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Golf Clubs Try New 
Kind of Fireworks 

Exchonge Temper Pyrotechnics for Real 
Thing on July 4 for Much Needed Cash 

es Ili -Rli DOTTEN 
r ill( Auer -Skies over the na 

lion', golf courses will glow the 
brightest in history this Fourth of lut at more clubs than ever be 
lore present fireworks. 

Intent on making play foe the 
entire family and of increasing re- 
cetpts to offset the MSS of resenoe 
sustained by some thru giving up 
slot machines. many clubs have 
(earned that holiday fireworks do 
both. 

The pyrotechnic finale on the 
Fourth, they have found. Lrings 
out the whole family. keeps Dad 
at,d Mother and the vuungsters on 
hand well into the evening hours, 
and swells their bar and dining 

, thorn receipts. 

Fewer Sites Available 
Representatives of fireworks have 

dune much in recent years to sell 
dubs on either trying fireworks or 
of increasing their budgets for hol. 
etas shows. 

- glùs pitch developed as available 
Inc-stems for the oh- and -ah dhows 

' thinned because cities spread out. 
suburbs mushroomed and land 
otherwise once available for shows 
erased to be or else becume 
hennaed in by homes whose own- 
era tnrnnl thumbs down to the 
noise and crowds that go with 
Imes mks 

Golf dubs. with their broad, 
enchntered green expanses, always 
have beret ideal for staging fire. 
works slaws. They make it easy 
to assure safety-. Each fairway 
eel rs as a good location for firing 
either set or aerial pieces. Cisco 
the broad choice offered by the 
mane fairwass, fireworks tech. 
sicians can position shows so that 
ans possible winds will blow into 
the set pieces. thus carrying the 
unole alas from the viewing au 
/kenos. This isn't always possi- 
hle In othr, types of locations. 

A Glowing 4th 
In Milwaukee 
J 11LW.Se F.E - This co,. la+i for its beer and Braves. has 

he, claim In fame b, what 
MeFd will be the largess o n 

I shows of city 
luth f rye 

Om 
v cih in the country 

k 
sroes 

the minois 
Fire omtmnv. Danville, m.. 
alone fire 2S show's in and 
about the l on the holiday. 

htiree oft will be at country 
dubs, other 22 will be at 
soy pars* 

atai; them, the Illinois Fire- 
works ny will use 30 otaera- ton aid helpers. rougshtly one -cintb 
the t numbs.' ni meo il has 
ae aile to Ilse shows on the 
1 urph 

The increased use of fireworks 
by golf clubs reflects the prosper 
ltv of the clubs and of their rarem 
ben. In the predepression vean 
fireworks shows were not unicom- 
mon at many private colines. Dur 
ing the depression club member. 
ships sagged and the number of 
fireworks shows declined. 

In the late 30's membership 
started to climb and the number 
of fireworks shows also increased 
World Wat II caused halt to 
fireworks in many areas, either as 
a war -time measure or because 
mane of the fireworks makers 
shifted over to sear work. 

The war's end brought with it 
prosperity which sent clubs' mem- 
berships soaring and emphasis 
shifting to family' participation. in 
the earls- postwar vean. most fire- 
works compete. were too busy 
shifting back to a peace -time oper- 
ation to give much attention to the 
golf club field. In recent wean. 
however, as they caught up with 
demand in other fields. chieRs 
State and county fairs, municipal 
events. etc.. fireworks companies 
have gone out vigorously for golf 
club business. 

Come in Packages 
Then sell either package shows- 

mated fireworks which the clubs 
have their own men fire --or larger 
shoes, her which the fireworks 
companies supply the operators. 
The larger clubs go for trained 
operator -tired shows which range 

(Confirmed on page R") 

JUDGES CHOOSE 
WINNERS OF 
ARMY CONTEST 

FORT DIX. 'r. r. - The 
all -Army Enlertuinmeot Con 
test finals were concitndesi 
here FridacStutdav (9.111 
with the choosing of winners 
in each of six live categories. 
FlnaUsts totaled 133 --the best 
of more than 10.000 competi- 
tors who worked their way 
thou the contest structure of 
ffilerited States armies head- 
quartered thruout the world. 

Finalists included 181 en- 
listed men. nine officers and. 
for the first time. two WAC's. 
Contestants were brought in 
from armies in Alaska. En. 
rope, the Fat East and Carib- 
bean, as well as the six armies 
based in this country. 

The Irving Berlin Tmphs, 
awarded on the basis of total 
points, was won by the United 
States Army Europe. The 
Europe Arms won three first 
places. two second and tiro 
third places to win the prize. 
The award was made at a 
showcase praluctiun here 
Monday (II) by Mrs. Berlin 
and accepted by Patricia 
1Veetun, field entertainment 
supervisor. The competition 
is sponsored by the Ad(utant 
General. 

The winners were featured 
on the Cd Sullivan TV show 
Sunday sight (17). After that 
they were scheduled for Fort 
Meade. Md., where the sec- 
ond edition of the soldier 
show. "Rolling Along," will be 
produced. A ses-en mouth 
world tour including all 
armies will lotion -. 

(Continued nn wig. R21 

!Market Revolutions 
Hurl Record World 
Into Greater Profits 

Traditions Down the Drain; Mass 
Selling Global; Potentials Fabulous 

By BILL SIMON 

NEW YORE: -Good business in 
virtually all segments of the 
phonograph record business has 
drawn attemiun from the fact that 
a resolution is taking place in that 
industry. 

One traditional concept after an- 
other is going down the drain these 
dass as the manufacturers are mos.- 

ing firmly and swiftly into the mass 

market. The mosemenl is, in fact, 
world wide and interrelated. For 
artists and for music publishers, as 
well as for record producers, this 
could mean -n unprecedented pay- 
off potential which is estimated at 

nearly five limes that of, let's say. 
even one veal ago. 

Basic Change 
There's a basic change in phi 

lusophy with regard to distribution, 
retailing. merchandising, artists, 
sale of production services and for- 
eign markets. Eventhing now is a 

marketable r ummodity, to be sold 
wherever ani however possible. 

Sume observers have noted that 
a recording is now marketed in the 
manner of a book. In the book 
business, the pnblishcr may make 
a deal with a mail -order club. 
which, by picking a book as its 
monthly selection. assumes the ma 
for shore of the initial promotion 

NEWS OF THE WEEK 
NTA Adds Big Maries to Fox 
Package, Closes nine Sales ... 
A number of big pectens have been added to 
the 20th Century Fo. package that National 
Tclr film Association is elk tn1rutin to TV. The 
acrd.tions include '[aura.' 'Llfrtxwt" and 
"This Above All." VTA has sold the package 
to nine stations in rl. L -.r .. p;,çe K 

Network Presidents Defend 
Web Operations in D. C.... 
The presidents of NBC. CBS and ABC de- 
livered their long.aesited testimony before 
the Senate Committee on Interstate and For- 
eign Commerce last weck. Each in his own 
was menials defender) cament network prac- 
N:es Pages 2-3 

Shifts Seen in Ranking of Top 
Markets of Major Record Labels ... 
Population shifts, prowth of packaged record 
blokes:, and modern merchandising methods 
raining changes in the relative importance of 
market arras in the disk industry. Compara- 
tive marking of mairar tecorrt firms top markets 
aualloed .. ... ....Page 516 

Royal American Prepping New 
Kiddieland foe Use at Frira .. . 

The Roui Aln:lear Shows -the nations 
largest carnival- -annountvd talant fm and 

work on a kiddielend which it will feature 
at fairs this seacvm The lime Ira small fry 
will hale a specially Jrsigm -d entrance arch, 
brilliant Iightine.. striking dcrvrntims, a mag- 
nificent band organ, and trenches for parents, 
plus the shows' huge arras, of kiddie rides 

Page 62 

New Ringring Contract Cives Show 
Five Years in Madison Sq. Carden ... 
Speculation on the length of lohn Bingeing 
North's agreement with Macüsun Square Car- 
den ended this week. Despite columnists' 
claims that the Carden srunld no longes enter- 
tain Ringring Bros and dam= á Bailey Cir- 
cus. it was learned North has another five-year 
contract with the arra, following the pad that 
expired this seer l',ir 70 

raserai N'. \IS n'o FEATURES 

Amnsrmew Games .. M Mana 
Cari..) li Manic Urns 
Curras sr Mow Maculer 
Comas Fretins so Part. ' Pods 
CIwiUN Ad .. a hoes ... 
Cole Usasse Mu ar. rot Rada 
Fain a eape.lrkran . ri Riot. 
ram ra Cenala .. u flown 
Gearrai rrauAOOr a: rakn.os 
Maw rdr d Hus .. a: 
truer lia ....... ar tv. ar s,um Rer no 
Mn:aanane sr ,...has Ma:hi.ca .. .. 

via direct -to- consumer cireulariza. 
lion and consumer magazine ads. 

The publisher isucs the book 
to the trade al full price, but once 
it passes its peak, he'll put it out 
in a less expensive edition, and 
eventually as a paper -bound 
"pocket" book at 35 cents. Hell - 

make deals for Broadway and film 
rights and o number of deals for 
((deign rights. Then perhaps he'll 
sell podium of the book to mega- 
aides, newspapers, or to tithe book 
publishers for use in serial form, 
in anthologies, text books, etc. 

Today. the record business also 
has its promotional and mail -order 
houses. low priced reprints. foreign 
swaps and non-specialized market- 
ing. Artists and catalog material 
max be "sold" to competitors or to 
other commercial users of n corn - 

pans''s custom production facilities. 
A record company will sell the use 
of its studios, engineers. artists 
catalog, pressing, packing and 
shipping facilities. 

RCA Victor. for example, has 
had thosan Is of non -active mas- 
ter. hying in it, vaults for tears. In 
1954 and 1955, a quantity of these 
in the iazz category were released 
or the subsidian Label "X" in 
LP's selling fie 33. Currently Vic- 
tor. thou its custom records divi- 
sion, is producing a serier_L! 3 
disks with similar material, sr- 
ranged to make up its "Encyclo- 
pedia of Recorded laze." it sells 
these to I I. Little ec Ives, a pro- 
motion isms- which. in turn, dis- 
tributes them thou supermarkets, 
where they retail at 99 cents per 
disk. - 

Victor rrd.ons Thal this seine- 
!Continued on parr 3?) 

Pop Music's 
Global Vistas 

NEW YORk -- In the pop 
music field, the new global record 
madri is opening up new testes 
for publishers. .na.-y ct whom al- 
nadv have swarmed over the 
world making deals with their 
foreign counterparts m setting up - 

their own offices i,, if nabs - 

activity centers. 
In addition to the our sales 

figures, it is pointed out that the 
malty par -off in most foreign 
couseries Is based on a percentage 
of the retail selling price, whicb 
amounts to more than the statutory 
2 cent rate which is a" py- 
right Law allows here. 

As one travel weary publisher 
observed. "It all adds up. doesn't 
it. 
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NO DESIRE INDICATED 
TO RUSH WEB RULES 

Magnuson Group Likely to Suggest 
Overhaul of Communications Act 
By MILDRED HALL 

WASHINGTON -The over -all 
impression to come out of a gruel- 
ing week of testinony by network 
heads before the Senate Commerce 
Committee broadcast probers was 
that the committee as a whole - 
with Senator Bricker excepted -has 
no desire to rush into any form of 
network regulation. Also, after 
hearing the networks' side of the 
hue and cry over "option time' 
and "must buy" practices, the com- 
mittee seemed largely in sympathy 
with the nets' claim that these "ar- 
teries" of networking must be pre- 
served to maintain the complex, 
nation -wide program scheduling. 

What appears more likely to 
come out of these hearings is, as 
Chairman Magnuson suggested, an 
overhaul of the whole Communi- 
cations Act, on which he has in- 
vited net comments. Primarïy, the 
committee will put more pressure 
on the Federal Communications 
Commission to come up with an 
allocations plan that will make 
room for at least three nets in 
major markets -and above all do it 
soon. (The FCC is due to issue an 
allocations statement this week, 
probably not its final decision.) 

Eloquent Pleas 
Both ABC and NBC prexies 

made eloquent pleas to bulwark 
present competition with speedy 
VHF grants, and protect those 
UHF areas that will enable the 
service to survive and eventually 
provide needed multiple outlets for 
U. S. television. 

In their battle to stay dear of 
government entanglement and re- 
fute monopoly charges. Presidents 
Stanton of CBS, Sarnoff of NBC 
and Kintner of ABC offered sub- 
stantially the same arguments. 

NBC Turns to 

10 -11 A.M. Slot 
NEW YORK- NBC -TV's 10-11 

a.m. slot is its next problem area 
to get a program revamping. The 
first move is likely to be the shift 
of "Ding Dong School" to 9:30 
from its present 10 a.m. spot in 
order to give Arthur Godfrey 
stiffer competition. 

"Ding Dong's" ratings have dis- 
appointed the network program- 
ming brass. Also on the agenda is 
a hunt for a half -hour strip to 
replace Ernie Kovacs, 10:30 -11 
a.m., currently busy preparing a 
summer replacement for Mon da 
evenings 8-9. Don McNeill s 
"Luncheon in the Clouds" will 
probably go into the web's 12:30 -1 
p.m. slot in the fall. 

All three pointed out that only thru networking can live commer- cial programming be put on a na- 
tional, simultaneous basis, and only nets can accomplish the broad - scope service in sustaining and public interest programming, such 
as news and political convention 
coverage. 

All three rejected Bricker's argu- ment that provision for FCC regu- lation of networking nosy might 
save them from "common carrier, utility type regulation in the fu- ture.' (See separate story.) 

In Accord 
All three net presidents said 

must -buy and option -time practices 
were the arteries of networking and 
indispensible to network operation 
as a whole. ABC's President Kint- 
ner said "Television is a feast or 
famine industry," and that to de- 
lete even a half -hour of option 
time on which the national pro - 
granming structure rests could put 
a network out of business under 
certain circumstances. 

All three denied the Bricker 
monopoly accusation by pointing 
out that they were in strong com- petition with other media, (NBC 
put its share of national advertis- 
ing revenue at 2.7 per cent.) and 
with each other and halt at no 
time " conspired" among them- 

selves. The allocations squeeze, 
committee counsel agreed. was 
heavily responsible for the "quasi - 

monopolistic" situation in Ameri- 
can TV today. 

While the three networks quoted 
heavy AT &T charges ($13,500,000 
a ,ear for CBS), only ABC's Kint- 
ner suggested that Magnuson ask 
the FCC to look into the phone 
company tariffs. Kintner especially 
cited the "overtime" rates for all 
over eight hours a day, when net- 
works use between 12 and 10 
hours on a regular basis. 

Untried 'laybe' 
On the subject of tearing down 

the nets in favor of an untried 
"Maybe," President Stanton ex- 
Uressed the view of all three: 
Everyone is too inclined to rush 

ahead on this idea of divide and 
multiply," at the behest of the 
"special interest" spokesmen. He added, "I want to go out of these 
hearings with at least as much as 
I came in with." 

Network affiliates will come 
before the committee Monday - 
Wednesday (18 -20), and will be 
asked about their relationships 
with the nets in the matter of pro- 
gramming choice, franchise can- 
cellations and the "free hours" do- nated nets in exchange for other 
considerations by the networks. 

Kintner Urges Action 
On Outlets for 3d Net 

WASHINGTON -In a plea for 
the ABC network, which has been 
operating "with one hand behind 
its back because of the scarcity 
of outlets, ABC President Robert 
Kintner urged the Magnuson Sen- 
ate Commerce Committee to issue 
a Conrressional mandate to the 
Federal Communications Commis- 
sion to speed up its allocation,ro- 
gram. Kintner also said that ma- 
jor advertisers," growing impatient 
over the scarcity of outlets and 
restricted in many cases to two 
networks, "may find it no longer 
economic to spend the $1,000,- 
000,000 a year that is now sup- 
porting our free television system." 

The straitjacket situation of the 
third network confines its programs 
to as little as half the clearances 
of rival nets, in some instances, 
Kintner pointed out to the Senate 
broadcast probers at Friday's (15) 
hearings. In a peak viewing pe- 
riod in December, 1955, ABC's 
average program station line -up 
consisted of 84 stations, with only 
49 (58.4 per cent) able to carry 
the live program and the rest set- 
tling for a delayed basis. In the 
same week, CBS' average program 

MONEY -SAVING SUBSCRIPTION ORDER 
Enter my subscription to The Billboard for a full year 
(52 issues) at the rote of $12 (o considerable saving 
over single copy rotes). Foreign rote $24. 

CI Payment enclosed alti me 
062 

Name 

Occupation or Title 

Company 

Address 

City Zone- Stale 
Sand to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

was carried by 121 stations, with 
106 live (87.1 per cent). 

Loss of Show 
ABC's loss of the "United States 

Steel Hour" last year was directly 
attributable to its lack of outlets, 
Kintner said. 

The ABC chief urged that the 
FCC grant VHF's already allo- 
cated wherever possible, to give 
the third net a competitive show, 
and devise new allocations in the 
major markets. To which Chair- 
man Magnuson commented: "I 
hope the FCC does not compound 
the present evil when it takes ac- 
tion next week. 

"More than 50 of the major 
companies advertising on TV" have 
told Kintner they "want and need 
a third fully competitive network," 
he told the committee. No matter 
what might be said or done about 
the network practices now under 
fire, he added, a continued ham - 
stringing of the TV service will 
drive advertisers to other media, 
and the result would be "to turn 
the clock backward" in this phase 
of the electronic age. 

'Mickey' Cuts 
Station Breaks 

NEW YORK- ABC -TV, whose 
"Mickey Mouse Club" has been 
criticized this season for having 
too many commercials breaking 
into the entertainment portions of 
the show, has made a move to 
remedy this situation. The net- 
work has gotten its affiliates who 
pick up the show to agree to elim- 
inate the 5:15 p.m. and 5:45 
p.m. station breaks commercials. 

The web still has approximately 
half the show available for spon- 
sorship next season. 

COMPETITION RIFE VIA 
TV'S GLUTTONY, WEBS 

WASHINGTON -- Antitrust 
¡old monopoly aspects of network- 
ing got a thoro going over at Sen- 
ate Commerce Committee hearings 
on television last week, with the 
CBS network offering in evidence 
a 70 -page analysis and refutation 
of Senator Bricker's network mo- 
nopoly report. 

To charge that CBS was acting 
in restraint of trade, their legalists 
replied that it is not acting to 
"substantially lessen competition" 
of other networks, nor is it conspir- 
ing with them in any way to fix 
prices or curb competition. This 
is the main difference, they stated, 
between network situation and that 
of the movie producers cited for 
antitrust violation. "Major movie 
producers -were found in violation 
of the Antitrust Act because they 
conspired among themselves in re, 
straining of trade and competition." 

Also in contrast to the movie 
producer -exhibitor situation, the 
CBS brief points out that CBS 

buys from and co- produces with 
its competitors in programming. 

The committee counsel then 
asked, "Just what gives CBS most 
competition in the television fields 
CBS President Frank Stanton said 
the roughest competition by far 
was in ideas and programming - 
"both from other nets and because 
of the voracious appetite of tele 
vision. It uses up ideas and man- 
power at such a terrible rate," 
Other areas of competition are in 
the fields of selling and "competing 
for loyalty of affiliates r 

Asked if the networks' practices 
like option time and must -buy area 
not "further aggravating" the re- 
strictive situation in American tele- 
vision today, Stanton answered 
sharply, "Are we going into alloca- 
tions now?" He said the tight out- 
let situation can be changed, and 
the 'bird net's situation improved 
only thru the Federal Communica- 
tions Commission's allocations of 
more channels. 

Bricker Bill Lacks 
Committee Support 

WASHINGTON - Sen. John 
Bricker had to play a lone hand in 
his push for net regulation in last 
week's hearings on networking, 
held by the Magnuson Commerce 
Committee, Neither Pastore nor 
Magnuson, who have taken turns 
acting as chairman during the tes- 
timony of the three network chiefs, 
ever suggested that Bricker's bill 
to have nets licensed 'by the Fed- 
eral Communications Commission 
was to their liking. No other com- 
mittee members went further than 
to say that they were "wòrried" 
over the increasing concentration 
in the TV industry, which they as- 
cribed as much to the boxed -in 
allocations situation as to network 
practices. 

Sarnoff Blast 
Bricker's loudest blast was aimed 

at NBC Robert Sarnoff on Thurs- 
day (14), for refusing to agree that 
nets should logically be subject to 
the same FCC franchise as indi- 
vidual stations. The Senator pre- 
faced the criticism by insisting that 
neither he nor "anyone else wants 
to persecute or abolish nets." He 
claimed only a need to "protect 
the publics interest in the air - 
waves. 

At one point, he demanded of 
Samoff, "you have to admit there 
is a public interest involved its nets 
as well as individual stations." 
Sarnoff replied that NBC network- 
ing was a thing apart from its 
owned stations and amounted to a 
private enterprise like any other 
business. 'The Government should 
not be involved in it," he added. 
He forecast the possibility of a 
Federal agency deciding on what 
programs would go on networks 
and what advertisers could 
have time under Government 
regulations. 

Wait and See 
To Bricker's charge that one net 

might eventually dominate the 

Winchell Show Is 
Mulled for NBC 

NEW YORK -A Variety show 
emseed by Walter Winchell is be- 
ing considered by Old Golds and 
Toni for their Friday 8:30 -9 p.m. 
spot on NBC -TV. 

Still in the ntìnning, however, is 
a situation -comedy, Johnny Come 
I ately," starring Jack Carson. 

whole industry, Sarnoff suggested 
that the Senator wait until such a 
situation actually existed before 
slapping Government controls on 
networking 

Bricker exploded: "We should 
prevent that -not wait till it hap- 

(Continued en pmt:.. t 1 
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Sarnoff Shows 

Record of Loss 

In Operations 
\VASIIINGTON - The first 

public report by any television net- 
work of its annual sales and income 
figures was presented to the Senate 
Commerce Committee Thursday 
(14) by NBC President Robert W. 
Sarnoff. 

The report disclosed that in its 
first eight years, from 1947 thru 
1954, the NBC television network 
had a cumulative loss of more than 
$4,000,000. Only in 1955 did the 
pet show a cumulative net profit - 
$2,315,000 -less than 1 per cent 
of cumulative net sales for the nine 
years of the net's operation. 

"These facts show that any claim 
of exorbitant profits from this high 
risk business is not in accordance 
with the economic realities," Sam - 
off said. He added, "Just as we 
reach the point of a $2,315,000 
profit from nine years of television 
network operation, we are taking 
on the heavy cost and burden of a 
major new development -color tele- 
vision." Sarnoff said that during 
the past several months, about 
$13,000,000 in capital costs has 
been authorized for color television 
networking. The total amount pro- 
jected over the next five years is 
$80,000,000. 

Cold Water 
Sarnoff threw cold water on the 

idea that program production is 
profitable for a nehvork. He told 
the Senate probers that in 1955, 
commercial programs cost NBC 
$8,800,000 more than the net 
received from the advertisers of the 
programs. Added to the other ex- 
penses of furnishing a program 
service, NBC's total unrecovered 
program cost in 1955 was $24,- 
000,000, he said. Sarnoff also 
pointed out that ratio of profit to 
sales . for all manufacturing corn - 
panics in NBC's size class during a 
five -year period averaged 6.4 per 
cent -four times as much as the 
net's ration. 

In giving the Committee a broad 
picture of the organization and op- 
et. tion of the NBC television net - 

eiorle, Sarnoff said it presents 
annually 6,500 different programs, 
serves 200 stations and does busi- 
ness with over 200 advertisers of 
all types and sizes. 

Monsanto Buys 

`'Finance' Half 
NEW YORK -Monsanto Chem - 

'fral has joined Mennen as sponsor 
of "High Finance," which will air 
on CBS Saturdays 10:30 -11 p.m. 
during the summer and thru at 
least the beginning of next season. 

Monsanto will bankroll the show 
one week a month starting in the 
fall on behalf of one of its plastics 
products. Mennen will sponsor the 
show two weeks per month. The 
fourth week it will be pre -empted 
by "Ford Star Jubilee." During this 
summer, the show will be wholly 
sponsored by Mennen. 

Avco to Leave 
New Allen Seg 

NEW YORK -Avco will pull 
out of its one -third sponsorship of 
NBC -TV's new Steve Allen eve- 
ning show, Sundays, 8 -9 p.m., as 
soon as another client can be 
found. Avco's contract runs thru 
September, but it has asked for 
relief. 

Brown & Williamson and Jer- 
gens are sponsoring the other two 
thirds of the variety stanza. , 

ABC Moves on 
11:30 -12:30 

NEW YORK -- ABC -TV has 
pinpointed 11:30 a.m.-12:30 p.m. 
daily as the daytime periods into 
which it expects to move next, 
probably this fall. The web's cur- 
rent daytime programming is lim- 
ited to its afternoon option periods 
of 3 -8 p.m. Its morning option 
hours are from 9:30 a.m.-12:30 
p.m., which the web eventually 
hopes to be filling with nehvork 
fare, using the last hour as its 
starting point. 

As yet, no programs have been 
selected for the 11:30 a.m.-12:30 
p.m. hour. 

'Tonight' to Get 

Guest Comics 
NEW YORK -NBC -TV has in- 

stalled a rotating guest- comedian 
policy for its Monday and Tuesday 
"Tonight" shows. The comedian 
who makes the best showing will 
undoubtedly take over Steve Al- 
len's "Tonight" stint, when and if 
Allen succeeds on his new Sunday 
night, 8 -9, show. 

George De Witt will take over 
June 18 and 19. On June 25 the 
guest will be Al Capp, the car- 
toonist. June 26 it will be Gene 
Rayburn, and July 2 and 3, Jack 
Paar. Allen will continue Wednes- 
days, Thursdays and Fridays on 
"Tonight" for the present. 

Leonard Lyons for 
'Never Forget' TV 

NEW YORK - Columnist 
Leonard Lyons will host "I'll Never 
Forget," a live half -hour TV show 
being packaged by Deed Produc- 
ing Associates. 

It's an interview type of pro- 
gram using remotes and celebrities 
and is being pitched at the net- 
works for fall. 

Chicle Orders Half 
Of 'Ozark' Thurs. 

NEW YORK- American Chicle 
has given ABC -TV an order for 
half sponsorship of "Ozark Jubilee" 
in the Thursday 10-10:30 p.m. 
time slot for next season. 

If ABC can sell the other half of 
the show to another client, the 
program will definitely air in that 
time period. 

Option Time: The Base Line 
To Maintain Net's Continuity 

CBS Prexy Names Advantages in Pro, 
Con Discussion Taking Most of Time 

WASHINGTON - Why option 
time? The pros and cons of this 
controversial aspect of networking 
took up the lion s share of the Sen- 
ate Commerce Committee's two - 
day questioning of CBS President 
Frank Stanton and his circle of 
aides at the network monopoly 
hearings last week. 

Stanton's answer, bulwarked by 
well over 300 ages of asserted 
analyses of networking by his staff, 
was that option time is the basis of 
"continuity" for the complex net- 
work operation. He called it the 
"base line" from which CBS must 
operate to maintain its must -buy 
programming operations, its na- 
tional advertisers and the public it 
serves. This is to make possible 
not only commercial programs, but 
sustaining and news and public 
service programs, he added. 

Reduction? 
Acting Chairman Pastore, with- 

out criticizing the net's frank in- 
terest in "nation -wide" operation 
and sales, said, "This is a battle of 
giants- there's no doubt of that. 
But leaving aside the special in- 
terests of nets or independents and 
the question of ending or reducing 
option time, in what way is the 
public best served? If you cut 
option time, how will it affect 
the public.? 

It will lessen service," Stanton 
said. "It will degrade program 
quality as revenues shrink, because 
circulatiion could not be guaran- 
teed to the high-paying national 
advertisers footing the bills." Only 
the "special interests" stood to gain, 
he added, referring to earlier testi- 
mony by Dick Moore, which pro- 
posed curtailment of option time to 
give independent TV film produc- 
ers a better break. 

Again, Pastore was in partial 
agreement with the Stanton claim 

Small Sponsor Gets 
Once -Over in Probe 

WASHINGTON - Does the 
small advertiser get less of a break 
on television than in other media? 
Senate Comm e r c e Committee 
Counsel Cox put the question to 
CBS President Frank Stanton in a 
dozen different ways during the 
course of last week s two days of 
testimony by the net president be- 
fore the TV probers. 

To Cox's claim that the small 
advertiser can't get an "equal 
break" on TV with the big adver- 
tiser, Stanton partially agreed. He 
added, however, that this was true 
in all media. "In magazine adver- 
tising, the local advertiser can't 
get on the back cover of Life. He 
can't afford it. Just as the second- 
hand car dealer can't get on prime 
time like "Toast of the Town. He'd 
have to be satisfied lvitlu less ex- 
pensive spots." 

Acting Chairman Pastore was 
more interested in the national as- 
pects rather than the plight of in- 
dividual advertisers: 

"We know advertising revenue is 

needed to support a free national 
television. Yet local advertisers are 
shut out because of limited facili- 
ties and restrictive conditions of 
our American television today." He 
asked Stanton, "Do you know of 
any kind of Federal regulation that 
can unscramble the mess we're in?" 
He was referring to the type of 
anti -monopoly regulation proposed 
by committee member Senator 
Bricker that would license net- 
works under the Federal Commu- 
nications Commission's administra- 
tion. 

Stanton laid the trouble directly 
to the door of the FCC. "Compe- 
tition is not a matter of nehvork 
practices fundamentally, but of 
sufficient channels to provide out- 
lets for competition. It's up to the 
FCC to make room for more out- 
lets, more networks in its alloca- 
tions." He added that CBS had 
suggested an allocations plan, but 
he would not go into it. We're 
still picking the darts out on that 
one: 

Program Flops Cost CBS $7 -Mil., 
Says Stanton in Spar With Cox 

WASHINGTON -The cost of 
program turkeys to the CBS net- 
work hits over $7,000,000 a year, 
CBS President Frank Stanton last 
week told the Senate Commerce 
Committee studying net practices. 
Highest profits are made on the 
CBS -produced shows like "Studio 
One, Stanton said, but these do 
not make up the loss on the flop 
programs, as far as first sale of the 
property goes. 

Senate Commerce Committee 
Counsel Kenneth Cox pointed out 
that altho this indicated a "net 
loss" to CBS inprogramming, the 
nehvork actually made up the loss 
in time sales to its affiliates. "You 
at CBS have a cushion in program 
production losses that other pro- 
ducers don't have, because of your 
time sales." Cox felt this consti- 
tuted an unfair advantage over 
other programmers like the inde- 
pendent TV film producers. 

Synd. Profits 
Stanton argued that the indies 

also profit in distribution and syn- 
dication, in second runs and sales 

abroad - paralleling the network 
sales to its affiliates and non- affili- 
ate outlets. 

Cox would not accept that. 
"Aren't the independents practi- 
cally forced to get net -national dis- 
tribution to recoup expenses in the 
first year, rather than wait for re- 
run and foreign sales ?" 

Stanton. replied that "all deals 
differ . . ," and it would be in- 
possible to generalize. He said it 
was all part of the over -all com- 
petition for good programming. 
CBS underwrites much of the cost 
of programs it does in conjunction 
with independents -as in the case 
of "See It Now" for Alcoa. He 
claimed that local stations do the 
same to get better programming 
than their competitors. 

Cox vs. Stanton 
Cox and Stanton sparred most 

heavily over the question of nets 
bumping independently produced 
shows from prime evening hours, 
to make room for CBS productions, 
regardless of sponsors' wishes. Cox 
brought up the imminent demise 

of "Four Star Playhouse," which 
the Young & Rubicam Agency in 
New York claims was knocked out 
to make room for a new hour -and- 
a -half dramatic program to be put 
on weekly by CBS, net -produced. 
The agency was quoted as accus- 
ing the net of giving its advertis 
ers- sponsors of the hour- and -a- 
half segment - no choice in the 
matter and no other time segment. 

Public Decides 
Stanton repeated his often -made 

statement that it is the public who 
ultimately decides what programs 
will go on, not the advertisers, nor 
the nets, nor anyone else. CBS 
went into the new program ideas 
of an hour -and -a -half dramatic 
slow in place of the half -hour 
"Four Star Playhouse," he said, in 
the interests of program improve- 
ment and only after long thought 
and consideration. 

"It all boils down to whether 
advertisers or network program. 
ming experts are going to decide" 
on what programming would go 
on TV screens, he added. 

that to tamper with one nehvork 
practice might "endanger the whole 
structure." However, he said, "You 
might have gone too far in holding 
so doggedly to these three evening 
hours. Maybe you could relinquish 
a half -hour - say the first half - 
hour." 

Stanton shuck to his guns. He 
wants no changes. His belief is 
that for want of that half -hour 
like the proverbial nail, the whole 
battle of the network to maintain 
its costly, complex operation might 
be lost. 

In an almost passionate plea for 
Government to stay out of the 
"delicate balance" of net profit 
over its enormous expenditures, and 
frequent losses thru program "tur- 

(Cottinued on page 8) 
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M ureress nttes 
Prison Riot\ 

a new concept in TV realism, 
... gets into the heart as well as the home 

COMMUNITY THREATEN_ Eta BY 

JUVENILE GANG' WAR. 

t)ria f;rts I.rr,,t r Term,' 

f371faá f 7'': a -':11 ."am .w.^". 

Phone, write, wire 

wrJixï2;;1 

Gripping dramas based on real - 
life police cases which made front 
page news - taken from the files 
of the world- famous Sheriff of 
Los Angeles County, Eugene W. 
Biscailuz, creator of many firsts in 
law enforcement. 

1,500 man organized reserve 
Volunteer mounted posse 

Aero squadron 
Police radio cars 

Honor system prison farms 
Youth rehabilitation centers 

ABC Film Syndication, Inc. 
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Sold! Sold! Sold! Prior to release 

Liebmann Breweries, Inc. 

Signal Oil 

National Biscuit 

Many choice markets still available 

CODE 3 top -priority emergency code - signal for 

flashing lights and screaming sirens - races members 

of the Sheriff's Department into action! 

CODE 3 - bringing the headlines to life with stirring 

realism - reaching into the pocket book via the heart! 

A top commercial vehicle for any product or service! 

ottest new show in years 

Executive producer: Hal Roach Jr. 

Producer: Ben Fox 

Warlfae 
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Half Hours Open Up 
In Client Offerings 

NEW YORK -A few more half 
hours of choice time have opened 
up on NBC -TV and CBS -TV for 
advertisers who want choice regu- 
lar weekly half hours. Last week 
two such time periods came into 
circulation. 

Borden's is making half of "Peo- 
ple's Choice," NBC, Thursdays 9- 
9:30 available to potential clients. 
And Simoniz is ready to bow out 
of its alternate weekly sponsorship 
of "Big Story," Fridays 9:30 -10 
p.m. on NBC at the expiration of 
its current commitment. It now 
shares the program with American 
Tobacco's Pall Mall brand. 

Chesterfield is willing to trade 
with other network sponsors. They 
can buy half of either Chester- 
field's "Cunsmoke," CBS Saturdays 
10- 10:30, or "Dragnet," NBC 
Thursdays 8:30 -9 p.m., if they can 
make available half of their own 

WRCA Names Execs 
NEW YORK - The new 

WRCA, WRCA -TV structure has 
William N. Davidson elevated to 
station manager of WRCA -TV; 
Arthur Hamilton; station manager 
of WRCA, and Frederick Acker, 
business manager of WRCA and 
WRCA -TV. 

network show, providing Chester- 
field finds It acceptable. There 
are, however, not too many adver- 
tisers who have sole ownership of 
strong weekly half hours. Borden's 
will take the money it saves on 
"People's Choice" and use it to pay 
for "Fury, its new Saturday morn- 
ing NBC stanza of which it has 
bought alternate weeks. 

NBC Near Sale 

Of 2 Late Slots 
NEW YORK -NBC -TV is close 

to selling two of its 10:30 -11 time 
slots. Al but concluded is a deal 
with Pharmaceuticals, Inc., for 
"Twenty -One," its quiz show, to go 
into Wednesdays, 10:30 -11 p.m. 
next season. 

Lever Brothers is also displaying 
considerable interest in sponsoring 
"People Are Funny," with Art 
Linldetter as host, in the Tuesday 
10:30 -11 spot. Lever now spon- 
sors Linldetter daytime on CBS -TV. 
"Twenty -One" is a new Barry- 
Enright package emseed by Jack 
Barry and based on the card game. 

CURTAIN TO 

sib NEW SEASON 
Starring Films From: 

Columbia Package 
Associated With: 

"HOLLYWOOD TELEVISION" 

"GENERAL TELERADIO" 

"TELE- PICTURES" 

line is the perfect spot offer for buyers seeking 

n established highrated time slot on in even 

bigger and better Armchair Theatre. There's bound 

to be a sell -out, as all a "Blair' man now for 

spot reservations in these excellent Mm shows. 

wbns-tv 
channel O 
co[umblu, ohiv 

Reynolds May 

Shift 'Crusader' 
NEW YORK -There's a pos- 

sibility that R. J. Reynolds may 
move its "Crusader" show to ABC - 
TV's Friday 10 -10:30 p.m. time 
slot next season. The bankroller 
has taken an option on that ABC 
time period and is looking at new 
properties to put into its CBS Fri- 
day 9 -9:30 p.m. "Crusader" spot 
before definitely making the move. 

Whether Colgate, which shares 
sponsorship of "Crusader" and Bob 
Cummings on CBS with Reynolds, 
would continue to share sponsor- 
ship of "Crusader" if it moves to 
ABC could not be learned. It's 
considered likely, however, that 
Colgate would go along with the 
move. 

"Mr. Adam and Eve," a CBS 
property, is reportedly one of the 
shows that Reynolds and Colgate 
are considering as a replacement 
for "Crusader on CBS Friday 
nights. It's also possible that the 
sponsors will switch their Bob 
Cummings show from its CBS 
Thursday slot into the Friday time 
period and buy "Mr. Adam and 
Eve" or another show for the 
Thursday time. 

