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Juke World Boom
till on Upbeat
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U,. S. Exports, Foreign Manufacturing
- Continue New Records; See Top Year

By BOB DIETMEIER

sing finmms overseas to build Amerl-

LIVE BARTER TV
OPENS OVERSEAS
OUTLETS HERE

NEW YORK—The rise of
barter i live TV has opened
the door for noh-American
mamifacturers to sample U. §.
television and gain 1. 8,

Big Coin, Hoopla
Don't Assure Show
Right TV Audience

 CHICACO Alfavorite with l'a::j juke IEllu,w:-.r-'n. was inaugurated.| outlets, Television Clearing SHI'I'IE GE!‘ LDW CﬂSt PEI‘ ThDI.ISCII'Id,
- - Today, all of these means of|  House, Inc., which has led th I \f "
-:..':. ..l.-“lt Pﬂmﬂn Fﬂu— .il.l.p ]ﬁ‘j" i“LH l'll'l'll:"". are gniug wWav I'"] dt“lr:;spiﬂ:! l;:lﬂft{'i But Amnng wrﬂng VIEWEFS
m&nd!d such spectacular | at full tilt. deals for 140 stations her
- _ r vals st e dur- By CHARLES SINCLAIR pumber six in its ability to delive
as a model of a $27,000 New U. 5. Record ing the past year, has begun YORK strictly male vie u.lr; it is :lm:l“:;:

NEW
public press  or
public reaction is no measure of |

American home—was a juke box,
TW juke box exhibits at the
hﬂﬂnuﬂunul Trade Fair in Vienna

—  Favorahle |
Vel

= In 1951, 8,400 U. §. juke hoxes
with a dollar value of §3,059,000
were shipped overseas. Last year,
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lthe distaff rankings—and sctu ly

A three-way razor made in
West Germany, marketed thm

the show, nccording to no

_ ln in&mity thnn Unele Sum

[nilured'a.n exhibit of juke

fﬂ the first time in history.

ng a tight race in the un-
popularity contest with a

"E-ipl:mmr:d exhibit of colored

24,600 U, S. units with a dollar
value of $13.940,453 were

vears was steady,
ceeding vear setting a new record

This vear, the seventh straight
record for U. S, exports Is expected.
On the basis of U. §. Depuartment
of Commerce figures for the Ffirst
four months (only ones released

L2 ol |
ported. Growth in the intervening |

with each suc- |

a British svndieate, has been
sold to a New York depart-
ment store via local TV plugs
and giveaways, Not a Ume
broker, TCH acts as middle-
man between stations needing
prizes and firms with items to
imtroduce or unload, Oher
items  from England and the
Continent are currently being

how well o TV
an audience for This is
amply bome out by a study of the
efficiency of nighttime network TV
shows attracting audiences—
when mensured against the time-
and-tulent cost to their sponsors
Such a measurement forms a rmnk-

i P i 5

in

";l!llh"n. CEmn l_il.ll"n T |

| seores a lower [and thus better)
dollar figure of $1.91 in cost per
1000 women, as against $2.24 for
(4 5= ]
Gals Like Como

Perrv Como, too, does better
with the ladies than with menlolk:
Fnrml‘t
11th with the latter

he ranks fourth with the
(%1.70) and

dision: juke boxes, to  date), 1957 dollar volume ‘, ey : > |ing of network shows according to e
- R!it‘nﬂled Mud should reach nearly $15 million. IT‘T|:.:.;:‘IE£T by U. 8. Customs for cost per thousand viewers. The {:";':.4-1-_ Similar Et.uH‘nnu; are ,-;l.th:
= € Manufacturers in  other coun- F 2y : Billbaord’s exclimive. CPM . charly. lished  with Plavhouse 90,
These are just a few out-| tries—CGermany being the most d ‘oreign manufacturers who it American Resexroh Bu.| What's My Line,” “Wyatt Earp,”
croppings of a development which | notable example—are producing on't have American dollurs o S A e i S b "Nimax!™ “The Lineun ™ “Piiton 6
for TV Hd\t?rtl.!mb, will now reau  data, appear weekly in the | " PO BEN _l-
has been almost a decade in the | machines for not only their domes- e tBh] , Perean ™ anet i Sl it

, mm The mméﬂt' The ﬁl'.? market, but for expart as Wl.‘“ I';-du ; to 5”'—"“"dﬂ h[:'l”ﬁs TV I"mgulmmn[_l, (]trp:nrl;mrur_ : |I'. . __[" _“'. .-_ "

box winning over p!.‘ﬂplﬁﬁ music machines to Japan, Australia thru such organizations as charts, covering the performunces |cut winner in general over Steve

the world in providing

m with inexpensive entertain-

and Veneznela.
In just one quarter last year,

TCH. The stations are starting
to program live local shows

tab
such well-received or controversial

of network shows last month,

Allen, with whom he has had a

: : which thev AV T : i e - "Ohact dmg—dulm raling battle. Sullivan
vin recorded music. domestic. Geanan juke box sales|  Teid g, CONC MO0 (NS |stanay s Cheviolets "Chevy | e i 11th place in costper
ho like jceberes, fuir exhibits | (65 5= 143 "Bt Germany is still a|  ©f Premiums supplied. There,” the Mike Walluce inter- | 1.000 homes, while Allen is in 26th

‘t,;m what's bencath the top importing country of U. S, juke Most important factor is the | views and "Conflict,” tagging at lace. Sullivan also leads in other

! h}' do pm\.‘idp up:}nrh],n boxes. In 1953, ““_-r;r were an IF::‘: step in which h1:[f‘l’l nd- IEIII.' bottom end of the le :|||JI| 1L _';‘:“;dT“T'-' | _-!"'lt"";-ﬂll:u?'::'l':";ﬁ l';
- w L i te { OXEE T vertisers, once permitted to shows. rsin asty his cury ans s

Zh'm ?I‘-III:LI:E :i::t::]: ml:n: :f:::;amdﬂ:rlﬂuiut:dh :ﬁrmp:‘:p sample TV, hrcn&g time buy- . Efficiency Spotlight | gain of 11 notches ru]p from HFFIII

: more than 12,000 according to best | €rs. In 1956, TCH clients, When the efficiency spotlight is |spot)  from his standimg in last

o mﬂ- But what's be- sstimates available. never before TV buyers, pur-  |shifted to a measure of how well |[month’s list of CPM family win-

ath the I'Ill'flrﬂ is even maore

Foreign Growth

chased $400,000 in spots.

network shows do in reaching men,
women and

ners.

A number of adult nebwork

TCH l;:ns now set up h;trter[ children, there are A e W ket

Other manufactoring in {oreign networks (o transmit  loca other advertising surprises. vehicles prove to be strangiely el

3 a.?‘lﬂﬂlﬂlﬁ Feors 840 the few countries is on the upswing, A| shows using their products to “Cunsmoke,” @ male - appeal |cient at delivering a kiddie audi-
. mﬂ ere were in foreign licensee in England and one in| npearby markets. Western, is remarkably adept at [ence at a low price—often Fur more
ountries were I‘“PPHNI by U. 5. (Continued on page 104) corilling the ladies. Runked as Contfnued on puge 6}

ng firms, U. S, manufactur-

NEWS OF THE WEEK

Networks Court Reluctant Giants

their wares wi

ith dealers.

Dealer attendance

Cost Lyrics
Don’t Rhyme

NEW YORK—Baoby prizes in
The Billboard's TV cost-per-1,000

To Fill Gaps in Full Schedules . . . ut the Phonograph Record Sales Clinie Tues- charts this month go to a seléct
The networks 25 fi ong the dav (160 was up 400 per eent over lost group of network vehicles, some
1] amn “"‘ﬂﬂlng Za) Fimns SImong i . P;".“:' -_1t “I' “I“ L L ”-I'. 1ICY n."Li"Uh ﬂﬂ

top 100 pational advertisers, to fill their fall

The 25 allotted less than
MF |1|Il.iyla to web TV last

'1"“?:1"1“.‘:3“{.?"?1

Capitol Unveils Broad Fall Plan
Including Albums, Tope, Phonos .

righs off the bottom and almaost
uut of sight.

[.rElll.r'-II Foods' "Bengal Lanc-

BEASDI. o .iaenaas . Fage = [r:q'um'l Records let uml.hnnfwih*df Jil ’h]trrlf‘- ers” spears the low spot on hoth
threat program em yacing the frm's fall plans nale and female toterin poles.
Film mT'hl On Ivy : its entry into the pre- -recorded  stereophonic tll:: FP:hl i!: reaching “m“lrp“ in
Laague Look “’TI:II = I:Iu]inp e tape field and the debut of its new line of €19.21: in reachiig men, the score
Pushed by a of top clienlts, major With an estimated wits wven higher. wilh:822.17,

Agencies are Invuugn

ting hli:;'l-'l: trends in film-

honograph  equipment.
5‘1 000,000 investment in its new products,

When it comes to a qum-rul e

Capitol is in'a clhalleaging position “See Tt

for-time tradings, witl mnrdistrihutms eve-
Rk “hiags i

) 3], a2 ciency in reaching homes,
A ¥ 'ﬂﬁ feature and w8 Wﬁmtﬂ ﬂlﬂ"&-ﬂt‘: """""""""" e ‘\{:m‘"' altho widely .ui{l nl..tiilly
] vy i e AR ic its documenturies, m in Ihv Iu}linm
d|  base unde hm as station time bw:clmﬂ Anisiepent Gmes ... 108 Munic Pop Charts—
' '. iﬂn l.'hjlt . 12 & iiif - e == S0k Album Buylng Guide. 4R :'_lipl_'lli with an t‘!p—f:‘""ul'-ﬁ $lﬂ'.li
" | — uﬂlﬂ ‘‘‘‘‘ — il {=imival sawy S fhowny Holl of Hils. . 23 E [ I- l.i].[""
Pl - > a Bew Sefipe Lista . .. 58 The worst ]*n:.-r OrInAnge o
: l.::r.l::::u Evenii “:' w7 Bipas oy Coming Tops &8 altho it !l’|'H.'.HIIll n't wonrry ﬂ'!-l.' spon=
Clasallied Ady .. ...... 95 Packs & Foiili......... 84 sar, who sells little if nn\'llllllﬂ Lo
Cuin Machin: Market s -EI" —— 3: nEa ets—was  the CPM in the
i . P T T TN TR N W
l‘_l_lll_!-ﬂ““uﬁ;:‘: mum 33  Rinks el children’s  category achieved ht
Geheial OUIOBOE e . 76 ROUIES s.eusesssnsese B0~ | Johns-Manville’s “Meet the Press.
R =2 00 Televosan s The score: $56.66, Only slightly
X .J.l:l.l.'l.hvl:l: ......... = il'u 5 Y
HM;M“F T | T Ty | 1--,,. TV Filin T l)ﬁﬂﬂ'l’ Miki‘.‘ Wnllnne. with a score
Bunie Machines ooo....3048 Veoding Machines ..., 0 of ﬁﬂﬂﬂ. on
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THE BILLBOARD

PAGING 25 NATIONAL ADVERTISERS

Nets Turn to Reluctant Giants

To Close Gaps in Fall Slotting

NEW TORK—With two m-l-?

Rexull Drug and Eastern Air-

works [aced with a T.‘]rE‘,E pnl'iif_rn lines laxst vear had oo part in net-
of unsold mighttime for the coming | work TV, nor did Liebmin Brew-

third,

and the
1ls

FEASO
hﬂ vihi 4

CBS-TV,
: sponsor  problems  as | tionally for a New
well, the webs are wooing the te-

qu'nl media na-
‘ork-distributed
| beer but s0 lar has rehosed to nse

ered. which nxes

ealcitrant quarter of the 100 top | TV nationally. Starley Warmer Cor-

pational advertisers in the eountss

poration has strong TV ties via its

eying another group of the top
100, including Bulova, Brown &
Williamson and Sterling Drug,
'who use almost no newspaper-
magazine space, and have used
some network TV und huge spot
| TV allotments; being sought is a
key to influence their budget more

These 25 companies allotted 15 International Latex deals, but |ts}iu{*nr=ll:—h' toward netwark TV in
per oent or less of their budgets to | heavy “Cinerama” campaigns have | 1958, The Pmocler & Gambles,

web TV in 1958, with 10 of them |

allotting nothing.

Someé of these hard-lo-get 2

23

have preferred spot buving, some |
have ignored TV in favor of print |
media, and a few have indicated |

2 willinguess 1o move into nelwork
TV with fall buys already made.
In the last calegory are Max Face-
tcr, which last year allotted 9.6

r-cent of its budget to network
li’_"\_- Du Pont (15.0 per cent in
Fﬁﬁ'ﬁ' and Monsanto Chemical
14.7)

Pepsi-Cola, which allotted noth- |

mg m 19568, wet its web feet this
mg with half-sponsorship of

spectaculars and specials, Amen-
can Telephone & Telegraph, Na-
bisco and Philip Momis (15.0,
14.1 and 3.4 per cent) have shown
signs of revised thinking in favor
of network exposure,

Obvious Gaps

As the selling season passed the
balfway mark, noticeable gaps in
the NBC-TV and ABC-TV lineups
remained. A shuffling and suih-ﬂ-
Iig brought old advertisers to new
petworks, while ABC's emergence
Bs a compelitor to reckon with cut
into both NBC and CBS regular
clients. With almost all the Ol
Cuard advertisers settled for [all
plans, the web sales exees are con-
centrating on the 25 frms which
could turn the financial tide.

The group includes five gaso-
line - lubricant companies which
bave hitherto relied on spot buying:
Shell Oil, Sinclair Refining, Stand-
ardd Oil of New Jersev, Soconv-
Mobil Oil and Standard Oil of
Indiana. Only the last-named had
any web allotment in 1958 (112

r cent of budget), but Socony-
folnl Oil has bought alternate
weeks of CBS-TVs “Trackdown.”
mid Standard Oil of New Jersey
will sponsor 2 $5,000 plus spec-
tacular.

Two of the group, California
Packing (13.3 ]F:*.r cent) and Hunt
Foods (0.0), have experimented
with daytime buys in the past
Studebaker-Packard (12.9), Carter
Froducts (11.9), Wrigley Compan:
7.3) and General Tire & Hiﬁﬂwr
4.6) have been looking for night-
time berths. Anheuser-Busch (8.5
and Continental Baking (8.8) are

guestion marks, being heavy local |

and regional buyers. Block Drugs

ks expected to resist web overtures, | reveals that, in a surprisingly frank
baving concentrated 527 per pent |

of all its advertising in spot TV,
with 108 in network.

- En . e R e

MONEY-SAVING SU

;
f."lnguu-lh" and iz now going after |

any | actnally coming out and sayiug so,

| LW

Enter my subscription to The Billboard for @ full year
(52 issues) at the rate of $15 (o considerable saving
over single copy rates). Foreign rate $15.

igmored web TV, (Among the top
100 advertisers, Elh.'-fl!l'llt,ln'.l there
are six others who can’t use TV,
being distillers and iutlmr distribu-
tors.)

The networks in addition are

!]hmril}' in favor of web TV already
| that the networks must score else-
where to salvage their show com-
mitments and open time periods.

Pharmaceuticals a n d Westing-

ADMEN, NETS AT
ODDS OVER SHOWS

HOLLYWOOD — Advertising
agencies and networks seem in
sharp dmglﬁ-mrnt as o what to

expect from the eoming season. |
Agencies, with only a few excep-| stances, thev were bought the

tiones, have little confidencs in the
| Tiew

Network executives. on the other

hand, are Fene rally oplumnishc '!|'4.1l:

1957-358 will show considerablel

improvement over 1956-57 I

BED&O

Brower,

NBO, F}ll.rgl.ﬂl]ulluﬂ V.-P. Hmwrri

forecasts “another mediocre vear” | Dabing sponsorship, there is a spon-| Fr

a‘"d I'.]IJ.”]L"! it g IIII' IJ‘.HII’IU:-.JEUHI
psvchology  of  forward looking |
ideas and programming

son {ie., 7 out of 10 shows which |
first went on the air last fall were|
| not renewed) and doesn’t believe
| the casualty rate will reach such
proportions again. Specifically he
thinks NBC has & more solid pro-
'.rtmm line-up than in 1956. What
| have advertisers been looking for
in making their buys? The one
word answer is “safetv.”

ABC programming exee, James
Aubrey, is of the opinion that the|
network will continue imp- n'ingi
its position, altho he admits there
are still some soft spots in the sked
which probably won't be ironed
out for another year. Without

both NBC and ABC are obviously
thinking in terms of whittling away
some of CBS's andience rather than
| each other’s, especially on Monday
and Fridav nights,
A spot check of agency execs

mannier as long as thevre not
quoted directly, they feel that the
shows are not much better

o

Agency Execs Have Little Confidence in
New Programming; Web Brass Optimistic

| than the ones that were canceled,
' and that they have no real faith in
| them.

 vice-president of one of the top

rogramming. even that which | agencies in TV said: “We took lhlj
| they bought for their own sponsors. | best of what was offered. There | &

fust wasn't much offered.”

entire sponsorship  situation  that

has dEt'er:&prd in TV. An advertiser | count was serviced bv Foote. Cous

The divergent attitudes are per-| Mmay h_"[‘:h on o a show “hifhr.& Belding, Los Angeles. Its sole
Iu;‘u best summed vp by Charles! ﬂcmr&mg to Lis I_r:-ran']l. “lll_h&'ﬂﬂhur‘r venture last seasson was
vice-president, | of greatest benefil, “"I:" to find the sponsorship of Maurice Cheva-
lor the agencies, and Bob Lewine, | that as he can’t clear time for it, | lier’s “Paris™ on NBCTYV,

or because of multiple and alter-

sor conflict. At this point the
agencies’ gears become jummed,

| and mavbe a half dozen shows are |
Lewine cites the figure of 88 ultimately recommended to the
| per cent caneellations the past sea-| Sponsor, the final pick being made

on an eeny-miny-mo basis,
Further, there are instances in

which the apencies aren’t investi-|

gating what thev're buving. Several
pilots have been sold bearing the

credits of certain creative lalmt,[

which, it then tumed oul, won't
be available for the series.
The situation seems to be one

houses have tipped the scales <o

Asked why, under such circum-|

Another placed the blame on the | added Breast-of-Chicken to its ros-

I..' -.'_:r_l'i I'
ow in its Monday 8§85 =
J - _“Jhﬂlll ) Bor & Sikriity gt
NEW YORK—ABC-TV, which with Revion, hut the adves-
has been flirting with entry into H“Hr“”?’# ok To_plteryaty weeks i
live drama ever since the new pro-|  The move ¥
gramming team arrived six months hnl:llﬂ:lil:m'
ago, has reportedly made offers to | in line for a i
and received expressios of interest Ha!!*fﬁdﬂ.
from o top group of Broadway |y - o e to -fill s
Eln}wnghls who have until now y. A third cos
ept out of TV.

Tennessea  Williams, William
Inge, Arthur Laurents and the
team of Lawrence aud Lee, all
prize winning legit dramatists, are
among the names who are said to
be considering three-year contracts
each for a small number of seri
Fer year. If the project can E
aunched by Januvary 1, the Sun-
day 910 p.m. slot would be re-
served for the drama” series.

Tuna Canner
Shifts Agency

NEW YORK —— The rapidly-
andiug Guild, Bascom & Bon-
|fighi of San Franvisco Jast week

1

Lana |
NBC-TV daytime. Lanolins buv of

sponsorship of three shows.
ning in
one week it will «
bm"

o?l the
roll a quarter hour of “Frice” and
“Bride and Groom.”

Sy

Lanolin Plus, '
Pharmaco Buy
NBC Day Segs

YORK—Pharmaoe and
in Plus last week ordered
two ine
, DN Mmﬁ;ﬁ 3

a guurtﬂ
of “Price Higbt an
ieen for a Day™: on Wednesday
following week it will banks

quarter hours  will

Pharmaco, sturtin

warter hour on alter- X

will be using
ter of clients. The $1.000,000 ac- of two shows “It Could Be T’;‘J‘
St sy, Time.™
BillBsard
. -

Foote, Cone & Beldiug’s Sun

ancisco office, however, picked
| ui the Cresta Blanca wine account
‘which had been serviced by I J.
Weiner Associates of that city. Re-
ports are also current that Cun-
ningham & Walsh is leading the

The Amesement Indusiry’s Londing Nowrweskly -

"“Ihﬂ lﬂ.‘ﬂ"c}' 'u'ml'mdt" fﬂl‘ d‘. l“‘-hu-u-n ------ Fien & T
important $4,000,000 Jergens ac-| L Reker Sl Mviee fog

oounl.

in which the agencies are saying
“we told vou so” beforehand, while
the nets, for the present, are keep-

img up & cheery countenance.

Private Ey

Added to

NEW YORK — Oue of hard-
boiled Ffiction's best-known private
eves, Raymond Chandler's tough-
ta’king Phillip Muarlowe, has been

\added by Goodson-Todman to the

packager's growing list of vidfilm
pro properties.
lgi‘:ﬂ] was Wmﬁrped
between best-sellin
dler and G-T to

up last week
author

BSCRIPTION ORDER

T T LR T L L e

Ll‘-eml to: The Billboard, 2160 Paterson $1., Cincinnati 22, O.

T Faymant snciossd O KNl ma
710
Name '
Occupalion or Tille
(empany
ddress o
Tily lone Ytale

telefilm series pilot based on his
i‘:l::!nwa “drﬂ'nh. Chandler, who
as pou out mysl stomes
since the days of [:mg “Black
Mask,” will operate as story editor.
Pilot development is under the su-
pervision of G-T's Frank Heller,

Gems, a la “The Web" = and
readying it for wnetwork - level
pitches around Labor Day. Good-
son - Todmun execs haven't

made up their
lotw%bulmur-lm;u_hl!‘
inolined toward longer

T R

r, but thinking currently seems
g

as & better showecase, and as
LN - L

o - d

) - b T - . " '-1-'.-- y
"l b ] R et A S

evelop & new | )

G-T pluns for lensing a t in
Hollywood mnext month—altho not
in co-production with Sereen|:

vet
mind whether the |

e Series

G-T List

better prospect
work . re.

for [all-winter net-

ific actor is alres
lwmd,uh'lhlﬂirnf

—— hh*‘ -Id .n,lllﬂ“-
E W m ...... Man
RS L hord Jr. . . H,H‘E

oy g
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 "Crescendo’

% NEW YORK — Paul Cregory
?*..‘inrwnlwﬂ a

technique for snag-

- ging the top musical names in
;m business for “Crescendo,” the
~ first Do Pont “Shiow of the Month”
. which is to be telecast September
- 29 on CBS-TV. The producer has
* routined the show so that the tal-
~enl can come in three or four days

before its presentation and Lkee
their rehearsals at a minimum. ;

Already pacted is Ethel Mer-
‘man, Being negotiated for are
Peggy Lee, Louis Armstrong, Ella
Frtl'r.-r' ald, Burl  Tves, Tommy
Sands, folinnie Ray, Polly Bergen,
Mabalia Jackson and Bing Crosby.

_All these performers would be re-
?ll"‘td to do material they are
amiliar with or have r:rentmi. The
smmmmir show, embraces seven
iferent kinds of musical forms.

Cregory is working on several
other TV spectaculars. Among
them is an extravaganza based on

the footprints in Graumans Chi-
nese Theater, The show

Frnﬂnt the largest aggregation of
i

mner movie stars to be seen on |

TV. They would be featured in
Sarious vignettes. The ™Salute to
Hollywood™ would showcase such

talent as Janet Cavnor, Norma |

Shearer, Willam  Powell. Mae

West, Lillian Gish, Mary Picklord, |CBS-TV

IN WEST IT'S
SPOTTV2TO1

HOLLYWOOD —Western
advertisers spent more than
twite the amount of monev in
spuit Lelevision than in network
television  in 19568, going
against the grain of the na-
tional picture, where network
television predominates. Spols
secounted [or $29.847.330 as
against $12.728082 for net
expenditures. The fligures were
counpiled by Media Agencies
Clients, West Coust publica-
Lion.

Max Factor & Company
was the Lirgest individual
s tin spot TY. This year

_the counpany is shifting a con-
siderable of the budget
to netwu;th with $§3,181,730.
Others w expenditures
of over I&ﬂﬂ{%ﬂ_wm:

« Burgermedsler Brewing
Cowp.,  $663,080; Carnation

Co., $1,154,340; Clorax Chem-

wal Co, B60; Folger's
~ Uoliee, $1.627,130; Foremost
~ Dairies, 8510,510; Gallo Win-
- ey, 81,130,820; Hills Bros,
§1,077,370; I-ﬂn?ﬂﬂ'
akeries, $700,740;
Food Co,, $857,120;

-y

v 2 geles Brewing Co.,
. 5 '_.ﬁl.' | 1',- B!Hl
- $680,60¢ “--Ii En”u.

 2248.830; Richlield Oil Corp,,
- #A0N0; - Bafeway  Stores,
& i"r*. -' A

. -

|EAST AND WEST

R
-

i
-
L

iy -

CAN'T MEET ON
‘INFRINGEMENTS'

IETM':-THUT. —— Koka Kola,
Lucks Soaps and Calumbia
Records are deliberale in-
bringement, sav internationul
Advertisers who are refusin

advance assurances of T
sponsorship in- Neart East
countnies.  Unless laws are

stitlened, the current gigantio
foulup of product names
lubels and copyrights will
keep them out of Turkey,
Lebanon, Svria and other
pations tlirting with TV,
 The governments are seek-
mg commutments brom global
li!\'f‘ﬂiﬁfﬂ before introducing
television. American mames
Kodak, Underwood and Rem-
ington and Similar names like
Frijidare and Emmurson are
applied there to totally differ-
ent products, including ball-
point pens, hats and halvah,
The official Turkish position:
no advance contracts, no TV,
The sponsors’ pasition; no
legal amendments, no TV
halvah dinners.

‘Studio One’
Decision Near

wonld |

HOLLYWOOD — The fatle of
“Studio One™ may well dt'pt'lul G
its current evele of “Summer The-
ater” originals. Westinghoiise is re-
putl‘r't!h' mu]lmg a linal decision

e A (1R S a4

on exil or continuance based on re-
sults of the final 13week contract |
now rinning out, The sopnsor and
signed a long-term con- |
tract some mouths ago, but West- |
||1E|m|t.~.l_' lias tlie np'.‘iuu to exit this

fall. |
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TV PROGRAMMING

DUE BACK AGAIN

THIS FALL

23 Programs, Aged 5 or Over,
Defy TV's High Mortality Rate

HOLLYWOOD — Despite the
high rate of tumover during the
past three seasons, especially 1956-
57, a total of 23 programs on the
air bive years or more have been
renewed for Fall.

Surprisingly, of these long-run
shows, only a handful have regis-
tered ratings i the top 10 or 15
with any consistency: Godfrey's
"Talent Scouts,” Croucho Marx,
“What's My Lme,” Ed Sullivan,
Tve Cot a Secret,” and “Dragnet.”

