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SAY AFM '80 FIGURES

Session $$ Drop 12%;
Union Payment Fund Up

By IS HOROWITZ

NEW YORK - Tighter release schedules and
across-the-board industry economies  bit
deeply into new recording activity in 1980. cut-
ting session wages paid to U.S. musicians by
more than 12%.

It was the second successive year that
recording wages have slipped. atter a long his-
tory of annual increases.

At the same time, manufacturer contribu-
tions to the Special Pavments Fund adminis-
tered by the American Federation of Musi-
cians and the emplovers rose more than 21% to
hit an all-time peak of more than $17 million
last year.

Tabulations just completed by the AFM's
Pension & Welfare Fund show a total of
$29.068.960 in recording session wages paid
union musicians during 1980. down from
$33.183.116 the prior ycar.
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Juice Newton’s new single “Queen Of Hearts ' (4997) is another winner
from the best-selling album Juice (ST-12136) which has already yielded
the chart-topping “Angel Of The Morning." Capitol is supporting the new
record with an aggressive campaign which includes continuing extensive
video exposure, a nationwide tour. national media advertising and new
(Advertisement)

The dip would have been even more ex-
treme had wage scales remained stable as com-
pared to 1979. Actually. session wage scales in-
creased. as called for in the labor agreement
between record companies and the AFM.

Although jurisdiction of the AFM extends
to Canada. wages given cover only amounts
paid to U.S. musicians. Fund administrator
Edward Peters says the Canadian figures have
not vet been tallied. but are not expected to
add more than $600.000 or $700.000 to the to-
tal for the vear.

Peters places the Special Payments Fund
take for 1980 at $17.427.039. including contri-
butions from Canadian manufacturers. The
amount was $14.294.889 in 1979.

A substanual part of the increase is attribut-
able to retroactive sums captured during the

(Continued on page 74)

LOS ANGELES- Several recom-
mendations that could dramatically
alter the enure structure of the Black
Music Assn. (BMA) are expected to
be made at the organization’s third
annual conference convening at the
Century Plaza Hotel here Saturday
through Wednesday (23-27). And
for the first time. the total member-

LONDON —Parallel imports from
Portugal, a controversial subject
anyway for the UK. record indus-
try. is now made more complicated
by a High Court action alleging that
a recent imported consignment was
counterfeit.

The thorny question of ordi-
nary” parallel imports from this ter-

Revamp BMA, Meet Hears

By JEAN WILILIAMS

Imports To U.K. Bogus?

By PETER JONES

BMI Tallies CBS Retro Bill

Asks $65 Million In Antitrust Suit Windup

NEW YORK—BMI estimates it is entitled to
$41 nullion in supplementary performance
rovalties from CBS television network use of
music over the past |1 years.

Add to this a BMI claim for another $24 nil-
lion 1n interest, and the dimensions of the
monetary fallout from the failed antitrust suit
by C°'BS against both BMI and ASCAP begin
to take shape.

But that isn't all. BMI. 1t also has been
learned. figures that the CBS court action. that
twice reached the U.S. Supreme Court since its
launch in 1969. inhibited deals with other li-
censees and depressed potential performance
receipts by more than an additional $40 mil-
lion.

And a money claim by ASCAP against CBS

still has to surface. (Continued on puge 10}

Screen, Chart Ties Cool

By SAM SUTHERLAND

LOS ANGELES-The film industry’s court
shin of viable pop. rock, country and black
soundtrack properties continues, but the ardor
of'a vearago has been replaced by a more cau-
tions approach to mating music with movies.

With the Memorial Day weekend marking
the traditional launch for the peak summer
season relcase period. studio and label plans

sh p body is slated 10 be involved in
practically all aspects of the organi-
zalion.

Among the anticipated recom-
mendations are: a new election
process: climination of BMA's four
divisions: reactivating its television
program plans. rethinking the advi-

(Coniinued on page 14)

ritory is to be determined soon by a
European court. But now action has
been taken by Motown Records and
EMI against a leading UK. im-
porter and wholesaler. claiming that
3.500 albums broughtin from Portu-

gel were fakes.
Involved were albums by Stevie
(Continued on puge 61}

SYLVIA. Her first =1 country single, Drifter, is now her first album on
RCA Records. This, the debut album for the Academy of Country Music's
Best Female Vocalist nominee for two consecutive years also contains the
hits, Tumbleweed and It Don't Hurt To Dream plus her latest and hottest
single, The Matador, already super-bulleting its way up the country charts
DRIFTER by SYLVIA on RCA Records. AHL1 3986.

augur a substantially shorter list of commer-
clally-slanted soundtracks. Billboard’s sam-
pling of key exccutives within hoth sectors also
shows a pronounced shitt back to conven-
tional instrumental scores. many by estab-
tished composers. in lieu of the numerous mul
tiple artist ventures into country. rock and pop
(Continued on page 9)
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(Advertisement)
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Fesh!

EVERYBODY LISTENS.

HUSH the new John Klemmer album.
Written, arranged and produced by John Klemmer.

Direction: Gary Borman Management
1981 Eiektra/Asylum Records @ A Warner Communicztions,
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#1981 CAPTOL RECORDS. INC

Produced by Mack & Billy
Management: Stewart Young
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General News

Deep-Groove
$40 LP Due
At The GES

By ALAN PENCHANSKY

CHICAGO — With digital home
playback lurking just around the
corner, a new advance in analog
record technology is about to be
unveiled.

Mobile Fidelity Sound Lab is set
to debut the UHQR (Ultra High
Quality Record) listing at around
$40 at the Consumer Electronics
Show here May31-June 3.

UHQR is an ultra-massive, 12-inch
disk inscribed with an extra-deep
groove being manufactured solely
by JVC of Japan.

Reportedly, the special grade
pressing incorporates technological
advancements connected with
videodisk  research—although
UHQR is a standard analog record.
Superior frequency response, im-
proved channel separation, in-
creased signal-to-noise ratio and
lowered vinyl resonance are among
the improvements claimed for the
pressings.

Three half-speed mastered pop al-
bums in UHQR pressings will be in-
troduced at the show. Reportedly,
JVC is charging about four times as
much for the special pressings as it
does for standard disk manufacture.

Mobile Fidelity says only about
25% of its present dealers will handle
the disks, which are available in lim-
ited quantities.

JVC has approached other U.S.
labels about UHQR but Mobile Fi-
delity is the first to place orders for
the weighty disks.

According to Mobile Fidelity,
only one JVC press is equipped for
UHQR production, and pressing
cycles last between 2% and three
minutes, compared to an average

(Continued on page 58)

STARK SHOWOFFS—Home office staffers at Stark Record & Tape Service's

North Canton, Ohio, headquarters rally around founder and president Paul

David, seen at center holding the National Assn. of Recording Merchandisers’

(NARM) “Merchandiser Of The Year’ trophy, won by Stark for the second

time in three years at this April's NARM meet. Stark, which operates the Cam-

elot and Grapevine retail chains, has more than its NARM honor to cele-
brate—this is its 25th year in business.

Georgia Solons Hear
Of Home Taping llis

By ANDREW SLATER

ATLANTA~-In an effort to alert
Georgia legislators to the record in-
dustry’s continuing problem over
the home duplication of prerecorded
music, various industry leaders met
at the State Capitol Thursday (14) to
discuss the issue with members of

“the state’s Music Industry Study

Committee.

For years now, Georgia lawmak-
ers have been sympathetic to the
problems which face the industry
and have enacted legislation, such as
the first statewide antipiracy laws
back in 1975, to facilitate its prosper-
ity. And with the near completion of
the world’s largest pressing plant, to
be located in Carrollton,- Ga., the
state senators were particularly in-
terested in helping solve the home
taping problem.

E/A Off & Running With
1st Solar Product Promo

By PAUL GREIN

LOS ANGELES—Elektra/Asy-
lum is already promoting its first So-
lar product, a single by the female
group Klymaxx, which was released
by RCA two weeks before the manu-
facturing and distribution change-
over (Billboard, May 23, 1981).

“RCA scheduled the record as-
suming I would still be there,” says
Solar president Dick Griffey. “They
shipped it and their people were
able to get some stations.”

E/A is now taking over the record,
“Never Underestimate The Power
Of A Woman,” written by two
women in Klymaxx and produced
by two men in Lakeside. This week it

* will also release a Dynasty single,

“Here I Am,” produced and co-
written by Leon Sylvers.

Albums by both acts will be issued
July 3. An LP by Midnight Star is
also due in the next 60 days. All past
Solar releases will revert to Griffey
for distribution through E/A at the
end of RCA’s two-year sell-off pe-
riod.

While Griffey last week reaf-
firmed that the main reason he de-
cided to switch distributors was the
pop crossover possibilities at E/A,
he stressed that this was not meant to
reflect on John Betancourt, RCA’s
vice president of pop promotion.

“I think John and his people are

(Continued on page 74)

MCA Mulls Video Usage Fee

By ED HARRISON

LOS ANGELES—MCA is weigh-
ing a decision to assess a fee for use
of its promotional video music clips
that are routinely supplied free to
cable television and other video
users.

Although no firm decision has
been made, a move to charging for
video use by MCA and other labels
that have looked upon video as a
promotional expense could have
wide ranging ramifications on the
burgeoning video industry.

The prime reason why MCA is
viewing such a move is the fact that
video users are perceived as making

a profit without the record company
sharing in these profits. The exorbi-
tant cost of video production, dupli-
cation and servicing increasing
videoclip users is also a factor.

“We are studying the decision (to
charge for video use),” says Gene
Froelich, head of the MCA Records
Group. “But we’re not yet sure
which direction we’ll go.

“We're concerned about the possi-
bility of people in video using the
product for a profit and us not shar-
ing in it.”

Froelich voices concern about set-

(Continued on page 60)

The meeting, organized by Arnie
Geller of the Buie/Geller Organiza-
tion and attended by CBS Records
president Bruce Lundvall, PolyGram
Records chairman Irwin Steinberg,
RIAA president Stan Gortikov, as
well as by local industry figures, cer-
tainly made clear to all in attend-
ance that home taping is one of the
most serious problems facing the
recording industry today.

“The problem of home taping is
threatening us like a ticking time
bomb,” said Gortikov, who pointed
out the ease with which home dupli-
cation is possible and the many
sources from which recorded music
may be obtained without purchase.
Citing the new policy of record rent-
als by a New York retailer, increased
radio broadcasting of entire albums
without commercial interruption
and other sources of private copy-
ing, Gortikov asserted that home
taping not only “results in the dis-
placement of commercial sales,” but
is in fact “a theft of someone’s intel-
lectual property.”

Lundvall placed some of the
blame for the recording industry’s
contraction over the latter part of the
last decade on the use of blank tapes
to duplicate prerecorded music.

“In 1979, over 2,000 people were
dismissed from jobs in the record in-
dustry, both at the manufacturing
level and at the retail level,” said
Lundvall. “The reasons, as we began
to examine what had happened to us
as an industry, of course, were not
simply home duplicating. But a
great part of the reason was, in fact,
this practice,” he told the senators.

Lundvall, quoting CBS’ market
research survey of blank tape buyers
for the fall, 1980, pointed to a 15%
increase in blank tape buyers be-
tween 1977 and 1980. He also said
that 20% of the people interviewed
for the survey bought blank tapes to
record music off the radio, 30% pur-
chased them to record borrowed
LP’s and tapes, and 40% recorded
their own albums and tapes with
blank cassettes.

“Over half the buyers that we sur-
veyed at that time said that they
were taping more than ever before.
So it tells you that this is not just a
short term phenomenon, but a prac-
tice that is becoming almost a na-
tional habit among record and tape
buyers,” he said.

According to the CBS survey, con-
sumers said that blank taping saved
them from buying four albums, on

(Continued on page 12)

DROPS CBS P&D

Boardwalk Signs Up
10 Indie Distributors

By SAM SUTHERLAND

LOS ANGELES — Boardwalk
Records’ rumored shift to independ-
ent distribution for the domestic
American market is underway, fol-
lowing last week’s confirmation
from Boardwalk president Neil Bo-
gart and CBS Records that their
original pressing and distribution
pact has been revamped.

The restructuring, first of its kind
for CBS’ “p&d™ clients, retains
Boardwalk as a CBS pressing and
distribution venture in Canada,
Latin America, England, Japan and
Australia.

But in the U.S., Boardwalk will
now be channelled through indie
distributors, thus ending the label’s
status as a branch-distributed line
less than a year after its formal
launch.

Both Bogart and Irv Biegel,
Boardwalk’s executive vice presi-
dent and general manager, say the
move stems from their need for more
local and regional promotion and
marketing support—issues they
claim were never intended to be cov-
ered under CBS’ own structure.

Touting the industry’s remaining
independents as financially health-
ier and promotionally more astute,
Biegel says he’s already seeing fol-
low through from his new distribu-
tors, even as the ink dries on Board-
walk’s deals with 10 distributors in
26 major marketing territories.

According to Bogart, the new dis-
tribution network has been assem-
bled during the past week’s time. As
for the original pressing and distri-
bution deal, he notes, “It wasn’t
quite working for us, but I believe
very strongly in the p&d concept. I
think it will be a major influence for
the music industry, but it was just a
little too ambitious and needed a
little more time for development.

Now handling the line are: Alpha
Distributing, covering New York,
Boston, and Hartford, Conn.;
Schwartz Bros. in Washington,
D.C.; Universal Distributors in
Philadelphia; Bib Distributing in
North and South Carolina; Pick-
wick in Nashville, Memphis, Miami,
Denver, Dallas, Houston, Los An-
geles, San Francisco, Minneapolis
and Hawaii; Piks Distributing in
Buffalo, Cleveland, Pittsburgh and
Cincinnati; Amy Distributing in De-

Ex-Tribunal
Head James To
Bob Keefe Co.

WASHINGTON—Former Copy-
right Royalty Tribunal Chairman
Clarence James Jr., is now employed
as general counsel for the Bob Keefe
Co., a Washington lobbying firm.
James, who resigned from the Tribu-
nal suddenly on May 1, began his
duties with Keefe on May 4.

The Bob Keefe Co. represents cor-
porations including Westinghouse,
Toyota. other Japanese firms and
the theatre industry on Capitol Hill
and before federal regulatory
agencies.

James gave no word of his plans at
the Tribunal when he cleared out his
desk. according to Acting Chairman
Tom Brenna. It had been reported
that James iritended to take a two-
week vacation in Barbados to con-
sider his future. However, a spokes-
man for the Keefe Co. told Billboard
Thursday (14) that James *‘offi-
cially” began work at Keefe on May
4 and soon after left for Puerto Rico
on business for the company.

troit; M.S. Distributing in Chicago,
St. Louis and Kansas City, Mo.; All-
South Distributors in New Orleans
and Associated Distributing in
Phoenix.

When added to the volume of
existing labels like Motown, Chrysa-
lis and Arista, and new ventures like
Alfa Records and the new Applause
label headed by Artie Mogull and
Jerry Rubinstein, Boardwalk’s move

“a shot in the arm” for independ-
cnt distribution, says Biegel.

The new deal also marks a home-
coming for Bogart and Biegel, with
the latter commenting, “It's where
we belong—it’s the people we
worked with for many years, so it
feels like coming home to us.”

Bogart’s own days at Buddah Rec-
ords, as well as during Casablanca’s
earliest successful years following its
initial WEA link, marked him as an
independent label man. And Biegel
also followed that path while with
Bell Records and Private Stock.

In the formal announcement of
the switch, Paul Smith, CBS’ senior
vice president and general manager
for its overall CBS Records arm'’s
marketing, noted that the pressing
and distribution arrangement repre-
sented a new type of structure “for
us and for Boardwalk; like most new
ideas, it has to be adapted to the
needs of both parties.”

Despite reports that Boardwalk
had chafed under its original CBS
tie, both Biegel and Bogart now say
they’ve had “no complaints what-
soever,” attributing the change to
the paramount need for local pro-
motion support essential to new art-
ists and new labels alike.
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FE 2844

® 21 Album for over 3 months.
® Qver 4 million albums sold.
'® #1 Single “Keep On Loving Yo"
~ @ Qver 2 million singles sold.
® Top-5 Single “Take It On The Run’

REO SPEEDWAGON.

FIVE GUYS IN THE SPOTLIGHT.
AND A COUPLA FRIENDS IN BACK...

A.TLl:

Jeff Franklin, Bill Elson, Marsha Viasic,
Anne Peterson, Ronnie Cohan, Randy Garelick
Michael Lourie and Andy Waters.

19-01054

* JOHN BARUCK

MANAGEMENT COMPANY, INC.:
John Baruck, Alex Kochan, Tom Consolo,
Lit Burns and Margarita Allen.

PROMOTERS:

Avalon Attractions, Johin Bauer Concerts, Beach
Club Booking, Beaver Productions, Belkin Produc-
tions, Brass Ring Productions, Celebration Pro-
ductions, Cellar Door Concerts, Contemporary
Productions, Cross Country Concert Corp., DiCesare-
Engler Productions, Electric Factory Concerts,
Entam, Fantasma Productions, Feyline Presents,
Gemini Concerts, Bill Graham Presents, Jam Pro-
ductions, Cedric Kushner Productions, Little Wing,
New West Presents, Pace Concerts, Schon Pro-
ductions, Sound Seventy Productions, Stardate
Productions, Sunshine Promotions, Whisper
Concerts and Wolf & Rissmiller Concerts.

REO SPEEDWAGON PRODUCTION STAFF:

Tom Consolo—Tour Manager, Bob Gordon—
Production Manager / Lighting Designer, Robert
Phillippe— Sound Engineer / Crew Chief, Rick Kelly,
Matt Sheppard, James Merritt, Ron Scheurenbrand,
Elizabeth Frye, Brad Baker and Harry Donovan.

REO SPEEDWAGON TOUR SERVICES:

DB Sound, Sundance Lighting, Consolidated
Productions, Clark Transfer, Stage Caach VIP, West
Coast Theatre Supply and Triangle Travel—

Judi Gordon.

REO SPEEDWAGON BUSINESS MANAGEMENT:
Ernst & Whinney—Dave Bloom, Fred Nigro.

|
DOESIT
AGAIN.

...AND AGAIN, WATCH FOR THE NEW SINGLE, s o2127
“DON'T LET HIM GO." ON EPIC RECORDS AND TAPES.

Produced by Kevin (ronin, Gory Richrath, Kevin Beamish. Co-Producer: Alan Groatzer.
Engineered by: Kevin Beamish. Amonged by: Kevin Cronin. Recorded at: rystal Sound and
Kendun Studios. M John Boruck M

WINTER TOUR 1981 —ATTENDANCE

/27
12/28
12/29

MADISON, WI

ST. LOUIS, MO
KANSAS CITY, MO
INDIANAPOLIS, IN
TULSA, OK

LITTLE ROCK, AR
OKLAHOMA CITY, OK
SAN ANTONIO, TX
HOUSTON, TX
DALLAS, TX
BATON ROUGE, LA
LOS ANGELES, CA
OAKLAND, CA
SACRAMENTO, CA

SAN BERNARDING, CA

RENO, NV
MEMPHIS, TN
KNOXVILLE, TN

DANE COUNTY COLISEUM
CHECKERDOME

KEMPER ARENA

MARKET SQUARE ARENA
ASSEMBLY CENTER
BARTON COLISEUM
MYRIAD CONVENTION CENTER
CONVENTION CENTER
SAM HOUSTON COLISEUM
CONVENTION CENTER
CENTROPLEX

L.A. MEM. SPORTS ARENA
OAKLAND AUDITORIUM
MEMORIAL AUDITORIUM
SWING AUDITORIUM
CENTENNIAL COLISEUM
MID-SOUTH COLISEUM
CIVIC CENTER

10,149
19,073
16,893
18,000
8,679
10,099
13,926
8,147
10,759
9,816
14,000
9,977
6,500
4,400
7272
7,000
11,906
12,155

2/M, 13,14, 15
27
2/18
2/W9
20,70
3/9
3/10
3/M
3/
31
3/15
3/
3/8
3/20,21

ATLARTA, GA

NASHV/ILLE, TN

LAKELAND, FL

WEST PALM BEACH, FL  AUDITORIUM
SPORTATORIUM 9,941 3/28-

MIAM, FL
CHICAGO, IL

OMNI
MUNICIPAL AUDITORIUM
CIVIC CENTER

16,238 3/22
9,900 3/2
10,000 3/26
5,895 3/21

INT. AMPHITHEATRE 49,083 3/30

SYRACUSE, NY
BUFFALO, NY
ANN ARBOR, Mi
DETROIT, Mt
LEXINGTON, KY
MILWAUKEE, W

WAR MEMORIAL 8,190
MEMORIAL AUDITORIUM 17,356
CHRYSLER ARENA 13,687
JOE LOUIS ARENA 19,936
RUPP ARENA 17,441
ARENA 1,685

LOUISYILLE, KY
TERREHAUTE, IN
GNCINNATI, OH
MINNZAPOLIS, MN
WHEE_ING, WV
CHARBESTON, WV
ROANDKE, VA
HAMPTON, VA
LARGO, MD
SPRINGFIELD, MA
NEW FAVEN, CT
PROVIDENCE, RI
ROCHESTER, NY

FREEDOM HALL
HULMAN CENTER, 1.5.U.
RIVERFRONT COLISEUM
CIVIC CENTER

CVIC CENTER

CIVIC CENTER COLISEUM
CIVIC CENTER
HAMPTON ROADS COLISEUM
CAPITAL CENTER

CIVIC CENTER

COLISEUM

CIVIC CENTER

WAR MEMORIAL

19,550
10,164
16,268
33,778
9,000
1,790
1,000
13,800
18,752
8,000
10,737
13,285
20,540

4/10
a/m
4/12
4/
4/15
a7
a/18
4/20
4/
4/22
4/2
4/25,26
4/28

BINGHAMTON, NY
PHILADELPHIA, PA
UNIONDALE, NY
ATHENS, OH
EVANSVILLE, IN
CLEVELAND, OH
PITTSBURGH, PA
DAYTON, OH
CHAMPAIGN, L
CARBONDALE, IL
WICHITA, KS
DENVER, CO
PHOENIX, AZ

BROOME COUNTY COLISEUM
THE SPECTRUM

NASSAU COUNTY-COLISEUM
U. OF OH CONV. CENTER
ROBERTS STADIUM
RICHFIELD COLISEUM

CIVIC ARENA

U. OF DAYTON ARENA

U. OF IL ASSEMBLY HALL
SOUTHERN iL U, ARENA

KS COLISEUM

McNICHOLS ARENA
COMPTON TERRACE

7200
18,513
14,359
9,367
13,600
19,015
17,198
12,547
16,589
10,376
12,200
34,926
16,200

“Epic” @ are trodemorks of (BS Inc. © 1981 (BS Inx.
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Polaroid Bows
‘Polaproof’ To
Fight Copying

By IRV LICHTMAN

NEW YORK—“Polaproof™ is the
name of the optical anti-counterfeit
material being made available by
Polaroid Corp. (Billboard, May 9,
1981).

Introduced at a meeting of the In-
ternational Anti-Counterfeiting Co-
alition in San Francisco May 14,
Polaproof authentication material is
a thin, transparent polyester film
embossed with 1,500 linear parallel
cylindrical lenses on one side and
parallel color lines in perfect regis-
tration on the other. Polaroid says
designer or manufacturer logos can
be “easily incorporated into the ma-
terial.”

Viewed under normal light, the
material produces an ever-changing
array of visual effects. encompassing
both form and color. As the material
is slowly rotated, the customized
logo and background change colors
rapidly. When viewed ata 90-degree
angle, the logo becomes invisible.

Dr. Robert Eby, manager of Po-
laroid’s Polaproof production facil-
ities, told the Coalition that the ma-
terial would be “highly resistant to
duplication. It’s inexpensive, vir-

(Continued on page 72)

BMI Toils To
Collect Song

Royalty Rights

NEW YORK—“For less money,
we have greater problems” is the
manner in which Alan Smith, vice
president of licensing for BMI, sums
up the performing rights group’s at-
tempts at collections of non-broad-
cast royalties. BMI’s revenues from
the non-broadcast area are said to
be 10% of its total annual perform-
ance dollars.

And, adds Gene Colton, regional
director of the mideastern district,
“The guy who invented the phrase
‘you can have it for a song’ should
have been hung.”

Colton’s comment points up a ma-
jor factor in dealing with clubs,
cabarets, retail chains and others
who utilize music in a way that en-
titles the copyright owners to per-
formance fees: the fact that many
non-broadcast users place little if no
value in a song, while recognizing
their obligation to pay for talent,
employes, food, liquor and so on.

BMI has about 25,000 non-broad-
cast licenses, but the number swells
many more times when it’s consid-
ered that one license contract may
involve many units in a large chain
operation.

According to Marvin Berenson, a
BMI attorney, BMI institutes be-
tween 250 and 350 suits in federal
courts annually against non-payers,
of which about 97% are settled out of
court.

But before legal actions are insti-
tuted, nonpayers receive a battery of

(Continued on page 50)
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NO GUEST?—Jerry Wexler, senior vice president of a&r at Warner Bros., talks

on the phone to Steve Winwood during a luncheon at Island Records in New

York. The luncheon honored Winwood, presently in England, for achieving

gold on the “‘Arc Of A Diver" LP. Island baked a special cake in the shape of

the “Arc” LP cover. At right is Ron Goldstein, vice president of Island
Records.

AIRPLAY BOYCOTT

Petty Is Subject Of
Chicago Controversy

By ALAN PENCHANSKY

CHICAGO—A radio airplay
slow-down/boycott here aimed at
rock musician Tom Petty is having
an impact in the record stores, deal-
ers claim.

Petty is the object of a total airplay
boycott at WMET-FM—the current
FM rock frontrunner—and a slow-
down at WLS-AM/FM, actions
which have cut into sales of the new
“Hard Promises” album (MCA),
some dealers believe.

The boycott is a reaction to Petty’s
decision to allow competing rock
station WLUP-FM to use the per-
former’s June 11 concert here in an

unprecedented radio promotion, a -

move which some claim has de-
stroyed the delicate balance existing
between a recording artist and com-
peting stations.

The Petty concert in the 14,000
seat Rosemont Horizon auditorium,
has been taken off the open market
and will be given away free by
WLUP in a massive promotion. Re-
portedly, the cost of the promotion,
including advertising, is in excess of
$170,000.

Petty and WLUP are promoting
the event as a gigantic gift to rock
fans, but the alliance has set sparks
flying—with retailers claiming
they’ve been burned.

At the Sound Unlimited one-stop,
Stan Meyers, sales manager, has felt
the black-out’s effect. “I think when
the number one AOR in town is not
playing an artist like Petty it does
hurt sales.”

Meyers says initial shipments
were strong but the re-order pattern
has not met expectations. “The re-
orders are not as strong as they
would be normally,” he explains.

Meyers says he opposed the con-
cert buy-out in principle, claiming
WLUP is the only party to receive

.long-range benefit.

At Rose Records, owner Jim Rose
says he was sympathetic toward
those stations conducting the boy-
cott, believing “Petty had aligned
himself too closely with one station.”

Billboard (1ISSN 0006-2510) Vol. 93 No. 21 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
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New York, N.Y. and at additional mailing office. Current and back copies of Biil-
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10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Billboard, P.O. Box
13808, Philadelphia, Pa. 19101, (609) 786-1669.

Rose feels the boycott has af-
fected sales “to some extent.” “It’s
not flying out the way you would ex-
pect it to.”

Tom Brown, owner of three
Cruisin’ Music locations, believes
that his customers need to hear more
than the single before they’il buy. He
believes sales have been hurt since
WLS is refusing to put other cuts on
the air.

Rolling Stone Records in down-
town Chicago also is disappointed in
sales on the LP. “I know it’s defi-
nitely slower than the last four Petty
albums have been,” manager Jim
Meyering says. Though business
overall is soft, Meyering feels that
radio’s freeze-out was a contributing
factor.

(Continued on page 67)

Cuba Will
Cut AM
Demands

By JEAN CALLAHAN

WASHINGTON~The Cuban
government is about to release a de-
creased schedule of current and fu-
ture radio stations to the Region II
Panel of Experts currently meeting
in Geneva. There will be reductions
in both the number of stations listed
as operating and new ones planned.
The Cubans will also distinguish
among stations already in operation
and proposed stations counted in the
current inventory which lists 188 ra-
dio stations.

Cuba’s plans will, no doubt, be
welcomed by U.S. broadcasters who
are already concerned about Cuban
interference on the U.S. AM band
(Billboard, May 16, 1981) as well as
Cuba’s plans to expand its number
of high powered non-directional sta-
tions.

The State Dept. doesn’t know how
much the Cuban government in-
tends to alter its inventory but “any
reduction will benefit us,” says State
Dept. spokesman Bill Jahn.

In Geneva, meanwhile, the Re-
gion II Panel of Experts continues
with its comparative study of 9 kHz
and 10 kHz AM spectrum spacing.

(Continued on page 23)
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__Executive Turntable |

Record Companies

Marvin M. Witofsky is appointed senior attorney in the records section of
the CBS Law Dept. in New York. He had been in private practice in Pennsyl-
vania. ... Rand Hoffman takes the post of attorney in the records section at
CBS Law Dept. in New York. He was with the law firm of Donovan Leisure
Newton & Irvine. ... At RCA Records in New York, Peter Rosenberg joins as
contract development specialist in the business affairs dept.
He was an attorney with Arista Records. . .. Also at RCA, in
Los Angeles, Bonnie Goldner becomes adult contemporary
promotion/trade relations manager. She was with Motown as
trade relations manager. . . . Jeff Gold joins A&M Records in
Los Angeles as assistant to the president. He previously oper-
ated the Record Obsession, a collectible records distributor,
and served as an independent consultant to Rhino Records as
well as being manager of Rhino’s retail outlet. ... Two new
additions to the First American office in Seattle: Cindy
Zachow joins as production assistant. She was working in the treasury depart-
ment of a national banking association; Linda Caldwell, formerly a legal assist-
ant, joins as an administrative assistant to company president Jerry Dennon.
... Vito Samela, AVI/Nashboro’s national director of promotion, marketing
and merchandising, exits his post. . . . Thomas W. Wesley Jr. is named director
of management information systems for the Benson Co. in
Nashville. Formerly, he held a similar post with IBM.

artley

Marketing

Neil Hartley is appointed vice president for branch distri-
bution of video products at MCA Distributing Corp. He was
vice president of national accounts. He is based in Universal
City, Calif. ... John Houghton, marketing vice president at
Licorice Pizza in Glendale, Calif.. is leaving the firm. Lee Co-
hen, Licorice Pizza director of advertising, is upped to market-
ing vice president. Kent Moseley, currently a store district
manager, is upped to store operations vice president assistant. . . . James Grady
takes over as manager of the Washington, D.C., branch of RCA Records. He
was branch sales manager of the Chicago branch. . . . Joel Quarles becomes a
field merchandiser for the Cleveland branch of WEA. He is currently attend-
ing college at Cleveland State and has been with the Record Rendezvous for
four years.

Gold

Publishing

Leonard Hodes moves into the post of vice president of mu-
sic publishing and international operations for CBS-distrib-
uted WMOT Records in Los Angeles. He was vice president
and general manager of the Freddie Perren publishing firm,
Perren-Vibes Music. . . . Jere Hausfater joins K-tel Music in
Los Angeles as vice president of business affairs. Hausfater
was business affairs director for MCA Records/MCA Dis-
tributing Corp.

Related Fields

Pat Nelson joins Billboard magazine in New York as editorial assistant. She
has been working as a freelance writer, and prior experience includes stints
with Billboard's Nashville office and Tree International. Also, Billy Yaryan be-
comes director of planning and circulation services for Billboard Publications,
Inc. in New York. He was with Atlantic, MCA and Fantasy
record companies and Guitar Player Magazine. . . . Charles V.
“Andy” Andersen ends his 30 year career with Ampex Corp. in
Redwood City, Calif. as executive vice president because he is
retiring. He will continue as a part-time consultant to the firm.
... New appointments at Dolby Laboratories Inc. in San
Francisco, Calif.: Brad Stribling is now product development
vice president. He recently completed studies at the Stanford
Graduate School of Business and was with Hewlett-Packard
Co. in Palo Alto, Calif. as r&d engineer, project manager and
production manager; David Robinson, formerly engineering vice president,
now assumes the post of advanced development vice president; and Scott
Schuman is now recording industry products manager. He was Northeastern
regional sales manager with the Advent Corp. in Cambridge, Mass. . .. Peter
Echeverria is elected to the board of directors of Caesars World, Inc. and Cae-
sars New Jersey, Inc. He is a former Nevada state senator and a former chair-
man of the Nevada Gaming Commission. Other appointments: Bruce A.
Aguilera is elected secretary of Caesars World, Inc. and Caesars New Jersey.
He retains his post of corporate counsel of Caesars World, Inc. and Caesals
New Jersey, Inc. Charles J. Monahan is elected assistant vice president of Cag-
sars World, Inc. He retains his post as senior vice president of sales and markef-
ing for Desert Palace, Inc., which operates Caesars Palace; Thomas R. Lavelje
is elected assistant secretary of Caesars World. He retains his post as associafe
counsel of Caesars World; and Allison Richardson is elected assistant treasurgr
of Caesars World. She retains her post of president of corporate real esta
Equities Inc., a subsidiary of the corporation. ... Gary Rilling takes over
commercial sales vice president at Altec Lansing in Anaheim, Calif. He wgs
industrial/professional sales national sales manager at Altec Lansing. . . . Four
new posts at IKC (Infinity Systems and KLH) in Canoga Park, Calif.: To
Frisina is named domestic sales and marketing vice president. He continues
domestic sales vice president for Infinity Systems; Denis Wratten, formerly
president of KLH, is now corporate development vice president for IKC; anl
Edward K. Thomas is upped to finance and administration vice president for
IKC. He was a chief operating officer of a Los Angeles manufacturing bus
ness. . .. Brian Oliver is appointed MUSEXPO executive coordinator of the
UK. Operations in London. Most recently, he was the founder and managing
director of Focus Marketing and communications. Also at MUSEXPO, if
New York, Joe Greenberg is now marketing and planning vice president fof
the U.S.A. operations. He most recently managed the group Machine and pro
duced the first holographic film in conjunction with Salvador Dali. . . . Gan
Khammar is named regional sales manager for Columbia Pictures Home En
tertainment in New York. Khammar’s region includes the New England, mid
Atlantic and Southeastern states. He was regional sales manager with Le-Bqg
Products. . . . Charles P. Coovert takes the post of audio products group genera
manager at the Ampex Audio-Video Systems division of Ampex in Redw:

(Continued on page 12
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PRODUCT INFORMATION:

UNIVERSAL RECORD DISTRIBUTION/Philadelphia
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Stingbe Stireel Dale 7/1/51 il Streed Dale 8261
Produced by Quincy Jenes jor
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NCY JONES

“THE ARTISTS

AND STAFF OF
QWEST RECORDS
AND QUINCY JONES
PRODUCTIONS SALUTE
BLACK MUSIC
MONTH AND THE
DILIGENT EFFORTS
AND POSITIVE
CONTRIBUTIONS OF
THE BLACK MUSIC
ASSOCIATION".

QWEST RECORDS 7250 BEVERLY BLVD. SUITE 207 LOS ANGELES. CALIFORNIA 90036
MANUFACTURED AND DISTRIBUTED BY WARNER BROS. RECORDS
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General News

Commercials’
Newest Star
Is Country

The following is the first of a two-
part series exploring the current rise
in the use of country music in national
commercials. Part one deals with ma-
Jor advertising agencies; next week,
part two will examine this subject
Jfrom artists’ and managers’ viewpoint.

By EDWARD MORRIS

NASHVILLE—Major advertising
agencies confirm that country music
is becoming an increasingly popular
staple in radio and television com-
mercials for their national accounts.
Not only is the music making in-
roads, so are established country
music performers, many of whom
perform in commercials without
being identified. )

Says Billy Davis, music director
for McCann-Erickson, “Clients are
wide open to country music now.
They understand it. The stigma has
disappeared.” The agency has done
country-flavored spots for such ac-
counts as Coca-Cola, Pabst, A&P
and Miller.

“I don’t think accounts say for us
to use country music,” Davis contin-
ues, “but when you think of middle
America, you can’t do that without
thinking of country music.” Davis
says he thinks country music as an
ad vehicle has been on the rise since
Lynn Anderson’s 1971 hybrid hit,
“Rose Garden.”

The producer of several records
for Dottie West, including “Country
Sunshine,” Davis adds, “Country
music isn’t what it was once inter-
preted to be. Musically, it's pop.
Like most music, it has to be heard
first without labels. Then people
learn to appreciate it for what it is—
not for what they've heard it is.”

Most of the agency's country
tracks are cut in Nashville, Davis
says. “We .very seldom do country
music here in New York, primarily
for lack of artists.”

A spokesperson for Backer &
Spielvogel’s music department, who
asked not to be identified, says, “We
have used country music extensively
and will continue to do so because of
the artists. Country artists have a feel
for lyrics—they have a sincerity and
a way of selling. Whether country
music were a trend or not, we would
continue to use it.”

Less than two years old, the
agency produced the Eddie Rabbitt

(Continued on page 32)
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Val Garay Gives
Acts Veto Power |

LOS ANGELES-"Val is a
great producer,” says Kim
Carnes, “because he gives me as
an artist a lot of freedom. He's
not the kind of producer who
says, ‘this is the kind of song
you're going to do and you're go-
ing to sing it like this’

“Anytime we'd get to a point
(of differences), he'd say, ‘well,
i’s your album; if you want it
this way, I'll try and help you get
i’

N AN A MO SO NN N N )

The approach seems to be
working, because Carnes’ “Bette
Davis Eyes,” produced by Val
Garay, is in its third straight
week at No. 1.

“A lot of artists | end up work-
ing with,” says Garay, ‘“‘have
been frustrated by the producers
they've had in the past. Sol try to
give them the room to get what
they want and still not let them
go off the deep end.

“If 1 disagree strongly on
something, I'll express it, but ulti-
mately the artist has the last say
because it’s their record. Their
name Is on the front, mine's on

£ the back, so ultimately they must

have that veto.”

Garay, 39, credits that philoso-
phy to Peter Asher, whose rec-
ords he’s engineered since the
mid-"70s. “That was one of Pe-
ter's strongest points,” says Ga-
ray. “He’d be adamant about
something with Linda (Ron-
stadt) or James (Taylor), but if
they refused to give, he gave.”

In line with this attitude, Ga-
ray says the most important qual-
ities for a producer are patience
and understanding: “Good art-
ists usually know what they
want,” he explains. “The prob-
lem they may have is expressing
it. Sometimes it can be a long
way around to the same point.

“I spent several nights in the
? studio with Randy (Meisner)
chasing ghosts of things he
wanted to try. The whole band
was looking at me like, ‘you’re
out of your mind.” I had to keep
saying to them. ‘look, it’s his
record; he has to be able to try
these things.”

Garay’s commitment to the
artist may have been shaped by
the fact that he was in a number

of groups from 1963 to 1972, the
most renowned being Giant Sun-
flower on Ode in 1967, the most
recent being Pan on CBS.

“It was very frustrating for
me,” Garay says. “I wanted to be
successful as an artist and the
combination was just never right.

“I wasin L.A. trying to become
a producer and couldn’t make
any real headway, so I started en-
gineering. But I've always
wanted to produce, because I
come from the musical end of it,
not the electronic end. Why
something works doesn’t matter
tome as long as I know it works.” -

Carnes” “Mistaken Identity”
LP, which surges into the top 10
this week, was cut live in the stu-
dio in two, five-day periods.

“We spent a lot of time re-
hearsing until we got everything
the way we wanted,” Garay ex-
plains, “and then went in and re-
corded. With everybody playing %
in the studio live, the musicians
get off and consequently the
singer gets off. It creates an
amazing chemistry.

“In a live situation the band is
following the singer, whereas in
the reverse process of over-
dubbing, the singer is following
the band. And yet you can al-
ways go in and fix a live vocal if
it’s out of tune, because I always
print safety tracks.”

Garay decries the standard
method of overdubbing as some-
what “sterile” and “static.”

“The usual method is you
track and overdub and three
years later you finish,” Garay
says. “But when you listen to rec-
ords from the '50s, they still hold &
up and they were made live. The
question becomes, can you make
arecord the way they made them
in the *50s, and if you can't, you

couldn’t have been an artist in
the *50s.” ;

Garay has cut eight songs live
in the studio with the Motels,
which he is hoping will expand
his reputation beyond so-called
mellow L.A. rock.

“Everybody has a real stylized
opinion of the kind of records 1
make,” says Garay, “because of
my work with Linda and James.

(Continued on page 72)
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Chartbeat

Aussies Hop Into Top 10;
Fourth Singles Dot Chart

By PAUL GREIN

LOS ANGELES—Aussie acts are
on the move. Australia is third be-
hind the U.S. and the U.K. as a tal-
ent source for American top 10 sin-
gles and albums thus far in the '80s.

Since January, 1980, 67 American
acts have hit the singles top 10. fol-
lowed by 17 British acts, five from
Australia and one each from Can-
ada, Sweden and Holland.

On the album chart, 45 American
acts have hit the top 10. followed by
16 acts from Britain, three from Aus-
tralia and one from Canada.

Australia has been represented in
the singles top 10 in the past 17
months by three consecutive Air
Supply hits, two by Olivia Newton-
John, two by Barry Gibb (the Strei-
sand duets) and one each by Andy
Gibb and the Little River Band.

Air Supply. in fact, is the first act
to have beached the top 10 with its
three U.S. chart hits since Andy
Gibb hit the mark with his first six
straight singles, from “I Just Want
To Be Your Everything™ in 1977 to
“Desire” in 1980.

This week Air Supply’s fourth U.S.
release, “The One That You Love,”
vaults to number 30. It’s one of three
Aussie hits on the current Hot 100,
along with Rick Springfield’s “Jes-
sie’s Girl” at number 24 and Helen
Reddy’s “I Can't Say Goodbye To
You” at 88.

Some will insist that Joe Dolce,
who sings the Italian dialect spoof
“Shaddup You Face,” should be
counted as an Australian, since he
now lives Down Under and his hit
was first released there. But, as every

1schoolboy knows, Dolce was born in
Painesville, Ohio, which makes him
an American in our book.

On the album side, AC/DC has hit
the top five with two LPs this year,
“Dirty Deeds Done Cheap,” now at
number three and “Back In Black,”
at 28.

Rick Springfield and Air Supply
are also on the current LP chart, as
are fellow Aussies Sherbs, which as
Sherbet rocked the music world in
1976 with “Howzat.” Split Enz, orig-
inally from New Zealand but now
based in Australia, is also charted at
number 68 with “Waiata.”

Aussie-reared Olivia Newton-
John was the principal draw on the
top 10 “Xanadu” soundtrack last
year, while the Bee Gees had the No.

1 album the first week of the '80s
with “Greatest.”

Canada has been represented in
the top 10 in the '80s by two Rush al-
bums and Gino Vannelli’s Single
“Livin’ Inside Myself,” which climbs
this week to number six.

Sweden’s lone top 10 entry is
Abba’s “The Winner Takes It AlL”
which hit number eight in March;
Holland’s is Stars On 45’s “Medley.”
which surges to number three.

Stars On 45 is the first Dutch act
to hit the top 10 since the early *70s,
when, in the span of a few years,
Shocking Blue scored with “Venus,”
Tee Set with “Ma Belle Amie,”
Mouth & MacNeal with “How Do
You Do” and Fecus with “Hocus
Pocus.” -

In 1974, Holland’s Golden Earring
hit number 13 with “Radar Love;”
the following year the George Baker
Selection reached 26 with “Paloma
Blanca.”

Eleven British acts have hit both
the LP and singles top 10 so far in
the ’80s, including Queen, Pink
Floyd, the Rolling Stones, ELO,
Pete Townshend, Paul McCartney,
John Lennon, Steven Winwood and
Eric Clapton. Also in this class are
Fleetwood Mac and the Police,
whose members are mostly British.

British acts which have hit the top
10 with singles but not albums are
Cliff Richard (“We Don’t Talk Any-
more” and “Dreamin’ ™), Gary Nu-
man (“Cars”), Elton John (“Little
Jeannie”), Leo Sayer (“More Than |

(Continued on page 72)

Talmadge Sued
For $195,097

LOS ANGELES ~ Kaplan &
Kaplan. collection agency, on behalf
of RCA Records, has filed a Supe-
rior Court action against Sidney Tal-
madge.

The complaint alleges that the
one-time entrepreneur of Record
Merchandising, an independent la-
bel distributorship. has owed the la-
bel $195,097.53 since December,
1979.

Record Merchandising filed a pe-
tition for reorganization under
Chapter i1 in 1979. The creditors
eventually forced liquidation of the
distributor’s assets in 1980.

Silver Screen Cooling Its Contemporary Music Ties

® Continued from page |
that dotted last summer's schedule.
Only a handful of such potential
cross-marketing hooks are now on
the boards—a trend most observers
agree is likely to be representative of
the .verall soundtrack picture for
1981.

Last summer’s theatrical release .

schedule was top-heavy with com-
mercial movie/music marriages
aimed at repeating the double-bar-
relled box office and recording sales
success achieved during 1978 by
RSO’s “Saturday Night Fever,” the
acknowledged champ in cinematic
MUSiC Crossovers.

That goal made 1980 a boom year
in such partnerships between major
labels and film studios, but uneven
ticket and LP sales for some of the
most ambitious—and costly—of
these projects have since impacted
on management strategies in both
businesses.

The consensus among those con-
tacted is that hit-oriented packages
built primarily for radio and retail
still won’t salvage a weak movie.

Thus, this year’s list of sound-
tracks only offers a few packages cut
to that fashion: typical are country
multiple artist sets including Epic’s
“Hard Country” and “Take This Job
And Shove It,” both already in re-
lease, and Atlantic’s upcoming al-
bum from “The Night The Lights
Went Out In Georgia;” Roberta
Flack’s original songs for the new
Richard Pryor feature, “Bustin’
Loose,” due shortly from MCA; and
a hard rock-oriented collection for
“Heavy Metal,” emanating from Ir-
ving Azoff’s Front Line Manage-
ment and Half Moon Records com-
bine via Elektra/Asylum.

While Azoff, a principal behind
last year’s “Urban Cowboy,” may
still be competing in the soundtrack
sweepstakes, RSO-—architect for

“Fever” and “Grease” as well as the
failed new rock pairing behind
“Times Square”—is conspicuously
absent, reporting no new movie/
music properties. RSO is involved in
the cinematic version of Tim Rice
and Andrew Lloyd Webber’s
“Evita,” however.

“Some of these projects seemed to
force music into films where it really
didn’t belong,” suggests Orion Pic-
tures’ Stephen Paley, a former CBS
Records executive who now handles
Orion’s film music and coordinates
any recording spinoffs with labels,
who adds that 1980’s wave of pop-
minded sets reflected a hard men-
tality among packagers.

Paley has the contacts and creden-
tials to lure chart veterans into film
projects, but he still explores estab-
lished film composers and non-pop
areas such as jazz, avant-garde and
electronic music in his search for
scores.

www americanradiohistorv com

One upcoming pop tie for Orion
will be the main theme to “Arthur,”
a projecled summer release, written
by Burt Bacharach, Carole Bayer
Sager, Peter Allen and Christopher
Cross, with Cross expected to record
the song.

“In the last couple of years, there’s
been an effort to jump on the music
industry’s bandwagon,” theorizes
another former music trade execu-
tive, Iris Zurawin, who now handles
advertising and merchandising for
PolyGram Pictures. “l don’t think
the reduction in these music and
movie marriages is just the result of
the film industry’s recent strikes.

“It’s my opinion that it’s because
they've found that making a sound-
track for its own sake, without a
strong film, makes no sense. Films
are too expensive to produce for
them to be made as long advertise-
ments for the film.”

Adds Zurawin, “If a million

——

people buy an album, then everyone
goes to the bank. But if a million
people pay to go see a film, that
movie is in big trouble commer-
cially.”

Thus, while PolyGram Pictures is
itself the heir to the Casablanca
Record and FilmWorks film pro-
duction holdings, which previously
pursued such movie/music matches
as “Thank God It’s Friday,” its cur-
rent production schedule offers
modest pop horizons. Its latest theat-
rical release, “King Of The Moun-
tain,” is being represented by a
single of its main theme, “Dan-
gerous Strangers,” performed by
one of its stars, Deborah Val-
kenburgh, but only a single is
planned.

The Commodores’ Lionel Richie
has been tapped to produce and
write the main theme for another
PolyGram feature, Franco Zef-

(Continued on page 74)
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Financial

. Asked By
. Simcom Firm

LOS ANGELES—Simcom Inter-
national here has filed suit against
Visual Records and Frank Touch of
Orange County, asking $135,000
damages in Superior Court.

The distributor plaintiff claims it
negotiated a contract with the de-
fendants for two one-hour video
specials by Hall & Oates and
Yvonne Elliman. The defendants
had no right to proffer the rights in
the two specials, the court is told.

Simcom claims it paid the defend-
ants $10,975 for the Hall & Qates
one-hour and $5,200 for the Elliman
segment. In addition, they said they
are out $19,015 paid to the duo and
$7,200 paid to the female singer.

They ask $35,000 damages for
fraud and deceit and $100,000 puni-
tive damages.

GORTIKOV TESTIFIES

Technology Growth
Threatens Royalties

By JEAN CALLAHAN

WASHINGTON—“New tech-
nology threatens the very existence
of the recording industry,” Stan
Gortikov told the House Subcom-
mittee on Courts, Civil Liberties and
the Administration of Justice at per-
formance royalty hearings held
Wednesday (20).

The Recording Industry Assn. of
America chief explained: “Soon to
come will be the complete in-home
jukebox, where the consumer, by the
mere push of a button, will be able to
select a recording from a vast bank
of recorded music. Without the full
copyright protection of a “perform-
ance right,” Gortikov said, “per-
forming artists and record com-
panies face a bleak and uncertain
future.”

Joining Gortikov, American Fed-

Brian Auger and Search Party to
Headfirst Records in Los Angeles.
The digitally-mastered album,
“Planet Earth Calling,” is released in
June. ... Murray McLauchlin to
Elektra/Asylum Records. The To-
ronto-based singer/songwriter holds
four gold albums and six Juno
Awards in Canada. His first LP for
Elektra-Asylum is “Storm Warn-
ing,” due in June and produced by
Bob Ezrin. An advance single, “If
The Wind Could Blow My Troubles
Away.” is due in early June. ...
Louise Mandrell and R.C. Bannon to
RCA for recording. ... Jebry Lee
Briley to Limeliters Inc. for booking.

Freddy Fender renews produc-
tion/management relationship with
Huey P. Meaux, with a new album
in production at Sugar Hill Studios.
Lonnie Wright is handling a&r
duties. ... The Digits, a New York
band recently working with pro-
ducer John Anthony, to Ken Sander
management. . .. The American Pas-
sions, a Washington, D.C. band to
Cricket Talent and Booking for
booking. . . . Singer/songwriter
Frank Loverde and his group

Jeopardy Film

LOS ANGELES—Composer Ar-
thur Kemple is set to do the score for
IF1/Scope 111, Inc’s *“Graduation
Day,” a “youth in jeopardy” film.
The film is released this summer.

Signings

Loverde to Prism Records for the
U.S.. EMI for Europe. First release is
an update of the Dixie Cups® hit,
“lIko lko.” ... G&P Records act
Thrills to Manga Artists for booking,

Juice Newton to an exclusive
booking representation deal with
Monterey Peninsula Artists.
Singer/Songwriter Peter Bliss to a
worldwide personal management
agreement with Kragen & Co. in Los
Angeles. . .. Singer/Songwriter Da-
vid Pomeranz to a personal manage-
ment agreement.

eration of Musicians’ president Vic-
tor Fuentealba testified that musi-
cians are “suffering now more than
ever” because of technological im-
provements which increase the use
of recorded music over live perform-
ances. Without a performance right,
musicians receive inadequate pay-
ment for their creative contributions
to sound recordings, Fuentealba
told the legislators.

Rep. George Danielson (D-
Calif.), author of HR 1805, the bill to
create a performance right for sound
recordings, pointed out that while
his bill can do nothing to create
more jobs for musicians, a perform-
ance royalty would provide some
compensation for the use of the
recordings musicians make. HR
1805. introduced by Danielson with
35 co-sponsors in the House of Rep-
resentatives, would create a compul-
sory license for the commercial use
of records.

“Records are the only copyrighted
work capable of being performed
which do not enjoy a performance
royalty,” Gortikov said. He added
that new uses of recorded music by
cable television systems adds an-
other dimension to the urgency for a
performance royalty. Sports leagues,
filmmakers and broadcasters earn
royalties for the retransmission of
their copyrighted work on cable,
Gortikov said, and “We are asking
that Congress treat us the same.”

Rep. Harold Sawyer (R-Mich)

(Continuted on page 67)

EMI Music Completes 1st
Concept Video: The Tubes

By PAUL GREIN

Editor’s Note: This is the second of
a two-part survey of Capitol’s video
activities. The first installment, exam-
ining the label’s production and place-
ment of promotional clips, ran in the
May 2 issue.

LOS ANGELES—EMI Music has
completed its first full-length con-
cept video, the Tubes’ “The Comple-
tion Backward Principle And Other
Credible Concepts.”

The 60-minute production is
being targeted for all disk and cas-
sette systems later this year and will
also be available for cable release in
the U.S. and television broadcast
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elsewhere in the world. A theatrical
release also is being considered.

EMI Music has stockpiled concert
videos on acts ranging from Maze
featuring Frankie Beverly to the
Knack, America and April Wine,
but not conceptual works like the
Tubes video, directed by Russell
Mulcahy, an Australian who works
out of London.

The production is built around
songs on the new Tubes album, but
also includes new numbers and a
few older hits. The video was in pro-
duction for 10 days, not counting
two weeks of pre-production and
four weeks of post-production.

Its planned release on all formats
underscores EMI’s intention not to
favor its own VHD system. “We
have no allegiance to any particular
home video format,” says Bob Hart,
EMI Music’s director of video devel-
opment.

“It would be absurd to say only
people with one kind of machine
should be able to enjoy a given art-
ist. We couldn’t limit the opportuni-
ties available to our artists or to our-
selves, for that matter.”

Hart says there had earlier been
discussions about putting EMI
Films’ catalog through EMI’s record
distribution system. But it was de-
cided the time wasn’t quite right.

“We’re determined not to do any-
thing that would take emphasis
away from our mainstream (record)
business,” Hart says. “We feel every
involvement we have in video
should be complimentary to that
business.