ABC's Billings 

Increase 16% 
. NEW YORK -ABC -TV's gross 

billings for the first four months of 
1956 rose to $25,700,000, an in- 
crease of 76 per cerrt over the 
$14,600,000 pulled in the year be- 
fore during the same period. The 
extent of ABC's rising financial sta- 
ture can be gleaned from the fact 
that this ear s four -month billings 
figure of $25,700,000 was 
$4,500,000 more than the total 
billings ABC grossed in all of 1953. 

During the first four months of 
this year, CBS -TV grossed $70,- 
300,1X10, an increase of 13 per cent 
over the $62,000,000 it grossed 
last year. NBC similarly hiked its 
four months' gross from $53,000,- 
000 for 1955 to $59,600,000 for 
1956. 

The relatively high percentage 
gain of ABC's billings this year as 
compared to last year will continue 
thruout the coming months, on the 
basis of deals already made for the 
rest of the year. 

Option Time 
Continued from page 3. 

keys," Stanton insisted that option 
time was "not rigidly invoked as a 
legal right." He cited instances 
where as high as "91 station hours 
in one week were not cleared for 
net option time." 

Clearances 
Taking exception again to the 

Moore testimony, Stanton ques- 
tioned the station owner's "selective 
sampling." Moore had indicated 
that over 96 per cent of net pro- 
gramming (CBS and NBC) was 
cleared by the nets' basic affiliates. 
By CBS count, in the week of 
May 19, 58.1 per cent of all option 
hours were available to non -net 
programming and 47.4 per cent of 
the prime evening hours. In the 
basic, must -buy affiliates, these 
percentages dropped to about 38 
and 30 per cent respectively. 

Proposals by ABC and inde- 
pendents to limit the amount of net 
programming any station could 
show during a given time period 
would be more dictatorial than pres- 
ent option -time practice, Stanton 
said. These would amount to a 
"restrictive order" against net pro- 
gramming a "shall not" ruling. 

Stanton also referred to hymns 
of thangsgiving for option time, 
from small- market station owners 
who found it brought them both 
advertising- and prestige. 

Bricker Bill 
Continued from page 2 

pens. There should be rules laid 
down to guarantee a fair approach 
to networking, otherwise you will 
end up regulated like a public 
utility. 

Counsel Cox tactfully interposed 
to ask the NBC president if he felt 
"there should be a forum to which 
industry members could go when 
disputes arose between nets and 
their affiliates. Samoff said, no, 
that he believed nets should be al- 
lowed to conduct business with 
their affiliates without outside in- 
terference. 

Bricker did not take up the sub- 
ject of regulation again with Sam - 
off. During the testimony of ABC 
President Bob Kintner on Friday 
(15), the Ohio committee member 
did not appear. 

Sews Up 

Pro Grid iV 
NEW YORK - CBS -TV has 

wrapped trip sponsorship deals on 
its professional football games tele- 
casts for next season which add up 
to all but complete sponsorship of 
the telecasts. 

The games will be telecast on a 
regional basis. Most of them will 
air Sunday aftemoons, but a few 
will be played on Saturdays. The 
first of three pre- season games will 
get the football telecasts rolling on 
September 9. The season will end 
the last week in December. 

The bankrollers who have 
patted to bankroll the games on a 
regional basis are American Oil, 
Atlantic Refining, Ballantine Beer, 
Marlboro cigarettes, Falstaff Brew- 
ing, Standard Oil of Indiana, 
Speedway P e t r o l e u m, Goebel 
Brewing, Burgermeister Beer and 
General Tire. These regional 
sorship deals have been fitted to- 
gether by CBS -TV to give the web 
what in effect is close to complete 
national sponsorship. 

CBS on Coast 

Shifts Execs 
HOLLYWOOD -The CBS -TV 

network last week made three im- 
portant executive shifts. James 
Aubry, general manager of KNXT, 
here, and the Columbia -TV Pacific 
Network, has relinquished his local 
and regional duties to move into 
the newly created post of manager 
of network programs for CBS Tele- 
vision, Hollywood. His duties will 
be primarily administrative. 

Taking over for him as general 
manager of KNXT and the CBS - 
TV Pacific Network will be Clark 
George, general manager of CBS - 
TV Spot Sales. John Schneider, 
Eastern sales manager, will move 
into George's slot. 

Petry Appointed 
WGN Coast Area Rep 

CHICAGO -- Edward Petry & 
Company, Inc., has been appointed 
sales representative for WGN -TV 
and WGN radio in the 11 -State 
West Coast area, effective July 1. 
WGN announced that it will or- 
ganize to service the Midwest area 
out of its home office, the East 
Coast out of its New York office 
and the West Coast thru Petry & 
Company. 

Use The Billboard 
classified 
pages for 

MORE COMING 

Producers Bid 

For Additions 

To 'Kangaroo' 
NEW YORK -Its new "Cap 

tain Kangaroo" show firmly en 
trenched on CBS -TV reapin 
audience and critical acclaim, th 
relatively new packaging fist o 
Keeshan -Miller Productions is get 
tang set to make a major bid foi" 
expansion of the number of it 
properties on the air. 

Additionally, the firm is grad.- 
ally developing its "Captain Kan- 
garoo" chara.ter into an important` 
merchandising property, which i$ 
expected to bring close to $100, 
000 in merchandising royalties int 
the firm this year. Fourteen manu 
facturers have so far been lined u 
by the Mitch Hamilhurg agent 
and by CBS merchandising man. 
agar, Sid Rubin, to turn out Cap- 
tain Kangaroo kiddie items. Kee- 
shan- Miller and CBS -TV share 
equally in the merchandising li 
censing proceeds. 

One of the new Keeshan -Mille 
properties in the initial stages o 
preparation is a show that's being 
designed for teen -age - viewers, 
Jack Miller, one of the youthfu 
partners of Keeshan- Miller (the 
other is Bob Keeshan, who play 
C plain Kangaroo), feels that TV' 
lack of good shows designed fob 
teen -agers represents a unique op- 
portuaity for producers who cars 
come up with the right format. 

Also in the works is a circu 
show utilizing the talents of soins 
of the performers who appeared 
regularly on "Super Circus' befor 
it switched from Chicago to Nev 
York for origination. Anothe 
property Miller is working on is . 

TV disk Jockey show, which woul 
be produced live, market by ma 
ket by market, from kits and othe 
material. Keeshan- Miller woul 
provide the stations. 

McMurray for WJW i 

CLEVELAND - Maurice Mc- 
Murray, of the Storer Broadcast! 
ing Company's national sales of- 
fice, New York, has been name <il 

national account executive o 
WJW -TV, here. McMurray als 
serves in the same capacity a 
WJBK -TV, Detroit. 

i10/HTN .TY 
C11ANNtt 13 

IT'S A SELLER'S MARKET, 
but we can give you 
the BIGGEST BUY yeti 
TIME Now, while we're still new '..4 
with rates set to offer low cost per Im- 

pression ... choice availabilities ere 
still open. 

PLACE Huntington -Ashland-Charles- 
ton and Portsmouth Markets. The rich, 
prosperous, tri -state area of more than ' 
1,250,000 population conservatively meas. 
ured from mall responses. 

SCENE: WHTN -TV with the largest trans. 
sitting antenna in the world ... 316,000 
watts of power for maximum effective 
coverage ... a built -In audience of more 
than 200,000 sets ... popular basic ABC 

network programs, outstanding local live 

shows and topnotch films. 

ACTION: Cet on our 'bandwagon" and 
tram with sal After only one month of 

maximum power, Channel 13 showed 
36.8% audience Increase over the first 
audience report. 

CALL US: Neetlegten, West Virginia. 
*Me 57661. er ear representatives: 

Edward Petry A Co.. Inc. 

\\11 

TV'sza CHANNEL i 

13,.' 
Bosl 
ABC 
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T»JOÎFILM SNOW 

FOR 

MEN 

The Billboard Scoreboard 

SYNDICATED FILM PROGRAMS 

Pulse Top Pix Among Men 

Reprinted from: 
THE BILLBOARD 

May 26, 1956 

How Non -Net Films Rated 

Among Men in March 

This weekly audience composition analysis shows the relative popu- 

larity of film number viewers 
s 

attracted 

age. On w e, this shows popularity 

among women, teen-agers a children. 
information 

on audience size or coccr aire, please consult The Pulse Inc15 West 46th 

Men 
Street. N. Y. C. 

Title S. 

GOO 

Rank 
Homes 

OrdeTitle ;t 1)I.telhot..r ..t y,.le. 

1... ...... This Week in Sports (INS)..... ................... ....91 

2 .......... Confidential File (Guild) .................. 

D ..'... Greatest Fights of the Century (Craftsman)....887 

g,.. "....I Led Three Lives (Ziv ) .. ...................... 
7 

5..: ...... Highway Patrol ( Ziv) ........ ............, 
86 
86 

-et auad ABC) ............. ...... .......... .. 

1_ 1V_ S_- TELENEWS 

Now -the proof is in! Of all syndicated shows -regardless of 
entertainment category- INS -Telenews THIS WEEK IN SPORTS 

is first with men, with a whopping 91 male viewers per 100 sets.* 

What does this mean? Simply this: if your product is one that 
appeals to men...that men buy...that is influenced by male buy- 
ing decisions... INS- Telenews THIS WEEK IN SPORTS can do the 
safes ¡ob better than any other show in syndication -and at a 

cost -per- thousand that makes this a doubly attractive buy! 
Some choice markets are still available, but they're going 

fast. Better write, wire or telephone now for rates. Our realistic 
price policy makes this action -packed, quarter -hour program TV's 

biggest and best sports "buy." 

A * Average National Audience Composition Ratings for 
Syndicated Film Shows, March 1956 Pulse. 

INTERNATIONAL N EWS SEIRVICE 
Exclusive distributors of Telenews Newsfilm Services 

Robert H. Reid, TV Sales Manager 235 East 45th St., New York 17, N. Y. 
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GROSS NEAR 500G 

NTA Sells 20th Package 
To 9; Still Shuffling Titles 

NEW YORK - National Tele- 
film Associates last week began 
closing deals on the "20th Century - 
Fox" package of 52 features, even 
while it was still shuffling titles. It 
was reported to have closed deals 
with nine stations for gross sales in 

the vicinity of $500,000. One of 

the first deals was with WCPO -TV, 

Cincinnati, which is reported to 
have paid $700 per picture. At the 
NTA sales meeting last week Har- 
old Goldman gave the staff a quota 
of $2,000,000 in the first two 
months' effort on the Fox package. 

Here in New York, WATV, the 
Channel 13 underdog in this mar- 
ket, is reported to be striving to 

get into the first -run feature swim. 
It is said to be one of the stations 
negotiating for the Fox package 
here. 

Should WATV succeed in latch- 
ing onto some oc those fancy pic- 
tures in the 20th package, it would 
truly throw the feature fight in 

this market wide open. Over the 
past two years WOR -TV ("Million - 

Dollar Movie ") and WCBS -TV 
( "Late Show" and "Early Show ") 

have been the only serious con- 

tenders for top first -run pictures. 
Lately \VRCA -TV and WABC -TV 
have been shipping the first -run 
market, but so far they seem to 
have been overwhelmed by the 
bidding. WATV, tho said to be 
prepared to go to surprising lenghts 
to get some powerful pictures, will 
undoubtedly face a tough 
fight from its better -established 
competitors. 

Pis Returned 
NTA has turned back to 20th 

eight of the 45 pictures previously 
reported in the package (The Bill- 

board, June 2). It has acquired 
another 15 to make an even 52. 

The new acquisitions seem to raise 
the over -all quality of the package 
still further. 

The new additions include 

'Earthworm' in 

Syndication 
HOLLYWOOD - NBC Film 

Division is considering placing the 
Alexander Botts "Earthworm Trac- 
tor" series in syndication this fall. 
The program has been on the NBC 
development sked for about two 
years but has never gotten off the 
ground because of casting prob- 
lems. 

Now, however, two comics, 
Eddie Mayehoff and Jonathan 
Winters, are skedded to be tested 
for the leads. Tom McKnight, 
producer of the "Life of Riley" 
series, is helming the development. 

"Laura" with Gene Tierney and 
Dana Andrews, "The Black Swan" 
with Tyrone Power and Maureen 
O'Hara, "Lifeboat" with Tallullah 
Bankhead and John Hodiak, "The 
Story 6f Alexander Graham Bell" 
with Don Ameche, Henry Fonda 
and. Loretta Young; "This Above 
All" with Tyrone Power and Joan 
Fontaine, "Druns Along the Mo- 
hawk" with Claudette Colbert and 
Henry Fonda, "The Ghost and 
Mrs. Muir" with Gene Tiemey and 

Ben Harrison and "Cluny Brown" 
with Charles Boyer and Jennifer 
Jones. 

Among the pictures NTA has 
dropped from the package are 
"China Girl," "Nob Hill," "Irish 
Eyes Are Smiling' "Crash Dive" 
and "Roxie Hart. 

In addition, two big musicals, 
"My Gal Sal" and "blather Wore 
Tights," are said to be still in 
doubt since they face clear- 
ance difficulties. 

SOMETHING ADDED 

AAP Up Warner 
And Cartoon Sales 

NEW YORK - Another four 
stations have bought Warner Bros. 
pictures from Associated Artists 
Productions. Two of them are un- 
derstood to have bought the entire 
library of 754 pictures. The four 
stations that closed their contracts 
last week are KOA -TV, Denver; 
WTVJ, Miami; KDWI -TV, Tucson, 
Ariz., and KERO -TV, Bakersfield, 
Calif. 

Meanwhile, AAP has begun to 
ring. up sales on its big library of 
cartoons. Here in New York \VPLX 
bought the 234 Popeye cartoons at 
a price said to be over $1,750 per 
subject. WABD here bought the 
Warner Bros. "Looney Tunes" and 
"Merry Melodies" from AAP. Both 
of these stations have had success- 
ful kiddie shoves built on film prod- 
uct that came into TV over a year 

Sterling Takes on 
Distrib of Baum's 
'Greatest Fights' 

NEW YORK - Sterling Tele- 
vision has taken over distribution of 
"The Greatest Fights of the Cen- 
tury" in a deal with Mannie Baum 
Enterprises. The 39 quarter -hour 
films were formerly distributed by 
Craftsman Films, which has folded. 
Sterling's deal puts all the big box- 
ing filins together again, since last 
month it acquired "The World's 
Greatest Fighters in Action" from 
Cayton, Inc. Cayton used to handle 
all of these films. 

Meanwhile Sterling also ac- 
quired distribution of "Public Pros- 
ecutor" from George Bagnall As- 
sociates to add to its vast quarter - 
hour drama supply, which now 
exceeds 180 films. 

ago, WPIX with "The Little Ras- 
cals" (which run in its "Clmbouse 
Gang Comedies") and \VABD on 
the 191 "Looney Tunes" it bought 
from Guild Films. Apparently both 
stations plan to refurbish those 
shows with the product they. just 
bought from AAP. . 

AAP also sold Warner cartoons 
to KTLA, Los Angeles, and KOIN, 
Portland, Ore. WREN -TV, Buf- 
falo, bought the entire cartoon li- 
brary. 

With these latest sales, a total 
of 23 stations have Warner fea- 
tures, eight of them understood to 
have the entire library. 

ATFD LOCKS ITS 
DOORS AGAIN 

NEW YORK - Since ap- 
pearing before the Barrow 
Committee two weeks ago, the 
members of the new Associa- 
tion of Television Film Dis- 
tributors have gone back be- 
hind locked doors as far as 
their organizational activities 
are concerned. The heads of 
the four member firms (Ziv- 
TV, Television. Programs of 
America, Official and Screen 
Gems) are reported to have 
met last week, but not a peep 
was let out about their dis- 
cussion. 

It is understood that the 
ATFD members have been in- 
vited to testify before the 
Magnuson Committee. Were 
they to accept, it would bring 
the specifics of the ATFD s 
proposal for network regula- 
tion out in the open. But so 
far they do not appear to 
have accepted. 

'Grief' Shooting 

For Honolulu 
NE\V YORK -- Honolulu will 

be the location of the shooting of 
the new Guild Films series "Cap- 
tain David Grief." Shooting of the 
new property, based on South Sea 
stories by Jack London, begins 
early in July. 

Director of the vidfilm series will 
he Stuart Heisler, former motion 
picture megger. James Craig is be- 
ing considered for the lead. Buddy 
Baer and George E. Stone will be 
used in supporting parts. Duke 
Goldstone will produce. 

Quaal Back at WGN 
To Address Festival 

CHICAGO -- Ward L. Quaal, 
vice -president and assistant general 
manager of the Crosley Broadcast- 
ing Corporation, Cincinnati, who 
returns to WGN, Inc., August 1, as 
general manager, will be the prin- 
cipal speaker at the 1956 WGN -TV 
film festival and talent presentation. 
The festival this year will he held 
in the Sheraton Hotel, Chicago, 
June 28. This marks the fifth year 
the station has held this type of 
affair, according to Ted Weber, 
WGN -TV sales manager. 

.This year's event will be a morn- 
ing and afternoon affair, starting 
at 10:30 a.m., and concluding at 
3 p.m., including luncheon and 
talent presentation in the Boulevard 
Room. 

Elizabeth Bain, WGN -TV film 

rte 
- - 'ZIV SHOWS RATE GREAT! Mr.D1SRiC1 _ _ 

A1TORNEY" 
e STABBIn6 DAVID BRIAN 

. J 

In 2- station 
EVANSVILLE 

beating Dragnet, Climax, Phil Silvers, George Gobel, Studio 
One, Person to Person and many others. 

AFB -tali. '56 

ZIV TELEVISION PROGRAMS, Inc. (incinnvi, Chicago, Hollywood, New York 

supervisor, has arranged a show- 
ing of the top first -mn syndicated 
film products that will be available 
for fall viewing. 

Including in the series to be 
shown are "Highway Paliol" (Ziv), 
"Under the Sun" (CBS TV Film 
Sales), "Arabian Nights" (Wickham 
Films), "Count of Monte Cristo" 
(Television Programs of America), 
"Corle Three" and "Three Musket- 
eers" (ABC Filin Syndication, Inc.), 
"Frontier Doctor" and "Adventures 
of Fu Manchu" (Hollywood TV 

'Lancers' May 

fiat Gen. Foods 
NEW YORK -- Screen Gems' 

"Lives of the Bengal Lancers" is 
said to be the top General Foods 
choice for its Sunday 7 -7:30 slot 
on NBC -TV next fall. The sponsor 
is waiting for a pilot of the series, 
Herbert Leonard, the producer of 
"Rin Tin Tin," and "Circus Boy,' 
is producing "Bengal Lancers." 

Among other shows being con- 
sidered by General Foods for the 
timeteriod are "Johnny Moccasin" 
and Sheriff of Cochise." 

Sterling Buys 

Clooney Show 
HOLLYWOOD -- Sterling 

Brewers, Inc., Evansville, Ind., has 
bought MCA- TV's Rosemary 
Clooney Show for six Midwestern 
markets on a 52 -week basis. It 
marks Sterling's first purchase of a 
series, tho the brewery had utilized 
spots before. 

Buy is for Terre Haute, Indian- 
apolis, Evansville, Nashville, Chat- 
tanooga, and Louisville. Agency is 

Smith, Benson & McClure, Chi- 
cago. Raul Kent represented MCA, 

Marmont Sets 
Two Pilots 

HOLLYWOOD- Pilots for two 
telefilm series will be put before 
the cameras by Marmont Produc- 
tions in July. First episode of 
"Western Editor," starring Tons 
Black, will roll on the 6th. "Champs 
of the Turf" will follow later in the 
month. 

Films will be shot nn location 
in Newhall by Marmont, which is 
headed by Andrew White. 

Service), and "I Search for Adven- 
ture" (George Gagnall & Associ- 
ates). 

This year, filin producers and 
distributors will be given an oppor- 
tunity to make a sound -on -film 
presentation in behalf of each of 
their products. These features will 
be filmed by WGN-TV and inte- 
grated with the presentations. 

"Highway Patrel,' starring Brod- 
erick Crawford, has been tenta- 
tively scheduled to start on WGN - 
TV Thursday at 9 p.m., beginning 
October 4. 

BCE Engineering Div. 
In Uncertain Status 

HOLLYWOOD - Reappraisal 
of the position of Bing Crosby En- 
terprises, engineering division in 
today's competitive market has left 
the future of the company, to some 
extent in doubt. 

Reportedly, a September dead- 
line has been set by which time 
the division must be in a position 
to pay its own way or else new 
financial backers will have to be 
found. It's understood that Crosby 
himself feels that he does not want 
to pour more funds into the com- 
pany. 

Crosby Enterprises has spent sev- 
eral years researching and develop- 
ing videotape, and, together with 
RCA, had been thought to be the 
leader in the field, until Ampex 
sprung its surprise at Chicago. It's 
believed that this is the direct 
cause of the now uncertain status 
of the engineering division. 

Basil Grillo, v.-p. of BCE, 
while indicating that a deadline 

exists, pointed out that there have 
been previous deadlines and that 
they have been extended. Frank 
Healy, head of the engineering di- 
vision, said that the company's aid 
has always been color tape, and 
that, in his opinion, progress is 
satisfactory. 

According to an attorney at 
O'Melveny & Myers, BCE law 
firm, it's hoped to be able to find 
new capital for the company be- 
fore the deadline expires. 

A change in the status of the 
engineering division should not 
necessarily affect other divisions of 
BCE, such as TV, which still has 
series being distributed thru three 
different syndication companies. 

An executive at CBS, which 
owns approximately 25 per cent of 
the stock in BCE, indicated that the 
network has not been consulted, 
but that it would not necessarily be 
since it has a policy of steering 
clear of the affairs of the company. 
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Here Come TV's 

Shining Stars ... 

KUT 

39 HALF HOUR SHOWS FILMED FOR TELEVISION 
FEATURING THE FINEST HOLLYWOOD CHILD TALENT 
IN THE MOTION PICTURE INDUSTRY. 

CleSON " PATTY 
R3SAMOND \15 

Produced by 
ALBERT M. JOYCE 

WRITE - WIRE - or PHONE For Full Information 

JOYCE INTERNATIONAL PICTURES, INC. 

6611 Santa Monica Blvd. 
Hollywood 38, Calif. H011ywood 2-6446 

157 E. 64th Street 
N. Y. N. Y. LEhigh 5-3103 
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COMM. TV TAPE USE 

STILL 2 YEARS OFF 
CBS' Recorders to Be Used 
Experimentally Next Season 

HOLLYWOOD - Commercial 
operation of television tape will 
tot be possible on any large -scale 
basis for at least another two 
years, Howard Meeghan, CBS -TV 
vice- president, said last week. 

Meeghan, in charge of \Vest 
Coast operations for the network, 
and, outside the corporation, prob- 
ably the best informed person on 
the Ampex operation, indicated 
that the three prototype recorders, 
CBS is receiving will be utilized 
almost exclusively for experimental 
purposes during the coming season. 

The first full -scale use of video 
tape recorders is planned 'for next 
summer. At that time seven pro- 
duction models which the net has 
ordered will be delivered to New 
York. They will be utilized for 
kinescope recordings in order to 
alleviate the problems caused by 
daylight time changes. 

One interesting possibility, which 
has not yet been fully explored, is 
that the webs may now be able to 
change the time -zone slottings of 
their programs so as to have them 
on the air at the same hour thru- 
out the continent. 

A little -known facet of the video- 

will be, and of being able to handle 
only a limited load. 

An additional problem is ex- 
pected from the fact that tape on 
the prototypes will not be inter- 
changeable, and that video -tape 
made on one recorder will be able 
to be played back only on that 

f same one. 

`MDM' Contest 
Pulls 81,800 

NEW YORK - WOR -TV has 
received 81,800 entries in its "Mil- 
lion Dollar Movie' contest, accord- 
ing to the latest count of the Reu- 
ben Donnally organization. The 
contest, running two weeks, was 
to name the seven movies previ- 
ously played on "MDM" 18- repeat 
plan, that the station will rerun the 
week of July 9. Entry forms were 
made available at Sachs Furniture 
stores, but the bulk of the entries 
were on the voters' own post cards. 

The station simultaneously ran 
similar contests for time buyers, 
for the press and for its own 
employ ers. 

Kagran Leases 
iN PREPARATION 

Trans -Lux TV Starts 
Calif. Studios 

HOLLYWOOD -- Kagran, the 
NBC subsidiary, has sewed up its 
lease on the California Studios' 
four sound stages where it will 
soon begin production of "Life of 
Riley" there Jeune 1, after three 
years in the Hal Roach Studios. 

Alan Livingston, Kagran presi- 
dent, said the fine would begin 
production of two series in the fall 
for syndication by its subsidiary, 
NBC Television Filins. 

William Fenton Coe, former 
senior unit manager of NBC Film 
Production Facitilities and Serv- 
ices, has been named production 
manager of the studios. Milton 
Traeger has been named business 
manager. Four production super- 
visors will report to Coe - Dick 
Larsen, Kent McCray, Bob Still- 
man and Bill Tinsman. 

Pinney to Film Mexico 
Trip With Sanderson 

GUANAJUATO, Mexico - A 
camera crew from Roy Pinney Pro- 
ductions is expected here in mid - 
July to shoot a TV film series 
starring Ivan T. Sanderson, scien- 
tist- author and explorer. Location 
shooting on an archaclogical ex- 
pedition will also have Sanderson 
as technical director. 

tape, which Meeghan revealed, is 
that the apparatus has been hooked 

Ad u I is Outnumber Kids up to TV cameras only twice to 
date -once at the Chicago 
R 

demon - 
d Pebble Beach, 

demon- 
stration and at S a a 
Calif. The third time will be at a 

I n Viewing of Westerns demonstration CBS is holding for 
advertising agencies here June 26. 

The net will not, however, be 
able to run experiments on com- 
mercials for agencies for at least 
the first few months of operation. 
The problem is simply one of not 
knowing what the actual opera- 

NEW YORK -- What most 
people have suspected is true. 
Adults more than children watch 
Westens features on TV. This was 
the conclusion of a study made by 
MCA -TV, Ltd., based on American 

Ilona' capabilities of the recorders Research Bureau reports for 20 

TV Commercials in Production 
A Guide to TV Spot & Program Plans 

Of Competing Sponsors by industries 
This weekly chart lists commercials produced during the last fun 

preceding month, curb all industries covered over the course of a month's 
tssuea. The following symbols designate the types of commercials listed: 
LA -Live Action; FA -Full Animation; SA-Semi-Animation: SE- 
Special Effects; J- Jingles; M- Music; S- Slides; !D- Station break; 
NA -Not available, 

Typo 
Epensoe, Praised L Agency (Show, U tool No. (Seconds) (C -Calor) 

BUILDING AND PAINT SUPPLIES 
Pool Company, Work Cloth, Boles 

Advg..... 1 120) FA, 1 (C) 

CIL Paint Co., Ronalds Advs. 1 (60) SA 
Phelan -Faust Paint, Paints, Ridgway 

Advg. .... 2 (40) SA 
Gamut Paint Corp., Faze Gloss, 

Honig- Cooper.... 2 1601 r.A (C) 
Cahill Planes, Wood Planes 1 1200), l (30) .. I A 

CANNED GOODS 
Campbell Soup, Soup. Leo Birnen - NA Universal 
P&G. Crisco. Compton Advs. 1 (60) ! A ....Elliot, Unger do 

Elliot 
Minute Maid, Snow Crop, Ted Bates.,.. 5 (20), 5 (60) FA Academy 

Co..euelatf 
Prudence 

Ke;tr. 
A Herndon 

Transfilm 

Filmeck 

Ail Soupe 
Ktein,se 

CLOTHING AND ACCESSORIES 
U. S. Rubber Co.. U. S. Keds, Fletcher 

D. Richards (Sunday Spectacular) 1 (90) 
U. S. Kedettes, Fletcher D. Rich- 

ards (Sunday Spectacuta.)... 1 (90) 

FA, LA, M, SE 
Transfilm 

FA, 1 A, M, SE 
Traosfilm 

COFFEE, TEA, COCOA 
S. A. Schoembrum A Co., Savarin Cof- 

fee, Lawrence C. Gambrinner Advs. .. 2 (60), I (20) .. LA, FA (C) 
Film Creation 

1 (60), I (20) ., I.A, FA 
Film Creations 

CONFECTIONS (Sleeps, Ice Cream. etc.) 
the Borden Co., Ice Cream. Siici c. 

Young dt Rnbicam.... 3 (60) \A 
_ Sound Masten 

DAIRY AND MARGARINE 
Challenge Creamery Co., Challenge 

Milk, Bison Jorgenson.... 4 (20) [A 
The Nestle Co., Nestle's Qulk, McCann - 

Erickson (Lone Ranger).,.. 6 (601, 2 (20) NA 

All Scope 

Sound Masters 
DENTIFICES, SHAVING CREAMS (Mouthwashes, Tooth Brushes, etc.) 

Colgate Palmolive Co.. Shave Cream, 
Lenten 8 Newell.,..- NA Universal 

Remington, Dutchess Electric Shaver. 
Young ds Rubicam (Caesar's Hour).... 1 (45) LA Elliot, Unapt 

d. Elliot 
DEPARTMENT STORES AND SUPERMARKETS 

Grand Union Stores, Supermarkets, 
L. H. Hartman....19 (10) SA Tnnsftim 

DRUG AND DRUGSTORES 
Whitehall Pharmaeal, Duplexin, 

McCann -Erickson.... I (60) 1.A 
Noxema Pharmacal, SSC&B 6 (60) LA 

I (60) LA iC) 
(Continued next week) 

Transtilm 
East Coast 
Esst Coast 

time periods from 
April. 

Audience- composition of MCA's 
Autry- Rogers features reveal that it 
is reaching 52.8 per cent adults, 
(24.6 men, 28.2 women) and 47.2 
per cent children (under 18). 
MCA-TV, however, points out that 
all network Westerns do not reach 
the same high percentage of adult 
viewers. April ARB shows "talcs 
of the Texas Rangers" reaching an 
audience of 35 per cent adults and 
65 per cent children, and "Lone 
Ranger interesting 36 per cent 
adults and 64 per cent children. 
Both of these half -hour shows are 
aired on Saturday mornings. 

MCA points out that Saturday 
morning has a greater potential 
number of adult viewers than 
weekdays, when the Autry -Roger 
features are slotted in the majority 
of markets. Other trade observers, 
however, disagree. They feel that 
Saturday morning is prime chil- 
dren's viewing tine. 

February to 

Towers Plans 
Occult Series 

LONDON -- More files are 
being dug into titis season. This 
time Harry Alan Towers, Paul 
Douglas and Peter Rathvon will 
dig into the files of the Lon- 
don Society of Psychical Research 
for a series starring Douglas in 

stories of the occult, clairvoyance, 
etc. The files go back to 1882 
with plenty of ease histories. 

Towers, while in New York, also 
wrapped up a deal to produce the 
"Martin Kane" series with William 
Cargan in the title role. 

Producer Sought 
By Toyland U.S.A 

NEW YORK -- Officials of Toy. 
land U.S.A. are shopping for a TV 
producer for their new program 
designed for the three to 12 age 
group with emphasis on the six to 
12 kids. Toyland is looking to 
throw its weight against "Mickey 
Mouse Club." New York is on the 
shopping itinerary. 

Rolling on 
NEW YORK -The new Trans - 

Lux TV subsidiary began rolling 
this week at its new headquarters 
at 625 Madison Avenue, Dick 
Carlton, sales vice- president - he 
was Eastern sales massager of 
U. \i &M until just before it sold 
out - says they have completed 
grouping of the 700 Encyclopedia 
Britannica short library and will 
have the catalog out this week. 
He has sold the first 13 -week deal 
to the American Trust Company of 
San Francisco for airing on KRON- 
TV. 

Out of the Britannica library, 
Trans -Lux has built a quarter -hour 
series titled "Profile," a documen- 
tary. It also plans to build a half- 
hour kiddie show titled "Once 
Upon a Time ..." 

The Britannica library was pre- 
viously distributed in TV by Asso- 
ciated Program Service, a sub- 
sidiary of Muzak. The library is 

now under contract to only one 
station, WRCA -TV, here. 

Joyce Preps 

Satire. Series 
HOLLYWOOD OLLYWOOD -- A TV series 

satirizing televisiomprograms is be- 
ing put before the cameras by Al 
Joyce this month. Title(! "The Cut - 
Up Kids," the show will have more 
or less the same approach as the old 
"Our Gang Comedies.' 

By using kids, right of which 
have beets signed for the company, 
Joyce feels that he can put the 
satire across in a cute and inoffen- 
sive fashion. The first two half - 
hours to roll are "The $64,000 
Jelly Bean" ( "$64,000 Question") 
and "I Love Everybody" ( "I Love 
Lucy'). 

Oliver Drake is directing and 
Ai Martin scripting. Thirteen epi- 
sodes of the show are skedded to 
be produced immediately. 

WPIX Buys 
26 of D. A.' 

NEW YORK -- WPIX bought 
the 26 episodes of "Mr, District 
Attorney' that are still first -run in 
this market and immediately sold 
co- sponsorship to Piel Brothers and 
General Cigar, both out of Young 
& Rnbicam. 

"Mr. D. A." ended its second 
year this month.'Liv -TV apparently 
does not plan any further produc- 
tion on the show above the existing 
78 films. 

Carter Products sponsored the 
first year in this market, as it did 
in about 40 others. In the second 
year it bought only 13 episodes for 
26 weeks, leaving the 26 episodes 
that WPIX bought last week. 

With the end of its "Mr. D. A." 
ride. Carter seems to be going in 
for heavier announcement sched- 
ules for its Rise Shave Cream. It 
has just bought a 16 -week sched- 
ule of participations on WPIX 
silos, s. 

O'Brien Completes 
'Monkey Fun' Pilot 

NEW YORK -Ed O'Brien Pro- 
ductions has recently completed a 
half -hour children's pilot film 
called `:Monkey Fun." Designed 
for entertainment, as well as edu- 
cation, the show features three 
chimpanzees, a baboon and a par- 
rot in a classroom setting. It's 
angled for the three to seven age 
group. 

Syndication 
Dick Brandt, president of Trans - 

Lux TV, said he is negotiating four 
deals for feature film packages 
ranging from 13 to 200 pictures. 
He has also been talking to pro- 
duees's about distribution of new 
half-hour series. 

Trans -Lux owns the TV rights 
to about 10 pictures it has dis- 
tributed theatrically in recent 
years, but it is not likely to put any 
of these into TV in 1956. 

Carlton last week hired Leo 
Brody, also formerly of UM &M, as 
his assistant. 

'Adventure' Pix 

Rack Up Sales 
HOLLYWOOD -- American 

Home Products has renewed "I 
Search for Adventure" in 12 major 
Western markets, including Los 
Angeles, Seattle and San Fran- 
cisco, The vidfilnn series has also 
been sold to 13 additional stations 
during the last few weeks, bring- 
ing its total sales to about 38. 

People's First National Bank has 
picked it up for telecasting on 
KDKA -TV, Pittsburgh. The First 
National Bank of Denver has also 
bought the property, and such 
stations as WNAC -1'V, Boston; 
WEWS -TV, Cleveland, and \VCR= 
TV, Buffalo, have also purchased it. 
There are 52 films in the scrips. 

Israel Color 
Pix in Works 

TEL AVIV, Israel- -This coun- 
try will be besieged shortly by a 
TV film crew preparing a new 
color series entitled "East to Ad- 
venture." The safari, including ac- 
tors, production personnel, etc. 
will be headed by Producer Teti 
de Leon. Sobey Martin will direct 
the series, which will range the 
coasts of the Mediterranean and 
thruout the Middle East. 

RCA Recorded Program Serv- 
ices will distribute the series upon 
completion. 
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TV Program and Time -Buying Guide 
THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS 

The Billboard Scoreboard NETWORK TV PROGRAMS 
ARB Audience Composition Studies 

Network Drama Shows 
MAY RATINGS 

Rank Show, Sponsor ü Web 

2. I.ue Video Theater 
Lever (NBC) 

.2. C. E. Theater 
0e11'1 Electric (CBS) 

AMONG WOMEN 

Rus. women 
Rank Show, Sponsor & Web Per Set 

36.7 1. Alfred Hitchcock Presents 
Bristol .Meyers (CBS) 117 

2. G. E. Theater 
Gcn'I Electric (CBS) 1.16 

2- Climax 

32.3 Chrysler (CBS) 1.16 i The Millionaire 
Colgate (CBS) I 16 

31.6 S. FI ,(& Theater 
P&G (NBC) 1 Is 
Robt. Montgomery Presents 
Schick, Johnson's Wax 1.13 

7. Star Stage 
30.8 Campbell, Chcscbrough -Ponds 

(NBC) I l' 
8. Stud. One 

Westinghouse (CBS) 1 I1 

S. Four Stu Playhouse 
Siroter, Bristol Meyers (CBS) 111 

10. Loretta Young 
27.4 P &G (NBC) 1.10 

I0. Lux Video Theater 
26.6 Lever (NBC) 1.10 

I0. Medic 
Dow, Gen') Ucctric (NBC) 110 

3. Th. Mllllonalra 
Colgate (CBS) 

4. Fireside Theater 
P &G (NBC) 

S. Allred Hitchcock 
Bristol -Myers (CBS) 

f. Ford Theater 
Ford (NBC/ 

7. Climax 
Chrysler (CBS) 

S. 20th Century Fox 
Geo'I Electric (CBS) 

!. Stud. One 
Westinghouse (CBS) 

H0. Rohl. Montgomery Presents 
Schick, Johnson's W. (NBC) 

AMONG MEN 

Rank Show, Sponsor & Web 

I. Goodyear Playhouse' 
Goodyear (NBC) 

2. C. F.. Theater 
Gcn'1 Electric (CBS) 

J. Nary Loa 
Sheatter, Maytag (CBS) 

4. Alfred Hitchcock 
Bristol -Meyers (CBS) 

S. Kraft Ty Theater 
Kraft (NBC) 

6. Loretta YOU. 
P &G (NBC, 

7. 20th Century -Pox 
Gen'( Electric (CBS) 

6. The Vise 
Sterling Drug (ABC) 

'11. Ford Thaler 
Ford (NBC) 

!. RIO Story 
Amer. Tobacco. Simonie (NBC)... 

