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100% IN YEAR
‘0" Disks/Tapes
Show Chart Rise

By STEPHEN TRAIMAN

NEW YORK —~What a difference
a year makes in 4-channel product
avatlability of top chart albums, de-
spite the fact that many top artists
are still quad holdouts.

In recent weeks more than 23 per-
cent—352 of 200-of albums listed on
Billboard’s Top LPs & Tape chart
are also released in "Q" disk or tape,
double the total of a year ago (see
Label By Label Chart Action in this
week's 4-Channel Spotlight),

More important, this week six of
the top 10, 11 of the top 25, and 27 of
the top 100 albums are available n
gquad. A year ago, only Cat Stevens’
“Buddah & The Chocolate Factory™
at No. 22 was available in Q-8 tape

{Cantinued on page 47)

Jazz Surge
Spurs Boom
At Diskeries

By JIM FISHEL

NEW YORK —Despite a reported
market share of only 4 percent last
year, jazz product appears to be
Erowing in importance 1o most
record companies. This 15 under-
scored by the surge of new recording
activity in the field and the rush to
sign distribution pacts with jazz-ori-
ented labels,

Companies like A&M, Warner
Bros., RCA and Vanguard are be-
coming more visible in the jazz mar-
ket with newly recorded product af-
ter a hiatus of several yvears, while
others like Motown, 20th Century,
Pickwick International and Polydor
have signed distribution deals for
jazz lines,

(Cantinged on puge 53)

SAN FRANCISCO-BIll

Intl Societies Eye
Data Procedures

By IS HOROWITZ

NEW YORK-Delegates from
performing and mechanical rights
organizations around the globe will
gather here in November for a series
of meetings devoted o simphifving
and standardizing procedures for
the international exchange of music
licensing and royalty data.

It will be the first conclave ever
convened in the United States by the
techmical commuttee of CISAC and
BIEM, international nghts confed-
erations with which natonal so-
cleties in 48 countries are affiliated.
The meetings, to be hosted jointly by

(Continued on page 12)

French Perf. Fees Up 1212%

By HENRY KAHN

PARIS—Latest figures published
by SACEM, the performing rights
society, show that royalties in gen-
eral are up here by 12.5 percent in
1974 compared with [973.

Through the year 75,000 concerts
of all kinds were given in France,

11 Bay Area Cable TVers Beam Rock

By JACK McDONOUGH

Cira-

and Concord Cable in Concord),

showing a 15 percent increase. Con-
cert ours topped the hist with an in-
crease of 43 percent and 5.000 classi-
cal concerts produced a 20 percent

N e ]
Cabarets, dances and disk clubs
{Continned on pape 63)

BACK TO EARTH (R6-54851), RARE EARTHs first new album in more than
a year, represents a powerful musical reawakening for this legendary
assemblage. The group has been reformed with the addition of such
musical heavyweights as singer Jerry La Cron and bassist Reggie McBride
and has emerged as a sure threat to cross-over R&B, Top 40. and FM
formats. A listen to such BACK TO EARTH tunes as "Keeping Me Qut of
The Storm™ and "It Makes You Happy" will quickly condirm Rare Earth's
musical potency. On Rare Earth Records and Tapes, distributed by Motown.

{Advertisamant)

cham’s FM Productions has con-
tracted with cable television chan-
nels in the Bay Area to show
videotapes of rock bands' Winter-
land Arena performances.

The 11 channels (which include
Metro Cable in San Francisco, LVO
Cable in Hayward. Focus Cable in
Oakland, Moraga Cable in Moraga

reach almost 200,000 homes in the
greater Bay Area and Jerry Pompili
of Winterland claims a potential au-
dience of a quarter million as a “very
conservilive estimate.”

The first station to start running
the tapes was San Francisco’s Metro
Cable last December. “The idea

{ Continued on page 14)

Puerto Rican Acts May Get Break

By RUDY GARCIA

SAN JUAN-Tourism Develop-
ment Company head Roberto Bou-
ret may be forced to put into effect
regulations requiring hotels to hire
local performers on an equal basis
with “outsiders™ as originally man-
dated by law two years ago.

The wourism mdustry is in trouble
and Bouret has rr]‘i::'ﬁ-'..'ilirt,'d upon Gov
Rafiael Hernandez Colon to call a
special session of the legislature to
deal with the problem. (Puerto Rico

has been a main link for top U.S,
acts on the prestigious hotel nitery
circuit along with Las Vegas and the
Catskills in New York state.)

When the ruling party, which con-
trols both houses of the legislature as
well as the governor’s mansion, took
over in January of 1973, one of the
first measures passed was one aimed
at forcing the tourist hotels to hire
local talent in equal proportions to

(Comtinued on page 50))

As the Spinners start their fourth year on Atlantic Records this month,

TV Grows
As Sales
Stimulus

NEW YORK-Heavy current
testing of new record packages on
television portends an even greater
use of the tube by direct-mail mar-
keters over present rates, which lead-
ing participants describe as the “big-
gest ever.”

At Columbia special products a
spokesman says he is “over-
whelmed” with request for addi-
tional product. He esumates that
more mail-order albums have been
tested the past six months than dur-
ing the prior three years combined.
He declined comment on reports
that as many as 50 CBS-derived sets
are now being tested by company

(Continued on page 10)

their collaboration with Philadelphia's premier producer Thom Bell at
Sigma Sound Studios has never sounded better: “PICK OF THE LITTER"
15 their brand new album, released simultaneously in stereo and CD-4
quad, as "GAMES PEQPLE PLAY™ bullets its way up this week's Pop and
R&B singles charts. With three gold LP's and four gold singles on Atlantic
already to their credit, the Spinners are takin' care of business in 1975.

(Advertigemeant)

laland records, inc.
los angeles, calltomis B0046
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General News

In Hands

LOS ANGELES—Arista’s growth
in its first year under president
Clive Davis is reflected in its 100
employees in New York. its artist
roster which is nearing 40 names,
its move 1o larger quarters Dec. 1
in Manhattan and a building up of
its West Coast operation,

Davis speaks of the label as
being broad-based in repertoire
and says that 80 percent of his time
is spent on the creative level. He
also emphasizes the majority of his
Acts are new names.

When he joined the company as
a consultant for six months to de-
termine how to turn the company
around, he kept two performers
from the Bell operation: Melissa
Manchester and Barry Manilow.

Davis says these two artists were
finally broken during his tenure
and the label now includes such
performers as Eric Carmon (lead
singer with the Raspberries), poet/
singer Patti Smith. the Brecker
Brothers. the Headhunters, the
Qutlaws, Monty Python. Martha
Reeves, Batdorf and Rodney,
Larry Coryell and the 11th House,
Eric Anderson, Loudon Wain-
wright, Jon Hendricks, Airto
(produced by Herbie Hancock),

e e il o T e e e T T
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low have had national single hits.

wsssssex EMPHASIZE NEW NAMES oy

Arista Flourishes

Of Davis

By ELIOT TIEGEL

Linda Lewis. Gil Scott-Heron, Da-

vid Pomeranz, Bay City Rollers
(from Scotland) and Terry Garth-

g
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%
waite (former lead singer with the !
old Joy Of Cooking). %

Although now with Elekitra, ¥
Tony Orlando and Dawn have §
matenial for two more LPs sitting
with Arista. And the group’s cata- ;
log is a major profit contributor. i

The Qutlaws, the fast appealing
group from Tampa. Fla. and a 5
growing FM radio favorite, have
been booked to work two of the §
Rolling Stones dates in Louisville §
and Buffalo,

Davis says he hasn’t been con- §
ducting any wholesale signings 2
campaign, adding the Freedom
series of jazz LPs featuring avante-
garde plmcn cut by an American
in Paris, aren’t part of the roster.

Davis says he hasn’t released
any product during the second l
quarter (traditionally he's kept
away from releasing matenial dur-
ing this weak sales period, he says)
and that the majority of his acts
have broken without hit singles.
Only Ms. Manchester and Mani-

The label, despite its propensity
(Cotinned on page 78)
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Top Disk Acts To Perform
For Radio Forum In S.F.

By CLAUDE HALL
LOS ANGELES—Glen Campbell, the Grateful Dead, Waylon Jennings

and the Pure Prairie League . ..

they are among the recording artists who will

perform for the eighth annual International Radio Programming Forum in

San Francisco Aug. 13-16.

Grateful Dead will perform es-
pecially for the forum. Coordinating
the music event 15 Billy Bass, record
promotion executive with Columbia
Records. Waylon Jennings and his
band—at the Fairmont Hotel-will
lead off the evening; this event will
be coordinated by Larry Hayes of
RCA Records. Everyone attending
the music extravaganza will be
bused to the concert sites after the
opening evening cocktail party
sponsored by Billboard and hosted
by the forum advisory committee
which is headed by George Wilson,
executive vice president for radio of
| Bartell Media, New York.

Campbell will perform Thursday
(Continued on page 16)

Blue Note

LOS ANGELES-Blue Note will
expand its creative base with a fu-
sion of Latin and classical stylings to
create two hybrid kinds of jazz.

These will be two types of jazz al-
ready tried in the past by other com-
panies, but George Butler, the la-
bel’s wvice president, says the
audience today is open to more
styles of music, hence there is a
greater chance of commercial suc-
Ccess,

He is talking with several of his in-
strumental artists anent incorporat-
ing Latin elements into their music
to create a jazzy sales sound.

Business And The Economy

Healthy Growth For
Chicago Distributor

By ANNE DUSTON

This is another in a continuing

series devoted to various facers of the
Indur.n:v and how each ix ﬁzcing the

state of the economy.

CHICAGO—Kinnara Distribu-
tors, handling independent labels in
the Midwest, has grown in little
more than four years from a dozen
labels to over 150, recently adding
Takoma, Symposium, Mark 56, Tes-
tament, Everest, Tradition, Editions
Makossa, Jarzology, GHB, Kicking
Mule, Olympic, Revelation and
Fairmont

President Luise Shokoumbey
says, “With the distribution picture
changing so fast, and in light of the
uncertainty of day-to-day develop-
ments in the industry, we are hesi-
tant to even draw attention to our
own survival. But while Billboard
called attention to Kinnara's pre-
carious beginning and its sponsor-
ship of otherwise unrepresented,
small independent labels when the
company was new, the fact is that we
are now distributing over 150 labels.

{(Continued on page 14)

A BIG FUTURE

Fairs a New
Scene For
R&B Talent

LOS ANGELES—R&b acts are
going into the fair circuit which was
formerly dominated by country acts,
claims Ira Okun, vice president of
Gemini Artists.

Okun feels fairs may be trying to
broaden their audience appeal
through soul acts. He indicates it's a
whole new venture for fairs.

Black acts, he says, “are the thing
of the future, as well as today,
They've crossed over from rdch. Now
they're known as rock acts. | mean
such groups as Earth, Wind & Fire,
Graham Central Station, the Temp-
tations and others. They're head-
lining. and doing well.”

Okun claims the foreign market is
getting bigger for both British and
American acts. “Acts wanl o play
abroad for the money and record

(Continued on page 14)

Weintraub, Azoff
Are ‘Affiliating’
By NAT FREEDLAND

LOS ANGELES—Jerry Weint-
raub’s Management Il and Irv
Azoff's Frontline management are
heading for an affiliation. Their
combined operation will be the most
powerful management setup any-
where, working with a range of art-
1sts that includes John Denver, the
Eagles, Led Zeppelin and Frank Si-
natra for certain tour packages, Joe
Walsh, Michael Murphey and Min-
nie Riperton.

“It’s gmng to happen,” says AzolT.
“But we're sull setting up how it will
work, There just hasn’t been enough

{Continued on page 12)

To Cook a

Butler speaks of using Latin in-
struments not previously worked on
in jazz groups like timbales, the
thresh and other percussive devices
plus “coro™ singers (Latin back-
ground stylists),

Butler believes salsa is the next
sound to explode and he is gearing
his label to fuse that Eastern Latin
sound with modern jazz.

“We are also thinking of a classi-
cal kind of jazz,” he continues. But-
ler says he is talking to a “known
performer™” about joining the roster
(which ElTE:ld}-’ numbers 15) and
doing an 5P which could be built
around a suite in which elements
from classical composers sympa-
thetic to jazz-like Stravinsky and
Milhaud—would be utilized.

Butler calls this “neo-classical
jazz.” Again, Butler recants that
people are interested in all kinds of
music today, which portends greater
commercial appeal for a marriage of
the classics and jazz than has been
available in the past when other tries
to bridge jazz with the European
classics were attempted.

These two expansive moves will
be augmented by recordings by
mainstream types of jazz players
who have their own styles and will
not be forced into doing anything
uncomfortable for them, the execu-
tive emphasizes.

Horace Silver, for example, con-
tinues to play in his distinct piano
style, although on a recent LP he was
given seven horns for a larger sound.

As for the Latin affair, Butler says,

Bill To Eliminate
Taping Concerts
A New York Law

By ROBERT SOBEL

NEW YORK —A bill banning unauthorized recording of live performances
at concert halls in New York state was passed into law July 24 by Gov. Hugh
Carey. The bill was sponsored by State Sen. Roy M. Goodman (Billboard. July
26) and now adds a new section to the El.l'l.Ll'-il business law, pmluh:tmg the
possession of a sound recording device in a theater and the recording or photo-

graphing of live performances with-
out written permission from theater
management. The theater is given

AMUSEMENT
PARK DEBUTS
OWN DISCO

By DAVE DEXTER JR.

LOS ANGELES—-Magic Moun-
tain, one of the West Coast's most
popular amusement parks, has in-
troduced a discotheque.

Dennis Condon, entertainment
manager of Magic Mountain in sub-
urban Valencia, says he expects
more than 150,000 park patrons will
attend the new Disco 100 that

opened Aug. 2. "About 50 percent of

our audiences are 12 to 17 years
old,” says Condon, “They are the
ones who enjoy pop records the
maost—but they cannot get into other
discos because of iquor laws.™

Operating Disco 100 at Magic
Mountain is Jane Brinton, vice pres-
ident and director of U.S. operations
for Aristocrat, the first mobile disco-
theque in California. Says she:

“In a test of Disco 100's appeal,
without any advance promotion, we
attracted several thousand Magic

(Continued on page 29)

the right to sue violators for an in-
junction or for damages.

The law also makes offenders
guilty of a crime who refuse (o leave
the hall’s premises after being in-
formed that possession of the sound
recording device is prohibited. The
theater management must post a
sign thal possession of such a device
and recording of the performance is
banned. The law is effective imme-
diately.

Previous Goodman bills on the
subject had been turned down for
various reasons by both Gov. Rock-
efeller and Gov. Malcolm Wilson.
Goodman  expresses delight over

(Contintied on page 78)

WEA RAISES
LP PRICES

LOS ANGELES-WEA Corp.
has raised its dealer and subdistribu-
tor price on $6.98 and $11.98 LPs,
Increases were effective July 28 and
apply to back orders and new orders,

The $6.98 LP price rose from
$3.32 10 $3.36 and 53.64 to $3.65 for
subdistributor and dealer, respec-
tively: while $11.98 list albums in-
creased from $5.75 to $5.78 for sub-
distributors and from $6.13 to $6.16
for dealers.

Novel Jazz Recipe

“It's new, but it really isn’t. Tito
Puente, Eddie Palmien and the late
Tito Rodriquez have played excel-
lent music but it never got out of the
city.”

Joe Baatan and Willie Colon have
commercialized the music a bit to
give il a cross-over polential, he says,

The label will also have a disco-
flavored LP by newly signed Chico
Hamilton set for fall release.

Although he is yet to break
through, Brazilian sax specialist
Moacir Santos 15 looked upon by

Butler and Eddie Levine, the label’s
director of national promotion, as
being a vehicle for international ex-
posure. At the recent launching of a
distribution pact for Mexico, Butler
found that the Mexicans were well
aware of Santo’s reputation as a

writer-player in his native land.
Butler is also looking to other na-
tions for jazz artists, mentioning a
pianist in Japan he is interested in.
There are also four players from Bel-
gium in the new group, Mango Sun-
{Continned on page 33)

Handleman Acquires
Arkansas Book Firm

DETROIT—Handleman Co,,
which began as a drug rackjobber
and spun off into records in the fif-
ties, adds a third entity, book and
periodical marketing, with the exe-
cution of an agreement o acquire
Sieberts, Inc., Little Rock, Ark. Han-
dleman previously announced pre-
liminary negotiations with Sieberts
(Billboard, May 24).

Sieberts, whose sales were §22.1
million for fiscal year ended June 30,
1974, does 65 percent of its volume
in records and tape and the remain-
der in books and magazines. The
firm started in 1944 as a magazine
and news circulator and added re-
corded music in 1959,

The addition of Sieberts gives

Handleman its first taste of recorded
music retailing, in that it acquires a
cham of 10 book-and-recorded-mu-
sic stores called Mad Cat.

The acquisition, for an undis-
closed amount, will be for cash and
notes payable over five years. It's
understood that Sieberts’” top man-
agement, such as founder Sieg Sie-
bert and general manager Dave Sie-
bert, will continue in their posts
along with others like Jackie Pate,
chief buyer.

Megotiations for Handleman to
acquire Le-Bo Products Co., New
York, giant accessory firm, from
Starr Broadcasting, the parent com-
pany, have been mutually ended
(Billboard, June 14).

Biliboard (s published weekly by Billboard Publications, Inc., One Astor Plaza. 1515 Broadway, New York, N.Y. 10036, Supscription rate: annual rale, §50; single-copy price, §1.50. Second class postage paid
at New York, ML.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform,, Rite 100, Milwood, N.Y. 10548 or Xerox University Microflims, 300 Morth
Zeab Road, Ann Arbor, Michigan 48106. Posimaster, plsase send form 3579 o Blliboard, P.O. Box 2158, Radnor, Pa. 18089, Ares Code 215, 887-8200.
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Takoma Label Treats Artists
Like Royalty—And Prospers

LOS ANGELES—When folk
guitarist John Fahey founded Ta-
koma Records in 1959, he didn't
dig the way labels treated players.

sicians’ label” Fahey envisioned 16

years ago.

Takoma has slowly eased its way
up to $500,000 net volume in 1974,
a figure it will probably equal in
recessive 1975, Provision 10 of its
arty graphic specially-printed-on-
expensive-paper contract proves
Takoma is for musicians. It pro-
vides that the artist shall be en-
couraged to participate in all
phases of album art and that Ta-
koma will strive to give the act
maximum f[reedom of content.
Most labels hope to keep artistic
control with the label.

Fahey and now-president
Charlie Mitchell prove their devo-
tion to the artist. The contract calls
for sharing net profits with all art-
ists. It's a simple formula. Over-
head is spelled out. It's subtracted
from net dollar volume. Then the
individual artist’s production ex-
penses, all cash outlays other than

{ Today, Takoma remains the “mu-

LOS ANGELES—Capitol Rec-

ords and Grand Funk Railroad have

resolved their legal differences (Bill-
board, July 5), according to Bhaskar
Menon, president and chiefl execu-
tive officer of Capitol, and Grand
Funk manager Andy Cavaliere.

s Budget Concerts
“Keep the Peace,

Delsener Submits

By NAT FREEDLAND
LOS ANGELES—New York con-

cert king Ron Delsener feels that his
budget-ticket Schaefer Festival has
been a major factor in keeping sum-

mer peace locally. *The federal gov-
ernment should be looking into
doing low-cost music events on a na-
tional circuil,” says Delsener.

An investment of $100,000 in each
city would be enough to start a
Schaefer-style festival in any major
market, Delsener says., “The social
benefits from such a minimal invest-
ment would be extraordinary, com-
pared to the peace-keeping costs if
urban riots break out. Kids from the
hard-core poverty areas could be
hired to work many festival jobs.™

This is the 10th year of the Schae-
fer Fesuval in Center Park. Tickets
are only $1.50 and §2.50 because the
massive Schaefer Brewing Co. un-
derwrites much of the costs as a pub-
lic relations gesture, thus allowing

(Continued on page 26)

$500,000 Gross
Racked Up By
Fahey Company

By JOHN SIPPEL

fixed costs for manufactured rec-
ords sold, including mechanicals,
are deducted from the artist’s
share.

His share is reckoned on his per-
centage of total tape and records
units sold for that quarter. Also de-
ducted is his personal fixed cost,
which are all initial, incidental or
one time-only outlays for creation
of an album.

But that’s another astonishing
fact about the Santa Monica-based
label. The average LP comes in for
under 33.000. Composer-guitarist-
singer Richard Ruskin brought his
new LP, “Microphonic Fever,” in
for $2.000. He used percussive ef-
fects like rubbing a maich book
cover over corduroy pants to pro-
duce a subtle backing that
wouldn't overpower his acoustic

Capitol Drops Suit
Against Grand Funk

Capitol had filed a $5 million suit
against the act and MCA Records
charging the band with failure to
complete contractual agreements
and challenging the legality of
Grand Funk's signing with MCA.

Capitol had charged Grand Funk
did not furnish the label with *first
recorded masters” during the third
year of the recording contract, due
for November expiration. Capatol
said it rejected reprogrammed LPs
of previously issued sides.

Under the terms of the settlement
reached two weeks ago, Capitol will
drop its suit against Grand Funk
and the group will give the label a
double live set to be released this
month and a studio LP. Suit against
MCA has also been dropped.

Mums Splits As a
CBS Custom Label

LOS ANGELES—Mums Rec-
ords, the Landers-Roberts label, is
exiting as a CBS custom label on ex-
piration of its three-year contract
this summer. Steppenwoll and Al-
bert Hammond will be remaining as
Epic artists managed by Bobby
Roberts, however. Boomer Castle-
man will go with Mums.

Mums 1s exploring distribution
arrangements with other labels
smaller than CBS. Reportedly,
Mums general manager Larry
Douglas has left the label for a ma-
jor new promotion slot and his place
will be taken by Mums assistant pro-
motion director Steve McCormick.

First Black Firm On Music Row

NASHVILLE—The first black
publishing, production and man-
agement company on Music Row
here has been announced by Hendy
Dodson, vice president of C.L. Pro-
ductions,

The company, which specializes
in soul and rhythm and blues has
taken over the Hounds” Ear Studio,
formerly used almost exclusively for

country sessions. It also has taken
aver the connecting office space.

Ownership 15 in the hands of
Freddie Jackson, who also is presi-
dent. Seven groups currently are un-
der contract, but none is yet signed
to a record company.

Dodson formerly was with Wood-
land Sound Studios here.

I e = e s e

ing an album,” Ruskin says.

“Owir artists know what they're
doing before they go into the stu-
dio. They've got it all down. We do
all recording at United Western,
Hollywood. Our acts work together.
They know that expensive record-
iIng sessions cut into their cumula-
tive profits,” Mitchell points out.

Fahey launched the label with a
gimmick that’s still the talk of
blues aficionados. He released an
LF by Blind Joe Death. It carned a
long dissertation on finding the
legendary blues guitarist. The
cover bore the blues’ artist’s billing
while the backliner carried a head-
line about John Fahey.

It raised a tempest among blues
reviewers. Some bought it whole-
hog. Others hinted it might be
newcomer Fahey. Five years later,
Fahey admitted he did nt all. But
he had a label by that time,

By 1963, Fahey had cut three
LPs himself and had signed Bukka
White, a fabled blues guitarist of
fContinued on puge 75)
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ALLEGHENY
ROCK BASH
TERMED HOAX

HARRISBURG, Pa.—51ate police
reveal that a rock concert promotion
at Allegheny National Forest in the
western part of the state, with top
rock names advertised to appear for
an Aug. 16 date. was a hoax.

Hundreds of tickets at $8 each
have been sold for what was sup-
posed to be a “Wilderness Folk Fes-
tival”™ with John Denver, Stephen
Stills and the Pointer Sisters. State
police say they had contacted the
agents for the performers and they
denied any bookings for the concert.

:
|
guitar. “It’s outrageous for any act
to spend $30.000 or more produe-
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Automatic Changer Bared
For TED Videodisk System

By WOLFGANG SPAHR

HAMBURG—With more than
2500 German radio/TV /record
dealers stocking the TED videodisk
player, backed up by 100-plus pro-
grams of single or multiple 10-min-
ute disks, the system has been ac-
cepted by the market. claims Teldec
managing director Kurt Richter.

The system had its world premiere
in this market last March.

Although not announced here,
TED will show the system’s first au-
tomatic changer at the International
Radio & TV Exhibition, Aug. 29-
Sept. 7 in Berlin, confirms Leo Hof-
berg of London Records, who heads
TED activities in the U.S,

By the time of the Berlin [air,
Richter savs more than 150 titles will
be ready, equal to a total playing
time of over 2,300 minutes. Included
will be the first full-length feature
film, *“Hiroshima Mon Amour,”
which gives credence to reports that
the automatic player will handle up
to 12 10-minute disks to accom-
modate standard 120-minute mov-
les.

Although exact details of the
changer were unavailable. it report-
edly 15 a relatively simple mechani-
cal system that stacks the disks
(Bildplatten) in their protective

(Continued on page 31)

__Executive Tumntable

John Rosica has returned to RCA Records as division vice president, mer-
chandising and promotion, after eight years away from the label. with A&M,
ABC and CTL . .. Also at RCA, Tom Draper promoted to division vice presi-
dent, r&b. just a year after taking responsibility for r&b. He joined parent
RCA’s consumer electronics division 10 years ago. . .. Tony Montgomery, for-
merly director of promoton, named singles sales manager.

* i L. 1

At CBS Records International, vice president Allen Davis named o newly
created post of vice president, European marketing operations, and Ms., Betty
Edell promoted to manager. music publishing and a&r services.

* * L

Arma Amdon, most recently director, product management, Columbia
Records, East Coast, appointed assistant to Bruce Lundvall. vice presidentand
general manager. ... At CBS Records, Larry Schnur promoted to manager,
marketing finance analysis; Larry Stessel appointed supervisor, college pro-
gram; Greg Rogers from Denver branch to local promotion manager, San
Francisco: Dave Pike to local promotion manager, Hartford,

* L #*

Seymour Kubrick promoted to vice president/controller at JVC America,
from assistant financial manager. . . . At General Electric. Charles Fabso
named general manager of newly consolidated Housewares/Audio sales/dis-
tribution department, with headquarters staff including managers J. Ralph
Garbuit, sales development; James Riddell, programmed retail sales; Harry
Stinson, specialty market sales: Panl McCartney, administration; Kevin Carey,
operational planning, John Bohnsack, distribution services. Five new regional
managers are James Weinstein, Eastern, New York: Edward May, Southern,
Atlanta; John Jennings, Central, Chicago; James Schultz, Southwest, Dallas,
Charles Gustafson, Western, Los Angeles.

n - *

George Simkowski has moved from marketing chief at Bell & Howell Ma-
miya division to vice president. marketing, of the Admiral group of Rockwell
International. Simkowski will be working out of the firm's base in Schaum-
burg, Ill. . . . Thomas Williams named manager of Peer-Southern’s Nashville
publishing operations. . . . Vicki Branson set as head of nauonal country pro-
motions for Nationwide Sound Distributors, Nashville, . . . Resigning as assist-
ant 1o vice president of branch operations in Atlanta for ABC Records is Tom
Beckwith. . . . Tim Kehr, for eight years Minneapolis promotion man for CBS

Records, left the label last week,

Distrib Ginsherg Strikes Out On Own

EAST HARTFORD, Conn.—
Marv Ginsberg, for 13 years general
manager of Seaboard Distributors
here, has left 10 form his own rec-
ord/tape and accessory distributor-
ship, Aquarius of New England.

Located at 479 Park Ave., the new
operation has 20th Century Records
as its first line. Ginsberg says other
lines will be announced soon,

Aquanus will have a complement
of four salesmen and two promo
men covering the six-state New Eng-
land area, including Massachusetts,
Rhode Island, Vermont, New
Hampshire, Maine, Connecticut
and a piece of upstate New York.

A representative of Roshkin Dis-

tributors, Inc., parent company of
Seaboard, says the firm 15 seeking a

Zembu Jazz Will

NEW YORK—Epic Records has
signed a production agreement with
Zembu Productions. According to
Jerry Schoenbaum president, the
deal calls for Zembu to deliver be-
tween six to 10 jazz albums over the

replacement for Ginsberg and in-
tends to remain full steam in record/
tape distributing,.

Distrib Resumes

NEW YORK—Little David Rec-
ords and Atlantic are re-tieing the
strings to a distnbution agreement
previously existing between the two
companies from 1971 through 1973,

During the interim period Little
David product was handled through
Warner Bros., which, with the ex-
ception of two LP titles, will cease
handling Little David Aug. 31.

The first product to be handled by
Atlantic will be a vocal single by co-
median Flip Wilson, “Berries In Sa-
fimas.”

Go To Epic

next two years, the first releases to
come this fall.

The bulk of the recording for
Zembu will be done out of Wally
Heider’s in San Francisco.
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Thesights. The sounds. Blood, Sweat & Tears.
The scene is being The distinctive horns.The 0]] COlumb]a Records
repeated all over voice of David Clayton-

the country as the Thomas.The energy of

excitement continues = BS&T at their critically
tospread. Front-page  acclaimed best. It’s all on
storiesinThe Boston  the new single,

Globe and the Boston “YESTERDAY’S MUSIC?s

Herald American From their“New City”album.
estimated the turn-
out for Blood, Sweat
& TE&I' S Elt 25,000- PC 334B4 Also available on tape.,
ii‘\\i*&\\!k;\\\\\\\\\\\\a\\\\\
W Produced by Jimmy Ienner in conjunction with CAM Productions. TSR tmmm@

www americanradiohistorvy com ot -‘



www.americanradiohistory.com

AUGUST 9, 1975, BILLBOARD

Billboard’

Founded 1854
The International Music-Record-Tape Newsweekly

bpi

EDITOR IN CHIEF: Lee Zhito (L.A.) EDITOR EMERITUS: Faul Ackerman (N.Y.)
MANAGING EDITOR: Eliot Tiegel (L.A.)

NEWS BUREAUS & REGIONAL OFFICES

CHICAGO, Ill. 60606, 150 N, Wacker Dr., Area Code 312, CE 6-9818. Editorial, Anne
Duston; Sales, Bill Kanzer, CINCINNATI, O. 2160 Patterson 5t. Area Code 513-381-6450
LONDON: 7 Carnaby 5t.. London W, 1. Telex-262100. Phone 437-8080. Cable: Bilboard
London. European Editorial Director, Mike Hennessey, U K. Mews Editor, Peter Jones; Re-
gional Publishing Director, Andre de Vekey. MILAN, ltaly, Piazzale Loreto 9, Tel: 28.29.158.
Bureau Chief, Germano Ruscitto. NASHVILLE, Tenn, 37203, 1717 West End Ave. Area
Code 615, 329-3925, Bureau Chief, Bill Williams; Sales, John McCariney, NEW YORK, N.Y.
10036, 1 Astor Plaza, Area Code 212, 764-7300. Bureau Chief, |s Homowitz, JAPAN: 1694
Hiyashi-cho, Kohoku-ku, Yokohama 223. Tel: 044-61-6605. Bureau Chief, Hideo Eguchi.
WASHINGTON,. D.C. 20008, 733 15th S5t. NW., Woodward Bldg.. Rm 817 Area Code
202, 393-2580. Bureau Chief, Mildred Hall

EXECUTIVE EDITORIAL BOARD

Lee Fhito. Eliot Tiegel. Claude Hall, John Sippel. Mildraed Hall, Is Horowitz, Paul Ackerman.

EDITORS

CAMPUS: Jim Fishel (N.Y.); CLASSICAL & INTERNATIONAL: Bob Sobel (N.Y ). COPY:
Deve Daxter (L.A.); COUNTRY & GOSPEL: Bill Williams (Mash_); COUNTRY WEST COAST:
Bob Kirsch (L.A.); LATIN: Ray Terrace {L.A); MARKETING: John Sippel (L.A.), RADIO—
TELEVISION PROGRAMMING & BILLEOARD RADIO PROGRAMMING CONFERENCE
DIRECTOR: Claude Hall (L.A.): RECORD REVIEWS: Bob Kirsch (L.A.); SPECIAL ISSUES:
Earl Paige (L A.); TALENT: Nat Freedland (L.A.); TAPE/AUDIO /VIDED: Siephen Traiman
(N.¥.); ASSOCIATE TAPE/S AUDIO/ VIDED: Radcliffe Jos (M.Y.)

FOREIGN CORRESPONDENTS

ARGENTIMNA: Ruben Machado, Lavalle 1783, Buenos Aires; AUSTRALIA: John Bromall, 37
Whyadra Avenue, Manly, N.SW. 2100, AUSTRIA: Manfred Schreiber, 1180 Wien XVIII,
Kreuzgasse 27, Tel 43-30-974; BELGIUM: Juul Antonissen, 27A Oude Godstraat. 3100
Heist op den Berg. Tel: 015 241853, BRAZIL: Henry T. Johnson, Av. Rio Branco 25, Rio de
Janeiro. Tel: 233-4977; CANADA: Marty Melhuish, 16 Neville Park Blvd,., Scarborough, On-
tario. Tel: 416-690-0512; CZECHOSLOVAKIA: Dr. Lubomir Doruzka, 14 Zelany Pruh, 147
00 Praha 4 Branik. Tel: 26-16-08; DENMARK: Knud Orsted, 32 Solhojvaenget, DK 2750
Ballerup, Copenhagen, Ballerup, Denmark. Tel ({07) 87-71-10; FINLAND: Kari Helopaitio,
01860 Perttula, Finland, Tel: 27-18-36; FRANCE: Henry Kahn, 16 Rue Clauzel, 75-Paris 9
France. Tel: B78-4290; GREECE: Lefty Kongalides, Hallinikos Vorras, Thessaloniki. Tel:
416621; HOLLAND: Frans van der Beek, Willibrorduslaan 67, Hilversum, Tel: 02150-
41022; HUNGARY: Paul Gyongy, Derekutca 6, 1016 Budapest, Hungary. Tal; 45-46-45;
IRELAND: Ken Stewart, 56 Rathgar Road, Dublin &, Eire. Tel: 97-14-7 2 ISRAEL: Uri Alony,
POB 28028, Tel Aviv, Israel. Tel: 23.92.97: ITALY: Germano Fuscitte, Puazzale Loreta 9, Mi-
fan. Tel: 28-29-158; MEXICO: Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tal:
905 531-3907; NEW ZEALAND: J. P. Monaghan, c/o Box 79, Wallington; POLAND: Ro-
man Waschko, Magiera 8m 37, 01-873 Warszawa, Poland. Tel: 34-36-04; PORTUGAL: Fer-
nando Tenante, R Sta Helena 122 R/c. Porto, Portugal; PUERTO RICD: Rudy Garcia, Calle
Jose Marti 803, Miramar, Santurce. Tel. 725-2677; RUMANIA: Octavian Ursulescu, Str.
Radude la La Afumati nr, 57-B Sector 2. Bucharest O.P. 9. Tel: 13-46-10, 16-20-80; SPAIN:
Maria Dolores Aracil, Andres Mellado, 22, Madrid. Tel: 449-14-G8B, SWEDEN: Leif Schul-
man, Brantingsgatan 49, 4 tr. 115 35 Stockholm. Tel: (0B)629-873,; REPUBLIC OF S. AF-
RICA: Norman Greenberg, 2nd floor, State House, Corner Quartz & Bres Streats, Johannas-
burg. Tel: 238271; URUGUAY: Carlos A. Martins, Martin Garcia 2108, Montevideo;
U.5.5.R.: Vadim D, Yurchenkowv, 14 Rubinstein 5t., Ap. 15 Leningrad, 191025, Tel: 15-33-
41; WEST GERMANY: Wolfgang Spahr, 236 Bad Segeberg, An der Trave 67 b, Postfach
1150 W. GERMANY. Tel: (34551) 14 28; YUGOSLAVIA: Borjan Kostic, Balkanska St. 30,
11000 Belgrade, Yugoslavia. Tel: 645-692,

MARKETING SERVICES

DIRECTOR. MARKETING SERVICES: Bill Wardlow [L.A.}
CHART MANAGER: Bob White {L.A.}

SALES

DIRECTOR OF SALES: Peter Heine {L.A.) ASSISTANT SALES DIR.: Steve Lappin (L.A.)
NATIONAL TALENT COORDINATOR: Bill Maoran {L.A.}; EASTERN SALES MANAGER:
Ron Willman (N.Y.}; CLASSIFIED ADVERTISING MANAGER: Murray Dorf (N.Y.).

- INTERNATIONAL SALES

GREAT BRITAIN: Barry O'Keef, 7 Carnaby Street, London W1V 1PG. Tel: (01) 437 BOSO;
AUSTRALIA: Mr. Ken Appleton, Adrep Pty Ltd., 41 McLaren 5t., North Sydney, NSW. Tel
829-5088; SPAIN: Rafael Revert, 5.E.R. Ave. Jose Antonio 32, 2nd floor, Madrnid 13. Tel:
23.28.000; AUSTRIA, BENELUX, CZECHOSLOVAKIA, HUNGARY, POLAND,. SCANDI-
NAVIA: Johan Hoogenhout, Smirnoffstratt 40, s-Hertogenbosch, Holland. Tal: 147688;
FRANCE: Olivier Zameczkowski, 30 Avenue Bugeaud, 75-116, Paris; Tel, 553, 1068, ITALY:
Garmano Ruscitto, Piazzale Loreto 9, Milan. Tel: 28-29-158; JAPAN: Hugh Mishikawa, c/o
Music Labo, Atlantic Bldg,, 20-6 Azabu likuracho, Minato-ku, Tokyo, Tel: 585-5149, MEX-
ICO: Enrigue Ortiz, Nucleo Radio Mil. Insurgentes Sur 1870, Mexico 20, D.F. 534-5060;
PUERTO RICO:; Rudy Garcia, Calle Jose Marts #B03, Miramar, Santurce. Tel: 725-2677;
REPUBLIC OF SOUTH AFRICA: Morman Greenberg, 2nd floor, State House, Corner Quartz
& Bree Streets, Johannesburg. Tel: 239271; SPAIN: Ratael Revert, Plaza Mariana de Cavis 1
f 3. Escalera Derecha 12B, Madrid 7. Spain, VENEZUELA: Christian Roux, Radio Exitos
1090, Calle El Retiro, Qta. Vilma, El Rosal, Caracas, Venezuela

PUBLISHING

PUBLISHER: Lee Zhito BUSINESS MANAGER: Peter Haine
ASSOCIATE PUBLISHER: Eill Wardbow PUBLISHING CONSULTANT: Hal Cook
SPECIAL PROJECTS: Denis Hyland (N.Y.): PRODUCTION MANAGER: John F. Halloran
{L.A); PRODUCTION COORDINATORS: Ward Mechlin, Val Karches (Cincy). CIRCULA-
TION MANAGER: Jack Shurman (N.Y.): PROMOTION MANAGER: Diane Kirkland (L A.).

BILLBOARD PUBLICATIONS, INC.

PRESIDENT: W. D_ Littleford; SENIOR VICE PRESIDENTS: Corporate Development, Joel
Mowvak: Administration, David Luppert; VIGE PRESIDENT, DIRECTOR OF SALES: Maynard
L. Reuter; DIVISIONAL VICE PRESIDENTS: Jules Perel, American Artist, Watson-Guptill,
Whitney Group; Mort Nasatir, International Operations. SECRETARY: Emest Lorch; ASSIST-
ANT SECRETARY: John Ross; TREASURER: Lawrence Gatto; PRESIDENT, MUSIC LABO
(JOINT VENTURE): Ben Okano.

Billboard Publications, Inc., 8000 Sunset Blvd.. Los Angeles, Calif. 90069
(213) 273-7040 Cable: Billboy LA; NY Telex—620523; LA Telex—G698669

The microfilm edition of Billboard is available from KTO Microform, Route 100, Millwood,
MN.¥. 10546. For details, contact the company, at the above address,

Subscription rates payable in advance, One year, $50, wo years, 385, three vears, $110n
L.S.A, [except Alaska, Hawaii and Puerto Rico) and Canada. Reles in other foreign countries
on regquest. Subscribars when requesting change of address should give old as well as new
address, Published weskly., Second-class postage paid at New York, M.Y., and at additional
matiling offices. ® Copyright 1875 by Billboard Publications, Inc. The company also publishes
in NEW YORK: American Artist, Gift and Tableware Reporter, Industrial Design, Interiors,
Merchandising Week, Photo Weekly, Watson-Guptill Publications, Whitney Library of Design;
LOS ANGELES: Billboard; NASHVILLE: Amusement Business; LONDON: Music Week,
World Radio-TV Handbook, How 10 Listen 1o =
the World, TOKYO: Music Labo. Post. W s’ ABP @
master, ploass send Form 3579 1o Billboard b ~.,\
Publications, Inc., Box 2156, Radnor, Pa. =
19089. Area Code 215, 687-8200. vol. 87 No. 32

General News

e B i e e e e e e e e

SEEKS EMERGENCY FUNDS
Rep. Abzug Asks Congress To
Aid Jobless, Poor Musicians

WASHINGTON-—Rep. Bella
Abzug wants the government to
fund emergency projects for
unemployed or underemployed
musicians, writers and others, in
any fiscal year when the national

unemployment rate goes over 6.5
percent. The Matonal Endowment
for the Arts would administer the

program.

The New York democrat asks
that Congress recognize the contri-
butions artists make to the cultural
life of each community, as well as
to the nation as a whole. Their tal-
ents “make up a part of the na-
tional wealth which America can-
not afford to lose.” She reminds

Congress that there is a record of

highly successful artistic contribu-
tions to public works projects.
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Phonogram Rises
In UK. Market;

Epic To New High

By REX ANDERSON
LONDON-—Phonogram  has

achieved its highest-ever share of the
UK. market, according to the Brit-
ish Market Research Bureau's sur-
vey of retail sales for Apnl to June.

And an additional surprise is the
dramatic leap by Epic to top singles
label.

Phonogram has climbed to a 12.3
percent share of the full-price album
market, a leap from 8 percent in the
first quarter and second only to
EMI, which holds on to its lead but
with a diminished 20.3 percent.

On the singles {ront, Phonogram
lies third with an 11.6 share.

EMI still holds the top singles po-
sition but its share of 17.4 percent is

(Coniinued on page 64)

By MILDRED HALL

Under her bill, H.R. 8563, the
government would contribute a
fund of $20 million for the current
fiscal year ending June 30, 1976,
The chairman of the Arts Endow-
ment fund would carry out the
project programming with these
extra funds, If by some miracle,
this bill became law under the
present administration, the chair-
man would be Nancy Hanks.

(Ms. Hanks recently and

go to amateur boondoggling, but
would employ those of “recog-
nized artistic ability” who are
“normally employed” in the arts.
Standards would be set by the Na-
tional Arts Endowment chairman.

No one artist could receive more
than $10,000 a year, whatever the
project, and no funds would be
used to hire an artist, musician,
writer et al, to fill a job opened be-
cause of employer layoff of a regu-

eloquently pleaded the rights of
back-up recording singers and mu-
sicians, whose average income is
below 55,000, to a legitimate per-
formance royalty out of the com-
mercial exploitation of their re-
corded  performances by
broadcasters in airplay.)

The Abzug proposal would not

e e e

lar employee.
The government funded pro-

gram would include projects and

productions in commemoration of
the American Bicentennial—which
is increasingly recognized as hav-
ing 10 be celebrated at local and
state levels, preferably with a
grand climax July 4, 1976.

Jazz Abroad Flourishes As
Fests Draw Huge Throngs

By MIKE HENNESSEY

NICE—Nothing could more
eloquently testify to the strength of
the jazz revival than the fact that two
major festivals which took place
concurrently and within 20 miles of
each other drew impressive attend-
ANCEes.

Hill & Range Songs
Goes To Chappell

NEW YORK—Chappell & Co.
has acquired Hill & Range Songs
Inc. under an agreement concluded
July 29. An agreement in principle
had been reached in early spring
(Billboard, March 22). The deal in-
cludes Anne-Rachel Music Corp.,
Dolfi Music and Noma Music,

Mot included in the purchase are
songs in the Elvis Presley Music and
Gladys Music catalogs. Bul both
catalogs will continue to be adminis-
tered by Chappell.

AT PHONOGRAM/MERCURY

Label Pushes Dealer Aids

CHICAGO-—In-store merchan-
dising of new and established artists
15 under increased emphasis for
Phonogram/Mercury, which in the
last few months has developed such
aids as soft and hard-backed display
posters, kites, a sampler album with
six different artists, and “In Con-
cert” cards, to provide both visual
and sound identity of artists in retail
stores.

H'WOOD BOWL
CELEBRATES
ITS 1,500th

LOS ANGELES—The Holly-
wood Bowl celebrates its 1,500th Los
Angeles Philharmonic performance
Aug. 9 with a special Beethoven pro-
gram featuring Van Cliburn as pi-
ano soloist.

Ushers will be attired in the styles
of the 1920s as Lukas Foss conducts
the orchestra, which opened the
Bowl in 1922 when the area was cov-
ered by sagebrush and known as
Daisy Dell.

The Bowl seats more than 17,000
and is frequently used for pop, rock
and religious concerts.

www americanradiohistorv com

Tied to album releases are an
exact replica of the Ohio Players
“Honey" fold-out LP jacket in four
colors, in both soft sheet poster and
casel-backed hardboard display,
measuring 20 by 37 inches: special
streamers and posters for the new
Heartsfield album “Foolish Pleas-
ures,” placed in regions where sales
indicate special interest in the
eroup; kites touting Spinit's “Spirit
of '76™ double album, used for radio
station pive-aways as well as retail
window displays.

Other posters were prepared for
Bachman-Turner Overdrive's “Four
Wheel Drive™ album, and for 10cc,
o tie in with a comprehensive in-
store campaign, to give the hit group
visual identity.

A sampler album featuring Spint,
Greenslade, Nicky Hopkins, Love
Craft, the Flock and the Sensational
Alex Harvey Band was refined from
a February experiment by using a
low key announcer seguing from cut
to cul.

Local concert or club dates by a

Mercury act are announced with an

8 by 11 card attached to the most
recent album jackets for space-sav-
Ing promotion.

Between July 17 and 27, the
French Riviera became the jazz cor-
ner of the world as scores of Ameri-
can and European musicians con-
verged on the Coted’Azur, to appear
either at the Antibes Jazz Festival or
at the Grande Parade du Jazz at
Nice.

And both events followed hard on
the heels of the jazz portion of the
Montreux Jazz Festival in neighbor-
ing Switzerland (July 15 to 20). The
three big jazz manifestations in-
volved upwards of 200 musicians
and something approaching 150,000
admissions.

The Montreux Festival, the ninth,
was held in the rebuilt Casino where
appearances by Oscar Peterson, Joe
Pass, Ella Fitzgerald, and an all-star
Jazz At The Philharmonic combo in-
cluding Dizzy Gillespie, Clark
Terry, Zoot Sims, Milt Jackson,
Toots Thielemans and Johnny Gnf-
fin attracted capacity crowds. Also
on the Montreux bill were Roland
Kirk, Archie Shepp, Bill Evans and
Charlie Mingus.

Many of the Montreux artists
turned up again at Antibes (July 19
to 27} o appear on the open-air
stage in the picturesque seaside set-
ting of the Pinede. Promoter Norbert
Gamsohn reporied sell-outs for the
first four nights of the festival which
featured Ella Fitzgerald, the Count
Basie Band, a JATP session with
Roy Eldridge, Louie Bellson, Miilt

{ Continued on page 65)

Elektra/Asylum’s
Single Label

LOS ANGELES—Elektra/Asy-
lum has launched a new Top 40 sin-
gles line, Slipped Disc, with veteran
Lou Christie’s “Summer Days.”

E/A president Mel Posner says,
“The Slipped Disc logo will be used
for releases that are not the type of
product associated with the usual
Elektra/Asylum album image or
perhaps in some unusual cases
where there is a legal reason why the
artist can't contract to E/A.”

Slipped Disc releases will be as se-
lective as the usual E/A policy and
there is currently no second record
scheduled to follow the Christie
single.



www.americanradiohistory.com

Congratulations,
CHARLIE!

You brought it home!

(JUSTCERTIFIED GOLD)

. e LI ﬂ-ln'l--lﬂgjbﬂlu[ja

4
AT T | O



www.americanradiohistory.com

AUGUST 9, 1975, BILLBOARD

Financial

$82 Mil Pie

NEW YORK-—-Downturns in the
economy and the investment mar-
kets notwithstanding, the American
Federation of Musicians and Em-
ployers’ Pension Welfare Fund is
whistling a happy tune after experi-
encing a slight increase in its total
portfolio to $82 million in the year
ending March 31. The Fund had
£72.7 million in the 1973-'74 period.

To make the money in the fund
make money 15 the goal of its two in-
vestment advisers, Bernstein-
Macaulay and Kennedy-Boston As-
sociates. The Fund's securities are
held by Marine Midland Bank as
custodian,

Approximately 77 percent of the
Fund’s assets are bonds and other
fixed income investments. The re-
maining 23 percent consists ol com-
mon stock. Although the Fund's

AFM And Employers’ Pension
Welfare Fund Increase Value

By ROBERT SOBEL

common stock value declined, the
bonds® yield from interest and pre-
miums gave the fund increased as-
sets, according to James Morrissey
of the fund.

The Martin E. Segal Co., firm
with experience in the entertainment
and related industries, has been
serving as the Fund's actuary since
its inception in 1959. It performs pe-
riodic reviews of the plan to make
certain that the Fund will be able 1o
meet its obligations to members and
their beneficiaries.

Over the years, benefits have in-
creased. The basic monthly benefit
at age 65 has been gradually in-
creased from §1 for each $100 of ac-
cumulated contribution to the
present 52, notes Hal C. Davis, AFM
president. Since inception, the early
retirement benefits at age 55 have
increased some 200 percent.

Also, Davis says, death and disa-
bility provisions have significantly
improved. Death benefits for short
service employees have gone from
$1,000 to $2,000 (52,000 to £4,000 for
accidental death). Those musicians
with service of more than 10 years
are guaranteed to receive at least 130
percent of the amount contributed
on their behall. The percentage in-
creases to 200 percent for musicians
over age 60 with 10 years service
credit.

Benefits 1o pensioners have also
increased, In 1970 and 1972, basic
benefits were up by 12 percent and
10 percent, respectively. In addition,
pensioners over age 60 were allowed
to have unlimited earnings.

The Fund paid out some $2.5 mil-
lion in benefits in the year ending
March 31, according to Morrissey.

MCA Paces Diskeries’ Profitabilities

LOS ANGELES—While some
record companies are still groping
for ways to combat the economic
slump, MCA Records is proving it
already knows how to perform.

Of the four music companies re-
porting sales and earnings this week,
only MCA is in a profitable posture.
The music operations of ABC, GRT
Corp. and Twentieth Century-Fox
Film Corp. are losing money.

Operating income of MCA's rec-
ords and music publishing division
totaled $9.922,000 in the second
quarter, ended June 30, compared
with $8.977,000 for the same period
a year ago. Operating income of the
division totaled $19,130.000 in the
six-month period compared with

$16,409,000 for the same period a
year ago.

Total earnings of MCA were
$19.649 000, or $2.32 a share, on
sales of $158,609,000 in the second
quarter, compared with earnings of
$14,926,000, or $1.77 a share, on
sales of $154,150,000 in the same pe-
riod a year ago.

In six months, MCA reported
earnings of $34,660,000, or $4.09 a
share, on sales of $328,431.000 com-
pared with earnings of $25,287,000,
or $3.01 a share, on sales of
§305,652,000 for the same period a
year ago.

The American Broadcasting
Companies said that earnings de-
clined in the second guarter despite

ﬁ -

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
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Midtown's finest Individual 1 and 2 room
offices. Completely and distinctivedy
furnished.

Fealuring unobstructed 28th Hoor views
ol Easi & Hudson Rivers, Cantral Park.

Included in your rent: Exceptional
sarvices, such as Receptionist, Individual-
izad phons answering services, Mail and
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888 Seventh Avenue
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We call them “Instant Album Co-

vers”, We have 39 in full color
{seenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title at a
fraction of the cost of a custom
cover. (Of course we also do cus-

tom covers.)

Les - Myles Assecisie’s inc.
160 East 56th Street Dept. A2
NYC, NY 10022 Tel: 758-3232

Burpptyinyg tha raphsr nemsty of tha moerd indigery lor 20 years.

an increase in revenues. It also reaf-
firmed its previous report that third-
quarter earnings would be down
markedly due to the high cost of re-
structuring its recorded music oper-
ations and the softness of TV adver-
tising.

ABC said that the company’s do-
mestic recorded music label has a
“significant” drop in profit despite
an increase in revenue.

In the quarter, the music division
wrote off obsolete inventory and
“recognized the abnormally high re-
turns from product shipped in the
last quarter of 1974 and the first
quarter of 1975" the company
stated.

Anchor Records, a subsidiary op-
erating in the United Kingdom, “is
stll incurring its expected start-up
costs,” ABC said, “while the whole-
sale record and tape distribution
company in the U.S. had revenue
and profit gains.”

Twentieth Century-Fox Film
Corp. posted a 261 percent gain in
earnings in the second quarter, but
the record and music operations
showed a $463,000 loss, compared
with a $184,000 loss a year earlier.

GRT reported both lower sales
and carnings for the quarter ended
June 30,

The company lost $216,000, or six
cents a share, on sales of $7,292,000,
compared with earnings of $452,000,
after an extraordinary gain, or 12
cents a share, on sales of $8,696.000
for the same period a year ago.

Az of closing, Thursday, July 31, 1875

"~ Market Quotations

1676 NAME PE fﬁm High Low Close Change
2% 13w ABC a7 140 2 22% 21% 21% = W
™ 2%  Ampax 11.B 119 G G4 Gl + W
A% 1% Automatc Radio o 12 2% 2% 2% — Y
A% 4%  Avnal 41 o4 7% TH T + Y
22% 10% Ball & Howell B.1 62 18% 19% 19% + 14
B4 28 CBS 11.8 224 49 d4B8% 48% +
% 2% Columbia Pic. 1.5 145 Fil] Fd T LUnch.
T 2  Cralg Corp. 68 B0 B4 (= G - W
55% 21% Disney, Wal 237 G622 48 46 46 - 4%
4% 1% EMI 9.8 a0 Ik A% a% -
44 23%  Gult + Westem 5.1 34 42% 41 424 + W
T 3% Haendeman T & 6% B 6% Unch.
20% 6% Harman ind. 5.2 22 18% 18W 1éW Linch,
B4 3% Lafayeite Radio a4 Ga T 6% 6% Unch,
18% 12  Matsushita Elec. 13.1 27 1™ 1w 1Th - %
B2% 27T% MCA 9.2 123 T4 T1% T2% - 1%
18% 12% MGM 6.5 184 168% 15M 15 — %
B8 43 ol | 23.8 32T BBW AT 5T + 4
A% 1% Maorse Elec. Prod. 0 3 3% 3% LY +
5T 33% Malorola 28.1 222 4BYW 4TY  4ATW - %
24% 12% Mo Amer. Philips 8.1 ar 18% 18 19% + W
8% 7 Plckhwick Intamational a8z 49 13% 13%  13% Ungh,
6% 2% Playboy 13.2 162 4% 4% 4% + %
21% 10% RACA 16.6 530 18% 18% 18% —_ Y
13% 5 Sony 31.2 213 11% 11 11% Unch,
18% 9% Superscope 45 a5 154 15 15%  Unch.
50% 11% Tandy 11.8 174 42% 41 41 - %
71 2% Telecor 5.4 58 5 a4y A% Linch.
] Wi Telax 201 471 3 2y iy + W
c§ 1 Tenna 14,7 & 244 % 2% — %
10% B Transamarica 11.8 an7 Qi 8% 8% Unzh.
15% 5% 20th Century 7.5 351 13% 13 13% + h
22% BY  Warnar Commun. 6.9 137 184 1TW 1TH - W
8% 10 Zenith 875 85 26W 26W P6W  Unch,
As of closing, Thursday, July 31, 1875
OVERTHE VOL. Week's Week's Week's OVER THE VOL. Week's Weak's Waek'n
COUNTER®* High Low Closs COUNTER® High Low Closs
ABRCO Inc. o0 2% 2% 2% M. Josephson 2 B Th Th
Gates Learjal i | BY% B% B Schwartz Bros. i} 1% 1 1
GART a8 1 T 1% Wallich's M.C 0 ] | ]
Goody Sam 0 3h 2% 20 Kustom Elec, 4 2% 2 2
Integrity Ent. o % 1] 0 Orrox Corp. 10 1% % Y
Koss Corp. g 5% &% 5% Memorex B8 9% B 9%

*Over-the-Counter prices shown are "'bid'” (as opposed to "asked'). Meither the bid nor
the asked prices of unlisted securities represant actual transactions. Rather, they are a
guide 1o the range within which thesa securities could have been gold or bought at the

time of compilation.

Thea above contribution to Billboard by Russ Gallagher of G. Tsal & Company, Inc., mam-

bars of the New York Stock Exchange and all principal stock exchanges.

Off The

ACCOUNTANT FOR
LOS ANGELES
CPA FIRM

Good starting salary &
excellent opportunity
for advancement. Roy-
alty experience in rec-
ord industry desirable.
Replies will be kept con-
fidential. Our employ-

AUSS GALLAGHER

ees have knowledge of PLEASE CALL.
this advertisement.
Write:
Billboard Zen =
n ca
P.O. Box 1049 S et rair )

9000 Sunset Blvd.

Los Angeles, CA 90069

1800 Avenue of the Stars,

Los Angeles, Callfornia 80067
Telaphone: (213) 656-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES

New York, N.Y. 10041

G.Tsai & Company, Inc.

MEMBER WEW YORK STOCK EXCHANEE INC.

~ Ticker

3M’s net income in the second
quarter was adversely affected by
lower unit sales, lower production
rates and higher interest expense.

] * *

MOTOROLA reports lower sales
and profits for the second quarter.
The firm attributed the decline from
year-ago levels to the economic re-
cession and worldwide inventory
liquidations,

The company expects that “grad-
ually improving consumer enter-
tainment and automotive markets
will trigger continuing recovery in
our semiconductor and automotive
products devisions,” both depressed
product groups.

Both divisions continued to oper-
ate at a loss during the second quar-
ter, Robert W. Galvin, chairman,
said, but both showed some im-
provement from the first quarter.

www americanradiohistorv com
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FOR THAT SPECIAL
BLACK TIE AFFAIR . ..

call . ..

FORMAL WEAR

Rentals and Sales

Most Charges accepled

N

Free delivery and
k-up SBrVECe.
ni rates on

Formal shoas and accassories also avallable.

For the Finest Selection
of Tuxedo Styles by . . .

HERMAN’'S FORMAL WEAR

1190 Ave. of the Americas [Bet. 46th & 47th Siz). New York. N.Y. [212) CI 5-2277

Branch 425 Tth Avenue, Mew York, New York (212) CH 4

1398
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“MIRACLES”

The new single
edited from
The Jefferson Starship’s
smash album,

JEFFERSON
STARSHIP

RED OCTOPUS

BFD1/BFL1/BFS1/BFT1/BFK1-0998

On tour now:
7/31—El Paso, Texas— 8/10—0Omaha, Nebraska— 8/21—Louisville, Kentucky —
County Coliseum Civic Arena Convention Center
8/1 —(QOdessa, Texas— 8/12—Chicago, lllinois— 8/23—Syracuse, New York—
Ector County Coliseum International Amphitheater N.Y. State Fair Grounds
8/3 —Houston, Texas— 8/14—Pontiac, Michigan 8/25—Montreal—
Hofheinz Pavillion (Detroit)— Pine Knob Place de Nations
8/5 —Dallas/Ft. Worth, Texas— Music Festival 8/27 —Springfield,
Tarrant County 8/15—Dayton, Ohio— Massachusetts —Civic
Convention Center Harrah Auditorium Auditorium
8/7 —Tulsa, Oklahoma— 8/17—Memphis, Tennessee— 8/29—Saratoga Springs, New
Assembly Center Ellis Auditorium York—S.S. Music Festival
8/9 —Kansas City, Missouri— 8/19—Edwardsuville, lllinois (St. 8/30—Providence, Rhode
Municipal Auditorium Arena L ouis) —Mississippi River Island —Civic Center
Festival
Manutactured ndwhdwﬁmn ord
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General News

TV Grows As Sales Stimulator

® Continued from page |

clients in selected markets across the
country.

Applications for mechanical li-
censes by TV disk packagers are also
reported at a high level by Al Ber-
man of the Harry Fox Agency. He
says many new companies are
among the applicants,

And leaders in the field state com-
petition by established direct-re-
sponse marketers, as well as a host of
neophyte firms taking a flyer. is
driving up bids for viable product,
cutting into the availability of TV
time, and shortening the sales life
span of packages offered.

Kajac Disk Out

CARLISLE, lowa — Kajac Rec-
ord's first international release,
“Your Love,” a country song by
Brad Carlton on the KRC Label, is
wrilten by Ron Wittmaier and pro-
duced by Canadian Ron Koehler.

HOW DO YOU IMPROVE THE
MOST COMPLETE TOP POP
' REFERgENCE _
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OFFER A LIMITED AUTOGRAPHED DELUXE

HARD-COVER EDITION.

THOUSANDS SOLD IN PAPERBACK VERSION!

Now you can have the most thorough history of charted Top Pop music
from 1955-1972 in a rich brown, leather-like hardcover with gold inlaid
lettering. The personal autugra]iah of the author, Joel Whitburn, makes
it a real collectors item, a valuable addition to any library.

It's the authority on Top Pop charted records!

Five complete sections with everything you need to know at your
finger tips.

e ARTIST SECTION features every artist and record that hit every
Billboard “Hot 100" chart from '55-'72. Over 2700 artists’ complete
charted record history with each record’s highest position, date first

hit charts, total weeks on charts, label and record number.

e TITLE SECTION is a complete cross reference alphabetically listing
over 11,000 charted record titles with highest position, year first hit
charts and artist.

e PICTURE SECTION. = NUMBER ONE RECORD SECTION '55-"72
e TRIVIA SECTION. And much more valuable information in an

easy to use format. Order yours today!
ecord
esearch

416 pages . . . $40 postpaid in U.5.A.
P.O. BOX 82, MENOMONEE FALLS, WI 53051

Check coupon for complete Record Ressarch
collection through 19741

—--_—————--q

Mail your check or money order to:

Record Research, P.O. Box 81,
I Menomonee Falls, W1 53051

Yet the potential rewards of a big
hit keep them all trying. The one 10
aim at. but which none realistically
hope to duplicate, 1s the Elvis Pres-
ley package being vended by Brook-
ville Marketing, Pushed on TV for
the past two vears and stll going
strong, it has racked up sales to date
of 1.8 million double-disk sets. ac-
cording to Brookville vice president
Norman Roseman.

While a two-year sales span was
not unusual a few years ago, a good
seller now rarely figures on TV more
than nine months. The current aver-
age for a successful package is much
nearer three to six months, says
Roseman.

Testing of new product before na-
tonal sales commitment. always
standard procedure for experienced
vendors, has become even more im-
portant as new material gluts the air-
wives.

“Testing 1s a must.” stresses Victor
Lindeman, president of V&R Ad-
vertising. whose three firms (Can-
dlelite for contemporary and rock
product. HRB for nostalgia and
MOR, and VHS for classical and big
bands) currently have more than 20
packages on TV in the US. and
Canada.

His pattern is to test in a few se-
lected markets, carefully chosen as
to demographics. for two to three
weeks and broaden the base in ever-
widening circles as each prior test
checks out. Cost of the sales effort
must come in al about 83 for each
unit sald at §9.95.

Guarantees to record companies
have been rising in the past six
months, Lindeman notes, and a
$200,000 advance against royalties is
no longer a rarity. A more usual
guarantee is in the $100,000 range,
he says, a figure supported by the
Columbia executive,

LARGEST EVER

Royalues are also up. it is re-
ported, with the Columbia spokes-
man putting the rate at about 10 1o
12 percent and occasionally going as
high as 16 percent.

Brookville's test pattern generally
runs in three stages. says Roseman.
The first calls for a “modest™ four to
five weeks' exposure, although the
story is often told in as little as two
weeks. The second stage he describes
as “precautionary. merely to con-
firm the initial results.™ This will
double or triple the original test
area, If the package survives stage
two, the signal for a national “roll-
out™ is given,

Morris Levy, of Adam VIII, says
results can usually be locked in after
two weeks of testing, or four weeks at
the outside, “It has to cost out,” he
says. “We can afford a 52 selling cost
for a package that retails at 5598,
and $2.75 for a §7.98 seller.”

Levy still remembers one test item
that checked out at about 368 per
sale. “We got off that one fast,” he
recalls.

Consensus of all contacted indi-
cates that tape cartridges account for
about a third of all TV sales. Coun-
try cartridges take a heavier slice of
the market at 40 percent, while clas-
sics on tape only enjoy a 10 percent
cut, according to Lindeman.

All agree that the trend over the
past two years loward single artist-
onented packages. rather than con-
cept albums, now dominates the
field and is likely to continue,

Best selling periods are largely
pegged 10 the availability of TV
time, a seasonal factor. July and Au-
gust, and January-February are de-
scribed as the best times of the year,
Although time becomes available
generously after Dec. 15, the holiday
season is not rated a good time for
mail-order, ISHOROWITZ

Set Massive Sacred Event

ESTES PARK, Colo.—The largest
assemblage of sacred singers ever
will work mightly concerts here dur-
ing the first annual Chrstian Artists’
music seminar and camp starting

Aug. 11,

Personnel for the evening concerts
at the YMCA 3,000-seat auditorium
will be:

Monday (11): Andrae Crouch,
New Hope, Jamie Owens, Ralph
Carmichael, Jimmy Owens and
Cam Flona:

Tuesday (12): Doug Oldham, the
Archers, the Hawaiians, Jerry Lucas,
Ous Skillings and Jesse Peterson:

Wednesday (13): Dave Boyer,

Truth, the Continental Singers: Bob
Benson. Rick Powell, Sharalee and
Johnny Mann;

Thursday (14): Dino. Evie. Ken
Medema, Keith Miller, Gloria Roe
and Randy Matthews:

Friday (15): the Imperials, John
Hall. the Spurrlows, Donny Monk &
Friends, Honeytree, Ray Hilde-
brand, Thurlow Spurr and talent
contest winners from the camp.

Tickets are 83. Bill Rayborn of
Chnstian Artists credits the coopera-
tion of publishers like Word, Inc.:
John T. Benson, Lexicon Music and
Lillinas Music in staging the gala
evenL

| 0 Top Pop "55-'72 (Hard cover) $40.00
'I O Top Pop "55-°71 (Soft cover) $30.00
| O Top REB 4971 ......... s15.001
I 0 TopPop™D-'55 ... ovvuv- s10.00]
| O Top CABW "49-71......... $15.00)
I O TopLP's "45%"T2: . cssavnaa lﬂﬂ.ﬂﬂl
I O Top Easy Listening "61-'74 . §25.00
I SUPPLEMENTS ... $10.00 Each

O Top Pop'74 L[ Top R&B '74
I O Top Pop 73 0O Top R&B '72-'73 I
| O TopLP's'74 [ Top C&W '74
I O TopLPs'73 0[O Top CEBW '71-73
Iﬂvmn orders add $3.00 per huu]r.,l
I and §1.00 per supplement.

: lNanu:

I Address
Icity
Isiate Zip

T ——
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A REVOLUTION IN ENTERTAINMENT

Exclusive rights for certain States still available for new entertainmant con-
cept that is replacing costly outdated concerts. Our unigua system anables
SUPERSTARS on screen to merge with local live bands on stage to create a
low cost high profit ENTERTAINMENT REVOLUTION. The big name film
stars, already paid for, are used in local advertising for powerful sell. We
supply our $1,000,000 CIN-A-COUNTRY and CIN-A-ROCK shows, along with
theaters and total campaign for mass MOVIE THEATER exhibitions. Can ba
played in multiple locations avery weekend In your territory for 1-2 years
(Atlanta scored $50,280 in first week). You promote, collect box office and
rebate percentage to us. If you seak major dollars from the antertainment
industry and have the right background, contact me now for tha full story.

Contact Bert Tenzer, Pres., Indle-Pix Releasing Corp.
400 East 56th St., Dap't 20, New York, N.Y. 10022 or call (212) 371-2480
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Stunning.

“Cunning Stunts”.
The new LP by Caravan.

L Men 0P

BTM-5000

Caravan—that pleasantly insane British group. A year in the making,
"Cunning Stunts’ is a musical tour from baroque to berserk.
"Cunning Stunts’ by Caravan. Stunning. |

CARAVAN WILL BE TOURING THE U.S.A. SOON.

BIM

records
A DYNAMIC NEW MUSIC FORCE

MNationally Distribuled by Chess Janus Records a division of GRT Carporation
Also Available on GRT Music Tapes

www americanradiohistorv com
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Rights Societies To Meet

® Continued from page |

ASCAP, BMI and SESAC, will be
held at the Barbizon Plaza Hotel
here Nov. 10-14.

Although the agenda for the con-
ference is still being worked on. ma-
Jor attention is slated to be given to
refining computerization techniques
by which copyright information is
disseminated across national
boundaries. The need for rapid and
accurate transfer of licensing and
use data Is seen as gaining new ur-
gency in view of the increasing inter-
national exploitation of musical
properties.

The following are among the top-
ics due for special attention:

I. Revision of the microfilm serv-
ice of the Swiss performing rights
society SUISA to provide additional
information. The service now lists
more than 600,000 entries giving
composer, author and publisher,
and their society affiliations, These
lists, comprising the membership of
all national societies, are contained

Affiliation Set

® Cantintied from page 3

time to talk so far this summer. |
came off the Eagles tour this week as
Jerry was leaving for the Denver-Si-
natra co-billing at Harrah's Tahoe.
I'll be going up to Tahoe to discuss it
this week. And the deal will be an af-
filiation, not a merger.”

Presumably. the affihation will
accelerate Management II's often-
controversial tendency towards fully
self-contained tour packaging, by-
passing both booking agencies and
local concert promoters.

on sets of 3x3-inch film sheets, each
holding some 12,000 entries.

2, Methods to compulterize or
otherwise compact the distribution
of cue sheet information giving li-
censing credits for music contained
on film and television properties.
The huge bulk of printed hists now
distributed are making retrieval of
such information extremely diffi-
cult, it is said.

3. An attempt lo come up with a
practical universal utle code.

4. Extension of the use of com-
puter readouts reporting perform-
ance credits between national so-
cieties,

5. Standardizing computer lan-
guage used in these reports so that
they may be read accurately by any
cooperating rights organization.
Magnetic tapes are now routinely
exchanged by a number of the larger
societies in England, France, Bel-
gium, Japan, the LS. and else-
where.

6. An examination of the special
problems in the distribution of me-
chanical royalties from society to
SUU]CL}'.

7. Providing technical know-how
to societies in the emerging nations.

During the last two days of the
conferences a meetng will be held
by the executive bureau of CISAC,
the body which makes decisions for
the international organization be-
tween biannual CISAC congresses,

Host commuttee for the November
technical meet includes Arnold Gur-
wilch of ASCAP, Leo Cherniavsky
of BMI. and W.F. “Jim" Myers of
SESAC. All are heads of their re-
spective foreign departments,

H"eul:  EEEEEd IV »
CBS FAMILY FETE—With Toronto's Royal York Hotel the cite for
this year's CBS Records ""Family of Music'' convention, the five-
day label affair produced a number of highlights, including, from
top, left to right, a panel session involving key department execu-
tives during a merchandising presentation; a dinner party hosted
by the international division where James Guercio, Walter Yetni-
koff, CBS Group president, and CBS/Canada’s Jack Robinson
and his wife had a chance to chat; a performance by Willie Nelson
during a country music luncheon; the presentation of gold rec-
ords by label executives to Labelle and their manager Vicky Wick-
ham for trio's "'Nightbird"' LP; a performance by recently signed
Columbia artist Stephen 5tills; and a performance reunion (for
three numbers) of Art Garfunkel and Paul Simon.

We'll cover the recording studios and why many artists prefer the
mountain environment for recording . .. the discos, fairs, and Colorado
talent showcases ... country music and Colorado’'s CMA ... radio ...
labels . . . and Colorado’s special brand of mountain folk-rock music!

If you're somewhere in those Colorado mountains makin’ music, call

prado Bill Moran at Billboard and he’ll have Billboard amplify your
usic! message!
Bill Moran

Billboard 193ULE UALE: Seplember ©
9000 Sunset Blvd., Suite 1200 AL DEALILINE: August 19
Los Angeles, Ca. 90069

1213) 273-7040

wwWw americanradiohistorv com
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The great
British-American-
male-female-old-new-

blues-rock-ballad band:

Fleetwood Mac.

On Reprise records and tapes.
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General News

Cable TVers Rock

® Continued from page |

caught on fast and within two-three
weeks we were getting calls from the
other places.” Pompili says. Some of
the stations are now airing lapes as
many as four times a week. Most
schedule the tapes at around the 7 or
B p.m. slot, “at the end of their
broadcast day so they can just let the
tapes run without interrupting the
performances. They've told us they
get stung with calls when they cut
into the shows.™

Some of the acts available on the
videotapes are Lynyrd Skynyrd,
Golden Earring and Man. Much of
the material comes from the
“Sounds Of The City™ series which
concluded this spring and featured
such acts as the Tubes, Earth Quake,
the Sons of Champlin, Commander
Cody, Journey, Eddie Money, the
Headhunters and the Hoodoo
Rhythm Devils.

Pompili says there is no exchange
of money involved between the ca-
bles and FM and that all acts “know
that there's no commercial thing in-
volved™ and have agreed to the air-
ing of the tapes,

Pompili says that as far as he

knows there i1s no other city in the
country with a comparable program
of rock on TV. "Broadcast TV hasn't
made 1t with rock yet. They treat it as
a subject. But you can’t do two songs
from four different acts in one show
and expect to get anything out of it.
The bands don't have the chance to
develop anything in that situation,

“But we can capture that feeling
of liveness. We don't lose it in the
translation to media. We don't try to
manipulate the thing—the music it-
self 1s its own energy. Winterland
has a festival-seating atmosphere
and the cameras are stuck right there
in the middle of the crowds, just a
foot above theirr heads. 5o you're
looking at the act the same way that
the kid 10 feet from the stage is look-
ing at it. The women who run the
-ameras are sensitive to the audience
energy and that gives them their di-
rection. When we show the audience
we show them when they're reac-
ting.”

Pompili uses Panasonic equip-
ment almost exclusively in the
closed-circuit Winterland operation,
There is a large screen above the

(Continted on page 70}

“HITS AT YOUR DOOR”’
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| Would you like 1o be included among the
| operalors who are enjoying the finest record
ji' service in the cowntry? I so, coniacl your
i nearesi representative listed below for supe-
i’ rier service.
s
N
N \
.x.
—{—OFFICES -
NORTH SOUTH
Moblle Record Mobile Record
Service Co. Service Co.
2716 Penn Ave. 818 LW, 16Tth SL
Pittaburgh, Pa. 15222 Miaml, Fle. 33168
412/391-8182 305/652-8248
——SALES REPRESENTATIVES——
DONAL BRAY JIM MeKNIGHT ROLAND J, EDER
516 Sunsal Drive 2808 W. 3rd, 5L 417 San Mateo Dr.
Trattord, Pa.. 15085 Erit, Pa., 16506 Palm Springs. Fla.
412-391-8182 B14-833-T038 305-365-4498
JOHM HOUSER DAVID W. COY JOKN MONTGOMERY
104 Logan 5t 330 5. 2nd 5L 4111 Cornish Drive
Lewistown, Pa., 17044 Frosland, Mich.. 48623 Tallahesses, Fla. 32303
T17-248-6442 5176855787 904-385-3330
VINCENT TALBOT ROBEAT J. KOTULEK HOWARD A. HOLLIDAY JA,
Coldwater Tavern Rd. 2019 Ravenswoad Dr. 1945 E University Ave.
East Nassan, N.Y.. 12062 Evansville. Ind. 47714 Bainasville, Fa. 32601
518-766-2071 B12-476-8236 804-3768-0962
JACK 0. MERCE LARAY 6. STEWARD DONALD P. ANGEL
5188 Moukray Dr, AR 1627 Summil Way
Cincionati, Ohio 45241 DeWitt, lowa 52742 Dunedin, Fla., 33528
513-T77-2869 319:659-505 B13-733-5264
JEFFREY L. PRINCE JAMES LED MORRIS ROBERT WELLIME
1545 M. High St Rural At 3 4200 W, 341h 51 ApL. 169
Columbus. Ohio 43201 Charubusco, Ind.. 46723 Wouston, Texas 77018
B14-421-2750 219-693-9542 T13-583-8064
We are the complete service
including printed title strips
on all selections.
RECORD
SERVICE
COMPANY

Healthy Growth For Chicago Distrib

® Continued from page 3

“And whether accurate or not, we
have been told by one of the largest
retail chains that we are the last of
the small active independents in the
Midwest.

“The survival of small business in
this country, in the face of monopoly
takeovers at almost every level of the
¢conomy, would seem to be a vital
factor in our survival as a democracy
as we know 1L”

General manager Ray Flerlage
recently expanded the warehousing
to larger quarters. He also added
Charles T. Nessa, founder and presi-
dent of NESSA Records as oper-
ations manager of Kinnara, as part
of Its new expansion program.

The heart of the program, accord-
ing to Flerlage, is aggressive selling,
unusual for distributors who depend
mainly on catalog titles and spe-
cialty items. But the emphasis on
selling is also tied to changes in the
industry, with retailers like head-
shops. started five years ago with
little capital, looking for more in-
depth record inventory.

Other specialized record stores are
expanding their lines by adding an-
other specialty rather than across-
the-board product, Nessa says. Like
adding jazz to bluegrass, for ex-
ample.

As a matter of fact, bluegrass and
jazz have become the fastest growing
areas. “It's easier for a store to add
another specialty category than in-
crease product overall,” Nessa ex-
plains, He finds the head shops to-
day “more professional, better
financed, and looking for more in-
depth matenal.”

Besides the small retail stores,
Kinnara is also approaching the
growing number of catalog stores
and large retail chains. Sears and
Korvettes have recently become cus-
tomers. Kinnara also broke into the
discount chains with Discount Rec-
ords.

“The ndiculous part of selling to
Discount Records is that we are sell-
ing the CBS Special Products, on
short margin, to a CBS-owned
chain,” Flerlage marvels.

Flerlage cites a growing trend
towards retail chains on one end,
and manufacturers on the other, to
own distributorships. “In these
cases, they can realize a triple mark-
up,” and he suggests that legal ques-
tions might be involved.

The growing interest in small la-
bels is helped by a realization on the
part of consumers that more and
more important thinps are happen-

ing on small labels, Flerlage be-
lieves.

“Superstars don’t always spring
spontaneously into the limelight, but
create tremendous regional follow-
ings, like Leo Kotke on Takoma.

Fairs Demand Soul

& Continved from page 3

sales,” he says, adding, “black acts
now wanlt to play South Africa be-
cause today they can play before in-
tegrated audiences, It's a slow proc-
ess, bul it's working,"”

“The Supremes,” for example,
“get double the money in South Af-
rica that they are paid in the states
for personal appearances.”

Okun admits when Gemini was
formed six months ago, he did not
feel that the agency would handle
the volume of soul acts which have
come ils way,

“We specialize in personal ap-
pearances, fairs, concerts, clubs, the-
aters and colleges,” he says.

Prior to combining his talents with
Danny O'Donnovan, president of
Gemini, Okun worked with the Wil-
liam Morris agency 15 years,

www americanradiohistorv com

Some artists credit the source of their
music in liner notes, mentioning la-
bel and album number. and this
helps us.

“Also, major prizes 1o artists on
small labels can create a lot of busi-
ness. For example, Robert Crumb.,
on Lousville, received the Pulitzer
prize for his compaosition “Echoes OF
Time And The River." Folkways la-
bel, which fostered such stars as
Woodie Guthrie, Pete Seeger and
Leadbelly. is used by students,
schools and libraries as basic re-
source and reference material.”

Picking labels to represent can be
mysterious, Flerlage admits, *You
can take on a hine, like an authentic
Irish or African label. and it will sit
on the shelf when you think it would
do well. Some labels vou might take
on jL’I'-.I o fill a few orders. and you
can’t keep it in stock.

“Kicking Mule, with a senes on
guitar instruction, sold out the firsi
day, and a reorder sold oui in three
days. The Joyce Line, a big-band
reissue with people like Larry Clin-
ton, Harry James and Boyd Rae-
burn, is another sleeper that we can’t
keep in stock. You just can’t predict
what will sell.™

The firm is constantly pruning its
labels, and will cut out something

Fuqua Gets Action

BERKELEY, Calif.—*1 Teld You
50" by Janice and “Mr. Weath-
erman” by Water and Power have
been released on Fantasy Records,
Both singles are the initial releases
on Fantasy from Honey Productions
owned by Harvey Fugua.

that hasn’t moved for six months.
“We survive on catalog, and expect
to sell a catalog item for a vear and a
half.” Contrary to the big labels that
are trimming catalog, most of his
companies depend on their small
catalog lists.

Flerlage established his company
after 16 years with the now defunct
K.O. Asher, Inc. distributors. as sales
manager and vice president. He 1s a
photographer of jazz and blues art-
1sts as well as a broadcast producer,
with his own weekly show high-
lighting jazz, blues, classical or spe-
cial interest areas of music.

RT

SALESMAN
FOR CUSTOM PRODUCTS

Responsibilities will include
sales for both record press-
ing and tape duplication for
East coast. Three to five
years experience in music in-
dustry. Salary plus commis-
sion.

Send resume to—
CUSTOM PRODUCTS DIVISION

GRT CORPORATION
1286 Lawrence Station Rd.
Sunnyvale, Ca. 94086

Thank You
RENDA BLACKLER

and giris in customer service

-
at

@

Bob Perloff

and the gang at

b (o

- TAPE CITY

ONE STOP &
RACK SERVICE

919 No. Broad Street
Philadelphia, Pa. 19123
215 CE 5-2726

/
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Radio-TVProgramming

Top Disk Acts Will Perform For
S.F. Radio Forum Participants

® Continued from page 3
night (14) after all workshop ses-
510Ns arc Over,

Pure Prairie League—and maybe
other surprises—are slated for Fri-
day evening, also coordinated by
Larry Hayes.