“I’'m sure at some point we’ll be

(Continued on page 60)
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_ Market Quotations |

As of closing, May 21, 1981

HIQ,',’"“"'L ow NAME P-E (15;")?) High Low Close Change
1 % Altec Corp. - 32 % Y % +1/16
36 26% ABC 6 439 30% 29% 30% + %
10% 40  American Can 10 284 40% 40 40 - %
1% 46% CBS 8 290 58 5T% 57% = — %
45% 35  Columbia Pictures 9 38 38% 38 38 - %
6% 4% Craig Corp. - - - - 6% Unch.
63% 49% Disney, Wait 14 264 56% 56% 56% + %
8% 6% ElectroSound Group 25 3 7% 7% 7% - %
9 5% Filmways, inc. - 87 7% 7% 7% - %
10% 14% Gulf + Western 4 522 7% 17% 17% Unch.
17% 11% Handieman 10 192 17 16% 16% Unch.
15% 11 K-tel 11 37 13% 13% 13% Unch.
79% 39  Matsushita Electronics 16 165 74% 73% 74% + 1%
59 42% MCA 10 119 54% 54 54 - %
14% 10% Memorex 3 189 13% 12% 13 Unch.
65 56% 3M 10 1002 56% 55% 56 - %
86% 56% Motorola 13 331 79% 78% 79% + %
52% 36% North American Phillips 9 51 51 50% 50% + %
14% 6% OrroxCorp. 50 295 14% 14 14% + %
39% 23Y% Pioneer Electronics 21 5 34% 34% 34% + %
32% 24% RCA 9 631 25% 25% 25% Unch.
23% 14% Sony 14 5173 22% 21% 22% + %
43 28% Storer Broadcasting 23 318 37% 36% 36% - %
4% 3% Superscope - 69 4% 4 4 Unch.
31% 24% TaftBroadcasting 12 65 28% 28% 28% + %
23% 17% Transamerica 6 1729 23%  22%  22% - %
66 46% 20th Century-Fox . 21 115 66 65% 65% + %
55 33% Warner Communications 20 916 51% 50 51% + %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 14 1% 2% Integrity Ent. 6 343 5% 5%
Certron Corp. 15 4 1% 1% Koss Corp. 16 112 10% 10%
Data Kustom Elec. — 2 2 2%
Packaging 7 - 6Y% 7 M. Josephson - 1 1% 1%
First Recoton 17 - 3% 4
Artists Prod. 14 5 4% 5 Schwartz Bros. = = 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca L.ake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

BMI Bills CBS TV Net
For $41 Mil Plus Interest

® Continued from page |

Performance fees paid by CBS to
ASCAP and BMI were frozen at
1969 levels pending resolution of the
antitrust action. CBS had sought to
have the blanket license of perform-
ance rights with respect to network
tv declared in violation of antitrust
laws. N

Final rejection of the CBS action
by the Supreme Court last March
(Billboard, March 14, 1981) re-
turned the case to the U.S. District
Court here for adjudication. The lo-
cal court will determine the retroac-
tive fees to be paid, if any, unless the
parties to the controversy can still
reach a settlement on their own.

Discussions so far have not been
productive, Billboard has learned.

Regency/WEA Agree

LOS ANGELES—Regency Rec-
ords has established a long-term li-
censing agreement with WEA Rec-
ords for the Benelux countries.
These include Belgium, Holland
and Luxembourg.

The first Regency releases li-
censed to WEA are the soundtrack
to “Airplane” and James Lee Stan-
ley’s “Midnight Radio.”

and. at least in the case of BMI, a
preliminary review of the problem
with District Court Judge Morris
Lasker was due to be held late last
week.

BMI is expected to support its
heavy claim for supplementary fees
on the increases in CBS advertising
sales during the years of litigation, as
well as the rate of inflation, and the
growing relative importance of BMI
repertory to CBS’ music activities.

From 1969 through 1979 annual
performance fees paid BMI by CBS
were locked in at $1.7 million.

BMI is also expected to argue that
it was forced to accept lower fees
from third-party licensees, among
them the other tv networks as well as
independent tv stations, because of
the frozen CBS fee. The licensing or-
ganization’s position is that CBS
should be held liable for these losses.

CBS discussions with ASCAP on
retroactive fee adjustments are also
known to have failed to produce an
agreement to date. In the case of
these two litigants, the ultimate ar-
biter will be District Court Judge
William C. Conner.

CBS has been paying ASCAP an
annual fee of $4.32 million since the
court action began in 1969.
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JUST RELEASED
THE NEW SINGLE
“ANOTHER TICKET”

FROM THE SMASH HIT ALBUM

TRS)
PRODUCED AND ENGINEERED BY TOM DOWD
ON RSO RECORDS AND TAPES
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Georgia Solons Hear Taping llis

® Continued from page 3
the average, in 1979. “Prerecorded
sales could be 20% greater without
blank taping in 1979. Finally, blank
taping costs the music industry up to
100 million units annually or, at list
prices, 700 to 800 million dollars in
lost revenue,” Lundvall said.
PolyGram’s Steinberg, who came
to inform the senators of the effects
this problem is having on distribu-
tion, told of legislation being pro-
posed in Denmark which would
place a royalty tax on blank tapes.
“We each employ distribution,”
said Steinberg, “that utilizes any-
where from 600 to 1.000 people in
depots and branches. We have been
forced, because of the impact of
home taping, to alter our shipping
schedules in order to cut our costs
at the shipping depots. We even
have to think about the possibility

i

¢ Bk g |
DESIRABLE EVENING—Mercury artist Tom Dickie, right, lead singer and

of reducing the size of those depots
if we don’t get what is a normal
accrual of volume. Any by normal
1 mean 6-8% a year.”

Lundvall commented on another
aspect of this loss in revenue, “as
revenue is taken out of our industry
via home taping, less dollars are
available to sign and market new
artists.”

Also taking part in the forum were
Kent Burkhart, president of Burk-
hart, Abrams, Michaels, Douglas
and Associates; Bill Lowery, presi-
dent of the Lowery Group and a
man largely responsible for the
close working relationship between
Georgia government and the local
music industry; Herb Heldt, re-
gional vice president of PolyGram
distribution; Rich Wood, southern
regional promotion manager of
PolyGram Records, who told the

songwriter of the Desires, chats with Lou Simon, left, senior vice president of
marketing for PolyGram Records, and Tommy Mottola, president of Cham-
pion Entertainment, after the band’'s performance at New York’s Trax.

Expect Confirmation Of
Conkling VOA Appointment

By DAVE DEXTER JR.

LOS ANGELES—Former record-
ing industry executive James B.
Conkling’s nomination to head the
Voice of America in Washington is
expected to be approved by the U.S.
Senate in mid-June.

A onetime musician who served as
Capitol’s vice president of a&r in the
1940s, then went on to become presi-
dent of Columbia Records in New
York and, later, president and
founder of Warner Bros. Records in
Burbank, Conkling in recent years
has toiled for the Bonneville Inter-
national Corp., radio format syn-
dicator and operator of 11 radio and
two tv stations, as president of its
subsidiary, BEI Productions.

Conkling now is in Washington
awaiting the Senate’s approval of his
position as an associate director of
the U.S. International Communi-
cations Agency (ICA) and director
of the Voice of America wing.

“I have no plans to make changes
in the VOA’s present program,”
Conkling told Billboard last
Wednesday (20). “We are studying
demographics worldwide, and at-
tempting to measure the values of
the many VOA programs beamed
out in 38 languages.”

A graduate of Dartmouth who
served in U.S. Navy Intelligence
throughout World War II, Conkling
is widely known in national radio
and recording communities.

He was one of the five founders, in
Los Angeles in the late 1950s, of the

National Academy of Recorded Arts
and Sciences (NARAS) and served
as its chairman.

Conkling reports to Charles Z.
Wick, head of the ICA, who also
achieved prominence in the music
industry as an agent with the Wil-
liam Morris Agency in Beverly Hills.

Conkling launched the first
record club in the 1950s while presi-
dent of Columbia Records. A dec-
ade earlier, as a Capitol Records
exec. he personally produced hun-
dreds of disks by Benny Goodman,
Peggy Lee, Jo Stafford, Stan
Kenton, Nat King Cole, Alvino Rey,
Margaret Whiting and other Capitol
luminaries.

Wick won recognition from Ron-
ald Reagan in the 1970s after raising
substantial funds for Reagan’s polit-
ical campaigns. Conkling was
Wick’s first choice to head the Voice
of America operation after President
Reagan appointed Wick chief of the
ICA last winter.

Conkling indicated that certain
VOA programs might be slanted
toward a more youthful audience,
but said he had no plans to “jiggle”
the present ratio of four talk shows
to one music show.

“Let’s wait for full confirmation
by the Senate before we start talking
of VOA changes,” he said. “I have
much to learn on this new job and
the VOA is doing well just as it is
now.”

Committee of Georgia radio and his
efforts to discourage local AOR sta-
tions from playing entire albums
without commercial interruption.

Much of the afternoon’s discus-
sion was centered on the overt en-
couragement of over-the-air copy-
ing by radio stations to their
listeners. Earlier, Gortikov had
charged radio with misusing rec-
ords, the only programming compo-
nent of radio for which no payment
is made to record companies or art-
ists, when they encourage home tap-
ing. “We merely ask that radio ac-
complishes its objectives without at
the same time eroding the interests
of another industry,” he said.

Burkhart, presidentof the nation’s
foremost radio consultant firm, re-
spondend. “It’s one thing to say to
our clients, ‘O.K. guys, don’t do this
anymore.” We have advised them of
the problems. Some stations have
taken our advice, others haven’t.

“Home taping is certainly one of
the reasons that the music industry
has been in trouble. There’s no
doubt about it. I believe bad market-
ing has been another area and I
think record companies are begin-
ning to address themselves to that,”
said Burkhart. “Another problem is
the oversaturation of radio stations.
Fifteen years ago, there were only
two radio stations playing music in
Atlanta. Consequently, people
tuned in to those two stations to hear
music. Now we have 45-48 radio sta-
tions, all playing everything from
all-polka to all-classical. That hurts
the record business a lot because the
consumers, through the radio, can
go to their favorite station and get a
full complement of that favorite mu-
sic all day long, 24 hours a day,
seven days a week, without having to
go and buy the product physically in
the store.

“I really wish I could recommend
a way to get at it. All I know is that
from the radio broadcasts view,
home taping is a problem that is go-
ing to have to be solved by tech-
nology,” concluded Burkhardt.

And while some laboratories are
trying to come up with a tech-
nological breakthrough (a signal
that would jam at the point the con-
sumer tried to duplicate albums and
tapes with a blank cassette), accord-
ing to Lundvall, “As of yet there has
not been any kind of breakthrough
in this area and it seems highly un-
likely that there will be in the near
future.”

Local music man Arnie Geller,
moderator of the discussion, recom-
mended that industry figures meet
with broadcasters at the National
Assn. of Broadcasters meeting this
summer (Gortikov had already ar-
ranged such a meeting) and that
Georgia Senators and industry fig-
ures study the problem with local
music business personnel through a
newly appointed Subcommittee on
Home Taping.

Burkhart also suggested that the
industry executives meet with sta-
tion managers and owners at the
NRBA convention in Miami this
September, claiming, “They are the
real movers and shakers, the man-
agers and owners of radio who make
the decisions, not the programmers.”

But as for legislation, state sena-
tors Richard Greene. Bill English,
and Frank Eldridge could not make
any commitments other than to
study the problem through the
newly appointed committee. Said
English, chairman of the legislative
committee, “I, personally, am very
hesitant in regard to legislation be-
cause you get right into the problem
of seizure of First Amendment
rights.”
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___Rock’'n'Rolling____

PiL’s Ritz Show A Riot

By ROMAN KOZAK

NEW YORK-—More about PiL.
They played at the Ritz here May 15,
and were supposed to play again the
next night but didn’t, because the
second show was cancelled. Friday
night ended on a riotous note.

About a dozen people were hurt
by flying bottles and debris when
PiL attempted to do a live video
show. Originally, the group was not
even supposed to
play. Bow Wow
Wow, former Sex
Pistol manager
Malcolm  Mac-
Laren’s new group,
was  originally
scheduled, but they
cancelled. Stories
differ as to why.

One report has it that Annabelle
Lou Win, the 15-year-old lead singer
of the group, lost her voice. Another
says she got into a dispute with her
mother, and some sort of tantrums
were going on. Yet others say it is a
common MacLaren tactic to cancel
debuts for publicity reasons.

At any rate, the Ritz contacted
PiL, which is now in New York,
more interested in video than doing
live shows (Billboard, May 23,
1981). But Johnny Lydon and Keith
Levene, who recruited a drummer
on one day’s-notice, agreed to do the
show.

However, PiL doesn’t do normal
shows, and that’s when the trouble
started. The group took the stage at
approximately 1:20 a.m. Saturday
morning and left about 50 minutes
later as bottles and other debris
turned the concert into a melee.

The trouble started about 10 min-
utes after the group took the stage
behind a huge video screen which
separated the band from the sold-
out arena of 1,500. PiL started play-
ing informally—jamming loosely in
the PiL fashion—while a video
beamed. At the same time, a cam-
eraman standing behind the screen
filmed Lydon and members of the

group, and these “live” shots were
intercut with the video. The au-
dience was beginning to get edgy—
silhouettes of the group members
could be seen from behind the
screen, and this only served to an-
tagonize many in the crowd who had
paid $12 for “live” music.

Tension started to mount, and the
threat of a riot became very real
when Lydon picked up on the au-
dience’s reaction to a part of the
videotape in which he sings a coun-
try song in a mock twang on a dark-
ened staircase. Boo-birds started to
howl, and Lydon started singing the
tune “live”. And so the first bottle
was thrown at the screen.

“lI don’t care,” Lydon told the
crowd as the camerman moved in
for a closeup, “I'm safe.” As Lydon
talked about how he loved making
money, more persons started hurling
bottles, prompting several Ritz secu-
rity workers to rush out in front of
the screen to point at the accused.
But the security workers were pelted
with debris themselves. and rushed
to the wings for cover.

Keith Levene then told the crowd,
“If you destroy the screen, we de-
stroy you.” The bottle-hurling began
to escalate. “You're not throwing
enough,” said Lydon. “You’re a pas-
sive audience. It's obvious you're
into peace and love.”

Levene at that point ran onto the
stage to point an accusatory finger at
the crowd, but was pelted with
debris and rushed off by three stage-
hands.

“You're a silly f—ing audience,”
said Lydon. adding “we’ve seen it all
before.” The group started to leave
the stage. with Lydon singing. “New
York, New York, it’s a helluva
town.” And his parting shot: “Glad
you're receptive to new ideas.”

Fans emptied the arena slowly.
taunting Ritz security persons as
they exited. Several fist fights also
erupted at the door. The police did

(Continued on page 72)

® Continued from page 6

Executive Turntable |

City, Calif. He was senior product manager with the video recorder group of
the audio-video systems division: he succeeds resigning Lee Cochran. .. . Den-
nis Hedlund is named national sales manager for the Loranger Manufacturing
entertainment division in Warren, Penn. He was with Magnetic Video as na-
tional accounts manager. . . . John Wilson joins Kloss Video Corp. as regional
manager for the Southwest and Midwest. He was with Advent as an audio and
video salesman and rose to the post of Western regional manager. He is based
in Albuquerque, N.M. ... Don Palmquist exits Kenwood Electronics as mar-
keting vice president. . . . James L. Camacho takes over as marketing director at
Lexicon, Inc. in Waltham, Mass. He has held marketing and sales posts with
dbx, Delta Lab Research, Acoustic Research and H.H. Scott. . . . Robert Cook
moves into the post of national sales manager at Electro-Voice in Buchanan,
Mich. He was with Magnetic Video as national sales manager. ... At CATV
Products Sales, Inc. Renee Horak is now Northeast sales representative. She
has been with the company for eight years in a variety of administrative and
sales posts; Terry Nagy is now North-Central sales representative. She has four
years experience with a market research firm in New Jersey. CATV, is based in
Pt. Pleasant Beach, N.J. ... Ray Updike moves into the post of vice president
and general manager of Valley People, Inc. in Nashville. Most recently, he was
founder and president of Technicon Marketing Inc. Also at Valley People, Liz
Clark is upped to sales and marketing coordinator. Previously, she was execu-
tive assistant. . . . Jerry Graham returns to Gotham Audio Corp., which has of-
fices in New York and Los Angeles. He is to be in charge of dealer sales organi-
zation that markets Neumann microphones, TTM Noise Reduction Frames
and Gotham cable throughout the U.S. and Canada. He was in the sales engi-
neering dept. at Gotham from 1968 to 1976. . . . Molly Thomas joins the staff at
Farris International Talent in Nashville as a booking agent. She has been a
fulltime agent since 1975. . . . Larry Boothby is named video production coor-
dinator for Scene Three Video in Nashville. He has been with the firm since
1980 in the film division. . . . Robert Barrows joins Valley Production Center in
Van Nuys, Calif. as production director in charge of the new video tape pro-
duction house. Barrows is best known as a television writer and producer.

Bruce Benefield joins Scene Three Video as marketing director. The firm is
based in Nashville. He was vice president/producer for Hartwick-Przyborkski
Productions. Also at Scene Three, Michael S. Arnold is named chief engineer.
He was with WDCN-TV, the PBS affiliate in Nashville.
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MANAGEMENT & DIRECTION: TOMMY MOTTOLA CHAMPION ENTERTAINMENT ORGANIZATION INC. PRODUCED BY BOB CLEARMOUNTAIN FOR FAST FORWARD PRODUCTIONS, LTD

(RTNT

THE FOCUS IS ON G.E. SMITH
PRECISE. INNOVATIVE.
STATE-OF-THE-ART ROCK ‘N ROLL.
THAT'S GE. SMITH'S RECORDING DEBUT,
“IN THE WORLD”
ZOOM IN ON IT

G.E. SMITH’S “IN THE WORLD.”
ON MIRAGE RECORDS AND TAPES

G.E.SMITH
W THE WORLD

Distributed by Arlantic Records
© 1981 Anonfic Recording Corp @) A Woiner Commuriications Co.
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LeBaron Taylor Spearheads BMA Revamping At Meet

® Continued from page 1

sory board concept; and employing
a chief operating officer on a full-
time basis.

By the end of the conference,

BMA is expected to adopt a ratifica-
tion program whereby a more demo-
cratic election process will be em-
braced. Although this year’s election
will follow the rules of previous elec-
tions, it will perhaps be the last time.

Since its first convention, BMA’s
membership has been somewhat
perplexed and discouraged in feel-
ing left out of its organizational
process, sources say.

At present, the board of directors

and officers comprise the nomi-
nating committee, so that the board
and officers in effect elect them-
selves. An open election, with BMA
members selecting those persons
who will lead the organization, will

A rack jobber
goes on record...about
making every inch count.
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66 Rack jobbing is probably the most chal-
lenging area in record retailing. Every store’s
rack space must constantly reflect a specific
neighborhood's musical tastes at particular
moments in time.

“In that sense, | suppose it's probably a lot
like the challenge a record advertiser faces
in creating a trade ad: The information they
‘allocate’ to that ad space needs to reflect
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Eric Paulson, Sr. V.P.,
Rack Services Div.,
Pickwick Distribution Companies

what | need to know at the moment, if it's to
influence our allocations.

“One of the things we look for in the ad is a
manufacturer's marketing commitment. What
have they got going for them to sustain the
sell-through, after that initial push? Often, there
turns out to be a great deal of sustained support—
from displays to tv tie-ins. But sometimes

it seems to have gotten lost when they were
deciding how to fill that valuable ad space. 99

The Bottom Line: Billboard. ads move records.
Sell-through assurance moves them faster!
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be one of the major recommenda-
tions.

LeBaron Taylor, BMA’s presi-
dent, admits he plans to take this
recommendation to the group’s hier-
archy.

Another area in which Taylor is
expected to seek change is in the or-
ganization’s four divisions: per-
forming arts, merchandising,
recording and communications.

He feels these divisions should be
eliminated: “I think they have been
more of a hindrance than a help.
What I mean by that is divisions
create a bureaucracy on the board
that should not exist.”

Taylor believes that divisions in
any organization tend to become
bogged down in bureaucracy. “With
such divisions, you will have some
people who are interested in their
area and not other areas. But what
we need are those persons who are
interested in black music and black
people—with no divisions,” he ex-
plains.

His suggestion is to replace the di-
visions with committees, with com-
mittee heads and members. “This
would encompass the four areas
they’re replacing, and a couple more
committees could be added,” says
Taylor.

And in yet another area, BMA
may soon have a full-time chief op-
erating officer. “No president can
run the organization,” says Taylor.
“We need a person to helm BMA on
a day to day basis. Originally that’s
the way it was structured.”

The group’s advisory board is also
being eyed. “We need to rethink the
advisory board concept. We have it
right, it’s just that we must have an
active board,” he says.

Taylor emphasizes, however, that
BMA is still a very young organiza-
tion, and while it has gone through
some serious growing pains, it has
accomplished quite a bit.

During the past year, BMA has
initiated several working programs,
four of which come under the newly
formed BMA Foundation, a non-
profit, tax exempt organization in-
corporated in Philadelphia.

Under the BMA Foundation um-
brella are the womens’ program, a
minority development program,
skills bank and research.

The group hosted two womens’
management workshops (New York
and L.A)) conducted by Elaine Car-
ter.

Its skills bank affords BMA the
opportunity to receive grants, not
only from government agencies but
from private or corporate sources
such as the Rockefeller Foundation.

The past year also has seen the
group working closely with the
RIAA and the National Assn. of
Recording Merchandisers (NARM)
on piracy and bootlegging, in addi-
tion to testifying in Washington be-
fore the district council. It worked
with the RIAA on its governmental
relations as it relates to the perform-
ance bill.

Also planned is a benefit concert
starring Stevie Wonder, to be held
Aug. 15 at the Rose Bowl in Pasa-
dena, Calif. Proceeds from the con-
cert, expected to exceed $250,000,
will go to the foundation.

The organization also has other
projects on the burner. But a top pri-
ority is reactivating BMA'’s plans for
a black music tv program, says Tay-
lor.

He adds that such a show should
be the responsibility of BMA. “I am
disappointed that this is one of the
projects that fell by the wayside, but
it must be reactivated.”

Finally, Taylor says the organiza-
tion is diligently working on pro-
grams to make the Black Music
Assn. self supporting.
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Commentary

Change Is The Only Constant

By GIORGIO GOMELSKY

Twenty years ago, | opened a small blues club in the back of

a pub in Richmond, England, giving an unknown band a
weekly residency. For the first few nights things looked grim,
but soon the crowds multiplied from 4 to to 400.

I remember spending a little fortune
in pints and chasers to seduce journal-
ists into covering what was happening.
Finally they did, and the dirty, unkempt
unsignable Rolling Stones took it from
there.

Last year, excited by the endless pos-
sibilities of musical synthesis in New
York, I recorded a 12-inch EP with a
group I had nurtured into existence.
And because the music didn’t fit into
any existing category I didn’t even
bother to approach any of the majors,
instead releasing it on a small label.

What links these two events in my ex-
perience as an independent producer is
the seemingly inborn fear of change
which pervades our industry. And yet,
to quote the astronomer Kepler: “The
only constant in the universe is change.”

Why, then, this reluctance, this mon-
olithic concern with maximizing mate-
rial gains, dealing with futures short-at-
hand, short-sighted, short-ranged?

The mistake, in my opinion, has been
the integration of the music business
into the structures of bureaucratic in-
dustrialism and technocratic planning.
Says Alvin Toffler in “Future Shock:”

“Technocratic planning is anti-human in the sense that it ne-
glects social, cultural and psychological values. . ..”

What is desperately needed
is alternative distribution. ..

Now, no one in their right mind would deny the life-style
transformation that music brought about in our society. Take
jazz or rock ’n’ roll. A form of artistic rebellion against the en-
trenched dominant tastes of the establishment, and considered
noise by the same, each was the rallying point of a minority of
people who put some value on the authentic quality of another
minority’s struggle for a place in the sun in the American
Dream—the black people.

We can safely state that our society has never been the same
since. Again, change.

Jacques Attali in his book “Sounds” goes as far as claiming
that music, being the “purest sign,” the most abstract “code” in
our communication system, contains the blueprint of all socio-
economic changes.

He goes farther than Plato: “Music is a herald because it is
prophetic.” The principles of music have always contained the
proclamation of times to come.

Ambiguous and fragile, apparently of a minor and accessory
nature, music has nevertheless invaded our world and our daily
lives. Today you simply cannot avoid it—it is as if the backdrop
of sound reassures us in a world that has become insensitive.

And where there is music, there is money.

Giorgio Gomelsky: ‘‘Many are battling on
to promote the passion and respect for
new music.”’

Could there be an inherent contradiction between know!-
edge and business? If so, man would probably never have dis-
covered electricity, or invented anything.

Technocratic, industrial planning, however, has tended to
abolish differences and differentiation.
It has become the setting for formulas
and repetition, banning originality and
invention to the danger-zone of change.

Patterns of independent record pro-
duction have also gone through impor-
tant changes. The discovering of new
trends has always happened close to the
street, where artists have with anguish
searched for that individual difference
that would distinguish their work, that
would add another point of view to our
cultural spectrum.

Some producers, once visionaries,
have now sold out to the dominant
taste. But many are battling on to pro-
mote the passion and respect for new
music which shows the way.

Many young groups release their own
records, having de-mystified the press-
ing and printing processes, and more
and more fanzines and magazines are
covering changing scenes.

What is desperately needed now is an
alternative distribution network which
is attuned to the grass-roots nature of
musical evolution and which, by devel-
oping adventurous and intelligent ap-
proaches to marketing and promotion, can improve on the
speed with which relevant musical messages reach the end-
user, the public.

Their mission: To know where the customers are and toreach
them effectively, to seek out what the marketing people call
“segmentation-markets,” to explode the fallacy of the “major-
ity-market” theory and practice which has brought about such
homegenized musical production.

Change is here to stay, like rock’n’roll, and it is pointing
towards an accelerating reluctance in the society to pursue eco-
nomic growth, technology, profits, convenience and world
leadership without first carefully considering the “peoples”
cost.

to speed relevant musical
messages to the public

In the years to come, business will not be just concerned with
attracting the customer, but also with how the broader society is
affected; not only with the consumer of Brand X, but also with
the consumer of life.

The independent record distributor can learn much from the
mistakes of the majors, and I am certain that many produccrs
are willing to sit down and examine new and exciting possi-

bilities of cooperation.

Giorgio Gomelsky, an independent producer now based in New
York, was involved in the early careers of the Rolling Stones and
the Yardbirds. A recent production of his features the group, Ma-
terial.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Dear Sir:

| was disturbed by the erroneous comments con- heeded their advice.

Letters To The Editor

wish the writers of the Counterpoint column had

ists such as the Eagles, Jackson Browne, Bob Seger
and others are aware that females buy their albums

cerning CBS Records which appeared in Billboard's
Counterpoint column of May 23, 1981.

There is no truth to the rumors about CBS Records,
ARC Records and Barry White which were printed in
that column. We have been very happy with the suc-
cess which they have achieved.

In addition to the continual popularity of Earth,
Wind & Fire, ARC Records is currently enjoying strong
sales with Deniece William's new album, which has
been selling over 20,000 copies a week and climbing
the charts. ARC has scheduled new releases by the
Emotions, D. J. Rodgers, After Bach and Todd Bridges,
all of which have been well received by our a&r and
promotion people.

As for Barry White, he has indeed had a hit in recent
years—in fact, his “The Message Is Love” album on
CBS went gold. His new single with Glodene White has
only been out for a short time but the response has
been very favorable.

Had someone called CBS Records about these ru-
mors, they would have received this strong denial.

The tag line ending your column reads, “Remember

.. we're in communications, so let's communicate.” |

Bruce Lundvall
President, CBS Records Division
New York

Dear Sir:

On April 30th WNOR-FM's (Norfolk, Va.) format sud-
denly changed. Gone was the great variety of music it
played, and in its place was a very limited heavy metal
format. | called the program director and asked why
the sudden change. The answer: “We're trying to reach
a 13 to 25-year-old male audience.”

Where does that leave me, a 21-year-old female?
Does this mean that my tastes in music are of no con-
cern to program directors? Do program directors hon-
estly believe that 13 to 25-year-old males are the only
people who listen to the radio and buy albums? Do fe-
males have to boycott radio station sponsors and
events before program directors realize we listen to the
radio as well?

| wonder if program directors think the artists
whose music makes AOR stations possible are going to
change their musical styles to fit the playlist geared for
an audience of 13 to 25-year-old males. I'm sure art-

www americanradiohistorv com

and attend their concerts.
To adhere to this one-sided young male audience is
not only stupid, it is also discriminatory.
Karen Raizor
Norfolk, Va.

Dear Sir:

In your Louisiana spotlight (Billboard, March 28,
1981), Kip Kirby asks, “Why is there no organized
Louisiana Songwriters' Assn.?"

That is the question we asked ourselves last Sep-
tember when the New Orleans Songwriters Assn. was
formed. Since then we have held numerous seminars,
meetings and showcases, all aimed at exposing and
educating our membership. Our members write every-
thing from r&b to new wave.

We also understand that there is a songwriters
group in Baton Rouge, although we have not been able
to focate them.

Bud Tower, President

New Orleans Songwriters Assn.
2643 DeSota St.

New Orleans, La. 70119
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Playlist Prime Movers *

PRIME MOVERS-NATIONAL

KIM CARNES—Bette Davis Eyes (EMI)
STARS ON 45—Medley (Radio Records)
GEORGE HARRISON—AIl Those Years Ago (Dark Horse)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked & *.

e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

sm* PRIME MOVERS mmmmm

GEORGE HARRISON—AIl Those Years Ago (Dark Horse)
NEIL DIAMOND—America (Capitol)
TOM PETTY=The Waiting (Bachstreet/MCA)

o ® TOP ADD ONS ramemm

JOE DOLCE-Shaddap Your Face (MCA)

JOHN SCHNEIDER-It's Now Or Never (Scotti Bros.)

MANHATTAN TRANSFER—Boy From New York City
(Attantic)

wasmsmm BREAKOUTS sos

JUICE NEWTON—Queen Of Hearts (Capitol)

MARTY BALIN-Hearts (EMI)

THE POINTER SISTERS—Siow Hand (Planet)
e R T e SR |
KFi-Los Angeles (R. Collins—MD)

% NEIL DIAMOND—America 27-17

+ % JOE DOLCE—Shaddap You Face D-15

+ DARYL HALL/JOHN OATES—You Make My
Dreams 28-20

+ RAY PARKER JR. & RAYDIO-A Woman
Needs Love 11-6

* GINO VANELLI-Living Inside Myself 21-14

oo JUICE NEWTON~Queen Of Hearts

oo JOHN SCHNEIDER-It's Now Or Never

® AIR SUPPLY—The One That You Love—X

® GARY U.S. BONDS-This Little Girt

© TOMMY JAMES—You're So Easy To Love—X

o GEORGE HARRISON-AIl Those Years Ago—
D-30

o WAR-Cinco de Mayo—X

® FRANKIE SMITH-Double Dutch Bus—X

® OAK RIDGE BOYS—Elvira—X

® JIM PHOTOGLO—Fool In Love With You—X

® BILLY & THE BEATERS—| Can Take Care Of
Myself—X

® LEE RITENOUR-Is It You—X

® RICK SPRINGFIELD - Jessie’s Girl—X

o DILLMAN BAND-Lovin' The Night Away—X

o SHALAMAR-Make That Move

® PHOEBE SNOW-—-Mercy, Mercy, Mercy—X

o ELTON JOHN-Nabody Wins—X

o MAX WERNER—Rain In May—X

o JESSE WINCHESTER--Say What—X

o PURE PRAIRIE LEAGUE-Stit) Right Here In
My Heart—X

o CAROLE BAYER SAGER-Stronger Than
Before

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—X

KRLA-Los Angeles (R. Stancatto—MD)

% REQ SPEEDWAGON—Take It On The Run
25-15
% CHAKA KHAN—What Cha’ Gonna Do For
Me 15-9

+ KIM CARNES—-Bette Davis Eyes 7-5

+ FRANKIE SMITH-Double Dutch Bus 9-2

* CHAMPAIGN—How Bout Us 14-16

© GEORGE HARRISON-AIl Those Years Ago—
D-22

® NEIL DIAMOND—America—X

® JIM PHOTOGLO~Fool in Love With You—D-
26

® CLIFF RICHARD—Give A Little Bit More—X

© PAULANKA-I've Been Waiting For You All My
Life—X

® GET WET—Just So Lonely—X

o SHEENA EASTON—Modern Girl-X

o CAROLE BAYER SAGER—Stronger Than
Before—X

® FRANKE & THE KNOCKOUTS—Sweetheart —X

® GARY U.S. BONDS—This Little Girl-X

o STEPHANIE MILLS—Two Hearts—X

® ATLANTIC STARR—When Love Calls—X

o SANTANA-Winning—X

® GAP BAND-Yearning For Your Love—X

KRTH(K-EARTH)—Los Angeles (B. Hamilton—
PD)

*% GEORGE HARRISON—All Those Years Ago
26-15
% TOM PETTY & THE HEARTBREAKERS—The
Waiting 28-22
# STANLEY CLARKE/GEORGE DUKE—Sweet
Baby 29-25
* GINO VANELLI~Living Inside Myself 11-5

+ JERMAINE JACKSON—You Like Me Don't
You 15-11

ee JOE DOLCE~-Shaddap You Face

© MANHATTAN TRANSFER-Boy From New
York City—D-30

© LEE RITENOUR-Is It You—D-29

o DOTTIE WEST—What Are We Doin’ In Love—
D-28

o DARYL HALL/JOHN OATES~You Make My
Dreams—D-27

KFMB-FM(B-100) - San Diego (G. McCartney—
MD)

% GEORGE HARRISON—AIl Those Years Ago
30-19

*% GINO VANELLI-Living Inside Myself 8-4

+ JOHN LENNON—Watching The Wheels 4-2

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 18-14

* NEIL DIAMOND—America 16-11

* TERRI GIBBS—Somebody's Knockin' 10-9

oo STARS ON 45—Medley—16

®e MARTY BALIN—Hearts

© BARBRA STREISAND—Promises—D-30

© POINTER SISTERS—Slow Hand

KGB(13K)—San Diego (J. Lucifer—MD)

% STARS ON 45—Medley 10-3 R

% RAY PARKER JR. & RAYDIO—A Woman

Needs Love 7-4

* STYX—Too Much Time On My Hands 13-10

+ JOHN LENNON-Watching The Wheels 22-19

* CHAMPAIGN~—How Bout Us 17-14

oe AIR SUPPLY-The One That You Love

oo KOOL & THE GANG—Jones Vs Jones

® LEE RITENOUR~Is It You—D-29

® JESSE WINCHESTER--Say What

® ROSANNE CASH-7 Year Ache

o DARYL HALL/JOHN OATES—You Make My
Dreams—D-28

KERN—Bakersfield (G. Davis—MD)

* % KIM CARNES—Bette Davis Eyes 3-1

% CLIMAX BLUES BAND-1 Love You 8-5

* STYX-Too Much Time Gn My Hands 9-7

+ DOTTIE WEST—What Are We Dain’ In Love
27-22

A TASTE OF HONEY—Sukiyaki 13-11

®e JUICE NEWTON-Queen Of Hearts

oo MARTY BALIN—Hearts

© GEORGE HARRISON-AIl Those Years Ago—
D-34

® OAX RIDGE BOYS—Elvira

® KOOL & THE GANG—Jones Vs Jones

® AIR SUPPLY—The One That You Love—D-35

® BILLY SQUIER—The Stroke

KOPA--Phoenix (S. Sherman—MD)

* % GEORGE HARRISON-AIl Those Years Ago
25-15
% NEIL DIAMOND—-America 18-8
+ QUINCY JONES--Ai No Corrida 12-6
+ CLIMAX BLUES BAND-| Love You 15-10
+ AIR SUPPLY~The One That You Love 28-22
®e POINTER SISTERS—Siow Hand
oo MANHATTAN TRANSFER~Boy From New
York City
o LEE RITENOUR-Is It You-D-27
® JESSE WINCHESTER—Say What—X
® ROSANNE CASH-7 Year Ache—D-30
o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—D-28
© MARTY BALIN-Hearts—X

KRQQ(XRQ, Radio 94)—Tucson (K. Lacy~MD)

% RAY PARKER JR. & RAYDIO-A Woman
Needs Love 18-14

% A TASTE OF HONEY—Sukiyaki 24-17

* KIM CARNES—Bette Davis Eyes 8-4

+ GINO VANELLI-Living Inside Myself 5-2

* JOHN LENNON-Watching The Wheels 7-5

oo JOE WALSH-A Life Of lllusion

oo MARTY BALIN-Hearts

® GEORGE HARRISON-AIl Those Years Ago—
D-28

o CLIFF RICHARDS—Give A Little Bit More—D-
30

® AIR SUPPLY—The One That You Love—D-29

KTKT—-Tucson (B. Rivers—MD)

* SANTANA-Winning 18-12

% ELTON JOHN—Nobody Wins 26-18

 TOM PETTY & THE HEARTBREAKERS—The
Waiting 27-23

* STARS ON 45—Mediey 129

oo GEORGE HARRISON—All Those Years Ago—

21

oo MARTY BALIN—Hearts

@ JOE WALSH~A Life Of lllusion

o STEVE WINWOOD —-Arc Of A Diver-X

© MANHATTAN TRANSFER—Boy From New
York City

® THE JACKSONS—Can You Feel It-X

o JEFFERSON STARSHIP—Find Your Way
Back—X

o JIM PHOTOGLO—Foof In Love With You—X

ingles Radio Action.

Playlist Top Add Ons e

Based on station playlists through Tuesday (5/19/81)

TOP ADD ONS -NATIONAL

SANTANA-Winning (Columbia)
OAK RIDGE BOYS—Elvira (MCA)
ELTON JOHN—Nobody Wins (Geffen)

o CLIFF RICHARD—Give A Little Bit More—D-
28

® BILLY & THE BEATERS—| Can Take Care Of
Myself—X

© LEE RITENOUR-Is It You—D0-29

© GET WET~Just So Lonely—X

® SHEENA EASTON—Modern Girl

® JESSE WINCHESTER—-Say What—X

® AIR SUPPLY~The One That You Love—D-30

KENO-Las Vegas (B. Alexander—MD)

% KIM CARNES—Bette Davis Eyes 2-1

% ATASTE OF HONEY~Sukiyaki 19-14

+ NEIL DIAMOND—America 17-12

* RICK SPRINGFIELD—Jessie’s Girl 11-8

+ DARYL HALL/JOHN OATES—You Make My
Dreams 23-18

oo GREG KIHN BAND—The Breakup Song

oo GEORGE HARRISON~-AIl Those Years Ago—

D-27

® BILLY & THE BEATERS—| Can Take Care Of
Myself—D-30

o LEE RITENOUR-Is It You—D-28

@ BILLY SQUIER—The Stroke—X

KLUC—Las Vegas (R. Lundquist—PD)

% PHIL COLLINS—| Missed Again 23-17

% GARY U.S. BONDS~This Little Girl 12-5

* SANTANA-Winning 3-1

* JOE WALSH-A Life Of lllusion 26-22

% LEE RITENOUR-Is It You 24-19

ee STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

oo MARTY BALIN—Hearts

Pacific Northwest Region

mmmkX PRIME MOVERS mmmmm

GEORGE HARRISON—A}l Those Years Ago (Dark Horse)
KM CARNES—Bette Dawis Eyes (EMI)
RAY PARKER, JR.—A Woman Needs Love (Ansta)

memm® TOP ADD ONS ummmm

PURE PRAIRIE LEAGUE-Still Right Here In My Heart
(Casablanca)

TOM PETTY—The Waiting (Backstreet/MCA)

SANTANA-Winning (Columbia)

s BREAKOUT S muaness

KOOL & THE GANG—Jones Vs. Jones (De-Lite)
JOHN SCHNEIDER—It's Now Or Never (Scott: Bros.)
JERMAINE JACKSON—You Like Me Don't You (Motown)

KFRC—San Francisco (J. Peterson—PD)

% FRANKIE SMITH-Double Dutch Bus 31-
22
% STANLEY CLARKE/GEORGE DUKE~Sweet
Baby D-37
* CLIFF RICHARD-Give A Little Bit More 30-
35
* RAY PARKER JR. & RAYDIO--A Woman
Needs Love 15-10
oe JOHN SCHNEIDER-It's Now Or Never
oo KOOL & THE GANG—Jones Vs Jones
o NEIL DIAMOND—America D-32
o TOMMY JAMES-You're So Easy To Love—D-
38

KIOY(K104)—Fresno (T. Seville—MD)

% GEORGE HARRISON—All Those Years Ago
22-19

%% KIM CARNES—Bette Davis Eyes 1-1

* NEIL DIAMOND—America 10-6

+ CLIMAX BLUES BAND—I Love You 2-2

* PAULANKA-I've Been Waiting For You All
My Life 27-23

oo TERRY GIBBS—Rich Man

oo GROVER WASHINGTON JR.~Winelight

® ROSANNE CASH-7 Year Ache—D-29

© PURE PRAIRIE LEAGUE--Stil! Right Here In
My Heart

o CAROLE BAYER SAGER—Stronger Than
Before—D-30 .

® THE ALAN PARSONS PROJECT—Time—X

® STEELY DAN-Time Out Of Mind—X

o DOTTIE WEST—What Are We Doin’ In Love—X

© MARTY BALIN-Hearts—X

KGW—Portland (). Wojniak—MD)

% TERRIGIBBS~Somebody's Knockin' 13-
10

% FRANKE & THE KNOCKOUTS~Sweetheart
20-15

 KIM CARNES—Bette Davis Eyes 6-2

+ SHEENA EASTON—Morning Train 4-1

* REOQ SPEEDWAGON—Take It On The Run 7-4

o GEORGE HARRISON—AIl Those Years Ago—

D-25
® NEIL DIAMOND—-America—D-24
® GINO VANELLI—-Living Inside Myself—D-23

KMIK—Portland (C. Kelly/). Shomby—MDs)

*% KIM CARNES—Bette Davis Eyes 5-3

& %REOQ SPEEDWAGON—Take It On The Run
2-1

* FRANKE & THE KNOCKOUTS—Sweetheart
15-10

 AC/DC—Dirty Deeds Dane Dirt Cheap 25-18

oo BILLY SQUIER~-The Stroke

ee PURE PRAIRIE LEAGUE-Still Right Here In

My Heart

® GEORGE HARRISON-All Those Years Ago—
D-21

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—Sweet Baby

© ALAN PARSONS PROJECT-Time—D-29

@ STANLEY CLARKE/GEORGE DUKE~Sweet
Baby-X

© MARTY BALIN-Hearts—X

KJR—Seattle (T. Mitchell-MD)

% RAY PARKER JR. & RAYDIO-A Woman
Needs Love 12-8
*% GEORGE HARRISON—AIl Those Years Ago
26-23
* ANNE MURRAY—Blessed Are The Believers
13-11
+ GINO VANELLI-Living Inside Myself 6-3
# BARBRA STREISAND —Promise 24-20
© MANHATTAN TRANSFER—Boy From New
York City—D-25
® AR SUPPLY—The One That You Love—D-24

KYYX—Seattle (S. Lynch—MD)

% KIM CARNES—Bette Davis Eyes 1-1
* % AIR SUPPLY—The One That You Love 26-
18

* NEIL DIAMOND—America 129

+ GARY U.S. BONDS~This Little Girl 19-12

 DARYL HALL/JOHN OATES—You Make My
Dreams 29-23

oo MANHATTAN TRANSFER—Boy From New
York City

oo CAROLE BAYER SAGER-Stronger Than

Before

© JOEWALSH-A Life Of lllusion

o QUINCY JONES—Ai No Corrida—X

© GEORGE HARRISON~AIl Those Years Ago—
D-25

® JiIM PHOTOGLO-Fool In Love With You

® PAUL ANKA-I've Been Waiting For You All
My Life—X

o LEERITENOUR-Is It You—D-30

® RICK SPRINGFIELD-Jessie’s Girl-D-29

® THE DILLMAN BAND—Lovin' The Night Away

o SHEENA EASTON-—Modern Girl—X

o ELTON JOHN—Nobody Wins—X

o ROSANNE CASH—Seven Year Ache—X

o JOEY SCARBURY—Theme From Greatest
American Hero—X

® MARTY BALIN-—Hearts—D-27

® POINTER SISTERS—Slow Hand

KJRB--Spokane (B. Gregory—MD)

# % GEORGE HARRISON—AIl Those Years Ago
37
*% T.G.SHEPPARD-| Loved 'Em Every One
24-19
* GARY U.S. BONDS~This Little Gir! 25-20
* GINO VANELLI-Living Inside Myself 7-4
 ATASTE OF HONEY-Sukiyaki 15-10
oo APRIL WINE--Sign Of The Gypsy Queen
e JIM PHOTOGLO—Fool In Love With You
® BILLY & THE BEATERS~| Can Take Care Of
Myself
® AIR SUPPLY—~The One That You Love—D-30
o SANTANA-Winning—D-28
o DARYL HALL/JOHN OATES-You Make My
Dreams—D-27
© MARTY BALIN—Hearts—D-29

KTAC—Tacoma (S. Carter—MD)

% STARS ON 45—Medley 11-8
% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 14-10

* JOHN LENNON-Watching The Wheels 6-4

+ STYX—Too Much Time On My Hands 12-9

* A TASTE OF HONEY~—Sukiyaki 19-15

oo QUINCY JONES~Ai No Corrida

oo AIR SUPPLY—The One That You Love

® GEORGE HARRISON—AIl Those Years Ago—
D-24

o ELTON JOHN—Nobody Wins—D-31

o TOM PETTY & THE HEARTBREAKERS-The
Waiting—D-28

o SANTANA—Winning-D 27

KCBN—Reno (L. Irons~MD)

Breakouts

MARTY BALIN-Hearts (EMI)
JUICE NEWTON—Queen Of Hearts (Capitol)
JOE WALSH-A Life Of lllusion (Elektra)

o OAK RIDGE BOYS—Elvira

® XOOL & THE GANG—Jones Vs Jones—X

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—x

® THE GREG XIHN BAND ~The Breakup Song—
D-40

o DARYL HALL/JOHN OATES-You Make My
Oreams—D-35

® MARTY BALIN—Hearts—X

KCPX—Salt Lake City (G. Waldron—MD)

% GEORGE HARRISON-AIl Those Years Ago
D-26
% AR SUPPLY~The One That You Love 21-
10

 JESSE WINCHESTER—Say What 25-18

* RAY PARKER JR. & RAYDIO-A Woman
Needs Love 13-7

 JOEY SCARBURY—Theme From Greatest
American Hero 27-20

oo SANTANA-Winning

oo JERMAINE JACKSON—You Like Me Don't

You

o SPIDER-[t Didn't Take Long

® THE ROULETTES—Only Heaven Knows—D-38

® JUICE NEWTON~Queen Of Hearts—D-35

® ALABAMA-Feels So Right

o MARTY BALIN-Hearts

® JIM STEINMAN—Rock'N'Roll Dreams Come
True

o APRIL WINE-Sign of The Gypsy Queen—D-
40

o HELEN REDDY-I Can't Say Goodbye To
You—D-39

® KOOL & THE GANG—Jones Vs Jones

KRSP(FM103)—Salt Lake City (L. Windgar—
MD)

% KIM CARNES-Bette Davis Eyes 4-1

* % RICK SPRINGFIELD - Jessie’s Girl 9-5

* JOE WALSH—A Life Of lllusion 22-16

* GARY U.S. BONDS--This Littie Girl 14-10

+ DARYL HALL/JOHN OATES~You Make My
Dreams 21-15

oo JIM STEINMAN—Rock'N'Roll Dreams Come

True

oo TOM JOHNSON-Wastin' Time

® ALAN PARSONS PROJECT-Time—0-25

o APRIL WINE-Sign Of The Gypsy Queen—d-
26

o GEORGE HARRISON-AIl Those Years Ago—
D-24

KIMN—Denver (D. Ericson—MD)

* % GEORGE HARRISON —All Those Years Ago
28-19
* % STARS ON 45-Medley 15-5
* KIM CARNES-Bette Davis Eyes 14-10
+ DOTTIE WEST—What Are We Doin’ In Love
2017
+ NEIL DIAMOND—America 19-12
oo TOM PETTY & THE HEARTBREAKERS - The
Waiting
oo PURE PRAIRIE LEAGUE-Still Right Here In
My Heart
® MANHATTAN TRANSFER—Boy From New
York City
o ELTON JOHN—Nobody Wins—X
® AIR SUPPLY—The One That You Love—D-28
© SANTANA-Winning—X
o DARYL HALL/JOHN OATES—You Make My
Dreams—D-24
© MARTY BALIN-Hearts

North Central Region

smmm % PRIME MOVER S ammmm

CLIMAX BLUES BAND—! Love You (WB)
KiM CARNES-Bette Davis Eyes (EMI)
STARS ON 45-Medley (Radio Records)

mem® TOP ADD ONS mamem

GEORGE HARRISON—All Those Years Ago (Dark Horse)
SANTANA-Winning (Columbia)
NEIL DIAMOND—America (Capitol)

mmensm BREAKOUTS s

AIR SUPPLY—The One That You Love (Arista)
POINTER SISTERS—Slow Hand (Planet)
RICK SPRINGFIELD - Jesse's Girl (RCA)

CKLW~Detroit (R. Trombley—MD)

% KIM CARNES—Bette Davis Eyes 16-7
% STARS ON 45—Medley 10-2
+ JIM PHOTOGLO—Fool In Love With You 22-
14
* AIR SUPPLY—The One That You Love 31-19
* JOHN LENNON--Watching The Wheels 8-3
oo JOEY SCARBURY—Theme From Greatest
American Hero
oo MANHATTAN TRANSFER—Boy From New
York City
© JDE WALSH-A Life Of lllusion—X
e GEORGE HARRISON~All Those Years Ago—
D-34

wWwWWwW.americanradiohistorv.com

% FRANKE & THE KNOCKOUTS—Sweetheart
20-15

% CLIMAX BLUES BAND—| Love You 16-4

 JEFFERSON STARSHIP—Find Your Way Back
24-20

 NEILDIAMOND—America 21-17

* JOEY SCARBURY—Theme From Greatest
American Hero 29-26

oo AIR SUPPLY—The One That You Love

oo POINTER SISTERS—

o STEPHANIE MILLS~Two Hearts

o GEORGE HARRISON~AIl Those Years Ago—
D-5

© MANHATTAN TRANSFER-Boy From New
York City
© SHALAMAR—Make That Move—D-28

WDRQ-Detroit (S. Summers—MD)

% CLIMAX BLUES BAND~I Love You 19-9

*k

+ RAY PARKER JR. & RAYDIO-A Woman
Needs Love 13-3

+ NEIL DIAMOND—America 13-3

+ A TASTE OF HONEY-Sukiyaki 18-7

oo GEORGE HARRISON—AIl Those Years Ago—
D-10

o CHAMPAIGN—How Bout Us—D-20

o LEE RITENOUR-Is It You—D-22

® DON McLEAN-Since | Don't Have You—D-21

® AIR SUPPLY—The One That You Love—D-19

WAKY~Louisville (B. Modie—MD)

% NEIL DIAMOND-America 17-10

% STARS ON 45—Medley 14-6

* DOTTIE WEST—What Are We Doin’ In Love 8-
5

+ CLIMAX BLUES BAND-| Love You 6-4

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 11-9

oo JESSE WINCHESTER - Say What 22

o AIR SUPPLY-The One That You Love—21

WIUJ(KJ101) - Louisville (B. Hatfield—MD)

* % STYX-Too Much Time On My Hands 2-1
* % AC/DC-Dirty Deeds Done Dirt Cheap 12-
8

+ RANDY MEISNER—Gotta Get Away 18-9

+ TOM PETTY & THE HEARTBREAKERS—The
Waiting 14-13

+ DARYL HALL/JOHN OATES—You Make My
Dreams 20-18

oo 38 SPECIAL-Fantasy Girl

oo J|M STEINMAN—Rock N'Roll Dreams Come

True

© APRILWINE-Sign Of The Gypsy Queen

® JAMES TAYLOR—Hard Times

o SANTANA-Winning—D-28

® GREG KIHN BAND—The Breakup Song—D-26

© GEORGE HARRISON—-AIl Those Years Ago—
D-25

® CLIFF RICHARD-Give A Little Bit More—D-
21

® ROSANNE CASH~7 Year Ache

® PHIL SEYMOUR-Let Her Dance—-D-29

WGCL--Clevetand (D. Collins—MD)

% STARS ON 45-Medley 3-2

% CHAMPAIGN—How Bout us 15-11

* STYX=Too Much Time On My Hands 11-9

* NEIL DIAMOND -America 17-16

* CLIMAX BLUES BAND-! Love You 12-10

oo GEORGE HARRISON —All Those Years Ago—

20

oo SANTANA-Winning—25

© JOE WALSH-A Life Of lflusion

o SHEENA EASTON—Modern Girl—D-30

o MAX WERNER—Rain In May

@ AIR SUPPLY—The One That You Love—D-19

@ MARTY BALIN—Hearts

® JIM STEINMAN —Rock'N'Roll Dreams Come
True

WKRQ(Q102)—Cincinnati (T. Galluzzo—-MD)

% PHIL COLLINS-1 Missed Again 12-8

% TOM PETTY & THE HEARTBREAKERS~The
Waiting 31-27

* GARY U.S. BONDS—This Little Girl 28-25

* SANTANA-Winning 34-30

* AR SUPPLY—=The One That You Love 35-29

oo NEIL DIAMOND—America—32

oo RICK SPRINGFIELD - Jessie's Girl-34

WNCI-Columbus (S. Edwards—MD)

%% KIM CARNES—Bette Davis Eyes 11-1

% TOM PETTY & THE HEARTBREAKERS - The
Waiting 23-12

+ NEIL DIAMOND—America 17-11

* RICK SPRINGFIELD - Jessie’s Girl 30-22

* AIR SUPPLY—~The One That You Love 26-18

® DAK RIDGE BOYS—Elvira—D-27

e ELTON JOHN-Nobody Wins—D-29

o JESSE WINCHESTER~Say What—D-30

© ROSANNE CASH-7 Year Ache—D-28

WXGT(92-X)~Columbus (T. Nutter—MD)

% KIM CARNES—Bette Davis Eyes 10-7
% STARS ON 45-Medley 12-8

(Continued on page 20)
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MAY 30, 1981 BILLBOARD

