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LEVY CHARGES DISMISSED

Stolon’s Fate Weighed
As Goody Trial Ends

By LEO SACKS

NEW YORK—A Federal District Court
Jury in Brooklyn entered its sccond day of de-
liberation Friday (3) on whether Sam Goody
Inc. and Samuel Swolon, a vice president,
knowingly trafficked in more than 106,000
counterfeil tapes with a retail value of more
than $1 million.

Earlier in the week. George Levy. president
of the Goody chain. was acquitted of rack-
cteering. interstate transportation o! illicit
merchandise. and criminal copyright infringe-
ment charges. Judge Thomas C. Platt dis-
missed the indictment against the 61-year-old
executive Monday (30) on grounds of in-
sufficient evidence after prosccutor John H.
Jacobs of the Justice Depariment’s Organized
Crime Strike Force rested his case. Wondering
aloud whether the Government had not pro-
duced "a house of cards.” Platt also threw out

Boston's big new female voice has gone national with a second album
destined to make waves from coast to coast. Robin Lane & The Chart-
busters’” IMITATION LIFE (BSK 3537) is the real thing. from the group's
musical skills to Robin's powerful songs and vocals. Hear it now. Produced
and engineered by Gary Lyons for Fab Productions Inc. On Warner Bros.
Records and Tapes. Direction: Mike's Artist Management. (Advertisement)

the racketeering charge against Sam Goody
Tuesday (31) and dismissed six counts of crim-
inal copyright infringement against the cor-
poration and Stolon.

Goody attorney Kenncth Holmes main-
tained in his memo to dismiss the racketeering
charge that the wording of the count in the in-
dictment alleged only that the corporation
“constituted an enterprise. and merely being
an enterprise is not a RICO violation.”

Platt based his partial dismissal of the copy-
right infringement counts on what he per-
ceived as the governments failure to establish
that the retailer was offered product priced
low enough for it to have suspected the mer-
chandise was counterfett.

Following his acquital. Levy told Bill-
board: “It’s been a long ycar. baby.” In a state-

(Continued on page 14)

NEW YORK-The RCA and
CBS record and tape clubs are grap-
pling with sharp declines in the di-
rect-marketing of recordings.

For RCA’s part. its club 1s faced
with declining membership. shifts in
membership profile and continuing
high-cost pressures,

The CBS club is admitting to a
“loss in some members.” but is lay-
ing general blame on the economy
and 4 decline in general interest
magazines. making 1t difficult to
find appropriate advertising vehicles
for the club.

The dim financial picture for both
clubs was reported in annual state-
ments by the two companies. and
CBS Inc. president and chief execu-
tive officer Thomas H. Wyman ad-
mitted as much during a security

RCA, CBS Clubs Attempt
To Combat Financial llis

By IRV LICHTMAN & ROMAN KOZAK

See Centralized Formats
Changing Face Of Radio

By DOUGLAS E. HALL

NEW YORK-Plans that could bring a
profound change o radio, centralizing distri-
bution of full-music formats via satellite and
displacing hundreds of program directors and
DJs. are being formulated on the eve of the
National Assn. of Broadcasters convention in
Las Vegas Sunday (12).

During the past week. RKO Radio an-
nounced the formation of two new networks
and Burkhart/Abrams/Michacls/Douglas &
Associates announced a joint venture with
WCCO-AM-FM-TV Minneapolis. United
Video of Tulsa and John Tvler of Dallas. who
owns KATT-AM-FM Oklahoma City. to
create the Satellite Music Network.

The Satellite Music Network offers two 24-
hour live format services complete with live
DJs for country and adult contemporary for-
mats. Burkhart estimates the service will save
a medium market operator up to $150,000 a

year by eliminating the program director, five
announcers, copy director, etc.”

RKO. which formed its first network in Oc-
tober 1979. and now has 200 affiliates. is stay-
ing in the more traditional network role with
RKO II. which will be launched in September
This network will feature news, features and
specials. all distributed by satellite, as is RKO
I

But the new network will be aimed at the 25-
to 54-year-old segment. while RKO 1 is aimed
at the 18- 10 49-year-old group.

As RKO Radio Network general manager
Tom Burchill explains. “The population
bubble is getting older. Music is trending awa
from rock. Kenny Rogers’ "Lady’ is in. This
record can be heard on 20 different stations in
a market because 25-10-54 is the most sought
alter demographic.”

(Continued on puge 25)

analysts meeting late in February.
The total dircct-marketing of
recordings in the U.S. s said to ac-
count for about $500 million in an-
nual sales. RCA and CBS do not re-
(Continued on puge 15)

New Breed Steps
To Country Beat

By KIP KIRBY

NASHVILLE The current trend .
toward mellower programming on h;n,"a

e —

&

radio appears 10 be one of many fac-
tors creating a gold mine for country
product, with a new breed of artist.
producer and hstener staking a
claim in the music.

(Continued on puge 48)

Grammy Award-winning songstress Anne Murray mixes a touch of heaven
with a dash of devilish delight on her new album Where Do You Go When
You Dream, featuring the smash single “Blessed Are The Believers.”
Produced by Jim Ed Norman for JEN Productions, Inc. on Capitol Records
and Cassettes.

(Advertisement)

(Advertisement)
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Certified Gold
RAPTURE #1
THE TIDE IS HIGH #1

Two #1singles from AUTOAMERICAN

ERICAN: now Platinum...
[be'Double Platinum

i

Chrysalis.

Recordse® ond lopes
The .album CHE 1290
Rophie CHS 2485 - The Tide Is High'CHS 2465
Producegd by Mike Chapman
Direction: ALVE ENTERPRISES, INC.
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General News

il §
U.N. PARTY—Swan Song’s Dave Ed

il 3
munds greets actress Liv Ulman while

Ahmet Ertegun, chairman of Atlantic Records looks on at a reception at the

United Nations in New York where Atlantic presented a $400,000 check for

refugee relief in Kampuchea. Atlantic has just released the “Concerts For The
People Of Kampuchea" LP.

$9.98 COLLECTORS EDITIONS

Some A&M LPs To $8.98

LOS ANGELES—A&M Records
hasrevised list prices on a number of
$7.98 album titles upwards to the
$8.98 list level as of Wednesday (1).

In addition to those changes, the
label has also made its first single al-
bum entries into the $9.98 field, but
confined that move to special 10-
inch, multiple disk collectors edi-
lions of two recent hits.

Joe Jackson’s “Look Sharp” and
“Regatta De Blanc™ by the Police, is-
sued in both conventional |2-inch

Bank Action On
Rankin Contract

LOS ANGELES-The First Los
Angeles Bank has asked Superior
Court for permission to liquidate
Kenny Rankin’s Atlantic recording
contract in a suit filed here. Rankin
put the binder up as collateral with
the bank.

In the unusual legal request, the
bank, prominent in financing enter-
tainment projects, proffers a Febru-
ary, 1980 promissory note from
Rankin for $22.161.25 on which
$20.296.77 is allegedly owed. In ad-
dition, Rankin also signed a security
agreement with the bank in April.
1979. according to the filing.

LP form as well as in two disk 10-
inch versions, have thus gone from
$7.98 and $8.98 respectively to the
new $9.98 list for the special edi-
tions.

Jackson’s LP. meanwhile. goes
from $7.98 to $8.98 list for the 12-
inch disk as part of the catalog price
hike. The 12-inch Police LP is unaf-
fected.

Affected in that increase are LPs.
cassettes and 8-tracks in the 700,
3000. 3500. 3600 and 4100 through
4700 series. Prefixes are SP. 8T and
CS for the respective configurations.

Also revised is a two-disk live al-
bum by the late Paul Desmond orig-
inally released through A&M’s now
defunct Horizon's division. That al-
bum, numbered SP-850, is upped
from a $7.98 list to a new $9.98 sug-
gested tally.

That move actually makes the
Desmond LP a straggler, according
1o a label source who noted that
the label had already increased its
list on most double pocket sets some
months ago.

Accounts were notified last week
via a letter dated March 27 thatema-
nated from the RCA. A&M and As-
sociated Labels distribution system’s
sales office. Returns will be credited
at the price paid. the letter states.

BERLIN-Professor Erich
Schulze, president and general
manager of GEMA, the West
German performing and me-
chanical right society. is to be a
key speaker at Billboard's |1th
International Music Industry
Conference to be held at the Ho-
tel Kempinski in Berlin April
26-29.

The addition of Professor
Schulze to the list of distin-
guished music business leaders
who will be participating in
2 IMIC’s high-powered discussion
panels emphasizes the music in-
dustry’s increasing preoccupa-
tion with the need to protect in-
tellectual and industrial property
rights in an age of accelerating
technological developments.

Professor Schulze has been a
tireless defender of authors’
rights in West Germany and will
be addressing himself to the
problems of maintaining ade-

e e e e
s

GEMA fopper Schulze
¢ Joining IMIC Speakers

yuate levels of copyright protec- §
tion in the realms of video pro- zi
gramming and cable and satellite $
television. b0

Also dealing with various as- 2
pects of copyright protection will &
be the heads of the Mechanical ¥
Copyright Protection Society ¥
(MCPS) and Performing Right §
Society (PRS) of U.K.. SACEM i
in France, CAPAC (Canada), the 24
Authors’ Agency (Poland) and I:
ASCAP and the National Music 8
Publishers’ Assn. (U.S.). Austro-
Mechana (Austria) and the di- I{
rector of the German association 23
against the misuse of film and 3¢
video rights. b4

Joining the Executive Round- §
table (record companies) will be §
Davide Matalon, president and
general manager of Ducale,
Italy. and an addition to the in-
dependent labels panel is Pierre-
Jean Goemaere. president of
Inelco Records. Benelux.

(Continued on page 6)

Agents Anticipating Solid Summer

Strong Names To Tour, Even If Superstars Absent

This is the first part of a two-part
look at the prospects for upcoming
concert business. Agencies ure cov-
ered this week, promoters next week.

NEW YORK-—After two summers
of sliggish concert attendance.
booking agents are bullish that this
season, audiences will return 1o live
shows. Among those surveyed are
ICM, ATI. William Morris. Premier,
FBI. Magna, Norby Walters. Top
Billing and Buddy Lee.

The optimism comes despite indi-
cations that the handful of superstar
attractions, including the Rolling
Stones, the Who. Led Zeppelin. Pink
Floyd and the Eagles. have no plans
as yet to tour this summer.

Though such major names as
Styx. Rush., REO Speedwagon.
Linda Ronstadt. Tom Petty. Pat
Benatar. Heart. Willie Nelson. Boz
Scaggs. Dolly Parton and Parlia-
ment/Funkadelic will be on the
road. few agents expect the giant
outdoor stadium shows to return in
strength.

However. the solid growth of
country music. the radio-sustained
popularity of MOR. pop and soft
rock. the continued devotion of fans
to heavy metal and the growth of
new wave outside major markets are
seen as factors pointing toward a
successful summer.

Says Shelly Schultz. vice president
of concerts and personal appear-
ances for ICM on the East coast. “In
the past year. there was trepidation:
worries about the economy and in-

By ROMAN KOZAK

creases in gas prices. Now everybody
seems to be taking that as a matter of
course. Ticket prices are going up.
but the kids have some money. They
will spend it. but it has to be a qual-
ity show.”

Among the acts ICM will have on
the road this spring and summer are
Christopher Cross with America, Air
Supply. April Wine. James Taylor.
Harry Chapin, Mac Davis, Dolly
Parton, Joe Ely, Heart, Jefferson
Starship with Grace Slick, Rossing-
ton/Collins, Marshall Tucker Band.
.38 Special, Little River Band, Me-
lissa Manchester, Meat Loaf, Steph-
anie Mills, Liza Minnelli.

Also: Don McLean. Joe Perry,
Linda Ronstadt for limited dates,

Stephen Stills/Graham Nash (prob-
ably). Frankie Valli & the Four Sea-
sons (reunited), and Barry Manilow,
who will begin in September a world
tour that will take him through the
U.S., Canada. Europe, Australia
and Japan.

“We are not looking at that many
outdoor (stadium) shows. Unless it is
something spectacular, these are dif-
ficult venues, and the shows can get
out of hand.” continues Schultz.
“But we love the summer facilities,
like Saratoga or Pine Knob. They of-
fer the ticket buyer a good environ-
ment to see a show. The security is
good, ticket prices are not hor-

(Continued on page 30)

RSO Fires 55, Will Use
PolyGram For Marketing

By ED HARRISON

LOS ANGELES—RSO Records.
reduced to a skeleton staff Friday (27)
with the termination of about 55 em-
ployes, thus comes full circle in five
years from ‘a small, custom distrib-
uted label to a fully staffed major
force and back again to its previous
structure.

Under new arrangements with its
distributor, PolyGram. RSO will
now utilize the latter's marketing,
sales and promotion staff.

Citing industry economics, Rob-

RIAA Counts More Singles
But Fewer Albums In ’80

NEW YORK-—An estimated
6,700 new LP and single titles were
released in the U.S. in 1980, accord-
ing o a survey by the Recording In-
dustry Assn. of America. The figure
is about 3% lower than in 1979,
when it was 6,925, and more than 8%
below 1978’s high of 7,280.

The figures, which appear 1o re-
flect more conservative release pol-
icies following the 1979 business
slowdown, are also reflected in pre-
viously released RIAA figures,
which show the total number of
units shipped declining from 762.2
million in 1978, to 683 million in
1979, to 649 million in 1980 (Bill-
board, April 4, 1981).

According to RIAA figures, which
donotinclude small private label re-
leases, the recording industry issued
more singles titles in 1980 than it did
the previous two years. But fewer 12-
inch singles, LPs, cassettes. or 8-
tracks were released.

The RIAA says 3,370 7-inch sin-
gles titles were released in 1980,
compared to 2,800 in 1979 and 2.950
in 1978. During the last year, 305 12-
inch singles were released. including
nine 10-inch disks. This compares to
550 in 1979 and onlv 160 on 1978.
The 1980 total of 3.675 is about 10%
above 1979's total of 3.350. and
more than 18% above 1978's 3,110
total.

But in LP title releases. the figures
become almost reversed. In 1980. the
U.S. recording industry released
3.030 LP disk titles, which does not
include 540 rereleased $5.98 titles.
This is about a 15% decline from
1979's total of 3.575 titles, and down
26% from 1978’s total of 4.170 titles.

Cassette titles, which held steady
in 1978 and 1979 at 3,050 and 3,025
respectively, fell about 10% in 1980

www.americanradiohistorv.com

102,725. 8-tracks continued their de-
cline, falling from 2450 titles in
1978, 10 2,075 in 1979. to only 1.525
in 1980, a drop of 37% in two years.

The ratio in tape continues to
shift, with cassettes representing 89%
of LP titles in [980. up from 85% the
year before, while 8-tracks represent
just over 50% of LP titles. down from
58% in 1979.

Nolans Are
Tokyo Tops

TOKYO-The Nolan Sisters, who
have become the hottest inter-
national act in terms of record sales
in the Japanese market during the
past six months, registered another
triumph by winning the grand prize
at the [0th Tokyo Music Festival
here March 29.

The Irish singers become the third
non-American group to take top
honors in a festival so heavily in-
fluenced by American pop that only
a Japanese and a Canadian have
bested the U.S. during the past dec-
ade.

The Nolans received three million
yen in prize money (more than
$10.000) and a trophy for their entry,
written by Mike Myers and Ben
Findon.

The group has been popular in
Britain, before topping the charts
here and capturing the fancy of mil-
lions of Japanese with their photo-
genic looks, fresh image and bouncy
MOR tunes. They're signed locally
to Epic/Sony.

The Nolans nosed out a U.S.

(Continued on page 15)

ert Stigwood notified RSO Records
president Al Coury that the label
would cease to exist under the struc-
ture it had since 1976 when RSO left
Atlantic to become a fully staffed la-
bel. released then via Polydor and
distributed by Phonodisc.

About 80% of the RSO staff has
been terminated, mostly from pro-
motion. All who remain are Coury,
Bob Edson, senior vice president
and general manager in New York,
respective secretaries, part of the ac-
counting staff. and the publicity
staff which will handle all Stigwood
company press.

Also affected is the RSO-distrib-
uted Dreamland label headed by
Mike Chapman and Nicky Chinn
which also joins the PolyGram fold
for marketing, sales and promotion.

The contracts of RSQ’s artists,

(Continued on page 72)
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General News

Tough Stance
On Piracy At
World Forum

By MIKE HENNESSEY

GENEVA-—The antipiracy reso-
lution unanimously adopted by the
delegates to the worldwide forum on
the Piracy of Sound and Audio-
visual Recordings by the World In-
tellectual Property Organization
March 25-27 (Billboard, April 4,
1981) is seen as lending new impetus
to the fight to protect intellectual
property from the growing menace
of piracy.

The resolution set a historic seal
on a unique, well-organized and
successful forum which, for the first
time, brought together a wide range
of nations and organizations, whose
representatives all pledged them-
selves to the cause of stepping up the
battle against sound and video pi-
rates.

The resolution, framed by dele-
gates from Czechoslovakia. Guinea.
Hungary, India. Mexico, Sweden
and the United Kingdom, urged that
in both developing and developed
countries, steps be taken as a matter
of urgency to combat and eliminate
piracy of sound and audiovisual
recordings and films, and in particu-
lar:

® To bring into force appropriate
legislation, where such legislation
does not already exist, which guar-
antees the specific rights of those af-
fected by piracy to prevent unau-
thorized duplication of their work;

® To ensure the application and
enforcement of such legislation. civil
and criminal, by the establishment
of speedy and efficient procedures
which would put an immediate stop
to the production, distribution. ex-
portation and importation of pirate
product and by imposing penalties
of sufficient severity to act as a deter-
rent; and

® To seek the adherence of as
many companies as possible to the
appropriate intellectual property
conventions.

The resolution also calls upon
WIPO to intensify its activities in the
fight against piracy of sound and au-

(Continued on page 60)

REX ARRIVES—Actor Rex Harrison arrives at Rose Records in Chicago to pro-

mote his first solo LP, “Accustomed To Her Face,” released by DRG Records.
With him is Hugh Fordin, DRG president.

House May Hear Proposals
To Raise Piracy Penalties

WASHINGTON-—Legislation to
increase the penalties for record and
tape counterfeiting and piracy may
be introduced in the House of Rep-
resentatives this week.

Sources anticipate the move com-
ing from the House Judiciary Sub-
committee on Courts, Civil Liberties
and the Administration of Justice.
chaired by Rep. Robert Kasten-
meier (D-Wisc.).

Similar legislation was introduced
into the Senate March 12 by Sen.
Strom Thurmond (R-S.C)).

Current federal penalties in the
case of willful infringement range
from $250 to $50.000.

Both houses of Congress will ad-
dress piracy and counterfeiting is-
sues in May as part of general copy-
right hearings. Hearings are
scheduled to begin May 13 in the
Senate and sometime in mid-May in
the House.

Performance royalties will also be

considered. Rep. George Danielson
(D-Calif)) introduced HR 1805, a

bill to provide pertormance royalties
for the commercial use of sound
recordings on Feb. 6. Similar legisla-
tion may be introduced in the Senate
before the May hearings begin.

Performance royalty legislation
has been introduced by Rep. Dan-
ielson annually since the revision of
the Copyright Law in 1976.

Both houses are also planning
hearings to investigate a possible
change in the Copyright Law to in-
crease cable television royalties.

Congressional staffers are con-
sulting with representatives of the
motion picture industry. sports or-
ganizations and broadcasters on this
issue.

In the House. a bill is being
drafted to be introduced in April or
May by Rep. Kastenmeier. Early
drafts of the bill call for compulsory
licenses for all local channels and up
to two distant signals carried by
cable systems. The Copyright Roy-
alty Tribunal could also be given
hroader power to change cable tv
royalty rates.  JEAN CALLAHAN

Contemporary ‘Fame’ Cops Oscars

LOS ANGELES—The presenta-
tion of the Oscar last Tuesday (31) to
Michael Gore’s “Fame™ marked the
second time in the past three years
that the best song award has gone to
an uptempo disco/r&b hit. Paul Ja-
bara won two years ago for writing
Donna Summer’s “Last Dance.”

This embrace of contemporary
rhythms is notable in that three
years ago the Academy’s music
branch drew wide ridicule when the
Bee Gees’ dance floor smash
“Stayin’ Alive” wasn’t even nomi-
nated for best song.

But now three of the last 10 best
song Oscar winners have been other
than the highly-coverable ballad
standards generally associated with
the Academy Awards. Isaac Hayes’
pulsating “Theme From ‘Shaft’”
foreshadowed the trend when it won
in 1971.

By PAUL GREIN

In the presentations at the Do-
rothy Chandler Pavilion here, Gore
became the first composer o simul-
taneously win Oscars for best song
and best score since Marvin Ham-
lisch, who swept the awards seven
years ago with “The Way We Were.”

In the 47-year history of the Acad-
emy’s music awards. only six other
composers or composing teams have
won Oscars for best song and best
score in the same year.

The previous dual winners in-

(Continued on page 10)

Rundgren In Pay TV Deal

By GEORGE KOPP

NEW YORK-—Eric Gardner.
manager of Todd Rundgren’s
Utopia, has made a video deal with
ON-TV, the subscription television
service, that he hopes will become a
standard for the industry.

The deal calls for ON-TV 1o put
up the money for the video shoot of
a live concert and the right to use the
material for a given amount of time.
After that time, full ownership of the

Billboard (ISSN 0006-2510) Vol. 93 No. 14 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
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product reverts to Utopia for mar-
keting as home video product or for
subsequent broadcast sales.

Usually, a broadcaster will either
produce a show and maintain all an-
cillary rights, or will buy a license to
air the show from an independent
producer, who puts up production
money himself. The Utopia-ON
deal presents another alternative to
a broadcaster who wants to acquire
programming cheaply.

Utopia gave the concert last Fri-
day (3) in Detroit’s Royal Oak
Theatre. The promoter was Rick
Kay’s Brass Ring Productions.

According to Gardner: “Everyone
benefits. ON-TV gets a six month

(Continued on page 41)
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 Executive Turntable

Record Companies

Guenter Hensler is named operations executive vice president for PolyGram
Records in New York. He retains his post as PolyGram Classics president. In
the new position, he is a co-equal with Bob Sherwood. executive vice president
and general manager for PolyGram Records. Sherwood remains in charge of
all marketing and promotion operations for
_ the company. . .. Phil Carson takes the post
\ of international operations senior vice presi-
dent for Atlantic Records in London. He was
international operations vice president. ...
Ele Juarez moves into the post of director of
artist development for CBS Records Inter-
national’s Latin American operations in Co-
ral Gables, Fla. He was international artist
development associate director for the Latin
American operations. . . . Also at CRI's Latin American Operations, Daldo Ro-
mano takes the new post of international artist development director for Latin
and European artists. He was associate director. . . . Karolyn Ali assumes a role
at Solar Records in Los Angeles as administrative assistant and executive di-
rector of Solar’s management division. She was assistant to the president at the
New York-based Commodores Entertainment Corp. ... William Tockerman
takes over as warehousing director for CBS Records Operations in New York.
He was distribution vice-president for Murjani International. ... Ken Shin-
taku is named ddta processing director for A&M Records in Los Angeles. He
was with the financial department of MCA for the past nine years. . . . Helene
Stansky takes over as royalty manager for Is-
land Records in New York. She had been
with Island in the accounting department.
... Two appointments at .R.S.: Barbara Bo-
lan is named West Coast Sales manager in
Los Angeles. She was Western regional man-
ager of singles sales for RCA/A&M Records.
John Guarnieri takes over as production
coordinator in Los Angeles. He was record
and tape buyer for Mushroom Records in
New Orleans and singles buyer for the Jim Russell One-stop in New Orleans.
... Roger Rothman is the new legal counselor for G&P Records in New York.
He was an independent consultant to various record companies. ... At
Straight Face Records in Newark. Del.. Tom Gallira moves to promotions di-
rector from regional sales representative.

Howard Lesnick and Mavis Mackoff Brody become regional album promo-
tion managers in the Midwest and Northeast respectively for EMI-America/
Liberty. Lesnick, who was Detroit local promotion manager, still is based in
Detroit. Brody. who was Boston local promotion manager. remains in thatcity.
Replacing her is Jack Dougherty, a former special accounts manager for Capi-
tol’s Boston branch. Replacing Lesnick is Linda Vitale who
was promotion coordinator.

Marketing

George Collier, is branch manager of the New York oftice
at MCA Distributing. He was MCA promotion manager in
Philadelphia before joining MCA Distributing as a salesman
in the same branch. Also at MCA Distributing. Carl Mich-
elakos is Atlanta branch manager. He comes from Denver
where he held a similar position. In addition, John Frie joins Al
as Denver branch manager. He was product procurement
manager for Pickwick in Los Angeles. . . . Jim Moyer joins the Richman Bros.
sales force in Pennsauken, N.J. He was a sales rep for PolyGram in the Phila-
delphia market. Also. Bobbe Shore is promoted to advertising manager for the
Odyssey Advertising Agency. the inhouse ad agency for Richman Bros. She
served as assistant manager of advertising and creative inhouse promotion

Hensler Carson

Romano

Juarez

since joining Richman in 1979. ... Pat Sabin joins the sales staff at Distribu-
tion By Dave in Canoga Park, Calif. She was last with IBM in sales.
Publishing

Jeffrey P. Runyon takes the slot of royalty manager for United Artists Music
in New York. He was royalty administration manager for Screen Gems-EMI
Music and senior accountant/publisher royalties for Capitol Records. . ..
Marcus Terry, formerly head of Morning Productions in Detroit, moves in as
publishing general manager of Country Moon Publishing, in Beverly Hills,
Calif. He has been a member of Jose Feliciano’s group.

Related Fields

Changes at U.S. Pioneer Electronics Corp. in Moonachie, N.J.: Frank Leon-
ardi and Neil Otsuka become sales/marketing vice president and finance/
treasurer vice president respectively. Leonardi was sales vice president while
Otsuka was financial analysis vice president. Steve Kurita takes over as mar-
keting planning vice president. He was marketing services vice president. Jo-
seph Griffin, previously marketing-hi-fi components director and Phil Welch,
formerly Syscom marketing director, take over as sales/ marketing directors for
special accounts and national accounts respectively. John Hall, previously sen-
ior vice president of corporate planning and services. is transferred to the post
of corporate planning vice president for Pioneer North America. He retains
the responsibilities of chairman of the Phase Linear Corp. In conjunction with
these appointments, vice presidents Bruce Twickler (hi-fi components) and
Lee Pollock (Syscom), have their duties expanded to include direct involve-
ment with major accounts. . . . Ric Aliberte takes the post of worldwide market-
ing and promotion vice president for Aucoin Management Inc. in New York.
He has been with the firm for three years. ... Seymour “Sy™ Bogitch is ap-
pointed senior vice president for Tandy Electronics Manufacturing, a division
of Tandy Corp. in Ft. Worth. Tex. He was Tandy Electronics vice president in
Asia. . .. Simultaneously. David L. Rodgers is appointed director of sales pro-
motion for Radio Shack. a division of Tandy. He was a media buyer for Radio
Shack. He is based in Ft. Worth. . . . Stan Bauer, tormerly Eastern sales man-
ager of BASF’s audio, video and professional products group. moves to RKO
Tape Corp. in West Caldwell. NJ, as sales and marketing vice-president for the
consumer division. This is a newly created post. . . . Marvin Lazansky. formerly
sales and marketing vice president tor U.S. Pioneer and a consumer electronics
industry veteran. is named president of TMX Systems, Inc. in Torrance, mar-
keters of car security and control systems.
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General News

L Signings

Ron Dante, Barry Manilow’s pro-
ducer, to Handshake Records as a
solo artist. First release is expected at
the end of this month. ... Jazz pian-
ist McCoy Tyner to Columbia Rec-
ords. Tyner is currently working on
his self-produced LP for the label.

Schulze
At IMIC

® Continued from page 3

Joining the promotion panel will
be Claude Nobs, architect of the
Montreux International Jazz Festi-
val and European artist relations di-
rector for WEA International.

The “Sound Of The ’80s” panel
has been augmented by the inclu-
sion of Uwe Tesnow. head of the
West German Line label.

IMIC "81 is fielding a strong team
to debate the continuing battle
against piracy and home taping,
headed by John Hall. director-gen-
eral of the International Federation
of Producers of Phonograms And
Videograms, who recently revealed,
at the piracy forum in Geneva or-
ganized by the World Intellectual
Property Organization (Billboard,
April 4, 1981), that piracy is costing
the industry in excess of $1 billion
annually. Joining Hall on the panel
in addition to speakers already an-
nounced will be Dr. Norbert Thu-
row, head of the German group of
the IFPL

In a message to all participants of
the Berlin IMIC, Karl Carstens,

(Continued on page 12)

Flakes to Salsoul Records. Band.
which was previously with Source
Records, has an album. “The
Flakes” released this month. . . . Pro-
ducer/engineer Rhett Davies to E.G.
Management for management.
Davies has worked on projects with
Roxy Music, B-52s, Talking Heads,
Dire Straits and Brian Eno. . .. Clo-
vers to Mike Evans of Barry Rick As-
sociates for personal management.
... Kevin Lee & Heartbeat to Arma-
geddon Talent Associates for man-
agement.

Singer/songwriting team Rob
Brumfiel and Nancy Drago to Mid-
west Publishing Co. for publishing
and to Midwest Artist Management
Co. for career development. . . . Also
to Midwest Publishing is Frank Har-
rison of Frank Harrison & the
Straights.

Singer/songwriter B.W. Steven-
son to Sundance Productions for
business management and career
development. . . . David Stearman to
Straightway Music for publishing.
... Gospel artist Bob Thompson to
Rainbow Sound in Dallas.

Jazz artist Lady CoCo to Dr. Cool
Productions in Miami. . . . Composer
Craig Safan to a three-year contract
with ASCAP. He is now writing the
score for Orion Pictures’ “Wolfen.”
... Midwest-based Light to a record-
ing agreement with Abintra Rec-
ords. The first album. “Keys,” will
be produced by Skip Paton.. . . John
Donovan to Mah’Jek Talent
agency’s West Coast division for a
two-year management and booking
contract.

‘Pirates’ Caster Market Broad?
E/A Employs Pop Production To Reach New Buyers

LOS ANGELES—Elektra/Asy-
lum Records is applying pop pro-
duction techniques and mainstream
marketling strategies to its first
Broadway cast album, in an effort to
reach beyond that audience for new
buyers.

Elektra's two-disk package featur-
ing the original cast of “The Pirates
Of Penzance” is being aimed at the
same theatrical crossover crowd that
made the Joe Papp production, orig-
inally mounted for the New York
Shakespeare Festival and later
brought to Broadway. a major box
office hit.

And while the album underscores
the presence of established chart
stars Linda Ronstadt and Rex Smith
through Peter Asher’s debut as a cast
LP producer, the label nonetheless
hopes to satisfy theatregoers by bal-
ancing the package’s “pop” ele-
ments against its classic Gilbert &
Sullivan narrative.

According to Vic Faraci, E/A’s
executive vice president of market-
ing, the label’s campaign will extend
well beyond the normal channels
used in breaking cast sets. Multi-for-
mat radio promotion and advertis-
ing and a drive for display space are
the basics.

The set ships next Friday (17) and
will carry a $19.96 list. According to
Keith Holzman, senior vice presi-
dent. production, and head of the la-
bel’s Nonesuch classical division,
“Pirates” had originally been eyed
as a release via that label before la-
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By SAM SUTHERLAND

bel marketers decided instead to tie
it to the more commercial Elektra la-
bel image.

“It would have gotten stuck in the
operetta bins,” explains Holzman,
“and not in the Broadway cast sec-
tion, which is where it belongs for
this production.

“It’s still in the Nonesuch style in
terms of packaging and graphics,
though. For example, the entire li-
bretto is included on the inner
sleeves.”

Holzman notes, however, that in-
clusion of the text from the show is
being tagged on the package as “lyr-
ics,” a term more familiar to normal
pop and Broadway buyers than the
operatic libretto terminology.

In an effort to find radio exposure,
the label is also readying a single 12
inch promo disk featuring selected
cuts from the regular package.

Producer Asher reports that actual
production of the show for recording
represented a hybrid of normal mu-
sical show recording and pop tech-
nology. Although cut virtually live
without overdubs, Asher says it “de-
parts gigantically from a conven-
tional Gilbert & Sullivan record-
ing.”

He attributes that swing first to the
score itself, newly orchestrated by

musical director Bill Elliott. “There
are no strings for a start,” notes
Asher, “and he’s used a whole bunch
of keyboards and synthesizers and a
couple of percussionists in his en-
semble.”

If Asher’s track record identifies
him as a Grammy winning pop mas-
ter, he’s no stranger to the work of
the Savoyards. Growing up in Eng-
land, he says he attended D’Oyly
Carte Company productions of the
Gilbert & Sullivan catalog annually,
“growing up on it” in the process.

“The album doesn’t sound like the
old Gilbert & Sullivan records,” he
says. “It definitely has a little more
rock’n’roll in the timbres used, and
it's a hotter sound overall.”

He’s quick to add that these revi-
sions aren’t necessarily his, however,
saying this production of the vener-
able British stage hit of the last cen-
tury has built a more contemporary
feel into every facet of its staging.

Technical realization of that
greater punch stems from Asher’s
use of miking techniques and elec-
tronic effects. Noting the use of a va-
riety of different microphones for
individuatl parts, along with a stereo
microphone feed to capture the
overall image of the cast, Asher says
he also employed several different

(Continued on page 16)

Chartbeat

‘Winelight’ Pops Its Cork;
‘Tapestry’: 10 Years Later

By PAUL GREIN

LOS ANGELES--Grover Wash-
ington Jr’s “Winelight” (Elektra)
vaults to number five on this week's
pop LP chart on the strength of
across-the-board airplay greeting
the hit “Just The Two Of Us.” The
single climbs to number five on both
the pop and r&b charts and to num-
ber six adult contemporary.

Washington had cracked the Hot
100 only once before, with the in-
strumental “Mister Magic” in 1975.
It peaked at number 54.

“Winelight” is also in its 17th con-
secutive week at No. | on the jazz LP
chart, which ties the run of the al-
bum it displaced, George Benson’s
“Give Me The Night” In recent
years, only the Crusaders’ “Street
Life” has had greater longevity at
No. 1-21 weeks.

Washington and the Crusaders
have more in common than just their
current chart success. Both solved
the problem of limited airplay for
jazz instrumental acts by recruiting
r&b-styled singers for selected cuts.
Randy Crawford was the voice on
the Crusaders’ “Street Life,” a top 40
pop and top 20 r&b hit two years
ago. And Bill Withers is the un-
credited lead vocalist on “Just The
Two Of Us.”

Withers, as it happens, was also
guest vocalist on the Crusaders’
“Soul Shadows” single from last
year’s “Rhapsody And Blues” LP.
“Just The Two Of Us” marks a
comeback of sorts for the singer,
who collected three top 3 pop hits in
just over a year in 197}-72.

In recent years, scveral other jazz-
based instrumentalists have em-
ployed this strategy of using outside
vocalists on selected singles.

Bobby Womack was featured on
two cuts on Crusader Wilton Fel-
der’s solo LP “Inherit The Wind”
last year, Esther Satterfield sang on

Chuck Mangione’s “Land Of Make
Believe” in 1977, Michael Hender-
son was featured on Norman Con-
nors’ “You Are My Starship” in
1976 and Earth, Wind & Fire
teamed with Ramsey Lewis for two
midchart hits in 1975, “Sun God-
dess” and “Hot Dawgit.”

This cross-market fusion is also
reflected in the fact that two acts last
year hit No. 1 on the jazz album and
r&b album and singles charts:
George Benson, with “Give Me The
Night” and Tom Browne, with
“Funkin’ For Jamaica” and “Love
Approach.”

Benson, in fact, while long tagged
a jazz instrumentalist, has won the
Grammy for best male r&b vocal for
two of the past three years, with
“Give Me The Night” and “On
Broadway.”

While the norm is for r&b acts to
provide the singles spark for jazz
performers, sometimes the relation-
ship works the other way around.
Jazz veteran Deodato produced the
last two Kool & the Gang LPs, both
of which went platinum.

Grover Washington had back-to-
back top 10 albums in 1975, “Mister
Magic” and “Feels So Good.” but in
recent years slipped from that level.
His last two studio albums, “Para-
dise” for Elektra and *“Skylarkin’”
for Motown, both peaked at number
24.

This breakthrough, though, puts
him in an elite group with Benson
and Chuck Mangione as the only
jazz-based acts in the business to
have hit the top five pop.

*x *x  x

Before there was “Saturday Night
Fever” and “Grease.” before “Ru-
mours”™ and “Frampton Comes
Alive!” there was Carole King’s

(Continued on page 72)
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IT’S TIME FOR CHANGE.

C H A N G &

MIRACLES j

SD 19301

With the ““#1 dance record of the year 1980’ to
their credit, Change is back with “MIRACLES,"”
their second record album.

“MIRACLES" is a masterful work of entrancing
music featuring the smooth dance funk of their 1st
single, ""PARADISE . 3809

Produced by Jacques Fred Petrus and Mauro Malavasi
for Little Macho Music

R (36
ON ATLANTIC RECORDS & TAPES o

RFC Trademark
ot RFC Records

Distrebuted by Atlantic Records.

198! Atloninc Recarding Cor @ 4 Warner Communwcateors Co.
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Financial

" Market Quotations

As of closing, April 2, 1981

Annual

High Low NAME
1 % Altec Corp.
33% 26% ABC
44% 28% AmericanCan
3% 2% Automatic Radio
57% 46% CBS
44% 35 Columbia Pictures
5% 4% Craig Corp
63% 49'% Disney. Wait
8% 6% ElectroSound Group
8% 5% Filmways. Inc
17% 14 Gulf + Western
16 11% Handieman
14'% 1 K-tel
56 39 Matsushita Electronics
59 42% MCA
14% 10%  Memorex
647% 57 3M
73% 56% Motorola
51 36% North American Phillips
10% 6% Orrox Corp
33% 23'%: Pioneer Electronics
32% 25% RCA
19% 14% Sony
39 28% Storer Broadcasting
4’h 3% Superscope
30% 24% Taft Broadcasting
21% 17% Transamerica
64% 46% 20th Century-Fox
47% 33% Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco 35 4 1% 2%
Certron Corp. 14 10 15/16 17/16
Data Packaging 7 13 6% 7%
First Artists
Prod. 12 60 4% 4%
Integrity Ent. 6 373 5% 5%

(Sales

P-E 100s) High Low Ciose Change
- 8 % % % + %
6 341 32% 32 32% %
10 572 43% 41% 42% — 1%
5 19 3% 3% 3% Unch.
8 844 56% 55 55% - %
9 189 44% 43% 44% + %
— 25 5% 5% 5% + Y%
15 502 61% 60 60% - %
12 178 7% 6% 6% - %
- 267 6% 6% 6% Unch
4 630 17% 17%  17% Unch
10 181 15%  14% 15% — %
10 38 12%  12%  12% Unch
12 134 56 55, 56 + 1%
A 39 56 55%  55% - %
- 87 12% 12% 12% Unch
11 1083 63% 63% 63% — %
12 557 72% 72 72% - Y%
9 143  49% 48% 49% Y
82 68 9% 8% 9% +
22 - - —  30% Unch
8 1167  25% 25% 25% - %
12 3846 18% 18% 18% - %
19 277 38% 37 37% — %
= 62 4% 4% 4% — %
9 83 28% 27% 27% - %
6 463 21% 20% 20% Unch
12 2112 62% 61% 62 + 4%
19 951 46'%: 44%  45% - %
OVER THE P-E Saies Bid Ask
COUNTER
Koss Corp. 10 67 6% 7%
Kustom Elec — 1 1% 1%
M. Josephson 10 — 12 12%
Recoton 14 — 3 3%
Schwartz
Bros - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compltation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda. Suite 100, Toluca Lake, Burbank, Calif. 91505
(213) 841-3761, member New York Stock Exchange, Inc.

Panel Questions Location Lists

WASHINGTON-—-The Copyright
Royalty Tribunal wants to know
whether to continue requiring juke-
box operators to file location listings.

In a proposed rulemaking drafted
Wednesday (1), the Tribunal
presents the possibility of amending
its jukebox access rules to dispose of
location lists. The proposal is based
on the Tribunal’s observation that
music performing rights societies

lack interest in using the location
lists to justify jukebox royalty
claims.

“It is apparent,” the proposal
reads. “that copyright owner claim-
ants will not have occasion to use in-
formation from the lists to establish
entitlement to jukebox fees.”

Comments from concerned par-
ties are due by May 15 and reply
comments by May 26.

MELVIN
MOLLER
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AUDITING, TAXES AND OTHER
SPECIALIZED SERVICES

50 East 42nd Street
New York, N.Y. 10017
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We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

’ Lee Myles Associates, Tnc.
A 160 East 56th Street Dept. A3

\. NYC, NY 10022 Tel: 75&3232)

Supptying the graphic needs of the record industry since 1952.

JOHN R. RONGE
Certified
Public Accountant

TAX RETURN
PREPARATION
AND
BUSINESS
MANAGEMENT

(213) 556-0255

WCI Labels Report Sales Profile

$445.9 Million In U.S. Market; $323.2 Million Overseas

NEW YORK—U.S. recorded mu-
sic revenues for the labels associated
with Warner Communications Inc.
reached $445.9 million in 1980:
while foreign revenues hit $323.2
million.

Previously, the company had re-
ported—without a breakdown of do-
mestic/foreign markets—all-time
high record/music revenues of
$805.7 million in 1980, up from
$725.3 million in 1979. with oper-
atirig income increasing from $81.7
million to $82.9 million (Billboard.
Feb. 21, 1981).

In providing greater detail in a
just-issued annual report. WCI says
its Warner Bros. Music publishing
affiliate had worldwide revenues of
$36.6 million. The addition of the
latter showing accounts for the total
$805.7 million revenues in 1980 for
both recorded music and music pub-
lishing.

Foreign recorded music revenues,
the report yields, have more than
tripled since 1976, when revenues
reached $103.2 million. The sub-
sequent figures are $145.8 million in
1977; $194.4 million in 1978: and
$294.3 million in 1979.

The WCI report notes that in its
eighth year of operation. WEA In-
ternational showed a “modest” profit
decline from 1979, although sales
hit the $300 million figure tor the
first time. “1980.” the report adds,
“was a year in which many foreign
countries were beset by severe eco-
nomic and operating difficulties.”

Domestically, recording volume
from 1976 through 1979 was: $282
million, $364.3 million. $394.5 mil-
lion and $400 million.

The previous worldwide figures
for music publishing were: 1976,
$20.3 million; 1977. $22.3 million;
1978, $28.2 million; and 1979, $31
million.

According to the report, WEA
Corp., the distribution wing for the

Seek Damages

LOS ANGELES—Elektra/Asy-
lum/Nonesuch Records and
Warner Communications Inc. seek a
cumulative $3 million damages from
Talentdisc, charging the Nashville
production firm “materially im-
paired” the making of masters by
Jerry Lee Lewis.

Under provisions of an October,
1978 agreement, Robert Porter of
Talentdisc was to provide masters
for Jerry Lee Lewis albums to the
plaintiff labels. The binder, con-
tained in the court file. indicates
recording budgets graduated from
$50.000 for the first to $75.000 for
the 11th album. Talentdisc was to re-
ceive a $125.000 recoupable against
royalties advance for each album
tendered and accepted.

The royalty rate was graduated,
with a 14 4/9% between 250,000 and
500,000 units; 15 5/9% up to | mil-
lion and 16%% above that sales total.

The complaint claims the defend-
ant knowingly permitted 1) Lewis’
voice to be impaired: 2) engaged in
activities which “deletoriously af-
fected” his musical timing and “mu-
sical ear.” and physical and mental
health; and 3) was late for or failed
to make recording sessions. *

Flack Special

CHICAGO-PBS television sta-
tions will broadcast a one-hour per-
formance by singer Roberta Flack,
Wednesday (8), as part of the net-
work’s  “Soundstage” program
series.

wWwWw . americanradiohistorv.com

By IRV LICHTMAN

Warner, Elektra/Asylum and Atlan-
tic labels, had a net sales increase of
11% in 1980, with overall unit price
increases being held to less than 3%.
In music publishing, the report
notes a “modest decline” in oper-
ating revenue in 1980 resulting from
a lower revenue from mechanical
royalties, though performance and
sheet-music revenues were up
from 10% a decade ago.
Addressing the subject of “long-
term consumer demand” for record-
ings. the report declares. “Al
present, there is no evidence of a re-
turn to the extraordinary growth
rates of the mid *70s. The 1979-80
period of adjustment involved a
moderate sales growth in dollars and
relatively flat unit volume. However.
over the 10 years through 1980. the

industry has grown fairly con-
sistently, experiencing unit growth
of 4.4% and dollar growth ot $8.5%.
“It appears that the industry is in
transition from its remarkably high
growth years of the mid "70s to an
upcoming period of steady, if mod-
erate, revenue growth. The WCI
record group believes it will achieve
a considerably higher growth rate.”
The report indicates the impor-
tance of the record/music division
by stating, “The financial character-
istics of the record business make it
highly attractive for an industry
leader such as WCI. Capital expend-
iture requirements are relatively low
and return on investment is high.
Net income, for the most part, repre-
sents cash flow which can be up-
streamed to the parent company.”

U.K. Precision For Sale

LONDON—Britain’s  Precision
Records and Tapes (PRT), formerly
Pye, is up for sale.

This is admitted here by Jack Gill.
deputy chairman of Associated
Communications Corp. (ACC), the
conglomerate headed by Lord
Grade.

Despite a series of economy meas-
ures and cutbacks. it has become
clear that hopes of returning the
record company to profitability
have virtually gone.

Gill says the company would be
prepared to sell off its most valuable
assets, which include the pressing
plant in Mitcham, Surrey. currently
employing 300 people, and its distri-

bution arm.

Last fall. it seemed likely that Pye-
PRT would merge with RCA here,
but that move broke down at the last
moment. In the 1979-80 trading
year, Pye-PRT lost $3.1 million, fol-
lowing a slender $8,000 profit the 12
months before.

From then. drastic cuts at all levels
have been made. but the record sales
slump and the country’s overall re-
cession have added to the problems.

It's thought that some of the lively
emergent independent labels in the
U.K., with strong artist rosters but
few service facilities, will show inter-
est in the Pye-PRT plant and distri-
bution wing.

Send for our FREE PRICE LIST
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AU ALARILAD

U.K. Court Bars Sale
Of Canadian Import

LONDON-—The problem of par-
allel imports into the European Eco-
nomic Community from non-EEC
nations moved a stage nearer solu-
tion here late March with a High
Court hearing in which a London
trader was ordered not to sell
Blondie albums brought in from
Canada.

The British Phonographic Indus-
try, which fought the action together
with Chrysalis Records, considers
the outcome “certainly a step in the
right direction.”

BPI and Chrysalis accepted a per-
manent injunction from George
Kiouritzides, trading as Scafell Rec-
ords, in London’s West End. not to
sell or deal in copies of Blondie’s
“Autoamerican” album imported
from Canada.

The trader is also to make a state-
ment about the source of his supply,
hand over offending albums, pay
the costs of the action to date and
submit to an inquiry into damages
arising from copyright infringement.

Kiouritzides runs a number of
stalls and booths in the Oxford
Street area. After the hearing, Derek
Cumberland, BPI lawyer, said the
settlement paved the way for further
actions, including some against im-
porters. Cases are being prepared on
importations from other territories,
including Japan, Australasia and
South Africa.

Counsel for Chrysalis told the
court that the U K. industry was suf-
fering “grievously” from the parallel
import menace. “Between 20% to
30% of the records circulating in the
U.K. are imported. And only
recently came news that the RCA
pressing plant is being closed down
here.” the lawyer said.

Other legal actions are pending. A
court hassle about Portuguese im-
ports to the UK. is at European
court level, and Polydor’s plea
(against Stage One Records here) for
a ban on all Canadian imports is yet
to be resolved. PETER JONES

Hundreds of retailers now boost profits with the authentic

AEROBIC DANCING RECORDS

The hottest fitness craze since jogging has stores clamor-
ing for product. One of the nation’s largest chains had
Aerobic Dancing as #13 on their top 20 in March.

Kimbo offers all the original albums by Jacki Sorensen.

Don’t be fooled by imitators. Your customers won'’t.

GET YOUR SHARE OF THE ACTION!

Jacki’s latest release matches the illustrated instructions in
the hot selling book, Aerobic Dancing, now in its 6th printing.

Start with a dozen Aerobic Dancing albums.

Send $64.50 and we’ll pay shipping.
At $8.95 list, you'll gross $107.40.

Posters, Jackets and Hand-outs are available to
increase visibility and sales.

CALL BOB WASS TODAY — AT 201/229-4949

KIMBO RECORDS

PO Box 477, Long Branch, NJ 07740
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Senator Urges Scrapping

B

Copyright Royalty Tribunal

By JEAN CALLAHAN

WASHINGTON—In a letter to
Senate Judiciary Committee Chair-
man Strom Thurmond (R-S.C)),
Sen. Mack Mattingly (R-Ga.) rec-
ommends scrapping the Copyright
Royalty Tribunal or at least reduc-
ing its budget and personnel
sharply.

After hearing testimony from
Tribunal Chairman Clarence James
Jr. earlier this month before the Sen-
ate Appropriations Subcommittee
on the Legislative Branch, Subcom-
mittee Chairman Mattingly became
concerned that the $500,000 a year
agency may be wasting taxpayers
money.

Commuissioner James testified that
the Tribunal has the authority to
change royalty rates only once every
five years under the Copyright Law.
On off years, James said, there is of-
ten very little for the commissioners
and their staffs to do.

The five Tribunal commissioners
each earn in excess of $50,000 an-
nual salary and each commissioner
has an administrative assistant earn-
ing approximately $23,000 per year.

In previous years, the Tribunal’s
activity has been limited to a few
days of hearings and subsequent
meetings. In the dead time between
hearings, commissioners have taken
lengthy vacations and their assist-
ants have been left minding the of-
fice with little work to do, according,
to Hill sources.

In budget hearings before both
House and the Senate, James him-
self brought up the possibility of dis-
solving the Tribunal.

Following private meetings with
Tribunal commissioners James and
Frances Garcia, Mattingly intends
to investigate this possibility.

In his letter, Mattingly urges
Thurmond to review the Tribunal’s
1982 budget and recommends re-
ductions in excess of 20%. He asks
that the Judiciary Committee also
consider abolishing the Tribunal en-
tirely and transferring its functions
to the Dept. of Commerce.

Mattingly questions whether roy-
alty rate adjustments might be han-
dled in the marketplace without
government intervention, thus re-
lieving the task of the Tribunal. Al-
ternately, he suggests that the Tribu-
nal at most be reduced in size from

‘Fame’ Gets
Two Oscars

® Continued from page 4

clude Burt Bacharach in 1969 for
“Butch Cassidy And The Sundance
Kid” and “Raindrops Keep Falling
On My Head,” John Barry in 1966
for “Born Free,” Richard M. Sher-
man and Robert B. Sherman in 1964
for “Mary Poppins” and “Chim-
Chim Cheree,” Henry Mancini in
1961 for “Breakfast At Tiffany’s”
and “Moon River,” Dimitri Tiomkin
in 1952 for “High Noon” and Leigh
Harline and Ned Washington in
1940 for “Pinocchio” and “When
You Wish Upon A Star.’

“The Wizard Of Oz” and “Over
The Rainbow” (1939), “Love Is A-
Many Splendored Thing” (1955)
and “Gigi” (1958) also took both

~ songand score Oscars, but for differ-

ent individuals in each category.
The Oscar to “Fame™ for best
original score was rated an upset,
since John Williams® “The Empire
Strikes Back™ beat “Fame” for the

(Continued on page 67)
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five to three commissioners with
proportionate reductions in support
staff.

Sen. Mattingly also wants the
Judiciary Committee to consider the
possibility of convening the Tribu-
nal only when necessary, along the
lines of a board of directors, and
paying commissioners on a per diem
basis.

The House Judiciary Subcom-
mittee on Courts, Civil Liberties and
the Administration of Justice might
also consider abolition of the Tribu-
nal. According to Subcommittee
chief counsel Bruce Lehman. there is
“some interest” in holding addi-
tional hearings “but no date has
been set yet.”

The Tribunal’s 1982 budget is
scheduled for mark-up in June and
must be passed in July in both
houses of Congress before the new
fiscal year begins.

Roberson Begins
Trade Institute

NASHVILLE—Producer and
publisher C.L. Roberson has estab-
lished the Trade Institute of Music
Education (T.IM.E) (o provide
training 1n recording, publishing,
record company management and
allied careers in the music business.

While the institute is awaiting
state approval, Roberson says, it will
conduct a series of seminars around
the country. Full-time courses are
expected to start in September in
Nashville.

Once developed, Roberson ex-
plains, the courses will be offered for
sale to colleges unable to design and
implement their own. Texts will be
written and published specifically
for the institute curricula.

Roberson says the institute has in-
stalled an AB Dick Magna II com-
puter to provide industry data to stu-
dents and to assist in job placement
of graduates.

The school will have a 16-track
studio and an 8-track teaching lab
for the expected enrollment of 40 to
50 students.

Promoter, Venue Seeking Damages

LOS ANGELES — Donald K.
Donald Productions and the Mon-
treal Forum seek approximately
$1.25 million damages from U.A.
Promotions, Magna Artists Corp.,
and Jet Holdings, in Federal Dis-
trict Court here.

The Montreal promoter and the
venue charge the defendants pacted
with them in December, 1978, one

provision of which called for the de-
fendants to shell out $72,613 if ELO
did not tour the Dominion through a
period ending Dec. 31, 1980.

In addition, the promoter alleges
he was damaged $1.070,000 and the
venue claims it was hurt to the tune
of $100,000 when ELO didn’t work
contracted Sept. 30-Oct. 1 gigs for
them.

JONEOUT REC \ INC
y CORDSN IN¢
'J N\ ] )V M\ D [\ \‘ do
220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or (212) 691-8884 - Telex: 237891

We have the titles—

We have the prices

Send for complete price list

-

)

THE ART OF MOIORING
213/466-3141

. Fred Salem
Sales Representative

Not so long ago | was
associated with the
world’s finest music
~ and artists. Now I'm
N associated with the

~ world’s finest automo-
%k bile... Mercedes-Benz!

LUXURY QUALITY
CONFIDENCE SATISFACTION

MERCEDES-BENZ/
OF HOLLYWOQOD

6465 SUNSET BOULEVARD - HOLLYWOOD, CALIFORNIA 90028
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Winner of the Gold Medal Award, Tokyo Music Festival, Live at Budokan, March 29, 1981.
Billboard No. 1 Award, “Most promising new artist”

BILLY

& THE
BEATERS

AAA-10001 The album a8 oa On Alfam © 1981, Alfa Records, Inc.
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Rock’n’Rolling

Adam, Ants In U.S.
For A 16-Date Tour

By ROMAN KOZAK

NEW YORK-—Is America ready
for “Ant music?” Epic Records, the
William Morris booking agency and
Adam Ant certainly hope so.

Adam & the Ants, a post-new
wave group that dresses in warpaint
and hybrid costumes drawn from
Indian and pirate lore, is a smash in
Britain, posting six singles on the
English top 40 to date, including
three number ones. Their LP,
“Kings Of The Wild Frontier,” also
hit the top spot in Britain.

Now, it is the turn of the U.S.
Adam & the Ants are in the country
for their first tour here, with 16 dates
in three weeks, booked by Wayne
Forte, head of the East Coast music
department at William Morris.

The tour will take the band to rock
ballrooms and theatres in East and
West Coast cities, with a couple of
dates in the Midwest. Most shows

have already sold out, says Al
DeMarino, national vice president
of artist development at Epic, Por-
trait and Associated Labels.

The “Kings Of The Wild Fron-
tier” LP was released in the U.S.
seven weeks ago. and this week
moves to a starred 17 on Billboard’s
Top LPs & Tape chart. There are
about 100,000 units out in the field,
and DeMarino says reorders are be-
ginning to come in.

To get an initial buzz on the band,
Epic distributed copies of the band’s
video to select rock clubs around the
country. College radio was enthusi-
astic about the Ants. though main-
stream AOR radio, as usual, is slow
to pick up on a new and unusual act.

To help overcome resistance, Epic
is buying spots on radio and getting
such stations as KROQ-FM in Pasa-

(Continued on page 16)

Enactron Studios/
Magnolia Sound
in 1981

ée

| GOld/ “Luxury Liner,” “Blue

Kentucky Girl,” “Profile” — Emmylou
Harris. “You Had to Be There” — Jimmy
Buffet.””San Antonio Rose”—Willie Nelson

with Ray Price. P'ﬂti"“lﬂ/

““Honeysuckle Rose,” “Willie & Family

Live” — willie Nelson. DOuUuDbIle

Platinum/

“Stardust” — Willie

Nelson. 1980 Grammy

Awards/

Best Country Group —

Emmylou Harris & Roy Orbison. Best
Female Pop Artist for “The Rose” —

Bette Midler.

Anyway you add it up, these recent awards are nice
additions to our already impressive track record. If
you insist on the same quality as the winners, get to
know us. We're Enactron Studios and — our new full
service facility — Magnoiia Sound. The industry
standard in remote & studio recording for film, televi-

sion and records.

ENACTRON STUDIOS OF
CALIFORNIA/MAGNOLIA SOUND
COMPLETE REMOTE & STUDIO RECORDING CAPABILITIES
LOCATED AT 5102 VINELAND AVE, » NORTH HOLLYWOOD
*91601 - 213-761-0511

L3

¥ ) = |
NOT KANSAS—The latter-

day Dorothy pictured here

. _"-. ) s
4 ‘*‘\l | s

isn't in Oz,

either: she’s

visiting a newly-opened Turtle's Records outlet in the Atianta suburb of Ros-
well, where she's doubtliess drawn to that Toto poster. Store is the chain's
18th.

EMI-America Unifies R&B
Acts Under Liberty Label

By CARY DARLING

LOS ANGELES-By signing
most of its r&b acts to the Liberty la-
bel, and by building a consistent im-
age, EMI-America/Liberty Records
hopes to duplicate the success it has
enjoyed in pop.

At the beginning of this month,
the black music division was en-
larged to make Russell “Rusty”
Mocuy r&b promotion national di-
rector. (He was formerly r&b field
promotion national director with
Capitol.) Ted Currier meanwhile
moves from WBLS-FM in New
York to become black music a&r na-
tional director.