Saturday night, after everyone has
spent a day [ree to tour the city, the
awards dinner will be highlighted by
the radio-accented rap and emcee

Boston's WCOZ-FM
In a Format Switch

BOSTON—FM station WCOZ
(94.5) is converting to a “modified
progressive rock™ format, says Da-
vid Croninger, president, WHDH
Corporation. This will be effective at
b p.m. Friday, Aug. 15. Becoming
program director is native Bostonian
John Gorman who has been pro-
gram director at WMMS, Cleveland,
for the past two years, building the
station into one of the nation’s most
successful progressive rock oper-
ations,

John has also worked for WNTN,
Newton, and WORL (now WRYT),
Boston. WCOZ, programming
beautiful music 24 hours a day for
the past decade, will now rely heav-
ily on album cuts as well as newer re-
leases, avoiding restricting the music
o a tight list such as that used by
Top 40's.

“HE WHO
LAUGHS LAST
.. STAYSIN A
SMALL
MARKET!”

oo Yutz

The Yutzman Letter ..........
contempaorary original comedy
written esach month for radio
personalities. Subscribers in major
stations in top 10 markets.

Samples 55.00 which is fully
refundable if you don't like us|
and return the samples to us 30
days. |

Dan’t laugh last.....take a look!

Payable and mail to:

THE YUTZMAN LETTER
Ube Yorsman Bldg. 03 Peiy fav b |
Lowamsville koo ks 402 20

work of KMPC air personality Gary
Owens, Los Angeles.

No stranger to the Forum, Owens
has spoken at workshops and em-
ceed other awards ceremonies, in
addition to winning the coveted
MOR Air Personality Of The Year
Award himself. To assist Owens in
the presentation of the awards, sev-
eral leading recording artists are
being lined up now.

Other sideline events of the four-
day radio programming event in-
clude a wine-tasting party courtesy
of Inglenook Wineries Thursday
evening prior to the Glen Campbell
performance.

All of the entertainment activities
are adjuncts to the workshops and
general sessions accenting facets of
radio from the role of the national
advertising rep firm in today’s pro-
egramming and management to vari-
ous presentations and speakers on
bio-feedback techniques in research
and programming.

One of the highlights of the gen-
eral sessions will be a firing line test
with several of the nation's leading
programming authorities, including
Chuck Blore, head of the commer-
cials production firm of Chuck Blore
Creative Services in Los Angeles,
unveiling his version of what the ul-
timate radio station should sound
like. These created “airchecks™ of
imaginary radio stations will be
played to the entire audience and
the audience will have a chance to
criticize and nit-pick.

Those presenting airchecks, each
12-15 minutes long, will include be-
sides Blore, programming consult-
ant Buzz Bennett; Jim Hilliard, head
of WIBC in Indianapolis; Jack
McCoy, president of the research
firm of Dynamics Programming
Services, San Diego, and one more
yet to be named.

The opening day is Wednesday
(13) and two informal sessions have
been arranged: a meeting of radio
syndication programming and
equipment people and another
meeting of record promotion execu-
tives organized by Jack Hakim, na-
tional promotion director of Playboy
Records, assisted by Los Angeles in-
dependent record promotion execu-
tive Tony Richland.

That evening at 5:30, the official
affairs swing into action with a cock-
tail party hosted by Billboard and
then the show featuring Waylon

Jennings, followed by the Grateful
Dead.

To register for the Forum, send
5200 to: International Radio Pro-
gramming Forum, 12th Floor, 9000
sunset Bivd., Los Angeles, Calif,
20069,

To Break Hits If
Labels Support

SAN FRANCISCO-KIOI-FM-
AM here promises to “improve our
track record” on breaking new rec-
ords in the market, reports music di-
rector Mike Lincoln. And he issued
a statement to the record industry
last week asking for “all of your lat-
est releases from hard rock r&b, and
disco, to country.” He says that the
Top 40 station is hiring a full-ume
record librarian in order to have
someone at the station confer with
all record promotion executives on a
personal basis,

*Monday afternoons will be the
best time for you to have your rec-
ords at the station as we will be mak-
ing up that week's playlist on Mon-
day nights. Of course, super hits and
big artists may be added to the hist at
anyume.”

Due to the heavy play and “poor
quality of the vinyl in the records we
are getting, we will need three copies
of all albums and five of each
single,” Lincoln says.

- Vox Jox__

By CLAUDE HALL

LOS ANGELES—That new Bill-
board show—Hithound—From Bill-
board—seems to be scoring quite
well with radio stations already. Sev-
eral good operations have already
agreed to air it. And we're looking
for more. On one-to-a-market basis,
s0 if you'd like a demo and details, |
suggest you call Rip Foster right now
at Audio/Video Programming, Los
Angeles, 213-461-4766.

If you call Harry O’Connor these
days, he has a new phone number
and office, O'Connor, who only bills
himself quite meekly (and that's an
inside pun of sorts) has moved out of
Hollywood to 10850 Riverside Dr.,
Suite 416, North Hollywood, Calif.
91602. His new phone is 769-3500.
O'Connor is scoring well with a
syndicated radio show on former
California governor Ronald Regan
and the “Lovewords™ programming
feature series.

* k%

Joey Reynolds was hanging out in
Los Angeles last week, but even
some of his close friends didn’t hear
from him. ... Chuck Knapp is still
doing the morning show at KSTP in
Minneapolis, but is no longer pro-
gramming the station. Consultant
Kent Burkhart now has to decide
what to do. Outsiders say it was a
question of dollars. Knapp wanted
more money for being both program
director and air personality. Now
the station management has the de-
cision to make of hiring another pro-
gram director or raising Knapp to
keep him in both jobs,

* k *

Dave Armstrong, operations man-
ager of WKIN in Jamestown, N.Y ,

has moved to WRIE in Ene, Pa., as
an account executive, WRIE has al-
ways been a good operation. . . . Af-
ter mine years at WIMA in Charles-

(Continued on page 24)
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the Fairmont Hotel.

Ray Anderson
atan Alfano
Henry Allen
Billy Bass
Larry Baunach
Pete Bennett
stan Bly
Harold Childs
Vince Cosgrave
Gary Davis
Freddie DeMann
Marvin Deane
John Fisher
Herb Gordon
Jack Hakim
Cecil Holmes
Shelly Hopper
Jim Jeffries
Paul Johnson
Mike Klelner
Dick Kline

Ed Kushins

Jan Basham

Troy Bowen

Ray D'Ariano
Gene Denonovich
Bob DePietro
Larry Douglas
Gary Edwards
Ray Free

George Furness
Lou Galliani

Bob Greenberg
Larry Hayes
Timothy D. Kehr

Augie Blume
Jim Benci

Leo Cheslak

Bill Cook
Harvey Cooper
Chuck Chellman
Danny Davis
Jerry Doughman
Ermie Farrell
Lou Fields

Paul Gallis
George Jay
Macey Lipman

| FINAL BALLOT
RECORD PROMOTION
EXECUTIVES

This 1s the final ballot for the Record
Promotion Executives of the Year Awards
which will be presented at the eighth annual
International Radio Programming Forum
the night of Aug. 16 in special ceremonies at

Please vote for your favorite among
those listed and mail to: Claude Hall, Ra-
dio-TV Editor, Billboard, 9000 Sunset
Blvd., Los Angeles, Calif. 90069.

NATIONAL (CHECK ONE):

Eddie Levine
Paul Lovelace
Dave Mack
Tom MacEntee
Dave Marshall
Pat McCoy

Don MeGregor
Stan Monteiro
Tony Montgomery
Pat Pipolo

Buck Rheingold
Steve Resnick
Beth Rosengard
Bob Sherwood
Fon Saul

Long John Silver
Steve Wax

Bruce Wendell
Bill Williams
John Whitticomb
Dick Wooley

LOCAL AND REGIONAL (CHECK ONE):

Lenny Kanofshy
Tony Kilbert
Millar London
Joe Maimone
Don Miller
Frank Mull
Alan Mink

Bud O'Shea |
Glenn Rosenthan
Rick Swig

Matty Singer
Ray Tusken
Chuck Thaggard

INDEPENDENT (CHECK ONE):

Jerry Morris
Wade Pepper
Don Whittemore
Ernie Phillips |
Herb Rosen
Del Roy

Tony Richland
Ben Scott
Neil Stocker
Carl Strube
MNeal Whitton
Bedno-Wright
Morty Wax

Record Acts Are No TV Sensation

LOS ANGELES—The television
season last spring was a bummer for
the music industry as few shows
even made the also-rans. In fact,
only “Cher” on CBS-TV scored
among the shows that showcase per-
formances by record artists. “Cher”
ranked second among women 18-49
years old in an Arbitron supersweep
this past spring of 97,718 households
nationwide.

“Cher” also tied for number 8
among total women viewers, but did
not get into the top 10 among total
TV households and only ranked in a
tie for 10th among women while not

scoring in the top 10 at all with teens
or children.

some records have been associ-
ated with leading TV shows, how-
ever. For instance, “All In The Fam-
tly”™ was No. | in total TV
households and there was an album
a few years ago based on the show.
Several records have been titled
“Chico And The Man,” which
ranked number 4. The star of “Ko-
jak,” of course, is Telly Savalas and
his show was number 9. Bob New-
hart, once a hot item on comedy al-
bums, was number 10.
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les Radio Action

9P|oglist Prime Movers *  Regional Breakouts & National Breakouts
Based on station playlists through Thursday (7/31/75)

PRIME MOVERS-NATIONAL

JANIS IAN-AL Seventeen (Col
DAVID Eﬂ'l'ﬂEuF ame (RCA)
JOHNNY WAKELIN=BElack Superman (Pye)

Billboard Sin

Ploylist Top Add Ons @

TOP ADD ONS -NATIONAL

JIANIS IAN=AL Seveateen (Columbia)

CARPENTERS—Solitare (AEM)
uHLEAHS |.|I|I f |||| Me
IUHH DEH‘UEH | m '. Ty

umbia)
AMAZING RHYTHM ACES—Third Rate Homance (ABC)
(D) K.C. & THE SUNSHINE BAND—Gat Down Tomght (TK)

Asylum}
."'f H:1

AUGUST 9, 1875, BILLBOARD

D-Discoteque Crossover

ADD ONS5—The two key prod-
ucts added at the radio stations
listed; as determined by station
persannel.

PRIME MOVERS—The two
producks registering the great-
est proportionate upward
movement on the station's
playlist; as deterrmined by sta-
tion personnel.
BREAKOUTS=Billboard Chart
Dept. summary of Add On and
Prime Mover information to re.
flect greatesl product activity
at Regional and National leveis.

Pacific Southwest Reglﬂ’n IQEI] —Albuquerque

® TOP ADD ONS:

CARPENTERS ="5oldaime (AEM)

(D) KL & THE SUMSHINE BAMD-Get Down
Tamight {TH)
IAMIS IAM—AE Seventeen {Columbia)

% PRIME MOVERS:

JANIS [AN=Al Seventeen (Columbia)

VD BVWIE-Fame (RCAR

HAMILTON, JOE FRANK & REYMOLDS—Fallin
In Eove (Playbayh

BREAKOUTS:

CARPENTERS—Solifame (AEM)
JOHM DENVER=I'm Soery (RDA)
BOOBIE BROTHERS=Gwee! Manme (WH |

KHi—Los Angeles
De KC. & THE SUNSHINE BAND-(Get
Down Tonight {TK)
® CARPENTERS-5Solitaire (AEM)
+ DAVID BOWIE—Fame (RCA) 27-16
+ JOHNNY WAKELIN—-Black Superman
(Pye) 22.12

K100 (KIQQ-FM)—Los Angeles
= NONE
[ ]
* DAVID BOWIE-Fame (RCA) 20-15
* GWEN McCRAE—Rockin® Chair {Cat)
11-5

KKD)-Los Angeles

« FREDDY FENDER-Wasted []35-'5 &
Wasted Nights (ABC/Dot)

e PHOEBE SNOW & PAUL SIMON-
Gone Al Last (Golumbia)

* HAMILTON, JOE FRANK & REYN-
ﬂE'.II-Sr-FalHn' In Love (Playboy) 18
1

* n;nnms ALBERT—Feelings (RCA) 21.
1

KFXM-5an Bernardino

o EASTLA. CARPOOL—Like They Say In
LA, (GRC)

& NEIL SEDAKA—That's When The Mu-
sic Takes Me (Rocket)

* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 23-19

tllllll'igE POST-Rockford Files (MGM}
| A

KAFY—Bakersfield
. IEHHHT HI'I'EHS--HEIII Me Rhonda
{Epic)
& JOHNNY WAKELIN—Black Superman

{Pye)}
* ﬂ":ﬁ IAN—-At Seventeen (Columbia)
+ HAMILTON, JOE FRANK & REYN-
OLDS-Fallin' In Love (Playboy) 22-
15

KCBOQ-S5an Diego
 EARTH, WIND & FIRE=That's The Way
0f The World (Columbia)
o HAMILTON, JOE FRANK & REYN-
OLDS-Fallin' In Love (Playboy)
* é.l.;lls IAN-AL Seventeen (Columbia)
w* EEE GEES—Jive Talkin® (Atlantic) 11-

KENO—Las Vegas
o ND NEW LIST

&
*

F.HEE—-Fhmu

e AUSTIN ROBERTS—Rocky (Private
Stock)

# JOHN DENVER-I'm Sorry (RCA)

+ EARTH, WIND & FIRE-That's The Way
0f The World (Columbia) 32-21

% BARRY MANILOW=Could It Be Magic
(Arista) 13-7

KRIZ—Phoenix sma =

o AMBROSIA=Holdin' On To Yesterday
(20th Century)

] liHISIIH-AI Seventeen (Columbia)

# TEN C.C.—I'm Not In Love (Mercury)
14.5

* HF.E GEES=Jwe Talkin' {Atlantich 20

o NEIL SEDAKA=That's When The Mu-
sic Takes Me (Rocket)

™
+ JAMES TAYLOR-How Swest It s
W.E) 17-11
* JANIS IAN-At Seventeen (Columbia)
18-13
KTKT-Tucson

o DOOBIE BROTHERS-Sweet Maxine
(W.E.)

« DAVID BOWIE—Fame (RCA)

w JOHNNY WAKELIN-Black Superman
(Pye) 15-10

% KC. & THE SUNSHINE BAND-Gzt
Down Tomght (TK) EX-23

Padific Northwest Region

® TOP ADD ONS:

OAVID BOWIE—Fame (RCA}

AMAITHG RHYTHM ADES—=Third Rate Romancs
(ABLC)

EARTH, WIND & FIRE-That's The Way O The
World (Cobambsa)

* PRIME MOVERS:

JOHNMY WAKELIN —Black Superman (Pyel
JAMES [AN-Al Seventesn (Columbia)

(D}KC, & THE SUMSHINE BAND~Gel Bows
Tanight (TK)

BREAKOUTS:

RMERICA—aisy lane (W.E.)
JOHN DENVER-F'm Sy (RCA)
CARPENTERS =Solibaire (AEM)

KFRC—5an Francisco

e EARTH, WIND & FIRE~That"s The Way
Of The World (Columbia)

L ]
Dx KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) HB-24
* JAMES TAYLOR—How Sweet It Is
(W.B.) 19-14

KYA—5an Francisco
® RITCHIE FAMILY—Brazil (Eﬂﬂr Cen-
tury)
* DAVID BOWIE—Fame (RCA)
D KC. & THE SUNSHINE BAND-Get
Down Tomight (TK) 27-22
* EH‘;EH McCRAE—Rockin® Chair (Cat)

K101-FM—San Francisco
e NO NEW LIST
L ]
*
*

KLIV=5an Jose o
o AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
* REPARATA-Shoes (Polydor)
* Tg—ﬁhy Can't We Be Friends (LLA.)
10
* qlﬂunﬁs ALBERT—Feelings (RCA) 17-

KJOY-Stockton, Calif.

« DODBIE BROTHERS—Sweet Maxine
(W.B.)

De K.C. & THE SUNSHINE BAND-(Gel
Down Tonight (TK)
D TAVARES=It Only Takes & Minufe
(Capitol) 25-14
* JOHNNY WAKELIN—-Black Superman
(Pye) 26-17

KNDE—Sacramento

@ POINTER SISTERS—=How Long (ABC/
Blue Thumb}
o MORRIS ALBERT-Feelings (RCA)
D KC. & THE SUNSHINE BAND-Get
Down Tenight (TK) HE-18
* MIKE POST—Rockiord Files (MGM)

21:12
KROY—Sacramento
» BARRY MANILOW—Could It Be Magic
(Arista)
L] gﬂ-gﬂ}li BROTHERS =Sweet Maxine
" ﬂ"ﬁ IAN-At Seventeen (Columbia)
+ MIKE POST—Rockford Files (MGM)
16-8
KIR—Seattle

o AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
» AUSTIN ROBERTS—Rocky (Private

Stock)
BROTHERS—Rendezvous

* HUDSON
(MCA) 13.9
* JAMES TAYLOR—How Sweet It Is
(WB.) 16-12
KING—Seattle
& PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(UA)
o TRAVIS WAMMACK-More Power To
You (Capricorn)
% GLEN CAMPBELL-Rhinestone Cow-
boy (Capital) 11-8
+ HAMILTON, JOE FRANK & REYN-
llJ%DS-FaIIin’ In Love (Playboy) 24

KJRB-Spokane

o ORLEANS—Dance With Me {Asylum)
De K.C. & THE SUNSHINE BAND-(Get
Down Tonight (TK)
 DAVID BOWIE—Fame (RCA) EX-20
* ﬁ'ﬂ:‘l’-ﬂa“ruum Blitz (Capital) 18-
KTAC—Tacoma
o AMERICA—Daisy Jane (W.B.)
® CARPENTERS—3uolitaire (AEM)
* JANIS IAN-AL Seventeen (Columbia)
16-10
#« AUSTIN ROBERTS-—Rocky (Private
Stock) EX-26

KGW—Portiand

o II TOP=Tush (London)

o AMAZING RHYTHM ACES=Third Rale
Romance (ABC)

# AMBROSIA-Holdin' On To Yesterday
{20th Cenlury) 26-19

+ BARRY MANILOW-—Could It Be Magic
(Arista) EX.23

KISN-Portiand

o AMERICA-Daisy Jane {‘l"l' B.)

® PAUL ANKA/ODIR CORTES—There's
Eﬂ:ﬂnﬁ stronger Than Qur Love

# EVIE SANDS—| Love Making Love Ta
You (Capitol) 16-2

# NEIL SEDAKA=That's When The Mu
sic Takes Me (Rocket) EX-24

KCPX—Salt Lake City

o DAVID BOWIE—Fame (RCA)

# JOHN DENVER-I'm Sorry (RCA)

+ JOHNNY WAKELIN—Black Suparman
(Pye) HB-19

+ DAVID GEDDES—Run loey Run (Big
Treg) 2511

KRSP—5alt Lake City

e JOHN DENVER-I'm Sorry (RCA)

o CARPENTERS—Solitaire (AEM)

* Eﬂﬂ—'ﬂrh'j Can’'t We Be Friends (ULA.)

-1

# OSMOND BROTHERS—The Proud One

{MGM) 17-10

Southwest Region

® TOP ADD ONS:

EARTH, WIND & FIRE=That's The Way OF The
Warld (Columbia)

MORRIS ALEERT—Feelings (RCA)
CARPENTERS —Saldaire (AEM)

* PRIME MOVERS:

INMIS IAN=Ai Sevealern (Cotumbaa)
GLEM CAMPRELL-Ehinegtans Cowhay (Capi
tal)

(DIRC. & THE SUNSHINE BAND-Gel Down
Tomighd (TR

BREAKOUTS:

AMERICA—Daisy Janz (W B3
I I TOP=Tush {Londoa)
CARPENTERS - Solitaire {A&M)

NILT-Houston

. HDHHIS M,BEHT— FEEFmgs {HEAJ
& OSMOND BROTHERS=The Proud One
(MGM)
* élﬂg IAN-At Seventeen (Columbia)
D+ KC. & THE SUNSHINE BAND-Get
Dawn Tonight (TK} 25-18

KRBE-FM—Houston -

Di!:SLF.‘I‘ HHDTHEH-Flght The Power
(T-Neck)
® JANIS IAN-At Seventeen (Columbia)
D+ ILC. & THE SUNSHINE BAND-Get
Down Tenight (TK) 20-15
 JAMES TAYLOR-How Swest It Is
(W.B) 1813

NLIFDallas

» DAVID BOWIE—Fame (RCA)

* CARPENTERS—Solitaire (A&M)

* GLEN CAMPBELL-Rhinestone Cow-
boy (Capital) 179

+ HAMILTON, I0E FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 21-
16

KNUS-FM—Dallas

De ISLEY BROTHERS—Fight The Power

(T-Meck)

o AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

+ MELISSA  MANCHESTER-Midnight
Blue (Ansta) 5-3

W EAGLES=0ne Of These Nights (Asy.
lum}) 10-6

KTLK—Denver KFJIZ-Ft. Worth
& MICHAEL MURPHEY—CarolynaIn The o BARRY MANILOW—Could It Be Magic
Pines (Epic) (Arista)
L ] [ ]
# JOHNNY WAKELIN—Black Superman # GLEN CAMPBELL—Rhinestone Cow:
(Pye) 15-8 boy (Capitol) 10-4
* JANIS IAN=At Seventeen (Columbia) # ELTON JOHN-Someone Saved My
29-21 Life (MCA} 15-10
KKAM—Pueblo, Colo. KXOL—Ft. Worth
® PAUL ANKA/ODIA COATES—There's = BARRY MANILOW—Could It Be Magic
Nothing Stronger Than Our Love {Arista)

(LAY

o DAVID BOWIE-Fame (RCA)

+ JANIS IAN-At Seventeen (Columbia)
13-9

# I TOP=Tush (London) 25-20

KYSN—Colorado Springs
» CARPENTERS—Salitaire (A&M)
o HUDSON BROTHERS-Rendezvous
(MCA)
* BARRY MANILOW-Could It Be Magic
(Arista) 30-23
* AMERICA—Daisy Jane (WB) 21-15

& MORRIS ALBERT—Feelings (RCA)

* FREDDY FENDER—Wasted Days &
Wasted Nights (ABC/Dot) 2620

+ AMAZING RHYTHM RCES—Third Rate
Romance (ABC) 18.12

KONO-5an Antonio

L [D#gﬂ}li BROTHERS—Sweet Maxine

» FOUR SEASONS-Who Loves You
(W.B.)

* HEH McCRAE—Rockin' Chair (Cat)
10-

www americanradiohistorv com

* JANIS IAN-AL Seventeen (Columbia)
3r-27

KELP—E| Paso

e I7 TOP-Tush {London)

e HUDSON BROTHERS-Rendezvous
(MCA)

* AMAZING RHYTHM ACES—=Third Rate
Romance (ABC) 24-18

* MBHIIS?IHH At Seventeen (Columbia)
HH-

XEROK—EI Paso =5
® AMERICA-Daisy Jane (WB.)

L]

* BARRY MANILOW=Could 11 Be Magic
(Arista) 2519

# EAGLES—0One Of These Nights {Asy.
lum) 11-5

KAKC—Tulsa

o JANISIAN=AL Seventeen (Columbia)

® EARTH, WIND & FIRE=That's The Way
Of The World (Columbia)

#* JAMES TAYLOR—How Swest It Is
(W.B.) 81

w* II TOP=Tush (London) 17-10

KELI-Tulsa

o AMERICA—Daisy Jane (W.B.)
e FOUR SEASONS-Who Loves You
(W8.)
* JOHNNY WAKELIN-Black Superman
(Pye) 27-17
D% KC. & THE SUNSHINE BAND-(Get
Down Tonight (TK) EX-24

WKY—Dklahoma City o

o LYNYRD SKYNYRD—Saturday Might
Special (MCA)

« EARTH, WIND & FIRE—That's The Way
0f The World (Columbia)

* GLEN CAMPBELL—FRhinestone Cow-
boy (Capitol) 16-9

# BARRY MANILOW—Could It Be Mapic
(Ansta) 23-15

KOMA—Okiahoma City

» SWEET-Ballroom Blitz (Capitol)

® DAVID GEDDES—Run loey Run (Big
Tree)

+* AMERICA—-Daisy Jane (W.B.) 29-20

+ HAMILTON, JOE FRANK & REYN-
OLDS-Fallin' In Love (Playboy) 18-
10

WTIX—New Orleans

o HAMILTON, JOE FRANK & REYN
OLDS=Fallin’ In Love (Playbay)

& EARTH, WIND & FIRE-That's The Way
0f The World (Columbia)

% ELTON JOHN-Someone Saved My
Life {(MCA) 3-4

% BEEGEES—live Talkin' (Atlantic)8-3

KEEL—Shreveport

= HUDSON HHBTHEHE—Hendezwus
(MCA)
# CARPENTERS—Solitare (AEM)
* DR. HOOK=The Millionaire {Capitol)
21-15
D4 TAVARES=It Only Takes A Minute
(Capitol) 24-20

Midwest Region
® TOP ADD ONS:

AMATING RHTTHE ACES—Thed Hate Romance
(RBC)

GLEM CAMPBELL=Mhisestone Cowhoy (Cape
Hill]

JHNNY RINERS=Hzlp Me Bhonda (Epec)

* PRIME MOVERS:

DANID GEDNMES—HRum Eney Rum (Big Tres)
I TOP=Tuss [Landan)
BEE GEES=live Talkim {Aflantic)

BREAKOQUTS:

PAUL BMMASODIR CORTES=Ihere's Nothing
Stronper Than Dur Lowe (UA)

JOHM DENWER=|'m Sarry (RECA)

DAVID GEDDES—Hun Joey Fun (Big Tree)

WLS—Chicagpp

= BARRY MANILOW—Could It Be Magic
{Arista)

o FRANKIE VALLI-Sweann' To God (Pri-
vate Stock)

# BEE GEES=Jive Talkin' (Atlantic) 12
B

# ELTON JOHN—3omeone Saved My
Life (MCA) 9-4

m—ﬂhﬂlﬂ

e BAD COMPANY—Feel Like Makin'
Love (Swan Song)

o AMAZING RHYTHM ACES=Third Rate
Romance (ABC)

* GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 17-11

% II TOP-Tush (London) 25-18

WOKY—Milwaukee

@« CHARLIE RICH- EHEF'!:' Time You
Touch Me (Epic)

o [ANISIAN-AL Seventeen (Columbia)

# PAUL ANKA/ODIA COATES—There's
Mothing Stronger Than Our Love
(UA) 2922

+ DAVID GEDDES~Run loey Run (Big
Tree) 20-12

WZUL-FM-Milwaukes
e JOHNNY RIVERS—Help Me Rhonda
(Epic)
@ DOOBIE BROTHERS=5Sweet Maxine

(W.E.)
& II TOP=Tush (London) 19-8
D+ KC. & THE SUNSHINE BAND-Get
Dawn Tonmight (TK) HB-10

WIFE-Indianapalis

e GLEN CAMPBELL—-Rhinestone Cow-
boy (Capital)

& AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

# EAGLES—0ne Of These Nights (Asy-
lum) &-1

*

WIRL—Pearia, Il

o PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(UA)

= DOOBIE BROTHERS-Sweet Maxine

(WB.)
+ BATUKA-Dynomite (A&M) 14-7

% HUDSON BROTHERS—Rendervous
(MCA) 16.9

WDGY—Minneapolis
= NONE
L
# BEE GEES—Jive Talkin' (Atlantic)7-3

+ EAGLES—0ne Of These Nights (Asy-
lum} 3-1

KDWB—Minneapolis
» NONE

[ ]

+ JAMES TAYLOR-How Sweet It [s
(W.B) 18-15

+ DAVID GEDDES—-Run loey Run (Big
Tree) 2313

KOIL—Omaha

o JOHNNY RIVERS—Help Me Rhonda
{Epic)

® AUSTIN ROBERTS—Rochy (Private
Stock)

+ THREE DOG NIGHT=Til The World
Ends (ABC) 137

+ JOHNNY WAKELIN—Black Superman
{Pye) 9-4

KIOA—Des Moines

o JANISIAN—At Seventeen :Eﬂlumhua j

e THREE DOG NIGHT-Til The World
Ends (ABC)

* BAZUKA-Dynomite (AEM) 19-13

# GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 15-9

KKLS—Rapid City, 5.D.

. QI.IEEH- Keep 'l'nurselfAIwe{EieI;traj

e DOOBIE BROTHERS=3Sweet Maxine
(WE.)

* AMBROSIA=Holdin™ On To Yesterday
(20th Century) 10-7

+ DAVID BOWIE—-Fame (RCA) 28-23

(Continued on page 2))
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les Radio Action

Based on station playlists through Thursday (7/31/75)

® Continued from page I8
KQWE—Fargo, N.D.
e FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dat)
® QUEEN—FKeep Yourself Alive (Elektra)
# JOHNNY RIVERS—Help Me Rhonda
(Epic)
+ BARRY MANILOW-Could If Be Magic
(Arista) 129

KXOR-5L Louis

L ?ﬂ'aﬂ' Eﬂ]ﬂﬁ—ﬁun loey Run I:Elg
reg

® PAUL ANKA/ODIA COATES—There's
Mothing Stronger Than QOur Love
(UA)

* BEE GEES—Jive Talkin® (Atlantic) 12
7

# CHARLIE RICH-Every Time You
Touch Me (Epic) 21-17

KSLO-FM-5L. Louis

e GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol)

& MELISSA MANCHESTER—Midnight
Blue (Arista)

% EAGLES—0ne Of These Nights (Asy-
lum) 10-6

+ BEE GEES—Jive Talkin' (Atlantic) 15-
12

WHB—Kansas City
® JOHN DENVER=I'm Sorry (RCA)
« FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
* NO MOVERS
*

KEWI—Topeka e ?

o LINDA RONSTADT-It Doasn't Matter
Anymore (Capitol)

® JOHN DENVER—I'm Sorry (RCA)

* AMBROSIA-Holdin' On To Yesterday
(20th Century) 30-18

# EARTH, WIND & FIRE—That's The Way
Of The World (Columima) 31-16

North Central Region

@ TOP ADD ONS:

IT TOP=Tush (Lamdan)

JIRRIS IAN A8 Sevenfern (Columbeal

BAD COMPAMY=Fegl Like Makin' Love {3wan
Sang)

* PRIME MOVERS:

DAVID BOWIE=Fsne (RCAY
AUSTIN ROBERTS=Rocky (Privete Shock)
JANIS AN=& Sevenleen (Columbia)

BREAKOUTS:

CARPENTERS—Sclfzne (RAM)
ORLEANS =Dance Wilh Me {Rsylumi
HUETIN ROBERTS —Rocky (Povate Stock)

CKLW-Detroit

e JANISIAN —M Sﬂrtntﬁrn {Columbia)
e 77 TOP-Tush (London)
% BEE GEES—/ive Talkin (Atlantic) 14-9
* MIKE POST—Rockford Files (MGM)
24-20

WGRD—Grand Rapids

® BAD COMPANY=Feel Like Makin'
Love {Swan Song)

o AMBROSIA—Holdin' On To Yesterday
{20th Century)

« MIKE POST—Rockford Files (MGM)
16-11

o

1.96 (WZIM-FM)—Grand Rapids
o JANIS IAN=At Seventeen (Columbia)
® SWEET—Ballroom Blitz (Capitol)
+ DAVID BOWIE—Fame (RCA) 25-16
*?E!liiﬂ POST-Rockford Files (MGM)

WTAC—Flint, Mich.
e BOB SEGER-Katmandu (Capitol)
o 7 TOP=Tush (London)
+ DAVID BOWIE—Fame (RCA) 13-4
+ ELTON JOHN-Someone Saved My
Life (MCA) 3-1

WIXY—Cleveland

® BAD COMPANY—Feel Like Makin'
Love (Swan 3ong)
e CARPENTERS-Solitaire (ASM)
+ DAVID BOWIE-Fame (RCA) 31-17
D KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 30-20

WGCL—Cleveland
o THREE DOG NIGHT-Til The World
Ends (ABC)
e I7 TOP-Tush (London)
+ DAVID GEDDES—Run Joey Run (Big
Tree) 26-20
# DAVID BOWIE-Fame (RCA) 22-16

13-Q (WKTQ)~Fittsburgh
o GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
® JANIS IAN=At Seventeen (Columbia)
*Wﬂs—ﬂance With Me (Asylum)
« MELISSA MANCHESTER—Midnight
Blue (Arista) 1611

WKBW—Buftalo
o I7 TOP-Tush (London)

[ ]

* JEFEHE IAN-AL Seventeen (Columbia)

# AUSTIN ROBERTS—-Rocky (Private
stock) 16-11

W5Al-Cincinnati B

e JOHN DENVER-I'm Sorry (RCA)

e JIG SAW-Sky High (Chelsea)

+ ELTON JOHN-Someone Saved My
Life (MCA) 85

* HAMILTON, JOE FRANK & REYN-
l]!l.[lS‘FaIIm' In Love (Playboy) 22
1

WCOL-Columbus o

® AMERICA- E]'ausyrla ne {'Ha mer Bros. )

e PETER FRAMPTOM-5Show Me The
Way (A&M)

+ DAVID GEDDES—Run Joey Run (Pol-
ydor) EX-21

* HOT CHOCOLATE-Disco Queen (Big
Tree) 15-8

WAKY~-Louisville

o ORLEANS—Dance I||'l.f|lh Me (Asylum)

« EARTH, WIND & FIRE=That's The Way
0f The World (Columbia)

« AUSTIN ROBERTS—FRocky (Private
otock) 27-19

 SHARON PAGE—Hope That We Can Be
Together {Philadelphia Int') 30-21

WTUE-Dayton, Ohio o

o DAVID BOWIE-Fame (RCA)

« DOOBIE BROTHERS=Sweet Maxine
(Columbia)

+ PAUL ANKA/ODIA COATES—There's
Nothing Stronger Than Our Love
(LA} 39-23

* AUSTIN ROBERTS-Rocky (Private
Stock) 38-29

WBGN—Bowling Green, Ky.
® ORLEANS—Dance With Me (Asylum)
o I7 TOP—Tush (London)
+ GWEN McCRAE—Rockin® Chair (Cat)
10:1
+* BAZUKA-Dynomite (A&M) 12-6

® CARPENTERS-Solitaire (AGM)

® AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

# II TOP—Tush (London) HB-24

+ BARRY MANILOW—Could It Be Magic
(Arsta) 23-14

® BAD WHPIHT*FEH Like Makin'
Love (Swan Song)

¢ DAVID BOWIE—Fame (RCA)

* él;llg IAN-AL Seventeen (Columbia)

* &IEE GEES—Jive Talkin' (Atlantic) 13-

Southeast Region

@ TOP ADD ONS:

SWEET—Baliroom Hiits {Capiftal)
INHIS IAN =& Seventeen (Columbu)
DOORE BROTHERS —Sweel Maxine (WE)

* PRIME MOVERS:

IOHNNY WAKELIN=Elack Superman (Pys)
FREDDY FEMDER=-Wasted Days & Wasted
Nighis (ABC Dot}

DANID BOWIE-Fame (RCA)

BREAKQUTS:

(D) TAVARES =11 Only Takes & Minute (Capilpd)
DODBIE BROTHERS—Swret Mazine (W B)
ORLEANS=[iance With Me (Asylum)

WOXI—Atlanta
@ PHOEBE SNOW/PAUL SIMON-Gone
Al Last (Columbia)
o I7 TOP=Tush (London)
 DAVID BOWIE=Fame (RCA) 30-17
D [SLEY BROTHERS—Fight The Power
(T-Neck) 27-13
WFOM-Atlanta

 FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dot)
o AUSTIN ROBERTS—Rocky (Private
atock)
 ELTON JOHN-Someone Saved My
Life (MCA) 17-10
+ AMAZING RHYTHM ACES—-Third Rate
Romance (ABC) 21-13
1.93 (WIGC-FM)—Atianta
e THREE DOG NIGHT-Til The World
Ends (ABC)
# CARPENTERS—3Solitaire (ABM)
+ AMAZING RHYTHM ACES—Third Rate
Remance (ABC) 7-2
* JANIS IAN-AL Seventeen (Columbia)
19-14
WBBQ—Augusta
De TAVARES—It Only Takes A Minute
(Capitol)
* POINTER SISTERS—How Long (ABC/
Blue Thumb)
w AUSTIN ROBERTS—Rocky (Private
Stock) 26-16
+ ABBA-S505 (Atlantic) 31.24
WSGN—Birmingham, Ala.

» SWEET-Ballroam Blitz (Capitol)
& POINTER SISTERS—How Long (ABC/
Blue Thumb)
* gflé%lﬂs‘ﬂance With Me (Asylum)
* AMBROSIA-Holdin' On To Yesterday
(20th Century) 18-11
WHHY—Montgomery, Ala.

» ORLEANS—Dance With Me (Asylum)
® JOHN DENVER-I'm Sorry (RCA)
* AMERICA—Daisy Jane (W.B) 18.9
* HOT CHOCOLATE-Disco Queen (Big
Tree) 16-7
WT0B—Winston/Salem, N.C.

. |5H1HI:EE5 —Games F'&nplenl’ray {AI
i

® RE%H}IE BROTHERS~Sweet Maxine

# NEIL SEDAMA—That's When The Mu-
sic Takes Me (Rochet) 22-19

+ BARRY MANILOW-Could It Be Magic
(Arista) 25-21

WSGA—Savannah, Ga.

. {IHlElES-Dance With Me (Asylum)
De |SLEY BROTHERS—Fight The Power
(T-Neck)
 FREDDY FENDER-Wasted Days &
Wasted Mights (ABC/Dot) [18-11
 DAVID GEDDES—-Run Joey Run (Big
Tree) 33-12
WTMA—Charieston, S.C.
e PAUL ANKA/ODIA COATES—There's
ML?TM Stronger Than Qur Love
(UA)

L
# JOHNNY WAKELIN—Black Superman
(Pye) 227
D+ KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) HB-24
WKIX—Raleigh, N.C.

* MORRIS lL!ElIT-Fthgs (RCA)

® SWEET—Ballroom Blitz (Capital)

+ FREDDY FENDER—Wasted Days &
Wasted Nights (ABC/Dot) 16-8

+* GLEN CAMPBELL—Rhinestone Cow-
boy {Capitol) 18.9

WORD—Spartanburg, 5.C.

o ELVIN BISHOP—Sure Feels Good
{Capricorn)

@ GINO VANMELLI-Love Me Now
(A&M)

#* JOHNNY WAKELIN—-Black Superman
(Pye) EX-4

# JOE TEX—-Under Your Powerful Love
(Dialy 20-10

WAYS—Charlotte, N.C.
& DAVID BOWIE-Fame (RCA)
& SWEET—Ballroom Blitz (Capitol)
D ISLEY BROTHERS—Fight The Power
(T-Neck) 8-3
* AMAZING RHYTHM ARCES—Third Rate
Romance (ABC) 16-9

WNOX—Knoxville
® NO NEW LIST

WGOW-Chattanooga, Tenn.

. _Irlﬂlll GEDDES=Run Joey Run {E|g
ree)
o WAYLON JENRINGS—Hank Did It This
Way (RCA)
* HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love (Playboy) 18-2
+ DAVID BOWIE—Fame (RCA) 19-3

KARY—Little Rock

o CHOCOLATE MILK—Action Speaks
Louder Than Words (RCA)

L]
* HOT CHOCOLATE-Disco Queen (Big
Tree) 10-7
* '#I}E'Why Can't We Be Friends (L.A.)
WHBQ-Memphis
® JANISIAN—A! Seventeen (Columbia)

&
« HAMILTON, JOE FRANK & REYN-
HIE;DE—FEIIin' In Love (Playboy) 24-
1
+ BAZUKA—Dynomite (A&M) 15-8
WMWPS—~Memphis
l NO NEW LIST

*
*
WMAK—Nashville .

. AHEIIIU—DH:&}I lane (W.B.)
o DOOBIE BROTHERS—Sweet Maxine
(W.B.)
w JAMES TAYLOR—=How 3weet It [s
(WB) 159
D KC. & THE SUNSHINE BAND-Gel
Down Tomght (TK) 27-21
WLAC—Nashville
& BARRY MANILOW—Could It Be Magc
(Arista)
® EARTH, WIND & FIRE-That's The Way
Of The World (Columbia)
#« FREDDY FENDER—Wasted Days &
Wasted Nights (ABC/Dot) EX-11
* ELTON JOHN-Someone Saved My
Life (MCA) 15-9
WLCY-St. Petersburg, Fla.
. ﬂﬁﬂgﬂlE EP.'I.'ITHEIIE-SHEEI‘ Maxine
® FAITH, HOPE & CHARITY=To Each His
Own (RCA)
* S;EEI'—EIaHmum Blitz (Capitol) 28-
]
D+ KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 10-8
WOAM —Miami
& |ANISIAN-AL Seventeen (Columbia)
* HAMILTON, JOE FRANK & REYN
OLDS—Faliin’ In Love (Playboy)
+ F;'IG’JEEI'-EaHruum Blitz (Capitol) 14-
#* GLEN CAMPBELL-Rhinestane Cow-
boy {Capitol) 12-8
WFUN—Miami
® II TOP-Tush (London}
[

+ JAMES TAYLOR—How Sweet It Is

(WB.) 158-4
| lli?llés IAN--At Seventeen (Columbia)
Y-100 (WHYI-FM)—Miami/Ft. Lauderdale
Ds MFSB-5Sexy (Philadelphia  Inter-
national)
o FRANKIE YALLI=35weann' To God (Pri-
vate Stock)
+ ﬂﬂ{g IAN—At Seventeen {Columbia)

# STYLISTICS—Can't Give You Anything
(Avco) 22-17
WQPD—Lakeland, Fla.
e JIM STAFFORD-| Got Stoned And |
Missed It (MGM)
* BATDORF & RODNEY-You Are A Song
(Arista)
* JilEHAS IAN-At Seventean (Columbia)
# CHARLIE RICH—Everytime You Touch
Me (Epic) 169
WMF)—-Daytona Beach, Fla.
@ AMERICA—Daisy Jane (W.B.)
o CARPENTERS—Solitaire (ALM)
D+ TAVARES-It Only Takes A Minute
(Capitol) 27-20
* NONE
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Mid-Atlantic Regjon

® TOP ADD ONS:

NITTY GRATTY DINT BAND—All | Hawz Ta Do ks
Dream (LA

AUSTIN ROBERTS—Hocky {Private Stock)
JOHN DENVER-I'm Sorry (RCA)

* PRIME MOVERS:

(D) KL & THE SUNSHINE BAND-Get Dows

Tomight {TK)
JAMES TAYLDR="How Swesl If 15 (WA
BUARRY MANILOW—Could i Be Magic (Arsta)

BREAKOQUTS:

RUSTIN ROBERTS—Rechy (Frioate Slock)
1OHN DEWVER-"m Sary (RCA)

MITTY GRITTY DIRT BAND-—AS | Have Ta Do |5
Deeaan (10.A}

WFIL—-Philadelphia
= NONE
» HAMILTON, JOE FRANK & REYN-
gil.DS—Fallin' In Love {(Playboy) HB-
* MI% IAN-At Seventeen (Columbia)
14:1

+*
WIBG—Philadelphia
® JOHN DENVER—I'm Sorry (RCA)
o AUSTIN ROBERTS—Rocky (Private
atock)
* FRANK SINATRA-I Believe I'm Gonna
Love You (Repnse) HB-21
D+ K.C. & THE SUNSHINE BAND-Ge
Down Tonight (TK) 20-13
WPGC—Washington

& AMBROSIA—Holdin® On To Yestemay
(20th Century)

® NITTY GRITTY DIRT BAND-AIl | Have
To Do s Dream (UA)

* JAMES TAYLOR—How Sweet It |s
(W.B.) 14-B

4 BARRY MANILOW—Could It Be Magic
{Anista) 13-6

WCAD-Baltimore

® SWEET—Baliroom Blitz (Capitol)
¢ NEIL SEDAKA—That's When The Mu
sic Takes Me (Rocket)
# JAMES TAYLOR—How Swest It s
(W.B.) 14-8
+* JANIS IAN-Al Seventeen (Columbia)
22.18
WGH—Newport News, Va.
* SHARON HEE-anE That We Can Be
Together (Philadelphia Int'1)
@ JOHNNY WAKELIN—Black Superman
(Pye)
D+ ISLEY BROTHERS—Fight The Power
(T-Neck) 20-12
# GLEN CAMPBELL—Rhinestone Cow-
boy (Capitoty 15-10
WYRE—Annapolis, Md.

o NITTY GRITTY DIRT BAND=AIl | Have
To Do Is Dream (U.A)
# AUSTIN ROBERTS—-Rocky (Private
stock)
+ BARRY MANILOW—Could It Be Magic
(Arista) 12-8
D+ KC. & THE SUNSHINE BAND-Get
Down Tonight (TK) 16-9
WLEE-Richmond, Va.
» DAVID Eﬂh‘lE—Fame (RCA}
@« HELEN REDDY—Eiue Bird (Capitol)
* 'll'i!MqI-Whg.r Can't We Be Friends {LLA.)
* ELTON JOHN-Someone Saved My
Life (MCA) 10-3

Northeast Region

® TOP ADD ONS:

(D)WL & THE SUNSHINE BAND-Get Down
Tomight [TH)
AMERICA=Dpisy lane (W B,
IANIS IAM—Af Sevendenn [Cobsmbsa)

* PRIME MOVERS:

ORLEANE—Dance With Ma (Asylum)
BAREY MANILOW—Could It Be Magic (Arista)
JAMES TAYLOR=How Sweel If Is (WE.)

BREAKOUTS:

ORLEAMS —Darce With Me (Bsylum)
AMERICA—[esy Jane (W.H. )

FHOERE SNOW/PRUL SIMON—Coae AF Lasl
{ Coturmbiia)

Ployiist Top Add Ons @
Playlist Prime Movers *

WABC—New York City

De KC. & THE SUNSHINE BAND—Get
Down Tonight (TK)
® JANIS IAN—AL Seventeen (Columbia)
w ?EE GEES—Jive Talkin® (Atlantic) 15-
# ELTON JOHN-Someone Saved My
Life (MCA) 139

WPIX-FM—New York City
De ESTHER PHILLIPS-What A Differ-
ence A Day Makes (Motown)
o AUSTIN ROBERTS—Rocky (Private
Stock)
& élﬂ!ﬁ IAN=At Seventeen (Columbia)
& DLIVIA NEWTON-JOHN-Please Mr,
Please (MCA) 10-7

WBBF—Rochester, N.Y.

De KC. & THE SUNSHINE BAND-Gel
Down Tonight (TK)
» DAVID BOWIE—Fame (RCA)
* JAMES TAYLOR-How Sweet It Is
(W.B.) 20-13
* BARRY MANILOW=Could It Be Magic
{Arista) 24-18

WRKO-Boston

De K.C. & THE SUNSHINE BAND-Get
Down Tonight (TK)
L ]
+ DAVID BOWIE—Fame (RCA) 29-17
* DAVID GEDDES—Run Joey Run (Big
Tree) 28.1%

WBZ-FM—Boston

o AMERICA=Daisy lane (W.5.)

o PHOEBE SNOW/PAUL SIMON-Gone
At Last (Columbia)

* ljl;'"ﬁ IAN-At Seventeen (Columbia)

* }EEH C.C.=I'm Not In Love (Mercury)

WVBF-FM—Framingham, Mass.

» EARTH, WIND & FIRE-That's The Way
Of The Waorld (Columbia)

* BARRY MANILOW—Could It Be Magic
(Arista)

 BEE GEES—Jive Talkin' (Atlantic) 8.3

* ORLEANS—Dance With Me (Asylum)
166

WPRO—Providence

» ORLEANS-Dance With Me (Asylum)
* BAD COMPANY—Feel Like Makin'
Love (Swan Song)
# JAMES TAYLOR—How Sweet It Is
(W.B.) 13-5
D+ TAVARES=It Only Takes A Minute
{Capitol) EX-17

WORC—Worcester, Mass.

» POINTER Sl‘ﬂTEHS- How Lung (ABC/
Blue Thumb)

& AMERICA—Daisy Jane (W.B.)

* NO MOVERS

*

e PAUL ANKA/ODIA COATES=There's
Nothing Stronger Than Qur Love
(U.A)

®» THREE DOG NIGHT-Til The World
Ends (ABC)

* ggli%lﬂs-ﬂance With Me (Asylum)

* GWEN McCRAE—Rockin™ Chair (Cat)
27-20

. IH'EH]I:I-DEJS![ lane (WB.}

o CAT STEVENS-Two Fine People
(A&M)

+ GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 17-12

* HUDSON BROTHERS—Rendezvous
(MCA) 27-22

WFTR-Albany

& STYLISTICS=Can't Give You Anything
(Avco)

o AMERICA—Daisy Jane (W.B.)

+ BARRY MANILOW—Could It Be Magic
(Arista) 27-18

+ FREDDY FENDER-—Wasted Days &
Wasted Nights (ABC/Dot) 26-21

Copyright 1975 Billboard Publica-
tions, Inc. Mo part of this publication
may be reproduced, stored in a re-
trigval system, of transmitbed, in any
lorm or by any means, elacironic,
mechanical, photocopying, racord-
ing, or otherwise, withoul the prior
writien permission of the publisher,
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AM Stereo Folk To
Organize Sept. 24

WASHINGTON—-A meeting
will be held here Sept. 24 to form
the National AM Stereo Radio
Committee. Forming the com-

mittee is the Electronics Indus-
tries Assn. The committee will be
organized along the same lines of
the National Quadraphonic Ra-
dio Commitiee and the earlier
committee that paved the way to
stereo FM.,

Officials of the NAMSRC are
now being lined up.

Radio-TV Programming

A FINAL INTERVIEW

Tom Donahue: He Looked

For Music Freak Jockeys

EDITOR'S NOTE: This is the sec-
ond and concluding installment of an
in-depth interview with Tom Don-
ahue, known as the Father of Pro-
gressive Radio, and, unil he died
recently of a heart attack, general
manager of KSAN in San Francisco,
The interview was conducted by Carl

—
e

First in
production of

uad station
:den tification.

Take one step
toward that elusive goal,

IDENTITY!

Criterion Productions has created recognizable identity
for your station with 20 personalized station songs. A
new concept for Progressive and Top 40 Stations.

”HEQUEEIH

. not jingle IDs, not sing-overs — but

original personalized station songs, written and created
for dominant station identification. This unique package
is also the first in Quadraphonic Sound!

For important matters such as price, delivery and ser-
vice — contact Mike Eisler, you'll find he is in beautiful

sync with your needs.

Look for Mike at Billboard's International Radio Pro-

gramming Forum, Fairmont Hotel, San Francisco. Be
sure you hear '‘Request’’ and other new ID's and Pro-

gram Features.

\

7/

i criterion productions, inc.
3102 Routh St., Dallas, Texas 75201
Call coliect anytime: 214 651-0028

O “Request” — Original personalized station songs for Progressive to
Top 40. Quad and stereo.

STATION ID’s

O “The Continental

Sound" — Contemporary MOR format. Quad and sterao.

PROGRAM FEATURES:

0O "How to Survive
as an Executive”
130 ninety second seminars.
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[0 “Business baAttitudes™

260 five minute programa
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-
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Flothow, a young air personality who

interviewed Donahue a couple of days
before his death,

FLOTHOW: KSAN's success can
be attributed partly to the air sound
you've created. It's always identi-
fiable as the “jive 95." Is the creation
of this feeling a conscious one?

DONAHUE: [ think it's a con-
scious thing trying to get people to fit
into that environment. In other
words, what we are trying to do is the
kind of radio that people sound like
people talking to people. I want digk
jockeys that are a part of their au-
dience in a sense that they are inter-
ested . . . interested in the same kind
of music. they go to the concerts,
they go to the gigs, they're part of
what's happening. Also, 1 find it
strange that we have an audience
that, particularly from the begin-
ning, say 1967 on, was people that
were dedicated to changing the
world . . . but you try to change their
radio station a little bit and they im-
mediately begin screaming. 1 find
that contradictory . .. in that I want
this radio station to be changing all
the time. I try to keep it changing. |
want 1o keep it fresh. | want to keep
the audience interested in the music
that is changing. We have had three
people working here from KOME;
we have two now that came from
KOME. We have one girl in the
news department that came from
KTIM, 1 love those stations. They
are my farm teams, cause they can
develop people on the air that we
can use here, in formats that are
similar because both stations frankly
have imitated us, which 15 great with
me.

F: When looking for announcers,
are you looking for some with skills
like running a tight board?

DONAHUE: Nobody who has
ever listened to Bob McClay can say
we are looking for a tught board. |
just want it to be natural. Some
people are good at tight boards. You
know, you're sitting in there and
you're really doing it, and very often
yvou really pride yourself on good
segues, tight production. Other
people concentrate on other aspects
of i1, so it varies from person to per-
som.

I'think the listener is aware of that.
And sometimes you get in a situation
you have to slip through a record. |
got into one Saturday night where
I'm playing an album we have only
one copy of and | wanted to play an-
other cut from it so it's a matter of
yvou talking while you turn it over
with your left hand and cue and
“hope 10 God” that you hit the right
place. 1 think that the production or
board styles of our people are as
identifiable as their voices and par
of their on-air projection. their air

“personality.” One of the things
people comment that they like about
the radio station is the fact that there
are those screw-ups that make them
realize that there are people rather
than machines at the other end. Ev-
erybody had a different kind of style
before they came here. | was a good
disk jockey and rather amusing. I
think people can use a little humor
in the morning. | know that it was a
shock to people to hear humor on
this kind of radio station. But they
seem lo be recovering from the
shock pretty well.

F: Why has the progressive for-
mat yet to be really successful?

DONAHUE: Well, radio is a very

www americanradiohistorv com

KSAN photo

Tom Donahue, "Father of Progres-
sive Radio,'"” in a phone conversa-
tion shortly before his death.

imitative business, not a very crea-
tive business. As witness, the people
who imitate Drake’s Top 40 format.

You had Drake in the stations he ran
and then the 300 others that were
imitating him. The tendency is to be
imitative of something that is suc-
cessful in another market and Top
40 on FM has been successful in
some markels where there is little or
no progressive. One must also try to
do that which is easy, so they all
think playing 30 records is easy,
They cannot understand how you
make it by playing as many different
records over the course of the week
the way we do. They look at Top 40
as something that will be more in-
stantly profitable, which is not al-
ways true, depending upon the com-
petition. | mean, this market has a
successful Top 40 station KFRC,
KYA has been chasing them now
since 1966 or 1967. Since that ume
KFRC has dominated the AM Top
40 market and KYA has been run-
ning frantically after them, but have
not gotten anywhere. KSFX is now
trying to run after them. KSFX is in
its third format, 1 guess. They did
one for a while that was competitive
to us. Which was very good for us. |
thought they had some good people.
Yet, KSAN with our news and
KSFX with the ABC news: there
were not that many reasons for
people to listen to that station in-
stead of this station. So, when it did
not work fast enough for KSFX,
they started to go to different kinds
of variations of that format. and
then they went to a rather tight Top
40 format that they are working with
now. I love it. I hope they ke&p itup.
‘cause they cut into the KFRC au-
dience. Spread it out a little bit.

I think we will never satisfy all the
needs of the listeners . . . because you
always have people writing saying
you're playing too much of this and
the next letter is you're playing loo
much of that. Or you're not playing
enough of it. There is no way you
can satisfy every-one. And that's
great with me. | do not think KSAN
s one corporation presenting its
idea. It’s a group of individuals. The
corporation has nothing to do with
how the disk jockey selects his music
or what they say between the records
of their presentation. 50 when
people call up and complain about
some aspect of the radio station . ..
or write in ... I always say, “What
the hell are you doing listening to us

{Continwed on page 24)

BILLBOARD'S
INTERNATIONAL
RADIO
PROGRAMMING
FORUM

August 13-16, 1975
Fairmont Hotel,
San Francisco

Audience Bio-Feed-
back Techniques ...
Promotion Men Answer
Your (Questions ...
Albums In Radio
Programming . ..
Communications
Mediums Of The
Future ...

... NI at BILLBOARD’'S
INTERNATIONAL RA-
DIO PROGRAMMING
FORUM—be there with
the biggest names in the
business and talk radio!

Registration fee: $200
(with a special $100 fee
for college students and
professors)
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Wednesday, Aug. 13

10 am—6 pm
REGISTRATION

6 pm—T7:30 pm
COCKTAIL RECEPTION

Thursday, August 14

9 am—10 am
CONTINENTAL BREAKFAST

10 am—11:15 am
GENERAL SESSION
George Wilson, Moderator
Topics:

“Motivating Yourself for Greater Success”
"Let Radio Turn You On"
Jack Thayer, President
NBC Radio, New York
"Australia’

Kevin O'Donohue

25M Radio, Sydney

1115 am—11:30 am
BREAK

11:30—12:30 pm
Concurrent Sessions:
(1) AUDIENCE BIO-FEEDBACK
TECHNIQUES
Topics:
“‘Applications for Programming’’
'Applications for Management and Sales"
Moderator; Lew Wilz, Station Manager

WOCFL, Chicago

Sebastian Stone

ERA, San Francisco

Keith James, VP Programming

Mottat Communications, Calgary
(2) BASICS OF STATION FINANCES AND
HOW THEY REFLECT IN PROGRAMMING
Topics:
“The Bottom Line"
"'Sales Reps—How They Operate™
"Station Operations and the Dollar"”
Moderator: Jeff Todder, Assoc. Broadcast

Director Wm. B. Tanner Co.,

Memphis

Stan Kaplan, President

WAYS, Charlotte, N.C.
(3) ADVANCED AVENUES IN PROMOTING
YOUR STATION
Topics:
""Advertising—How, When, Where"
"Contests: How Far Can You Go?
"Writing and Producing a Promotion™
Russ Wittberger, Gen'l Mgr
KCBQ, San Diego
Jerry Clifton, Nat’'| Program Dir.
Bartell Media, New York

12:30 pm—2:30 pm

LUNCHEON

Radio Programmer Popularity Poll Awards
Presentation

Topic:

“What's Fair About the Fairness Doclring?"”

2:30 pm—3:30 pm
Concurrent Sessions:
(4) MUSIC—ITS METHODOLOGY
Topics:
"Effective Uses of Clusters, Transitions,
Blends"
“Playlists . . , Compiling Organizing, and
Daypart Usage."
Moderalor: Ernie Farrell, Indie Promo
Los Angeles
Jim Maddox, Prog Dir
KDAY, Los Angeles
Lee Abrams, Kent
Burkhart & Assoc., Atlanta
Bob Paiva, Program Director
WLEE, Richmond
(S)NEW CHANGES IN THE MORNING SHOW
Toplcs:
"How Much Fun is Humor?"”
“The Straight Approach—Uses of News,
Interviews, Traffic"
Bob Berry
WOKY, Milwaukee
Don Rose
KFRC, San Francisco
Charlle Tuna, Prog Dir
KKDJ, Los Angeles
(6) COMMUNITY INVOLVEMENTS PLUS
Toplcs:
"“Are You Doing Enough for Your
Community?"
“Are You Doing Enough for Your FCC?"
Stan Spiro, Gen'l| Mgr
KMPC, Los Angeles
Gary Smithwick, Broadcast Atty
Winston-Salem, N.C.

3:30 pm=3:45 pm
BREAK

3:45 pm—5 pm

Concurrent Sessions:

(7) PROMOTION MEN ANSWER YOUR
QUESTIONS ABOUT RADIO PROGRAMMING

Registrants will submit questions several days

in advance; Moderator will narrow these to the

most pertinent, but participation is also invited.

Moderator: Tony Richland, Independent Pro-
maotion, Los Angeles
Jack Hakim, National Promotion,
Playboy Records

Jan Basham, Regional Promo

A&M Records, Los Angeles

Jim Jeffreys, Fromo

GRC Records, Atlanta

Pete Bennett, Record Proma

Executive, New York

Pete Wright, Bedna l

Wright, Chicage’

(8) USE OF ALBUMS IN' RADIO mmm

MING—ALL FORMATS

Toples:

“Demagraphics of LP Buyers as Opposed to

Those Who Buy Singles, East Coast”
“The Unigue Album Freak, West Coast”
Rick Frio, UF‘_THE
MCA Records, Luﬂﬁmﬂuhs
Mike Harrison, Prog Dir
KPRI, San Diego
(9) “FILM PRESENTATION ON SALES™
Moderator: George Burns, Pres
Burns Media Consultants
- Bud Stiker, Gen'l| Mgr
WHEN, Syracuse
L. David Moorhead, Gen'l Mar
KMET-FM, Los Angeles
Don Nelson, Gen'|l Mar
WIRE, Indianapolis
Bob Richer, President
Able Communications, NY
Howard Kester
San Francisco
& pm—8:30 pm
RECEFTION AND ENTERTAINMENT
Host and performers to be announced

Friday, August 15

9 am—10 am

CONTINENTAL BREAKFAST
10 am—=11:30 am

GENERAL SESSION
Topics:
“The Satellite and You—Communications
Mediums of the Future”
“"Women in Radio—How Women Can Get Into
Radio, How to Advance; What is the Future of
Women in Radio?"
Moderator: Mardi Nehrbass
RKQ General
Sis Kaplan
WAYS Charlotte
Bonnie Simmoans, Prog Dir
KSAN, San Frangisco
Rochelle Staab
BaralhMedia,/NY
11:30 am—11:45 am
BREAK
11:45 am—3 pm
ROUNDTABLE RAP SESSIONS
Bultet lunch will be sarved
Note: Vanous tables and groups of tables will
be devoled to specific Nelds and/or topics,
Topics to be included:

“Radio Syndication=Can Specials Help Your,

Bottom Line and Build Audieqee®’

Tom Rounds, President, Watermack
Gaorge Bumns, President

Burns Media Consuitanis, Los Angeles
Ron Nickell, Vice Prasident

TM Productions, Dallas

“Automation Equipment, Programming
Techniques for Various Formats”
Beautiful Music: Hﬂﬂ'ﬁﬂw Presidant
Bonneville Broadcast Consult., NY

Bob Richer, President Able Communications,.

NY
Phil Stout, Creative Director
Stereo Radla Productions, NY

Rock Music: Lew Witz, Stﬁﬂﬂﬂ Mar
WCFL, Chicago

George Willlams, Nat'l| Prog Dir

Southern Broadcasting, N.C.

Mardi Nehrbass RKO General

Blll Tanner, Nat'l Prog Dir Hettel, Pittsburgh
“Aecord Promotion With the Discothegque
Deejay—How, Where, and How Effective"
Willis Wardlow, Director Marketing Services
Billboard Magazine, LA

Dick Kline, Nat'l| Promation Director
Atlantic Records, NY

“"Top 40 Music Selection Problems and
Discussions on Length of Playlists”

Bryan Mcintyre

WCOL, Columbia

Betty Breneman, Editor

Breneman Music Service

R S - s S el S

INTERNATIONAL m_mummue FORUM

Rochelle Staab
Bartell Media, NY

Charlie Tuna, Prog Dir
KKDJ, Los Angeles

“Country Music Radio—Traditional vs.

Modern and How Far Modern Formats Should
Go—Will They Lose Their Country Audiences
If They Go Too Far?"

Bill Ward, Gen'| Mgr
KLAC, Los Angeles

Don Nelson

: iﬂiﬂE, Indianapnlis
E Wiﬁ

MOR Station Gone? What
Wtﬁ | Audience Radio?” | s

Tnnmamwnr

 WTAE, Pittsburgh

mmw
M Rﬂﬂ.ﬂ"l"

“Why Is Radio So Ditficult xﬂr&ll!'?# the Rep

Firm at Fault, the Ecanamy, or the General
Manager?"

Ralph Barnes, Gen'l Mgr
WOKY, Milwaukee

Jeft Todder, Assoc. Broadeast Dir
Wm. B. Tanner Co., Memphis

Sherri Lau, Director, Media Serv
Eisaman, Johns & Laws, Los Angeles

"The Lack of Believable ﬂuali.tﬂll"i'ﬂ
Research—
What Can the Radio Station Do to Analyze its.
Audience to Aid Programming and Sales?"
Maore!

Jack McCoy, President

Dynamics Prog. Services, Santee, Ca.
Sebastian Stone

ERA, San Francisco
“Engineering—From Radio Audio Chain to
Quadrasonic”

Bruce Earle, Chief Engineer

Sterling Recreation, Sealtle

Lou Dorren, Research Direclor
Quadracast Systems. Inc., San Mateo
Jim Long, Chief Exec. Gl‘l‘imr

TM Productions, Dallas

“Why Some Formats Work—Turning On
Listeners™ -

Jim Long, Chief Exec Officer

M Productions, Dallas

Charles Vorkoper, M5.5'W.
Southwest [pstitute, Dallas

ke Wiz, Gen'l Mar
WCFERChicago

“InternationakRadio®

Kevin O'Donchue
Radio 25M, Sydhéy

George Davies
Victoria, B.C,, Canatla

Luiz Brunini, Direglor Super
Radio Globo, Rio'de Uaneire

David Gapes
Radio Hauraki Augkland

L Preducing Sommerdials”

Chuck Blore, Chairman
Blore*Creative Senvices: Log Aﬂﬁdaa

Desek Shanton:
KTAC, Jacama

"Progressive Radio”
Rick Leibert, Frog Mgr
KGB, San Diego

Gary Granger, Prog Dir
WSHE, Ft. Lauderdale

L. David Moorhead, Gen'l Mgr
KMET-FM, Los Angeles

Bonnle Simmons, Prog Dir
KSAN, San Francisco

“Soul Radio"

Jim Maddox
KDAY, Los Angeles

“Working Personalities™

Charlie Tuna, Prog Dir
KKDJ, Los Angeles

 Larry Ryan

KEEL Shreveport
sncurrent Sessions:

(10) QUAD IS IN YOUR FUTURE

~ Topics:

“Matrix—A Perfect Tool for Promoting Your

. Station: An Update on Programming

Techniques"
“An Update on Discrete Quad Broadcasting
and the NQRC Report”

Jim Gabbert, Pres
K101, San Francisco

Gary Granger, Prog Dir

WSHE, Ft. Lauderdale

(11) THE DIMENSIONS OF NEWS

Topics:

“What Else is News?"

“"Why Small Town News is Different”

Doug Herman

Dave Cook, News Dir

KFRC, San Francisco

Bill Sievert, Music Editor

Earth News, San Francisco

(12) INTERNAL COMMUNICATIONS THAT
BUILD AUDIENCE

Topics:

“Can Transactional Analysis Help You Talk to
Your Air Personalities?"

"The Growing World of Communications—
Qutside Input”

Bill Tanner, Nat'l Prog Dir
Heftel, Pittsburgh

Jim Long, Chief Exec Officer
TM Productions, Dallas

4 pm—4:15 pm

BREAK

4:15 pm—5:30 pm

GENERAL SESSION

Topic:

“THE ULTIMATE RADIO STATIONS OF .
Chick Biore, Chairman

Blore Creative Services, Los Angeles
Jack McCoy, President

Dynamics Prog., Services, Santee

6 pm—38:30 pm

HECEFTION AND DINNER WITH
ENTERTAINMENT

Host and Performers to be announced

Saturday, August 16

Thig day is free for registrants to sightsee and
meet with other registrants.

& pm
ANNUAL AWARDS DINNER SHOW
"C‘ar'y' Owens, Emcee

HEGIETEH Huw AND RESERVE
vuun HﬂTEL ROOM EARLY!

Attn: Diane Kirkland

¢ order in the amount of:

| "l | special college rate! W $200
ol 'ﬁ'ﬂu can CHARGE YOUR REGISTRATION IF YOU WISH);

B Master Charge (Bank # =

B BankAmericard

m .'Etmlul Bnuhrnuh # 1200/Los Angeles, Calilornia 90069

i gr me for Billborad's International Radio Programming Forum at
l '%FﬁrmuﬁlHuhl in-San Francisco, Aug. 13-16. | am enclosing a check or

Register
— Early

Card No
B Diners Club 3
B American Express Expiration Date
Signature
: Name Title
Company Affiliation _ -
Address Phone:

All information on agenda, hotel rooms and meeting rooms available

will ba sent immeadiately upon receiving your registration!
contact Diane Kirkland, Billboard Magazlna (213) 273-7040.

For further information

e aasm

www americanradiohistorv com



www.americanradiohistory.com

24

AUGUST 9, 1975, BILLBOARD

Radio-TV Programming

Tom Donahue: He Looked For Music Freak Jockeys

® Comtinuwed from page 22

all the time?” There is a whole lot of
radio available i San Francisco and
I think that some stations are making
thewr particular presentation very
well. KRE is an interesting station.
KJAZ is from time to time. | like to
listen to KTIM sometimes ...
KOME. .. I think one should listen
to a lot of radio.

F: Does management often foul
up a station?

D: People generally are not
patient enough to let a format de-
velop to a point where it will make
money. They want to make money
fast. You figure this format started
on KSAN in 1968, but this station
didn’t make any money tll 1972,

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop * couniry » rock
soul * big band
all-time lavorites

FOR CATALOG of 6000 titles
send $1.50 (ho cod's

For fastesl service,
send money order.
IF AlR MAIL s desired for calaleg
+ U.S. and APC/FPD addresses, add 31.00
= Imtermational, add §1.50
(payabila in U5, funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, New York 12206, U.S.A.

There are not many people willing to
sit four years and lose up to $100.000
a year on the basis they believe
something profitable is going to
happen at the end of four or five
years. You can say you're going to
do that, but at the end of a year you
begin to get nervous . . . at the end of
two years you're more nervous, and
you try to figure how you can turn
that station around. Have it make
money. Then someone says, “Well
look, how about Top 407 KFRC
needs some competition.” Some-
thing like that.

F: Let's talk about music. R&b
seems Lo have taken over the charts.
A little r&b is even sneaking in on a
diehard rocker like KSAN.,

D: It changes from time to time.
For one thing, the reason you hear
s0 much r&b on Top 40 is that single
records sell today to mostly black
people and children; by children I
mean people under 16, So, they're
after that particular market—people
who buy singles. Single records do
not sell like they used to. You used to
sell a million regularly on whatever
was Mo, 1. Now, records can at cer-
tain times of the year get to be No. |
on a couple hundred thousand sales,

There are still enough radio sta-
tions like this, But you're right. B.B.
King, for instance, is being played
constantly here. Bobby Blue Bland
is played here. Saturday night he
was playing a lot of Bland hits he
had in the Top 40 when I was at
KYA, Things like “Turn On Your
Love Light,” “1 Pity The Fool.” and
“Two Steps From The Blues.” Listen
to “Bridge Of Sighs™ and dig how
much the kid nipped off Bobby

NOW Available:

Index to all Billboard

editorial features 1971-1973
10-Day Free Examination

Now, the music and recording indus-
try's major publication offers you year-
by-year, simple-to-follow guides to all

the articles and features contained in its

1971, 1972 and 1973 issues.

Each comprehensive index tells you
how and where to find the answers to ¥

Tl i P
| P

all your questions. The closely delined
listings include music publishers, record

publishers and such personalities as
technicians, musicians, and disc jockeys.

The Billboard Indexes also contain list-

ings for record and concert reviews as
well as important developments and

concerns within the industry.

So have all the pertinent and useful
facts found in "Billboard' right at your

fingertips. Send for your copy(ies) of the

Billboard Indexes!

Detach Along Dotted Line and Mail Today!

[
Mail Te: Billboard Bookshell

2160 Patterson Street, Cincinnati, Ohio 45214

Please send me the index{es) checked below. I understand
that if I am not completely satisfied, | may return my purchase

within ten days of receipt for full credit or relund.

Enclosed is my check or money order in the amount of
h3 . Publisher pays postage. Include sales tax in
the states of New York, Chic, Tennessee, Calilornia, Massa-

chusetts, New Jersey.

Billboard Index 1371
] Hardecover Edition $15.95

Billboard Index 1872-73

[l Paperback Edition $11.95

[] Available in Hardcover Edition only. $29.95
Please Note: Orders of $50 or more must be prepaid.

(please print)

Name
Address
City
State Zip
1954
S L]

Bland's “Two Steps From The
Blues.” I mean not only singing in
the same style but a couple of lines
are from the song. Which is all right.
You know, there’s nothing wrong
with being derivative. At the mo-
ment there are not a hell of a lot
which we are playing in the r&b bag
because there is not that much
strong stuff. OK, well on the current
list there 1s Rufus, which 15 an r&b
group. Aretha Franklin, David Ruf-
fin, Spinners. We play whatever is
happening, or what we like to hear
happen. In other words, we are not
playing material on the basis thatit's
happening . .. we are playing it be-
cause we like 1t. There is tremendous
influence of English groups again,
as there was in 1967 when we were al
KMPX ... we were playing English
albums that had not been released in
this country, like Cream and Hen-
drix. Then that sort of faded, Now,
there is a whole new wave of English
groups like Genesis and Man and
people like that which have not
really established themselves as stars
yet, or as huge sellers. We like them,
we play them and we think they are
going to “be.”

Montrose is a good example of a
group that has really made it on this
radio station. And some really good
eroups that have just gotten under
contract or are not even contracted
vet, like Journey, Yesterday & To-
day, groups you will be hearing a lot
more from. San Francisco is con-
stantly going to be that musical
swarming place, because 1t started
out that way. It always has been . ..
there has been more music here. |
was a point of origin for most of the
popular folk music at one time.
More kids started out playing instru-
ments, 50 | think it will constantly
turn out groups.

F: Where does Tom Donahue and
KSAN go from here?

D: Oh, I would like to do some-
thing else. I've done this. 1 think
KSAN will keep growing and
changing. I hope so, I want it to keep
changing. Because | do not think 1t
can remain static, [ think if we were
doing radio right now exactly the
way we were doing it in, let’s say
1967 or 1968. the audience would be
incredibly bored. Because their
tastes have changed. Every once in a
while, we will do an FM oldies trip
or something, basically nostalgia
oriented. I'll tell you, I have a hard
time playing some of those records

All Labels
Selling Q'
This Fall?

NEW YORK—"By fall, 1 expect
o see every major record company
committed to one quad system or
another,”
201 Communications, New York,
which 15 heavily involved in induc-
ing FM radio stations to install San-
sui broadcast encoders.

Currently, Sansui has about 70 ra-
dio stations using its encoder in the
United States and three weeks ago
shipped one to Buenos Aires, Argen-
tina. *Don’t ask me who'll be able to
listen down there but the export
agent wanted one for a local radio
station.” Recently, LeBow also
shipped an encoder 1o WRDR in
South Bend, Ind.

Local Sansui dealers find that
business is “great once a local station
is broadcasting in matrix and thus
can justify spending a lot of co-op
dollars with the station.”

www americanradiohistorv com

says Jerry LeBow, head of

that 1 found very easy to play in
1967. They sound terrible to me to-
day ... some of them sound great.
There were some groups that really
could sustain in this music . .. they
are as good now as they were then.
But some of them do not hold it any-
more than any other kind of popular
TUSIC.

F: Can you give some good advice
for up and coming broadcasters?

D: I think you should be con-
cerned with being an artist, cause |
think a good disk jockey is an artist
who is involved in the creation of the
perfect form of pop art, because it
disappears as fast as he does it. Un-
less somebody tapes it. | think a
good artist works for himself ...
creates for himself. If the world likes
it, he 15 a successful artist, if the
world doesn’t like it you know
maybe he will catch up somewhere
down the line. The station itself is
there 1o serve the public not only in
bringing it diversity in music, also
the kind of music that isn’t available
anywhere else. but also what it does
as a public service in programming
its news and its specialty programs.
Wedo a lot of it here, too. We are go-
ing to do a lot more of it.

My best advice to a newcomer is
to be stubborn, because if Yyou be-
lieve in something, and vou're r‘:ghl
nobody will know it unless you're
stubborn and stick to it. I think this
kind of radio is going to be much
more successful. I mean there are
probably 100 radio stations doing a
variation of what we are doing. They
come in and listen 1o us, try to figure
it out, decide that we do not know
what the hell we are doing, go back
home to do their varation of it
Well, maybe they are right and
maybe they are wrong . . . it depends
on where the:,r live. I think the diffi-
culty that most broadcasters have
when they listen to KSAN is they
can't figure it out because it is too
simple. It is too simple for them be-
cause they are so used to something
that 1s strictly format and regimen-
tated that when you give them some-
thing that is simply structured, they
find great difficulty in accepting it.
They want to find out what the rules
are. They want to find out what they
can write down on paper as the re-
strictions, They want to know what
you are not supposed to do rather
than what you are supposed to do.
It's always approached from a nega-
tive pnlm of view. That's why so
many people don’t understand what
we are trying to do. It 1s so damn
simple. IUs very simple Lo just get the
best people possible to play the best
music possible . . try to tell the truth
when you are doing the news, try to
make the commercials as acceptable
as you can. That's not always easy
because you have to fight a whole lot
of different elements. You're going
to compromise, but everyone wakes
up in the morning walking out on
the streets compromising some-
where,

F: Do you think broadcasters are
too critical of themselves?

D: No, I think they are seldom
critical of themselves. You can get
too critical. [ was reading an item
yesterday about a disk jockey who
went 1o work for a station in Detroit
and who did not like his first show
and walked out in the parking lot
and slashed his wrists. But I do not
think. generally speaking, they are
sufficiently critical. We have a lot of
built-in things here so we can be crit-
ical of ourselves, Number one, we all
listen to the station . . . we have a de-
vice that only tapes a disk jockey's
show. Tapes only what he says and
just the beginning and end of his
music. Every couple of weeks we
give him one of those cassettes, We
give it just to them, because they are

the best judges of what they are
doing. Sﬂ they can hear what they
said . . .so that they can avoid falling
mto thetrap.r. you fall into. Any busi-
ness 15 repetitious. It is not really
easy to come in and do a good show
every day five days a week for four
hours. It takes a lot of work, a lot of
thought.

F: The announcers seeking jobs at
KSAN, what do you look for?

D: Music freaks . .. that is what I
am looking for in disk jockeys. 1
want people who are really involved
in their music. 1 do not want any-
body who is told what to play.

This concludes the last interview
with Tom Donahue.

Vox Jox__

® Continued from page 16
ton, S.C., Booby Nash has left his

afternoon drive slot to do mornings
at WKTM-FM, same city. Other
personalities on the FM operation
include Ed Salen 9-noon from Rich-
mond. Va.: Steven Russell from
WPXI in Charleston; program di-
rector J. J. Scott in afternoon drive,
with Bob O'Brien evenings and
Gene McDaniels all night.

* ] ]

Chuck Nellis, new program direc-
tor of WUSJ in Lockport, N.Y., re-
ports in. “We're an adult contempo-
rary station in the Niagara County
portion of the Buffalo market.” And
the lineup now has Ron Raetz 5:30-
10:30 a.m., Nellis from 12:30-5 p.m..
Tom Atkins 5:30-11 p.m., with Dave
Nash, Pete Henry, Glenn Ames and
Ernie Churchwell on weekends. Nel-
lis used to be with WNYR in Roch-
ester, N.Y. ... Charlie Lawrence al
WOBR in Goldsboro, N.C., is the fa-
ther of a new girl. The air staff at
WOQBR now has Dan Dermody 5-9
a.m.. Jim (Jim McKay) Ashworth 9-
noon, Wayne Wiggins noon-3 p.m.,
John Payne 3-7 p.m. and Lawrence
T-midnight.

BubblingUnderThe

. HOT100 _

101—BARBARA ANN, Beach Boys, Capitol 4110

102-HOT SUMMER GIRLS, Flash Cadillac & The
Continental Nids, Private Stock 45206

103—-DOOR NUMBER THREE, Jimmy Buffett,
ABC 12113

104 -LOVE DD ME RIGHT, Rockin' Horse, RCA
10268

105-ROCK & ROLL MUSIC, Humble Pie, ALM
1711

106—-HOUSE OF STRANGERS, Jim Gilstrap, Rox-
bury 2013

107-LOVE FOR SALE, James Last, Polydor
15108

108 ~THE MILLIONAIRE, Dr. Hook, Capitol 4104

1051 CREATED A MONSTER, ZZ Hill, United
Artists 631

110-EIGHTEEN WITH A BULLET, Pete Wing-
field, |sland 026

BubblingUnderThe

_TopLPs

201-JAMES LAST, Well Kept Secret, Polydor PD
6040

202—PHIL MANZANERA, Diamond Head, Atco
S0 36-113

203-THE MYSTIC MOODS ORCHESTRA, Ero-
genous, Sound Bird 7509

204—PABLD CRUISE, AZM SP 4528

205—ALBERT BROOKS, A Star Is Bought, Asy-
lum FE-1035

206—0DIA COATES, United Artists UA-LA228-G

207-DISCOTECH #1, Motown M6-824 51

Z(E—HEARTSFIELD, Foolish Pleasures, Mercury
SRM-1-1034 (Phonogram)

209—-MICHAEL BOLOTIN, RCA APL1-0992

210-THE TROGGS, Pye 12112
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FEATURING

Billboard

HITS OF THE WORLD"

For more info and a demo,

Contact:

Eddie Kritzer
1126 Boylston St,
Boston, Ma, 02215

617-636-7625

Listen to us, the only radio show of international rock music,on these-stations:

Conversation & music with
Procol Harum, featuring
the new album. ..

DON'T MISS THIS SPECIAL SHOW, AUGUST 10—16

Procol Harum was interviewed in England by our European correspondant, Alan Freeman.
August 17-23, Bad Company - August 24-31, Status Quo - August 31-9/6, Queen - September 7-13, Sparks

BE SURE NOT TO MISS PROCOL HARUM'S NEW ALBUM “"PROCOL"S NINTH” ON CHRYSALIS RECORDS AND TAPES.