® Continued from page 18

+ RAY PARKER JR. & RAYDIO-A Woman
Needs Love 14-11

+ NEIL DIAMOND—America 20-16

+ ELTON JOHN—Nobody Wins 21-18

oo DARYL HALL/JOHN OATES—-You Make My

Dreams—25

© JEFFERSON STARSHIP—Find Your Way
Back—NP

® .38 SPECIAL—Hold On Loosely—NP

® RICK SPRINGFIELD—Jessie's Girl—D-24

® FRANKE & THE KNOCKOUTS—Sweetheart—
NP

© SANTANA-Winning— NP

® THE MUFFS—Punks

'WIZZP~Cleveland (B. McKay—MD)

No List
WKWK —Wheeling (). Armstrong—MD)

% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 17-12

4% ROSANNE CASH-7 Year Ache 19-14

* RICK SPRINGFIELD- Jessie’s Girl 13-6

* GINO VANELLI-Living Inside Myself 21

+ A TASTE OF HONEY —Sukiyaki 20-15

oo ROBBIE DUPREE—Brooklyn Girls

oo JUICE NEWTON—-Queen Of Hearts

® JOE WALSH-A Life Of lllusion

® GEORGE HARRISON-AIl Those Years Ago—X

OAVE EDMUNDS—AImaost Saturday Night—X

OAK RIDGE BOYS—Elvira—D-24

BILLY & THE BEATERS—I Can Take Care Of

Myself—X

PAUL ANKA-I've Been Waiting For You All

KDOL & THE GANG—Jones Vs Jones—X

PHOEBE SNOW—Mercy, Mercy, Mercy

BARBRA STREISAND—Promises—X

CAROLE BAYER SAGER—Stronger Than

Before

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—X

® AR SUPPLY—The One That You Love—X

® JOEY SCARBURY—Theme From Greatest
American Hero—X

® THE ALAN PARSONS PROJECTS-Time—X

Southwest Region

mem* PRIME MOVERS mmmem

KIM CARNES —Bette Davis Eyes (EMI)
GEORGE HARRISON—AI Those Years Ago (Dark Horse)
RAY PARKER, JR.—A Woman Needs Love (Ansta)

mmmm® TOP ADD ONS s

OAK RIDGE BOYS—Elvira (MCA)
FRANKIE SMITH—Doubie Dutch Bus (WMOT)
BARBRA STREISAND—Promises (Columbia)

sm BREAK OU TS e

MARTY BALIN—Hearts (EMI)
CHAKA KHAN~What Cha Gorna Do For Me (WB)
PHOEBE SNOW—-Mercy. Mercy. Mercy (Mirage)

KSRR(STAR 97)—Houston (R. Lambert—MD)

% FRANKE & THE KNOCKOUTS—Sweetheart
15-10

# % JOHN LENNON-Watching The Wheels 8-3

* SANTANA-Winning 22-9

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 29-20

* PHIL COLLINS-1 Missed Again 19-13

o CLIFF RICHARD~Give A Little Bit More—D-
30

o BARBRA STREISANO—Promises—D-29

© THEALAN PARSONS PROJECT—Time—D-24

o SHAKE RUSSELL-Song On The Radio—D-22

KFMK—Houston (J. Steele—MD)

* % KIM CARNES—Bette Davis Eyes 2-1

4% ROSANNE CASH-7 Year Ache 23-17

4 CLIMAX BLUES BAND-! Love You 1210

+ RAY PARKER JR. & RAYDIO~A Woman
Needs Love 11-7

+ CHAMPNIGN—How Bout Us 15-12

oo OAK RIOGE BOYS—Elvira

oo STARS ON 45—Medley

KRLY—Houston (M. Jones—MD)

44 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 7-5

4% GAP BAND-Yearning For Your Love 13-10

+* CHAMPAIGN—How Bout Us 11-8

+ SHALAMAR—Make That Move 14-12

* CHANGE—Paradise 20-17

oe FRANKIE SMITH-Double Dutch Bus

oo CHAKA KAHN-What Cha' Gonna Do For
Me—19

® STEPHANIE MILLS—Two Hearts—D-20

KILT-Houston (B. Young—PD)

% KIM CARNES—-Bette Davis Eyes 4-2
% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 36-25

+ ANNE MURRAY—Blessed Are The Believers
139

« OAK RIDGE BOYS—Elvira 28-21

 GINO VANELLI-Living Inside Myself 17-14

ee ELTON JOHN—-Nobody Wins—40

oo BARBRA STREISAND —Promises—32

o GEORGE HARRISON-A! Those Years Ago—X

o JIM PHOTOGLO—Fool In Love With You—X

o WILLIE NELSON—Mona Lisa—X

KNUS-Dallas (L Ridener—MO)
% KIM CARNES—Bette Davis Eyes 6-1

% STYX-Too Much Time On My Hands 19-
12
+ OAK RIDGE BOYS—Elvira 31-20
* CHAMPAIGN—-How Bout Us 24-18
* RICK SPRINGFIELD-Jessie's Girl 32-29
oo DOTTIE WEST—What Are We Doin’ In Love—
30

KVIL-Dallas (C. Rhoades—MD)

No List

KEGL-FM—Ft. Worth (B. Stevens—MD)

% KIM CARNES—Bette Davis Eyes 6-3

44 STARS ON 45—Medley 21-14

+ TOM PETTY & THE HEARTBREAKERS-The
Waiting 24-18

* GINO VANELLI-Living Inside Myself 8-4

oo JESSE WINCHESTER—Say What

oo QAKX RIDGE BOYS—Elvira

® JOE WALSH—A Life Of lllusion—X

© GEORGE HARRISON—AIl Those Years Ago—X

© ALABAMA-Feels So Right—D-30

® RUSH-Tom Sawyer—D-29

KINT—El Paso (). Zippo—MD)

4% STARS ON 45-Medley 8-5

% GARY U.S. BONOS—This Little Girl 11-8

+ STEVE WINWOOD—Arc Of A Diver 39-25

+ JIM PHOTOGLO—Fool In Love With You 32-
23

+ PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 25-19

oo BARBRA STREISAND-Promises—32

oe CAROLE BAYER SAGER-Stronger Than

Before—35

DAVE EDMUNDS-AImost Saturday Night

MANHATTAN TRANSFER—Boy From New

York City

o ROBBIE DUPREE—Brooklyn Girls—D-29

ARETHA FRANKLIN—Come to Me

© POINT BLANK—Let Me Stay With You

Tonight—D-33

JOE DOLCE—Shaddap You Face—D-26

THE GREG KIHN BAND—The Breakup Song

BILLY SQUIER—The Stroke—D-39

JOEY SCARBURY—Theme From The Greatest

American Hero—D-30

® JIM STEINMAN—Rock'N'Roll Dreams Come
True

o GAP BAND-Yearning For Your Love

o POINTER SISTERS—Slow Hand—40

o THE ROULETTS—0Only Heaven Knows

® JOHN SCHNIEDER—1t's Now Or Never

KTSA-San Antonio (C. Brown—PD)

% KIM CARNES—-Bette Davis Eyes 10-6

% STARS ON 45—Medley 20-12

+* SMOKEY ROBINSON—Being With You 22-15
+ GINO VANELLI-Living Inside Myself 12-10
+ REO SPEEDWAGON—Take t On The Run 1-1
oe JESSE WINCHESTER—Say What

oo SANTANA—Winning

® JOHN COUGAR-Ain't Even Done With The
Night—X

GEORGE HARRISON-AIl Those Years Ago—X
NEIL DIAMOND-America—28

OAK RIDGE BOYS—Elviar—D-30

.38 SPECIAL—Hold On Loosely—X
CHAMPAIGN—How Bout Us—X

CLIMAX BLUES BAND-I Love You—X

® T.G. SHEPPARD - Loved ‘Em Every One—X
o PHIL COLLINS~| Missed Again—X

® DON McLEAN=Since | Don't Have You—X
© DOTTIE WEST—What Are We Doin’ In Love—X

KHFI(K380—Austin (E. Volkman—MD)

* % OAK RIDGE BOYS—Elvira 159

%% SANTANA-~Winning 12-7

* RICK SPRINGFIELD-)essie's Girl 14-10

* NEIL DIAMOND—America 16-11

+ RUSH—Tom Sawyer 20-16

oo MARTY BALIN—Hearts

e MANHATTAN TRANSFER—Boy From New

York City

o JOE WALSH-A Life Of lllusion—D-29

e GEORGE HARRISON-AIl Those Years Ago—
D-22

® LEE RITENOUR-Is It You—D-25

© ROSANNE CASH-7 Year Ache

® ALAN PARSONS PROJECT—Time—D-30

o VAN HALEN-So This Is Love—LP

KILE-Galveston (S. Taylor—MD)

4% KIM CARNES—Bette Davis Eyes 2:1
4% AR SUPPLY—The One That You Love 33
22

 GINO VANELU—Living Inside Myself 13-8

* JOHN LENNON—Watching The Wheels 15-9

+ SANTANA-Winning 16-12

4 GEORGE HARRISON—AIl Those Years Ago—
D-32

 TOM JONES-Darlin'-X

+ POINT BLANK-Let Me Stay With You
Tonight-D-39

* STARS ON 45—-Medley—X

 ROSANNE CASH-7 Year Ache—D-38

+ MICHAEL DAMIAN-She Did tt—X

* STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—D-40

+ BILLY SQUIER-The Stroke—X

KBFM~McAllen/Brownsville (M. Grajales—
MD)

% QUINCY JONES-Ai No Corrida 14-4

% AIR SUPPLY=The One That You Love 18-6
* LEERITENOUR—Is It You 25-19

* RICK SPRINGFIELD - Jessie's Girl 22-14

* JERMAINE JACKSON-You Like Me Don’t

You 1-1

oe FRANKIE SMITH—Double Dutch Bus

oo RICK JAMES—Give it To Me Baby

© GEORGE HARRISON--AIl Those Years Ago—
D-30

® STEVE WINWOOD—Arc Of A Diver

© ROBBIE OUPREE-Brooklyn Girls—X

® ISLEY BROTHERS-Hurry Up & Wait—X

® KOOL & THE GANG—Jones Vs Jones

o SHEENA EASTON—Modern Girl—X

o BARBRA STREISAND - Promises—X

® BILLY SQUIER—The Stroke

® ALAN PARSONS PROJECT—Time

KOFM-0Oklahoma City (C. Morgan—MD)

No List

WEZB(B97)--New Orleans (J. Lousteau—MD)

+ % GEORGE HARRISON—AI Those Years Ago
29-18
4% SHEENA EASTON-Modern Girl 30-23
+ KIM CARNES—Bette Davis Eyes 2-1
+ CLIMAX BLUES BANO-1 love You 3-3
+ QUINCY JONES—Ai No Corrida 4-4
oo TOM PETTY & THE HEARTBREAKERS—The
Waiting
oe CHAKA KHAN—What Cha Gonna Do For Me
® KOOL & THE GANG--Jones Vs Jones
o DARYL HALL/JOHN OATES—-You Make My
Dreams—D-29
© JERMAINE JACKSON--You Like Me Don't
You—D-30

WTIX—New Orleans (G. Franklin—MD)

% KIM CARNES—Bette Davis Eyes 4.1
% GEORGE HARRISON—AIl Those Years Ago
D-26

+ NEIL DIAMOND—America 29-24

+ TOM PETTY & THE HEARTBREAKERS —The
Waiting 16-13

+ RAY PARKER JR. & RAYDIO-A Woman
Needs Love 12-9

oo PHEOBE SNOW—Mercy, Mercy, Mercy

oo OAK RIDGE BOYS—Elvira

© DILLMAN BAND-Lovin' The Night Away—D-
40

® SHEENA EASTON—Modern Girl

® ROSANNE CASH-7 Year Ache—D-39

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—D-38

® AIR SUPPLY—The One That You Love—D-36

® JERMAINE JACKSON-You Like Me Don't
You—X

© DARYL HALL/JOHN OATES—You Make My
Dreams

o TOMMY JAMES-You're So Easy To Love

KEEL—Shreveport (M. Johnson—MD)

o SANTANA-Winning
® PHIL COLLINS~In The Air Tonight

WNAP-Indianapolis (C. Hunt—MD)

% GEORGE HARRISON-AIl Those Years Ago
27-16
4% TOM PETTY & THE HEARTBREAKERS-The
Waiting 22-14
* RICK SPRINGFIELD--Jessie's Girl 23-15
 CHAMPAIGN—How Bout Us 156
* ATASTE OF HONEY—Sukiyaki 16-8
ee DOTTIE WEST—What Are We Doin’ In Love—
20
oo LEE RITENOUR-Is It You—25
® JOE WALSH—A Life Of lllusion—30
o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—X
® AIR SUPPLY—The One That You Love—D-29
© ALAN PARSONS PROJECT~Time—X
© DARYL HALL/JOHN OATES—You Make My
Dreams—D-26
® MARTY BALIN—Hearts—X

WOKY—Milwaukee (D. Cole—MD)

No List

WISM—Madison (S. Jones—MD)

4 % NEIL DIAMONO—-America 19-7
4 % PURE PRAIRIE LEAGUE-Still Right Here
In My Heart 22-12

+ GARY U.S. BONOS-This Little Gir! 16-6

# LEE RITENOUR-Is It You 20-11

# AIR SUPPLY—The One That You Love 30-29

oo GREG KIHN BAND—The Breakup Song

oe ATASTE OF HONEY—Sukiyaki

o GEORGE HARRISON-All Those Years Ago—
D-30

o STEVE WINWOOD —Arc Of A Diver—X

® MANHATTAN TRANSFER-Boy From New
York City

o JIM PHOTOGLO-Fool In Love With You

® STANLEY CLARKE/GEORGE DUKE-Sweet
Baby-X

© MARTY BALIN-Hearts

WSPT—Stevens Point (B. Fuhr—MD)

% SANTANA-Winning 23-15

* % NEIL DIAMOND—America 26-23

* ROSANNE CASH-7 Year Ache 28-25

+ AIR SUPPLY—The One That You Love 25-22

* THE ALAN PARSONS PROJECT—Time 26-24

®e JOE WALSH-A Life Of lllusion

oe THE DILLMAN BAND—Lovin’ The Night
Away

o PHOEBE SNOW—Mercy, Mercy, Mercy

o APRIL WINE-Sign Of The Gypsy Queen

KSLQ-St. Louis (T. Stone—MD)

% GEORGE HARRISON-All Those Years Ago
34-27
% JOEY SCARBURY—Theme From Greatest
American Hero 33-23
+ ALAN PARSONS PROJECT—Time 20-14
+ NEIL DIAMOND —America 17-12
+ JERMAINE JACKSON—You Like Me Don't
You 28-22
oo OAK RIOGE BOYS—Elvira
oo MARTY BALIN—Hearts
o FRANKIE SMITH-Double Dutch Bus—X-35
® BILLY & THE BEATERS—! Can Take Care Of
Myself—X-34
® LEE RITENOUR-Is It You
o KOOL & THE GANG—Jones Vs Jones
® AIRSUPPLY~The One That You Love—X-33

WFMF-Baton Rouge (W. Watkins—MD)

% GEORGE HARRISON-All Those Years Ago
18-8

4% ATASTE OF HONEY—Sukiyaki 23-14

+ RAY PARKER JR. & RAYOIO-A Woman
Needs Love 9-5

+ NEIL DIAMOND—America 25-18

+ JEFFERSON STARSHIP—Find Your Way Back
1713

oo JOEY SCARBURY—Theme From The
Greatest American Hero

e MARTY BALIN-Hearts

® LEE RITENOUR-Is It You—D-27

Midwest Region

mm % PRIME MOVERS v

KIM CARNES—Bette Davis Eyes (EMI)
STARS ON 45-Medley (Radio Records)
NEIL DIAMOND—America (Capito!)

summm® TOP ADD ONS mmus

GEORGE HARRISON—AIl Those Years Ago (Dark Horse)
AIR SUPPLY~The One That You Love (Arista)
ELTON JOHN—Nobody Wins (Geffen)

e BREAKOUTS m—

SHEENA EASTON—Modern Girl (EMI)
BARBRA STREISAND —Promises (Columbia)
JOE WALSH~A Life Of lllusion (Elektra)

WLS—Chicago (T. Kelly—MD)

% KIM CARNES—Bette Davis Eyes 2-1

4% MANFRED MANN’S EARTH BAND—For

You 21-14

oo GINO VANELUI-Living Inside Myself—13

oo STARS ON 45—Medley—9

® JOE WALSH—A Life Of lllusion

o GEORGE HARRISON—AIl Those Years Ago—
D.28

® FRANKE & THE KNOCKOUTS-Sweetheart—
D43

No List

KXOK-St. Louis (L. Douglas—MD)

% SMOKEY ROBINSON—Being With You 24-
19 .
% DON McLEAN-Since | Don’t Have You 22-
7
 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 12-9
+* ANNE MURRAY—Blessed Are the Believers
2318
+ CLIMAX BLUES BAND-I Love You 16-11
* JOHN LENNON-Watching The Wheels 17-14
oo GEORGE HARRISON-AIl Those Years Ago—
22
oo STARS ON 45-Medley—23
® JAMES TAYLOR—Hard Times—24
o TERRY GIBBS—Rich Man—25

KIOA—Des Moines (G. Stevens—MD)

% KIM CARNES—Bette Davis Eyes 3-1

4% .38 SPECIAL—Hold On Loosely 18-15

+ NEIL DIAMOND-America 20-17

* RICK SPRINGFIELD - Jessie’s Girl 26-24

oo ALAN PARSONS PROJECT-Time

oo MANHATTAN TRANSFER—Boy From New

York City

o STEVE WINWOOD—Arc Of A Diver

o GEORGE HARRISON—AIl Those Years Ago—
D-25

® ROSANNE CASH—7 Year Ache

o AIR SUPPLY—The One That You Love—D-29

® SANTANA-Winning—D-30

KDWB-Minneapolis (P. Abreach—MD)

4% DOTTIE WEST—What Are We Doin’ In Love
1510

4% PHIL COLLINS—in The Air Tonight 22-18

# ALAN PARSONS PROJECT-Time 11-9

* DON McLEAN—Since | Don't Have You 24-
21

* CLIFF RICHARD—Give A Little Bit More 19-
16

KS95-FM(KSTP)—St. Paul (C. Knapp—MD)

% STARS ON 45—-Medley 19-11
% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 14-5

+ DON McLEAN-Since | Don't Have You 20-17

+ DOTTIE WEST-What Are We Doin’ In Love
17-14

 FRANKE & THE KNOCKOUTS—Sweetheart
129

oe GEORGE HARRISON-A|| Those Years Ago

oo BARBRA STREISAND—Promises

KEYN-FM—Wichita (L. Coury—MD)

% NEILOIAMOND-America 14-8
* & PHIL COLLINS—-1 Missed Again 13-10
* JEFFERSON STARSHIP—Find Your Way Back

wWww.americanradiohistorv.com

22-19

+ STARS ON 45—Medley 19-16

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 21-17

oo TOM PETTY & THE HEARTBREAKERS — The
Waiting

oo PURE PRAIRIE LEAGUE—Still Right Here In

My Heart

WOW-Omaha (). Corcoran—MD)

44 KIM CARNES—Bette Davis Eyes 5-3

% ATASTE OF HONEY—Sukiyaki 17-14

* PHIL COLLINS—| Missed Again 10-7

+ CLIMAX BLUES BAND-I Love You 119

 FRANKE & THE KNOCKOUTS—Sweetheart
1917

oo SANTANA-Winning—NP

oo SHEENA EASTON—Modern Girl-24

o LEE RITENOUR-Is It You—D-22

® REO SPEEOWAGON-Take It On The Run—D-
21

® GARY U.S. BONDS—This Little Girl— NP

® STYX—Too Much Time On My Hands—NP

KWKN—Wichita (). Brown—MD)

No List

WZUU—Milwaukee (B. Shannon—MD)

% KIM CARNES—Bette Davis Eyes 10-3

* % STARS ON 45-Medley 30-23

* NEIL OIAMOND—America 21-16

* QUINCY JONES-Ai No Corrida 27-22

oo ELTON JOHN—Nobody Wins—28

@ AIR SUPPLY—The One That You Love—29

® DOLLY PARTON—But You Know | Love You—
D-25

® CLIFF RICHARD-Give A Little Bit More

o LEERITENOUR—Is It You—D-26

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—30

WHB—Kansas City (R. Brown—M0)

% OAK RIDGE BOYS—Elvira 20-13

% CLIMAX BLUES BAND-I Love You 13-6

+* JOHN LENNON-Watching The Wheels 4-1

* SHEENA EASTON—Morning Train 6-3

+ A TASTE OF HONEY—Sukiyaki 16-15

oo KIM CARNES—Bette Davis Eyes—14

oo GEORGE HARRISON—AIl Those Years Ago—
20

o STARS ON 45—Medley—X

o SHEENA EASTON—Modern Girl—19

Northeast Region

smmm* PRIME MOVERS ummem

KiM CARMES—Bette Dawis Eyes (EMI)
STARS ON 45—Medley (Radio Records)
GEORGE HARRISON—AIl Those Years Ago (Dark Horse)

mmm® TOP ADD ONS sommesm

SANTANA-Winning (Columbia)

HALL & OATES—You Make My Dreams (RCA)

CAROLE BAYER SAGER—Stronger Than Before
(Boardwalk)

s BREAKOU TS so—

MARTY BALIN—Hearts (EMI)
JUICE NEWTON-—Queen Of Hearts (Capitol)
QUINCY JONES—Raza Mataz (A&M)

WABC—New York (S. Jones—MD)

* % KIM CARNES—Bette Davis Eyes 8-3
+ % STARS ON 45--Medley 13-10
+* NEIL DIAMOND—America 27-18
+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 19-14
 FRANKE & THE KNOCKOUTS-Sweetheart
3129
oo DARYL HALL/JOHN ORTES—You Make My
Dreams
oe CHAKA KHAN—What Cha Gonna Do For
Me-21
® KIM CARNES—Bette Davis Eyes—D-36
© MANHATTAN TRANSFER—Boy From New
York City—D-44
o CLIFF RICHARD—Give A Littie Bit More

WXLO—New York (). Knapp—PD)

*% KELLY MARIE-Feels Like I'm In Love 20-
17

% PRODJECT—Love Rescue D-26

* CHAKA KHAN—What Cha Gonna Do For Me
10-8

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 18-13

oe STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

oo QUINCY JONES—Raza-Mataz

o BEN ROX MORGAN-—I'Il Do Anything For You

© THE CLASH—Magnificent Dance

© THELMA HOUSTON-If You Feel It

WBLI-Long Island (B. Terry—MD)

44 KIM CARNES—Bette Davis Eyes 4.1
4 A TASTE OF HONEY~-Sukiyaki 9-6
+ NEIL DIAMOND—America 16-13
* STARS ON 45-Medley 12-8
+ RAY PARKER JR. & RAYDIO—-A Woman
Needs Love 20-16
oo PURE PRAIRIE LEAGUE-Still Right Here In
My Heart
oo JOEY SCARBURY—Theme From Greatest
American Hero
o KIM CARNES—Bette Davis Eyes—D-25
® AIR SUPPLY—The One That You Love—D-28
® DARYL HALL/JOHN OATES-You Make My
Dreams—D-30

WTRY—Schenectady (B. Cahili—-MD)

% KIM CARNES—Bette Davis Eyes 8-3

% NEIL DIAMONO—America 10-5

# KIM CARNES—Bette Davis Eyes 26-18

# RICK SPRINGFIELD-)essie’s Girl 14-11

+ GINO VANELLI-Living Inside Myself 13-10

oo MARTY BALIN-Hearts

e JOEY SCARBURY-Theme From Greatest
American Hero

o SANTANA—Winning

o JESSE WINCHESTER—Say What—D-30

® SHEENA EASTON—Modern Girl-D-25

WBEN-FM—Buffalo (R. Christian--MD)

% KIM CARNES—Bette Davis Eyes 40-17
* % DARYL HALL/JOHN OATES—You Make My
Dreams 27-16
+ GARY U.S. BONDS—This Little Girl 10-5
* LEE RITENOUR-Is It You 31-21
* FRANKE & THE KNOCKOUTS—Sweetheart
127
oo STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-26
oo CAROLE BAYER SAGER—Stronger Than
Before—36
® JOE WALSH—A Life Of llfysion—39
® JIM PHOTOGLO—~Fool In Love With You—37
® JOEY SCARBURY—Theme From Greatest
American Hero—40
© MARTY BALIN-Hearts—38

WKBW—Buftalo (). Summers—MD)

No List
WBBF—Rochester (D. Mason—-MD)

No List

" WOLF—Syracuse (B. Mitchell—MD)

4% ALAN PARSONS PROJECT-Time 37-27
44 TOM PETTY & THE HEARTBREAKERS—The
Waiting 23-15

* SANTANA--Winning 12-6

+ RICK SPRINGFIELD—Jessie’s Girl 8-4

+ STARS ON 45-Medley 13-7

oo MANHATTAN TRANSFER—Boy From New
York City

oo STANLEY CLARKE/GEORGE DUKE-Sweet
Baby

WFLY--Albany (Buzz—MD)

* % KIM CARNES—Bette Davis Eyes 20-17

*% GARY 1.S. BONOS—This Little Girl 21-12

+ RICK SPRINGFIELD—Jessie's Girl 10-8

+ REOQ SPEEDWAGON-Take It On The Run 1-1

+ TOM PETTY & THE HEARTBREAKERS—The
Waiting 15-10

oo CAROLE BAYER SAGER-Stronger Than

Before—DP

oo MARTY BALIN-Hearts

o OAVE EDMUNDS-AImost Saturday Night—
D-30

® JIM STEINMAN—Rock "N Roll Dreams Come
True—D-29

WVBF(F105)—Framingham (R. Johns—PD)

* % KIM CARNES—Bette Davis Eyes 10-1

% RAY PARKER JR. & RAYDIO—A Woman

Needs Love 13-7

* DOTTIE WEST—What Are We Doin’ In Love
149

+ NEIL DIAMOND-America 17-12

+ STARS ON 45—Medley 27-18

oo JUICE NENTON-Queen Of Hearts

oo JIM PHOTOGLO—Foo! In Love With You

® KIM CARNES—Bette Davis Eyes—D-29

© DARYL HALL/JOHN OATES—You Make My
Dreams—D-26

® AIR SUPPLY-The One That You Love—D-30

WRKO--Boston (C. Van Dyke—PD)

No List

WHYN--Springfield (A. Carey—MD)

% JOHN LENNON-Watching The Wheels 6-3

4% CLIMAX BLUES BAND~I Love You 18-10

* NEIL DIAMOND-America 15-9

+ CHAMPAIGN—How Bout Us 14-7

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 8-6

oo GEORGE HARRISON-Alf Those Years Ago

oo AIR SUPPLY-The One That You Love

o JUICE NEWTON—Queen Of Hearts

o LEE RITENOUR-Is It You—D-28

® PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

o CAROLE BAYER SAGER—Stronger Than
Before—D-29

® DARYL HALL/JOHN OATES—You Make My
Dreams—D-27

o ALBERT HAMMOND-When I'm Gone

WFTQ(14Q) —Worchester (C. Blake—PD)

44 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 14-10

(Continued on page 22)
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KAMPUCHEA PLUG—WPLJ-FM air personality Jimmy Fink hosts a visit from

Dave Edmunds who talks about the ‘‘Concert For Kampuchea” benefit LP,
released by Atlantic, which features the music of Rockpile, among other
groups.

q"\‘e e

«WITH ‘UNIQUE IMITATION’ ...

-\.:'

nchk Clark Entermg
'Countdown Contest

NEW YORK-—“Nothing is
unique about the show. Casey Ka-
sem (of ‘American Top 40) is a great
story teller who has been imitated
and this is an imitation.”

Thus, Dick Clark modestly de-
scribes his new “Dick Clark Na-
tional Music Survey,” which debuts
Saturday (30) on the Mutual Broad-
casting system with a three-hour top
30 countdown.

Of course, the show is unique.
Clark is unique with his 30-year
background hosting ‘““American
Bandstand,” which has served as a
vehicle to introduce almost 10,000
new artists.

Clark will no doubt be formidable
competition to the long established
“American Top 40,” syndicated by
Watermark and “Weekly Top 30,” a
fairly recent entry syndicated by
Drake-Chenault.

Clark’s show will also be unique
in that itis the only networked show,
which will be distributed live via sat-
ellite in stereo come this fall. In the
meantime, it is being distributed on
disk like its two competitors.

Clark, who joined Mutual pro-
ducing and hosting a three-hour
Beach Boys Memorial Day special
on Monday (25), is convinced he’s

involved in a new age of radio in
which “satellites are making it faster
and easier” for networks to distrib-
ute large amounts of programming.

“A new age of radio is coming,”
says Clark. “We’re turning back to
network radio.” Some of Clark’s
plans with Mutual’s expansion of its
programming include a July 4 spe-
cial with an as yet unannounced art-
ist and a Labor Day retrospective of
the music of the 1960s. Both shows
will be three hours in length.

For his weekly countdown series,
Clark looks upon these shows as a
“magazine show of the week which
will cover what is happening in mu-
sic.” Clark, of course, will use his
network of contacts and expertise in
the record business, which spans
three decades. He will be able to
draw on his vast files of interviews
and audio tapes for background as
he reports on current trends and an-
swers listeners’ questions.

Clark sees “weekend program-
ming becoming a special eventin the
medium. [ see the day when every
weekend will feature numerous spe-
cials. It’s exciting to be back in radio
for this rebirth of network program-
ming.”

Radio Programming

WAXY Ft. Lauderdale Supporting
Return Of DJs With Personality

FT. LAUDERDALE—Rick
Shaw, veteran South Florida radio
disk jockey and program director of
WAXY-FM, believes that the day of
the radio personality is returning
and he is excited about the prospect.
As a former disk jockey on WQAM-
AM which held the top slot as a rock
station in the 60s, he says that QAM
was very much personality oriented.
Now, he’s leading the way in South
Florida to make WAXY-AM be-
come a personality oriented station.

“Obviously, the philosophy of
personality radio revolves around a
personality,” he says. “You have to
have someone who can relate to the
listener on the air and that’s a very
peculiar environment of one-way
communications. That kind of per-
son was very much a part of radio in
the early to mid ’60s.”

When Bill Drake formed his plan
of successful formats for rock sta-
tions, he abolished the on-the-air
personality claiming that listeners
wanted to hear more music and less
chatter from the DJ. His format was
copied and adapted to such a degree
that Shaw contends an entire gener-
ation of disk jockeys was lost; none
of the newcomers had a chance to
develop on-the-air personalities,
due to the restrictions set by the ra-
dio stations. According to Shaw,
Drake’s format seems to be phasing
out: “There are a lot more radio sta-
tions today and many more oppor-
tunities for young kids to geta job.”

He says youngsters coming up
through the ranks will be able to get
that first shot on the air to find out if
they like it and if they can do it. “It’s
a peculiar kind of environment and
like anything else, you really don’t
know until you get out there and
try.”

He points to Greg Budell, the
morning man on WAXY-AM, as the
classic example of the personality,
saying: “There are so few people
that a listener will actually follow.
That really is the key. We’re all crea-
tures of habit and research indicates
that most people have 2.4 radio sta-
tions they listen to. They bounce
around the dial, switching off one
station and turning to another when
the commercial comes on. Greg is
the kind of guy people will go out of
their way to tune in because he’s a

Dave Herman: Always A Rock DJ

WNEW-FM Morning Man Adapts To Changing Times

NEW YORK-—The job is still a
turn-on for Dave Herman, the ven-
erable morning drive man who cele-
brated his ninth anniversary at
WNEW-FM last Friday (22). “I may
be 45,” he says, grinning broadly.
“But I'm still in touch with my ado-
lescent feelings.”

Herman says he did a lot of grow-
ing up in the 1970s. “It was a turbu-
lent time,” he notes, “and it forced
me (o re-examine my role on the air.
1 had always been a rock’n’roll DJ.
Suddenly I was programming for a
polarized audience that was still
sorting out the aftermath of the
1960s. And as people began to digest
and regroup, I started to participate.
in non-musical ways. To make a
contribution, I had to become a total
broadcast personality.

“Listeners don’t live with
rock’n’roll today like they did in the
1960s,” he continues. “It used to be
the foundation of people’s lives, but

the passion isn’t the same today. Art-
ists are no longer the heroes they
once were.” Herman says this is one
of the reasons why he chose to “step
out from behind the microphone,
where the music was the focus and 1
was the conduit, and develop an af-
firmative, friendly personality.”
The irony is that it was “very un-
hip to perceive of yourself asa celeb-
rity” in the 1960s, says Herman.
“The music did the talking for you.
Nobody wanted to ego-trip.”
Herman, who calls rock’n’roll “the
fountain of youth,” says that
WNEW-FM’s air personalities are
just as politically conscious today as
they were in the 1960s. The differ-
ence is that there is no unanimity on
one single issue. “The sum of the
parts makes for some varied com-
mentary. In the ’60s, the staff might
have taken a unanimous stand
against the Viet Nam War, but I
don’t think you’d find a consensus

today on the abortion issue, for ex-
ample.”

Herman landed his first job as an
announcer in 1956 at WEEX-AM
Easton, Pa., having dropped out of
Hunter College in New York, where
he was studying broadcasting. He
worked there until 1958, when he
moved to WHTG-AM-FM Asbury
Park, N.J. He rose to the position of
general manager, and in 1968 joined
the staff of WMMR-FM Philadel-
phia, where he hosted “The Marconi
Experiment.” He joined WABC-FM,
an AOR pioneer, in 1970, (which
later became WPLJ) and moved to
his current job two years later.

1967 was a critical year for Her-

an. “The late ’60s were a trying
time. I was tracking Mantovani and
Percy Faith albums that year when [
realized I could be making a real
contribution to people’s lives espe-
cially when I’d hear Rosko talking

(Continued on page 24)
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By SARA LANE

personality. He’s different. He
doesn’t just inform the listener of the
weather, the traffic reports and the
time and all thatkind of information
you can get on any other radio sta-
tion.

“There is something more; he has
an off-the-wall sense of humor and
his shows are funny. I think it’s a lot
more fun kind of radio not only to
participate in but also to listen to.”
Budell, on from 6 to 10 a.m., is fol-
lowed by Randy Thomas, 10 a.m. to
3 p.m. Rick Shaw is on from 3 to 8
p-m. with Kenny Lee in the 8 p.m. to
midnight slot and Ellen Jaffe holds
down the midnight to 6 a.m. place.

WAXY started out with Shaw as
its p.d. as an oldie goldie station.
Gradually the format has changed
to the point that it now plays four or
five current tunes per hour selected
in terms of their demographic ap-
peal as well as what blends nicely
with the older tunes.

“We target a 25 plus audience,”
Shaw continues. “We don’t go after
teenagers. If they want to come
along and enjoy the Beatles and rec-
ords from the 60s, well, that’s fine.
However, our whole approach is de-
signed to attract primarily listeners
from 25 to 34 and secondly 25 to 44.”

Several things are taken into con-
sideration before adding new rec-
ords: with sales and phone calls the
most important.

“The only problem with sales is
we don’t know who the purchaser
was. Since we are much more selec-
tive in trying to attract a particular
age group, we have to be careful not
to add music that is basically being
purchased by teenagers, even
though they dorepresent a large seg-
ment of the recording buying popu-
lace.”

Between 150 and 200 phone calls
are made each week from the sta-

(Continued on page 23)

See More Audience
Fragmentation Ahead

WASHINGTON — Music diver-
sity is in the cards for tomorrow’s ra-
dio formats, Frank Murphy, vice
president of client relations for Bon-
neville Broadcast Consultants, told
members of the American Women
in Radio & Television at their con-
vention here.

To back up this claim, Murphy
pointed to the “average 25- to 44-
year old. This person is not buying
pop records, but classical and jazz
recordings,” he said.

He warned that “as the post
World War II baby boom gener-
ation reaches the median age of 40, it
will have the money to interest itself
in the many specialized activities it
spawned during the late "70s and
'80s. The audience fragmentation
that we are now only beginning to
see will be the rule and not the ex-
ception,” he said.

And he predicted people will lis-
ten to the radio for shorter periods.
“Involvement with participation
sports and self improvement activi-
tiesis at an all-time high. Every extra
hour at the club or the raquetball
courts is one more hour unavailable
to radio. Even today, night time lis-
tening to radio by adults 25 plus is
decreasing.”

Murphy predicted, “Radio’s his-
tory will repeat itself as advertisers
return to program production in a
big way. These will be designed to
carry ads for specific products care-
fully aimed at a special interest au-
dience.”

He added, “These programs will
open up virtually unlimited tie-in
promotion and merchandising op-
portunities for the sponsor causing
value of the program and the media
carrying it to explode with effi-
ciency.

“I believe we will see the first ves-
tiges of this programming concept
on the current radio networks, many
of which are already demograph-
ically divided. All networks will be
satellite distributed by 1984 and
their number of distribution chan-
nels will grow.”

Atanother session during the con-
vention several panelists stressed
that “gut determination” to deal
with the bureaucratic tangles of the
Federal Communications Commis-

sion was far more important than
any other factor when seeking an
FCC license.

But National Radio Broadcasters
Assn, president Sis Kaplan, who was
a member of the panel, stressed that
potential station owners “must be
experienced in all facets of the in-
dustry. You’ve got to have the expe-
rience of dealing with gut-level
problems, holding down gut-level
jobs in as many areas of business as
you can. You've got to be smart
enough to hire people smarter than
you in areas where your knowledge
is weak. Otherwise, you'll be eaten
alive.”

NPR Urged To
Share Programs

CHICAGO—Commercial classi-
cal radio stations are taking an “If
you can’t beat ’em, join ’em” attitude
toward the competing National
Public Radio network.

For several years, commercial
classical broadcasters have viewed
NPR as a growing threat, one their
own tax dollars have helped finance.

Now, commercial stations are
fighting back by demanding a share
in the expanded program offerings
coming from NPR.

Their demand took the form of a
formal resolution passed at the Con-
cert Music Broadcasters Assn. meet-
ing May 7-9 in Detroit. The resolu-
tiori calls for elimination of the NPR
ban on distribution of programming
to commercial stations.

The NPR policy, dating from
1973, limits programming created by
the tax-supported network to non-
commercial stations. However, com-
mercial broadcasters point to mar-
kets where NPR stations don’t exist
and to NPR programs that do not re-
ceive exposure in certain markets.

NPR’s board of directors is ex-
pected to consider lifting the ban at
its July 23-24 meeting.

The Concert Music Broadcasters
Assn. is the trade association of the
commercial classical stations. Spear-
heading the attack on NPR policy is
the new CMBA president, Robert

(Continued on page 43)
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® Continued from page 20

*% JOHN LENNON—-Watching The Wheels 11-
7

 MEIL DIAMOND-America 19-17

 LEERITENOUR-Is It You 28-23

# ATASTE OF HONEY~Sukiyaki 16-13

oo |ESSE WINCHESTER—Say What—30

oo AIR SUPPLY~The One That You Love—29

WPRO-AM-Providence (G. Berkowitz—MD)

## KIM CARNES—Bette Davis Eyes 8-5

4% STARS ON 45—Medley 18-14

* NEIL DIAMOND-America 13-11

* DOTYIE WEST-What Are We Doin’ In Love 4-
2

* CHRISTOPHER CROSS—Say You'll Be Mine
10-9

© BARBRA STREISAND—Promises—D-21

WPRO-FM(PRO-FM)—Providence (G.
Berkowitz—MD)

% STARS ON 45-Medley 21-10
* % DOTTIE WEST-What Are We Doin’ In Love
9-6
* NEIL DIAMOND—America 17-14
+ TOM PETTY & THE HEARTBREAKERS—The
Waiting 22-19
* STYX-Too Much Time On My Hands 11-9
oo BILLY & THE BEATERS—| Can Take Care Of
Myself
oo DARYL HALL/JOHN OATES—You Make My
Dreams
® JIM PHOTOGLO—Fool In Love With You—D-
21
® RICK SPRINGFIELD-Jessie’s Girl-D-18
® AIR SUPPLY-The One That You Love—D-20

WPJB—Providence (M. Waite—MD)

No List
WICC—Bridgeport (B. Mitchell—MD)

% % KIM CARNES-Bette Davis Eyes 4-1

* % ATASTE OF HONEY—Sukiyaki 12-8

+ NEIL DIAMOND—-America 16-13

+ AR SUPPLY-The One That You Love 24-19

* RAY PARKER JR. & RAYDID—A Woman
Needs Love 19-14

oo JUICE NEWTON—Queen Of Hearts

e MARTY BALIN-Hearts

© JIM STEINMAN—Rock'n'Roll Dreams Come
True—D-30

® JOE WALSH-A Life Of lllusion—-D-27

o GEORGE HARRISON—All Those Years Ago—
D-17

o MANHATTAN TRANSFER—-Boy From New
York City

o ROBBIE DUPREE—Brooklyn Girls—D-29

® RICK SPRINGFIELD—Jessie's Girl—D-28

WKCI—New Haven (D. Lyons—MD)

% KIM CARNES—Bette Davis Eyes 3-3
4% DARYL HALL/JOHN OATES—-You Make My
Dreams 26-21

* GEORGE HARRISON--AIl Those Years Ago
2122

 AIR SUPPLY—The One That You Love 19-15

* JOEY SCARBURY—Theme From Greatest
American Hero 28-24

®e ROSANNE CASH—7 Year Ache—30

oo MARTY BALIN-Hearts—29

o JiM PHOTOGLO—Fool In Love With You—28

WTIC-FM—Hartford (R. Donahue—MD)

% GEORGE HARRISON—AIl Those Years Ago
17-12 -

* % A TASTE OF HOMEY—Sukiyaki 1510

* GINO VANELLI-Living Inside Myself 7-5

* STYX-Too Much Time On My Hands 10-8

* JOHN LENNON—Watching The Wheels 5-3

oo GARY U.S. BONDS~This Little Girl- 18

WFEA—Manchester (K. Lemire—MD)

No List
WTSN—Dover (J. Sebastian—MD)

No List

WGUY—Bangor (). Randall)

x% KIM CARNES—Bette Davis Eyes 6-1

* % Bette Davis Eyes 6-1

 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 12-8

* NEIL DIAMOND—-America 21-12

 GARY U.S. BONDS—This Little Girl 17-10

oo JOE WALSH-A Life Of lllusion

oo GEORGE HARRISON—AN Those Years Ago—

D-20

o ROSANNE CASH-7 Year Ache

© MANHATTAN TRANSFER—Boy From New
York City

o STARS ON 45—Medley—D-13

© ATASTE OF HONEY—Sukiyaki~D-33

o STANLEY CLARKE/GEORGE DUKE-Sweet
Baby—D-35,

® AIR SUPPLY—The One That You Love—D-25

® JOEY SCARBURY—Theme From Greatest
American Hero

o JUICE NENTON-Queen Of Hearts

WIGY—Bath (W. Mitchell-MO0)

% PHIL COLLINS—I Missed Again 14-8
%% CLIFF RICHARD~Give A Little Bit More
2922
* RICK SPRINGFIELD-Jessie's Girl 27-21
 PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 30-24
* GINO VANELLI-Living Inside Myself 24-17

oo GREG KIHN BAND—The Breakup Song

oo MARTY BALIN-Hearts

o SILVERADO-Ready For Love

o DAN HARTMAN—It Hurts To Be In Love—X

© ALBERT HAMMOND~When I'm Gone—D-29

o AIR SUPPLY—The One That You Love—D-27

® GARY U.S. BONDS—This Little Girl—X

© DARYL HALL/JOHN OATES-You Make My
Dreams—X

® JUICE NEWNTON-Queen Of Hearts

© GEORGE HARRISON-A! Those Years Ago—
D-28

® JIM PHOTOGLO—Foof In Love With You

© RANDY MEISNER—Gotta Get Away—D-30

® BILLY & THE BEATERS—1 Can Take Care Of
Myself—X

® ROSANNE CASH-7 Year Ache—X

WACZ-Bangor (M. 0'Hara—MD)

No List

Mid-Atlantic Region

mmmmk PRIME MOVERS s

KIM CARNES—Bette Davis Eyes (EMI)
STARS ON 45-Medley (Radio Records)
GEORGE HARRISOM—-All Those Years Ago (Dark Horse)

mmmm® TOP ADD ONS mmmm

BILLY & THE BEATERS—I Can Take Care Of Myself
(Alfa)

SANTANA-Winning (Columbia)

OAK RIDGE BOYS—Elvira (MCA)

s BREAKOU TS snesnes

MARTY BALIN—Hearts (EMI}
MICHAEL JACKSON—0One Day In Your Life (Epic)
REQ SPEEDWAGON-Don't Let Him Go (Epic)

WXKX—Pittsburgh (B. Christian—PD)

* % JOURNEY-The Party's Over 9-4

% MICHAEL STANLEY BAND-Lover 7-3

* JOE WALSH-A Life Of Itlusion 24-19

+ JEFFERSON STARSHIP—Find Your Way Back
11-8

 STARS ON 45—Medley 18-10

oo MARTY BALIN-Hearts—30

oo REQ SPEEDWAGON-Don't Let Him Go—29

o DOTTIE WEST—What Are We Doin’ In Love

® SANTANA—Winning—D-25

WFIL—Philadelphia (D. Fennessy—MD)

* % GEORGE HARRISON—AIl Those Years Ago

2519

% STARS ON 45-Medley 11-9

 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 4-2

% KIM CARNES—Bette Davis Eyes 2-1

A TASTE OF HONEY-Sukiyaki 7-5

oo MARTY BALIN-Hearts

oo BILLY & THE BEATERS—1 Can Take Care Of

Myself

© MANHATTAN TRANSFER-Boy From New
York City—X

o OAX RIDGE BOYS-Elvira

® JIM PHOTOGLO—Fool In Love With You—D-
30

o LEE RITENOUR--Is It You—X

© SHEENA EASTON—Modern Girl—X

o ELTON JOHN—Nobody Wins—X

© ROSANNE CASH-7 Year Ache—X

® PURE PRAIRIE LEAGUE-Stiil Right Here In
My Heart—X

© CAROLE BAYER SAGER—Stronger Than
Before —X

© STANLEY CLARKE/GEORGE DUKE—Sweet
Baby

® AIR SUPPLY—The One That You Love—D-29

© THE ALAN PARSONS PROJECT—Time—X

© JERMAINE JACKSON-You Like Me Don't
You—-X

© DARYL HALL/JOHNM OATES—You Make My
Dreams—D-26

© TOMMY JAMES-You're So Easy To Love—X

o JUICE NEWTON-Queen Of Hearts

WCCK(K104)—Erie (B. Shannon—MD)

% LOVERBOY~The Kid is Hot Tonight 7-1

+ POINT BLANK~Let Me Stay With You
Tonight 16-12

AR SUPPLY-The One That You Love 31-24

* JOHN LENNON—Watching The Wheels 21-16

 REQ SPEEDWAGON-Tough Guys 20-10

ee JIM PHOTOGLO—Fool In Love With You—33

ee THE GREG KIHN BAND—The Breakup Song

® OAK RIDGE BOYS—Elvira—D-37

© RANDY MEISNER—Gotta Get Away—D-36

® JOEY SCARBURY—Theme From Greatest
American Hero—D-35

® POINTER SISTERS—Slow Hand

® JOE CHEMAY BANO-Love Is A Crazy Feeling

WFBC-Altoona (T. Booth—MD)

% STARS ON 45-Medley 2-1
% % RAY PARKER JR. & RAYDIO—A Woman
Needs Love 7-2

* GEORGE HARRISON-AIl Those Years Ago
32

* AR SUPPLY-The One That You Love 24-19

* GINO VANELLI-Living Inside Myself 12-6

ee 38 SPECIAL-Fantasy Girl

oo KOOL & THE GANG—Jones Vs Jones

o DAVE EDMUNDS—AImost Saturday Night

© RANDY MEISNER-Gotta Get Away

® GREG KIHN BAND—The Breakup Song

® ALAN PARSONS PROJECT-Time—D-29

o SANTANA—Winning—D-28

o APRIL WINE-Sign Of The Gypsy Queen
o SPIDER-It Didn't Take Long

WKBO-Harrisburg (B. Carson—MD)

*% GEORGE HARRISON—AIl Those Years Ago
19-13

% ATASTE OF HONEY-Sukiyaki 14-6

 RAY PARKER JR. & RAYDID—A Woman
Needs Love 7-3

* NEIL DIAMOND-America 17-14

# DON McLEAN-Since | Don’t Have You 10-8

oo JESSE WINCHESTER—Say What

oo PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

® AIR SUPPLY-The One That You Love—D-16

WQXA(Q-106)—York (S. Gallagher—MD)

* % MEIL DIAMOND-America 24-15

% RICK SPRINGFIELD- Jessie’s Girl 27-18

+ RAY PARKER JR. & RAYDIO—A Woman
Needs Love 12-7

* CHAMPAIGN—How Bout Us 11-8

* STARS ON 45-Medley 15-11

oo MARTY BALIN—Hearts

o GEORGE HARRISON-AIl Those Years Ago—
D-28

® ELTON JOHN-Nobody Wins—D-29

© SANTANA—Winning—D-30

o AC/DC~Dirty Deeds—LP

WRQX(Q107)—Washington (F. Holler— MD)

% KIM CARNES—Bette Davis Eyes 174

* % STYX—-Too Much Time On My Hands 4-3

 RICK SPRINGFIELD - Jessie's Girl 15-13

* REQ SPEEDWAGON-Take It On The Run 8-6

oo VAN HALEN—So This Is Love

oo PHIL COLLINS~| Missed Again

o JOEWALSH-A Life Of lHusion—X

© JOHN COUGAR-Ain't Even Done With The
Night—D-21

o GEORGE HARRISON—AIl Those Years Ago—X

® JEFFERSON STARSHIP—Find Your Way
Back—X

® 38 SPECIAL—Hold On Loosely—D-26

® APRIL WINE-Just Between You & Me—X

o FRANKE & THE KNOCKOUTS-Sweetheart—
D-23

o TOM PETTY & THE HEARTBREAKERS—The
Waiting—X

o STEELY DAN-Time Out Of Mind—X

© SANTANA-Winning—X

@ RUSH-Tom Sawyer—X

o STYX—Rackin' The Paradise—X

o THE WHO—Anather Tricky Day—X

® AC/DC—Love At First Feel—X

WPGC—Washington D.C. (J. Elliott--MD)

% KIM CARNES—Bette Davis Eyes 10-1
% DARYL HALL/JOHN OATES—You Make My
Dreams 26-20

* GEORGE HARRISON-AIl Those Years Ago
28-23

% AR SUPPLY-The One That You Love 22-15

* GARY U.S. BONDS—This Little Girl 19-16

oo MICHAEL JACKSON—One Day In Your Life—
21

oo SANTANA—Winning

o DOTTIE WEST—What Are We Doing In Love

© MARTY BALIN—Hearts—D-29

WCAO—Baltimore (S. Richards—MD)

% KIM CARNES—Bette Davis Eyes 8-3

* % QUINCY JONES—-Ai No Corrida 22-17

* GARY U.S. BONDS~This Little Girl 24-18

 ALAN PARSONS PROJECT-Time 26-21

% DARYL HALL/JOHN OATES-You Make My
Dreams 28-22

oo BILLY & THE BEATERS—I Can Take Care Of

Myself

oo QAK RIDGE BOYS—Elvira

o GEORGE HARRISON—All Those Years Ago—
D-28

© MANHATTAN TRANSFER—Boy From New
York City

® JIM PHOTOGLO—Fool In Love With You—D-
29

o LEE RITENOUR~Is 1t You—D-24

® SHEENA EASTON—Madern Girl-D-30

® CAROLE BAYER SAGER—Stronger Than
Before

’ WFBR—Baltimore (A. Szulinski—MD)

* % KIM CARNES—Bette Davis Eyes 6-3
% FRANKE & THE KNOCKOUTS—Sweetheart
9.6

* QUINCY JONES—Ai No Corrida 28-19

* RICK SPRINGFIELD-Jessie's Girl 19-9

oe SHEENA EASTON-Modern Girl-30

oo MANHATTAN TRANSFER—Boy From New

York City

o GEORGE HARRISON-AIl Those Years Ago—
D-25

o ROBBIE DUPREE-Brooklyn Girls

o OAK RIDGE BOYS—Elvira—D-26

® JiM PHOTOGLO~Fool In Love With You—D-
29

WYRE-Annapolis (). Diamond-MD)

*% KIM CARNES—Bette Davis Eyes 11-3

% ATASTE OF HONEY-Sukiyaki 10-5

* STARS ON 45—Mediey 17-13

% OON McLEAN-Since | Don't Have You 21-17

+ GARY U.S. BONDS—This Little Girl 20-16

oo SHEENA EASTON—Modern Girl

oo SANTANA-Winning

o GEORGE HARRISON—AIl Those Years Ago—
D-24

Based on station playlists through Tuesday (5/19/81)

® DOLLY PARTON-But You Know | Love You—
X

o CLIFF RICHARD~Give A Little Bit More

o ELTON JOHN—Nobody Wins—D-30

® PURE PRAIRIE LEAGUE-Still Right Here In
My Heart-D-29

o STANLEY CLARKE/GEORGE DUKE—-Sweet
Baby-D-27

o AIR SUPPLY-The One That You Love—D-26

® BILLY SQUIER-The Stroke

o MARTY BALIN-Hearts

WGH-Hampton (8. Canada—-MD)

% GEORGE HARRISON—All Those Years Ago
10-5

% STARS ON 45-Medley 11-4

* JOHN LENNON-Watching The Wheels 15-10

* DARYL HALL/JOHN OATES—You Make My
Dreams 20-16

ee KOOL & THE GANG—Jones Vs Jones

oo THE ALAN PARSONS PROJECT-Time

© JIM PHOTOGLO—Fool In Love With You—D-
21

o LEE RITENOUR-Is It You—X

o THE DILLMAN BAND—Lovin' The Night
Away—X

® SHEENA EASTON-Maodern Girl-X

o JESSE WINCHESTER—Say What—X

® ROSANNE CASH-7 Year Ache—X

o PURE PRAIRIE LEAGUE— Still Right Here In
My Heart-D-20

® AIR SUPPLY-The One That You Love—D-17

® JERMAINE JACKSON—You Like Me Don’t
You—X

© MARTY BALIN—Hearts—X

® JIM STEINMAN—Rock'N'Roll Dreams Come
True-X

WQRK—Norfolk (R. Bates—MD)

Southeast Region

s % PRIME MOVERS summ

KIM CARNES—Bette Davis Eyes (EMI)
STARS ON 45—Medley (Radio Records)
GARY 1.S. BONDS—This Litte Girl (EMI)

mmmm® TOP ADD ONS mamsss

GEORGE HARRISON-AIl Those Years Ago (Dark Horse)
ELTOM JOHN~Nobody Wins (MCA)
ROBBIE DUPREE—~Brooklyn Girls (Elektra)

smemmen BREAK OU TS musmpes

MARTY BALIN—Hearts (EMI)
JOE WALSH-A Life Of lilusion (Elektra)
JUICE NEWTON—Queen Of Hearts (Capitol}

No List

WRVQ(QS4)—Richmond (B. Thomas—MD)

%% GARY U.S. BONDS~—This Little Girl 12-8

%% PHIL COLLINS—I Missed Again 117

* RICK SPRINGFIELD-Jessie's Girl 15-9

* CHRISTOPHER CROSS—Say You'll Be Mine
16-10

* FRANKE & THE KNOCKOUTS—Sweetheart 3-

1

oo SANTANA—Winning

oo .38 SPECIAL—Fantasy Girl

® BILLY SQUIER—The Stroke

o LOVERBOY—The Kid Is Hot Tonight

© GEORGE HARRISON—All Those Years Ago—
D-26 !