Of all factors, the most impor-
tant in these sevies seems to be the
identification of sponsor and pro-
gram. Altho there are some excep-
tions, in almost every case there is
a strong link between product and

'jhl'_'l W,
Three Dramas

No particular type of program
has any great preponderance over
any other, There are three dramas
("Schlitz Playliouse,” “Kraft Thea-

ter,” and “Studio Oue”) two variety | P

shows ("Talent Scouts,” Ed Sulli-
van); Tour quizzes (Groncho Marx,
“What's My Liue,” “I've Cot a
Secrel.” and "Beat the Clock™):
three comedies (Red Skelton, Ozrie
and Hardiet, Burns and Allen) two
sport shows ("Blue Ribbon Bouts,”
Cillette Cavalcade of Sports™); a
kid series (“Lone Hanger™), two
musicals ("Hit Parade,” "Voice ol
Firestone™ ), two informational pro-
grams  ("Omnibus,” “"Meet the
Press ); one mystery ("Dragnet™):
and two miscellany ("You Asked
for It,” “This 1s Your Life™),
With ratngs [(ARB) los
program checked twice

i [ Tl
vearly

Kaiser-Werner Deal

May Set a

NEW YORK—Advertisers and
their agencies will be watching the
new  Werner-Weaver combinaQon
closely to see what results it pro-
duces for the Kaiser
Corporation. Kaiser last week hired
SBOSTV viee-president Mort Wer-
ner, in charge of davtime pro-
gramming, to take over supervision
of all TV activities for its aflili-
ated companies. They include al-
umimim, steel, cement, jeeps, en-
gineers and metal products.  He
will e named a vice president at
Kaiser shortly,

The week belore, Sylvester (Pat)
Weaver was retained by Kaiser In-
dustries at a yearly figure of about
$150,000 1o act as consultant to
the tion on all its TV ad-
vertising activities, Weaver and
Werner will work closely to eo-or-

Industries |

dinate and direct the TV activity ol

-1 Sun

pE - T L. T _r iy
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|

Pattern

|
cluding its AM-TV broadcasting |

| properties in Honolulu, |

The Weaver-Wemer acquisition |

" @ 1 |

by Kaiser may tngger the same |
kind of hirilrg by other importan!

corporations badly in need of hhl‘.r:
IV program execulives to watch
over their TV ventures. It has been |
reported, for example, that CGen- |
eral Motors has been on the prow] |
for such & key executive to super- |
vise the millions it pours into net-
work TV.

The recent trend toward use of
multiple agencies by major video
clients only makes the need greater
for overall executive supervision to
co-ordinate its buying, Werner was
responsible [or much of the suec-
cess of “Today,” “Home" and “To-
night" on NBC. Kuiser recentl
bought “Maverick™ on ABC-TV,
vs T:30-8:30 next season.

I— :omi_l_l_g next wee

k |

The TV Indusiry’s Fifth Annual

Network and Syndicaled Film

:'; 5";; Program and Talent Awards

for the 1956-1957 season
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In the July 29 Issve of The Billboard—out next Monday

N | PURCY

Results of the balloting among
the key executives who deter-

on the ainn the top-echelon

decisi
TV Advertisers and Advertis-

I

(November and March) from 1931
to the present, “Dragnet,” which
scored the highest, 82,1 in March
of 1954, also got off 1o the most
spectucular start, 52.8 in the fall of
?Hﬁﬂ. The detective drama yeached
its low point, 2986, n the fall of
1956,

In nearly every case where a
program  has been a high-rated
show there is wide variation be-
tween high point and low point in
the IHere

ratings, are  some
examples:
“Talent Scouts,” 588 . 22.8.

e 8 ]

Groncho Murx, 57.2-39.8: “What's
My Line,” 44.68-29.1: Red Skelton.
31.2-17.0; "Blue Ribbon Bouts”
41.0-15.4; Kraft Theater 414-
15.4; Ed Sullivan, 49.9-28.1: “This
Is Your Life,” 44.1-18.2: “I've Cal
a Secret,” 39.8-18.2.

In general, a variance of 15.0
rating  points  appear  average |
amang the programs. Shows which |
hive proven remarkably steady
erformers  are Grouclio  Mars,
“What's My Line,” “Schlitz Play-|
house,” “Hit Parade.” and “1've Caol
a Secret.” It might be said that |
these all hime a basic, low-pressure
tormat which assures that  the |
guality will vary little from week |
to week

Moxt of the series arrived al
their rautings |n"-|.|.. i the f[all of
1952 1o kall 14954 [u‘lu_ni, altho Id
Sullivan, for example, reached his
-L":‘.'PHIIE in Ssoveinber 1955 (alter
“Coleate Thenter™ had atrophied),
and “I've Got a Secret”™ hit its top
i the spring of 1956.

The ].I.H'l‘r_ A% o muilter ol rmF,
£ & good exum _
winch started J'm.n.f-.'_ and  never
caught on until the second year

le ol a program |

highest rating, 37.2, this past
spring.

Several programs Lave staved on
principally thru sponsor identitica-
tion and low cost. “You Asked for
It,” altho almost hitting 300 at
one time, has ranged principally
between 15.0 and 20,0, Lut lias
done a good job for Skippy Peanut
Butter, “"Voice of Firestone™ has
never been much above 150, and
wsually lower; the same is true of
"Omnibus” and “"Meet the Press™

What it seems to add np to is
that, in the case of these long-mum
programs, ratings have not cast an
all-consuming '_.Iimdm\'. Some have
tuken time to catch on Others
huve fallen off, and then been bullt
up again, What nearly all the pro-
grams do hove is strong sponsor
identification, and this, apparently,
means that they're making the
sales.

or the
another case ol a show that was
no ball of Lire its birst season.
Several shows have been revived
on e point ol being down and
ot
November, 18954, vet reached his

(Canada Dry Eyes
Foreign Legion’

NEW YORK—Canada Drv is|

reported to be showing some inter-
est  in “Assignment, Foreign
pegion for the Tuesday 10:30-11
p.m. slot on the CBS-TV network.

I[he CBS-TV Film Sales series,
Fn:uim:el] in Creat Britain, which
eatures Merle Oberon as hostess,
is also said to be piquing the inter-
est of Carter Products.

The last named sponsor is also
looking at the quarter hour prior
to the National Professional Foot-
ball League telecasts on CBS-TV
next fall.

T
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the programming seen
on-makers at TV Stations,

gencies.

air. “This Is Your Lile™ is|

Skelton dropped to 17.0 in |

i

America's
i 10th TV Markel
©17.320 TV sots

Lancaster
Harrisburg
York
Lebanon
Reading
Hanover
Gettysburg
Chambersburg
Waynesboro
Lewistown
Sunbury
Carlisle
Pottsvilla
Shamokin
Lewisburg
Hazleton
Mt. Carmel
Bloomsburg
Hagerstown
F Frederick
Westminster

STEINMAN STATION
Clau McCollough, Pres.
lip-‘ﬂfﬂn‘lui HEEHEH

316,000 WATTS
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In show business, it's considered one of the tougher

A fur instance, do you follow up a series like ‘“The Silent Service?”
Yaulmdm ‘Boots and Saddles — ﬂnEtoryotthaFiﬂhCavalry It's
:‘Is'?_ _‘u,whmlpdhmmd‘fmkm played for keeps instead of pennants. It
Mhbm. It will anterl:ﬁn. | WBO TELEVISION ¥ILMS A DIVISION OF
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Com Hoopla
Don't Tab TV
Efficiency

® Continued from page I

#0 than those deliberately tailored
to attract the moppet viewer trade,
The latest CPM charts show sev-
eral advertisers producing leading
cost per 1,000 scores among kids—
an indication of hordes of youn
sters being present—who pruhahf
couldn’t cure Jess,

The Perry Como sponsars, for
exgmple—Gold Seal, RCA, Sun-
beam, S&H Stamps, Noxzema and
Klmher[} Clark — receive little
direct buying from kids. Yet Perry
ranks number five with $2.72 in
the CPM juvenils scores.

Converesly, a juvenile-slanted
show like "Su:r eant Preston,” air-
ing on CBS fur Quaker Guts is
down at the lower end of the scale
in the 73d spot with a CPM Index
of $7.49. And Roy Rogers, tup
posedly the delight of the mng
viewing audience, is only in 28th
spot for General Foods, beluml
such presumably adult shmu as
“December Bnde” and “Cun-
smoke,”

Altho program budgets on
variety-music shows are among|
TV's highest, no less than three|
such series — Lawrence Welk,
“"Welk's Top Tunes” and Perry
Como—are high in the “Top 10"
of advertising efficiency among all |
shows on all networks.

Welk Stanza Leads

The weekly ABC TV Lawrence |
Welk stanza for Dodge continues to
take first-place honors in delivering |
the most homes at the le: ut cost,
landing each thousand

families at a time-and- t.s.ll*nt price |
ef only $1.20.

“Welk's Top Tunes,” an offshoot |
series, does almost as well, snag-
gng third-place honors with al
score of $1.69. And, Perry Como |

rounds out the musical trio with
en efficiency index of $2.12,

Two Coodson-Todman panel|
shows, the perennially fresh
“What's My Line?” and the lively

“I've Cot a Secret,” underline the
fact that this type of TV series.
when well produced, can be among
sdvertising's most efficient vehicles. |
Both place in the “Top 10" in |
reaching homes, delivering an- i
dience at respective costs of $1 le.
snd $2.19, and scoring & fourth|
snd eighth place in the top 100
shows.

Shooting its way — literally—
up from an 11th place spot in the |
previous month's general CPM lm
s TVs “"Wyatt Earp,” ]nnﬂm
fifth plnm and a tie with “Play-
house 90 with an index of $2.01.
One other oater, "Gunsmoke,” also
scores & “lop 10" tie, matching
with Gillette’s “Cavalcade of
Sports™ far a ninth place spot with
m score of $2.23,

A freak winner in the upper
bracket in the CPM measures on
humu is NBC TV's “The Mar-
mga a Hume Cronyn-Jessica

Tandy starrer filmed by the net-
work and sold as a one-shot to
General Motors and RCA for a
mc:'k}mtlnm price. The bargain

of the show, coupled with an
erited audience from a Jerry
Lewis hour one-shot preceding,
plunked {t into the number two

spot, with an eye-opening $1.22.

Livingston Heads
CBS Coast Sales

NEW YORK—Robert Living-
ston has been named Pacifie Coast
er of netwark sales for CBS-

ective August 1. An sccount
ua:-ut:ha here, Livingston suc-

ceeds the renenll -tleceased Frank
gnnh Livingston has been with
gince 194
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Thia thart Iy the TV Industry’s enly guide ta the monthly
pmi alflclemcy of Clama A tUlme metwedk grogreem  Compadnd
by pregram type and gporenr grocp and Broken domm By
mud ancd  compeyition

Esch prograsi’'s ceak Ngiret repriaent the spomary Dol
sedl for peachlog 1,000 TV homes, men, women ar ohildien

o cost pen thousio WOMEN VIEWERS rex conmeacint mimre

. LAWRENCE WELK (Dodge, ABRC) ...... snssdabansansil
3. THE MARRIAGE (General Motors, RCA, Hlll.l Sammarendeis s e kT

1 WELK'S TOP TUNES (Dodge, ANC) .. .covvrirsnsnnsatrinssan 1.4
4. PERRY COMO (Gold Seal, RCA, Sunbeam, S & H Stamps, Nox-
rema,  Kimberly-Clagh, NBC) . i...covisnrrssnsssrsasnivssssne i.m
5. PLAXYHOUSE % iAmer. Gas, Phil. Morris, Bristol-Myers, CBS) .. LT}
&. WHAT'S MY LINE? {Heleme Curtls, Sperry-Hand, CHS) ........ i.s0
7. ED SULLIVAN (LincolorMercury, CBS) ...ccovsnrsnsnsnnsnnes . 1LE3
B GUNSMOKE (Sperry-Hand, Liggeit & Myer, I:BE-:I ............ 1.7

%. I'VE GOT A SECRET iR, ). Rﬂﬂuhh. CBS) ceciconscisiiane 2N

10, CLIMAX! (Chrysler, CBS) ..... —_— PRSPt Sl g G S | |
1. LORETTA YOUNG (PAG, HHE'I o2 8o bh et abhd b wByd Abas | S
11 3000 QUESTION JRHlnn, CBH) - canansndiniisnindiindies Fse S
13 STUDIO ONE (Wesilnghowse, CBS) ... Eabsenhrbdralividw BlE
18 DECEMAER BRIDE (Generul Foods, f!"'.'rj Y st P JUP- 115
15, WYATT EARP (Gen. Mills, PAG, ABC) coovveivnniiiannnans 128
18, 564008 CHALLENGE (Mevion, l’. Loelllasd, CHBS) .......c.ces 1.1
17. STEVE ALLEN (Polaroid, Greyhound, Drackett, Revlon, NBC) .. 3.04
I, THE LINEUF (PAG, Brown & Willamson, CBS) ... ...cc.-0040 1.8
19. PEOPLE ARE FUNNY (Toni, R. ). Reynolds, NBC) ..o.ovves . 2481
0. CHEYY SHOW (Pat Boone, Chevrolet, NBL) .. ....... 00060095 . dkd
21. FERSON TO PERSON (Time, American Oil, TBS) ......co0in00 Laé
IL. TWENTY-DNE (Pharmaceuiicala, NBC) ..... & 1451
22 1 LOVE LUCY (PAG, General Foodn, CHE) ........vnivssssns 172
M. FIVE STARS OF SPRING (Dulovs, NBC) ...... = ye-=p pRL
3. NAME THAT TUNE (Amer. Home Proda, E:ﬁﬂll OIS oocnns 155
M. YOU BET YOU'R LIFE (De Soto, Plymouth, Tonl, NEC) ...... 1598
I7. ALDOA [Alumiinum Co., NBL) ..ccssssssasssnssssssnnnssssans 1™
17. FATHER KNOWS BEST (Scotl, NBC) ..cevsccncnsssnnsssstnns 15%
I THE MILLIONAIRE ([(Colgate, CHS} ..... S R R g L » B3
M. ALFRED HITCHCOCK BristolMyers, CES) ... .cccvvnrnnnnnns 174
JL. 7D TELL THE TRUTH Pharmoceuticals, CBS) . EES P | |
31. THIS IS YOUR LIFE (PAG, NBC) ......- T R A
1L RED SKELTON (5. C. Johnson, Pet Milk, L"&"'T] abirsddbieane A5
35, HIT PARADE (Amarican Tobseco, Warmer, NBC) .........0.0 3%
M. ERNIE FORD (Ford, NBC) ...iccspsusnsnapansnnanisabtsannss 1.k4
M. U S Sienl (U S Stecl, Reviom, {fl!} ..................... . 895
. LUX VYIDED (lLever, NBL) ..... ..::- prladngantansansinss I
M. GODFREY'S SCOUTS (Lever, Tonl, CBS) ......... e e did
. KASER [(Kainer, Armattong, MWBL) .circcsisssissisinssnpanss Xpl
4, ROBERT MONTGOMERY iMennen, 5 C, lnhnmn HH[ canes S
41. OZARK JUBILEE (Willlamsoo-Dickle, American Chicle, ABC) ... 3.0¢
{l. KRAFT THEATER (Natiomal Dairy, NBC) ......... o Al
4), GEORGE GOBEL (Armosr, Quaker, NBC) .............,..-.. 3M4
4\, SCHLITZ PFLAYHOUSE (Schiinz, CBS) ...... 114
4%, MASQOUERADE PARTY (Asociated Products, I;nurru-rl. M B b
46, CIRCLE THEATER (Armatrong, Kaiser, NEC) .. win ShaD
47, CAVALCADE OF SPMORTS (Papermate, Gillette, Tonl, NBC) ... LM
4, ARTHUR MURRAY i(Spcidel, Purex, NBC) ...... AR &
%, CAEYENNE (Gepernl BElectric, Chessbhrough-Pends, ‘l'lll.l —
58, DRAGNET (Liggett & Myers, Schick, NBC) ... i veans W
1), FANE GREY (General Foods, Ford, CBS) ... .. IS——
2. BROKEN ARROW ([Miles, Amociated Producis, Al N s shannnnsi NP
L PANIC iMax Factor, Liggett & Myers, NBC) .......ccc000-00 3B
4. OZZIE & HARRIET (Eastman-Kodak, ABC) . csnens Sl
55, SRO PLAYHOUSE (Amer. Home Prods, H, Curiis, ( B‘-.I . L
S5, ON TRIAL (Campbell, Lever, NBC) ........... e eardis o Y8
7. LASSIE (Campbell, CBS) ..cicssssnnnssssscrsssnsssssnrsssssns A
Sk, JANE WYMAN (PAG, NBC) .... atsinraiasaiie DT
2. BURNS & ALLEN (Goodrich, C-rn.ninﬂ LHH s srswiebuspans S
#. G. E. THEATER (General Electric, THS) .......cocvivicicanins %1
L JERRY LEWIS (General Motors RCA, NBC) ... ....cvvinens 292
&L PEOPFLE'S CROICE (Borden, PAG, NBC) ..... Y -
&L WELLS FARGD (American Tobacco, General Foods, NBC) .... 482
4. BOR CUMMINGS (R. J. Reynolde, Colgate, CBS) ............... 008
& FORD THEATER (Ford, ABC) ...... vonanans PP
4. ME. ADAMS & EVE (R I Reyuolds, Eu!nlt CBH sl nnnnn .2
§7. AMATELR HOUR (Pharmaceuticals, ABC) ........ccicinunnns i I8
Sl JACK BENNY (American Tobasoco, CBS) ... ....... cocscsnnss LI
BE ORI SUSANMA iHelene Cora, I"«t!-ﬂl'vl+ CBS) ... ssessien AP
7. WEDNESDAY NIGHT FIGHTS (Miles, Mennen, AIEILI AR A in
70, CROSSROADS (Geoeral Motors, ABL) .....cocviveivmnninnin am
TL WEST POINT TGeneral Foods, CBE) .....-ccocavccescsasncia azxl
TA BIG STORY (American Tobacco, Ralston, NBC) ....ccoicvenis an
T4 SPIKE JONES (Liggett & Myers, CBS) ........ e, Sl e adl
75. PHIL SILVERS (PAG, R. J. Reynolds, CBS) .. c.vcvvivvnacsnnsn L
T6. PRIVATE SECRETARY (Shealfer, Lever, CBS) ... .. . cvenen =7
76 DOUGLAS EDWARDS NEWS (American Home Products,

Brown A Willlameon, Haxel Bishop, CBS) . R
T, JIM BOWIE (Cheschrough-Pondi, Ametican '[.'.‘I'n-:in Alrl ...... LN

™. DISNEYLAND (Am. Dairy, Derby, Swilt, Am, Molors, ABC) ... 47
M. ARTHUR GODFREY (Bristol-Myern, lll!ln-n. American Home
-F-'ﬂmh-l. EH—"" Fa@graE i gesedsseeiadsnewEd REREE LTRSS SR N SR ] l“
. YOU ASKED FOR IT (Best Foods, m sissasniasnsssugedss 4l
81 BEAT THE CLOCK (Harel Blshop, CBS) .....ccccnvsvcariess &E2
). MEET THE PRESS (Johns-Manville, NBC) ........ccconpuees &9
B, NAYVY LDG (U. 5. Rubber, American Tobacco, ABC) ....,... L%
8. ROBIN HOOD 7 & J, Wildroot, CBS) ....ccooivevvccnnininnna L
“-ur! 0F RILEY lﬁll.H'. !M. Hm PR EEE R Ed e FEREEIEE TS '.'l“
"' “t“.! !El‘r.:!. mj“ﬂ. .; Jq lmﬂl‘. m} i -.ii-ll--llll!l-l-l--"l'
8. JACKIE GLEASON (P, Lorillard, CBS) ....cossesssnssssssnss 553
8% LONE RANGER (Swilt, General Milla, AIE} PP TIS TTYN
9. MIKE WALLACE (Philip Morris, ABC) .....ccccinvnncnnsoces BT
’I ‘.w m mn: {Prﬂ.h‘".t. mm shisisasEldndieEaEBd GENE i-“
91 NBC NEWS (Amer. Can, Miles, Sperry-Rand, NBC) .....oooo.o 628
), BOLD JMOURNEY (Ralstom, ABC) ....... ssnansssnansyasgnasse Tl
H. “uu‘l ﬂ'! “m!l MI ucj IEESR RS TR LR LN L “l'
H.. ..l.ﬂ?mll ﬂﬂﬂL "’iﬂﬂl Hu] [(FEO SRR TR R T R ERE R PR N RN R "ﬂ
% CIRCUS BOY (Reynolds Metals, NBC) . .vccivsnvaniicrninsss 78
7. MARGE & GOWER CHAMPION (American Tnlun:n-. CBS) .... &N7
. DATE WITH ANGELS (Chrysler, ABC) caassssassinantna Tl

. WASH. SQUARE (Royal McBee, Helene 'Ellr'lh. H![.'j asrninpe O |

100. KEY CLUB PLAY (Mogan-David, ABC) .veciesiniasrsnransnss 098
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ATT EARP (General Mills, Fan, m
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LONE RANGER (Swift, General Millt, ABC) 1.eusererensasases LIT
r-‘-m m’ mr m H.n LA E R R RN R R L ] “
DECEMBER BRIDE {(General m CB!] YA L L T,

:

EFRrFBemar maw

1 LOVE LUCY (PAG, General Foods, CBS) .......0ceescceues A13
m m {Hh lﬂdlﬂﬂ llm ﬁm LA LR
. GUNSMOKE (Sperry-Rand, Liggett & Myers, CBS) ............
11 m. "' tm M m L e T L R R L T ] HI

17, ROBIN HOOD (J & J, WIdtoot, CBS) ..ooneunsvrenessannnenes

EE

134

137
I BUCCANEERS (Sylvanis, CBS) ....ccvivivonmnnrassnnsrasesssss Il
3. WELK'S TOFP TUNES (Dodgs, ABC) ....cooviivivsssnnnissanse M72
21, PEOPLE ARE FUNNY (Toni, R. J. Reymolds, NBC) »oonesorrer, MB8
2. KD SULLIVAN (Lincolt-Mercury, CBS) . .0oooonorernororsens 3
23, BOB CUMMINGS (R J. Reynolds, Colgate, CBS) ............ 186
34. WELLS FARGO (American Tobaczo, Genera!l Foods, NHO) ..... 191

25, OH! BUSANNA (Helene Cuortls, Neatle, CBS) ......cccvvvennnss 39

36. TANE GHEY (General Foods, Ford, CBS) ..c.cvvecvnravenssss ddl
27. 1M BOWIE (Choschrough-Ponds, American Chicle, ABL) ......
IN. RDY RDMGERS (General Foods, NBLCD .. ... BEFbalmd AR A PN
29. FEOPLE'S CHOICE (Borden., PAG, NBC) .....
M. FIVE STARS OF SPFRING (Bulova, NBC) . samsEEEE B
31 NAYY LOG (U, 5. Ruhber, American Tm -ﬁ-m SETEREET
JL BLONIME (Tonl, MNestle, NBC) ......ee A ra e AR SRR
3. LIFE OF RILEY (Gull, Lever, NBC) ..ocossssisrrnanspssnnca
M. MR. ADAMS & EVE (R. J. Reynolds, Colgate, :.51 ewsnssames WIB .
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ring any bell in Boston
and raise an a.a.p. sponsor

- - . . . . .
; A most impressive directory, and every name a major advertiser on WBZ-TV’S
“anton Movietime,” showing Warner Bros. features.

More and more of today’s most important national and reglonal advertisers
ai'e finding Warner Bros. features the way to higher ratings and

greater sales. This list does not include all the sponsors. . . and, of

~ course, it covers only one station. The same story is being repeated

cﬂast to coast: New York, Buffalo, Miami, Chicago, Milwaukee, Columbus,
*Gmcmnatl St. Louis, Kansas City, Wichita, Oklahoma City, Dallas-
Worth Tulsa, Denver, Salt Lake City, Spokane, Seattle, Portland,
Franclsco Los Angeles, San Diego and in many more cities.

same kind of “blue chip” advertiser will be buying in Baltimore,
ng on, D. C., Minneapolis, New Orleans and other recently opened

kets For programming appeal and q q

power, hc op aboard the Warner Bros.
gon. Get full detalls today. Call or wire
ini wr- Distributors for Associated Arlists
NN g 345 Madison Ave., MUrray Hill 6-2323
75 E. Wacker Dr., DEarborn 2-2030

R L = 9110 Sunset Blvd., CRestview 6-6886  LOS ANGELES

mﬂ'l!'-'!"' J_l"' 1'-
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TV PROCRAMMING

S

alomon Sets Up

NBC Special Units

NEW YORK —— Henry (Pete)
Salomon, NBC - TV's recently-
appointed director of special proj-
ects, is beginning to move both in
ferms uf ‘ih:.lpi[l_!-_'. 'l.ll'l P‘t‘]"!'-IIIHIEI Hlll.]
crealing projects. For his public
Interest programming  operation,
he is creating foor production
units, with others to be added as
the need arises.

Salomon, who expects to keep warking

functioning on the production
level, will head up one unit. This
unit of “Project 207 veterans wi
have Donald Hwalt as assistant
voducer. The second unit will
]-;nr Baob Craflf as executive pro-
ducer. His two producers will be
Hobert Gina and Beatrice Cun-
ningham.

A third unit will concern itself
with new '1-.:11:4_]“11!!1 nnl_\' and will
be headed by Julian Goodman of
NBC s "n'-.'.l'-'hlngt-m news stalf. His
aesistants have not been hired. The
fourth unit, which will concern it- |
self with miscellaneous public in- |
terest projects, has nol been stalfed. |
Handling administrution for Salo- |
ot will be Donald Hvatt who |'~|
also manager of .'-'llL‘i.r.ﬂ projects;
Jim Nelson, manager of program-
ming and Jack Kiermaler, adminis
bration
1 the r'fll'tf‘l._'T,". 1'1-:-”]-:_
worked on by Graft and his team
are two new shows in the “Assign
ment Thev will be about |
T.;!'!-.::: and China. Another is “Con-
the South Pole.,” a new
ghow in the Antarclica series

salomon's major project, which |
he terms “one of the most ambi- |
tions in the history of T‘L* 15 l]nr!
video version of Walt Whitman's
“Leaves of Grass." It will be four |
hour or hour and a half shows

A mo

|
SENCA.

et of

| which will oMer a pictorial record

and history of the United States
in the second half of the 20th Cen-
tury. The pictures, of course, will
be tied jnto Whitman's poetry,
which has been edited into fow
sections. Working with Salemon e
Lloyd Frankenberg, the noted poet
and author of "Pleusure Domes™

The specidl projects division is
on a show for Martin
.“'i,..{lf_llh-l-.'-'. a kid's newsy feries and
three programs on the Fastern
religions—Islamism, Buddhism and

Trust Wl?&'
May Go Daily

HOLLYWOOD — ABC-TV is
considering “Do You Trust Your
Wite?’” as a [ive-a-wecker minus
.E[!';{.il' Hi*rgl-u as omsee, 1o ong-
nate in New Yark this [all. The
strip would be slotted 4-4.30 pun,,
preceding Walt Framer's “Lucky
Lady” and, eventually, to be pre-
ceded by Dennis James “What
Mikes You Tick?”

‘Lux Video’ Gets
Minimal Budget

HOLLYWOOD — Lever Bios
I.lll"' "fi.l'-."'.l 15 ”!__IH 1',-||1.| | lieates
I'“Hh.:f'r o8] '|i|F i'"l'n' 15T 11 s : L5 VET)

1 ®
SO I;rrl:

| Sponsor hhip

telecasts, 9=J, (). per

750 the fop talent |
“Video T r will be IE'E
the Rosemary Clooney |
. the [irst half of |

'-I.-::':.-.:-. "|f'1
price
placed b
show [or Le

ite eurrent N BI

1U-11 p.m I

-

THE BILLBOARD

PERU JOINS TV _
RANKS AS NO. 6

LIMA, Peru — With the
opening this full of Radio
America, the first TV station
bhere, Peru becomes the sixth
South American country to
have television. RCA s sup-
plving transmitter, camera
chains and a complete studio
to BA, the continent’s higgest
radio company,

Other South American na-
tions with TV wre Venezuela
Colombia, Brazil, Uraguay
and Argentina,

Plymouth fo
[ake "Climax!’

Once a Month

NEW YORK — Plvimouth. thru |
the Grant Agency, will tuke over|
of "Climax!™
fourth week, The Clirysler Lorpo
ration will retain

8:30-9:30 dramatic series as & co
porale buy on the other weeks af
each month,

ey |

|
the Thursdus

Plymouth Is currently sponsoring |
"Date With the Angels” Friday |
”:-ﬂ::”-l", but’ seems to necd more
TV if it is to maintain fis pasition
against the heavy aulomotive com-
pention,

Plymouth this season had hall
of Lawrence Welk's Monday show
on ABC, but it il

1% k'lll‘."ail

piece of Welk next season.