Albany, NY WQBK FM Sun 9 pm **Green Bay, Wi WBAY FM Norfolk/Virginia Baach, VA WMYK FM Mon 11 pm
Albuquerque, NM KRST FM Tues 9 pm Greensboro, NC WRQK FM Sun 11 pm Okishoma City, OK KOFM FM Sun B pm
Allentown, PA WSAN FM Sun B pm Greenfieid, MO KRFG FM Sat 9 pm Omaha, NB KRCB FM Sun 11 pm
Ashland. KY WAMX FM Sun B pm GreenvillesFarmville, NC WROR FM Tues 10:15 pm ﬂﬂlil'ldu. FL WORJ FM Sat 9 pm
Eﬂfimﬂ;l MDD WETK FM Sat 12 pm Harttord, CT WHCHN FM Tues 10 pm Fl'?ﬂl. IL 3 YWWCT FM Sun 11 pm
Beaufort, SC WBEU FM Tuss 10pm Hempsiead, NY WLIR FM Sun 7 pm Philadelphia, PA WYSP FM Mon 12 pm
Birmingham, AL WERC FM_ Sun 9 pm Henderson, KY/Evansville,IN WKDGQ FM Sun 10 pm Pittsfleld, MA WGRG FM Thurs 8 pm
_Birmin ST A 3 P Houston, TX KLOL FM Sat ? am Providence, RI WBRU FM Weds 11 pm
Bn;:l:lln. o5 WBE': i gﬂ : pm Huntsville, AL WAHR EM Sun 11 pm Pittsburgh, PA WYDD FM Tues 10 pm
g'-l a EI."MT.'r WEU? iy 5!': - pm Indisnapolis, IN WNAP FM Fri 12 pm Portland, OR KWVAMN FM Sat 4 pm
aspar, " KAW F!_ mﬂmm Jacksonville, FL WPDQ FM Sun 9 pm Riverside, CA KOLA FM Sun 10 pm
E:::::.ﬁ:nu e ﬁ:g; ah':‘ 5; 11~';u - ** Jacksonville, NC WXQR FM Reno, NV KGLR FM Sat 11 pm
Chic |'L WSDM EM Fri TEIIH'I'I Johnson ﬂ“]'. TN WaUT FM Sat 6 pm Rochestar, MY WCMF FM Sat 10 pm
el OM WEBN FM Sy 5 Johnstown/Altoona, PA WAAT FM Sun 10:30 pm Sacramento, CA KXOA FM Thurs 9 pm
Cleveland OH WVMS EM Sun 7 am Knoxvilla, TN WROL FM Sun 11 pm Salt Lake _Ei-t;r* uT KWHO FM Sat 10 pm
Columbus, NB KTTM FM Sat 11 pm Las Cruces, NM KASK FM Sun 8 pm San Antonio, TX KEXL FM Sun 10 pm
Columbus, OH WNCI FM Mon 9 pm 05 Vopie, Y ELCE Sun 11 pm S Diige, CA KPRI FM Tues 11 pm
«spel Rio. TX KDLK EM Lewiston/Portland, ME WBLM FM Weds. 10 pm San Rafael, San Francisco, CA KTIM FM Sun 2 pm
5 i XEP) FM Sun 31 Lexington, KY WKQQ FM Sun 12 pm Sania Marla, CA KXFM FM Sun 8:30 pm
Donaldsonville, LA ugmli FM Sun 8:30 pm **Linsgville, PA WVCC FM Sun Sarasota, FL WQSR FM Sun 10 pm
ﬂﬂ[':a ﬁna" agh. NC WDEBS FM son 1 pm’* Lps Angeles, CA KMET FM Sun 11 am Seattle, WA KISW FM Sun 11 pm
Elmira, NY WXXY FM  Sun 11 pm Lubbock, TX ,ﬁﬁ'é ';ﬂ Sat 9 pm Springfiald, MO KICK FM Sat 12 pm
Eugene, OR KZEL FM Mon 10 pm Miami, FL Sun 12 pm Starview, PA WRHY FM  Sat9pm
Fargo, ND KWIM FM Sat 10 pm M oo Wa:m ":é"l:"l's': 1!: nT Eﬂ"-'" 91 pm St. Louis, MO KSHE FM Sun 7:30 pm
Flint, Ml WWCK FM Fri 8 pm s S WHHY EFM  Sun@ 2,:’“ Syracuse/Utica, NY WOUR FM Mon 10 pm
Florence, AL WOLT FM Sun 11 pm Murphosban. tL WTAOFM  Sat 10 pm Tallahasses, FL WGLF FM Sun 10 pm
Forsyth, GA WFNE FM Sat 9 pm Muscating. |A KEMH EM Sat 9 pm Terre Haute, IN WVTS FM Fri 2 am
Fort Campbell, KY WABY FM Sun 11 pm Myrtle Beach. SC WKZQ FM Sun 9:30 pm Toledo, OH WIOT FM Mon 12 am
Fort Worth/Dallas, TX KFWD FM Sun 12 pm Nashville, TN WKDAFM  Mon 11 pm Washington, DC WMAL FM Sun 11 pm
Fresno, CA KFIG FM Sun 7:30 pm New Haven, CT WYBC FM t 9 pm Wichita, KN KEYN FM Sun 12:30 pm
Galvestan, TX KUFO FM Sat 10 pm New Orleans, LA WRNO FM Mon 12 pm Wilkes Barra, PA WILK FM Thurs 10 pm
Grand Rapids, M WLAV FM Sun 12 pm New York City, NY Walv Fm Sun 9 pm Ft. Worth/Dallas, TX KFWD FM Sun 12 pm
*Boston - WBCN - August 9 **Times uncertain at press deadline—check local station for times
——E———= =
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Promoter:
Alaska a
Receptive

New Market

R e e o e e

LOS ANGELES—Alaska is still a forgotten
market as far as promoter Steve London is
concerned. But when a group does play there,
record and tape sales jump, he swears.

The manager for a concert ]Jl'llﬂ'l'l'il:fl.ili.'}l'l firm
called Buy Alaska Promotions Inc. of Anchor-
age, London recalls that when he booked Red-
bone for a concert in that city, there were en-
suing sales of 500 albums and 300 tapes that
week in various outlets around town. Lafayette
Audio and all ucket outlets sold the product
throughout the city, he states.

“Almost every concert in Alaska results in
subsequent record and tape sales on that artist,
This is an excellent market.”

Partnered with Dusty Rhodes, London has
been promoting concerts in Alaska for seven

Talent

years, mainly in Anchorage, Kenai, Juneau
and Ketchikan. He works with Rob Heller En-
terprises of Beverly Hills, that office doing the
purchasing of acts, and negotiating the deals.

Redbone played a 1.500-seat gymnasium in
Kenai, then a 4000-seater at Anchorape, sell-
ing out immediately. London says a good hard
rock record act can do that kind of business in
Alaska.

Buy Alaska Promotions works 10 months of
the year in concerts. “The rest of the year it's
oo cold. Although we do put on shows some-
times when it's 17 below. That's not really too
cold for Alaska.”

Next, he says, he will open the Adak market
“because there are thousands of sailors there
on 18-month service, and they are a captive

i i o i e i,

audience.” He also is negotiating with a major
oil company to sponsor outdoor concerts for
the thousands of workers employed on the
Alaskan Pipe Line. “We'd put on the concerts
al the camps, and the o1l company would sub-
sidize the shows,” he says.

London and Rhodes are also extremely con-
cession-minded. “The same posters that we
put up on walls and poles are also sold at our
concerts. And we sell albums at our shows.
Most other promoters don't do that, but we do
very nicely selling the artists’ records right af-
ler the concert.”

Alaska is his market, and London says he
doesn’t want to invade the U.S. Pacific North-
west area. “The next thing we're looking into,”
he states with a grin, “is putting on concerts for
the Eskimos. That hasn't been done yet.,”

—
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Keep Peace Via Budget Concerts,
Delsener Of New York Pleads

® Continued from papge 4
the savings to be passed along to the
public.

Capacity at the open air arena is
8.000, with another 5.000-6,000 gen-
erally listening in free from the sur-
rounding hills. *Only 17 police are
regularly assigned to the shows™
says Delsener. "We maintain our
own in-house security and I try to
book the kind of acts that don’t at-
tract @ raucous, destructive au-
dience.”

Festival gates open at 6:30 p.m,
for a 7 p.m. curtain. The crowds are
on their way out by 9:30 each eve-
ning. Concerts are generally booked
for Mondays, Wednesdays, Frnidays

and Saturdays with a rain-out replay
date held open for each show.
Among the headliners playing the
Schaefer Festival this summer are
Three Dog Night, the Pointer Sis-
ters, Poco, Judy Collins and Frankie
Valli. Most bills have two acts, with
Delsener at times showcasing strong
new artists not yet signed to records,
In yet another new development

for Delsener, who has promoted,

shows In many cities from his New
York hase, he now has an exclusive
booking deal for the ultra-modern
18,000-scat Houston Summit which
opens in September.

The Summat is in central Houston
and will be able 1o take rock head-

liners who can't fill the Astrodome,
which is about double the capacity.
A unigue feature of the Summit is its
four huge video screens for closed-
circuit amplification of the onstage
visual action.

Also, Delsener recently put in the
first pop concert even held at New
York's Metropolitan Museum of
Art, a Peter Allen show with tickets
at §10,

Delsener tried four Denver con-
certs this spring in partnership with
local promoters. But although the
majority of the shows made some
money, he was unhappy with the ar-
rangements and has no plans to re-
turn to the Colorado market.

DOES IT AGAIN!
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DRAGONS' GOLD—The Captain & Tennille are seated center at A&M's annual
1975 national promotion meeting with their gold single of the No. 1 “Love
Will Keep Us Together." Also up front (from left) are A&M president Jerry
Moss, a&r director Kip Cohen, Los Angeles promotion person Jan Basham
and promotion vice president Harold Childs.

The Dragons: They
Had To Do It Alone

By BOB KIRSCH

LOS ANGELES—The record To Touch You™ became a top local
business has grown a lot more com- hit.

WINNERS OF THE FOLLOWING RECORD WORLD AWARDS

B.T. EXPRESS

1975 Singles & Album Award

Top New Vocal Combo

Top New Instrumental Group
Top New Instrumental Single

HAROLD MELVIN &

THE BLUENOTES

Top Male Disco Group

Also representing the following outstanding attractions:

Stylistics

Joe Simon

James Brown
People's Choice
Gary Toms Empire

UNIVERSAL

888 Seventh Avenue -
212 JU 2-7575

Joneses

Bill Curtis & The
Fatback Band

Pigmeat Markham

and many more

ATTRACTIONS, INC.

New York, N.Y. 10019

|

|
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plicated in the past 10 or 15 vears,
but the “do it yoursell™ road to star-
dom 15 still a possibility. Just ask
Daryl and Tomi Dragon (better
known these days as The Captain &
Tennille), who parlayed a favor from
a studio owner into a No. | single
and a number two album,

The difference between today and
rock’s carly years, according to the
husband and wife team, is that the
artist had best be able to combine
business acumen with talent il there
is any expectation of a long-term
savings account as well as a long
term on the charts,

“Daryl and 1 had been on the road
with the Beach Boys,” says Tom
Tennille. I did backing vocals and
Daryl played keyboards and did ar-
rangements. A couple of years ago
we decided to form an act ourselves,
ending up with a two-year stint at
the Smokehouse in the San Fer-
nando Valley.

“We were doing demo work at a
small but good 16-track studio in
Burbank,” she continues. “The
owner said to pay us back he'd give
us some studio time. So we went in
and recorded a song | wrote, "The
Way I Want To Touch You," and the
Beach Boys' ‘Disney Girls." "

Al the same time, two disk jockeys
from KBFM-FM in the Valley came
into the club and told the pair that if
they ever recorded anything they
would play it. S0 the Dragons ook
them up on the offer.

The nexi step saw the duo press-
ing up 500 copies of the record
themselves and sending it around to
most of the local stations.
“Amazingly enough it got a lot of
airplay,” says Daryl. "Maybe it was
because we did it at the peak of the
vinyl shortage and there wasn’t
much in the way of new product
coming through.” “The Way 1 Want

“We were also taking the record 1o
labels,” he continues, “but sort of
halfheartedly. We're not real good
salespeople.” Eventually the single
ended up on Joyce Records, a divi-
sion of Neh distributing and it con-
tinued to sell well with no real Top
40 airplay.

Label offers now came in from
four majors. The last offer was from
A&M. “A&M was what we wanted,”
says Daryl, "because they were the
only ones who would let us produce
ourselves and because Herb Alpert
and Jerry Moss had done the kind of
thing I'd always wanted 1o do. But |
was afraid because they have the
Carpenters so they don’t need an-

{Continued on page 3())

BILL'S MUSICAL
INSTRUMENT
RENTALS, Inc.

Call (212) 245-1970

RENTALS for

Recordings
Concerts

Theater
Television

electric &

wind & brass instru-
ments

all mallet instru-

meants

harpsichords

3 Rehearsal Studios

333 West 52nd St
NYC 10038
(Belwesn Sih & 9 Aves )
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8,000-Seater In Concord
Opens Big With Festival

By JACK McDONOUGH

CONCORD, Calif. —The three-
weekend Concord Summer Festival
{reviewed in Billboard's Talent
pages) marks the grand opening of
the Concord Pavilion, a new and ad-
venturous open-air showcase for the
presentations of Bay Area promot-
= g

The opening of the Pavilion ful-
fills a principal long-range goal of

4-Day Gigs
Now At the
L.A. Grove

LOS ANGELES-The Grove
here has modified its booking policy
from two three-day split engage-
menis to one four-day run. Also, jazz
is no longer being booked exclu-
sively.

The room in the Ambassador Ho-
tel has been dark for the past two
weeks after presenting Billy Paul
and gets back into action with the
Four Tops and Evonne Fair Aug. 7-
10 (Thursday through Sunday).

Lonnie Liston-Smith follows Aug.
14-17. Also slated, but with no firm
dates are Bobby Womack and the
Main Ingredient, reports Jack
Schnyder who, along with Milt
Handlan, is handling the booking.
Stanley Turrentine makes a return
engagement Sept. 18-24,

The Grove has also upped its ad-
mission from its initial $4 door lab,
The Four Tops admission will be 85
Thursday and Sunday; $6 on Friday
and Saturday.

The room’s first stab at country in-
volves Waylon Jennings and wife
Jessie Colter Oct. 30-Nov, 1.

Esther Phillips is slated for Oct. 2
and Bobby Blue Bland Oct. 23, Don-
ald Byrd and the Blackbyrds should
be appearing sometime in October,
according to Schnyder.

the festival and its founder Carl Jef-
ferson (who initiated the festivals
seven years ago) to have a spacious
and fitting home for his middle-of-
the-road jazz festival which drew
35,000 over several weckends last
year to its old site in a Concord park.
Concord is about 30 miles east of
San Francisco.

The pavilion seats 8,000, 3,500 in
permanent seats and another 4,500
on the surrounding grassy slopes.
No one is more than 180 feet from
the stage and sight lines are unob-
structed. The sound, due Lo “assisted
resonance’’ acoustic design by
Chnstopher Jaffe that reduces the
rate of sound decay in the Pavilion,
is good. The stage and reserved seats
are protected by a large flat roof that
also holds the sound and highung
equipment. And from the site in the
hills east of downtown Concord you
can, remarkably enough, see no
other signs of civilization.

Besides the Summer Festival
{(which concludes the weekend of
Aug. 1-3 after featuring such artists
as Benny Goodman, Michel Le-
grand, Tony Bennett, Carmen
MacRae, the New York Jazz Quar-
tet, Milt Jackson, and the Crusaders)
several local radio stations have pro-
moted shows there (KNEW with
Tanya Tucker, KFRC with the
Righteous Brothers and Flash Ca-
dillac). The San Francisco Sym-
phony under Seiji Ozawa will do a
series of five concerts there starting
August 15. The San Francisco Ballet
and the Oakland Ballet have per-
formed there. Roger Miller, Jose
Feliciano, Three Dog Night and Bob
Hope are scheduled for August. The
Pavilion supports these shows with
its own local ads, which supplement
the promoter ads.

*The outdoor concert reflects our
lifestyle here,” says Jefferson. "I
think the black tie atmosphere of the
symphony hall turns a lot of people
off.”

THE METERS
STONEGROUND

Boarding House, San Francisco

The Meters, who had opened the two San Fran-
cisto Rolling Stones shows the week pravious,
stayed in town for a six-day stint here which
opened July 21.

The Meters, ol course, are a band whose prin-
cipal virtues are tightness and sou! rather than
staging and a strong lead figure, and so they
fared much better in the comty confines of the
Boarding House than playing to 15,000 Stones-
hungry freaks.

The band came on with each of the five mem-
bers playing hand percussion and then, each
moving to his instrument, stepped confidently
into a thick, precise rhythm that didn't ease up
all set, sounding like the Ohio Players of New
Orleans.

They did 10 numbers, mostly their own mate-
rial, with the lead vocal switching among pianist
Art Neville, drummer Jig Modeliste and conga
player Cyril Newville, although two of the mare fa-
miliar songs, “Love the One You're With" (C.
Neville vocal) and “People Get Ready™ (A. Ne-
ville) were from other sources.

They finished with a solid 20 minutes of their
own manosyllabic rhythmic stuff, with lots of
soloing; the bass solo by George Porter was 2
delight, sounding like a bass and guitar to-
gether.

Opener was Stoneground, a tough local sex:
tet (four white males backing two black female
vocalists) that has just come off a mostly South-
e road trip where they opened shows for
Blood, Sweat and Tears, the Doobies, Blue Oy
ster Cult and Taj Mahal, They did the same ma-
terial that they have been hardening and per-
fecting for the past year or so: “Rock Bottom,"
“Heat Wave,” "Bo Diddley,” plus their original
numbers. Stoneground & primarily a dance

Talent In Action

band, and the sit-down crowd here was some-
what foreign territory. Consequently the set suf-
tered from a lack of audience fire and inter-
action, problems 3toneground rarely faces in
other local bars. JACK McDONOUGH

FEATURING
LARRY CORYELL
JACK DEJOHNETTE
QUARTET

Bottom Line, New York

After months of struggling to overcome the
“pure electronics” barriers, guitarist Coryell and
his four-man group have emerged as one of the
most important jazz-rock crusaders. For many
months, the group was depending too much on
the amplification and pmmickry of their equip-
ment, instead of their adapt musicianship. Con-
sequently, much of the music they were playing
was lost in volume.

This has all been rectified. During the group’s
luly 24 set, they displayed musical abilities. in-
dividually and collectively, that are second to
none. Coryell has always been an inventive and
dynamic guitarst, but under the spell of his
group, he 15 putting out mere effort and inven-
tiveness than ever before,

Drummer Alphonse Mouzon is a visual drum-
mer and what e really lacks in his technigue,
he more than makes up for in his vitality and
endurance. Trumpeter Mike Lawrence and key-
board ace Mike Mandel share in the soloing with
Coryell and both of them have strong jazz ties.
Still, they offer a different approach to this art
form. As for bassist John Lee, he's growing into a
powerful entity with a watchful eve on the elec-
tnc bass' current king, Stanley Clarke.

The set was opened by Coryell playing an
acoustic duel with guitarist Steve Kahn on many
well-known jazz tunes by musicians like Wayne

(Continued on page 30)

Faces Scrub

3 Dates On
Their Tour

NEW YORK—The Faces, caught
in a backwash from the Rolling
Stones’ tour, have cancelled the first
three dates on their own tour, origi-
nally scheduled to begin in West
Palm Beach, Fla. Friday (15).

Faces' manager Billy Gaff says
that the Stones extending their tour
50 that it closes Friday (8) has put a
crimp in his group’s rehearsal plans,
being that Faces lead puitarist Ron
Wood is also being featured on the
Stones’ daltes.

It was earlier expected that Wood
would be free sooner to work on the
mostly new material planned for the
Faces' tour.

Reportedly, some $20,000 has al-
ready been spent on the three dates,
which had a combined potential
gross of $200,000. The other two
dates shelved were in Tampa. Fla,
(16) and Atlanta, Ga. (17).

_Signings_

Ronee Blakely, star of the hit film “Mash-
ville,” to Warner Bros. Her Muscle Shoals ses-
sions will be the first independent production of
former Atlantic v.p. Jerry Wexler. Singer-writer
Blakely had an Elektra album three years ago.

Ron Keith & the Ladies (Eloise Whittaker and
Lolita Pree) to A&M, Trio was formerly known as
LAX. Their new single “Can't Live Without You"
was produced by John Flores. ... Frank Hay-
hurst, popular Bay Area writer-singer, to Fan-
tasy.

Pianist Roland Hanna to CT1. He is a member
of the New York Jazz Quarlet which debuts on
the CTI subsidiary, Salvation. LP was produced
by bassist Ron Carter. . .. Lonnie Liston Smith
re-signs with Flying Dutchman for three years.
Label is distnbuted by RCA.

Lyn Christopher 5 the first pop signing to
ATY's Granite country label. . . . Dick Massie o
Homa Records in Oklahoma City, His “Sunday
Country Grass” LP will be out in Seplember,

Lydia Pense & Cold Blood to ABC. Phila-
delphia-based Trammps fo Atlantic. The 11-
piece band's debut single for the label is
“Hooked For Life.” An album is scheduled for
September release. .. . EON inks with Scepter.
The group is mixing their debut LP at New York's
Opal Studios, Haig Palanjian producing.

Peter Skellern to Private Stock Records in the
lI.S. and Canada. The singer/songwriter has a
two-single deal, with a long-term option for
three albums on either side. First product to be
released under the pacl is Skellern's ULK.-
charted disk "Hold On To Love.”

Delaney Bramlett to Polydor Inc.'s MGM la-
bel. His debut LP, “Giving Birth To A Song," is
due shortly. ... Michael Patakis is the first
songwriter signed to the Carpenters’ publishing
company, Hammer & Mails Music.

Astor Piazolla, Argentine accordionist cred-
ited with blending the tango to modern jazz, to
Chrysalis Records. He's a big star throughout
Latin America and Europe. . . . Tom Snow, Capi-
tol artist, to write for Beechwood Music.

Stonebridge, top Detroit club band, to Leo
Fenn's Prevue Managemenl. ... Songwnlers
Carol Conners and Ayn Robbins to Bart/Levy
Associates for film music representation

Syracuse Fair
A 1-Day Event

NEW YORK--"The Great Amer-
ican Music Fair,” a one-day music
festival, is planned for Aug. 23 at the
New York State Fairgrounds in Syr-
acuse, N.Y, The talent line-up for
the event includes the Beach Boys,
Doobie Brothers, JefTerson Starship,
America, New Riders of the Purple
Sage and the Stanky Brown Group.

Producing and promoting the
show is John Scher's New Jersey-
based Monarch Entertainment Bu-
reau, which has presented more than
50 shows in the area during the sea-
SOm,

www americanradiohistorv com
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Rock At Vegas’ Stardust

LAS VEGAS—Gary Naseef is us-
ing the Stardust’s auditorium as a
second home for his rock concerts
while the Sahara’s Space Center is
being revamped.

Naseef is the city’s rock promoter
first responsible for bringing con-
temporary concerts to Strip hotels,
with his Sahara pact dating back al-
most one year.

A recent two-day engagement by

Here's a Switch:
Los Angeles Will
Welcome Concerts

LOS ANGELES—The huge Con-
vention & Exhibition Center down-
town here should go after rock con-
certs in order to boost annual
revenues that dropped 5200,000 to
$1.5 million between 1973 and 1974,
recommends an audit by the city ad-
ministrative office.

Mayor Tom Bradley has accepted
the recommendation and instructed
Dick Walsh, general manager of the
municipal auditorium dept. to seek
rock bookings. The audit stated that
previous general managers were
specifically instructed not to book
musical events.

However, concert promoters may
well be wary of putting shows into
facilities within central Los Angeles
because of the hundreds of mari-
juana arrests made by the police
dept. at Pink Floyd’s five-night
stand last spring at the Sports Arena,
which 15 also managed by Walsh's
municipal auditorium dept.

But perhaps the recently passed
California law making marijuana
possession a minmimal offense will
prevent similar mass arrests in the
future and lead to regular use of
such city-owned downtown facilities
at the Convention Cenler, Sports
Arena and Coliseum,

Stones Concert
A Jersey Hoax

NEW YORK—Tickets for a Roll-
ing Stones concert that didn't exist
were circulating here Jast week at a
going rate of $10.

Several local radio stations, when
alerted, carried warnings to their lis-
teners that not only were the tickets
bogus, but that the Stones’ appear-
ance at nearby Garden State Art
Center in New Jersey was a fraud
too. Scheduled performer for the
shows Friday and Saturday night
shows was singer Jerry Vale.

the Average White Band July 27-28
marked Naseef's first promotion at
the Stardust convention auditorium.

Maseef says the Sahara, however,
has first refusal on all his promo-
tions.

The Stardust entered the Strip
rock concert field recently when
Double Or Nothing Productions
presented Dr. Hook, They presented
ELO Sunday (3) along with Batdorf
and Rodney with tickets at $6.50.

Naseel has lined up Loggins and
Messina Sept, 2-3 for the Sahara—if
its facility is ready. He also is prep-
ping Jesse Colin Young for mid-Au-
gust and Al Green for later in the
month. Locations for these shows
are not yel firmed.

Tickets for AWB were $9.50 at the
door; §9 via reservations. Naseef en-
visions $5.50-%6.50 for Young;
$7.50-%$9.50 for Green,
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Studio Track

By BOB KIRSCH

LOS ANGELES—At Cherokee
Studios locally, Rick Nelson is
wrapping up his next LP with Jerry
Fuller producing and Dee Robb at
the control boards. Producer Rich-
ard Perry is in doing tracks and over-
dubs on the next Art Garfunkel proj-
ect, as well as working on the next
Lon & Derek cffort. Joe Robb is
working the boards on that one. The
Coasters are in with producer
Bumps Blackwell and engineer Tom
LaPondre, and Toby Foster is busy
with Paul Stillwell on assorted gos-
pel projects.

k k%

At Sigma Sound in Philadelphia,
Engelbert Humperdinck is over-
dubbing material with producer Bob
Eli. Richie Rome and Jacques Ma-
rali are finishing up work on the
Ritchie Family project and Rom
Dante has been busy overdubbing
strings and horns for Barry Manilow.
Bobby Martin 1s laying down some
rhythm sides for Dee Dee Sharpe
(whom you may remember had a
number of huge hits in the early
"60s) and Baker, Harris & Young are
adding voices to the next Trammps
single.

Up north at Seattle West Record-
ing Studio, Grover Washington Jr.
has been jamming, while Jeff Sim-
mons, once of the Mothers Of Inven-
tion, 1s cutting a single. Gail Davies
Is in cutting, as are Shy Anne, Louie
& The Rockets and Thin Red Line,
The studio’s remote unit, dubbed
the Explorer Location Recording
Truck, cut the Dinosaur Rock Festi-
val on Mount Rainier, as well as
masters for Billy Scream and Jim
McInnes—both produced by Rick
Keefer. Finally, a party was tossed in
the studio for Island artist Robert
Palmer.

* ok k

The Casino Montreux, a new au-
ditorium, has opened its doors in
Montreux, Switzerland. Included 15
a Westlake Audio built control
room, specifically designed for
recording concerts. The room fea-
tures a Neve console, 32 in, 24 out;
two Studer 16/24-track tape ma-
chines, one Studer 4-track and two
2-tracks, Dolby 24-track Noise Re-
duction, two Tannoy monitors and
four Westlake monitors. The studio
itself includes a slate floor, trap ceil-
ing system, variable acoustic mid-
band character and vanable trap-

ing. The studio was also built by
Westlake. John Timperly, a veteran
engineer from London, will be act-
ing as chief engineer. Alex Grob and
Anita Kerr make up the manage-
ment team.

* L w
At Haji Sound in Los Angeles, the

studio’s remote unit has completed
two Loggins & Messina LPs at Jim
Messina’s ranch in Ojai, Calif. Jim
Messina produced, with Alex Kaza-
negras and Corey Bailey engineer-
ing. The truck is currently on the
road cutting Joan Baez, with David
Kershenbaum producing and Kaza-
negras working the boards, Three
live comedy LPs, featuring Freddie
Prinze, Reynaldo Rey and Ray Scott
are completed, with John Fiore and
Dave Costell engineering. Bonnie
Murray is currently in the studio,
with Johnny Palazzoto producing
and Costell engineering. A country
group, Bobbie & Clyde, is in cutting
with producer Charlie Dee and engi-
neer Fiore, and Steve Ganns and
Rick Baker are both in the studio
working on various projects,
L * *

In notes from around the country,
Rick Shlosser, once drummer with
Van Morrison, as well as having
worked with Edgar Winter and Boz
Scages, is now working on inde-
pendent projects for Cherry Hill
Productions, Bob Crewe and Rich-
ard Perry in Los Angeles. At Sun-
swept Sound in Studio City, Calif.,
Ted Neely is cutting new material.
Jazz pianist John Maller is also
doing some work. Sound Recorders
is now the Total Experience Studio
in Los Angeles, with Bob Hughes
acting as general manager. The stu-
dio is owned by the nightspot of the
same name, one of the leading soul
clubs in Los Angeles. Edwin Starr
has been in, producing himself with
Larry Miles engineering.

Larry Fast, who 15 actually the
rock group Synergy, is at the Honky
Chateau in France working on his
next LP. Sudden Rush Music has
added a music publishing and pro-
duction company to its studio facil-
ities, and has launched a Musicians
Classified column to aid its writer
development program. At the ASI
Studios in Minneapolis, there may
be a series of live concerts in store for
the fall with KQRS-AM/FM. John
Renton recently did a concert at the
studio broadcast over the station,
and new Atantic artist Mirabai will
be showcased at the studios shortly,

n * *

At Wally Heider's in S5an Fran-
cisco, Spirit has been in laying down
tracks for their next LP, with Steve
Mantoani engineering and Susan
Foot lending a helping hand. Greg
Errico and Lee Oskar are in mixing
their LP for Far Out Productions,
with Neil Schwartz and Jeffrey Hus-
band handling the engineering. Stan
Getz stopped by to work with engi-
neer Phil Edwards, while Edwin

(Continued on pape 30)
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KIAP, WOUR, WRAS, KGB

1 ROGER DALTRY, RIDE A ROCK HORSE,
MCA: WMMS, WKTK, WHCN, KSAN, WABX,
WIOT, WMMR, KZEW, KSHE. WOR), WRAB,
WIME. WOSR, KLBJ, WOFM, KLOL, KBPI, KSML,
KWST, WLIR, WZZ(, WOIV, CI0M, WERU, CHUM,
KFMY, KZEL, KMYR, KMET, KTYD, WAER, KOME,

KLBJ, KZEL, KBPI, KSML, WKTK, WOIV, KZAP

2 GARY WRIGHT, DREAM WEAVER, Warner
Bros: WHCN, WMMS, KLOL, KTYD, KWST,
WLIR, CIOM, WIOT, KSHE, WOR), WBAB, WOSR,
WIIQ, KFMY. KMYR, KMET, KSAN, KOME
WNEW, WPLR, WOUR, WERU, KIEW. WRAS

WOFM, KMET, KSAN, KBPI, WOIV

3 FAIRPORT CONVENTION, RISING FOR
THE MOON, Island: KZAP, KOME, WERL,
KTYD, WHCN, WMMR, WLIR, WRAS, CHUM,
WOQSR, KLBJ, WAER, WNEW, KZEL, KMYR, WPLR,
KWST, WKTK, WIOT, WOUR, KZEW, WEAB, KSML,

4 HEARTSFIELD,

KLBI

FOOLISH PLEASURES,
Mercury: WSDM, KSHE. WORJ, WLIR, WZZ0,
KBPI, KWST, WKTK, WBAB, CHUM, WQFM,
KMYR, WOIV, WIOT, KZEW, WHCN, WOSR, KEMY,
KSML, WAER, KOME, WOUR, WABX, WRAS, KZEL,

KMYR, KSML, KWST, WNEW, WIMF, WOUR,
___ WBAB, KMET, KSAN, WQIV, KZAP, KOME, WPLR

5 BUDDY MILES, MORE MILES PER GAL-
LON, Casablanca: WHTK, WIOT, WMMR, KSHE,
WORI WLIR, WHCN, WOSR, WOFM, WZZOQ, KZEL,

9 PAUL KOSSOFF, BACK STREET CRAW-
LER, Island: WMMS, KZAP. KOME. KSHE. WLIR,
KIEL, KMYR, WFLR, KWST, WORJ, KSML, KTYD,
WRAS, WOLR, WQIY

10 RALPH McTELL, STREETS, 20th Century:
WMMRE, WOIY, WLIR, WHCN, KFMY, KMYR,
WNEW, WOUR, WERL, WAER, WRAS, WRBAB,
WPLR

MONTY PYTHON'S FLYING CIRCUS,
Pye: KWST. WHCN, WOUR, WOSR, WERLI, WAER,
WMMR, WORI, WOFM, WBAB, KOME, KLOL,
KMYR

11 BE-BOP DELUXE, FUTURAMA, Harvest/
Capitol: WPLR, WHCN, WOUR, WLIR, WMMS,
WNEW, WHMMR, WORJ, WRAS, KZEL
FIRE BALLET, NIGHT ON BALD MOUN-
TAIN, Passport: WNEW, WPLR, WIOT, WAER,
WOUR. CHUM, WRAS, WOFM, WGAB, KOME
FLASH CADILLAC AND THE CONTI-
NENTAL KIDS, SONS OF THE BEACHES,
Private Stock: WOUR, CIOM, WERU, WKTK,
KWST, WIOT. WHCN, WBAB, KZAP, KMYR
TROOPER, MCA: CIOM, WIOT, WMMS.
WBAB, WOSR, KLOL, KZEL, WOUR, WLIR, KLBI

12 MIRABAI, Atlantic: WOUR, WMMR, WLIR,
WNEW, WPLR, WABX, WOFM, WBAB, WKTK

13 JOSE FELICIANO, JUST WANNA ROCK N'

ROLL, RCA: KZEL, KMET, KTYD, WKTK, WiOT,
WBAB, CHUM, WABX

SPINNERS, PICK OF THE LITTER, Atian-
bic: KIAP, WSDM. KMET, WBAB, CIOM

RUBY STAR AND GREY GHOST, Capi-
tol: WOFM, WOUR. WORJ, WLIR, WIOT

WHITE LIGHTENING, Island: KWsT,
WMMS, WLIR, WIDT, KLOL

16 STEVE KUHN, TRANCE, ECM: WHCN,
WIOT, WRAS, KTYD

MICHAEL O'GARA, London: WQIV, WBAB,
WKTK, WI0T

LEA ROBERTS, LADY LEA, United Artists:
WHMMS, WPLR, WORJ, WQSR

LENNY WILLIAMS, RISE SLEEPING
BEAUTY, Motown: WABX. WIOT, KZAP, WPLR

17 ARTHUR ADAMS, HOME BREW, Fantasy:
KTYD, CIOM, WSDM

JIMMY BUFFETT, RANCHO DELUXE

mgnm lll'litH Artists: KLBJ, KSML.
KLOL

CLAREMCE CARTER, LOMLINESS AND
TEMPTATION, ABC: KSAN, KSML, KTYD

ANDY FRASZIER BAND, CBS (Import):
KLBJ, KSAN, WRAS

fvﬁ? FREE STORY, Island: WKTK, WiOT,

ELVIN JONES, NEW AGENDA, Vanguard:
KMYR, WIOT, CHUM

"6 CARAVAN, CUNNING STUNTS, BTM:

WHCN, KSAN, WAER, WOUR, WMMR, WBAB,
WNEW, WOQFM, WLIR, KOME, WQIV, WERV,

KTYD, WPLR, KZEL, WKTK

WIOT, WRAS, KLBJ, WZZQ, KFMY, KMYR, KSML.,

WKTK, WOIV, KIAP, WABX

FELIX CAVALIER, DESTINY, Bearsville:
WHCN, WNEW, WMMS, KTYD, WLIR, CJOM,
WBRU, WIDT, WMMR, WORJ, WEAB, WQSR,
KZEL, KMYR, KWST, WAER, WPLR, WOUR, KSML,

HLB), WETK

U F O, FORCE IT, Chrysalis: KZEL, WiOT,
KSHE. KLOL. KBPI, KUDL, KWST, KGB, KOME,
WMMR, WORI, WLIR, WMMS, WBAB, WQSR,
WOFM, KMYR, KMET, KSAN, WOUR, KZEW,

KSHE, WRAS, WHCN, KSAN, WKTK

7 THIN LIZZY, FIGHTING, Vertign: WOR),
KIEL, KMYR, CIOM. WIOT, WLIR, WMMS, WBAB,
WOSR, WOFM, KFMY, KOME, WOUR, WMMR,

RANDY PIE, Polydor: KZEL, WLIR, WMMR,
WHRU, WKTK, WRAS, CHUM, WQIV -
DAVID SANBORN, TAKING OFF, Wamer
Bros.: WLIR, KWST, WIOT, WMMS, KMYR, WPLR,
CIOM, WESDM

14 BANCO, Manticore: KMYR, CHUM, WIOT,
KSHE, WRAS, WQSR

BROWNSVILLE STATION, MOTOR CITY
CONVENTION, Big Tree: KSHE. WLIR, wiOT,
WHEW, WHCN, WBAR

CRACKIN, CRACKIN 1, Polydor: &Pl
KSAN, KOME, WLIR, KZEL. KFMY

JOHN HIATT, OVERCOAT, Epic: KIAP
WLIR, WHCN, KSHE, WNEW, WAER

THE TROGGS, Pye: WOUR, KWST, WMMS,
WOSR, WBRU, WNEW

15 CANNONBALL ADDERLEY, PHOENIX,
Fantasy: WOFM, KZEL, WHCN, WIDT, WAER

CHUM, KMET, WOSR, WKTK, KOME, KBPI

B GENTLE GIANT, FREE HANMD, Capitol:
WHCN, WOUR, WLIR, KLOL. KMYR, KWST,
WERL, WAER, WMMR. WIOT, WRAS, WNEW,

RAY THOMAS, FROM MIGHTY OAKS,
Threshold: WNEW, WLIR, WKTK, KZEW, WBAR,
WOFM, KLOL, KWST, WSDM, WPLR, WMMR.
KGH, KBPI, WOSR, KSML, KZAP, KOME, KMYR

ARTHUR BROWN, DANCE, Gull: WMMS,
WIDT, WNEW, CHUM, WQIV

BILL HORWITZ, LIES, LIES, LIES, ESP:
WRAS, WNEW, WOLR, WAER, WLIR

RONNIE LAWS, PRESSURE SENSITIVE,
Blue Note: CJOM, WHCN, KSML, WAER, WPLR

BOBBY HARRISON, FUNKIEST, Capitol:
WLIR, WOUR, KSML

JACK McDUFF, MAGNETIC FEEL, Cadet:
WSOM, KSML, WIOT

MOONRIDER, Anchor: WMMS. WIDT, WLIR

NUETRONS, United Artists: WLIR, WHCN,
CHUM

STRAY, STAND UP AND BE COUNTED,
Pye: WKTK, WIDT, WHCN

18 BARRABAS, HEART OF THE CITY, Atco:
WQSR, CIOM

LAURIE BOGIN, THE EXCEPTIONAL
LAURIE BOGIN, Buddah: WAER, WBRU

JOE BONNER, THE LIFESAVER, Muse:
WAER, KSML

BETTY EVERETT, HAPPY ENDING, Fan-
tasy: KTYD, WOUR

ELLEN McILWANE, THE REAL ELLEN
McILWANE, Kot'ai: WPLR, WLIR

NUCLEUS, SNAKEHIPS ETCETERA, Sire:
WHAB, WRAS

ORLEANS, Il, ABC (import): WHCN, WLIR

SUNDANCE, 20th Century: WOUR, WiOT

TOM SNOW, TAKING IT ALL IN STRIDE,
Capitol: WHCN, WMMR, WSDM, WNEW, WLIR

PHIL WOODS, LEGEND, RCA: WAER,
WSDM

14, 17
17, 18

12, 13, 14, 15, 16, 18

17, 18

15,17, 18

RANSAS CITY: KUDL-FM, Mark Cooper; 6

ALBUQUERQUE, N.M.; KMYR-FM, Jeff Paollack; 1, 2, 3,4, 5,6, 7, & 9, 10, 11, 13,
ATLANTA, GA.: WRAS-FM, Jim Mormson; 1, 2, 3,4, 6,7, 8,9, 10, 11, 13, 14, 15, 16,

BLUSTIN, TEXAS: KLBJ-RFM, Greg Thomas: 1,2, 3 4 6, 11, 17
BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard: 1, 2, 3, 4,5, 6, 7, 8, 10, 11,

BALTIMORE, MD.- WKTK-FM, Steve Cochran; 1,2,3,4,5,6,7, 8, 11, 12,13, 16, 17
CHICAGD, ILL.: WSDM-FM, Burt Burdeen; 4, 8, 13, 15, 17, 18

CLEVELAND, OHIO: WMMS-FM, John Gorman; 1,2, 6,7, 9, 11, 13, 14, 15, 16, 17
DALLAS, TEXAS: KTEW-FM, Mike Taylor; 1, 2,3, 4, 6, 8

DENVER, COL.: KBPLFM, Jean Yalder; 1,2, 3, 4, 6, B, 14

DETROIT, MICH.: WABX-FM, lim Sotet: 1, 4, 6, 12, 13, 16

DETROMT, MICH.: CIOM-FM, Bill Robertson; 1, 2, 6, 7, 11, 13, 15, 17, 18
EUGENE, ORE. KFMY-FM, Mark Sherry. 1, 2, 4, 6, 7, 10, 14

EUGENE, ORE.: KIEL-FM, Stan Garrett; 1,2, 3, 4, 5,6, 7, 9, 11, 13, 14, 15
HARTFORD, CONN.- WHCN-FM, Paul Payton: 1,2, 3,4, 5,6, 7, 8, 10, 11, 14, 15, 16,

HEMPSTEAD, N.Y. WLIR-FM, Gil Colquite; 1,2,3,4,5,6,7, 8,9, 10, 11, 12,13, 14,

HOUSTON, TEXAS: KLOL-FM, lim Hilty: 1, 2, & &, 10, 11, 15, 17
JACKSON, MISS.: WIZI0-FM, Kesth Carter; 1, 2, 4, 5, 6

Following lists participating stations. Numeral after each specifies selections programmed.
LOS ANGELES, CA.: KMET-FM, Joe Collins; 1, 2, 3, 5,6, 8 13, 15

LOS ANGELES, CA.: KWEST-FM, Dawid Perry; 1, 2,3,4,5,6,8,9,10,11, 13,14, 13

MILWALIKEE, WISC.: WEMF-FM, John Houghton; 1, 5

MILWALKEE, WISC. WOFM-FM, Bobbin Beam; 1,3, 4,5, 6,7, 8,10, 11, 12, 15

15, 16, 18

NEW HAVEN, CONNM_: WPLR-FM, Gorden Weingarth; 2, 3, 5, 6, 8, 9, 10, 11, 12, 13,

NEW YORK, N.Y.. WNEW-FM, Dennis Elsas: 2, 3, 5, 6, &, 10, 11, 12, 14, 15

NEW YORK, N.Y. WOIV.FM, Lisa Karlin: 1, 2, 3, 4,5, 6 9, 10, 13, 15, 16
ORLANDO, FLA: WORJ-FM, Mike Lyons; 1, 2, 4 5, 6, 7, 9, 10, 11, 15, 16
PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 1, 3,

67.810,11,1213,15

PROVIDENCE, R.L: WBRU-FM, Jeremy Butler; 1, 2, 3, 6 8, 10, 11, 13, 14, 18

SACRAMENTO, CA.: KZAP.FM, Robert Williams: 1,2, 3, 5,6, 8,9, 11, 14, 15, 16
SAN DIEGO, CA KGB-FM, Art Schroeder; 1, 6, B

SAN FRANCISCO, GA. KSAN-FM, Bonnie Simmons; 1, 2, 3,5, 6, 7, 14, 17
SAN JOSE. CA.. KOME-FM, Ed Romig, 1, 2, 3,4, 5,6, 7, 8, 9, 10, 11, 14
SANTA BARBARA, CA: KTYD-FM, Laurie Cobb; 1, 2, 3,
ST. LOUIS. M0.: KSHE-FM. Shelly Grafman; L, Z, 4, 5,

6,9, 13 16, 17, 18
675 14

SYRACUSE/UTICA, N.Y. WOUR-FM, Steve Huntington; 1, 2, 3,4, 5,6, 7, 8, 5, 10,

11, 12, 14, 15, 17, 18

SYRACUSE, N.Y.- WAER-FM, Dan Neer: 1, 3, 4, 6, 8, 10, 11, 14, 15, 18

TAMPA, FLA: WOSR-FM, Mark Beftaire; 1, 2, 3, 4, 5,6, 7, 8, 10, 11, 14, 16, 18

TORONTO, CANADA; CHUM-FM, Benjy Karch; L, 3, 4, & 11, 13, 14, 15, 17
TI}LEEH] OHIO: WIOT-FM, Neil Lasher, 1,2, 3, 4, 5,6, 7, 8, 11, 13, 14, 15, 16, 17,

RINGS BEACH/TRUCKEE: KSML-FM. Bill Ashiord; 1, 2,3, 4,5,6,8,9, 15,17, 18

Cuban Music Out Of the Closet

MEXICO CITY—-With the offi-
cial resumption of relations between
Cuba and Mexico, and, most likely,
between Cuba and the U.5.. interest
centers on what has been going on
musically behind the “palm tree cur-
tain."”

Recently, there was a cultural in-
terchange between both Spanish-
speaking nations, and the first en-
lightenment of what has been hap-
pening in Castroland was brought
into focus.

One observer, high in musical cir-
cles in this country, Rogerio Azcar-
raga, president of Discos Orfeon,
sums it up: "Unfortunately, the only
new thing (musically) that had been
created, the only added novelty was
communist propaganda.”

Azcarraga's candid and depress-
ing assessment of whal took place at
the Auditorio Nacional, where the
Cuban caravan began, is one of
mixed emotions. “There wasn’t one
single new sound or rhythm,” he
says, “and about the only part of the
show that was good from a musical
standpoint was when they played
the old songs—too old, though, to
really appreciate in this day and
age.”

Aside from the political messages
in the two separate halves of the
show, “Noche Cubana” (popular ro-
mantic, social and political songs)
and “Que Linda Es Cuba™ (folklore
music presented 1n vaned forms
with dances), there was nothing ex-
traordinary.

The label executive, as did others,
classifies it all as having something
to say, i.e. a couple of songs “The
OEA (OAS) Makes Me Laugh™ and
“The Pigs Lost In The Bay Of Pigs,”
but other than that it was a letdown.
“It’s too bad they had to lump every-
thing into the same arena (songs,
dances and the expressions and phi-
losophy of Castro),” he adds.

One of the things Azcarraga re-
members about the Cuban music
prior to 1959 is that it was something
of a contribution to the world than
perhaps “all of Laun America put
together.” He remembers the catchy
styles of the mambo, cha-cha-cha,
huaracha, charanga, among several,

And of such great artists (some of

(Continued on page 66)
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MARKED CHANGE

Disco Community,
Labels Trusting,
Works Together

By JIM MELANSON &
JEAN WILLIAMS

NEW YORK-The ties between
the disco community and manufac-
turers, viewed by many a year ago as
shaky at best, are now firmed to the
point where insiders see the flow be-
tween the two camps as being “busi-
ness as usual.”

Helping to foster this new found
camaraderie are several factors,
among which are:

® Theslow but steady acceptance
of radio to disks with strong disco
followings.

® The literal boom in the open-
ing of new dance clubs around the
country,

® The absorption by labels of
several disco disk jockeys into their
respective staffs—a&r, promotion,
CIcC.

® The growing awareness by
spinners of their potential to “break™
records and their leverage to get pro-
maotional goods.

The latter is best exemplified by
the formation here recently of the
Record Pool, a non-profit distribu-
tion center for some 200 local Dls.
Reportedly, the “Pool,” which is run
by spinners themselves, has backing
from some 29 labels. News that a
similar pool might be formed in Bos-
ton also surfaced last week (see
Disco Action),

While the degree of label involve-
ment with discos stll vanes from
company to company, a survey of
East Coast and West Coast firms un-
derlines the fact that most, if not all,
of the major manufacturers are well
past the “wetting the feet” stage.

At RCA, Atlantic and Polydor,
disco disk jockeys, David Todd,
Doug Riddick and Ronald Plumber,
respectively, have joined the person-
nel rolls to help coordinate and di-
rect the servicing of product geared
specifically for disco play. Involve-
ment in a&r decisions when it comes
to dance music also comes into play
for the three.

Other East Coast labels such as
CBS (Jackie Thomas), Buddah
(Mike Milrod), London (Doree Sue
Berg), De-Lite (Joe Price), Midland
International (Harry Spero) and All
Platinum (Steve Simms), among
others, have staffers who are devot-
ing an increasing amount of atten-
tion to moving promotional goods to
spinners, Most view the “hanging
oul” in several of the key clubs here
as a prerequisite for being on top of
what’s happening disco-wise.

Product service lists of area spin-
ners range from 30 to upwards of
150 players. Such in-house lists usu-
ally cover both LP and singles prod-
uct. Full disco product to the Record
Pool by those labels that are in-
volved revolves more around singles
than LPs, although several labels are
also shipping LP titles to the Pool.

When asked if disco airplay is
helping sales, most say that club ex-
posure for a song definitely helps,
adding that it isn"t unusual for danc-
ers to query a club’s spinner as to the
title and/or artist of the song play-
ing. That same interest, they say, of-
ten sparks sales and radio interest.

Many labels on the West Coast
are employing outside agents as li-
aisons. Mark Simon, president of
Provocative Promotions, Los An-
geles, 18 assisting the record com-
panies in their effort to expose disco
product.

RCA, MCA, 20th Century Rec-
ords, Playboy and Motown are the

Discos

DRAGONFLY INNOVATION

Major Acts Toil As
DJs At L.A. Outlet

By BOB KIRSCH

LOS ANGELES—The Dragonfly,
a discotheque in surburban Marina
Del Rey here, has launched a weekly
Sunday afterncon program during
which major recording artists act as
disco disk jockeys and greet custom-
ers.

According to Mark Kreiner, one
of the principals in the Dragonfly,
the Kay Gees and Billy Paul have al-
ready participated in the program.
Arusts set for the future include

Merry Clayton, Tom Scott and
Buddy Miles.

Kreiner, who programs the music
for the Dragonfly as well as for Tif-
fanies and Bootleggers (both also in
the Los Angeles area), says he con-
ceived the artists’ afternoons as a
way of “building a closer working
relationship between the record la-
bels and the discos.

“It gives customers @ chance to
meet acts they dance to and listen to
in an informal basis,” he continues,

Emersons Set
N.Y. Location

PARAMUS, N.J —Emersons Lid.,
the Maryland-based disco/steak
house chain, is opening its first New
York metro area branch in the giant
Garden State Plaza here on the site
of the former Cambridge Inn, for 10
years one of the most popular res-
taurants in the high-traffic location
al the intersection of major routes 4
and 17.

With an English pub theme, the
restaurant will feature a disco. and
more than $300,000 was spent on the
total redecoration. Emersons’ presi-
dent John Radney says the chain ex-
pects annual sales of about $2 mil-
lion here. There are eight other
Emersons in the state, and addi-
tional locations are planned for the
metro area.

compantes utilizing Simon, al-
though most labels employ their
own disco staff,

Motown seems to be one of the
few companies servicing discos with
its entire line of product (country ex-
cluded), notes Miller London, Mo-
town's national singles sales chief
tain. '

“We can get better mileage out of
records if discos receive all product.
Discotheques forced us to release
‘Glasshouse’ by the Temptations as
a single,” says London,

Motown maintains a monthly up-
date of discos and deejays. Most la-
bels admit that it’s necessary to con-
stantly update the disco lists
inasmuch as the mortality rate of
disco situations is high,

Casablanca Record’s president
Meil Bogart has come with a special
disco album featuring eight acts.
One side of the album is r&b with
the other side going pop.

The label employs Wendy Krause
to work pop disco product and
Frances Lawson r&b.

“Special records are being pressed
for discos on 12-inch singles.” says
Bogart. “We are now releasing regu-
lar commercial records with longer
versions going to the clubs,” he adds.

Capitol Records agrees that com-
mercial records with disco potential
should be re-released and extended
for discos.

Capitol’'s national promotion
disco manager, Skip Blackburn,

(Continued on page 30)

“and we've enjoyed a tremendous
amount of cooperation from all of
the labels involved.”

Customers are admitted free to
the artists’ afternoons (normal cover
-::hargc 15 52 and free hors d'oecuvres).
Drinks are §1 during the 5 p.m.-9
p.m. time slot. as opposed to the
$1.50 price generally charged.

Kreiner 15 also using what he be-
lieves is a format different from the
majority of discos currently oper-
ating in the country. “We try to stay
away from what | call the strnict New
York format of playing records that
are aimed primanly at discos,” he
says.

“What I try 1o do,” he continues,
"is play music that [ feel people want
to dance to. It doesn’t have to have
the obvious disco bottom, nor does it
have to be only soul music. We mix
in white rock bands like the Doobie
Brothers, artists like Elton John and
the usual group of disco stars,

“We also play a fair amount of
ballads. The theory is to play music
people would like to dance to if they
were at home. Obviously most
people don’t do a great deal of danc-
ing in their homes, so 1 try to offer
them this variety here.”

The Dragonfly sits 200, is open 8
p.m.-2 am. six nights a week, and
shares a building with the China
Sails restaurant. Kreiner says he and
his associates hope 10 open several
maore discos using the same musical
format within the next six months,
Locations under consideration in-
clude Newport Beach, Calif. and
Hawaii,

Chicago Club Out
To Raise $25,000

CHICAGO—Faces, a local disco
here, hopes to raise 325,000 for the
Special Olympics, a city-sponsored
affair for special children, through a
dance marathon and auction, Aug.
9-11.

Twenty-five couples sponsored by
record companies will compete. At
the auction, such desirable items as
Elton John's hat, a shirt from Elvis
Presley, an autographed Rolling
Stones album, a baton from the
Golden Knights, and videotapes of
the Barry Manilow and Alan King
shows will go to the highest bidder.

Amusement Park

® Continued from page 3

Mountain patrons to a distant loca-
tion within the park. Now with ma-
jor promotion planned and tie-ins
with labels and recording acis we're
sure our new operation will soon be
an important drawing card,”

Also participating in the venture
is station K-100 here, which recently
adapted the Disco 100 format.

The new Disco 100 is said to be
the first of its kind ever to function
within a major amusement park. It
features one of Ms. Brinton's custom
designed mobile units valued at
more than $15,000. Another mobile
van is being employed at shopping
centers and high schools 1o promote
Magic Mountain. Recording acts
and the “trolls” from Magic Moun-
tain will be offered, Ms. Brinton
says.

Condon says that no extra admis-
sion charge will be levied at Magic
Mountain’s gate. “Everyone paying
the park’s admission fee is welcome
to Disco 100 and its spectacular bar-
rage of sound and lighting,” he says.
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By TOM MOULTON

NEW YORK—Music Unlimited Streets locks
(MUSJ} in Washington, D.C., will have their first
annual awards night atfair at the Mark 4 Supper
Club there Monday (11).

Presentations will be made to several record-
g artists, radio disk jockeys and club spinners
who have contributed to the advancement of
disco music and the dance scene locally. Admis-
sion is $3, with profits going to radio station
WKYS's Retarded Children’s Fund. The station is
a strong advocate of disco music in the Wash-
ington area,

Midland International is releasing the Touch
Of Class “I'm In Heaven" single Aug. 19. Com-
mercial copies will have a Part | & 11, while there
will be & special 12-inch test pressing of a com-
bined version for the discos. This is the group's
debut release, which was arranged and pro-
duced by John Davis at Sigma Sound Studios in
Philadelphia.

Calhoun, who are advertised as one of the top
disco groups (until recently most people would
say thal they never heard of them), have a

Colony Records (New York)
Retail Sales
This Week
1 WHEN YOU'RE YOUNG AND IN LOVE-
Ralph Carter—Mercury
2 DREAMING A DREAM-Crown Heights Af-
fair—De-Lite
BRAZIL-Richie Family—20th Century
DO IT ANYWAY YOU WANNA—People's
Choice—-TS0P
NON-STOP-B.T. Express (LP)—Roadshow
FAITH, HOPE AND CHARITY (LP)-RCA

DISCO GOLD—Scepter (LP)

CHINESE KUNE FU-—Banzaii—Scepler

THINK BEFORE YOU STOP-The Nota-

tions—Gemigo

10 DANCE, DANCE, DANCE-Calhoun—
Warner/Spector

11 LEAVIN' THE GOOD LIFE BEHIND—FPhyllis
Hyman—Private Stock

12 SOMEBODY'S GOTTA GO—Mike And Bill—
Arista

13 NEVER GOT ENOUGH OF YOUR LOVE-
Street People—Yigor

14 YOU BROUGHT IT ON YOURSELF—Barbara
Hall-Innovations

15 EVERYBODY STAND AND CLAP YOUR

HANDS—Black Satin—Buddah

L

Wl DO =4 O N

Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week
1 MON-STOP=B.T. Express (LP)—Roadshow
2 BRAZIL-Richie Family—20th Century
3 DO IT ANYWAY YOU WANNA-People's
Choice=TSOP
4 CHECKMATE-Barrabas—ATCO (LF)
5 HE'S MY MAN—-Supremes—Motown
6 IT DI:iL'h‘ TAKES A MINUTE-Tavaras—Capi-
t
7 ANOTHER GIRL-Silver Convention—Mid-
land Intl. (LP)
8 LOVE POWER-Willie Hutch—Motown
9 WHEN YOU'RE YOUNG AND IN LOVE-Ralph
Carter—Mercury
10 LADY, LADY, LADY—Boogie Man Orch -
Boogie Man Records
11 DISCD GOLD (LP)—Scepter
12 ONE HF!EHT AFFAIR=Esther Phillips—Rudu
(LF)
13 COLOR MY WORLD BLUE-Supremes—Mo-
town (LP)

14 | COULD DAMCE ALL NIGHT—=Archie Bell
And The Drelis=TSOP

15 DANCE, DANCE, DANCE-Calhoun-
Warner/Spector

single out on the Warner/Spector label. While
the record “Dance, Dance, Dance” has been
available for several weeks now and initial reac-
tion to it was mixed, both at the retail and club
level, the tide seems to be changing, though, as
& number of clubs are reporting it and sales are
picking up. Joe Palminteri, DJ at The Monster
(Fire Island), says "It's not a record that | would
play the minute | got it but now that it is being
played the audience loves it.”

Reportedly, the New York Record Pool has
turned Columbia onto a CBS UK. single, “You
Set My Heart On Fire" by Tina Charles. It's a
“hustle” record with organ background. There's
a Part | & 11, the latter being the instrumental
version.

Al the Galaxy 21, spinner Walter Gibbons re-
ports “great response” to an imported Colom-
bian single “Yiramundo™ by Francisco Zapata.
The song was onginally recorded by Sergio Men-
dez, but this version is much stronger. It's on
the Costeno label.

(Continued on page 30)

Top Audience Response
Records In N.Y. Discos
This Week
1 BRAZIL-Richie Family—20th Century
2 WHEN YOUR YOUNG AND IN LOVE-Ralph
Carter—Mercury
3 WHAT A DIFFERENCE A DAY MAKES-Es-
ther Phillips—Kudu
4 DREAMING A DREAM—Crown Heights Af-
fair—De-Lite
5 FOREVER CAME TODAY-lackson Fwe-
Motown

& DO IT ANYWAY YOU WANNA—FPeople's
Choice—TSOP
7 PEACEPIPE-B.T. Express—Roadshow (LP
Version)
8 TO EACH HIS OWN/MELLOW ME-Faith,
Hope And Charity—RCA (LP)
9 | LIKE IT/FLY, ROBIN, FLY-Silver Conven-
tion—Midland Intl. (LP)
10 CHINESE KUNG FU—Banzaii—Scepter
11 [T OMLY TAKES A MINUTE—Tavares—Capi-
tol (Special Disco version)
12 SEXY/T.LC.—MFSB—Phila. Intl. (LP)
13 CHECKMATE/MELLOW BLOW-Barrabas—
ATCO (LF)
14 NEVER: GET ENOUGH OF YOUR LOVE-
Streel People—Vigor
15 THREE STEPS FROM TRUE LOVE-Reflec-
tions—Capitol

Downstairs Records (New York)
Retail Sales

This Week
1 WHEN YOU'RE YOUMNG AND IN LOVE-
Ralph Carter—Mercury

2 LADY, LADY, LADY-Boogie Man Orch.—
Boogie Man Records

3 TO EACH HIS OWN-—Faith, Hope And Char-
ity—RCA (LP)

& FLY, ROBIN FLY/I LIKE IT—=Silver Conven-
tion=Midland Intl. (LP)

5 MNON-STOP-B.T. Express (LP) Roadshow

6 DO IT ANYWAY YOU WANNA-People's
Choice—TS0P

7 MAGIC IN THE RIR—FRonnie Walker —Event
8 CHECKMATE-Barrabas—AICO (LF)

9 LEAVIN' THE GOOD LIFE BEHIND—Phyllis
Hyman—Privale Stock

10 CHINESE KUNG FU-Banzaii—Scepter
11 DISCO GOLD-—5cepter (LP)

12 SEXY—MFSB—Fhila. Intl, {LP)

13 BRAZIL-Richie Family—20th Century
14 YOU AND I=Joe Anderson—Buddah

15 DAMCE, DANCE, DANCE-Calhoun-
Warner/Spector

Top Audience Response Records In L.A./San Diego Discos

This Week

1 HUSTLE-Van McCoy & Soul City Sym-
phony—Avco

2 AGHT THE POWER-Isley Brothers—T-
Meck

3 FOREVER CAME TODAY—Jackson Five—
Motown

4 DO IT ANYWAY YDU WANMA-—FPeoples
Choice—T.5.0.P,

5 DREAMIN' A DREAM-Crown Heights Al-
fair—De-Lite

6 BRAZIL-Richie Family—20th Century

7 HOLLYWOOD HOT—Eleventh Hour—20th
Century

This Week
8 CHINESE KUNG FU-Banzai—Scepter

9 FOOT STOMPIN' MUSIC—Bohannon—Da-
kor

10 FAME-David Bowie—RCA

11 7-6-54-3-2-1 (BLOW YOUR WHISTLE}-
Gary Toms Empire=FIP

12 HEADQUARTERS: AUGUSTA GEORGIA-
Bobby Byrd—1.K.

13 GLASS HOUSE-Temptations—Gordy

14 THREE STEPS FROM TRUE LOVE—Reflec-
tions—Capitol

15 EASE ON DOWN THE ROAD—Consumer
Rapport-Wing & A Prayer
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Talent

® Comtinued from page 27

Shorter and Chick Corea. Their rendition of the
latter’s “Spainn was nothing short of gemius.
Then Kahn departed giving way to the Eleventh
House, who presented a generous sampling of
material from its older albums. as well as several
from a new Arista L

Opening the show as drummer-keyboardist
Jack Delohnette’'s quartet that featured saxo-
phonist Alex Foster, guitanst John Abercrombie
and bassist Peter Warren_ All of them played on
his latest Prestige album and the music was of a
high energy vanety. Abercrombie and Fosler are
full of new ideas and sounds. JIM FISHEL

TOOTS AND THE MAYTALS
DENNIS BROWN AND THE
INNER CIRCLE
Longhranch, Berkeley

Jamaican reggae legends Tools and the May-
tals closed a sernes of six performances in the
Bay Area July 16 playing to a full house of sweat.
ing, dancing reggae fans, some of whom had
been in line in front of the small club hours be-
fore the performances started and 300 were
turned away at the door.

The Maytals and Brown (plus the Inner Circle
Band, which backed both vocal acts) had played
threa nights at Winterland Arena (2 place much
too big for the still little-known acts) and two
nights at the Orphanage mghtclub.

These were the Maytals’ first Amencan per-
formances outside of New York, and it was
Brown's first-ever American appearance. Most of
the shows were promated or co-promoted by
Kingstan Productions, the same people who run

The Dragons

® Continned from pawe 20
other female singer/male keyboard-
ist team.”

Shortly after signing with the la-
bel, the pair saw Neil Sedaka at the
Troubadour, heard him do “Love
Will Keep Us Together.” They
heard it again in A&M a&r director
Kip Cohen’s office shortly after and
decided that was the song for them.
The single quickly rose to the top of
the charts and the resulting LP fol-
lowed suit. A Spanish version of the
song is also receiving heavy arrplay
currently (KHJI, WABC. WIXY and
others), while the original version is
gaining country and soul ground.

“We think we were pretty well
prepared from a business aspect.”
says Tom, “since Daryl and | both
had the experience of getting
screwed in the past. | wrote a show
where | signed all the wrong papers
and lost all the nghts and Daryl
wrote a song, did the arrangement
and ended up with nothing,

“All the local club work we
planned step by step,” Toni contin-
ues. “We learned our audiences,
tried all the material that's on our al-
bum and saw that it was all well re-
ceived live. We watched our au-
dience broaden.”

Studio
- Track |

® Contined from page 28

Hawkins was by to do some vocal
overdubs with Edwards. Greg
Douglas, guitarist with Hot Tuna,
came by to lay down some acoustic
guitar tracks with Steven Jarvis
working the controls,

* ok ok

At Professional Artist Recording
Studio in St. Louis Charles Dain is
working with producer Ken Wash-
burn. Patti Evans is cutting with
Rich Landers and Ken Keene, while
keene and Parvin Tramel are cut-
ting a single on soul artist Johnmy
North. Production from the pair will
focus on country singer Marilyn
Strothcamp.

Talent In Action

Kingston Records. an outlet for reggae imports
in San Francisco.

“Toots" Hibbert is easily the best male soul
wocalist this reporter has heard in years and
many in the local crowds compared him to Otis
Redding, whose “Dreams To Remember” Hib-
bert gave inspired treatment.

The Maytals (Hibbert, Raleigh Gordon and
Jerry Matthias) incorporate heavy doses of
Amencan gospel into their work, as well as very
noticeable coloration from Motown. There are as
well hints of early rock era groups and the May-
tals dress in high soul fashion.

In contrast, the Watlers, currently the best-
known Jamaican band {(who had completed a
mammaothly successiul five-day San Francisco
run just days before the Maytals came in) dress
|ike jungle guemllas and play a more simmering.
mellow and less choreographed music,

The high point of the Longbranch perform-
ance was “Funky Kingston” and they did new
things to lohn Denver's shopworn “Take Me
Home, Country Roads' thal one would not have
thought possible. Throughout the act Hibber
proved a master, in his clipped and idiomatic
lamaican English, at making the crowd part of
the performance.

Dennis Brown did sweel, instinchively nght
versions of wintage Amenican hits like “'Sil-
houettes™ and hot Jamaican numbers like
“lohnny Too Bad.”

The business arrangements surrounding the
appearances were not a model of decorum, as
reportedly the Maytals appropriated alf of the
Longbranch door take, leaving the Inner Circle
Band stranded m San Francisce, The Inner
Circle lined up two nights at the Orphange the
fallowing week in an attempt to earn plane fare
home. JACK McDONOUGH

THE SHAKERS

Longhranch, Berkeley

The Shakers, a local sic-piece reggae unit (re-
portedly quite close to a contract) has been
playing to the devoted reggae audience of
Berkeley with regular Sunday night gigs over the
past several months al this extra-funky club
which has long been a breeding ground tor some
of the best Bay Area talent.

The Shakers have a two-guitar/bass/ key-
toards/ drums/percussion lineup that features
players from several now-defuncl area bands.
Drummer Ron Rhoades and the rhythm guitarist
write the bulk of the original material, with
Rhoades and keyboard lady Janet Small taking
lead vocals supported by vocal harmonses from
three of the four other players.

The Shakers incorporate a light, American-
ized Beach Boys feel to their extraordinarily up,
happy music, avoiding the political and/or reli-
gious cancerns that show up in the Jamaicans's
own music in favor of boy-girl stories.

One of the most popular songs with the
Berkeley crowds s "Summer Days,” and other
original tunes like “Deep Hole," “Music Make
Me Grow" and “Funny Girl,"” plus Jamaican ti-
tles like "Put a Little Aside” and "Easy Come,
Easy Go™ kept the dance floor consistently filled
July 20. JACK McDONOUGH

JIMMY WITHERSPOON
Playboy Club, Los Angeles

Veteran Witherspoon served up his usual ex.
cellent blend of pop, blues and jazz vocalizing
here July 25. While the artist is still one of the
finest stylists in music, one had the impression
he would have liked to let himself go 2 bit more
and perhaps would have had he not been work-
INE @ SUPPEr rogm.

Backed by a guitar/organ/drum trio, he
moved through familiar classics like “Ain't No-
body's Business,” “Kansas City” and “Stormy
Monday™ during his 45-minute sel. With
erspoon, however, also has the taste and knowl
edge to handle lesser known but equally superb
material like Charles Brown's “Fool's Paradise”
and “Swee! Lotus Blossom”™ or, as he explained
the song was originally written, “Sweet Mari-
|uana,”

Witherspoon, to hes credit. managed to cap-
ture the attention of the crowd throughoot his
set—despite the fact that most of them were
busy eating. His raps were short but interesting
and/or humorous ('This is the kind of matenal
that's kept Fords in my garage over the years™)
and he paced his act well, alternating ballads
and rockers.

While hrs backup trio was musically excel
lenl, Witherspoon 15 still at his best with a big
band behind him and a room where he can let
po a bit more, Still, his performance here
showed just why he has been able to maintain
headline status for four decades in a fichle busi-
ness. BOB KIRSCH

Disco Action_|

® Continned from page 29

Ron Robin, program director at Boston's
WBVF and host of a disco show, reports that he's
thinking about forming a record pool, similar to
the one here, for Boston spinners, He says that
not only are local spinners having trouble get-
ting product but that BVF is also having its diffi-
culties. Among the labels whose product is often
hard to get are TK, All-Platinum and Main-
stream, says Robin.

In fact, Robin continues, when “Rock Your
Baby" first came out he had to borrow a copy
from a local club player so that he could tape it
for airplay. Part of the problem, he feels, is on
the distributar level.

Buddah Records i5 releasing “She's Looking
Good And Moving Fast” from the new Sound Ex-
perience LP. |'s definitely one of the strongest
cuts on the album. Also available now is the new
Black Satin single “Everybody Stand And Clap
Your Hands."” The disk is ringing the cash regis-
ters here.

Salsoul (Caytronics) is rush-releasing the
new single "Salsoul Hustle” by the Salsoul Or-
chestra. It's a very Philly sounding song, maybe
because it was arranged and produced by Phila-
delphia’s Vince Montana.

Disco Community,
Labels Trusting,
Works Together

® Continved from page 29

claims that discos are so important
now he feels it's necessary to hand
deliver the records to clubs as with
radio stations,

He sees the disco craze peaking by
the end of the year, only o revert
back to private, black and gay situ-
ations, “which is the way disco be-
gan in the mid-60s." he says.

Like Casablanca, Capitol only
presses 1,000 copies of special rec-
ords to be distributed to select
discos.

Provocative promoter Mark Si-
mon's approach to communicating
with discos differs from Blackburn's.
“l communicate by mail, even on a
local level.™ he says.

“1 send out letters to at least 350
clubs, notifying them of the label's
disco product. [ follow it up with a
second letter suggesting mixes and
segues on how they can take the rec-
ords and work them into the music
they are already playing. And then |
send the records,” he explains.

Simon says MCA has come with
its first package featuring all new re-
leases, as opposed to packaging old
records with disco potential which
many companies are releasing,

Warner Bros. is on the band-
wagon claiming a mailing list of 600
discotheques, according to Carol
Hart of the promotion department.

She says Wamer Bros, deals with
disco promotion on a national level,
employing the help of local promo
personnel. But on the other hand,
Harold Childs. vice president of
A&M Records, believes in dealing
with discotheques on a local basis,
saying, “local promotion people
know more about their market,
therefore 1 let the local people
handle it.”

‘Music Is’ Show
With 2 Publishers

NEW YORK —The Music Of The
Times Publishing Corp. and Mal-
volio Music Publishing have entered
into a co-publishing and administra-
tive agreement for the score of a new
musical *Music 1s.”

The musical, with music by Rich-
ard Adler, lyries by Will Holt and
book by George Abbotl, is based on
Shakespeare’s “Twelfth Night™ and
is targeted for a Broadway mounting
in the 1976-77 theatrical season.
Show will be produced by Adler;
Abbott will direct, according to
Murray Deutch, head of the New
York Times Publishing Co.

www americanradiohistorv com

Rack Singles Best Sellers
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As Of 7/28/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Billboard.

1 THE HUSTLE—-Van McCoy & The
Soul City Symphony—Avco 4653
2 JIVE TALKIN'—Bee Gees—RS0 510
3 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
1672
4 LISTEN TO WHAT THE MAN SAID—
FPaul McCartney & Wings—Capitol
4091
5 SOMEONE SAVED MY LIFE
TONIGHT—=Eton John—MCA
40421
& PLEASE MR. PLEASE—Olivia
MNewton-John—MCA 40418
7 ONE OF THESE NIGHTS—=Fagles—
Asylum 45257
8 ROCKFORD FILES—Mike Post—
MGM 14772
9 DYNOMITE—Bazuka—Aa&M 1666
10 MAGIC—=Filot—=EMI 3993 (Capital)
11 MIDNIGHT BLUE—-Melissa
Manchester—Arista 0116
12 I'M NOT IN LOVE—-10 cc—Mercury
73678 (Phonogram)
13 FALLIN' IN LOVE=Hamilton, Joe
Frank And Reynolds—Playboy
6024
14 RHINESTONE COWBOY—Glen
Campbell—Capitol 4095
15 WILDFIRE—Michael Murphey—Epic
8-50084
1§ MORNIN' BEAUTIFUL—Tony
Orlando & Dawn—Elektra 45260
17 BLACK SUPERMAN/MUHAMMAD
ALl—Johnny Wakelin & The
Kinshasha Band—Pye 71012
1B AT SEVENTEEMN-—Janis lan—
Columbia 3-10154
19 ROCKIN' CHAIR—Gwen McCrae—
Cat 1996
20 THAT'S WHEN THE MUSIC TAKES
ME=MNeil Sedaka—Rocket 40426
21 | BELIEVE THERE'S NOTHING
STRONGER THAN OUR LOVE-
Paul Anka & Odia Coates—United
Artists 685

22 WHY CAN'T WE BE FRIENDS?—
War=United Artists 629

23 I'M NOT LISA—Jessi Colter—Capitol
4009

24 WHEN WILL | BE LOVED-—Linda
Ronstadt—Capitol 4050

25 COULD IT BE MAGIC—Barry
Manilow—Arista 0126

26 SWEARIN' TO GOD—Frankie Valli—
Private Stock 45201

27 HOW SWEET IT IS (To Be Loved By
You)—James Taylor—Warner
Bros. 8109

ZB THE WAY WE WERE/TRY TO
REMEMBER—Gladys Knight &
The Pips—Buddah 453

29 HELP ME RHONDA—Johnny
Rivers—Epic B-50121

30 'TIL THE WORLD ENDS—Three Dog
Night—ABC 12114

31 WASTED DAYS AND WASTED
NIGHTS—Freddy Fender—ABC/
Dot 17558

32 ANOTHER NIGHT—=Hollies—Epic 8-
%0110

33 HEY YOU—Bachman-Turner
Overdrive—Mercury 73683

34 TUSH-Z7 Top—London 220
35 HOLDIN' ON TO YESTERDAY-—
Ambrosia—20th Century 2207

36 THANK GOD I'M A COUNTRY
BOY—.John Denver—RCA 10239

37 FEEL LIKE MAKIN' LOVE—Bad
Company—Swan Song 70106

382 PHILADELPHIA FREEDOM—EIton
Jahn—MCA 40364

39 LOVE WON'T LET ME WAIT—=Major
Harris—Atlantic 3248

40 BIGGEST PARAKEETS IN TOWN-—
Jud Strunk—Melodyland 6015

Rack LP Best Sellers
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As Of 7/28/75
Compiled from selected rackjobber listings by the Record Market Research Dept. of Billboard.

1 CAPTAIN FANTASTIC & THE
BROWN DIRT COWBOY—Elton
John—MCA 2142

2 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1038

3 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—

AEM SP 3405
4 VENUS AND MARS—Paul
MeCartney & Wings—Capitol
SMAS 11419
CAT STEVENS' GREATEST HITS—
AEM SP 4519
GREATEST HITS—Elton John—MCA
2128
HORIZON—Carpenters--AEM SP
4530
8 HAVE YOU NEVER BEEM
MELLOW=0livia Newton-John—
MCA 2133
9 GREATEST HITS—Tony Orlando &
Dawn—Arista AL 4045
10 FOUR WHEEL DRIVE—Bachman
Turner Overdrive—Mercury 1827
11 TOMMY/ORIGINAL SOUNDTRACK
RECORDING—Polydor PD2.9502
12 BACK HOME AGAIN—John
Denver—RCA CPL1-0548
13 ENDLESS SUMMER—Beach Boys—
Capital SVBB 11307
14 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia PC 33280
15 FANDANGOD-Z.Z. Top—London PS
G656
16 WELCOME TO MY NIGHTMARE—
Alice Cooper—=Atlantic SD 18130
17 GREATEST HITS—lohn Denver—
RCA CPL1-0374
18 Walt Disney's MICKEY MOUSE
CLUB Mousekadances and Other
Favorites—Disneyland 1362
19 THE HEAT IS ON—Isley Bros,—T
Meck PZ 33536

o un
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20 STRAIGHT SHOOTER—EBad
Company—Swan Song 55 8413

21 IF YOU LOVE ME (LET ME
KNOW)—0livia Newton-John—
MCA 411

22 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC /Dot
DOSsD 2020

23 MADE IN THE SHADE—Rolling
Stones—Rolling Stones COC
79102

24 IN—=Led Zeppehin—~Atlantic 5D 7208

25 WHY CAN'T WE BE FRIENDS?—
War—United Artists UA-LA441.G

26 CUT THE CAKE—Average White
Band—Atlantic S0 18140

27 HEARTS—America—Warner Bros.
BS 2852

28 RED OCTOPUS—lefferson
Starship—Grunt BFL1-0999

20 AN EVENING WITH JOHN
DENVER—RCA CPL2-0764

30 PHOTOGRAPHS & MEMORIES, HIS
GREATEST HITS=lim Croce—
ABC ABCD-835

31 SPIRIT OF AMERICA—Beach Boys—
Capitol SVBB 11384

32 GORILLA—James Taylor—Warner
Bros. BS 2866

33 CHICAGD Vill=Columbia PC 33100

34 STAMPEDE-Doobie Brothers—
Warner Bros. BS 2835

35 HEART LIKE A WHEEL—Linda
Ronstadt—Capitol ST 11358

36 NOT FRAGILE—=Bachman-Turner
Overdrive—Mercury SRM-L1-1004

37 PHYSICAL GRAFFITI—Led
Zeppelin—Swan Song 552.200

38 BETWEEN THE LIMES—Janis lan—
Columbia PC 33394

39 CHOCOLATE CHIP—=Isaac Hayes—
Hot Buttered Soul ABCD 874

40 [I'LL PLAY FOR YOU—Seals &
Crofts—Warner Bros. BS 2848

Flora Purim Appears On Campus

LOS ANGELES—Milestone
recording artist Flora Purim per-
formed in concert at California State
Univ., Long Beach, July 28. The
show was part of the 20th Century
Performance Institute, a two-week

seminar given by the university,
Airto, Raul De Souza, Dawvid
Amaro, George Duke, Tom Fowler
and Hermeto appeared with Ms, Pu-
rnim who was let out of a Federal
prison lo perform the show,
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BASF Aims For No. 1
U.S. Blank Tape Spot

By STEPHEN TRAIMAN

NEW YORK—-A marketing cam-
paign esiimated by informed sources
al $3 million—more than the entire
industry reportedly spent last year—
15 committed by BASF to make its
blank tape No. | in the U.S. market,
audio marketing vice president Bob
Blanck announced.

Atan introduction of the firm'’s re-
designed and repositioned cassette
and cariridge lines, he emphasized
that parent BASF A.G., multination-
al chemical piant, was aiming to
make the brand the leader, a posi-
tion it holds in virtually every other
global market—dating from its in-
vention of audio tape in 1932,

A former Procter & Gamble exec-
utive who joined BASF last Febru-
ary, Blanck said the repackaging
and new campaign, geared Lo exten-
sive television spots (Billboard, July
26), was based on a $150,000 market
research study by Glendenning As-
sociates, leading consulting firm of
mostly former P&G personnel.

Two major results of the 1,200-
plus interviews were that the indus-
try was going toward price to sell,
huildlng volume but lowering pmf
its which put several major firms in
financial trouble, and conversely,
the consumer was interested in qual-
ity and reliability, with price a sec-
ondary consideration.

As a result, the three redesigned
BASF lines are aimed at the three
major categorics of consumer:

® True audiophile—Chromium

Dioxide, formerly Chromdioxid in
Cel, 90, 120-minute lengths.

® Demanding hobbyist—Studio
Series, formerly LHS (low noise su-
per) cassettes and Sound Loop 8-
Plus low noise/high output 8-tracks.
Cassettes are in C60, 90, 120, with
C60 and 90 also blister-packed; car-
tridges in 45, 64 and 90 minutes,
with 45 and 90 also blister-packed.

® Fun recordisti—Performance
Series, formerly SKLH cassettes and
Sound Loop B cartridges, with cas-
settes in C45, 60 and 90, with C60
and 90 also blister-packed, and the
low noise/extended range B-tracks
in 45, 64 and 90 minutes, with the 45
and 90 also blister-packed.

Six different designs were checked
with leading firms for brand name
recall o come up with the series
names and graphics. Simple, strong
design is basically three horizontal
bands, with BASF prominently in
top black strip, tape length in white
{Chromium Dioxide), blue (Studio)
or red (Performance) center strip,
and series name in bottom black
strip.

Two commercials were previewed
by Young & Rubicam, effectively
using the theme “We Sound Like
The Original Because We Are The
Original,” set for a start in October.
Schedule includes ABC Monday
Night NFL football, a number of
ABC action shows, syndicated Don

{Continued on page 48)

Teldec photo
At recent TED vidisk update press confab in Hamburg, from left, are Herbert
Kollisch, Teldec videodisk dept.; Gunther Braunlich, promotion chief: Rolf
Schiering, Telefunken director, and Kurt Richter, Teldec managing director,
who cited progress for system since March introduction.

Auto Changer Bow
For TED Videodisk

® Continwed fram page 4

sleeves and inseris a new one auto-
matically within several seconds af-
ter the “used™ disk drops down.
Changer is based on technology de-
veloped by A.E.G., one of the TED
joint venture partners and the larg-
est manufacturer of automauc letter
sorting equipment. No price has
been confirmed.