WAEB—Allentown (). Ward—MD)

%% STARS ON 45—Mediey 14-7
% RAY PARKER JR. & RAYDIO-A Woman
Needs Love 23-17

 NEIL DIAMOND-America 19-14

* JOHN LENNON—Watching The Wheels 9-4

* CHAMPAIGN—-How Bout Us 22-19

oo GEORGE HARRISON--AIl Those Years Ago

@@ RICK SPRINGFIELD-Jessie's Girl

® BILLY & THE BEATERS~I| Can Take Care of
Myself—X

o T.G. SHEPPARD~| Loved 'Em Every One—X

o LEE RITENOUR—Is It You—X

o PHOEBE SNOW—Mercy, Mercy, Mercy—X

o PURE PRAIRIE LEAGUE-Stitl Right Here In
My Heart

® AIR SUPPLY-The One That You Love

® TOM PETTY & THE HEARTBREAKERS~The
Waiting—X

o SANTANA—Winning—X

© DARYL HALL/JOHN OATES—You Make My
Dreams—X

WIFI-FM—Bala Cynwyd (L. Kiley—MD)

* % RICK SPRINGFIELD~ Jessie’s Girl 16-10

%% STARS ON 45-Mediey 14-7

* KIM CARNES—Bette Davis Eyes 9-5

* GARY U.S. BONDS~This Little Girl 23-17

% SANTANA-Winning 26-21

ee GEORGE HARRISON—All Those Years Ago—

22

ee AIR SUPPLY—The One That You Love—24

® QAK RIDGE BOYS—Elvira

® JIM PHOTOGLO—Fool In Love With You—D-
26

® CLIFF RICHARD—Give A Little Bit More—X

® BILLY & THE BEATERS—I Can Take Care Of
Myself—X

o DILLMAN BAND-Lovin' The Night Away—X

o SHEENA EASTON—Modern Girl

o ELTON JOHN—Nobbdy Wins

© MAX WERNER—Rain In May—X

© PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—D-28

® CAROLE BAYER SAGER-Stronger Than
Before—X

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—-X

® BILLY SQUIER—The Stroke

® ALAN PARSONS PROJECT-Time—X

o DARYL HALL/JOHN OATES-You Make My
Dreams—D-27

o TOMMY JAMES—You're So Easy To Love—X

WWSW(3WS-FM)—Pittsburgh (H. Crowe—MD)

No List

www.americanradiohistorv.com

WQXI-AM—Atlanta (J. McCartney—MD)

* % GEORGE HARRISON—All Those Years Ago
2212

% GARY U.S. BONDS-This Littfe Girl-D-19

* ROSANNE CASH—7 Year Ache 184

* DARYL HALL/JOHN OATES—You Make My
Dreams 19-5

oo STANLEY CLARKE/GEORGE DUKE—Sweet

Baby-21

oo JOHN SCHNEIDER—It's Now Or Never

© MANHATTAN TRANSFER—Boy From New
York City—D-29

® AIR SUPPLY—The One That You Love—D-23

© THE ALAN PARSONS PROJECT-Time—D-22

WQXI-FM(94Q)—Atlanta (). McCartney—MD)

* % GEORGE HARRISON—AIl Those Years Ago
29-23

* % GARY U.S. BONDS—This Little Girl 21-16

* KOOL & THE GANG—Jones Vs Jones 25-20

* AR SUPPLY-The One That You Love 23-18

 DARYL HALL/JOHN OATES—You Make My
Dreams 12-7 =

®e JOE WALSH-A Life Of lllusion—28

© MANHATTAN TRANSFER—Boy From New
York—LP

© ROBBIE DUPREE—Brooklyn Girls—D-30

- ® OAX RIDGE BOYS—Elvira—LP

© CAROLE BAYER SAGER-Stronger Than
Before—D-29

WBBQ—Augusta (B. Stevens—MD)

* % RICK SPRINGFIELD—Jessie’s Girl 13-9

*% CHAMPAIGN—How Bout Us 10-6

* LEE RITENOUR-Is It You 21-16

* RICK JAMES—Give It To Me Baby 30-19

* ATASTE OF HONEY—Sukiyaki 2217

oo JOE WALSH-A Life Of lllusion

oo MARTY BALIN-Hearts

© GEORGE HARRISON—All Those Years Ago—
D-25

© ARETHA FRANKLIN—Come to Me

© BILLY & THE BEATERS—| Can Take Care Of
Myself—D-30

o KOOL & THE GANG—Jones Vs Jones—D-28

® ROSANNE CASH-7 Year Ache

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby-D-27

© POINTER SISTERS--Slowhand

® GARY U.S. BONDS~This Little Girl-D-26

© JIM STEINMAN-Rack'n’Roll Dreams Come
True

WSGA-Savannah (J. Lewis—MD)

* % GEORGE HARRISON—AIl Those Years Ago
30-18

* % RICK JAMES—Give it To Me Baby 24-17

* OAK RIDGE BOYS-Elvira 31-21

+ LEERITENOUR-Is It You 27-22

* KOOL & THE GANG—Jones Vs Jones 23-19

oo JOE DOLCE—Shaddap You Face—29

e MARTY BALIN—Hearts—30

® BILLY JOE ROYAL—You Really Got A Hold On
Me-31

WSGF(95-SGF)—Savannah (D. Carlisle—MD)

% NEIL DIAMOND-America 21-14

& GINO VANELLI-Living Inside Myself 5-3

* STARS ON 45—Medley 6-4

A TASTE OF HONEY —Sukiyaki 14-8

+ DOTTIE WEST—What Are We Doin’ In Love
1713

oo MANHATTAN TRANSFER—Boy From New

York City
oo JOEY SCARBURY—Theme From Greatest
American Hero

© GEQRGE HARRISON-AIf Those Years Ago—
D-23

® RICK SPRINGFIELD-Jessie's Girl—D-29

o KOOL & THE GANG—Jones Vs Jones

® SHEENA EASTON—Modern Girl—HB

® JESSE WINCHESTER-Say What—D-28

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—HB

© STANLEY CLARKE/GEORGE OUKE—Sweet
Baby—HB

© AIR SUPPLY-The One That You Love—D-24

© THE ALAN PARSONS PROJECT-Time

© STEPHANIE MILLS—Two Hearts—HB

® CHAKA KHAN-What Cha’ Gonna Do For Me

® SANTANA-Winning—d-30

© MARTY BALIN—Hearts

® GAP BAND-Yearning For Your Love—HB

e AC/DC-Dirty Deeds—HB

WAYS-Charlotte (L. Simon—MD)

* % GEORGE HARRISON—AIl Those Years Ago
30-15

% KIM CARNES—Bette Davis Eyes 10-5

 OAK RIDGE BOYS—Elvira 1210

+ CHAMPAIGN~-How Bout Us 20-14

+ DARYL HALL/JOHNM OATES—You Make My
Dreams 27-20

oe JOEY SCARBURY—Theme From Greatest

American Hero

oo MARTY BALIN—Hearts

® JIM PHOTOGLO—Fool In Love With You—D-
30

o BARBRA STREISAND—Promises—D-27

® JESSE WINCHESTER-Say What —D-28

® SANTANA—Winning—D-29

® JUICE NEWTON-Queen Of Hearts

WFLB -Fayettevilie (L. Cannon-MD)

% STARS ON 45-Medley 139

% JESSE WINCHESTER—Say What 17-13

* OAK RIDGE BOYS—Elvira 30-21

* SHEENA EASTON-Modern Girl 22-19

+ JOEY SCARBURY-Theme From Greatest
American Hero 32-36

oo MANHATTAN TRANSFER—Boy From New

York City

oo BARBRA STREISAND-Promises

o GEORGE HARRISON-All Those Years Ago—
D-33

© STEVE WINWOOD—Arc Of A Diver

© BILLY & THE BEATERS-| Can Take Care Of
Myself

® KOOL & THE GANG-Jones Vs Jones—D-32

© ELTON JOHN—Nobody Wins

® THE ALAN PARSONS PROJECT-Time—-D-34

® ALABAMA-Feels So Right N

© MARTY BALIN—Hearts—D-35

® POINTER SISTERS—Slowhand

WISE—Asheville (). Stevens—MD)

% ALAN PARSONS PROJECT-Time 16-11
* % SMOKEY ROBINSON-Being With You 14-
8

 FRANKE & THE KNOCKOUTS - Sweetheart
10-6

* GINO VANELLI-Living Inside Myself 13-7

oo GEORGE HARRISON-All Those Years Ago

oo JIM STEINMAN—Rock'n'Roll Dreams Come
Through—38

® BILLY SQUIER—The Stroke—D-40

© MARSHALL TUCKER BAND~This Time |

Believe—D-36

DARYL HALL/JOHN OATES—You Make My

Dreams—D-37

TOMMY JAMES—You're So Easy To Love

ALABAMA—Feels So Right

MR SUPPLY—The One That You Love—X

QUINCY JONES—Ai No Corrida

DAVE EDMUNDS—AImost Saturday Night—X

OAK RIDGE BOYS—Elvira

ELTON JOHN—Nobody Wins—39

JESSE WINCHESTER—Say What —X

CAROLE BAYER SAGER—Stronger Than

Before

STANLEY CLARKE/GEORGE OUKE—Sweet

Baby—X

WKIX-Raleigh (R. McKay—MD)

% KIM CARNES—Bette Davis Eyes 6-1
% CHRISTOPHER CROSS--Say You'll Be
Mine 16-8
+ DOTTIE WEST--What Are We Doin’ In Love
117
* OAK RIDGE BOYS—Elvira 8-4

"% RAY PARKER JR. & RAYDIO—A Woman

Needs Love 19-11
oo ANNE MURRAY—Blessed Are The Believers
© NEIL DIAMOND-America—D-20

WSEZ—Winston-Salem (B. Ziegier—MD)

* % KIM CARNES—Bette Davis Eyes 10-1

%% CHAMPAIGN—How Bout Us 1510

+ GEORGE HARRISON —All Those Years Ago
3829

+ NEIL DIAMOND—America 20-13

* DON McLEAN—Since | Don’t Have You 19-12

oo JESSE WINCHESTER-Say What

oo AIR SUPPLY—The One That You Love

® OAX RIDGE BOYS-Elvira

® SHEENA EASTON-Modern Girl

© ELTON JOHN—Nobody Wins—D-32

© PURE PRAIRIE LEAGUE-Still Right Here In
My Heart

® ALABAMA—Feels So Right

© DARYL HALL/JOHN OATES—-You Make My
Dreams—D-31

WANS—And (). Evans-MD)

* & RICK SPRINGFIELD-Jessie’s Girl 17-9

% STARS ON 45—Medley 9-3

* CHRISTOPHER CROSS—Say You'll Be Mine
1510

 ATASTE OF HONEY —Sukiyaki 19-13

+ OARYL HALL/JOHN OATES-You Make My
Dreams 26-19

oo MARTY BALIN—Hearts

ee ROBBIE DUPREE—Brooklyn Girls

© GEORGE HARRISON-All Those Years Ago—
D-28

® OAK RIOGE BOYS—Elvira

® LEE RITENOUR-Is It You—D-30

(Continued on page 24)
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BACKSTAGE MEETING—RCA recording artist Roger Whittaker, center,

meets with RCA division president Jack Craigo, left, and WNEW-AM person-
ality Bob Jones backstage at the New Westchester Theatre in New York while

Whittaker was appearing there during a recent tour.

MOVE CAUSES UPROAR

Radio Programming

Cuba To Cut AM Band Demands

® Continued from page 6

The study. due for completion June
19, looks at potential spacing con-
flicts among Western Hemisphere
nations for the use of the spectrum at
10 kHz, and two variations of kHz as
well as gauging how many new sta-
tions might be added if Region 11
switches to 9 kHz. Each country will
also develop economic studies
showing the impact of a switch to 9
kHz on its broadcast system.
Canada has proposed a plan for
switching to 9 kHz spacing which
would require individual stations to
move as much as 9 kHz on the dial
while the U.S. supports a plan with a
4 kHz maximum move for any given
station. A study recently completed
for the Federal Communications
Commission by the consulting firm
of Moffet, Ritch and Larson shows
that U.S. AM broadcasters would
pay approximately $6 million more

WADV-FM Buffalo Now Country

BUFFALO, N.Y.—Changing call
letters, format and power output,
WADV-FM has switched to modern
country after 19 years of MOR /jazz,
creating a local furor from longtime
listeners.

Purchased for $1.6 million by
Stoner Broadcasting, WADV, which
will change to WYRK Thursday
(28) to fit its new “Buffalo Country”
image line, switched formats April
23.

“We had less than 400 protest let-
ters,” says Al Fetch, general man-
ager. “I can sympathize with the
loyal listeners. It was beneficial ex-
posure despite the local press blow-
ing it way out of proportion.”

According to Fetch, also vice pres-
ident and a three-year veteran with
Stoner, the format change was
strictly business-oriented since the
Buffalo market needed an FM coun-
try outlet.

Albeit a top 30 broadcasting area,
Fetch claims the western New York
setup is “rock saturated” and that
Stoner’s switch from the format of
MOR/jazz, under the family oper-
tion of Dan and Nancy Lesniake
since 1962, was logical.

Stoner’s other seven radio proper-
ties run the gamut of formats, adds
Fetch, from country, beautiful mu-
sic, AOR and adult contemporary to
MOR.

By HANFORD SEARL
Those operations include KSO-
AM/KGGO-FM Des Moines,
KHAK-AM-FM Cedar Rapids,
Knoxville’s WHEL-AM/WIMZ-
FM and WNBF-AM/WQYT-FM
Binghamton, N.Y., reports Fetch.

He defines WYRK-FM’s modern
country format as capitalizing on
crossover country artists such as
Kenny Rogers, Crystal Gayle, Mac
Davis and Dolly Parton for Buf-
falo’s non-traditional country radio
background.

Ranked ninth in the 20 AM-FM-
station market here, WADV-FM’s

last Arbitron rating showed the sta-
tion with a 3.5 overall share.

Fetch is targeting for the 25 to 49
age group with the station’s new
format, which eventually will have a
personality sound.

The only other country radio com-
petitors in the Buffalo market are
daytimer WWOL-AM and low-
power WXRL-AM in suburban
Lancaster, adds Fetch.

“We're quasi-formatted now by
Century 21 of Dallas.” reports
Fetch. “We’ll be going in June to a
full, yet flexible automated system

(Continued on page 33)

WUSW-FM Moves In On
Nashville Radio Market

NASHVILLE-When country-
formatted WUSW-FM in nearby
Lebanon boosted its power from 18
kw to 100 kw last November, the sta-
tion realized it was facing an uphill
battle in penetrating country music’s
home market.

A major television campaign is
one of the main aids employed by
WUSW to increase its exposure. Us-
ing what program director Smokey
King terms a “soft-sell approach,”
WUSW is positioning itself as “all-
American country in stereo,” play-

WAXY To Change DJ Format

® Continued from page 21

tion. “Blind phone calls,” Shaw ex-
plains. “We ask the person to give us
five minutes and we play bits of rec-
ords, maybe just for five or ten sec-
onds. Within that time they can tell
_ if they like or don’t like the record.
Then we take down demographic
data such as male, female, age, Dade
or Broward resident, black, white,
Cuban or Anglo.

“With these phone calls, we can
get a pretty good indication of how
people respond. We test 30 records a
week this way; some are oldies, some
are brand new and some are adds.

When all the research is done.
Shaw says it comes down to basics,
the “gut feeling” which veterans
such as he rely on. Does it sound
good to you, do you think it will
work within the framework of the
station’s format and will it flow
nicely with the other music being
played.

With a playlist of between 3,000

and 2,500, Shaw draws from records
distributed in the mid 1950s, the be-
ginning of rock’n’roll, featuring such
artists as the Beatles, Chuck Berry
and early Elvis records. “Some
you’ll hear only once every six
months, others are played more
regularly,” he explains.

Adds of current music depend en-
tirely on what new product is avail-
able. A new cut from a John Lennon
album or Barbra Streisand and
Barry Gibb album or a new cut from
a Neil Diamond movie goes on auto-
matically. “These are the listeners
we’'re after; they love these artists. In
this case, we’ll have a heavy week
and will probably add all the new
product. On a light week, when there
are not a lot of ‘must adds’ it de-
pends on what’s happening with the
music already on our current play-
list. Are there some which are burn-
ing out? One that’s not making it for
some reason or another. We'll take
them off and replace them with oth-
ers.”

ing “hit country music” and the
“new kid in town.”

Now, expecting the first book in
August, King is pleased with the in-
roads the station has made in the
market, particularly in the 25-plus
grouping,

“We program mainstream coun-
try music, superhit music.” says
King. “We go with the proven hit
artists like Merle Haggard, Razzy
Bailey and Johnny Lee.” The cur-
rent playlist is a hefty 62 cuts, while
about 1.000 selections are played as
oldies or recurrents.

This type of format separates
WUSW from the plethora of pop
stations programming country mu-
sic. “Pop stations aren’t going to play
a Charley Pride song. The oldies ro-
tation also helps distinguish us from
pop stations,” says King.

King plans to implement some
type of album hour in the near fu-
ture, editing the LPs down to dis-
courage home taping. Presently, not
many album cuts are played on the
station. *Playing a lot of album cuts
would take a totally different for-
mat,” notes King. “Album-oriented
country is a coming thing, though.
After all, AOR grew out of top 40
formats. Maybe it’s time for country
stations to have a sub-group.”

Although the station is keeping a
high community profile through re-
motes, contests are not part of the
normal routine. “This is an FM sta-
tion and people want to hear music,”
reasons King. “We don’t ram a lot of
hard promotion down their throats.”

Triplett Broadcasting acquired
WUSW last year, prior to vamping’
up the station’s wattage. Originally,
the station’s call letters were WCOR.

www.americanradiohistorv.com

for costs entailed making the switch
to 9 kHz under the Canadian system.

The National Assn. of Broad-
casters continues to oppose a switch
to 9 kHz and recently petitioned the
FCC to sponsor more studies before
the U.S. must vote for or against the
switch in the upcoming Region 11
general session scheduled for No-
vember in Rio de Janeiro.

The FCC recently announced
plans to move the 9 kHz issue up on
its calendar to make a final decision
onthe issue on June 16. In a letter to
Acting Chairman Robert E. Lee.
NAB’s general counsel Erwin Kras-

now urged the Commission to wait.
Before the FCC decides to sup-
port a switch to 9 kHz spacing, it
should know the probable costs of
reduced spacing in terms of service
gains or losses as well as interference
levels from foreign countries, Kras-
now said. Because the Region II
panel of experts won't finish their
studies until June 19, there is no way
the FCC can have the necessary data
for its June 16 deadline, NAB ar-
gues. The FCC itself is also in the
middle of studies to determine ben-
efits and deficits of 9 kHz channel
spacing. These studies will not be
completed before June 16.

FCC Compiles 3,900 Sites
For Possible AM Outlets

WASHINGTON—In preparation
for the second general session of the
Region Il Administrative Radio
Conference to be held in November
in Rio de Janeiro, the Federal Com-
munications Commission has pre-
pared a list of 3,900 possible loca-
tions for new fullime AM radio
stations in 2,900 U.S. communities.

The broadest compilation of U.S.
AM radio service ever prepared, the
list includes the locations of 2,230
daytime-only stations, 750 of which
would be the first locally assigned
stations in communities of 2,500 or
more people. Eight hundred new
stations would serve communities
currently without minority-oriented
radio; those locations were sug-
gested by the National Black Media
Coalition. And 120 locations, ac-
cording to National Public Radio,
would serve communities in need of

non-commercial radio program-
ming.

Details of the plan will be nego-
tiated in Rio with other nation mem-
bers of Region I1. According to the
FCC, the plan provides the basis for
mutual interference protection in
the western hemisphere. The list is
designed to cover foreseeable needs
for the 5-year period 1983-87.

The list contains many more sta-
tion locations than the present radio
spectrum resources could accom-
modate. The FCC is conducting a
computer search to identify fre-
quencies to which additional full-
time radio stations could be added.
The search is expected to reduce the
list substantially since frequencies
will not be available for many of the
needs identified. The Commission
decided to send the list to Region II
asisin order to meet a May 31 dead-
line.

Special Conference: Neil Diamond, left, confers with RKO Radio national mu-

sic coordinator Bob Hamilton during the preparation for Diamond’s two-hour
special on the network.

CASUAL TWO HOURS

RKO’s Neil Diamond Show
Enjoyable, Well Produced

“Neil Diamond, Star 81,” May 23-
24, RKO Radio Network, two hours.
Produced by Ron Hummel.

NEW YORK-—Hard on the heels
of ABC’s three-hour special (Bill-
board, May 9) comes this two-hour
special from RKO.

Aside from the danger of over-
exposure for Diamond, the two
shows make an interesting compari-
son in production style. While the
ABC show was a formal documen-
tary with everything in proper se-
quence from “Clown Town” on, the
RKO show is more casual, opening
and closing with Diamond’s film,
“The Jazz Singer.” In fact, the show
devotes enough time to the film that
one wonders if it was originally de-
signed to air when the film debuted.

Diamond seems to have more to

say on the RKO show and although
some of his stories are almost identi-
cal from one show to another (his ex-
planation of the Canadian Indian
roots of “Cracklin’ Rosie” is a good
example) the RKO show, despite its
only two hours compared to ABC’s
three, manages to offer additional
insights into Diamond as an artist
and person. He tells, for example,
how at one time he wanted to be-
come a doctor.

Because the show is two hours,
there is a certain amount of encapsu-
lation—“A Beautiful Noise” be-
comes a music bed for Diamond to
introduce “Desiree.”” But this is an
example of good production that
moves the show along in an enter-
taining fashion.

DOUGLAS E. HALL

23
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Based on station playlists through Tuesday (5/19/81)

Playlist Prime Movers #
Ploglist Top AddOns @

® Continued from page 22

® CAROLE BAYER SAGER-Stronger Than
Before
© AIR SUPPLY-The One That You Love—D-29

WTMA—Charieston (P. Mayer—PD)

% BARBRA STREISAND-Promises 21-16

% JESSE WINCHESTER-Say What 19-13

+ GEORGE HARRISON—AIl Those Years Ago
17-10

# NEILDIAMOND-America 9-4

* CHRISTOPHER CROSS—Say You'll Be Mine
12.8

oo SHEENA EASTON-Modern Girl-21

oo PURE PRAIRIE LEAGUE-Still Right Here In

My Heart—20

© LEE MTENOUR—(s It You—18

o ELTON JOHN-Nobody Wins—D-19

© MR SUPPLY-The One That You Love—D-17

® JOEY SCARBURY-Theme From Greatest
American Hero

KLAZ-FM(Z-98)—Littie Rock (D. Tayler—MD)

w4 KIM CARMES—-Bette Davis Eyes 21

& MEIL DIAMOND—America 15-6

 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 11-7

 GINQ VANELLI-Living Inside Myself 4-2

oo JUICE NENTON-Queen Of Hearts

oo STANLEY CLARKE/GEORGE DUKE—Sweet

Baby

o GEORGE HARRISON—AIl Those Years Ago—
D-30

o STEVE MINWOOD—Arc Of A Diver

o CLIFF RICHARD—Give A Little Bit More—D-
kL]

o ELTON JOHN-Nobody Wins—D-35

o CAROLE BAYER SAGER—Stronger Than
Before

© ALAN PARSONS PROJECT-Time

© M STEINMAN-Rock n'Roll Dreams Come
True-

WWKX(KX-104) — Nashilie (J. Anthony—MD)

% DARYL HALL/JOHN OATES-You Make My
Dreams 16-6

+ NEIL DIAMOND—America 18-11

* MR SUPPLY=The One That You Love 30-24

o0 MANHATTAN TRANSFER—Boy From New

York City

oo MARTY BALIN—Hearts

o GEORGE HARRISON—AIl Those Years Ago—
D-13

o CAROLE BAYER SAGER-Stronger Than
Before

o SANTANA-Winning—X-26

o AC/DC—Dirty Deeds—LP

WHBQ—Memphis (C. Duovall—PD)

% GARY U.S. BONDS-This Little Gir 19-13
# % GINO VANELLI-Living Inside Myself 7-6
« DOTTIE WEST—What Are We Doin’ in Love

14-10 -
 NEIL DIAMOND-America 20-14

* T.G. SHEPPARD~| Loved 'Em Every One 11
9

WNOX—Knoxville (S. Majors—MD)

% OAK RIDGE BOYS—-Elvira 24-15

% STARS ON 45-Medley 17-9

« CLIFF RICHARD-Give A Little Bit More 27-
24

+ GARY U.S. BONDS-This Little Girt 22-18

* STYX-Too Much Time On My Hands 8-6

oo GEORGE HARRISON-AIl Those Years Ago

oo CAROLE BAYER SAGER—Stronger Than

Before

© DOLLY PARTON~-But You Know { Love You—
X

o JIM PHOTOGLO—Foot In Love With You

o 38 SPECIAL—Hold On Loosely—X

© SHEENA EASTON—Modern Girl—X

o ROSANNE CASH-7 Year Ache—X

o PURE PRAIRIE LEAGUE-Still Right Here In
My Heart—X

© MR SUPPLY-The One That You Love—D-29

WRIZ-Knexville (F. Story—MD)

& KIM CARNES—-Bette Davis Eyes 4-1

% OAX RIDGE BOYS—Elvira 20-10

w JOHN LENNON-Watching The Wheels 8-7

* STARS ON 45~Mediey 6-3

* T.G.SHEPPARD-1 Loved 'Em Every One 15-
11

oo STANLEY CLARKE/GEORGE DUKE—Sweet

Baby

oo MARTY BALIN-Hearts

o GEORGE MARRISON—AH Those Years Ago—
D27

® )M PHOTOGLO—Fool In Love With You—X

© CLIFF MCHARD-Give A Little Bit More

o ELTON JOHN—-Nobody Wins—D-29

© JESSE WINCHESTER—Say What—X

© SANTAN-Winniag—D-30

© DARYL HALL/JOHN OATES—You Make My
Dreams—D-28

WSKZ(KZ106)-Chattancega (D. Carrell-MD)

& GEORGE HARRISON—A!l Those Years Ago
28-16

% ATASTE OF HOMEY - Sukiyaki 14-5

* NEN DIAMOND -America 129

* RICK SPRINGFIELD— Jessie’s Girt 20-15

* STARS ON 45-Mediey 11-4

oo NIR SUPPLY-The One That You Love—29

oo KOOL & THE GANG - Jones Vs Jores

® JESSE WINCHESTER-Say What—D-30

o ELTON JOWN-Nobody Wias—D-28

o MARTY BALIN-Hearts

WERC—Birmingham (M. Thompsen—MD)

& OAK RIDGE BOYS—Elvira 102

* QUINCY JONES—Ai No Corrida 16-10

# AR SUPPLY-The One That You Love 27-18

% THE ALAN PARSONS PROJECT-Time 18-12

* DARYL HALL/JOHN OATES—You Make My
Dreams 21-13

oo ELTON JOHN—Nobody Wins

oo MARTY BALIN—Hearts

© GEORGE HARRISON-AIl Those Years Ago—
D-27

o KOOL & THE GANG-Jones Vs Jones—D-28

© BARBRA STREISAND—Promises—D-30

© CAROLE BAYER SAGER—Stronger Than
Before—D-29

® STANLEY CLARKE/GEORGE DUKE—Sweet
Baby—X

WIXX(KXX106) - Birmingham (L. 0'Day—MD)

% KiM CARNES—Bette Davis Eyes 8-1
* % AR SUPPLY-The One That You Love 29-
25

+ GARY U.S. BONDS~-This Little Girl 17-14

* DARYL HALL/JOHN OATES-You Make My
Dreams 26-23

+ PURE PRAIRIE LEAGUE-Still Right Here In
My Heart 24-21

00.38 SPECIAL-Fantasy Girl

oo POINTER SISTERS-Slowhand

© JAMES TAYLOR—Hard Times—X

® RUSH—Tom Sawyer—X

o JOE WALSH-A Life Of lllusion—X

© GEORGE HARRISON—Ali Those Years Ago—
D-30

© NEIL DIAMOND-America—X

® OAK RIDGE BOYS—Elvira—X

© STARS ON 45-Mediey—X

o PHOEBE SNOW—Mercy, Mercy, Mercy—X

o ELTOM JOHN—Nobody Wins—X

WSGN-Birmingham (W. Brian—MD)

w % GARY U.S. BONDS-This Little Girl 11-7

w % PHIL COLLINS—| Missed Again 8-4

 OAK RIDGE BOYS—Elvira 18-10

+ LEE RITENOUR-Is It You 12-8

 ALAN PARSONS PROJECT-Time 16-11

oo ELTON JOHN-Nobody Wins

oo ROBBIE DUPREE-Brookiyn Girls

© MANHATTAN TRANSFER—-Boy From New
York City—D-30

o JESSE WINCHESTER-Say What -D-32

© KOOL & THE GANG - Jones Vs Jones—D-31

© JUICE NEWTON-Queen Of Hearts

© JAMES TAYLOR-Hard Times—D-29

© MARTY BALIN-Hearts—D-28

o SPIDER-It Didn't Take Long

WAAY—Huntsville (). Kendricks—MD)

wa DARYL HALL/JOHN OATES-You Make My
Dreams 13-8 -

w4 CHAMPAIGN-How Bout Us 28-18

* JOHN LENNON-Watching The Wheels 7-5

* STARS ON 45—Medley 2-1

* CLIFF RICHARD—Give A Little Bit More 16-
11

oo OAK RIDGE BOYS—Elvira

oo MANHATTAN TRANSFER—Boy From New
York City

® ELTON JOHN-Nobody Wins—D-29

® AIR SUPPLY~The One That You Love—D-27

® GARY U.S. BONDS-This Littie Girl—D-28

© MARTY BALIN-Hearts—D-30

® .38 SPECIAL—Fantasy Girl
WHHY—-Montgomery (R. Thomas—MD)

% OAX RIDGE BOYS—Elvira 13-7

% STARS ON 45-Medley 16-6

« NEIL DIAMOND-America 19-14

+ KIM CARNES—Bette Davis Eyes 13-1

 GARY U.S. BONDS-This Little Girl 21-15

oo MANHATTAN TRANSFER-Boy From New

York City

oo JOE WALSH-A Life Of Itlusion

© GEORGE HARRISON-AIl Those Years Ago—
D-27

o DAVE EDMUNDS-Almost Saturday Night—X

© FRANKIE SMITH-Double Dutch Bus—X

o JiM PHOTOGLO-Fool tn Love With You--D-
30

o SHEENA EASTON—-Modern Girl—X

© ELTON JOHN-Nobody Wins—D-29

© BARBRA STREISAND—Promises—X

® CAROLE BAYER SAGER—Stronger Than
Before—X

® AR SUPPLY—The One That You Love—D-28

® JOEY SCARBURY—Theme From Greatest
American Hero~X

© THE ALAN PARSONS PROJECT-Time

© MARTY BALIN-Hearts—X

© JUICE NEWTON-Queen Of Hearts—X

© POINTER SISTERS—Siow Hand

WiDX—Jackson (L. Adams—MD)

No List
WBIW(BJ105)-Orlando (T. Leag—MD)

% KIM CARNES-Bette Davis Eyes 1.1

* % ATASTE OF HOMEY—Sukiyaki 9-8

+* RICK SPRINGFIELD - Jessie’s Girl 28-19

w STARS ON 45-Medtey 8-7

+ TOM PETTY & THE HEARTBREAKERS—The
Waiting 32.23

oo JUICE NEWTON—Queen Of Hearts

oo ALAN PARSONS PROJECT—Time

o SANTANA-Winning—D-37

© MARTY BALIN-Hearts

© GEORGE HARRISON-Afl Those Years Ago—
D-26

o OAK RIDGE BOYS—Elvira—D-40

© ROSANNE CASH-7 Year Ache—D-39

© SHEEMA EASTON—Modern Girl—D-38

WRBQ(Q105)—Tampa (P. Mclay—MD)

Ne List
WLCY—-Tampa (M. Weber—MD)

No List
WIVY(Y103)—-Jacksonville (D. Scott—MD)

# & STYX-Too Much Time On My Hands 11-8

% REO SPEEDWAGON—Take It On The Run
111

# NEIL DIRMOND—America 22-14

* AR SUPPLY-The One That You Love 24-15

oo RANDY MEISNER—Gotta Get Away

oo KOOL & THE GANG-Jones Vs Jones

© GEORGE HARRISON-All Those Years Ago—
D-24

o MANHATTAN TRANSFER-Boy From New
York City—D-39

o ROBBIE DUPREE-Brooklyn Girls—D-31

© JUICE NEWTON-Queen Of Hearts

o 38 SPECIAL-Fantasy Girl

o SPIDER-it Didn't Take Long

o PHIL COLLINS—In The Air Tonight—D-40

WKXY—Sarasota (T. Williams—MD)
% GEORGE HARRISON—AIl Those Years Ago
29-22

% KIM CARNES—Bette Davis Eyes 6-1

* RICK SPRINGFIELD—Jessie's Girl 13-7

+ TOM PETTY & THE HEARTBREAKERS - The
Waiting 17-14

 DARYL HALL/JOHN OATES—You Make My
Dreams 21-16

oo SHEENA EASTON-Modern Girl

oo M STEINMAN—Rock'N'Roll Dreams Come

True

® JOE WALSH-A Life Of Hiusion—29

o LEE RITENOUR-Is it You—27

© JESSE MINCHESTER-Say What—28

© A TASTE OF HONEY-Sukiyaki

o AC/DC-Dirty Deeds—LP

® THE POLICE—Canary In A Coal Mine—LP

WAXY-Ft. Lauderdale (R. Shaw—PD)
% GEORGE HARRISON-AIlt Those Years Ago
D-22
W MICHAEL JACKSON—One Day In Your Life
17-11
* AR SUPPLY—The One That You Love 26-17
 CLIMAX BLUES BANDB—| Love You 19-15
+ A TASTE OF HONEY-Sukiyaki 7-1
oo JUICE NEWTON-Queen Of Hearts
oo LEE RITENOUR-s It You
o MANHATTAN TRANSFER—Boy From New
York City
© JiM PHOTOGLO-Fool in Love With You—D-
2 R
© RICK SPRINGFIELD - Jessie’s Girl—D-25
o SHEEMA EASTON-Modern Girl

W2GC(Z93)—Mtianta (S. Davis—MD)

& STARS ON 45—Medtey 15-3
& DARYL HALL/JOHN OATES—-You Make My
Dreams 27-21

+ GARY U.S. BONDS-This Little Girl 23-19

* RICK SPRINGFIELD - Jessie’s Girl 11-8

* CNRISTOPHER CROSS—Say You'll Be Mine
13-10

oo GEORGE HARRISON-Al Those Years Ago—

29
oo ELTON JOHN—Nobody Wins

o ROBSIE DUPREE—Brookiyn Girls

o LEE RITENOUR-Is It You—X

© KOOL & THE GANG - Jones Vs jones—D-30
o SHEENA EASTON-Modern Girt

o CAROLE BAYER SAGER—Stronger Than
Before—X

o AIR SUPPLY-The One That You Love—X

© TOM PETTY & THE HEARTBREAKERS —The
Waiting—X

WMC-FM(FM-100)— Memphis (T.
Prestigiacame—-MD)

w % CHRISTOPHER CROSS—Say You'li Be
Mine 24-17
& FRANKE & THE KNOCKOUTS—Sweetheart
2.1
* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 15-10
* CLIMAX BLUES BAND | Love You 16-11
 STYX-Too Much Time On My Hands 9-7
oo GEORGE HARRISON-AIl Those Years Ago—
23
oo DARYL HALL/JOHN OATES—You Make My
Dreams—20
® LEE RITENOUR—Is it You
© AR SUPPLY-The One That You Love

WBYQ(92-Q) - Nashvifle (S. Davis—MD)

% KIM CARNES-Bette Davis Eyes 3-1

* % OAK RIDGE BOYS—-Elvira 20-12

* RICK SPRINGFIELD - )essie's Girl 26-22

* STARS ON 45~Mediey 4-2

* AIR SYPPLY—The One That You Love 24-20

oo SPIDER—it Didn't Take Long

oo GAP BAND—Yearning For Your Love

© QUINCY JONES—-Ai No Corrida—D-29

o GEORGE HARRISON-All Those Years Ago—X

© MANHATTAN TRANSFER-Boy From New
York City—X

© CLIFF RICHARD-Give A Little Bit More

© KOOL & THE GANG—Jones Vs Jones—X

© SHEENA EASTON—Modern Girl-X

© ELTON JOHN-Nobody Wins

© PURE PRAIRIE LEAGUE-Stilf Right Here In
My Heart—X

® JOEY SCARBURY-Theme From Greatest
American Hero—D-30

© CHAKA KAHN-What Cha' Gonna Do For Me

WHYH(Y100)—Miami (M. Shands—MD)
w % STYX-Too Much Time On My Hands 21-
15

% QUNICY JOMES—Ai No Corrida 17-12

* KIM CARNES—Bette Davis Eyes 127

+ JOE DOLCE-Shaddap You Face 13-6

 LOVERBOY-Turn Me Loose 28-23

oo GEORGE HARRISON—-All Those Years Ago—
29

© Copyright 1981, Biliboard Pubti-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

Dave Herman

A Rock DJ

® Continued from page 21

about the war on WNEW. I got that
freedom to express myself at
WABC-FM.” Ultimately, he notes
that ABC Radio management
“really did give us the freedom they
promised because the station gave
the corporate legal department so
much trouble the format was even-
tually tightened. Still, it was a fine
radio station, and everyone who
worked there is extremely proud.”

Herman says he is still attracted
by the freedom he enjoys at
WNEW-FM. “We've seen some fine
tuning in the past couple of years,
and even though there are a number
of categories we have to select from
each hour, it gives the programming
a more balanced feel. Pete Forna-
tell’s show, which follows mine, used
to totally differ from mine. Now
there’s a uniformity to the station’s
sound from one show to the next, so
it sounds like an entity.”

Herman also hosts a radio series
that will feature a two-hour con-
versation with Jerry Garcia of the
Grateful Dead later this summer,
says his contract with WNEW-FM
expires in August 1982. After that,
hesays he is intrigued by the concept
of doing a daily live radio broadcast
over a national satellite network.
“Music is still very compatible with
my lifestyle, and I definitely have
fantasies of doing something along
those lines.” LEO SACKS

Vox Jox

NEW YORK—Bert Wahlen, gen-
eral manager of Westinghouse’s
KJQY-FM San Diego, has been
promoted to the newly created posi-
tion of vice president, FM stations.

No.successor has been named to
the San Diego position. Wahlen
worked up from announcer at
KSET-AM El Paso, where he began
in radio in 1953. He became presi-
dent, general manager and part
owner of KJQY in 1975. The station
was later sold to Westinghouse.

In addition to KJQY, Wahlen will
oversee WPNT Pittsburgh, KODA
Houston, KOAX Dallas and KOSI
Denver, which will become a West-
inghouse property June 1. West-
inghouse is shopping for two addi-
tional FMs.

* w *

Pat Evans has been named pro-
gram director of KSFX, succeeding
Jim Smith. She moves up from re-
search director. Before joining KSFX
she was assistant p.d. and music and
research director of KYA-AM-FM
San Francisco. . . . Ted Cramer has
joined WMAQ-AM Chicago as pro-
gram manager. He succeeds Bill
Hennes, who resigned to form a con-
sultancy, as previously reported.
Cramer has had 30 years of experi-
ence in radio and comes from
WTVN-AM Columbus, Ohio.

* * *

Ric Thom has been named gen-

eral manager of KRKE-AM/
KWXL-FM Albuquerque and John
Slane has been appointed to the
same title at KYNR-FM Pueblo,
Colo. Both stations are owned by the
Journal Star Broadcast Group. Both
move up from sales positions within
the company.
L R

Country music concert producer
Jim Hall, cousin of country singer
Tom T. Hall, is now doing after-
noons on KCIN-AM Victorville,
Calif. ... Walter Bartlett, president
of Multimedia Broadcasting since
1977, has been elected president and
chief operating officer of the broad-
casting unit’s parent company, Mul-
timedia, Inc. . .. Bob Hathaway, air
personality at KRLD-AM Dallas,
has been promoted to production
manager.

LA

Carmen Brown has returned to
WBLX-FM Mobile as p.d. following
a brief stay at KSLQ-FM St. Louis.
... Andy James has left KEEL-AM
Shreveport, La. to take over middays
at KROK-FM Shreveport. . .. Alex
Crippen has been promoted to man-
ager at WESU-FM Middletown.
Crippen gained some prominence a
year ago when he was music director
of the college station and led a boy-
cott of Arista Records to protest a
charge for promotion copies. Bob
Nowlan moves in as music director
and Doug Berman, from WRNW.-

WWW.americanradiohistorv.com

FM Briarcliff Manor, N.Y., is the
new p.d.
* A x

Chris Adams is the new p.d. at
KYTE-AM Portland, Ore. He comes
from a programming position at
KWIJJ-AM Portland, Ore., and suc-
ceeds Chris Collier, who is moving to
Houston to program KILT-AM. ...
Vince Benedict has succeeded Jim
Keating as general manager of
WCAU-FM. Benedict, who had
been sales manager at WCAU-FM,
comes from sales positions at
WCBS-AM New York and CBS
Cable. ... Tom Saville is the new

p.d. at KIOY-FM Hanford, Calif.
He comes from KFYE-FM Fresno,

(Continued on page 27)

Coastal Buying
Delaware FMer

BETHANY BEACH, Del.—Pend-
ing Federal Communications Com-
mission approval, J. Parker Conner
will sell his WWTR-FM here for $1
million to Coastal Communications
Inc, of nearby Ocean City, Md.

Tincy Crouse, vice president of
Coastal Telecommunications, says
new studios will be set up at the
transmitter site since the purchase
does not include the building in
which the local station is housed.
She also says no decisions have been
made on format or possible staff
changes.

WWTR is a 3 kw station. Coastal
also owns WETT-AM, | kw station
in Ocean City, Md., serving Ocean
City and Berlin, Md.

W) LN
..- ik_eﬁ#

RESIDENTIAL Ai-li—PolyGram president David Braun, right, discusses the
record business with KABC-AM Los Angeles talk host Michael Jackson. Braun
was recently a guest on the talk show.
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i . : e 3 5
LIBRARY VISIT—Joe Walsh, who visited KMET-FM Los Angeles as part of his

promotion for his new Elektra album ‘“There Goes The Neighborhood,” stops
by the station's library where air personality Cynthia Fox is filing records.

LGoodphone Commentaries |
Shuttling Around The Dial

By DAVE FORMAN

ANAHEIM, Calif —Think back a
few weeks when the world was
watching the Space Shuttle Colum-
bia land after two days in space.

The speed and power of the hu-
man spirit accomplishing the great-
est feat thus far, the silent wings of
Columbia’s glide to Earth, the
beauty of unparalleled precision, the
strength of mankind against nature’s
toughest challenges, the undying
dedication and unyielding effort on
the part of thousands of team mem-
bers, the culmination and realiza-
tion of a billion dreams.

Not since my supersonic flight last
year with the Blue Angels have I felt
so proud of man’s technology. The
execution of ideas through hardware
seems most potent when it frees man
from Earth’s gravitational grasp.

When 1 jetted straight up at 500
m.p.h. in an A-4 Skyhawk, I recog-
nized only a limitation by our at-
mosphere’s boundaries. Watching
the space shuttle leave and later en-
ter that atmosphere at Mock 5, I saw
a crystal clear vision of how man-
kind has no limitations. If you can
think of it, it can be done. It is only
lack of belief in ourselves that limits
us.

Since my daily activities revolve
around radio I seem to always com-
pare everything I see with that which
I do. If man’s only limitation is lack
of imagination, then being a me-
dium that completely and solely
originates from and ultimately ca-
ters and delivers to the imagination
of those we serve, and our hardware
and basic technology is already in-
stalled and functioning 24 hours a
day then it seems we should soar free
without boundaries and restrictions
constantly. Do we? Are we heros?

With an endless supply of time
and talent why is our focus on tech-
nology and not what we can do with
that technology? We are hung up on
digital recording, noise reduction
techniques but that which we pro-
duce and air is not advancing as rap-
idly as the technology we do it with.

A complete reversal to that is
other industries where technological
advances are only vehicles through
which ideas are given life. We keep
getting better audio reproducing
equipment to play the same records,
say the same things, follow the same
formats. If we are truly the imagina-
tion medium with all we really need
in terms of transmitters, then why
are we so slow in terms of advance-
ments?

Radio shows are almost identical
to those aired 10 years ago, or at least
the growth is less obvious than itis in
other industries as rich as we are fi-
nancially and intellectually.

Has the human spirit in radio
peaked or has it bottomed out? Are
our only accomplishments those of
our engineers? Could someone write
this about your contribution to ra-
dio?

At the speed of light, it travels
through all dimensions known to
man. It stimulates mind activity and
imagination cells tucked away so
deep in the brain they exist in an-
other universe.

Invisibly, silently it is delivered to
the imagination with a potency and
magnitude that cannot be measured.
You can’t escape if everyone listens
to it. No matter where you go, in
yourcar,on a train, in a bus, a plane,
on your roof, in your basement, un-
der your bed. in your closets, under
your sink and in your pipes it is
there, in the air, everywhere. It is in
your head, your mind, it passes
through you, it’s in your heart and
spirit, it motivates you, warns you,
helps you, protects you, it loves you.
Only through the use of technology
designed by wizards should it be
allowed to be delivered to the ear-
drums.

The team effort and dedication,
loyalty, precision and magnificence
of it are truly the inspired works of
masters. It is a fifth degree black belt
in the powerful artform of commu-
nication. Magic that becomes more
special each day. All elements of
daily routine harmonizing in a cre-
scendo of excellence. A journey né
... Oh, sorry, I got carried away.
Can you feel any of the above
should be said about your work?

If not, why not? Radio is only lim-
ited by imagination. Man is only
limited by imagination and the time
it takes to build the technology
needed to give an image life. Radio’s
hardware is already here. Do you
think mankind will keep repeating
the same uses for the space shuttle,
trip after trip?

Why do we keep repeating the
same uses for radio’s vehicle? Grow,
climb, explore. The universe that lies
in your mind is as big as that which
surrounds us. Find new uses for your
imagination shuttle—radio.

(Dave Forman is program director
of KEZY-AM-FM Anaheim, Calif)

Radio Programming

Mike Harrison

‘Echoes’ Looks At Music Industry

LOS ANGELES—Denver-based
Brown Bag Productions is run by a
couple of rather well-educated pro-
grammers, the brothers Lee ... Mi-
chael and Robert.

Michael (an active Goodphone
Commentaries contributor) has a
doctorate in communications and
Robert has one in jurisprudence. . ..
a handy combination for this busi-
ness. They’re a
couple of really se-
rious broadcasters.

Between the two
of them they’ve
worked at a variety
of rock-related for-
mats in the Western
states going back to
the progressive days and have even
dabbled extensively in the record in-
dustry as both producers and pro-
moters.

I caught up with Michael the
other day at the Los Angeles offices
of the brand new NKR Productions,
Kenny Rogers’ recently launched
radio syndication firm. NKR is dis-
tributing Brown Bag’s latest project,
“Echoes: Inside The Music Process,”
a 52-hour radio extravaganza over-
viewing, dissecting and analyzing
the workings of the music business.

Lee was there discussing the prog-
ress being made by this joint project
out in the competitive marketplace
with NKR brass Ron Nickell and
Ken Rose. Although the program is
generally being well-received by ra-
dio, they were bemoaning the fact
that more than a handful of pro-
grammers were avoiding the show
because it is, in their opinions, too
heavy, too complex, too detailed. too
behind-the-scenes to fit their sta-
tions’ formats.

When the standard is marked by
count-downs, superficial musical
histories and imaginary concerts
(not that I'm knocking these genres,
I've produced a few myself), some
programmers find 52 hours of de-
tailed inspection of such “exotic”
topics as how records are produced,
what managers and agents do, what
it's like to be a concert promoter,
how the world looks through the
eyes and ears of a&r people, etc. to
be a bit on the stuffy side, in spite of
the fact that the bulk of the show’s
time is composed of proven hit rec-
ords (which seems to be the primary
requirement sought by the p.d.
shoppers of such entities).

Lee quipped, “It seems some sta-
tions would rather spend 10,000
bucks on a tape of 52 hours of non-
stop hit music then buy something
with a degree of substance and
depth. That’s a hell of an expensive
way to buy records.”

Lee’s intellectual cynicism is fa-
mous among radio’s thinking circles

WZZD Slates
Gospel Festival

PHILADELPHIA — WZZD-AM,
which turned to gospel and inspira-
tional music under new ownership
after rock’n’roll for decades,
presented a “Festival of Contempo-
rary Christian Music” Saturday (23).
The station distributed 10,000 free
tickets to its listeners.

Started at 12 noon and contin-
uing—except for an hour’s dinner
break—until 11 p.m.. 10 different
gospel groups—ranging from con-
temporary Christian and black gos-

el to groups with a rock’n’roll beat
were scheduled to be featured.
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and as I discussed radio’s reaction to
“Echoes” with its producer and mar-
keters, my mind flashed back to the
syndication panel at the now-legen-
dary Goodphone Symposium al-
most 13 years ago in Pasadena. The
panel was composed of the presi-
dents of syndication’s leading firms
(Westwood One, Watermark, DIR,
etc.) and was moderated by Bert
Kleinman, a leading producer. Lee
was in the audience.

When the time came for questions
from the floor, Lee got up and pro-
ceeded to academically criticize the
entire panel for not “living up to
their responsibility” to provide the
radio industry with more substan-
tive programming than they had
been producing up to that point.

I'll never forget Kleinman’s an-
swer to Lee’s verbal assault: “Mi-
chael, do you expect these men to
produce programs that radio’ll re-
fuse to run?”

Later, I took Lee aside and said,
“Shame on You!,” in mock anger
(some of the shows he was knocking
were mine). “Why did you fall into
the intellectual trap of telling these
guys what they are doing wrong just
because you perceive 'their com-
panies to be larger than yours. If you
were just a listener, that would be
another story—but you’re a pro-
ducer, too. You’ve got your own ra-
dio production company (Brown
Bag’s major project to that point was
“Paradise Rising,” a musical fantasy

narrated by none other than Orson
Welles!). Instead of telling Water-
mark how to better serve radio—why
don’t you do it yourself. Why don’t
you create the ultimate music-ori-
ented special and put your money
where your mouth is?”

“You know something, Michael,”
Lee responded. “You’ve got some-
thing there. I'm going to do just
that.”

So now, in the spring of 1981,
“Echoes: Inside The Music Process”
is the 52-hour result of that dare. It’s
a meticulously produced, arduosly
researched, indepth documentary
look at the music industry thatin ad-
dition to music has enough cultur-
ally related content to more than fill
a scholarly volume about the sub-
ject. In a nutshell, the program is ex-
tremely ambitious.

I would think that aspiring musi-
cians, serious rock music fans and
generally bright listeners would
flock to it the same way generally
discriminating tv audiences cherish
such highbrow goodies as “The Pa-
per Chase.” “Masterpiece Theatre,”
“Meeting Of Minds,” “McNeil/
Lehrer” and the like.