( “m =l

-
"
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Mayor Moves
To Help With
N. Y.-TV Drive

NEW YORK — Muayor Wagner

onceé agiln assured the Film Pro-
ducers Association of New York of
his complete support in fts cam-
paign to maintiin the city's posi-

tion us & filin production center
Pointing out that the Departmeni
of Commerce has long since taken
seps to simplify complianee with
city regulations coverin odue-
tion. Wagner l]EEi[!_mllEﬁ E'm A.
Larkin, first assistant corporation
counsel, to meet with FPA repre-
sentatives so as to provide what-
ever immediite assistance can be
delivered

In September, once the extent
of the city's ability to oo operale

hus  been determined, Wagner
I-mmlhnl he would address 3
uncheon meeting of the FPA

where he would tell the TV intlus-
try toppers the atiributes of local

' tilm production,

Among the suggestions given by
the FPA to the Mavor to make
film production here more attrac-
tive were: 1. Greater latitude in

| the use of characteristic New York

locations (Jones Beach, Riis Park,
Bear Monntain). 2. Sharp reduc-
lons in the exorbilint fees tluigl‘tl
by the Parks Department for setiups
filmed in parks. 3. Relaxation of
present bire laws i filin studios
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RIKERS ISLAND, N. Y,
—Custodinl officials of City
Penitentiary here provided the .
first of a series of prison audi-
ences for "Wire Service™ An
episode of the ABC-TV adven-
ture series detailing methods
of quelling a prison riot was
screened July 19 st the re-
uest of  Depiity Warden
rasheim, leading the web to
make similar offers to prisons
thruout the country. “The
lfest  instruction TV  lhas
shown,” sald Crasheim. “We
cant Jet the prisoners see it
They might Fud loopholes,™
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"Kukla’ Back to

ABC Aug. 29 _

CHICAGO—"Kukls, Frun and
Ollie” retumas to ABC, & to 6:15
F_.m. next Monday (29), to Hll out
ive weeks of a contract for Gordan
Baking Company - interrupted by
Burr  Tillstrom’s  current  hiatus,
lillstrom ostensibly is using his
vacation to work out plins [or a
new “KFO" formal for full chiristess-
ing. ~One possibility being mulled
i3 a daytime format pitched at
housewife interest.

City with networks and real estate
interests,

Only network show being filmed
here is CBS-TV's Phil Silvers Show.
However, Official Films and Pyra-
mid Productions are about to put

and buildings, now that safety film | “Big Story™ and “Decov” into pro-
is used exclusively, 4. Clarification | duction for syndication. And “Fire-
of cily lax sules program, which |fighters,” a CBS-TV Film Sales -

[V slot, Thursdavs | whether it will continue to own a | forces many clients to other cities. property, has an excellent chunce
'5. Further exploration of a TV-'of going into production here.

-d': -'1."'._1-'|_';- :
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~ pears in for rough ng - over

- mround the coun Egt?iu experi-
ence in Los Angeles of Skiatron,
first toll-evision o ization to file
_application in any Ergu city, is any
Bange.

-Eﬂ:ﬁrﬂll Mtﬂit:ﬂnmn have voiced
opposition, altho granting of the
franchise was recommended by T.
M. Chuhbb, engineer for the Board
of Public Utilities. Strongest re-
marks came from Councilman
Charles Noawarro, who said he was
afraid “racketeers will take over
and charge huge tolls from people
who want to see TV.”

The Ffranchise would be non-
exclusive, which means that Tele-
meter or any other organization
could nlso apply for a franchise.
This brought up the fact that it
would cost up to $50 million to

wire Los Angeles, using existing
telephone poles. A wi ay TV
stem in New York wmﬂR: as of

w present, be impractical because
all cables are underground and
there was a question as to whethe:
such a huge capital investment
would make toll-evision a profit-
able enterprise, especially if two or
more organizations were in com-
petition.

Jerome 1. Doff, v.-p. of Skiatron,
estimated that $12 million would
be needed to put the system into

swation. The plan is to have a
32 to §3 monthly service charge,
plus a charge for each individual
program the subscriber watches.

- -

FTC DEPLORES |

‘SCAREY’ PLUGS |
FOR SHAMPOO

WASHINGTON — Tele-
vision must not "frighten” the
beauty conscious young girls
walching shampoo ads, the
Federal Trade Commission
warned Jast week (19), The
gallant FTC scolded sellers
of “Lanolin Plus” for dispar-
nging the competition and
scaring youthful beauties by
claiming that other “deter-
gent” shampoos would “buam™
their hair,

Both pictures and words of
the Lanolin Plus commercials
were taken to task—particu-
larly the picture showing a
beautifl model looking
"hi?hlrned and puzzled” at
n  handful of non-Lanolin
suds, while the andio shouts:
“Stop (exclamation mark)
Don't burn your hair™ (excla-
mation mark).

Lanolin plos has 30 davs
to file answer to the FIC
complaint

'Record Star

Best Bet for
TV—Scalpone

HOLLYWOOD — A recording
artist with a hit record is probably
the best bet for TV shots today,
Al Scalpone, programming vice-
president of CBS-TV, told meetin
of the Conference of Pcumn.'ﬂ
Managers here last week.

Scalpone rates a record star
above a night club act or motion
picture personality as a power ol
audience attraction. A lut record
reaches several million

|- W G i

LU ]

Moran, WGN Ink
New Pix Deal

CHICACO—Auta dealer Jim
Moran, pioneer feature film spon-
sor, has quietly signed with WGN-
TV for a new bundle of flickers at
a record-breaking price tag.

A WON-TV spokesman declined
to reveal the number of items in-
volved, but said “it will carry
Moran well into next year.” The
package price is known to exceed
$400,000. Thus, one could spec-
ulate that the averuge cost
feature might approach $10,000,
Maran's previous high for a single
picture is said to be $7 500.

Moran has long held the Sunday
10 p.m. spot on WCN for a First-
run offering, and he is a specialist
in blockbuster titles. He also holds
down the Frndav 10 p.m. spot on
WBKB, but usually flls it with a
slightly less potent picce of rep-
ertoire than the Sunday offering.

Pro Basketball Goes

To National Brewing
DETROIT —— National Brewing

Company has bought the TV rights
to all 72 professional basketball
games of the Detroit Pistons, at

home and away, and is seeking an
outlet for the telecasts. Spounsor
also  bought mdio rights for
regional broadcasts via WJR here.

Scalpone said, whereas probably
100,000 at the most would hear
about a cluby act.

Comparing a TV name with a
movie name as far as TV appear-
ance is concerned, Scalpone de-
clared a TV star will outdraw a
motion picture personality on TV.
There is no substitute for TV ex-
posure for an artist, in his opinion,
und he doesn’t believe in the buga-

- P b -
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NEW PILOT POLICY

TPA Seeks Cues
From Agencies

NEW YORK—Television Pro-
grams of America is embarking on
a new policy for the choosing and
selling of TV Hlm shows, another
step in the general reassessment of
pilot films and their value which
the industry is mulling this sum-

PET | meT,

TPA pilots will be produeed
henceforth only after extensive
consultation with advertisers,
agencies, stations and consumer
panels, according to Milton. A,
Gordon, TPA president. Bruce
Eells, West Couast veepee, will
head & new “produce to order™
department which will operate as
follows:

First, a study of client needs,
with Eells consulting national and
regionul  advertisers  and

programmers, ‘with a  substantial
increase in TPA’s program research
budget, Next, analysis of ideas
brought in by talent itself. Then

_ their |
agencies and network and station |

development of a format in con-
junction with esecutive producer
I_.-I"HTI Fll"llﬂ]l:f"n Il“d ['.Ir'l.'HlnL"l‘r .I.ﬂ-l'
thony Veiller
a history of the
keting needs of the
expression o client interest, new
hllﬂ“-' _E[H.""l D oOnsnner P.l'l“'!l.

If the consumer panel approves,

FOVETanm .'I.IHE Miar-

At the same Hme, |

Eells will personally cover San

Francisco, Los Angeles and Chi-
cago in the next three months
client study,

Screen Gems is  plunning to

lnunch a revised pilot film sp-
proach,
producers and distributors have
suggested
gether with presentations. Gordon
believes some kind of pilot is essen-
tial to “serve TV us does o new
product research in other indus-
tnesy . .
only be developed thru pilots.”

while other packagers,

replacing pilots ulto-

« NCW PIOETRIm forms can

Pabst, 2 Ol
Firms Grab
All-Star Gnid

NEW YORK—Puabst Brewing,

| Standurd Qil of Indiana and Pure
| 0ill Company have bought ABC-

TV's August © telecast of the an-
nual College All-Star Football

client. With an | game in Chicago. Fist two are

repeaters from last year's telecast.

Pabst will sponsor the first and
lust quarters of the game in 178

the property gets a 10-minute pres-| markets. Standard Oid will spon-

entation fild which explains the
format and includes one major
scene. | 1he past season has seen
the industry suffer substantial
losses from wnsold pilots,” says
Cordon. "It makes no sense to
spend money building up a tele-

vision scrap heap.”

sor the second and third quarters
in the Midwest, while Pure Oil
sponsors the middle quarters in the
Southeast and Midwest. Red
Crange and Jack Drecs will an-
nounce the game, the third con-
secutive contest televised by tie
web,

people, | boo of “overexposure.”

Meet Grant Mitchell . .. SAILOR OF FORTUNE". . . an American at-large destined

o«

% for adventure. Playing ‘Mitch’ is LORNE GREENE, the rugged, handsome star

40! stage, films and TV. He visits the world's most fascinating seaports which form
| ﬁe backdrop for unlimited mystery, intrigue, and adventure.

1

L m AILOR OF FORTUNE" is first run everywhere and available everywhere to

F, & ¥
i 1‘?"’__.-

- -

i f on-minded stations and sponsors. Naturally, the promotion and merchandising are
D e v "
A ' A
o T :
ilt right into the series.
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_— P

')
e ; P

Wi -
s
Saa QAT

F FORTUNE". For prints and prices contact
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E
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1440 Broadway
New York 18, N. Y.
LOngacre 4-8000
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a division of
)10 PICTURES, INC.
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'MAJOR AGENCIES N WANISHEWITE,
TALKING BARTER DEALS  46supcerive. |

-client _thinking ever

Agency
Changing Patterns Bring New Name broadcast _advert E -

R ] 4 5 which call for 1
Triangle Deals’ and Respectability of the budget of Manishewits
NEW YORK — A new round | $500,000,” said the media director ! Films offshoot) now holding meet- H‘ht: E::d wtiu“bfim-.!#
ol sdvertiser-agency interest this | of a large agency on Park Avenue | ings with barter expediters. cision to exit the Emil Mogul
week in film-for-time barter deals|specializing in packnged goods ad- New Patterns _ agenoy August 7.
fs causing the barter merchants to | vertising. Dick Rosenblatt, whose Time Client §& understood to he
swap' their carnival air for an Ivy “We may have to handle barter | Merchants, Ine., success is rapidly thinking of geatly increasing

Lea Look. deals only on & service fee basis, | making him the kingpin amoog the = its hudge
l'ﬂ:t Procter & Gamble has|as we handle publicity or certain|Ivy League time swappers in the 2:: uiuﬁi::?“mtﬂi;“whmi:
heen quietly checking up on the | artwork, if more of our clients in- | film ‘business, now estimates that | bills thru its new ad counsel,
pmsihﬁitiﬂ- offered by bartering—|sist on developing barter deals—|his firm will handle a net cash Lavienon. O < Citiiiiaess
which has even acquired a new |particularly if we're not consulted | total of between 38,000,000 and| yyo00 postion s that the TV-
name, “triangle deals.” Altho P&G |in advance,” he added. $10,000,000 in the next 12 months, | o vt ad campaigns raised
has called off any move into the| “Triangle dealing™ is also gain-|an increase of more than 100 per| ppidiewitz sules 40% in &'
barter field in the immediate fu-|ing ground rapidly among the film | cent over his levels for the past| .o cinns with no increase
ture. the soap-cosmetic-food firm distributors, with such  previous | year, his first in business undec the| 4. 4 budgets.

has not ruled out the idea of fol-|boldouts as MCA-TV, Ziv-TV | TMI banner. . Said Mogul. announciog the
lowing in & path already being|(thr its Economee rerun offshoat) | Behind the mew social aceept- L oo fim exit: “We just
blazed by advertisers like Ante!E ard NTA (thru its new Famous|ance of bartering with almost not go alon '“.h'ﬂ,w?

International L atex, Exquisite | e I:r}}:.m.i except :jht :I‘:lt:i;:mi i with new policies that might
Form, Sterling Drug and others. who feel it euts them out of their ; ;
Along Madison and Michigan CRGSBY'SJNA TRA 15 frrr cenl commissions, no mal- R - boos cxndit %
HD

- REEHCY
Avenues, as well as Hollywood ter how you look at it—are the new $E0E

Boulevard, a number of major G patterns now  developing in the :
ngtnr:lﬂihﬂliug upward of $15 mil- Oﬂzagﬂ U. ' tield of “triangle deals, PITCH TO P&G

lion anmually sre vow .i!.;iﬂillfﬂ to T P k Urigi:ll.'l]l}:l barter ﬂf;a':".l ]1.':::
hnddle with the men who form a grey-tinged atmosphere .

t;:-: ‘ratuli; nl.t-: in the advertiser-film 0 ac age h"snﬁﬂmk" trading when they hit N BC DO'ng
distributor-TV station triangles, ol- Ed , S the film Field more than & year

ten at the direct instigation of Se pec (Continued on page 20) A Hard se,,

clients such as Shell Oil and Lever T 2
Bros. who are insisting on agency NEW YORKE—Edsel. the new

- dia evaluations” of the new |Ford Motor Campany division, and IWire Servicel On ;wagonl

form of trading Foote, Cone & Belding, its agency,

Maj | have added a new twist to ihEEI L 2 0 W YORE — -2 com p Odmts
P thdﬂt g ]alrmdz.' - r.‘ﬂ-li:hllh*r.l'ﬂr h"l‘hlriquri s OSIng Ut }‘F'“ ‘”LL hﬁr_w h r i

From the agency standpoint, the | ashing hard to get Procter &

growing acceptance af bartering as used to, pact name talent,  Find w- h R Id | Gamble to buy sll or part of T L

] i‘llil.:qn_ form of '.ll}H}'l.}.'!d\-Eirtl.'-.lrn["gh; ﬁﬁj ::?: :u:ll::l:i‘::ultl:;ir.:‘l.lii put it lt eyno S “\Wagon Train " ' it “"ﬂ]l]fﬂdﬂ_\’ E es An"m .
amd a growing possibiiity lor s\ — e o o 1.1 7:30-8:30  property which repre-

invasion by many manufacturers of Fhis was done last week when| NEW YORR—TLope i3 bist fac senls an irlrr:;ml of $£.000.000

men's and women's soft goods, toi- Gonzaga University became the |ing for & “Wire Senice” renewil 3 taleit. NEW YORK—Com Producis is

= - . e arepy | LT ELIDE AN
letries. fashions and cosmebic ac | packager of the Croshy-Sinatra by R. ]. Reynolds. The 1""*""'."‘""“ " ; } lose to a deal with CBW-TV F
W rT!;”nt :u.:lllﬂl.l;!.:*uuf :rui l:ir.:l. | spectacular for Edsel which is to | company bas been unable to I:.lu”_ Key to the NBC-Procter & Gam- gﬂﬂ fquﬂmwnﬁlﬂdﬂlﬂ:

: esented av October L sdvertisers to share | ble pitch is a presentation which -
i L‘r' ! CAllsIng $0me maia- h'e 'rII["'-l nt nr’g 51!'“1"']} [}L!"} E]""ITIE“E e s - J LT E " - {J‘lkl “'hk‘h- h m.h! e iﬂ. 3
;”:mh::ﬁm ;;_‘_thl.lltmis a t:.*pir;:]n! 13 over the CBS-TV network. Not | “Harbourmaster™ and “Mr. Adams | shows how “Disoeylind,” the ABC- lmiqlﬂﬂl arkets. The other I"‘

. onlv will it be the first live ap- |and Eve,” both on CBS-TV. TV competition, hias lost some of ] l
u”fiJiw nuts on barter deals are Pf:ﬂ'murt for Croshy, but it will !JI: Even tho Colgate is _.'-“'_"".“mm‘] its audience Attractiveness over the gs.'mght by Cﬂnﬂnﬂnllllm ﬂlﬁﬁdﬁ? g for
often in the 30 per cent to 75 per |the first time Crosby and Sinatra | to “Mr. Adams and Eve” until Jan- | years. The NBC presentation states | o" 00 0 0 ' .

o = ' : niolds must be in | that “Disnevland” reached its high . %
ent bracket. T} eans that our have appeared together. nary ol II‘EJSB. H““." _ ! I \ ) The
:i"l:"*'bu?”: mmil: ”i:iilli:lﬂ: :1::. p:'.;l- The 511{1'-'. is being produced by | the position to pick up the tabiin Nielsen share of audience on $19.802 thﬂ.rmﬂ Ipn m'[“%e’.-r |

: : . . 3 - - J - ] 1 ES- .
; o |Gonzaga as & benefit for the in-|when and if the necesuily OCCUrS. October, 1956, when it got & 09.1°0 0 " o o :
E::.a:j::l:ru‘-.i':”:nLT;“L"J{:'."It;t; :;LE stitution. It is expected that Croshy And with full sponsorship of two | ln October u[_ 1956 ‘rur_hﬂ:l its ?ntt inc nfhﬂ! ‘"hu' shipping,
barter deal was 3 $2 million deal, | will donate his entire salary to the | shows Fnﬂ ssible. it is not about toflow, a 48, which has since moved ﬁmpnlﬂ:i! I‘lm m'{mmmm produe

for example, altho we are actually university. |take a Jong walk on & limb. badf e 50, in March of 1957. and various other extras. Donoline
billing 15 per cent on a net cash NBC ako took a few pot shots |y ¢o o the Com Products agency.

transaction of somewhere sround NET RERUNS Fr%?ep:rl;}lzlx:h;i;:frliﬂpﬂﬁ

fitms, and repeats 28 old ones.
Last vear of the 468 “Disneyland

Agencies Get | Seen @s @ Scarce & Lidnan

Plﬁn fDl" Eight B luu;:r Eﬂ;m: m;raﬁl:m]nm
By Hildegarde | Commodity for Fall & isize=

NEW YORK — Michael Law- . L (P A fe the “Comedy | ¢
rence is submilling & - series of HOLLYWOOR Network. re-|fer tg ube Ehegon . CBS Sets Denls

eight hour specials starring Hilde- | TUDS5 which flooded the syndication Lime Stip.

: A i - syimlicating “The i '
garde to various adverlising agen- field in 1955-'58, then dropped ”H*rrtg;;:‘"ﬂ::l&}\::i'ﬂ ﬂj::“[ufm to Fﬂr Gl‘ey Ghﬁit
cies for the consideration of their |¢charply in 1956-57, will probably S5 . isodes of “Badge T14™ : _
clients. Seven of the ihm-.-s would h:ui:ﬁf again this ﬂ,mpi,lu fall. E:::f--rﬂm;[;plhd 2 hnmmi];_' Na| NEW YORK — CBS-TV F!lm
be on film, and the third live from |, oy e Iv s half dozen | decision has yet been reached on Sules last-week concluded the first
New York. o! Lhe mameinl ur1| 5 1 all dozen the It.:l'i{!pll E':‘l}"['tuﬁ “On Trisl” A &f & nuinber of deals with i’l‘lhtl!:

The format would stress ro-|at the most appear in sight. arently the same holds true for for the |:|Hrl:!'lﬂ.5ﬂ'_ﬂf “Crey Eh“f.-r
mance bv emanasting from the ro- CBS Film Division which has .u‘_’iv'.s. “West Paint”™ and the Federal | which is to (o i.[_}lﬂ=p]uduﬂlﬂl'l nn-
manbic capitals of the world. One|been offering “The Honeymooters” | Telefilms “Crossrcads™ series. mediately. WPIX, here and KTTV, |1
of the programs, for example, |and “Mama" for .the past two| First hour films to come off the|Los Angeles, both the
would be filmed in Paris where |manths is adding “Our Miss Brooks” | net. “The 20th Gentury-Fox Hour," | property, und several important

Maurice Chevalier would be fea- |and will have “Air Power™ later|are being offered by NTA. station-grovips have put in bids.
tured. Frank Borzage is being | this year (see other story this issue).
eonsidered to direct. With “Hey Jeannie”™ moving Lo

AAP's ‘Mine’ aen'ie e i Trans Lux to Develop

vet clear. Another possibility s

“The Brothers.” of which 26 half- 1/ H S d' Sh \ :
hours are available. - - g e
Mukes Sules D“I: of the mnﬁ plrmniﬁing wm; 2 r‘ yn le ' ows , 'q“"'ﬁ""' .
NEW YORK — The budget- ibilities is “Medic,” ob wiic ¥ ok - Cup thee
priced “Cold Mine Library” q::-[ac:- episodes are in the mm] and o NEW YORK—Trans Fux TV Latearind g  *The Haney-
wociated  Artists Productions con- |[which NBC Film Division has lirst | Corporation is lining up half-hour
tinues to chalk up sales, Hart-|refusal rights, altho other distribu- properties preparatory to entering|
ford's WTIC-TV, due to open in|tors have been putling out feclers the series syndication field, Tts only
September, has signed for the |also. : L - date hos beon the sucel
*Sherlnck Holmes” features with | Other NBC prﬁt:ﬂﬂl are "Stan- activity 0 date DA .
Basil Rathbone. In Wilmington, |ley,” “Hiram Holliday” and “Noali s cessful sale of the Eﬂﬂ'm
N. C.. WMFD signed for some|Ark” ({several episodes of which |Britannica Library ol 7
oldie oaters which star Hoot Gib- |have never been aired), but the | films. s
son. Rex Bell and others, and mﬁl:hhn'll with all of these is that Trans Lux TV's pllﬂifﬂrfﬂl'ﬂF' i

which still pull good ratings with |they're fragmented shows, with not film packages have heen . _

Wpﬂi lrl:|I llnd!ianapzi:l?‘r’l;h a full series of hall-hours. “These | 1958 lowerng, with the m!ﬂ
also bought several of AAP’s |have been traditionally hard to sell furEIEn ots. This fall the

features in the Gold Mine group,  |in syndication, and NBC may pre- IlIJ_IIIF our series (o be chosen will
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NEW YORK — Ziv-TV and
Cenernl Foods continne to sing
their out-of-step duet before the
fvy-covered gates of West Point,
with Ziv lavoring "Old Soldiers
Never Die”™ and General Foods
sticking 1o I Tald Ya That I Love
Ya. Now Get Out!”

ZIV VS, GENERAL FOODS
‘West Point’ Battle
Enlists Billy Graham

Hurd on the heels of the well:
publivized “Save Our Show” cam-
by the Cormps of Cadets— |
1m|irrl:i1 af litlers 1o HIIII:--IH'.IHH.] I
General Foods, which dropped its!
.ﬁ[ﬂ;uu on “West Point IIL'H.'L:-
fin Mav, have been Prlmrtl by the |
future grnt-uh — Liv last week |
lavmched a new offensive to per- |
padde CF to change its mind. |
Secret weapon in the latest |'n1uu|!
of the Ziv campaign, whose vigor
po far s matched omlv by ity
prrssienos

H.hrr--i-»-rm-.r: BRillv Geraham.

1 am []Hl‘hi distressed to leamn
that the Military Academy is losing
their only mass contact with the |
puihilic when the Columbia Broad-
casting Svatemn  replaces "Wesl
FPoint' with 8 Western series in
October,” said Reverend Craham
feelingly, if somewhat ungrammati-
cally. "1 have always found "West
Point' to be excellent television
fare for the entire family.”

Conchided the eminent evangel-
st, dropping a broad hint in the
divection of While Plains, “The
network or spousor who decides to
televise the "West Point’ series will |

PROGRAMMING —
B hey be amtiasdel TV adverfisieg '
THE BILLBOARD-

e bot o wtisitlel pagramming

"are poioting oul that something

| (the same camera crew has been

| ginee winter filming st the USMA

'a headache of weather delavy and
tricky logistics, I
| anE oul, |:

|

- k= w - S B
‘.-._"' R = i =

not only offer the American publie
excellent entertalnment, but per-
form a public service.”

With General Foods standing
firm in its position, since budgets
for principal product lines have
been committed for fall and a new
tenant has a firm lease ou the
"West Point” time slot, observers

mare than publie service may be
mobivating Jiv In s network
resciue operalions,

Ziv already has “Men af Aonap- |
olis,” & muarkedly similar series

TDOUBLE

shooting both *"West Point” .lul!
"MOA"), in syndication in at least |
156 markets, The major regional |
and local sponsors now an - MOA”
for whom Ziv Is mapping a com-
tract-renewal siles program for a
second year eycle, are likely to|
register *Till™ i the look-alike
"West Point” seriee is slotted on a
compeling local svodication basgis,
Thus Ziv is forced back on a net- |
work deal of some kind as the only
real solution

[ll Jli'llt"“l I-Jrl'ln 1\: u[l.“.l.-ll‘ T.Lr
to plan their filming, for maximim

| SOOIy, on A Iﬂllq-:‘.luﬂn basis,
Iill order to Integrate crew move-

menly, talent casting, budgets and

lother factors with over-all _p'lun-

ning of Vice-President “Babe™ Un- |
ger s production department.

1f there's to be more West Point
filming, much of it will have to be
done TH'!UII!" the end of summer,

i—at .fl"n' found ot ]A‘l’ VeEar—

And Him# W -

TELEVISION CLEARING HOUSE, Inc.

Consultants

Lendeon:
B8 Bexley Rd,
Eithem

Ne wish to thank our clients for their

beliel in our company

function which has made possible a rapid

expansion.

calling card to introduce curselves to
those of you who do not know of our

specielized services.

We look forward to meeting with you in

person, xhether your

vision station, &an advertising agency or
. A mAnufacturer, 80 that our representa=

house plen for better television

programming.

-
Cordially yours,

1 tives may explain in
I
i

TELEVISION

!
|
|
|
|
i We wish this advertisement to serve BS a

Consultants to the Programs of
139 Television Stations

157 WEST 571h STREET
New York 19, N. Y,

JUdson 2-6300

's policy &nd

company 1s & tele-

detall our clearing

CLEARING HOUSE, 1INC,
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d
-
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=
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Seck Endof
Excise Tax
On TV Sets

WASHINGTON — A new
ground swell for removal of exclse
tax on all-channel sets ix

way here, with Sen. Wirren E.- sldiary and the

Magouson (D, Wash.) in the fore-
frant. The Chairman of the power-
ful Senate Commerce Committes
told the Senate last week (17)
that mnot only his  commitiee,
knowledge of the nation's need for
TV expansion favors removal of
the excise.

From the House side came a

new nudge to the adamant Treas-
ury Department, which has econ-

sistently turned down efforts to!

equalize Ultra wnd Very High set

o T *"‘4‘@*‘ e
e -1*;..-1---._{". r ﬂ
R T, " J

el U

-’ -'"F".EHJ' -
1
N

| blueprint, the plan ca

r
| | :.n'

vr
EL,

= ol
=, I-l!' . '|'I'I "
= 1. V= SFeethN- "
] | |
Al L) f 9
! ¥
1 r 1

d
-r
¥

Advertiser yeaction i yepd |
about to be sounded on .Wm

W [k

n slrip
vidfilms to be sold thru the NTA

Film Nelwork, In its IIEMHm‘
for NT
to sell the availabilities on
three of the five shows, with the
stations selling the glots In the re-

mnjning:alr.
On NTA trio, network com-
pensation would be modeled on

prices by drop lu{ the UHF ex-
cise. Rep, Frank lkard (D, Tex),
member of the Wavs and Means

Smee member bills are now
umder consicdberation by the group,
the Tkard bill could get attention
before close of the seacion,

Push lor pussage of the legisla-

| bon -~ and ity Counterpart in the
| senale—is under wav by the Com-

mittee for Competitive Television,

which is starting a “continuing pre- [

campaign for passage ol the excise
removal bill.