31.2 

28.5 

27.6 

Men 
Per Set 

AMONG CHILDREN 

1.05 
Rank Show, Sponsor & web 

1. MC -M Parade 
Amer. Tobacco, Gen', funds 

.93 (ABC) 
2. Telephone Time 

.92 Bell (CBs) 
3. You Are There 

Prudential (CBS) 
4. Goodyear Playhouse 

Goodyear (NBC) 
4. The Millionaire 

Colgate (CBS) 
4. Crossroads 

Chevrolet (ABC) 
7. The Vise 

Sterling Drug (ABC) 
S. Sere. Directors' Playhouse 

Eastman -Kodak (NBC) 
!. Playhouse or Shan 

Schulz (CBS) 
10. Nary Log 

.84 Sheaffer, Maytag (CBS) 

.91 

.89 

.87 

.86 

83 

.84 

Web Winners 

FATHER KNOWS BEST -NBC 
TV 
"Father Knows Best," )Which has 
been slowly closing the rating 
gap between itself and CBS - 
TV's competing "Arthur God- 
frey and His Friends," finally 
moved ahead of Godfrey, ac- 
cording to the latest Nielsen re- 
port for the second half of May. 
Nielsen gives "Father" a 23.8 
gainst Godfrey's 22.6. Nielsen's 
report for the second half of De- 
cember gave Godfrey a lead of 
14 rating points over 'Father 
Knows Best." In February Niel- 
sen report showed that lead cut 
clown to two points. 

Films to Watch 

AU Top Shows Among Men 
How Network Shows Rated 

Among Men in May 
This weekly audience composition analysis shows the relative popu- 

larity of network series regardless of program type, ,by number of 
viewers attracted according to sex or age. On consecutive weeks, this 
chart shows popularity among men, women and children. For additional 
information on audience sirs or coverage. please consult ARB, National 
Prcv Building, Washington 4. 

Art. 
Mea May 

Rank Show, Sponsor & Web Per Set RM. 

1 

1 

3 

4 

4 

4 

4 

8 

9 

10 

11 

1 

LAUREL AND HARDY - Cower 1 

nor TV Attractions 
Per ),5ct Iheres plenty of life in these 1 

old filins. Playing in about 60 
markets, their national weighted 1 

.75 average Telepulse in April was 

.7i 14.5, which ranked seventh 
among all syndicated shoats, 

.6) only' a tenth of a point behind 

e4 
"Superman" and a bit ahead of 
such powerhouses as "I Led 

.64 Three Lives," "Celebrity Play- 
house," "Dr. Hudson's Secret 

64 Journal" and "Badge 714." In 
.63 Slay the comedy series shows 

up in Now Y6rk io a new 9 
.6t slotting, \ \'CBS -TV, Saturday, ,) 

60 
1:30 -4 p.m., the summer replace- 
ment here for "Captain Mid. 

9 

.59 night." 2 

2 

3 

3 

5 

18 

16 

18 

18 

20 
20 

2 

2 

2 

The Billboard Scoreboard 

Cavalcade of Sports, Gillette (NBC) 117 21.9 
Red Barber's Corner, State Farm (NBC) 1 17 14.0 
Wednesday Night Fights, Pabst-Mennen (.BC(..1.14 18.4 
National Bowling, Gent Cigar (NBC) 1 08 10.0 
Ozark Jubilee, Anteil, Amer. Home (ABC) 1 08 8.0 
You Asked for It, Skippy, Best Foods )ABC)....1.06 9.7 
Lawrence Welk, Dodge (ABC) 106 27.7 
Goodyear Playhouse, Goodyear (NBC) 1 05 13.8 
Ed Sullivan, Lincoln-Mercury (CBS) 103 50.6 
Sunday News Special, Norwich (CBS) 101 11.9 
Comedy Hour, Aleo, Jergens, Brown 

Williamson (NBC) 101 13.0 
S61,000 Challenge, Kent, Revlon (CBS) 1 00 39.0 
Meet the Press, Johns Manville (NBC) 99 7.6 
Chance of a Lifetime, Lentheric, Emerson 

(ABC) 99 9.0 
Amateur Hour, Pharmaceuticals (ABC) 98 17.7 
What's My Line, Remington Rand, 

Montenier (CBS) 96 37.1 
'Jack Benny, Amer. Tobacco (CBS) 96 31.2 
Perry Como, Intl. Celucoton, Noxema, 

Armour, Cold Seal, Dormeyer (NBC) 94 35.8 
°Frontier, Renolds hleta(s (NBC) 94 13.5 
'C. E. Theater, Gent Electric (CBS) 93 32.6 
Two for the Money, Bulova, Lorillard, 

Sheaffer (CBS) .93 20.8 
*Nary Log, Sheaffer, Maytag (CBS) 92 21.5 
°The Iloneymooners, Buick (CBS) 92 29.5 
George Gobel, Armour, Pet Milk (NBC) 92 38.3 
Big Surprise, Pure; Speidel (NBC) 92 25.1 

SYNDICATED FILM PROGRAMS 
The Pulse Audience Composition Studies 

Syndicated film Dramas 
APRIL RATINGS 

Art. 
Apr. 

took Show, Sponsor & Web RIg. 

1. Celebrity Playhouse (Screen 
Gems) 14.2 

1. Dr. Hudson's Secret Journal 
(MCA) 14.2 

3. Doug. Fairbanks Presents 
(ABC) 13.8 

4. Science Fiction Theater (Zio) 13.2 
5. tala)'or of the Town (MCA) 11.2 
8. Studio 57 (MCA) 98 
7. Mobil Theater (Socony -Mobil) 8.7 

8. Star & the Story (Official) 8.2 
9. Ifeart of the City (MCA) 7.2 

l0. Famous Playhouse (SPCA) 4.6 

AMONG MEN 
Men Per 

100 Homes 
Rank Show & Distrlb. Tuned Io 

1. Mayor of the Town (SICA) 79 

2. Dr. Hudson's Secret Journal 
(MCA) 78 

3. Doug. Fairbanks Presents 
(ABC) 77 

3. Science Fiction Theater (Zia') 77 

5. Celebrity Playhouse (Screen 
Gems) 75 

6. Heart of the City (OICA) 74 
6. Mobil Theater (Socony- Slobile) 74 
8. Studio 57 (hICA) 73 

8. Famous Playhouse (lICA) 73 
10. Star & the Story (Official) 72 

VIEWERS /100 HOMES AMONG WOMEN 
Viewers Per Women Per 

100 Homes 
100 Homes 

Rank Show & Distr 
Baal Show & .6.. ed Tuned .. 

Tuned Is 
1. Celebrity Playhouse (Screen 

1. Mobil Theater (Socony -Mobil) 222 Gems) 93 
2. Celebrity Playhouse (Screen 2. Doug. Fairbanks Presents 

Ceros) 216 (ABC) 92 
3. Doug. Fairbanks Presents 3. Mobil Theater (Socony- 5lobil) 88 

(ABC) 209 4. Famous Playhouse (MCA)....85 
4. Studio 57 (SICA) 208 5. Mayor of the Town )SICA)...81 
5. Mayor of the Town (MCA) 208 6. Dr. Hudson's Secret Journal 
6. Star & the Story (Official) 198 (SICA) 81 
7. Science Fiction Theater (Ziv).192 6. Star & the Story (Official) 81 

7. Dr. Hudson's Secret Journal 8. Studio 57 (SICA) SO 
(MCA) 192 9. Your All Star Theater (Screen 

9. Famous Playhouse )MCA) 189 Gems) 78 
10. Ileart of the City (SICA)....188 10. Heart of the City (SICA) 75 

AMONG TEENS 
Teens Per 
100 Homes 

Rank Show & Distrlb. Tuned la 

1. Science Fiction Theater (Ziv) 25 

2. Doug. Fairbanks Presents 
(ABC) 25 

3. Star & the Story (Official) 23 

4. Your Star Showcase (TPA). _22. 
5. Mayor of the Town (MCA). 21 

6. IIcart of the City (SICA) 20 

6. Studio 57 (MCA) 20 

8. Your All Star Theater (Screen 
Gems) 19 

9. Celebrity Playhouse (Screen 
Gems) 17 

9. Famous Playhouse (MCA) 17 

AMONG CHILDREN 
Kids Per 

100 Homes 
Rank Show & Distrlb. Toned la 

1. Mobil Theater (Socony- 2obil).44 
2. Your All Star Theater (Screen 

Gems) 37 

3. Celebrity Playhouse (Screen 
Ccros) 31 

4. Science Fiction Theater (Z),) 25 

4. Studio 57 (SICA) 25 

6. Mayor of the Town (MCA). ^4 
7. Star & the Story (Official)... .20 
7. Your Star Showcase (TPA). .20 
9. IIcart of the City (MCA) 19 

10. Dr. Hudson's Secret Journal 
(MCA) 17 

Pulse Top Pix Among Men 
How Non -Net Films Rated 

Among Men in April 
This weekly audience composition analysis shows the relative popu- 

larity of non -network 1(Im series by number of viewers attracted according 
to sex or age, On consecutive weeks, this chart shows popularity among 
men, women, teen -agers and children. For additional Information on 
a udirnce size or coverage, please consul. The Pulse, Inc., 15 (Sell 4005 
Street, N. Y. C. 

M 

Rank 
Order Title R Distributor of Series 

1 This Week in Sports (INS) 
2 Confidential File (Guild) 
3 Greatest Fights of the Century (Baum) 
3 I "..ed Three Lives (Ziv) 87 14.3 
5 H'gbway Patrol (Ziv) 88 17.4 
5 Racket Squad (ABC) 88 9.5 
7 AIr. District Attorney (Ziv) 85 15.8 
7 The Whistler (CBS) 85 7.5 
7 Ellery Queen (TPA) 85 5.5 

10 The Falcon (NBC) 84 6.1 
10 Foreign Intrigue (Official) 84 8.2 
10 Inspector Mark Saber (Thompson) 84 4.6 
10 Man Called X (Ziv) 84 10.4 
14 Lone \Volt (SICA) 83 5.5 
14 Mr. and Mrs. North (Schubert) 83 6.6 
16 My Little Margie (Official) 82 10.3 
18 Man Behind the Badge (SICA) 82 12.0 
16 Boston Blackic (Ziv) 82 5.0 
19 Fabian of Scotland Yard (CBS) 81 6.0 
19 San Francisco Beat (CBS) Sl 10.8 
19 Sherlock Holmes (NTA) 81 7.3 
22 Championship Boss-ling (Schtviuuner) SO 7.1 
22 City Detective (MCA) 80 9.6 
22 Death Valley Days (Pacific Borax) 80 10.3 
22 Facts Forum (Facts Forum) 80 7.3 
22 Waterfront (IICA) 80 13.3 

ea Arg - 

Prr 100 Apr. 
Homes Rating 

91 3.6 
89 11.2 
87 5.6 

Note: All material published in The Billboard's TV Program and Time -Buying Guide is protected by copyright. Reproduction of any portion of this 
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from 
any rating service whose research provides the basis for such material. 
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12 TV RATINGS - THE BILLBOARD JUNE 23, 1956 

The Billboard Scoreboard PULSE LOCAL RATINGS -APRIL 
THE INDUSTRY'S MOST COMPLETE RATING INDEX POINTING UP OUTSTANDING TV SHOWS AND SPOT ADJACENCIES IN EVERY LOCAL MARKET 

NEW YORK (7 Stations) - 4,008,800 TV Homes 
THE TOP 10 ONCE -WEEKLY SHOWS (a Indkates Non Network) 

1. Ed Sullivan Show, '.SCRS, Sa. 49.4 
2. I Love Lucy. WCBS, M 40.3 
3. 544,000 Question, WCBS, T. 39.8 
4. Perry Como, WRCA, S. a 35.8 
5. Phf1 Slivers, WCBS, T. 35.1 
4. Groucho Marv, WRCA, Th. 344 

7. Jack Benny, WCBS, Su, 33.3 
L Alfred Hitchcock, WCBS, S. 318 
9. Caesar's H. WRCA, M. 31.7 

II. G.E. Thrater, WCBS, Su. 31.3 
IS. 564,000 Challenge, WCBS, Sn. 31.3 

THE TOP 10 MULTI-WEEKLY SHOWS (' Indicates Non- Network) 

1.'News, Weather (I1 p.m.), WRCA, M. to F 13.11 
2. *News, Weather, Sports (It p.m.).'WCBS, 

M. to F. 12.1 
4. Looney Tunes, WARD, M. to F. 10.6 
5. Arthur Godfrey, WCBS, M. to Th. 9.4 

6. Gelding Light. WCBS, M. lo F. 9.1 
7. Eddie Fiaker, WRCA, W. A F. L9 
0. Scoret for Tomorrow, WCBS, M. to F. LS 
9. CBS News. WCBS. M. to F. L7 
9. News Caravan, WRCA, M. to F. 8.7 

THE TOP LOCALLY ORIGINATED FILM SERIES 

Rank Title (Distributor) Station, Day -Time Ratln5 
1. Highway Patrol (Ziv), WRCA, M -1:00 17.1 
2. Doug. Fairbanks Presents (ABC). WRCA, 

M.-10:30 13.8 
5. Superman (Flamingo). WRCA, M.4:00 12.8 
4. Amos 'a' Andy (CBS), WCBS, 5.4:30 11.8 
3. Science Fiction Theater (Ziv), WRCA, 

F. 7:00 10.8 
6. Looney Tunes (Guild), WARD, 

M. to F.4:30 10.6 
7. Great Gildersleeve (NBC), WRCA, T.7:00 í0.3 
8. Guy Lombardo (MCA), WRCA, 
9, looney Tunes (Guild), WARD. M. to S.4:30. 9.8 

10. Buffalo Bill Jr. (CBS), WPIX, 5.6:00 9.7 
11. Annie Oakley (CBS), WCBS, 3.4:30 9.4 
12. )Death Valley Days (Pacific Borax), WRCA, 

W. 7:00 9.3 
13. Jungle Jim (Screen Gems), WRCA, F.4:00 8.4 
14. The Goldberg. (Guild), WARD, Th.7:30 8.2 
15. Fr;nkk lain Show (Oued), WCBS, 5.4:15 8.0 
16. Wild Bill Hickok (Flamingo), WRCA, W.4:00 7.7 

Rank Title ( Dishibutor) Mello., Day -Tim marbra 
17. Badge 7I4 (NBC), WPIX, W :8:30 7.2 
18. Laurel and Hardy (Governor), WCBS, 1.1:20 7.1 
19. Steve Donovan, Western Marshal (NBC), 

WRCA, T. -6:00 6.7 
20. Little Rascals (Interstate), WPIX, 

M to F 6:00 4.4 
21. [Sky King (Nabisco), WABC, Sa4:00 4.3 
21. Hopalong Cassidy (NBC). WRCA, Th.6:00 6.3 
21. Waterfront (MCA), WABD, 7.7:30 6.3 
24. Abbott and Costello (MCA), WPIX, W.4 :30 6.1 
25. Greatest Fights of the Century (Craftsmen), 

WOR, T.-11:15 6.0 
26. Amos 'n' Andy (CBS), WCBS, M. to P.- 

9:30 cm, 5.7 
27 My Little Margie (Official), WCBS, M. to F 

9:00 cm S.6 
28. Racket Squad (ABC), WABC, Tb.-10:30 5.4 
28. Highway Patrol (Ziv), WPIX, W :9:30 5.4 
30. Cisco Kid (Ziv), WABC, S.4:00 5.3 

WASHINGTON, D. C. (4 Stations) 457,700 TV Homes 
THE TOP 10 ONCE- WEEKLY SHOWS (' Indicates Non -Network) 

1. Ed Sullivan, WTOP, So. 40.4 
2. I Love Lucy, WTOP, M. 38.8 
3. Groucho Mara, WRC, lb. 95.4 
4. 164,000 Question, WTOP, T. 35.2 
a. Perry Caco, WRC, S. 34.4 

6. Alfred Hitchcock, WTOP, So. 31.7 
7. Dragnet, WRC, Th. 30.4 
L December Bride, WTOP, M. 29.7 
L G.E. Theater, WTOP, Su. 29.7 

16. Phil Silvers, WTOP, T. 284 
Trie TOP 10 MULTI -WEEKLY SHOWS 1' Indicates Non-Network) 

1. Mickey Mouse Club, WMAI., M. to F. 13.1 
2. Dinah Short, WRC, T. A Th. 13.8 
3.'11 P.M. Report, WTOP, M. to F. 12.7 
4. 'Clio Kid, WTOP, M. to F. 12.4 
6. Newa Caravan, WRC, St. to F. 12.1 

6. CBS News, WTOP, M. to F. 11.9 
7. +6:30 Spotlight, {STOP, M. to F. 15.9 
s. Gutding Light, WTOP. M. to F. 10.3 
9. *News (11 p.m.), WRC, M. to F. 10.1 - 

1S. Search for Tomorrow, WTOP, M. Io F. 1M 
THE TOP LOCALLY ORIGINATED FILM SERIES 

1. Ramar of the Jungle (TPA). WTOP, W. î:0O.18.2 
2. Celebrity Playhouse (Screen Gems), WTOP, 

T.-10:30 17.5 
s. Court of Monte Cristo (TPA), WTOP, 

5.4:30 17.4 
4. Wild Bill Hickok (Flamingo), WRC, 

Th. 7:00 15.9 
s. San Francisco Beat (CBS), WTOP, Th.7:00 15.4 
L Mr. District Attorney (My), WRC. M.-10:30 14.7 
6. Highway Patrol (Ziv), WTOP, F.7:30 14.7 
8. (Patti Page (Oldsmobile), WTOP, 2.4:15 14.3 
9. Annie Oakley (CBS), WIOP, P.7:00 13.9 

10. [Death Valley Days (Pacific Borax) WRC, 
M -7:00 13.2 

If. Superman (Flamingo) WRC, T. -7:00 12.9 
12. Public Defender (Interstate), WTOP, 

Th.-10:10 12.5 
13. Cisco Kid (Ziv), WTOP, M. to P.6:00 12.4 
14. Studio 57 (MCA), WRC, K7:00 11.2 
15. Badge 714 (NBC). WTTO, F. -7:00 10.9 
16, Jungle lin (Screen Gem.), WMAL, F.4:00 10.7 

16. Science Fiction air), WMAL, 
Su.-6 10.7 

18. Dr. Hudson's Secret Journal (MCA), WMAL, 
Su.-6:30 9.9 

19. Man Called X (Ziv), WMAL, P. -9:00 9.0 
26. My Little Margie (Official), WTOP, 

M. to P.-5:00 8.8 
21. (Sky King (Nabisco). WMAL, W.4:00 8.5 
21. Buffalo Bill Jr. (CBS), WMAL, Th.6:00 8.5 
23. Passport to Danger (ABC), WMAL, F.-10:30 84 
24. Waterfront (MCA), WTI-0, T.7:30 8.2 
25. Baseball Hall of Fame (Flamingo), WTTO, 

M.40:45 8.0 
26. Little Rascals (Interstate), WRC, M. to 5.- 

9:00 a.m. 7.8 
27. Crunch and Des (NBC), MTG. 
25. Looney lunes (Guild), WIT(, M. to P.4:00. 7.4 
29. Beulah (Flamingo), WMAL, M.7:30 7.2 
30. Steve Donovan, Western Marshal (NBC), 

WTTG. T. 7:00 7.0 

BIRMINGHAM (2 Stations) 144,500 TV Homes 
THE TOP 10 ONCE -WEEKLY SHOWS (4 Indicates Noa-Netweek) 

1. 564,000 Question. WBRC, T. 49.3 4. Red Skelton, WBRC, M. 39.8 
2. 1 Lore Luq. WBRC, M. 44.3 L Ed Sullivan, WBRC, 8.. 39.5 
3. George Conti, WABT. S. 40.3 9. Ltaerp, WBRC, F. 39.3 4. Alfred Hitchcock, WBRC, S.. 39.8 
4. .6 Phil Sitters, WBRC, T. 393 Ills Town, WBRC, T. 39 
4. Groecbo Mars, WAIT, lb. 39.8 9. What's My Liner WBRC, 8.. 39.3 

THE TOP 1S MULTI- WEEKLY SHOWS (a Indicates Noo- Network) 

1. MDYeer Theater, WART, M. -F. 
2. Mickey Moose Club, WAGT, 
3. Eddie Flatter, WART, M.-F. 
L *News, Sports. Weatherman (6:30 p4..), 

S. Pate Page, WART, T., 

29.6 6. *Circle Mx Ranch, WBRC, M.-F. 17.4 
I.E. 22.6 7, *Circle Sit Theater, WBRC, 17.2 

21.3 L CBS News, WBRC, M.-F. 15.7 

21J 9. *News, Sports, Weather (6:IS p.m,), M..F...15.I 
20.0 10. *Chime! 13 Theater, WAGT, M,- F.........14.5 

THE TOP LOCALLY ORIGINATED FILM SERIES 

Rank Title (Distributor) Station, Day -Time Ratlos 
1. Man Called X (Ziv), \WBRC, T.- 7:00 34.8 
2. Badge 714 (NBC), WBRC, F:9:30 33.3 
3. Eller", Queen (TPA). WBRC, F.43:30 32.5 
4. Star and the Story (Official), WBRC; 

F:10:00 ' 29.3 
5. Mr. District Attorney (Ziv), WBRC, M.4:00 28.8 
6. Highway Patrol (Ziv), WBRC, T:9:30 27.5 
7. Celebrity Playhouse (Screen Gems), WBRC, 

Th.4:00 27.3 
8. The Pendulum (Thompson), WBRC. F:7:00 26.ß 
8. Crunch and Des (NBC), WART. W:8:30.., 26á 

10. Racket Squad (ABC), WBRC, T.-10:00 26.5 
11. Dr. Hudson's Secret Journal (MCA), WBRC, 

15.4:30 233 
12. )Death Valley Days (Pacific Borax), 

WART, 5.4:00 24.8 
13. Amos 'n' Aody (CBS), WBRC, 75.9:00 24.3 
14. 1 Led Three L(vea (ZIS), WBRC, W: 10:00 23.0 
15. Ramat of the Jungle (TPA). WBRC. Su.4:30 21.3 
15. Science Fiction Theater (Ziv), WART, 

75.7 :00 21.3 
17., [Pate Page (Oldsmobile), WART, T., 

T)í.4:45 20.0 

Rank Title (DLtrMetor) Station, Day -Time Rotier 
18. Abbott aal Costello (MCA), WBRC, 

W: 10:30 19.3 
18. Eddy Arnold Time (Schwimmer), WAGT, 

E-10:00 19.3 
20. Stan of the Grand Ole Opry (Flamingo), 

WABT, M. -8:30 19.0 
21. Mr. and Mrs. North (Schubert), WBRC, 

T.-10:30 18.5 
22. I Spy (Guild), WBRC, P. -10:30 183 
22. Annie Oakley (CBS), WBRC, Su.-5:00 18.3 
24. Stories of the Century (Hollywood), WBRC, 

Su.4:30 15.3 
25. Loonry Tunes (0004), WAGT. M.F.- 4:00 14.5 
26. Jungle Ilm (Screen Gems), WART, Su- 1:00 133 
27. Secret File, U.S.A. (Official), WBRC, 

us 
28. Cross Carrots IOIGeial), WAGT, 
29. Buffalo BO) Jr. (CBS), WART, 

5:12:00 noon 10.3 
30. The Ruggles (Comdine), WART, 

S .11:45 9.3 

30. 7Th* Hunter (Tidoa), WAGT, Su.- 11:00 93 

SAN FRANCISCO (5 Stations) 
THE TOP 111 ONCE -WEEKLY 

L 364,006 Qee ion, KPIX, T. 49.4 
2. Ed Sullivan, REIS, SR. 42.2 
3. Groucho Mors, *IRON, Tic. 40.4 
4. 1 Love Lucy, KPIX, M. 37.4 
6. Do You Trust Your WBay KPIX, T. 36.0 

THE TOP 10 3IULT1-WEEKLY 

L Mickel Mouse Club, EGO, M. to F. 16.5 
1 Qoee. fora Day, KRON, M. Io F. 12.7 
3. News Caravan. Misc., KRÖN, M. to F 11.9 
4. CBS News, KPIX, M. to P. 163 
L AH Litletter, KPIX, M. to F. 9.7 

766,200 TV Homes 
SHOWS (e Indicates Nate- Neeweet) 

4. Dragnet, KRON, Tb. 351 
7. Perry Corso, KRON, L 34.0 
I. Boxing, KOO, W. 32.4 
9. Ph0 Sneers, KPIX, T. 32.2 

10. What's My Lluer KPIX, Sa 303 

SHOWS (* Landes Noa-Networld 

6. *KR Canoe, KRON, M. to F. 9.3 
7. *Shen News (6 p.m.), KPIX, M. Io F. 9.2 
L Dinah Shore, KRON, T. A Tb. LB 
9. *My Little Margie, KRON, M. to F. 8.3 

IL Big Payoff, KPIX, M. to F. Le 
THE TOP LOCALLY ORIGINATED FILM SERIES 

1. Life of Riley (NBC), EPIX, T5 -7:00 25.2 
2. 1 Search for Adventure (Heenan), KPIX, 

Th.- 7:30 23.7 
3. Stara of the Grand Ole Opry (Flamingo), 

KPIX, Sta.-9:30 23.5 
4. Badge 714 (NBC), KPIX, W.9:00 22.7 
5. Stage 7 (TPA), KRON, F.4:30 20.4 
6. Police Call (NTA), KPIX, M.-10:00 17.5 
7. Waterfront (MCA), KPIX, S.á0:00 17.4 
7. Mao Behind the Badge (MCA), KRON, 

T. -10:30 17.4 
9. 1 Led Three Lives (ZN), KRON, 

10. Mr. Mulct Attorney (Ziv), KRON, F.-10:30.16.2 
11. Science Fiction Theater (Ziv), KROSO, 5.- 7:00.15.9 
12. Celebrity Playhouse (Screen Gems), KRON, 

F..10:00 14.5 
13. Public Defender (Interstate), KPIX, P :10:30 14.0 
14. Steve Donovan, Western Marshal (NBC), 

EPIX., T.4:30 13.9 

15. Crunch and Des (NBC), KRON, 7h. 7:00 13.2 
16. Science In Action (TPA), KRON, M.7:00 12.í 
17. Count of Monte Cristo (TPA), EPIX, 

T..10:00 12.7 
18. Confidential File (Guild), EGO, T: 10:00 118 
18. Cisco Kid (Ziv), KRON, Th.4:30 11.9 
20. Jungle Jim (Screen Gems), KOO, 
20. Mayor of the Town (MCA), KGO, M.7:30 11.7 
22. Highway Patrol (Zir), KRON, T.6:30 11.4 
23. Foreign Intrigue (Official), KPIX, W :10:00 11.3 
24. Judge Roy Bean (Screen Gems), KRON, 

11.1 
11.0 
10.9 
10.5 
10.4 

23. Amie Oakley (CBS), KOO, P.ú:00 
26. tSk' King (Nabisco), ROO, Th.4:00 
27. Man Called X (Ziv), KRON, M.4:30 
28. Superman (Flamingo), EGO, W.6:30 
29. Big Playback (Screen Gems). KPIX, 5.-2:00.. 9.7 
30. Kit Carson (MCA), KRON, M. to F.6:00... 9.3 

COMMERCIAL CUES 
GUILD MEMBERS STEP FORWARD 

On Wednesday (13) the Screen Cartoonists Guild approved the 
new two-year contract negotiated with the Animated Cartoon 
Producers Association in New York. The pact calls for raises in 
minimums, plus general increases. At the same meeting the 
following officers were elected: John Genilella, president; Wardell 
Gaynor, vice -president; Ruth Kuss, secretary; Cordon Whittier, 
treasurer; Carl Cucinotto, warden; Irving Dressler, John Foster 
and Izzy Klein, trustees; Ed Smith, editor of the house organ, Top 
Cel, and Pepe Ruiz, business agent. 

THE STANDARD BEARERS 
The Station Representatives' Association has issued its latest 
progress reports. On ID's, says the SRA, all but stations KWK -TV 
and WBEN -TV have accepted its standards. The SRA also 
labored to have each station set up an "operations desk" to 
handle all film slides, copy, instructions, artwork, props, etc., to 
avoid loss, confusion and what have you. To date 417 stations 
have so done. Score on standards for its cut -ins is as follows: 
136 following the standard, 115 have declined so far. Meanwhile, 
the association is working apace on this and other projects to 
help organize what could be a cluttered business. 

SPOTS AND FEATURES 
Playhouse Pictures has been awarded the contract for the 1957 
animated Ford TV commercials thru J. Walter Thompson. Six 
are in production. Also Playhouse is working on a pilot for its 
first fully animated cartoon feature to be released to TV this fall. 

- The Groucho Marx show and "You Bet Your Life" 60- second 
openers are also on the boards at Playhouse. 

ID'S 
Clark M. Agnew has joined Donahue & Coe, Inc., in New York, 
where he will head up creative TV activities.... Robert Givens 
has been named art director at the animation studios of Fred A. 

Dowd Sells to 
Broidy, Gross 

HOLLYWOOD -Ira E. Dowd, 
originator and packager of "The 
Wild Bill Hickok" series, this week 
sold out his interests in the com- 
pany to William F. Broidy and 
A. M. Gross, and resigned as proxy. 

Dowd created the "Hickok" pack- 
age in 1949. Kellogg sponsored the 
program when it went on TV in 
1951. Broidv will continue to pro- 
duce, with Cross taking over the 
president's chair. 

Cole Returns 
To Guild Staff 

NEW YORK - John Joseph 
Cole, former Western sales man- 
ager for Guild Films, has returned 

WOR Buys Part 
Of 'Champion' Pkg. 

NEW YORK - WOR -TV last 
week bought the two Stanley 
Kramer pictures, "Champion" and 
"Home of the Brave," plus four 
other pictures out of the 10 -title 
"Champion" package from Atlantic 
Television. WOR has them on a 
three -year contract. 

It is expected to use these two 
top pictures on "Million -Dollar 
Movie" next season. WOR also has 
the Selznick's and RKO pictures 
for "MDM" next season. 

to the company to become its vice- 
president in charge of sales. 

Cole has been with Guild since 
1955, except for a brief interval. 
Prior to that he was with Motion 
Pictures for Television. Guild has 
also added Marvin Grieve and 
Gerald Liddiard to its sales staff. 

Niles Films, Hollywood.... Ken Walker has joined Bill Sturm 
Studios, New York, as an animation director.... George Blake 
Enterprises has added Jerome Kates to its sales staff.... Van Fox 
has been handed the job as free lance director of the Armstrong 
Cork Company commercials live on the "Armstrong Circle Thea- 
ter. "... Robert Drucker has been appointed head of Transfillri s 
Los Angeles branch.... Allen Swift will do the voices for the 
Chrysler Powerflite TV animated commercials. 

Nelson Series 

In 44 Markets 
CHICAGO - Byron Nelson's 

"Lees Go Golfing, a 13 -week 
quarter -hour TV film series, has 
upped its sales to 44 markets since 
it first was released early in 1955. 
The film was made by Photo En- 
terprises, Inc., Wichita Falls, Tex., 
under producer Charles E. King. 

Al Le Vine, distributor of the 
series, announced the following 
sales of the series: WBNS, Colum- 
bus, O., sponsor to be announced; 
KFEQ-TV, St. Joseph, Mo., Carrier 
Air Conditioners; WMTV, Madison, 
Wis., Oscar Mayer; KLIX -TV, 
Twin Falls, Idaho, to be an- 
nounced; KULA, Honolulu, Ka- 
lakaua Motors, and KFJZ, Fort 
Worth, Fort Worth Lincoln -Mer- 
cury. Le Vine pointed out that the 
show has been sold for its fourth 
rerun on KNJ -TV, Fresno, Calif., 
and that the Canadian distributors, 
Screen Gems, Ltd., have sold the 
show into Hamilton, Vancouver and 
Calgary, with Ottawa on the verge 
of signing. 

A new 16 -page booklet, "Playing 
Lessons From Byron Nelson," has 
been made available as a premium 
for use by the various sponsors. 

Copyrighted mate. 
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COMMERCIAL OPERATION 
UNIQUE AT Y &R AGENCY 

The commercial operation of the Young & Rubicam agency 
is unique in several respects. It began its career under the wing 
of the radio -TV department, but has since moved under the 
supevision of the Copy section. Thus, the vice- president and 
director of copy, George Gribbin, has over -all responsibility 

for radio and TV commer- 
cials along with his control 
of the department. 

More direct supervision 
falls to Charles Feldman, 
vice- president and director 
of commercials. Reporting 
to Feldman is William J. 
Colihan Jr., who is manager 
of commercials. He super- 
vises both writers and art- 
ists. Under Colihan is 
Harry Hartwick, assistant 
manager of TV commer- 
cials. Next in this chain of 
command is 28 -year -old 
Jack Sidebotham, who su- 
pervises 15 artists. 

Another aspect of the 
TV commercial operation 
is the production depart- 
ment, which is headed by 
John Freese. His assistant 
is Fred Frost. Responsi- 

bility is split further down in the department between Bob 
Waters, head film producer, and Dick Saunders, who supervises 
live directors. 

Young & Rubicam's TV commercial operation is part of the 
advertising thinking of the agency. The manner in which it 
mirrors Y&R'a advertising theory and practice is indicated in its 
crsative use of artists and writers. The TV Art department is so 
closely integrated with the writing that it is impossible to tell 
where the artist's contribution begins and leaves off. 

The agency does not have any pat formula for good com- 
mercials. It does not purchase any outside ideas. 

FELDMAN 

APATHALETHARGA 

Copywriters Suffer 
Small TV Disease 
By RAYSA BONOW 

(MW Bows Is conttntte writer -that'. 
Mattoa parlance for "copywriter " --at WPM, 
TV and AM, Y'ouegstown, O.) 

Apathaletharganisml Definition: 
A disease of continuity writers in a 
typical small -to- medium TV station 
operation. Symptoms: Reddening 
of the tips of the fingers, mold on 
the originality section of the cere- 
brum. Causes: Robot -like produc- 
tion methods, borax budgets, as- 
sembly -line techniques, time and 
motion protagonists or "Let's do it 
the easy way.!" Results: Gray flan- 
nel commercials, three -button cam- 
eras, narrow shoulder sets, black 
sock words. 

Introduce a splash of color into 
the gray flannel commercial and 
lusty screams vibrate thruout the 
station. Mutiny has been declared. 
The continuity department waves 
a white flag of surrender, and rou- 
tine takes over once more. 

In order to help you understand 
this disease more clearly, let's take 
one particular case in point. We 
will cell our patient Mary. Before 
Mary began writing commercials, 
she had graduated college, worked 
for a public relations firm and done 
some writing. 

Mary's Career 
Mary was hired a year ago as a 

copywriter at a radio -TV station 
in a medium -sized city. This was 
her chance to interject into TV all 
the ideas exploding in her mind. 
After a few weeks of introduction, 
Mary decided to do something "dif- 
ferent." 

Out went her commercial to the 
production manager. It was ap- 
proved and went on the air. Next 
day Mary received a memo from 
the production manager. "Please 
try to write your commercials to 
suit the announcer." 

Rumor had it that-the announcer 
had complained that the commer- 
cial was silly." 

"All right," Mary said, "will be 
done." A few weeks later, another 

brainstorm hit Mary. Commercial 
approved and on the air. 

Live and Learn 
Next day, Mary received a memo 

from production manager: "Please 
try to keep your commercials sim- 
ple!" Rumor had it directors had 
complained that commercial called 
for camera shots that were impos- 
sible. Only one camera available, 
no time for proper amount of re- 
hearsal. "All right," Mary said, "we 
live and learn.' 

passed. Mary's reputa- 
tion was growing. Her commer- 
cials were labeled. "It's a Mary 
commercial -look out." Her motto, 

(Continued on page 24) 
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NEW ERA IN PRODUCER, 
AGENCY RELATIONS NEAR 

Close Affiliation to Resemble Client, 
Agency Relationship at Present 
By RUSS RAYCROFT 

(The writer of this article has and with 
both sides of the luny h: is here biking 
abort. He Is row rice -president of Ra 
land Reed TV, producer of eommentais. 
Formerly be was radio-TV bee-president of 
the Robert On ages,. Before that be was 
at Dancer- FitegenldSampte as radio -TV 

paperrtur cm the Fabif Brewing account. 
Thn all diem ran be has ben h,i.g to 
bastes the arrival of the "tWd en. ") 

A significant change is coming 
in the relationship between ad 
agencies and producers of TV film 
commercials. In the next era in 

RAYCROI.T 

this industry the agency -producer 
relationship will be essentially the 
same as the client- agency relation- 
ship. It will be a continuous hand. 
in -glove working affiliation. 

We will see the full develop- 
ment of this trend, I believe, with- 
in three years. A few major 
agencies are already working this 
way. A number of others are be- 
ginning to. One of the biggest 
agencies is right now in the process 
of whittling down the number of 
producers with which it places 
commercials, aiming ultimately for 
a regular roster of 10 producers. 
Another big agency says it could 
limit its work to five producers. 

(At this point it must be under- 
stood that we are not including 
animation houses in our discussion. 
Animation is a specialized field and 
should be considered separately.) 

Third Era 
Generally speaking, this develop- 

ment will mark the third key era 
in the growth of the TV film com- 
mercial business. In the earliest 
stages of the industry most ad 
agencies turned to the producers 
for the creation of the entire com- 
mercial. More often than not, jobs 
were awarded on the basis of the 
scripts or story boards submitted 
by the producer on speculation. 

This method of operation failed 
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when agencies realized they were 
giving away that which was their 
primary reason for existence, the 
creation of advertising. 

The second era represented a 
complete turn about. The agency 
assumed responsibility for all the 
creative work, while the producer 
was responsible for only technical 
production. In other words, the 
producer merely manufactured the 
product designed by the agency. 

This method was weak because 
it did not make use of the cre-. 
ativeness of the producers. 

