That's near Norfolk on the Delmarva 
Peninsula. Actually, at the moment 
it's still WXEM, but the acquisition 
will be final around the first of the 

(Continued on page 15) 

Interference Battle Settled; 
KITT Vegas Readies Bow 

By IRA DAVID STERNBERG 
LAS VEGAS -A dispute between 

KLUC and newly licensed KITT 
over alleged signal interference (Bill- 
board, Nov. 19), which has kept the 
latter off the air since .Nov. 21, ap- 
pears to be settled. 

KLUC had filed a petition to deny 
KITT's operating permit because of 
alleged interference problems discov- 
ered by KLUC's chief engineer, Joe 
Sands. KLUC, at 98.5, has an ERP 
of 25,000 feet. Its tower, located in 
the desert, stands at 180 feet. KITT, 
co -owned with country AM KRAM, 
is a class C facility at 96.3 located at 
1,200 feet on Black Mountain in 
Henderson, which is the second larg- 
est city in Clark County and is adja- 
cent to Las Vegas. 

KLUC program director Dave 
Anthony contends that signal inter- 
ference was the sole criterion for his 
station's petition. According to An- 
thony, Sands "almost guaranteed 
we'd be totally wiped out in Hender- 
son, and there's a substantial popula- 
tion out there." 

But KITT program director Ken 
Copper claims the move was politi- 

cal, an attempt to keep KITT and its 
new contemporary format from chal- 
lenging similarly formatted KLUC. 
"A mutually disinterested party 
made a test Nov. 28," Copper says. 

"They (KLUC) signed off and we 
signed on. They found out that damn 
near everybody in town was interfer- 
ing with everybody else. What it 
boiled down to is, KOMP and 
KLUC had a lot to lose by us going 
on the air." 

When it does go on the air, KITT 
will initially operate on reduced pow- 
er of 5,000 watts, instead of its li- 
censed power of 100 kw. The station 
is waiting for the delivery of a second 
transmitter, which will bring it to full 
power. 

The original air date for KITT to 
begin operation was Nov. 14, but 
KITT itself filed for a delay until 
Nov. 21. Then KLUC filed its peti- 
tion to deny. Anthony says the dis- 
pute hasn't "gone to our corporate 
level (Western Cities Broadcasting) 
but will be resolved at the local man- 
agement level." 
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Radio 
Levy, Schwartz Get New Posts At Shadow Traffic 

By ROLLYE BORNSTEIN 

NEW YORK -If you've ever been 

stuck in a traffic jam here -and ev- 

erybody with a driver's license has - 
and you turned to the radio for help, 
you've received assistance from 
Shadow Traffic. Regardless of what 
station you sought, other than the 
two beautiful music outlets, Shadow 
Traffic -used by 56 metropolitan 
New York stations -provided the 
details. 

"We're even heard on WQXR, the 
classical station here," notes Shadow 
Network Inc. principal Jerry Levy, 
who has just been named chairman. 
Succeeding him as president is Roy 
Schwartz. "That's because he's the 
real worker," quips Levy, who terms 
Schwartz "a lucky find. You never 
know in this business, but Roy's 
made it work over the last two years. 
He handles everything." Both have 
been with the company since its New 
York inception in 1979. 

"The idea was Mike Lenet's. He 
runs Shadow in Philadelphia. It was 

a good concept, but he just couldn't 
market it. He couldn't get the broad- 
cast public to accept it," notes Levy, 
who owns JL Media, which special- 
izes in broadcast time buying for var- 
ious clients. Seeing viability in the 
idea, Levy set to work on turning 
Lenet's idea into profit, and then 

started similar operations in Chicago 
and New York. 

"It was successful in Chicago for 
two years, but absentee management 
just didn't do well," Levy says. Pull- 
ing out of the venture in 1980, 

Levy -who has always considered 
Shadow a supplemental business to 
JL Media, which he still operates - 
turned his full attention, along with 
his four partners, to New York. 

Covering the vast populace is ex- 
tremely expensive. The monthly 
phone bill alone runs $15,000, and 
Levy expects the annual overhead to 
top the million dollar mark next year. 
Most obvious are the five fixed -wing 
aircraft, two in New Jersey and one 
each in Long Island, Westchester and 
Connecticut. Additionally, Shadow 
utilized 15 mobile units in the five 
boroughs, a phone monitoring ser- 
vice that includes calling each local 
police department every 45 minutes, 
and 50 "shadow boxes." 

A shadow box is a remote con- 
trolled CB radio placed at a strategic 
location and activated by telephone 
from Shadow's Union, N.J. base on 
Route 22. Reporters are then able to 
contact passing motorists as if they 
were originating from the shadow 
box location. 

All the information is turned into 
reports delivered by one of six AF- 
TRA -scale on -air reporters, or avail- 
able on hard copy every 12 minutes 
by computer link -up. Stations such as 

WNEW -FM prefer live reports, 
while Z -100 (WHTZ) has an in- 
house reporter deliver hard copy. 
Most outlets utilizing their own air- 
craft augment the in -house system 

Country Broadcasters 

Seeking Sales Ideas 
NASHVILLE -Country Radio 

Broadcasters is looking for successful 
radio sales ideas and promotions to 
present at its 15th annual Country 
Radio Seminar here, March 1 -3. The 
CRB will award first, second and 
third prizes to the best entries from 
small, medium and large markets. 
Deadline for entries is Dec. 12. 

Entrants are asked to send written 
descriptions of their best sales /pro- 
motions efforts to Erica Farber, 
McGavren Guild Radio, 154 E. 46th 
St., New York, N.Y. 10017, or to 
Bob Backman, KWEN -FM, 1502 
South Boulder, Tulsa, Okla. 741 19. 

with hard copy, delivered, as in 
WOR's case, to the helicopter report- 
er, who then relays the information 
as part of their airborne report. The 
system requires 22 full -time employ- 

ees and 12 college interns. 
As with similar systems, Shadow 

Traffic charges a nominal fee to the 
station for the service, and works out 
an individual barter agreement with 

each outlet. "It requires a major com- 
mitment by an advertiser," admits 
Levy, whose sponsors include Getty 
Oil, Swift, Sears and the New York 
State lottery. "We're explicit that if 

they are buying spot radio, our 
schedule cannot affect that buy. 

"We sell it cost per thousand, but 
we insure that we are not selling 
against a station. That's important." 

55,000 
money in direct 

response 
ìt.ï'4T t ..^}` 

t,, , 

a 

This direct response 
tool is the only place 
you'll find over 55,000 
business and consumer 
list selections. 
And all you need to know 
about them, updated 
6 times a year. 

Let's face it lists are what direct 
response is all about. The best product, and 
the best package presenting it, can be 
wasted on the wrong lists. As any 
experienced direct marketer will assure you. 

There's only one way to be sure you're 
not missing markets that can pour profits into 
your pocket: Keep DIRECT MAIL LIST RATES 
AND DATA on your desk; it's the only 
complete, updated, conveniently organized 
catalog of mailing lists anywhere. 

There are over 55,000 list selections in 

227 market categories. Each one gives you all 

you need to know to make an intelligent 
choice. The list source ... rental rates . . . 

quantity ... commission ... restrictions .. . 

test arrangements ... method of addressing. 
So, whether you're planning your own 

campaign ... arranging an exchange . . . 

analyzing the competition ... trying to beef 
up response rates ... or preparing to work 
with list brokers ... you'll find the 

completeness, 
the accuracy and the 

detail of DIRECT MAIL LIST 
RATES AND DATA invaluable. 

Your annual subscription includes six 
editions, issued bimonthly to give you 
maximum accuracy and assure the most up- 
to -date detail available. 

At only $153 a year, this invaluable direct 
marketing resource is incredibly affordable. In 

fact, you can't afford to be without it. 

ORDER NOW. The sooner you do, the 
sooner you can be sure you're not missing 
out on the just -right mailing lists you need. 

I Srci DIRECT MAIL LIST RATES AND DATA # CDEF3435 

5201 Old Orchard Rd., Skokie, IL 60077 1 
800 -323 -8079 I 

I I 
I Please enter my one -year subscription. 
I Payment is enclosed for $153 per subscription 1 

(Includes $8.00 for postage /handling) ; 
I Bill my company for $153 per subscription i 

(Includes $8.00 postage /handling) 

IName Title I 
I Company Business 

I Address 
i 

City /State /Zip ; 
1 Signature Date 1 

SRDS gurarantees all its products. If you're ever dissatisfied 
with your subscription, you may cancel and receive a pro -rated 

1 refund. 1 
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Radio 
One -Year License Renewal 
Attacked By CKLW Brass 

NEW YORK -The decision by 
the Canadian Radio -Television & 
Telecommunications Commission 
(CRTC) to grant CKLW Windsor/ 
Detroit a one -year license renewal is 
seen as a punitive step by the station's 
sales manager, John Rhein. 

"We can't help but feel that the 
CRTC failed to spend the necessary 
time to examine our situation in 
depth," says Rhein, noting that 
CKLW's market position is "abso- 
lutely unique" in the North Ameri- 
can broadcasting industry. 

Station management, he says, "to- 
tally disagrees" with the CRTC's 
contention that its coverage of Wind- 
sor news was unsatisfactory. Citing 
the impact of the auto industry on 
the Windsor and Detroit markets, 
Rhein says that the CRTC is guilty of 
"a basic misunderstanding of the ho- 
mogeneity of the two territories." 
Noting that Ford, Chrysler and Gen- 
eral Motors have operations in Wind- 
sor, the sales manager says that 

"news from Detroit is as relevant to 
the people in Windsor as anything 
that might come out of Ottawa (the 
Canadian capital)." 

CKLW news director Tom Bell, 
music director Rosalie Trombley and 
Bob Baker, who was replaced by 
Doug Bassett in October as president 
of parent company Baton Broadcast- 
ing, appeared before the CRTC in 
Toronto at a hearing in June for a 
normal license renewal. The short- 
term renewal runs through Oct. 1 of 
next year. 

Rhein, who says the station will 
seek to show the CRTC that "South- 
western Ontario, in terms of pro- 
gramming and affairs, is far more 
homogeneous to Southeastern Michi- 
gan than it is to the rest of Canada," 
adds that CKLW sister CKJY is re- 
viewing the guidelines offered by the 
CRTC regarding the station's pro- 
posed switch to an adult contempo- 
rary format from its current big band 
sound. LEO SACKS 

LMost Added Records] 
The week's five most added singles at 

Billboard's reporting stations in each of four formats 

Title, Artist, Label 

# of Billboard's # of Billboard's 
stations stations 

adding record now reporting 
this week record 

HOT 100 
(184 Stations) 

1 "Pink Houses, "John Cougar 
Mellencamp, Riva /Mercury 87 87 

2 "Karma Chameleon," Culture Club, 
Virgin/Epic 52 134 

3 "The Sign Of Fire," The Fixx, MCA 34 81 

4 "Remember The Night," the Motels, 
Capitol 31 50 

5 "The Curly Shuffle," Jump 'N The 
Saddle, Atlantic 28 45 

BLACK 
(94 Stations) 

1 "Why Me," Irene Cara, Geffen 26 27 

2 "Just Let Me Wait," Jennifer 
Holliday, Geffen 22 37 

3 "Encore," Cheryl Lynn, Columbia 19 23 

4 "She's Trouble," Musical Youth, 
MCA 16 18 

5 "Let's Go Up," Diana Ross, RCA 15 17 

COUNTRY 
(125 Stations) 

1 "Stay Young," Don Williams, MCA 50 105 

2 "Woke Up In Love," Exile, Epic 42 78 

3 "I Never Quite Got Back ( From 
Loving You)," Syliva, RCA 41 75 

4 "Lonely Women Make Good 
Lovers," Steve Wariner, RCA 40 40 

5 "Don't Cheat In Our Hometown," 
Ricky Skaggs, Epic 35 94 

ADULT CONTEMPORARY 
(84 Stations) 

1 "Running With The Night," Lionel 
Richie, Motown 13 37 

2 "Karma Chameleon," Culture Club, 
Virgin/Epic 13 23 

3 Take A Chance," John Travolta & 
Olivia Newton -John, MCA 11 48 

4 "I Still Can't Get Over Loving You," 
Ray Parker, Jr., Arista 8 30 

5 "Almost Over You," Sheena Easton, 
EMI America 8 21 

Storm Topples 

Iowa Station's 
B'cast Tower 

NEW YORK -"I've had better 
weeks," says Cliff Thompson, presi- 
dent and general manager of Foward 
Broadcasting of Iowa. First KFMW, 
Foward's hit -oriented property in 
Waterloo, Iowa, was knocked off the 
air when a severe ice storm, fueled by 
winds gusting up to 50 miles per 
hour, toppled the 2,000 -foot broad- 
cast tower owned by KWWL -TV 
there. Then a chartered plane carry- 
ing a production team from one of 
Foward's television properties 
(KOSA -TV Odessa, Tex.) crashed at 
the airport there, killing six members 
of the station's crew. 

"Our tragedy is difficult to handle 
but nowhere near theirs (KOSA's)," 
says Thompson. KFMW, which 
switched to a hit format 11 months 
ago and scored a 25.1 in the spring 
Arbitron, was doing a live remote on 
Nov. 27 from the Unidome in Cedar 
Falls, where the Police played that 
evening, when the storm struck the 
$3 million tower, which is situated in 
Raleigh, Iowa, between Waterloo 
and Cedar Rapids. 

Thompson says that the 100,000 
watt station, which covers parts of 
Minnesota, Wisconsin and Illinois, 
will return to the KWWL tower 
when it is rebuilt by parent company 
American Blackhawk Broadcasting 
of Waterloo. At presstime, he was 
still looking for a temporary tower 
and hoped to be back on the air by 
mid -December. 

Noting that AM sister station 
KWLO Waterloo, an adult contem- 
porary outlet ranked second behind 
KFMW with a 14.7 share in the 
spring Arbitron, has picked up some 
of "FM- 108's" advertising, Thomp- 
son says that "it certainly won't be 
enough" to offset his projected holi- 
day revenue loss. Foward's business 
interruption insurance began 72 
hours after the collapse of the tower. 
The agent is Manson Insurance of 
Wausaw, Wisc. LEO SACKS 

Patrick Named 
To FCC Post 

WASHINGTON- President Rea- 
gan appointed Dennis R. Patrick as 
an FCC Commissioner Wednesday 
(30), bypassing Senate confirmation 
hearings. 

Patrick, 31, who had worked in the 
White House's personnel office, was 
nominated by the President Oct. 14 
to fill the Commission slot vacated by 
former Commissioner Anne Jones, 
who resigned in May. Under the spe- 
cial Presidential prerogative, Reagan 
can appoint Patrick while the Con- 
gress is away through a so- called "re- 
cess appointment." 

Unless the Senate confirms Patrick 
when it returns in January, Patrick is 
only allowed to serve through the end 
of the 1984 session of Congress. If 
they do, however, the Republican at- 
torney will finish out Jones' term, 
which expires June 30, 1985. 

RADIO 
PROGRAMMING 
CONVENTION 

July 5 -8, 1984 
L' Enfant Plaza 

Washington, D.C. 

Billboard 
RADIO AWARDS 

RULES 

1. All entries must have aired within the eligibility period of Jan. 1, 1983 through Dec. 31, 
1983 and must be submitted prior to Jan. 1, 1984. 

2 All entries must be accompanied by the official entry blank printed below which may 
be duplicated. A separate entry blank is required for each category entered. 

3 A telescoped aircheck of the work under consideration is mandatory for all categories 
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes. 

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER- 
SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters. 
Awards will be presented for small, medium and major markets. (Arbitron market size will 
apply in the U.S.; population figures will determine Canadian classification. Awards will 
further be divided into six format categories: contemporary (contemporary hits, AC, top 
40), urban (including black), country, AOR (including new wave), MOR (including nostal- 
go), and miscellaneous, which includes any format not mentioned above, i.e. news /talk, 
oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must 
also provide: 

a) Radio Station Of The Year A written presentation describing station's program- 
ming, on -air promotions, off -air advertising, community involvement, target audi- 
ence. goals and positioning statement in addition to a brief history of station's per- 
formance over the last five years. Support materials, i.e. promotional items, sales 
pieces, may also be included. 

b) Program Director Of The Year: A written presentation describing entrant's program- 
ming philosophy, station's ratings history (documentation must be included), target 
audience, objectives and positioning as well as entrant's background, motivational 
skills and personal goals. 

c) Air Personality OI The Year: Cassette must contain a telescoped aircheck of one 
complete hour of actual air time 

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcaster 
(military, commercial and state -owned stations) outside the U.S. and Canada. Cassette 
must contain a telescoped aircheck of one complete hour of actual air time, and it is 
suggested a one -page outline of station, format and market be included. 

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced 
program by an individual station and one to a syndicated program including network, 
syndicator and AFRTS productions. Program may be a regularly scheduled feature or a 
one -time special aired within the eligibility period. In addition to the entry blank and tele- 
scoped cassette aircheck of the program, a written description including dates aired, 
personnel involved and target audience must also be included. Syndicated applicants 
must also provide station line -up. 

7. Judging will be supervised by Billboard's Radio Advisory Board. A list of members is 
available upon request. 

8. Finalists will be announced no later than June 10, 1984. Awards will be presented at 
the Billboard Radio Conference July 5 -8, 1984, at L'Enfant Plaza, Washington, D.C. 

BILLBOARD RADIO AWARDS 
1983 ENTRY FORM 

NAME: 
STATION: 
ADDRESS: 
CITY STATE ZIP: 
PHONE: 

CATEGORY ENTERING: (check one only) 

STATION OF THE YEAR 
in present format since: mo: yr 

PROGRAM DIRECTOR OF THE YEAR 
in present position since: mo- yr 

PERSONALITY OF THE YEAR 
daypart since: mo: yr 

INTERNATIONAL PERSONALITY OF THE YEAR 

military commercial 
market: daypart 

FEATURED PROGRAMMING 
station produced syndicator /network produced_ 

MARKET INFORMATION: 

(American entrants state Arbitron market served and size) 
MAJOR 1 -30 # market 
MEDIUM 31 -100 # market 
SMALL 101 -over # market 
(Canadian applicants state market and metro population: 

contemporary hit/ 
adult contemporary 
urban /black 
country 

AOR 
MOR /nostalgia 
other (please describe): 

All entries must be submitted no later than Jan. 1, 1984 to: 
Rollye Bornstein Radio Editor 

Billboard Magazine 9107 Wilshire Blvd. Beverly Hills, CA 90210 
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Vox lox 
Continued from page 12 

year and at that point Gillen will be 
scrounging for country product. If 
you'd like to send it to him, or if 
you're a jock looking for air work, 
drop off your goodies at P.O. Box 
220, Exmore, Va. 23350. Gillen had 
been looking for a morning man on 
'KHI, as Chris O'Brien left to fill 

Tom Nowiki's and John Leeder's 
shoes at Baltimore's Q -105 (WQSR), 
but after spending a weekend in town 
he retreated to Ocean City, according 
to Gillen, who feels WQSR PD Way- 
Ion Richards may have a choice slot 
available. 

* ** 
"Aries: Today is a good day to 

combat weight problems. Paint over 
the window on your bathroom 
scale." Such sage advice is available 
from the "Electric Weenie's" Tom 
Adams. The king of radio comedy 
services has started another one: 
"Space(d) Age." For a sample of his 
strange astrological humor ( "Gemi- 
ni: Don't buy mail order insurance 
which requires the postman to give 
you a physical "), drop Tom a line at 
P.O. Box 25 -866, Honolulu, Hawaii 
96825 ... If it's drops you're looking 
for (and Tom's got plenty of them, 
too), you might want to call on Terry 
Moss at the L.A. Air Force, P.O. 
Box 944, Long Beach, Calif. 90801. 
For $35, you get 300 lines on disk, 
and a phone call gets you a recorded 
sample: (213) 424 -0203. 

* * * 
$3.6 million bought the 2100 Corp. 

a radio station. Among the principals 
of 2100 are WSNE Providence sta- 
tion manager Paul Levesque, and the 
property they're buying is none other 
than WSNE. Licensed to Taunton, 
Mass., the class B facility at 93.3 is 
presently owned by Outlet Broad- 
casting, but when Outlet is acquired 
by Rockefeller Center Inc. early next 
year, they'll no longer be exempt 
from the FCC's one -to-a- market rule. 
As RCI plans to keep WJAR -TV 
there, the sale is mandatory. 

NBC may be buying a Dallas prop- 
erty. There are still a lot of details yet 
to be worked out, but the word is the 
company is seriously considering 
KIXK Denton (Dallas metro). 

* ** 
Ken Draper and Jim Hampton 

have gone into business together. Ac- 
tually, they've been in business to- 
gether since 1976 as heads of The 
Creative Factor, but now they've an- 
nounced the formation of a new com- 
pany, Draper & Hanipton Inc., in 
which they'll share ownership and 
"focus on the creation and develop- 
ment of new media ideas while con- 
tinuing their contribution to the 
growth of the broadcast industry." 
Starting lineup of clients for DHI in- 
cludes Maxell, Activision and 
Mitsubishi. 

From the "it's only a rumor, and 
totally unconfirmed" department: 
We hear Inner City's KUTE Glen- 
dale will be adopting in the next few 
weeks the "Quiet Storm" format the 
company now uses on San Francis- 
co's KBLX ... We also hear Gary 
Berkowitz has left his WROR Bos- 
ton programming gig. 

Looking for work? Pat Martin 
needs an afternoon guy at WRKR 
Racine. He's losing Geoff Davis to 

INTERNATIONAL 
MUSIC INDUSTRY 

CONFERENCE 
May 13 -17, 1984 
Killarney, Ireland 

Rockford's WZOK. He should be 
used to it. Davis is the third guy to 
leave Martin in order to program 
WZOK. So if that's your goal, or if 
you'd like to do afternoons in Mil - 
waukee/Racine, drop him a tape to- 
day ... Moving up to PD at Mem- 
phis' Magic 101 (the former KWAM, 
and with new call letters like KRNB 

the format is obvious) is Sherry) Ba- 
con. She replaces Floyd Blackwell, 
who'll be transferred. 

John Diamond moves from over- 
nights into middays at Metroplex's 
KIX 106 (WPKX) Washington, as 
Jim Randall comes off the air to de- 
vote his full attention to his post as 
production director ... Moving from 

Group W's Satellite News Channel 
to its all -news Los Angeles outlet is 
James Newman, who joins KFWB as 
a financial reporter ... At Group 
W's WBZ Boston, Marci Forrest 
comes on board from WMJX across 
town as retail sales director. 

Schulke has converted KEFM -96. 
The former Omaha rocker now 

sports SRP's easy listening sound 
. .. Chuck McCartney moves to 
Nashville's WSIX. He had been oper- 
ations director at Meridian's Q -101 
(WJDQ) ... Bob Neil, PD at 
Katz's WYYY Syracuse, becomes 
operations manager for both WYYY 
and its AM counterpart, WSYR. 

(Continued on page 19) 

Why Our Cassettes 
Sound Better. 

These photos simulate the effect of better -sounding cassettes on a well -groomed 
lab technician. The remainder of this ad is not simulated. 

Cassettes from Warner Bros., Elektra /Asylum and Atlantic 
sound better than ever because they are better than ever. 

Here are the real reasons why: 

At WEA Manufacturing, we're using improved cassette shells 
which provide better tracking and azimuth control 

We record only on premium quality tape using first generation 
masters 

We are the first major manufacturer to use the Dolby HX Profes- 
sional* system -giving you cleaner highs and louder louds, 
regardless of your playback equipment 

Record companies such as Warner Bros., Elektra /Asylum and Atlantic 
are striving to meet the demands posed by sophisticated consumers 
and advanced playback equipment. At WEA Manufacturing, we're 
proud to implement the new technologies which meet these 
challenges. 

ABOUT DOLBY HX PRO: 

Dolby HX Pro is a process which 
monitors the music being 
recorded and adjusts tape bias - 
instantaneously -to suit the 
material. The result is a dramatic 
improvement in high- frequency 
reproduction. 
Unlike noise reduction systems, 
Dolby HX Pro is used only during 
the recording process. So you get 
better fidelity and a playback level 
increase of up to 6 db with any 
cassette player. 
It's a difference you'll hear on 
every cassette we manufacture, 
because the difference is in the 
cassette. 

WEA Manufacturing: Music Made Better 
'Dolby and the double -D symbol are trademarks of Dolby Laboratories Licensing Corporation 
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Billboard. Sin9les Adldsi0di0 ACtiOn. 
**KEY ADD -ONS -the two key records added at the stations listed as deter- 
mined by station personnel. 

*ADD-ONS -All records added at the stations listed as determined by station 

Pacific Southwest Region 

TOP ADD ONS 

NAKED EYES -When The Lights Go Out (EMI - 

America) 
JUMP 'N THE SADDLE -The Curly Shuffle (Atlantic) 
CULTURE CLUB -Karma Chameleon (Virgin /Epic) 
SPANDAU BALLET -Gold (Chrysalis) 
LIONEL mom-Running With The Night (Motown) 

KKXX Bakersfield 
(Dave Kamper -P.D.) 

THE FIXX -The Sign 01 Fire 

JOHN COUGAR MELLENCAMP -Pink Houses 

SPANDAU BALLET -Gold 
LIONEL RICHIE- Running With The Night 

GENESIS -That's All 

THE ROMANTICS -Talking In Your Sleep 

KIMN Denver 
(Doug Erickson-P.D.-M.D.) 

KOOL AND THE GANG -Joanna 

ROBERT PLANT -In The Mood 

MADONNA -Holiday 

THE FIXX -The Sign Of Fire 

DEBORAH ALLEN -Baby I Lied 

RAY PARKER, JR. I Still Can't Get Over Loving You 

NAKED EYES -When The Lights Go Out 

DEBARGE -Time Will Reveal 

REAL LIFE -Send Me An Angel 

Q103FM (KOAQ) Denver 
(Jack Regan -P.D.) 

BONNIE TYLER -Take Me Back 

JENNIFER HOLLIDAY -I Am Love 

THE MOTELS- Remember The Night 

SHEENA EASTON- Almost Over You 

LIONEL RICHIE- Running With The Night 

SPANDAU BALLET-Gold 
NAKED EYES -When The Lights Go Out 

THE ROLLING STONES- Undercover Of The Night 

DEBORAH ALLEN -Baby I Lied 

KLUC Las Vegas 
(Dave Anthony-P.D.) 

JEFFREY OSBORNE -Stay With Me Tonight 

NAKED EYES -When The Lights Go Out 

CULTURE CLUB -Karma Chameleon 

DOLLY PARTON -Save The Last Dance For Me 

LIONEL RICHIE- Running With The Night 

THE FIXX -The Sign Of Fire 

BONNIE TYLER -Take Me Back 

JOHN COUGAR MELLENCAMP -Pink Houses 

JAMES INGRAM AND MICHAEL MCDONALD -Yah Mo 

B There 

KFI Los Angeles 
(Jhani Kaye -P.O.) 

NAKED EYES -When The Lights Go Out 

COOL AND THE GANG -Joanna 

NEIL AND DORIS SEDAKA -Your Precious Love 

KIIS Los Angeles 
(Michael Schaefer -P.O.) 

BARRY MANILOW -Read 'Em And Weep 

JAMES INGRAM AND MICHAEL MCDONALD -Yah 

Mo B There 

PRINCE -Let's Pretend We're Married 

LIONEL RICHIE- Running With The Night 

SHANNON -Let The Music Play 

SPANDAU BALLET-Gold 

ELTON JOHN -1 Guess That's Why They Call It The 

Blues 

KIQQ Los Angeles 
(Robert Moorhead -P.D.) 

KOOL AND THE GANG -Joanna 

RAY PARKER, JR. -1 Still Can't Get Over Loving You 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

JAMES INGRAM AND MICHAEL MCDONALD -Yah Mo 

B There 

JOHN COUGAR MELLENCAMP -Pink Houses 

TOM ROBINSON- Listen To The Radio 

KRTH Los Angeles 
(Bob Hamilton-P.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

SHANNON -Let The Music Play 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

DOLLY PARTON -Save The Last Dance For Me 

STRAY CATS -I Won't Stand In Your Way 

RICK JAMES -Ebony Eyes 

KZZP Phoenix 
(Charlie Quinn -P.D.) 

MATTHEW WILDER -Break My Stride 

GENESIS- That's All 

CULTURE CLUB -Karma Chameleon 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

THE ROMANTICS -Talking In Your Sleep 

38 SPECIAL -If I'd Been The One 

KIM CARNES- Invisible Hands 

KLRZ Provo 
(Tony Dee -P.D.) 

CHRISTOPHER CROSS -Think Of Laura 

KDZA Pueblo 
(Rip Avila -P.D.) 

THE ROLLING STONES- Undercover Of The Night 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

BARBRA STREISAND -The Way 'le Makes Me Feel 

YES-Owner Of A Lonely Heart 

DEBORAH ALLEN -Baby I Lied 

BARRY MANILOW -Read 'Em And Weep 

38 SPECIAL -If I'd Been The One 

LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

GENESIS -That's All 

THE FIXX -The Sign Of Fire 

MADONNA -Holiday 
THE ALAN PARSONS PROJECT -You Don't Believe 

HERB ALPERT -Red Hot 

JOHN COUGAR MELLENCAMP -Pink Houses 

KGGI Riverside 
(John Volpe- P.D..) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

BARRY MANILOW -Read 'Em And Weep 

MIDNIGHT STAR -Wet My Whistle 

CULTURE CLUB -Karma Chameleon 

CHRISTOPHER CROSS -Think Of Laura 

KRSP Salt Lake City 
(Steve Carlson -P.D.) 

CULTURE CLUB -Karma Chameleon 

SPANDAU BALLET-Gold 
KOOL AND THE GANG -Joanna 

XTRA -AM San Diego 
(Jim Richards -P.D.) 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

THE POINTER SISTERS -I Need You 

BARRY MANILOW -Read 'Em And Weep 

SPANDAU BALLET -Gold 

SHANNON -Let The Music Play 

NAKED EYES -When The Lights Go Out 

THE FIXX -The Sign Of Fire 

ROBERT PLANT -In The Mood 

DOLLY PARTON -Save The Last Dance For Me 

KSLY San Luis Obispo 
(Joe Collins -PA.) 

LIONEL RICHIE- Running With The Night 

RAY PARKER, JR. I Still Can't Get Over Loving You 

NAKED EYES -When The Lights Go Out 

CULTURE CLUB -Karma Chameleon 

THE MOTELS -Suddenly Last Summer 

THE DOORS -Gloria 
NIGHT RANGER -(You Can Still) Rock In America 

DEBORAH ALLEN -Baby I Lied 

RE- FLEX -The Politics Of Dancing 

KIST Santa Barbara 
(Dick Williams -P.O.) 

NAKED EYES -When The Lights Go Out 

JEFFREY OSBORNE -Stay With Me Tonight 

THE MOTELS- Remember The Night 

MADONNA -Holiday 

RE- FLEX -The Politics Of Dancing 

13 -KHYT Tucson 
(Sherman Cohen -P.D.) 

THE ROLLING STONES- Undercover Of The Night 

CULTURE CLUB -Karma Chameleon 

IRENE CARA -Why Me? 

ATLANTIC STARR -Touch A Four Leaf Clover 

RICK JAMES -Ebony Eyes 

HERB ALPERT -Red Hot 

CYNDI LAUPER -Girls Just Wanna Have Fun 

KRQQ Tucson 
(Guy Zapolian -P.D.) 

RICK SPRINGFIELD -Souls 
RICK JAMES -Ebony Eyes 

NENA- Luftballons 
REAL LIFE -Send Me An Angel 

IRENE CARA -The Dream 

DEBARGE -Time Will Reveal 

CULTURE CLUB -Karma Chameleon 

STRAY CATS -I Won't Stand In Your Way 

Pacific Northwest Region 

Ilttttttlltlllltl TOP ADD ONS tlltt 
JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 
CULTURE CLUB -Karma Chameleon (Virgin /Epic) 
GENESIS- That's All (Atlantic) 
LIONEL RICHIE-Running With The Night (Motown) 
THE FIXX -The Sign Or Fire (MCA) 

KYYA Billings 
(Jack Bell -P.D.) 

GENESIS- That's All 

JOHN COUGAR MELLENCAMP -Pink Houses 

NAKED EYES -When The Lights Go Out 

DEBARGE -Time Will Reveal 

SPANDAU BALLET -Gold 

KBBK Boise 
(Tom Evans -P.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

NAKED EYES -When The Lights Go Out 

RAY PARKER, JR. -1 Still Can't Get Over Loving You 

JOURNEY -Ask the Lonely 

LINDA RONSTADT- What's New 

JOHN COUGAR MELLENCAMP -Oink Houses 

MADONNA -Holiday 
CULTURE CLUB -Karma Chameleon 

DEBORAH ALLEN -Baby I Lied 

KYNO -FM Fresno 
(John Lee Walker -P.D.) 

CULTURE CLUB -Karma Chameleon 

SHANNON -Let The Music Play 

KWSS Gilroy 
(Dave Van Stone -P.D.) 

GENESIS- That's All 

JEFFREY OSBORNE -Stay With Me Tonight 
LIONEL RICHIE- Running With The Night 
THE FIXX -The Sign Of Fire 

KGHO Hoquaim 
(Steve Larson -P.O.) 

BARBRA STREISAND -The Way He Makes Me Feel 

THE FIXX -The Sign Of Fire 

MADONNA- Holiday 

NENA -Luftballons 
THE MOTELS- Remember The Night 

JAMES INGRAM AND MICHAEL MCDONALD -Yah Mo 

B There 

CHRISTOPHER CROSS -Think 01 Laura 

-REAL LIFE -Send Me An Angel 

KOZE Lewiston 
(Jay McCall -P.D.) 

THE ROMANTICS -Talking In Your Sleep 

GENESIS -That's All 

MATTHEW WILDER -Break My Stride 

THE MOODY BLUES -Blue World 

CULTURE CLUB -Karma Chameleon 

BONNIE TYLER -Take Me Back 

THE MOTELS -Remember The Night 

CHRISTOPHER CROSS -Think Of Laura 

NAKED EYES -When The Lights Go Out 

JOHN COUGAR MELLENCAMP -Pink Houses 

Based on station playlists through Tuesday (11/29/83) 

TOP ADD ONS - NATIONAL 
JOHN COUGAR MELLENCAMP Pink Houses (Riva /Mercury) 
CULTURE CLUB -Karma Chameleon (Virgin /Epic) 
GENESIS -That's All (Atlantic) 
RAY PARKER, JR. -I Still Can't Get Over Loving You (Arista) 

KHOP Modesto 
(David Allyn Kraham -P.D.) 

SPANDAU BALLET -Gold 
LIONEL RICHIE- Running With The Night 

GENESIS -That's All 

JAMES INGRAM AND MICHAEL MCDONALD -Yah Mo 

B There 

CULTURE CLUB -Karma Chameleon 

THE MOTELS- Remember The Night 

EDDIE MONEY -Big Crash 

MADONNA -Holiday 
JOHN COUGAR MELLENCAMP -Pink Houses 

KIDD Monterey 
(John Morgan -P.D.) 

CULTURE CLUB -Karma Chameleon 
GENESIS -That's All 

NAKED EYES -When The Lights Go Out 

THE ROMANTICS- Talking In Your Sleep 
SPANDAU BALLET-Gold 
JOHN COUGAR MELLENCAMP -Pink Houses 

IRENE CARA -The Dream 

THE FIXX -The Sign Of Fire 

SHANNON -Let The Music Play 

KCNR Portland 
(Trevlyn Holdridte -P.D.) 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

GENESIS -That's All 

LIONEL RICHIE- Running With The Night 

KMJ KPortland 
(Jon Barry-P.O.) 

CULTURE CLUB -Karma Chameleon 

GENESIS- That's All 

THE FIXX -The Sign Of Fire 

KOOL AND THE GANG -Joanna 
THE MOTELS- Remember The Night 

JOHN COUGAR MELLENCAMP -Pink Houses 

ROBERT PLANT -In The Mood 

JEFFREY OSBORNE -Stay With Me Tonight 

KWOD Sacramento 
(Tom Chase -P.04 

THE POLICE- Synchronicity II 

YES -Owner Of A Lonely Heart 

LIONEL RICHIE- Running With The Night 
3B SPECIAL -If I'd Been The One 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

MATTHEW WILDER -Break My Stride 
THE FIXX -The Sign Of Fire 

BARRY MANILOW -Read 'Em And Weep 

KSKD Salem 
(Len Mitchell -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

DIANA ROSS -Let's Go Up 

LIONEL RICHIE- Running With The Night 
ROBERT PLANT -In The Mood 

GENESIS -That's All 

THE FIXX -The Sign Of Fire 

TALKING HEADS -This Must Be The Place 

THE MOTELS -Remember The Night 

RICK JAMES -Ebony Eyes 

NENA- Luftballons 
DOLLY PARTON -Save The Last Dance For Me 

JAMES INGRAM AND MICHAEL MCDONALD -huh Mo 

B There 

KFRC San Francisco 
(Jerry Cagle -P.D.) 

THE ROLLING STONES- Undercover Of The Night 
GENESIS- That's All 

CON FUNK SHUN -Baby I'm Hooked 

JOHN COUGAR MELLENCAMP -Pink Houses 

MUSICAL YOUTH -She's Trouble 

KITS San Francisco 
(Jeff Hunter -P.D.) 

JAMES INGRAM -Party Animal 

LINDA RONSTADT-What's New 

BONNIE TYLER -Total Eclipse Of The Heart 
THE FIXX -One Thing Leads To Another 
AIR SUPPLY- Making Love Out Of Nothing At All 
SHEENA EASTON -Telefone (Long Distance Love Affair) 
PEABO BRYSON / ROBERTA FLACK -Tonight I 

Celebrate My Love 

MARY JANE GIRLS -Boys 
CON FUNK SHUN -Baby I'm Hooked 

PETER SCHILLING -Major Tom (Coming Home) 

MIDNIGHT STAR -Wet My Whistle 
ANGELA BOFILL -I'm On Your Side 

LIONEL RICHIE- Running With The Night 

KUBE Seattle 
(Bob Case -P.D.) 

CULTURE CLUB -Karma Chameleon 

LIONEL RICHIE- Running With The Night 

DEBARGE -Time Will Reveal 

RAY PARKER, JR. -I Still Cant Get Over Loving You 

NENA- Luftballons 
THE ROMANTICS -Talking In Your Sleep 

BARBRA STREISAND -The Way He Makes Me Feel 

38 SPECIAL -II I'd Been The One 

MATTHEW WILDER -Break My Stride 

KJRB Spokane 
(John Sherman -P.D.) 

CULTURE CLUB -Karma Chameleon 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

GENESIS- That's All 

DOLLY PARTON -Save The Last Dance For Me 

KNBQ Tacoma 
(Sean Lynch- P,D,D.) 

LIONEL RICHIE -Running With The Night 
GENESIS -That's All 

RUFUS AND CHAKA KHAN -Ain't Nobody 

DEBARGE -Time Will Reveal 

DEBORAH ALLEN -Baby I Lied 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE FIXX -The Sign Of Fire 

NENA -Luftballons 
THE MOTELS- Remember The Night 
REAL LIFE -Send Me An Angel 

North Central Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

CULTURE CLUB-Karma Chameleon (Virgin /Epic) 
LIONEL RICHIE- Running With The Night 

(Motown) 

RAY PARKER, JR: I Still Can't Get Over Loving 

You (Arista) 

GENESIS -That's All (Atlantic) 

WKDD Akron 
(Matt Pattrick -P.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

RE- FLEX -The Politics Of Dancing 

SHEENA EASTON -Almost Over You 

JOHN COUGAR MELLENCAMP -Pink Houses 

MADONNA -Holiday 

BONNIE TYLER -Take Me Back 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

EDDIE MONEY -Big Crash 

BARBRA STREISAND -The Way He Makes Me Feel 

SPANDAU BALLET -Gold 

WBWB Bloomington 
(John Heimann -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

DON FELDER -Bad Girls 

STREETS -If Love Should Go 

DEBORAH ALLEN -Baby I Lied 

DIANA ROSS -Let's Go Up 

JUMP 'N IN THE SADDLE -The Curly Shuffle 
DEBARGE -Time Will Reveal 

GENESIS -That's All 

THE FIXX -The Sign Of Fire 

LIONEL RICHIE- Running With The Night 
CULTURE CLUB -Karma Chameleon 

WCIL Carbondale 
(Tony Waitekus -P.D.) 

CULTURE CLUB -Karma Chameleon 

BILLY SQUIER -Christmas Is The Time To Say I Love 

CHRISTOPHER CROSS -Think Of Laura 

SHANNON -Let The Music Play 

CYNOI LAUPER -Girls Just Wanna Have Fun 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE KIND -I've Got You 

WGCI Chicago 
(Gram Armstrong -P.D.) 

M.MC LAREN 8 THE WORLD'S FAMOUS 
SUPREME TEAM -World's Famous 

PIECES OF A DREAM -Fo Fi Fa. 

GLADYS KNIGHT AND THE PIPS -Hero 
NEW EDITION- Popcorn Love /Jealous Girl 

RON BANKS -Make It Easy On Yourself 

CUBA GOODING- Happiness Is Just Around The Bend 

WKQX Chicago 
(Chuck Morgan -P.D.) 

CULTURE CLUB -Karma Chameleon 

DURAN DURAN -Union Of The Snake 

RAY PARKER, JR: I Still Can't Get Over Loving You 

38 SPECIAL -If I'd Been The One 

STRAY CATS -I Won't Stand In Your Way 

JUMP 'N IN THE SADDLE -The Curly Shuffle 
MADONNA -Holiday 

WLS- AM -FM Chicago 
(Steve Casey -P.D.) 

PETER SCHILLING -Major Tom (Coming Home) 

IRENE CARA -Why Me? 

GENESIS -That's All 

Q102 (WKRQ) Cincinnati 
(Tony Galluuo -P.D.) 

LIONEL RICHIE -Running With The Night 
JOHN COUGAR MELLENCAMP -Pink Houses 

DURAN DURAN -Union Of The Snake 

IRENE CARA -Why Me? 

FM108 (WDMT) Cleveland 
(Bobby Magic -P.D.) 

THE JONES GIRLS -2 Win U Back 

ANITA BAKER- You're The Best Thing Yet 

TAVARES -Words And Music 

DURAN DURAN -Union Of The Snake 

M.MC LAREN I THE WORLD'S FAMOUS SUPREME 

TEAM -World's Famous 

WGCL Cleveland 
(Bob Travis -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

CULTURE CLUB -Karma Chameleon 

REAL LIFE -Send Me An Angel 

DEBORAH ALLEN -Baby I Lied 

THE FIXX -The Sign Of Fire 

THE ALAN PARSONS PROJECT -You Don't Believe 

BONNIE TYLER -Take Me Back 

TALKING HEADS -This Must Be The Place 

LIONEL RICHIE- Running With The Night 

NAKED EYES -When The Lights Go Out 

SPANDAU BALLET-Gold 
KOOL ANO THE GANG -Joanna 

ROBERT PLANT -In The Mood 

NIGHT RANGER -(You Can Still) Rack In America 
RAY PARKER, JR. -I Still Can't Get Over Loving You 

92X (WXGT) Columbus 
(Adam Cook -P.D.) 

RUFUS AND CHAKA KHAN -Ain't Nobody 

CULTURE CLUB -Karma Chameleon 

38 SPECIAL -If I'd Been The One 

GENESIS- That's All 

WNCI -FM Columbus 
(Tom Watson -P.D.) 

THE ROMANTICS -Talking In Your Sleep 

PETER SCHILLING -Major Tom (Coming Home) 

YES -Owner Of A Lonely Heart 

WABX Detroit 
(Paul Christy -P.D.) 

TALKING HEADS -This Must Be The Place 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS -Remember The Night 

THE FIXX -The Sign Of Fire 

DEBARGE -Time Will Reveal 

CULTURE CLUB -Karma Chameleon 
THE ALAN PARSONS PROJECT -You Don't Believe 
REAL LIFE -Send Me An Angel 

KOOL AND THE GANG -Joanna 

BONNIE TYLER -Take Me Back 

WHYT Detroit 
(Steve Goldstein -P.D.) 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

DEBARGE -Time Will Reveal 

JUMP 'N IN THE SADDLE -The Curly Shuffle 
LIONEL RICHIE- Running With The Night 

NAKED EYES -When The Lights Go Out 

GENESIS -That's All 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

CULTURE CLUB -Church Of The Poison Mind 

WZZR Grand Rapids 
(Mao McCann -P.O.) 

TALKING HEADS -This Must Be The Place 

SHANNON -Let The Music Play 

CHRISTOPHER CROSS -Think Of Laura 

IRENE CARA -The Dream 

NENA- Luftballons 
JOHN COUGAR MELLENCAMP -Pink Houses 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

WNAP Indianapolis 
(Larry Mago-P.D.) 

DEBARGE -Time Will Reveal 

BARBRA STREISAND -The Way He Makes Me Feel 

LINDA RONSTADT- What's New 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

WZPL Indianapolis 
(Gary Hoffman -P.O.) 

ROBERTA FLACK -This Side Of Forever 

JOHN COUGAR MELLENCAMP-Crumblin' Down 

REAL LIFE -Send Me An Angel 

DOLLY PARTON -Save The Last Dance For Me 

KOOL AND THE GANG -Joanna 
BARRY MANILOW -Read 'Em And Weep 

WZEE Madison 
(Matt Hudson -P.D.) 

ROBERT PLANT -In The Mood 

JOHN COUGAR MELLENCAMP -Pink Houses 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

LIONEL RICHIE- Running With The Night 
THE FIXX -The Sign Of Fire 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MADONNA -Holiday 

CULTURE CLUB -Karma Chameleon 

SPANDAU BALLET -Gold 
38 SPECIAL -If I'd Been The One 

WKT1 Milwaukee 
(Dallas Cole -P.D.) 

PETER SCHILLING -Major Tom (Coming Home) 

CULTURE CLUB -Karma Chameleon 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JOHN COUGAR MELLENCAMP -Pink Houses 

MATTHEW WILDER -Break My Stride 

THE ROMANTICS -Talking In Your Sleep 

JEFFREY OSBORNE -Stay With Me Tonight 

KZ93 (WKZW) Peoria 
(Mark Maloney-P.D.) 

BIG COUNTRY -In A Big Country 

MATTHEW WILDER -Break My Stride 

PETER SCHILLING -Major Tom (Coming Home) 

GENESIS- That's All 

WZOK Rockford 
(Jeff Davis -P.D.) 

OLIVIA NEWTON -JOHN -Twist Of Fate 

THE ROMANTICS -Talking In Your Sleep 

WSPT Stevens Point 
(Jay Bouley -P.O.) 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

JEFFREY OSBORNE -Stay With Me Tonight 

DEBORAH ALLEN -Baby I Lied 

EDDIE MONEY -Big Crash 

THE ALAN PARSONS PROJECT -You Don't Believe 

LINDA RONSTADT- What's New 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

NAKED EYES -When The Lights Go Out 

BARRY MANILOW -Read 'Em And Weep 

Southwest Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

KOOL AND THE GANG -Joanna (De -Lite) 

CULTURE CLUB -Karma Chameleon (Virgin/ 

Epic) 

THE FIXX -The Sign Of Fire (MCA) 

CRISTOPHER CROSS -Think Of Laura 

(Warner Bros.) 

KHFI Austin 
(Roger Garrett -P.D.) 

CHRISTOPHER CROSS -Think Of Laura 

WFMF Baton Rouge 
(Randy Rice -P.13.) 

CULTURE CLUB -Karma Chameleon 

GENESIS- That's All 

LIONEL RICHIE- Running With The Night 

RUFUS AND CHAKA KHAN-Ain't Nobody 

WQID Biloxi 
(Kurt Cliatt -P.D.) 

GENESIS -That's All 

THE FIXX -The Sign Of Fire 

NAKED EYES -When The Lights Go Out 

SPANDAU BALLET -Gold 

CULTURE CLUB -Karma Chameleon 

KOOL AND THE GANG -Joanna 

JEFFREY OSBORNE -Stay With Me Tonight 

KXX106 (WKXX) Birmingham 
(Kevin McCarthy-P.0.1 

LIONEL RICHIE- Running With The Night 

DEBARGE -Time Will Reveal 

NAKED EYES -When The Lights Go Out 

MADONNA -Holiday 
GENESIS -That's All 

RAY PARKER, JR. I Still Can't Get Over Loving You 

THE FIXX -The Sign Of Fire 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

KITE Corpus Christi 
(Jim Zippo-P.D.) 

CULTURE CLUB -Karma Chameleon 
DOLLY PARTON -Save The Last Dance For Me 

NAKED EYES -When The Lights Go Out 

GENESIS- That's All 

RAINBOW- Street 01 Dreams 

MADONNA -Holiday 
THE ALAN PARSONS PROJECT -You Don't Believe 

THE DOORS-Gloria 

PRINCE -Let's Pretend We're Married 

KAFM Dallas 
(John Shoshy -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE FIXX -The Sign Of Fire 

KOOL AND THE GANG -Joanna 

38 SPECIAL -II I'd Been The One 

JOURNEY -Ask the Lonely 

CULTURE CLUB -Karma Chameleon 

KAMZ EI Paso 
(Bob West- P.D..) 

THE S.O.S. BAND -Tell Me II You Still Care 

SHEENA EASTON -Almost Over You 

DIANA ROSS -Let's Go Up 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

KSET EI Paso 
(Cat Simon -P.O.) 

CULTURE CLUB -Karma Chameleon 

TALKING HEADS -This Must Be The Place 

ROBERT PLANT -In The Mood 

RE -FLEX -The Politics Of Dancing 

JUMP 'N IN THE SADDLE -The Curly Shuffle ' NENA- Luftballons 

SHANNON -Let The Music Play 

RAINBOW -Street Of Dreams 

GENESIS- That's All 

LIONEL RICHIE- Running With The Night 

KISR Fort Smith 
(Rick Hayes -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS -Remember The Night 
RAY PARKER, JR.-1 Still Can't Get Over Loving You 

LIONEL RICHIE- Running With The Night 

THE FIXX -The Sign Of Fire 

GENESIS- That's All 

ROBERT PLANT -In The Mood 

DEBORAH ALLEN -Baby I Lied 

TALKING HEADS -This Must Be The Place 

CULTURE CLUB -Karma Chameleon 

BOB DYLAN -Sweetheart Like You 

JEFFREY OSBORNE -Stay With Me Tonight 
NIGHT RANGER -(You Can Still) Rock In America 

Q104 (WQEN) Gadsden 
(Leo Davis -P.D.) 

JOHN COUGAR MELLENCAMP -Oink Houses 

RAY PARKER, JR. I Still Can't Get Over Loving You 

CULTURE CLUB -Karma Chameleon 

MATTHEW WILDER -Break My Stride 
THE FIXX -The Sign Of Fire 

NAKED EYES -When The Lights Go Out 

DOLLY PARTON -Save The Last Dance For Me 

BONNIE TYLER -Take Me Back 

HERB ALPERT -Red Hot 

KILE Galveston 
(Scott Taylor -P,D.) 

RAY PARKER, JR. -1 Still Can't Get Over Loving You 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE FIXX -The Sign Of Fire 

NIGHT RANGER -(You Can Still) Rock In America 

REAL LIFE -Send Me An Angel 

LIONEL RICHIE- Running With The Night 

NAKED EYES -When The Lights Go Out 

MADONNA -Holiday 
CULTURE CLUB -Karma Chameleon 

93FM (KKBQ -FM) Houston 
(John Lander -P.D.) 

KOOL AND THE GANG -Joanna 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

DEBORAH ALLEN -Baby I Lied 

BARRY MANILOW -Read 'Em And Weep 

CHRISTOPHER CROSS -Think Of Laura 

94TYX (WTYX) Jackson 
(Jim Chick -P.D.) 

MATTHEW WILDER -Break My Stride 

ROBERT PLANT -In The Mood 

DEBORAH ALLEN -Baby I Lied 

THE FIXX -The Sign Of Fire 

NAKED EYES -When The Lights Go Out 

JOHN COUGAR MELLENCAMP -Pink Houses 

KOOL AND THE GANG -Joanna 

KKYK Little Rock 
(Ron White-P.D.) 

DURAN DURAN -Union Of The Snake 

ne MATTHEW WILDER -Break My Stride 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

FM100 (WMC -FM) Memphis 
(Tom Prestigùcomo -P.D.) 

YES -Owner Of A Lonely Heart 

CULTURE CLUB -Karma Chameleon 

STRAY CATS -I Won't Stand In Your Way 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

WH HY -FM Montgomery 
(Mark St. John -P.D.) 

DOLLY PARTON -Save The Last Dance For Me 

JOHN COUGAR MELLENCAMP -Oink Houses 

JEFFREY OSBORNE -Stay With Me Tonight 

DURAN DURAN -Union Of The Snake 

(Continued on opposite page) 
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Billboard Actions 
Based on station playlists through Tuesday (11/29/83) 

Ploylist Top Add Ons 

Continued from opposite page 
GENESIS- That's All 

LIONEL RICHIE- Running With The Night 

RICK JAMES -Ebony Eyes 

KX104 (WWKX) -Nashville 
(Michael St. John -P.O.) 

THE ROMANTICS -Talking In Your Sleep 

MADONNA -Holiday 
CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

ROBERT PLANT -In The Mood 

MIDNIGHT STAR -Wet My Whistle 

RICK JAMES -Ebony Eyes 

B -97 (WEZB) -New Orleans 
(Nick Basoo -P.D.) 

CHRISTOPHER CROSS -Think 01 Laura 

JOHN COUGAR MELLENCAMP -Pink Houses 

GENESIS -That's All 

MATTHEW WILDER -Break My Stride 

IRENE CARA -The Dream 

SHEENA EASTON -Almost Over You 

COOL AND THE GANG- Joanna 

LIONEL RICHIE -Running With The Night 

PETER SCHILLING -Major Tom (Coming Home) 

WTIX -New Orleans 
(Robert Mitchell -P.D.) 

CULTURE CLUB -Karma Chameleon 

DOLLY PARTON -Save The Last Dance For Me 

CHRISTOPHER CROSS -Think Of Laura 

BOB DYLAN -Sweetheart Like You 

STRAY CATS -I Won't Stand In Your Way 

DIANA ROSS -Let's Go Up 

THE ROMANTICS -Talking In Your Sleep 

NAKED EYES -When The Lights Go Out 

GENESIS -That's All 

ROBERT PLANT-In The Mood 

THE MOODY BLUES -Blue World 

EDDIE MONEY -Big Crash 

LIONEL RICHIE- Running With The Night 

KTFM -San Antonio 
(Phil Thorman -P.D.) 

GLADYS KNIGHT AND THE PIPS -Hero 
NENA- Luftballons 

NIGHT RANGER -(You Can Still) Rock In America 

DOLLY PARTON -Save The Last Dance For Me 

SHEENA EASTON- Almost Over You 

K.C. -Give It Up 

CRYSTAL GAYLE -The Sound 01 Goodbye 

IRENE CARA -The Dream 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

KTSA -San Antonio 
(Joe Nasty -PA.) 

LIONEL RICHIE- Running With The Night 

CHRISTOPHER CROSS -Think Of Laura 

RAY PARKER, JR. -I Still Cant Get Over Loving You 

DOLLY PARTON -Save The Last Dance For Me 

THE DOORS-Gloria 

KROK- Shreveport 
(Peter Stewart-PA.) . MADONNA -Holiday 

THE ALAN PARSONS PROJECT -You Don't Believe 
MATTHEW WILDER -Break My Stride 

LINDA RONSTADT- What's New 

ALABAMA -Lady Down On Love 

DEBARGE -Time Will Reveal 

NAKED EYES -When The Lights Go Out 

KOOL AND THE GANG- Joanna 

BONNIE TYLER -Take Me Back 

SHEENA EASTON -Almost Over You 

Midwest Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

RAY PARKER, JR: I Still Can't Get Over Loving 

You (Arista) 

CULTURE CLUB -Karma Chameleon (Virgin /Epic) 

MADONNA -Holiday (Sire) 

GENESIS -That's All (Atlantic) 

KFYR- Bismarck 
(Sid Hardt-P.D.) 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

LIONEL RICHIE- Running With The Night 

BARBRA STREISAND -The Way He Makes Me Feel 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

38 SPECIAL -If I'd Been The One 

MADONNA -Holiday 
JUMP 'N IN THE SADDLE -The Curly Shuffle 

SHEENA EASTON -Almost Over You 

IRENE CARA -The Dream 

KFMZ- Columbia 
(Kevin Young -P.D.) 

THE FIXX -The Sign Of Fire 

NIGHT RANGER -(You Can Still) Rock In America 

DON FELDER -Bad Girls 

PAUL SIMON -Allergies 
THE DOORS -Gloria 
STREETS -If Love Should Go 

PAUL RODGERS-Cut Loose 

JOHN COUGAR MELLENCAMP -Pink Houses 

KI I K- Davenport 
(Charles King -P.D.) 

RAY PARKER, JR. I Still Can't Get Over Loving You 

DEBORAH ALLEN -Baby I Lied 

38 SPECIAL -II I'd Been The One 

GENESIS -That's All 

SPANDAU BALLET-Geld 
CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

REAL LIFE -Send Me An Angel 

ROBERT PLANT -In The Mood 

THE FIXX -The Sign Or Fire 

KMGK -Des Moines 
(Jim Roberts -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS -Remember The Night 

CULTURE CLUB -Karma Chameleon 

MADONNA -Holiday 

DEBORAH ALLEN -Baby I Lied 

WEBC -Duluth 
(Dick Johnson -P.D.) 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

GENESIS -That's All 

YES-Owner Of A Lonely Heart 

DURAN DURAN -Union Of The Snake 

38 SPECIAL -II I'd Been The One 

RUFUS AND CHAKA KHAN -Ain't Nobody 

PETER SCHILLING -Major Tom (Coming Home) 
THE ROMANTICS -Talking In Your Sleep 

KQWB -Fargo 
(Craig Roberts -P.D.) 

NAKED EYES -When The Lights Go Out 

GENESIS -That's All 

LIONEL RICHIE- Running With The Night 

RICK SPRINGFIELD -Souls 
KOOL AND THE GANG- Joanna 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

BARBRA STREISAND -The Way He Makes Me Feel 

PETER SCHILLING -Major Tom (Coming Home) 

KKXL -FM -Grand Forks 
(Don Nordine -P.D.) 

CULTURE CLUB -Karma Chame' +eon 

MADONNA -Holiday 
JUMP 'N IN THE SADDLE -The Curly Shuttle 
KOOL ANO THE GANG -Joanna 
GENESIS- That's All 

JOHN COUGAR MELLENCAMP -Crumblin' Down 

THE ROMANTICS -Talking In Your Sleep 

BARRY MANILOW -Read 'Em And Weep 

KISS -Lick It Up 

RAY PARKER, JR. I Still Can't Get Over Loving You 

KRNA -Iowa City 
(Bart Goynshor -P.D.) 

SPANDAU BALLET -Gold 

JOHN COUGAR MELLENCAMP -Pink Houses 

KOOL AND THE GANG -Joanna 
RUFUS ANO CHAKA KHAN-Amt Nobody 

GENESIS -That's All 

MATTHEW WILDER -Break My Stride 

NAKED EYES -When The Lights Go Out 

Q104 (KBEQ)- Kansas City 
(Pat McKay -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

GENESIS- That's All 

RAY PARKER, JR. I Still Can't Get Over Loving You 

WLOL- Minneapolis 
(Tac Hammer -P.D.) 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

SPANDAU BALLET -Gold 
EDDIE MONEY -Big Crash 

KJ103 (KJYO)- Oklahoma City 
(Dan Wilson -P.O.) 

CULTURE CLUB -Karma Chameleon 

REAL LIFE -Send Me An Angel 

BONNIE TYLER -Take Me Back 

ROBERT PLANT -In The Mood 

KOOL AND THE GANG -Joanna 
MIDNIGHT STAR -Wet My Whistle 

JOHN COUGAR MELLENCAMP -Pink Houses 

IRENE CARA -The Dream 

THE MOTELS- Remember The Night 

KQKQ -Omaha 
(Mark Evans -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

DEBARGE -Time Will Reveal 

NAKED EYES -When The Lights Go Out 

SPANDAU BALLET -Gold 

KKLS -FM -Rapid City 
(Randy Sherwyn -P.D.) 

MATTHEW WILDER -Break My Stride 

REAL LIFE -Send Me An Angel 

JOHN COUGAR MELLENCAMP -Pink Houses 

EDDIE MONEY -Big Crash 

YES -Owner 01 A Lonely Heart 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JACKSON BROWNE- Tender Is The Night 

STRAY CATS -I Won't Stand In Your Way 

KKRC -Sioux Falls 
(Dan Kiley -P.D.) 

THE ALAN PARSONS PROJECT -You Don't Believe 

NAKED EYES -When The Lights Go Out 

JOURNEY -Ask the Lonely 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

THE FIXX -The Sign Of Fire 

KHTR -St. Louis 
IEd Scarborough -P.D.) 

MADONNA -Holiday 

CULTURE CLUB -Karma Chameleon 

SHANNON -Let The Music Play 

JOHN COUGAR MELLENCAMP -Pink Houses 

STRAY CATS -I Won't Stand In Your Way 

KANSAS-Everybody's My Friend 

MATTHEW WILDER -Break My Stride 

LIONEL RICHIE- Running With The Night 

KDVV- Topeka 
(Tony Stewart-P.D.) 

LIONEL RICHIE- Running With The Night 

JOHN COUGAR MELLENCAMP -Pink Houses 

38 SPECIAL -If I'd Been The One 

RAY PARKER, JR. I Still Can't Get Over Loving You 

MADONNA -Holiday 
THE ROMANTICS -Talking In Your Sleep 

KAYI -Tulsa 
(Phil Williams -P.D.) 

LIONEL RICHIE- Running With The Night 

MADONNA -Holiday 
BONNIE TYLER -Take Me Back 

NIGHT RANGER -(You Can Still) Rock In America 

NENA -Luftballons 
JEFFREY OSBORNE -Stay With Me Tonight 

ROBERT PLANT -In The Mood 

KRAV -Tulsa 
(Rick Allen -PA.) 

KOOL AND THE GANG -Joanna 

RAY PARKER, JR. I Still Can't Get Over Loving You 

GENESIS -That's All 

KFMW- Waterloo 
(Kipper MaGee -P.D.) 

CULTURE CLUB -Karma Chameleon 

BARRY MANILOW -Read 'Em And Weep 

DEBARGE -Time Will Reveal 

GENESIS- That's All 

THE ALAN PARSONS PROJECT -You Don't Believe 

THE FIXX -The Sign Of Fire 

MADONNA -Holiday 

JOHN COUGAR MELLENCAMP -Pink Houses 

IRENE CARA -The Dream 

KEYN -FM- Wichita 
(Ron Eric Taylor -P.D.) 

CULTURE CLUB -Karma Chameleon 

CHRISTOPHER CROSS -Think Of Laura 

THE FIXX -The Sign Of Fire 

Northeast Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

BARRY MANILOW -Read 'Em And Weep (Arista) 

GENESIS -That's All (Atlantic) 

REAL LIFE -Send Me An Angel (MCA /Curb) 

CULTURE CLUB -Karma Chameleon (Virgin /Epic) 

WFLY -Albany 
(Jack Lawrence -PA.) 

CHRISTOPHER CROSS -Think 01 Laura 

NENA -Luftballons 
JOHN COUGAR MELLENCAMP -Pink Houses 

SPANDAU BALLET -Gold 
EDDIE MONEY -Big Crash 

RAY PARKER, JR. I Still Can't Get Over Loving You 

CULTURE CLUB -Karma Chameleon 

WGUY- Bangor 
(Jim Randall-P.D.) 

BONNIE TYLER -Take Me Back 

JOHN COUGAR MELLENCAMP -Pink Houses 

RICK JAMES -Ebony Eyes 

JAMES INGRAM AND MICHAEL MCDONALD -Yah Mo 

B There 

CULTURE CLUB -Karma Chameleon 

RICK SPRINGFIELD -Souls 
THE POINTER SISTERS -I Need You 

EARTH, WIND A FIRE -Magnetic 
GENESIS- That's All 

HERB ALPERT -Red Hot 

THE FIXX -The Sign Of Fire 

WHIT- Boston 
(Rick Peters -P.D.) 

STRAY CATS -I Won't Stand In Your Way 

THE FIXX -The Sign Of Fire 

THE ALAN PARSONS PROJECT -You Don't Believe 

ROBERT PLANT -In The Mood 

EDDIE MONEY -Big Crash 

BARRY MANILOW -Read 'Em And Weep 

SHANNON -Let The Music Play 

WXKS- Boston 
(Genf Donaghey -P.0.) 

GENESIS -That's All 

GLORIA GAYNOR -I Am What I Am 

BARRY MANILOW -Read 'Em And Weep 

MARY JANE GIRLS -Boys 
LIONEL RICHIE- Running With The Night 

ROBERT PLANT -In The Mood 

REAL LIFE -Send Me An Angel 

MIDNIGHT STAR -Wet My Whistle 

RICK JAMES -Ebony Eyes 

FRANCE JOLI-Blue Eyed Technology 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS- Remember The Night 

WBEN- FM- Buffalo 
(Bob Wood -P.D.) 

NAKED EYES -When The Lights Go Out 

KOOL AND THE GANG -Joanna 

WKBW- Buffalo 
(Sandy Beach -P.D.) 

STRAY CATS -I Won't Stand In Your Way 

BARRY MANILOW -Read 'Em And Weep 

LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

BONNIE TYLER -Take Me Back 

WNYS -Buffalo 
(Ray St. James -P.O.) 

LIONEL RICHIE- Running With The Night 

GENESIS -That's All 

DEBARGE -Time Will Reveal 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

EARTH, WIND A FIRE -Magnetic 
REAL LIFE -Send Me An Angel 

THE ROMANTICS -Talking In Your Sleep 

KOOL AND THE GANG -Joanna 

WTSN -Dover 
(Jim Sebastian -P.D.) 

DEBORAH ALLEN -Baby I Lied 

JOHN COUGAR MELLENCAMP -Pink Houses 

HERB ALPERT -Red Hot 

CULTURE CLUB -Karma Chameleon 

CHRISTOPHER CROSS -Think Of Laura 

THE MOODY BLUES -Blue World 

THE ROMANTICS -Talking In Your Sleep 

RUFUS AND CHAKA KHAN -Ain't Nobody 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

WERZ- Exeter 
(Jack O'Brien -P.D.) 

LIONEL RICHIE- Running With The Night 

BARRY MANILOW -Read 'Em And Weep 

JEFFREY OSBORNE -Stay With Me Tonight 

REAL LIFE -Send Me An Angel 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

LINDA RONSTADT- What's New 

HEADPINS -Just One More Time 

FIREFALL- Runaway Love 

WAS NOT WAS(- Knocked Down Made Small 

STRAY CATS -I Won't Stand In Your Way 

WTIC -FM- Hartford 
(Mike West -P.D.) 

BARRY MANILOW -Read 'Em And Weep 

MATTHEW WILDER -Break My Stride 
ROBERT PLANT -In The Mood 

JOHN COUGAR MELLENCAMP -Pink Houses 

13FEA (WFEA)- Manchester 
(Rick Ryder -P.D.) 

RUFUS AND CHAKA KHAN-Ain't Nobody 

JOHN COUGAR MELLENCAMP -Pink Houses 

JOHN WARREN -Advanced Warning 

KC101 (WKCI) -New Haven 
(loo Cate -P.D.D.) 

GENESIS -That's All 

SHANNON -Let The Music Play 

LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

CHRISTOPHER CROSS -Think Of Laura 

WCAU -FM- Philadelphia 
(Scott Walker -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS- Remember The Night 

THE ALAN PARSONS PROJECT -You Don't Believe 

ROBERT PLANT -In The Mood 

ELO -Rock 'N' Roll Is King 

IRENE CARA -The Dream 

PAUL SIMON -Allergies 

BARRY MANILOW -Read 'Em And Weep 

EDDIE AND THE CRUISERS-On The Dark Side 

LIONEL RICHIE- Running With The Night 

GENESIS -That's All 

SHANNON -let The Music Play 

WMBQ- Portland 
(Brian Phoenix -P.D.) 

DEBARGE -Time Will Reveal 

JUMP 'N IN THE SADDLE -The Curly Shuttle 

SPANDAU BALLET -Gold 

THE MOTELS -Remember The Night 

GLADYS KNIGHT AND THE PIPS -Hero 
LINDA RONSTADT- What's New 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

STRAY CATS -I Won't Stand In Your Way 

RICK SPRINGFIELD -Souls 
FIREFALL- Runaway Love 

JAMES INGRAM AND MICHAEL MCDONALD-Yah Mo 

B There 

WSPK- Poughkeepsie 
(Chris Leide -P.D.I 

JOHN COUGAR MELLENCAMP -Pink Houses 

ROBERT PLANT -In The Mood 

LINDA RONSTADT- What's New 

DEBBIE HARRY -Rush Rush 

RE -FLED -The Politics Of Dancing 

NENA -Luftballons 

WPRO -FM- Providence 
(Tom Cuddy -P.D.) 

38 SPECIAL -It I'd Been The One 

RAY PARKER, JR: I Still Can't Get Over Loving You 

GENESIS -That's All 

DEBARGE -Time Will Reveal 

STRAY CATS -I Won't Stand In Your Way 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE FIXX -The Sign Of Fire 

NAKED EYES -When The Lights Go Out 

96PXY (WPXY)- Rochester 
(Tom Mitchell-P D.) 

GENESIS- That's All 

CULTURE CLUB -Karma Chameleon 

THE MOTELS -Remember The Night 

SHANNON -Let The Music Play 

BEBARGE -Time Will Reveal 

PRINCE -Let's Pretend We're Married 

REAL LIFE -Send Me An Angel 

WHFM- Rochester 
(Charley Lake -P.D.) 

MADONNA -Holiday . REAL LIFE -Send Me An Angel 

JOHN COUGAR MELLENCAMP -Pink Houses 

LINDA RONSTADT- What's New 

GENESIS- That's All 

KOOL AND THE GANG -Joanna 

DEBARGE -Time Will Reveal 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

WGFM- Schenectady 
(Mike Neff -P.D.) 

CHRISTOPHER CROSS -Think 01 Laura 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE MOTELS -Remember The Night 

WRCK -Utica Rome 
(Jim Rieti -P.0.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

BOB DYLAN- Sweetheart Like You 

RE- FLEX -The Politics Of Dancing 

SHANNON -Let The Music Play 

SONS OF HEROES- Living Outside Your Love 

CULTURE CLUB -Karma Chameleon 

NAKED EYES -When The Lights Go Out 

THE DOORS- Gloria 

TALKING HEADS -This Must Be The Place 

REAL LIFE -Send Me An Angel 

Mid -Atlantic Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

RAY PARKER, JR: I Still Can't Get Over Loving 

You (Arista) 

SHANNON -Let The Music Play 

(Emergency /Mirage) 

GENESIS -That's All (Atlantic) 

THE MOTELS- Remember The Night (Capitol) 

WFBG- Altoona 
(Tony Booth -P.D.) 

MADONNA -Holiday 

KOOL AND THE GANG -Joanna 

KISS -Lick It Up 

DIANA ROSS -Let's Go Up 

RE- FLEX -The Politics Of Dancing 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

SHANNON -Let The Music Play 

JOHN COUGAR MELLENCAMP -Pink Houses 

B -104 (WBSB) -Baltimore 
(Jan Jefteries -P.D.) 

SPANDAU BALLET-Gold 

MATTHEW WILDER -Break My Stride 

GENESIS- That's All 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

SHEENA EASTON- Almost Over You 

WMAR -FM- Baltimore 
(Gary Franklin -P.D.) 

CULTURE CLUB -Karma Chameleon 

RE -FLEX -The Politics Of Dancing 

THE MOTELS- Remember The Night 

BONNIE TYLER -Take Me Back 

EDDIE MONEY -Big Crash 

TALKING HEADS -This Must Be The Place 

WOMP -FM- Bellaire 
(Dwayne Bonds-P.D.) 

RICK JAMES -Ebony Eyes 

GENESIS -That's All 

JUMP 'N IN THE SADDLE -The Cur y Shuttle 

REAL LIFE -Send Me An Angel 

CULTURE CLUB -Karma Chameleon 

LIONEL RICHIE- Running With The Night 

ROBERT PLANT -In The Mood 

WZYQ -Frederick 
(Kemosabi Joe -P.D.) 

RAY PARKER, JR. I Still Can't Get Over Loving You 

THE ALAN PARSONS PROJECT -You Don't Believe 

BLACK SABBATH -Trashed 
THE FIXX -The Sign Of Fire 

JOHN COUGAR MELLENCAMP -Pink Houses 

Z.Z. TOP -T.V. Dinners 

DOLLY PARTON -Save The Last Dance For Me 

BONNIE TYLER -Take Me Back 

WKEE- Huntington 
(Steve Hayes -P.D.I 

CULTURE CLUB -Karma Chameleon 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

BONNIE TYLER -Take Me Back 

JOHN COUGAR MELLENCAMP -Pink Houses 

DIANA ROSS -Let's Go Up 

LIONEL RICHIE- Running With The Night 

GENESIS -That's All 

MADONNA -Holiday 
HERB ALPERT -Red Hot 

WBLI -Long Island 
(Bill Terry-PA.) 

SHANNON -Let The Music Play 

38 SPECIAL -If I'd Been The One 

NAKED EYES -When The Lights Go Out 

RAY PARKER, JR. I Still Can't Get Over Loving You 

BIG COUNTRY -In A Big Country 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

MATTHEW WILDER -Break My Stride 

THE ROMANTICS -Talking In Your Sleep 

Z -100 (WHTZ) -New York 
(Scott Shannon -P.D.) 

MIDNIGHT STAR -Wet My Whistle 

HUEY LEWIS AND THE NEWS -Heart And Soul 

YES-Owner Of A Lonely Heart 

THE POLICE- Synchronicity II 

GENESIS -That's All 

WKTU -New York City 
(Frankie Blue -P.D.) 

THE POINTER SISTERS -I Need You 

WKHI -Ocean City 
(Jack Gillen -P.D.) 

THE FIXX -The Sign Of Fire 

EDDIE MONEY -Big Crash 

THE ALAN PARSONS PROJECT -You Don't Believe 

RE- FLEX -The Politics Of Dancing 

TALKING HEADS -This Must Be The Place 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

GENESIS -That's All 

LIONEL RICHIE- Running With The Night 

SPANDAU BALLET-Gold 

DEBORAH ALLEN -Baby I Lied 

EARTH, WIND & FIRE -Magnetic 

Power 99 (WUSL) -Philadelphia 
(Jett Wyatt-P.D.) 

NEW EDITION -Popcorn love /Jealous Girl 

YES -Owner Of A Lonely Heart 

THE POINTER SISTERS- Automatic 
D TRAIN -Something's On Your Mind 

PIECES OF A DREAM -Fo Fi Fo 

B -94 (WBZZ)- Pittsburgh 
(Steve Kingston -P.D.) 

JEFFREY OSBORNE -Stay With Me Tonight 

PRINCE -Let's Pretend We're Married 

CHRISTOPHER CROSS -Think Of Laura 

JOHN COUGAR MELLENCAMP -Pink Houses 

WHTX- Pittsburgh 
(Keith Abrams -P.D.) 

CHRISTOPHER CROSS -Think Of Laura 

CULTURE CLUB -Karma Chameleon 

MADONNA -Holiday 
THE ROMANTICS -Talking In Your Sleep 

JOHN COUGAR MELLENCAMP -Pink Houses 

RICK JAMES -Ebony Eyes 

SHANNON -Let The Music Play 

WHYW- Pittsburgh 
(Jay Cresswell -P.D.) 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

JOHN TRAVOLTA AND OLIVIA NEWTON -JOHN -Take 
A Chance 

CRYSTAL GAYLE -The Sound Of Goodbye 

LIONEL RICHIE- Running With The Night 

PURE GOLD- Forever 

JIMMY BUFFETT -One Particular Harbour 

GLADYS KNIGHT AND THE PIPS -Hero 

WPST- Trenton 
(Tom Taylor -P.D.I 

JOHN COUGAR MELLENCAMP -Pink Houses 

CHRISTOPHER CROSS -Think Of Laura 

THE MOTELS- Remember The Night 

SHANNON -Let The Music Play 

BONNIE TYLER -Take Me Back 

IRENE CARA -The Dream 

SPANDAU BALLET -Gold 
CULTURE CLUB -Karma Chameleon 

Q107 (WRQX) -Washington 
(Allen Burns -P.D.) 

JACKSON BROWNE- Tender Is The Night 

SHANNON -Let The Music Play 

PETER SCHILLING -Major Tom (Coming Home) 

BARRY MANILOW -Read 'Em And Weep 

THE ROMANTICS -Talking In Your Sleep 

RAY PARKER, JR: I Still Can't Get Over Loving You 

38 SPECIAL -It I'd Been The One 

WILK -Wilkes Barre 
(Joe Montrone -P.D.) 

CHRISTOPHER CROSS -Think Of Laura 

LIONEL RICHIE- Running With The Night 

THE MOTELS- Remember The Night 
THE DOORS -Gloria 
DEBARGE -Time Will Reveal 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

EDDIE MONEY -Big Crash 

WKRZ -Wilkes -Barre 
(Jim Rising -P.D.) 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

CHRISTOPHER CROSS -Think Of Laura 

THE ALAN PARSONS PROJECT -You Don't Believe 

MADONNA -Holiday 
CULTURE CLUB -Karma Chameleon 

THE FIXX -The Sign Of Fire 

JOHN COUGAR MELLENCAMP -Pink Houses 

IRENE CARA -The Dream 

HERB ALPERT -Red Hot 

DIANA ROSS -Let's Go Up 

BONNIE TYLER -Take Me Back 

KISS -Lick It Up 

Q106 (WQXA) -York 
(Dan Steele -P.O.) 

THE MOTELS- Remember The Night 

JOHN COUGAR MELLENCAMP -Pink Houses 

JEFFREY OSBORNE -Stay With Me Tonight 

RICK SPRINGFIELD -Souls 

LIONEL RICHIE- Running With The Night 

GENESIS- That's All 

WYCR -York 
(J.J. Randolph -P.D.) 

SHANNON -Let The Music Play 

THE DOORS-Gloria 

JOHN COUGAR MELLENCAMP -Pink Houses 

CULTURE CLUB -Karma Chameleon 

GENESIS- That's All 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

Southeast Region 

TOP ADD ONS 

JOHN COUGAR MELLENCAMP -Pink Houses 

(Riva /Mercury) 

CULTURE CLUB -Karma Chameleon (Virgin /Epic) 

RAY PARKER, JR: I Still Can't Get Over Loving 

You (Arista) 

KOOL AND THE GANG- Joanna (De -Lite) 

GENESIS - That's All (Atlantic) 

WANS-Anderson/Greenville 
(Rod Metts -P.D.) 

CULTURE CLUB -Karma Chameleon 

JOHN COUGAR MELLENCAMP -Pink Houses 

DEBORAH ALLEN -Baby I Lied 

IRENE CARA -The Dream 

THE MOTELS - Remember The Night 

EDDIE MONEY -Big Crash 

LIONEL RICHIE- Running With The Night 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

DEBARGE -Time Will Reveal 

ROBERT PUNT -In The Mood 

SPANDAU BALLET -Gold 
GENESIS- That's All 

WISE -Asheville 
(John Stevens -M.D.) 

THE MOTELS- Remember The Night 

DOLLY PARTON -Save The Last Dance For Me 

LIONEL RICHIE -Running With The Night 

GENESIS -That's All 

BIG COUNTRY -In A Big Country 

SPANDAU BALLET-Gold 
OLIVIA NEWTON -JOHN -Twist 01 Fate 

MATTHEW WILDER -Break My Stride 

JENNIFER HOLLIDAY -I Am Love 

BONNIE TYLER -Take Me Back 

NIGHT RANGER -(You Can Still) Rock In America 

CULTURE CLUB -Karma Chameleon 

RE -FLEX -The Politics Of Dancing 

LINDA RONSTADT- What's New 

JOHN COUGAR MELLENCAMP -Pink Houses 

94 -Q (WQXI -FM)- Atlanta 
(Jim Morrison -P.D.) 

ALABAMA -Lady Down On Love 

DEBORAH ALLEN -Baby I Lied 

JOHN COUGAR MELLENCAMP -Pink Houses 

Z -93 (WZGC) -Atlanta 
(Chris Thomas -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

THE FIXX -The Sign Of Fire 

DOLLY PARTON -Save The Last Dance For Me 

RICK JAMES -Ebony Eyes 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

RAY PARKER, JR. -I Still Can't Get Over Loving You 

REAL LIFE -Send Me An Angel 

CULTURE CLUB -Karma Chameleon 

ROBERT PUNT -In The Mood 

DEBORAH ALLEN -Baby I Lied 

WBBQ -FM- Augusta 
(Harley Drew -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

SPANDAU BALLET-Gold 

CULTURE CLUB -Karma Chameleon 

KOOL AND THE GANG -Joanna 

MADONNA -Holiday 

GENESIS -That's All 

THE ROMANTICS -Talking In Your Sleep 

THE FIXX -The Sign Of Fire 

RICK JAMES -Ebony Eyes 

WSSX -Charleston 
(Bill Martin -P.D.) 