DANZIGER PLAN

Prospectus,
But No Pilot

On ‘Ali Baba'

LONDON—Wih four years of
the Muark Saber secies  beliind
them, the Dansiger brothers have
dreamed wp an Oriental fantasy
around the adventures of Ali Baba
which they plan o market in

'novel, if not [antastic, manner.

Eddie Danziger claims that
pilot on which the producer has
spent three or four times the money
and care he could alford on the
subsequent pictures in the series
can give the sponsor no idea of the
general quality of what he is buy-
ng. So on Baba the Danzigers are
preparing & format which will give
prospective clients a much clearer
idea of the whole project.

\i'ckn complete, ﬂlilh :udI:r will
mclude 39 full scripts, , Cast
list and sketches of all intended
sets and costames. The only film
shown will likely be tests of the
suggested stars.

Showing the same independent
streak in sales approach, the broth-
ers intend by-passing the agencies
and presenting posuible sponsors
with this i direct. “Any-
thing,” savs die Dunziger “to
out the number of characters
awiting to disagree with each other
about its merits!”

Semca Mulls
Return to TV

NEW YORK = Semeca Cloek
Com is wulling re-entry into
TV ll":::‘rlll absence of four seasons
to promote its wew “dth dimen-
gional” timepieces. Giveaways on
the Art Linkletter show have been
more H;l:‘ﬂ'.ﬂfll.' until IIIII;‘ Ilunhlil‘}r
valional  spot  cam wigich
marked Semea’s | 'PG advertising
flng. The firm is screenin
dicated hall-hour  for buys.

that of the wired webs, althe
“with a larger share of the network

" Committee, has introdueed a bill | dollar”™ going to the stations. On
to cancel the all-chanel set excise. | station-sold

shows, local outlets
would get the bulk of the m'ﬂnn" €.
Repy Buy Tt

NTA has already held discus-
sions with leading station reps on
these pluns and has won them
over lo a wan, since they are cut

\in for their usual 15 per cent com-

iss o

Programs spoken of for the nel-
work deal, actually an enlasgement

of the announced “Triple Expo-
sure” plan, are sald to Include
“Mother 1s 4 Freshman™ (based on
‘s 20th-Fox feature film), “Last
l!‘-l-ulm!l" and “Alice,” with two
| mare yet to be groomed, possibly
| under the direction of Ted Cott,
NTA has alww snnounced offi-
clally the creation of a division,
under V.-P. Ed Gray, to provide
budget-priced rerun on a
bulk basws. (See The Billboard ex-
chisive story July 1) Titled Fa-
mous Films—Prograins for Televi-
gion, 1t is this division which has
been huddling with executives ol
the Grev Agency, Exquisite Form
and Time Meschants, Ine, to
evolve a 32,000,000 films-for-time
swap deal. A new team of sales
persounel, operating sutonomously
a9 far as the regular NTA netw
and yvudication operations are con-
cerned, will be offering a library
‘of some 500 rerun shows and some
200 feature films in both barter
‘deals und straight stations sales.

|
Some Plums
under the
inclnde the two
FChine  Smith™ “Palice
]-Enll.' “Orient Express” “Bill

“Stories of Century’
Purchased by 15
Canada Markets

TORONTO — Hollywood
Service of Canada has sold
Emmy Award - winuln"'m
"Sturiql-: of the Cmﬂlﬂhw' ;
Canadian markets, w !
sales to follow this week. Markets
wrapped up inclide Montreal, Ot-
tawa, Quebee City, Toronto, Win-
R R

ihlie tures € us
F:Iruwd anol “Frontier

| LIS,
Doctor,” for

nadian sale.
Guild Gets Rights
On British Heroes

| Vidfilms Famous

Films  banner

record of British wfltd'ul!;ﬂ“nﬂ'

LR e i

Harold Goldman, NTA :
dent ig charge of sales. K
has been with NTA for the
two vears, joining originally
Eastern divector of nativual wiles.

Remotes on
Upswing for
Live Shows

WASHINGTON — 1 g
use of remote pickups Iﬂrm

vision programmin noted -
Nprrh o e e e
lows last week.

|

Fellows and NARTH's enginee
Ing manager, A. Frose Walker,
spoke at hearings on §
quencies above the 890 MC band
roinﬂnﬂ oul needs of broadcasters
or auxiliary servive wiesy
Latter were said to be “a te,

ork |but Fellows wants the FCC to re-

consider

present policies governmg
uip:Lmn: intercity
l'lll?’! for use by broadcasters.

No statistics lﬂﬂli‘lﬂl‘ﬂl on the
“vast sion” ummﬂn‘?inp
hlhn:Ezzﬂﬁugmmmum;_ alker
pointed out. However, one example
cited was WMAR-TV, Ba
which Walker said has &
260 remoles 3 year since 1847,

Adeqguate mn Fpace be
nutmynuiin'ﬂFinnﬁﬂi
equipment becaise of the vital
covernge of “news events, ¢

e

|

}
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| Caw, Caree i SSCAN (Aws., Parr)

 Levws Petrodeam A Paoll Lisf) {Amn, PFan )
© iAms. ID & I'm . Mubatma Rice. Ta Von Row Miung
o thre Furgerald (Piog

J =

O Kk, ( Sgale Peimilive thra Sireer A !

b
~ MEM Camdy Hawiry & MHoops thra

Fae

L. Beniom & Wowies (100
. Ko

Nuird Tenl. Beaue Vusn thra Hiwsos

. : r _I1 -_"': ._-' ‘u‘;‘ﬁ'. :. by | .
SARET . Sk
i -

ern Stations

Lewsh, Aded Cutmicnl s Jaihues
i A

M Besos & Bosies (Aes

Amothpeses, Bt Mvers 1hes Teasce Gawline (his ( smvogua= B
Cgareies. Mross & Williames
thia Ted Baies i Ans 10

re Ted Bases | Amn

On Southern Stations

Paa, Bibsiod Moeen s Bemion & Kaier Algmmess Shadew eras g
e (A (1Y) Young & Mtscaw i Amn . Pao
Lesecsl, Adell Chemicsl v s Fivs wsaily

(LS

Mam Mimi, Broscd Myers tars [hes o0 {

iPam ) J

Waleh (Paan |
Viceror Cigarste. Bross & W Wiamegn

NEW YORK — MCM-TV &
| eapevted to pac it
| roups of 200 and to

ihow II1IH'HI4II‘-.*.IH.I m “hlﬂ"
rver pussible w0 51 to

the tvpe of programming stations
groerally present,

This means that instead of offer-
g grongw of shorts based on Some

al its hetter known Penun-lluu-

Pete - Smith, lohn
well

Polidens, Block [vug thes Cioed [ ARE )

Preil, Procies & Gaambld 1his Bewion B |
Bowies (Anw . Part ) i

Teweo Gaulime B Comingham &
Woalshi | Amw |

Theradan, Berniad M:er %
'ill.!-_ F]rl ¥

YWiteormalnd Bice Ta § sic Muyp ﬁi"lh.'

%ﬁmml“hm

Ceem, Procter & Gamiie thru Compion

Mslo, Cogate Palmodive thie Carl 5
Nigpnn (Ans

Mt Shat  lnsecticide, Americsm Swolf
iy Somos & Ceaven (Aas, 10

i I'E u‘

Intermalioms! Show viw D Arcy (Prog ) thru Fitrgrionid (Puosg
On Midwestern Stations |
Mus D Dy, Procier & Gambie thre Lipivm lce Tes. Lever thru Yommg A

{ amtiguoon | Amn |

Bulosa Walces thrus WMot ans Fiuiera
tAnn )

Bimch Bavasion Meer thra Gardeer (10
Flemsiraw fhra Henig Getalealom

Rubtcam | 4mm |
Bl Misi. Bemiol - Miers thafu I_'r.-.,,lrl

Fhrgerald & Sample i) |
MNurd Tosic Besoe Viees thea Hlves |

& Jorgeomen | Par )
Peell, Procier & Camble

Pait b Bowies (Asm . Pari )

Polgers Coller thiv Cunnmgham & Pormna Dog Ches, Ralsios 1hid
Waksh (1) Gardner [Pan )

Ciloem, Procie: & Giambie ihia Compion Ralalds, American Chicls s Ted
| Amn | Haiva {Ann., Pad b

Roysl Urowa Colda, Wahi ihio T amipion

Scaly Matlresa, Sitmudt & Messy abew
Cary & HW iPur.i I

Bpwe A Span, Piaver A Gembls thiv
Young & Rubcam (Fan)

On Southwestern Stations

Chiam Ridndl Gaidoes, Ghiu A rihoer Peell, Peocier & Oambls
& Bowibes 11TN

Meverhad! (Prog.) Teras Gawding Usry Cosningham &
Walsh {Anm )

Theradan, Bossol-Myers ihra [WSAS
i A

Lo, Proctar A Gamble thia Beatoa B
Birw s i A

¥Viommas {Apn |

LiN Permaneni.
Giey (Ana

Procigr & Giambie thig

thin Bewmige |

Ted Bates (Ann |

& Joegensen (Ann, Part)
On Rocky Mountain & West Coast Stations

Bam, Bojsid-Meees 1 Beason & Orvdid, Procier & Garalid thre Dascer,

!

Rowles (I1)) Fitrgerald & Samipls (Ans » * |
_ . Putverel Foods (juw L onpingham &
o sty Seviogy A loams thin J W, Wbk i Part b

= '_lll'-ﬂlll Ll Prell, Procier & CGamble dhire Bemion &
» Pellmian's Mas ool Bed Foods (hia Howlcs LARR )

:Lh Vouthpaur. Brstal-Myers thrw

Pricior Flectrics! Appliances this Weln
& Gelles (Pait ) |
Saowdriit Shotiening hviu Fhagerald

Dancer, §itegriahd & Sample (Amm )

 Bemon & Bowies (1D

Neshitt, etc.
MOCM-TV wi MAE which
inchnde amples of all their films

i ey fall mto & category.

MOEM-TV  bus  asked  stations
whether they would like to use
thivwe own taleot as emsees or i
they wonild like a top national
mame as eosoe. If they are inter.
esteil in using their own talent.
MOCM-TY 'niﬁ ! continuty
material for the packages.

The film company’s aim Is to
ghve the stutions as many presenta-
tion alds as possible 5o as to make
the shorts mare attractive to audi.
ences and sponsors. Within  the

thes Bemion ”-ﬂ““[. of 200 shorts will be about

1R of MOCAM's top cartoons.

| Roach Com’cials in

GM Birthday Spec

HOLLYWOOD — Hal Roacl

t"ihuliul has Linded the coutract [or

the 11 minutes of commerciu)s to
be seen on Ceneral Motors  50th
iniversary spectacular this fall,

A trew ol 20 under Commercial
Division head Tack Revnolds began
Blmimg the ecoliy th in Detroil
lust week  Additional footuge, fes-
turing the new model cars, will be
shot in September.

WTVH, Pe8fria, Signs
As Affiliate of ABC

PEORIA, T —<WTVH here Ras
become the 10th station this year

[lo sign as o primary affiliate of

|100 MARKETS IN LINE

(Standard O of Tewm sl AP

2 I;encies Alerted

-

More Sponsors Buy
‘26 Men’ Regionally

SEW. YORK

B leream, I

are the latresi iegional advertisess
Il'.lm.! b Wee |ast naon wrg u-"ml,
campaign of ABC Film ."--:HII-.JI'HH'IJ
on B new Weslern sevies
Men™ Almost 100 markets lluw-!-i
been locked in wilhin two weels |
sales Bocoinilimg for more than 'll']'i

cent of the prodoction (mhj'

E:ﬂﬂ lh‘l“#’l\- lﬂ_tnlltﬂ 1m

Standard Of has purchased the
IM'H' nk Eltilj !’hlu[]“[ﬁtﬂn “-ulr_l
kets, while AAP s sigrwd] Jor!
ritsburgh, Buffalo, Svracuse and |

By ‘People’ Series

NEW YOBRK —Agency interest
m reported on "People Worth
Roowing™ a new  documentary

series being !l-n"llpul‘ti b Amold
Llll‘llﬂ'lh A1l I'.l"!'l'l 'ﬁtlru Hio
ETHPIIH al portraits of celehritios,

People™ is patterned oo Michaels’
LP records of convers itlons with
:'i"l'l- Ny el Beving W\ -ihl r. Ad
lai Stevenason amd ollws noded ii,{
fire< ﬁluu LY |I| nml

i'ﬂ-uqll”, '
thredt

— . — e

WASHINCTON—WTTG here
s telec asting a  two-snd-a-hall-
hour remote each Fridav trom Glen

Echo Amusemen! Park. an eTii-
neering leat beemse of diflicult |
terrain. The telecasts nn from

3:30 1o 4 o and 3 to 5 pm

WNDU SCORES
IN SAFETY PUSH

20U TH BEND, Tnd—A
unupie salely campalgn was |
testeed b WANDU biere during
the r1||1 I balwclan r

i I'“LI'IH.

WNDUSTY W
“IIIT!" eross on a corner of the
12 minntes all
l;l.s,'l-, 1'~J|rl'-r!-r:u5.: tleee SN [

SIS XM ted to die on the
l‘"ul'l-“- AvY v lIH‘ AL F P'Jl-l |,||
WANDLU-Hadswry s Rapwe

corded interviews with peiple

il [H-r I|F|| L[| I'-.di'l'l

SUTEENL VT

{ A | ABCTY i the web's campuign to T ‘ il
~ Kare Shoes, (hiw Chartes N Sishd Troswn Geanlles thre Conajegess .ll Increase il live ot bets Eight E.IIH'I'I'E t"'”" , "I i MEVAAR cAr M-
(Awn., Parrs Wahh (AnD | r - dents. Publlic reaction was ex- {
" IJ.II" r;{f.::::{}:: !iﬂ;ll l.;':iﬂf'l!' hﬂ:ﬁ‘l‘;’lv cellent. with the station solwd- !
ay | DT, g ' weh primary affili- - ;
: ! wling similar campaigns  for
H"“ - s - ates in all the top 30 markets and all future boliday IH'nt.lLl'-
x m m. wwer 85 per cent live coverage. : '
4 "l
4 o g n I l 'I = —— c— —
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Eric H. Haigl finuncial and | nounce the birth of their sixth
otion picture veteran, has been child. a girl, and the Charles L.
B o e Il ¥ B
surer Lo Tele- | Lewins welcome a new duughter,
y 5. Bean, their second child. . . . Bill Larimer

af Petry's Los
Garry Hoolihan,
rudio sales,

will become mana
Angeles office an
be in charge of

| Chet Matson is retiring fram the
| company,
Byron

has  replaced
of NBC-
shiow.

Palmer

1l as the dominant

-

Thousands of silver dollars are
being distributed to NBC Spot TV
calosmen as prizes in a TJuly Silver
Dollar Contest” to provide an in-
cenlive for the sales force to im-
prove its perlormance. . . . The
ldeul Toy Corporation will sponsor
{Le annual New York Thanksgiving
Duay parade for the third consecu-
tive year over NBC-TV Guy
Oring has been elected a vice-

resident of Grey Advertising. . . .
Er ith Culverhouse, advertising

* o b &

Top N. Y. Ratings
To WPIX, ‘Popeye’

NEW YORK——WPIX continues
independent sta-
tion here, according to the June
Nielsen Station Index report, wi

its * s tha No. 1 show
in New York. The greatest increase
in audience, 13.4 per cent, during

reporty

With | the 12 months was also given
JWPE'{']F&I

trading asems, they

munager of TV station WPIX, Neow
York, has moved to the Television
Burenu of Advertising as assistant
director of sales promotion. .
Lisa Charrell, writer for WOBS-
TV's “Eyve on New York™ has been
uwurdmf 1 public education cita-

- 1

of Retarded Children.

BRITISH SCANNINGS
LONDON — Lloyd Willinms,
Associnted - Rediffusions’ Assistant
Contioller of Programs, went to
bed last week with a fractured
kneecap following an_automobile
crash. . . . Harry Alan Towers, pro-
ducing “The New Adventures of
Martin Kane" at Elstree Studius,
in association with George Callag-
han for Ziv, is emploving two units
full time. To cover the high pro-
portion of foreign locations and
exteriors in the series, one team is
on location halfl the week, alternat-
ing in the studio with the other.
In this way they manage o ra

 up two films in just over the week.
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TV Auction’
Sells at Loss

CLEVELAND. —— KYWs 1TV
Auction Pasty” is offering vitwers
the strange spectucle of a sponsor
buying time to sell merchandise ot
a loss. Al Wish, operator of Anction
Ranch, finds his business has in-
creased 60 per cent  sinee Juer
durted austioning items oc the
show for below cost, but Lie’s still
losing money.

The Saturday 5:30-6 p.n. musi-
cal sale is, Wish's wiy ol “getting
peaple into the store.

.+« Irving Star, exoeutive-progdues
ing “Ivanhoe” in Britain for Screen
Gems, is unlquEr with the 15
scripts  provided lor him so far
froin Hollywood, and is commis-
sioning major re-writes from Buitish

scriplers. '
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‘The Big Beat’ Rocks,
Rolls—And Stumbles

By CHARLIE SINCLAIR
Blg Best (Net)

EDT (Caught Againk

elsewhere in the show, “So give
this little Jady » great big hand.”
And, :H}I later, “Yes, folks, believe
me yvou'll be hearing plenty from

“The Big Beat™ is hygienic rock
snd roll. Under the watehful eye
of ABC's network censors, the
show's cameras view the acts from
the waist up. Forced thus to stand
or fall primarily en its minor musi-
cul merits, this Alan Freed pack-
age frequently stands around with
egg on ity electronic face.

Ostensibly slanted toward teen-
agers—who seldom wateh TV any-
way—the live musical series makes
few bids for the adult viewing
trade, Utilizing some of the dullest
musical staging this side of Kiwanis
nmateur nights to showcase what
was burbled as "all the famous
yrock and roll stars™ the talemt
voster led off with the best-selling
(on Cadence label) Everly Broth-
ers. They proved to be a sort of
double-exposure of Elvis, twanged
guitars and sang “Bye Bye Love™
with a hiccuping vibrato thru their
noses. Don Elnnr"fﬂ was next., bari-
toming “White Silver Sands™ against
some low-budget Tahitian scenerv
which might hzve been rescued
from a stranded road company of
“White Cargo.” There was a Juno-
esque young thing named Connie
Francis, all gingham and dimples.
who husked her way thru a ballad,
“Eighteen,” whicls obviously re-
ferred to her age rather than her
startling chest eXpansion.

And so the parade of recording
talent, many obviously ill-equipped
to do something besides sing, wen!

on, thm ‘Inhrmir and Joe, Sunny
Ciale, Ferlm Husky, and a reprise
of Messrs. Everly,

Alan Freed, who comines the
unctious charm of Ralph Edwards
with the manic gymnastics of Jerry
Lewis, led the 19-man ork in an
instrumental, with "Big™ Al Sears
and Sam (the Man) Tavior honk-
ing raucous sax figures that added
up to little beyond mere repetition
The mostly-teen studio audience,
however, dutifully {lipped.

Freed's introduction, which had
a strangely defensive quality, were
unintentional highspots. He muan-
sged o e \:ﬂuuﬁ’: every intro-
ductory cliche to bring the acts on
and off. Sample: While introduc-
ing Sunny Gale, “"Here's that
WONDERFUL little gird who
really needs no introduction.”™ And,

Matinee Theater (Net)

NBC-TY., Toesday (18),
L guighd aguin

4 pm, EDT

F'l'l-l-t'_l-rumim of Albert McCleery I'

end staff in fumishing five hour-
long dramas a week of high

duction quality is amazing. The |-

well-rehearsed, liberally costumed,
neatly written shows indicate noth-
ing of the terrific strain under
which they must be tumed out.
The colorcasts are visually attrac-
tive, with not a sign of skimping
because it's daytime.

On- the latest stanza ﬂtlE’:l‘,
Robert Esson scripted a m
adaptation of Poe's "Cask of
Amontillade.” Eduardo Ciannelli
and Joe DeSantis were fine as an-
tagonists in Fascist Italy, with
Crace Raynor and Tony Russo
offering excellent . Walter
Cranman directed with no com-
rmmue for audience eomposition
igures, setting a brisk pace for
ﬂrtErpis;dh: story.,

ac participating sponsor

showed the same commereial

twice, which may be novel but

makes the story breaks seems end-

less. Bevond that, the serics s a
concerned

ibute to all d
Bob Bemstein.

Ferlin Husky from now on.” Since
there. was no writer credit, Freed
npparently chose to relv on his
memary for fresh continuity,

Sole act with true professional
nFInmhL and the genuine highlight
ot an otherwise-dreary parade, was
the Billy Williams Quartet in the
final act. Dressed as Stage Door
Johnnies, they tumed in « socko
Tm Gonna 5it Right Down and
Write Myself a Letter,” following
their hit disk styling, complete with
Cuy Lombardo Fi‘idu and the
superb timing of Williams™ hilari- |
ous “Oh, veah" line.

Fred Heider produced and Cort
Steen  directed.  Vocalist Nancy
Whiskey was billed to appear to
sng ~ Freight Train™ but apparently
missed the rattler, There were no
commercials,

- ————————— |

Eghrbeut (Local)

WARD, New York, 11-11 midnight, mr}.
Jaly 17 iCeoght agidn),

In spite of inadequate interview-
ing by Jobn Wingate, this program
still continues to roll along. The
key to its sucoess are its guests
“'}H"'ﬂ they  are interesting and
| have something to say, the hour

moves quickly, but otherwise it can
drag,
| Lael Tucker Wertenbaker and
Joseph Robinson, the two guests,
waore both worth meeting.  Mrs.
Tucker, the authoress of “Death of
a Man, s somewhat of a contro-
versial fignre. Her book=about the |
smicide of her husband, accom-
Iﬂ:-‘:ﬂl with her help, to avoid
mimmdliating  colla in the last
stages of cancer—had been sharply
reviewed by many critics

Mrs. Wertenbaker handled hes-
sell well and maintained that her
hushand had the right to do away
with himewelf as a mature adult
when the 11|l[rtlllg became so great
he was in danger of becoming a
thing, rather than a man. In this

nterview  Wingate did » [fairly
good job of questioning.

It was in the guestioning of
Joseph Robinson, one of the at-
tomerys belore the Supreme Court
for William Girard, the soldier who
is to be tried by Japanese eourts,
that Wingate's interviewing tech-
| migue left something to be desired,
Some inleresting facts were -elic-
ited, but the questioning had no
depth and no recognition of the
| history of the subject.

Leon Morse,
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Midwestern Hayride
(Net)

ABC-TV, Sumday (14), %3010 EDT
(Conght again), e

“Hayride™ has returned to the

hig time once again ufter xmlln
the winter EnlurtniuinB loca
ayton, 0O,

viewers of WLW.D,
But, unfortunutely, are still

-

dishing out strictly local entertain- |

ment fare and probably will con-
tinue to do so unless they come up
with some name country recording
talent and a host who is more fa-

| miliar with this “Americana™ enter-

tainment. Paul Dixon, as emsee, not
only looked uncomfortable, but
lacked the garb as well as the gab
to establish the rapport needed to
tie it all together,

The hnll‘hmr is well dplt:'l:ed
with fiddlers, square dancers,
hymn singers, instrumentalists, ete.
Among thos- hiu]'ﬂiﬁhnd on the
debut show was Bobby Bobe, who
talked his way thru & song
“Stamps,” a complete waste of val-
uable network time. Zeek and Slim

rked things up with “Ticklin® the

om Cat’s Tail,” and Pennv West
and Kenny Price offered a pleasant
version of the hymn of the day,
“Whispering Hope.”

Charlotte Summers.

Whirlybirds (Synd)

KHI-TY, Los Angeies, 7308 pm. PDT,
Jaly 12 (Caughi agaln )

Sustained action, good produc-
tion and interesting photography
are  keeping “Whirlybirds™ up
among the top syndicated adven-
ture shows,

Half-hour reviewed had a stand-
l.ﬂ] p]ul, but execution nevertheles
sustained interest thrvout. A young
boy locks bimself in the trunk ol
an old car while playing hide and
sock. In the wmeantime a salvage
truck picks up the wreck and carts
it away. When the bov I discov-
ered missing the slurm goes out,
and Whirlybirds, lnc., rotors to the
rescue,

The salvage company Js traced
and the lelicopter pioceeds 1o
chase a truck down U, S. Highway
6 with good elfect. From there

lit's back to a salvage vard and,

after some trepidation, the w

is found, the copter is used to lift
off another old car that has been
dumiped on top of it, and the boy
is rescued.

The real star of the program is
the helicopter, and producer Gayle
Gitterman nses it to full advantage
to things moving at a fast
Pai:'t. strong draw is obviously

or the youngsters, but it's a show
that requites no strain for the
whole family to watch and enjoy.

Bob Spielman,

Studio One Summer
Theater (Net]_ _____

NuT_e Tl'uit_ Tune (Net)

CHS-TV, Monday (1%, 1611 pm, FDT
{Caught agains),

CBS-TV, Teesidsy (I6), 7908 pm, EDT
iCanghl Sgain,

Here's a chuckle and smile en
whaose long life is easily explai
The interviews are foony, a la
Groucho Marx, with emsee George
DeWilt more sympathetic than
Groucho. The quiz is entertaining
and tuneful, the prizes are healthy
if not huge, and the commercials
are bright and amusing.

The bhandsome DeWitt sings,
:hnlli "E;Ei Il:'ufihuw rolling
nicely, ng the periect emsee up
to the last 30 seconds, when he said
Emdmfhl to John, Muz. Billy

ittle Lucy in Atlantic City a
other strangers, An attractive set-
ting and relaxed contestants also
helped, even f It iy odd that
DeWitt gets all the laughs in the
conversation. The air created,
however, Is so warm and natuml
that, like “Punlomime Quiz" this
show will always be welcomed.

Bob Bernstein.

P Ke
popularized in the 1930°s. An in-
triguing flavor to the dialog and

—
T
.
Te

The

her screen
Baxter and

plot was kind of vacant,
it Is in most situation comedies,
but in the case of

Moon Is Born (Film)

REE

Gracie, it Fits
ity, and Frank
Von Zell in sup-

A Tramfilm, Isc.
termational Basimesy
tioa direcior: Ben

ful. Rrviewed ai & special screening

productios for In-
Machiner, Anima-
Farish, Steryboard:

Hength,

animation to tell

5562

¥

“A Moon Is Bom”™ is a capsule
science fiction thriller which man-
ages to pack as much information
‘and story value into a brief four
 minutes of running time as some
shows present in five times that

Lensed in Eastiman Color, it nses
ject Vanguard, the la ing

tracking of the earth satellite that
is a highlight of the Intemnational
Ceoph Year. Narration has

gct " “sell” for Intermational
nsiness , who paid lor
the film's ction and is han-
dling TV tion thru its De-

t of Inflormation. A huge
BM computer, into which is fed
data from the space satellite
which will revolve around the
earth B0 minutes, is seen

FAEFas
;5
s
:
st

the story of Pro-

and

Division for Screen
Gems, has been upped to head the
Firm's _ e, i
Young replaces Dude

"Dr. Hudson" Tops
All Syndie Shows,
Yideodex Reports

NEW YORK — “Dr. Hudson's -

Seoret Journal® ranks No. 1 among
!I;. w@shn-nwilhmwg;
age 21.1 rating, to
Videodex report for Jume.
fignres show the MCA-TV dramat-
ic show leading all nonmnetwork
films, while American
Bureau ranks it tops in film dram
The John Howard starrer is in its
second series in most markets,

;

Fe 18

'
- w
=
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Major Agencies

® Continued from page 12
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Issues New 'g'
~ Educationals
| YR

NEW — Grand Award

A o ik
of educational LPs, Mﬁ
A - Artist Series. album

a diflerent instrument

? E‘.: by & recognized master in
that Hield, either a concert artist in
~ his own right or a soloist with a

Nleading Symrhonic Orchestra.