In these first two eras the pen- 
dulum of practice swung wide. In 
the third era that I am talking 
about here, it will settle down to a 
small arc encompassing advertising 
know -how as supplied by the 
agencies and motion picture know - 
how as supplied by the producers. 

Necessary Move 
It must do this to achieve the 

greatest efficiency and economy in 
the production of film commercials. 
It will have to do this to get the 
best quality advertising on TV. 

The kind of agency- producer re- 
lationship I am describing leaves 
little room for competitive bidding.,. 
The competitive bid has in fact 
been gradually fading away, one 
sign of the approach of the third 
era. Ultimately I think this prac- 
tice will for the most part become 
non- existent. 

The largest agencies, with a 
heavy schedule of film commer- 
cials, have no practical need for 
competitive bids. By now they 
should be staffed with personnel 
who know film production and its 
relajive costs, just as they are 
staffed with personnel who know 
the costs of live production. A bid 
lower than any estimate an ex- 
perienced agency can make for it- 
self will in most cases be based on 
cut corners or a compromise with 
quality that could utimately cost 
more than might possibly be saved. 

Or a low bid might be given in 
order to "get a foot in the door." 
An agency that bites on this gim- 
mick is asking for it. There is no 
such thing as a `bargain counter" 
for quality production. "Yuh pays 
for what yuh gets" and vice versa. 

Nor do I see what the smaller 
agency with less film experience 
has to gain by asking for competi- 
tive bids if it awards the work 
solely on the lowest bid. After re- 
ceiving bids from three or four 
different producers, it still really 
has no competent yardstick on 
which to base its decision. 

I believe the small agency, with 
(Continued on page 22) 
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SNAPSHOTS 
... a quick look at some interest- 
ing commercials that went on the 

air in the past three months 

RHEINGOLD BEER 

Adlerahen Llebmann Breweries Time: 60 seconds 
Agency: Foote. Cone A Belding Placement: "Code S' 
Producer: UPA Pktores Other dams 

Dumbedo.: W. Coed 

Whether the near -sighted Mister Magoo 
mistakes the Mojave Desert for the seashore 
or an oil derrick for the Eiffel Tower on a bal- 
loon trip to Paris, he knows his Rheingold 
beer when he sees or tastes it. And whether 
he's on a safari in Africa or aboard an ocean 
liner, he's selling his product with a humorous, 
light touch. So far UPA has done four com- 
mercials on Magoo. Six more are scheduled 
for within a month, and in the talking stage 
is the hope of showing him nationally. Pete 
Burners directed the spots. Jim Backus, who 
does the voice for the theatrical cartoons, con - 
tinues here. 

FIRESTONE TIRES 
Admaser: Flee +tone Tine: 10S seconds 
Agency: Foote Coot A PIaeeseett "Voles of Fires 

Belding 6101." 
Producer: Owe. Minsky Diatribe... Nationally 

To sell the new automatic safety tire, the 
Firestone Supreme, this series of seven com- 
mercials combines live action and illustuation 
based on the theme "Built-in Peace of Mind." 
The opening takes a viewer thru a photo al- 
bum from the hard rubber tire of 1900 to the 
balloon era of 1922, the super balloon of 1947 
and then the new look in safety. Each of the 
seven features a different family and a dif- 
ferent make of car in the live action portions, 
and all of them hit home at the breadwinner's 
fear for his family's safety. The non -skid fea- 
ture is also stressed. Two of the film in the 
series are dealer commercials. 

VAN CAMP FOOD PRODUCTS 
Adserti+er: Sickles -\'an rime: 60 seconds 

Camp Placement: Spots, ,elation 
agency: Calkins R Hold. breaks 
Producer: Storyboard Dlatrlbaaw: 65 ellke was 

This series that Storyboard is doing for 
various Van Camp products combines selling 
with entertainment to a jazz beat, the jazz 
being provided by Benny Carter, Teddy Wil- 
son, Charley Shavers, Joe Jones, Lucky Thomp- 
son and others. The commercials step into 
the realm of fantasy with letters becoming 
musical instruments, beans turning into "hop- 
pers" to join a little porker in a bop- styled 
Lindy Hop. Tenderoni and Beanee Weenees 
are part of the series, with the first featuring 
a chicken and the latter all about beans and 
wieners. John Hubley supervises the series. 

COCA -COLA 
Advertiser: Coca -Cola Time: 60. 20 seconds 
Ageaty: McCann-Erickson Placement: Mostis station 
Prad.ter: Bill Slurs breaks 

81.dIOS Distribution: Nationally 

The primary purpose of this new series is 
to introduce Coca- Cola's new family -sized bot- 
tle. The series features an American family 
and consists of all live, all animation or a 
combination of both. This, together with var- 
ious endings, brings the total possible varia- 
tions up to 28 in the series, all based on the 
theme, "Bring Home the Coke." Also in- 
cluded in the campaign is the introduction of 
the king -size bottle, and versions vary depend- 
ing on which bottle is being introduced in a 
specific area. The family bottle blurbs stress 
the serving of all the family from one bottle. 

TONI LOTION 
Aaserbsen Toni Co. 
a tent)': End. -Waled 
Producer. Ray Pat` 

Time: 20 seconds 
Placement: Spot k Network 
Distribution: National 

Toni's new "Cabby Cabby" commercial 
places the viewer in the back seat of a cab 
which takes him on a hair -raising ride as the 
driver talks over his shoulder in a Brooklynese 
accent. Other vehicles and steel girders are 
missed by inches. The cab finally heads dead - 
center for a billboard and screeches to a halt 
in front of it. Still looking thru the cab win- 
dow, the viewer sees the giant letters "Toni." 
Camera holds on this for two or three seconds 
without any audio. 

ASPECT ANIMATION 

Hubley Tells Ideas 
For Better Blurbs 

There are dozens of new tech- 
niques in both animation and live 
action that have never been tried 
by TV commercial producers, john 
Hubley, president of Storyboard, 
Inc., told tare New York Art Dime 
tors' Club at its June 7 luncheon 
in New York. Speaking on "New 
Ways of Communication in TV," 
Hublev explained his own theory, 
which -he calls "aspect animation. 

"'Aspect animation' is the 
graphic exposition of character thru 
changing the visual forms," he 
said. "If you set up a symbol for 
a boy and another one for a girl, 
then these symbols need not remain 
static visually or emotionally. Once 
your audience is with you in identi- 
fying with boy and girl, then these 
visual symbols that are used to 
represent them can be changed at 
will, according to the emotional or 
psychological need of story or dra- 
matic situation. An angry boy can 
turn into an angry red form, be- 

come a series of dotted lines or 
broken shapes. A lovelorn girl can 
become a blue form and change 
from rounded curves to droopnig 
elliptical lines and so ois." 

"As applied to commercial TV, 
new techniques such. as aspect 
animation' can pave the way to 
commercials that rival or even sur- 
pass the entertainment programs in 
which they are imbedded," Hubley 
continued. "Because commercials 
are short, they sustain ideas that 
might not stand up for a full show. 
Brilliant animated or live action 
vignettes, novelty uses of the film 
medium, can bring sparkle to what 
are now all too often prosaic hard - 
sell dead spots on the air." 

Pointing out that the viewer in 
his own home does not turn on his 
set to be sold but to be entertained, 
Hubley concluded that the content 
of commercials should be broad- 
ened to contain as many factors of 
human interest as possible. 

TV TAPE WILL SAVE US 
ULCERS -COLIN SELPH 

"Video tape will save some dol- 
lars all right, but the important 
thing is that it's going to save a 
zillion ulcers." So says the presi- 
dent of the first station in the coun- 
try to put in an order for the Am- 
pex tape machine. 

Colin Selph, president of KEY -T, 
Santa ,Barbara, Calif., expects de- 
livery. of his VTR (video tape re- 
corder) in February, 1957. His 
primary interest in the new ma- 
chine is for production of local 
commercials. 

"Our costs will assuredly come 
down," Selph asserts, "but it's too 
early to tell how much. I don't 
think we'll save anything on man- 
power. 

"But costs are not the really im- 
portant thing from our point of 
view," Selph continues. "This isn't 
just a TV evolution. It's a revolu- 
tion. Well be throwing away the 
old operations book and write a 
new one as we go aloe 

Space Trouble 
"Suppose a client wants three 

or four spots in a single day. As 
things are now we've got a serious 
time and space problem. His dem- 
onstration models and props have 
to be brought up here. But we're 
already crowded with stuff being 
used, waiting to be used or already 
used and wating to be hauled back 
by the owners. 

"So we shift things around and 
make room for him. But then 
there's the demonstrator, the pitch- 
man to worry about. He works 
once and then doubles back for his 
second stint. We're just stuck if be 
breaks a leg or a traffic law be- 
hveen pitches." 

VTR will end headaches like 
these, Selph believes. 

Even the best announcer will 
goof once in awhile, according to 
the KEY -T head. "With tape in 
here we'll be able to rehearse and 
edit the commercial and know 
everything is exactly right before 
we telecast." 

Retail Accounts 
Most of KEY -T's business is 

with retail accounts. teWe sell 
everything here from ham-on-rye 
for a restaurant to the wares and 
services of an earth -moving ma- 

chinery dealer. We've got stage 
sets, backdrops, signs and props 
all over the place. Also furniture, 
refrigerators and other items. If 
business gets any better we'll be 
pushed right over the cliff." 

He was referring to the KEY -T 
studios, which are located high on 
a seaside hill. There is a patio 
from where automobiles are shown 
against a background of the city 
stretching away to the Santa Ynez 
mountain range. Selph's office is 
on the patio -city side, and its wall 
is one big window. 

Car Sales 
"We sell a lot of automobiles 

here," he said, nodding toward the 
patio, "but for every commercial 
somebody has to drive a car up 
here and then drive it away again. 
With VTR in operation he can 
drive up just once and we'll put 
the product and the pitch on a reel 
to telecast any time. On top of 
that, we can bring the cars up 
when the weather and visibility are 
just right to show them off best. 

"We plan to set up regular shoot- 
ing schedules during the business 
day and record whole series of 
commercials as needed. After re- 
hearsing and shooting the demon- 
strator can go home and take his 
props and models with him. 

"Tape will give up flexibility - 
lord knows we can use it. And it 
will give us better quality commer- 
cials,Selph concluded. 

Com'I Seminars to 
Be Held by NTFC 

The National Television Film 
Council is planning to hold a series 
of six to 10 evening seminars on 
TV commercial production in the 
fall. Bert Hecht, production vice- 
president of NTFC, said they will 
probably hold the meeting in one 
of the clubs in New York. Agencies 
will be limited to three representa- 
tives apiece, one from copy, one 
from art and one from production. 
In this way they will be able to ac- 
commodate at least 10 agencies at 
each meeting. Hecht said there will 
be no charge for admittance. 

ADVERTISING MANAGER of a large Eastern Bank says: 
"Billboard is a most useful and 
helpful publication, jam- packed 
with information that any TV user 
should read." 
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$5Kr I 1 H I IJ K WE OUGHT 
To THANK ALL THE NICE PEOPLE 
AT YOUNG g RUBIOAM COQ THE 
TINE NEW CAMPAIGu THAI'S ¡4EI.P¡IJG 

VS SELL DELICIOUS PIEL5 BEER. 

WHO NEEDS 'EM I 

YOUNG & RUBICAM, INC. Adrertising Nev York CLieogo Detroit San Francisco Loa Angeles Hollywood ffioutrent Toronto Medico City London 
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AS DON MORROW SAYS 

Exclusivity Can Create Problems 
For Both Announcers and Clients 

The TV announcer is the adver- 
tiser's good will ambassador. It 
therefore behooves the client to 
make his announcer exclusively 
his own. 

But this is not so easily done, ac- 
cording to Don Morrow, one of the 
top TV announcers working in New 
York. In order to get an announcer 
under exclusive contract, an adver- 
tiser has to guarantee him at least 
$100,000 a year, because that's 
the amount that any well -known 

any affection the viewers may have 
for the announcer, and it can con- 
fuse his identification as much as 
if he were working for two differ- 
ent brands of the same product. 

This is difficult to control. Mor- 
row mentioned one such embarras- 
sing situation on the air this season. 
A certain announcer was working 
for an automobile and a cigarette, 
both of whom had shows on the 
same network. At the opening of 
the season the two shows were a 

good healthy distance apart on the 
schedule. But because the audi- 
ence flow was less than satisfac- 
tory, the network decided to do a 
little time switching. 

Back to Back 
As luck would have it, both 

shows turned up back to back so 
that, after a brief pause for station 
identification, the saine salesman 
who a minute before was selling 
cars came on again to sell ciga- 
rettes. 

SPIELERS IDENTIFIED 
WITH WEB SHOWS 

Following is a list of announcers who were identified with sponsors of eve - 
ntng and weekend programs on the networks during the 1955=50 season. The 
announcers listed appeared on screen at least some of the time or were clearly 
identified by voice. 

The list does not Include program stars who deliver commercials (such as 

Arthur Godfrey or Garry Moore) nor does it include off -screen voices who were 
in no way identified. 

The list misting 109 announcers, 24 of them women. Also given are the 
products they pitched, the agency representing each product and the program on 
which their commercials appeared. ' 

ALBERTSON, FRANK 
AC Spark Plugs, D. P. Brother, Big Town 

ALDRED, JOEL 

Chevrolet, Campbell -Ewald, Chevy Show 
ALLISON, FRAN 

Whirlpool, KBE, Berle Roy Show 
BAILEY, JACK 

Old Gold, Lennen B Newell, Truth or 
Consequences 

BALLANGER, ART 
Post Cereals, BBB, Fury 

BAKER, ART 
Chevrolet, Campbell. Ewald, Crossroads 
Chevrolet, Campbell -Ewald, Dinah Shorn 

BARBER, RED 

State Farm Insurance, Needham, Lewis 
B Brorby, Red Barber's Corner 

Fluffo, Biow, 1 Love Lucy 

MORROW 

announcer can make by scattering 
his shots. 

And even if the advertiser is 
willing to meet the price, Morrow 
points out, the announcer is still 
reluctant to take an exclusive deal. 
It's too risky. By working five ac- 
counts, as Morrow does, he need 
harbor no fear of being dropped 
by one or two or even three of 
them. He would still have plenty 
of work, and he would still be hot 
in the eyes of casting directors. 

Bad Spot 
But an announcer dropped from 

an exclusive tie-in is sure to land 
with a dull thud. His close identifi- 
cation with a single advertiser 
over an extended period of time 
makes him odious to the rest of 
the trade. To make it worse, 
everybody know's he's at liberty 
and consequently he's in no posi- 
tion to bargain. 

Morrow has seen this happen. 
The announcer in such a plight, he 
claims, has no choice but to start 
working at scale again. 

Due to the hazards of exclusiv- 
ity, the advertiser seeking such rep- 
resentation often has to resort to 
an unknown talent. 

Morrow ran into such a situation 
within the past two months. A 
major nehvork sponsor already 
closely identified with one com- 
mercial personality wanted an- 
other as a foil and occasional sub - 
situte for its basic announcer. The 
sponsor again wanted an exclusive 
relationship. Morrow was audi- 
tioned for the job and turned it 
down. The sponsor ended up with 
an unknown and is most likely pay- 
ing minimums. 

Not Too Thin 
Naturally, no name announcer 

would work for two competitors at 
the same time. Morrow himself 
says he keeps the number of his 
clients to a minimum not only as 
a matter of loyalty to his sponsors 
but in order not to spread himself 
too thin. This in itself gives the 
advertiser some degree of exclu- 
sivity. 

The advertiser ought to keep an 
eye on his announcer's other work, 
anyhow, Morrow advises, to note 
not only the other products he sells 
but also where he sells them. Too 
close juxtaposition of the same an- 
nouncer can be unfortunate for 
both advertisers. It can wear down 

èótsrl;F I`3r Cfiw i3 ï" 

PA PRODUCERS 

the companies they 

A.T. &T. 
N. W. Ayer & Son, Inc. 
Buchanan & Company, Inc. 
Buick 
Leo Burnett Company, Inc. 
Bulova 

Campbell -Ewald Co. 

Chevrolet 
Delco Batteries 
W. B. Doner & Co. 

Doyle, Dane & Bernbach 
Eastman Kodak 
Eastside Beer 
Elgin 
Foote, Cone & Belding 
General Motors 

Gulf Oil 
Hills Bros. Coffee 
Hixon & Jorgensen, Inc. 
Hunt's Tomato Sauce 
Johnson's Wax 
Kudner Agency, Inc. 
Lever Bros. -Lux 
Lucky Lucky Beer 
Management Associates 
Marlboro Cigarettes 
McCann- Erickson, Inc. 
Max Factor 
Mennen Products 
Raymond R. Morgan Co. 

National Bohemian Beer 
Norelco Razors 

www.americanradiohistory.com

www.americanradiohistory.com


JUNE 23, 1956 THE BILLBOARD COMMERCIAL QUARTERLY 19 

BARUCH, ANDRE 
Lucky Strike, BBD &O, Hit Parade 
Nosh, Geyer, Disneyland 

BECKER, SANDY 
Wildroot, BBD &O, Robin Hood 

BLAINE, JIMMY 
Nescafe, Bryon Houston, Stage Show 

BLAKE, JONATHAN 
Kent, TAR, 64G Challenge 

BRADLEY, TRUMAN 
Chrysler, McC- Erickson, It o Great Life 

BRAND, JACK 
Viceroy, Ted Bates, LinUp 
Viceroy, Ted Bates, Baseball Preview 

BREWER, BETTY 

Nescafe, Bryan Houston, Stage Show 
BREWSTER, DIANE 

Purex, Weiss & Geller, Big Surprise 
BRITTON, BARBARA 

Revlon, La Roche, 64G Challenge 
BROOKE, HILLARY 

Kelvinator, Geyer, Disneyland 
BROWN, JOE E. 

Lifebuoy, Rinso, Good luck, McC- Erick- 
son, Big Town 

CANNON, JOHN 

Armour, Tathorn- laird, Perry Como 

CARPENTER, KEN 
Lux, Spry, Pepsodent, Good luck, 1. W. 

Thompson, Lux Video Theater 

CARUSO, CARL 
Swansoí s Chicken, BBD&O, Star Stage 

CASE, NELSON 
Falstaff, Dancer -FitzgeraldSample, 

Baseball Game of the Week 
Esquire Polish, Emil Mogul, Masquerade 

Party 
Delco -Remy, Campbell -Ewald, Wide 

Wide World 

CHAPELL, ERNEST 

Pall Moll, SSE&8, MGM Parade 

CLARK, DICK 

Remington Rand, YBR, Coesor's Hour 

CLARKE, JACK 
Cheerios, Dancer Fitzgerald Sample, 

Wyatt Earp 

CLAUSEN, CONNIE 
Beech -Nut Baby Food, EAR, Dr. Spook 

CONOVER, HUGH 

Skippy, Guild, Bascom & Banfigti, 
You Asked for It 

COSTA, MARY 
Chrysler, McCErickson, Climax 
Chrysler, McCErickson, Shover of Stars 

CROSBY. LOU 
Dodge, Grant, Lawrence Welk 

DAY, LARAINE 
Amano, Maury, Lee á Marshall, 

Phil Silvers 
DIXON, BOB 

Gaines Dog Food, B&B, December Bide 
Campbell's Soup, BBD &O, Star Stage 
Tide, BBB, Loretta Young 
Amer. Oil, Katz, Person to Person 

DIXON, PAUL 
Whitehall, Ted Botes, Midwest Hayride 

DUNNE, STEVE 

Ford, J. W. Thompson, ford Star Jubilee 
EDWARDS, ALLYN 

AT &T, N. W. Ayer, Telephone Time 
ELLIOT, BILL 

Viceroy, Ted Bates, lin-Up 
Viceroy, Ted Bates, Baseball Preview 

FENNEMAN, GEORGE 
Chesterfield, Cunningham K Walsh, 

Dragnet 
DeSoto, BBD &O, You Bet Your Life 
Chesterfield, Cunningham & Walsh, 

Gunsmok 
Chesterfield, Cunningham & Walsh, 

Warner Bros. Presents 

FLEMING, ARTHUR 
Winston, Esty, Bob Cummings 

?Loxzema, SSC &B, Perry Como 
FORSTER, ROGER 

Singer, TAR, Four Star Playhouse 
Bufferin, !pana, Vitalis, Ban, Y&R, four 

Star Playhouse 

FURNESS, BETTY 

Westinghouse, McC- Erickson,,Studio One 

GARRATT, CHARLES 

Old Gold, Lennon & Newell, Two for the 
Money 

GIBNEY, HAL 
Chesterfield, Cunningham á Walsh, 

Dragnet 

are known by 
keep...and keep.Aand keel! 

Needham, Louis & Brorby, 
Inc. 

Pabst Blue Ribbon 
Reynolds Aluminum 

Rheingold 
Richfield Oil 
Shasta Cream Shampoo 

Slenderella International 
J. Walter Thompson Co. 

Union Oil 
Warwick & Legler, Inc. 

Westinghouse 
White King Soap 
Young & Rubicam, Inc. 

HAL ROACH STUDIOS 
HAL ROACH, JR., President 

S. S. VAN KEUREN, Vice -Pres. & General Manager 
Cecil Underwood, Managing Dir., Commercial Div. 

Jack Reynolds, Prod. Mgr. 
8822 W. Washington Blvd., Culver City, Calif. TExas 0.3361 VErmont 9.2311 

729 Seventh Ave., New York Cify- CIrcle 5.4135 

World's Largest Television Film Studios 

GIBSON, VIRGINIA 
Toni, North, Truth or Consequences 
Toni, North, Perry Como 

GILMORE, ART 
Pet Milk, Gardner, George Gabel 
Pet Milk, Gardner, Red Skelton 

GOODWIN, BILL 
Ivory, Crisco, Compton, Fireside Theater 

GOODMAN, LEE 
Ralston, Guild, Bascom á Bonfigli, Ethel 

and Albert 
GRAHAM, JUNE 

Stopette, Ludgin, What's My Line? 
GRAY, ARLENE 

Stopette, Ludgin, What's My Line? 
GREGSON, JACK 

Mennen, K &E, Wed. Night Fights 
HAGEMAN, RICHARD 

Necchi, Grey, Stop the Music 
HANCOCK, DON 

Anacin, Aero- Shave, Biow, 
Doug Edwards News 

Anacin, Aero. Shove, Biow, Name That 
Tun 

Nash, Geyer, Disneyland 
HANNES, ART 

Lincoln- Mercury, KU, Ed Sullivan 
HERBERT, DON 

G.E., BED &O, G.E. Theater 
(Continued on page 20) 

Animated Blurb 

Voice Is Most 

Non -Exclusive 
Allen Swift Does 
6 Different Parts 
In One Commercial 

In radio, the stations, networks 
and sponsors usually w anted an- 
nouncers with distinctive voices 
that would serve as their trademark. 
I.- TV, especially in the field of 
animated commercials, there is 
such a big demand for unseen 
voices that not all the well -}mown 
announcers of radio could fill the 
bill. 

To meet this demand there is a 
small coterie -five or six- multi- 
voiced speciali.:ts to whom the prob- 
'ems of exclusivity and rehearsals 
described by Don Morrow else- 
where in this issue are dnknowa. 
¡he, can week for anybody as long 
as they're sot too busy. 

One of the most non -exclusive 
talents in TV is Allen Swift. In 
the past year he has spoken with 
150 different voices on close to 
$8,000,000 worth of animated corn - 
mercials. Sponsor loyalty is no vir- 
tue to Swift. Take gasoline, for 
it ranee. Swift in the past year 
has spoken for Amoco, Cities Serv- 
ice and Speedway 88. Tea? Swift 
has given out for Tetley and 
Nested, Coffee? You can hear 
Swift on both the Sanka and Nes- 
cafe commercials, tho, of course, 
you'll never recognize him. 

Six on One 
On a single commercial, Swift 

has spoken as many as six different 
parts, including the straight sales 
message. 

Rehearsal and production entail 
no problems for those in Swift's 
I. e of work, since they can read 
the; roles directly from the script 
and the pablic never knows what 
They look like. With a little cun- 
u ng the animation voice is ready 
to record almost as soon as he looks 
at the script. 

In fact, Swift has practically no 
problems aside from getting away 
nm vacations. He charges on a per - 
voice basis. -his is not stipulated 
ir, the Screen Actors' Guild contract 
on commercials, but Swift has lit- 
tle difficulty getting producers to 
see the point. 

Swift has also written the script 
on some commercials. He is a 
proponent of the cute slant and a 
deadly enemy of what he calls 
"square" commercials. As far as 
Swift is concerned, regardless of 
the number and type of sales points 
an advertiser has to make, there 
isn't a commercial that couldn't 
benefit from a ;amorous, interest- 
ing, original or likable script. 
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CONSOLIDATED FILM INDUSTRIES 

First for quality, pr_t for speed. Erst for e o' om, 

Billboard TV. film Service A, ards,'195< 6 1955 

Complete facilities (or 16 mm, 35 mm, 8'acA 6 Wnife, East r21 Co!, Titres 6 OatiClIS 

939 SEWARD ST., HOLLYWOOD SI, CALIF., HOLLYWOOD 9.1441 S21 W. 97TH ST., NEW YORK 19, N.Y.. CIRCLE 7.4400 

Your American Red Cross Is Always There After Disaster Strikes 

Spielers on Network Shows 
Continued from page 19 

HERLIHY, ED 

Calgote, Fob, LustrCreme, ltd Bates, 
The Millionaire 

HICKS, GEORGE 
U.S. Steel, BBDBO, U.S. Steel Hour 

HIESTAND, JOHN 
Cheerios, Wheoties, MA, Doncer 

Fitzgerald -Sample, The lone Ranger 

HODGES, RUSS 

General Cigars, SUR, Bowling 
Champion. 

HOWARD, WED 
Johnson's Wox, FCBB, Red Skelton 

JACKSON, JAY 
Scott Paper, J. W. Thompson, father 

Knows Best 

JACKSON, RUTH 
Armstrong, ESDBO, Circle Theater 

JAMES, HUGH 
Armstrong, BBDBO, Circle Theater 
Firestone, Sweeney James, Voice of 

Firestone 
JORDAN, JOANNE 

Lilt, Bio-o, I Low Lucy 
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CuA, ANIMATION MOVES PRODUCTS 

The signal's clear- mounting reports 

prove we're on the right track 

with animated commercials that sell. 

Our secret? Creative thinking 

combined with tomorrow's trends 

in advertising design. 
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HAY PATIN 
PRODUCTIONS 
IDA SYIISEI BOUtEY6RD, HOLLYWOOD 28, CRLIICI9IA 

KAYE, MARY (B JOHNNY) 
U.S. Steel, BBDBO, U.S. Steel Hour 

KIRBY, DURWOOD 
Life Magazine, TAR, John Doly News 
All, Needham, Louis & Brorby, Wormer 

Bros. Presents 
LE MOND, BOB 

Ovaltine, TothamLaird, Copt. Midnight 
Oldsmobile, D. P. Brother, 

Liebman Presents 
LESCOULIE, JACK 

Buick, Kudner, Honeymooners 
LEWIS, GLORIA 

Borden, YBR, People's Choice 
LUNDIGAN, WILLIAM 

Chrysler, McCErickson, Climax 
Chrysler, McCErickson, Shower of Start 

LODIS, JOHN 
Gen'I Mills, Tothom-Loird, Toles of the 

Texas Rangers 
MARSHALL, REX 

Maxwell House, BBB, December Bride 
Reynolds Metals, Buchanan, frontier 
Minute Rice, TAR, M -G -M Porode 
Gleem, BOB, Loretto Young 
Maytag, Leo Burnett, Navy Log 
Dodge, Grant, Break the Bonk 

MsCARTHY, JACK 
ford, KBE, Producer's Showcase 

MEADE, JULIA 
Lincoln- Mrcury, KBE, Ed Sullivan 
Hudnut, KBE, Your Hit Pored. 

MONROE, VAUGHN 
RCA, KBE, Berle -Rays Show 
RCA, KBE, Producer's Showcase 

MOORE, CLAYTON 
Cheerios, Wheoties, Kix, Doncer- 

fitzgraldSample, LinUp 
MOORE, TOM 

Alkc- Seltzer, Geoffrey Wade, 
John Doly News 

MORRIS, LESTER 

RotoBroil, Product Services, Super Circu 
MORROW, DON 

IBM, Cunningham B Walsh, Gunsmoke 
Norwich, BUB, Ozzie A Harriet 
UM, Cunningham & Walsh, Warner 

Bras. Presents 
MURDOCK, PEG 

Sunbeam, Perrin -Pour, 
Sunday Spectocular 

Sunbeam, Perris Pour, BerleRoy Show 
MYERSON, BESS 

Frigidaire, fCBB, Do You Trust Your 
Wife? 

NELSON, JIMMY 
Nestle, Bryan Houston, Stage Show 

NIMMO, BILL 
Schick, KBE, Montgomery Present. 
Pabst, Warwick B Legit., Wed. Night 

Fights 
NORRIS, KATHI 

GE, YBR and Maxon, 20th CenturyFox 
Hour and Warner Bros. Presents 

OSMOND, KEN 
Cheerios, Wheoties, Kitt, Doncer- 

Fitzgerald- Sample, Lone Ranger 
O'SULLIVAN, TERRY 

Ford, J. W. Thompson, Ford Theater 
Dentyne, Doncer- Fitzgerald Sample, 

Caesar's Hour 
OTOOLE, BILL 

Admirol, Russel Seeds, Life Is Worth 
Living 

(Continued on page 2.5) 

KATH I 
NORRIS 

Represented by 
Williant Morris Agency 
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T.V. spot editor 
A (Amu sponsored by one of the leading film producers ln television 

SABRA 
New York: 200 East 56th Street Chicago: 16 East Ontario Street 

The engaging combination of sprightly patter, with an animated 
King Puppeteer and live action form a sure sell series of Johnston 
twenty- second spots. Prominent container displays of Johnston 
Hot Fudge Sauce, Cookies and Graham Crackers provide power- 
ful product identification. Produced by SARRA for the ROBERT 
A. JOHNSTON COMPANY through cooperation with KLAU- 
VAN PIETERSON -DUNLAP, INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

Captivating mother and child sequences 'appeal to a wide audience 
in SARRA's newest series of TV commercials for Mexsana. Live 
action is punctuated with optical effects and emphasize the uses 
of Mexsana Medicated Powder and enumerate its advantages. 
Smooth continuity maintains interest and product display clinches 
sales. Produced by SARRA for PLOUGH, INCORPORATED 
through LAKE -SPIRO- SHURMAN, INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

This spot, one in a continuing series for 7 -Up, proves that high key 
photograpy can reproduce perfectly on TV screens -does sell ef- 
fectively! A cool commercial, set to hot music, is timed for summer 
selling, with close -ups that establish strong product identification 
and present an appetizing 7 -Up float that almost comes off the 
screen! Skillful photography from a full range of camera angles 
takes full advantage of the expertly cast family group. Produced 
by SARRA for THE SEVEN -UP COMPANY through J. WALTER 
THOMPSON COMPANY. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

The quality and skill that go into making Jax Beer keynote this 
series of one minute commercials by SARRA. Well -known TV 
personality Bob Neal sets a relaxed tone for effective soft sell by 
introducing "Golden Moments in Life" for sportsmen ... of 
course, one of these is the enjoyment of Jax. Live action photog- 
raphy makes for credibility and focuses on strong product identi- 
fication. The already popular jingle emphasizes the fact that 
"life looks brighter with Jax Beer." Produced for JACKSON 
BREWING CO. by SARRA through FITZGERALD ADVERTIS- 
ING AGENCY, INC. 

SARRA, INC. 
New York: 200 East 56th Street 
Chicago: 16 East Ontario Street 

SARRA television commercials are designed to build viewer ac- 

ceptance and promote sales. The more than 3,500 TV commercials 
already produced by SARRA's advertising specialists with more 
than 25 years' experience give conclusive evidence that SARRA 

commercials get results and inspire the confidence of advertisers. 

SARRA, INC. 
New York: 200 East 56th Street 

Chicago: 16 East Ontario Street 

Copyrighted material 
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FILM PRODUCTION 
CHICAGO 

HOLLYWOOD 

1053 WEST 1vASHlNGTON BOULEVARD 

1416 NORTH LA BREA HOLLYWOOD 3 -2141 

Producer, Agency Relations 
Continued from page 15 

only a limited schedule of com- 
mercials, would be better off by 
giving all its film work to one 
qualified producer in whom it has 
faith. I think this is what the small 

agencies will be doing, by and 
large, within the next three years. 

The bigger agencies will, in the 
third era, distribute their film work 
according to brands. A single pro- 
ducer will do all of the commer- 
cials for a particular brand on a 
continuous basis for as long as he 
produces top -quality work for a 
fair dollar and on a reasonable 
time schedule. This is actually how 
the agency itself holds the brand. 

How Many? 
How many different brands can 

a single producer work with on this 
kind of continuous relationship? 
This will depend on the amount 
of production work required by 
each brand. I doubt that a single 
producer should do more than 
$3,000,000 gross business a year 
unless he has studio operations on 
both coasts. Right nosy there is no 
producer doing that much com- 
mercial work. To do more than 
that the producer would have to 
become a factory, thus defeating 
the very objective of the develop- 
ment I am recommending. 

Production of TV film commer- 
cials is a personal, creative service. 
A good producer can contribute 
ideas as well as craftsmanship to 
the production of a commercial, 
but he can perform at maximum 
effectiveness only if he is thoroly 
acquainted with the advertiser and 
his product. How can he possibly 
have this complete familiarity un- 
less-he works with the brand on a 
continuous basis, just as the agency 
does? 

Furthermore, the promise of 
continuous work on a brand is the 
greatest incentive to the producer 
to bend his best efforts for that 

brand. By knowing the problems, 
plus the amount of work required 
over 'a given period of time, the 
producer is able to contribute a 
great deal more than he possibly 
can if he gets the work on a 
strictly catch -as- catch -can basis. 
From the agency side of the pic- 
ture, Dan Ryan, of Tatham -Laird, 
puts it this way, "How else can an 
agency reward a producer for good 
work than to give him more work ?" 

Animation is a field in itself, with 
a different set of problems. Cre- 
ative, original animation art is 
usually bought on the basis of a 
particular style or an individual 
artist. Except for the biggest 
agencies, who are familiar with the 
animation field, when an agency 
decides to go for an original anima- 
tion idea, I believe it should make 
its selection with the help and un- 
derstanding of its regular brand 
producer. When only routine -ani- 
mation work is required, it should 
be done or contracted for by the 
regular brand producer. 

It's Coming 
The development I have de- 

scribed here will be disagreed with 
by some agencies, I am sure. How- 
ever, before you disagree too 
loudly, I should explain that I saw 
the development take shape not 
from the producer's side of the 
street, but the agency's. I have 
proof that a close working relation- 
ship between an agency and a 
producer pays dividends to the 
client. The trick is for agencies 
to learn how to obtain the best pos- 
sible quality of TV commercial 
work. One thing is sure: They'll 
never get it running up and down 
Madison Avenue with an armful of 
story boards asking for bids. 

(P.S.: I wonder what would hap- 
pen if advertisers shopped for 
agencies every time they had a new 
campaign. Interesting thought!) 

ALLaYESAREON ° P "a 5 

NEW PIEL'S TV SPOTS 
PRODUCED BY UPA PICTURES, INC. 

NEW YORK: -60 East 56th St. PLaza 8 -1405 

BURBANK: -4440 Lakeside Drive THornwall 2 -7171 
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Roland 
Rd 

TV INC. 
MAKERS OF AMERICA'S FINEST 

TELEVISION COMMERCIALS 

Proudly servitig 
These Great Names of American Industry 

American Motors 

American Viscose Corp. 

Chevrolet 

Colgate-Palmolive 

Douglas Aircraft 

Frigidaire 

National Carbon Co. 

Procter & Gamble 

Regal Pate 

Sears, Roebuck & Co. 

Standard Oil Co. of Calif. 

U. S. Steel 

-and others 

American. Tobacco Co. 

Blue Cross 

Chrysler 

Dodge 

Ford 

The International Silver Co. 

Pontiac 

Raytheon 

Safeway 

Shell Oil Company 

Stewart -Warner Corp. 

Westinghouse 

Acompany is often known by the company it keeps. 

And the Roland Reed organization is proud to keep 

company with these outstanding names of American 
industry. 

We believe our successful services to these organiza- 
tions to be based on these factors: (1) Outstanding per- 

sonnel- hand -picked for their knowledge of the special- 

ized needs of our clients; (2) Facilities -and in our case 

this means one of the largest areas devoted primarily 
to TV and industrial film production.... a prime location 
in the heart of the film center ... nine sound stages ... 
complete creative and technical facilities . and more 

than a million dollars worth of specialized motion pic- 

ture equipment; (3) Experience and know -how - built on 

a solid foundation of many years in the field of creative 
motion picture production. 

WE INVITE 

your rn gViries ne any phat. of TV film commercials ar industrials. 
No obliyotän, of court.. 

3 LOCATIONS: 
HOLLYWOOD --650 North Bronson Avenue 

H011ywood 2 -7142 

NEW YORK -521 Fifth Avenue -- MUrray Hill 2 -8541 

CHICAGO -716 North Rush Street - DElaware 7 -0903 

Roland 
ood 

PRODUCTIONS, INC. 
MAKERS OF THE WORLD'S FINEST 

INDUSTRIAL AND 
PUBLIC RELATIONS FILMS 
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Copywriters Suffer TV Ills 
Continued from page 15 

"Ingenuity instead of cameras," was 
slowly disintegrating. Complaints 
came that Mary's commercials were 
too arty. "They're all right for 
Greenwich Village, but not here." 

Mary decided to have a talk with 
her boss. Should she continue writ- 
ing the way she felt or should she 
kowtow to the simplicity attitude 
and send out "gray flannel com- 
mercials?" Boss said: "Up to you, 
Mary. After all, everyone laughed 
at Fulton. It's always harder to do 
the different. But it's up to you." 

Mary: "But if my writing upsets 
announcers, cameramen, directors, 
perhaps it's not worth the out- 
come. 