EMI-America/Liberty has always
had some representation in the black
music market on its own. Vernell
Johnson, formerly black talent ac-
quisition director at the label, is now
a&r vice president for the black
music division at Capitol.

“Most of the r&b acts will be on
Liberty because it will make it easier
to develop an image,” reasons Cur-
rier. “It breaks things down and
makes it easier to handle. But this
doesn’t mean that there won’t be
some artists on EML.”

The current r&b roster includes
Eloise Laws, Ronnie Laws, Earl
Klugh, Noel Pointer, Wilson Pickett,
Brass Construction, Dayton and
Kwick. Reggae artist Peter Tosh has
just been signed and the Gary U.S.
Bonds project is also going to be
worked on an r&b level.

“EMI wanted to transfer some of
the success they have had in pop
over to the r&b area.” says Currier.

Both Moody and Currier agree
that EMI America/Liberty has
somewhat of an image problem to
overcome. “I think radio tends to
look at Capitol and EMI-America as

Outlet Denies

DETROIT—-Dick Rakovan. sen-
ior vice president of the radio station
group of Outlet Broadcasting, dis-
counts speculation that Outlet might
drop the classical music format on
WQRS-FM now that the U.S. Su-
preme Court has ruled that the mar-
ketplace, not the federal govern-
ment. should decide when and if a
station should change format (Bill-
board, April 4, 1981).

Rakovan says Outlet. which ac-
quired WQRS in January. 1980, has
“just made a major investment” in
new equipment for the station and
this equipment is designed to im-
prove the broadcast of the classical
format. “We have no intention of
changing the format. It’s never been

considered.” he adds.

WWW.americanradiohistorv.com

one company,” offers Moody. “This
is especially true in r&b where Capi-

tol handled both pop and r&b.”

Schulze
At IMIC

® Continued from page 6

president of the German Federal
Republic, this week said: “I hope
that the International Music Indus-
try Conference will generate a fruit-
ful exchange of ideas and informa-
tion concerning the international
music scene and I wish the event ev-
ery success.

“Records and tapes play a tre-
mendous part in everyday life as a
means of providing music to the
public, and bringing joy and relaxa-
tion to millions of people. In addi-
tion, the phonographic industry has
become an important commercial
operation with a massive worldwide
turnover.”

Aside from the numerous panels
IMIC sponsors, a series of social
gatherings, for participants and their
spouses. are also on the agenda.

Socializing begins Sunday (26)
evening with a Billboard-hosted
cocktail party at the Hotel Kem-
pinski. Another such gathering is set
for Monday (27) at the Hotel Geh-
rhus, also in the evening.

The so-called spouses’ tour for
IMIC guests not participating in the
panel sessions will include a three-
hour boatride on the Havel Lake
River, Tuesday (28).

IMMEDIATE DELIVERY

84-184 Dayton Ave.
Building 5A
Passaic, N.J. 07055

(201) 778-0877 (212) 695-6117
MANNY WELLS - PETE HYMAN
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COUNTRY & WESTERN » ROCK > VOCALS
CLASSICS » INSTRUMENTALS and much more!

Cash In On The Extra Profits
That Surplus Makes Possible.

SURPLUS RECORD

and Tape Distributors

1120 W. Exchange Ave.
Chicago, Ill. 60609
(312) 376-8432
MERRILL OR

JACK ROSE

WORLD WIDE TELEX 133404

Cut-Outs

Albums, 8-Tracks & Cassettes

Proven Sellers for
High Profits

plus . . . complete line of
Bethlehem, Kent, United,
Bright Orange, Everest
and many more jazz,
blues, gospel and rock

labels.

Write or call for Catalog.

e e RECORD
f ‘ ] @ ‘: '.J DISTRIBUTORS. mc.
J_—__/;‘A_ 1467 Pinewood St

Rahway, New Jersey 07065 201-574-0900

RECORD
PRESSING
& PLATING

EQUIPMENT

Complete Plating &
Pressing Plant
2-7" Automatics
2-12" Automatics
Mint Condition

Call: (513) 733-9080
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Other kids made fun
.« of George.

He showed them.

They made fun of Fis name.
And they made fun of his dedication to rock & roll.
George wanted to learn to play every instrument under
the sun...and he could usually be found
doing just that...instead of playing
ball or picking up girls.
George let them laugh. He
knew that someday he'd be a rock &
roll hero. And he was right.
Shortly after partially grow-
ing up, George Wallace landed a
record contract. And he wrote,
arranged, sang, played and co-
produced an album for teens of
all ages.
So George Wallace is a
hero now. And nobody laughs
at heroes. They just look up to
them.

GeorgeWallace,
“Heroes LikeYou And Me’

On Portrait Records

and Tapes. s
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Jury Weighs Sam Stolon’s Fate As Goody Trial Ends

® Continued from page |

ment issued through his attorney.
Barry Singer. he added: “After 13
months of carrying an almost un-
bearable burden, brought about by
irresponsible charges. 1 am very
happy to experience my total vindi-
cation.” After a year’s delay, the trial
began March 2.

In his charge Wednesday (1) to
the jury, Platt claimed the burden on
the government in a criminal case
“to prove guilt beyond any reason-
able doubt™ never “shifts” in the
course of a trial. He defined “reason-
able doubt™” as the kind that would
make “a reasonable person hesitant
10 act in the most important affairs
of his or her life.”

Martin Gold, attorney for Stolon,
last week produced documents from
the U.S. Copyright Office in Wash-
ington. D.C., to show that the copy-
right for the “Saturday Night Fever”
motion picture was filed by Para-
mount Pictures on Oct. 30, 1977,
nine days before RSO Records sub-
mitted its copyright claim to the
soundtrack. Gold maintains that if
Paramount got the copyright first,
RSO’s copyright claim was invalid
and should result in a dismissal of
the “Fever” infringement count.

However, Jacobs argued that the
“Fever” soundtrack is a “derivative”
work which contains at least one
track—*If 1 Can’t Have You"” by
Yvonne Elliman—not featured in
the film. As a result. he said the
recording was a different work with
a valid copyright. Accordingly, Platt
instructed the jury to determine
whether RSO obtained its copyright

fraudulently or by innocent clerical
error.

The judge went on to say that if
the jury found the defendants not
guilty of the remaining infringement
counts (for “Grease,” “The Stran-
ger,” “Thank God Its Friday.”
“Flowing Rivers” and “Slowhand”),
the rest of the indictment would be
thrown out.

Platt also told the jury that if it
found the defendants not guilty of
two or more of the three interstate
transportation counts, the racketeer-
ing charge against Stolon would be
dropped. To prove racketeering. the
most serious charge, the judge said
the prosecution had to demonstrate
that Stolon engaged in “a pattern of
racketeering activity” by “aiding
and abetting” the corporation
through interstate commerce.

The judge made several other
points in his charge which undoubt-
edly pleased the defense team. Re-
garding FBI agent Richard Ferri’s
recantation Monday of his testi-
mony on March 9 that he destroyed
notes taken during interviews with
key government witnesses, Platt said
that it was permissible for the jury to
infer that the mislaid notes might
have been helpful to the defense.

The judge also stated that while
Norton Verner and Frank Carroll
were “competent”™ witnesses, their
testimony “should be examined with
greater care” because they received
immunity from prosecution.

Similarly, he reminded the jury
that George Tucker, who also testi-
fied for the government, is a con-
victed perjurer serving a prison

term. The judge concluded that the
prosecution’s “‘failure” to call
Goody PolyGram buyer Josephine
Torrente Konecky as a witness “may
give rise to inference that her testi-
mony was unfavorable” to the gov-
ernment’s case.

Sharply contrasting views of the
evidence presented at the trial were
revealed by opposing counsel in
their closing arguments Wednesday.

In his two-hour summation. Ja-
cobs asserted that the government
had proved “beyond a reasonable
doubt” that the defendants know-
ingly bought and sold counterfeit
recordings and transported them
through interstate commerce.

He said there was “no question”
that Stolon acted on behalf of the
corporation in the acquisition of the
merchandise, and assailed what he
called the defendants’ “good deal
defense,” or the idea that “there ex-
ists a secondary market where
people like Verner” sell discounted
promotional merchandise to *“poor
naive retailers like Sam Goody. You
would think they had just started
business in June 1978.” he said. re-
ferring to the start of the period cov-
ered in the indictment.

The prosecutor depicted Stoton as
a man who “did nothing to verify the
product. and pointed to testimony
from Pearce and Verner regarding
their conversations with Stolon to
show that the Goody executive knew
the merchandise was “bad.” Jacobs
said that Stolon’s transactions with
the middleman represented “a series
of deals” linked by “a pattern of
criminal conduct.”

Beginning
in April...

Record
Company

MARKETING
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“When you’re in business as long
as the defendant Stolon,” he ob-
served, “you know a good deal from
an illegal deal.” The prosecutor
added that the defendants “know-

ingly concealed” the illegitimacy of

the tapes from Pickwick, where he
said the tapes could “vanish™ in the
corporation’s vast retail network.

Evidence of racketeering, he ar-
gued. was demonstrated by the fact
that the three Goody shipments sent
to Minneapolis were isolated from
the regular Goody inventory at the
retailer’s Maspeth, N.Y .. headquar-
ters, according to testimony from
Goody senior buyer Robert Me-
nashe and warehouse manager Mi-
chael Potrzeba.

Jacobs also cited excerpts from the
surreptitiously made tape recording
of Stolon’s conversation with gov-
ernment informer Murray Kaplan, a
cutout dealer implicated in the FBI's
“Modsoun™ operation. Jacobs re-
ferred to a number of incriminating
statements made by the defendant to
Kaplan such as: “All my dealings
with Norton Verner were approved
by higher-ups,” and, “‘as far as we’re
concerned. we never discussed any-
thing. You just came here to buy.”

*“Is this the innocent businessman
talking?" Jacobs asked the jury. “Or
is that a conversation about illegal
transactions?”

Finally. the prosecutor examined
Stolon’s comment that ‘“they’re
liable to sweep us all out of here.”

The statement. he alleged. might
have been one of the reasons why
such government witnesses as
Potrzeba, Menashe, Donald John-
son, a Pickwick executive, and Wil-
liam Cunningham. an auditor for
American Can. “fudged their testi-
mony” in appearances before the
court.

Holmes followed Jacobs to the
rostrum facing the jury to state that
the government had *“done its best to
squirt squid ink to cloud this case.”
He said there wasn’t “much doubt”
that Goody bought some counterfeit
merchandise, and that “some of it
got out” to Minneapolis. “But the
central issue here is knowledge and
intent.” he continued. “and I suggest
that the government has fallen far
short of proving this charge.”
Holmes repeatedly attacked the ve-
racity of Verner’s testimony, noting
that he had confessed on the witness
stand to crimes ranging from wire
and mail fraud to tax evasion and
smuggling U.S. currency.

“Verner is a con man, and the big-
gest con job in his life was in this
courtroom,” said the attorney. “And
the people he's trying to con is this
jury.” (In his rebuttal. Jacobs
*“apologized” to the court on behalf
of the Justice Department “for call-
ing a witness like Verner, who has
the morals of an alley cat. My office
doesn’t like to make deals with crim-
inals. But sometimes you have to
make a deal with a sinner to catch
the devil.™)

Gold. in his summation, said that
his client had no motive to commit
the crimes charged in the indict-
ment. “People don’t commit crimes
in vacuums,” he said. “They do it for
reasons.” Gold argued that the de-
fense had satisfactorily shown just
“what kind of industry this is—one
of deals, where frontline product is
often available at prices substan-
tially lower than the manufac-
turer’s.” He characterized the recan-
tation of Ferri's testimony as
“sickening,” and told the jury that it
should “hold™ the prosecution ac-
countable for the destruction of
Ferri's notes.

He also suggested that Jacobs
called Billy Joel as a witness to give
him “celebrity endorsement of the

case.” Like Holmes, he asked the
panel to clear the names of Sam Sto-
lon and Sam Goody and return a
verdict of not guilty.

In his testimony Monday, RSO
executive vice president Bob Edson
stated that the “Fever” soundtrack,
released in November 1977, was
never cut from the RSO catalog, and
that it was unlikely the Goody chain
could have purchased the title from
PolyGram in 1978 for under $3.

“Grease,” said Edson, was issued
in April 1978, but was not cut out
until last summer due to a “tre-
mendous overstock” of all configu-
rations. He said the lowest price a
dealer could have paid at the time
for the $13.98 list titles was between
$5.90-36 per unit, and that they nor-
mally wholesaled for $7.80.

The executive also testified that
less than 10% of the RSO free goods
distributed by PolyGram are tapes.
That assertion refuted the defense
claim that the corporation was
duped into thinking that the low-
priced goods they were buying were
actually discounted promotional
tapes.

Following Edson’s testimony,
statements from Olivia Newton-
John. Paul Simon, and Robin Gibb
of the Bee Gees were read by Jacobs
into the court record. The statements
noted that the performers never au-
thorized Tucker or Carrodl to dupli-
cate, or Collins, Verner and<Pearce
to distribute their product.

Levy’s acquittal precipitated an
emotional scene at the defense table.
At first, there was little expression on
the executive’s tace as Judge Platt is-
sued his ruling. But then he began to
slowly shake his head and smile.
Stolon stood to shake his hand.
while Mrs. Levy. sitting with her son
Jeff in the gallery, rose to embrace
attorneys Singer and Robert Fisch-
er. In a corridor outside the court-
room, Levy fought back tears. saying
he felt “much, much better.”

$5.95 Pricing
For New Acts

LOS ANGELES-A German-
based production firm has formed a
U S. label, X Records. which will of-
fer a number of new acts at $5.95 list
for albums.

Though the German firm, Rock-
oko Productions. has a deal with
WEA in that the label has first pick
of its acts, the new label is for talent
which WEA and other labels have
passed on.

First releases are scheduled in
Muay from the German-American
group Einstein. the Hungarian
Omega, the British Agents and
American bands Humans and Ac-
tor.
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GOPHER PRODUCTS CORP
2201 Lockheed Way.
Carson City. Nev. 89701
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RCA, CBS Clubs Battle $ Woes|

® Continued from page |

veal their respective shares of this
market.

Membership in the RCA club has
declined from a high of 1.7 million
in 1978 to a present roster of 1.5 mil-
lion subscribers. CBS will not reveal
numbers, but Wyman stated that the
club was able to maintain member-
shop rolls “at a level that makes its
relative competitive position the best
in several years.”

“The club business hasn’t
changed a lot over the years, but the
marketing of recordings has,” main-
tains Robert Gordon, RCA vice
president of music services, who
joined the division last January.

Gordon, formerly associated with
Doubleday Books in its mail-order
business, says the division is suffer-
ing to “some extent from the softness
in the music market,” particularly in
relationship to contemporary music.

With half its membership now
composed of those who “favor the
young sounds,” Gordon says the
club’s fortunes suffer from a “not
well-defined musical presence.”

Ralph Colin, vice president of
business and government affairs for
the Columbia House division,
blames the slowdown in record club
sales on the economy in general.

“There is a reluctance by individ-
ual consumers,” he explains, “to buy
records when the cost of food and
gas is going up. There is less dispos-
able income.” He adds that the club
is looking at new ideas in order to
boost its business, but he is reluctant
to discuss them, although he notes
the club will be marketing video-
cassettes and videodisks in the not
too distant future and that may help
business. He also feels that since the
club has become part of the CBS
Records Group (late last year) com-
munications between the depart-
ments has also been better.

RCA’s Gordon contends that “to-
day’s sounds are problematic.
There’s no stream of hot artists
across labels. Sounds like punk and
new wave present unique a&r prob-
lems in trying to guess well in ad-
vance what the next hit product will
be. It’s more of a crap shoot.”

One exception to contemporary
product flow, Gordon adds, is coun-
try music, where there is “greater
certainty” in projecting successful
product.

Both RCA and CBS have non-ex-
clusive club deals with major labels,
with each, of course, reserving their
own product flow through their re-
spective operations.

Extra! Extra! Extra!

THE TREACHEROUS
THREE

has the next #1 Record
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HEARTBEAT”
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Disco Rap
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THE GROOVE”
by The Disco Four

Enjoy Records
611 W. 125 Street
New York City 10027
(212) 662-2230

Gordon also points to a growing
sophistication among its young club
members. Despite the initial lure of
“free” product (at RCA, it’s typically
six recordings for one cént plus han-
dling, while CBS has offered as
many as 13 titles), Gordon says this
does not necessarily keep member-
ship alive beyond the first commit-
ment.

“We're entering an era of ‘what
have you done for us lately? I’'m not
sure the ‘great deal’ is holding.
Memories are short-lived.

“Then, there’s the whole range of
things with regard to disposable in-
come we’re fighting against,” adds
Gordon, echoing Colin’s statement.

But, product selection and the re-
sponse of its membership are just
several problems confronting club
operations, Gordon declares.

During the late *70s, clubs ob-
tained the marketing benefits of
technological progress, with com-
puters able to pinpoint the mail-or-
der market more effectively.

“But,” notes Gordon, “as we got
these costs down, media costs began
to escalate dramatically and these
pressures force you backwards.”

Unlike CBS, RCA is shying away
from media ads in favor of budget-
ing for direct-mail, an approach that
sees the mailing of more than 40 mil-
lion pieces a year. They are com-
prised of 13 regular membership
brochures plus six that offer special
deals on product.

Gordon says additional cost pres-
sures emanate from label arrange-
ments made in the late *70s that
“made sense in boom times, but are
not paying off now according to ex-
pectations.” Most deals run a period
of two or three years.

“We have to find ways,” says Gor-

Nolans Are
Tokyo Tops

® Continued from page 3

group, Billy and the Beaters, by five
points. Nevertheless, the latter act-
which is signed to the newly formed
American disk wing of Japan’s Alfa
Records—won a million yen and two
gold awards, for Billy Vera’s “At
This Moment.”

Another American, Jermaine
Jackson, copped a gold award, for
his self-penned “First You Laugh,
Then You Cry.”

Four 600,000 yen silver prizes
went to Shoody of Mozambique for
“Tokyo Melody;” Hirmoi lawasaki
of Japan for “Koimachiguasa;”
Betsy of Greece for “Toshihiko.”
and America’s Manhattans for “Pll
Never Find Another.”

Stevie Wonder and Perry Como
were guest performers at the festival,
where 19 finalists from nine coun-
tries participated. Engelbert Hum-
perdinck was a special judge.

Wonder was presented with the
Billboard international artist award
by associate publisher Bill Wardlow.
Another Billboard award went to
Billy and the Beaters, presented by
Priscilla Presley.

Outstanding performance awards
were won by Randy Crawford of the
U.S., and Japan’s Hatsumi Shibata.
Monta and Bros. of Japan won the
Stevie Wonder award.

Foreign judges award went to
Japanese singer Sky. while a special
Asian accolade went to the Philip-
pines’ Becca.

The Tokyo Broadcasting System’s
30th anniversary award went to
Yeon Si Nae from South Korea, and
the PMS award went to America’s
Teri DeSario.

don, “to fight for greater efficiencies,
to more finely tune musical interests
that are more compatible with our
members, trying to better figure out
which musical category speaks best
to which segment of our member-
ship.”

In his analysts’ talk, CBS’ Wyman
said that the record club has been a
“wonderful producer for this corpo-
ration. Last year, it was not,due to a
variety of convergent factors and it
was quite a serious problem in its
scale. How far, and how quickly it
will come back is very sensitive to
the consumer, and therefore to the
bouyancy of the economy. The po-
tential is obviously somewhere be-
tween the old days and last year. But
once you've been scalded, your sales
estimate has a little reserve in it.”

Pickwick Suing Company
For Schlock Non-Payment

LOS ANGELES—Pickwick Inter-
national wants in excess of $750,000
in alleged delinquency and damages
from Black & White Sales Inc., and
other corporate entities, once located
in suburban Chatsworth here.
Named as defendants in the Supe-
rior Court complaint are Gary.
Mark and Elaine Salter, Richard Sa-
botka, George Borkovic Jr. and An-
tony Donato, Houdini Records,
Champaignon Music, White &
Black Music, Mushtunes, Andorra
Music and Danielle Music.

The complaint alleges that the
giant wholesaler pacted with the de-
fendant companies to sell albums at
60 cents for single pocket and 90
cents for multi-unit albums in April,
1979. According to the contract, six
equal payments of $46,651.80 each

were to be made at 30-day intervals
via post-dated checks from Black &
White which bear the address of
7250 Victoria Park Ave.. Markham,
Ont,, Can. The filing alleges the first
check bounced because of in-
sufficient funds and the plaintiff
asks $279,910.80 plus 12% interest.
plus $500.000 punitive damages.
The schlock was shipped from Pick-
wick’s local Valley warehouse to
Chatsworth.

Gary Salter is a veteran of Cana-
dian record business, who opened a
shipping point in Albuquerque,
N.M. in the late 70s from which he
shipped Canadian-manufactured
albums to U.S. accounts. Salter
opened a primarily schlock shipping
point in Chatsworth about two years
ago which has since been closed.
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Kirshner Puts New
Focus On Label Ties

By IRV LICHTMAN

NEW YORK-—Satisfied that it’s
laid a solid foundation in cable tele-
vision programming. Don Kirshner
Entertainment will be paying more
attention to its music interests.

“We'll be more actively involved
in music again,” asserts Herb
Moelis, a 21-year associate of com-
pany chief Don Kirshner. recently
elevated to president and chief oper-
ating officer. “Setting up cable pro-
duction concepts and deals took a lot
of time away from music,” Moelis
says, adding that cable tv production
units have been established in New
York. Los Angeles, Miami, San
Diego and Dallas.

“Our position is that by the end of
the year there’ll be positive turn-
around in the recording industry, so
we have to get things going now in
anticipation of this,” Moelis main-
tains.

The company’s disk wing, Kirsh-
ner Records, manufactured and dis-
tributed through CBS, is the focal
point. Moelis says the company ex-
pects to work with a core of at least
six acts, some of whom will be previ-
ous chartmakers, a departure for
Kirshner who in the past has pre-
ferred to build newcomers.

Moclis further indicates that the
structure of the deal with CBS may
change. 100. “We'd like to have
something midway between our cur-
rent deal and a pressing-and-distri-
bution association.” By this. Moelis
implies that Kirshner Records may

Rego Relocates

NEW YORK-Rego Irish Rec-
ords & Tapes, a manufacturer and
distributor of Irish recordings. has
moved to new offices at 64 New
Hyde Park Road, Garden City. New
York 11350. The company records
such artists as Hal Roach, Lamon
Kelly, Carmel Quinn and Paddy
Noonan and distributes various
other Irish labels. ’

be more involved in its own promo-
tion activities, particularly in efforts
to help break an act.

Although Kirshner's cable pro-
gramming deals run far afield from
music, there will be opportunities in
some productions to offer exposure
to music.

For instance, in an association
with Nautilus, the Miami-based
physical fitness chain. Kirshner is
developing various youth-oriented
shows, including “Don Kirshner’s
Young World.” in which music,
along with fashions and physical fit-
ness, will play a key role. Kirshner’s
commerctal tv show, “Rock Con-
cert.” is now in its 10th year.

Even Broadway looms in the
Kirshner organization’s horizon.
This is a musical version of “Dr. Jek-
yll & Mr. Hyde”—called “Hyde"-
in which the music of a vet-to-be se-
lected classical composer will be
matched to lyrics by a writer who is
also to be chosen. Due for presenta-
tion sometime next year. the show is
a Kirshner partnership with theatre
producer Lee Guber, with Tom
O’Horgan directing.

The Kirshner setup is also busily
engaged in providing programming
for RCA's SclectaVision videodisk.
which bowed on the market last
week. As previously reported, a
“Motown Show” is due tor release in
August, followed later in the year
with a “CBS Show” (Billboard, Jan.
24, 1981).

“We think,” predicts Moelis. “that
the vidcodisk will be the future of
the record business. It’s the only en-
tertainment media that’s not visual
up to this point.”

SelectaVision will also receive
from Kirshner a performance of this
year’s “Jamboree In The Hills,” due
in July (18-19) in Ohio. George
Jones and Emmylou Harris are
among the 30 performers who could
appear on the forthcoming video-
disk version.
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General News

TASTES SWEET—Mel Fuhrman,
Elektra/Asylum’s East Coast gen-
eral manager, bites into a Kron
chocolate record specially made to
celebrate the release of the Kings’
single “‘Don't Let Me Know' and
the kickoff of the band's current
Eastern U.S. tour.

‘Penzance’
Caster Due
Pop Flavor

® Continued from page 6

types of echo as well, “all with an eye
toward making it a really spacious
sound.”

The LP was cut at Columbia’s
30th St. Recording Studio in New
York, which Asher, lik¢ many trade
veterans, will mourn after its
planned shuttering.

Although Asher is an advocate of
digital recording, having utihzed
digital gear in mixdown as well as
for basic recording of one LP for
Mercury recording act Ronin, cap-
turing “Pirates” made use of the new
technology problematic. “The num-
ber of physical edits we had to do
was just gigantic,” he reports. *I
mixed it with Val Garay, and his fin-
gers were just dropping off by the
end of the project because he had to
do so many cut and splice edits.”

One modern technical effect that
did find use is the Aphex Aural Ex-
citer, a psychoacoustic signal proc-
essor that Asher has used to high-
light mixes on most of his pop
assignments since 1974.

As for Elektra/Asylum’s market-
ing blueprint, executives there say
they won’t try to capitalize on the
Ronstadt and Smith names to the
detriment of the full cast, which also
includes familiar stage personalities
like George Rose and Estelle Par-
sons, among others.

The equanimity is consistent with
the New York City marketing for the
show itself. which has given all of
the leading stars equal billing.

With the show itself the obvious
initial sales hook, the label's push
begins in New York City with a
second concentrated campaign
planned for Los Angeles, where a
new company is now being assem-
bled for a run later this year.

According to Faraci, label promo-
tion and marketing staff along with
WEA sales and merchandising reps
have already conducted listening
sessions with key New York market
retail and radio figures in anticipa-
tion of a marketing blitz.

Posters including both a one by
one foot and two by three foot size
are being distributed for displays,
with WEA staff due to follow
through instore during setting up.

As for advertising plans, both ra-
dio and print will be widely used, he
says. “All radio will be covered,” Fa-
raci notes of promotion plans, “be-
cause with Linda and Rex in the al-
bum, we can go to virtually every
type of station.

www.americanradiohistorv.com
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‘D.0.A.’ Film Brings Back
Sex Pistols’ Sid, Spungen

® Continued from page 12

dena, WMMR-FM in Philadelphia.
WBCN-FM in Boston, and WNEW-
FM in New York involved with the
live concerts, says DeMarino.

But since the band is very visual, a
strong emphasis is put on merchan-
dising and on tv appearances. Adam
& the Ants will appear on “Ameri-
can Bandstand” and the “Tomorrow
Show™ this month. In New York,
Epic hosted a party for the group at
the Mudd Club.

The 26-year-old Adam Ant is the
mastermind of the group. He says he
has been developing the concept for
the last four years, though the cur-
rent band, which boasts two drum-
mers, is about a year old. Much of
the Ant music, which draws its in-
fluences from psychedelia, new
wave and such pre-new wave rock-
ers as Gary Glitter, reinforces the
Ant image. Most of the songs are tri-
bal chants about the ant concept.

Adam says he adopted the con-
cept in order to “avoid competition”
with other new English bands.
While he admits that the band has
been attacked for its gimmicks, he
shrugs off any criticism that his may
be a new wave Village People. He
says he likes and admires the Village
People for being accessible to a
young audience. The Ants have even
recorded—as a flexidisk tor a Eng-
lish teen magazine—the song
“A-N-T-S8.” which is a takeoff on
“YMCA”>

In addition to cowriting most of
the songs and singing lead, Adam, a
former art student, has also scripted
the Ants’ video, and is involved in
the band’s business decisions.

“I am involved all the way. Noth-
ing is done without my knowledge,”
he says. “Everything must be sen-
sible, practical and good for the
group. It also has to be economical.
These are no longer the *70s. Tam in-
volved in six lawsuits in Britain
against people bastardizing my
work.”

x  x %

Sid Vicious and his ill-fated girl
friend Nancy Spungen are dead,
and the Sex Pistols are no more, but
they can be seen once again in
“D.0.A.." a Sex Pistols documentary
premiering at the Waverly Theatre
in New York Friday (10).

The film, directed by Lech
Kowalsky, was shot in the winter of
1978 during the Sex Pistols tour of
the US., with additional footage

made in London that summer. In-
cluded is an interview with Spungen
and an all but incoherent Sid
Vicious, who keeps slipping in and
out of consciousness. “Sid would
have been dead 15 times if | wasn’t
here to take care of him,” says Spun-
gen at one point, while trying to re-
vive him.

The film, which was made with-
out the permission or cooperation of
the Sex Pistols, was financed by Tom
Forcade, founder of High Times.
When Forcade killed himself in
1978, the film was put on the shelf
until Tom Norman took it over at
the beginning of the year.

Since then. Norman has arranged
clearances on the film. he says, and
had blown it up from 16 mm to 35
mm. The film also contains music
and performances by Iggy Pop, the
Clash, the Dead Boys, Rich Kids, X-
Ray Spex. Generation X, Sham 69
and others. “D.0.A." which takes
punk’s sex and violence in stride,
also features as “guest villains” anti-
smut crusader Mary Whitehouse,
and a very disapproving member of
the Greater London Council.

Norman will be distributing the
film himself, first in New York, and
then, as interest builds. to such sym-
pathetic climes as Los Angeles,
France, Toronto, London. and, be-
lieve it or not. Texas.

To promote the film in New York,
Norman 1s taking out locai radio and
tv ads. “Punk” magazine, whose J.
Holstrom has done the graphics for
the film is preparing a special issue
to come out in conjunction with the
film. To further stimulate interest,
Norman has prepared a vides trailer
for rock clubs.

‘Gift’ Set For
Mother’s Day

NEW YORK-—‘“Color Your
Mother’s World With Music” is the
theme behind a Mother's Day (May
10) “Gift Of Music” campaign by
the National Assn. of Recording
Merchandisers.

Being offered free to NARM
members is a 2-foot by 3-foot four
color poster with the slogan and
camera-ready art developed from
the poster.

The posters and camera-ready art

can be ordered by placing a call to
(609) 795-5555.

lafayetfe
temorrow night
EP

Pop-oriented British American rock group,
appearing on HBO and via video in clubs
carrying Rockamerica. has finished EP
with five super songs. Interested
record or management companies
please phone:

David Namerdy
(212) 221-1246
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Ever since I was a kid, I have
enjoyec€ drawing on any piece of
paper that was lying around.
Whan I was asked to choose the
favcurite songs that I had written
and make some drawings to go
alorgside t.em, I jumped at the
opportunity.

The problem for me about draw-
ing was always that I assumed
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that the people with training were
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ard yet, at the same time, that
didn’t make sense because I had
never been trained to write songs.
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Commentary

In Defense Of ‘One Of Each’

By JAMES R. SEIDEL

It is obvious that Lee Goldstein of MMO/Inner City Records
has been out of the retailing end of the industry for a long time.
He takes offense, after he selis his heart out to the buyer, to the
response, “I'll take one of each title,” (Commentary, March 14).

Well, to me that response is far more than fair. In today’s sag-
ging marketplace, with prices going up, high interest rates, the
general high cost of doing business and much lower return
privileges than in the past, how can you blame a retailer for
buying “one of each title!”

Maybe that’s all the dealer
can afford on new product

Does Goldstein realize that good salespeople do not work for
$3.50 an hour anymore, whereas cashiers will. When you are
working on a 30% markup (18% or less on sales), it is very diffi-
cult to make out unless you do a monster volume. To pay a de-
cent wage to a large staff with this markup is, unfortunately, ex-
tremely poor business practice.

Promos no longer flow like water for in-store play, nor do the
samplers that Capitol, A&M and CBS used to supply to expose
unknown artists who do not usually obtain regular airplay.

Goldstein wants us to open up new albums to play in-store.
That means buying two copies of an unknown artist or new LP,

thus doubling inventories. If I did that every time a new album
came in [ would have approximately 1,500 open LPs by the end
of the year. That is $10,500 (at an average $7 retail) for in-store
play alone.

The point is, we are all on budgets and if MMO is not up
there at the top of the budget with CBS or WEA, 'msorry. [ am
familiar with Mr. Goldstein’s product and it truly is superior,
butit has a limited appeal. Selling it will take a lot more than a
salesman going in to a store and giving a well rehearsed speech.

Let the public know you have “built a better mouse trap.”
Advertise in consumer magazines, offer co-op advertising (that
could actually be called generous), and maybe some point-of-
purchase material. In other words. get out there and sell it.

So, Mr. Goldstein, next time you get a response like “I'll take
one of each title,” stop and think. Maybe that’s all the dealer
can afford on some new and unproven product. Do not forget
quad, picture disks and the like. The retailer was very receptive
to those new ideas and gambled on them. Some won and some
lost.

So don’t worry. If your product takes off we will be right
there with checkbook in hand. Someday your account in Chi-
cago might say “gimme” five of this one, 10 of that, etc., 1f we all
do our jobs correctly.

James Seidel has been in record retailing for the past 10 years.
He is currently emploved at Caldor’s in Stamford, Conn.

To The 45: A Maudlin Eulogy

By BONNIE LARNER

To some of us. the introduction by Billboard of the Top
Tracks chart foreshadows the sad. yet inevitable death of the 45
r.p.m. record.

To reiterate the belabored comparisons of early rock and to-
day’s music business is not my purpose. Rather, it is to mourn
the apparent passing of a phonographic medium that for nearly
25 years symbolized the “coming of age” for American youth.

De-emphasizing the popularity and importance of music
during the 45’s heyday is, of course, absurd, but for teenagers,
the single was an entity unto itself, above and beyond the mu-
sic it contained.

As color-coordinated kitchen appliances, two-car garages,
and anything made of Formica were status symbols for the
adult segment of the population, so the single became one of
the trademarks of a then swelling contemporary adolescent so-
ciety. While adults and teens alike admired and marveled at
technological innovations such as color television, Sputnik’s
journey, and fast-food restaurants, the passion for the toylike,
miniature records, with their brightly colored labels and
strange sounds was youth’s alone.

Adults wanted no part of our singles. Their negative views, of
course, only acted as tinder in kindling our passion.

Who could forget the excitement as we traveled to the local
record store, asked the clerk for our favorite record, and headed

straight to our private sanctuary—the listening booth? Only
there were we able to revel in our own personal thoughts with-
out adult intervention.

Aftér tossing the innocuous brown or white protective rec-
ord sleeves in the trash. we would boldly write our name or
initials on the label. proclaiming our right of ownership on the
record forever. Whether attending parties and dances. visiting
friends, or simply doing homework in our rooms, record col-
lections were our constant companion.

It ‘symbolized the coming of
age for American youth’

Although I have moved a dozen times over the years, and my
possessions have increased threefold, I cannot bear to part with
my warped, scratched, and food-stained singles. I realize that
the next generation of teenagers will undoubtedly have heir-
looms of their own, but to many of us our stacks of 45s are as
precious as the family jewels.

Bonnie Larner works for Maximus, a music booking agency
located in Chicago.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard. 1515 Broadway. New York. N.Y. 10036.

Letters To The Editor

Dear Sir:
| am rather aghast at the back page ad of your
March 21st issue, in which you advertise the Rolling
Stones lastest album. Far be it from me to suggest to
the Stones what to call their product, but | am some-
what disturbed that a publication of your stature
should have a full color ad which borders on por-

nography.
| have been reading your magazine for more years
than I'd like to admit, and | have always found it to be
of the highest quality and integrity. | sincerely suggest
that you do not compromise these standards for this

type of advertisement.

Joseph Abend
Welk Group
New York City

Dear Sir:

John Deacon of the British Phonographic Industry
reminds me publicly of what [ wrote in a personal letter
to his predecessor, Geoffrey Bridge in October 1976
(Billboard, March 21, 1981). Why, | wonder, did Mr.
Deacon not quote from my letter to the BPI of April
1980 instead? | then wrote, “It isn't so long ago that |
actually supported the idea of some kind of levy."” It is
the BPI's arrogance that has made me, and | suspect
many others, think again.

The BPI's behavior over recent years, and the syco-
phantic regurgitation of its claims and technical non-
sense over spoilers, convinced me that someone
should put the other side of the picture.

John Deacon quotes also from the January 1981
Which report. | suggest readers of Billboard read the
original, full report. This also puts the other side of the

picture. The article asked for readers’ comments. Al-

ready, around 200 fetters have been received and

which has confirmed that théy are largely critical of the
record companies.

Barry Fox

London

Dear Sir:

This is in response to alleged “drawbacks” in “live”
live broadcasts cited in the recent story on DIR Broad-
casting (Billboard, Feb. 21, 1981).

In all the years that Starfleet has been producing
such concerts (on networks and single stations) we
have never heard one complaint about dead air be-
tween songs. The tremendous excitement generated
by truly live broadcasting more than compensates for a
couple of seconds between songs. A large amount of
dead air is the result of poor production, not live music
broadcasting.

Kenny Greenblatt
Talent Coordinator
Starfieet Blair Inc.

Boston

Dear Sir:

We have bought time to air the following spot 14
times over WQFM and WLPX-FM as a protest of current
conditions in the record industry, and thought other
dealers might find it of interest.

“The following is an opinion for which Total Eclipse
Records & Tapes accepts full responsibility. It in no
way reflects the views of this station

“As most of you know, the prices for new releases
now average between $7 and $8 for a single album.

www.americanradiohistorv.com

The bad news is that very soon the prices will be going
up again, by as much as §1. Why? Because in all their
infinite wisdom, the brain trust of the record com-
panies has seen fit to jack up the suggested list prices,
again.

“With the quality of records as bad as it is, a $9.98
suggested list price for a single album is totally unjus-
tified. And with the consumer still complaining about
the old prices, how do you suppose he'll react now?
Well, enough is enough. Therefore, for as long as is pos-
sible, Total Eclipse will refuse to pass on this increase
to our customers.

‘Are you listening, Gotiath?”

Denis Montenier

President,

Total Eclipse Records & Tapes
Menomanee Falls, Wisc.

Dear Sir:

For more than a year, a friend and | have been try-
ing, in vain, to get the major radio stations in the New
York Metropolitan area to play records by Orion on the
Sun label. If a station announces that they take
requests, then they should be willing to take any
request consistent with their format.

When they resort to lies and deceptive tactics, don't
they realize they are contributing fo the problems
plaguing radio nowadays.

Oh well, | guess it's back to the ol' record player and
that fantastic stand-by, television. When radio listens
to me, then | will listen to them.

Elizabeth L Fucci
Ossining, N.Y.
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[t's 1981,
Do you know where
your performance royalties are?

ASCAP would like to help you find out. If you've been licensing through
another performing rights organization, we can tell you what your
catalog would have earned at ASCAP. You might be surprised. Just cut
out the couporr below and mail it in—we’ll do the rest.

r--------------------------------------q
Yes, I'd like to know what the following songs

written (1/published [
by me would have earned if licensed by ASCAP.

jnn 6 il —

2 7

Mail to:

Membership Department Signature
Section B

ASCAP Name -
One Lincoln Plaza (Piease Print)
New York, N.Y. 10023 Address

City State Zip

Telephone No.

L &8 &8 N § &8 J N 2 & &8 §0 § » § § 1} & B BN N § % °B §® §B J |
u
o

o8]

L A N 8§ &8 N N N J N § N § § % B N N J N ¥ N K ¥ ¥

h--------------------------------------

ASCAP

WEVE ALWAYS HAD THE GREATS
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Billboard. Singles Radi

Playlist Pime Movers *

PRIME MOVERS-NATIONAL

GROVER WASHINGTON JR.—Just The Two Of Us (Elektra)

SHEENA EASTON—Morning Train (EMI)
JAMES TAYLOR & J.D. SOUTHER—Her Town Too {Columbia)

+ PRIME MOVERS—The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked **.
e ADD ONS—The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to refiect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

sk PRIME MOVERS s

GROVER WASHINGTON JR.—Just The Two Of Us
{Elektra)

SMOKEY ROBINSON—Being With You (Tamla)

TERR GIBBS—Somebody's Knockin' (MCA)

e ® TOP ADD ONS mammm

THE WHO—You Better You Bet (WB)

CLIMAX BLUES BAND-I Love You (WB)

JOHN COUGAR—Awm't Even Done With The Night (Riva)

mmeem BREAKOUT S s

GET WET—Just So Lonely (Boardwalk)

STARS ON 45—Medley (Radio Records)

JOHN O'BANION—Love You Like | Never Loved Before
(Elektra)

T e —————

KFl-Los Angeles (R. Collins—MD)

% TERRI GIBBS—Somebody's Knockin® 28-

18
* % SMOKEY ROBINSON—Being With You 9-3
* JUICE NEWTON—Angel Of The Morning 21-

16

% SHEENA EASTON—Morning Train 12-7

* GROVER WASHINGTON JR.—Just The Two Of
Us 13-9

oo STARS ON 45— 1960s Medley

ee GET WET—Just So Lonely

e TOM JONES—Darlin’

e RAY PARKER JR. & RAYDIO—A Woman Needs
Love

KRLA—Los Angeles (R. Stancatto—MO)

* % YOUNG & CO.—I Like What You're Ooing
ToMe 12-6
* % GROVER WASHINGTON JR.—Just The Two
0fUs 15-10
* REQ SPEEDWAGON~Keep On Loving You
13-7
* TERRIGIBBS—Somebody’s Knockin® 25-21
* CHAMPAIGN—How Bout Us 14-12
oo SHALAMAR—Make That Move—HB-22
oo SHEENA EASTON—Morning Train—25
@ RAY PARKER JR. & RAYDIO-A Woman Needs
Love—D-23
e QUINCY JONES—Ai No Corrida
@ JERMAINE JACKSON—You Like Me, Don't
You HB
® KOOL & THE GANG—Take it To The Top—HB

KRTH(K-EARTH)—Los Angeles (B. Hamitton—

PD)

% GROVER WASHINGTON JR.—Just The Two

0f Us 14-10

*% CHAMPAIGN—How Bout Us 18-11

* JUICE NENTON—Ange! Of The Morning 26-
20

* EMMYLOU HARRIS—Mrister Sandman 19-
14

* JOHN LENNON—Watching The Wheels 22-17

oo THE WHO—You Better You Bet

oo JOHN COUGAR—Ain't Even Done With The

Night

® KIM CARNES—Bette Davis Eyes—D-28

o CHRISTOPHER CROSS—Say You'll Be Mine-
D-30

o MELISSA MANCHESTER—Lovers After All-D-
29

® QUINCY JONES—Ai No Corrida

® DOTTIE WEST—What Are We Doing In Love

KFMB-FM (B-100)-San Diego (G. McCartney—
MD)
% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fooi 4-2
% STEVE WINWOOD—While You See A
Chance 7-3
* GROVER WASHINGTON JR.—Just The Two Of
Us 10-4
+ DARYL HALL/JOHN OATES— Kiss On My List
177
* SMOKEY ROBINSON—8Being With You 9.5
oo SHEENA EASTON—Morning Train—30
oo FRANKE & THE KNOCKOUTS—Sweetheart
o ATASTE OF HONEY—Sukiyaki—D-26
© DOTTIE WEST—What Are We Doing In Love
© MICHAEL JACKSON—One Day In Your Life

KGB (13 K0)—San Diego (J. Lucifer—MD)
* % LAKESIDE—Fantastic Voyage 11-3

% WEIRD AL YANAVIC—Another One Rides
The Bus 13-6

+ GAP BAND—Burn Rubber 16-11

* THE WHO—You Better You Bet 21-16

* GROVER WASHINGTON JR.—Just The Two Of
Us23-14

oo CLIMAX BLUES BAND—I Love You

oo APRIL WINE—Just Between You And Me

® SMOKEY ROBINSON—Being With You—D-23

@ KIM CARNES—Bette Davis Eyes

o ATASTE OF HONEY—Sukiyaki—D-28

® REO SPEEDWAGON—Take It On The Run—D-
26

o THE ROVERS—Wasn't That A Party

KERN—Bakersfield (G. Davis—MD)

% SMOKEY ROBINSON—Being With You 85
%% GROVER WASHINGTON JR.—Just The Two
0fUs 10-7

* JOHN COUGAR—Ain't Even Done With The
Night 26-20

% FRANKE & THE KNOCKOUTS—Sweetheart
30-24

* STYX—Too Much Time On My Hands 23-19

oo JOHN LENNON—Watching The Wheels—27

oo THE WHISPERS—It's A Love Thing

e RICK SPRINGFIELD—Jessie's Girl

e QUINCY JONES—Ai No Corrida

PHIL COLLINS—i Missed Again—D-30

GINO VANELLI-Living Inside Myself—D-25

BARRY MANILOW—Lonely Together

JOHN O’'BANION—Love You Like | Never

Loved Before—D-28

© ATASTE OF HONEY-Sukiyaki

@ REO SPEEDWAGON—Take It On The Run—D-
29

KOPA-—Phoenix (Steve-MD)
%% JUICE NEWTON—Angel Of The Morning
20-15
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-13
* RAY PARKER JR. & RAYDIO-A Woman
Needs Love 25-21
* SMOKEY ROBINSON—Being With You 11-7
* CHRISTOPHER CROSS—Say You'l! Be Mine
24-19
ee CLIMAX BLUES BAND—I Love You
oo JOHN O’BANION—Love You Like | Never
Loved Before
KIM CARNES—Bette Davis Eyes—X-
ERIC CLAPTON—( Can't Stand It—D-30
GINO VANELLI-Living Inside Myself—D-28
ATASTE OF HONEY— Sukiyaki
STYX—Too Much Time On My Hands—D-29
JOHN LENNON—Watching The Wheels-0-18

KRQQ(KRQ—I\qu (K. Lac_y—MVD)

*% STEELY DAN—Time Out Of Mind 14-10

*% SMOKEY ROBINSON—Being With You 20-

16

% APRIL WINE-Just Between You And Me 17-
13

* THE WHO-You Better You Bet 26-22

®e KiM CARNES—Bette Davis Eyes

®o PHIL COLLINS—| Missed Again

® CHAMPAIGN—How Bout Us~D-21

KTKT—Tueson (B. Rivers—MD)

%% REO SPEEDWAGON—Take It On The Run
%516
%% SMOKEY ROBINSON—Being With You 11-

6

 JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 20-14

* FRANKE & THE KNOCKOUTS—Sweetheart
3026

 RAY PARKER JR. & RAYDIO—A Woman
Needs Love 19-11

oo JOHN O'BANION—Love You Like | Never
Loved Before

oo PHIL COLLINS—I Missed Again

@ JOHN LENNON—Watching The Wheels—D-29

@ RICK SPRINGFIELD—)essie’s Girl

o ATASTE OF HONEY—Sukiyaki

o THE WHO-You Better You Bet-D-28

KENO—Las Vegas (B. Alexander—MD)

% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 17-11
% REQ SPEEDWAGON—Take It On The Run
149
* JUICE NEWTON—Angel Of The Morning 4-1
* SMOKEY ROBINSON—Being With You 20-13
* GROVER WASHINGTON JR.—Just The Two Of
Us8-4
oo PHIL COLLINS—1 Missed Again
oo DOTTIE WEST—What Are We Doing In Love
o STEELY DAN—Watching The Wheels—D-28
o THE WHO—You Better You Bet—D-27
o JEFFERSON STARSHIP—Find Your Way Back
o CLIMAX BLUES BANO-| Love You—D-29
© RICK SPRINGFIELD-Jessie's Girl
© GINO VANELLI-Living Inside Myself—D-22
o FRANKE & THE KNOCKOUTS—Sweetheart—
D-21

Playlist Top Add Ons e

Based on station playlists through Tuesday (3/31/81)

TOP ADD ONS -NATIONAL

JOHN LENNON—Watching The Wheels (Geffen)

PHIL COLLINS—I Missed Again (Atlantic)
KIM CARNES —Bette Davis Eyes (EMY)

o CHRISTOPHER CROSS—Say You'll Be Mine—
X

o KIM CARNES—Bette Davis Eyes—X

o JOHN O'BANION—Love You Like | Never
Loved Before—X

KLUC—Las Vegas (R. Lundquist—PD) ]

% REO SPEEDWAGON—Take It On The Run
169

%% CLIMAX BLUES BAND—I Love You 7-2

* JOURNEY—The Party’s Over 22-13

* STYX—Too Much Time On My Hands 20-11

oo JOHN LENNON—Watching The Wheels

oo KIM CARNES—Bette Davis Eyes

e 38 SPECIAL—Hold On Loosely

Pacific Northwest Region

mmm% PRIME MOVERS s
REO SPEEDWAGON—Take it On The Run (Epic)

STEVE WINWOOD—While You See A Chance (Island)
A TASTE OF HONEY—Sukiyaky (Capital)

mmmm® TOP ADD ONS umm
PHIL COLLINS—1 Missed Again (Atlantic)

KIM CARNES—Bette Davis Eyes (EMI)
THE WHO-You Better You Bet (WB)

mmmmem BREAKOU TS maessm—m
JEFFERSON STARSHIP—Find Your Way Back (Grunt)

GAP BAND—Burn Rubber (Mercury)
DIANA ROSS—0One More Chance (Motown)

T e A —— T
KFRC—San Francisco 0. P_etersorg—_PQ

%% DARYL HALL/JOHN OATES—Kiss On My
Lisl 14-9

%% ATASTE OF HONEY—Sukiyaki 30-19

% SHEENA EASTON—Morning Train 26-18

* JOURNEY—The Party's Over 18-13

* STEVE WINWOOD—While You See A Chance
2114

oo GAP BAND—Burn Rubber—31

oo THE WHO—You Better You Bet—34

® STYX—Too Much Time On My Hands

® DON McLEAN—Since | Don't Have You

e KIM CARNES—Bette Davis Eyes

@ JAMES TAYLOR/).D. SOUTHER—Her Town
Too—D-38

e REOQ SPEEDWAGON—Take It On The Run—D-
35

KIOY (K104)—Fresno (M. Driscoll—MD)

*% SMOKEY ROBINSON—Being With You 13-
9
*% STEVE WINWOOD—While You See A
Chance 12-8

oo STYX—Too Much Time On My Hands—22

®e THE WHO—You Better You Bet—23

® DR.HOOK—That Didn't Hurt Too Bad—X-32

o JOURNEY—The Party's Over

© THE ROVERS—Wasn't That A Party—X-31

o DOTTIE WEST—What Are We Doing In Love—
35

e ROX-DDDDDDDDDance—X

® JEFFERSON STARSHIP—Find Your Way

Back—X-34

SANTANA—Winning—X

DON McLEAN—Since | Don't Have You

KiM CARNES—Bette Davis Eyes—D-29

DOLLY PARTON—But You Know ! Love You—

X33

® JIM PHOTOGLO~Fool In Love With You

@ RICK SPRINGFIELD—Jessie's Girl—X

® GINO VANELLI-Living Inside Myself—25

® BARRY MANILOW—Lonely Together—D-30

o LENNY LeBLANC—Somebody Send My Baby
Home—X

KGW—Portland (J. Woinial\—MD)
%% DARYL HALL/JOHN OATES-Kiss On My
List 22-16

*% CLIMAX BLUES BAND—! Love You 15-11

* JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 24-19

* GROVER WASHINGTON JR.—Just The Two Ot
Us 20-15

+ STEVE WINWOOD—While You See A Chance
1813

oo SMOKEY ROBINSOK—Being With You

oo KIM CARNES—Bette Davis Eyes

® JOHN COUGAR—Ain't Even Done With The
Night

o THE POLICE—Don't Stand So Close To Me

o APRIL WINE—Just Between You And Me

© REO SPEEDWAGON—Take It On The Run

KMJK—Portland {C. Kelly/). Shomby—MDs)

% SHEENA EASTON—Morning Train 11-6
4 DARYL HALL/JOHN OATES—Kiss On My
List 21-16

 THE POLICE-Don't Stand So Close To Me
15-11

* JAMES TAYLOR/J.D, SOUTHER—Her Town
Too21-18

* GROVER WASHINGTON JR.—Just The Two Of
Us19-14

oo ROLLING STONES—!f | Was A Dancer

oo PHIL COLLINS—I Missed Again

® JOHN COUGAR—Ain't Even Done With The
Night-D-32

® GINO VANELLI-Living Inside Myself

® JOHN LENNON-Watching The Wheeis—D-29

o THE WHO—You Better You Bet—D-28

KJR—Seattle (T. Mitchell—MD)

% SHEENA EASTON—Morning Train 8-4
* % STEVE WINWOOD—While You See A
Chance 9-5

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 20-16

% PHIL SEYMOUR—Precious To Me 16-13

* GROVER WASHINGTON JR.—Just The Two Of
Us 139

oo JEFFERSON STARSHIP—Find Your Way
Back

ee PHIL COLLINS—I Missed Again

JOHN LENNON—Watching The Wheels—D-27

© KIM CARNES—Bette Davis Eyes

o CHAMPAIGN—How Bout Us—D-29

® FRANKE & THE KNOCKOUTS—Sweetheart-

D-28

STARS ON45—1960s Medley

KYYX-Seattle (S. Lynch—-MD)

*% KIM CARNES—Bette Davis Eyes 29-22
* % GROVER WASHINGTON JR.—Just The Two
0fUs 72

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 12-8

* SHEENMA EASTON—Morning Train 2-1

* STEVE WINWOOD—While You See A Chance
107

e DON McLEAN—Since | Don't Have You

ANNE MURRAY—Blessed Are The Believers

ROLLING STONES—If | Was A Dancer—X

GINO VANELLI-Living Inside Myself—X

LENNY LeBLANC —Somebody Send My Baby

Home—X

FRANKE & THE KNOCKOUTS—Sweetheart—X

GARLAND JEFFREYS—96 Tears—X

JEFFERSON STARSHIP—Find Your Way

Back-X

e STARS ON 45—1960s Medley

KJRB—Spokane (Nancy—MD)

%% LOVERBOY—Turn Me Loose 85

%% STEVE WINWOOD—While You See A

Chance 3-1

* JOHN LENNON—Watching The Wheels 27-18

* JOHN COUGAR—Ain't Even Done With The
Night 26-20

* SMOKEY ROBINSON—Being With You 12-7

ee KiM CARNES—Bette Davis Eyes

oo STARS ON 45—Medley

@ PHIL COLLINS—] Missed Again—D-30

© GINO VANELLI-Living Inside Myself—-D-29

® ATASTE OF HONEY—Sukiyaki—0-28

o FRANKE & THE KNOCKOUTS—Sweetheart—
D-27

KTAC—Tacoma (S. Carter—MD)

% REQ SPEEDWAGON—Take It On The Run
20-15

*% SMOKEY ROBINSON—Being With You 13-
6

* JOHN LENNON—Watching The Wheels 25-19

®e DIANA ROSS—One More Chance

@ MICHAEL STANLEY BAND —Lover

® DELBERT McCLINTON—Shotgun Rider

o THE ROVERS—Wasn't That A Party

KCBN—Reno (L. lrons—MD)

* % JUICE NEWTON—Angei Of The Morning
13-6
*% STEVE WINWOOD—While You See A
Chance 9-3
* SMOKEY ROBINSON—Being With You 19-12
* ERIC CLAPTON—| Can't Stand It 26-20
& GROVER WASHINGTON JR.—Just The Two Of
Us 114
oo JEFFERSON STARSHIP—Find Your Way
Back
oo DOTTIE WEST—What Are We Doing In Love
® GREG KIHN BAND—Sheila
THE WHO—You Better You Bet—D-38
ANNE MURRAY—Blessed Are The Believers
.38 SPECIAL—Hold On Loosely—D-39
THE WHISPERS—1t's A Love Thing—D-40
GINO VANELLI-Living Inside Myself—D-37
LENNY LeBLANC—Somebody Send My Baby
Home—D-35

KCPX—Salt Lake City (G. Waldron—MD)

* % REO SPEEDWAGON-—Take It On The Run
D-26

* % GINO VANELLI-Living Inside Myself D-22

* T.G. SHEPPARD—I Loved 'Em Every One 33-
21

oo JOHN LENNON—Watching The Wheels

o DIANA ROSS—One Mare Chance

® KIM CARNES—Bette Davis Eyes—D-27
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BREAKOUTS-NATIONAL

RICK SPRINGFIELD—Jessie's Girl (RCA)

JEFFERSON STARSHIP—Find Your Way Back (Grunt)
DON McLEAN=Since | Don’t Have You (Millennium)

DOLLY PARTON—But You Know | Love You—
D-29

RICK SPRINGFIELD-Jessie's Girl—D-39
JOHN O’BANION—Love You Like | Never
Loved Before

MICHAEL STANLEY BAND—Lover

SHOT IN THE DARK—Playing With Lightning
DR. HOOX—That Didn't Hurt Too Bad—D-40
STYX-Too Much Time On My Hands—D-32
DOTTIE WEST—What Are We Doing in Love—
D-28

DON McLEAN—Since | Don't Have You
STARS ON 45— 1960s Medley
MARILEE—Stay The Night

ADRIENNE JOHN LOVERIDGE—400 Dragons

KRSP(FM103)—Salt Lake City (L. Windgar—
MD)
% % THE WHO—You Better You Bet 19-15
%% STEELY DAN—Time Out Of Mind 12-7
* STYX—Too Much Time On My Hands 17-14
% PHIL COLLINS—I Missed Again 25-20
% REO SPEEDWAGON—Take It On The Run 13-
10
ee ROLLING STONES—If | Was A Dancer
oe KIM CARNES—Bette Davis Eyes
e RICK SPRINGFIELD—Jessie’s Girl
© JOHN LENNON—Watching The Wheels—D-26
o JEFFERSON STARSHIP—Find Your Way
Back-D-25

KIMN—Denver (D. Ericson—MD)

%% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 199
%% REO SPEEDWAGON—Take It On The Run
24-20
* JUICE NEWTON—Ange! Of The Morning 4-2
* SMOKEY ROBINSON—Being With You 23-19
* APRIL WINE—Just Between You And Me 16-
12
oo JEFFERSON STARSHIP—Find Your Way
Back
ee CLIMAX BLUES BAND—| Love You
® JOHN LENNON—Watching The Wheels—D-21
@ PHIL COLLINS—| Missed Again—D-29
@ GINO VANELLI-Living Inside Myself—D-30
© DON McLEAN—Since | Oon't Have You

North Central Region

sk PRIME MOVERS s

REO SPEEDWAGON—Take It On The Run (Epic)
STEVE WINWOOD—While You See A Chance (Istand)
SHEEMA EASTON—Morning Train (EMI)

mem ® TOP ADD ONS smmam

JOHN LENNON—Watching The Wheels (Geffen)
PHIL COLLINS - Missed Again (Attantic)
KIM CARNES—Bette Davis Eyes (EMI)

e BREAKOUT S mesm—

STARS ON 45--Medley (Radio Records)
STYX—Rockin' The Paradise (A&M)
QUINCY JONES—Ai No Corrida (AGM)

CKLW—Detroit {R. Trombley—MD)

% REO SPEEDWAGON—Take It On The Run
289
*% STEVE WINWOOD—While You See A
Chance 14-8
* STYX—Too Much Time On My Hands 29-24
.38 SPECIAL—Hold On Loosely 25-20
* GROVER WASHINGTON JR.—Just The Two Of
Us 20-16
oo KIM CARNES—Bette Davis Eyes
®e QUINCY JONES—Ai No Corrida
©® SMOKEY ROBINSON—Being With You—D-14
© FRANKE & THE KNOCKOUTS—Sweetheart—
D-29
©® ATASTE OF HONEY—Sukiyaki—D-30
o JOHN LENNON—Watching The Wheels—D-19

WDRQ—Detroit (J. Ryan—MD)
No List

WAKY—Louisville (Alice—MD)

* % GROVER WASHINGTON JR.—Just The Two
0fUs 115

4 SHEENA EASTON—Morning Train 6-3

* JUICE NEWTON—Angel Of The Morning 13-7

+* SMOKEY ROBINSON—Being With You 12-9

* STEVE WIKWOOD—While You See A Chance
5.2

oo JOHN LENNON—Watching The Wheels—20

oo GINO VANELLI-Living Inside Myself—19

® KIM CARNES—Bette Davis Eyes—22

® PHIL COLLINS—I Missed Again—21

Wi (K) 103)—Louisville (B. Hatfield—MD)

* % MANFRED MANN'S EARTH BAND—For
You 8-4

* % STYX—Too Much Time On My Hands 23-
18

* JOURNEY—The Party’s Over 11-7

* THE WHO—You Better You Bet 19-14

+ CLIMAX BLUES BAND—I Love You 18-13

oo RICK SPRINGFIELD—Jessie's Girl

oo JOHN LENNON—Watching The Wheels

® JEFFERSON STARSHIP—Find Your Way Back

D-30

® JIM PHOTOGLO—Fooi In Love With You—D
28

® ROLLING STONES—If | Was A Dancer—D-27

® MICHAEL STANLEY BAND—Lover

WGCL—Cleveland (Gail-MD)

%% SHEENA EASTON—Morning Train 11-3
%% REO SPEEDWAGON—Take It On The Run
2511

% JUICE NEWTON—Angel Of The Morning 22
14

% PHIL COLLINS—1 Missed Again 24-16

% THE WHO-You Better You Bet 18-12

oo JOHN LENNON—Watching The Wheels—18

ee STARS ON 45— Medley

© STEELY DAN—Time Out Of Mind—D-26

© DOTTIE WEST—What Are We Doing In Love

e RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-24

o KIM CARNES—Bette Davis Eyes—D-30

© .38 SPECIAL—Hold On Loosely

e THE WHISPERS—It's A Love Thing—D-29

@ RICK SPRINGFIELD-Jessie's Girl

© THE ALAN PARSONS PROJECT-Time

WKRQ(Q102)—Cincinnati (T. Galluzzo—MD)

* & STEVE WINWOOD—While You See A
Chance 12-9
* % GROVER WASHINGTON JR.—Just The Two
0fUs 17-13
* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 22-18
% SHEENA EASTON—Morning Train 29-24
% DARYL HALL/JOHN OATES—Kiss On My List
2419
ee PHIL COLLINS—| Missed Again— 35
ee STYX—Rockin' The Paradise—X
e PAT BENATAR—Hell Is For Chitdren—LP

WNCi—Columbus (S. Edwards—MD)

%k JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 13-7

%% ERIC CLAPTON—I Can't Stand It 16-10

% CHAMPAIGN—How Bout Us 23-15

# APRIL WINE—Just Between You And Me 17-
9

* REO SPEEDWAGON—Take It On The Run 24-
12

oo PHIL COLLINS—| Missed Again—LP

oo JOHN LENNON—Watching The Wheels—LP

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love—LP

e JOHN COUGAR—Ain’t Even Done With The
Night—D-24

e STYX—Too Much Time On My Hands—D-25

e THE WHO-You Better You Bet—0-23

WXGT(92X)—Columbus (T. Nutter—MD)

%% REQ SPEEDWAGON—Take It On The Run
1813
*% GROVER WASHINGTON JR.—Just The Two
OfUs 11-7
* JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 14-10
* SHEENA EASTON—Morning Train 10-8
* STYX—Too Much Time On My Hands 20-16
@e JEFFERSON STARSHIP—Find Your Way
Back
e SMOKEY ROBINSON—Being With You—24
® JOHN LENNON—Watching The Wheels—D-25
© JOHN COUGAR—An't Even Done With The
Night—X
FRANKE & THE KNOCKOUTS—Sweetheart—X
JOURNEY—The Party's Over—X
THE ROVERS—Wasn't That A Party—X
THE WHO—You Better You Bet—X

WZZP—Cleveland (B. McKay— MD)
No List

WKWK —Wheeling (J. Armstrong—MD)

* % PHIL COLLINS—| Missed Again 26-20

* % ANDY GIBB-Me 28-22

* JUICE NEWTON—Angel Of The-Morning 17
12

* EMMYLOU HARRIS—Mister Sandman 12-8

* STEELY DAN—Time Out Of Mind 27-21

oo DOLLY PARTON—But You Know | Love You

oo RUPERT HOLMES—1 Don't Need You

© STARS ON 45-1960s Medley

© MARVA KING—Do You Want To Make Love

(Continued on page 22)
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Starr Time: Ringo Starr, left, and Robert Klein exchénge banter duﬁng

Starr's visit in a recent taping of the show.