~ Retailing at $4.95, the first three

_ in the series  include
bt Smith Plays the Comet,”

FRobert McGinnis Plays the Clar-
inet™ and "Sigurd Rascher Plays
the Saxophone.” Upcoming this
fall will be “James Chambers Plays
the French Horm,™ and “William
Kincaid Plays the Flute,”" Volumes
1 and 2.

Since the series is designed for
listening as well as a plaving-
primer for advanced students, the
series will be released thr retail
stores, and hand instrument outlets
in addition to schools. Dr. Paul
Van Bodegrave, chainman of the
Musiec Edocgtion Department,
School of Edication, New Yok,
is educational advisor for the
Award “Artist Series.

Intl. Music
Expo in Chi
Sept. 17-22

CHICAGO—This city's mam-
moth International Amphitheater
lias been renled for an Interna-
tional Music Exposition, covering
virtually. every pL.rﬂ: of home en-
tertainment—records,  hi-H, tape,
shieet music, radio, TV and mu-
sical  instruments—for  six  davs,
starting September 17,

Thubllb:l?' will be open to the

" public, with the promoters pre-
dicting attendance of 500,000 at
890 cents a head, but a big pitch
will be made lor a trads sltend-
ance of 20,000,

Sponsors cluim 180 exhibitors
have already signed up for the
availalile 300 exhibit booths. Space
rental is based on $3 per square
Juot, a basic booth measuring 100
square [eet
. Sponsofing organization is Mu-
sic International, Inc.,, 105 West
Madison Street, Chicago, headed
by Lee Cordon, Benn Reyes and

% Arthus Schurgin, This trio, under

the shingle of Big Shows, Inc.,
are wveterans in promaoting  top
{El”l'f?lﬂ'd on page 44)
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ﬂ_-nhﬁ—.h 1564 Broadway, Now York 35, M. Y.

MILLER, PHILLIPS
LOOK THRU SAME
AIR TELESCOPE

MEMPHIS—The musical
tastes und views of Mitch
Miller, Columbia pop a.dr.
chief, and Sam Phil Ipl. owner
of the rock and roll label, Sun
Records, may not be so diver-
gent after all. This was re-
vealed shortly after the Press-
Scimilar hers ran an editorial
agreeing with Miller’s philoa-
ophy that stations should pro-
gram for adults as we!F as
leenagers.

Dotty Abbott, manager of
Sam Phillips” station, WHER
in a letter to the editor puinh:é
out that she was very inter-
ested in and agreed with Mil-
ler"s point of view. She feels
adults are -the prmary buy-
ers, “We do not play anv rock
and roll nor country and west-
ern music . , . All our pro-
gramming is aimed at adulis™

Miss Abbott added: “In the
music field Sam  Phillips
stands out as a big {b;u.‘ull‘.ﬂ:.

He owns the rock and roll la-
bel Sun and WHER . . .

T Wrﬁ.l-" g

THE BILLBOARD

21 1!

Stereo Tape
Pkgs. Ready
For Dealers

HOLLYWOOD — Capitol Rec-
ords introduced itx premiere re-
leise in the pre-reco tiupe field
here last week with 13 stereophonic
tape packages to be availuble for
dealers Monday (22).

In addition to 11 reels, each of
which features a specific artist, the
release includes two demonstration
tupes, “A Study in Stereo™ and “In-
tra to Stereo.” All of the reels
ara  dual-channel, sevep-inch at
seven and one-half ip.s. for in-line
heads only. Label will produce
stered tape only, with no plans for
manaural packages,

C:’tp"l stereo line will be sol
thru its existing bianch and™ dis-

d |

New Cap Products_Costing |
$1 Mil Poses Trade Threat -

bhox, and in the case of several of
the reels, also appear on the inside
front cover of the box. Tape reels
are factory sealed and alsp de-
signed in such a fashion to inolfile
labiel copy detailing the selectinns,
performers and composers. Dealers
ordering the Inll line will receive
u.'u.'mug_hl iran Lape rack ut no
cost, specifically designed lor the|
new Cap line.

Cap sales personnel will receive
a spiral-bound bpochure reproduc-
illg the fromt covers of all tape
Em;]:qgl_'»: lor use in showing the
ine to dealers. All of the [irrs
tape releases will ulso include a

luyman’s  explanation of stereo
sound written by Canby. In oddi- |
tion, the “Study i Stereo”™ packages
a 20-page booklet with a similar
explanation, and a study of the
*i-::PL*L-tlun: in the demo tupe

Tho a firm release schiedule of
stereo  lapes has not vet Deen
' determined, additional merchandise

Sum's Sun Record company |tributor - organization, with Tist| ™ 1_1_:[EFL~|;tud t+!t| IEH"IIII 1511-“_. I-I:I'.II:L‘I_I’I
might be a rising label but no | prices set at 39.95, $11.95, $12.95.| i The oAt | lll:-un Iﬁt’r“-' r“-‘;
Sun record will ever be set on | $14.95 and $16.95.  Dealers will for the lap\* n:: are ml.:_n'r{ ac turn.l.
a WHER tumtable.™ enjov a discount stiucture of 33'%5 by _Mlum*wla Mining & Mannlac-
P. S.: Phillips, of course per cent. ' turing, with tape reprodiction
| - : ;__; - . W i “-”r,'.; ’ﬁt:j.ui: t]ullr IIIILiI‘[TI‘III'.:Il‘IIII}'
was the [ust to realize the pPo- ___..l‘:-.'*kng,mg 1 | . £ C ) |
tential of rockabilly: music : under ihe Supervision of ap re-)
Ty REPY g S Tape boxes all bear A prominent | cording engineers,
i [rraye i aj :[_" stereo lape HIIIJLI'H{. with the lirm p - 5 -
the development of Elvis Pres- ; In addition to the demonstration
lev, Johnny Cagh, Carl Berk- nsing four-color ]’I'"l"gr“ﬂ"’ and nackares, the initial release in-
s ¥ 4 e 5 art work on its covers,  Liner noles | ¥ it B . ,
e | are Included on the back of each (Continued on page '”-"

Low-Cost Diskers Make Hay
As Majors Skip NAMM Exhibs

Brisk Biz, Optimi

sm, S.R.O. Record

Sales Clinic Highlight 56th Showing

By RALPH FREAS

CHICAGO — Dealers, distrib-
itors and mmufacturers agree that
the 56th Music Industry Trade
Show, held at the Palmer House,
ulv 15-18, was the best they've
llmd in many years. Attendance was
up, the miti* uly- weather—as a
mile  unbearable—was  [air  and
pleasant, business was brisk for the
majority of exhibitors and an at-
titucle of strong optimisin pervaded
the’ show thruout.

The only sour nots was struck

AGR thiefs

?Qf:_Mus'ter' Sales Hype

ﬂ-‘f‘“‘ e’ ~
~ _NEW YORK—=The recent flurry

© of master-bu by major and
| ﬁlﬂh; m%*ud_mﬂﬂim
 men prompted so many phony

ucts that
ng in-
plat-

Grow Wary

terprising  businessmen, agencles,
pte. — are making masters at a
whidlwind pace, thus creating a
buyers' market for the majors and
top indies, which in many cases
today pick up masters for nothing,
plus royalties, of course.

Veteran a&r. man Andy Wis-
well, formerly Eastern a &r. man
for Capitol and now adr. head
of the label's sew subsidiary Prep,

ong those who

-m  aater Jfor-sale situa-

believe the masters

and ABC-Paramount’s afcr. chief, |

by major disk firms who continued
to slough off the nation’s music
merchants by not exhibiting,

Disk Trade Lively Stll

By default, major diskeries
apened the feld wide for low-
priced promotional disk lines. OF
the 10 disk fitms in the exhibit
hall, hall featured lines priced at
$1.49 to $1.98. They reported high
dealer interest and pleaty of ac-
tivity in lining up distributors thru-
out the country. Their big pitch to
dealers revolved around the use of
promotional lines as a weapon
agninst discounters.

Disk Panel a Success

The importance of records in the
over-all musical merchandise pic-
ture was underscored heavily in
the dealer attendance at the
“lenagr:gl: Record Sules Clinie’
held Tuesday evening. The Clinie
was held belore an S.N.0. andience
of more than 250 dealers, four
times the attendates at similar

meetings in previous  vears.
Few dealers used the disk clinic

lo aiv their qlilh'\. This Viendr, their
attitude was strictly positive. In-
stead sof heavipg brickbats at dis-
counters and clubs, they discussed
means of building teathie, boosting
mecome and creating  interest o
merchandise.

This year the tape recorder
emerged as a nmsic reproducer

(Continued on pope J36)

Firm Debuts

Phono Line,
Plans for Fall °

HOLLYWOOD—In a mave of
vast. signilicance, Capitol Becords
Monday (22) unveils a triple-threat
program  embracing the Erm's Fall
plans, its entry into the pre-
rectirded  stereaphonie tape [Lield
and the debut of its new line «
phonograph equipment. (See sepa-
rate story.)

With an estimated one-million
dollar investment in its new prod-
wets, Capitol & in a position 1o
challenge its  stanchest  diskery
competitors, who similarly ‘have
full lines of records and home pho-
nograph equipment.  Unofficial es-
timates for tlhe year ended June,
1457, pep l.":l]"l-illﬂ'i volume near
the $40 million mark.

The label's new product, albums,
Meren ape and p]uum equipment
branch and distributor saleés forco

was  specla ularlv shownm o ils
last weekend (200 in the disk indus-

trv’s Ffirst utilization ol a motion
picture film presentation. Capital's

| enlirg program was shown 1 Cine-
| mascope at meetings in New York,

Chicago and Los Angeles, with tha

|
| Firm lltl.i:l.rm!;: the word le*thunllr

(Continued on page 41)

Sidney Mi_lis

Sets First
Pubbery

NEW YORKE — Sidney Mills,

| who recently leflt Mills Music to

set up his own publishing opera-
tion. has already formed Diana
Music, Inc., with offices at 1650
Broadway. Diana Music will be an
affiliate ol the American Society of
 Composers, Authors and Publish-
| ers.

Mills late last week left for
Cleveland and California. He ia
in the process of setting up olhee
publishing corporations and ac-
guiring catalogs—some of the Iatter
from indie diskeries.

NEW YORK—Having racked
ap an exceptionally strong dollar
volume for June and July, Epic
Records, with much optimism, on
Friday (19) kicked off an ambitious

rogram at the label’s annoal

BRITAIN JOINS
UNESCO'S UCC

WASHINGTON — Great
Britain has become the 27th
nation to ratily the UNESCO-
guomd Universal Copyright

mvfln Hﬁ?ilf}t qu::ﬂ;:&:d
nitly : g
nhations, which include the
- United Stutes, extend approxi-
malely the same o
the works of [or | ux they

offer
nationals

for* works «of their own

distributor meeting here. Included
in the program are perceniage dis-
counts on new and catalog product
for dealers buving 75 per cent of
their quota during August; special
dating privileges tor qualified deal-
ers, and a promotion offering a
free seven-inch LP sampler with
every consumer purchase of a regu-
lar Epic LP durin Eept!;mhtr.

Keved to the theme “New an
Noteworthy,” the product includes
a broad range of material in the
classical l.u.leup field—some 20

i“ f—_—

Bill Nielsen, national sales direc-

tor, stated that under the new pro-

‘New & Noteworthy,
Epic Fall Slogan

Program Includes Dealer Discounts;
Free Sampler to LP Consumers

F

gram dealers can carn 10 per cent
on new albums and 15 per cent on
clussical purchases from the cata-
log. To eligible dealers the labed
will extend 30, 60 and 90-day
deting. _

The consumer sampler will be
made avniluble to dealers oo the
same basis as to consumers; tliat is,
a [vee tecord with every regular
LP purchase. Sampler containg
complete seléctions [rom Epics
best selling “Dance to the Musio
of Lester Lanin” and two import-
ant August releases—"Sound OF”
and “Up Anchor.”

Nielsen noted that the fall pro-
gram was hein%tnundmi in the
wake of Epics single rec-
ord month. He cited “Shangri-La,
“Start Movin,” “You Always Hut
the One You Love” and at Old

{Continued -on page
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Plethora of Pic Themes  |USER
Deluges DJ's Countrywide (™%

Flacks Plug Film Tune Exposures
Hard; Despite Station Frowns 1

.

‘.htu-:. I'q.*... ' 3

- i rl.l."k “u & -2, 1. ":.. "'.l.l .--_-: S .Iu' =
By JUNE BUNDY ster That Chullenged the Warkd” | néew Walt Disney  [im “Johnnw sacks IEI’!‘H ﬂﬂ 2 his vl g
NEW YORK —— Deejays across| At the same time, Hollywood | Tromain” aloug with four waxities “You should got into 1 Jolbit
the country were deluged  this P“““"“" ten, wore. snaking, ths Liberty Tvee,” which Is also|  told the dealers; "ﬁ:l 2‘!&"

month with more than 100 disks

featurin

themes from 40 ourrent | .
or forthcoming  motion  pictvres, Lobjective n some cases since Aty

staffr. rounds trving to line u
plugs for the platters—a  difficult

in the picture.
e title theme of Debbie Rey-
nolds” new movie “Tammy and the

of
'ﬂ!E‘Iﬁ

ot the credit. You've ]::t the
“how, so get fntowt.” |
"1 do business with the biggent

L
-

The disks ranged from nine differ. Stations fown upon giving film- | Bachelor™ has boen cut by five| =41 ' : : : . :.:

ent versions of the title song from | tithe-tunes undhie exposure, © lartists, while the theme of the new uﬂ%ﬂ"&ﬁfﬂ“ﬁ%ﬂgﬂm i e

the new Deborah Kerr-Cary Grant | ”";"h'!"'h f""“'-l""-'thll] has re ||'I_'flurilli fidlljlt' ﬂ'l.mliu has hl-rru sliced _ e o

film “An Affair to Remember” fo |lewsed most of it big pictures in|to date by Sural Vanghan, Dick . " - , : _ o - M

*Full of Love,” theme of the new | the Tall, bt this vear, the studios | Hyman and the Voices of Walter I:"“-uh}" :ﬁ‘hﬁth:{mﬂﬁﬂh from the au Iﬂﬂﬂ]ﬂ“ﬂm _ L EALE

United Artists mon je, “The Mon: ..lm ul'ﬂn]mﬂ 'EI:J!IH" of their most | Schumann, The title theimnme ol the st HI:E‘II:;II'IrtEtI “: 'Eﬁh' ll'lﬂ'-'_,ﬂf M -'H! -
pportant movies for” sumuner re-{ooew Rita Haswarth  movie “Fine : alers L is a Iﬂt-&l‘r

lease., in a move o lore people

Down Below™ lis been cut by Jeri

back into the theators at a time | Southem, the Four Spices, Copdon
when many of the top TV shows | Jenking and Roger King Mozian
fare laking a suwmmer hatos, I Find Yo" theme foom  thé
i T addition 1o the nine dilferent L Imovie “Sea Wile,” has heen ye-
virsins of “An Affaic 0 Remem- [eorded by Ron Goodwin and Day il
bir,” the new Aundeey Hepbum- | Whithield: “The. Carcless Yeurns
| Crary ['J.mllh-r inovie “Love in the | title theme has been ont by Swe

Cleveland D)
Precedence Wa

Wl

the distributors liave forgotten,”

jockey, distribwiton,” S A 27 b >
"I'\:'e got 1o do it.” he said, “I've got 11 kide™ = =
m‘"m stement drew a big hingh from the otheraise sefions -
nudicnoe, - oy e
Bt he imderscored the fact that he considers himself &
primianly a retaler, and he told the dealers that he got inte \
rauk-jobbing mainly 1o protect himself as a retailer,

Hack Problem Raised

g . | Atermoon hat three different wax- | Raney and Duke Mitohell ’ e L : .
CLEVELAND — A frantic | e A el he Wamnbacl's” remarks  were - prompied by Frank
st s developed mn.-.r:-! u*-::;':i. ul.}l o the I'Ilil--“hlnf‘,. :hm-ﬂ “ H:_Iﬂ:ri Fwo-Siders - | Hlun;"-r‘r. a Boston dealer: “Dl‘l'jﬂ'}'ﬂ't had h!ﬂ'llﬂ“h-:ﬂgt el -
i 2 .' e et = BOIEAE saN LY |'|-|'||.|=|:'ﬁ- ll- l!‘ ‘l:. LA 5 s ll‘.} il ] ol T 1 llll'l'lﬂ;‘l.‘lﬂ ,rl ¥ ’ .I‘t 1] llltlr' t IFI '“Ht h .-.'
Jeading jockeys here as to who [eatured song " Fas lll.tlHlll-.L disks ure two uders, The Mol 8 e wome and beat competition ybe

beeaks imporvtant disks in the terri-
fory liest. At the momont the lead-
Ing antagonists appear to be Bil
Handle of WERE, long the undis-

There are 11 pecords “availuble
an Uw “Arognd the Waorld™ title

e, and lour dilferent swdes have

Sigters, lor instance, have n ey
latter, featuring  “Arotind e
TUTM," Bucked ||:. il ey aovie

we shonild Iy Ip I]'IHII"}' as tﬂﬂk*h‘h‘l‘-lﬂ lﬂ"ﬂh‘ E
cent. I vecessary, Homeyer said, dealors !.hﬂd work mﬁ
ber by as o gronip i order to 'I]l'.liil’ﬂ"}' as Ell‘.k-iﬂl]bl'ﬁ. Wambach
utiempted o shed light on the ilﬂ:ljeﬂ. :

) * . II o - i
r"""i champion "of the ratings been cubon the tithe song [rom the (Continued on page T2 Mo '..'WL- proposal. was oanly ane of many made at the
wre and Joe Finan and Wes Hop- revond clinic meeting. Eaglier, the question of how to get more &
hins, KYW jocks who oppose people inta the disk s was Taised, This, the panel said, was '

Randle during the majority ol his
Bl LT hlnﬂ-ruﬂ

]:!!"-['r['.1 Illji ire Il|.l1 ]Hlt].l =|-i|1.

Capitol Records to

a pivblem vreated by “affbeat™ disk merchandisng practices
that hive sprung up during recent months, Clubs aod super-
piackets were mentioned as examples,

[ s |l.|.|'||n!u_‘_ credit for iuln-.[ e . . . Ilﬂ“ﬂ'ﬂi h'"lkl"!. ﬂunlﬂl.{:fn\'n Cliif._ {IF.III!T‘ Uiﬂ 'J.E
first in Cloveland™ with such disks nvel ! Ono lne v proanotfonal labels (Crown Hollywood, eted, o bring
ey Rex Allens "Moneyv, Marbles ciloiers 0. He advertises them “’idﬂ? on_radio aml in the

el Chalk.,”™ Huogo Winterhalter's
“Swingine Sweethearts,” and par-
Continued on page 72)
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Kidisk Tax

Models Include 2 Consoles, Consolette,
8 Portables, From $29.95 to $249.95

HOLLYWOO D —1 |.'|_'||hr'i Hr,,‘-"-

ever, we did not want o punfn-"r

;-luh will introduce #ts full ling of | a line under the Capitol label i

Repeal Gets
Committee OK

WASHINGTON =— A bl eall-

|
New measure now faces achion |

M i .;‘1|1 equipent thils week,

Lwith 11 models il a varety of |

wiods —aifd colbrs  available for|
|!" |If"r1

Line includes two consoles, al
comsolette and l'ltht |'I-'II|'.I||1|-.‘.£, ..'iruli

less it would i every way Tl B
up to and enhanore l";1|hlu|"l i
tation Jor quality in sound repio-
dhaction. We are conlident that the
new Capitol line of plonograplis
will do jlu_'tt that ™

pewspapiers at $1.29 {a list is $1.49, his cost is 99 conts?,
Theun this methad, he ls able to ”!ht the Hi]!l-l,ﬂ'l"ﬁ.] theie ewn

groundd, he Sadd,
Revolving™Credit Plan o

1. 1 Van Dasen, dealer from Grand Rapide, Mich, said he
e wwes g tevolving eredit plan which has been highly su ol ”
Scveral plans are s, Under one, costomers can " 1
i of $30 oa which they pay off a mipimum of $5a40 &
ronth. As they pay ofl, they can more, but never wmore
tian the 30 prssimum,. Under another plan, they cin change + M
to a nuaimtn of $90 aidd pay at the rate of $15 a month. %— :
wrvice tll.l,rp}q uf 1 per cent per month is applied for the
wrvice. At tliis sute, Van Dusen said, the dealer’ vant lose,

cvdtomer by 1o come to lils record-mmsie

fog for repeal of the manvfacturers’ | = T 20 O np branches  and  distobulors The inlerest vule ligures out to 12 per vent & vear and &
excise tax on children's phonograph '-,l:llil.:;‘ll.:“ll I:;,“ ['r'-[;d:-]ut‘;l.-:r:; ;:-ﬂru il lr:.uu.ll-r. the firmi's phoso hoe. dealer can get money at 6 per mﬂtm his bank. Atllhf"f'ﬂ.,'_. '
records retalling at 25 conts or bess |y s declared the new line of | With the company adding approxi-|  the dealer s using the bank’s money. By offering this seevice,™
wim the approval of the tax phomngranhs o .L, culmination of | mately 20 sulesinen thmont  the hie waidd, D ix able- o sell at full retail price and the customers
writing House Wavs and Means 15 C0F CEE o ptling. design. | country 1o specialize i phonof  do not complaii: : '
Committee last week (17). ing and studving the |||.1.4|..|1l and sales. In addition, ]:l-r:uu depert- “Preople actually bay a lot more,® Van Dusen pl.lil‘lh:'tl onl.

Bill, introduced only two weeks | ity Adeds. For a Jong fime we have | Ment Manager Bill O'Boyle will “listead of pondering which one of four ulbums they can affoxud
a0 by Rep. Eugene McoCarthy | betn aware of the apportunitics 111_“1* three l‘l‘ﬂirllll.ﬂ'Irl,'l'llf"‘r'l*lll'.llli 8 at u given time, they are mchined lﬂ'hll!l“ .fnur_"_ .
(D, Mmn.) was given prompt com- | for {'_J;“t.,] due 1o the fact ”l.l.l! Bill l{}I}'Lilil"l-’. ] ?\l;tl:'ll.lrrl. "|': 'l-"LI _ Needles H.m' ’. -
mittee consideration beeanse 4| we had the know-how io mumj'm"' icago, and Eugeove Dapuk, e -I al aktite 1 o
similar measure introduced by | engincering, sales planning, mer- | Los Angeles. : hr-n“I: ﬂ:f;paﬂlztu‘fm by = Bﬂmgﬂiﬁﬁ :
McCarthy last session had wom | chaydising and distribution, How.| Equipment s being ""m"r;'r' ihe customer’s conlusion as peedle types works for the &
House approval. That session ([Continued on pige £5) dealer. ‘The casstiomer-he ooitited ot ﬂh‘.ﬂlfﬂlﬂ'i seriiarket
ended, however, before the Senate ] 1 to ﬂ'ﬂ-.l Hl;l'ilh"—, Nﬂt‘hl‘rﬁn h go I.ﬂ'-l mm ng ﬂaf [}
;: T]lul[-_}-n the bill. (The Billbosrd, | n n ,4 ; witny other outlets that hondle records in today’s te §m A

i 1 : = 1 n 1

in the House, but there are rI.TI-:
’luiu';.hnrut Yot as 1D \".hf"'l that
action will take place. |

i

the ilealer would do well to shirpen knowledge of se .. 30
I"-.Irlllll'dlﬁj' with rogard to needles. | R

| lﬂ"d 11 L
WAX YOU HATER, stenlin ke ng s
ALLIGATOR? | g o
NEW YOBK ~— RCA Vie- ““‘",f.:_'“h.?‘:' 3 Y |
tar's Steve Sholes has found a = dealers presend now sold tape reco per & TR
new  oountry warbler named | e i el s-lﬂrmnljuﬂ]y-. ﬁbﬂ"lt mw .:_-k L :
Milton Allen whose hobhy, - now stock recorded tape: A i o v 5

pvs a Victor flack, {s humting

reptiles at mght i a shallow-

alligators in the Louisiana -~ 2y i their costomers and
lulali-‘x-. aler swamps, CAPITOL CONSOLE, Model 736, CAPITOL CONSOLE, Model 734, Ilﬂd;ﬂﬂ on ’ll‘l'iI hwhﬂmm
Renotedly, Allen hunts & has super-powered, 40-wath, push- | has unique uftimate-range controls helbony. oneni s =,
rpartediy, Allen nunts the pull. amplifier with fedd-back cir- or bass and treble for ST F’“h“ul nu!q hl“. iﬂ ml.
battamed boat on the bow of separale dpeaker control  knob | Input jack for AM-FM tuner: in- demonsteations, n attract a wider a
which s mounted a battery- for built-in  speakers. extormnal put jack for stereo use. Automalic belove for ;
powered lamp. The light, s speaker, and all speakers, De luxe | de luxe Intermix’ chinger for all 5 & Tl 2

written, picks up the gleam
in the ‘gator’s eyes. Allen then
nimd his rifle smack between

cuit system, Four powerful speaben;

intermix automatic changer, plays
all sires, four speech. Audwd range
from 30 to 20,000 cycles. Input

S

response, especially at low volume;

sizes, all four speeds. Filteen wall

itier, with audie range 30 to
armpl Wi oy

18.000 cycles, Three 4

The idea that tape affered 1l

that other disk

beine"s G jacks tar AM-FM tuner and stereo ers, speaber conteol switch |
e syss ool e Wha |, 5 Record compensator control | for bult-n. speskers, extemal | caplusiastic: gathering discussed ways. and mesns of
- . _ , knob_ High-tidelity caetridge, wi spenhers, all speakers. Migh- |
:'I“'“ e :']L*I’:‘“l;;“:f “E Il:f’“-"‘ﬁ two jeweled needies. Lid has piano | fidelity carfridge, with fwo E i
wrpes 1 wi 1§ hinte and sprng-loaded support needles. Automalic shui-off, 1
s-swishin'. _ arm. Custom crafted cabinets in | ord compensator knob. Frovision : :
The big guestion in the | hand polished woods. Choice of | for storage spoce, Cholce of thies 5
trade this week: Can that ald feur woods— any, limed oak, —nar /mahog- Tl
swamp cat Sholes capture all wilnut or ebony, retail I'ﬁ“hﬂ% ner Haot
of this on a Jisk? price, 3249.95; slightly higher In hﬂﬂj’h the. forced to
the West. Wst, " - e
| O, T
: b 2 ety
ol :Ij'.-* . I 0 ." g 1w wal® ‘M“i’l L
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ANC

By REN GREVATT

NEW YORK—Tunes in Ameri-
can Society of Composers, Authors
wnd Publishers” firms—after a con-
giderable dry spell—are ing a
strong current comeback to the
best selling charts. Not for a vear,
in fact, have ASCAP tunes enjoyed
soch strong publie acceptance.

Two months ago, for example,
The Billbourd’s Honor Roll of Hits,
listed only six ASCAP tunes out of
the top 30, with none of these in
the first 10. Today the Honor Roll
lists an even dozen ASCAP clef-

Fings out of the top 30. Even umn:!
(hit the best-selling pop record
out of the first 10 and four of the |chart, are the same as those ap-|includin

significant is the fact that seven

chart, the picture looks equally
favarable for ASCAP publishers.
Six ASCAP sides are represented
among the top 10 disks. Actuall

the ratio here is six to 14 Inasmue

| as the first 10 carry four two:sided
hit disks, In several of these coases,
an ASCAP and a BMI tune are
back to back. Still, of the first 10
sides listed, six are ASCAP tunes
and of the first seven, five are
ASCAP times. On the number two

%lﬂn of "Cocoanut Woman,” and
Iln-ﬂ in the Sun,” M

songs) and "Hr i')n by the
PIIHETE‘::; A tota Iﬁf‘ 12 '&;lma;l
rent selling

car ﬁSE’fP hits. D?:w the other
hand, two months sgo, when the
best-selling chart listed only 25
disks, only four were ASCAP hits,

with only one, the number seven
entry, in the top 10,

disk, Pat Boane's nuuﬂin of “Love
Letters in the Sand.” and “Bernag-

dine,” hoth are ASCAP sangs.