Boss: "Up to you, Mary." 
Jazz It Up 

Mary went back to her office. 
She settled down, picked up her 
phone and called one of her clients. 
She asked what he would like to 
advertise on his next show. Mr. 
Jones replied excitedly that Mary 
should really jazz it up, sell it your 
style. Mary was thrilled. She 

asked him what props he was send- 
ing. "Props? Who needs props? 
Just let the announcer tell about 
our fabulous sale. But really jazz 
it up. Give it the old one -two...." 

And now: "Proposed cure for 
Mary's disease." 

We recommend (1) meetings 
with announcers, directors, produc- 
tion managers and continuity on 
the co-operative way to make bet- 
ter commercials, thus instilling en- 
thusiasm for new style commer- 
cials to replace the old hammering 
ones. (This recommendation is the 
most near sighted one. The fol- 
lowing will take more time and 
money.) (2) Improved produc- 
tion methods, two camera avail- 
ability, more rehearsal time. (3) 

Give continuity more time for 
creating, less time for jobs such as 

routine typing and filing. (4) 

Educating the station personnel 
who have direct contact with 
clients on TV techniques, thereby 
educating the client. 

TOUGH BUT POSSIBLE 

Local Sponsors Can Develop Top 
Commercials on Small Budgets 
By BOB SPIELMAN 

Is it possible for a local or small 
advertiser to tuns out high -caliber 
commercials on a limited budget? 

The answer is in the positive, 
providing he is willing to work 
within certain limitations, change 
the structure of his budget some- 
what, and adopt some specific 
rules of practice. 

The limitations indicated are, in 
the great majority of cases, help - 
ful rather than harmful to the spon- 
sor's message. It is becoming in- 
creasingly clear in TV that the 
simple commercials are usually the 
most effective -and whereas these 
can be as expensive as the most 
complicated spots, they can also be 
done well at low cost. 

TV stations and producers unani- 
mously agree -and agencies to a 
great extent concur -that the big- 
gest roadblock toward the produc- 
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tion of better commercials today 
is the failure of the agency and 
sponsor to work more closely with 
the film producers and TV outlets. 

Leading to almost as much trou- 
ble is the tendency of local adver- 
tisers to try to copy network com- 
mercials costing multi- thousand 
dollars. Local spots cat, be effec- 
tive, but they must be kept simple. 

Thirdly, the tendency of the lo- 
cal sponsor is to spend too much 
money on production, ' and not 
enough on script and storyboard. 
Often, the small agency (and this 
is by no means an indictment of 
all) has only little knowledge of 
the production techniques possible 
in live TV, and practically none of 
those in film. It is imperative that 
the script stays within the limits 
of the budget, and yet makes full 
use of the possibilities within that 
limit. Few scripts do. 

Specifically, then, what can the 
small advertiser do to better his 
commercials (a) in film, and (b) 
in live TV. 

Film Commercials 
The local advertiser can afford 

film, both live action and, to a lim- 
ited extent, animated, if he uses it 
judiciously. A spot that has only 
onetime use is probably beyond his 
means. But the very advantage 
of film is that it can be nun over 
and over again. Further, film can 
be recycled: Three one -minute 
spots, for instance, can be made 
with two minutes of production. 

It is most important that the ad- 
vertiser gives the producer a defi- 
nite and honest 'midget prior to 
the time the storyboard is prepared. 
Only if this figure is available can 
the latter plan the commercial, 
utilizing those elements which best 
fit the pocketbook of the sponsor. 

Song Ad Productions of Holly- 
wood has probably done more film- 
ing for local sponsors than any 
other major producer. Advertisers 
for whom they've turned out foot- 
age range from one -showroom car 
dealers to one -market beers. 

Effective use of animation and 
live in a one -minute spot is to 
have standardized cartoon open- 
ings and closings identifying the 
product, with live inserts between. 
Any number of new spots can thus 
be produced by merely switching 
the inserts. 

Photo Animation offers numerous 
possibilities. The animation camera 
(not to be confused with the ordi- 
nary Mitchell) is versatile enough to 
be able to create some of the ef- 
fects of animation with glossy 

hotos. Other effects can be ob- 
tained with opticals, all cheaper 
than full animation. 

Limited animation, in which only 
one part of the body, such as the 
mouth or a hand, moves, is another 
way to economize. Lip sync should 
be avoided, and 'voice over -util- 
ized for local spots. 

Trade -Mark Type 
Producer Ray Patin and George 

Faust, v.-p. of Roland Reed Pro- 
ductions, point up the possibility 
of developing a cartoon (or live) 
character that can be an identifying 
trade -mark for a local advertiser. 

Patin visualizes the use of such 
a character together with a se- 
quence of glossies identifying the 
product or place of business of the 
sponsor. Whereas this would not 
be animation per se, it would have 
some of its effectiveness without 
its high cost. 

Another means to create the illu- 
sion of animation is to move a 
silhouette, such as a boat, in front 
of a panoramic background. This 
has only limited possibilities but, 
with certain trade tricks, can be 
made effective. 

Earl Klein, of Animation, Inc., 
has begun experimenting with cut- 

outs instead of line drawings for 
the bodies of characters, thus cut- 
ting costs 20 to 30 per cent. Even 
the time of year an animated com- 
mercial is to be produced is im- 
portant. The slack period on the 
national front is from July to Sep- 
tember, and a producer can there- 
fore do a local spot cheaper during 
the summer. 

In both animated and live film 
the number of scenes should be 
kept to a minimum (local agencies 
nearly always overload with visual 
copy), preferably only one. De- 
velopment of a single scene is, in 
the majority of cases, the most ef- 
fective. 

A technique which is gaining 
popularity is not to show the faces 
of the actors in commercials. This 
puts the emphasis on the product 
and results in greater viewer identi- 
fication. From a cost angle it's im- 
portant because SEC instead of 
SAG actors can be used, knocking 
the talent price, and sUbsequent 
residuals, way down. 

As a general rule, the small ad- 
vertiser is better off in film (ex- 
cluding animation) if he stays away 
from the large production centers, 
which are primarily geared to na- 
tional sponsors. 

Use of 16mm. instead of 35mm. 
film eliminates many of the factors 
(such as labor costs) which have 
skyrocketed prices in recent years. 
The end product will not be of the 
same quality, but it may still meet 
the needs of the sponsor. 

Live Commercials 
Improvement in live commercials 

depends to a great extent on closer 
liaison between agency and station. 
In many cases, especially among 
smaller agencies, the personnel 
does not have the production 
knowledge station people have, yet 
the latter are often not consulted. 

Ray Wagner, West Coast corn - 
mercial head of Young & Rubicam, 
whò has had to deal with the prob- 
lems of local sponsors, puts pre- 
planning as the prime requisite for 
turning out a live spot at low cost. 

Sets and props should be kept 
simple -the cluttered look is not as 
effective anyway - remembering 
that product identification is the 
most important element. 

Employment of an art director 
can save time and money in dress- 
ing a set. Free -lancers are usually 
available for local agencies which 
do not have one on their staff. 

Many of the production tech- 
niques employed in programming 
have been neglected when it comes 
to commercials. One of the most 
important of these is rear (or front) 
projection, whereby an announcer 
can be placed in front of a scene 
or sequence of scenes, sponsor- 
identifying or otherwise, at no 
more cost than the making of 
slide. 

Use of silhouettes with a rear 
process screen can be highly ef- 
fective for some products. Full ad- 
vantage of the electronic camera, 
with its revolving lens and ability 
to create upside -down, up-hill and 
down -hill illusions, is seldom taken. 

Different kinds of cards with pull 
tabs, windows thru which copy can 
be rolled, can be used in a variety 
of ways. One of the more unusual 
effects can be obtained by moving 
magnetized objects over a smooth 
surface with a magnet hidden be- 
hind. 

Use of models (not, in this in- 
stance, the two- legged variety) iy 
another way to pep up interest. In 
one case, for example, an auto 
dealer wanted to put across four 
points. Instead of the usual stand- 
up pitch he used model cars. Four 
of these were rolled past the cam- 
era, each with one of the main 
sales points lettered across the top. 
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Spielers on Network Shows 
Continued frorn page 20 

PAIGE, BOB 
Schlitz, Lennon & Newell, Playhouse of 

Store 

PATRICK, EVELYN 
Revlon, BBD &O, 64G Question 

PAUL, RALPH 

Goodyear, V &R. Goodyear Playhouse 
Lanolin Plus, Bio.v, Name That Tune 

PERRIN, VIC 
Quaker Oots, Wherry, Baker & Tilden, 

Sgt. Preston 

PRENTISS, ED 

Oxydol, DancerFitzgeraldSomple, 
Medic 

RAYBURN, GENE 

Pontiac, McManus, John & Adams, 
Playwright's '56 

Pontiac, McManus, John & Adams, 
Wide Wide World 

RAYMOND, GENE 

Studebaker -Packard, B&8, TV Reader's 
Digest 

REISER, ED 

Elgin Watch, J. W. Thompson, 
Person to Parson 

RIGGS, GLENN 
Admiral, Russell Seeds, Life Is Wortft 

Living 

ROBBINS, FRED 

Coca -Cola, McC- Erickson, Eddie Fisher 

ROBERTS, KEN 
Stopette, Ludgin, What's My Line? 

Mogen David, Weiss & Geller, 
Dollar a Second 

RUSSELL, BOB 
Soonest, N. W. Ayer, Big Top 

SAWYER, STAN 
Gulf, Y&R, Life of Riley 

SHEPARD, BOB 

Sunbeam, Perrin -Paus, Berle -Rays Show 
Serutan, Geritol, Kletten, Amateur Hour 
Geritol, Klette,, Masquerade Party 

SHIPLEY. BILL 

Sylvania, J. W. Thompson, Beat the Clock 
Plymouth, N. W. Ayer, Swayze News 
Prudential life, Calkins & Holden, 

You Are There 
STANTON, BOB 

Johnson's Wax, Needham, Louis B 

Brorby, Montgomery Presents 
STARK, CHARLES 

Kraft, J. W. Thompson, Kraft Theater 
Kodak, J. W. Thompson, Director's 

Playhouse 
Brill°, J. W. Thompson, Star Tonight 

STARK, DICK 
Western Union, B &B. Down You Go 
Remington -Rand, Y &R, What's My Line? 

STEVENS, MARK 
AC Spark Plugs, D. P. Brother, 

Wide Wide World 
SULLIVAN, JEAN 

Kleenex, FC &B, Perry Como 
TAYLOR, BROOK 

Akoo, Fuller & Smith & Ross, Alcoa Hour 
VINES, LEE 

Hazel Bishop, Raymond Spector, 
Arthur Murray Party 

Prom, North, Arthur Murray Party 
VON ZELL, HARRY 

Carnation, Erwin Wasey, Burns & Allen 
Goodrich, BBD&O, Burns & Allen 
Texaco, Kudner, Jimmy Durant 

WARREN, BOB 
Prot!, Raymond Spector, This Is Your Life 

WEIST, DWIGHT 
Johnson & Johnson, Y&R, Robin Hood 

WILLIAMS, BOB 
Johnson's Wax, Needham, Louis & 

Brorby, Montgomery Presents 
WILSON, DON 

Lucky Strike, BBD &O, Jock Benny 
WIRTH, SANDY 

Chunky, Hilton & Riggio, Super Circus 
WOODS, DONALD 

Budweiser, D'Arcy, Damon Runyon 
Theater 

in the East it's... 

FOR THOSE 

WHO CAN 

AFFORD 

THE FINEST 

ROUND -THE -CLOCK SERVICES 

NEGATIVE DEVELOPING 

FIRST PRINT DEPARTMENT 

ULTRA VIOLET AND 
FLASH PATCH PRINTING 

16MM AND 35MM 
RELEASE PRINTING 

KODACHROME PRINTING 

63 EDITING ROOMS 

SPECIAL TV SERVICES 

For Color it's 

MOVIELAB FILM LABORATORIES, INC. 
MOVIELAB BUILDING 618 W. 154th B(., N. Y. C. 18 JUdson 6,0360 

for the best 
in animation: 

Lars Calonius 

Productions, Inc. 
45 WEST 45TH STREET 

NEW YORK 36, NEW YORK 

PLAZA 7 -0350 
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video 
recordings 

on Times Square 

at CAMBRIDGE 

Television Center 

off-the-air 
studio 

on location 
(by special arrangement) 

broadcast quality 

double system 

low cost 

BROADCAST 

STUDIOS & 

EQUIPMENT 
a multiple 

facilities service 

rehearsal studios 
closed circuit 
viewing room 
film editing 
audio recording 

at a minimum of cost 

for 
advertising agencies 
advertisers 
announcers 
commentators 
performers 
vocalists 
independent 
producers 
sales organizations 
educational groups 
musicians 

CAMBRIDGE 
TELEVISION CENTER 

1411 Bway., M. Y. C. (Times Sq.) 

BR 9.9295 

NOT ALL FILM 

Supply, Price 

Dictate Part 

Of Blurb Live 
By ELLIOT SAUNDERS 

(re charge of the New York Wrke of 
the Perrle -Para agency. Sunders Y re- 
sponsible for Me Soabea s eoseseenWg, 
heeding those mouth waterline morsels for 
the frspaa.) 

Aside from the endless and often 
confusing arguments about pro- 
duction values, there are two un- 
answerable situations that require 
a TV sponsor to produce at least 
part of his commercial live. It's 
worth keeping them in mind. 

They are both marketing situa- 
tions. They both require up-to- 
the-minute copy. Since it takes 
from one to 10 weeks to film a 
commercial, it would be out of the 
question to can the message when 
the sponsor is in either of these 
situations. 

I'm talking first of all of a sit- 
uation in which the sponsor faces 
tough competition on prices. This 
is not unusual in the small ap- 
pliance field. In the past few 
months the three leading electric 
shavers have been caught in a 
fluctuating price ride. Each had to 
answer his competitors' claims tit 
for tat. Under the circumstances 
it would have been impossible to 
commit the entire copy line to a 
sound track. 

The other situation I'm talking 
about is inventory and supply. 
Sometimes your TV message can 
be a little too effective. You are 
especially vulnerable to this on a 
new item that you send off with a 
concentrated push. 

Unless you get on the air and 
explain, you're going to have a 
lot of disappointed customers, or 
maybe lost customers if they are 
not persuaded to go back to the 
store and try again. 

A situation like this can creep 
up on you suddenly, and then you 
have to get a line into this week's 
show something like: If your deal 
er doesn't have any more in stock, 
please be patient. We're filling or- 
ders as fast as we possibly can." 

You've got to act fast, faster than 

A TIME, COST ANALYSIS 
ON TWO -MIN. FILM BLURB 

Each quarter The Billboard will endeavor to run a time and 
cost analysis of a specimen TV commercial. In most cases it 
will not be possible to identify the advertiser or producer, but 
the basics of the commercial will be described. 

The specimen considered here was a two- minute film com- 
mercial for an automotive accessory. It involved a demonstration 
on the road with voice over, a sequence of graphic illustrations 
and a scene in a dealer's showroom with lip synchronization. 

The producer planned a 15 -day production schedule as 
follows: 

First and second day: Plan location shooting, choose studio 
and talent, and start work on ,the art for the technical 
illustrations. 

Third thru fifth days: Location shooting with crew one, 
build net and shoot studio sequence with crew two, record the 
voice over sequence, approve and shoot illustrations. 

Sixth and seventh days: Develop and print dailies and 
graphic sequence, transfer sound to film and screen the dailies. 

Eighth and ninth days: Edit and screen the first cut. 
Tenth and 11th days: Make any necessary editorial 

changes and hold second screening for possible final client 
approval. 

Twelfth day: Order fine grain for opticals. 
Thirteenth and 14th: Proceed with opticals and mix. 
Fifteenth: Answer print. 

Budget Breakdown 
The producer budgeted this commercial at $5,500 to in- 

clude his overhead and profit. His breakdown was as follows: 
One day of location shooting, also allowing for one day of 

bad weather -$1,800. 
One day of studio work, including cost of set construction 

-$1,800. 
Technical illustrations, showing a cross cut of the product 

-$300. 
Talent, consisting of two actors in the showroom scene and 

one announcer off screen -$400 (over scale). 
Sound studio and labor costs, not including mixing and fine 

grain -$555. 
Cutting and editing -$300. 
Opticals and fine grain -$300. 
Mixing -$250. 
Answer print and corrected print -$45. 
The producer pointed out that the cost of a one -minute 

version of this commercial would have been only slightly less 
than this budget. 

However, the actual cost of this commercial was $1,100 
over budget for the following reasons: 

The basic art for the cross -cut sequence was not delivered 
by the agency until the eighth day of the schedule. Conse- 
quently, the illustration work was done on overtime, costing 
$500 extra. Also, the editing of this sequence had to be done on 
overtime, which cost an additional $100. 

Finally, three days before the completion of the com- 
mercial, the agency made a change in the copy due to change 
in the statistics used in the sales talk. It took several hours to 
match the quality of the original sound track. This and the new 
mix cost another $500. 

you can produce a film. 
You often see this kind of hold- 

ing and pushing operation on Rev- 
lon's big quiz shows. 

Hence, aside from format values, 
the necessity of producing a com- 
mercial live depends on price and 
supply fluctuations. 

EVE FAY° N 

LOVES 
*animation 

- 

AH HA! 
AGENCY MAN 

SMILES! 

You'll smile, too, when 
you produce those TV com- 
mercials at Jamieson Film 
Company in Dallas. Be- 
cause out here in the wide 
open spaces, you'll relax 
in tension -free, unschizo- 
phrenic atmosphere that'll 
let you do probably the 
best work you've ever 
done. 
And that Jamieson staff of 
creative film technicians 
will be working with you, 
turning out top quality 
material. You'll be im- 
tpressed with our complete 
facilities (everything 
underone roof), one man- 
agement: sound stage, 
mobile units, recording, 
animation, labs, opticals) ; 

our experience (40 years 
of motion picture produc- 
tion) ; a long list of satis- 
fied clients (important 
national and regional 
advertisers). ' 

At Jamieson, you'll get 
high quality films, deliv- 
ered on time, well within 
your budget. And, with 
those nagging worries far 
behind, you'll be amazed 
at the ease with which 
you'll work in air- condi- 
tioned Dallas. 

*animation inc. 

and since we can't 

possibly do all of it, 

we try to make 

the best of it! 

8564 melrose avenue hollywood 

Sound good 
so far? The 
complete 
story is in 
this new 
Jamieson 
Brochure. 
Send for 
your copy 
today. You'll 
like what 
you see in it. 

JAMIESON 
FILM COMPANY 

Notion Ploy, Pioducl. Since 1916 

3875 Br,an Oallot 1f-8158 
Animar;on lorólon 
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Labs Suffer With Rush Jobs; 
To Charge or Not Is Question 

In the frenzied world of TV film 
commercial production, the dead- 
line for the next step in a produc- 
tion schedule is often "yesterday." 
It's a source of frustration to New 
York producers that the West 
Coast labs are set up to turn out 
work in less time than it normally 
takes the East Coast labs. 

At the Society of Motion Picture 
and Television Egineers forum in 
New York last month, Bob Gross, 
of American Film Producers, sug- 
gested that East Coast labs set up 
a service for turning out work on a 
super -rush basis, a service for 
which they would charge a pre- 
mium rate. This super -rush service, 
which would be available to every- 
one, would go a long way toward 
helping producers who find them- 
selves in an emergency in which 
time is of the essence, Gross be- 
lieves. 

At present, Cross said, East 
Coast labs provide such ultra -fast 
service as a "personal favor" to 
their best customers. Smaller pro- 
ducers and animation producers, 
who turn out less footage, often 
cant get that kind of service, Gross 
claims. Eliminating the "personal 
favor" aspects and making ultra - 
fast service available to any pro- 
ducer willing to pay the premium 
would be a fairer and more busi- 
ness -like sway of handling the 
situation, according to Gross. 

How do the labs feel about this 
proposal? Can such a system oper- 
rate effectively? To what extent 
would it sols-e the problems of pro- 
ducers caught in a time squeeze? 

Herbert Pilzer, president of Cir- 
cle Film Laboratories, belies-es that 
this plan would prove unsatisfac- 
tory. "A long string of delays and 
pressures that hale been building 
up at the agency and production 
office comes to a head when the 
commercial reaches the lab," Pilzer 
said. "Practically every producer 
needs to have his job processed as 
quickly as possible. If we were to 
set aside special personnel or fa- 
cilities to handle rush orders, this 
department would quickly become 
so jammed that it would cancel it- 
self out. 

"Besicles," Pilzer continued, "the 
nature of a lab operation is such 
that it must be based on personal 
relationships. A lab does not cater 
to an infinite number of occasional 
customers as a clothing store does. 
We know our customers. The pro- 
ducer who places his business with 
us regularly deserves extra fast 
sersice when he needs it. I 

couldn't think of giving a one -shot 
customer a higher priority just be- 
cause lie was paying a premium price.... The only time we add 
a surcharge is when a job directly 
entails overtime." 

Howes-er, at least two labs in 
Ness- York, Du -Art and Movielab, 
do hale provisions for handling 
ultra -rush work at premium prices. 
But their procedures are not as 
formalized as envisioned in Cross' 
proposal. Both retain the right of 
turning down such a job wwhen they 
feel it would be too great a strain 
on their facilities. 

Movielab, according to Ben 
Bloom, can and does provide extra 
fast service at higher rates, but it 
can only handle two or three such 
jobs at a time. A lab, Bloom main- 
tains, must be able to accept or 
reject super-rush work at its own 
discretion. 

Normally, East Coast labs do a 
job in 24' to 48 hours. "Rushes" 
or "dailies" are processed in less 
time. They are usually returned to 
the producer noon or earlier the 
day after they're shot. Other pro- 
cessing on a commercial -such as 
developing and printing of the 
sound track, printing the fine grain 
master, des-eloping the dupe nega- 
tive and making the answer print 
-usually are done in 24 to 48 
hours as regular routine. 

In 12 Hours 
On a rush basis, each of these 

jobs can sometimes be done in 12 
hours or less. Tho rush jobs can 
he done overnight, labs prefer that 
the more critical work be done 
during the day when their most ex- 
perienced workers are on hand. 

Attention 
INDEPENDENT RECORD 

AND FILM PRODUCERS 
Acoustically tested by NBC network 
sound engineers- 30'x60' refrigerated 

it conditioned sound stage, plus two 
control booths, two dressing rooms, two 
restrooms. Notional and International 
radio and film programs have been 
recorded here (list on requst). Person- 
nel available or bring your own. Rates 
$25.00 per day. Special rates on re- 
quest. 

AMENIC TELEVISION 
1856 S. Glenstone, Springfield, Miseeuri 

Phone 5.1367 

Medals Given by 
N. Y. Art Dir. Club 
For Light Blurbs 

The champions of "mood" and 
"entertainment" commercials (as 
opposed to the advocates of "hard 
sell" or "square" commercials) had 
a heyday this month when the 
winners of New York Art Directors' 
Club medals were announced. The 
board of judges consisted of some 
truly heavyweight production and 
agency personnel. But the winners 
were all on the light side. 

The winning animated burb was 
the one minute "John and Marsha" 
spot for Snowdrift Shortening pro- 
duced by Storyboard, Inc. 

' 
for the 

Fitzgerald Agency of Ness Orleans. 
The is-inning live action commercial 
was the leafy 20- second spot for 
Modess produced by Elloit, Unger 
& Elliot for Young & Rubicam. 

A special medal went to the 
"Bert and Harry" commercials that 
UPA Pictures is producing for Piel 
Bros. thru Young & Rubicam. 

Citations were also gis-en Story - 
board's "Dadaist" spot for Diamond 
Crystal Salt thru Benton & Bowles, 
to Van Praag's strong folk song 
lise- action production for Dodge 
thru the Grant Agency and to the 
live kiddie - and - blackboard com- 
mercial that Kens-on & Eckhardt 
produced for Ford on the "Pro- 
ducers Shoss-case." 

The total cost of laboratory 
work on an average 60- second live 

action commercial usually runs be- 
tween $100 and $175, an extremely 
small proportion of the total pro- 
duction budget. Production of this 
type of commercial ordinarily takes 
about 16 days to complete, tho if 
all work -including lab processing 
-is done on a super -rush basis, an 
answer print can be turned out in 
half that time. 

In an effort to get faster service 
on a regular basis, some producers 
are said to pay lab employees a 
set fee per week under the table 
to get special attention. There is 
little the labs can do to stamp out 
this practice. They maintain, how- 
ever, that "payola" rarely results 
in getting any-thing more than the 
regular service. "But if it keeps 
him happy by making him think 
he's getting something extra, it's 
okay by us, one lab exec observed. 

Small Revenue 
To most labs processing of TV 

commercials constitutes a relatively 
small portion of their total busi- 
ness. Du -Art estimates that TV 
commercials bring in only about 8 
per cent of its gross revenue. For a 
laboratory to revamp its routine to 
accommodate the TV industry's 
requirements for extra speed would 
be economically impractical. The 
labs, therefore, are far from eager 
to go whole hog on Gross' proposal. 

One big beef the labs have is 
that many agency and advertiser 
personnel don't know too much 
about film processing, which leads 
them to make impossible demands 
and to feel cheated when the labs 
cannot oblige. The lab, they claim, 
is everyone s whipping boy and no- 

AT LONG LAST 
the sponsor's sweetest dream has corne 
true. Now, for the first time, his product 
can be handed right out of the television 
tube into the living room. REAL AS 
LIFE! Ours Is the World's First com- 
patible 3 -0 television process'+ to be 
successfully used on a regular station 
program. It reouires no glass or filter - 

type viewers. It's safe, simple and low 
in cost . a novelty that will vut 
new life into children's programs and 
commercials alike. 

Agencies, 
Pat. 

Producers, 
aboard 

Producer, barn sagen . 

get aboarb the 3 -D bandwagon . 
send for brochure TODAY! 

RODUID D. CRANDALL PRODUCTIONS 
51 !tousled Orlve, Old Greenwich, Conn. 
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There's nothing that can't 

be done"... and done 

exceedingly well ... 
With a little time and 

money. 

How little lime! 

How little money! 

You'd be surprised! 

But you've got to see us 

to find out. 

... for the best in TV Commercials . . e 

write or call 

FIVE STAR PRODUCTIONS, INC. 
6530 Sunset Blvd., Hollywood 28, Calif. Phone: HO 3 -4807 

* * * * 

Motion Pictures for 
Television and Industry 

I 

jc.aotd 

565 FIFTH AVENUE 

New York 17, N.Y. 

ELdorado 5 -1382 
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Three Reasons for Changing 
Importance of Disk Markets 

Shifting Populations, Dominance 
Of Packages, Sales Methods Cited 
By JOEL FRIEDMAN 

HOLLYWOOD -An ever shift- 
ing population, the continued dom- 
inant role of the packaged goods 
business, and the use of stream- 
lined merchandise methods are cur- 
rently responsible for the change 
in importance of market areas in 
the disk industry. 

The sales potential of a seem- 
ingly obscure city in classical al- 
bums, for example, is enough to ac- 
count for an unusually larger share 
of the total volume of business 
than might ordinarily be attributed 
to such a given area. 

In the main, the large metro- 
politan cities continue to dominate 
the disk picture insofar as sales are 
concerned, tho the volume of less 
densely populated areas in the 
West and Midwest continues to 
grow. The general rule of thumb 
in allocating sales quota to dis- 
tributors is based on population, 
the economic level of the market 
in question, past performance and 
the individual characteristics of the 
territory u elf. Los Angeles, for 
instance, has perennially been an 
exceptionally good album market, 
while Dallas is the No. 1 market 

Clef, Verve 

Norgran Up 

EP Price Tags 
HOLLYWOOD- Effective July 

1, the price of extended play rec- 
ords for the Clef, Verve and Nor- 
gran labels will be upped to $1.49 
from its present level of 98 cents. 

Move is being made according 
to general sales manager Bernie 
Silverman to put the firm's prices 
in line with that of the industry. 
According to Silverman, EP sales 
are a negligible factor with the 
price increase not expected to af- 
fect the market in any fashion. 
Company had previously reduced 
the EP price of 98 cents some 
months ago. 

Silverman also revealed the ap- 
pointment of Eastern Record Dis- 
tributors, Hartford, Conn., to han- 
dle the Clef and Down Home lines; 
Allied Record Distributors for Nor- 
gran, and Metro Distributing Com- 
pany to handle Verve and Norgran. 

On the repertoire front, label 
president Norman Granz concluded 
the recording of Bing Crosby in 

(Continued on page 106) 

Imperial Pact 
To Bill Davis 

HOLLYWOOD -hu line with 
the program to further diversify the 
operation of the company, Lew 
Chudd, president of Imperial Rec- 
ords, has signed organist Wild Bill 
Davis to a term recording contact. 

Davis has already recorded a 
series of LP's, cut in New York 
this month, with release expected 
this fall. Additional name artists 
in both the jazz and popular fields 
are to be added in the future, ac- 
cording to Chudd. 

Company recently bowed in the 
album business with the release of 
eight albums in the rhythm and 
blues and popular fields. 

in the nation in country and west- 
ern records. The sales performance 
of such cities would be appreciably 
higher in those fields, thus increas- 
ing their quota set by disk manu- 
facturers and earning them a 
higher national rating. 

Varying Strengths 
There is no true market picture 

in the disk industry that would be 
applicable to each of the major re- 
cording companies. RCA Victor 
and Columbia far outweigh their 
competitors in the classical field, 
while Capitol is strong in the pop 
package business. Each firm would 
garner a larger share of business 
in its respective field, and thus 
allocate different sales quotas to 
their distributors and branches. 

A composite view of the majors' 
top 15 markets in the nation in all 
categories of music, without tak- 

ing into consideration such indi- 
vidual characteristics as depth of 
catalog or branch vs. distributor, 
shows the following ratings and 
percentage of national business at- 
tributed to each: 

1. New York 12.50 
2. Chicago 8.56 
3. Philadelphia 6.00 
4. Detroit 5.50 
5. Los Angeles 5.42 
6. San Francisco 4.00 
7. Dallas 3.34 
8. Boston 3.30 
9. Pittsburgh 3.29 

10. Hartford 3.25 
11. Cincinnati 3.18 
12. Baltimore 3.10 
13. Newark 2.90 
14. Cleveland 2.44 
15. Seattle 2.31 
The figures show that the top 

(Continued on page 34) 

Dealers May find 
July Banner Month 

RCA and Col, Traffic Hypos 
Can Vanquish Dog -Day Doldrums 

NEW YORK -July, tradition- 
ally the worst month in the year for 
the record business, may actually 
develop into a banner month in 
'56, thanks to a combination of the 
RCA Victor and Columbia traffic - 
building programs. This will be the 
month that Victors' Save- on -Rec- 
ords coupon book holders drop in 
for their free bonus disks, and both 
companies are advancing high - 
powered new releases as their 
$2.98 specials. 

Columbia's Buy-- of- the.hlonth in 
the stop category will be Percy 
Faiths ork in `Passport to Ro- 
mance" (CL 880). The classical 
BOM will be a coupling of Beetho- 
ven's Fifth and Mozart's Symphony 
No. 40 in G Minor, played by the 
Philadelphia Orchestra under Eu- 
gene Ormandy (ML 5098). The 
Faith set will consist of all -time 
hit songs from France, Germany, 
Portugal, Italy, etc., including such 
as "Madeira," "Merry-Go- Round," 
"Bonjour Tristesse," " Moritat, " 
"Sierra Madre" and "Portuguese 
Washerwoman." 

Victor's SOR coupon holders may 

M -G -M Hypos 
Hot Months 
Album Output 

NEW YORK -M -C -M Rec- 
ords is stepping up its album re- 
lease schedule for the summer 
months. Three dozen packages are 
set, including a third "Baker's 
Dozen" group for August. 

Album sets will feature Joni 
James, Ziggy Elman, George Spear - 
ing, Ted Straeter, Art Lund, the 
Billy Williams Quartet and the 
Grand Vienna Waltz Ork among 
others. 

The diskery will also keep its 
Bloomfield, N. J., prsssing plant 
operating thruout the summer with 
employee vacations staggered, in 
order to handle the firms own 
disk releases as well as its custom 
accounts, 

come into the stores to place their 
orders for the classical set, "Virtu- 
oso Orchestra," with Charles 
Munch conducting the Boston Sym- 
phony Orchestra, or for the pop set, 
"We Could Make Such Beautiful 
Music," with the George Williams 
dance ork, or for both sets, which 
will cost $2.98 each with a coupon. 
The Boston set includes new hi -fi 
recordings of three Ravel works - 

(Continued on page 36) 

SUNSET HYPOS 
BAILEY WAX 

HOLLYWOOD - Indie 
Sunset Records will hypo the 
sale of the firm's new Pearl 
Bailey seas this week, via a 
joint promotion worked out by 
the label's sales topper, Guy 
Ward, and Paramount Pic- 
tures. 

Miss Bailey, who stars in 
the Paramount film, 'That 
Certain Feeling," with Bob 
Hope, will be heard via a 
special 45 :.p.m. clear vinyl 
open -end interview platter, 
currently being shipped to 
disk jockeys thruout the na- 
tion. Scripts allowing the jocks 
to ask questions and then cue 
in Miss Bailey's answers. In 
addition, :wo excerpt from 
her Sunset Works are includ- 
ed in the deejay promotion 
kit, 

Haydn Label 

Sale Close 
NEW YORK - Sale of the 

Haydn Society label, following 
two previous deals that never 

ljelled, 
is close at hand. It was 

earned this week that a syndicate 
known as Portchester Properties, 
Inc., has made a bid for the firm 
which has been accepted by the 
creditors' committee, headed by 
Columbia Records. 

Howard Rikoon, attorney for the 
new corporation, would not iden- 
tify the individuals involved but 
indicated that some "fresh money," 
new to the record business was 
represented. 

Rikoon said that following ex- 
pected acceptance by the neces- 
sary 50 per cent of all creditors of 
the offer, reported to be about 15 
cents on the dollar, the label would 
quickly be reactivated. He said 
that Victor Cohen, a former Haydn 
employee, would be general man - 

(Continued on page 34) 

Decca Re- Styles 
15 -Unit Phono Line 

NEW YORK -Four -speed mo- 
tors, permanent 45 r.p.m. record 
flaying adaptors and a wider re- 
tail price range than ever before 
are features of the new Decca 
phonograph line. The 15 com- 
pletely re- styled units comprising 
the line are being unveiled at dis- 
tributor sales meetings in key cities 
by Syd Goldberg, Decca sales chief, 
and Mike Ross, manager of the 
firm's accessory division. 

The Aristocrat, a special hi -fi 
AM -FM radio tuner, is standard 
equipment with the high -end 
model Eldorado, which retails from 

Friedman Exits 
S -B Coast Post 

HOLLYWOOD - Veteran mu- 
sic man Sammy' Friedman -leaves 
his post as Coast representative 
for Shapiro -Bernstein, Inc., after a 

10 -year association to recover from 
a recent heart attack. 

Friedman will vacation for the 
next three months before deciding 
upon a new affiliation. He will con- 
tinue to head the Hollywood Mu- 
sic Mens Luncheon Club, local 
fraternal organization of song 
pluggers, and helm the weekly 
Wednesday meetings of the group. 

$499.50 to $519.50, depending on 
cabinet material. The tuner can 
also be used with the Riviera and 
Demonstrator models, which sell 
for $199.95 and $129.95 respec- 
tively. 

Heavy emphasis in the line is 
on portables with 10 new models 
in that category. _ Of these, three 
carry the four -speed tumtaLle fea- 
ture, while three others are 45 

(Continued on page 36) 

Angel Unveils 

Summer -Fall 

Discount Plan 
NEW YORK -Angel Records 

"Summer -Fall Plan," was sched- 
uled to break this week, offers 
dealers freedom of choice in order - 
ing either Factory Sealed or Stand- 
ard packs wherever both are avail- 
able. 

The diskery has thrown its en- 
tire catalog into the annual plan, 
which offers a 10 per cent discount 
and deferred billing to any Angel 
dealer who places a minimum or- 
der of $40G. Dealers will get a 100 
per cent exchange privilege on 
Factory Sealed disks only. 

Altho the company will begin 
taking orders this week, delivery 
will be after July 2. According to 
sales manager John Woolford, bill- 
ing will be one -third due on Oc- 
tober 10, one -third on November 
10, and the final third December 
10. The deadline for orders is 
July 27. 

included will be Angel's com- 
plete operas, special editions, dra- 
matic recordings, and the blue 
label series of lighter works and 
os 
This week also, Angel will ex- 

(Continued on page 34) 

IN THE WORKS 

Riverside 
5 -Vol LP 
Jazz Hist. 

NEW YORK -A comprehensive 
"History of Classic Jazz," a five - 
volume 12 -inch LP set, is in prep- 
aration by Riverside Records for 
fall release. List price of the spe- 
cially designed net will be $25. 

The unit, prepared by Riverside 
mentors, the noted archievists Omin 
Kcepnews and Bill Grauer, will in- 
clude 60 examples by such names 
as Louis Armstrong, Fats Waller, 
Jelly Roll Morton, Bix Beiderbecke, 
Bessie Smith, Duke Ellington, etc. 
Auch of the material has not been 
issued since its original release on 
now -defunct labels in the 1920's. 
Annotation will be by the noted 
jazz historian Charles Edward 
Smith. 

In a more modern vein, River- 
side is prepping two LP's featur- 
ing the compostions of Aleo 
Wilder. One is a specially eleffed 
group of works for guitarist Mun- 
dell Lowe and 10 -piece jazz group. 
The other is a program of Wilder's 
off -beat songs, all new to wax. 
They'll be cut by Shannon Bolin, 
thrush who appears currently in 
"Damn Yankees.' Both are sched- 
uled for fall release. 

RCA Phono Push 
Keyed to Disk Hypo 

NEW YORK- -RCA Victor's 45 
r.p.m. phonograph promotion, pre- 
dicted by The Billboard last week, 
has been formulated, and will be 
introduced to the trade this week 
and next. 