ROCK DOMINATES

Robert Klein Hosting
New Variety Show

NEW YORK-—Actor Robert
Klein is a busy entrepreneur these
days. After a “start from scratch™ in
October. he’s off and running with a
radio show he produces and distrib-
utes to 150 radio stations.

Klein is not new to radio. He did a
show for DIR for a year. But this is
different. “This is a great enterpre-
neurial leap.” says Klein. “This has
to be more than a hobby.”

The show he did tor DIR wasn’t a
hobby, but he did it becausc he was
locked into New York anyway star-
ring in the Broadway show “They're
Playing Our Song.”” When he left the
show, he left DIR and the show was
not heard again until he resurrected
it in October.

Klein isn’t content just doing a ra-
dio show, however. He’s just fin-
ished a film in Florida for Columbia
Pictures called “Nobody’s Perfect”
and he’s about to sign a contract
with Warner Bros. to write and star
in a film. But he makes sure he has
time to do the show. even if he has to
work on Saturday. which he did for
several Saturdays while filming
“Nobody’s Perfect.”

The show. which is carried on
such outlets as WLUP-FM Chicago,
WNEW-FM New York, KLOS-FM
Los Angeles, is unique in radio.
Concentrating on interviews and
performances by rock acts, the show

is “radio as tv. radio of the 1930s and
"40s. variety radio.” It might be said
that Klein is emerging as the Ed Sul-
livan of AOR FM radio.

While rock talent dominates the
show. one is just as likely to hear
Klein chatting with Madelyn Kahn,
Abbie Hoffman or Klein’s idol and
mentor, Rodney Dangerfield.

Klein is, afterall, considered a
first-rate stand up comedian and he
uses humor to make the interviews
work. “I go for the laughs and down-
play the Q and A,” he says. “There’s
a sohidifying Groucho aspect to the
show.” But under the guise of hu-
mor. Klein can be penetrating, too.

Klein says he is pleased with how
the shows are working now. “Sandra
(Furton, the show’s producer) and
Mike (Moran, the engineer) are a
good team.” he says. “There's a
rhythm going. There's good edit-
ing.

%(lein is also pleased that “the
word is out. Record companies and
publicists consider it (a visit to the
show) a really worthy stop.” One in-
terview on the Klein show permits
an artist to visit a lot of stations si-
multancously

The show distributed by Klein’s
Froben Enterprises, comes on a bar-
ter basis with six national spots and
room for the local station to sell two
spots.

Multiple Acts Booked For
Kaufman Tribute In N.Y.

By SAM SUTHERLAND

LOS ANGELES—A familiar
booking strategy from rock'n'roll’s
halcyon '50s and °60s is being re-
vived for an upcoming Madison
Square Garden tribute to radio vet-
eran Murray Kaufman.

In paying homage to the New
York area broadcast titan, producers
of the July 13 “Salute To Murray
The K” show are building the kind
of multiple act lineup once common
for rock and pop tributes but since
replaced by smaller bills.

Although the rock review ap-
proach has been periodically ap-
plied to pure nostalgia packages, the
Garden date differs in both the pro-
Jected scope of the bill and the pres-
ence of several veteran acts whose
current recording careers are being
boosted by major hits.

Helping lure in talent for the date
are Dionne Warwick and Tony Or-
lando, both listed as chairpersons for
the event, originally planned for this
March but since postponed until the
summer owing to Kaufman’s recent
hospitalization (he’s since returned

to active duty on a number of film
and media proposals) and concern
over adequate planning time.

Acts already committed include.
in addition to Orlando and War-
wick, Roy Orbison, Jan and Dean.
Bill Medley (former Righteous
Brother), Johnny Rivers. Martha
Reeves, the Association, Sam and
Dave. Felix Cavaliere, Jay Black.
Mary Wells, Merry Clayton, Little
Anthony and David Soul.

Negotiations are also underway
with a half-dozen other major acts
including both U.S. and English art-
ists.

Kaufman himself. who's celebrat-
ing his 30th year in radio, laughs at
his own involvement in what was to
be a tribute to him. “I'm in a funny
position,” he confides, “in that
they’re giving me this tribute and
here I am directly involved in talk-
ing it up and planning it.

“But they needed to talk 1o me to
get the necessary details on what I've
been involved with during my radio
career.” (Coniinued on puge 31)

Radio Programming

Current Releases Lacking Strong
Promotion, Say P.D.s In Survey

LOS ANGELES—Rccord label
promotion peopte may bemoan tight
radio playlists that keep out new sin-
gles from airplay. but 46% of pro-
gram (directors surveyed in 30 kev
major. sccondary and tertiary mar-
kets blame the labels for the situ-
ation.

In a surveyv conducted by Dan
Aaronson of Cadillac Music Enter-
prises of Hollywood. 23% said the la-
bels are “out ot touch with the con-
sumer” and another 23% claim they
do not add records because of lack
of label promotion and marketing.

These are the principal explana-
tions of a 73% blanket condemna-
tion of current releases as 100 much
bad product.”

The survey of how singles get air
play included interviews with pro-
grammers at WRKO-AM Boston.
WNBC-AM and WXLO-FM New
York. WIFI-FM Philadelphia and
KFI-AM Los Angcles.

Predictably. the survey disclosed
that tertiary programniers, who have
less research available to them, place
more importance on “cars™ and “gut
level” feclings. while major market
programmers use sates data and in-
house passive research.

While 20% of the respondents
overall claimed saies as a chief rea-
son for adds, none of the tertiary
programmers claimed so. although
50% of the major programmers did.

Conversely. 30% of the tertiary
stations rclied on gut feeling while
no major stations did.

A majority of sccondary and ter-
tiary stations are satistied with the
information thev receive from label
promotion persons, although 40% of
the major stations have complaints.
The survey revealed “an under-
current of dissatisfaction with the
entire promotional system.” with the
main complaint being “at times

‘SHADDAP’
LISTENERS
WILL NOT

NEW YORK-—“Shaddap You
Face” by Joe Dolce the number
onc request on the number one sta-
tion. WKTU-FM? Sure. why not. it’s
been number one in Australia and
Britain.

The novelty by Dolcce. an Austral-
ian who sings with an ltalian accent
in the great tradition of Lou Monte.
is currently only being played by
WKTU morning man and program
director Dale Reeves in New York.

But MCA, which licensed the
record and issucd it here. has gotien
1t some air play in about a dozen
other markets around the country.

MCA promotion man Brent Hunt
says that most of the airplay is in
morning drive because “that's where
the personality jocks are.”

Somc of the most recent stations to
add the record are WOW-AM Om-
aha. WXKS-FM and WHDH-AM
Boston and WBEN-AM Buffalo.
N.Y.

Recves says. “The calls come in as
soon as | got on the air. requesting
that | play the song right away. then
repeat it at the start of the work day,
so people can listen with co-workers
and friends. Since I'm only half lal-
1an. [ only want to play it half of the
time. But listeners want to hear it all
of the time. The response has been
incredible.”

www.americanradiohistorv.com

By ED HARRISON

bombarded by local regional and
national men.”

Among the other revelations in
the survey.

® Therc s a need for some mean-
ingful testing of the product by an
independent tirm before release to
stations.

® Once the single is established.
sales and requests are the major fac-
tors in adding it to the power rota-
tions.

® I[f the single develops into a re-
gional hit and does not have a tradi-
tionally regional sound or lyrical
content. then with strong label sup-
portin terms of promotion and mar-
keting. the single should do well na-
tionally.

® There is a problem in terms of

selecting the pick single off the al-
bum. although no alternative is pro-
posed.

® Music and program directors
surveyed want to have a well
rounded. broad bascd format that
will capture as large an audience as
possible.

® Once a single is added to a ter-
tiary market playlist. there are seri-
ous lags in getting the product into
the local marketplace.

SAVVY PACKAGING

® The programmers want (o play
more good quality singles. They re-
peatedly mentioned that the major-
itv of the product that is not added to
plavlists is not high caliber product.

ROCKETTE
DISPUTE OVER

SYRACUSE -Not only have
WSYR-FM and Rockefeller Center
reached agreement on WSYR's al
leged infringement on the use of the
Rockettes’ name. but the station is
also off and running with a contest
to pick a new name for the group of
women it had been calling the 94
Rockettes.

The contest will give $940 to the
winner who selects a new name for
the group. WSYR has agreed to dis-
continue the use of the Rockettes
name. It took this action after Rock -
cfeller Center sued the station.
claiming infringement of the name
associated with those high-kicking
dancers at Rocketeller Center’s Ra-
dio City Music Hall

Budgets Rising For
Country Ads On TV

By EDWARD MORRIS

NASHVILLE—-More often and
more skillfully, country music radio
stations are turning to television ad-
vertising to lure and keep listeners.

WTHI-AM Terra Haute, Ind., has
dropped its billboard budget en-
tirely and cut newspaper ads to in-
crease its tv funds. WCXI-AM De-
troit notes a 10% budget jump for
video spots. KHJ-AM Los Angeles
has sent crews all over the country to
tape star interviews for its ambitious
promotional drive.

As the budgets rise, so does the de-
gree of commercial sophistication.
While it’s still possible to see the sta-
tion logo superimposed on an album
cover slide, it’s just as common to see
professional actors posturing on a
specially constructed set or the re-
sults of high quality location film
footage.

Creative Production Services,
Cleveland, produced a “Get In Our
Boots” series of spots for WPKX-
AM and WVKX-FM Alexandria,
Va., that cost $24,000 for four 30-
second spots and a 10-second one. It
involved special sets, union actors
and two days of shooting.

According to Carol Frankel. a
representative for Creative Produc-
tions, the spots were shot as “gener-
ics” which could be sold to other
country music stations in non-com-
peting markets. A percentage of the
sales is paid to the stations that origi-
nally commissioned the spots.

WQAM-AM Miami also reports
using a high-quality generic. pro-
duced by Hamilton Productions,
Miami, which shows ordinary citi-
zens being miraculously re-cos-
tumed in western garb via the trans-
forming intervention of country
music.

WHN-AM New York opts for a
more personalized package, featur-
ing country stars in informal poses

recommending the station to tv
viewers.

Riding somewhat on the popu-
larity of “WKRP In Cincinnati.”
WSAI-AM/FM Cincinnati favors a
spot that has the camera zooming in
on the city landmarks while Waylon
Jennings overvoices his hit, “Are
You Ready For The Country.”

WAXX-FM Eau Claire, Wis., and
KOMA-AM Oklahoma City. Okla.,
both rely on slow-paced and folksy
spots. The former features a local lis-
tener showing snapshots in a “this is
my family ... this is my radio sta-
tion” progression. KOMA’s com-
mercial gathers a choir of citizens to
sing “Thank God. I'm A KOMA
Boy.”

Although more stations are going
lo tv to spotlight their contests and
giveaways, the emphasis still is on
institutional advertising—because of
cost and time considerations. Gregg
Raab. promotion director for
WCXI. says, “It's pretty hard to pro-
mote a specific program or event by
tv and still maintain the quality of
your institutional spots.”

Raab explains that his station’s tv
ad was constructed to feature on-
camera dialog—in a jocation set-
ting—by all his air personalities. The
actual commercial was shot by an
outside company that used a station-
originated concept and script.

Most stations surveyed said they
schedule their commercials to reach
as many adults as possible—which
usually means placement in prime
time or around news programs.
“We're about 50% prime time and
50% in the early and late fringes,” re-
ports WCXUI's Raab.

According to WTHUI's station
manager, Dave Liston, the preferred
location for his tv spots is within
news-linked *“60 Minutes” and

(Continued on page 45)
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Southwest Region

mmmA PRIME MOVERS e

GROVER WASHINGTON JR.—Just The Two Of Us (Elektra)

HALL & DATES—Kiss On My List (RCA)

JAMES TAYLOR & J.D. SOUTHER—Her Town Too
(Cotumbia}

mmmm® TOP ADD ONS s

JOHN LENNON—Watching The Wheels (Geffen)

GINO VANELLI-Living Inside Myse!f (Arista)

CLIMAX BLUES BAND-| Love You (WB)

s BREAK QU TS s
KIM CARNES—Bette Davis Eyes (EMI)

PHIL COLLINS—I Missed Again (Atlantic)
DELBERT McCLINTON—Shotgun Rider (Capitol)

KSRR (STAR 97)—Houston (R. Lambert—MD)

% % JUICE NEWTON—Ange! Of The Morning
21-18

% BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 18-10

* JOURNEY-The Party's Over 19-17

* GROVER WASHINGTON JR.—Just The Two Of

Us 17-15

oo THE WHO—You Better You Bet—26

oo SMOKEY ROBINSON—Being With You

® ERIC CLAPTON—I Can't Stand It—D-30

® T.G.SHEPPARD-I Loved 'Em Every One

‘® THE ROVERS—Wasn't That A Party

KFMK—Houston (J. Steele—MD)

* % BLONDIE—Rapture 11-6
* % YARBROUGH & PEOPLES—Don't Stop The
Music 8-1

* JAMES TAYLOR/).D. SOUTHER-Her Town
Too 1310

* SHEENA EASTON—Morning Train 21-13

* GROVER WASHINGTON JR.—Just The Two Of
Us6-3

oo JOHN LENNON—Watching The Wheels

oo KIM CARNES—Bette Davis Eyes

o CHAMPAIGN—How Bout Us

© ATASTE OF HOMEY—Sukiyaki—D-30

KRLY—Houston (M. Jones—MD)

* % GROVER WASHINGTON JR.-Just The Two
0fUs 167

#& BLONDIE—Rapture 3-1

* SMOKEY ROBINSON—Being With You 19-14

* DARYL HALL/JOHN OATES—Kiss On My List
14-10

 BARBRA STREISAND/BARRY GIBB—What
Kind Of Fool 21-17

oo STEVE WINWOOD—While You See A
Chance—30

oo KIM CARNES—Bette Davis Eyes

@ DELBERT McCLINTON—Shotgun Rider

® ATASTE OF HONEY—Sukiyaki—D-29

© JERMAINE JACKSON -You Like Me Don't You

KILT—Houston (B. Young—PD)

% JUICE NEWTON—Angel Of The Morning
139

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 10-6

+ EMMYLOU HARRIS—Mister Sandman 19-16

* MAC DAVIS—Hooked On Music 30-24

# BLONDIE—Rapture 8-5

oo JOHN LENNON—Watching The Wheels—37

®e T.G. SHEPPARD—! Loved 'Em Every One--

3
® PHIL COLLINS—| Missed Again—40
o ANNE MURRAY-Blessed Are The Believers—

X
® STEELY DAN—Time Out Of Mind—39
@ JOEDOLCE—Shaddup You Face—X

KNUS—Dallas (L. Ridener—MD}

% APRIL WINE-Just Between You And Me
2112

+% YARBROUGH & PEOPLES—Don't Stop The
Music 6-1

* SMOKEY ROBINSON—Being With You 16-11

+ ERIC CLAPTON—I Can't Stand It 13-8

- DARYL HALL/JOHN OATES—Kiss On My List

9.5
@@ PHIL COLLINS—I Missed Again—34
@0 ATASTE OF HONEY—Sukiyaki—35

KVIL—Dallas (C. Rhodes—MD)

s JAMES TAYLOR/).D. SOUTHER—Her Town
Too 16-11

% % GROVER WASHINGTON JR.—Just The Two
0fUs 13-10

 JOHN COUGAR—Ain't Even Done With The

Night 20-16

% JUICE NEWTON—Ange! Of The Morning 11-9

* TERRI GIBBS—Somebody's Knockin' 9-6

e CLIMAX BLUES BAND-| Love You

@ GINO VANELLI-Living Inside Myself

® CHAMPAIGN—How 'Bout Us—D-17

@ THE WHISPERS—It's A Love Thing—D-23

e ANDYGIBB—Me—D-21

® STEELY DAN—Time Qut Of Mind—D-25

KEGL-FM—Ft. Worth (B. Stevens—MD)

+% THE WHO-You Better You Bet 25-19
* % STYX—Too Much Time On My Hands 21-
18

* RUSH—Lime Light 20-15

* GINO VANELLI-Living Inside Myself 29-24

ee TERRI GIBBS—Somebody's Knockin'—25

®e JOHN 0’BANION—Love You Like | Never
Loved Before

® KIM CARNES—Bette Davis Eyes

.38 SPECIAL—Hold On Loosely
CLIMAX BLUES BAND-| Love You
RICK SPRINGFIELD—Jessie’s Girl-X
JEFFERSON STARSHIP—Find Your Way
Back—X

® SANTANA—Winning—X

® ROSANNE CASH—Seven Year Ache—X

KINT—EI Paso (J. Zippo~MD)

% THE WHO—You Better You Bet 24-16

# % REO SPEEDWAGON-—Take It On The Run

21-15

* ROLLING STONES—If | Was A Dancer 40-32

* JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 15-9

# GINO VANELLI-Living Inside Myself 33-20

oo CHRISTOPHER CROSS~Say You'll Be Mine

oo THE ROVERS—-Wasn't That A Party—30

© JOURNEY—The Party's Over—D-24

THE JACKSONS—Can You Feel It—D-39

RAINBOW—Surrender

DILLMAN BAND—Loving The Night Away

SPANDAU BALLET—To Cut A Long Story

Short

MARVA KING—Do You Want To Make Love

DOLLY PARTON—But You Know | Love You

RUPERT HOLMES—| Don't Need You—D-37

CLIMAX BLUES BAND-| Love You—D-19

POINT BLANK—Let Me Stay With You

Tonight—D-40

SHOT IN THE DARK—Piaying With Lightning

© THE HAWKS—Right Away

DELBERT McCLINTON—Shotgun Rider—D-

38

KTSA—San Antonio ().1. Rodriguez—MD)

& REO SPEEDWAGON—Keep On Loving You
21

% DARYL HALL/JOHN OATES—Kiss On My
List 18-12

* DON MCLEAN—Crying 6-5

* RANDY MEISNER—Hearts On Fire 17-14

* RONNIE MILSAP—Smokey Mountain Rain 8-

4

ee JOHN LENNON—Watching The Wheels

oo FRANKE & THE KNOCKOUTS—Sweetheart

© GINO VANELLI-Living Inside Myself—D-27

KHF| (K-98)—Austin (E. Volkman—MD)

%% JOHN COUGAR—Ain't Even Done With The
Night 5-3

# CLIMAX BLUES BAND—| Love You 7-4

* APRIL WINE—Just Between You And Me 13-
9

* GROVER WASHINGTON JR.—Just The Two Of
Us 14-10

* SHEENA EASTON—Morning Train 11-7

oo CHAMPAIGN—How 'Bout Us

oo PHIL COLLINS—| Missed Again

o KIM CARNES—Bette Davis Eyes—D-27

ANNE MURRAY—Blessed Are The Believers

.38 SPECIAL—Hold On Loosely—D-23

JOHN LENNON—Watching The Wheels—D-30

DOTTIE WEST—What Are We Doing In Love-

D-29

© JEFFERSON STARSHIP—Find Your Way Back

® ELVIS COSTELLO—Watch Your Step

KILE-Galveston (S_. Taylor—MD)

% DARYL HALL/JOHN OATES—Kiss On My
List 6-1
% GROVER WASHINGTON JR.—Just The Two
0f Us 299

+ JOHN COUGAR—Ain't Even Done With The
Night 9-5

 JUICE NEWTON—Angel Of The Morning 16-8

+ SHEENA EASTON—Morning Train 23-15

oo DOTTIE WEST—What Are We Doing In
Love—39

oo CHAMPAIGN—How Bout Us—34

® JOHN LENNON—Watching The Wheels—37

THE WHO—You Better You Bet—D-32

ROX-DDDDDDDDDance—D-38

JOHNNY LEE—Picking Up Strangers—X

GLEN CAMPBELL/TANYA TUCKER—Why

Don't We Just Sleep On It—X

KM CARNES—Bette Davis Eyes

DOLLY PARTON—But You Know | Love You

PHIL COLLINS—I Missed Again

RICK SPRINGFIELD—Jessie’s Girl—X

JOHN O'BANION—Love You Like | Never

Loved Before

® A TASTE OF HONEY—Sukiyaki—40

KBFM—McAllen/Brownsville (S. Owens—MD)

%% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 15-12

s DARYL HALL/JOHN OATES—Kiss On My
List 1-1

* SMOKEY ROBINSON—Being With You 7-3

# CLIMAX BLUES BAND—! Love You 11-9

* STYX—Too Much Time On My Hands 26-21

oo JOHN LENNON—Watching The Wheels

oo JOHN O'BANION—Love You Like | Never

Loved Before

® CHAMPAIGN—How Bout Us—D-30

@ CHRISTOPHER CROSS—Say You'll Be Mine—

D-25

ATASTE OF HONEY—Sukiyaki—D-28

ROX-DDDDDDDDDance

STEVIE WONDER— Lately

CLIFF RICHARD—Give A Little Bit More

MICHAEL JACKSON—One Day In Your Life

JERMAINE JACKSON—You Like Me Don't

You-D-27

KOFM-—Oklahoma City (C. Morgan—MD)

% DARYL HALL/JOHN OATES—Kiss On My
List 11-6

4« SHEENA EASTON—Morning Train 9-5

4 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 16-14

# APRIL WINE—Just Between You And Me 21-
18

* STEVE WINWOOD—While You See A Chance
14-13

oo ATASTE OF HONEY—Sukiyaki—30

oo REQ SPEEDWAGON—Take It On The Run—
29

WEZB (B-97)—New Orleans (J. Lousteau—MD)

# % REO SPEEDWAGON—Take It On The Run
31

# & THE WHO-You Better You Bet 29-18

% JUICE NEWTON—Ange! Of The Morning 25-
20

# THE WHISPERS—It's A Love Thing 19-14

+ SHEENA EASTON~Morning Train 10-6

oo GINO VANELLI-Living Inside Myself

oo JOHN LENNON—Watching The Wheels

o QUINCY JONES—Ai No Corrida

o JOHN COUGAR—Ain't Even Done With The
Night-D-30

® KiM CARNES—Bette Davis Eyes—D-28

o CHAMPAIGN—How 'Bout Us—D-27

WTIX—New Orleans (G. Franklin—MD)

%% REO SPEEDWAGON—Take It On The Run
12-9

% GINO VANELLI-Living Inside Myself D-26

* ERIC CLAPTON—| Can't Stand it 24-18

* GROVER WASHINGTON JR.—Just The Two Of
Us 17-12

* FRANKE & THE KNOCKOUTS—Sweetheart
28-21

oo DELBERT McCLINTON—Shotgun Rider

oo KIM CARNES—Bette Davis Eyes

o TIERRA—Memories—D-39

e LEON REDBONE—Seduced—X

o DOTTIE WEST—What Are We Doing In.Love—

D-28
o JEFFERSON STARSHIP—Find Your Way Back

KEEL—Shreveport (M. Johnson—MD)

% FRANKE & THE KNOCKOUTS—Sweetheart
34-26

*% BARRY MANILOW—Lonely Together 35-23

* JOHN COUGAR—Ain't Even Done With The
Night 23-16

* TERRI GIBBS—Somebody's Knockin' 11-7

* GROVER WASHINGTON JR.—Just The Two Of
Us 16-11

ee JOHN LENNON—Watching The Wheels—33

@e PHIL COLLINS—| Missed Again—34

o RAY PARKER JR. & RAYDIO—A Woman Needs
Love—X-29

e KIM CARNES—Bette Davis Eyes—X-30

@ GINO VANELLI-Living Inside Myself

o ATASTE OF HONEY—Sukiyaki

o DOTTIE WEST—What Are We Doing In Love—
X-32

® QUTLAWS—I| Can’t Stop Loving You

® STARS ON 45-1960s Medley—35

WFMF—Baton Rouge (W. Watkins— MD)

% SMOKEY ROBINSON—Being With You 17-
10

#% CLIMAX BLUES BAND—| Love You 25-21

+ JAMES TAYLOR/).D. SOUTHER—Her Town
Too 18-14

* GROVER WASHINGTON JR.—Just The Two.Of
Us 9-4

+ STEVE WINWOOD— While You See A Chance
115

oo 38 SPECIAL—Hold On Loosely

®o PHIL COLLINS—| Missed Again

® JOHN COUGAR—Ain't Even Done With The
Night-D-24

® KIM CARNES—Bette Davis Eyes—D-28

® RUSH-Lime Light—DP

® GINO VANELLI—Living Inside Myself-D-27

© JOHN O'BANION-—Love You Like | Never
Loved Before—D-30

Midwest Region

mmamk PRIME MOVERS umemm

JUICE NEWTON—Angel Of The Morning (Capitol)

GROVER WASHINGTON JR.— Just The Two Of Us
(Elektra)

APRIL WINE-Just Between You & Me (Capitol)

e ® TOP ADD ONS s

1OHN LENNON-Watching The Wheels (Geffen)
SHEENA EASTON—Morning Train (EM1)
GINO VANELLI-Living inside Myseif (Arista)

s BREAKOUTS s—

FRANKE & THE KNOCKOUTS—Sweetheart (Miltennium)
CHRISTOPHER CROSS—Say You'il Be Mine (WB)
ANNE MURRAY—Blessed Are The Believers (Capitol}

P A ————————F|
WLS—Chicago (T. Keily—MD) ]
J % APRIL WINE—Just Between You And Me

19-11
%% GROVER WASHINGTON JR.—Just The Two
0fUs 23-15
* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 43-32

# ERIC CLAPTON~( Can't Stand It 36-27

* STYX—Too Much Time On My Hands 32-21

oo SHEENA EASTON—Morning Train— 14

e JOHN LENNON—Watching The Wheels—D-
36

WNAP—Indianapoiis (D.J. Bailey—MD)

* % GROVER WASHINGTON JR.—Just The Two
OfUs7-2

les Radio Action.

Based on station playlists through Tuesday (3/31/81)

s SHEENA EASTON-Morning Train 5-1

 THE POLICE-Don't Stand So Close To Me 9-
5

# DARYL HALL/JOHN OATES—Kiss On My List
63

* STEVE WINWOOD—While You See A Chance
84

oo CLIMAX BLUES BAND—| Love You-25

oo GINO VANELLI-Living Inside Myself—24

® 38 SPECIAL—Hold On Loosely—27

© PHIL COLLINS—| Missed Again-28

© ATASTE OF HONEY—Sukiyaki—26

WOKY—Milwaukee (D. Cole~MD)

% % SHEENA EASTON—Morning Train 8-5
% % STEVE WINWOOD—While You See A
Chance 19-15

* TERRI GIBBS—Somebody's Knockin' 18-13

# DARYL HALL/JOHN OATES—Kiss On My List
10-6

* GROVER WASHINGTON JR.—Just The Two Of
Us 149

oo JOHN LENNON—-Watching The Wheels

o DOTTIE WEST—What Are We Doing In Love—
D27

o BARRY MANILOW—Lonely Together—D-28

WISM—Madison (S. Jones—MD)

#& CLIMAX BLUES BAND—| Love You 22-13
%% GINO VANELLI-Living Inside Myself 30-
22
* JAMES TAYLOR/I.D. SOYUTHER—Her Town
Too 17-11
* SMOKEY ROBINSON—Being With You 14-8
oo JOHN O'BANION—Love You Like | Never
Loved Before—26
oo SHOT IN THE DARK—Playing With
Lightning
® KIM CARNES—Bette Davis Eyes—D-27
© CHRISTOPHER CROSS—Say You'll Be Mine—
D-28
© ROD STEWART—Somebody Special —X
o DOTTIE WEST—What Are We Doing In Love-

X
o DONNA SUMMER—Who Do You Think You're
Fooling—X

WSPT—Stevens Paint (P. Martin—MD)

# & SHEENA EASTON—Morning Train 8-2
* % REO SPEEDWAGON-—Take It On The Run
155

 JUICE NEWTON—Angel Of The Morning 10-4

 ERIC CLAPTON—I Can't Stand It 11-7

* .38 SPECIAL—Hold On Loosely 17-12

oo JEFFERSON STARSHIP—Find Your Way
Back

oo CLIFF RICHARD—Give A Little Bit More

© STARS ON 45— 1960s Medley

KSLQ-St. Louis (T. Stone—MD)
No List

KXOK-St. Louis (L. Douglas— MD)

* % JUICE NEWTON—Angel Of The Morning
15-12
* & DARYL HALL/JOHN OATES—Kiss On My
List 20-15
+ JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 129
* SHEENA EASTON—Morning Train 13-11
* STEVE WINWOOD—While You See A Chance
2317
o@ NEIL DIAMOND—America—30

KI0A—Des Moines (G. Stevens—MD)

* % JUICE NEWTON—Angel Of The Morning
1749

* SHEENA EASTON—Morning Train 11-5

* GROVER WASHINGTON JR.—)ust The Two Of
Us 25-17

# REO SPEEDWAGON—Take It On The Run 30-
19

+ STEVE WINWOOD—While You See A Chance
22-15

oo THE WHO—You Better You Bet—28

oo LEON REDBONE—Seduced—DP

® STEELY DAN—Time Out Of Mind—D-29

® STYX-Too Much Time On My Hands—D-25

® PHIL COLLINS—| Missed Again—D-30

© JOHN O'BANION—Love You Like | Never
Loved Before

KDWB—Minneapolis (P. Abresch—MD)

J 4 JUICE NEWTON—Angel Of The Morning
11-6
%% CLIMAX BLUES BAND—! Love You 13-§
4 THE POLICE—Don't Stand So Close To Me
19-14
4 APRIL WINE—)ust Between You And Me 22-
17
* GINO VANELLI-Living Inside Myself 21-16
®e CHRISTOPHER CROSS—Say You'll Be
Mine—24
oo LENNY LeBLANC—Somebody Send My
Baby Home—25
® RAY PARKER JR. & RAYDIO—A Woman Needs
Love—18

KS95-FM(KSTP)—St. Paul (C. Knapp—MD}
No List

KEYN-FM—Wichita (T. Springs—MD)
% BLONDIE—Rapture 8-4
* % STEVE WINWOOD—While You See A
Chance 16-10
* JUICE NEWTON—Angel Of The Morning 19-
15

WwWWwWWw.americanradiohistorv.com

* JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 21-17

+ ERIC CLAPTON-| Can't Stand It 22-19

oe FRANKE & THE XNOCKOUTS—Sweetheart

WOW—0maha (). Corcoran—MD)

%% DARYL HALL/JOHN OATES—Kiss On My
List 5-2
* % STEVE WINWOOD~While You See A
Chance 7-4
# SMOKEY ROBINSON-Being With.You 19-14
# THE POLICE—Don't Stand So Close To Me
16-10
% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 149
oo KIM CARNES—Bette Davis Eyes—22
® PHIL COLLINS—| Missed Again—23
© 38 SPECIAL~Hold On Loosely—NP
® ERIC CLAPTON—| Can't Stand It--NP
o JOHN LENNON~Watching The Wheels—NP
® THE WHO—You Better You Bet-NP

KWKN—Wichita (J. Brown—MD)

% DARYL HALL/JOHN OATES— Kiss On My
List 15-9

*% NEIL DIAMOND—Hello Again 3-1

* SHEENA EASTON—Morning Train 17-12

* GROVER WASHINGTON JR.— Just The Two Of
Us 16-11

* BARRY MANILOW-—Lonely Together 29-19

oo JOHN LENNON—Watching The Wheels—29

oo STEELY DAN—Time Out Of Mind—22

® CHRISTOPHER CROSS—Say You'll Be Mine-
30

WZUU—Milwaukee (B. Shannon—MD)

*% JOHN COUGAR—Ain't Even Done With The
Night 29-19
** JUICE NEWTON—Angel Of The Morning
145
* BRUCE SPRINGSTEEN—Fade Away 24-20
 JAMES TAYLOR/1.D. SOUTHER—Her Town
Too21-13
* SHEENA EASTON—Morning Train 159
oo GINO VANELLI-Living tnside Mysell
oo FRANKE & THE KNOCKOUTS—Sweetheart -
30

Northeast Region

memm® PRIME MOVERS mmmmm

GROVER WASHINGTON JR.—Just The Two Of Us
(Etektra)

SMOKEY ROBINSON—~Being With You (Tamla)

REQ SPEEDWAGON-Take it On The Run (Epic)

mmmu® TOP ADD ONS mmm

PHIL COLLINS~! Missed Again (Atlantic)

JOHN LENNON~Watching The Wheels (Geffen)}

THE WHO-You Better You Bet (WB)

s BREAKOUT S s

DON McLEAN-Since | Don't Have You (Millennium)
KIM CARNES—Bette Davis Eyes (EMI}
RICK SPRINGFIELD—Jessie’s Girl (RCA)

e i, R N
WABC—New York (S. Jones—MD)

# % REO SPEEDWAGON—Keep On Loving You
4.1

* % STEVE WINWOOD—While You See A
Chance 23-13

+ JUICE NEWTON—Angel Of The Morning 22-

16

* SMOKEY ROBINSON—Being With You 30-25

+ TERRI GIBBS—Somebody's Knockin' 42-33

o DON McLEAN-Since | Don't Have You

WXLO—New York (). Knapp—PD)

* & TANA GARDENER—Heartbeat 18-10

% A TASTE OF HONEY—Sukiyaki 22-8

+ SMOKEY ROBINSON—Being With You 21-14

+ STRIKERS—Body Music 22-17

* ROBERT WINTERS & FALL—Magic Man 28-
19

oo GRADE JONES—Full Up To The Bumper

oo QUINCY JONES—Bet You Wouldn't Hurt
Me—LP

WBLI—Long Island (B. Terry—MD)

# SHEENA EASTON—Morning Train 4-2
% STEVE WINWOOD—While You See A
Chance 8-4

* JUICE NEWTON—Ange| Of The Morning 13-8

* GROVER WASHINGTON JR.—fust The Two Of
Us 96

4 DARYL HALL/JOHN OATES—Kiss On My List
105

oo KIM CARNES—Bette Davis Eyes

oo JOHN LENNON—Watching The Wheels

o PHIL COLLINS—| Missed Again—D-30

® GINO VANELLI-Living Inside Myself—D-28

® JOHN O'BANION—Love You Like | Never
Loved Before

® CHRISTOPHER CROSS—Say You'll Be Mine

o REO SPEEDWAGON—Take It On The Run-—D-
25

WTRY—Schenectady (B. Cahill—MD)

%% APRIL WINE—Just Between You And Me
179

*% REOQ SPEEDWAGON—Take It On The Run
9.1

* SMOKEY ROBINSON —Being With You 15-10

+* STYX—Too Much Time On My Hands 23-17

* STEVE WINWOOD —While You See A Chance

22-16

oo DOTTIE WEST—What Are We Doing In Love

®e RICK SPRINGIFELD—Jessie's Girl

© KIM CARNES—Bette Davis Eyes

@ CLIMAX BLUES BAND—I Love You—D-29

Playlist Prime Movers *
Ploylist Top AddOns @

© JOURNEY-—The Party’s Over—D-24
© JOHN LENNON—-Watching The Wheel—-D-30

WBEN-FM—Buffalo (R. Christian—-MD)

No List

WKBW—Buffalo (). Summers—MD)

% % SMOKEY ROBINSON-Being With You 20-
11
%% REO SPEEDWAGON-—Take It On The Run
24-13
* JUICE NEWTON—Ange! Of The Morning 21-
10
+ EMMYLOU HARRIS—Mister Sandman 13-9
# SHEENA EASTON—Morning Train 7-2
oo PHIL COLLINS—! Missed Again
oo THE WHO-You Better You Bet
® STYX~Too Much Time On My Hands—D-19
© JOHN LENNON—Watching The Wheels
© BARRY MANILOW-—Lonely Together-D-27
© JOHN O'BANION—Love You Like | Never
Loved Before—D-24

WBBF—Worchester (D. Mason—MD)

%% GROVER WASHINGTON JR.—Just The Two
0fUs 147
* & REO SPEEDWAGON—Take It On The Run
20-13
* JUICE NEWTON—Ange! Of The Morning 15-
10
* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-14
* STEVE WINWOOD—While You See A Chance
21-16
oo DOTTIE WEST—What Are We DoingIn
Love—24
oo SMOKEY ROBINSON-Being With You—25
o STARS ON 45—Medley

WOLF—Syracuse (B. Michell—MD)

% ERIC CLAPTON—{Can't Stand it 20-13

% STEELY DAN—Time Out Of Mind 18-12

* JAMES TAYLOR/).D. SOUTHER—Hers Town
Too 11-6

 CLIMAX BLUES BAND—I Love You 12-7

ee KIM CARNES—Bette Davis Eyes—37

JOHN LENNON—Watching The Wheels—38

ABBA—Super Trouper

.38 SPECIAL—Hold On Loosely

RUPERT HOLMES—1 Don't Need You

THE WHISPERS—It's A Love Thing

BARRY MANILOW—Lonely Together—D-39

CHRISTOPHER CROSS—Say You'll Be Mine-

40

WFLY—Atbany (Buzz—MD)

%% GROVER WASHINGTON JR.—Just The Two
0fUs 84
* APRIL WINE—Just Between You And Me 14-
[
* JUICE NENTON—Angel Of The Morning 10-6
* REO SPEEDWAGON—Take It On The Run 11
7
* STYX—Too Much Time On My Hands 20-17
oo JEFFERSON STARSHIP—Find Your Way
Back—NP
oo KIM CARNES—Bette Davis Eyes—29
© JOHN O'BANION—Love You Like | Never
Loved Before—~D-30

WVBF(F-105)—Framingham (R. Johns—PD)

* & JUICE NEWTON—Ange! Of The Morning
10-2
% GROVER WASHINGTON JR.—Just The Two
0fUs 19-10
+ JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 15-8
# TERRI GIBBS—Somebody’s Knockin' 12-7
+ STEVE WINWOOD—While You See A Chance
145
oo JOHN LENNON—Watching The Wheels
@ PHIL COLLINS—I Missed Again
® JOHN COUGAR—AIn't Even Done With The
‘Night—D-29
® KIM CARNES—Bette Davis Eyes
® GINO VANELLI-Living Inside Myself—D-26
© A TASTE OF HONEY—Sukiyaki
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-28
© THE WHISPERS—1t's A Love Thing

WRKO—Boston (C. Van Dyke—PD)

*% SMOKEY ROBINSON—Being With You 12-
8
J % GROVER WASHINGTON JR.—Just The Two
Ofus 14-7
+ TERRI GIBBS—Somebody's Knockin' 16-12
+ ATASTE OF HONEY—Sukiyaki 25-15
4 DOTTIE WEST—What Are We Doing In Love
24-17
® GINO VANELLI—Living Inside Myself—D-25
WHYN—Springfield (A. Carey—MD) i
J 4 JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 18:12
s % STEELY DAN—Time Out Of Mind 19-14
4 JOHN COUGAR—Ain't Even Done With The
Night 22-17
(Continued on page 24)
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NEIL DIAMOND
IN THE PERFECT SETTING:

HE ABC CONTEMPORARY NETWORK

The Neil Diamond Special. On Sunday, more than 40 million albums, Neil's charisma will
May 17, a 3-hour musical event spotlighting the surely capture a huge national audience.
words and music of one of today’s most gifted The Neil Diamond Special. May 17.
writers, performers and all-around showmen. Just one of the sparkling specials from the ABC
A superstar whose brilliance has already sold ~ Contemporary Network.

©® ABC Contemporary Network

RADIS
The People Delivery System
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APRIL 11, 1981 BILLBOARD

Billboard. Sing

® Continued from page 22

* SMOKEY ROBINSON—Being With You 11-9
 SHEENA EASTON-Morning Train 6-4

oo BARRY MANILOW—Lonely Together

oo JOHN LENNON—Watching The Wheels

® SANTANA-Winning

® KIM CARNES—Bette Davis Eyes—D-25

® ANNE MURRAY—Blessed Are The Believers
® GINO VANELLI-Living Inside Myself—D-24

WFTQ (14Q)—Worchester (L. McNamara—MD)

% SHEENA EASTON—Morning Train 7-3
% STEVE WINWOOD —While You See A
Chance 11-4

# STEELY DAN—Time Qut Of Mind 24-18

+ JOHN COUGAR—Ain't Even Done With The
Night 2217

 GROVER WASHINGTON JR.—Just The Two Of
Us 139

®e PHIL COLLINS~| Missed Again—29

eo ATASTE OF HONEY—Sukiyaki—3

® KIM CARNES—Bette Davis Eyes—D-28

@ GINO VANELL!-Living Inside Myself—D-27

WPRO-AM —Providence (G. Berkowitz—MD)

% RAYPARKER JR. & RAYDIO—A Woman
Needs Love 19-13

% DIANA ROSS—0One More Chance 21-15

* GROVER WASHINGTON JR.—Just The Two Of
Us9-5

& ATASTE OF HONEY—Sukiyaki 23-17

+ DOTTIE WEST—What Are We Doing In Love
24-18

oo STEVIE WONDER-Latley

®e RUPERT HOLMES—! Don't Need You

© BARRY MANILOW—Lonely Together

® CHRISTOPHER CROSS—Say You'll Be Mine

o STEVE WINWOOD—While You See A Chance

e ABBA—Super Trouper

WPRO-FM(PRO-FM)—Providence (Giouanni—
MD)

% TERRI GIBBS—Somebody's Knockin' 7-4
% FRANKE & THE KNOCKOUTS~Sweetheart
2317

+ JOHN COUGAR—Ain't Even Done With The
Night 2218

 REOQ SPEEDWAGON—Take {t On The Run 25-
21

oo KIM CARNES—Bette Davis Eyes

®e CHRISTOPHER CROSS—Say You'll Be Mine

® ERIC CLAPTON—| Can't Stand It—D-25

CLIMAX BLUES BAND—i Love You

ROLLING STONES~ It | Was A Dancer—D-27

A TASTE OF HONEY—Sukiyaki

THE WHO—You Better You Bet

WPJB(JB105)—Providence (M. Waite—MD)

No List
WICC—Bridgeport (B. Mitchell—MD)
No List

WKCI—New Haven (D. Lyons—MD)

% RAY PARKER JR. & RAYDIO—A Woman
Needs Love 25-20

% % CLIMAX BLUES BAND—| Love You 29-21

% SMOKEY ROBINSON—Being With You 10-6

* GINO VANELLI—Living Inside Mysetf 27-24

# STEELY DAN—Time Out Of Mind 23.19

oo JOHN LENNON—Watching The Wheels—28

®e PHIL COLLINS—I Missed Again—29

o ANNE MURRAY—Blessed Are The Believers—
30

WTIC-FM —Hartford (R. Donahue—MD)

% SHEENA EASTON—Morning Train 3-2
% DARYL HALL/JOHN OATES—Kiss On My
List 2-1

* JUICE NEWTON—Angel Of The Morning 10-7

* STEVE WINWOOD—While You See A Chance
83

* GROVER WASHINGTON JR.—Just The Two Of
Us9-4

oo ERIC CLAPTON—I Can't Stand It—16

WFEA (13 FEA)—Manchester (K. Lemire—MD)

% JOHN O'BANION—Love You Like | Never
Loved Before 26-20

% SHEENA EASTON—Morning Train 1-1

+ SMOKEY ROBINSON—Being With You 11-6

* PHIL COLLINS—| Missed Again 22-16

oo CHRISTOPHER CROSS—Say You'll Be Mine

®e DOTTIE WEST—What Are We Doing In Love

® DR.HOOK-That Didr't Hurt Too Bad

o DAN HARTMAN—Heaven In Your Arms

RAY PARKER JR. & RAYDIO—A Woman Needs

Love—D-28

ANNE MURRAY—Blessed Are The Believers—

D-30

RUPERT HOLMES—I Don't Need You—X

CLIMAX BLUES BAND—| Love You-D-22

SHOT IN THE DARK—Playing With

Lightning—X

LENNY LeBLANC - Somebody Send My Baby

Home—X

A TASTE OF HONEY—Sukiyaki—D-29

REO SPEEDWAGON—Take It On The Run—D-

27

WTSN—Dover (). Sebastian—MD)

% JOHN COUGAR—Ain't Even Done With The
Night 1815

% CLIMAX BLUES BAND—I Love You 24-14

* REO SPEEDWAGON~—Take It On The Run 25-
2

% STEELY DAN—Time Out Of Mind 27-22

+ DOTTIE WEST—What Are We Doing In Love
26-21

oo DON McLEAN-Since | Don't Have You

oo ANNE MURRAY—Blessed Are The Believers

@ RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-26

® KIM CARNES—Bette Davis Eyes—D-29

o T.G.SHEPPARD—I Loved 'Em Every One—D-
25

® ATASTE OF HONEY—Sukiyaki—D-28

® ABBA—Super Trouper—D-27

o STARS—Medley

WGUY-Bangor (). Jackson—MD)

& FRANKE & THE KNOCKOUTS—Sweetheart
1913
« % REO SPEEDWAGON—Take 1t On The Run
26-17
 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 22-16
* APRIL WINE—Just Between You And Me 20-
14
* GROVER WASHINGTON JR.—Just The Two Of
Us 117
®e JOHN 0'BANION—Love You Like | Never
Loved Before
@@ RICK SPRINGFIELD—Jesse's Girl
® DR.HOOK—That Didn't Hurt Too Bad
e SANTANA—Winning

WIGY—Bath (W. Mitchell—MD)

* % STEVE WINWOOD—-While You See A
Chance 6-1

% THE WHO—You Better You Bet 20-12

* JUICE NEWTON—Angel Of The Morning 11-7

+ TERRI GIBBS—Somebody's Knockin' 19-13

* JOHN COUGAR—Ain't Even Dore-With The
Night 8-5

oo THE ALAN PARSONS PROJECT—Time

e JEFFERSON STARSHIP—Find Your Way

Back—DP

© KIM CARNES—Bette Davis Eyes—D-24

© ANNE MURRAY--Blessed Are The Believers-
Dp

® PHIL COLLINS—1 Missed Again

® GINO VANELLI-Living Inside Myself—DP

® DR. HOOK—That Didn't Hurt Too Bad—DP

® STYX~Too Much Time On My Hands—D-26

® JOHN LENNON—Watching The Wheels—D-23

o SANTANA—Winning—DP

WACZ—Bangor (M. 0'Hara—MD)

%% BLONDIE—Rapture 5-2

% RONNIE MILSAP—Smokey Mountain Rain
31

* JUICE NEWTON—Angel Of The Morning 9-7

* THE POLICE=Don't Stand So Close To Me 8-

6

+ DARYL HALL/JOHN OATES—Kiss On My List
75

oo KIM CARNES—Bette Davis Eyes

oo YARBROUGH AND PEOPLES—Don't Stop
The Music

® ANNE MURRAY—Blessed Are The Believers

o JOHN O'BANION—Love You Like | Never
Loved Belore

® ATASTE OF HONEY—Sukiyaki

® ROSANNE CASH—Seven Year Ache

o TOM JONES—Darlin’

® STARS—Medley

Mid-Atlantic Region

mssmk PRIME MOVERS mmm

SHEENA EASTON—Morning Train (EMI}

JAMES TAYLOR & .. SOUTHER—Her Town Too
(Columbia)

HALL & OATES-Kiss On My List (RCA)

mmm® TOP ADD ONS mumam

FRANKE & THE KNOCKOUTS—Sweetheart (Miliennium)
PHIL COLLINS [ Missed Again (Atlantic)
JOHN LENNON—Watching The Wheels (Geffen)

e B REAKOUTS so—

KIM CARNES—Bette Davis Eyes (EMI)
RICK SPRINGFIELD—Jessie's Girl (RCA)
JEFFERSON STARSHIP—Find Your Way Back (Grunt)

WXKX—Pittsburgh (B. Christian—MD)

% STYX—Too Much Time On My Hands 12-9

% REO SPEEDWAGON-—Tough Guys 6-1

* THE WHO-You Better You Bet 21-18

# ERIC CLAPTON—| Can't Stand It 14-11

# PHIL COLLINS—| Missed Again 19-14

oo JOHN LENNON—Watching The Wheels— 29

oo JEFFERSON STARSHIP—Find Your Way

Back—30

® GREG KIHN BAND—Sheila

o GROVER WASHINGTON JR.—Just The Two Of
Us—31

® JOHN O'BANION=- Love You Like | Never
Loved Before

WFIL—Philadeiphia (D. Fennessy—MD)

% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 15-11

% DARYL HALL/JOHN OATES—Kiss On My
List 3-1

* SMOKEY ROBINSON—Being With You 8-5

* ERIC CLAPTON—| Can't Stand It 17-13

* SHEENA EASTON—Morning Train 5-2

oo KIM CARNES-Bette Davis Eyes

oe THE WHISPERS—It's A Love Thing

® DON McLEAN—Since | Don't Have You

WCCK (K104)—Erie (B. Shannon—MD)

% CLIMAX BLUES BAND— Love You 4.1

% REQ SPEEDWAGON—Take It On The Run
52

 JOHN COUGAR—Ain't Even Done With The
Night 20-14

* BRUCE SPRINGSTEEN—Fade Away 14-8

 APRIL WINE-Just Between You And Me 16-
9

oo SANTANA-Winning—37

®e RAY PARKER JR. & RAYDIO~A Woman

Needs Love—38

@ DOLLY PARTON—But You Know | Love You

® POINT BLANK-Let Me Stay With You
Tonight—D-40

® SHOT IN THE DARK—Playing With
Lightning—D-39

® JEFFERSON STARSHIP—Find Your Way Back

® GREG KIHN BAND—Shala

® THELMA HOUSTON—If You Feel It

WFBG—Altoona (T. Booth—MD)

J% APRIL WINE—Just Between You And Me
1249

& GROVER WASHINGTON JR.—Just The Two
0fUs11-6

* CLIMAX BLUES BAND—1 Love You 22-16

®e DOLLY PARTON—But You Know ! Love You

®e DON McLEAN—Since | Don't Have You

® KIM CARNES—Bette Davis Eyes—D-28

© ANNE MURRAY-Blessed Are The Believers

® PHIL COLLINS—I Missed Again--D-29

® JOHN O'BANION—Love You Like | Never

Loved Before—D-30
® CLIFF RICHARD—Give A Little Bit More

WKBO—Harrisburg (B. Carson—MD)

% STEELY DAN—Time Out Of Mind 28-18
%% JAMES TAYLOR/).D. SOUTHER—Her Town
Too 24-14

 JUICE NEWTON—Angel Of The Morning 16-
10

+ CLIMAX BLUES BAND—I Love You 21-13

+ TERRI GIBBS—Somebody's Knockin' 18-11

ee JOHN COUGAR~Ain't Even Done With The
Night

WQXA(Q106)—York (S. Gallagher~MD)

* % STEVE WINWOOD—While You See A
Chance 5-2
% DARYL HALL/JOHN OATES—Kiss On My
List 2-1
# SHEENA EASTON—Morning Train 6-4
* APRIL WINE—Just Between You And Me 9-7
* GROVER WASHINGTON JR.—Just The Two Of
Us 10-5
oo KIM CARNES—Bette Davis Eyes
®e JOHN 0'BANION—Love You Like | Never
Loved Before
® 38 SPECIAL~Hold On Loosely—D-29
® PHIL COLLINS—1 Missed Again—D-27
® JOURNEY—The Party’s Over—NP
o JOHN LENNON—Watching The Wheels—D-28

WRQX (Q-107)—Washington D.C. (F. Holler—

MD)

4% APRIL WINE-Just Between You And Me
28.10

* % STEVE WINWOOD—While You See A
Chance 26-9

oo THE WHO—Baba O'Riley

@@ RICK SPRINGFIELD— Jessie’s Girl

® ROLLING STONES—When The Whip Comes

Down
@ BRUCE SPRINGSTEEN—Sherry Darling

WPGC—Washington (). Elliott—MD)

%% ERIC CLAPTON—I| Can't Stand It 13-10

%% SHEENA EASTON—Morning Train 12-8

# CLIMAX BLUES BAND—I Love You 30-24

# RAY PARKER JR. & RAYDIO—A Woman
Needs Love 18-13

# ATASTE OF HONEY—Sukiyaki 26-15

oo KIM CARNES—Bette Davis Eyes—X

oo FRANKE & THE KNOCKOUTS—Sweetheart-
X

o JOHN LENNON—Watching The Wheels—D-28

® JOHN O'BANION—Love You Like | Never
Loved Before—D-29

® LEON REDBONE—Seduced—D-30

WCAO—Baltimore (S. Richards—MD)

% JUICE NEWTON—Angel Of The Morning
14-10

%% SHEENA EASTON—Morning Train 10-4

* SMOKEY ROBINSON—Being With You 18:13

# ERIC CLAPTON—I Can't Stand it 24-19

# THE WHISPERS—It's A Love Thing 2218

o PHIL COLLINS—I Missed Again

oo REQ SPEEDWAGON—Take It On The Run—
28

KIM CARNES—Bette Davis Eyes—D-26

ANNE MURRAY —Blessed Are The Believers

BARRY MANILOW—Lonely Together

CHRISTOPHER CROSS—Say You'll Be Mine

JOHN LENNON—watching The Wheels—D-27

DOTTIE WEST—What Are We Doing In Love

WFBR—Baltimore (A. Szulinski—MD)

*% GROVER WASHINGTON JR.—Just The Two
0fUs 3-1

#% SHEENA EASTON—Morning Train 9-5

* ERIC CLAPTON—| Can't Stand It 12-8

 CLIMAX BLUES BANO—| Love You 24-18

* THE WHISPERS—1t's A Love Thing 18-14

@@ PHIL COLLINS—I Missed Again—30

oo DOTTIE WEST—What Are We Doing In Love

e ABBA—Super Trouper—D-29

© DON McLEAN-Since | Don't Have You

® ANNE MURRAY—Blessed Are The Believers

les Radio Action.