Although he declines to reveal
any relail sales figures, Richter says
that “in spite of a general recession,
more and more private customers,
schools, local authorities and institu-
tions are showing interest in the sys-
tem which will be presented in the
near future in other European mar-
kels,” Scandinavia is reportedly the
next area of TED introduction.

With a wide range of programs
(Billboard, March 1) from music,
popular science, travelogs, light en-
tertainment, sports and cartoons 1o
training and lecture items, producers
are aiming at both the consumer and
mstitutional markets, Distribution is
by the AEG-Telefunken organiza-
tion, the Ariola group and EMI-
Electrola.

“"Enormous” sales possibilities are
anticipated by the various label pro-
ducers in the educational/institu-
tional field, Richter says. In collabo-
ration with textbook publishers, an
interesting series of programs is
coming up designed for college and
home studies.

Industry is being touted on using
the system for employee training,
sales promotion, customer service
and information, as Richter claims
that due to low production costs
TED is the least expensive audio/
visual system on the market today.

The thin, flexible, unbreakable 8-
inch Bildplatten enables it to be sup-
plemented with books, magazines
and newspapers, he pninls out. This
offers a “unity of media” which can-
not be repeated by other audio/vis-
ual systems with longer play or
larger disks.

Although no licenses have been
announced in the US. in Japan
Sanyo is known to be working on a
consumer model that it could intro-
duce in both markets, although the
company emphasizes no marketing
commitment has been made.

Tape/Audio/ Video

..... mmeen SANSUI'S TADA

Dealers Told: Take

U.S. Probing
Straight-Line
Table Imports

WASHINGTON — Import and
sale of certain record turntables in-
corporating straight-line tracking
systems will be investigated by the
U.S. International Trade Com-
mission as a possible unfair act un-
der the U.S. Tariff Act, Section 337.

A complaint of unfair competition
was filed by Jacob Rabinow of Be-
thesda, Md., owner of a patent he
claims covers the straight-line track-
ing system, and exclusive licensee
Harmon-Kardon, of Plainview,
N.Y. Alleged import transgressors
are High Fidelity House, Pasadena,
Calif. and Bang & Olufsen, with of-
fices in Denmark and Elk Grove Vil-
lage, IIL

Under Section 337 of the Tariff
Act, the commission is empowered
to issue cease desist orders, or 1o take
the drastic step of excluding the vio-
lating imports altogether. Cases in-
volving illegal use of licensed pat-
ents have made up most Sec. 337
cases, commission spokesmen say,
butin the future, the commission ex-
pecis to invoke the section and act
on its own in a broader range of

(Continued on page 48)

A Longer ‘Q’ View

By EARL PAIGE

{Editor's Note: This exclusive in-
terview with Sansui's top man in the

L.S. began last week with a company
OVErview, )

LOS ANGELES—Hiroshi Tada
doesn't elaborate on any plans to
add to the QS-committed labels in
America but does talk about how
dealers can adopt a profitable long-
range view of quad, as is Sansui.

“What I tell dealers is that 99 per-
cent of stereo sales is in a package.
Quad can be sold in a package too. A
number of dealers say there is not
enough software, that they cannot
promote, that not enough radio sta-
tions are broadcasting the quad,

“As a hardware manufacturer, we
cannot approach the software indus-
try—why don’t you make a recorc.
We cannot do that. But as a hard-
ware manufacturer we know thal
guad is coming. Therefore, we are
making every consideration to sell
encoders to the stations.

As for the growth of software,
Tada points out that Sansui recog-
nized that the recording industry is
not slow, innovation by innovation,

B & 0 Denies Patent Infringement

NEW YORK-In an immediate
response to charges that it has in-
fringed tummtable patents held by
Harman/Kardon, the Danish elec-
tronics firm of Bang & Olufsen has
vowed 1o fight the charges with
vigor.

Harman/Kardon recently filed
complaints with the International
Trade Commission (ITC), alleging
that a line of turntables sold in the
country by Bang & Olufsen and
High Fidelity House, Pasadena,
Calif, infringed patents it holds on a
straight-line tracking turntable. (See
separale story. this issue.)

Harman/Kardon also followed
up its complaint to the ITC with a
slew of charges filed in Washington
District Court aimed at forcing the
alleged offenders to cease and desist
from importing the infringing turn-
tables into this country.

The straight-line tracking system,
a relatively new feature in turn-
tables, does not utilize a fixed pivot
tonearm, as is the case with most
conventional turntables. Instead. the
tonearm moves straight across the

turntable like the arm of a record-
cutting lathe.

Harman/Kardon introduced its
first straight-line tracking turntable
under the Rabaco brand name last
May. The unit. model ST-7. carries a
$380 price tag. The Bang & Olufsen
model now being sold in this country
retails for $650.

as is hardware. Also, software keys
to hit product. “If a single in quad
hits, then a million seller quad LP is
possible. And who's going to make a
hit? Radio stations.”

Which 1s where Sansui is aiming
its guns.

“Now a lot of small audio dealers
say they cannol sell quad. But take a
look carefully at the larger chain
stores that are setting up a quad
room different from the stereo room,
A lot of smaller dealers don’l realize
this.

“Quad has (o be demonstrated to
the consumer. And what the dealer
has to realize that with guad the vol-
ume goes up. There may be less unit
sales, but with each quad unit there
are extra items, you have two more
speakers, more records.”

Tada encourages dealer participa-
tion such as from Playback in Chi-
cago which last year drew 25000
people to a show and hopes to ex-
pand into other regional shows
around Chicago. Sansui will have
more of the shows for dealers too,

As for upgrading people to quad,
Tada seems to agree that people can
go directly into quad when plunging
imitially into hi fi. Also, people with
low end stereo are relatively easy to
sell on quad. The problem is with
people who have very expensive
stereo systems, who now with one
expensive amphifier must buy an-
other one and stll not have whal
may be an adequate pre-amplifier,
Or the audiophile may be faced with
buying cheaper quad amplifiers
than he will tolerate.

(Continued on page 48)

Plranatiehl

neadle types . .

nstichl”
eedle guide
gives yéumore

More set model numbers . . . More hard-to-find

. More cross reference information.
More of everything you need to make the sale,
Become a PFANSTIEHL DEALER and you'll ba able
to sell more LONG PROFIT Replacement Needles.

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST. / BOX 498 / WAUKEGAN, ILL. 60085

You'll fin what you need

...for Quality Control

of pre-recorded pancakes
(cassette, quad, 8-track or any
combination) in the
Electro Sound line from

AUMOMATIC CORPORATION

1290 AVEMNLIE OF THE AMERICAS

MEW YOIRK, M.Y 10006, PHOME (212 5B2-48T0

CABLE AUDIOMATIC/TELEX 126315
OVERSEAS OFFICE: 4 AUE FICATIER

B2400 COURBEVINE FRANCE, PHONE 333 30 60
CABLE- ALUDIOMATIC/ TELEX: 62582

www americanradiohistorv com

31

QHVvOETIIg S.61 6 LSNDNY


www.americanradiohistory.com

AUGUST 9, 1975, BILLBOARD

32 Gene LaBrie likes to move. And that typifies the mood of his

company which has broadened its product line from car bat-
teries into a solid line of blank tapes. Billboard's erstwhile tape
observer Radcliffe Joe, who likes to take life at a leisurely pace,
discovered that tailing Gene LeBrie is an exhausting experi-
ence. Here is his report on a typical day in LaBrie's life:

Gene LaBrie, Maxell's national sales manager, turned the
key in the ignition of his shiny, new Mercedes Benz as he
spotted me crossing the street to meet him. As the engine
idled, he leaned his silver head out the window and said;
“Good morning, you are seven minutes late. Do you want to
mess up my schedules?’ His voice is cryptic.

We are at his East Side Manhattan garage. It is a 35-minute

g i

¥

A Day In The Go-Go L

Maxell Corp. of
America's
Dynamic National
Sales Manager

—_

] F; '- F
ife Of Gene

He takes off his jacket and prepares to work in his shirt
sleeves.

A man with a new head cleaner for open reel machines
waits to see him. He is ushered into the medium size office
LaBrie shares with his Eastern regional sales manager. Paul
Miller, the firm's ad manager is with him. Miller is not in favor
of Maxell taking a chance on the cleaner. 'No one will buy it,”
he says flatly. LaBrie wants to know why. "'The true audiophile
will stay with Q-tips and fluid,"" Miller asserts.

LaBrie is more open-minded about the product. A healthy
discussion develops. LaBrie wants to know whether the prod-
uct can be developed to Maxell's specifications. The salesman
assures him that it can.

LaBrie discloses that his firm intends to get into the acces-
sory business. It is a very recent decision, still in its planming
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Don't you dare write that is what Gene LaBrie, Maxell's national sales manager seems to be saying as he

Biflooard photos by Marketing World

suddenly remembers there is a reporter in the room.

run to the Maxell offices and warehouse in Moonachie, N.J.,
and LaBrie wants to get in early. He has a full schedule ahead.

As we drive across town he relaxes. He talks about the busi-
ness he has played so vital a part in helping to build. ''We have
52 divisions,”” he says, "'and in 20 working days a month it is
impossible to cover themn all.

“However, all our men stay out in the field and this plays an
important role in shaping Maxell's growth.” LaBrie also ex-
plains that there are special meetings with his firm's regional
managers every month, and continues: *'This morning will be
devoted to preparing for one of the regional meetings which
comes off tomorrow."”

He pauses in his dialog for an aside. He thinks the traffic
flow in the city is too slow for a morning rush hour. *It's a bad
sign,'" he observes. ‘It indicates that business is still off."

LaBrie talks proudly about his achievenents at Maxell, the
one-time battery distributor that decided to sell some of its
tapes here and met with such encouraging response decided
to take the market seriously.

When he joined the company in 1971, Maxell was operating
out of a small, Fifth Ave., N.Y., office with a staff of four men
and one secretary. Its largest order at any one time was no
more than 240 pieces. Under LaBrie's guidance business
surged. Today, 30 people work out of the spacious New Jersey
plant, and sales to the consumer have grown by 1,200 per-
cent over 1971 figures.

How did the silver-haired, fast-talking ex-record company
executive do it? LaBrie smiles **“Maybe the course of the day
will give you some clues. However, | will tell you this much. We
are barely scratching the surface of the tape business. What
we are really doing at this point is building a solid foundation
under us."

LaBrie is a hyperactive sort of person. He must always be on
the go. Must always be doing something. He fidgets at the
wheel. He is not getting to New Jersey fast enough. He speaks
his thoughts out loud, **| must get a telephone in this car, so
that | can take care of some business while | travel.” He adds,
“Time is so short. | must keep going. It is very important.”

He is fidgeting again. He switches on the car radio. "“"Want
to hear some great sounds?'' He snaps his fingers in time to
the music. “You know what | am? | am really a frustrated
record producer,' he confesses.

By this time we are at the plant. It is 9.08 a.m. He heads
directly for his office bantering with his secretary as he goes.

stages. "If we decide to accept this product, we want it exclu-
sive,'" LaBrie tells the salesman. The man willingly agrees.

LaBrie continues, “Actually we are looking for a complete
tape care kit. We have 75 salesmen out there and they are
asking for a tape care kit and other accessories.' LaBrie sug-
gests to Miller that he keep an open mind on the product. ""We
may yet need this man,” he says. The meeting ends.

A problem over two-step distribution in the Pennsylvania
area is developing. A short, sharp confrontation develops over
the issue between LaBrie and Mark Harris his Eastern re-
gional sales manager. LaBrie eventually backs away with an
exasperated, "'0i Vey!"

Things flow smoothly for a few minutes. LaBrie dictates
some letters to his secretary whom he calls mom. They are go-
ing out to Maxell reps. In between dictation he complains that
the phones are not ringing. He is worried.

His secretary leaves and he goes quickly through all the re-
cent trade magazines that report on the tape business. He
takes issue with many of the subjects and swears loudly when
he discovers he has been misquoted in one of the stories.

He makes a mental note that a policy decision must be
made on the future of C-30 and C-45 cassettes. The press is
asking questions. ‘| must get a few answers for them,” he
says.

A couple come in to discuss a contract for the manufacture
of boxes for the new Maxell UDXL line. LaBrie knows them
well and is relaxed in their presence. He even makes a few
telephone calls to firm domestic business trips while he talks
with them.

LaBrie believes that the 8-track market is on the verge of an
upsurge in sales, and wants his company to be on top of it
when it breaks. He talks with the couple about developing an
exciting 8-track promotion. A few proposals are forwarded.
LaBrie also wants an B-track box rather than just a sleeve than
is now being used. The couple promise to work on some ideas.

The Maxell executive takes a few minutes to talk about his
upcoming vacation. He wants to go to Europe and tie-in the
September Berlin Radio Fair with the vacation. The problem is
that he can find no available rooms in Berlin. He is peeved.
The alternative is a house for a week at Bridgehampton. He is
not very excited about it.

It is lunchtime. We are having lunch with Tom Marchiano,
Maxell's rep for the New York-New Jersey area. On our way to
lunch Marchiano enthuses about a “big deal'' he has just
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closed. It is not Maxell tape. LaBrie is not impressed. "And
how much Maxell tape have you sold?"' he queries.

Over lunch the strategy for the rest of the day is planned.
Two problems are brewing, one with Sentry Industries, a Max-
ell distributor in Mt, Vernon, N.Y., and the other with Liberty
Music, a Manhattan hi fi retail outlet. According to LaBrie,
Sentry is peeved because it feels Maxell has sold it the line and
not followed up with any sort of promotional aid. Liberty also
wants a promotional package, but the problem there is less
critical. LaBrie prepares to hold some hands.

Over lunch LaBrie makes another surprise announcement.
The firm is releasing a line of audio/visual products in this
country. LaBrie sees a demand. Regular Maxell reps will be of-

LaBrie and general manager Tadao Okada (below) work at
sorting out sticky problems of the day.

A moment of light ban-
ter (left) with regional
sales manager Mark
Harris, as some Maxell
tape is tested.

attentive at top level meeting.

fered first refusal to the line, but LaBrie feels that many of
those that do accept will eventually drop out because of the
highly specialized nature of the A/V business. Eventually we
will have to go to A/V reps with the products,” LaBrie asserts.
The rest of the meal is spent doing a post-mortem on CES.

It 1s 2:15 p.m. and we are on our way to Sentry Industries.
The mood is relaxed. At Sentry we are greeted by Harry and
Barry Rosen, the father and son team that runs the estab-
lishment. LaBrie gets to the point. Sentry sales of Maxell prod-
ucts are way down. Both Maxell and Sentry are unhappy.

There is a brief discussion about two-step distribution and
the footballing of prices. LaBrie listens attentively to all the
gripes. Some are valid. He is sympathetic. He offers some on-
the-spot proposals, and some specific merchandising advice.
They are all gratefully received.

Orders are handed to Harris to structure at least one pro-
motion a year with Sentry. The Rosens are happy. As we leave
LaBrie points out, "'The guy is doing $25,000 a year in Maxell
business. He should be doing $50,000. It is our duty to help
him increase his market share.”

A 30-minute ride brings us to Liberty Music on bustling
Madison Ave. We were expected the day before. There is some
minor confusion. Finally LaBrie settles down to business in
the offices of president Paul Samson. There has been a goof
on a Maxell promotion, Samson is a bit putout. LaBrie assures
that Maxell will make amends.

Through some misunderstanding Liberty has not ordered a
Maxell CE Show special on UDXL cassettes. It is LaBrie's turn
to be put out. Always the diplomat, he quickly patches up the
difference. It is past the deadline, but the decision is made on
the spot to offer Liberty the special price anyway. Work is also
started on four special promotions to run over a five-month
period.

Clearance has to be received from Maxell's president for the
special budget needed. Harris is on the phone to Moonachie,
The plan is okayed. Only the details are left to be worked out,
Samson is receptive but cautious. Everything is happening
very fast. He asks for time to digest the proposal. LaBrie is ex-
pansive. He grants it. The business has been finalized.

We walk out into the evening rush hour. It is almost 6 p.m.
LaBrie is meeting a business acquaintance for dinner. His en-
ergy of the morning has not diminished. The rest of us are
wilting. We call it a day and go home.

Art direction: Bernie Rollins
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Industry
Overview

By STEPHEN TRAIMAN

4-Channel—The Long-Range
Commitment is the most apt de-
scription for the medium in the
market today. Gone is the “off the
deep end" rhetoric of all too many
hardware manufacturers and soft-
ware producers. But in its place is a
far more pragmatic and viable view
of quad as it is today and will be five
years from now—a complementary
system to stereo that could realisti-
cally share the global music market
on a 50-50 ratio.

The multi-market dealer survey
in this special spotlight section fo-
cuses on the key complaints—some
justified, some not—on lack of soft-
ware and manufacturer support.
The fact remains that those dealers
who are making the effort to dem-
onstrate quad, and getting backup
help from companies like JVC, Pan-
asonic and Sansui, are making sig-
nificant 4-channel hardware sales.

While the total number of quad
units—receivers, compacts, add-
ons—available has dropped from a
year ago, there are at least 40 three-
way systems (SQ/QS/CD-4) on the
market, and more on the way to
help dispel consumer concern over
possible obsolescence of any quad
format.

And with more than 1,000 Q-8
tapes and nearly 1,000 quad LPs
available in the U.S. in 5Q and QS
matrix, and CD-4 discrete, with a
growing number of chart artists

committing to quad, the complaint
of “not enough product" has less
justification. What does make
sense is the problem of the distribu-
tion-pipeline, where the typical
rackjobber or one-stop finds it less
than profitable to bother with one
or two quad orders versus a carton
of stereo LPs.

As more of the major labels move
closer to simultaneous release of
quad and stereo product, including
Q-8 tapes, the consumer heat on
the dealer will lessen, and the dis-
tributor will take a more favorable
look at 4-channel to the benefit of
himself and the retailer. But it's not
going to happen overnight.

A look at some of the quad high-
lights the past year provides the

most graphic picture of 4-channel
pProgress:

e Quad broadcasting, held the
key to 4-channel growth, shows
more than 70 Sansui QS and 55
CBS SQ encoder-equipped stations
dotting the country in virtually every
major market and music format.
Additionally, CBS is servicing some
400 stations with SQ product on a
regular basis.

@ The discrete quad cassette is
much closer now that Philips has re-
portedly given manufacturer/li-
censees of its Compact Cassette
hardware the OK to produce units
with discrete 4-channel recording
heads. Among firms known to have
or be working on prototypes are

, 4-Channel
The Long-Range Commitment

JYC, Matsushita (Panasonic), Aiwa,
Hitachi and Sony.

® Commitment of top chart art-
ists like Chicago on Columbia and
Tony Orlando & Dawn on Elektra to
quad, with the first Quadradiscs on
RCA from David Bowie and John
Denver later this year, are break-
throughs of import. Much remains
to be done to convince other super-
stars to take the quad plunge, but
key engineer/mixers like Al Law-
rence at CBS and Marv Bornstein at
A&M, both interviewed in this
Spotlight, are doing much to help
the process. And at least 52 LPs
with quad counterparts have made
Billboard charts in recent weeks,
solid progress from a year ago.

e Recent “dumps” or closeouts
of top 4-channel systems from such
major firms as Pioneer, Harman-
Kardon, Technics (Panasonic),
Sansui and others actually have
been a major boost for quad, get-
ting far more hardware into the
hands of consumers at lower (and
more realistic) prices. Such prime
quad proponents as Barry Goody of
Sam Goody, Mort Lieberman of
Lafayette and Jeff Berkowitz of
Panasonic agree that the closeouts

have been keeping quad alive the

last six months, as echoed in this
section’s retailer report.

® While a number of major labels
continue to be quad holdouts, en-

couraging ‘‘marketing experi-
ments' keep cropping up. Capitol
has at least nine classical releases
mastered by parent EMI in 50 ma-
trix in Europe, distributed here with
no quad identification on the
jacket, The Moody Blues' Threshold
label in the U.K. apparently mas-
tered the new Ray Thomas release
in Q5, but initial distribution by
London in the U.S. ignored the
quad angle. And other examples
abound, particularly on import |a-
bels whose European parents are
actively “‘experimenting” in CD-4

discrete and both matrix modes.
® In addition to matrix broad-
casting progress, the long-awaited
National Quadraphonic Radio Com-
mittee report on the five competing
discrete FM systems is expected to
finally get to the FCC next manth,
six months later than expected. A
decision could come as early as this
fall, or not for a year if then, but Mo-
torola already has a discrete FM car
radio in the works, and Kenwood
has a prototype discrete FM tuner
(Centinued on page 46)
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NEW YORK

At the Sam Goody Kockefeller
Center Store, closeouts are keeping
quad alive for the time being and
have moved upstairs from the
lower-level 4-Channel Demo room
set up with the cooperation of JVC
and Panasonic last year, according
to a spokesman involved in quad
sales.

The Technics (Panasonic)
SA7300X 2/4-channel receiver,
originally $529.95 did well at $299
and now is $249, while the Harman-

Kardon 900 + receiver at $399 (vs.
$749) and 800 + system at $299
(vs. $599) both are moving well,
The Pioneer 646 system heavily
pr‘umﬂted by the manufacturer
never really moved, but Goody
“"couldn't get enough' of that
firm's SEQ 404 quad headphones,
marked down from $69.95 to
$19.95 and still moving at $24.95,

The store has one of the most ex-
tensive libraries of quad disks in the
area, recently expanding wall space
to accommodate more European
imports, particularly EM| and Elec-
trola classics, and to keep up with
new Q labels like Chicago-based
Entre'acte Recording Society which
just pressed the original sound

track from Brian de Paima's “'Sis-
ters" with music by Bernard Herr-
mann in QS matrix.

However, Goody has a similar
problem with many other retailers
in getting new quad software—it
took two months to get the first two
Rufus QS LPs from ABC, the
spokesman reports. Quad tapes are
less of a problem, but are racked
upstairs mainly for security rea-

" CHICAGO

Quad sales are a little less than
last year, but are moving “pretty
good," says Musicraft president
Ted Schwartz. The chain carries
Kenwood, Pioneer, Sansui,
Marantz, JVC and Sony quad equip-
ment, with some stores showcasing
it in demo rooms. "“We have made
no change towards eliminating our
demonstration space," he adds.

Schwartz believes sales have
been helped by the reduction in the
number models by manufacturers.

“"We've also seen more advertis-
ing by the manufacturer. Pioneer
right now has a big ad program on
4-channel that includes news-
papers, underground and school
magazines, and other consumer
press like Playboy and Penthouse."

Whether fair traded or not won't
make any difference in the number
of units sold, Schwartz comments.

b b *

The end of fair trade could hurt
quad sales, admits Brian Gasteiner,
salesman with Schaak Electronics
in suburban Schaumberg. ''Be-
cause the customer needs to buy

(Continwed on page 36)
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14 important
over 70 FM stations

chose OS as

They touch every part of the industry. From production and distribution, to
broadcasting and home playback. Everything adds up to an obvious choice: the QS system.

Production.

QS records and broadcasts are aimost as easy to produce as
stereo. Only QS allows you to mix and monitor both 4-channel
and stereo simultaneously. Without a separate stereo mix.
Instrument placement and movement become less critical.
Producers, artists and engineers can devote more time to
musical creativity. QS gives a greater freedom to pan inside
and outside the sound field without worrying about level
build-ups and future cutting problems.

Cutting.

QS records are cut exactly as stereo records. Nothing new to
learn or perfect. No special or expensive equipment. QS lets
you use your choice of cutting engineer and studio to get the
results you expect. Because QS introduces no coloration into
the cutting or home playback, you know exactly how your
finished record will sound when you leave the cutting room,

Pressing.

No special compounds are required. You get the same number
of pressings per stamper. No expensive quality control is
necessary,

ity.

QS records last as long as stereo, without special care and
handling.

QSD 1 decoder

QSE 5B encoder

) e R R S S A e S RS R A A SR —

Playing time.

QS records have the same playing time as stereo. You can cut
to the full RIAA specifications for cutting area.

Frequency response.

QS gives a frequency response that's equal to the best stereo
today. You know how good thatis. To prevent music from
sounding “brittle” and artificial, it is necessary to cut all the high
frequencies the music dictates without mandatory cut offs.

D E
ynamic range.
QS records and broadcasts have the same dynamic range as

the original recorded performance. There's no need to
suppress the dynamics in cutting or to alter them in 4-channel

playback.

Separation.

QS vario matrix technology, now widely available, gives QS
separation that equals or exceeds any other system. The
Sansui QSD1 decoder gives better than 20 dB separation over
the entire spectrum to get closer to the original four track
master tape.
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Distortion.

QS vario matrix IC chips achieve distortion levels no greater
than the best stereo systems on the market. Expect maximum
distortion levels of less than 0.1%. No other system even
comes close to QS.

Home playback.

QS uses a standard stereo turntable, cartridge and stylus. To
get the best 4-channel playback, a QS vario matrix decoderis
recommended. However, any 4-channel decoder will give
enjoyable listening. Today, there are an estimated 3.5 million
4-channel playback systems capable of decoding QS records
and broadcasts.

Stereo enhancement.

All the information in the QS 4-channel mix is reproduced
faithfully and at full levels in the stereo display. When played in
stereo, QS and only QS gives wider, more spatial reproduction
which is very dramatic and apparent to the listener.

Broadcasting.

QS can be broadcast on existing FM stations without any
re-engineering. The home-user's QS decoder will decode the
signal into 4-channels without loss of quality. With the Sansui
QSE 5B encoder, FM stations can originate their own
4-channel programming today. In fact over 70 major stations in
the U.S.A. are doing so right now. Proposed "Discrete”
broadcasting systems will require lengthy investigation.
4-channel broadcasting of carrier discs is not compatible with
existing matrix systems or any proposed "discrete” system.

s- @

ingle mventory.

QS records are specifically designed for single inventory. They
are totally compatible with stereo, monaural and other

4-channel systems. Over a dozen record companies in the

U.S.A. are producing single inventory QS records. No other
system can say this.

Quadraphonic45’s.

Since QS uses the same cutting and pressing technology as
stereo the quadraphonic 45 rpm record is a reality. To date,
several important labels in the U.S. and Japan are producing
this hit-oriented medium.

= ——EIEricanradiohistorv com

reasons why

and 64 record labels
their system.

For more information on how QS can answer your
4-channel problems, and to receive 4-CHANNEL SCENE,
the informative 4-channel newsletter, send the attached
coupon to 201 Communications, 201 East 42nd Street,
N.Y.10017. Or call (212) 867-3330

These are some of the many studios equipped
to produce QS records today.

ABC RECORDS Los Angeles
A & M RECORDS Los Angeles
A & R RECORDING INC. New York
BELL SOUND STUDIOS New York
BROADWAY RECORDING STUDIOS New York
BURBANK STUDIOS Burbank
ELITE RECORDING STUDIOS INC. New York
MEDIA SOUND STUDIOS New York
SOUNDTEK INC. New York
THE VILLAGE RECORDER Los Angeles
WESTLAKE AUDIO Los Angeles
WESTERN RECORDERS INC. Los Angeles
STREETERVILLE STUDIOS Chicago
SOUND 80 INC. Minneapolis
QUADRAFONIC SOUND STUDIO Nashville

These QS equipped studios can tell you about their
experiences producing hundreds of QS records. If your favorite studio is nol
vet QS equipped, call us.

THE 4-CHANNEL SCENE is distributed free of charge to radio stations, high- I
fidelity manufacturers, record companies, writers and editors in the high-
fidelity business. If you would like to receive our monthly publication please fill

out the form below, mail it to us and we will gladly put you on our complimen- I
tary mailing list. I

NAME

COMPANY NAME
ADDRESS

b

]

CITY STATE ZIP i
b

L]

POSITION =
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05 4-Channel Stereo @ )% Are you lstening?

SANSUI ELECTRIC CO., LTD. tokys. Japan s Woodsids, New York 11377 » Gardena, Califomia 90247
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A Billboard Spotlight
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Broadcast Spurs Car-Home

MOST INDUSTRY OBSERVERS
AGREE that the growth of the 4-
channel broadcast medium has
much to do with the expansion of
quad in both hardware—auto and
home—and software—tapes and
disks.

With FM stations a competitive
battleground for the QS and SQ ma-

trix encoders, close to 175 stations
should be quadcasting at least part
of their programming by year-end—
a solid advance over a year ago and
a tribute to the work of both the
Sansui and CBS camps.

Among the @ broadcast and
autosound milestones noted this
year:

® More than 70 QS and 55 SQ
stations dot the country in virtually
every major market and conceiy-
able music format.

¢ The oft-discussed and much:
worked-over report on discrete
quad radio 1s nearing completion by
the National Quadraphonic Radio
Committee (NQRC) and should be
submitted to the Federal Communi-
cations Commission by early Sep-
tember—six months later than an-

< ticipated.

® Although the total number of

@D car quad models has dipped, more

than 17 major companies are sell-
ing at least 32 discrete and matrix
B-track units, mostly under-dash
and a growing number with AM/

= FM/MPX combinations.

@ Previewed for the National
Assn. of Broadcasters, RCA's AM
stereo prototype could reach experi-
mental stage this summer—and
ironically it could instantly become
AM-4-channel through the use of
the CBS SQ matrix system, while
bandwidth limitations prevent con-
version to RCA/JVC CD-4 discrete
quad.

Quadraphonic Growth

By CLAUDE HALL & STEPHEN TRAIMAN

® Kenwood demonstrated at the
spring Washington, D.C., Hi Fi Show
a prototype of a discrete quad FM
tuner capable of receiving and de-
coding four of the five systems pro-
posed by competitors in the NQRC
tests—GE, Quadracast Systems,
RCA and Zenith, with only Nippon /
Columbia beyond its universal de-
coder circuit.

e With five metro area FM sta-
tions adopting the CBS SQ method
of quad broadcasting, “New York is
now an SQ town,' the Society of
Broadcast Engineers was told last
month. Included are rock WQIV,
which switched from QS, jazz
WRVE, "“beautiful music”” WIOK
(formerly WHLI), classical WQXR
and “‘good music” WNYC.,

® The 1976 Lincoln Continental

Mark IV will be the first U.S. car to
be OEM-equipped with quad—a Mo-
torola discrete AM/FM/MPX enter-
tainment center. However, first in
the market was Rolls Royce Amer-
ica, which last September began in-
stalling a Pioneer unit in all its mod-
els as ‘''standard equipment.'
Motorola also has a discrete AM/
FM radio "‘ready to go'" if and when
FCC clearance comes.

Jim Gabbert, president of the Na-
tional Assn. of FM Broadcasters
and owner of K101 FM/AM, San
Francisco, has been ramrodding
the NQRC report through, Latest
expectation is that it will be around
3,000 pages long. according to Lou
Dorren, inventor of the competing
Quadracast system.

Three meetings are still left to
complete the writing of the massive
presentation “which only presents
the listening and field test data and
makes no decisions or recommen-
dations,' he emphasizes. Thisisin
the hands of the FCC, which could

expedite a decision or call for public
comment that could postpone a
discrete FM system for another year
or more.

The matrix broadcast scene is
much brighter, with optimism
echoed by both Jerry LeBow, coor-
dinator of the Sansui QS push for
201 Communications, and Ben
Bauer, 5Q inventor and head of the
CBS Technology Center.

Current Sansui total of about 70
stations in the U.S. and Canada us-
ing the QSESB encoder should
build to nearly 100 by year-end, Le-
Bow says. Recent additions include
outlets in Houston, San Jose, Mon-
treal, Buffalo and South Bend, Ind.,
plus one to Buenos Aires, Argen-
tina. “'Don’t ask me who'll be able
to listen down there, but the export
agent wanted one for a local radio
station."

Reception to the units has been
"“magnificent,”” he says. Local San-
sui and other QS hardware dealers
find that business is “‘great once a
local station is broadcasting in ma-
trix and thus can justify spending a
lot of co-op dollars with the station.
Thus going matrix benefits not only
the public and local hardware sales,
but also the station's bottom line.”

Gerald Budelman, SQ project
manager who works with Bauer at
the CBS Technology Center, notes
that more than 400 FM stations are
now being serviced with SQ records.
Bauer clarifies that about 55 of
these have encoders to both origi-
nate live SQ programming and en-
hance stereo disks for broadcast to
SQ receivers. “We feel no need to
force this issue with the others,' he
says, noting that as their broad-
casting builds they respond to peri-
odic mailings offering the Sony-
built SQ encoders for trial/pur-
chase use, which Budelman follows
up.

Recognizing that the growth of
quadcasting is tied to 4-channel
autosound progress, virtually every
major manufacturer has at least
one quad unit in the catalog.

Listed in Billboard's 1975 Tape/
Audio/Video Market Sourcebook

(April 26 1ssue) or unveiled at the
recent summer Consumer Elec-
tronics Show are at least 32 discrete
and matrix 8-track players and/or
combinations from 17 major manu-
facturer/importers.

Mew entries include two under-
dash units from Lear Jet Stereo,
one a matrix 8-track player, the
other a discrete player with pro-

gram memory and AM/FM/MPX,
and a discrete/matrix player in the
new Seeburg Sound line by Mitsu-
bishi Electric for 1DI,

Among the few in-dash units still
available are three-way discrete
units from Panasonic and J.lL.L.,
and a Lear Jet player with AM/FM
radio. Tenna has the most quad
units available, three each in its
Cranwood and Ranger lines includ-
ing one matrix/FM radio combo for
each. Lear Jet has four models; Au-
tomatic Radio and Panasonic three
each; Pioneer, Sanyo and IDI two
each.

Single models are offered by
Kraco, with a $69.95 matrix player
at the low end of the price range
that continues to drop; Audiovox,
Motorola, Craig, Clarion (Muntz in
Canada), J.I.L., RCA, Royal Sound,
Xtal and Arthur Fulmer.

Quad autosound sales growth
has been as sluggish as the rest of
the 4-channel hardware economy,
but dealers continue to report inter-
est in custom installations for vans
and mobile homes among a grow:
ing number of recording artists and
others generally considered the
prime ‘‘youth market'' for car
stereo and quad sales. They agree
with most manufacturers that as
quad tapes continue to come out in
far greater quantity than disks,
they have a much better shot at the
4-channel autosound buyer.

City Survey
® Continued fram pape 33

more than one piece of equipment,
and frequently wants speakers and
turntabie with his new unit, we will
have to educate him to the fact that
he is actually buying two amplifiers
at less cost. It could be a problem.”

More than fair trade, Gasteiner
felt that quad could suffer most
from the economy. The store car-
ries Technics, Sherwood, Sansui,
Marantz and Pioneer 4-channel
units, and can hook them up to a
central board for store demonstra-
tion.

Gasteiner gave Sansui an A-plus
for help and information from its
rep on 4-channel. “This could be
because the company just intro-
duced a line six months ago. Last
year's 5500, 6500 and 3500 series
were closed out.”

BAY AREA

Neither Pud's Stereo (at the
Berkeley-Albany border in the East
Bay) nor the House of Music, a cus-
torn design and installation shop in
the Marina District of San Fran-
cisco, carry quad hardware. “We
can't in good conscience recom-
mend quad to our customers right
now,"" says Pud's. Says the House
of Music: "We're no longer buying

any four-channels until they get
their act together. We're a specialty
shop giving long-term service and
we don't like to deal with stuff
that's changing every few months."’

Most other dealers contacted say
that manufacturers selling the con-
cept of quad as an enhancement
for stereo disks (instead of pushing
one system over another) has had
little effect on their sales or ap-
proach. And they say that the end
of fair trade will have little effect on
sales.

k] : 1 *

“The concept of quad as en-
hancement for stereo just sounds
like something drummed up or
propagated in the trades,"’ says Pa-
cific Stereo marketing manager
Dick Schram. "It has no effect on
sales." Eddie Regan, hi fi manager
at Columbia Music on Market Street
in San Francisco, agrees,

On the other hand Bert Levine,
marketing director at Cal Hi-Fi
(which has stores at several Bay
Area locations) says that “This has
always been our approach anyway.
The complaint about the lack of
software for quad is in error. In real-
ity there's a tremendous enhance-
ment of sterec disks and those
disks can be considered software."

Regan says that the quad he sells
is almost exclusively high end com-
ponents. "“The medium range
doesn't sell at all and the low end is

garbage. The people who buy in the
low end generally don't know the
distinctions anyway between 5@
and QS and CD-4. Regan's shop
carries “mainly Sansui and Sher-
wood'’' and he notes that Sansui
has given store demonstrations
that have helped sales. Columbia
Music doesn't buy close-outs.

NASHVILLE

Music City retailers are not sing-
ing the praises of quad. With one
enthusiastic exception, the dealers
surveyed here seem to think that
quad's day of glory is a long way off.
And this appraisal is echoed by one
of the area's top manufacturers’
reps.

Ed Bean, manager of Allen &
Bean's (Magnavox) downtown store
maintains that ""quad really hasn't
taken off." (There are three other
Allen & Bean stores on the fringes
of the city.) He complains that the
software is debilitatingly behind the
hardware.

Conceding that this store does
not especially emphasize the sale of
quad equipment, Bean did say that
his salespeople got adequate help
from Magnavox, both through
being provided with technical films
and through direct aid from the
firm's regional representative.

However, a spokesman for a sub-
urban Allen & Bean outlet says he
has trouble keeping enough quad
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packages in stock for customers.
Larry Poston says his store, in
sprawling Rivergate Mall, moves an
average of two $1,500-range pack-
ages a month and so many in the
$450-range that often the stock is
depleted.

Poston credits the mall atmos-
phere with attracting young people
who, in turn, want quad systems.
He notes that almost all his quad
customers are between 22 and 30.
But most buyers, Poston says, are
quite unsophisticated about quad.
Many ask for stereo, he adds, when
it is evident that they mean to in-
guire about quad.

He says that not a day goes by
without someone asking for a quad
demonstration, even though the
store does little advertising. His big-
gest aid in selling Magnavox 4-
channel, he believes, is through
having potential customers listen
through NMumark 4-channel head-
phones. People who are unim-
pressed by the sounds coming from
four speakers, Poston concludes,
become enthusiastic when they
hear the separation through the
headphones.

The Rivergate store features a
large quad display area near the en-
trance, but it does not carry any
quad software,

4 * *

The most pessimistic voice on the
(Continued on page 44)

Contact your

Branch for
Quadradisc

Steve Feldman—RCA Reconds
33 Avenue of the Amencos
M Yiork, MY 100348

(242) 598-5900

Rich Aflinson—RCA Records
3460 First Avenue

Meadhom Heights, Mass, 02194
[&647) 444-7200

Art Weissmon—RCA Records
33a Moplewood Drive
Mople Shode, M. 0B052
(&0 T79-0920

Bill Reilly—RCA Records

8630 Fenton Shreat, Sune 120
Siver Springs, Moryond 20910
(304) 585-5575

Vito Blando—RCA Records
23t DeFoor Hills Rood, N.W
Aflonio, Georgia 30348
{404) 354-0414

Fred Love—RCA Reconds
The Virginia Plazo, Sulte 10
H5F5 MW, J4th Street
Miami, Forida 33186

(305) 874-2287

Dom Violini—RCA Records

&H Rockwedl Avenue, Room 514
Cloveland, Ohio 44194

[214] B&1-4295

Jim Yates—RCA Records
1821 Summit Rood, Suile 319
Cincinnat, Ohio 45237
(513) B21-8100

Tom Polier—RCA Reconds
Gateway 11 Bidg., Sulte 4400
120 5. Riverside Plazo
Chicogo, llinois 40608

(312) 782-0700

Pete Jones—RCA Records
24313 Southiield Rood
Southiield, Michigon 48075
(313) 353-6410

John Swenson—RCA Records
4620 West 77t Sirest

Eding, Minnesola 55424
(&12) 831-5404

Tom MceCusker—RCA Records
8700 Stemmons Frosnwony
Dallas, Texas 75247

(244) &38-5200

Don Swengros—RCA Records
11710 Administration Drive

5t. Lowis, Missouri 63141

{394) S6T-5081

Jim Bego—RCA Records
G363 Sunset Bihvd

Holhwiood, Caollfomio 20028
{213) 464

Jirr Yourd—RCA Records
578 Inchustry Drive

Seqttie, Washington 98188
[20&) 242-5710

Chorie Rice=RCA Records
Thie Showploce

=7 Konsos Sireet, Suite 441

Son Froncisco, Colifomia %4103
(415]) B54-7900

Lorry Hoyes—RCA Records
Rolinick Bidg., Suite 102
Derwer, Colorodo 8006
(303) 321-4258
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RCA Quadradisc:

only way 1o

The

tellit likeitis

EQPULAR

Chet Atkins
Superpickers APD1-0329
Jim Ed Brown
It's That Time of Night APD1-0572
The Jimmy Castor Bunch
Dimension Il APD1-0103
David Clayton-Thomas
David Clayton- Thomas APD1-0173
Perry Como
And | Love You So APD1-0100
Perry APD1-0585
Floyd Cramer
Super Country Hits Class of '73 APD1-
0299

The Young and the Restiess APD1.0469
Floyd Cramer in Concert APD1-0661
Piano Masterpieces (1200-1975) APD1. 08583

Danny Davis and The Nashville Brass
Dream Country APD1-1043
Traveln' APD1-0034
Caribbean Cruise APD1-0232
Danny Davis' Mashville Brass Bluegrass
Country APD1-0565
Latest and Greatest APD1-0774
Gil Evans and His Orch.
The Gil Evans Orchestra Plays the Music
of Jimi Hendrix APD1-0667
Jose Feliciano
Compartments APD1-0141
The Friends of Distinction
Greatest Hits APD1-0276
The Guess Who
Power in the Music APD1.0995
#10APD1-0130
The Best of The Guess Who, Vol 1l
APD1-0269
Road Food APD1-0405
Flavours APD1-0636
The Hues Corporation
Love Corporation APD1-09338
Rockin Soul APD1-0775
The Jazz Piano Quartet
Let It Happen APD1-0680
Jefferson Airplane
Volunteers APD1-0320
Jafferson Starship
Dragon Fly BFDL-0717
Red Octopus BFD 1-0999
The Main Ingredient
Euphrates River APD1-0335
Henry Mancini and His Orch.
Brass, Ivory and Strings (With Doc
Severinsen) APD1-0098
Country Gentleman (with Piano and Cho.)
APD1-0270
Hangin' Out with Henry Mancim APD1- 0672
The Return of the Pink Panther ABD1- 0968
Mancini Salutes Sousa APD1-0013
Ronnia Milsap
Pure Love APD1-0500
A Legend in My Time APD1-0846
Hugo Montenegro
Love Theme from "The Godfather”
APDL-000]
Scenes & Themes APD1-0025
Meil's Diamonds APD1-0132
Hugo in Wonder-Land APD1-0413
Others by Brothers APD1-0784
The Mew Birth
It's Been a Long Time APD1-02E5
Nilsson
Milsson Schmilsson APD1-03159
Pussy Cats APD1-0570
Duit on Mon Del APD1-0817
Dolly Parton
Bubbling Over APD1-0286
Elvis Presley
Elvis Recorded Live On Stage in Memphis
APD1-0606
Promised Land APD1-0873
Today APD1-1039
Elvis-Abloha from Hawaii Via Satellite
VPSX-6089
Charley Pride
Sweet Country APD1-0217
Amazing Love APDL-0397
Pride of Amenica APD1-0757
Charley APD1-1038

Jerry Raad
Loed, Mr Ford APD1-0238

Lou Reed
Metal Machine Music CPD2-1101
Stephen Michael Schwartz
Stephen Michael Schwartz APD1-0604
Doc Severinsen
Brass, lvory and Stnngs (with Henry
Mancin) APD1-0098
B. W. Stevenson
Calabasas APDL-0410
Nat Stuckey
Take Tume To Love Her /1 Used [t Al on You
AFPD1-00B0
Isao Tomita
Snowflakes Are Dancing ARD1-0488
Pictures at an Exhitwbion ARD 1-0838
Dottie West
IfiIt's Alright with You/ Just What |'ve Been
Looking For APD1.0151
House of Love APD1-0543

RED SEAL

Arroyo; Domingo; Milnes; Raimondi;
Lavine/

Mew Philtharmoma Orch.; Alldis, The John
Alldis Chair—Yerdi: | Vespri Sicthani
(Highlights] ARD1.0566

Domingo; Caballe; Milnes; Blegen;
Raimondi; Sardinero; Solti/

London Phitharmonic Orch,; The John
Alldis Choir; Wandsworth Schoal Boys'
Choir—Puccini: La Boheme ARD2.0371

Fiedler/Boston Pops
Greatest Hits of the '70s ARD1-0035
Greatest Hits of the '70s, Vol 2 ARD1-0552
Fox; Ormandy./The Philadelphia Orch

Saint-Saens: Symphony Mo, 3in C Minos,

Op. 78 {"Organ”) ARD 10484
Virgil Fox

Heavy Organ at Carnegie Hall ARD1-0081

Heavy Organ at Carnegie Hall, Vol. 2
ARDL-D4T7

The Entertainer ARD1-D66E

Fodor; Leinsdorf/New Philharmonia Orch,

Tchaikovsky Violin Concertoin D Saint
Saens; Intreduction and Rondo
Capriccioso ARD1-0781

Gerhardt/National Phitharmonic Orch

Cazablanca—Clacsie Film Seares for
Humphrey Bogart ARD1 0422

—Citizen Kane — The Classie Film Scores
of Bermard Herrmann ARD1-0707

= Sunset Boulevard — The Classic Film
Scores of Franz Waxman ARD1-0708

— Spellbound — The Classic Film Scores of
Mikios Rozsa ARD1-0911

— Captain Blood — Classic Film Scores {or
Errol Flynn ARD1-0912

Levine/London Symph Orch,

Chicago Symph. Orch —Mahler;
Symphony No. Lin D, Symphony Mo, 4
inGCRD3-1040

Moffo; Bacquier; Carreras; Diaz; Rudel/

Mew Philharmonia Orch ; The Ambrocian

Opera Cho.—Massenet: Thais ARD3- 0842

Anna Moffo

Heroines from Great French Operas ARD 1 -0844)

Ormandy/The Philadelptua Orch

The Fantastic Philadelphians, Vol 1
ARDI1-00G2

Shostakovich: Symphony Mo 15
ARD1-0014

The Fantastic Philadelphsans, Yol 2
ARDL-Q0L7

Sibelius: Symphony No. 2 ARD1.0018

Bach's Greatest Fugues ARD1-D026

Tehaikovsky: Suite from “The Nutcracker”
ARD1-0027

Rimsky-Korsakov: Scheherazade
ARDI-0028

Debussy. La Mer; Ravel, Daphms and
Chioe: Suite No. 2, Debussy: Prelude 1o
the Afternoon of a Faun ARD1-0029

Tchaikovsky:-Suite from "Swan Lake”
ARD1-0030

Tchaikovsky: Suite froum "The Skeeping
Beauty” ARD1-0169

“The Yallow River” Concerto ARD1-0415

Spectacular Overtures ARD1-0453

ves: Symphony No. 2 ARD1.0663

Tehaikowsky: Symphony No. 5 in E Minor
ARD1-D664

Tehaikovsky: Symphony No. 4 in F Minor
ARD1-0665

Joseph Payne
Spaced-Out Bach ARD1-0439
Spaced-Out Bach 2 ARD1-1042
Price; Domingo; Milnes; Mehta/
Mew Philharmonia Orch; Alldis, The John
Alldis Choir—Puccini- Tosca
(Highlights} ARD1.0567

Rubinstein; Ormandy/The Philadelphia Orch,

Hechmaninaff: Concerto No. 2 ARD1-0031
Serebrier/London Phitharmonic Oreh;
The John Aldis Choir—Ives: Symphony
Mo, 4 ARD1-0589
Al Stewart
Museum of Modem Brass ARD1-0032
Stokowski/London Symph. Orch.
Tehaikovsky: Symphony Mo, & in B Minor
["Pathatique™) ARD1-0426
Stokowski Conducts Bach ARD1-0880
Isao Tomita
~ Snowflakes Are Dancing ARD1-0488
Pictures at an Exkibition ARD1-0838

ORIGINAL CAST

Hair
IThe Amencan Tribal Love-Rock Musical)
ABD1-0245

Q8 TAPES POPULAR

Ed Ames
The Best of Ed Ames PQB-1476
Eddy Arncid
My World POS- 1088
The Best of Eddy Arnoid PO3-1185
Johnny Bush
Texas Dance Hall Girl APT1.0369
Papa John Creach
PQFT. 1003
Danny Davis and The Nashville Brass
Somethin’ Else POB8-1692
Turn On Sorme Happy! POR-2090
John Denver
FPoems, Prayvers and Promises POS-1711
Jose Feliciano
Fehciano! POB-1377
Feliciano/ 10 to 23 POE-1479
Fireworks POE- 1595
The Guess Who
Wheatfield Soul PQE- 1442
Canned Wheat Packed by The Guess Who
PQ&a.1472
Amencan Woman POQB-1518
Share the Land PO8-1590
The Best of The Guess Who PQE- 1710
Artificial Paradise POQB-2114
Hot Tuna
Hot Tuna PO8- 1613
Hot Tuna Electric —Recorded Live PQB-1762
Burgers PQFT- 1004
Jefferson Airplane
The Woarst of Jefierson Airplane PQBE 1653
Bark POFT-1001
Waylon Jennings
Lonesarme, On'ry and Mean PQB-2136
Paul Kantner and Grace Slick
Sunfighter POFT- 1002
Henry Mancini
The Best of Mancini PQB-1128
The Best of Mancini, Vol 2 PDE. 1315
A Warm Shade of Ivory POB-1441
Mancin Country PQE- 1552
Brass On lvory POQB-1862
Ronnie Milsap
Where My Heart Is APT1-0338
Hugo Montenegro and His Orch
Music from “A Fistful of Dollars™, "For a
Few Dallars More™, “The Good, the Bad
and the Ugly” PQ8-1301
The Best of Hugo Montenegro POEB-1591
Elvis Presley
From Elns in Memphis PQB-1456
Cin Stage-February, 1970 PQB-1594
Elvis-That's the Way It s POE. 1652
Elvis As Recorded at Madison Sguare
Garden POB-2054
Charley Pride
The Sensational Charley Pride PO8-1452
The Best of Charley Pride PQ8-1505
Just Plain Charley PO8-1536
Charley Pride’s 10th Album POB.-1593
songs of Love By Charley Pride PQB-2120
Jerry Reed
The Uptown Poker Club APT1.0356

Buddy Rich
A Ditterent Drummer PQ&-1819
Rich in London-Buddy Rich Recorded Live
at Ronnie Scott's PQE-1B95
Johnny Russell
Rednecks, White Socks and Blue Ribbon
Beer APT1-0345
Nina Simone
The Best of Nina Simane POQB-1557
Porter Wagoner
The Farmer APT 10346
Dottie West
Country Sunshine APT1-0344
The Youngbloods
The Best of The Youngbloods PQB-1617

Q8 TAPES RED SEAL

Bennett, RCA Symph. Orch.
Rodgers: Victory at Sea, Vol 1 RQE-1027
Bream; Meios Chamber Orch
The Julian Bream Consort— Rodrigo:
Concierto de Aranjuez for Guitar and
Orcheastira Vivaldr: Concerto for Lute
and Stnings, Britten: The Courtly Dances
from “Gloriana” RQE- 1052
Buketoff, New Philharmonia Qrch
Tchaikovsky! 1812 Overture;
Rachmaninoff; Three Russian Folk
Songs, Op. 41, Sprning, Cantata, Op 20
ROB- 1115
Clibum; Kondrashin, Symph. Orch
Techaikovsky; Concerto No 1 RQB-1002
Fiedler, Boston Pops
Music from Million Dollar Movies
RS- 1010
The Best of Arthur Fiedler and the Boston
Pops ROB-1047
Up Up and Away with Arthur Fiedier and
the Bostan Pops RQS-1103
Dvorak: Symphony Mo 9 {"From the New
World™) RQE-1160
Moffo; Costa; Tucker; Tozzi: Maero;
Leinsdorf,
Home Opera House Orch. and Cho.—

Puceini: La Boheme (Highlights) RQ8. 1077

Moffo; Bacquier; Carreras; Diaz;
Rudel, New Philharmonia Orch;
The Ambrosian Dpera Cho —Massenet:
Thais (Highlights) ART1.0843
Ormandy, The Philadelphia Orch.
Tchaikovsky: Symphaony No. 6
{"Pathetique™) RQB-1112
Liszt: Hunganan Rhapsodies Nos. 1 and 2
ametana. The Bartered Bride: Furiant,
Owverture, Polka; Dvorak: Scherzo
Capricciosn, Op. 66 RQ8-1123
Copland; Billy the Kid; Appalachian Spring
RQE-1170
Love Story ROB-1179
Hallelujah! ROE-1193
Dzawa, Boston Symph. Orch
Stravinsky. Suite from "The Firebird",
Patrouchka RQE-1164
Price; Tucker; Elias; Maero; Leinsdorf,
RCA Italiana Opera Oreh. and Cho —
Puccini: Madama Butterfly (Highlights)
ROE 1048
Reiner, Chicago Symph Orch

R. Strauss: Also sprach Zarathustra RQ8-1168

Rubinstein; Ormandy, The Philadelphia Orch
Chopin: Concerto Na. 2 in F Minor; Grand
Fantasy on Polish Airs RQE-1110
Saint-Saens: Concerto No. 2; Falla: Nights
inthe Gardens of Spain ROB-1165
Stratta, The Barogue Pops Orch.
Viva Vivaldi! ART1.0442

Q8 TAPES ORIGINAL CAST

Harry Belafonte
Belafonte at Carnegie Hall 008-5002
Fiddler on the Roof
Original Broadway Cast (Zero Mostel)
0Q8- 1005
Hello, Daolly!
Original Broadway Cast {Carol Chanming)
D08 1006
The Sound of Music
Original Soundtrack from the Film (Julie

Andrews; Christopher Plurmmer) QU8-1001

IS TO show it

likeltis. ...
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A Billboard Spotlight

AUGUST 9, 1975, BILLBOARD

CBS photo
CBS SQ team at spring Audio Engineering Society meet in Los Angeles, with
security guard who picked winning door prize entry for demo visitors, from
left, included Joe Dash, director, new product development; Stan Kavan, vice
president, planning and diversification; Gerry Budelman, SQ project director
at CBS Technology Center.

CBS Aims To Get Total
Quadraphonic Concept Established

By JIM MELANSON

WHILE THE TAGLINE MAY BE
ONE OF SQ, QS OR CD-4, depend-
ing on whose camp you're listening
to, paramount at this stage of 4-
channel development is the delivery
of the overall quad recording mes-
sage to the trade and the buying
public alike.

At least that's the sentiment
these days at the New York head-
quarters of CBS Records, one of the
strongest proponents of 4-channel
listening and main advocate of the
S0 system.

“We always have taken an ap-
proach of being nondivisive. What
comes first is the concept of quad
itself," says Stanley Kavan, CBS
vice president, planning and diver-
sification.

While the main battle may be one
of quad versus stereo, market en-
ergy is still going to skirmishes be-
tween the competing systems. And,
on that level, both Kavan and Joe
Dash, director of new business de-
velopment, have little hesitation

when it comes to extolling SQ prod-
uct.

They say that the company's 4-
channel catalog is rapidly closing in
on the 300-title mark, with broad
musical representation found
therein. Sales figures from their 'Q'
goods, they continue, have well
supported their commitments in
this area.

With an overall sales ratio of 860
disks to 40 tapes sold, total figures
on certain titles are impressive. For
example: Santana's "'Abraxas"” LP
has passed the 131,000 pieces sold
mark; Sly & the Family Stone
“Greatest Hits' LP, over 93,000;
Edgar Winter's "“They Only Come
Out At Night,” passed 76,000; Wil-
liam Carlos' “'Switched On Bach"
album, over 70,000, and Charlie
Rich's *'Behind Closed Doors,'" over
43,000,

As with country music product in
the stereo category, 4-channel
disk/tape sales ratios are reversed.

Sales patterns have also pointed
out that many classical titles re-
leased in quad have been experi-

encing stronger reorders than the
stereo version.

The classical market is also a ba-
rometer for the impact of simulta-
neous releases. Four examples,
they say, are: Bernstein's "Also
Sprach Zarathustra,” over 35,000
units in quad, over 31,000 in
stereo; Bernstein's “Swan Lake,"
24,000-plus units in quad to
22,000-plus in stereo; E. Power
Biggs' “'Brass & Organ Music" LP,
21,000 pieces in quad, to 23,000 in
sterea; and Pierre Boulez' “Boulez
Conducts Stravinsky," 12,000-plus
in 4-channel to 13,000-plus in
stereo.

Both execs agree that simulta-
neous release of quad recordings
will go a long way to help boost the
market. They admit, though, that
there's a lot of progress to be de-
sired, especially with pop product.
They emphasize that nearly all of
the label's “top sellers’” are repre-
sented in quad. The time lapse be-
tween stereo and quad version usu-
ally runs from 30 to 60 days.

If quad is going to become the in-
dustry bridesmaid, though, it's ob-
viously going to be at the hand of
hardware manufacturers. Both Ka-
van and Dash readily admit that
there is a lot of ground to cover be-
fore the quantity of low, middle and
high-end quad equipment bought
could signal any victory for 4-chan-
nel over stereo. Of the equipment
on the market so far, they like to
emphasize, some 90 percent of it

has 5Q capability.

When it comes to taglines, they
also stress that SQ broadcasters
lose the least amount of airing
range with a conversion to guad
broadcasting. Kavan states that if a
station “‘were to go discrete, his dis-
crete quad audience would be only
20-30 percent of his currently
reachable stereo audience.'" He
places the reachable stereo au-

{Continued on page 45)

RCA photo

Shown during CD-4 plenary session earlier this year in Los Angeles are (L-R)
David Heneberry, vice president, music and operations services RCA Records;
Jac Holzman, senior vice president, Warner Communications and Chairman,
Quadraphonic Planning Group of the Warner/Elektra/Atlantic labels: Hiro-
bumi Tokumitsu, executive vice president, Victor Company of Japan, Ltd.
(JVC); Howard Yamato, executive vice president, Matsushita Electric Corp. of
America (Panasonic) and Tex Takeoka, senior managing director, Matsushita
Electric Industrial Company Ltd., of Japan.

‘Discrete’ Pro

ss For CD-4 Group

Cited In Production, Software

By STEPHEN TRAIMAN

FOR THE CD-4 GROUP of discrete
quad proponents—RCA, WEA, JVC
and Panasonic—it's been mostly an
up year, with general agreement
that while 4-channel hardware sales
are off, definite progress has been
made in the production and soft-
ware areas.

® As of July 1 there were 329 CD-
4 disks available in the U.5. and
944 worldwide, with 40 added here
in the last three months alone. Both
A&M and the Fantasy group opted
for discrete production, bringing
the fabel list to 14. Another 50
Quadradiscs are promised by year
end, including from RCA the first
“definitely" from David Bowie and
“hopefully’” from John Denver, ac-
cording to Jack Kiernan, division
vice president, marketing.

e [nitial response to the RCA
Quadulator introduced at the
spring Audio Engineering Society

meeting is expected to see produc-
tion models soon. As an interface
between 4-track tape deck and 4-
track cutting head, using the
phase-lock-loop principle to modu-
late the signal, it enables even the
smallest studio to cut its own CD-4
disks. In addition, the West Coast
JVC Cutting Center now is oper-
ating with the new JVC Mark |l dis-
crete cutting head.

e Following Rolls Royce America
installation of a Pioneer discrete 8-
track player in all medels since last
September, the first Detroit OEM
installation will be a Motorola dis-
crete player with AM/FM/MPX in all
1976-model Lincoln Continentals.
RCA is supplying a complimentary
Q-8 cartridge.

@ Response to the RCA Quadra-
phonic Record & Tape Club,
launched in February, has been
“very satisfying,"" says David Hen-
eberry, division vice president, mu-

(Continued on page 45)
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Sansui photo

Sansui's effort in establishing QS in American radio stations is reflected in
this scene in Japan at Sansui Audio Center in meeting involving JOQR deejay

Keiko Ochiai.

Sansui Blanketing Map

With QS Stations

By RADCLIFFE JOE

SANSUI ELECTRONICS, UN-
SWERVING IN ITS CONVICTIONS
that the key to 4-channel's ultimate
success as a viable consumer com-
modity lies in the proliferation of
quad FM radio stations, is intensify-
ing its efforts to blanket this market
with QS decoders.

Unmoved by recent inroads that
key rival CBS-5Q has been making
into the radio market, particularly
in the New York area (see Billboard,
July 19), Sansui officials have des-
ignated 1975 “The Year of The QS
System,"" and claim that from Octo-
ber last year, when the blitz was
started, until last month, some 70
radio stations across the nation
switched to a QS broadcast format.

In addition, Jack Muroi, head of
Sansui's "‘Project Team' task
force, claims that with purchase or-
ders now on the books for the
QSESB broadcast encoder, close to
100 stations will be QS-casting by
year-end. The units list for about
$900 each.

Murci feels that the upsurge in
demand for QS 4-.channel decoders
by radio stations is due in part to
the formation of Project Team a
year ago. Aim is to proliferate the
theory that Sansui's Vario Matrix
QS systern could be established as a
standard for the industry because
of its versatility in decoding both QS
and SQ 4-channel formats, as well
as creating what Sansui officials
call **a dramatic 4-channel effect
from conventional 2-channel
sources.”

Sansui's decision to blitz the 4-
channel market at all levels, includ-
ing consumer, broadcast and
recording, is based on two theories:
(1) that an FCC ruling on discrete 4-
channel broadcasts is still “a num-
ber of years away," and (2), most of
the major record labels will feature
4.channel disks, in one format or
another, in their catalogs by the
end of this year.

Says Murai, *Our plan is to sell so
many encoders that there will even-
tually be no need for any other type
of system.”

The reasoning in the Sansui
camp Is that 4-channel broadcasts
are playing a major role in the
growth of the consumer 4-channel
market. With this in mind they
theorize that a blitz of the radio sta-
tions with Q5 encoders will ulti-
mately be reflected in a rise in de-
mand for QS 4-channel equipment
at the consumer marketplace—
from Sansui and its licensees, in-
cluding Onkyo, Nikko, Marantz, Su-
perscope, Sharp and others.

As part of its strategy, Sansui has
also been buying advertising space
on many of the radio stations that
now broadcast in QS 4-channel.
Muroi claims that this has resulted
in a noticeable upsurge in the sale
of Q5 equipment and records in the
stations' listening areas.

Sansui is not overly concerned by
the fluctuating growth patterns of
4-channel sound in this country.
Muroi explains that a lot of system
manufacturers overestimated the
growth rate of the 4-channel mar-
ket, and as a result found them-
selves backlogged with inventory.

He continues, ““In spite of this,
the 4-channel market continues to
show a consistent growth of about
eight percent a year, and this figure
will increase as greater stability
comes to the market.”

Muroi is convinced that the sta-
bility of which he speaks is not far
off. He claims that there are 3.5 mil-
lion 4-channel systems in the U.5.
alone equipped to decode QS. This,
in addition to the fact that there are
775 QS 4-channel record titles
available worldwide (313 in the
U.S.) seems to point to the fact that
d4-channel stability is near, with QS
enjoying the greatest acceptance,
according to Murol.

A number of additional plus fac-
tors operating in Q5' favor include
its single inventory system for both
stereo and 4-channel, as opposed
to double inventory by the other for-
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UD-4 Expansion Into U.S.
Set For Stronger Bid

By ANNE DUSTON

THE ENTRY OF THE UD-4 5YS-
TEM of 4-channel hardware and
software into the U.S. market is
being discussed for 1976 by Nip-
pon/Columbia, Japanese firm al-
ready into commercial ventures
with the system in Japan and Eng-
land, says Prof. Duane Cooper, Uni-
versity of lllinois, and originator of
the principles used in the system.

The system, which combines dis-
crete with a matrix base, will be pro-
moted as "‘the premium high gqual-
ity system,' Cooper says.

European record companies that
are interested in the system also
have the capability of manufac-
turing the hardware, and discus-
sions have been held with EMI,
Decca and Phillips, among others,
Cooper says.

American record companies are
interested but are not prepared for
the technical innovations. "As the
system matures, companies who
aren't prepared to be innovative will
still be able to use the system with
easily supplied facilities. The posi-
tion could be compared to the CD-4
system, but with less technical com-
plications."

Licensing policies would be simi-
lar to other 4-channel systems, re-
guiring a nominal royalty fee for the
hardware, and adherence to stand-
ards.

Nippon/Columbia is continuing

mats, and a growing number of
record labels—including Sire, Pass-
port, Cyma and Murray Hill in the

U.S.—releasing product in QS.
Further breakthroughs for the QS
4-channel concept are expected to
{Continued on page 435)

to build its catalog of UD-4 disks in
Japan using U.S., European and
Japanese artists, with a current list
of about 30.

Only about 10 albums have been
released in England with European
and Japanese artists because of
copyright law complexities. Prices
for these markets, and projected
for the American market, are
slightly higher than the normal
stereo list price. The records can be
played on stereo equipment.

While UD-4 is not currently avail-
able on tape, Cooper says Nippon/
Columbia is studying the cassette
format. *‘We are looking for those
particular tape situations where
there might be a particular advan-
tage.”

The cassette creates a problem
because of its two-track playback
mode. "Putting additional tracks
on cassette tape is not feasible at
the moment, and the UD-4 system
requires putting two additional
channels on tape in addition to the
base channels. The quad B-track
and open reel tapes are quite satis-
factory for UD-4." Cooper adds that
a good quad tape can be run
through the system for a mastering
tape with no distortion in sound
quality and without special equip-
ment.

Cooper claims that adding a UD-
4 switch to a 4-channel unit would
not be that complex for manufac-
turers, and would provide an oppor-
tunity to consumers to hear all four
systems. The Nippon/Columbia
UDA-100 has switches for CD-4,
SQ, QS and UD-4, “The public can
then see that the UD-4 disk re-
moves quality sound deficincies
and at the same time provides qual-
ity matrix sound."”
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MARY BORNSTEIN IS A&M's
QUAD MIXING EXPERT and he has
a simple formula for mixing stereo
LPs into 4-channel. He puts ele-
ments where he wants them but al-
ways tries to keep the “integrity of
the original mix."

Bornstein has created quad LPs
for the CBS SQ and CD-4 systems,
with the label now committed exclu-
sively to the discrete CD-4 concept.

And since none of ARM's artists
or producers are expressly arrang:
ing music for the quad medium,

producers on how to go creatively,"
Bornstein answers. Some artists
have discussed planning out a quad
LP but so far none has actually
taken the initial step.

So that leaves Bornstein to create
his own modus operandi, knowing
that what he does is as good as any-
body else because there are no in-
dustry standards for how a 4-chan-
nel disk is supposed to sound.

And the fact that A&M product
has come out in both matrix and
discrete has had no bearing on how

Marv Bornstein (left) and Bart Chiate say the Rick Wakeman *'Journey to the
Centre of the Earth” LP on A&M lent itself perfectly to remixing in CD-4 quad.

Bornstein does not try to change in
any way the concept of their music
by interjecting directional gimmicks
or altering the balance of voice with
instruments.

“ARM doesn’t direct its artists or

Bornstein has mixed the music, be-
cause he's primarily extending the
stereo mix into four channels.
Bornstein has been mixing
A&M's quad LPs for three years as
an adjunct to his regular job as

IVE Cutting Center photo

A&M Producer Maintains Integrity
Of Original Mix

By ELIOT TIEGEL

guality control director. He says he
mixes' everything '‘discrete’ even
when he was producing product for
the SQ matrix mode.

When he mixes a quad LP (usu-
ally at night), neither the artist nor
producer is at hand, 50 he refers to
the stereo tape for some idea as to
where elements have been posi-
tioned. The artist and his producer
have final approval of the quad mix
and Bornstein is cognizant of their
potential for nixing his efforts, so
he doesn't do anything radical.

He says the reason producers
aren't doing the quad mixes is be-
cause their schedules don't allow
them to come back and work on
this aspect of the project.

Bornstein works with independ-
ent engineer Bart Chiate (formerly
on the A&M staff). A mix averages
30 hours,

Before an LP is transferred to
quad the artist must give his per-
mission. Several musicians have
mixed their own quad LP, including
Quincy Jones, Rick Wakeman and
Chuck Mangione. But in the main
it's been Bornstein responsible for
4-channel product by Cat Stevens,
the Carpenters, Joan Baez and
others.

Bornstein says he doesn't use
any psychoacoustical principles in
mapping out the quad mix. And he
doesn't get involved in having
“sound run around the room."

“We have managed to mix quad
to where you don't have to sit in the
middle of the room to hear it,"" he
claims. How so? “We use a lot of
criss-cross echoes. We don't have

{Continued on page 45)
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Chicago's massive SQ release of five LPs is the kind of action CBS is pushing
for in quad with other major artists on the label.
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Intense Effort To Win CBS Acts
Over To More S(QQ LPs By sim FisHeL

IT'S BEEN AN UPHILL FIGHT for
CBS Records' Al Lawrence. For the
past six years, he's been trying to
persuade many of the record
group's top artists to take a chance
with quad product.

Most of the artists, through a
combination of apathy and lack of
quad knowledge, did not consider it
impartant to release quad product.

“*Many of the artists were unsure
of this medium and felt that the
market wasn't really big enough for
strong consideration,” Lawrence
says. "My big goal is to get our art-
ists to record directly in quad, in-
stead of the usual remixing.”

He says that most of the record-
ings are done in multiple tracks, be-
tween 16 and 24, and then remixed
into four channel. Most of them
sound very good when remixed, but
Lawrence thinks the artistic possi-
bilities of recording directly in quad
are innumerable.

Quad sales are still climbing sub-

stantially at CBS, he asserts, and a
good percentage of the 4-channel
recordings on the market come
from CBS.

“We could be selling many more
copies of certain artists in guad, if
his or her product were released si-
multaneously in stereo and quad.”
he says. ""When you have a star act
like Chicago, it's released at the
same time, but with a new artist like
Minnie Riperton, she'll sell more
than 200,000 copies in stereo, be-
fore her quad release even hits the
street."

One of the high points of Law-
rence's career is the Santana
“Abraxas'’ album, which sold 3.2
million copies in stereo inter-
nationally. He remixed it for SQ and
has sold more than 140,000 copies
to date, a figure which ranks it
among the top for this medium.

Another “‘achievement” is the
success of Edgar Winter's “Frank-

(Continued on page 46)

Stereo B Track Cartridges
Compatihle S

Discrete Open Reel T i
Open Reel 1016 ips

Compatible Sterso Quad Records

tereo Quad Cassettes
Discrete Quad 8 Track Cartridges

A NEW

FOUR CHANNEL RELEASE

ESPECIAL LY FOR OPEN REEL. DECK OWNERS

"WHE WINDS OF ALAMAaR”

aa"

Iguana is Don Falk, Arthur Bod and Budge Witherspoon.
Recorded and mixed at Quadrafonic Sound Sound Situndios, Nashville, Tenn.
Engineered by Gene Eichelberger. “It's the best work I've done,” Gene.

Produced by Falk & Bod.

Created and mixed with four channel play back in mind. (This is not a stereo produet in

four channel.)

Iguana writes and arranges their own original and unique song material.

Open reel tapes are duplicated at real time speeds from the 30 ips master mix. These tapes
are the best available for contemporary music listeners. (Other stereo/quad formats are

also available.)

QUADRATRAK
4114 WEXFORD COURT,

KENSINGTON, MARYLAND 20785

301-948-B481
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“Aword from ¢D-4 o anyone with

Foment.
Ignite.
Trigger.

These are action verbs in revolutionary idiom.

And in our spaceship earth instant
communication era today, we are expecting
revolution. All the more so in high technology,
and four-channel sound is high technology.
But four-channel is also evolutionary. And’
seen in its proper perspective of evolution,
four-channel is developing quite swiftly.

This is especially so with CD-4 because CD-4
had to cope with more technological chal-
lenges than the matrix systems. CD-4,
therefore, also requires a more determined
commitment.

Commitment.
Introspection.
Analysis.

These are words of evolution.

In terms of commitment, CD-4 is advancing
at a really surprising and significant rate
when it's considered that after over a year
that saw no major labels opt for discrete
four-channel, both the A&M and Fantasy
groups committed to CD-4. This helps add up
to a formidable array of CD-4 software
brands: RCA, Warner Brothers, Reprise,
Elektra, Sound Bird, Capricomn, Asylum,
Nonesuch, Atlantic, Rolling Stone, Atco,
A&M, Fantasy, Milestone, Prestige.

.

However, a better appreciation of this label
momentum is seen in the chart action of
recording acts involved in CD-4. After all,
producers, recording companies, and for sure,
rack-jobbers, all want to know what you have
going today. And, CD-4 entries have been
recently adding up to over 10% of the top
popular 100 LPs and tapes in Billboard's
chart. In total, 15 titles from CD-4 labels
have been making recent appearances on the
full 200 “"Top LPs & Tape" Billboard

chart:* Doobie Brothers (three different
albums), America (two entries), James Taylor,
Judy Collins, Carly Simon, Chuck Mangione,
Seals & Crofts, Elvis Presley, Isao Tomita,
Tony Orlando & Dawn, Rick Wakeman & the
English Rock Ensemble, Gordon Lightfoot.
"July 12, 1975.

But momentum in the recording industry can
build at a dizzying rate. There are dozens of
potential acts on CD-4 committed labels that
are on the charts right now.

Now we are not getting into a numbers game
by listing all these acts. Nor are we amassing
lists of labels distributed by CD-4 committed
companies, though this is another bench mark
in the expectations for CD-4 growth. What
we're trying to do honestly is to point out
the potential magnitude of CD-4. Just consider
that Warner Brothers alone distributes these
labels, (according to the 1974 Billboard
Buyers Guide), which currently produce
CD-4 discs, plus other labels which will

AN
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undoubtedly swing over to quadraphonics
and CD-4: Capricorn, Chrysalis, DiscReet,
or consider Atlantic: Finnadar, RSO,
Rolling Stone, Virgin.

quad'ad! ISC..

No, we are not printing up lists of labels that
might swing to CD-4 because they are
distributed by companies committed to CD-4.
Our point in all this is to indicate that the
serious record collector, recording producer,
record distributor and merchandiser can no
longer ignore the inevitability of CD-4. There
is just too much product potential. And if you
want to use numbers, you can count over
300 CD-4 album titles that have actually
been released in the U.S.

Introspection: This seems a key word in

the new position being taken by industry
opinion makers who are taking the long look
at CD-4. Basically, this is a realization that
four-channel is here to stay. But it is as well
a realization that four-channel will not

be revolutionary—not whaaap, wipe out
stereo by some nearday dawn. Yet on the
other hand, four-channel is a creative
vehicle of vast proportions that is available
in ever-growing abundance.

So far, we've discussed the building
momentum of available CD-4 software.
Let's turn to the other part of the CD-4
question, and the four-channel question in
general: Hardware. Skeptics who admit there
is software potential, who consider the ease
of going back into the studio to mix more
four-channel, and who look to the ability
now to utilize new cutting and viny|
production processes—these skeptics say
there is no CD-4 hardware out there.
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a fulure in the music business’

Analysis proves otherwise. It is true that
four-channel playback equipment is going
through a shakeout phase in America.
And it does seem that at first blush figures
compiled by JME Associates at the recent
Consumer Electronics Show reveal a
pessimistic drop from 302 models a year ago
to a present estimated 246. Specifically, the
CES and CES-related showings stack up:
ch-4 | S0 l

Half | Full I_us_l

‘ | Baslc Logic | Logic Basic | Variomalrix

-] &5 87 T 20 63 4

T4 [ 85 122 ] 15 83 B

Two indications are significant, it seems to
us. First, CD-4 remains steadily entrenched.
But the really significant factor is that from
23 models that handle CD-4 and the two
matrix modes a year ago, the figure has shot
up to 37 models this year.

Basically, four-channel hardware is evolving
far beyond the old "battle of the systems”
stage that created the myth that the
"hardware people” couldn't get their act
together. The new factor in four-channel
playback is the recognition that matrix does
offer enhancement of existing stereo
libraries. And thus, playback designers are
including matrix but making sure CD-4 is
there for the discerning listener who wants
pure separation. Thusly, CD-4 is recognized
as the only fully discrete disc system. Just
about every hardware manufacturer in the
business has a CD-4 license with the result
that almost all four-channel product that's
sold today—except for the cheaper pseudo-
systems—is bound to include CD-4.

In fact, it is this very soul of discreteness that

But four-channel tapes represent another
dimension of discrete four-channel repro-
duction. And in evolutionary fashion, more
and more four-channel cartridges and reel to
reel tapes fill in the columns of

Billboard's chart—almost 20% of the total 200
listed (19.5% July 12), in fact. Four-channel
cartridge popularity even extends to the area
of blank tape, where more and more
manufacturers are providing product. Since
tape is for "people on the go" and four-
channel blank and pre-recorded tape is
available for the auto, why should the
listener tolerate anything at home that is less
discrete than his car player?

What we are saying is that there are break-
throughs in every area that position CD-4
as the leading four-channel disc format. We
need only enumerate a few:;

® |nstead of a $60,000 CD-4 modulator, there
are now improved modulator designs as low
as $10,000 in price which will interface with
existing machinery in studios.

® Pressing plants have overcome early
production problems in CD-4 and, at this
point, the major independent pressing plants
around the country are producing product
for labels without facilities.

® Pickering's XUV/4500Q exemplifies the
breakthroughs by phono/cartridge manu-
facturers in achieving a tracking force ideal
for CD-4 as well as stereo, and again,
challenges for phono/cartridge designers
result in better stereo reproduction

all around.

® The Meguro MSG-321, the Leader Elec-
tronics CD4SG-1 and the Fisher 3109

are all new instruments to aid manufacturers
of CD-4 playback equipment.

® Numerous new turntable models include in
specs the proper capacitance cable for hook-
ing up a CD-4 phono/cartridge.

® Every consideration is being made for the
most discerning hi-fi fan, such as the new
JVC CD4-1000 professional demodulator.

® Perhaps most significant of all breakthroughs
is the new attitude toward four-channel
speaker placement, that the consumer need
not have four behemoths hulking in corners,
that CD-4's optimum separation allows
greater freedom in speaker location con-
sistent with good four-channel performance.

We could go on.

However, merchandising watchers from astute
retail chain buyers to Consumer Reports are
discovering that it isn't the audiophile who is
already into super stereo who is always the
most likely four-channel prospect. Naturally,
dealers that promote four-channel find it
builds sales and the JVC quadracenter
program proves the point in city after city.

Many retailers find quadraphonic products
easy to sell; Salesmen at JLB Sound, Glendale,
California, understand four-channel, and
CD-4 alone accounts for 25% of their business.
In the shadow of Los Angeles International
Airport, the Ear Drum makes sure that it
displays every CD-4 title available, and drums
up 50% of its hardware business in four-
channel. At Woolco Electronics Center, Denver,
Colorado, the store is sold on CD-4 and so are
their customers. For most audio retailers,
four-channel remains the most exciting
category they have to merchandise.

Promote CD-4 and it sells. What is interesting
is that consumers who are just getting into
hi-fi will opt for four-channel. Also, people
with a medium’hi-fi system will go the same
route. Many consumers, it seems obvious,
simply want the latest thing, and that is
four-channel.

Of course, today's consumer wants the best
his or her economy crunched dollar will buy
and in four-channel the best has been there
all along and is getting better at being best.

CD-4, of course,

, i1s at the heart of the enthusiasm for CD-4

by more and more producers such as Richard
Perry, whose credits include Ringo Starr,
Carly Simon, Barbra Streisand, Harry Nilsson
and Ella Fitzgerald. As he says, CD-4 is the

For a free copy of a new 28-page CD-4 Handbook
that tells you "where it's at,” write to JME

Associates, 6363 Sunset Blvd., Los Angeles,

Calif. 80028.

“truest reproduction of the tape.” Perry, of
course, is talking of the original studio tape.

Shibata styli

For further information on CD=-4 custom
mastering and manufacturing, contact: JVC Cutting
Center, Inc., 6363 Sunset Blvd., Hollywood,

Calif. 90028 (213) 467-1166.

or

RCA Custom Sales, 1133 Avenue of the Americas,
New York, New York 10036 (212) 598-5900.