THE FIXX -The Sign Of Fire 

THE MOTELS- Remember The Night 

TALKING HEADS -This Must Be The Place 

KIM CARNES -Invisible Hands 

ROBERT PLANT -In The Mood 

GENESIS -That's All 

IRENE CARA -Why Me? 

NAKED EYES -When The Lights Go Out 

JOHN COUGAR MELLENCAMP -Pink Houses 

WBCY -Charlotte 
(Bob Kaghan -P.D.) 

JEFFREY OSBORNE -Stay With Me Tonight 

JOHN COUGAR MELLENCAMP -Pink Houses 

38 SPECIAL -If I'd Been The One 

THE ROMANTICS -Talking In Your Sleep 

SPANDAU BALLET -Gold 

BARRY MANILOW -Read 'Em And Weep 

MADONNA -Holiday 

CK101 (WCKS) -Cocoa Beach 
(Mike Lowe -P.D.) 

LIONEL RICHIE- Running With The Night 

RAY PARKER, JR.-I Still Can't Get Over Loving You 

GENESIS -That's All 

WNOK -FM- Columbia 
(Jeff Clark -P.D.) 

THE ROMANTICS -Talking In Your Sleep 

EARTH, WIND & FIRE -Magnetic 
NAKED EYES -When The Lights Go Out 

CHRISTOPHER CROSS -Think Of Laura 

CULTURE CLUB -Karma Chameleon 

GENESIS- That's All 

JEFFREY OSBORNE -Stay With Me Tonight 

WNFI -Daytona Beach 
(Brian Douglas -P.D.) 

GENESIS- That's All 

LIONEL RICHIE- Running With The Night 

RUFUS AND CHAKA KHAN -Ain't Nobody 

CULTURE CLUB -Karma Chameleon 

ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JOHN COUGAR MELLENCAMP -Pink Houses 

DEBARGE -Time Will Reveal 

38 SPECIAL -If I'd Been The One 

THE S.O.S. BAND -Tell Me If You Still Care 

NENA- Luftballons 
K.C. -Give It Up 

RICK JAMES -Ebony Eyes 

GANG OF FOUR -Is II Love 

WDCG -Durham 
(Rick Freeman -P.D.) 

MATTHEW WILDER -Break My Stride 

17 
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Billboard H Sin9les Rodio Action TM 

Based on station playlists through Tuesday (11/29/83) 
Ploylist bp Add Ons 

Continued from previous page 

BARRY MANILOW -Read 'Em And Weep 

LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

THE ROMANTICS -Talking In Your Sleep 

WFLB -Fayetteville 
(Larry Cana -P.D.) 

YES -Owner Of A Lonely Heart 

IRENE CARA -Why Me? 

SPANDAU BALLET-Gold 

PETER SCHILLING -Major Tom (Coming Home) 

NAKED EYES -When The Lights Go Out 

LIONEL RICHIE- Running With The Night 

RONNIE MILSAP -Show Her 

SHEENA EASTON- Almost Over You 

CULTURE CLUB -Karma Chameleon 

DOLLY PARTON -Save The Last Dance For Me 

THE MOTELS- Remember The Night 

MADONNA -Holiday 
MANHATTAN TRANSFER -American Pop 

WFOX -FM- Gainesville 
(Alan DuPriest -P.D.) 

CULTURE CLUB -Karma Chameleon 

RICK SPRINGFIELD -Souls 
JOHN COUGAR MELLENCAMP -Pmk Houses 

KOOL AND THE GANG -Joanna 

DIANA ROSS -Let's Go Up 

WRQK -Greensboro 
(Pam Conrad-P.D.) 

LIONEL RICHIE- Running With The Night 

RAY PARKER, JR, -I Still Can't Get Over Loving You 
CRYSTAL GATLE -The Sound Of Goodbye 

GENESIS -That's All 

NAKED EYES -When The Lights Go Out 

BONNIE TYLER -Take Me Back 

IRENE CARA -The Dream 

DIANA ROSS -Let's Go Up 

SHANNOt -Let The Music Play 

MIDNIGHT STAR -Wet My Whistle 

JOHN TRAVOLTA AND OLIVIA NEWTON -JOHN -Take 
A Chance 

THE ALAN PARSONS PROJECT -You Don't Believe 
MADONNA -Holiday 

WOKI- Knoxville 
(Doe Fidley -P,D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

BONNIE TYLER -Take Me Back 

JAMES INGRAM AND MICHAEL MCDONALD -Sah Mo 

B There 

DOLLY PARTON -Save The Last Dance For Me 

DEBORAH ALLEN -Baby I Lied 

THE MOTELS- Remember The Night 

IRENE CARA -The Dream 

THE FIXX -The Sign Of Fire 

TALKING HEADS -This Must Be The Place 

BARRY MANILOW -Read 'Em And Weep 

SPANDAU BALLET-Gold 
LIONEL RICHIE- Running With The Night 

CULTURE CLUB -Karma Chameleon 

RE- FLEX -The Politics Of Dancing 

GENESIS -That's All 

RAY PARKER, JR: I Still Can't Get Over Loving You 

CULTURE CLUB -Karma Chameleon 

LIONEL RICHIE- Running With The Night 
GENESIS -That's All 

RE -FLEX -The Politics Of Dancing 

MATTHEW WILDER -Break My Stride 

WKZQ -FM- Myrtle Beach 
(Henry Kaye -P.D.) 

DEBORAH ALLEN -Baby I Lied 

GENESIS- That's All 

TALKING HEADS -This Must Be The Place 

EYE TO EYE -Lucky 
MADONNA -Holiday 
THE DOORS -Gloria 

JOHN COUGAR MELLENCAMP -Pink Houses 

IRENE CARA -The Dream 

DON FELDER -Bad Girls 

EARTH, WIND A FIRE -Magnetic 
JOE GIBSON -She Told Me So 

CHRISTOPHER CROSS -Think Of Laura 

WNVZ -Norfolk 
(Steve Kelly -P.D.) 

THE S.O.S. BAND -Tell Me If You Still Care 

w TWILIGHT 22- Electric Kingdom 

JEFFREY OSBORNE -Stay With Me Tonight 

RAT PARKER, JR. -I Still Can't Get Over Loving You 

KOOL AND THE GANG -Joanna 

SPANDAU BALLET -True 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

38 SPECIAL -If I'd Been The One 

BARBRA STREISAND -The Way He Makes Me Feel 

STRAY CATS -I Won't Stand In Your Way 

WAEV- Savannah 
(J.D. North -P.D.) 

JOHN COUGAR MELLENCAMP -Pink Houses 

BARBRA STREISAND -The Way He Makes Me Feel 

DOLLY PARTON -Save The Last Dance For Me 

MADONNA- Holiday 

KOOL AND THE GANG -Joanna 

38 SPECIAL -If I'd Been The One 

DURAN DURAN -Union Of The Snake 

1 -95 (WINZ -FM) -Miami 
(Keith Isley -P.D,) 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

JENNY BURTON -Remember What You Like 

WEST STREET MOB -Break Dancid- Electric Boogie 

D TRAIN -Something's On Your Mind 

LISA -Rocket To Your Heart 

KOOL AND THE GANG -Joanna 

PLANET PATROL -I Didn't Know I loved You 

BARRY MANILOW -Read 'Em And Weep 

WRVQ -Richmond 

WSFL -New Bern 
(Scott Kerr-P.D.) 

EDDIE MONEY -Big Crash 

THE FIXX -The Sign Of Fire 

REAL LIFE -Send Me An Angel 

TALKING HEADS -This Must Be The Place 

OLIVIA NEWTON -JOHN -Twist Of Fate 

JENNIFER HOLLIDAY -I Am Love 

THE POLICE- Synchronicity II 

PAUL SIMON- Allergies 

JOHN COUGAR MELLENCAMP -Pink Houses 

)Bab Lewis -P.D.) 
ELTON JOHN -I Guess That's Why They Call It The 

Blues 

JOHN COUGAR MELLENCAMP -Pink Houses 

SHANNON -Let The Music Play 

Z -102 (WZAT)- Savannah 
(Ray Williams-P.D.) 

JUMP 'N IN THE SADDLE -The Curly Shuffle 

RAY PARKER, JR, -I Still Can't Get Over Loving You 

CHRISTOPHER CROSS -Think Of Laura 

SHANNON -Let The Music Play 

JOHN COUGAR MELLENCAMP -Pink Houses 

Y -100 (WHYI) -Miami 
(Robert Walker -P.O.) 

CULTURE CLUB -Karma Chameleon 

MATTHEW WILDER -Break My Stride 

RAY PARKER, JR, -I Still Can't Get Over Loving You 

KOOL AND THE GANG- Joanna 

GRAND MASTER FLASH AND MELLEMEL -White 

Lines (Don't Don't Do It) 

TWILIGHT 22 -Electric Kingdom 

WXLK- Roanoke 
(Russ Brown-P.D..) 

JOHN COUGAR MELLENCAMP -Pink Houses 
THE FIXX -The Sign Of Fire 

CHRISTOPHER CROSS -Think Of Laura 
DEBORAH ALLEN -Baby I Lied 

WSEZ -Winston -Salem 
(Bob Mahoney -P.D.) 

MATTHEW WILDER -Break My Stride 

IRENE CARA -Why Men 

Billboard 
New York City: 212 -764 -7356; Beverly Hills, California: 213- 859 -5316; 
Nashville, Thnnessee: 615 -748 -8145. 
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These are the best selling home video games 

compiled from retail outlets by the Billboard 

research department. 

TITLE Number 

C opyright Owner /Manufacturer, 
Catalog 

W S. 
ENDURO- Activtslon AX [Oh 

óillboard R. 

New On 
The Charts_ 

"THE FINAL 
COUNTDOWN" 

eslrun 1'ideo -23 

The #1 Source 
o for Weekly, Worldwide 

Video Coverage 

New 
-_ -_ 

Video Releases 
This listing of video releases Na enable wholesalers and retailers to 

4 to 
be up-to- date an avaliabi new product. Formats In- cluded are Beta, VHS (Video Horne System), CED (Capacitance Electronic Disk), and LV (LaserVIalon). Where applicable, the sug- gested list price of each title Is given; otherwise, "No List" or - Rental" Is Indicated. All Informa- tion has been supplied by the manufacturers or distributors oft he product. 

MAUSOLEUM 
Marjoe Gortner, Bobbie Breesee CEO Embassy Home Entertammeni 

MR, MAGOO CARTOONS 
CED RCA VideoDiscs 03039 

MY TUTOR 
Caren Kaye, Matt Lattanzi, Kevin McCarthy, Irene Golonka Beta & VHS MCA Home Video 

N F L FILMS s69 95 
Hog Day Afternoon (Highlights Of Super Bowl XVII) 
Beta & VHS NFL Films Video 539 

529 95 No List 

THE PRISONER OF ZENDA Peter Sellers, Lynne Frederick, Lionel Jeffr ¡es, Elke Sommer, Jeremy Kemp Beta & VHS MCA Home Video 539 95 QUICK DOG TRAINING 
Barbara Woodhouse 
CED Embassy Home Entertainment 

THE QUIET MAN John Wayne, Maureen O'Hara CEO RCA VideoDiscs 00304121 
534 98 ROLLING THUNDER 

William Devane 
CEO Vestron Video 

529 95 

SAVANNAH SMILES 519 98 Br¡dgette Anderson, 
Donovan 

s 
Mark Miller, 

Home 
Peter Graves 

LV 
CED Embassy 

Y Home Entertainment 

SLAVE OF THE CANNIBAL GODS Ursula Andress. Stacey Keach CED Vestron Video 

SOPHIE'S CHOIC NA 

529 95 
534 95 

No List 

Survey For Week Ending 8/6.83 

Videocossee Top LIU 
Copyright 1983, Billboard Publications. Inc. No part of this publication may be reproduced. 

stored in a retrieval system, or transmitted, in any form or by any means. electronic. mechanical. 
photocopying, recording. or otherwise. without the prior written permission of the publisher 
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These are best selling videocassettes compiled from 

retail sales, including releases in both Beta and VHS 

formats. 

TITLE 

Copyright Owner, Distributor, Catalog Number 

1 7 48 HOURS 

Paramount Pictures. Paramount Home Video 

1139 

11 

19 

65 

7 

25 

15 

38 

JANE FONDA'S WORKOUT (ITA) 

KVC RCA, Karl Video Corporation 042 

WEEKS 
AT *1 

4 

HIGH ROAD TO CHINA 

Warner Brothers Pictures, Warner Home Video 11309 

THE VERDICT 

CBS Fox Video 1188 

AN OFFICER AND A GENTLEMAN 

Paramount Pictures, Paramount Home Video 1467 

MAD MAX 

Vestron V 4030 

AIRPLANE II: THE SEQUEL 

Paramount Pictures. Paramount Home Video 1489 

ALICE IN WONDERLAND 

Walt Disney Home Video 36 

STAR TREK II -THE WRATH OF KHAN (ITA) 

Paramount Pictures, Paramount Home Video 1180 

PLAYBOY'S PLAYMATE REVIEW 

CBS -Fox Video 6255 
10 

11 

10 

These are most popular videocassette rentals, in both 

Beta and VHS formats, compiled from a survey of re- 

tailers and wholesalers. 

TITLE 

Copyright Owner, Distributor, Catalog Number 

6 48 HOURS 

Paramount Pctures. Paramount Home Video 

1139 

13 

11 

10 

THE VERDICT 

CBS Fox Video 1188 

FIRST BLOOD 

Thorn /EMI 1573 

WEEK 

4 

HIGH ROAD TO CHINA 

Warner Brothers Pictures. Warner Home Video 11309 

SOPHIE'S CHOICE 
CBS Fox Video 9076 

MAD MAX 

Vestron V 4030 

THE TOY 

RCA /Columbia Pictures, Home Video 10538 

FRANCES 

Thorn /EMI 1621 

BEST FRIENDS 

Warner Brothers Pictures, Warner Home Video 11265 

MY FAVORITE YEAR 

MGM /UA Home Video 800188 
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HITS FROM BILLBOARD 10 AND 
20 YEARS AGO THIS WEEK 

POP SINGLES -10 Years Ago 
1. Top Of the World, Carpenters, A &M 
2. Goodbye Yellow Brick Road, Elton John, 

MCA 
3. The Most Beautiful Girl, Charlie Rich, 

Epic 
4. Just You 'N' Me, Chicago, Columbia 
5. Photograph, Ringo Starr, Apple 
6. Space Race, Billy Preston, A &M 
7. The Love I Lost (Part 1), Harold Melvin 

& the Blue Notes, Philadelphia 
International 

8. Hello It's Me, Todd Rundgren, Bearsville 
9. Keep On Truckin', Eddie Kendricks, 

Tamla 
10. Leave Me Alone (Ruby Red Dress), 

Helen Reddy, Capitol 

POP SINGLES -20 Years Ago 
1. Dominique, Singing Nun, Philips 
2. I'm Leaving It Up To You, Dale & Grace, 

Montel- Michelle 
3. Everybody, Tommy Roe, ABC -Paramount 
4. Louie Louie, Kingsmen, Wand 
5. She's A Fool, Lesley Gore, Mercury 
6. Sugar Shack, Jimmy Gilmer & the 

Fireballs, Dot 
7. You Don't Have To Be A Baby To Cry, 

Caravelles, Smash 
8. Be True To Your School, Beach Boys, 

Capitol 
9. Washington Square, Village Stompers, 

Epic 
10. Walking The Dog, Rufus Thomas, Stax 

TOP LPs -10 Years Ago 
1. Goodbye Yellow Brick Road, Elton John, 

MCA 
2. Ringo, Ringo Starr. Apple 
3. Jonathan Livingston Seagull, Neil 

Diamond, Columbia 
4. The Joker, Steve Miller Band, Capitol 
5. You Don't Mess Around With Jim, Jim 

Croce, ABC 
6. Quadrophenia, The Who, MCA 
7. Life & Times, Jim Croce, ABC 
8. Goats Head Soup, Rolling Stones, Rolling 

Stones 
9. Mind Games, John Lennon, Apple 

10. Brothers & Sisters, Allman Brothers Band, 

Capricorn 

TOP LPs-20 Years Ago 
1. The Singing Nun, Philips 
2. In The Wind, Peter, Paul & Mary, Warner 

Bros. 
3. The Second Barbra Streisand Album, 

Columbia 
4. Peter, Paul & Mary, Warner Bros. 
5. Trini Lopez At Pt's, Reprise 
6. Elvis' Golden Records, Vol. 3, RCA 

Victor 
7. West Side Story, Soundtrack, Columbia 
8. Sinatra's Sinatra, Frank Sinatra, Reprise 
9. The Barbra Streisand Album, Columbia 

10. Ingredients In A Recipe For Soul, Ray 

Charles, ABC -Paramount 

COUNTRY SINGLES -10 Years Ago 
1. The Most Beautiful Girl, Charlie Rich, 

Epic 
2. Amazing Love, Charley Pride, RCA 

3. Sing About Love, Lynn Anderson, 
Columbia 

4. If You Can't Feel It, Freddie Hart, Capitol 
5. If We Make It Through December, 

Merle Haggard, Capitol 
6. Sometimes A Memory Ain't Enough, 

Jerry Lee Lewis, Mercury 
7. Little Girl Gone, Donna Fargo, Dot 
8. I'll Never Break These Chains, Tommy 

Overstreet, Dot 
9. You Ask Me To, Waylon Jennings, RCA 

10. Country Sunshine, Dottie West, RCA 

SOUL SINGLES -10 Years Ago 
1. If You're Ready Come Go With Me, 

Staple Singers, Stax 
2. Cheaper To Keep Her, Johnnie Taylor, Stax 
3. The Love I Lost (Part 1), Harold Melvin 

& the Blue Notes, Philadelphia 
International 

4. Rockin' Roll Baby, Stylistics, Avco 
5. Never Never Gonna Give You Up, Barry 

White, 20th Century 
6. You're A Special Part Of Me, Diana Ross 

& Marvin Gaye, Motown 
7. Some Guys Have All The Luck, 

Persuaders, Atco 
8. Come Get To This, Marvin Gaye, Motown 
9. I Wanna Know Your Name, Intruders, 

Gamble 
10. Sweet Understanding Love, Four Tops, 

Dunhill 

Continued from page 15 

Scott Knight, a former general 
manager of Major Market Radio and 
most recently VP /operations for 
Knight Quality Stations, becomes 
president of the group, which in- 
cludes WSAR Fall River, WEIM 
Fitchburg, WSRS Worcester, 
WGIR -AM -FM Manchester and 
WHEB -AM -FM Portsmouth. He 
succeeds Norman Knight, who be- 
comes chairman of the board /CEO. 

Jim Sumpter, GM of Corpus 
Christi's KZFM, figures that if pro- 
gramming a First Media station was 
good enough for him, it's good 
enough for his PD. And so it is that 
WPGC Washington PD Glenn Beck 
joins KZFM as program director 
... Mike Taylor, who defected to 
sales four years ago -and not even 
radio sales at that -is back at it. 
Mike now does mornings and Mi- 
ami's WEZI (the old WYOR). He 
once held the same post at Hartford's 
WDRC -FM and KYA -FM San 
Francisco. 

Moving up at Minneapolis' KSTP- 
AM is GSM Scott Meier, who is now 
GM at the news /talk station, replac- 

ing Al Quarnstrom, who's managing 
Red Wing, Minn.'s KCUE/ 
KWNG ... Moving up in the Katz 
organization are WSYR /WYYY 
Syracuse GM Hugh Barr, WDBO 
Orlando GM Garry Eaves and 
WWKA Orlando GM Bob Longwell. 
All add vice president to their titles. 
... Sandy Goldberg moves from his 
GM post at Susquehanna's WLQR 
Toledo to "Warm" WRRM Atlanta 
in the same post. He replaces Jack 
De Haven, who becomes Susquehan- 
na national sales manager. 

* * * 
As Steve Goldstein whips his staff 

into shape at Detroit's WHYT, the 
newest addition to the "Hot Hits!" 
station is a former co- worker from 
WTIC -FM Hartford. He's Jim Cut- 
ler, and he's now doing middays. The 
former WXLO and WBLI New York 
personality will also serve as produc- 
tion manager ... Across town at 
WRIF, Gregory Flash leaves a dull 
corporate job at ABC New York (at 
least we don't think the "internal au- 
dio division" sounds very interesting, 
although CPAs like Greg might have 
other ideas) to become business man- 

VARIETY AWARD -CFOX Vancouver general manager Alden Diehl, left, 
accepts the Variety Club's 1983 International Media Award during the 
Club's annual convention there. Making the presentation is Don Gillin, Vari- 

ety Club's international ambassador. 

GOODPHONE COMMENTARY 

Have Advertising Dollars 
Been Going Up In Smoke? 

By JOE HESLET 
Has the U.S. government ever said 

that radio and television advertising 
was more effective than newspapers, 
magazines and billboards? Maybe. 

Back in the days when the Surgeon 
General was first bemoaning the li- 
abilities of cigarette smoking, it was 
decided that the cigarette companies 
should be hindered in their ability to 
influence the consumer to use their 
products. It was hoped that reducing 
the public's "top of mind awareness" 
of cigarette products would result in 
a reduction in the number of 
smokers. 

We all know that the Surgeon 
General's office attempted to accom- 
plish this goal by banning their ad- 
vertisement on all radio and televi- 
sion. However, it did not ban 
cigarettes from newspapers, maga- 
zines or billboards. 

Now if newspapers, billboards and 
magazines have the same influence 
over the mind as the electronic me- 
dia, wouldn't cigarette advertising 
have been removed from the print 
media also? Or if in fact the print me- 
dia was the most effective type of ad- 
vertising, wouldn't cigarette manu- 
facturers have been forbidden to use 
them and allowed to remain in the 
electronic media? Think about that. 

How many of you still associate 
the theme from "The Magnificent 

Seven" with Marlboro? Or how 
about "Winston tastes good like a 
cigarette should." I'll bet most of you 
can still sing the jingle. Did the print 
media plant those musical images in 
your mind? Of course not! 

If you're over 30, you can probably 
name many old slogans and sing lots 
of old cigarette jingles that you heard 
on the electronic media. And you 
don't have to be a smoker to 
remember. 

Think about the fact that it's been 
well over 10 years since you've heard 
any cigarette jingles or slogans on ra- 
dio or tv and the power of the elec- 
tronic media will be put in the proper 
perspective. 

Oh, cigarettes still advertise. They 
spend a lot of money in the print me- 
dia. But even if you can conjure up 
the picture in your mind of a New- 
port, Players or Carlton print ad, can 
you remember a single bit of the copy 
in that ad? Probably not. 

Yet the print media still gets 80 

cents of every dollar spent on adver- 
tising, and the electronic media gets 
20 cents. Does this make sense to 
you? Not to me! And it isn't making 
cents for the advertiser. 

* * * 

Joe Heslet is sales manager of Y -94 
(KFYE) Fresno, Calif. 

ager for the network's Detroit O & 
O's WXYZ and 'RIF. 

Jim La Marca joins Noble Broad- 
cast Consultants to assist the San 
Diego -based firm with the "Great 
Gold" format ... Glenn O'Brien has 
swapped places with Drew Wilder. 
Glenn, who had been music director 
at Norwalk's WNLK (which Drew is 
now programming), comes on board 
at Drew's former haunt, WLAD 
Danbury as PD /MD ... Doing mu- 
sic at Toledo's WOHO/WWWM is 
afternoon jock Kevin McKay. Mov- 
ing up to Kevin's former public ser- 
vice director post is Michael 
Donofrio. 

By now, former KRCK Portland 
MD Alan Lawson is going into cul- 
ture shock. After 14 years in Port- 
land radio, much of which was AOR, 
Lawson is the new PD at WTTR 
Westminster. Westminster is a sub- 
urb of Baltimore, and WTTR is beau- 
tiful music. But as beauty is in the 
ears of the beholder, a format switch 
to something -we don't know 
what -is expected. 

Rick Carroll is back in action on 
line for the time being at L.A.'s 
KROQ, as former PD Freddie 
Snakeskin steps down to concentrate 
on his afternoon shift, and Jed The 
Fish takes a leave of absence due to 
illness. 

* * * 
Since Mark McEwen's gig with 

Federal Express has come to an end 
(the WNEW -FM New York over- 
nighter and standup comic was not 

reduced to delivering boxes; in fact 
he was standing by them in a national 
commercial), he's seeking fame 
hawking Lite Beer for Miller. If you 
see the spot, he's the guy who hands 
the letter to the quarterback, and 
fawns all over him for the remaining 
27 seconds. 

Rolodex update: WFVR Aurora, 
Ill. is now WKKD -AM. The AC for- 
mat remains ... WCCO -FM is offi- 
cially WLTE, also AC ... "Ameri- 
can Top 40" has a new on -air address 
in New York: "Home Of The Hits" 
WPLJ, Sundays from 10 a.m. to 2 

p.m ....If you want to contact Stra- 
tegic Radio Research, the new ad- 
dress is Park Place, Suite 210, 655 W. 
Irving, Park Road at Lake Shore 
Drive. Chicago, Ill. 60613. 

SMN's top 40 format "Rock 
America" slated to debut mid -Janu- 
ary is coming together. Signing on as 
operations manager is WRQC Cleve- 
land programmer Tim Spencer who 
returns to his hometown of Dallas, 
where he worked with SMN VP /pro- 
gramming George Williams at 
KFWD. Unlike other SMN offer- 
ings, "Rock America" will uplink 
from Texas. 

Spencer, who also programmed 
Dallas' Q102 (KTXQ), is not being 
replaced at 'RQC. Operations man- 
ager Scott Hewitt will assume his 
programming chores. If you're won- 
dering who'll carry the new format, 
check out Beaumont's KZOM. By 
the time "Rock America" debuts, 
they'll be known as KKMY. 

BILLBOARD RADIO JOB MART 
Position Wanted 
Position 

Available 
Services 
$30.00 per inch 

WE ACCEPT 
ALL MAJOR 
CREDIT CARDS 

ADDRESS ALL ADS: JEFF SERRETTE 

Billboard Job Mart. 1515 Broadway. New York. 

N.Y. 10036. Phone: (2121 7647388 'locally' or 

18001 2231524 (Out 0l State'. Use any major 

credit card when calling in your advertisement. 

ri 
I 

PAYMENT MUST ACCOMPANY ORDER 

I Name 

Address 

City 

Telephone 

State Zip 

SERVICES 

CURRENT AND CLASSIC AIRCHECKS! 
NEW! VIDEO AIRCHECKS #1 features 100 /Real Don Steele -1977, KITS -FM /Big Ron O'Brien -1983, 
KFRC's Mobile Studio /Dave Sholin -Sue Hall -1983, K101 /Bobby Ocean -1981, KFRC /Dave Sholin -Ger- 

ry Cagle- Shotgun Tom Kelly -1981, K101 /Chuck Browning -1983, KROQ /Freddy Snakeskin -1983. 
Please specify VHS or BETA, $39.95 
Current Issue #44 features WBBM -FM /Don Geronimo, KFRC /Dr. Don Rose's 10th Anniversary Show, 
KIIS /Rick Dees, KPRZ /Gary Owens, KLOS /Shana, Rochester's CHR Battle -WPXY vs. WHFM vs. 

WMJO, WLOL -FM /Hines & Bergland, plus KIFM and Seattle's KZOK. 90- minute cassette. $5.50. 
Special Issue #5 -24 features Detroit and Kansas City with Detroit's A /Cs WOMC, WNIC, WMJC, & 

WCZY, CHR5 WHYT & WABX, AORs WRIF & WLLZ, Urban WDRQ & WJLB. Kansas City's AOR KYYS, 

CHR KBEO AND A /Cs WHB, KMBZ & KLSI. 90- minute cassette, $5.50. 
Classic Issue #C -37 features KRLA /Dick Biondi -1966. KHJ /Charlie Tuna -1978, KMET /Mary Turner- 
1975, WNBC /Cousin Brucie -1976, KFWB /Roger Christian -1967, KRLA /Art Laboe -1978, KHJ /Robert 
W. Morgan -1973, plus KCBO /Shotgun Tom Kelly & Rich Brother Robbin -1973. Cassette, $10.50. 
CALIFORNIA AIRCHECK -Dept. BB -BOX 4408 -SAN DIEGO, CA 92104 -(619) 460 -6104 

INSIDE COUNTRY 
Designed With The Country DJ In 
Mind Current artist bins. Monthly 
Calendar. Country Trivia We do the 
research! You sound informed' For 
more information write 

Inside Country 
6000 Fulton Ave., Suite 12 

Van Nuys, CA 91401 i 
CHRISTMAS MUSIC 

10 Reels -152 Cuts 
Mono or Stereo with 25 Hz Tones 

We ship C.O.D. 

THE MUSIC DIRECTOR 
Box 103 

Indian Orchard, MA 01151 
(413) 783 -4626 

WHEN REPLYING 

TO ADVERTISERS 

PLEASE 

MENTION 

BILLBOARD MAGAZINE 

RADIO PERSONNEL 
NEEDED 

Many Radio Stations are now planning per- 

sonnel changes for the first of the year. We are 

preparing for the annual upswing in job open- 

ings. You too should be planning ahead ... If 

you are seriously considering a move 
. chances are NATIONAL can help. NA- 

TIONAL places radio personnel from Coast to 

Coast. For complete details, including bro- 
chure and registration form, enclose $2.00 
postage and handling to: 

NATIONAL BROADCAST 
TALENT COORDINATORS 

DEPT. L, PO BOX 20551 
BIRMINGHAM, AL 35216 
ACT NOW: 205- 822 -9144 

POSITION WANTED 

AMBITIOUS MALE 
Good voice and production skills seeking po- 
sition in T.V. or radio announcing and /or pro- 
duction. B.S. Degree in Broadcasting, Arizona 
State, December, 1983. 

Scott Shafer 
1525 Elmwood Dr. 

Pella, IA 50219 
(516) 628 -9353 
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Rock Albums 
ARTIST -Title, Label 

GENESIS -Genesis, Atlantic WEEKS 
AT SI 

3 

THE ROLLING STONES- Undercover, 
Rolling Stones 

YES -90125, Atco 

JOHN COUGAR MELLENCAMP -Uh -Huh, 
Riva /Mercury 

.38 SPECIAL -Tour De Force, A &M 

HUEY LEWIS AND THE NEWS- Sports, 
Chrysalis 

THE ROMANTICS -In Heat, Nemperor 

DURAN DURAN -Seven And The Ragged Tiger, 
Capitol 

BILLY IDOL -Rebel Yell, Chrysalis 

EDDIE MONEY- Where's The Party ?, Columbia 

BLUE OYSTER CULT -The Revolution By 
Night, Columbia 

SOUNDTRACK -Two Of A Kind, MCA 

STREETS -lst, Atlantic 

NIGHT RANGER -Midnight Madness, MCA 

THE ALAN PARSONS PROJECT -The Best Of 
The Alan Parsons Project, Arista 

BOB DYLAN- Infidels, Columbia 

OZZY OSBOURNE -Bark At The Moon, CBS 
Associated 

RAINBOW -Bent Out Of Shape, Mercury 

PAUL RODGERS -Cut Loose, Atlantic 

BIG COUNTRY -The Crossing, Mercury 

U -2 -Under A Blood Red Sky, Island 

PETER SCHILLING -Error In The System, 
Elektra 

DARYL HALL AND JOHN OATES -Rock 'N Soul 
Part 1, RCA 

THE POLICE- Synchronicity, A &M 

PAT BENATAR -Live From Earth, Chrysalis 

Z. Z. TOP -Elininator, Warner Bros. 

THE MOTELS -Little Robbers, Capitol 

QUIET RIOT -Metal Health, Pasha 

CULTURE CLUB -Colour By Numbers, 
Virgin /Epic 

ALDO NOVA- Subject, Portrait 

SAGA -Heads Or Tales, Epic 

ROBERT PLANT -The Principle Of Moments, 
EsPeranza /Atlantic 

MOTLEY CRUE -Shout At The Devil, Elektra 

THE DOORS -Alive, She Cried, Elektra 

SURVIVOR- Caught In The Game, Scotti Bros. 

DON FELDER- Airborne, Elektra 

KISS -Lick It Up, Mercury 

PAUL McCARTNEY -Pipes Of Peace, Columbia 

SIMON TOWNSHEND -Sweet Sound, 21 

Records 

MICHAEL STANLEY BAND -You Can't Fight 
Fashion, EMI -America 

MANFRED MANN -Somewhere In Afrika, 
Arista 

RE- FLEX -The Politics Of Dancing, Capitol 

ASIA -Alpha, Geffen 

JACKSON BROWNE- Lawyers In Love, Asylum 

JUMP 'N THE SADDLE -The Curly Shuffle, 
Atlantic 

HEAVEN -Where Angels Fear To Tread, 
Columbia 

HEADPINS -Line Of Fire, MCA 

DOKKEN- Breaking The Chains, Elektra 

ALCATRAll -No Parole From Rock 'N' Roll, 
Rocshire 

VANDENBERG- Heading For A Storm, Atco 

Top Adds 
RE- FLEX -The Politics Of Dancing, Capitol 

JUMP 'N THE SADDLE -The Curly Shuffle, Atlantic (45) 

OZZY OSBOURNE -Bark At The Moon, CBS Associated 

VANDENBERG- Friday Night, Atco (12 Inch) 

DURAN DURAN -Seven And The Ragged Tiger, Capitol 

U -2 -Under A Blood Red Sky, Island 

KIM CARNES- Invisible Hands, EMI -America (45) 

THE FIXX -Reach The Beach, MCA 

BOB DYLAN- Infidels, Columbia 

ABC -That Was Then And This Is Now, Mercury (12 Inch) 
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Top Tracks 
ARTIST -Title, Label 

1 5 YES -Owner Of A Lonely Heart, Atco 
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AT #1 

3 

.38 SPECIAL -If I'd Been The One, A &M 

GENESIS -That's All, Atlantic 

THE ROLLING STONES- Undercover Of The 
Night, Rolling Stones 

THE ROMANTICS -Talking In Your Sleep, 
Nemperor 

DURAN DURAN -Union Of The Snake, Capitol 

JOHN COUGAR MELLENCAMP -Pink Houses, 
Riva /Mercury 

JOHN COUGAR MELLENCAMP -Crumblin' 
Down, Riva /Mercury 

THE POLICE -Synchronicity II, A &M 

STREETS -If Love Should Go, Atlantic 

PAT BENATAR -Love Is A Battlefield, Chrysalis 

HUEY LEWIS AND THE NEWS -Heart And 
Soul, Chrysalis 

THE ROLLING STONES -She Was Hot, Rolling 
Stones 

BILLY IDOL -Rebel Yell, Chrysalis 

BIG COUNTRY -In A Big Country, Mercury 

GENESIS -Just A Job To Do, Atlantic 

SOUNDTRACK -Ask The Lonely, MCA 

DARYL HALL AND JOHN OATES -Say It Isn't 
So, RCA 

HUEY LEWIS AND THE NEWS -I Want A New 
Drug, Chrysalis 

THE ROLLING STONES -Too Tough, Rolling 
Stones 

EDDIE MONEY -Big Crash, Columbia 

RAINBOW- Street Of Dreams, Polydor 

PETER SCHILLING -Major Tom (Coming 
Home), Elektra 

NIGHT RANGER -(You Can Still) Rock In 
America, Capitol 

SAGA -The Flier, Portrait /Epic 

YES -It Can Happen To You, Atco 

PAUL RODGERS -Cut Loose, Atlantic 

THE ALAN PARSONS PROJECT -You Don't 
Believe, Arista 

THE DOORS -Gloria, Elektra 

YES -Changes, Atco 

ALDO NOVA- Monkey On Your Back, Portrait 

PAUL McCARTNEY AND MICHAEL JACKSON- 
Say Say Say, Columbia 

KROKUS- Stayed Awake All Night, Arista 

DON FELDER -Bad Girls, Elektra 

U2- Eleven O'Clock Tick Tock, Island 

QUIET RIOT -Cum On Feel The Noize, Pasha 

OZZY OSBOURNE -Bark At The Moon, CBS 
Associated 

Z.Z. TOP -T.V. Dinners, Warner Bros. 

DOKKEN- Breaking The Chains, Elektra 

THE MOTELS -Little Robbers, Capitol 

CULTURE CLUB -Church Of The Poison Mind, 
Virgin /Epic 

BLUE OYSTER CULT -Take Me Away, 
Columbia 

GENESIS -It's Gonna Get Better, Atlantic 

AXE-I Think You'll Remember Tonight Atco 

THE POLICE -King Of Pain, A &M 

ROBERT PLANT -Big Log, EsPeranza /Atlantic 

THE ANIMALS -The Night, I.R.S. 

THE MOTELS -Suddenly Last Summer, Capitol 

HELIX -Heavy Metal Love, Capitol 

KISS -Lick It Up, Mercury 

ASIA -The Smile Has Left Your Eyes, Geffen 

JACKSON BROWNE- Tender Is The Night, 
Asylum 

GENESIS -Illegal Alien, Atlantic 

BLUE OYSTER CULT -Shooting Shark, 
Columbia 

DAVID BOWIE- Modern Love, EMI -America 

DEF LEPPARD- Foolin', Mercury 

MICHAEL STANLEY BAND -My Town, EMI - 
America 

THE MOODY BLUES -Blue World, Threshold 

ROBERT PLANT -Other Arms, 
EsPeranza /Atlantic 

DIO- Rainbow In The Dark, Warner Bros. 

A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations. 

Radio 
New On The Charls I 

UB 40 

Although the group takes its name from the number on British unemploy- 
ment benefit forms, UB 40 has established itself in the American musical work 
force with its second A &M album, "Labour Of Love," which moves up to 157 
on the Top LPs & Tape chart. 

When the band assembled in 1978, the eight members were drawn more by a 
mutual love of reggae than by musical expertise. However, the multi- racial 
group set to work in a Birmingham, England cellar and landed a gig a year later. 
At that time the group's lineup was finalized with James Brown, Ali Campbell, 
Robin Campbell, Earl Falconer, Norman Hassan, Brian Traver, Michael Virtue 
and Astro, who recorded five albums and several charting singles in their native 
England before the A &M releases. 

The 10 tunes on "Labour Of Love" are a cross section of reggae covers rang- 
ing from Lesley Kong's "Sweet Sensation" and Jimmy Cliff's "Many Rivers To 
Cross" to Neil Diamond's "Red Red Wine." 

For more information, contact David Campbell, UB 40 Organization, 92 Fale- 
ley Street, Birmingham, England B55RD; (021) 643 -1321. 

SIMON TOWNSHEND 

Argue all you want for nepotism, 
but Simon Townshend will only an- 
swer with a "Sweet Sound," his 21/ 
PolyGram debut, which moves up 
the Top LPs and Tape chart to 181. 

The 18 -year age gap between Si- 
mon and his older brother Pete has 
kept the two from collaborating until 
now, and Simon has been working on 
his own since he started playing gui- 
tar and piano at the age of eight. 
Townshend played in several bands 
before tiring of the ego conflicts and 
going solo. The 23- year -old's demo 
tape features Simon on all instru- 
ments and was the catalyst for his 
musical union with Pete, who offered 
to produce. 

Simon was signed to his label by 
Fred Haayen, who originally inked 
the Who to British Polydor, and the 
brothers went into the studio, where 
Simon says, "We really got close for 
the first time." 

Not surprisingly, Simon's voice is 
much like his brother's, and the Tat- 

ter's production influence is reminis- 
cent of the rough -cut melodies on his 
solo albums. "Sweet Sound" features 
Visage bassist Steve Barnicle and Big 
Country drummer Mark Brzezicki, 
who had played with Simon in earlier 
bands. 

For more information, contact John 
Wolf The Who Group, c/o 21 Re- 

cords, 161 W. 54th St., Suite 401, 
New York, N.Y. 10019, (212) 644- 
7900. 

CRAIG DILLINGHAM 

At the age of 25, Craig Dillingham 
is a 17 -year veteran of the music in- 
dustry. Yet, although he began his 
career at the age of eight, his MCA/ 
Curb single "Have You Loved Your 
Woman Today," at starred 66 on the 
Hot Country Singles chart, is his first 
release. 

While still in school, Dillingham 
began playing with singer Ray Price's 
group in Texas, and after graduating 
from high school, he became Price's 
permanent opening act on the road. 
After three years, however, he decid- 
ed it was time to concentrate on his 
own recording and songwriting, so he 
returned to Texas, where he put to- 
gether his own group. He also joined 
the Louisiana Hayride in 1975 and 
has logged numerous appearances on 
that popular Shreveport, La. radio 
program. 

In May, Dillingham signed with 
Los Angeles -based Curb Records, 
which then affiliated him with MCA 
in Nashville for his country 
recording. 

* * * 
For more information, contact Da- 

vid E. Wood, at (213) 478 -0243. 

Whimpia Moves 
NEW YORK -Whimpia Man- 

agement & Advertising has relocated 
to 330 W. 58th St., Suite 5P, New 
York, N.Y. 10019. The advertising 
phone number remains (212) 757- 
7770, while the management number 
changes to (212) 399 -4200. 
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Radio 
Featured ProQrommin 

"The World Of Elvis Presley" has 
come tumbling down for Country 
Sessions Inc. in New York. After 30 
shows, partners Morrie Trumble and 
Neal Weed decided to cancel the se- 
ries, following the withdrawal of the 
program's principal sponsor, Inter- 
national Harvester, makers of trac- 
tors and trucks, although a six -hour 
birthday tribute to the King is in the 
works. Presley was born Jan. 8. 

"We were on four or five different 
formats," says Trumble, who had no 
trouble convincing programmers at 
WCBS -FM New York, WMAQ Chi- 

cago and KNBR San Francisco of 
"The World's" worth. "But 110 sta- 
tions weren't enough to handle the 
cost of syndication. The idea was to 
appeal to more than the avid Elvis 
fan, and I think we did that, so we're 
pretty disappointed." The company, 
he notes, "just isn't big enough to 
pursue PDs all day long." 

It's the second cancellation this se- 
mester for the firm, which shut down 
the "Country Sessions" show in Sep- 
tember. "Two- and -a -half years ago 
there was no long -form country corn - 

(Continued on page 46) 

Billboard 
Adult Contemporary 

Singles 
CHART RESEARCH PACKAGES 

The definitive lists of the top hits year by year, through 
the entire history of the Adult Contemporary Singles 
charts. 

Based on the authoritative statistical research of the 
music industry's foremost trade publication. 

THREE TITLES AVAILABLE: 
.Number One Adult Contemporary Singles, 1941 
through 1982. Lists Billboard issue date, title, artist and 
label of the number one record of each week. $30.00. 

Top Ten Adult Contemporary Singles, 1947 through 
1982. Lists title, artist and label of every record which 
reached number 10 or higher on Billboard's Adult Con- 
temporary Singles chart. Listed alphabetically within each 
year. #1 records are indicated. $30.00. 

Top Adult Contemporary Singles of The Year, 1946 
through 1982. The annual listings of the top hits of the 
year in rank order, as published in Billboard's year -end 
special issues. Includes title, artist and 1!.abel for each entry. 
$30.00. 

Individual yearly lists may also be purchased separately; 
see coupon below. $5.00 per list. 

Billboard Chart Research 
Attn: Barbara DeMaria 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart Research 
Packages: 
G -1 Number One Adult Contemporary Singles 

@ $30.00 
G -2 Top Ten Adult Contemporary Singles @ $30.00 
G -3 Top Adult Contemporary Singles Of The Year 

@ $30.00 
Individual yearly lists from (please 
list book code number) for 
(please list year(s) desired. 

Check or money order is enclosed in the amount of: 

$ 
(Sorry, no C.O.D. or billing.) 

Name. 

Company: 

Address 

City, State, Zip: 

Overseas air mail rates available upon request. 

Below is a weekly calendar of up- 
coming network and syndicated music 
specials. Shows with multiple dates in- 
dicate local stations have option of 
broadcast time and dates. 

Dec. 4 -10, Y &T, BBC Rock Hour, London 

Wavelength, one hour. 

Dec. 4 -10, Midnight Oil, OMNI /Penthouse 

College Rock Concert, London Wavelength, 

one hour. 

Dec. 5, John Cougar, Inner -View, Inner - 

View Network, one hour. 

Dec. 5, Animals, Guest D.J., Rolling Stone 

Productions, one hour. 

Dec. 5, Doors, Rockline, Global Satellite 

Network, 90 minutes. 
Dec. 5 -11, Ink Spots, Music Makers, Nar- 

wood Productions, one hour. 

Dec. 5 -11, Johnny Cash, part one, Country 

Closeup, Narwood Productions, one hour. 

Dec. 9 -11, John Lennon: A Day On The Ra- 

dio, The Source, NBC, two hours. 

Dec. 9 -11, Herbie Mann, Dr. John, Dave 

Brubeck, Don & Deanna On Bleecker Street, 

Continuum Radio Network, one hour. 

Dec. 9 -11, Gail Davies, Weekly Country 
Music Countdown, United Stations, three 
hours. 

Dec. 9 -11, Tammy Wynette, Solid Gold 

Country, United Stations, three hours. 

Dec. 9 -11, Toni Arden, Great Sounds, 

United Stations, four hours. 

Dec. 9 -11, Neil Sedaka, Rock, Roll & Re- 

member, United Stations, four hours. 

Dec. 9 -11, Fixx, Hot Rocks, United Sta- 

tions, one hour. 

Dec. 9 -11, Huey Lewis & the News, Off 

The Record Special, Westwood One, one 

hour. 
Dec. 9 -11, Herbie Hancock, Special Edi- 

tion, Westwood One, one hour. 

Dec. 9 -11, Rock Auditions, Rock Chroni- 

cles, Westwood One, one hour. 

Dec. 10, Michael Martin Murphey, Silver 

Eagle, ABC Entertainment Network, 90 

minutes. 
Dec. 11, Comedy In Rock, Rolling Stone's 

Continuous History Of Rock & Roll, ABC 

Rock Radio Network, one hour. 

Dec. 10 -11, Dave Clark, Soundtrack Of 

The 605, ABC Watermark, three hours. 

Dec. 11, Romantics, Nick Heyward, King 

Biscuit, ABC Rock Radio Network, one hour. 

Dec. 11.17, Duran Duran, BBC Rock Hour, 

London Wavelength, one hour. 

Dec. 11 -17, Big Country, OMNI /Pent- 
house College Rock Concert, London Wave- 

length, one hour. 

Dec. 12, Paul Stanley, Guest D.J., Rolling 

Stone Productions, one hour. 

Dec. 12, Genesis, Rockline, Global Satel- 
lite Network, 90 minutes. 

Dec. 12 -18, Nelson Riddle, Music Makers, 

Narwood Productions, one hour. 

Dec. 12 -18, Johnny Cash, Country Clo- 

seup, Narwood Productions, one hour. 

Dec. 16 -17, Animals, Billy Idol, House Par- 

ty, DIR Broadcasting Network, one hour. 

Dec. 16 -18, Culture Club, The Source, 

NBC, 90 minutes. 
Dec. 16 -18, Joan Baez, Pete Seeger, Tom 

Rush, Donovan, Don & Deanna On Bleecker 
Street, Continuum Radio Network, one hour. 

Dec. 16 -18, Stevie Nicks, Off The Record 

Special, Westwood One, one hour. 

Dec. 16 -18, Kool & the Gang, Special Edi- 

tion, Westwood One, one hour. 
Dec. 16 -18, Previous Jobs, Rock Chroni- 

cles, Westwood One, one hour. 

Dec. 16 -18, Men At Work, Hot Rocks, 

United Stations, one hour. 

Dec. 16 -18, Junior Walker, Dick Clark's 
Rock Roll & Remember, United Stations, four 
hours. 

Dec. 16 -18, Arthur Prysock, Great Sounds, 

United Stations, four hours. 
Dec. 16 -18, Bobby Bare, Solid Gold Coun- 

try, United Stations, three hours. 
Dec. 16 -18, T.G. Sheppard, Weekly Coun- 

try Music Countdown, United Stations, three 
hours. 

Dec. 17, John Anderson, Silver Eagle, ABC 

Entertainment Network, 90 minutes. 
Dec. 17 -18, Beatles, Elvis Presley, Su- 

premes, Soundtrack Of The 605, ABC Water- 
mark, three hours. 

Dec. 18, Dire Straits, King Biscuit, ABC 

Rock Radio Network, one hour. 

Dec. 18, Quarterflash, Spotlight Special, 
ABC Contemporary Network, 90 minutes. 

Dec. 18, Session Men, Rolling Stone's 
Continuous History Of Rock & Roll, ABC 

Rock Radio Network, one hour. 
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These are best selling middle -of- the -road singles compiled from 

radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

3 8 THE WAY HE MAKES ME FEEL 

Barbra Streisand, Columbia 38 -04177 
(Ennes /Emanuel /Threesome, ASCAP) 
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UPTOWN GIRL 
Billy Joel, Columbia 38 -04149 (Joel Songs, BMI) 
ALL NIGHT LONG (ALL NIGHT) 
Lionel Richie, Motown 1698 (Brockman, ASCAP) 
SAY SAY SAY 
Paul McCartney And Michael Jackson, Columbia 38 -04168 (MPL 
Communications /Mijac, ASCAP) 
WHAT'S NEW 

Linda Ronstadt, Asylum 7 -69780 (Elektra) (Marke /Warner 
Brothers /Limerick /Reaganesque/Trim -Co, ASCAP) 
BREAK MY STRIDE 
Matthew Wilder, Private I (Epic) 4 -04113 (Streetwise /Big Ears /No Ears, 

BMI) 
READ 'EM AND WEEP 
Barry Manilow, Arista AS1 -9101 (Edward B. Marks /Neverland /Peg, BMI) 
ISLANDS IN THE STREAM 
Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb 

Brothers/Unichappell, BMI) 
SAY IT ISN'T SO 

Daryl Hall & John Oates, RCA 13564 (Hot -Cha /Unichappell, BMI) 
BABY I LIED 
Deborah Allen, RCA 13600 (Posey /Unichappell /Van Hoy, BMI) 
I GUESS THAT'S WHY THEY CALL IT THE BLUES 

Elton John, Geffen 7 -29460 (Warner Bros.) (Intersong, ASCAP) 
HOW MANY TIMES CAN WE SAY GOODBYE 

Dionne Warwick And Luther Vandross, Arista 1 -9073 (Goldrian, ASCAP) 

MAKE BELIEVE IT'S YOUR FIRST TIME 
Carpenters, A &M 2586 (Music City, ASCAP) 
TIME WILL REVEAL 
DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP) 
THE SOUND OF GOODBYE 
Crystal Gayle, Warner Bros. 7 -29452 (Parquet /Lawyers Daughter, BMI) 
TAKE A CHANCE 
Olivia Newton -John And John Travolta, MCA 52284 (Foster 
Frees /Rehtakul /Zargon,BM I /ASCAP) 
I NEED YOU 

Pointer Sisters, Planet 13639 (RCA) (Porchester /Dale 
Kawashima /Orca /Day To Day, ASCAP /Neches River, BMI) 
ONLY YOU 

Commodores, Motown 1694 (Old Fashion,ASCAP) 
I JUST CAN'T WALK AWAY 
Four Tops, Motown 1706 (MCA) (Good Life /Beau Di -O -Do, ASCAP) 
TONIGHT I CELEBRATE MY LOVE 

Peabo Bryson /Roberta Flack, Capitol 5242 (Almo /Prince Street /Screen 
Gems EMI,ASCAP /BMI) 
SPICE OF LIFE 
Manhattan Transfer, Atlantic 7 -89786 
( Rodsongs /DJA /Samusic /AImo,ASCAP) 
JOANNA 
Kool And The Gang, De -Life 829 (Delightful, BMI) 
ALL THE RIGHT MOVES 
Jennifer Warnes /Chris Thompson Casablanca 814603 (Polygram) (Warner - 

Tamerlane /Sprockett /WB /Rewind, BMI, ASCAP) 
A LITTLE GOOD NEWS 

Anne Murray, Capitol 5264 (Chappell /Bibo, ASCAP) 
RUNNING WITH THE NIGHT 
Lionel Richie, Motown 1710 (Brockman, ASCAP /Dyad, BMI) 
I STILL CAN'T GET OVER LOVING YOU 

Ray Parker, Jr., Arista 1 -9116 (Raydiola, ASCAP) 
SEND HER MY LOVE 

Journey, Columbia 38 -04151 (Twist And Shout /Weed High 

Nightmare /Colgems -EMI, ASCAP) 
ALLERGIES 
Paul Simon, Warner Bros. 7 -29453 (Paul Simon, BMI) 
ONE PARTICULAR HARBOUR 
Jimmy Buffett, MCA 52298 (Coral Reefer, BMI) 
KARMA CHAMELEON 
Culture Club, Virgin /Epic 34 -04221 (Virgin /Pendulum, BMI) 
ALMOST OVER YOU 

Sheena Easton, EMI- America 8186 (Michael H. Goldsen /Carload Of 

Us /Sweet Angel /Atlantic, ASCAP /BMI) 
GOLD 
Spandau Ballet, Chrysalis 42740 (Reformation, ASCAP) 
TENDER IS THE NIGHT 
Jackson Browne, Asylum 7 -69791 ( Elektra) (Olas /Kortchmar /Night 
Kitchen,ASCAP) 
SHOW HER 
Ronnie Milsap, RCA 13658 (Lodge Hall, ASCAP) 
YOUR PRECIOUS LOVE 
Neil Sedaka With Dara Sedata, MCA /Curb 52307 (Jobete, ASCAP) 
DON'T PLAY ANOTHER LOVE SONG 
Smokey Robinson, Motown 1700 (Chardax, BMI) 
STRANGER 
Elo, Jet 4 -04208 (Epic) (April, ASCAP) 
HERO 
Gladys Knight & The Pips, Columbia 38 -04219 (Warner House Of Gold, 

BMI /Bobby Goldsboro, ASCAP) 
WHISTLE DOWN THE WIND 
Nick Heyward, Arista 1 -9072 (Bryan Morrison, ASCAP) 
LADY DOWN ON LOVE 

Alabama, RCA 13590 (Maypop/Buzzherb, BMI) 
SUDDENLY LAST SUMMER 
The Motels, Capitol 5271 (Clean Sheets, BMI) 
TRUE 
Spandau Ballet, Chrysalis 4 -42720 (Reformation, ASCAP) 
TROUBLE IN PARADISE 
Jarreau, Warner Bros. 7 -29501 (Mighty Mathieson /Garden 
Rake /Slapshat,BM I) 
DON'T COUNT THE RAINY DAYS 
Michael Murphey, Liberty 1505 (Tree /Ensign /United Artists /Ides Of 

March,BM1 /ASCAP) 
TOTAL ECLIPSE OF THE HEART 
Bonnie Tyler, Columbia 38 -03906 (E.B. Marks /Lost Boys, BMI) 
MAKING LOVE OUT OF NOTHING AT ALL 
Air Supply, Arista 1 -9056 (Lost Boys, BMI) 
NO ONE CAN LOVE YOU MORE THAN ME 
Melissa Manchester, Arista 1 -9087 (Chappell, ASCAP) 
TELEFONE (LONG DISTANCE LOVE AFFAIR) 
Sheena Easton, EMI -America .8172 (Mighty Mathieson /Slapshot,BMI) 
LADY LOVE ME 
George Benson. Warner Bros. 7 -29533 (Hudmar, ASCAP /Newton 
House /Careers, BMI) 
HOW AM I SUPPOSED TO LIVE WITHOUT YOU 

Laura Branigan, Atlantic 7 -89805 (April /Is Hot, ASCAP /Blackwood, BMI) 

Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers . 

Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording 
Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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Retailing 
Heavy Record Factory Video Push 
Rental At Two Stores Seen Boosting Chain's Image 

By EARL PAIGE 

LOS ANGELES -Even though 
Record Factory has committed just 
two of its 30 units to video rental, the 
San Francisco chain is promoting the 
service aggressively. The move, ac- 
cording to marketing vice president 
Bob Tolifson, points up the impor- 
tance of video rental for record /tape 
chains in establishing store image. 

In a market where Wherehouse is 
already entrenched with low movie 
rental prices, Record Factory wants 
to be considered competitive as a re- 
cord /tape chain offering a new, excit- 
ing product. Thus, in some advertise- 
ments, Tolifson is going with a select 
few titles at $1 rental offer. 

So far, six months after Record 
Bar's entry into video rental, Tolifson 
says he has found ads in metropolitan 
dailies the most effective means of at- 
tracting customers. "We tried a di- 
rect mailing to 50,000 households in 
the general area of our two stores 

with video, Menlo Park and Colma," 
he notes. "We also tried the Sunday 
pink section, which pulled less than 
the mailing." 

In terms of cost effectiveness, To- 
lifson admits that Examiner ads at 
$2,600 represent a seeming waste in 
terms of reaching a preponderance of 
readers too far from the Record Fac- 
tory stores with movies. However, he 
says, the metro daily ads are pulling 
better than localized media. "We 
want to be a familiar name in our to- 
tal market as we gradually introduce 
video rental," he adds. 

As still another illustration of how 
a record /tape chain positions itself in 
video rental, Tolifson mentions one 
of the points he is stressing in copy: 
"We're saying do your one -stop 
shopping at Record Factory, for 
movies and also for audio recordings 
and accessories, blank tape 
especially." 

Further copy strategy includes 
these lines: "Convenient self service, 

no lines, no waiting; uncluttered 
comprehensive selection; no club, 
low prices everyday to everyone; and 
no up -front rental fee, pay after you 
have enjoyed the movies." 

Of the latter point, Tolifson says 
the chain is offering a guarantee. 
"We're saying if they do not enjoy 
the movie, they owe us nothing." 

Record Factory thus believes it is 
being as aggressive as any manufac- 
turer could desire -in an effort, To- 
lifson adds, to gain maximum ad al- 
lowances. He says his only 
discouragement so far has been the 
"adamant" refusal by Paramount to 
co -op on ads where rental is 
mentioned. 

For "Raiders Of The Lost Ark," 
Record Factory designed two ads. 
The first encouraged consumers to 
place initial orders. A second on rent- 
al was planned. The chain is also 
plugging gift certificates for sales as 
well as rental, the latter in $5 and $10 
increments. 

COLLECTORS TARGETED BY MAIL ORDER WING 

Record Bar Division Mines `Gold' 
By JOHN SIPPEL 

LOS ANGELES -If the Record 
Bar's more than 150 stores in the 
U.S. can't sell a customer, Straight 
Line Market will "armchair mer- 
chandise" him. 

In business less than a year, the 
Durham -based direct mail division of 
Record Bar has in excess of 1,000 
customers with whom it does busi- 
ness regularly. SLM chief Dave Cook 
started literally from scratch. He left 
Diso Trading Company, an indepen- 

MAXELL MAX -Although it looks more like a Consumer Electronics Show, 
the crowd is really a bunch of Record Bar managers checking out the Max - 

ell booth at the chain's recent convention. 

NEED SOME 
CULTURE? 

Call (213) 466 -1341 
FOR IMMEDIATE DELIVERY 

Bov (Veorke 

T -Shirts 
Tour Profirar' 

Sweatshirts U'urri, o,he p°"' 
Mind 

Order NOW for the holidays! ,,,e 

O F F I C I A L L I C E N S E D M E R C H A N D I S E 

Order direct or contact your local distributor 

1 va MARKETING 6508 Melrose Avenue Los Angeles, CA 90038 

dent direct mail purveyor of disks 
and tapes, late in 1982 to join the 
Bergman family mini -conglomerate. 
He had been general manager of 
DTC, where he was employed four 
years. 

Cook then built his own mailing 
lists. He advertised in collector jour- 
nals and record /tape- oriented con- 
sumer periodicals. He also purchased 
lists of prospective customers. 

Then he ransacked the Record Bar 
warehouses looking for "collectors' 
gold" among the thousands of feet of 
shelving. "Buyer Norman Hunter 
had done a good job. I found a lot of 
material I thought that collectors 
would be interested in. Then I con- 
tacted U.S. and foreign suppliers that 
I knew from Disc Trading. 

"My first mailed catalog contained 
from 350 to 400 titles. They ranged 
from LPs, cassettes, 45s and 12 -inch 
singles to picture disks and novelty - 
shaped records. In the past I found 
that Japanese pressings carried pres- 
tige for collectors, so I tried to in- 
clude a number of choice items from 
there. We printed 10,000 catalogs," 
Cook states. 

His current 20 -page mailer carries 
recordings from 10 foreign countries 
and the U.S. Albums range from 
about $6.95 to $29.95 for some boxed 
sets. Twelve -inch and seven -inch LPs 
and 45s cost from $4.95 to $11.95. 
Cook has recently added foreign con- 
cert tour books and hard -to -get 
posters. 

He says he's found in speaking 
with his customers that they desire 
high quality inner and outer protec- 
tive sleeves for LPs. He's offering 
Japanese -manufactured sleeves, 
along with seven -and 12 -inch divider 
cards. He will soon introduce a cas- 
sette index card. 

Cook and his one aide, Elizabeth 
Harrell, find more and more of their 
orders come by long distance phone, 
paid for by the customer. They are 
often alerted to hardcore heavy met- 
al, rock and bizarre new wave music 
for their collector patrons. Cook is 
also encouraging record /tape dealers 
by mailing catalogs to a select list. 

He is also in the throes of develop- 
ing a larger selection of alternative 
merchandise, and is toying with an 
original line of T- shirts. 

New Products 

Pioneer's Decor Panel Speakers can be decorated and hung on a wall. The 
S -5PG has a removable glass panel for mounting record jackets, photos or 
anything flat, and the S -5PC has a corkboard that can be used for tacking 
messages. Each unit is 21/2 inches deep with a 51/2 -inch cone woofer and a 

21/2 -inch tweeter, with a retail price of $180 per pair. 

JVC's Sampler Kit offers consumers a chance to compare three of the 
company's T -120 videocassettes: the Standard, High Grade and Super 
High Grade formats. The kits are expected to sell well as Christmas gifts 

and after -sale items for first -time VCR buyers. 

i 

A new Dual turntable designed for use either as a multi -play or single play 
unit has been introduced by Adcom Inc. The belt driven model 1254 can 
accommodate up to six records and has a suggested retail price of 

$159.95. 

... the famous recording 
company of the 40's, 
50's, early 60's . . . 

We're still shipping those ORIGINAL RE- 
CORDINGS by the ORIGINAL HIT ART- 
ISTS. Cash in on the constant demand for 
Specialty's Little Richard, Larry Williams, 
Lloyd Price, Sam Cooke's Gospel, Soul Stir- 
rers, Pilgrim Travelers, etc. by contacting me. 

Joey Mafia 
Specialty Records 

8300 Santa Monica Blvd. 
Los Angeles, CA 90069 

Phone (213) 656 -7711 
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PEOPLE WHO BUY MAXELL TAPE 

BUY TWICE AS MANY RECORDS AS PEOPLE WHO DON'T. 

% 
*101110010% 

V''': 

According to research, not only do people who buy Maxell audio tape 
buy over 40% more cassettes in a year than the average cassette buyer, 
but they also purchase almost twice as many records as the average record 
buyer. 

After all, people who are willing to pay more for an exceptional tape 
like Maxell must love good music. And can afford to buy the albums they 
really want. 

So if you're wondering how you can boost record 
sales, maybe you should stock up on the tape that sells 
in record -breaking numbers. 

Maxell. 
IT'S WORTH IT. 
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Demand for Higher Quality Blank Tape Seen Growing 

By EARL PAIGE 

LOS ANGELES -The success of 
high -end car stereo, and to a lesser 
degree the excitement surrounding 

the Compact Disc, are increasing 
consumer demand for higher quality 
blank audio tape, say key retail and 
manufacturer sources. 

Interestingly, even though con- 

sumers are moving up to better 
grades of tape, blank audio tape con- 
tinues to be sold like soap in dump 
bins near store entrances. And the 
upgrading, reflected in higher dollar 

grosses, comes amid continually in- 
creasing competition, as more brands 
fight for store space -as exemplified 
by Maxell's decision to jump into the 
rebate arena. 

1411,1111111111111111111111111111 
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Sony creates seventh row, center. Forever. 
INTRODUCING THE SONY COMPACT 

DISC PLAYER. 
You are looking at an invention so 

extraordinary that High Fidelity maga- 
zine has hailed it as the most fundamen- 
tal change in audio technology in more 
than eighty years" 

A piece of audio equipment that 
permits you to hear something you've 
never heard before: perfection. 

Sony is pleased to raise the curtain 
on the world's first digital audio compact 
disc player. The CDP -101. 

THE END OF HI- INFIDELITY. 
The CDP -101 uses a laser beam to 

play compact discs that hold far more 
musical information than conventional 
records ever could. The result: fidelity 
and depth of sound that no conventional 

turntable could ever deliver. 
This highest of fidelity remains faith- 

ful too. Because the digital discs are 
read by laser beam, there is absolutely 
no physical wear. Nor is there any dis- 
tortion from such annoyances as dust, 
fingerprints or even scratches. The laser 
simply sees through them. 

Equally ingenious, an infrared re- 
mote control lets you select tracks with- 
out budging from your armchair. 

While an ever- expanding li- 
brary of compact discs lets you lis- 
ten to your favorite artists as though 
you, and your armchair, were cen- 
tered in the spotlight above. 

Maybe most important, the 
CDP -101 is fully compatible with the 
conventional equipment you may own. 

We suggest you hear the Sony Corn- 
pact Disc Player soon. For a sound you 
can't believe, from the audio innovator 
you assuredly can. 

SONY 
THE ONE AND ONLY 

O 1983 Sony Corp. of America. Sony is a registered trademark of the Sony Corp. 1 Sony Drive, Park Ridge, New Jersey 07656. 

Says Record Factory's Bob Tolif- 
son, "We're getting carried away. 
Sometimes we're promoting four 
brands simultaneously." He says the 
30 -unit San Francisco chain wants 
more control over promotions next 
year. 

"When you look at the total mar- 
ket size, the average price is going 
up," says Ronald Swanson of 3M. 
"Units are increasing 4 % -6% a year, 
but dollars are shooting up 8 %- 
12 %." 

Like other suppliers who acknowl- 
edge that retailers are constantly 
looking for improvements in p -o -p 
and display, Swanson says he doesn't 
see too much of a contradiction in 
dump bin merchandising. "You have 
to remember, the same people corn- 
ing in now for a better grade of tape 
have been buying out of barrels all 
along," he notes. "Accounts like Mu- 
sicland and others tell us, over and 
over, stack it high and it'll sell." 

One reason why blank audio tape 
is being sold both as a high impulse, 
mass merchandised item and as a 
specialty item sought for its quality is 
fierce competition. Another reason is 
the retail crossover to video inven- 
tory, where blank tape marketing is 
even more competitive. 

In fact, the marketing energy in 
blank videotape has tended to over- 
shadow developments in audio, says 
Wally Walstrem, owner of three -unit 
Saxitone Tape Sales in Washington, 
which also markets nationally via 
catalogs, with 80% of its total vol- 
ume coming in blank tape. 

"Audio is not growing as fast (as 
video), and still there are a lot of ag- 
gressive companies competing. What 
I see is, even where you have strong 
brand recognition, perhaps from vid- 
eo, it's still difficult for a Sony or a 
Fuji to get greater shelf exposure. 
Konica, to mention an entirely new 
brand, will find it even more diffi- 
cult," Walstrom says. 

Fuji apparently has the only blank 
audio tape aimed expressly at the car 
stereo market, but representatives of 
several competitive manufacturers 
agree that car stereo is a factor in the 
trend toward higher quality tape. 
Fuji has demonstrated the durability 
of its GT I cassette at trade shows by 
baking it in an oven at 230 degrees. 
The product is also designed so that 
the first side can be distinguished 
from the second by touch. 

"People are keeping their cars 
longer, and they're more willing to 
invest in high -end car stereo," says 
Fuji's Tom Shay. He also mentions 
that the keen interest in Compact 
Discs is renewing demand for better 
tape in home systems as well. 

Among retail executives who agree 
that blank audio tape buyers are up- 
grading, Camelot's Mike Stephenson 
points out that the trend can be fully 
consistent with price incentives. He 
points to TDK's wrapper offer earn- 
ing the consumer a step -up quality 
tape when purchasing multiples. 

At the 150 -unit chain, Stephenson 
notes that one way to simplify pro- 
motions is to combine audio and vid- 
eo blanks, as was done with a recent 
BASF campaign. Camelot also corn - 
bined a promotion around the cash 
refunds. 

"There's the new Maxell rebate, 
JVC with points earned toward a gift, 
the rebate still going on with Scotch 
video, and TDK's," he says. Camelot 
stocks TDK, Maxell, JVC, Sony, 
Memorex, Fuji and BASF but selec- 
tively picks the lines. In metal tape, 
which Stephenson and others see 
picking up steadily, Camelot stocks 
just JVC and Fuji. 

Maxell's Michael Thomas says the 
firm's decision to go into rebate mar - 

(Continued on page 30) 
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WHAT HAPPENED 
TO THE 18 MINUTES 
of MISSING TAPE ?... 
IT'S PROBABLY at STRATFORD DISTRIBUTORS...ALONG WITH THE 100's OF 

AUDIO & VIDEO TAPE PRODUCTS WE DISTRIBUTE...PRODUCTS LIKE... 

Maxell® LN, UD, UDXL 1, UDXL 2, XLIS, XL2S & metal 
Maxell® VHS T -120, T -120 4 packs, VHS T -120HG & T -120HG 3 packs 
Maxell® 51/4 SS SD 10 pack Floppy Discs or 5'/4 DSDD Floppy Discs 

Sony® LNX, BHF, UCX, UCXS, 60 & 90 Audio Tape, Even Sony Micro 
Sony® L500, L750, L830 & T -120 Video Tape 

Scotch® 60 & 90 Audio Tape & T -120, T -120HG Video Tape 
Savoy® Budget to Ultra Deluxe Quality Cassette & Record Cases Holding 12, 24, 30 & 60 Cassettes 

Discwasher® Point Master Prow Video Game Joysticks 
Sanyo® Cordless Telephones & Answering Machines 

Napa Valley® All Natural Wood Cassette & Record Cabinets 
Peter Pan® Children's Records & Tapes 

Atari® Joyboard 
Power Stick® Video Game Controller for Atari 

ColecoVision® Game Cartridges including Super Action Controller Joystick & Cartridges. 
Activision® Video Game for Atari 2600, 5200, 400, 800 & Intellivision 

CBS Electronics® Atari 2600 Ram PlusTM 8K Games 
Atari® 5200 Games 

Sega® Video Games for Atari 2600 & 5200 
Parker Bros.® Video Games for Atari, ColecoVision & Intellivision 

Memorex® MRX -1 and DB Audio Cassettes, T -120, T -120 Pro & T -120 Gold 
Memorex® 51/4" Floppy Discs 

Alsop 3TM Audio & Video Cassette Recorder Cleaners 
BASF® Chrome Audio & Video including: PRO 2 Audio Cassettes, Gift Packs, Chrome T- 120's, 

T- 120HG, T -160's CHROME Beta plus 51/4" & 8" Floppy Discs. 
Discwasher® Tape Deck Care Set, Disc Kit & Disc Sets 

V.R.P.TM Record Sleeves 
Discwasher® Audio Cables & all other fine products 

VID LID® Video Dust Covers 
PLUS 

Every Major LP, 12 ", 45RPM & Pre- Recorded Tape Cassette 
Just Arrived, Pre -Recorded Video Movies 

And Many More Brands We Cannot Mention. 
WE BREAK BOX LOTS - AS FEW OR MANY AS YOU NEED OF AN ITEM. 

Very Famous Name 
Nationally Advertised 
You'll Recognize the Name 

C-90 2 PACK 
$ 61it 7 

Lim 100 Pcs. 

Our 20th Year 

TRY ANY NEW AUDIO ITEM 
WE'RE SO SURE IT WILL SELL 

*WE'LL GUARANTEE THE SALE! 

ANY 60 LP's 
or CASSETTES $ 492 
List 58.99 Now Only ea. 

'Return merchandise must be exchanged for equal dollar value of products of your choice. Limit 40 pieces of any item. 

Very Famous Name 
Nationally Advertised 
You'll Recognize the Name 

VHS T -120 

$599 Limit 50 Pcs. 

Stratford Distributors Inc. 
WHOLESALE ONLY TO THE TRADE 

86 DENTON AVENUE, GARDEN CITY, N.Y. Telephones 212/343 -6920 516/877 -1430 
,...,,,,,e0,,,,800-645-6558 LI Telex No. 685 -7901 STRAT 
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AFTER A DECADE OF GROWTH 

Army Exchange Sales At Plateau 
By JOHN SIPPEL 

LOS ANGELES -For the first 
time in its almost 10 years of exis- 
tence, the Army & Air Force Ex- 
change Service sees its record and 
tape sales holding to an extended pla- 
teau. This year, sales are expected to 
match its 1982 album gross, $65 mil- 
lion, interrupting the service's previ- 
ously bullish growth. 

Steve Fair, head of album distribu- 
tion activity at the Forest Park, Ga. 
base, can't put his finger on the rea- 
sons for the plateau year. "We've al- 
ways gone up before. Videocassette 
sales have jumped from a couple mil- 

BLANK & PRE-PRINTED 
CUSTOM OR PROMOTIONAL 

800/648 -0958 
GOPHER PRODUCTS CORP 

2201 Lockheed Way. 
Carson City. Ne' 89701 

lion to about $10 million this year." 
The universe of exchange record/ 

tape /video departments served over 
the past 24 months remains at about 
650, half of which are in the Conti- 
nental U.S. Along with Hawaii and 
Alaska, the suburban Atlanta head- 
quarters ships records to Italy, 
Greece, the U.K., Turkey, Germany, 
Belgium, Japan, Korea, Okinawa, 
Guam, the Philippines, Puerto Rico 
and Panama. Shipments go via com- 
mercial air carriers to Germany, Ko- 
rea, Puerto Rico and Hawaii and by 
military aircraft to the rest of Eu- 
rope, while packages to the remain- 
der of the Pacific go regular mail. 

QCCl 
CUSTOM PRESSING 

2832 Spring Grove Avenue 
Cincinnati, Ohio 45225 

(513)681 -8400 

Repertoire preferences have shift- 
ed a bit in the last year. Pop /rock 
now accounts for 37 %, taking three 
points from country, which was at 
14 %, with an abnormal number of 
crossover hits up to this year; and 
black, which was the leader, but 
dropped points to now share the lead 
with pop /rock. Jazz is at 3% and 
miscellaneous at 12 %. 

The album configuration ratio 
finds LPs grabbing 55% and cas- 
settes 45 %. The exchanges do not get 
singles from Georgia, with those 
choosing to handle 45s buying re- 
gionally or locally. 

Service personnel pay $4.25 for 
$5.98s, $4.95 for $6.98s and $6.50 for 
$8.98s. Every four weeks, the ex- 
change departments offer an addi- 
tional 15% discount on 10 to 15 "very 
hot" titles, of which three to five 
might be in the top 10, Fair explains. 
Pete Clenendon buys new album re- 
leases and the top 100 singles based 
on Billboard's Hot 100. 

The average exchange department 
handles from 100 to 120 titles. The 
smallest department grosses less than 
$10,000 annually, while a number of 
base departments rack up nearly $1 

million yearly. 
Lou Lord, who is in charge of ba- 

sic album catalog, also buys video- 
cassettes for sale in the exchanges. 
Right now, he is implementing a 25- 
store videodisk sale experiment. The 
average MX handles 100 video- 
cassette titles for sale. Video software 

(Continued on page 30) 
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Retailing 
Korvettes' Rothfeld Back 
At Members -Only Store New lP /Tape Releases 

This listing of new LP /Tape releases is de- 
signed to enable retailers and radio program- 
mers to be up -to-the minute on available new 
product. The following configuration abbrevia- 
tions are used: LP- album; EP- extended 
play; CD- Compact Disc; CA -cassette; 8T- 
8- Track. Multiple records and /or tapes in a 

set appear within parentheses following the 
manufacturer number. 

POPULAR ARTISTS 

BASIL, TONI 
Toni Basil 
LP Chrysalis FV 41449 (CBS) 

BOFILL, ANGELA 
Teaser 
LP Arista AL 8 -8198 

CREME SODA 
Live Zingers 
CA Kiderian/Trinity KCP 3341 LA B 

ECHO & THE BUNNYMEN 
Echo & The Bunnymen 
EP Sire 23987 (Warner Bros.) 

ERIKSEN, JOE 
Joe Eriksen 
EP Formula FA11988J 

THE FEARLESS FOUR 
Problems Of The World 
EP Elektra 66984 

THE FIRST THINGS 
A Nation Of Employees 
EP Hysterical HA -EP001 

GRAHAM, NICOLE 
Can't You Take It Standing Up? 
EP Unicorn UNI 9507 

GRIER, CATHY 
See Lenore Troia 

THE GROCERIES 
The Groceries 

EP RD3 Records (Top Flight) 

THE HUNS 
Boyz 
LP Kiderian 32402 

LET'S ACTIVE 
Afoot 

EP I.R.S. 5P70505 (A &M) 

MAGNUM 
Hot Nights 
EP Allentown International Recording 
Artists AIRA 101 

MCLAREN, MALCOLM 
D'Ya Like Scratchin' 
EP Island 90214 
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Survey For Week Ending 

Games 
These are the best selling home video games 

compiled from retail outets by the Billboard 

research department 

TITLE 

Manufacturer, Catalog Number 

WEEKS 

Q- BERT Parker Brothers 5360 
AT731 
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g 
eV e - 
,I 

g 

> 
U 
a' 

TJ 

_g 
H 

` POLE POSITION Atari CX 2694 

3 11 5 POPEYE Parker Brothers 5370 

4 3 41 MS. PAC -MAN Atari CX 2675 

5 10 21 JUNGLE HUNT Atari C -2688 

6 8 37 CENTIPEDE Atari CX 2676 

7 4 65 FROGGER Parker Brothers 5300 

8 6 27 ENDURO Activision AX -026 

9 7 11 MR. DO! Coleco 2622 

10 15 47 RIVER RAID Activision AX -018 

11 17 23 MINER 2049ER Tigervision 7008 

12 13 63 PITFALL Activisioî AX -108 

13 5 23 BURGER TIME Intellivision 4549 

14 14 15 KANGAROO Atari CX 2689 

15 19 9 DEATH STAR BATTLE Parker Bros. 5060 

16 16 5 DIG DUG Atari CX 2677 

17 9 15 DECATHLON Activision AZ 030 

18 18 9 BATTLE ZONE Atari 2681 

19 23 3 JOUST Atari CX2691 

20 20 7 TIME PILOT Coleco 2679 

21 12 21 ROBOT TANK Activision AX -028 

22 24 39 DONKEY KONG JR. Coleco 2601 

23 21 31 KEYSTONE KAPERS Activision AX 025 

24 25 39 ZAXXON Coleco 2435 

25 22 7 SPACE DUNGEONS Atari CX 5232 

Demt s cartndge availabity for play on hardware ceguration. 

NEWTON -JOHN, OLIVIA 
Two Of A Kind (Film Soundtrack) 
LP MCA MCA 6127 
CA MCA 6127 

NOVEMBER GROUP 
Persistent Memories 
EP Brain Eater BRAIN -1 

ROXY MUSIC 
The Atlantic Years 1973-80 
LP Atco 90122 

TROIA, LENORE, & CATHY GRIER 
Gut Reaction 
LP SRI SR 1202 $6.98 
CA SRI202 $7.98 

U2 
Under A Blood Red Sky 

EP Island 90127 

VARIOUS ARTISTS 
A Kiderian Sampler, Vol. #2 
CA Kiderian KCP 3340 LA B 

VISAGE 
Fade To Grey 
LP Polydor 815 347 -1 (PolyGram) $8.98 
CA 815 347 -4 $8.98 

WAYSTED 
Vices 
LP Chrysalis BFV 41438 (CBS) no list 

JAZZ 

BLUE WISP BIG BAND 
The Smooth One 
LP Mopro M -103 

MAKOWICZ, ADAM 
The Name Is Makowicz 
LP Sheffield Lab 21 

MONTARROYOS, MARICO 
Carioca 
LP Columbia FC -38952 (CBS) no list 

O'CONNOR, MARK 
False Dawn 
LP Rounder 0165 

RAMSEY LEWIS TRIO 
Reunion 
LP Columbia FC -39258 (CBS) no list 

WAYNE JOHNSON TRIO 
Grasshopper 
LP ITI JL 005 (Allegiance) 

(Continued on page 29) 

By JOHN SIPPEL 
LOS ANGELES -Industry veter- 

an Dave Rothfeld, who generated 
$60 million in record /tape volume 
for 58 Korvettes stores in the '70s, is 
overseeing 5,000 square feet of a 
13,000 square foot Manhattan store 
run by his former boss, Gene Fer- 
kauf, which opened Thursday (1). 

Almost 40% of the first Clubmart 
of America admission-by- member- 
ship- card -only store is devoted to 
computer, video and audio hardware 
and prerecorded cassette albums. 
The move marks a reunion of the 
Korvettes founder and his audio 
hardware and software general man- 
ager for 22 years. 

The three -story store at 37th St. 
and Broadway will have Rothfeld -su- 
pervised departments on every floor. 
Ria Sanacore, another Korvette 
alumnus, will oversee the mezzanine 
area, where audio and video software 
and accessories will be displayed. 