Based on station playlists through Tuesday (3/31/81)

® JOHN O’BANION—Love You Like | Never
Loved Before—D-28

WYRE-~Annapolis {J. Diamond—MD)

*% BADFINGER—Hoid On 21-16

% REQ SPEEDWAGON—Take It On The Run

22-19

 APRIL WINE—Just Between You And Me 15-
13

+ TERRi GIBBS—Somebody’s Knockin' 14-10

+ SHEENA EASTON—Morning Train 7-4

®e RAY PARKER JR. & RAYDIO—A Woman
Needs Love

®e JOHN LENNON—Watching The Wheels—22

® KIM CARNES—Bette Davis Eyes

® PHILCOLLINS—| Missed Again

® DIANA ROSS—One More Chance—X

WGH—Hampton (B. Canada—MD)

4% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 135

% DOTTIE WEST—What Are We Doing In
Love D-22

* JUICE NENTON—Angel Of The Morning 5-3

* THE HAWKS—Right Away 23-19

* BARRY MANILOW—Lonely Together 16-13

@@ DON McLEAN—Since | Don't Have You

oo CLIFF RICHARD—Give A Little Bit More

KIM CARNES—Bette Davis Eyes—X

ANNE MURRAY-Blessed Are The Believers—

X
DOLLY PARTON—But You Know i Love You—
X

JIM PHOTOGLO—Fool In Love With You—X
DELBERT McCLINTON—Shotgun Rider—LP
LENNY LeBLANC—Somebody Send My Baby
Home—~X

MICHAEL JACKSON—0One Day In Your Life
PAUL ANKA—AIl My Life

DAN HARTMAN—Heaven In Your Arms—LP
STEVE FORBERT—Song For Katrina

WQRK (Q-FM)—Norfolk (R. Bates—MD)

4 GINO VANELLI-Living Inside Myself 27
20
% CHRISTOPHER CROSS—Say You'll Be
Mine 29-21
* SMOKEY ROBINSON—Being With You 27-18
 PHIL COLLINS—1 Missed Again 32-27
+ JOHN O'BANION—Love You Like | Never
Loved Before 30-25
®e KIM CARNES—Bette Davis Eyes
oo JEFFERSON STARSHIP—Find Your Way
Back
@ RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-26
@ ATASTE OF HONEY—Sukiyaki—D-28
® DOTTIE WEST—What Are We Doing In Love
D-29
® DON McLEAN—Since | Don't Have You

WRVQ(Q34)—Richmond (B. Thomas—MD)
% JUICE NEWTON—Ange! Of The Morning 8
6

% DARYL HALL/JOHN OATES—Kiss On My
List 3-1

# JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 13-10

# PHILSEYMOUR—Precious To Me 11-8

* STEVE WINWOOD—While You See A Chance
65

@& RICK SPRINGFIELD—Jessie’s Girl

oo KIM CARNES—Bette Davis Eyes

® JOHN O'BANION—Love You Like | Never
Loved Before—D-27

® JOHN LENNON—Watching The Wheels—D-26

WAEB—Allentown (J. Ward—MD)

%% JUICE NEWTON—Angel Of The Morning
147

% JOHN O’BANION—Love You Like | Never
Loved Before 26-18

# ERIC CLAPTON—I Can't Stand It 25-21

# PHIL SEYMOUR—Precious To Me 19-14

* BARRY MANILOW—Lonely Together 28-22

oo STEVIE WONDER-Lately

oo FRANKE & THE KNOCKOUTS—Sweetheart

o KIM CARNES—Bette Davis Eyes

® PHIL COLLINS—1 Missed Again

® GINO VANELUI—Living Inside Myself—D-28

WIFI-FM—Bala Cynwyd (L Kiley—MD)

# % THE POLICE-Don't Stand So Close To Me
14-10

4 % THE WHISPERS—It's A Love Thing 21-16

* JUICE NEWTON—Angel Of The Morning 16-

12

# ERIC CLAPTON—1{Can't Stand It 15-1]

# STYX—Too Much Time On My Hands 26-22

oo THE WHO-You Better You Bet—28

@@ GINO VANELLI-Living Inside Myself

o KIM CARNES—Bette Davis Eyes

o DAN HARTMAN—Heaven In Your Arms

© JOURNEY-The Party's Over—D-29

© JEFFERSON STARSHIP—Find Your Way Back

WWSW (3WS-FM)—Pittsburgh (H. Crowe—MD)
oo T.G. SHEPPARD—| Loved 'Em Every One
oo A TASTE OF HONEY—Sukiyaki

e ABBA-Super Trouper

Southeast Region

smmmm % PRIME MOVERS mamn

SHEENA EASTON—Morning Train (EMI)

JAMES TAYLOR & J.0. SOUTHER—Her Town Too
{Columbia)

SMOKEY ROBINSON—Being With You (Tamla)

wWWW.americanradiohistorv.com

asmmm® TOP ADD ONS s

KIM CARNES—Bette Davis Eyes (EMI)
JOHN LENNON—Watching The Wheels (Geffen)
GINO YANNELLI-Living Inside Myself (Arista}

s 5 R EAK OUTS oo
JOHN O'BANION—Love You Like | Never Loved Before
(Elektra)

DON McLEAN—Since | Don't Have You (Millennium).

RICK SPRINGFIELD—Jessie's Girl (RCA)

——— e

WQ_XI-AM—MIanta (). McCartney—MD)

4% SHEENA EASTON—Morning Train 3-1

% KIM CARNES—Bette Davis Eyes 26-16

 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 17-13

* GINO VANELLI—Living Inside Myself 24-18

+ STEVE WINWOOD—While You See A Chance
94

oo JOHN LENNON—Watching The Wheels

® JUICE NEWTON—Angel Of The Morning—D-
21

® FRANKE & THE KNOCKOUTS—Sweetheart—
D-25

® ATASTE OF HONEY - Sukiyaki—D-23

WQXI-FM(34Q)—Atlanta (). McCartney—MD)

+  REO SPEEDWAGON—Take It On The Run
159
& & GINO VANELLI-Living Inside Myself 23-
17
* JOHN COUGAR-Ain't Even Done With The
Night 5-3
* KIM CARNES—Bette Davis Eyes 27-21
 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-14
ee JOHN LENNON—Watching The Wheels—29
oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love—230
® PHIL COLLINS—| Missed Again—-D-28
® STYX—Too Much Time On My Hands—LP
o LEERITINOUR—Is It You—LP

WBBQ~Augusta (B. Stevens—MD)

# % ERIC CLAPTON~ Can't Stand It 13-7

% TERRI GIBBS—Somebody’s Knockin' 10-5

+ JAMES TAYLOR/).D. SOUTHER—Her Town
Too 22-14

* FRANKE & THE KNOCKOUTS—Sweetheart
12-8

# REO SPEEDWAGON—Take It On The Run 16-
n

oo DOTTIE WEST—What Are We Doing In Love

®e DON McLEAN-Since | Don’t Have You

® JOHN LENNON—Watching The Wheels—D-30

® OUTLAWS—I Can't Stop Loving You

o LEE RITTENOUR-Is It You

® QUINCY JONES—Ai No Corrida

o KIM CARNES—Bette Davis Eyes—D-28

© ANNE MURRAY—Blessed Are The Believers

® PHIL COLLINS—I Missed Again—D-29

WSGA—Savannah (J. Lewis—MD)

# % GINO VANELLI-Living Inside Myself 21
17
% JOHN LENNON—Watching The Wheels 10-
6
# JOHN COUGAR—Ain't Even Done With The
Night 29-24
#* T.G. SHEPPARD - Loved 'Em Every One 27-
21
# PHILCOLLINS—! Missed Again 28-23
®e KIM CARNES—Bette Davis Eyes—29
o CLIMAX BLUES BAND—1 Love You—28
® ATASTE OF HONEY—Sukiyaki- 30
® STARS ON 45—Medley

WSGF(SSSGF)fSavannah (D. Carlisle—MD)

% GROVER WASHINGTON JR.—Just The Two
0fUs 7-4

%% SHEENA EASTON—Morning Train 83

# JOHN COUGAR-Ain't Even Done With The
Night 17-11

* JUICE NEWTON—Angel Of The Morning 159

# THE POLICE-Don't Stand So Close To Me
14-10

oo KIM CARNES—Bette Davis Eyes

®o FRANKIE SMITH—Double Dutch Bus

® 38 SPECIAL—Hold On Loosely

THE HAWKS—Right Away

A TASTE OF HONEY—Sukiyaki

DOTTIE WEST—What Are We Doing In Love

JEFFERSON STARSHIP—Find Your Way Back

WAYS—Chariotte (L Simon—MD)

# % REO SPEEDWAGON—Take It On The Run
2621

% GINO VANELLI-Living Inside Myself 22-
17

* SMOKEY ROBINSON—Being With You 17-13

* JAMES TAYLOR/J.D. SOUTHER—Her Town

Too 12-8

# SHEENA EASTON—Morning Train 13-9

@& PHIL COLLINS—| Missed Again—HB

® CLIMAX BLUES BAND-!| Love You—0-23

® ATASTE OF HONEY—Sukiyaki—D-20

® STYX—Too Much Time On My Hands—D-22

WFLB—Fayettevitie (L. Cannon—MD)

*% EMMYLOU HARRIS—Mr. Sandman 17-10

+ BARRY MANILOW-Lonely Together 21-12

+ BILL MEDLEY—Don't Know Much 26-19

* CHAMPAIGN—How Bout Us 31-24

* CLIMAX BLUES BAND—| Love You 29-18

oo DON McLEAN—Since | Don't Have You

oo CLIFF RICHARD—Give A Little Bit More

© JOHN LENNON—Watching The Wheels—D-30

© DOTTIE WEST—What Are We Doing In Love—
D-32

Ploylist Prime Movers
Ploylist Top Add Ons @

STEELY DAN-Time Qut Of Mind—D-31

TOM JONES—Darlin*

CAPTAIN & TENNILLE—Keep Our Love Warm
KIM CARNES—Bette Davis Eyes—D-34
RUPERT HOLMES I Don't Need You-D-33
JOHN 0’BANION—Love You Like | Never
Loved Before—D-35

® DIANA ROSS—0One More Chance

® DELBERT McCLINTON—Shotgun Rider

WISE—Asheville (). Stevens—MD)

% JOHN COUGAR—An't Even Done With The
Night 18-9
% APRIL WINE—Just Between You And Me
158
 JUICE NEWTON—Angel Of The Morning 20-
13
+ .38 SPECIAL—Hold On Loosely 2319
oo CHAMPAIGN—How Bout Us—38
oo CLIMAX BLUES BAND—| Love You—39
® SMOKEY ROBINSON—Being With You—D-35
® ROLLING STONES~If | Was A Dancer—D-37
® JOHN O0'BANION-Love You Like | Never
Loved Before—0-36
® REO SPEEDWAGON—Take it On The Run—D-
26

WKIX—Raleigh (R. McKay—MD)

& SMOKEY ROBINSON—Being Wiih You 20-
12

*% SHEENA EASTON—Morning Train 11-6

* JUICE NENTON—Angel Of The Morning 17-
15

 JAMES TAYLOR/).D. SOUTHER—Her Town
Too 19-16

* GROVER WASHINGTON JR.—Just The Two Of
Us9-5

© EMMYLOU HARRIS—Mister Sandman—0-20

WSEZ—Winston-Salem (B. Siegler—MD)

% SMOKEY ROBINSON—Being With You 21
12
& FRANKE & THE KNOCKOUTS—Sweetheart
2317
* ERIC CLAPTON—I Can't Stand It 17-15
 REO SPEEDWAGON-~Take It On The Run 34
28
* STEVE WINWOOD—While You See A Chance
85
oe JOHN LENNON—Watching The Wheels—34
®o GINO VANELLI-Living Inside Myself—35
o KIM CARNES—Bette Davis Eyes
® CHAMPAIGN—How 'Bout Us
® BARRY MANILOW—Lonely Together
o LEON REDBONE—Seduced

WANS—Anderson (J. Evans—MD)

% JUICE NEWTON—Angel Of The Morning
138

% TERR! GIBBS—Somebody's Knockin' 7-4

* SMOKEY ROBINSON—Being With You 15-11

 CHAMPAIGN~How 'Bout Us 24-15

# REO SPEEDWAGON—Take It On The Run 23-
19

®e THE WHISPERS—It's A Love Thing—29

oo JEFFERSON STARSHIP—Find Your Way
Back

® 38 SPECIAL—Ho!d On Loosely—D-30

WTMA—Charleston (C. Corvello—MD)

% SHEENA EASTON—Morning Train 13-8
% STEVE WINWOOD—While You See A
Chance 8-4

* JUICE NEWTON—Angel Of The Morning 17-9

* SMOKEY ROBINSON—Being With You 21-10

* GROVER WASHINGTON JR.—Just The Two Of
Us 10-6

oo JOHN COUGAR—Ain't Even Done With The
Night—20

®e GINO VANELLI-Living Inside Myself—19

® JOHN LENNON—Watching The Wheels—21

KLAZ-FM(298)—Little Rock (D. Taylor—MD)
% REO SPEEDWAGON—Take It On The Run
3521
* % GINO VANELLI-Living Inside Myself 36-
25
* TERRI GIBBS—Somebody’s Knockin'44-6
% SHEENA EASTON—Morning Train 6-2
+ STEVE WINWOOO—While You See A Chance
114
®e ROLLING STONES—If | Was A Dancer—X
@& PHIL COLLINS—1 Missed Again—32
® DOLLY PARTON—But You Know | Love You—
39
® JOHN O'BANION—Love You Like | Never
Loved Before—34
® DR.HOOK—That Didn't Hurt Too Bad—X
® DOTTIE WEST—What Are We Doing In Love—
X

® JEFFERSON STARSHIP—Find Your Way
Back-D-38
® THE WHISPERS—It's A Love Thing—D-40
WWKX (KK104)—Nashville (). Anthony—MD)
* % JUICE NEWTON—Angel Of The Morning
148

(Continued on page 26)
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RECORO STORAGE

BLOW UP—WNEW-FM New York doesn’t admit to puffery, but it does claim to

have the first inflatable billboard, which has been unveiled at the Queens side
entrance in New York's Midtown Tunnel.

Boston’s WCOZ-FM
Launches Local LP

BOSTON--WCOZ-FM. Boston's
top-rated FM station. has launched
another round in a continuing pro-
motional assault that has helped the
tightly programmed “Rock’n’Roll
Mutha™ soar to a 9.1 share in the
most recent Arbitrons.

WCOZ threw a “listening session™
for the press recently at its Boston
studios to introduce the “WCOZ
Rock’n’Roll Album: The Best of the
Boston Beat, Vol. IL.”

The album. produced in conjunc-
tion with the Big Music America
Contest and Nova Records. features
11 cuts selected by WCOZ from over
350 tapes submitted by local bands.

Over 50 press and WCOZ em-
ployes gathered to hear the mostly
hard rock selections. including cuts
by two local groups, the Stompers
and the Jon Butcher Axis. that have
already attracted interest from
record companies.

“We have a history of supporting
local music. and this is another way

GOOD, BAD
MEDIATREND
PREDICTIONS

NEW YORK -~ Mediatrend.
which sometimes predicts upcoming
Arbitron books, has bad news for
WABC-AM and WNEW-FM. but
good news for NBC's WNBC-AM
and WYNY-FM.

Adult contemporary WABC.
which fell to a new low in the fall
Arbitron with 3.6. continucs to slip
in the Mediatrends. The March
Mediatrend shows WABC down to a
1.9 share. down from 2.8 in Febru-
ary and 3.5 in January.

AOR WNEW-FM is down to 2.5
in March from 3.4 in February and
4.2 in January. Adult contemporary
WNBC is up to 4.9 in March from
2.6 in Feburary and 3.8 in January.
Sister station adult contemporary
WYNY is up to 4.4 from 3.3 in Feb-
ruary and 3.6 in January.

Urban contemporarv outlets
WKTU-FM and WBLS-FM con-
tinue to hold the first and second
places respectively. WKTU has 1 9.0
for March. down from 9.6 in Febru-
ary. but up from 6.9 in January.
WBLS has a 7.4 for March. up from
6.5 in February and 5.0 in January.

WABC’s sister station AOR
WPLJ-FM is trending down. For
March it has a 4.7 share. down from
4.9 in February and 5.9 in January.

for us to express that.” says WCOZ
promotion director Jane Norris.

The station has combined heavy
market research with a variety of lo-
cal music scene promotions that pro-
gram director Andy Beaubien says
has made WCOZ “very visible, very
involved. very much out there com-
municating with our audience and
giving them what they tell us they
want.”

WCOZ sponsors “club nights™ ev-
ery Thursday night at different
venues where area bands play and
admussion is frec. For those under
the legal Massachusetts drinking age
of 20, WCOZ holds a “Rock For Alt
Ages” party every Sunday afternoon
at The Channel. a poputar South
Boston dance club. which Norris
says draws music lovers “from age
12 10 age 45

The “Rock’n’Roll Atbum™ is the
second release sponsored by the sta-
tion since 1979. 5.000 copies of the
record have been distributed to over
35 outlets where they retail for $3.94
and are reportedly selling briskly.
“We expect the WCOZ album to sell
out quickly and ultimately move up
1o 10.000 copies.” says Gary Firth.
general manager of the Big Music
Amecrica Contest. a Houston-based
company that has produced 29 simi-
lar albums for stations across the
country. The contest. in its first year.
calls for program directors of partic-
ipating stations to pick their regional
winners from among the top three
tracks on each album as chosen by
the public through a computerized
ballot that accompanies the record.
Each station’s winner gets a $500
prize, and the five regional cham-
pions go to Los Angeles in early Sep-
tember 1981 for the national finals.
At stake. is a $25.000 cash prize and
a one-ycar recording contract from
Nova Records.

So far. WCOZ is receiving ballots
at an 80% return rate. compared
with the national average of 65%.
and several cuts from the album are
receiving air play and drawing
requests on WCOZ. “The technical
quality of the tapes we received was
generally excellent,” says WCOZ’
Norris. “no basement or garage
stuff. Also. to be honest about it. a
lot of the bands on this record are
much better than what I hear com-
ing from the record companies. We
are playing the cuts as heavily as our
research indicates we should.” Bal-
loting ends in early May, and Norris
says WCOZ will make a video-
cassette of their two top winners in
performance for distribution to local
television stations.

Radio Programming

Burkhart Group, RKO Formulate
New Satellite Network Services

® Continued from page 1

So RKO Il will be an “older ver-
sion of RKO I’ and Burchill predicts
that 200 stations will be signed up
within the first 18 months.

But RKO III is something else
again, a collection of long-form pro-
gramming that Burchill describes as
“syndication by satellite—a precur-
sor of 24-hour formats distributed
by satellite.” just about what
Burkhart has in mind. One show
RKO III will carry is an all-night
talk entry that will originate in Dal-
las and Los Angeles. This. too. is set
for a September launch.

Burchill says that this program-
ming will come “largely from out-
side sources. with RKO in a co-
producing roie.”” One of these out-
side sources will be RKO Radio Net-
work programming chief Jo Inter-
ante, who is leaving RKO to form
her own company in San Francisco.

The Satellite Music Networks are
also going after the older audiences.
“We have concluded that a modern
country. full of Kenny Rogers.
Charlic Pride, Dolly Parton and
Willie Nelson, should be one of the
formats provided by us,” Burkhart
says.

“And we've concluded that .a
mainstream, modern music format,
teaturing such artists as Barbra
Streisand and Barry Manilow,
should be the other network.” he
adds.

Burkhart points out that the SMN
stations will install on-site earth sta-

tions that will automatically receive
signals from SMN’s live studios in
Chicago eliminating the need for
“tapes, computerization and other
costly elements presently in current
syndicated programming.”
Burkhart says. “SMN will also be
able to provide the spontaneity that
is so important in live broadcasting.
Member stations will still maintain
their local identity and in some cases
actually enhance it. They will be
able to cut away from the satellite
network for local segments.”

Charter Buying
KITT-FM

LOS ANGELES—The Charter
Co. has reached agreement with the
owners of KITT-FM San Diego for
the purchase of the station by Char-
ter Broadcasting for $5 to $6 million.
Charter currently owns KCBQ-AM
in San Diego as well as five other
stations in major metropolitan areas.

Charter Broadcasting president
John Bayliss says: “It has been our
intention for some time to acquire an
FM companion in the San Diego

market. With the completion of

the acquisition of KITT, Charter
Broadcasting will have AM/FM
combinations in the San Diego and
Milwaukee markets.”

Charter operates stations in De-
troit, St. Louis, Milwaukee, San
Diego and San Francisco.

Burkhart says he has signed two
DlJs, but will not disclose their iden-
tity until after the end of the spring
Arbitron period so they can notify
their stations. Other jocks will be
hired for the network slots, but
Burkhart maintains that there will
not be a great emphasis on person-
alities.

When these networks get rolling,
Burkhart predicts *“there will be
hundreds of little goodies—live seg-
ments from clubs around the coun-
try, particularly for New Years’ Eve,
top 30 countdowns. new record pre-
views, public service programming.”

George Williams has been hired
from his vice president program-
ming post at Southern Broadcasting
to be network manager and the Katz
Agency has been signed as a na-
tional rep. SMN will take two min-
utes of commercial time an hour
with local stations selling another six
or seven minutes.

Burkhart is sure station managers
and owners will rush to sign up for
the satellite service because in addi-
tion to saving money with the elimi-
nation of jobs, the networks will save
“recruitment costs. part-time an-
nouncer costs, eliminate quality
deficiencies. vacation and time off
headaches and sick-leave prob-
lems.”

One observer predicts that within
10 years. there will probably be less
than 100 DJs employed in all of ra-
dio across the country.

Beginning
in April...

Radio Station
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® Continued from page 24

% SMOKEY ROBINSON—Being With You 24
13
* JAMES TAYLOR/J.D. SOUTHER—Her Town

Too 18-10
 STEVE WINWOOD—While You See A Chance
85
* GROVER WASHINGTON JR.—Just The Two Of
Us4-2
oo KiM CARNES—Bette Davis Eyes
oo JOHN 0'BANION—Love You Like | Never
Loved Before
THE POLICE—Don't Stand So Close To Me—
15
CLIMAX BLUES BAND—! Love You—D-28
GINO VANELLI-Living Inside Myself—D-29
SHOT IN THE DARK—Playing With Lightning
REO SPEEDWAGON—Take It On The Run—D-
2
@ STYX-Too Much Time On My Hands—D-30
o JEFFERSON STARSHIP—Find Your Way Back

WHBQ—Memphis (C. Duvall—PD)

*% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too 9-6
*% SMOKEY ROBINSON-Being With You 10-

ik

* STEVE WINWOOD - While You See A Chance
18-14

* RAY PARKER JR. & RADIO—A Woman Needs
Love 22-17

* T.G. SHEPPARD—| Loved 'Em Every One 24-
19

oo KIM CARNES—Bette Davis Eyes—30

oo CLIMAX BLUES BAND—I Love You

o DOTTIE WEST—What Are We Doing In Love—
D-29

WNOX--Nashville (5. Majors—MD)

* % SHEENA EASTON—Morning Train 8-6
%% GROVER WASHINGTON JR.—Just The Two
OfUs 11-5

* JAMES TAYLOR/).D. SOUTHER—Her Town
Too 129

 STEELY DAN—Time Out Of Mind 24-21

* GINO VANELLI-Living Inside Myself 29-24

®e DOLLY PARTON—But You Know | Love You

ee SMOKEY ROBINSON—Being With You—19

® ANNE MURRAY—Blessed Are The Believers—

X
® CHAMPAIGN—How Bout Us
PHIL COLLINS—I Missed Again—D-29
JOHN O'BANION—Love You Like | Never
Loved Before—X

WRIZ—Knoxville (F. S@ory—MD)

No List

WSKZ(KZ106)—Chattanooga (D. Carroll—MD)

# JAMES TAYLOR/).D. SOUTHER—Her Town
Too 14-8
%% SMOKEY ROBINSON—Being With You 15-
10
* ERIC CLAPTON—I Can't Stand It 13-9
* STYX—Too Much Time On My Hands 24-20
* REO SPEEDWAGON—Take It On The Run 23
19
®e KIM CARNES—Bette Davis Eyes—25
oo JOHN O'BANION—Love You Like | Never
Loved Before—23
o JEFFERSON STARSHIP—Find Your Way Back

WERC—Birmingham (M. Thompson—MD)

* % JOHN COUGAR—Ain't Even Done With Ttie
Night 11-6

% CLIMAX BLUES BAND—! Love You 10-5

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 19-15

* PHIL COLLINS—! Missed Again 28-24

* GINO VANELLI—Living Inside Myself 26-21

oo JESSE WINCHESTER—Say What

oo RUPERT HOLMES—| Don't Need You

® CHRISTOPHER CROSS—Say You'll Be Mine—
D-29

® THE ROVERS—Wasn't That A Party—D-28

o JOHN LENNON—Watching The Wheels—D-27

® ROSANNE CASH—Seven Year Ache

WIKXX (KXX 106)—Birmingham (L. 0’Day—MD)

% CLIMAX BLUES BAND—I Love You 139

% THE WHO—You Better You Bet 21-17

* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 2521

* SMOKEY ROBINSON—Being With You 28-25

* REQ SPEEDWAGON—Take It On The Run 16-
13

o RICK SPRINGFIELD—Jessie’s Girl

oo SANTANA—Winning

o JESSE WINCHESTER—Say What

® KIM CARNES—Bette Davis Eyes—D-30

® CHRISTOPHER CROSS—Say You'll Be Mine-
D-29

® LEON REDBONE-Seduced

WSGN—Birmingham (W. B_rian—MD)

% CLIMAX BLUES BAND—! Love You 13-6
* % CHAMPAIGN—How Bout Us 12-8
# FRANKE & THE KNOCKOUTS-Sweetheart

oo AL THOMSON—Foolish Child

o JOHN LENNON—Watching The Wheels—D-20

o DOTTIE WEST—What Are We Doing In Love—
D-24

© DON McLEAN-Since | Don't Have You

o CHRISTOPHER CROSS—Say You'l Be Mine—
D-22

WAAY=Huntsville (). Kendricks—MD)

%% SHEENA EASTON—Morning Train 2-1
% FRANKE & THE KNOCKOUTS—Sweetheart
25-19

* SMOKEY ROBINSON-Being With You 10-9

 CLIMAX BLUES BAND—I Love You 9-7

* THE WHISPERS--It's A Love Thing 18-6

e SHOT IN THE DARK—Playing With
Lightning

oo MICHAEL JACKSON—One Day In Your Life

® DON McLEAN—Since | Don't Have You

© DR. HOOK—That Didn't Hurt Too Bad

® RICK SPRINGFIELD-Jessie's Girl—D-30

® GINO VANELLI-Living Inside Myself—D-29

WHHY—Montgomery (R. Thomas—MD)

% JAMES TAYLOR/J.D. SOUTHER—Her Town
Too9-5

% CHAMPRIGN—How Bout Us 4-1

 JUICE NEWTON—Angel Of The Morning 18-
14

* CLIMAX BLUES BAND—| Love You 12-9

* CHRISTOPHER CROSS—Say You'll Be Mine
17-12

oo JEFFERSON STARSHIP—Find Your Way

Back

e KIM CARNES—Bette Davis Eyes

® DON McLEAN—Since | Don't Have You

® RAY PARKER JR. & RAYDIO—A Woman Needs
Love

WJDX~Jackson (L. Adams—MD)
* % TERRI GIBBS—Somebody's Knockin' 22
16
& JUICE NEWTON—Angel Of The Morning
189
* RAY PARKER JR. & RAYDIO—A Woman
Needs Love 27-19
* STEVE WINWOOD —While You See A Chance
9-4
oo KIM CARNES—Bette Davis Eyes—30
®e GINO VANELLI-Living Inside Myself
® ANNE MURRAY—Blessed Are The Believers-
DP
o CLIMAX BLUES BAND~1 Love You
@ JOHN O'BANION—Love You Like | Never
Loved Before

les Radio Acti

Based on station playlists through Tuesday (3/31/81)

o THE ROVERS—Wasn't That A Party—DP
® THE WHO-You Better You Bet—D-24

WBIW (BJ-105)—Orlando (T. Long—MD)

% DARYL HALL/JOHN OATES—Kiss On My
List 6-2

* % STEVE WINWOOD—While You See A
Chance 17-10

* KiM CARNES—Bette Davis Eyes 3222

* THE POLICE—Don't Stand So Close To Me

148

+ ERIC CLAPTON—1 Can't Stand It 15-9

oo GINO VANELLI-Living Inside Myself—37

oo JOHN LENNON—Watching The Wheels—38

® THE WHO-You Better You Bet—-D-40

® JACKSONS-Can You Feel It

o JEFFERSON STARSHIP—Find Your Way

Back—NP

SANTANA-Winning

DOLLY PARTON—But You Know | Love You

TOTO-If It's The Last Night—-D-39

RUSH-Lime Light

JOHN O’BANION—Love You Like 1 Never

Loved Before

DELBERT McCLINTON—Shotgun Rider

FRANKE & THE KNOCKOUTS - Sweetheart -

D-36

WRBQ(Q105)—Tampa (P. McKay—MD)
% STEVE WINWOOD—While You See A
Chance 25-17
& MICHAEL JACKSON—One Day In Your
Live 24-5
* JUICE NEWTON—Angel Of The Morning 16-
10
* SMOKEY ROBINSON—Being With You 11-6
* YARBROUGH & PEOPLES—Don't Stop The
Music 7-2
®e JOURNEY—The Party's Over—25
o THEWHISPERS—It's A Love Thing—HB-26

WLCY~Tampa (M. Weber—MD)

* % GROVER WASHINGTON JR.—Just The Two
0f Us 5-2
* & STEVE WINWOOD—While You See A
Chance 12-8
+ SMOKEY ROBINSON—Being With You 13-10
* T.G. SHEPPARD—I Love 'Em Every One 23
18
* EMMYLOU HARRIS—Mister Sandman 17-13
®e KIM CARNES—Bette Davis Eyes
@@ GINO VANELLI-Living Inside Myself
© RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-22
o DIANA ROSS—One More Chance—X

Playlist Prime Movers #
O Playlist Top Add Ons @

WIVY (Y-103)—Jacksonville (S. Sherwood—MD)

% .38 SPECIAL—Hold On Loosely 1510
% GINO VANELLI-Living Inside Myself 32-
25

* CHAMPAIGN—How 'Bout Us 9-5

+ CLIMAX BLUES BAND—| Love You 12-7

* ABBA-Super Trouper 36-29

oo STARS ON 45—Medley

o KIM CARNES—Bette Davis Eyes—D-33

o JOHN O’BANION—Love You Like | Never
Loved Before—D-39

o JOHN LENNON—Watching The Wheels—D-38

o THE WHO—You Better You Bet—D-40

WKXY-Sarasota (7. William—MD)

% JOHN COUGAR-Ain't Even Done With The
Night 23-19

* & THE WHO-You Better You Bet 28-20

* CLIMAX BLUES BAND-{ Love You 20-15

* ROLLING STONES—If | Was A Dancer 30-24

* REO SPEEDWAGON—Take It On The Run 24-
17

oo KIM CARNES—Bette Davis Eyes

oo JOHN LENNON—Watching The Wheels—25

® JEFFERSON STARSHIP—Find Your Way Back

® .38 SPECIAL—Hold On Loosely—30

& PHIL COLLINS—| Missed Again—26

® BARRY MANILOW—Lonely Together

© JOHN O'BANION—Love You Like | Never
Loved Before

WAXY—Ft. Lauderdale (R. Shaw—PD)

* & SHEENA EASTON—Morning Train 12-7
*% SMOKEY ROBINSON—Being With You 10
6
* JOHN LENNON—Watching The Wheels 26-20
* JUICE NEWTON—Angel Of The Morning 21
15
* THE WHISPERS—It's A Love Thing 16-12
oo REO SPEEDWAGON—Take It On The Run—
30
oo THE WHO-You Better You Bet
® JOHN COUGAR—Ain't Even Done With The
Night
STEELY DAN—Time Out Of Mind
DON McLEAN—Since | Don't Have You
QUINCY JONES~Ai No Corrida
RAY PARKER JR. & RAYDIO—A Woman Needs
Love—D-27
o FRANKE & THE KNOCKOUTS—Sweetheart—
D-29
® ATASTE OF HONEY—Sukiyaki-D-28

WZGC(2930—Atlanta (S. Davis—MD)

* % JAMES TAYLOR/).D. SOUTHER—Her Town
Too 20-15

* JOHN COUGAR—Ain't Even Done With The
Night 26-22

* KIM CARNES—Bette Davis Eyes 30-25

* SMOKEY ROBINSON—Being With You 21-16

oe RICK SPRINGFIELD—Jessie’s Girl

oo JOHN O'BANION—Love You Like | Never

Loved Before

o T.G. SHEPPARD—| Loved 'Em Every One—D-

30

WMC-FM(FM-100) —Memphis (.

Prestigiacamo—MD)

& STEELY DAN-Time Out Of Mind 15-10

% JAMES TAYLOR/J.D. SOUTHER—Her Town

Too 12-4

* FRANKE & THE KNOCKOUTS—Sweetheart
2519

* STEVE WINWOOD—While You See A Chance
83

* BARBRA STREISAND/BARRY GIBB-What
Kind Of Foo{ 8-3

oo KIM CARNES—Bette Davis Eyes—23

oo SMOKEY ROBINSON—Being With You

o JOHN COUGAR—Ain't Even Done With The
Night—-X

o STYX—Too Much Time On My Hands—25

o THE WHO—You Better You Bet—24

WBYQ—Nashville (S. Davis—MD)
No List

WHYI (Y-100)—Miami (M. Shands—MD)

# % THE WHISPERS—1t's A Love Thing 2110

* % SHEENA EASTON-Morning Train 23-16

* THE POLICE-Don't Stand So Close To Me
11-5

* GROVER WASHINGTON JR.—Just The Two Of
Us 18-12

* STEVE WINWOOD—While You See A Chance
25:21

®e MICHAEL JACKSON—One Day In Your Life

23

oo RAY PARKER JR. & RAYDIO—A Woman
Needs Love—29

® ATASTE OF HONEY—Sukiyaki—-30

© Copyright 1981, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written

® STYX—Too Much Time On My Hands—D-25 14:10

o THE ROVERS—Wasn't That A Party—X * STYX—Too Much Time On My Hands 19-14 o THE FOOLS—Running Scared—D-28 e THE FOOLS—Running Scared—X

® JOHN LENNON—Watching The Wheels—D-28 & THE ROVERS—Wasn't That A Party 17-12 ® STEELY DAN-Time Out Of Mind o LENNY LeBLANC—Somebody Send My Baby
o DOTTIE WEST—What Are We Doing In Love oo ROSANNE CASH—Seven Year Ache o STYX-Too Much Time On My Hands—D-26 Home

% ERIC CLAPTON—{ Can't Stand It 18-10

permission of the publisher.

Vox Jox

NEW YORK — Gene Klavin, a
legend in New York radio for almost
30 years, is off the city’s airwaves
and will probably stay that way at
least until the end of this year.

Klavin and WOR-AM parted
ways Friday (28) after Klavin ob-
jected to a cutback in his afternoon
drive time by an hour (Billboard,
March 28, 1981).

Klavin joined WOR in January,
1978, after some 25 years as morning
man on WNEW-AM, where he tirst
worked as a team with long-since re-
tired Dee Finch. Klavin, a Baltimore

‘Jamboree’ Via
Starfleet Blair

WHEELING, W. Va.-"Jam-
borece U.S.A."" a weekly live country
show broadcast Saturday nights by
WWVA-AM here. is being offered
for syndication by Starfleet Blair.

The show. which is a property of
Columbia Pictures. as is WWVA,
had been carried on the Mutual
Broadcasting network. but was
dropped recently for what Mutal
said was lack of advertiser support.

Scheduled for upcoming shows
are Mel Tillis. Loretta Lynn. T.G.
Sheppard. Billy “Crash” Craddock.
the Oak Ridge Boys. the Bellamy
Bros.. Con Huntey. Rex Allen Jr.
and Margo Smith.

Starfleet will distribute the show
by taping it and distributing it on
disk. This is Starfleet’s first venture
into country. The company has
madc a name for itself by putting to-
gether custom networks for live rock
concerts.

native, was in tv before joining
WNEW on Baltimore, Washington
and Philadelphia stations. He has
written more than 100,000 radio
commercials as well as two books.

His afternoon drive spot on WOR
is being held down for the present by
staff announcer Bruce Elliott, but
the show will be taken over in May
by WOR weekend team John R.
Gambling and Kathy Novak. Gam-
bling, the son of WOR morning man
John A. Gambling, is currently sub-
stituting for his vacationing father.

Klavin will be off the New York
radio scene because he has a non-
compete contract with WOR to Jan-
uary, 1982.

PO S

Danny Stiles, who originated a
nostalgia music show on WEVD-
FM New York among a collection of
ethnic and foreign language shows
on that station in 1969 long before
older demographics were being
sought by ad agencies and program
directors, joins WVNJ-AM Newark,
N.J. Monday (13) in the 10 a.m. to 3
p.m. slot.

Station president Herb Saltzman,
who recently installed jazz overnight
on WVNIJ-FM, says of the Stiles
move, “I see nostalgia as one of the
hottest radio formats in the 1980s.”
The two moves take the AM-FM
combination out of what had prima-
rily been a beautiful music format,
although the AM had been adding
some old vocals and big band rec-
ords for some time.

LI S

Black-formatted WYLD-AM
New Orleans has switched to the
syndicated “Super Soul” format

from Drake-Chenault the similarly
formatted WYLD-FM. Jeff Hedge-
man has joined the FM station in the
10 a.m. to 3 p.m. slot. He comes from
KCOH-AM Houston. Walter Beard
is on from 7 p.m. to midnight and
comes from WOKS-AM Columbus,
Ga.
*  k  x

Russ Mitchell, known as Dr. Dan
on his 10 a.m. to noon show on
WNOE-FM New Orleans, is out and
Michael Lee, who works the 3 to 7

WKDA-AM Is
Adding Gospel

NASHVILLE—Country station
WKDA-AM here is adding a regu-
lar gospel program. airing Monday
through Friday.

Entitted “Music City Sanctuary
Band.” the 90-minute show features
contemporary and traditional gospcl
music. Don Butler. exccutive direc-
tor of the Gospel Music Assn.. is the
show’s host and program dircctor.

“All of the research we've been
doing shows that contemporary gos-
pel music is sweeping the country.”
explains general manager Vic Ru-
more. “There is no evangelism on
the show. just good. positive music.”

Noting that response to the pro-
gram has been enthusiastic thus far.
Rumore adds. “l don’t think this
type of program would work on a
rock station. But there’s always been
a lot of crossover between country
and gospel.” If the strong support
continues. WKDA plans to syndi-
catc the show.

www.americanradiohistorv.com

p.m. shift on the station has been
named acting p.d. Linda Lou moves
from the 7 to midnight spot to 10
a.m. to 3 p.m. and Lori Cleary, who
worked the noon to 3 p.m. post has
left the station. At sister station
WNOE-AM, Reggie Davis has taken
over the 3 to 7 p.m. shift. He comes
from WUNI-AM Mobile and suc-
ceeds Capt. Humble.

* * *

Eric Chase has joined KJR-AM
Seattle in the 10 a.m. to 2 p.m. slot.
In the past, he has worked at KFRC-
AM San Francisco and KFI-AM
Los Angeles. He’s also done tv work
and is the DJ on Cheap Trick’s al-
bum, “Heaven Tonight” ... Frank
Holler has been named music direc-
tor of WRQX-FM (Q-107) Wash-
ington. ... At sister station WMAL-
AM, morning man Jackson Weaver
has been named 1981 Fire Protec-
tion Man of the Year.

* * K

Lloyd Parker has been named op-
erations manager of WLIX-AM Bay
Shore, N.Y ., moving up from p.d. . ..
Needly Crowley has been named
general manager of WSLT-AM/
WIBG-FM Ocean City, N.J. .
KOMA-AM Oklahoma City p.d.
Gregg Lindahl is looking for “a natu-
ral adult communicator for the night
shift.” Those interested should write
Lindahl at P.O. Box 1520. Okla-
homa City, Okla. 73101.

* k%

Bobby Magic, former p.d. at
KUTE-FM Los Angeles, has been
named program consultant and op-
erations manager at WKDQ-FM
Henderson, Ky. ... Tim Byrd is out

as music director of WHK-AM
Cleveland. New p.d. Joel Rabb is
handling music director’s duties as
well as the | to 3 p.m. air shift that
had been handled by Byrd. Rabb’s
on-air name is Jay Stevens.

x k%

Raena Holmes is the new midday
jock on KRCQ-AM Indio. Calif. . ..
Jack Patterson has joined WBMX-
FM Chicago as p.d. succeeding

(Continued on page 29)

WMAQ Team
To Consultants

CHICAGO-—Burt Sherwood and
Bill Hennes of NBC’s WMAQ-AM
here will head a new independent
consulting company, Sherwood-
Hennes & Assoc.. officially
launched March 30. The duo’s de-
parture from WMAQ is tentatively
set for May 15.

The new company will advise
broadcasters on all aspects of oper-
ation, including programming. mu-
sic, personnel, sales, news, promo-
tion, technical operations and
management practices.

Sherwood, as general manager,
and Hennes. program director, have
worked as a team for 14 years and
joined WMAQ in 1977. The station
has established itself as a constant
position holder among the 12 largest
cumulative audience stations in the
U.S. and compiled a $1| million sales
billing for one month in June, 1978.

Prior to their managerial posts,
both Sherwood and Hennes worked
as on-air personalities in various
markets, including New York City.
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__New On The Charts

THE PLIMSOULS
*The Plimsouls”— w

A chance meeting between two musicians on a Los Angeles freeway sparked
a friendship that eventually led to the creation of the Plimsouls, now one of the
top-drawing rock’n’roll bands on the California club circuit.

One day late in 1978 as Peter Case (rhythm guitar, lead vocals, chief song-
writer) journeyed from L.A. to Long Beach to visit some friends, he got caught
in a traffic jam. A James Brown tune blasting from the car next to him caught
his attention and Case, a soul music enthusiast, struck up a conversation with
the driver, drummer Lou Ramirez.

The two started rehearsing in a Masonic lodge that Ramirez was renting in
Long Beach. A month or so later, Ramirez introduced Case to bassist Dave
Pahoa, a long-time friend with whom he had played in bands during and after
high school, and the trio began 10 rehearse.

The Plimsouls decided to perform anywhere, anytime they were asked. The
frequency of their performances increased rapidly during the next few months
as their reputation spread and their following grew.

As that summer drew to a close, a representative from the independent Beat
Records approached the Plimsouls about making a record, and independent
producer Danny Holloway, a former Island Records staff producer, was called
upon to produce. The collaboration resulted in “Zero Hour,” a much-ac-
claimed 12-inch, five song EP. (Holloway also produced “The Plimsouls.”)

The Plimsouls became a foursome while “Zero Hour” was in progress with
the addition of lead guitarist Eddic Munoz.

The group is managed by Danny Holloway, P.O. Box 15537, Long Beach,
Calif 90815 at (213) 498-1674. It is booked by lan Copeland at Frontier Book-
ing International, 250 W. 57th St.. Suite 603, New York. N.Y. 10019 at (212)
246-1505. The quartet now records for Planet Records.

SHOT IN THE DARK
“Playing With Lightning”—

“Playing With Lightning” is the first single from the self-titled debut album
by Shot In The Dark, a band that for five years has performed with Al Stewart,
both as his backup group and opening act.

Stewart first heard lead vocalist Krysia Kristianne sing when she was a
member of a folk-rock group in Scotland called the Natural Acoustic Band
and subsequently asked her to sing back-up vocals on his “Past, Present And
Future” album.

In 1976 she joined Stewart’s “Year Of The Cat” tour as opening act. It was at
that time that she began writing and arranging material with keyboardist/ gui-
tarist Peter White and bass guitarist/vocalist Robin Lamble of Stewart’s back-
ing band.

Lead guitarist Adam Yurman played local clubs and recording sessions in
Denver for a few years before coming to Los Angeles to audition for Shot In
The Dark, which he joined in 1978.

Saxophonist/flutist Bryan Savage, the newest member of the group, also
joined in 1978, shortly after he was contacted by White, who had heard him
perform at a club in Aspen, Colo. He came together with the group in the midst
of its 1978 “Time Passages” tour with Stewart.

Shot in the Dark continued to write songs and make demo tapes during its
touring and recording sessions with Stewart. In the summer of 79 it began
recording its own album (produced by Stewart and Chris Desmond, who also
worked with Stewart on his “Year Of The Cat.” “Time Passages™ and “24 Car-
rots” LPs), which features 10 original songs written by Kristianne, White,
Lamble and Yurman.

Shot In The Dark is managed by Luke O’Reilly of Kinetic Productions, 8055
Selma Ave., Los Angeles, Calif. 90046 at (213) 654-6744. 1tis booked by AT 1,
888 Seventh Ave.,, New York, N.Y. 10019 at (212) 977-2300.

Mike Harrison

Alien From The Future

LOS ANGELES—One of Freddie
Silverman’s lesser publicized, but
most successful, decisions upon as-
suming the presidency of the NBC
empire was lo appoint then-ABC-
FM Network chief Walter R. Sabo
Jr. to the powerful position of Exec-
utive Vice President of NBC-FM
Radio.

Since that time. when you take
into account such
factors as youth,
profile and accom-
plishment, the
claim could sub-
stantially be made
that, pound for
pound, Sabo has
proven to be one of.
if not the, most on-the-ball execu-
tives in American radio today.

It wouldn’t surprise me if he
someday goes on to become Presi-
dent . .. of the United States, that is.
Nokidding, he’s that kind of person.

Shortly before the birth of my son
last month, Sabo stopped by for an
LA-round in our ongoing bi-coastal
dialogue (he grew up in NYC and
stayed, I grew up there and split).

“Michael,” the dry-humored
young man looked up from his din-
ner and said with the air of confi-
dence that usually precedes some
sort of profound disclosure. *“Do you
realize that your child will actually
be a native Californian?”

“My goodness, your right!” I re-
plied—not knowing quite sure where
he was taking the semi-jestful ohser-
vation.

Sabo continued, “That means it is
very likely that your child will be
born with blue eyes and long blonde
hair. Why. if your child is born a girl,
she’ll be the type that you couldn’t
even get a date with back in New
York!”

Fortunately, biological evolution
does not proceed as quickly as cul-
tural evolution, or our children
would certainly be unrecognizable
as the progeny of our particular
brand of Homo-Sapiens.

But cultural evolution—that’s an
entirely other matter. On that level,
taking into account the accelerating
rate of socio-technological change,
our children. particularlv our
babies, are indeed aliens. They are
in the words of KGB-FM, San
Diego’s cultural commentator, Ir-
ving Bloom, “aliens from the fu-
ture.”

As TM Special Projects sales con-
sultant Bob Shannon pointed out in
last week’s Goodphone Commen-
tary, “For 50 of my grandmother’s
84 years, she had no idea of what a
television was, and now she has ac-
cess to more than 83 channels in her
home.”

It makes you wonder what kind of
magic the current influx of aliens in
our society will be plugged into
when they gain their cultural/eco-
nomic citizenship.

One thing, however, is for certain.
Radio, the soundtrack of the times,
is a vital front-line medium. There
should be a “bi-temporal” dialogue
goingon among its practitioners. Af-
ter all, some of us grew up in the past
and stayed while others grew up
there and split.

L

Programming in the real world:
Once again, the world to which and
within which radio programs proves
1o be more fantastic (not necessarily
in the positive sense of the term),
dramatic and “unreal”™ than any-
thing our most imaginative writers
could concoct. Last week’s shooting
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of the President serves as yet another
unfortunate reminder of that point.

The reality of our times, the com-
mon struggle for existence in a
changing and. in many ways, fright-
ening world is very likely the highest
common denominator capable of ty-
ing together many an otherwise di-
verse “musical” audience. Whether
we grew up to be cowboys. hippies,
businessmen or whatever, there are
certain elements within the fabric of
our socicty that we all stand upon as
mutual ground.

With this in mind. I repeat my oft-
mentioned claim that we should al-
low public affairs consciousness to
creep into the content and attitude
of our general music presentation.

Radio in the "80s can truly be—in
fact. needs to be—hot, provocative.
illuminating and mature. To bury
this kind of programming in the
graveyard, or to completely isolate it
from the “entertaining” stretches of
the format is to sell both radio’s rat-
ings-getting potential and commu-
nity-service potential tragically
short. Yes. the two go hand-in-hand.

Perhaps the time has come 1o
reevaluate the role of the *disk
jockey™ in this medium. Because
when it comes down to it, that’s
where it all begins. Our predisposi-
tion toward this particular position
within the building blocks of radio is
the very core of most of our collec-
tive hangups and Jimitations.

‘_Goodphone Commentaries.
Tapping In-House Talent

By LORRE CRIMI

ANAHEIM, Calif.—You may be
sitting on a quarter of a million dol-
lars worth of talent . . . without even
knowing it.

Take a look at your payroll fig-
ures. That is an indication of money,
paid out by you, for people vou once
considered talented enough to hire.
Are you tapping this rich reservoir
of talent?

When important and often crucial
matters are considered, when prob-
lems arise and answers are sought,
do vou overlook the staff?

Many major corporations and
even smaller family-owned oper-
ations would rather spend thou-
sands of dollars on outside consult-
ants before consulting their staffs
and trying to rectify the situation
from within.

This is not to suggest that the staff
be consulted on every issue, or that
they should be privy to all corporate
decisions. Instead. why not try and
communicate, individually, with the
staff and create the type of environ-
ment conducive to the free exchange
of ideas, without fear of retribution.

The kind of insight gained by go-
ing directly to the source has turned
small operations into major corpora-
tions. If the Japanese domination of
the small car industry is an indica-
tion. then perhaps we can learn from
them.

In Japan, great strides have been
made in this area. For instance,
when a problem arises on the assem-
bly line in an automobile plant,
management goes directly to the
source. to the workers on the line,
secking the answer.

We're part of an industry where
€gos can sometimes get in the way of’
better judgment. clouding the deci-
sion-making process. This type of
paranoia is seclf-destructive. To
move forward and grow, knowledge
and ideas must flow freely, ques-
tions and creativity encouraged.

Everyone wants recognition, even
your staff. They want and need to
help and please you, to be part of
the winning team and feel like they
have contributed to it

Fear, however, isn’t the only
stumbling block. There exists in cor-
porate America a bias that prohibits
many people from consulting “un-
derlings,” those people without the
title or office. But contrary to popu-
lar belief, many of these titleless
people can think. reason and create

.. and are eager to do so if given
the chance.

Some argue that the staff is nat as
experienced as the higher-ups. True,
they may lack the practical applica-
tion of ideas but only with the right
nurturing and guidance can they be-
come experienced professionals.

After all, everyone has ideas. good
and bad. It would be unfair to ex-
pect all ideus to be practical or even
worthwhile but even at their worst,
bad ideas can help trigger new ideas
which in turn could aid in the solu-
tion of the problem.

Now comes the practical applica-
tion. For starters, how about weekly
or monthly meetings where honest
interaction is required? In such an
environment, management should
help guide the staff and make them
feel more at ease and willing to voice
their opinions.

Personal attacks should not be
permitted and in all cascs avoided.
The intention of the meeting is 1o
share new ideas and gain construc-
tive insight into how to better the
company, which will in turn benefit
the group as a whole.

If the staff is reluctant to talk.
have an outsider or trusted em-
ployee go around and interview the
workers on a private, individual
basis. Ideas can then be gathered
without anyone fearing for their po-
sition.

Be creative. Think of wayvs to over-
come fears and frustration. Assure
your staff that no retaliation will be
attempted if an idea mects with djs-
approval. Honesty cannot thrive in
an atmosphere of fear.

If an idea is utilized, always re-
member to acknowledge the giver.
on some level. Nothing can backfire
more violently than an employee
who feels used.

So what are you waiting for? Start
now by tearing down the barriers
that separate the staff and manage-
ment ... and build bridges uniting
the two. But don’t expect instantane-
ous results. It takes time but once
you have gained the respect and
trust of your staff they will reward
your dedication and lovalty. Then
and only then will you achieve the
harmony necessary for productive
teamwork.

You've invested financially in
your staff ... now’s the time to reap
the benefits of that investment.

(Lorre Crimi is Assistant Program
Director of KEZY-AM/FM Ana-
heim.)