B

Number 11 in a series presented by CD-4 advocates
JVC, Panasonic Technics by Panasonic, RCA
Records and Warner/Elektra/Atlantic Records.

compatible discrete 4 channel
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“ Label By Label Chart Billboard” Action ‘(QQ’ Product

1]
ABC TOYS IN THE ATTIC—Aerosmith $7.98 $7.98 TAPESTRY —Carole King $7.98
COMING DOWN YOUR WAY—Three Dog Night $7.95 WHEN WILL | SEE YOU AGAIN—lohnny Mathis $7.98 $7.98 PASSPORT (ABC)
AEM EPIC (Columbia) ELECTRONIC REALIZATIONS FOR ROCK
CHASE THE CLOUDS AWAY—Chuck Mangione $6.98 $7.98 ADVENTURES IN PARADISE—Minnie Riperton $7.98 794 ORCHESTRA—Synergy $6.98
CRIME OF THE CENTURY—Supertramp $6.98 $7.98 BLOW BY BLOW—left Beck $7.98 $7.08 POLYDOR
IT'LL SHINE WHEN IT SHINES—0zart Mountain EVERY TIME YOU TOUCH ME (I Get High)—Charlie TOMMY/ORIGINAL SOUNDTRACK RECORDING $£9.98
Daredevils $6.98 $7.98 Rich $7.98 $7.98 RCA
THE MYTHS & LEGENDS OF RING ARTHUR & THE ELEKTRA LOVE CORPORATION =Hues Corporation $6.98 $7.98
KNIGHTS OF THE ROUND TABLE-Rick HE DON'T LOVE YOU LIKE | LOVE YOU-Tony TODAY—Elvis Prasley $6.98 $7.98
Wakeman & The English Rock Ensemble $6.98 $7.98 Orlando & Dawn $6.98 $7.97 RED OCTOPUS—Jefferson Starship $6.98 $7.98
DIAMONDS & RUST—loan Baez $6.98 $7.98 JUDITH—ludy Collins $6.98 $7.97 RCA RED SEAL
ASYLUM PLAYING POSSUM—Carly Siman $7.98 $8.97 PICTURES AT AN EXHIBITION-lsao Tomita
DESFERADO —Eagles $0.98 $7.97 HARVEST Moussorgsky $7.98 $7.98
ON THE BORDER-Eagles $6.98 $7.97 DARK SIDE OF THE MOON —Pink Floyd §7.98 REPRISE (Warner Bros.) :
ONE OF THESE NIGHTS—-Eagles $6.98 $7.97 HI (London) COLD ON THE SHOULDER—Gordon Lightfoot $7.98 $8.97
THE EAGLES—Eagles $6.98 $7.97 GREATEST HITS—Al Green $7.98 T-NECK (Epic/Columbia)
s TROUBLE IN PARADISE—Souther, Hillman, Furay ISLAND THE HEAT IS ON FEATURING FIGHT THE POWER—
5 Band $6.98 $797 NATTY DREAD—Bob Marley & The Wailers $7.98 Isley Brothers $7.98 $7.98
] BLUE SKY {Epic/Columbia) KUDU (Motown) THRESHOLD (London)
0 JASMINE NIGHTDREAMS—Edgar Winter $6.98 §7.98 MISTER MAGIC—Grover Washington, Jr, $7.98 BLUE JAYS—Justin Hayward & John Lodge §£7.98
E CAPITOL LONDON WARNER BROTHERS
8 KEEP MOYIN' ON—Merle Haggard $7.98 FANDANGO—Z Z Top §7.98 THE CAPTAIN & ME—Daoobie Bros. $6.98 37.97
= VENUS AND MARS—Paul McCartney & Wings $7.98 TRES HOMBRES -2 Z Top $7.98 GORILLA—James Taylor $7.98 $8.97
« COLUMBIA MERCURY (Phonogram) HEARTS—America $7.98 $8.97
CHICAGO VIl—-Chicago $1199  $1398 FOUR WHEEL DRIVE—Bachman-Turner Overdrive $7.98 HOLIDAY —America $6.98 $7.97
NEW CITY—Blood, Sweat & Tears $7.098 $7.08 BACHMAN-TURNER OVERDRIVE ll—Bachman- I'LL PLAY FOR YOU—Seals & Crofts $7.98 $8.97
TALE SPINNIN'~Weather Report $7.98 Turner Overdrive $7.98 STAMPEDE—Doobie Bros. $6.98 $7.97
THAT'S THE WAY OF THE WORLD—Earth, Wind & NOT FRAGILE—Bachman-Turner Overdrive $7.98 WHAT WERE ONCE VICES ARE NOW HABITS-
Fire $7.98 $7.98 ODE (REM) Doobie Bros. $6.98 $7.97

Hardware Makers Developing Strategy

WHEN A NUMBER of compact
manufacturers decided to discount
their 4-channel systems at this
year's Summer Consumer Electron-
ics Show, many component manu-
facturers and especially some deal-
ers went into a panic.

some of the more excitable home
electronics executives saw the price
slashing (up to 50 percent off list in
some cases) as a death-dealing
blow to 4-channel's future.

The argument among those that
saw the dumping as an ill-omen,
was that the 4-channel sound con-
cept, its pattern of growth uncer-
tain since its introduction, was now
in danger of total stagnation
through negativism by some manu-
facturers, dealers, and consumers
who have never been quite able to

unravel the complexities of the
technology.

However, among the disciples of
doom there were, and still are, a
phalanx of optimists with a vested
interest in 4-channel sound, and
the courage of their convictions to
stay with the technology and keep
on plugging in the face of growing
frustration.

Contrary to what the detractors
think, this group of positive think-
ers sees the dumping as a traffic
builder for the 4-channel industry.
They reason that the low prices
would attract a segment of the con-
sumer electronics market that,
largely because of financial consid-
erations, had been excluded from
the growing nucleus of quad equip-
ment owners.

By RADCLIFFE JOE

Qut of this theory developed the
understanding that the rash of dis-
counting should be used as a pro-
motional wedge to gain a larger
than the current 5 to 8 percent
share of the home stereo equip-
ment market at which quadra-
phonic equipment sales are now
Funning.

The developers of two of the
three systems already on the mar-
ket—JVC and Sansui which devel-
oped CD-4 and QS respectively—
have always been in the forefront of
this line of thinking.

Even before CES, at which it
placed heavy emphasis on its 4-
channel line of equipment, JYC had
disclosed that it was launching a

series of “Quadracenters’’ across
the country, aimed at informing
and educating consumers about
quadraphonic sound.

JVC factory officials are currently
criss-crossing the country offering
helpful hints to dealers interested
in establishing Quadracenters in
their shops. Advice is being given
on sales training, equipment, and
layout of sound rooms.

Among the 60-plus stores that
now carry the sound centers are
Mission Electronics in Los Angeles,
Audiocraft in Cleveland, Palmer
Stereo in Toledo, and Classic Elec-
tronics in New York.

Meanwhile, Sansui Electronics
has embarked on a campaign de-
signed to saturate broadcast,
recording and consumer equip-

AUGUST 9, 1975, BILLBOARD

4-Channel

Blank Tape: 3M, Audio

Magnetics To Join Columbia?

DESPITE THE GREAT AMOUNTS
OF PUBLICITY surrounding the
four-channel medium in the past
several years, the fact remains that
only one major blank tape manu-
facturer—Columbia Magnetics—is
currently manufacturing and sell-
ing B-track blank 4.channel tape at
the consumer level.

And while Columbia reports
strong success with its Converta-
Quad line, other leading manufac-
turers say there is simply not suf-
ficient interest on the part of
distributor, dealer or consumer to
warrant placing a foot in the blank
4.channel market at the moment.

On the plus side, Columbia Mag-
netic's Ted Cohen offers a number
ot advantages to making available
blank 4-channel 8-track cartridges
now.

“We've had the line for about a
year and a half now,"” says Cohen,
“and our sales have been quite
good so far. Of course,” he adds,
“‘we're the only ones in the market
place at the moment. However, the
business has been good because
the consumer is able to buy quad
for the same price he can buy
stereo. Our tapes are compatible.
When the small slug in the upper
corner of the cartridge is removed it
becomes a quad cartridge. When
you leave it in, you've got stereo.

““And if you play a tape recorded
in quad on a stereo machine," Co-
hen continues, ‘‘the machine

By BOB KIRSCH

senses that and kicks it into stereo,
What we've basically done is give
the consumer a choice now in buy-
ing product. He may not be
equipped for quad now, but when
the day comes that he is, all he has
to do is remove the slug from the
cartidges he has and he's set."

Columbia offers its line in lengths
of 40, 50, 80 and 100 minutes, and
Cohen says the 50-minute length is
moving exceptionally well. The big
advantages of the line, he stresses,
are quad at stereo price now and
complete compatibility.

Audio Magnetics is among the
firms without blank B-track four-
channel. "'We have such a project in
our future plans and we're working
on the mold for the cartridge now,"
says vice president Bill Dawson,
“All it really takes is the develop-
ment of a mold that puts a little
dent in the plastic where the slug
will go.

“But,'" he adds, “'we just do not
see a huge market for this looming
in the near future. It will be a big
market some day, we are convinced
of that. But | think we have to see a
good pickup in sales of prerecorded
quad before we can expect sales in
the blank area to jump. Summing
up, we are going to have to see an
active prerecorded market before
committing to extensive expendi-

tures necessary to make this prod-
uct in large quantities."”

Bill Madden, vice president at the
3M Co., says his firm will probably
bow a blank 8-track four.channel
cartridge sometime during the
fourth quarter of the year, but adds
that ‘it is not a high priority item
with us.

“We really haven't had a heck of
a lot of reaction indicating there is
any great need for the product at
the moment,” Madden adds. *I
think the whole 8-track market
lacks any real definitive market re-
search behind it. It is a very viable
business that has grown through
virtually no effort by anyone in the
industry. It just kind of took off. We
all know the general demographics,
but what does the consumer really
want? | think people are hungry for
a better quality tape and will put up
with the various problems inherent
in recording 8-track if they can get
that excellent quality. So, we are de-
voting a lot of our time to coming up
with even better than existing B-
track stereo blanks.

“*Qur firm has come up with some
excellent hardware,' says Madden,
“‘and we think our tape, such as the
Classic line, fits in well with that
hardware. We've had a lot of letters
from consumers asking where they
can get the line, and our dealers
and distributors seem pleased with
that line. So we are concentrating
on stereo for the time being. A quad
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Columbia Magnetics photo
Consumer bargains, though rare
these days, do include quad blanks,
since Columbia Magnetics prices its
product the same as stereo.

line is no great trouble. All it re-
quires is a different mold, and we
will have that configuration. But
we've had no great indications that
dealers want or need the product
now."

At Capitol Tape, Jack Ricci says
there ““is not much of a market for
blank quad tape. As a matter of
fact, we have not had one call from
one dealer asking for the configura-
tion and we have had no consumer
requests either. Should a situation
arise, however, where there is a de-
mand, we could have the product
on the market in six to eight weeks.
As of now, we see no need."

www americanradiohistorv com

ment markets with its QS 4-channel
systems. CBS and SQ, through the
CBS Technology Center, has
equipped more than 55 FM stations
with Sony-built encoders, and is
servicing over 400 stations with 5Q
recordings for broadcast.

Sansui's multi-pronged attack on
the market is designated '*1975,
The Year of The QS System." It has
already resulted in the conversion
of some 70 FM radio stations across
the country switching to a QS 4-
channel broadcast format. Sansui
officials hope that at least 100 radio
stations will be broadcasting in 4-
channel QS sound by the end of the
year.

The reasoning behind this Sansui
effort is that 4-channel broadcasts
are playing a major role in the
growth of the consumer 4-channel
market. With this in mind, they
theorize that a blitz of the radio sta-
tions with QS decoders will ulti-
mately be reflected in a rise in
demand for Sansui 4-channel
equipment at the consumer mar-
ketplace.

Also designed to help stimulate
the sales of consumer 4-channel
equipment and software is Sansui's
push into the jukebox and disco-
theque markets, and the develop-
ment of a QS “blackbox™ vario ma-
trix decoder, that will sell for about
$120.

Rather than hinder 4-channel's
growth potential, the shakeout and
discounting at CES, helped to bring
a measure of stability to an industry
where upheaval was beginning to
look normal.

Today there are fewer manufac-
turers offering 4-channel equip-
ment; and those that remain in the
market, Sansui, Technics, Pioneer,
JVC, Kenwood, Toshiba, Nikko,
sony, Marantz, Magnavox, and
Panasonic among others, are fea-
turing fewer systems in their cata-
logs, with the emphasis on full logic
systems.

A survey of the 32 manufacturers
that exhibited quadraphonic sys-
tems at the Summer CES, revealed
that this year 20 models featured
full logic systems as opposed to 15
last year. The number of models
with basic SQ systems dropped to
87 this year from 122 last year, and
the number of CD-4 only systems
dropped to 61 this year from 65 last
year. Basic QS systems also
dropped from 83 last year to 63 this
year. There are 40 three-way mod-
els, up from 30 a year ago.

This tighter nucleus of manufac-
(Continued on page 46)
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Your DNPORTto
~-Channel Success:

Only the QS system could record and : ity
reproduce the full frequency response and "9lish rock, -'© rock bang
dynamic range that help make these two albums uniquely exciting. |
The producers love it. Says Marty Scott, President of Passport, “The QS
system offers our artists and producers the creative freedom they need to achieve
their fullest and most dramatic sound while still permitting single inventory so that retailers can rack
the albums in both the rock and quad sections without worrying about compatibility. In fact, QS
even enhances the stereo sound "
Broadcasters love it. QS encoded records are free from impairment of signal for
easy broadcasting. '
Artists love it. “The QS system is the most convenient and effective of any available
quadraphonic system for studio usage " says Larry Fast of SYNERGY. "It allows the artist to
most easily and fully express his creativity without worrying about the technical details and
limitations which plague other systems. It's really 'no hassle quad’!”
Watch the Billboard chart for the rise of FIRE BALLET and SYNERGY. And
look for the other soon-to-be-released QS encoded albums from PASSPORT
distributed by ABC Records and GRT Tapes. You're sure to hear them all around.

0S 4-Channel Stereo Are you listening?

SANSUI ELECTRIC CO., LTD. rokyo, Japan » Woodside, New York 11377 e Gardena, Callfomia 90247
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Dealer Demo ‘Q’ Disks

To Sell, 'Q' Must Be Heard Although samplers of the various quad modes have been with
the industry since the first “Q" disks and tapes appeared on the scene two years ago, and are
constantly being updated and refined, no one sampler can really do the job, according to re-
cent Billboard surveys of dealers, distributors and rack jobbers.

As a continuing aid to retailers in demonstrating what 4-channel can do for recordings, Bill-
board each month will spotlight recommended cuts of new (and existing) releases in all three
quad modes—SQ and QS matrix and CD-4 discrete, representing various music preferences

(MOR, rock, pop, classical, country, etc.).

(;)_S Matrix

m?—"me Over Chicaga™ from “Chichen Hearts,” Mighty Joe Young, Ovation, OYQD
"Chi-Town Theme™ from “Flenty Good Eaton.” Cleweland Eaton, Black Jaz:, BIQD 2
“Spaceslide” from “Ga With The Flaw." Michagl White, Impulse, ASD 9281,

"Baby I'm Yours™ from “B.8. King And Friends.” B.B. King, ABC Command, CQD 40022
“New Moon'” from “Spirst OF The New Land,” Dowg Carn, Black Jazz, BIQD/E.

Soft Reck—"lenny” trom "Heaven & Earth,” Heaven & Earth, Ovation, O¥VQD 1428,
Jamx—"Ballad For & Child” from “Aftica Blues,” Archie Shepp, Impulse, AS 9222,
mﬁg’;lhgt Bridge Song” from “The World's Greatest Jazz Band,” Enoch Light, Project 3, PR
“Funky Mama Moose” from “The Second Wave,” Roland Haynes, Black Jant, BJQ0D 19.
“Tradewsnds” from “Proceed With Caution.” Calvin Keys, Black lazz, BIQD/1E.
Cauntry/Pop— "Hubbardville Store” from “One More Road,” Dennis Weaver, Ovation,
VD 1440

MOR-"Partisans” from “Come From The Shadows,” loan Baez, AEM, QU 54339,
Rock—"Acid Queen” from “Tommy,” Soundirack {Tina Turmer), Polydor, PD 29052,
Title cut from “Might On Bald Mountain,” Freballet, Passport, PPSD 98010

"Ricky Don’t Lose That Number” from "Can't Buy A Thrill," Steely Dan. ABC Command,
COD 40089,

“Bad, Bad Leroy Brown,” from "Photographs & Memories,” lim Croce. ABC Command,
CQD 40020,

Classical—Presto movement from “Ravel: Prano Concerto In G," Abby Siman, Turnabout,
OTvS 34589,

“Miriam’s Song Of Victory™ from “Schubert's Choral Works, " South German Madrigal Char,
Candide (Vox), QCE 31087,

Opening (20017 theme) from “Sirauss: Aleo Sprach Tarathusira” St Louis Symphony,
Vox, QTV 34584,

Closing section from “Ravel: Bolero,” Slanslaw Shrowacrewski and Minnesota Orchestra,
Vor, SYBX 5133

Side | of “Tchigihowsky. 1812 Overture,” Charles Abravanel and Utah Symphony, Tum-
aboul/Vax, QTV 3554,

Contemparary—"Tell Me Something Good,” from “Rags To Ruhus," ABC Command, CQD
40024,

Pop—"Brother, Brother” from “Carole King Music,” Carole King, Ode, QU BEB]13.

Titie cut from “You're Gonna Love Yourself [n The Morning,” Bonnie Koloc, Ovation, OVOD
1438,

Instrumental—"To Life™ from “Fiddler On The Roof.” 101 Strings, Audio Spectrum, Q5 15,
“Piana Man” from "Scotf Joplin—His Complete Works,” Scotl Jopkin, Murray Hill, 331079,
MOR Instrumental—"A Taste Of Soul” from “Exciting Sounds Of Lex Baxter,” 10]
Strings, Audio Spectrum, QS 2.

“1Feel The Earth Move,” from “4-Channel Dynamite,” Enoch Light, Project 3, PR S06EQD.
Bectronic—"Relay Breakdown” lrom “Electronic Realizatons For Rock Orchestra,” Sy

Dealers are urged to clip the charts for their own use, with the suggestion that the stereo cut
or cuts be played first; then the quad band to show the difference 4-channel playback can
make. The charts below are a compilation of March-July 1975 selections. Not inci-

dentally, many of the current crop of quad receivers also will enhance the stereo play-

back, another key to boosting 4-channel equipment sales. Since many aggressive retailers
already have come up with their own ""best’ demonstration cuts for different customer music
preferences, they can share them with fellow retailers by sending the information to Steve Trai-

man, Tape/Audio/Video Editor, Billboard, 1 Astor Plaza, New York, N.Y. 10036.

M Discrete

Soul—"Tell Me What It Is” from “Graham Central Station,” Graham Central Station, W8,
BS4-2763.

“Then Came You™ from “The Spinners’ New & Improved,” The Spinners, Atlantic, QD
18114,

“Hock The Boat” from “Rockin” Soul.” The Hues Corporation, RCA, APD1-0846,

“Ghetto Child” from “The Spinners.” The Spinners, Atlantic, QD 7256,

Soft Rock—"[awn By The Sea” from “Duit On Mon Dei,” Harry Nilsson, RCAAPLL-0817,
Jazr—"Swingin’ Shepherd Bives” from “Reggae,” Hertue Mann, Atlantic; QD 1655,

“In The Mood" fram “A String Of Pearls,” Glenn Milter, IVC, CO4W.7023E.

Title cut from “Hold On, I'm Comin”,” Herbie Mann, Atlantic, QD 1632

Courtry Rock—"TR-0-U-B-L-E" from “Elvis Today.” Elwis Presley, RCA, APD1-1039,
MOR-Title cut from “Cold On The Shoulder,” Gardon Lighifoot, Reprse, M54-2206.
“Temptation” from “Perry,” Perry Comao. RCA, APD 1-0585.

Folh Rock—"Sister Golden Hair” from “Hearls,” America, WH, BS54-2852,

Rock —“Swing Low, Sweel Chariot” from "There's One In Every Crowd,” Erc Clapton, RS0
(Atlantic), D 4086

“Mever Let Her Go™ from "Nightmares,” The ). Geils Band, Atlantic, EQ 1028."Pick Up The
Pieces™ from “AWE," Awerage White Band, Atlantic, Q0 7308,

“Black Water” from “What Were Once Vices," Doobie Brothers, Warner Bros., WS 42750
Classical—"Great Gate At Kiev" from “Moussorgsky: Fictures Al An Exhibition,” Isao To-
mita, RCA, ARD!-0838.

Aliegretto movement from “Symphony No. 4 By Charles Ives,” lose Serebrier and London
Philharmonac, RCA, ARD 1-0589,

“Arabesque” from “Snowfiakes Are Dancing,” Isao Tomita, RCA, ARD 1-0488.
Pop—-"Bad, Bad Leroy Brown” from "Sinatra, The Main Event, Live," Frank Sinatra, Reprise
(WB), Fs 4-2207,

“Strangers” from “MNever Let Her Go," David Gates, Elektra, EQ 1028

“Mockingbird' from “Hotcakes.” Carly Simon, Elekira, ED 1002,

Instrumental— “The Pink Panther Theme"™ from “The Return Of The Pink Panther,” Sound-
track. RCA, ABD1-0968.

Country—Title cut from “(I'd Be) A Legend In My Time,"” Ronnse Milsap, RCA. APD1-0B46.
“Kodachrome™ from “'Mashwville Mow,” The MNashville lets, Project 3, CD 5079

MOR Instrumental—-"Noah's Arp” from “Others By Brothers.” Hugo Montenegro, RCA,
AFDT-0784.

“Lowe’s Theme” from “Greatest Hits Of The “/0's,"” Arthur Fiedler & The Boston Pops, RCA
ARD 1-0552.

Easy Listening— “Lonely People” from “Holiday,” America, WB, W 47808

gﬁdﬂhﬂ—sidt 2 of “Jpurney To The Center Of The Earth,” Ron Wakeman, ARM, QU

Contemporary - "Eleanor Rigby™ from “Beatles Classics,” Enoch Light, Project 3, PR

T
i .
= k. Matrix
Soul—Title cut from "Ship Ahoy,” O'fays, Philly Int’l. {Columbia), IQ 32408
“What Can | Do For You™ from “Nightbirds,” Labelle, Epic, EQ 33075,

Soft Reck—Title cut trom "Rock On," Dawid Essex, Columbea, CQ 32560,
“Long Tail Cat” from "Loggins & Messina,” Loggins & Messina, Columbia, CQ 31748

Jazz ~"Man in The Green Shirt” from “Tale Spinnin’.” Weather Report, Columbia, PCQ
331147
“Chameleon” from “Headhunters,” Herbie Hancock, Columbia, CQ 32731

Country Rock—"Sagebrush Serenade” from “Cantanmos,” Poco, Epec, PEQ 33192,

MOR—Title cut from “Adventures in Paradise,” Minnie Riperton, Epic, PEQ 33454,
“Sundown” from “Laughter In The Rain," Ray Connifi, Columbia, CQ 33332,

MOR Instrumental—"The Mexican Connection” from “Streetlight Serenade.” Billy Joel, Co
lumbia, CQ 33146

EE“D!H:-E To The Music™ from “5ky's Greatest Hits," Sly & The Family Stone, Epic, EQ
"Wake Up Sunshine” from “Chicage 11" Chicago, Columbia, CQ 33258,
Title cut from “Mirrar image.” Blood, Sweat & Tears, Cofumbia, C 32929,

Classical—Act Il conclusion from Massenet's “La Navarraise.” Anbonio de Almeida and Lon-
don Symphany, Columbia, M 33506,

“Ride (f The ¥alkyries” from “Organ Orgy,” Anthony Newman, M{ 33768

Finale fram “Bartok: Concerto For Orchestra,” Pierre Boulez and New York Philharmanic,
Colurnbia, M( 32132

Opening movement from “Orff: Carmina Burana,” Michael Tilsan Thomas and Cleveland
Orehestra, Columbia, MOQX 33072,

“Mars" from Holst's “The Planets.” Andre Previn and London Symphany, Angel (EMI), 50-
1-3991 (QZEA-45915)

Pop-Title cut from “The Way We Were,” Barbra Streisand, Columbia, PCQ 37801,
"Reasons” from “Perfect Angel” Minnie Ripertan, Epic. EQ 37561

Progressive—Title cut from "Bitches Brew,” Miles Davis, Columbia, GQ 30997,
“Reasons” from “That's The Way Of The Woarld,” Earth, Wind & Fire, Columbia, PC(Q 33280

Instrumental—“Constipated Duck™ from “Scatterbeain,” Jefl Beck, Epic, PEQ 33409,

Hard Roch—“Shuffie-Low™ from “Jasmine Night Dreams,” Edgar Winter, Epic, PZQ 33483,
“Frankenstemn™ from "“They Only Come Out At Might,” The Edgar Winter Group, Epic, EQ
31584,

Counmtry—"Make Love Ta Your Wite™ from “All The Love In The World,” Mac Davis, Colum
bia, FCQ 32927
“Poor Bay” from “Baby Don't Get Hooked On Me," Mac Davis, Columbia, PCQ 31770

Disco REB-Title cut from “TS.0.P." MFSB, Philly International (Columbia), 20 32707

nergy, Passport, PPSD 98009

50840,

Latin Rock—"Oye Coma Va™ from “Abraxas,” Santana, Columba, COQ.

City Survey

® Contintied from page 30

state of quad is raised by manufac-
turers’ rep Bob Beasley of Ten-
nessee Sales Co. He maintains that
most people, including those in the
trades, are distressingly ignorant
about quad. Without knowing what
it is, he implies, they are unable to
push it effectively to the general
customer.

He also says there is far too little
software and adds that there are
not enough FM stations that devote
time to quad broadcasting.

Beasley also faults those who be-
lieve that educating consumers
from stereo to quad will be like it
was educating them from mono to
stereo. He says the distinction be-
tween the sound of good stereoc and
good quad 1s not as dramatically au-
dible as it was between mono and
stereo and is not, therefore, such a
sure-fire selling technigue.

PHILADELPHIA

“Quad—forget it, it'll never hap-
pen. Why anybody should pay more
money for an album, and then go to
the expense of buying two addi-
tional loud speakers to enjoy an al-
bum which they didn't really want
in the first place, just doesn't make
buying or selling sense. And espe-
cially when they can get so much

more of what they really want for
less money."’

That about sums up the experi-
ences of Harry Rosen in dealing
with 4-channel records as head of
David Rosen Records, Inc., one of
the leading record operations in the
area. And instead of showing any
real sign of sales interest, Rosen

finds the demand for quad LPs is
diminishing.

“The only reason | carry quad
now is to be able to say that | have
it, not because | can sell it,”" said
Rosen. With the economic environ-
ment being what it is today, and the
necessity of discounting regular
LPs, “it just doesn’'t make sense to
expect a customer, with tight dol-
lars, to pay more for an LP,"” he
added.

Manufacturers, he feels, are put-
ting out “token' LPs in quad
largely for prestige reasons and like
the retailer, just to be able to say
they have quad. And with the re-
tailer having 100 percent return
privileges, it doesn’'t make any dif-
ference whether they get a ship-
ment of quad or not.

* L] L

Quad hasn't made any more dent
in sales for the King James Sound
Centers than it did six months and
even a year ago. And while he sells
everything he gets and feels there
can be a market for quad equip-
ment and records/tapes, James
Cephas, who operates the two local
Sound Centers, finds that quad still
represents only about 3 percent of
his business.

“Quad is still new and everybody
is interested in something that is
new—whether it be a record player
or a new automobile or a new
gadget,”” said Cephas. “‘But it has
to be advertised, it has to be pro-
moted, it has to be seen and has to
be heard, especially if it's some-
thing like quad that has to face up
with a solid stereo system. Instead,
we find that interest in quad is still
limping along and nobody seems to
be interested in helping it walk a
little better.™

While the King James stores has
a steady clientele of quad set own-
ers who represent a ‘‘captive mar-
ket'" for whatever records and
tapes that are released, there's not
enough product and continuity of
product to whip up any real interest

in quad. Cephas points out that this
lackadaisical interest in quad on
part of the manufacturers has sim-
mered down to their own salesmen
and representatives. He says that
salesmen will come in to “'talk up a
storm’’ about a particular item, but
will “hardly ever'' mention quad.

DETROIT

According to Don Evard, a sales-
man at Pecar Electronics, audio
equipment manufacturers are
doing little more than supplying his
shop with a few brochures on their
quad equipment.

“Only a little literature is avail-
able,” he says, "and we don't push
quad either. You can draw a parallel
between quad and the 3-D tech-
nigque in movies—quad is no better
than stereo, it only depends on
what the customer wants. We only
try to make him aware of everything
that's available.

“Prerecorded tapes are coming
out very slowly—not nearly as fast
as people want them. The manufac-
turers are lax there. Open reel tapes
are virtually nonexistent, and so are
many titles in quad. Service on 8-
tracks is pretty good, though, for
some titles.”

Evard says he can't predict how
things willl be affected by the end of
fair trade, but he says he thinks
things will balance themselves out.
The large dealers will slash prices
and audio shops like his will have to
cut their prices a little, but this
won't greatly endanger his profit
margin.

“Manufacturers themselves have
slashed the profit margin to heck
over the last few years,'” Evard says.

* o ]

The manager of the Tech Hi-Fi
shop in suburban Dearborn says
that no manufacturer is pushing
quad.

“The consensus in the industry
seems to be that quad is not the
way to go,"”" he says, “‘probably be-

wwWw americanradiohistorv com

cause quad is changing every day."’

He sells “very few' quad items,
and people just don't seem to be
that interested.

" * *

Paul Sieders, the audio manager
for Lafayette Radio Electronics in
downtown Detroit reports the oppo-
site experience.

“Manufacturers have been push-
ing quad on me. They talk it up
when they come by, saying that
since it's priced higher than stereo
it means a greater profit for us,
things like that.”

With the end of fair trade, Sieders
says his prices will go down, and he
reports no problem with getting
tapes he wants, but that may be be-
cause he only stocks the most pop-
ular artists at any one time.

COLUMBUS, Ohio

Lazarus, full-ine department
store and division of Federated De-
partment Stores, Inc., has been
selling quad as an enhancement for
stereo disks, according to Mike La-
vin, assistant buyer.

Their four-channel Zenith and
Fisher products are introduced to
customers at the point of sale after
considering customer needs. Be-
cause of the nature of general pub-
lic confusion in quad, Lazarus finds
this the most effective approach.

“When a customer comes in, we
try to find out what he's looking for
in stereo and work from there. In
which room will it be located, how
will it be placed in the room, will the
customer be wanting additional
speakers, etc.? After we make these
determinations, we can go from
there in selling quad,” Lavin says.

Lazarus carries quad hardware at
the downtown location and in four
branches. Other branches have
quad available by special order.
Wayne Queen, record buyer, says
Lazarus® record departments
presently carry approximately 100
record selections and 100 tape

titles to accommodate quad cus-
tomers.

w * *

Bill Palmer, owner of Palmer's
Stereo Center, pegs his quad sales
at 10-25 percent of business, de-
pending on internal sales prepara-
tion and customers' grasp of their
pursestrings.

Palmer, who says his is the larg:
est specialty shop in the Midwest,
feels a specialty outlet is the best
place to sell guad because person-
nel are willing to work. His approach
Is to lead quietly to quad, making
no distinction between it and
stereo. *'To immediately push quad
only confuses the customer who is
already confused by the types of
systems on the market,” Palmer
says.

“Quad sales are as viable as the
traimng, excitement and demon:
stration facilities that a store fea-
tures. Quad must have a well-disci-
plined marketing program.”
Palmer first convinces customers
through his demonstration room
and then assures them they won't
be buying obsolescence. He looks
for the quad market to be stimu-
lated when fair trade laws are re-
moved.

In addition to occasional news-
paper advertising, Palmer Stereo
sends mailers to 30,000 people ev-
ery two months. He feels that carry-
ing both software and hardware is a
mutually sales-stimulating arrange-
ment. “'If you pick the right music,
customers are delighted to show off
their new quad purchases to
friends right away,”” Palmer ob-
serves. He plans to expand soft-
ware offerings in the fall.

CINCINNATI

Harry Biddle, vice president of
Sight in Sound which handles 35
pieces of quad equipment, sees
progress in the last year based on
quad sales as an enchancement for

(Continued on page 46)
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Progress For CD-4 Group Cited

® Continved from page 38

sic and operations services, and the
label's quad boss. Initial response
to warranty cards supplied by JVC
and Panasonic has been encour-
aging, and JVC is enrolling all pur-
chasers of its CD-4 equipment in
the club ($4.95 intro package).
Sales are now 45 percent disk, 55
percent tape, moving toward 50-50,

Total Concept

® Continued from page 38

dience in a switch to SQ at 80 per-
cent.

At present, CBS services some
400 FM radio stations with some
form of SQ product. Some 55-60 of
that figure have SQ encoders to
both originate live SQ programming
and enhance stereo disks for
broadcast to SQ receivers.

Advocates of SQ radio broad-
casting received a boost recently as
five New York stations, WQIV,
WRVR, WIOK, WNYC and WQXR,
adopted SQ for their formats (Bill-
board, July 19).

With in-house quad experiments
dating back to the late sixties, CBS
has been actively marketing 4-
channel goods for close to three
years now. Some $6 million in 5Q
sales, representing $13-14 million
in sales at suggested list prices,
came to the label in 1973. Kavan
places 1974 and 1975 figures to
date as “'holding their own.'" Atany
other time, a holding pattern might
be a letdown, but with the economy
in the state that it is, both Kavan
and Dash view sales totals as being
encouraging for quad product, not
to mention CBS' SQ goods.

with rock selections the top favor-
ites. New dealer program starts
soon, with counter easels supplied
for membership forms and release
highlights.

e JVC has more than 60 Quad-
racenters in operation, concentrat-
ing on the 20 percent of dealers
who do BO percent of 4-channel
business, notes Bob Walker, hi fi
merchandising manager. By late
summer they will be in all major
markets, backed by a consumer ad
campaign in Newsweek, Sports Il-
lustrated and Lampoon with an 800
number to call for the nearest loca-
tion.

® Quad cartridges now represent
about 28 percent of all those avail-
able, a 16 percent increase over last
year, Highlights include such indus-
try firsts as the new Pickering XUV /s
4500Q stereo/discrete unit that
plays either disk at one gram or less
tracking force, already doing ex-
tremely well in sales, marketing di-
rector Dan Collins reports. Also
doing well is the Shibata bonded
stylus from Namiki Precision Jewel,
which just opened a U.S. office in
New York for more direct industry
contact.

e More simultaneous releases in
CD-4 and stereo are promised from
all key labels, with Atlantic naming
Ilhan Mimaroglu to the new post of
director of Quadradisc product to
re-emphasize its commitment. All
Atlantic CD-4 releases, beginning
with the May two-LP “The Last Con-
cert" by the Modern Jazz Quartet,
will be simultaneous with stereo in-
cluding the new " Pick Of The Litter"
by The Spinners and upcoming
“Paradise' on Finnadar, the classi-
cal contemporary label Mimarogiu
heads, by Sonny Sharrock (Herbie

Mann's jazz guitarist) and wife
Linda. Simulrelease is also closer at
RCA, where the new '‘Red Octopus"'
by Jefferson Starship was out
within a week of the stereo version,
and Jack Kiernan expects it to fol-
low the success of the group's
“Dragonfly” which has become one
of the label's top quad sellers.

e Package offers direct to dealers
by Enoch Light for his 24-title Proj-
ect 3 catalog brought several orders
for $800 to $1,000, and by the JVC
Cutting Center offer of five different
packages already has been reor-
dered from Japan, Vic Goh reports.
Latin is the biggest seller, with other
selections offered in classical, pop,
rock and mood music.

Only discordant note was a 28-
page consumer booklet produced
for the CD-4 group by JME Associ-
ates, its public relations consulting
firm, which carried a letter from
JME boss John Eargle, endorsing
CD-4 as a recording engineer and
signing as president of the prestig-
ious AES. To the credit of the
group's members, it was revised
shortly after its initial distribution
began just before the summer Con-
sumer Electronics Show.

The key spokesmen for discrete
quad recognize that divisiveness is
not the solution to progress, for as
RCA's Heneberry puts it, “'the key
problem is that both the dealers
and manufacturers are waiting for
evidence from the other that an in-
dustrywide push is on." The CD-4
group believes as strongly in its for-
mat as do the SQ/QS5 matrix and
UD-4 camps, but also recognizes
the solution to solid quad progress
i5 a concerted push to “resell” the
qualities of 4-channel sound.

Producer Maintains Integrity

® Continued from page 39

any set formula where to put the
rhythm and we don't stick a guitar
in the corner just to let the listener
say, 'there's a guitar coming out of
that corner.’ ' Bornstein says
that's not music; that's a gimmick.

The executive feels that he gives
the listener a new experience by en-
veloping the room in sound. There
are several things he's discovered
even though he doesn't make an
emphasis point out of them.

To wit: he places the guitar with
the singer who's using it; the hu-
man voice is positioned somewhere
in the center; percussion is gener-
ally placed in the rear; horns or
strings are generally placed in the
right or left center.

Having listened to other quad
LPs, Bornstein doesn't enjoy
'things popping out of corners.”

Bornstein says the proper way to
mix for matrix is to have the encod-
er-decoder right in the control room
so “you know what the device is
doing to your music."

There are certain parameters,
Bornstein claims ''the SQ people
will tell you about, like not to put
things in the center."

Both SQ and Sansui's Q5 have
limitations in the amount of separa-
tion you can get, Bornstein says.
“CD-4 comes closest to what we
originally mixed."

When A&M began experimenting
with quad, SQ was the best system
available, according to Bornstein,
but once CD-4 improved its cutting
capabilities, that affected A&M's
decision to go exclusively discrete.

Bornstein says he found that
with S0, when putting something in
the center of the room, it ended up
on a diagonal. He recalls placing

Karen Carpenter in the middle of
the rear but she shifted to one side
when going through the decoding
process.

A&M's quad catalog as of early
July totals seven SQs and three CD-
4s. There is no justification for re-
leasing all LPs in quad and it isn't
always feasible to release the stereo
and quad simultaneously.

The guad version tends to follow
a hit stereo LP. Since he is the qual-
ity control director, Bornstein is es-
pecially hard on quad LPs if the
pressings are no good. “Our rec-
ords are pressed with an antistatic
compound worked out between
A&M and Kaiser Chemical. JVC
does the cutting and Monarch the
pressing. But Bornstein says A&M
might start pressing with Columbia
which presses Warner Bros. CD-4s.

Why isn't there more of an ag-
gressive posture at the company for
promoting quad? There isn't a rich
market for quad LPs just yet, so the
attitude is one of being laid back
and moving slowly.

And with no one showing any
great concern for actually arranging
music for guad, mixing a stereo
record into quad means enhancing
the artist's creativity and not offer-
ing anything shocking to jolt the
performer and the home listener.

QS Stations

® Continued from pape 38

come through the growth of 4-chan-
nel jukeboxes and discotheques,
and the new QS “blackbox™ Vario
Matrix decoder, already in an ad-
vanced stage of development. San-
sui hopes to have this unit on the
market by next year with a price tag
of about $120.

Challenge’

Sound to be unique

RECORDING

These two celebrated success of sound refinement
has been resulted by Nippon Columbia honoured
with a higher standard of technique through a
longer historical career in the music world.

UD-4 system accepts higher appreciation with great
applause of many professionals of the world-wide
known “‘Audio Fidelity Society’’ for its superior
quality of sound reproduction particularly of the
lesser distortion and the surprising range of fidelity.
We are proud with this system to be proved its
initial possibility toward development of the com-
patibility of 4 channel — 2 channel stereo —
monoural. In Japan market, our presentation of a
scores of UD-4 albums are enjoying very fascinating
reaction with an excellent sales.

With the Pulse Code Modulation P.C.M.-method
used in space communication electronics sound
waves are converted into a pulse code recording. So

UD-4- Universal discrete 4-channel system
PCM Recording- Pulse code modulation recording system.

there's no distortion, noise, wow and flutter. The
P.C.M.-method has been combined with our patent-
ed half speed cutting and non-distortion cutting
methods to produce our popular Master Sonic
records of even higher quality.
In autumn in 1974, Nippon Columbia developed
compact P.C.M. recording machine and successfully
achieved beautiful recordings in France, German
and Czech-Slovakia which are highly appraised by
leading recording engineer in Europe. We have had
many project to make fantastic recordings with
world wide artists using the reliable P.C.M. re-
cording machine.

NIPPON COLUMBIA CO., LTD.
No. 14-14, 4-CHOME AKASAKA
MINATO-KU TOKYO 107, JAPAN
TELEX: J28280 MAINOLA
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City Survey

® Comtinued from page 44

stereo disks. "We've had better
success with this approach except
on high-end where there's very
good activity anyway,'"" he says.
Biddle estimates 4 to 5 percent of
sales are straight quad, with an ad-
ditional 3 percent sold as stereo,

The specialty shop, second larg-
est outlet in this city, finds best
sales support from JVC and Ma-
rantz in the form of sales meetings
and media assistance., "We can use
more, though," Biddle maintains.

He says the firm places much em-
phasis on software so customers
can take their new equipment
home and use it right away. Al
though he sees great improvement
in software availability, additional
titles still are needed. ''Originally,
quad software was mainly in MOR,
Then, manufacturers got smart
and we now have well over 200
disks and 400-500 B-track titles in
stock. Plenty of software in stock is
good for demos, too," Biddle be-
lieves.

Over the last year, Sight in Sound
has promoted quad in ", . . about a
thousand one-minute radio spots.
It's hard to sell quad in advertising.
You have to spend time with cus-
tomers. We usually figure at least
two visits to the store—about four
hours with a customer—before he
buys. It takes work,” Biddle as-
serts.

MILWAUKEE

Sound Stage, based at the Bay
Shore Shopping Center, is moving
out of the lower priced four-channel
receiver line (around the $300
mark) because of inferior quality,
according to manager John Stack-
pole. “I tell the customers that | just

can't do anything in terms of qual-
ity until we get to the $800 to
$1,000 range. If they want some-
thing less -expensive, | suggest
switching to a good stereo system
around the 3600 range,"" he said.

The firm's biggest quad sellers
are from JVC, Pioneer and Hitachi,
with JVC making the strongest
commitment to quad, with most
units over the $400 range in four-
channel. About eight months ago,
that company held a series of work-
shops at the store for customers,
with equipment testing and a serv-
ice rep explaining the new CD-4
line.

The quad concept peaked about
18 months ago, according to Stack-
pole, “*Up to 20 percent of our busi-
ness was quad then, but it was like
somebody turning off a switch. It's
down to around 3 percent now,'' he
said. The biggest problem is getting
enough software., “We've had four
or five customers trade back quad
for stereo because they couldn't get
software," Stackpole said.

* ok k

Jack Schultz, service manager for
Accutronics, Inc. of Wauwatosa, a
Milwaukee suburb, is optimistic
about the future of quad. "It just
needs more exposure,” he says. His
firm has noticed about a 2 percent
hike in quad sales over last year. To-
tal quad sales volume is around 5 to
& percent at Accutronics, primarily
with Panasonic selling best.

"My biggest complaint, though,
15 the lack of software to back up
the systems,”” Schultz says. "We do
mostly special ordering now for
quad, rather than carry a large in-
house supply.”

Schultz said that his quad cus-
tomers were primarily in the young
adult or newly married couple cate-
gories who were “well informed and
have had the initiative to do some

research.” He said that many per-
sons looking over equipment in the
store have said they would be ready
to go into quad when they were go-
ing to get a larger music system.

“1 think you'll be seeing very little
two-channel in the future. It's just a
matter of getting people to move on
quad," Schultz believes.

MADISON, Wis.

Quad hardware sales have risen
about 15 percent over last year for
Midwest Hifi. Quad amounts to
about 20 percent of total system
sales at the firm, according to Dave
Casper, co-manager.

The biggest mover is Marantz,
followed in no special order by
Technics, Sony, Kenwood and oth-
ers. The firm can package a quad
system from $450 up into the thou-
sands. “‘Generally the more expen-
sive ones are better and sell better
because they have more adapt
ability,” Casper says.

Midwest will also set up a quad
system for a customer as a free
added service.

The firm stays away from the
software. “That's one of the prob-
lems with quad because of the lack
of tapes and records. But people
still keep buying because the com-
panies keep promising more,'" he
notes.

Technics offers training semi-
nars for Midwest sales personnel on
request. “They've been very helpful
in bringing us up to date on new
things," Casper says.

Despite the increase in quad
sales recently, he didn't see four-
channel overtaking two-channel in
the next five to six years. "They
have to get the software first,” he
believes.

PORTLAND, Ore.

The Record Shop, with two stores

here and one in Salem, hasn't been
able to move much in the way of
quad. The policy of manufacturers
over the past year to promote the
concept of quad as an enhance-
ment for stereo disks has helped
some, but not much, says Jane Car-
ter, general manager. Quad is fi-
nally catching on a little better but
people still don't know enough
about it to differentiate between it
and other systems, Ms. Carter be-
lieves, A great deal of education is
required,”” she maintains, ""We've
got customers so mixed up now
they don't know what to buy."

Educating the public is primarily
the manufacturer's job, she says. In
the beginning, she observes, manu-
facturers tried to push quad and
made some effort to help the
dealer. ‘‘Lately, however,' she
adds, “‘they seem to have settled
back hopefully optimistic that it will
go. Unfortunately, it hasn't worked
out that way and we find our quad
sales pretty sluggish.”

The growth of titles in disk and
tape has helped spur the sale of 8.
tracks, the Record Shop manager
says. Close-outs are helping move
quad equipment a little and getting
it out where it may help popularize
the quad concept, Ms. Carter be-
lieves. The ending of fair trade, too,
may induce a lot of dealers to sell
equipment at a reduced price and
get it off the inventory, thus again
stimulating the public to quad, she
says. The price cutting, however,
she warns, may be disastrous to
small dealers.

Quad, in her opinion, is not des-
tined to lose out over the long haul.

MINNEAPOLIS

Randel Carlock, Dayton's buyer
of stereo components, radio and
records, is critical of the lack of

progress by manufacturers in sell-
ing the concept of quad as an en-
hancement for stereo disks and
says that none of the manufac-
turers are helping the sales process
by technical demos, sales training
sessions, etc.

“Titles are increasing in soft
ware, but not sales,” Carlock says.

The close-outs of quad equip-
ment are not helping move hard-
ware to Dayton's customers. Car-
lock sees no special effect on quad
products when fair trade regu-
lations are removed.

KANSAS CITY, Mo.

“The only way I'm selling 4-chan-
nel now is as 2-channel," says
Harry Fisler of Bargain City. “As a
result of factory closeouts, I'm mov-
ing a lot of 4-.channel once priced at
$300 for $200 which sets my me-
dium-income bracket customers in
the price-area they can afford.

“Is this helping move quad-
equipment? You'd better believe it.
With that kind of price-reduction, 4-
channel stuff is moving better than
ever for us. But after the garbage is
moved out, we'll get back to pitch-
ing 2-channel.”

The point of it is, this discount-
house retailer says, is that he is no
longer getting the good prospect for
4-channel he had a couple of years
back: The long-haired kids with
their dads’ money jingling in their
jeans. That money has run out and
it it is now back to good 2-channel
stereo. But that $199 price point
now available on quad as result of
tactory dumping is helping move it.

On the fair trade laws, this dealer
says that since he's a price-cutter, it
will probably hurt, But he believes
everyone discounts in some fashion
or other. With some, it's giving a
few pre-recorded or blank tapes
with each sdund systen sold.

4-Channel

® Continued from page 33

that will handle four of the five sys-
tems.

® JVC has more than 60 Quad-
racenters in operation at '‘the 20
percent of dealers who do 80 per-
cent of the business,”” where since
the first went into action in mid-
May quad sales have shown solid in-
creases. By late summer there will
be a Quadracenter in every major
market, backed by a national ad
campaign.

® Based on initial reaction at the

spring Audio Engineering Society
meeting, RCA is expected to go into
production on its Quadulator. The
interface between 4-track tape
deck and 4-track cutting head en-
ables even a small studio to cut its
own CD-4 disks, and will add to the
significant improverment of the new
JVC Mark Il cutting head now oper-
ational at the Los Angeles JVC Cut-
ting Center.

e The advent of a fourth system
in the U.5. market, Nippon/Colum-
bia's UD-4, may complicate the is-

Intense Effort To Win Acts

® Continieed from page 39

enstein.” This record is the fastest
moving quad release ever in the
CBS catalog, and it didn't really be-
gin moving until it was on the mar-
ket for about six months.

“‘Because the album waited so
long to pick up, we had time to re-
mix it into quad and since it was a
natural, the quad sales have been
substantially higher than if we had
waited,"" he says. ''Edgar and his
brother Johnny have both devel
oped a liking for recording directly
in quad. We expect to record with
themn in the future, since their mu-
sic, as well as that of Rick Derringer,
Is perfect for quad reproduction.”

Mot all of the label's artists have
product that is conducive to quad
reproduction, Lawrence states.
Still, all major CBS record sellers
have at least one 4.channel release.
He cites Kris Kristofferson and Bob
Dylan as artists better suited for
stereo reproduction, because their
recording sound is composed of far
less instrumentation.

At the present time, quad has a
“built-in’" market of at least 25,000
“diehard"’ buyers, a 25 percent in-
crease from the previous year, ac-

cording to Lawrence. The propor-
tionate number of sales are toward
artists in the MOR category, he
says.

“"Oddly enough, many of the r&b
performers don't sell much product
in quad, while some of our easy lis-
tening acts sell proportionately bet-
ter in quad than they do in stereo,”
he says. “In order for quad to have
its greatest impact, others must fol-
low the Chicago lead and gear up
for quad releases."

Lawrence, CBS director of quad-
rophonic a&r, says an artist like El-
ton John could turn people's heads
around about quad.

Looking back at his company's
progress in the quad area since the
first experiments in 1967, Law-
rence lets loose with a beaming
smile.

“The oddest part about my job, is
that I'm trying to talk the artists
into either recording directly in
quad or doing their own quad re-
mixes,"" he says. "So in fact, | am
phasing my own job out in time, but
| would still like to see that day
come, because of the possibilities,
both musically and artistically, by
recording in SQ."

Industry Overview

sue further, but the system itself
has unique properties and at least
deserves a fair hearing in the mar-
ketplace.

@ Direct marketing of quad prod-
uct throughout the RCA Quadra-
phonic Record & Tape Club,
launched in February, and by Co-
lumbia House for 3Q releases, also
begun at that time, has shown im-
portant results to date in both
building membership for quad con-
sumers and getting more 4-channel
product into the pipeline where
usual distribution channels have
been less than effective.

e The SQ and QS matrix camps
are taking different approaches to
fill the quad singles void in the
growing 4-channel jukebox market,
but both have the same goal of pro-
viding the necessary software and
sound quality that will justify the
single quarter play vital to the in-
dustry's future.

As these highlights relate, while
quad is not at the point everyone
(or at least those in the forefront)
hoped and expected when the first
systems appeared on the market in
1972, 4-channel sound is not dead
and buried as others would like to
believe. A concerted push by all sys-
tems involved to re-sell the concept
of gquad is underway, and it must be
joined by every manufacturer, pro-
ducer, distributor and retailer to
fulfill its promise—which could be
as significant to the industry on a
lesser scale as the advent of stereo
20 years ago.

Makers Developing Strategy

® Continned from page 42

turers are all promotionally
minded, and aware that if 4-chan-
nel is to be moved from the state of
benign neglect in which it has lan-
guished since its introduction, to an
active commodity with profits for
all, then proper merchandising and
marketing strategies must be im-
plemented.

While these new game plans are
on the drawing boards, many of the
manufacturers are trading off the
CES dumps. Jeff Berkowitz, Tech-
nics general manager, claims that
the CES discounting has helped
stimulate the market by giving
more people an opportunity to have
4d.channel systems at a price they
can afford.

He adds, "It is my feeling that the
word-of-mouth advertising these
people have generated, is a tre-
mendous boon to the industry.”

Charles Ray, national sales man-
ager, Onkyo Corp., opines that busi-
ness has been picking up since the
Chicago shakeout, He says, "Our
dealers indicate that people are
again looking at 4-channel equip-
ment.

He adds that a more positive atti-
tude by some dealers to 4-channel
is -also helping. He continues,
“*More of our dealers are promoting
4.channel equipment, and this is
due in part to the fact that some of
them have bought the closeouts
and must now sell them. In the
process they are learning that it is
not so difficult to promote 4-chan-
nel after all."
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Playing a major role in the slowly
developing acceptance of 4-chan-
nel equipment is the automotive
market. Like the rest of the market,
this area has also been the victim of
sluggish beginnings, primarily be-
cause of its high ticket prices. How-
ever, recent indications are that the
market s finally picking up, and
more autosound dealers seem in-
clined to push the product.

Today there are some 17 major
hardware manufacturers pushing
about 32 4-channel autosound
units in discrete and matrix B-track
configurations. In addition the Mo-
torola Co. and the Ford Motor Co.,
have teamed to offer 4-channel dis-
crete equipment as optional extras
in 1976 models of the Lincoln Con-
tinental. They follow Fioneer and
the Rolls Royce Co., which last year
began offering 4-channel discrete
systems as standard equipment in
1975 Rolls sold in America.

In further anticipation of the 4-
channel boom, Motorola has al-
ready developed an AM/FM dis-
crete 4.channel car radio, which it
hopes to market as soon as an FCC
ruling on discrete broadcasts is
made.

Quadraphonic demodulators
have also been playing an impor-
tant role in helping to shape hard-
ware directions. These units, which
have been growing increasingly so-
phisticated—recent advancements
by JVC and Technics are prime ex-
amples—are designated as add-ons
to convert conventional stereo
equipment to the 4-dimensional
sound of quadraphonic listening.

Other rapidly growing areas that
will undoubtedly play a decisive role
in shaping 4-channel's growth are
the jukebox and discotheque mar-
kets, both of which are serving toin-
troduce the consumer to 4-channel,
and will, consequently play an indi-
rect role in promoting the sale of
consumer 4-channel equipment.
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Quadratrack, Weissound, Shadow Vector, New?

NEW YORK—Among the newest
4-channel technological advances
are Quadratrack, a real-ume-dupli-
cated open-reel quad process;
Weissound, a quad synthesizer using
“sound with motion™ to produce
varying 4-channel effects from
mono and stereo sources, and the
Shadow Vector high-end SQ de-
coder from Audionics, whose pro-
totype was shown at the summer
Consumer Electronics Show (Bill-
board, June 21).

Quadratrack, a new open-reel
quad label for contemporary music
designed to fill a void in this format,
was formed by Stuart Adams, for-
merly with a number of audio
chains, Arthur Bond and Don Falk,
two-thirds of Robey, Falk & Bond
who had “Kentucky Gambler” on
Epic several years ago.

“The Winds Of Alamar” is the la-
bel's first release, duplicated at real-
time 7% i.p.s. from a 30 i.p.s. quad
master mix at Nashwville's Quadra-
phonic Sound Studio to give it a su-
perior signal to noise ratio in the mid
60 dB range, according to Adams,
Featured group is Iguana, which in-
cludes Bond, Falk and Budge With-
erspoon on acoustic guitars, and
Ken Buttrey on drums.

Tape is available in 30-minute

More Top
‘0" Albums
Available

® Continued from page |

of the top 25 listings, and only 12 of
the first 100 albums were released in
4-channel.

This doesn't mean the simulre-
lease problem is gone, since with few
exceptions the quad release may
take anywhere from a week to a
month (or more) to ship after the
stereo version.

But more labels are likely to fol-
low the recent move of Atlantic with
an announced simulrelease policy
for all its future quad product. And
some of the other majors, like Co-
lumbia and RCA, are much closer to
their goals.

In the top five this week, Eagles is
No. | with *One Of These Nighits”
on CD-4 Quadradisc and Q-8; Isley
Brothers’ “The Heat Is On” is No.
2 on T-Neck (Columbia in SQ disk
and Q-8, and Paul McCartney's
*Venus & Mars” is No. 6 on Capi-
tol Q-8 1ape.

Of the 52 top chart releases avail-
able in quad, 35 are on both disk and
tape, 14 on Q-8 cartridge only and
three in disk only. There are 23 CD-
4 Quadradiscs, 13 SQ and two QS
matrix LPs acknowledged by the la-
bels, with at least several other
“quiet quads™ undoubtedly on the
list, mastered in 4-channel but re-
leased with no identification on the
jacket.

On the current charts, the Eagles
No. 1 hit has three other of the
group’s Asylum Quadradiscs and Q-
8 tapes on the Top 200, followed by
the Doobie Brothers with three
Wamner Bros. disks/tapes and Bach-
man-Turner Overdrive with three
Q-8 cartridges on Mercury/Phono-
gram. ZZ Top has a pair of Q-8 Lon-
don tapes and America has two WB
Quadradiscs/tapes.

A vyear ago, Jim Croce was top
quad chart artist with three Q-8
tapes on ABC, while Earth, Wind &
Fire, the Doobie Brothers, Seals &
Crofts and Charlie Rich each had

(Continued on page 45)

(1,200 feet) 7-inch, 7% i.p.s. reel at
§19.95 suggested retail, or at 15 i.ps.
in a 10%-inch reel at $39.95, through
high-end audiophile stores. First
New York outlet is Classic Electron-
ics, which also was the area’s first
JVC Quadracenter. Second release,
to be mastered next month, will fea-
ture guitarist Dolphus Shaw.
Weissound model Harved II is a
$1,095 unit developed by two voung
engineers, Ed Weiss and Harvey
Brodsky, that hooks into four amps
and speakers to move sound in a
circle or figure-8 pattern at variable
speeds, with ability to stop in all four
or any two speakers, synthesizing a

variety of quad effects from mono
or stereo sources.

Weiss' father Mormms, who heads
Sound Logic Inc. in suburban Chi-
cago’s Villa Park, also notes the au-
tomatic reversing unit for functions
of each channel, with both interval
and speed controls that make it an
ideal unit for discos and hardware
dealers for demonstration purposes.

Weiss has shown the unit to the
Pro Productions division of the Play-
back hi fi chain and to Audiophile,
area distributor for a number of im-
port lines, and expects a have more
than 15 production models in the
next few months.

Al Audionics, Portland, Ore.-
based U.S. distributor of high end
Radford Audio components from
the U.K., president Charles Wood
reports more than 20 units of its
$1,250 Shadow Vector 50 decoder
sold, “and surprisingly the only pro-
fessional buyers to date are CBS
Labs.”

Featuring a rapid sensing circuit
developed by engineer Lynn Olson
and an improved phase alignment
procedure “obtaining 33 dB of sepa-
ration,” Wood says, the Shadow
Vector system will be produced in an
initial run of 100 units through the
fall and winter. And although its

EIA Speaker Guide

WASHINGTON - *“Loud-
speakers, Power Ratings, Single
Voice Coil,” Electronic Industries
Assn. publication RS-426, outlines
the EIA standard method for meas-
uring a speaker’s ability to provide
long service with rated minimum in-
put power. It is available at §1 from
EIA Standards Sales Office, 2001
Eve 5t., N.W., Washington, D.C.
20006.

four VU meters make it an ideal unit
for studio and broadcast applica-
tions, they definitely are optimistic
about the consumer market poten-
tial based on initial sales.

NEW BUSINESS BUILDERS

_"-" _
NEW SUPER AVILYN,
IT OUTSOUNDS CHROME
AND THE NUMBER ONE
FERRICHROME.

NEW S OPEN-REEL TAPE.
TDK QUALITY
AT A POPULAR PRICE.

Ready for new TDK profits? Well,
here's how to make it big. The new
Super Avilyn cassette and Studio Quality

open-reel tape. Theyre the newest
money-makers from TDK's top-quality
recording tape line, the Professional
Range, and the ones your audio
customers will be asking for.

SA isTDK's new-particle, advanced-
technology cassette. Lab tests proved
that SA outsounds chrome, the best-
selling ferrichrome, and the top-ranked
ferric-oxide tapes. In fact, it had the
most brilliant sound overall with the
least distortion. Super Avilyn is the new

state of the art.

New S open-reel tape offers your

customersTDK quality at a popular price.

It's a high-output, low-noise tape and

a new competitive sales edge for you.
And there's news about Audua, too.

Because of Audua’s success, TDK is now

able to permanently reduce the price.

Now the “greatest tape” is even more desir-
able to your most demanding customers.

MORE BUSINESS BUILDERS.

Don't forget the profit story in the
rest of TDK'’s Professional Range

Wwww americanradiohistorv com
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FROM TOK.

products—ED, SD, KR, and SD 8-track.
Theyre all popular, priced right, and
can make big money for you.

Are some of your customers even
more economy minded? Then offer
them TDK’s new Full Fidelity Range —
like the new Maverick cassette,

D 8-track cartridge, or popular new-

priced D cassette.

Contact your TDK distributor,
sales representative, or regional sales

office for details.

TDK Electronics Corporation,

755 Eastgate Boulevard, Garden City,
N.Y. 11530. In Canada, contact:

Superior Electronics Industries, Ltd.

STDIK

Wiait till you hear
what you ve been missing,

a7 |
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FOR CASSETTES

Fuiji Signs Goody’s Outlets

By RADCLIFFE JOE

NEW YORK-5am Goody's has
become the first major hi fi chain to
stock the Fuji Photoe Film line of FX
and FL cassettes, introduced at the
June CES in Chicago. Goody's, in
cooperation with Fuji, will debut the
liné with a major promotional cam-
paign featuring ads in the New York
Times (Aug. 10) as well as TV spots.

The Fuji line will be carried by all
Goody stores in New York, Phila-
delphia and Chicago, and according
to George Saddler, Fuji audiotape
marketing manager, negotiations
are underway with other major hi fi

BASF Campaign

® Continued from pape 3/

Kirshner's “"Rock Concert” and
“Midnight Special.” “There won'l
be a week without TV impressions
this coming season,” Blanck prom-
1sed.

Both national sales manager
Gerry Berberian’s factory sales
team, for mass merchandisers, and
the rep network, for hi fi/record/
tape outlets, have been strength-
ened, Blanck noted, “Our responsi-
bility to the retailer is to move it off
his shelf once he commits to a pur-
chase,” he emphasized.

BASF has a 10 percent introduc-
tory trade allowance in effect
through this month for the new lines.

Blanck maintained, however, that
once the current “two-for-one™ pro-
motion for popular length cassettes
was over, the company would
largely abandon the “free goods™ of-
fers he feels have cut deeply into in-
dustry profits.

PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
e Standard Sizes In Stock/ »
@ W Silicone Or SBR Rubber PinchRolls @

® W Four Lb, Density Foam Heat L
Tested Pressure Pads

m Specials Made To Order

TROY MACHINERY CORP

114 Beach 5t.. Rockaway N | 07366
201 6274458

chains on the East Coast and in
other parts of the country.

Denying industry rumors that
BASF’s planned 33 million market-
ing campaign (see separate story)
was forcing Fuji to slow its own mar-
keting momentum to a wait-and-see
pace, Saddler says his company has
little interest in the mass consumer
market.

He says research has proven that
the average mass buyeris in the 15 to
25 age group, is rock and pop music
oriented, and uses a single cassette
over and over, erasing il each week
s0 that he can get the Top 10 tunes
onto it

“We are not blister-packing,
three-packing nor pushing low end,”
stresses Saddler. “We are going after

the high end buyer.

“The guy in whom we are inter-
ested, records on tape to build a li-
brary, he buys between 250 to 500
pieces of tape a year, and he looks
for quality, not special attractions.”

Although Fuji plans to become
the most sought-after name in blank
tape products in this country, it has
no intention of doing so by bal-
lyhooing and footballing its prod-
ucts,” Saddler insists.

“We feel we are among the Cadil-
lacs of blank tape, and we intend to
build our market slowly and care-
fully through selected merchandis-
ing and judiciously planned promo-
tional campaigns,” he says. “As far
as we are concerned, the other guys
can go chasing after the wind, but
we will not be sucked into that type
of sales syndrome.”

Tada Talks ‘Q’

® Continned from page 11

‘'Say you have a really tre-
mendous stereo system, a Mclntosh
amplifier, a tuner, a pre-amp. This is
a tremendous investment in sterco.
And it is difficult to go from this into
quad. But we are planning to bring
in a new pre-amplifier for quad.”

Before this, though, the introduc-
tion just recently of the QSDI1 de-
coder/synthesizer is a step toward
this ultimate upgrading for the ulti-
mate consumer. It virtually will
make any exisling Sansui quad re-
ceiver a Variomatrix recerver, or
state of the art.

Meanwhile, quad can make prog-
ress in the mass market and Tada
points oul that one of the new Ivory
Coast African nations is experi-
encing rapid development in quad.
“They never had stereo,” he notes,

cUSTOM CASE

\

BLOWS
THE LID OFF

0\ \PROFIT!

.\
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Dealer Special! $2.25 ea. in lots of 100

Custom Case Mig. Co., Inc.

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C, 28303
Phone: Area Code 919-B67-6111
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Jensen
Buying
Scintrex

CHICAGO—Jensen Sound Labo-
ratories has bought the stereophonic
headphone assets of Scintrex Inc.,
including inventory, specialized
equipment, tooling, and technology.

The Scintrex operation will be
moved to Jensen’s headquarters in
Schiller Park, Ill., and substantially
expanded, Jerry Kalov, president of
Jensen, says.

The acquisition was made for cash
and short-term notes, and purchase
price was not disclosed.

Scintrex reportedly had been los-
ing money on its line of stereo and 4-
channel headphones, and pulled out
of the June Consumer Electronic
Show at the last minute when they
were approached by Jensen with a
firm buying ofTer.

Stereophone product will be mar-
keted through Jensen’s national dis-
tribution network now handling its
line of home and mobile stereo
speaker systems. A complete mar-
keting plan will be announced
within 90 days.

Scintrex will sell off its current in-
ventory of 4-channel headphones.

Scintrex, in the headphone busi-
ness since 1958 in Tonawanda, N.Y
retains its geophysical instruments
business in Toronto, as Scintrex,
Ltd.

Tape

‘Idea Fair’ To Highlight
76 ERA Marketing Meet

CHICAGO-The latest tech-
niques in sales, management, moti-
vation, and financial and cost con-
trols will comprise a four-day
conference under the banner, “The
Winning Edge,” at the Electronic
Representatives Assn.’s 17th Annual
Electronic Industry Marketing Con-
ference, Interface VI, January 15-19,
1976, at the Canyon Hotel, Palm
Springs, Cahf.

New for this year’s conference is
the Idea Fair, with awards for ideas
to be presented at the Bull Session
luncheon. Ideas will be on display
throughout the conference.

Entry for the Idea Fair is one idea,
submitted on a single type-written
piece of paper or in the form of pho-
tographs, sketches, examples or sam-
ples.

Categories for awards are: busi-
ness management, including office
procedures, new emplovee educa-
tion and training, self-education
programs, investments, employee
participatory opportunities, and
others; advertising, including public
relations, merchandising piveaways,

national and local advertising
media, new releases, sales aids, and
others: communications, as directed
to manufacturers, employees, the in-
dustry, and customers through writ-
ten  format, oral, telecom-
munications, TWX, Telex, VTR, na-
tional magazine articles, facility bro-
chures, and others; and presenta-
tions, for trade shows, displays, sales
meetings, prospective  principal
presentations, flip charts, point-of-
purchase material, and others.

Interaction Seminar Workshops
will deal with explicit details of sales
presentations from how to acquire a
type of line, to six months after, as
well as a comprehensive exam-
ination of the cost of selling.

Industry leaders are being signed
as speakers during the interface pro-
gram format, to give a broader scope
to understanding the industry and
its future.

Special low cost group arrange-

ments can be made through the na-
tional ERA office, at 233 East Erie
5t., Chicago, 111, 60611.

Duplicator

By ANNE DUSTON

A final list of speakers for the third annual
Midwest Seminar on Videotape and Film, Chi-
cago, Oct. 17-18, has been announced.

John D. Callaway will discuss and demon-
strate electronic news gathening technigues. He
i director of news, executive producer, and an-
chorman, WTTV-TV.

Elmer Friman, director, medical educational
resources program at Indiana Univ. School of
Medicine, covers medical applications of video-
tape and film.

A computer-based graphics system called
Synthavision will be demaonstrated by Dr. Philip
5. Mittleman, president of Mathematical Appli-
cations Group, Inc., N.Y., who helped to develop
the system.

Changer Probe

® Continued from pape 31
complaints of conspiracy 1o resirain
trade or other unfair trade practices
in the import area.

Spokesman at the Trade Commus-
sion would not comment on the dol-
lar value of the imports concerned in
the straight-line tracking systems
case, because it would touch too
closely on the menits. They did note
that the tracking system “is a fairly
new feature,” limited to compara-
tively few imported record players at
this time.

More ‘Q’° Albums

® Conrtinwed from page 47

two disks/tapes on the charts. Of the
25 albums, 19 were available in both
disk and Q-8 tape. six in carindge
only.

So while retailers still have legiti-
mate gripes on the troublesome de-
lays between stereo and quad release
of hot albums, the growing avail-
ability of top chart product in quad
disk and/or tape should help lack-
adaisical 4-channel hardware sales
and make their software customers
happier.

www americanradiohistorv com

Over 20 firms exhibiting 150 hnes will be ap-
pearing at the Third Annual Michigan Electronic
Buyers Show, sponsored by the Michigan Chap-
ter of Electronic Representatives Assn., and held
at the Holiday Inn, Southfield, Mich., Aug. 17
18.

Emphasis will be on citizens band, hi fi audio,
and automotive sound, with special pricing and
terms being offered,

The show commitieemen are Larry Firsten,

Associated Reps photo
REP TEAM—Michael Gutman, left,
formerly with Listening Booth
chain, joined Saul Melnick in setting
up Associated Reps, Philadelphia
firm handling Sankyo, Superscope
Storyteller, Finetone, among other
lines in consumer electronics.

Rap

chairman, and Pete Turgeon, Dan Neumaier,
and Chuck Milak.

" L1 ‘i

Associated Reps Ltd., Philadelphia, with a
year of operation under its belt, has found busi-
ness growing for its audio lines that began with
the Superscope Storyteller and now include
Sankyo tape recorders and decks, Record-A-Call
phone answering unit with the only internal
Bell-authorized APCM connector, and Finetone
accessones.,

President Saul Melnick, who began with fa-
ther Al's A&L Distributors, and partner Michael
Gutman, formerly with the Listening Booth
chain, now service about 100 outlets in the area,
aided by Marvin Berman, who had been with
Robert Nash Distributors.

The firm’s philosophy is simple: “The training
and education of salespeople 15 the rep's re-
sponsibility as trained personnel are the key to
greater sales volume and higher profits,” says
Melnick. “Repping is unique in the sense that
you really only sell each customer once,” says
Guiman. "After that you are servicing the estab-
lished account.”

b w o

Jim Starin, formerly with Advent and general
manager of Aptronix Inc. {Apple Tree Stereo
Centerz), has been named district sales man-

ager of Theodore Pappas & Assoc., 5218 W. Di-
versey Ave,, Chicago 60639, president Ted Pap-
pas announces. He will be responsible lor sales
in southern liinois, Kentucky and Indiana.
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Introducing The Ice Cube.

It can go all day and all night and still keep
Its cool. Here's why:

One, there's an absolutely exclusive 2000-
watt solid-state inverter power supply instead of
those massive transformers you're used to
horsing around. Total weight: 35 pounds!

Two, there's a thermally activated two-speed
fan that runs low most of the time and kicks into

high when the going gets hot.

e —————————————————————————————— = 1 b e eEEETIeTICANTAdI0NISIONY CHhm e e a— L ———

There’s more: 300 watts RMS per channel,
both channels driven into four ohms from 20Hz
to 20KHz, at .1% or less total harmonic distortion.

Color-coded peak reading lights step up
and down so you're the first one to know if the
power needs to come down a bit.

Go see the Ice Cube. Its formal name is the
JBL 6233 Professional Power Amplifier. Bring
$1500 and you can take it home.
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" Jukebox Programming

280 BOOTHS ASSIGNED

Exhibitors At MOA
Far Ahead Of 1974

AUGUST 9, 1975, BILLBOARD

CHICAGO—Exhibitors are de-
manding more booth space this year
for the Music Operators of America
International Exposition at the Con-
rad Hilton Hotel, October 17-19, ac-
cording to the national office here.
Already, 180 booths have been as-
signed, compared to 164 last year at
this time,

The show features jukebox and
games manufacturers, and related
services.

Headlining the stage show for the
sunday night banquet is Charlie
Rich, country superstar who won
two MOA jukebox awards at the
1974 Exposition. Also on the bill are

David Wills, and returming this year
as M.C. 15 Billy Kelly. Dlh:r acts are
being added by Hirs.h de LaViez,
show producer,

MOA members will receive ad-
vance registration cards for admit-
tance badges, banquet tickets and
hotel reservations through a na-
tional mailing. Non-members can
obtain them through the MOA of-
fice, 228 North LaSalle 5t., Chicago,
IL. 60601.

Unlimited quantities of free pro-
maotion stickers for invoices, letters,
packages. labels, etc., are also avail-
able through the MOA headquar-
ters.

Financial Expert Cautions
Ops To Meet Obligations

CHICAGO—Operators who fall
behind in contract payments may be
jeopardizing their chances for future
loans in other money markets, warns
Don Levy, credit manager with Mer-
cantile Finanaial Corp.

In a tight money market. financial
institutions are much more selective
in loan customers, choosing those
who have performed well in the past
and present, and who have excellent
payment records, Levy suggests.

Mercantile Financial Corp., a
multimillion-dollar loan corpora-
tion operating nationally for over 50
years, buys loan payment contracts
from distributors. The contracts are
also known as conditional sales con-
tracts, chattel mortgages, or indus-
trial times sales paper, and are se-
cured by equipment. If an operator
defaults on the loan, the distributor
15 the “‘recourse.” and takes the
equipment and/or route to pay off
the account.

Levy sees loans becoming larger
because of the rising cost of equip-
ment and rising cost of handling
smaller unit loans. An average loan
will be about $10.000 to $15,000, for
24 months, at 8 to 10 percent interest
rate. depending on location, state
laws, and the fluctutations of the
prime rate. Usual down payment is
|10 percent. He also notes that the
number of loans has been fairly con-
sistent over the past few years. indi-
cating markel stability.

Distnbutors find it beneficial to
sell contracts to financial corpora-
tions rather than banks because
many banks don’t deal in this kind
of loan, or the bank is limited in the
amount of funds it can commit to
loans.

15 Chicago Ops,
All Competitiors,
Meet Bimonthly

CHICAGO—Every other month.
on the third Tuesday, 15 operators
sit down over dinner and discuss
their mutual problems. The Associ-
ated Buyers Club is an enigma from
the past, formed in the mid-"40s 1o
combal encroachment by distribu-
tors who at that time operated on the
streets, cutling operators out of loca-
tions,

The group banded together to
form a cooperative buying power,
and also ran their own route.

But times change, and the need to
buttress against distributors disap-
peared. The group still meets to
create better understanding and to
know their competition on a per-
sonal level. As Kem Thom, member
and manager of Western Automatic
says, “We don't want to get into a sit-
uation where you can’t sitdown over
dinner and talk to the competition.”

MANAGERS ALLOTTED $30 sy

Golf & Goldfish For
Record Bar Promos

LOS ANGELES—For 3$1.980,
marketing chief George Schnake
and advertising manager Chuck
Hafter of the Record Bar chain feel
their store managers have pulled off
the best and most inexpensive pro-
motion yet.

The 66 store managers cach were
given 330 for a three-day promotion,
with the provision that the money
must be spent in a customer tie-in
with a fellow mall tenant. The Dur-
ham, N.C.-based executives admit
the promotion sparkled through the
ingenuity of the managers.

Some of the ideas to promote the
three-day store-wide $4.79 LP sale
represented exceptional promo
buys. Travis Johnston, Savannah,
Ga., got 300 rounds of mimature

golf. Robbie Clark, North Hills
Mall. Raleigh, gave away 300 gold-
fish, one for each LP or tape bought
A number ol managers got even
more mileage out of their bucks by
working out Coke and ice cream
cone tie-ins. Jim McAllister,
McAllister Square Mall. Greenville,
5.C., enhanced the promotion by in-
jecting a bicentennial touch, dress-
ing all employes in costumes of
famed early Americans.
“Promotion and merchandising is
the name of the game,” Hafter says.
“We must continually get customers,
and especially, new customers into
the stores. For September we've
slated a back-to-school promotion,
while October will be an accessory

drive month, covering the entire
field.”

Campus

10 Regional
Meets On
NEC Slate

NEW YORK—Ten regional meet-
ings have been scheduled by the
NEC that will cover many areas like
the West Coast and Canada for the
first time in many years. Each of the
October and November gatherings
will include talent showcases, roving
artists, guest speakers, film and
video screenings and exhibits,

NEC officials expect more than
5,000 associate members lo attend
the mini-conventons that will cover
the Southeast, West Coast, Upper
Midwest, Great Lakes, “"Illiana”
East Coast, Wisconsin, Pacific
Northwest, Atlantic Canadian/New
England and South Central.

Schools from Florida, North
Carolina, South Carolina, Georgia,
Virginia, Tennessee, Alabama and
Mississippi will attend the Southeast
meetings, Oct. 4-7. They will be held
at the Francis Marion and Holiday
Inn in Charleston, 5.C., and are
being organized by Patsy Morley,
assistant dean of students/student
activities at Baptist College in Char-
leston,

Representatives from California,
MNevada, Hawaii, Arizona, Colo-
rado, Utah, Wyoming and New
Mexico will attend the West Coast
meetings, Oct. 10-12. They will be
held at the Queen Mary in Long
Beach, Calif., and are being organ-
ized by Dianne Annala, director of
arts and lectures a1 the Univ, of Cali-
fornia/San Diego.

Schools from Minnesota, North
Dakota, South Dakota, lowa and
Manitoba will attend the Upper
Midwest meetings, Oct. 12-14, They
will be held at the Arrowhead Resort
Lodge in Alexandria, Minn., and are
being organized by John Swanson,
head of student affairs at Kirkwood
Community College.

Representatives from Ohio, Mich-
igan, Kentucky, Western Pennsylva-
nia and West Virginia will attend the
Great Lakes meetings, Oct. 16-19.
They will be held at Bowling Green
State Univ. in Bowling Green, Ohio,
and are being organized by Bob Ru-
day, director of the L'{:lleg_e center al
E‘ﬂllege of Steubenville.

Schools from [llinois and Indiana
will attend the Illiana meetings, Oct,
24-26. They will be held at Bradley
Univ. in Peona, Ill., and are being
organized by Bill Clark, director of
student activities at Eastern [llinois
Liniv.

Schools from New York. New Jer-
sey, Delaware, Maryland and East-
ern Pennsylvania will attend the
East Coast meetings, Oct. 26-28.
They will be held at Grossingers in
Grossingers, N.Y., and are being or-
ganized by Haddon Reines, assistant
campus center director at Elmira
College.

Schools from the entire state of
Wisconsin will attend the Wisconsin
meetings, Oct. 31-Nov. 2. They will
be held at the Univ. of Wisconsin in
Stevens Point, and are being organ-
ized by Tony Totero, coordinator of
student programming at Univ. of
Wisconsin, Parkside.

Schools from Washington, Ore-
gon, Montana, Idaho and the west-
ern area of Canada will attend the
Pacific Northwest meetings, Nov. 9-
| 1. They will be held at the Daven-
pert Hotel in Spokane, Wash., and
are being organized by Marna
Cooper, NEC regional coordinator
at Western Washington State Col-
lege.

Representatives from Maine, Ver-
mont, New Hampshire, Massachu-

{Continued on page 52
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Puerto Rican Boycott Of
Dominicans Won’t Happen

By RUDY GARCIA

SAN JUAN—-A threatened boy-
cott of television shows and night-
clubs featuring performers from the
Dominican Republic called by the
executive committee of the Puerto
Rican union representing perform-
ing artists and technicians (APATE)
has failed to mateniahize. It may sig-
nal a severe split and the possible de-
mise of the union as it now exists.

The politically motivated boycolt
attempt stems from an incident in-
volving the arrest in the Dominican
Republic in June of three Puerto Ri-
cans, members of the avowed Marx-
ist-Leninist Puerto Rican Socialist
Party (PSP), who are charged with
smuggling a small band of guerillas
to the Dominican Republic on a
fishing vessel.

Once the matter became public
knowledge, the PSP announced a
campaign of economic “warfare”
against the Dominican Republic,
calling on Puerto Ricans not to visil
Santo Domingo, which 1s less than
an hour away by plane, and to refuse
to purchase Dominican products.

APATE, which numbers several
PSP sympathizers among its execu-
tive committee, immediately jumped
into the fray and called upon its
members not to accept bookings in
the Dominican Republic and not to
work on shows or in clubs where Do-
minican performers were appearing.

Two days later, Chucho Avella-
net, one of Puerto Rico's top singing
stars who hosts a TV show and
makes numerous personal appear-

ances here and in Santo Domingo,
announced he would have no part of
the boycott which he calls “mixing
art with politics.” He also noted he
was leaving that weekend to fullfill a
commitment in Santo Domingo and
called for a meeting of APATE
members who believe as he does on
his return,

The meeting took place the fol-
lowing week with nearly one third of
the APATE membership showing
up. They noted that a boycott of Do-
minican performers could have a se-
vere backlash effect on them since it
is a fact that Puerto Ricans dominate
Dominican TV shows and are in
constant demand for hotel, night
club and other personal appear-
ances there. They voted not to abide
by the boycott called by their execu-
live committee and threatened to
pull out of the union if APATE tried
to enforce any sanctions against
them.

Dominican Tourism Department
official, Jorge Troncoso, here to
meet with Puerto Rican officials on
other matters, also reacted to the
threatened boycott by issuing a
velled threat of his own. Noung the
number of Puerto Rican performers
who work in the Dominican Repub-
lic, he said that a boycott could work
both ways and that unhke Puerto
Rico which must depend on the U.S.
government to deny entry to Do-
minican performers here, his gov-
ernment could act autonomously n
such cases.

Puerto Rican Regulation
Limits Non-Local Talent

® Continued from page |

off-island performers. As originally
constituted the bill mandated a one-
to-one ratio and established penal-
ties for failure to comply.

The Hotel Assn. let out a howl and
threatened legal action. One of the
complaints was that there were not
encugh local performers of the cal-
iber needed for the big rooms at
tounst hotels. As a result a compan-
ion measure was passed providing
funds for a species of “training”
schools to upgrade local talent to
supply the hotels.

A constitutional flaw was found in
the original bill and there was a de-
lay while it was amended. However
that was over a vear ago and Bouret,
conscious of the difficulties faced by
the hotels, has been moving slowly
in implementing the bill. Scheduled
public hearings on proposed regu-
lations have been cancelled or post-
poned several times. But the major-
ity party, egged on by Sen. Ruth
Fernandez, herself a professional
singer, has given Bouret the word
that they expect final action on the
regulations before the start of the
season in December.

The proposed regulations, accord-
ing to Bouret, will avoid the one-to-
one head count ratio and will be
based on one-act versus one-act, us-
ing weekly bookings for the count.
In other words one local act for one
week equals one off-island act for
one week no matter how many per-
formers make up the act

These regulations still cause most
hotel entertainment directors to
chafe but are considerably more ac-
ceptable than those originally pro-
posed.

Some bookers have already in-
creased the number of local acts con-
tracted attempting to build a back-
log of booking weeks for off-island

acts duning the season. Two more
reasons for their increase of local
bookings are that they are less ex-
pensive and the hotels need to at-
tract more local residents to offset
drop in tourist activity,

In any event, the special legisla-
tive session 1s expected to be called
in September and Sen. Fernandez
has put Bouret on notice that she ex-
pects action on implementing the
entertainment bill if he is to get sup-
port for his tourism bills.

Court Rules Films
Must Pay Royalty

MEXICO CITY-The Mexican
Supreme Court has handed down a
decision which will now force all for-
eign motion picture companies Lo
pay a royalty of 1.5 percent on all
gross incomes international collec-
tion societies. The case, pending
since 1964, will immediately realize
15 million pesos ($1.2 million).

Those organizations who waged
the legal battle were SACM (com-
posers’ guild), SECRT (writers),
ANDI (singers and actors) and the
directors’ society. They will receive
the monies individually or as a
group, depending on the content of
the picture.