Rothfeld emphasizes that lack of 
space negated stocking LPs, but an- 
ticipates inventorying nearly 20,000 
cassette titles. They will be in open 
display in customized fixtures de- 
signed for Clubmart. Video titles, 
too, will be in the open, both spine 
and face out, depending upon the 
saleability of an item, Rothfeld 
explains. 

He anticipates a staff of 12, both 
part -time and full -time, to work that 
area. Videocassettes and videodisks 
will be for sale only, he emphasizes. 

On a traffic area on the main floor 
will be small hardware in display 

cases. Selection will range from per- 
sonal stereo to mini -televisions. 

Audio, video and computer hard- 
ware and software will be located on 
the lower floor. Inventory will in- 

clude VCRs, videodisk players, video 
cameras and accessories, and home 
computers, word processors and pe- 
ripheral equipment. Phil Nilsen is in 
charge of hardware buying. 

(Continued on page 46) 

Surplus Video 
Firm Catering 
To Distributors 

LOS ANGELES -While many of 
the marketers now crowding into the 
surplus prerecorded movie field are 
catering to retail trade, there are 
firms specializing in wholesale lot 
quantities, too, says Don Baker of 
Video Broker in suburban Van Nuys. 

In fact, Baker, in business just a 
year, claims the firm has had to move 
to larger quarters on Woodman Ave- 
nue and now employs three persons. 
He says Video Broker recently liqui- 
dated 17,000 movies for a distributor. 
The firm also caters to large chains 
and national video store franchisers. 

"We provide a needed service," 
says Baker, responding to dealer as- 
sertions that used movie brokers are 
parasites (Billboard, Nov. 26). Baker 
says his firm pegs prices at an average 
$29.95 "regardless of its original cost, 
which can range as high as $70." 

Q *BERT'S,,. °STILL ON TOP AND WITH PALS 
LIKE FROGGERr °AND POPEYE °RIGHT BEHIND HIM 

THIS COMPANY'S HARD TO BEAT. 

MPARKER BROTHERS 
FROGGERisa trademark o f Sega Enterprises .Inc POPE YE is a trademark of King Features Syndicate. Inc 0 BERT is a trademark of Mylstar. Inc ç 1983 Parker Brothers. Beverly. MA 01915 
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Survey for Week Ending 12/10/83 
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1 1 10 LODE RUNNER Broderbund Arcade -Style Game 

2 3 10 CHOPLIFTER Broderbund Arcade -Style Game 

3 2 10 ZORK I Infocom Text Adventure Game 

4 5 10 BLUE MAX Synapse Diagonal Scrolling Arcade Game * * 
5 4 10 ZAXXON Datasoft Arcade -Style Game * * 
6 6 10 PINBALL CONSTRUCTION SET Electronic Arts Educational Arcade Game 

7 7 10 FROGGER Sierra On -Line Arcade Game * 
8 11 10 JUMPMAN Epyx Action Strategy Game * 
9 9 10 WIZARDRY Sir -Tech Fantasy Role- Playing Game 

I O 14 3 EXODUS:ULTIMA III Origins Systems Inc. Fantasy Role- Playing Game 

1 1 13 10 MINER 2049er Big Five Arcade Game 

12 8 10 LEGACY OF THE LLYLGAMYN Sir -Tech Adventure Game 

13 10 10 CASTLE WOLFENSTEIN Muse Arcade Adventure Game 

14 12 10 TEMPLE OF APSHAI Epyx Fantasy Role- Playing Game * * 
15 16 10 PLANET FALL Infocom Text Adventure Game 

16 15 10 HARD HAT MACK Electronic Arts Arcade -Style Game 

17 ®g* ZORK II Infocom Text Adventure Game 

18 QBERT Parker Bros. Arcade Style Game 

19 19 7 STAR LEAGUE BASEBALL Gamestar Arcade -Style Game * 
20 17 4 ENCHANTER Infocom Text Adventure Game 

EDUCATION TOP 10 
1 1 10 

Educational program that teaches touch typing to 
MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in 

18 different lessons. 

2 2 10 
3 part learning game designed to teach very young 

PACEMAKER Spinnaker children (age 4 -12) the computer keyboard & memory 
skills by asking them to work with a human face. 

3 3 10 
Learning adventure that encourages problem -solving 

IN SEARCH OF THE MOST Spinnaker & sharpens the mind of the player (age 10 to adult) 
AMAZING THING who searches for the most amazing thing. 

4 5 10 
No adult supervision & friendly interactive package 

EARLY GAMES Counterpoint Software, Inc. composed of 9 educational, entertaining games 
designed for children age 21/2 to 6. 

* * * 
rJ 

4 10 
Collection of 6 fun learning games designed to prepare 

KINDERCOMP Spinnaker young children age 3 -8 to read, spell & count while 
also familiarizing them with the keyboard. 

6 8 7 TYPING TUTOR Microsoft 
Interactive educational typing program designed for 
ages 7 to adult. 

7 7 9 TYPE ATTACK Sirius 
Invader -style educational typing game with multilevel 
screens designed for ages 6 to adult. 

8 9 10 
Teaches basic definitions, number line operations, 

ALGEBRA I Edu -Ware & MSA Co. sets & equation reduction rules. Part 1 of 6 volume 
series covering first -year course in Algebra. 

9 6 10 
Learning game that helps children (age 5 -9) write 

STORY MACHINE Spinnaker sentences, paragraphs and simple stories. The story 
is then animated on the screen & can be saved. 

1 O pozzO Contains over 600 problems in addition, subtraction, 
MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for 

students age 6-12, with game at the end. 

HOME MANAGEMENT TOP 10 
1 i 10 THE HOME ACCOUNTANT Continental Home & Small Business Financial Management Program 

2 2 10 BANK STREET WRITER Broderbund Word Processing Package 

3 3 10 PFS:FILE Software Publishing Information Management System 

4 8 2 DOLLARS AND SENSE Monogram Home Financial Package 

5 6 10 PFS:REPORT Software Publishing Information Management System 

6 4 10 ATARIWRITER Atari Word Processing Program 

7 9 10 WORDPRO 3 Professional Software Word Processing Package 

8 5 10 PRACTICALC Computer Software Associates Electronic Spreadsheet * 
9 7 10 PFS:WRITE Software Publishing Word Processing Package 

lo Imo MULTIPLAN HesWare Electronic Spreadsheet 

Now 
PIaying 

Apple Offering 
Free Bytes To 

Non - Profit Firms 
By FAYE ZUCKERMAN 

More than 25 non -profit organiza- 
tions will be receiving some $159,000 
worth of computer equipment from 
Apple Computer Inc., designed to en- 
able the organizations to be linked to- 
gether via a massive computer 
network. 

This grant is the fifth in a series of 
allotments that make up the compa- 
ny's community affairs program. 
Mark Vermilion, manager of the pro- 
gram for Apple, says that the compa- 
ny started it to bring high technology 
to organizations that would benefit 
from computers, but can't afford it. 
Apple previously gave some 10,000 
private and public schools in Califor- 
nia free computers. The giveaways 
are part of an overall scheme by the 
company to increase computer 
penetration. 

The non -profit groups will each re- 
ceive an Apple IIe computer, an Ap- 
ple dot matrix printer and Apple's 
word processing software, as well as 
training support. Apple has also pro- 
vided software from VisiCorp, Soft- 
ware Publishing and Verbatim Corp. 

* * * 
More from the laser camp: The lat- 

est videodisk advance which is ex- 
pected to open up the consumer vi- 
deodisk industry could be games that 
superimpose the image of a player 
through a computer and into the 
game. The player can actually appear 
inside the game, according to a new 
study from International Resource 
Development Inc., based in Norwalk, 
Conn. 

"While the present offerings are 
somewhat elementary, their success 
in the marketplace bodes well for the 
more sophisticated versions that are 
sure to appear," says Joan de Regt, 
an IRD staffer. "With the Holly- 
wood- quality images that enhanced 
laser disk games can offer, this would 
be like making a movie that stars the 
player." 

* * * 
Kamikaze price wars: Commodore 

Computer has emerged to maintain 
nearly 50% of the computer market 
share, company sources claim. 
"Commodore's market position has 
come from a dogfight with Texas In- 
struments, Atari and Radio Shack," 
a spokesman says. 

The Pennsylvania company's next 
move will be into the software indus- 
try. Sales of software until now have 
been through the third party vendors. 
By 1985, the firm predicts, revenue 
from the sale of software will increase 
from the current 8% to about 20 %. 

* * * 
Going public: Arrays Inc., the par- 

ent company of Continental Soft- 
ware, maker of the top -selling 
"Home Accountant," filed a registra- 
tion statement with the Securities 
and Exchange Commission for an 
initial public offering of 1,525,000 
shares of common stock. 

* * * 
Introducing: Micro Education 

Corp. of America (MECA) is a new- 
ly formed third -party software com- 
pany that will focus its products on 
home management and education ap- 
plications for personal computers. 

Initial packages are "Managing 
Your Money," "The Running Pro- 
gram," and "BASIC Building 

(Continued on opposite page) 
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Video 
Music Programming 

MTV Adds & Rotation 
As of 11/21/83 

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz 

Brindle, director of music /programming, MTV (212) 9445399. 

NEW VIDEOS ADDED: 
Ashford & Simpson, "It's Much Deeper," Capitol 
Adrian Belew, "I'm Down," Island 
Blue Oyster Cult, "Shooting Shark," Epic 
Bongos, "Number With Wings," RCA 
DeBarris/Knight, "Obession," Gold Mountain/MCA 
Don Felder, "Bad Girls," Asylum 
Genesis, "That's All," Atlantic 
Herbie Hancock, " Autodrive," Columbia 
Heaven, "Rock School," Columbia 
Joe Perry Project, "Black Velvet Pants," MCA 
Robert Plant, "In The Mood," Atlantic 
Will Powers, "Kissing With Confidence," Island 
Saga, "Catwalk," Portrait 
Steppenwolf, "Hot Night In A Cold Town," Jem 
Surburbs, "Love Is The Law," PolyGram 
Taxxi, "Maybe Someday," Fantasy 
U2, "Sunday Bloody Sunday," Island 
Monte Video, "Shoop Shoop," Geffen 
Bob Welch, "I'll Dance Alone," RCA 
Wham! U.K., " Young Girls," Columbia 
X, "True Love, Part Two," Elektra. 

HEAVY ROTATION (maximum 4 plays a day): 
Asia, "The Smile Has Left Your Eyes," Geffen 
Pat Benatar, "Love Is A Battlefield," Chrysalis 
Big Country, "In A Big Country," Mercury 
Culture Club, "Karma Chameleon," Virgin/Epic 
David Bowie, "Modern Love," EMI America 
Duran Duran, "Union Of The Snake," Capitol 
Genesis, "Mama," Atlantic 
Herbie Hancock, "Rockit," Columbia 
Billy Idol, "Dancing With Myself," Chrysalis 
Billy Joel, "Uptown Girl," Columbia 
Journey, "Send Her My Love," Columbia 
Huey Lewis, "Heart And Soul," Chrysalis 
Huey Lewis, "I Want A New Drug," Chrysalis 
Paul McCartney & Michael Jackson, "Say Say Say," Columbia 
John Cougar Mellencamp, "Crumblin' Down," Riva/PolyGram 
Stevie Nicks, "If Anyone Falls," Modern 
Aldo Nova, "Monkey On Your Back, Epic 
Police, "Synchronicity II," A &M 
Rainbow, "Street Dream," Polydor 
Romantics, "Talking In Your Sleep," Nemperor /CBS 
Lionel Richie, "All Night Long," Motown 
Rolling Stones, "Under Cover Of The Night," Rolling Stones 
Peter Schilling, "Major Tom," Elektra 
Rick Springfield, "Souls," RCA 
Stray Cats, "I Won't Stand In Your Way," EMI America 
Donna Summer, "Unconditional Love," Mercury 
Talking Heads, "Burning Down The House," Sire 
.38 Special, "If I'd Been The One," A &M 
Yes, "Owner Of A Lonely Heart," Atlantic 

MEDIUM ROTATION (maximum 3 plays a day): 
ABC, "That Was Then, This Is Now," Mercury 
Adam Ant, "Strip," Epic 
Jackson Browne, "Tender Is The Night," Elektra 
Rodney Dangerfield, "Rappin' Rodney," RCA 
Dokken, "Breaking The Chains," Elektra 
Bob Dylan, "Sweetheart Like You," Columbia 
Eurythmics, "Love Is A Stranger," RCA 
Industry, "State Of The Nation," Capitol 
JoBoxers, "Just Got Lucky," RCA 
Kiss, "Lick It Up," Mercury 
Cyndi Lauper, "Girls Just Want To Have Fun," Portrait 
Midnight Oil, "Power And The Passion," Columbia 
Eddie Money, "The Big Crash," Columbia 
Motley Crue, "Looks That Kill," Epic 

Night Ranger, "Rock In America," Camel/MCA 
Ozzy Osbourne, "Bark At The Moon," Epic 
Stan Ridgeway & Stewart Copeland, "Don't Box Me In," Universal 
Saga, "The Flyer," Portrait 
Bob Seger, "Old Time Rock 'N' Roll," Capitol 
Survivor, "Caught In The Game," Scotti Bros. /CBS 
The Alarm, "The Stand," IRS 

LIGHT ROTATION (maximum 2 plays a day): 

AC /DC, "Flick Of The Switch," Atlantic 
Alcatraz, "Island In The Sun," Rocshire 
Big Country, "Fields Of Fire," Mercury 
Black Sabbath, "Trashed," Warner Bros. 
Blue Peter, "Don't Walk Past," Ready 
Kim Carnes, "Invisible Hand," EMI America 
Clarence Clemons, "Woman's Got The Power," Columbia 
Crack The Sky, "Mr. D.J.," Criminal 
Depeche Mode, "Everything Counts." Sire 
Ronnie Dio, "Holy Diver," Warner Bros. 
Echo & the Bunnymen, "Never Stop," Sire 
Eddie & The Tide, "Running Wild, Running Free," Spin 

Enforcers, "Sudden Impact," Viva 
Cee Farrow, "Should I Love You," Rocshire 
Fastway, "We Become One," Columbia 
Randy Fredrix, "The Hunter," Salsoul 
Grand Prix, "Shout," Chrysalis 
Heart, "Allies," Epic 
Nick Heyward, "Whistle Down The Wind," Arista 
Horizontal Brian, "She Was Only Practicing," Gold Mountain 
Hunters And Collectors, "Talking To A Stranger," Oz/A &M 
Elton John, "That's Why They Cal It," Geffen 

(Continued on page 46) 
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Retailing 
SOFTWARE CHART ANALYSIS 

Unusual Marketing Works For Electronic Arts 
By FAYE ZUCKERMAN 

LOS ANGELES -Three enter- 
tainment software titles from San 
Mateo, Calif -based Electronic Arts 
have been consistently charting as 
best -sellers. "Pinball Construction 
Set," "Hard Hat Mack" and "Ar- 
chon" are marketed differently from 
many of the other titles that appear 
on the entertainment software chart. 

Electronic Arts does not use dis- 
tributors, relying instead on a net- 
work of manufacturers' representa- 
tives who contact stores and deliver 
software directly. In June, when the 
company launched these titles, many 
industry observers predicted that 
their sales would dwindle because a 
distributor was not used, but sales 
have flourished. 

Less obviously, the company is 

structured more like a record label 
than a software firm. Its designers are 
considered artists, and receive free- 
dom from the company to create. in 
whatever manner they choose. 

"Pinball Construction Set," a com- 
puterized erector set used to build an 
old- fashioned pinball machine, was 
created by Bill Budge. Budge, who 
has a master's degree in computer 
science from the Univ. of California 
in Berkeley, runs a software company 
of his own. It took him nearly a year 
to design this game, which was origi- 
nally introduced for IBM computers. 

"Archon," a strategic board game 

that includes battling forces of light 
and darkness, has been on the Bill- 
board chart for five weeks. Designed 
by a group called Free Fall Asso- 
ciates, "Archon" is the end result of 
collaboration. The team also de- 
signed "Murder On The Zinder- 
neuf," another software game. 

Finally, "Hard Hat Mack," by Mi- 
chael Abbot and Matthew Alexan- 
der, is themed around a construction 
site. Mack tries to complete the con- 
struction on a building while being 
taunted by vandals and inspectors. 
The authors are high school seniors 
in San Diego. 

Abbot and Alexander wrote the 
idea for the game on paper, before 
committing it to computer codes. Al- 
exander got the idea for the game 
while he worked on a construction 
project in Utah. 

Another software title making its 
way up the Home Management chart 
is "Dollars And Sense," published by 
Monogram, a division of Tronix Pub- 
lishing, which is itself a subsidiary of 
Softsel, based in Los Angeles. This 
home financial package is believed to 
be a direct competitor with "Home 
Accountant," which has maintained 
the number one position on this chart 
for some nine weeks. 

Authored by Frank Mullin, an en- 
gineer /computer scientist who comes 
from the aerospace industry, "Dol- 

New LP /Tope Releoses] 
Continued from page 27 

WATANABE, SADAO 
Fill Up The Night 
LP Elektra /Muisician 60297 

COUNTRY 

HENDERSON, BRICE 
Brice Henderson 
LP Union Station STO 101 

STAMPLEY, JOE 
Memory Lane 
LP Epic FE 38968 (CBS) no list 

VARIOUS ARTISTS 
All- American Cowboy 
LP Kat Family FZ 38126 

CLASSICAL 

BEETHOVEN, LUDWIG VAN, & 
FRANZ LIST 
Symphony No. 9 in D Minor 
Cyprien Katsaris: Piano 
LP Telefunken 6 4295 (London) 
CA 4 42956 

BRAHMS, JOHANNES 
Brahms Sonata No. 3 
Radu Lupu 
LP London LDR 71061 

BRAHMS, JOHANNES 
Clarinet Quintet In B Minor 
The Fitzwilliam String Quartet 

LP London CS 7241 

LISZT, FRANZ 
Schubert Song Transcriptions 
Bolet: piano 
LP London LDR 71069 
CA LDR 5 71069 

PACHELBEL, JOHANN 
Pachelbel Organ Music 
Peter Hurford 
LP Argo ZRDL 1015 

SCHUBERT, FRANZ 
Schubert Quintet In C 
Christopher van Kempen, cello: 
Fitzwilliam String Wuartet 
LP London LDR 71071 
CA LDR5 71070 

SULLIVAN 
Pineapple Pol 
Philharmonic Orch., Sir Charles 
Mackerras 
LP London LOR 71119 
CA LDR5 71 1 19 

To get your company's new album and 
tape releases listed, either send re- 

lease sheets or type the information in 

the above format on your letterhead. 
Send to Kim Freeman, Billboard, 1515 
Broadway, New York, N.Y. 10036. 
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lars And Sense" costs about $100. 
Since its entry onto the market nearly 
eight weeks ago, it has sold "thou- 
sands of copies," according to John 
Reese, president of Tronix. 

In essence, "Dollars And Sense" is 

a database that allows users to do 
home budgeting, bookkeeping and 
checkbook tracking. "The home 
computer is really an appliance. It 
has become somewhat less `tech -y' 
and owners are beginning to find uses 
for it," Reese explains. 

The success of this title has come 
as a surprise, considering that neither 
the trade press nor the consumer 
press has yet to review the program. 

Now 
_Playing 

Continued from opposite page 

Blocks." The Westport, Conn. com- 
pany says its products will be avail- 
able on diskette. 

* * * 
New conversions: Electronics Arts 

has launched Commodore 64 ver- 
sions of "Pinball Construction Set," 
"Hard Hat Mack," "M.U.L.E." and 
"Archon." 

"Lode Runner," from Broderbund 
Software, is now available for Corn - 
modore 64. Both programs come on 
diskette. 

Also from Broderbund, look for 
"Bank Street Speller" this month. It 
will be available in disk form and 
priced at $69.95 suggested retail. The 
spelling program was made by Sensi- 
ble Software for Broderbund. 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

15t and up 

Why Pay More? 
Direct from Manufacturer 

Call or Write 

Sam Lempert 
(212) 782-2322 

109 So. 5th Street, Brooklyn, N.Y. I I 2 I I 

AL-LEN CUTTING CO. 
Special Volume Rates 

We Buy Used and 
Obsolete Cards 

üitlll /i 
W r 
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THE MOVIE MAZE -The Video 
Guide, published by Oscars Video 
Ltd, of Hensall, Ontario, is a bian- 
nual publication that offers the 
reader evaluations of the most 
popular current and classic video- 
cassette titles. The listings are di- 
vided into eight categories and are 
compiled from a national survey of 

video rental outlets. 

MME BEST POSTERS 
THE LARGEST SELEC 

Fully Licensed. Full Colo; Full 

'1'40 Ortler Can I. 1111 

OIL C 
162 W. 2151., NEW YOAK. M.Y. 19011 'mi 
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Retailing 
New Kiosk Display Unit 
Offers Software Previews 

LOS ANGELES -A new kiosk - 
like point -of- purchase display unit 
that provides 60- second self -running 
demonstrations of low -end computer 
software titles has been introduced 
here by the newly formed ViMart 
Corp. of Los Gatos, Calif. The 
counter -top device allows customers 
to choose software titles to view. 

Each demonstration accurately 
portrays the sound, graphics and ac- 
tion of a specified educational or en- 
tertainment title. The initial showing 
of the kiosk here was to determine re- 
tailer response. Some 100 test market 
sites have been chosen, and the com- 
pany says these sites should be receiv- 
ing units soon. 

Representatives of ViMart decline 
to comment on which retail outlets 
will receive the kiosk, but company 
president Matthew L. Sarner notes 
that record stores, mass merchandis- 
ers and discount stores are prime tar- 
gets for the system, a laser disk -based 
unit. 

The video display unit is con- 
trolled by a keypad. It comes with a 

corresponding menu which lists the 
selection on the disks, which may be 
changed. 

The counter kiosk currently fea- 
tures titles for IBM, Apple, Atari and 
Commodore computers. Software 
from Spinnaker, Epyx, Broderbund, 
Synapse and DataSoft appear on the 
first disk. 

"Retailers who resist using com- 
puter demonstration units in their 
stores can use this product to help 
customers decide on titles, and, im- 
portantly, control traffic," Sarner 
says. So far, he adds, he has received 
cooperation from the major third 
party software companies. 

The counter kiosk will be offered 
to retailers in the first quarter of 
1984. It will cost about $5,995, which 
does not include a $100 monthly 
charge for newly updated preview 
disks and a software directory. The 
company's five -year leasing plans 
comes to a charge of $255 a month 
which includes that $100 charge. 

FAYE ZUCKERMAN 

Print On Print 
Hal Leonard Publishing has mar- 

keted 11 new folios in various catego- 
ries, including personality, E -Z Play 
Today, Vocal, Mixed and Harmoni- 
ca. "The Eddy Arnold Songbook" 
($8.95) contains 26 favorites by the 
longtime star, while "Pink Floyd An- 
thology" ($10.95) contains 39 songs 
from the group's major albums. 
Three E -Z Play Today entries are 
"The Ricky Skaggs Songbook" 
($6.95), "Merle Haggard's Greatest 
Hits" ($5.95) and "Fiddler On The 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

Roof " ($3.95), with 11 selections 
from the classic musical. "Ain't Mis - 
behavin' " ($8.95) contains 24 selec- 
tions arranged in standard notation 
for piano, including full lyrics. A 
mixed folio is "Blue Grass Gospel" 
($5.95), while three Harmonica Se- 
ries newcomers are "Neil Diamond's 
12 Greatest Hits, Vol. II" ($3.95), 
"Country Favorites" ($5.95) and 
"Pop Favorites" ($5.95). 

Columbia' Pictures Publications 
has just marketed "Just The Way 
You Are & Fame Plus 24 Solid Gold 
Songs" in $7.95 editions for piano/ 
vocal, easy piano, big note, easy or- 
gan and easy guitar. "The Top 50 TV 
Themes" ($7.95) is out in an easy pi- 
ano edition, while "Basic Jazz For 
Guitar" ($9.95) is a how -to book by 
Paul Brelinksy. 

Warner Bros. Publications offers 
"The Best Of Dan Coates -55 Big 
Hits" ($9.95) in Read -Ease arrange- 
ments, plus "Great SuperStars To- 
day" ($12.95) and "Tom Petty & The 
Heartbreakers Made Easy For Gui- 
tar" ($5.95). 

New 
Products 

Pfanstiehl's latest entry into the 
computer market is this space - 
saving display rack of computer 
accessories which is compatible 
with most Pfanstiehl /Pfantone 
showcases. The board has bright- 
ly- colored graphics, and all prod- 

ucts are blister -packed. 

DISTFI6UTOF5 OF- AUDIO VIDEO TAPES ACCESSORIES 

BLANK TAPE 
SONY UCXS90 EACH... 2.19 
SONY UCXS60 

- EACH... 1.79 
SONY LNX60 EACH... .89 
SONY LNX90 EACH... 1.19 
SONY UCX60 EACH... 1.49 
SONY UCX90 EACH... 1.99 

MAXELL 
XUIS-90 

$289 

MAXELL XLII60 EACH...$1.99 
MAXELL XL1190 EACH...$2.25 
MAXELL LN60 EACH...$ .99 
MAXELL LN90 
FUJI C90FRII 
FUJI C6OFRII 
FUJI C90Metal 
FUJI C6OFRI 
FUJI C9OFRI 
SCOTCH HIGHLANDER 
C90 3 -PK 
MEMORE 
MEMORE X C60 3PK 
BASF CHROME 5PK 

1.49 
EACH... 2.09 

1.69 
EACH...$3.49 
EACH... 1.49 
EACH...$2.09 

per bag... 1.89 
X C -120 3PK per bag... 7.39 

per bag... 3.79 
wicase...$10.99 

VIDEO TAPE 
MAXELL GOLD T -120 $11.99 
SONY T -120 6.99 
SONY L -830 8.79 
SONY L -750 6.99 
JVC T -120 6.89 
SONY L750HG 8.09 
JVC HGT -120 9.99 
PANASONIC T -120 $6.69 

MAXELL or TDK 
T-120 
$689 

ACCESSORIES PERSONAL PORTABLES 
AUDIO -TECHNICA *607 - $1.59 SONY WMD6 
AUDIO -TECHNICA a6010A $3.49 SONY SRF33 
AUDIO-TECHNICA #6012 5.79 SONY WMFS 
AUDIO -TECHNICA "DUST BUG" 4.89 JVC CQF 
MAXELL HE -44 Cassette Cleaner 9.99 JVC C01 
NORTONICS OM -202 Pro Head Demag $11.59 AIWA H 
NORTONICS 0M -142 Cass. Life Extender $3.49 AIWA HSJ300 
NORTONICS 0M -312 Pro Splicing Block $11.49 AIWA HSJ110 
NORTONICS VCR -130 VHS Head Cleaner 

S$11.89 
MURA H515 

ALLSOP VHS Cleaner 11.39 MURA HIEX2 
ALLSOP Cassette Cleaner $4.39 MURA HI5 

$229.79 
$38.89 

$106.00 
2 75.66 

61.88 
ST02 96.00 

$116.00 
$134.00 

25.00 
17.88 
15.89 

HEADPHONES 
SONY MDR 20T 12.89 
SONY MDR 40T 29.89 
SONY MDR 80711 54.89 
AUDIO TECHNICA Point 2F 18.42 
AUDIO TECHNICA Point 4F 27.71 
AUDIO TECHNICA Point 6 41.57 
KOSS HV1A 28.89 
KOSS K20 12.90 
KOSS K6X $17.89 
SENNHEISER H0224 $72.24 
SENNHEISER M6100 $34.89 

RECOTOH 
FOLDING 

HEADPHONE 

$399 

AUDIO HARDWARE 
TECHNICS RSM205 $79.95 
TECHNICS RSM222 181.26 
TECHNICS RSM235X 172.48 
TECHNICS SA110 103.24 
TECHNICS SA310 $$155.88 
TECHNICS SA210 $126.75 
TECHNICS SH8055 5$201.91 
TECHNICS 515 123.95 
TECHNICS SLB200 $67.71 
TECHNICS SL0300 $92.96 
TECHNICS SL0200 82.64 
TECHNICS S8K40 $129.00/ pr. 

WE STOCK A COMPLETE LINE OF PIONEER-KLH-SONY- 
MARANTZ- SHERWOOD -JVC- EPI -JBL -TEAC -SHURE- 
STANTON- EV- SANYO- NIKKO- FISHER -CALL US FOR ALL 
YOUR NEEDS 

VIDEO 
JVC HRD120 488.00 
JVC HRD225 598.00 
JVC HRC3 555.00 
PANASONIC PV1720 794.00 
PANASONIC PV1220 410.00 
PANASONIC PK957 749.00 
SONY SL2700 SCALL 
RCA VJP900 

SHARP VC381 

887.00 
RCA CCO17 842.00 

38$.00 
QUASAR VH5032 386.00 

° 
;011110gA 01 

SHURE 
M95ED 

$16" 
CARTRIDGES & STYLI 

AUDIO-TECHNICA UNIV. "P" MOUNT AT200EU 16.88 
AUDIO-TECHNICA UNIV. "P" MOUNT AT300EU 19.88 
AUDIO -TECHNICA UNIV. "P" MOUNT AT400EU 29.88 
SHURE M95HE 24.88 
SHURE ML12OHE 59.88 
SHURE ML140HE 76.88 
SHURE V15 -VMR $126.88 
STANTON 500AA $9.99 
STANTON 500E $10.99 
EMPIRE EDR.9 $39.99 

WE STOCK A COMPLETE LINE OF REPLACEMENT STYLI. 
CALL US FOR ALL YOUR NEEDS 

15 PARK ROW, NEW YORK CITY, N.Y. 10038 IN NEW YORK CALL: 12-12) 233 -0747 

Kinetic Audio's Trapezium is a 
five -way speaker system that fea- 
tures Dual Tapered Acoustical 
Trapezoidal Line, diffractionless 
baffle and magnetic oil in the air 
gaps of tweeters, providing high - 

power handling. 

Army Exchange 
Sales At Plateau 

Continued from page 26 

generally sells for 15% off list. If 
MXs wish to rent, they deal with lo- 
cal suppliers. 

Fair says he will next research the 
possibility of stocking Compact 
Discs and laser videodisks in his de- 
partments. He will test CDs at $15.95 
and $16.95, which he will handle 
overseas only. 

"We urgently need the record/ 
tape suppliers to standardize at either 
a three- by 12 -inch or four- by 12 -inch 
format. We are using the reusable 
Soma box, but it is unsatisfactory. If 
labels don't come up with a uniform 
transparent plastic package, we are 
working through Dallas to create our 
own packaging," Fair adds. 

Demand Grows 
For Quality Tape 

Continued from page 24 

keting is not inconsistent with the 
trend to better quality demand. He 
mentions the distinct brand loyalty 
among audio tape purchasers, which 
he says is not found in video. 

"We've seen an ongoing trend to 
higher quality blank audio until now 
more or less confined to a small seg- 
ment of the marketplace. Now this is 
broadening," he says, adding that 
Maxell, through its aggressive rebate 
offer, hopes to invite brand trial. 
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Pro Equipment & Services 
Record Pressers Move Into Tape 
Dip In Record Sales, Jump In Cassettes Prompt Shift 

New Gotham Firm Offers 
To Coordinate Production 

NEW YORK -The Time Cap- 
sule, a recording studio time broker- 
age and production coordinating ser- 
vice, has been formed here by Kip 
Kaplan. The service is designed to 
coordinate all pre -production and 
production activities, thereby freeing 
an artist to concentrate on the cre- 
ative aspects of his project. 

Kaplan says the most attractive as- 
pect of this service to the artist is that 
no fee is charged. Time Capsule 
makes it money by charging a bro- 
kerage fee to the recording studio 
that takes the booking. An estimated 
40 studios, including several remotes, 
are tied in with the service. 

Warren Baker, administrator for 
Time Capsule, says that the company 
offers such services as studio time 
bookings, instrument rental arrange- 
ments, engineer and musician con- 
tracting and budgetary consultations. 
Although Time Capsule works di- 
rectly with the artist and /or manag- 
er, most of its clients so far have 
come through record labels. 

In order to best serve the needs of 
the clients, a number of questions are 
asked before a booking arrangement 
is consummated. Baker explains that 
these questions explore scheduling, 
budgetary, personnel, location, 
space, technical and musical require- 
ments. "With the help of state- of -the- 
art office information systems, Time 
Capsule then compiles a selection of 
facilities, personnel, scheduling and 
price to meet the stated require- 
ments," he says. 

"After the client makes his 
choices, we then coordinate all ses- 
sion- related activities. We also visit 
the studios to insure that every 
booked session progresses as smooth- 
ly as possible." 

Kaplan adds, "Producers and art- 
ists have enough with which to con- 

Nimbus Nine 

Opens To Public 
NEW YORK -Nimbus Nine Re- 

cording Studio here is making its fa- 
cilities available to the general public. 
The studio had, for years, been a pri- 
vate company catering to in -house 
music projects and the production of 
jingles for Messina Enterprises. 

Geoff Daking, owner of Nimbus 
Nine, says the company's decision to 
make its facilities available to outside 
clients was based on "the interest and 
ability of his staff to cater to a wide 
variety of musical styles and produc- 
tion requirements." 

Daking says that projects already 
negotiated by Nimbus as part of its 
expansion program include recently 
released solo album by Clarence Cle- 
mons of the E Street Band, a new EP 
by Julie Budd, a country single by 
singer /songwriter Randy Goodaum 
and rock records produced by Gene 
Cornish and Dino Danelli, former 
members of the Rascals. 

Recording equipment used at 
Nimbus Nine includes a Trident Se- 
ries 80 console, MCI model JH -24 
multitrack recorder, JBL model 4430 
monitors, EMI tube stereo reverb, 
AKG two -channel reverb, Lexicon 
PCM -42s Pultec equalizers, API 
compressors, A &D compressor /lim- 
iters, and SMPTE synchronization 
for interlocking the multitrack to 
other audio or video equipment. Oth- 
er available equipment include Ya- 
maha grand piano, Fender Rhodes 
electric piano and Ludwig drums. A 
Linn drum machine and Prophet 5 

are available on a rental basis: 

cern themselves in preparing for a re- 

cording project. Our aim is to 
concentrate on all the little details 
and coordination work." 

Clients using the services of Time 
Capsule are not locked into con- 
tracts. They can utilize the facility for 
a single project or for longterm 
commitments. 

Baker defines the services of Time 
Capsule as being somewhat similar to 
those offered by a travel agent. "It's a 
one -stop for all music production 
needs," he says. RADCLIFFE JOE 

Continued from page 6 

warns other record pressers looking 
at this end of the business not to cut 
corners in an effort to save money, as 
consumers are increasingly demand- 
ing quality in prerecorded products. 

PRC, which was originally owned 
by North American Philips, but is 

now a privately held company, has 
been upgrading its tape duplicating 
facilities for some time. According to 
Ron Boyd of PRC, the Los Angeles - 
based firm intends "to more aggres- 
sively market its audio tape duplicat- 

NELSON'S SONG -Producer Booker T. Jones, right, engineer Larry Green- 
hill, center, and Denny Purcell, check out the mastering process of Willie 
Nelson's latest Columbia album, "Without A Song," at Woodland Sound 

Studios in Nashville. 

CCR Video Expands By 
Acquiring Prime Time Post 

NEW YORK -CCR Video Corp., 
which went public earlier this year, 
has taken over the operations of 
Prime Time Post, a Hollywood -based 
videotape post- production facility. 
The move is aimed at increasing 
CCR Video's image on the West 
Coast, according to the firm's chair- 
man, Louis Tyrell. 

Ken Miller will head the Holly- 
wood company, and will retain the 
staff of Prime Time Post, including 
Linda Moore, director of operations, 
and editors John Nielsen, Booey 
Kober and John Carroll. Engineering 
will be supervised by Tom Johnson 
and Mark Miller. Craig Sexton is the 
division's director of sales and 
marketing. 

According to Tyrell, the West 
Coast division has added an ADO to 
its other features which include three 
one -inch C- format online edit bays, a 
three -quarter -inch /one -inch mixed 
format bay capability, a two -channel 
and four -channel Squeezezoom, and 
a CMX off -line bay, complete with 

EVERETTE RECORDS -RCA Rec- 
ords ar:ist Leon Everette flashes a 

satisfied smile as he listens to a 

finished take. 

BVU -800. Miller adds that CCR, 
with its new bi- coastal capabilities, is 
now able to handle clients on both 
coasts with mobile production and 
post- production needs. 

Tyrell points out that CCR's head- 
quarters in New York maintains a 
fleet of eight single and multiple cam- 
era mobile units which are on contin- 
uous assignment on music and sport- 
ing events, award shows, specials and 
commercials. 

The West Coast division has two 
mobile units. One is assigned to a 
couple of Paramount Television sit- 
coms, and the other is a 45- footer 
with eight cameras, five VTRs and a 
32- channel Yamaha console. 

Tyrell says that the West Coast 
outfit is already working on such 
projects as concerts by Donna Sum- 
mer and Rick Springfield for HBO, 
and an Olivia Newton -John special 
for Showtime. In addition, the firm 
has put its TV Ten state -of -the -art 
mobile unit on the 22 nation, three - 
hour telecast of the Organizacion de 
Television Iberamericana music 
competition which will be broadcast 
live from Constitution Hall in 
Washington. The unit was also used 
in the production of Penthouse 
Magazine's "Pet Of The Year" pag- 
eant, hosted by Andy Gibb and 
Jayne Kennedy. 

TV Ten, built at an estimated cost 
of $3 million, features a three -tier 
production area. It is 46 feet long and 
is equipped with five RCA TK -47 

Triax studio cameras, two Ikegami 
model HL -79 digital hand -held cam- 
eras, three Sony model BVH 1100s, 
Quantel model DPE 500, a two- 
channel Chyron model 4100 and a 
Grass Valley model 300-3 Switcher. 
Tyrell adds that the new TV Ten au- 
dio booth features a Harrison TV -3 
audio console equipped to handle ei- 
ther eight -, 16- or 24 -track recording. 

ing facilities in future." 
For some time now, PRC's tape 

duplicating business has been build- 
ing. The firm works extensively with 
independent record producers, some 
of the larger record labels and pro- 
ducers of spoken -word tapes. 

Rainbo Record Manufacturers of 
Los Angeles is not yet experiencing a 
significant demand for tape duplicat- 
ing services, but it is closely monitor- 
ing developments in this market, ac- 
cording to Steve Sheldon, the firm's 
production supervisor. Rainbo has a 
record production capacity of about 
50,000 LPs a day, and bills itself as 
the largest custom pressing plant on 
the West Coast. 

Sheldon says that his firm works 
mainly with small independent rec- 
ord producers who still realize most 
of their sales from records. However, 
he notes that the start-up cost of tape 
duplicating facilities can be measured 
in the thousands of dollars, as op- 
posed to millions of dollars for a rec- 
ord pressing plant. 

Some large record pressing plants, 
such as Electrosound, have long been 
positioning themselves to take advan- 
tage of the prerecorded tape boom. 
Some time ago Electrosound ac- 
quired the New York -based Allison 

Audio Services, and although Allison 
continues to maintain autonomy, 
Electrosound says it is comfortable in 
the knowledge that it has the facili- 
ties and expertise to move, at short 
notice, from record pressing to tape 
duplicating. 

Despite the inroads that record 
pressing plants are making into terri- 
tory long held by traditional tape du- 
plicators, most tape duplicators say 
they are not worried. Many are them- 
selves expanding into the highly lu- 
crative video duplicating business, 
and into audiophile cassette 
duplication. 

One such company is New Jersey - 
based Cassette Productions. Kevin 
Yatarola, the general manager, states 
that his firm is not interested in offer- 
ing mass duplicating services, but 
prefers to concentrate on high quality 
ferric oxide and chrome duplications. 

Yatarola predicts that a sizeable 
percentage of the tape duplication 
market will, in the near future, be in 
quality cassettes. "We are dealing 
with a better educated consumer, and 
better quality playback equipment," 
he says. "And although almost any- 
one can put together a tape duplica- 
tion plant for about $100,000, it is the 
quality duplicator that will survive in 
the long run." 

Normandy Sound Attracts 
Big Names To Small Town 

WARREN, R.I. -Tucked away in 
this quiet little New England town, 
Normandy Sound Studio is attract- 
ing top recording talent with a spe- 
cially designed control room and a 
creative recording engineer. 

The eight -year -old facility has 
hosted such artists as Tom Browne, 
Billy Cobham and Steve Smith. It's 
currently represented on the charts 
with Browne's "Rockin' Radio," and 
Smith's "Vital Information." 

Ogden Fell, Normanay Sound's 
vice president, attributes the success 
of his operation to a "live -end dead - 
end control room that provides supe- 
rior audio response," and to engineer 
Phil Greene, to whose talent "much 
of our busy schedule can be 
attributed." 

Normandy's control room features 
a fully automated MCI model 636 
console with parametric equalizers 
and an MCI model JH -24 master re- 
corder. The studio's half -track re- 
corders include an Ampex model 
ATR -102 and two Scully's model 
280B. A Mitsubishi model X -80 digi- 
tal two-track is available on request. 

Also featured at the facility are 
Urei model 613 -A Time Align moni- 
tors mounted into the "dead end" of 
the control room Yamaha's model 
NS1OM. Auratone supercubes aug- 
ment the monitoring system. 

Normandy Sound's outboard 
equipment includes Lexicon model 

31 

224 -X digital reverb, EMT model 
ST -140 reverb plate, Delta Lab mod- 
el ADM -1024 digital delay, Eventide 
model 949H harmonizer, Valley Peo- 
ple noise gate, Urei model 1176 LN 
limiters and model LA 4A compres- 
sors, Lexicon Prime Time, and Roger 
Meyer noise gates. 

Microphones used are by Neu- 
mann, Sennheiser, AKG Electro- 
Voice, Sony, Beyer and Shure. The 
studio also has a variety of musical 
instruments on hand. 

The studio incorporates 1,000 
square feet of open space featuring 
both hard and soft, easily isolated 
surfaces. Adjacent to the studio is a 
2,000 cubic foot drum booth. In the 
basement is a hard surface acoustic 
chamber. 

According to Fell, the studio's pro- 
duction staff can help in locating mu- 
sicians and equipment. The studio 
maintains a working relationship 
with the Boston Symphony, the New 
England Conservatory and the Berk - 
lee School of Music. 

Normandy also produces limou- 
sine service to Warren from a num- 
ber of nearby cities, and offers an 
eight -room apartment with full facili- 
ties for artists wanting to stay over. 

The studio does some advertising, 
but much of its business is generated 
through word -of- mouth. Fell and his 
associates are eyeing video facilities, 
and are now able to offer audio for 
film and slides. 

NO DOLBY 

OnLY DiciTAL 
HAVE 40% MORE DYNAMIC RANGE 

DIGITAL STUDIO 
ON PREMISES 
AT ANALOG RATES 
OR REMOTES 

1iGir.al. 3V 
Diccn3on 

LEASING MULTI -TRACK 
8 2 TRACK 
0-LOCK TO VIDEO 
201 -429-8996 
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Pro Equipment 
SEudio Track 

By ERIN MORRIS 

LOS ANGELES 

At KSR Studios, Mark Craig is producing 

solo albums for Karen Kelley and Johnny 
Hall, both on Bread 'n Honey Records. Chris 
Banninger is behind the board, with Tim Ro- 

bertstad assisting ... Arthur "Woody" 
Woods producing an album for Lenard Udell 
on Jara, with Michael Perricone engineering 

. Al Kasha and Joel Hirschhorn are pro- 

ducing the soundtrack tor Mel Brooks' next 

feature film, with Ken Story at the console. 
At Group IV Recording, Dave Grusin is 

scoring the Paramount feature film "Racing 
With The Moon," starring Sean Penn and 

Elizabeth McGovern, with engineers Dennis 
Sands and Andy D'Addario, director Rich- 
ard Benjamin and producers John Kohn and 

Alain Bernheim behind the board ... Joe 

Pass and J.J. Johnson are laying tracks for 
new Pablo LP with producer Norman Granz 
and engineer D'Addario. Roy Richardson is 

seconding ... Steve Lawrence & Eydie 
Gorme are cutting vocal tracks for new LP with 

engineer Sands. 

NEW YORK 

Arista recording artist Kenny G. is cutting 

tracks at Celestial Sounds, with Wayne 
Brathwaite and Kashif producing. Steve 
Goldman is engineering, with Ron Banks and 

Dean Cochren assisting ... Epic artist Carl 
Anderson is working with producers Steve 
Williams and Skip Anderson. Bill Dooley is 

at the board, with assistance from Larry De- 
Carmine and Geoff Keehn. 

At Evergreen Recording, Meat Loaf is 

cutting tracks for his upcoming single on CBS 

International, with Tom Edmonds engineering 

. .. Anton Fier and Bill Laswell are co-pro- 
ducing the next Golden Palominos album, 
with Rob Stevens engineering. 

Danny Hilley is producing and engineering 
an LP for Larry Lee at Sound Works. Hilley is 

also producing and engineering a Jerome 
Carlson album. 

ELSEWHERE 

In Todd, N.C. at North Star Recording 
Studio, David Goldflies and Larry Clyman 
cutting tracks, with Goldflies producing and 
Carl Rudifell engineering. 

Al HMC Studios in Charlotte, N.C., Bud- 
dy Rich is recording a new album with produc- 

ers Alan Kaufman and John La Barbara. 
David Floyd and Bob Richardson are 
engineering. 

Ed Harrison is cutting single tracks with 
producer Ardis Maddox al Studio A in Dear- 
born Heights, Mich. Eric Morgeson is be- 

hind the board ... Michael Shawel is doing 
final mixes for his upcoming self -produced sin- 
gle, with Morgeson engineering. 

In Redford, Mich. at Multi -Trac Record- 
ing Studios, Nucleus is completing single 
tracks with producer /engineer Nick Canzano 

. The State is cutting EP tracks for State- 
ment. Art Tendler is producing, with Breck 
Watt engineering. 

Anthrax is finishing their debut LP for Mega - 

force at Pyramid Sound in Ithaca, N.Y. Carl 

BIG MAC -Mac Davis, right, smiles 
his satisfaction with the outcome 
of his latest LP. With Davis are en- 
gineer Gary Laney, seated, and 
producer Garth Fundis. The rec- 
ord, which will be released by 
PolyGram, was recorded at Sound 

Emporium studios in Nashville. 

Canedy is producing, with Chris Bubach and 

Alex Perialas engineering. 
At Jewel Recording Studios in Cincinnati, 

Cheyenne is cut ing new single tracks with 

producer Bill Halverson and engineer Jr. 
Bennett. 

At Houston's Inergi Studios, Johnny 
Nash is laying set-produced tracks, with Da- 
vid Kealey at the control board. 

At Streeterville Studios in Chicago, the X- 
Cleavers are completing a Christmas single 
with producer /engineer Tim Hale. 

Editor's note: All material for the 
Studio Track column should be di- 
rected to Erin Morris in Billboard's 
Nashville office. 

New Video Facility 
Opens In Gotham 

NEW YORK -LRP Video, a full 
service production and post- produc- 
tion facility, has been opened here by 
Lee Rothberg. The firm offers a wide 
range of services from casting to 
post- production, and features com- 
puter- controlled production and 
post- production components. 

LRP's twin one -inch editing suites 
feature CMX model 34.00 editing sys- 
tem, Yamaha 16- channel audio mix- 
ers, half -inch Otari four -channel au- 
dio recorders, CDL switchers fitted 
with Quantel Plus digital effects, and 
Chyron title generators. 

According to Rothberg, a third 
video suite offers Rank Cintel film - 
to -tape transfer system with Dubner 
computerized scene -to -scene color 
correction. An Interformat suite for 
half -inch and three -quarter inch to 
one -inch editing projects is expected 
to go on -line by January. Other 
equipment includes eight Ampex 
VPR -2 one -inch tape machines, a 
Lexicon Time Compression unit and 
Grass Valley routing switcher with a 
stereo audio capacity that allows 
LRP Video editors to access ahy sig- 
nal in the plant, including ongoing 
video recording in either of the firm's 
two stages. According to Rothberg, 
this feature is especially useful during 
Ultimatte and title recording ses- 
sions, and for covering critical match 
cuts. 

LRP Video has a 50- by 35 -foot 
main stage that offers Panacam Cam- 
eras adaptable to Panavision lenses. 
An advanced 24- channel computer 
programmable dimmer system, de- 
signed by Lee Lighting, provides flex- 
ible lighting options. Electrical race- 
ways patching directly into the 
dimmer sytem are said to reduce ca- 
ble tangle on the floor. Mole Rich- 
ardson lights and Matthews grip 
equipment complete the lighting 
package. 

Rothberg says that his firm's main 
stage provides a soundproof, broad- 
cast- caliber master control room, as 
well as separate video and audio con- 
trol rooms and an announcer's booth. 
The insert stage features CEI SP 
cameras and Sonex soundproofing. 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

Gospel 
Sparrow Tunes Into Video Boom 
Sheila Walsh's `Mystery' Clip Called Sales Booster 

NASHVILLE- Sparrow Records 
has embarked on an ambitious video 
music campaign that is designed both 
to support the label's album sales and 
to create video product that is sale- 
able in its own right. So far, results 
have been mixed. 

A spokesman for the label credits 
the "Mystery" video clip from Sheila 
Walsh's "War Of Love" album with 
helping push sales to 15,000 units 
within five months of the album's re- 
lease. Walsh's debut album, he says, 
sold between 13,000 and 14,000 
pieces after being on the shelves for 
18 months. 

"Mystery" has been slotted not 
only for in -store play but also for air- 
ing on the Christian Broadcasting 
Network, WTBS, ON TV and the 
Television Network of New Jersey. 
ON TV covers markets in Southern 
California, Phoenix, Chicago and 
Miami. At WTBS, the clip has been 
shown on "Night Tracks" and 
"American Music." 

Feedback has been somewhat less 
encouraging for Sparrow's "The To- 
gether Live Video," a 58- minute pro- 
duction being offered through Chris- 
tian bookstores at a suggested $59.95 
tag. Available in both Beta and VHS 
formats, the program is compiled 
from concert footage of 2nd Chapter 
Of Acts and Michael & Stormy 
Omartian and based on the double al- 
bum, "Together Live." 

The program premiered nationally 
in October on the PTL Satellite Net- 

RiverSong Label 
Back In Action 

NASHVILLE -Originally estab- 
lished as the Southern gospel affiliate 
label of Priority Records, RiverSong 
Records has been purchased from the 
now defunct Priority operation by 
Bill Traylor. Traylor headed the Im- 
pact and HeartWarming labels for 
the Benson Co. before moving to 
Priority. 

Debut releases for the new River - 
Song are the Cathedral Quartet's 
"Voices In Praise: A Cappella" and 
"Live In Atlanta," The Singing 
Americans' "Everybody Ought To 
Praise His Name" and Anthony Bur- 
ger's "Piano Classics." The "Live In 
Atlanta" album was first released un- 
der the Priority logo. In addition to 
these artists, the Speer Family has 
also signed with RiverSong. 

Joining Traylor on the RiverSong 
staff are Lari Goss, creative director 
and producer; Norman Holland, di- 
rector of radio promotion; and Cindy 
Morton, director of press and 
publicity. 

Traylor, who is sole owner of the 
label, says a board of directors for the 
company will be announced in Janu- 
ary. Zondervan will handle distribu- 
tion for the label. RiverSong is locat- 
ed at 58 Music Square West, 
Nashville 37203. 

Zondervan Seeks 
Higher $ Profile 

NASHVILLE -The Zondervan 
Corp. will begin trading on the NAS- 
DAQ National Market System Dec. 
20. The move, according to the corn - 
pany, "will provide both current 
shareholders and potential investors 
. .. with greater visibility as well as 
instantaneous and continuous price 
information about each transaction 
in stock during trading hours." 

Zondervan, which manufactures 
and distributes religious books and 
records, reported record third quar- 
ter earnings for 1983. 

work. So far, it has sold "just under a 
thousand" units in what the Sparrow 
spokesman calls a "very much un- 
tapped market." 

Upcoming videos include a full - 
length Silverwind concert, recorded 
in Dallas; a Los Angeles concert with 
John Michael Talbot and Terry Tal- 
bot, to be shot in May for a fall re- 
lease; and a 30- minute documentary, 
"The Making of 'Singer /Sower'," 
which will list for $39.95 in Beta or 
VHS. "Singer /Sower" is the new al- 
bum from 2nd Chapter of Acts. The 
video includes performance and in- 
terview footage and focuses on Mi- 
chael Omartian and Kerry Livgren, 
in addition to 2nd Chapter. 

As an in -store project, Sparrow 
produced and distributed a 20 -min- 
ute video catalog of album highlights 
on Walsh, Silverwind, 2nd Chapter, 
the Omartians, John Michael Talbot, 
Scott Wesley Brown, Michele Pillar 
and Phil Driscoll. Stores were 
charged $25 for the use of the video, 
$15 of which was refunded when the 

clip was returned. Approximately 
200 stores participated in the 
promotion. 

Although it has not been prepared 
yet, a video accompaniment is being 
planned for the new Sparrow chil- 
dren's album, "Agapeland At Play." 
The exercise album introduces a new 
Agapeland character, Holly Heart, 
who guides children through the al- 
bum activities. EDWARD MORRIS 

Word's Bullard 
Honored In L.A. 

LOS ANGELES -James Bullard, 
general manager of Word Records' 
black music division, was cited by the 
Los Angeles Urban League and the 
West Angeles Church of Christ Nov. 
19 for his contributions to gospel 
music. 

Performing at the awards ceremo- 
ny were Al Green, Danniebelle Hall, 
DeLeon Richards and the West An- 
geles Mass Choir. 
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74 AGE TO AGE 
Amy Grant. Myrrh 
Mss GFo7 w...'' 

2 25 

3 33 

4 54 

9 5 

7 5 

5 17 

6 17 

18 5 

17 5 

8 25 

12 5 

13 66 

NEW ENTRy 

14 13 

11 18 

19 41 

MORE THAN 
WONDERFUL 
Sandi Patti, Impact R3818 
(Benson) 

WEEKS 
AT 1 

74 

THE MICHAEL SMITH 
PROJECT 
Michael Smith, Reunion RRA 002 
( Word) 

MORE POWER TO YA 
Petra, Star Song SSR 0045 
(Word) 

SIGNAL 
Dallas Holm And Praise, 
Greentree RO 3947 (Benson) 

THE PRODIGAL SON 
Keith Green, Pretty Good Records 
PGR 003 

WALLS OF GLASS 
Russ Taff, Myrrh MSB 6706 
(Word) 

COUNT THE COST 
David Meece, Myrrh MSB 6744 
(Word) 

REIGN ON ME 
Michelle Pillar, Sparrow SPR-1077 

SIDE BY SIDE 
The Imperials, Day Spring 
7014112105 (Word) 

I ONLY WANT TO SEE 
YOU THERE 
Keith Green, Sparrow SPR-1066 

DOPPELGANGER 
Daniel Amos, Alarma ART -01010 
(Benson) 

SONGS FOR THE 
SHEPHERD 
Keith Green, Pretty Good Records 
PGR 002 

A CHRISTMAS ALBUM 
Amy Grant, Myrrh 
MSB 7016768066 (Word) 

PRESS ON 
Joe English, Myrrh MSB 6750 

LEGACY 
Benny Hester, Myrrh MSB 6704 

KIDS PRAISE III 
The Maranatha Kids, Maranatha 
MM092A 

10 25 LIVE EXPERIENCE 
Leon Patillo, Myrrh MSB 6728 
(Word) 

THE GIFT GOES ON 
Sandi Patti, Impact 3874. 
(Benson) 

MISSION OF MERCY 
DeGarmo And Key, Power Disc 
1071 (Benson) 
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u 
ENTRY 
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21 16 17 

22 22 5 

23 25 5 

24 24 25 

25 15 17 

26 21 21 

27 

28 23 25 

29 

30 26 37 

31 27 70 

32 

33 20 17 

34 34 58 

35 35 45 

36 30 13 

37 28 13 

38 29 33 

39 38 37 

40 39 33 

Title, 
Artist, Label & Number 

I EXALT THEE 
Phil Driscoll Sparrow SPR -1074 

GOD RULES 
Undercover, A &S 7107905826 
(Word) 

NO LONGER STRANGERS 
The Talbot Brothers, Sparrow 
SPR -1075 

PASSING THE FAITH 
ALONG 
New Gaither Vocal Band, 
Dayspring 

MORE 
Myron LeFevre and Broken Heart, 
Myrrh MSB 6753 (Word) 

WHITEHEART 
Whiteheart, Myrrh MSB 6735 
(Word) 

SINGER SOWER 
The Second Chapter Of Acts, 
Sparrow 1071 

FOREVER 
Cynthia Clawson, Priority 
B11J 38633 

MUSIC MACHINE PART 
2 
Candle, Birdwng BWR 2047 
(Sparrow) 

EQUATOR 
Randy Stonehill, Myrrh MSB 6742 

LIFT UP THE LORD 
Sandi Patti, Impact R 3799 
IBenson) 

THE WIND CAME 
SINGING 
Wendy And Mary, Birdwing 
BWR 2045 (Sparrow) 

LEGACY 
Michael Card, Milk & Honey 
MH 1045 

PRAISE 6 (COME AND 
SING PRAISES) 
The Maranatha Singers, 
Maranatha MM 0102 A 

CUTTING EDGE 
The Sweet Comfort Band, Lexicon 
LS 5807 

THE WEDDING ALBUM 
Various Artists, Maranatha 
MM0102A 

PSALMS ALIVE 
The Maranatha Singers, 
Maranatha MM0097A 

LOVE OVERFLOWING 
Sandi Patti, Impact R3742 
(Benson) 

MICHELLE PILLAR 
Michelle Pillar, Sparrow 
SPR 1059 

SONGS OF WORSHIP 
John Michael Talbot, Birdwing 
BWR 7040 (Sparrow) 
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Talent &Venues 
Benefit Held To Aid 
Chicago Blues Club 

Photo by Chuck Pulin 

BEVERLY VALLI- Joining Frankie Valli, right, at his 21st anniversary show 
at the Beverly Theatre in Beverly Hills, is partner and former Four Seasons 

member Bob Gaudio, left, and writer /producer Bob Crewe. 

4cl: -ivibes 
Barry Manilow has established en- 

dowments for music departments in 
six major universities in the U.S. and 
Canada to recognize and encourage 
new musical talent. In each school, 
faculty and Manilow himself will se- 
lect a student based on merit and fi- 

nancial considerations. The schools 
involved are Northwestern Univ., 
Eastern Michigan Univ., Univ. of 
Toronto, George Washington Univ., 
the San Francisco Conservatory of 
Music and the Univ. of Southern Cal- 
ifornia, Los Angeles. 

David Bowie raised $150,000 when 
he played a benefit concert last June 
in London for the Brixton Neighbor- 
hood Community Assn. Most of the 
money is going to go for a new com- 
munity center building, which will be 
named after Bowie.... The Red Par- 
rot in New York is sponsoring a ben- 
efit to help Citimeals on Wheels, a 
non -profit organization that feeds the 
homebound poor in the city. Hostess 
is Gael Greene, with help from Mau- 
reen McGovern, Jan Miner, J.P. 
Morgan, Donna Pescow and others. 

Latin teen superstars Menudo are 
scheduled to do 10 shows at Radio 
City Music Hall in mid -February. If 
they sell out all the shows, that's 
60,000 tickets at $18 each.... Car- 
mine Appice is the drummer on the 
current Ozzy Osbourne world 
tour.... Rhino Records is releasing 
a nine -and -a- half -hour "Dialogues 
With Floe & Eddie" as a special cas- 
sette boxed set, available only 
through mail order. 

ZZ Top, live on stage, are featured 

in the new series of "Schlitz Rocks 
America" tv ads.... Ashford & 
Simpson plan to be there at the 
launch, Jan. 29, when black astro- 
naut Dr. Ronald Meir blasts off in 
the space shuttle, allegedly taking 
some of the duo's music into space 
with him.... Warner Bros. has a lot 
of artists, but for the label's New 
Year's Eve party, it has reportedly in- 
vited Screaming Jay Hawkins to 
play. 

The sounds of wolves, whales and 
Paul Winter will again resound 
through the rafters of the huge Ca- 
thedral of St. John the Divine in New 
York, Dec. 16 -17. The concert is ti- 
tled "The Fourth Annual Winter 
Consort Winter Solstice Whole Earth 
Celebration." ... Grace Jones ap- 
pears in the next Conan the Barbar- 
ian film as Zula, the warrior. 

Signings: Billy Durst, Ex -Thun- 
dermug, to CBS Songs worldwide. 

Lili Anel re- signed to From The 
Tower Productions for management 
and record production.... Sylvia to 
Jim Halsey for bookings.... Debra 
Richardson to Tom Collins Music, 
Shireen Salyer to Collins Court Mu- 
sic and Frank J. Myers to Collins 
Court Music. 

Highway Chile's LP "Storybook 
Heros" to Mirus Records and Mirus 
Music for North America, licensed 
by Moonshine Records in Holland. 

. Brent Mason to Lorenz Creative 
Services and Charlie Monk Music. 

. Michele Pillar to Linda Miller 
for management .... Jane to New 
Image public relations. 
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By MOIRA McCORMICK 

CHICAGO -The queen of Chica- 
go blues clubs is in distress, and the 
Earl Of Old Town is riding to the 
rescue. 

Theresa's Lounge at 48th and Indi- 
ana is a landmark Chicago blues in- 
stitution, having operated 35 years 
under the guidance of 72- year -old 
Theresa Needham. The tiny South 
Side club has hosted virtually every 
Chicago blues great at one time or 
another, and has continued to serve 
as the breeding ground for each 
successive generation of blues 
musicians. 

Until recently, that is. Theresa's 
has been closed since Nov. 1, as a re- 
sult of having its liquor license re- 
voked. William Walls Jr., landlord of 
the building which contains There- 
sa's, refuses to grant Needham the 
lease that the law requires before a li- 
quor license can be obtained. 

According to reports, Needham 
had been operating without a lease all 
this time, but apparently it did not 
become an issue until Wall decided to 
rehab the building. Unable to secure 
a loan on a commercial property, and 
seemingly unwilling to evict Need- 
ham outright, Walls is making it im- 
possible for her to do business. 

At presstime, Needham and her 
lawyers had been appealing for land- 
mark status for the building, but no 
decisions had been reached. In the 
meantime, Chicago's venerable folk 
venue the Earl Of Old Town, having 
recently joined forces with North 
Side venue B.L.U.E.S. on Halsted 
and having redubbed itself 
B.L.U.E.S. At The Earl, was set to 
show its support for Theresa's Sun- 
day (4) with a 12 -hour benefit featur- 
ing Chicago blues artists. 

"This is my third club, and I've 
had landlord problems myself," says 
Bill Gilmore, who with Rob Hecko 
co -owns B.L.U.E.S. on Halsted and 
is partners with the Earl's Earl 
Pionke. "One was crazy and one was 
just greedy ... I can imagine what it 

feels like to lose a place after 35 

years. It's a shock -like losing a 

member of the family." 
At $4 a head, Gilmore was hoping 

the event would attract around 400 
people. Theresa's benefit was set to 
run from 4 p.m. to 4 a.m. with musi- 
cal guests including Junior Wells, 
Jimmy Dawkins, Magic Slim, Sunny - 
land Slim, Louis Myers, Eddy Clear- 
water, Big Time Sarah, Bythersmith 

(Continued on page 34) 

Photo by Chuck Pulin 

MAN WITH FISTS -Men Without 
Hats' Ivan Doroschuck leads the 
band during a show at Roseland in 

New York. 

Rock'n'Rolling 
Police's Summers Has 

Second Career In Focus 
By ROMAN KOZAK 

Police guitarist Andy Summers 
usually talks about music and the Po- 
lice. But these days, even though he's 
on tour with the group, he's got a 
new topic of conversation: "Throb," 
a book of his photographs, has re- 
cently been published by Quill, a di- 
vision of William Morrow. 

The $12.95 black and white book 
shows Summers, his Police- mates, as- 
sorted young ladies 
in various stages of 
undress, and scenes 
from last year's Po- 
lice tour. It is avail- 
able in both hard- 
back and paperback 
editions. 

"When I took up 
photography I didn't decide that I 
would make it a book. That sort of 
grew," says Summers. "But I found 
that I really loved it, and once I got 
into it, I adapted to it. It was very 
much like music for me, the same 
sort of intensity of feeling, and I got 
totally wrapped up in it. It took 
about three years." 

Nader Takes Oldies Bills 
To Resort Hotels, Casinos 

Continued from page 8 

Hotel in Las Vegas, and in Hawaii at 
the Hilton Hawaii Village in Waikiki 
and the Marriott Hotel in Maui, ob- 
serves that the age group that sup- 
ports these shows is now 12 to 15 

years older than when he first began 
to package them at the Garden in 
1969. "People in the 35 -45 age group 
don't feel as comfortable sitting in an 
arena today," he says. "They'd rather 
dance in a place where cocktails are 
served." 

Prohibitive production costs no 
longer justify the return on the oldies 
package at the arena level, according 
to the promoter. Excluding talent 
fees, Nader says that staging can cut 
into the potential gross by as much as 
50 %. "Unless an act has exceptional 
merchandising support, or a label or 
a sponsor is involved, the arena bills 
don't make the sense they once did," 
he says. 

Smaller rooms give him a new- 
found flexibility. "Now I can play 
markets which I couldn't before, 
such as Binghamton, N.Y.," he 
points out. "Plus, I can use three acts 
at the Sheraton Ballroom in Philadel- 
phia for the same $12.50 I would get 
presenting five acts at the Garden." 

Nader, who claims that he has to 
draw at least 8,000 customers to 
break even at the Garden, has been 

producing oldies shows there in ex- 
change for a guarantee and a percent- 
age since 1980. Prior to that, the 
profits with the Garden were shared. 
He recalls that in the early '70s, the 
shows, excluding talent and advertis- 
ing expenditures, cost about $16,000 
to stage. Now the figure is closer to 
$60,000. His most recent show, a 
Nov. 12 concert at the Garden fea- 
turing Chuck Berry, Bo Diddley and 
Rick Nelson was an artistic success 
"and little else. I didn't take a bath," 
he says, "but it sure wasn't a 
winner." 

Under the terms of his pacts with 
the various hotels, Nader pays for the 
talent and a percentage of the radio 
and television advertising. The hotels 
provide a rent -free showroom, logis- 
tical support and housing for the 
acts, which are making "premium 
nightclub prices," according to the 
promoter. "Some are getting the reg- 
ular club rate, some are working on a 
percentage, others are getting their 
normal arena price." 

Circuit regulars such as Shannon 
like the new direction. "Del told me 
that he prefers this kind of market- 
ing," Nader says. "His fans in their 
late 30s and early 40s would rather 
see him in this context than at an al- 
ternative club, where they might feel 
inhibited by the surroundings." 

Summers says that once he decided 
to get seriously involved in photogra- 
phy, he felt that the most natural sub- 
ject for him would be himself and the 
world around him as he tours with 
the Police. "That's mostly what I do 
all the time, anyway," he notes. 
"And the whole project became like 
making a record, really. It was the 
same kind of involvement. Or at least 
very similar." 

Summers says that he plans to con- 
tinue with his photography and 

(Continued on page 39) 
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ToIen &Venues 
Dancelrox l 

By BRIAN CHIN 
Albums: More artists in the new -music class of '82 are releasing this year's 

followups, and they are all good ones. Overall, one might observe that they will 
probably be found more "suitable" for the U.S. market; this is good for the 
short-term acceptance of developing artists and not so good for the long term if 
this represents any trend toward standardizing the European music. 

Eurythmics' "Touch" album was released in Britain a couple of weeks ago 
and is scheduled for U.S. shipment in mid -January. The beguilement and humor 
of their breakthrough "Sweet Dreams" is here, but delivered in a more extrovert 
manner that's a better reflection of their fine live shows. Picks: all of side one, 
including "Here Comes The Rain Again," which picks up as it goes; the Carib- 
bean -rock "Right By Your Side," and, on side two, "The First Cut." 

ABC's "Beauty Stab" (Mercury) is just as lushly textured as was "The Lexi- 
con of Love," but has a more pointed attack and just a bit less of the new wave 
crooning that characterized the previous album. In fact, "The Power Of Persua- 
sion" has a definite AOR feel, as does "Unzip." Also: "That Was Then, But 
This Is Now," and "Love's A Dangerous Language," both of which are good 
singles, though the latter slackens its dance groove momentarily. 

* * * 
Singles in the mainstream: Lionel Richie will probably gather heavy play with 

another mellow rocker in his new single, "Running With The Night," now 
available promotionally on Motown 12 -inch in its album version with a slightly 
longer instrumental; we note again the surprisingly driven "Can't Slow Down" 
from the album ... Debbie Harry's "Rush Rush" (Chrysalis 12- inch), men- 
tioned here recently, also comes with a great, crystal -clear instrumental ... So 
does Yes' "Owner Of A Lonely Heart," which has been released in a seven - 
minute (but very straightforward) instrumental version which is probably what 
put it on this week's chart ... Evelyn King's "Action" (RCA 12 -inch) was pro- 
duced by Leon & Foster Sylvers and Joey Gallo, and has an even more heavy - 
duty rhythm attack than the melodic chart- topping Kashif productions of the 
past two years; it shouldn't fail to please the younger crowd. 

* * * 
Singles, from left field: We all blew it by letting Johnny Dynell & New York 

88's fabulous "Jam Hot" pass by last summer; their new single, "The Big 
Throwdown" (Acme I2- inch), is another smooth concoction on Latin and street 
bop. Check the "live wire" mix ... November Group's "Persistent Memories" 
EP (Brain Eater, Island Park, N.Y.; (516) 432 -6160) is out enough to please 
rockers but consistent enough rhythmically for disco clubs. We liked the wave - 
disco "Put Your Back to It" and "Heart Of A Champion," a good album radio 
cut. 

Crown Of Thorns' "Pictures" (IRS 12 -inch) is similarly versatile; it made us 
think of "Funkytown" with lots of teeth ... The World's "Shoo Shoo Wah" 
(Elektra 12 -inch) has the best and fashionability of the English fashion bands, 
without the mock profundity ... Howard Jones' "New Song," a U.K. hit on 
WEA and soon to be released on Elektra, is in a groove close to "Slang Teach- 
er," though very smooth and radio -oriented. Elektra serviced the import in ad- 
vance of its U.S. pressing, a strategy that also worked in the breaking of Peter 
Schilling's "Major Tom." Other majors, take note. 

Truth in labeling: The British 12 -inch single sleeve of ABC's "That Was 
Then" notes in bold lettering that the version on that pressing is "exactly the 
same" as on the seven -inch; buyers can "take your pick." 

MAIL O DISC RECORDS 
855e Conklin St 

Farmingdale, NY 11735 
Phone (516) 644 0088 

Same day service for DJs or- 
dering before noon New York 
time. 
Call tor our new catalog featuring; 

new lower prices on Import and domes- 
tic 12" 
budget line disco classic 12" end LP. 

We export to DJs In all countries (retail 
only). Telex -4758 158 IM PT -DISC 

DISCO 8 DANCE RIC 
MAIL ORDER SERVICE 
ket.nl DJ Intpetrt, & lJ S 

New 12" -Slip (rx), Kelly Marie, Street Angel, 
Broads, Steve Harvey, Hot Box, Cerrone (new), Chi 
Chi Liah, Vikki Benson, Trans X (new), Roland Rat, 
X -Ray Connection (new), Fun Fun (rx), Cascade Or- 
chestra, Eve (rx), School of Love, N.O.I.A., Dance 
Reaction (rx), Travel Sex, Class, Dynamic 7, R.I.S., 
Kelly Jackson (rx), Motion (new), Linda Singer, Su- 
zanne Stevens, Bobby O Medley, Elaine Charles, 
Tanya Jackson, B -Boys (new), Take 3, Art of Noise, 

Vera (new), Robert Schroder, Koto 
(new), Master Genius, Lustt, Nick 
Straker, Forest (new), Lenny Welch, 
Electric Power Band, Dee D Jack- 
son, Giorgio (chase), Digital Emo- 
tion (new), Stevie 8. (Call Me & Mid- 
night Music), Liquid Liquid, Sharon 
Brown, Soul Kings, Inner Life, Gem. 
IMPORT LPs -Bobby O, Suzanne 
Stevens, Hi Fashion Mix Vol. 2, Mo- 
tion, Scratch Mix, Sound Effects. 

"Off The Record" 
by Doug Shannon 

a complete DJ's guidebook. 
Call for Details. 

THE HOTTEST B-BOY 
IN TOWN... 

Distributed by 
Reelin & Rockin Records 
3901 Ft. Hamilton Pkwy, Brooklyn, 

on 

Just released in the 
U.S. One of the hottest 
cuts off the upcoming 
Bon Rock album 

Bon Rock 
B -Boy B/W 
IT'S ALRIGHT 

HEMIX IN RECORDS 
12 inch 
#R&R 1052 

NY (212) 435 -7890 

Benefit Held For Chicago Blues Club 
Continued from page 33 

(longtime Theresa's house band), 
Aaron Burton, Homesick James, 
Queen Sylvia, Lovie Lee, Jimmie 
Rogers and Hip Linkchain. 

The 175- capacity venue now called 
B.L.U.E.S. At The Earl hosted folk 
music in Chicago for 22 years in its 

original incarnation as the Earl Of 
Old Town. Artists such as John 
Prine, Steve Goodman and Bonnie 
Koloc were house regulars. Econom- 
ic problems had slowed folk patron- 
age to a crawl, however, and Pionke 
switched over to the more lucrative 
blues menu at Thanksgiving. There- 

sa's benefit was an unexpected kick- 
off for the club. 

Gilmore admitted he didn't expect 
the benefit "to raise tons of money, 
but it's a good opportunity for people 
to show their support, to show they 
care. Also, with all those people there 
to exchange information, alternative 
solutions might be found -other ven- 
ues that could be used, club owners 
in need of partners. 
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TITLE(S), Artist, Label 

WEEKS 
TALKING IN YOUR SLEEP -The AT x1 

Romantics -Epic (12 Inch) AS 1767 1 

ROCKET TO YOUR HEART /MANDATORY 
LOVE- Lisa -Moby Dick (EP Cuts) BTG 1031 

SAY SAY SAY -Paul McCartney And Michael 
Jackson -Columbia (12 Inch) 44 -04169 

LET THE MUSIC PLAY- Shannon -Emergency 
(12 Inch) EMDS 6540 

COLOUR BY NUMBERS -Culture Club - 
Virgin /Epic (LP -all cuts) QE 39107 

POP GOES MY LOVE /SCRATCH GOES MY 
DUB -Freeez- Streetwise (12 Inch) 
SWRL 2215 

ALL NIGHT LONG (ALL NIGHT) -Lionel 
Richie- Motown (12 Inch) 4514 MG 

IS IT LOVE -Gang Of Four -Warner Bros.(LP 
Cut) 1 -23936 (12 Inch *) 

TELEFONE (LONG DISTANCE LOVE AFFAIR) - 
Sheena Easton -EMI -America (12 Inch) 7814 

ELECTRIC KINGDOM -Twilight 22- Vanguard 
(12 Inch) SPV 68 

BABY'S IN THE MOUNTAIN -Peter Godwin- 
Polydor (12 Inch) 

WHITE LINES (DON'T DO IT)- Grandmaster 
Flash And Melle Mel -Sugarhill (12 Inch) 
SH 465 

WHY ME? -Irene Cara -Geffen (12 Inch) 
0 -20156 

AUTOMATIC MAN -Michael Sembello- Warner 
Bros. (12 Inch) 0 -20153 

WET MY WHISTLE- Midnight Star -Solar (7 
Inch) 69790 (12 Inch *) 

HAPPINESS IS JUST AROUND THE BEND - 
Cuba Gooding- Streetwise (12 Inch) 
SWRL 2214 

WHERE IS MY MAN ?- Eartha Kitt -Streetwise 
(12 Inch) 2217 

SAY IT ISN'T SO -Daryl Hall And John Oates - 
RCA (12 Inch) PD 13679 

LUCKY TONIGHT -Sarah Dash -Megatone (12 
Inch) MT -112 

I'VE BEEN ROBBED -Three Million- Cotillion 
(12 Inch) 0 -96979 

UNDERCOVER OF THE NIGHT -The Rolling 
Stones -Rolling Stones (12 Inch) DMD 685 

I AM WHAT I AM- Gloria Gaynor -Silver Blue 
(12 Inch) SB -220 

EVERYTHING COUNTS -Depeche Mode -Sire 
(12 Inch) 20165 -0A 

TROMMELTANZ (DIN DAA DAA)- George 
Kranz -Personal (12 Inch) P 49804 

B -BOYS -Nona Hendryx -RCA (12 Inch) 
PD -13644 

RISE UP- Parachute Club -RCA (12 Inch) 
PD -13655 

A NIGHT IN NEW YORK -Elbow Bones And 
The Racketeers -EMI -America (12 Inch) 
7812 

I NEED YOU -The Pointer Sisters -Planet (12 
Inch) PD -13632 

UNISON -Junior -Casablanca (12 Inch) 
814725 -1 

THE PARTY STARTS WHEN I'M WITH YOU - 
Rue Caldwell- Critique (12 Inch) CRI 1203 

LOVE HOW YOU FEEL -Sharon Redd -Prelude 
(12 Inch) PRL D667 

LOVE TEMPO -Quando Quando- Factory (12 
Inch) OSFY 5 

REMEMBER WHAT YOU LIKE -Jenny Burton - 
Atlantic (12 Inch) DMD 686 

NEED SOMEBODY NEW- Jamaica Girls - 
Sleeping Bag (12 Inch) SLX -005 

I WANT YOU ALL TONIGHT- Curtis Hairston - 
Pretty Pearl (12 Inch) P.P. 510 

BAD TIMES (I CAN'T STAND IT)- Captain 
Rapp- Beckett (12 Inch) SAT 2003A 

PLEASURE OF LOVE -Tom Tom Club -Sire (12 
Inch) 0 -20164 

I WANNA BE WITH YOU -Armenta- Savior 
Faire (12 Inch) SF 201 PP 

JUST BECAUSE YOU'LL BE MINE -Instant 
Funk -Salsoul (12 Inch) SG 410 
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TITLE(S), Artist, Label 

PRESSURE SWAY- Machinations -A &M (12 
Inch) SP -12077 

SHOW ME THE WAY -Skyy -Salsoul (12 Inch) 
SG 408 

ROCKIN' RADIO -Tom Browne -Arista (12 
Inch) 

FINGER'S ON IT- Robbie Rae -Quality (12 
Inch) QUS 049 

CATCH ME- Marcia Raven -Profile (12 Inch) 
PRO 7034 

'TIL IT ALL FALLS DOWN -Red Rocker - 
415 /Columbia (12 Inch) AS 1732 

GIRL IN THE 80'S /BLUE EYED 
TECH /STANDING IN THE SHADOWS - 
France Jot -Epic (LP Cuts) BFE 38829 

TOUR DE FRANCE -Kraftwerk- Import (12 
Inch) 

LOVE GAME -Pure Energy -Prism (12 Inch) 
PDS 480 

ANGEL EYES -Lime -Prism (12 Inch Remix) 
PDS 475 

LOVE SENSATION (REMIX) -Loleatta 
Holloway -Salsoul (12 Inch) SG 415 

STAY WITH ME TONIGHT- Jeffrey Osborne - 
A&M (12 Inch) 12080 

99 LUFTBALLONS -Nena -Epic (12 Inch) 
49 -04109 

AUTODRIVE- Herbie Hancock -Columbia (12 
Inch) 44 -04200 

GOT TO GET TO YOU- Charade -Profile (12 
Inch) PRO 7032 

DESTINY -Gwen Jonae -C &M Records (12 
Inch) CML 911 

TRI -TRA- TRULLALA- Joachim Witt -WEA 
Int'I /lem 

I'LL NEVER, NEVER GIVE UP- Pattie Labelle - 
Philadelphia Intl (12 Inch) 42904176 

LET ME WAIT /SHINE THE LIGHT /SWEET 
DELIGHT -Jennifer Holliday- Geffen (LP 
Cuts) GHS 40144 

OWNER OF A LONELY HEART -Yes -Atco (12 
Inch) 96976 

MAGNETIC -Earth, Wind & Fire -Columbia (12 
Inch) 44 -04211 

AFTER THE FALL -Kathy Wilson And Kwils- 
BMO /Columbia (12 Inch) 4W9 -04195 

ON THE UPSIDE -Xena- Emergency (12 Inch) 
6541 EMDS 

OVER MY HEAD -Toni Basil- Chrysalis (12 
Inch) 4V9 -42754 

WITHOUT YOU -Chaz Jankel -A &M (12 Inch) 
12705 

LOVE IS A STRANGER -Eurythmics -RCA (12 
Inch) PW 13629 

PILOT ERROR- Stephanie Mills- Casablanca 
(12 Inch) 8141681 

HOLIDAY /LUCKY STAR -Madonna -Sire (LP 
Cuts) 23867 

ONE THING LEADS TO ANOTHER -The Fixx- 
MCA (7 Inch) 42264 (12 Inch *) 

MAKING MUSIC -Gary's Gang -Radar (12 
Inch) RDR 12005 

HEY LITTLE GIRL -Icehouse -Chrysalis (12 
Inch) 4V9 42731 

ON A JOURNEY /DANCE SISTER /LOVE KILLS 
PAIN -New York Citi Peech Boys -Island (LP 
Cuts) 90094 -1 

AND I AM TELLING YOU I'M NOT GOING - 
Koffie -Pan Disc (12 Inch) RRD 2214 

LA CAGE AUX FOLLES -Le Jete-Megatone (12 
Inch) MT 119 

SPICE OF LIFE -Manhattan Transfer -Atlantic 
(7 Inch) (12 Inch *) 7 -89786 

PARTY ANIMAL -James Ingram -Qwest (12 
Inch) 

IN A BIG COUNTRY -Big Country- Mercury 
(LP Cut) 8128701 (12 Inch *) 

I'M NOT YOUR STEPPING STONE- Modern 
Rocketry-Megatone (12 Inch) MT 110 

FIX IT -Teena Marie -Epic (12 Inch) 49 -04125 

ONE DAY -APB -Import (12 Inch) 
CRISIS -Rhetta Hughes -Aria (12 Inch) 

AR 1210 

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non -commercial 12 -inch 

O Bullets are awarded to those products demonstrating the greatest gains in audience response this week. 
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Talent &Venues 
NEXT APRIL IN LONDON 

Strong Lineup For Country Fest 
By TONY BYWORTH 

LONDON -The array of artists 
sleeted for the 1984 International 
Country Music Festival, to be pro- 
moted here April 21 -23 by Mervyn 
Conn, is one of the strongest yet for 
Europe. Headliners Slim Whitman 
and Glen Campbell will be making 
their debuts in the series, and a third 
headliner is Emmylou Harris, popu- 
lar in the U.K. with both country and 
rock fans. 