The push, which is aimed at 
expanding the base of the record 
buying market at the teen -age 
level, will be based on a tie -in, 
phono- and -records deal. The bait 
is a special package containing 
all of the material that was in 
Victor's Glenn Miller Limited Edi- 
tion No. 1, to be made available 

on 45 r.p.m. EP disks for $5, 
with any of the company's four self 
contained 45 r.p.m. phonos at reg- 
ular price. These will be the same 
60 Miller recordings that were in- 
cluded in the original $24.95 pack- 
age, but without the fancy pack- 
aging. It is recalled that this first 
Miller set sold 125,000 packages, 
and often at premium prices. 

According to L. J. Collins, sales 
manager for the RCA Radio and 
"Victrola" Division, this special 
will be offered with the model 

(Continued on page 36) 
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c&w Deejays Kick 
Off First Annual 

Initial Event a Quiet Affair But 
Big Things Promised for the Future 

By BILL SACHS 
SPRINCFIELD, Mo. - With 

Crossroads TV Productions and 
Top Talent, Inc., serving as host, 
the Country and Western Music 
Disk Jockey Association, headed by 
Nelson King. prexy, held its first 
annual conclave here Thursday 
thru Saturday_(14 -16) with some 
220 signing the register at conven- 
tion headquarters at the Colonial 
Hotel. 

Like all first-time meetings of 
its kind -there were a few slip -ups in 
arrangements, but overall it panned 
out a successful gathering, socially 
speaking. Other than the official 
annual meeting of the CMDJA 
board Friday (15) p.m., there was 
little official activity. There was a 
bit of moaning from tradesmen on 
lack of activity, chiefly from BMI 
adherents, but association spokes- 
men blamed it on a misinterpreta- 
tion of what the original propose of 
the meeting was to be. At the Fri- 
day gathering CMDJA board mem- 
bers explained that the gathering' 
which is to become an annual 
event, is not to become an over- 
all trade gathering on the same 
basis as the annual country and 
western shindig sponsored by WSM 
in Nashville each November or the 
Jimmie Rodgers Day held in Mer- 
idian, Miss., on Mal' 26 each year. 

CMDJA spokesmen stated that 
the group's annual gathering would 
be dedicated to the purpose of fur- 
thering public acceptance of coun- 
try and western music. Music men, 
record people and the like, they 
said, would not be especially in- 
vited to participate in the annual 

Pic Tunes for 

RKO's Lamas 
NEW YORK -Marty Marchat, 

attorney for RKO- Unigrte's Lamas 
Music, last week stated his firm 
had gained the publishing rights 
for the music in five upcoming 
RKO films, now either completed 
or in the filming stage. 

Marcbat's negotiations with 
RICO execs, highlights a - strong 
pitch being made by the pubbery, 
to funnel all future film material 
into the Lamas firm. Lamas is a 

subsidiary of General Teleradio, 
which also owns RKO Pictures. 
At the same time a spokesman 
for Mills Music admitted that his 
f i r m's long -standing publishing 
agreement with RKO had expired. 

Films already in the bag for 
Lamas include "Tension at Table 
Rock," with a score by Dmitri 
Tiomkin and "Run of the Arrow," 
which features a Victor Young 
score. A strong effort is still being 
made for the rights, to the Eddie 
Fisher- Debbie Reynolds flick, 
"Bundle of Joy," altho rights on 
this are believed to have been 
assigned elsewhere. . 

Another topic covered by Ma- 
chat in his talks at 11KO is the 
diskery's interest in issuing sound 
track albums of old Fred Astare- 
Cinger Rogers Fllmsicals. These 
would include "Top Hat," "Flying 
Down tó Rio," etc. Diskery execs 
believe a number of these films 
have sound tracks suitable for 
current release, in spite of the 
fact that some are as much as 20 
years old. 

It is understood that Astaire's 
original contract with the studio 
precluded the use of the sang ma. 
terial on records. Efforts already 
made to get the star's okay will be 
resumed upon Astaire's return from 
a European junket. 

events but would be welcome to 
attend. The purpose of the annual 
meeting, in addition to. permitting 
the board to conduct its annual 
meeting, would be to enable the 
group to stage an annual show to 
raise money for the CMDJA treas- 
ury. The annual meeting, it was 
stated, will be held each year in a 
different town. The meeting held 
Friday afternoon (15) to determine 
next year's plans was a highly 
secretive one, but board members 
pledged to secretiveness assured 
that the announcement for next 
year's conclave, to be made at a 
later date, would come as a bomb- 
shell to the trade. They held off 
announcing details for fear that 
the idea might be lifted. 

Show Line -Up 
The show held at the Jewell 

Theater Friday night was a corker, 
with some 1,200 people jamming 
the auditorium at a $1 a head to 
witness a four -hour country and 

(Continued on page 40) 

Richmond Sets 
New British 
Pub Firm 

NEW YORK -Publisher, Bowie 
Richmond has set up a new British 
firm, Cromwell Music, Ltd. The 
new firm will expose American hit 
properties in England. 

Richmond's other British firm, 
Essex Music, Ltd., was Organized 
a year ago to handle English. 
written material thntout the world. 
Richmond said that since Essex 
was set up, it has had four hits in 
England. 

In addition, Richmond signed 
Allesandro Cicognini, noted Italian 
film score composer ( "Bicycle 
Thief," "Bread, Love and Dreams," 
etc.), to an exclusive contract, 
covering all his compositions and 
Westens hemisphere rights to all 
his film scores. 

Aberbachs Off on 
European Jaunt 

NEW YORK -Gene and Julian 
Aberbach, Hill & Range Music 
toppers, will spend the summer. 
in Europe, They twill acquire ma- 
terial and visit their branch opera- 
tions. Take-off is Wednesday (27). 

SCOPP LANDS 
FOREIGNWARK'T 

NEW YORK - Mickey 
Scope, chief of the Big Three 
music publishing firms, sees 
the European market as of in- 

creasing importance to the 
American music business. Re- 
turning last week from a trip 
abroad, Scopp stated: "The 

.countries of Europe provide 
an important supplemental 
market to. exploit American 
compositions. Progres- 
sive trends thruout Europe ac- 
count for more substantial roy- 
alty remittances to American 
writers and publishers than 
ever before. The Big Three 
companies bave organized ef- 

fectively in Europe to handle 
professional exploitation of its 
catalogs and to administer its 
business affairs." 

Abramson to 
Build Atco 
Artist Stable 

NEW YORK -In. a new move 
to build Ateo Records to an equiv- 
alent status with its parent label, 
Atlantic Records, Atlantic presi- 
dent, Herb Abramson, last week 
took over the artists and repertoire 
and sales direction of the sub- 
sidiary. 

Abramson's first job will be to 
build the Ateo artists stable in the 
rhythm and blues, rock and roll 
and pop categories. At a future 
date, as yet undetermined, he will 
start recording album material. 
Arco alrea has a complets web 
of distribu ors, apart from those 
handling Atlantic. 

Atlantic's a.&r. will continue un- 
der the joint direction of vice- 
presidents, Ahmet Ertegun and 
Jerry Wexler, with v.-p. Nesuhi 
Ertegun in charge of packages and 
jazz. 

Atlantic, to date, has not found 
a new sales manager to succeed 
Lou Krefetz, who left several 
months ago to concentrate on his 
package tours and artists manage- 
ment. Wexler is doubling the role 
"until the right man comes along." 

Abramson's first signings were 
two "rockabillies" from Nashville, 
both of whom he recorded there 
last week. These are Hal Willis 
and Glenn Reeves. It's possible 
that one of tlsem may be switched 
to Atlantic. Also signed were the 
Tibbs Brothers, Andrew and Ken- 
neth, a blues -singing duo. Brother 
Andrew was at one time a solo 
warbler on Aristocrat label, before 
the name was changed to Chess. 

s PA-C LGA Alliance 
To Solidify Trade 

Merger of Two Organizations Deemed 
Necessity for Radio, TV Negotiations 

NEW YORK -An alliance be- 
tween the Songwriters' Protective 
Association and the Composers and 
Lyricists Guild of America is ex- 
pected to result in the formation 
of a solidified body to represent 
songwriters in all fields of en- 
deavor. 

Should such a oup become a 
reality as expected, it would mark 
the be ürning of a new era for 
SPA, who up until now have rep- 
resented songwriters in their rela- 
tions with publishers only. 

The unified organization is 
viewed as necessary, according to 
members of both groups, because 
of the nature of the changing music 
industry, and more important, be- 
cause the two groups need each 
other if they are to successfully 
continsse their negotiations with 
the radio and television industries, 
and proceed further in other en- 
tertainment media. 

Negotiations between represen- 
tatives of SPA and CLGA . have 
thus far resulted in progress in 
some areas, tiro the two groups 
are still far from solving their dif- 
ferences concerning representation 
in the radio and television fields. 
Ostensibly, SPA and CLGA realize 
that either group could not bar- 
gain with the networks without the 

3 New Acts 

Inked by Shad 
NEW YORK -Bob Shad, Mer 

cury's roving artists and repertoire 
man, who also handles recording 
for the company's EmArcy and 
Wing subsidiaries, last week signed 
three new acts for the company. 

Sister Rosetta Tharpe, a Decca 
property for many years, and a 
big, steady seller in the 1940's, fol- 
lows her old sidekick, Marie 
Knight. into the Shad orbit, where 
she will continue to record relig- 
ious material and possibly some 
blues. Two pop acts also were 
inked by Shad: Fiddler Florian 
ZaBach and the Jan Raye combo 
with thrush Lilyann Carroll. Za- 
Bach, original exponent of "The 
Hot Canary," is another former 
Decca artist. 

Miss Carroll, now a member of 
the Rave group, is the one -time 
Louis Prima vocalist. Most recently 
she was with RCA Victor. 
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THE JULY 28 BILLBOARD WILL BE 

YOUR SPECIAL ISSUE ... IT'S 

The Billboard's Annual 

i;. NAMM CONVENTION ISSUE.. 
And it's already shaping up as one of the biggest ever ... jammed 

with news and new ideas that'll help you increase customer frequency 

and tune up your volume of records and equipment sales! Don't miss itl 

other, therefore the reasons for 
amalgamation. 

Meetings between SPA and 
CLGA were recently held here, 
with discussions continuing by 
correspondence with the latter 
group in Hollywood. Both are 
scheduled to appear before the Na- 
tional Labor Relations Board on 
July 2, tho a postponement is ex- 
pected to be sought to allow addi- 
tional time for the two organiza- 
tions to get together. 

It's reasoned that SPA must en- 
ter the field as a labor organiza- 
tion because of the demands placed 
upon writers, particularly by film 
television. Writers are being hired 
by TV film producers, it's argued, 
and asked to sign "for hire' con- 
tracts. Under such agreements the 
writer generally loses a substan- 
tial share of his income, including 
performance money in some cases, 
as a result of being in an awkward 
bargaining position. With the net- 
works in film production and with 
the motion picture studios selling 
blocks of film in which a writer 
might ordinarily have a vested in- 
terest, measures must be taken to 
protect the songwriter, it is pointed 
out. 

CLGA has already been certi- 
fied by the NLRB as the bargain- 
ing agent for writers at the mo- 
tion picture studios. SPA con- 
tested CLGA's entry into negotia- 
tions with the networks with the 
result that hearings before the 
NLRB recently produced the cur- 
rent discussions between the two 
groups. 

EVERLOVING 

Triple Play! 

'Poopsie' to 

Dave to Fred 
SHAWNEE ON THE DELA- 

WARE, Pa.,-"Poopsie" stole the 
show at Fred Waring s annual 
clambake for the music industry, 
held here last Monday and Tues- 
day (11, 12). When the contact 
men, publishers and a, &r. execs 
were gathering to watch a motion 
picture of scenes at Shawnee dur- 
ing the 1955 floods,. Waring an- 
nounced that a watch had been 
found. He looked at it casually 
and read the inscription: "To Dave, 
from his ever -loving Poopsie." 

"It's mine!" a voice yelled fran- 
tically; and song plugger Dave 
Bernstein and crimson -red. came 
forward determinedly. Thruont 
the evening, '$haw-nee rang with 
cries of "Poopsie." 

True to tradition, Ilse weather 
at Shawnee was grand, and the 
golf course and pool were in con- 
stant use. Among the golf addicts, 
Don Cherry scored low gross with 
a 69. Andre Baruch scored a 75 
Fred Waring, 80; Lou Del 
Guercio, 74; and The Billboard's 
own Dan Collins was up among 
the leaders with a respectable 83. 
In the various golf contests, Harry 
Moyerson was closest to the pin - 
seven feet, two inches; and Jack 
Spina was credited with the long- 
est drive, 275 yards. 

In the baseball game, the song 
pluggers swamped the Pennsyl- 
vanians. Beauteous Dorothy Arms 
pitched for the pluggcrs. The 
baseballers were awarded sports 
shirts. 

In token of their appreciation 
for the outing, the music men pre- 
sented Waring with a DeWalt 
power saw. 

i 
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Petrillo Tight in Saddle 
At AFM's Stormiest Meet 
J. C. P. Voted 
Even Broader 
Exec Powers 

By JUNE BUNDY 

ATLANTIC CITY -The Amer- 
ican Federation of Mbsicians held 
one of the stormiest conventions in 
AFM history here last week, cli- 
maxed by the granting of broader 
powers than ever to President 
James Caesar Petrillo and the In- 
ternational Executive Board. 

Obviously,in the mood to "render 
unto Caesar the things which are 
Caesar's," the delegates enthusias- 
tically endorsed practically all 
"things" proposed by J. C. and 
the board, including approval of 
an amendment to the constitution, 
whereby Petrillo- practically at will 
-now has the power to seize con- 
trol of any local thru a trusteeship. 

The delegates also okayed a 
recommendation to increase the 
per capita tax by 40 cents yearly, 
effective January 1, which will add 
about $100,000 to the Federation's 
annual income and voted Petrillo 
and all four IEB members back 
into office. 

At the same time, the nearly 
1.300 delegates agreed to support 
the administration's expulsion of 
Cecil Read and 10 other officers 
and members of AFM Local 47 of 
Los Angeles and also rejected all 
15 of the resolutions offered by that 
local. In effect, the vote was 
unanimous. However, the Local 47 
delegation, altho announcing them- 
selves as personally in accord with 
Petrillo, cast a block vote against 
expulsion- acting on instructions 
from its pro-Read membership. 

Ironically, Local 47's appeal - 
marking the first serimn. attempt 
to challenge the long -time leader- 
ship of Petrillo and the board -ap- 
parently only prompted the dele- 
gates to grant him more power. 
The trusteeship program is ob- 
viously designed to enable Petrillo 
and the IEB to take swift action 
against rebel affiliates in the future. 

Under its provision, the union 
leader will be able to seize control 
of any local thru a trusteeship, 
whenever the board "has a sub- 
stantial reason to believe" that the 
local, its officers or members are 
(1) Violating the Federation's con- 
stitution or bylaws; (2) disobeying 
a lawful order of the constitution, 
executive board or international 
president; (3) engaging "in any ac- 
tivity or course of conduct detri- 
mental to the welfare or interests 
of the Federation or the local 
union." The trustee will have 

(Continued on page 36) 

RCA Skeds 
Vacations 

NEW YORK - RCA Victor's 
custom record department has set 
up its vacation schedule and passes 
This advice on to the trade which 
might be affected by its production 
and shipping shut -clowns: 

New York Area (Rockaway, 
N. J., Plant) -Production will close 
down completely from Tune 30 
thru July 9. Shipping; will not be 
interrupted during the production 
vacation. 

Indianapolis Plant - Production 
will shut down from July 15 thru 
July 22. Shipping will shut down 
completely from July 18 then July 
18, with partial restoration starting 
July 19, and full activity on July 
23. 

Hollywood Plant - No complete 
shutdown, but curtailed produc- 
tion from July 8 thru July 15. The 
same goes for shipping. 

PETRILLO MIGHT 
BACK IKE 

ATLANTIC CITY -- Life - 
long Democrat James C. Pe- 
trillo struck an unexpected po- 
litical note at the AFM con- 
vention here last week, when 
he indicated he might back 
President Eisenhower for re- 
election. 

The AFM prexy made the 
announcement in introducing 
Secretary of Labor James P. 
Mitchell to the convention. 
Mitchell returned the compli- 
ment by promising the union 
his support in its campaign 
to abolish the 20 per cent cab- 
aret tax, which he labeled 
"unfair and inequitable." 

At the same time, Mitchell 
commended the union for "the 
unique way" it had attacked 
the problem of technological 
unemployment "without stand- 
ing in the way of progress," 
and called the Music Per- 
formance Trust Fund "one of 
the most dramatic, forward- 
looking union movements in 
history." 

47's Choice, 
Fight Back 
Or Surrender 

HOLLYWOOD - Whether or 
not rank and file members of AFM 
I.ocal 47 here will continue their 
anti- Petrillo campaign in the wake 
of Vice- President Cecil Read's 
unanimous expulsion (along with 
10 others) at the AFM convention 
at Atlantic City last week (see 
story elsewhere on this page), ap- 
peared to be the burning issue 
facing the local at this time. 

Read was tut New York Friday 
(15) to confer with the local's at- 
torneys and from there planned to 
proceed to Washington, where he 
expected to fill in the House Sub- 
committee on Labor and Educa- 
tion, which recently publicly 
branded the "broad dictatorial 
Powers" of AFM chief, Petrillo, as 
the most undemocratic ever seen 

or heard of in a labor organization" 
after a two -day session in Holly - 
wood with Local 47 members. 

While its Manhattan Read held 
(Continued on page 36) 

DISK NAME FIESTA 

Denver Books Top 
Crop Summer Dates 

By BERNIE GEBHARDT 
DENVER -- Nearly 100 the 

country's top musical entertainers 
and record names will appear here 
during the summer, as the Rocky 
Mountain region launches the big- 
gest music festival ever attempted 
in the hinterland. At least three 
major attractions each week are 
slated for the Denver area. Biggest 
booker of major talent is the Den- 
ver Symphony, directed by Saul 
Caston, who brings more than a 
dozen artists to the Red Rocks 
Amphitheater to highlight the 
summer festival that gets under 
way Tuesday (26) with Cisele 
MacKenzie, followed three nights 
later by the piano duo of Whitte- 
more and Lowe. Other symphony 
guests on deck during the summer 
include Rise Stevens, Marian An- 
derson, Cordon MacRae, Donald 
Voorheese, Eileen Farrell and 
Peggy King. Caston has also signed 
the Mormon Tabernacle choir to 
follow the three -day performance 
of "Silk Stockings," the Broadway 
show brought here by the sym- 
phony. 

Package Shows Featured' 
Local concert representatives 

have launched an all out battle 
for tourist and native coin with an 
impressive list of stars that includes 
nearly two dozen acka a shows. 
Joe Lehr has signed' Frankie Laine, 
Carl Perkins, June Christy, the 
Four Aces, Four Lads, Penguins 
and Duke Ellington's band as a 
package show for June 26 at the 
Denver University stadium. Lehr 
also has signed Henry Belafonte, 
a pair of name dance teams and 
others as part of his summer series 
that includes one and possibly two 
country and western shows. LeRoy 
Smith, biggest booker of rhythm 
and blues artists in the Rocky 
Mountain area, has lined up half a 
dozen package shows of top 
drawer r. &b. and r. &r. artists for 
summer appearances. 

Locations Big Problem 
Biggest headache for local book- 

ers has been in trying to find suit. 
able houses to present their shows. 
Hazel Oberfelder waged a bitter 

but unsuccessful figal against the 
symphony which, she claimed, ex- 
cluded her from using city-owned 
Red Rocks which she claimed a 
right to as a tax payer. The civic 
group signed an exclusive contract 
with the city for use of the huge 
outdoor amphitheater during the 
mid -six -week period of the sum- 
mer, a period less susceptible to 
rainouts and, therefore, considered 
the choice summer dates. Mrs. 

(Continued on page 50) 

Film & Tape 

In AFM Act 
ATLANTIC CITY -Film and 

recorded tape, long regarded as 
anathema to the cause of live 
music, unexpectedly turned out to 
be the dramatic high spots of the 
AFM's annual convention here last 
week. 

A cloak and dagger touch was 
provided by the playing of a tape 
recording of a secret' meeting 
conducted by Cecil Read and his 
anti -Petrillo 'Local 47 followers. 
The tape, which caught Read in 
the act of outlining procedure for 
fighting Petrillo in the courts and 
thru the National Labor Relations 
Board, Was broadcast over the pub- 
lic address system of the conven- 
tion while Read and the other 10 
Local 47 members were seated on 
stage. 

At one point, Read (on tape), 
assuring his followers they wouldn't 
lose their jobs in the fight, said 
pointedly: "They've got to have 
somebody play the job. Petrillo 
can't play the trumpet. I've heard 
him!" According to Read, the 
meeting was "bugged" for Petrillo 
by Local 47's business agent Angie 
Augustine. 

Film entered the AFM conven-" 
tion picture. via the screening of 
specially edited 40- minute film, 
featuring highlights from Petrillo's 
colorful testimony during the 1948 
congressional hearings_- 

Gay Adds KLRA 

To C.N. Web 
ARLINGTON, Va. -- Connie B. 

Gay, local country music impres- 
sario, Tuesday (12) announced his 
purchase of Station KLRA, Little 
Rock, subject to Federal Commun= 
ications Commission approval. Gay 
will operate the station as another 
outlet in his Trwn nd Country 
Network which specializes in coun- 
try music. 

KLRA, a 10,000 -watt ABC affili- 
ate, was purchased from the Arkan- 
sas Gazette for $162,500. 

Spier Teams With Cole 
For Pubbing Operation 

NEW YORK --Larry Spier has 
set up a music publishing operation 
in partnership with Nat (King) 
Cole. The Capito' Records warbler 
and Spier have formed Princess 
Music Publishing Company, Inc., 
affiliated with the American Society 
of Composers, Authors and Publish- 
ers, and Rex Music Publishing 
Company, Inc., affiliated with 
Broadcast Music, Inc. Spier's pres- 
ent firm, Larry Spier Music, will 
be selling agent for the new oper- 
ation. 

The venture with Cole is Spier's 
latest publishing firm held with a 
disk artist. Maple Leaf, Music, his 
RMI- affiliated firm held with Mike 
Stewart and the Four Lads, has 
already proven a successful instance 
of publisher -artist co- operation, 
with the Lads coming up with such 
hits as "Moments to Remember" 
and the current "My Little Angel." 

A half dozen copyrights have al- 
ready been placed in the Regina - 
Rex firms. Opio Minucci, well - 
known melodist contracted to Spier 
as a writer, has written "Make 
Me," with Tony Valona; "Forgive 
Me," with Fran Delano, and Lit- 
tle Do They Know," with Valona. 
All three go into Rex. Starters in 
Princess Music are "Two Different 
Worlds," by Sid Wayne and AI 
Frisch; "The Boy With the Golden 
Kazoo," by Remus Harris and Sy 

Aluskin; "Ciao, Signorina, Cia," by 
Milton Drake and Vic Muzzy, and 
"Make It Nice," by Hoffman and 
Manning. 

Major disks on much of this ma- 
terial have been set, with releases 
scheduled for the fall. 

Spier, who was general massager 
of Chappell & Company, Inc., and 
its affiliated firms for 16 years 
prior to forming his own publishing 

(Continued on page 36) 

750 Wanted 
Manuti on 
Exec Board 

NEW YORK - Altho Al 
Marti, proxy of Local 802 of the 
AFM here, didn't win a seat on 
the unions international executive 
board, he did poll 750 delegate 
votes at the AFM convention last 
week in Atlantic City. Tradesters 
considered this a rather impressive 
turnout of votes in view of the 
controversial position occupied by 
the exec during the meet. 

As leader of the largest local in 
the union, Manuti was probably 
considered "suspect" by some of 
the smaller delegates, in view of 
what many among the latter re- 
garded as an attempt by .Local 47 
-the second largest local -to tam - 
per with their Music Performance 
Trust Fund benefits. In a pre- 
election address on the floor of the 
convention, however, Manuti repu- 
diated Cecil Read and his Local 
47 followers, and accused Read of 
making "secret attempts to start a 
revolt in 802." 

Read still has strong support 
from the Unison Club, a group of 
some 380 working musicians, 802 
members, who are in sympathy 
with the views of the 47 member- 
ship on performance rights. 

Contest on 
'SOFG' Disk 

NEW YORK -- "Sweet Old - 
Fashioned Girl" contests have 
blossomed out to give an extra 
push to Teresa Brewer's Coral 
disking of the tune. 

The Detroit Times' weekly Fri- 
day disk page offers a Dictograph 
hi -fi net (value $179.50) to the 
teen -ager who writes the best 
"hundred words or less" letter on 
what typifies a "sweet old - 
fashion girl." 

The Coral distributor in Chi- 
cago, in co- operation with local 
dealers, is offering 50 prizes in its 
"sweet old -fashioned girl" photo 
contest. Competition is open to 
girls between 13 and 21 and prizes 
include two five -day paid vaca- 
tions, a 21 -inch TV set and 80. 
lesson course in modeling. 

Distributors in other territories 
are known to be working on similar 
contest deals with co- operation 
from retailers. 

Dictograph 
Sets Distribs 

NEW YORK - Dictograph 
Products, Inc., has net six new dis- 
tributors to handle its expanding 
line of hi -fi phono sets. The line- 
up includes. M & N Distributing 
Co., Buffalo; Melody Sales Co., 
San Francisco; Music Suppliers of 
New England, Boston; M & S dis- 
tributing Co., Chicago; Pan -Ameri- 
can Distributing Corp., Miami and 
Musimart of Canada, Montreal. 

Cap Repertoire Dept. 
Gets Major Reshuffle 

HOLLYWOOD - Capitol Rec- 
ords repertoire department has 
undergone a malls reorganization 
with all future a. &r. planning to be 
governed by committee action un- 
der the personal direction of Cap 
President Glenn E. Wallichs. 

The move, according to Wal- 
lichs, is designed to streamline ac- 
tivities of the department. Trade 
opinion held, however, that the 
new policy is aimed at bolstering 
the department in the wake of Alan 
Livingston's departure recently. 

In the reorganization move, two 
separate and distinct planning com- 
mittees have beets net up, one to 

be identified as 'the single records 
policy committee, the other the 
album policy committee. 

Single disk group is comprised 
of Glenn Wallichs, chairman; Lloyd 
Dunn, vice- chairman, and Joe Zer- 
ga, secretary. Committeemen in- 
clude Dave Cavanaugh, Dave Dex- 
ter, Lee Gillette, Voyle Gihnore, 
Ken Nelson, Francis Scott III and 
Andy Wiswell. 

Album policy committee is 
headed by Wallichs as Chairman, 
Zerga as secretary, Scott and Dunn. 
Serving under album repertoire di- 
rector Scott are Joe Zerga, bust- 

(Continued on page 36) 
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DOUBLE 
SCOOP! two 

sensational 
discs 

for 
summer 

sales! 

Jaye P. Morgan 
THE 

WEST POINT DRESS 
PARADE 

with Joel Herron's Orchestra and Chorus 

JOHNNY 
CASANOVA 

with Hugo Winterhalter's Orchestra and Chorus 

20/47 -6565 

Julius LaRosa 
I'VE GROWN 

7 ACCUSTOMED TO 
HER FACE 

GET ME TO THE 
CHURCH ON TIME 

with Joe Reisman's Orchestra 
(both from the current Broadway hit show, "My Fair Lady") 

"New Orthophonic" High Fidelity recordings 

20 ;47 -6567 

the dealer's choice RCAVICTOR 
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MARKET REVOLUTIONS 

Diskers Plunge Into Greater 
Profits Thru Mass Selling 

Continued from page I 

lates interest in jazz and in long - 
playing records. Other manufac- 
turers in the field point out that it 
also makes money for Victor out of 
material that has been "milked" 
many times thru the years and 
from the sale of the actual press- 
ings. 

the case of some more recent 
jazz recordings, and of classical 
recordings from almost any period, 
it's quite possible that the com- 
pany has yet to break even on its 
initial recording costs. By turning 
such material over to one of the 
mail-order houses, a company can 
work its artists out of the red over- 
night and also pick up some handy 
pressing business that, in addition 
to everything else, keeps down the 
manufacturing costs of the com- 
pany's own commercial disks. 

Columbia Dept. 
Columbia, perhaps, was the first 

company with a custom depart- 
ment to sell the services of its art- 
ists. Last year, Rosemary Clooney, 
Arthur Godfrey, Mitch Miller, 
Jerry Vale, Jill Corey, Liberace 
and others made special promo- 
tional and premium records for 

'Ford, Pepsodent, Scandinavian 
Airlines, etc. 

The company won the biggest 
pressing order in its history by 
making available to Gillette 15 
minutes of material from a best- 
selling Columbia LP, the $5.95 
'Greatest Moments in Sports," 
after this had passed its initial 
peak. Columbia's plant pressed 
1,500,000 seven-inch LP's for the 
razor outfit. 

six and seven-inch 
78 r.p.m. disks have been made 
up by Simo,, & Schuster s Little 
Golden Records department for 
distribution as premiums by Gen- 
eral Mills and other food firms. 
Golden has used its own exclusive 
artists and material, producers and 
pressing facilities for these disks, 
which, in cool coin actually sell for 
half the price of a regular 25 -cent 
Golden disk. 

S. & S. Concept 
Actually, it was Simon & Schus- 

ter, quickly followed by several 
other kidisk Indies, who introduced 
the concept of mass marketing of 
records. In the early 1930's, it is 
recalled, several companies made 
disks available on special labels 
for sale by the big mail -order cata- 
log firms, and in 1934, Decca put 
its 35 -cent disks into thr. 5 & 10's. 

But S. & S. put its racks into 
book stores, newsstands, toy de- 
partments, variety stores, super- 
markets, cigar stores and any other 
place where an impulse sale could 
be consummated. S. & S. didn't 
feel that it could wait for the or- 
thodox disk dealer who was com- 
mitted to a major -label, $3.60 
kidisk unit. Today, despite the 
availability of Golden disks in vir- 
tually every business block, there 
are few regular disk dealers who 
do not stock them also. 

Price Plateaus 
S. & S., like its rivals Peter Pan 

and Cricket, now packages its 
products in a variety of styles at 
different price lateaus, for every 
possible type of outlet. 

Once the kidiskeries pointed the 
way into the general shoppers' 
market, Pocket Books with its Bell 
pop -hits line and other low -priced 
pop outfits followed suit. But the 
public has continued to demand 
the original name artists on the 
hits, and the heat has been on the 
majors to supply the supermarkets 
and racks. 

One by one the companies have 
been giving in, sometimes, in the 
case of the biggest rack jobbers, 
even by- passing their regular dis- 
tributors and servicing direct from 

the factory. Victor, Columbia, 
Capitol and Mercury have even 
set up special departments to nur- 
ture these outlets in the mass con- 
sumer market. Apparently, there is 
no longer any real company resist- 
ance to the racks. 

Big Sales 
Comparatively new in the retail 

disk picture is the business of sales. 
Prior to the introduction of LP's, 
price cutting and promotional or 
stock -clearance sales were prac- 
tically unheard of. Price control, 
discount structures and regular re- 
turn privileges were sacrosanct. To 
put over LP, the companies and 
dealers first had to clear the decks 
of 78's, and the big sales turned 
the trick. When dozens of new 
LP firms got into the act, all vying 
for the dealer's limited capital, and 
then when some of these com- 
panies over -extended themselves, 
price concessions to dealers were 
inevitable, and these were re- 
flected immediately in the retail 
picture as well. 

Under those conditions, the 
price- cutter emerged as the domi- 
nant factor in the package busi- 
ness. At first, many tradesters be- 
lieved the companies played ball 
with him, and let him do the yeo- 
man's work of conditioning the 
public to LP's. When several of 
the biggest cut -raters threatened to 
swallow up the entire retail busi- 
ness, Victor was the first to cut its 
LP prices (January, 1953) and 
again gave the neighborhood shop- 
keeper a fighting chance. 

By that time there had devel- 
oped a big enough market to sup- 
port both the price- cutters and the 
neighborhood shops, the depart- 
ment store disk departments and 
even the racks, most of which now 
include LP assortments along with 
the single pops and kidisks. 

Late last year Victor inaugu- 
rated its Personal Music Service 
plan, which made it possible for 
many "fringe" outlets, like appli- 
ance stores, to sr nice reeord cus- 
tomers without carrying stock, es- 
pecially in areas where a record 
shop, as such, could not exist prof- 
itably. 

Record Clubs 
Perhaps the most provocative de- 

velopment of the past few years 
has been the mail-order record 
clubs, patterned after the book - 
of -the -month clubs. This is not ex- 
actly new in the disk business, 
since Young Peoples' Records and 
Children's Record Guild have been 
operating in this way with chil- 
dren's disks for some years now, 
selling directly to the consumer 
via mail. In this method, these 
companies have sold their concept 
of a quality product so thoroly 
that most retailers, tho opposed to 
the mail selling principle, have 
been forced to carry the product 
to meet the demand. 

Concert Hall Society sold a sim- 
ilar idea with classical music disks, 
altho its initial "snob appeal," 
limited editions pitch has long 
since gone by the boards in favor 
of low- priced, mass public selling. 
The Book-of- the -Month Club went 
into the disk field on the premise 
that the public was hungry for 
"music appreciation" knowledge. 
The premise has proved valid and 
has created a market for BOM to 
sell disks of many labels to its 
mail trade, just as it takes orders 
for books other than its regular 
monthly selections. 

Concert Hall 
Concert Hall launched its Mu- 

sical Masterpieces, Opera Society 
and Jazztone clubs on a low -price 
peg and has bombarded a huge 
mailing list with sales copy and 
educational material re "good" mu- 

sic. Music Treasures and Ameri- 
can Recording Society, operated 
by the interests that also run 
Young Peoples' Records and Chil- 
dren's Record Guild, similarly got 
into the fray to sell classics, mod- 
em American longhair works and 
now, thru an arrangement with 
Norman Granz's various labels, jazz 
as well. The latter group in par- 
ticular sells via heavy educational 
pitches. 

The latest, and most spectacular 
entry in the mail-order field, of 
course, is Columbia -first of the 
standard firms to latch on, altho 
Victor's custom pressing wing (and 
Columbia's) have for some time 
been pressing the disks for some 
of the other mail-order operations. 

Apparently most of the dealer 
dissatisfaction with Columbia's 
club has been dissipated by good 
retail business, by "My Fair Lady" 
and by Columbia's Buy- of -the- 
Month bargain plan. In fact, some 
dealers report that the Columbia 

(Continued on page 34) 

SPIN ARMOUR 
AND SAVE $396 

NEW YORK - Grand 
Award Records, which recent - 
ly released a Tommy Armour 
Golf album, has furnished - 
some interesting statistics in 
connection with the package. 
Armour's regular fee for pri- 
vate instruction is $50 per 
hour. The disk offers, in con- 
densed version, the equivalent 
of eight hour lessons for the 
price of $3.98. At the "live" 
rate this tutoring would cost 
$400! 

Goldsen Preps 
Island Album 

HOLLYWOOD -- Publisher 
Mickey Coildren's specialization in 
the Hawaiian music field paid off 
again this week, with RCA Victor 
commissioning Goldsen to turn out 
an album of authentic Island mel- 
odies. 

Goldsen is scheduled to leave for 
Hawaii shortly, where he will re- 
cord 12 Hawaiian standards and 
originals to be packaged as "On 
the Sands of Waikiki." He previous- 
ly turned out "Polynesia" for Cap- 
itol, "At the Luau" for RCA, "Hula" 
for Columbia, and "Rendezvous in 
Tahati" for Decca. 

Aberbach Digs 
Decision the Most 

By MILDRED HALL 
NEW YORK -Gene Aberbach, 

Hill & Range exec who months 
ago made a deal to acquire the 
share of Stephen William Ballen- 
tine in the De Sylva renewals -in 
the event the court decided the 
child had any rights -was jubilant 
and philosophical last week. Com- 
menting on the U. S. Supreme 
Court's decision granting a child a 
share equal to that of the widow, 
Aberbach stated: "Now a song- 
writer can die quietly. . His 
children are protected.... In fact, 
the children of songwriters now 
enjoy unique protection." Aber- 
bach added that "nine old men in 
Washington are not afraid of 12 
old men in New York." Comment- 
ing on the amici curiae briefs filed 
by music and theatrical interests 
supporting the claim that "chaos" 
would result if the child were 
granted equal rights, Aberbach 
said that the market will be more 
competitive, rathr.r than chaotic, 
and rights of children will have to 
be considered in such deals. The 
Aberbach Brothers paid $100,000, 
and agreed to other royalty con- 
siderations, in return for the child's 
share of the De Sylva rene-vals. 

WASHINGTON -- The chil- 
dren of a deceased author or com- 
poser have a right to share simul- 
taneously with his widow in copy- 
right renewal rights, the Supreme 
Court ruled last week (11). The 
proportion due each survivor was 
left undecided. 

The high court decision came 
over argument between Marie De 
Sylva, widow of composer Buddy 
De Sylva, who claimed exclusive 
renewal rights during her lifetime, 
and Marie Ballentine, claiming 
equal rights for De Sylva's illegiti- 
mate son, Stephen William Bal- 
lentine. 

The American Society of Com- 
posers, Authors and Publishers, 
Music Publishers' Protective Asso- 
ciation and Songwriters' Protective 
Association also filed briefs on be- 
half of the widow's priority. Their 
amicis curiae briefs protested a 
California Appeals Court Court 
ruling upholding the Ballentine 
claim, which the music eublishers 
said would bring "chaos to pub- 

lishers involved in renewal con- 
tracts with widows of composers. 
(The Billboard, March 10, May 5.) 

The Supreme Court's majority 
decision, presented by Justice Har- 
lan, turned down the music asso- 
ciations' claim that "scattering" 
copyright ownership would dilute 
its value by endangering its "clear 
title." Harlan pointed out that 
ownership eventually was "scat- 
tered" among survivors. The De 
Sylva legalists' plea that the 
widow's need dictated priority for 
her, was canceled out by the jus- 
tices because the copyright law 

provides for the rights of a male 
survivor, if the author was female. 