Yet, it is being passed on by many
rock programmers because of such
diverse reasons as, “My listeners are
into listening to music, not knowing
about it,” “I don’t like the way Mike
Lee’s voice sounds,” and, of course,
the old stand-by, “It doesn’t fit my
format.”
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Survey For Week Ending 5/30/81

siberd Rock Albums & Top Tracks
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Rock Albums Top Tracks

ahis | dast "Ba|  ARTISTTitle, Label ahis | g2st 8| ARTIST—Title, Label
1 2] 3 TOM PETTY & THE HEARTBREAKERS—Hard Promises, Backstreet/ 1 1 ] '&%Xl PETTY & THE HEARTBREAKERS—The Waiting, Backstreet/
MCA
2 1] 10 THE WHO—Face Dances, Warner Bros. 2 3| 10 PHIL COLLINS—In The Air Tonight Atiantic
3 5 7 SANTANA—Zebop, Columbia 3 6 8 JEFFERSON STARSHIP—Find Your Way Back, RCA/Grunt
4 | 31 2 VAN HALEN—Fair Warning, Warner Bros. 4 2 7 SANTANA—Winning, Columbia
5| 11 3 JOE WALSH—There Goes The Neighborhood, Asylum 5 4 3 JOE WALSH—A Life Of lllusion, Asylum
6 4 7 JEFFERSON STARSHIP—Modern Times, RCA/Grunt 6 8 9 THE WHO—Another Tricky Day, Warner Bros
71 3/ N PHIL COLLINS—Face Value, Atlantic 7/ 5| 5 KIM CARNES—Bette Davis Eyes, EMI/America
8 7| 7| AG/DC—Dirty Deeds Done Dirt Cheap, Atiantic 8| 11| 5| GARY U.S. BONDS—This Little Girl, EMI/America
112 5 GARY U.S. BONDS—Dedication, EMI/America 9| 9| 8 AC/DC—Dirty Deeds Done Dirt Cheap, Atlantic
W o] I | S oving Flotures, Mereury 10 [ 19| 11| RICK SPRINGFIELD—Jessie's Girl, RCA
12| 10| 11| STEVE WINWDOD—Arc Of A Diver, Island :; f; ; gIZLZLYY oss?j(:::f;hmzzy T'a"é' Jet
13| 14| 7| THE PRETENDERS—Extended Play, Sire 0 L L
14 | 18| 11| .38 SPECIAL—Wild Eyed Southern Boys, A&M 134 7| 8 THE PRETENDERS—Message Of Love, Sire
15| 13| 11|  ERIC CLAPTON—Another Ticket, RSO 14112} 11 | RUSH—Tom Sawyer, Mercury
16 | 16 5 BILLY SQUIER—Don't Say No, Capitol 15| 10| 11 THE WHO-You, Better, You Bet, Warner Bros.
17 6 11 REO SPEEDWAGON—Hi Infidelity, Epic 16 14 5 THE GREG KIHN BAND—The Break Up SOﬂg, Beserkley
18[15| 5 KIM CARNES—Mistaken Identity, EMI/America 17115 1 .38 SPECIAL—Hold On Loosely, A&M
19 22| 1 RICK SPRINGFIELD—Working Class Dog, RCA 1813 3 TOM PETTY & THE HEARTBREAKERS—A Woman In Love,
20 | 24| 5| 0ZZY OSBORNE—Blizzard Of Oz Jet OIS ,
21 | 21| 4| FRANKE & THE KNOCKOUTS—Franke & The Knockouts, Millennium | 19 | 201 10 | PHIL COLLINS—I Missed Again, Atlantic
22 17 10 lBVERBOY—LOVCFDO)’, Columbia 20 24 5 DAVE EDMUNDS—AImost Saturday nght, Swan SOﬂg
ol 23 30 7 POINT BLANK—American Excess, MCA 21 | 18| 1 STYX—Too Much Time On My Hands, A&M
| 24| 19| 9| THE GREG KIHN BAND—Rockihnroll, Beserkley 22 | 23 | 11 |  RUSH—Limelight, Mercury
S| 25|29 | 9 ADAM & THE ANTS—Kings Of The Wild Frontier, Epic 23 22| 5 STEVE WINWOOD—Arc Of A Diver, Island
- 26 | 28 3 DAVE EDMUNDS—Twangin, Swan Song 24 | 32 5 JEFFERSON STARSHIP—Stranger, Grunt/RCA
| 27 | 20 | 10 APRIL WINE—The Nature Of The Beast, Capitol 25|54 2 VAN HALEN—Mean Street, Warner Bros.
S| 28| 23| 8 CONCERTS FOR THE PEOPLE OF KAMPUCHEA—Various Artists, 2 | 57| 2 TOM PETTY & THE HEARTBREAKERS—Nightwatchman,
=4 Atlantic Backstreet/MCA
gl 29|26 | 5 SOUTHSIDE JOHNNY & THE ASBURY JUKES—Reach Up And 27 | 28| 11 LOVERBOY—Turn Me Loose, Columbia
> Touch The Sky, Mercury . _ 28 (30| 4 SANTANA—Searching, Columbia
gl 325 1 JAMES TAYLOR—Dad Loves His Work, Columbia 29 (36| 9 FRANKE & THE KNOCKOUTS—Sweetheart, Millennium
31 | 22| 11 GARLAND JEFFREYS—Escape Artist, Epic 30 | 29 5 BILLY SQUIER—In The Dark, Capitol
32138 | 6| U2—Boy, Island 31 |39 6| ADAM & THE ANTS—Antmusic, Epic
JHHE L. 2 s 2 caowsasy oo Gur
- N o _ 33 | e VAN HALEN—So This Is Love, Warner Bros.
g: Emz Bﬂi.ﬂ"ﬂﬁiﬂiﬁfﬁﬁi‘ifﬁ" E:;mard IR, Ceefie] 34 | 16| 11| REO SPEEDWAGON—Take It On The Run, Epic
37 (33| 4| JUDAS PRIEST—Point Of Entry, Columbia :2 ‘;; i ::;'J 5';z;:';t;g’_'jz‘l’:'B?Oenpezﬁl’_ :ﬁz"rica
38 | 34 7 THE GRATEFUL DEAD—Reckoning, Arista - )
e SQUEEZE—Eastside Story, ARM 37|26 11 ERIC CLAPTON—| Can't Stand It, RSO
40 | 37 | 11| JOHN LENNON/YOKO ONO—Double Fantasy, Geffen 38 | 34| 4| DAVID LINDLEY—Mercury Blues, Asylum
M m COLD CHISEL—East Elektra 39 m JIM STEINMAN—,Rock ‘N Rol! Dreams Come Through,
42 (36| 4| WILLIE NILE=Golden Down, Arista e |l :p'C/ Cleveland Int! . .
43 | @z | THE SECRET POLICEMAN'S BALL—Various Artists, Island R D e AL
a4 | 40 7 THE DREGS—Unsung Heroes, Arista 41 | 27| 1 STEVE WINWOOD—While You See A Chance, Island
45 | 42| 3| HUMBLE PIE—Go For The Throat, Atco 42 | 31| 7| AG/DC—Big Balls, Atlantic
46 | 46| 2| THE MARSHALL TUCKER BAND—Dedicated, Warner Bros. 43 | 35| 7| U2—I Wil Follow, Island
47 | I TOM JOHNSTON—Still Feels Good, Warner Bros. a4 14411 ERIC CLAPTON—Rita Mae, RSO
49 | 48 | 11 THE POLIGE—Zenyatta Mondatta, A&M 46 | 38 4 POINT BLANK—Let Me Stay With You Tonight, MCA
50 | 50 | 11 THE CLASH—Sandinista!, Epic 47 | Cx=m JOE WALSH—Things, Asylum
48 | 40 | 1 STYX—Rockin’ The Paradise, A&M

JUDAS PRIEST—Head Out On The Highway, Columbia

Top Add 2P
op S 50 | 43 GARLAND JEFFREYS—R-0-C-K, Epic

1
7
]
51 [ 45| 1 REO SPEEDWAGON—Don't Let Him Go, Epic
4
7

THE TUBES—The Completion Backward Principle, Capitol
THE PLASMATICS—Beyond The Valley Of 1984, Stiff
SILVER CONDOR—Silver Condor, Columbia

59 | e THE TUBES—Talk To You Later, Capitol
60 | 60 7 STYX—Snowblind, A&M

1 ELTON JOHN—The Fox, Geffen 52 | 46 THE DREGS—Cruise Control, Arista

2 THE JOHNNY VAN ZANT BAND—Round Two, Polydor 53 | 47 JAMES TAYLOR-—Stand And Fight, Columbia

3 THE MOODY BLUES—Long Distance Voyager, Threshold 54 | ICTTH PETE TOWNSHEND—Won't Get Fooled Again, Island
4 MARTY BALIN—Balin, EMI/America 55 | 48 | 7 THE HAWKS—It's Alright, It's 0K, Columbia

5 |  SPIDER—Between The Lines, Dreamland 5 | 51| 5| APRIL WINE—Just Between You And Me, Capitol

6 [ WHITESNAKE—Come An Get It, Mirage 57 | 55| 11 | REO SPEEDWAGON—Keep On Loving You, Epic

7 JOE VITALE—Plantation Harbor, Asylum 58 | 59| 2 HUMBLE PIE—Tin Soldier, Atco

8

9

0

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

May 25, Dick Clark Presents The
Beach Boys, Mutual. three hours.

May 29-31, Pat Travers, Concerts,
NBC Source, 90 minutes.

May 30-31, CIiff Richard, Robert
W. Morgan Special of the Week,
Watermark, one hour.

May 30-31, Gap Band, Concert of
the Month, Westwood One, one
hour.

May 30-31, Razzy Bailey, Country
Session, NBC. one hour.

May 31, Police, Ian Copeland, in-
terviews, Busboys, performance on
Best of Robert Klein Show, Froben
Enterprises. one hour.

May 31, Marshall Tucker, King
Biscuit Flower Hour, ABC-FM one
hour.

June 5-7. Styx, NBC Source, two
hours.

June 6. George Jones, Marshall
Tucker Band, Johnny Paycheck,
Bonnie Raitt, Linda Ronstadt, Silver
Eagle, ABC Entertainment. 90 min-
utes.

June 6-7, Earth, Wind & Fire,
Robert W. Morgan Special of the
Week. Watermark, one hour.

June 6-7. Mickey Gilley, Johnny
Lee, Country Session. NBC. one
hour.

June 12-14. Foreigner, NBC
Source. two hours.

June 13, Pat Benatar, Atlanta
Rhythm Section, Coca-Cola Night
On The Road. ABC FM, two hours.

June 13-14. Billy “Crash” Crad-
dock, Country Session, NBC. one
hour.

June 19-20, Judas Priest, concert,
NBC Source, 90 minutes.

June 20-21, Harry Chapin, Robert
W. Morgan Special of the Week,
Watermark, one hour.

June 20-21. Brenda Lee, Country
Session. NBC, one hour.

June 26-28, Marshall Tucker, con-
cert, NBC Source, 90 minutes.

June 27-28. Abba, Robert W. Mor-
gan Special of the Week, Water-
mark, one hour.

June 27-28, T.G. Sheppard, Coun-
try Session, NBC, one hour.

July 3. Todd Rundgren & Utopia,
Live From Woodstock. NBC Source.
90 minutes.

July 4, Jethro Tull, Night On The
Road. ABC FM., two hours.

July 4, Barbra Streisand, John
Travolta, others, Hollywood. the
Magic City, Merv Griffin Radio
Productions, 12 hours.

July 4-5, Doug Kershaw, Country
Session, NBC, one hour.

July 11-12, Donna Fargo, Country
Session, NBC, one hour.

July 17-19, Stevie Nicks, NBC
Source. two hours.

July 18-19, Johnny Rodriguez,
Country Session. NBC. one hour.

July 25-26, Jerry Lee Lewis,
Country Session, NBC, one hour.

Aug. 1-2, Jacky Ward, Country
Session, NBC. one hour.

August 7-9, Charlie Daniels, NBC
Source, two hours.

Aug. 8 Blue Oyster Cult, Coca-
Cola Night On The Road, ABC FM,
two hours.

Aug. 21-23, Ted Nugent, NBC
Source, two hours.

Sept. 5, Rossington-Collins Band,
Coca-Cola Night On The Road.
ABC FM. two hours.

Nov. 22, Neil Diamond, ABC
Contemporary, three hours.

Radio Programming

® Continued from page 24

where he was workin'g an overnight
air shift.
X  x %

Andrea Zywczyk is the new music
director at WXQR-FM Jacksonville.
She succeeds Jackie Harris who has
been named coordinator of network
and syndicated programming. The
station also has a new lineup: Bob
McLean, from 5 to 10 a.m.; Andrea,
from 10 a.m. to 3 p.m.; p.d. Kris
Kelly, 3 to 7 p.m.; and Mark Lap-
idus, from 7 p.m. to midnight. Harris
and Karen Chandler work weekends.
... Greg Roberts (Luce) has joined
the on-air lineup at KSTT-AM Dav-
enport, lowa. in the 3 to 7 p.m. shift.

* * *

News and public affairs director
and air personality Sal Giangrasso
has been promoted to operations di-
rector of WHLI-AM/WKIY-FM
Hempstead. N.Y. He succeeds Steve
Godofsky, who has joined WLQY-
AM Hoilywood, Fla. as general
manager. WHLI p.d. Chuck Camlic
has taken over the midday air shift
and Mary Ann Roque has joined to
handle afternoon drive. She had

New On
wThe Chrts

&f%g?

%

MARTY BALIN

“Hearts”—

Long associated with the Jeffer-
son Airplane and later Jefferson
Starship, Marty Balin has just issued
his first solo album on EMI-
America.

Even before the Airplane took
flight in the late 1960s. Balin had
been involved in show business by
being part of a theatre company. Af-
ter leaving the Starship in the late
1970s. he returned to his theatrical
roots by staging “Rock Justice.”

It was a stage rock musical which
was later released on video and on
disk. He also has produced two al-
bums for songwriter Jesse Barish
(who composed some of the songs on
“Balin™) and codirected the multi-
media productions of the Bay Area
Music Awards (Bammies) in San
Francisco.

His solo album does not include
the big name studio heavyweights
that could be expected. He decided
to use a band he had sung with in
clubs in the Bay Area. They include
guitarist Johnny De Caro. key-
boards player Mark Cummings,
drummer Billy Lee Lewis and bas-
sist Richard Bassil.

The first single, “Hearts,” was
written by Barish and Balin hopes
that it will give the songwriter a
boost in popularity.

Balin is managed by Joe Buch-
wald at 10 Waterville St., San Fran-
cisco. Calif. 94124, (415) 468-4288.
There is no booking agent vet.

Vox Jox

worked at WNEW-AM New York
filling in.

L T

Richard Miranda has joined

KCRL-AM Reno as afternoon drive
jock. He comes from KBET-AM
Reno. ... Mark Chechik is the new
general manager at KCOU-FM Co-
lumbia, Mo. ... Metromedia presi-
dent and chairman John Kluge has
been awarded the Marco Polo
award for distinguished service to
the national media. . . . Pianist com-
poser Billy Taylor, who hosts the
“Jazz Alive™ series on National Pub-
lic Radio, has been presented with
the Edward E. Elson Distinguished
Service Award for “outstanding
contributions in furthering the
growth and progress of public radio
nationwide.”

L T

Barry Mayo has been named as-

sistant p.d. of WXLO-FM (FM-99)
New York. He will work under p.d.
Don Kelly. Mayo comes from
WGCI-FM Chicago. where he was
p.d. for the past two years. . . . Pat
Travis has joined WYDE-AM Bir-
mingham as nighttime air person-
ality. ... WRFM-FM New York
morning man Jim Aylward has writ-
ten a second book, “Things No One
Ever Tells You.” based on a feature
he uses on his show. The paperback
is being published by Warner Books.

* x *

KHTZ-FM Los Angeles person-
ality Mike Carruthers is hosting a
new syndicated 90-second feature
from Strand Broadcast Services
called “Something You Should
Know.” ... When WCBS-FM New
York developed a promotion-ad
campaign featuring Billy Joel,
Kenny Rogers, the Eagles and Bar-
bra Streisand they didn’t know that
each of these artists would win a
People magazine reader’s poll.

BubblingUnderThe

__HOT100

101-MAGIC MAN, Robert Winters and Fall,
Buddah 524 (Arista)

102—PARADISE, Change, Atlantic 3809

103—CALL IT WHAT YOU WANT, Bill Summers &
Summers Heat, MCA 51073

104—TOM SAWYER, Rush, Mercury 76109
(Polygram)

105—1 CAN MAKE IT BETTER, The Whispers, So-
lar 12232 (RCA)

106—THIS TIME | BELIEVE, The Marshall Tucker
Band, Warner Bros. 40724

107—LET ME STAY WITH YOU TONIGHT, Point-
Blank, MCA 51083

108—GOTTA GET AWAY, Randy Meisner, Epic
19-02059

109—TRY IT OUT, Gino Soccio, Atlantic 3813

110—LET HER DANCE, Phil Seymour, Boardwalk
802056

BubblingUnderThe

__ToplPs__|

201-GANG OF FOUR, Solid Gold, Warner Bros.
BSK 3565

202—WISHBONE ASH, Number The Brave, MCA
MCA-5200

203-LES DUDEK, Gypsy Ride, Columbia FC
36798

204—JIM PHOTOGLO, Fool in Love With You,
20th Century T-621 (RCA)

205-SUN, Force Of Nature, Capitol ST 12145

206—IRON MAIDEN, Killers, Capitol ST 12141

207—-AURRA, Send Your Love, Salsoul SA 8538
(RCA)

208—UNLIMITED TOUCH, Unlimited Touch,
Prelude PRL 12184

209-ULLANDA McCULLOUGH,
McCullough, Atlantic SD 19296

210—NOEL POINTER, All My Reasons, Liberty
LT 1094

Ullanda
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ontemporary

Survey For Week Ending 5/30/81

dult :

radio station air play listed in rank order.

50

41
173

l

These are best selling middie-of-the-road singles compiled from

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

Champaign, Columbia 11-11433 (Champaign/Dana Walden)
A Taste Of Honey, Capitol 4953 (Beechwood, BMI)
T.G. Sheppard, Warner Bros. 49630 (Tree, BM!)

Neil Diamond, Capitol 4994 (Stonebridge, ASCAP)

Gino Vannelli, Arista 0588 (Black Keys, BMI)

Don McLean, Mitlennium 11804 (RCA) (Bonnyview/Southern, ASCAP)
Dottie West, Liberty 1404 (Chappell/Sailmaker, ASCAP)

Grover Washington Jr., Elektra 47103 (Antisia/Bleunig, ASCAP)

Anne Murray, Capitol 4987 (Chappell/Unichappell, ASCAP)

Ray Parker r. & Raydio, Arista 0592 (Raydiola, ASCAP)

John Lennon, Geffen 43695 (Warner Bros.) (Lenono, BMI)

George Harrison, Dark Horse 49725 (Warner Bros.) (Ganga/B.V., BMI)
Dolly Parton, RCA 12200 (Tro-Devon, BMI)

Kim Carnes EMI-America 8077
(Plain And Simple, ASCAP/Donna Weiss. ASCAP)

Jessie Winchester, Bearsville 49711 (Warner Bros)

7 MEDLEY: INTRO VENUS/SUGAR SUGAR/NO REPLY/

I'LL BE BACK/DRIVE MY CAR/DO YOU WANT TO KNOW A SECRET/
YOU'RE GOING TO LOSE THAT GIRL/STARS ON 45

Stars On 45, Radio Records 3810 {Atlantic) (Not Listed)

5 I'VE BEEN WAITING FOR YOU ALL OF MY LIFE

Paul Anka, RCA 12225 (Al Gallico, BM!)

5 STILL RIGHT HERE IN MY HEART

Climax Blues Band, Warner Bros. 49669 (C.B.B., ASCAP)

Barbra Streisand, Columbia 11-02065 (Stigwood/Unichappel BMI)

Air Supply, Arista 0604 (Careers/Bestall Reynolds. BMI)

Juice Newton, Capitol 4976 (Blackwood, BMI)

Maureen McGovern, Maiden Voyage 120 (Dijon/BMI/Harlene, ASCAP)
Sheena Easton, EMI-America 8071 (Unichappell, BM!)

Christopher Cross, Warner Bros. 49705 (Pop "N’ Roll, ASCAP)

Barry Manilow, Arista 0536 (Kenny Nolan, ASCAP)

Rosanne Cash, Columbia 11-11426 (Hotwire/Atlantic, BMI)

3
1 £¢
B
S| 5|12 | wow sour us
2 | 1| 13| sukivaxi
3 | 3|11 | 1ILOVED 'EM EVERY ONE
a7 10 | 5 | AMERica
s | 4|12 | BENGwWTHYOU
ol 7| 9| uvING INSIDE MYSELF
O 8| 7| SINCE 1 DONT HAVE YoU
| 9| 8 | WHAT aRe WE DOIN' IN LOVE
9 | 2|16 | JUST THE WO OF US
oy |11 | 8 | BLESSED ARE THE BELIEVERS
(12 | 9| Awoman neeos Love
12 | 6| 9| WATCHING THE WHEELS
-_:-':-_~ x| 2 ALL THOSE YEARS AGO
4 |14 | 7 | BUT YOU KNOW I LOVE YOU
15 | 15 | 7 | BETE DAVIS EYES
o7 | 5| savwar
dBL
| 2
-] 2
w2 | 9] 1LovEvou
) FOOL IN LOVE WITH YOU
Fanfare/Nearytunes, BMI)
=+l 2 | 3| Ppromises
30 | 2| THE ONE THAT YOU LOVE
24 | 13 | 14 |  ANGEL OF THE MORNING
25 27| 8|  HALFWAY HOME
%6 | 16 | 15 | MORNING TRAIN @
277 18| 9| SAY YOULL BE MINE
28 | 25 | 11 |  LONELY TOGETHER
Br| 35| 3| Sevew vEAR achE
M| 3| nNOBODY WinS

Elton John, Geffen 49722 (Warner Bros.) (Intersong, ASCAP)
BOY FROM NEW YORK CITY

Manhattan Transfer, Atlantic 3816 (Trio, BMI)

4 WILLIE, MICKEY AND “THE DUKE”

Terry Cashman, Lifesong 45086 (Blendingwell, ASCAP)

2 IS IT You

Lee Ritenour, Elektra 47124 (Rit Of Habeas, ASCAP)

2 STRONGER THAN BEFORE

Fedora, BMI/Vatley, ASCAP)
12 HER TOWN TOO
James Taylor And .D. Souther. Columbia 11-60514 (Country Road/
Leadsheetland, BMI/Ice Age, ASCAP)
1 LITTLE BALLERINA BLUE
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher, ASCAP)
4 ONE DAY IN YOUR LIFE
Michael Jackson, Motown 1512 (Jobete, ASCAP)
10 SUPER TROUPER
Abba, Atlantic 3806 (Countess, BMI)
18 SOMEBODY'S KNOCKIN'
Terri Gibbs. MCA 41309 (Chiplin/Tri-Chappell. ASCAP/SESAC)
SWEET BABY
Stanley Clarke & George Duke, Epic 19-01052 (Mycenae, ASCAP)
LOVIN' THE NIGHT AWAY

2

9 | DON’T NEED YOU

Rupert Holmes, MCA 51092 (WB/Holmes Line, ASCAP)

FRIENDS

Razzy Bailey, RCA 12199 (House Of Gold/Bobby Goidsboro, BMI)
2 | CAN'T SAY GOODBYE TO YOU

Helen Reddy, MCA 51106 (Al Gallico, BMI)

ELVIRA

The Oak Ridge Boys, MCA 51084 (Acuff-Rose, BMI)

THEME FROM “GREATEST AMERICAN HERO"

Joey Scarburry, Elektra 47147 (Not Listed)

3 DARLIN'

Tom Jones, Mercury 76100 (Polygram) (September/Yellow Dog, ASCAP)
12 WHILE YOU SEE A CHANCE

Steve Winwood. Island 49656 (Warner Bros.)

(Istand/Irving/Blue Sky Rider Songs, BMI)

17 WHAT KIND OF FOOL

[ LATELY
Stevie Wonder, Tamia 54323 (Motown) (Jobete/Black Bull, ASCAP)

Smokey Robinson, Tamla 54321 (Motown) (Smokey Robinson/Bertram, ASCAP)

WE CAN WORK [T OUT/I SHOULD HAVE KNOWN BETTER/NOWHERE MAN/

Pure Prairie League, Casablanca 2332 (Polygram) (Kentucky Wonder BMI)

Jim Photoglo, 20th Century 2487 (RCA) (20th Century/Nearytunes ASCAP/Fox

Carole Bayer Sager, Boardwalk 8-02054 (Unichappell/Begonia Melodies/

The Dillman Band, RCA 12206 (Songs Of Manhattan Island/Whitehaven, BMI)

Barbra Streisand & Barry Gibb, Columbia 11-11430 (Stigwood/Unichappell, BMI)

# Stars are awarded to those products showing greatest airplay strength. vy Superstars are awarded to thass
products showing greatest upward movement on the current week's chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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E Winners’ Circle: Billboard’s Number Ones

Accepting the award for best single—Blondie’s ““Call Me”—from Bl
board’s Jim McCullaugh, plctured center, are, from left, Chrysalis a&r di-

Tripie winner Kenny Rogers (EMI-America) beams rector Roger Watson; Jetf Aldrich, vice president, a&r and artist dewelop- Captiol's Anne Murray, wi
. H ' 3 i o y, winner of the Number One
over his awards as best Country artist, best male al- ment; Blondie's Nigel Harrison, and St 2 Quincy Jones, second irom_ left, garners hlvs Number One trophy as producer of the
B sk Sl Bt el Byt SombNeel) i s 4 ig arrison. ansale:n Layton, Chrysalis vice presidest, year as Harvey Gelles, engineer 'amd longtime Jones colleague Bruce Swedien and award as adult contemporary artist.
and albums. Billboard’s Sam Sutheriand look cn.

From left, Cotiition label president Henry Mlen presen:s i % =

Stacey Lattisaw with her award as new fz=male album : & 1 y Sl Py W, = !abel o e ae
SRS dn bl Aimo/Irving’s triumph as top publisher draws smiles a r‘_f Huddling over Jobete's award s top publisher are, from Buddy Huey, left, akr vice president for Myrrh and
from A&M chairman Jerry Moss, Almo/irving's presi- } left, BiBboard associate publisher Bii Wardiow; Jay Word, and Word senior vice president Stan Moser, right,
dent Lance Freed and Brenda Andrews, vice president of . Lowry, Bobete's vice presiden- and general manager; accepting the award from Billboard's Roni Waid.
professional activities, and vice chalrman Herb Alpert. 2 ! Tom Naonan, Billboard associate publisher; Robert
| ki Gowd=, exacutive vice president of Jobete; and Billbcard

publisher Lee Zhito.

Promoter Ron Delsener shows his trophy for 1980's top grossing
arena engagement, Billy Joel’s $1.2 milfion engagemert at Madison
Square Garden, New York, N.Y,, heid June 23.28.

Number one soundtrack winner, “The Rose,” brings together, from left, Atlantic Rec-

ords’ Sheldon Vogel, executive vice president/finance: Norman Berkowitz of Billboard;

Atlantic president Doug Morris; and Dave Glew, senior vice president and general man-
ager, Atlantic.

Members of Fleetwood Mac collect their award as top tox office attraction for arenas dur-

ing an informal fete at band member/founder John McVie's home. Seen from left are

Stevie Nicks, former Billboard sales staffer Harvey Geiler, John McVie, Christine McVie,
Billboard’s Sam Sutheriand and Lindsey Buckingham.

Feyline Presents’ Barry Fey, left, and Chuck Vorris,
firm's vice president. with the award for topbox of-

Biltbcard's Ron Carpenter and Arista’s Erwin Bag- Proudly displaying the honor for leading promoter
ey with the award for top gospel label. (auditoriums) is Monarch Entertainment’s Amy Po-

Billbcard’s Ron Carpenter and Rick Dobbis, senior
vice president, creative services, at Arista show off

fice, arena, promaoter. the label’s award as top adult contemporary label, ian, executive vice president, and president John
and the award for top adult contemporary single, In London, Billboard's Eurdpean news director Fe- Scher.
“Lost In Love,” by label act Air Supply. ter Jones congratulates Steve O'Rourke, manager

of Pink Fioyd, on the veteran rock band's multiple
Number One sweep for tap group, album group,
and top album ("The Wall’’ on Columbia).

"rh IR l'- x z/ '&‘{ ‘"

CBS and Columbia executives beam at Columbia’s suocess as top singles label and top slbum label. Pictured

from left are: Stan Monteiro, Columbia’s vice president, promotion; Blllboard's assoclate publisher Tom Jermaine Jackson'’s triumph as winner of the award for the top soul single,

Commodores' manager Benny Ashburn, seen at left accepts the group's Noonan, presenting an award; Ed Hynes, vice president, national promotion, Columbia; Paul Smith, CBS “Let's Get Serious,” brings smiles to Motown staffers, from left, Miller

trophy as top pop singie group from former Billboard sales representative Records senior vice president/general manager, marketing: and Bill Wardlow, associate publisher, Bill- London, vice president, sales; president Jay Lasker; Dick Sherman, senior
Harvey Geller. board. vice president, marketing; and Billboard's Sam Sutherland.
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Talent
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PHOENIX—What is billed as the
world’s second largest nightclub
opened here May 2. providing a
further boost to this city’s booming
concert trade.

Graham Central Station. a 39.000
square foot entertainment center lo-
cated on a 30-acre west side Phoenix
site. initially will feature live country
bands five nights a week and rock
acts the other two nights. It is the lat-
est in a long line of gargantuan
nightspots that have sprouted in
many areas of the city.

But unlike other large discos and
country honky tonks. Graham Cen-
tral may gain most of its notoriety
from its top name concert series.

Gray Graham. who owns the club
with brothers Herbert and Phillip.
plans to bring in 50 noted perform-
ers in the next year. country stars on
alternate Wednesdavs and rock per-
formers on alternate Tuesdays. If
successful, this plan will make Gra-
ham Central the hottest concert
venue in the highly competitive
Phoenix market.

“We plan to make the best enter-
tainment available to the people of
Phoenix for a reasonable price.”
Graham explains. Ticket prices will
vary from $5-$15 per show. depend-
ing on the performer.

Country performers booked in-
clude Merle Haggard. Hank Wil-
liams, Dave & Sugar. Charly
McClain and Razzy Bailey.

Graham Central seats 5.000. De-
spite the abundance of concert halls
and clubs in Phoenix and its sub-
urbs. Graham believes the Phoenix
audience will embrace another. One
positive factor is that most of the
regular venues are located either in
central Phoenix or in the eastern
suburbs of Mesa and Tempe.

Some performers will play a cir-
cuit that includes Graham-owned
clubs in Texas. New Mexico, Cali-
fornia and Oklahoma. The Texas-
based Graham & Associates operate
37 nightspots: 17 are large enough
for live concert acts.

When noted performers aren’t ap-
pearing in the club’s dance hall. lo-
cal country and rock bands are
presented. Weekend cover charges
are $2 for women and $3 for men.
Weekday charges vary, but are less
than the weekend prices.

Graham Central is a large. opu-

OPERATED BY THE GRAHAM BROTHERS

- New Phoenix Club Caters To
- City’s Booming Concert Trade

By AL SENIA

lent and impressive club that in-
cludes two dance floors (one of
which is said to be the world’s larg-
est). a restaurant. a gift shop and a
game hall. The club has two lounges.
The smaller teatures a bandstand.
pool hall. 30-foot specialty bar with
copper mirrors and crystal chan-
deliers and an adobe restaurant that
includes a three-dimensional view of
a nearby mountain range.

The larger lounge or dance hall
includes a 3.000 square feet oak
dance floor encircled by a two-sided
bar with 37 serving stations.

“When we opened a club in Albu-
querque two years ago. we went with
disco. Now we're country.” Graham
claims he’ll spend $10.000 a week on
promotional print. television and ra-
dio advertising.

He says the company decided to

expand into the Phoenix market as a
result of surveys that showed the city
“as the best one in the country right
now.

“It has the best capital income. the
best growth potential and it’s also a
cowboy kind of town.” he says.

Graham Central attracted contro-
versy before its opening as 300 pro-
lesters opposed granting the club a
liquor license. claiming the facility
will bring unwanted noise and traf-
fic congestion to the neighborhood.

The Phoenix City Council en-
dorsed the granting of a license with
several members saying they were

impressed with the track record of

the Texas firm.

But the state liquor board still
must make a final decision this
month. and distraught neighbors say
they’ll continue their protest.

June 13-14 Jazz Fest In Central Pa.

HARRISBURG, Pa.—A variety
of artists are scheduled for the Cen-
tral Pennsylvania Jazz Festival to be
staged across the river in Camp Hill,
Pa. June 13-14. The event is spon-
sored by the Central Pennsylvania
Friends of Jazz based here. Tickets.
$20 for the weekend or $12 per day
in advance, is underwritten by the
Pennsylvania Council on the Arts.

Performances will begin at 2 p.m.
in the ballroom of the Penn Harris
Convention Center and run for 12
hours each day. The opening day’s
bill includes quartets led by Louis

Hayes and Eric Kloss. with solo ap-
pearances by Curtis Fuller. Johnny
Coles, Harold Mabern. Frank Stro-
zier and Cal Collins. plus a dash of
dixieland jazz by the Federal Jazz
Commission of Washington, D.C.

On Sunday. the headliners will be
Etta Jones. Houston Person and
Buck Hill with reprises by Kloss and
others, Area names participating
will include the Dave Stahl Big
Band, Tom Strohman’s Third
Stream, guitarist Bill Fisher, and pi-
anists Ronnie Waters. Steve Ran-
dolph and Cedric Lawson.

Fat 1st Year For
An Atlanta Agency

By ANDREW SLATER

ATLANTA — The Empire
Agency. an Atlanta based booking
outfit which handles touring logis-
tics for the Atlanta Rhythm Section,
Allman Brothers Band. Charlie
Danicels, the Outlaws. the Henry
Paul Band, McGuffee Lane and the
Ozark Mountain Daredevils is cele-
brating its first anniversary this
month.

And according to Empire presi-
dent Alex Hodges. despite the eco-

nomic contractions felt by most of

the live entertainment industry. it
has been a good year for his clients.

“Charlie Daniels is enjoying his
greatest success on the road. selling
out arenas. the Allmans have had
foursellouts at the Nassau Coliseum
in less than a year. and the Outlaws
are also very strong. both on the
road and with their new record. But
the key is to book them carefully. use
your head. and after all. that's what
I'm paid to do.”

Hodges, 40, should know what
careful booking is by now. He got his
first taste of the agency business in
the '60s, when he started booking
bands for his college fraternity. He's
been in the business ever since.

With most of his clients, like the
Allman Brothers. he survived nu-
merous changes of management and
record companies. But through it all
they've stuck with Hodges because
of his experience and knowledge of
the live entertainment industry. he
sdys.

“Part of booking carefully and
smartly is to know when to go into

colleges and make that a direction
rather than a fill in date—when to go
to small halls universally as a direc-
tion rather than a creative change-
up. when to work summer venues or
fairs, when to do a secondary market
tour rather than a major market
tour.

“Some of my artists work 100 to
120 dates and when you do that you
don’t work them all in the top 40
markets. When you are taking a
show to the people. you have your
major markets, your secondary mar-
kets. and tertiary markets. You have
to hit them all. These days you can’t
expect people to drive 200 miles to a
show. so you gear your packaging
lowards taking it to the small towns
as well.” he insists.

A little more than a year ago,
Hodges decided to form Empire,
moving from Macon where he had
been president of the Paragon
Agency. a considerably larger outfit.
With New York associate Jon Podel,
who booked Blondie and Alice
Cooper. and Macon associate lan
Copeland. who booked the Police,
Gang of Four, Squeeze, U.K.. and
999. Hodges was the head of a di-
verse agency which he says soon was
spread too thin for him.

“I was actually becoming more
of a supervisor/administrator than
an agent.” he says. “and I lost a
couple of clients partially because of
this. 1 just didn’t have enough time
in a day to wax the feelings of a
couple of managers. There were also

(Continued on page 30)

Amphitheatre Due Soon In Orange County

By ED HARRISON

LOS ANGELES — Orange
County. Calif., with a population of
nearly three million. is the site of the
Irvine Meadows Amphitheatre, a
10.000-seat open-air theatre to open
in August.

Located about 65 miles from Los
Angeles next door to Lion Country
Safari, the Amphitheatre is expected
to provide nearby Orange County
with its first genuine entertainment
complex. The Anaheim Convention
Center is the only other. facility. al-
though that is booked most of the
year with convention business.

According 1o co-owner Bob Ged-
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des. the Amphitheatre will give per-
formers a “third market™ to play in
addition to Los Angeles and San
Diego.

The Amphitheatre is not expected
to compete with any Los Angeles fa-
cilities nor are Geddes or consultant
Terry Bassett counting on the Los
Angeles population to fill seats. The
Amphitheatre is located equi-dis-
tant between Los Angeles and San
Diego.

Bookings will include all kinds of
performers from country to jazz,
symphonies. easy rock and stage
productions. The summer lineup is
expected to be announced shortly.
Geddes is anticipating about 30
dates between August and October.

Indianapolis Event
Running The Gamut

CHICAGO—The Indianapolis
Symphony Orchestra is bringing a
mixed bill of adult-styled entertain-
ment to the 8.000-seat Indianapolis
Sports Center as host of the second
annual Indianapolis All Star Music
Festival. June 27 to July 3.

The orchestra will host jazz. gos-
pel. country, big band and family
concerts in addition to the opening
night classical performance led by
music director John Nelson with
soloist/pianist Steven De Groote.
Tickets are $4 to $15.

Festival headliners include Ella
Fitzgerald, the Glenn Miller and
Count Basie Bands, The Rev. James
Cleveland, T.G. Sheppard and
Mitch Miller. An orchestral pops
concert led by Exxon/Arts Edow-
ment conductor Raymond Harvey
closes out the series.
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“This is a new building in a new
market. We're not depending on Los
Angeles,” says Geddes. “I'm not
worrying about seats being sold in
Los Angeles.”

Geddes notes that the Amphi-
theatre’s prime asset will be the facil-
ity itself. nestled against green roll-
ing hills, with emphasis placed on
the grounds that will contain a min-
imum of cement and lots of trees and
grass suitable for picnics.

“We'll be promoting its *Amphi-
theatre personality.” ™ says Geddes.
“It's not a stadium or an arena so
vou're restricted to some degree in
terms of entertainment.”

Before designing the Amphi-
theatre, Geddes and Bassett sur-
veyed the country’s other popular
outdoor theatres such as Poplar
Creek. Pine Knob, Universal Am-
phitheatre and others looking for
ways to improve on luxury and com-
fort.

The farthest seat from the stage
will be 316 feet. Seats will be 22
inches wide instead of 18 inches.
There will be a 120-foot stage with a
procenium opening that is 100 feet
deep, an 80-foot tall roof, an abun-
dance of restrooms. shower and rest
area facilities for performers and

(Continued on page 30)
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GARLAND & RUMOR—Epic's Garland Jeffries plays with the Rumor for three
shows at the Ritz in New York.

Pittsburgh’s Old Stanley
Housing New Nightclub

By JOHN MEHNO

PITTSBURGH—Faced with the
reality of evertightening radio play-
lists, Stanley Theatre owners Pat
DiCesare and Rich Engler were
looking for a way to expose new acts.

They looked no farther than the
basement level lobby of the Stanley.
which has been converted into a
250-seat showcase club called Star
Trackers.

The club was officially opened in
February with a performance by the
Michael Stanley Band. Other acts
that have played the room include
the Jim Carroll Band. Crack the Sky,
Joan Jett and the Greg Kihn Band.

“We view it as an investment.”
says Ed Traversari of DiCesare-Eng-
ler Productions. “We figure if we
break the group in the market.
maybe they'll play upstairs (in the
3.700-seat Stanley) the next time
they come to town. With 250 seats,
by the time you meet the band’s
guarantees and pay the staff. it’s
pretty much a break-even deal.”

Buoyed by the early response to
shows in the room. the DiCesare-
Engler staff is considering a plan
that would modify the physical lay-
out of the room and enlarge the ca-
pacity to 400.

Entry to the club is through a
street level restaurant off the main
Stanley lobby. Downstairs. the main
room in Star Trackers features an
elevated stage that's 16 feet square
and two smaller rooms with bars and
television monitors that provide a
closed circuit video feed of the per-
formance. All tickets are $6.50.

Traversari is juggling dates in an
effort to establish a regular schedule
of new wave acts. The room also

gives him the flexibility to use local
acts to open the shows.

“We have local talent on everv
show.” he says. “It’s a good chance
1o expose Pittsburgh. We match the
style of the local act to that of the
headliner. It gives them a chance to
play in front of the crowd and
maybe be seen by record people.”

Fire regulations prohibit simulta-
neous shows in both the Stanley and
Star Trackers. but both were booked
on the same night recently. The
Greg Kihn Band took the Star
Trackers stage at midnight. after
magician Doug Henning had con-
cluded his show in the Stanley.

SAN FRANCISCO—Yet another
nightspot has been added to the ros-
ter of Bay Area clubs offering na-
tional talent: the 250-capacity

Round Room in Mill Vallev. just off

highway 101 north of the Golden
Gate Bridge.

The spacious room. as per its
name, is round. with fully half the
circle—the entire western exposure—
composed of large windows that
look out upon Richardson Bay and
Mount Tamalpais.

The Round Room will be one of

the few clubs in the area to offer full

dinner service as an integral part of

its shows. Manager/booker Bob
Condos says for major bookings.
usually on weekends. the club will
schedule dinner and cocktail shows.
although dinner will be available on
all other nights as well.

The club did two preview shows
prior to its May | formal opening.
These featured Kenny Rankin for
two shows (“we had to turn people
away,” says Condos) and pianist
Rodney Franklin, who worked out
on the club’s seven-foot concert
grand. Condos says tickets for these
shows were $7.50 advance. $8.50
door.

The May 1 opening. for which
there was no door charge. featured
Mel Martin & Listen augmented by
local jazz troupe Dean Holzkamp
Quartet and several local comics like
Bob Sarlatte and Jeremy Kramer.
The room is laid out so that while the
musicians are setting up on the main
stage the comedians or MCs can

Kresky Enterprises Wins
Court Decision In Philly

PHILADELPHIA — While grant-
ed triple damages of $16,500 plus
attorney’s fees and costs in its anti-
trust action against Electric Factory
Concerts. locally-based rock concert
promotion firm last week in the U.S.
District Court in Pittsburgh granted
Danny Kresky Enterprises of Pitts-
burgh a permanent injunction
against the local promoters.

Kresky had filed suit against Elec-
tric Factory for restraint of trade un-
der the anti-trust laws over the book-
ing of black artists for concerts in
Pittsburgh.

The ruling permanently enjoins
Electric Factory from entering into a
conspiracy with artists whereby the
artists agree to refrain from entering
into promotional agreements with
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Kresky Enterprises upon the threat
Electric Factory may refuse to pro-
mote the artists in future concerts at
the Spectrum in Philadelphia. Elec-
tric Factory is the prime promoter of
rock shows at the Spectrum here.

In another area. Electric Factory.
which chalked up a $1 million gross
five summers ago with an all-day
rock festival at the 100.000-seat
J.F.K. Stadium here. is attempting
to take in another million June 20 at
the same location. Calling it “The
Round-Up™ and opening the sta-
dium gates at 10 a.m.. it will be a
five-pronged outdoor bash until
dusk with five major names includ-
ing the Allman Brothers Band. the
Outlaws. the Marshall Tucker Band.
the Rossington-Collins Band and
.38 Special.

Unlike earlier rock festivals which
functioned on a general admission
basis. Electric Factory is putting out
90.000 tickets at a tlat $15 figure and
save for some limited lawn scating.
all seats will be reserved.

A sellout will put the gate well
above the $1 million mark. Expected
to add to the boxoffice take is the
fact that two major record com-
panies have begun negotiations for
the rights to record the music for an
album.

While promising to be the longest
rock bash in local history. Electric
Factory is also taking extra precau-
tions that the crowd will be behaved.
With each ticket purchase goes the
notice that all patrons are subject to
search “in a manner permissible by
law.” with no bottles, cans, acoholic
beverages, recording equipment or
fireworks permitted in the stadium.
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M|II Valley Round Room Adds
To Bay Area Nocturnal Clubs

By JACK McDONOUGH

hold forth from another. smaller
stage.

The semi-circular main stage
measures 24 feet across and is 12 feet
deep at the center line.

Acts booked thus far include Kip
Addotta. Friday (8): George Win-
ston, Friday (15); the Four Fresh-
men. Sunday (17): The Kingston
Trio. May 22: Jeff Lorber Fusion,
May 23 and Cal Tjader. May 29,

Condos has also booked local rock
and country acts like Back in the
Saddle. the Toons and Merlin for his
opening weeks. and will present the
Bill Saks 16-piece big band in a mul-
tiple-date series. Comedy will be
presented every Wednesday night in
association with Other Productions,
which operates the Other Cafe. one
of San Francisco’s best-known com-
edy showcases.

“l don’t want to come out of the
gate.” says Condos, who formerly
did promotion work for ABC Rec-
ords in the Midwest, “looking only
like a rock club. I don’t want to be
primarily as a rock club. But as the
summer goes on [l start leaning
more to rock. I think acts like Al
Stewart or Ambrosia would be suit-

able for the room. and I may even try
a new wave series. | want to be as di-
verse as possible and to appeal to
each segment of the market. [ want
to establish that no matter what’s
happening here the level of quality
will remain the same. I want the
place to be known as a club that can
create an entire evening of dinner
and cocktails and a good show.”

Condos extols both the sightlines
and acoustics of his club. Because of
the round shape “there’s not a bad
seat in the house.” he claims. “There
are no parallel walls and the natural
acoustics are excellent. It's like a big
hi-fi.”

The sound and light systems in the
room were set up by Brian Thomas
and Jim Herrera. The sound system
utilizes Eastern Acoustic Work
(Framingham, Mass)) speakers in
both house and monitor systems,
with Crown amps and MXR equal-
ization.

Condos notes that the location af-
fords good promotional opportuni-
ties also. since **60,000 cars pass right
by here every day.”

Operations manager at the club is
Condos™ brother Scott.

Empire Looks To Expand

® Continued from puge 29

some financial difficulties in late *79
at Paragon so | decided to form my
own agency. Maybe handling 40
bands and supervising 25 people
and an office in New York and lots
of partners and associates was not
the way todoit.  wanted to try it an-
other way: the small agency busi-
ness, not with a bunch of bands no-
body ever heard of. but the small
agency business with the cream of
the crop.”

At least in terms of the old line
southern bands, that’s just what the
Empire roster contains. With a small
office in the Atlanta suburb of Mar-
ietta and a staff that consists of two
other agents, Carole Kinsely and
Rick Alter, an office manager and a
receptionist, Hodges and Empire are
handling the tours of some of the
south’s most longstanding rock
bands.

With a prosperous first year be-
hind him. Hodges is now looking to
the future at Empire. Having
recently taken on booking respon-
sibilities for Dennis Yost (former
lead singer with the Classics IV) and
an unsigned Atlanta hard rock

band. Fort Knox. Empire will be ex-
panding in the year to come. says
Hodges.

“Sure we're looking to expand.”
he adds, “but not to the detriment of
our clients. I always want to give my
clients well researched advice and
personal attention. Because after all,
that's what the small agency busi-
ness is all about.”

Orange Venue

o Continued from puge 29
crew and state of the art electrical
and production facilities.

Enclosed on the six acres of grass
and trees will be five permanent re-
freshment stands. Ticket prices are
expected to be competitive.

Construction of the Amphi-
theatre. more than 50% completed. is
being handled by developer Don
Knoll, a partner in the project.

Geddes says a prime reason why
the site was chosen was for the
nearly 5.000-car Lion Country Sa-
fari parking lot adjacent to the Am-
phitheatre. “which has proved to be
a great costsaver.”

9 N.Y. Concerts Looming

NEW YORK-—Nine sessions of
“New York style” music, ranging
from the Latin sounds of the Tito
Puente Orchestra to the folk of Oscar
Brand, are part of the eighth annual
“Music For A City Evening.” Thats
a weekly series of free evening con-
certs beginning June 24 at Rocke-
feller Center parks.

The 1981 series opens with the
Tito Puente Orchestra June 24 in
Rockefeller Center's Channel Gar-

dens. July 1. Oscar Brand entertains
at Exxon Park. July 8 sees the
Mickey Bass Sextet at McGraw-Hill
Park while July 15 showcases pianist
Dick Hyman and the Perfect Jazz
Repertory Quintet at Exxon Park.

July 29. Dick Wellstood & the
Jazz All Siars take over and Aug. 3,
Jaki Byard & the Apollo Stompers
are showcased. These are at
McGraw-Hill Park and Channel
Gardens. respectively.

60th Year For Hollywood Bowl

LOS ANGELES—The Holly-
wood Bowl's 60th anniversary sea-
son will feature more concerts and
“a wider variety of programs than
ever before.” according to general
director Ernest Fleischmann.

The Los Angeles Philharmonic.
which makes its summer home at the

Bowl. will perform a series of con-
certs under the direction of conduc-
tors Carlo Maria Giulini, Zubin
Mehta. Erich Leinsdorf, Michael
Tilson Thomas. John Williams.
Myung-Whun Chung. Edo De
Waart, Christopher Hogwood. Jesus
Lopez-Cobos and Calvin Simmons.
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Ing. Mo part

= . Total Ticket
= ARTIST —Promoter, Facility, Dates Ticket Price Gross
o | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1] GRATEFUL DEAD—Cross Country Concerts/Monarch | 21,395 | $8.50-10.50 | $213,066*
Entertainment, Colis., New Haven, Ct., May 11 & 12 |
(2)
2 | GRATEFUL DEAD-Frank J. Russo, Inc./Monarch 12,011 | $9.50-$10.50 | $121,300
Entertainment, Civic Center, Providence, R.I., May
13
3| BEACH BOYS-Concord Pavilion, Pavilion, Concord, | 14,462 | $8.50-$10.50 | $133,168
Ca., May 17 (2)
4| PARLIAMENT/FUNKADELIC/BOOTSY/SLY STONE- | 12316 $9-$10 | $117,633
JAM Productions/Tiger Flower & Co., Reunion Arena,
Dallas, Tx., May 16
5| BEACH BOYS BENEFIT-Love Foundation, Co. Bow! 9400 $9.50-$12| $114,000*
Santa Barbara, Ca., May 16
6| RUSH/FM-Monarch Entertainment/Cedric Kushner | 10,200 $10.50 | $107,100*
Productions, Mem'l. Aud., Rochester, N.Y., May 12
7| GRATEFUL DEAD-Monarch Entertainment, Athletic 8,206 |$10.50-$12.50 | $97,379*
Center, Rutgers Univ., Piscataway, N.J., May 15
8| PARLIAMENT/FUNKADELIC/BOOTSY/SLY STONE- 9467 $9-$10| $94,129
Tiger Flower & Co., Summit, Houston, Tx., May 17 |
9| VAN HALEN/FOOLS—Don Law Co. Civic Center 10,221 $8.50-$9.50 | $93,175*
Providence, R.l., May 15 I
10| TED NUGENT-DiCesare-Engler Productions, Aladdin | 7,500 $12| $88,896*
Theatre, Las Vegas, Nev., May 14
11| .38 SPECIAL/DANNY JOE BROWN-Sidney Drashin's | 10,031 $8-39| $88,483
Jet Set Enterprises, Colis., Jacksonville, Fta., May 16 .
12| GRATEFUL DEAD-Monarch Entertainment/Cedric 8,078 | $9.50-$10.50 | $84,353*
Kushner Productions, Onondaga War Mem’l. Aud
Syracuse, N.Y., May 17
13( JAMES TAYLOR-Entam Presents/Beach Club 8898 $9-310 | $84,309
Booking, Colis., Greensboro, N.C., May 15
14| NAZARETH/KROKUS—Feyline Presents, Compton 9752 $8-39 | $80,913
Terrace, Tempe, Az., May 16
15| GAP BAND/BARKAYS/YARBROUGH & PEOPLES— 8,031 $8.50-$9.50 | $74,898
W.G. Enterprises, Colis., Columbia, S.C., May 16 |
16| GRATEFUL DEAD~Monarch Entertainment, Barton 8013 $9-$7.50 |  $70,890*
Hall, Cornell Univ., Ithaca, N.Y., May 16
17 WILLIE NELSON/DELBERT McCLINTON~Mid-South 7,037 $9.50 | $66,852
Concerts/Pace Concerts/Louis Messina, Colis.
Memphis, Tenn., May 17
18| TED NUGENT/HUMBLE PIE~Avalon Attractions, 7,333 $8.75-89.75 | $64,457
Swing Aud., San Bernardino, Ca., May 13
19( GAP BAND/YARBROUGH & PEOPLES/KLEEER-W.G. | 6,402 $8.50-$9.50 | $59,819
Enterprises, Mem'l. Aud., Greenville, S.C., May 14
20| GAP BAND/SISTER SLEDGE/YARBROUGH & 5998 $8-39 | $52,462
PEOPLES—W.G. Enterprises/Alan Haymon Presents/ |
Sun-Song, Civic Center, Lakeland, Fla., May 17
21| APRIL WINE/LION~Albatross Productions/ 5,375 $8.50-89.50 | $48,422
Amusement Conspiracy, Metra, Billings, Mont., May
12
22| JUDAS PRIEST/SAVOY BROWN~Contemporary 5700 $9| $48,195
Productions, Kiel Aud., St. Louis, Mo., May 16
23| APRIL WINE/LION~Albatross Productions, Adam's 5,065 $8.50-$9.50 | $44,739
Fieldhouse, Missoula, Mont., May 11
24| 0ZZY 0SBOURNE/MOTORHEAD~Paradise Island 4,807 $6.50-87.50 [ $34,027
Productions, Gardens, Louisville, Ky., May 15
25| AMERICA-Di Cesare-Engler Productions, Aladdin 3358 $10 | $33,580
Theatre, Las Vegas, Nev., May 16
26| BAR KAYS/SKYY/FRANKIE SMITH~Brian Giese 3,606 $8.50-89.50 | $33,085
Stage Productions, Civic Center, Salsbury, Md., May
15
27| PURE PRAIRIE LEAGUE/DAVE MASON—Fantasma 3455 $8 | $27,640
Productions, Aud., W. Palm Beach, Fla., May 14
Auditoriums (Under 6,000)
1| BOB JAMES—Fantasma Productions, Gusman 2,735 $10.50 | $28,718
Center, Miami, Fla., May 16 I
2| APRIL WINE/NO CHEEZ PLEEZ-Albatross 2,873 $9-$10 | $25,857*
Productions, Paramount Theatre, Seattle, Wa., May
14
3| APRIL WINE/UNTOUCHABLES -Albatross 2855 $10 | $28,550*
Productions/Double Tee Productions Paramount
Theatre, Portland, Oreg., May 13
4 | NAZARETH/KROKUS—Avalon Attractions Civic 2,558 $8.75-$9.75 |  $25,235
Center, Santa Monica, Ca., May 17
5| DAVE MASON/JIM KRUEGER-Gulf Artists, Bayfront | 2,281 $7.95 | $17,999*
Theatre, St. Petersburg, Fla., May 15
6 | JUDAS PRIEST/SAVOY BROWN-—Contemporary 1850 $8.50 | $14,814
Productions/New West Presentations, Mem'l. Hall,
Kansas City, Mo., May 17
7| MADNESS/MUTANTS/HOOVER-BIll Graham 1,700 $7.50-$8.50 | $12,877*
Presents, Cal. Hall, San Francisco, Ca., May 16
8 | AMBROSIA/BOBBY KOSSER—Feyline Presents, 1425 $8.50 | $12,113*
Rainbow Hall, Denver, Co., May 12 |
9 | GARLAND JEFFREYS & RUMOUR—Feyline Presents, 1,390 | $8-89 | $l11,622
Rainbow Hall, Denver, Co., May 15
10 | U2/ROMEO BOYD-Bili Graham Presents, Cal. Hall 1294 $7.50-89 | $10,298
San Francisco, Ca., May 15

Talent

MERLE HAGGARD
TAMMY WYNETTE
ROY ACUFF
Admission: $10, $12.50,
315, $17.50, $20

The Wild Turkey Festival of Country Music
brought three of the genre’s leading artists here
May 13 for a memorable 3%-hour show that had
been soldout for nearly two months.

Country Music Hall of Fame member Acuff
hosted and also opened the evening's perform-
ances with his Smokey Mountain Boys. In a tra-
ditional manner a la "‘Grand Ote Opry,” he inter-
spersed his seven-song set, featuring his
Appalachian singing style, with a little humor
and a big helping of praise for everyone from his
band, the sponsor and himseif.

Ben Smathers and the Stony Mountain Clog-
gers followed with six songs and some spirited
clogging which worked its charm well with the
crowd.

When her turn came, Tammy Wynette looked
as striking as ever, white her remarkable voice
transported everyone through their own special
set of memories during the 15-song set. The
highlights were back-to-back: “Cowboys Don't
Shoot Straight Like They Used To" and, of
course, "Stand By Your Man.”