Among the other acts booked for 
the three -day stint at the Wembley 
Arena are Ray Stevens, the Os- 
monds, Lynn Anderson, B.J. Thom- 
as, the Kendalls and the 1983 Coun- 

New Company 
Getting Serious 

NEW YORK -Steve Berkowitz, 
former East Coast vice president of 
Lookout Management and director 
of the Cars -owned Syncro Sound Stu- 
dio in Boston, has gone out on his 

own, founding Serious Business, an 

artist management and production 
company. 

First two clients are Los Angeles - 
based singer /composer /arranger Bill 
Gable and Boston -based singer/ 
songwriter Dennis Brennan. Howev- 
er, before embarking on projects with 
Gable and Brennan, Berkowitz is 

working on his own project: He 
fronts T. Blade & the Fabulous Es- 

quires, who have recorded their de- 
but LP at Syncro Sound. 

try Music Assn. male vocalist of the 
year, Lee Greenwood, making his 
British concert debut. Other first - 
timers are Con Hunley and David 
Frizzell & Shelly West, while Grand 
Ole Opry act Billy Walker returns af- 
ter a successful debut in the 1983 

event. 
Major change for 1984 is the re- 

naming of the event as the Silk Cut 
festival, following the tobacco com- 
pany's agreement to sponsor it. Says 

Conn: "It's a matter of pride to my 
organization that, in a year when Silk 
Cut has become involved in so many 
prestigious sporting events, the com- 
pany chooses our festival for its inter- 
est in musical areas." 

Silk Cut was previously associated 
with the 1981 and 1982 Wembley fes- 

tivals. Last year, the firm gave its 
name to Conn's first jazz festival. 

The sponsorship enables Conn to 
increase other activities at the festi- 
val, notably the staging of "Best Of 
British" concerts each morning and 
afternoon at the Wembley Confer- 
ence Center. An all- British concert 
was tried two years ago and was con- 
sidered successful. The 1984 concerts 
will present not only established 
names but also new acts worthy of 
exposure, says Conn. "By presenting 
these British showcases, we're able to 
tailor the evening events on the main 
Wembley stage and allow more time 
for the major American names," he 

continues. 
Also announced is an expansion of 

the festival's booth area. Conn says 

that BBC television and radio will 

cull programs from the event. 
The artist lineup is as follows: 

April 21, Slim Whitman, Lynn An- 
derson, Ronnie Robbins & the Marty 
Robbins Band, Jim Glaser, Jim & 
Jesse and Con Hunley; April 22, Em- 
mylou Harris, Ray Stevens, Billy 
Walker, Donna Fargo, the Kendalls 
and Vernon Oxford; April 23, Glen 
Campbell, the Osmonds, Lee Green- 
wood, B.J. Thomas, David Frizzell & 
Shelly West and Tom Gribbin & Salt- 
water Band. Tom and Ted LeGarde, 
known as Australia, are hosts for all 
three days. Ticket prices range from 
$11.20 to $26. 

New Music Acts 
On French LP 

NEW YORK -"Made In France," 
a compilation album featuring top 
French new music acts licensed from 
five French labels, will be released in 
January here by Cachalot Records. 

Artists featured on the album in- 
clude: Sapho, Charlie Couture, Ber- 
nard Lavilliers, Kas Product, Marc 
Seberg, Les Civils, Taxi Girl, Etienne 
Daho, Blanchard, Chagrin d'Amour 
and others. 

The songs, several of them hit sin- 
gles in France, are being licensed 
from Island / Phonogram, Virgin/ 
France, RCA /Light, Pathe Marconi 
EMI and Barclay. The LP is spon- 
sored by the Cultural Services Office 
of the French Embassy, says Eric 
Dufaure, president of Cachalot. 

Photo by Chuck Pulin 

IN THE BIG INNING -Phil Collins, right, takes a break from his drum duties 
while Mike Rutherford plays along during one of Genesis' two headlining 

sets at Madison Square Garden in New York. 
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THE NEW AND 
EMERGING 
DISCO MUSIC 

LABEL FROM ITALY! 
ITALIAN 12" DISCO 

Here are some of the available brand new releases 

DUKE LAKE / DO YOU 
CHINA TOWN / BETTE DAVIS EYES 
P.J. MARCUS / L.A. WOMAN 
CELLOPHANE / GIMME LOVE 
COMMANDO / TUBULAR BELLS 
WIND / BORN TO BE ALIVE 
CONTROL D /VISION IN THE MIRROR 
D.F. PAM / ON THE BEAT 
DONNA EYES / GOD KNOWS 
MIKE CANNON / VOICES IN THE DARK 
CRUSIN' GANG / AFFAIR A GO GO 
J.D. JABER / DON'T STOP LOVIN' 
MTO /UNIT 
DOCTOR CAT / FEEL THE DRIVE 
JANE HILL /RADIO 
KOMA / CAVRONES 
BARRY MASON / BODY 
THE BLACK ANGEL / CHANGE AN ANGEL 
HIPNOSIS / PULSTAR 
BRAND IMAGE / ARE YOU LOVING? 
SKY CREACKERS / YOU SHOULD BE DANCING 
BILLY JEAN / I NEED YOU 
MANUEL / TANGO 
MIRAGE / WOMAN 
FAKE / DONNA ROUGE 

RALPH RIVER BAND / STRANGE VIBRATION 
SILVIE STONE / CHARNING PRINCE 
CHEAPS / MOLIENDO CAFE 
TOPO / BA BA GO GO 
LOS ANGELES T.F. / EVER LIVING FEVER 
P. LION / HAPPY CHILDREN 
TONY ESPOSITO /JE -NA' /PAGAIA (RE -MIX 
ESAVU / BREAKIN' UP 
FUN FUN / HAPPY STATION 
ALBERTO CARRARA / DISCO KING 
THE NIPS / SUNSHINE REGGAE 
ARTEFICIALS / TURN ME ON 
MISTER FLAGIO / TAKE A CHANCE 
APE / TIME TO CHANGE 
HIPNOSIS / OXIGENE 
JOCK HATTLE / CRAZY FAMILY 
MARK A SPENCER / STAY 
CAT GANG / LOCOMOTIVE BREATH 
KOMA BAND / NI CHI NA' 
MARTINELLI / VOICE 
ASSO / DO IT AGAIN 
RICHIE HAVENS / THIS IS THE HOUR 
HELICON / YOU SEE 
M.B.O. / EWOK CELEBRATION 
DIANA EST / LE LOUVRE 
KOTO / JAPANAISE WAR GAME 

IL DISCOTTO 

ROBI BONARDI / I WANT YOU BABY I REALLY DO 
KLAPTO / MISTER GAME 

ITALIAN NEW WAVE 
NOT MOVING / SAME 7" 

NOT MOVING / MOVIN' OVER r 
GATHERED / SAME (COMPILATION) LP 

DIAFRAMMA / ALTROVE 12" 
FIRST RELATION / V.A. LP 
FRIGIDAIRE TANGO / SAME LP 
A.T. R.O.X. / NIGHT'S REMAINS LP (WITH TUXEDO MOON) 
STEVE PICCOLO / DOMESTIC EXILE LP 

STEVE PICCOLO / ADAPTATION LP 

LISFRANK / NAN MASK EP12" 
NEON / SAME EP12" 
BISCA BISCA / SAME EP12" 
LITFIBA / SAME EP12" 

OTHERS 
MAURIZIO ANGELETTI / GO FLY A KITE (FOLK ROCK) 
VANADIUM / SAME (HEAVY METAL) 
VANADIUM / A RACE WITH DEVIL (HEAVY METAL) 
VANEXA / SAME (HEAVY METAL) 
MALLARD / IN A DIFFERENT CLIMATE (ROCK) 

s.r.l. - via Santa Maria, 94 - 20093 Monzese . (Milano) . Italy 
Telephone (02) 254 -7951 . ASK for Paolo or Gerry 

Telex 340864 DISCOT I 

WE ALSO 
EXCLUS I VELY 

DISTRIBUTE 
ROCK, PUNK, 
NEW WAVE 

AND 
HEAVY METAL 
INDIE LABELS 
FROM ITALY 

AND ALL 
INTERNATIONAL 

LABELS 

WE ALSO 
RELY 

ON A WIDE RANGE 
SELECTION 

OF ALL 
NEW ITALIAN 

RELEASES 

WE ARE 
IN A POSITION 

TO EXPORT 
WITHIN 

24 48 HOURS 
FROM ORDER 

ALL OVER 
THE WORLD 
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Talent &Venues 
TaIen In Action 

GARDEN PARTY REUNION 
Madison Square Garden, New York 

Tickets: $11.50, $14.50 

Richard Nader's Original Rock 'N' Roll Show 

was brought back to the main arena Nov. 12. 

Billed as a "Garden Party Reunion," the far - 

from- sold -out event headlined Rick(y) Nelson 

in his first return to the oldies circuit since 

1971, when the previously pre -packaged '50s 

teen idol tried to sing "Honky Tonk Woman" 

and lived to tell about the experience in his 

gently mocking top 10 hit, "Garden Party." 

More reliable oldie acts were also featured, 

led by Chuck Berry, the Shirelles, Bo Diddley, 

Bobby Rydell and three men purporting to be 

the Coasters. Though Nelson has theoretically 

rewritten the rules by his appearance, the qual- 

ities of the 31/2-hour event remain constant 

from the mid -'70s heyday of the Nader series. 

Nader's nostalgic MC chores, the outstanding 

showmanship of the performers, the prehistor- 

ic sound quality, Bobby Comstock's Rock 'N' 

Roll Band's able backing, all were evident, as 

was the audience's total participation. 

Big winner of the evening proved to be Bo 

Diddley, a living rhythm machine, who stole the 

show for keeps, after following the so- called 

Coasters and lounge lizard Bobby Rydell. On 

this occasion, Diddley's trademark rectangle 

guitar was supplemented by a synthesizer that 

evoked sexy bursts of "Star Wars" effects, 

which seemed the only updating classics like 

"Bo Diddley" and "Road Runner" could ever 

use. Acrobatic, acerbic and witty, Diddley 

fooled around with the lyrics to "I'm A Man" 

and came up with "Shut Up Woman " -a bril- 

liant performance. 

Chuck Berry's tremendous catalog of hits al- 

lows him to keep everything on a roll, as he 

whimsically plucks tunes from Greatest Hits 

Volumes I, II and Ill. His voice is deeper and 

better suited to rock than ever before, and his 

guitar playing is especially deft these days. Un- 

fortunately, Berry seemed to be suffering from 

jet lag and second billing status to Rick Nelson. 

Although once on stage, he gave it the old 

graduate school try, jamming with John Doe 

Van Halen, duckwalking, and even playing 

some precious piano, Berry never really lit up 

the stage that Diddley had already burned 

down. 

The Shirelles seemed ecstatic to be in the 

Garden for one of several area appearances of 

their 25th Anniversary show, With three of four 

original members intact, the second most pop- 

ular girl group of the '605 ran through their hits 

with great vigor. However, hand -held bouquets 

of flowers disrupted their patented routines, 

such as saluting the audience during "Soldier 

Boy" and blowing kisses on "Dedicated To 

The One I Love." 

Rick Nelson's appearance did not make him 

a hypocrite, as the singer came prepared to do 

the things he wanted to do. Although, to the de- 

light of the audience, he played "Hello Mary 

Lou," "Travelin' Man," "I'm Walkin" and even 

"Garden Party," in addition to more recent 

tunes, the hits were altered and improved upon 

by a top -notch band of chug -a -lug Nashville 

pros. The sound was sometimes reminiscent 

of Elvis' early days. In fact, the King's ghost 

was all there, up to the delightful and creative 

accompaniment of the Jordanairres, his back- 

up singers. PETER KRASILOVSKY 

NEIL SEDAKA 
DENIECE WILLIAMS 

Riviera Hotel, Las Vegas 
Dinner Show: $25; Late Show: $20 

Neil Sedaka, looking thinner than usual, but 

sounding vocally as familiar as ever, has slow- 

ly but surely expanded his choice of perform- 

ing material beyond the Sedaka catalog. He 

has added some rock songs by other compos- 

ers from the '505 and '60s ( "Earth Angel," 

"Come See About Me," "New Orleans ") as 

well as some music from an even older com- 

poser, Chopin. 

It's hard to fault a Sedaka show, what with 

the impressive volume and diversity of the ma- 

terial, ranging from the simple and happy "Cal- 

endar Girl" to the seemingly autobiographical 

ballad "Hungry Years." And Sedaka has de- 

Photo by Chuck Pulin 

STILL SCREAMING -Veteran rocker Screaming Jay Hawkins puts a spell 
on his audience at the Bottom Line in New York. 

TOP QUALITY 

4c. 
8X10 
PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10'5 
500 - $55.00 1000 - $80.00 

COLOR PRINTS 
1000 - $376.00 

SEND 8,10 PHOTO CHECK OR M.O. 
PRICES INCLUDE TYPESETTING AND FREIGHT 

SAMPLES ON REQUEST 

' PICTURES I 1867 E. Florida St. 
Springfield, MO 65803 
i4171 869 -9433 or 869 -3456 

reunion arena 

19,200 SEATS 

777 Sports St. Dallas, TX 75207 
(214) 658 -707() 

veloped a stage presence over the last few 

years, enjoying a rapport wiht his audience, 

that audience spanning two generations. 

Sedaka (who has co- written most of his hits 

with either Howard Greenfield or Phillip Cody) 

has wisely incorporated his backup singer, 

Jackie Berry, more fully into the show, sharing 

center stage with her for a duet. 

Deniece Williams opened for Sedaka, mak- 

ing her Las Vegas debut, Nov. 10 -23, with a 

strong act and walking that thin line that en- 

ables her to appeal to both the national record - 

buying public and the typical Las Vegas audi- 

ence. Her dynamic voice and down -to -earth 

stage personality should assure her of a regu- 

lar performing slot here. 

Williams opened strong with "Heaven In 

Your Eyes" and "Gonna Take A Miracle," 

showed her taste for variety with "One Note 

Samba" and kept the audience going with 

"Next Dance." 
She received solid backing from Bill Neale 

on guitar (who also served as her conductor), 

Raymond Pounds on drums, Ray Neapolitan 

on bass, Andy Howe on keyboards and Juan - 

ice Charmaine and Roosevelt Christmas on vo- 

cals (with Christmas doing a nice turn with Wil- 

liams on "Too Much, Too Little, Too 

Late. ") IRA STERNBERG 

THE SEARCHERS 
THE SORROWS 

The Other End, New York 
Tickets: $8 

Unlike the Rolling Stones, the Who, the Kinks 

or even the Animals, the Searchers got lost in 

the shuffle somewhere along the way. Not that 

the Liverpool band didn't have its share of hits 

in the British Invasion years of the '60s. Yet al- 

though they never disbanded, the Searchers 

escaped the notoriety accorded their fellow In- 

vaders. Thus, the first American tour by the 

nearly original quartet in almost 15 years (save 

for a single gig at a Madison Square Garden 

revival show in '73) found them at the intimate 

Other End on Nov. 18 rather than headlining an 

arena. 
That was just as well, because the Search- 

ers- original members John McNally and Mike 

Pender, late '60s addition Frank Allen and 

more recent addition Billy Adamson -per- 
formed the kind of show that was intended for a 

handful of loyal fans. Their intricate melodic 

and harmonic interplay would have been lost in 

a larger hall, and their between -songs patter 

about the old days would have been 

impossible. 

Although they divided their set evenly be- 

tween the oldies and their more recent material 

(some of it from their last albums on Sire a few 

years ago), the program flowed evenly; the 

newer songs worked just fine alongside the 

classics. The group even eschewed its 

planned set and stuck in a few obscurities for 

the hardcore fans shouting out their requests. 

Three oldies opened the show: "Have You 

Ever Loved Somebody," "Don't Throw Your 

Love Away" and the lesser known "Ain't 

Gonna Kiss Ya." It became immediately ap- 

parent that the Searchers had no intentions of 

trying to update their sound or image -they 
looked and sounded just about the same as 

they did when they appeared on "Shindig" in 

1965. Even the newer material -"Little Bit Of 

Heaven," "Hearts In Her Eyes" and "It's Too 

Late," from the recent albums -relied on the 

jangly guitars and ethereal pop harmonies that 

made "Needles And Pins" and "Love Potion 

Number Nine" top 10 hits in the mid -'60s. 

Opening act the Sorrows, a New York -based 

pop /new wave band, further illustrated the ex- 

tent to which the influence of the Searchers has 

extended. The Sorrows, who have been play- 

ing the New York club scene since the early 

CBGB days, were more than competent, and 

their arrangements did not fall prey to power 

pop cliches. Each of their original songs held 

the audience's attention and was distinctive 

and danceable. 

Although they put on an enjoyable set, one 

still had the feeling that the Sorrows opening 

for the Searchers was something like the Ru- 

tles opening for the Beatles. Perhaps in their 

own environment they'd have been accepted 

more enthusiastically. JEFF TAMARKIN 

(Continuea on page 39) 

Boxscore 
The following are among the top concert grosses nationwide reported through the survey week. Included are 

act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of 

sellouts and dates(s). 

Among the top grosses reported through Nov. 29. 

GENESIS -$624,535, 53,325, $12.50 & $10.50, Electric Factory 
Concerts, Spectrum, Philadelphia, three sellouts, Nov. 25 -27. 
GENESIS -$383,058, ($463,500 Canadian dollars), 31,299, $15 & 
$14, Concert Productions International, Maple Leaf Gardens, Toronto, 
Ontario, two sellouts, Nov. 22 -23. 
POLICE, UB40- $277,500, 18,718 (20,000), $15, Contemporary 
Presentations, Unidome, Cedar Falls, Iowa, Nov. 27. 
POLICE, KISSING THE PINK -$202,230, 14,980, $13.50, Beaver 
Prods., Mississippi Gulf Coast Coliseum, Biloxi, sellout, Nov. 1. 

JIMMY BUFFETT -$199,922, 14,400, $14.75, Cellar Door Prods., 
Knight Center, Miami, Fla. three sellouts, Nov. 24 -26. 
LOVERBOY, ZEBRA -$193,746, 15,022 (16,500), $13.50 & 

$11.50, Ruffino- Vaughn Prods., Nassasu Coliseum, Uniondale, N.Y. Nov. 

20. 
LIONEL RICHIE, POINTER SISTERS -$188,367, 13,129, $15 & 

$12.50, Bill Graham Presents, Oakland (Calif.) Coliseum, sellout, Nov. 
19. 
ALABAMA, JUICE NEWTON, THRASHER BROTHERS -$180,234, 
11,859, $15.50, Century Il Promotions, Expo Hall, Fla., State Fair, Tam- 
pa, sellout, Nov. 19. 
GENESIS -$179,625, 14,370 (18,787), $12.50, Cellar Door Con- 
certs, Capitol Centre, Landover, Md., Nov. 16. 
RICK JAMES -$177,726, 13,824 (17,000), $13.50 & $12.50, Eve- 

ning Star Prods., The Coliseum, Phoenix, Nov. 11 
POLICE, KISSING THE PINK -$175,689, 13,014, $13.50, Beaver 
Prods., LSU Assembly Center, Baton Rouge, La., sellout, Nov. 10. 
STEVIE NICKS, JOE WALSH- $155,620, 15,000 (11,855), $13.50 & 

$12.50, Contemporary Presentations /Scope, Carver Hawkeye Arena, 
Iowa City, Iowa, Nov. 19. 
BLACK SABBATH, QUIET RIOT- $152,595, 11,679 (17,000), 
$13.50 & 11.50, Ruffino- Vaughn Prods., Nassau Coliseum, Uniondale, 
N.Y., Oct. 30. 
AC /DC, FASTWAY -$146,002, 10,815 (17,017), $13.50, Beach 
Club Concerts /Cellar Door Concerts, Omni, Atlanta, Nov. 21. 
AC /DC, FASTWAY -$144,040, 10,954 (15,000), $13.50 & $12.50, 
Beach Club Concerts /Cellar Door Concerts, Mississippi -Gulf Coast Coli- 
seum, Biloxi, Now. 23. 
LIONEL RICHIE, POINTER SISTERS -$140,145, 9,466, $15 & 

$12.50, Avalon Attractions, San Diego (Calif.) Sports Arena, sellout, 
Nov. 18. 
AC /DC, FASTWAY -$139,314, 11,285, $1 2.50, Beach Club Concerts, 
Charlotte (N.C.) Coliseum, sellout, Nov. 20. 
AC /DC,FASTWAY -$132,435, 10,000, $13.50, Beach Club Concerts, 
Lakeland (Fla.) Civic Center, sellout, Nov. 26. 
LOVERBOY, JOAN JETT & THE BLACKHEARTS -$131,413, 10,862 
(18,787), $12.50, Cellar Door Concerts, Capitol Centre, Landover, Md., 
Nov. 21. 
STEVIE NICKS, JOE WALSH -$128,512, 10,281, $12.50, Beach Club 
Concerts, Charlotte (N.C.) Coliseum, sellout, Nov. 23. 
RICK JAMES, S.O.S., SLAVE -$128,452, 10,966 (18,787), $12 & 
$10, G. Street Express, Capitol Centre, Landover, Md., Nov. 20. 
LOVERBOY, JOAN JETT & THE BLACKHEARTS -$127,537, 10,203, 
$13.50, Beaver Prods., Carolina Coliseum, Columbia, S.C., sellout, Nov. 
12. 
HEART, KANSAS -$127,218, 10,337, $12.50, Beach Club Concerts, 
Charlotte (N.C.) Coliseum, sellout, Nov. 25. 
STEVIE NICKS, JOE WALSH -$122,985, 9,298 (10,000), $13.50 
Contemporary Presentations, Hilton Arena, Ames, Iowa, Nov. 20. 
COMEDY FESTIVAL COMEDIANS- $122,375, 7,440 (8,679), 
$18.50, $17.50 & $15.50, in- house, The Old Globe Theater, San Diego, 
Calif., 16 shows, Nov. 2 -20. 
RODNEY DANGERFIELD, DENNIS BLAIR- $113,429, 7,124, $16, De- 

Cesare- Engler Prods., Stanley Theater, Pittsburgh, two sellouts, Nov. 19. 
MOTLEY CRUE, AXE -$109,324, 3,500, $11.75 & $10.75, Avalon 
Attractions, Santa Monica (Calif.) Civic Auditorium, three sellouts, Nov. 
15 -17. 
BLACK SABBATH, QUIET RIOT- $108,112, 9,500, $11.50, Ruffino- 
Vaughn Prods., Cumberland Civic Center, Portland, Maine, sellout, Nov. 
6. 
JIMMY BUFFETT -$107,237, 8,579 (10,000), $12.50, Beach Club 
Concerts, Orange County Civic Center, Orlando, Fla., Nov. 19. 
STEVIE NICKS, JOE WALSH- $106,287, 9,018 (10,860), $12.50, 
Beach Club Concerts, Carolina Coliseum, Columbia, S.C., Nov. 24. 
STRAY CATS, ROMAN HOLLIDAY, 14 KARAT SOUL- $105,418, 
8,500, $14 & $12.50, Bill Graham Presents, San Francisco Civic Aud., 
sellout, Nov. 19. 
BLUE OYSTER CULT, RAINBOW -$104,843, 8,141 (14,500), $14 & 
$12.50, Bill Graham Presents, Cow Palace, San Francisco, Nov. 25. 

LOVERBOY, JOAN JETT & THE BLACKHEARTS -$103,132, 9,250, 
$11.50, Sunshine Promotions, Freedom Hall, Johnson City, Tenn., sell- 
out, Nov. 16. 
ELMO & PATSY, MARK O'CONNER, BLUE FLAME -$97,269, 30,053 
(36,000), $3.75 & $1.75, General Expositions, Seattle (Wash.) Colise- 
um, six shows, Nov. 25 -27. 
AC /DC, FASTWAY -$96,649, 8,096 (10,000), $12.50 & $11.50, 
Sunshine Promotions, Roberts Stadium, Evansville, Ind., Nov. 26. 
JIMMY BUFFETT -$91,165, 6,753 (8,300), $13.50, Beach Club Con- 
certs, St. Petersburg (Fla.) Bay Front Coliseum, Nov. 18. 
AC /DC, FASTWAY -$83,241, 6,404 (9,000), $13.50, Beach Club 
Concerts, Carolina Coliseum, Columbia, S.C., Nov. 27. 
HEART, KANSAS -$81,325, 6,506 (15,887), $12.50, Beach Club 
Concerts, Greensboro (N.C.) Coliseum, Nov. 25. 
STRAY CATS, ROMAN HOLLIDAY, 14 KARAT SOUL- $79,350, 6,289 
(8,800), $13.50 & $12.50, Avalon Attractions, Hollywood (Calif.) Pala - 
dium, two shows, Nov. 21 -22. 

Copyrighted ana compiled by Amusement Business, a Billboard Publications, Inc. Publi 
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report. 
please call Melinda Newman In Nashville at 615/748-8132; Ancil Davis in New York at 
212/764.7314: or Linda Deckard in Los Angeles at 213/859 -5338. 
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Continued from page 33 

hopes to find some way of combining 
his two favorite media into some sort 
of unified project. But that, he says, is 

far off. 
"Right now I'm thinking of maybe 

doing another book," he says. "It 
takes so long to do one, and it's such 
a complicated process. The hardest 
thing about making this book was the 
editing of the photographs. It was 
heartbreaking to leave out or throw 
away all those photographs, but if 
you make a book it has to have an in- 
tegrity all of its own. It has to live as 
an object on its own, and you really 
have to plan it, and make it have 
sense. I learned a tremendous 
amount about books and book edit- 
ing and sequencing in doing this 
book, which I never knew. It was a 
real education, kind of like making a 
movie." 

* 

The New York Rocker, the late la- 
mented tabloid chronicling the local 
new music scene, is going to have a 
new life as the Rocker, a magazine 
with a four -color cover that will de- 
but on newsstands no later than Feb- 
ruary, promises Iman Lababedi, who 
bought the publication from former 
owner Andy Schwartz. Schwartz will 
stay on as a consultant and a regular 
contributor. 

"The Rocker has always stood for 
integrity, adventure and support for 
the struggling musician. These are 
the characteristics that I will retain," 
says Lababedi, who will be publisher 
and editor of the new Rocker. "At 
the same time, Manhattan isn't the 
dominant center of activity it was in 
1976, so editorially we will be shifting 
from a New York to a more of an 
American and international perspec- 
tive." 

* * * 

This column has its own point of 
view, which is readily apparent, we 

hope, even though it is rarely ex- 

pressed directly. Rather, we let the 
artists do the talking. 

Sometimes, however, something 
does come up where we feel we 

should comment directly. Such was 
the case with last week's front page 
story in Billboard about Duran 
Duran, MTV and the radio stations. 

If you missed the story, what hap- 
pened was that Capitol decided to re- 
lease the video of Duran Duran's new 
song, "Union Of The Snake," to 
MTV a week or so before radio sta- 
tions got the record. 

And boy, are the programmers and 
consultants spitting mad. One radio 
heavy called the Duran Duran action 
"mismanagement," adding the veiled 
threat that "this can only hurt the 
group." Another one said he played 
the record due to public demand and 
because it would be "unfair" to the 
group not to play it, but added that 
he didn't report playing it to the 
trades thus possibly (and unfairly) 
hurting the song's chart position. 

No matter that MTV played 
Duran Duran for months before the 
brave trendsetters in commercial 
rock radio ever got near the band. 
Imagine what would happen if Bill- 
board or some other music publica- 
tion started pulling stuff like this af- 
ter getting snubbed for a week by 
some pop band. Our credibility 
would be dead before we knew it. But 
this sort of thing appears to be busi- 
ness as usual in radio. We thinks it 
stinks. 

City Council Hops Down; 
Dallas Club's Frogs Stay 
DALLAS -$25,000 worth of 

frogs is no croaking matter, as Tan- 
go club owner Shannon Wynne and 
frog creator Bob "Daddy -O" Wade 
have learned. They were pitted 
against the newly formed Dallas 
Sign Control Board for an alleged 
violation of an obscure sign 
ordinance. 

Wynne commissioned sculptor 
Wade to create the visuals last 
spring when the rock venue opened. 
Six 10 foot tall animated frogs that 
dance and play musical instruments 
were the result. But they were ruled 
a sign under the civic committee 
appointed by the Dallas City Coun- 
cil. After public outcry and testi- 
mony from the curator of the Dal- 
las Museum of Fine Arts that the 
frogs were indeed art, an appeal 
was made to overrule the ordinance 
that forbids signs on top of com- 
mercial buildings. 

Finally, the city sign ordinance 
committee backed off on its deci- 
sion to dismember the 300 -pound 
dancing frogs, thanks to pressure 
from their overseeing City Council 
brethren. Several members of the 
City Council were upset over the 

committee's decision. Club owner 
Wynne says that the new sign board 
seemed overly eager to exert their 
new -found power on an innocent 
business. To clear up the matter, 
the city now will insist on a safety 
ruling from Tango's building, locat- 
ed on Lower Greenville Avenue, 
the heart of Dallas' peak nighttime 
social scene. 

"They're still waiting for the en- 
gineer's report," declares Wynne. 
who does not foresee any more 
problems. The former bank struc- 
ture, with six inches of solid con- 
crete, must now undergo a stress 
test on the roof to make sure the 
hefty frogs are properly bolted 
down and unable to blow off. "It's 
pretty confirmed and expected to 
pass," Wynne says, adding, "It's a 

last -ditch effort to save a little face 
from the City Council." 

Daddy -O's frogs will live on as 
Wadé s artistic reputation soars 
from the national publicity. His 
other notable creations include the 
famous Iguana atop New York's 
Lone Star Cafe, a West Texas 
bronzed cowboy and armadillo, 
and giant lizard -skin cowboy boots 
now housed in Washington, D.C. 
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Talent In Adion 
Continued from page 37 

NICK HEYWARD 
The Ritz, New York 

Tickets: $11 

Haircut 100 is a hard act to follow. As that 

group's recently departed creative force, Nick 

Heyward made a gallant and enjoyable effort at 

the Ritz Nov. 18. His solo act is a natural pro- 

gression from his Haircut 100 days, moving in 

a more refined somewhat restrained direction. 

Backed by a powerhouse band including 

two drummers and a three -piece horn section, 

Heyward performed a predictable set of tunes 

from his Arista debut album "North Of A Mir- 

acle," as well as some favorites from his for- 

mer band. Breaking occasionally from his 

preppy pose to blow a whiny harmonica or play 

guitar, Heyward stood very easily on his own. 

"Take That Situation" took off from where the 

big band horns of "Favourite Shirts" left off, 

and "Two Make It True" represented Hey - 

ward's swing toward a more spacious style. 

While the new material was well received, 

the night's delights were clearly "Favourite 

Shirts" and "Love Plus One." Technically, the 

songs approached the Haircut 100 versions, 

but they somehow lacked the charming, all -out 

abandon of that group. 

The 50- minute set was stretched to an hour 

with "Fantastic Day," the first encore, which in- 

evitably led to a second, catching the group 

apparently off -guard, as they filtered back on- 

stage for a nice, wandering instrumental. 

KIM FREEMAN 

Unsurpassed in Quality 

GLOSSY 

PHOTOS 

24' /zt 
EACH IN 

1000 LOTS 

1000 POSTCARDS $165.00 

100 8x10 $32.95 

CUSTOM $98 

COLOR PRINTS per 100 

COLOR LITHO $425 
per 1000 

COLOR $240 

POSTCARDS per 3000 

MOUNTED 20 "X30" 30 "X40" 

ENLARGEMENTS $25.00 $40 

MUSIC PUBLISHERS! 
WHO'S RECORDING? 

WHO'S PRODUCING WHO? 
HOW DO YOU GET YOUR SONG 

TO THAT NEW ARTIST? 
The answer's simple ... just subscribe to 

Song Plugger, the leading tipsheet for music 
publishers since 1974. 

6 months (13 issues) $65 
1 year (26 issues) $120 

ong Plugger CALL OR 
WRITE 
TODAY! 

DEPT. BBA., P.O. BOX 3839 
HOLLYWOOD, CA 90078 - (213) 761 -5859 
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The Legend Of Barbra Streisand 

'NOTHING'S IMPOSSIBLE' 
By JAMES SPADA 

"Barbra Streisand's 'Yentl' is a triumph -a personal triumph 
for Streisand as producer, director, co- author and star, but 
also a triumphant piece of filmmaking." - Arthur Knight, 

The Hollywood Reporter. 

BARBRA STREISAND'S ENTIRE 23 -YEAR CAREER IN SHOW 
business has been a series of triumphs, not only in the sense 
of successes -although there have been astonishing num- 
bers of those -but in the triumph of will over adversity, of 
dedication to one's goals despite constant skepticism and 
denials. Streisand may seem to be a Golden Girl, gilding ev- 
erything she touches -but her career has been a series of 
struggles that would have defeated many people without her 
strength of character. Indeed, to Barbra Streisand "Noth- 
ing's impossible." 

Her longest and most frustrating struggle early in her ca- 
reer was to get a recording contract. Marty Erlichman, who 
was her personal manager from 1960 until 1976, remem- 
bers that every attempt to land her a contract had the same 
result: "Everybody said, 'She has a beautiful voice, but it's 
more Broadway than records, and certainly the voice and the 
material are not what is being bought at the moment. We 
don't think she'll sell records.' " 

For more than a year, the turndowns continued. But by this 
time, mid -1961, Barbra Streisand was used to skepticism. 
Indeed, had she listened to everyone around her back in 

Brooklyn, she never would have tried to enter show business 
at all. She was laughed at when she announced her lofty am- 
bition to be an actress -at this point she had given no 
thought to singing -and even her mother, trying to protect 
her daughter from pain, told her that she wasn't really pretty 
enough to be an actress and that there was more security in 

being a school secretary. It was certainly true at the time that 
she didn't look the part of a budding movie star. As a teen- 
ager, she was skinny, had a prominent nose and slightly 
crossed eyes. The kids in her neighborhood called her "Big 
Beak" and Crazy Barbara." "All I heard," says Barbra, was 
'No, no, can't be done.' But I desperately wanted to become 
an actress. I wanted to express my feelings." 

She thought of herself as a misfit: "Whenever I tried to 
imagine my future, I ran into a blank wall. I couldn't see kids 
or a husband or a home. I couldn't imagine any of the normal 
things." 

As she would so many times in the future, she rebelled 
against the negativism she encountered and vowed that she 
would achieve her desire. She left home, moved to Manhat- 
tan, and began making the rounds of auditions. It was a de- 
vestating experience. "I was usually abruptly dismissed," 
Barbra says. "People looked at me as though I were nuts. 
They wouldn't even let me read. How could they tell anything 
if they wouldn't let you read ?" 

After a year of such rejections, even Barbra Streisand's 
mettle was starting to ebb. She had practically no money. 

Although she had not thought of working as a singer, some 
friends heard her vocalizing around the house and dared her 
to enter a talent contest at a Greenwich Village bar. When she 
heard that the winner would get a week's engagement plus 
free meals, she accepted the challenge. Needless to say, she 
won the contest. 

James Spada is the author of "Streisand: The Woman And The 
Legend." His latest book, from Doubleday, is "Judy And Liza." 

In duet with Judy Garland on Gar- 
land's CBS show, 1963. Streisand re- 
ceived an unprecedented Emmy 
nomination for this guest appearance. 

A few months later, in May of 1960, she was appearing at 
the Bon Soir, a better known Village club, and it was there 
that Marty Erlichman saw her for the first time. "I had gone 
to see a comic I represented, who was the closing act of a 

four -act bill. Barbra was first. She sang five songs -her en- 
tire repertoire -and she just mesmerized me. I got chills on 
all five songs. And everyone in the place was enchanted 
too -except for the rest of the people at my table, who were 
industry people. They started talking to each other in the 
middle of her first song. And one of them, an agent, said to 
me after the first number, 'Boy, that girl has a lot to learn - 
you don't open with a ballad!' 

"That was a problem in Barbra's life," Erlichman contin- 
ues. "and it probably still is. When you initiate, when you're 
different, most of the world is frightened of it and doesn't 
understand it." 

Starting her set off with a ballad wasn't the only thing that 
set Barbra Streisand apart. She came out in a variety of 
"kooky" thrift -shop outfits -feather boas, dangling jewelry, 
black fish -net stockings, long red fingernails. She sang highly 
unusual material -from "A Sleepin' Bee" to "Who's Afraid of 
the Big, Bad Wolf ?" 

And she sang her songs as if they were three -act plays - 
complete with grimaces, waving arms, choking sobs. There 
had never been anyone quite like her. In an age when soul- 
less assembly -line singers were all the rage, Barbra Strei- 
sand seemed to many like some one from Mars. But of 
course, at the base of all of it all was that incredibly beautiful 
voice. 

Erlichman saw tremendous potential in Streisand. Every- 
one, including her manager at the time, was telling her, as 
Erlichman puts it, "to change the nose, change the clothes, 
stop singing those cockamamy songs." When Marty asked 
her if she needed a manager, she asked him if he thought she 
should change anything about herself. When he said no, she 
told him he had a client. 

"1 wanted to produce her best -selling album, 

and I accomplished that. But to me, none of the 

songs on that album match the greatness of 
some of the songs she's done with the Bergmans, 

or 'People' or 'Evergreen.' I would love to work 

with her again. I have a lot of ideas for her, a lot 

of directions she could go in. I'm waiting for 

Charles Koppelman to call me. 

"I have a message for Barbra: 'Sing proud.' 

She'll know what I mean." 

BARRY GIBE, Producer/ Songwriter, "Guilty" 

Jeff Harris, who wrote and directed "Another Evening with 
Harry Stoones," an off -Broadway show in which Barbra was 
featured in 1961, recalls that "Marty Erlichman treated her, 
from the first moment I saw both of them, as if she were the 
biggest star there ever was." 

"I always treated Barbra like a star," Erlichman concurs. 
"not by giving her limousines, but by making decisions for 
her as if she were a star, not settling, but demanding the best 

co 
cn 

Barbra Streisand: director, 
producer, co- writer, star of 
"Ventl." Photo by Greg 
Gorman. 

treatment for her by everyone." 
This unwillingness to settle on the part of Marty and Bar- 

bra is one of the most important -and interesting- aspects 
of her early career. 

After she had scored a success on Broadway in her first 
show "I Can Get It For You Wholesale" in 1962, the record- 
ing industry began to take notice of her. "The record people 
started to come back," Erlichman said. "The first label that 
wanted to sign her was Atlantic. But that label was basically 
jazz, and I told them that I thought she had great potential as 

an album seller, and since Columbia was the best album -pro- 
ducing company, I had my heart set on them. I told Capitol 
the same thing. 

"It was a difficult thing to do, turning down offers after 
we'd waited so long. And neither of us had much money. But 
we both thought that it would be better to hold out for the 
best than to jump at the first offer just because we were 
hungry." 

Goddard Lieberson, head of Columbia Records, had 
turned Streisand down a year earlier, sending her "a lovely 
note" explaining that she had a beautiful voice but he just 
didn't see commercial potential there. He became aware of 
the attention she was getting in "Wholesale," and worked 
with her on the Original Cast recording of the show. He went 
to see her at the Bon Soir and was tremendously impressed 
by the strong audience reaction to her. "Goddard called me," 
Erlichman remembers, and said, 'It takes a big man to admit 
a mistake, and I believe I made a mistake. I would like to re- 

cord Barbra." 
So Barbra Streisand, finally, had a recording contract. Not 

only that, but it was a contract that guaranteed her creative 
control over her material and also guaranteed that Columbia 

(Continued on page BS5) 
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Backstage with Frank Sinatra after a 

performance of "Funny Girl." Sinatra 
sent her a note: "You were magnifi- 
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would release as well as record her product. These were rare 

concessions. How had Streisand managed to obtain such 

contract points when not too much earlier Columbia didn't 
even want to sign her? 

"You give up something for that," Erlichman says. "You 
give up the front money. We never took big front money. We 
were offered a lot more of a guarantee from several of the 
other companies. But they weren't willing to give us creative 
control. When you break the mold, you have to make sure 
you have creative control because they'll try to make you into 
what they think you should be. 

"That's how you show whether you believe in yourself or 
not. Only if her records sold would she make any money - 
and she had the final say about what went on her albums, so 
she was taking all the responsibility for that." 

Columbia may not have been able to change anything on a 

Streisand album contractually, but they certainly tried to 
"suggest" changes. Peter Matz, the arranger /conductor Bar- 
bra brought in for her first album recalls that the going con- 
tinued to be tough even during the recording sessions. "We 
had very small combinations, just four or five instruments. 
That was because Mike Berniker, the producer of the album, 
said, 'Look, we can't spend a lot of money on this, we don't 
know if this woman is going to sell records.' And poor Mike, 
he was walking a tightrope between the upstairs guys, me 
and Barbra. He would go upstairs and tell them, 'She's doing 
'Who's Afraid of the Big, Bad Wolf ?' and they would say 
'What!' and he would come down to me an say, 'Do you have 
to do that ?' And she'd say, 'Yes, goddammit, it's on the al- 
bum!' Mike's job was a hard one, but he was very support- 
ive ... and fought for her to have her way." 

"The Barbra Streisand Album," released in February, 
1963, was a groundbreaking recording -and, surprisingly 
to everyone except Marty and Barbra, perhaps -it was 
groundbreaking not only artistically but commercially as 
well. Within a few months of its release, it was the biggest 
selling album by a female artist in the country. It rose into 
Billboard's Top 10 and remained on the chart an extraordi- 
nary 101 weeks. It was chosen as Album of the Year at the 
1964 Grammy Awards, and Barbra was named Best Female 
Vocalist for her startlingly melancholy version of "Happy 
Days Are Here Again." 

Harold Arlen's liner notes for the back of the album proved 
quite prescient: "I advise you to watch Barbra Streisand's ca- 
reer. This young lady (a mere 20) has a stunning future. 
Keep listening, keep watching. And please remember, I told 
you so.... " 

"That first night I saw her at the Bon Soir," Marty Erlich - 
man recalls, "when I talked to her in her dressing room I told 
her, 'Barbra, the first time out of the box, you're going to win 
every award that this business has to offer -the Tony, the 
Emmy, the Grammy, the Oscar." She looked at me and said, 
'The Oscar ?' and I said, 'That's going to be the biggest one, 
because you're going to be the biggest movie star of them 
all.' She giggled and said, 'I think I'm going to be a star too." 

It wasn't long before the dream came true. But still, the 
road was never an easy one. Barbra's success in "I Can Get It 
For You Wholesale" came despite producer David Merrick's 
doubts about her. The show's director Arthur Laurents re- 
members that Merrick was unhappy with Barbra and the 
show's leading man Elliott Gould, whom she later married. "I 
had a battle every night with Merrick. He wanted to fire them 
because he thought they were both unattractive, and he 
didn't think Barbra was funny." 

They both remained in the show, and it ran for nine 
months. All the time, Barbra was also appearing at the Bon 
Soir- finishing up her "Wholesale" performance at 11:30 
and doing a 12:00 show at the club. It was a strategy Marty 
Erlichman thought was very important -he wanted Barbra to 
be seen by as many people as possible. One person who saw 

With Kris Kristofferson in "A Star Is Born." 

With Rupert Holmes during recording of "Lazy Afternoon," 
1975. Photo by Sam Emerson. 

As her guitar coach looks on, Streisand 
composes "Evergreen," the love theme : ; 

from "A Star Is Born," 1976. 

her was Jule Styne, who was, at the time composing the 
score for "Funny Girl," the David Merrick /Ray Stark Broad- 
way musical based on the life of the Ziegfeld star Fanny 

Brice. He was as enchanted by Barbra as Erlichman had 

been, and immediately thought she'd be perfect for the role. 
He couldn't get anyone to listen at first. The producers 

wanted a star -they talked to Mary Martin, Carol Burnett, 
Ann Bancroft, Eydie Gorme, Shirley MacLaine -but each was 

wrong for one reason or another. Styne kept pushing for 
"this girl who sings down at the Bon Soir," and at his urging 
more and more of the show's creative team went down to see 

her. Finally, all were convinced -all except David Merrick. He 

had never seen her act at the Bon Soir, and he thought that 
she was too young to play the second act of the show, when 

"I got a call to write a song for 'A Star Is Born.' 

I had a meeting with Barbra and Jon and we 

went over the script and I suggested a song at 

the beginning, and they didn't like it. Then I sug- 

gested another one a little further into the script, 

and they didn't like that. The third suggestion, 

they liked. Barbra said, 'You're not intimidated 

by this, are you ?' I said 'No.' She said, 'And 

you're not afraid to have bad ideas along with 

the good ones. I like that.' 

"It was a very difficult time. Barbra was un- 

der a lot of pressure. The going got pretty tough 

at times. But I like to have creative control over 

my projects, so I understood her. And I was very 

impressed by her. I think she's a nice lady and I 

like her." 

PAUL WILLIAMS, Lyricist, "Evergreen" 

Fanny Brice is an older woman. He was convinced to see her 
performance at the Bon Soir, and Marty Erlichman recalls 
that he sat through two shows. "At the end of the second 
show, he turned around and said, 'Tell Barbra I think she's 

aged.' " Merrick hired her to play Fanny Brice, although he 
would shortly bow out of the production. 

By the time "Funny Girl" opened on Broadway in March of 
1964, it had become one of the most eagerly awaited theat- 
rical events in a long time. Barbra Streisand had had an ex- 
traordinarily successful year in 1963, with three Top 10 al- 
bums, a sold -out national tour and a thrilling guest stint on 
the "Judy Garland Show," which won her an Emmy nomina- 
tion -the first time a guest appearance had been so 
honored. 

"Everyone knew that Barbra Streisand would be a star, 
and so she is," wrote Walter Kerr in his review of "Funny 
Girl." Emory Lewis in Cue held nothing back: "Magnificent, 
sublime, radiant, extraordinary, electric -what puny little ad- 
jectives to describe Barbra Streisand." 

Barbra's impact in "Funny Girl" can hardly be overstated. 
As Shana Alexander put it in Life magazine's cover story, 
"When Barbra opened on Broadway ... the entire, gorgeous, 
rattletrap show business Establishment blew sky high. Over- 
night critics began raving, photographers flipping, flacks 
yakking and columinists flocking. Thanks to such massive 
stimulation the American public has now worked itself into a 

perfect star -is -born swivet." 
On Broadway, Barbra Streisand was allowed to be herself. 

"Funny Girl" went through extensive revisions, most de- 
signed to further highlight its electrifying star. And the public 
was dazzled. Marty Erlichman: "When the public got to see 
her, they dug her. It was more difficult to get her in front of 
the public because the people in our industry thought she 
was too unique, and the cliché that the world doesn't know 
what it likes but likes what it knows is even more prevalent in 
our business." 

With her incredible success in "Funny Girl" (she made the 
cover of Time, and the former "misfit" in the thrift -shop 
clothes was now a national fashion trendsetter), it would 
have been natural for Barbra to assume that she would no 
longer have to struggle for the creative control that was so 
important to her. But she was about to enter an entirely new 
arena where she would have to fight all over again to be her- 
self: television. 

Unlike her recording contract, this one -for 10 CBS spe- 
cials over 10 years -guaranteed her $5 million and full cre- 
ative control. Barbra and Elliott Gould created EIIBar produc- 
tions, and Marty Erlichman served as Executive Producer. 
Their goal was to make "My Name is Barbra" as unique and 
groundbreaking as Barbra Streisand herself had been: there 
would be no guest stars, no comedy skits -just Barbra Strei- 
sand singing in various imaginative situations. 

Once the show was completed, it was screened for a CBS 
executive. He called a luncheon meeting with Marty and Bar - 
bra's agents, and told them, "You have ruined this girl's ca- 
reer. That show is going to do daytime ratings, is going to be 
blasted by the critics. Here you have this girl, people aren't 
even going to be able to pronounce her name, and she comes 
out and sings for 17 straight minutes before she even says 
hello to the audience! You should have had guests -Dean 
Martin and Frank Sinatra! But it's too late -the only thing I 

can suggest to try to save this show is to put the monologue 
first, and the opening segment last." 

Marty says he ordered three martinis and told the exec he 
could tear up the contract if he wanted to- "because you're 
wrong. Daytime numbers? She'll double them. It will be the 
highest rated variety special this year. And reviews? She'll 
win every award." 

"The morning after the show was aired," Erlichman says, 
"this same guy called and apologized." The show, of course, 
won extraordinary ratings and five Emmy Awards. The New 
York Journal American, the morning after the show's tele- 
cast, ran a front -page photo of Streisand with the headline, 
"Magnificent Barbra." 

"My Name is Barbra" brought Streisand, who had been 

(Continued on page BS6) 
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primarily a New York phenomenon, a national following and 
made her one of the biggest stars in the country. She took 
"Funny Girl" to London amid a blaze of publicity and praise, 
presented an equally successful sequel to "My Name is Bra - 
bra," and performed in New York's Central Park before 
135,000 people -the largest crowd for a single performer 
up to that time. 

The next step was Hollywood. When I was a little girl," 
Barbra has said, "being a star meant being a movie star." 
And although she was one of the biggest recording and tv 
stars in the country, there was no guarantee that her talents 
would flourish across those 40 -foot screens. The streets of 
Hollywood are littered with the bodies of flashes -in- the -pan 
who tried to conquer the movies and were unable to do it. 

"I did her "Funny Girl" screen test," Herb Ross remem- 
bers. "She didn't do a scene, but we spent hours shooting 
her to test her in different lights, different make -ups, differ- 
ent hairdos. Because nobody knew how she was going to look 
on camera, including Barbra. I was with her the day she saw 
the first set of dailies. She was terrified -it was the first time 
she'd ever seen herself on film. Well, on screen she looked a 

miracle. How could anyone have known that her skin was go- 
ing to have that brilliant reflective surface, that she would 
look radiant -that was just a wonderful plus. She was hold- 
ing my hand real tightly, and as the tests unreeled, I could 
feel her relax and start to enjoy herself. And then she turned 
to me and said, 'This is just like going to the movies, isn't 
it ?' " 

Barbra Streisand's film debut in "Funny Girl" was one of 
the most phenomenal in movie history- she became an im- 
mediate movie superstar. And Marty Erlichman's 1960 pre- 
diction came true in April 1969, when Barbra won an Acade- 
my Award as Best Actress in a tie with Katharine Hepburn. 
Even had she lost the award, though, she still would have 
gone on to become the only woman on the Top 10 Box Office 
list throughout the 1970s. The transformation of the Brook- 
lyn Ugly Duckling into the Hollywood Swan was now 
complete. 

While Streisand's movie career flourished -she received 
rave notices for "Hello, Dolly," "On A Clear Day You Can See 
Forever" and the non -musical "The Owl and the Pussycat" - 
her recording career was in a relative slump. She hadn't had 
an album in the Top 10 since "Je m'Appelle Barbra" in 
1966, and her 1969 release "What About Today " -a half- 
hearted attempt at contemporary pop -rose no higher than 
No. 31 and never was certified gold. 

"What About Today" indicated that Barbra Streisand 
wanted to contemporize her musical style, but wasn't quite 
sure how to go about doing it. Most people thought she was 
quite a bit older than she was -in 1969 she was just 27, but 
she was singing the songs of her parents' generation. Record 
producer Richard Perry wanted to youthen Streisand. "Here 
was the greatest vocal instrument of our generation not re- 
lating at all to popular contemporary music." 

Perry convinced her to allow him to produce a truly con- 
temporary album for her. It was another initiation for Strei- 
sand, another attempt to break new ground. But this time, it 
wasn't outside forces who were telling her she couldn't do 
it -she was unsure, frightened. 

Richard Perry: "The night before our first recording ses- 
sion for the album "Stoney End," she called me up, freaking 
out. She said, 'I can't do it. This isn't me. I don't feel it.' So I 

tried my best to calm her down, I said, `Trust me you're 
gonna love it ... it's gonna blow your mind as soon as we get 
into it a little bit.' 

"So the next day, the first song we did was Nilsson's 'May- 
be.' All of Barbra's first takes are sheer excitement, listening 
to her sing the song for the first time with the whole orches- 
tra, right? So, after we did the first take of 'Stoney End' we 

With Robert Redford in "The Way We Were." 

came in and listened to a playback. And she leaned over and 
whispered to me, 'You were right and I was wrong. But it's 
nice to be wrong.' It was certainly one of the thrills of my 
career." 

Streisand's version of "Stoney End," a rocker by Laura 
Nyro, was terrific -and Columbia scrapped plans for a more 
traditional album to rush a "Stoney End" LP into release. The 
single and the album both entered the Top 10 in Billboard, 
and the single went to No. 1 in Los Angeles. Barbra Streisand 
was back on top, singing a completely new genre of music. 

The public took this "new" Barbra Streisand to its heart, 
but many of the people who had been her adherents from the 
beginning were unhappy. Peter Matz was not impressed by 
the album. "They're all good songs, and it's consistent- 
'What About Today' wasn't consistent. But I was bothered by 
the fact that so many of those songs were just duplicates of 
other people's versions. 

"I remember she called me and asked what I thought of the 
album. I wanted to be diplomatic, so I said, `Well, it's No. 10 
this week.' And she said, `But how do you like it ?' 'I'm thrilled 
for you, you haven't had a solid hit in a long time.' `No, no, 
how do you like it ?' 

"Well, I had to answer. `Well, Barbra, to tell you the truth, 
don't care for it very much.' And she said, `But, Peter, it's No. 
10 this week!' " 

The success of "Stoney End" revived Barbra's recording 
career, and she has never since had a slump in record sales. 
She has sung pop, rock and disco, all with extraordinary 
success. 

But Barbra Streisand is nothing if not restless, searching. 
Contemporizing her image on vinyl wasn't enough -she 
wanted to make a movie for and about today's rock scene. 
She liked the story of "A Star Is Born," and thought that it 
could be transferred wonderfully from the world of Holly- 
wood to the current rock milieu. 

The making of "A Star Is Born" was perhaps the most diffi- 
cult period of Streisand's life. She and her paramour, Jon Pe- 
ters, were producing, and Streisand had entered into a "col- 
laborative" agreement with director Frank Pierson. The 
press ridicule was extraordinary; one magazine featured a 

painting of a totally bald Streisand along with the headline "A 
Star Is Shorn." The article mocked Streisand's pretensions 
to singing rock music and her hiring of her "boyfriend" as 
producer. Barbra, whose press had been fairly friendly up to 
this point, was flabbergasted. "So what if Jon was a hair- 
dresser! A lot of producers started off selling dresses in New 

(Continued on page BS18) 

"I always tell Barbra, 'I go to school on you.' I 

always learn something brand new when I work 

with her. She's like a little girl who has the 

brights to always ask, `Why ?' I tend to believe 

there's nothing she can't do. 

Streisand is congratu'ated by actors Van Heflin, right, 
and Eli Wallach af*.ex being named Cue magazine's 
"Entertainer of the Year" on December 27, 196e. 

Burt BacharaCh and I-al David present Streisand with 
her second Cue mac_zine "Enterainer he Year" 
award, 1970. 

"She has become mellower over the years. 

She's more compassionate about where other 

people are coming from. But her standards are 

twice as high. She never settles." 

PHIL RAMONE, Producer 
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Putting A Dream On Film 

STREISAND's 15 -YEAR QUEST TO MAKE 'YENTL' 
By JAMES SPADA 

IN 1969, AFTER BARBRA STREISAND HAD PURCHASED 
the screen rights to Isaac Bashevis Singer's short story, 
"Yenta, the Yeshiva Boy," her agent David Begelman said to 
her, "Barbra -for a year now you've been telling us that you 
want to change your image on screen, that you're tired of 
playing Jewish girls from Brooklyn. Now, you want to play a 

Jewish boy!" 
Begelman's was a good- natured ribbing. Others in Holly- 

wood were not only skeptical, but derisive and mocking of 
Barbra's desire to play a young girl in turn -of- the -century Po- 
land who must disguise herself as a boy in order to receive a 

religious education. By 1979, the film was being referred to 
as "Barbra's Folly," and cocktail -party chit -chat garnered 
laughs at her expense: "Have you heard about Streisand's 
new movie? She's gonna play a teenage boy. Should be a bit 
of a stretch for Babs, huh? What's she gonna call it- ̀Funny 
Boy' ?" 

Worse than the jokes were the turn -downs. Every studio in 

Hollywood said 'No' to Streisand at least once when she went 
to them with the project, asking not only to star but to pro- 
duce and direct as well. She faced the greatest struggle of 
her life with this movie, and the more she was told it would 
never come off, the more determined she was to make it 
happen. 

And in a triumph almost awesome in its proportions, Bar- 
bra Streisand has not only managed to get "Yentl" onto the 
screen, but she has created a beautiful, majestic, moving 
motion picture which is unquestionably the best of her entire 
career. The movie is surprisingly universal in its romantic ap- 
peal, at times funny, at times inspiring. Perhaps the most im- 
pressive thing about it is the seamlessness of Streisand's di- 
rection; the film seems to flow like a delicate melody, with 
barely a trace of the editing artifice that tells us a movie is a 

collection of celluloid strips and not a languid dream. 
With all of her talent, few observers expected Barbra Strei- 

sand to do a bad job of directing, but the quality and exper- 

"I was very impressed by `Vents.' It's a terrific 

twentieth movie by a director, never mind a 

first movie. It is the work of a mature artist. Usu- 

ally with novice directors, you can see the 

wheels turning, see the ideas at work. But Bar - 

bra's film is so seamless, so fluid. I don't know 

whether she would have made this movie this 

well 13 years ago. She has grown so much, 

as a person and as an actress. To have all that 

responsibility, to have so many people -and 
other actors- depending on you takes a maturi- 

ty that I'm not sure Barbra had before the last 

couple of years." 

SYDNEY POLLACK, Director, 
"The Way We Were" 

A courageous young woman at the turn of the century. 

tise evident in " Yentl" are extraordinary for a first -time di- 
rector of any sex, age or reputation. For the first time since 
"The Way We Were," Streisand is receiving the kind of criti- 
cal acclaim usually reserved for our most illustrious filmmak- 
ers. People magazine commented, "Streisand gives ' Yentl' a 

heart that sings and a spirit that soars." Time's critic wrote, 
With ' Yentl,' Streisand has gone for the emotional goods - 

to create a sweeping musical drama out of a tiny romantic 
triiangle -and, miracle of miracles, she has delivered them." 

Despite the fact that Barbra Streisand had made hundreds 
of millions of dollars for the studios, and had spent 10 years 
as the only woman on the Top Ten Box -Office Attractions list, 
for years she couldn't convince any studio in Hollywood to 
finance this picture. Not only did the executives feel she 
couldn't portray the lead character, but she also wanted to 
direct the picture. Suddenly, Streisand, one of the biggest 
stars in the world, was back at square one. "I remember hav- 
ing to go into an executive's office to play my tapes and tell 
the story," Barbra relates. "It was like being 18 again and 
auditioning for a Broadway show." After one such meeting, 

Taking a bold step after the death of her father. 

Vent! shares a special moment with her father. 

with a woman executive she felt sure would be empathetic, 
Streisand left the room in tears. 

"I was attempting to do what is considered a man's job," 
Barbra says. "I was fighting for the opportunity to be re- 
spected in a man's world, and yet at the same time, trying to 
maintain my femininity. Maybe as an actress, they thought I 

wouldn't be responsible for money." 
Finally, Streisand was able to get the green light from Ori- 

on Pictures, which gave her a $14 million budget. By this 
time, Barbra was not only directing. but producing and co- 
writing the screenplay. She planned to make the film in Po- 
land, then switched to Czechoslovakia when political unrest 
erupted in Poland. The studio was nervous -a novice direc- 
tor, difficult foreign locations, an iffy project -but they stuck 
by Streisand. 

Until November of 1982. In that fateful month, "Heaven's 
Gate," director Michael Cimino's $40 million film, opened. It 
was a fiiasco, and became a cause celebre among studio ex- 

(Continued on page BS10) 

Mandy Patinkin shares a moment of tenderness with Venti, a 

young woman who must disguise herself as a man in order 
to pursue her education. 
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If it's possible, we wish 

you even more success 

than you've already had. 

But then, nothing's impossible! 

Congratulations, Barbra, and 

continued success from all 

your friends at Warner Bros. 

o 
o 1983 Warner Bros. Inc. All Rights Reserved 
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ecutives, an example of what can happen when a director is 
given carte blanche. Orion took a cold, hard look at " Yentl" 
and decided that it was simply too big a risk: the rug was 
pulled out from under Barbra. 

Barbra's friend and business partner Jon Peters came to 
the rescue; his PolyGram Pictures agreed to finance and dis- 
tribute " Yentl." But quickly, there were problems, creative 
differences. "Barbra and I found ourselves butting heads 
over the way the film should go," Jon related. "We decided 
that being friends and working together and living together 
was too difficult." 

So once again, " Yentl" was an orphan. But Streisand never 
gave up. In an ironic twist, she was able to convince Steven 
Bond at United Artists to finance "Yentl " -he was the man 
who had given the O.K. to "Heaven's Gate." 

Streisand was given a $16 million budget and total cre- 
it ative freedom. She hired Mandy Patinkin (of "Evita ") and 
g Amy Irving as her co- stars, British scenarist Jack Rosenthal 

m to co -write the script, Michel Legrand and Alan and Marilyn 
Bergman to write the score, and David Watkin ( "Chariots of 
Fire ") to photograph the movie. 

v In the Spring of 1982, Streisand went to London, then to 
a Czechoslovakia, to make her movie. Barbra admits to being 

terrified; the first day, she shook hands with a crew member 
á whose hands were sweaty from the nervousness of meeting 
O7 her. "I said to him, `Believe me, there's no one more nervous 

than me. We're all going to make mistakes, especially me. I 

will make most of them. So I need you.' " 
By all reports, Streisand made very few mistakes -not 

even, as has been rumored so often before on her produc- 
tions -the mistake of behaving in such a way that her co- 
workers would resent her. Responding to reports in the Brit- 
ish press that there was trouble on the " Yentl" set, the crew 
took the unprecedented step of sending a letter to the major 
English newspapers: "Barbra has captivated us all with her 
dedicated professionalism," the letter said. "We had all 

day's filming. Between 10 and 7, production would take 
place. Streisand remained, usually until 9:30 or 10:00, pre- 
paring for the next day's shooting, polishing up the script, 
discussing the day's problems. Once back in her temporary 
home, she would have supper brought in, and continue to 
work on various details until midnight or later. "Directing a 

movie is an obsessive act," Streisand says. "It absorbs most 
of your waking hours. I don't know how I got through it -I 
certainly wasn't sure that I would.' " 

What was it about " Yentl" that led Barbra Streisand to vir- 
tually give up three years of her life to make it? "When I read 
the first line of the Isaac Bashevis Singer short story, I was 
grabbed. It said, `After her father's death -' My father died 
when I was 15 months old, I was the only kid on my block 
without a father. All these years I was just looking for a dad- 
dy, in a way. It was only through ' Yentl' that I had a chance to 
make a father. The final credit at the end of the film reads 
'This film is dedicated to my father ... and to all our 
fathers.' " 

"I'm not surprised that Barbra has become a 

director. She tried to direct me, and we put a 

stop to that real quick. But she's got great in- 

stincts, and she's fascinated by every little de- 

tail. I think one of the reasons she's so popular is 

that she's a strong, liberated woman in a time 

when women want to be that way. No one can 

say Barbra's been anything but her own wom- 

an the whole time. I respect her, and I enjoyed 

working with her. I'd love to work with her 

again -but I'd have to direct. Unless she wants 

to use me as an actor, then I'll be as sweet as a 

pussycat. 

PETER BOGDANOVICH, Director, 
"What's Up, Doc ?" 

Amy Irving as Hadass and Vent, her confused husband. 

Director Streisand studies an upcoming shot during 
the making of " Yentl." 

Other aspects of Yentl's saga appealed to Streisand, too: 
the absurdity of denying women-or anyone else, for that 
matter -basic rights; the question of what constitutes "mas- 
culine" versus "feminine" behavior; the universality of hu- 
man emotion regardless of sex, place or time. And Strei- 
sand's " Yentl" deals with all these issues in surprising, 
subtle and satisfying ways. 

"I had the pictures in my head and I wanted to see them vi- 

sualized," Barbra says. "I also wanted to stretch myself as an 

artist. I was ready to take on more responsibility. The older I 

get, the more I realize you have to take chances -you have to 
grow, even if growth means risking failure." 

By "risking failure," Barbra Streisand has achieved the 
greatest success in her 23 -year career. Whether it will be a 

commercial success is unc ear and really quite irrelevant: 
Streisand has succeeded in transferring an obsessive vision 
into a brilliantly realized, richly textured, deeply moving and 
rousingly inspiring movie of which she should be enormously 
proud. 

Disguised as a young man in " Yentl," a roman- 
tic drama with music. 

heard the legendary stories about Barbra being difficult and 
we feared the worst. But she's given us nothing to complain 
about. She's a real darling, as good as gold." 

Streisand's many hats on the "Yenta" set led her to 18- 
hour work days. She would awaken at 6:00, have a light 
breakfast, exercise, and finish up the day's "blocking" of 
scenes. By 8 a.m., she was at the set, being made -up for the 
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'Yenti' Soundtrack Adds New Dimettsiolns 

CBS AND STREISAND: 
'THE EPITOME OF WHAT WE STAND FOR' 

By ED HARRISON 

"Our association with Barbra Streisand is the epitome of 
what Columbia Records stands for. It gives us class."-Wal- 
ter Yetnikoff, President, CBS Records Group. 

t WHEN GODDARD LIEBERSON SIGNED A YOUNG SINGER 
named Barbra Streisand to Columbia Records in 1962, it 

á was the start of a mutually beneficial relationship that would 
( continue to blossom, grow and prosper. 
IL"' From her 1963 debut Columbia album, "Barbra Strei- 

sand," through "Yentl," Streisand has achieved the kind of 
rare popularity that few artists would ever come to know. Not 

< only has she carved a special niche for herself among fans of 
all ages, but she continues to gain and hold new fans with 

E each release. 
While sheer talent has been the single most driving force 

< behind her brilliant career, Streisand has also benefited from 
her long standing relationship with her record company. To- 
gether, they have produced some 32 albums, 24 of which 
have reportedly gone gold and six of them platinum. 

"Aside from the financial rewards, she adds class and dis- 
tinction," says Walter Yetnikoff, President of CBS Records. 
"She's in a class by herself. Her demographic boundaries are 
endless. They grow by leaps and bounds. 'Guilty' illustrates 
that. The type of talent she has can stretch from ballads to 
rock. And now with 'Yentl,' we see her in a totally different 
vein along with the personal risks she took. 

"With 'Yentl' she gives us a whole new dimension. She's 
actress, producer, director, writer, performer, singer, come- 
dienne and chief cook and bottle washer," continues Yetni- 
koff. "The music is a whole shift and it's used in an entirely 
different way. 

" 'Yentl' was a project her heart dictated to her that she 
ó do. That's the meaning of a true artist as opposed to a big re- 
0° cord seller. Streisand is an artist in the elevated sense of the 

term. She put herself on the line because her heart made her 
00 do it," Yetnikoff says. 

"Her durability and appeal as a record seller is remark- 
01 able," notes Al Teller, Columbia Records Senior Vice Presi- 

ö dent and general manager, "Streisand is not only a superstar 
but one of the greatest talents of our time. There's not much 

cr to dispute when I say that she is the finest female voice pop 
CO 
aJ 

music has heard. 
"From a company view, we're enormously proud not only 

w to have a superstar of the first magnitude, but a legend and a 

a one of a kind talent. She's a tremendous calling card on the 
part of the label and company," says Teller. 

"From an internal point of view," continues Teller, "it's ter- 
rific for the troops of the company to walk in and present a 

new Streisand album. It's an intangible benefit. Every em- 
ployee of CBS Records and CBS Distribution is proud of the 
relationship and durability of that relationship." 

Teller believes that "Guilty" was a major milestone in 
Streisand's career because of its worldwide success. "You 
can look at every Streisand LP as a milestone. It's really hard 
to single one out." 

To Yetnikoff, a major turning point in Streisand's career 
was her involvement in soundtrack albums "even though not 

Ed Harrison is a fariner Billboard editor freelancing in Los 
Angeles. 

With record producer Phil Ramone at Lion Share Studios 
in Los Angeles. Photo by Richard Broun. 

all were on our label." Yetnikoff cites "People" as a "classic 
for all time," along with "Funny Girl," "The Way We Were" 
and "A Star Is Born" as other career breakthroughs. 

"If I had to sit down and list the criteria of a true super- 
star," says Teller, "a term often abused, one of the absolute 
essential requirements to be considered a first rate super- 
star is the ability to reach a broad demographic, from chil- 
dren to mature adults." 

Says Bob Sherwood, Vice President of Marketing, Colum- 
bia Records: "It's hard -pressed to find someone who means 
more to the business. Whenever she gives us music the mar- 
keting campaign is real simple. You go anywhere with it. She 
appeals to the broadest demographic audience. 

"If we just do our job by getting the single on radio and 
inform the public that it is out, then they will flock to the 
stores to get it." 

Sherwood puts her in a revered category with such enter- 
tainers as Al Jolson and the Beatles, who have had the kind 
of musical influence that transcends all barriers. 

"Her insecurity stems from the fact that she de- 

livers so much when she performs. The only times 

l've seen her get uptight is when somebody 

else's part isn't working. She'll get impatient 

very quickly, if, for instance, she can't hear her 

self properly in the headset. But that's because 

she's operating on a much higher performance 

level, and energy level and emotional level." 

PETER MATZ, Arranger /Conductor 

Sherwood says that Streisand has "that extra- recogniz- 
ability factor" that has come about as a result of hit record- 
ings and hit movies -across -the -board, multi -media appeal. 
"The impact of Streisand is difficult to evaluate in terms of 
everyone else." 

Not one to rest comfortably on past successes, Streisand 
follows her creative instincts wherever they may lead. In this 
case, it's "Yentl." With the release of "Yentl," CBS Records, 
in conjunction with MGM /UA, the motion picture's distribu- 
tor, has embarked on perhaps its most all encompassing 
marketing campaign designed to exploit all retail, radio and 
video possibilities to the maximum. One thing is for certain: 
"Yentl" will be the recipient of the same kind of hard work 
and enthusiasm from a marketing standpoint that Streisand 
poured into the creative end. 

According to Peter Fletcher, West Coast Marketing Direc- 
tor, CBS Records, the record company and movie company 
will work side by side in maximizing publicity efforts. "Our 

Toasting her 1978 re- signing of her Columbia Records 
contract with CBS Group President, Walter Yetnikoff. 

With Barry Gibb at the 
1981 Grammies. "I feel 
like I'm cheating on Neil 
Diamond,' Streisand told 
the audience. 

Goddard Lieberson signs Streisand's Columbia Records 
contract, late 1962. 

philosophy is that since the movie company spends a tre- 
mendous amount on media, the record company is there to 
exploit the media buys and publicity push from the movie 
company. We can't compete with $5 -$10 million media 
buys." 

Fletcher says that from the record company vantage point, 
the bulk of the marketing and promotion will be done at the 
retail level with point of purchase materials, at the radio level 
with a host of ticket and soundtrack giveaways and at the 
video level with the first ever video footage of Streisand in 
performance. 

(Continued on page BS18) 

Streisand and Pau Wil- 
liams share the 1976 
"Bess Song" Oscar f -or 
"Eve-creen," April 1977. 

Recording The 
Barbra Steisand 
Album," late 19 -32. 
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`YENTE': 
'THE MOST EXCITING THING WE'VE EVER DONE' 
Alan and Marilyn Bergman have written the lyrics to some of 
our most beautiful motion picture songs, including "Wind- 
mills of Your Mind," "What Are You Doing The Rest of Your 
Life, " "The Way We Were" and "How Do You Keep The Music 
Playing." Most recently, they have written the entire lyrical 
score to "Yentl." 

JAMES SPADA: HOW DID YOU FIRST MEET BARBRA 
Streisand? 
Marilyn Bergman: It was in 1961 or 1962. We were asked to 
go over to Jule Styne's apartment to talk about a new show 
there was interest in our getting involved in, and they also 
wanted us to meet "this girl" they thought would be perfect 
for the show. We were busy casting something else and were 
quite disinterested in going. "This girl? Who? What ?" Jule 
said to never mind that and just come over. 

We were there a little while and in she walked, and I realize 
now I must have been struck by her instantly, because I re- 
member everything about her. I remember what she was 
wearing -she was all in black with pants tucked into boots 
with a black cossack fur hat. And I remember that she was 
hungry. Maggie Styne fixed her a chicken sandwich and I'll 
never forget these long red fingernails of hers holding the 
white bread of the chicken sandwich against all that black. 

She ate through the whole presentation of the show. I 

didn't even know how much attention she was paying. She 
was what, 19 years old? When the writers got through telling 
the story, she said, "That would be terrific for ... " and she 
mentioned the name of another star -who was, in fact, the 
person the show had originally been written for. Barbra 
would have had no way of knowing that. 

Then she described the kind of show she would do when 
she starred on Broadway. Not "if," mind you, but "when." 
And later, when "Funny Girl" opened, Alan and I realized that 
she had come very close to describing "Funny Girl" that day. 
I remember thinking at the time, "Why doesn't this sound ar- 
rogant coming from a 19 year old ?" But it didn't. It just 
sounded like ... fact. 
JS: When did you first hear her sing? 

Streisand rehearses a song from "Vent!" with musical 
collaborators, lyricists Alan and Marilyn Bergman and 
composer Michel Legrand. 

MB: I believe it was that same night. We went down to the 
Bon Soir to hear her. I was totally unprepared. She started to 
sing and I remember that my eyes filled up with tears and I 

couldn't stop crying, I was so overwhelmed. Then we went 
"backstage," which was a joke because her dressing room 
was as big as a closet. I just said to her, "You must know how 
wonderful you are." 
JS: What was the first song of yours she ever recorded ?" 
Alan Bergman: It was "That Face," part of a medley on the 
"Color Me Barbra" album in 1966. Then she put out a single 
of "What Are You Doing the Rest of Your Life" from "The 
Happy Ending" in 1969. She saw the manuscript on our pi- 
ano, and asked us to sing it for her because she liked the 
title. Then she offered to sing it in the film. We told her that 
the director, Richard Brooks, wanted it sung by an anony- 
mous male voice. Barbra said, "I'll sing it anonymously." We 
weren't sure how to tell Barbra that it would be very difficult 
for her to sound (A,) Male and (B) Anonymous! So we left it to 

Richard to dissuade her. But she did record the first single. 
JS: You were, I understand, among the first people Barbra 
approached for advice about "Vent!." 
MB: Yes. We felt that it was a wonderful story, that the meta- 
phor of the story was extremely contemporary. 
JS: Why do you think she was turned down by so many stu- 
dios when she tried to get financing? 
AB: A lack of imagination. They couldn't conceive of a film 
like this being done without it being very "ethnic." I don't 
think they saw the fairy -tale kind of romance, the universality 
the film has. And they were probably afraid to trust a first - 
time director -who was a woman and an actress to boot. 
JS: At first, Barbra did not see the movie as a musical. 
MB No, and we thought about it for a long time before mak- 
ing the suggestion to her. The reason we felt it was a wonder- 
ful story for a musical is because it is a character with a se- 

cret. Throughout the picture, after her father dies, there is 

nobody to whom she can talk, to whom she can reveal her 
essential self. And this rich inner life becomes the score. 
AB: And once you arrive at this, that dictates other things, 
like why no one else sings in the movie. That was a decision 
that was hard to arrive at. Barbra was afraid that it might not 
be perceived properly, but it became more and more inevita- 
ble. She is the musical narrator of the piece. Nobody else is 

part of that inner music. 
MB: It was almost the same way when she tried to create 
scenes in which Yentl didn't appear, so she could stay behind 
the camera wearing only her director's hat. But each time 
that was tried, we felt that the audience wouldn't know how it 
was privy to the moment if Yentl wasn't there. The picture is 

told through her perceptions, seen through her eyes. 

AB: By the same token, we couldn't stay faithful to the style 
and have anyone else sing. We tried. Mandy Patinkin was 

cast, and he sings like an angel -but there was just no way to 
utilize his gift. 
JS: How did some of the songs come about? 
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m - Spinning Gold And Platinum 

BARBRA STREISAND ON THE CHARTS 
DURING ONE WEEK IN 1964, THERE WERE THREE 
Barbra Streisand albums in the Top 10 on Billboard's Top 
100 albums list. Sixteen years later, Streisand enjoyed her 
greatest selling success, "Guilty." 

This incredible staying power is even more impressive 
when one realizes that Streisand's first dozen albums were 
composed of traditional standards by composers such as 
Harold Arlen, George Gershwin and Jule Styne. She is the 
only singer in history who has been able to make such a phe- 
nomenally successful transition from standards to pop -and 
even, in several highly successful instances, to disco and 
rock. 

Just a cursory glance at Streisand's chart career reveals a 

legacy of tremendous accomplishment. Of the 35 albums on 
which Barbra is featured prominently, 28 have reached the 
Top 20, 19 have entered the Top 10, six have reached the 
pinnacle of No. 1, 27 have gone gold (at least once) and sev- 
en of those have reached platinum (at least once). 

Another clear indication of Streisand's extraordinary 
adaptability is in the area of singles sales. During the '60s, 
when she was one of America's most potent musical forces, 
she had just two bonafide hit singles: "Happy Days Are Here 
Again" (1963) and "People" (1964). It was six years before 
she had another hit, and it was her first rocker "Stoney End," 
which reached No. 10. But it wasn't until 1973 that Strei- 
sand had her first No. 1 single, "The Way We Were." Since 
then, she has been a consistent chart topper, with four No. 1 

singles between 1976 ( "Evergreen ") and 1980 ( "Woman in 
Love "). 

Barbra Streisand's recordings have received 30 major 
Grammy nominations, and have won the award 10 times. 
Barbra was chosen Best Female Vocalist three years in a row 
between 1964 and 1966, and once in 1976 for "Ever- 
green." In 1981, she and Barry Gibb won a Grammy for 
"Best Pop Vocal by a Duo or Group" for the single "Guilty." 

With the soundtrack to "Yentl," Barbra Streisand returns 
with an album of original music after an absence of three 
years. The incredibly beautiful songs and performances on 

the album seem sure to make it another Streisand blockbust- 
er. And with rumors of Streisand collaborations with Quincy 
Jones, Michael Jackson and /or Stevie Wonder abounding, 
the best of Streisand may be yet to come. 

A discography compiled by James Spada 

and Michel Parenteau 

On the set of "A Star Is Born," Streisand looks over 
the cover art for her album "Classical Barbra," 1976. 