Other tunes, disks of which have : listed qualif

no means do all BMI songs now

as rock and roll or
M1 has its ballads too,
on the ourrent Honor

rockabilly,

first Five are ASCAP hits. Altho |pearing on the Honor Roll with | Rell, “Dark Moon,” “Four Walls"

ASCAP tunes listed reflect to some
extent what has been termed the
“hallad trend,” by no means is this
altogether true, Elvis  Presley's
“Teddy Bear,” a rockabilly tune,
I an ASCAF song.

Among the T:le-'.t-m-ﬂtuulllru
ballads in the top group are “Love
Letters in the Sand.™ “0ld Ca
Cod,” "It's Not for Me to Say,”
and “Around the World." Other
ASUAP hinmes
Roll mclhide

|
Imasbe

Ro-

“Teenager s

Letter, "Freight Train™ “Shangri-
Ta™ “With AL My Heart™ and
“Cirl With the Golden Braids™
Fop Chart
Un the best selling pop record

UNFUNNY

So Hellyer

In WCFL to
WAIT Shift

CHICAGO—Art Hellyer, deejay
specializing in wild humor, signed
with WAIT less than a week after
he was summarily fired by WCFL's
maanager, Marty Hogan.

Hellver  was broadcasting his
I-!u-w F:u,u the r}i.ll.'.lll.-:'.l]-.l.llll F.l.l.'
where the First National Bank at-
tracted gaping crowds with an ex-
hibit of a million dollars in cold
cash. The decjay remarked, in a|
typical Hellyerism, that the exhibit
s “cormu
g rf“ﬂ;l[ and avarice. ]'Irlpi]ig 'lﬂl
put larceny in our hearts.” I

Hogan demanded that Hellyer|
lrnrr.r.-d'r.;lrf_\- tape an a Tcr[h' to the
hank, who ilirH!rnL':H;r) is not a

WCFL advertiser. The deejay :l:l'}"'l'

'the addition of Harry Belufonte’s' and “Wonderful, Wanderful ®

ASCAF
our

AP Tunes Chart Strong k
Comeback as Best-Sellers

Its been pointed out that not!
'all ASCAP tunes on the charts can
'be called ballads. Conversely, by

on the current Honor |

1 "o Rare,” “I'm Gonna Sit |
Right Down and Write Myself a I

|could spark a legal hasse

Move Seen as Spark

Storz Qutlets to
: Copyr't Programs

to Legal

Hassle In Music-News Broadcasting

CINCINNATI—A ['ILIH where-
by all words broadcast over Storz
stations across the conntry will be
Cop) .'rul.r-'nl dailv—mw ilh the eXOrp-
Lan ol music .n|1.l W= 45 liilin-
l.llltl"i] al & I !"']-Ill: |'ll'|l' ].l"l-l' ‘l-'lu'l"A“L
ol managers and PIOgram directors

iil fr-[‘ |:1| ir Shiwre uut]l_ts.—\'i.l_]{:'!r‘
Minneapolis, WHB, Kansas Cily,
Mo.; WITX, New Orleans, and

WOAM |

]Iu_' Slinre |-||1'|1.||“_|jl

Hogram
in the
misic - broadeasting  [ield, |
sitice il lollows on the Fln_puﬂh_ | [T

WS

radio chain’s announcement last | audition tapes from prospective |

||||1-1|!I1 1'|'|.ir it, ton, had lli|_1'-'|iﬂj+lt'f_!i
its over-all programmng formula,
thereby marking what was believed
to be the first attempt by an indie
tabwn group Lo urlnnuhi W Inusic-
news radio format. Bath the Storz |
and Plough chaius feature a “Top
40~ Irvey disk programming

f::rnn I!||

-.[']'h" alorz
Y r.l'lf iy
atlempt  to
flagrant

plan was deseribed
fodd Storz as “an|
slop conbipued and ;
plagiarlsm  of  ideas,

sting public morals, invit. | 50unds, production. methods, etc.* |lisher,” ]

Each sound effect, production aid
or script of anv sort will be re-
corded and [iled daily with the
U. S, Copyright Office. Anyone
violating this copyright protection., |
said Storz, “will be prosecuted.”

sounde originated on the Storz sta-

tions.” The copyright department

will be handled by John Fennell,
an attomey and C.P.A.

In line with this, Bill Stewart,

Storz’ national programming direc- I

tor, said: “Recently alie
topied in all of our cities

Within a few

werks the same “Thut's a Lotts Brass ™

ket piece idea had spread to

several other

country. Every day we recejve

:

N
Hi

=

Ist Solo; Ram
Debs With Ork

NEW YORK—Two significant
debuts among the disk elite took
L]:lh\u['-l!r this week, Touy Williams,
lead voice of the Platters, whom
many say has been working as a
single for & long time anyway, ac-
tnally made his salo debut, with &

¥ |I‘l|i1||; of “When Yon
Retum,” a lyricized version of
"Londouderry  Alr,” and “Leét's
Sturt All Over Agiin,” an old
Buddy Johuson hit. - .

At the sume time, it was an-
| novmeed  that Buck Ram, well-
:L'nnnn rﬂp and rock and roll clef-
|fer and manager of the Platters
and the Colts, is making his bow
as 8 hundleader, via an EP on the

Mevcury con

r being | RCA Camden label. Titled “Rock

I & .;l.l far H‘-u'“' H‘““."
the layout of the Top 40° sheets  og
was concerned, we decided to go |,
to a small pu-.*'i.rl picce Lype sheet | “Anv Hour,” “Hey!

the package features a
pleve outhit on four of Ram's
cleflings, - “Crazy Lips,”™
Operator,” and
Vocals are

v P |

supplied by Don Wyatt and Eddie by

cities around 'Ilii" Williame,

of the Colts, A heavy
joint prowaation will be undertaken
wy Camden and Ram’s Personality

(Continued on page 38)| Productions firm.

1Mi|ls Music A

cquires

Overseas Catalogs

NEW YORK — "It's amazing Rhapsody ™ This, said Mills, was

how man
actually are in Europe,
touched by any American

y great, old catalogs there | vigned up after he was urged to
never iuhT.lill the tune h!.' misic men in
3 ib- England, France und Germany.

ack Mills, chief of Mills |

While in Cologne, Mills ae-

Music, sounded this note in dis- | quired rights to the German cat-
cussing his recent seven-week towr " alog of Otto Kuhl in the firm of

of England and the Continent,

Musikverlag Koln, as well as ala

In line with this, Mills disclosed  sevies of works by Hans Gehrig.

that he has obtained

he was willing to do so, but wanted | 2107z claims: “At latest count 40 | British Paxton Music firm. & cat:

to consult with his father first, who
wiso doubles as the deejay’s attor-
ney, Thereupon, according to Hell-
yer, Hogan bounced him |

His time on WAIT will be identi- |
cal to his hours on WCFL, 6:45 to
30 am., which may encourage
some of Hellyer's formidable audi-

ence to switch stations during those
lnmﬂ.

Chappell Gets
Rights to

Young Catalog

NEW YORK — Chappell and
Compuany, Inc., has acquired ex-
clusive publication and licensing
rights to the cataslog of Victor
Young Pul:r[j::nllmn.n Ing. The cata-

contuing the score to “Around
the World in 80 Days™ and all
backg und scores to the TV series
Medie,” among many others.
Jacquies Biroteau, who operated as
the late Victor Youngs personal
manager and director of the music
firm, will contifive his association

with the company,

!

radio stations thraout the United |
States have copied some or all of
the special effects, formuts and |

Camden Ups
Dellheim to
Custom Post

NEW YORK—Peter Delllieim,
artists and reperfaire assivtant to
Beu Selvin on RCA Camden label,
has been upped to the post of
musical director of the RCA Victor
Customn  Record Department. Ap-
pointment was made by Selvin,
manager of artists and repertoire,

Dellheim will continue his activi-
ties with the Camden line, [or
which he has sopervised the re-
storation of large portions of the
old Victor vault treasures for re-
lease on the $1.98 lubel. Recently
he has been supervising more and
morte new, live sessions for the
Camden line.

Dellheim, an mmﬂ graduate
has been with Vietor since 1953,
Prior to that, he was with MJ

alog of widely diversified material.
Another copyright acquired during
the trip was a tune called “Swedish
Polka,” by the cleffer of “Swedish

Yictor Denies
Debut Charges

NEW YORK—Debut Records,
Inc., filed suit here last week in
New York Federal Court against
RCA Victor and trampet player-
ork leader Thad Jones.

The complaint churges that In
Drcembnrmlpﬂﬁﬁ jm:ﬁrg recorded an
LP for RCA Victor ynder the name
of Bart Valve in alleged violation
of an exclusive lhme*?'mr contract

he inked with Debut in December, | tional

1954.

American |
Erig;hll to “'Iﬂ' 1|r1-||;_k||,““;"h uhl_lj"ﬂ I Fi'.'llliltll'ﬂllﬁ [ﬂl !hﬂ :I'ightl (o lhn‘ cit-

In France, Mills carried on ne-

alog of Enoch & Cie., and other
deals are also pending for addi-
Houal French, German and Ttalian
malerial,

In London, Mills arranged with
(Continued on page 73)

MITCH MILLER'S A&R

|

a deve L
Columbia.

Mayer reports thut at an early
stra session, a who

mamtained that 45 r.p.m. was suit-
able for classical music, stated
Forty-fives play five minutes und
the break between them is only
sevey seconds, Does anybody really
care about seven seconds?™
'I‘Edthl.-l Marek is said to have
replied: “It’s like this. You're in
bed with lady, and every five min. |
utes the door opens. Ity jsn't Jong-
| only seven seconds . . .”

News Post
For Friedman

NEW YORK — LeRoy Fried-
man has been appointed munager -
(of Technical Operations, Record-
(ing Services, for Columbia Ree-
Cords, it was annomoed last week
; Vincent Liehler, director of
| Technical Operations.  Friedman
will assist Liebler in all activities
of the recording department, &
| will continue his current respoiisi-
bilities for Quality and Froduction
Control,

Friedman will coritinue to head-
| quarter i New York and report to
| Lichler,

‘Ham Gets New
Columbia Post

NEW YORK—Albert W. Ham,
formerly co-ordinutor of recording
operations for Columbia, has been
mied to the new
of Director of cial Artists

ppom
mmﬂ: E: Hﬂ"é

Greenspon, Columbia  vice-pee
dent in ns.

RECIPE

NEW YORK—"Two factors are
essential u[]m the mnénflmmm_ul' i
strong and stable a.&r. roster,” ac-
t‘-nnliutf. to Miteh Miller, Columbia
Recor a.&r. chief, These

tradi-

elements or

Debut also claims BCA Victor | talent.

was notified that
contract to the
artist cut the
RCA admits
label has entered a
to the
of the
cause of

.
AT americanradiohistory com

suit for fallure to state u |

Traditional Artists Plus
New Talent Flow Essential

."‘ﬁj!... arhst
cs| “When I came ‘to the
[T 2 ___f'.__| LELES -_,-: __'-'__3__: ;'.'a"'-:_l..l:-f -
oS | lies oxid, “thire WRLA T

“to sign up a batch of artists W8
Efmt 55;1: mﬁ nitia
or i i s = T
“Only by ﬂlrﬁl' 1 with them
_l;, ! T B
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ANK YOU,
MR. DEALER

Jor voting Capitol the No. 1 record company in:

* SERVICE . -
¥ . Billboard,
& BISPI_AYS July 15, 1957
. “Capitol can take
2 cooﬂnluArlﬂu 0F PR“M“TIU“ a bow for coming up .
‘First’ in half of the categories |
o BEST RETURN AND EXCHANGE TERMS e
o PACKAGING

IN BILLBOARD'S 1957 DEALER SURVEY

Again and
again Capitol leads
with more than 50% of the §
Nation’s Best Selling Albums.

In the July 15 Billboard: 66%%!

Your confidence in our product

has helped make Capitol the

1. LOVE IS THE THING ~ Nat “King" Cole,..WB24 |

ti 's [ d ; cord coman 2 ASHINGIN #Fﬂm_f?n?esg?;u.ﬁ veos
:" 2 TaLIon $ (€a0INg Te 0 pany r.ﬂ:srlllmll:v DATE WITH TOMMY SANDS....T848.
a"i 8. THE KING AND | — Sound Track...W740 |

9. SPIRITUALS —Tennesses
Ernie Ford...T818

“W Jor a year of even greater success...
*‘rwe offer ycm

_'!'HE CAPIT[IL AUGUST SPECTACULAR
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CAPITOLYREC RIIS

presents its \ |

R T e

SPECTACULAR NEW.ALBUMS!

...from the nation’s chart-leading producer of album hits!

SPECTACULAR RESTOCKING PROGRAM!

..for America’s most powerful album cataloz!

SPECTACULAR STEREO TAPES!

..from the leader in high-fidelity sound! | "‘-l

SPECTACULAR PHONOGRAPHS!

...a full-fledged line, designed and priced for volume sales!

SPECTACULAR PROMOTION AND ADVERTISING!

The hardest-hitting Capitol merchandising program yet...

to help more dealers than ever achieve greater-than-ever sales!

THE CAPITOL AUGUST SPECTACULAR

- O .
- :_.. “w I| -
EE o 1
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Premiere release of thirteen stereo albums,

unsurpassed in packaging and sound. launches

. | Capitol as a major force in this growing field!
| |

A STUDY IN STEREQ : INTRO TO STEREOD

Remember the “Studies in
High Fidelity” albums?
Here's the big stereo
counterpart! Artists range
- 2 o from Wm. Steinberg to
-

A fascinating journey
RERe  through the wonders of
stereophonic sound!
Narrated, with thrilling
music and real-life sounds!

Kenton. Deluxe set with

An exciting demo,
20-page, two-color booklet. 1 strong sales item!

'q - £H-3 ZA-1
i

FULL DIMENSIONAL SOUND STEREQ ALBUMS

THE ORCHESTRA — Leopold Stokowski..,2H3 WS RAS .
HOUSE OF THE LORD — Rogar Wagner Chorala... 2F-9 pHE O B fa N e
| TOCH: THIRD SYMPHONY. .. ZF.7 ‘ '

| HOLLYWOOD BOWL SYMPHONY ORCHESTRA
-' L'ATALIA conducted by Carmen Dragon...ZF.3
BOLERO and CAPRICCIO ESPAGNOL
conducted by Felix Siatkin,, IF4
SYMPHONIC DANCES conducted by Felix Slatkin ... ZF-3
GYPSY! conducted by Carmen Dragon...ZF 6

PLUS...TOP POPULAR STARS

LOVE IS THE THINE — Nat "King" Cale... 20-11
BLACK SATIN — George Shearing. ., IC 13
KENTON IN HIFI.,, ZD.10
= FRED WARING and THE -
, PENNSYLVANIANS IN HI-F1 . 2012

3PEBIAI.H§BLERE0 PROMOTION! ncludes:

me display racks + smartly deslgned consumer catalog » national advertising in top audio publications

Mlll ~DEFERRED BILLING! STEREO TAPE

|
I

eans greater- than-ever sales fOT dealers! >

—
Ty

e
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SALES-PACKED
ALBUMS FOR AUGUST!

...great new albums in every category—from
the company that tops the charts in hit albums!

PECEY LEE, back on Capilel—
with FRANK SINATRA conducting, B'E HAME BE& Sﬂuun P“PULAR RELEA E
arrangements by Nelson Riddle !

Bt o e S T SIOAGE SHEARME o o

Black Satin

f ra;'rk Sinatra

THEMAR TLOVE. . covvvvnennnnns. TRES BLACK SATIN—George Shearing. ... T858 SONNY =Sennty James. .. uaneanes . THEY THIS 15 NAT “KING™ COLE. i uys...THTO HD:T}?HH mEET PARADE = |.
- i “Fr"" H'-"l'l-‘-!l.lll

GOTHAM IAZZ SCENE

EORET B ITTT wd bow oy e

i bk - I cAsA LOMA
p CARAVAN .

qaqtl & i k‘.li

-m
o' L0 N yere

eUGLCdeo

il.ii—l'l"'l' e e b
i R 5
N et

VELVET BRASS—Jachie Gleasen. .. WES9 CRAIY IN LOVE~Trudy Richards, . TEIS CASA LOMA CARAVAN = Glen Gray. . .TESS GOTHAM JAZT SCENE = TH!'I"[H‘\' MERRY MACS. .o osnpnss TE -
. lﬂhh"} H“hlt-ilil.‘h‘q“'|'l1i5r

EAPIW[ OF THE WORLD ALBHMS s eling lin of frlgn eeings

B

HﬂHﬂHEHAE

.‘i.

MY FAIR LADY = Norrie Paramer. . T10100 MUSIC OF PERU. o vessvessness TIOON ITALY SINGS o vnonsnsnsssnssssT10080 MEXICAN RANCHERAS . 0uvoues0 710102

THE CAPITOL AUGUST SPECTACULAF

o BT N g im— ey

vWW americanradiohistorv con
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NOW YOU CAN RESTOCK
[ ,
w _ AMERICA'S MOST POWERFUL ALBUM CATALOG

0 57” with

10°/s'CASH DISCOUNT! DEFERRED BILLING!

SPECIAL PROMOTIONAL CAMPAIGN BACKS OUR RESTOCKING DRIVE!

See Your Capitol Representative for All' Details on the Restocking Program.

OPECTACULAR PROMOTION FOR CAPITOLS AUGUST ALBUMS!

i' Hightights: Tremendous line-up of Displays and Other sumer Advertising « Full-Scale, Separate Promotion for
Il Material for Dealers * Biggest-yet DJ Coverage, with  “The James Dean Story” Album,

ll.' . Spectacular Innovations » Ageressive Nationwide Con- PL“S...“EFERREE B“_LI“G!

"I-."rd _r
1'|' -'

Proudly announcing the Capitol k;ii‘
debut of Stokowski, S ﬁ
Deluxe packaging with

24-page booklet in full color, STOKOWSKI

1‘. 1 tu:er

rn... r-_...u.
I | nrﬂhﬂl RG

FTTIr 0 SRl Fopaimg

. THE ORCHESTRA — VIOLIN CONCERTOS BY FLAIU'I.IHCI"H' |F|'F'HE55|]E5 0o EHAHL -
' T e e a8
m"ul ..'q‘.*"'.‘l"|"‘w“1 Lﬂm!d s‘ummllllliiijli-m!l m“ H.I-h.“ HIl‘TlIH LII.IﬂﬂIiﬂ .ﬂ!ml E: 1

Wm, Stllnhrhﬂthhurl
OVERTURE! |

Symphony Orchéstra ... .. ssns«FBIED
Fapl mILL WO @D, BV st *
CHECHPETAR e sin a0 PR B s

SIRIBRID merseq o e sy e
4 : ' AR ENIGMA VARLATIONS FOLK SONGS OF THE OLD WORLD now In WE!TUHEI*Hanmd Bowr
M{mmm wiis VAUGNAN WILLIAMS: FANTASIA 2 separate vols.: “British lsles,” symphany Orch., Fellx Statiin, #8300
'fﬂﬂms it “I'"F' ------ W, ill‘lﬂhﬂf Pltish uflh siaglern Eu' g
sympheny Orchestra . Roger Wagner l:nurltu PRIAT, PRINR

* CHILDREN'S 12 LONG-PLAY RELEASES

T

BEG: WS PaT OFF

CLASSICS FOR CHILDREN, ¥ol, 1,.13223  GLASSICS FOR CHILDREN, Vol. 2.. 13248

greater-than-ever sales for dealers!
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From Capitol Records 5
Leader in Sound: . i

HIGH-STYLE. BIG
PROFIT. BIG SOUND
PHONOGRAPHS!

: AUTOMATIC HIGH FIDELITY CONSOLE: Unique i '
*Ultimate Range" controls on bass and treble for maximum -

DELI_ XE HIGH FIDELITY CONSOLE: Super-powered,

it push-pull amplifier feed back circuit ~Four power{ul
BPERKETS » Scparate 'l--'-'h'n-* ! o] knob » Audic range: 30 to pesponse » Input jack for AM- FM tuner, stereo use = 15-walt
20,000 eycles « Input jacka .'r-.' JL."II-I"."-! tuner and stereo use » amplifier = Range: 30 to 18, 000 cycles + 3 balanced heavy-duty
Mahogany, Limed u.‘.h, Walnut, Ebeny. MODEL TH speakers + Mahogany, Blond Mahogany, Walnut. MOBEL 724

DEVELOPEDb}, Ca]ﬂltﬂl RE‘COTding ADVERT’SED in nationa] m'aga- :

Engineers—designed by the nation’s top gines from now to Christmas—to over B
furniture and. color stylists! | 70,000,000 people‘ i

BACKED by the most successful mer- PRICED to out-sell anY brand on the

chandisers in the entire entertainment ‘market—from $29.95 portables t03249‘95 2
industry—Capitol Records! ultra-luxurious high-fidelity comles £4

' THE CAPITOL AUGUST SPECT 42

_b- I"‘_ -ﬁ-:.
) PR
- e 1 L - w .rl : 1

“i
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4-SPEED AUTOMATIC.PORTABLE: Turnover 4-SPEED MANUAL PORTABLE:

Plays all sizes, 2-SPEAKER MANUAL PORTABLE: TwoAlnic
ilmﬂt;ltllmzllﬂm’dhnﬂﬂlmH].‘anrEE f;'ﬂm"t 'Hlktr all 4 speeds + Built-in insert for 45 RPM records » A" speakers « Plays all sizes, all 4 speeds : E-““"t':j-::
'll B wnt: d W ;mi mﬂ] kxﬂ ﬂ%ﬁr P all sizes Balanced l”’hhﬁ.i rs -l fl‘mll: ml:lunhﬂl -’nllum spegker insert for 45 RPM records » Balanced amplifier =

MODEL r:t.b Tan. MODEL T3

4-SPEED AUTOMATIC PORTABLE: Intermix 43 RPM AUTOMATIC PORTABLE: Plays up to AUTOMATIC HIGH FIDELITY PORTABLE:

| r with four pole motor plays all sizes, all 4 2 45 RPM records » Heavy-duty 4" front-mounted Four-watt push-pul] amplifier » 2 powerful speakers

' ml.‘if: Heavy-duty 5" front speaker » Turnover car- speaker « Powerful, balanced amplifier » Brown and Audio ““H" - 40 ta 15,000 c.p.s5. « High fidelity cac-

tridge, 2 jeweled needles « Coral and White, Blue an: White, Red and White, Black and White, MODEL 721 tridge, 2 jeweled needles » Bass, treble and voluma
White. Mmoo T : controls « In Brown and Ivory, Charcoal and White

MODEL FIF

i

HIGH FIDELITY CON-
SOLETTE: Detachabls
legs make it a table model

AUTOMATIC HIGH FIDELITY PORTABLE:
Fuuh pull amplifier has range of 40 to 15,000 cycles «
2 powarful 6 speakers « High fidelity turnover car-

o T

g ¢ Deluxe automatic inter- \ DELUXE "BARCO" LEATHER HIGH FIDEL- : ¢
mix changers Built-in jacks ITY PORTABLE: Automatic intermix changer “':ﬁ:; BH;& sreble ’Et!‘;frx'” tontrols » In E:";:'E'f{;'ﬂl
- § for external speaker and plays all sizes, all 4 speeds +" Three speakers plus e s, Divws A bt ,
™ - sterep use « J speakers = Ma- 10-watt push-pull amplifier = Range: 40 to 18000
o hogany, Blond Mahogany, eyeles = External speaker _Tm'lu. o In California Suntan
(e NSRS Ehunr. Walnut. moor r» or California Grey. MODEL 731

_::?.r.? model. Supenor sound systems
ery pnce bracket'
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~ abroad an oo-the-spot insight into

h“‘““-"‘"'““’*
Sandor Porges, head of Cap's
International department, will di-

week 24) with top executives

execubives and their

wh'vesident in Charge of Sales and

HOLLYWOOD—Capitol Rec-
: holding its first Interna-
tiopal Merchandising Forum this
sales managers of its warld-
wide affiliates in attendunce. The
arpose of the forum is to give
Eapllnl'l representatives  from

tions of their Hollywood
company, its sales methods

and merchandising techniques, as
well as a greater mutia)

understanding between the Capitol

toreign rep-

reet the forum with each of the |
tompany’s exccutives t.l.liiug part
in the discussions. The agenda in-
cludes addresses by Capitol Presi-
déest Clenm Wallichs and  Vice-

Merchandising Llovd Dunn. Wal-
hichs will welcome the foreign vis-
itors and will discuss Capitol’s
entry into the phonograph equip-
ment  field [sce  report  current
el Dunn will treat Capitol's
newly unveiled stereo tape line and
will discuss the methods to be em-
ploved whereby his firm expects
to attuin prestige in this area.
Bud Fraser will handle album.

phonograph and tape presentations |
to give the visitors a sample of the

Capilol  methods of introducing
new products. Other sessions wil] |
tuke wp advertising, merchandising. |
peamolion and sales strategy with |
Bud Fruser, Lou Shurrer, DLL‘“L‘I
Rising and Pete Duchow inter- |
national sales proemotion Manager
articipating; description of sales |
Ium,ﬁuﬂi and  explanations of
wtas o be bandled by Mike |
Tmitland, Cap's newly ;‘l;};‘.lr;i:ulr-’_]!
director of _'n.|.|I

s, who will also ex-|{also of Phoenix

THE BILLBOARD
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MONROE LEGIT
DEBUT CLICKS

DAYTON, Ohio — The
debut of Vanghn Monroe s
& performer in legit was a big
box office success here lust
week, The coooner and one-
time band leader appeared at
the Memorial Anditorium in
“Annie Get Your Gun,” Oppo-
site Canstunce Moore,

The production, which
drew an average of 2.000
people per performance, was
the biggest draw of the Dav-

ton  summer series to dale
The gross for the week was

Hollywood sight-seeing, including
an evening at Hollvwood Bowl] and
& Hight by chartered plans to
Disneyvland,

Among those arriving al press
time included Harold Smith, vice-
president and  general manager,
Capitol Records Distributers  of
Canada, Ltd, Taronto: Daouglas

Reid, general sales manager, and
.ﬂ.i[:l:-.hiu de ﬂhu'n.l, nrtmsls and
repertoire manager, bhoth from In-
dustrias Electricas Musicais . Fah-
rica, Odeon S.A. Rio de Janeiro:

Artlnr - Muxlow, sales manager, reported as $22 800,
Capitol Division, Electric & Mu. Today (23}, the musical

sical Industries, Ltd. London:
Ramon §. Sabat, president Guban
Plastics & Record Corporation,
Havana, Cuba; A. |. Wyness, gen.
eral manager, His Master's Voice |
IN. Z.). Ltd., W ellington, New |
Ei‘ﬂ]tﬂjﬂ‘ E. J. Isuacs, directon His |
Master's Voice (N, 7). Ltd., Auck
land, New Zealund Aen East, reg. |
ord sules manager, Electric & M-/
sical Industries (Auvstralia). Lid.
Sydnev, Australia: Eduardo L _ :
Baptista, vice-president, Pan Amer. | Blaine group will add two ket
wana De Ij:l"-l‘_ll'-_ i u1h||_| A« i, | WALLS ['”1: weck
and _I:‘.l-H HI'I.lI-\.{I Fathe :"ﬁI_t_'.-llri_ Bill ll””'.l

opens ut the Brandvwine Mu-
sic Tent in Concordville, Pa -
tor a week

Vet Key Execs
Join Jubilee

NEW YORK — Tuhiles

r' I'\-l-f'

| Hi‘llf'l'.l] sales man-
|um

Paris and promotion director o
tl libels, has named the well
—— known music men, Jugay CGayles

and Larr “nl!r”"‘l'_ﬂ as sales and
';uuur.nl!-n-u reps  on 1'!:& [':.LHI .llHl
West Cousts r---j'r.'r-lj';r‘ii

Revere Records in
Indie Field Debut |

PHOENIX, Ariz.—Revere Rec

1 ¢ " ntered the W s 450 was a partoer Ll
Ori Orporation Lins ; Eere I.]|-. 1JlI]J]i'-!IiIJL£ firms, United Missie and
llllll:'fh'h{]f'llr ol ind 1|ll{ nere vin Rev | & ;

Records lab LCale and Gavles, with Jackie Gule
1} = a5 MM g : i
¥ & 3 i -
Fitst national release for the new Darnel  himself

. soree Peel's "Yontre | vocal artist on Jubilee, with an up
E:l‘i-'r :l hi I.r! -I: _iﬂ. Iil.l 1 kB ‘III (ML [hl | coming version |1I ““.HI:II'"J"\.‘-.
ne  b-w Ask

own label, and Cayles until several

and affilinted labels in the Jeiry

Coldbere former]s operated liis

i doubling as

Heaven |
leased from Liberty Bell Records

Ramsev is also associated with Lib-

plain the firm's distribution svstem. Olficers of the new fodie are erty Bell Records and has been ac

ihe sessions are rounded out|Niblack (Bill)  Thorme prexy; | tive in record production for ses
Wikl & social calendar of events to| Flovd Ramuseyv, secretary-treasurer | eral  vears Porter is & formes
provide the visitors a taste of land Frank Porter, viee president. ' M-G-M  artist

HIS NEWEST SINGLE

| KLINGA

LING

Sl L E R T T T T T T T

||

1
|

e

: ' ’
Perfect n}ater}al for a summer hit!