27

ayvosaTid 1861 ‘L1 NHdV


www.americanradiohistory.com

Survey For Week Ending 4/11/81

oo Rock Albums & Top Tracks
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Rock Albums Top Tracks
o | gest M| ARTIST—Tite, Label anis | 42k "G ARTIST—Titl, Label
1123 THE WHO—Face Dances, Warner Bros. 1 1] 4 THE WHO—You Better, You Bet, Warner Bros.
g ‘I‘ : g;g;f:ﬁgai‘/‘\mﬁér/\%g"ket = 2| 7| 4| ERIC CLAPTON—I Can't Stand It, RSO
al 6! 4 RUSH—Moving Pictures, Mercury, 3|1 5| 4 .38 SPECIAL—Hold On Loosely, A&M
5 5 4 STEVE WINWOOD—Arc of a Diver, Island 4 3 4 STEVE WlNWUOD—WhlIe You See A Chance, Island
6| 3| 4| REO SPEEDWAGON—Hi Infidelity, Epic 51 4| 4| STYX—Too Much Time On My Hands, A&M
7118 4 PHIL COLLINS—Face Value, Atlantic 6 {10 | 4 REO SPEEDWAGON—Take It On The Run, Epic
8| 6| 4 JOURNEY—Captured, Columbia 7|12 4 JOURNEY—Party’s Over, Columbia
9| 8 4 .38 SPECIAL--Wild Eyed Southern Boys, A&M 8 (13 4 RUSH—Tom Sawyer, Mercury
10 {13 | 4 THE POLICE—Zenyatta Mondatta, A&M 9| 8| 4 RUSH—Limelight, Mercury
1M |10 3 APRIL WINE-The Nature of the Bpast, Qapitol 10! 6| 4 LOVERBOY—Turn Me Loose, Columbia
12119 4| GARLAND JEFFREVS—Escape Artist, Epic 11 |24 | 4| PHIL COLLINS—I Missed Again, Atlantic
13 |12 | 4| LOVERBOY—Loverboy, Columbia o |
14 (15| 4| BRUCE SPRINGSTEEN—The River, Columbia 12,7001 4 | APRMEINE=lustiBetweers Yodkardihie, Capito]
15 (11| 4| JOHN LENNON/YOKO ONO—Double Fantasy, Geffen 13 132 | 4 | PHIL COLLINS—In the Air Tonight, Atlantic
16 (37| 2 ADAM & THE ANTS—Kings of the Wild Frontier, Epic 14 | o= RANDY MEISNER—Hearts on Fire, Epic
17 139 | 4 THE GLASH-Sandinista!, Epic 15 | 14 2 THE WHO-Another Tricky Day, Warner Bros.
18 | X VARIOUS ARTISTS—The Concerts for the People of 16| 9| 4 GARLAND JEFFREYS—96 Tears, Epic
Kampuchea, Atlantic o . , 17 |16 | 4 | RICK SPRINGFIELD—Jessie’s Girl, RCA
19 | 31 2 gt':)ﬁenlgelcl(.)lr';g STONES—Sucking in the Seventies, Rolling 18 |50 | 3 ROBIN TROWER—Into Money, Chrysalis
20 (21 | 4| JAMES TAYLOR—Dad Loves His Work, Columbia 19 | Xz | RAINBOW—I Surrender, Polydor
21 |18 | 4 MANFRED MANN’S EARTH BAND—Chance, Warner Bros. 20 | Ex=m JEFFERSON STARSHIP—Find Your Way Back, Grunt/RCA
22 122 | 4 STEELY DAN—Gaucho, MCA 21 | o THE POLICE—Don’t Stand So Close To Me, A&M
2123 (25| 4 PHIL SEYMOUR—Phif Seymour, Boardwalk 22 (57| 4 ERIC CLAPTON—Rita Mae, RSO
Si24 (14| 4 DIRE STRAITS—Making Movies, Warner Bros. 23 | AC/DC—Dirty Deeds Done Dirt Cheap, Atlantic
- Bl R R 24 | oy | ERYG GLAPTON-—Eiow Wind!Biow, 50
@27 | oz JEFFERSON STARSHIP—Modern Times, Grunt/RCA :2 27 || 3 gagkﬁgn V‘;FFF“EYS_R'OTC{K' =it
2128 (47 | 2| GREG KIHN BAND—Rockihnroll, Berserkley =em) Siinnng Mam: &l2
" |29 | mzzzs) | ROBIN LANE & THE CHARTBUSTERS—Imitation Life, :; 25 | 3 ;g:"s;:::v‘::gxmpgng hthg V‘Q‘e;')?-c Geffen
= Warner Bros. [ o —Tough Guys, Epi
=130 |26 | 4 BLONDIE—Autoamerican, Chrysalis 29 |39 | 4 STYX—Rocking the Paradise, A&M
a |31 (27| 2| JOHN COUGAR—Nothing Matters and What If It Did, Riva 30 | Ex=® | BRUCE SPRINGSTEEN—Ramrod, Columbia
32 | e CLIMAX BLUES BAND—Flying the Flag, Warner Bros. 31 |23 | 4 | THE SHERBS—I Have the Skill, Atco
33 150 | 4| PAT TRAVERS—Radio Active, Polydor 32 | XX | STEVE WINWOOD—Arc of a Diver, Island
34 (33| 4 RAINBOW—Difficult to Cure, Polydor 33 | PAT TRAVERS—New Age Music, Polydor
35 (36| 4 DONNY [RIS—Back on the Streets, Carousel, MCA i e
36 |24 | 3| ROBIN TROWER, JACK BRUCE, BILL LORDON—BLT., gg ﬁ i ::;lssng'gm‘A“G;:eCB%iﬁttﬁer"a(n?oggdvg;:‘;
Chrysalis = I ,
37 (231! 4 TH%I OUTLAWS—Ghost Riders, Arista 36 12 | 4 REO SPEEDWAGON—Keep on Loving You, Epic
38 | X JIMMY BUFFETT—Coconut Telegraph, MCA 37 | = THE PRETENDERS—Message of Love, Sire
39 | @zl | ELVIS COSTELLO—Trust, Columbia 38 | EX=m) | TED NUGENT—The Flying Liplock, Epic
40 1491 4| JOE ELY—Musta Notta Gotta Lotla, MCA 39 (19| 4 | DONNY IRIS—Ah Leah, Carousel/MCA
41 |20 | 4| RICK SPRINGFIELD—Working Class Dog, RCA 40 |55 | 2 | FRANKE & THE KNOCKOUTS—Sweetheart, Millennium
42 (142 | 4 ROD STEWART—Foolish Behaviour, Warner Bros. \
44 |34 | 4| ALAN PARSONS PROJECT—The Turn of a Friendly Card, Arista| 42 |34 | 4 |  APRIL WINE—AIl Over Town, Capitol
445 (17 4 TED NUGENT—Intensities in 10 Cities, Epic 43 m 2::‘{: STRAgsgiapﬁﬁ;%;;:;-n\/svaf?ef grOS- ” |
46 | I JUDAS PRIEST—Point of Entry, Columbia 44 | X FABULOU —Tip On In, Chrysalis
47 | 48 2 FBANKE & THE KNOCKOUTSy—Franke & the Knockouts, 45 m FRANKE & THE KNOCKOUTS—Come Back, Millennium
48 45| 4| THE JIM CARROLL BAND—Catholic Boy, Atco = mm L Sk TR L
49 | =) | SHEENA EASTON-—Sheena Easton, EMI/America Bros. :
50 |28 | 4 THE SHERBS—The Skill, Atco 48 | 17 ! 3 STYX—The Best of Times, A&M
49 | EXZB | 38 SPECIAL—Fantasy Girl, A&GM
50 | T THE WHO—How Can You Do It Alone, Warner Bros.
51 | 29 | 3 STEELY DAN—Time Out Of Mind, MCA
1 VARIOUS ARTISTS—Concerts for the People of Kampuchea, Atlantic 52 | ECEIN BRUCE SPRINGSTEEN—Cadillac Ranch, Columbia
2 | SANTANA—Zebop, Columbia , 53 | ECXSW) | THE OUTLAWS—Ghost Riders in the Sky, Arista
3 AC/DG—Dirty Deeds Done Dirt Cheap,_AtIantlc 54 | 40 | 4 APRIL WINE=Sign of the Gypsy Queen, Capitol
4 THE PRETENDERS—Extended Play, Sire 55 | b HALL & OATES—Kiss On My List. RCA
5 | POINT BLANK—American Excess, MCA : y bist,
6 0ZZY OSBORNE—Blizzard of 0z, Jet 56 | mrm JOAN JETT—Do You Wanna Touch Me, Boardwalk
7 THE GRATEFUL DEAD—Reckoning, Arista 57 | ﬁ:EG I:IEF:‘P:‘::ND—The GirlYMosg Lfifkely, Berserkley
8 WILLIE NILE—Golden Down, Arista 58 | = HN —I'm Losing You, Geffen
9 ROBERT GORDON—Are You Gonna Be the One, RCA 59 m FLEETWOOD MAGC—Fireflies, Warner Bros.
10 CARL WILSON—Carl Wilson, Caribou 60 m AG/DC—Shoot to Thrill, Atlantic
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming

® Continued from page 26

Spanky Lane. The former KMIJQ-
FM Houston p.d. continues his con-
sultancy for TM Programming. ...
Harry Nelson has resigned as p.d. at
KSLQ-FM St. Louis for “personal
reasons.” ... Joe Parish is the new
general manager at WPLJ-FM New
York succeeding Nick Tragony, who
has joined KIKK-AM-FM Houston
as general manager. ... Allen New-
ton is the new p.d. at KOLJ-AM
Quanah, Tex. He had been public
affairs director for KJIM-AM Fort
Worth.

* * *

Gil Rozzo has been named gen-
eral manager of WMZQ-FM Wash-
ington. He comes from managing
WSAI-AM-FM Cincinnati.
Toney Brooks has been named pres-
ident of Sandusky Newspapers’ ra-
dio division. He succeeds Eric
Hauenstein, who resigned to pursue
other interests. Brooks moves up
from general manager of Sandusky’s
KBPI-FM Denver. ... WAVA-FM
Washington p.d. Jim Herron has
stepped down to pursue other activi-
ties, but he will continue as the sta-
tion’s morning man.

* * *

The latest WCFL-AM push for a
strong foothold in the Chicago mar-
ket took the form of a lavish prime
rib fete at the Hyatt Regency Hotel
grand ballroom Tuesday (31). There
was entertainment by Paul Anka for
the hundreds of agency people,
press and other dignitaries who
came out and special goodies were
distributed at each table. The station
is heavily committed to its adult/top
40/oldies music format. The master
of ceremonies at the event was

BubblingUnderThe

__HOT100 _

101-FOOL IN LOVE WITH YOU, Jim Photogio,
20th Century 2487 (RCA)

102-WHEN LOVE CALLS, Atiantic Starr, A&M
2312

103—-YOU LIKE ME DON'T YOU, Jermaine Jack-
son, Motown 1503

104—PRAISE, Marvin Gaye, Tamla 54322 (Mo-
town)

105—-FOOLISH CHILD, Ali Themson, A&M 2314

106—HOOKED ON MUSIC, Mac Davis, Casa-
blanca 2327 (Polygram)

107—-YOU'RE TOO LATE, Fantasy, Pavillion 6-
6407 (Epic)

108—SEND A LITTLE LOVE MY WAY, Stephen
Bishop, Warner Bros. 49658

109—LET ME STAY WITH YOU TONIGHT, Point
Blank, MCA 51083

110-DDDDDDDANCE, Rox, Boardwalk 870059
(CBS)

BubblingUnderThe

.__ToplPs

201—ALI THOMSON, Deception Is An Art, AZM
SP-4846 ’

202—GENE DUNLAP, it's Just The Way | Feel,
Capitol ST-12130

203—THE SELECTER, Celebrate The Bullet,
Chrysalis CHR 1306

204—ULLANDA McCULLOUGH, Utianda McCul-
lough, Atlantic SD 19296

205—-DOC HOLIDAY, Doc Holiday, A&M SP-
4847

206-DAN SIEGEL, The Hot Shot, Inner City IC
1111

207—PASSAGE, Passage, A&M SP-4851

208-THE BRAINS, Electronic Eden, Mercury
SRM-1-4012 (Polygram)

209-JESSE WINCHESTER, Talk Memphis,
Bearsville BRK 6989 (Warner Bros.)

210—SOUNDTRACK, Dance Craze, Chrysalis
CHR 1229

Vox Jox

morning announcer Fred Winston
who introduced the air line-up and
station along with visiting Mutual
dignitaries.

I

Ellen White is appointed promo-
tion director at KEZR-FM San Jose,
Calif. She joins the station from
WCOZ-FM in Boston where she
had the same position. Also at
KEZR, Pete Shannon is named op-
erations manager. Shannon, who
handles the afternoon shift, will
work with program director Bob
Harlow in programming. ...
KOME-FM San Jose, recently cele-
brated its first 10 years of rock’n’roll
broadcasting, making it the oldest
AOR station currently broadcasting
throughout the Bay Area. To com-
memorate the event, the station
played cuts from top rock albums
featured on KOME 10 years ago.
Special events are planned through-
out the remainder of the year.

* X %

Speaking of anniversaries,
WBCN-FM in Boston recently cele-
brated its 13th as a progressive
rocker. Peter Wolf of the J. Geils
Band, an original jock on the station,
took over the microphone for an on-
air stint. . . . Drake-Chenault’s “His-
tory Of Rock And Roll” Siiver Edi-
tion is now cleared in Chicago, De-
troit, Boston, San Francisco, New
York, Washington, Dallas, Houston,
Pittsburgh and Baltimore.

* * *

Ron Rizzi is the new program direc-
tor at WRNW-FM Briarchi{f Manor.
N.Y. He moves up from music direc-
tor and succeeds Gary Axelbank,
who's left the station. Rizzi has no
immediate plans to name a new mu-
sic dircctor. ... WMAL-AM Wash-
ington jock Felix Grant has been
given the Blues Alley Jazz Contribu-
tions Award for his role in promot-
ing jazz and blucs musicians and
their music on WMAL for the past
26 years.
x X %

Alan Sells has joined WWWM-
FM (M-105) Cleveland in the 7 p.m.
to midnight stot. He moves over
from an afternoon shift on WSAI-
FM Cincinnati. . . . George Francis
Jr. has been named president and
gencral manager of WWWE-AM
Cleveland. He comes from manag-
ing WAKY-AM Louisville. ... Pat
Waish will join KLRA-AM Little
Rock April 1 as general manager.
Walsh was gencral manager of
KAAY-AM Little Rock from 1965
10 1976 and then formed a consult-
ing firm.

Pa. AMer Applying
For Building Loan

STROUDSBURG, Pa. — Vic-
timized by cost overruns caused by
winter weather, the operators of the
new radio station to be opcned at
nearby Mount Pocono to serve the
Pocono Mountains resort areas re-
ceived approval to apply for a
$75.000 supplemental loan to help
finish building the station. Funds
coming from the Monroe County In-
dustrial Development Authority will
cnable WPCN to get on the air as a
1.000-watt AM station before the
warm weather sets in.

With an 80-milc coverage radius.
operating from sunrisc to sunset. the
new station will have a live adult-
contemporary musical format with
news, sports and weather along with
reports of Pocono events. To be op-
erated by the Mount Pocono Broad-
casting Co., the station’s president
and operations director is George
Buynak Sr.

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

April 10-12, Eddie Money concert,
NBC Source, 90 minutes.

April 10-12, Ronnie Milsap,
Country Session, NBC, one hour.

April 11, Don Williams, Rosanne
Cash, Rodney Crowell, Silver Eagle,
ABC Entertainment, 90 minutes.

April 11-12, Dolly Parton, Robert
W. Morgan Special of the Week.
Watermark, one hour.

April 11-12, Conway Twitty,
Heart-throb, Opryland Radio. three
hours each day.

April 12, Manfred Mann, Ry
Cooder, King Biscuit Flower Hour,
ABC FM, one hour.

April 17-18, George Thorogood,
Chuck Berry, In Concert, Westwood
One, one hour.

April 17-19, Steve Winwood, NBC
Source, two hours.

April 17-19, Mel Tillis, Country
Session, NBC, one hour.

April 18-19, Kool & the Gang,
Robert W. Morgan Special of the
Week, Watermark, one hour.

April 18-19, Rod Stewart, RKO,
two hours.

April 18-19, Barbara Mandrell,
Larry Gatlin, Charlie Daniels, Mu-
tual, three hours.

Aprnl 19, Utopia, King Biscuit
Flower Hour. ABC FM, one hour.

April 24-26, Genesis concert, NBC
Source, 90 minutes.

April 24-26, Lynn Anderson,
Country Session, NBC, one hour.

April 25, Kansas, Coca-Cola
Night On The Road, ABC FM, two
hours.

April 25, Eddie Rabbitt, Best of
Silver Eagle, ABC Entertainment,
90 minutes.

April 25-26, Boz Scaggs, Robert
W. Morgan Special of the Week,
Watermark, one hour.

April 26, Humble Pie, Loverboy,
King Biscuit Flower Hour, ABC
FM, one hour.

May 1, Christopher Cross, Leo
Sayer, Mello Yello Concert, ABC
Contemporary, two hours.

May 1-3, Tom T. Hall, Country
Session, NBC, one hour.

May 2, Rod Stewart, Metlo Yello
Concert, ABC FM Network, two
hours.

May-2-3, Dirt Band, Robert W.
Morgan Special of the Week, Water-
mark. one hour.

May 3, Anne Murray, Mello Yello
Concert, ABC Entertainment, 90
minutes.

May 8-10, John Conlee, Country
Session, NBC, one hour.

May 8-10, Santana, concert, NBC
Source, 90 minutes.

May 9, George Jones, Silver
Eagle, ABC Entertainment, 90 min-
utes.

May 9-10, Andy Gibb, Robert W.
Morgan Special of the Week, Water-
mark, one hour.

May 15-16, Molly Hatchett, In
Concert, Westwood One, one hour.

May 15-17, Margo Smith, Coun-
try Sessions, NBC, one hour.

May 16, Allman Bros., Coca-Cola
Night On The Road, ABC FM, two
hours.

May 16-17, Willie Nelson, Robert
W. Morgan Special of the Week,
Watermark, one hour.

May 23, Bobby Bare, Moe Bandy,
Joe Stampley, Best of Silver Eagle,
ABC Entertainment, 90 minutes.

May 22-24, Charlie Daniels, NBC
Source, two hours.
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E These are best selling middie-of-the-road singles compiled from
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ﬁ 6 7 ANGEL OF THE MORNING
Juice Newton, Capitol 4976 (Blackwood, BMI)
S| 5| 8|  worwnG TRAN
Sheena Easton, EMI-America 8071 (Unichappell, BM1)
| 4| 1| somesoors knockiN’
Terri Gibbs, MCA 41309 (Chiplin/Tri-Chappell, ASCAP/SESAC)
4 1] 10 WHAT KIND OF FOOL
Barbra Streisand & Barry Gibb, Columbia 11-11430 (Stigwood/Unichappell, BMI)
She| 0| 5| R Town T00
i James Taylor: And J.D. Souther, Columbia 11-60514 (Country Road/
Leadsheetland, BMI/Ice Age, ASCAP)
Segl 7| 9| st He ™o oF us
Grover Washington Jr., Elektra 47103 (Antisia, ASCAP)
7 2] 12 CRYING
Don Mclean, Millennium 11799 (RCA) (Acuff Rose, BM)
| 8| 7|  wiSTER saNOMAN
Emmylou Harris, Warner Bros. 49864 (Edwin H. Morris, ASCAP)
Shel m | 5| 8ENG witH vou
Smokey Robinson, Tamla 54321 (Motown) (Smokey Robinson/Beriram, ASCAP)
1| 4|  LONELY TOGETHER
Barry Manilow, Arista 0596 (Kenny Nolan, ASCAP)
11 3 11 HELLO AGAIN
Neil Diamond, Capitol 14960 (Stonebridge, ASCAP)
12 9 12 DARE TO DREAM AGAIN
Phil Everly, Curb/CBS 5401 (Everly And Sons, BMI)
13 12 12 WOMAN @
John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI}
14 15 8 WHAT'S IN A KISS
Gilbert 0'Sullivan, Epic 19-50967 (Not Listed)
15 13 18 9105 @
Dolly Parton, RCA 12133 (Velvet Apple/Fox Fanfare, BMI)
16 | 16 } KISS ON MY LIST
Daryl Hall & John Oates, RCA 12142 (Hot-Cha/Six Continent/Fust Buzza, BMI)
17 17 9 LET'S PICK IT UP
Chris Montan, 20th Century 28 (RCA)
(Special/0Id Sock, ASCAP/Evan Paul/Leibraphine, BMI)
| 2| s sukva
A Taste Of Honey, Capitol 4953 (Beechwood, BMI)
19 18 13 A LITTLE IN LOVE
Cliff Richard, EMI-America 8068 (ATv, BMI)
% 5| s WHILE YOU SEE A CHANCE
Steve Winwood, Island 49656 (Warner Bros.)
(Island/Irving/Blue Sky Rider Songs, BMI)
ﬁk yal 4 f LOVED 'EM EVERY ONE
T.G. Sheppard, Warner Bros. 49690 (Tree, BMI)
ﬁ 30 3 TIME OUT OF MIND
Steely Dan, MCA 51082 (Zeon/Freejunket, ASCAP)
23 20 10 DREAMER
The Association, Elektra 47094 (Rockslam/Bug, BMI)
ﬁk 35 2 WATCHING THE WHEELS
John Lennon, Geffen 49695 (Warner Bros.) (Lenono. BMI)
ﬁ 3 3 SUPER TROUPER
Abba, Atlantic 3806 (Countess, BMI)
% | 26 6 LOVERS AFTER ALL
Melissa Manchester Peabo Bryson, Arista 0587 (Rumanian Pickleworks, BMI/
Leon Ware, ASCAP)
7] 28 8 SOMETIME, SOMEWHERE, SOMEHOW
Barbara Mandrell, MCA 51062 (Pi-Gem, BMI/Chess, ASCAP)
ﬁ 32 4 LITTLE BALLERINA BLUE
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher. ASCAP)
% 39 2 LIVING INSIDE MYSELF
Gino Vannelli, Arista 0588 (Black Keys, BMI)
30 22 20 SMOKEY MOUNTAIN RAIN
Ronnie Milsap, RCA 12084 (Pi-Gem, BMI)
Ar| %] 2| savvouL Be mine
Christopher Cross, Warner Bros. 49705 (Pop 'N' Roll, ASCAP)
2| 33 7 IT'S MY JOB
Jimmy Buffet, MCA 51061 (I've Got The Music, ASCAP)
P 8| 2| 1DONT NEEO YOU
Rupert Hotmes, MCA 51092 (WB/Hoimes Line, ASCAP)
u| 3 5 HOW "BOUT US
Champaign, Columbia 11-11433 (Champaign/Dana Walden)
o8 2| AWOMAN NEEDS LOVE
Ray Parker Jr. & Raydio, Arista 0592 (Raydiola, ASCAP)
36 U 5 ALICE DOESN'T LOVE HERE ANYMORE
38
39

@ oo

~

Bobby Goldsboro, Curb/CBS 670052 (House Of Goid, BMI)

WHAT ARE WE DOIN' IN LOVE

Dottie West, Liberty 1404 (Chappell/Sailmaker, ASCAP)

DON'T KNOW MUCH

Bill Medley, Liberty 1402 (Capitol) (ATV/Mann And Weil/Braintree/Snow, BMI)
FALLING AGAIN

Don Williams, MCA 61065 (Hall/Clement, BMI)

BLESSED ARE THE BELIEVERS

Anne Murray, Capito! 4987 (Chappell/Unichappell, ASCAP)

LIVING IN A FANTASY

Leo Sayer, Warner Bros. 49567 (Rare Blue, ASCAP/ATV, BM1)

GUITAR MAN

Elvis Presley, RCA 12158 (Vector, BMI)

SOME LOVE SONGS NEVER DIE

B.J. Thomas, MCA 51087 (Southern Nights, ASCAP/Youngum. BMI)

FOOL IN LOVE WITH YOU

Jim Photoglo, 20th Century 2487 (RCA) (20th Century/Nearytunes ASCAP/Fox
Fanfare/Nearytunes, BMI)

ME

Andy Gibb, RSO 1056 (Stigwood/Unichappell, BMI)

WASN'T THAT A PARTY

The Rovers, Cleveland International 19-51007 (Epic) (United Artists. ASCAP)
| LOVE YOU

Climax Blues Band, Warner Bros. 49669 (C.B.B., ASCAP)

HALFWAY HOME

Maureen McGovern, Maiden Voyage 120 (Dijon, BMI/Harlene. ASCAP)
PRECIOUS TO ME

Phil Seymout. Boardwalk 8-5703 (CBS) (Hearmore/On The Boardwalk, BMI)
YESTERDAY ONCE MORE/NOTHING REMAINS THE SAME, MEDLEY

Spinners, Atlantic 3798 (Hammer & Nails, ASCAP/Sumac, BMI)

% Stars are awarded to those products showing greatest airplay strength. < Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) & Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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Booking Agents In Accord: See Encouraging Summer

Tickets Up,
‘But Kids
Will Pay’

® Continued from page 3
rendous; the parking is good, and
the toilets are clean.”

“Country crossover is showing it-
self strong, but an act has to be huge
for there to be only one or two acts
on the bill,” he continues. “Soft mu-
sic overall is strong, though not
necessarily in 15.000 seat arenas, but
for multiple shows. There is a trend
to softer music. with the same ac-
ceptance of rock’n’roll,” he contin-
ues.

Schultz says that in booking acts
nationally, he tries to make them
work in regions so that acts would
not have to travel too far between
shows. Where possible, and depend-
ing on the act, he also tries to play
multiple dates in a smaller venue,
rather than one large show.

“You can make a larger impact if
you stay in an area for a while,” he
says. “Sometimes an act will come in
and immediately sell out a large
show. There will be a little splash on
the radio, and then the act will be
gone, and nobody will know they
were even there except those who
were at the show. But if the act stays
longer, it may make a larger im-
pact.”

Also looking forward to the sum-
mer is ATI, which will have Rush.
REO Speedwagon, the Outlaws,
Foghat, Judas Priest, Humble Pie,
Blue Oyster Cult, Rainbow and Pat
Travers on the road.

With REO Speedwagon ruling the
top of the charts, Bill Elson, presi-
dent of the agency, says that the act
will headline a number of outdoor
stadium shows this summer. He says
ATI is also attempting to package
more and more shows, citing the
Rainbow/Pat Travers tour, as well
as packages combining Molly
Hatchet and .38 Special, and Cheap
Trick with Blue Oyster Cult.

Elson blames part of the problem
for higher ticket prices on the com-
puter ticketing agencies. which
charge a service price of 30 cents to
80 cents to the consumer, as well as
charging the promoter and acts for
selling the tickets.

“Giant stadium shows are dor-
mant, though not quite dead. There
may be a few, but not as many as
there were in previous years,” says
Wayne Forte, head of the East Coast
music department at William Mor-
ris. who also sees a strong summer
for the traditional summer venues.

Acts that William Morris is send-
ing out on the road this spring and

TOP QUALITY
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1867 E. FLORIDA ST,
SPRINGFIELD, MO. 65803

summer include Adam & the Ants,
Al Jarreau, George Benson, the
Temptations, the Four Tops, Herbie
Hancock, Harry Belafonte, Chuck
Berry, Judy Collins, Jose Feliciano,
Roberta Flack, Crystal Gayle, Willie
Nile, Peaches & Herb, Lou Rawls,
and Natalie Cole.

“The key this summer is the me-
dium sized halls and the big ball-
rooms,” says Forte. “The dollars in
the big ballrooms are now the same
as the halls.”

Depending on the ballrooms and
the clubs is Frontier Booking Inter-
national, whose president, lan
Copeland, is expecting the best sea-
son yet. FBI acts expected on the
road this spring/summer include
Gang of Four (possibly in a package
with Pere Ubu and Delta Five),
XTC through April, Jules Holland &
Millionaires, Plastic from Japan,
Joan Jett, Robin Lane, Split Enz,
Steel Pulse, Squeeze, the Stranglers,
999, the Damned, the Plimsoles,
John Cale and the Go Go. The Po-
lice may do some large dates in the
summer.

Copeland says that he is looking
atopportunities to put together large
outdoor shows for new wave acts,
but so far nothing has been settled.

Also looking at a busy summer is
Premier Talent, which will have
Tom Petty, Van Halen, Pat Benatar,
the Pretenders and Santana on the
road this summer.

Barbara Skydell, senior vice presi-
dent at Premier, says that though
acts can make more money playinga
single large date, some acts prefer to
play multiple dates at smaller
venues. The Pretenders, she says, are
expected to play a variety of venues
in the same city when they tour this
summer.

“As far as we're concerned, busi-
ness is booming,” says Norby Walt-

ers, founder of Norby Walters Assoc.,
who expects to have on the road this
summer Rick James. Kool & the
Gang, Parliament/Funkadelic,
Cameo, Garland Jeftries, Alice
Cooper, Psychedelic Furs and may-
be Blondie for some dates.

“We are going to put together a
package of funk festivals in large
outdoor venues in eight cities. Since
the Kool Jazz Festival is going for
golden oldies type acts. we are going
to do our own in-house packages
with Rick James, Con Funk Shun,
Rose Royce and the Gap Band,”
says Walters.

Assistance in preparing this story
provided by Cary Darling in Los An-
geles and Ed Morris in Nashville.

Two of the leading bookers in Los
Angeles are looking forward to a
healthy summer for their acts. “We
represent a list of clients who do well
with the summer leisure crowd,”
says Fred Lawrence, vice president
and head of the personal appear-
ance wing on the West Coast for
Agency For The Performing Arts.

“The kinds of acts that do well are
country, country crossover and
MOR. We have the Bellamy Bros.,
who are doing 40 dates this summer.
Johnny and Rosanne Cash are tour-
ing. The summer leisure dollars are
at the Six Flags and the Colorado
State fairs.”

Ron Rainey. head of the West
Coast operations for Magna Artists,
has similar acts which appeal to the
adult contemporary crowd with Kris
Kristofferson, Rita Coolidge and
Chuck Mangione. Magna also has
Marianne Faithfull. “With her, who
is new to us and to touring in the
U.S., we're going for a lot of small
venues like the Savoy in New York.”
he notes.

For Lawrence, the economy seems
to be working in his favor. “It’s
much different to put somebody into
a building and try to convince
people to plunk down money and
go. In a fair, you're getting people
who only go to one concert a year or
buy one album a year,” he says.
“The summer leisure dollars are big-
ger because they are from that silent
majority out there.”

In terms of new types of venues,
Kristofferson plays his first Las
Vegas dates at the Frontier Hotel,
and the Manhattan Transfer,
through APA, are playing fairs.

“I had trouble at first convincing
them to do fairs,” concedes Law-
rence, “but they tried a couple and
liked them. So, they will do a Euro-
pean tour and then come back and
do fairs.”

Most country oriented acts that
tour do regional ones only according
to representatives of the Jim Halsey
Co., Dick Blake International, Top
Billing and Buddy Lee Attractions—
all major country music booking
agencies.

Halsey’s busiest tour acts are the
Oak Ridge Boys, Mel Tillis, George
Jones, Tammy Wynette, Don Wil-
liams and Dave Rowland and
Sugar. For Dick Blake, it's Barbara
Mandrell, Ronnie Milsap, the Stat-
ler Brothers and Brenda Lee. For
Top Billing, Razzy Bailey, Ronnie
McDowell, Charly McClain and
Jeannie C. Riley. And for Buddy
Lee, Johnny Paycheck, Freddie
Fender, Bill Monroe and Willie Nel-
son (fair dates and special events
only).

Joe Harris, chairman of conven-
tion activities for Buddy Lee, says
that there’s been an upsurge in
bookings at outdoor festivals—not
Jjust for a bluegrass act like Monroe,
but for country acts as well. There’s

Scores Of
Acts Eager
For Road

also been a “marked increase” in
lounge bookings, Harris reports.
“Now the lounges call you for coun-
try music—it used to be we called
them.”

In California, Harris says, the de-
mand for country acts is so strong
that clubs “across the street from
each other” will book the same act
on successive nights and still draw
full houses. Some of Lee’s roster are
booked in for extended engage-
ments of a week or more, mostly in
the lounges.

“Clubs are strong in the 800-seat
and up sizes,” says Andrea Smith,
senior vice president of Top Billing.
Last year, Smith notes, there was a
decline in auditorium bookings for
one- and two-act packages. Such
bookings are coming back to normal
again when multi-act packages are
offered.

Most of the Top Billing acts,
Smith says, are booked into one-
night engagements.

Halsey’s Joe Hupp says his com-
pany’s performers are “selling more
seats now than they ever did.” The
only gravitation toward smaller
venues, he explains, is with dinner
theaters that can charge top dollar
for tickets.

Sandra Selby, agent for Dick
Blake, says “Our acts do mostly re-
gional tours, expenses being what
they are.” Mandrell’s touring has
been curtailed because of her tele-
vision series. Milsap is the main
Blake act that does extended en-
gagements, usually in Las Vegas
clubs.

3 Years’ Work, $1'2 Mil Investment in N.Y. Savoy Club

NEW YORK--The 950 seat ca-
pacity Savoy, which opened Thurs-
day (2) at the site of the old Hudson
Theatre on Broadway, is the latest
and most posh of the city’s rock
clubs/dancehalls.

“If this place doesn’t make it, I'll
eat my hat” vows top New York
promoter Ron Delsener. who says it
has taken him nearly three years and
about $1.5 million in renovations to
get the club going.

First act to appear there is Cliff
Richard, followed by such varied
acts as Don McLean. Donnie Iris,
Lenny White, Mink DeVille, Count
Basie, Soupy Sales, Santana, Patti
Lupone, James Taylor and Jimmy
CIiff.

“We can have all kind of acts here,
ranging from Charles Aznavour to
Johnny Rotten,” says Delsener. The
club is multi-leveled, with a terraced
orchestra section that allows for ta-
bles and chairs when a traditional
rock or MOR act is playing, but
which can be turned into a dance
floor for new wave acts.

Originally the club was supposed
to hold an even 1,000, but Delsener
says the number went down to 950,
because he had to move some light
fixtures so as not to make holes in
the theatre’s original ceiling.

Delsener says it took him so long
to get the club going because origi-
nally he wanted the nearby Belasco
Theatre. This didn’t work out. Once
he got the Hudson, raising the
money for renovations, and then
putting in an all new sound system,
new lights, new sprinkler system,
and new"alarm system all contrib-

By ROMAN KOZAK

uted to pushing back the opening
date.

The club also features a hardwood
dance floor. Unlike in most new rock
clubs in New York, shows at the
Savoy will begin about 9 p.m. (not
midnight or later), with the club re-
maining open after the shows as a
dance club.

“We are going to have cover
bands, bar bands from New Jersey
and lots of jocks, as well as a juke-
box. We will mix it up.” says Delse-

MAY 29-JUNE 7

ner. “The idea is that you never
know what you are going to see
when you come here after midnight.
You may see a comedian, or some
musicians who happened to drop
mn.”

Delsener says his club will be a
“class act all the way.” The bar is
computerized, serving name brands
and beer by the glass. Not in bottles
or cans. There will be a wine list. But
there “won’t be kids shooting up on
the floor,” adds Delsener, who ex-

Memphis To Host ‘MusicFest’

By ALAN PENCHANSKY

CHICAGO—Festivals Inc., the
Chicago and Milwaukee company
behind the successful summer Chi-
cagoFest here, will produce a major
music festival in Memphis.

The May 29 through June 7 Car-
nival MusicFest will be staged
at Memphis® Mid-South Fair
Grounds. Festivals Inc. productions
feature heavy talent concentration
and one admission price. Revenue is
gained through licensing local res-
taurants and vendors at the site and
through corporate underwriting.

Memphis’ annual Cotton Carni-
val pageant will play host to the new
music festival as part of the 50th an-
niversary of the celebration.

According to Festivals Inc,, there
will be heavy booking of local Mem-
phis talent in addition to national
headlining acts. The fair grounds in-

www.americanradiohistorv.com

clude a 15,000-seat main stage and
several smaller staging areas.

A single 85 admission will be
charged.

Festivals Inc. has been in discus-
sions about music festivals at several
cities outside Chicago, but Memphis
will be its first expansion move, ac-
cording to spokesman Joe Pecor.

Lou Volpano, Festival Inc.’s head
talent buyer, said headliners would
include the Charlie Daniels Band
with Juice Newton, Mickey Gilley
with Johnny Lee and the Urban
Cowboys, Teddy Pendergrass, Ed-
die Rabbitt, and Cheap Trick with
Michael Stanley.

Also: The Allman Brothers Band
and the Atlanta Rhythm Section
and Dick Clark’s Rock And Roll Re-
view.

pects acts will want to use his state of
the art facilities for live recordings
and broadcasts.

“I want to get away from the so-
called dance rock club,” he contin-
ues. “I am looking for people who
like rock’n’roll music and are from
25 to 30 years old, who want to do it
with a little style. I am also looking
for the young kid, who wants to be a
little more stylish.”

Depending on the attraction,
ticket prices may range from 33 for a
“Savoy stomp” night with new
bands, to $20 for a name act on a
Saturday night. Average price will
be about $10, says Delsener. For
those who come after midnight, it
will be about $7.50.

Delsener also runs the Palladium
downtown. but he says business is so
bad at that venue, that he now only
has about one show per month at the
Palladium. He says he is trying to get
out of his five-year lease at the Palla-
dium. For arena acts. Delsener
hopes to be able to book some of
them to unadvertised shows at the
Savoy the nights after they appear at
Madison Square Garden or Nassau
Coliseum.

Delsener is also starting a new
ticket club for his most loyal custom-
ers who for a $100 a year get a party
or tour jacket, and the opportunity
to be able to buy two choice tickets
to any show promoted by Delsener,
whether at the Savoy. or any other
venue.

Delsener says he wants to have
500 members in his club, though he
will settle for 100. He says his first ad
in the New York Times brought
3,000 inquiries.
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Book Multiple Acts For N.Y. Tribute To Murray The K

® Continued from page 21

That history 1s also being eyed
with regard to the veteran disk
jockey’s visibility as a fixture in New
York radio during the late "50s, "60s
and early "70s before relocating to
the West Coast.

Initial plans for the tribute were to
hold it at the Forum in Inglewood,
until scheduling hurdles intruded.
Now that the Big Apple has been
agreed upon, all are convinced the
review will have more impact, a
prospect already underlined by the
show’s nod from the office of that
city’s mayor.

Given Kaufman’s high profile in
both radio rock and live theater re-
views while with WINS-AM, his
pioneer work in AOR programming
during the formative days at WOR-
FM there, and his return to the mar-
ket after stints in network program-
ming and as a Washington, D.C.
programmer are being touted in a
proclamation naming the concert
date as ““Murray The K™ Day.

Says Kaufman of the show’s con-
ception, “It actually was kicked off
while I was ill. Tony and Dionne
came over and felt that because of
what I'd done in the business--some-
thing they knew from their own ca-
reers after the payola scandals, when
I found a way to present careers ef-
fectively and help give rock’n’roll a
cleaner image—it was appropriate.”

Also cited as a reason for the inter-
est from Mayor Koch is Kaufman’s
central role in a successful “back to
school” drive mounted in coopera-
tion with the Office for Equal Op-
portunities, as well as his support for
black artists side by side with white
stars.

Yet the show’s producer, Marc
Robertson. stresses that the Madison
Square Garden promotion won't be
confined to nostalgia, and under-
lines Kaufman’s own continued ac-
tivities in readying potential film
and tv projects as evidence that the
event will have contemporary sig-
nificance.

Still, the actual concert schedule
will give a fond nod to the kind of re-
views Kaufman himself used to host
at the Brooklyn Fox Theater during
his heyday as a top-ranked audience

L. A. GREEK,
BEER LINK

LOS ANGELES-The Greek
Theatre here has teamed up with
Michelob to jointly present the
Michelob Concert Series at the
Greek Theatre during the facility’s
1981 season.

Wayne Nederlander, operations
director for the Nederlander Organ-
ization, which operates the Greek,
says his company has been consid-
ering such an arrangement for sev-
eral years due to rising costs, which
in turn have caused ticket prices to
increase.

The Michelob Concert Series at
the Greek Theatre is one of five that
Michelob and the Nederlander Or-
ganization are presenting in cities
throughout the country. The series
will also be held at the Merriweather
Post Pavilion in the Baltimore area,
Poplar Creek Music Theatre in Chi-
cago, Pine Knob Outdoor Theatre in
Detroit and the Concord Pavilion in
San Francisco.

The artist lineup for the series at
the Greek Theatre has not yet been
announced. In the past, artists such
as Barry Manilow, the B-52s,
George Benson, Dionne Warwick
and Alice Cooper have performed at
the facility, which has reserved seat-
1ing for 4,800.

draw on the New York AM dial.
“What we're going to do is recre-
ate the kind of show we used to do at
the Fox,” explains Kaufman, “and
get 16 or more acts backed by a show
band to put on a diversified show.”

Robertson reports a probable 16-
piece design for the backing en-
semble. and confirms that this ap-
proach—taken only rarely in recent
years at such benefit galas as the
L.A. Forum tribute to the late Low-

ell George—will help expedite set
changes and avoid lengthy delays
between featured performers.

Says Kaufman, “In keeping with
the Brooklyn Fox concept, it will be
run so that there’s no waiting time.

The acts won’t do their full sets. ob-
viously.”

Robertson’s formal role 1s that of
associate producer. coordinating the
program with New York producers
Joe Brandon and David Krebs.

ATTENTION ALL TALENT MANAGERS AND AGENTS:

We're looking for

the million dollar act!

Here’s the chance of a lifetime.
A chance for your act to win one million dollars in cash. And pos-

\

Rl

sibly a million more in bookings!

Starting in September, Chuck Barris will host a one-hour nationally
syndicated television variety show where each week 8 to 10
outstanding performers will compete for a $10,000 first prize.

Plus a chance at the biggest prize of all.
$1,000,000 . . . IN CASH.
Instant fortune. And instant fame.

If you’ve got a singer, a dancer, a comic, a mimic, a
comedian, a group, a musician, a magician, a juggler, an

acrobat, or what have you, as long as they are
exceptionally talented . . .
It’s the opportunity you’ve been waiting for. The
break that could make a career skyrocket to stardom.
Contact Chuck Barris Productions in Holly-
wood, (213) 469-9080, at 6430 Sunset Boulevard.

Chuck Barris Productions
6430 Sunset Boulevard

Hollywood, Ca. 90028

(213) 469-9080
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Billboard photo by Peg Wallace

ELY PREMIER—MCA/SouthCoast artist Joe Ely premiers his new LP ‘‘Musta

Notta Gotta Lotta" during a performance in Austin, Tex. for invited press, ra-
dio and retail from across the country.

Universal Amphitheatre’s
Reopening Still Year Away

LOS ANGELES—The Universal
Amphitheatre in suburban Univer-
sal City, Calif. is scheduled to re-
open in late spring of 1982 as an en-
closed entertainment complex
designed to accommodate almost
any live stage musical, concert and
dramatic presentation.

Facilities are also being incorpo-
rated for television taping, recording
and filming, as well as the ability to
present live tv programs.

Seating capacity will be increased
from 5317 to 6.000. A seven-row
balcony is being added around the
rear perimeter of the redesigned au-
ditorium. The distance from the
stage to the farthest seat will be 150
feet which will guarantee unob-
structed seating throughout the fa-
cility. Aisles are being relocated for
easier access to and from seats.

The new stage will have a prosce-
nium arch 70 feet wide and 25 feet
high. The stage will be approxi-
mately three times larger than it
originally was.

The enclosed Amphitheatre is
being sound engineered and will be
state-of-the-art in amplified sound.
A dressing room complex and exec-
utive office suite will be built, con-
nected to the stage by inside direct
access. The new dressing room will
be immediately adjacent 1o the
backstage area.

A 30-foot wide concourse will be
built around the Amphitheatre, cov-
ered with a mirror-reflective sky-
light. The concourse will feature a
grand entrance, two exhibition
areas, food, merchandising, rest
rooms and service areas.

The project is being designed by
the firm of Skidmore. Owings and
Merrill of Universal City.

Starr Unshutters
Music Hall Club

PHILADELPHIA—This city’s af-
ter dark scene got its first major
venue showcasing contemporary
performers and musicians with the
opening of the Ripley Music Hall
(March 27) by Stephen Starr.

With the Bijou Cafe nearby seat-
ing only some 300 persons, with con-
temporary names coming in for
mostly single night stands, Starr
makes the same offerings at Rip-
ley’s. a disco converted into a 460-
seat nightclub.

The new club has more than
double the capacity of his former
Stars club, which he dropped be-
cause of the limited seating. Starr
says he is going after the middle-
ground acts that don’t feel comfort-
able playing the 2,000-seat night
clubs, but are too big for a 200-seat
club.

The Ripley policy will be pat-
terned after the Bottom Line in New
York, except that the club will also
have the capability of doing dance
concerts.

The talent buying will be varied,
geared to the 25 to 40-year-old
demographic—ranging from solo
singers to big bands. Starr himself is
only 26, and during his three years at
his smaller club opened in 1977, he
played virtually every top name in
the book.
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Old Kansas City Uptown Theatre,
Once Doomed, Again A Hot Spot

NASHVILLE—Following a $1.5
million facelift in 1979. Uptown
Theatre. a 50-year-old movie house
in Kansas City, Mo.. reopened its
doors as a live entertainment facility
with special guest Count Basie.

But once the hoopla died down,
beset by sagging ticket sales and in
different patrons. Uptown seemed
destined to failure.

Today, the Midwestern club con-
sistently fills 70%-80% of its 1.400
seats. booking close to 25 name acts
a month. New management and di-
verse name draws, coupled with the
national trend toward acts playing
mid-size venues (Billboard. March
21, 1981). are the key factors in the
business boom.

Nederlander Will
Build California
Outdoor Facility

LOS ANGELES — A multi-mil-
lion dollar music and theatrical out-
door facility will be built. owned and
operated by the Nederlander Organ-
ization in Costa Mesa on the Orange
County Fairgrounds, located ap-
proximately midway between Los
Angeles and San Diego.

James Nederlander, president of
the Nederlander Organization, says
the location of the facility between
two major urban population centers
will enable them to draw audiences
from both locales, as well as from the
Orange County area.

He also says he does not think the
new Orange County facility will
compete with the Los Angeles Greek
Theatre, also operated by the Neder-
lander Organization. “One facility
will enhance the other and bring
even more entertainment into the
greater Los Angeles area,” he notes.

Ground-breaking for the as-yet
unnamed 7.000 fixed seat amphi-
theatre is scheduled for July. Itis ex-
pected to be completed in the sum-
mer of 1982. In addition to the 7,000
fixed seats, the facility will also be
able to hold 8.000 using lawn seat-
ing.

Alan Bregman, vice president in
charge of West Coast booking for
the Nederlander Organization, will
be in charge of West Coast bookings
for the new facility. Robert McTyre.
general manager of the Greek and
Pantages Theatres (also part of the
Nederlander Organization), will be
general manager of the new facility
as well. Harvey Kresky, who con-
ceived the idea for the venue, will be
executive consultant to the new am-
phitheatre.

The Nederlander Organization
owns and operates 25 theatres and
amphitheatres across the nation.

Chattanooga To
Construct Arena

NASHVILLE—A major concert
arena is now under construction in
Chattanooga by the Univ. of Tenn.
and is due 1o open in May of 1982,
The auditorium is being built with
concert event promotions in mind.
featuring direct load-in for touring
groups. a 60- by 40-foot stage for
live concerts and 210,000 square
feet of seating space.

Booking information is available.
Contact the Univ. of Tenn. Sports
Arena Director. 201 Cadek Hall,
Chattanooga, Tenn. 37402. Phone
(615) 755-4371.

www.americanradiohistorv.com

“Things have truly turned around
the past eight months.” says man-
ager Martin Dickey. crediting new
owner Bob Boggess with much of
Uptown’s recent success. “We've
gone from having one major show a
month to 22."

Uptown’s April lineup includes
the Temptations. Commander
Cody. Ray Price. U2, Milly Jackson,
CIiff Richards. Krokus. Dave Ma-
son, the Flamin® Oh’s, Spirit. Jay
Boy Adams and Shan Goya Ca-
lypso, a reggae group from Min-
neapolis. Beatlemania. which
recently sold-out five of seven per-
formances at the club. will play a re-
turn engagement.

Dickey says that Uptown plans to
book more country groups and that
new wave bands do well at the club.
“Surprisingly. reggae is popular
here,” he says. “There’s a pocket of
devoted fans in the Midwest.” Reg-
gae acts that have played the club
recently include Jimmy Clift. Third
World, Burning Spear, Soul Syndi-
cate. Toots and the Maytals.

Aided by a thriving bar business.
Uptown can aftord to hold its ticket
price to an average $6. Reserved

seating is available about 80% of the
time. The club adds to its coffer by
doubling as a mecting place for local
business symposiums in the day-
time.

The club’s seating is a two-tiered
arrangement—cabaret style accom-
modating about 630 persons on the
floor. with a more conventional
theatre atmosphere found in the bal-
cony. which holds approximately
750 people.

Nearly $250,000 has been in-
vested in state-of-the-art sound and
lighting equipment. The expansive
stage area is about 33 by 31 feet.

Structurally, the club retains
much of the original *20s archi-
tectural design. False. suspended

dark blue ceilings simulate a starlit
night, while lattice work and Greek
statues adorn the walls.

Although Uptown is now gener-
ating a profit, it is not resting on its
laurels. The club is hosting a benefit
show with Humble Pie, with pro-
ceeds going to the Folly Theatre. an
old burlesque house in Kansas City
which is being renovated as a live
theatre spot. ROBYN WELLS

Fusion Controversy
Boring To Zawinul

By SAM SUTHERLAND

LOS ANGELES—The semantic
war between jazz purists and fusion
advocates may rage on, but don’t ex-
pect to find Josef Zawinul in the
trenches.

After more than a decade at the
helm of Weather Report, the band
he co-founded with saxophone titan
Wayne Shorter, the veteran com-
poser and keyboard/synthesizer
stylist. is too busy juggling a host of
live and recording projects to
quibble over generic tags.

In addition to readying new mate-
rial for the followup to “Night Pas-
sage”—the band’s 10th Columbia al-
bum, still lodged securely in the top
10 on Billboard’s Jazz LPs chart af-
ter 16 weeks—the Viennese native is
working on two separate outside
recording ventures.

The first, a forthcoming solo ven-
ture on Columbia, resumes a phase
of his career that had been halted af-
ter his 1969 eponymous set for At-
lantic. After cutting that record and
earlier sets for that label and Vortex,

Zawinul had shelved solo work to
focus on Weather Report.

Concurrent with those group and
solo albums, he’s also preparing for
a Masterworks LP that will reflect
his roots in European classicism.
That album will offer a more “sym-
phonic approach” while preserving
his now familiar command of elec-
tronics, he hints.

A trio of album commitments
would be daunting enough for most
performers, but Zawinul is also
gearing up for a busy spring and
summer concert schedule that will
take Weather Report to Japan in late
May and then back to the U.S. for
major festival appearances during
the summer, sandwiching in group
recording sessions during three
weeks in July.

“I don’t know what I’'m working
on,” Zawinul jokes in an interview at
his Pasadena home, which now
serves as a composing lab and
recording studio as well. thanks to

(Continued on page 42)
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Academy of Music, Philadelphia, Pa., March 23

x Total Ticket
c | ARTIST—Promoter. Facility, Dates Ticket Price Gross
« DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| REO SPEEDWAGON/707—Brass Ring Productions, 19,490 $9.311 | $202907+
Arena, Detroit, Mich., March 27
2| REO SPEEDWAGON/707—-Entam/Sunshine 17,410 $8-39 | $150,805*
Promotions, Arena, Lexington, Ky, March 28
3| REO SPEEDWAGON/707—Brass Ring Productions, 13,615 $9-311 | $140,729*
Arena, Univ., Ann Arbor, Mich., March 26
41 CHRISTOPHER CROSS—Pace Concerts/Louis 14,000 $7.50-39.50 | $118,376*
Messina/U.T-S.EC, S.EC. Univ., Austin, Tx.,
March 26
5| RAINBOW/PAT TRAVERS/4 OUT OF 5 DOCTORS - 13,866 $7.75-39.75 | $115,887*
Avalon Attractions, Forum, LA, Ca., March 23
6| STATLER BROTHERS/BRENDA LEE-Varnell 13,500 $7.50-38.50 | $110,000*
Enterprises, Freedom Hall, Louisville, Ky., March 28
7| CHARLIE DANIELS/JOE ELY—Feyline Presents, 9517 $8-310 [ $102,135
Arena, Denver, Co., March 28
8| PAT TRAVERS/RAINBOW/4 OUT OF 5 DOCTORS -~ 11,000 $8.75:$9.75 | $95,006*
Avalon Attractions/Marc Berman Concerts, Sports
Arena, San Diego, Ca., March 24
9| KOOL & THE GANG/GAP BAND/YARBROUGH & 8934 $9-$10 | $87,140*
PEOPLES/T.S. MONK—Alan Haymon Presents, WG
Enterprises/Sunsong, Arena, Raleigh, N.C., March
27
10 KOOL & THE GANG/GAP BAND/YARBROUGH & 9,051 $8.50-89.50 | $75,327
PEOPLES/T.S. MONK—Alan Haymon Presents/WG
Enterprises, Colis., Charlotte, N.C., March 28
11| KOOL & THE GANG/GAP BAND/SLAVE/YARBROUGH | 7,028 $9-$11 | $68,784
& PEOPLES—Alan Haymon/WG Enterprises, Metro
Center, Rockford, IIl., March 24
12| RAINBOW/PAT TRAVERS/4 OUT OF 5 DOCTORS - 7.587 $8.75-39.75 | $68,381*
Avalon Attractions, Swing Aud., San Bernardino, Ca.,
March 25
13| WHISPERS/SHALAMAR/LAKESIDE/CARRIE LUCAS— | 7,879 $8-59 | $67,880
WG Enterprises/Fred lones, Colis., Memphis, Tenn
March 28
14| STATLER BROTHERS/BRENDA LEE—Varnell 8,143 | $750-$8.50 | $67,591
Enterprises, Civic Center, Birmingham, Ala., March
29
15{ KANSAS/LOVERBOY-Brass Ring Productions, 7,098 $9.50 | $67,431*
Arena, Saginaw, Mich., March 24
16| TED NUGENT/DONNIE IRIS—Jack Utsick Presents, | 7,025 | $9.50-51050 | $66,616
Civic Center, Portland, Me., March 27
17| KANSAS/LOVERBOY—Entam, Civic Center Colis., 8,387 $7.50-38.50 | $66,569
Charleston, W. Va., March 29
18| RAINBOW/PAT TRAVERS/4 OUT OF 5 DOCTORS - 7333 $8.75-39.75 |  $62,647*
Avalon Attractions, Arena, Fresno, Ca., March 26
19| MOLLY HATCHET/.38 SPECIAL-Sunshine 7,260 $8.50 | $61,710
Promotions, Center, Columbus, Ohio, March 29
20| CHEAP TRICK/.38 SPECIAL—Sunshine Promotions, 7,757 $7.50-38.50 | $60,169
Colis., Ft. Wayne, Ind., March 27
21| KANSAS/LOVERBOY-Sunshine Promotions/ 7,051 $8-39 | $59,734
Celebration, ACC, Notre, Dame, S. Bend, Ind.,
March 27
Auditoriums (Under 6,000)
1| AMERICA/RANDY MEISNER—Vision Attractions/ 4,626 $9.50-312.50| $53,365*
Non-Stop Entertainment, Co. Bowl, Santa Barbara,
Ca., March 29
2| WHISPERS/SHALAMAR-WG Enterprises, Colis., 5044 $8.50-89.50| $47,026
Shreveport, La., March 29
3| CHEAP TRICK/.38 SPECIAL—Brass Ring 5237 $8.50| 344,515
Productions, Civic Center, Lansing, Mich., March 28
4| KANSAS/LOVERBOY—Brass Ring Productions, Hill 3957 | $9.75-811.75( $43,780*
Aud., Univ., Ann Arbor, Mich., March 25
5| WHISPERS/LAKESIDE/SHALAMAR/ CARRIE LUCAS- 5,076 $8.50] $43,146*
WG Enterprises/Bash Productions, Muni. Aud.
Columbus, Ga., March 26
6( TED NUGENT/DONNIE IRIS—Jack Utsick Presents, 4420 | $950-$10.50| $41,980
Aud., Bangor, Me., March 25
7| PAT TRAVERS/4 OUT OF 5 DOCTORS—BIll Graham 4310 $7.95-$9.95| $40,258*
1 Presents, Mem'l. Aud., Sacramento, Ca., March 27
8| TIERRA/KANO—Feyline Presents, Civic Aud. 4797 $8-39| $39,612
Albuquerque, N.M., March 29
9| TIERRA/KANO~—Feyline Presents, JAM, Colis., El 4451 $8-510| $38,004
Paso, Tx., March 28
10| AYERS/SMITH/TURRENTINE/HUMPHREY/CARN— 2,600 $12.50-315| $37,000*
Alan Haymon Presents/Sunsong, Beacon Theatre,
N.Y.C., March 27
11| PETER, PAUL & MARY—Electric Factory Concerts, 2,787 $10-315| $35,045
Tower Theatre, Philadelphia, Pa., March 27
12| TED NUGENT/DONNIE IRIS—Jack Utsick Presents, 3.520 $8-39 | $33,659
Forum, Presque Isle, Ma., March 26
13| TIERRA/KANO—Feyline Presents/JAM, Chapparel 3,802 $8-39| $32,771
Center, Midland, Tx., March 27
14| AYERS/SMITH/TURRENTINE/HUMPHREY/CARN— 2,400 $13.50| $31,000%
Alan Haymon Presents, Berklee Center, Boston,
Mass., March 28
15| MUDDY WATERS/JOHNNY WINTERS/IAMES 2,626 | $10.50-81150| $29,754
COTTON-New Audiences, Beacon Theatre, N.Y.C.
N.Y., March 28
16] CHUCK MANGIONE—Electric Factory Concerts, 2847 | $9.50-$10.50 | $28,804*
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‘HANDY SALUTE’
KOOL SUPER NIGHTS
Carnegie Hall, N. Y.
Tickers: $20, $15, 310, $8

Largely through the musical efforts of pian
ist-organist-arranger-conductor Dick Hyman, a
recreation of a 1928 concert organized by W.C.
Handy was presented to a standing ovation here
March 6.

While there were moments that lagged, pos-
sibly due to the fact that some of the music
doesn't weather 1981 standards, most of this
formal concert drew loud applause. Handy was
best known as composer of such standards as
“St. Louis Blues,” “Beale Street Blues,” “The
Memphis Blues” and “Yellow Dog Blues.”

Much of the concert was given over to music
either arranged or chosen by him as representa-
tive of the black musical ethic. Included in the
program were gospel, spiritual and African-fla-
vored selections performed by a variety of art-
ists ranging from a cappella solo voices to
the 100-voice New York Concert Choir under the
direction of John Motley.

The vocal soloists were Bobby Short,
McHenry Boatwright, Geanie Faulkner, Carrie
Smith, Wy Handy-son of the late composer—
and Katherine Handy Lewis, the elder Handy's
daughter, who performed at the original concert.

In addition to the 29-piece orchestra, Short
accompanied himself at the piano, while pianist
Don Shirley offered a masterful a cappella.
unamplified, concerto-like synthesis of some of
Duke Ellington's ballads. The piano soloist on
the original program was Thomas "Fats" Waller.

Among other standouts was the 78-year-old
Mrs. Lewis's complete reading of “St. Louis
Blues,” including two rarely performed choruses
and one additional chorus written especially for
this occasion. Carrie Smith carried the evening
from the blues-belting side as she coaxed rhyth-
mic handclaps from the choir and the audience
on “Beale Street Blues” and the poputar Clar-
ence Williams tune “(If | Could) Shimmy Like
My Sister Kate.”

But it was Hyman who, in the end, outlasted
them all on the organ, at the piano, with the pen
and at the podium on the featured selection,

‘Yamekraw. ARNOLD JAY SMITH
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CHICK COREA
DIZZY GILLESPIE
Carnegie Hall, N.Y.
Tickers: $15, $12.50. $10. $8

Another sold out house greeted the second in
the Kool Super Night series March 13. The
three-part series is in its third year at Carnegie.
This year, producer George Wein has collabo-
rated with Carnegie as part of the Hall's 90th
anniversary season

The lineup of all star performers included
Chick Corea, piano; Steve Gadd, drums; Michael
Brecker, tenor sax; Eddie Gomez, bass; and spe-
cial guest Dizzy Gillespie, trumpet.

The Corea Quartet played the first half. Gadd
seemed to be out to prove that, after a long ten-
ure as the leading studio drummer on both
coasts, he is, indeed, a jazz drummer. During
Corea’s opening number, "Quartet |,” Gadd
played more drums than he has in years.

Further, he has rekindled the art of playing
wire brushes. Despite all his prodding, however,
a looseness was absent from the group for the
first three selections. These were titled “Quartet
I," “Quartet [II" and “Quartet Il (Part 1).” All,
including a fourth, “Quartet Il (Part 2)"" are
from a Warner Bros. release by the group.

Each selection had its merits. In “Quartef
11" Corea mixed the tempo creating some nice
dynamics. In "Quartet Il (Part 1)" he opened
with a fine a cappella piano improvisation, which
segued into a medium tempo ballad with Gadd,
kicking all the way. But it wasn't until “Quartet
Il (Part 2)"" that the group relaxed enough to
serve up some stretched out bebop sax from
Brecker, a spotlight on Gomez's bass, and more
Gadd.

Gillespie came out for the second half and
traded tunes with Corea. opening with a bright
samba of his own. Corea’s “Bud Powell,” a trib
ute to the late pianist, followed

While Gadd, at times, did not seem to know
when to lay back—he powerhoused his way
through ballads as well as uptempo selections—
he proved his worth on Gillespie's “Con Alma.
The drummer coaxed the tune into a slow rock-
funk groove mixing his pulse with the trumpet
player's.

ARNOLD JAY SMITH
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The odd couple of Mayor Dianne
Feinstein and Grace Slick are
among the presenters set for the
fourth annual Bay Area Music Assn.
Awards, April 15 at the Warfield
Theatre in San Francisco. Among
the acts slated to perform are Marty
Balin and his new band, Jim Carroll,
Lacy J. Dalton, Herbie Hancock,
Randy Hansen, Journey, Ronnie
Montrose, Group 87 and Carmine
Coppola, father of producer Francis
Ford. Show is a benefit for the Bay
Area Music Archives.

The Jefferson Starship premiered
its recently released single, “Find
Your Way Back,” from the new
“Modern Times” LP on Grunt Rec-
ords during an appearance on “Fri-
days.” a late night comedy show on
ABC, Friday (3). The show marked
the return of Grace Slick as a mem-
ber of the band. She last appeared
with the Starship in 1978.