On a 1971 Burt Bacharach TV special, Streisand sings 
"A House Is Not A Home" / "One Less Bell To Answer." 
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Release 
Date Title 

Highest Chart 
Position 

Weeks on 
Chart 

Certified Gold/ 
Platinum 

Apr 62 I Can Get It For You Wholesale (Original Cast) 125 5 - 
May 62 Pins and Needles - - - 
Feb 63 The Barbra Streisand Album 8 101 (G) Oct 64 

Aug 63 The Second Barbra Streisand Album 2 74 (G) May 64 

Feb 64 The Third Album 5 74 (G) Feb 65 

Apr 64 Funny Girl (Original Cast) 2 51 (G) Sep 64 

Sep 64 People 1 84 (G) Mar 65 

May 65 My Name is Barbra 2 68 (G) Dec 65 

Oct 65 My Name is Barbra Two 2 48 (G) Jan 66 

Mar 66 Color Me Barbra 3 36 (G) Apr 66 

Mar 66 Harold Sings Arlen (with Friend) - - - 
Oct 66 Je m'Appelle Barbra 5 29 - 
Oct 67 Simply Streisand 12 23 - 
Oct 67 A Christmas Album 1* (NA) (G) Jan 76 

Jul 68 Funny Girl (Soundtrack) 12 108 (G) Dec 68 

Sep 68 A Happening In Central Park 30 20 - 
Jul 69 What About Today 31 40 - 
Dec 69 Hello, Dolly! (Soundtrack) 49 33 - 
Dec 69 Barbra Streisand's Greatest Hits 32 30 (G) May 71 

Jul 70 On A Clear Day (Soundtrack) 108 24 - 
Dec 70 The Owl and the Pussycat (Soundtrack) 186 6 - 
Feb 71 Stoney End 10 29 (G) Apr 71 

Aug 71 Barbra Joan Streisand 11 26 (G) Dec 71 

Oct 72 Live Concert At the Forum 19 27 (G) Feb 73 

Oct 73 Barbra Streisand And Other Musical Instruments (Soundtrack) 64 16 - 
Jan 74 The Way We Were 1 31 (G) Feb 74 

Jan 74 The Way We Were (Soundtrack) 20 15 (G) Sep 75 

Oct 74 Butterfly 13 21 (G) Jan 75 

Mar 75 Funny Lady (Soundtrack) 6 25 (G) Sep 75 

Oct 75 Lazy Afternoon 12 20 (G) Apr 76 

Feb 76 Classical Barbra 46 14 - 
Nov 76 A Star Is Born (Soundtrack) 1 51 (P) Jan 77 

Jun 77 Streisand Superman 3 25 (P) Aug 77 

May 78 Songbird 12 27 (P) Aug 78 

Nov 78 Greatest Hits, Volume Two 1 85 (P) Nov 78 

Jun 79 The Main Event (Soundtrack) 20 18 (G) Sep 79 

Oct 79 Wet 7 26 (P) Feb 80 

Sep 80 Guilty 1 49 (P) Nov 80 

Nov 81 Memories 10 70 (P) Jan 82 

*Christmas albums were charted separately only during 
the holiday season at this time 
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Ñ STREISAND: n interview With Producer Gary Klein 

`SHE'S AS CLOSE TO PERFECT AS SHE CAN BE' 
(Gary Klein has produced the Streisand Albums "Super- 
man," "Songbird" and "Wet. ' 9 

JS: HOW DID YOU FIRST BECOME INVOLVED WITH BARBRA? 

GK: I was a staff producer for CBS, and Charles Koppelman 
of the Entertainment Company asked me to talk to Barbra 
and Jon Peters about "Butterfly," her 1974 album which 
Jon produced. Both Charles and I didn't think it was up to 
Barbra's standards, and he wanted me to go out to Califor- 
nia, sit down with them and tell them why. 

JS: Talk about trial by fire. 

GK: Oh, yes! It was very difficult to meet her for the first time 
to criticize an album that her boyfriend -who is sitting right 
there -had produced. But I went over the album cut by cut, 
and I was very specific about what I thought was wrong with 
it, and they knew that I knew what I was talking about, so I 

gained their respect. 

JS: What was the first time you worked with her? 

GK: On "Streisand Superman," in 1977. It was her first al- 
bum since "A Star Is Born," and the concept was to keep 
Barbra Streisand on the pop charts, not have people think of 
her as just an MOR artist. 

JS: Were you surprised by any aspect of working with her? 

GK: I had heard that she was a perfectionist, and brilliant, 
and you better be on your toes. She puts out 100 %, and you 
better be prepared to do the same. That's exciting, because 
in a situation like that you push each other. There are times 
when she does push too hard, but only because she's trying 
so hard. Once we were working late, until three or four in the 
morning, and one of the string guys walked out. She felt bad, 
but it was just her way of working. A lot of people don't want 
to put out as much as she does. But they lose, because she 

can bring out a lot more in a person than anyone else. 
She works herself the hardest. Sometimes I have to stop 

her. She'd say, "I feel fine, my voice is fine," but I could see 
on the meters that she was losing steam -if she sang for an- 
other hour, she'd hurt her voice. 

JS: What else impressed you about her? 

GK: She doesn't think in terms of conventions. She tries to 
achieve things in unconventional ways. Sometimes I'd tell her 
that we could achieve something in a certain way and she 
wanted to do it a different way, just to try it, to experiment. 
She has a memory that should be in Guinness. She remem- 
bers every vocal on every track -she doesn't write it down. 
She'd call me and mention track so- and -so and I'd be scram- 
bling for my notes so I'd know what she was talking about. 

A lot of people resent her because she's almost always 
right. And a guy with a big ego, if he's proven wrong, he gets 
wounded. 

JS: Does the fact that she's also an actress affect her 
singing? 

GK: She sees herself as an actress, not a singer. She looks at 
a lyric as a script. She said to me, "If you give me a great 
script I'll give you a great performance." And she has a lot to 
say about lyrics. It's murder to find material good enough for 
her. I love it when she gets a great song from someone like 
Marvin Hamlisch, and she listens and makes a suggestion 
about the lyric and its so much better -a great song 
improved! 

And musically, she's so gifted. She's got an ear that's 
frightening. She's as close to perfect as she can be. She can 
hear one violin out of 20 that's out of tune. 

JS: But she isn't always perfect, is she? 

Recording the "People" album, 1964. ' 

because she's BARBRA STREISAND. But I never felt intimi- 
dated by her, and we got along for that reason. She knew I 

was never gonna stroke her. But she does have to have an 
explanation when you tell her something. Because she'll give 
you one. 

JS: Would you like to work with her again? 

GK: Very much so. But she goes from person to person. She 
likes to stretch and do new things, and utilize other people's 
talent. She changes with the times without compromising her 
own identity. They broke the mold whey they made her. She's 
the most multi -talented person. She's one of a kind. 

JIM SPADA 
GK: Of course not. And she wants to be told when she's not 
as good as she can be. People are afraid to tell her the truth 
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Digital Services provided Sony Digital Multitracks for the Yentl album. 
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BARBRA 

RAY ELLIS 

NOTHING'S IMPOSSIBLE 
Continued from page BS6 

York. They said the same kinda thing to me. 'How can she act 
when she's just a singer ?' No one is just anything. Who says 
I'm a singer? Who says I'm an actress? I'm a person. I wear 
many hats." 

"A Star Is Born," upon its release in December of 1976, 
elicited a tremendous backlash from "establishment" critics 
who didn't think that Barbra Streisand should be singing this 
kind of music, making this kind of movie. Rex Reed chose it 
as the worst picture of the year and called it a "stupid, ca- 
cophonous and unnecessary rock and roll remake ... that 
drowns in a lot of noise and body odor. Barbra Streisand 
looked and sounded ridiculous trying to be Grace Slick and 
Kris Kistofferson looked like the werewolf of London stoned 
on cocaine and sounded like a dying buffalo. Her clothes 
looked designed by Lawrence of Poland, her hair looked fried 
in possum fat, the music was execrable ... a total disaster, 
about as contemporary as a 1965 student riot." 

Most critics agreed with Reed -but the public didn't. "A 
Star Is Born" grossed nearly $100 million at the box office, 
the soundtrack of the "execrable" music sold eight million 
copies -the biggest- selling soundtrack until "Saturday Night 
Fever," and Barbra's "possum fat" hairdo became a fad 
which swept the country. 

Once again, Barbra Streisand was ahead of her time -and 
if the critics weren't willing to be led, the public was. They 
weren't going to put any labels on Barbra Streisand -they 
still, in Marty Erlichman's words, "dug her." 

"A Star Is Born" permanently cemented Barbra's position 
as a major contemporary pop artist. The single "Evergreen" 
went to No. 1, as did her 1978 duet with Neil Diamond, "You 
Don't Bring Me Flowers." 

But Streisand had always been a balladeer of the first ech- 
elon. Pop music was now in the midst of a dramatic shift that 
would culminate in today's New Music: By 1979, disco was 
the most potent force in pop. It was still another stretch for 
Streisand, and one she pulled off magnificently. Her first ef- 
fort, "The Main Event," rose to No. 3 on Billboard's chart and 
led the way for one of the most successful disco songs of the 
era: Barbra's duet with Donna Summer on "Enough Is 
Enough." 

"Main Event" composer Paul Jabara, a longtime Streisand 
fan, had written Donna Summer's hit "Last Dance," and 
wanted Donna and Barbra to unite for a new song. He asked 
Barbra if he could come over and play it for her. 

"The day before I went over," Jabara relates, "I asked Don- 
na if she wanted to come with me to Barbra's for lunch. She 
immediately said, 'I'd love to!' When I called Barbra, her son 
Jason answered. I told him to ask his mother about bringing 
Donna to lunch with me. He screamed, 'Donna Summer!' It 
turns out Jason's the biggest Donna Summer fan in the 
world! So I owe it all to him." 

Charles Koppelman, head of the Entertainment Company, 
and Gary Klein, the record's producer, put the package to- 
gether despite the problem of two different record compa- 
nies. Finally, the day arrived when Barbra and Donna were in 
the recording studio. Press reports breathlessly anticipated 
a battle of egos between "dueling divas," but that wasn't the 
case. Barbra and Donna respected each other a great deal. 
Donna was two hours late for the session because of a con- 
cert the night before. Barbra cracked, "I haven't waited two 
hours for anybody!" But, Donna says, she was "very under- 
standing of it. She wasn't angry, she didn't act nasty, she un- 
derstood- usually artists do." 

Both superstars were nervous about meeting each other. 
"They were both intimidated," Jabara says, "and each 
couldn't understand why the other should be intimidated." 
But when they got down to singing the song, Jabara was en- 
thralled. "There was Streisand, hands flaring, and Donna, 
throwing her head back -and they're both belting, sparking 
each other. It was a songwriter's dream. Seeing them on their 
stools opposite each other was so mind boggling, my head 
nearly turned 360 °, like Linda Blair in "The Exorcist!" 

The success of "Enough Is Enough" was mind boggling, 
too. It went to No. 1 in the U.S., England, Spain and Australia. 
The 12 -inch disco version became the first such disk to go 
platinum. 

In 1981, Barbra released her thirty -sixth album -and it 
became the most successful in her career. "Guilty" was a 

collaboration between Streisand and Barry Gibb, with whom 
she had wanted to work since seeing the Bee Gees in concert 
at L.A.'s Dodger Stadium. 

"I was very nervous at first," Barry Gibb says. "We all had 
heard stories about how tough she is, and she is this enor- 
mous star. That's got to intimidate anyone. I didn't want to 
do it at first, but my wife told me to do it or she'd divorce me! 
I even called Neil Diamond to ask what it was like to work with 
her. He had nothing but glowing reports, so I felt a little less 
scared." 

What began as a producing job turned into a total collabo- 
ration, with Gibb producing, writing all the songs, and duet - 
ing with Barbra on two of them. 

"Working with her turned out to be wonderful," Gibb says. 
"She wanted my ideas and she gave me a lot of leeway -but 
she also wanted me to listen to her ideas, which I was glad to 
do. She was perfectly nice -a true lady in every sense of the 
word. 

"And she was a hard worker. She'd work from 7 a.m. until 
late into the night -and during the breaks, she'd be working 
the script of "Yentl." But we did have to lock her up when the 
food came, because she always wanted to eat. We had to 
keep her away from the food so she'd keep singing!" 

The Gibb /Streisand match was made in heaven. As Ste- 
phen Holden wrote in Rolling Stone, "One reason that the 

Streisand -Gibb team proves to be the most sensational art- 
ist- producer duo since Michael Jackson and Quincy Jones 
created "Off The Wall' is that both principals are basically 
traditional pop sentimentalists who complement each other 
in convenient ways. Barbra Streisand's steel -belted soprano 
gives me dramatic authority to Gibb's chromatic mini -arias 
that practically any other voice could." 

"Guilty" became a phenomenal success, reaching No. 1 in 
twelve different countries. And for the first time in Barbra's 
career, there were three Top 10 singles from the album - 
"Woman in Love," "Guilty" and "What Kind of Fool." 

From the beginning of her career, Barbra Streisand had 
consisently met challenge after challenge with unprecedent- 
ed success. Now, she was embarking on the greatest chal- 
lenge of all, and putting herself to the ultimate test: she was 
preparing to produce, direct, write and star in a major mo- 
tion picture. And even seasoned Streisand watchers weren't 
sure if she could pull this one off. They story of "Yentl" is 
covered in -depth in an accompanying article. 

If one thing is clear about Barbra Streisand, it is that she is 
not afraid to take chances, to grow, to push herself to the 
limit of her creativity and endurance. For more than twenty 
years, she has consistently surprised and delighted us by us- 
ing her incredible talents in novel and exciting ways. One 
thing that may be said about Streisand without fear of con- 
tradiction is that she will continue to fascinate for years to 
come everyone who is thrilled and moved by her extraordi- 
nary talents. 

CBS AND STREISAND 
Continued from page BS12 

The first single from "Yentl," "The Way He Makes Me 
Feel," shipped in four -color single sleeves. Radio stations re- 
ceived special "collector" deejay copies. "The number one 
priority is the single," says Fletcher. He adds that market ra- 
dio buys are being made on a weekly basis where the single is 
gaining strength and in conjunction with MGM. CBS has also 
produced a promotional four -color picture disk from " Yentl." 

Additionally, an interview Streisand did with the BBC on 
the making of "Yentl," is scheduled to become the focus of a 

30- minute syndicated television program that will be broad- 
cast in 120 markets by MGM's television arm. From that in- 
terview, MGM and CBS are putting together electronic press 
kits that will include a Streisand interview along with inter- 
views with Alan and Marilyn Bergman, who wrote the sound- 
track's lyrics and Michel Legrand, who composed the music. 

Two songs from the film, "The Way He Makes Me Feel" 
and "No Matter What Happens," have been recut for release 
as singles and are included as a bonus on the soundtrack. 
"We discussed with Streisand what had to be done and de- 
cided to release slightly different versions of two songs to be 
released as singles and incorporate them in the soundtrack 
as a bonus," says Teller. "They were structured more tightly 
from a radio point of view." 

Streisand's first ever video will be in the form of a scene 
from " Yentl" and will be heavily exploited on broadcast and 
cable television. Streisand will be seen performing "The Way 
He Makes Me Feel." 

"The radio and video promotion are the keystone of the 
campaign," notes Fletcher. 

BERGMANS 
Continued from page BS13 

AB: There were four or five obligatory places for songs, and 
we would work up a scenario or a title for the song, and Mi- 
chel Legrand would come up with five or six melodies ... 
MB: -or eight or 12 ... 
AB: He's very prolific. In addition to being a composer, he's a 

dramatist. The first day he played two melodies out of about 
eight -one he'd written became "Where Is It Written ?" We 
had talked about that, but he had no idea of that phrase - 
and yet when he came back with the melody there it was - 
the key line- "Where is it written what it is I'm meant to be ?' 
MB: Michel writes such vocal music. We always say, there are 
words on the tips of his notes. 
AB: In the case of "Papa, Can You Hear Me ?" I know that 
phrase was never used until those notes were played. And 
the greatest thing about working on this movie was: where 
else in the world can you call your director and say, "Come 
over and sing this song for us ?" Barbra would come over and 
we'd go upstairs and she would sing all day long. And we'd 
work on the song. She's got great instincts -the four of us 
would say, "we should do this, we should change that." We'd 
work late into the night. It was as if there were no outside 
world. We'd have our food brought up to us, never looking at 
the clock. 
MB: It was a wonderful time, those few months up there ... 
JS: When you hear Barbra singing in your living room, is it 
just as magical as when we hear her on our turntable? 
MB: Maybe more. 

AB: I think the logo for the picture, "Nothing's Impossible," is 
also what she believes. Whenever you tell her someting's im- 
possible, you're just firing her up. And a lot of people don't 
want to work as hard as she wants to. She works very, very 
hard. -JAMES SPADA 

Credits 
Special Issues Editor, Ed Ochs; Assistant Editor, Robyn 
Wells; Editorial Coordinator, James Spada; Cover pho- 
tograph by Greg Gorman; Cover design and layout, Kim 
Bucknam. 
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CBS Records International presents 
The Crystal Globe Award to 

Ma,hri U4núaìw/ 
for sales of over 5 million albums 

outside the United States. 

+- 
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Jazz 
Fantasy Reissues Get Response 
Consumer Cards Help Generate Sales For OJC Series 

By SAM SUTHERLAND 

LOS ANGELES -Fantasy Rec- 
ords' successful Original Jazz Clas- 
sics reissue series offers a revealing 
profile of the contemporary jazz con- 
sumer base, thanks to a direct re- 
sponse program created to help sell 
the $5.98 list priced albums. 

With its December release of 20 
new OJC titles bringing the first 
year's offering to 90 albums, label 
president Ralph Kaffel now expects 
to continue adding other reactivated 
recordings, at least through next 
year. And one valuable tool in gaug- 
ing the series' success, as well as pos- 
sible new directions for future re- 
leases, is the consumer response card 
tucked inside each by the Berkeley, 
Calif. company. 

"That list has grown in excess of 
20,000 people," Kaffel reports of the 
response to the cards. "Each time we 

set up a new release, we mail a cata- 
log listing the new titles to those con- 
sumers first." 

The ploy, which Kaffel is first to 
cite as an old standby for specialized 
markets, was initially adopted be- 
cause of the series' need to keep mar- 
keting costs low. In the process, how- 
ever, Kaffel says he has been able to 
extract a valuable portrait of his 
consumers. 

"If I took all those cards and had 
them analyzed by computer, I'm con- 
fident 90% of them would represent 
people who've never purchased, or 
even heard, those records before," 
Kaffel claims. He agrees that a much 
younger generation of jazz buyers is 
driving the series' total sales than 
might be anticipated from the record- 
ings' vintage. Culled from the Pres- 
tige, Riverside, New Jazz and Fanta- 
sy catalogs, the bulk of the 
recordings span the '50s, yet Kaffel 
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In Your Eyes, Warner 13 
Bros. 1 -23744 

HERBIE HANCOCK 
Future Shock, Columbia 
FC 38814 

BOB JAMES 
Foxie, Columbia FC 38801 

JEAN -LUC PONTY 
Individual Choice, Atlantic 
80098 

GEORGE WINSTON 
December, Windham Hill 

C -1025 

JARREAU 
Jarreau, Warner Bros. 1 -23801 

DAVID SANBORN 
Backstreet, Warner Bros. 
23906 -1 

AL DIMEOLA 
Scenario, Columbia FC 38944 

GEORGE WINSTON 
Autumn, Windham Hill C -1012 

TOM SCOTT 
Target, Atlantic 80106 

SPYRO GYRA 
City Kids, MCA 5431 

MICHAEL FRANKS 
Passionfruit, Warner Bros. 
1 -23962 

SHADOWFAX 
Shadowdance Windham Hill 
WH -1029 (A &M) 

PAT METHENY GROUP 
Travels, ECM 23791 -1 (Warner 
Bros.) 

MANHATTAN TRANSFER 
Bodies And Souls, Atlantic 
80104 -1 

EARL KLUGH 
Low Ride, Capitol ST-12253 

GEORGE WINSTON 
Winter Into Spring, Windham 
Hill C -1019 

WYNTON MARSALIS 
Think Of One, Columbia 
FC 38641 

RONNIE LAWS 
Mr. Nice Guy, Capitol 
ST -12261 

VARIOUS ARTISTS 
An Evening With Windham Hill 
Live, Windburn Hill C -1026 
(A &M) 

OREGON 
Oregon, ECM 1 -23796 (Warner 
Bros.) 

KEITH JARRETT 
Standards, Vol. I, 

ECM 1 -23793 (Warner Bros.) 

JOHN MCLAUGHLIN, AL 
DIMEOLA, PACO, 

DELUCIA 
Passion, Fire & Grace, 
Columbia FC 38645 

HIROSHIMA 
Third Generation, Epic 
FE 38708 

LARRY CARLTON 
Friends, Warner Bros. 1 -23834 
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41 
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JAMAALDEEN TACUMA 
Show Stopper, Gramavision 
GR 8301 (Polygram) 

AL JARREAU 
Breakin' Away, Warner Bros. 
BSK 3576 

HUBERT LAWS 
Make It Last, Columbia 
FC 38850 

MILES DAVIS 
Star People, Columbia 
FC 38657 

HERB ALPERT 
Blow Your Own Horn, A &M 
SP -4949 

PAT METHENY GROUP 
Offramp, ECM ECM -1 -1216 
(Warner Bros.) 

LINDA RONSTADT 
What's New, Asylum 60260 
(Elektra) 
JACO PASTORIUS 
Invitation, Warner Bros. 
23876 -1 

RANDY CRAWFORD 
Nightline, Warner Bros. 
23976 -1 

STANLEY 
CLARKE /GEORGE DUKE 
The Clarke /Duke Project II, 
Epic FE 38934 

GROVER WASHINGTON 
1R. 
Winelight, Elektra 6E -305 

THE YELLOWJACKETS 
Mirage A Trois, Warner Bros. 
23813 -1 

DAVID SANBORN 
As We Speak, Warner Bros. 
1 -23650 

PAQUITO D'ROVERA 
Live At The Keystone Korner, 
Columbia FC 38899 

JOE SAMPLE 
The Hunter, MCA 5397 

RAMSEY LEWIS 
787 

GROVER SWASHINGTON 
JR. 
The Best Is Yet To Come, 
Elektra 60215 

EARL KLUGH /BOB JAMES 
Two Of a Kind, Capitol 
ST -12247 

STEVE SMITH 
Vital Information, Columbia 
FC 

N ER AND THE DAVE GRUSIN 
NEW 

G 

YORKK / L.A. L DREAM 
BAND 

New usin And 
York/ 
Dave 

L.A. D eamTBand, 
GRP A 1001 

TANIA MARIA 
Come With Me, Concord Jazz 
C1 200 

ALBERTA HUNTER 
Look For The Silver Lining, 
Columbia FC 38970 

PAT METHENY & LYLE 
MAYS 
As Falls Wichita So Falls 
Wichita Falls, ECM- 1-1190 
(Warner Bros.) 

DAVID MURRAY OCTET 
Murray's Steps, Black Saint 
BSR 0065 (Polygram) 
GEORGE BENSON 
The George Benson Collection, 
Warner Bros. 2HW 3577 

2 

O 
4 

5 

6 

l ') 
O 

9 

10 

11 

12 

13 

14 

15 

16 

CD 

18 

19 

20 

21 

22 

23 

24 

25 

,, Copyrigh 1983, Billboard Publications, Inc. No part of this publication may be reproduced, 
stored in a etrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

0 Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers . 

Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 
Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 

says responses from older jazz collec- 
tors is "practically inconsequential." 

Despite its penetration of a new 
jazz market, good reviews and the ca- 
chet of offering new accounts an "in- 
stant catalog" of important post -war 
jazz, Kaffel doesn't expect to see the 
line imitated. "Frankly, I don't see 
what we're doing as that trend -set- 
ting," he confides. "It's a relative 
success from a volume standpoint - 
the quantities we're selling won't 
knock anybody over." 

He cites a maximum sales plateau 
of 10,000 units for the best -selling 
OJC reissues thus far, adding, 
"When I can put out 90 titles, and see 
5,000 to 10,000 sold on each, then the 
cumulative effect for us is substantial. 
But I know these albums, since I dis- 
tributed them when they were first 
released, and for us there's virtually 
no overhead involved in putting them 
out." 

The series does, however, demand 
"detective work," he cautions. Ad- 
mitting that Fantasy's own vaults 
aren't always a sufficient source for 
audio masters or photo negatives or 
films for jacket art, Kaffel says he's 
had to mount searches to track down 
the necessary components for some 
of the rarer releases in the series. 

The core audience reflected in Kaf- 
fel's direct response records has al- 
ready begun influencing which al- 
bums are released in the OJC line, 
with its distinctive Japanese -style 
"belly- bands" identifying them as re- 
issues. "I've already released a couple 
of items, in the second batch of re- 
leases, that I normally wouldn't have 
considered, were I relying solely on 
my own judgment," says Kaffel, cit- 
ing albums by Red Rodney and Brew 
Moore as works that didn't sell im- 
pressively when originally issued, yet 
generated requests from OJC buyers. 

With several hundred other al- 
bums to choose from, Kaffel plans to 
release perhaps another 90 OJC al- 
bums. As yet undetermined is the se- 
ries' impact on sales of Fantasy's oth- 
er historical jazz material, via its 
7000 and Twofer anthology series. 
While Kaffel acknowledges that the 
$5.98 line was itself launched in an- 
ticipation of further decline for those 
other lines, label sales chief Phil 
Jones notes that both are still moving 
with accounts, suggesting little over- 
lap thus far between consumers for 
each line of goods. 

Spain Plays Host 
To Top Artists 

MADRID -Though jazz music 
traditionally creates little interest in 
Spain, an unprecedented lineup of 
big -name international jazz artists 
has been here this fall for concerts, 
linking with domestic musicians in a 
successful series of promotions in 10 
cities nationwide. 

Most of the concert action took 
place in the last week of October and 
the first days of November. At Ma- 
drid's Sports Palace, which seats 
15,000, all tickets were sold for what 
was only the second jazz "festival" of 
this stature to be staged in the 
capital. 

Among the visiting groups were 
those of Miles Davis, Wynton Marsa- 
lis, Cecil Taylor, Count Basie, Dexter 
Gordon, Joe Farrell and Max Roach, 
along with the Modern Jazz Quartet 
and Gary Burton with Chick Corea. 
Local musicians involved included 
pianist Tete Montoliu, singer Pedro 
Ruy -Blas and saxophonist Jorge 
Pardo. 

Photo by Lona Foote 

NEW MUSIC MAVENS -Progressive bassist Jamaaladeen Tacuma, left, re- 
laxes backstage with vocalist Wilhelmenia Fernandez following the duo's 
collaboration at the New Music America Festival in Washington, where the 
Gramavision recording artist and Fernandez, best known for her feature 

film appearance in "Diva," teamed for one number. 

Top Acts Promised For 
Festival In New Orleans 

NEW ORLEANS -An "Interna- 
tional Jazz Festival Weekend" corn- 
prising five concerts by top jazz acts 
will be produced May 25 -27 here as a 
focal point during the 1984 Louisiana 
World Exposition. At least 22 major 
jazz names will be featured, with the 
event serving as the inauguration for 
the world fair's 5,500 -seat Interna- 
tional Amphitheatre, now under 
construction. 

Fair organizers plan three evening 
and two afternoon concerts, with 
planned talent drawing from both 
major area talent and major interna- 
tional jazz draws. Among the acts 
promised are Count Basie, Lionel 
Hampton, Maynard Ferguson, Bud- 
dy Rich, Woody Herman, Billy Tay- 
lor, Dizzy Gillespie, Al Hirt, Wynton 
Marsalis and Pete Fountain. 

Other scheduled performers in- 
clude Paquito D'Rivera, Art Blakey 
& the Jazz Messengers, Freddie Hub- 
bard, Mel Torme, Sarah Vaughan, 
George Shearing, Chris Barber, the 
Preservation Hall Jazz Band, the 
Olympia Jazz Band, Ellis Marsalis & 
the Marsalis Family Band, and the 

Dirty Dozen. 
The amphitheatre facility is being 

built as a 12 -story structure with a 60- 
foot proscenium stage utilizing the 
Mississippi River as its backdrop. 
The entire 82 -acre riverfront site will 
include 22 stages, with Charles 
Coron, vice president of entertain- 
ment for the exposition, promising 
over 50,000 hours of entertainment 
programming during the fair. 

The fair, which opens May 12, will 
also present an array of dance and 
classical music attractions, as well as 
"everything from the biggest aqua - 
cade since Billy Rose's to ballet, blue- 
grass and daily Mardi Gras parades," 
according to Coron. Major orches- 
tras expected to appear will include 
the London Philharmonic, the Bos- 
ton Pops, Montreal Symphony Or- 
chestra, National Symphony Orches- 
tra, World Youth Symphony 
Orchestra and New Orleans 
Symphony. 

Fair planners are projecting a total 
attendance of more than 11 million 
visitors during the course of the 
event's six -month run. 

Proliferation Of Festivals 
Marks Boom In Russia 

MOSCOW- Interest in jazz re- 
mains very much on the increase in 
Russia, with festivals and recordings 
growing in frequency and importance 
and young musicians quitting rock 
and pop to concentrate on the more 
demanding genre. 

State -owned record company Me- 
lodiya plans a further boost to this 
trend with a new subscription series 
for 1984, "Anthology Of Soviet 
Jazz," covering 60 years of jazz histo- 
ry here. The company has also re- 
leased the first album by Bumerang, 
one of the leading young bands now 
reaching national popularity. 

Meanwhile, the Mosfilm studio 
has premiered "We Are From Jazz," 
a movie about the early Russian jazz 
artists of the 1920s, with music by 
Anatoli Kroll and his band, 
Sovremennik. 

Most internationally noted of na- 
tional jazz groups is avant -garde out - 
fit the Viatcheslav Gandin Trio, 
which has released albums on Melo- 
diya, Supraphon, Polski Nagranya 
and the U.K. -based Leo label. The 
group, which has also performed in 
Italy and West Germany as well as 
throughout Eastern Europe, recently 
debuted at the Pori Jazz Festival in 
Finland and scored a major success. 

The main jazz festivals in Russia 
this year have taken place at Baku, 
Moscow and Riga. Best received of 

the Azerbajani acts showcased at the 
new Baku event was pianist /singer 
Aziza Mustafa- Zadeh, daughter of 
"the father of Azerbajani jazz," com- 
poser /pianist Vagif Mustafa- Zadeh, 
who died in 1979 at 39. 

The Moscow festival, really a 
mammoth series of concerts, gath- 
ered together the best of the metro- 
politan jazz names. A similar series is 

taking place in Leningrad this month 
to commemorate 25 years of the Len- 
ingrad Jazz Club, the Soviet Union's 
first and longest established. 

These developments, with substan- 
tial record sales spinoff, have taken 
place despite the lack of any stimulus 
from visits by international stars. 
Concert agency Gosconcert has 
booked no jazz acts in recent years, 
with the result that even unofficial 
visits by foreign artists draw keen fan 
and media interest. 

A case in point was the visit by 
Gary Burton's band as guests of the 
U.S. Embassy in Moscow. Burton, in 
Russia last year with Chick Corea, 
played dates at the Moscow Compos- 
ers' House, the U.S. Embassy club, 
the Leningrad Consulate General 
and various jazz schools. Expected 
before the end of the year is Dave 
Brubeck, who will jam with local 
jazzmen, also at the invitation of the 
U.S. ambassador. 
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Billboard Classified Advertising 

Morketploce 
To order an ad...check the type of ad you want... 

Regular classified (ads without borders): $1.55 per word, per 
insertion. Minimum ad order, $31.00 

Display classified (all ads with borders): $64.00 per column per inch, 
per insertion; 4 insertions $58.00 per; 12 insertions $55.00 per; 26 
insertions $52.00 per; 52 insertions $42.00 per. Price discounts are 
based on insertions in consecutive issues. 

Reverse ad (display ads only): add charge of $6.50 per insertion. 

Box Number c/o Billboard: add service charge of $6.00. 

Check the heading you want... 
Help Wanted Position Wanted For Sale Wanted to Buy 

Used Equipment for Sale Golden Oldies Comedy Material 

Distributing Services Video Hardware Video Software 

Business Opportunity Schools and Instruction 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Your Name 

Company 

Address 

City State Zip 

Telephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Bank # Credit card # 

Expiration date 

Your signature 

Need to get your ad in fast? Call Jeff Serrette... 
In NY State phone 212/764- 7388...Outside N.Y. 
State phone toll free 800/223 -7524. 

REAL ESTATE 

CINCINNATI 
BILLBOARD BLDG. 

64,000 sq. ft. for sale or lease. Heavy power, off street park- 
ing, 30,000 ft. of well planned & beautiful offices. On bus 
stop. Below market rental or sale. Immediately available. 
Ideal for distributors, volume mail users, publishers, as- 
sembly, printers etc. For details call: 

Ferd Ciernen 
513- 721 -4200 

West Shell 
REALTORS 

BUTTONS 

buttons, buttons. BUTTONS! r 
,i 8Ette,Matar, -:.rt, ,-wean lne 

. ' u, 60.000 7esign, We e :he wand, larger 
ensea ana novelly pros win over 100 new, 

weekly) .Ve take loll,e'rn5 and even lake reibm, 
-Tan iv<: " ynb got stuck Wih If yob re 

. . 
.- 40C re r you r e geidng dyed iglu 

;.mg 898 t an Ip can altord a buck to' 

83. atalog NOWII 

Button Mutu. P 0 Box '' 2v B k^,er n PA 19405 
118001523- 1197- Inetiona9 . ,e a phr. 

1.12151271- 1966 -IPA' . - pnvne. 

BEING WEIRD ISN'T ENOUGH 
Our buttons. postcards. and T -shirts will make your 

customers slaphappy with delight! Our rabid artists 

are bursting with new designs! There's bubbles in our 
Think Tank, Spicy, Uncouth! Comic! Habbit forming! 

Easy return policy! Free illustrated order form and 

samples to retailers only' 

EPHEMERA. Inc. (4151552 -4199 

P.O. Box 723 San Francisco. CA 94101 

POSTERS 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
1251 -3 Irolo St. 

Los Angeles. Calif 90006 
(213) 732 -3781 
DEALERS ONLY 

ATLANTA GEORGIA 

Lovely Tudor home on acre lot. 
Has professionally designed stu- 
dio acoustically suitable for profes- 
sional 24 track recording. Includes 
professional monitor systems. 

PATRICK A. WARNER 
(404) 455 -3586 

ACKERMAN & COMPANY 
(1 -800) 241 -8767 

T- SHIRTS 

* T- SHIRTS **T-SHIRTS 
BRITISH FLAG JAPANESE FLAG 

ANIMAL SKIN SPLATTER MUSIC 
JAPANESE CALLIGRAPHY NEW WAVE 

THREE STOOGES 
LIBER -TEES 

1 -800- 621 -6607 
300 DESIGNS 

50 NEW DESIGNS EVERY 90 DAYS 

Yì* SWEATSHIRTS*** 

THE CONCERT CONNECTION 
OFFICIALLY LICENSED TOUR 

T- SHIRTS, JERSEYS & MUSCLES 

Multi- colored screened 2 sided domestic gar- 
ments of Jackson, Springfield, Asia, AC /DC, 
Prince, Def Leppard, Men at Work, Loverboy, 
Iron Maiden, Judas Priest, Kinks, Duran Duran. 
Rush, Triumph and many more. 

ROCK REPS, CHICAGO, ILL. 
1- 312- 376 -8575 

BILLBOARD'S 1984 

TALENT ALMANAC 

YEAR END 

AWARDS ISSUE 

A must for advertising your ad 
message to over 230,000 buying 

prospects. 

This issue will be out before the 
holidays to insure maximum 

exposure. 

Issue Date: 
December 24th 

Ad Deadline: 
December 13th 

(800) 223 -7524 

N.Y.S RESIDENTS 

(212) 764-7388 

Ask for Jeff Serrette 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 
(It's free!) 

TO 
PLACE 
YOUR 

AD! 

C%1 

C* 
C%1I N O 0 
(212/764-7388 
in N.Y. State) 

GOLDEN OLDIES 

DISCOUNT OLDIES 
BY PHONE 

MAIL -ORDERS ALSO ACCEPTED 
21 5- 649 -7565 

SAME DAY SERVICE 

SPECIAL DISCOUNTS TO RADIO STATIONS 
SEND FOR CATALOG -OVER 10,000 OLDIES 

DISCOUNT OLDIES 
BOX 77 -8. NARBERTH, PA. 19072 

45 RPM RECORDS 
THOUSANDS IN STOCK 

Music of the 50s. 60s. 70s and 80 s 

RECORDS UNLIMITED 
7968 Belair Rd., Baltimore, Md 21236 

(301) 882-2262 
(Please no collect calls) 

Send for Free Oldie catalog All major credit 
cards accepted Please include $2 00 for 
postage and handling 

COMEDY MATERIAL 

FUN -MASTER 
PROFESSIONAL COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
THE COMEDIAN" 

12 Available Issues 550 -Plus SI postage 

HOW TO MASTER THE CEREMONIES St5 plus $3 postage 

ANNIVERSARY 1550E !Ail different] 540 plus $3 postage 

35 FUN -MASTER- Goo Ales lall ddlerenll 

SI 00 0IuS $10 postage 

BILLY GLASON 
200 W. 54th St. N Y C 10019 (2i2) 265 -1316 

NO FREEBIES iM PROFESSIONAL" 

NOT COMEDY: CURRENT artist bios, daily 
calendar, much more for weekly pros! Write on 
letterhead for free issue: Galaxy. Box 20093 -A. 
Long Beach. CA 90801. 

FREE SAMPLE OF radio's most popular humor 
service! Write on station letterhead: O'Liners. 
1237 Armacost, 446-8, Los Angeles. CA 90025. 

DEEJAY SPECIALS! MONTHLY gagletter' In- 
dividualized Service! We have it all. FREE in- 
formation package. PETER PATTER. P.O. Box 
402 -B. Pinedale, CA 93650 

CONSULTANT 
MARKETING 

DC -8/9 BOEING CONVAIR 
CORPORATE AIRWAYS, INC. 

Aviation Consultants 
CORPORATE FLIGHT DEPARTMENT MANAGEMENT 

AIRCRAFT PROCUREMENT AND DISBURSEMENT 
CREW EMPLOYMENT 

DANIEL C. STEINMAN 
PRESIDENT 

1315!458 -3113 Tx 91532 P.O. BOX 2397 
SYRACUSE. N.Y. 13220 

FOR SALE 

CASSETTES 
Cut -outs and imports at a budget 
price - we specialize in cassettes 
and 8 -track tapes call or write 
for free list and prices 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago. IL 60634 

(312) 286-4444 

KATE BUSH 
PUBLICATIONS!!! 

A newsletter has been compiled by 
Kate's fans in North America. Discover 
more about this talented British singer/ 
song- writer and her music by sending 
$1.50 for the first issue. 

Break- Through 
Box 160 

Hartney, Manitoba 
ROMOXO, Canada 

BUDGET CASSETTES! 
Willie Nelson, Fats Domino, Bob Wills, Justin 
Wilson, David Houston and many instrumen- 
tals including "Cotton -Eyed Joe." 

Call or write for free catalog: 
Jenell Holland 

MERIT RECORDS /DELTA RECORDS 
P.O. Box 25326 

Nashville, TN 37202 
(615) 242 -0951 

PIANO FOR SALE: Yamaha G2J, 3 yrs. old, 5ft. 
lin. Grand Piano, polished white, immaculate 
cond. $7,500.00 (5161271-8691. 

INCENSE 
100 stick assortment pack, 10 exotic 
scents, each stick burns over 1 hour 
long. $5.75 ppd. Cash /Check to: 

SCENT -SATIONAL 
Box 31072 

CINCINNATI, OH 45231 

GOSPEL, GOSPEL, GOSPEL 
Savoy catalog on 8 track at cut Out prices. 
Other black gospel LP's and cassettes also 
available. Send for catalog to: 

SALISBURY DISTRIBUTING CO., INC. 
Rt. 1, Box 57 

Salisbury, MD 21801 
(301) 546-1500 

aRMERs 
IMPORTS CUT -OUTS ACCESSORIES 

ON SALE NEW POLICE LP & CASSETTE $4 9 
NEW LOCATION L:a: 

31 Brookvale Ave. 
West Babylon, N.Y. 11704 

Can (51 6) 587 -77 22 

BUSINESS OPPORTUNITY 

YOU WANT A RECORD DEAL? 

Hollywood Contact Bureau can help The complete list 

of record companies. publishers. agents. managers. 
Tips on how to break in Send $9 95 to 

HOLLYWOOD CONTACT BUREAU 
Box 3004 

Arcadia, CA 91006 
Over 25 years in the business. 

CHART RECORD 
SERVICES 

THE FASTEST. MOST DEPENDABLE 
SERVICE IN THE WORLD 

Alin INTERNATIONAL RA01 STATIONS DISCOTHEQUES 

sod PRNATE COLLECTORS 

Subscribe to our AUTOMATIC AIRMAIL SERVICE toe 45e 

LP s and Cassettes tram all the charts 

Special Orders Welcome 

AIRDISC USA 
P.O. Box 835. Amityville. N Y 11701 

APPAREL 

BRANCO DESIGNS, INC. 
Finest printable sportswear Quality designs 

our priority. Custom design concession shirts 
Wear the best' 

Contact: 
BRANCO DESIGNS, INC. 

404 Josiane Court 
Altamonte Springs, FI. 32701 

305- 339 -4888 

OVER 150 T.V. 
TITLES 

Are among the more than 3,000 budget 
Album, 8 -Track and Cassette titles in stock. 
Call or write for our tree giant catalog. 

RECORD -WIDE DISTRIBUTORS, INC. 
1755 Chase Dr. 

Fenton (St. Louis) MO. 63026 
(314) 343 -7100 

WHILE OTHER PEOPLE are raising their 
prices. we are slashing ours. Major label LP's as 
low as SOe-. Your choice of the most extensive 
listings available. Send $5.00 for catalogs. Scor- 
pio Music. Box 391 -BC. Bensalem, PA 19020, 
USA. 

DISTRIBUTOR 

WHOLESALE ONLY 

We are specialists on: 12" records, 
blank audio, blank video, video games 
accessories ... Weekly sales sheets. 

STRATFORD DIST. INC. 

86 Denton Ave. 
Garden City Park, NY 11040 
212 -343 -6920, 516- 877 -1430 

800 -645 -6558, Telex 6852201 

EXCALIBUR PHAETON 
1978 thru 1983 models 

Low mileage Mint pond 
I buy and sell daily. 

Please call for current inventory and prices. 

JOHN BREWER 
(314) 471 -6950 (nights) 

Sikeston, MO 63801 

CLOISONNE 
CUSTOM PINS 

FIRED ENAMEL 
Jewelry Wholesale 

For Your Tour, Band or Business 
Lowest Price & Finest Quality in 

the US 
Call or Write for Free Sample & 

Price Sheet 

CLEAR SKIES 
25106 Burnaby St., spring, TX 77373 

(713) 350 -2786 

PICTURE DISCS 
CASSETTES & LP'S 

Overruns. Reissues. you name it, we have it 

Our catalog lists 1.000's of titles at affordable 
and profitable prices. 

TRY US YOU'LL LIKE US! 
Call or write for our free catalog. Dealers only 

ABA Record Distributors, Inc. 
1467 Pinewood St. 
Rahway, N.J. 07065 

201 -574 -0900 

RECORDING STUDIO 
FOR SALE 

RECORDING STUDIO 

One of Nashville's best! Used 
by many C & W top recording 

stars. Up to 28 tracks also 
radio stations available 

throughout the United States. 
Other type businesses 

available throughout mid - 
Tennessee 

PROBUS 

(615) 865-2811 

DANCE FLOOR 

* * * * * * * * * 
* 
* 
* 
* 
* 

* THE MUSIC SERVICES 
MODULAR LIGHTED DANCE FLOOR * Distributors welcome - trouble free 

low cost - controllers available * Call or write: 

* MUSIC SERVICE 
327 S. Miller Rd.. Akron. OH 44313 

* (216) 867 -1575 

* * * 
www.americanradiohistory.com
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16 TAPES 

WHY PAY MORE ? 
cassetteaetr( blanks, 3m tape 

1 -45. _. cass 65 8trk. 89 
46 -60.. _. _ .Cass. 74 8trk. 97 
61 -80. Cass. 80 8trk. 1_06 
81 -90 cass 9Q 8trk. 1.15 

CASSETTE 8 8TRK DUPLICATORS. CUSTOM 

DUPLICATION. SHRINK WRAP 6 LABEL ADO 451 

TRACKMASTERINc 
1310 South Dixie Hwy. West 

Pompano Beach Fta.33C60 
Tel: 1305) 943 -2334 

PROFESSIONAL BLANK TAPE 
Custom Cut 8 Track and Cassettes 90 dif- 
ferent lengths in one minute Increments 
Prices start at 85 

8 -T & cass Duplicators Low cost Shrink 
Wrappers Tape Players & Recorders Re- 
cording Supplies 
CALL TOLL FREE 1 (800) 237 -2252 

In Ronda call collect 18131 778.4442 
BAZZY ELECTRONICS CORP. 

3m8 Avenue "C" Holmes Beach. Florida 33510 
Master Card E. Visa Welcome 

BLANK AUDIO & VIDEO 
CASSETTE -8 TRACK 

Direct from manufacturer -below wholesale -any 
length cassettes-4 different qualities to choose from - 

x 8 Agra bulk and reel master tape from v4- to 
2- Cassette duplication available. VHS- T -120's $600 
Call for brochure 

ANDOL AUDIO PRODUCTS, INC. 
4212 14th Ave. Brooklyn, N.Y. 11216 

Call Toll Free 800 -221 -6578 
N.Y. RES. (212) 435 -7322 

BLANK CASSETTE TAPES 

C -60 as low as 500 
C -90 as low as 670 

Master. music and duplication 
grades Cassette duplication. custom 
lengths C -1 through C -120 Labels 
Norelco type boxes, storage racks 
and more Why spend more than you 
have to? 

Call or write for catalog. 
IMAGE MAGNETICS 

91 Rt. 23 South. Riverdale. NJ 07457 
1201) 835 -1498 

CASSETTE DUPLICATION 
In real time or at high speed in Stereo /Mono. 
Custom loaded Bass and Maxell tape avail- 
able in normal, high and CHROME. Fast tum- 
around. BEST RATES in the U.S. or we will 
refund 25% on any order. 

BENNETT CORP. 
(805) 245 -0111 

CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 
F ASY TO IISE IN EXPENSIVE 
PE I NSF API F R f11S11(1SABI F 

5 SELECTIVE MODELS 

-FOR SAMPLES AND PRICES - 
CONTACT 

C& D SPECIAL PRODUCTS 
309 SEOUON' A DRIVE 

HOPKINSVIL LE KY 42240 

502/885 -8088 

CASSETTE & 8 TRACK 
BLANK TAPES 

All lengths 2 min. thre 96 min. Best 
Prices and Best Quality. Call or write 
for price list. Samples sent upon 
request. 

LOREN WHOLESALE, INC. 
4950 W. 13th Lane 

Hialeah, Florida 33012 
Tel: (305) 558-3221 

EQUIPMENT FOR SALE 

NEUMANN MASTERING SYSTEM 
Including tape machine, SX68 Head 
VG66 Amplifier Rack, Level Sets HF 
Limiters, Elliptical Equalizer and Variable 
pitch and depth. $38,500.00 Dolby M16 
track noise reduction $8,500.00. 

Call: JIM 
(513) 681-8402 

COLLECTIBLES 

I ME MINE 
BY GEORGE HARRISON 

Limited edition book -signed by him and num- 
bered- Printed on antique paper and enclosed in 
slip case -450 pages -49 plates, facsimile repro- 
duction of song lyrics. Original price 5495.00 -now 
reduced to the very low price of $295.00. Call or 
writs: 

BOOKSMITH 
133 Town Center 

Boca Raton FL. 33432 
(305) 368-1370 

RECORD COLLECTIONS WANTED to buy. 
Call either Terry or Terry 15191 744 -1370 or 

14161523-0502 

HELP WANTED 

RARE PERSONALITY 
MID -DAY OPENING 

Our Mid -day personality is moving to full -time 
production director after six years. His re- 
placement must be a mature, stable young/ 
middle adult -oriented personality with natural 
enthusiasm and audience empathy 

. quick -wit (no comedians) ... can handle 
phones with brevity ... comfortable and moti- 
vated in public. 
Superb working environment ... glamour 
market... legendary personality station 

. fabulous new state of the art studio buil- 
ding ... highly respected "people" company. 

Aircheck and Resume: 
Doug Erickson, Operations Director 
KLMN Radio 
5350 West 20th Avenue 
Denver, CO. 80214 

JEFFERSON -PILOT 
BROADCASTING - 

AN EQUAL OPPORTUNITY EMPLOYER 

TELEPHONE SALES 
PERSON 

Salesperson wanted for Long Is- 
land, New York growing One - 
Stop. Must have knowledge and 
experience in Disco /Dance music. 
Excellent opportunity, two posi- 
tions available immediately. 

CALL 
(516) 249 -6417 

RADIO, T.V, AGENCY JOBS 
UP TO 500 OPENINGS EVERY WEEK, DJ.'S, NEWS. 
PUS, ENG . SALES. IN AUSTRALIA, CANADA, U S 
ALL MARKETS, FOR BEGINNERS TO EXPERIENCED, 
INTRODUCTORY OFFER ONE WK COMPUTER LIST 
$8.00 OR SAVE $38.05, 7 CONSECUTIVE WKS. FOR 
$1795. A.C.A. JOB MARKET HAS THOUSANDS OF 
JOBS YEARLY IN 3 COUNTRIES 

A.C.A JOB MARKET 
452 W. DEARBORN ST. 

DEPT. C. BOX 945 
ENGLEWOOD, FLORIDA 33533 

RADIO JOBS, 
10 000 radio lobs d year to, men and women are haled 
in the American Radio Job Market weekly paper Up 
to 300 openings every week" Disk Jockeys News - 
people and Program Directors Engineers. Sales 
people Small medium and major markets all for- 
mats Many lobs require little or no experience' One 
week computer list $6 00 Special Bonus six con 
secutive weeks only $14 95 -you save $21 

AMERICAN RADIO JOB MARKET 
6215 Don Gaspar, Dept, 2 

Las Vegas. Nevada 89108 

MISCELLANEOUS 

NEW CREDIT card! Nobody refused! Also Visa/ 
Mastercard. Call (805) 687-6000 Ext. C -1304. 

INVENTIONS, IDEAS, NEW products wanted 
for presentation to industry and exhibition at 
national technology exposition. Call 1- 800/528- 
6050. Arizona, 1 -800- 325-0458. X831. 

SCHOOLS & 
INSTRUCTIONS 

SPEECH IMPROVEMENT 
a 

FOREIGN DIALECTS 
Foreign and regional accent elimination for ac- 
tors and business professionals. Acquire any 
foreign dialect for professional roles. Individ- 
ual programs for articulation, stuttering and 
voice problems. 

SAM CHWAT, MS, CCC -SP 
N Y.S.- LICENSED SPEECH PATHOLOGIST 

THE NEW YORK COMMUNICATION CENTER 

(212) 242 -8435 

The Music Business Institute 
A CAREER PROGRAM IN MUSIC: course 

includes recording, studio, concert and video 

production; artist representation and man - 

ageahent retoiling and wholesaling; record 

promotion and marketing; copyright and music 

industry law; songwriters and music publishing; 

and more. Employment assistance. Accredited. 
Financial aid available. Write for free brochure 
and career guide. MBI, Suite 400B, 2970 
Peachtree Rd., N.W., Atlanta, GA. 30305. 
1404) 231 -3303. 

SONG WRITING 

SONGWRITERS\ 
We bring your songs t: .iie- r,expeiave y with 
top session players from THE DOOBIE BROS 
BOZ SCAGGS THE JACKSONS GEORGE 
BENSON etc Call write for free sample tape 

/ Y MJI tlL n761f 1 DEMOS wJJ 
213 893 -0257 or 665 -7464 - 5313 Bdkman Ave 

Bor 124 - No Hollywood CA 91601 

FOR SONGS 
TO BE SET TO MUSIC 

Your Songs or Poems may 
EARN MONEY FOR YOU 

Send Poems or Songe for 
FREE EXAMINATION 

Columbine Records 
6753 Hollywood Blvd. 
Studio W, Hollywood, Ca, 90028 

SONGWRITER SEEKS AGENT to promote 
copyrighted NOW material. Box #7528 BILL- 
BOARD MAGAZINE 1515 Broadway New 
York, NY 10036 

Featured Programming 
Continued from page 21 

petition," says Trumble, who devel- 
oped the show for NBC and left with 
235 stations when he founded his 
firm. "Then six or seven syndicators 
got in the act, and when we'd lose a 
station, we'd have trouble replacing 
the market." Clearing artists, he 
adds, became more difficult, too, par- 

ANNOUNCEMENTS 

CAPITOL RECORDING 
ARTIST INDUSTRY 

Is proud to announce 
their debut single 

"State of the Nation" 
Write for more information 

and mailing lists to: 

Rock City 
Productions 

P.O. Box 2594 
Hollywood FL 33022 

SiS.113 
LIBRARY 

ANEW MUSIC USE 
FOR RADIO-TV 

INQUIRE ON STATION 
LETTERHEAD: 

RECORD SOURCE 
INTERNATIONAL 

1515 Broadway 
New York, NY 10036 

RUN YOUR CLASSIFIED ad in America's # 
Consumer Music Magazine, ABC audited, $1.50 
per word. Display $110.00 per column inch. Ma 
jor credit cards accepted. Call Cindy: Musician 
Magazine, (617) 281 -3110. 

TALENT 

FINISHED MASTERS DANCE orientated new 
music available for release. Seek interested la- 
bels or distributors. IMOAN PRODUCTIONS 
3903 Fernwood, Los Angeles, CA 90027 (213) 
661 -9589 

FLORIDA GULF COAST 
INN/ RESORT 

Requires musical comedy group for 4 weeks 
mid -winter period. Major resort experience to 

adult audiences required. Clean material. Of- 
fering $2,500 per week. Inquiries to 

(416) 698-5000 
Noon to 5 P.M. EST 

TOP 40 ROCK ACT 
With female frontline and multi lead vo- 
cals, required for club dates in Central 
and Midwest, February to April. Must 
have produced show, Marlin PA, 30k 
lights or equivalent with road crew. 
Clean cut, coodinated dress. Offering 
$3,500.00 to $4.000.00 per week. In- 

quiries to 

(416) 698 -5000 
NOON TO 5PM EST. 

DISTRIBUTING SERVICES 

RECORDING TAPE 8 ACCESSORIES 
24 -HOUR FREIGHT PAID SERVICE 

Best Selecbon -Best Service -Best Fill 

MAXELL TDK DISCWASHER SONY 
MEMOREX FUJI ASTROCADE SHURE 
AMARAY SCOTCH SAVOY RECOTON 
EVEREADY AUDIO TECHNICA DYNA- 

SOUND BASF DURACELL SOUND 
GUARD TRACS ALLSOP many, many 
more' SEND FOR FREE CATALOG 

A.1. ROSENTHAL ASSOCIATES 
Dept A 1035 Lours Or Warminster PA 18974 17151 441 8900 

IMAMS tAil 
TOLL FREE ORDERING: (800) 523 -2472 

GENUINE STYLI. HEADPHONES. CARTRIDGES 

We distribute at best factory (or below) 
pricing to the trade on SHURE. AUDIO 

TECHNICA. PICKERING. ORTOFON. ADC. STANTON. 

GRAN. SENNHEISER. 

(800) 223-0111 
(212) 435-510n 

hMAG80TRONIX INDUSTRIES 
1689 46th St., Brooklyn, NY 11204 

Telex. 426449 INTEL (ITT) 

ticularly the ones he profiled early in 
their careers. "We'd go back to them 
and they'd pass, complaining about 
overexposure. Short memories, you 
might say." 

* * * 
Reggie Jackson has been signed to 

host a new series called "The Odys- 
sey Of The Black Olympian" for the 
Weedeck Radio Network in Holly- 
wood. Produced in association with 
Valentine Entertainment, the show 
highlights "the positive achievements 
of the black athlete," according to 
Weedeck president Lloyd Heaney. 
It's two- and -a -half minutes in length, 
and six new programs are distributed 
On tape each week, with promo spots 
and call letters personalized by Jack- 
son. "Odyssey" will bow in January 
and run through August, 1984. 

"Reggie's a hero first and a black 
athlete second," says Heaney, who 
suggests the show, available on a bar- 
ter basis and exclusive to each mar- 
ket, fills "a serious void" in black 
programming. "I don't think there 
would be an Olympics without the 
black athlete." Heaney, a Blair alum- 
nus, isn't worried that he has neither 
station nor advertiser support. 
"Why? Because I know how to give 
stations what they need." Weedeck 
also syndicates "Country Report 
Countdown" and "The Charlie Tuna 
Show." * * * 

"Help For Working Parents," a 

five -part "In Touch" series produced 
by CBS RadioRadio News, has won 
the 45th annual Front Page Award 
for journalistic excellence from the 
Newswomen's Club of New York 

. NBC Radio's newsest affiliates 
are WJBD -AM -FM Salem, Ill. and 
KQIL Grand Junction, Colo. 
... CBS News has reassigned a num- 
ber of its foreign and domestic corre- 
spondents. John Blackstone is mov- 
ing to Paris; he was based in London. 
Mark Phillips is moving from Lon- 
don to Moscow, succeeding Don 
McNeil. 

LEO SACKS 

Rothfeld Back 
At New Store 

Continued from page 24 
Rothfeld is reluctant to discuss ac- 
tual pricing. He states only that 
Clubmart "will be competitive." 

Two types of membership cards 
are being issued by Clubmart. The 
gold card, which costs $35 annually, 
provides its holder with an additional 
5% discount on any item in the store. 
Green cards entitling admission and 
the right to purchase without the dis- 
count are being selectively given out 
through major firms throughout the 
New York area. 

The original Clubmart store is in- 
tended as a prototype for a chain of 
such marble -floored stores, which 
stress sophisticated merchandising. 

MAD HATTERS -While in New York promoting his latest Epic album, "A 
Decade Of Hits," Charlie Daniels chats with Narwood Productions' pro- 
gramming vice president Ellen Silver for the company's syndicated "Coun- 

try Closeup" series. 

Video 
Music Programming 

Continued from page 29 

Phil Judd, "Dreamin' Away," MCA 
Kansas, "Everybody's My Friend," CBS Associated 
Lords Of The New Church, "Dance With Me," IRS 
Love Tractor, "Spin Your Partner," DB 
Manfred Mann, "Demolition Man," Arista 
Brian May, "Star Fleet," Capitol 
Men Without Hats, "I Like," Backstreet 
Naked Eyes, "When The Lights Go Out," EMI America 
Nena, "99 Luftballons," Epic 
New Order, "Confusion," Streetwise 
Olivia Newton -John, "Twist Of Fate," MCA 
9 Ways To Win, "Close To You," Atlantic 
Real Life, "Send Me An Angel," MCA 
Re -Flex, "The Politics Of Dancing," Capitol 
Paul Rodgers, "Cut Loose," Atlantic 
Rubinoos, "If I Had You Back," Warner Bros. 
Michael Sembello, "Automatic Man," Warner Bros. 
Spandau Ballet, "Gold," Chrysalis 
Richard Thompson, "Wrong Heartbeat," Hannibal 
Tom Tom Club, "Pleasure Of Love," Sire 
Simon Townshend, "I'm The Answer," 21 /PolyGram 
Trio, "Boom Boom," Mercury 
Twisted Sister, "You Can't Stop Rock 'N' Roll," Atlantic 
Bonnie Tyler, "Faster Than The Speed Of Night," Columbia 
Tom Waits, "In The Neighborhood," Island 

& Wendy The Rockets, "Play The Game," Oz /A &M 
Wildlife, "Somewhere In The Night," Atco 
Paul Young, "Wherever I Lay My Hat," Columbia 
ZZ Top, "TV Dinners," Warner Bros. 
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Nashville 
Scene 

Lee Greenwood 

Says `Thanks' 

In A Big Way 
By KIP KIRBY 

Lee Greenwood could give Hall- 
mark Cards a lesson in overwhelming 
ways to say thanks. When MCA Re- 
cords threw a "No. 1 party" two 
weeks ago to toast Greenwood on his 
first chart -topper, "Somebody's 
Gonna Love You," Lee turned the 
tables amidst the flowing champagne 
and congratulatory festivities. 

First the singer thanked everyone 
responsible for his 
success from the re- 
cord company staff 
to his producer, his 
publisher and the 
song's writers. Then 
he stunned the en- 
tire gathering by 
pulling out two 
round trip tickets to Hawaii from his 
pocket. 

Said Lee, "When I first came to 
MCA Records two years ago, there 
were two people who really went out 
of their way and believed in me back 
then. I told them, 'If I ever have a 
No. 1 record, I'm going to make sure 
you get expense -paid vacations in 
Hawaii. "Well, I'm keeping my 
promise." Then the singer gave the 
tickets to Judy Doggett, executive 
secretary to marketing vice president 
Chic Doherty, and to Janet Butler, 
a &r assistant to Ron Chancey. 

Needless to say, gestures of this 
kind are exceptions rather than the 
rule. But it's typical of Greenwood, 
and it's one of the reasons why he's 
become one of country's best -liked 
performers. He doesn't forget 
friends, supporters or favors. 

Some artists refuse to be pigeon- 
holed. Billy Joel is one. Another is 

Dan Fogelberg. Fogelberg's latest 
project will once again bring him to 
Nashville for recording -but it will 
involve a change in direction for the 
popular Colorado singer /songwriter. 
Fogelberg has booked time at the 
Bennett House in nearby Franklin, 
Tenn. (owned by Fogelberg's former 
producer, Norbert Putnam). 

What's unusual about the upcom- 
ing Fogelberg album? It's bluegrass. 
From what we've heard, Fogelberg 
received a copy of Sugar Hill Re- 
cords' Chris Hillman LP, "Morning 
Sky." Since Fogelberg wrote "Morn- 
ing Sky," Sugar Hill wanted him to 
hear Hillman's version. Then Fogel- 
berg approached Hillman at the an- 
nual Telluride Festival to discuss do- 
ing a similar project of his own. 

The album, to be co- produced by 
Fogelberg and engineer Marty Lewis, 
will reportedly feature such guests as 
Hillman, Herb Pedersen (who's also 
cut an album for Sugar Hill), David 
Grisman, Jerry Douglas, Byron Ber- 
line, Emory Gordy, Al Perkins, Pat 
Flynn, Sam Bush, Russ Kunkel and 
possibly Ricky Skaggs. Fogelberg 
and friends are due into Bennett 
House in early January to start work 
on the recording, which will be re- 
leased on the Full Moon label. 

* * * 
RCA isn't overlooking the trend 

toward pure acoustic country. The 
label has signed a mother -daughter 
duo, the Judds, as its newest artist ac- 
quisition. The Judds are from Ken - 

(Continued on page 50) 

Country 
CABLE, LOCAL ADS 

Labels Use More TV 
On Year -End Product 

UNEXPECTED DUO -Tanya Tucker invites David Allan Coe to join her for a 
duet at the recent Entertianment Expo, sponsored by the Nashville Music 

Assn. 

Old Song Brings Success 
To Audiograph's Clanton 

By KIP KIRBY 
NASHVILLE -The surprise suc- 

cess of Darrell Clanton's "Lonesome 
7- 7203" is giving the newcomer in- 
stant impact on his debut release. It's 
also giving independent Audiograph 
Records its highest chart single yet as 
the song hits starred 34 this week. 

While it's Clanton's first release, 
"Lonesome 7- 7203" is no stranger to 
country airplay. Written by Ernest 
Tubb's son Justin years ago, "Lone- 
some" was a No. 1 record in 1963 for 
the late Hawkshaw Hawkins, while a 
Buck Owens- produced version by 
Tony Booth in 1973 reached number 
16. 

This is the first time, however, that 
"Lonesome" has been the subject of a 
conceptual video. The clip was shot 
by Nashville Audio Video Produc- 
tions, which is financed by Indigo 
Music Corp., parent firm of Audio - 
graph Records. NAVP has also shot 
a full -length production of Clanton's 
live Audiograph album, recorded at 
the Cannery in Nashville. 

The current success of "Lonesome 
7- 7203" has special meaning for 
Chuck Howard Jr., who produced 
Clanton's record. Howard, who also 

CASHING IN- Rodney 
harmonizes with wife Rosanne 
Cash at the beginning of her set on 
the recent Entertainment Expo in 

Nashville. 

MD.) Link Brings 
Atlanta To MCA 

Crowell 

NASHVILLE -Through a new 
affiliation with independent MDJ 
Records, MCA has signed nine -piece 
band Atlanta to its roster. The pact 
calls for MCA to release, promote, 
market and distribute Atlanta prod- 
uct, including its first album, due in 
late January. 

produced "Slowly" by Kippi Bran- 
non, was searching for material to 
cut on his unknown artist when his 
father, the late songwriter Chuck 
Howard, walked in and suggested do- 
ing a slow version of "Lonesome." 
Coincidentally, Howard Jr. had also 
found the song through Cedarwood 
Publishing. 

The Indianapolis -born singer has 
just returned from a tour of West 
Coast radio stations and record out- 
lets. He taped an appearance in 
Houston on the new Jimmy Dean tv 
show, performed at the Alabama 
State Fair, and has opened shows for 
Lee Greenwood. Clanton himself is a 
songwriter, with cuts by B.J. Thom- 
as, Charlie Louvin, and Scandinavian 
artist Bjoro Haalund, who received a 
Norwegian gold record in his coun- 
try for Clanton's "What Can I Do To 
Get Me Back On Your Mind ?" 

40,000 Attend 

Concert Series 

In Las Vegas 
LAS VEGAS -The first Sam's 

Town Star Fest '83 drew almost 
40,000 fans to a four -weekend con- 
cert series here featuring a combina- 
tion of country music and rock 
nostalgia. 

The shows were held outdoors in a 

- specially- constructed 6,000 -seat are- 
na built by Sam's Town to host the 
event. Joe Stampley, John Conlee 
and Ray Charles headlined the Oct. 
14 show, followed by Gary Morris, 
the Kendalls and Dottie West on 
Oct. 21; Terri Gibbs, Ed Bruce and 
Lacy J. Dalton on Oct. 28; and Gail 
Davies, Gene Watson and the Bella- 
my Brothers on Oct. 28. 

Ticket prices were $12 and $14 for 
both the country shows on Friday 
evenings, and the Saturday oldies 
performances headlined by such acts 
as Chuck Berry, the Righteous 
Brothers, Johnny Tillotson, Rick 
Nelson, Bobby Rydell, Bobby Vee 
and Lesley Gore. 

Talent coordination for the coun- 
try shows was handled by Mary Den- 
nis & Associates in Nashville. Ac- 
cording to spokesman Rick 
Runyeon, Sam's Town president Bill 
Boyd is considering extending the 
event into an annual summer enter- 
tainment series and building a per- 
manent outdoor structure to house 
all performances. 

By ANDREW ROBLIN 

NASHVILLE -Like their pop 
counterparts, country divisions of 
most major labels are placing greater 
emphasis on cable and local televi- 
sion advertising this year to spur al- 
ready- promising sales of Christmas 
product and other year -end releases. 

CBS, RCA and Capitol /EMI 
America /Liberty have advertised 
with country- oriented cable newcom- 
er The Nashville Network (TNN), 
says account executive Steve Saslow, 
who adds that negotiations are un- 
derway with most of the other major 
labels. Atlanta cable giant WTBS, 
which features country music video 
programming on "America's Music 
Tracks," will carry the RCA cam- 
paign, though station executive Scott 
Sassa notes, "The other labels seem 
reluctant to pay prime time advertis- 
ing rates." 

CBS, MCA, WEA and PolyGram 
have also recently undertaken na- 
tional television efforts using a mix of 
local and cable outlets to promote 
new album product from major art- 
ists in selected markets. 

CBS began an advertising drive 
Dec. 1, according to its Nashville di- 
rector of product development, Mary 
Ann McCready, who asserts that the 
label has been advertising on cable 
stations in general and TNN in par- 
ticular for some time. CBS' campaign 
supports new releases from Willie 
Nelson, Merle Haggard, Ricky 
Skaggs, Janie Fricke, George Jones 
and Mickey Gilley in a number of ur- 
ban markets fitting its demographic 
specifications, including Los Ange- 
les, Chicago and Cleveland. 

RCA has likewise targeted 12 to 15 

markets in Southern and Midwestern 
locations for 30- second television 

promotional spots, says country mu- 
sic sales manager Dave Wheeler. Art- 
ists benefiting from the ads include 
Deborah Allen, Alabama, Waylon 
Jennings, Ronnie Milsap and Dolly 
Parton, whose "Greatest Hits" pack- 
age is experiencing a resurgence in 
sales following the multi- format suc- 
cess of her "Islands In The Stream" 
duet with Kenny Rogers. 

To bypass what WEA's Nashville 
vice president of promotion Nick 
Hunter describes as country radio's 
increased resistance to Christmas 
product, the label's country division 
began a television mail -order effort at 
the end of October to market Con- 
way Twitty's "Merry Twismas," a 
"conceptual fantasy" album. This 
marks the first time WEA's country 
division has taken a hand in tv adver- 
tising, Hunter says. Previously, tele- 
vision advertising of WEA's country 
product has been handled by Warner 
Communications' Special Products 
division. 

PolyGram, too, is exploring what 
is for most country divisions the sud- 
denly -hot arena of tv advertising. But 
marketing manager Joe Polidor says 
the label is moving cautiously and ad- 
vertising on an "artist by artist" 
basis. 

The label selected Tom Jones for 
television advertising based on the 
artist's "instant recognition" and 
widespread appeal among consum- 
ers, Polidor continues. Although the 
promotional spots for Jones' "Don't 
Let Our Dreams Die Young" album 
will air on a number of local and ca- 
ble tv outlets, PolyGram is still eval- 
uating the effectiveness of advertising 
on TNN. 

Idaho's Braun Brothers: 
Musical Do -lt- Yourselfers 

NASHVILLE -Since 1978, Muz- 
zie and Gary Braun have been oper- 
ating a tiny country label from their 
home base of Clayton, Idaho. The 
Braun Brothers are the owners, stars, 
distributors and promoters of Idaho 
Records. Muzzie writes virtually all 
of the songs; both brothers produce; 
and last year they established their 
own recording studio. 

The Brauns' newest album is 
"Born 100 Years Too Late," a title 
that pretty much summarizes the 
down -home, keep -it- country outlook 
of most of their songs. Their other al- 
bums are "Old Cowboy Blues" 
(1978) and "Heart Of Idaho" (1981). 

Sales have been around 8,000 each 
for the first two albums and 3,000 so 
far for the newest one, according to 
Gary Braun, who says that Idaho Re- 
cords distributes directly to "40 to 
50" record stores throughout Idaho 

and in parts of Oregon. Although the 
Braun Brothers perform in the 
Northwest for nine months a year 
and have opened for such acts as Vas- 
sar Clements and Mickey Gilley, 
they do not rely on the concert in- 
come to pay for their records. "The 
albums support themselves," Gary 
reports. 

In addition to selling through 
stores and personal appearances, the 
Brauns will soon be advertising their 
album series in newspaper ads in 
Twin Falls, Boise and Moscow, Ida- 
ho. The inner sleeve of the "Born 100 
Years Too Late" carries an order 
blank for cassettes or LPs for all 
three titles, each priced at $8.98 
postpaid. 

"We get a lot of airplay on Idaho 
stations," Gary asserts, even though 
there have been no singles taken from 
the albums. EDWARD MORRIS 

RECORDING INDUSTRY FACULTY POSITION 

The Department of Mass Communications at Middle Tennessee 
State University seeks a fifth full -time faculty member to teach gen- 
eral recording and music industry courses in the Recording Industry 
Management program. The tenure track position requires a mas- 
ter's degree in Mass Communications, Music, Music Education, 
Management, Marketing, Business, Electrical Engineering or related 
area with college level teaching and industry experience. Instructor/ 
assistant professor tenure track appointment effective August 1, 

1984. Ability to teach in a related field desirable. 
Send resume, three letters of recommendation by January 15, 
1984, to: Dr. Geoffrey Hull, Search Committee Chairman, P.O. Box 
21, Middle Tennessee State University, Murfreesboro, TN 37132. 

MTSU IS AN EQUAL OPPORTUNITY EMPLOYER 
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LONESOME 7- 7203 -Darrell Clanton (C. Howard) 
J. Tubb; Cedarwood, BMI; Audiograph 45 -474 

ISLANDS IN THE STREAM -Kenny Rogers With Dolly Parton 

(.. Gibb, K. Richardson, A. Galuteo) 
B. Gibb, R. Gibb, M. Gibb; Gibb Brothers, Unichappell, Admin./ BMI; 
RCA 13615 

I CALL IT LOVE -Mel McDaniel (M. McDaniel) 
B. MOM; Hall- Clement (Welk Group), BMI; Capitol 5298 

YOU'RE GONNA LOSE HER LIKE THAT -Moe Bandy (R. 

Baker) 
P. Forman, W. Forman; Bee Natural, SESAC /Baray, BMI; Columbia 
38 -04204 

ONE OF A KIND PAIR OF FOOLS- Barbara Mandrel) (Tom 

Collins) 
R.C. Bannon, J. Bettis; Warner- Tamerlane/Three Ships /John Bettis, 
BMI ,ASCAP; MCA 52258 

YOU WERE A GOOD FRIEND -Kenny Rogers (.L. Butler, K. 

Rogers) 
K. Carnes, D. Ellingson; Almo 'Appian /Quixotic, ASCAP; Liberty 1511 

THE AIR THAT I BREATHE -Ren Allen, Jr. (Boxer Productions) 
A. Hammond, M. Hazelwood; April, ASCAP; Moon Shine 3017 

YOUR LOVE SHINES THROUGH- Mickey Gilley (J.E. Norman) 
W. Holyfield, G. Nicholson; United Artists /Ides Of March /Cross Keys 

(Tree), ASCAP; Epic 34 -04018 

WHY LADY WHY -Gary Morris (B. Montgomery) 
G. Morris, E. Setser; WB /Gary Morris, ASCAP /Warner -Tamerlane, BMI; 
Warner Bros. 7-29450 

DRIVIN' WHEEL- Emmylou Harris (B. Ahern) 
T. B. Burnett, B. Swan; Black Tent /Bug, BMI; Warner Bros. 7 -29443 

MISS UNDERSTANDING -David Wills (B. Mevis) 

B. Short, D. Wills, B. Mevis, B. Gallimore; G.I.D. /Dejamus, ASCAP /Royal 
Haven, BMI; RCA 13653 

BACK ON HER MIND AGAIN -Johnny Rodriguez (R. Albright) 
J. Rodriguez; Rodriguez, BMI; Epic 34 -04206 

SOMEBODY'S GONNA LOVE YOU -Lee Greenwood (J. 

Crutchfield) 
D. Cook, R. Van Hoy; Cross Keys /Unichappell/Van Hoy, ASCAP /BMI; 
MCA 52257 

D. Williams, G. Fundis) STAY YOUNG -Don Williams (D. 
B. Gallagher, G. Lyle; Rondor, PRS /Irving, BMI; MCA 52310 

BRAVE HEART -Thom Schuyler (D. Malloy) 
T. Schuyler; Deb Dave' Briarpatch, BMI; Capitol 5281 

DON'T CHEAT IN OUR HOMETOWN -Ricky Skaggs (R. 

Skaggs) 
R. Pennington. R. Marcum; Ft. Knox, BMI; Epic 34 -04245 

DRINKIN' MY WAY BACK HOME -Gene Watson 8 His 

Farewell Party Band (G. Watson, R. Reeder) 
D. Scaife, R. Scaite, P. Thomas; Vogue /Partner (Welk Group), BMI; 

MCA 52309 

THE MAN IN THE MIRROR -Jim Glaser (D. Tolle) 

T. Arata; Grandison /Hacienda. ASCAP; Noble Vision 103 

TWO CAR GARAGE -B. J. Thomas (P. Drake) 
J. D. Martin, G. Harrison; Music Corp. of America /Dick James, BMI; 

Cleveland International 38 -04237 (CBS) 

YOU REALLY GO FOR THE HEART -Dan Seals (K. Lehning) 

C. Black, J. Gillespie, T. Rocco; Somebody's /Bibo /Chappell,SESAC/ 
ASCAP; Liberty 1512 

DOES HE EVER MENTION MY NAME -Rich F. Janis Carnes 

(C. Hardy) 
R. Carnes, J. Carnes, C. Hardy; Refuge, ASCAP /Elektra -Asylum, BMI; 
Warner Bros. 7 -29448 

OUTSIDE LOOKIN' IN- Bandana (S. Cornelius, M. Daniel, 

Bandana) 
L. Wilson, J. Fox; Stan Cornelius /Hoosier, ASCAP; Warner Bros. 7 -29524 

LADY DOWN ON LOVE -Alabama (H. Shedd, Alabama) 
R. Owen; Maypop /Buzzherb, BMI; RCA 13590 

WAKE 
nnngtoN 

LOVE-Exile 
Isand, BMIKEpc)34 -04247 

I NEVER QUITE GOT BACK ( FROM LOVING YOU)- 
Sylvia (T. Collins) 
D. Pfrimmer. M. Rei; Collins Court/Lodge Hall, ASCAP; RCA 13689 

MOVIN' TRAIN -The Kendalls (B. Mevis) 
T. Rocco, C. Black; Bibo (Welk Music) /Chappell, ASCAP; Mercury 

195 -7 

IT'S ANOTHER SILENT NIGHT -Lane Brody (C. Moman) 

K. Bell, T. Skinner; Hall- Clement, BMI; Liberty 1509 

THERE AIN'T NO FUTURE IN THIS -Reba McEntire (J. 

Kennedy) 
B. Rice, M. S. Rice; Swallowfork /April, ASCAP; Mercury 814 -629 -7 

THE LADY IN MY LIFE -Tony Joe White (R. Reynolds) 

T. J. Whie; Tennessee Swamp Fox, ASCAP; Columbia 38 -04134 

WALKING WITH MY MEMORIES- Loretta Lynn (O. Bradley) 

F. Koller, M. Pace; Coal Miners /King Coal, BMI /ASCAP; MCA 52289 

STRONG WEAKNESS -The Bellamy Brothers (J. Brown, D. 

Bellamy, H. Bellamy) 
D. Bellamy; Bellamy Brothers /Famous, ASCAP; Warner /Curb 7 -29514 

I'M A SLAVE -Jerry Reed (R. Hall) 
1. Reed; Guitar Man, BMI; RCA 13663 

HAVE YOU LOVED YOUR WOMAN TODAY -Craig 
Dillingham (M. Sherrill) 
K. Robbins, D. Wills; Kent Robbins lack I. Bill, BMI /ASCAP; MCA /Curb 
52301 
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DON'T TAKE MUCH -Peter Isaacson (S. Tuft) 
J. Murray; Scott Tutt, BMI; Union Station 1004 

SHE MEANT FOREVER WHEN SHE SAID GOODBYE- 
Mel Tillis (H. Shedd) 
B. Cannon Sabal ASCAP MCA 52285 

A MILLION LIGHT BEERS AGO -David Frizzell (S. Garrett, S. 

D. Blackwell; Peso AVallet, BMI; Viva 7 -29498 

IF YOUR HEART'S A ROLLING STONE -Helen Cornelius (B. 
Mevis) 
B. Shore, D. Wills, B. Mevis; G.I.D., ASCAP/ Royalhaven, BMI; 
Ameri -Can 11 -1011 

I'D SAY YES- Paulette Carlson (N. Wilson, T. Brown) 
C. Waters, M. Garvin, T. Shapiro; Tree /O'lyric, BMI; RCA 13599 

TELL MAMA-Tern Gibbs (R. Hall) 
C. Carter, W. Terrell, M. Daniel; fame, BMI; MCA 52308 

LONELY WOMEN MAKE GOOD LOVERS -Steve Wanner 
(Nora Wilson, Tony Brown) 
Freddy Weller, Spooner Oldham; Young World Music, BMI; Y H 

RCA PB 13691 (A) 

HOW DO YOU TELL SOMEONE YOU LOVE -Rod Rishard 

(J. Gibson, J. Payne) 
J. Payne, J. Swanson; Hitkit, BMI /Sun Belt, ASCAP; Soundwaves 
4717 (NSD) 

LOUISIANA ANNA -The Baines Brothers Band (J. Kennedy, R. 

Peoples) 
K. Bell, T. Skinner, J. L. Wallace; Hall- Clement, BMI; Mercury 814 -561 -7 

FOOL -Narvel Felts (Johnny Morris) 
Ferry Skinner; Hall-Clement, 

Felts 
BMI; Evergreen 1014 

I'VE BEEN RAINED ON TOO-Tom Jones (Gordon Mills, Steve 
Popovich) 
John Philibert; Pulleybone Coil Love Music/ ASCAP -PRS Polygram 
814 -8207 

ELIZABETH- statler Brothers (Jerry Kennedy) 
Jimmy Fortune; American Cowboy Music/ BMI; Mercury 814 -881 -7 

THE WIND BENEATH MY WINGS -Gary Morris (J. Bowen) 
L. Henley, J. Silbar; Warner House of Music, BMI /WB Gold, ASCAP; 

Warner Bros. 7 -29532 

FAMOUS LAST WORDS OF A FOOL -Dean Dillon (B. Mevis) 

D. Dillon, R. Huston; Tree 'Forrest Hills, BMI; RCA 13628 

KISS ME DARLING -Stephanie Winslow (R. Ruff) 
S. Winslow; Checkmate, BMI; MCA /Curb 1060 

THE LOOK OF A LOVIN' LADY -Wyvon Alexander (Nelson 

Larkin, Steve Scruggs, Jim Gervasi -Exec. Prod.) 