ASI Addition

MINNEAPOLIS—ASI Records
has brought its distribution to 24
with the signing of MS distributors,
Chicago, for the Chicago and Mil-
waukee areas.

MNew releases for August from ASI
include the newly signed group
CAIN, with the album “A Pound Of
Flesh,” and “Dusty Roads And
Prairie Towns,” by Sherwin Linton,
also new on ASI label.
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NOT OVERLY IMPRESSIVE

Cuban Music Out Of the Closet

MEXICO CITY—With the offi-
cial resumption of relations between
Cuba and Mexico, and, most likely,
between Cuba and the U.S,, interest
centers on what has been going on
musically behind the *palm tree cur-
tain.”

Recently, there was cultural inter-
change between both Spanish-
speaking nations, and the first en-
lightenment of what has been hap-
pening in Castroland was brought
into focus.

One observer, high in musical cir-
cles in this country, Rogerio Azcar-
raga, president of Discos Orfeon,
summarized, “Unfortunately, the
only new thing (musically) that had
been created, the only added novelty
was communist propaganda.”

Azcarraga's candid and depress-
ing assessment of what took place at
the Auditorio MNacional, where the
Cuban caravan began, was one of
mixed emotions. “There wasn’t one
single new sound or rhythm,” he

continued, “and about the only part
of the hh:']w that was good from a
musical standpoint was when they
played the old songs—too old,
though, to ]‘L..i"_'!,- dl’!l’]l’l’.‘Lt.ilL in this
day and age’

Aside from the political messages
in the two separate halves of the
show, “*Noche Cubana™ (popular ro-
mantic, social and political songs)
and “Que Linda Es Cuba™ (folklore
music presented in varied forms
with dances), there was nothing ex-
traordinary.

The label executive. as did others,
classified it all as having something
to say, i.e., a couple of songs “The
OEA (OAS) Makes Me Laugh™ and
“The Pigs Lost In The Bay Of Pigs,”
but other than that it was a letdown,
“It’s too bad they had to lump every-
thing into the same arena (songs,
dances and the expressions and phi-
losophy of Castro),” he added.

One of the things Azcarraga re-
members about the Cuban music
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prior to 1959 is that it was something
of a contribution to the world than
perhaps “all of Latin America put
together.” He recalled the catchy
styles of the mambo, cha-cha-cha,
huaracha, charanga, among several.

And of such great artists (some of
whom live here now) like Perez
Prado, Orquesta America, Sonora
Matancera, Celio Gonzalez, Olga
Guillot, Acernia and Bienvenido
Granada who made tropical hits as
big in Spanish-speaking lands as
well as in the Orient, Europe and the
LS.

Among the artists seen in this lat-
¢st opening up of Cuba were such
oldtimers (who remained in their
native land) as Elene Burke and
Carlos Puebla, along with new-
comers such as Los Van Van Orches-
tra, Manguare Group, Silvio Rodn-
quez and Sara Gonzalez, latter two
also composers,

“Either their zero contribution to
the music world was because it was
not totally representative of the best
of Cuban artists and composers (al-
though the program publicized it as
such) or there was some underlying
political reason why some of the bet-
ter ones were left behind,” Azcar-
raga analyzed,

He concluded that if the world is
0 look for anything new in music
from Cuba, it will have to wait until
there is a complete interchange with
other nations,

“Meanwhile,” he emphasized, "it
will have to look into the backvyards
of the U.S. where several exiled and
sell-exiled Cubans now dwell in
droves, Miami, Puerto Rico and
New York. They are proving it today
with mixtures of the cultures
wherein they live in the new craze—

Latin
 Scene_

PUERTO RICO

Major tourist hotels here feeling
financial pinch are making big pitch
for local clientele, opening more
bookings for Puerto Rican and Latin
local resident talent. An example is
luxurious Cerromar Hotel in Do-
rado which inked a 17-week pact
with Paguito Cordero Productions,
artist representatives, to provide five
top acts in the Cordero stable on a
weekly rotating basis.

Headliners under this arrange-
ment in hotel’s main showroom are:
Lissette (Borinquen), Nydia Caro
{ Borinquen), Chucho Avellanet {Bo-
rinquen), Los Cinco Hermanos and
Las Caribelles. ... Norma of Las
Caribelles recently returned to
group after breaking up her act
MNorma and the Masterpiece. Result
is that Las Caribelles are doing bet-
ter with more frequent TV and per-
sonal appearances as well as putting
together matenal for new LP (they
do their own vocal and musical ar-
rangements, having all met while
studying at the local conservatory of
music). . . . Another result is that one
of the two girls who made up The
Masterpiece, Dagmar, has hot single
moving on local Laun charts called

“Soy "_-.ulu Uina Manana™ written by
Rafy Monclova. The other half of
the Masterpiece is leaving for the
mainland in September to study
medicine. . . . Rafy Monclova, by the
way, leaves for Mexico this week
where he has been signed for movie
role and to pen more songs for
Marco Antonio Muniz (RCA), who
delighted in hit status achieved last

{Continued on page 37)
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NOVEDADES de

CAYTRONICS

«.DE AQUI Y DE ALLA...

e nuevo con mas noticias de las actividades de Cavironics
JUAN CAMACHO cantante espaiiol. gano el primer premio en
el Festival de Benidorm. celebrado recientemente. con la can-
At mujer™, Otrs de nuestros artistas que se coloca entre
los triunfadores. .ROBERTO TORRES ha penctrado en  Oeste
con el tema “El castigador™

de los mejores en el sello Mericana.

cion ™

El creador del “*Caminantees uno
NALENTINA LEYV _-"IL tie-
ne. un nuevo sencillo en el mercado. con un tema que tiene un
nonbre muy sugestivo, A la edad de 14 anos™
penctrado muy bien con otro numero que se escucl
“Te deje. te deje” .CAMILO SESTO fue el ganador
primer cantante del ano. Este galardon se le otorgo en b pro-
grama. “El gran musical™. programa que se trasmite desde Ma-
drid. a toda Espana. Camilo superd como el ano pasado a Julio
lglesias. Rapliacl v Serrat.. . ROBERTO CANTORAL es el autor
del tema “Soy los prohibido™ que ha sido “fusilado™ por tantos
otros cantantes. Los que no han podido Tusilar estos cantantes.
es el sentimicuto que Cantoral le pone a su cancion. por lo
que es solicitada por sus admiradoras. JUAN GABRIEL ¢l fe-
cundo compositor mesicano  osta de purade.
ahora con el tema “Que sea mi condeny™
escalado dintel de
mterpretacion de Juan Gabriel...

Valenting ha
mucho

conng el

nuevo ¢n vl
Otra cancion que ha
la popularidad. por L Forma magistral  de la
LEG DAN el popular cantante
argenting. radicado en Mexico. vuelve a imponer un tema de su

cosecha, que a nuestro juicio ¢ uno de los mejores de su reper-
toro. ™

Qwien te dijo es el titulo de la cancion, gque se escucha
y esta entre lus primeros lugares del hit parade de
AL ANCHO DI
sundro SCancion que de seguro pondr
al idolo de Amcrica entre fos primeros cantantes de su  género.
Sandro. siempre Sundro. YOLANDA DEL R10 su carrerazrt is-
tica. en ascenso, **Si Dios me ayuda™ es la cancion que mantie-
ne. s Yolanda en el hit parade de Estados Unidos.  Podeinos -
segurar, que Yolanda. Hego a ¢ste pais o quedarde.,

Calilornia
LA NACION se escucha el nuevo niimero  de
“Dime que mads quiern™

JUANELLO
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LINDOMAR CASTILLO
DKLI1 - 3297

VALEN
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These are best selling middle-of-the-road singles compiled from

Billboard SPECIAL SURVEY for Week Ending 8/9/75
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Classical

E national retail sales and radio station air play listed in rank order.
3 B
- ﬁ
= g TITLE, Artist, Label & Number (Disi. Label) (Publisher, Licensee)
11319 AT SEVENTEEN
lanis lan, Columbia 10154 (Mine/April, ASCAP)
2 1 9 RHINESTONE COWBOY
Glen Campbell, Capitol 4095 (20th Cenfury/House OF Weiss, ASCAP)
3 2 |12 FEELINGS
Marris Alberl, RCA 10279 (Fermata International, ASCAP)
4 5 | 7 MORNIN' BEAUTIFUL
Tony Orlando & Dawn, Elektra 45260 (Applecider/Little Max, ASCAF)
5 7 6 HOW SWEET IT IS (To Be Loved By You)
James Taylor, Warner Bros. E109 (Stone Agate, BMI)
6 | 8 | 6 BLUEBIRD
Helen Reddy, Capital 4108 {Skyhill, BMI)
7| 4 |10 | PLEASE MR. PLEASE
Olivia Newton-John, MCA 404138 (Blue Gum, ASCAP)
8 |12 | 8 FALLIN' IN LOVE
Hamiltan, loe Frank and Reynolds, Playboy E0Z4 (1.C.. BMI)
9 |13 | & COULD IT BE MAGIC
Barry Manilow, Arista 0126 (Kamikazi/Angeldust, BMI)}
10 6 |11 EVERYTIME YOU TOUCH ME (I Get High)
Charhie Rich, Epic & 50103 (Columbaa) (Algee, BMI/Double R, ASCAP)
11 | 9 | 8 JIVE TALKIN'
Bee Gees, RS0 510 (Atlantic) (Casserole, BMI)
12 |20 5 THAT'S WHEN THE MUSIC TAKES ME
Neil Sedaka, Rocket 40476 (MCA) (Don Kirshper/ATY, BMI)
13 (10 | 9 LISTEN TO WHAT THE MAN SAID
Wings. Capitel 4091 (McCartney/ATW, BMI)
14 (18 |11 I'M NOT IN LOVE
I0 cc, Mercury 7367 (Phonogram) (Man Ken, BMI)
15 |11 |13 THE HUSTLE
Wan McCoy & The Soul City Symphony, Avco 4653 (Van McCoy/Warner-
Tamerlane, BMI}
6 |29 | 3 | BELIEVE THERE'S NOTHING STRONGER THAN OUR LOVE
Paul Anka & Odia Coates, United Artists 6BS (Spanka. BMI)
17 |23 ] WASTED DAYS AND WASTED NIGHTS
Freddy Fender, ABC/Dot 17558 (Travis, BMI)
18 |17 | 9 SEND IN THE CLOWNS
Judy Caollins, Elekira 45243 (Beautiful/Revelation, ASCAP)
19 (14 |17 MIDNIGHT BLUE
Melissa Manchester, Arista 0116
{New York Times/Rumanian Pickleworks, BMI)
20 |27 4 TIL THE WORLD ENDS
Three Dog Night, ABC 12114 (Leeds/Antigue, ASCAF)
21 |22 5 ONE OF THESE NIGHTS
Eagles, Asylum 45257 {Long Run, ASCAP)
22 115 ] THERE'™S A WHOLE LOT OF LOVING
Guys ‘N’ Dalls, Epic 50109 (Dick James, BMI)
23 (19 |15 THE WAY WE WERE/TRY TO REMEMBER
Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAP)
24 | 37 2 DAISY JANE
America, Warner Bros, EFIE (Warner Bros., ASCAP)
25 |16 [ 9 ROCKFORD FILES
Mike Post, MGM 14772 (Leeds, ASCAP)
26 |28 | 7 | WHAT I DID FOR LOVE
Jack lones, RCA 10317 (Wren, BMI/Red Bullet, ASCAP)
27 m THE PROUD ONE
Demaonds, Kolob 14791 (MGM) (Seasons FoursSaturday. BMI)
28 |41 | 2 | 1 BELIEVE I'M GONNA LOVE YOU
Frank Sinatra, Reprise 1335 (Warner Bros) (Senor/Sergeant, ASCAP)
29 132 | 4 EL BIMBO
Herb Blpert & The TA B, ABM 1714 (Artic Wayne/Reizner, ASCAP)
30 |30 5 (All | Have To Do Is) DREAM
Wity Gritty Dirt Band, United Arfists 855 (Aculf-Rose/House 01 Bryant, BMI)
31 |33 4 BiG STAR
Stark & McBrien, RCA 10314 (Stark & McBrien Enterprises, ASCAP)
32 M ¥ | TAKE GOOD CARE OF YOURSELF
The Three Deprees, Philadelpha Intérnational 3568 (CBS) (Mighty Three, BME)
13N 3 WATERFALL
Carly Simon Elekira 45263 (C'est Music, ASCAP)
34 136 | 5 OUR LAST SONG TOGETHER .
Bobby Sherman, Janus 254 (Chess/Janus) (Don Kirshner, BMID)
35 | 3] 8 MAKE THE WORLD GO AWAY
Donny & Marie Osmond, Kalob L4EDT (MGM) {Tree, BMI}
36 | 34 b RAG DOLL
Sammy lohns, GRC 2062 (Hampstead Heath, ASCAF)
i7 (&0 | 2 FLYING HIGH
Blackbyrds. Fantasy 747 (Blackbyrd, BMI}
38 | 38 3 SOMEONE SAVED MY LIFE TONIGHT
Elfon fohn, MCA 40421 (Bip Pig/Leeds, ASCAF)
9 m A FRIEND OF MINE IS GOING BLIND
John Dawson Read, Chryzalis 2105 {Warner Bros) (Big Secrel, ASCAP)
40 | 43 4 CAN'T GIVE YOU ANYTHING (But My Love)
Stylistics, Avco 4656 {Avco Embassy, ASCAP)
41 |35 ! YOU ARE MY SUNSHINE GIRL
Lettermen, Capitol 4096 (House Of Gold, BMI)
42 | 45 i HELP ME RHONDA
Johnny Rivers, Epic 8-30121 (Celumbia) (Irving, BMD
o | IZICONp SOLTAIRE
Carpenters, ABM 1721 (Don Keshner, BN Hirshner, ASCAP)
M (45 | 2 LIKE THEY SAY IN LA.
East LA Car Paocl, GRC 2064 (Racans/Acl One, BMI)
45 |47 | 2 DANCE WITH ME
Orleans. Asylum 45261 (Hall/Mojahanna, BMI)
4 |4 4 WOuLD !Tnlllﬁﬂﬂgui YOu . 1SCAP
Lobo, Big Tree 1 {Atlanbch (Famaus, 1
47 m | WROTE A SONG
Bobby Goldshara, Unided Artists BRI (Unart/Pen In Hand, BMI)
(4 | 5| BLUE SKy
loan Baez, A&M 1703 {No Exit, BMI)
49 m TWO FINE PEOPLE
v Caf Stevens, AEM 1700 [Cat, ASCAF)
50 |JEZTISR) T DOESNT MATTER ANY MORE

|

Linda Ronstadt, Capitel 4050 (Spanka, BMI)

Dealer Registers Sales Dip

—QOther Experiences a Rise

{The following is the concluding article
relating to a dealer survey taken for the clas-
sical special issue of July 26.)

NEW YORK-The Discount
Stores outlet in Scarsdale, N.Y., ex-
perienced about the same business
as last year—perhaps even a slight
decrease, according to Abby Levin,
executive of the store. However, he
says, the price increase resulted in a
higher profit picture. The store’s
classical sales are about 20 percent
of its over-all total, with some B0
percent of that figure going to mail-
orders.

Maost of Discount’s mail-order
business comes from schools and
other institutions, he says. Special
catalog mailings and flyers are sent
out as necessary. Levin says they

M&A Adds a
CIassnc Arm

LO ANGELES—Long-time
{hn.igu retailer-wholesaler Merle
Rose has started a primarily classical
label distributorship for the Mid-
west there at his M&A Record
Wholesalers’ warchouse. Ron Bern-
stein, veteran Chicago distribution
executive, heads the new wing of the

Rose firm.
First labels include: Vox. Folk-
ways, Everest, Radiola, Monitor,

Monmouth-Evergreen and GNP-
Crescendo. Firm has three salesmen
oul in four-state area.

Rose, who owns two large Loop
arca retail stores, also operates a
large cutout-promo records busi-
ness, in conjunction with Manny
Wells' Surplus Records & Tapes,
New York.

By ROBERT SOBEL

also do a pood mail-order business
in spoken-word product. Product
from Caedmon and Spoken Arts
and other lines account for $30,000-
$40.000 of the store’s total business.

Levin says that the average sale is
three records per customer and that
the average sale per institution is
about 10, He also cites the impor-
tance of knowledgeable sales clerks
in increasing sales and in helping
achieve repeat business, He says that
the typical purchaser is a male adult,
even though women are buying
product for themselves, rather than
having the man do the “shopping”
for them. His view is that young
people are buying less. This is due,
he says. to depressed earnings in the
household.

Record City. located in Washing-
ton and Baltimore, is a high traffic
dealership which has a volume of
40-50 percent in classical, “We push
classical very hard,” says Sid Swiller,
who with his brother, Milt. owns the
stores, Swiller claims there are only
five or six full-catalog stores in
Washington, which gives him a com-
petitive edge over other urban areas.
However, he does have "a Korvette
store to contend with,” he says,
which “we compete with, as immod-
est as the statement may be,”

He claims his prices are lower
than the mass merchandising chain,
offering a $6.98 classical item for
$4.54 and a $7.98 '-.IJgL‘rEatE:J list LP at
$5.19. He also provides *salesmen
who know classics,” who have been
employed with the company for
many vears. One clerk. “not a rela-
tive or anything like that,” has been
in Swiller’s employ for 15 years, he
notes,

The Washington store is divided

Select Melodyia Items To
Be Released On Odyssey

By JIM MELANSON

TORONTO-Masterworks and
Odyssey again took active roles dur-
ing the Columba Records conven-
tion held here recently. Select Melo-
dyia product will be merchandised
in the LLS. on Odyssey, resulting
from an expansion of an agreement
between the Masterworks division
and the Russian record company.
Both the Odyssey and the Master-
works labels spotlighted albums for
release this month. These are:

From Masterworks: a two-record
set of Jascha Heifetz in concert. fea-
turing Brooks Smith on piano;
“Footlifters,” a selection ol Amen-
can marches by the Columbia All-
Star Band, Gunther Schuller con-
ducting: a coupled recording of
Leonard Bernstein’s conducting the

NEC Schedule

® Continued from page 50

setts, Connecticut, Rhode Island and
the Atlantic Canadian region will at-
tend the Atlantic Canadian/New
England meetings, Nov. 9-12. They
will be held at Dunfey’s Hyannis
Resort in Hyannis, Mass., and are
being organized by Robin Glass of
Central Connecticul State College.

Schools from Oklahoma. Ar-
kansas, Lomsiana and Texas will at-
tend the South Central meetings.
Nov. 14-16. They will be held in the
Dallas/Ft. Worth area and are being
organized by Larry Markley of La-
mar Univ,

—— v — -
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New York Philharmonic performing
the “Adagio™ from Gustav Mahler's
Unfinished Symphony No. 10 and
the Israel Philharmonic pl..rfurmmg
the “Kindertotenlieder,” Janet
Baker soloist: Pierre Boulez con-
ducting the New York Philharmonic
performing “Firebird:™ E. Power
Biggs performing works from
Handel, Mozart, Purcell and Buxte-
hude, among others: guitarist John
Williﬂmﬁ' adapted performance of

“The Complete Music For Lute” by
Bach: Jean-Pierre Rampal and
Claude Bolling performing a Bolling
piece for flute and jazz: and Glenn
Gould performing Mozart piano so-
natas.

The “Footlifters™ LP is the second
in the Masterworks record-of-the-
month series.

On Odyssey are four LP's two-
record set from George Szell con-
ducting the Cleveland Orchestra
performing the Dvorak Slavonic
Dancers and the Carnival Over-
tures: violinist Zino Francescatt
and conductors Bernstein and
Thomas Schippers with the New
York Philharmonic performing
works by Sibelius and Bruch: a se-
lection of works for the flute and
harp performed by Jean Pierre
Rampal and Lily Laskine; and
George Szcll and the Cleveland Or-
chestra performing his Symphony
No. 2 (released previously). Coupled
with the work is Walton’s “Van-
ations On A Theme By Hindemith.”

in half between classical and pop re-
garding bins, and personnel, num-
bering five, work in both areas. He
refutes the theory that personal ap-
pearances help sales. Swiller says
that he discourages them because of
store space. “They attract crowds,
yes, but the pecple just want the
autographs but do not buy, It also
prevents others from buying pop
product because of the traffic it
causes.”

Many of Record City’s customers
are government employees. The re-
cession has affected them least, he
says, thus his sales have not de-
creased. He claims that his sales
have not decreased. He claims that
his sales are a “little bit higher” than
last year's in classical.

Swiller says he does “a lot of ad-
vertising” in both newspapers and
on radio and runs a special half-off
sale on a classical label twice a vear,

To increase sales. his store’s classi-
cal bins are listed by company and
catalog number. He feels that most
classical consumers are browsers
and by using the company-catalog
system, the customer 15 exposed to
all the product on that particular la-
bel. Categorizing the bins according
o composer, limits the customer’s
choices, he feels.

Bernstein,
B&H Deal

NEW YORK-—Boosey & Hawkes
and Amberson Enterprises have
concluded a deal with Leonard
Bernstein whereby B&H wall act as
sole agents for the composer-con-
ductor’s future works and other
composers under contract to Amber-
s0n,

The publication of the score of
“Dybbuk™ represents the first fruits
of the agreement. Bernstein fash-
ioned two suites from the ballet.

In another area, B&H is publish-
ing the English libretto of the Bol-
shoi Opera’s production of Proko-
fiev's “The Gambler.” Translation is
by Irving and Georgette Palmer.
B&H is also making available an
1B0-page biographical hst of Hun-
garian composers from Jeno Adam
to Leo Weiner. The list is free on ap-
plication.

Morath Tapes
1-Man Special

NEW YORK-—Ragtime enter-
tainer Max Morath taped a one-man
special, “The Ragtime Years,” for
WMTV. a PBS station in Mil-
waukee, for airing there, as well as
projected airing along the PBS net-
work. The 60-minute show will also
serve as a pilot for a projected PBS
series on ragtime, similar to the two
Moriath did for educational TV back
in the early 1960s.

The special was taped over four
public performances at the UWM
Fine Arts Theatre in Milwaukee on
July 31. Aug. |, and Aug. 2 (two per-
formances on Aug. 2), and consists
of song. humor and historical com-
ment. with projection of turn-of-
the-century slides as an additional
feature.

Morath will assist on the editing
after the show has been taped. “The
Ragtime Years” wil be a co-produc-
fion nl’ "vlnrﬂlh's company. Nor-
macks, . and WMTV. No air-
dates ha?e yel been scheduled.
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Jazz

Jazz Revival Boosts Label Interests

® Continued from page |

At the present ime, the only ma-
jor companies without jazz product
are Mercury and Elektra/Asylum.
CBS remains a viable force in the
market, with Blue Note continuing
to expand its roster.

A&M, which entered jazz in the
late sixties with Wes Montgomery,
Mat Adderley and Paul Desmond, 15
re-entering the market with a new
jazz line, Horizon, scheduled for a
Seplember debut. Artists expected o
join the label are Desmond (who
recently recorded for CTI), Chet
Baker and Dave Liebman. Besides
this new line, the label also features
on its roster several crossover jazz-
men like Chuck Mangione and Tom
Scott.

Warner Bros. is planning a fall in-
troduction of 1ts new jazz line, under
the direction of Bob Krasnow. Al-
though the label had players at one
time like Herbie Hancock, it has
been away from the area for a few
years. Reported to be joining the la-
bel are David Newman, Rahsaan
Roland Kirk and Pat Martino,

RCA has gone gung-ho in the jazz
area ever since it was taken over by
jazz enthusiast Ken Glancy. Product
includes new efforts by Cedar Wal-
ton, Ruby Braff-George Barnes
Quartet, Phil Woods, Lena Horne
and Weldon Irvine. Besides its own

NOV. 14 IN L.A.

RCA LPs, the label also distributes
three jazz lines: Norman Granz's
Pablo, Bob Thiele’s Flying Dutch-
man and Michel Legrand’s Gry-
phon. Pablo has new recordings by
Dizzy Gillespie, Joe Pass and Count
Basie, while Dutchman has new al-
bums by Lonnie Liston-Smith, Oli-
ver Nelson, Leon Thomas and
Groove Holmes. Gryphon has LPs
by Lena Homne, Legrand and Phil
Woods.

Vanguard's resurgence in jazz un-
der the helm of Ed Bland comes as
no surprise. Thus far the label has
released product by Clark Terry and
Elvin Jones, and has recently signed
James Moody.

Other labels actively involved
with recording new jazz product are
ABC-Impulse, Atlantic, Arista,
BASF, Buddah, Capitol, Chess/
Janus, Fantasy/Prestige/Milestone,
MCA, London, Xanadu, Muse,
Mainstream, United Artists, Strata-
East, Ovation, Polydor and Black
Jazz.

ABC Records has artists like The
Crusaders, while Impulse features a
roster that includes Pharoah Sand-
ers, Gato Barbien and Keith Jarret.

Atlantic, a power in the jazz world
for more than a decade, is still well-
represented with Eddie Harris,
Charles Mingus, Yusel Lateef, Les
McCann and others. The label also
has a distribution pact with Nat

First Fund-Raising Show
By World Jazz Assn. Set

LOS ANGELES—-The World
Jazz Assn.’s first fund-raising con-
cert is scheduled for Nov. 14 at the
Shrine Auditorium, with John Levy
setting up the program.

Levy is working with Art Fisher
and pianist Bob James on lining up
the acts. Personal manager Levy
feels the concert should be devel-
oped as a“montage” with a number
of main acts working cohesively
rather than playing individual sets.

Al a recent executive board meet-
ing here, WJA expressed concern
over the impending change of for-
mat at WRVR in New York from all
jazz to a reduced jazz concept. Paul
Tanner, the executive director, is
supposed to contact Bob Orenbach
anent assistance from WJA.

Tanner also noted at the meeting
that WJA is receiving lots of mail
from jazz societies who are invited to
join as associate members without
any membership dues this year.

Levy, chairman of the board, re-
ports that he has the data required
for the compilation of a fund-raising
LP and that this project will take
over one year, therefore the “push™
should be on this initial concert.

WIA’s membership totals 436, in-

cluding 26 lifers, 197 professionals, 8
businesses and 3 commercial radio
stations. There are also 40 non-com-
mercial broadcasters involved gratis.

Monies accrued from member-
ship as of June 30 totalled $11,780
(excluding a check for $60 which
bounced). Expenses as of that date
have been §5,215, leaving 56,564 in

the bank as of that date.

The WIA has also modified its original board to now
include: Levy, chairman; ad agency, Howard Kiarman;
artists: Mundell Lowe, Marian McPartland, Jerome
Richardson, Les McCann, composer/arrangers: Neal
Hefti, Bill Holman; educators, Dick Grove, John Ri-
naldo; imfernatronal: Bobby Weiss, Peter Eichler; 5o
ciebies: Robert Martin; musical instruments: Jack Flon;
publishers: Charies Hanson: performing rights o
Cieties” Russ Sanjek, Dave Combs; personal manager/
talent agent: Harold Jowien, John Levy; print media: Ira
Sabin, Eliot Tiegel; public relations: Pat Willard, Paul
Brown,

Alsa radio: Chuck Niles, Bob Orenbach, non-com-
mercial radio/TY: Roy Loggins, Russefl Harvey; record
labels: Don Birkhimer; record merchandisers: Russ
Solomon, George Hocutt; record production: Bab
James; talent buyer: Howard Rumsey, TV/films: Jim
Washburn; at large: Cannonball Adderley, Leon
HBreeden, Robert Curnow, Leonard Feather, Bob Kir-
stein, Russ Molloy, Dave Peli, Harvey Siders, Bob Sum-
mers, Pavl Tanner,

The officers include; Hal Cook, pressdent; Bab Sum-
mers, executive vice president; Dave Pell, treasurer;
Leonard Feather,: secrefary, vice presidents: Benmy
Carter, Stan Kenton, Monk Montgomery, Dan Morgen
stern, Bob Orenbach, Dick Schory; Bunny Tanner,
assistant secrefary.

Blue Note’s Odd Jazz Mix
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rise, whose debut LP is set for the fall
release,

Although the label has just 1ssued
its third series of two LP set reissues,
the greater emphasis remains with
new acts.

Carmen McRae, for one, with her
just released "1 Am Music™ LP, gives
the label a major lady of song. Sec-
ond vocalist Marlena Shaw and flut-
ist Bobbie Humphrey add depth to
the female roster.

Donald Byrd, who has been with
the label nearly 15 years, is its top
seller, moving 300,000 copies and
up. Silver, the longest act on the ros-

ter with 20 years, sells between
25,000 and 50,000 LPs. Bobbie
Humphrey sells 200,000 and up.
Marlena Shaw 50,000 and up.
Credit Butler with these figures,

In addition to seeking cross-over
types of music which often leans on
soul tempos, Butler has a series of
“recitals” going for high school, col-
lege and other select listeners. Hor-
ace Silver is planned for the third in
the series someplace in New York
within the next several months,
Bobby Hutcherson launched the 45-
minute select concert in Los Angeles
and was followed by Bobbie
Humphrey in Chicago.

(Continted on puge 7X)

Weiss's Nemperor Records, which
records Stanley Clarke, Jan Bam-
mer, Jerry Goodman, Tommy Bolin
and Lennie White.

Arista has committed itself to jazz
with several signings under the di-
rection of president Clive Davis and
jazz product coordinator Steve
Backer (formerly of ABC-Impulse).
Artists include John Hendricks,
Harvey Mason, Larry Young, Airto,
Headhunters, Gil Scott-Heron,
Larry Coryell and Anthony Braxton.
In addition, the label has an exclu-
sive distribution agreement with the
European-based Freedom jazz line,
which has new product by Cecil
Taylor, Randy Weston and Roland
Hanna, among others.

BASF is oriented toward jazz key-
boardists, reportedly due to the label
president’s leanings, and lists many
musicians, including George Duke,
Oscar Peterson and Monty Alexan-
der.

CBS, a jazz stalwart for many
years, is still working actively with
jazz artists, both old and new, as 15
pointed out by recent product. This
includes Miles Davis, Helen Humes,
Herbie Hancock, Ramsey Lewis, Bill
Watrous, Maynard Ferguson,
Weather Report, and Freddie Hub-
bard. In addition, it also distributes
jazz product on Philadelphia Inter-
national by Thad Jones-Mel Lewis
Big Band and Monk Montgomery.

Motown has no jazz artists of its
own, but through its distribution
deal with CTI, it has had good suc-
cess with Grover Washington Jr.,,
Bob James, George Benson, Ron
Carter, Joe Farrell and Esther
Phillips.

Polydor has several jazz artists
like Roy Ayers and Chick Corea’s
Return to Forever, as well as Gary
Burton, and John Abercrombie, who
came to the label via a distribution
deal with German-based ECM
Records.

United Artists’ jazz is through
Blue Note. This label has been a
power for more than two decades
and its current roster includes Don-
ald Byrd, Horace Silver, Marlena
Shaw, Lou Donaldson, Carmen
McRae and Bobbi Humphrey.

Fantasy/Prestige/Milestone  re-
mains one of the few true bastions of
jazz, boasting a current artists roster
of McCoy Tyner, the Blackbyrds,

Stanley Turrentine, Cannonball Ad-

derley, Woody Herman and others.

Under a distribution deal with
Westhound Records, 20th Century
has picked up jazz product by Hous-
ton Person, Etta Jones, Melvin
Sparks and others. Pickwick Inter-
national has done a similar service
by acquiring distribution rights to
Sonny Lester’s Groove Merchant
Records, which records many jazz
stars including Buddy Rich and
Jimmy McGriff.

Other labels with jazz product in-
clude Buddah (Norman Connors),
Chess/Janus (Jack McDufT, Reuben
Wilcon), Capitol (Supersax, Pat
Williams), Xanadu (Sonny Criss),
London (Barry Miles, Erroll Gar-
ner}, MCA (Deodato), Mdinstream
(Paul Jeffrey), Muse (Woody Shaw,
Eric Kloss, Richard Davis), Black
Jazz (Roland Haynes, Gene Russell,
Doug Carn), and Strata-East
(Charles Tolliver, Stanley Cowell.
Clifford Jordan), Chiaroscuro
(Buddy Tate, Don Ewell), Concord
(Herb Ellis, Ray Brown), Creative
World (Les Hooper, Stan Kenton),
Monmouth Evergreen (Bernie
Leighton), Strata (Kenny Cox, Con-
temporary Jazz Quintet), Choice
(Buddy DeFranco, Victor Feld-
man), Tribe {Phil Renelin, Wen-
dell Harnson) and GNP-Crescendo,
with a bulging catalog covering all
phases of the art, much of it from old
masters.
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s Artist, Labsl & Number (Distributing Label)
1 1 23 MISTER MAGIC
Grover Washington Jr., Kudu KU 20 51 (Motown)
2 2 18 EXPANSIDNS
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman BDLI-
0934 (RCA)
3 8 5 THE CHICAGO THEME
Hubert Laws, CTl 6058 51 (Motown)
4 4 16 WO
Bob James, CTI 6057 51 (Motown)
5 6 9 THE BRECKER BROTHERS
Arista AL 4037
b 3 9 TALE SPINNIN'
Weather Report, Columbia PC 33417
7 51| 33 SUN GODDESS
Ramsey Lewis, Columbia KC 33194
E |19 13 STEPPING INTO TOMORROW
Donald Byrd, Blue Note BN-LAJGE-G (United Artists)
9 9 16 CHASE THE CLOUDS AWARY
Chuck Mangione, A&M SP 4518
10 | 10 14 DISCOTHEQUE
Herbie Mann, Atlantic SD 1670
11 | 26 3 LIQUID LOVE
Freddie Hubbard, Columbia PG 33556
12 | 13 7 SHABAZZ
Billy Cobham, Atlantic SD 18139
13 | 14 18 NO MYSTERY
Return To Forever Featuring Chick Corea, Polydor PD 6512
14 | 24 7 A TEAR TO SMILE
Roy Ayers Ubiquity, Polydor PD 6046
15 | 25 42 PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
16 T 16 IN THE POCKET
Stanley Turrentine, Fantasy F 9478
17 | X 3 PHOEBE SNOW
Shefter SR 2109 (MCA)
18 | 12 ! BASIE JAM
Count Basie & His Orchestra, Pablo 2310.718 (RCA)
9 |\ T 18 | NEED SOME MONEY
Eddie Harris, Atlantic 50 1669
|11 18 WHO 15 THIS BITCH, ANYWAY?
Marlena Shaw, Blue Note BN-LA397-G (United Artists)
21 | 30 3 COME GET TO THIS
Mancy Wilson, Capital 8T 11386
22 | 21 14 THE AURA WILL PREVAIL
George Duke, BASF/MPS MC 25613
23 | 18 38 BAD BENSON
George Benson, CTI 6045 51 (Motown)
24 | 16 9 MATIVE DANCER
Wayne Shorter, Columbia PC 33418
25 m BECK
loe Beck, Kudu KU 21 S1 (Matown)
2% |36 | 35 FLYING START
Blackbyrds, Fantasy F-9472
27 | 15 5 PURE DESMOND
Paul Desmond, CTI 6059 51 (Motown)
28 | 38 3 PHENIX
Cannonball Adderiey, Fantasy F 79004
2 |22 16 SURVIVAL OF THE FITTEST
The Headhunters, Arista AL 4038
30 m EL JUICIO (The judgement)
[ Keith larrett, Atlantic SD 1673
31 m LEVEL ONE
| The Eleventh House Featuring Larry Coryell, Ansta AL 4052
32 m SATURDAY NIGHT SPECIAL
Norman Connors, Buddah BDS 5643
33 | 33 3 UPON THE WINGS OF MUSIC
Jean-Luc Ponty, Atlantic SO 18138
23 9 GOODBYE
Gene Ammons, Prestige 10093 (Fantasy)
B |7 9 DIZIY GILLESPIE'S BIG 4
Pablo 2310 719 (RCA)
36 | 35 3 IMAGES
Phil Woods/Michel Legrand & His Orchestra,
Bluebird BGL1-1027 (RCA)
7 | 7 5 CHAPTER FOUR: ALIVE IN NEW YORK
Gato Barbieri, ABC/Impulse ASD 9303
XN | 10 venrs Hence
| Yusef Lateef, Atlantic S0 2-1001
m CORNBREAD, EARL AND ME/SOUNDTRACK
l Blackbyrds, Fantasy F 9483
40 m CRISSCRAFT
| I Sonny Criss, Muse MR 5068
© Capyright 1875, Billboard Publications, Inc. Mo part of this publication may be reproduced,
storad In & rﬂr‘-ﬂj system, ar iranamitied, in any form or by any means, slecironic, mechanical,
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Soul

_ Sauce__
Chicago’s

WBMX-FM
To Top

By JEAN WILLIAMS

LOS ANGELES-WBMX-FM is
a Chicago automated station featur-
ing predominantly black artists
which slid into the No. | slot via the
April/May ARB report. The auto-
mated operation then topped live
stations which have had top r&b
national ratings in the past.

Ernest James, WBMX's program
director, reluctantly talks about the
station’s automated situation. He
says his reason is valid, claiming, it is
not widely known that the station is
automated,

WBMX has been automated since
its change in format less than a year
ago. Butitis commonly believed that
the station presents live announcers
on the air, says James,

Although the station is auto-
mated, it employs three staff an-
nouncers who tape their shows on a
daily basis.

“WBMX is a contemporary music
station with emphasis on black mu-
sic,” he explains. “We include jazz,
blues, r&b, Latin, gospel and rhyth-
mic forms of music into our format.
We play practically anything that
fits in with our programming.

“We reject the high energy ap-
proach which has been connected
with black oriented radio,” he adds.

“We recognize our sound attracts
white listeners because in the market
place, it is proven that whites buy
more black product than blacks,” he
contends.

The announcers have six hour shifts
each, a two-hour daily gospel pro-
gram being the exception,

Ray Cooper hosts the 6 a.m-12
p-m, show followed by John Silver
12 p.m.-6 p.m. Ladonna Tittle has
the 6 p.m.-12 a.m. shift.

Disco music is aired 12 a.m.-4 a.m.
on a show titled “Disco Party.”
“There are no announcers for this
program. We try to deliver the music
in the same manner in which it is
done in the discotheques,” says
James,

Pastor T.L. Barrett hosts the 4
a.m.-6 a.m. gospel show, The Gospel
program being the exception, all
other forms of music are dispersed
into the regular format, explains
James, adding, “in addition to our
diversified playlist, our low commer-
cial load is part of the station’s ap-
peal.

“Our method of selecting an-
nouncers is to deal from an intelli-
gence level,” he says.

“We do not use broken English on
this station.,” he continues. “We
must sound intelligent because we
do not want to offend our audience.”
adding, “this gets back to automa-
tion.

“I do not agree that automation
will take jobs from decjays. Profes-
sional announcers will always have
a place to go. Our announcers are all
professionals.

“What automation will do 15 weed
out those who are capable only of
spinning records. People who have
other skills will have a chance to be
more significant in the market.”

“Wedon'twani our announcers 1o
sound like announcers. We want
them to sound like regular people,
and we insist that they be good pro-
duction people. This 15 one reason
why our automated situation is not
recognized,” he explains.

James says, “it is important to us
that our listeners are proud to listen

(Continued on page 55)
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Billboard Hot SOUI Siﬂg'es

(5a-VetbeJanuary Mussc, HMI)

- 4= | STAR Perfermar —singhts registaring great- r AR E =
E E: 3| o rovorionts v srgrm s v E 2|23 i £lg3
2 | 5 |®g| e amst 2| g £ | e, amst 2 | g |&%| e st
= (Writer], Label & Number (Oist. Label) (Publisher, Licensas) = iWriter), Labef & Number {[ist. Label) {Pebhisher, Licenses) = s (Writer}, Label & Mumber {Dest. Label) {Pubdisher, | icenses)
1| 3| 8| HOPE THAT WE CAN BE 33| 36| 11 | SWEARIN' TO GOD~Frankie ¥ali ﬁ' m CHOCOLATE CHIP—isssc Hayes
TOGETHER —Shkaren Page (B. Crewe, D. Randell), Private Stock 45021 (. Hayes), Hot Buttered Soul 12118 (ABC)
(K. Gamble, L Meff), Philadefphia International (Hearts Delight/Casayem/Desidera, BMI)
83569 (Epic/Columbia). (Mighty Three Music. 8M1) | 34 | 26 | 17 |  LOOK AT ME ('m In Love)—Mements W[ BE] W N h—
| |1 AR Lo e ™
_ bsley, M. isley, R, lsley. V. 8y, '
'I; . Jaspen), T Meck §.2256 (Epic/Columbia) ‘ﬁ' 4| 3 mﬂsﬂ?ﬁ (Betcha’ Got A Chick On ﬁ' 85| 4 ALVIN STONE (Birth & Death Of A
e = Pointer Sisters Gangster)— Fantastic Four
* 7| 8 DREAM MERCHANT —New Birth (A Powter. |. Poiater, R, Poanter, D, Rubsnsan), (A I::ﬁ: L}!:umm].
(L. Wamss, | Ross), Buddah 470 (Satwrday, BMI) ﬁ’“&ugﬁ'"‘“ 263 (Polo Grounds, BMI/Ebbetts 20t CenturyWestbound 5008
W| 8| 9| GET DOWN TONIGHT—xc smeswmmioe | 35 | 32| 15 | WHY CANT WE BE FRIENDS? 7 -
1= Wt 1| 73| 6 YOU'RE EVERYTHING |
- (5. Mllen, H. Brown, M. Dickerson. L. Jordan, C. MNEED —sior Lance
(HW. Casey, R. Finch). T 1009 (Sherlyn, BMI) Milles, L Oskar, H, Scatt, ). Geldstem) {F. Kaight). Dsiris D01
S[s|n| oz 55 4, 3,2, 1 (Blow Your wl| | Sl sy n. (East Memphi/Tod Kright, B
histhe)—Gary Toms Empire ﬁ -
(R Cook), Flr&;'m':?:’uunm. ASCAP) Peophes Chauce 72 | 68 9 WE'RE GONNA MAKE IT—Philly Devatioms
Hutf), Teop 84769 (Epic/Columbi : (1. Dawss), Columbia 310143
B| 2| 1 SEXY—wrsa . &ignﬂ;ﬂ Tuee BM) T " Uohn Davis,Bry Wek, ASCAP)
(K. Gambde, L. Rulf), Philadeipkia Intermational
&-3567 (EpacsColumbia) (Maghty Three, BMI) 8|3 |17 TAKE ME TO THE RIVER—5y johmson a3 ? 000LA LA—
71 ol w0 DO IT IN THE NAME {A. Green, M. Hodges), Wi 2285 {Londan) i it W :|-ﬁnmmm an
OF LOVE—Ben E. King (I IT ONLY TAKES A MINUTE . B
“’. EI‘!I'I'L [+ Gu1l'me‘.l. AHanfic 3274 m LIITI'Hﬂ. H anr]_ EIPI!D' “;'m ?-. ?I ;.- sm EHH-E“— FI‘“} m
(Penmmbra, BMI) (ABCS Danhill/One OF & Kind, BMI) (K. Ross), Drive 5742 (TK) (Lowery, BMI)
8| 9| 7 FOREVER CAME TODAY - jacksen 5 40 | 38 | 12 HURT — Manhattans ﬁ
%ﬂm.l'uﬂ?"' B. Hodland). Matawn 1356 E:iulmh . Crane), Calumbia 3-10140 m EHLHEEEJE ?IIT-—M Charles
v BF, MFl on A BT
9| 6| 16 | THE HUSTLE—v¥an McCoy & The Soul City 41 (33| 12 E;“E"'““‘F Eﬂﬁ—ﬂnwh " etiiaBiack Ball, A5CAY)
M 3 intom, n el ), likan
(V. McCoy), Aveo 4653 {Mzilhiz/ Rick's Husu:.LHHI] g ﬁ 87| 3 gﬁm‘mﬁh“ﬁﬁmﬂramw*
(Vom BicGoy/ Wemer Tamertane, BM) 42 | 31| 9 FEELIN' THAT GLOW—Roberta Flach (Kags, BMI) '
10 [ 12 | 10 THREE STEPS FROM TRUE :; ﬁﬂlmse;. Et“’ff_"'ﬂ]', P:_nﬂlar;;[ M - . THE GOOD OLD DAYS
LOVE — Reflections inley, Sister 5}, Atlantic — Maen Ingredient
(IR Bailey, K. Willms)., Capito! 4078 43 | 5l 8 FOOT STOMPIN' MUSIC— samitten (L. Perry) RCA 10334 (1LP /lazzman, ASCAP)
(A Desh A Tunes, BMI) Bohannon . 78 5 HARMOUR LOVE
(15| 6| OHME OH MY (Dream In My R o) B 0% i) ety Mt T
Arms)=Al Graen (lubete/Black Bull, ASCAF)
(W. Mithcedl, & Green, M. Hodges). Hi 2288 44 | 39| 12 IF YOU TALK IN YOUR
(Lomdon) Lec/AT Green, BMI) SLEEP—Littse Milton 82| 4 EXPANSIONS— Loanis Liston Smith
: (LL Smith). Fymp Dutchman 10214 (RCA)
W 15| ¥ RR R 0F e e o s e o, o i T
(W White, C. Steghey. V. Whde), Cobumbia 310172 | 45 | 57 | 5 | UNDER YOUR POWERFUL LOVE—joe Ter ﬁ' m MUSIC IN MY BONES—joe Simon
ﬂ, (Saggiflame, ) (). Tex), Dial 1154 (Phonagram) (Tree, BMI) (R. Gerald, | Simen), Spring 159 (Polydor)
17 | 7 | MAKE ME FEEL LIKE A 4 | 42 | 13 | LOVE BEING YOUR | (GauchosBelinca. BMI)
WOMAN — faciie Moore xr '
g T I T Mg by e RS r| ) v
ﬁ’ 19| 6 | YOUR LOVE—Grabam Central Station V. Doge A1V, BMD (D. Hamilten, A Hamilton), Playbey 6024
Eh Esr.hmE:._. ::n;m Eﬁ! R105 47 | 45 | 16 EIFE THE PEOPLE WHAT THEY WANT- (4C. BMI)
ENETSEN Lighly roe, ]
K. Gamble, L. Hull), Phladeighia Internations! 8 ﬁ GIVE IT WHAT YOU GOT-gm1.
15|18 | 10 | ACTIONS SPEAK LOUDER THAN 05 (haurnoi) Mitty Thesnc gilp [ Rt R 0 R
—Chocolste Milk (Triple O/ laft-Mar, BMI)
(L. Harris, 1 Smith 1ll. A Castenell, F. Rickards. D ﬂ m) 2 ﬁ',‘a"ﬁﬂﬁuﬁﬂﬂ B e ﬁ,
Richards, M. Tio, K. Williams, R, Daben, £ Dabon), G5 Jeieiom, 0. Howss, ©. i m LET ME LAY MY FUNK ON YOU - posson
RCA 10290 {Marsaint, BMI) wlel e o e Cﬂtlllgﬂ'fﬂlgﬁ E{L = | Y (Posson), Roulette 7174 (Big Seven/Hot Gold, BMI)
w 24| 9 | DREAMING A DREAM—Crown Heights Aftaic (L Penry, K. Davis, M. Cowarf), Casablanca 835 ﬁ JUST YOU AND ME—Tamiko lones
”n':#?ni'fﬁuuhuw HR IR (Cafe AmericanaPeabidy, ASCAF) (T, Jones. | Weaver, LW, Mesander), Arista 0134
il 50 | 58 | 5| A WOMAN NEEDS TO BE (Low Bam. BM)
17 | 14 | 16 SOONER OR LATER—impressions LOVED— )
(E. Townsend), Cardom 0103 (Warner Bros.) 0N, Hend rTH“Fl m S —— 85 | 88 3 LOVE TAKES TEARS—latnay Beistol
(Chermitown, BMI) I:Hrutirﬂtti]ﬂél'fﬂﬂﬂfﬂﬂt HHTJ“. ™ (). Brestol), MGM 14514 (Bushka, ASCAF)
30| 5 GLASSHOUSE— Temptati : .
- GLASSHOUSE ~ remptioms Br( 71| 3| CHASING RAINBOWS- sue woce Pr o7 | 3| CIGHTEEN WITH A BULLET- p maure
(Jubette, ASCAP, Sione Diamand, BMI) (T Millsh, Atco 7031 (WIMGTMystet Dragon, BMI) (P. Wingfeld), Island 025 (Ackee, ASCAP)
139 (20 | 12 | SNEAKIN' UP BEHIND ﬁ' =) Lf,,?,;ﬂ_"ﬂ" g" i 87| 95| 4| WHAT A DIFFERENCE A DAY MAKES-
F[P %ani:h W Lee. D Sanborn, R Brecher (-6 Watsan) Fa’m"% owat, ow1) M {“T:'Iipsx Adams). Kudu 925 (Motown)
M. Brecker), Adista 0122 (Carmine Sirest. BMI) 8|5 7 'E“EIJD _Lﬂ;lfll'l' IS JUST A DIME AWAY- (EB. Marks, BMI/Stankey Adams. ASCAP)
2 |25 | 9| THE PHONES BEEN JUMPING ALL i 1356 it 1y | ONE THING ON MY MIND i
(N. Tony), Casablanca R34 {Grooveswille, BMI) ﬁ' n i Elitﬂnuﬂa\g;?;ut:ug'ﬂmg {Big Ell:l-."l:arn:lqn Eﬁdi’?mkrl Full OF Twnes”
ﬂ 40 5 HUSTLE!! (Dead Om H)=lames Brown {lay's Entesprises/Chapgell, ASCAP) Towch (4 Gald, BMI)
(). Brown), FJ"’”' 14281 ) lanes 55 | 61 | 4 TRY ME TONIGHT— jotnnie Tayior 89 | B9 2 WHEN YOU'RE YOUNG AND IN LOVE-
| gl ::Dl’;;““”“"““'“’”"“"“'“"- BMI) 0. Davis), Stax 0241 (Grocweswile, BMI) - Bioh Lartu
! ﬁ' T GIVE YOU ANYTHING 5 | 59 | 6 | LIFE AND DEATH IN GEA (Love Childs (4 MeCoy) Mercury 13635 (Phanogram)
H t 5 .'-!'-"":3‘-‘ ﬁ'wi"éf?"f‘ 4656 (h M) ~Ciluin Mt St oen, B
ugo g, L ] ¥
Emsassy, ASCAP) ol s R 9 [ 90| 2| LOVE'S SO WONDERFUL—Natura Four
23 |10 | 11 :’:‘LII.HTWIIEU'IFGT““ ANYTHING YOU (K. Killge), Fantasy 747 {Blachbyrd. EMI) ;;,,ﬁ'ﬂ“&’:;ﬁﬂ:ﬁ EEHW'“" e
— Barry White
(R Whilel, 208h Eun!u::'EEEIH 58 4 15 :EE?H"‘;EEE WERE/TRY T0 51 | 92 3 GIMME SOME {F‘;r[ ﬂng}_
24 77| 7 YOLANDA— Bobby Bland oy Buddah aer i - {HW. Casey. B. Finch), Alston 3714 (TK)
(DI, Meoore), ABC 12105 (ABC/Duahill/Speed. BMI) (Colgems. ASCAP/Chappell. ASCAR) {Sheriyn. BMI)
5|19 9 | COULD DANCE ALL 66 | 5 LOVE IS MISSING—Delts & Dramatics 92 | B6| 5 SIX DAYS AND A MIGHT—cCandi Staten
MIGHT —Archie Bell & The Drells {T. Hester), Caded ST10 (Chess/ lanus) (F Wright, D Greer, B Jpchson, F. Cage). Wanes
| (R Tyson, B. Sigler, A Felder), Tsop 8-4767 {Epic/ {Groovesville. BMI} Bens. B117 (Gre-lac/Superhenvy, BMI)
| Columbez) (Mighty Three/Golden Fleece. EMI) 60 | 41 | 12 SEVEN LONELY NIGHTS—roer Tops 03 | 49 | 13 PAIN=Eduin Starr
_ (IR Baily, K. Willizms, R Clark), ABC 12096 -
e b W mgﬂlﬁmnm&m!:wm WI:H:HIEJII?I o Fulnel:-Tﬁslant E:i'rl'l {E. Stase), Granite 322 (ATV/Zonal, BMI)
) (Mighty Three, BMI) 61 | 43 | 14 WHAT CAN | DO FOR YOU —Labette 94 | 95 | 4 (Call Me Your) ANYTHING
ﬁ' 35 | 4 | GET THE CREAM OFF THE St e, (g MAN —Bobby Moore
—Eddi ' (H. Beatty), Scepter 12405
{EfmumEmm;}. Tamls 54260 (Motown) ﬁ m S0 IN LOVE—Curtis Mayfiold [High Sierra Velveleen, ASCAP)
(Stone Diamond/Gold Forever, BMI) E&:ﬂileﬂrlahlfumm 0005 (Warmnes Bros.) g5 m IiL .
28 |71 |12 | COME AN GET YOURSELF 63 | 47 | 11|  DISCO QUEEN—chocust gy e S
- aywood firmwn, E. Wilson), Big Tree 16038 (Attantic),
L Soonl. B Ferkin 141 o 9| 79| 6| REACH FOR THE MOON (Poor
ESS W Ly, B4 |64 | 7 K D CARE OF People)—Aagela Bond
29 | 7 POTENTIAL - jimmy Castor Bunch %“Eﬁ?g_ﬂE n"“ A Blll:qnulf ABC 12077 (ABC/Dunhill/Boadage. BMI)
(E. Hendersond, Atiantic 3270 {limpire, BMI) (K Gamble, L Hulfy, Phladeiphaa Internafional 57 LOVE POWER—wile Hutch
0 |2 |12 JUST A LITTLE BIT OF o | ?HE::E ;Eg:nrﬁal;mll_:g W—— | (F. Hulch), Motown 1360 {Cetm. BMI}
YOU —Michae! Inckssa y '
(B. Holland, E. Hollend) Motown 1349F MIND = Doany Gerrard 98 WE GOT EACH OTHER-
(Gedd Forewer/Slane Diamond, BMI) (N, Sedaka, P Cody), Rockel 40M0% (MCK) (Den MHH EH?l"Hh i Elll Fﬂgﬂﬁ ; :.
31 23 16 SLIPPERY WHEN WET— commodores Kirshner, BMI/Kirskner Songs, ASCAF) gms, Opliman, Bishop, Uraybon, [emery,
(1. McClary, Commadores), Motown 1338 56 7 LOVE INFLATION (Part 1)—The jomeses Duckbah 45} (Gleckbushir/Winters, U1
[lzbebe, ASCAF) (G. Dorsey), Mecury 73585 (Phosogram) 99 | CREATED A MONSTER-22 na
32 |13 | 11 | PLEASE PARDON ME (You Remind Me &1 | 46 | 12 E‘H“E;‘E“mhﬁ:“ m (L. Dopier), United Artists 631 (Dosies, BMI)
SR TIRNE) ks Luting Ehsta kot Orchesta o flale 100 98| 5| LOVE AINT NO TOYreomss i
Palladium, ASCAP) (B, Whitx), itk Cestury 2197 (N Weithield), Motown 1354 (Stone Diamend, BMI)
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General News

FIRST BLACK-OWNED STATION

They’ll Be Dancing In Detroit

6 Days a Week Over WGPR-TV

LOS ANGELES—The Detroit
market will view dance shows with
popular recording artists participat-
ing six days a week beginning Sept. |
on the country’s first black-owned
television station, WGPR.

“Music is approximately 50 per-
cent of the station's programming,
which includes our *Morning Party.’
‘Piano Suite,” “The Scene’ and "Sing
The Hits,' " says George White, vice
president of programming for
WGPR and its sister radio station,
WGPR-FM.

“The Scene” is set to air 5 p.m.-6
p.m. with hosts Ray Henderson and
Nat Morris, disc jockeys from
WGPR radio.

Although WGPR is directing its
dance shows to the 18-21 audience,
it will attempt to capture the
younger audience by inviting se-

By JEAN WILLIAMS

lected high schools to send in its
dance teams twice a week, White ex-
plains.

The station has added another di-
mension of music on television with
its feature “Sing The Hits.” to be
aired Saturday mornings.

Jazz Teachers Will
Meet In Van Nuys

LOS ANGELES-Members of
the executive board of the National
Assn. of Jazz Educators from
throughout the U.S. will assemble at
the Holiday Inn in suburban Van
Nuys Aug. 16-18 with Clem Da
Rosa, NAJE president, as chairman.

Matt Betton, executive secretary,
is accepting reservations at NAJE
headquarters in Manhattan, Kan.

Chicago’s WBMX-FM Hits

® Continued from page 54

to our station. In the past, if they
wanted to hear black music, they
had no choice but to tune in to a par-
ticular station,

“This is no longer the case.” he
continues. “There are oo many
black oriented outlets in Chicago,
and the people now have a choice,
therefore, we must be highly com-
petitive.”

James, as program director does
not select the records o be aired.
The announcers have weekly meet-
ings deciding on the playhst.

“l do not take this responsibility
alone. | can’t know or hear every-
thing in music, and I feel it's only
fair to the artists to have more than
one opinion of their records,

*Our aim is to get our listeners to
listen to WBMX for a longer peniod
of ime, and another way that we ac-
complish this is by playing an LP cut
prior to its becoming a single.,” he
explains.

w w b

KQIV-FM, the only soul/jazz sta-
tion in Portland, Ore., has under-
gone changes since switching from
its progressive rock format a year
ago.

Roy Jay, general manager of the
station says, “our market i1s 95 per-
cent white and it had difficulty ac-
cepting a soul formal. Management
decided to switch because of mone-
tary losses suffered with rock pro-
gramming,.

“KQIV 15 listed as one of the most
powerful r&b/jazz outlets in the
country carrying 100,000 watts, with
plans to raise its antenna |00 feet,
covering 40 percent of Oregon.” says
Jay.

When Jay joined the station in
1974, a completely new staff of an-
nouncers was brought in, including
a licensed l6-yvear-old male who
hosts a six-hour 12 p.m.-6 p.m. show,
Jay explains.

Most of the station’s nine an-
nouncers were trained by the station,

Davis Gets Renewal

NEW YORK—"Sammy & Com-
pany.” the talk/variety series hosted
by Sammy Davis Jr., has been re-
newed for another 26 weeks by
NBC-TV, beginning mid-Septem-
ber.

William B. Williams will remain
as Davis' announcer and George
Rhodes Sr. as musical director.

“We hire people with ambition, but
no experience,” he says.

“During its rock days, the station
carried approximately eight em-
ployees, but this has been upped to
20" says Jay.

He claims Portland did not wel-
come the new soul format. but it has
in the past year come to accept and
embrace il

*If you want to find out what kind

of audience you are carrying, go off

the air for awhile and see what hap-
pens,” he says.

This misfortune occurred one
month ago, and KQIV, due to trans-
mitter failure, went off the air for
five days,

“We received more attention dur-
ing that period than ever before,” he
explains, continuing, “people were
screaming for us to go back on.

“We have discovered that jazz is
on the upswing in this area. Portland
was formerly a jazz town, but in re-
cent years people have gotten away
from it. Now younger people are in-
volved, bringing it back to this area,

“We play jazz daily, even adding
a one-hour 11 p.m.-12 a.m. jazz re-
view into the format,

“All new jazz LPs are reviewed on
the air and we select the most widely
accepted ones o add to our library.
We also play at least two jazz records
each hour throughout the day.

Cunl:.rnpumn as well as stand-
ard jazz is aired, because we have
found that there is an audience for
both.

“"We also feature comedy once
daily, and short inserts on blacks in
history twice a day.”

Although KQIV is an r&b outlet,
it does not use a playlist of any kind,

“The announcers choose their ma-
tenal from a full library, and we play
at least half of the product in album
form.” says Jay.

He claims that gospel is not im-
portant in his market, but he feels
that an r&b/jazz station should in-
clude at least a bit of gospel because
the music is so closely related.
Therefore, gospel is aired Sunday 6
am-10 am,

During the day, the 24-hour sta-
tion features uptempo music, lower-
mg the tempo after 6 p.m. 10 a me-
lodic form.

Each announcer takes six-hour
shifts. Cal Smith 6 am.-12 p.m,,
Kelly McCrae 12 pm.-6 p.m., Mi-
chael Vance 6 p.m.-12 a.m., Ricky
Harrison 12 am.-6 a.m.

Weekends have Roy Jay 12 p.m.-6
p.m. and Donny Adair with the gos-

*This show is to familiarize young
people with the lyrices of national
hit songs by playing the records and
Mashing the words on screen,” says
White.

“Piano Suite” will be aired weekly
in 15-minute segments, featunng pi-
anists who appeal to the over-21 au-
dience.

Visiting talent will also be show-
cased on *Morning Party,” a variety
show aired each a.m. with Rick
Hamilton hosting,

Additional programming includes
“A Time To Live,” a soap opera fea-
turing black actors: movies, talk
shows and news with the focus on
minorities, says White,

The International F.& A.M. Ma-
sons are owners of the WGPR out-
lets, with Dr. William Banks presi-
dent and general manager.

ARB Peak

pel show, Sunday 6 am.-10 a.m. Le-
roy Williams, Dave King, George
Harns, Donny Dark and John New-
ell rotate weekend shifts,

The station promotes ré&b/jazz
concerts, says Jay. “The concerts are
presented in theaters in Portland.
“We are also gaining a broader au-
dience by bringing black acts into
the Upstairs nightclub here.” he
adds,

* * *

WHCU, Ithaca, N.Y., a 52,000
watt station which features “Night-
sounds” mightly, airing r&b, jazz
and Latin music from 10 p.m.-2
a.m., claims it is being stifled in its
attempt to bring current product to
its audience.

Frank Dawson and Stan Reaves.
program directors of the show, con-
tend they are not receiving album
service from Warner Bros., RCA,
London, Stax, Motown/CTIl/Kudu.

Included in WHCLs audience
are approximately 60 colleges and
universities in Ithaca, Cortland, El-
mira, Syracuse, Rochester, Bing-
hamton and Scranton, Pa.

" " i

Remember . .. we're in communi-
cations, so lets’ communicate,

New

| Companies_

Highnote Productions Inc., a tal-
ent agency and entertainment con-
sulting firm, has been launched in
Richmond, Va.. by Robert Morrow,
Scott Watkins and Bruce Sullivan.

L3 * *

The Jon Thrasher Agency has
been opened in Atlanta as a South-
cast regional booking office. Among

the first artist clients are Randy
Mathews, Brush Arbor and Larry

Norman.
* * *

Mulberry Square Productions in
Dallas has formed Mulberry Square
Records with its first release “Benji’s
Theme—1 Feel Love” by Jessie
Davis.

New Distrib Firmed

LOS ANGELES—Pacific Record
and Tape Distributors in the San
Francisco Bay area will distnbute
20th Century and Westbound prod-
uct.

wwWw americanradiohistorv com

°
E

Copyri "I'II 187
T

3. "
ThHis |;r|r|.\.r'|'|1|

Billboard SPECIAL SURVEY for Week Ending 8/9/75

. BlBGar 1r
Il &

Soul LPs

,.,.__-,“ ona, Ing. Mo par ol this publication may B
m, or transmitied, in any form of by any

o1 o alopopying, recording, or olherwise, wilhoul

'|1 ||'I"|5 EQHN '1 the publisher

L | #5STR  Perfarmer—LPy  ragistecing 5
E groiest  proportionats wpward prog- 5
A T 135 m
p ! Artint, Label & Wumber o | 5 | 5| st Label & Number
25| 2| met Libe) £ || 2| oat'Labed)
1| 3| B > CHOCOLATE CHIP 32| 19| 15| ROLLING DOWN A
lsanc Mayes. Hel Buttered Soul MOUNTMINSIDE
ABCD A74 (ABL) Main Ingradsent, RCA APL1.OG44
2| 4| 9| CUT THE CAKE
33| 33| 22| MISTER MAGIC
Arigs Wite Basd, laniic S0 Grover Washingtan Ir,, Kudu KU 20
12148 51 (Motown)
3| 2| 8| UNIVERSAL LOVE
MFSH, Prtadelphia |nernationsl 34 39| 4| ODE TO MY LADY
kI 33156 (CAS5) Wille Hutch, Mobpsn MB-BIE 51
4 | 1| 8| THE HEAT IS ON
lﬂ;&:ﬂ&'ﬂthm T-Neck PZ 33535 B3| 3 Eﬂrﬂis!m 9477
i
5| 5! 11 ADVENTURES IN PARADISE |36 | 32 | 15| THE WIZ/ORIGINAL CAST
'| Winne Riperton, Epic PE 33454 RECORDING
{Columbia} Ablantic 50 18137
g |10 | MOVING VIOLATION
W 8|10\ MowG VOUTON 37| 34| 12| nokowe,
7| 7|22 | THAT'S THE WAY OF THE
WORLD 38 | 41| B | RENAISSANCE
Earth, Wind & Fire, Columbia PG Ray Chattes, Crossover CR 9005
13780 ﬁ
48 | 2| A SOULFUL EXPERIENCE
- FRIENDS? ek
War, Unifed Artists UALA441-0
40 | 40| 5| LOVE CORPORATION
9193 E:illﬂnr: IIE:IM.E:%EE Hues Corporstion, RCA APL1-0938
10 |10 | 28 | A SONG FOR YOU 41 | 45| 3| BURNIN'
Templalions, Matown Ch G605] Bab Marley & The Wailers.
ﬁ 15| 4! THE HIT MAN Istand ILPS 9256
Eddie Kendricks Tamls 76 338 5]
42 | 25| 9| THE SUPREMES
(Motews) Motown M6.EZH 51
12 | 6|25 | TO BE TRUE |
Harold Melvin & The Bluanofes, 43 | 46| 4 | HALF A LOVE
Prodadelphes Intermabional K2 13143 Chi-Loles, Brumswech BL 754204
(Columbeat
13 |13 | 16 | SURVIVAL ﬁ’\ﬂﬂ AINT NO 'BOUT-A-DOUBT
0'Jays, Philadelphin Internatuonsl 1] _
KZ 23150 (Columbia) Eahlr;st;;l‘;gl Stafinn, Warne
1
14|16 | 5| LOOK AT ME
Moments, Stang 5T 1026 (Al 45 | 44 | 11 | ALVIN STONE: BIRTH AND
ﬁ' Platimum) DEATH OF A GANGSTER
| 29 5 | STEPPIN' Fanlastic Four, JOth Century/
Painler Sisters, ABC/Blug Thismb Westhound W 201
BTS0 B0
46 | 53 | 3 | THE BEST OF THE NEW
16 |12 | 9| TALE SPINNIN' BIRTH
Weather Report, Colembaz PC 33417 BCA APLL 1021
17 |20 | 12 | BLIND BABY
m PICK OF THE LITTER
BSOS g 51 ﬁ' Spinners. Allantic 5D 12141
18 |18 | 8 | ROCKIN' CHAIR
Gwen McCrae, Cal 2605 (T.K) 48 | 37 | 22 | CAUGHT IN THE ACT
19 | 14 | 16 | DISCO BABY Commadoies, Madnwn MEBXD 51
Sty Ao o s300sss | 49 56| 2 | THE BOY'S DOIN' I
Hugh Wasakela, Cazzblanca BBELP
20 |26 | 5| FIRST IMPRESSIONS ou
imgeeszions, Curtam CL 5003
o Py CoTp v e ery
i 7 e '
Blackbyrds, Fanfasy F 94283 3l | 54 : ﬂl&mnrgﬁmtlzﬂ K708
¥rl31| 3| s uy pLeasure (ot
Bally Presion, AAM 5P 4537 52 | 38 9 | FEEL LIKE MAKIN' LOVE
23 | 17| 33 SUN GODDESS Robesta Flach, Atiantic SO 1813
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| CASH WITH ORDER, Classified Adv. Depl.,  _ % -g Elnkﬂn::um:m'd

| Sliboard. Signature. Masler Charge

A Mo S .

at on incin 14, or ; y
| telephone Classified Adv. Dept. 513/381-8450 c'_ﬁ = _ET“E Ll EPQE'—_"" |
L (New York 212/764-7433) Telephone No g

FOR SALE

ANNOUNCING
THE WORLD'S MOST COMPLETE EXPORT SERVICE OF RECORDS & TAPES

VIXEN RECORD (EXPORTS) LTD.

Direct suppliers of all Engllsh calalogus

material and European racords.
34 Sistion Rosd, Wesi Croydon
Su CROZRB. England,
Tel: 01 T3 TLX: 848005
(Vixen Croydon)

We can guarantea lasl delivery, compeatitive
prices and tha most compléts information

service available

CONCORDE RECORD
DISTRIBUTORS INC.

Direct suppliars of all American cata-
logue matarial.

149-15 177th STREET
JAMAICA, NEW YORK 11434
Telephone (212) 525-4121-2
Telex 222093 (UATUR)

Supersonic delivery limes—guaranteed
good fill on hard-to-get labals, constant
and up-to-date information saerviga,

TRY US AND SEE FOR YOURSELF

ALL BRITISH
AND EUROPEAN LABELS

SUPPLIED WORLDWIDE
LOWEST PRICES
FASTEST SERVICE

REDUCE YOQUR COSTS AND INCREASE
YOUR PROFITS BY DEALING DIRECT.
SPECIAL DISCOUNTS FOR LARGE
DORDERS
CONTACT OUR INTERNATIONAL
SALES DEPARTMENT FOR FULL DETAILS.

Telephone 01-579 9331 (8 linea)
Telex 831 945 INTERDISC

HEATHROW RECORD
EXPORTS

3 Sandringham Mews
Ealing. London
ENGLAND W5 3D

NORELCO
STYLE BOXES

FOR THE HIGHEST QUSLITY CASSETTE BOX (W THE iINDUSTAY

LORANGER MFG. CORP.,
P.O.BOX248-B, WARREN, PA. 16365
814-723-8600

SOUND-A-LIKE TAPES

Plus
Driginaj Artists TEPEE at EHdQET.
Prices. C.B. Radios—Grenada,
Xtal, Bon Sonic.

A&T Sales

Gurley, Ala. 35748 = (205) 776-3254
aut

PREMIUM
8-TRACK BLANKS

Lear Jot style cartridge with rubber roller.
High grade duplicating tape, 65 standard
length in 1 min, increments—from 25 min.
to 80 min, 3 day delivery gunranteed, Over
one million sold.

25 myin. Lo 45 min. any quurlti{}',.,., it o R
40 min. Lo 65 min. any quantity.............. 6G8¢
05 min. to B0 min, any quintity ... T3e
&1 min. to 80 min, any quunnt} .................. Tae
Head cloanems . B L]

25,0 minimum nrderu.. E.' D D only.

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: [313] 463-2582  seis

MAJOR LABEL
8 TRACK CUTOUTS

Call or writa for a free calalog fo:
J 5 J DISTRIBUTORS
2512 W. Fullerton, Chicago, Il G064T
{312) 227-0551
We Buy and Sall B Track Tapes
ttn

8-TRACK
RCA CUTOUTS
80¢

(315) 769-2448
Box 566, Massena, N.Y. 13665
aud

Ca&w
LP CUT-OUTS

MAJOR LABEL
TOP NAME ARTISTS

Box Lots Only—Call or write

AMERICAN ALBUM & TAPE

850 Tth Ave., New York, N.Y. 10019
(212) 541-5350 au23

CLOSEOUT SALE

10%" métal reels for 4" tapa, 100 +
$1.25 ea.; 1 mil 3600" %' tape on
10%" reels .75 ea.; 7" x 1200" Lo-
Moise tape, Bulk .60 ea.

DAK INDUSTRIES INC.

10845 Van Owen, M. Hollywood, CA. 81805
1-{B00) 423-2638 aud

CAROLINE EXPORTS

BRITISH

PRODUCT

SPECIAL

DEAL

Wings ‘Venus and Mars’
Cassette
£1.63 Pence
Min. 100
VIRGIN

maoteriol our specialilty

G-11 Woodteld Aoad London WE 284 England
Toephona O1-288 BOA0 - Telex 72164

“"ORIGINAL SOUNDS"'

MEWY THMEMSIONS 11
AGLIKE MASTERS

i Far Samples & Infarmatio
’ THE TRACKS
.. RECORDING STUDIO

SCHOOLS &
INSTRUCTIONS

COMEDY MATERIAL

Firsl Class FCC License theory and labora-
tory iraining in six weeks. Be prepared . . . let
the masiers in the mation's largest natwark
of 151 class FCC licansing schools train youw.
Approved for veterans® end accredited
mambar Nalional Association of Trade and
Technical Schools.** Writa or phone the
localion most convenienl to you. Elkins
Institule in Dallag.*** 2727 Inwood Rd
214- 35?4051

Elklns in Atlanta®®. 51 Tanth 5t &l Spring
MW, (404) B72-8844

Elkine in Denver*™, 420 Soulh Hruﬂdway
{303) Ta4-1434

Elking in East Hariford. BDD Silver Lane
{203) 568-1110

Elkins in Houston®*"®. 3518 Travis
{713) 526-7637

Elkina in Memphis®***. 1362 Union Awve.
(201) 726-8762

Elking in Minnesapolis®*®. 4103 E. Lake 5t
[51:&] T21. 15.5?

Elkins in Hlﬂh‘u'lnﬂ'" 2106-A Ath Ave. 5.
(615) 207-5396

Elkins in New Orleans®***. 2940 Canal
(504) B22-7510

Elkins in Oklahoma City, 5620 M. Washarn
(405) B4B-5631

Elkins in San Anfonio®*, 503 5, Main
(512) 223-1848

54,
TaEds.

RECORDING ENGINEER CAREER? CRE-
nte records, jingles, Degres not needed. Details
Attainment, Box 45333HB, Dallas, Tex.
muli

REl FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio/TV
announcer, Call or write today, REIL 61 N. Pine-
apple Ave, Sarasota, Fla. 33577, and 2402 Tide-
water Trail, Fredericksburg, Va. 22401

PROFESSIONAL
COMEDY MATERIAL

(The Service of the Stars Since 1940)

“THE COMEDIAN"
Original Monthly Service—§45 yr. psig. $8
(Sampla Ordar) 3 issues, $15
15 “FUNMASTER" Gag Flles, $45, pstg. §7
“Annivarsary Issue,” $30, psig. 53
“How toMastar the Ceremonies,”” §5, pstg. §2
Every item different! Na C.0.D.'s.
“WE TEACH STANDUP COMEDY" via mall
Payabila 1o: BILLY GLASON
200 W. 54th St
H.Y.C. 10018 tin

DEEJAYS: MNEW BUHE-FIRE COMEDY!
11,000 elnssified one-line gage, $10. Catalog free!
Edmund Orrin, 2766-A West Hoberts, Fresno,
Calif, 5704, tfn

TRIVIA CALENDAR I3 FREE TO CON-
temporary Comedy subscribers! Hottest deejay
pervice anywhere! Freebie! Broadcast Library,
5804-A Twineing, Dallea, TX 75227, tin

FANTASY PRODUCTIONS WILD TAPE
service for TW's, Wild one-liners and run-ins. For
information, Fentasy Productiona, 7719 Weat
3210 South, Magna, Utah B4044, Bu23

BEST COMEDY SERVICE FOR DJ'S!
Killer record liners and show sparklers! Short,
fmst . . . and funny! Free sue=THE TOWER,
3135 8.E. 25th, Portland, Ore 97202, aulé

TOPLESS ONE-LINERS!-"Cher Belly But-
ton Rice Remover!”="Toothless Shark Flick—
Gums!"” “Cher Wedding Album!"—Free Sample?
=Tiger Lyons=P0 Box fH4—Franklin Park, T1L
O3], k]

DISTRIBUTING SERVICES

tfn

HELP WANTED

MAJOR RADIO
OPPORTUNITY

Wa are bulliding a staff of radio professionals

for the re-developmenl of our HHagship

station, Some of the fop indusiry people are

already on board, howaver twio Key slots are

yet o ba fillad.

A morning personality who is an intelligeni

communicator; & parson with tha abliity to

attract an adult audience with music, service

and charisma.

A morning newscaster with suparior skillg

and delivery, a radlo journalis! with axperi-

ance, professionalism and a desira for new

growth

The market is an axceptional and axciting

place fo live. You and your family will ba

happy hara,

We are a major company, excellent sal-

ary mnd banafits.

Sand a tape and resume right away,
Equal Opportunity Employer

Send tape, resume and salary
requirements.
Box 887
Billboard, 2160 Patierson 5t.
Cincinnatl, Ohlo 45214 aus

EXPORT ONLY

All brands phonograph records and pre-
recorded lapea. Also larges! sslection ol
attroctive closs-oul offers. 29 years of
specialized service to record and tape
Importers throughout the world,
Dealeras and distribulors only.
ALBERT SCHULTZE, INC.
118 Wesl 14th 5t
Hew York, NY. 10011
Cabile: ALBYREP Talex: 238580
aow

RECORDS FOR SALE
Largest Selections In industry
Promotional LP's and 8-tracks, any quantity.
Besl prices, 24 hour shipping Sarvice.

Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS

1755 Chass Drive
Fenton (5L Louls), Mo. 53028
(314) 343-7100 tin

ATTH! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS

Wa iranaport Records, Tapes, sic. from
U.5.A. Offtering: Greal n'mhlgi low fraighi
rates—MNew Amaerican Suppliers lor buyers
—Asssmble various orders—Welcome you
when you arrlve In H.Y,

Contact

BERKLAY AIR SVCES, MARKETING
PO Box 665 JFK Airport
Jamaica, WY 11430, US A ifin

8-TRACK CARTRIDGES
Foam Pad Rubber Roller

17%e, 500 minimum. Lower prices
on large orders. Samples available,

RITE RECORDS
9745 LOCKLAND ROAD
CINCINNATI, OHIO 45215

(513) 733-5533
_

-

B TRACK CARTRIDGES
MORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality
DYNA-DAY PLASTICS, INC.

1521 East Avis Dr.
Madison Helghts, Mich. 48071
(313) 585-6280 tfn

WANTED

Experienced Buyer for
growing company of
budget record and tapes.
Must have knowledge of
the business.

Send all info regarding
background and expe-
rience.
BOX 7032
Billboard, 1515 Broadway
New York, N.Y. 10036

SALES PERSON WANTED

Pittsburg, Cleveland area. Record ex-
perience preferred. Send rasuma (o
Box 7031, Blllboard, 1515 Broadway,
New York, M.Y. 10036, Al replies con-
fidantlal. Positlon avaliabla immediately,

aug

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
ouTs Maid-,r 30 years serving Ipourlm
with consolidation and personalized attean-
thon

DARD EXPORTS,; LTD.,

1488 Coney lsland Ave.,

Brookiyn, N.Y. 11230
Cables; Expodaro BOW

“PACKAGE DEAL™
HIT TUNE PACKAGES
.*-i' T 'Fi‘.-'l f_'.'i'-;' TAPES

d information or samples
ail L Winte
1f|rﬂ_r1?'.":' TAPE CO
Py BOX 60130
Oklahoma City, Okla
(405) 2358888

73106

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowenng ours. Major labal
LP's are low as 31.00, Your choice. Wrte for
free bwting. Scorplo Music Distributors, 2033
River Rd., Crovdon, Pa. 19020, Dealers only. tin

nEume Lo

MAJOR LABEL

8 TRACK CUT-OUTS
92¢ gach in prepacks of 50 tapes per
carton. Call or write:

CARTRIDGE INDUSTRIES CORP,
P.O. Box 186,
Excelslor Springs,
Missourl 84024

(816) 637-6011 tin

WANTED=BAND
pairman for well established music co. One man
shop. Well equipped Eszcellent conditions,
palary and commission. Must be sober, Hefer-
ences, stite oll in first, with photo. Please
don't misrepresent,
416 Franklin, Waco, Tex. 76701, (B17) 753-5303,

JEWELRY-EARRINGS OUR SPECIALTY,
$2.60 dozen. Complete line of costume jewslry,
Send for catalog. Vartan's, 2 Gansstt Awve,
Cranston, Rhode Island 02820, Ui

WwWWwW americanradiohistorv com

WHYN, SPRINGFIELD, MASSACHUSETTS,
Inoking for part time AM rock/FM easy listening
announcer. Flexible hours most applicable to
college student or other within driving distance.
TV booth work also available. Send tape and
Program Ii-
rector, WHY N, Springheald, Maasachusetts 00101.
auf

Robert K. Charest,

INSTRUMENT RE-

doe Buzze Music Co,

mud

PROMOTIONAL SERVICES

COMPLETE PROMOTIONAL SERVICE-
Photos, Posters, Bumper Stickers, Billboards,
T-Shirts, Frishees, Portraits, Sunrise Produe-
tione, 3603 Wheeler St., Suite 143, Dallas, Tex.
TH209, (214) 521-9299. auth

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldses and
goodies and also major label LT listings at pro-
motional prices, Send for free listings. All orders
weleame Apex RHecords, Ine., 947 U.S. Highway
21, Hahway, MN.J. 0TG5, tin

CUTOUTSE-LPS AND TAPES. HUGE SE-
lection, low, low prices. Mo order too small,
Pick and choose list or promotional apecials,
Write or call collect, Dave Bryant, (314) B3Z2-9000,
Tacoeny Distributors, 4421 Ridgewood, St Louis,
Missouri GBI116, B

BUSINESS OPPORTUNITIES

EWISE WATCH MANUFACTURERS: Prices
(CIF) from $5.42, Any quentity exported. Y our
own brands made. Credit accounts welcome
CATALOGUE AIR MAILED send 3200 (re-

fundnblel, Albis Watches, P.O. Box 2624, B023
Zunch, SWITZERLAMND. tin

More Marketplace
See Page
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PROFESSIONAL SERVICES |

MONO IS BEAUTIFUL
Cuality fouble face 7" discs from Yyour
jgpa for under $5.00 Bnd accept any
lape at any spoed and offer 24 hour service.
10" and 12% disc prices avallable upon

risquest,
MUSIC MASTERS
P.0.Box 472, Lawrence, Mass. 01840
(617) 684-1832 auza

LEAD SHEETS FAST - ACCURATE - ECO-
nomical. Sounds of Joy Lead Sheet Service, 215
W. %ind 5t., New York, N.Y. 10025 (Rm. ®3D)
(212) 799-9073, tfn

PROFESSIONALCASSETTEDUPLICATION
eny length. Stereo or mono, Cantor Productions,
28 W. Nottingham Rd., Dayton, Ohio 45405, (513)
277-85T1. tfn

SITUATION WANTED

PROFESSIONAL
RECORDING ENGINEER

(Audic and Video)

Vetaran of 24 years in all phases of
the recording industry. Hava pro-
duced masters for records, broadcast
use, background music, educational
recording, data recording, video re-
carding and multiple tape duplication.
Experienced In purchasing, satling
up and maintaining all studio pro-
fessional equipment. Has trained and
supervised numerous personsin
suparvised numearous persons in mas-
ter recording, editing, studio micro-
phone techniques, mixing and the
setting up and operation of high spaed
tape duplicating equipmeant.