Cabin Fever, a country-rock band from Bos-
ton, followed with a set of somewhat anaemic
original tunes, except for the well-received “I
Ain't No Cowboy.”

By the time Haggard and the 11-piece Stran-
gers came on, anticipation was running high and
they fulfilled expectations with 12 songs and
two instrumentals that were as brilliant as they
were natural.

Haggard's songs are well-seasoned, moving
statements on life's ironies, hard-learned truths
and simple pleasures. Regardless of how many
times he's performed them, the artist makes
them sound fresh, personal and honest. “A
Great Afternoon,” "“Qur Paths May Never
Cross,” “Mama Tried” and a new song, "My Fa-
vorite Memory Of All,” were standouts, but the
high points were the instrumentals, where Hag-
gard spotlighted the exceptional musicianship
of the Strangers.

It was plainly evident how much they all en-
joyed making music together, exemplified by
the virtuosity of Roy Nichols on guitar, original
Texas Playboy Tiny Moore on fiddle and Haggard
himself on guitar and fiddle.

The only disappointment to the evening was
the absence of an encore, due to fierce union
penalties for running overtime. However, Hag-
gard and the Strangers did manage to steal one
with an appropriate "Tonight I'll Kick The Foot-
lights Qut Again.” T.C. GABRIEL

ROBERT GORDON
Roxy, Los Angeles

Admission: $6.50

Rockabilly, despite its association with the
early Elvis Presley sound, seems bound forever
to be the abused stepchild of mainstream rock.
It's hardly ever heard on the radio and when it
is, it's in a diluted form.

However, from the frenzied full house which
greeted Robert Gordon May 15, an observer
could be forgiven for thinking that rockabilly’s
flower was in full bloom. Gordon and his impres-
sive five-piece band rocketed through a 17-
song, one-hour set that left the crowd—many of
whom looked like extras from “Rebel Without A
Cause”—drained.

Gordon’s main asset is his impressive voice,
which he put to great use in a rendition of
Springsteen’s “Fire.” Equally thrilling was gui-
tarist Danny Gatton whose speed, taste and
sense of humor with his instrument added extra
life to an already bouyant set.

However, as affable as Gordon seemed, he
appeared to be holding back. When a song
would call for a little hip swagger, or perhaps
even a good old fashioned duck walk, Gordon
would be standing stone still at the mike.

This though is a small ripple in a big pond.
Gordon's slice of “rockabilly boogie” is ex-
tremely tasty. CARY DARLING

RAMSEY LEWIS
LARRY CORYELL
Country Club, Reseda, Calif.
Admission: $8

It was a case of topliner Lewis waiting so long
to get onstage that by the time he did (10:40
p.m.), his two-thirds-capacity audience was suf-
fering from fatigue May 14.

It was not only the late hour but the opening
act that helped sour things. Coryell, a guitar

Talent In Action

rock, blues and country-oriented songs (you
name it, he'll play it) sat on a stool stage-center
and, moving nothing but his fingers for a solid
hour, batted out a dozen lyricless tunes.

While technically astute on his instrument,
Coryell evinced no discipline, failing to zero in
on any particular framework for any given song
and sticking with it, as in “Rodrigo’s Reflec-
tions,” which wavered from rock to jazz to blues
to limbo like a kaleidoscope run amuck.

Lewis, a major exponent of the soul funk
school of jazz piano since the middle '50s,
largely eschewed the oldies associated with his
brand of music and chose to go with the more
pop-oriented ditty, like the inane “Since 1 Fell

For You" at the top of his 70-minute set.

After being joined by his three-piece band—
drums, bass and guitar—he rendered a few more
musical inanities (“Close Your Eyes And Re-
member” was one) before getting into moving
renderings of “Wade In The Water” and
“Django,” tunes which showcased him at his
soulful best.

Still a master craftsman on the ivories with
his torrid right hand, Lewis muddied some of
the musical waters with too much synthesizer
gimmickry. This, coupled with the aforemen-
tioned inconsistencies in his repertoire, made
for a qualitatively uneven show at best.

JOE X. PRICE

While on their recent tour of Aus-
tralia, Kiss’ Ace Frehley discovered
there is a beer down under called
Ace Beer. Apparently, he brought
100 cases back to the U.S. with him.

. Speaking of Australia, Split
Enz’s recent date at the Country club
in Reseda. Calif. was such a success
the group may return to L.A. in late
summer for a show at the much
larger Santa Monica Civic. This per-
formance may coincide with the re-
lease of the “Frenzy” LP. Originally
issued in Australia in 1979, it shot
them from obscurity to stardom in
their homeland due to the hit, “I See
Red.” ... Back in the States after a
recent jaunt down under, Madness
denies that its show in Perth, West-
ern Australia caused “a riot” as some
reported. According to the group,
four rows of seats were seriously
damaged but nothing more.

Speaking of riots, REO Speed-
wagon staged its own version of
“Apocalypse Now™ at a Hyatt House
in Lexington, Ky. A year ago, at the
same hotel, the airing of “Animal
House” on the closed circuit tv sys-
tem inspired the band to give a toga
party. This year, the Francis Ford
Coppolla epic was screening and the
group plus the road crew staged a
commando raid on the front desk.
They had plastic bunny ears to avoid
being recognized, and bought plas-
tic M16s from a local K-Mart.
Apparently, everyone in the lobby
cooperated and the Hyatt House is
again safe for democracy.

The Museum of Rock Art may
open its doors in L.A. The museum
will specialize in all aspects of the art
of rock including original rock post-
ers. photography, special edition art-
work and a 1960s graphics archive.
Curator Paul S. Caruso says the
place also will be open to private
parties and the showing of private
collections.

Talent Talk

The individual members of the
Cars are going back to their roots.
David Robinson has produced ses-
sions for local Boston group, Boys’
Life and Vinny Band, Ric Ocasek has
produced a single by New Models,
another Boston group that opened
for the Cars last December at the
Boston Gardens. Elliot Easton has
produced a three-song single for the
Dawgs, yet another Boston band.

Ron Delsener isn't talking, but
sources close to the promoter say
that he will present as many as 10
concert dates in Battery Park in
lower Manhattan this summer. A
June 20 date starring James Taylor
has been confirmed by the singer’s
booking agency.

“Big EL” the Presley impersona-
tion show, may go on, says a federal
judge, but cannot use the late star’s
picture or likeness as part of the act,
or sell Presley memorabilia. The de-
cision, handed down April 17 by
Judge Stanley Brotman in U.S. Dis-
trict Court in Camden, N.J,, was in
response to a preliminary injunction
to stop “Big EI"" sought by the Pres-
ley estate. Big El, Inc. is based in
Cherry Hill, N.J.

In other court news, Blue Oyster
Cult road manager Steven L.
Schenck was sentenced to 30 days
probation for his actions in a melee
at a Kingston, Pa. Armory concert
by the group. The case was heard in
Luzerne County Court in Wilkes-
Barre. The concert, which took place
last Sept. 25, was marred by a rock-
throwing disturbance outside which
resulted in the arrest of 25 persons
and about a dozen injuries. Police
say Schenck responded with ob-
scenities and smashed a beer bottle
against a wall when they asked him
to request the band to continue with
the performance.

CARY DARLING

player with a penchant for classical, Latin, jazz,
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TALENT SHOWCASE
Cincinnati

In support of BLACK MUSIC
MONTH, NOW (No Other Way)
Productions, a Cincinnati based
non-profit Corp., is sponsoring
a talent showcase featuring the
city's finest local entertainment.

Black Music, R&B, Jazz, Gospel,
Blues and Reggae.

We extend an open invitation to
recording industry executives
and all people interested in the
history and enhancement of
Black Music. The event will be
held June 13, 8 p.m.to 1 a.m,, at
the Convention Center.

For additional information

P.O. Box 29139
Cincinnati, OH 45229
(513) 242-6186
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TV TIME—Rosanne Cash discusses the recording of her latest album, ‘‘Seven
Year Ache,” with tv host Merv Griffin on a recent segment of his show in Los
Angeles.

Country Set Sizable, But
Slow-Growing, In Germany

By WOLFGANG SPAHR

HAMBURG—-More than 9,000
country music fans attended the
two-day festival in Frankfurt
recently, but in general, country rec-
ords remain very much a minority
interest here. If there is a trend, it is
developing rather slowly.

RCA in Hamburg is one of the
companies that subscribe to this
view, regarding compilations as the
only sure-fire sellers. Top names are
Waylon Jennings, Dolly Parton and
John Denver, who last year sold
700,000 units in West Germany.
RCA also produces some German-
style country music with artists like
Jonny Hill and Lesley Hamilton, but
manager Eckard Gundel says the
disks’ sales potential varies.

CBS best sellers are Johnny Cash,
Tammy Wynette and George Jones.
Product manager Klaus Peter Baer-
wolf says there are no current re-
leases in the country field by Ger-
man artists. “We think it is a lack of
good new talent, but we still look out
for new artists.”

Intercord has achieved steady
sales with titles like “Living On
Honky Tonk Time” by Joe Sun, and
company boss Herbert Kollisch sees
good possibilities for local acts.
Westwood, Tennessee, Bobby Grass
and Country Squires are among the
label’s signings.

Ariola reports sales of country
product are increasing, but are still
well below levels for other kinds of

Radio Tie-Ins
Help Sell Show

NASHVILLE — Radio tie-ins
served as a catalyst for sell-out per-
formances in the western leg of
Razzy Bailey’s “Makin’ Friends”
major market tour and promotional
campaign.

KCUB-AM’s “Bring-A-Friend”
night spurred two sell-out perform-
ances at the Outlaw club in Tucson.
Two sell-outs were also recorded at
the Palomino Club in Los Angeles.
KCBQ-AM’s “Friends Of Razzy”
night packed the Big Oak Ranch in
San Diego, while KLAC-AM staged
a successful live broadcast from
Santa Ana’s Crazy Horse Saloon.

KHIJ-AM sponsored a “Makin’
Friends” party prior to Bailey's
standing room only performance at
JW’s Cowboy's in Anaheim. A
“Friends” dance contest capped off
the evening, judged by guest artists
Steve Wariner and Sylvia.

The second part of Bailey's
“Makin’ Friends™ campaign is set
for the Southwest and Midwest, with
stops in Dallas, Houston, St. Louis,
Chicago and Detroit, tying-in with
retail point-of-purchasé displays.

material. Foreign acts like Don Wil-
liams, Tanya Tucker, the Oak Ridge
Boys, Brenda Lee and Loretta Lynn,
whose music appeals to German
tastes, form the backbone of the
Ariola country roster, while on the
home-grwon side Hansa singer
Gunter Gabriel scores good sales.
Gabriel has himself discovered a
new Berlin-based group, Western
Union, for which Hansa has high
hopes.

One company taking a bullish line
is Phonogram, which has formed a
special country label in association
with Intersong called Blue Jeans
Records, intended purely for Ger-
man country artists.

WEA also plans special promo-
tions on country material. Emmylou
Harris, Eddie Rabbitt, the: Bellamy
Brothers and compilations generally
are its best sellers. The company is
convinced the trend can be extended
to other acts.

Less enthusiastic is Teldec prod-
uct manager Robert Hertwig. “We
have had some good sales through
the Teldec Import Service, but really
we don’t feel there is much chance
for that kind of music. Even though
virtually every song you hear in Ger-
many has some kind of Nashville in-
fluence, there isn’t a great demand
for the original American country
music among average record buy-
ers.” So Teldec is not inclined to de-
vote any special promotional effort
to the genre.

EMI Electrola’s big country
smash is singer Kenny Rogers,
whose “Coward of the County,” re-
portedly sold 180,000 copies. while
his television-advertised album went
gold. But international repertoire
chief Jochen Kraus sees the best op-
portunities for country influenced
pop, or country MOR.

Bellaphon’s Wolfgang Fiedler
says: “German country music sung
in English has always been a tradi-
tion here, and we’re pleased to say
that the work we have put in—espe-
cially'on Dave Dudley—has pushed
our country sales up by nearly 30%.”

Powerplay Music, the new self-
distributed production company, is
also building an impressive market
share in the country area. Some 40%
of its turnover comes from country
product.

Metronome in Hamburg reports
country sales are increasing. Best
sellers include German group Truck
Stop, a very active touring band, and
Global's top act Hoyt Axton. Metro-
nome was the first company to put
out German-language country mu-
sic, and continues to mount sizable
sales campaigns in the belief that
prospects for home-produced coun-
try music are better than ever before.

Country

MORE ACTS IN THE FLOW

Country Music In Ads On Rise;
Competition With Pop For $$

® Continued from page 9

tv commercial for Miller, using the
Woodland studio here for the sound
tracks. The company has also used
country tracks of the Bellamy Broth-
ers, Chris Waters and Tom Paxton
for radio and tv spots. The Bellamys
were not identified on tv, but were
on radio. Waters and Paxton, who
did tv spot music only. were not
identified.

“In this agency, country music is
growing enormously,” says Arnold
Eidus, music director for Ted Bates
& Co. He notes that activity has been
particularly strong in the past few
months, with country music being
wedded to the sales pitch for Coors,
Colgate and Rondo. Eidus estimates
that “about 95%” of the music is
done in New York.

Marc Fredericks, music director
for BBDO, notes that country music
“hits the nail on the head. People
criticize MOR as ‘corny,” but not
country.” BBDO’s country-oriented
accounts include—or have in-
cluded—Delta, OIld Milwaukee,
Quaker Oats, Campbell’s, Pep_si,
General Electric, Black & Decker
and Thom McAn.

Frederick says he would do more

RX FOR
DOCTORS:
RUN LABEL

NASHVILLE—They may not be
receiving as much exposure as new
wavers 4 Out Of 5 Doctors, but sev-
eral medical doctors are finding that
operating small labels is just what
the doctor ordered.

Dr. Ron Stander, an osteopath in
Boynton Beach, Fla., has been han-
dling country, reggae, jazz and new
wave talent for several years. Now
he owns Docron, a production and
management firm, and is president
of Soaring Records, a country label.

Signed to Soaring is Joey Martin,
who originally recorded for Melody-
land, Motown’s defunct country
connection. Martin’s latest release is
“A Pretty Diamond Ring,” a Jimmy
Buffettesque tune based on an Al-
fred Hitchcock short story. Accom-
panying the single is a Docron pre-
scription, advocating much airplay
for the best results.

Out in Fremont, Calif., podiatrist
Warren Johnson presides over fledg-
ling country label Equa. The tran-
quil sounding name is derived from
eguagesic, a medication. Signed to
the label are Gail Zeiler and Sandy
Clark. Zeiler’s second release, “It
Ain’t My Concern,” just shipped.

Applying a bit of tongue-in-cheek
medical terminology to his lyrics is
Atlanta pathologist Randy Hanz-
lick. His debut release, a novelty
song entitled “I'd Rather Have A
Bottle In Front Of Me (Then A
Frontal Lobotomy)” is on the Kand
Hanz label, which Hanzlick co-
owns. According to the self-pro-
claimed “Dr. Rock.” the record is re-
ceiving national attention, includ-
ing, appropriately enough, on Dr.
Demento’s show.

Although they’re not a country
group, eight students at Meharry
Medical College in Nashville have
produced an original rock, jazz, r&b.
fusion-type album. Called “Ultra/
Sound,” the LP is on the group’s In-
fusion label.

ROBYN WELLS
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commercials in Nashville if it
weren’t such a “logistical problem.”
As it is, he says, he has averaged
about four trips a year to Nashville
for the past 12 years to make com-
mercials. “I'm a firm believer that
the rhythm sections in Nashville are
better for country tracks than the
ones in New York.”

SSC&B has drawn on country
music for many of its clients, accord-
ing to agency vice president Jeff
Devlin, including Johnson Baby
Shampoo, Dixie Cup and Carna-
tion. “It’s here to stay,” Devlin pro-
claims. “It’s been urbanized a bit,
and it’s flexible. You don’t have to
confine it to country fairs and jeans
commercials. You can use it in other
formats.” Most of the music for the
agency's country-tinged ads are
done in New York.

Still, Nashville jingle production
houses are benefitting from the new-
found enthusiasm for country mu-
sic.

Kelso Herston Productions does
work for J. Walter Thompson,
D’Arcy-MacManus & Masius,
BBDO, Ted Bates, McCann-Erick-
son, Foote, Cone & Belding, Ogilvy
& Mather, Leo Burnett and others
for such accounts as 7-11, Kellogg’s,
Schlitz, Freedent, Treflan, Red Lob-
ster and Rondo. )

Office manager Cathy Huggins
counts among Herston’s country
jingle accounts such names as S&H
Green Stamps, Treflan, Schlitz,
Kraft, Martha White Flour, Falls
City Beer and Pizza Hut.

Performers who have sung on

these commercials, without being -

identified by name, include Janie
Fricke, Rex Allen Jr., Kenny O’Dell,
Dave Loggins and Sonny Curtis.

Tom Smith, vice president of the
company, says that it’'s a common
practice to produce two or three ver-
sions of a jingle for tryouts in test
markets. According to Huggins, “We
write about 80% of the jingles we
produce.”

The Sound Shop has agency con-
nections with D’Arcy-McManus &
Masius, Foote, Cone & Belding,
N W Ayer, Ted Bates, McCann-
Erickson, Marschalk Campbell-
Ewald, Leo Burnett, Kenyon & Eck-
hardt and others. Sound Shop presi-
dent Craig Deitschmann says his
company has recently done country
music tracks for Budweiser, Clairol,
Cummins, ITT, McDonald’s, John
Deere, Massey-Ferguson and Lin-
coln-Mercury. All were composed
in-house, he adds.

Deitschmann says that among the
country music stars he has used in
commercials are Tommy Overstreet,
Jan Howard, Nat Stuckey, Janie
Fricke, Ronnie McDowell, Ed
Bruce, Eddie Arnold. Dottie West,
Tammy Wynette and Loretta Lynn.
“Generally,” he explains, “the per-
formers aren’t identified.”

Bob Farnsworth, president of
Hummingbird Productions, reports
that he is getting more calls for coun-
try music commercials, even though
the company has built its reputation
on basically a pop-music output.
“We get more and more requests for
country music,” he says. “Nowadays
you can fit more under the country
definition.”

Under this expanded definition,
Hummingbird has turned out jingles
for such firms as McDonald’s, Pills-
bury, 7-11, Southwest Airlines,
Whattaburger, Burger Chef, Har-
dee’s, Hickory Farms and others.

Farnsworth says he doesn’t use
many name acts in the Humming-
bird productions—mostly because of
the “big bucks” they ask for. He con-
tends that more agencies would turn
to Nashville producers if “stars
weren’t out for all they could get.” In
the long run, Farnsworth maintains,
the acts end up losing money since a
lower rate would lure more clients.

“You don’t just get the best coun-
try twang sound here,” he says, “you
get the best of whatever the country
music boundaries are. There should
be some sort of cooperation among
artists, their managers, the union
and the agencies. Then the word
would get out that as long as you cut
in Nashville, you'd get reasonable
rates.”

Among the ad agencies Hum-
mingbird produces for are Leo
Burnett, Foote, Cone & Belding,
Kenyon & Eckhardt, J. Walter
Thompson, McCann-Erickson,
Ogilvy & Mather, Bozell & Jacobs,
Needham, Harper & Steers, Tracy-
Locke and W. B. Doner.

More ad dollars are pouring into
country music radio as it widens its
hold on the market. “Everything we
see shows country music ratings to
be going up,” says Catharine Ger-
ber, media supervisor for Foote,
Cone & Belding. “They’re the top
stations out west,” she adds. “You
can still buy time in the Midwest and
Northeast and not buy country, but
west of the Mississippi, it’s about all
country.”

Gerber says she has also noted ea-
ger new markets for country music
program syndicated for radio and tv.

BRITISH BARE.—Bobby Bare, left, previews several cuts from his just-re-

leased “As Is"" album on Columbia during a featured showcase at the recent
CMA board meeting in London.
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Sheppard Builds
On Country Base

NASHVILLE—With two No. |
country singles already under his
belt and I Loved 'Em Every One”
still climbing the pop chart, T.G.
Sheppard is headed for what could
be his most successful year yet.

Sheppard has been building a
strong country base since his first top
song back in 1974, “Devil In The
Bottle.” Although three of his songs.
including “*Devil.” have had margi-
nal pop success, “Loved 'Em Every
One” is Sheppard’s first major cross-
over record, carrying with it in-
creased bookings and television ex-
posure.

“I never really realized what a
crossover song could do for an art-
ist,” says Sheppard. “I'm not saying
that you can’t get the exposure as a
straight country artist. but it takes
several No. | singles to achieve what
you get with one pop song, in terms
of tv and bookings.”

Recent tv appearances for Shep-
pard include performing on two re-
cent country awards show, for the
Academy of Country Music and the
Music City News tribute to song-
writers. He's also appeared on Tom
Snyder’s “Tomorrow Coast To
Coast,” the “Mike Douglas Show™
and on Ted Turner’s cable network.

Filming begins the first part of
June in Las Vegas for the “Battle Of
The Las Vegas Showgirls,” a 90-
minute special cohosted by Shep-
pard and Regis Philbin. The show
features sporting competitions be-
tween employes of the various ho-
tels.

Another plus from his pop success
has been an increase in bookings.
Sheppard recently headlined at
Tampa Stadium, playing to a crowd
of 25.000.

“Hit records are great, tv is great,
but it all comes down to the box of-
fice. If you're not selling tickets, some-
thing’s wrong,” says Sheppard.

A new type of clientele is mixing
with long-time country fans at Shep-
pard’s concerts these days. “We've
never had a conservative audience,
they’ve always come up to the stage,
but I've noticed an influx of young
rock’n’rollers.” he notes.

Sheppard. who credits much of
his present success to producer
Buddy Killen and manager O.J.
Johnson, is undecided as to what
will be the followup single to “I
Loved 'Em Every One.”

“I’d like to come back with some-
thing that crosses, but I'll go with
what’s best for my career,” he says.
“Basically. I'm a country artist.”

ROBYN WELLS

Jimmie Rodgers
Memorial Fest

MERIDIAN, Miss. — Merle Hag-
gard, Boxcar Willie, Cristy Lane,
Charlie McCoy, Ernest Tubb, Stella
Parton, Penny DeHaven and Moe
Bandy (a native of Meridian) are
scheduled headliners at the 1981
Jimmie Rodgers Memorial Festival
Saturday (23) through Saturday
(30).

The week-long event opened with
a country and bluegrass jamboree
and continued with a variety of en-
tertainment. This year's festival is
being filmed by We're Easy Produc-
tions Ltd of Studio City. Calif. as a
60-minute tv special, with Merle
Haggard hosting the program.

Rockin’ Country: T.G. Sheppard visits Discount Records in Nashville recently

as part of Warner Bros.’ spring country music festival campaign. Chatting in-

store are, from left, Alan Gordon, manager of Elfiston Place Discount Rec-

ords; Sheppard; Kerry Woo, WEA field merchandisers; Gene Dries, Warner

Bros. local promotion rep; and Frank Jones, Nashville director of operations/
a&r head, Warner Bros.

INCLUDES 17 LABELS

143-Tune Pioneer Series
Offered By Smithsonian

By JEAN CALLAHAN

WASHINGTON—With a concert
featuring country music pioneers
Patsy Montana, Pee Wee King and
Redd Stewart, the Smithsonian In-
stitution celebrated the release of its
landmark anthology of country mu-
sic recently.

“We believe that nothing more
significant has happened in the
whole lifetime of recorded country
music than the creation of this exu-
berant and definitive collection,”

WADV Buffalo
Changes Format

® Continued from puge 23

which will be customized through
local DJs.”

Former DJs George Beck and Joe
Rico left WADV with Rico going to
WFXZ-FM with his jazz show Fri-
day and Saturday nights. Fred Kles-
tine switched to sales.

Current DJs include Bob Kober-
nuss, from 6 a.m. to noon and Dave
Prescott, noon to 6 a.m. Kobernuss
will go full time news and Prescott
will become WYRK’s production
director.

Both DJs at this time handle both
live and prerecorded weather fore-
casts. time, temperature, news and
some song introduction duties.

New equipment will allow the sta-
tion to increase from 29 to 50 kw at
106.5 mhz.

The new format also will feature
more promotion-oriented contests,
community tie-ins and concerts. A
promo is underway to rename the
Blue Grass Theatre in Fantasy Is-
land. an amusement park on nearby
Grand Island. Local country bands
will participate in the venture.

Fetch sees concert promotions
with major country stars and local
promoters at numerous venues here,
including Melody Fair, Shea’s Buf-
falo, Memorial Auditorium and the
annual Erie County Fair.

“We're here for the long haul, not
just flash-in-the-pan. buying-the
first-book approach.” concludes the
general manager. “The station’s
working on a three- to five-year plan
and is going to have a classy, modern
country musical format.”

said James R. Morris, director of the
Smithsonian’s division of perform-
ing arts. “The ‘Smithsonian Collec-
tion Of Classic Country Music is the
first comprehensive historical survey
of a unique body of American musi-
cal literature.”

Because of its unique position as
the U.S’s national museum, the
Smithsonian was able to draw the
143 selections from the archives of
17 different record companies. The
collection includes a panorama of
the greatest country music songs,
from the first documented recording
in country music history—champion
fiddler Eck Robertson’s “Sally
Gooden” (1922)—to contemporary
superstar Willie Nelson’s 1975 hit
“Blue Eyes Cryin’ In The Rain.”

Country music scholar Bill Ma-
lone, professor of history at Tulane
Univ., selected the cuts and wrote
the 56-page booklet of liner notes
that accompanies the record pack-
age. The booklet provides an over-
view of country music history, anno-
tation of each selection and historic
photographs that date back to the
earliest days of recorded country
music.

. Many of the recordings on this al-
bum predate the era of stereophonic
sound but special care has been
taken to provide the best possible
sound quality without doctoring the
records to simulate stereo. The col-
lection, which is also on cassette, will
be available after June 1 by mail or-
der for $54.95 plus postage and han-
dling from Smithsonian Recordings,
P.O. Box 10203, Des Moines, lowa
50036.

The Smithsonian’s foray into the
record business began in 1973 with
the release of “The Smithsonian
Collection Of Classic Jazz,” a six-
record set which has sold more than
200.000 units.

Since that first album was re-
leased, the Smithsonian Collection
of Recordings has increased to more
than 35 albums. Major products
recently released include “A Treas-
ury Of Johann Sebastian Bach,”
“An Explosion Of Genius: Duke El-
lington, 1938-40” and “Voices Of
The Civil Rights Movement; Black
American Freedom Songs, 1960-
66.” All are available by mail order
or can be purchased here at the
Smithsonian Museum shops.
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NASHVILLE—Resurrections  of
pop standards often dot the country
chart. But recently, a fuller-than-
usual bouquet of pop garlands has
been brightening up playlists.

This week, the Oak Ridge Boys’
“Elvira” becomes the second pop re-
make to hit No. | on the country
chart in 1981. Originally recorded
by its author, Dallas Frazier, the
song hit 72 on the pop chart in 1966.
Rodney Crowell gave the tune its
first country appearance in 1978,
when it struck 95.

In an odd twist. Conway Twitty's
recent charttopper, “Rest Your Love
On Me.” penned by Barry Gibb and
recorded by the Bee Gees, crested at
39 on the country chart in 1978 for
the Australian group. But it failed to
be listed on the pop chart. because it
was the flip side to their No. | hit,
“Too Much Heaven.”

The most recent pre-rock song to
chart country is Willie Nelson’s ver-
sion of “Mona Lisa,” a No. | tune
for Nat-King Cole in 1950, and a

~ pop hit for Dennis Day, Art Lund

and Victor Young that same year. It
went top 30 for rockers Carl Mann
and Conway Twitty in 1959. Moon
Mullican gave the tune its only pre-
vious country success, takingit to the
top 10 in 1950.

Another recent pre-rock tune,
Emmylou Harris’ “Mr. Sandman™
made it to the top 10. The original
version gave the Chordettes their
first pop success and their only
chart-topper. Other successful ver-
sions included those by the Four
Aces and Chet Atkins.

Jerry Lee Lewis’ rendition of Judy
Garland’s “Over The Rainbow™
cracked the top 10, giving him one of
his strongest songs in 1980. Among
the pop versions of this golden oldie
was the Demensions’ cut back in
1960.

One of Johnny Cash’s biggest
songs of late was “Ghost Riders In
The Sky.” peaking at 2 in 1979. This

Allanson Promo

NASHVILLE—In support of
Susie Allanson’s latest single, “Run
To Her,” Liberty Records is sending
out approximately 250 promotional
pairs of white terrycloth running
shorts stamped with label logo, art-
ist'sname and “Run To Her” in blue
trim. The running shorts will be
mailed to both radio and sales ac-
counts. “Run To Her™ is the first cut
released from Allanson’s upcoming
LP, “Sleepless Nights.”

 Cover Versions Of Songs
Popping Up On Charts

By ROBYN WELLS

proved to be a recent top 40 success
for southern rockers the Outlaws.
The tune was covered in the ’60s by
the Ramrods, the Baja Marimba
Band and the champaign king him-
self. Lawrence Welk.

Still making chart progress are
several more modern tunes, includ-
ing Tompall & the Glaser Brothers
version of Kris Kristofferson's “Lo-
vin’ Her Was Easier™; Tom Jones’
“Darlin’,” originally recorded by
Frankie Miller in the U.K.; Billie Jo
Spears cover of Jackie De Shannon’s
“What The World Needs Now Is
Love;” and Susie Allanson’s “Run
To Her.” a remake of Bobby Vee’s
“Run To Him.”

Already on and off the charts this
year have been Juice Newton. “An-
gel Of The Morning.” (Merrilee
Rush); Orion, “Crazy Little Thing
Called Love.” (Queen); Pam Hobbs,
“Have You Ever Seen The Rain,”
(Credence Clearwater Revival); and
a pair of Abba tunes, “S.0.S.” and I
Have A Dream.” cut by Johnny
Carver and Cristy Lane. respec-
tively.

And finally, Don McLean made
his debut on the country chart
recently with an old Roy Orbison
tune, “Cryin’.” also a country success
for Stephanie Winslow.

SHOWCASE
SET

NASHVILLE — Registrants at
this year's October Talent Buyers
Seminar sponsored by the Country
Music Assn. will be treated to some-
thing new: the traditional series of
showcases has been condensed into
one three-hour concert to take place
at the Tennessee Performing Arts
Center.

The showcase, now scheduled for
Sunday. Oct. 10, has been moved
from the seminar headquarters at
the Hyatt Regency Hotel to the
James K. Polk Theatre of the Arts
Center to provide a more profes-
sional and comfortable setting for
the artists, according to seminar
showcase chairman Don Light.

Light has mailed notices to agents
and managers requesting press kits
on proposed showcase acts up for
consideration by the committee. Tal-
ent to headline this year's event will
be selected by the cut-off date of
July I. Interested agents may send
materials to Light at 1100 17th Ave.
South, Nashville, Tenn. 37212.
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BY NOW—RCA artist Steve Wariner left, shares a laugh with ice skating
champion Dorothy Hamill and host Bob Braun during a recent taping of
Braun’s syndicated talk show. Wariner and Hamill had met earlier this year
during the ice Capades Nashville stint. Presently, Wariner is on a midwestern
concert/promotional tour in support of his current single, By Now."'
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Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). s Stars are awarded to those products showing greatest airplay and sales strength. @ Recording Industry Assn. Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) & Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)
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[T ) P I | Hey Joe (Hey Moe) (Ray Baker) ................... 45 Love Knows We Tried (Jerry Crutchfieldy ... ... 40 Slow Country Dancin’ (Ray Baker) ... ou're Crazy Man (Nelson ) RO
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Country

LABEL MATES—After a five-month

timeout for writing and recording,

Eddie Rabbitt hits the concert trail

again with fellow Elektra/Asylum
artist, Sami Jo Cole.

Fried Chicken
Writing Events

NASHVILLE—-The fifth annual
Kentucky Fried Chicken National
Country Music Songwriting Contest
kicks oft Monday (1) through the
month of June. with sponsorship
from more than 200 radio stations
across the US.

Participating stations will air spe-
cial promotional spots recorded by
Brenda Lee plugging the contest,
which drew more than 15.000 cntries
last year.

The contest—open to amateur
songwriters only—will feature two
rand prize winners. who will re-
eive a trip to Nashville to watch Lee
record their winning songs on a spe-
cial Kentucky Fried Chicken single.
The record will then be distributed
to country and pop stations across
the country for airplay.

All submitted entries must be
postmarked by July 3. Winners will
be notified by Sept. 11

g
¢

Cash Promo

NASHVILLE Columbia huas
credited its artist development cam-
paign for Rosanne Cash with driv-
ing her “Seven Year Ache™ to the
top of Billboard’'s country singles
chart this week.

The three-part markceting effort
has mvolved extensive media and
personal appearance exposure in
key markets. The last phase of the
campaign will start in Memphis at
the end of this month.

Ap_STRAIGHT
FROM TEXAS

FREE

LP & TAPE CATALOG
Original Texas Playboys
Fiddlin’ Frenchie Burke

Johnny Bush
& many more Texas & Cajun
Dance Instrumentals including

“*Cofton-Eyed Joe"
plus Southern Humorists —
Justin Wilson, Bob Murphey
& “'Brother”’ Dave Gardner

Distributors & Dealers

call or write:
@,& DELTA RECORDS
P.0. Box 225

Nacogdoches, TX 75961
(713) 564-2509

|

_ NashvilleScene |

By KIP KIRBY

One of Nashville's most unusual—and excit-
ing—musical projects to take place any time
recently had to be the Crusaders’ under-wraps
sessions at Music City Music Hall studios. The
three-piece jazz/fusion trio told Scene they'd al
ways thought 1t would be fun to visit Nashvilie
and try their hand at recording some country
music. Of course, the Crusaders’ concept of
country brings a rather different perspective to
the sangs—it's country the way it may never
have been done befare!

In the group's three- r
day session, Crusaders
Stix Hooper, Joe Sample
and Wilton Fefder cut "
Believe In You,” "9 To 5
‘Luckenbach Texas,” “On
The Road Again” and “To-
day | Started Loving You
Again,” incorporating their trademark funky
groove and taking the numbers into a totally
new dimensions. Playing on the tracks with the
Crusaders were Nashville musicians Reggie
Young, Jon Goin, Weldon Myrick and David
Briggs . Sofar, there aren't any plans yet for a
definite release. The Crusaders—who couldn't
say enough nice things about their Nashville
stay and the city's creative environment—will be
returning here later for more studio work. One
thing for certain: when it's fimished. it could eas-
ity be the year's most unusual “country” album!

Scene’s West Coast spy Paul Grein cornered
EMI artist Kim Carnes to get her reaction to
being nominated for best new female artist of
the year at last month's Academy of Country
Music Awards.

| was rather puzzled. to tell you the truth,”
said Carnes, whose “Bette Davis Eyes™ has rock
eted to the tap of the pop charts since then (and
never, of course, charted country).

'I've never on my own had a record played
country.”” Carnes explained. "“Some people
thought ‘What Am | Gonna Do’ off the ‘St. Vin
cent's Court” album could be a country hit, but
it didn't work because all the country stations
said, ‘She’s not a country artist.” The duet with
Kenny was a little different, but still [ didn't de-
serve to be nominated. There are a lot of legiti-
mate country artists who should have been in
there.” (Is anyone at the ACM listening to
this??7)

Roger Miller and Willie Nelson are apparently
cutting a vocal duet album in Austin. while
Miller has also been working in Nashville with
producer Buddy Killen. Miller is a guest on Larry
Gatlin's ABC-TV special Monday night (25)

Recent drop-by visitors to Chuck Morgan's
all-night radio show on WSM-AM include Ricky
Skaggs, Joe Bonsall and Bill Golden of the Qak
Ridge Boys, Alabama, John Hartford and Jan
Howard. Morgan i1s developing his program into
a late-night fun fest with impromptu on-air per-
formances by whoever happens to drop into the
studio—and with the prestige of WSM, his
‘drop-ins” are usually pretty impressive! Sound
Factory Records held its first label showcase
recently in Sedalia, Mo., with the Emmons &
Baugh Sound Factory Band providing
instrumental support for all the acts who
appeared. Terry McMillan performed his new
RCA debut single, and also handled harmonica
and percussion for the group. Others in the
Sound Factory Gand included Phil Baugh on
lead guitar, Buddy Emmons on steel. David
Smith on bass, Billy Reynolds on drums and Bob
Patton an piano (Patton was on loan from Ray
Price's group for the occasion). . . . Artists per-
forming during the showcase were Allen Frizzell,
Jerry Graham and Cowboy Country and Sammi
Smith.

Favorite Quote of the Week comes this time
from none other than T.G. Sheppard, who says'
"Success is a journey. not a location.’

And n the “Show Must Go On" Dept., a hurri-
cane which hit Lake Charles, La. reportedly
didn't deter Conway Twitty, Sheppard and Helen
Cornelius fram going on as scheduled with their
cancert at the Civic Center there

Carolina Fest Adds
Tammy Wynette

NASHVILLE—Promoters of the
Carolina Country Jamborce have
added Tammy Wynctte to the roster
ol country music acts scheduled to
perform at the event July 4-5. The
festival will be held at Surfside. near
Myrtle Beach. S.C.

Other headliners on the list in-
clude Mac Davis. Emmylou Harris.
Alabama. Con Hunley. Dottic West,
Jerry Lee Lewis and Conway Twitty.

Tickets tor the festival—$25 for
one day. $45 tor two—are available
through Ticketrons and music and
record stores. No tickets will be sold
at the site.

\
/

" New On TheCharts |

CORBIN/HANNER BAND
“Time Has Treated You Well”—ﬁ

Pittshurgh-based Bob Corbin and
Dave Hanner have built their musi-
cal reputation on the hasis of their
songwriting efforts. spanning more
than 10 years. Although the duo
does not often collaborate, ther col-
lective efforts include the OQak Ridge
Bovs' “Beautiful You.” Mel Tilhs
“Blind In Love” and cuts by Hank
Williams Jr.. Alabama. Don Wil-
liams. Johnny Carver and the Cates
Sisters.

But the group hadn’t had much
success until Corbin’s wite. a free-
lance writer. happened to mention
1o Mel Tillis during an interview that
her husband was a songwriter. Upon

hearing demonstration tapes. Tilhs
helped both Corbin and long-time
friecnd Hanner land publishing con-
tracts in 1976.

Although the duo just recently
signed with Alfa Records. their de-
but atbum. “For The Sake Of The
Song” was recorded almost two
years ago. Produced by Tommy
West. the first Alfa single from the
LPis*Time Has Treated You Well.”
The group plans to start cutting their
second album in July.

Managementtor the group is han-
dled by Bob Burwell Management.
2350 One Wihams Center. Tulsa.
Okla. 74172, (918) 599-8381.
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(x| ME x| = TITLE
o | = | 2| Mtist, Label & Number 2| % 5| Atist Labei & Number
S| £ | (Dist Label) €1 3|2 | (Dist Labe)
ﬁ 1] 11| FEELS SO RIGHT 40 | 44 | 4| LIVE
Alabama. RCA AHLI 3930 Hoyt Axton Jeremizh 500
| 2| 10| SEVEN YEAR ACHE 41|38 | 35| LOVE IS FAIR
Roseanne Cash. Columbia JC 36965 Barbara Mandrell MCA 5136
3| 4] 32| GREATEST HITS A 42 |41 | 4| JOHN ANDERSON 2
Kenny Rogers. Liberty 100 1 v's“ M;T-T—BSK o
4] 3|25 9705AND e
0DD JOBS @ 43 143 | 26 | SOUTHERN RAINM
Dolly Parton. RCA AHL1 385 ) UAES, EELia) G2 i
44 | 39 | 46 | THAT'S ALL THAT
5| 5[10| JUICE
Juice Newton. Capitol ST 12136 mAkTTERS ~ 6
ickey Gilley Epic JE 36492
6| 846 HORIZON A
Eddie Rabbitt, Flektra 6E-276 45| 34 |160 ?vT,,ARNDUST A
lie Nelson. ¢
7| 7(11| SOMEWHERE OVER THE
46 | 50 | 6| WASN'T THAT A PARTY
RAINBOW @ I The Rovers
Willie Nelson Columbia FC 36883 Cleveland Int Epic IE 37
8| 6| 17| ROwDY 47 | 49| 3| GREATEST HITS
tiank Williams Jr \m Ed Brown & Helen
Elektra/Curb 6E 330 ‘ RCA AHL1 3999
9| 9|12 WILD WEST 43 | 24 | 29| LOOKIN' FOR LOVE
Dottie West. Liberty LT 1062 Johnay Lee. Asylum 6F 309
10 {10 | 14| EVANGELINE 49 | 55 [ 27| ENCORE
Emmylou Harns Mickey Gilley. E 3685
Warner Bros BSK 350
50 (53| 8| DAKOTA |
or(14| 6| 1 LovEEM AL Stephanie Wision
1G. Sheppard Warner/Curb BSK 3529
Warner/Curb BSK 3528 51|47 36 THESE DAYS
121 13| 6| OUT WHERE THE BRIGHT l Crystai Gayle Columbia JC 3651
LIGHTS ARE GLOWING ,
Ronnie Milsap, RCA AAL] 3937 B o | %83:"‘”_.1633‘05148
13| 11| 33| GREATEST HITS @ 53 54| 3 MUNDO EARWOOD
Ronnie Milsap. RCA AHLI 377 | o B
ﬁ 16| 3| WHERE DO YOU GO Excelsior XLP 88006
WHEN YOU DREAM 54| 58 | 14| GREATEST HITS
Anne Murray. Capitol SO0 12144 Dave Rowland & Sugar 1
151 15| 17| SOMEBODY'S KNOCKIN' RCA AHL1 3195
Tern Gibbs, MCA 5173 55| 52| 5 WHO'S CHEATIN' WHO
16 | 18| 6| DRIFTER Charly McClam Epic JE 36851
Sylvia. RCA AHL1 3982 56| 60| 18| GREATEST HITS
27| 30| GREATEST HITS @ B""L "'a’g“ Z"“L‘:‘e (;"“'J“C T
The Oak Ridge Boys MCA 5150 RIS ] R
18| 12| 11| LEATHER AND LACE ¥y CITI  outLaws
Waylon lennings & Jess: Colter ’ Waylon Jennings RCA AFL1 1321
RCA AAL1 3931 58 | 63| 53| THE BEST OF DON
19 17 [109| GREATEST HITS A WILLIAMS VOL. Il @
Waylon Jennings. RCA AHL1 3378 Don Wilhiams. MCA 3096
20| 20| 41| 1 BELIEVE IN YOU 59|59 2| BOBBY GOLDSBORO
Don Williams, MCA 5133 Babby Goldsboro. Curb/CBS JZ
21[ 22| 35| | AM WHAT | AM ez
George Jones Epic JE 36586 60 | 57 3 E:EDCONCRETE COWBOYS
22| 19| 35| GREATEST HITS A
Anne Murray. Capitol SO0 12110 611 51 6 Ik-’llcdn(:(’;o(:):r::glt_)g’\l{ You
23|26| 14| BLUE PEARL
Fart Thomas Conley. géglKNTo LOVING ME
5|17 mblgosl;rjglnolsnw | Joe Stompler Lo 1E 3165
’ Mel McDaniel. Capitol ST 12116 62| 45| 14 IWO'S{AHPA&RTY
25| 28 51 MY HOME'S IN Mu&wz;yl;swl y & Loretta Lynn
ALABAMA
Alabama. RCA AHL1 3644 ﬁ 73| 49 L‘:‘?I‘IS OLD AND NEW
n ilhams Jr
26 21| 7| ROLL ON MISSISSIPPI Elektra C:I‘H 60278
Charley Pride. RCA AHLI 3805
64| 46| 52| MUSIC MAN @
27 32| 31| REST YOUR LOVE ON ME ‘ Waylon Jennings. RCA AHL1-36(
Conway Twitty MCA 5138
65! 70| 19| i'LL BE THERE
28| 23| 30 BACK TO THE BARROOMS Gal Davie
Merle Haggard. MCA 513% Warner Bros BSK 3509
29 | 30| 4| ONE TO ONE 66 w MY TURN
Ed Bruce. MCA 5188 Donna Hazzard Excelsior XLP
¥y [CESI)  MAKIN' FRIENDS 8808
Razzy Bailey. RCA AHL1 40 6775 7| [ILL NEED SOMEONE TO
31| 33| 10| HEY JOE, HEY MOE HOLD ME WHEN | CRY
Moe Bandy & Joe Stampley Jamie Fricke, Columbia IC 36820
Columbia £C 37003 68| 69 5| FOLLOWING THE FEELING
ﬁ m CARRYIN' ON THE FAMILY Moe Bandy. Columbia JC 36781
NAMES 69| 68 130| WILLIE AND FAMILY
David Rizzell & Shelly West. Warne LIVE A
Bros. BSK 3555 Willie Nelson. Columbia
33 (31| 34| HARD TIMES KC 235642
Lacy | Dalton. Columbia JC 36763 | 70| 56 | 38| RAZZY
343615 GUITAR MAN Razzy Bailey. RCA AHLI 3688
Elvis Presley. RCA AHL1 3197 71| 72| 81| ‘¥HISKEY BENT AND
35/35| 12| | HAVE A DREAM HELL BOUND
Cristy Lane, Liberty LT 1083 }E{la’;: WIIIJIM;]SGEJ’ZU
7 ekira/Lur K
il Il R o 72| 64| 26| SONS OF THE SUN
The Beilamy Broth
(iR {7 & T L T
37 (29| 39| HONEYSUCKLE ROSE A 731 650129 THE GAMBLER A
g"“"d“ac" #enny Rogers. United Artists
olumbia $236752 UALA 934 H
38 | 42| 14| BETWEEN THIS TIME AND 74| 67| 50| SAN ANTONIO ROSE
THE NEXT Wiilie Nelson and Ray Price
Gene Watson MCA 5170 Columbia 36476
¥y IS SURROUND ME WITH 75| 62| 31| TEXAS IN MY REAR VIEW
LOVE MIRROR
Charly McClain. Epic FE 37108 Mac Dawis Casablanca NBLP 7239

* Stars are awarded to those products showing greatest sales strength.
ucts showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry Assn. Of
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales
of 1,000,000 units. (Seal indicated by triangle.)

. Superstars are awarded to those prod-
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LUXEMBOURG HEADLINERS—RCA's Razzy Bailey, left, and Warner Bros.’

Gail Davies, right, shared billing with the Charlie Daniels Band on Radio

Luxembourg’s recent live satellite broadcast from the Tenn. Performing Arts

Center in Nashville. Satellite transmission was delayed prior to airing due to

computer snafu and a tape of the entire concert was re-broadcast the follow-
ing week to Europe.

Country

‘Elvira” is the fourth No. 1 country single for
the Oak Ridge Boys. Both "L eaving Louisiana In
The Broad Daylight” and “Trying To Love Two
Women" hit the top in 1980, while “I'll Be True
To You" reached the summit in 1978.

Coincidentally. “Elvira” makes the Qaks the
fourth group to reach the top position in 1981,
foltowing in the footsteps of the Bellamy Broth-
ers, Frizzell & West and Alabama. No other
group appears ready to join this contingent in
the near future, aithough two brotherhoods.
Tompall & the Glasers and the Burritos, crack
the top 30 this week.

With the success of “Elvira,”" groups have
doubled the top chart action they experienced
at this point [ast year, when only the Qaks and
the Bellamys had achieved No. 1 songs. Even
tually. seven joint efforts reached the top in
1980; the Bellamys' “Sugar Daddy” and
“Dancin’ Cowboys"; Alabama's ‘Tennessee
River" and “Why Lady Why" Merle Haggard
and Clint Eastwood's “Bar Room Buddies " and
the two aforementioned Qaks tunes.

It's generally been feast or famine for top
group songs over the past decade, with a low in
1972 when every No. | tune was a solo effort, to
a high in 1979, when seven different combos
reached the top. Both Dave & Sugar and the
Bellamys remained at the apex for three weeks.
with “Golden Tears” and "If | Said You Had A
Beautiful Body Would You Hold It Against Me,"
respectively. “All The Gold In California” was a
two-week hit for Larry Gatlin & the Gatlin Broth-
ers Band. Striking the climax for one week
apiece were: Kenny Rogers & Dottie West, “All |
Ever Need Is You"; the Charlie Daniels Band,
“The Devif Went Down To Georgia"'; Willie Nel-
son & Leon Russell, “Heartbreak Hotel": and
Moe Bandy & Joe Stampley, “Just Good OI
Boys.

‘Elvira” is the first song containing a fe-
male's name to reach the top of the country
chart since Waylen Jennings' “Amanda’ in
1979. The '70s were accented by top accolades
of the female persuasion, including Kenny Rog-
ers’ first No. 1 single, “Lucille,” which hit the
fifth slot on the pop chart, one better than the
peak position reached by the First Edition’s
“Ruby, Don't Take Your Love To Town.” (coin-
cidentally, “Ruby" marked Rogers' first appear
ance on the country chart, levelling off at 39 in
1969). Other memorable tunes include Merle
Haggard's “Carolyn,” Dolly Parton’s “Jolene”
and Bobby Bare's “Marie Laveau.’

1975 was the biggest year recently for female
inspired No. | songs. Scoring that year were:
Billy “Crash” Craddock, “Ruby Baby": Conway
Twitty, “Linda On My Mind"; Tanya Tucker,
“Lizzie And The Rainman”; and Jessi Colter's
sole top tune, “I'm Not Lisa,” which also hit the
fourth spot on the pop chart. But perhaps the
best known, and certainly the strangest, No. |
country song containing a female name s
Johnny Cash's 1969 hit, “A Boy Named Sue.

The back-to-back top debuts are a pair of
Elektra artists, Johnny Lee and Hank Williams Jr.
Williams" “Dixie On My Mind" is the second
original cut from his “Rowdy” LP, following the
No. 1 “Texas Women." Dean Dillon bows at
starred 78 with “They'll Never Take Me Alive,”
penned by himself and Frank Dycus. Another

Chart Fax

By ROBYN WELLS

Dillon/Dycus tune, “Unwound,” goes to super
starred 53 this week for MCA newcomer George
Strait. Rodney Lay, a member of Roy Clark's
band. enters at starred 85 with “Seven Days
Come Sunday.” while Clark's new single, “‘Love
Takes Two. " jumps to starred 77 Susie Allanson
charts with “Run To Her,” a remake of Bobby
Vee's pop hit, “Run To Him." And King Edward
IV enters at starred 80 with “Keep On Movin'."
released following his recent death

Most songs are making nfinttesimal jumps
this week, as 25 of the top 30 slots are occupied
with starred and superstarred contenders.
Among the prime movers are Alabama, Vern
Gosdin, Crystal Gayle, Eddy Raven and Joe
Stampley.

NATIONAL QUT-OF-THE-BOX-BREAKOUTS:

SEVEN DAYS COME SUNDAY-Rodney Lay
(Sun)—WNOE-AM Monroe, La.. WSLC-AM Roan-
oke, WTMT-AM Louisville; KYNN-AM Omaha;
KOYN-AM Billings; WDOD-AM Chattanooga;
WJQS-AM Hackson; WKCW-AM Warrenton, Va.:
WPCM-FM Burlington, N.C; WTOD-AM Toledo;
WDEN-AM Macon; WCBX-AM Eden, N.C.; Wv0J-
AM Jacksonville; KEED-AM Eugene, Ore
WMAY-AM Springfield. 11l.. WKSJ-AM Prichard,
Ala 1

LOVE (Can Make You Happy)—James Marvell
(Cavaleer)-WSLC-AM Roanoke; WTMT-AM
Loursville; KOYN-AM Billings, WLWI-FM Mont-
gomery. WJQS-AM Jackson, Miss.; WDXB-AM
Chattanooga: WSDS-AM Ypsilanti: WKCW-AM
Warrenton, Va.; KVO0-AM Tulsa; WPCM-FM Bur-
fington, N.C.. KRAK-AM Sacramento; KCEY-AM
Modesto.

BUBBLING UNDER THE TOP 100:
101-SWINGING DOORS—Del Reeves (Koala)
102—HEADIN’ FOR A HEARTACHE-Cindy Hurt
(Churchill)

103—ALL | HAVE TO DO IS DREAM—Nancy
Mentgomery (Ovation)

104—SEND ME THE PILLOW YOU DREAM ON—
The Whites (Capitol)

105--MAMA WHAT DOES CHEATIN’ MEAN-Car-
roll Baker (Excelsior)

LP CHART ACTION:

As two soundtrack packages, “Urban Cow-
boy” and *“Any Which Way You Can,” drop off,
Razzy Bailey’s “Makin' Friends” and Charly
McClain’s “Surround Me With Love" enter, giv-
ing each artist two albums on the country chart.
Also debuting are Donna Hazard's first effort on
Excelsior, “My Turn." and David Frizzell and
Shelly West's first album. “Carryin’ On The Fam-
ily Names." which bows at an impressive starred
32

Re-entering the chart 1s Waylon Jennings’
“Outlaws.” Off and on the chart since October
1977, the highest position this album has
reached is 19

Live Pride LP

NASHVILLE -Charley Pride’s
recent concert at the Grand Ole
Opry House has been recorded by
RCA foralivealbum. To date, Pride
has cut 38 albums for the label since
1965. with a dozen achieving RIAA
gold status.

FREE

Listing in Billboard’s 1981-82

International Buyer’s Guide
of the Music-Record-Tape
Industry

Jugrnal

Categories to be included in the 1981-82 International Buyer’s Guide are:

MANUFACTURERS OF
RECORD & TAPE DEALER
ACCESSORIES & SUPPLIES

RECORD COMFANIES Printers & Lithographers
Record Promotion

Tape Custom Duplicators

RECORD & TAPE

WHOLESALERS Tape Duplicator/Marketers Carrying & Storage Cases
Distributors Record Care Products
One Stops MANUFACTURERS OF Turntable Mats

SUPPLIES FOR THE MUSIC-
RECORD-TAPE INDUSTRY
Cartridge & Cassettes &

45 RPN Adaptors
Head Cleaners & Demagnetizers
Replacement Styli

Rack lobbers
Importers & Exparters

MUSIC PUBLISHERS Reels Leader Tape

(please indicate affiliation) Envelopes & Mailers Splicing Tape & Equip
Jackets Bulk Erasers

SHEET MUSIC JOBBERS & Labels PROMOTIONAL

SUPPLIERS Polyethylene Bags & Shrinkwrap
Protessional Tape Supplies
Raw Materials

Record Manufacturing

MERCHANDISING A1DS

MANUFACTURERS &
IMPORTERS
Posters, Belt Buckles, I'-Shirts, etc.