! ha_:'. “ b y ..l e
= b~ Qi R Av . . . -l‘rf
| | - e
7 >

and his Piccadilly Stﬁ'ﬂg&\

5\ 1 4 3
7\ AVA

e
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- (THE ICE CREAM MAN)

"h"‘-" ' ¥ + s :
o e ¥ ! " .
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ANSWERS CRITICS

PM Unit Asset to
C&EW Field: Collie

By BILL SACHS

CINCINNATI — Biff Collie,
rominent Houston deejay who has
the emsee chores
with the Philip Maorris Country
Music Show since its  inceplion
pearly 10 months ago, last week

icked up the cudgel in defense of |
rht Morris c.&w, attraction against |
been
blasting the show as being harmiul

handlin

pertain  critics who have

to the country music business in

general and especially to IhnI:f'
the

cdow, artists who realize
greater part of their Incomes thru
personal appearances,

The Morris entourage has cone.

fined its activity to the Southland,
offering free performances on one-

Morris name and product. Chief
beef of the critics is that the FM
altraction olfers unlair competition,
claiming that it makes it dilficult
for other country and western acls
to obtain bookings on a regular
paid-admission basis in the wast
territory where the Philip Morris
l!'lﬂ'w 15 I!It"!il'-litl[lg.{ shows lree ol
I..'Illl.rﬂl",

Collie counters that claim by
stating that from his olwervation
the PM unit is opening new terri-
tory for c&w. acts and gaming
new fins, many of whom have
never wiltnessed a country music
show before.

“We are showing in lowns
that could never afford a show the
size of ours, or even onge of con-
siderably lesser sxize, with to
talent such as we have,” Collie
stated. “Many of the people in the
towns we have playved have never
witnessed a big c.&w. show belore.
We draw a great nnmber of cu-
riosity-seckers, folks who come to
the show as doubting Thomases.
Many have never bothered to bis
ten to country music, mnch less to
take time to see a Country  music
show.

Building New Patrons

“"Frequently, during the course
of a show, | ask over the mike how
many present have never seen a
country show and, amazingly, any-
where from 5 to 10 per cent of
those out front will hold up their
hands. This means that were not
only selling cigarets but are doin
a good job of entertaining nlﬁ
country music fans and adding
many new patrons.”

Collie sums it wp with the state-
ment that the Phi?ip Morris show
iy actually building interest in
country music by rejuventing old
e.fow. territory and by opening up
new areas that have never, or rarely,
played country & western attrac-
tians,

Talent for the Philip Morris|most all American-made LP's are

Pland country chanter
lolds. The LaSalle ork's grooving | Work stations with infrequent west- |

. 1 I-.\.qr_r '--]?::r"::.
Sl "h:&_]

show (s booked exclusively by the
Jim Denny Artists Boreau, Nash-
ville. Much of the eriticism against
the free shows has stemmed from
soine  talent bookers who  elaim
thev have found it difficule 10 book
pay attractions into ternlory re

cently vacated by the PM show.
Adherents of the latter claim that
they are benefiting rather than
hindering the country mnsic per-
mnul-a‘!lpruunm business and that
a sound attraction, operating on an |
adinission bagis, will have nothiong
to fear from the [ree-show com.

petition. They base their ¢laiim on

EPIC NEEDS

L r -

__THE

i
T $
]

'

MORE FOOTAGE

e

office space und is expected
to move to m new location
ihﬂrt:}*. “The decision to move
out of the Columbia Reconds’
h uarters emphasizes thie
fact that the label has shown
&nmiﬁ:mh’lz growth in recent
months (see separale story),
The new location will facili-
tate a more physically waified
opetation, with  Bridgeport
(Conn.) personnel slated to
come to New York.

Texans Resent
Air Decline

| the fact that numerous other ¢ &w.
attrachhons are  still  successfully

| playing the same territory with no|
night stands to promote the Philip | #

rent effect from the hlacklash

| of the PM unit.

Since July 1, the Philip Morris|

}Ii.l‘ IH'I‘ ]|

| |

i

Country Music show
headed wp by Jimmy Dickens
George Morgan and Shirlev Cad.
| dell, while Carl Smith and Goldie |
' Hill are on vacation.

M-G-M Signs
4 New Artists |

NEW YORK—Four new artists |
have joined the M-C-M Records
roster. New pacteer include sing-
‘ers Wilhelmina Gray and ]J'nu!
| Hudson, Guy LaSalle sand his ork, |

L‘.l--hn H‘I VIi= |

i'n:[ “By the Bend of the River,”|
| backed with “Pinwheel”™ has just
been released. The group has ..E-ul
sliced an LP for later release.

[ |

| constanthy

1

' which ha

In Local C.&W.

SAN ANTONIO —— Listeners
in the local area are knocking the
local radio stations for the de-em.
phasis on country or “purely west-
€1 Inusie,

Texsas has alwavs been the
shionghold of cowboy musie and
several ol the local stwtions have
v leatured westerns  mu-
sic o their sohedoles,

The latest stulions to cancel all
weslem e prosrams is KONO,
long boen known hiere
for its “Cowhov Jamboree™
other western  wsic  [iostas, io-

chiding “Saddle Pal.”

Of the nine radio stations here
in the vity, three devote their time
to Spanish-language music. KTSA
and KONO play pop music 24
hours a day. LIIT never did spe.
I'Iﬂ]l"r (1]} \i'flll'lil Insic lt ﬂll:.'

bme. RENS and WOAL are net-

em  PYograms,

At the present time KMAC still |

accents conntry and western mu-
sie, with Charlie Walker, Decca

ATtel, as Emsee

EUROPE ABSO

|
| By SIMON VAN WILLEMS
SCHEVENINGEN, Hollang—— |
| The Eurapean disk market is bemg
flooded with new LP releases to
an extent almost exceeding the
situation in the U. 3. A.

However, » tly the most
disks of good quality are being
absorbed. This information was

on to The Billboard last
week by Claes Dahlgren, Americun
representative for the Scandinavian
based Metronome Records group,
which currently is making a six-
week business tour of Continental
offices,

Dahlgren pointed out that al-

Everybody's waiting...

RBS U. S.

LP FLOOD:; LIKES IT

being released in Europe, in addi-
tion to a rapidly ing Earopesn
output. Sayvs he: "It is quile amaz-
iug h; H"ti !I\g; the ll'.:murtl hl_:llinl!!'.l
s devel m Eu urin
the last few years. Sal:p:ru lllll;l-;r
ingly good in most 5. Ameri-
can promotion and selling ideas
have been applied with very good
results,”

Dahlgren’s jaunt started fin
Stockholm, where Metronome held
ity big anpual convention, and he
hus been touring with the Swedish
diskery exec Borje Ekberg to re-
gimml conferences—in - Den

sermany  and  Holland, Future

NEW LINE COMING AUGUST 1atl,

u @ Tenmta” Mo by

A e . e e

stops are Belgium, France and
Italy, Metronome ts Mer-
cury and Atlantic in Sweden, Den-
mark, Finland, lce and Cer-
many, also &mmﬂnh all .:;
Euwrope escepting gland

France; Signal in most countries,

and also makes individual deals on
specific disks from
labels, Within

Euro

|4

W

J - - ‘_J z P -.
I T B g e i .
b i Ea

- '-- -' . Y i
PIN DERBY

ol e L ok

mm curremnt ' W 1 ews. bl _

lhﬂﬂuchtlm,"mﬁdlhﬂﬁ?ﬂ "1=-||--.. eht s -

h?;. lie » number of wunie *-'.-'it-i::’:'.'--'-_' g
n the first place, the tune is|couple of weeks.

Eﬁﬁlﬂl by the Decea subsid l: g, AT

e

- AT £

tly mediocrs.

-

o
fi !

|
i

= r

l||lllri“‘.'ﬁ-h;llz:ilr:'. Far this --.
Decea gly enongh, picked ny
the tub [or the Ames rni:lm l!“fnp—
ing of the tune for RCA Victor,
'hlfit:tl:ir officials had high praise for
the co-operation and promotional

backing for the disk offered by M“S'c sce“
Northern execs Bill Downer and i o
Larry Shayne. :

In the second place, this is an
instance where the competitors—
on two different labels=hoth figure
in the pictiure itselfl. The Ames
Brothers' version is heard behind
the titles and credits, while Miss
Reynolds sings her version in the
pic itself. Yet another interestin
sidelight is the [aet that the I.‘hii:E
is having one of her biggest per-
sonal disk successes on loan-cut to
Coral from M.G-M.

Two further switches on the
commonplace: The Debbie Revn-
olds single has already ted
considerable excitement for the
forthcoming track album, also on
| Coral, Usially it’s the track Pll:k- -
age firt—followed by a single if
the demand warrants. Finally, the

Racks Put 49 ers

ternat

-
i

i
¥
=

Heese on as

Reminds Me." Accord

ing to '.
the tune has _115 i 1

and Latin-America.

In the Pay Dirf

NEW YORK — The “49%ers™

thanks to rack sales, are hitlin liows: Richnsd N
pay dirt for RCA Victor. . ﬁﬁ fo Billy Vaughn o
Victor s 4%9-cent packaged singles Dot Dnhﬂ“::uﬂi on M-C-M. T
apparently have been opening up Heath Everss
lnrw:m:kel.nr:thm“m.c"ﬂm- g 7,
which the companies have been Capitol. Siegel poin ‘
tending to bypass in recent years— know rock and roll - af
the market for so-called “ki the market. and I've
PO )
WE:h:lmtrs have ;wlurﬂt Eﬂh:lﬂ #“;w‘ e
per cent of the 49%rs i - numerous 1
sold via rack jubbers. 5 :;lﬁ-l“ . I:II'

Last week. in Victor's list of
ht-:l,t-r.rﬂinE; singles, 49-cenit disks
listed in Now. 4. 5, 7.9, 22 and 24

gxidnns. The No. 7 disk,
omos rtecoupled “Round
Round” and “Tina Marie,™
halkWIe
weeks, ¥
70,000 in the reprint
Top sellers in the
date, altho it doesn't
o the Pioess' “Day. Crockatt
the Pioneers’ o0
which clicked for mnz than :
000 sales, and continues to move | .

No Worries on
Damone §_elf-

i

;tl a respe clip.

onroe’s recent Disney

“Wrin W i m
over 250,000, :

- Most of the material is
from children’s TV
ST

B Al

i
- e i e e Yl L
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Low-Cost Diskers Make Hay
rd ﬂ:m-: lap- plavback

® Continied from page 21
at I‘ﬂ priced tape ye-

rather than an itemthﬁrllmhnhhw
were Te-
Wt sgtiet: Two -8 corder In'tl. dthulnd B conversion

sponsible: first, five recorded tape

miﬂltlhltfd-fﬂ“f of them | kit 1o p!ﬂ:lit Fh!:'nr of botl
for the first time, second, stereo- stacked and Is '.""'"
phonic - playback tape recorders | new and existing nmdeh in-
were shown in greater numbers and troduction of this inex kat | W

will do much to allay dealers’ fears

tered
new manufacturers enter s oahra s g

this Feld
ta muface | head tapes and machines..
m;rrnhe-llrtlmrfl_];:fm p;}m:r:n:upn, The new Webcor and Magnavox

Hallmark, Stere-O-Tone and Pen- models have stacked heads

tapes—roported an  altentive au-
dience in the music merchants

{‘“mtt ANy arders bul most
of 1

sir motivity was devoted t
Attrln'lunn_

that received lots of dealer alten-
ton was Ampex. This vear they
3| showed a eomplete consnmer line
n vanous attractve wood Fnishes.

firming distribution. '

ot the show by indie distribbers| Eatlier, the firm had appealed
was strong and many placed initial] mainly to the ;mlﬂurmel Heer.
orders for recorded tapes. This was | High Style Hi-Fi

The maost important new trend

] ( rtunity to became ac-
N aiaied wh In phonos i in stvling. The Sym-

auainted with the—=to them—new |
Llnml of recond phmm line featired color in their

Recorders Feature Stereo p-un.:.hln Zenith's consoles  are
Webeor, major tape recorder | available in a wider range of dec-
producer,  introduced  their hn‘ll.nlniﬂr colors. Motorola introduced
stereo  play back models at this|a line of portables in Fiberglus |

year s show. A teature ol their line | non-breakable cases

which orcated most  excitment | Cenesully, manulacturers

pmong both dealers and manufae- | prese, tedd .lg slers wilh & moee

furers I1s A TCmMOlE o0 aitrol device | varied, more sitractive Pruvl]lh:l [

which allows the listener (0 #ven- | 5e ]l this fall

o the Tevels of both channels ."aHl:I‘H[..illl.'t Up

without leaving his easy chair I By Tursclavy night, h ade Show
A new eutry in the stereo fiecld | ofbich ils had fI'—'HLI"II the attend-

il. ‘tl.lﬂ”..j"uﬂ‘; This velteran |r TR IIH-I at “ﬁf |h|1 COTNpares w ith

and TV firm exhibited two tape| 7,05] u:;_nl..-.l by Tuesday ul

secorder modéls with the stereo | the 1858 shirw, and sn increase of |

feature. Their hi-fi phono models | more than 5 per cend

inclode a jack phig to create a e

e e e M ATIOONE Stgns
Blackwell to

V-M ¢ ation, the
Exclustve Pact

T ) !:'.u. that

From the Marce! Hall =g2 Prodwthion
“LET™S BE MAFPY"
an Allied Arayh preirriolipn

Another stereoplionic. tape line |

have |

Mum as-Wmteu

Mark Records, with Wb
ters in Utica, N. Y., has the
cotn kmﬂdﬂ.hbdlw

original Westernaires,
used to vecord 'ﬁ, H-L‘-—M
and CHiff- Waldron,

Stardsde. Also pacted are Eruiu
and Donna Lee.

We Aré Very Sopry~

Hover Hﬂ}' A8 W
In last week's reviews of single
reenrds, the Rover Boyve errone

= =

ously  were yefemred o the
Rovers, which ha o be the
name of a dilferent group, "The: 1«

Rover Boyvs digk referred to is ﬂl!"']l'
Vik |11|Hrr ol 'ﬁﬂft Sl.ﬂt.h

"My Buhxu Steppin® Out.". . |
Deeca thrush Judy Scott will be
Miss hr]ﬂrmher in the. newls-
imnounced teen-age be-
mg min by the Lane Bryant cloth-
ing chain (The HlH |, Jume 15).

Evdie Breaks A.Tl-Thm
' Park Record . . .

Fyvdie Corme broke all-time at-
Hendanee  record st Cincinnati's
Coney Island Amnsement Park Jast
"-mlnu!.d'l. i] A -I Lie l"l‘l]“ll in Il'l:ll
L tion to being the Lllﬂl"il bprm-onl_
u'[ the wvear, rr-'mﬂn"lr was the
Il.]!l.__l\t lor & unglc periomner n
the park’s history,

'

| Victor Cets "Pacilic’ Pic
| Sound-Track Hights

Sound track alboum rq,_'hl! 1o Yhe
nr-unmni, film version of “South
Pacitic™ huve gomg to RCA Victor
The LP and EFs of the music will
| be mmed sumBaneowly with the
Hfilm. ey in 1958, accompanied
by heavy diskery promotion. This

[il _.

i?.

FFFF

Staton Choir. quur i-"i

umnlpulnrmywﬁm
lar appeal, nﬁﬂmhilﬂm

s made u of | m :
:ppe-l ﬂl I urr wn fra,
Eﬂl! 11\’5 Iim Out™ II:; organization
I
i u Huﬂdr Hun&s. i
mtmy 'i. rtlund's  Didelund”™

retti !.'ﬂ-r 'I'hl.'n'trr
Lanu..'lrd I::dcﬂllm. ‘who I
wo tl.'lnﬂﬂ';
"Thl:[‘;hmnm,;ﬂ Robert Stole”™ by
Stolz and his Vientiese ork; n:li;
age by Bengt Hallberg, h

Storz Qutlets

® Continued from pogs 24

e

disk jockeys and we have inad-|the Discque;
vertently  stumbled w stations fﬁﬂ coupling of Mendelsohn's
from coast to coast who are using| String Quartet No. 8 and Neo. 4
our vews format, yerbatum.” by the -Manolio Qunrltt- a th
-thu Stewart contended Storz | record  set ul Hn.mrll complet

has “good geason to believe that | “Marri " with & sug="
the nnuh will upliold the creative p;f.ﬂ.n.F‘ l:lf ﬂlﬂﬂ !;'[Ilﬂ'l!r

rights granted by the U. 5. Capy- | “Songs n[ n 'W.l'l-firl'l and 'Dﬂ
right Office on material of this| Lied Von Der Erde” with "r’
kind” some broadcisters  view | Merrimao=und the Concerige
[l sitnation dillerently: Orchestra of ﬁnﬂtﬂﬂiﬂlﬂ

S. K. Sague, president of WSRS, |  Charles Schicke,  director
| Clevelund, recently l‘ll'll‘ll'l'lll."nlﬂl"-" Epu:"l classical Tl"#ﬂt‘l'il‘t noled g
Iil.n a letter to I"lmlj,:h rrﬂjr Hlﬂ.ﬂd b mr.‘rl‘1|:‘ill this E'ﬂﬂ"llt ﬂ

Krelstein, in which repuested
details on the Plough wighted | Walter Hayum, general m
dﬂrﬂhmugﬂ is sl 1o bad

jI

lwill inclode a full- ¢ color ad
m Lile, sl tmllrdlluliu%\" spots bv
Ferry Como and. Eddie Fisher

over NBC.

NEW YORK—Otis Blackwell, |
ONE Is A []r-lhr of “Dont Be Cnwl™ and
“All Shook Up~ two of Elvis|

Presley's top hits, has been signed |
to an exclusive, lon

LONELY
NUMBER|

Prwor to his new diaking assocuation, |
' Blackwell's rrnuilmn actnily was
limited to a disk each for Ilur It!‘
Davis label and Cale Records
Recently,
| been almiost exclh
{sang wriling.  His Jatest elforts in-
lelude "Creat Balls of Fire,” anl
“Cool Babw,” to he sung by Jerry
' Lee Lewis and Charlie Cracie,
spectively, in the upoowing Van- |
| guard film, ~Jambotee™ Blackwell
also musical director for the

MILLER MUSIC CORPORATION

1 RIG ONES FROM Wi
Bill Haley and the Comels
"YOU HIT THE WRONG NOTE

BILY GOAT”

and

“ROCKIN' ROLLIN® ROYER™

DECCA %-20314

DANBY-SEABREEZE

MUSIC COMPANIES

181% BROADWAY | 129 E 5TH STREET
NEW YORE, N Y CHESTER, FPA

__BAND
OF ANGELS

= Waltes ol Waller Sthumann
(RCA Vietar]) “20-47T-4%08

+ Dich Myman [MGM)
~K-12%146

* Saraoh Vaughan (Mercury)
=TIV5TRAS

LY

ek

agreement that any of his tunes
wrilten lor either Presley or Sal
Mineo are to be pohlished by the
Sheldon mxis. The Cale interests
\also have a personal management

| des lgwith, Bluckwell

Would Exempt
Civic Musicals

VASHINGTON — Mutical
comedies  presented by civie or
community  membership  sssocls-
tions will be free of the nlmhﬂunil
tax. if Rep. Frank Karsten (D., Mo,
hd'\ Ill". “.n"l

Karsten  believes  that  people |
should be able to enfov shows
such us “South Pacific® as pre- |
'sented by civie assoctulions, and
|h..u introduced & bill to exempt
sich performances from the ad-
| miAsions Lax. :

Interial Revenve Service our-
rently” exempls  concerts, operas,
:ml n.-tt.u. fram the admissions
| tax, il presented by civie groups,
uilrn no part of the net earnings
thereof ingures to Ihr benelit of
any stockholders or members of
sich nmmﬁw'u:ji::;;' ;[gmﬂ:dmissm‘

is er, when
musical comedies are presented.

Karsten's bill, which will clarify
the Intemal Revenue wad
referved to the Mouse Ways and |
Means Commitice lor study, y

l

M, WiHmark & Sans

50. CALIFORMIA'S NEWEST
AND MOST (OMPLETE

ONE SIOP

‘5' e Ees

Tl e ﬁ!:

as an artit by Atlantic "Hl'l!'l.l'l[

Blackwell's time hul.

vely devoted tul

e

Blackwell still has in force an |

Cilels Disk Session

lerm: contract | With Heiner, {:hi ‘i)l‘lplﬂiﬂ-!‘ s Fw

Emil Gilels, the Soviet pianeo
'whiz, s expecied to record the
| Brahmis B Flat Piano Concerto

" with Fritz Reiner and the Chicago

| Svmphopy Orchestsa for RCA Vie
tor when he guests with the or
tliestra neat I'FI The same
| combination prodh a best seller
last year on the Tchalkovsky FPiano
( -mrrri-u

Cilels” limited U, S tour in late
winter will be managed by §
Hurck

‘New York

The Modem Jazs
latest LP was released last week by
Atlantic, opened at the Village
Vanguard Llst Tnf‘l.{!l'h* (16) for a
three-week booking. Pianist  Bill
Evans, represented on a Riverside
LP, made his solo club debut on
the same hill, . . . Intemational joxz
thrush Annie Hﬂ-ﬂ has joined the
bill at Julios Monke Upstain
Room, Blossom Dearie and Stella
Brooks are holdovers st the
“existentialist™ club. . . . New Beth-
lehemn disk thrush Sally Blale made
her delnst Thorsday (18) st Chi-
cago’s Black Orchid. She's in for
three weeks,

Thrush Judv Scott into the Holi-
day House, i’itllhl.uldl. until next
' Suniday (28). ... Vik's Rover
| wall open for two weeks al
wme room the following d;u
Veteran musie man Solly Loft '|'nu
joined the Bock Ram oarganization.
He‘Il in ﬂ‘l.e

rietl, whioe

blishing  firme.
AMC Music (ASCAP) and mgn
(BMI).... Julie Chester,

mmﬂml manager of thew
music firms, bas branched

it artists mruymml' His fient
client is 18-year-old actress-singer

| Natalie Trunby, of “The Monte

Carlo St flick, William Morris
it Fow e Do

lﬂ .
will make her lilm debut in Van-

formila—"They say there's nothing
new under the sun which Jeads | the pmthu! with a Mock of
(me to heliege that maybe your|aids, incloding counter ;
mene  in clisming  such  alleged | window material, a néw consua
priority might alieady find some | eatalog, ete.
stitions in trovhle according o
VOUIr FARrraaon ol {ﬂp‘lrlﬂht What
we intend to do st WSRS or have
%ﬂn domg. we claim is jost as
wh ours as it is vourt. . . . There-
fore 1 wvespectiully rrqllﬂ! the
copyvright detaill pomting up same
to ouir mifdual satisfaction,

Stovz alwo hit out at “the bheavy
commercialization that has crept
into mnsie and news indies around
the country,” busing his complaint
on a recent air-check survey
by the chain in high tralfic times

of stations in the top 25 markels.

Amoig others, he cited “the Los
Angeles situation wheve the ratio,
in some cases, reaches three com-
mercials to cach record.”

L1

“HITE” Frem THE “HOUSE OF 8C
PAT BOOME— LOVE LETTERS IN THE

It was also revealed at the meet-
ing that a new Ttriphonic™ sound
system, developed Storz vice-

ident-enginvering  chief - Dale
andy, will be in operation ut all
Stdrz stations in about 30 days
The system reportedly wutomati-
cally balances all {! m levels,
which has previously A0CCmn-
plished by means of Hmitum
adds a special depth and
sound to both voive and S
’
Mitch’s RHIE )
o Continued from page el
lml singles line H the hﬁ"
ness.

A hot line, he points out, is hﬂ-'
cated in the so.colled non-hit
well ux the smash disks. In 15
19 Columbia records, -
non-hits, sold between IEL'I l!ﬂ
250,000, l-murﬁinp;_ =

“This,” he says, whu
the li‘l'lﬂh |
Mitchell, Tony B _.
Frankie ;I-Ihl!.ltﬂ-. — indi

cates stren i hich t
thum]y kind . OpeT:

LA

*
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Help yourself! It's first come ...
first serve, but don't waste
time! Ever since Jill's original
rendition of “LoveMe To
Pieces™ lifted the lid off the
CBS Television “'Studio One
Summer Theater'' Production
on July 15th, we've been
swamped with orders! This is the
one and only version heard on
the show produced by Norman
Felton, directed by James
McAllen, sponsored by
Westinghouse! Stock up! And
boost your sales with
Columbia's special window
streamer (en route)! It's Jill
Corey and ft's a winner! -
Composer is Melvin (“Singin’
the Blues'") Endsley. What more
could you want?

LOVE ME TO
PIECES

b/w Love

JILL COREY

with Jimmy Carroll
and His Orchestra
4-40955

“STUDIO ONE” Dol B LY NR WITH THE
| HOTTEST SUMTIANTENRLATHE INDUSTRY

: ON Helei Y e:3¥NE] R ECORDS

A

A DIVISION OF (85
@ "Columbla™ @ Marcas Reg.
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Tops Previous Hits With /

TLOVEVOU
SOMICH
T HURTS

publiahed by
MELCDY LANE MUSIC PUR, €O,

CA

SOUTHERN MUYIC PUBL CO.
en. Fial Mgi. MURRAY DEUTCH

MEO 111

CAMEO ¢ RECORDS _

W o p——
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MY BABY'S STEPPIN' OUI

Vik X/4X-0283

Big Ballad With a Beat

Brook Benton

R

ACAPULCO | EVERYTHING
VIK ey FOR YOU
K/AX0284 - VI X/4%-0285
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~ Record & Equipment
| Merchandising
News & Sales Tips

T —

- Dealer Attitudes

In the Billboard’s annual Rec-
ord-Phono Dealer Survey (com-
plete results appeared in  last
week's issue), many dealers took
the opportunity to sound off on
the many facets of the disk busi-
ness that either please or pain
them.

These comments may be of in-

~_ terest to other dealers. They

should certainly be of interest to
disk manufacturers who seck
wiays of improving their relations,
.F_’ﬂl?]nwing 15 a sampling of these
comments,

Wants Peace of Mind

A Southwestern dealer writes:
companies who are selling
the most merchandise seem to be
the ones who are putting their
merchandise out on consignment
(wisely) or on a 100 per cent
exchange basis, This enables the
dealer to give better stock cover-
age with much more peace of
mind.”
The Way to Betler Shape
A Texas dealer writes: “If
RCA-Victor and Columbia would
uit fighting each other with
ubs and $2.98 price deals and
concentrafe on good releases, we
would all be in better shape.”