Coniact
Box 7028

Billboard, 1 Astor Plaza
New York, N.Y. 10036 jy26

POSITION WANTED, YOUNG, CLEAN-CUT
eager married man seeks position as Entertain-
ment Director for Hotel-Motel chain, or Lounge
Manager for private concern. 11 years ex-
periencs &8 performer, 3 yoars experience as Presi-
dent of corporation dealing in entertamment
and music comsultation and All in-
quiriss promptly answered. Salary negotiable
‘Contact: Randy Lincoln, Artists Manage-
ment Corp., 607 Market St., 5t. Joseph, Michi-
gan 49085, 616-883-0127. aud

BLANKS

Capitol blanks 30 min, to 40 min. in quan-
fities of 100 ... A0
Head Claaners, in quﬂml‘l:lu: of 100 . a0¢
4 § J Distributors
2512 W. Fullerton
Ch Il GOG4T
{312} 2270551 ttn

PATCHES 15¢, RINGS, JEWELRY AND
complete line of youth oriented products. House
of Ripps, 262 D Lake Ave,, Yonkers, N.Y. lg?rp#

MUSICIANS
PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is the LARGEST national ragmn- of indi-
vidual musicians seeking groups . . . and

nruuga sgaking new mambars.
ALL TODAY! (812) B25-6848 or
(BDO) 32 Taoll Free

P MR.isa service designed by musicians
. far muslclans."

(vold whare prohibited by law) in

MISCELLANEQUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from Movember 18594 to
December 1974,

Microfilm copies of articles from any of

igsues may be obiained from Billboard
Publications at & cost of $1.50 per page up
to 5 pages,

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Blliboard Publications
8000 Sunsel Bivd.
Los Angeles, Cal 950069
213/273-7T040

MNew York City: 1515 Broadway, 10036.
212/TE4-TI00 ifn

BILLBOARD
Group Subscription
Discounls
Save 20% on subscriptions to Billboard for
groups of 10 or more For rates and informa-
tion wrile
BOX 8019
/o Bllilboard, 1515 Brosdway
Mew York, N.Y. 10036 tfn

WANTED TO BUY PARSONS 8 TRACK
winders and duplicates, Pleass call: Don Scioacin
(T1T) BE1-0564, mud

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT
RECORD PRESSING
IN LOUISIANA

Quaiity 45 & LP pressings. Dapendable
FAST Personal Servicel Send us your
tapa and let us do the restll

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress Si, Ville Piatte, La. 70588
(318) 363-2104 A

LIGHTING

HANDBOOK: DIMMERS, 8POTS, FOOT &
mini-manusls, color synthesizers, headnots, pro-
jectors, fog, stroboscopes, bubbles . . . more!
T0 pages! Send 5300 shipping: Boston Light-
house, 46 Fayette Street, Cambridge, Moss. D‘:El?l-!i-

n

When Answering Ads

Say
You Saw It in Billboard

GOLDEN OLDIES

TRADING POST

Use the headline that fits

* Don’t Miss 1! Classified Advertising
SWANTED TO BUY." “FOR SALE" “SWAPPING'
vour need.

Regular Classified: 75¢ per word. Minimum $15.00
Display Classified: $35.00 per column inch.
‘FAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Bmdwuy. New York l.'.f'lh.r 10036

s Closes Every Monday.

FOR SALE

BUILD UP
YOUROLDIEA45 SECTION
IN A HURRY ! !
1,000 ASSORTED
JUKEBOX TAKEOFFS

in new sleeves and prepriced at
57¢ each. $125. price includes
free window posters. Take 2%
cash discount, send payment with
order and we ship prepaid UPS.
send 25% deposit with order and
pay balance plus freight C.0.D.

GLOBAL MuUSIC
P.0. Box 225

Hacogdoches. Texas 75061 aulg

S0LD @ AUCTION: COLLECTORS REC-
ords, LP's; Jazz-Soundtracks/Personalitiss/ Orig-
inal Casts-Country/Western/Blues, Indicate
which list from: Ray Macknic {or) Theo's, 16114
Mapa 5t., Sepulveda, Calif, 91343, IT.5.A. tfn

SEAHCHING FOR OLD RECORDS? DIS-
continued, 216 N. Rose, Burbank, California
B1505, P

ORIGINAL ROCK OLDIES 60's, T0%s ALL 50¢
Catalog 502. 50 different Country Oldies—all
winners! 5675, JAS, Box B8, Flushing, N.Y.
11378, B

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

LatinScene

® Continued from page 51

year by his recording of A Donde
Quiera Que Me Quieran Voy,” an-
other Monclova song.

Marielle Mora, recently in town
for weekend booking at Candilejas
nite spot which has instituted new
star policy, returned to Los Angeles
excited about new deal for recording
and national tour with back-up mu-
sicians of her own. All these goodies
have taken place since she signed
personal management pact with
Redd Foxx who caught her act in a
Vegas cocklail lounge. ... Cuban-
born Marisela, mnsmered I:H.' many
here the best female folk-Latin tal-
enl in the area, also excited about
upbeat turn in her career. She just
returned from Spain where she pro-
duced her own LP and did numer-
ous TV appearances. The recording
turned out so well she has been
flooded with offers for distribution.
She also returned just in time (o
open new weekend entertainment
policy at Barriliche, intimate club in
Old San Juan. ... That old city is
doing well by lounge type perform-
ers. Jazz singer Renee Arden draw-
ing crowds to the Small World Club
and a recent Sunday afternoon con-
cert at the Old City Club was a sell-
oul.... The Ocho Puertas nitespot is
also doing well with name acts, all

RADIO-TV

MaRT

Rates: “POSITION WANTED" is
$10-in advance—for 1 inch, one
time. Mo charge for Box number.
“POSITION OPEN" is $20—in
advance—for one time. Box num-
will be charged an added $1 for
handling and postage,

Send money and advertising copy

to:

Radio-TV Job Mart. Billboard.
1515 Broadway, N.Y. 10036

POSITIONS WANTED

I AM AN ELKINS INSTITUTE OF
MASHVILLE, TENNESSEE GRADUATE
WHO IS SEEKING AFULLTIME START
N RADIO.OTHER THAN SCHOOL AND
CLASSROOM EXPERIENCE | HAVE MO
FORMAL EXPERIENCE, WHICH HAS
BECOME A BIG HINDRANCE TO ME,
ANY TYPE FORMAT DESIRED. I'M
VERSATILE,SINCERE ANXIOUS, AND
EAGER TO PLEASE. 1| WANT TO BE-
COME A WORTHY ASSET AND PART
OF YOUR STATION. WON'T SOMEDNE
PLEASE GIVE ME A CHANCE? HAVE
THIRD FHONE WITH BROADCAST EN-
DORSEMENT. WILL RELOCATE ANY-
WHERE., CONTACT: CHARLES E
(CHUCK) BURKHARDT-206 SHEP-
HERD HILLS DR.-MADISON, TEN-
NESSEE 37116=-815-850-n205-THANES.

nud

RECENT COLLEGE GRADUATE. BA.
in Communications, sesks opportunity in
radio. Experienced in college radio (WGLS-
FM Glassbaro, N.J.. WHUL-AM Waynes-
burg, PA.) Course work in Radio-TV Broad-
costing. Mass Medin, Communication
Theory, Semantics, Linguistics, and Growth
and Development of Jazz. Willing to re
locate. William Borbely, 92 Guilden St
Mew Brunswick, M.J. 08501, nulf

Experienced Announcer looking for The
Diream Of A Lifetime. (4) years in radio—
familinr with all formats. Searching for
Contemporary or top 40 gig. Will relocate,
Have 1st phone. Write or phone Hans
Christopher, 4217 Opel =23, Pocatello,
Idaho 83301, Tels: (308) 2X3-05B4, and

MISCELLANEOUS

COMICmercials mean serious business.
Extra business for vour station. 150 humor-
ous commercials in 45 categories, adaptable
to particular accounts. Every radio station
ghould have a copy. Get yours for §15.00 from
Rrain Bag Publications, P.0. Box B75, Lub-
bock, TX TH408. auf

wwWw americanradiohistorv com
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Latin, testing intimate material
there. Recent acts include Chuche
Avellanet, Sharon Reilly, Marilyn
Pupo and Danny Rivera (Velvet)
who 15 hottest vocalist in local record
market. . .. Latest Danny Rivera LP
15 soundtrack from recent TV special
called “Cansiones De Amor.,” The
LP 1s already in the top 10 of most
radio and retail outlet reports and
two singles in top 20, “Odiame” (No,
1) and "En Un Rincon Del Alma”
(No. I8).

Speaking of double hits, Frankie
Valli (Private Stock) has both
“Swearin’ To God™ and “My Eyes
Adore You" fighting with Bimbo
Jet's (Scepter) “El Bimbo™ for Amer-
ican charts lead both in sales and ra-
dio play here. Other hot Anglo sin-
gles are Carpenters (Horizon) “Hey,
Mr. Postman.” Pilet (Capitol)
“Magic,” Yan McCoy & The Soul
City Symphony ( Avco) “The Hustle,”
Gladys Knight & The Pips (Buddah)
“The Way We Were/Try ToRemem-
ber” and The Captain And Tennille
(A&M) “Love Will Keep Us To-
gether.”

The Fania All-Stars came to town
for one performance at Roberto Cle-
mente Coliseum July 18 and it was a
madhouse. With All-Stars Willie Co-
lon, Ray Barreto, Willie Figueroa,
Hecto Lavoe, Roberio Roena, Cheo
Feliciano, Ismael Rivera, Ismael Mi-
randa, Santos Colon and puest star
Celia Cruz (Vaya) on the bill, the
concert was a sellout days in ad-
vance. But that did not deter several
thousand overflow hopetulsfrom try-
ing to get in by bulling their way
through the gates. The “live™ record-
ing should prove to be another big
hit for Fania m.lling their “Live Al
Carnegie Hall™ album of last year,

The next night pandcmnmum
again reigned at the Coliseum as La
Pandilla (Alhambra), juvenile vocal
group, also drew a packed house.
Things were a bit quieter though be-
cause group has several bookings
scheduled throughout the island un-
til the end of the month including
final in-concert performance at
Caribe Hilton for young folks in the
afternoon. ... Incidentally, Roena,
Rivera, Barreto, Colon and Lavee as
well as the Fania All-Stars group all
have LPs in top 10 of local Latin
charts. RUDY GARCIA

MEXICO CITY

Discos Gamma will distribute
long-time U.S. jazz label, Blue Note.
On hand for the event, held at El
Agora, was George Butler, vice pres-
ident of the Blue Note label. His spe-
cial tnp from the U.5. was to an-
nounce such stalwarts as Herbie
Hancock, Jimmy Smith, Stanley
Turrentine, Horace Silver, Sonny
Rollins, among many. would soon
be heard in Mexico via their records,

.. Same Gamma. headed by Carlos
Camacho, announces it is releasing
Nino Rota's soundtrack album of
“Godfather Part 117 this month, long
before the expected release of the
Paramount picture in this city next
October.

Rogerio Azcarraga, president of
Discos Orfeon. returned from New
York City where he interviewed sev-
eral prospective executives Lo run his
new branch there, expected to open
this month (Billboard, July 12). ...
Manuel Villareal, president of CBS
and director of Latin American op-
erations, headed a contingent of de-
partment toppers to the labels
worldwide convention in Toronto
(July 21-26). ... Among them were
Armando De Llano, Raul Bejarano,
Jaime Ortiz, Lic. Jose R. Bustillos
and Ing. Manuel Ventura. ... Two
Peerless tropical and cumbia
groups—Los Hermanos De La Hoja
and La Perla—hitting big in the
provinces. ... Gamma, starting a
campaign to promote more national
groups, has one of its first on the

market in religion, They are starting
to get good reaction from their first
single, “Pelon, Pelonete.”

First two artists to record for RCA
since AMPROFON made its new
two-year agreement with the Mexi-
can musicians’ union, SUTM (Bill-
board, July 26), were Juan Gabriel
and Alicia Juarez. ... Vicente Fer-
nandez took the Mariacht Juvenil
Azteca (all 25 years old and under)
with him on his most extensive Eu-
ropean tour ever. Besides Spain, he
will appear in England, France,
Holland and Italy over a 45-day
span through September. ... Ma-
noella Torres, as well as Guadelberto
Castro, are working the Palenques
(where they usually hold cock fights)
in such states as Sonora, Durango
and Guanajuato. Reports are that
they are attracting crowds of more
than 1,000 to the sites.

Musart giving a big push to Alde-
maro Romero’s new hit single in
Spain for Ariola, “Ese Mar es Mio."
Label figures the interchange master
has been so big in the European
country that it could be an even big-
ger smash in the Mexican territory,

. RCA’s promotion and publicity
executive, Roberto Pastrana, back
from coordinating campaigns in the
Monterrey territory. ... Trio Los
Panchos, still going almng wound
up a recent tour in Pempoal. Vera
Cruz, and Oaxaca, Oaxaca.

RCA just released Italy’s Nicola
Di Bari’s “El Amor Te Hace Linda.”

. Polvdor’s Patrizio, riding high
via his latest single, “Total Para
Que,” began Latin American tour in
Guatemala July 24-26. ... Victor
Heredia in from -&rg-:ntmu for luly
20 appearance at the Polyforum Si-
queiros, He is the interpreter and
composer of the famous poems by
the late Pablo Neruda. ... Argen-
tina’s Sandro is negotiating with sev-
eral distributors over release of his
product. He recently severed rela-
ions with CBS. ... Mari Trini's
“Transperencias™ LP just went into
release here via Gamma,

MARYV FISHER

MIAMI

The latest ARB survey has been
released, and shows WQBA-AM
once again the top station in Dade
County, not only of the Spanish but
of all radio stations. with 14.5 per-
cent of the total listening audience.
WOCMOQ-AM has risen, as has
WCMOQ-FM, and if taken together,
although they do not simulcast ex-
cept for a couple of hours daily, they
account for 11.2 percent of the au-
dience. In the survey. WFAR-AM
has lost ground, with only its news
broadcasts showing strong, while
WRHC-AM does not appear at all,
in spite of the headway it was mak-
ing with the Latin teens.

WOCN-AM, a beautiful music
station in Spanish, did poorly, and
program director Bebo Kramer has
joined WRHC-AM. Rumors that
WMYQ-FM is going Spanish have
been denied by station manager
Carl Como, and Symphony Sid’s
show on WBUS-FM, aired Saturday
and Sunday from 6 p.m. to mid-

night, will be featuring more Latin
music.

Celia Cruz (Vaya) has been pack-
ing them in at the Centro Espanol,
and Miamians are anxiously await-
ing her new LP. The single “Cucala™
15 being aired on all Spanish sta-
tions. . . . Jose Fajardo (Coco) is ap-
pearing at the Chico Lounge of the
Barcelona Hotel and drawing good
crowds, while Joe Cuba (Tico) is giv-
ing the Numero Uno Lounge the
best business it has had in months.

Parnaso Records 15 making a big
push with loads of new releases, de-
spite the recession, including prod-
uct by Sonia Lambrini, Lucha Mu-
noz, Punto Seis, Los Romanticos de
Cuba, Los Bribones, Jairo and Raph-
ael. ART “ARTURO™ KAPPER

57
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POPULAR ARTISTS

ACE SPECTRUM

Low Rent Rendezvous
LP Atiantec SDIA143 . .

ALOQUIN

Nobody Can Wail Forever
LP Victor APL1-1061

ANKA. PALL

Liva

LP Barmaby BREDTI .
ANDERSON, LYNN

I'va Nover Loved Anyane More
LP Codumbia KCIIEET 45 498
BYCA33E9Y. ..., 56,08

B T EXPRESS
Non-Stop
LP Boadshoe AS4 10001
BARRABAS
Heart Of The City
LP Alco 5036118

BE-BOP DELUXE
Futurama

LP Harvest 5T114372

BOONE, DANIEL
Run Tell The People
LP Pye 12106

BROWN, ARTHUR
Dance With
LP Gull GLIE-4055

BAOWNSVILLE STATION
Motor City Connection
LP 8ig Tres BTEIS10
BURDON, ERIC
Stop
LP Capitol SMAS1 1426
CALE, JOHN

Slow Dazzie
LP sland ILPS9317

CAMPBELL, GLEN

Rhinestona Cowboy
LP Capited 31 1430

CANNON, ACE
Super Sax Country Style
LP Hi SHL320080

CARAVAN
Cunning Stunts
LP BTAEOO0

CARTER. CLARENCE
Lonaliness & Temptation
LP ABC ABCDRYGE
BT 807 2-B96H (GRATH

CASSIDY, DAVID
The Higher They Climb The Harder
They Fall
LP Victor APL1-10858
CAVALIERE. FELIX
Deastiny

..56.88

$6.08

56 98

6 O8

&6 498

6,98

26 58

56 948

36 48

L6 .98

£6.98

LP Baarsvifle BRESEEH 2E.948
COLE, NATALIE
Inseparable
LP Capitgd 3T11429 36 98
CRACKIN'
Crackin’
LP Polydor PO G044 5608
DALTRY, ROGER
Rida A Rock Horae
LPMCA 2147 . tH 98
BT MCATZI47 §7.98
CAaMCAC2T14F | 37 88

DAVIS. DANNY. & THE NASH-
VILLE BRASS

Dream Country
LP Victor APL1-1043

DaSHANMNOMN, JACKIE
New Arrangemant
LP Columbia PCII500

DYLAN, BOB
Basament Tapes
LP Columixia C2A 33682 [2]
BT CZA33EB82. ;
CAC2TI2GER2

DYNAMIC SUPERIORS

Pure Pleasure
LP Maotown ME-84 157

56,90

59 98
59.98
AR

6 08

FAIRPORT CONVENTION
Rising For The Moon
LPisland ILPS3311

FAITH, HOPE & CHARITY
Faith, Hope & Charity
LP Vigtor APL1-1100

FAME. GEORGIE
Fame, Goorgis
LP [sland ILPSE233 .

FAT BACK BAND

Yum Yum
LPEvent BO04

FIREBALLET
Night On Bald Mountain
LP Passport PRSDOE0OTO

FELTS, NARVEL
Reconsider Mea
LR ABC /Dot DOSD2025

FLEETWOOD MAC
Flestwood Mac
L Warner Brog, MMS22235

GENTLE GIANT
Frea Hand
LP Capitel 5T1 1424

GILSTRAP, JIM
Swing Your Daddy
LP Roxbury ALX102 .. . 56.98

GRAHAM CENTRAL STATION
Ain't No 'Bout-A-Doubt It

LPWarner Brog BS2BTE . ... =5 08
HARRISON, BOBBY

Funkiost
LP Capitol ST11415

HEADSTONE

Headstone
LP 20th Cantury T4B3 ...

HEARTSFIELD
Foolish Pleasurssa
LP Mercury SAMT- 1038

+h.0OH

-46:98

5698

L6508

L5698

.56.98

£6.918

46 98

L S56.98

- 56.98

5608

New LP/Tape Releases

This listing of new LP /Tape relsases |a designed to enable retailers and radio programmers 1o be up-lo-the-minute on avallable new product.
Tha following configuration abbreviations are used; LP—album; 8T—8-track cariridge; CA—casselte; R3—open reel 3% ips; AT—open reel 7%
ips; GQL—quadrasonic album; Q7—quadrasonic open reel 7' ps; Q8—quadrasonic B-track cartridge. Multiple records and/or lapes In a sat
appear within brackets following the manufacturer number. Tape duplicator/markelers appear within parentheses lollowing the tape manu-
tacturer number, where applicable.

MILES, BUDDY
More Miles Par Gallon
LP Casablanca MPLEYO1G,

MODULATIONS
It's Rough Out Here
LP Buddan BDS5638 . 56.898
MONTY PYTHON'S FLYING CIR-

cus
LPPye 12116

MOONRIDER
Moonrider
LP Ancher ANCLZ2010 ..
BT H308-2010H {GAT). .

MORGAN, GEORGE
From This Momeant On
LP 4. Star 75002

MORRIS, RUSSELL
Mormris, Russall
LPWeetar APLY- 1073 .,

OUTLAWS
Outlaws
LF Azista ALAQA 2

OVERSTREET, TOMMY
Graatast Hits
LPABC/ Dot OS0202 T

PARTON. DOLLY
Bast Of

66 .98

... 596.08

086,98
..$7.95

46,98
. 56.98

86,98

Lp
Victor APLT-1117

PHILLIPS, ESTHER
Phillips, Esther, w/Beck
LP Kudu 2350, i

POCO
The Very Bast Of
LP Epsxc PEGAZGETI[2]
BT PAGI3ST3
CAPTG33573

PRINZE. FREDDIE
Looking Good
LP Columbia PCI3ASE2 .
R EO SPEEDWAGON

Thig Tima Wa Mean It
LPEnzPE33338 ir
BTPEAZZZ3E
CAPETI3338.

RANDY PIE
Randy Pie
LP Polydor PDES S
REEVES. JIM
Songs O Love

6.0

.. 87.68
£8.98
. #8.98

$6.98

. 86.58
-§7.898
§7.58

56.98

LR Victor APLT-T037

ROBERTS. LEA
Lady Lea
LP LA LALAL4TBG
ROUSS0OS, DEMIS

Souvenirs
LP Big Tree B2500

ROYAL TEENS

Music Gams From
LP Tru-Gems TG 1001

SHA NA NA

Sha Na Now
LE Xama Stura KSES2HOG
BT 83321-260%H |(GRT]
CAS3ZT-2H05H [GRT]

SILVER CONVENTION
Save Me
LP Midland Int TEKLYT-1 129,
SIMON, JOE

Get Down
LP Spring SPRE DG

SPHEERIS, JIMMIE
The Dragon Is Dancing
LP Epoz PE3GES
8T PEAJISES

SPINMERS

Pick OFf The Littar
LP Askante S01H141 56 98

STARR, RUBEY, & GREY GHOST
Starr, Rubay, & Gray Ghost

56.98

5696

86 98
57.95
37.85

56.98

t6.98

58 98
ER

LP Copuead ST11427 85 3B
STATLER BROTHERS
Tha Best O
I_FM:n:uryEFIM'I-'IU3?.... 5598
STEPFPENWOLF
The House of the Woll
LPEpic FE3IGBT . &6 98
BT PEAIISHI 27 08
CAPETI3GR3....... . =7 498

STEWART. GARY
You're Not The Woman You Used

To Be
LPMCAdEE ... .
BTMCATAHA ..
CAMCACAHE

SUNDANCE

Sundance
LP 2tth Century T477

SANCIOUS, DAVID
Foreat Of Fealinga
BT Epic EA33441

SATTEN, STEVE
Whiatcha Gonna Do For Mea?
LP Columbia PC33478 ...... . ... £6.98

SHEPARD, T.G.
Shepard, T.G.
LP Melodyland MEA0151 .. ..
SIVUCA

Live At Tha Village Gats
LPVenguard VSDTE532 ...

SMITH, CAL
My Kind Of Country
LP MCA 485
BT MCAT4BS ..,
CapCaC4as
SNOW, HANK
Easy To Lova
LP RCA Victor 1-0908
SOUTHER HILLMAN FURAY BAND
Trouble In Paradise

SR, - £ - 5 1 -
&7.98
£V 05

... BG 08

%6 38

LPasylum TE- 1036 ... . ... .. %6.98
STAMPLEY, JOE
GCraatast Hita, v.1
LPABC Dot DOSD2X023 . ... £6.98

STANLEY, MICHAEL. BAND
You Break It . . . You Bought It

LP Epic PE33492 ... ... £6.08
BTPEASIA0Z s £7 498
STEVENS, RAY
Minty
LP Barnabw BREOT2 ... ... £ 04
BT 8190-601 2H [GRTY. . ......... £7.95
CAS1G0-8012H GRT). ... £7.95
STEVENS, 5TU
Raturning Your Call
LP Crande 1004 ...........ooeenn. B6.0H
STILLS, STEPHEN
Sirills
LP Columban PCIISTE .. . +5. 98
BYPCAIISTS . ... N T |
G PT35S T B i caed sy i oo §7.98
STYLISTICS
Thank You Baby
LP Avco AVBSOO0H . ... $6.98
SUPREMES
The Supremes
LP Motown ME-B2BST ... 46.98
SWEET
Dosalation Boulevard
LP Capitsd 5T11385 ... ... &6.58
SYNERGY
Electionic Realizationa For Rock
Orchestra
LP Pazsport PPSDOB009 26 98
BT 8167-98009H (GRT) £7 95
TAYLOR, JAMES
Gorilla
LP'Warner Bros. BS 2860 £6.98
THREE DEGREES
International
LP Philadelphia Int'I KZ3316 .25 898
BTZA3Z162 ... ... e BE.GA
CAZTIING2 ......... 6. 98
THREE DDG NIGHT
Coming Down Your Way
LPABC ABCOERE. ... 6 98
aT8022-B8BHGRT}..... ..........8T7 85
Ca5022-BB8H (GRT}... . 2795
THUNDERKLOUD, BILLY
What Time Of Day
LP 2nh Century T471 ... .. 56.98
TILLIS, BMEL
Baat Of
LP MCA 2-4081 [2 37.98
BT MCAT2:4091 21 55 98
TRASK, DIANA
Tha Mood I'm In
LPABC /Dot DOSD2024 46 98
BTHEIAN0-2024H (GRT). .. BT 85
TRIUMVIRAT
Spartacus
LPCapitol ST11392 . ....._... $6.98

TALLEY, JAMES

Got No Bread, No Milk, No Monay.
But Wa Sure Got A Lot Of Love

LP Capital STY1416

TAVARES

In The City

LP Capicd 5T1 13286
THOMAS, RAY

From Mighty Oaks
LP Threshald THS 18

TILLMAN, FLOYD

Goldan Hits
LP Crazy Cajun 1005

TROGGS
Trogos
LP Py 12112
TROOPER
Trooper
LP MCA 2140
aTMCATZ149
CAMCATZIAG

TWITTY, CONWAY

o ]

56,98

5. 58

£6.98

5B.98
....87 38
JE7.9H

The High Prieatr Of Country Music

LPMCA 2144 il
BTYTMCATZ VA4 . ... ...
CAMCACZTA4A I
UFOD
Force It
LP Chrysalis CHR1O74
W] o
Upp
BT Epic EA33438 .

WAGOMER. PORTER

Sing Soma Love Songs
LPRCAVIctor 108E ... . ..

WAYNE. NANCY

| Wanna Kiss You
LP 20th Contury TA72.

WEATHERLY, JiMm
H.E:nlin & Miafita
LP Buddah BDSEE3T .
8TH3I20.563TH(GRT} _ ..

WEST. DOTTIE
Carolina Cousina
LPRCAVictor 1-104 1

WILLS, BOB
Best Of

LP MCA 2-4082(2] ...
BT MCAT2-4092(2) ... ........

WINGS
Venus B Mars

LP Capitol SMAS 11418 .,

WINTER. EDGAR
Jasmina Mightdreams

LP Blue Sky PZ33483 ...
- iy |

BT PZA3
CAPITI3483 ... ..

OLFZO3IABI. ..o,

QS ZAOII4BI ...

NOLFMAN JACK
Fun ‘N’ Romance

LP Columbia PC33501 ... ...

ZEBRA
Panic
LP Polyder PDEO4T ...

.....96.88
AT 8B
§7 08

J$6.58

.. 56.98

.. 36.88

J56.88

.. 96,90

...5$6.98

URIAH HEEP
Return To Fantasy
LP Waimes Bras, BS2869

VALERY, DANA
Valery., Dana
LP Phantom BPL1-11324

WEBE, SUSAN

Bys-Bye Pretty Ba
UP Anchr ANCLZ00 .
BT 8308-2008H (GAT)

WELLER, FREDDY

Waellar, Fraddy
LPABD Dot DOSD20O26 ... ... %698

WHITE LIGHTNIN'

¥Whita Lightnin’
LPisiand ILPS5325

66.98
TS L)

.o 8608
%785

46 88

WILLIAMSE, ANDY
The Other Side Of Me
LP Columbia PC33563 i
BTPCAIIRET ...
CAPCTIASE3

WILLIAMS, LENNY
Risa Sleaping Beauty
LP Motown MB-B4351

WRIGHT, GARY

Tha Dream Weaver
LPWarner Bros. BS2E6H .

5698
4798
.37.98

..... $6.98

$6.98

THEATRE/FILMS/TV

CHICAGO

Original Cast
LP Arsta 8305

A CHORUS LINE

Original Cast
LP Calumbia PS3 3581
BT K5A33581
CAKSTIIEH

EIGER SANCTION
Soundtrack
LEMCA 2088
BT MCATIDEH

JAWSE
Soundtrack
LPMCAZORT
BTMCAT2087 ...
CAMCACIOBT .

$£7.598
57.98

£6.98
§7.98

.-46.898
_&7.08
47098

RANCHOD DELUXE
Soundtrack

LP LA ALAJGED . BG 0H

JAZZ

AYERS, ROY, UBIQUITY
A Tear To Smile
LP Polydor PDEOAE ...
BARBIERI, GATD
C tar Four: Alive In Mew York

.30 9H

LP ABC / mipalse A50930:3 .. 56 .98
BT8027-9303HI{GRT) ..., ....... §7.95
BECK, JOE
Back
LPEudu 2151 .. p— £6 498

BRAFF, RUBY, & THE GEORGE
BARNES QUARTET

Liva Ar Tha New Schoal
LP Chiarcseura TR126 ...

BRAND, DOLLAR

This Is
LP Black Licn BLT1S2

BRASS COMPANY

Color
LP Strata-East SES19752 .. .

BROWRN. MARION

Vista
LPABC ./ Imputsa ASDO304 . ... . 46.98
BTBOZ7-9304HGRT)........_....... 17.85

CLAYTON, BUCK
Jam Seasion

LP Chiaroscura CR132
COBHAM,. BILLY

Shabazz/Recorded Live In Europe
LP Allaptic SD1B138 ... ... $6.98

CRISS, SONNY
Crisscraht
LP Muse MRSOBHE

DESMOND, PAUL
Pure Deamond
LPCTig0O59% |

EVANS, BiLL
Intuition
LP Fantasy FA475 .....%6. 098

ELLINGTON, DUKE, ORCH. W/
MERCER ELLINGTON
Continuum
LP Fantaxy F9481 ..

FOSTER, RONNIE
Cheahire Cat
LP Blue Note BN LA425G

GRAFPPELL!, STEPHANE
| Got Rhythm
LP Black Lion BLOG T [2]....

HALL, JIM
Concarta
LPCTICTIBDBOST

HENCERSON, EDDIE

Sunburet
LP Blus MNote BNLASEAG |

HERMAN. WOODY
Children Of Lims
LP Fantasy FO4TT. . ..o §6.98

HINES, EARL
Quintessential 1974
LP Chiaroscurs CR131

.. 46.98

$6.88

RGO

L3608

L RE.08

£6.98

o #4698

--813.96

L5698

56 88
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HUBBARD, FREDDIE

Liquid Love

LP Columbia PC335866 .. ... 2608
BYPCAIASEB. ...........oeeevrrrenen. 5788
CAPCTAAGSE .. ... .o L AT7.98

JONES, PHILLY JOE

Trailways Exreas
LP Black Lion BL142

JACKSON, WILLIS
The Way We Wara
LP Aslantic 5018145 . - .

LAWS, RONNIE

Prassure Sensitive
LP Blue Note BMLAAS2G

LAWS, HUBERT

Tha Chicagoe Theme
LPCTIBO5A51 _ .

LIVE AT THE FESTIVAL
B. Hutcharson, B. Evans, A.
Shepp. K. Krog
LPEMIAI0I0 ... ...

LIEBMAN, DAVE
Drum Ode
LPECM1D4E ...
McRAE. CARMEN
| Am Music
LP Bifua Note BNLAAG2G
MONK,. THELONIOQUS
Brilliance
LP Milesiona MAT0 23
NEW YORK JAZZ GUARTET

In Concent In Japan
LP Sabvation SAL 70351

RICH, BUDDY

Big Band Machinea
LP Grodove Merchant GMIF0T

SANBORN, DAVID

Taking OH
LPWarner Bros. BR28 73

SHAW, WOODY

The& Moontrane
LP Musa MASOEE

STACY
Stills Swings
LP Chiaroscyro CA133
THIELE, BOB, & HIS ORCH.
| Saw Pinstop Spit Blood
LP Fiying Drutehman BOL1-0964 .. 56.58
TURNER, JOE

Trumpai Kings Meaat Joe Turner
LP Pablo 2310-717

UPCHURCH, PHIL, & TENNYSON

STEPHENS
Upchurch/Stephans
LP Kudu KU2251 .

WALDRON,. MAL

Black Glory
LPEMJAZOOE ... . ;

WEATHER REPORT

Tale Spinnin’
QLPCO33417 ... gL
OQBCAGIZ4NT . ... ... LERE

£6.98

$6.98

86 98

8698

56 498

H6.9F

#b.4H

£6.98

56.98

$6 98

$8.98

6.98

e 56,98

6.0

CLASSICAL

BACH, JOHANN SEBASTIAN
Music {Selections)
Willhiams

LP Columbra M2 33510 (2]

BEETHOVEN, LUDWIG VAN
Quartets (Middle)
Budapest Quartet

LP Odyssey ¥3 33316 [3].
Quintat For Piano & Wind

Martboro Music Festival
LP Columbia M33527

BEETHOVEN. LUDWIG VAN
Concerto For Piano No. 2 in B-fiat,
Op. 19; Fantasia For Piano &
Chorus & Orch. in ¢
Nakajima, Kraus, Nuremberg
Symph.. Amsterdam Philh. Society
Aol

.313.98

.%11.98

LP FCS 50070 .. %398
BT 2C58.50070. .83 98
CASCEC-00T0 PR I

Concerta For Piano No. 3in c. Op.
37: Rondo in b-flat

Kraus, Amsterdam Philh. Society,
Rivoli, Vienna State Opera Orch

Desarzens

LPFCS 50071 ;522.98
BTFCSB-50071 .53.98
CAFCSB-50071. ... £33 88

Concerto For Pisno No. 4 in G, Op.
58; Polongise in C, Op. B9
Wood, Utrecht Symph Orch,, Goehr

LP FCS 50074 ooe-82.98
BT FL58-50074 el 43,08
CAFCSC-50074. ... . i 83898

Fiva Piano Concertas: Choral Fan-
tasy, Moonlight Sonata; Rondo in
b-flat; Polonaise in C; Seven Baga-
teiles

LPFCS 51[5].
BRAHMS, JOHANNES
Symphony No. 2in D, Op, 73; Aca-
damie Festival Overture, Op. B0
Frankfurn Opera Orch., Bambergear,

London Virtuoso Symph. . Winograd
LPFCS 50072 .. .. ... 5288
BTFCSB-B0072...... ... .53 898
CAFCSC-50072. .., ~...%3.98

Symphony No. 3 in F, Op. 90;
Tragic Overture, OP, B1
Sudwestfunk Baden-Baden Orch.,
achuricht, Nuremberg Symph.,
Schneider

LPFCSE00TI e, 42,98
BYFCSB-50073 ... e $3.98
CAFCSC.B0073.. Ve 2388

CASADESUS, ROBERT
Piano

Gaby Casadesus
LP Columbla M33506. ... £6.88

DVORAK, ANTONIN
Siavonic Dances
Szell
LP Odyssey Y2 33534 [2]

FRANCK, CESAR
Quintet for Piano in 1
Budapest Quartet

LP Ddyasey Y33215

HAYDN, FRANZ JOSEPH
Quartets, Op. 78
Budapest Quartet

LP Odyssey Y3 33324 [3]

MASSENET, JULES

La Navarrains (Com
LP Columbaa M33606. ...
L MOIIS0E6

......... £11.98

+6.98
R e £7.08

MAHLER, GUSTAV
Symphony No. 10
Bernstein

LP Columbsa M33 532
0L MO33532

.. 66.98

MOZART, WOLFGANG AMADEUS
Sonatas for Piano
Goukd {w.5)

LP Columbia M33515

PURCELL, HENRY

The Fairy Quean

Dealler Consort, ‘Stour Music Festwval
Oreh, B Chrous, Dellar

LP Vanguard SRAVI1T1/12

RACHMANINGFF, SERGEI
Solo Piano (Complete Works, v.2)

Laredo
LP Calumbaia ME3430,

RAVEL. MAURICE
Trio For Violin, Cello & Piano; So-
neta For Vielin & Cello
Marlboro Music Festival

LF Columbia M33529 ..,

...56.98

86,98

SCHUBERT. FRANZ
Quartets (Last)
Budapest Quartet

LP Odyssey ¥3 323320([3] .

STRAUSS. RICHARD
Also Sprach Zsrathustra

St. Louis Sym., Susskind
LP Turnabowt OTWV-S34584

511.98

WALTON, WILLIAM
Music (Selections)
Szell

LP Odyssey ¥33519 .. 8398

CLASSICAL
COLLECTIONS

BLACK COMPOSERS SERIES
Volume 5
LPF Colurmbia M133431
Volume B
LP Columbia M33432
Veluma 7
LP Colymbaa M33433
Voluma B
LP Columbia M33434

., 56,98
56.948
$6.98
&6.98

BHEAM, JULIAN
Concertoa For Guitar & Lute
LP ACA Aed Seal CRL3.0997

GOLDEN DANCE HITS OF 1800
Ulsamar Collagium, Collagium
Terpsichora, Banrend
LP DG Archive 2553184 . _..57.98
MORMON TABERNACLE CHOIR

Music & The Spoken Word
LP Colymtria M3 3440 I 1N

NEW ENGLAND CONSERVATORY
RAGTIME ENSEMBLE

The Road From Rags To Jazz
LP Golden Cresi CAS31042

KLEIN, ROBERT

MNew Teath

LPEpic PEI3Z63E ..o L BE 98
PRICE, LEONTYNE/ANDRE PRE-
ViM

LP Hed Seal ARLT-1025 .58 .98
RAMPAL, JEAN-PIERRE

Lily Laskin

LP Odyssey ¥33520 ... ... +3.98
Suite For Flute B Jazz Plano

LPColumbia M33233 . .. 8688

ROBISON, PAULA
Plays the Flute Of The Romantic

Era
LP Vanguard WSOT 1207

SMITHSONIAN SOCIAL ORCH. &
OQUADRILLE BAND
19th Century American Ballroom
Music
LF Monesuch H-71313
SCOTTO. RENATA
A Racital Of Soprano Arias From
nv-.i-mnu ﬂ“m

LP Columbia MI3435 . ... ... 45.98
TUCKER. RICHARD
in Memoariam
LP Columisia D3M 33448 (3] .. $13.98
MISCELLANEOUS

HOLLANDER, XAVIERA

Xaviaral
LP Mitidomo AR/MD 1378-C_ 55 98

BTAR/MDI3ITE-NC . ., £7.898
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3rd ‘Opry’ Act Winner Named

DALLAS—In the third regional
semifinal show to wind up the
“Grand Ole Opry™ Talent Search,
Austin Stewart of Augusta, Ark,
was the winner.

Sponsored by station XMCW,
Stewart won out over 13 other acts
from seven states: New Mexico,
Kansas, Colorado, Louisiana, Ar-
kansas, Texas and Oklahoma.,

Tom Allen of KBOX, Dallas,
hosted the event at the Texas State
Fair Coliseum.

First runner-up in the contest was
Terrni Marsh, sponsored by KINE,
Kingsville, Tex., and the second run-
ner-up spot went to Dale and Becky
Davis from KLTR, Oklahoma City.

The Wilburn Bros., who served as
judges along with Dorothy Ritter
and Jimmy Bowen, also performed
at the pathering.

The next scheduled semifinal

Huffman Hits
As a Producer

NASHVILLE—Successiul  song-
writer Paul Huffman has turned
freelance producer here, with nearly
100 percent results so far.

Huffman, who has written tunes
recorded by everyone from Charley
Pride and Moe Bandy to the Florida
Boys and Lonzo & Oscar, has pro-
duced five acts independently. and
placed them all on labels. These in-
clude such acts as Tommy Jennings,
Sammy Mason, Dorraine, Donna
Douglas and Linda Naile.

Huffman considers this an exten-
sion of his talents rather than a re-
placement of one with another. He
continues to write, both independ-
ently and as a co-author with
Joannie Keller.

Flatt Flat On Back
In a Hospital Again

NASHVILLE—Country artist
Lester Flatt, who made a “remark-
able™ recovery from open heart sur-
gery last week, was readmitted 1o the
hospital here when fluids built up in
his body and he experienced diffi-
culty in breathing,

The 61-year-old member of the
“Grand Ole Opry™ was once again
placed in the special care unit. He
had undergone open heart surgery
July 11 to correct three blocked ar-
teries, and was released 11 days
later.

Physicians say he now is suffering
from a build-up of body fluid
around the heart, which sometimes
can be corrected with medication.
The build-up was caused by an ir-
regularity in pumping of the heart
following the surgery.

Texans Dominating

San Marcos Event

SAN MARCOS, Tex.—A concert
for the American Red Cross benefit
scheduled in the Civic Center here
Sunday (10) will include artists from
in and out of Texas.

Among them are Moe Bandy,
GRC, from San Antonio; Stoney
Edwards, Capitol Records, a Cali-
fornian now making his home in
San Antonio; Johnny Bush, from
San Antonio; Dottsy. of RCA, from
Sequin, Tex.; the Country Edition,
of Austin, and such non-Texans as
Gary Stewart, who is from Florida:
Bill Henderson, the Wilson Family,
the Backwoods Volunteers, and
Clyde Buchanan. Henderson and
Buchanan are on the Darva label.

Other acts are expected to be
added before showtime. It is being
put together by MBA Productions of
Austin,

Country

Pressing Plant Opens In La.

VILLE PLATTE, La.—This Ca- Mfg. Co., the firm i1s owned by J.
jun area of Louisiana, long known Floyd Soileau, a veteran of the mu-

for its ethnic country music, now has sic industry. His plant manager is Jo-
! seph Soileau.
The plant is equipped to press

both singles and albums.

MNashville during the "Grand Ole
Opry" Birthday celebration the third
week of October 1o pick a winner,
who will receive numerous prizes,
including a recording contract.

event is Aug. 9 in Indianapolis, fol-
lowed by similar shows in Phila-
delphia, Aug. 30, and the last one in
Atlanta, Sept. 13.

The finalists then will gather in

its first pressing plant

Known as Ville Platte Record

1L ]

s 3

That's right! Billboard takes great pride in highlighting WSM and The Grand Ole Opry's historical 50 years
of country music entertainment. There will be in depth editorial covering all aspects of WSM and the Opry
from their inception—through their growth—and up to their unlimited future. All of its people (administra-
tive as well as artists and musicians), past and present, will be covered. Articles will touch on many of the
nostalgic but little known events that have shaped its dramatic history. Undoubtedly, WSM and the Opry
have touched the lives and careers of numerous individuals in the country music industry over this
exciting 50 year period. Now's your chance to be part of this dynamic, history-laden package. This is your
chance to salute this famous country music institution. Participate in this exclusive and nostalgic special
with your personal message of congratulations. Don't delay and be left out, contact your nearest Billboard
representative today.
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From

BILLY “CRASH” CRADDOCK’S

exploding album,comes a
blockbuster single:

“l LOVE THE BLUES AND

THE BOOGIE WOOGIE”
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THIS TUNE
GOES BACK
111 YEARS

NASHVILLE—The new Chet At-
kins release, “The Night Atlanta
Burned,” is a memory rewrite by
John D. Loudermilk of a tune origi-
nally written by a music student in
Atlanta, scorched in Sherman’s
march to the sea.

The unknown student left behind
the charred lead sheet in a burned-
out academy when Gen. William T.
Sherman put the torch to Atlanta
Mov. 15, 1864,

This sheet music was phased on
down through the years, and even-
tually it was picked up by ear and
p|.1}'l..l:.| Loudermilk heard it per-
formed by Ernest Moon in Durham,
N.C,, some years back. on 2 mando-
cello that also survived Sherman’s
burning.

The melody stayed with Loud-
ermilk. and recently he put it down
on paper as best as his memory
could serve him. To capture the
sound of the mando-cello, Atkins
developed a string quartet. and the
eroup performs on the new release.

Billboard SPECIAL SURVEY
for Week Ending 8/9/75

Country LPs.

€ Copyright 1975, Billboard Publications, Inc. No parl of this publication may be reproduced,
glorad in a retrieval $ystam, or transmitted, n any form of by any maans, glactronic, mechanical,
phatocopying, recording, or otherwise, without the prior writlen permission of the publishar

w Star Performer—LPs registering propertionate wpward progress this weeh.

Last Week

TITLE—Artist, Lavel & Number (Distribating Labet)

16 | BEFORE THE MEXT TEARDROP FALLS—Freddy Fender, sBc Dot 00SD 2020
14 | PHONE CALL FROM GOD-Jerry lordan, mca 473

FEELIN'S—Loretta Lynn & Conway Twitly, mca 2143

7 | TODAY—Elvis Presley, frca AFi1-1033

8 | EVERYTIME YOU TOUCH ME (I Get High)—Charlie Rich,
Egec PE 33455 [Columhia}

o e LR R e
L= 2]

6 | MISTY—Ray Stevens, Bamaby BR 6017 (Chess/ danus)
RECONSIDER ME—Narvel Felts, apc oot 005D 2025

10 | 5 | DREAMING MY DREAMS-Waylon lennings, RCA aPL1 1062
3 | 13 | KEEP MOVIN' ON—Merle Haggard, Capter 5T 10365

9 | 23 | I'M JESSI COLTER—Jessi Colter, Casitet 5T 11363

13 | & | REDHEADED STRANGER-Willie Nelson, Columbis FC 33452
17 | 5 | LIVE IN PICAYUNE—Jerry Clower, McA 485

15 | 11 | JUST GET UP AND CLOSE THE DOOR—Jlohnny Rodriquez, Mercuy
SAM-1 1032 (Pheaogram)

14| 12 | 16 | THE LAST FAREWELL & OTHER HITS—Roger Whittaker, ica apL | 0ss

B o PRI L - X | Ths e

—
Lad

Sundancer In Vegas

Tﬂﬂs Wiﬂl co“ 15 | 16 | 23 | AN EVENING WITH JOHN DENVER, rca crizo7ss
H 16 | 14 | 13 | YOU'RE MY BEST FRIEND—Don Williams, ascipa D0SD 2021
LAS VEGAS—The Sundancer :
(g =Char de, i

«Cu:nunlr:,r Show Palace here was ini- ﬁ .| N | CSREY-Lhaniey Fyme. Sk 100
tiated its new policy by booking a 18 | 18 | 22 | OUT OF HAND—Gary Stewart, rca arL1 0500
young enlertainer, Wendel Atkins, p |
2 1 d bis Cedar Creek Band for a sik- 19 | 21 | 33 | HEART LIKE A WHEEL-Linda Ronstadf, Capao! 57 11358
week engagement, 20| 19 | & | MY KIND OF COUNTRY—Cal Smith, mca 485

Atkins has played both the — 1
Golden Nugget here and the Sahara 21| 23 | 22 | BARROOMS TO BEDROOMS—David Wills, £pic BE 33353 (Columbia)
in Reno and Lake Tahoe. This 22 | 20 | 15 | MICKEY'S MOVIN' ON—Mickey Gilley, playboy PE 205
marks the first time he has accepted J
4 booking longer than three weeks, 23 25 | 6 | AMNIVERSARY SPECIAL VOL. |—Earl Scruggs Revue, Columbia PC 33416
While here, he will be recording at 24 | 11 | 24 | HAVE YOU NEVER BEEN MELLOW-Olivia Newton-John, wcs 2133
the Hank Castro Studio. |

'n.“: Elub now Wlll hf‘ run tl'}' Mark 5 28 16 SMOKEY H‘D“HT”H MEMORIES —Mel Sfl’ﬂt, GRT 2004 (Chess lanush
Dubin, according to owner Russel 26 | 24 | 20 | WOLF CREEK PASS—CW. McCall, mowm wig 4989
Miller. It can seat up to 700, and will
operate under a concept similar to 27 | 30 | 55 | BACK HOME AGAIN—lohn Denver, Rca cPL1 0588
that of the Palomino Club in North 28| 27 | 12 | STILL THINKIN' BOUT YOU—Billy Crash Craddock, ABc aBco 475
Hollywood, with top house bands 1
prﬂ‘u'ldmg musu: SEVET ﬂlghts q H 3‘.' 3 ONCE I.IH:IH l HTHE—DIHIH Allen EH'-, Cobumbia KC 33508
week, and top name guest artists as 30 | 22 | 8 | T.G. SHEPARD, Meiodytand ME 401 51 (Motown)
available, The first such artist was
Don Gibson, followed this week by 1| 31 | 4 | THE BEST OF MEL TILLIS, mcazaoni
Frenchie Burke, who makes his de- ﬁ 40 | 2 | GREATEST HITS, Vol. 1-Tommy Overstreet, AEC Dot DOSD 2027
but in thiskily. a 33| 32 | 21 | FREDDIE HART'S GREATEST HITS, Capiot 5T 1137 |

> 34 | 36 | 22 | THE BARGAIN STORE-Dolly Parton, Rch APL1 0350

Jones Slg ns 35| 35 | 5| FOR THE LAST TIME-Bob Wil & His Texas Plapboys, e hvss i

A $750’000 36| 41| 4 | WHAT TIME OF DAY-Bily Thunderkoud & The Chiftones,
Ag reement 37| 29 | 21 | BLANKET ON THE GROUND-Billie Jo Spears, Unted Artuts UALAISO

ﬂ" m THE HIGH PRIEST OF COUNTRY MUSIC—Conway Twitty, mca 210

EVANSVILLE, Ind.—In what 39 | 43 | 20 | PECES OF SKY=Emmylou Harris, Reprse 0695 (Warner Beos )
may be an all-time high for a book-
iﬂE binder with a Cﬂu"tr}' ﬂrtiﬁL 40 42 4 THE WONDERFUL WORLD OF EDDY ARNOLD—mGW M3G 4952
George Jones has signed a $750.000 41 m THE BEST OF THE STATLER BROTHERS, mercory 5AM.1-1037
annual agreement with Roy Dean. A
Ine., for working 12 dates a month 42( 37 | 27 | LINDA ON MY MIND—Conway Twilty, cA 463
through 1976. 43 | 44 | 3 | SONGS OF LOVE-Jim Reeves, Rca &PL11037 -

This guarantee of more than
$5.000 a show was nepotated by W8] 2 | ROMERBIY, £hn el
Shug Baggett, Jones’ manager and 45 | 33 | 12 | TANYA TUCKER, wca 2141

pgrlner. and Dean in the offices here | 47 2 | FREDDY WELLER, x8c/0ot noso 2026
of Bob Greene, owner of the Execu-

tive Inn. Greene is the financial 47 IF YOU EVER CHANGE YOUR MIND—Ray Price, Columbia NG 13560
backer for the agreement, and BEST ly Parton, i'

Dean’s agency is expected to expand " m il iy

to include other top names in the 43 6 | | WROTE A SONG ABOUT IT—Tom T. Hall, Mercury SRM 11033
industry.

a0 m BURNIN' THING=Mac Davis, Columbia PC 33551

Dean is the c:m:-tlmt road man- - — _

Promoted By Chuck Cheliman
Distributed By NSD
Publisher, Adventure Music

ager of Jerry Lee Lewis. and was in-
volved in the night club business in
Atlanta. Bagpett has been in the
business for some time. and is a 50
percent owner of Jones’ Possum
Holler Club in Nashville, and owns
30 percent of a new club in which
Jones is involved.
Dean plans to open a Nashville
office in the near future. although he

will continue to make his home in
Memphis. The office will handle
management, promotion and public
relations.

Jones has moved his home to
Florence, Ala. Under the agreement
reached here, Dean assumes the
booking of Jones immediately, al-
though the guarantee involving the

WWW americanradiohistorv com

huge sum of money takes place Jan.
1, 1976.

George Jones Enterprises also will
expand, taking over the offices now
occupied by Dick Blake, owner of
the Hubert Long Agency. According
to reports, Blake is merging with the
Shorty Lavender Agency. and is
moving into those quarters.

e =~ '~ _ " |
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Benton Purrs
While Country Stirs!

“Mowe Magazme Stars
in Her Eyes ...
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International

Charly Records To Issue Sun,
Red Bird, Immediate ‘Oldies’

LONDON—Musically  historic
back-product from the Sun, Red
Bird and Immediate catalogs—all
important forces in early rock mu-
sic—will soon be available again via
Charly Records, a newly formed
company in the UK. headed by for-

mer EMI label a&r manager Joop
Visser.

The new company, backed by a
Swiss financial group. has signed a
manufacturing and distribution deal
with President and the first eight al-
bums will be issued later this month.

Sonopresse Eyes Japan
& U.S. As Export Marts

PARIS—Jacques Ferrari, director-
general of Sonopresse/Gerard
Tournier, hopes to visit the U.S. and
possibly Japan in the near future be-
cause he wants to see how Sono-
presse can develop its export market,

The problem is of particular inter-
est because Sonopresse/Gerard
Tournier includes capital from
Hachette, and that enterprise is
among the most powerful pressing
and publishing companies in Eu-
rope. with a turnover around $18
million a year afler taxes.

However, Hachette has decided to
withdraw from the disk field and
there are plenty of potential buyers
for the 50 percent shareholding it
has in Sonopresse/Gerard Tournier.

“Many of the multinationals who
should be able to help us expand our
overseas distribution are not, in fact,

2 Phonogram Rises

In UK. Market;
¢ Epic To New High

® Continued from puapge 6

considerably down on the year’s first
quarter when it enjoyed a 23.3 per-
cent slice of the market. Second is
CBS with 13.6 percent, a healthy,
jump from last quarter’s 5.3 percent,

which approaches the 158 percent
share that CBS had during the same
period last year.

Phonogram managing director
Tony Morris says: “The figures must
make Phonogram the second biggest
company overall for the three-
month period. It is due to ground-
work over the past two years. [t is not
just depth of penetration by the Sty-
listics television-campaign exposure
and the 10cc campaign, but the high
level of performance of acts like
Status Quo and Peters and Lee™

And he adds: “The singles success
15 based largely on the highly selec-
tive appeal of the burgeoning All
Platinum label and the broad level
of marketing activities that Alex
Harvey and Jim Croce have been
subject to over a long time.”

High position by CBS in the sin-
gles market is mostly attributable 1o
Epic which has an B.6 percent share
through artists like Minnie Riper-
ton, Tammy Wynette and Tammy
Jones. WEA slipped over the two
quarters from a 4.9 percent share to
2 percent.

In the mid-price market place
Decca retains an apparently
unassailable lead of 33 percent,
though EMI has now gained a 14.3
percent share, knocking K-Tel into
third place. The TV compilation
companies have all suffered, pre-
sumably due to lack of activity.

CBS has retained its position as
leading full-price label but with a re-
duction from 9.6 percent to 6.1 per-
cent. Ball is second with 5.6 percent,
but AVCO has appeared from no-
where to third, with 5.2 percent of
the market.

quite so multinational as they look.”
says Ferrari. But the group has
plenty of time to establish cover. Un-
der existing arrangements, the de-
parture of Hachette will not take
place until the end of 1976 and
meanwhile Sonopresse will explore
possibilities.

At least five major concerns are
very interested in the operation.

According to Ferrari, a change
has come over the French market
because, through the economic
crisis, singles are now building sales
at the expense of albums.

This is not necessarily the experi-
ence of the whole industry but it is
fairly evident that singles, at one
time falling backwards in sales, are
now expanding. For Ferrari this is
important. There is a vast field to be
conquered but, he says, in France,
with only one radio network, the
problem is tricky.

The problem 15 going out into the
field and introducing new disks. He
feels there must be more live shows,
particularly on the campus.

Most of the record companies
here are of the opinion that the mo-
nopoly case against Radio
Luxembourg will make legal action
at Common Market level and that if
the alleged abuses and monopolies
ar¢ proved then France at least will
provide a first-class battlefield
which could end with more inde-
pendent networks.

If that should happen. then there
will be no holding back on the part
of the industry “bright boys.”™ At any
rale, it seems certain that far-reach-
ing changes are in the offing,

S. African Co.
Growth Spurt

JOHANNESBURG—One of the
fastest-growing music companies on
the South African scene, and possi-
bly the most successful production
company, 15 Superdisc Productions,

Formed four years ago by engi-
neer Ken Talbot and producer/ar-
ranger Robert Schroder, Superdisc
has now exceeded sales of two mil-
lion album units on its series
“Springbok Hit Parade,” marketed
and distnbuted by MFP, while its
other sound-alike catalogs. includ-
ing versions of Shirley Bassey, Barry
White and Elton John have seen
considerable export action,

On the artist development side,
Superdise is building Roy Bulkin
and Pretoria group Buttercup. The
latter’s debut single “Baby Love Af-
fair” is big on the charts here, and
Ernest Schroder, co-writer with
Kenny Levine, reports strong inter-
national interest. A first album, pro-
duced by Robert Schroder, brother
of Ernest, 1s set for release soon.

Superdisc publishing catalogs are
handled by their Golden Ears Music
and the studio is run by Lester
Chadwick with Jeremy George. Fa-
cilities, soon to be updated, include
8-track recording, 24-channel mixer,
EMT Echo Plate, Audio Design vo-
cal stressers and graphic equalisers.

Recordings include early work by
Roy Orbison. Jerry Lee Lewis, Carl
Perkins and Little Richard.

A licensing deal with the Shelby
Singleton Corporation gives Charly
rights to the Sun catalog and in ad-
dition New York rock will be repre-
sented by the Red Bird and Blue Cat
catalogs, which include hits by the
Shangri-Las, the Tradewinds and
the Dixie Cups.

British rock is represented by
back-catalog product from Andrew
Oldham’s Immediate label, which
includes Chris Farlowe, P.P. Arnold,
Amen Corner and Nice. Albums
have alrcady been scheduled by the
Small Faces. Mice and Humble Pie.
And an agreement between Oldham
and Charly gives the new company
rights to all new product from Old-
ham’s Because Productions.

Shelby Singleton’s 555 Inter-
national catalog, with artists like
Jeannie C. Riley, Peggy Scott, JoJo
Benson and Johnny Adams rounds
ofT Charly’s access 1o U.S. product.

Joop Visser, in charge of the UK.
operation, is a joint director with
Jean Luc Young, who heads the
company in France. Charly is dis-
tributed in France by Disques Mo-
tors and Sonopress.

Visser, who signed both Pilot and
Cockney Rebel to the EMI label.

Juuranto Sets
Music Club
In Finland

HELSINKI-Kurt Juuranto. the
man behind such Finnish ventures
as Finnvox Studios and Lejos, has
further widened his scope by form-
ing a music club. Suun Suomalai-
nen Musiikkikerho,

The founder members are Finn-
visio, Kuvalevy and Kuvakaset,
three firms controlled by Juuranto
and his wife, Lenna. The main func-
tion of the club is the importation
and marketing of records, pre-re-
corded cassettes, videodiscs, video-
cassettes, playback apparatus and
other associated product.

Although the combine is only a
name on paper, its emergence will
mean a challenge to the leading
companies. The Fazer Music Club,
established in the late 1960's, has
currently some 35,000 members, of
which about 30 percent buy only
cassettes. Most of 115 product comes
from the catalogs of Finnlevy and
scandia Musiiki.

Suurt Suomalainen Kirjakerho,
not o be confused with the SEM
company, started as a book club, but
added records and cassettes as spe-
cial attractions about 1973, Still pri-
marily a book club, the company of-
fers product from such firms as EMI
suomen and Love Records. The lo-
cal pioneer in the club field, Concert
Hall Society, is still active with rec-
ords and hardware, but suffers
somewhat from an unappealing and
limited catalog.

It is estimated here that various
mail-order firms, including the mu-
sic/record clubs, have about one
million customers each vear. The av-
erage person using the service is a
housewife in her late 20s, probably
living in the suburbs or provinces
and with two or more children.

And it is notable that some mail-
order houses, such as Kalle Anttila,
whose predicted 1975 turnover is
about $30 million, are selling more
records and cassettes than ever be-
fore,
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TEOSTO, CITY PACT

Finland In Agreement On
Copyright Use In Libraries

HELSINKI-The prolonged ne-
gotiations over the use of copy-
righted musical works in public mu-
sic libraries have now been finally
concluded here.

The partics involved, the perform-
ing right society TEOSTO, and vari-
ous municipal and city organiza-
tions first approached each other in
the winter of 1973 when the Feder-
ations of Ciues made a strong attack
on TEOSTO's by-laws for music li-
brary operations, accusing them of
being unrealistic.

Soon afterwards, several munici-
palities dissolved their new associ-
ation with TEOSTO, leaving the sit-
uation in a difficult position.

According to the new overall
agreement, public libraries incorpo-
rating music library operations have
a night w reproduce copyrighted

musical works for their own use.
They can also arrange live concerts
and other similar presentations free
of charge, just so long as TEOSTO is
notified of the arrangements.

Copyright fees, pavable annually.
are based on the number of sound
systems available, the smallest pay-
ment being 525 and the highest
$175. S0 the charge 15 not tied to
quality or how extensive the service
provided. as is the case with restau-
rants, shops and fairs. Several public
libraries possess well over 3,000 rec-
ords and cassettes. mostly of serious
and classical material,

A recent survey here shows that
music library services now existin 81
cittes and boroughs and in 150 mu-
nicipalities. What is more. the oper-
ation is expanding fast,

LONDON

ATV Music in the UK. has or-
dered a compulter system to improve
accountancy for the receipt and dis-
tribution of royalties payable to
writers and the equipment, to start
running early 1976: cost $120.000.
... And the company has appointed
Tony Curbishley, previously with the
Independent Broadcasting Author-
ity, as finance director.

Pye Records and the Walt Disney
organization here held a competi-
tion with prizes of trips o Disney-
land and party-of-four visits have
been won by winner Mark Newman
and John Payne, the deal who
handed out the winning leaflet. ...
Georgie Fame has set up his own
publishing company, Supapower
Music, to be administered world-
wide by Island Music.

Jon Hiseman has formed Colos-
seum II, nearly four vears after dis-
banding the DTIE,II'I.EI] Colosseum
which had big success at the end of
the 1960s on albums and the new
group is signed to Bronze. ... Paul
Kossoff, ex-Free guitarist, has signed
his new band Back Street Crawler to
Atlantic on a worldwide basis. ...
Current chart success Billie Jo
Spears, United artists singer, tours
Britain with George Hamilton IV on
the longest tour ever by a country
artist through October and Novem
ber. ... Re-release here of the 1969
number one “In The year 2525 by
Zager And Evans, following disco
action.

Chrysalis renewed its pressing
and distribution deal with Island
here. continuing the two companies
six-year association. . . . Wild Angels’
rock group newly-signed worldwide
deal for recording with Pye Records.
... Private Stock has signed Peter
Skellern for the U.S. and Canada,
the “You're A Lady™ hit-maker ini-
tially pacted for two singles with a
long-term option for three albums
on either side.

Transatlantic has renewed its li-
censing agreement for the U.S. mid-
price classical label Nonesuch, the
deal to continue until November
1977. ... Total of 36 gold, platinum
and silver disks presented to the vis-
iting Stylistics by Phonogram man-
aging director Tony Morris for re-
cent sales triumphs. . . . First dealer
prosecuted by the British Phonogra-
phic Industry for handling pirated
Indian music, Dyal Singh, ordered to

From The Music Capitals
Of The Worl

pay $1.200 in damages and costs to
EMI and Polydor.

Santabarbara, one of the top
Spanish pop groups with a previous
big hit in “Charley,” in London to
promote “Adios Amigo™ their EMI
debut U.K. single. . . . Brush with the
keep British Tidy campaigners by
David Essex who agreed to pose for
their posters provided he could dress
as a4 hobo but the campaigners
wanted him clean of image and
wearing a snazzy white suit ...
Mahavishnu Orchestra recording a
new album at a chateau near Paris,

Danny Kave concert here at the
Royal Festival Hall, Sept. 27. in aid
of charities, to be attended by Prin-
cess Margaret. . .. Silver wedding
anniversary celebrations for MAM
Vic Lewis and his wife Jill. . ..
Chart-topping “mystery” group
Typically Tropical revealed as tape
operator Max West and Morgan
Studios recording engineer Jeffrey
Calvert.

Poor state of British film industry
leaves once-great studios like Shep-
perton and Elstree free for rehearsal
by rock acts like Rick Wakeman,
Pink Floyd, Procol Harum and the
Who. ... Astonishing rumors that
David Bowie may play the role of
Frank Sinatra in a biographical
maovie about O Blue Eves. . .. Mare
Bolan back in the charts, after a long
time away, with “New York City.”

Queen to tour UK. from Novem-
ber. ... And Ray Stevens returning
for tour in the fall, with interest rid-
ing high as a result of his “Misty™ hit
single. . .. Plus a first tour for John
Mayall here in more than three
years, early October, featuring a girl
singer, Dee McKinnie, for the first
time. . . . One-day all-black pop fes-
tival planned for massive Chelsea
football ground, Stamford Bridge,
cancelled because authorities re-
fused a license,

Cambridge Folk Festival last
weekend had big U.S. contingent in-
¢luding: Dave Bromberg, Tom Rush,
Leo Kottke, Stefan Grossman and
Country Gazette. ... Bing Croshy
made impressive debut on tele-
vision's teenybop “Top Of The
Pops™ to plug his latest single
“That’s What Life Is All About.”

PETER JONES
DUBLIN

Showaddywaddy, whose “Three

Steps To Heaven™ was number one
(Continwed an page 635)
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Veder Resigns As Director
Of EMI-Electrola in France

COLOGNE~—Dr, Ladislaus Ve-
der, 65, and for many years manag-
ing director of EMI-Electrola, has
retired. In recent years he has been
resident director of the company
and even now will continue his work
as chairman of the German Fho-
nographic Association.

Born in Hungary, Veder at first
studied jurisdiction and politics at
Budapest University and enlarged
his studies by taking sociology at the
Paris Sorbonne in later years. Hav-
ing been involved in journalism as a
student, he went on to join the edito-
ral staff of Ungarishee Nachrich-
tenbure in 1933 and in 1935 was ap-
pointed “Chef vom Dienst” there. In
1938, he became press attache at the
Hungarnian Embassy in Berlin.

After World War I1, he worked as
a journalist in Vienna and Paris.
Having returned to Germany in
1949, he moved to Stuttgart to take
over the direction of the record divi-
sion of Deutsche Grammophon Ge-
sellschaft. And from that time Ve-
der’s career has been closely related
with the development of the record-
ing industry in the Federal Republic
of Germany.

In 1951 he was appointed man-
ager of the Polydor production divi-
sion in Hamburg. In 1953, the Brit-
ish EMI group of companies
engaged him to reconstruct and
reorganize the group’s German
companies which had been bombed
and destroyed in Berlin during the
war.

Under his management, the
merger of Lindstrom and Electrola
took place in Cologne, the com-
pany’s new Germany home. A mod-
ern factory, new studios and admin-

EMI Hits
Cinedisc
On Troggs

LONDON-—Early problems have
arisen for Cinedisc, Peark and
Dean’s movie-house music scheme,
when the EMI cinema chain ob-
jected to one of the tracks on the first
tape, the Troggs' “Summertime.”

Penny Farthing Records, which
bought the advertisement time, was
told that EMI, the single largest cin-
ema chain taking part in the scene,
believed the lyrics of the song to be
rather suggestive and that it was to
be removed from the tape.

The first of the Cinedisc tapes was
already in transit when the company
was forced to recall them. After the
Troggs' track was edited out of the
advertising tape, the new Cinedisc
package was dispatched by mail to
over 700 movie houses through the
U.K. for use last week.

Cinemas also received a strip to
cover up details of the disc printed
on the Cinedisc foyer display poster.
And Cinedisc sales manager Dave
Mackenzie says: “Cinemas have to
concern themselves with parents’
objections to any material seen or
heard, especially at this time of the
year when children on school holi-
day form a large part of the movie-
house audience.”

But Cinedisc will not be submit-
ling tapes to cinema chains for “cen-
sorship™ prior to distribution. “We
just have 10 anticipate their objec-
tions and we refer 1o them whenever
there might be doubts about a
record’s suitability. However, we are
disappointed that this should hap-

pen to our first tape.”
TheT ' single has run into no

difficulties with commercial radio or
the British Broadcasting Corp.

istration and distribution centers
were built and branch offices set up
in all major areas of the Federal Re-
public.

In 1970, Veder handed over the
management of Electrola to Wilfried
Jung, his colleague and deputy of
many years, Since then he has been
a management consultant on Euro-
pean affairs of EMI in London. and
resident in Cologne.

For many years Veder has taken
an active part in the national and in-
ternational associations of the
recording industry. Since 1968 he
has been chairman of the German
Phonopraphic Association and fur-
thermore is a member of the board
of 1FPI (the International Feder-
ation of Producers of Phonograms
and Videograms) and a member of
the board of trustees of the Deutsche
Phono-Akademie,

RCA Bows
Starcall
In August

LONDON-RCA has revealed its
plans for Starcall, the company's
new mid-price label to be launched
this month. Prime product includes
a l6-track Elvis Presley album of
rare matenal recorded between 1954
and 1956 before the singer joined
RCA.

As well as Presley, Starcall has al-
bums by Perry Como, Neil Sedaka,
the Tommy Dorsey orchestra (with
Frank Sinatra), Henry Mancini,
Spike Jones and Julie Andrews.

There is also a “various artists™
country and western album, and
film and concert favorites by Ennio
Morricone and Pops Symphonic.

The Presley album features his
recordings for Sam Phillips legen-
dary Sun label and includes his first-
ever single “That's Alnght Mama,”
as well as cuts like “I'm Left, You're
Right, She’s Gone,” and “Mystery
Train.” RCA has purchased the ma-
terial from Phillips.

Lionel Burdge, RCA marketing
manager, says of Starcall which re-
tails at $4.38 an album and is sup-
ported by a big promotion cam-
paign: “With the price of records
inevitably increasing all the time, we
believe the scene is right for a new
mid-price line.”

A Jack Jones album appears in the
initial Starcall publicity material but
this is for release after the first ten al-
bums.

ESMA Cites
Erie Singer

DUBLIN—Sonny Knowles was
presented with the ESMA (Extra
Special Merit Award) trophy by the
Variety Artists Trust Society (VATS)
al a five-and-a-half hour vanety
show in tribute to him at the Coun-
try Club in Portmarnock.

It was the first-ever ESMA award
made in Ireland and the presenta-
tion was by impresario Noel Pear-
SOm.

The VATS is an organisation of
show people who pet together 1o
help colleagues who are disabled,
unemployed or otherwise unable to
work in the profession.

Knowles 1s a leading Insh singer
and musician, a recording artist and
cabaret entertainer. He has travelled
widely, notably in Yugoslavia, Nor-
way, and Germany for appearances.

He records for Rex Records and
his hits include *I'll Take Care Of
Your Cares” and “Music From
Across The Way.”

Jazz Fests Draw Huge Throngs

® Continued from page 6

Jackson, Johnny Griffin, Ray
Bryant and Niels-Henning Orsted-
Pedersen, a gospel evening with
Marion Williams. Mighty Joe
Young, the Rev, Cleophus Robinson
and the Howard Roberts Chorale,
and a storming jam session with Os-
car Peterson, Dizzy Gillespie, Milt
Jackson, Joe Pass, Mickey Roker
and Earl May,

The Antibes Festival. inaugurated
I5 years ago, was revived by Gam-
sohn last year after a two-year gap.,
He says, “Despite the competition
from the Nice event, we averaged
4,000 people a night” Gamsohn
plans to extend the Antibes event to
two weeks next year, making special
provision for crossover music.

In addition to the main events on
the open-air stage. the Antibes Festi-
val also featured early-evening reci-
tals in the Palais des Congres with
Rhoda Scott, Ray Bryant, Bill Evans
& Eddie Gomez, the Anthony Brax-
ton Quartet, Dollar Brand, Joe Pass
and the John Surman-Mike Os-
borne-Alan Skidmore Trio.

The nine-day festival had a
budget in excess of $250,000 and
some of this cost was met by a
$70,000 subsidy from the town of
Anubes-Juan les Pins and by a
523,000 fee from French state radio
and television. The whole of the fes-
tival was recorded in stereo by
France Inter and the first four nights
were taped for television trans-
mission.

The final four days of the Antibes
Festival were devoted principally to
contemporary jazz with Billy Har-
per, Charles Mingus, Archie Shepp,
Cecil Taylor, Frank Wright, McCoy
Tyner and the Elvin Jones Quartet.

Gamsohn said that next year’s
event would be recorded on 16-track
tape and sessions by musicians with-
out an exclusive record label affilia-
tion would be used 0 launch a
record production company, possi-
bly called Jazz In Juan, which Gam-
sohn is setting up. Co-ordinating the
operation in the States will be for-
mer Barclay Records a&r man,
Philippe Rault.

“We are not looking for record
company sponsorship of concerts, as
at the Montreux Festival, but we will
make I6-track recording facilities
available to any company which
wishes to record its artists,” Gam-
sohn says.

Apart from the Peterson-Gil-
lespie-Jackson jam session, one of
the highlights of the Antibes Festival
was undoubtedly the JATP set with
Roy Eldndge, Johnny Griffin and
Louie Bellson all in ebullient form
and the concert by the Basie band,
which featured a masterful “Body &
Soul” by tenorman Jimmy Forrest
An unexpected bonus at this concert
was the sudden appearance in the
JATP set of vibraharpist Milt Jack-
son who, deprived of his instrument
through some transportation mix-
up, took over from Ray Bryant and
played some storming two-finger pi-

ano on the chords of “Lady Be
Good.”

By far the most ambitious of the
three major jazz events, however,
was the Grande Parade du Jazz
(July 17 to 27) held in the Cimiez
Gardens at Nice, which notched up
an estimated total of 50,000 entries.

With a vast roster of musicians of
almost all jazz persuasions and three
stages operating continuously, the
Grande Parade du Jazz was able to
offer 18 hours of jazz every night for
a global admission charge of $6.

The distinctive feature of the Nice
event, compared with any other jazz
festival, is that it possesses a real fes-
tival atmosphere and allows the
public to wander from one stage to
another. The major stage is located
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in the remains of a Roman arena, a
second stage is positioned in the cen-
ter of the grounds and bordered by a
dance floor and a French-style cafe
terrace and the third stage has a gar-
den setting.

And dotted through the grounds
are stalls selling hot food. dninks,
records, T-shirts, posters, etc. The
basic idea of the Grande Parade,
which was inaugurated last year by
George Wein as a seven-day event,
15 to assemble something like 200
musicians and then present them in
various combinations throughout
the run of the event. And, apart from
one or two grating incompatibilities,
it works well. The old-fashioned jam
session approach, combined with
the free-and-easy atmosphere
created by allowing the public 1o
wander freely around the grounds,
makes the Grande Parade a real fes-
tival and not simply a series of jazz
concerts.

Says George Wein: “This year's
event will probably show a loss of
$50,000 on a total budget of around
$250,000. But if we can merchandise
the evenl a bit more, we can take it
into the black. 1t took six years for
the New Orleans festival to make
money—I'm sure we can make the
Nice event a success.”

The event was subsidized by the
town of Nice to the tune-of $80,000.

Wein admits that the clash with
the Antibes festival diminished at-
tendances to a certain degree and he
and Gamsohn and the mavors of
Nice and Antibes are planning a

round-table meeting to avoid a simi-
lar clash next vear.

If the Nice Grande Parade was
not a financial success, on a musical
fevel it achieved many peaks, one of
the most memorable of which was
the two-part Tribute to Count Basie
featuring Clark Terry, Joe Newman,
Eddie Lockjaw Davis, John Gua-
nier, Hlinois Jacquet, Harry Edison,
Zoot Sims, and others. Other high-
lights were performances of re-
strained good taste by the Ruby
Braff-George Barnes Quartet, the
crowd-pleasing solo piano work of
Earl Hines and Dorothy Donegan,
the Tribute to Bechet set by the So-
prano Summit men Bob Wilber and
Kenny Davern, and a superbly
swinging session by the twin tenors
of Eddie Davis and Illinois Jacquet
backed by the festival's best rhythm
section—Kenny Drew on piano,
Larry Ridley on bass and David Lee
on drums.

Drew's pianc work was con-
sistently fine throughout the festival
and other musicians who acquitted
themselves admirably were Zoot
Sims, Joe Venuu, Arvell Shaw, Ed-
die Hubble, Joe Newman, Harry
Edison, Benny Carter, Vic Dicken-
son, Buddy Tate, Bobby Hackett
and Clark Terry.

French television producer Jean-
Chnstophe Averty filmed many of
the sets and will put together 20 30-
minute programs for transmission
between November and May on
French TV's second channel.

® Continued from papge 64

on the Irish chart, had the release of
their album “Stage Two™ (Bell) by
EMI here to tie in with the group's
appearance at the National Sta-
dium. ... The Swarbriggs working
with producer David Mackey on
their next album. recorded in Lon-
don, and released internationally by
MCA and in Ireland by EML

The South Eastern Tourst Board
gave a reception at Madigan’s in
Donnybrook to launch a single “The
Sunny South East,” by the Kinsellas
and their Country Band from Wex-
ford, on the group’s own label Sail.

The record is in a special sleeve and
an entry form is provided for a free
competition with a prize of a week-
end for two in Rosslare or Tramore,

The Indians’ forthcoming album,
their fourth, “The Magnificent
Seven,” o be released by Hawk and
it will include four songs by Irish
writers. . . . Dolphin released “Love
Has A Mind Of Its Own,"” by Sean
Dunphy and Reform’s “Gotta Get
You Into My Life.” . . . EMI reissued
“Days Of Pearly Spencer” by David
McWilliams, originally out in 1967,

KEN STEWART

HAMBURG

Cologne record company Colorit
to release singles by Heidi Bruehl
and Domenico Modugno. . . . Singer
Peter Orloflf has not continued his
contract with Teldec. . . . Big success
reported by Melodie der Welt for the
singles “You And Me” by Albert
West and “The Opera” by Dizzy
Man's Band.

The Sissies from Amsterdam in
Germany for concerts from Aug. 15-
26 and the girls will also do tele-
vision shows here. ... Mireille
Mathieu the star of tv-show “Star-
parade™ here on Aug. 28, ... RCA
has launched the Frank Valdor or-
chesira with a double album “Frank

From The Music Capitals
Of The Worl

Valdor's Wonderful World of Trum-
pets.” ... Music publisher Dr, Hans
Gerig celebrated his 65th birthday in
Cologne. He founded his company
in 1946 and now has 35 different
publishing firms, Gerig himself hav-
ing been on the GEMA board of di-
rectors for 25 years.

Deutsche Grammophon made a
big promotional campaign for the
Elton John album “Captain Fantas-
tic.” WOLFGANG SPAHR

Fees Up 12'2%

® Conrinued from page |
were up by 12 percent, the same in-
crease being shown for jukeboxes,
tape, radio and television outlets
grouped together. Broken down, the
figures show an increase of only 5.5
percent for dancing. But this was
caused by a reduction of the number
of dances (184.000 against 200,000)
because of in-hall violence.

Record and disk clubs showed a
brilliant increase of 25 percent, de-

spite the fact that the number of

clubs dropped to 4.210 from 4,622,
Background music seemed to suffer
slightly through the number of radio
and television sets in public places.
Jukeboxes alone increased by no
more than 3 percent. But on the
other hand taped music showed a
big increase with 21.000 cassettes
and cartridge players in use against
a total of 17,000 in 1973,

One important development is
that background music is now used
not only in hotels, restaurants and
bars, but also retail shops.

There was also a 13 percent in-
crease in royalty revenue from musi-
cal films but audio/visual perform-
ances look like leading the way.
Though the French industry is ob-
viously in no hurry over this area,
the 1974 figures nevertheless show a
33 percent increase over 1973.
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POOR RESPONSE CITED

BBC Changes System On
Euro Song Nomination

LONDON —Because of poor re-
sponse from the public over voling
for winning entries in last year's Eu-
rovision Song Contest, the BBC has
changed the system of nominating
the song.

Previously, the BBC picked the
artist and invited songwriters and
publishers to nominate songs. The
new system means that unknown
songwriters and performers now
also have a chance of representing
the UK.

The BBC has invited songwriters
to submit entries, along with the
name of the performer, through a
member of the Music Publishers’
Association. A short list of 30 songs
and performers then goes forward to
a panel of two members of the MPA,
tiwo members of the Song Writers
Guild of Great Britain and four ¢x-
peris nominated by the BBC.

Up to 12 songs will be then picked
out and the artists will perform them
live at a British Song Competition al
the Royal Albert Hall on Feb. 15
Voting for the winning entry will be
conducted in the same way as the ac-
tual Eurovision Song Contest. with
juriesin the 12 BBC regions voting,

Head of BBC-TV light entertain-
ment Bill Cotton says he has been
seeking a new system of song selec-
tion to give a wider varety of entries.

The change of system is likely to
mean that as well as unknown art-
ists, established names are more
likely to come forward if they know
which song they are to sing. Cer-
tainly the Music Publishers’ Assn, 1s

International

Turntable

In & major restructuring of the m-
ternational division. EMI has ap-
pointed Peter Jamieson as general
manager of that department. At the
same time, the return to EMI of Gor-
don Collins, now general manager of
distribution and dealer services, has
been announced.

Jamieson goes to the international
division having been managing di-
rector of EMI Greece. In a welcom-
ing statement. EMI director of sales
Mark Abbott thanked Paul Braith-
waite for his “holding function™ as
acting general manager for seven
months in which time he raised ex-
port sales o a record 511 millhion.
Braithwaite now becomes deputy
general manager.