SERVICES FOR THE MUSIC-
RECORD-TAPE INDUSTRY

Associations & Frofessional Equipment
Organizations (Please specify chief product) | MANUFACTURERS OF STORE
Catalog Services Sleeves FIXTURES

Browser Boxes
Display Racks
Divider Cards
JUKEBOX MANUFACTURERS

JUKEBOX TITLE STRIP
MANUFACTURERS

Tape, Blank toaded

Tape Duplicating &
Processing Equipment

Tape Packaging & Labeling
Equipment

Tape, Raw

Design & Artwork

Licensing Organizations, Music
(please indicare whether
Mechanical or Performing
Rights)

Plating & Processing Plants

Pressing Plants

MAIL THIS COUPON TO US TODAY
If you are engaged :n one or more of the categories listed, it is urgent that you send
this coupon tc us immediately so that we can include you in this giant directory.
PLEASE SEND IMMEDIATELY TO:

Biliboard intemational Buyer’s Guide, Directory Central

2160 Patterson Street, Cincinnati, Ohio 45214

Please use typewriter if possible.

BUSINESS CLASSIFICATION

NAME OF CONPANY

STREET ADDRES> ciTy

STATE ZiP

COUNTRY

TTLEPHONE NUMBER AREA CODE

TOP EXECUTIVES: NAME TITLE

BRANCH OFFICES (U.S. & INTERNATIONAL)

Please attach any cdditional information
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POPULAR ARTISTS

A DCBAND
Brother Luck

LP Cotillion SD16041 ... ... .. ...

CACS16041 .

ADDOTTA, KIP
| Hope I’'m Not Qut Of Line
LPLaft A215
ADOLESCENTS
Adolescents
LP Frontier FLP1003
AKERS, KAREN
Presenting Karen Akers
LP Blackwood 81750091
ANDERSON, JOHN
John Anderson 2

LP Warner Bros BSK3547 ... .

AXTON, HOYT
Live!
LP Jeremiah 5002
BAILEY, RAZZY
Makin’ Friends
LP RCA AFL14026
BELL, ARCHIE
| Never Had It So Good
LP Becket013

BLOOD, SWEAT, & TEARS

Child Is Father To The Man

LP Columbia
Mastersound HC49619

BLUE MAGIC
Welcome Back
LP Capitol ST12143 .
BT B8XT12143
CA4XT12143 .

BONDS, GARY "U.S.”

Dedication

LP EMI America SO17051 . . ..

8T 8X017051
CA 4X017051
BREWER, TERESA
A Sophisticated Lady
LP Columbia FC37363
CAFCT37363.
BROOKS, LONNIE, BAND
Turn On The Night
LP Alligator AL4721
BROWN, JIM ED, & HELEN
CORNELIUS
Greatest Hits
LPRCAAHL13999.

BYRDS

$8.98

...$8.98

$7 98

$14 98

.87 98
$7 98
$7 98

.$8 98
.$8.98
$8.98

. 8898

$8 98

. $898

The Original Singles 1965-1967

LP Columbia FC37335 . . ..
CAFCT37335. ..
CARNES, KIM
Mistakegn ldentity
LP EMI America SO17052
8T8X017052 .. .....
CA4X017052.
COCKBURN, BRUCE
Resume
LP Millennium BXL17757
COMMERCIALS
Compare & Decide
LP Eat Recs. EAT1

CRAMER, FLOYD
Great Country Hits
LP RCA AYL14008

CRAMPS
Psychedelic Jungle
LPIRSSP70016

DAVIS, DANNY, & THE

NASHVILLE BRASS
Cotton Eyed Joe
LPRCA AHL14022

DAYTON

Cutie Pie
LP Liberty LT1093
CA4LT1093..... ... ..

DEBARGES

Debarges

LP Gordy GB1003M1
DILLMAN BAND
Lovin’ The Night Away

LPRCAAFL13909 . .
DOZIER, LAMONT
Working On You

LP Columbia ARC37129 .

8T ACA37129 oo

CAACT37129
DREGS

Unsung Heroes

LP Arista AL9548 ..

DUDEK, LES

Gypsy Ride
LP Columbia FC36798
BT FCA36798
CAFCT36798

EDMUNDS, DAVE
Twangin

LP Swan SongS§S16034 . .. ..

8TTP16034.
CA CS16034

ELUSION
All Toys Break
LP Cotilllon SD16040 ..
CACS16040
GHOSTRIDES
Ghost Rides
LP Anthem ARLP333

GOODNIGHT, GARY

Introducing Gary Goodnight

LP Door Knob DKLPS811003

GRATEFUL DEAD
Reckoning
LP Arista A2L8604(2)

HARDIN, TIM

The Shock Of Grace

LP Columbia PC37164 . ..
HAZARD, DONNA

My Turn

LP Excelsior XLP88008

$8 98
$8.98

$8.98
$8 98

... $8.98

$8 98

$8.98

...$798
.. 8798

$8 98

$8 98

$8 98
$8 98
..s8 98

$8 98

. $898

$8.98
.$8.98

$8 98

. $898

. $8.98

. $898

$8 98

.$1398

$5 98

New LP/ TapeReleases

This listing of new LP/Tape releases is designed to enable retailers and radio programmers to be up-to-the-minute on available new product. The following
configuration abbreviations are used: LP—album; 8T —8-track cartridge; CA—cassette. Multiple records and /or tapes in a set appear within parentheses follow-
ing the manufacturer number.

HINE, RUPERT
Immunity

LP A&M SP4858
HOUSTON, THELMA
Never Gonna Be Another One

LPRCAAFL13B42 . . ..$8 98
HUMPERDINCK, ENGELBERT
Don’t You Love Me Anymore?

L $7.98

LPEpic FE37128. ... ... $898

BTFEA37128 ... .. ..o oo . $8 98

CAFET37128 $8.98
JACKSON, WALTER
Tell Me Where It Hurts

LP CotumbiaFC37132 . . ... $8.98

CAFCT37132 $8.98
JAMES, RICK

Street Songs

LP Gordy G81002M1 $8.98

8T 8-100ZHT .. $8.98

CA 8-1002HC $8.98
JOHNSTON, TOM

Still Feels Good

LP Warner Bros 8SK3527.. ... $7 98

JONES, TOM
Darlin’

LP Mercury SRM14010 . . ..$7 98

JUNIE
5

LP Columbia ARC37133 . ... ... $8.98

8T ACA37133 ... .. ..3898

CAACT37133 . .. . ..s898
KC

Space Cadet/Solo Flight

LP Sunshine Sound TK614

KHAN, CHAKA
What Cha’ Gonna Do For Me

LP Warner Bros H53526 . .. . $8 98

8TwW83526 . ......$8.98

CAWS53526 . ... .....88098
KILLING JOKE

Killing Joke

LP Editions EG Recs EGS109

KING, DON
Whirlwind

LPEpcFE37105 . .. .. $8.98

8TFEA37105 . .. .. ... ...$8.98

CAFET37105. . ..$8.98
KITTY, & THE HAYWOODS

Excuse Me

LP Capitol ST12149 $7 98

CAA4XT12149. $7 98
KNIGHT, TOMMY

Tommy Knight

LPColumbia FC37183 .. ... .$8.98

LA
Doyawanna

LP Radio RR16035 $8 98

CACS16035. .$8.98
L ABOPPERS

Bop Times!

LP Mercury 14006 .. .$7 98
LANE, ROBIN, & THE
CHARTBUSTERS

Imitation Life
LP Warner Bros BSK3537 $7 98

LAWRENCE, KAREN, & THE PINZ
Girl’s Night Out
LP RCA AFL14006 .
LEWIS, LITTLE ROY
Super Pickin’
LP Canaan CAS9870
LINX
Intuition
LP Chrysahs CHR1332 .. . .. ...
LIVE WIRE
Changes Made
LP A&M SP4856
LOOK, THE

We're Gonna Rock
LP Plastic PR8101

M X 80 SOUND
Crowd Control
LP Ralph MX8102

MAGAZINE
Play
LPIRSSP70015
MANHATTAN TRANSFER
Mecca For Moderns
LP Atlantic SD16036 ... .. .... . ...
8TTP16036 ....
CACSt16036

MASON, NICK
Nick Mason’s Fictitious Sports

$8 98

$7 98

.$7.98

$8.98
.$8.98
.$8.98

LP Columbia FC37307 . $8 98
CAFCT37307 .$8.98
McCARTNEY, PAUL, & WINGS
Band On The Run
LP Columbia
Mastersound HC46482 ..$14 98
McCLAIN, CHARLY
Surround Me With Love
LPEpicFE37108 .. $8.98
BTFEA37108 .... .$8.98
CAFET37108 . ..s8.98
McCLAIN, MARLON
Changes
LP Fantasy 9606 . 8798
MEDLEY, BILL
Sweet Thunder
LPLiberty LT1097 . . 8798
8T8LT1097 $7 98
CA4LT1097 .. .$7 98
MILLER, JACK
Dreadlock Rock
LP Haiku HLPSO119
MILLS, STEPHANIE
Stephanie
LP 20th Century-Fox T700
MURRAY, ANNE
Where Do You Go When You
Dream
LP Capitol S0012144 $8 98
8T8x0012144 $8 98
CA4X0012144. ... ... . $8 98
NEWMUSIK
Sanctuary
LPEpic NFE37314 .$598
CANET37314 ..$5.98

NILE, WILLIE
Golden Down
LP Arista AB4284

O’BANION, JOHN
John O'Banion

LP Elektra 6E342....
O’'CONNER

Come Alive

LP Bearsville 3521
Ph.D.

Ph.D.

LP Atlantic SD16039

CACS16039.
PARKER, RAY, JR., & RAYDIO

A Woman Needs Love
LPAnsta9543. ... .

PLASTICS

Plastics
LPIsland ILPS9627

PURE PRAIRIE LEAGUE
Something In The Night
LP Casablanca NBLP7255

REED, JERRY

Dixie Dreams

LPRCAAHL14021 ...
RITENOUR, LEE

Rit

LP Etektra 6E331. . ...
RODRIGUEZ, JOHNNY
After The Rain

LP Epic FE37103 ...

BTFEA37103

CAFET37103
ROYAL, BILLY JOE
Billy Joe Royal

LP Kat Family JW37342 .

CAJWT37342
RUMOUR, THE
Purity Of Essence

LP Hannibal HNBL1305

SAGER, CAROLE BAYER
Sometimes Late At Night
LP Boardwalk FW37069. . ... .$8.98

...$7.98

..$8.98

.$8.98

. $8.98

.$7.98

. .s898
.$8 98
$8 98

..... $8 98
...... $8 98

8T FWA37069... . $8.98

CAFWT37069.. ... ...$8.98
SHEPARD, T.G.

| Love 'Em All *

LP Warner/Curb BSK3528. .. .$7.98
SILVERADO

Ready For Love

LP Pavillion FZ237049 .$8 98

CAFZ737049 .$8 98

SKAGGS, RICKY
Waitin’ For The SunToShlne

LPEpicFE37193. $8.98
8T FEA37193. . .,‘38‘98
CAFET37193. .. .$8.98
SKY
Sky 3
LP Ansta AB4288. ...$7.98
SMITH, G.E.
In The World
LP Mirage WTG16038 ............ $8.98
CACS16038.. .. ... .. .....s8 98
SOCCIO, GINO
Closer
LP Atlantic SD16042 .. $898
CACS16042. ... .. ... ...$898
SOUTHSIDE JOHNNY & THE
ASBURY JUKES

Live/Reach Up & Touch The Sky
LP Mercury SRM28602 (2)

SPIZZLES
Spikey Dream Flowers

LPA&M SP4861 $7 98
SQUIER, BILLY
Don’t Say No
LP Capitol ST12146 .. $7 98
BT 8XT12146 .$7.98
CA4XT12146 ... .$7.98
STANTON, HOLLY
Temptation
LP War Bride W89004
STARS ON
Stars On Long Play
LP Radio RR16044 . .. $8.98
8TTP16044 . ..$898
CACS16044 ... . $898
STEINMAN, JIM
Bad For Good
LP Cleveland Int'I FE36531 $8 98
8TFEA36531. ....... ..... .$8.98
CAFET36531 ..$8.98
STRANGLERS

The Gospel According To
Meninblack
LP Liberty / Suff America LBG30313
SWAN, BILLY
I’'m Into Lovin’ You
LP Epic FE37079
CAFET37079 .
TAVARES, VICTOR
Victor Tavares
LP Polydor 16314 .
TAYLOR, ROGER
Fun In Space
LP Elektra 5E522. . .
THURSTON. BOBBY
The Main Attraction
LP Prelude 12183
TUXEDOMOON
Desire
LP Ralph TX8104
URBAN VERBS
Early Damage
LPWarner Bros BSK3533 ..
VARIOUS ARTISTS
Max’s Kansas City Presents: New

Wave Hits For The ‘80s
LP Max’'s Kansas City MKC19801

WHITESNAKE
Come An’ Get It

$8 98
..$8.98

$7 98

$8 98

$7 98

LP Mirage WTG 16043 $8.98

CACS16043 $8.98
WILLIAMS, ESTHER

Inside Of Me

LP RCA AFL14023 $8 98

XEX
Group
LP Xex 101

YMO
BMG
LP A&M SP4853 ... ...... .

ZAPPA, FRANK
Tinsel Town Rebellion
LP Barking Pumpkin
PW237336 (2)
BTWAX37336
CAWTX37336

.$7.98

JAZZ

ABERCROMBIE QUARTET
M

LPECM 11191 . .

AFFIRMATION
Los Angeles
LPInner City IC1091

BASIE, COUNT
Kansas City 5
LP Pablo Today 2312-126 .

BEAU'S, HEINIE, HOLLYWOOD
JAZZ QUARTET
Heinie Beau’'s Hollywood Jazz
Quartet
LP HenriHRC101

BUBBLES, JOHNW.
Back On Broadway
LP Uptown 2703

CARTER, RON
Patrao
LP Milestone M9099. .. . .. .....

CLARK, JOHN
Faces
LPECM 11176 ...

DAGRADI, TONY
Oasis
LP Gramavision GR8001 .$7 98

DELUCIA, PACO, see Al Di Meola

DI MEOLA, AL, JOHN
McLAUGHLIN, PACO DE LUCIA
Friday Night In San Francisco
LP Columbia FC37152 . .. $8
BTFCA371562........ ... ... .. $8.98
CAFCT37152

FERGUSON, MAYNARD
Conquistador

LP Columbia

Mastersound HC44457 ...

GARLAND, RED
Stepping Out

LP Galaxy GXY5129 .......
GRIFFIN, JOHNNY
NYC Underground

LP Galaxy GXY5132 .,
HOGGARD, JAY

Rain Forest

LP Contemporary 14007
JOHNSON, WAYNE
Arrowhead

LPinnerCity IC1098.. ..
JONES, ETTA

Save Your Love For Me

LP Muse MR5214
KIKUCHI, MASABUMI
Susto

LP Columbia FC37372

CAFCT37372... ... s e $8.98
LORBER, JEFF, FUSION
Galaxian

LP Ansta 9545 .
LYTLE, JOHNNY

Fast Hands

LP Muse MR5185
MARUCCI, MAT
Lifelines

LP Marco MC111
MCcLAUGHLIN, JOHN, see Al Di
Meola

MONTEROSE, J. R.
Live In Albany
LP Uptown 2702

MURRAY, DAVID, OCTET
Ming

LP Black Saint BSRO045
PEPPER, ART

Winter Moon

LP Galaxy GXY5140 .

PETERSON, OSCAR
Live At The Northsea Jazz Festival
LP Pablo Live 2620-115 $8 98

RAULSTON, FRED
Unchartered Waters

LPInner City IC1085 .
RHYTHMIC UNION
Gentle Awakening

LPinnerCity IC1100
SANBORN, DAVID
Voyeur

LP Warner 8ros. BSK3546 .
SLOANE, CAROL

Carol Sings

LP Progressive 7047 ... ... . ..
STITT, SONNY

Sonny’s Back

LP Muse MR5204
VAUGHAN, SARAH
Songs Of The Beatles

LP Atlantic S16037

CACS16037
WARD, HELEN
Songbook Voi. 1

LP Lyricon 1001
WILLIAMS, TONY

The Joy Of Flying

LP Columbia

Mastersound HC45705 ..

$8.98

.$8.98

.$7.98

. $8.98

..$14 98

.$7.98

B enRoooRRD $7.98

. 8898

e $7 98

$7 98

$7 98

$7 98

$8 98

.$8.98
$8 98

$15 98

www.americanradiohistorv.com

THEATRE/FILMS/TV

ELEPHANT MAN
Soundtrack
LP 20th Century-Fox T632

HARD COUNTRY
Soundtrack
LPEpicSE37367 ... ... R
8T SEA37367.. ... .. .. ...
CASET37367. . ..

SOPHISTICATED LADIES
Original Broadway Cast
LP RCACBL24053

TAKETHIS JOB & SHOVEIT
Soundtrack
LP Epic SE37177
BT SEA37177 .
CASET37177..
THIEF
Soundtrack
LP Elektra SE521.
VARIOUS ARTISTS
Film Classics
LPRCA XRL14020

.$9.98
$9.98
..$9.98

. $898

CLASSICAL

ALKAN, CHARLES-VALENTIN
Sonate De Concert
Hanani, Auer
LP Finnacar SR9030 ..... ... . $7.98
BACH, JOHANN SEBASTIAN
Sonatas BWV 1019a-1023 '
LP Philips 9500.905. . . .%998
CA7300876........ .. ... $9 98

BARTOK, BELA
Piano Recital
Kocsis

LP Philips 9500.876 .
CA7300.876.

BEETHOVEN, LUDWIG VAN
Symphony No. 9
Concertgebouw, Haitink, Price,
Finnila, Laubenthal, Rintzler

LP Philips 6769 067 {2) 517 96
""Tempest’' Sonata, Sonata Op.
10, No. 2
Bilson

LP Nonesuch N78008 .. ... ...

BERLIOZ, HECTOR
Les Nuits D’Ete’ Ravel:
Sheherazade
Norman, LSO, Davis

LP Philips 9500 783...

CA7300.857.

BRAHMS, JOHANNES
Piano Concerto No. 2 In B-Flat
Major, Op. 83
Barenboim, Mehta, New York Philh.
LP CBS Masterworks M35885 ..... $9.98
CAMT35885 ... . . .$9.98
CHOPIN, FREDERIC
Four Scherzos (Complete}
Richter
LP CBS Masterworks/ Meloduya
M36681
CAMT36681
ERB, DONALD
Concerto For Trombone & Orch.
Dempster, Louisville Orch., Lane
LP Louisville LS772., . .. ... ... $7.95

GERSHWIN, GEORGE
Porgy & Bess; Second Rhapsody;
Cuban Overture
Previn, London Symph. Orch.
LP Angel DS37773.. .$10 98

HANDEL, GEORGE FRIDERIC
Concerti A Due Cori

AMF, Marriner

LPPhilips 9500 756 .

CA 7300 837. .

HARRISON, JOHN
Piano Concerto; Stock; Inner
Space
Miller, American Composers Orch.,
Schuller

$8 98
$9 98

$8 98

..$9.98
.$9.98

.$9 98
$9 98

.$9 98
$9 98

LPCRISD440 ..... .$7.95
HOLST, GUSTAV
The Planets

LP Angel DS37817. ..$10 98

GROFE, FERDE
Grand Canyon Suite
Ormandy, Philadelphia Orch.
LP CBS Mastersound HM40446 .$14.98

MOLLICONE, HENRY
The Face On The Barroom Floor;
Foss: Thirteen Ways Of Looking At
A Blackbird
Central City Opera Co., Freni
LPCRISD442 . .$7.95

MOZART, WOLFGANG AMADEUS

Symphonies 36 & 39
AMF, Marriner

LP Philips 9500.653. . ... . .$9.98
CA7300.756.... .. .......... .$9 98
MUSSORGSKY, MODEST
Claudio Abbado Conducts
Mussorgsky
LPRCA Red Seal ARL13988 .$9 98
SATIE, ERIK
Piano Music
Varsano
LP CBS Masterworks M36694 . .$9 98
CAM 36694 .. .. .. . .$9.98

SPIES, CLAUDIO
Five Sonet-Settings: Animula
Vagula, Blandula; Bagatelle; Four
Dadivas For Solo Piano; Three
Songs On Poems By May Swenson
LPCRISD445.. . ..$7.95

STRAUSS, JOHANN, & JOSEF
Blue Danube—Strauss’ Greatest
Waltzes
Bernstein, New York Philh.,
Ormandy, Philadelphia Orch.. Szell,
Cleveland Orch.

LP CBS Masterworks

MG35918 (2} ... . ...... $1198
TARTINI, GIUSEPPE
Flute Concertos
I Solisti Veneti, Scimone
LP CBS Masterworks M36688 $9 98
CAMT36688 ........ ... . ..$998

TCHAIKOVSKY, PETER ILYITCH
Piano Trio In A Minor, Op. 50
Perlman, Ashkenazy, Harrell

LP Angel SZ37678 . .. .. $9 98
Symphony No. 1

Concertgebouw. Haitink

LPPhiips 9500.777 .. ..$9.98
CA 7300.851.. . .$9 98

WAGNER, RICHARD

Flying Dutchman; Rienzi; Die
Meistersinger; Tannhaeuser
Maazel, Philharmonia Orch.

LP CBS Masterworks M36699 $9 98
CAMT36699 $9 98

CLASSICAL

BERNSTEIN, LEONARD, & THE
NEW YORK PHILH.
The World's Greatest Marches
LP CBS Masterworks
MG35919(2). ... . ... .

KREMER, GIDON, & ELENA
Stravinsky, Prokofiev, Ravel,
Milhaud, Satie

LP Philips 9500.912.. ..$9 98
CA7300.912 .. ... .$9.98
Schubert, Beethoven Mozart {tils)
LP Philips 9500.904 . .. ... $9.98
CA 7300 904 ... . .$9.98

MORMON TABERNACLE CHOIR
The Power & The Glory

$11 98

LP CBS Mastersound IM36661 $14 98
CAHMT36661 ... .. $14 98
PAVAROTTI, LUCIANO
My Own Story
LP London PAV2007 .$17 96
CAPAV52007... .. .$17.96
SCOTTO, RENATA
Opera Aries & Duets
LP Angel 5237819 . $9 98

TOMITA, ISAO
A Voyage Through His Greatest
Hits/Vol. 2

LP RCA Red Seal ARL14019 $9 98
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Remember the USO
Overhere and Overthere

We’'re still here serving your sons and
daughters and your children’s children.

Dr. Joyce Brothers USQO’s 40th Anniversary Family
Spokesperson reminding you that USO is right
there with our young servicemen and women,
providing family programs, information, recrea-
tion and shows and much more.

Dr. Joyce Brothers

Support USQ Through the United Way OCFC or iocai USQ Campaign
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ADDRESS ALL ADS: Billboard Classified,
1515 Broadway. New York. N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

“ COMEDY -MATERIAL G

Iinclude $5.00 service charge

(] REGULAR CLASSIFIED $1.30 word mini-
mum $26. First line set all caps. Name, ad-
dress and phone number included in word

count. [ ]DISPLAY CLASSIFIED $55 one inch,
4 times, $49. 26 times, $45. 52 times, $36 ea

[[] REVERSE ADVERTISEMENTS $5.00 per

linsertion. [] FOREIGN ADVERTISEMENTS

(other than U.S.) Regular 68¢ a word, min

$20.00. Display $43.00 inch, $37.00 ea. inch

4 or more times. [ ] DOMESTIC BOX NUM-
BER c/o Biliboard, figure 10 words and

l
| Check Type of Ad You Want
|
I

WANTED
O DISTRIBUTING
SERVICES

O FOR SALE
O GOLDEN OLDIES

O REAL ESTATE
O COMEDY MATERIAL
O DISTRIBUTORS

NOTE:

O LINES WANTED Tou must

ly th

O] AUCTIONS vty

OJ BOOKINGS il o
O MISCELLANEUUS dress for our

O BUSINESS
OPPORTUNITIES
O HELP WANTED

I

PAYMENT MUST ACCOMPANY ORDER

=

|| O Amer. Express
l O Diners Club
O Visa

II ] Master Chg
|| Bank #

PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"

The Original Monthly Service
12 available issues..$75 3 Sample issues...$25
“How To Master the Ceremonies ...$20
Anniversary Issue...$50
35 "FUN-MASTER™ Gag Files—ail ditterent..$150
BILLY GLASON
200 w. S4th S1., N.Y.C. 10019

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

FREE SAMPLE! RADIO COMEDY MaA-
terial at its best. Write on station letterhead to
Contemporary Comedy, 5804-A Twineing, Dallas,
TX 75227.

your ad car- I

Expires __ _ __ __ __ __

Signature

T
RECORDS AND TAPES

ALL LABELS,
LOWEST PRIC

LL NUMBERS.
FREE CATA-
LOGUES OM RE k
DAVID ESKIN Inc.
400 Riverside Drive
New York, NY 10025 U.5.A.
TEL 212-749-4257 Talex 237460 ESKINUR

|'i1 El_mms 4

Premium Cut-Out LP's and Tapes—Rock,

New Wave, Jazz. Reggae and MOR. Plus
picture discs, Rock Clocks & Posters
430 Falmouth Road
North Babylon, N.Y. 11704
For Free Catalog Call (516) 587-7722

- CONWAY TWITTY
¥  Albums, 8 Tracks and Cassetles
“wnow in stock. Call or write for
our free giant catalog budget

gpmduct G
Wide Distribuiors
“ Iﬁiﬁgnhﬁl. Fentan Loudn},
3 §3026 (314) MI-TIN0 -

Fan g

CUT-OUTS

8 Track and Cassettes
Our Specialty
a distributor, rack job-
cportar, contact J 5 J to-
day. Call or write for free catalog,
J 5 J DISTRIBUTORS

6620 W. Belmont, Chicage, 1l 60634
(312) 288-4444

WHY PAY MORE?

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity ...84¢
46-65 min. any quantity e
66-80 min. any quantity . $1 01
81-90min. any quantity ...$1.10
Shrink wrap & labeled add 23¢
First hne recording tape. top of line car-
trrdge & cassette Professional 8 track &
cassette duphcators Custom duphcation

Call or write:
TRACKMASTER} INC.
1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

w"«‘@aﬂﬁé ﬁ%r

AUTHENTIC CAJUN MUSIC
{Since 1944)

CAJUN GOLD L.P's & Tapes
Zydeco Artists (R&B Cajun), Country (Cajun
Style).

Artist List. Dolly Parton. Iry Ledune, Al
Ferrier, Katie Webster, Hop Wilson and
many more.

Call or write for catalog. Will increase sales
GOLDBAND RECORDS, P.O. Box 1485,
Lake Charles, La. 70602.

Phone: (318) 439-8839

CUT-RITE
RECORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for

free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

ATTENTION LP MANIACS! WELL PRE-
served private collection! Rock/jazz, imports/
domestics. Catalog $2.00. Don’t fet our name
fool ya! Cow Pie Platters, P.O. Box 495, Azle, TX
76020.

OTARI CASSETTE DUPLICATOR, 8 SLAVES,

:sell individually, new—never used. settling es-

‘tate—year warranty, Agfa cassettes any length,
50¢. (717) 874-0244.

FIREWORKS, BUY DIRECT. PRICE LIST.
send $1.00 to Ace Fireworks, P.O. Box 221,Dept.
B, Conneaut, Ohio 44030.

AUTHENTIC HOSPITAL SCRUB SUITS.
Loose and comfortable pants—draw string. Buy
now for summer. Colors: surf blue, misty green,
jade green, white. Sizes: XS, S, M, L. Tops $8.50.
Pants: 89.75. Set: $17.75. Add $1.00 for postage
& handling. Money back guarantee. Mail check or
M.O. to: Dr. Tops. Box 8041, Paducah. KY 42001.

PALOS VERDES
EST. CALIF.

Tennis ct., pool, spa, 6 BR/7 BA., Guest
House, upper Lunada Bay. View Catalina
to Malibu. 5,400 sqg. ft., 1st T.D. $600,000.
Appraisal $950,000. Trade down apts,,
Condos, small home etc. In Calif. or Hawaii.

(213) 541-4952

3

G‘PMHT RECORD
. SERVICES

INTERNATIONAL RADIC STATIONS
MUSIC PUBLISHERS AND DISCOTHEQUES

Subscribe to our AUTOMATIC AIRMAIL
SERVICE tor all singles and Ip’s from the
charts

U Fastest, Most Dependlbﬂ

Service in the World
AIRDISC SPECIAL SERVICES

Box 835. Amityville, NY 11701

EQUIPMENT FOR SALE

HI-SPEED AUDIO DUPLICATING SYSTEM
master maker to shrink tunnel. Hardly used—
showroom condition—price negotiable. Aspen
Limited (303) 789-2239.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings
Scorplo Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

PENFRIENDS, BRITISH AND WORLD-
wide. Choose from hundreds of photographs.
Send $1 (refundable) for illustrated brochure.
Doveline (A62), Lewes, Sussex, BN8 4AA, UK.

200M—8 TRACK SHELVES WITH

PLATFORMS AND ROLLERS
Complete tape coating plant including: Cal-
endar, Mills, Slitters, etc. 2—Avery high-
speed casselte labelers, 2—8 track molds,
4—cassette molds.

GABRIEL MFG. CO.
(914) 942-0100

HOTLINE

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE }
k (IN N.Y. STATE (212) 764-73y

DEADLINE: Closes 4:30 p.m. Monday.
12 days prior to issue dale

We make it,
and ship it

from stock
Consistent
High Quality
Call us for prices
312/298-5300
1233 Rand Rd. Des Plaines, IL 800718
2

77 WIRE BASKET 4 PEGBOARDS, METAL
for black plastic coated. Single. (luuhle or triple
pockets. 50¢ each F.0.B. 12" or 7" plastic divider
cards, golden rod with black letters alphabetical
singles or albums. Numbers (1-15). Catagories.
Call: (615) 584-8531.

FOR SALE-CHECK POINT SYSTEM-LIKE
new. A real bargain. Increase tape sales by open-
ing up your tapes & LP's. Phone collect: 912-
435-5402. Fantasy Records, Inc.. 2524 Stuart
Avenue, Albany, GA 31707.

“COTTON-EYED JOE*’

& Other Texas Dance Hall Favorites
l A FANTASTIC INSTRUMENTAL ALBUM

Includes ““Waltz Across Texas,”

‘Steel Guitar Rag,” “Whiskey River’
and many more great Honky-Tonk Songs!
Call or wrile for our catalog for this
and other great instrumental albums.
Plus - Justin wilson’s Cajun Humor.
Delta Records, Box 225. Nacogdoches, Texas
(713) 564-2509

S | L e
‘CASSETTES & TAPES

35MM FULL LENGTH FEATURES

ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Calit. residents (213) 462-6018
TVI DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Callt. 90028
Credit Cards Accepted

DON'T F.I'I' HUHEEI

Billpoard's
Immediale Delivary=
& Bata Formats Available. Call
Larpest Video Distre
1-800-327-7026  Tal
(tn Fla. Cai Coll
Wil Desinbutors, ing

B :;E\ A0y EOSTEHS

POSTERS

Rock and Roll posters

availlable
DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calif. 91754
(213) 263-7361  (800) 421-6341
areas available for Representatives

Display units

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

www.americanradiohistorv.com

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! Write on station letter-
head to: O’Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 436-0602.

“PHANTASTIC PHUNNIES” .. . HILARIOUS
linternational-interplanetary audience builder!!
Month’s 500 topical witticisms and magnificent
‘Bonus™ . . . $2.00!! 1343 Stratford. Kent. Ohio
44240.

PERSONALIZED COMEDY MATERIAL
comedians, D Jayvs, anyone .. . We'll write jokes
just for yvou. You don't send money until vou're
satisfied. Write to: “The Apple.,” 22E Constitu-
tion Way, Methuen, Mass. (01844.

“COMIC RELIEF.” JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225,

BUTTONS

BUTTONS

BADGES
Best Supply
Best Service
Best Prices

Contact: Doug & Dinsdale Piranha
for New Wave BUTTONS. Heavy Metal
Squares, Mirror Badges, Enamel Style,
Crystals & Plastics imported from Britain
All full color. No Xerox

Send for color catalog to

NAUGHTY BITS

Music F'mrnnllnnl & Merchandising

BUTTONS
Large line of high quahty high profit and fast
selling Buttons. Badges. Crystals. Enamels.
and Plastics from England Also T-Shirts. RnR
Greeting Cards, Postcards and Posters Great
merchandise for your Store Write or call for
catalog
Motor City Merchandislng
104 W. 4th Suite 309
Royal Dak. MI 48067
313-398-

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

Hot-ine 1s for fast personal service L

PROFIT PROFIT
BUTTON MACHINES
For making 1%" or 2%" buttons. MAKE
your own custom buttons in seconds.
Total cost of machine $498.00. 500 FREE
parts (retail value $500.00). Write or call
for turther information.
ONE STOP
1001 Monterey Pass Road
Monterey Park, CA 91754

(213) 263-7361 (800) 421-6341

PROFIT

TALENT SCOUTS WANTED

It you can demonstrate your recognition of
great potential talent in the entertainment
fields of (modeling, noting. music. theatrics)
we shall contract with you to represent our
corporation in its search for talent. Call
for appointment:

James J. Hamley, President
All-Starmakers Ltd., Inc.
201-224-8338

A Management, Promotion and
Public Relations Corporation

Emerging Artists:

Wishing to increase their talent
scout exposure. Contact us.
(213) 234-0048. Ghostwriting

California Ltd. specialists in Creative
Writing, Advertising. and iImage Concepts.

AIR CARGO .

s R*I

&l impartant ir
iha music £

ol 'Flal:dd-—l-“:rlnnal Attantion
BERKLAY AIR SERVICES
Conlacl: Bernand Klainberg, Pres,
“jt B3 POB 845, JFX Aiport, N.Y, 17430
higerve: (213] 656-8088 TLE 415638

placingClassified Ads only For allother
business call the regwonal office /
nearest you
o

-

B S @ »; %Q
gﬁ'lylﬂ UTING %E RVICES

weiktvodr how dBaler pricas oaral rekurm and
& BANE oay shipmen arall menor bl tagas
s LP: Top 1,000 G5l upated weskiy,

> Wuiribe:

TOBISCO
6144 Highway 290 West
“e.¢ . Austin, TX 78735

[ RECOROING TAPE & ACCESSORIES ]
24 HA. FREIGHT-PAID SERVICE

L argest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX ¢« SCOTCH « TDK
¢« SONY « DURACELL « WATTS « DISC-
WASHER ¢« SOUND GUARD +« SHURE
« PICKERING « AUDIO TECHNICA + REC-
OTON « EVEREADY - VID. TAPE * SAVOY
« AMPEX ¢ SHAPE * TRACS « FUJI

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept. B. 1035 Louis Dr.. Warminster. Pa. 18974

DEALERS ONLY  {215] 441-8900

(MAKE MORE PROFIT . .\

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out otters 33 years of specialized
service to record and tape importers
throughout the world Overseas dealers and
distributors only
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y,, NY 10011
(212) 924-1122
Cabie: ALBYREP Telex: 236569

- ANNQUNCEMENTS

ROCK & ROLL
VENDERS WANTED

Limited booth space available for Rock &
Roll venders at the Los Angeles coliseum
Rock Festival June 7th 1981. For info and
reservations call:

Monday - Friday
(213) 749-SALE

TAPES

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartnndge with rubber rolier,
CBS Professional duplicating tape 90
lengths in 1 min increments Private
labeling available. 8-Tr Cas

17in to 45 min any quantity  89¢ 70c¢
46min to 65 min any quantity 98¢ 77¢
66min to 80 min any quantity $1 05 gpe¢
8trmin 10 90 rmin any quantity $1 14 gs¢
Shrink Wrapped & Labeled add  14¢ 13¢
Head Cleaners 60¢ 60¢
Reel-to-reel 3M tape 1800 $500
Blank VHS 2/4 hr. video tapes. . ...$12 00

Low Cost Shrink-Wrap Equipment Available.

$35.00 minimum order

BAZZY ELECTRONICS CORPORATION
39 N.Rose, Mt. Clemens, Mich. 48043
Phone: (313) 463-2592

Master Charge and Visa Weicome

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display sately
SIMPLE *+ ECONOMICAL * REUSABLE
For free sample & pricing contact:
C & D Special Products
309 Sequoya Dr., Hopkinsville, KY 42240

(502) 885-8088

1 = Popular Artis
Very Competitive Prices
all or w for free catalog.
(B1E) B46-B26T
Mantion this Ad,

Track & Cassette Blanks
1min.to 45 min ... . wee.....908
46-65min. ... ... $1 00
66 min. to 90 min. . .$1.10

Scotch VHS 2-4- 6 hr. vndeo tapes.... $14 00
Cassettes—Wide Price Range

Pr J quamy d our speciaity
C 4 Nahl

Y.

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave,, Brooklyn, N.Y. 11218
Calt Tolt Fm 800-221-6578

N.Y. RES. (212) 435-7322

41
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PUBLISHING SERVICES

: . ENGRAVING CAPACITY:
smm g 300 pages a month
k1
oy ENGRAVING CHARGES:
' Part per page U.S. $10.00
omm T B e
t Chamber music HIT 12.00
&ﬂ# Choral music , i 10.00
el ull Score, approximately
7 i #_ U.S. $1.00 per line
L& *Price may fluctuate depending upon complicacy and difficulty
of music note
¢ ulj'# Please contact the following
s J SEOUL MUSIC PUBL. CO.
L& 45 - 128 Shindang 5 Dong, Chung-ku, Seoul, Korea

wh

MUSIC ENGRAVING

G, O S

LR WANTED :

Rt Wy

RETAIL MANAGEMENT

We need experienced Record Management
Personnel who are ambitious and hard work-
ing. Individuals can use their experience
to grow with us. Reply in confidence to:
Tim Sexton—(301) 459-8000
or write:
HARMONY HUT,
4901 Forbes Blvd.
Lanham, MD 20801

st e ]
e

EXPERIENCED
MANAGERS/ASSISTANTS NEEDED

Forrapidly expanding retail oper-
ation. Opening in N.J., NY, MA,
PA, and MI. Reply to:

BOX 7424

BILLBOARD PUBLICATIONS, INC.
1515 Broadway, New York, N.Y. 10036

AT T R L R I ST
ITIONS, WANTED.

EXECUTIVE

Ecuadorian. 15 years experience. Pro-
gramming, production, and promotion—
Latin Music Records. seeks position with
New York area record company. Open
new department or expand present one.

Call:
Mr. Luis Chavez
212-675-6451

N N i e oo ’_%\'z«g
% SHEET MUSIC =

SHEET MUSIC RACK JOBBER SERVICING
record chains, musie dealers, and mass merch-
andisers. Fast turns, guaranteed sales. Mark
Music Service Ltd., 95 Eads Street, West
Babyvlon, NY 11704, 516-420-8310.

STORE FOR SALE

RECORD & TAPE STORE
FOR SALE

Major Brooklyn S/C, annual volume
$250,000. Long lease rent $1.000 per
month Fixtures and leasehold $15,000 plus
inventory. Call Elliot Setton.
Jimmy's Music World
400 5th Avenue  New York, NY 10018
(212) 736-5624

. SCHOOLS & I

* . INSTRUCTIONS

24-TRACK ENGINEERING TAUGHT IN
State of the Arts Studios. Call the University
of Sound Artx for free brochure. Hollywood (213)
467-5256.

MISCELLANEOUS

MOVIE POSTERS AND VIDEO TAPES FOR
sale! Thousands of titles to choose from! Send
$1.00 for giant 32 page catalog (deduct Trom first
order). Movie Poster Place, Dept. B, P.O. Box
309, Lansdown, PA 19050.

Yy
\\\X‘\“ O SALe

PROFESSIONAL SERVICES

HELP
Wantgp ~ TRES

the Marketplace is
open and your best
buy is BILLBOARD.-

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeff Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

_ BUSINESS p
-~ OPPORTUNITIES

ATTRACTIVE RETAIL RECORD AND TAPE
business in historic Gettysburg. Gross $130.000.
Write to Ken Brown, 50 East Middle Street.
Gettysburg, PA 17325,

BOOKING BANDS IS BIG BUSINESS

START YOUR OWN ENTERTAINMENT
AGENCY. JOIN NATIONWIDE INDEPEND-
ENT OFFICES. $10,000 TO $15.000 MINI-
MUM INVESTMENT $1,500 TO $5,500
DOWN. FINANCING AVAILABLE SEND
FOR FREE BROCHURE.
HORIZON MANAGEMENT
NATIONAL HEADQUARTERS
106 MAIN STREET, #1
BINGHAMTON, NEW YORK 13905

MECHANICAL BULL

Would you like to sell a used
mechanical bull? Would you like
to buy a used mechanical bull?

Call us toll free

1-800-848-1944

ENTERTAINMENT IS A
$ BILLION DOLLAR BUSINESS $

Concert promoter with track record seeks
venture capital for limited partnership
Fantastic potential for high return on in-
vestment. Investment unsecured. Write.
M.H. Coleman Productions
P.0O. Box 195
1283 South La Brea Avenue
Los Angeles, CA 90019

#

" GOLDEN OLDIES |

1850'S THRU 1970'S—OVER 5.000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, I".0. Box 326,
Kings Park, N.Y. 11754.

OVER 10,000 OLDIES LISTED IN GIANT 45-
page catalog. Crystals, Ronnettes, Bill Haley and
thousands more. Send $1.00 for catalog to
Aadvark Music, Box 69411, Los Angeles. Calif.
HO069.

AMERICAN TOP 40 PROGRAMS BOUGHT,
sold and traded. Private collector of shows. Pete
Battistini, 5461 Fillmore Street. Merrillville,
Indiana 46410.

&

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED. 40¢ per word
per insertion—3$10 00 minimum
$20 00 per column inch per insertion
POSITIONS OPEN 70¢ per word per
insertion—$14 00 MiInIMum
$40 00 per column inch per insertion
BOX NUMBERS $2 00 per issue for
handhing & postage Audio or video
tapes, transcnptions, fiims or VTR's
cannot be forwarded Suggestion ar-
range for follow-up direclly when
replying
Send money and advertising copy to:
Radlo-TV Job Mart. Blltboard
1515 Broadway, N.Y. 10036

*.POSITIONS WANTED- *

WEATHER-FORECASTER
METEOROLOGIST
I am a bright and well appearing young man
with a good college background in meteor-
ology and now enrolled at Emerson College |
have some radio and forecasting expen-
ence, with excellent recommendations. De-
sire to gain more experience on a full or
part time basis and will consider replies
from any part of the country. Contact:
Steven Bernson
P.O. Box 6
Boston, MA 02167
or call days at 617-399-5209

WILL SOMEBODY LET ME INTO RADIO?
Honest, Ambitious, Responsible young person
with training in commercial radio seeks d.j. posi-
tion in Central Florida. Call John (304) 788-4382
after 9 AM.

MISTRESS OF SOFT ROCK AND SOPHIS-
ticated sounds. Lady jock on the bay. Contralto.
Sweet. refreshing. and authoritatively sexy.
Tape: Veronica German, 1040 Bush, San Fran-
cisco, CA 94109. 415-673-6768, x 334.

Classical

AT DETROIT'S CMBA MEETING

Commercial Radio Wants Share
Of Expanding NPR Programming

® Continued from page 21
Conrad, vice president and program
director of WCLV-FM Cleveland.

Conrad says his station has re-
quested permission to air several
NPR  series. including the recent
“Stars Wars.” and the BBC-pro-
duced “Hitchhiker's Guide To The
Galaxy.”

In Chicago. where NPR affiliate
WEEZ-FM makes jazz its program-
ming focus, there is also interest in
redirecting some of the NPR classi-
cal offerings. They would be taken
here by commercial classical beacon
WEFMT-FM.

One irony of the situation is the
close interdependence today of com-
mercial and non-commercial classi-
cal interests. Both WFMT and
WCLYV produce and distribute pop-
ular symphony orchestra syndicated
programs carried by a majority of
NPR stations.

Through syndicated offerings.
commercial stations now also are
part of the NPR Extended Program
Service, a system for distribution of
commercial programming through
the NPR satellite network.

According to Conrad. the tax-
money support of the programming
creates a right for the public to re-
ceive the broadcasts on commercial
channels if they’re not available
through NPR.

Conrad says the recently
launched St. Louis Symphony con-
cert transcription series is another
NPR property that interests his sta-
tion.

Cleveland’s NPR affiliate station,
embroiled in a complicated license
dispute. has been off the air for some
time.

While it's agreed that NPR pro-
gramming on commercial stations
must be aired on a sustaining basis—
without advertising—commercial in-
terests and NPR differ as to what the
programs should cost.

NPR stations get their network
programming subsidized. but one
NPR executive suggests a going
commercial market rate might be a
fair asking price if NPR material is
aired by the commercial stations.

Conrad, however. savs he expects

the same favorable rate that is
charged NPR affiliates.
Conrad admits to a certain

amount of resentment toward the
upstart non-profit skein. which com-
mercial classical casters view as di-
rect competition. Conrad notes with
some chagrin the government’s role
in supplying grant money to help
pay for the new NPR satellite deliv-
ery systen.

NPR's director of performance
programming. John Bos. cites other

Classical
__Notes |

St. Lows Symphony concerts May 2 & 3 were
videotaped by the Bravo pay tv service. Charles
Castleman was soloist in the world premiere of
David Amram’s Violin Concerto. Bravo also
recently taped the Indiana Univ. Opera theater
production of “The Greek Passion,” the last of
Bohuslav Martinu’s 15 operas, which was
brought to the Metropolitan Opera stage April
26. ... New York Philharmonic principal players
Sol Greitzer (viola), Mindy Kaufman (piccolo)
and Lorne Munroe (cello), along with Yehudi
Menuhin were featured soloists during the or-
chestra’s five-concert tour of Mexico May 11-18.
It was the Philharmonic's first swing south of
the border since the early Bernstein years.

www.americanradiohistorv.com

complications affecting the distribu-
tion ban. Bos, however, claims to be
sympathetic to the commercial
broadcaster’s request.

“l don’t think there's a member of
the staff or the board that doesn't
want to reach a broader audience.”
Bos explains. Bos confirms that the
issue is under reconsideration.

However. national agreements

with the AFM and AFTRA are an
issue. Bos says. NPR has negotiated
special rates with the unions, based
on non-profit status. that might be

TALENT TALKS—Making recent radio interview appeara

jeopardized by a switch in distribu-
tion policy.

According to Bos. NPR pavments
to AFM musicians are one-third to
one-half the commercial rate in
some instances.

Bos also views the tax support ar-
gument in a different light. “A com-
mercial station is in business to make
a profit and there are critics on the
other side of the argument who
would argue that it's a mis-use of tax
dollars to support the interests of
commercial broadcasters.”

nces are pianist Staf-

fan Scheja (above), discussing his new Prokofiev Sonata recording with

WFMT-FM’s Norm Pelligrini in Chicago, and hornist Barry Tuckwell (below),

who fields questions from Madge Bruner, music program director of WJCT-

FM NPR affiliate in Jacksonville, Fla. Tuckwell's newest recording is Punto
Horn Concertos released by Angel Records.

I
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22 Classical Disks Given
German Academy Awards

BERLIN—About 1.000 disks were
nominated by West German record
companies for the 1981 German
Record Award given by the German
Phono Academy. over 400 of them
classical.

In the classical area. a total of 22
awards were given in 16 categories
by an independent jury, including
the following: Havdn “L’Incontro
Improviso™/Antal Dorati (Philips)
for good editorial work: “Hartmann
Symphonies™/Dietrich  Fischer-
Dieskau (Wergo) for symphonic
work; “C.P.E. Bach String Sym-
phonies™/Trevor Pinnock (DG) for
chamber music.

Among other prize winners:
Schumann/Weber., with Alfred
Brendel and the LSO (Philips):
Ligeti/Zimmermann with Alfons
and Aloys Kontarsky (DG): Verdi's
“Rigoletto.” Vienna Philharmonic
with Carlo Maria Giulini (DG):
Orff’s “Carmina Burana™ with Ric-
cardo Muti and the Philharmonia
Orchestra (EMI); Brahms Piano
Quintet by the Quartetto laliano
(DG); Prokofiev Sonata No. 8, An-
drei Gavrilov (EMI); Lehar's “The
Merry Widow.” Heinz Wallberg and
the Radio Orchestra of Munich
(EMD).

“Cantigas De Santa Maria™”
Schola Cantorum Basiliensis (EMI);
Bach. Liszt. Mendelssohn Organ
Music by Edgar Krapp (Ariola):
Telemann. Musica Antiqua Cologne
(DG): Mahler Songs. Dietrich Fis-
cher-Dieskau (EMI): Wolf. Blick-
wechsel/Wohmann, “Ausflug Mit
Der Mutter™ (DG).

S5 SOME OF THE FINEST EUROPEAN
* RECORDINGS NEVER REACH
AMERICAN SHORES,

IBR IS CHANGING THAT

Our Classical Import Service is com-
mitted to providing the very best in im-
ported recordings, featuring recent re-
leases, unusual repertoire, and histori-
cal reissues of musically significant
recordings. Our Labels include exten-
sive selections from the EMI Catalogues
of England, France, Germany. Italy,
Japan, and Sweden: RCA France
(Erato) and Haly: Philips and NKF from
Norway: “Live Opera’ on the Cetra and
Italia labels. and much, much more

For the finest in Classical Music on
Imported Records and Tapes, Contact:

INTERNATIONAL BOOK
AND RECORD DISTRIBUTDRS
AD-11 B Sl
Long Islamd City, Mew York 11101

{212} NIG-7968 Telax ZIENET |BAD
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FIRST RELEASE

LP:NICO @ SINGLE: GROWING UP
BRITISH SINGER - AMERICAN
TECHNIQUE. JAPANESE PRODUCER

VAP INC, WILL PRODUCE
VERY APPEALING, YERY ATTRACTIVE,
VERY ACCEPTABLE AND VERY ARRESTING
- RECORDS, TAPES, VIDEOTAPES, VIDEO-
DISKS, ARTISTS AND EVENTS.

ESTABLISHED JAN24, 1981
PRESIDENT : MCRIHISA TAKAGI
D RECTOR : MASA<AZU SUNADOI

VAP INC MAISON HIRAKAWAZ2F 2-5-2 HIRAKAWA-CHO CHIYODA-KU TOKYD JAPAN TEL (03)234-5710 TELEX-1294710 NTV MUSIC
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ABELS AND PUBLISHERS EXPECT A
SMALL BUT STEADY GROWTH IN 1981,
while retailers predict that both record
and tape sales will continue to increase.

The consumer electronics equipment
makers, however, believe that 1981 will be
a very good year for them as production
and exports of video tape recorders con-
tinue to expand at a fast pace.

Blank tape makers are so confident that
production will increase that they don't
see any need to draft production goals
since the increase rate is expected to be
over 20%. The increase in 1980 was 26%
as compared to 1979.

Statistics compiled by the Japan Phonograph Record Assn.
show that production of records and tapes in Japan during ca-
lendar 1980 was worth $1.29 billion, an increase of 11.5%.
The number of records dropped 2%, but their value rose by
6%. In the case of prerecorded tapes, the number jumped
30%, while their value rose by 22%.

Masakazu Namekawa, executive board member of the Ja-
pan Phonograph Record Assn., says the record and tape com-
panies hope there will be a two-digit percentage increase
again this year. The record-tape ratio in production value
changed in favor of tape from 65-35in 1979 to 62-38 in 1980.

Exports of records came to a total value of $6.7 million. This
was 33% more than the $5.1 million in 1979. Of the total of
$6.7 million, $2.4 million went to the U.S. (up 6%), and $1.6
million (up 70%) to West Germany.

Exports accounted for only a little over 1% of total produc-
tion.

Imports of records during 1980 came down 6% from the
$24.33 million in 1979 to total $23.65 million. The number
was 5.3 million units.

The news that jolted the music world in Japan, as well as
the whole world, was the shooting of John Lennon on Dec. 8,
1980. Not only music magazines and magazines for the
young, but also newspapers and magazines for the general
public, as well as radio and television, devoted much space
and time to Lennon’s untimely death.

As aresult, interest was focused on “‘Double Fantasy,” Len-
non's last album, which was released in Japan on Dec. 5, only
three days before his death.

Kohiji Kobayashi, international repertoire sales manager at
Warner-Pioneer, says the album sold nearly 230,000 copies in
less than two months. He says, “The publicity in the news-
papers and magazines and over radio and tv created tre-
mendous interest in the album."”

Kinji Ogino, a&r manager for EMI and Capitol at Toshiba-
EMI, says that 250,000 albums and 100,000 tapes of Beatles,
Paul McCartney, George Harrison, Ringo Starr and Lennon
records were sold by Toshiba-EMI in the month and a half af-
ter Lennon's death.

Beatles and Lennon records are continuing to sell steadily
six months after his shocking death.

The past year saw the retirement of singer-actress Momoe
Yamaguchi to get married to actor Tomokazu Miura.

Despite the fact that she was not credited with an out-
standing singing voice, she sold 16.3 million singles and 4.3
million LPs, in addition to 250,000 five-record sets. When
tape recordings are added, the total value amounted to an es-
timated $219 million. She was with CBS/Sony, which is
presently searching for someone to take over to fill the vac-
uum created by her retirement.

Partially filling the void is another vocalist who hit the top of
the charts, Keiko Matsuda. Matsuda, who is with CBS/ Sony,
and Toshihiko Tahara, who had a single hit the top of the
charts also, are currently the most popular with young music
fans in Japan.

The 11th World Popular Song Festival sponsored by the
Yamaha Music Foundation in Tokyo's Nippon Budokan Hall
on Nov. 16 saw Mary MacGregor from the U.S. walk off with
the grand prize with, “What's The Use.” She also collected the
award for the most outstanding performance, the first time in
the history of this festival that one singer had won both the
grand prize and the most outstanding performance award.

The pre-contest favorites were Christopher Cross and Ru-
pert Holmes. Cross won only an outstanding prize, but he won
four Grammy awards after returning to the U.S.

MacGregor won $10,000, as did Tetsuya ltami and Side by
Side, winner of the Japanese grand prize, with the Itami-com-
posed “‘Oh My Goodbye Town."”

The prestigious Record Grand Prize at the end of 1980 went
to Aki Yashiro, an “‘enka’ (Japanese ballad) singer. The win-
ner of the annual award is selected by a panel of music
writers, critics and tv programmers.

The Tokyo Music Festival Foundation went all out for this
year's Tokyo Music Festival because it was the 10th anniver-
sary. For the event held in the Nippon Budokan Hall on March
29th, the foundation invited Perry Como and Stevie Wonder

Shig Fujita is Billboard's editorial representative in Japan.