Cant Get Hot Disks

A Tennessee dealer writes:
“Our gross volume or retail sales
will average better than $3,600
but could be easily doubled or
more it we could get the records.

or instance, we order Elvig
Presley records as they show up
on Tﬁe Billboard charts, ‘This
week, Mav 28th to be exact, we

. got our flirst alli?ment of "All

Shook Up' and ‘“Peace in the
Valley,” and the demand for both
of them has practically stopped

in this locality. Now they are
demanding  Tommy rec
ords which we can’t get.”
The Indie Edge
A Michigan dealer writes:
“The major companies might fol-

ead of the independents
in fast service. This probably ac-

- counts for the increase in sales
- left over on hit material from the

labels. We take what's

majors if we wait for shipments.
The big boys that pick up at the
counter get all the merchandise.
When a number slows down and
the distributor's stock is choking
him, he starts shipping.”

How High the Fi?

A Vermont dealer writes: “It
would be a good thing for the
mdustry ‘and the public if the
manufacturers could set some
sort of engineering standard [or
records. The sound quality on
many records doecs not warrant

the hi-fi label.”

Price Is Unimportant

A Texas dealer writes: “Our
experience has been that our av-
erage customer will pay any
price within reason if we have
the record he wants when he
wants it. If he doesn’t want the
record, no amount of price-cut-
ting will encourage him to buy
it. We believe that price shue-
ture is of little importance in our
area as long as it is Ffair and
reasonable. We try to buy wiselv
with our customers’ tastes in
mind, supplying quality merchan-
dise and good service ‘to our
customers,”

Customer Buy Direct?

A Pennsylvania dealer writes:
“Eliminate the wvarious record
clubs that have formed over the
past few years. If this practice
continues, the store dealer will
be squeezed out completely and
the customer will eventually be
buying direct, first from the dis-
h'ilzutm’ and eventually the fac-
tory itself.”

Shifts for Himself

A Texas dealer writes: “He-

rding service and general ]irt|I1-
ﬁlnﬁi of distrbutors, 1 would
like to point out that the major
companies seem more  inclined
to concentrate on big city ac-
counts and rack-jobbers, and
leave the territory accounts to
shift for themselves, United Rec-

Inc., and H. W. Daily
Company of Houston, distribu-
tors of minor and independent
labels, both give excellent serv-
ice and more consideration to
smaller shops.™
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PR PR dey o~ ISR

o
(5"
i S
H

- " —

First madel Is the Ti-I%ﬂIHI traniistor

g de luxy leather case. The Hiny set

] =

" THE BILLBOARD

RECORD-EQUIPMENT MERCHANDISING

JOBBERS NEUTRALIZED

41

Dealer Fights Competition
By Rack-Jobbing Himself

® Dealer docsa’t draw much profit from
racks but eliminates possilile competition

® Also finds solution to problem of zelling

top pop merchandize

By RALPH FREAS

EALAMAZOO, Mich. — One
of the outstanding record shops
in this mid-Michigan city is Don
Bertch’s Record Bar. Owner-
manager Berteh, like most deal-
ers this time of year, is experienc-
ing a mild sules drought. In gen-
eral, however, he's satisfied with
the way things are going for him.
But that’s because he's alert to
the tides and currents of the
disk business and he has con-
sistently moved in the right di-
rection to correct faults.

Increases Singles’ Sales

A brequently heard complaint
of disk dealers is the speed with

which they can obtain new pop*

hits, Bertch was no different
from any other dealer. He found
that waiting for hits from the
distributor was losing sales—tlie
major distributors are located in
Detroit, Five hours distant by car,

He couldn’t pick up his mer-
chandise at the distributors and
regular deliveries were too slow,
Bertel's  solution was  ordering
from a one-stop in St. Louis.

Business Up 15 G's

It may seem a round-about
way of doing business to send to
Missouri for merchandise that
can be gotten in Michigan. But
it works; Bertch sends a posteard
order out on Saturday night.
Tuesday his records arrive.

"My business was up $15,000
last year over the year before,”
savs Bertch, “and I owe it all to
Une-Stop Records in St. Louis.

The Rack Problem
There’s an old saying,, “If you

Above: The Don Bertch Record Bar highlights pop
singles with a blackboard, which is mounted abave
pop browser rack and carries the titles of the tep 20
hits a3 dotermined by local independent outlet WKMI,
Bertch buys an hour a week with the station and finds
it & definite sales stimulater. Al Horme is the disk

jockey,

Above, Right: Carol Zwart, Don Bertch's Girl Friday,
has plenty of help in looking wp pop singles. ANl titles
Victor title strips and entered
in the tile, alphabetically by artist, When a customer
demands » particular single of any wintage, this filing

in stock are placed on

systam locates it in & few seconds.

Right: Bertch's walls are peg-board lined for maximum
display of LP albumy. Browsers line the wall and Form-
aisles tor tratlic in conter of store. Notice how indirect
lighting highlights colorful slbum covers and at the
tame tima gives genersl lumination thrusut the store.
Don Bertch himself is responzible for the fixtura and

decorating plan.

can't lick “em, joifn ‘em.” Don
Bertch has applied this maxim
most ecllectively with regard to
rack-jobbing. He has several rucks
out m vanious locations nearby
and is thinking of expanding
this pliase of his business.

He's not particular about the
type of outlet that takes his rack
as long as it has plenty of teaflic.
He has ove in a grocery super-
market in the little town of
Cooper, 10 miles north of Kala-
mazoo. Another is in a laundro-
mat nearby, Stlll another larger
installation ix in an appliance
outiet right in town. The appli-
ance dealer is more than happy
with the arrangement. He has
found the rack brings traffic 1o
his store,

How the Racks Waork
“My rucks aren’t setting the
world on fire,” savs Bertel, “but

they have added a little to my
meome.

The warions outlets paid for
the initial installation. They keep
=0 per cent of everyvthing they
sell and evervthing they sell is
at full price. In addition, the
outlet takes the loss on any mer-
chandise that’s stolen.

Bertch takes 8100 n month
out of the rack in Cooper. He
takes somewhat more from the
laondromat rack. The margin
isn't too great since he pays regu-
Jar dealer prices for his merchan-

dise. If the rack operation es-
pands, he will be able to demand
and will probably get a bettes
price from his distributor.
Lessons Learned

Bertch has leamed several Jes-

sons from his rack-jolbing ex.
perience. One of the most im-
Portant is that, as a record
dealer, he has nothing to feap
from a rack-jobber, As he saic,
they don't set the world on bire,
He firmly belicves that  the
people who buy from his racks
wouldn't have bought from liim
anyhow. They're strictly impulse
buyers.

Each rack he puts out brings
him a little extra monev. But a
far more important consideration
from his point of view is the
fact that wherever he has g raclk,
no one else can install one.

“I'll keep this business out of
another’s hands by dmng il my-
sell,” he pomts out. '

By “someone else™ he medns
the Handleman Drug operation
out of Detroit, which covers four
Midwestern States and part of
Canada. Another operator was
also starting up in Grand Rapids,
only 40 miles distant.

A Future in Racks

Bertch has no specific plans
tor the future. He will install a
tack wherever it scems feasible.

For instance, the State Hospi-
tul“in Kalamazoo has a canteen
that's ideal for a record rack.
The hospital's 900  employces
live on the hospital grounds, fre-
quent the canteen, and don't
get into town too often. It is
therefore an ideal spot for a rack.
Bertch is now negotiating with
the canteen operators,

Whatever the future, Don
Bertch doesn't fear it. As changes
come, he'll change with them.
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ABC-PARAMOUNTS

Rookie Blosts Home Run
in 1st Al Botl

r;v

\--—-.d_ E-E

PAUL ANKA

his ““DIANA" debut a solid hit
that goes all the war_!

Costa Clouts
Grand Slam!

9835

TENNESSEE TULIP

c/w

Bella Nunziata

g
ANWW Aarne
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_Baby Ruth” Kid
Does A Bube Ruthl

HIGH SCHOOL ROMANCE

CW

Everybndy s Body

.*.u'r ‘.“il_.“}‘ t!l_:

. ..?"—.-

1 _.||t ix

-

l l'i iy

New Foursome Bats Fourth
—Score In Cleanup Slotl

P

i
i}
-

HE SPARKLETONES

at out big one. ..  “BLACK SLACKS" is teen-type tune
that touches all bases !

i-f'p :h‘;' = : ATTENTION, PLEASE! D. J.'s, dealers, and ops—
T mwuminzupnn:lraadytnmm:m—
S - JOHNNY JANIS with a brand new smash ..
SR LATER BABY and ALL THE TIME— 9840
_G=v_gh —SOON!

(Disirsbuted in Canade by Sparcon of Canada,

o
-

i
o
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BIGGEST

HlT

YET!

and the Teenagers

sing

“G00DY.
G00DY”

b/w

“CREATION OF LOVE"
GEE 1039

GISE

RECORDS
| 659 10th Aveaue, N.Y.C.
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Capitol Debuts . Llne

o
|q

.i.'t

| ,,.-r

as the theme ﬂ s A mer-
[t e e
Miele, Col. Wade Pepper and Mike.

Maitland: in Chies Ceotge
Cerken, L'"Ef 45 m
and Max (‘- h Lu An-

nn ltulmh

ll Progr

'E.npﬂnll ul pectacular s
lavish in b-u!h urn repertoire and
in merchandising techniques, Be-
Egnd the introduction of & tetal of

new albums for August, the pro-|p
gram encompasses the generous use
of point-of-sale display mutﬂrul
extensive disk jockey album
gramming campaign, deferred r&
mg termis for th-in on all new
albums, and a eash discount on the
label's cvvent album catalog.

Elfective July 22 thru September

28, dealers will be allowend a cash
discount of 10 per cent, in lieu of
2 per cent cath discount, on all

Elh{ es in the firm's current eata-
ew sots in the firm’'s August
merchandise are classified as new

relrase  albums thra October 15

ular kit for dealers.

includes K
Ao ¥

hu:mhﬂ

grok e Wik, M Mo Togy

mid.l d similarly
] prometid m
the sale of the label's catalog

bums.

nmnrlndhldlndmﬂ:in:m-
paign, all woven arouynd its
hcuhrt]wmuﬁlﬂulun

uulog stocking
e

Ilmuﬂun ary wﬂlllﬁhuﬂ
the receiving end of hea

chl.mlilhg via a glant dmﬂ
Dean, counter display pieces, fan

fralmndmhndm;u or radio

I.l'll:!‘nl!"l"l
|

and will not be reclasified as cata-
Loy Pt oducty until that date. A
$250 initial purchase of any com-
bination of new and tahlhjt albums
Akl lilkes & dt'l[r]' fl_ﬂ' “_]E Iﬂ

rnt divcount on u'uh llhumn
H'I”l a minumum nur:‘rr of §75
simiLar iy i |l|h|nt dealers for the
deseount.  In addition, dealers wﬂ]
enjoy deferred billing terms on I'hl'
urchase of all new albama, with
| ) per « cent pavable Ni wermber 'lf.'l
| andd 50 per crut due Dex ember 10,
| All new e Y s will h- at 4.1.[.1"!1['
o dealers on the Hirm's 100 per
!u"'-" i 1Lj.J.l||:_'t program § [he ﬂl"
l:‘u' ]
Four Artists Debut
| “|.1‘4'.| of 12 I::H"I:rll
_-r, g | 'I"“I ol the World™
‘.IJ"-"IL 11 r‘ 'l'! FL‘_"‘ .I'”Tl - [] lldrt‘ﬂ'
| els are luded in the August
release Four L. ap artists make
| theie album debut in the release—
| Trudy Richards “Crgay 0 I.ﬂ\'l',

board, |

albyme |
i,

| Ihe Very Merry Macs” “F

VWwarning .HIII His F‘f'ﬂ.rr h.‘i]‘]li'l‘ﬁ l'l‘l
|Hi-Ei™ and “The Man I Love™ by|
Peggy lre. with orchestra oon-
ducted by Frank Sinatra Other
Ih'R: swis are  This I+ Nat (King)
T e nod ban Peture quluﬂ
track bromy “The James Dean
Story.” “Velvet Brass™ by Juckie
Cleason, “Honky Tonk Street Pa-
rade” by Joe (Fingens) Carr, "Casa
Loma Caravin by Glen G :.11-

"Cotham Jazz Sceene” by

Hackett, "Savmy” Iw Smnv
and  “Black bi'lrll C'Cl‘l
Shearmg

C.OW. sels inchide works re-
corded in \Ir\nu Peru, Ttaly, “It|
Can’t Be Wrong™ by Ron Goodwin
and music from "My Fair I.-l.th'
by Normrie Paramor

Clamsical works include two pack-
ages by the Roger Wagner Chorale,
"Imprevaces Do Brasil™ _h].' 1 an-
rindo Almwida, ](m;:r'.;?.. by gﬂ
Hallywood Bowl § wiy O
ehestrs conducted by Felie Slals
kin, Elgar’s “Enigma Varlations™ |
condiscted by Wilkam Steinberg |t
and  the Pittsburgh Sxtuphum,
Glazounov's “Concerto  for Violin | exposition
and Orchestra” by Nathan Milstein,
and the widely hemalded debut af | sations
Leopold Stokowski in a de Juxe | FOMMOE
set entitled “The Orchestra.”

Wilson, Gilmore Narrate
Children's work are Volumes 1
and 2 of “Classics for Children,
narrated by Don Wilson and Art
Cilinore and performed by the Con-
tumttnl Symphony Orchestra,
Disk jockeys will yeceive a two-
record LP of the label's Spectacular
Preview Kit, featuring selections
from all of Capitol's new August
merchandise. Iu addition, two spe=
futurh; selections

- "'s||rarmr,n “Black Satin,

- Cap Stereo Tape

l. C:mlinuﬂf from page 2 g1

Itltldl"'l de lhuxe l.-l:ﬂp-uhl Stok
R:.c ge titled “The Orchestra.

| & boxed in a gold-foll case
inside a 12-inch [nﬂmicrhm &N
contains a 24-page dewrrp‘rinn
the musie and #ts functions, repro-
duced in full-color.  Unique set has
n rotuil st of $16 95 Other

are "House of the Lood™ by the
Hoger wigzr Chorale, . Toch's
| “Thied Symphony™ bLy William

Stemberg conducting the Pittsbargh
Htmphtmr ra, four tape
packa by the Hollywood Bowl]
Symphony Orchestra, Nat (Kiog)
| Cole's “Lave Is the Thing,” Gearge
Stan K
ton's “Kenton in Hi-Fi™ and “F
Waring and Hizs Pennsylvanians,
Dealers ordering a minimum of
$100 in tage ey nlm;!'u]lfy for
i |

deferred billing terms,

:I'Ilun November and ﬂﬁtﬂlhﬂr 10.3

Int’l Music
® Continued from page 2

e e —

name dates n
Eif 2« well a5 in the U. B,

Down Under, the promoters have

Firm will also use & heavy con-

photos and co-op advertisin
Eabl hat eatmicied s s
red voice-track for
disk jockey use, with 11 Cap artists

L
4
i
1

L4

5
4
|

s ] 1'l

Amtrﬂu the Far

l"

uiccessfully towred such hames as |

Frank Sinatra, Nat Cele, Johnnie
Rav,

Bob Hope and Louis Arm- =

strongg. In recent weeks, the trio
mnﬂu-rlt'd Elvis Presley’s finst big o

qtty tour af major arenas.

A major draw to the amphithe-
aler be an audience of h‘
| recording  names, plus supporting
| acts, wli will orm in the Am=
phitheater auditoriom at no extra
admission charge,
and four shows Saturday and Sun-
dav. Star attraction will change
dailv. Additionally, record

rr:u;uunt are bely
g
hudwthndhmdwm )

are hh?wdhi i#-w | 'I

i oy
for coverage of

come
expected ll re=
mrdmgtlhﬂmfﬂp:!p:im,

Fitted ﬂhmﬂmﬂ i
nlll.ll:! :

|

three times daily =
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The informalion

J. LOVE IS THE THINCG-Nat (King) Caole. .......Capitol W 824
4. MANTOVANI FILM ENCORES.

8. HYMNS=Tennessee Emie Ford. . :
7. STEADY DATE WITH TOMMY SANDS. .....
8. THE KINC AND I-Sound Track
9. SONC OF THE FABULOUS FIFTIES—Rbger Williams

10, BERGEN SINGS MORGAN=Pollv Bers

11. LOVING YOU-=Elvis Presle
12. OKLAHOMA!-Sound Track

E BILLBOARD'S WEEKLY

Best Selling
Pop Albums

givem in thin chari s based om aciual sales o
cudpmers bn 8 icalilie wmple of ine matiom's mitall mecord ot
Joty during he week ending oa (he dale shown above
deign. ample alre and all mahods eed n thls conitmaing =ody
il Al oeoord by are under he Gireci and comilnuing supeTv
o and comired of e School ef Relailing of New York Univenity,

1. AROUND THE WORLD IN 80 DAYS-Sound Track. .. ..

Packaged Records Buying Gui

|® Review Spotlight on . . .

The following new packages, reviewed during the past week, have been ™
sclected for outstanding sales potential, artistic merit, new talent, sound
requrding or display value, a8 indicated, These “Spotlights,” in the
opinfon of The Billboard staff, merit prime consideration from dealers

FOR SURVEY WEEK EMNDING JULY 13

Sample

R AR T Decca DL 9046
. s s s« Columbia OL 5090

........... London LI 1700
............ Capitol W 803

,susssCapitol T 756
. . Capitol T 8548
240

e, _]I:]'.llll W

Aapp AAL 5

Columbia CL

oen ,

Capital SAOQ 505

13. AN EVENING WITH BELAFONTE~Harry Belafonte

14. CALYPSO-Harrv Belafonte

1S. "FEACE IN THE VALLEY-Elis Presle

B Nel aveilably a0 o pow el

LR T 1T 1R

RCA Victor LPM 1402
RCA Victor LPM 1245
RCA Victon ll'ti
an MCA Vietss FPA 4804

The iaformat
Cmivemer) B 0 il
iy Swrng ke ook
druigs. mmpis law e
ol MmiaE FresOfd sed afe uBdET
el bl comittd of dha Lo

About the Blues

A plearm m This

R s b o/'e ot abe i AL SR e L
Capitol T K15
Dukes of Dixieland, VYol. 3...... Dukes of Dixieland
Audio Fidelity AFLP 185)

Here's Little Richard

Pop Albums
Coming up Strong

iy R
] motheds maed B this comiinuing
e direct amd ooElEwriRg  SEpeTil-
of Brtalling of Maw York LUnlverusy

julie London ® Reviews and Ratings of New Albums

lllllllllll

FOR SURYEY WELE EMDING JULY 12

chart in basgd om actual dalew o
sarmply of e rstbon’y reisll recond -

e dms shown above

Sampie
niwiy i

Liberty LRP :un-i'

Little Richard |
Specialty SP 100

® Most Played by Jockeys

Ajbuma are raaked |
fechey radss ahown (hreonl

rrrrrrrrr

4. RING AROUND ROSIE—Rosemnary Clooney & The Hi Los. .
& ABOUT THE BLUES-]ulie London........Liberty LRP 3043
5. 'S WONDERFUL-Ray Connilf
7. STEADY DATE WITH TOMMY SANDS-Tommy Sands. ..

rrrrrr w

B JUNE, FAIR & WARMER-]June Christy
8. EYDIE GORME-Eydie Corme
10, SUDDENLY IT'S THE HILLO'S-Hi-Lao's. ...
10. PAT-Pat Boone. ...c.c.v...

rider o ibe grestedl mamber of plags on alisk
it Ny,
Billcwid s wecily surmvay among ibe sablon's dlik jJeckoTa

L. SWINCIN' AFFAIR-Frafik Sinatra. . ... .oovcnses l_.‘.lplt:'!-l W B3
2 LOVE IS THE THINC—Nat (King) Cole........ Capitol W 824
d. AROUND THE WORLD IN EICHTY DAYS=Sound Track. .

'i-ﬁiiﬁll‘-‘iliiillm Dll’m

FOR SURVEY WEEK IMDIMG JULY 12

Fesalin are Bhased on The

................ Decca DL 9046

Columbia CL 1006

-------------

v s v » « Columbia CL- 925

|||||||||

Capitol T 848
Capitol T 8§33
ABC-Paramount ABC 130
. « Columlda CL 052

----------

llllllll

Judy Garland | yur nravonns P -

FACE THRERE .

(lassical Albums

¢ NUTCRACKER EXCERPFTIS
(1-127)=Boston  Pops Orch. Arthur Fiedler,

TCHAIKOVSKY;

Cond. RCA Victor LM 2052

Superb recording of generous portion of “Nut-
eracker” hallet is one of leading attractions in
owrent Boston “Pops™ promotion which fea-
tures gratis tie-in merchandise. Full-color cover
release of album which at-
tracted attention as last vear's Save-on-Heconds

graoes present

Bonus,

BR i‘ll.‘tlﬁl SYMPHONY NO. 1 (1-12")—Boston
Symph. Orch, Charles Munch, Cond, RCA Vie-

tor LM-2007 -

Solid values In recording, interpretation and
r!.u‘fe ol senation-
issue, Munch chooses a deliberate

orcliestral
alism in th
ipproach that is flattering to

il

incrns u"ﬂl‘ﬂI‘J-t"hI'n-l‘ ‘hrr]irrni.

Jazz Albums

t]a}'ing take the

THE MODERN JAZZ QUARTET (1-12°)-At-

Lantic 1285
Another excellent jazz package

“a characteristic 40-minute set”™
allows for more solo fmprovisation than do
previous sets for label. Performance of diverse
program reatfinms group’s rare integration and
o delineate feelings from one end of
'lql"' -l'1l|-'|'!||:|H.{| ‘l*'-l.ll" (i 'I“‘ l‘ﬂ‘hrT
is in fine form heve Dealer
Jwld have no trouble selling this set

Latin American Special Herfr

'CUBAN JAM SESSION (1-127)=Julio Gutierrex.

facilits

lackson, EYpaCh ally ;

Panart LP 50040

An outstanding package presenting authentie
e Cuban _
and his ork, recorded in Havana,

of basic

rilli e Latems
A0 el
played some six hours, with

joining the group as the whim seived them.
Result, editedd to size, & uninhibited. ecolor-
ful lllilih_idjlz.!]il]. The improvisations are bausilt

Popular

-

i1=11")

Mesowry MG 20
The [Masomds mie une ol he hol-
vl dngles achh srovmd icg “Linls
Dardie,”™ mc) snd iheir big ol
lkming =ik pa o thh package,
featuring all new seleciiom. In sddi-
im0 swivsfiw ok amd Toll syl
imgn, Uhe bowy odfer wwingy reitienis
of sch swandards s “Hosey,™ and
scrms @acrllent gospel-type vaoale A
il LP estry For oday @ markem,
boih pap end TAB

-

Favi Fage (1-127)

Mlercury MG D097
With Parik Page's "0 Cape Cod™
om e besd asller chame righl oW,
imirresl shopld b by e ths o
lection of sumbers from eadller long-
playing releases. “Where Am YouT®
“IThe Touch of Your Lipn*™ “Moon
Over Miami,” *Whers & Whea™
s athong e oldies he w
6 keep froih.

P COLDEN BDY .. ...
Moy Hamibom (1-117)

' 5 Many-Splemdored Thing,”
ievoes My Hean™ and the alibum
tume, Pachage should move
well,

"BROADWAY SPECTACULAR ,.o00:. .78

Noarman Leyden Ork (1-117)
Coscenn Tlall FH 1307
Tastelul arrsnpemants of dhow

Suve-on-Recards special price of $2.98
assist in entrenching record among wy-

. NTHINGS (1-13"=Sirings of The Bos

around such titles as “Theme
“I'heme . Cha,”

on
have the clientels flﬂr this
should stock it and demonstrate the package.

FIESTA lm Esstman Rochester
i MG 50134
Modermn American
wse aof various woodwinds,
and brass, and the Mercury single-mike record-

. 1N -

H
¥
&
' !
]
I
i

§ o
- B i

on Perfidia®
ete. Dealers who
type of materfal

Sound

Symphony

pieces here make excellent
percussion, strings

ing delineates the textures beantifully, In Mo

the orchestra.

from Atlantic,
by MJOQ that

Vibist Malr

rlivthmas.

Havana talent Iubereniing  setling

Pere

(lassical

TCHATKOVEKY: SERENADE FOR

e Sympheny Ok, Charles Manch,
Cond. RCA Vietor LM-2108 . 708
String wction of Bowos Symphomy
agaln romioroes  bigh  repuisticon, <am-
plemented by Dell, spacioss recorded
pound., Samuel Barbers “Adagio for
Serimgs™ amd Clgar's “isirodociion and
Alegro™ servw sa alirative COmMPARMOR
works o Joballewily opus,

MUSIC OF JORASNN STRALSS (1-02™)

vignrovs rather (han impgratianng.

BACH ON THE MIGGEST (.02 R
Elmore, Organ. Merowry MG 80117 .00
Superlaiiven aie  harsoteristle of this

refense fraturing the workd's largesd (igan

Bride's "Mexican Rhapsody™ there's a wide
dynamic range, with a maracas solo at the Jow
end-as an exam
Eastman Theater, Plenty to show

—M[nmofth Week —

ple. Taping was done in the
here, '

THE MODERN JAZZ QUARTET, Ailantic 1385, This very

by noied portrall phetograpber, Fabiss

Bachrach, has already been the subject of much Jacusiion.
Therp s B copy oo (he Cover—jusl the solems, wiff growp
Clewer, off-best idea i 0 choke Japlay pisce and »
e b gitredt siteothon.

Jazz

MXIELAND OF OLD NEW

Johnmy Wiggs Band (1-127)
Goiden Crewt CR M)
Good enpough Divelssd sesbon

buy lor nolse rather than jaxz. Them,
the jazz wa't illerest enough 0 Wep
ol on s own. Can wil some if

i

!
i
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SENSATIONS
SALES

AUGUST
rROM

RGA VIGTOR
RECORDS

Stock up now on these
new RCA Victor L.P.'s and
EP’s! They're exciting
musical packages for every
taste, and exciting profit
packages for you.

Note particularly the

45 Economy Packages,
created especially

for the fast-growing

EP market. They're

greal traffic-builders . . .
their new low prices are
right . . . they get
high-powered

promotional backing,
RCA Victor style.

Cash in big in August.
Order plenty of the new
RCA Victor merchandise.
Have it on hand . . .

it's in demand! Call your

RCA Victor
Record Distributor today.

'. @

WATIONALLY ADVINTIRED PRICLE.

RCA

Fernli}

_ THE BILLBOARD

MUSIC-RADIO 49

= - — = .
PROFIT-
I'm in the mood (NP T | B ey | Y PACKED
for amore " VAUGHN MONROE ELVIS PRESLEY 45 ECONOMY
Katyna Ranieri ! I g G PACKAGES
- G AL LR many of them

LPM- 1430

—

g il ll.'l.‘q,n’lrntm
‘Il : ; -
.: ll.... a l-l‘. ll\. "
% ey T
i ;

.a.!
>
a

teTon Je
P

| G’%

xxxxxxx

LPM- 1417

MARIA VICTORIA 2%

HAVANA Wexican

ORQUESTA ARAGON

LPM-1468

Sﬂﬂilﬂ ﬂlﬁ HHE&{S{JL‘!R’WTM
ONE MAN'S SONGS

LPM-14562

LPM-1483, EPA | -1483

PETE
HELLY
AT

HOME

PETE HELLY'S
B1G 7 %
JACH WwWEREB

AL COMN/ZOOT SIMS SEXTET -

e

©LPm-1282
i

SHORTY
 ROGERS

! i

. EDDIE G
| HEYWOQOD =

LPM. 1428 EPA 1.2.3 1428

KEYED TO HIGHER PROFITS FOR YOU...

$1.29 l-record} $2.49 2-record; $2.98 3-recerd.
RALE] CORPOMATION OF AMLACA

featuring brand-new
album covers;

all of them

priced low to

really go!

'Fddiﬂ Fisher

EPA-AD4T

 MELACHRINO
B ORCHESTRA

£PA-BE8

EPA4LD

48 ECONOMY PACKAGES AT NE<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>