Blake Mevis, Bill Anderson; G.I.B. Music Inc./ ASCAP; 

Gervasi SP 663 (A) 

TILL YOUR MEMORY'S GONE -Bill Medley (Jerry Crutchfield) 
Bill Rice, Mary Sharon Rice; Swallowfork Music, Inc., April Music, Inc./ 
ASCAP; RCA PB 13692 

HEART OF DIXIE -Tommy Overstreet (B. Fisher) 

B. McDill; Hall- Clement, BMI; AMI 1317 

WHERE DID HE GO RIGHT -Roy Head (Don Gant) 

Walt Aldridge, Tommy Brasfield; Rick Hall Music/ ASCAP; Avion AS 105 

HEART ON THE LINE (OPERATOR,OPERATOR) -Larry 
Willoughby; (R. Crowell) 
L. Willoughby, J. Willoughby; Goldlive /Granite, ASCAP; Atlantic America 

7 -99826 

YOU'VE GOT A LOVER -Ricky Skaggs (R. Skaggs) 
S. Russell; Shake Russell /Bug, BMI; Epic 34 -04044 

WHATCHA' GOT COOKIN' IN YOUR OVEN TONIGHT - 
Thrasher Bros. (Jim Foglesong) 
Pat McManus, Woody Bomar; Music City Music/ ASCAP; MCA 52297 

WEDDING BELLS -Margo Smith (Andy DiMartino, Brian Fisher) 

Claude Boone; Morley Music/ ASCAP; Moonshine MS -3019 

ONE STEP CLOSER -The Cannons (E. Kilroy) 
B. Rice, S. Rice; April 'Swallowfork, ASCAP; Compleat 116 (Polygram) 

LOVING YOU HURTS -Gus Hardin (R. Hall) 
A. Aldridge, C. Richardson; Muscle Shoals Sound, BMI; RCA 13597 

LONELY BUT ONLY FOR YOU -Sissy Spacek (R. Crowell) 
R. Bourke, C. Black, K.T. Ostie: Chappell,ASCAP/Tri- Chappell, SESAC; 

Atlantic America 1.99847 

THIS IS JUST THE FIRST DAY -Razzy Bailey (R. Bailey) 
R. Bailey, H. Cochran, R. Porter Sandy -Port, ASCAP/TREE, BMI; 
RCA 13630 

YOU PUT THE BEAT IN MY HEART -Eddie Babbitt (D. 

Malloy) 
D. Pfrimmer, R. Giles; Malven'Cottonpatch / Dajamus, ASCAP; Warner 

Bros. 7 -29512 

WHEN THE NEW WEARS OFF OUR LOVE -The Whites (R. 

Skaggs) 
P. Craft; Black Sheep, BMI; Warner /Curb 7 -29513 

THE BOY GETS AROUND -Sylvia (T. Collins) 
R. Fleming, D. Morgan; Tom Collins, BMI; RCA 13589 

MIDNIGHT FIRE -Steve Wariner (M. Wilson, T. Brown) 
L. Anderson, D. Gibson; Old Friends /Silverline, BMI; RCA 13588 

IT'S ALL IN THE GAME -Merle Haggard (M. Haggard) 

C. G. Dawes, C. Sigman; L. Spier 'Major Songs, ASCAP; MCA 52276 

UNDER LOVED & OVER LONELY -Katy Moffatt (J. 

Crutchfield) 
M. D. Barnes, K. Westberry; ATV /Bud 'N' Beth, BMI /ASCAP; Permian 

PARADISE TONIGHT- Charfy McClain 6 Mickey Gilley ( Chucko 

Productions) 
M. Wright, B. Kenner; Unart/Land Of Music /Blue Texas, BMI; Epic 

34 -04007 
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BLACK SHEEP -John Anderson (1 Anderson, L. Bradley) 
D. Darsi, R. Altman; Al Gallico/Algee John Anderson, BMI; Warner Bros. 

7-29497 

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)- 
Larry Gatlin 8 The Gatlin Brothers Band (J. Crutchfield, L. Gatlin) 
L. Gatlin; Larry Gatlin, BMI; Columbia 38 -04105 

A LITTLE GOOD NEWS -Anne Murray (J.E. Norman) 
Black, Bourke, Rocco, Chappell /Bibo, ASCAP; Capitol 5264 

YOU LOOK SO GOOD IN LOVE -George Strait (R. Baker) 
R. Bourke, G. Ballard, K. Chater; Chappell /MCA/Vogue (Welk Music 
Group), ASCAP /BMI; MCA 52279 

SLOWBURN -T.G. Sheppard (J.E. Norman) 
T. Rocco, C. Black; Bibo(Welk Group) /Chappell, ASCAP; Warner /Curb 
7 -29469 

oQUEEN OF MY HEART -Hank Williams, Jr. (J. Bowen, H. 

Williams, Jr.) 
H. Williams, Jr.; Bocephus, BMI; Warner /Curb 7 -29500 

TAKE IT TO THE LIMIT -Willie Nelson With Waylon Jennings (C. 

Moman) 
R. Meisner, D. Henley, G. Frey; Cass County /Red Cloud /Nebraska, 
ASCAP; Columbia 38 -04131 

HEARTACHE TONIGHT- Conway Twitty (C. Twitty, J. Bowen) 
D. Henley, G. Frey, B. Seger, J.D. Souther, Cass County/Red 
Cloud /Gear /Ice Age, ASCAP; Warner Bros. 7 -29505 

EV'RY HEART SHOULD HAVE ONE -Charley Pride (N. 
Wilson) 
B. Shore, B. Gallimore; Royalhaven, BMI / Dejamus, ASCAP; RCA 52291 

DANCE LITTLE JEAN -Nifty Gritty Dirt Band (N. Putnam) 
J. Ibbotson; Unami, ASCAP; Liberty 1507 

OZARK MOUNTAIN JUBILIEE -The Oak Ridge R. Boys g Y ( 

Chancey) 
R. Murrah, S. Anders; Blackwood /Magic Castle, BMI; MCA 52288 

IN MY EYES -John Conlee (B. Logan) 
B. Wyrick; Intersong -USA, ASCAP; MCA 52282 

I WONDER WHERE WE'D BE TONIGHT -Vern Gosdin (B. 
Mevis) 
V. Gosdin, J. Sales; Hookit, BMI; Compleat CP -115 (Polygram) 

HOLDING HER & LOVING YOU -Earl Thomas Conley (N. 
Larkin, E.T. Conley) 
W. Aldridge, T. Brasfield; Rick Hall, ASCAP; RCA 13596 

BABY I LIED -Deborah Allen (C. Calello) 
D. Allen, R. Bourke, R. Van Hoy; Posey /Unichappell /Van Hoy, BMI; RCA 

13600 

YOU MADE A WANTED MAN OF ME- Ronnie McDowell (B. 
Killen) 
J. Crosses; Tree, BMI; Epic 34 -04167 

THE SOUND OF GOODBYE-Crystal Gayle (J. Bowen) 
H. Prestwood Parquet /Lawyers Daughter BMI Warner Bros. 7 -29452 

TENNESSEE WHISKEYeorge Jones (B. Sherrill) 
D. Dillon, L. Hargrove; Hall- Clement /Algee, BMI; Epic 34 -04082 

THE CONVERSATION- Waylon Jennings with Hank Williams, Jr. 

(J. Bowen) 
H. Williams, Jr.,W. Jennings, R. Albright; Bocephus /Richway, BMI; 
RCA 13631 

DON'T COUNT THE RAINY DAYS -Michael Martin Murphey 
(J.E. Norman) 
J. Careaga, W. Holyfield; Tree /Ensign /United Artists /Ides Of March, 
BMI /ASCAP; Liberty 1505 

SHOW HER -Ronnie Milsap (R. Milsap, T. Collins) 
M. Reid; Lodge Hall, ASCAP; RCA PB 13658 

YOU'RE A HARD DOG(TO KEEP UNDER THE 

PORCH) -Gail Davies (G. Davies) 
H. Howard, S. Clark; Tree, BMI /April, ASCAP; Warner Bros. 7 -29472 

DOUBLE SHOT (OF MY BABY'S LOVE)-Joe Stampley, (l. 
stampley, Lobo), 
C. Vetter, D. Smith, Windsong/Lyresong, BMI, Epic 34-04173 

WOUNDED HEARTS -Mark Gray (B. Montgomery, S. Buckingham) 
S. Harrington, M. Gray; Warner- Tamerlane /Daticabo, BMI /WB /Sante Fe, 

ASCAP; Columbia 38 -04137 

DIXIE DREAMING -Atlanta (M. Bogdan, L. McBride) 
J.F. Gilbert; Texas Tunes, BMI; MOl 4832 

SENTIMENTAL OL' YOU -Charly McClain (Chucko II) 
P. McManus, B. Dipiero; Combine, BMI /Music City, ASCAP; Epic 

34 -04172 

THAT'S THE WAY LOVE GOES -Merle Haggard (M. Haggard, 

R. Baker) 
S. D. Shafer, L. Frizzell; Acuff -Rose, BMI; Epic 34 -04226 

ANOTHER MOTEL MEMORY -Shelly West (S. Garrett, S. Dorf) 
C. Black. T. Rocco; Chappellilntersong, ASCAP; Viva 7 -29461 (WEA) 

STREET TALK -Kathy Mattes (R. Peoples, B. Hill) 
R. Whiteway, L. Doman; Criterion /Space Case, ASCAP; Mercury 
814 -375 -7 

RUNAWAY HEART -Louise Mandrel) (E. Kilroy) 
S. Pippin, M. Spriggs; Warner -Tamerlane /Writers House, BMI; RCA 

13649 

MY BABY DON'T SLOW DANCE -Johnny Lee (J. Bowen) 
B. Lamb, P. Wood; Elektra Asylum, BMI; Warner Bros. 7 -29486 

AFTER ALL -Ed Bruce (T. West) 
E. Bruce, P. Bruce; Gingham, ASCAP; MCA 52295 

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). Recording Industry 

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle). 
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CONGRATULATIONS TO 
THE JOHN ARNOLD BAND 

Winner of the 1983 
Wrangler Country Showdown! 

A tough year -long competition came to a 

dramatic finish on the stage of the Grand Ole 
Opry House in Nashville on Wednesday, 
November 16, when this sparkling group from 
Norman, Oklahoma, won the biggest 
country music contest in the world. 
The John Arnold Band, sponsored by 
KVLH country music radio station 
of Pauls Valley, Oklahoma, was 
picked by a distinguished set cf 
judges representing the top 
of the country 
music industry. 

First prize included $50,000 from Wrangler 
Jeans, a customized Dodge Ram Tough van 
from co- sponsor Dodge Trucks, a one -year 
recording contract with Compleat Records 

of Nashv-.Ile, and a one -year national booking 
agreement with Top Billing International of Nash- 

ville. The ten f'rialists were picked on Tuesday after 
a grueling day in which all 51 state winners 

appeared. The 51 g-oups and soloists, from 
350 U.S. markets, had all won local con- 
tests before the sate victories that got 
them to Nashville for this prestigious 

Showdown. 

Live it to the limit in Wranéler 
aw,rv4ss. 

Sho..dow7 

www.americanradiohistory.com
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ARTIST 
Title, Label & Number 
(Dist. Label) 

ARTIST 
Title, Label & Number 
(Dist. Label) 

KENNY ROGERS 
WEEKS 

Eyes That See AT #1 
In the Dark. 7 
RCA AFL) 4697 RCA 

ALABAMA 
the Closer You 

Get, RCA 
AHL -1 -4663 RCA 

LEE GREENWOOD 
Somebody's Gonna Love 
You, MCA 5403 MCA 

RICKY SKAGGS 
Don't Cheat In Our 
Hometown, Sugar 
Hill /Epic FE -38954 CBS 

EDDIE RABBITT 
Greatest Hits - Volume 
IT Warner Bros. 23925 WEA 

GARY MORRIS 
Why Lady Why, Warner 
Bros. 23738 WEA 

EARL THOMAS 
CONLEY 
Don't Make It Easy For 
Me, RCA AHLI -4713 RCA 

HANK WILLIAMS, 
JR. 
Man Of Steel, 
Warner /Curb 23924 WEA 

MERLE HAGGARD 
AND WILLIE 
NELSON 
Poncho And Lefty, Epic 
FE 37958 CBS 

JOHN ANDERSON 
All The People Are 
Talkin', Warner Bros. 
23912 WEA 

BARBARA 
MANDRELL 
Spun Gold, MCA 5377 MCA 

JOHN CONLEE 
In My Eyes, MCA 5434 MCA 

ANNE MURRAY 
A Little Good News, 
Capitol ST12301 CAP 

GEORGE STRAIT 
Right Or Wrong, MCA 
5450 MCA 

THE OAK RIDGE 
BOYS 
Deliver, MCA 5455 MCA 

CRYSTAL GAYLE 
Cage The Songbird, 
Warner Bros. 23958 WEA 

MERLE HAGGARD 
That's The Way Love 
Goes, Epic FE -38815 CBS 

THE BELLAMY 
BROTHERS 
Greatest Hits, 
Warner/Curb 26397 -1 WEA 

DEBORAH ALLEN 
Cheat The Night, RCA 
MHL1 -8514 RCA 

SISSY SPACEK 
Hangin' Up My Heart, 
Atlantic /America 790100 WEA 

WAYLON 
JENNINGS 
Waylon & Company, RCA 

AHLI -4826 RCA 

JANIE FRICKE 
Love Lies, Columbia 
FC -38730 CBS 

T.G. SHEPPARD 
Slow Burn, Warner /Curb 
23911 WEA 

WILLIE NELSON 
Without A Song, 
Columbia FC -39110 CBS 

KENNY ROGERS 
Twenty Greatest Hits, 
Liberty LV -51152 CAP 

LARRY GATLIN 8 
THE GATLIN 
BROTHERS BAND 
Greatest Hits Volume II, 
Columbia FC -38923 CBS 

WILLIE NELSON 
WITH WAYLON 
JENNINGS 
Take It To the Limit, 
Columbia FC 38562 CBS 

RONNIE MILSAP 
Keyed Up, RCA 

AHLI -4670 RCA 

NITTY GRITTY 
DIRT BAND 
Let's Go, Liberty 51146 CAP 

VERN GOSDIN 
If You're Gonna Do Me 
Wrong (Do It Right), 
Compleat CPL -1 -1004 POL 

JOHN CONLEE 
John Coulee's Greatest 
Hits, MCA 5406 MCA 

EMMYLOU HARRIS 
White Shoes, Warner 
Bros. 23961 WEA 

CHARLEY PRIDE 
Night Games, RCA 
AHLI -4820 RCA 

ALABAMA 
Mountain Music, RCA 

AHLI.4229 RCA 

TOM JONES 
Don't Let Our Dreams 
Die Young, Mercury 
814448 -1 POL 

THE KENDALLS 
Mourn' Train, Mercury 
812 -779 -1 POL 
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HANK WILLIAMS 
JR. 
Hank Williams Jr. 's 
Greatest Hits, 
Elektra /Curb 60193 WEA 

DOLLY PARTON 
Dolly's Greatest Hits, 
RCA AHLI -4422 RCA 

SHELLY WEST 
Red Hot, Viva 23983 WEA 

GEORGE JONES 
Jones Country, Epic 
FE -38978 CBS 

JIM GLASER 
The Man In The Mirror. 
Noble Vision NV -2001 IND 

JOHNNY 
RODRIGUEZ 
For Every Rose. Epic 
FE-38806 CBS 

DAN SEALS 
Rebel Heart. Liberty 
LT-51149 CAP 

ALABAMA 
feels So Right, RCA 

AHLI.3930 RCA 

JOE WATERS 
Harvest Moon, New 
Colony NC-831 IND 

MERLE HAGGARD 
The Epic Collection 

l Recorded Live i. Epic 
FE -39159 CBS 

T.G.SHEPPARD 
T G Sheppard s Greatest 
Hits, Warner 'Curb 23841 WEA 

RICKY SKAGGS 
Highways And 
Heartaches, Epic 
FE 37996 CBS 

CRYSTAL GAYLE 
Crystal Gayle's Greatest 
Hits, Columbia FC-38B03 CBS 

WILLIE NELSON 
Greatest Hits, Columbia 
KC 237542 CBS 

GAIL DAVIES 
What Can I Say. Warner 
Bros. 23972 WEA 

LOUISE 
MANDRELL 
Too Hot To Sleep. RCA 
AHLI.4820 RCA 

DAVID ALLAN COE 
Hello In There, Columbia 
FC -38926 CBS 

JOHNNY LEE 
Greatest Hits, Full 
Moon /Warner Bros. 
23967 WEA 

THE WHITES 
Old Familiar Feeling, 
Warner /Curb 23872 WEA 

RONNIE 
McDOWELL 
Country Boy's Heart. Epic 
FE -38981 CBS 

CONWAY TWITTY 
Lost In The Feeling, 
Warner Bros. 23869 WEA 

GEORGE STRAIT 
Strait From The Heart, 
MCA 5320 MCA 

WILLIE NELSON 
Always On My Mind, 

Columbia FC 37951 CBS 

TERRI GIBBS 
Over Easy. MCA 5443 MCA 

ALABAMA 
My Home's In Alabame. 
RCA AHLI.3644 RCA 

JUICE NEWTON 
Dirty Looks, Capital 
ST12294 CAP 

THE BELLAMY 
BROTHERS 
Strong Weakness. 
Elektra /Curb 60210 WEA 

WILLIE NELSON 
Stardust, Columbia 
IC 35305 CBS 

JOHN DENVER 
Its About Time, RCA 

AFL-14870 

MICHAEL MARTIN 
MURPHEY 
The Heart Never Lies. 
Liberty LT51150 CAP 

KENNY ROGERS 
Greatest Hits. Liberty 
LAU 1072 CAP 

MICKEY GILLEY 
You've Really Got A Hold 

On Me, Epic FE-39000 CBS 

MARTY ROBBINS 
A Lifetime 01 Song 1951- 
1982, Columbia C2.38870 CBS 

CHARLY McCLAIN 
Paradise, Epic FE 38584 CBS 

LEE GREENWOOD 
Inside Out, MCA 5304 MCA 

GEORGE JONES 
Shine On. Epic FE 38406 CBS 

RICKY SKAGGS 
Waitin' For The Sun To 

Shine, Epic FE 37193 CBS 

THE STATLER 
BROTHERS 
Today. Mercury 
812.184 -1 POL 

JOHN ANDERSON 
Wild And Blue, Warner 
Bros. 23721 WEA 
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Country 
Producer Shedd Branching Out 
Working With More Artists, Mulling New Indie Label 

By KIP KIRBY 

NASHVILLE -Producer Harold 
Shedd is as low -keyed as his best - 
known act, Alabama, is visible. But 
like it or not, Shedd's anonymity is 
decreasing. 

Within the past year, Shedd says 
he's been approached by numerous 
artists and labels about production 
situations; for the most part, he's 
turned them down. "I'm already 
working with three legends and a su- 
perstar act," he says. "I don't want to 
get overloaded." 

Besides Alabama, Shedd is pro- 
ducing Mel Tillis, has recently fin- 
ished his first project with Glen 
Campbell and is now headed into the 
studio with Roger Miller for their ini- 
tial sessions. 

Shedd came to Nashville 12 years 
ago to be a producer. He and friend 
Nelson Larkin worked with Earl 
Thomas Conley and Price Mitchell. 
Shedd's association with Alabama 
began four years ago when the group 
was about to make its transition from 
MDJ Records to RCA. 

Shedd cut the tracks for Alabama's 
RCA debut album, "My Home's In 
Alabama," at his old 16 -track Music 
Mill studios. Eighteen months ago, 
Shedd opened the doors to his new 
two -story Music Mill operation fea- 
turing twin studio rooms with 24- 
track Trident boards, an in -house 
publishing company and Shedd's of- 
fices. (Because of its wooden log con- 
struction and outdoor water wheel, 
the facility is sometimes referred to 
by Music Row wags as "Fort Shedd" 

SHEDD -ING TIME -Producer Harold Shedd, right, and artist Glen Campbell 
take a brief pause during their recent first sessions together at Shedd's 

Music Mill Studio in Nashville. 

or "the house that Alabama built. ") 
Shedd is now experimenting with 

digital equipment and admits he's 
considering complete digital upgrad- 
ing for the studios within the coming 
year. "It's coming a lot quicker than 
I anticipated," he says. "We've got a 
14- month -old studio here with a $1.5 
million investment, so it's not a deci- 
sion I'd planned on quite this fast. 
But if the record companies in Nash- 
ville are going that direction, we'll go 
that direction." 

Noshville Scene 
Continued from page 47 

tucky, and they sing like Appala- 
chian waterfalls: clear, crystal 
harmonies that bespeak years of lis- 
tening to mountain folk and country. 
Both are beautiful and blend their 
voices in that way that blood rela- 
tives do better than almost anyone 
else. 

RCA's excitement about the Judds 
(mother Naomi, daughter Wynonna) 
is contagious. They've had them out 
on the road visiting radio stations, 
previewing their debut single, "Had 
A Dream (For The Heart)" and per- 
forming a capella versions of songs 
on the guitar. Naomi and Wynonna 
dropped by Scene's office last week to 
hand deliver the single and perform a 
stunning impromptu rendition of 
new song of Naomi's, "Mr. Pain." 

For those who are-or will be- 
confused as to which is which: Na- 
omi is the mother, Wynonna is the 
daughter. We know we've mentioned 
this twice in the column so far; but 
trust us, they both look so young, it's 
not easy to discern. 

A lot of artists are afraid to per- 
form under less- than -perfect condi- 
tions or without instrumental accom- 
paniment. Not so the Judds: They 
thrive on the fun of spontaneous vo- 
cal performances, with or without 
Wynonna's acoustic guitar backup. 
With harmonies like theirs, we can 
understand why. 

* * * 

Alabama has signed a new record- 
ing contract with RCA in Nashville 
and is in the studio trying hard to fin- 
ish its next album, "Roll On," under 
a January release deadline. Alabama 
is the only Nashville act to score a 
platinum in 1983 (for "The Closer 
You Get ") and is now winding down 
its 1983 "Salem Spirit" concert series 
with Juice Newton. 

* * * 
"This Week In Country Music," 

the Jim Owens Entertainment pro- 
duction formatted along the lines of 
"Entertainment Tonight," is already 
being telecast on more than 150 sta- 
tions, with a total of 160 projected by 
the first of the year. Hosts for the 
half -hour segments are Charlie Chase 
(of WSMV -TV in Nashville) and 
Lorianne Crook. 

* * * 
The Nashville Network plans to 

premiere its hour -long Loretta Lynn 
special filmed during her November 
tour of Germany on Dec. 17, with 
additional airings slated for Christ- 
mas Day. While Lynn traveled with 
her road show through U.S. Army 
and Air Force installations for the 
USO (the most extensive USO tour, 
by the way, since Bob Hope's in 
1972), the Nashville Network was on 
hand to film more than a dozen of 
these performances. The cablecast 
will be entitled "Loretta Lynn's 
Christmas Card." 

Shedd's own production work ac- 
counts for between 50% and 60% of 
Music Mill's activity. But the facili- 
ty's design, equipment and reputa- 
tion are starting to make it in high 
demand by outside producers as well. 
Projects cut or mixed at Music Mill 
lately include albums by Tom Jones, 
Steve Wariner, John Anderson, the 
Oak Ridge Boys, Anne Murray, 
Charly McClain, the Osmonds, Dol- 
ly Parton (with Val Garay engineer- 
ing) and T.G. Sheppard (whose cur- 
rent "Slow Burn" single was 
recorded at Music Mill). 

Shedd is looking in other direc- 
tions. Besides building his publishing 
venture, he says he is considering an 
independent record label with major 
distribution. "I think there's definite- 
ly a place today for a strong, solid in- 
dependent label that's really serious," 
he explains. "It takes millions of dol- 
lars to launch an independent label 
properly, and I wouldn't do it other- 
wise; but we're in negotiations right 
now and it could well happen in the 
near future." 

Shedd's financial partner in his 
musical ventures is Kentucky mining 
executive Donnie Canada. However, 
Shedd's own quality reputation as a 
hit producer would be a key factor in 
such a label launch. Shedd's records 
are known for crisp, punchy arrange- 
ments rather than lavish productions 
or typical "Nashville- sounding" 
instrumentation and backgrounds. 
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ALL NEW. ALL STARS. ALL AMERICAN COWBOYS. 

Presenting ten new recordings by All American 
Cowboys Willie Nelson, Merle Haggard, Moe 

Bandy, David Allan Coe, and special guest 
Jeannie Seely. 

It's filled with incredible highlights. 
Merle wrote the beautiful title song, "All 

American Cowboy" especially for this album. 

ALL AMERICAN COWBOYS (FZ 38126) 

Willie updated his classic "What Can You Do 
To Me Now," also for this album. And he joins 
Jeannie Seely on she never -before -available duet 
"You've Been Leaving Me For Years." 

Moe Bandy and David Allan Coe each 
contribute two new winners, including Coe's current 
single "Ride 'Em Cowboy." 

Missing out on any of this great new music 
would be positively un- American! 

ON KAT FAMILY RECORDS AND CASSETTES. . ' t ramilr 
fCOFUS 

n 1983 CBS, Inc. 

www.americanradiohistory.com

www.americanradiohistory.com


 

Billboard 
brings you to CES 

NSU EL TR 

...and beyond 
If you are a marketer of consumer electronics 
software or hardware(games, computers, 
tapes, accessories), there are times when to 
sell effectively, it seems you have to be every- 
where at once. Especially at the Winter Con- 
sumer Electronics Show in Las Vegas, where 
tens of thousands of potential customers will 
gather under four roofs. You need to reach 
them, even if you don't go to the show. 

The power of Billboard can take you 
there and everywhere. Because in addition to 
its regular weekly, worldwide circulation, 
Billboard will be distributed to convention 
attendees. Your ad in our expanded editorial 
section covering CES in the January 14 issue 
will be seen all over CES ... even if you can't be. 

Billboard ...the trade publication that takes your 
message to CES and beyond: to all the important 
buyers and influentials ... retailers, wholesalers, rack 
jobbers, manufacturers, reps and other potential 
customers. 

1984 Winter CES 

Las Vegas 
Convention Center/Annex 
Hilton Hotel Riviera Hotel 

January 7 -10 

Issue Date: January 14 

Ad Deadline: December 23 
For advertising details, call Ron Willman in New York at 
(212) 764 -7350, Diane Daou in Los Angeles at (213) 859 -5312, 

or contact any Billboard Sales Office around the world. 

AA 

1515 Broadway, New York, N.Y. 1K136 

New York City: 212 - 764 -7356; Beverly Hills, California: 213 -859 -5316; Nashville, Tennessee: 615 -748 -8145: 

Toronto, Canada: 416 -365 -0724; London, England: (01) 439 -9411; Paris, France: 1 -738 -4321; 

Hamburg, West Germany: (040) 631 -4299: Milan, Italy; 28-29 -158; Madrid, Spain: 232- 8000, 231 -8319; 

Tokyo, Japan: (03) 498 -4641; Sydney, Australia: 436- 2033. 

The Inter-nohow! Neu'sweekly of 

Music and Home Entertainotent 
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Copyright Owner, 

TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE 
Paramount Pictures 
RCA Video Disc 11362 

Jennifer Beals 

BLUE THUNDER RCA Video Disc 13052 Roy Scheider 

o 5i 

' v 
> 

To 

1983 

1983 

_- 

R 

R 

CED 

CED 

°' 
o 

29.98 

29.98 2 

3 WAR GAMES 
United Artists Matthew Broderick 
CBS -Fox Video 4714 Dabney Coleman 

1983 PG 
CED 
Laser 

29.98 
34.98 

4 14 2 NATIONAL LAMPOON'S VACATION Warner Bros. Pictures Chevy Chase 

Warner Home Video DC11315 Christie Brinkley 
1983 R 

CED 
Laser 

34.98 
34.98 

5 4 6 GANDHI RCA Video Disc 13051 Ben Kingsley 1982 PG CEO 39.98 

6 3 8 PSYCHO II 
Universal City Studio Anthony Perkins 

MCA Home Video 45 -4000 Vera Miles 
1983 R CED 34.98 

7 MO BREATHLESS Vestron VC 5017 Richard Gere 1983 R Laser 34.95 

8 11 3 ALICE IN WONDERLAND (ITA) Walt Disney Home Video 36 Animated 1951 G 
CED 
Laser 

34.95 
24.98 

9 5 4 POLTERGEIST MGM /UA Home Video MD 100165 
Jo Beth Williams 
Craig T. Nelson 

1982 PG 
CED 
Laser 

29.95 
34.95 

1 O 6 10 PORKY'S CBS -Fox Video 1149 -20 
Scott Columby 
Kiki Hunter 

1981 R CEO 39.98 

1 1 9 3 THE SECRET OF NIMH MGM /UA Home Video MD- 100211 Animated 1982 G 
CEO 

Laser 
29.95 
34.95 

12 7 3 LONE WOLF McQUADE Vestron 5019 
Chuck Norris 

David Carradine 
1983 PG CED 

Laser 

29.95 
34.95 

13 12 10 HIGH ROAD TO CHINA 
Warner Bros. Pictures Tom Selleck 

Warner Home Video DC 11309 Bess Armstrong 
1983 PG CED 39.98 

14 13 10 48 HRS. 
Paramount Pictures Nick Nolte 

RCA Video Disc 13612 Eddie Murphy 
1983 R CED 29.98 

1 S 17 5 
THE MAN WITH Warner Bros. Inc. Steve Martin 

TWO BRAINS Warner Home Video DC- 1'1319 Kathleen Turner 
1983 R CED 34.98 

16 8 7 HALLOWEEN Ill 
Universal City Studios Tom Atkins 
MCA Home Video 16031 Stacy Nelkin 

1983 R CED 34.98 

17 10 7 DR. DETROIT (ITA) 
Universal City Studios Dan Aykroyd 
MCA Home Video 454001 Howard Hesseman 

1983 R CED 29.98 

18 15 10 ROAD WARRIOR 
Warner Bros. Pictures 

Mel Gibson 
Warner Home Video 11181 

1982 R CEO 29.98 

19 16 10 FIRST BLOOD (ITA) 
Thorn /EMI 

Sylvester Stallone 
RCA Video Disc 12143 

1982 R CED 29.98 

20 19 7 MONTY PYTHON'S THE Universal City Studios Graham Chapman 

MEANING OF LIFE MCA Home Video 45 -16031 Eric Idle 
1983 PG CED 29.98 

/' 

1E 

Video 
RCA VideoDiscs Restructuring 
Staff Cut; Records Division To Absorb Programming 

WORKING FOR FREE -Teeman /Sleppin Enterprises of New York, produc- 
ers of commercials and industrial films, has offered record companies and 
management a crew, editing and use of the company's soundstage. The 
reason: The principals would like to get experience in the area, and some 

video music product on their presentation reel. 

ROCK -ORIENTED SERIES 

PBS Plans Sitcom Musical 
NEW YORK -"Hip Pocket Mu- 

sicals," a new series under develop- 
ment by PBS, combines the charac- 
teristics of a half -hour situation 
comedy and a full -blown musical the- 
atre production. A pilot is currently 
being completed by Imero Fiorentino 
Associates with author David Misch, 
songwriters Peggy Black and Bill 
Burnett, director Joshua White and 
executive producer Jack Rollins. 

The series of musical comedies will 
probably not air for at least a year, 
according to Misch. Once the pilot is 
fmished, PBS will attempt to obtain 
financing for the next three episodes, 
then air all four as a series. 

"We came up with the concept of a 
half -hour musical comedy series 
three years ago and mentioned it to 
PBS," says Misch. "It took a while, 
but this spring they found the money 
for they project. It's different from 
what they usually do, which is to get 
shows from local independent tv sta- 
tions and then seek corporate 
funding." 

The project utilizes the same four 

Due to production difficul- 
ties, complete coverage of 
Billboard's fifth Video Music 
Conference will run in next 
week's issue, dated Dec. 17. 
Coverage will include all pan- 
els, exhibits, parties and the 
first Billboard Video Music 
Awards, components of the 
publication's most successful 
Video Music Conference to 
date. 

principal actors in each episode -al- 
though each episode is a completely 
different story with different music. 
All are rock -oriented, due to Misch's 
attempt to create a series that will ap- 
peal to a generation now in its 30s. 
The pilot contains six songs. 

Choosing a director for the series 
was difficult, says Misch, because the 
person sought was expected to have 
experience with comedy, pop music 
and television. White, who had expe- 
rience in all three areas, says, "So 
much of the work is in the prepara- 
tion, and in this case the script and 
music were both completed when I 
got involved." White will oversee the 
seven weeks of actual production for 
the pilot, as well as for the succeeding 
episodes. 

Japan Firm Ups 
VCR Production 

TOKYO -Nihon Denki Home 
Electronics (Nichiden HE) is increas- 
ing its production of VCRs for home 
use by some 70% to 60,000 units 
monthly starting May, 1984, to help 
meet the still -building demand for 
video hardware. 

The company started production 
of Beta- format VCRs in April, 1981, 
and currently manufactures 25,000 
units a month at its Odawara plant 
near Tokyo and a further 10,000 
units at its Tokyo factory. But grow- 
ing domestic and foreign demand has 
made it virtually certain that produc- 
tion capacity will prove too low. 

WHO HISTORIAN -Sharon Viola poses as the proud winner of the "Test 
Your 'Who' IC)" rock trivia contest sponsored by CBS /Fox Video and the 
USA Network. Her prize included a trip to the "Radio 1990" studios in New 
York, where Viola was presented with CBS /Fox's 22 -title musical library 

and a jacket commemorating the Who's 1982 American tour. 

By LAURA FOTI 

NEW YORK -A major restruc- 
turing of RCA VideoDiscs has led to 
the laying off or transfer of about 200 
employees and the anticipated move- 
ment of the programming division 
under the aegis of RCA Records. The 
changes are being made in a stepped - 
up effort to meet 1984 fmancial goals 
and sales goals of one million players 
and attendant software. 

According to an RCA source, who 
asked not to be identified, the move is 

a positive one. Streamlining is neces- 
sary for goals to be achieved; he says. 
"Otherwise, we could still make the 
numbers and look financially like a 
wash. On the production side it's a 
quantum leap in sensibility." 

About 150 workers in RCA's Indi- 
anapolis plant will be laid off or 
transferred to other divisions. An es- 
timated 50 people in the company's 
New York headquarters are also be- 
ing let go or shuffled, resulting in a 
total personnel loss of about 100 
persons. 

RCA as a videodisk label is being 
phased out. As studios have their 
movies custom -pressed through RCA 

and CBS, RCA VideoDiscs will no 
longer acquire such product. The 
newly restructured programming di- 
vision will function similarly to Pic- 
ture Music International (formerly 
EMI Music Video, an arm of Capi- 
tol/EMI /America/Liberty Records). 

Reportedly, all original programs 
currently in production at RCA Vi- 
deoDiscs will transfer over to the 
new division; none will be cancelled. 
That division will be responsible for 
the acquisition of music program- 
ming, the only acquisitions planned 
for 1984, according to the source. 

He adds, "There is a healthy bud- 
get for production and acquisition of 
titles," pointing out that production 
will include interactive and some oth- 
er non -music titles. In a major 
change of direction, the RCA pro- 
gramming division will have a man- 
date to develop audio /visual pro- 
grams, not only for videodisk, but for 
all non -network technologies includ- 
ing videocassette and cable. 

Sources say the new production 
unit will be made up of Thomas 
Kuhn, currently head of the pro- 
gramming division; Arnold Holland, 

currently division vice president busi- 
ness affairs; Chuck Mitchell, current- 
ly division vice president; and pro- 
gramming personnel Gail Kramer, 
Richard Klinger, Scott Holtzman, 
Phil Rosen and Diane Smook, who 
handles interactive programming. 
However, interactive programming 
may move to RCA's Princeton, N.J. 
lab facility. 

According to Jack Sauter, general 
manager of RCA Videobisc's hard- 
ware operation in Indianapolis, the 
$199 price point for the leader -model 
player seems to be working as a strat- 
egy. He points out that sales have in- 
creased greatly since a machine was 
introduced at that price point, and 
adds that RCA is looking into insti- 
tuting a program whereby selected 
hit movies will be available on CED- 
format disk for $20 each. "We're dis- 
cussing this kind of a promotion with 
the studios," he says. 

The $20 price point -about $10 
below normal pricing -is seen as a 
move to entice player owners to buy 
instead of rent. RCA distributors will 
continue to handle all distribution of 
players and software. 

Recording ndustry Of America seal for sales and/or rentals of 25.000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry 0 
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape'Disc Assn. seal for net sales and/or rentals 

of at least $1,000,000 at wholesale. (Seal indicated by ITA seal). 
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These are best selling videocassettes compiled from 
retail sales, including releases in both Beta and VHS 

formats. 

Copyright Owner, 

TITLE Distributor, Catalog Number Principal Performers 

FLASHDANCE Paramount Pictures Jennifer Bear 
Paramount Home Video 1454 

JANE FONDA'S WORKOUT A(ITA) K 
Jane Fonda 

Karl 
RCA 

Video Corporation 042 

c 

ÿ cc 

1983 

1982 

= 
cc 

R 

NR 

Ti 

,° 
41 

E 

1 I 1 

/// -J 
2 2 

VHS 
Beta 

Beta 

39.95 

59.95 

3 3 5 
RCA /Columbia Pictures Roy Scheider 

BLUE THUNDER 
Home Video 10026 Malcolm McDowell 

1983 R 
VHS 
Beta 

79'95 

4 13 2 PINK FLOYD THE WALL MGM /UA Home Video MV- 400268 Pink Floyd 1979 R 
VHS 

t 
39.95 

5 4 3 THE DARK CRYSTAL Thorn /EMI 1966 Jen, Kira 1982 PG Beta 79.95 

6 7 i NATIONAL LAMPOON'S Warner Brothers Pictures Chevy Chase 
VACATION Warner Home Video 11315 Christie Brinkley 

1983 R 
VHS 
Beta 

69.95 

7 6 25 48 HOURS 
Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 

1983 R 
VHS 
Beta 

39.95 

8 5 8 GANDHI 
RCA /Columbia Pictures 

Ben Kingsley 
Home Video 10237 

1982 PG VHS 
Beta 

79.95 

9 10 5 DUMBO Walt Disney Home Video 24 Animated 1947 G 
VHS 

t 
39.95 

10 12 10 POLICE AROUND THE WORLD I. R. S. Video 001 The Police 1982 NR 
Beta 

33.95 

1 1 18 2 BREATHLESS Vestron V5017 Richard Gere 1983 R 
VHS 
Beta 

No 
listing 

12 17 2 THE HUNGER MGM /UA Home Video MV- 800281 
David Bowie 
Catherine Deneuve 

1983 R 
VHS 
Beta 

79.95 

13 14 5 TRON Walt Disney Home Video 122 Jeff Bridges 1982 PG 
VHS 
Beta 

39.95 

14 31 2 LONE WOLF McOUADE Vestron V -6008 
Chuck Norris 
David Carradine 

1983 PG VHS 
Beta 

No 
listing 

15 15 11 DR. DETROIT (ITA) Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 

1983 R 
VHS 
Beta 

69.95 

16 8 7 
Universal City Studios Anthony Perkins 

PSYCHO II 
MCA Distributing Corp. 80008 Vera Miles 1983 R 

VHS 
Beta 

79.95 

17 9 43 AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 

1982 R 
VHS 
Beta 

39.95 
29.95 

18 29 2 THE SURVIVORS 
RCA /Columbia Pictures Walter Matthau 
Home Video 10521 Robin Williams 

1983 R 
VHS 
Beta 

79.95 

19 28 25 
Warner Bros. Pictures Tom Selleck 

HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 1983 PG 
VHS 
Beta 

39.98 

20 19 2 EDDIE MURPHY -DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983 R 
VHS 

t 
59.95 

21 21 2 10 TO MIDNIGHT MGM /UA Home Video MV 800282 
Charles Bronson 
Lisa Eilbacher 

1983 R 
VHS 
Beta 

79.95 

22 30 2 
VOR, THE HUNTER FROM 

RCA /Columbia Home Video 10573 Reb Brown 
THE FUTURE 

1983 PG VHS 
Beta 

79.95 

23 32 4 STRAWBERRY SHORTCAKE'S Family Home Entertainment 
HOUSEWARMING SURPRISE MGM -UA Home Video F348 

Animated 1983 NR 
VHS 
Beta 

29.95 

24 27 56 
STAR TREK II -THE WRATH Paramount Pictures William Shatner 
OF KHAN (ITA) Paramount Home Video 1180 Leonard Nimoy 1982 PG 

VHS 
Beta 

39.95 

25 21 9 GIRL GROUPS MGM /UA Home Video 600194 Various 1983 NR 
Beta 

59.95 

26 16 4 LIVE AND LET DIE CBS -Fox Video 4633 Roger Moore 
Jane Seymour 

1975 PG 
VHS 
Beta 

69.98 

27 11 21 DURAN DURAN Thom /EMI TVD 1646 Duran Duran 1983 NR 
Beta 

49.95 

28 28 10 
THE YEAR OF LIVING 

MGM /UA Home Video 800243 
Mel Gibson 

DANGEROUSLY Sigourney Weaver 
1983 PG VHS 

Beta 
79.95 

29 24 33 AIRPLANE II: THE SEQUEL 
Paramount Pictures Robert Hays 
Paramount Home Video 1489 Julie Hagerty 

1982 PG 
VHS 
Beta 

29 95 

30 CHAINED HEAT Vestron V -4071 
Linda Blair 
Sybil Danning 

1983 R 
VHS 
Beta 

No 
listing 

31 22 6 
MONTY PYTHON'S THE Universal City Studios John Cleese 
MEANING OF LIFE MCA Distributing Corp. 71016 ' Michael Palin 

1983 R 
VHS 
Beta 

59.95 

32 36 3 BLACK STALLION RETURNS CBS -Fox Video 4712 
Kelly Reno 
Teri Gaff 

1983 PG 
VHS 
Beta 

59.98 

33 26 4 SPACEHUNTER: ADVENTURES RCA /Columbia Pictures Peter Strauss 
IN THE FORBIDDEN ZONE Home Video 10512 Molly Ringwald 

1983 PG 
VHS 
Beta 

79.95 

34 23 14 
Warner Brothers Pictures Matt Dillon THE OUTSIDERS blamer Home Video 11318 

1983 PG 
VHS 
Beta 

69.95 

35 19 1p 
THE MAN FROM SNOWY 

CBS -Fox Video 1233 
Kirk Douglas 

RIVER Tom Burlington 
1982 PG 

VHS 
Beta 

59.98 

36 33 7 
Warner Brothers Pictures Steve Martin 

THE MAN WITH TWO BRAINS Warner Home Video 11319 Kathleen Turner 
1983 R 

VHS 
Beta 

69.95 

37 34 23 MAD MAX (ITA) Vestron Video 4030 Mel Gibson 1979 R 
VHS 
Beta 

No 
listing 

38 37 17 PORKY'S CBS -Fox Video 1149 
Dan Monahan 
Wyatt Knight 

1982 R 
VHS 
Beta 

79.98 

39 38 6 JANE FONDA'S WORKOUT KVC.RCA, Karl 
FOR P. B. 8 R. Video Corporation 046 

Jane Fonda 1983 NR 
VHS 
Beta 59.95 

40 39 41 BLADE RUNNER (ITA) 
Embassy Home Harrison Ford 
Entertainment 1380 

1982 R 
VHS 
Beta 

39.95 

Recording Industry Of America seal for sales and /or rentals of 25,000 units plus (51,000,000 abler returns) (Seal indicated by do ). Recording Industry Of 
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CHAINED HEAT 

Vestron Video -30 

From the producer of "The Concrete Jungle," Ernst von Theumer, comes 
another look at the violence, cruelty and corruption of women in prison. The 
saga pits Linda Blair, Stella Stevens and Sybil Danning against each other in an 
explicit clash of wills. 

This feature is designed to spotlight titles making their debut on Billboard's 
Videocassette Top 40. 

JAPANESE FIRMS APPROVE 

VCR Agreement Is Welcomed 
TOKYO - Japanese electronics 

manufacturers have given a guarded- 
ly warm welcome to the new Ja- 
pan /European Economic Communi- 
ty agreement limiting next year's 
VCR exports to 5.05 million units. 

Akio Tanii, vice president of the 
giant Matsushita concern, says the 
deal is satisfactory to both sides and 
was achieved through mutual under- 
standing of the issues involved. And 
Shizuo Takano, managing director of 
JVC, takes a similar line, welcoming 
the fact that the 1984 ceiling was 
agreed on by mutual compromise. 

Sharp's managing director Taizo 
Katsura notes that in view of Japan's 
trade surplus with the EEC coun- 
tries, the agreement was inevitable 
and expresses satisfaction that it was 
so quickly reached. However, he 

questions the counting of 1.1 million 
half -complete kits in the import ceil- 
ing, since, unlike finished VCRs, they 
can contribute to increased employ- 
ment in the European countries in- 
volved. The 1983 kit limit was 
600,000 units. 

Tadahiro Sekimoto, president of 
the Electronic Industries Assn. of Ja- 
pan and of NEC Corp., says that, 
while in principle the more VCRs Ja- 
pan can export the better, the coun- 
try has to pay due attention to the in- 
terests of European manufacturers. 
But he does point out that it was a 
basis of the original negotiations in 
February that any agreement should 
be of no more than three years' dura- 
tion. The voluntary export controls 
must therefore be terminated by the 
end of 1985, he says. 

German Distributors Adopt 
Voluntary Control System 

HAMBURG -West German vid- 
eo distributors have implemented a 
system of voluntary self- control, in a 
move designed to head off legal re- 
strictions of the kind soon to be intro- 
duced in Britain. 

Henceforth, all releases from 
members of the Federal Video Soci- 
ety will carry markings to show they 
have been appraised by cinema certi- 
fication body FSK. Categories will 
read "Original cinema version /FSK 
approved" covering categories from 
six, 12 or 16 years of age or, for adult 
product, "No rent or sale to children 
or juveniles." 

The measure was decided upon at 
the most recent meeting of FVS in 
Murnau, following a change in the 
organization's statutes. It is compul- 
sory for all distributors in the group, 
whose collective turnover is estimat- 
ed at around $370 million annually at 
retail level, with 90% of revenue 
coming from feature films. 

FVS director Joachim Birr says 
the new system was made possible 
only through close cooperation be- 
tween the video society, West Ger- 
man cinema industry group SPIO 
and the FSK. The FVS committee 
believes previous abuses of the video 
market will disappear as the self -reg- 
ulatory scheme gets under way and is 

keen to show that the video industry 
can keep within the laws protecting 
juveniles without the need for gov- 
ernment legislation. 

At a meeting of video experts in 
Wiesbaden, the county authorities, 
under whose mandate the original 
FSK system of control for local and 
foreign movies was set up 34 years 
ago, welcomed the new voluntary 
self- control system for video soft- 
ware. Indeed, some of West Germa- 
ny's best known video distributors 
were already submitting product for 
FSK approval as early as this sum- 
mer, before the system came into ef- 
fect. 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 
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Video 
Atlantic's Cooper Says Clips' Importance Is Growing 

NEW YORK -Atlantic Records' 
commitment to video has been more 
tentative than other label's. But, ac- 
cording to Perry Cooper, vice presi- 
dent for artist relations and media de- 
velopment, video's importance as a 
promotional tool is growing at the 
label. 

"I don't think video will ever out- 
weigh radio because of the intensity 
of radio airplay," Cooper says. 
"There's still only one place to see 
most videos. But when MTV does get 
onto a video, it influences radio pro- 
grammers who aren't able to see an 
artist live locally. There are many 
cases of records being added to radio 
playlists because of MTV airplay." 

Cooper believes video play influ- 
ences ticket sales -"it turns kids on 
to see an act. Not that video isn't 
helping to sell records, as well," he 
adds. "To break acts you need as 
much coverage as possible. The only 
way I get paid is to move records out 
the door, and the only way to do that 
is through repetition." 

Sometimes getting that coverage 
can be an expensive and time -con- 
suming proposition. "We have to be 
careful about who gets our videos, 
and we have guidelines because we 
get so many requests," Cooper re- 
marks. Local programs are serviced 
by local promotion people, while the 
main Atlantic office handles national 
cable and commercial television, the 
club services and some larger clubs 
directly. 

Gila Lewis oversees not only ad- 
vertising but video production, solic- 
iting producers and directors and 
making sure budgets are adhered to. 
Lewis also handles the acquisition of 
all synchronization licenses. 

Once a video is completed it is ser- 
viced, with artist relations coordina- 
tor Donna Kreiss handling all cable 
television, including MTV, and the 
club pools. Tony Mandick covers 
television placement on the West 
Coast, and Gila Lewis takes care of 
distribution to Atlantic's field staff. 

"Sometime's it's tough to keep ev- 
erybody happy," notes Cooper. 
"Some shows program two weeks in 
advance, and MTV is at least a week. 
It's not always easy to tell a manager 
that an act has to wait for exposure." 

He adds, "We've waited four or 
five weeks to get on MTV, and, after 
all that, if it's not medium or heavy 
rotation, there are some serious ques- 
tions about how much the video is 
seen. We've also had videos taken out 
of light rotation, off the air complete- 
ly, because we weren't getting any re- 
action to them. It can be a no -win 
situation." 

As for video music in general, 
Cooper says "Everybody's spending 
more money, even us. We never 
charge outlets for our videos, and I 
don't know if we ever will. That's for 

'84 VSDA Meet 

Set For Las Vegas 

LOS ANGELES -The adviso- 
ry board of the Video Software 
Dealers Assn. (VSDA) has an- 
nounced that the 1984 VSDA 
convention will be in Las Vegas, 
Aug. 26 -30. 

The board has also decided to 
hold conventions on alternate 
coasts. A convention site for the 
East Coast has not yet been deter- 
mined. The MGM Grand in Las 
Vegas will host the 1984 
convention. 

New LP & Tape 
Releases, p. 27 

the industry. not me, to decide." 
Because of the artist relations part 

of his job, Cooper gets involved with 
managers, telling them what MTV is 

looking for. Because of the media de- 
velopment part, he oversees video 
and publicity. 

One of Atlantic's most recent pro- 

jects is a series of 11 introductions to 
the new AC /DC video, "Flick Of 
The Switch." Each one spotlights 
band members rehearsing, talking, 

laughing and so on, and the label is 
hoping MTV will accept the whole 
series. 

LAURA FOTI 

Beginning 
hours of 9a. 
to answer yo 
most popular 
BIG BOXES 

mber 1st, you can call us, a7, no charge, between the 
` e) and we'll be happy 

Lion of our latest and 
S COUNTER CARDS 

IL . Just dial .. 

You won't forget our number, because it happens to be our name ... 
/ olumbia ictures one ideo 

Columbia 
Pictures 

Look for P.O.P. Quiz #2 
in this issue. 

Artwork and Design 1983 RCA!Columbia Pictures Home Video. All Rights Reserved. 
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Copyright Owner, 
TITLE Distributor, Catalog Number Principal Performers 

BLUE THUNDER RCA /Columbia Pictures Roy Scheider 
Home Video 10026 Malcolm McDowell 

GANDHI RCA /Columbia Pictures Ben Kingsley Home Video 10237 

Ó Ñ 

Ä d i s 

1983 

1982 

O 
E 

ce 

R 

PG 

A 
E 

LL 

VHS 
Beta 

VHS 
Beta 

3 3 11 FLASHDANCE Paramount Pictures Jennifer Beals Paramount Home Video 1454 1983 R 
VHS 
Beta 

4 19 2 
NATIONAL LAMPOON'S Warner Brothers Pictures Chevy Chase 
VACATION Warner Home Video 11315 Christie Brinkley 1983 R 

VHS 
Beta 

5 5 3 THE DARK CRYSTAL Thorn /EMI 1966 Jen, Kira 1982 PG 
VHS 
Beta 

6 6 24 48 HOURS Paramount Pictures Nick Nolte 
Paramount Home Video 1139 Eddie Murphy 1983 R 

VHS 
Beta 

7 4 6 PSYCHO II 
Universal City Studios Anthony Perkins 
MCA Distributing Corp. 80008 Vera Miles 1983 R 

VHS 
Beta 

8 7 6 THE MAN WITH TWO Warner Bros. Pictures Steve Martin 
BRAINS Warner Home Video 11319 Kathleen Turner 1983 R 

VHS 
Beta 

9 8 4 MAX DUGAN RETURNS CBS -Fox Video 1236 Jason Robards 
Marsha Mason 1983 PG 

VHS 
Beta 

10 13 6 STROKER ACE Warner Bros. Pictures Burt Reynolds 
Warner Home Video 11322 Jim Nabors 1983 PG 

VHS 
Beta 

11 16 12 THE MAN FROM SNOWY RIVER CBS -Fox Video 1233 Kirk Douglas 
Tom Burlington 1982 PG VHS 

Beta 

12 17 7 
SOMETHING WICKED THIS Jason Robards 
WAY COMES Walt Disney Home Video 166 Diane Ladd 1983 PG VHS 

gala 

13 11 4 SPACEHUNTER: ADVENTURES RCA /Columbia Pictures Peter Strauss 
IN THE FORBIDDEN ZONE Home Video 10512 Molly Ringwald 1983 PG VHS 

Beta 

14 22 24 Warner Bros. Pictures Tom Selleck HIGH ROAD TO CHINA Warner Home Video 11309 Bess Armstrong 1983 PG 
VHS 
Beta 

15 15 11 DR. DETROIT (ITA) Universal City Studios Dan Aykroyd 
MCA Distributing Corp. 80001 Donna Dixon 1983 R 

VHS 
Beta 

16 12 9 
THE YEAR OF LIVING MGM /UA Home Video 800243 Mel Gibson 
DANGEROUSLY Sigourney Weaver 1983 PG VHS 

Beta 

17 9 13 BAD BOYS Thorn /EMI 1633 Sean Penn 
Reni Santoni 1983 R 

VHS 
Beta 

18 NEw ENTa. BREATHLESS Vestron V5017 Richard Gere 1983 R 
VHS 
Beta 

19 23 18 PORKY'S CBS -Fox Video 1149 Dan Monahan 
Wyatt Knight 1982 R 

VHS 
Beta 

20 20 6 
MONTY PYTHON'S THE Universal City Studios John Cleese 
MEANING OF LIFE MCA Distributing Corp. 71016 Michael Palin 1983 R 

VHS 
Beta 

21 18 9 TENDER MERCIES Thorn /EMI 1640 Robert Duvall 
Betty Buckley 1983 PG 

VHS 
Beta 

22 27 9 
RCA /Columbia Pictures Perry Lang SPRING BREAK Home Video 10513 David Knell 1983 R 

VHS 
Beta 

23 14 5 LONE WOLF McQUADE Vestron V -6008 Chuck Norris 
David Carradine 1983 PG VHS 

Beta 

24 NFw ENT.' THE SURVIVORS RCA /Columbia Pictures Walter Matthau 
Home Video 10521 Robin Williams 1983 R 

VHS 
Beta 

25 21 42 AN OFFICER AND A Paramount Pictures Richard Gere 
GENTLEMAN (ITA) Paramount Home Video 1467 Debra Winger 1982 R 

VHS 
Beta 

26 .w ENTRY PINK FLOYD THE WALL MGM /UA Home Video MV- 400268 Pink Floyd 1979 R 
BHS 
Beta 

27 24 3 LIVE AND LET DIE CBS -Fox Video 4633 Roger Moore 
Jane Seymour 1975 PG VHS 

Beta 

28 NEW ENTRY THE HUNGER MGM /UA Home Video MV- 800281 David Bowie 
Catherine Deneuve 1983 R 

VHS 
Beta 

29 10 14 THE OUTSIDERS Warner Brothers Pictures Matt Dillon Warner Home Video 11309 1983 PG VHS 
Beta 

30 31 32 JANE FONDA'S WORKOUT 
KarCl Video Corporation 042 Jane Fonda 1982 NR HS 

gala 

31 26 8 EATING RAOUL CBS -Fox Video 1291 
Paul Bartel 
Mary Woronov 

1982 NR VHS 
Beta 

32 38 31 FIRST BLOOD (ITA) Thorn /EMI 1573 Sylvester Stallone 1982 R 
BHS 
Beta 

33 28 12 THE KING OF COMEDY 
RCA /Columbia Pictures Robert DeNiro 
Home Video 1233 Jerry Lewis 1982 PG 

VHS 
Beta 

34 34 2 EDDIE MURPHY -DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983 R 
BHS 
Beta 

35 29 8 WINDWACKER CBS -Fox Video 6345 Trevor Howard 
Nick Ramus 

1980 PG VHS 
Beta 

36 30 22 THE VERDICT CBS -Fox Video 1188 Paul Newman 
James Mason 1982 R 

VHS 
Beta 

37 35 11 
Crown International Pictures Caren Kaye 

MY TUTOR MCA Home Video 80022 Matt Lattanzi 1983 R 
VHS 
Beta 

38 36 26 SOPHIE'S CHOICE (ITA) CBS -Fox Video 9076 Meryl Streep 1982 R 
BHS 
Beta 

39 33 8 WITHOUT A TRACE CBS -Fox Video 1235 Kate Nelligan 
Judd Hirsch 1983 PG VHS 

Beta 

40 25 8 THE ENTITY CBS -Fox Video 1234 Barbara Hershey 1982 R 
BHS 
Beta 

Recording Industry Of America seal for sales and or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). Recording Industry Of 

America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape /Disc Assn. seal for net sales and /or rentals 

of at least $1,000,000 at wholesale. (Seal indicated by ITA seal). 

Video 
BY POLYGRAM, VIRGIN 

U.K. Music Prices Are Cut 
LONDON -Citing "a dramatic market increase for music video soft- 

ware," PolyGram here is slashing prices of its music product on video- 
cassette and videodisk, by around 30% for the latter, while Virgin, too, is 
projecting big -name music videos at a low price. 

PolyGram has re -priced its music titles into two new categories, $17 and 
$20.25 for cassettes, taking the pound sterling at an exchange rate of $1.50. 
And the company's LaserVision videodisks now have a lowest- category deal- 
er price of just $11.75. 

Key selling title in PolyGram's pre -Christmas action is "Video Snap," a 
"definitive" greatest hits compilation by the now -disbanded Jam. A mix of 
film and video, it is in the lower price category. The company is also pushing 
new music videodisk material from Roxy Music, ABC, Fleetwood Mac, Sta- 
tus Quo and Bob Marley. 

Virgin's low -cost music video series (dealer price $16.85) includes Heaven 
17 and UB 40 "Live ", a one -hour concert performance from the Hammer- 
smith Odeon. On the way is a Culture Club performance, set for taping at 
Christmas. 

Southeast Asian Showcase 
To Be Held In Hong Kong 

By PETER JONES 

LONDON -The first Southeast 
Asian exhibition of video software is 
being readied for next spring by the 
recently formed IFPI Hong Kong 
Video Group. 

The showcase, dubbed "Video 
Expo," runs concurrently with a 
symposium at which producers and 
distributors in this turbulent region 
can talk over mutual problems and 
plan for the future. Says Garrie Ro- 
man, chairman of the IFPI affiliate, 
in London for trade talks: "This will 
represent the first really serious effort 
to organize the video industry in this 
area, offering a first chance for the 
operators to meet together in one 
spot." 

He adds: "We're making 'Video 
Expo' open both to IFPI members 
and non -members. We'll welcome 
non -Asian representatives, too. 
We're after a show of our strength 
and confidence, built since we set up 
the group late last year." 

Today the Hong Kong Video 
Group represents virtually all major 
video producers in that territory. It 
works closely with the Hong Kong 
government in tackling industry 
problems. 

Says Roman: "The most urgent 
hassle is the question of pornogra- 
phy. We're supporting the police de- 
partment's suggestion that the most 
practical way of handling this matter 
is to strengthen the existing Objec- 
tionable Publications Ordinance. 

"But we're also recommending 
that importers in the so- called grey 
area of dubious product should be al- 
lowed to seek a rating from the Hong 
Kong television and licensing author- 
ity. That authority would have the 
power to ban a video outright or, af- 

ter imposing cuts, rate it suitable for 
adults only." 

Roman says the group will corn - 
pile a register of video titles to func- 
tion as a clearing house for informa- 
tion on rights owners of Southeast 
Asian films. This service will also be 
made available to non -members of 
IFPI. 

For The Record 
An article in Billboard's Nov. 19 

issue entitled "Feature- Oriented Pro- 
gramming Boom" contained certain 
inaccuracies. 

"Rock TV," a syndicated series, is 
not produced by Monarch Entertain- 
ment, but by Lexington Broadcast 
Services, which packages indepen- 
dently produced one -hour concerts. 
Monarch produced the first program, 
featuring Dave Edmunds; later epi- 
sodes were produced by Gowers 
Fields & Flattery (Culture Club) and 
Zomba (A Flock Of Seagulls). 

Lexington Broadcast Services also 
completed the pilot for "Rock Pal- 
ace," a concert program originating 
from the Palace in Hollywood, Calif., 
slated for NBC owned and operated 
stations in early 1984. 

Ellen Rubin is a Home Box Office 
media representative, not a program- 
ming executive as stated in the story. 
She remarks that the pay service is 
pursuing a wider range of music pro- 
gramming in coming months. 

An additional music -oriented tele- 
vision series not mentioned in the ar- 
ticle is "Rockin' America" from Pic- 
ture Music International. Scheduled 
for syndication in early 1984, the se- 
ries uses promotional clips, concert 
footage and the like. 

VIDEO VIRTUOSOS -Pictured at Videxpo '83 in Acapulco are Video /Home 
Entertainment Marketing seminar panelists, from left, Charles Arnold, Por- 
tavideo Entertainment Group sales manager; Video Business managing di- 
rector Brian Mulligan; KACE International president Christopher Stylianou; 
Ingram Software assistant vice president Joani Lehman; and McKinley Wil- 

liams, marketing director, VPA. 
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This listing of video releases is designed to 
enable wholesalers and retailers to be up -to- 
date on available new product. Formats in- 
cluded are Beta, VHS (Video Home System), 
CED (Capacitance Electronic Disk), and LV 

(LaserVision). Where applicable, the suggested 
list price of each title is given; otherwise, No 
List" or "Rental" is indicated. All information 
has been supplied by the manufacturers or dis- 
tributors of the product. 

THE BLACK GLOVE 
Alex Nicol, Eleanor Summerfield 

Beta & VHS Jef Films $39.95 

BLUE STEEL 
John Wayne 

Beta & VHS Jef Films $39.95 

MICHAEL JACKSON: MAKING THE 
THRILLER VIDEO 

Beta, VHS, CED & LED Vestron 
Video 829.95 

MISSION TO VENICE 
Sean Flynn, Madeleine Robinson 

Beta & VHS Jef Films $59.95 

NANA 
Charles Boyer, Martine Carol 

Bete & VHS Jef Films $59.95 

Video 
Reviews_ 

VARIOUS ARTISTS -"Girl Groups: The 

Story Of A Sound," MGM /UA Home Video 

600194. A Delilah Films Production pro- 

duced by Stephanie Bennett & Steve Al- 

pert, directed by Steve Alpert. Based on 

the book by Alan Betrock. Stereo, color 
and black & white, 65 mins. 

The Shirelles, Chantels, Marvelettes, Su- 

premes and others are all included in "Girl 

Groups" -well, not quite. If you are looking for 

footage of the Shirelles and the Chantels, you 

will have to continue your search. Stills of 

these two groups are shown in place of actual 

footage while hits are played and the girls' ca- 

reers discussed. 

It is the occasional missing footage and the 

fact that we are not told what happened to 

these groups after their initial successes that 

are the only disappointing notes in this other- 

wise highly watchable and repeatable 

program. 

Mary Wilson of the Supremes, Darlene Love, 

Ronnie Spector of the Recettes and Arlene 

Smith of the Chantels look back on their ca- 

reers, making this program a great collector's 

item. Ronnie Spector discussing her former 

husband and record producer Phil Spector is 

fascinating. 

But the highlights are the "clips," forerun- 

ners of today's promotional music videos. 

There are Martha & the Vandellas singing 

"Dancing In The Streets" at a Detroit car fac- 

tory, the Supremes skipping down the streets 

of London, and the Exciters singing "Tell Him" 

at a zoo. Overall, the sound and picture quality 

of the old footage is very good. 

The longest and most complete segment is 

on the Supremes, including four full -length per- 

formances and a candid Mary Wilson discuss- 

ing the group's early years. She describes 

how, at first, all three girls shared the spotlight 

and, how, later, Diana Ross was propelled to 

the front of the group at the expense of Wilson 

and the late Florence Ballard. Wilson dis- 

cusses Ballard's inability to deal with Ross' ris- 

ing star, her departure from the group and her 

untimely death in 1976. 

Without going into detail about what hap- 

pened to the various groups, "Girl Groups" 

simply attributes their collective demise to the 

British Invasion. According to Ronnie Spector, 

"You couldn't go on because you weren't sell- 

ing." Maybe so. And maybe the truth about 

how so many of these women were exploited 

and ended up broke would not make for good 

entertainment. PETER MUSTICH 

COMPUTER 
SOFTWARE/ 

VIDEO GAMES 
CONFERENCE 

March 7 -9, 1984 
Westin St. Francis 

San Francisco, California 

New Video Releases 
NIGHT IS MY FUTURE 

Mai Zetterling, Birger Malsten 
Beta & VHS Jef Films $59.95 

THE PHANTOM THUNDERBOLT 
Ken Maynard 

Beta & VHS Jet Films $29.95 

THE RAGE OF PARIS 
Douglas Fairbanks Jr., Danielle 
Darrieux 

Beta & VHS Jef Films $59.95 

SNOWBOUND 
Robert Newton, Dennis Price, 
Herbert Lom 

Beta & VHS Jef Films $59.95 

SPUNKY'S WEIGHT TRAINING & 
EXERCISE PROGRAM 

Bev Chrzanowski 
Bete & VHS Quantum Production 
QPSO1 . . $59.95 

THE STORK CLUB 
Betty Hutton, Robert Benchley 
Barry Fitzgerald 

Beta & VHS Jef Films.. $59.95 

WAGES OF FEAR 
Yves Montand, Charles Vanel 

Beta & VHS Jef Films $59.95 

YUKON FLIGHT 
James Newell 

Beta & VHS Jef Films $29.95 

To get your company's new video re- 
leases listed, send the following informa- 
tion- Title, Performers, Distributor /Manu- 
facturer, Format(s), Catalog Number(s) for 
each format, and the Suggested List Price 
(if none, indicate "No List" or "Rental ")- 
to Kim Freeman, Billboard, 1515 Broad- 
way, New York, N.Y. 1003 . 

° What's 33 inches tali, I stands on your counter, 
turns to the right 

and turns pour customers on? 

4 The New 
RCA/Columbia Pictures 

e Video Motion Display! 

To intr 'ce eTN 
PO.? Hot line, were offering this 
custom display (la $28 value!) 
FREE while supplies last. 
Eyecatching graphics, a ciZar ge- 
able motion panel ( that we'll 
update) and a durable plastic: 
body makes this s a display that 
you'll want to use each and d 
every month 

To order one for your store, 
just dial our toll free numter 
1 -800- RCA -CPHV (722 -2748) 
beginning December 1st, 
Monday- Friday 9a.m. -6pm. 
Pacific Standard Time. 

á Artv:lrM. Design 2983 RC:Aj1',olutnbirt Picture'? Horne gIdeo. All PSgì;t:i Reserve:i 

Don't miss i 0. P. Quiz #1, 
it's in this issue! 
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1) 
O 3 23 

2 15 

4 18 

5 13 

7 51 

6 8 

9 9 19 

( 10 18 3 

11 11 5 

12 10 13 

13 13 23 

14 14 17 

15 15 4 

16 16 30 

41 2 

18 24 3 

19 19 6 

20 12 30 

21 17 15 

22 22 5 

23 26 3 

24 20 14 

(25) 27 5 

26 21 11 

27 37 3 

(2 8) 31 14 

29 29 14 

(30) 32 4 

31 35 2 

32 40 3 

(3 3) =MI 

34 39 2 

35 45 2 

36 23 22 

37 28 56 

LIONEL 
RICHIE 
Can't Slow Down, 
Motown 6059ML 'MCA (MCA 

WEEKS 
AT r1 

3 

MIDNIGHT 
STAR 
No Parking On The 

Dance Floor, 
Solar 60241 -1 (Eleklrai WEA 

RICK JAMES 
Cold Blooded. Gordy 
6043GL(Motown) MCA 

JEFFREY 

OSBORNE 
Stay With Me Tonight. 
A &M SP -4940 RCA 

GAP BAND 
Gap Band V-Jammin', 
Total Experience 
TE -1 -3004 (Polygram) POL 

MICHAEL 
JACKSON 
Thriller, Epic QE 38112 CBS 

DEBARGE 
In A Special Way, Gordy 
6061GL (Motown) MCA 

JENNIFER 
HOLLIDAY 
Feel My Love, Geffen 
GHS 4014 (Warner 
Bros WEA 

THE S.O.S. BAND 
On The Rise. Tabu 
FZ 38627 (Epic) CBS 

TEDDY 
PENDERGRASS 
Heaven Only Knows, 
P.I.R FZ 38646 (Epics CBS 

ATLANTIC STARR 
Yours Forever, A &M 
SP -4948 RCA 

RUFUS AND 
CHAKA KHAN 
Live- Stompm' At The 
Savoy, Warner Bros. 
23679 -1 WEA 

ANITA BAKER 
The Songstress, Beverly 
Glen BG 10002 IND 

PEABO BRYSON/ 
ROBERTA FLACK 
Born To Love, Capitol 
ST -1184 CAP 

JAMES INGRAM 
It's Your Night, Qwest 
23970 -1 (Warner Bros i WEA 

MARY JANE 
GIRLS 
Mary lane Girls, Gordy 
6040GL iMotowni MCA 

EARTH, WIND & 

FIRE 
Electric Universe. 
Columbia QC 38980 CBS 

EDDIE MURPHY 
Comedian, Columbia 
FC 39005 CBS 

DIONNE 
WARWICK 
How Many Times Can 
We Say Goodbye, Arista 
AL8 -8104 RCA 

GLADYS KNIGHT 
& THE PIPS 
Visions, Columbia 
FC 38205 CBS 

ZAPP 
Zapp III, Warner Bros. 
27875 -1 WEA 

RICHARD PRYOR 
Here And Now. Warner 
Bros 239811 WEA 

CON FUNK SHUN 
Fever, Mercury 814471 
(Poly ram) POL 

STEPHANIE 
MILLS 
Merciless. Casablanca 
811364 -IMI ¡Polygram) POL 

TEENA MARIE 
Robbery. Epic FE 38882 CBS 

KLIQUE 
Try It Out. MCA 39008 MCA 

DAVID SANBORN 
Backstreet. Warner 
Bros. 23906.1 WEA 

HERBIE HANCOCK 
Future Shock. Columbia 
FC38814 CBS 

PHILIP BAILEY 
Continuation. Columbia 
FC 38725 CBS 

TOM BROWNE 
Rockin' Radio. Arista 
AL8 -8107 RCA 

RAY PARKER, JR. 
Woman Out Of Control. 
Arista AL8.8087 RCA 

POINTER SISTERS 
Break Out. Planet 
BXLI -0705 ¡RCA( 

KOOL & THE 
GANG 
In The Heart. De u to 
DSR 8508 (Polygram) POL 

ANGELA BOIFILL 
Teaser, Arista ALB -8198 RCA 

DARYL HALL & 
JOHN OATES 
Rock 'N Soul Part 1. 

RCA CPLI.4858 RCA 

DONNA 
SUMMER ti 
She Works Hard For The 
Money, Mercury 
812265.1 (Polygram( POL 

PRINCE 
1999, Warner Bros 
237201 WEA 
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30 18 

33 13 

25 19 

36 29 

42 10 

43 59 

34 18 

49 3 

48 3 

50 18 

44 8 

38 13 

47 5 

53 11 

52 37 

51 25 

54 28 

56 36 

55 31 

60 2 

58 32 

46 5 

57 6 

62 9 

61 6 

65 2 

66 30 

64 8 

72 10 

67 10 

69 19 

70 35 

71 61 

68 20 

63 11 

59 4 

75 4 

NEW EDITION 
Candy Girl, Streetwise 
SWRL 3301 IND 

ASHFORD & 
SIMPSON 
High Rise, Capitol 
ST -12282 CAP 

ARETHA 
FRANKLIN 
Get It Right, Arista 
AL8.8019 RCA 

MAZE 
We Are One, Capitol 
ST-12262 CAP 

MADONNA 
Madonna, Sire 238671 
(Warner Bros.¡ WEA 

LIONEL RICHIE 
Lionel Richie, Motown 
6007ML MCA 

SHALAMAR 
The Look, Solar 60239 
(Elektra) WEA 

SOUNDTRACK 
The Big Chill. Motown 
6062ML MCA 

STANLEY 
CLARKE /GEORGE 
DUKE 
The Clarke /Duke Project 
II, Epic FE 38934 CBS 

RENE & ANGELA 
Rise, Capitol ST-12267 CAP 

MILLIE JACKSON 
E S P , Spring 
SPR 33 -6740 IND 

LILLO 
Let Me Be Yours, 
Capitol ST -12290 CAP 

FOUR TOPS 
Back Where I Belong, 
Motown 6066ML (MCA) MCA 

COMMODORES 
13. Motown 6054ML MCA 

WHISPERS 
Love For Love, Solar 
60216 (Elektra) WEA 

GEORGE 

BENSON 
In Your Eyes. Warner 
Bros. 1 -23744 WEA 

THE ISLEY 
BROTHERS 
Between The Sheets. T 

Neck FZ 38674 Epic CBS 

Z.Z. HILL 
I'm A Blues Man. 
Malaco 7415 IND 

KASHIF 
Kashil. Arista AL 9620 RCA 

LAKESIDE 
Untouchables, Solar 
60204- i Elektra WEA 

BERNARD 
WRIGHT 
Funky Beat, Arista 
AL8 -8103 RCA 

SOUNDTRACK 
Flashdance, Cashlanca 
811492 -1 M -1 

(Polygram) POL 

TYRONE DAVIS 
Something New, 
Oceanfront 
OF 101 IND 

RANDY 
CRAWFORD 
N(htline, Warner Bros. 
1 -23976 WEA 

MANHATTAN 
TRANSFER 
Bodies And Souls. 
Atlantic 801041 WEA 

THE 
TEMPTATIONS 
Back To Basics, Gordy 
6085GL (Motown) MCA 

PLANET PATROL 
Planet Patrol, Tommy 
Boy TBLP 1002 IND 

MTUME 
Juicy Fruit. Epic 
FE 38588 CBS 

BOB JAMES 
Foxie, Columbia 
FC 38801 CBS 

THIRD WORLD 
All The Way Strong. 
Columbia FC 38687 CBS 

BOBBY NUNN 
Private Party. Motown 
6051ML (MCA) MCA 

THE 
MANHATTANS 
Forever By Your Side. 
Columbia FC 38600 CBS 

JARREAU 
larreau. Warner Bros 
23801 -1 WEA 

DE BARGE 
All This Love. Gordy 
60I2GL (Motown¡ MCA 

ONE WAY 
Shine On, MCA 5428 MCA 

TAVARES 
Words And Music. RCA 
AFLI -4700 RCA 

THE JONES GIRLS 
On Target, RCA 
AFLI -4817 RCA 

SKYY 
Skyylight. Salsoul 
SA 8562 (RCA) RCA 

O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). 

Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). Recording 

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle). 

Black 
More Music Due From Sheridan 
Satellite Radio Network To Add Programming, Stations 

NEW YORK -The Sheridan 
Broadcasting Network's "STRZ All 
Night," the first entertainment pro- 
gramming from the black -owned sat- 
ellite broadcasting network, will ex- 
pand on Jan. 1. The nightly live radio 
feed of adult -oriented black pop mu- 
sic, jazz and special features sees its 
audience grow from 18 to 33 stations. 

In addition, the show, which is on 
from midnight to six a.m., will ex- 
pand from six to seven nights a week. 
And Sheridan will also begin broad- 
casting a six -hour Sunday morning 
gospel show and a six -hour all -night 
jazz program. 

The new year will also bring Sheri- 
dan into an alliance with a "major 
syndicator," according to Kevin 

Trower, program director of Sheri - 
dan's entertainment division. 
Trower, who declines to name the 
syndicator, says the agreement will 
involve the satellite network in the 
co- production of live concert broad- 
casts, specials, and a top 100 count- 
down, all aimed at urban contempo- 
rary stations. 

The six -month -old all -night music 
program began when Sheridan no- 
ticed that many of the 112 stations 
subscribing to its news broadcast had 
trouble with overnight programming. 
"Our last newscast is at 11 p.m.," 
says Trower. "But we found many of 
our stations, especially the smaller 
ones, weren't making enough billing 
for the overnight hours. Some were 

Photo by Chuck Pulin 

BELAFONTE BEATS IT -Harry Belafonte watches as a group of break 
dancers audition at the Roxy in New York for the forthcoming film "Beat 
Street," co- produced by Belafonte, which will be released in the spring. 

going off the air from 12 to 6 a.m. 
This made it difficult for them to 
build an audience for their morning 
drive time." 

The show is presented at no cost to 
the stations on a barter basis, with 
three spots an hour of Sheridan ad- 
vertising and "plenty of room for lo- 
cal insertion," says Trower. "Stations 
can use any or all of the program- 
ming at any time. Some tape parts of 
it and use it during the day. The over- 
night program and the syndicated 
programming can be tapped into by 
any station with a satellite dish." 

Stations near a cable outlet can tap 
in via telephone lines. Syndicated 
programs will also be available 
through the more traditional means 
of prerecorded disk or tape. 

"STRZ All Night" is aimed at the 
I8 -55 demographic. Musically, it has 
a definite adult flavor. Artists cur- 
rently receiving heavy airplay include 
Anita Baker, Maze featuring Frankie 
Beverly, Jeffrey Osborne, David San- 
born and Philip Bailey. Every 
Wednesday at 1 :30 a.m. there are art- 
ist interviews. In celebration of the 
Isley Brothers' 25th anniversary, 
songs from the group's career were 
recently played throughout the six - 
hour "STRZ" running time. Main- 
stream jazz is programmed on 
"STRZ" as well. 

Trower, who is also Sheridan's net- 
work director of station relations, 
says local affiliates are well integrat- 
ed into the "STRZ" programming 
decisions. "We have an 800 number 
where listeners can call us, and we 
canvass our stations every two weeks 
to get feedback on the program," he 
says. NELSON GEORGE 

The Rhythm & The Blues 
Songs Edging Out Grooves -For Now 
By NELSON GEORGE 

The day after Thanksgiving, the 
manager of several prominent names 
in black music was contemplating a 
change in musical direction for his 
best known vocalist. He said that 
black music was moving back toward 
songs, and noted that to cross over, a 
black group had to have more than 
groove songs. 

The singer's current musical direc- 
tion, sharply pro- 
duced synthesizer 
dance music, was vi- 
tal in establishing a 
base with black ra- 
dio, which in the 
manager's estima- 
tion had flavored 
uptempo material 
since the disco era. But thankfully, he 
suggested, the tide was turning. He 
noted that fewer black acts with mass 
appeal had been established since the 
early '70s than in the previous 10 

years. Despite the success his acts 
had enjoyed with groove records, the 
manager felt that without a more var- 
ied musical base it was hard to build 
an enduring career. 

Certainly a study of the black al- 
bum and singles charts bears him on. 
Lionel Richie's "Can't Slow Down," 
the top back and pop album, even 
the uptempo material has strong mel- 
odies and structure. The same thing 
can be said of the two uptempo 
songs, "Don't You Get So Mad" and 
"Stay With Me Tonight," that have 
pushed Jeffrey Osborne's album into 
the black top 10 and near gold. De- 
Barge has hit No. 1 on the 

black singles chart with "Time Will 
Reveal," showing that sticking with 
ballads, if they're consistently inven- 
tive, can both generate sales and 
build a easily identifiable image. The 
S.O.S. Band's "Tell Me If You Still 
Care," Atlantic Starr's "Touch A 
Four Leaf Clover," Kool & the 
Gang's "Joanna" and Con Funk 
Shun's "Baby I'm Hooked" all sug- 
gest the virtues of good songs, good 
singing and production that supports 
these elements. 

The success of these recordings re- 
veals more than a change in musical 
direction for black musicians. It 
shows that both record labels and ra- 
dio are backing this music with pro- 
motion and airplay -at least for the 
time being. 

Whether this return to basics will 
last is hard to say. This particular 
manager is going to give it a try, 
though he's not going to totally aban- 
don groove music. He knows that 
record labels and radio programmers 
are a fickle bunch. The priorities of 
both have little to do with artist de- 
velopment these days. If two more 
records like "Freak -A -Zoid" hit in 
early 1984, he laughs, the airwaves 
will be filled with "Freak -A -Zoid" 
clones. For the time being, it's back 
to songs. But he'll keep his ears open. 

* * * 
Short Stuff: Allegiance Records, 

an independent label based in Los 
Angeles, has two new releases linked 
by personnel to the great black labels 
of the 1960s, Motown and Stax. 
Mary Wells has re- recorded "My 
Guy" 20 years later with ex- Crusader 

Wayne Henderson handling the pro- 
duction chores. An album by singer 
J. Blackfoot, "City Slicker," harks 
back to the Stax era. It was cut in 
Memphis and is produced by ex -Stax 
men Homer Banks and Chuck 
Brooks. In addition, another writer 
associated with the Memphis scene, 
Bettye Crutcher, adds a song ... Sev- 
enteen magazine has a profile of Ja- 
net Jackson in its December issue. 
Her next A &M album is due in early 

(Continued on opposite page) 

LOOKING FOR GIVEAWAYS - 
Joan Collins, wicked widow on 
ABC -TV's "Dynasty," gets a free- 
bie from Shalamar's Howard 
Hewitt during a party to celebrate 
the actress' tv movie "The Making 
Of An International Male Model." 
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P n°° 
BILLY JOEL -Cold Spring Harbor, Columbia PC 

38984. Producer: Artie Ripp (Reissue). Originally record- 
ed under producer Ripp's Family aegis in 1971, this early 

solo set by Joel arrives pre -sold by continued radio play 

for its best cuts. Long out of print, its reappearance thus 

augurs probable fast sales to Joel's now massive audi- 

ence, cult -sized when the set was first shipped. 