By SHIG FUJITA

as special guest stars, and Engelbert Humperdinck as special
guest judge.

The grand prize of $13,700 was won by the Nolans, the hot-
test international act in terms of record sales in the Japanese
market during the past six months, with the song, *‘Sexy Mu-
sic.”

Signed locally with Epic/Sony, the Nolan sisters from Brit-
ain have captured the fancy of millions of Japanese with their
photogenic look, fresh image and bouncy MOR tunes since
they first came to Japan in November 1980 on a publicity
tour.

Winning gold awards and $4,565 each were Billy & the Beat-
ers (Alfa) for Billy Vera's "*At This Moment" and Jermaine
Jackson for his own “‘First You Laugh, Then You Cry."

LABELS, PUBLISHERS TAKE
CAUTIOUS LOOK AT 1981 ...

The power of tv commercials in promoting disk sales was
proved in several instances during the past year. following
previous proof in the cases of Japanese musicains—sax player
Sadao Watanabe and clarinet player Terumasa Hino.

Both have benefitted disk-wise and concert-wise from their
popularity built up through their tv commercials. Watanabe
has now been joined in a motor scooter tv commercial by Dave
Grusin.

Cheryl Ladd, an **angel’" in the popular tv series, **Charlie’s
Angels,”” came to Japan in June on a promotional tour for
Toshiba-EMI and Suntory.

In July, Toshiba-EMl issued her first single, "'Dancing Amer-
ican,” which was used as the theme for a Suntory brandy tv
commercial in which she appeared. The disk went on to sell
300,000 copies and reach the top 20.

(Continued on puge J-14)

Anton (left) and Stevie Wonder and Jermaine Jackson.

Twelve-foot high displays on both sides of the entrance to the
Yamano Music Store on the Ginza in Tokyo featuring Susan

RS

. . . While Retailers Point To Sales Increases

BIGGEST CHAIN EXPECTS
13.5% HIKE IN DISK SALES

ESPITE THE NOT VERY BRIGHT
OUTLOOK FOR THE ECONOMY, re-
tailers in Japan expect that sales of
disks and tapes during 1981 will in-
crease as a result of vigorous sales
promotion efforts. Such efforts will
be aimed, not only at getting young

and tapes, but also at persuading
older people, who used to buy when
they were younger, to resume the
habit of buying the disks and tapes of
artists they like.

The past year saw Tower Records
of the U.S. opening its own record store in the busy Shibuya
district of Tokyo, becoming the focus of attention of labels,
record stores and publishers. Many people in the industry felt
that just one Tower Record store would not have that much of
an adverse effect on retailing as a whole.

Also, the past year saw the appearance of record lending
stores, which were viewed as a considerable threat by record
shops. Labels and publishers worried that such record lending
stores would encourage home taping, thereby resulting in a
drop in the sales of records.

Tadashi Ishiwatari, the director in charge of music sales at
Shinseido Co,, Ltd., reports that the 149-store chain of record
stores had racked up increases of 21.1% in sales of records
and of 28.3% of tapes during the company's fiscal year which
ended on Jan. 31, 1981.

wWWWwW americanradiohistorv.com

people to continue purchasing disks.

These percentages compare with the 16% and 24% for disk
and tape sales, respectively, which Yoshio Sumiki, who was
then director in charge of music sales, envisaged for the year
in May 1980. Shinseido divides the country into several
blocks, and Sumiki has now been put in charge of one of the
blocks in a sort of reorientation on the frontline of sales.

Ishiwatari himself succeeded Sumiki several months ago af-
ter having been in charge of the No. 8 block, which is the area
north of Tokyo, for eight years. This No. 8 block has 21 record
stores under its jurisdiction.

Shinseido recorded a 13.8% increase in the sales of musical
instruments, with the percentage for overall sales registering
20.8%.

Ishiwatari says that bigger-than-predicted increases were
achieved through vigorous sales efforts, including advertising
over radio, ads in music-oriented magazines and television
spots.

He also credits the Shinseido Ever Green Records campaign
started four years ago with maintaining and expanding sales.
The Ever Green Record (EGR) fogo is placed on the vinyl cover
and there is a green belt on records which are steady “ever-
green' sellers.

Regular Shinseido customers can tell at a glance which new
records placed on sale that month are recommended by Shin-
seido because such records have a blue belt on the vinyl cover.
They know from experience that Shinseido's judgment can be
trusted.

Shinseido is easily the biggest chain, and it is continuing to

{ Continued on page J-6)
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i Sadao Watanabe will do 22 concerts in Japan in June
before a July-September U.S. tour to be followed by an-
| other 45 concerts in Japan in October-November.

Sarah Vaughan exemplifies the versatility of the Japanese talent business
in providing audiences for established artists as well as new names.

Aggressive promotion, flyers,
l radio-television spots and
| posters call attention to con-
certs. Here, Rita Coolidge is
shown performing.

Below: Japanese audiences support a wide spectrum of
talent. Here. Manhattan Transfer performs.

INTERNATIONAL ACTS
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Stuff. handled by Universal Orient,
J 4 ' ! performs in Japan.

; 144 %

st at Tokyo's Club Bee.

Susan Anton at a Miss Foxy Gal conte Above right, a continuing parade
of top stars as with Christopher
Cross helps keep ticket prices in

Japan at a $13-$17 level.

Above left: Terumasa Hino is now regarded as international in
stature guaranteeing steady concert crowds.

At right. Seijiro Udo, president of
Udo Artists. with Billy Joel at a re-
cent press conference.

ESPITE THE ANXIETY ABOUT ECO-
NOMIC CONDITIONS, agencies here

MAY 30, 1981 BILLBOARD

in Japan are quite optimistic in their
outlook for the remainder of 1981 as
far as international artists are con-
cerned.

Seijiro Udo, president of Udo Art-
ists which has created a big rock fol-
lowing in this country, says, *‘We feel
we'll do better this year than in 1980,
but we will, of course, have to ag-
gressively promote the various acts
we bring here.”

Toshinari Koinuma, president of Ai
Music, is confident that the Live Under the Sky jazz week in
the summer, which will be celebrating its fifth anniversary this
year, will be as popular as ever.

Furthermore, saxophonist Sadao Watanabe and trumpeter
Terumasa Hino. who can now be considered international art-
ists rather than just Japanese musicians, are certain to bring
about 140,000 and 100,000, respectively, to their concerts
during 1981.

Masahiro Sanpei. publicity manager for Kyodo Tokyo, the
agency with the longest history in Japan, says his company ex-
pects business to be about the same this year. although it ex-
pects its concerts featuring popular Japanese singers and
groups to show an increase in attendance.

Masato Naganuma, publicity manager for Universal Orient
Promotions, believes that radio and television spots, posters
and feeding stories to newspapers and magazines as well as
regular advertisements in newspapers and magazines will
help to keep attendance up at concerts by international art-
ists.

Other agencies handling international artists which con-
tinue to be active are Ongakusha Co., Van Production, World
Planning Promotion, All Art Promotion, Kambara Music Of-
fice, Mon Production Co. and Global Enterprise. One of the
oldest agencies in town. Shin-Nichi Promotions, has sus-
pended business, as has Tom's Cabin Productions.

A partial list of the international artists who performed in
Japan from June 1980 to April 1981 includes: Toshiko Aki-
yoshi Trio (Mon Production); Manhattan Transfer (Kyodo
Tokyo); Weather Report (Universal Orient): Ventures (Ong-
akusha); Stuff (Universal Orient); Richard Clayderman
(Kyodo Tokyo); Air Supply (Kyodo Tokyo); Chick Corea, Stan-
ley Clarke, John McLaughiin and others (Ai Music); Cheap
Trick, Atlanta Rhythm Section and Kalapana (Van Produc-
tion); lan Mitchell Band (Van Production); Rita Coolidge
(Kyodo Tokyo); Toshiko-Tabackin Big Band (Japan Broad-
casting Corp.); Chuck Mangione (Kambara Music Office); Da-

Boz Scaggs, one of dozens
the Kyodo Tokyo agency.

ryl Hall & John Oates (Second Visit); Journey (Udo Artists);
Boz Scaggs (Kyodo Tokyo); Art Pepper (Universal Orient):
Christopher Cross (Kyodo Tokyo); Rupert Holmes (Aoyama
Music Office); Jetf Beck (Udo Artists); Spyro Gyra (Kambara
Music Office): and Carmen Cavallaro.

Since the beginning of this year, there have been: Crusa-
ders (Universal Orient); American Music Festival (Kyodo
Tokyo); Hiroshima (Van Production); Al di Meola (Udo Art:
ists); the Police (Udo Artists); AC/DC (Van Production): Oscar
Peterson Trio (Ongakusha); Queen (Watanabe Production);
Japan (Udo Artists); Talking Heads (Udo): Ray Kennedy (Uni-
versal Orient); Lee Ritenour (Udo Artists); Engelbert Hum-
perdinck {Glooal Enterprise); Stevie Wonder (Kyodo Tokyo);
the Manhattans (Global Enterprise); Perry Como (Kyodo
Tokyo); Sarah Vaughan (Universal Orient): Chuck Berry (Van
Production); Rod Stewart (Ongakusha); the Stylistics (Univer-
sal Orient); Al Jarreau & David Sanborn; and the Brothers
Johnson (Universal Orient).

Ticket prices have been kept to a top of $13.75 (3,000 yen)
to $17.90 (3,900 yen) in most cases, although tickets went as
high as $32 (7,000 yen) in certain cases, such as the Hum-
perdinck concerts.

Another point that must not be overlooked from the stand-
point of the cost to the music fans is the fact that large pro-
grams—actually souvenir booklets containing color photos of
the artist or group—are sold for anywhere from a minimum of
$3.20 (700 yen) to a maximum of $4.60 (1,000 yen). A couple
going to a $17.90 concert and buying a program costing
$4.60 would have ta shell out $40.40, which is quite a lot of
money. even in high-priced Tokyo.

This does not deter music fans from filling most concert
halls for the shows by international artists, and the fact that
agencies bring the more popular singers and groups back to
this country almost every year is eloquent proof that concerts
pay.

Concerning the tastes of music fans in Japan, Udo points
out that tastes are diversified now with more people listening
to all kinds of music instead of sticking to any one kind.

After Billy Joel in April, Udo says he is bringing Bruce
Springsteen in September, following Rainbow in August. The
Doobie Brothers will come in October and Eric Clapton in No-
vember, with December bringing the Pretenders.

www.americanradiohistorv.com

Udo is hoping to bring Styx to Japan in January and Febru-
ary 1982. and he has heard that REO Speedwagon also want
to come to this country.

Udo Artists is the only agent handling solely international
artists; all the other major agencies stage concerts by Japa-
nese as well as international artists.

As for the aggressive promotion needed to push artists
brought to Japan. Udo points out that Udo Artists has a team
of 50, mostly students, handing out flyers at train stations
and concert halls to publicize concerts. The number of flyers
ranges from 100,000 to 200,000, depending on the artist.

He says that tv spot commercials are very effective but that
they are also very expensive.

Koinuma of Ai Music predicts that the Live Under the Sky
Jjazz concerts will be special this year because it will be the fifth
anniversary. Staged in the Denen Coliseum. which is normally
used for tennis matches, these jazz concerts are attended by
enthusiastic jazz fans, many of them in their 20s. Scheduled
to appear this July are Herbie Hancock, Santana. Stanley
Clarke, Sonny Rollins and Chick Corea.

He says that Sadao Watanabe will be holding 22 concerts in
June and working in the U.S. in July-September before giving
45 concerts in October and November in Japan.

Terumasa Hino will give 20 concerts in July. while more con-
certs are scheduled in December.

Watanabe's three-day stint in the huge Nippon Budokan
Hall in Tokyo in July 1980 drew 27,000 jazz fans and was a
record-setting event. He was backed by the 100-piece Tokyo
Philharmonic Symphony Orchestra and all-American rhythm
section led by Dave Grusin.

Sanpei of Kyodo Tokyo says that of the artists brought to
Japan by his agency, the ones which did well included Man-
hattan Transfer, Rita Coolidge, Boz Scaggs, Christopher
Cross, Stevie Wonder and Perry Como.

The American Music Festival, which included Tony Sciuto,
the Cretones, Karla Bonoff, Larry Carlton and Richie Cole, did
not fare so well because most of these artists were not too well
known among the Japanese.

Kyodo Tokyo is bringing Arabesque, Buddy Rich Orchestra,
Earl Klugh, Richard Clayderman and the Doo Wop Carnival,
including the Drifters, later this year.

(Continued on page J-6)
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CHAIN EXPECTS HIKE

o Continued from page J-3

print 60,000 copies of its monthty Shinseido Music Town, an
eight-page tabloid containing disk news. Distributed free to
customers, it is packed with information about new disks,
new singers and foreign artists and disks.

Ishiwatari points out that whereas music programs on tv
are mostly geared to a young audience, Shinseido believes it is
its duty to educate the people so that they will appreciate and
come to like good music.

The tastes of music fans are diversifying, so it is necessary
to convert from quantity to quality, Ishiwatari believes. He
thinks it is a good trend that the labels are cutting down on
the number of new releases, because such a step results in
better quality.

Ishiwatari points out, “‘In the end analysis, it's the content
that counts. If the contents are good, records will selt even if
the price goes up. The hike last year in the prices of records by
anywhere from $1.82 to $2.28 for LPs did not affect sales.”

Shinseido has been carrying out a scrap-and-build program
during the past year, closing some stores which were not
doing too well and expanding other stores to meet the diver
sified needs of the customers.

For the fiscal year ending on Jan. 31, 1982, Ishiwatari says
that Shinseido envisaged an overall increase of 14.7% in
sales, including a 13.5% increase in records, 20% increase in
tapes and 13% increase in musical instruments.

As for these percentages being lower than for the year end-
ing Jan. 31, 1981, Ishiwatari says, '‘The economic situation
being what it is, we have drafted outlooks we are confident of
achieving. With aggressive sales efforts, we are confident we
will surpass the estimates, just as we did last year.

The Tower Record store was opened on March 6, 1981, with
Mark Viducich, general manager of Tower Records Inter-
national, saying the store would aim at grossing $2.174 mil
lion the first year of operation. The store is in the Shibuya dis-
trict, one of the most popular shopping-entertainment areas
in Tokyo, particularly with the young people.

The staff of 15 is headed by store manager Manabu Sano,
and the store is open every day of the year from 10 a.m. to 10
p.m. Stocking 80.000 records, many stacked, it is very popu-
lar with young people because the albums are selling for any-
where from $6.96 to $8.89 as compared to current LP prices
in Japan of $12.08 to $13.04.

Viducich says, *We've tried to make the store look as Ameri
can as possible. The Japanese, especially the young people,
like to identify with American things. Our customers seem to
like the way our store is arranged.

As for record chain and !abel people scouting his store, he
says it would be good if they could learn something about
merchandising from his store because they can sell more rec-
ords.

Viducich says the high cost of opening a store in Tokyo
would prevent Tower Record from opening another store in
the forseeable future.

Concerning the Tower Record store, Keith Bruce, managing
director of Warner-Pioneer, says, “‘Up to now, it doesn’t seem
to have atfected the records we ourselves import. It's still a
little early to say what the long-term effects will be. But there
are 9,000 retailers in Japan, and Tower’s got only one shop.
The retailers in Japan are in absolutely prime locations with
very large and attractively decorated stores. Tower Records is
gambling on the exchange rate; if the dollar changes against
the yen, it's going to be in trouble.’

Toshio Ozawa, president of CBS/Sony, says that at the time
of CBS/Sony’s 10th anniversary several years ago, he had
taken a group of managers of record stores to the U.S. West
Coast. “Tower Records’ sales methods and store layout
proved a valuable reference when we returned,” he says.
‘Those who took part in the study tour discussed how they
could change layout in their stores. We began the stacking for-
mat from the end of 1979 and changed wall designs.”

He agrees with Viducich that there is no limit to how many
records can be sold. He points out, ‘‘Everyone in the industry
must exert utmost efforts to make the music industry big-
ger Billboard|

INTERNATIONAL ACTS

® Continued from page J-4

Naganuma of Universal Orient says that good attendance
records had been chalked up during the past year by the Com-
modores (11,000 in two concerts in the Nippon Budokan
Hall), Weather Report (10,000 in five concerts) and the Crusa
ders (12,000 in five concerts).

He says that despite the good sales of their records, the Vil
lage People did not do as well as expected

Radio and tv spot commercials are being used to promote
the Brothers Johnson and the Stylistics, while large posters
are being displayed in coffee shops and record stores. Univer-
sal Orient is also handing out flyers as well as having its public-
ity staff frequently visit newspapers and magazines with
press releases and photographs.

One event that must not be overlooked is the Aurex Jazz
Festival which was staged in September by Ai Music under the
sponsorship of Toshiba. it brought such giants of jazz as
Benny Goodman, Benny Carter, Dizzy Gillespie and Freddie
Hubbard to perform in the Nippon Budokan Hall in Tokyo and
the Yokohama Basebail Stadium

Toshiba is currently working on the 2nd Aurex Jazz Festival
to be held this summer and will be shortly announcing the
names of the jazz stars who will be coming to Japan for the
auspicious event. Billboard
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orld’s First PCM-DIGITAL Recording
by Nippon Columbia

From analog to digital
Now entering a new century of
sound with PCM recording

PCM (Pulse Code Modulation) technology used in space
communication, international telephone circuits, relays
between broadcasting stations and many other fields was
first directed to the area of studio recording for discs by
the Nippon Columbia Co., Ltd., which placed the world’s
first PCM record on sale in 1972. Nippon Columbia’s
catalogue of PCM records now includes 210 classical, 50
popular, 60 jazz and other numbers, totaling more than 350.
Ever since they first appeared, PCM records have been

acclaimed by audio fans throughout the world for their

clear and vibrant sound reproduction. A PCM record series

of Mozart: Complete Piano Sonatas (Maria Joao Pires) won
the Grand Prix du Disque ADF, Paris, in 1976. Record
makers and recording artists of the United States and
Europe now speak highly of the quality of PCM records.
In 1977, BILLBOARD’S Trendsetter Award was given to
DENON (Nippon Columbia Co., Ltd.) for the development
of Digital Recording Process: PCM, and from the pioneers
of digital recordings, DENON, a complete listing of their
current audiophile catalogue.

In 1980, Prixd’Honneur Technique was awarded to Nippon
Columbia Co., Ltd. "PCM RECORDING” at 13th
MONTREUX INTERNATIONAL RECORD AWARD 1980
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JANDA RECORDS PTY. LTD.
47, Wellington Street,
Rozeile. N.S.W.2039,

DISCWASHER INC
1407 North Providence Rd.

Cotumbio Missouri 65201
DI T U.S.A. AUSTRALIA
U TEL: 314-449-0941 TEL: 82-0628

TLX: 447278 DISCAUDIO COMA TLX: HLAS AA25537

EMI (NEW ZEALAND} LTD.
408 Hutt Rcod. P.O.Box 30849.

TELDEC IMPORT SERVICE
Borsteler Chaussee 85-99A

SUNSHINY TRADING CORP. GAPLASA SA
No. 77-4 Chung Shan Nosth Rd.,  Nunez de Boldoa 31

Lower Hutt, Sec 2., Taipei. Madrid- Hous 12, 2000 Hamburg 61
NEW ZEALAND TAIWAN SPAIN WEST GERMANY
TEL: 666-975 TEL: 551-8085 TEL: 275-4738 TEL: 040-531-1055

TLX: EMI NZ3413 TLX: 24621 SUNAUDIO TLX: 42451 SOGA E TLX: 2174537 TIS D

TAILIN RADIO SERVICE HARMONIQUE DIFFUSION PENHOLD B.V. TREND RECORD & TAPES LTD.
310 Nathan Road. 16 rue du Morvan Silic 431 Isarweg 6 47 Racine Rood. Unit & Rexdale
Kowloon, 94583 Rungis Cedex Amsterdam 1015 Toronto, Ontario MOW 274
HONG KONG FRANCE NETHERLANDS CANADA

TEL: 3-855-005 TEL: 687-2340 TEL: 020-11-4957

TEL: 416-624-3463

TLX: 64642 TLRS HX TLX: FO HARM 201133F TLX: 14282 REMA NL

AUDIO COMPO CHIANG HUAT CO. {PTE) LTD. FRANCO CRIPPA EUMIG({UK) LTD
Diensbach 24 195199, Outram Park, Via Privata Santa Maria 77 14 Priestley Way
CH-8340 Hinwill, Singapore 3, San Maurizio Al Lambro, Milano  London NW2 7TN
SWITZERLAND SINGAPORE ITALY UNITED KINGDOM
TEL: 01-937-137 1 TEL: 220-3444 TEL: 02-254-9989 TEL: 01-450-8070

TLX: 58493 HOTIL CH TLX: CHC RS26785 TLX: 333465 TRADUCI 1 TLX: 923812 EUMIC G

NIPPON COLUMBIA CO.,LTD.

No.14 -14, Akasaka 4-chome, Minato-ku, Tokyo 107 JAPAN
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Yellow Magic Or-
chestra from
left, Yukihiro
Takahashi, Harry
Hosono and
Ryuichi  Saka-
moto. They are
shown also clown
ing around in
face masks.
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The Nolan sisters wave to the audience after winning the grand prize in

the recent 10th Tokyo Music Festival.
Y THE MIDDLE OF 1980, it appeared that
rock group Alice would repeat as the artist
selling the most records and tapes during
1980, following its top listing in 1979 with
sales of $24.5 million. However, the Yel-

low Magic Orchestra cameon strongin the

3 latter half of the year to head the list for
1980 with $23.6 million (5,142 million
yen)

Momoe Yamaguchi, whose records and
tapes enjoyed a sales boom when she re-
tired to marry actor Tomokazu Miura,
came in second with $21.5 million (4,690 million yen).

Alice slipped to third place with $21.4 million (4,665 million
yen), followed by Chiharu Matsuyama, who was also fourth in
1979, with $20.96 million (4,569 million yen).

The only international group or artist in the top 20 was
Abba, which was third in 1979 with $22.5 million, but slipped
to seventh in 1980 with $12.9 million (2,822 million yen).

The others in the top 10 were Masashi Sada, Tsuyoshi
Nagabuchi, Miyuki Nakajima, Saki Kubota and Off Course.

Coming in 11th was Aki Yashiro, who won the Record Grand
Prize—the most prestigious award for records for the year—in
1980. Her records and tapes accounted for sales worth $10
million (2,192 million yen)

There is a reputed jinx, which has proved true so far, that

Popular Alice group members Eikichi Yazawa (left),
Takao Horiuchi (center) and Shinji Tanimura.

the winner of the Record Grand Prize does not do very well the
following year. The jinx proved true for Judy Ongg, who
stepped down from the lead role in the ‘*‘Shogun’’ movie to
concentrate on winning the Record Grand Prize in 1979 with
her song ‘‘Miserarete.'" While she was 38th on the fistin 1979,
she is nowhere to be found on the list for 1980.

International artists other than Abba on the list are Ara-
besque (30th), Billy Joel (36th), the Dooleys (44th), the No-
lans (48th), Herb Alpert (52nd), Boz Scaggs (57th) and Cheryl
Ladd (64th).

The most popular composer from the standpoint of sales
was Michio Yamashita with 1.84 miilion disks, less than half
the four miltion disks recorded by Minoru Endo, an *“‘enka”
(Japanese ballad) composer, in 1979.

Yoshinori Monta, whose song, *Dancin’ All Night,” sold al-
most 1.68 million copies and topped hit charts for 10 consec-
utive weeks, was second, followed by Takao Horiuchi (a mem-
ber of the Alice group) with 1.65 million disks.

Following Horiuchi were Yuichiro Oda (1.6 million), Masashi
Sada (1.53 million), Saki Kubota (1.5 million) and Yoshio Ki-
mura (1.34 million). Endo, top in 1979 with 4 million disks,
was down in 8th place with 1.27 million, followed by Tadao
Inoue with 1.24 million. Kyohei Tsutsumi, who was second in
1979 with 3.75 million, was in 10th place with 1.13 million.

The lyricist selling the most records was Noriko Miura with
2.65 million, followed by Takashi Taka with 1.88 million. In

third place was another Alice member, Shinji Tanimura, with
1.77 million. Yoko Aki, who became an actress for the first
time in 1980, was fourth with 1.58 million, followed by Deiji
Mizutani with 1.56 million and Masashi Sada with 1.53.

in 7th place was Saki Kubota with 1.46 million, and she and
Sada were the only ones among the top 10 in both the lyricists
and composers lists. Yu Aku, who was No. 1 in 1979 with 3.7
million, was down to 8th with 1.26 million, followed by Reiko
Yukawa, a popular deejay, with 1.24 million and Kazumasa
Oda with 1.1 million.

The song that dominated the charts in the summer of 1980
was “Dancin’ All Night'* by Monta & Brothers on the Philips
label. In August the single, album and tape of the song mo-
nopolized the chart simultaneously—a first for Philips.

Next to top the charts was “*Junko’ by Tsuyoshi Nagabuchi,
but the surprise of the year was '‘Dancing Sister'” by the No-
lans, a group of five sisters from Britain. On the Epic label, the
single and the LP hit the top of the charts for all songs in Ja-
pan. This is very unusual for an international star or group in
this country.

The Nolans won the Grand Prize in the 10th Tokyo Music
Festival on March 29, 1981, and Epic/Sony is confident the
song that won the Grand Prize, **Sexy Music™ will sell a million
singles and 600,000 LPs.

Earlier in the year Cheryl Ladd of 'Charlie’'s Angels’ came

(Continued on page J-18)

SHEENA EASTON

has caught the heart of a million people

around the world.

. You cannot be an exception.
| HARDALSA DHYHIL),
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Thank you all for a good time during
my recent promotion tour to Japan.

I shall be back with you soon.

\ I Love You AlL
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Toshio Ozawa, presidenf of CBS/Sony,
which has had the biggest share of the
record/tape market for three years in a
row.

HE RECORD COMPANIES OF JAPAN
ARE TAKING VARIOUS STEPS, includ-
ing reduction of the number of new re-
leases, in order to increase total reve-
nues. Such steps have resulted in the
labels of Japan doing quite well com-
pared to the record companies in the
U.S. and Europe.

Toshio Ozawa, president of CBS/
Sony, which garnered 16% of the market
share in 1980 to stay in top position for
the third year in a row, believes that his
company has fared well due to its “3-2-1"" program. The pro-
gram calls for reducing returns by 30%, cutting the number of
new releases by 20% and increasing sales by 10%.

Ozawa points out that several thousand record titles were
being issued every year, some in a somewhat haphazard man-
ner. He says it was necessary to reduce that number, and con-
centrate promotion on the remaining number.

As for reducing returns, he explains, ‘‘The dealers may con-
sider it egoism on the part of the manufacturers to reduce re-
turns. but when vou check on the returns, you find that deal-
ers, when they feel they are overstocked, return the records
which are selling the best. They take the stand, ‘We can easily
order them again.’ No one profits from such a return policy."

Popular Kaientai members led by Tetsuya Takeda (center),
who has augmented his singing-songwriting abilities with act-
ing, appearing in television and movies.

Popular singer Momoe Yamaguchi (right) married actor
Tomokazu Miura in November 1980 to end a brilliant career
as a singer and actress.

He continues, "“If both the manufacturers and the dealers
exert efforts to reduce returns, it will be a big plus for the
record industry, which is said to total $1.376 billion (300 bil-
lion yen). If returns are now 15%, or $206.4 million, and if this
can be cut in half, the industry as a whole will benefit greatly.”

CBS/Sony was able to reduce returns by 20% in 1980, while
the number of new releases was cut by 30%. Sales went up by
a two-digit percentage. Ozawa points out, ‘‘Some people
worry that if the number of new releases is cut, gross sales will
drop, but actually that is not the case.”

Ozawa expresses the hope that the record industry as a
whole will reduce returns and eliminate waste and that it will
use the money saved as funds for developing new artists and
promoting the sale of records. He says the 3-2-1 program was
also being pushed this year. The retirement of artist Momoe
Yamaguchi to get married resulted in very big sales for CBS/
Sony, which were also aided by the records of Seiko Matsuda.
The problem is developing an artist who can fill the blank left
by Yamaguchi.

“Consequently, | am not taking an over-optimistic stand
concerning this year,” he says, “but we would ljke to record a
two-digit percentage increase again this year."

On the matter of home taping, he says it is permitted solely
for private use as an exception to the law and that the scope of
this private use should be restricted. ‘‘Otherwise," he says,
“the invisible thing called copyright of the songwriter, com-
poser and singer will be completely ignored. It is not good at
all for someone to profit without paying anythjng. 1t is, of
course, an unreasonable argument to suspend technical de-
velopments, but | believe that protecting invisible rights is the
barometer of a civilized country. For instance, the more un-
derdeveloped a country, the more pirated records and tapes
there are.”’

As for the non-existence of pirated records and tapes, he
says that when they started to appear, the Japan Phonograph
Record Assn. took steps immediately, and the police took
speedy effective measures. Consequently, there are no cases
of pirated records and tapes in Japan, a big problem in the
U.S. and Europe.

As for the future outlook for the record industry, Ozawa be-
lieves it will be very difficult for the industry to continue chalk-
ing up expansion as in the past. “But the demand for music is
now a part of everyday life,” he points out, **and it is a basic
demand. So | think the music industry is one which will pros-
per more and more in the future, although there are various
problems which must be solved as | pointed out before.”

Keith Bruce, managing director of Warner-Pioneer, believes
that television commercials are very important in Japan in
selling records and that tastes in music are now covering a
wider scope.

Rod Stewart has been appearing in a Nikka whiskey com-

(Continued on page J-14)
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NICHION, INC.

BIGGEST AND MOST ACTIVE PUBLISHER IN JAPAN!

TOKYO BROADGASTING SYSTEM

How [to promote your song
and when to release it,
Where to go and who to see,
What to do| and why,
And \we know
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A Billboard Spotlight

MAY 30, 1981 BILLBOARD

EMBERS OF THE MUSIC PUB-
LISHERS ASSN. OF JAPAN are di-
vided in their outlooks for this
year with some predicting that the
outlook is not too good since the
economy is slow in recovering,
while others expect a big increase
in their gross sales.

The problems facing the pub-
lishers are listed as the blanket
contract for broadcasting use, im-
ported records and home taping,
including the new question of record-lending stores.

The MPA had been asking for a40% hike in the blanket con
tract rate of 0.62-0.66%, but it won only a 5% raise in April
1981, to 0.65-0.69.

Home taping is becoming an increasingly bigger problem,
especially with the appearance of record lending stores during
the summer of 1980. What is further aggravating the problem
is the opening of stores only a few doors away from such lend-
ing stores which have facilities for taping borrowed records.

The Japan Phonograph Record Assn. in March this year is-
sued a memorandum circulated to labels and distributors say-
ing that the increase in home taping in recent years and the
attendant losses to copyright owners are such that the prac-
tice should now be considered ‘‘illegal use.”

The matter is being studied by the Japanese Parliament
and by a special subcommittee of the Copyright Committe of
the Culture Agency. Masakazu Namekata, executive board
member of the JPRA, says the JPRA is not taking any immedi-
ate steps, because it will *’take time to study the problem thor-
oughly and draft steps which will stand up in court.”

The JPRA memorandum says, *‘We intend to take a strong
stand on the problem of the record lending business from the
standpoints of the sale purpose of records, ownership of copy-
rights and healthy development of cultural projects.”

Although imported records presently constitute a very
small percentage of the domestic production, the MPA be-
lieves that imports will continue to increase. Nevertheless,

PUBLISHERS DIVIDED ON 81
OUTLOOK AS PROBLEMS
LOOM IN IMPORTS, HOME
TAPING AND BROADCASTING

most MPA members and labels do not think that the Tower
Records store opened in Shibuya will be much of a threat.

Isao Kusano, president of the Shinko Music Publishing Co.,
who became chairman of the MPA in May 1980, is one of
those who thinks the outlook for 1981 is not too good. In line
with his goal of increasing MPA membership, the MPA has in
creased membership from 91 in May 1980 to 100 as of the
end of March 1981.

The most important event during that period was the recog-
nition of the MPA as a corporate juridical entity on Dec. 19,
1980. Previously, it was considered a private organization
which had no official voice. Now, government offices such as
the Culture Agency will listen when the MPA outlines its opin-
ions or makes an appeal.

Shinko, with a ratio of 30-70 between publishing and sub-
publishing, recorded a 15% hike in revenues during 1980. As
for 1981, Kusano says, *“We probably won't do as well as we
did last year; the increase probably will be about 10%."

Pacific Music Publishing Co. was the leading publisher in
Japan in 1980 for the second year in a row. Ichiro Asatsuma,
executive director and production manager for PMP, revealed
revenues in 1980 totalling $40.9 million (8,400 million yen),
up about 60% from the $24 million (5,000 million yen) in
1979. Its publishing and sub-publishing ratio is 65-35.

Asatsuma believes that PMP will record a 60%, if not a 70%
growth in 1981.

Tsukasa Murakami, managing director of Nichion, Inc.,
says his company had a comparatively good year in 1980, al-
though revenues were down from 1979, which was the com-
pany's best year in 18 years. He says the outlook is good for
the rest of 1981, with new artists appearing in the April-May
period following the good showing by the Yokohama Ginbai
group’s records in the early part of 1981.

Murakami feels the diversity of tastes of music fans is mak-
ing it difficult to decide what artists and songs to promote.
“The music industry has been concentrating too much on the
low teenage group so far,”” he says. ““The future will be good if
we can produce more adult-oriented music and increase mu
sic fans among those in their 20s and 30s."

Although some publishers such as Tats Nagashima, presi-
dent of Taiyo Music Inc. and of Thunder Music Co., and PMP’s
Asatsuma say it's difficult for subpublishers to record profits,
Murakami says Nichion has never recorded a deficit in its sub-
publishing during the 18 years it has been in business. It has
long-term catalog deals with Warner Bros., MCA Music, Fa-
mous Music and Peer-Southern.

Nichion is unusual as a publisher in that it owns two record-
ing studios and makes masters without contracts with any
artists itself.

Sunao Asaka, president of Ongaku-no-Tomo Sha Corp.,
was chairman of the MPA for over 10 years prior to Kusano. In
the Ongaku-no-Tomo Sha group, there are also Toa Music Co.
(handling U.S., Britain and other English-speaking countries)
and Suisei-Sha (handling Italy and France).

Ongaku-no-Tomo Sha is one of the oldest publishers in Ja-
pan, and it not only publishes but also distributes scores,
books, textbooks and magazines on music. Printing and pub-
lishing costs money and involves great risks.

Classical music scores printed in Japan, mostly by Ongaku-
no-Tomo Sha, come to an annual total of $45.88 million.

Asaka points out that there are many classical music
events, including performances by symphony orchestras, and
that Japan is a strong market for classical music. Tickets for
some events, especially operas from other countries, go as
high as $137 (30,000 yen).

He says that the music education in schools which has chil-
dren playing various instruments augurs well for the future
because many young people are attending classical music
concerts today. These young people are developing a taste for
rock as well as serious music.

Asaka says that classical artists performing in Japan are
very happy about the young people at their concerts and feel
there is a bright future for classical music in this country.

Akira Nakamura, general manager for administration and
a&r for Watanabe Music Publishing Co., Ltd., says that his
company did not record a big growth in 1980 but was looking
forward to its preparatory efforts last year.

“Itis a time of change, and the young people are waiting for
new stars to appear,’” he says. **The publishing firm must
work together with the artist to help him develop and to pro-
mote compositions which can be ‘evergreen’ for a long time."

The Watanabe Music Publishing Co. derives 65% of its in
come from production (masters, etc.) and only 35% from
publishing. Of the publishing income, the ratio between pub-
lishing and subpublishing is 70-30.

It is concentrating on artist catalogs rather than composer
catalog. It is selling artists’ material. particularly by singer-
songwriters, in the rock and jazz fusion fields.

Although there are some pessimistic views, the general feel-
ing in the publishing world here is that there witl be an upward
trend despite the slow recovery during 1981. Billboord

PACIFIC MUSIC PUBLISHING CO.,LTD.

Roppongi 659 Building 6-5-9 Roppongi, Minato-ku Tokyo 106, Japan
PHONE:03-479-4101 CABLE ADDRESS:PACIFICMUSE TOKYO TELEX NUMBER:J 29240 PMPTOKYO
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Where a pleasant encounter and contact of hearts are,
Born an impressive scene and a myth of music
That will be inscribed in your memory of youth.

ARTISTS, INC.

President:Seijiro Udo
Promotion Manager: Shimizu
Production Manager: Ishi
Publicity Manager: Akasaka
Tour Manager:Tack

Stage Manager:Yoshi

Tour Manager: Tommy
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Assistant Stage Manager:Moon
Publicity :Tetsu, Hiro ,Sam
Tokyo Staff:Tae, Kikuyo, Keiko, Chieko,
Yumi, Midori, Atsuko
Osaka Staff:Ken, Yasushi, Takaaki
Sakae, Yoshiko, Tomoko

#2 MIYACHU BLDG 3-8-37 MINAMI-AOYAMA MINATO-KU TOKYO JAPAN

TELEPHONE:(03)402-7281
CABLES:UDOARTISTSPRO  TELEX:)26552
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RECORD COMPANIES

® Continued from page J-10

mercial, placing him in the public eye and pushing up sales of
his records. His concert tour in May is certain to help sales,
while the commercial will run to the end of the year. The other
big seller for Warner-Pioneer during the past year was the
Eagles.

About tv commercials, Bruce says, ‘“They are certainly im-
portant to record companies in Japan now. Maybe this is the
only market in the world where it happens, and one of the rea-
sons for it is that it's a method of getting heavy exposure for a
song. In Japan where 70% of the music market is for domes-
tic songs and 30% for international, if you want to advertise
on tv, you still have to pay 100% of the media cost, although
you are only gunning for 30% of the market with an inter-
national act. Record companies cannot really afford to buy tv
time, so we look for the commercials which give us the expo-
sure to break the act and build it up.”

Bruce believes “‘The record business in Japan is still rela-
tively healthy in comparison with one or two other countries in
the world. Although it's healthy, it's not got the growth we
used to have. It has growth in the domestic side of the busi-
ness; it has growth on cassettes. The international business,
as it was last year, is rather flat; it's not dropping but it's not
going up. | think the major reason it's not going up is home
taping.”

Bruce says that John Lennon-Yoko Ono’s ‘‘Double Fan-
tasy" is still selling steadily and would '‘probably go on selling
steadily for the next five years.”

Alfa and Associates opened Alfa Records, the first label to
be wholly owned and operated by a Japanese firm in the U.S.
in Los Angeles in October 1980. Headed by Bob Fead, Alfa
Records released records by Billy & the Beaters, Corbin &
Hanner Band, Yutaka Yokokura and Casiopea. Billy & the
Beaters recently came to Japan and won a gold prize in the
10th Tokyo Music Festival.

Alfa & Associates, of course, has done very well with the Yel-
tow Magic Orchestra, which has sold a total of three million
records so far, including a million units of *‘Solid State Survi-
vor.” Its international artists who did well during the past year
include Herb Alpert, Styx, Police and Rita Coolidge.

Two new record companies came into being during the past
year. Japan Record was formed in May 1980 by Tokuma Mu-
sic Publishing, the Seibu distribution group and ex-Philips ex-
ecutive Koko Miura. The president is synthesizer composer
and performer Isao Tomita.

It placed a single in the top 10 only a little over six months
after the release of its first album in September. Akiko Yano's
single, ‘‘Harusaki Kobeni,”’ released in February of 1981,
went to number four on the Hot 100 list and number seven on
the singles chart of Music Labo, and has already sold nearly
500,000 copies in a month and a half.

VAP Inc. was registered as a new record company in 1981,
with paid-in capital of about $2.5 million (500 million yen.)
VAP chairman is Yosaji Kobayashi, NTV president, while Mori-
hisa Takagi is the president. Masakazu Sunadori is director in
charge of production and advertising.

At a press conference on April 10, in Tokyo, Sunadori an-
nounced the first VAP records and videotape. A single, an LP
and a tape by Nico Ramsden from London were to be released
on May 25. Produced by Toshiyuki Kimori from Japan, the
title of the LP is "*Nico," while the single is ‘‘Growing Up,”
backed by *The Sun Comes Up."’

The videotape contains nine 3-minute cooking lessons on
how to make cakes and will be in both the VHS and Beta for-
mats.

Sunadori says that VAP wanted to announce the sale of a
videodisk at the same time but decided to postpone because
the hardware would not be available in Japan until about Oc-
tober this year.

CAUTIOUS LOOK AT ‘81

e Continued from page J-3

Susan Anton was in Japan in November 1980 as a judge in
the 11th World Popular Song Festival. She signed to appear in
a tv commercial for a jewelry store and sang the theme song
“Foxy."” With the commercial giving her daily publicity for half
a year, there were 50,000 orders on hand when Canyon re-
leased her first album, **Foxy,”” on March 5, and sales had
soared to over 100,000 in less than a month and a half.

Discos continue to be very popular in Japan, with most of
them still playing disco tunes with a few slow songs mixed in
for 10 minutes every hour. The housing situation in Japan,
which does not permit young people to hold parties at hone,
is a contributing factor in the continuing popularity of discos
in this country.

Overall, the music scene appears very much alive in Japan,
and everyone in the industry is taking a constructive approach
to the problems facing the industry. This quietly optimistic
stand augurs well for the rest of 1981 and 1982. Billboard

Japan
i~

CREDITS
Editor, Earl Paige. Editorial di-
rection, all stories, Shig Fujita.
Art, Bernie Rollins. Cover photo
by Jim McCullaugh, Billboard
Sound Business Editor.
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A Billboard Spotlight

HERE WAS AN UNEXPECTEDLY BRISK
MARKET for consumer electronic equip-
ment in 1980 as compared to the stag-
nation in the industry during the previ
ous three years. As a result production
increased by 28.1% to $13.5 billion,
while exports went up by 38.2% to total
$9.4 billion.

The most outstanding product in
1980 was the video tape recorder (VTR)
for home use, which was the most im-
portant factor in production increase.
Japan is a major supplier of VTRs to the world and is actively
engaged in plant and equipment investment to meet world
demand.

Some 4.44 million VTRs worth $2.57 billion were produced
in 1980, and of the total, 3.44 million units were exported. Ex-
ports of VTRs showed an increase of 106.1%.

Imports of consumer electronic equipment during 1980
showed a small 3.2% increase over the previous year, totalling
$174 million. This was only 1/54th of the export total for con-
sumer electronic equipment.

VTRs LEAD CONSUMER
ELECTRONICS GROWTH

Domestic shipments in 1980 were 6.8 million color tele-
vision sets, 13.5 million tape recorders (15% increase) and
1.6 million hi fi amplifiers (8%). Such shipments were the
highest ever recorded.

The high level of domestic shipments of color tv sets was
brought about by the popularization of stereo broadcasting
and by newly introduced products. The ratio of units with
stereo broadcast receivers was 20%, an increase of 6.6% from
the previous year.

Production of tape recorders totalled 58 million units, up
28.4%. Their value came to $3.97 billion, up 31.5%. The in-
crease in value exceeded that in volume due to the increase in
stereo tape recorders and instailation of high value-added
components such as microcomputers.

Stereo set production in 1980 was worth $2.7 billion, up
18.1%, with 84% of the total accounted for by component
stereos. On the domestic market, compact component ster-
eos, including those with the same width as a record jacket,
and receivers with tape decks were the most popular.

Exports of component stereos amounted to $1.5 billion, up
25.8% from the year before. Exports were good to all areas ex-
cept the U.S.

The Electronics Industries Assn. of Japan, which compiles
the production and export statistics, says that during 1980
the manufacture of portable-type VTR systems was actively
promoted with newly introduced models contributing greatly
to the sales increase.

New models, combining camera and VTR, which could take
the place of conventional 8 mm cameras, were announced.

Electronic industry circles are predicting that production of
VTRs, which was 4.44 million in 1980, will increase by more
than 50% to total seven million units this year. This means
their value will definitely exceed that of color tv sets.

If video tapes and color video cameras are added, the mar-
ket will be worth more than $4.6 billion.

The various makers believe the drastic increase in VTR pro-
duction will continue for several years and are aggressively in-
vesting in equipment to increase production. Such invest-
ments are expected to total around $456.6 million in 1981, so
that by the end of this year, total production capacity is ex-
pected to increase to one mitlion units a month.

Electronic equipment makers are not the only ones in the

Japan’'s equipment
manufacturers are
bullish about sales of
both audio and video
products. Shown are
(right) portable video
recorder and camera,
and (left) the Sony
Walkman Il audio unit.

VTR and VCR (video cassette recorder) business. Camera
makers have advanced into the field. Canon Inc. placed on
sale in late April 1981 a portable video system consisting of a
Ya-inch VCR unit and color video camera.

Canon's portable video system, Canon Compact Video Sys-
tem, consists of a 3.3 pound color video camera featuring 5x
zoom lens, a novel optical viewfinder, a % inch Visicon image
pickup tube and a 7.26 pound deck (VCR unit), using CVC
(compact videocassette) tape for up to 30 inches recording
per cassette.

In connection with the industry move to work out a single
unified ¥ inch VCR standard, Canon says it will respect the
standard agreed upon by the industry.

In July 1980 Sony unveiled its Video Movie, a video camera
deck combination model for 20 minutes of recording on a
metal tape 5/12 inches wide.

In September 1980, Hitachi showed its MAG camera which
can take pictures for two hours on a % inch metal tape.

Earlier this year Matsushita Electric Industrial Co. an-
nounced its micro video system capable of taking films up to
two hours long on a %4 inch “‘metal evaporated’’ tape. At that

(Continued on page J-18)
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OUTLINE OF DISCOMATE RECORDS

*Quality sound production from quality
materials’” was the basic idea when we
started our company Disco Co., Ltd
(tabel name : DISCOMATE RECORDS) with
a staff consisting of veterans and able
newcomers to the industry
Qur first release was the debut album and
single of Akira Inaba in January 1976
They both sold more than 700,000 copies.
Subsequently in March, we released
Beautiful Sunday” by a UK. artist Daniel
Boone which sold more than 2,000,000
copees. No foreign song could sell this
quantity before We made a very lucky start
DISCOMATE RECORDS is firmly backed up
by its main stockholders. TOKYO
BROADCASTING SYSTEM (TBS) which 1s
the biggest private broadcasting station in
Japan, and the well-known VICTOR
COMPANY OF JAPAN LIMITED (JVC
With less than 40 empioyees and a
restricted number of releases, we established
an organzation with the ablility to develop
efficient promotion
We entrust the manufacturing of our discs
and tapes 1o JVC and the distribution to
VICTOR MUSICAL INDUSTRIES, INC
Sorme misunderstanding occured
concerning our company name We were
occasionally considered as a record company
selling only “disco’” music, which is totally
untrue. DISCOMATE is an all-round record
company.
In 1976 soon after the big hit of our first
release mentioned above, we acquired ABBA
for the Japanese market Their "Dancing
Queen” became a great big hit. Since then
they have become a superstar among
Japanese music fans and have sold more
than 8,000.000 copes of discs and tapes
When they came here for their first concent
tour n March 1980. ABBA-fever spread
all over the country
Meanwhile one of our domestic artists
Junko Yagami became the top female
singer-songwriter making all her singles
and albums reach the top rank of the
charts.
We have steadily increased our gross
sales in the past five years and are
In a very good financial position. We are
proud of being one of the most successful
new record companies today

Company name Disco Co., Ltd
Address: Makabe Bldg.. 2F, 3-4-3 Akasaka,
Minato-ku, Tokyo, Japan 107
Phone:03-585-9111
Telex: 02425228 DISCO J
Capital: Authorized Capital 350 Million Yen
Establishment Juty 1B, 1975
Stockholder
Tokyo Broadcasting System, Inc
Victor Company of Japan, Lid
Hokkaido Broadcasting System, Inc
Chubu-Nippon Broadcasting Systern, Inc
Mainichi Broadcasting System., Inc
RKB Mainichi Broadcasting Corporation
Akasaka TV Studio Co . Ltd
Member organization
Japan Phonograph Record Association

OQ discomate records

Develop”e

Your Market
Withus!

)
JUNKO YAGAMI

Japanese top female
singer-cum-song writer.

ASBA

World super star.

PACIFIC JAM

Trans-Pacific fusion band.

>

-

WIND-BREAKERS
The all-star band of
Japanese veteran jazz men.

TOKYO OCTET

Maestros of classic music with pop sense.

JAP’S GAP’'S

Super new group challenging the world.

From the world to Japan.
From Japan to the world.

>

HIDEK| SA\NO

Creative Force with Virtuosoship

Records and Tapes

ISAD TOMTR

& RVC Corporation, affiliated with RCA and Japan Victor @ GLOBAL MUSIC PUBLISHING CORPORATION

ADDRESS:1-7-8, Shibuya, Shibuya-ku, Tokyo 150, Japan

Telephone:(03)499-3311 Cable:RVCRCA RECORD,
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It features the first multiple heads for a variety of playback
functions such as slow, still, reverse slow playback, 5-20 times
normal variable Beta scan function and variable speed slow
motion playback
In the field of video disks and disk players. Victor Co. of Ja
pan (JVC), Matsushita Electric, General Electric (GE) and
Thorn EMI announced in October 1980 that they had signed
an agreement to set up three VHD-format joint ventures in
the U.S. for production of programs, video disks and disk
players.
D A.B The four firms say they intend to start marketing of the

- S - VHD video disks and players in the U.S. in time for Christmas
° . . sales in 1981.

Panart PUbllSh'ng Co. Perfect Markeflng COI‘P. The three joint ventures are VHD Programs Inc.. VHD Disc
Manufacturing Co. and VHD Electronics Inc. VHD Disc Manu
facturing is to custom press video disks at a plant on the out-
skirts of Los Angeles. Technology and production equipment
C. are being supplied by JVC.

' o Earlier this year Victor and Matsushita Electric jointly an
PMC |nfernuf|onu| nounced that they will start marketing their VHD-format video
disk systems in Japan in October, in the U.S. in January 1982
and in Britain in June 1982,

JVC says the initial amount of disk players in Japan in Octo-
o o . o ber will be 4,000-5,000 units, while 100 titles will be released
A. Fllm V|de° PrOdUCflon c. 'nfernatlonul Performance TOUI"S |n|t|a||y' followed by five to 10 new releases each month. Mat-

TDK Video Cassette TV Commercial Spyro Gyra sushita said its initial sales volume had not been set

SUNTORY Whisky Brecker Brothers JVC says it will sell its VHD video disk system in the U.S. un

PARCO "“Kichijoji Opening’’ Paul Taylor Dance Cc. der its JVC brand name. while Matsushita will sell its system in

SUNTORY Beer - in Brazil etc. 24th. Street Band the U.S. under the Panasonic and Quasar brands.

. . Steps (Mike Mainieri, Michael Brecker, Steve Gadd, JVC and Matsushita also say that Akai, Sansui. Sanyo, Nip-

B. Music Production Don Grolnick, Eddie Gomez) etc. pon Electric Co. (NEC), Toshiba, Mitsubishi Electric and Nip-

“VIRUS" Soundtrack and 4 albums. . . pon Gakki (Yamaha) have decided to adopt the VHD-format

24th. Street Band album. D. Publishing video disk system.

Pioneer Electronic Corp. plans to ship 300,000 video disks
of the optical format by the end of September 1981. The disks
of the Pioneer group are being produced at the Kofu plant of
the Universal Pioneer Co. (UPC), a joint venture of DiscoVi-
sion, Associates (which is a joint venture of IBM and MCA).
q The plant intends to increase disk production to 200.000
PMC Internatlonal disks a month by the end of this year.

A Division of Perfect Marketing Corp. Video disk players are not expected to threaten VTRs in the
near future. because consumers are more likely to buy the
tape systems first

0Of 35 million households in Japan, 6.6% own VTRs, and the
= percentage is expected to increase to about 10% by the end of
the year. The industry predicts the percentage will reach 30%
in 1985 Billboard]

ssunoimn ROBUST TAPE SALES

to Japan on a promotional tour for Toshiba-EMI. The tour plus
her appearance in a tv commercial for Suntory with her
‘Dancing American” serving as the theme song resulted in
the single, “Dancing American,” selling 300,000 singles.

Young singers whose records have been selling very well
since the latter part of 1980 are Seiko Matsuda, Toshihiko Ta-
hara and Masahiko Kondo.

The one who recorded a first with three singles in the top 10
atone time in April was Akira Terao, who is primarily an actor.
Topping the hit chart was his ""Ruby no Yubiwa.

British artist Sheena Easton's “*"Modern Girl"" hit the top of
the chart for international repertoire singles. Sales of her
disks are being helped considerably by her 15-minute spot ev-
ery Saturday over FM Tokyo's **Saturday Adventure' pro-
gram; the spot is taped in London and sent to Tokyo for
broadcast every Saturday.

Statistics compiled by the Japan Phonograph Record Assn
show that production of records and tapes in Japan during ca-
lendar 1980 rose to $1.436 billion from $1.287 billion in ca-
lendar 1979, an increase of 11.5%

Although the number of records dropped 2% from 198.8
million in 1979 to 194.9 million in 1980, the value rose by 4%
from $850.19 million in 1979 to $888.43 million in 1980.

In the case of prerecorded tapes, the number rose by 30%
from61.3 millionin 1979 to 79.97 million in 1980. Their value
rose by 22% from $447 million in 1979 to $547.1 in 1980.

Masakazu Namekawa. executive board member of the
JPRA, says the two-digit increase overall was due in part to the

® Continued from page J-16
time, Matsushita said it would cooperate with other com-
paniesin order to establish an ideal standard format for micro
video systems as early as possible.

The latest to enter the portable VCR field is Toshiba Corp
which marketed on March 1, 1981, its new Beta-format VCR.

Panart Marketing Corp.

A Billboard Spotlight

Suntory Orange ade - TV commercial jingle etc. 24th. Street Band - Sub publishing Japan etc.
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Address NTV Yonbancho Annex y hiking of record prices by $1 to $2.50.
5-6, Yonbancho, Chiyoda-ku, Tokyo, Japan : The outlook for 1981 is considered good by the labels de-
Teleph Tok 03) 262-2221 * spite the fact that production in the January-Fe_bruary 1981
s kv period showed a 15% drop in the number of disks (8% de
Telex J29410 NTVMUSIC crease in value) and only an 8% hike in the number of tapes

Cable NTVM (6% rise in value).

\ y Production of records during the two months was 27.4 mil-
lion as compared to 32.1 million in the January-February
1980 period, while production of tapes came to 12.3 million

/WW as compared to 11.4 million the year before.
Namekata says, ‘‘Many record and tape companies hope<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>