The Appeals Court ruling up- 
held by the Supreme Court gave 
the author's children- legitimate or 
illegitimate -the right to share in 
the 28 -year renewal period, when 
it reversed a California District 
Court which had decided for the 
De Series widow. Tile district court 
had, however, admitted the claim 
of !illegitimate children to be valid 
under the statute. The Ballentine 
side had asked the court to ac- 
knowledge the child's interest in 
copyrights "already renewed by 
the widow, those that will become 
renewable during her lifetime, and 
for an accounting of profits from 
such copyrights as have already 
been renewed." 

The Supreme Court majority 
gave only a conditional "yes" to 
the secondary question of whether 
the Federal statute included illegit- 
imates in its "children" classifica- 
tion- another interpretation the mu- 
sic publishers had protested. The 
grant in this case was based on 
California law, which gave the ac- 
knowledged child inheritance 
rights, even tho he had not been 
legally adopted. Justices Black and 
Douglas vigorously recommended 
that "children" in all Federal law 
be ruled to include the illegitimate. 
"Humane considerations" call for 
uniformity on the issue, they 
believe. 

The decision was said by the 
judges to be a "close' one, 

and Justice Harlan noted that 
strangely enough, these questions 
have never before been decided," 
since Rènewal Copyright Assign- 
ment was given its disputed word- 

Siegal Pacts 
Reciprocal 
Label Deals 

NEW YORK -- Sidney Siegel, 
president of Seeco and Dawn Rec- 
ords, returned from Europe last 
week with several new reciprocal 
label deals. From Decca- London 
Records, Siegel acquired the U. S. 
and South American rights to 
that company's subsidiary Tern - 

tp a jazz line. In return, the British- 
outfit is getting Siegel's 

pawn azz line for Canada, the 
British Isles, Scandinavia, Switzer- 
land, New Zealand and Australia. 
Decca- London has had Siegel's 
Seeco Latin-American line for 
some time. 

In France, where Siegel deals 
exclusively with the Vogue diskerv, 
he exchanged Dawn for a new 
series of jazz cut in France, much 
of which is by such American art- 
ists as Jimmy Raney, Sidney Bechet 
and Lucky Thompson. He also 
acqùired a special LP by pianist 
Pierre Dorsey and rhythm, which 
includes no less than 80 songs. 

On his return, Siegel cut two 
new LP's for the company's Per- 
sonality Series with Pianist Skitch 
Henderson and Cy Coleman. Dur- 
ing he same week, producer 
Chuck Darwin cut several new jazz 
sets for Dawn to feed into this 
international pot. 

The much -traveled Siegel, who 
visited Spain, France and England, 
next plans to hit Rio and Buenos 
Aires in July. Several sveéks ago, 
he acquired the distribution of Dot 
Records in all of South America. 

Part of Dot 
To Operate 
From Gallatin 

HOLLYWOOD -- Despite the 
upcoming transfer of Dot Records 
headquarters from Gallatin, Tenn., 
to Hollywood, the company will 
continue certain phases of its op- 
eration in Gallatin under the super- 
vision of Gilbert Brown and Polly 
Mitchener. 

Latter will consist of the receiv- 
ing and reprocessing of merchan- 
dise distributed thruout the Eastern 
and Midwestern sections of the 
country, to afford shorter runs for 
Dot distribu >urs. 

Key personnel shiftinff to Holly- 
woe,' include I. L. "Rip Tlrcrnton, 
%i :c- uesidci.t of the comirmy; mu- 
kit] directer Billy Vaughn, assistant 
musical director Beasley Smith, 
production chief Chris Hamilton, 
Mary Brewer and Ferris Sloan. 
Western sales manager Al Bennett 
is already quartered here, with 
Eastern division manager Henry 
Onorati expected later this year. 

ing in 1870. That statute read: 
"Widow, widower, or children." 
The first Copyright Renewal Stat- 
ute, in 1830, which the court held 
to be Congressional intent, gave 
the renewal rights to "widow and 
children." Trouble with the words 
and -or, in legal palaver, "has been 
with us for a long time," Justice 
Harlan commented. 

The Court could attach no 
weight to the copyright office 
brief, filed by the Solicitor General, 
because it frankly reported grant- 
ing renewals indiscriminately to 
widows and children alike, only 
because there was "substantial 
dcubt" as to how the copyright 
wording meant to determine the 
rights. The whole subject of re- 
newal term in copyright will be 
surveyed in Copyright Office's cur- 
rent study of the baffling Copyright 
Act of 1909. (The Billboard, 
June 18.) 
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TI/E HO TrEsrs'uM VER 

/NDOTH/J'TOQY 

PAT BOONE 

I ALMOST LOST 

MY MIND 
l'm In Love With You 

13472 

NerVOUS ÑoNUS 

TRANSFUSION 
Dig 

159,0 

GALE STORM 

TELL ME WHY 

DON'T BE THAT WAY 

EDDIE PEABODY 

STAR DUST 
MEMORIES 

15473 

DOTS IyoT/N 
POo's 

The HILLTOPPERS 

I'M WALKING 

THROUGH HEAVEN 
Eyes of Fire, lips of Wine 

15964 

SY MANN 

CARIBE 
POINT LOBOS 

15963 

PAT BOONE 

I'LL BE HOME 
Long, Tall Sally 

15993 
JOHNNY 
MADDOX 

HONEY 
Where the Lazy Daisies Grow 

1596, 

JIMMY WORK 

BLIND HEART 

YOU'VE GOTTA 

HEART LIKE A 

MERRY -GO -ROUND 

SNOOKY LANSON 

AFTER SCHOOL 
MARC 

FREDRICKS 

TO LOVE AGAIN 

MEXICO CITY 
13965 

Dot's +/ 
TOO CI, IO 

JIMMY 
NEWMAN 

COME BACK TO ME 

I WANTA TEIL ALL 

THE WORLD 

I'm Tired of Everyone But You 

159,5 

DARRYLL GLENN 

END THIS WANDERER HOME 

YOUR LITTLE RED WAGON 

MAC WISEMAN 
I'M DRIFTING 

BACK TO 

DREAMLAND 

SMILIN' THROUGH 

AMERICA'S GREATEST INSTRUMENTAL LONGPLA YALBUM 

THE MOEN IRS'I'RIME1TALS 

the 
Go14a,', 
Instrumentals 

BILLY 
and his Orchestra 

BLUE TANGO 
SONG FROM MOULIN 
BEWITCHED 
OH, MY PAPA 
PRETEND 
EBB TIDE 
AUTUMN LEAVES 

ROUGE 
LISBON ANTIGUA 
CHERRY PINK AND APPLE 

BLOSSOM WHITE 

UNCHAINED MELODY 
POOR PEOPLE OF PARIS 

THIRD MAN THEME 

DLP -3016 

AMERICA'S 
HOTTEST 

LABEL... 

Copyrighzotl nlalerlal 

www.americanradiohistory.com

www.americanradiohistory.com


34 MUSIC -RADIO THE BILLBOARD JUNE 23, 1956 

Mass Selling Ups Disker $$ 
Continued from page 32 

mail pitches have been creating a 
demand for such Columbia name 
talent as Bruno Walter, Eugene 
Ormandy, etc., in stores. 

Majors' Outlets 
The major companies, at the 

same time that they have been de- 
veloping new outlets, have at- 
tempted to ease any possible pain 
to their traditional dealers by de- 
vising all sorts of new "traffic 
builder" gimmicks. Columbia's 
Buy-of-the-Month, Victor's Save - 
on- Records Coupon Plan, Mer- 
cury's 1-cent sale, etc., would be 
examples of procedures quite new 
to the industry. 

Club operators, however, will 
point to business they have tapped 
from areas that dealers could not 
possibly afford to cover- Canada 
and the sparsely- populated West - 
em States, for example. 

They also will point out how 
mail-order clubs have been the 
major factor in the creation of the 
tremendous new record market in 
parts of Europe, and especially in 
West Germany. These are forcing 
a radical change in merchandising 
methods by disk retailers who have 
been traditionally hooked to a 
"high price-don't let the customers 
touch the merchandise" policy. 

Which brings us into the global 
aspects of the 'new" disk business. 

Global Aspects 
Since the war, contracts and 

agreements have been flying thick 
and fast across the oceans. Ameri- 
can artists, via disks and personal 
appearances, have built up huge 
followings abroad, and a number 
of foreign artists in all fields have 
won fans here. 

Reciprocal company deals have 
acquired great value, and there has 
been much major maneuvering by 
the big companies to assure them- 
selves proper exploitation and dis- 
tribution in each of the potentially 
big foreign markets. Victor, for 
example, looks to get a bigger 
share of the global business thin 
its new deal with English Decca- 
London, which gets into full swing 
in April, 1957. There are the EMI - 
Angel- Capitol deals, the Columbia - 
Philips and the Decca- Deutsche 
Grammophon set -ups, to name just 
a few of the big ones. 

Columbia's deal with Philips, 
made a few years ago, had de- 
veloped big profit makers for both 
outfits. Columbia has obtained an 
entire catalog of longhair works to 
serve as the basis for its Epic 

lpackage 
line, and more spectacu- 

arly,ghas obtained a couple of 
smash LP sellers by Michel 
LeCrand from France. Philips has 
provided Columbia with a far - 
flung market for its entire Ameri- 
can catalog, and is in the position 
to promote many American -based 
talents and insure profitable for- 

OF Near RECORD RATINGS 
BY THE TRADE PRESS 

CANADIAN SUNSET (Meridian) 
HUGO WINTERHALTER ORCH. 

(Vider) 

GET OUT OF THE CAR (Mobile) 
SAMMY DAVIS JR. (Dacca) 

6LBIDORA (American) 
PERRY COMO (Victor) 

TIE GOLDEN BATON (Coliseum) 
DICK JACOBS ORCH. (Coral) 

I ALMOST LOST MY MIND (HUI d Range) 
PAT BOONE (Dot) 

I'VE GOTTA SING AWAY THESE BLUES 

(Wit) 
DORIS DAY (Columbia) 

UST (ALL (Webster) 
RALPH MARTERL' ORCH. (Marcum") 
GEORGE JENKINS ORCH. (Tampa) 

LOTTA LOVE ((oIsean) 
THE JODIMARS (Capitol) 

LOVE ME TENDERLY (Lowell) 
STEVE GIBSON (ABC -Paramount) 

LOVE, LOVE, LOVE (Progressive) 
THE DIAMONDS (Mercury) 
THE CLOVERS (Atlantic) 

WO TURN BACK (Springikld) 
AL NIBBLER (Dacca) 

PAO PAO (Pomor+) 
MONCHITO ( Fie.ta) 

REMEMBER WHEN (Trinity) 
CAB CALLOWAY (ABC- Paranmunt) 

11N6, PHONE, RING (Regent) 
MARION MARLOWE (Cadence) 

ROLL OVER BEETHOVEN (Arc) 
HELENE DIXON (Vile) 

CHUCK BERRY (Chats) 

A TEENAGER SINGS THE BLUES 

(IrlsTrojae) 
HELENE DIXON (Vik) 

THEME FROM "THE PROUD ONES" 

(Weiss d Barry) 

LEROY HOLMES ORCH. (MGM) 

BUDDY MORROW ORCH. (Wing) 

TO ARRIBA (Pemora) 
MONCHITO (Fiesta) 
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eign personal appearances by these 
artists. 

Foreign Manager 
One astute talent manager, Mike 

Nidorf, foresaw the possibilities of 
the expanding market ears ago 
when he put the Jo Stafford show 
on Radio Luxemburg. The result 
has been that Miss Stafford has 
frequently sold more disks in the 
English -Benelux markets than she 
has at home. The same has held 
true for Frankie Laine. Nidorf now 

thgoes 

so far as to predict that within 
e not too distant future, the po- 

tential for a hit record, as a global 
seller, will reach 5,000,000 copies, 
rather than the 1,000,000 to 
1,500,000 figure it can hit today. 

Proof of the foreign market de- 
velopment is seen in the fact that 
Laine's "16 Tons," which wasn't 
even issued in this country, has 
sold 250,000 copies for Philips. In 
Australia, another rapi'Ily develop- 
ing market, this version reportedly 
outsold Tennessee Ernie s. 

On several occasions Columbia 
here has cut special covers of hit 
tunes by such foreign favorites as 
Laine and Miss Stafford, exclu- 
sively for Philips. These have 
never been issued here, where the 
original Nat Cole or Patti Page 
versions, for example, may have 
the field to themselves. It is be- 
lieved now that this policy will be 
expanded. 

Victor Foreigners 
Victor also has seen disks by its 

name artists, which have never 
been issued State -side, become big 
hits in other countries. Elvis Pres- 
ley's "Blue Suede Shoes" was a top 
disk in Canada, and Eddie Fisher 
and Tony Martin, among others, 
have had big hits in England that 
American publishers tried in vain 
to have issued here. 

Slim Whitman, Imperial's West- 
ern warbler, has sold 700,000 disks 
to date in England of "Rose 
Marie," which made only a dent 
here, and it's still strong there, 
where he is a big personal ap- 
pearance draw. Guy Mitchell, who 
hasn't had too many big disks here 
in recent years, can pay his way at 
Columbia by his English sales. 
They love him in England. 

Similarly, many foreign -made 
disks can make more money in this 
country than in their native mar- 
ket. LeGrand and Melachrino 
would be good examples. More 
and more the foreign companies 
are making disks expressively for 
the American market. Caterina 
Valente in Germany several dozen 
French singers, English artists such 
as David Whitfield and many 
more cut with at least one eye 
toward America. 

Longhair Disks 
Oddly enough, many longhair 

disks cut in Europe originally for 
the American LP market (Euro- 
pean recording costs being consid- 
erably lower) have only recently 
found themselves a profitable mar- 
ket back home. Many of the or- 
chestras and artists that were sold 
to the American public by such 
outfits as Vox, Westminster, Van- 
guard, Concert Hall, etc., encount- 
ered difficult sledding here at first 
because they were unfamiliar. 

Now that the Europeans have 
become record conscious, they 

Three Reasons 
Continued from page 28 

15 markets alone account for more 
than 67 per cent of the total disk 
volume of the business, while the 
top three markets, New York Chi- 
cago and Philadelphia, do better 
than 25 per cent of the national 
volume. 

Longhair Strong in N. Y. 

With new merchandising meth- 
ods continually being introduced, 
the figures of all areas are subject 
to constant change. New York, for 
instance, accounts for almost 25 
per cent of the classical record 
volume compared to less than 7 
per cent for the second market, 
Los Angeles. The exceptionally 
high figure for New York is un- 
doubtedly influenced by the highly 
competitive market there, and the 
immense volume achieved by Sam 
Goody. 

Singling out the pop album mar- 
ket, the figures show that New 
York is still the top market in the 
country, followed by Chicago, Los 
Angeles, Detroit and Philadelphia. 
The latter five markets do more 
than 30 per cent of the total pop 
package business, with the sixth 
ranking city, Boston, achieves 
slightly more than 3 per cent. 

New Orleans is rated highly in 
the rhythm and blues field, and is 
the 25th market in the over -all 
picture of the industry. All figures 
arc far from conclusive and are 
largely influenced by the strength 
of any company in a particular 
field of music. 

Angel Unveils 
Continued from page 28 

pand its local operation with the 
opening of New York depot at 76 
Ninth Avenue. Peter Suero will be 
in charge. Formerly, the New York 
depot and the Electric and Musical 
Industries warehouse operations 
were combined, but growth has 
necessitated the division. The old 
location will continue to serve as 
warehouse and dispatching point 
to other depots in Boston, Chicago 
and San Francisco. 

Haydn Label 
Continued from page 28 

ager, and that September releases 
were being set. 

Total cash involved was under- 
stood to be around $75,000. Assets 
include about 80 per cent of the 
original stock of records and a 
number of tapes that were never 
issued. Approximately 20 per cent 
of the disk stock was sold at a re- 
cent auction, according to Rikoon. 

have leaped to the support of their 
local favorites, and the result has 
been that these companies have 
built big businesses for themselves 
in Europe. Now, if you can't get 
a recording into the black in one 
market, you have a good chance 
to do so elsewhere. 
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A phenomenal record 
by Jackie Gleason: 
Never off 

The Billboard's 
best -seller charts 
in over 3 years! 

The Jackie Gleason Albums: 
MUSIC FOR LOVERS ONLY Album 352 
LOVERS' RHAPSODY ' , .366 
MUSIC TO MAKE YOU MISTY {y0R411.455 
TAWNY - - 471 
MUSIC, MARTINIS, AND MEMORIES ` ...509 
JACKIE GLEASON PLAYS ROMANTIC JAZZ,':. , ? 568 
MUSIC TO REMEMBER HER 570 
LONESOME ECHO 627 
MUSIC TO CHANGE HER MIND 632 
NIGHT WINDS 717 

HIS LATEST BE$TSELLER 
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47 May Fight or Surrender 
Continued from page 30 

confabs with officials of the Screen 
Actors' Guild and the American 
Federation of Radio Artists in an 
effort to secure their backing. Both 
outfits, according to Read, recently 
notified international labor organ- 
izations representatives that they 
are not in accord with Petrillo 's 
position on property rights. (Pe- 
trillo's "p Isition' as set forth at 
last week's convention: '"there are 
no property rights or performance 
rights in the [AFM] contracts with 
recording companies and there 
never will be as long as l'm presi- 
dent.") 

Some legal opinion is that Read 
and those expelled might have a 
strong case in the cents on the 
grounds that they have been pre- 
vented from earning a gainful liv- 
ing. Read himself opines that the 
local could take its case before the 
civic courts on one of four points: 
1. The legality of the Music Per- 
formance Trust Fund; 2. Read's 
one -year expulsion from the Fed- 
eration; 3. Petrillo s over -ruling of 
the 47 membership's deposing of 
officers John to Groen and Maury 
Paul; 4. the Federation's new "trus- 
teeship" amendment to the consti- 
tution (see story elsewhere on this 
Page). 

In view of the convention's ex- 
pulsion of Read and 10 others, 
there appears to be little doubt 
that Petrillo would take further 
drastic measures and disenfran- 
chise Local 47, if it continues to 
wage its battle. Under such circum- 
stances, Local 47 members would 
then be placed in the incongruous 
position of forming a new union 
which would have to bargain with 
studios, networks, TV film pro- 
ducers and recording companies, 
which already are obligated to 
sustain existing AFNI contracts. 

In a fiery reference to the latter 
possibility, Petrillo told the con- 
vention last weèk that in the event 
film or network officials then con- 
tinued to employ (Local 47 mem- 
bers) he would "boycott every pic- 
ture made in Hollywood. Pull every 
AFM musicians out of TV and 
radio stations in U. S. and Canada, 
and traveling bands would not be 
able to leave Los Angeles." 

Earlier last week Petrillo told 

THE 

DONKEY 

CART 

(RANK 

tH10SF1ElD 

the convention delegates that "big 
employers" of the recording indus- 
try had promised him they will 
defend, if necessary, the Trust 
Funds in the courts. There were 
also indications last week at the 
convention that the Eisenhower. 
administration might support Pe- 
trillo in the event the Trust Fund 
is challenged. (See story elsewhere 
on this page.) 

Meanwhile Local 47 members 
are. scheduled to held an election 
here Jame 25 to select four mem- 
bers of their board of directors and 
a trustee. Interim appointments 
replacing Dan Rasey, Jack Du- 
mont, Ray Toland, Bill Atkinson 
and Warren Baker, have been held 
by anti- Petrillo members. Latter 
five members were among those 
expelled at the AFM convention. 
The interim appointees will be can- 
didates at the upcoming election. 

A regular election of all officers 
will take place in December with 
both the insurgents and the pro- 
Petrillo faction -latter led by Presi- 
dent John to Groen, Recording Sec- 
retary Maury Paul and AFM stu- 
dio representative Phil Fischer - 
scheduled to present their own 
slate of candidates. 

Te Groen (who was put in the 
rather impossible position of hav- 
ing to present and. presumably de- 
fend the views of Local 47, while 
disagreeing violently with massy of 
them personally), reportedly is in 
for a bad time when he renorts 
back to the members on the con- 
vention at the June 25 meeting. 
At one point in the convention a 
harassed to Groen told' the dele- 
gates "I was in touch with Los 
Angeles today by phone. The 
place is a bedlam. I am going to 
catch hell from the membership 
when I get home." 

Most of the time Petrillo seemed 
to be in sympathy with to Groen's 
enforced, split -personality maneu- 
vers, but at one point, following 
one of to Groen's reluctant testi- 
monials in behalf of the pro -Read 
Local 47 membership, the AFM' 
prosy barked, "Johnny, just who 
in the hell's side arc Non on?" 

LONDON 
RECORDS )11611 

J.C.P.'s Powers 
Continued from page 30 

power to depose officers and ap- 
point new ones, and may "take 
such other action as he deems 
necessary for the preservation of 
the rights and interests of the mem- 
bers of the Iocal union, and of the 
Federation." 

If the Read faction, which is still 
in control of Local 47, decides to 
fight it out in the courts (see sepa- 
rate story) or if it should withdraw 
from the AFM and form a rival 
organization (an accusation of dual 
unionism was made against Read'; 
and his followers but denied by 
them in their appeals), Petrillo 
is now in a position to step in and 
take over the local. 

In line with this, a clause in the 
trusteeship proposal adopted by the 
convention makes it impossible for 
any local union to secede volun- 
tarily from the Federation without 
the leonsent of the International 
Executive Board "so long as 15 
members of such local union ob- 
ject." Thus, Local 47, second 
largest in the Federation with 
16,000 members, could be pre- 
vented from withdrawal by the ob- 
jection of fewer than one -tenth of 
1 per cent of its total membership. 

Banner Month? 
Continuer from page 28 

"Bolero," "La Valse" and "Rhapso- 
die Espagno "' phis Debussy's Af- 
ternoon of a Faun." 

The Williams set, a dance disk, 
includes a dozen tunes whose titles 
include the word "beautiful," such 
as the title song, "Olt, You Beauti- 
ful Doll," etc. 

The big news, of course, is the 
free bonus disk, available to all 
of the estimated 250,000-plus pur- 
chasers of Victor's SOR coupon 
hooks. This will be Morton Gould's 
"Best Loved Waltzes," a middle- 
brow set that will contain 'fèhai- 
kossky's "Sleeping Beauty Waltz," 
Sibelius "Valse Triste," Weber's 
"Invitation to the Dance" and as, 
sorted bon -bons by. Strauss, etc., in- 
cluding "Roses From the South," 
"Vienna Beauties; "Cold and Sil. 
ver," "Village Ssvallows" and three 
waltzes troll, "The.Fledcrnraus." 
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Cap Repertoire 
Continued from page 30 

ness manager; Cavanaugh, Dexter, 
Gillette, Gilmore, Dick Jones, Bill 
Miller, Bob Myers, Ken Nelson and 
Wis Bell. 

On another front, Capitol signed 
conductor. Gordon Jenkins taan art- 
ists recording contract calling isle 
his services primarily in albums, 
tito he will be available' fer single 
etchings as well. Jenldns was most 
recently with Vik Records and 
prior to that with Decca. He con- 
tinues as an NBC musical con- 
ductor, with plans for a 90- minute 
TV spectacular of his own prodire- 
tiomof "Manhattan Tower." 

Spier-and Cole 
Continued from page 30 

operation, is also casting an eye 
toward the musical legit field. With 
Julie Styne, he plans a musical 
adaptation of the Italian dramatic 
film, "Frisky." The music for this 
would be, a effed by, Minted, arid. 
Leo Robin. 

In the publishing fieh$ Spier is 
gradually broadening his foreign 
representation. The new firms will 
be repped in England and the con- 
tinent by Larry Spier Music, Ltd.; 
in Australia by J. Alberts & Son; in 
'South America by Fermata Pub- 
lishing Company, of Sao Paolo and 
;Buenos Aires. 

RCA Phone Posh 
Continued from page 28 

7EY1 which lists at $29.95, with 
the 7EY2 at $36.95 and with the 
8EY3 portable at $39.95. It also 
will be available with the new hi-fi 
twin- speaker Mark VIII' model 
,7HF45, which. lists at $79:95 in 
mahogany and $84.95 in maple or 
light rift, oak finishes. 

National advertising of the spe- 
chit will begin in late July and Au- 
gust, altho dealers will be able to 
place their orders next week and 
get almost immediate delivery. The 
pitch is at 23 million magazine 
readers via. Life, Colliers, Seven- 
teen and Scholastic -Roto -the. In- 

sert that goes into many high 
school papers. Akin RCA will's ske 
plenty of time on its radio' and 
TV facilities. Promotion also will 
tie in with the new Glenn \filler 
band, which currently is on tour 
under the direction of Ray Mc- 
Kinley. 

Number of Releases 

This Week 
ARCO - .... - .... 2. 
ABC -PA RAMOUNÍ 3 .... 2 .... -i 
AMERICAN 3 .... - .... 
ANDREA 1 .... - .... 
Al CO - .... - ... 1. 
CALVERr - .... 1 .... 1 

CAMDeN - 
CAPITOL .... 2 .... -i 
CAPRICE.. .... - .... -I 
COLUMBIA .... 3 .... 
CORM. .... -....- 
DECCA 1 .... 4 .... 1 

FABOR 
FIRE 
FORTUNE 
4 STAR 

IMPERIAL - ... - .... 1 

KAPP 1 .... - ... - 
KING I .... 1 .... 1 

I.F_E - .... 1 .... 
LIBERTY l' .... - ... - 
TIBERIY BELL 1 .... - 
LONDON 
MERCURY 
METEOR 
31.3-0 
QUALITY 
RAINBOW 
SAGE á SAND -.... 2 .... - 
SARG 
SAVOY 1 

SIMS - .... 2 .... 
STARDATE - .... 1 .... 
SUN 
SUNSET 1 .... - ... 
TIFFANY - .... 1 .... 
TREPUR - .... 1 .... 
VEE -JAY - .... - .... 1, 
VICTOR 3 .... 2 .... 
vIK 2 .... - .... -. VITA2 .... - .... 
WHIPPET - .... - .... l' 
WING - .... - .... 2 

X -rRA - .... -.... 1: 

TOTAL 45 .... 32 .... 16 

Decca Phono Line 
Continued from page 28 

r.p.m. only units. Two of the porta- 
bles include AM radios. 

Lowest price units in the line 
are two $19.95 models One of 
these is the new "Winky Dink" 
kiddie phono, a three -speed unit 
with character cut -outs. of Wintry 
Link himself, sitting on the tone 
arm and speed control. 

The top- tagged Eldorado con- 
tains six speakers, four of them 
housed in a separate cabinet. This 
unit contains a three -speed, Garrard 
changer and a six -tube, 20-watt 
amplifier. 

The Demonstrator modelais billed 
ana hi -fi transcription phonograph. 
The unit playa at alt four speeds 
and has in -pute jacks for second 
speaker assembly,. AM -FM tuner 
and microphone. 

The spread of units adds up to 
the company's strongest push yet 
toward full -line. merchandising. 
This theme is further: carried out 
with its offering of thrlr different 
waouglit iron. tablks; wirer record 
racks and. stomge albums. (all at 
optional extra cost» AR models 
will be on dealers' shelves in the 
fall. 
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VIK now covers the nation and Hawaii 
through 35 distributors. 

For the distributor in your area, con- 
tact Department D -1, VIK Records, 15S 
East 24th Street, New York, N. Y. 
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38 The Billboard's Music Popularity Charts ... PACKAGED RECORDS 
Walter Bloom, Jayne Walton, Parnell 
Oriu and Bob Pace. Coral packages 
of tip -to-date Welk will offer plenty 
of competition. 

Review Spotlight on .. . 

ALBUMS 

Popular 
PERCY FAITH PLAYS MUSIC FROM MY 

FAIR LADY" (1- 12 ")- Columbia CL 895 
My Fair Lady" continues to Columbia's 

No. 1 "salesheart," and this package should 
chalk up another best -selling LP in the name of 
Broadway's currently most popular show score. 
Faith has wrapped up 11 tunes from the show 
(some sides of which have already been released 
as singles) in rich, lushly melodic instrumental 
arrangements, ranging in mood from the bright 
and bouncy Get Me to the Church on Time" 
and "Wouldn't It Be Lovely," to the hit ballad 
On the Street Where You Live" and the mov- 

ing "I've Grown Accustomed to Her Face." 

HAVING WONDERFUL TIME, WISH YOU 
WOULD HEAR (1 -12 ")- Columbia CZ 1 

The label's June sampler is a carefully se- 
lected pot -pourri of the biggest names on the 
artist roster. There are bands of Kostelanetz, 
Weston, Sinatra, E! art, Kaye, Faith, Armstrong, 
LeGrand, and Frankie Laine and Buck Clayton, 
to mention a few. The clever title, tied in with 
summer promotion, is bound to get attention, as 
is the handsome $1.49 retail price tag. This can 

be a very big item for dealers. Package also 
contains a complete catalog, in booklet form, of 
the label's entire CL 500 series of pop albums, 
which can mean even more business for smart 
retailers. 

Classical 
BELL, DRUM AND CYMBAL (1 -12 ") -Saul 

Goodman, Percussionist. Angel 35269 
This educational, entertaining disk is one of 

the best hi -fi demonstration records ever pro- 
duced: Saul Goodman, long -time head of the 
New York Philharmonic's percussion section, re- 
cently presented a fascinating demonstration of 
the numerous percussion family on the televi- 
sion program Omnibus." Much of that ma- 
terial is reproduced here. Almost anything that 
bings, bangs or booms, rattles, crackles or 
crashes is played in the course of this disk. The 
glockenspiel tinkles Papageno s theme from 
Magic Flute "; the celesta plays the "Dance of 

the Sugar Plum Fairy"; and so on down the 
line, from timpani to triangle - The most inter- 
esting demonstration band is Goodman's playing 
of 14 percussion instruments simultaneously 
(via multiple tracking) in Saint- Saens' "Danse 
Macabre." 

Best Selling Popular Albums 
Albums me ranked in order of their national sales strength at 

the retail level according to The Billboard's weekly survey of top 
dealers in all key marked. 

BEST SELLING POPULAR ALBUMS- ..: 
1. ELVIS PRESLEY RCA Victor LPM 1254 
2. SONGS FOR SWINGIN' LOVERS -Frank Sinatra, Capitol W 653 
3. BELAFONTE -Harry Belafonte RCA Victor LPM 1150 
4. MY FAIR LADY- Original Cast Columbia OL 5090 
5. CAROUSEL -Sound Track Capitol W 694 
0, FOUR FRESHMEN AND FIVE TROMBONES Capitol T 683 
7. BUBBLES IN THE WINE- Lawrence Welk. .. , Coral CRL 57038 
8. PICNIC -Sound Track Decca DL 8320 
9. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

10. NIGHT WINDS- Jackie Gleason Capitol W 717 
11. OKLAHOMA! -Sound Track ' Capitol SAO 595 
12. GENTLEMEN, BE SEATED (Minstrel Show)....Epic 
13. WALTZES OF IRVING BERLIN- Mantovano Orchestra.... 

London IL 1452 
14. THE MAN WITH THE GOLDEN ARM -Sound Track 

Decca DL 8257 
15. DREAM DANCING -Ray Anthony Capitol T 723 

Reviews and Ratings of 
New Popular Albums 

LONELY GIRL ds 
Julie London (t -12 ") 
Liarry LRP 3012 

Miss London's original album (" Julie 
Is Her Name') is still hefty seller 
in many territories. This second edi- 
tion has the makings of a standout 
successor. On the theory of giving 
'em what they bought the first time, 
the label has turned out an identically 
patterned package. There's another 
gorgeous color photo of the gal to 
kick up retail excitement and the con- 
tent has exactly the same slow, wist- 
ful, whispery boudoir-styled touch. 
Guitar backing is again featured, 
this time by Al Viola, and a slick 
job he don. Gal has a powerful 
wallop, but bit more change of 
pace from the excessively slow ap- 
proach could add even more sales 
vitamins. Dealers and jocks, however, 
should pay plenty of attention. 

CHAMPAGNE POPS PARADE 62 
Lawrence Welk and his Champagne 
Music (1-12") 
Coral COL 57078 

Here's another link added to the long 
and growing chain of Welk LP's. 
This time, it's a dozen pop songs, 
most of which are currently on the 
trade charts. Three hit tunes from 
"My Fair Lady" are here, as well as 
"How Little We Know," "Standing 
on the Comer," "Wayward Wind," 
"Graduation Day," "Rock 'n' Roa 
Ruby," etc. Varibus members of the 
Welk crew take their turns on vocals. 
Considering Welk's TV popularity 
and the timely nature of the groov- 
ings, this seem a sure bet to move 
out in right smart fashion. 

WHEN THE ORGAN 
PLAYED AT TWILIGHT I 

Jesse Crawford (1 -12 ") 
Decca DL 8300 

Latest waxing keeps pace with organ- 
ist's previous album releases. Cur- 
rently, Crawford is favoring Friml 
compositions with a deep bow, with 
the compour'a work featured in five 
out of a doze numbers. It seem 
that Crawford continuously achieve. 
new effects in color and tone, and 
lovers of the instrument should find 
Shia combination of pop ballads a 

welcome addition to their disk li- 
braries. A good inventory item. 

STAN FREEMAN 79 
(1 -12 ") 
Epic LN 3224 

A thoroly delightful potpourri of the 
tighter side of Stan Freeman's pian- 
15h10,. First side comprises an hilari- 
ous slice of Freeman in his spicy 
Tillery vein, leveling vocal, neo- 
Shavia, barbs at pop song circles. 
modes and mores, to his own accom- 
paniment. Flip spots him in a more 
familiar groove, backed by his quar- 
tet and oak batoned by Dave Terry, 
for excursion into virtuoso, keyboard 
romancing. A "party" wesing, obvi- 
ously dedicated to sophatiates who 
respond to wit, both vocal and finger - 
wise. 

THE SWAN 7g 
Sound Track (1.12 ") 
M-G -M E3399 ST 

If .The Swan" (the new Grace 
Keay -Alen Gtdoese movie) is big at 

the box office, this LP should move 
out briskly. However, "The" wedding 
is now passe, and the picture hasn't 
exactly chalked up records in ha 
initial showings. The neighborhood 
runs, cho, will be the real test. The 
LP spotlights Bronislau Kaper'a score 
with richly melodic instrumentals 
played by Johnny Green and his 
Orchestra. Cover features a striking 
painting of the beautiful Princess of 
Monaco and Philadelphia. 

GREAT MOMENTS 
LN SHOW BUSINESS 73 

Admirers of Epic's "Here Come the 
Gtra" should go for the companion 
piece, a compendium of theatrical 
nostalgia, dedicated with one excep- 
tion to the non-distaff side of the 
business. it brings back the voices of 
Waiter Huston, Bojangies, Eddie 
Cantor, Cliff Edwards, Clayton, Jack- 
son and Durante, Gene Raymond, 
AI Jolson, Dick Powell, Fred Astaire, 
and Rochester tn considerably cher- 
ished bits. Gracie Allen gets into the 
act in an old routine with George 
Burns. The callings have been se- 
tested with care and excellently com- 
ber.. Over all is a fine collectors 
item for those with long memories 
and a show business yen. Can make 
for several fine radio segs. 

MEL HENKE, VOL. 11 76 
(1.12 ") 
Contemporary 5003 

Henke, altho recorded by a jazz 
label, is only occasionally a jazz 
pianist. But he does play an ex- 
tremely tasteful, articulate and varied 
pop piano that could sell very well if 
exposed to a large audience. The 
pianist always and a big following in 
the Chicago area and should do okay 
on the Coast, where he has worked 
for the past few years. He doe 
some engaging things with "Pennies 
From Haven" and his own "Fren- 
zied Flight." The high fashion cover 
it a classy attention getter. 

THE CHAMPAGNE MAGIC 
OF LAWRENCE WELK 73 
Lawrence Welk and His Ork (1.12') 
Epic LN 3247 

Bidding to cash in on the Lawrence 
Walk gravy train, the label has pack- 
aged a dozen of the band's sides 
from a much earlier day. These 
originally were Issued as singles on 
Okeh and some go as far back as 
the late 1930's. The current band is 

smoother but this early edition turned 
out Its own peppy brand of dance 
music, of which the album offers a 

fair sample. Vocals are handled by 

MOOD INDIGO 
Fran Warren (I -12 ") 
M G-M E 3394 

Mies Warren has turned out, over the 
Mrs. a number of superior waxing', 
in the "candlelight and wine, hand- 
holding" mood. Here are a number 
of those, pulled out of the label's 
back Issue file, and the dozen tuna 
will meet with approval from her 
fans. "The Man That Got Away,' 
"Mood Indigo, "'What Is This Called 
Love ?" "I Hear Rhapsody," "Speak 
Low,' etc., make up the moody selec- 
tion. Jockies, recalling earlier singles 
by the thrush, will no doubt want to 
air them again from this package. 
Cover carries an appealing photo of 
Miss Warren, which could spur some 
sales. 

73 

ROME ANTICS 
(1-12.) 
Heritage H 0063 

A Mow tune collectors' item contain- 
ing a baker's dozen of Harold Rome's 
tunes, some from past shows and 
others getting a first public hearing. 
Most are satiric in Oavor. Cleffet 
sings to his own accompaniment, fre- 
quently and ably backed by a rhythm 
section. Obvious amount of thought 
has gone into this waxing, but it 
must be faced that Rome is no singer, 
and the result is neither as amusing 
or tender as is the intent. Appeal is 
decidely limited, but "class" shops 
may move a few. This is the third 
Rome package Issued by Heritage. 

63 

HOW TO PICK A WEDLOCK (A 
PRO.IIER FOR YOUNG 
LOVERS AND OLD WOLVES 62 
Kaye Ballad, Stanley Prager, Johnny 
Hamer (1 -12 ") 
Vanguard VAS 9005 

It may be that ha Wallach's new 
book of the above title may titillate 
a cenala group of the mentally ar- 
rested, H there are enough of the 
latter these excerpts from it may 
enjoy a sale. However, this record- 
ing presents a hurdle to Kaye Ballard, 
Stanley Prager and Johnny Haymer, 
all prominent toilers in the comic 
vinyard, that is practically insur- 
mountable. No comic is better than 
his material, and material here, they 
definitely haven't got. The package 
negates everything a someon, sexy 
jacket promises. 