L.A. rock’n’roll favorites The
Plimsouls are embarking on their
first tour of the East Coast following
months of SRO dates throughout
California that drew the likes of Van
Halen’s David Lee Roth, Stan Lynch
of Tom Petty and the Heartbreakers,
ex-Cheap Trick bassist Tom Peters-

Billboard ®
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son, the Knack’s Doug Feiger and
others. The tour, in support of the
group’s recently released self-titled
debut LP on Planet. will see them
headlining clubs in New York. Bos-
ton. Philadelphia. Baltimore, Provi-
dence, New Haven, Detroit, Chi-
cago, Cleveland and other cities
beginning April 16 at Trax (N.Y.).
Its last show in the L.A. area was a
live broadcast on KWST-FM.

415 Records and KLOS-FM will
present SVT, the VKTMS and the
Red Rockers at the Starwood in L.A.
Monday (13). ... XTC is currently
touring the U.S. in support of its
“Black Sea™ LP (RSO/Virgin). ...
Liberty recording artist Bill Medley
will play a cameo role in the film
“Rocky 1" to be released in the fall
of 1982. ... Toronto-based rock
band Triumph has settled a lawsuit
with former managers Dixon-
Propas out of court and is available
for new management. The group
records for RCA. . .. Singer/guitar-
ist Larry Davis recently completed
work on an LP, “The Arkansas Blues
Man,” which was co-produced, ar-
ranged and engincered by St. Louis
r&b veteran Oliver Sain.

ROMAN KOZAK &
KAREN KELLY

Survey For Week Ending 4/11/81
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| NEW YORK (Pop) SAN ANTONIO (Pop) J
This | TITLE-Artist, Label & Ths | TTLE-Artist, Label & |
Week | Number (Distributirzizbel) Week Number (Distributing Labet) |
1 | CAMILOSESTO 1 | LzZALOPEZ ’
Amaneciendo Pronto 1086 Siquieres verme llorar Hacienda 6981
2 | GILBERTO MONROY 2 | ROBERTO CARLOS
Mt jaragual Artomax 730 Grandes exitos CBS 12303 |
3 | ROCIO JURADO 3 | VICENTE FERNANDEZ
Senora Arcano 3485 15 grandes exitos Telediscos CBS 20422
4 | JULIO IGLESIAS 4 | LUPITAD'ALESIO
Mi vida en canciones CBS 50301 Ya no regreso contigo Orfeon 16047
| 5 | LUPITAD’ALESIO 5 | CARLOSY JOSE
Sone que te perdia Orfeon 5267 El chubasco TH 2093
6 | DYANGO 6 | RENACIMIENTO 74
La radio Odeon 74112 Cuando quieras regresar Ramex 1058
7 | LUPITAD'ALESIO 7 | RAMON AYALA
Inocente pobre amiga Orfeon 16044 Mejores corridos Fredy 1195
8 | JOSE RUIS RODRIGUEZ 8 | LOSREYES LOCOS
Atrevete TH 2095 Personalidad CBS 20497
9 | CAMILO SESTO 9 | CAMILO SESTO
15 grandes exitos Telediscos 1011 15 exitos mas grandes Telediscos 1011
10 | ESTRELLAS DE ORO 10 | RUBEN NARANJO
Vol 3 Telediscos 1013 Sarape 1158
11 | BASILIO 11 | CAMILO SESTO
Si me dejas ahora Karen 54 Amaneciendo Pronto 1086
12 | RAFAELJOSE 12 | CHELO ‘
Contigo mujer Boringuen 1405 Puros boleros Musart 1790
13 | JOSE)OSE 13 | JOSEJOSE
15 grandes exitos Tetediscos 1015 15 grandes exitos Telediscos 1015
14 | ROBERTO CARLOS 14 | JULIO IGLESIAS |
Grandes exitos CBS 12303 Hey CBS 50302
15 | NELSON NED 15 | JOSELUIS RODRIGUEZ ‘
Mi manera de amar WSL 4120 Una cancion de Espana TH 2021
16 | SOPHY 16 | LOS HERMANOS BARRON
Velvet 6002 Pancho lopez Joey 2091 ‘
17 | JULIO IGLESIAS 17 | EMMANUEL
Hey CBS 50302 Intimamente Arcano 3535
18 | VICENTE FERNANDEZ 18 | ROBERTO PULIDO
15 grandes exitos Telediscos CBS 20422 ARV 1068
19 | JUAN GABRIEL 19 | MAzzZ ‘
Recuerdos Pronto 1076 Class Cara 023
20 | JOSEAUGUSTO 20 | ROCIO DURCAL
El mejor de mis amigos Odeon 71106 Con mariachi Pronto 1078
21 | YOLANDITA MONJE 21 | JULIO IGLESIAS
Fantasia CBS 10313 Mi vida en canciones CBS 50301
22 | LEONARDO PANIAGUA 22 | CONJUNTO MICHOACAN ‘
Sr Paniagua Discolor 4430 Piguetes de hormiga Odeon 73171
23 | EMMANUEL 23 | ALFONSO ARAU
Intimamente Arcano 3535 1 Mojado power Profono 3035
24 | FELITO FELIX 24 | LITTLE)JOE & THE FAMILY
Caytronics 6005 King of the brown sound Fredy 022
25 | ROCIO DURCAL 25 ’ JUAN GABRIEL
Con mariachi Pronto 1078 | Recuerdos Pronto 1076 1

33
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Sound Business

300,000 MORE THAN IN 1980 s

Japanese Project One Mllllon
Sales Of Walkman-Type Units |

TOKYO—Japan’s audio manu-
facturers claim they expect to sell
one million units this year of port-
able. lightweight headphone stereos
such as Sony’s Walkman, Toshiba’s
Stereo Walkie and Aiwa’s Cassette
Boy in this country. This compares
10 an estimated 700,000 units sold in
1980.

Sony, which placed its Walkman
on sale in July 1979, had produced
and sold (including exports)
1,100.000 units, it claims, by the end
of February 1981.

In February of this year. Sony
placed its new generation Walkman
IT on sale in the Japan market.
Slightly larger than a standard cas-
sette tape, the Walkman Il measures
3'% by 1-3/16 by 4-5/16 inches and
weighs 280 grams. The Walkman |
measures 3% by 1'% by 5% inches
and weighs 390 grams.

The Walkman IP’s 280 grams com-
pares to Toshiba’s 445 grams, Aiwa’s

By SHIG FUJITA

365 grams and 580 and 330 grams
respectively for new Matsushita and
Sanyo models.

Sony’s Hideotoshi Uchiyama here
indicates that the supply of Walk-
man Il is unable to keep up with de-
mand here thus far even though pro-
duction rate per month is 50.000
units.

Price of the new model here is
32,000 yen ($152), 1,000 yen ($5) less
than the 33,000 yen ($157) of Walk-
man L.

Features of the Walkman II in-
clude a muting switch, as well as
one-hand control and operation by
two small batteries which guarantee
nine hours of listening. If an at-
tached battery case with two larger
batteries is used, a total of 70 hours is
capable.

Sony indicates that production of
the Walkman II is expected to reach
150.000 a month shortly, at which
time exportation to the U.S., Europe
and Southeast Asia will begin.

Aiwa, which followed Sony with
its Cassette Boy here, a unit which
can record as well as play, is placing
its new FM Cassette Boy, which can
receive and record FM stereo broad-
casts on sale. Like the Walkman 11,
this Aiwa unit can also play metal
tape.

Aiwa intends to produce the FM
Cassette Boy at the rate of 20.000
units @ month with introduction in
Japan intitially. Increased produc-
tion and exporting will commence
later.

According to Toshiba, its Stereo
Walkie has been doing well enough
in the marketplace that the firm is
not comtemplating a new generation
of it. Monthly production was
20,000 units but has now been
upped to 55,000.

Total Japanese production of
lightweight stereo headphone sets
this year is expected to be 2 million.
half of which will be exported.

AES Will Debut New Ampex Tape

466 High Energy Mastering Product Is On The Way

LOS ANGELES—Ampex is intro-
ducing a new generation digital
mastering tape—466 High Energy
Digital—at the upcoming Audio En-
gineering Society (AES) here next
month.

The new formula, according to
Donald F. Bogue, business manager
of audio tape products for the Mag-

By JIM McCULLAUGH

netic Tape division, has a higher
packing density, higher remanence
and coercivity and improved relia-
bility and durability.

The formula, to be available in
lengths and configurations for all
open reel digital audio recorders,
was developed. Bogue indicates,
through extensive field testing with

Pranstiehl

We Give You

FOR COMPLETE INFORMATION.
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Needles and Pfantone
Accessories give you sound
profits for these sound reasons:

ONE SOURCE FOR: Phono needles and cartridges; accessory lines
audio, video, telephone, CB. tape and record care. Largest inventory inthe
industry makes you first with the latest.

SALES SUPPORT: The most complete catalogs in the business. Awide
variety of sales aids. displays and merchandisers.

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.

WRITE US TODAY ON YOUR LETTERHEAD

PFANSTIEHL Dept. 1, 3300 Washington St.. Box 498. Waukegan, IL. 60085

Give the gift
of music,

both current production and pro-
totype digital hardware.

In its developmental stage, the
formula was used by CBS Records
for remote digital mastering sessions
at New York’s Lincoln Center and at
last November’s AES in New York
with Mitsubishi’s X-80 digital two-
track machine.

Ampex first made digital audio
tape available commercially in 1977,
the 460 Series, and that tape has
been used exclusively to date for all
Soundstream digital mastered
recordings.

Other features of the 466 High
Energy: the use of a highly durable
binder system that improves “run-
ability” and reduces dropouts for
sustained low error rates; it’s greater
packing density, as compared to
standard tapes., accommodates nar-
rower track widths; and the tape is
backcoated to reduce static gener-
ation and to improve handling and
winding characteristics.

Commercial
orresidential =
applications ¥

console pictured

Leasing available 2
oA

16055 VENTURA BL., SUITE 1001 « ENCINO, CA 91436 * (213) 995-4175 * Telex 651485

YOUR OWN STUDIO

16-Track from $54,200 * 24-Track from $79,500

ptional automated

EVERYTHING

Includes: Multi-track machine, Console, Monitor
speakers, Amplifier, Two-track machine,
Microphones, Stands and Cables.
From Otari, Tannoy, Amek, BGW, Beyer,

Price includes delivery
Professional installation extra

DIOSK

AKG, Sennheiser,
Shure, Neumann.

‘Other equipment
available: Orban,
dbx, PZM, JBL,
Atlas, Dolby,
Eventide, Ivie,
Lexicon, Mic-Mix.
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Latest Model: New generation of the Sony lightweight, portable stereo cas-
sette player—Walkman ll—is now available in Japan. Exporting to other mar-
kets is due shortly.

b3

NEW YORK—BASF is aim-
ing to be the number three tape
company in the U.S. in two to
three years, says marketing direc-
tor Mark Dellafera, after TDK
and Maxell. The company is re-
vamping packaging of its Pro |
and Il cassettes as well as its ad-
vertising. and will be shipping
the new product to dealers this
week.

Included in the new campaign
is a blister card and in-store dis-
play specifically geared to music
accounts. The display is a mobile
which ties in BASF and Mobile
Fidelity Sound Labs recordings.
which are made on BASF
chrome tape. Mobile Fidelity is
also plugged in BASF print ads.

“We're going all out with
chrome.” says Dellafera. Besides
% Mobile Fidelity, EMI and Van-
guard tapes are recorded on
BASF chrome in the U.S. In Eu-
rope, BASF chrome is used by

LAUNCHING MAJOR CAMPAIGN sessossosy

| BASF Aims For No. 3
Spot As U.S. Tape Co

By GEORGE KOPP

Py

RCA and CBS. BASF is also co-
promoting the controversial Is-
land Records “One Plus One”
one-sided prerecorded cassette in
the UK.

“We've been dependent on
Germany too long,” says Della-
fera, speaking of the company’s
head office. “We will start pro-
ducing our own chrome in the
U.S. we'll still rely on Germany
for our ferrichrome tape. Costs g
are high if we import. but when
we manufacture here 1 can stay
competitive.”

The new BASF slogan reads.
“The world’s quietest tape is like
no tape at all.” The company
plans a heavy ad schedule cou-
pled with an ambitious dealer
support program.

For premium audio tape as a
whole Dellafera says he expects
the market to grow 8%-12% an-
nually for the next four to five
years.
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ED HART IN COMMAND

Professional Mart
Lures Phase Linear

LOS ANGELES—Phase Linear, a
veteran name in the high end, audio-
phile oriented component market.
plans a major push now in the pro-
fessional field.

According to recently named
president and chief operating officer
Ed Hart, who had helmed JBL’s pro
ahd consumer marketing previously,
the move is evolutionary for the
Lynnwood, Wash., firm.a U.S. Pio-
neer affiliate.

“Phase Linear products have al-
ready been used by sound contrac-
tors, for example, for pro applica-
tions,” he explains.

Hart emphasizes, however that
new Phase Linear pro products will
not just be repackaged consumer
units. The professional line will be
specially designed and buiit for pros
with a major emphasis on perform-
ance and roadworthiness.

Phase Linear will make a formal

. presentation of the new pro line at

the upcoming Audio Engineering
Society (AES) convention next May
in Los Angeles. The company was
on hand at the recent L. A. National
Assn, of Music Merchants (NAMM)
expo emphasizing professional
products for the first time.

Among initial pro products from
Phase are the Model A-30 power
amplifier at 125 watts per channel;
the A-60 power amp at 225 watts per
channel, expected to ship in June;
and a 60-watt model expected to
ship in mid-July.

Upcoming products include a 10-
band graphic equalizer for pro use
and a crossover network.

Just completed is the appointment
of seven rep companies around the
U.S. which will handle distribution
of the products.

In a two-year period, predicts
Hart, some 50% of the firm’s total
volume will emanate from the pro
side.

In the consumer realm, Phase
makes available three amplifiers.
three pre-amps, a real time analyzer,
a tuner, a cassette deck, turntable,
equalizer, two noise reduction units,
speakers and a wood rack for stor-
age.

Hart promises some new high end
audio products in the consumer area
for the upcoming Consumer Elec-
tronics Show in Chicago next May,
one with video applications.

JIM McCULLAUGH
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Sound Business

L OS ANGELES—Jack Douglas set to produce
the Knack for Capitol at the Record Plant.

Mike Flicker producing/engmeering a new
Poco LP at Soundcastle Recording Studios for
MCA. Other activity there: Andrew Gold produc
ing Rita Coolidge for A&M, Jim Nipar engineer-
ing; Skip Scarborough/lerry Peters producing
Rockie Robins for A&M, Bill Bottrell at the con-
sole; Richard Landis producing Gary 0’Connor
for Capitol with Joe Chiccarelti engineering,
Mitch Gibson assisting; and Patrick Henderson
producing the West Los Angeles Santuary Choir
for New Benson Records, Bill Bottrell and David
Margquette engineering.

Activity at Kendun: Michael P. Jackson pro-
ducing Jessie Colin Young, Jim Nipar engineer-
ing with Tom Cummings assisting; Jack Nitzsche
producing Promises for Capitol with Dave Has-
singer engineering, assisted by Bob Winard and
Rick Smith; REO Speedwagon remixng a single
with co-producer Kevin Beamish -engineering,
assisted by Tom Cummings; Reggie Andrews
and Bobby DeBarge co-producing the DeBarges
for Motown, Barney Perkins at the console, Tom
Cummings assisting; Ollie Brown producing Linx
for Brown Sugar Productions and Chrysalis with
Michael Schuman engineering, assisted by Tom
Cummings and Bob Winard; and Norman Con-

Dixie Dregs Go
Into Court; Sue
For $1.6 Million

LOS ANGELES—The Dixie
Dregs want approximately $1.6 mii-
lion in general and punitive dam-
ages from local attorney Lloyd Se-
gal, whom they allege. failed to
properly manage their affairs.

In the Superior Court complaint,
the Atlanta-based group claims, t00.
that Segal owes its Axis Sound Stu-
dios in Atlanta $8.086 in session
costs and sidemen payments from a
total recording bill of $34,150. Segal,
they charge in the court filing, prom-
ised to make the payments for their
recording sessions.

The plaintiffs contend they orally
agreed to their first management
binder with Segal in April 1979, un-
der which they were to pay 15% of
their gross income for his guidance.
They allege Segal misappropriated
and converted their funds to his per-
sonal use and neglected to pay them
funds he received from third parties,
including record labels, due them.

They later inked an artist/ produc-
tion deal with Segal. The complaint
claims Regency Records was a sham
and was not qualified to act as a pro-
duction company.

The group charges that Segal held
a $50,000 fund in its behalf, for
which it asks an accounting from the
court. They also seek a probe by the
court of expenses deducted by the
defendant from their earnings.

The suit asks approximately
$1,075,000 in general damages and
$500,000 in punitive damages.

Lonnie Simmons
Faces Suit For
$32,621 In Fees

LOS ANGELES—Mini-conglom-
erate entrepreneur Lonnie Simmons
is being sued in Superior Court here
for $32.621.98 allegedly owed for le-
gal fees.

MTL Inc,, a collection agency rep-
resenting the legal firm of Troy, Ma-
lin & Pottinger here, claim Sim-
mons’ corporate interests owe the
following fees: Total Experience
Productions, $16,359.61; Total Ex-
perience, $1,717.23; Total Experi-
ence Publishing, $8,084.87; Total
Music, $171.04; Total Experience
Studios, $2,895.74 and Total Sound,
$28.60.

Studio Track

nors producing Jean Carn for Philadelphia Inter-
national, Jackson Schwartz engineering, Tom
Cummings assisting.

At Producers Workshop, producer Bob Ezrin
mixing the new Murray McLauchlan LP for

Elektra Records, Rick Hart engineering. Also
there: Rick Gianatos putting vocals on a project
for AVl Records, Peter Krueger engineering,
Russ Castillo assisting; producer Jim Ed Norman
starting a new Johnny Lee project, Eric Pres-

tidge engineering, Ben Rodgers assisting; and
Alan Abrahams producing a Charles Veal project
for Capitol, Mark Smith engineering, John Ro-
senthal assisting.

Activity at Rumbo Recorders: Greg Errico pro-

ducing Lee Oskar for Elektra, Ed Barton at the
console; Jim Saad producing Sue Saad, David
DeVore engineering the Planet project; Daryl
Dragon producing Cheryl Ladd for Capitol, Greg

(Continued on page 37)
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ANOTHER HOT SCOTCH CASSETTE PROMOTION:

50% SAVINGS ON
SCOTCH MASTER"ll
CASSETTES.

Here’s a money-
making opportunity
for you. And a money-
saving opportunity for
your customers. For a
limited time—we’re
offering a twin-pack of
Scotch Master II C-90
Cassettes for the price
of a single Master II
Cassette. For as long as
supplies last. Excellent
full spectrum sensi-
tivity and low tape
hiss make chrome

bias Master II Cassettes

the right tape for all
critical recordings.

WATCH THE
ACTION.

We want to help
you build your busi-
ness. A Scotch Cassette

“Buy One, Get One
Free” offer has the
consumer appeal that
can build volume and
speed turnover.

This promotion is
limited—from April
20th to June 12, 1981, or
until supplies run out.

Your Scotch
Cassette salesperson
has all the details. All it
takes is a nod from
you. Discover that a
tape recorder isn’t the
only place Scotch
Cassettes sound great.

Your cash register
is another.

SCOTCH®CASSETTES. THE TRUTH COMES OUT.
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Sound Business
- N

POLICE POWER—Andy Summers, Sting and Stewart Copeland of the Police are dwarfed by a mammoth JBL sound system onstage at a Spanish bul ring. The
group collaborated with the speaker firm for a cross promotional campaign during the ““Zenyatta Mondatta” launch during recent European tour. U.K.-based
Entec was the touring sound company.

With your apex printer
you'll print label copy
right on your cassette.

Save time, money, trouble, space.
Eliminate inventory problems, costly label overruns,
Save 3¢ or more pe- cassette

Distributed in the U.S
and worldwide

1290 Avenue of the Americas
a= New York, New York 10019
Telephone: 212-582-4870
Telex: 12-6419

AUDIOMAYIC CORPORATION

HARBOR SOUND, NEAR OCEAN

Bay Area Welcomes New
24-Track Sausalito Studio

SAUSALITO, Calif.—Harbor
Sound, a new 24-track room. has
been added to the Bay Area roster of
recording studios.

The studio, located on Harbor
Drive, adjacent to one of Sausalito’s
principal marina areas, is equipped
with an MC1 636 automated console
and MCI 24-track and two-track
recorders. Signal processing equip-
ment includes UREI LA 4’s, UREI
1176’s, Master Room Scamp Rack,
with other processing gear from
EMT, Lexicon and Delta Labs.

Amps are by Mclntosh, Crown
and BGW, with JBL, Rodgers,
Auratone and Altec 604 monitors.

Microphone assortment includes
models made by Neuman, Senn-
heiser, AKG, Sony, Telefunken and
Electro-Voice, and the studio owns
an Apollo grand piano.

The studio area measures 20x20.
with the English-style side-console
control room measuring 15x20.

24 and l6-track. with second engi-
neer, rents at $65 per hour, with 8-
track available at $30 per hour.
Clients may rent exclusive use of the
studio at $800 per day. which in-
cludes 16 hours of recording time.

The studio was designed by Scott
Putnam of United Recording of Los
Angeles. Studio operator Nancy
Evans says a virtue of the design is
that “it’s human. You can spend a
lot of time working in here without
getting tired.”

Evans was previously the operator
of 24-track Sonoma Recording in
Santa Rosa. Principal owner of the
new venture is Dick Grove, who pre-
viously operated his White Rabbit
artists management company—
which had an 8-track production
studio—at the site. All of the White

wWwWw.americanradiohistorv.com

Rabbit equipment was renoved in
the changeover, and Grove now op-
erates the management company
from a new Sausalito acdress on
Bridgeway.

Staff engineers are Evans, Paul
Stubblebine, a former CBS engineer
who was a partner in Sonoma
Recording and who aided in the new
installations; Marnie Moore, who
will double as studio manager;
Craig Talmy, Dana Chapoelle and
Fern Kral.

Evans emphasizes the amenities
available because of the location.
These include a full service bar and
restaurant and a new shaitsu/hot
tub instailation, both next door.

JACK McDONOUGH

BY NARAS

Seminar In
Bay Area On
April 11-12

By JACK McDONOUGH

SAN FRANCISCO--The local
NARAS chapter. in conjunction
with San Francisco State Univ., has
scheduled “Survival In The '80s: A
Music Industry Seminar” to be held
April 11-12 at Knuth Hall on the
campus of the university (Billboard,
April 4, 1981).

Three principal topic areas will be
covered on each of the two weekend
days. The first will feature sessions
on publishing. record production
and promotion/publicity. with stu-
dio engineering, specialized record
production and management/book-
ing covered on the second day.

The publishing panel will feature
songwriter Dino Ferakis, ASCAP’s
Mike Gorfain, Jobete’s Jay Lowry
and attorney Jeff Graubart.

The initial record production
panel, to focus on artist/production
relationships, will have Bobby Co-
lomby, Amy Holland and George
Duke.

Indies Bill Moran and Augie
Blume, Atlantic’s Paul Cooper and
the Gavin Report’s Dave Sholin will
helm the panel on promotion and
publicity.

Studio engineering will be hosted
by Tom Scott of Dolby Labs, Loren
Rush from Stanford Digital Music,
Fred Catero. Mike Larner and Les-
lie Ann Jones, all of the Automatt,
and indie Phil Edwards.

The specialized record production
panel will hear from Beserkley’s
Matt Kaufman on rock and roll, Na-
rada Michael Walden on R&B, Or-
rin Keepnews on jazz, Olivia’s Judy
Dlugacz on women’s music, and in-
die Harold Lawrence on classical.

The management and booking
panel will feature Norby Walters, Al
Evers of the Berkeley Agency, David
Allen of the Boarding House and Al
Pins of Crabshaw Productions.

Beverly Sommerfield, executive
director of the chapter, says registra-
tion will be limited to 400. Advance
general fees are $110 for the week-
end ($70 one day) with NARAS
members and students fees sct at
$90/860. Door registration is $135/
$85. The chapter has also made ar-
rangements for special rates at the
St. Francis Hotel on Union Square.

Sommerfield says financial assist-
ance for the seminar was provided
by the 3M Company in addition to
the local chapter and the university.

No. 510
Fiat-Foam Shield

7
No. 508

./ /4
No. 208
8 Track 8 Track Cartridge
Foam Pad  Spring Pad

Full Shield

Special designs on request

Call or Write

OVERLAND PRODUCTS CO.

P.Q. Box 567 ¢ 515 North Pierce Street
Fremcnt, Nebr. (USA) 68025 e 402/721-7270
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DIGITAL SCORES—Herb Pilhofer, president and creative d
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irector of Minneapolis’ Sound 80 Studios, background, leads

the scoring of a 90-second Archer Daniels Midland tv commercial, believed to be the first network spot using digital
audio. The spot's first scheduled airing was Sunday (29) on NBC's **Meet The Press’’ program. Pilhofer's original
music was recorded on 3M digital equipment which now offers standard vid=o synchronization compatibility.

_ Audiophile Recordings .
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TCHAIKOVSKY: SYMPHONY NO. 4-Balti-
more Symphony, Comissiona, Vanguard Audio-
phile VA250026, $12.98.

This performance could use a little more
finesse in the quieter inner movements, but in
the adrenalin-charged outer sections of the work
there is power and authority to spare. The final
movement is one of the loudest in the standard
repertoire and it's conveyed magnificently. Van-
guard’s microphoning is exemplary in natural
balancing of the orchestra, and all the true-to-
life dynamic character expected in digital today
is apparent. Apparent too is just how seriously
the “audiophile” designation is being taken by
this company, particularly in the extremely tight
quality control evident in these KM domestic
pressings on German vinyl

x k%

THE VILLAGE BAND-The Canadian Brass,
RCA ATC1-3924, $15.98.

There’s something for just about everyone on
this program which takes a not-altogether-seri
ous look backward at the style of band music
popular in the late 19th century. There are pot
pourris of Sousa, Stephen Foster and Civil War
songs, along with several classical warhorses
such as “Largo Al Factotum™ and “Poet And
Peasant" in bubbly, brash, breathtaking arrange
ments. RCA's generally close-up microphoning
and balancing adjustments have been forgone
here for an ambient, church recording which
robs a little detail but beautifully blends and
thickens the group’s sound. This versatile quin
tet had a 1976-77 direct-disk release, so they're
known to audio buffs, and their freewheeling.
tuneful style, anchored with great technical bril
liance and smoothly meshed ensemble should
be winning them new fans daily. RCA went to
Germany for the pressing. but some pre-echo
still is present

* * *

BYRD AT THE GATE—Charlie Byrd Trio &
Guests, Mobile Fidelity Sound Lab MFSL-1-515,
distributed by Mobile Fidelity Sound Lab. $16-
17

This 1963 live performance by the veteran
guitarist offers fresh proof that early two-chan
nel stereo recordings. when properly miked, can
match virtually any multi-channel format extant
in terms of basic sound quality. Like the early
stereo Riverside titles reissued in Japan during
the late '70s, this Milestone master also under
lines the gains premium pressing technology
can bring even without the added detail al-
forded by half-speed mastering. That process
does offer icing on the cake, however, with
Byrd's wine-mellow strings enjoying exemplary

presence and the rhythm section of bassist Ke
ter Betts and Bill Reichenbach on drums cap-
tured accurately. Program itself runs from Byrd
originals ("‘Blues For Night People” and “'Ela Me
Deixou") to standards like “More,” “I Left My
Heart In San Francisco” and “Some Other
Spring.” Overall, an astute choice for Mobile Fi
delity and another argument on behalf of jazz's
particular appeal as an audiophile’s delight.
*  x K

THE DOORS, Mobile Fidelity Sound Lab
MFSL-1-051, distributed by Mobile Fidelity
Sound Lab. $16-17.

With the recent im Morrison biography, a
Doors hits anthology and new wave’s hindsight
all drawing renewed attention to this influential
L.A. quartet, an audiophile version of their land-
mark debut makes obvious commercial sense.
Happily. Paul Rothchild's lucid production and
the sturdy performances provide musical justifi-
cation as well: apart from the imbalance in
channels heard in the opening bars of Break
On Through” (that apparent flub is on the mas-
ter tape), the overall sound is a still hypnotic
contrast between moody atmosphere and sharp
detail. In particular, John Densmore’s jazz-in-
fluenced brush and cymbal work is enhanced by
the more spacious image achieved through half
speed cutting. And with keyboardist Ray Manza
rek handling most of the bass lines as organ
pedal tones, any loss in bass definition due to
the half-speed technique is minimal. With rock
classics like “Soul Kitchen." “Light My Fire”
and “Twentieth Century Fox" and the epic “The
End," expect audio-conscious rock fans to flock
to the bins.

A New Studio
In New Jersey

TURNERSVILLE. N.J.—This
suburban Atlantic City community
is the site of Southern New Jerscy’s
newest recording studio. Larry Di-
Bona. who received a degree in com-
munications from nearby Glassboro
(N.J) State College. and Glenn He-
gel. a singer. songwriter and musi-
cian. have teamed up to establish
Sclsound Recording. DiBona also
has experience as a radio disk jockey
and as manager of an electronics
store.

The studio also serves as home
base for their production compan
offering the services of writer. engi-
neer. stage manager. music and pro-
ducer. DiBona and Hegel have al
ready produced a number of radio
commercials and sound tracks for tv.

For The Record

LOS ANGELES—A photo cap-
tion in last week’s issue incorrect
identified the recording studio
where Devo cut its “Freedom Of
Choice™ LP as the L.A. Hit Factory.
The correct studio is the Record
Plant. Los Angeles.

eSS

® Continued from page 35

Edward at the console; and Richard Landis pro
ducing Kid Rainbow for Capitol, Joe Chiccarelli
engineering.

George Tobin producing Natalie Cole at his
own Studio Sound Recorders, H. Lee Wolen be
hind the console. Also there, Jose Quintana
doing final mixdowns on Latin artist Jose Jose
for Ariola Records, Wolen behind the board.

The New Town Heroes working on an LP at
Perspective Sound, George Daly producing.

Spencer Proffer producing a new Devin
Payne LP at his own Pasha Music House for the
Pasha label. Proffer also doing pre-production
with Billy Thorpe for his new LP. Also there.
Larry Brown co-producing and engineering Chi
Coltrane for CBS/Germany; the Records guitar-
ist Jude Cole tracking with Moon Martin produc
ing and Duane Baron engineering; Randy Bishop
producing his new band the Underdogs, also for
Pasha with Duane Baron engineering; and ex-Jo
Jo Gunne members Curly Smith and Matt Andes
working on new sides for a new band, Duane
Baron again at the board.

Rusk Sound sees: Marco Juniore producing

*_ _-Sh;dio Track

Mary Welsh, Juergen Koppers engineering, help-
ing 1s Steven D. Smith. And Pete Bellotte pro-
ducing Sue Ann Carwell for Warner Bros., Steven
D. Smith assisting.

Activity at Allen Zenta includes engineer
Brian Gardner mastering the following projects:
a single from the Stanley Clarke/George Duke
LP, a jointly produced project engineered by
Tom Vicari; a self-produced single from the new
Ohio Players Boardwalk LP, Gary Platt engineer;
a new Chuck Mallone-produced New Riders
single; and a new W. Collins-produced Bootsy
Collins single, Greg Reilly and ). Jaszoz the engi
neers. Engineer Chris Bellman is mastering: a
self-produced Rick James LP, Tom Flye the engi-
neer: a new Robert Winters/Fall LP for Buddah;
a new Chrysalis single featuring Billy |dol & Gen
X, Keith Forsey the producer; and a Richard Bur-
gess-produced Spandau Ballet single for Chrysa-
lis. The Zentz recording studio sees Rene & An-
gela mixing a second Capitol LP, Bobby Watson
producing, Bruce Swedien engineering, John
Van Nest assisting.

(Continued on puge 38)

Cassette Boxes

Quality molded Norelco®and Poly Boxes
from (MAH-SOUND:

leading suppliers to the
recording industry. <

Prices, quality and 5
service will put money / y
/ 5

in your pocket.

Norelco”Box made of high
impact styrene plastic,
rigid enough to protect,
compressible enough to
bend without breaking.
Mar resistant. Fully inter-
changeable with any of
the automatic loading
machines in the industry.

The MAX-SOUND Poly-box
snaps shut and locks
firmly. Looks soft, but this
one’s tough. Closed box
can support up to 100 Ibs.
static weight!

Call or write for

price list and samples to:

MAaH-50U0D

A Division Of Joyce Molding Corp.
501 Division Street, Boonton, New Jersey 07005

(201) 334-2020
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Sound Business

® Continued from page 37

Dan Fogelberg overdubbing for his upcoming
double LP at Caribou Ranch recording studios,
Nederland, Colo., producing himself with Marty
Lewis. Lewis also engineering along with Lewis

and David Giogini with Jerry Mahler assisting.

George Martin set to produce the Little River
Band at tus AIR Studios Montserrat, Montserrat,
West Indies, with Geoff Emerick engineering.
Emerick also set to engineer Nazareth there

while a recent project on the island studio saw
Mike Batt completing a project, producing him
self with engineer Mike Stavrou.

At Le Studio, Morin Heights, Quebec, Robin
Geoffrey Cable producing Walter Zwol & the Men

Studio Track

for A&M Records. At the same time the group
cut a video at Le Studio’s new video-capable
Studio B. Other action at the Canadian facility:
Denis LePage and joe La Greca producing Carol
Jiani for Unidisk, with Bobby Clearmountain co-
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MASTERS OF THE STUDIO.

professional recording tape. They've earned a place in
the ranks of the world’s most successful recorded
albums and singles™.
Along with the Award, we also present $1,000to a
charitable organization. Since we started the Golden
Reel Awards three years ago, there have been over 200
recipients, and more than $200,000 donated on their behalf
Congratulations to all of them. The masters on
both sides of the microphone.

AMVIPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063, (415) 367-3889.

RIAA Certitied Gold

There’s as much magic in the mixing board as there is
in the keyboard.

That's why, when we award the Ampex Golden
Reel, it goes to both the recording artist and the
recording studio. Together they provide the magic that
turns a reel of recording tape into an outstanding
creative achievement.

The Ampex Golden Reel Award honors those
achievements that were mastered on Ampex

>Ampex 1981 Golden Reel Winners as of 1/81

www americanradiohistorv. com

producing Bryan Adams for A&M

Recently at Villa Recorders, Modesto, Calif.,
Rose Maddox and Merle Haggard working on an
upcoming LP project with Allen Sudduth eng
neering and Mike Mellford producing.

Rue Caldwell starting production of his LP
called “Rucism” for Larue Productions. Record
ing is taking place at his own private 24-track
studio, “The Estate,” Santa Barbara, Calif.

Jimmy “Bo” Horne putting the finishing
touches on a new LP at Sunshine Seund, Miami.
Also there: Steve Bogard working on tracks,
while Formula Vi is finishing up an LP

The ). Geils Band in residence at Long View
Farm recording studios, North Brookfield, Mass.
finishing up a new LP for EMI.

Carl Davis producing the Chi-Lites using 3M
digital equipment at Chicago’s Universal
Recording, Bill Bradley engineering. Also there
recording for CBS are the Manhattans.

Triiad Recording Studios, Ft. Lauderdale,
Fla., sees: the Crystal Caine Band working on a
debut LP. co-producing the sessions are Steve
Gaudet and Michael Laskow, Laskow also engi-
neering; Marshal Radcliffe producing the Hot
Walker Band with Vincent Oliveri at the console
singer/songwriter Danny Floyd working a new
single; and singer Jim Attias ts at the mixing
stage with arranger/producer Tom Hartman
while engineering chores are split by Michael
Laskow. and Vincent Oliveri with Robert Corti
assisting.

Oliver Sain co-producing a Larry Davis LP at
St. Louis’ Archway Sound Studios.

Edited by IM McCULLAUGH

HEAVY LOAD—Fork lift carries mas
sive Trident TSM console through
the streets of Franklin Square, N.Y.,
towards Master Sound Productions
recording studios. Engineers Ben
Rizzi and Dave Brody subsequently
put it through its initial paces. The
new console is part of a major up-
scaling Master Sound Productions,
a SPARS member studio, has under-

gone.
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By RICHARD M. NUSSER

he recording studio scene here is powered by the world'’s

most sophisticated rhythms and driven by its most sophis-
ticated technology; it is as diversified as the ethnic mix of the
musicians who live here. You can fetch a balalaika player or a
part for a foreign-made amplifier at almost a moment’s no-
tice, and the prices for both are competitive.

In fact, they're highly competitive. That may be a problem
tor studio owners and some of the players, but it's a boon for
their customers, who are as diverse as the rhythms that flood
Gotham's studios.

Is there a New York Sound?

Some say there are too many sounds in this city. Others say
you can single one out, but they can only describe it in terms
such as “vital’ and “alive.”

That's New York.

Four years ago, a half dozen studios predominated. Today,
there are nearly twice the number of studios there were four
years ago and almost twice the number of acts sharing the
charts.

That's why people here don't follow the sun to record. They
are cost conscious, in a city where minutes mean money. They
are trying to find a sound that appeals to the world, and they
feel they have a better chance of making that combination in
and around New York than anywhere else on the globe.

“The scene here is precarious,” says producer Phil Ra-
mone. “You must learn to use a studio well; time is tight.””

That may sound like a warning, but it only warns the profes-
sional concerned about the cost of a top-flight session. When
you are paying top dollar for the sound you want, and the
record company is watching every penny, that sort of pressure
can be a blessing.

That’s why the stars who record here have names like Billy
Joel, Chic, Quincy Jones, the Ramones, Humble Pie, John
Cale, Peter Frampton, the Outlaws, Debbie Harry, Bruce
Springsteen, Carly Simon, David Bowie, Dire Straits, Sister
Sledge, Bob James, Michael Frank, Narada Michael Walden,
Johnny Mathis, lan Hunter, Robert Fripp, Graham Parker,
Devo, Kid Creole, Stephen Bishop, D.L. Byron, Lydia Lunch,
James Chance and some of the top names
in jazz and classical music from over the
world.

Digital? There are at least six major
studios offering digital.

Video? At least half a dozen studios in
Manhattan offer full scale video produc-
tions, and that doesn’t include post-pro-
duction mixing. Add another six once you
get outside Manhattan.

{
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““We had a pretty bad summer,’ admits more than one ma-
jor studio manager, “'but we've survived nicely."”

Surviving nicely means there’s been some price cutting.
Price cutting means there are fewer demands made upon the
client. A few years ago you either accepted the status quo or
took your business elsewhere. Now top engineers aren't
pledged to one studio or another; they float, they drift from
job to job with relative impunity.

Groups like Steely Dan can jump from one studio to another
without the strictures of block booking. Producers can shop
for deals. It's hectic, but it works.

“The word staff is finished,”” says Ramone. “The situation
will never be the same as it once was, when studios could
charge a 200% markup on tape alone.

“The percentages are off, and they witl never return to what
they were 20 years ago,” he adds.

Rates now, according to those who wheel and deal for
precious studio time, range from $120 to $170 an hour, for
state-of-the-art production facilities. If you're willing to shop
around, and settle for less than that, you can grab 8-track or
16-track time for as little as $50 per hour.

*“Of course you may still pay for digital sessions at the rate
of $250 an hour,’ says one producer. ‘It all depends on what
you need.’

From Woodstock, N.Y., where Todd Rundgren has a video/
audio studio in the woods, to the loft district in Manhattan's
fashionable SoHo, you can record your session on a number
of videotape configurations, and then take tapes less than
half a mile away to have them mixed and matched to the for-
mat of your choice.

Straight audio recordings are a thing of the past, some here
claim. Most of the major studios now offer at least post-pro-
duction facilities for video work, and they are gearing up for a
future that includes tape to film transfers, and vice versa.

New York has been in the forefront of the computerized
tape/film editing process, and the technology continues to
change as fast as the minds here can develop practical solu-
tions to the problems of recording. Manhattan is a veritable
cornucopia of outboard equipment, though, and the task gets
done.

Recent developments such as the affiliation between
Warner Communications Inc. and American Express for an all
music cable channel highlight the need for studio video, and
New York has had more than two decades as a leader in video
programming, able to draw on an immense pool of talent and
technicians.

“l remember Jerome Robbins telling the audience at the
Metropolitan Opera one night that he felt fortunate to be
nourished by New York,” is the way studio owner Bob Walters
explains it. He and partner and producer Tony Bongiovi own
New York’s Power Station, noted for its steady flow of pop art-
ists, but typical of those Manhattan studios that hum around

Richard M. Nusser is Billboard's International Editor, based in New
York.

the clock, fueled by an active talent pool of rock, pop, soul,
disco, reggae, jazz, classical and ethnic music acts, television
and movie scoring, and commercial jingles.

There are the superstar studios, of course, such as Electric
Lady, the Hit Factory, Record Plant and Sigma Sound of New
York, A&R studios, RPM Studios, Blank Tape, the Power Sta-
tion, Mediasound, Sound Mixers, Celebration and the remain-
ng stalwarts belong to Atlantic, RCA and CBS Records.

But the demand for studio time that powered the last major
surge in new construction and state-of-the-art conversions
spun off into one room studios that turn out relatively cheap
demos. Some of these are financed by studio fees earned by
musician-owners such as Elliot Randall, while others are run
by successful engineers, producers and entrepreneurs.

Not all the studios are located in Manhattan. Brooklyn is
emerging as a recording center in its own right, host to several
regional artists who have had some disco success. Some
Brooklyn studios have 24-track capabilities and access to a
talent pool that runs as wide a gamut as Manhattan.

Not all the action is confined to the city boroughs, either.
The House of Music is a short hop across the Hudson River,
nestled in a rural New Jersey setting, and there are many well
equipped studios to the north of the city, nestled in the hills
around Woodstock, and sprawling eastward into Connecticut.

These suburban studios are tapping a growing number of
young rock and fusion bands which are playing at local clubs
and dropping into studios whenever their budget allows to cut
the demo tape they hope will earn them a recording contract.

That syndrome is simitar to the one that is keeping the one
room studios in the city busy. The rise of small, new wave la-
bels such as Ze Records here is providing a steady flow of cus-
tomers, although the music can be described as a mixture of
rock, funk, disco, and reggae rather than the minimalist or
relentlessly driven power pop that had characterized the early
new wave scene.

Remote recordings are still a factor here, with the Record
Plant mobile unit rolling regularly, and producer Phil Ramone
continuing his experiment with digital live recording that he
began on the Billy Joel tour last fall.

The reemergence of Radio City Music Hall as a pop venue
has led to several live concerts being taped there, most no-
tably the week-long stint of the Grateful Dead, and live club
taping continues at places such as the Bottom Line, Privates,
and C.B.G.B.’s.
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By GEORGE KOPP

he high cost of living is a serious problem for New Yorkers,

and for studio owners it translates into the high cost of
recording. Everyone is conscious of economics these days,
and studios who can stay in business while cutting their rates
down to $40-$50 an hour are few and far between. Studios
here are finding new approaches to meeting budgets without
sacrificing the quality of their work.

The crunch has hit large studios and small studios alike.
Producers have less money to spend, and budget watching is
carried out with unprecedented seriousness. Most studios be-
lieve that these practices are long overdue, and they feel the
financial pressure forces them into new areas of innovation
and creativity.

The most frequently-found methods of dealing with the
tight economy are increased use of computerized automa-
tion, soliciting lucrative jingle work to fill in studio down time,
more frequent “*house projects’ and diversification into video
and video sweetening.

Although computerizing calls for large cash outlays, the
conversion to the machines can save money over the long
haul, if it is done properly. Regent Sound’s Bob Liftin, a com-
puter specialist as well as recording business veteran, says he
knew years ago that the crunch would hit.

“When 32-track and 64-track recording came along,’” he
says, ‘‘costs skyrocketed. People would work six to eight
months on an album and run up bills of $100,000 or more. It
occurred to me that a 24, 32 or 64-track recording should take
no more time than a 2-track recording. In fact. it should be
faster because of all the computerization involved.

“The engineer can't be at the mercy of the machine. That's
why we've custom-designed our system with an approach

George Kopp is a reporter in Billboard's N.Y. office.

Comp
Help De-Crunch The Dollar}

uters And Video

that's a 180 degree turn from other computerized systems,
and we've increased our efficiency by more than 100%. A tele-
vision show that used to take us three days now takes us two
hours.”

Liftin says his program gives the engineer far greater con-
trol than other automation systems, and performs many
other functions as well. For instance, the computer keeps a
complete log of all the tracks, noting when each was cut. The
entire log is also stored in the computer's memory, allowing
the tracks to be located quickly in the studio library. In addi-
tion, everything is typed out by the computer, so the tapes can
be labeled right away. The computer also makes written rec-
ords of fader settings, so if information is lost in the machine,
there is a copy.

The studio has backup equipment for everything, including
a backup computer, all in the name of efficiency. "If | raise my
rates 10% because of the hardware,” says Liftin, *'l can de-
liver a 20% cut in studio time.”

This is a great benefit to the artists as well as the record la-
bels, he says. ‘“‘Technology has become so unwieldy that it

Left, Sound Works, lo-
cated in the basement of Studio 54,
has signed a deal with CBS Video Enterprises
for a series of original productions for home video and cable.
Above, Greene Street helps to beat high costs by locating in
Manhattan's SoHo. Here, chief engineer Roddy Hui works on
Kurtis Blow mixes at the studio’s automated Trident TSM
console.

backs up and affects the performance. Now if a producer says
he wants to hear a certain track. we just press a button and
there it is, all cued up. Studio time should be spent creating,
not fiddling with machines. A painter can spend two years on
a painting, but he shouldn't have to spend half an hour look-
ing for the brush and another hour looking for the paint.’

Staying small is one way the Greene Street Recording Stu-
dio in the SoHo section of Manhattan beats the high cost of
recording. SoHo, a formerly bleak neighborhoed of ware-
houses and factories, has seen a renaissance in the last few
years as artists moved in and turned the ample space into liv-
ing and working studios. Recording studios have moved in as
well, cashing in on the ambience of the area to attract artists.
Greene Street has hosted performers as diverse as musical
minimalist Phillip Glass and hit rapper Kurtis Blow.

“The bigger studios are in trouble,” says Greene Street
manager Michael Rubinstein. *' The one-room studio is the an-
swer for the '80s. But pressure from the label to keep costs
down is something every studio has to deal with—they want

(Continued on puge NYS-8)
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SMALLER CAN BE BETTER

In A City Of Bigness, Tight Money
And New Wave Set A New Pace

small studios are John Hanna Recording in Bethel, Conn.
Sound Hound in Nyack, N.Y., Good Time in Port Chester,
N.Y., Recording Center in Norwalk, Conn., and P&Sound Stu-
dios in Stamford, Conn.

According to Hamilton Brosious, whose Audiotechniques
supplies equipment for many of the studios and broadcast fa
cilities in the area, the competition from the smaller studios,
many of which are moving up to 24 track, and cost squeezes
are forcing many of the larger, better known studios to offer
deals at under $100 an hour.

The major technical innovation that has allowed new
smaller studios to compete with the majors has been the de-

€-SAN

Moogy Klingman (with recent audio/video client Mickey
Rooney) offers 4-camera video capability at his 16-track HiFive
Studio Says Klingman, ““We can do the complete album, with
video, for the same price some of the high priced studios
charge for audio alone.”

By ROMAN KOZAK

T he growth of the music scene, tighter recording budgets,
the “less is more' studio philosophy of many new wave
bands, the interest by studio musicians and engineers in set
ting up shop on their own, the need for better quality demo
tapes, and better equipment have all combined to create a
boom in smaller studios in New York.

“It used to be there were a lot of little studios that would
produce a lot of junk, but | am really enjoying the fact that
there are many new small studios, which produce much better
quality, ' says Herbert S. Gart, president of the Rainbow Col-
lection Ltd., a New York-based production company whose
producers include John Peters and Larry Butler.

“The reason you see studios popping out in Brooklyn and
Queens is because the money is right,” adds producer Terry

Songshop, now 16-track but planning to up to 24 this sum-
mer, also has its own recording label, personal management
and offers recording classes. From left are Wayne Vican,
owner, keyboardist Tommy Mandel and studio manager Jean
Petrucelli.

Cashman, who notes that the demo tapes he is now getting
from new acts are of much better quality than a few years ago,
because of the new studios.

The new studios, and some are not so new, generally cost
less than $100 an hour, are usually 16 track, though some-
times 24 and in many cases are involved in other aspects of
records and/or video production.

Among studios of note are Sound Heights, Cross Fire, Sky-
line, Hometown, Song Show, H&L, Right Track, Sundragon,
Battery Sound, Electro-Nova, Blank Tape, Daily Planet,
Greene Street Studio, Hi-Five, and 39th St. Studio, among
others.

Outside the New York metropolitan area, some of the top

————

’— Roman Kozak is Billboard's Rock Editor, based in N.Y.

velopment of better recording consoles, says Brosious.

“Ten years ago all the major studios would have their con-
soles custom made. But the stock console makers have im-
proved so much, that now a stock console, with 28 inputs, can
sell at $25,000 or $30,000 and it will outper-orm a $100,000

console of 10 years ago,' says Brosious.

““Some, like MCI, which is making consoles at $200,000 and
more, are now also making the 600 series at $45,000 or
$50,000, which is z fully automated 24-track console, that
can outperform others costing two or three times as much

that were made only a few years ago,"” he continues.

“The most significant new pieces of equipment have digi-
tal-related, with digital tape recorders and digital reverb units

for moderate prices,” he says.

A prototype of these types of studios is the A-1 Studio on
the upper West Side, owned by Herb Abramson, one of the
founders of Atlantic Records. In existence since 1963, though

in a different location, the studio offers 24-track, 16-track
and 8-track recording facilities.

Used by artists, *from punk to classical,’” tne studio lists its
rates as $45 an hour for 8-track, $60 an hour for 16-track,

and $75 an hour for 24-track.

In addition, the studio offers a number of aroduction aids,
{Continued on page NYS-8)

ROCKET
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We are pleased to announce the opening of Studio A
our incredible all new showcase & 8 track record-
ing room. Acoustically engincered environment and
electronic system, custom designed by

Analogique Professional Systems.
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Crown, Macintosh, Phase Lincar, B.G.W., MXR,
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Gretsch, Acoustic, Hammond w/Leslie,
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(212)944-2699
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The famous Stanton 881S set a new
standard of performance for world
professionals and audiophiles alike.
Now built to the same careful stan-
dards, Stanton introduces three new
cartridges—881E, 880S and 880E. The
881E includes the calibrated perfec-
tion of the 881S but with an elliptical
stylus. The 880S and 880E maintain
the same high standards of perfor-
mance, in appiications where calibra-
tion is not of prime importance.

www americanradiohistorvy com

A complete new line of cartridges
built to the exacting standards
of professional requirements...

The “"Professionals” a series of four
cartridges featuring all the famous
Stanton performance features at dif-
ferent price levels, designed for 2very
budget requirement.

For further information write to Stanton
Magnetics Inc., Terminal Drive, Plain-
view, N.Y. 11803
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Announcing a new service for buyers dnd sellers of used audio recording equipment. . .

AUDIOTECHNIQUES
EQUIPMENT EXCHANGE

The Audiotechniques EQUIPMENT EXCHANGE is a large display showroom in midtown Manhat-
tan. Here used audio recording equipment on consignment from both studio and mdgvndual owners
is offered for sale to a constant stream of buyers from the world over. Owners are relieved of adver-

tising and selling their surplus equipment, and buyers can view a wide variety of equipment in one

location before making their choice.

BUYING USED EQUIPMENT

The EQUIPMENT EXCHANGE is a veritable treas-
ure trove for the used equipment seeker, hobbyist
or audio “nut”. We have everything from cassette
to 24 track recorders, consoles, mixers, and a huge
array of other gear of every type imaginable. You
are invited to visit the EXCHANGE, but please give
us a call before you come so that we can arrange
to have one of our staff on hand to show you our
wares. If you want lists or need to check prices,
give us a call, and we’'ll do our best to take care of
you. We are sure you'll be impressed with the vari-
ety and the low costs.

SELLING USED EQUIPMENT

If you have equipment for sale, write or phone us
for details about our consignment plan. We will
advise you about pricing, shipping, etc., and will
send you our consignment forms. No equipment
accepted unless we have your completed consign-
ment form. The equipment will be located under
secure conditions at 1619 Broadway with prices
on every item clearly marked. Payment for equip-
ment sold will be made promptly after the sale has
been completed. As owner of the equipment, the
final selling price will be your decision. The EX-
CHANGE will maintain an aggressive promotion
campaign to sell your equipment promptly.

1800 223 2486

audiotechniques
equipment exchange

1619 Broadway, 4th Floor, New York, NY 10019 Telephone: (212) 586-5989

CENTER
INC.

CONNECTICUT'S LARGEST STUDIO.
S50 AN HOUR.

THE
RECORDING

25 Van Zant
Norwalk, CT
06855

(203) 853-3433

WwWWwWw.americanradiohistorv.com
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GOTHAM'S
HIGHRISES ARE
HOME TO HIGH
TECHNOLOGY

By JIM McCULLAUGH

he New York area continues to be a strong presence in the

professional audio community and more of a technology
showcase.

In addition to the numerous first rank, state-of the-art
recording studios in the area, the Gotham geography is home
to many major pro audio equipment manufacturers, sup-
pliers and importers, as well as studio architects and de-
signer/builders.

It's also the headquarters of the Audio Engineering Society
where every November the tri-annual AES Convention at-
tracts the entire pro audio world to the Waldorf-Astoria for
four days.

The New York studio marketplace has also blossomed into
a digital community as 3M, for example, is now at several area
studios such as Sound l!deas in Manhattan and nearby
E.R.AS. in New Jersey. Scharf Communications is actively
renting 3M digital from N.Y. Sony and Soundstream equip-
ment also maintain a strong rental presence in the market
capturing numerous classical and jazz projects for both major
and audiophile labels.

And recently Soundstream, Inc., Salt Lake City, merged
with Wilton, Conn., Digital Recording Corp.

A look at pro manufacturers in the New York area and envi-
rons reveals such names as Acoustilog, Inc.; Agfa-Gevaert,
AKG Acoustics; Gotham Audio Corp.; Eventide Clockworks;
Keith Monks; Nagra Magnetic Recorders; Panasonic P.A.D_;
Neutrik Products; Rupert Neve, Inc.; Sansui Electronics;
Sennheiser Electronics Corp.; Sony Industries; Sound Work-
shop Professional Audio Products; Stanton Magnetics, Tech-
nics by Matsushita; U.S. Pioneer and Victor Company of Japan.

While recording console, multi-track tape recorder and
monitor speaker manufacturers tend to be scattered around
the world—examples: Studer (Switzerland), Harrison (Nash-
ville), Ampex (Redwood City, Calif.), 3M (Minneapolis), Tri-
dent (London), MCI (Ft.Lauderdale, Fla.), JBL (Los Angeles)—
the East would seem to be a breeding ground for many manu-
facturers of signal processing and other outboard equipment,
particularly if one links the New York metropolitan area with
the Northeast—home to such firms as Lexicon, dbx. DeltalLab
Research, Inc., Eastern Acoustics Works, Inc., Ursa Major and
others. The upper Eastern Seaboard has always been a hot-
bed of consumer audio and video companies.

With 11,000 members the AES is *‘as strong as its ever
been'" notes executive director Donald Plunkett.

The Society's three conventions per year—L.A. in May, Eu-
rope in March and November in New York—continue to grow
in terms of exhibitors and attendees. The workshop ap-
proach, instituted at the Nov. 1980 AES will be expanded, in-
dicates Plunkett, with increased attention to digital and video.

Additionally, scientific audio papers from around the world
continue to be an important part of the AES convention
schedule with China now becoming an increasing presence.

Location in New York is a plus, adds Plunkett, since the city
is located essentially between Europe and the West Coast,
meaning increased communication for AES sections which
serve members in Australia, Canada, Europe, Japan, Mexico,
as well as the U.S.

“New York also,”” says Plunkett **has been revived as a
recording, music and technology center evidenced by the
surge in activity in the city in 1980 and 1981. Frankly it wasn’t
that way a few years ago but New York is gaining much more
of a leadership role in recording and audio,"

Examples of technologically progressive firms in the New
York area include Victor Company of Japan, Ltd. (JVC) which
recently introduced its BP-90 16-bit processor for profes.
sional digital recording; the Pansonic Professional Audio Divi-
sion which has developed a PCM recording system; and Neve
with its recent 8108 65-input 48 track recording console with
centralized microprocessor-controlled assignment facility.

Billboard

Jim McCullaugh is Billboard’s Sound/Video Business Editor.
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hy do producers like to work in New York? Many rea-
sons, some very obvious.

“Why do | like working in New York stud 0s? It's because |
live here, and it's a lot easier than flying down to Montserrat,”
laughs Bernard Edwards.

“We live here and we do like the faster pace,’ adds his part-
ner Nile Rogers. “'It’s expensive here, so you have to work fast
and get the record out. But more importantly, for a producer,
is that the studios here are state of the art. and they have all
the outboard equipment that you need. Youdon't have to rent
anything.

“In other places in the world where we have worked, the
studios didn't have anything but the board and the recorders.
The equalizers, condensers and all the rest you had to rent,

a"a"2"s"s"a"a"a"2"2"2"2"="2"2"2"s"2"=""
Producers Ponder:

WHY NEW YORK¢

and we don't want to have to be bothered witn that,’” he con-
tinues. Edwards and Rogers, best known as Chic, have
recently produced a Johnny Mathis LP, before moving on to
produce Debbie Harry's solo LP.

“For a producer it generally boils down to does the room
sound great?" says Ron Dante, Barry Marilow's producer
working on a solo LP at his favorite studio, Media Sound in
New York. “This (Media Sound) has genuinzly been a good
room. As a singer | always liked singing in Studio A. It's a big
room, like a chapel, and you always feel you a-e doing a better
performance.

““l also like the atmosphere here. The people go out of their
way to be creative. They will juggle things for me," he contin-
ues.

‘“For a producer it generally boils down to, does the room
sound great?”’ says Barry Manilow's producer, Ron Dante.
Two studios which several producers cite as having that sound
are Media Sound, left, (set up here for an Iron City House
Rocker session), and Sigma Sound, far left, (where Ashford
and Simpson are hard at work. . .)