JOAN ARMATRADING -Track Record, A &M SP -4987. 
Producers: Various. Long a critical favorite for whom 
broader pop acceptance was predicted, Armatrading 
could make that cult stature a hidden weapon with this 
anthology. With 13 consistently strong tracks, including 
2 newly released songs, it's a generous sampling of her 
best rock, pop and ballad performances. 

POINTER SISTERS -Break Out, Planet BXL1 -4705. 
Produced by Richard Perry. The Pointers take their sultry 
pop style squarely into the techno -pop camp here, with 
help from no less than four songwriting teams who share 
associate production credit. Amid the electronic percus- 
sion and sculpted synthesizer lines, the salty group vocal 
equation remains unchanged. 

\TA-r \\ 1 f.q/ 

_61ack *' 
EVELYN "CHAMPAGNE" KING -Face To Face, RCA 

AFL1 -4725. Producers: Various. Champagne will flow, as 

"Action," "Face To Face" and "Shake Down" return up- 

town funk queen King to chart prominence with wildly 
danceable dance /rock set. Production split between the 
team of Sylvers, Sylvers & Gallo and Andre Cymone is 

the combustible here for creative success. 

Jazz/Fusion 
DAVID GRISMAN'S ACOUSTIC CHRISTMAS, Rounder 

0190. Producer: David Grisman. Mandolin mentor Cris- 
man, on loan to Rounder, assembles members of his own 
quartet as well as that label's best -known New Acoustic 
Music" stylists to rework 10 seasonal standards and an 

appropriate Respighi capsule. Reggae, swing, bluegrass 
and Celtic music all wink through the mix in a delightful 
package that could rival George Winston's "December" 
in drawing long -term interest. 

AL GREEN -White Christmas, Myrrh SPCN 7 -01- 
678006-6. Producer. Moses Dillard. One of the great soul 

singers of this generation has here a top -notch Christ- 
mas product. It includes mostly the standard Christmas 
carols, all transformed by the unique Green treatment. 

BOB BAILEY -I'm Walkin', Light LS 5827. Producer: 
David Diggs. Bailey is very pop- oriented, but with a 

touch of soul of this album. A familiar figure on Christian 
television, Bailey should pick up more fans with this 
effort. 

. s I 

New & Noteworthy 
IAN ANDERSON -Walk Into the Light, Chrysalis FV 

41443. Producer. Ian Anderson. Anderson, of course, is 

the leader of Jethro Tull, but this is his first solo LP, 

made with the help of only keyboard player John Vettese. 
The rest of the instruments are played by Anderson him- 
self, with the heavy use of synthesizers allowing Ander- 
son full play of his orchestral ambitions. 

BARBARA HIGBIE/TERESA TRULL- Unexpected, 

Second Wave LP 22001. Producers: Teresa Trull, Barbara 

Higbie. First release from this label spinoff of Olivia Rec- 

ords is this atmospheric collaboration between vocalist 

Trull and Higbie, who brings piano, violin and vocals to 

the mix. In vocal dynamics, chief singer Trull recalls 

Rickie Lee Jones, while the settings evoke pop, folk and 

chamber jazz sources. Commercially risky, but musically 

impressive. 

SPOTLIGHT- Predicted to hit top 10 on Billboard's Top LPs & Tape chart or to earn platinum certifica- 
tion. POP /BLACK/ COUNTRY /JAZZ- FUSION /GOSPEL /JAZZ CLASSICAL -Picks in these respective 
categories predicted to hit the top half of the chart in the format listed. RECOMMENDED-Other releases 
predicted to chart in the respective format; also, other albums of superior quality. All albums commercially 
available in the U.S. are eligible for review. Reviews are coordinated by Sam Sutherland at Billboard, 9107 
Wilshire Blvd., Beverly Hills, Calif. 90210 (telephone: 213 -273 -7040) and Roman Kozak at Billboard, 1515 
Broadway, New York, N.Y. 10036 (telephone: 212 -764 -7346). Country albums should be sent to: Kih Kir- 
by, Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615 -748 -8100). 

LORRAINE DUISIT -Hawks and Herons, Flying Fish 
FF 308. Producer: Paul Reisler. Ethereal vocals, acoustic 
instruments, and intriguing melodies that mix folk, jazz, 
pop and other strains may not make for the most com- 
mercial package imaginable, but singer /songwriter Dui - 
sit sounds like an impressively original talent. 

Billboard's 
Recommended LPs 

pop 
VARIOUS ARTISTS -This Are Two Tone, Chrysalis FV4 

1425 (CBS). Producers: various. This is a compilation LP 

of some of the brightest ska from the English Two Tone 
label, featuring such artists as Madness, the Specials, 
Selector, the English Beat and Rico. 

STEVIE WOODS- Attitude, Cotillion 90123. Producers: 
Jack White, Robbie Buchanan. Crossover crooner Woods 

aims to keep his name in chartlights by covering Smo- 
key's "Ain't That Peculiar," a good idea not fully capital- 
ized upon. 

MICHAEL JOHNSON- Lifetime Guarantee, EMI America 
ST- 17104. Producers: Michael Colina, Ray Bardani, Jer- 
emy Lubbock. Johnson's extremely laid -back vocalizing, 
mostly about one aspect or another of love, is expertly 
complemented by a band of session all -stars and pro- 
duced with great slickness. 

VELLO, Elektra 66979. Producer: Yello. (EP) This four - 
song EP contains extended dance versions of Yello songs, 
including "Bostich," by this Swiss electronic duo. 

VARIOUS ARTISTS -The Rhino Brothers Present The 
World's Worst Records, Rhino RNLP 809. Producers: Var- 

ious. Truth in advertising for some truly and hilariously 
bad novelty rock wax. Comes with airsick bag. 

NICK REYNOLDS /JOHN STEWART- Revenge of The 
Budgie, Takoma TAK -7106 (Allegiance). Producers: The 
Puppy Bros. Reunion of two former Kingston Trio stars is 
a mixed bag, with pop and rock touches underscored by 
Lindsey Buckingham. Ragged but heartfelt. 

ANDY M. STEWART -By The Hush, Green Linnet SIF 
3030. Producer: Not listed. Soothing folk vocal stylist 
renders exquisite versions of Scottish and Irish tradition- 
al fare and own originals. Melody Maker's top folk album 
this year. 

JOHN FAHEY -Popular Songs Of Christmas & New 

Year's, Varrick VR -012. Producer: Terry Robb. Fahey's 

third strong seasonal outing adds secular seasonal favor- 
ites and the second guitar of producer Robb. Chamber 
folk at its best. 

ALETHIA -The Line, Cotton Row 1503. Producers: Niko 
Lyras, Payton Brown (EP). Intriguing if not always suc- 

cessful marriage of techno -pop and soul. Five tracks. 
Contact: (901) 274 -8518. 

VARIOUS ARTISTS -Rhino Teen Magazine, Vol. I, Rhino 
RNLP 059. Producers: Various. The Ohio Express, the 
Partridge Family, the Lemon Pipers and other bubble 
gum stalwarts in anthology form. 

VARIOUS ARTISTS -Rhino Teen Magazine, Vol. II, Rhi- 

no RNLP 060. Producers: Various. Second edition salutes 
the 1910 Fruitgum Co., Jaggerz, the Archies and others. 

THE UNCLAIMED, Hysteria Records HLP -1300. Producer: 
The Unclaimed (EP). A garage rock band wants to join 
the circus, or at least get a comedy spot somewhere. En- 

dearing trash. Contact: P.O. Box 36 B24 4, Los Angeles 
90036. 

ALCATRAZ -No Parole From Rock'N'Roll, Rocshire 

Xr22016. Producer. Dennis MacKay. Group sentences lis- 

teners to 40 minutes of hard rock, including bone -jarring 
ride to "General Hospital" (not the soap opera). 

FIREFALL- Mirror Of The World, Atlantic 7 80120 -1. 

Produced by Ron & Howard Albert. The group that had a 

series of hits in the late '70s returns with another set of 

well- crafted pop and rock tunes. 

HOLLY NEAR -Journeys, Redwood RR405, Produced by 
Jo -Lynne Worley, Holly Near, Joanie Shoemaker. This is a 

compilation of the best songs from Near's six albums re- 
leased over the past decade. Two songs were remixed; 
one features new verses. 

black 
BROOK BENTON- Beautiful Memories of Christmas, 
HMC Records HM 830 724. Producer: Duke Hall. A sea- 

sonal confection of song and sentiment, this collection 
makes one wish the warm vocals of Brook Benton were 
more available throughout the rest of the year. Contact: 
(800) 642 -2504. 

HOWARD JOHNSON -Doin' It My Way, A &M SP -4961. 
Producers: Mic Murphy, David Frank. With producers 
The System behind him, Johnson taps a jaunty, dance - 
driven updraft for probable chart gains. 

GARY TAYLOR -G.T., A &M SP -4976. Producers: Gary 
Taylor, Craig Ragland. Gritty dance funk groove spot- 
lights Taylor's vocals and synthesizers, led off by "Down 
For The Count" in sophistication and drive. 

country 
BOXCAR WILLIE -Not The Man I Used To Be, Main 
Street MS -9309. Producers: Jim Martin, Pete Drake. Al- 
though this is mostly new material, Boxcar still is as 

country as a front porch. 

VARIOUS ARTISTS -Texas Folk & Outlaw Music, Adel - 
phi AD 4122/23. Producer: Not listed. A double album 
from the Kerrville Festivals, 1972 -76, that features such 
stalwarts as Willie Nelson, Townes Van Zandt, Steve 
Fromholz, Guy Clark and Jerry Jeff Walker. 

THE BRAUN BROTHERS -Born 100 Years Too Late, Ida - 
ho 0003. Producer: Braun Brothers. Simple country 
themes and instrumentation -both well done. Contact: 
(208) 883 -0869. 

jazz/fusion 
ROSEMARY CLOONEY & WOODY HERMAN -My Buddy, 
Concord Jazz C1226. Producer: Carl E. Jefferson. A happy 

collaboration by two old- timers. Clooney sings eight 
tunes competently and the Herman Herd backs flawless- 
ly, with Woody's alto sax contributing beauteous solos. 
Charts are by John Oddo. 

JOHNNY GRIFFIN -Call It Whachawanna, Galaxy GXY 

5146. Producers: Griffin, Orrin Keepnews. A three -man 
rhythm section accompanies the tenor saxist through 
five titles, two of them Griffin originals. "Lover Man" 
may be the standout performance. 

STEVE NARAHARA- Sierra, Pausa PR7153. Proudcer. 
Dan Siegel. Tom Scott's saxophone helps spark this im- 
pressive album by guitarist Narahara, a virtual unknown 
but a musician of exceptional promise. Producer Siegel is 

the star on keyboards. 

RUSS VINES & THE CONTEMPORARY MUSIC ENSEM- 

BLE- Gemini, CMS 1001. Producer: Russ Vines & the 
Contemporary Music Society. Modern big band sounds 
with a few fresh touches and a few pretentious ones. 

Contact: (509) 928 -0726. 

WOODY SHAW -Night Music, Elektra /Musician 60299. 

Producer: Michael Cuscuna. Companion to last year's la- 

bel debut finds the aauntmg trumpeter with perhaps his 

most evocative band yet. 

EARL HINES -At Club Hangover Vol. 5, Storyville 
SLP4063. Producer unlisted. Eleven tracks by the pianist 
and his small combo from a San Francisco bistro in 1955. 

An album for all Hines fans, with Marty Marsala on trum- 
pet and Darnell Howard's clarinet. 

PAUL WINTER -Sun Singer, Living Music Records, 
LMR -3. Producer: Paul Winter. His ensemble is more 

compact, but soprano sax stylist continues his lyrical in- 
strumental vision. Contact: Box 72, Litchfield, Conn. 

06759. 

PAT CLOUD- Higher Power, Flying Fish FF 284. Produc- 

ers: Harry Orlove, Pat Cloud. Modern jazz banjo, believe 

it or not, and once you get past the somewhat jarring 
sound, Cloud turns out to be a clever, lively stylist. 

GRANT GEISSMAN -Put Away Childish Toys, Pausa 
PR7150. Producer: Geissman. Seven of the eight cuts 
here are Geissman's own, and he sings as well as he 
plays guitar. Gordon Goodwin's reeds add class to the 
production, but the unknown songs are a weakness. 

DAVE McKENNA -A Celebration Of Hoagy Carmichael, 
Concord Jazz CJ227. Producers: Harvey Phillips, Carl E. 

Jefferson. Eleven beloved, long popular Carmichael songs 
are pounded out by McKenna at the piano, without ac- 
companiment. It's a strong album, with "One Morning In 

May" and "Moon Country" included along with the inev- 
itable "Stardust." 

GREGORY JAMES -Madagascar, Rogue 1276. Producers: 
J. Gregory Swendsen, Marn Soper. Vamps, drones and 
electronics mark this quartet date, led by a promising if 
not stunningly original jazz -rock guitarist, composer. 
Contact: 952 -A Vallejo St., San Francisco, Calif. 94133. 

TIM MAGANS -From The Neck Down, Mopro M -105. 
Producer: Tim Magans. Young trumpet /flugelhorn styl- 
ist, a veteran of big bands here and in Europe, plays with 
chops and fire but not much personality. Contact: (513) 
281 -4954. 

gospel 
MACEO WOODS -A Taste Of Good Gospel, Savoy, SGL 

7083. Producer. Milton Biggham. Recorded live, the choir 
shines as it backs soloists George Jordan, Maggie Bell 
Childs, Melvin Smothers, Feranda Williamson and others. 

THE CHUCKWAGON GANG -Family Tradition, Copper - 
field ISSU -2. Producer. Jack Eubanks. Old songs sung in 

an old -time quartet style by the established masters of 
the form. 

movies/theater 
ORIGINAL MOTION PICTURE SOUNDTRACK -A Night 
In Heaven, MM SP -4966. Producers: Various. Various 
pop and new rockers, including Bryan Adams, the En- 
glish Beat, Jan Hammer and funksters Kiddo in dance - 
oriented package built around the disco -themed feature. 

Sing -Along Craze 

Still Hot In Japan 

As Sales Surge 
TOKYO -Sales of "karaoke" 

sing -along machines are expected to 
reach 1.5 million units this year, 15% 
up on the 1982 total. In October 
alone, 200,000 hardware units were 
sold in Japan. 

Accompanying the sales boom is 
an increasing emphasis on sophisti- 
cated high -priced units costing up to 
$850 and incorporating twin cassette 
and 8 -track decks, equalizers and 
high output amplifiers. With conven- 
tional audio hardware sales remain- 
ing stagnant in Japan, major karaoke 
manufacturers like Clarion and Pio- 
neer are mounting aggressive year- 
end campaigns in an effort to encour- 
age trading up and boost volumes 
further. 

The karaoke boom has also meant 
good news for Pioneer's Laser Disc 
software. In the year through Sep- 
tember, sales almost doubled, to 17% 
of the company's total earnings. Sing - 
along videodisks were largely respon- 
sible for the increase. Over the same 
period, by contrast, Pioneer's home 
audio equipment volume dropped by 
5 %. 

Also supplying karaoke software 
on videodisk is JVC, which in No- 
vember released two new titles for 
the medium, priced at $60 each. 

One Roof For 
Radar Operations 

NEW YORK -As of Dec. 1 Ra- 
dar Records will combine its office 
and studio facilities under one roof. 
The address is Radar Entertainment 
Corp., 31 -B Nassau Blvd., West 
Hempstead, N.Y. 11552. 
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picks 

BILLY JOEL -An Innocent Man (5:16); producer: Phil 
Ramone; writer: B. Joel; publisher: Joel, BMI; Columbia 
38- 04259. Articulate reading of a Latinesque ballad; not 
specifically retrospective this time. 

MOTELS- Remember The Night (3:05); producer: Val 
Garay; writers: M. Davis, S. Thurston; publisher: Clean 
Sheets, BMI; Capitol B -5246. Still torchy and dramatic, 
but the beat is peppier than in "Suddenly Last Summer." 

recommended 
MICHAEL STANLEY BAND (3:59); producers: Michael 
Stanley Band, Bob Clearmountain; writer: Kevin Raleigh; 

publishers: Bema /Kejra, ASCAP; EMI America B -8189. 

Dance rock, thoughtfully constructed, earnestly 
delivered. 

PETER GODWIN- Baby's In The Mountains (3:54); pro- 

ducer: Georg Kajanus; writer: P. Godwin; publishers: 
Original /Chappell, ASCAP; Polydor 817 241 -7. Eerily at- 
mospheric; a former top 5 Dance chart hit. 

also received 
JIM BASNIGHT & THE MOBERLYS -I Want To Be Yours (2:30); producer: 

s. Freeman Gaines; writer: Jim Basnight; publisher: Freeman Gaines, BMI; 
Precedent (no number). Contact Windmill Productions, P.O. Box 45430, Se- 

attle, Wash. 98145. 

SUZY SAXON 8 THE ANGLOS -Boys In Dresse'. (Tonight) (2:16); producer: 
Barry Gottlieb; writers: S. Peeples, C. Null, S. riawkins; publisher: Brat, BMI; 
Brat MDP 91183. Contact: (804) 359 -0001. 

KIRK BRIK BAND -Fast Car (4:13); producers: Kirk Brik, Tom Miller; writ- 
ers: Brik, Kelly; publisher: Lane Ill, ASCAP; Sentry S -310. Contact: (312) 
639 -0944. 

* \oaipj 
B lack 

picks 

RICK JAMES & FRIEND -Ebony Eyes (3:56); produc- 
er: Rick James; writer: Rick James; publisher: Stone City, 

ASCAP; Gordy 1714GF. A gracious ballad, less character- 
istic of James than of "friend" Smokey Robinson. 

HERBIE HANCOCK -Autodrive (4:08); producers: Ma- 

terial, Herbie Hancock; writers: H. Hancock, B. Laswell, 
M. Beinhorn; publishers: Hancock /OAO, BMI; Columbia 

38- 04268. 7 -inch version of previously reviewed 12 -inch, 

Billboard, Nov. 26, 1983. 

recommended 
PEABO BRYSON & ROBERTA FLACK- You're Looking 
Like Love To Me (3:43); producers: Bob Gaudio, Bob 
Crewe; writers: Crewe, Gaudio, Corbetta; publishers: All 
Seasons /Corbetta Music Plus /Hearts Delight, ASCAP/ 
BMI; Capitol B -5307. Light, lacy bossa nova. 

BOBBY NUNN -Hangin' Out At The Mall (4:10); produc- 
ers: Winston Monseque, Bobby Nunn; writer: B. Nunn; 
publisher: Stone Diamond, BMI; Motown 1711MF. A tell- 
ing slice of '805 Americana; straight, not satire. 

SOUTHSIDE JOHNNY & THE JUKES -Get Your Body On 

The Job (3:32); producer: Nile Rodgers; writer: Billy 
Rush; publisher: Dangerous, ASCAP; Mirage 7- 99802. 
The crisp Chic funk sound dominates. 

PHILIPPE WYNNE -Wait 'Til Tomorrow /Bye Bye Love 

(6:33); producer: Sigidi; writers: Sigidi, Lee Maxi, F. Bry- 
ant, B. Bryant; publishers: Sigidi's /Lee Maxi /House of 

Bryant, BMI; Fantasy D -221 (12 -inch single). Uptempo 
soul; masterful singing, gutsy but restrained. 

WORLD PREMIERE -Share The Night (5:00); producers: 
Bernard Bullock, Douglas Pittman; writers: Bullock, Pitt- 
man; publishers: Musical Properties /Rasaan /Intersong- 
U.S.A., ASCAP; Easy Street DEZS -R -7506 (12 -inch sin- 
gle). Low -key rhythm ballad; high -gloss harmonies. 

TROUBLE FUNK -Say What? (timing not listed); pro- 
ducer: Trouble Funk; writers: R. Reed, T. Fisher, J. Avery, 
H. Morton; publisher: Tisum, ASCAP; D.E.T.T. DT 7 -1002 

(12 -inch version also available, D.E.T.T. DT- 1002). 
Streetcorner energy and a party spirit. Contact: (202) 
269 -6250. 

PICKS -new releases with the greatest chart potential in the corresponding format. RECOMMENDED - 
records with potential for significant chart action in the corresponding format. ALSO RECEIVED -other 
records with potential for chart entry in the corresponding format, and other new releases. Records equal- 
ly appropriate for more than one format are given the higher review. Pop (Hot 100) is listed first, as that 
chart surveys the broadest audience. Adult Contemporary and Dance /Disco are last, as those charts 
measure airplay only. NEW & NOTEWORTHY -highlights new and developing acts worthy of attention. 
All singles commercially available in the U.S. are eligible for review. Reviews are coordinated by Nancy 
Erlich at Billboard, 1515 Broadway, New York, N.Y. 10036 (telephone: 212- 764 -7311). Country singles 
should be sent to: Kip Kirby, Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615 -748- 
8100). 

HOT, COLD SWEAT -Move Like That (6:40); producer: 
not listed; writer: C. Fenwick; publisher: Tisum, ASCAP; 

D.E.T.T. DT -1003 (12 -inch single). Tough, aggressive 
funk. Contact: (202) 269 -6250. 

JESSE BOYCE -Bluer Than Blue (3:49); producer: Brent 
Maher; writer: Randy Goodrum; publishers: Springcreek/ 
Let There Be, ASCAP; Compleat CP -119. Attractive re- 
make of the 1978 Michael Johnson hit. 

ELBOW BONES & THE RACKETEERS -A Night In New 

York (3:40); producer: August Darnell; writers: D. Clar- 
kin, R. Rogers; publisher: Perennial August, BMI; EMI 

America B -8184. 7 -inch version of previously reviewed 
12 -inch, Billboard, Nov. 5, 1983. 

JOHNSON & D-Get Ready To Jump (3:27); producers: 
Eric Johnson, Darrell Anderson; writers: E. Johnson, D. 

Anderson; publisher: Zee -Kid, BMI; T.T.E.D. TDE 7 -3001 

(12 -inch version also available, T.T.E.D. TDE 3001). 
Dance -soul with electronic propulsion. Contact: (202) 
269 -6250. 

also received 
IKEVIN HENDERSON-Sho-Nuff (timing not listed); producer: Kevin Hen- 

derson; writer: Kevin Henderson; publisher: not listed; Special K (no num- 

ber) (12 -inch single). Label based in New York. 

Country 
picks 

LEE GREENWOOD- Going, Going, Gone (3:19); pro- 
ducer: Jerry Crutchfield; writer: Jan Crutchfield; publish- 
ers: Unichappell /Jan Crutchfield, BMI; MCA MCA -52322. 
This is an emotional tour de force -a stately, tragic, im- 
mensely moving performance; more abstract than 
Crutchfield's debut masterpiece for Greenwood, "It 
Turns Me Inside Out." 

WILLIE NELSON -Without A Song (3:49); producer: 
Booker T. Jones; writers: W. Rose, E. Eliscu, V. Youmans; 
publishers: Miller /Intersong, ASCAP; Columbia 38- 
04263. The title tune and first release from Nelson's se- 

quel to the "Stardust" LP; a highly personal interpreta- 
tion of a pop standard. 

DOLLY PARTON -Save The Last Dance For Me 

(3:50); producer: Val Garay; writers: Doc Pomus, Mort 
Shuman; publisher: Rightsong, BMI; RCA PB- 13703. Pop 

whiz Garay's wall -of -sound dynamics update a classic 
tune that was a top 5 country hit for Emmylou Harris in 

1979. 

RAY CHARLES & GEORGE JONES -We Didn't See A 
Thing (2:10); producer: Billy Sherrill; writer: G. Gentry; 
publisher: Algee, BMI; Columbia 38- 04297. With Chet At- 
kins on guitar, three musical legends join in a light- 
weight novelty number. 

recommended 
JOHNNY CASH -Johnny 99 (3:34); producer: Brian 
Ahern; writer: Bruce Springsteen; publisher: Bruce 
Springsteen, ASCAP; Columbia 38- 04227. A strong story 
line and funky guitar spark Cash's vocal stylings. 

DAVID ALLAN COE -Ride 'Em Cowboy (3:32); producer: 
Billy Sherrill; writer: P. Davis; publisher: Web IV, BMI; 
Kat Family ZS4 04258. Ranging from brooding to brisk, 
this is an effective cover, although it includes a gratu- 
itous verbal swipe at Glen Campbell. 

JIM REEVES -The Image Of Me (2:33); producer: David 
Briggs; writer: Harlan Howard; publisher: Red River, 
BMI; RCA PB- 13693. This is Reeves in his smoothest, po- 
litest, most MOR voice. 

LEFTY FRIZZELL -This Just Ain't No Good Day For Lea - 

vin' (2:36); producer: David Frizzell; writers: S.D. Shafer, 
D. Frazier; publisher: Acuff -Rose, BMI; Columbia 38- 
04262. An indirect assertion of devotion, in a whistling - 
in- the -dark uptempo style. 

SUSIE BRADING -Dream Lover (3:42); producer: Joe 
Osborn; writer: Don Riddle; publisher: Hit House, BMI; 
Riddle 1010. Not the "Dream Lover" of past charts, but a 

springy, new number. Brading's vocals are commercially 
impressive. Label based in Bloomington, Ill. 

KIX BROOKS -Make A Little Hay (2:13); producer: Don 

Gant; writer: Kix Brooks; publisher: Golden Bridge, 
ASCAP; Avion 106. Downhome, bucolic imagery will 
probably play best in rural markets where people still 
know what a combine is. Label based in Nashville. 

also received 
TABBY CRABB -Anna Belle Lee (3:25); producer: Lobo; writers: B. Aerts, 
H. Carter, Latham; publishers: Boo /Log Jam, ASCAP; Lobo XIV. Contact: 
(615) 242 -9766. 

MIRINDA -A Single Rose (2:48); producer: Johnny Dollar; writer: Jim 

Staats; publisher: Megahurts, BMI; Stargem SG 2220. Label based in 

Nashville. 

6) Adult 
Contemporary 

also received 
BOBBY 8 KELLI -Kiss And Run (2:02); producers; Major Bill Smith, Terry 
Smith; writer: Bobby Skel; publisher: Le Bill, BMI; Le Cam LC -303. Contact: 
(817) 738 -8843. 

FOUR NOTES -Come On Dance With Me (2:40); producer: Myron Alford; 
writer: John Drake, Jr.; publisher: Jemiah, BMI; Samarah UR -4296. Contact: 
(803)786 -4804. 

JEWEL 8 RENE -A Return To Yesterday (4:04); producers: David Rank. 
Rene Meave; writer. R. Meave; publisher: LuaLyric, ASCAP; Walrus CRS - 

1011. Contact: Box 114, Parchment, Mich. 

Disco) Doncé 
picks 

GEORGE KRANZ -Trommeltanz (Din Daa Daa) 

(6:20); producers: Christoph Franke, George Kranz; writ- 
er: George Kranz; publisher: Nordton /Personal, ASCAP; 

Personal P 49804 (12 -inch single). Good -natured elec- 

tronic nonsense auf Deutsche; zips to 24 on the Dance 

chart this week. 

INNER LIFE -No Way (7:00); producers: Greg Carmi- 

chael, Leroy Burgess; writers: L. Burgess, S. Davenport; 
publisher: Personal, ASCAP; Personal P 49805 (12 -inch 

single). The old possessive -lover story gets a new kick 

thanks to some startlingly vital harmonies. 

recommended 
MONYAKA -Reggaematic Funk (7:54); producer: Mon - 
yaka; writer: Errol Moore; publishers: Publishing Corp. of 
America /Hevyaka / Rightsong, BMI; Easy Street DEZS- 
7505 (12 -inch single). Brooklyn -based group effectively 
merges two cultures; its debut "Go Deh Yaka" was a ma- 
jor U.K. hit. Contact: (212) 838 -6565. 

GEM -Sweet Temptation (5:28); producer: Richie Vet- 
ter; writer: D. Pettit; publishers: Turtle Dove /Rich Pet, 
BMI; Streetking DJA -1116 (12 -inch single). Rock guitar 
and female vocals supported by an electro -dance throb. 
Label based in New York. 

BON ROCK -B -Boy (5:29); producer: Ed Pavia; writers: 
Keith Rodgers, Mike Theodore; publishers: Can't Stop/ 
Movin' & Groovjn' /Mike Theodore, BMI; In The Mix R & 

R -1052 (12 -inch single). Beat -box pop; raw, youthful en- 

thusiasm adds real charm. Contact: (212) 442 -3462. 

LINDA CARY -Body Beat (8:02); producer: Peter Rafel- 
son; writers: Peter Rafelson, Mitch Kaplan, Barry Ruff, 
Renee Ruff; publisher: Silver, BMI; TSOM T'SOM/ 2380 
(12 -inch single). Sax- dominated disco fare. Contact: 
(305) 751 -8317. 

New &Noteworthy 
MELODY BEECHER- Imagine That (6:42); producer: 

Paul Beecher; writers: J. Boucher, C. Didier; publisher: 
Tree, BMI; Paul -Mel PM -113 (12 -inch single). A highly - 
accessible middle ground between AC and reggae. Vocal- 
ist Beecher has a light, pure voice of much precision and 
grace. 

JUDDS (WYNONNA & NAOMI) -Had A Dream (For 

The Heart) (3:12); producer: Brent Maher; writer: Dennis 

Linde; publisher: Combine, BMI; RCA /Curb PB- 13673. An 

exciting acoustic debut from a mother /daughter country 
duo; replete with torchy delivery, resilient harmonies and 

a suitably forlorn story line. 

* * * * * * * * * * * * * * * * * * ** 
Christmas 45s 

* Following is a list of all new or reissued * 
* Christmas singles received by Billboard's * 
* review panel this week. Because of the * 
* seasonal nature of the music, the records * 
* are not rated as to sales potential. 
* 
* AL JARREAU -The Christmas Song (Chestnuts 
* Roasting On An Open Fire) (4:12); producer: Jay * 
* Graydon; writers: Mel Torme, Robert Wells; pub- * licher: Edwin H. Morris, ASCAP; Warner Bros. 7- * 29446. * 
* * * DAVE EDMUNDS BAND -Run Rudolph Run 

* (3:35); producer: Dave Edmunds; writers: J. * Marks, M. Browdy; publisher: not listed; Colum- 
bia 38- 03428. * 

* BILLY SQUIER- Christmas Is The Time To Say * "I Love You" (2:52); producers: Mack, Billy; writ- 
er: Billy Squier; publisher: Songs Of The Knight, * BMI; Capitol B -5303. 

* * 
* * 
* 

* 
* 
* 

* 
* * 
* 
* 

* * TEMPTATIONS -Silent Night (6:03); producer: 
* Gil Askey; writer: F. Gruber; publisher; public do- * main; Gordy 1713GF. 

* NITTY GRITTY DIRT BAND -Colorado Christ- * mas (3:27); producer: Marshall Morgan; writer: * Steve Goodman; publishers: Big Ears /Red Paja- 

mas, ASCAP; Liberty B -1513. 

* ALABAMA- Christmas In Dixie (3:37); produc- * ers: Harold Shedd, Alabama; writers: Randy * Owen, Jeff Cook, Teddy Gentry; publisher: May- * pop, BMI; RCA PB- 13664. 

* RONNIE MILSAP -It's Christmas (2:58); pro- 

* ducers: Ronnie Milsap, Tom Collins; writers: 
* Thomas Cain, Joe Nelson; publishers: Sweet 

* Baby /Combine, BMI; RCA PB- 13665. 

* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* * 
* 
* 
* 
* 
* 
* 
* 
* 

CHARLEY PRIDE -Let It Snow, Let It Snow, Let 

It Snow (1:50); producer: Norro Wilson; writers: 
Sammy Cahn, Jule Styne; publisher: Cahn, 

ASCAP; RCA PB- 13667. 

BROOK BENTON -Blue Decorations (3:34); pro- 

ducer: Duke Hall; writer: Jerry Gillespie; publish- 

er: Somebodys, SESAC; HMC 830724. Contact: 

(704) 536 -0424. 

TOMMY MERCER -Jingle Bell Night (2:35); pro- 

ducer: Tony Augustine; writers: J.L. Adams, C. 

Adams, G. Adams; publisher: A.D., ASCAP; Plan- 

tation PL 213. 

PATSY -"Kid" Santa Claus (3:20); producer: 
not listed; writer: Patsy Maharam; publisher: Pe- 

tite Prose, BMI; Roperry PR -2255. Contact: (212) 
308 -2636. 

* CLARICE & CHRISTIAN -You Must Believe In * * Santa Claus (2:58); producer: Elmer Willett; writ- * * ers: Willett, Labbe, Karter, Karter; publisher: * 
* Tom Karter, BMI; JMT TR -108. Label based in * * Washington, D.C. * 

DONNA STARK -Christmas Day Is Near (2:20); * producer: Ron Carpenter; writers: Mitchell, Pul- 
ley, Collier; publisher: Brownleaf, BMI; RCI R 

2348. Label based in Elmsford, N.Y. 

* JOHNNY MAGGARD -Sparky (2:25); producers: * Johnny Maggard, Earl Miles; writer: Bobby Wyld; * * publisher: Woodside, BMI; Chaparral CR -1004. * * Contact: Redhawk International Dist., Blue * * Springs, Mo. * * * * EDDIE C. CAMPBELL -Santa's Messin' With * * The Kid (3:26); producer: not listed; writer: Eddie * * C. Campbell; publisher: Me & You, BMI; Rooster * * Blues R 46. Label based in Chicago. 

* TONY & MACK -Christmas Tree Park (2:12); 
producer: not listed; writer: Mack Wolfson; pub - 
Usher: Loop, ASCAP /Neil Kjos; Golden Crest GC * 744. Contact: (516) 423 -7090. 

* DON TeBEAUX- Christmas Without You (2:55); * * producer: Patty Parker; writers: Bob Howard, * * David Mulcey; publisher: White Cat, ASCAP; * * Comstock COM 1694. Contact: (913) 631 -6060. * * * 
* * * * * * * * * * * * * * * * * * ** 
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Canada 
FACTOR Aiding Established Acts 
Dan Hill Listed Among Beneficiaries Of Industry Fund 

By KIRK LaPOINTE 
TORONTO -Some well- estab- 

lished artists with long- standing re- 
cording contracts are taking advan- 
tage of a Canadian music industry 
fund created nearly two years ago os- 
tensibly to assist struggling and 
emerging artists in their quest to se- 
cure deals. 

Figures released last month by the 
Foundation to Assist Canadian Tal- 
ent On Record (FACTOR) indicate 
that $532,000 has been disbursed 
since the fund was established early 
in 1982. But the recipients include 
such internationally known acts as 
Dan Hill, plus perennial bestsellers in 
Canada like Murray McLauchlan 
and the Good Brothers. 

FACTOR is sponsored by the Per- 
forming Rights Organization of Can- 
ada, CHUM, Moffat Communica- 
tions, Composers, Authors & 
Publishers Assn. of Canada, Rogers 
Radio Broadcasting, the Canadian 
Music Publishers Assn., Eastern 
Sound Studios and Western Interna- 
tional Communications. It released a 
list of some of the recipients Nov. 4. 

Many of the artists listed issued de- 
but recordings in the last year, but 
some had already secured deals when 
they came to FACTOR for money. 
That was not an aim of the fund 
when it was established. However, 
evidence of the difficult times many 

artists now face is surfacing with the 
release of the FACTOR list. 

The established artists have been 
using the fund as bridge financing, 
receiving loans from the fund based 
on their track record and repaying 
the money with interest of 1% royal- 
ties on total record sales. 

FACTOR spokesman Mary Quar- 
tarone says some in the industry have 
received a mistaken impression that 
the fund is being used to bolster the 
bankbooks of well -heeled artists. 
"That has not been the aim at all. 
Only those three (Mill, McLauchlan 
and the Good Brothers) received the 
bridge financing, and we think we'll 
be more than amply repaid," she 
says. 

Hill has so far sold an estimated 
30,000 copies of his resurgent album, 
"Love In The Shadows." Recent re- 
leases by the Good Brothers and 
McLauchlan are said to be recouping 
their investments. 

FACTOR lists Hill, who early this 
year signed with PolyGram, even 
though he had an international hit 
with "Sometimes When We Touch" 
in 1977 -78. It lists McLauchlan, who 
has recorded nearly a dozen disks for 
True North Records, of which his 
manager is a co- owner. It lists Mar- 
tha & the Muffins, who signed a ma- 
jor international agreement earlier 

this year with RCA through their 

COMMONS SUBCOMMITTEE HEARING 

own Current label, after three albums 
on DinDisc through PolyGram in 
Canada. And it lists the Good Broth- 
ers, who record for Solid Gold Re- 
cords, owned by their managers and 
distributed by A &M in Canada. 

Among the artists who likely used 
the fund to help launch debut or solo 
projects were Helix, who were signed 
internationally to Capitol earlier this 
year; Michael Waite, who is now an 
A &M act; Morse Code, signed to 
CBS; the Front, wigned to WEA 
through Duke Street; Kilowatt, on 
RCA -distributed Dallcorte; and Billy 
Durst, now with A &M. 

Others listed include the Killer 
Dwarfs (now on Attic), Lee Aaron, 
Skywalk, Ron Mahonin, Beverley 
Glenn -Copeland, Rita Johns, Timo- 
thy Brady, Pierre Germaine, Uncle 
Wiggly's Hot Shoes Blues Band and 
Figgy Duff. 

Of the 70 -plus projects which have 
so far sprung from FACTOR's help, 
the fund released a list of only those 
finished and released. A total of 32 
projects have been funded since 
March. 

The fund, which recently added 
Little Mountain Sound Studios of 
Vancouver and United Media Stu- 
dios Ltd. of Toronto to its list of 
sponsors, is administered by the Ca- 
nadian Independent Record Produc- 
tion Assn. and is allocated by juries 
of industry representatives that meet 
periodically to consider projects. 

Radio Sex -Role `Abuse' Studied 
OTTAWA -A controversial House 

of Commons subcommittee exam- 
ining how to prevent "sexually 
abusive" broadcasting has quickly 
learned the differences of opinion be- 
tween private and public broadcasters. 

At testimony Nov. 24, the presi- 
dents of the Canadian Broadcasting 
Corp. and the Canadian Assn. of 
Broadcasters agreed that such pro- 
gramming should cease. But they 
strongly disagreed on how to do it. 

CBC president Pierre Juneau, re- 
garded as the architect of the Canadi- 
an content system in broadcasting, 
said Criminal Code and Broadcasting 
Act changes are needed to crack 
down on offensive broadcasting. Cur- 
rent federal legislation applies only to 
abusive programming based on race, 
religion or creed. The Commons sub- 
committee is looking at whether to 
extend that protection based on 
gender. 

Juneau said even those legislative 
measures may not suffice because 
"you still have to change people's at- 

Rockbill Set For 
Move Northward 

TORONTO -Aaronson Powers 
Weir & Associates will serve as mid- 
dleman in the expansion into Canada 
of Rockbill magazine, luring corpo- 
rate sponsors for artist tours and lin- 
ing up domestic acts for Canadian 
tours under the wide -ranging music 
conglomerate. 

The consultancy firm, formed last 
summer by three former CBS Re- 
cords Canada executives, has an- 
nounced that Rockbill will expand 
into the Canadian market with a spe- 
cial edition that will be about 40% 
Canadian -written. It will maintain its 
U.S. base. 

The move effectively links a mer- 
chandised product, corporation and 
management -agent services in a way 
most observers feel will greatly bene- 
fit the Canadian industry. 

titudes. You can legislate morality. 
You can't legislate kindness," he told 
the group of MPs studying the issue. 

But association president Ernest 
Steele said his industry is committed 
to clean its act and urged the sub- 
committee not to impose further reg- 
ulation on what he described as an 
overburdened industry. 

Steele said self- policing is the best 
solution. Failing that, he said, the 
Canadian Radio-Television Telecom- 
munications Commission has ample 
power to strip licenses and rebuke 
broadcasters for abusive 
programming. 

The association has recently up- 
graded its code of ethics following 

last year's CRTC report on sex -role 
stereotyping, which found the broad- 
cast community sorely lacking in 
safeguards against such offensive 
programming. The CRTC is expect- 
ed to announce an official response to 
the sex -role stereotyping issue soon, 
in the form of either a new monitor- 
ing body or increased regulations. 

The subcommittee is expected to 
make similar recommendations to 
the federal government in February, 
after which tightened regulations or 
revamped legislation is expected to be 
proposed. The revamping would be 
part of an omnibus broadcasting bill 
the federal government needs passed 
in the new year. 

Five Still In The Running 
For Music Video Channel 

HULL, Quebec -The Canadian 
Radio -Television & Telecommunica- 
tions Commission has released a final 
list of applicants for specialty pro- 
gramming licenses, and only five of 
seven original proposals last August 
remain in the running for the Canadi- 
an equivalent of MTV. 

Hearings will commence Jan. 24 
for so- called discretionary services, 
including music, sports, children's, 
multilingual, health and public affairs 
channels. And while the music indus- 
try has expressed serious concerns 
about the viability of a Canadian mu- 
sic video channel (Billboard, Dec. 3), 
the greatest competition for a license 
will be in that field. 

The applicants include CHUM 
Ltd. of Toronto, which has been 
deeply involved in the programming 
of a music video service during the 
last few years through its television 
holding, CITY -TV of Toronto. Oth- 
ers in the running include a num- 
bered corporation headed by Montre- 
al concert firm Donald K. Donald 
Productions, which is believed to 
have as an involved partner Concert 

Productions International of Toron- 
to. Their service is The Music 
Channel. 

Rogers Radio Broadcasting of To- 
ronto and unnamed partners are 
fronting a bid about which little is 
known. That firm had not directly 
been interested in a music video ser- 
vice before, although it had offered to 
bring in foreign satellite signals, in- 
cluding MTV and ESPN network. 
Canadian Music Television, a Mon- 
treal company backed by Century 
Energy Corp. of Toronto, and Toron- 
to businessman Michael Sheridan are 
the other applicants. 

The proposals were being printed 
last week in the Canada Gazette by 
the CRTC. Details of the bids are ex- 
pected this week. 

Of the original applicants, only To- 
ronto broadcaster Allan Slaight and 
a joint bid by Selkirk Communica- 
tions and Quality Records of Canada 
dropped by the wasteside. The Sel- 
kirk bid was simply to distribute, 
with some Canadian content, the 
Nashville Network feed. 

News / Inlernalional 
r---- ---- -- -STATE NETWORK RULING 

Greece Out Of Eurovision 
ATHENS -As of next year, Greece will no longer compete in the an- 

nual Eurovision Song Contest, by decision of the board of directors of the 
state -run national radio /tv network ERT -1. The move has caused few 
ripples in the Greek music business, though it has clearly dismayed indi- 
vidual songwriters and artists. 

Says Vasilis Riziotis, a leading member of the 10 -man Eurovision entry 
screening committee: "I personally have been against the Eurovision con- 
test on cultural grounds all along." He adds that he was instrumental in 
urging the network directors to make the decision. 

Pique over Greece's scoring of low marks in recent years is seen as a 
flimsy excuse by record company executives here, who are inclined to see 
general public- service inertia and lack of morale as the real reasons be- 
hind the Eurovision pull -out. 

Says one executive, asking not to be named: "It's a stupid decision. 
Why can't they just pick better songs instead of cancelling participation 
outright ?" 

But others, while publicly critical of the ERT -I decision, privately 
seem relieved because, they say, the companies will now be free of the 
"burden" of grooming and promoting Eurovision participants and 
launching their material in a special blitz, hit or miss. With ways being 
urgently sought for slashing costs, executives believe the absence of 
Greek Eurovision participation in the future won't affect the wider for- 
tunes of the country's record business. 

Dutch Executive Opening 
African Music Consultancy 

AMSTERDAM -After five and a 
half years working in the record in- 
dustry in Nigeria, Robert Oeges, for- 
mer managing director of Decca 
West Africa, is setting up his own 
business in his native Holland as a 
consultant on African music. 

Oeges, who during his time in Af- 
rica also studied the markets in Gha- 
na, Togo, Benin and Cameroon, be- 
lieves that the international potential 
of black African music is very sub- 
stantial. He is currently in discus- 
sions with record and publishing 
companies in a number of territories 
that have shown an interest in Afri- 
can music. 

"The demand for African music is 
growing continually, but there are 
many complex problems involved in 
dealing with the different African 
territories. It's my intention to act as 
an intermediary in this connection in 
order to achieve wider international 
dissemination of the music from 
black Africa." Oeges says. 

He says his departure from Lagos 
was dictated by the worsening Nige- 

Persian Gulf 

Electronics Show 

Set For March 
BERLIN -Audio Video '84, the 

second annual consumer electronics 
show for the Persian Gulf states, is 
set for March 26-30 in Abu Dhabi, 
capital of the United Arab Emirates. 

AMK Berlin, organizers of the 
Berlin Trade Fair, and GAME (Gulf 
Arab Marketing & Exhibition Com- 
pany) say they are continuing their 
cooperation on the event in response 
to "the massive demand that exists in 
the Gulf area for new equipment and 
products from the entire field of con- 
sumer electronics." 

As before, venue for the show will 
be the Abu Dhabi exhibition 
grounds, which comprises 6,000 
square meters of floor space and 
20,000 square meters of open space. 
Emphasis in the 1984 show will be on 
video hi fi equipment, home comput- 
ers and television. Exhibitors are 
signing on from the U.S., Europe, Ja- 
pan and the Far East. 

Last year's debut event attracted 
some 40 exhibitors from Europe and 
overseas and was attended by 8,000 
trade visitors from the whole Gulf 
area. The 1984 show will be open to 
the trade only each morning and to 
the general public in the afternoon. 

rian economic situation. But he 
claims that in contrast to the business 
difficulties, the creative energy of Af- 
rican artists is increasingly abundant. 

"There's extensive piracy in Afri- 
ca," Oeges acknowledges, "and there 
are many major economic problems. 
But things are developing fast in the 
music business itself, and there's a 
tremendous amount of talent in Afri- 
can territories." 

Oeges has 28 years of experiènce in 
the music industry, having also been 
managing director of Polydor Hol- 
land and of Negram in this country 
before joining with Decca. 

Music Changing 
In Hong Kong 

Continued from page 9 
Both CSM and Capital have 

adopted a highly competitive and 
professional approach, with few ex- 
penses spared in promotion and re- 
cording. CSM, for instance, is be- 
lieved to have spent over $200,000 
promoting its first release, "Album 
Of Love Songs" by Paula Tsui, an 
artist lured away from CBS /Sony. 
The label also sent Tsui to Los Ange- 
les to record her vocals at Kendun, 
while the backing tracks were cut in 
Japan. 

The gamble paid off, with the al- 
bum going triple platinum (150,000 
units) within a month of release. 
CSM's second release, also by Tsui, 
has sold over 120,000 units. 

John Chu, general manager of 
CSM, which is rumored to be on the 
point of signing up PolyGram's top 
artist Michael Kwan, remarks: "The 
local recording industry is healthier 
than it has been for the last five years, 
and consumers have become a great 
deal more discriminating in what 
they purchase. Previously they cared 
only about the song, usually a cover 
version at that, but today it's the total 
package that matters: original mate- 
rial, clever arrangement, new pro- 
duction techniques, imaginative cov- 
er designs." 

Capital Artists has the resources to 
make an equal or stronger impact on 
the Hong Kong scene. As an offshoot 
of the powerful Television Broad- 
casts Ltd. (TVB), it can secure televi- 
sion exposure for its acts, while as the 
region's leading concert promoter it 
is able to draw on its relationship 
with international artists, an aspect 
underlined recently when Paul Anka 
submitted three original numbers to 
be recorded by anyone on Capital 
Artists' roster. 
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CAPITOL EMI-CANADA and BALMUR LTD. 
Wish to Congratulate 

FRA NK MILLS 
on the sales of his 

PLATINUM ALBUM 

"A SPECIAL CHRISTMAS" 

and on the telecast of his 

"FRANK MILLS' CHRISTMAS SPECIAL" 
CTV Network, December 8, 9:00 P.M. 

Personal Management: Balmur Ltd. (416) 223-7700 
Agency Representation: Agency for the Performing Arts (213) 273-0744 (212) 582-1500 
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BRITAIN 
(Courtesy of Music & Video Week) 

As of 12/3/83 

SINGLES 
This Last 

Week Week 
1 1 UPTOWN GIRL, Billy Joel, CBS 
2 5 LOVE OF THE COMMON 

PEOPLE, Paul Young, CBS 
3 2 SAY SAY SAY, Paul 

McCartney /Michael Jackson, 
Parlophone 

4 9 CALLING YOUR NAME, Marilyn, 
Mercury 

5 14 HOLD ME NOW, Thompson 
Twins, Arista 

6 4 NEVER NEVER, Assembly, Mute 
7 16 LET'S STAY TOGETHER, Tina 

Turner, Capitol 
8 3 CRY JUST A LITTLE BIT, 

Shakin' Stevens, Epic 
9 NEW ONLY YOU, Flying Pickets, 10 

Records 
10 15 RIGHT BY YOUR SIDE, 

Eurythmics, RCA 
11 10 THRILLER, Michael Jackson, 

Epic 
12 11 A SOLID BOND IN YOUR 

HEART, Style Council, Polydor 
13 25 WATERFRONT, Simple Minds, 

Virgin 
14 8 THE LOVE CATS, Cure, Fiction 
15 36 MY OH MY, Slade, RCA 
16 6 ALL NIGHT LONG, Lionel Richie, 

Motown 
17 7 THE SUN AND THE RAIN, 

Madness, Stiff 
18 20 OBLIVIOUS, Aztec Camera, WEA 
19 13 UNDERCOVER OF THE NIGHT, 

Rolling Stones, Rolling Stones 
20 34 PLEASE DON'T FALL IN LOVE, 

Cliff Richard, EMI 
21 NEW MOVE OVER DARLING, Tracey 

Ullman, Stiff 
22 12 PUSS 'N' BOOTS, Adam Ant, 

CBS 
23 23 THAT'S ALL Genesis, Charisma 
24 32 BARK AT THE MOON, Ozzy 

Osbourne, Epic 
25 30 THIS CHARMING MAN, Smiths, 

Rough Trade 
26 35 ISLANDS IN THE STREAM, 

Kenny Rogers & Dolly Parton, 
RCA 

27 17 ONLY FOR LOVE, Limahl, EMI 
28 29 OWNER OF A LONELY HEART, 

Yes, Atco 
29 18 KARMA CHAMELEON, Culture 

Club, Virgin 
30 NEW CLUB FANTASTIC MEGAMIX, 

Wham], Innervision 
31 NEW WHAT IS LOVE, Howard Jones, 

WEA 
32 19 THE SAFETY DANCE, Men 

Without Hats, Statik 
33 37 RAT RAPPING, Roland Rat, 

Magnet 
34 33 THANK YOU FOR THE MUSIC, 

Abba, Epic 
35 21 LOVE WILL TEAR US APART, 

Joy Division, Factory 
36 26 REILLY, Olympic Orchestra, Red 

Bus 
37 22 UNCONDITIONAL LOVE, Donna 

Summer, Mercury 
38 NEW THAT'S LOVE THAT IT IS, 

Blancmange, London 
39 40 USTEN TO THE RADIO: 

ATMOSPHERICS, Tom 
Robinson, Panic 

40 NEW THE WAY YOU ARE, Tears For 
Fears, Mercury 

ALBUMS 
1 NEW SEVEN AND THE RAGGED 

TIGER, Duran Duran, EMI 

2 NEW U2 LIVE "UNDER A BLOOD 
RED SKY ", Island 

3 1 COLOUR BY NUMBERS, Culture 
Club, Virgin 

4 4 STAGES, Elaine Paige, K -tel 
5 7 NO PARLEZ], Paul Young, CBS 

6 3 THRILLER, Michael Jackson, 
Epic 

7 6 CHART HITS '83 VOL1 /2, 
Various, K -tel 

8 2 CAN'T SLOW DOWN, Lionel 
Richie, Motown 

9 NEW BACK TO BACK, Status Quo, 
Vertigo 

10 10 FANTASTIC, Wham], Inner 
Vision 

11 8 TOUCH, Eurythmics, RCA 
12 14 THE HIT SQUAD -HITS OF '83, 

Various, Ronco 
13 11 GENESIS, Charisma 
14 9 AN INNOCENT MAN, Billy Joel, 

CBS 
15 5 UNDERCOVER, Rolling Stones, 

Rolling Stones 
16 23 ROCK 'N' SOUL PART ONE, 

Daryl Hall & John Oates, RCA 

17 28 THANK YOU FOR THE MUSIC, 
Abba, Epic 

18 31 CHAS 'N' DAVE'S KNEES UP, 

Rockney 
19 19 HAVE YOU EVER BEEN IN 

LOVE, Leo Sayer, Chrysalis 
20 18 VOICE OF THE HEART, 

Carpenters, ABM 
21 22 SNAP], Jam, Polydor 
22 30 SUPERCHART 83, Various, 

Telstar 
23 21 THE BOP WON'T STOP, Shakin' 

Stevens, Epic 
24 20 TOO LOW FOR ZERO, Elton 

John, Rocket 

25 13 LABOUR OF LOVE, UB40, Dep 
International 

26 25 IMAGINATIONS, Various, CBS 
27 26 GREATEST HITS, Marvin Gaye, 

Telstar 
28 16 90125, Yes, Atco 
29 NEW NOCTURNE, Siouxsie & 

Banshees, Wonderland 
30 15 PIPES OF PEACE, Paul 

McCartney, Parlophone 
31 NEW TRACK RECORD, Joan 

Armatrading, A&M 
32 27 LETS DANCE, David Bowie, EMI 

America 
33 12 BEAUTY STAB, ABC, Neutron 
34 24 IN YOUR EYES, George Benson, 

Warner Bros. 
35 33 SILVER, Cliff Richard, EMI 
36 17 THE TWO OF US, Various, K- 

iel 
37 NEW THE MUSIC OF RICHARD 

CLAYDERMAN, Polystar 
38 38 THE CROSSING, Big Country, 

Mercury 
39 NEW GREATEST HITS, Bucks Fizz, 

RCA 
40 36 ORIGINAL SOUNDTRACK - 

YENTL, Barbra Streisand, CBS 

CANADA 
(Courtesy of The Record) 

As of 12/12/83 

SINGLES 
This Last 

Week Week 
1 1 ISLANDS IN THE STREAM, 

Rogers & Parton, RCA 
2 2 ALL NIGHT LONG (ALL NIGHT), 

Lionel Richie, Motown /Quality 
3 5 SAY, SAY, SAY, McCartney & 

Jackson, Columbia /CBS 
4 4 UPTOWN GIRL, Billy Joel, CBS 
5 3 TRUE, Spandau Ballet, 

Chrysalis /MCA 
6 4 TONIGHT I CELEBRATE MY 

LOVE, Bryson & Flack, Capitol 
7 8 IN A BIG COUNTRY, Big 

Country, Vertigo /PolyGram 
8 10 TELEFONE, Sheena Easton, 

Capitol 
9 16 CUM ON FEEL THE NOIZE, 

Quiet Riot, Portrait /CBS 
10 19 LOVE IS A BATTLEFIELD, Pat 

Benatar, Chrysalis /MCA 
11 7 MAKING LOVE OUT OF 

NOTHING AT ALL Air Supply, 
PolyGram 

12 13 CHURCH OF THE POISON MIND, 
Culture Club, Virgin /PolyGram 

13 14 UNION OF THE SNAKE, Duran 
Duran, Capitol 

14 11 MAJOR TOM (COMING HOME), 
Peter Schilling, WEA 

15 NEW TWIST OF FATE, Olivia Newton - 
John, MCA 

16 NEW OWNER OF A LONELY HEART, 
Yes, WEA 

17 12 CRUNIBLIN' DOWN, John 
Coular Mellencamp, Riva/ 
PolyGram 

18 9 MODERN LOVE, David Bowie, 
Liberty /Capitol 

19 NEW HEART & SOUL, Huey Lewis, 
Chrysalis /MCA 

20 NEW UNDER COVER OF THE NIGHT, 
Rolling Stones, Rolling Stone/ 
WEA 

ALBUMS 
1 1 SYNCHRONICITY, Police, A&M 
2 4 UNDER COVER, Rolling Stones, 

Rolling Stone /WEA 
3 2 CAN'T SLOW DOWN, Lionel 

Richie, Motown /Quality 
4 3 THRILLER, Michael Jackson, 

Epic /CBS 
5 5 GENESIS, Genesis, Atlantic/ 

WEA 
6 7 UH -HUH, John Cougar 

Mellencamp, Riva /PolyGram 
7 11 EYES THAT SEE IN THE DARK, 

Kenny Rogers, RCA 
8 9 COLOUR BY NUMBERS, Culture 

Club, Virgin /PolyGram 
9 6 THE CROSSING, Big Country, 

Vertigo /PolyGram 
10 8 LETS DANCE, David Bowie, 

Liberty /Capitol 
11 10 PYROMANIA, Def Leppard, 

PolyGram 
12 12 FLASHDANCE, Soundtrack, 

Casablanca /PolyGram 
13 12 METAL HEALTH, Quiet Riot, 

Epic /CBS 
14 NEW SEVEN AND THE RAGGED 

TIGER, Duran Duran, Capitol 
15 17 GREATEST HITS, Air Supply, 

Big Time /PolyGram 
16 16 ROCK 'N' SOUL Hall & Oates, 

RCA 
17 19 ELIMINATOR, ZZ Top, WEA 
18 NEW 90125, Yes, WEA 
19 NEW AN INNOCENT MAN, Billy Joel, 

Columbia /CBS 
20 15 FASTER THAN THE SPEED OF 

NIGHT, Bonnie Tyler, CBS 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 12/5/83 
SINGLES 

This Last 
Week Week 

1 1 COME BACK AND STAY, Paul 
Young, CBS 

2 6 ALL NIGHT LONG, Lionel Richie, 
Motown 

3 2 I LIKE CHOPIN, Gazebo, 
Baby /EMI- Electrola 

4 5 SHADOW ON THE WALL, Mike 
Oldfield, Virgin 

5 3 KARMA CHAMELEON, Culture 
Club, Virgin 

6 4 MAMA, Genesis, 
Vertigo /Phonogram 

7 7 ROCKIT, Herbie Hancock, CBS 
8 8 25 YEARS, Catch, Metronome 
9 9 ONLY FOR LOVE, Limahl, EMI 

10 NEW GUARDIAN ANGEL, 
Masquerade, Metronome 

11 18 PULSTAR, Hypnosis, 
ZYX /Mikuiski 

12 10 YOU, Boytronic, 
Mercury/Phonogram 

13 11 FAR FROM OVER, Frank 
Stallone, RSO /DGG 

14 NEW JENSEITS VON EDEN, Nino de 
Angelo, Polydor /DGG 

15 13 SUNSHINE REGGAE, Laid Back, 
Metronome 

16 12 RED RED WINE, UB 40, Virgin 
17 NEW THIS IS NOT A LOVE SONG, 

Public Image, Virgin 
18 15 HERZ IST TRUMPF, Trio, 

Mercury/Phonogram 
19 NEW DOLCE VITA, Ryan Paris, 

Carrere /DGG 
20 20 UNDERCOVER OF THE NIGHT, 

Rolling Stones, Rolling 
Stones /EMI 

ALBUMS 
1 1 NO PARLEZ, Paul Young, CBS 
2 2 FLASHDANCE, Soundtrack, 

Casablanca /Phonogram 
3 3 GENESIS, Vertigo /Phonogram 
4 4 UNDERCOVER OF THE NIGHT, 

Rolling Stones, Rolling 
Stones /EMI 

5 13 HILFE OTTO KOMMT, Otto, 
Ruessl /EMI 

6 5 CRISES, Mike Oldfield, Virgin 
7 6 AUS BOEHMEN KOMMT DIE 

MUSIK, Peter Alexander, Ariola 
8 9 COLOUR BY NUMBERS, Culture 

Club, Virgin 
9 8 STAYING ALIVE, Soundtrack, 

RSO /DGG 
10 7 MELODIEN, DIE MAN NIE 

VERGISST, Bert Kaempfert, 
Polydor /DGG 

11 18 CAN'T SLOW DOWN, Lionel 
Richie, Motown /Bellaphon 

12 17 MADE IN ITALY, Ricci & Poveri, 
Baby /EMI 

13 11 GAZEBO, Baby /EMI 
14 10 HEADS OR TALES, Saga, 

Polydor /DGG 
15 16 TOO LOW FOR ZERO, Elton 

John, Rocket /Phonogram 
16 15 LIEDER DER MEERE, Heino, EMI 
17 12 TABALUGA, Peter Maffay, 

Metronome 
18 14 CONSTRUCTION TIME AGAIN, 

Depeche Mode, 
Mute /Intercord 

19 NEW THE BEST OF THE ALAN 
PARSONS PROJECT, 
Arista /Ariola 

20 20 TRUE, Spandau Ballet, 
Chrysalis /Ariola 

JAPAN 
(Courtesy Music Labo) 

As of 12/5/83 

SINGLES 
This Last 
Week Week 

1 1 LOVING, Toshihiko Tahara, 
Canyon /Johnny's 

2 2 HITOMI WA DIAMOND, Seiko 
Matsuda, CBS -Sony /Sun 

3 3 ADESUGATA NAMIDA MUSUME, 
Kyoko Koizumi /Burning 

4 6 LOVE IS OVER, Ouyan Fifi, 
Polydor /BumingJVK 

5 5 GLASS NO RINGO, Seiko 
Matsuda, CBS -Sony /Sun 

6 4 ROYAL STRAIGHT FLASH, 
Masahiko Kondo, 
RVC /Johnny's 

7 7 SASAME YUKI, Hiroshi Itsuki, 
Tokuma /RFMP TV Asahl 
Sound 1 

8 9 PUSANKOU E KAERE, Jiro 
Atsumi, CBS -Sony /Nihon 

9 8 ANOKO, Mlyuki Nakajima, 
Canyon /Yamaha 

10 NEW STARDUST TRAIN, Hidemi 
lahikawa, RVC /Geiel -TV Asahl 

11 10 GOOD -BYE SEISHUN, Tsuyoshi 
Nagabuchi, Toshiba -EMI 

12 NEW TOKINI AIWA, lyo Matsumoto, 
Victor /Nichion -Bond 

13 NEW LAST CHRISTMAS EVE, Elkichi 
Yazawa, Warner - 
Pioneer /Sunrise 

14 16 NAICHITCHI MY HEART, Shingo 
Kazami, For Ufe /Burning 

15 15 NANIWA KOISHIGURE, Harumi 
Miyako & Chiaki Oka, Nippon 
Columbia/Columbia-Sun 

16 NEW MIZUIRONO LOVE LETTER, 
Sayuri Iwal, King /Crazy Rider - 
Burning 

17 14 SONNA HIROSHINI 
DAMASARETE, Mizue Takada, 
Teichiku /PMP -Amuse 

18 12 CHOUHATSU MUGENDAI, 
Shibugakitai, CBS - 
Sony /Johnny's 

19 17 KANASHIMIGA TOMARANAI, 
Anri, For Life /JCP -PMP 

20 11 CAT'S EYE, Anri, For Life /NTV 

ALBUMS 
1 NEW COLOUR BY NUMBERS, Culture 

Club, Victor 
2 1 SEIKO PLAZA, Seiko Matsuda, 

CBS -Sony 
3 NEW MISS YOKOHAMADULT, Yuko 

Hara, Victor 
4 NEW LOVE MUGENDAI, Shibugkitai, 

CBS -Sony 
5 2 NEMURENAI JIDAI, Chiharu 

Matsuyama, News 
6 3 YES -YES -YES, Off Course, 

Toshiba -EMI 
7 NEW COLORFUL BOX, You Hayami, 

Taurus 
8 6 AN INNOCENT MAN, Billy Joel, 

CBS -Sony 
9 4 FLASHDANCE, Soundtrack, 

Polystar 
10 10 CAN'T SLOW DOWN, Lionel 

Richie, Victor 
11 NEW HANDS UP, Mods, Epic -Sony 
12 8 BODIES AND SOULS, Manhattan 

Transfer, Warner -Pioneer 
13 9 GREATEST HITS, Air Supply, 

Nippon Phonogram 
14 NEW ROCK 'N' SOUL PART 1, Daryl 

Hall & John Oates, RVC 
15 NEW TURNING POINT, Shouko 

Sawada, Nippon Phonogram 
16 5 SOUL VACATION, Ratsstar, 

Epic -Sony 
17 NEW THE BIG GIG, Kai Band, 

Toshiba -EMI 
18 NEW DRAMATIC ROAD, Toru 

Watanabe, Epic -Sony 
19 7 FRIDAY TROUBLE, Singo 

Kazami, For Life 
20 19 STAVIN' ALIVE, Soundtrack, 

Polydor 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 12/5/83 

SINGLES 

This Last 
Week Week 

1 2 UPTOWN GIRL Billy Joel CBS 
2 4 RED RED WINE, UB40, DEP 

International 
3 1 RECKLESS, Australian Crawl, 

EMI 
4 5 ISLANDS IN THE STREAM, 

Kenny Rogers & Dolly Parton, 
RCA 

5 8 SAY SAY SAY, Paul McCartney, 
Michael Jackson, Parlophone 

6 3 KARMA CHAMELEON, Culture 
Club, Virgin 

7 6 GIVE IT UP, KC & Sunshine 
Band, Epic 

8 11 ALL NIGHT LONG, Lionel Richie, 
Motown 

9 7 UNION OF THE SNAKE, Duran 
Duran, EMI 

10 9 MODERN LOVE, David Bowie, 
EMI America 

11 10 TONIGHT I CELEBRATE MY 
LOVE, Peabo Bryson & 

Roberta Flack, Capitol 
12 19 CHANGE IN MOOD, Kids In The 

Kitchen, White 
13 14 CRYSTAL Elton John, Rocket 
14 12 BOP GIRL, Pat Wilson, WEA 
15 17 HOLD ME TIGHT, Cold Chisel, 

WEA 
16 16 I HEAR MOTION, Models, 

Mushroom 
17 13 GOLD, Spandau Ballet, Chrysalis 
18 15 SAFETY DANCE, Men Without 

Hats, Big Time 
19 NEW SOLDIER OF FORTUNE, John 

Paul Young, ICDU 
20 NEW MONTEGO BAY, Allniters, 

Powderworks 

ALBUMS 
1 1 1983..SUMMER BREAKS, 

Various, EMI 
2 5 SEVEN AND THE RAGGED 

TIGER, Duran Duran, EMI 

3 2 COLOUR BY NUMBERS, Culture 
Club, Virgin 

4 4 LETS DANCE, David Bowie, EMI 
America 

5 3 UNDERCOVER, Rolling Stones, 
Rolling Stones 

6 6 AN INNOCENT MAN, Billy Joel, 
CBS 

7 9 INFIDELS, Bob Dylan, CBS 

8 7 TOO LOW FOR ZERO, Elton 
John, Rocket 

9 8 EYES THAT SEE IN THE DARK, 
Kenny Rogers, RCA 

10 11 PIPES OF PEACE, Paul 
McCartney, Parlophone 

11 NEW THE BRITISH POP 
COLLECTION, Various, EMI 

12 10 TRUE, Spandau Ballet, Chrysalis 
13 13 WHAT'S NEW, Linda Ronstadt, 

Asylum 
14 18 LABOUR OF LOVE, UB40, DEP 

International 
15 16 THRILLER, Michael Jackson, 

Epic 
16 15 PLEASURE OF YOUR 

COMPANY, Models, Mushroom 
17 14 GREATEST HITS, Air Supply, 

Big Time 
18 20 JUST ONE..., Renee & Renato, 

RCA 
19 17 SYNCHRONICITY, Police, A&M 
20 19 BLUES BROTHERS, Original, 

Atlantic 

SPAIN 
(Courtesy El Gran Musical) 

As of 11/26/83 
SINGLES 

This Last 
Week Week 

1 1 I LIKE CHOPIN, Gazebo, CBS 
2 2 FLASHDANCE, Irene Cara, 

Fonogram 
3 NEW KARMA CHAMELEON, Culture 

Club, Ariola 
4 3 MANIAC, Michael Sembeilo, 

Fonogram 
5 4 SWEET DREAMS, Eurythmics, 

RCA 
6 9 VICTIMAS DEL DESAMOR, 

Video, Zafiro 
7 NEW CODO, Tauchen Prokopetz, 

Ariola 
8 5 WRAPPED AROUND YOUR 

FINGER, Police, Epic 
9 6 WOMAN IN YOU, Bee Gees, 

Polydor 
10 10 QUIEN PIENSA EN TI, Gonzalo, 

Hispavox 

ALBUMS 
1 1 FLASHDANCE, Banda Sonora 

Original Pelicula, Fonogram 
2 3 TRUE, Spandau Ballet, RCA 

3 2 SYNCHRONICITY, Police, Epic 

4 8 CABALLO DE BATALLA, Juan 
Pardo, Hispavox 

5 4 ME ENAMORE, Jose Feliciano, 
RCA 

6 6 CADA LOCO CON SU TEMA, 
Joan Manuel Serrat, Ariola 

7 5 HOOKED ON CLASSICS 3, Luis 
Clark & Royal Philharmonic 
Orchestra, Edigsa 

8 7 STAYING ALIVE, Banda Sonora 
Original Pelicula, Polydor 

9 9 CRISES, Mike Oldfield, Ariola 
10 NEW PRIVATE COLLECTION, Jon & 

Vangelis, Polydor 

NETHERLANDS 
(Courtesy Stichling Nederlandse Top 40) 

As of 12/3/83 

SINGLES 
This Last 

Week Week 
1 1 HEY YOU ROCK STEADY 

CREW, Virgin 
2 3 COME BACK AND STAY, Paul 

Young, CBS 
3 7 OWNER OF A LONELY HEART, 

Yes, Alco 
4 6 MANHATTAN, G'Race, Ya Ya 
5 5 UNDERCOVER OF THE NIGHT, 

Rolling Stones, EMI 
6 2 ALL NIGHT LONG, Lionel Richie, 

Motown 
7 10 HAPPY STATION, Fun Fun, 

Dureco 
8 9 UPTOWN GIRL Billy Joel, CBS 
9 4 SUZANNE, V.O.F. de Kunst, CBS 

10 NEW SHADOW ON THE WALL Mike 
Oldfield, Virgin 

ALBUMS 
1 1 CAN'T SLOW DOWN, Uonel 

Richie, VIP 
2 3 UNDERCOVER, Rolling Stones, 

Rolling Stones 
3 6 KINDEREN VOOR KINDEREN 

DL4, Turning Point 
4 2 COLOUR BY NUMBERS, Culture 

Club, Virgin 
5 4 DESIRE, BZN, Mercury 
6 8 PIPES OF PIECE, Paul 

McCartney, EMI 
7 7 LABOUR OF LOVE, UB 40, 

Virgin 
8 5 TRUE, Spandau Ballet, Chrysalis 
9 10 NO PARLEZ, Paul Young, CBS 

10 NEW VOOR JOU, Andre Hazes, EMI 

ITALY 
(Courtesy Germano Ruscitto) 

Aa of 11/28/83 
ALBUMS 

This Last 
Week Week 

1 1 FLASHDANCE, Irene Cara, 
PolyGram 

2 15 STAYING ALIVE, Various, 
PolyGram 

3 NEW UNDERCOVER, ROLLING 
STONES, EMI 

4 3 E ARRIVATO UN BASTIMENTO, 
Edoardo Bennato, Ricordi 

5 4 MOONLIGHT SHADOW, Mike 
Oldfield, Virgin 

6 2 TROPICO NORD, Pooh, CGD-MM 
7 5 GENESIS, PolyGram 
8 NEW INFIDELS, Bob Dylan, CBS 
9 NEW PIPES OF PEACE, Paul 

McCartney, EMI 
10 7 JAZZ, Loredana Berte, CBS 
11 6 BOLLICINE, Vasco Rossi, 

Carosello /Ricordi 
12 NEW VENEZIA 2000, Rondo 

Veneziano, Baby 
13 9 STUDIO 54, No.6, Various, 

COM /CGD -MM 
14 12 SYNCHRONICITY, Police, CBS 
15 10 CALYPSO, Ron, RCA 
16 11 MIXAGE, Various, Baby /CGD- 

MM 
17 18 I GRANDI SUCCESSI DI ELVIS 

PRESLEY, Siglaquattro /RCA 
18 13 BANDIERA GIALLA, Ivan 

Catanio, CGD-MM 
19 14 CIRCO MASSIMO, Antonello 

Venditti, Ricordi 
20 NEW HULA HOOP, Various, Discotto 
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AVAILABLE NOW: The 1983/84 
edition of three of Billboard's 
most popular and widely used 
directories: 

r 

IIL 

1983/84 International Buyer's Guide 
A special 25th Anniversary Edition - bigger and better than ever. Filled with 
the most comprehensive listings by category and geographical area; 
thousands of names, addresses and telephone numbers for: 

Record companies 
Music publishers 
Wholesalers 

Distributors 

One Stops 
Rack Jobbers 
Importers 

Exporters 

Industry Services 
& Organizations 

Equipment Manufacturers 

Suppliers 

AND NEW THIS YEAR.- manufacturers, wholesalers, hardware, software 
and accessories for, Compact Disc, Video Disc, Video Cassettes, 
Video Games 

A complete International Guide to the Music and Home Entertainment 
Industries. 

Our Silver Anniversary Edition price is $35.00. 

International Recording 
Studio and Equipment 
Directory 
The professional's guide to 
recording and mastering studios, 
professional recording equipment 
manufacturers, blank loaded and 
bulk tape products -in the U.S. 
and around the world. 
Price $20.00 

1983/84 Audio /Video/ 
Tape Source Book 
Billboard's complete guide to 
thousands of products, services, 
company listings, including: 
Pro equipment, blank tape, bulk 
tape, video cassette components, 
pre- and post - production 
facilities, tape and record services, 
assembly and packaging 
equipment, materials, supplies 
and much, much more... 
Price $20.00 
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COMING IN MARCH 1984 -THE COUNTRY MUSIC SOURCE BOOK 
Get your directory copies now by returning the coupon below today! 

Mail to: Billboard, 1515 Broadway, New York, N.Y. 10036 

Please send me: 
copies 83/84 International Buyer's 
Guide 
Price $35.00 

copies 83/84 International Recording 
Studio and Equipment Directory Price 
Price $20.00 

copies 83/84 Audio /Video /Tape 
Directory 
Price $20.00 

My check enclosed 

Please charge my 

American Express 

VISA 

MasterCard 

Name 

Address 
Card Number 

City State lip 
Card Expires 

MasterCard Bank # Signature 

Please add $3.00 for postage and handling for the Buyer's Guide, $2.00 each for IRESD, AVT. 
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News 
20% RISE IN $$ VOLUME REPORTED 

Disneyland: Best Sales Year Yet 
LOS ANGELES -Disneyland 

Records is claiming its best sales year 
to date. The company reports a 20% 
increase in gross dollar volume dur- 
ing fiscal 1983, ending Sept. 30. 

Dramatizing that growth, contend 
label executives, were awards of 20 
RIAA gold certifications, primarily 
on seven -inch product from Disney 
and Disney -distributed projects. Old- 
er titles figured prominently in the 
RIAA boom, but the traditionally 
catalog- oriented line also earned cer- 
tification for several current releases. 

Because the record division, as 
part of the Disney Enterprises em- 
pire, does not report financial perfor- 
mance, no total net or gross sales fig- 
ures are being disclosed. But Stephen 
McBeth, manager of marketing, cites 
both ambitious Disneyland promo- 
tion campaigns and a general eco- 
nomic upturn as contributing to the 
performance of the division. 

`Big Chill' Album 
Continued from page 8 

ists, who in some instances relied on 
later tape generations than Nichols: 
"When we had a mono master and a 
later, simulated stereo copy, I opted 
for the mono, even if the film's 
soundtrack used the stereo." 

Barri allows that the "Christine" 
album could face a tougher sell than 
"The Big Chill," since he expects the 
newer film to attract a young public 
unfamiliar with the original songs. 
But the Motown creative vice presi- 
dent remains enthusiastic over the 
technical gains digital mastering can 
bring with older analog material. 

Focal points for the year included 
the June launch of its most extensive 
marketing campaign to date, pre- 
pared for 17 different "Star Wars" 
and "Return Of The Jedi" titles via 
the Buena Vista label. Disneyland 
says sales to date on these products 
exceed three million units, earning 
one of its gold certifications for its 
"Return Of The Jedi" story record. 
The label also earned gold with an 
"ET." package. 

Cassette sales growth was also not- 
ed, with McBeth acknowledging that 
until this year sales of record players 
for children substantially outstripped 
cassette players sold for that market. 
"Interestingly enough, we're hearing 
that dealers are stil selling as many 
children's record players as cassette 
players," McBeth notes, saying that 
his market forecast now calls for 
tape /disk parity within the next year. 

All told, cassette sales jumped 
80% for Disneyland, which McBeth 
says is consistent with the configura- 
tion's overall market penetration. 
The increases were spread evenly 
across the line's different cassette 
price points, which show cassette 
products selling at suggested list 
prices of $3.98, $5.98 and $6.98 de- 
pending on program and packaging. 

McBeth is upbeat about the new 
sales year. "I can tell you we're hav- 
ing the best fall and early Christmas 
sales season in years, which I under- 
stand is the case for most labels," he 
reports. Expected to buttress that 
strength is the Dec. 16 theatrical re- 
lease for the first all -new Mickey 
Mouse featurette in three decades, 

Christopher Cross Single 
Gets `Hospital' Treatment 

LOS ANGELES -The same tele- 
vision love affair that spawned a left - 
field single hit for Patti Austin and 
James Ingram is now reheating an- 
other single, this one by Christopher 
Cross. 

Cross' "Think Of Laura," released 
by Warner Bros. last spring, made lit- 
tle impact when first pulled from the 
performer's "Another Page" album. 
But when the producers of ABC - 
TV's hit soap opera, "General Hospi- 
tal," added the song as musical coun- 
terpoint to the return of one of its 
most popular characters, Laura, 
Warner began fielding phone calls 
from radio programmers and fans. 

"I wasn't here when the single was 
released," explains Rich Fitzgerald, 
newly appointed vice president of 
promotion at the label (Billboard, 
Nov. 26). "But from what I've been 
told, 'Think Of Laura' met with 
mixed reactions as soon as it was re- 
leased. It was the third single from 

LOOKING TO BUY 
BUILDING & 
PROPERTY WITH 24 
TRACK STUDIO. 
(2 ROOMS OR ONE 
ROOM AND SPACE TO 
BUILD). 

ALSO NEED OFFICE 
SPACE ADJACENT TO 
STUDIO APPROX. 
2,000 SQ. FT. OR 
SPACE TO BUILD. 
HOLLYWOOD, NORTH 
HOLLYWOOD OR 
VALLEY AREA. 

CALL LYNN 
213- 985 -3805 
MON -FRI 10 -5 

the album, and it met with a terrible 
fate when the label first released it." 

So, he adds, did Austin and In- 
gram's "Baby Come To Me," the 
Qwest single that made a daunting 
recovery after the same show selected 
the song to underscore the new ro- 
mance between Luke, Laura's old 
flame, and his new love interest. Now 
that Laura has returned for a five - 
week run of episodes, the Cross re- 
cord appears to be enjoying a similar 
second chance. 

"I came to work my first day here 
on the phones," continues Fitzgerald, 
who moved over from a top promo- 
tion post at Geffen. "We began get- 
ting calls from stations asking about 
the record, and soon found that the 
television stations carrying the show 
were getting the same kind of calls. 
We talked to one Dallas station that 
had already logged 1,000 calls about 
the single." 

As was the case with the Qwest 
single, Warner has found itself liter- 
ally forced to reissue the records. 
"We're finding that the stations are 
promoting our people on the record," 
Fitzgerald claims. "There's a radio 

station in virtually every town that's 
contacted us about this single. The 
first day out on reorders, we got or- 
ders for 20,000 pieces. 

One built -in limitation does face 
Cross' record. Unlike the Austin /In- 
gram disk, which was able to garner 
exposure throughout Luke's new 
soap opera romance, "Think Of Lau- 
ra" is likely to be aired only so long 
as the character is back in the center 
of the show's action. And current 
plans call for her return to last only 
five weeks. That leaves Warner Bros. 
with less than four weeks left to plug 
the rekindled hit -unless the series 
decides to extend Laura's stay. 

"Mickey's Christmas Carol," which 
will be accompanied by the rollout 
for both a story record and a 12 -inch 
story/song picture disk package. 

Anticipation for that release (on a 
bill with a rereleased Disney feature, 
"The Rescuers," which will likewise 
spawn a new record /tape push) was 
already high last year, when an ani- 
mators' strike delayed release in time 
for the 1982 holidays. McBeth says 
theatre owners are getting into the 
action via plans for lobby displays of 
disks and tapes during the initial box - 
office release. 