(Conntinned on page 68)

Cuban Music

® Continued from page 28

whom live here now) like Perez
Prado, Orquesta America, Sonora
Matancera, Celio Gonzalez, Olga
Guillot, Acerina and Bienvenido
Granada who made tropical hits as
big in Spanish-speaking lands as
well as in the Orient, Europe and the
U.S.

Among the artists seen in this lat-
est opening up of Cuba were such
oldtimers (who remamned in their
native land) as Elene Burke and
Carlos Puebla, along with new-
comers such as Los Van Yan Orches-
tra. Manguare Group, Silvio Rodn-
guez and Sara Gonzalez, latter two
also composers.

“Either their zero contribution to
the music world was because it was
not totally representative of the best
of Cuban artists and composers (al-
though the program publicized it as
such) or there was some underlying
political reason why some of the bet-
ter ones were left behind,” Azcar-
raga declares,

pleased with the new system and a
meeting was held this week to help
lay out other rules for the contest.

Phonogram U.K.
Holds Confab

LONDON—Using the theme
“let’s get 1t all together.” Phonogram
LLK. last week held its first-ever
one-day conference for its promo-
tion, field promotion and press de-
partments.

Subjects covered included plan-
ning, coordination and communi-
cation between the three depart-
ments, plus budget control and artist
relations.

Terry Bartram, Phonogram head
of public relations, opened the meel-
ing at the Runnymede Hotel, Eg-
hem, Surrey.

Bartram has the responsibility for
coordination of artist liaison is 10 be
transferred to the public relations
department. A new artist liaison ex-
ecutive is 1o be recruited and for the
first time Phonogram will have a
separate artist liaison department to
service the whole company.

Day-to-day artist liaison coordi-
nation will be the responsibility of
Ken Bruce, one of Phonogram’s two
senior press officers, Bartram says:
“*Phonogram artist relations is excel-
lent, but must continue to be the re-
sponsibility of everyone, from
switchboard girls to managing direc-
tor. But details of artist liaison
should be planned and imple-
mented just like any other function
of management.”

Budget control was emphasized
by managing director Tony Morris
who, with marketing manager Ken
Maliphant and financial controller
Glynn Williams, joined in on a talk-
in.

He says: “If we are to maintain
our profitability during these
problematical times. not only do we
have to have a high volume of chart
entries, but also be disciplined and
professional in our financial con-
trol.”

BBC Records In
Huge Sales Rise

LONDON—-During a time when
record sales generally are depressed,
BBC Records here reports sales fig-
ures for the month of June were a
staggering 350 percernt up on figures
for June last year.

Major factor has been the intro-
duction of compilation albums,
which started less than a year ago.
“Top Of The Pops, volume one,” out
last December, is still selling stead-
ily. The second volume came out in
June this year, with initial orders of
50,000 and heavy repeat orders.

The “Show Of The Week™ album,
released in January, has also sold
heavily. Other good sellers have
been comedy albums like "Goon
Show Classics” and Monty Python
product, the latter despite competi-
tion from elsewhere in the industry.

BBC Records head Roy Tempest
says: “Obviously we are delighted
with the figures. but particularly en-
couraging is the fact that back cata-
log sales are also up over last year in
their own right.”

The company plans two market-
ing campaigns through to the
Christmas sell-in period. One cen-
ters round the release of four new
comedy albums and the second is on
children’s product, including a *Best
Of Disneyland™ compilation.
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BRITAIN

(Courtesy Music Week)
*Dencles local origin
BINGLES

GIVE A LITTLE LOVE—"Bay City
Rollers {Bell)—Utopta/DJM

BARBADOS—*Typically Tropical
(Gull}—Gul Songs (J. Calvert/M.
West)

TEARS ON MY PILLOW —Johnny
Mash (CBS)—ATY

MISTY —Ray Stevens [Janus)=
Bregman Vocco & Conn (Ray
Stevens)

JIVE TALKIN'—*Bea Gess (R50)—
Abigail /Slam (Arif Mardin)

IF YOU THINK YOU KNOW HOW TO
LOVE ME—*Smokey [RAK)—
Chinnichap /RAK (Mike Chapman/
Nicky Chinn}

SEALED WITH A KI55—Brian Hyland
{ABC)—Unkted Artists
{Pogo Prod.)

IT'S IN HIS KISS—Linda Lewis
{Arista}=T.M. (Tony Silverster/
Bart Delotex)

THE HUSTLE—Van McCoy (Aveo)—
Wamner Bros. (Hugo/Luigi)

JE T" AIME=Judge Dread {Cactus)—
Shapiro-Bernsiein (AlTed Prod.)

ROLLIN® STOME—"David Essex
(CBS)—April/Rock On (Jefi
Wayna)

| CAN'T GIVE YOU ANYTHING (BUT
MY LOVE)}—Stylistics (Aveo)}—
Avemb/Cyril Shans (Hugo/Luigi)

HAVE YOU SEEN HER/OH GIRL-—
Chilites [Brunswick)—Buriington
{Eugene Record)

EIGHTEEN WITH A BULLET—"Pete
Wingfield (Island)—Island /Uncle
Doris [Pete Wingfield)

ACTION—"Swest/Essex (Sweet)

DELILAH— *Sensational Alex Harvey
Band {(Vertigo}—Donna [David
Batchelor)

| WRITE THE SONGS—David Cassidy
(RCA)=Sunbury (B. Johnston/D.
Cassidy)

D-i-¥-0-R-C-E—Tammy Wynette
(Epic}—London Tree
(Bilty Sherrill)

MEW YORK CITY—*T. Rex (EMI}—
Wizzard (Marc Bolan)

HIGHWARE—Linda Carr & the Love
Squad (Chelsea)—Intersong
(Kenny Molan)

BLANKET ON THE GROUND—Billia
Joe Spears (United Artists)—
Campbell Connelly (Larry Butier)

SHERRY—*Adrian Baker (Magnet)—
KPM (Morgan Baker)

DOLLY MY LOVE—Moments {(All
Platinum)}—Sunbury Musie (H.
Ray/T. Keith)

I'M NOT IN LOVE—*10¢.c.
{Maorcury}=—35t. Annes [10c.c.)
FOOT STOMPIN' MUSIC—Hamilton
Bohannon [Brunswick)—
Burlington {H. Bohannon)

7-6-5-4-3-2.1 (BLOW YOUR
WHISTLE—Rimshots (Al
Platinum}—Cookaway (H. Ray/A.
Goodman)

DISCO STOMP—Hamilton Bohannon
{Brunswick)—Burlington
(Hamilton Bohannon)

IT'S BEEN 50 LONG—George
McCrae (Jay Boy)—Sunbury
Music (H.W. Cassy/R. Finch)

THE LAST FAREWELL—"Hoger
Whittaker (EMI)—Tembo Music
(Denmis Preston)

LOVE ME BABY—"5usan Cadogan
(Magnet)—Magnet (Peter
Waterman)

GET IN THE SWING—"Sparks
{Iskand)}—lsland {Tony Viscondi)

WHISPERING GRASS—*Windsor
Davies/Don Estelle (EMI}—
Campbell Connelly (Walter J.
Ridley)

EL BIMBD—Bimbo Jat (EMI)—
Burlington Music (Laurent Rossi)

BLACK PUDDING BERTHA—
*Goodies (Bradiey's)—0Oddsocks/
ATV (Miki Anthony)

MY WHITE BICYCLE —*Marareth
(Mooncrest)—Getaway /Carlin (M.
G hartton)

MOONSHINE SALLY—*Mud (RAK)—
Chinnichap/RAK {(Mike Chapman/
Micky Chinn})

SEXY—M.F.5.B. (Philadelphia)—
Gamble Hulf/Carflin (Gamble
Huff)

I DO | DO—Abba (Epic)—Bocu

26 DOING ALRIGHT WITH THE BOYS—
*Gary Glitter (Bell)—Leeds (Mike
Leander)

HARMOUR LOVE—5yreeta (Tamla
Motown)—Jobete London [Stevie

Wonder)

FAME—*David Bowie (RCA)—
Mainman / Lennon/ ATV / Cailidh/
Crysalls (Bowie /Maslin)

OME NIGHT ="Mud (RAK)}—United
Artists (Mike Chapman/Micky
Chinn}

LOVE WILL KEEP US TOGETHER—
Captain & Tennille (ARM)—
Kirshner/ Warmer Brothers
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44 42 T OUGHTA SELL A MILLION—*Lyn
Paul (Pelydor)—Cookaway
{(Mavid MacKay)

SUMMER OF "42—Biddu Orchestra
{Eplc)}—Warner Brothers (Biddu)

ROCHDALE COWBOY—*"Mike
Harding (Rubber)—Francis Day &
Hunter (Geoff Heslop)

SWEET CHEATIN® RITA—"*Alvin
Stardust (Magnet)—Cookaway. Tic
Toc (Roger Gresnaway)

THAT'S THE WAY (I LIKE IT)—K.C.
& The Sunshine Band (Jay Boy)—
Sunbury (H.W. Casey/R. Finch)

SING BABY SING—Stylistics
{Avco)—Avemb/Cyril Shane
{Hugo/Luigl/'Welss)

BEST THING THAT EVER
HAPPENED—Gladys Knight & The
Pips (Buddah)}—KPM (Kenner/
Wisa)

47 44

LPs

HORIZON—Carpenters (A&M)

VENUS & MARS—Faul McCartney &
Wings (Appie)

ONCE UPON A STAR—Bay City
Rollers (Bedl)

CAPTAIN FANTASTIC & THE
BROWM DIRT COWBOY —Ehon
John (DJM)

> iw: e g
il 7

5 4 BEST OF THE STYLISTICS {Avco)
6 5 THE ORIGIMAL SOUNDTRACK—
10c.c. (Mercury)
7 9 MUD=Mud Rock, Wol. 2 (RAK)
B 12 THE BASEMENT TAPES—Bob Dylan
(CBS)
9 7 STEP TWO-—Showaddywaddy (Bell)
10 B ONE OF THESE NIGHTS—Eagles
(Asylum)
11 14 THE DARK SIDE OF THE MOON—
Pink Floyd (Harvest)
12 10 ROLLIN'—Bay City Rollers (Bell}
13 11 TUBULAR BELLS—Mike Oldfiaid
{Virgin)
14 15 CAT STEVENS' GREATEST HITS—
(ALM)
15 20 SIMON & GARFUMKEL'S GREATEST
HITS—({CBS)
16 13 THE SINGLES 1969 1973—
Carpenters (AEM)
17 43 TEN YEARS NON STOP JUBILEE-
James Last (Polydor)
1B 22 24 CARAT PURPLE=Deep Purphe
{Purple)
19 19 BEST OF TAMMY WYNETTE—(Epic)
20 21 BAND ON THE RUN-—Paul
McCariney & Wings [Apple)
21 17 ELTON JOHN'S GREATEST HITS
(DM
22 26 THE SNOW GOOSE—Camael (Decca)
23 48 FROM MIGHTY DAKS—Ray Thomas
{Threshold)
24 18 MADE IN THE SHADE—Rolling
Stones (Rolling Stones)
25 16 10C.C.—Greatest Hits (Decca)
26 24 THANK YOU BABY-—S5tylistics (Avco)
27 29 THE BEATLES 1967-70—{Apple)
28 50 SMNOWFLAKES ARE DANCING—
Tomita (Red Seal)
29 23 WHEN WILL | SEE YOU AGAIN—
Johnny Mathis (CBS)
30 — MAKE THE WORLD GO AWAY—
Donny & Marie Osmond {(MGM)
31 47 THE MYTHS & LEGENDS OF KING
ARTHUR—Rick Wakeman [A&M)
32 40 DISCO BABY—Van McCoy & the
Soul City Symphony (Avco)
33 28 RETURN TO FANTASY-—Uriah Heep
{Bronze)
34 27 TAKE GOOD CARE OF YOURSELF—
Three Degrees {Philadelphia)
35 37 THE BEATLES 1962.-1966 (Appie)
36 34 THE BEST OF BREAD (Elektra)
37 — AND | LOVE YOU SO—Perry Como
(RCA)
38 44 LET ME TRY AGAIN-Tammy Jones
(Epic}
3™ — GLEN CAMFBELL'S GREATEST HITS
(Capitol)
40 35 BRIDGE OVER TROUBLED WATER-—
Simon & Garfunkel (CBS)
41 32 JUDITH—Judy Collins (Elekira)
42 25 PHYSICAL GRAFFIT|—Lad Ieppelin
(Swan Song)
43 31 AUTOBAHN—Kraftwerk (Vertigo)
44 — MEMORIES ARE MADE OF HITS—
Perry Como (RCA)
45 36 THE BEST YEARS OF OUR LIVES—
Steve Harley & Cocknoy Rebsl
(EMI)
46 49 ON THE LEVEL-—S5tatus Quo
(Vertigo)
47 45 MEDDLE—Pink Floyd (Harvest)
48 39 RIDE A ROCK HORSE—Roger
Daltrey (Polydor)
49 — TOMMY (Soundtrack) (Polydor)
50 — SHIRLEY BASSEY SINGLE ALBUM
{United Artists)
JAPAN
{Courtesy of Music Labo)
SINGLES
As OF 7/ 28
This
Wesk

1 CYCLAMEN NO KAORI—Akira Fuse (King)

2 KOKOROMNOKOR|—Takashl Hosokawa
(Calumiia)

3 KAKKOMAN BOOBIE—Downtown Boogie

Woogie Band (Express)
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13
14
15
16
17
18

19

This

YUDACHI ND ATODE—=Gono Noguchl
(Palydor)

17 NO HATSU—Junko Sakurada (Victor)

CHIKUMAGAWA—Hiroshi Hsuld
{Minorughone)

YASURAGI—Toshio Kurosawa (Columbla)

ITSUKA MACH!I DE ATTA MARA—
Masatoshi Makamura (Columbia)

MATSU HIRAKL SEISHUN—Momos
Yamaguchi (CBS/Sony)

KOl no boso—Kidekl Saljo (RCA)

BOKLU NI MAKASETE KUDASAI—=Craft
{Edeitra)

SHOWA KARESUSUKI—Sakura and Ichiro
(Potydor)

OHOIDE MAKURA—Kyoko Kosaka (Aard-
Vark)

TAIYO MO KISETSU—Zulorubl (AT}

TOMOSHIBI—Aki Yashiro (Tekchiku)

UGUISUDAN] MUSIC HALL—Tsuruko
Shofukutel (Warner)

WAKARE NO KUCHIZUKE—Shinlehi Mari
(Victor)

BOKL NO PAPA WA KARATE NO SENSElI—
Finger 5 (Philips)

MAMIDA GOMORO—Tonosama Kings
(Victor)

KANGAE SASETE HOSHINO—Mineko
Miskikawa (Victor)

ITALY

(Courtesy of Germano Ruscitto)
SINGLES
As OF 7/22

Weak

1

Fa

oh tm b L

10
11

12
13

14
15

This

AMORE GRANDE AMORE LIBERD-—I
Guardiano Del Fara (RCA)

BUOHASERA DOTTORE—Claudia Mori
{Clan-MM)

TORNERD'—Santo California (YEP)

YUPPI DU—Adriano Calentanc (Clan-MM)

PARLAMI D'AMORE MAUIU"=Mal (Ricordi)

IL GIARDINO PROIBITO—Sandro Giacobbe
(CB5-MM)

DIALOGO—Al Bano & Romina Power (Libra-
MM}

PIANGE IL TELEFONDO=—Domenico
Modugno {(Caroselio-Ricordi)

PICCOLA YENERE—I Camalcontl (CBS-MM)

LADY MARMALADE—LaBella (Epic)

SABATO POMERICCIO—Claudio Baglioni
(RCA)

L'IMPORTANTE E" FINIRE—Mina {PDU-
EMI}

INCONTRO—Patty Pravo (RCA)

DUE—Drupi (Ricordi)

POAPOP—Enrico Intra (RIFD)

HOLLAND

{Courtesy of Stichting Nederlandie)
SINGLES

Weak
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STAND BY YOUR MAM—Tammy Wynetis
{Epic)

THE ELEPHANT SONG—Kamahl (Philips)

IF YOU GO—Barry and Eilesn (Omega)

RAMAYA—Afric Simone {CHR)

DOLANMNES MELODIE—de Sennsville and
Toussaint (Omegs)

BEFORE THE NEXT TEARDROP FALLS—
Freddia Fender (Dot}

FOE DEE OH DEE—Rubettes (Polydor)

ROLL OVER LAY DOWN=S5tatus Quo
(Vertigo)

ACTION—The Sweet (RCA)

VIND—Imca Marina (EMI)

SWEDEN

{Courtesy of Radio Sweden)
*Denotes local origin
LPs

This
Week
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ABBA (LP)—*Abba (Polar)

VENUS AND MARS (LP}—Wings (Apple)

PAA EGEM HAMD (LP)—"Mats Raadbarg
{Polydor)

ETT STEG TILL (LP}—="Pugh Rogefeldi
{ Metrononme)

CAPTAIN FANTASTIC {LP}—Elton John
(DJM)

NEVER CAN SAY GOODBYE (LF)—Gloria
Gaynor (MGM)

FOUR WHEEL DRIVE [LP}—BTD (Mercury)

KRAMGOA LAATAR (LP)—*Vikingarna
(Marianne)

| CAM HELP—Billy Swan (Monumant)

OME SIZE FITS ALL (LP)—Frank Zappa &
The Mothers OF Invention (Discreet)

SWITZERLAND

{Courtesy of Radio Hitparade)
As Of 7/25
SINGLES
PALOMA BLANCA—George Baker Selection
(W8)
DEINE SPUREN IM SAND—Howard
Carpendale (EMI)
ONLY YOU CAN—The Fox (CTC)
DON'T BE CRUEL—Billy Swan (Monument)
TU T'EM VAS—Alain Barriere (Albatros)
| DO | DO | DO—Abba (Polydor)
SHAME, SHAME, SHAME—Shirley L
Company {(Philips)
TORMERD—=I Santo California [Ariola)
| CAN DO IT—The Rubettes (State Rec)
FOX ON THE RUN—The Swest (RCA)
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THE BEST OF ISAAC HAYES—Enterprise ENS-7510 (Stax),
With Hayes recording again (for ABC) for the first time in sev-
eral years, this collection of his groundbreaking pop/soul
cuts comes al a perfect time. Highlights are his inventive
talk/sing style that influenced so many others over the years,
several of which eventually became major AM hits. Material
still sounds fresh, though some of the cuts are shortened sub
stantially from their original LP length. Still, the set stands as
a good historical marker toward the spol black music has ar-
rved at today.

Best cuts: “Walk On 8y,” "I Stand Accused.”
From Shaft." "By The Time | Get To Phoenix "

Dealers: Artist has current hit single and LP, s0 now is
prime fime to expose catalog.

S T

THE BEST OF JOHNNIE TAYLOR—Stax, STS.5522. One of
soul's most dynamic performers, wha has managed to fuse
soul and gospel sounds perfectly over the years, pets a show
case of some of his best pop and soul single hits as well as
some top LP cuts. Big band soul style that Taylor uses so well
is captured on the collection, Set is a fine collection of some
of the best of the artist between purely gospel days and his
currenl efforts.

Best cuts: “Who's Making Love,” "Steal Away,” "|'ve Been
Born Again,” “Testify (| Wanna),” “Cheaper To Keep Her."

Dealers: Good opportumity to market catalog.

Y Eouning

STEVE YOUMG—Seven Bridges Road, Blue Canyon 505,
There is a sameness in a sense, to much of the music, yet a
great versatility in what he has to say. This seeming contra-
diction 1sn't really one at all. In the songs, Steve seems to pul
himself in a sadness and failure bag, yet all of the other emo-
tions are there as well, and his excellent lyrics really make it
all worthwhile, Great musicians doing background, and some
fine background singers as well, Recorded al three different
studios, Paul Tamnen does the production work. Out of the
album comes the initial single release, "The White Trash
Song.” which is outstanding for its lyric content, and "My Ok.
lahoma,” a beautiful tune. Other great ones include "Come
Sit By My Side,” "l Begin To See Design” and “Montgomery
In The Rain.”

Dealers: Something new and something blue. Very listen-
able.

ﬁé@%dg&

RICHARD PRYOR—Is H Something | Said?, Reprise M3
2227 (Warner Bros.). Pryor comes off an enormously success-
ful LP with “That Nigger's Crazy" and comes up with a hu-
morous and at the same time highly topical set. Subjects
cover politics, drugs, the Yietnamese refugee situation, who
gets justice—as well as some good straight comedy pieces.
Four letter words tossed in every second word or so, but the
language is the kind most of us use and is not here for shock
value. And while Pryor is having a good time throughout, most
of his humor hits home in one way or another. Like most truly
funny men, he is making fun of situations that effect a lot of
us and are not always so funny.

Best cufs: “New Niggers,” "Just Us,”
Feets,” "When Your Woman Leaves You."

Deabers: Display in pop and comedy. And screen the LP
before playing in store.

MONTY PYTHON—Soundtrack Of The Trailer Of The Film
Of Monty Python And The Holy Grail, Ansta AL 4050, This is

"Theme

"Mudbone—Little

Top Album Picks

Number of LPs this we

S avieweao

the newest release from this madcap group of satinsts. About
hall of the material 15 from their new movie, “The Haly Grail,”
and the rest s new material that is somewhat related to the
movie. Disk jockeys should preview the record before airplay
so that they know what's about to happen, This is probably
the funniest LP these pranksters have released to date.

Best cuts: The album is not banded into individual selec-
tions.

Dealers: Don't forget the huge popularity of this group.

First Time Around

FOX-Ariola Amenca/GI0 ST-30001 (Capital). Fiest re
lease from the new lay Lasker/Howard Stark venture is a
grouping of perfect AM material highlighted by the produc
tion and writing of veteran Kenny Young and the intriguing
little girl yet sexy vocals of a lady named Roosna. 0dd beat to
much of the material adds ta the fun, with almost a Carib
bean feel from time to time. Songs range from love cuts to
some pulled from pure imagination. Technically well done
throughout with basic rock band augmented from time to
time by top session men Dean Parks, Jim Horn, Lee Sklar,
Russ Kunkel and B.J. Cole. Most important, however, the al-
bum 15 full of fun music, something that's all teo rare in the
record industry today.

Best cuts: “Only You Can" (the single, released brefly on
ABC but remastered here for an all around better sound),
“"Love Letters.,” "Imagine Me—Imagine You," "He's Got
Magic,”" "Red Letter Day.”

Dealers: Single should be a hit, and Capitol 1s planning
major push on the release.

MARCIA WALDORF—Memoranda, Capricorn CF 0159
(Warner Bros.). One of the better new song stylists and lyr-
icists of the year, the lady is a fine pianist who incorporates
elements of pop, jazz, blues and country into a repertoire that
mcludes a spectrum ranging from good rock to supper club
mood ballads. A wide vocal range thal, somehow at a time
when there are a myriad of female singers gaiming populanity,
sounds original, Ms, Waldord has the sense to offer variety as
well as skillful work. Some story songs, some love songs, 3
voice that can be powerful or soft. Strong promise as a solid
LP seller.

Best cuts: “Memoranda.” “Love Is In,”" "The Rhythm Of
The South,” “Born Again,” “Lady Chain,” “Gentle Man."

Dealers: Label is excellent at artist promotion, so watch
for material on this lady.

BILLY PARKER'S Fourth World Freedom Of Speech, Strata
East SES 19754, This is one of the most impressive first ef-
forts in the jazz-soul groove in some time. Besides very strong
matenal that evokes memories of Gil Scott-Heron's album on
this label, the overall effort is super. Besides Parker's propul-
sive, thythmic drumming, there is the musicianship of
trumpeter Cecil Bridgewater, saxophonist Ronald Bridgewa-
ter, bassist Cecil McBee and pianist Donald Smith {brother of
Lonnee Liston Smith). On top of this there are the vocals of
smith {who was featured on his brother's “Expansions™) and
Tony-award winner-jazz vocalist Dee Dee Brdgewater. This is
a great start and should pick up arplay.

Best cuts: “Dance Of The Little Children,” “Gemini's Lul-
labye,” "Home," “Get With It," “Freedom Of Speech.”

Dealers: Take a chance on this one and by all means play
it in-store.

Wiy

Jazz =

CAL TIADER-With Strings, Fantasy F-9482. Exceptionally
mellow set from fop vibe man Tjader, sounding for the maost
part like a well thought out grouping of supper club music
rather than some of the more obvious jazz sounds he has
come up with, The strings are here, bul they are relegated
well to the background for the most part and the move is ef-
fective. While Tjader obviously takes most of the solos on this
set of confemporary songs (excellent guitar from Eddie Duran
also appears throughout the LP), the strings act as a fine
cushion without dominating. Production from Tjader and pi-
anist Frank Strazzen. LP closes with one swinging jazz piece,
otherwise it is mainly easy flowing, easy to hsten to mood mu-
SiC,

wﬁ}
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ek 35 Lost week 45

Best cuts: "Emily.” "Why Did | Choose You,” "Last Night
When We Were Young.” "A House Is Not A Home."
Dealers: Artist has strong and loyal cult of fans.

Spotlight—the most oulstanding of the week's releases; pichs—pre-
dicted for the top half of the chart in the opinion of the reviewsr:
recommended—predicted to hil the chart among the lower hall posi-
tions or other atbums of superior quality; review editor: Bob Kirsch
reviewers: Kot Tiegel, Mat Freediand, Claude Hall, Bill Williams,
Jim Melanson, ks Horowitz, Bab Kirsch, lim Fishel

Billboard’s

Recommended LPs

pop

FLASH CADILLAC AND THE CONTINENTAL KIDS=3ons Of The
Beaches, Private Stock PS 2003, Almost a summer concept
sef from band that has become best known as an oldies con-
gregation. Lots of fun here, with Beach Boys styled harmonies
and onginal material from both the group and several top
British writers. A pood time throughout, with less emphasis
on old material and more on a sound that can be typed both
old and contemporary. Best cuts: “Time Will Tell,” “Good
Times, Rock & Roll,” "1 Wish You'd Dance.”

THE BEST OF THE STAPLE SINGERS—5tax, ST5-5523. Strong
collection of the gospel/soul/pop mix that put the Staples in
the pap spotlight after many years as one of gospel's super
groups. Most of the quartet’s biggest hits included. Best culs:
“Respect Yourself,” “I'll Take You There,” "Touch A Hand,”
“Make A Friend.”

THE METERS—Fire On The Bayou, Reprise MS 2228 (Warner
Bros.). Intriguing mix of pop, soul, disco sounds and New Or-
leans rock produced by the band and Allen Toussaint. More
variety than on the past few sets, with several vocal styles
incorporated as well as an excellent, bluesy instrumental,
Best cuts: “Fire On The Bayou,” "They All Asked About You,”
“Liar,”" “Middle 0f The Road.”

).D. BLACKFOOT-Southbound And Gone, Fantasy F-9487.
Singer who is huge in parts of the mid-West comes up with
second set, an LP of rockers and acoustic love ballads. Black.
foot sounds like John Pogerty on several of the rockers, which
are the songs he handles best. Best cuts: "St. Louis Lady,”
“Dove On The Dcean,” "Reggie Survives.”

HYDRA—Land Of Money, Capricorn CP 0157 (Warner Bros.).
Better than average combination of Southern rock and blues,
with members of the Allman Bros. helping out. Gravelly vocals
of Wayne Bruce work well against acoustic/electric instru-
mental backup. Best cuts: “Land Of Money,” “Don’t Let Time
Pass You By,” “Let The Show Go On."

BOB GIBSON—Funky In The Country, Legend Enterpnses
B95-64384. One of the finest singers in American folk history
returns to the recording scene with a fine live set, Acoustic
matenial, as might be expected, with Gibson's vocals sound-
ing as strong as ever. Lots of matenal from the pen of Shel
Silversten, as well as some Gibson onginals, Best cuts: ™I
Mever Got To Know Her Very Well,” “That's The Way It's
Gonna Be,” "One And Only/Brownsville.”

THE BEST OF THE DRAMATICS=VYolt VO3-5506 (Stax). An-
other fine Stax collection from group that is currently hot on
the soul and pap listings. Highlight is Ron Banks' distinclive
and excellent singing. Best cuts: “In The Ramn,” “Get Up And
Get Down.”

soul

GARY BARTZ-The Shaddow Do, Prestige P-10092 (Fantasy).
A change of pace for sax/synthesizer man Bartz, who moves
away from the strictly jazz element he is best known for into
soul sounding set. Full but mellow sound throughout, with
some particularly strong synthesizer work. Best cuts: "'Love
Tones," “See Gypsy,” “Incident” (with some interesting vo-
calizing).
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jazz

CHARLES EARLAND—Kharma, Prestige P-10095 (Fantasy).
Set cut live during 1974 Montreaux Jazz Festival offers show.
case for keyboardist Earland (particularly on some interesting
keyboard solos), while also displaying talents of Jon Faddis on
trumpet. Clifford Adams on trombone and saxophonist Dave
Hubbard. Big band sound achieved with seven piece set. Best
culs: "Morgan,” "Kharma "

THE WORLD'S GREATEST JAZI BAND PLAYS COLE PORTER-
World Jazz, WILP-5-6. Yank Lawson and Bob Haggert and the
band have fost none of their touch with this excellent group-
ing of big band versions of Porter tunes. Excellent liner notes
from Leonard Feather. Best cuts: “It's Alright With Me,"
“From This Moment On.”

THE PIAND CHOIR—Handscapes, Strala East SES 19750, This
15 the second album from this growp and it stacks up very
well. Fealuring the keyboard wirtuosity of seven top-notch
musicians, this album caplures a new direction in jazz. The
players are Stanley Cowell, Harold Mabern, Webster Lewis,
Sonelws Smith, Nat Jones, Ron Burton and Hugh Lawson.
Playing together simultaneously as an ensemble 5 the
Choir's forte, and since each musician 15 very accomplished
the mixture is masterful. Best cuts: "Ballad For The Beast
From Bali-Bali.,” "The Need To Smile.” “Barbara Ann," "In
What Direction Are You Headed.”

MURIEL WINSTON—A Fresh Viewpoint, Strata East SES/411.
Ms. Winston has pul together a beautitul package of 12 tunes
that touches base with jazz. gospel, r&b and even children’s
music. Featuring her mtriguing voice and the back-up chil-
dren’s chorus with Stanley Cowell, Clitfford lordan, Bill Lee
and Billy Higgins. Best cots: “We'll Remember These Years,”
“Sing Chillun Sing,” "A Song To Everyone In The World."' Side
two 15 worth playing straight through as a salute to its com:
poser Tadd Dameron—one of the great arranger-composer-pi-
anists,

classical

THE ROMERDS PLAY VIVALDI-With The San Antonio Sym-
phony Orch. (Alessandro), Mercury SRI 75054, A big seller in
its time, and now due for more good retail action in its impart
reincarnation. Concertos for one, two and four guitars are in
cluded, as well as one for guitar and three string instruments.
Okay sound and flawless Philips surfaces.

BACH: SONATAS & PARTITAS FOR UNACCOMPANIED VIOLIN
(COMPLETE)—Nathan Milstein, DG 2709 047, If anything,
the master violinist improves with age. The aristocratic style
that always characterized his playing is even more in evi-
dence. Tnmmed of non-essentials and false showmanship, it
seems even more devoled to the sole task of conveying musi-
cal meaning. An outstanding set that makes short shrift of
most versions available. A must package for collectors of ba-
sic violin literature.

GROFE: GRAND CANYON SUITE; DEATH VALLEY SUITE - Capi-
tol Symphony Orch. (Grofe), Angel 5-36089 (Capitol). A
timely reissue that should attract good sales as the bicenten-
nial fever mounts. Recarding dates from the fifties. but has
now been refurbished in serviceable enhanced “stereo,” and
i5 attractively packaged. The Grand Canyon Suite remains a
durable light classecal standard, and many will want a version
that features the composer in the rale of conductor,

JOPLIN: COMPLETE WORKS FOR PIANO—Dick Hyman, RCA
CRLS-1106. If this set had bean issued two years ago, or even
last year, its sales potential would have been ong to contend
with. But it comes on the scene as the giant Joplin wave has
already begun ta ebb. However, the performance here is al
such a high level that reasonable store mavement can still be
expected. OFf unusual interest is one LP side devoted to im
provisations on 12 pieces. offered elsewhere in the 3-record
sel as wrilten, Suggested list is at the 4-disk price,

MUSSORGSKY: PICTURES AT AN EXHIBITION; SCHERZOD IN E
FLAT: INTERMEZZO; CEREMONIAL MARCH—Munich Philhar-
monic (Andreae), BASF BC 22128, This first orchestral treat.
ment of the famed “Pictures™ 15 hardly likely to replace Ra.
vel's in public favor, bul it will exert a strong draw as a
cunosity on those who know the work well, Arranged by a
Rimsky-Korsakov pupil, it ofters another and less dramatic
view of the descriptive pieces. The other Mussorgsky selec-
tions are also heard in first recordings, rounding out a pack-
age that is unusual and unduplicated in the LP catalog

Kamco Plastics To Court Seeking Pay For Product

LOS ANGELES—Kamco Plastics
here is suing Richard Taxe, Sound
Alike Music and Reynolds Tool Co.
of Orange County, seeking payment

of an alleged $17,250 delinquency
and damages of 5110,000. Kamco

produces plastic resins.

Reynolds Tool Co., the co-de-
fendant, was disclosed as a supplier
to Taxe and his Datax Corp., a co-
defendant in his federal prosecution
in the summer of 1974. Art Reyn-

olds, president of the tool company,
which supplies parts for the assem-
bly of tape cartridges, testified that

Orrin Tucker Held
At Nevada Hostelry

SOUTH LAKE TAHOE. Nev.-
The Orrin Tucker Orchestra will re-
main in the Tikki Lounge at Har-
vey's Hotel here through Aug. 25, al-
ternating with Ron Rose, David and
Adele.

he had supplied items like pinch-
rollers to Datax,

The Kamco pleading claims that
Taxe 1s a majority stockholder in the
Reynolds firm. The suit claims that
the plaintiff is still owed the §17.250
because checks sent in July 1975 to
Kamco could not be cashed when
Taxe and/or his office manager,
Harriet Moss, stopped payment on
them. The suit further asks 510,000
damages and $100,000 punitive
damages.

WAL SRR er et HoRIS e R-c0m

Taxe is currently appealing his
three-year prison sentence convic-
tion for tape piracy before the circuit
court of appeals. San Francisco.

Drawing Monday

LOS ANGELES—Elon John and
Bernie Taupin on Monday (4) will
draw 500 cards from over 30,000
write-in requests for tickets to John's
performance at the Troubadour as a

fund-raiser for the Jules Stein eyein-
stitute at UCLA.

New

_Companies._

Jules Chaikin. music supervisor of
some 20 motion pictures, has
founded Jules Chaikin Music Serv-
ices i Studio City, Cahf. He also
will operate his own Auspex Music
publishing firm. Until recently,
Chaikin was vice president of
Filmusic, Los Angeles.

advoaTl8 Si61 6 LSNDNY
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Canada

Elmes Hot As Producer

TORONTO-G.R. Elmes Produc-
tions Inc., headed by George Elmes,
i5s finding success with Shooter and
Brutus, the two acts they represent
on an exclusive basis,

Shooter, following a op ten single
*“I Can Dance” on GRT in Canada
s¢l out on an extended tour of west-
ern Canada. On their return to To-
ronto the band headed into the To-
rontoy Sound Studios in Toronto o
record their first album for GRT
with Ralph Murphy producing and
Terry Brown enpineering. The al-
bum is set for release at the end of
September. The band’s latest single
for GRT 1s a cover of the Leo Sayer
song *“Tram,”

Once the band’s album is relensed
in the U.S.. dates have been set up
for a tour encompassing New York,
Chicago, Detroit, Cleveland, Cin-
cinnati, Washington, Kansas City
and Omaha.

Brutus recently set out on an ex-

Program To
Aid Serious
Recordings

OTTAWA-A program of finan-
cial incentives to stimulate the pro-
duction of more Canadian-pro-
duced serious music recordings has
been instigated by the Canada
Council,

Funds will be made available to
those record companies in this coun-
try that are at least 15 percent Cana-
dian-owned. The moneys are ear-
marked by the Council for use by
these companies in the production
of records in this country of Cana-
dian-composed music,

Some 50,000 has been put aside
by the government body to be used
to help to pay studio and other
recording costs. Though the amount
seems small, the council has indi-
caled that the initial figure is only
the start of a more extensive pro-
gram of support.

A Canada Council jury will judge
to which companies the money is to
be distributed, and the decision will
be based for the most part on the sort
of support that each record com-
pany plans to put behind each proj-
ecl, in a publicity and distribution
sense,

Guess Who
Rehearsal
Prior Tour

WINNIPEG—The Guess Who
spent a week in this city rehearsing
recently before setting out on an ex-
tensive North American tour at the
end of July. The tour closes in Mon-
treal on Sept. 14,

The band’s current album is
“Power In the Music” on RCA and
produced by Jack Richardson.
Though many stations across Can-
ada are still playing the cut “Down
And Out Woman,” RCA has re-
leased “Rosanne™ as their new
single. This is the second album with
the new Guess Who lineup of Bur-
ton Cummings, Dominic Troiano,
Bill Wallace and Garry Peterson,

A couple of the members of the
band have had individual projects
in the works over the last few
months. Cummings is producing the
comedy duo Maclean and Maclean
and Don Troiano has just finished
producing a session in Los Angeles
with Shawne Jackson who is work-
ing on a followup single to her Ca-
nadian hit “Just As Bad As You,”

tensive tour of western Canada end-
ing on Sept. 28, Their album for
GRT is in its final recording stages,
with production being handled by
Jack Richardson at Toronto’s Num-
bus Nine Studios. The LP is set for
September release. An eastern Can-
ada tour is planned following the al-
bum’s release. and they have been
engaged for a possible Savoy Brown
tour in Canada.

International

Turntable__

® Comtinued from page 66

The restructuring has been made
to allow progress on a broad front by
strengthening  the three inter-
dependent functions of licensing,
artist promotion and finished prod-
uet sales. David Finch, formerly ad-
ministration manager, has been ap-
pointed controller of licensing
services and business affairs.

The new licensing services divi-
sion under Finch is to concentrate
initially on the U.S.. Japan, Aus-
tralia and a number of European
countries. David Munns continues as
LS. licensing manager and adds re-
sponsibility for licensing and sub-li-
censing in the Japanese, Australian
and Canadian Markets. Dick Van
Vliet 1s promoted to licensing man-
ager for Europe.

Norman Bates, formerly imports
manager. becomes controller of fin-
ished product sales, responsible for
imports and exports, and his place is
taken by Clive Swan, who transfers
from the UK, sales division. Paul
Sinclair replaces Van Vliet as export
sales manager and Mike Heatley is
promoted 1o sales co-ordinator.

Jamieson starts his new position
on Aug. | 1. At 30, he has had consid-
erable overseas experience. He
joined EMI as a4 management
trainee in 1967 and worked for EMI
in Spain before his transfer to
Greece in 1970. He was director and
general manager of EMI-Lambro-
poules Bros. (EMIAL) which under
him achieved a 35 percent share of
the record market in Greece last
vear, He has been succeeded at
EMIAL by E.C. Demetriou,

Gordon Collins has for two years
been working with the Polygram
group both as commercial and gen-
eral manager of Polydor and as di-
rector of Phonodise. His new ap-
pointment effectively replaces Cliff
Busby, who left EMI after 25 vears to
head the United Artists sales team in
London,

Reporting to Collins will be Kerry
Humphries, general manager of dis-
tribution, and John Mew, manager
of dealer services, Collins originally

joined EMI in 1955 as assistant man-

ager of the Birmingham depot,

Julia Collins has joined the WEA
field promotion department as sec-
retary to field promotion manager.
Nigel Molden. She previously
worked with the Essex Music group,
first as secretary to David Platz and
then as a&r assistant. Recently she
has been working for Phonogram.

Bill Price, currently chief engineer
at AIR Swudios in London is 1o be-
come the new manager of Wessex
Studios. Both are controlled by
Chrysalis. Wessex is presently being
re-equipped and updated at a cost of
some $240,000. Price moves over
Sept. 1, replacing Ten Years After
bassist Leo Lyons, touring the U.S.
with the band and who will return to
pursue a career as an independent
producer.

Price joined AIR prior to its open-
ing five years ago and was involved
in planning the studios.

Anne Murray,
Cameron Tour

VANCOUVER—Anne Murray,
with special guest John Allan Cam-
eron, will set out on a tour of British
Columbia on Aug. 15 with a concert
at Kelowna's Memorial Arena,

The tour ends on Aug. 20 when
Ms. Murray performs at the Pacific
Nauonal Exhibition Coliseum, Van-
couver. It 1s her first tour of this west-
ern Canadian province m the last
two years. The tour 1s being handled
by International Promotion Con-
sultants Ltd.. Vancouver, headed by
Bruce Davidson,

The recently announced tour is
part of Ms. Murray’s intention of
playing some of the rural and more
ouflying areas on her future tours,
“When you just begin in this busi-
ness, vou always play the smaller
cities," says Ms. Murray. “Some-
where along the line, it’s easy 1o for-
get where you started out, [ know it's
important for me to play Los An-
eeles, Vancouver and the major
venues, but | don’t ever want to for-
get about the other cites.”

A full-color magazine/concert
program entitled “Annie™ has just
been released by Joseph Paul Publi-
cations in Toronto and will be avail-
able for sale on most of her [uture
concert dates.

John Allan Cameron, a regular
support act on many of Anne Mur-
ray's concert tours, has his own
weekly television show on the CTV
network in Canada. Bruce David-
son, president of [PC Lid.. organizer
of the tour, was recently appointed
as British Columbia representative
to the newly formed Canadian
Academy Of Recording Arts and
Sciences,

Council Backs
Opener By
Opera Co.

TORONTO-The du Maurier
Council For the Performing Arts
will sponsor the opening night of the
Canadian Opera Company's 27th
Toronto season, which runs from
Sept. 5 to Oct. 11 at the O'Keefe
Center, according to Herman Gei-
ger-Torel, general director of the
Canadian Opera Company. The
premiere will feature the perform-
ance of a new production of Puc-
cini's “Il Tabarro™ and Leon-
cavallo’s “I Pagliacci.”

Du Mauner, the Canadian ciga-
rette company, has supported the
performing arts in Canada for many
years, and last season made possible
the presentation of La Traviata.

As the need for greater support of
the Arts in Canada grew over the
vears, du Mauner's financial dona-
tions to performers and performing
groups increased proportionately
until in 1972, the du Maurier Coun-
cil For the Performing Arts was
formed, to more adequately assess
the industry’s needs, and more equ-
itably allocate the available dollars,
At that time. the company pledged
one million dollars to assist Cana-
dian performing arts productions
over the following five years—an
amount which, by the end of the
five-year period will have been more
than matched by the company in the
additional promotional support they
offer all organizations receiving
grants.

The 1975 Canadian Opera season
will include new productions of Puc-
cini’s Manon Lescaut, and Madame
Butterfly, and Johann Strauss Jr.’s
Die Fledermaus; and revivals of
Richard Strauss’ Salome; as well as
the Canadian music drama Louis
Riel by Harry Somers and Mavor
Moaore.
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“ROCK YOUR BABY' ROCKIN'—On a recent trip to the RCA Canada offices,
George McCrae, center was presented with a platinum record representing
150,000 sales on ““Rock Your Baby'' by R.F. Cook, vice president and general
manager of the Record Division, left, and Andy Nagy, Operations Manager for

Eastern Canada.

TORONTO

Charley Prevost, former national
publicity director for A&M Records,
joined Casino Records and Island
Records on a freelance promotion
hasis. . .. Glen Campbell, Bob Hope
and Sergio Mendes have been
booked into the Ivor Wynn Stadium
in Hamilton for Aug. 24. The sta-
dium’s first major concert this sea-
son wis Pink Floyd earlier this sum-
Mer. Larry Green, national
promotion manager of WEA Music
of Canada, flew to Montreal on July
13 to present a platinum award to
Alice Cooper for outstanding sales of
his album “Welcome To My Night-
mare” LP in Canada. . .. lan Tyson
has been signed to Broadland Rec-
ords, distributed in Canada by
Quality Records Limited. Tyson’s
first single release for the label is en-
titled “Goodness OF Shirlev.

Alan Thome has been appointed
record engineer at Toronto’s Thun-
der Sound recording studio. He joins
the studio’s two resident engineers,
Phil Sheridan and Bill Sedlon. . ..
Bill Gilliland, president of AHED
Music Corp., will handle the To-
ronto franchise for the Canadian-
made Briklin car. Plans for a show-
room and service facilities are un-
derway. ... Sara Ellen Dunlop has
completed a mini-promotion tour
into the midwest to promote her
recently released ELP on the Sara
Ellen’'s Homemade Records label
entitled “In the Light.”

The single “I'm On Fire” by Mike
Lehman on the Rubber Bullet label
has had a name change. Itis now en-
titled (“Something's Burning) I'm
On Fire.” ... Sherman/Mister
Sound will open their 25th store by
the end of the year with a new outlet
al the Kingsway Mall in Edmonton.
... Morse Code's debut single for
Capitol Records-EMI of Canada
Limited is “Cocktail.” . . . Clive Cor-
coran has been appointed promo-
tion director with radio station
CFTR in Toronto. . . . Music Shoppe
International 15 now representing
the newly formed band, Fingers.

MONTREAL

Jean Clande Wagnberg appointed
national sales manager for Caravan
Stereo Ltd. in Montreal. Wagnberg,
who was formerly branch manager
for Columbia Records in Montreal,

From The Music Capitals
Of The Worl

is touring coast to coast across Can-
ada solidifving with Caravan’s na-
tional accounts. ... Richard Glan-
ville-Brown has resigned in the
promotion department at Polydor
Lid. ... Jules Abramson, head of
sales for Phonogram Inc. and Mike
von Winderfelt of Polydor Inc. in
MNew York, were on hand for Pol-
ydor's annual convention in Mon-
treal recently. Tim Harrold, the
newly appointed head of Polydor
Lid. presided over the seminars run
by Allan Katz and Dieter Redecki,
head of promotion and head of
sales, respectively, for the company.

In the wake of their single “Jive
Talking,” which is high on the charts
in all markets in Canada, the Bee
Gees will undertake a four-week
tour of this couniry in September.
Their “Main Course” LP on RSO
and distributed in Canada by Pol-
ydor Ltd. is currently that com-
pany’s second best-selling album.
Their two “Best Of ... " albums
have been certified gold in the last
two months by Polydor Lid.

MARTIN MELHUISH

CIRPA Formed:;
Tab Directors

TORONTO-The Canadian In-
dependent Record Producer's Assn.
has been incorporated under a non-
profit charter and the following
members have been elected as direc-
tors:

Greg Hamilton, president of Axe
Records and Rubber Bullet Rec-
ords, was elected president of
CIRPA. Tom Williams, national
promotion director for Attic Rec-
ords, was elected vice president; and
Terry Brown, head of Toronto
Sound Studios Ltd., was elected sec-
retary-ireasurer.

Other directors elected 10 the
CIRPA board were Bernie Finkle-
stein of True North Records: Paul
Hoffert of N.P. & Bell; Jack Rich-
ardson of Nimbus Nine Produc-
tions; and Mel Shaw. manager of
the Stampeders and president of the
Music World Creations label.

The new address for inquiries
concerning membership and general
information on CIRPA is 14 Overlea
Blvd., Toronto, Ontario M4H 1A4.
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this week 83 Last

JOHN DENVER—I'm Sorry (3:29); producer: Milton Okun;
writer: John Denver; publisher, Cherry Lane, ASCAP. RCA IH-
10353, Followup to “Thank God I'm A Country Boy™ 15 a
change of pace ballad. Sweet kind of love song that Denver
does best, with a sad story line that should appeal to his
many fans. Title acts as good hook

LOGGINS & MESSINA—I Like It Like That (2:45); pro:
ducer. Jim Messina; writers: C. Kenner-A. Toussaint; pub-
lisher: Thursday. BMI, Columbia 3- 10188, Third time around
for this rocking oldie (Chrnis Kenner and the Dave Clark Five
before} is 2 new arrangement in a rocking vein from the duo’s
upcoming oldies LP. Blend of gruft and smooth vocals works
well.

recommended

ERIC CLAPTON-Enockin' On Heaven's Door (3:40); pro-
ducer: Albhy Galuten; writer: Bob Dylan: publisher: Ram's
Horn, ASCAP. RSO 513 (Atlankic),

ROLLING STOMES—Out Of Time (3:20); producer. Andrew
Oldman; writers: lagger-Richards: pubhsher: Abkco. BMI,
Abkeo 4702 (Londan).

BILLY SWAN-—Everything's The Same (Ain't Mothing
Changed) (2:34); producers: Chip Young & Billy Swan;
writer: Billy Swan; publisher: Combine. BMI, Monument 8661
(CAS).

CHARLIE KULIS—S5ave A Rose For Me (2:45); producers, Neil
Portnow & John Miller; writers: Grosrolas-Robbins; publish-
ers: Midsong, ASCAP. Playboy G044.

BLOOD, SWEAT & TEARS-Yesterday's Music (3:29); pro
ducer: Jimmy lenner; writers: D. Clayton Thomas-W. Smith
publsher: Lady Casey, BMI. Columbia 3-10189.

NANCY WILSON—He Called Me Baby (3:19); producers: Gene
Page & Billy Page; writer: Harlan Howard; publisher: Central
Songs, BMI, Capitel 4117,

ERIC ANDERSEN —Be True To You (3:25); producer: Tom Sell-
ers: writer; Enc Andersen; publisher: Wind And Sand, ASCAP.
Arista 014].

SAMI JO-You're A Part of Me (3:40); producer; Jimmy
Bowen, writer: K. Carnes: publishers. Brown Shoes/Chappell,
ASCAP. MGM 14820

VIEWeO

GILBERT O'SULLIVAN-I Don't Love You But | Think | Like
You (3:10); producer: Gordon Mills; writer: G. 0'Sullivan;
publisher: MAM, ASCAP. MAM 3644 (London).

MUNGO JERRY —In The Summertime (3:33); producer: Barry
Murray; writer: R. Dorset: publisher: Mechanical. Pye 71032

ATV
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RAY CHARLES—Living For The City (3:58); producer Ray
Charles: writer: Stewie Wonder: publishers: Jobette/Black
Bull. ASCAP. Crossover 981. The “Genius” brings new life to
the Stevie Wonder classic with some of the most soulful sing:
mg he has served ep in some fime. From his current LP
Charles sounds more like his old self than he has in years
Expecl pop as well as soul play on this rocker. Good talking
break also included.

recommended

RON BANKS AND THE DRAMATICS—{I'm Going By) The Stars
In Your Eyes (3:31); producer: Don Davis; writer; T. Hester;
publisher: Groovesville, BMI, ABC 12125.

THE TRAMMPS—Hooked For Life (2:37); producers: Baker,
Hamis & Young; writers: B. Sigler-N, Harris-A, Felder, publish:
ers: Golden Fleece/Mighty Three, BMI. Atlantic 45-3286.

HARLEM RIVER DRIVE —Need You (2:43); producer: Stan Vin
cent: wnter. Stan Vincent, publisher. Laser, BMI Arisia
0142,

GHETTO CHILDREN—Don't Take Your Sweet Lowin' Away
(2:41); producers; Bobby Martin & Mike Nise, wrniters:
Mystro-Lyric; publishers: Big Seven/Steals Bros./Nise. BMI
Roulette 7173

SECRETS—{Baby) Save Me (2:35); producers: David Jordan &
Andrew Smith; writers: Andrew Smith-David Jordan; publish:
ers: Classified/Eyes Have It/Unichappell, BMI. Wand 11288
(Scepter).

JIGSAW—Sky High (2:33); producer: Chas Peate; wrniters: Des
Dyer-Clive Scott; publisher: Duchess, BMI. Chelsea 3022.

HUBERT LAWS—The Chicago Theme (Love Loop) (3:15); pro-

ducer: Creed Taylor; writer: Bob James; publisher: Trunk,
ASCAP. CTl 27 F (Motown).

KALEIDOSCOPE-Thank You (3:32); producers: Baker-Harris-
Young; writers: A, Felder-N. Harris; publishers: Mighty
Three/Golden Fleece, BMI. TSOP 4770 (CBS),

Top Sing|

st week 106
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FOX—Only You Can (3:05); producer. Kenny Young:
writer. Kenny Young: publishers: Gurusama/Chrysalis.
ASCAP. Anola Amenca 7601 {Capitol). First Aricla America re-
lease is a rocker with a little girl female lead, Caribbean beat
and the closest thing to a perfect AM sound imaginable. Re-
leased briefly on ABC, but this is a remastered version

ESSENCE—Sweet Fools (3:04); producers: Willie Hender-
son & Frank Rand; writer. J. Peterik; pubhishers: Bald Me
dissa/Will-Rock, ASCAP. Epic 8-50133 (CBS). Smooth, pow.
erful soul cut with full lead vocals, crescendo like backups
and instrumentals and a fine shot at pop crossover.

STREET CORNER SYMPHONY—Earth Angel (3:29); pro
ducers; ). Love & M. Zager; writers: Curtis-Williams, pub
lisher: Dootsi-Williams, BMI. Bang 719 (Web IV), Fairly faith
ful version of the old Penguins it with some good vocal tricks
arded.

GOLD RUSH—Can She Do It Like She Dances (2:59); pro
ducer; Steve Duboft: writers: Steve DubotlGerry Robinson;
publisher: American Broadcasting. ASCAP. Arista 0140. Good
rocker thal has a fun story line and some interesting sugges-
tions. With the kind of play “Tush™ 15 getting, however, no
reason why this should not receive equal time.

LARRY JON WILSON—DOhoopee River Bottomiand (3:43);
producers: Rob Galbraith & Bruce Dees; writer; Larry Jon Wil
san; publisher: Combine. BMI. Monument 8663 (CBS). Some
stylistic resemblance to Tony Joe White here on this pop/
country story, Singer currently getting strong label push

CRYSTAL MOTION-You're My Main Squeeze (PL. 1)
(3:08); producers: Frank Fioravanti & Pal Rakes: wniers;
Frank Fioravanti-Pal Rakes; publishers: Melomega/Philo-
mela, ASCAP/BMI. Sound Gems 105 Good pop/soul mid-
tempo cul with blend of falsetto and tenor vocals that s al-

~ready receiving East Coast airplay. Disco play also likely,

~C N
Country

NARVEL FELTS~Funny How Time Slips Away (3:02); pro-
ducer: Johnny Morris; writer: Willie Nelson; Tree (EMI), ABC-
Dot 17569, Narvel takes the old Willie Nelson hit and makes

© Copynight 1975, Billboard Publications, Inc. No parl ol this publicalion may ba
stofed in a refrieval system, o transmitted. in any form of by any meaans, electronic, mechanical,
photlocopying, mcofding, o altharwiss, without the pror written permission of the publishern
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it a hit all over again. He 1s the master of expression in a song,
and his new label inherits another smash. Flip: No info

SUE THOMPSON-Big Mable Murphy (3:10); producer:
Weslay Rose; writer: Dallas Frazier; Acuff-Rose (BMI). Hickory
354 (MGM). This is Sue at her best. singing an old piano and
barroom type number. gving it that listenable hit which
makes it a great song in any kind of chart. Flip: “Big Daddy";
(2:00); producer: same; wnter: John 0. Loudermilk.

DAVE KIRBY—Colorado (3:32); producer: Pete Drake
writer: Dave Kirby, Tree (BMI); Capitol 4119, Not only can
you see the mountains and the streams, you can visualize o
as a background for this fine ballad which has beautitul lyrics
and melody. Flip: No info.

MARGD SMITH—Paper Lowin' (2:33); producer. him
Vienneau; writer. Marpo Smith: lidobi (BMI); 20th Century
2222. She follows that first hit with another, which is the cor
rect formula. and wroie it herself, which is a handy device. A
very pretty voice, good style, and a well produced song. Flip
Mo nfo.

CHARLIE McCOY—Blues Stay Away From Me (2:35); pro-
ducer. Fred Foster: writers: Alten Delmore, Raban Delmore;
Wayne Henry; Henry Glover; Fort Knox (EMI); Monument
dbbl0 (CBS). The old Delmore Bros, tune brought back to life
with the sweet harmanica sounds of Charlie. It may be a week
of old standards, but thal's good. Flip: No info.

recommended

SLIM WHITMAN—Everything Leads Back To You (3:32); pro
ducer: Pete Drake. writer: S Pickard: Tomake {(ASCAP):
Umited Arfests 15451

SALLY JUNE HART=Takin' What | Can Get (2:56); producer
Eddie Martingz; wnter: Johnny Cunningham: Natural Songs
(ASCAP), Buddah 479.

ANTHONY ARMSTRONG JONES —Tequila Sunrise (2:36); pro-
ducer: Don Johnson; writers: 0. Henley, G. Frey, Kicking
Bear/Benchmark (ASCAP); Homa 4811,

SHERR!I POND—Revival (2:12); producer: Mike Figho; writer:
Shem Pond; Figiree (SESACY; Music City Workshop 7409.

DAVE DUDLEY-Wave At 'Em Billy Boy (2:42); producer
limmy Key, Jack/Rey; writer; Ray Griff; Blue Echo (ASCAP);
United Artists 15350

CONNIE EATON-Who's Gonna Love Me Now (3:02); pro
ducer: Ron Chancey; writers: Ed. Penney, R. Dates; Acoustic

(BM1); ABC Dot 17571

Picks—a lop 30 chart tune in the opinion of the review panel which
voled for the selections published this week; recommended—a tune
predicled to land on the Hot 100 between 31 and 100. Review editor
=Bob Kirsch.

New Export Firm

DIR Creates ‘British Biscuit’

N.Y. NARAS
Names Trustees

Opens In Florida

TAMPA, Fla.—South Eastern Ex-
port, Inc., a new company formed to
engage in the sale of new and rebuilt
record pressing equipment and sup-
plies in the U.S. and the Latin Amer-
ican countries. has opened an office
and warchouse at 9770 Ulmerton
Road in nearby Largo, Fla. Earl
Brane is manaper of the operation
and will supervise the rebuilding of
used equipment

Partnered in the export operation
are Edward R. Bosken. president of
Queen City Albums, Inc., and QCA
Records, Ine.. Cincinnati. and
Mateo San Martin, head of South
Eastern Records Mfg.. Opalaka. Fla,

Pirated Tape Sales
Bring Fines To 3

DALLAS—Fines totalling $5.000
were levied Wednesday (30) in
county court here on three defend-
ants found guilty of selling pirated
tapes. The three were apprehended
by police late in February alter they
sold the allegedly pirated tapes to
undercover officers.

Charles Curus O'Quinn, 41, was
fined $2.000. the maximum under
the misdemeanor code in the state
law: while Milton Eugene Broyles,
38, and William A. Richardson, 34,
received $1.500 fines. All were
found guilty by an all-female jury,

NEW YORK —DIR Broadcasting
has created “Bniush Biscuit,” syndi-
cation show produced in the UK.

The move severs the ties between
DIR and London Wavelengths, ex-
clusive US. distributor of “BBC
Presents™ programs. The BBC shows
were being aired on alternate Sun-
days to the DIR “King Biscuit
Flower Hour™ on some 175 FM out-
lets.

Says Bob Meyrowitz. DIR presi-
dent: “The move into sell-produc-
tion of the concerts from Britain is
simply a natural step in the evolu-
tionary growth of our company, and
15 certainly not meant to reflect on
the quality of the BBC-produced
live” concerts.”

Fram the now competitive Lon-
don Wavelengths camp. president
Michael Vaughan states that “with
immediate effect the distribution of
BBC concert series will return Lo our
direct control and that representa-
ton by DIR for the marketing of the
series has been terminated.” He de-
clined further comment,

Stones Eye LP.

LOS ANGELES—Following the
Rolling Stones current U.S. tour,
they will Lump[Ll:_ two-tracks and
pick up sections for their new album
release, with the possibility that the
LP, originally recorded in Munich
and Amsterdam, will be completed
in Los Angeles.

By JIM MELANSON

It's understood that the contract
between the two parties still had sev-
eral months to run.

Along with the news of “Britsh
Biscuit,” Meyrowitz describes two
new DIR syndication offerings. one
“With Mary.” fealuring, songstress
Mary Travers, and the other. “Con-
versation With,” featuring WNEW-
FM’s Dave Herman in conversation
with rock artusts. Ms, Travers' show
will also feature interviews with rock
music talent, with the first guest
slated being Eric Clapton.

Featured on Herman's first show
will be George Harrison, ex-Beatle,
It will be a two-hour broadcast.

According to Meyrowitz. the
“Conversation With" series will be

used primarily when there's a fifth
Sunday in a month,

“With Mary"” will be offered for
airing the first and third Sundays.
and “Brtish Biscuit’s™ slot will be
the third Sunday as well. The
“Flower Hour™ will continue in its
second and fourth Sunday airings.

National sponsorship for “With
Mary™ goes o Pioneer Electronics
and 3M Corp.. while Sears Men's
Wear picks up "Conversation
With.”

First in line on the *British Bis-
cuit” series are the Kinks, with a
scheduled aining date ol Aug. 24.

Reportedly, London Wavelengths
i also preparing a new series (13
weeks) for its BBC radio source.

Kansas City Label Tees An Academy

MNEW YORK —J-Bridge Records has launched an academy of performing
and creative urts designed to teach a diverse curriculum of music-related
courses including a school of music, workshops for writers and arrangers. and
a school of mudellng and charm whose graduates will be offered emplovment

within the music indusiry;

Establishment of the academy by the fledgling Kansas City company is part
of a long-range plan to create a broad base of companies that will address
themselves to every aspect of the music business.

J-Bridge Records has also launched a talent search in St. Louis. Tulsa. Okla-
homa City and Kansas City in an effort to encourage talented midwestern en-

lertamers.

The competition got underway Monday (4) and covers such categories as
male vocalist. female vocalist, male vocal group, female vocal group and self-
contained group. Winners will be taken on a European and African concert
lour planned by J-Bridge for early November.

www americanradiohistorv com

NEW YORK —Dan Morgenstern
and Selma Brody have been elected
Lid 1.“"1.!-}'4.'-;][ terms s l'h'J.'[i.L"II'H'I.I
trustees of NARAS by the Board of
Governors of the New York chapter
of the Academy. The Board, sitting
at its July meetng. also re-elected
Stephen Schwartz, Morgenstern and
Ms. Brody were formerly alternate
trustees.

The new trustees join Connie De
Nave. Anne Phillips. and Allan
Steckler (N.Y. Chapter president),
whose terms have a year to go,

Alternate trustees elected to fill
one-vear terms are Kenney Ascher
and Garry Sherman. M1r11w1 Jack-
son. Ray Moore and Tom Murgun
have been elected to two-year terms
as alternates. Arch Lustberg 1s the
remaining allernate. with one year
o go,

Cable TVers

® Continued from page 14

stage which carries a simultaneous
image ol the performing band.
There are also two monitors back-
stape and an Advent screen in the
upstairs beer and wine bar. After-
ward. of course. they have a video-
tape of the performance for the
cable stations. and they also run the
tapes during set changes at Winter-
land. Pompili says they have a log
now of about 35 tapes which will cir-
culate among the cable outlets.
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Bobby Goldsbhoro.

Follow Bobby's great new summertime
tune as it bounces and spreads all across
the nation.

“l Wrote A Song, Sing Along.’
From Bobby Goldsboro. More fun than
you've heard in a long time.

On United Artists 1 J\.Records.

Produced by Bobby Goldsboro, Denny Diante and Spencer Proffer,

EMCHMLEEY Unfted Arink Muslc and Pecords Group. Inc
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FOR WEEK ENDING AUGUST 9, 1975
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"Chart Bound

I'M SORRY—John Denvar {(RCA 10353}
| LIKE IT LIKE THAT—Loggins & Measina
{Columbin 3-10188)

1 10C

o m- o by mny means. Flscioy i:i Urg:i:gw:ﬁ :IEIT"I'+—F[Ir Charies
imschanical. o wiharsias, wfihou y
s e bl o e B et ® SEE TOP SINGLE PICKS REVIEWS, page 70
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17 | 17 | 17| LOVE WILL KEEP US Ty S Pl — e GIVE IT WHAT YOU GOT—51. expres
0GR st gy | ¥ | % 6| BSCETOMMCES MMM o IR LT LS00
' ; 1 (Wotown 95 | 2 | LADY BLUE—tson Russel
| 2| 3 FIGHT THE POWER PL 1-tiortros o e, | M| 62 | 3 | IT DOESN'T MATTER ANY MORE/WHEN WILL | ﬁ (Denny Cocdel, Lson Rusell), L Rusell, Shelter 40378 (MCA)  SGC
R_ ey, 0. ey, . ey, . Jasper, T-Neck 12256 (Epic/Columbe) BE LOVED —Linds ponctre Yy ITIZZE) | AINT NO WAY TO TREAT A LADY —eie besey
= Garms Camichal, Compodore), 1. ey, Commadors, Yr 65 | 3 | THE PROUD ONE—omome: ETTD) | YOUR LOVE-Gobun cona st
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e e e b B 83 ITITID| SOUNDIRACK IANS: —son
33| 9| BALLROOM BUITZ-sue r |72 | 3 |IT ONLY TAKES A MINUTE—ruans Goke Wilkans}, ). Wiiams, MCA 40438
w Phil Waiaman), M, Chapenan, . China, Captol 4055 Ll b P ::TEBLT;T Brisn Pottr), D. Limbert, B. Patter, Capitl 4111 % 43| 11| DISCO QUEEN—achocsts
MANCE— =Hehe iy KA S
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* STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong Increass in sales / 11-20 Upward movemant of 4 positions / 21-30 Upward movement of 8 posi-
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,

black out pruduu:.u which would normally move up with a star. In such cases, producis will be awarded a star without the required upward movement noted above. @ Recording Industry Association Of America seal
of cerlification as “million seller.” (Seal indicated by bullet.)

Sheet music suppliers are contined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alred Publishing.; ALM = Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills; BE= Big Bells; B-3 = Big
Three Pub.: CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music, PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers

Sales |nc.: SGC = Screen Gems/Columbia; WBM = Warner Bros, Music. |
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THE OSMONDS

SUMMER TOUR

THEIR BRAND
NEW ALBUM
"THE PROUD ONE’

THE ALBUM:
M3G 4993-P

THE SINGLE:
M14791 M

wONSE
O"‘E
“ﬁt“‘uﬂu

FEATURING SMASH SINGLE

1975

OSMONDS ITINERARY

July 26— Exhibition Edmonton, Cangg
July 28 —Civic Arena, Bis
July 30 —Garre
July 317 -
August |
August 2 2010

August 4 ariotte {_Lll seum. Charlotte. North Caroling
August 5—Memorial Aud., Greenville, South Carelina

ennessee

August 6 —Capitol Pk. Center, Landover, Maryland (Wash, D.C.)

August 7 —Eastern-State Expo, Springlield. Massachusetts
August 8—Allentown Fair Allentown, Pennsylvania
August 11—Civic Arena, Pittsburgh. Pennsylvania
August 12—Kentucky State Fair Louisville Kentucky
August ]._'.n — llinois State Fair 5|::-I'||'1g!|e_r'e_'! inois

August 14—Wisconsin State Fair, Milwaukee, Wiscansin
fiuu_ll' t 15 —Indiang State Fair Indionopolis. Irdiang
August 16— Washington Park. Homeweood, 1llincis
August 18 —Civic Aud.. Knoxville, Tennesses

August 19—Mid South Coliseum, Memphis, Tennessee
August 20— Mississippr River Fest:. Edwardsville; lllinois
August 22 —Minnesata State Fair, St Paul Minnesota
August 23— lowa State Fair D  Maoines, lowa

August 25—Canadian Nat'l| Exhibition, Toronto, Conadao
August 26 —Michigan State Fair Detroit, Michigan
August 29—Fair Ottawa, Car |J\.|I-

september 1 —Onio State Fair Columbus. Chio
September 3 —Myriad, Oklahoma City Qklahomao
September 4 — Assembly Center, Tulsa, Oklahomo
September 5—Nebraska State Fair, Lincoln, Nebraskao
September & — Kansas State Fair Topeka, Kans

Fal:urmg Make the World Go Away
“THE PROUD ONE"

KOLon HOLCHE BECOIRCY A RE

TR

KOLOB
RECORDS

(When You're) '!’mmg and I lnu Tmthur

DONNY&MAR]E THE SECOND

GREAT ALBUM FROM
DONNY & MARIE
‘MAKE THE WORLD
GO AWAY

M3G 4996

AVAILABLE ON MGM RECORDS/KOLOB RECORDS AND TAPES

Marketed by Polydor/Distributed by Phonodisc
Available in Canada through Polydor Ltd

www americanradiohistorv com
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irst it was your body, now it's your mind.

* QUINCY JONES *
“MELLOW NMIADNESS”
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In January 1975

ABC released
Lasker, Stark

and Fox

Now in August 1975

Lasker, Stark and
Ariola America

release Fox
FOX

Already has substancial credentials.

The single: “Only You Can”

has reached #41 or top 3 in over seven countries Englr.::nd Germany (400,000 sales), etc.)

The album:“Fox”

top 5 in England with over 100,000 sold to date.
® »
A very cunning first release by
dl'0ide

imerica

from England’s

Stock now available at your Capitol Distributor.
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AUGUST 9, 1975, BILLBOARD

Late News

Arista Label Flourishes

® Continued from puge 3

for contemporary rock-jazz and
avant-garde jazz. is not “going io be
a jazz, r&b. gospel label.™ The em-
phasis is on pop. with the an-
nounced plan to buy Savoy sull go-
ing through legalistics.

“Savoy will be a part of the cata-
log.” Davis explains. "and is impor-
(tant from the cultural and commer-
cial points of view. It is being
acquired as a beautiful gem akin to
an important publishing company.”
Davis outhid ABC for Savoy's vin-
tage jazz and pospel material.

The across-the-board sales activ-
ity in these past 12 months has re-
sulted in a 600 percent sales rise over
the previous year (Billboard. Aug.
2). Davis notes that he has added
three promotion men here to accom-
modate this growing artist roster.

The local office which has 11 em-
ployees, will see additional staffers
within the next three months. The
New York headquarters. currently
at 1776 Broadway. will move Dec, |
o & W, 57th St and 20.000 square
feet of space,

Davis says that when he was presi-
dent of Columbia Records, you had
o be “aware of a small company’s

Seize 15,000 Tapes
In An L.A. Suburb

LOS ANGELES-Hawthorne of-
ficers under detective Wayne
Salmon seized more than 15.000 al-
legedly pirated tapes when they en-
tered premises at 1258] Crenshaw
Blvd. here Wednesday night (30),
Presence of two complete B-track
duplicating units and thousands of
current labels in all types of reper-
totre plus a complete packaging line
indicated the self-sustaining oper-

ation could produce thousands of

complete tape albums daily. Lt
Dave Barns of Hawthorne police re-

ports.

Taping Outlawed
® Continued from page 3

passage of the bill into law and says:
“unauthorized recording or photog-
raphy is essentially a theft of com-
mercial rights which deprives legiti-
mate record companies and
auditorium managers of their com-
mercial and contract rights while
contributing to record and photo-
graph black markets. | am delighted
that, after several years of effort, this
bill is now law.” The law is believed
to be precedential in the specific
protection it provides. The source of
the bill was the Carnegie Hall Corp.

spirit and strength™ and when you're
a small company. you have o be
aware of the bureaucracy of a large
firm.

He says his work styvle hasn’t
changed. "1 always work closely
with six or seven people and [ have a
reliance on two or three key talent
scouts. The number of bodies | deal
with now hasn’t changed much. In-
stead’ of your own sales personnel
you work with sales personnel with
independent distributors.™

Davis’ key talent scouts are Bob
Feiden, director of East Coast a&r:
Rick Chertoff. New York ad&r man
and Eric Malamud. a&r administra-
tor in Los Angeles. The executive
finds that aithough he’s shified com-
panies, “key managers and attorneys
submit their artists™ (o him. Steve
Backer. the exclusive jazz producer.
15 instrumental in bringing the
avant-gardists 1o Arista,

Dawis s on the Coast one week out
of about every seven or eight,

He says he chose Arista because it
15 the Greek work for quality. In the
New York area it also connotates the
name for all high school honor so-
cieties,

Davis sees no dominant sound in
the pop lield. “All areas of music are
flourishing and this healthy diver-
sity 18 reflected on my la hel.

The song is also back. the execu-
tive beams. “I'm encouraged about
the breaking of new artists. Disco 1s
an urban sound and the industry has
accommodated itself 1o this sound,
We're using it with Linda Lewis
whose first LP will be out in four
weeks. The Bay City Rollers will be
launched with it this fall.”

Per his creative involvement,
Davis does a lot of song selection,
“matching” artist o song, producer
to artist even overseeing the produc-
tion of an LP.

In a recent market study report by
Billboard. Arista emerged in ninth
place among top 10 corporations in
the areas of top LPs and tapes and
top singles. LPs and tapes.

Arista obtained the “Funny
Lady” soundtrack with Barbra Strei-
sand by outbidding RCA, CBS and
Warner Bros. CBS does not have an
exclusive on her soundtrack LPs.

The label 15 expanding 1ts Broad-
way casters with “Chicago”™ starring
Gwen Verdon, Chita Rivera and
Jerry Orbach. Davis says he got the
show because composers Fred Ebb
and John Kander were impressed
with the sales of “Funny Lady™ for
which they wrote all the new mate-
rial. No investment was required at
all, Davis notes. Arista’s first Broad-
way property was “The Magic
Show.”

LATE FLASH: Look for new Warner-Curb and
Wamer-Gemhart logos via production deal set for both
Phil Gernhart and himself by Mick Curb. Warner-Curb
has the first product out with the Four Seasons’ “Who
Loves You™ and Steven Scharf's “Don't You.”

Los Angeles Mayor Tom Bradley honored America
with @ cultural citation last week for the group’s vear-
fong activities and involvement with ecology and the en-
vironment. . . . Cannonball Adderley has shown improve-
ment and while still in serious condition in 5t Mary's
Medical Center, Gary. Ind.. the life-saving machines
which have kept him alive, are being turned off for
greater lengths of time as he gets stronger from his stroke.
He remains paralyzed on one side.

Among the guests at Ken and Tere Mansfield's home
in Los Angeles to preview the new Hill LP were Waylon
Jennings, Jessi Colter, Tompall Glaser, Kinky Friedman,
and Roger McGuinn. Mansfield produced the new Capi-
tol act. headed by Gary Hill. Capitol vice president Al
Coury also stopped by,

August 26 has been declared Sherwin Linto day in
South Dakota to honor the ASI composer/singer. Two
previous albums on Black Gold will be reissued by ASI.
... Nitty Gritty Dirt Band's Jimmy Fadden was flewn 1o
Hollywood for some last-minute harmonica tracks on
the upcoming John Denver album,

Chess/Janus Records is reported 1o be considering the
sale of Chess, so that it can concentrate more on its Janus
line of European rock. . . . Queen now manged by John
Reid.

New Yorks Beacon Theater has come up with a
unique idea to get more label interest in using it as a
showcase. Beginning the first week in October, the 2.650-
seat renovated theater will be available to all record
companies at no cost. This offer only holds true on Mon-
day nights for presenting new acts in a showcase atmos-
phere, but the hall’s management hopes it will gain more
of a tie-in with the industry.

The Atlanta Rhythm Section performed in concert
with the Atlanta Symphonv Orchestra. More than 6.000
people atiended the performance. in which the group
premiered material from its new album on Polvdor. ...
Bruce Springsteen and the E. Street Band set a record at
New York's Bottom Line. before they even performed.
The proup sold out five nights of two shows each at the
club in less than five days. A total of 5000 uckets. . ..

InsideTrack

Charley Pride set to make New York debut at The Felt
Forum, Nov, 8.

Name of the new Cashman & West label is Life Song
Records, Headguarters is in New York,

“I've waited 10 vears 1o meet vou.” Trogg Reg Presley
wias overheard to say to Chip Taylor at a recent ATV/
PYE party in New York. The Troggs have a new version
of Tavlor’s “Wild Thing” on their latest album. which
the party was all about. ., . Women get your towels! With
Buddah rock group Isis plaving New York’s Continental
Baths for the month of August (Wednesdays through
Sundays) the boys are allowing women into the private
club. ... Another gold plaque for Criteria Studios with
the Eagles’ “One Of These Nightis™ LP.

Cruests at CBS™ convennon included the likes of Sid
Bernstein, Paul Colby, Fama president Jerry Masucci,
Caytronics president, Joe Cayre, Steve Paul and artists
Sly Stone, Minnie Riperton, Vikki Carr, Art Garfunkel,
Percy Faith, Janis lan, Taj Mahal, Johnny Rivers, Roger
MeGuinn and Beverly Bremers, among others. . . . While
Toronto’s Roval York Hotel. site of the CBS confab.
shook from some fine talent showcases, strong vibrations
also came from the cot thrown from the 14th floor win-
dow. the phony fire alarm. ripped phones and water-
[illed pillowcases being hurled from windows, not 1o
mention a few rearranged rooms. Bovs will be boys!

The Outlaws have been added on as the opening act
for the Rolling Stones in Louisville on Monday (4) and
Buffalo on Friday (8). . .. *“Rodgers & Hart.” the broad-
way musical, 1s nearing its 100th performance. The pro-
ducers are stlll negonating a record deal. .. A new play.
“Truckload.” is scheduled to open in New York on Sept.
23. Presenting it are Dick Clark, Adela Holzer and the
Schubert Org., with music by Louis St. Louis, who did
the same for “Grease” and “Over Here!™

Eddie Condon’s onetime assoicate Wild Bill Davison
plays his first date at the new Eddie Condon's club in
New York. when he opens Wednesday (8). ... Actor Ef-
rem Zimbalist Jr. has joined ASCAP. . .. Freddie King
will be featured on six Eric Clapton tour dates beginning
Aug. 18 1n El Paso. . . . Suzi Quatro left the Alice Cooper
LS. tour two weeks ahead of ime. because she had to
finish recording new product to comncide with her head-
ing tours of Scandinavia, ltaly. Japan and Australia,
Cooper begins & one-month European tour on Aug. 3 1.

Takoma Treats Artists Like Royalty

® Conrinued from puge 4

the thirties whom he tracked down
in the Deep South, By 1967, Fahey
moved to Santa Monica, Growing
pains plagued the label. He played
gigs across country. He was Ta-
koma's ad&r director as he is today.
Accounts receivable dangerously
fell below accounts payable. Jon
Monday. Takoma general manager
today. joined in 1970, Mitchell came
a year after. Executive secretary
Carel Cohn is generally credited as
the catalyst for bringing together

Aussies Suing
L.A. Bookers

LOS ANGELES—Cajomi Py,
Ltd., Sydney. Austraha, i5 suing
Eagle Artists Ltd. here, and Martin
Otelsburg and Ron Terry, seeking to
retrieve $10.000.

Peter Korda of Cajoni allegedly
gave the defendants 510,000 ad-
vance after signing a Sept. 30, 1974,
agreement, whereby the defendants,
it's claimed, would arrange concert
tours for artists, including Neil Dia-
mond, for Australia in 1975,

The superior court pleading states
that Korda learned Jan. 15, 1975,
that defendants could not deliver the
tours and sought unsucessfully to get
his advance returned.

Suit also asks $150,000 punitive
damages.

LPs Cut In Philly

PHILADELPHIA—Atlantic’s Yes
and A&M's Joan Baez were re-
corded here for LPs during their re-
spective concerts at the Spectrum.
Yes was taped July 21-22, the second
date added when the first night was
a fast sellout. Ms. Baez appeared
July 25 with her combo.
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these frustrated guitarists with Fa-
hey.

And bagging Minneapolis” guitar-
ist Leo Kottke helped. His “Six &
Twelve-String Guitar™ LP has sold
over 200,000 pieces. In 1971 the la-
bel did $165.000. Accounts receiv-
able shrunk respectably. Bills were
paid. A set of distributors was estab-
lished, Most business had been done
directly with retail accounts up to
then.

“We have 40 distributors today.”
Mitchell admits. *l know that's more
than the average. But we have a line
that requires more delicate han-
dling. Each of our distributors
knows his share of the market better,
We'll put on a distnibutor anywhere
we think is strategic, They love our
10 percent discount for cash.

Is the help musicians concepl suc-
ceeding? Takoma now has four em-
ployes. In a year when returns are
heavy, Mitchell admits his previous
2 percent return is greater, but it's
nowhere near a national average this
year considered above 20 percent.
“In our final quarter last year, our
artists got 79 cents royalty per LP

sold, We had the biggest quarter
ever. [twas over 5200000, Mitchell
Savs.

He attnibutes Takoma's success to
Fahey's careful product selection.
Fahey has released about 43 LPs
since 1939, About 30 are in the cata-
log. Takoma will release about 10
LPs this year,

The repertoire remains essentially
vertical, but is expanding. Bertram
Turetzky. classical contra-bassist.
has just made "Dragonetti Lives,” a
first recording of an obscure com-
poser’s recently-found composi-
tions. Joseph Byrd. kevboardist last
with UUSA, 15 also making his first
Ly

Takoma’s adherence to high qual-
iy, unusual repertoire bolsters its
product acceptance at the radio level
to a point where it can compete with-
out high-priced personal promo,
Mitchell feels.

The label produces about 2,000
DJ copies. 1.200 of which are
shipped direct to select FM progres-
sives, 200 are mailed to reviewers
and the remaining 600 sent 1o dis-
tributors for promotion.

Blue Note’s Odd Jazz Mix

® Continued from page 53

New artists tapped as cross-overs
are keyboardist Ronnie Foster and
Ronnie Laws, reeds.

The label has just 1ssued 1ts second
series of reissues which carry a $7.98
list (stores sell them for below $4),
with the next batch due in Septem-
ber and spotlighting Red Norvo,
Gerry Mulligan, Lee Konitz and
Herbie Nichols, among others,
Charlie Lourie, Blue Note's director
merchandising, is in charge of these
reissues, which Butler claims fill a
need of buffs.

Levine adds that college radio sta-
tions find the reissues a welcome ad-
dition to their libraries. The label
dates its reissue program back two
years ago to a three-record set,
“Three Decades Of Jazz,”

Butler finds the parent United
Artists is more conducive toward
giving Blue Note promotional mon-
eys now that in years gone past
“We're al a point,” he says boast-
fully, "where companies see they
can make money with jazz.”

ELIOT TIEGEL
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