‘The difference between studios in New York and London,
is that the pace is a bit slower in the U.K.," says Martin Rush
ent, producer of such new wave acts as the Stranglers, Buz-
zcocks, lan Gomm, Visage and Gen X. He recently recorded
the Desires at Electric Ladyland.

*On the whole | founa Electric Ladyland extremely coopera-
tive on tech changes and equipment changes. Things move
much faster here in breaking down and setting up equip
ment."’

“There are several reasons | like New York. | like the musi-
cians here. They have a lot of energy, and they have a certain
sound. And then there are two studios, Sigma Sound and
Media Sound, and they are my two favorite studios,’" says Mi-
chael Zager, who has completed a Spinners LP, before start
ing on his own solo project.

“| like it here because | like the good players who are here,
the equipment is easily accessible, and transportation is not
difficult,” says Murray Krugman, long-time Blue Oyster Cult
producer now working with Mark Black, a new act.

‘| feel really professional here, having people who know
what they are doing and don’t need a zillion words of dialogue
to tell them,” says Red Whitelaw, producer of such acts as
Gloria Gaynor, Moment of Truth, Heaven & Hell, Vickie Sue
Robinson, and others, who is enbarking on a solo project.

‘New York is coming back. A few years ago there was an
assembly line feeling here. But that's going away. Now there
is a more sincere feeling. For a while the musicians, especially
the rhythm musicians. were on a unbelievabie ego trips, but
that is changing.” ROMAN KOZAK

}Q 741‘ 7;46’/(
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1S PROUD TO HAVE HAD

- BRECKIER
BROTHERS

AS OUR INAUGURAL
ALBUM PROJECT w STUDIO

“STRAPHANGING”
on ARISTA RECORDS

RECORDED AND MIXED AT
NEW YORK'S NEWEST MIDTOWN
RECORDING FACILITY
168 W. 48th. St NYC 10036
(212) 944-5770

STUDIO [B] 49 W, 24th. St, NYC

First Choice

231 West 58th Street -

o Ioiath

24/48 AUTOMATED SPHERE C CONSOLE - 3M and STUDER TAPE MACHINES
DOLBY - DBX - TELCOM
New York. N.Y. 10019 -

in New York

(212) 9779800 - Studio Mgr: Joe Venneri

audiotechniques

RENTALS

Everyone’s talking about . .
PZM Microphonzs

LEXICON Digital Reverbs

ITAM 16 track one inch Recorders
BTX SMPTE Synchronizer Systems

(Try 'em before vou buy 'em with our special Rental Purchase Plan!)

1-800-223-2486

Audiotechniques Rentals, 1619 Broadway, New York, NY 10019 (212) 586-5989

www.americanradiohistorv.com
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CONNECTICUT
e BRIDGEPORT (Area Code 203)

Connecticut Rec’g Studios Inc., 1122 Main St. Zip: 06604. Tel:

366-9168.
e DARLEN (Area Code 203)

Jimmy Krondes Rec'g Studio, 2 Musket Ln. Zip: 06820. Tel: 655-

3660.
® SOUTH GLASTONBURY (Area Code 203)

Nineteen Rec’g Studio, 19 Water St. Zip: 06073. Tel: 633-3286,

633-8634.
e HAMDEN (Area Code 203)

Sleeping Giant Films Inc., 3019 Dixwell Ave. Zip: 06518. Tel: 248-

9323.
e HARTFORD AREA (Area Code 203)
Angelsea, 55 Russ St. Zip: 06106. Tel: 246-2287.
The Gallery, 87 Church St., East Hartford 06108. Tel: 528-9009.
Nickel Rec’'g, 168 Buckingham St. Zip: 06106. Tel: 524-5656.
o NEW CANAAN (Area Code 203)
Golden East Rec’g, 70 Turner Hill Rd. Zip: 06840. Tel: 966-0765.
o NORWALK (Area Code 203)

The Rec’'g Center Inc., 25 Van Zant, East Norwatk 06855. Tel: 853-

3433.
Scovil Prod'ns, 69 Main St. Zip: 06851. Tel: 866-0637.
® SOUTHBURY (Area Code 203)
Mobile Rec'rs Ltd., Berkshire Rd. Zip: 06488. Tel: 264-2659.
R B Y Rec’g Studio, RD 1, Main St. Zip: 06488_Tel: 264-3666.
o STAMFORD/(Area Code 203)
P & P Studios Inc., 17 Viaduct Rd. Zip: 06907. Tel: 327-9204.

Stillwater Sound Studio, 11 Turn of River Rd. Zip: 06905. Tel: 322-

0450.

Fred Weinberg Prod'ns, 16 Dundee Rd. Zip: 06903. Tel: 322-5778.

o VERNON (Area Code 203)
Amphion Rec'g, 12 Vernon Ave. Zip: 06066. Tei: 871-1786.
® WALLINGFORD (Area Code 203)

Trod Nossel Rec’g, PO Box 57, 10 George St. Zip: 06492. Tel: 269-

4465.
e WESTON (Area Code 203)
Don Elliott Studio, 15 Bridge Rd. Zip: 06883. Tel: 226-4200.
Honeywind Prod’'ns, 83 Goodhill Rd. Zip: 06883. Tel: 226-5729.
e WOODBRIDGE (Area Code 203)
Real to Reel Prod'ns, PO Box 4026. Zip: 06525. Tel: 735-5883.
Sound Concepts Inc., 30 Hazel Terr. Zip: 06525. Tel: 397-1363.

NEW JERSEY
e ALLENDALE (Area Code 201)

United Masterworks Rec'g Co. Ltd., 44 Canaan PI. Zip: 07401. Tel:

327-7737.
e ASBURY PARK AREA (Area Code 201)
Sound-Arts, 5 Cindy Ln. Oakhurst 07712. Tel: 493.8666.
e EAST ORANGE (Area Code 201)

Eastern Artists Rec'g Studio, 36 Meadow St. Zip: 07017. Tel: 673-

5680.
¢ ENGLEWOOD CLIFFS (Area Code 201)
H & L Sound Studios, 532 Sylvan Ave. Zip: 07632. Tel: 567-8100.

Van Gelder Rec'g Studio Inc., 445 Rt. 9W. Zip: 07632. Tel: 567-

4145.
¢ HAWORTH (Area Code 201)
Trutone Recs., 163 Terrace St. Zip: 07641. Tel: 385-0940.
e MONTCLAIR (Area Code 201)
Linear Sound, 211 Glenridge Ave. Zip: 07042. Tel: 744-0686.
e MORRISTOWN (Area Code 201)
Omni Rec’g Studios, 44 Abbett Ave. Zip: 07960. Tel: 539-8804.
Tullen Sound Rec’g, 26 Altamont Ct. Zip: 07960. Tel: 539-8120.
e NEW MILFORD (Area Code 201)
Dimension 3 Rec’'g Co., Box 326. Zip: 07646. Tel: 265-5599.
e PLUCKEMIN (Area Code 201)
Dale Ashby & Father, Box 332. Zip: 07978. Tel: 658-3026.
e POINT PLEASANT (Area Code 201)

Emmaus Sound Studio Inc., 533 Oak Terr. Zip: 08742. Tel: 899-

5586.
® SAYREVILLE (Area Code 201)
Century Prod’ns, 171 Washington Rd. Zip: 08872. Tel: 238-5630.
® SCOTCH PLAINS (Area Code 201)

H M R Prod'ns Inc., 574 West Court. Zip: 07076. Tel: 889-1767.

® SOMERVILLE (Area Code 201)

LeMans Sound, 331 Triangle Rd. Zip: 08876. Tel: 359-5520.
e SOUTH AMBOY (Area Code 201)

Triple “A"" Studios, 236 Walnut St. Zip: 08879. Tel: 721-5126.
® WAYNE (Area Code 201)

The Barge Sound Studio, 92 Lionshead Drive West. Zip: 07470.

Tel: 835-2538.
e WEST MILFORD (Area Code 201)
Twain Rec'g, 18 Hiawatha Pass W. Zip: 07480. Tel: 697-7540.
o WEST ORANGE (Area Code 201)

House of Music Inc., 1400 Pleasant Valley Way. Zip: 07052. Tel:

736-3062.

Vantone Sound Studio, 14 Northfield Ave. Zip: 07052. Tel: 736-

3087.

NEW YORK
® ALBANY (Area Code 518)

Arabellum Studios, 654 Sand Creek Rd. Zip: 12205. Tel: 869-

5935.
Saints & Sinners, 432 Western Ave. Zip: 12203. Tel: 454-5278.
e AUBURN (Area Code 315)
Nightow! Rec'rs, 179 East Genesee St. Zip: 13021. Tel: 253-3872.
e BALLSTON LAKE (Area Code 518)
Spectrasound Rec'g Co.,
5548.
® BAYSHORE (Area Code 516)

Kewall Prod'ns Rec’'g Studio, 77 Bayshore Rd. Zip: 11706. Tel:

586-6436.
e BAYSIDE (AreaCode 212)

Bayside Sound Rec'g Studio, 200-70 39 Ave. Zip: 11361. Tel: 225-

4292.
e BELLMORE (AreaCode 516)

Golden Fleece Rec. Prod'ns Inc., 1673 Newbridge Rd. Zip: 11710.

Tel: 781-7576.

Track/Rec. Prod'ns, 1032 Olympia Rd., North Bellmore 11710.

Tel: 785-0058.
® BRIARCLIFF MANOR (Area Code 914)

Wizard Rec'g Studios, P.O. Box 25. Zip: 10510. Tel: 941-9642,

762-3015.
® BUFFALO (Area Code 716)
Mark Studios, 10815 Bodine Rd., Clarence 14031. Tel: 759-2600.

Select Sound Studio, 1585 Kenmore Ave. Zip: 14217. Tel: 873-

2717.

Trackmaster Audio Inc., 1 Franklin Park N. Zip: 14202. Tel: 886-

6300.
o CHEEKTOWAGA (Area Code 716)
Grenadier Audio, 3 Lille Ln. Zip: 14227. Tel: 668-1133.
Maxwell Music Rec'g Studio, 2405 Harlem Rd. Zip: 14225.
o CORAM (Area Code 516)

Inner Landscapes Rec'g Studios, 34 Hillsdale Ln., L.I. 11727. Tel:

698-2526.
® EASTISLIP (AreaCode 516)
lan London Studios, 229 Sherry St. Zip: 11730. Tel: 277-6273.
e EAST NORTHPORT (Area Code 516)

Rockin’ Reel Rec’g Studio, 636 Larkfield Rd. Zip: 11731. Tel: 368-

5689.
e ELMSFORD (Area Code 914)

R C I'Recs./Sound Studios, PO Box 126, 4 William St. Zip: 10523.

Tel: 592-7983.
¢ FARMINGDALE (Area Code 516)
Dawn Rec'g Studios, 756 Main St. Zip: 11735. Tel: 454.8999.
® FERNDALE (Area Code 914)
Revonah Recs., Box 217, Old Rt. 17. Zip: 12734. Tel: 292-5965.
& FLUSHING (Area Code 212)
Aura-Sonic Ltd., 140-02 Poplar Ave. Zip: 11355. Tel: 886-6500.
e FORT EDWARD (Area Code 518)
Z B S Media Inc., RD 1. Zip: 12828. Tel: 695-6406.
e FRANKLIN SQUARE (Area Code 516)

Master Sound Prod'ns Inc., 921 Hempstead Tnpk. Zip: 11010.

Tel: 354-3374.
e FREEPORT (Area Code 516)

Golden Horn Rec'g Studio, 97 West Second St., L.I. 11520. Tet:

623-7588.
® GARRISON (Area Code 914)
Garrison Audio Servs. Zip: 10524, Tel: 424-3800.
e HARTSDALE (Area Code 914)
Son-Deane Recs. Inc., 25 Jennifer Ln. Zip: 10530. Tel: 693-1590.
e HILTON (Area Code 716)
Audio Image, 95 Little Tree Ln. Zip: 14468. Tel: 392-9500.
C S E Studios, PO Box 33. Zip: 14468. Tel: 392-2661.
@ HUNTINGTON (Area Code 516)
Audio Works, 144 Wolf Hill Rd. Zip: 11747. Tel: 421-4841.
e ITHACA (Area Code 607)
Calf Audio Inc., 157 Gray Rd. Zip: 14850. Tel: 272-8964.
Pyramid Sound Inc., 105 E. Clinton St. Zip: 14850. Tel: 273-3931.
e LYNBROOK (Area Code 516)

Soundscape Studios, 393 Sunrise Hwy. Zip: 11583. Tel: 599-4446.

® MELVILLE (Area Code 516)

Sound by Blachly, 69 Old East Neck Rd. Zip: 11747. Tel: 673-

0330.
e NEWBURGH (Area Code 914)
Sound House, 4 Scenic Dr. Zip: 12550. Tel: 561-1206.
® NEWCITY (Area Code 914)
Collyer Ave. Studios, 90 Collyer Ave. Zip: 10956. Tel: 634-2446.
® NEW ROCHELLE (Area Code 914)
Muskrat Prod'ns Inc., 59 Locust Ave. Zip: 10801. Tel: 636-0809.

Pentagraph Musicworks Studio, 51 Berghols Dr. Zip: 10801. Tel:

768-1485.
o NEW YORK METROPOLITAN AREA (Area Code 212)

A-1 Sound Studios Inc., 2130 Broadway. Zip: 10023. Tel: 362-

2603.
AAA Rec'g, 130 W. 42 St.,, Rm. 551. Zip: 10036. Tel: 221-6626.

www.americanradiohistorv.com

14 Patroon PI. Zip: 12019. Tel: 877-

A & J Rec'g Studios Inc., 225 W. 57 St. Zip: 10019. Tel: 247-4860.

A & R Rec'g Inc., 322 W. 48 St. Zip: 10036. Tel: 397-0300.

AV Servs., 2 W. 45 St. Zip: 10036. Tel: 840-2085.

A Step Above Rehearsals, 281 5th Ave. Zip: 10016. Tel: 686-2487,
684-9238.

Malcolm Addey Rec'rs, 210 Riverside Dr. Zip: 10025. Tel: 865-
3108.

Allyn Design Studios/A.D.R. Studios Inc., 1780 Broadway. Suite
204, Zip: 10019. Tel: 582-4141.

Angel Sound, 1576 Broadway. Zip: 10036. Tel: 765-7460.

Artcraft Video-Audio Rec'g Studios Inc., 285 E. 49 St., Brooklyn
11203. Tel: 778-5150.

Associated Rec’g Studios, 723 Seventh Ave. Zip: 10019. Tel: 245-
7650.

Atlantic Studios, 1841 Broadway. Zip: 10023. Tel: 484-6593.

The Audio Dept. Inc., 110 W, 57 St. Zip: 10019. Tel: 586-3503.

Audio-Tech Labs., 2819 Newkirk Ave., Brooklyn 11226. Tel: 469-
7134.

Aura Rec’g Co., 136 W. 52 St. Zip: 10019. Tel: 582-8105.

Automated Sound Studios, 1500 Broadway. Zip: 10036. Tel: 869-
8520.

Aviation Studios, 1615 Gravesend Neck Rd., Brooklyn 11229. Tel:
646-1992.

Battery Sound, 90 West St. Zip: 10006. Tel: 227-3896.

Bee Vee Sound, 211 E. 43 St. Zip: 10017. Tel: 949-9170.

Blank Tapes Rec'g Studios, 37 W. 20 St. Zip: 10011. Tel: 255-
5313.

Blue Rock Studio Inc., 29 Greene St. Zip: 10013. Tel: 925-2155.

Broadcasting Foundation of America, 52 Vanderbilt Ave. Zip:
10017. Tel: 986-6448.

C B S Studios, 49 E. 52 St. Zip: 10022. Tel: 975-5901.

C I Rec’g Inc., 110 W. 57 St. Zip: 10019. Tel: 582-5310.

C P Sound, 200 Madison Ave. Zip: 10016. Tel: 532-5528.

Celebration Rec’g Inc., 2 W. 45 St. Zip: 10036. Tel: 575-9095.

Celestial Sounds, 919 Second Ave. Zip: 10017. Tel: 355-4825.

Dick Charles Rec'g Serv., 729 Seventh Ave., Rm. 210. Zip: 10019.
Tel: 582-7920.

Charles Lane Studios, 7 Charles Ln. Zip: 10014. Tel: 242-1479.

Chelsea Sound Studios Inc./North, 130 W. 42 St. Zip: 10019. Tel:
869-0673.

Chelsea Sound Studios Inc./South, 135 W. 14 St. Zip: 10011. Tel:
242-7326.

Clack Inc. Sound Studios, 56 W. 45 St. Zip: 10036. Tel: 245-6770.

Collegium Sound Inc., 35-41 72 St., Jackson Heights 11372. Tel:
526-8555.

Coordinated Sound, 320 W. 46 St. Zip: 10036. Tel: 541-7799.

Coqui Rehearsal/Rec'g, 345 W. 35 St., 8th fl. Zip: 10001. Tel: 695-
9181.

Counterpoint Rec’'g Studios Inc., 723 Seventh Ave. Zip: 10019.
Tel: 398-9550.

Cue Rec'gs Inc., 1156 Ave. of the Americas. Zip: 10036. Tel: 757-
3641.

Dancing Bear Studios, 1815 Riverside Dr., ®6E. Zip: 10034. Tel:
569-0249.

Delta Rec'g Corp., 16 W. 46 St. Zip: 10036. Tel: 840-1350.

Demo-Vox Sound Studio Inc., 1038 Bay Ridge Ave., Brooklyn
11219. Tel: 680-7234.

Dimensional/Echo Sound, 301 W. 54 St. Zip: 10019. Tel: 247-
6010.

Direct Rec'gs Inc., 18 E. 50 St. Zip: 10022. Tel: 759-7979.

Downtown Sound, 173 Christopher St. Zip: 10014. Tel: 989-1010.

E R A S Rec'g Studio, 226 E. 54 St. Zip: 10022. Tel: 832-8020.

East Side Sound Co., 99 Orchard St. Zip: 10002. Tel: 226-6365.

80's Rec'g & Video, 522 W. 29 St. Zip: 10001. Tel: 279-5161, 244-
8698.

Electric Lady Studios, 52 W. Eighth St. Zip: 10011. Tel: 677-4700.

Electro-Nova Prod'ns, 342 Madison Ave. Zip: 10017. Tel: 687-
5838

Elite?sRec’gs Inc., 160 W. 34 St. Zip: 10001. Tel: 243-2754.

Executive Rec'g Ltd., 300 W. 55 St. Zip: 10019. Tel: 247-7434.

F-V Sound Ltd., 17 E. 45 St. Zip: 10017. Tel: 697-8980.

Firehouse, 648 Broadway, 3rd fl. Zip: 10012. Tel: 533-1692.

Fist-O-Funk Studio, 90 Collyer Ave. Zip: 10956. Tel: 543-7778,
634-2446.

Bernard Fox Rec'g, 928 Broadway. Zip: 10010. Tel: 228-4740.

Frankford/Wayne Mastering Labs. Inc., 1697 Broadway. Zip:
10019. Tel: 582-5473.

Generation Sound Studios, 1650 Broadway. Zip: 10019. Tel: 765-
7400.

Greene Street Rec'g Inc,,
4278.

G.&T.HarrisInc., 215 Lexington Ave. Zip: 10016. Tel: 481-6500.

Hit Factory Inc., 353 W. 48 St. Zip: 10036. Tel: 581-9590.

Hometown Rec'g, 645 Broadway. Zip: 10012. Tel: 260-5226.

Ibiza Sound Studios, 21 W. 58 St. Zip: 10019. Tel: 888-1756.

Innercity Sound Ltd., 351 Jay St., No. 7-F, Brooklyn 11221. Tel:
624-7807.

Inner City Sound, c/o Rhonda Ruggieri, 345 E. 93rd St., Suite
29K. Zip: 10028. Tel: 283-8006.

J ACRec'g, 45 W. 57 St. Zip: 10019. Tel: 753-6446.

La Tierra Sound Studios, 1440 Broadway, 25th fi. Zip: 10018. Tel:
354-0040.

Latin Rec'g Sound Studios, 1733 Broadway. Zip: 10019. Tel: 541-
6072.

112 Greene St. Zip: 10012. Tel: 226-
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M& I Rec'g Ents. Ltd., 630 Ninth Ave. Zip: 10036. Tel: 582-0210.

Magnagraphics, 72 Bedford St. Zip: 10014. Tel: 691-2333.

Magno Group Rec’'g Studio, 212 W. 48 St. Zip: 10036. Tel: 757
8855.

Masterdisk Corp., 16 W. 61 St. Zip: 10023. Tel: 541-5470.

Mayfair Rec'g Studio Ltd., 701 Seventh Ave. Zip: 10036. Tel: 581
2178.

Mediasound, 311 W. 57 St. Zip: 10019. Tel: 765-4700.

Mega-Music, 345 E. 62 St. Zip: 10021. Tel: 838-3212.

National Rec'g, 730 Fifth Ave. Zip: 10519. Tel: 757-6440.

Nola Rec'g Studios Inc., 111 W. 57 St, The Penthouse. Zip:
10019. Tel: 586-0040

Opal Studios Inc., 254 W. 54 St. Zip: 10019. Tel: 998-1053.

Open Sky, 208 W. 30 St. Zip: 10001. Tel: 695-2401.

Park South Studios Ltd., 231 W. 58 St. Zip: 10019. Tel: 977-9800.

Penny Lane Studios, 1350 Sixth Ave. Zip: 10019. Tel: 687-4800.

Phantasmagoria Prod., Inc., 630 9th Ave. Zip: 10036. Tel: 586-
4890.

Platinum Factory, 1368 Fulton St., Brookiyn 11216.

Posthorn Rec'gs, 142 W. 26 St. Zip: 10001. Tel: 242-3737.

Power Station Studios. 441 W. 53 St. Zip: 10019. Tel: 246-2900.

Premier Sound Rec’g Inc., 2W. 45 St. Zip: 10036. Tel: 730-0757

R C A Studios, 1133 Ave. of the Americas. Zip: 10036. Tel: 930-
5050.

R K O Sound, 1440 Broadway. Zip: 10018. Tel: 764-6600.

R P M Sound Studios Inc., 12 E. 12 St. Zip: 10003. Tel: 242-2100.

Radio City Music Hall Rec'g Studio, 1260 Ave. of the Americas,
Rockefeller Center. Zip: 10020. Tel: 246-4600.

Record Plant N.Y., 321 W. 44 St. Zip: 10036. Tel: 581-6505.

Regent Sound Studios, 25 W. 56 St. Zip: 10019. Tel: 245-2630.

Right Track Rec'g, 168 W. 48 St. Zip: 10036; 49 W. 24 St. Zip:
10010. Tel: 944-5770, 243-4782.

Rombex Prod'ns Corp., 245 W. 55 St. Zip: 10019. Tel: 757-3681.

Rosebud Rec’g, 1595 Broadway. Zip: 10019. Tel: 489-6470.

Ross-Gaffney Inc., 21 W. 46 St. Zip: 10036. Tel: 582-3744.

Sadler Rec'g Studio, E. 28 St Zip: 10016. Tel: 684-0960.

Howard M. Schwartz Rec'g Inc., 420 Lexington Ave., Suite 1934.
Zip: 10170. Tel: 687-4180.

Sear Sound, 235 W. 46 St. Zip: 10036. Tel: 582-5380.

Secret Sound Studio Inc., 147 W. 24 St. Zip: 10011. Tel: 691-7674.

Shaggy Dog Studios, 159 W. 53 St., Suite 22-D. Zip: 10019. Tel:
765-3707.

Sigma Sound Studios of N.Y., 1697 Broadway, 10th fl. Zip: 10019.
Tel: 582-50565.

Skyline Studios Inc., 36 W. 37 St,, 3rd fl. Zip: 10018. Tel: 594-
7484.

Songshop Rec'g Co., 126 W. 22 St. Zip: 10011. Tel: 691-2707.

Sonic Sound Studios, 333 West 52 St. Zip: 10019. Tel: 541-4850.

Sorcerer Sound, 19 Mercer St. Zip: 10013. Tel: 226-0480.

Sound Exchange, 265 W. 54 St. Zip: 10019. Tel: 581-1424.

Sound Heights Rec'g Studio Ltd., 124 Montague St., Brooklyn
Heights 11201. Tel: 237-0250.

Sound Hound Inc.. 45 W. 45 St. Zip: 10536. Tel: 575-8664.

Sound Ideas Studios, 151 W. 46 St. Zip: 10036. Tel: 575-1711.

Soundmixers Inc.. 1619 Broadway. Zip: 10019. Tel: 245-3100.
The Sound Patroi Ltd.. 342 Madison Ave. Zip: 10017. Tel: 697-
5057.
Sound Shop Inc.. 304 E. 44 St. Zip: 10017. Tel: 573-6777.
Soundtek Inc., 50 W. 57 St. Zip: 10019. Tel: 489.0806.
Soundwave Rec’g Studios Inc., 50 W. 57 St. Zip: 10019. Tel: 582-
6320.
Stafford Sound, 11 W. 17 St. Zip: 10011. Tel: 929.-1441.
Sterling Sound Inc., 1790 Broadway. Zip: 10019. Tel: 757-8519.
Studio 21 Sound, 635 Madison Ave. Zip: 10022. Tel: 688-4070/
1576.
Sundragon Prod'ns, 9 W. 20 St. Zip: 10011. Tel: 243-9000
Tiestudios Rec’g, 1694 E. 22 St.. Brooklyn 11229. Tel: 377-3218.
Triton Rec. Prod'ns Inc., 25 W. 43 St. Zip: 10036. Tel: 575-8055.
Twelve East Rec'g Inc.. 12 E. 44 St. Zip: 10017. Tel: 986-4747.
Unique Rec'g, 701 Seventh Ave. Zip: 11363. Tel: 398-0574.
United Rec'g Labs. 681 Fifth Ave. Zip: 10022. Tel: 751-4660.

Thomas J. Valentino Inc., 151 W. 46 St. Zip: 10036. Tel: 246-

4675,

Vanguard Rec'g Society, 71 W. 23 St. Zip: 10010; 208 W. 23 St.

Zip: 10010. Tel: 255-7732.

Variety Rec'g, 130 W. 42 St.. Rm. 551. Zip: 10036. Tel: 221-6625.

The Warehouse Rec’g Studios Inc., 320 W. 46 St. Zip: 10036. Tel:
265-6060.

Deryck Waring Rec'gs Inc., 25 W. 43 St., Rm. 1105. Zip: 10036.
Tel: 840-2747.

West End Studios, 237 W. 54 St. Zip: 10019. Tel: 582-6414.

The Workshoppe Rec'g Studios, 40-35 235 St., Douglaston 11363.

Tel: 361-1547.
Zeami Studio Inc., 102 Greene St. Zip: 10012. Tel: 226-3685.
® NORTH MERRICK (Area Code 516)

Quad 5 Rec’g Studio, 989 Jerusalem Ave. Zip: 11566. Tel: 221-

5555.

® PORT CHESTER (Area Code 914)

Associated Audio Serv., 14 Willett Ave. Zip: 10573. Tel: 937-5129.

Goodtime Sound Rec’'g. 101 Westchester Ave. Zip: 10573. Tel:
939-1066.

® POUND RIDGE (Area Code 914)

Wildflower Rec’g, Scott's Corners. Zip: 10576. Tel: 764-8220.

® RED HOOK (Area Code 914)

Dondisound Studios Inc., 12 St. John St. Zip: 12571. Tel: 758
5167.

® RENSSELAER (AreaCode 518)

Cathedral Sound Studios, 1575 Fifth St. Zip: 12144. Tel: 465-

5689.
Sound Merchant, 223 Broadway. Zip: 12144. Tel: 434-2014.
® ROCHESTER (Area Code 716)
Dynamic Rec'g, 2846 Dewey Ave. Zip: 14616. Tel: 621-6270.
Jon Gaines Rec’'g Servs.. 76 Smyles Dr. Zip: 14609. Tel: 228-3922.

Grenadier, 1814 Crittenden Rd. Zip: 14623. Tel: 275-3821, 271-

6307.
Hill Rec'g. 23 Amesbury Rd. Zip: 14623. Tel: 3591891
I D H Rec'g, 200 Cape Cod Way. Zip: 14623. Tel: 334-4798.

RECORDING

P C | Rec'g, 703 Atlantic Ave. Zip: 14609. Tel: 288-5620.

R=c’'g Concepts Ltd.. 625 Panorama Trail, Building 2. Zip: 14625.
Tel: 381-2300.

R=el Sound, 41 French Rd. Zip: 14618. Tel: 385-3680.

® ROSLYN HEIGHTS (Area Code 516)

Ti<i Rec'g Studios, 92 Scudder Ln. Zip: 11577 Tel: 671-4555.

o SAUGERTIES (Area Code 914)

M dnight Modulation, 2211 Pine Ln. Zip: 12477. Tel: 679-8689.

® SCARSDALE (Area Code 914)

Road 80 Rec'gs inc.. 44 Farley Rd. Zip: 10583. Tel: 725-5280

® SPRING VALLEY (Area Code 914)

Rockland Institute of Rec'g. 73 North Main St. Zip: 10977. Tel
425-0018.

® SYOSSET (Area Code 516)

Kimngdom Sound Studios. 6801 Jericho Tnpk. Zip: 11791. Tel: 364-
8666.

® SYRACUSE AREA (Area Code 315)

R'poso Studios. 521 E. Washington. Zip: 13202. Tel: 476-4223
6215.

Rnse Hill Studio, 3929 New Seneca Tnpk., Marcellus 13108. Tel:
673-1117

® VALLEY STREAM (Area Code 516)

Shuster Sound. 29 Burt Court. Zip: 11581. Tel: 791-2985.

® VESTAL (Area Code 607)

Unamic Sound & Rec'g Systems, PO Box 411. Zip: 13850. Tel:
797-1208.

® WHITE PLAINS (Area Code 914)

NVinot Sound Studios. 19 S. Broadway. Zip: 10601. Tel: 428-8080.

North Lake Sound Inc.. 3 Lakeview Dr.. North White Plains 10603.
Tel: 682-0842.

Soul Eccentric Studio. 211 Central Ave. Zip: 10606. Tel: 997-0250.

® WILLOW (Area Code 914)

Grog Kill Studio. Grog Kill Rd. Zip: 12495. Tel: 688-5373.

Billboard

~ A STUDIO
IN A GARAGE?

It may not be a midtown loft,
but we did record a recent Top 40 Hit.

Our dance hit, “KEEP ON DANCIN’ "
came from our Queens garage.

The price was right . . . the
sound was great . . . and Gary’s Gang
had a million selling record.

OUR QUEENS STUDIO IS AVAILABLE
FOR ALL YOUR RECORDING NEEDS. |

Recording is done with the
finest 16-track equipment.

Also,

ask about our creative demo service.
Hourly rates are moderately priced.

—
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eric matthew
enterprises, inc.

107-33 115th street, richmond hill, new york 11419
music production management (] publishing

¥

Call us at: 212 738-8900

MASTERDISK...a cut above the competition.

MASTERDISK ...fine master and reference disc cutting for disceming artists.”
Neumann, Studer and Zuma equipment. Tandem and Digital cutting.

Frank Zappa
Steely Dan
Edgar Winter
Hall & Oates
Fleetwood Mac

“Journey
Rush-<ARS
Z.ZTop
AC/DC
The Kinks

Kurtis Blow
Carly Simon
Grace Slick
Sister Sledge
lan Hunter

Chuck Mangione
Al DiMeola

Pat Metheny
Stan Getz
Garland Jeffreys

and many more

Courteous service, OnTime delivery. MASTERDISK (212) 541-5022
MASTERDISK CORPORATION 16 West 61st Street NewYork, NY. 10023
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Making Minutes Count

® Continued from page NYS-2

you to do things faster. We haven’'t lowered our rates, we just
can't afford to because of our equipment. But business is
great.”

Rubinstein believes that producers are more aware of the
costs involved, and more ready to discuss every aspect of the
recording budget before work begins. This, he says, ‘'puts a
better perspective on making a recording in today’s economy.
Some records may take a year to do, but if you compare the
quality with rush jobs, they're worth it.”

But Bette Hisiger, newly named studio manager at Sound
Mixers, disagrees that the large studio is a dinosaur. The trick,
she says, is to get maximum use out of your facilities, and
make the studio a place musicians want to be. This she is
doing with a renovation program that, when finished, will in-
clude a lounge area where she hopes musicians visiting New
York will feel free to just hang out, whether they're working at
Sound Mixers or not.

In addition, Hisiger is actively pursuing "“house projects,”
demo recordings for promising groups which the group

agrees to pay full rate for if it signs a record deal. ““We exist for
the artists,”” she says. I love all kinds of music. | love to see
jingle clients in here. | think we all learn from the degree of
professionalism they display. They come in, do their work,
and are out fast. We have great facilities for classical record
ing, too, and I'd like to be able to get more classical artists, "

Sound Mixers is also diversifying into video and film work,
which is fast becoming a staple of the New York studio scene
One studio that has entered video in a big way is Sound
Works, located in the basement of Studio 54. The studio has
signed a deal with CBS Video Enterprises for a series of origi
nal productions for the home video and cable television mar
kets, and is negotiating with two other labels. Costs in video
are as much a problem, if not a greater one than costs in au
dio.

“Record companies going into video have to get involved in
narrowcasting,”” says co-owner Alan Ramer. By this he means
that labels should veer away from hit-oriented product and
concentrate on economical projects that will make a profit by
appealing to a smaller but more loyal audience. As an ex-
ample he cites CBS Video's reliance on jazz for its first original
programming.

“The Sound Works team compares the infant video indus-

RECORDING

try witt: the record companies, as we used to know them,"
says Ramer's partner Charles Benanty, adding that ‘‘cable
goes back to the infancy of tv. There still isn't enough soft-
ware to support a 24-hour entertainment cable channel.”
Using the studio as a base the pair has also formed a pro-
gramm ng company that will produce music programs, in-
cluding one aimed primarily at children. They say the studio

does not own its own cameras be-

When he was only 16, Mick built a
studio in his basement, which later became
PCI Recording of Rochester, New York. In
1971, he met another Rochester resident
named Chuck Mangione. The two have
worked together ever since. Mick spent a
year at Act One Studios in Buffalo, then
returned to PCI, before his association with
Mangione brought him to L.A.in 1975. Since
then, he's been an independent engineer,
working with people like Peter Mclan, Cher
and Lani Hall.

ON GEOGRAPHY

“The difference used to be that there
were different players, different producers,
different artists recording in different cities.
The records out of New York were a little
more hard-hitting, energetic kind of records.
The records that came out of L.A. were a
little smoother. Stylistically, there was a
difference. Now, they're moving around,
recording different parts of albums in
different places. | can't tell anymore. Half the
time, | see a lot of the people | know from
rhythm sections in New York out here. And
when I've beenin New York, I've seen a
lot of friends from out here there. So you can
very easily be fooled into thinking something
is done where itisn't”

ON STEREOTYPING

“The first year | was here, | had to work
on a lot of demos for people for practically
nothing to demonstrate that | could record
something else besides what Chuck did,
because that would give me a very limited

e T s ——"

Scofch” is a regisiered tragemark af I

amount of work. It took a little while to get
out of that. So | had to give away a lot of time
to proveit”

ON HONESTY

“lI don't like second-guessing. | mean,
‘Yes, well, will the public like this? Will they
love this?' | can't tell. And | think that really
few producers really can tell in advance if
the public is going to love the record or not.
I think the best thing you can do from
everybody'’s standpoint—artist, producer,
musicians—make an honest record that
everybody involved with loves!

ON SPECIAL EFFECTS

“l really haven't heard anything new
for quite a while. | think that was mostly all
explored by George Martin and the Beatles
in the '60s. Now, it's refinements on that,
putting different things together, you know.
| don't think that | have heard a new effect
in years—a new specific sound’”’

ON TAPE

“3M’s new formulations came out first,
usually. As a matter of fact, I know that,
because 206 came out before 406 did. 250
came out before 456 did. 3M's been a leader
with new formulations on tape. ... | think 3M
is ahead. The difference in audio is minimal.
The difference in durability is great. After
several hundred passes through the
machine, 250 still has more oxide left on it,
which is a big advantage. I'm not plugging
the tape to get the ad. | really amusing it,
finding it more rugged. That's my main point”’

SCOTCH 250
WHEN YOU LISTEN FOR A LIVING.
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cause obsolescence is too much of
a problem. *“It's far more economi-
cal to rent the equipment than
make the investment right now,"
says Ramer. But Sound Works will
install its own post-production fa-
cilities and renovations are going

on now. Billboard

Smaller Studios

® Continued from page NYS-3

says Abramson. The studio can
help in supervising pressings, it can
cut masters, copy cassettes, pro-
vide lists of musicians and arrang-
ers, and help young bands arrange
for distribution of their self-pressed
records.

Having its own record label is
Songshop Studios, which has re-
leased a single, “Two By Four" by
Fats Deacon & the Dumbwaiters on
its own independently distributed
Songshop Records. Fats Deacon as
well as Tommy Mandel of the lan
Hunter Band are also managed by
Jean Petrucelli, studio manager,
through the studio. In addition Pet-
rucelli and studio owner/engineer
Wayne Vican hold classes in the stu-
dio on engineering and the music
business.

“We believe in a lot of hard work.
We started small but we believe in
expansion. We want to become an
enterprise,” says Petrucelli. The
16-track studio, which started last
year, and which was among the first
in New York to offer one-inch
recording tape capabilities, expects
to go to 24-track this summer.

Among some of the musicians
who have been at the studio
recently are Dirty Looks, D.L. By-
ron, Hilly Michaels and James
Chance & the Rivetones. The studio
also does public service announce-
ments, most recently a “Save The
Children" spot for UNICEF with
Brooke Shields.

Moving into video is songwriter/
cable television personality Moogy
Klingman whose 16-track HiFive
Studio, formerly the famous Bell
Sound Studio has a four camera
video recording capability. Kling-
man has recently produced promo-
tional videos for the Shirts, Blue An-
gel, the Sugarhill Gang, and others.
He is now doing a video project with
Mickey Rooney.

“We don't like to think of our-
selves as a video studio with some
audio tucked away. Primarily we are
audio,” says Klingman, former key-
board player with Utopia. ““We like
to think we can make the complete
rock recording. The incomplete
recording has only audio. And we
can do the complete album, with
video, for the same price some of
the high priced studios charge for
audio alone."” Billboard

Credits—Edited by: Earl Paige, Susan
Peterson. Art: Mimi King. Cover strip
photo: Julie Dunger.
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Video

300 DELEGATES REPORTED

5th London Conference Reflects
Acceptance Upsurge Of VCRs

LONDON-—-Confidence in the
continued rapid growth of VCR
populations worldwide. combined
with skepticism over videodisk pros-
pects, at least in the short term, char-
acterized addresses given in the
opening session of the Fifth Inter-
national Video and New Media
Conference—Vid ’81—held March
24 in London’s Cafe Royal under
auspices of Nils Trevings’ Nord
Media.

Video conferences are prolifer-
ating here, such as the March 12
Home Video Show (Billboard,
March 28. 1981) and so heavy is the
influx of new companies exploiting
the market. that attendance contin-
ues to climb steeply.

More than 300 dclegates were
listed for this latest conference, in-
cluding International Federation of
Producers of Phonograms & Video-
grams Committee chairman George
Mcyerstein-Maigret.  British  firms
still continue to dominate, but there
was a markedly more international
flavor than before. with Holland,
Belgium. West Germany, France
and Sweden particularly well repre-
sented, and attendecs on hands from
such other markets as Portugal, Ire-

By NICK ROBERTSHAW
land, Denmark, Finland, Switzer-
land, ltaly, Spain, Norway, Poland
and Czechoslovakia.

U.S. panclists Martin Roberts and
Gary Arlen compensated for the ab-
sense of their compatriots among the
audicnce. Roberts concentrated on
the American market under the title
“A Report From The Battlefield.” In
betwedh discussing U.S. economic
problems and possible effects of the
Reagan administration on business,
he took time out to consider the key

video cvent of 1981-RCA’s $20-
million  SelectaVision videodisk
launch.

Robert’s judged RCA’s predicted
200.000 unit hardware sales before
the end of the year as over-optimis-
lic, citing consumier ignorance. sys-
tem confusion (LaserVision upscal-
ing its cfforts, Matsushita/JVC
coming into the marketplace), and
most particularly the difficulty of
mecting software demands. He re-
gards the outcome as a “great ques-
tion mark.”

Videocassctte growth, on the other
hand, went from strength to
strength, secemingly recession proof.
Sales in December 1980 were 96%
up over the same month in 1979. To-

Promotion On 15 Beta Cassettes

NEW YORK-Magnetic Video
last week launched a promotion of
15 Beta format prerecorded cas-
settes, offering consumers $20 off
the suggested list price. Through the
end of May, this brings the sug-
gested price on these titles down 10
$39.9s5.

Retailers will be provided with
“Beta Sale™ point of purchase mate-
rial and literature.

Thesale titles are: “Alien,” “Mup-
pet Movie,” “M*A*S*H,” “Norma
Rae,” “Butch Cassidy And The Sun-
dance Kid,” “Silver Streak,” “The
Fog,” “The Omen,” “Boys From
Brazil,” “Saturn 3,” “The Onion
Ficeld,” “Phantasm,” “The Gradu-
ate,” “Raise The Titanic” and “They
Shoot Horses, Don’t They?”

The company says it plans future
promotions in Beta and VHS for-
mats.

European Method: The X-Rack video rack is the brainchild of Fors & Forss,
Drottningholm, Sweden. Application is for retail storage and display of video-
cassettes.

tal VCR sales in 1980 exceeded
800,000 units in the U.S; this year
they are anticipated to be counted in
seven figures.

Roberts went on to discuss the
enormous penetration of cable tele-
vision—the U.S. now has nearly 20
million basic cable subscribers—a
theme taken up by Washington
Journalist/video commentator Gary
Arlen in a rundown of latest cable.
pay-tv and satellite developments,
all of which are estimated to be cat-
ing into broadcast viewing.

Further statistics were provided
by Aske Dam, concentrating on the
Japancse market, where overall
VCR production in 1980 reached 4.4
million units. 3.4 million were cx-
ported, a 106% increase over last
year's figures: one million machines
going to the U.S. (52% increase). and
1.3 million to countries in the Euro-
pean Lconomic Community (152%
increase). Sony is predicting that
Japanese production will reach 8
million units by 1983, says Dam.
Figures should be treated with some
caution, he adds, as taken together.
manufacturers” claimed market
shares totalled over 120% of the ac-
tual market size.

New developments include mi-
cro-video, where several Super 8
manufacturers are entering the mar-
ket alongside Sony, Matsushita and
Hitachi, and there was general con-
sensus that VCR's would be very
much smaller and cheaper in the fu-
ture, a trend echoed at the recent
ITA in Florida (Billboard, March
28, 1981). Sony's Martin Morcom
here compared today's video situ-
ation to the introduction of the elec-
tronic calculator ten years ago. Al-
ready, he points out. large scale
integration (LSI) is capable of put-

(Continued on page 60)

MGM-CBS Out
With 5 Movies
And Documentary

NEW YORK - MGM/CBS
Home Video has five feature films,
one documentary and its “One
Night Stand™ jazz concert slated for
April release on vidcocassette.

This week MGM/CBS releases
“The Hostages: From Capture To
Freedom,” narrated by CBS News
correspondent Charles Kuralt, and
featuring reports by Walter Cron-
kite, Dan Rather and other CBS re-
porters. The 90-minute program is
part of the CBS News Collectors
Sceries. Planned releases in the Col-
lectors Series include “Vietnam:
Chronicte Of War,” “Franklin Del-
ano Roosevelt” and “Man On The
Moon.” The first Collectors Series
release was “Great Figures In His-
tory: John F. Kennedy™ last month.

The feature films set for April re-
lease are “The Formula,” “Caba-
ret,” “The Champ,” “Tarzan, The
Ape Man” and “Forbidden Planet.”
All the films are from the MGM -
brary, except “Cabaret™ which was
part of the Allied Artists catalog ac-
quired from Lorimar Productions.

“One Night Stand.” the evening
of jazz piuno greats, was taped live
carlier this year. The “One Night
Stand™ cassette is being released si-
multaneously with the album on Co-
lumbia Records.

www americanradiohistorv.com
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NEW YORK -While RCA’s Se-
lectaVision launch has been receiv-
ing national attention, the laser opti-
cal system got a shot in the arm last
week with two software announce-
ments.

Video Music: Paul Simon will soon
be available in stereo Laserdisc
format.

Magnetic Video says it will release
several titles on the Laservision sys-
tem by the end of May, and the first
disks from Pioneer Artists, U.S. Pio-
neer's new video music label. will be
distributed this month. The Pioneer
disks are concerts featuring Paul Si-
mon and Liza Minnelli.

Magnetic Video, the largest sup-
plier of prerecorded videocassettes.
will tssue the videodisks under its
own label, rather than license the
product to MCA, until last week the
only label in the Laservision soft-
ware market. According to president
Andrew Blay, Magnetic Video will
distribute the disks itself. although
initially they will go to hardware
outlets rather than video software-
only dealers.

Pioneer Artists will also handle its
own distribution. In this case as well.

200,000 PLAYERS?

ystem Gets A
‘Shot In Arm’

By GEORGE KOPP

the initial disks will go to Pioneer
videodisk player dealers.

Discovision Associates, the press-
ing concern for the Laservision sys-
tem, is “rapidly solving its problems
and the capacity is now available.”
says Blay. “We have to have enough
capacity to fill the pipeline.”

Blay is also encouraged by what
he sees as Pioneer’'s marketing acu-
men with the playcers. “Pioneer par-
ticularly is really committed to this
format and is exercising demon-
strable skill in making the format vi-
able. They're selling a lot of ma-
chines.” he says. The other brand of
laser optical player currently avail-
able is from Magnavox.

Blay says the exact titles. which
were originally produced by several
different studios and not just Mag-
netic Video's parent company. 20th
Century-Fox. will be announced
later this month. Suggested list price
will be within the MCA range of
$15-$30. All the disks will be pressed
in the extended play mode, allowing
one hour per side. In this mode
many of the special effects offered
on the laser optical player do not op-
erate.

The announcement trom Pioneer
Artists has been expected for nearly
a year. The main snag in holding up
the launch of the label have been
problems with rights and rovalties.

“Paul Simon In Concert” was
taped at the Tower Theater tn Phila-
delphia. The same performance was
scen on Home Box Office and has
been licensed to RCA SclectaVision
videodisks.

The other release. “Liza In Con-
cert.” was taped in New Orleans at
the Theatre for the Peforming Arts.
Both disks are in stereo.

MCA Issuing 4

LOS ANGELES—MCA Video-
cassette. Inc. is releasing “Flash
Gordon.” “The Island.” “Sargeant
Pepper’s Lonely Hearts Club Band”
and “Somewhere In Time™ in both
Beta and VHS tormats

RCA Confident Its
Goal Is Achievable

NEW YORK—An RCA spokesman says that the company will not be able
to judge the success of its videodisk system until Christmas, although execu-
lives are confident that the 200,000 player goal for 1981 will be reached. That
would be about four times as many players as the faser optical camp has sold
since that machine was introduced in 1979.

RCA says the player is selling especially well in small to medium-sized tele-
vision dealerships. and that department stores are lagging. The company

points out that department stores are reluctant to promote a product heavily i

they feel they cannot meet demand. “They feel if they anger a customer he

won’t buy socks,” says the spokesman.

RCA vice president Jack Sauter. chiet of the hardware side of the launch.
feels that the response in the smaller stores indicates that RCA is reaching its
target consumer. These stores did badly with VCRs, he notes. and the video-

disk 1s not aimed at the VCR customer.

Most customers are buying three to five disks with a hardware purchase. and
RCA reports some repeat business in software.

The company says it has no meaningful figures vet. since every unit manu-
factured is sold to distributors and dealers. RCA says it will not have a good
indication of sales until the reorder business begins. and it is still filling the

pipeline.

GEORGE KOPP
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MAXELL HIGH GRADE VIDEOTAPE
DELIVERS THE BEST PROFIT PICTURE.

maxell
Epilaxial

VIDEOCASSETTE

[l =120

L HGH CHROMA, HIGH QUALITY PICTURE

VHS

Videotape customers are Maxell will be conducting ses-
sions for your sales staff on how to

no longer just looking at cost.

Once they understand the value communicate the advantages of
of our high grade VHS videotape, buying Maxell high grade tape.
theg"re willing t%pqy the premium price: Wel also help you build interest at

ince Maxell Epitaxial HG has been on point-of-purchase with exciﬁn%
the market, it has generated impressive high and informational in-store displays,
profit business. Dealers have found that they merchandising aids and take-home
can easily sell their customers up when they ex- brochures. _
plain why the new lower recording speeds Right now Maxell is already
require this better grade tape. offering the best profit picture in the

t Maxell, we understand the importance of videotape market.

Educate your customer and you

educating the consumer on the needs of today’s . !
new, more sophisticated hardware. When he can make that picture even brighter.

understands why standard tape that performs
well in the 2-hour mode doesn't perform as well in
the 4 and 6-hour modes, the more hell want to

Sw’il‘tﬁgtt’(s) ?v]ﬁ;l vgvrea};i: (§g%erfng dealers a comprehen- IT’S WORTH H

sive program on educating customers. This year
Maxell Corporation of America, 60 Oxford Drive, Moonochie, N.J. 07074.
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Video

= ‘EVERYONE BENEFITS = "

'Rundgren Show

Brings ON-TV
Contract Deal

® Continued from page 4.

window on the concert for little
money. The promoter gets great
publicity and added leverage in
booking other acts into the Royal
Oak, which is a small house but
ideally suited for video. And the
band gets a 24-track master sound-
track and a video master, plus great
exposure in major markets. Utopia
will put footage from the Detroit
concert together with another one
they did in Cotumbus. and issue a
videocassette and videodisk.”

Gardner adds that surveys the
group has done have shown that al-
bum sales are not affected by the
broadcast or by home taping of the
stereo simulcast. “People may make
the tape but they still buy the al-
bum.” he says.

“In true Utopian fashion.” says
Gardner, the group has even bigger
plans for satellite broadcasts, possi-
bly originating from Rundgren’s
studio in Bearsville. N.Y.

“We own a transponder on Sat-
com II1.” says Gardner, “which will
be launched later this year. We had
one on Satcom I, but that’s the one
that disappeared. We were going to
be the first 24-hour video music
channel, but since the satellite got
lost Warner Amex will beat us to it.”

Gardner says that the satellite
opens the way for “electronic tours.”
The band would either broadcast
live from the studio or make regional
tours, which would be fed to cable
stations around the country. “We
feel that we could still maintain the
excitement of a tour without spend-
ing all that money,” says Gardner.

The ON-TV broadcast will be
seen in Detroit, Cincinnati and
Phoenix. Utopia would not allow
ON to air the concert in its biggest
market. L.A. Gardner says the pro-
duction will cost ON about $12.000-
$15,000. Utopia’s staff in Bearsville
will do the post-production work on
the tapes.

“ON had a deal with a post-pro-
duction house in Detroit,” says

Todd Rundgren: Forging ahead in
the video music arena.

Gardner. “We checked it out and
found that its facilities were not as
good as ours. so we offered to match
their price if we could do the work
ourselves. We may lose some money
on that aspect, but it's worth it to
maintain quality.”

Gardner also says he had no prob-
lems in clearing the synch arrange-
ments with the audio recording
house, which already has a deal
lined up with King Biscuit Flower
Hour for a radio show.

Utopia leader Todd Rundgren,
who has invested millions in his
video studio. is not sticking solely to
music in his plans for future proj-
ects.

Three new members to Utopia’s
board of advisers are Francis Ford
Coppola, David Bowie and Bill Wy-
man. According to Gardner: “They
are not gotng to be names on a letter-
head. All three are reviewing proj-
ects right now.”

Among the shows that may ema-
nate from upstate New York are a
science fiction series. Utopia has also
acquired the nghts to Gcorgc Or-
well’s ““1984,” and Coppola is re-
viewing treatments of the novel.

On July 3. Utopia will air a live
concert from the studio on the NBC
Source Radio Network. A videotape
will be made of that concert, and it
may find its way to other media.

Australian CPH Licensed
By ABC For 78 Pictures

NEW YORK - ABC Video Enter-
prises has licensed CPH Video of
Australia with exclusive video-
cassette distribution rights for 78
feature and made-for-television
films from the ABC library. The
agreement covers sales and rental in
Australia and New Zealand.

In the US., ABC begins its ARTS
cultural cable programming service
next week. ARTS will be available to
the 3.5 million homes now receiving
Warner Amex’s Nickelodeon chil-
dren’s programming, and will be un-
derwritten by advertisers.

At a press conference here last
Wednesday (1) ABC Video Enter-
prises chief Herb Granath declined
to say either how much money had
been invested in the ARTS service.
or how much advertisers would be
charged.

Granath said ABC would begin
with seven sponsors. but he would
not say how many were already on
board. Initial advertisements will be
limited to “billboards” announcing
the sponsor’s name. Future adver-

r

tisements will be “infomercials” of
several minutes in length. Granath
stressed that programming would
not be interrupted.

ABC intends to both license its
programming to the home video
market, as it has already with some
titles. and to enter the market itself
with certain titles. As he has done in
the past, Granath stated that cable v
programmers must utilize all means
of distribution to achieve the great-
est penetration of programming. Fu-
ture ABC home video releases may
be underwritten by advertisers, and
may contain some form of commer-
cial message, Granath said.

2 Configurations
For 2 Videotapes

LOS ANGELES-—-Two music
videotapes are part of the new re-
lease schedule for Media Hone En-
tertainment here. The two rock-ori-
ented projects are “James Brown
Live In Concert” and “Alice Cooper
And Friends.”

Classical

leﬁ Déiuts
2 Series
This Month

CHICAGO—National Public Ra-
dio has two important program roll-
outs this month, including a 26-week
St. Louis Symphony broadcast series
that premiered Sunday (5).

The orchestra’s music director
Leonard Slatkin conducts 17 of the
programs, recorded live in Powell
Symphony Hall. Guest conductors
are Erich Leinsdorf, Erich Bergel,
Reynald Giovaninetti, Raymond
Leppard and Jerzy Semkov.

Five world premieres commis-
sioned by the St. Louis Symphony
will be featured, David Del Tredici’s
“In Memory Of A Summer Day”
(winner of the 1980 Pulitzer Prize),
Robert Wykes““A Lyric Symphony,”
Richard Rodney Bennett’s Harpsi-
chord Concerto and Violin Con-
certos by John Williams and David
Amram.

Also being launched Sunday (5) is
a 13-part series devoted to music for
wind ensembles and featuring com-
mentary by conductor Frederick
Fennell. The series, “Windworks.”
will feature performances by the
Eastman Wind Ensemble, the New
England Conservatory Wind En-
semble, the North Texas State Univ.
Wind Ensemble. the Yale Univ.
Band, the Univ. of Illinois Sym-
phonic Band and other groups.

Erato LP
Wins Prize

PARIS—Maurice Constant was
the winner of a major prize in the
34th Grand Prix du Disque awards
of the Charles Cros Academy for his
“Three Complex for Piano and
Bass™ on Erato Records. The awards
panel cited Constant as one of the
most distinguished composers of
both classical and jazz music.

PP

Philips won a major prize for the
Debussy “Three Nocturnes,” re-
corded by Concertgebouw, con-
ducted by Bernard Haitink, and an-
other top award went to Temey
Discodis for a recording of “Chan-
son Francaises™ by Jean Ferrat.

Polydor’s “Ella et Louis,” featur-
ing Ella Fitzgerald and Louis Arm-
strong. and Vogue for a Chuck Berry
album won prizes in the jazz/r&b
sector, and other awards went to
EMI, RCA. Musidisc, Ades and
Arabella.

Classical
Notes

The Kansas City Philharmonic has appointed
Thomas Michalak music advisor. Michalak will
have music director's responsibilities during the
1981-82 season while the search for a perma-
nent conductor continues.

Steven Reeder joins the announcing staff of
WFMT-FM, Chicago. Reeder was recently pro-
gram director of KING-FM, Seattle, and before
that a staff announcer and producer at Seattle's
KUOW-FM, an NPR station. . .. WCLV-FM, Cleve-
land has added veteran announcer Wayne Mack
to its line-up. Mack will host the late evening
time slot.

A 1917 “Star-Spangled Banner” recording
led by Frederick Stock is included in the Chicago
Symphony's 1981 fundraising album, available
for $15 during the Aprit 24-26 CSO/WFMT-FM
Marathon VI. There's also a reissued 1957
recording of Fritz Reiner conducting the national
anthem along with other out-of-print Stock, Rei-
ner, Rodzinski and Martinon performances.
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OFF & RUNNING—Yehudi Menuhin relaxes after a first session for Pro Arte,

the new Pickwick classical label, with Don Johnson, general manager of Pick-

wick Records, left, and Michael Mathewson, marketing executive. The violin-

ist recorded the Lukas Foss piece, *“Round A Common Center,” with the Can-

tilena Chamber Players, and Orson Welles, narrator of the accompanying
poem by W.H. Auden, *The Runner.”

6 TITLES INITIALLY

Delos Launching QA
Audiophile LP Series

CHICAGO-—Delos Records has
launched a new deluxe album series
for the audiophile market. The
Quality Audiophile line (QA), fea-
turing imported Japanese pressings,
is being introduced at $14.98 list.

Records in the series begin with
half-speed mastering and are being
pressed on JVC’s “Supervinyl” com-
pound. JVC also presses Delos’
$17.98 Digital Master Series albums.

Some of the top-selling analog
recordings in the Delos catalog will
be featured in the QA line. Amelia
Haygood, executive producer and
president of Delos, said there would
be six initial titles shipped in April.

Haygood said anti-static “rice pa-
per” inner sleeves, deluxe album
packaging and heavy duty protec-
tive plastic envelopes are being used.

Among the initial titles are
Hindemith’s “The Four Tempera-
ments” and “Noblissima Visione,”

performed by Carol Rosenberger,
piano. and the Royal Philharmonic
conducted by James De Priest:
Holst’s “The Planets” (two-piano
version by the composer), played by
Richard Rodney Bennett and Susan
Bradshaw; “Shakespeare’s Music,”
performed by the Folger Consort,
and *“Celedonio Romero Plays Ro-
mantic Masterpieces For Guitar.”