Meanwhile, Disneyland is also 
aiming to repeat its success with kid- 
die market pop spinoffs such as its 
"Mickey Mouse Disco" and "Mou- 
sercise" packages via the recently re- 
leased "Splashdance" package. 

CALLING THE PLAYS -At a party in New York celebrating the birth of 
Meca Records, Macey Lipman, left, of Macey Lipman Marketing, label pres- 
ident Richard Osias, center, and Meca's first artist, KC, formerly of KC & 

The Sunshine Band, huddle with their game plan. 

Heartland Beat 
Continued from page 8 

Slang & Euphemism " -written by a 
professor at Northwestern Univ. 
here -and found that the terms 
"wang" and "doodle" can be inter- 
preted as synonymous with the male 
organ. 

In actuality, the phrase is an old 
Southern black expression that refers 
to merrymaking. "Hey, everybody 
knows 'Wang dang doodle' means 
pitching a party," said the song's au- 
thor Dixon when informed of the 
questionable interpretation. 

Even the slang dictionary's com- 
piler, Prof. Richard Spears, appeared 
surprised at the decision, according 
to Iglauer. In fact, says Iglauer, "He 
thought it was hilarious." 

"Chicago On The Good Foot" di- 
rector Terrence Stegner's reaction to 
the decision was also "surprise," he 
says. But he adds, "Disney has their 
own reasons, and I haven't ques- 
tioned them . I think it's admirable 

Vid Compilations 
Due On Market 

Continued from page 6 

MTV, 'Friday Night Videos' and 
others. Consumers are expressing a 
desire to own video clips, and this 
presents us with an opportunity to go 
into non -traditional video outlets 
where titles can be successfully cross - 
merchandised with records and 
tapes." 

Peisinger adds that Vestron is 
"quite interested in broadening our 
inventory in music. As we have ag- 
gressively pursued our current agree- 
ments, we are pursuing other rela- 
tionships with equal vigor." 

Mark Levinson, president of PMI, 
notes that "Picture Music" will be 
supported with advertising on MTV 
and in print. All previous PMI re- 
leases have been marketed through 
sister company Thorn-EMI video. 
But Levinson remarks, "Picture Mu- 
sic" is a unique product, and we need 
to explore all avenues for release and 
support." 

Sony's Video 45s will not be cross - 
promoted with Vestron, although 
head of software operations John 
O'Donnell says he would be happy to 
discuss such an arrangement. 
Through an agreement with PMI, 
the titles will be promoted on MTV, 
with 30 -and 60- second spots on each 
month's releases designed for overlay 
on Sony's current daily ad schedule. 

Sony also will be promoting the ti- 
tles through tie -ins with clubs and 
through dealer point -of- purchase 
materials. All Betamax hardware 
sold will also include a full -line 
catalog. 

that they made a film on a subject so 
seldom delved into in the first place." 

The Disney Channel's director of 
public relations, Harvey Kahn, ad- 
mits, "We wanted to play it very 
safe." He adds that the channel has 
responsibilities to subscribers who 
expect only the most irreproachable 
family entertainment. 

"It was our understanding, based 
on books that we have here, that 
there was a connotation in the song 
that was not (acceptable)," continues 
Kahn. "We're not in the business of 
being able to take chances." 

"Contractually, Disney wasn't 
obliged to use the footage or inform 
us that they wouldn't," Iglauer ac- 
knowledges. "But I felt that my artist 
had been indirectly slandered by be- 
ing accused of singing an obscene 
song, without any discussion on their 
part at all." 

* * * 
Heartland Beat welcomes news re- 

leases, announcements and sugges- 
tions Send details to this column c/o 
Billboard, 150 N. Wacker Drive, Chi- 
cago, Ill 60606. 

Chorlbeot 
Continued from page 8 

though their longterm effects weren't 
nearly as lasting. 

While most of these No. 1 duets 
have involved superstars, two of the 
more recent top -charted pairings fea- 
tured middle -level or even developing 
acts. Those records, respectively: Joe 
Cocker & Jennifer Warnes' "Up 
Where We Belong" and Patti Austin 
& James Ingram's "Baby, Come To 
Me." 

Before we close this section, we 
should note that "Say Say Say" is the 
10th career No. 1 for Michael Jack- 
son (counting four records with the 
Jackson Five) and the 29th career 
No. 1 for Paul McCartney. This in- 
cludes 20 hits with the Beatles and 
six with Wings, plus three duets: 
"Uncle Albert/Admiral Halsey" 
with Linda McCartney, "Ebony And 
Ivory" with Stevie Wonder and now 
"Say Say Say" with Jackson. 

Finally, by hitting No. I with "Say 
Say Say," McCartney and Jackson 
avenge their near -miss from January, 
when "The Girl Is Mine" peaked at 
number two. 

Fast Facts: Besides holding in the 
top 10 on the pop chart for the sev- 
enth straight week, Linda Ronstadt's 
"What's New" (Asylum) this week 
jumps onto the jazz chart at number 
32. It's the first jazz chart appearance 
for Ronstadt, who has already made 
inroads on quite a few of Billboard's 
key music surveys. With 1978's "Ooh 
Baby Baby" alone, she hit the pop, 
black, country and adult contempo- 
rary charts. 

While new acts have had a field 
day on the pop charts this year, it's 
worth noting that a number of '60s 
stalwarts are more than holding their 
own on this week's album survey. 
The Rolling Stones surge to number 
four, Paul McCartney jumps to 16, 

Bob Dylan holds at 20, Barbra Strei- 

sand vaults to 21, the Doors hold at 
23 and Paul Simon jumps to 38. And 
this doesn't even count Kenny Rog- 
ers and Robert Plant, who emerged 
from groups that broke at the end of 
the '60s, or "The Big Chill" sound- 
track, which is dominated by hits 
from that decade. 

DeBarge's "Time Will Reveal" 
(Gordy) jumps to No. 1 on this 
week's black singles chart, giving the 
group the No. 1 black hit they've 
been looking for all year. "I Like It" 
peaked at number two on the black 
chart in March; "All This Love" 
reached number five in June. 

The Romantics' "Talking In Your 
Sleep" (Epic) jumps to No. 1 on the 
dance /disco chart, demonstrating 
the continuing popularity on that 
survey of mainstream pop /rock ti- 
tles. Preceding the record at No. 1 

this year have been such pop- oriented 
hits as the Greg Kihn Band's "Jeop- 
ardy" and David Bowie's "Let's 
Dance." 

And, as Rob Waldman of our New 
York chart department points out, 
Nena's "99 Luftbaloons" (Epic) is 

only the third record with all -Ger- 
man lyrics to crack Billboard's Hot 
100. The record, which debuts this 
week at number 74, follows the Bea- 
tles' "Sie Liebt Dich" and 
Kraftwerk's "Autobahn." Waldman 
points out that Deodato's "Also 
Sprach Zarathustra" had a German 
title, but no lyrics. 

* * * 
We Get Letters: Eric Fader of Bay - 

side, N.Y. and Don Beckman of Spo- 
kane wrote in to suggest that when 
Michael Jackson's "One Day In 
Your Life" peaked at number 55 in 
1981, that broke his string of consec- 
utive top 10 hits. But since that was a 

from -the -vaults release on Motown, 
we don't feel it should be counted 
against his CBS streak. 
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News 
Chains Give Thanks For Best Holiday Sales Since '79 

Continued from page 5 

stores in San Luis Obispo, Calif. Like 
Joe Voynow of Big One -Stop, Char- 
lotte and Steve Libman of Nova Dis- 
tributing, Atlanta, Ferris reports that 
downtown stores generally did well, 
but that those near malls were hurt 
by the dramatic pull of the huge 
shopping centers this holiday. He de- 
scribes product as about equal to last 
year, but conjectures that people 
were less hesitant about buying gifts. 
Ferris expects schlock video game ti- 
tles to fortify his Christmas business. 
Careful buying of overstocks has en- 
abled him to offer some titles as low 
as $2.97 and a great many under $5, 
which he says draws traffic and cor- 
relative sales. 

The four Laury's stores in Chicago 
count on CD to make it a profitable 
Christmas. John Schulman says the 
mini -disks account for a $10,000 
weekly gross, and that amount could 
balloon as local audio specialty retail- 
ers like Teddy Schwartz of Musicraft 
advertise players as low as $499. Re- 
ports from United Audio Center, an- 
other local chain, he says, showed 
good movement in the $1,500 list 
Sony 701 CD unit. 

Advertising and a more complete 
selection of merchandise have busi- 
ness up 10% to 20% in the three Mi- 
ami -area Q Record Stores, Ned 
Berndt avers. The chain had a major 
fire before the 1982 holiday, which 
stalemated stocking properly. 
Berndt, too, says he has increased 
advertising. 

Registers showed 15% increases at 
the four Rolling Stone outlets in 
Phoenix, Jeff' Lake notes. A boost in 
radio advertising and a free hot-air - 
balloon promotion in conjunction 
with KDKB on Nov. 26 helped busi- 
ness considerably at the chain's 
newest store. 

Poor phone communications in the 
upper Midwest made it impossible to 
reach Mother's Records, the five 
stores out of Moorhead, Minn. John 
Conroy of Midland Records, based in 
the Twin Cities, says he had an 11% 
upturn for his 14 locations across the 
country. 

The 150 Camelot stores were up 
26 %, reports executive vice president 
Jim Bonk. "Cassettes were excep- 
tionally strong," he says, echoing a 
number of his peers. He found acces- 
sories, especially blank video tape, 
going well over the three days. 

"Television has helped us with new 
acts and with establishing superstars, 
and, perhaps most importantly, 
stretching longevity of albums," says 
John Grandoni of the 13 Cavages' 
stores, Buffalo, citing a 30% rise. He 
says he started running full print 
pages in October and then went to 
double trucks in November. He 
found the larger portable Sanyo por- 
table cassette players did especially 
well recently. At present, he says 
Cavages is running 100 spots weekly 
over FM stations and has recently 
gone on MTV regionally. 

The over 100 Western Merchan- 
disers retail units .showed about a 
10% increase for the holiday, John 
Marmaduke reports. Roy Imber of 
the more than 50 TSS and Record 
World stores based on Long Island 
estimate he was up 5% to 6%. 

PolyGram Classics 
Settles In At HQ 

NEW YORK -PolyGram Clas- 
sics completes its move to label head- 
quarters here Monday (5), after sev- 
eral years in a separate location on 
W. 55th St. About 25 people are in- 
volved in the move to 810 Seventh 
Avenue. All telephone numbers re- 
main the same. 

Record & Tape Ltd., which made 
front page news last year by taking 
out a 13 -page advertising supplement 
in the regional edition of Time, has 
done it again this year by running a 

10 -page insert in the "Weekender" 
section of the Nov. 25 Washington 
Post, which claims a readership of 
more than 700,000 people on 
Fridays. 

Sheldon Michelson, buyer for the 
four -store chain, says the insert, 
which cost $54,000, was "100% co- 
op-it didn't cost us a thing." Mi- 
chelson says the response to the 

maxi -ad, which was divided into 
90% records and tapes and 10% 
books, "has been fantastic." Labels 
participating were WEA, CBS, Moss, 
MCA, RCA and PolyGram. 

Just in time for the Christmas Season 

CHRISTMAS ON RECORD 
Best Selling Xmas Singles & Albums Of.The Past 40 Years 

Based upon 14 different Billboard Charts. Hundreds more listed 
in Notable sections. Shows all charted Christmas Singles, EP's 
& Albums in 3 separate sections arranged by artist and divided 
into Charted & Notables. Record listings are in chronological 
order. Artists are cross referenced in the Notable sections. 

This reference book is needed as a programming tool for Radio 
Statons and a buying guide for Record Stores or the avid 
Collector. Not a Price Guide. 

General Listings in Singles, EP's & Albums: 
Artist, Title, Year released or reissued, Years charted on 
Billboard, Original issues, Reissues, Gold standard reissues, 
Labels & distributing labels, Same recording on other labels. 

Billboard Single Charts Used: 
Hot 1001940 -82, Bubbling Under The Hot 1001959 -82, Best 
Bets For Christmas 1963 -73, Adult Contemporary 1961 -82, Hot 
Country Singles 1948 -82, Black Singles 1948 -82, Best Selling 
Childrens Records 1948 -52. Note: Chart names used here are 
most current. All Single charts are combined into one listing. 

Additional Single Listings: 
Gold record awards, Different Versions of songs, Childrens 
labels & all record numbers. (78 RPM's, 45 RPM's, 7 inch 331/3 
RPM's, 12 inch singles, dual 78 & 45 RPM listings.) 

Plus sections for Borderline Xmas Singles, Promotional Singles, 
Number one single for each year, Countdowns of all charted 
singles, songs & top single artists, Million sellers page, Xmas 
song index, Christmas standards section for radio stations listing 
Title, Composer, Publisher, License & Year song was composed. 
Over 200 charted Singles listed and over 900 Notables, plus 
thousands of original & reissued numbers. 

Billboard Album Charts Used: 
Top LP's 1945 -82, Bubbling Under The Top LP's 1974 -82, Best 
Bets For Christmas 1963 -73, Hot Country LP's 1974 -82, Black 
LP's 1974 -82, Best Selling Jazz LP's 1974 -82. Note. Chart 
names used here are most current. All Album charts are 
combined into one listing. 

Additional Album Listings: 
R.I. A.A. gold record awards, Retitled albums, Mono & Stereo 
issues & dual listings, All record numbers. (78 RPM's, 10 inch & 
12 inch LP's, dual listings for 78's -10 inch & 78's -12 inch.) 

Plus Various Artists & Two Artists on an Album sections, 
Number one album for each year, Countdowns of all charted 
albums & top album artists, R.I.A.A. gold albums page. Over 
200 charted Albums listed and over 500 Notables, plus 
thousands of original & reissued numbers. 

Billboard EP Charts Used: 
Best Selling Pop EP's 1957 -59. 

Additional EP Listings: 
All record numbers, Number one EP for each year, Countdowns 
of all charted EP's & top EP artists. There's 12 charted EP's listed 
with 91 Notables. 

By Craig W. Pattillo 

Paperback (6" x 8 ") 220 Pages 

Cfl, EXTRA AL'f 
If you mark the box on the order form you will be sent free, 
in February, 1984 the 1983 Christmas Addendum with 
all the new just released records. 

I 
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I 

I 

Order Your Copy Of "CHRISTMAS ON RECORD" Now! 

BRAEMAR BOOKS 
PO. Box 25296, Portland, OR. 97225 U.S.A. 

Send Copies at $20.00 each U.S. 4th Class Postage Paid. 

Send Copies at $22.00 each U.S. Air Mail Postage Paid. 

Send Copies at $21.00 each Foreign Surface Postage Paid. 

Send Copies at $26.00 each Foreign Air Mail Postage Paid 

All Prices for "CHRISTMAS ON RECORD" include 
Shipping & Handling charges. Foreign orders welcome. 
Foreign orders must be in U.S. funds. Foreign prepaid 
shipments include proper postal packaging. 

Reserve 1983 Addendum sent free. 

IName 
(please print) 

IAddress 

I City 

I State, Zip 
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Joel Whitburn's 
POP ANNUAL 1955 -1982 
Deluxe Hard Cover $50.00 679 Pages $5 

Buy either of Joel Whitburn's 
latest Record Research releases 

... and we'll give you your choice of these Holiday Bonuses! 

Arlo 
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ORDER 
NOW! 

Offer ends 
January 31, 1984 

Order one or both of these Record Research books . . 

Top Pop 1955.1982 copies x $50= 
Pop Annual 1955.1982 copies x $50 = 

And pick your free holiday bonus(es)! (Check one bonus box per copy of Top Pop or Pop Annual ordered.) 

B ONUS #1 
Bubbling Under the Hot 100 
1959.1981 
The only reference book of its xind, 
listing over 4,000 of the "hits that 
might have been." A $30.00 value. 

B ONUS *2 
Top Easy Listening Records 
1961-1974 
A comprehensive, artist -by- artist 
listing of America's most pro- 
grammed music. A $25.00 value. 

B ONUS *3 
Pop Annual 1955-1977 
One of our all -time biggest sellers. 
Here's a chance to replace your 
well - thumbed copy. A $50.00 value. 

B ONUS #4 
Top Pop 1955 -1978 
This best -selling edition features 
our previous format, with each 
artist's hits listed in rank order of 
popularity. A $50.00 value. 

B ONUS #5 
1978-1982 Pop Supplements 
The pick of Pop in five concise, 
yearly updates to both Top Pop 
1955.1978 and Pop Annual 
1955 -1977. A $50.00 value. 

Bonus #1 - Bubbling Under the Hot 100 1959 -1981 
-' Bonus #2 -Top Easy Listening Records 1961 -1974 

Bonus 413- Pop Annual 1955 -1977 

Complete your collection with these books and supplements. 
No. of 
Copals Pries Total 

Top Pop Records 
1940 -1955 
Bubbling Under 
The Hot 100 1959-81. 
1982 Top Pop Sup- 
plement x 610 - 
Top LP's 1945 -1972 x $30. 
Top LP'S Supplements x $10. 
L 1973 E 1976 r7 1979 ! 1982 

E 1974 'L 1977 1960 

E 1975 3 1978 C7 1981 

Top LP's Book & All 10 
Supplements (Save S30).. 5100. 
Top Country 6 
Western Records 
1949 -1971 x $25. 
Top Country 
Supplements a 610. 
L 1972.73 E 1976 1979 -. 1982 

1974 1977 1980 

L 1975 H 1978 íJ 1961 

(78.'82 Supplements cover both singles 5 LP's charts) 

E Bonus 04 -Top Pop 1955 -1978 
Bonus k5- 1978 -1982 Pop Supplements 

Limited time otter! Orders must be postmarked no later than midnight. 
January 31, 1984, to qualify for this special holiday bonus offer. 

No. of 
Copals Pries Total 

Top Country Book 6 
$25. All 10 Supplements 

s 
(Save 525) x 1100= 

E Top Rhythm 6 Blues 
Records 1949 -1971 x $25- 
Top Rhythm 6 Blues 
Supplemonts x $10. 

1972.73 L 1976 D 1979 L 1962 

Ll 1974 H 1977 L 1980 

1975 L 1978 1981 
('78.82 Supplements cover both Singles and LP's 
chaos) 

L Top R&B Book 6 All 10 
Supplements (Sava 525).. x 5100. 

n Top Easy Listening 
Records 1981.1974 x $25. 
Top Easy Listening 
Supplements s 510= 
. 1975 L 1978 1981 

O 1976 ï 1979 L 1982 
IJ 1977 r 1980 

Co-piis Price Total 
17, Top Easy Listening Book 

6 All 8 Supplements 
(Save $25) x1180- 

0 Complete Record 
Research Set a 5440. 
(All 8 books plus 38 supplements - 
SAVE 5200) 

Note : All books and supplements ere sohcover. except for 
our deluxe Top Pop and Pop t. 

Postage and handling $3.00 
(Overseas and Canadian customers, please see 
special rates under "Terms 6 Conditions ") 

Total: - 
Enclosed is my check or money order for 

Terms 6 Conditions 
Check or money order far lull 
amount must accompany 
order. Overseas orders add 
53.00 per book and 57.00 per 
supplement. All Canadian 
orders add 25% to total 
unless paid in U S. dollars 

I 
Name 

I Address / . 't I 

a" ecordt 
I City . eSea/c Record Research Inc. I 
I P.O. Box 200 I 

Zip Menomonee Falls. W153051 r State 

Mall to: 

News 
PERFORMANCE FUND CUT 

Contract Averts AFM Strike 
Continued from page 5 

vide "royalties" to sidemen accord- 
ing to the number of sessions they 
participated in during the preceding 
five years. 

The Music Performance Trust 
Fund will, however, suffer contrac- 
tion due to a reduction in contribu- 
tion obligations under the new pact. 
The new formula, as well as other 
contract specifics, will not be made 
public until after members have vot- 
ed on its terms. For fiscal 1983, this 
fund earned about $10.76 million 
from record labels. The new provi- 
sions will apply only to recordings 
produced after Dec. 1, 1983, the ef- 
fective date of the new contract. 

The negotiating teams of both the 
union and labels are now refining the 
terms agreed upon, and these will be 
submitted to some 7,000 AFM mem- 
bers for ratification. Only members 
who have earned $1,000 or more 
from recording sessions during the 
past year are entitled to vote. 

The video clause, which is slated to 
remain in effect until the end of the 

three -year pact, calls for payment of 
musicians belonging to self -contained 
groups to receive special payments 
only after their clips have returned 
$60,000 in revenues to the label that 
originally recorded the material. At 
that point, 1% of additional earnings 
will be forwarded to the AFM for 
distribution. 

If sidemen are called in to partici- 
pate in the recording, they will re- 
ceive $120 each, whether the clips are 
used commercially or not. Where 
clips are used purely for promotion, 
no additional fees are paid self -con- 
tained groups. 

Ratification ballots will be distrib- 
uted in about two weeks, says Fuen- 
tealba. They are to be returned by 
Jan. 6 for tabulation. Fuentealba says 
he was pleased with the terms arrived 
at, and expresses particular satisfac- 
tion at retention of the Music Perfor- 
mance Trust Fund, which provides 
for sponsorship of live performances 
of music at union scale. 

The contract covers Canada and 
Puerto Rico, in addition to the Unit- 
ed States. 

Software, IBM Entry In 
Computer Show's Spotlight 

Continued from page 5 

planning to make their top -selling 
packages for the IBM PC compatible 
for the PCjr. Noted Robert H. Glid- 
den, president of Berkeley -based Per- 
fect Software, "The conversions are a 
very easy process, not as simple as 
making a cassette from a record, but 
close." 

IBM, which rolled out the PCjr 
here, displayed software, accessories 
and peripherals for the new machine. 
It was widely speculated that IBM 
has reneged on its original scheme to 
sell the home machine through mass 
merchandisers. 

Since the company debuted PCjr 
here rather than at CES, it is believed 
that computer stores will be the pri- 
mary marketers of the low -cost ma- 
chine. A company spokesman was 
quick to point out that the technol- 
ogy, price and performance of the 
new machine differed from the IBM 
PC. "They are not and will not be 
competing machines," he stressed. 

Further evidence of the software 
industry's growing dominance ap- 
peared here in the number of educa- 
tional and home management /pro- 
ductivity firms commanding prom- 
inent exhibits at the convention. That 
area not only encompassed the Con- 
vention Center hall, but sprawled 
throughout the newly constructed 
West Hall and the Las Vegas Hilton, 
Riviera and Sahara hotels. Mono- 
gram, Avant -Garde Creations, Edu- 
Ware Services Inc., Peachtree Soft- 

ware, Bruce & James, Xerox and oth- 
er firms displayed and discussed the 
developing home computer market 
for disk -based software. 

Clearly, the show -stopper was To- 
shiba's and Mitsubishi's color print- 
ers, which demonstrated color -pho- 
tograph quality printing. A 
hand -held word processor, which 
uses a six -pad keyboard to type tradi- 
tional written English, also drew rec- 
ord crowds. The manufacturer, Mi- 
crocomputer Inc. of New York, had 
only marketed the product in the 
U.K. 

Also attracting attention was a 
three- minute music video clip pro- 
duced by Lotus Software, reportedly 
costing about $150,000. The piece 
featured a confused office scene until 
someone discovers the company's 
Lotus 123 software package. The 
professionally produced video's mu- 
sic was pop -jazz in flavor. 

Finally, computer distributors Mi- 
cro D and Soft Kat introduced best- 
seller lists which, like Softsel's Hot 
List, are based on the number of titles 
each company ships to retail outlets. 

The five -day event culminated 
with Softsel, the largest software dis- 
tributor, giving out awards to ven- 
dors whose products have shipped 
the largest volumes. Datasoft's 
"Zaxxon" won in the category of 
most popular title. Other third party 
software makers receiving awards 
were Infocom, Datamost and Lotus. 
Comedian David Steinberg was the 
master of ceremonies. 

From Jonas Miller Sound 
famed for world class home audio 

SUPER CAR AUDIO 
for discerning buyers who know live sound and understand that 
better costs more. 

Innovative design for each make automobile. 
Finest components selected to acquire desired end result. 
Super installations by the renowned Bill Jehle. 

Cor alarms for the best protection available. 
Installation by Bob Ivey, department head. 

Jonas Miller Sound, 2336 Sonia Monica Blvd., S.M., CA (213) 828 -5613 
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JOHN TRAVOLTA/OLIVIA 
NEWTON -JOHN 
MCA 

6127 

Kind - Soundtrack 
MCA 6127 MCA 9.98 

MOTLEY CRUE 
Shout At The Devil 
Elektra 60289 WEA 8.98 
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THE POLICE 
Synchronici 
ACM SP3735 RCA 

HeartsSl&MB 
neS 

Warner Bros. 1 -23942 WEA 8.98 

PETER SCHILLING 
System Error In The System 

Elektra 60265 WEA 8.98 
MICHAEL JACKSON 
Thriller 
Epic QE 38112 CBS 

A 

BLP 6 
PEABO BRYSON /ROBERTA 
FLACK 
Born To Love 
Capitol ST -12284 CAP 8.98 BLP 14 

DONNA SUMMER 
She Works Hard For The Money 
Mercury 812265 -I (Polygram) POL 

0 
8.98 BLP 36 

ROLLING STONES 
Undercover 
Rolling Stones 90120 (Ateo) WEA 8.98 

DIONNE WARWICK 
How Many Times Can We Say 
Goodbye 

B 8104 RCA 8.98 BLP 19 

BILLY JOEL 
An is Man 
Columbia QC 38837 CBS 

A PRINCE 

W Warner Bros. 1 -23720 WEA 

A 
10.98 BLP 37 

QUIET RIOT 
Metal Health 
Pasha /CBS BFZ 38443 CBS 

A STEVIE NICKS 
The Wild Heart 
Modern 90084 -1 (Atco) WEA 

A 
8.98 

EDDIE MONEY 
Where's The Party 
Columbia FC 38862 CBS 

LINDA RONSTADT 
What's New 
Asylum 60260 (Elektra) WEA 

0 
8.98 

ROBERT PLANT 
The Principle Of Moments 
Es Paranza 90101 (Atlantic) WEA 

a 
8.98 

BILLY IDOL 
Rebel Yell 
Chrysalis FV 41450 CBS 

KENNY ROGERS 
Eyes That See In The Dark 
RCA AFLI -4697 RCA 

A 

8.98 CLP 1 

JOURNEY 
Frontiers 
Columbia QC 38504 CBS 

A MEN WITHOUT HATS 
Rhythm Of Youth 
Backstreet BSR 39002 (MCA) MCA 8.98 

CULTURE CLUB 
Colour By Numbers 
Virgin /Epic QE 39107 CBS 

EARTH, WIND, & FIRE 
Electric Universe 
Columbia QC 38980 CBS BLP 17 

CULTURE CLUB 
Kissing To Be Clever 
Virgin/ Epic ARE 38398 CBS 

A 
BLP 30 

DARYL HALL & JOHN OATES 
Rock 'N' Soul, Part 1 

RCA CPL1-4858 RCA 9.98 

EDDIE MURPHY 
Comedian 
Columbia FC -39005 CBS BLP 18 

AC /DC 
Flick Of The Switch 
Atlantic 80100 WEA 8.98 

GENESIS 
Genesis 
Gantic 80116 WEA 8.98 

OZZY NE 
Bark At The Moon 
CBS Associated QZ 38987 CBS 

GEORGE WINSTON 
December 
Windham Hill WH -1025 (MM) RCA 8.98 

JOHN COUGAR MELLENCAMP 
Uh -Huh 
Riva RVL 7504 (Polygram) POL 8.98 

THE ROMANTICS 
In Heat 
Nemperor B61 3880 (Epic) CBS 

HERBIE HANCOCK 
Future Shock 
Columbia FC 38814 CBS BLP 28 

DEFLEPPARD 
Pyromania 
Mercury 8103081 (Polygram) POL 

A 
8.98 

Keep 
OY 

Keep It Up 
Columbia QC38703 CBS 

A MICHAEL STANLEY BAND 
You Can't Fight Fashion 
EMI -America ST -17100 CAP 8.98 

BARRY MANILOW 
Greatest Hits - Vol. II 
Arista AL8.8IO2 RCA 8.98 

THE MOODY BLUES 
The Present 
Threshold TRLI -2902 (Polygram) POL 8.98 

ZZ TOP 
Eliminator 
Wormer Bros. 1 -23114 WEA 

A 

8,g$ 
JENNIFER HOLLIDAY 
Feel My Soul 
Geffen GHS 4014 (Warner Bros.) WEA 8.98 BLP 8 

QUEENSRYCHE 
Queensryche 
EMI -America DLP -19006 CAP 5.98 

YES 
9012 5 

Atco 50125 WEA 8.98 
GAP BAND 
Gap Band V- Jammin' 
Total Experience TE -1 -3004 
(Polygram) POL 8.98 BLP 5 

WILLIE NELSON 
Without A Song 
Columbia FC 39110 CBS CLP 24 

PAUL McCARTNEY 
PiPipes Of Peace P 
Columbia QC -39149 CBS 

I 
DAVID SANBORN 
Backstreet 
Warner Bros 1.23906 WEA 8.98 BLP 27 

AIR SUPPLY 
Greatest Hits 
Arista AL 88024 RCA 

A 
8.98 

RAINBOW 
Bent Out Of Shape 
Mercury 815305 -1M1 (Polygram) POL 8.98 

ANNE MURRAY 
A Little Good News 
Capitol ST -12301 CAP 8.98 CLP 13 

SOUNDTRACK 
The Big Chill 
Motown 6062ML (MCA) MCA 8.98 BLP 45 

SPANDAU BALLET 
True 
Chrysalis BGV -41403 CBS 

JIMMY BUFFETT 
One Particular Harbour 
MCA 5447 MCA 8.98 

PAT BENATAR 
Live From Earth 
Chrysalis FV41444 CBS 

RODNEY DANGERFIELD 
Rappin' Rodney 
RCA AFLI -4869 RCA 8.98 

DAVID BOWIE 
Liggy Stardust -The Motion 
Picture 
RCA CPLZ -4862 RCA 11.98 

BOB DYLAN 
Infidels 
Columbia QC -38819 CBS 

THE CARPENTERS 
Voice Of The Heart 
ACM SP -4954 RCA 8.98 

BARBRA STREISAND 
Yentl 
Columbia IS 39152 CBS 

JACKSON BROWNE 
Lawyers In Love 
Asylum 60268 (Elektra) WEA 

I 
8.98 

OLIVIA NEWTON -JOHN 
Olivia's Greatest Hits Vol. 2 

MCA MCA 5347 MCA 

A 
8.98 

BIG COUNTRY 
The Crossing 
Mercury 812870 -I (Polygram) POL 8.98 

THE ALAN PARSONS PROJECT 
The Best Of The Alan Parsons 
Project 
Arista AL8 -8193 RCA 9.98 

U2 
War 
Island 90067 (Atco) WEA 8.98 

THE DOORS 
Alive, She Cried 
Elektra 60269 WEA 8.98 

ADAM ANT 
Strip 
Epic FE 39108 CBS 

LIONEL RICHIE 
Lionel Richie 
Motown 6007 ML MCA 

A 
8.98 BLP 43 

S LEWIS & THE NEWS 
Sports 
Chrysalis RI 41412 CBS 

RAY PARKER JR. 
Woman Out Of Control 
Arista AL8 -8083 RCA 8.98 BLP 31 

RICK JAMES 
Cold Blooded 
Gordy 6043 GL (Motown) MCA 8.98 BLP 3 

MADONNA 
Madonna 
Sire 1.23867 (Warner Bros) WEA 8.98 BLP 42 

BONNIE TYLER 

Night 
Than The Speed Of 

Columbia BFC 38710 CBS 

RUFUS AND CHAKA KHAN 
Live -Stompin' At The Savoy 
Warner Bros. 1 -23679 WEA 11.98 BLP 12 

ASIA 
Alpha 
Geffen GHS 4008 (Warner Bros.) WEA 8.98 SOUNDTRACK 

Flashdance 
Casablanca 8114921 (Polygram) POL 

A 

9.98 BLP 59 

NIGHT RANGER 
Midnight Madness 
Camel /MCA 5456 MCA 8g8 

MEN AT WORK 
Cargo 
Columbia QC 38660 CBS 

A 
THE FIXX 
Reach The Beach 
MCA 5419 MCA 8.98 

STRAY CATS 
Rant 'N' Rave With The Stray 
Cats 
EMI -America SO -17102 CAP 

I 
8.98 CRNES KIKIM 

M Racers 
EMI -America SO -17106 CAP 8.98 KENNY ROGERS 

Twenty Greatest Hits 
Liberty LV -51152 CAP 9.98 CLP 25 

EURYTHMICS 
Sweet Dreams Are Made Of 
This 
RCA AFLI -4681 RCA 

a 

8.98 

JANE FONDA 
Jane Fonda's Workout Record 
Columbia CX2 -38054 CBS 

A 
DAVID BOWIE 
Let's Dance 
EMI -America ST 17093 CAP 8.98 

DEBARGE 

Gordy 60061GLl (Motown) MCA 8.98 BLP 7 

BLACK SABBATH 
Born Again 
Warner Bros. 1 -23978 WEA 8.98 DURAN DURAN 

Seven And The Ragged Ti g8 Tiger 
Capitol ST -12310 CAP 8.98 

ALABAMA 
The Closer You Get 
RCA AHLI -4663 RCA 8.98 CLP 2 

ALDO NOVA 
Subject Aldo Nova 
Portrait FR -38721 (Epic) CBS MIDNIGHT STAR 

No Parking On The Dance Floor 
Solar 60241 (Elektrai WEA 

a 
8.98 BLP 2 

RICK SPRINGFIELD 
Living In Oz 
RCA AFLI -4660 RCA 

A 
8.98 

SOUNDTRACK 
Eddie And The Cruisers 
Scotti Bros. BFZ -38929 (Epic) CBS 

THE MOTELS 
Little Robbers 
Capitol ST -12288 CAP 8.98 

THE S.O.S. BAND 
On The Rise 
Tabu FZ 38697 (Epic) CBS BLP 9 

IRON MAIDEN 
Piece of Mind 
Capitol ST 12274 CAP 

0 
8.98 

KISS 
Lick It Up 
Mercury 814297 -1 IPolygram) POL 8.98 

U2 
Under A Blood Red Sky 
Island 90127 (Atco) WEA 8.98 

ELVIS COSTELLO 
Punch The Clock 
Columbia FC 38897 CBS 

THE TALKING HEADS 
Speaking In Tongues 
Sire 1 -23883 (Warner Bros.) WEA 

0 
8.98 

SHEENA EASTON 
Best Kept Secret 
EMI -America ST -17101 CAP 8.98 

RICHARD PRYOR 
Here & Now 
Warner Bros. 1 -23981 WEA 8.98 BLP 22 

38 SPECIAL 
Tour De Force 
ABM SP -4971 RCA 8.98 

JOBOXERS 
Like Gangbusters 
RCA AFLI-4847 RCA 8.98 

MEN AT WORK 
Business As Usual 
Columbia ARC 37978 CBS 

Boleti are awarded to those products demonstrating the greatest sales gains this week (Prune Mothers). Recording Industry Assn of America seal foe sales of 500,000 units (seal indicated by dot). Recording Industry Assn of America seal 
for sales of 1, 000,000 omits (seal indicated by triangle). 
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News 
Market Quotations 

Annual 
High Low 

As of closing, Nov. 29, 1983 

NAME P -E 
(Sales 

High Low Close Change 

694 48% ABC 10 1269 5514 54% 551/8 unch 
49 3014 American Can 4 209 484 484 481/2 - 14 

174 81 Armatron Int'I 11 15 11% 1112 111/2 - 14 
814 55 CBS 11 882 674 67 67 - 14 

65 16 Coleco 7 19227 24% 23 234 + 1% 
94 61/2 Craig Corporation - 5 74 7% 73/4 + Y. 

844 4714 Disney, Walt 17 1513 4844 47,/e 48% + 44 
614 34'4 Electrosound Group - 1 54 544 5% unch 

301 161 Gulf + Western - 6158 2814 28 281/e + 1/e 

38 18 Handleman 17 193 374 3614 37% + 144 
1214. 6 K -Tel - - - - 714 unch 
7814 471 Matsushita Electronics 18 385 771/2 761/4 771/2 - Ye 

164/4 514 Mattel - 884 61/4 6 61/4 unch 
4214 321 MCA 11 488 394'e 384 39% + 14 

9015 72% 3M 15 1350 87 86 861/2 - 1/4 

150 82 Motorola 26 1673 1424 138% 1423/e +3% 
79% 47 No. American Phillips 12 24 781/2 771/2 784 + Pie 
1514 21 Orrox Corporation - 54 314 3 314 - 14, 

271 18 Pioneer Electronics 7 261/4 26% 264 - 1/a 

361 1314 RCA 20 9509 3714 35Ye 3714 +14 
164 12% Sony 30 4355 13% 1314 131/2 unch 
3414 25% Storer Broadcasting - 499 3214 311/2 317/e - % 
61 2% Superscope - 66 44 414 414 - Y4 

57 38 Taft Broadcasting 14 91 491/2 484 4914 +1 
3514 19% Warner Communications 2894 2314 224 224 unch 
161 814 Wherehouse Entertain. 18 143 1714 161/4 164 + Ye 

OVER THE Sales Bld Ask OVER THE Sales Bid Ask 
COUNTER COUNTER 

ABKCO 1h 11/4 Josephson Intl 9000 14 143/4 
Certron Corp. 10700 31h 34A6 Recatos 4000 814 83/4 
Data Packaging 500 61h 714 Schwartz Bros. - 23/4 3% 
Koss Corp. 1900 3Ye 41/8 

Over- the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide to 
the range within which these securities could have been sold or bought at the time of compilation. The 
above informatioft contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles re- 
gion, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, California 91505, 
(213) 841 -3761, member of the New York Stock Exchange, Inc. 

Lifelines 
Births Marriages 

Boy, Franco Charles, to Marsha 
and Peter Vlassic, Nov. 16 in New 
York. She is vice president of Ameri- 
can Talent International Ltd. there. 

* * * 
Girl, Chloe, to Allen and Judy 

Rothstein, Nov. 16 in New York. 
Grandfather is Ira Rothstein, promo- 
tional director of Record World and 
TSS Record Shops there. 

Boy, Matthew David, to Marge 
and David Bartlebaugh, Nov. 9 in 
Sarasota, Fla. He is with Exclusive 
Entertainment there. 

Larry McBride to Edie 
McCrosky, Nov. 27 in Las Vegas. He 
is founder and president of Atlanta - 
based MDJ Records. She is MDJ's 
vice president. 

Deaths 
Johnny "Scat" Davis, 73, Nov. 25 

of a heart attack in Pecos, Tex. A 
singer, trumpeter and actor, Davis 
was a star with Fred Waring's Penn- 
sylvanians, appeared in 14 films and 
led a dance band on the West Coast 
for several years. He is survived by 
his widow, a son and two daughters. 

New Companies 
Glen Cove Music, a publishing 

firm, formed by Dennis Beiker and 
Tommy Treadway. P.O. Box 110269, 
Nashville, Tenn. 37222: (615) 793- 
9655. 

Miracle Concerts, a full service 
booking agency, formed by Trod 
Nossel Artists and TNA Records. 10 
George Street, Wallingford, Conn. 
06492; (203) 265 -0010. 

0s11c 

(uertisìnq 
We create great ads, album 
covers, tape labels, catalogs - 
You name it. We also set type 
make stats, and can even do 
the printing in our own plant. 
Let us show you what creati- 
vity & service mean. 

aee-Tlyies Associates. Inc. 
160 East 56th Street Dept. A3 
NYC, NY 10022 Tel: 758 -3232 

Supplying the graphic needs of the record industry since 1952 

Fast Pace Productions, a music 
video production company, formed 
by Rudy and Jeanine Moni. 527 Cen- 
tral Ave., Jersey City, N.J. 07307: 
(201) 798 -3010. 

* * * 
In The Mix, formed by Henry Be- 

lolo and Jacques Morali of Can't 
Stop Productions. First release is the 
single "B -Boy" by Bon Rock. 575 
Madison Ave., Suite 600, New York, 
N.Y. 10022: (212) 751 -6177. 

Brown Bonnet Sound, a publishing 
and production firm, formed by Wal- 
ter and Richard Hansome. First re- 
lease is the single "Radiation Tune." 
P.O. Box 047, Brooklyn, N.Y. 11225. 

* * * 
Fame Country, a musical instru- 

ment outlet with guitar instruction, 
seminars and band coaching. 3313 
Ingersoll, Des Moines, Iowa 50312: 
(515) 279 -8500. 

* * * 
Bismeaux Production, a business 

management and video music pro- 
duction firm, formed by Ray Benson. 
First client is Asleep At The Wheel. 
P.O. Box 463, Austin, Tex. 78704: 
(512) 444 -9885. 

Photo by Chuck Pulin 

HIGH POWERED PRESS CONFERENCE -Promoter Don King is electrified 
by the presence of the Jacksons, including Michael, right, at the New York 
press conference revealing details of the group's upcoming tour, to be 

sponsored by Pepsi -Cola. 

'84 Jacksons Tour Gets 
Backing From Pepsi -Cola 

Continued from page 5 

ton, Barton, Durstine & Osborn. 
Previous corporate sponsors of major 
music tours have included Canada 
Dry (Hall & Oates) and Jovan (the 
Rolling Stones). 

The Jacksons' excursion, revealed 
at a Manhattan press conference 
Wednesday (30), is being promoted 
by boxing entrepreneur Don King 
and Joe Jackson via a new enterprise, 
Don King/Joe Jackson Productions. 

The ad campaign will be screened 
here Feb. 26 at a gathering of Pepsi - 
Cola distributors at Lincoln Center. 
The ads will debut on the Grammy 
Awards telecast, also in February. 
The commercials will be shot in Jan- 
uary and may be directed by director 
Bob Giraldi, who shot Michael Jack- 
son's "Beat It" clip. King gave few 
specifics about the tour at the press 
conference, stating, "no dates will be 
announced until the Jacksons' album 

IMIC Focus: 
Trade's Future 

Continued from page 5 

opments on the economic, techno- 
logical, legal and cultural fronts, the 
International Music Industry Con- 
ference has never been more indis- 
pensable than it is today." 

Other major panel topics will be 
the developing music markets, par- 
ticularly the African countries; how 
the fight against piracy is being 
waged in the Middle and Far East; 
the impact of company mergers on 
the music industry; and a survey of 
copyright protection around the 
world. 

The Hotel Europe's facilities in- 
clude an indoor, heated Olympic size 
swimming pool, riding stables, tennis 
courts, sauna baths, fitness room and 
boating. The hotel is in easy reach of 
the Killarney Country Club with its 
two 18 -hole championship golf 
courses -location of the European 
Golf Championships in 1975. 

As is customary, the Conference 
will also be the setting for the presen- 
tation of Billboard's annual Trend- 
setter Awards during the course of a 
special banquet on the second day of 
the meeting. 

Billboard's conference- planning 
team is currently at work setting pan- 
elists for the sessions. More details of 
the program will be announced 
shortly in Billboard. 

For the Record 
The telephone number of Amherst 

Records is (716) 883 -9520. It was 
listed incorrectly on last week's Sin- 
gles Review page. 

is finished." The album is due in 
January. 

To the consternation of some of 
the press, King said that details of the 
tour will be given "at another press 
conference." When asked about the 
extent of Pepsi's commitment to the 
tour, King declared, "Anywhere 
from $5 to $25 million." 

Industry veteran Larry Larson will 
serve as tour coordinator supervising 
a production /promotion group of 12 

dubbed by King the "K- Team." 
King's negotiations with the Jack - 

sons for the tour began last summer 
and grew into a partnership. Accord- 
ing to King, this is "an expansion 
into the entertainment industry" for 
him, not an abandonment of sports. 

A key player in connecting the 
Jacksons, King and Pepsi is Rockbill. 
The company, which pioneered the 
corporate sponsorship of rock tours, 
was contacted by King after he se- 
cured the Jacksons' tour. Rockbill 
vice president Joshua Simons says 
the firm then acted as a liaison be- 
tween King and several corporations 
before Pepsi made its commitment. 
Simons claims this is "the biggest tie 
in between Madison Ave. and the 
music industry yet." 

Tickets for all tour dates are being 
printed at one time and will be 
marked with a special code to inhibit 
counterfeiting. Pepsi's name will ap- 
pear prominently on each ticket. 

There has been talk about an inter- 
national Jacksons tour in the fall of 
1984. As to whether Pepsi would un- 
derwrite that as well, Rosenshine 
said, "There has been talk about it, 
but nothing has been solidified." 

Bubbling Under The 

Top LPs 
201 -THE JAM, Snap, Polydor 8- 155371 

(PolyGram) 

202 -Z.Z. HILL, I'm A Blues Man, Malaco 

7415 

203 -ABC, Beauty Stab, Mercury 814661 -1 

(PolyGram) 

204 -ECHO & THE BUNNYMEN, Echo & The 

Bunnymen, Sire 1 -23987 (Warner Bros.) 

205 -SOUNDTRACK, Rumblefish, I.R.S. 

SP- 6-4983 (A &M) 

206 -MELBA MOORE, Never Say Never, 

Capitol ST -12305 

207 -THE TEMPTATIONS, Back To Basics, 

Gordy 6085 GL (Motown) 

208 -THE FOUR TOPS, Back Where I Belong, 

Motown 6066 ML 

209 -MUSICAL YOUTH, Different Style, MCA 

5454 

210 -MIDNIGHT OIL, 10, 9, 8, 7, 6, 5, 4, 3, 2, 

1, Columbia BFC 38996 

Industry 
Events 

Dec. 6 -8, Institute for Graphic 
Communication Videotex & Teletext 
conference, Andover Inn, Andover, 
Mass. 

Dec. 9 -10, eighth annual UCLA 
Entertainment Symposium, Dickson 
Auditorium, University of California 
at Los Angeles. 

Dec. 11 -12, National Cable Televi- 
sion Assn. programming conference, 
Biltmore Hotel, Los Angeles. 

Dec. 13 -15, Western Cable Show 
and Convention, Anaheim Conven- 
tion Center, Anaheim, Calif. 

Dec. 14 -20, China's second annual 
Manufacturing/Processing /Tech- 
nology and Economics Cooperation 
Exposition and Conference, Beijing 
(Peking). 

Jan. 7 -10, 12th Winter Consumer 
Electronics Show, Las Vegas Con- 
vention Center, Hilton Hotel Pavil- 
ion and Grand Ballroom, Hotel Rivi- 
era, Sahara Hotel. 

Jan. 18 -20, Texas Cable Show, San 
Antonio Convention Center, San 
Antonio. 

Jan. 23 -27, Midem '84, Palais Des 
Festivals, Cannes. 

Jan. 24 -27, Box Office Manage- 
ment International fifth anniversary 
conference, Biltmore Hotel, Los 
Angeles. 

Jan. 30 -Feb. 1, National Religious 
Broadcasters Media Expo '84, Shera- 
ton Hotel, Washington, D.C. 

Feb. 4-8, Music Fair, Frankfurt, 
Germany. 

Feb. 8 -10, Institute for Graphic 
Communication Optical & Videodisc 
Systems conference, Pier 66, Ft. Lau- 
derdale, Fla. 

Feb. 10-14, NATPE International 
annual conference, Moscone.Center, 
San Francisco. 

Feb. 21 -23, Softcon, Northeast 
Expositions international confer- 
ence /trade fair, Superdome, New 
Orleans. 

Feb. 21 -24, Information Technol- 
ogy & Office Automation exhibition 
and conference, Barbican Centre, 
London. 

Feb. 25 -29, NACA National Con- 
vention and National Arts & Lec- 
tures Conference, Opryland Hotel, 
Nashville. 

Feb. 27 -March 2, International 
Electrical Exhibition, National Exhi- 
bition Centre, Birmingham, England. 

Feb. 28, National Assn. Of Re- 
cording Arts & Sciences 26th annual 
Grammy Awards show, Shrine Au- 
ditorium, Los Angeles. 

Feb. 28 -Mar. 2, Amusement 
Trades Exhibition International, 
Grand Hall Olympia, London. 

Bubbling Under The 

_HOT 100 
101 -MAKE BELIEVE IT'S YOUR FIRST 

TIME, The Carpenters, A &M 2585 
102 -CUT LOOSE, Paul Rodgers, Atlantic 7- 

89749 

103 -BOYS, Mary Jane Girls, Gordy 1704 

(Motown) 

104 -HERO, Gladys Knight & The Pips, Co- 

lumbia 38 -04219 

105 -RUNAWAY LOVE, Firefall, Atlantic 7- 

89755 
106 -WHITE LINES (DON'T DO IT), Grand- 

master Flash & Melle Mel, Sugar Hill 

465 

107 -ALWAYS BE MINE, Aldo Nova, Portrait 

37 -04207 (Epic) 

108 -BAD GIRLS, Don Felder, Elektra 7- 

69784 

109 -ELECRIC KINGDOM, Twilight 22, Van- 

guard 68 

110 -BABY I'M HOOKED, Con Funk Shun, 
Mercury 81458 -7 ( PolyGram) 

www.americanradiohistory.com
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JARREAU 
Janson 
Warner Bros. I -23801 WEA 8.98 BLP 70 

JOHN COUGAR 
American Fool 
Riva RVL7501 (Polygram) POL 8.98 

MICHAEL FRANKS 
Passionfruit 
Warner Bros. 1 -23962 WEA 8.98 107 
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ANGELA BOFILL 
Teaser 
Arista AL8 -8198 RCA 8.98 BLP 34 

ANITA BAKER 
The Songstress 
Beverly Glen BG 10002 IND. 8.98 BLP 13 

CRYSTAL GAYLE 
Cage The Songbird 
Warner Bros. 1 -23958 WEA 8.98 CLP 16 

GEORGE BENSON 
In Your Eyes 
Warner Bros. 1 -23744 WEA 

0 
8.98 BLP 53 

MELISSA MANCHESTER 
Emergency 
Arista ÁL88094 RCA 8.98 

WAS NOT WAS) 
Born o laugh At Tornadoes 
Geffen /ZE GHS 4016 (Warner Bros.) WEA 8.98 

EDDIE MURPHY 
Eddie Murphy 
Columbia FC 38180 CBS 

THE HUMAN LEAGUE 
Fascination 
A &M 1-2501 RCA 5.98 

ALABAMA 
Feels So Right 
RCA AHL1.3930 RCA 

A 
8.98 CLP 44 

HEART 
Passionworks 
Epic QE -38800 CBS 

KANSAS 
Drastic Measure 
CBS Associated QZ -38733 CBS 

SOUNDTRACK 
All The Right Moves 
Casablanca 814449 -1 (Polygram) POL 8.98 

DIO 
Holy Diver 
Warner Bros. 1-23836 WEA 8.98 

BILLY IDOL 
Billy Idol 
Chrysalis FV 41377 CBS 

ORIGINAL CAST 
La Cage Ave Folles 
RCA HBCI -4824 RCA 9.98 

THE POINTER SISTERS 
Break Out 
Planet BXLI.4705 (RCA) RCA 8.98 BLP 32 

MERLE 
ELSON 

HAGGARD/WILLIE 

Poncho & Lefty 
Epic FE 37958 CBS CLP 9 

THE POLICE 
Zenyatta Mondatta 
A &M 5P -3720 RCA 8.98 

ROBERT PLANT 
Pictures At Eleven 
Esparanza 8512 (Atlantic) WEA 

0 
8.98 ALABAMA 

Mountain Music 
RCA RCA 8.98 CLP 34 

JULIO IGLESIAS 
ULI Julio 

Columbia FC38640 CBS 
DEF LEPPARD 
High & Dry 
Mercury SRM -1 -4021 (Polygram) POL 8.98 KENNY ROGERS 

Greatest Hits 
Liberty LOO 1072 CAP 8.98 CLP 67 

NEW EDITION 
NEW DI 
Streetwise SWRL 3301 IND 8.98 BLP 38 

STEVIE RAY VAUGHAN 
Texas Flood 
Epic BEE 38734 CBS 

SHALAMAR 
The Look 
Solar 60239 (Elektra) WEA 8.98 BLP 44 

DARYL HALL & JOHN OATES 
H2O 
RCA AFL1 -4383 RCA 

A 
8.98 

JOHN DENVER 
It's About Time 
RCA AFLI -4683 RCA 8.98 

PAUL RODGERS 
Cut Loose 
Atlantic 80121 WEA 8.98 

BOB JAMES 
Foxie 
Columbia FC 38801 CBS BLP 66 

DURAN DURAN 
Duran Duran 
Capitol ST -12158 CAP 8.98 

FASTWAY 
Fastway 
Columbia BFC 38662 CBS 

SIMON TOWNSHEND 
Sweet Sound 
21, 815708-1 (Polygram) POL 8.98 

KLIQUE 
Try It Out 
MCA 39008 MCA 8.98 BLP 26 

STANLEY CLARKE /GEORGE 
DUKE 
The Clarke /Duke Project II 

Epic FE 38934 CBS 

WILLIE NELSON 

My Own Way 
RCA AHLI -4819 RCA 8.98 

BLUE OYSTER CULT 
The Revolution By Night 
Columbia FC 38947 CBS 

JOURNEY 
Escape 
Columbia TC 37408 CBS 

A 
TOM BROWNE 
Rockin' i Radio 
Arista AL8-8107 Arista RCA 8.98 BLP 30 THE POLICE 

Ghost In The Machine 
A &M SP -3730 RCA 

A 
8.98 

SHADOWFAX 
Shadowdance 
Windham Hill WH -1029 I&M) RCA 9.98 

DEF LEPPARD 
On Through The Night 
Mercury SRM -13828 (Polygram) POL 

0 
8.98 ATLANTIC STARR 

Yours Forever 
A &M SP -4948 RCA 8.98 BLP 11 

VARIOUS ARTISTS 
25 # 1 Hits From 25 Years 
Motown 6308 MI2 MCA 9.98 

TEENA MARIE 
Robbery 
Epic FE 38882 CBS BLP 25 HANK WILLIAMS, JR. 

Man Of Steel 
Warner /Curb 1 -23924 WEA 8.98 

IRON MAIDEN 
The Number Of The Beast 
Capitol ST 12202 CAP 8.98 

MICHAEL JACKSON 
Off The Wall 
Epic FE 35745 CBS 

A 
THE OAK RIDGE BOYS 
Deliver 
MCA 5455 MCA 8.98 CLP 15 

DEBORAH ALLEN 
Cheat The Night 
RCA MHLI 8514 RCA 8.98 CLP 19 

STEPHANIE MILLS 
Merciless 
Casablanca 811364-1 (Polygram) POL 8.98 BLP 24 IRENE CARA 

What A Feelin' 
Geffen /Network GHS 4021 (Warner 
Bros) WEA 8.98 

GLADYS KNIGHT AND THE 
PIPS 
Visions 
Columbia FC 38205 CBS BLP 20 

ZAPP 
Zapp Ill 
Warner Bros. 1 -23875 WEA 8.98 BLP 21 

CARLY SIMON 
Hello Big Man 
Warner Bros. 1 -23886 WEA 8.98 

UB 40 
Labor Of Loue 
A &M SPA -4980 RCA 6.98 

SURVIVOR 
Caught In The Game 
Scotti Bros. QZ 38791 (Epic) CBS 

BRIAN MAY & FRIENDS 
Starfleet Project 
Capitol ST.15014 CAP 5.98 

SAGA 
Heads Or Tales 
Portrait FR 38999 (Epic) CBS 

DON FELDER 
Airborne 
Elektra 60295 WEA 8.98 

BRYAN ADAMS 
Cuts Like A Knife 
A&M SP-6-4919 RCA 

A 

8.98 
BARBRA STREISAND 
Memories 
Columbia TC 37678 CBS 

A STREETS 
Ist 
Atlantic 80117 WEA 8.98 

EMMYLOU HARRIS 
White Shoes 
Warner Bros. 1 -23961 WEA 8.98 CLP 32 

KOOL & THE GANG 
In The Heart 
De -Late DSR -8508 (Polygram) POL 8.98 BLP 33 

JUICE NEWTON 
Dirty Looks 
Capitol ST -12294 CAP 8.98 

Be NICKS 
Bell la onnna Donna 
Modern Records MR 38139 (Atco) WEA 6.98 

ELTON JOHN 
Too Low For Zero 
Geffen GHS 4006 (Warner Bros.) WEA 8.98 

PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 1163 (Capitol) CAP 

Ili 
8.98 

BILLY IDOL 

Chrysalis PV 44000 CBS 
Don't Stop 
Ch 

KROKUS 
Head Hunter 
Arista AL 8005 RCA 8.98 

THE POLICE 
Regatta De Blanc 
A &M SP -4192 RCA 8.98 

MANHATTAN TRANSFER 
Bodies And Souls 
Atlantic 80104 WEA 8.98 BLP 69 

SOUNDTRACK 
Staying Alive 
RSO 813269 -1 Polygram) POL 

A 
9.98 

PHILIP BAILEY 
Continuation 
Columbia FC 38725 CBS BLP 29 

R DURAN 
Rio 
Capitol ST -12211 CAP 8.98 

SOUNDTRACK 
Mike's Murder -Joe Jackson 
A &M SP -4931 RCA 8.98 

COMMODORES 
13 
Motown 6054ML (MCA) MCA 8.98 BLP 51 

NAKED EYES 
Naked Eyes 
EMI.Amenca ST 17089 CAP 8.98 

X 
More Fun In The New World 
Elektra 60283 WEA 8.98 

MICHAEL SEMBELLO 
Bossa Nova Hotel 
Warner Bros. l -23920 WEA 8.98 

TACO 
After Eight 
RCA AFLI -4818 RCA 8.98 

HANK WILLIAMS JR. 
Greatest Hits 
Elektra /Curb 1 -60193 WEA 8.98 CLP 37 

WILLIE NELSON 
Always On My Mind 
Columbia FC 37951 CBS 

A 
CLP 59 

CON FUNK SHUN 
Fever 
Mercury 8144471 (Polygram) POL 8.98 BLP 23 

LOVERBOY 
Get Lucky 
Columbia FC 37638 CBS 

A EDDIE RABBITT 
Greatest Hits- Vol.11 

Warner Bros l -23925 WEA 8.98 

MARY JANE GIRLS 
Mary Jane Girls 
Gordy 6040GL (Motown) MCA 8.98 BLP 16 

THE POLICE 
Outlandous D'Amour 
A &M SP -4753 RCA 

0 
8.98 

i 

TOM WAITS 
Swordfish Trombone 
Island 900951Atcol WEA 8.98 

75 

TOP LPs &TAPE 
A z( LISTED FYARTISTS> 

Carpenters. 
Stanley Clarke /George Duke........... .....150 
Commodores. 196 

Emmylou Harris 128 

Heart.. . 110 

Jennifer Holliday 50 

Mary Jane Girls .................. ............................136 
Brian May & Friends 126 
Paul McCartney....... 16 

Police .................... 2, 120, 168, 194, 176 

Prince._ ................................ .............................40 
Richard Pryor ..................... ............................105 

Mike's Murder..._ .... ..................._._....__164 
Staying Alive. 163 

Spandau Ballet...._.._ .... ................._....__.___.53 

Con Funk Shun Human League__..._ ...... ................._._...__...141 John Cougar Meilencamp ....................... 12, 138 Queensryche........... _. _ ....... .............................1ö Rick Springfield ........... ............................... .66 ................... ............................135 
Elvis Costello Billy Idol .............. ...........................130, 143, 77 Men At Work. .97, 106 Quiet Riot...... .........................6 Michael Stanley Band ..... .........................___.83 

AC r OC. 

Bryan Adams.. 
_ -_-... _ _ _.............30 

___.._..._127 

...................... ............................104 
Culture Club. 9. 79 

Rodney Dangerheld 
Julio Iglesias ....................... ............................177 
James Ingram 71 

Men Without Hats .............. .............................78 
Midnight Star .................... .........................._..31 

Eddie Rabbitt ...................... ............................199 
Rainbow_ 52 

StrayCats ........................ ........................__._.62 
Streets. 191 

Air Supply.. ...__ .... .. .................17 
Alabama_... 145, 173 

.......... .........................._..St 
DeBarge.............................. ..... ........................64 
Def Leopard.. 13, 114, 152 

Iron Maiden ................ ...........................103, 186 

Michael Jackson.._...... ..................3, 154 

Stephanie Mills ................. _...........................155 
EddieMoney ....................... ..........._.................76 

Lionel Richie ...................... ...........................1, 58 
Paul Rodgers .......... ......................148 

Barbra Streisand ..................................... 21, 159 

Donna Summer ......... ........... .........74 
..........._...._._.65, 

Aldo Nova__ 101 John Denver ....................... ............................116 Bob James.. .180 MoodyBlues ....................... ..........._.................84 Kenny Rogers __......_ ..........................8, 28, 146 Survivor... 189 

Deborah Allen._.__. Di o 1 1 Rick James. .59 Motels................. _ _............ .............................32 Rolling S tones ...................... ..............................4 Taco.... ............................... ............................134 ............ 
Adam Art... 

............................187 ..................................... ..............................1 
Dakken Al Jarreau 169 Motley Crue ........................... .........37 Romantics............................ .............................47 Talking Heads....... .34 

Asia 
.. ...................93 .. ............................... ......137 

Doors.... 23 JOBosers 70 Eddie Murphy ............. ............................45, 109 Linda Ronstadt ..................... ..............................7 Simon Townshend 181 
. 

Atlantic Starr. 121 Duran Duran........... 117, 132, 30 Billy Joel ................_...._.... ........._....................5 Anne Murray.. .811 Rufus And Chaka Khan 60 John Travolta /Oliva Newton -John ................. 72 

Philip Bailey._ 195 Bob Dylan Elton John 161 Naked Eyes. . 133 Saga.... ............................... ............................158 Bonnie Tyler........._ ....... ......._....._......._.___...25 

Anita Baker ........................ ............................139 
............... 

Earth, Wind & Fire. .44 Journey.._...._ ............. ............................43, 103 Willie Nelson ...... ......................_.....86, 198, 182 David Sanborn ..................... .............................87 0640. 157 

Pat Benatar Sheena Easton........ 69 Kansas................._..._ 142 New Edition ........................ ............................178 Peter Schilling 73 U2 92, 68 .................. 
George Benson 

......_......................19 

Eurythmics .63 Kiss..... ............ _... ........................33 Juice Newton ............................. .... _.........192 Michael Sembelb ............... ............................197 Various Artists 25 11 Hits 185 

Big Country 22 
......... 

Fastway 149 KhQue................._ _............. ................. ...118 Olivia Newton -John ........................_..._ ___91 Shadowfaz 184 Stevie Ray Vaughn 115 

Black Sabbath 
_ ................. 

Don Felder. Gladys Knight 8 The Pips 188 Stevie Nicks ................ ..............__.........41,129 Shalamar. ............................. ............................147 Tom Waits 200 .................... 
Blue Oyster Cult 

............................100 
19 Kool 8 The Gang 160 Dionne Warwick 75 .............. 

Angela 80h 11 ....................... 
..............................1 
............................107 JaneFonda Krokus. ............................... ........................._..162 Oak Ridge Boys ............... ......_.__.................123 Paul Simon ......................._ 38 Was (Not Was) ............... ...................._._.._..172 ......................... .............................99 

Huey Lewis And The News .............................24 Jeffrey Osborne ........ ...........................__.. ....36 S.O.S. Band 67 Hank Williams, Jr. 166 

Jackson Browne__ .............. 56 GapBand Loverboy .....__.. ...._ .............48, 167 Om Osbourn............ ..._..... .... 46 SOUNDTRACKS: George Winston ................. ........................._...91 

Tom Browne....... ............... ............................151 
............................ .............................51 

Crystal Gayle ...................... ............................171 Madonna.... ............................... _......................95 RayParker. Jr .................. .._........_........._.......94 All The Right Moves 174 X. . _.165 

Patio Bryson /Roberta Flack 39 Genesis._ Melissa Manchester_.. ..................140 Alan Parsons Project.. .........._...__.._57 Big Chill 18 Yes ..................................... ...................__..._....15 .......................... 
Jimmy Buffett.. .................. .............................99 

.11 

Merle Haggard/WiHte Nelson ....................... 144 Manhattan Transfer .... .. ............................131 Pink Floyd ._._._... ...................193 Eddie And The Cruisers 102 ZZTop ............. .......... .............................14 

Irene Cara........ 124 Daryl Hall & John Oates ....... ................10, 179 Barry Manilow ..................... .............................49 Robert Pl ant __.__._ ................... _........... 42, 113 Flashdance M Zapp. ........._ ..................... ....................._._....156 

KimCarnes ......................... .............................38 Iterbk Hancock ................... ... ..........................82 Teena Marie ....................... ............................153 Pointer Sisters..__._ ... ..................__.____._.112 La Cage Aux Folles 175 38 Special .35 

Every cue for Ine accuracy or suggested 1,4 or.cn rear been taken B,iiboard does not a+ew. rasptns,u l,i, io' error, or om,suona 
RECORDING INDUSTRY ASSOCIATION Or AYER:CA na' for sales of 50001st un,i5 A RECORDING INDUSTRY ASSOCIATION OF A'AERICA sea' 10 salsa of 1 000000 un,n 
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News 
WIZ HAS $3.99 SALE 

Lowballing Fever 
Hits Gotham Mart 

By LEO SACKS 

NEW YORK -A week -long sale 
of current albums by the Police, Ken- 
ny Rogers, Angela Bofill and Ray 
Parker Jr. for $3.99 cost the Wiz 
chain here close to $10,000. But gen- 
eral manager Barry Bordin insists 
that the expense to the seven -store 
web was more than worth it. 

"We're just trying to create a little 
holiday excitement," says Bordin, 
who claims that the Wiz offset "an 
absolute loss" on the product with 
gains in the chain's record, video and 
electronics departments on the 
strength of a double -truck spread in 
the Nov. 27 edition of the Sunday 
Daily News. 

"There was no secret deal, no fairy 
sending me money from heaven," he 
explains. "We took a bath, but it was 
a calculated gamble, like going to Las 
Vegas." While he didn't sell the 
quantities he expected on the $3.99 
items, Bordin says he was pleased 
with the performance of such $4.99 
sellers as the new Hall & Oates, Cul- 
ture Club, Eddie Murphy, Teddy 
Pendergrass and Earth, Wind & Fire 
releases. Other specials at $5.99 in- 
cluded the latest Capitol releases by 
Melba Moore, Lillo Thomas, Rene & 
Angela and Peabo Bryson & Roberta 
Flack. 

Meanwhile, at the Jimmy's Music 
World store on Fifth Ave. here, new 
titles by the Rolling Stones, Lionel 
Richie and Culture Club were selling 
for $4.99, while the new Hall & Oates 
and the "Yentl" and "Flashdance" 
soundtracks were retailing for $5.99. 
The product, advertised in the Dec. 1 

New York Post, also featured a $1 

sale on such prestigious cutouts as 
the Bee Gee's "Spirits Having 
Flown," Diana Ross's "Diana," 
"Pope John Paul 2" and the "Sgt. 
Pepper" soundtrack. 

Record Explosion, the four -store 
inner city chain here, affirmed that 
the reported marriage of the Crazy 
Eddie and Disc -O -Mat chains has af- 
fected pricing competition in the 
New York market (Billboard, Nov. 
26) with its Dec. 1 ad in the Daily 
News. 

The chain featured a variety of 
new releases sale priced at $4.99, in- 
cluding the latest from Rogers, the 
Pointer Sisters, Rodney Dangerfield, 
Jeffrey Osborne, Atlantic Starr, 
Howard Johnson, Sheens Easton and 
Duran Duran. The Hall & Oates al- 
bum and the "La Cage Aux Folles" 
cast album were priced at $5.99. 

Bordin, who says that Bob Rifici, 
RCA's Eastern regional director of 
sales, "hit the roof" when he saw the 
$3.99 listing, calls the price point a 
one -time experiment. "We've never 
gone that low," he says, "and we're 
not out to start a lowballing war. We 
just wanted to get the stores 
jumping." 

The Crazy Eddie and Disc -O -Mat 
stores, he points out, are "urban" 
outlets, while the Wiz properties are 
"inner city." "I don't see customers 
comparing ads and taking the bus 
across town to save a dollar," Bordin 
says, adding: "The families are 
friendly." He jokes that Wiz princi- 
pal Douglas Jamel frequents the 
same gym as Eddie Anton, chief of 
Crazy Eddie. 

Good Notices In Parliament 
For BPI Home Taping Case 

By MIKE HENNESSEY 

LONDON -There has been "a 
very positive reaction" among mem- 
bers of Parliament to recommenda- 
tions made by the British Phono- 
graphic Industry for provisions in 
new British copyright legislation to 
achieve compensation for home 
taping. 

Following a special visual presen- 
tation and question -and -answer ses- 
sion staged by the BPI here Nov. 23, 
director general John Deacon says 
that many of the 28 MPs who attend- 
ed have expressed sympathy with the 
BPI case, and that some have called 
for further showings of the presenta- 
tion at the House of Commons to 
back bench committees on trade and 
industry and on the arts. 

The half -hour presentation, titled 
"The Future Of Music," was made at 
the Odyssey Recording Studio. It 
was followed by questions to a BPI 
panel of Deacon, chairman Maurice 
Oberstein, legal adviser Patrick Ish- 
erwood and Chris Wright. 

The BPI outline urged the need for 
a new copyright act to be introduced 
in the 1984 -85 parliamentary session 
and quoted the Information Technol- 
ogy Advisory Panel as saying that 
"the next copyright act must take 
into account current and foreseeable 
technological developments." The 
commentary outlined the ways in 
which the record industry helps sus- 
tain other industries and quoted the 
wide use of recorded music in radio, 
films, television, theatres, restaurants 
and discotheques. 

"Many industries have a vested in- 
terest in a healthy record business, 

but the audio hardware manufactur- 
ers provide the very means by which 
the recorded music industry might be 
destroyed. They sell machines cus- 
tom -made for the infringement of 
copyright," says the BPI. 

"The U.K. industry has been sensi- 
tive to the home taping problem for 
12 years, and an extensive effort has 
been made to persuade the govern- 
ment that action must be taken to 
prevent the irrevocable contraction 
of an industry which generates an im- 
pressive amount of world trade." 

Backing up its case statistically, 
the BPI points out that Britain has 
6% ($660 million) of the world re- 
cord and tape market of $10.9 billion 
(at retail value). The U.S. has about a 
third of the total ($3.6 billion). Yet 
35% of the U.S. share (about $800 
million retail) is accounted for by 
British talent. "Last month, 30 acts 
in the Billboard top 100 were Brit- 
ish," the presentation revealed. 

Also instanced was the 32.8% de- 
cline in British LP sales between 
1978 (87 million) and 1982 (57.8 mil- 
lion). Acknowledging that the gener- 
al economic recession accounts for 
some of the decline, the BPI never- 
theless points out that the demand 
for music has never been greater, the 
quality of recordings never better and 
the cost never cheaper, in real terms. 

The BPI adds: "Between 1973 and 
1979, record industry sales increased 
from the equivalent of 106 million 
LPs to 116 million LPs. In the same 
period, privately acquired copies -in 
the same LP terms -rose from 103 

million to 226 million." 

InsideTrack 
Pivotal retailer Camelot Enterprises is going to a 4-by- 

12 format with its own generic cassette box in a decision 
announced by operations topper Larry Mundorf for the 
more than 150 -store chain ... Rose Colored Goggles: The 
stock market reflects the industry's optimism, with Rand- 
leman stock over 35 and Wherehouse Entertainment over 
17 when the Dow Jones hit an alltime crest at 1,287 Tues- 
day (29). Both stocks have shown big gains recently 
... Kenny Rogers' "The Gambler II," which aired Mon- 
day and Tuesday (28 -29), racked up a 29.6 Nielsen and a 
45 share, topped in 1983 by only `The Day After," the 
all -time tv flick high, and "AfterMASH." 

Watch for a surge from Steve Popovich's Cleveland In- 
ternatinal now that B.J. Thomas and Tom Jones are 
clicking. Popovich's mentor, Frank Yankovic, 69, the pol- 
ka king with whom he started more than two decades ago 
on string bass, is back one -nighting in Florida less than 
two weeks after triple- bypass surgery ... Longtime Buck 
Owens manager Jack McFadden has opened the Nash- 
ville office of International Creative Management, with 
former Halsey International agent George Mallard assis- 
ting ... Jheryl Busby is the latest to defect for MCA. The 
VP of black music at A &M Records takes along George 
Lakes, his aide -de -camp, to Universal City, where talk is 
he is being given four projects of his own annually to weld 
into recording acts. 

Anti- Copying Caucus: Print music community mem- 
bers who clock travel time will personally gather evidence 
of infringement at the dealer level. A Nov. 30 Gotham 
"Infringement Alert," called by NMPA, the Church Mu- 
sic Publishers Assn. and the MPA, closed to the press, 
agreed choral and single sheet music copying was siphon- 
ing off $25 million yearly. One dealer told the three -hour 
confab, attended by more than 100, that "if photocopying 
stopped tommorrow, the industry's business would dou- 
ble." NMPA's Leonard Feist characterized the meeting 
as "not one of crisis, but of crunch." Chairman was Ar- 
nold Broido, who heads NMPA's print committee. 

The New Wave Music Showcase hopes to grow from 
several free concerts for collegiates on spring break in its 
first year, 1982, to a possible 20 concerts at three al fresco 
venues in Florida between March 3 and 31. Newcomers 
who made it big at the first beach gigs include A Flock of 
Seagulls, the Thompson Twins, Berlin, Scandal and the 
English Beat. Venues will be on Fort Lauderdale Beach, 
the Daytona Beach bandshell and the Plaza Hotel, Dayto- 
na Beach, where a special pool plaza is available. Crowds 
of over 20,000 can be handled. Rolling Stone, Plaza presi- 

MANY EXPANDING NATIONALLY 

dent Alan Cohen and Jim Sarles of Metacorp, which is 
booking the events,are co- sponsors. 

The Assn. of Independent Music Publishers' founder/ 
president emeritus Mickey Goldsen is bolting the six -year 
old organization. Goldsen feels the original intent of the 
organization, to band together independent publishers, 
has been discarded. He points to the imminent announce- 
ment that Warner Bros. Music's Evan Meadow will be 
the new president and that meetings now feature speakers 
who are employed by conglomerate publishers. Case in 
point is the Wednesday (7) luncheon at Gio's Hollywood, 
where MCA Music's Leeds Levy, Screen Gems /EMI's 
Lester Sill and Jay Lowy of Jobete Music share the dais 
to discuss a year -end review and forecast of the industry. 
Phone Anita at (213) 463 -1151 for reservations. 

Chairman of the VSDA convention at the MGM 
Grand, Las Vegas, Aug. 26-30 will be Jim George of San 
Francisco Home Video ... WEA slipped in a week -long 
discount sale, ending Friday (2), with approximately 13 

pop /rock chart albums and 13 hot black music titles at 
15 %, while Atlantic's Streets and Paul Rodgers packages 
were 10% and no dating ... Clever Casting. Singer 
Grace Jones and Wilt Chamberlain will star in "King Of 
The Barbarians," second Conan flick ... Like many other 
PBS radio stations, WBGO -FM Newark, N.J. seeks pub- 
lic contributions of $50,000 to supplement a $30,000 fed- 
eral grant for a new transmitter. 

Ahmet and Nesuhi Ertegun are out of the ailing Cos- 
mos management team at WCI, but Sheldon Vogel of At- 
lantic Records serves on the board of the pro soccer team. 
Ahmet was chairman since the team's formation in 
1971 ... Look for a switch of print rights by a major pub- 
lisher shortly after Dec. 31 ... Popular Russian singer/ 
songwriter Anatoly Gross, who emigrated to the U.S. four 
years ago, records "How Are You America?" at Media - 
sound, New York, produced by Mikie Harris and Media - 
max. A label is being sought ... Mike Wilkenson, whose 
Disconet recording service produces high -quality vinyl 
product for discos, is putting out a new LP, `Two Sis- 
ters," on his Sugarscoop label on Teldec vinyl along with 
Walkman -type car stereo cassette formulation. 

Queen has signed with Capitol Records in the U.S. and 
Canada, ending a 10 -year association with Elektra/Asy- 
lum. The band's first Capitol album, "The Works," is due 
Jan. 21, to be preceded by a single, "Radio Ga Ga." 
Queen continues to be associated with EMI Music 
worldwide. 

Edited by JOHN SIPPEL 

Vid Distribs See Steady Growth 
By EARL PAIGE 

LOS ANGELES -Video whole- 
salers see steady national expansion 
in their business, a growth pattern 
paced by the video inroads made by 
record /tape chains and other mass 
merchandisers who now augment the 
core retail community of video spe- 
cialty stores. 

"Happily, there's more expansion 
than retrenching," says Jack Silver- 
man, head of 11 -branch Des Moines- 
based Commtron Corp. Commtron 
and six -branch Sound Video Unlim- 
ited, based in Chicago, are leading 
the rush of wholesalers to national 
expansion. 

Not surprisingly, wholesalers are 
often guarded about their plans. At 
East Texas Periodicals in Houston, 
which recently opened its second 
branch in Phoenix, president Ron Ei- 
senberg says the firm has no immedi- 
ate plans to open in the East, but 
adds, "At some point we hope to 
have representation there. 

The latest wholesaler to hint at 
plans for national expansion is Coast 
Distributing's Gilberto Padilla. "We 
will go where the market is," says the 
director of 500 -unit Video Station 
and its wholesale division, which ser- 
vices stores outside the chain. 

The great degree of movement and 
expansion at the wholesale level is in- 
dicative of the video industry's rapid 
evolution. Coast Distributing, for ex- 
ample, developed from the need to 
centrally supply the burgeoning 
chain founded by George Atkinson. 
And New York -based distributor 
Metro is an outgrowth of the Video 
Shack retail chain. 

National franchise chains typically 

stock centrally. At Video Connec- 
tion, for example, president Bert 
Tenzer says the 200 -store network is 
now supplied out of a warehouse in 
Teterboro, N.J., even though the 
chain has moved to Malibu. Video 
Connection was originally supplied 
out of Las Vegas, Tenzer says. 

At National Video, president Ron 
Berger says the 200 -store franchise 
chain is nominally supplied from its 
Portland, Ore. headquarters. Fran- 
chise stores are not limited to pur- 
chases from the franchiser, he notes. 

As the largest franchised network, 
though not organized as a franchiser, 
Video Station is part of the tremen- 
dous growth that has at times back- 
fired on companies, Padilla says. "It 
was our aggressive growth, with cor- 
responding accounting inaccuracies 
that can befall any public company, 
that led to our reorganization," Padi- 
lla explains. "But it did not put us 
out of contention." 

Padilla says he is aware that both 
New York's Metro and ZBS out of 
Cleveland have opened sales offices 
in Santa Monica, where Video Sta- 
tion is headquartered. Coast services 
around 2,400 stores outside the Vid- 
eo Station network, Padilla esti- 
mates, helping to make Southern 
California a hotbed of video whole- 
sale competition. Sound Video Un- 
limited recently enlarged and moved 
into new local Sun Valley facilities. 

In the wider periphery of Southern 
California, East Texas Periodicals' 
entry into Phoenix has added to the 
concentration of wholesalers. Still 
more concentration comes via Major 
Video in suburban San Diego, now 
linked with Indianapolis -based ADI, 

a subsidiary of Mayflower. When 
that acquisition took place, a second 
Major Video outlet was opened in 
Indianapolis. 

Commtron, Major Video and more 
recently Video One Video of Belle- 
vue, Wash. constitute what wholesal- 
ers view as a nascent trend: the acqui- 
sition of distributors by large 
corporations. Commtron is owned by 
pharmaceutical giant Bergen Bruns - 
wig, and Video One Video has been 
acquired by Dewald Northwest. 

"A lot of larger companies are ob- 
viously looking at video distribution 
as an investment in the future," says 
wholesaler Bob Skidmore of Media 
Concepts, St. Petersburg, typifying 
the single -unit distributor not direct- 
ed at geographical expansion. Skid- 
more nevertheless sees more and 
more wholesalers opening multiple 
branches, particularly as national 
grocery, drug and record /tape chains 
move further into video. 

On the other hand, wholesalers are 
not guaranteed that national chains 
will buy from one distributor exclu- 
sively. At Camelot Enterprises, 
which has video sections in eight of 
its 150 units and plans to be in 20 ear- 
ly next year, video retailing regional 
director Kevin Kilroy says the chain 
is already purchasing from three 
distributors. 

Similarly, 7- Eleven, testing video 
in 20 Dallas units with SVU as a sup- 
plier, earlier tested two in Denver 
through Minneapolis grocery broker 
R.H. Williams (Billboard, Nov. 19). 
Locally, Vons is testing video in 10 

units with product supplied by SVU 
but servicing by two different grocery 
brokers. 
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Highest chart position ever achieved by 
a debut heavy metal alt um in Billboard's history. 

Double platinum. Aid picking up momertum. 

ON PASKA RECOIDS 1110 CASSETTES. 

A CBS ASSOCIATED LABEL. 
Produced by Spencer Proffer for Pasha. Management: Warren Entner Management. Engineered by Duane Baron. LBS a a tiddernn, ot CFS Inc ' 
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