The series also contains a recital of
new music for organ performed by
Martha Folts on the Charles B.
Fisk organ at Harvard’s Memorial
Church, and “The Moogs Present
Clara Rockmore.” a recording on
the theremin of works by Tchai-
kovsky, Stravinsky, Ravel. De Falla
and others.

The series’ remastering is being
done by engineer Bruce Leek at Ir-
vine, Calif’s International Auto-
mated Media.

$1.2 Million To 90 Groups
From National Endowment

CHICAGO--The National En-
dowment for the Arts is pumping
$1.2 million into an expanded 1981
program of federal grants for arts-
presenting organizations.

The money, for use in audience
development, administration and
facilities needs. will help support 90
different organizations in 35 states.
the District of Columbia and the
Virgin Islands. Arts-presenters re-
ceive funding under the Endow-
ments Inter-Arts program, headed
by Esther Novak.

Awards of $50,000 went to both
New York’s Lincoln Center and the
Brooklyn Academy of Music, while
nine other organizations were
funded in the $25,000 to $38.530
range.

Organizations receiving large
grants also included the Denver
Center for the Performing Arts. the
Washington Performing Arts
Society, the Atlanta Arts Alliance,
Inc.. Minneapolis’ Walker Arts Cen-
ter. the McCarter Theatre Company
of Princeton, N.J., the Natural Herit-
age Trust/Artpark. of Lewiston,
N.Y. New York City’s 92nd St
“Y."” Charleston’s Spoleto Festival
US.A. and the Milwaukee County
War Memorial. Inc.

Novak pointed out that all of the

recipients are presenters, in regular
series. of at least two different arts
disciplines from among dance. mu-
sic, theatre, opera-musical theatre.
visual arts and film.

Some groups requested funding
for physical plant improvements,
such as the $4,160 that will go to pur-
chase a roll-away acoustical shell
and portable dance floor for the
Greater Juneau Arts and Humani-
ties Council. Many of the grants will
go to support new administrative
positions. particularly in the areas of
funding and audience development.

Soprano Wins
Finzi Award

LONDON-Winner of the $2.500
prize awarded by U.K. publishers
Boosey and Hawkes for the Gerald
Finzi Song Award here was Anne
Dawson, a 22-year-old soprano.

The contest was in commemo-
ration of the 25th anniversarv of the
death of Finzi. The winner now ap-
pears (Oct. 19) in a performance
of Finzi’s “Farewell To Arms” by
the City of London Sinfonia, con-
ducted by Richard Hickox. at the
Queen Elizabeth Hall.
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Jazz

Inner City

With Audiophile Cassettes

LOS ANGELES—Inner City Rec-
ords has joined the growing field of
audiophile cassette manufacturers
via its new high-end line of chro-
mium dioxide prerecorded cassettes.

Culled from its Inner City and
Classic Jazz catalogs, the opening re-
lease is keeping list prices down to
$8.98 while touting its high quality
cassette standards. Duplication is
handled by Cassette Productions of
Saddle River, N.J., for the New
York-based label.

Cassettes are duplicated at a lower
speed of eight to one from first gen-
eration master tapes onto BASF Su-
per Chrome tape.

With 53 titles due by the end of
April, including 27 in the label’s first
release last week, the cassette catalog
ranges from vintage titles by Django
Reinhardt, Stephane Grappelli, Eric
Dolphy and other veteran stylists to

Billboard™
Best Selling

newer fusion titles by Jeff Lorber.
Dan Siegel, Judy Roberts and Ar-
rowhead.

Other established acts featured in-
clude Eddie Jefferson, Stan Getz,
Dave Liebman, Dizzy Gillespie,
Earl Hines, Helen Humes, Sadao
Watanabe, Abbey Lincoln, Lew
Tabackin. Roy Eldridge, Jimmy
Witherspoon, Gerry Mulligan, Don
Byas and Jonah Jones.

Extended play titles are also in-
cluded and priced at $12.98 sug-
gested list.

Label president Irv Kratka is
stressing the opening release’s selec-
tion as slanted toward collectors and
thus drawn from throughout his
catalog of more than 300 titles.

Future cassettes will be issued
with new LP releases as well, he in-
dicates.
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his installation of recording gear.
“I've got about 30 tunes I’'m working
on at the moment, representing ma-
terial for all those projects.”

If Zawinul is teasingly oblique
about both his outside ventures and
equally coy in suggesting Weather
Report itself is turning a corner
toward a new phase in its develop-
ment, that band’s critical and com-
mercial fortunes tend to hint at why.

As members of Miles Davis’ late
’60s ensembles both Zawinul and
Shorter bore the early brunt of criti-
cal and consumer unrest at the pros-
pect of highly amplified jazz. Long
before the fusion battle lines were
drawn, Zawinul was facing down a
similar furor over what was then
called *“‘jazz-rock.” a topic which,
like Davis, Zawinul is weary of ad-
dressing.

Where his enthusiasm is anything
but endangered is the current
strength of Weather Report. a quin-
tet since the addition of percussion-
ist Bobby Thomas early last year.
With drummer Peter Erskine on
board since 1978’s “Mr. Gone” LP
and Jaco Pastorius a virtual old-
timer after five years as the en-
semble’s bassist, Zawinul confirms
that the band appears to have stabi-
lized after frequent realignments of
its rhythm section during the early
70s.

That maturation was already
apparent prior to Thomas’ addition,
argues Zawinul. “There was a lot of
action going on on ‘8:30." " he as-
serts. alluding to the band’s 1979 live
album, a two-disk package that
capped new live versions of Weather
Reportstaples with a full side of new
studio material. “That album was
kind of a showcase for us. A lot of
younger people coming up, they
don’t know what we’ve been doing,
so that’s where they can find out.”

He sees the seasoned lineup of the
quartet at that time as giving group
standards like “Birdland”—a
Grammy winner this year via its vo-
cal renditions as arranged by Jon
Hendricks, who also provided lyrics,
and performed by Manhattan
Transfer—added punch.

Indeed, Zawinul stresses Weather
Report’s live performances as in-
creasingly focal to its recorded per-
sonality. “Night Passage” itself is es-
sentially a live set, he reports, cut
before an invited audience of about
100. Similarly, “Madagascar.” one
of the new songs on “8:30.” was re-
corded live on two-track gear.

Surprisingly, Zawinul says the
only advantages to conventional
multi-track studio recording come
with more lucid individual lines
rather than any quantum jump in
the number of parts he can lay onto
the tape. “I can actually do more on-
stage,” he claims. “The reason I'm
doing this is because I don’t want to
trap myself—I den’t want to make a
record that I can’t live with in live
versions.”

Consequently Zawinul takes his
multi-keyboard attack through sep-
arate takes primarily to insure the
right production balance. And, on
“Night Passage,” even that luxury
has largely been shelved to focus on
straight-ahead live performances.

If that approach, coupled with the
new set’s somewhat more relaxed
feel and consistently swinging pace.
would seem to mollify old-line jazz
fans, there’s still room for contro-
versy. For starters there’s Zawinul’s
mercurial arrangement of “Rockin’
In Rhythm,” the Ellington chestnut,
which captures the swing of the orig-
inal while updating its texture
through Zawinul’s slippery, layered
synthesizer lines.

“If you swing, you swing,” Zawi-
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nul argues simply about both the
track and the album as a whole.
“There was a different kind of atti-
tude there: Maybe we did step back
a little in how we played.”

Apart from its live performance
base, that set also chronicles Zawi-
nul’s ongoing synthesis of recording
technology with improvisational
composing, a process that could con-
found some observers who insist on
improvisation in its most direct
sense.

“My music is all improvised, all of
it.” charges Zawinul, more than ever
the band’s primary composer in re-
cent years. “I do take it from tape,
though. I must have 200 cassettes to
draw from, so | don’t have to write
anything for years to come.”

Working at his bank of keyboards,
which includes Oberheim and Pro-
phet synthesizers, electric and elec-
tronic pianos and acoustic piano.
Zawinul says he improvises not just
basic themes and rhythm parts but
fully-voiced blueprints for what
later emerge as Weather Report
recordings.

That makes his Pasadena studio.
which now has a 24-track console
and will soon boast a 24-track
recorder as well, in addition to exist-
ing 8-track gear, a major asset. “Now
that I have my own studio. the whole
business of going to the studio isn’t
necessary,” he exults.

Even before multi-channel gear
was installed, he adds. the group was
ableto lay down the basic tracks for
subsequent studio efforts, transfer-
ring from cassette to 24-track as was
the case with “Brown Street” on
“8:30.” Earlier tracks from LPs like
“Mysterious Traveller,” one of
Zawinul’s favorites, also grew from
cassette takes.

As for the resumption of his solo
recording career, here too Zawinul
proves bullish while indicating one

On Bandwagon Zawinul Involved In 3 Ventures

reason for his virtual absence from
sideman assignments on other play-
ers’ concerts and recordings. “I
haven’t made a record with anybody
outside my own surroundings in 12
years,” he says.

“The last person I played with in
that sense was Miles Davis. Since
then, I haven’t heard anybody inter-
esting enough to want to work with
them.”

That means the new solo LP will
draw much of its fire from Zawinul’s
playing, although he leaves the door
open for outside contributions and
notes that the experiment with out-
side material that began with
“Rockin’ In Rhythm” will continue
with a song written by Wilson Tur-
binton.

Billboard photo by Shigeru Uchiyama

ZAWINUL'S ZENITH—The Weather Report composer, founder and keyboard

wizard branches out with new stage ‘and studio plans and a return to solo
works.

“It haslyrics, and I've got a feeling
it could be a number one pop song,”
boasts Zawinul, whose grasp of such
prospects is likely better than that of
other jazz-trained players. He scored
a mid-"60s hit as composer of
“Mercy, Mercy, Mercy,” as recorded
by Cannonball Adderley for Capi-
tol.

As for summer concerts, festival
dates will see Weather Report play-
ing to their forte, arena sized au-
diences. Zawinul reports with pride
that their last overseas jaunt in-
cluded record-breaking attendances
including 18,000 for a single Rome
show, 14,000 in Milan and a total of
70,000 listeners over the course of
just five shows.

Those figures underscore the act’s
ability to sell out without an opening
act, as they've done on all but festi-
val appearances for the past four
years.

As for the Masterworks LP, he re-
calls his earliest dates as a recording
artist—coincidentally for Columbia
in Vienna, back in 1953—included a
partnership with classical pianist Al-
exander Jenner.

NPR Beams 6-Part Series

NEW YORK-WBGO-FM, the
Newark-based jazz station, is reach-
ing a new national jazz audience
thanks to the participation of nearly
40 other stations now carrying its
“Live Jazz From New York City,”
which spread to a de facto network
of stations last Tuesday (31).

The six-part series, originating
live from Fat Tuesday’s club in New
York City, is being transmitted to 39
other outlets via the National Public
Radio satellite channel.

WBGO announcer Rhonda Ham-
ilton hosts the series, which was to

begin with a concert by pianist
McCoy Tyner and his ensemble.
The series continues this Tuesday
(7) with guitarist Joe Pass, and sub-
sequent weeks will bring altoist Art
Pepper, Steve Kuhn, Sheila Jordan
and vibraharpist Milt Jackson. The
featured act for the final April 28
broadcast will be announced later.
WBGO-FM itself services the
New York metropolitan area and
New Jersey as that state’s member
station of National Public Radio
now principal outlet for jazz pro-
gramming over the airwaves.


www.americanradiohistory.com

Video

= ‘EVERYONE BENEFITS”

i

:

® Continued from page 4.

window on the concert for little
money. The promoter gets great
publicity and added leverage in
booking other acts into the Royal
Oak, which is a small house but
ideally suited for video. And the
band gets a 24-track master sound-
track and a video master, plus great
exposure in major markets. Utopia
will put footage from the Detroit
concert together with another one
they did in Columbus. and issue a
videocassette and videodisk.”

Gardner adds that surveys the
group has done have shown that al-
bum sales are not affected by the
broadcast or by home taping of the
stereo simulcast. “People may make
the tape but they still buy the al-
bum,” he says.

“In true Utopian fashion,” says
Gardner, the group has even bigger
plans for satellite broadcasts, possi-
bly originating from Rundgren’s
studio in Bearsville. NY.

“We own a transponder on Sat-
com I11.” says Gardner, “which will
be launched later this year. We had
one on Satcom II. but that’s the one
that disappeared. We werc going to
be the first 24-hour video music
channel, but since the satellite got
lost Warner Amex will beat us to it.”

Gardner says that the satellite
opens the way for “electronic tours.”
The band would either broadcast
live from the studio or make regional
tours, which would be fed to cable
stations around the country. “We
feel that we could still maintain the
excitement of a tour without spend-
ing all that money,” says Gardner.

The ON-TV broadcast will be
seen in Detroit, Cincinnati and
Phoenix. Utopia would not allow
ON to air the concert in its biggest
market, L.A. Gardner says the pro-
duction will cost ON about $12,000-
$15.000. Utopia’s staff in Bearsville
will do the post-production work on
the tapes.

“ON had a deal with a post-pro-
duction house in Detroit,” says

| Brings ON-TV
. Contract Deal |

Todd Rundgren: Forging ahead in
the video music arena.

Gardner. “We checked it out and
found that its facilities were not as
good as ours. so we offered to match
their price if we could do the work
ourselves. We may lose some money
on that aspect. but it’'s worth it to
maintain quality.”

Gardner also says he had no prob-
lems in clearing the synch arrange-
ments with the audio recording
house, which already has a deal
lined up with King Biscuit Flower
Hour for a radio show.

Utopia leader Todd Rundgren,
who has invested millions in his
video studio, is not sticking solely to
music in his plans for future proj-
ects.

Three new members to Utopia’s
board of advisers are Francis Ford
Coppola. David Bowie and Bill Wy-
man. According to Gardner: “They
are not going to be names on a letter-
head. All three are reviewing proj-
ects right now.”

Among the shows that may ema-
nate from upstate New York are a
science fiction series. Utopia has also
acquired the rights to George Or-
well’'s “1984." and Coppola is re-
viewing treatments of the novel.

On July 3, Utopia will air a live
concert from the studio on the NBC
Source Radio Network. A videotape
will be made of that concert, and it
may find its way to other media.

Australian CPH Licensed
By ABC For 78 Pictures

NEW YORK— ABC Video Enter-
prises has licensed CPH Video of
Australia with exclusive video-
cassette distribution rights for 78
feature and made-for-television
films from the ABC library. The
agreement covers sales and rental in
Australia and New Zealand.

In the U.S., ABC begins its ARTS
cultural cable programming service
nextweek. ARTS will be available to
the 3.5 million homes now receiving
Warner Amex’s Nickelodeon chil-
dren’s programming. and will be un-
derwritten by advertisers.

At a press conference here last
Wednesday (1) ABC Video Enter-
prises chief Herb Granath declined
1o say either how much money had
been invested in the ARTS service,
or how much advertisers would be
charged.

Granath said ABC would begin
with seven sponsors. but he would
not say how many were already on
board. Initial advertisements will be
limited to “billboards™ announcing
the sponsor’s name. Future adver-

tisements will be “infomercials™ of
several minutes in fength. Granath
stressed that programming would
not be interrupted.

ABC intends to both license its
programming to the home video
market, as it has already with some
titles. and to enter the market itself
with certain titles. As he has done in
the past, Granath stated that cable tv
programmers must utilize all means
of distribution to achieve the great-
est penetration of programming. Fu-
ture ABC home video releases may
be underwritten by advertisers. and
may contain some form of commer-
cial message, Granath said.

2 Configurations
For 2 Videotapes

LOS ANGELES—Two music
videotapes are part of the new re-
lease schedule for Media Home En-
tertainment here. The two rock-ori-
ented projects are “James Brown
Live In Concert™ and “Alice Cooper
And Friends.”

(assical

. NPR Debuts
2 Series |
This Month |

CHICAGO-—National Public Ra-
dio has two important program roll-
outs this month. including a 26-week
St. Louis Symphony broadcast series
that premiered Sunday (5).

The orchestra’s music director
Leonard Slatkin conducts 17 of the
programs, recorded live in Powell
Symphony Hall. Guest conductors
are Erich Leinsdorf, Erich Bergel,
Reynald Giovaninetti, Raymond
Leppard and Jerzy Semkov.

Five world premieres commis-
sioned by the St. Louis Symphony
will be featured. David Del Tredici’s
“In Memory Of A Summer Day”
(winner of the 1980 Pulitzer Prize).
Robert Wykes “A Lyric Symphony.”
Richard Rodney Bennett's Harpsi-
chord Concerto and Violin Con-
certos by John Williams and David
Amram.

Also being launched Sunday (5) is
a 13-part series devoted to music for
wind ensembles and featuring com-
mentary by conductor Frederick
Fennell. The series. “Windworks,”
will featurc performances by the
Eastman Wind Ensemble. the New
England Conservatory Wind En
semble. the North Texas State Univ.
Wind Ensemble. the Yale Univ.
Band, the Univ. of Illinois Sym-
phonic Band and other groups.

Erato LP
Wins Prize

PARIS—Maurice Constant was
the winner of a major prize in the
34th Grand Prix du Disque awards
of the Charles Cros Academy for his
“Three Complex for Piano and
Bass” on Erato Records. The awards
panel cited Constant as one of the
most distinguished composers of
both classical and jazz music.

Philips won a major prize for the
Debussy “Three Nocturnes,” re-
corded by Concertgebouw, con-
ducted by Bernard Haitink, and an-
other top award went to Temey
Discodis for a recording of “Chan-
son Francaises™ by Jean Ferrat.

Polydor's “Ella et Louis,” featur-
ing Ella Fitzgerald and Louis Arm-
strong, and Vogue for a Chuck Berry
album won prizes in the jazz/r&b
sector, and other awards went to
EMI, RCA, Musidisc. Ades and
Arabella.

Cassical

_ Notes

The Kansas City Philharmonic has appointed
Thomas Michalak music advisor. Michalak will
have music director's responsibilities during the
1981-82 season while the search for a perma-
nent conductor continues.

Steven Reeder joins the announcing staff of
WFMT-FM, Chicago. Reeder was recently pro-
gram director of KING-FM, Seattle, and before
that a staff announcer and producer at Seattle’s
KUOW-FM, an NPR station. ... WCLV-FM, Cleve-
land has added veteran announcer Wayne Mack
to its line-up. Mack will host the late evening
time slot.

A 1917 “Star-Spangled Banner” recording
led by Frederick Stock is included in the Chicago
Symphony's 1981 fundraising album, available
for $15 during the April 24-26 CSO/WFMT-FM
Marathon VI. There's also a reissued 1957
recording of Fritz Reiner conducting the national
anthem along with other out-of-print Stock, Rei-
ner, Rodzinski and Martinon performances.

www americanradiohistorv.com

-

OFF & RUNNING—Yehudi Menuhin relaxes after a first session for Pro Arte,
the new Pickwick classical label, with Don Johnson, general manager of Pick-
wick Records, left, and Michael Mathewson, marketing executive. The violin-

ist recorded the Lukas Foss piece, ‘‘Round A Common Center,” with the Can-

tilena Chamber Players, and Orson Welles, narrator of the accompanying
poem by W.H. Auden, ‘“The Runner."”

6 TITLES INITIALLY

Delos Launching QA
Audiophile LP Series

CHICAGO—Delos Records has
launched a new deluxe album series
for the audiophile market. The
Quality Audiophile line (QA), fea-
turing imported Japanese pressings,
is being introduced at $14.98 list.

Records in the series begin with
half-speed mastering and are being
pressed on JVC’s “Supervinyl” com-
pound. JVC also presses Delos’
$17.98 Digital Master Series albums.

Some of the top-selling analog
recordings in the Delos catalog will
be featured in the QA line. Amelia
Haygood. executive producer and
president of Delos, said there would
be six initial titles shipped in April.

Haygood said anti-static “rice pa-
per” inner sleeves. deluxe album
packaging and heavy duty protec-
tive plastic envelopes are being used.

Among the initial titles are
Hindemith’s “The Four Tempera-
ments” and “Noblissima Visione,”

performed by Carol Rosenberger,
piano, and the Royal Philharmonic
conducted by James De Priest;
Holst’s “The Planets™ (two-piano
version by the composer), played by
Richard Rodney Bennett and Susan
Bradshaw: “Shakespeare’s Music,”
performed by the Folger Consort,
and “Celedonio Romero Plays Ro-
mantic Masterpieces For Guitar.”

The series also contains a recital of
new music for organ performed by
Martha Folts on the Charles B.
Fisk organ at Harvard’s Memorial
Church, and “The Moogs Present
Clara Rockmore.” a recording on
the theremin of works by Tchai-
kovsky, Stravinsky, Ravel. De Falla
and others.

The series’ remastering is being
done by engineer Bruce Leek at Ir-
vine, Calif’s International Auto-
mated Media.

$1.2 Million To 90 Groups
From National Endowment

CHICAGO—The National En-
dowment for the Arts is pumping
$1.2 million into an expanded 1981
program of federal grants for arts-
presenting organizations.

The money, for use in audience
development, administration and
facilities needs, will help support 90
different organizations in 35 states,
the District of Columbia and the
Virgin Islands. Arts-presenters re-
ceive funding under the Endow-
ment’s Inter-Arts program, headed
by Esther Novak.

Awards of $50,000 went to both
New York’s Lincoln Center and the
Brooklyn Academy of Music. while
nine other organizations were
funded in the $25,000 to $38.530
range.

Organizations receiving large
grants also included the Denver
Center for the Performing Arts, the
Washington Performing Arts
Society. the Atlanta Arts Alliance.
Inc.. Minneapolis’ Walker Aris Cen-
ter. the McCarter Theatre Company
of Princeton. N.J.. the Natural Herit-
age Trust/Artpark. of Lewiston.
N.Y.. New York City's 92nd St.
“Y,” Charleston’s Spoleto Festival
US.A. and the Milwaukee County
War Memorial. Inc.

Novak pointed out that all of the

recipients are presenters, in regular
series. of at least two different arts
disciplines from among dance. mu-
sic, theatre, opera-musical theatre,
visual arts and film.

Some groups requested funding
for physical plant improvements,
such as the $4,160 that will go to pur-
chase a roll-away acoustical shell
and portable dance floor for the
Greater Juneau Arts and Humani-
ties Council. Many of the grants will
go to support new administrative
positions, particularly in the areas of
funding and audience development.

Soprano Wins
Finzi Award

LONDON-—Winner of the $2.500
prize awarded by U.K. publishers
Boosey and Hawkes for the Gerald
Finzi Song Award here was Anne
Dawson. a 22-year-old soprano.

The contest was in commemo-
ration of the 25th anniversary of the
death of Finzi. The winner now ap-
pears (Oct. 19) in a performance
of Finzi’s “Farewell To Arms” by
the City of London Sinfonia. con-
ducted by Richard Hickox, at the
Queen Elizabeth Hall.
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Jazz

Inner City On Bandwagon Zawinul Involved In 3 Ventures
With Audiophile Cassettes

LOS ANGELES—Inner City Rec-
ords has joined the growing field of
audiophile cassette manufacturers
via its new high-end line of chro-
mium dioxide prerecorded cassettes.

Culled from its Inner City and
Classic Jazz catalogs, the opening re-
lease is keeping list prices down to
$8.98 while touting its high quality
cassette standards. Duplication is
handled by Cassette Productions of
Saddle River, N.J., for the New
York-based label.

Cassettes are duplicated at a lower
speed of eight to one from first gen-
eration master tapes onto BASF Su-
per Chrome tape.

With 53 titles due by the end of
April, including 27 in the label’s first
release last week, the cassette catalog
ranges from vintage titles by Django
Reinhardt, Stephane Grappelli, Eric
Dolphy and other veteran stylists to

Billboard ®
Best Selling

newer fusion titles by Jeff Lorber,
Dan Siegel, Judy Roberts and Ar-
rowhead.

Other established acts featured in-
clude Eddie Jefferson, Stan Getz,
Dave Liebman, Dizzy Gillespie.
Earl Hines, Helen Humes, Sadao
Watanabe, Abbey Lincoln. Lew
Tabackin, Roy Eldridge, Jimmy
Witherspoon, Gerry Mulligan, Don
Byas and Jonah Jones.

Extended play titles are also in-
cluded and priced at $12.98 sug-
gested list.

Label president Irv Kratka is
stressing the opening release’s selec-
tion as slanted toward collectors and
thus drawn from throughout his
catalog of more than 300 titles.

Future cassettes will be issued
with new LP releases as well, he in-
dicates.
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his installation of recording gear.
“I’ve got about 30 tunes I’'m working
on at the moment, representing ma-
terial for all those projects.”

If Zawinul is teasingly oblique
about both his outside ventures and
equally coy in suggesting Weather
Report itself is turning a corner
toward a new phase in its develop-
ment, that band’s critical and com-
mercial fortunes tend to hint at why.

As members of Miles Davis’ late
’60s ensembles both Zawinul and
Shorter bore the early brunt of criti-
cal and consumer unrest at the pros-
pect of highly amplified jazz. Long
before the fusion battle lines were
drawn, Zawinul was facing down a
similar furor over what was then
called *jazz-rock.” a topic which,
like Davis. Zawinul is weary of ad-
dressing,.

Where his enthusiasm is anything
but endangered is the current
strength of Weather Report. a quin-
tet since the addition of percussion-
ist Bobby Thomas early last year.
With drummer Peter Erskine on
board since 1978’s “Mr. Gone” LP
and Jaco Pastorius a virtual old-
timer after five years as the en-
semble’s bassist, Zawinul confirms
that the band appears to have stabi-
lized after frequent realignments of
its rhythm section during the early
"70s.

That maturation was already
apparent prior to Thomas’ addition,
argues Zawinul. “There was a lot of
action going on on ‘8:30,” he as-
serts, alluding to the band’s 1979 live
album, a two-disk package that
capped new live versions of Weather
Reportstaples with a full side of new
studio material. “That album was
kind of a showcase for us. A lot of
younger people coming up. they
don’t know what we’ve been doing,
so that’s where they can find out.”

He sees the seasoned lineup of the
quartet at that time as giving group
standards like ‘Birdland"—a
Grammy winner this year via its vo-
cal renditions as arranged by Jon
Hendricks, who also provided lyrics,
and performed by Manhattan
Transfer—added punch.

Indeed, Zawinul stresses Weather
Report’s live performances as in-
creasingly focal to its recorded per-
sonality. “Night Passage” itself is es-
sentially a live set, he reports, cut
before an invited audience of about
100. Similarly, “Madagascar,” one
of the new songs on “8:30,” was re-
corded live on two-track gear.

Surprisingly. Zawinul says the
only advantages to conventional
multi-track studio recording come
with more lucid individual lines
rather than any quantum jump in
the number of parts he can lay onto
the tape. “I can actually do more on-
stage.” he claims. “The reason I'm
doing this is because I don’t want to
trap myself—[ den’t want to make a
record that I can’t live with in live
versions.”

Consequently Zawinul takes his
multi-keyboard attack through sep-
arate takes primarily to insure the
right production balance. And, on
“Night Passage.” even that luxury
has largely been shelved to focus on
straight-ahead live performances.

If that approach, coupled with the
new set’s somewhat more relaxed
feel and consistently swinging pace,
would seem to mollify old-line jazz
fans, there’s still room for contro-
versy. For starters there’s Zawinul’s
mercurial arrangement of “Rockin’
In Rhythm,” the Ellington chestnut.
which captures the swing of the orig-
inal while updating its texture
through Zawinul’s slippery, layered
synthesizer lines.

“If you swing, you swing,” Zawi-
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nul argues simply about both the
track and the album as a whole.
“There was a different kind of atti-
tude there: Maybe we did step back
a little in how we played.”

Apart from its live performance
base, that set also chronicles Zawi-
nul’s ongoing synthesis of recording
technology with improvisational
composing, a process that could con-
found some observers who insist on
improvisation in its most direct
sense.

“My music is all improvised, all of
it,” charges Zawinul, more than ever
the band’s primary composer in re-
cent years. “I do take it from tape,
though. I must have 200 cassettes to
draw from, so I don’t have to write
anything for years to come.”

reason for his virtual absence from
sideman assignments on other play-
ers’ concerts and recordings. “I
haven’t made a record with anybody
outside my own surroundings in 12
years,” he says.
* “The last person | played with in
that sense was Miles Davis. Since
then, I haven’t heard anybody inter-
esting enough to want to work with
them.™

That means the new solo LP will
draw much of its fire from Zawinul’s
playing, although he leaves the door
open for outside contributions and
notes that the experiment with out-
side material that began with
“Rockin’ In Rhythm” will continue
with a song written by Wilson Tur-
binton.

Billboard photo by Shigeru Uchiyama

ZAWINUL'S ZENITH—The Weather Report composer, founder and keyboard
wizard branches out with new stage and studio plans and a return to solo
works.

Working at his bank of keyboards,
which includes Oberheim and Pro-
phet synthesizers, electric and elec-
tronic pianos and acoustic piano,
Zawinul says he improvises not just
basic themes and rhythm parts but
fully-voiced blueprints for what
later emerge as Weather Report
recordings.

That makes his Pasadena studio,
which now has a 24-track console
and will soon boast a 24-track
recorder as well, in addition to exist-
ing 8-track gear, a major asset. “Now
that I have my own studio, the whole
business of going to the studio isn’t
necessary,” he exults.

Even before multi-channel gear
was installed, he adds, the group was
able to lay down the basic tracks for
subsequent studio efforts, transfer-
ring from cassette to 24-track as was
the case with “Brown Street” on
“8:30.” Earlier tracks from LPs like
“Mysterious Traveller,” one of
Zawinul’s favorites, also grew from
cassette takes.

As for the resumption of his solo
recording career, here too Zawinul
proves bullish while indicating one

“Ithas lyrics, and I've got a feeling
it could be a number one pop song,”
boasts Zawinul, whose grasp of such
prospects is likely better than that of
other jazz-trained players. He scored
a mid-’60s hit as composer of
“Mercy, Mercy, Mercy,” as recorded
by Cannonball Adderley for Capi-
tol.

As for summer concerts, festival
dates will see Weather Report play-
ing to their forte, arena sized au-
diences. Zawinul reports with pride
that their last overseas jaunt in-
cluded record-breaking attendances
including 18,000 for a single Rome
show. 14,000 in Milan and a total of
70,000 listeners over the course of

Just five shows.

Those figures underscore the act’s
ability to sell out without an opening
act, as they’ve done on all but festi-
val appearances for the past four
years.

As for the Masterworks LP, he re-
calls his earliest dates as a recording
artist—coincidentally for Columbia
in Vienna, back in 1953—included a
partnership with classical pianist Al-
exander Jenner.

NPR Beams 6-Part Series

NEW YORK-WBGO-FM, the
Newark-based jazz station, is reach-
ing a new national jazz audience
thanks to the participation of nearly
40 other stations now carrying its
“Live Jazz From New York City,”
which spread to a de facto network
of stations last Tuesday (31).

The six-part series, originating
live from Fat Tuesday’s club in New
York City, is being transmitted to 39
other outlets via the National Public
Radio satellite channel.

WBGO announcer Rhonda Ham-
ilton hosts the series, which was to

begin with a concert by pianist
McCoy Tyner and his ensemble.
The series continues this Tuesday
(7) with guitarist Joe Pass, and sub-
sequent weeks will bring altoist Art
Pepper, Steve Kuhn, Sheila Jordan
and vibraharpist Milt Jackson. The
featured act for the final April 28
broadcast will be announced later.
WBGO-FM itself services the
New York metropolitan area and
New Jersey as that state’s member
station of National Public Radio,
now principal outlet for jazz pro-
gramming over the airwaves.
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Country

9-Volume ‘Opry Stars’ LP Series
Is Launched By First Generation

NASHVILLE—Propelled by the
goal of combining country music’s
classic artistic heritage with today’s
contemporary market, First Gener-
ation Records this week launches its
new nine-volume album series,
“Stars Of The Grand Ole Opry.”

The comprehensive undertaking
was produced by First Generation
founder and president Pete Drake,
and features legendary Opry mem-
bers Justin Tubb, Jan Howard, Ray
Pillow, Billy Walker. Jean Shepard,
Charlie Louvin, Stonewall Jackson,
the Vic Willis Trio and the Wilburn
Brothers.

Along with the debut of the new
series, the label is also re-releasing
two Ernest Tubb packages which
have been highly successful: “The
Legend And The Legacy,” which re-
portedly sold close to 250,000 units
in the U.S. and Canada, and “The
Living Legend.”

With the intention of retaining
creative control over the packaging,
promotion and merchandising of its
Opry series, First Generation is seek-
ing to tie in country retail outlets and
buyers on a grass-roots marketing
level rather than relying solely on
national distributors.

“Our aim is to reach the country
music buyer who would be inter-
ested in our special brand of artist.”
explains Drake. “These are the fans
who buy their country records at the
littke mom and pop stores across
America. The trend in mail order
and television sales of country prod-
uct has shown that millions of coun-
try albums and tapes are being sold
by means other than the standard
distribution system. We want to tap
that market.”

Initial pressings will be for 5.000
albums, with each of the nine vol-
umes in the scries being released si-

By KIP KIRBY
multancously. The albums may be
bought individually as well, with re-
tail list $7.98.

Each of the nine separate LPs is
colorfully packaged in original art
with a cover painting of the artist
done by Marvin Thompson. Mate-
rial on the albums consists of previ-
ous hits from the artist’s past track
record as well as new material.

The label will be issuing singles
off the various albums, spacing them
apart to allow programmers time to
feed them into regular rotation. To
emphasize the continuity betwecn
the performers’ past and present ca-
reers, cach single will contain both a
“then” and a “now"” side, giving ra-
dio current product along with a
record to stock in the station’s “clas-
sics” library.

Mail order will play a large role in
the marketing plan of the Opry stars
series. “There are more than a mil-
lion paid admissions every year to
the Grand Ole Opry,” notes Rick
Sanjek, vice president of First Gen-
eration. “These are the loyal fans
who appreciate traditional country
music. By keeping our overhead low
and involving the fan directly, we
won't need to sell a quarter of a mil-
lion albums to be successful with this
series.”

Every album carries a preprinted
bounce-back order form on its dust
sleeve for customers to order the
series direct from First Generation.
The label is tieing in Nashville tour-
ist outlets and the Grayline bus com-
pany, which cater to country musi¢
fans. Additionally. it is mailing out
full-color brochures describing its
nine-volume set to approximately
5000 retailers around the country.

“We’re gearing our promotion
toward the smaller outlets who enjoy

Writing Duo On Own, Hit Charts

NASHVILLE -Although thev've
been partners for nearly two dec-
ades. only since January have the

songwriting and production team of

Jerry Foster and Bill Rice managed

to set up shop on their own.
“Weve always worked together,

but welve always been signed o

COUNTRY DAZZLER — Charly

McClain finishes up her set on the

recent live broadcast of Radio
Luxembourg from Nashville.

someone clse’s company.” explains
Bill Rice. “"When our contract with
April-Blackwood was up this Janu-
ary. we decided to strike outas an in-
dependent production and publish-
ing opcration and sce what
happens.™

Their credits are widespread in
Nashville music circles. Under the
Foster and Rice production aegis
fall two Mickey Gilley albums and
four singles. Bobby Bare's “Down
and Dirty™ and "Drunk And Crazy™
LPsand three Leon Everetie singles.

As independents. Rice savs. puh-
lishing and songwriting will he pri-
orities. Writing for the companv's
two publishing wings are Roger
Murrah. Foster and Rice. Jim
McBride. and Maryv Sharon Rice
(whose credits include "My Heroes
Have Alwavs Been Cowbovs™ and
“Y'All Come Back Saloon™). Recent
chart cntries include Conway
Twitty’'s “The Bridge That Just
Won't Burn.” Mel Tillis® No. |
“Southern Rains.™ Leon Evereue’s
latest. "If [ Keep On Going Crazy.”
and “Thirty Nine And Holding” by
Jerry Lee Lewis.

Both partners worked in tandem
on the production of Stan Hitch-
cock’s current single. “She Sings
Amazing Grace.™ which thev also
penned.

“It's hard to believe that this rep-
resents the first ume in 15 vears that
we've been working for our own
company.” notes Rice. “It's a step
we've been wanting to make.”

stocking good country product with
a long and durable shelf life.” ex-
plains Drake.

For larger retail operations that
want to place substantial orders with
First Generation, the label will sup-
ply special display racks for in-store
use. featuring the rainbow-hued LP
jackets and coordinated poster art.

“Stars Of The Grand Ole Opry™ is
also available through the Columbia
House Record Club by prior agree-
ment,

Drake hopes this will be just the
beginning for his “Opry Stars” edi-
tion. Eventually. he would like to in-
clude all Opry members who aren’t
under contractual obligation to an-
other label as part of the series. In
the works now is an upcoming di-
rect-marketing tv campaign spot-
lighting different volumes of the
package. There will also be a compi-
lation album with selected cuts from
each of the nine LPs. Compcting
with contemporary product being is-
sued weekly by the majors doesn’t
worry Drake.

“We know from our sales on the
Ernest Tubb albums that there’s a
market for these Opry stars.” ex-
plains Drake. “It’s only a matter of
finding and servicing that market. if
we can sell through standard distri-
bution methods. we will. But I think
our real success is going to come
through sales by other means.”
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FAMILY TRADITION—Against a backdrop of his famous father, Hank Wil-

liams Jr. sings “‘Long Gone Lonesome Blues' during a taping of ‘‘Country

Comes Home™ at Nashville’s Grand Ole Opry House. The show aired last
week with a multitude of country performers on board.

SAVVY PACKAGING

COUNTRY
TO DERBY

LOUISVILLE. Ky.—Visitors to
the Kentucky Derby will have an
opportunity to enjoy a first this year
when country music makes its debut
at the annual racing event.

The Kentucky Derby Festival will
inaugurate its week-long music con-
certs with the first annual “Ken-
tucky Derby Country Kick Con-
cert,” headlined hy Merle Haggard.
Hank Williams Jr.. Lacy J. Dalton.
Johnny Paycheck and Asleep At The
Wheel.

The six-hour concert is scheduled
for Louisville’s 18.000-scat Freedom
Hall Coliseum and will be produced
by Tony Conway. vice president of
Buddy Lec Attractions in Nashville.
and David Snowden of Triangle
Talent in Louisville. The show s
being promoted by television, radio
and print ad campaigns. a mail-out
brochure sent around the U.S.. and
will be co-sponsored by WAMZ-FM
in Louisville. Advance tickets run
$10.50 and $13.50

Scotland Site
For Film Fest

INVERNESS, Scotland—The
consistent growth of country music
popularity in Scotland is reflected in
the organization of the first High-
land International Country and
Western and Film Festival here May
22-24.

The film sector of the event will
include the showing of such features
as Johnny Cash’s “The Man. His
World, His Music™: “The Nashville
Sound”; “Your Cheatin’ Heart,” the
Hank Williams biographical movie;
and others featuring Jim Reeves,
Roy Orbison and George Hamilton
Iv.

www.americanradiohistorv.com

Budgets Rising For
Radio Spots On TV

® Continued from page 21

“Dallas.” One of the station’s most
effective tv commercials is a “Dal-
las” spinoff—“The Great WTHI
South Fork Giveaway Contest.” It
features actor Ken Kercheval allud-
ing to his role as Cliff Barnes and the
need for listeners to give J. R. Ewing
his comeuppance by grabbing a
piece of his South Fork holdings.

Kercheval was chosen because he
is from the station’s broadcast area
and was available to do the promo.
“We just brought him into the stu-
dios of our sister station WTHI-TV
and shot the spot in a matter of min-
utes,” Liston explains. He adds that
the station promotes country music
concerts in the area with tv shots of
the artists on minicam footage.

Radio stations which had sister tv
facilities usually resorted to them 1o
produce the spots and to get airtime
tradeofTs.

KLAC-AM Los Angeles, through
the services of its corporate sibling
KTTV-TV, came up with a graph-
ically elaborate spot for its “Brand
Your Car” promotion. “It was done
as time permitted and with available
help.” says program director Don
Langford. “It wound up costing us
only $135. But we could not have af-
torded it if we had gone outside for
production.”

KLAC's competitor, KHJ-AM
Los Angeles. did go outside for its tv
spots. but it cut corners by having
them created and directed hy Nancy
Podbielniak, its director of market-
ing and creative services.

Podbielniak will not divulge what
her production budget was, but she
says, “I don’t think an agency could
have done one spot for what it cost
us 10 do 15.” Most of the station’s
spot package consists of 30-second
pieccs. “There are a few 10-second
spots.” Podbielniak says, “but 1
don’t think 10s do much more than
reinforce an image.”

KHIJ opted for soft-sell spots, Pod-
bielniak says, that feature clips of in-
terviews of Crystal Gayle, Kenny
Rogers, Dolly Parton, Willie Nelson.
Barbara Mandrell and Charlie Dan-

1els. The artists make no references
in their spots to the station. To get
the interviews. Podbielniak took
crews to concerts at Binghampton,
MN.Y.. Nashville, Louisville and Los
Angeles.

While Podbielniak says she
doesn’t know the frequency with
which the spots are run, she says
k.HJ's tv promotions are the “heavi-
est for any in this market.”

The jury is stili out on the question
of how effective KHI's campaign
has been to gain listeners. “Call-outs
and call-ins have been encour-
aging,” Podbielniak says. One ba-
rometer of popularity. she notes, has
been listener response to the theme
song that ties the campaign together.
“We All Grew Up To Be Cowboys.”
It is played both on radio and tv
spots, and Podbielniak says that lis-
teners routinely call in and ask to
hear the song.

Versions of the theme are sung by
Rosanne Cash, Katy Moffatt. Rod-
ney Crowell and Lewis Anderson
(who co-wrote it with Podbielniak).

“We don't ask artists to do station
endorsements,” Podbielniak con-
cludes. “I don’t think they mean
anything.”

CASHIN' IN—At a recent taping of

“Country Comes Home,” Johnny

Cash Sings his latest release, “The
Baron.”
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Survey For Week Ending 4/11/81

Sibood Hot Country Singles

(B. McDill), Capitol 4983 (Hall-Clement (Welk), BMI)

(B. Swan. G. Clark), Epic 19-51000 (Earl McGrath, ASCAP/Missing Finger, BMI)

o5 | 5z | 55 | TITLE-Artist ex | px | 35| TME-Artist or | 2z | 35 | TITLE-Artist
g | s¥ ;5 (Writer). Label & Number (Dist. Label) (Publisher. Licensee) 33 h13 25 (Writer). Label & Number (Dist. Label) (Publisher. Licensee) £¢ | 3% gs (Wniter). Label & Number (Dist Labei) (Publisher. Licensee)
Y| 2 |13 | voure THe ReAsoN | 43 | 4 | cowBOYS DONT SHOOT STRAIGHT 68 | 40 | 13 | | HAVE A DREAM—cristy Lane
GOD MADE OKLAHOMA=—David Frizell & Shelly West (Like They Used To)—Tammy Wynette (B. Anderson, B. Ulvaeus). Liberty 1396 (Artwork, ASCAP)
(L. Collins, S. Pinkard), Warner/Viva 49650 {C. Moman, B. Emmons). Epic 19-51011 (Vogue/Baby Chick (Welk), BMI)
(Peso/Wallet, BM1/Senor/Cibie, ASCAP) 3% | 22 |13 | IF orINKIN' DONT kaLL wE ﬁ 78 2 | MAGIC EYES—jack Grayson
4 JA. Gray. ). 6 . T. Purvin). Koala 331 (Hinsdale, BMI/Temar, ASCAP
é? 3 9 OLD FLAME=Alabama (Your Memory wm)_cw’ 2 2 ( ray. rayson urvin). Koala 331 (Hinsdale, /Temar, )
(D. Lowery, M. McAnally), RCA 12169 (I've Gat The Music, ASCAP) (H. Sanders. R Beresford), Epic $5 50068 (Warner-Tamerlane/Window, BM1) ﬁ 85 | 2 | YOUR WIFE IS CHEATINs' 0()N(TUS AGM'%—Wayne Kemp
{W. Kemp. W. Robb). Mercury 57047 (Tree/Baray. BMI)
(KA B s SAz| 52 | 3 | M JUST AN OLD CHUNK OF COAL—son Andeson
(Or A Heartache Tonight)—Mickey Gilley (B.J. Shaver), Warner Bros. 49699 (ATV, BMI) 71 | 41 | 10 | PERFECT FOOL—Debby Boone
(C. Rains), Epic 19-50973 (Blue LakesChick Rains. BMY) . - (D. Pleifer), Warner/Curb 49652 (Brightwater/Strawberry Patch, ASCAP)
t 5| 9 | PICKIN" UP STRANGERS - ahmny Lee ’ﬁ' AR (Tr!i %ic?eARJ '#a_ |:mg‘ysﬁ:s:'m) Columbia 1160516 ﬁ .
(B. Hill). Fuil Moon/Asylum 47105 (Weibeck, ASCAP) (First Lt /Syhiv's Mothers/Algee. BMI) m (SNUm?OENwD H?lyErelv:)'TgmL%voEl&gh(';PcmgmaMuaabc =
. L . i N - h N
ﬁ 7 | 8 | REST YOUR LOVE ON ME/I AM THE DREAMER (You Are ﬁ? 51 | 2 | A MILLION OLD GOODBYES—we Tiis | | WANT YOU TONIGHT— .
The Dream)—Conway Twitty (B. Cason, S. Gibb, B. Russell), Elektra 47116 ﬁ [ aon om : Johrny Rodrigue:
(B. Gibb), MCA 51059 (Stigwood/Unichappell, BMI) (Buzz Cason, Angel Wing/Pixrus, ASCAP) (S. Davis). Epic 19-01033 (Aigee. BMI)
iﬁf 10 8 | HOOKED ON MUSIC—Mac payis » Wi 74 | 74 4 | SINGLE GIRL—Cindy Hurt
(M. Davis), Casablanca 2327 (Songpainter, BMI) m ol IR '(iol,nsgﬁm.vs.“vﬂyoc)gw;:;';ac':.'fb'zg'ss;?waukie/nouse Of Gold, BMI) (M. Starpe). Churchl 1767 (Combine. B
7| 8|11 | LOVIN WHAT YOUR LOVIN r!| 4 | 6 | HOLD ME LIKE YOU NEVER HAD ME—sandy raron Py | 82| 2| IMALMOST READY-Leons wiiams
DOES TO ME—Conway Twitty & Loretta Lyan (R. Byme, T. Brasfield), RCA 12137 (I've Got The Music, ASCAP) (V. Gill), Elektra 47114 (Vince Gill/Kentucky Wonder, BMI)
(). Crouch, T. Dae), MCA 51050 {Sawgrass, BMI) ﬁ
m 42 | 16 | WANDERING EYES—Ronnie McDowell
8 1 13 DRIFTER=S$ylvi BUT YOU KNOW | LOVE YOU- — Dolly Parton 76 \
[ Fiirme ly\_wlaordan), RCA 12164 (Pi Gem, BMI/Chess, ASCAP) ﬁ (M. Settle), RCA 12200 (Tro-Devon. BMI) ﬁ (). O'Hara). Epic 19-50962 (Cross Keys. ASCAP)
) L 49 5 | JUST A COUNTRY BOY—Rex Alien Jr. SPREAD MY WINGS—Tim Rex and Okiah
9& 16 3 :PLgavapgn),EwarEevr/EC’gb ?9';9[0 J’,S'e'ssmg"d (R. Allen Jr.), Warner Bros. 49682 (Boxer, BMI) m (6. Stevens, C. Hendricks. R. l'iraniesf JMSlsk)aDz':alay 111 (NSD)
15 | 8 | FALLING AGAIN=Don Wiliams ‘iu\( 54 | 3 | HEART OF THE MATTER- e Kendals 78 | 53 | 9 | ONE MORE LAST CHANCE- Ray Stevens
(B. McDill). MCA 51065 (Hall-Clement, BMI) | (). Rushing. D. Schiitz), Ovation 1169 (Hawkline, BMI/Night Music. ASCAP) (H. Bynum. B, Reneau), RCA lmgc
i . BMI/ . ASCAP
B! 3| 9 | LEONARD=were vaggur 45 | 47 | 6 | BRIDGE OVER BROADWAY— Tne Copita b i
(M. Haggard), MCA 51048 (Shade Tree, BMI) ﬁ {G. Dobbins, T. Rocco). Ridgetop 01281 (Chappell/Iniersong. ASCAP) ﬁ m ?R Léﬂ;hg gll.c?:y)H&Q!uEyNggfge('A#'m)
7/}3 19 4 [ AM | LOSING YOU—Ronnie Milsap * 66 2 | ELVIRA—The Oak Ridge Boys d '
el Ul el (D. Frazier). MCA 51084 {Acuff-Rose. BMI) 80 | 81 | 2| SOMEWHERE TO COME WHEN IT RAINS—john Wesley Ryles
13 [ 14 [ 10 | LOVE IS FAIR/SOMETIME, j& 60 | 2 | ITS A LOVELY, LOVELY WORLD— Gail Davies (AT ane) JMCAL1 080/ (TieehBMI
SOMEWHERE, SOMEHOW—Barbara Mandrell (B. Bryant). Wamer Bros. 49694 (Acuff-Rose, BMI) 81 157 | 9| IT WAS YOU=sity “crash”
(; élemué%ml)érl Morgsaél,Pl Turner, B. Beene), MCA 51062 ﬁ 55 6 FIRE IN YOUR EYES ® HouseYB St;eB)I“YCa;:SIShAB;ZH:F?::rl o
(Pi-Gem, BMI/Chess. ASCAP) —Gary Morris ' 4
. Mortis, K. Weich), Warner Bros. 49668 (Gary Morris)/WB, ASCAP .
Wyl 17| 6 | ROLL ON MISSISSIPPI=chary Prie e el L L Ll ) Yy | KX | 1F 1 SAY 1 LOVE YOU (Consider Me Drunk)-whiey Swter
{K. Fleming, D.W. Morgan), RCA 12178 (Pi-Gem. BMI) 49 | 50 7 WASN'T THAT A PARTY—The Rovers (W Shafer), Elektra 47117 (Acuff-Rose, BMI)
i? 24 3 SEVEN YEAR ACHE—Rosanne Cash (T. Paxton), Clevetand Int. 19-51007 (Epic) (United Artists, ASCAP
(R Cash). Columbia 11-11426 (Hotwire/Aliantic, BMY) ﬁ 5 | 4| NO ACES—Eam Page BB fﬁﬂk';!f"'fu.ﬁ; }S::r)m:;'fe%zs (Montclare, BMI)
21 6 MISTER SANDMAN- . (B. House, W. Cunningham), Plantation 197
) (P- Ballard) Warner Bios, 49688 (E. 1. Morris. ASCAP) (On The House, BMI/Expertse. ASCAP) ESISB) | LET'S FORGET THAT WE'RE MARRIED—Gary stwart
17 | 18 | 10 | TAKE IT EASY—cysal Gape ‘Iék 67 | 2 | WHAT ARE WE DOIN' IN LOVE=Dottie Wes (). Lewis, G Stewart. S. Tackett), RCA 12203 (Cedarwaod, BMI)
(D. McClinton), Columbia 11-11436 (Duchess, BM) (R. Goodrum), Liberty 1404 (Chappell/Saitmaker. ASCAP) 85 | 89 2 FALLING IN=P.J. Parks
ﬁ 2 8 | STORMS NEVER LAST—Wayion & Jess 52 | 26 9 | ARE WE DREAMIN’ THE (K. Bell. T. Skinner. J.L. Wallace). KIK 903 (Hall-Clement, BMI)
iy O EUIRREARI2R o vor, S S AW oo, o 86 | 8 | 2| SHE CANT GIVE IT AWAY—Roy Clark
ﬁ 235 'ﬂ JOE (Hey M°?l65'8§' Bandy and Joe Stampley (Vogue/Baby Chick/Easy Ne, BM (C. Putnam, S. Throckmorton), MCA 51079 (Tree. BMI)
(B. Bryant), Columbia 1 (Acuff-Rose, BMI)
87 | 88 2 | I'M GONNA HANG UP TH!S HEARTACHE—nNancy Ruud
Pr| 27 | 6 | IF I KEEP ON GOING CRAZY~Loon cueete s {CH Sl g (B Martison. ). MacRae) C&R 101 (Souther Nighs. ASCAP)
(R. Murrah, J. McBride), RCA 12177 (Magic Castle/Blackwood, BMI) ﬁ i ! ! ‘ i m e ——
o 64 3 | | CAN'T HOLD MYSELF IN LINE—Paycheck and Haggard m . = Stan Hitchcock
200 6 |11 ?RRYOI!aSGOHI} ;:L'va;‘ R o (M. Haggard). Epic 19-51012 (Blue Book, BMI) ﬁ | (). Foster, B. Rice). Ramblin 1711 (NSD) (April, ASCAP)
29 7 | SOMEBODY LED ME AWAY-L L 'i/\f 71 2 | BLESSED ARE THE BELIEVERS—Anne Murray m WHY DON'T WE JUST SLEEP ON
ﬁ L. Dilon), MCA 51058 (Coal Mme,sv"éﬁﬂ'}; i (Black, Bourke. Pinkard), Capitol 4987 (Chappell/Unichappell, ASCAP/BMI) | IJT :OkNlGrg—Glen)CAénp@:elll :ggshm Tann;k?\'w e
Prl 3t | 5 | PRIDE=sane frice Pr| 68 | 2| WHISPER—Lag ). oaton . e N
(W. Walker, | Stanton), Columbia 11-60509 (Cedarwood. BMI) (.L.J. Daiton, M. Sherrill), Columbia 1101036 (Algee, BMiy ﬁ m MAKING THE NIGHT THE BEST PART OF
‘ 32 | 6 | CHEATIN'S A TWO WAY STREET—Sammi Smith 69 | 3 | EVIL ANGEL—¢gd B MY DAY~ Lincoln County ,
ﬁ (M. Bernard, C. Duvall), Sound Factory 427 (cmn Dancer ASCAP) ﬁ (J. Winchester), ME‘:\ 51076 (Fourth Fioor/Hot Kitchen. Blendingwell, ASCAP) (W. Holyfieid. B. Peters), Soundwaves 4623 (Bibo. ASCAP/Ben Peters. BM!)
25| 25 | 8 | IT DON'T GET BETTER THAN Y| 63 | 4| FOOL'S GOLD—anmy wood 91| 58 | 9| BLUE COLLAR BLUES—wundo Earwood
THIS—~Larry Gatfin and The Gatlin Brothers Band (). Abbott, C. Stewart, D. Wood, V. Stewart), RCA 12181 (M. Earwood), Excelsior 1005 (Music West Of The Pecos, BMI)
(L. Gatlin), Columbia 11-11438 (Larry Gatfin, BMI) (Hail-Ciement/Upstart, BM1) 92 | 90 3 DO FISH SWIM—wicki
- ni
34 | 7 | BETWEEN THIS TIME AND THE NEXT—Gene Watson 27| 70 | 3| GETTING OVER YOU AGAIN—Ray price (B. Wicklne), Cascade Mountain 2325 (Cascade Mountain, ASCAP)
(R. Griff), MCA 51039 (Blue Echo. ASCAP) = (D. Kirby, W. Robb), Dimension 1018 (Millstone, ASCAP/Baray, BMI)
; : ' ' 93| 59| 8| MISTER PEEPERS—gill Anderson
30 6 | ALICE DOESN'T LOVE HERE ANYMORE—gobby Goldsbo - i
ﬁ (B Goltsboro), Curb/GBS €7.0052 (House O1 Gotd, BMD Y Goldsboro ﬁ 3 2 (F£|$Ecma?) i'ﬂ.?.ﬁ%eﬁ‘i’afl‘é"&'&fﬁ?&?n s50) (M. Charran), MCA 51052 (Crazy Cajun/Points West, BMI)
35 | 6 | ANGEL OF THE MORNING—juice Newton e 94 | 61| 13| GUITAR MAN—Enis Presiey
) (C. Taylor), Capito 4976 (Blackwood, BMI) S T D TN o DLW r (R Hubbard), RCA 12138 (Vector. BMI)
iﬁf 37 3 | FRIENDS/ANYWHERE THERE'S A JUKEBOX—Razy Bail 95 | 93 3| FIRE ON THE MOUNTAIN—Frenchie Burk
(). Slate, D. Morrison, R. Bailey), RCA 12199 (House Of Goladz,zyBMla)I & 62 EX 8 ?é)nESL';\II AA:Y’?‘?)?:) GTET S':IGH (F. Burk), Delta 11332 (Pubit, BMI) MRS
e
30 9 | 12 | I'M GONNA LOVE YOU BACK (A. Roberts, J. C¥mbal) NSD 80 (Colgems EMI. ASCAP/Ensign, BMI) 96 | 62 [ 12 | PEACE OF MIND—Eddy Raven
0 chomer M eSS e, e, o 63 | 38| 12| WHAT 1 HAD WITH YOU= o coe [Fhevep g o IR
31 | 11 | 10 | TEXAS WOMEN=sank witams i MESGn A lheach voxion) S AL O TieeRE ) 97| 72| 4| (tookin' At Things) IN A DIFFERENT LIGHT—Nighstrests
(K. Williams Jr.), Elektra/Curb 47102 (Bocephus, BMI) 64 | 39 | 12 | SOMETHIN' ON THE RADIO- acky Ward U Taylor). Epic 19-51004 (First Lady. BMI)
ﬁ 36 | 5 | | DONT THINK LOVE OUGHT TO ﬁ (P. McManus), Mercury 57044 (Music City, ASCAP) 9 | 76 | 13 Rzoamu )L%VHE AS CG?NOD AS YOlé Lbo%;ae”my et
BE = : 75 | 3| FRIDAY NIGHT FEELING—Rich Landers  Bourke, ). Gillespie, C. Black), Warmer/ Curb 4
(L. M];lr‘!QTJr?‘éYMazli?ra;‘,c;,:cr:ry 57046 (Ray Stevens/Lucy's Boy, BMI) (R. Landers), Ovation 1166 (Farge/Terrac't‘a, ASCAP) (Chappell, ASCAP/Tri-Chappell, SESAC)
33112113 HIRTY NINE AND HOLDING-— ; m BY NOW-s i 99 1 79 | 4| CRAZY LITTLE THING CALLED LOVE—orion
! : IJ Foster, B. Rice), Elektra 47095 (Apnll,ez\rS,Ck;e) . ﬁ (D. Pfrimmer, é”&u‘.‘l’l‘e’r:mo' Dillon). RCA 12204 (Pi-Gem, BMI/Chess, A<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>