Jazz 
INTERPRETATIONS BY THE 

STAN GETZ QUINTET NO. 3 M 
(1 -12') 
Norgran MG N 1029 

Volume 3 in the Getz 'Interpreta- 
tions" series, with the top tenor sax 
man aided by Bob Brookmeyer, 
trombone, and John Williams, piano, 
is up to the high Ievel of the two 
previous sets, all of which should 
be long -term steady sellers. Included 
are a rousing "It Don't Mean a 

Thing" and "Varsity Drag." A top- 
notch entry in the "cool" clap, altho 
Brookmeyer also adds a sanguine, 
swinging quality. 

LIGHTS OUT to 
Jackie McLean Quintet (I.12 ") 
Prestige LP 7035 

Interest is evenly divided here be- 
tween the truly outstanding work of 
McLean on alto and of Donald Byrd 
on trumpet. Both have been coming 
to the foreground -and this set Is 
their most favorable showcase to 
date. Individually outstanding as they 
are, it is even more impressive to 
bear them blow together, with a 

hand -in -glove rapport. The program 
has unusual range: a couple of beau- 
tifully handled ballads; a now, down - 
home blues ( "Lights Out') and plenty 
of fast DYrotechnical outbursts. A 
gassy act Ilke this ousht to be great 
seller to modernists. 

SUBTLE SOUNDS 
Johnnie Pata Trio (1.12 ") 
Gig GLP 100 

Some comparative unknowns deliver 
a surprisingly good iazz proarem is 
this, the label's first LP. Pate, former 
cohort of Don Shirley, Is a strong 

ese 
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Announcing 
The Billboard's first 

ALBUM 
COVER 

CONTEST 
to be held at the 

This exciting contest will hold major interest for 
record manufacturers and record dealers! 

Every record manufacturer who has released 6 or 
more 12" Long Play Albums since January 1, 

1956, is invited to submit from these releases the 
one classical and /or the one popular (including 
jazz) album cover he feels is best designed for 
self- service merchandising. Entries will be judged 
by panel of package- design experts. 

The nation's top record dealers can win valuable 
prizes by taking part In the contest at The Bill-_ 

board's booth at the convention. 1956 NAMM Convention 

Manufacturers must submit their entries by July 14, 1956, to 
ALBUM COVER CONTEST, The Billboard, 1564 Broadway, New York 36, N. Y. 

Ask your Billboard representative for full details. 
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bass man in the Pettiford vein, and 
young pianist Ronnell Bright is 
swift, resourceful performer that re- 
minds one of Oscar Peterson. With 
drummer Charles Walton, this Chi- 
cago crew swings. Biggest surprise is 
the single vocal by one Gwen Stevens, 
who has a warm, different sound. It 
won't be easy to get these unknowns 
off the ground. but dealers who take 
the time to demonstrate may move 
some copies. Try V. Got a Crush 
on You." 

SPOKEN WORD ....SPOKEN WORD , 

POETRY OP THE NEGRO B 
Sidney Pottier, Doris Belac k (1.12') 
Olory OLP I 

Hero is as unusual package, with 
strong appeal for libraries, dramatic 
students and collectors of Spoken 
Word" LP's. It spotlights the works 
of seven distinguished Negro poets - 
Langston Hughes, Paul Laurence 
Dunbar, James Weldon Johnson, 
Countee Cullen, Gwendolyn Brooks, 
M. Carl Holman, and Armand 
Lanusse. The selections range in 
mood and spirit from the folk dialect 
of Dunbar to the polished phrases of 
Hughes. The material is interpreted 
with warm sensitivity and unerring 
good taste by Sidney Poitier and 
Doris Belack. Both artiste utilize an 
expressive, softly understated tech- 
nique, which underscores their power- 
ful material yct skillfully avoids any 
suggestion of melodrama or affecta- 
tion. Poitier has his own following 
(having appeared in the movie, 
Blackboard Jungle;" and "Cry the 

Beloved Country" on Broadway) 
which should give this LP a broader 
market coverage, 

BOB SCOBEY'S BAND ti 
(I-12") 
Down Home MG D 1 

Scobey's Dixie band, with delightful 
Clancy Hayes on banjo and vocals, 
rates In some sectors as a hot juke 
has entity. There's plenty of popular 
and jazz appeal In the loose, free 
performances of old-time tunes, in- 
cluding "Dardanelles" and "Canadian 
Capers," plus such unexpected items 
as "Summertime,' "Stardust," etc, 
Hayes sings "Lazy River," "Stars Fell 
on Alabama" and four others. Un- 
usual repertoire for Dixieites, which 
makes for fine programming possibil- 
ities. Can be sold anywhere. 

SWINGING FOR THE KING 79 
(1 -12") 
Mercury MG 20133 

An interesting anthology of fairly 
recent recordings of tuna associated 
with Benny Goodman. The spirit of 
the set is upheld mainly by ex- 
Goodman instrumentalists. For in- 
stance, there is Teddy Wilson doing 
"Indiana" and "Sweet Georgia 
Brown," Lionel Hampton in "Crary 
Ramp," Red Norvo in "1 Got 
Rhythm" and Terry Gibbs in "Seven 
Come Eleven." Other instrumental 
aides are contributed by Ralph 
Marterie and Erroll Gamer. Vocals 
in the set include "Soft Winds" and 
"Goodbye" by DinahWashington and 
"Sometimes I'm Happy" by Sarah 
Vaughan. While all these have been 
issued before, hung on this Drogram- 
mine hook, they add up to a com- 
mercial package with fresh appeal. 

THE MODERN JAZZ SEXTET 7$ 
Dizzy Gillespie, Trumpet: Sonny Stitt, 
Alto Saxophone, John Lewes, Piano; 
Percy Heath, Bass; Skater Best, Gui- 
tar; Charlie Persip. Drums (1 -12 ") 
Norgran MG N 1076 

The title of the set is an eye -catcher, 
but it's misleading. Lewis and Heath, 
both members of the Modern Jazz 
Quartet, are preset, but there's not a 
trace of the MJQ's cool- neoclassical 
aesthetic. It's strictly a blowing ses- 
sion keynoted by Gillespie's and 
Stitt's searing bop horns. There's a 
load of exciting modem jazz here, 

(Continued on page 40) 
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"HIGH SOCIETY" IN NIGH FIDELITY IS HEADLINE NEWS! 

BING AND FRANK TOGETHER 

FOR THE FIRST TIME! 

ALBUM NO. 750 

GRACE KELLY SINGS T00! 
LOUIS ARMSTRONG AND HIS BAND!- 

COLE PORTER'S NEW FILM SCORE! 

M -G -M Ptnt-In VISTAVISION 

A SOL C. SIEGEL PRODUCTION 

statringBING CROSBY GRACE KEELLYY 
FRANK SINATRA 

.n iFiLIG11 sOcX ET Y 
cu.stamng CELESTE HOLM JOHN LUNG 

LOUIS CALNARN 
SIONEV SLACKMER 

and LOUIS ARMSTRONG AND HIS BAN 

Screen Play by JOHN PATRICK 

Based on s Play by 
PHILIP BARRY 

Music and Iy6cs by COLE PORTER 

JOHNNY GREEN conducttn9 the MG -M STUDIO ORCHESTRA 

Color by TECHNICOLOR 

D;rected by CHARLES WALTERS 

It's another sensational 

SOUND TRACK ALBUM by CAPITOL 

...featuring great performances, 

thrilling High Fidelity, 

and a dynamic 

promotional campaign! 

Copyrighted material 
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' Reviews and Ratings of 
New Classical Releases 

MOZART: SYMPHONY NO. J9 IN E 
FLAT (K. 543); DIVERTIMENTO NO. 
15 IN B FLAT (K. 287) (1 -12 ") -NBC 
Symphony Orchestra; Arturo Toscaninl, 
Cond. RCA Victor LM 201 81 

Victor continues to glean Toscanini 
readings where it can. The Symphony 
disking data from a 1948 broadcast, 
while the Divertimento has the sound of 
similar vintage. Interpretatively, the lat- 
ter is a singing gem, and actually, buyers 
of Symphony No. 39 haven't had an out- 
standing group of diskings to select from. 
Despite the sound, which is below today's 
pst, this should be okay steady inventory. 

SIBELIUS: SYMPHONIES NOS. 6 AND 
7 (1.12 ") - PMBharmonla Orchestra. 
Herbert roe Karape, Cond. Asz,l 
35316 70 

Despite the number of competitive list- 
ings At the LP catalog on these two sym- 
phonies, particularly of the popular 
Seventh Symphony, von Karajan has little 
interpretative competition. Von Karajan'a 
Seventh, in particular, is a powerful, emo- 
clonal interpretation that will be the pre- 
ferred one for Sibelius fans for a long 
time. Exceptionally fine sound enhances 
this attractive buy. 

MOZART, CONCERTO NO. 1 IN B 
FLAT MAJOR FOR VIOLIN AND 
ORCHESTRA (K. 207); CONCERTO 
NO. 7 IN D MAJOR FOR VIOLIN 
AND ORCHESTRA (K. 7710 11.12 ") 

Arthu, Grumtaus, Vlolle; Vienna 
Symphony Orchestra; Bernhard Paam- 
ta tner, Cond. Eck LC 3230 77 

With this coupling. Grumiaux has com- 
pleted six of the seven Mozart violin con- 
certi. and dealers may do themselves and 
their customers a favor by demonstrating 
these sturdy, musical and handsomely re- 
corded performances. The playing offers 
the music in forthright style that will 
appeal to the discriminating buyer. The 
competition is not too keen, either. 

THE PHILADELPHIA WOODWIND 
QUINTET (I.12 ") - Columbia ML 
503 76 

A concert of widerangiog scope by first- 
chair woodwind players of the Philadel- 
phia Orchestra. It includes: Haydn 's Di- 
vertimento No I in B Flat; Beethoven's 
Sextet is E Flat (specially arranged for 
quintet); Hindemith's Kleine Kammer - 
mu.ik, Op. 24, No. 2; Ibert's Trois 

Scherzo 
Wind Quintet. This is a windfall not 
only for chamber music collectors but for 
students, players, anti fanciers of the 
woodwind group. William Kincaid, Ma- 
son Jones, John dp Lancie and the others 
are tops on their instruments. They make 
this set an unusually attractive buy. 

s CH UBER Tt SCHWANENGESANG 
(I -12i)--Hans Hotter, Baritone; Gerald 
Moore, Pianist. Angel 35219 73 

Within the limited confines of the 

Under market, this figura to be one of tep. 
top Items of the year. Actually not a 

cycle, but just a collection of Schubert's 
makes for a good packaging Peg. Holler 
is superb in a vocal and interpretive 
sense, and the presence of Moore is 

musical and sales aid. Such familiar fare 
as the "Serenade" and " Aufenthalt" Is 

included. Full German and English Mete 
help. 

VIRGIL FOX PLAYS BACH 11 -I2") 
RCA Victor I.M 053 74 

If a poll were taken of the average 
music lover's favorite Bach organ works, 
they would include every one of the 
pion in this LP: the "Toccata and 
Fugue in D Minor," the " Arioso;' Is 
dole( habito," "Come Sweet Death,' the 
"Prelude and Fugue in D Major" -and 
of the chorale preludes. those on "Slap 
era, Awake,' "Praise the Lord. the 

Mighty King," and 'Rejoice, Beloved 

Christians." Fox's is a proficent but 
highly romanticized Bach, made some- 
what the more unctuous by the over -rich 
modem sound of the organ in the River- 
side Church. Connoisseurs will prefer 
)Valcha, Videro, Weinrich or Biggs on 

baroque organ -yet this album will have 

much mass appeal, and probably outsell 
many connoisseur favorites. 

GREGORIAN CHANT (EASTER) 11.12") 

-Choir of the Monks of The Abbey of 
Saint Pierre de Solesmes: Dom Joseph 

Caked, Cond. London LL 1408 73 

One side carries an Easter Mass, and 

the Other Pieces From the Office. Superb 

singing and recording place this among 

the but disks in the category, and several 

Gregorian recordings have been surpris - 

ingly strong sellers. Timbre of the voices 

and subtle dynamics make the unison 

singing of the monks profoundly moving. 
Only drawback is the overly long bell 

ringing on side one. 

MOZART. COMPLETE WORKS FOR 
PIANO SOLO, VOL. XI 11 -12") - 
Walter Gleseklne. Angel 33078 70 

This is the final volume in the-set of 
I, to be issued first complete, and now 

as individual disks. It includes some of 
the lesser knesn works such as Eight 
Minuets and Trios (K. 315a), Allegro of 
a Sonata (K. 400), a Sonata Movement 
(K. 498a) and Six German Dances with 
Trios (K. 509). Most of the sales will be 
to connoisseurs and to students, shim 
this is charming and accessible musc. 

TWO PIANO CONCERT 1t- 12 ")-Ru- 
dolpb Ganz, Parthanla Vogelbaok, Pl- 
anes. Tiffany T 2000 68 

It's possible that there are enough 
Ganz pupils and disciples around the 
country to make this profitable entry. 
Also In its favor Is good sound and 
generally unavailable repertoire, most im- 
portant item of which is Schumann's 
Andante and Variations, Op. 46. But 
Grana and Vogelback are not Vronksy 
and Babin, and technically they are not 
up to the business at hand. 

Semi- Classical 
PORTRAITS OF ITAI.Y 11- I2") -Sym. 

phony Orchestra of Rome; David 
Whitehall, Cond. Camden CAL 298 -80 
This is wonderfully satisfying imagery 

music, much of which could easily be 
from a travelog sound track. A hob, 
Bowing sound is voiced by strings and 
woodwinds. Sample titles from the 15: 

"The Alps," "The Lakes,' "Venetian La- 
goon," "The Bridge of Sighs," "Sunset on 
the Adriatic,' etc. All were composed by 
Domenico Savino. The package has out- 
standing late -night jockey programming 
potential, and at $1.98 it's a fine retail 
buy. 

EL CONDE DE LUXEMBURG (I-12n 
-Luis Sagl -Veta, Elsa Marval, Coro. 
Radio Nacional de Espana. Orgnesla 
de Camara de Madrid. Montilla FM 
65 78 

Fine recording uf l.ehar's old \icnncse sung and presented. 

Reviews and 
Ratings of New 
Popular Albums 

Continued from page 38 

with especially great solo work on 
'Thur De Force" and "Dizzy Meets 
Sonny,' which would have been 
more appropriate tille for the LP. 

STAN RUBIN AND THE 
TICERTOWN FIVE IN MONACO....77 
(I -12 ") 
Jubilee 1024 

Material previously issued on ISinch 
LP's has been repackaged and retitled 
to cash in on the well -publicized 
Rubio appearance at THE wedding. 
'Dose earlier efforts have more obvi. 
oas enthusiasm than the later Victor 
sides by the Dixie combo. And with- 
out enthusiasm, this band can be 
pretty blah. Thite,, be sold to 
many who like their Dixie loud and 
not too subtle. Highlight: "Bailin' 
the Jack." 

favorite, which evidently lends itself ad- 
mirably to Spanish translation. Contain. 
ins. as it does, some of the maestro 'a 

most delightful cleffiso ( "Say Not Love 
Is a Dream,' etc.), and sung with esprit 
by Sagi -Vela and Elsa Marvel, "Luxem- 
borg" takes to an Iberian medium, like a 
duck to water. Should have a definite 
appeal, not only to the old set, but for 
anyone who likes old style operetta well- 

First C& W Deejay Conclave 
Continued from page 29 

western presentation emseed by 
Red Foley and Sonny James. With 
Crossroads TV Productions picking 
tIp the tab for expenses on the 
show, the CMDJA netted $1,219 
for its treasury. 

Those who participated in the 
full- evening presentation were Bill 
Wimberly's band, Nelson King, Red 
Foley, the Bonn Sisters, Brenda 
Lee, Uncle Cy Brasfield, Johnny 
Horton, the Philharmonieas, Lobby 
Horne, Pete Stamper, Jim Edward, 
Maxine and Bonnie Brown, Billy 
Walker, the Carlisles, Johnny Cash, 
Texas Bill Strength, Smiley Bur - 
nette, the Foggy River Boys, Red 
and Betty Foley, Sonny James, the 
Belew Twins, Chet Atkins, Janis 
Martin, Audrey Williams, Chuck 
Bowers, Earl Bowers, Bonny Can, 
Roy Drusky, Jerry Reed, Slim Wil- 
son, the Westport Kids, Junior 
Haworth, Shirley Caudel, Warren 
Smith and the Ferguson Sisters. 

Honor Nelson King 
A chicken and dumpling lunch- 

eon Friday at the Colonial Hotel 
sponsored by the "Ozark Jubilee" 
for Nelson King, CMDJA prexy, 

awarded the Ozark hillbilly 
medal usually reserved for dis- 
tinguished visitors. Presentation 
was made by Bill Dauer, of the 
local Chamber of Commerce. 

On Thursday night conclave 
visitors attended the presentation 
of the "Eddy Arnold Show," fea- 
turing Arnold and Chet Atkins. Sat- 
urday at 5:30 p.m. the conven- 
tioneers caught the "Ozark Jubilee" 

drurnik 
man 

fimrRt as zerr by WO 

network orginating from the Jewell 
Theater. Late Saturday the Red 
Foley Enterprises and Decca Rec- 
ords hosted the gathering with a 
cocktail and supper party. 

Playing an active part in arrange- 
ments for the three -day event were 
Ralph Foster, 'president of Cross- 
roads TV Productions; Si Siman 
and John Mahaffey, executive vice- 
presidnets of the firm; Les Kennon, 
Lou Black, and Lester E. Cox, 
chairman of the board of Cross- 
roads TV Productions, and Don 
Richardson, "Ozark Jubilee" tub - 
thumper, who looked after arrange- 
ments and the press. 

Among the music and record 
men present were Bob Burton and 
Bob Sour, BMI; Wesley Rose, Mel 
Force and Boudleaux Bryant, 
Acuff -Rose; Don Law and Bob 
Burrell, Columbia Records; Paul 
Cohen and Harry Silverstein, 
Decca; Jack Newman and Roy 
Horton, Peer International; Ken 
Nelson, Capitol; Chick Krum - 
packer, Bill Baker and Jack Dunn, 
RCA Victor; D. Kilpatrick, Mer- 
cury, and Nat Tannen, Tannen 
Music. 

Representing \VSM, Nashville, 
and his own firm, Cedanvood, was 
Jim Denny. On deck for "Big D 
Jamboree, Dallas, were Lawrence 
Thacker and Ed Watts. 

Winding up the festivities Sat- 
urday night was the awarding of a' 
plaque to Ralph D. Foster and the 
"Ozark Jubilee" crew by the 
CMDJA members. 

,s4t'...2 
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I ROCK ISLAND LINE 
and other folk songs by 

IMO BELLY 
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MAKE SUMME G A BREEZE 

FEATURE ALBUM OF THE MONTH HARRY BELAFONTE :4 CALYPSO All in brilliant "New 

Orthophonic" High Fidelity 

Sound except "Tommy Dorsey" 

and "Rock Island Line." 

45 EP's shown above only $1.49 

per record. Also available 

on Long Play only $3.98. 

("Rock Island Line," "Music 
From the Searchers," "Elvis 

Presley," "Four Lovers" 

available on 45 EP only.) 

the dealer's choice 

Natlemilly advertlied 

RCA ICTOR 

ORDER NOW THROUGH YOUR RCA VICTOR RECORD DISTRIBUTOR 
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ROLL OF tionoR 
JUNE 23, 1956 

H1T5 
TRADE MARK REG. 

THE NATION'S TOP TUNES For survey week ending June 13 

Week. 
I -asl oa 
Week Chat 

1. Moonglow and Theme From Picnic 1 11 
By Hudson, Delany. A Mill. (Dunning)- Published by Mille Columbia Pictures 

Music Corp. (ASCAP) 

REST SELLING RECORDS: M. Sicilian. Dec 29888; G. Catis, Coral 61618. 

2. Wayward Wind 
By Stan Lebousky -Herb Newman-Published by SVarm.:n :BMI) 
BEST SELLING RECORD: G. Grant, En 1013. 

RECORD AVAILABLE: T. Ritter, Cep 3430. 

3. Ivory Tower 
By Jack Fulton and Lois Steele- Published by E. H. hlorris (ASCAP) 
BEST SELLING RECORDS: C. Carr, Fraternity 734; O. Storm, Dot 15458. 

RECORDS AVAILABLE' Four Hues, Coral 61617; L. Guerrero, Real 1310; O. Williams, 
DeLuxe 6093. 

4. Standing On the Corner 
By Frank Loeser -Published by Frank (ASCAP) 
B EST SELLING RECORD: Four Lads, Col 40674. 

RECORDS AVAILABLE: N. Heft!, Epic 9158; D. Martin, Cap 3414; Mills Brother., 

Dec 29887. 

5. Heartbreak Hotel 
By Axton, Durden A Presley-Published by Tree i13511) 

REST SELLING RECORD: E. Presley, Vic 20.6420. 

RECORD AVAILABLE: Cadets, Modern 985. 

H. Picnic 

3 8 

2 12 

5 8 

4 16 

MIA 
Week 

Weeks 
lead 
week Chart 

6. Hot Diggity 6 15 
By Al Hoffman A Dick Manning- Published by Roncom (ASCAP) 

REST SELLING RECORD: P. Corno, Vie 20-6427. 

7. On the Street Where You Live 
By Lerner A F. Lowe -Published by Chappell (ASCAP) 

REST BELLING RECORD: V. Damon., Col 40654. 

RECORDS AVAILABLE: E. Fisher, Vic 20 -6329; L. Welk, Coral 61644; F. Wayne, 

Epic 9153. 

18 7 

8. I Almost Lost My Mind 
By Hunter -Published by hill A Rang. (BMI) 

REST RELLLNC RECORD: P. Boone, Dot 15472. 

RECORDS AVBILABLEI I. J. Hunter, M -G -11 10571. 

8. I'm In Love Again 
By Domino A Bartholomew -Published by Rte. (EMI) 

REST SELLL4G RECORD: F. Domino, Imperial 5386. 

RECORD AVAILABLE: Fonts.. Sisters, Dot 15462. 

10. Walk Hand In Hand 
By J. Cowell -Published by Republic (BM3) 

REST SELLING RECORD: T. Martin, Vie 20 -6493. 

RECORDS AVAILABLE' D. Vaughn, Rapp 143; A. Williams, Cadence 1288. 

Second Ten 

By George Dunning a S. Allen -Published by Shapiro- Bernstein (ASCAP) 
BEST SELLING RECORD' McOuire Sisters, Coral 61627. 

RECORDS AVAILABLE' S. Allen, Coral 61620; B. Bream., Vic 20 -6471; O. Dun - 

119g, Dec 29888; R. Maned., Mercury 70836. 

12. Graduation Day 
By Joel Sherman A Noel Sherman -Published by Sheldon Music (BMI) 

BEST SELLING RECORD: Rove: Boys, ABC -Paramount 9700. 

RECORDS AVAILABLE' Four Freshmen, Cap 3410; Lemmn. Sisters, Coral 61648. 

13. Happy Whistler 
By Don Robertson -Published by Birchwood Music (ASCAP) 

REST SELLING RECORD: D. Robertson, Cap 3391. 

9 7 

14 5 

11 8 

14. I Want You, I Need You, I Love You 21 3 
By Maurice Mysele A Ira Kosloff -Published by Elvis Presley Music (HMI) 

RECORD AVAILABLE: E. Presley, Vic 20 -6540. 

15. Transfusion 
By Jimmy Drake- Published by Paul Barrett (BMI) 

BEST BELLING RECORD: N. Norm. Dot 15470. 

18 2 

21. Long, Tall Sally 
By E. Johnson- Published by Venice (BMW) 

ZEST BELLING RECORDS' Litd. Richard, Specialty 872; P. Boone, Dot 15457, 

RECORD AVAILABLE: M. Robbins, Col 40679. 

15 3 

7 7 

9 8 

16. Magic Touch 
By Buck Ram -Published by Panther (ASCAP) 

B EST SELLING RF.CORDI Platten, hfercury 70819. 

17. Born to Be With You 
By D. Robertson -Published by L. H. Morrie (ASCAP) 
RECORD AVAILABLE: Chordettt., Cadence 1291. 

18. It Only Hurts for a Little While 
By Mack David A Fred Spielman- Published by Advanced Music (ASCAP) 
RECORD AVAILABLE: Amn Brother., Vic 20.6481. 

19. Blue Suede Shoes 
By Carl Perkins -Published by 181 -Lo Music, Toc. -11i6 A Range Songe, Inc. (BMI) 
REST SELLING RECORD: C. Perkins, Sun 234. 
RECORDS AVAILABLE' B. Rouble , Cap 3373; B. Bennett. Ring 4903; R. Hall, 
Dec 29980; P. W. King, Vic 204450; S. King and the Five Siring., Col 21303; 1. !Lowe, 

Dot 15456; 1. Mercer, Mercury 70803; E. Presley, Vic EPA -747; EPB -1254; S. Saylor, 
M -O -M 12197; L. Welk, Coral. 

11 12 

24 2 

24 4 

13 16 

20. I Could Have Danced All Night 22 5 
By Frederick Loewe A Allen lay Lerner -Published by Chappell (ASCAP) 
RECORDS AVAILABLE: C. Applewhlte, M-G -61 12220; P. Carle, Vie 20 -6460; R. 

Gooney, Col 40676; A. Lol-L, Welk, Coral 61644; D. Shore, Vie 206469; S. Sym, 
Do. 29903. 

Third Ten 
15 11 

21. Poor People of Paris (Jean's Song) 15 19 
By La Gaulante d. Pauvre -Jean Marguerite Monnot -Jack Lawrence -Published by 
Reg Connelly Music (ASCAP) 
REST JELLING RECORD* L. Baxter, Cap 3336. 
RECORDS AVAILABLE: W. Atwell, London 1628; L. Anthony, Topa 276; C. Atkins, 
Vic 20-6366; P. Beltran, Vic 203491; P. Clay, Col; L Clinton, Bell 1121; R. Moreau, 
Dee 29835; R. Roger, M{) -ht 12188; C. Powell, Groove 0144; J. Hansen, Remington 
25035; P. Terrace, nco 351; L. Welk, Coral 61592. 

21. More 
By Tom Glade: A Alex Alston.- Published by Shapiro -Bernstein (ASCAP) 
B EST SELLING RECORD, P. Como, Vic 20 -6554. 

24. My Blue Heaven 
By O. Wldtine & W. Do.aidson- Published by Leo Feiet (ASCAP) 

RECORD AVAILABLE' P. Domino, imperial 5316. 

24. Treasure Of Love 
By Lou Stallmen a Joe Shapiro -Published by Monument -Progressive (B)4) 
REST SELLING RECORD: C. McPhatter, Atlantic 1092. 

- 1 

29 5 

- 1 

WARNING -The title 'HONOR ROLL OP HITS" Is a registered trade -mark and the Bating of the 
bits ha. been copyrighted by Ib. Billboard. Use of either may not be made without The Iillboeld'. 
tome.. Requests for such corneal should be submitted is writing to the publlahen oI The Billboard 
q Tie Billboard, 1364 Broadway, New York 36, N. Y. 

26. A Tear Fell 

27. 

28. 

28. 

30. 

By Dorian Burton A Fuzee. Randolph -Published by Progressive (Mil) 
W EST BELLING RECORD: T. Brewer. Coral 61590. 
RECORDS AVAILABLE: A. Carter, Vic 6482; I. J. Hunter, Atlaelie 1086. 

Church Bells May .Ring 
By Willow. a Craft -Published by Ray Mexwtli -Hill a Rang. (Bb11) 
RECORDS AVAILABLE' Cadets, Modern 985; Diamonds, Mercury 70835; Willows, 
Melba 102. 

I Want You to Be My Girl 
By Goldner a Bereft- Publish.d by Kohl (BM!) 
RECORD AVAILABLE: Tee. -Agee, Gee 1012. 

18 16 

22 7 

26 6 

Sweet Old- Fashioned Girl - 1 
By Bob Merrill-Published by Valor (ASCAP) 
REST JELLING RECORD: T. Brewer, Coral 61636. 

Mr. Wonderful 
By Buck Holofcen.r- Weiss -Published by Velando Music (ASCAP) 
BEST JELLING RECORD: P. Lee, Dee 29834. 
RECORDS AVAILABLE: D. Collins, Coral 61591; T. Ring, Vic 20.6392; S. Vaughn, 
Mercury 70777; Mello- Lark., Epic 9146; B. A. Steele, ABC -Paramount 9669. 

13 13 

30. Glendora 
By Ray Stanley -Published by Amerlean (Bbl1) 
NEST SELLING RECORD: P. Como, Vic 20-6554. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet sales, disk jockey and juke box performances 
as determined by The billboard's weekly nationwide surveys. 
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ny] oard 
GENE VINCENT 

BE- BOP -A -LU LA 

record no. 3450 

THE 

'FOUR FRESHMEN 

GRADUATION 

record no. 3410 

JUNE 

CHRISTY 

INTRIGUE 
(room the United Mine Predoelbn 

"foreign Intrigue') 

YOU TOOK 

ADVANTAGE 

OF ME 

MARGARET 

WHITING 
TRUE LOVE 

(Prom the MGM Picture 
"ene Soety") 

HAUNTING LOVE 

record no. 3473 

LES PAUL MARY FORD 

CIMARRON (Roll on) -,; 
record no. 3444 

MARIMBA CHIAPAS 

MARIMBA CHARLESTON I FRANK DEVOL RUBY MURRAY 

TOY TIGER A VOICE IN THE 

CHOIR 

RED NICHOLS 

COOL TANGO 

INDIANA 
record no. 346.4 

ELLA MAE MORSE 
with LES BAXTER and His Orchestra 

I'M GONNA WALK 

COFFEE DATE 

record no. 3447 

ONESIME GROSBOIS 

THE LEFT BANK 
(C'est a Hambourg) 

record no. 3449 

IFeom the Universal-International 
Picture "Tor Tiger) 

THE THREE 

FISHERMEN 

record no. 3457; 

PLEASE HOLD 

ME TIGHTLY 

record no. 3465 

LES BROWN 

HIT THE ROAD 

TO DREAMLAND 

THAT CERTAIN 

FEELING 

ECM 
SIMON CRUM 

MUKI -RUKI 

BOP CAT BOP 

record no 3460 

SLEETS McDONALD 
YOU OUGHTA SEE 
GRANDMA ROCK 

HEART -BREAKIN' MAMA 

Meth songs from 
the Paramount Pictare 

"That Corwin Feeling') 

record no.3463 

MOMS 
TOMMY COLLINS 

THAT'S THE WAY 

LOVE IS 

NO LOVE HAVE I 

record no. 3466 record no. 3461 
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Check with the man from 

COLUMBIA 
Al Lindberg, Allied Appliance, Boston, Mass. 

cavmme- o,F 

BEST SELLING POP SINGLES 
On the Street Where You live 

We All Need love 
Vic Domone ... 40654 ... 4 -40654 

01. Standing on the Corner -My Lillie Angel.. The Four Lads 40614..440674 04. You Don't Know Me- Enchanted Jerry Vale 40110..440110 

0 2. (an You Find It in Your Heart- Forget Her ..Tony Bennelt .... 40667..4.40667 ii 5. Every Sunday Morning -Once Again ..Sammy Kaye 4.40698 

O 3. Whatever Will Be, Will Be (Hue Sera, Sera)-I've Gotta 

Sing Away These Blues.. Doris Day 40104.: 4.40104 

BEST SELLING POP ALBUMS 
-'W>L>- 

Caslles in Spoin 

Michel LeGrond . . C1-888 

B-8881 . . B-8882 . . B-8883 . . . B-8884 

n 1. My Fair Lady ..Rex Harrison, Julie Andrews, 

Original Cast ([5090..A -5090 

n2. Ambassador Tech. Louis Armstrong and His All Stars (L -840.. B -840 

O 3. Songs of the South. Norman lubolf and (hoir (L.860..13.860 

0 4. The Eddy Duchin Story.. Eddy Duchin (L.790.. B 790 

0 5. My Fair Lady. Percy Faith and Orchestra.... (1.895.. B- 8951.. B- 8951.. 8.8953 

0 6. Trapeze Music From the Sound Track of the Hecht and Lancaster 

Production (L -870 

BEST SELLING MASTERWORKS 
Rachmaninoff: Concerto No. 2 . !atomic, 

Ormandy -Philadelphia Orchestra ... ML -5103 

n1. April In Paris Jacqueline Francois, Michel LeGrand and His Hoch ML 5091 04. Delius: Paris Sea Drift. .Beecham -Royal Philharmonic Orchestra Mt 5019 

2. Goldberg Variations.. Glenn Gould ML 5060 5. Brahms: Double Concerto.. Walter, Stern and -Rose ML 5076 

06. Noel Coward at Las Vegas ML 5063 03. Vivaldi: Double Concerto..0istrakh, Stern, Ormandy- Philadelphia 

Orchestra ML 5087 

BEST SELLING FOLK RECORDS 

;rte 

Cra =y Arma 

You Done Me Wrong 
Boy Price ... 21510... 4 -21510 

1. You Are the One -Doorstep to Heaven.. Carl Smith 21522..4.21522 

02. Honky Tank Man -I'm Ready If You're Willing. Johnny Horton. 21504..4 -21504 

0 3. Make Him Behave -The Rockaway Rock.. The Collins Kids.. _21514..4.21514 

D 1. Unwanled Heart- Mirarle of Lore Eileen Rodgers 440708 

1. Round the Rainbow -An Evening Prayer Mahalie Jackson 440712 

O3. The Failhful Hussar -Six Fool Four. Louis Armstrong A His All Slats 40711 440711 

D 4. Theme From "The Proud Ones " -Who Gave You the Roses Lionel Newman 40717 

NEW FOLK 

RELEASES 

Everybody's Rockin' 

It's Heaven 

Werly Fairburn ... 4 -21528 

D 1. II Today Were the End of the World -God's In the Saddle Gene Aulry 4.11521 

1. The Walls or the Angels.-Just Can't Lire Thal Fast .Lefty Frinell .21530 411530 

3. I've Gal Leavio on My Mind -I'll Never Sland in Your Way Billy Walker 421531 

4. I'll Know You're Gone -How long Will li L.. tee Emerson 6 Mart; 

Robbins 4.21525 

5. Onie's Bop -I Wanna Hold My Baby..Onie Wheeler 4.21523 

SPECIAL RECORDINGS 

OF UNUSUAL INTEREST 

For Dancing 

SAMMY KAYE swings and sways 
MY FAIR LADY ... CL -885 
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J/..'É:`.. 

AND HIS ORCHESTRA .. 

PAGAN 

LOVE 

SONG 
with vocal by 

FRANKY 

CROCKETT 

R 

vlk records 
A Product of Rad.o Ccr,.oratton of Ame,a 

vr .;i........., 
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Best Sellers in Stores 
For survey week ending June 13 

RECORDS are ranked In order of their current nett 1 selling 
importance at the retail level, u determined by The Billboard's 
weekly survey of the top volume dealers in every important market 
area. Wbea significant action le reported on both aides of a 

record, point' are combined to determine 
position oa the chart. In such a case, Weeks 

ml. both sides are listed in bold type, the Ld ere 

Week Nadine aid. on top. Week Chart 

1. WAYWARD WIND (BMI) -G. Grant.. 1 8 

No Mon Than Forever (ASCAP) -Era 1013 

2. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff 
Theme From "Pled." ( ASCAP) -Dec 29888 

2 10 

3. STANDING ON TILE .;ORNER 
(ASCAP) -Four Lads 4 9 

MY LITTLE ANGEL (BMI) -Col 40574 

4. I'M IN LOVE AGAIN (BMI) - 
F. Domino 
MY BLUE HEAVEN (ASCAP)- 

Imperial 5386 

5 8 

5. I ALMOST LOST MY MIND 
(BMI) -P. Boone 10 2 

I'M IN LOVE WITH YOU 
(HMI) -Dot 15472 

0. HEARTBREAK HOTEL (BMI) - 
E. Presley 3 16 

I Wm the One (BMI) -Vic 20 -6420 

7. I WANT YOU, I NEED YOU, I 

LOVE YOU (BMI) -E. Presley 12 4 

MY BABY LEFT ME (BMI) - 
Vie 20 -6540 

8. TRANSFUSION (BMI) - 
Nervous Norvus 11 3 

Dig 00M1) -Dot 15470 

9. IVORY TOWER (ASCAP) -C. Carr... 7 11 

Please, Please Believe Me ( ASCAP)-- Fraternity 734 

10. MOONGLOW AND TIEEME FROM 
"PICNIC" (ASCAP) -G. Cates 6 10 

Rio Batucada (ASCAP) -Coral 61618 

11. HAPPY WHISTLER (ASCAP)- 
D. Robertson 9 8 

You're Free to Go (ASCAP) -Cap 3391 

12. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 13 3 

We All Need Lom (ASCAP) -Col 40654 

13. MORE (ASCAP) -P. Como 22 2 

GLENDORA (BMI) -Vio 20 -6554 

14. HOT DIGGITY (ASCAP) -P. Como 8 16 
Juke Boa Baby ASCAP) -Vic 20 -6427 

15. BORN TO BE WITH YOU (ASCAP)- 
Chordettes 

Love Never Changes ( ASCAP) -Cadence 1291 

16. IT ONLY 3URTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers.. 20 4 

H Yon Want to See Mamie Tonight (ASCAP)- 
Vic 20-6481 

17. PICNIC (ASCAP) -McGuire Sisters... 15 5 
Delilah Jon. (ASCAP) -Coral 61627 

18. TREASURE OF LOVE (BMI) - 
C. MePhatter - 1 

When You're Sincere 01M1)- Atlantic 1092 

19. GRADUATION DAY (BMI) - 
Rover Boys 21 2 

1 Hear Music (ASCAP)- ABC -Paramount 9700 

20. 1 WANT YOU TO FE MY GIRL 
(BMI)- Teen -Agers 19 7 

l'm Not a Know -It -All (ASCAP) -Gee 1012 

21. IVORY TOWER (ASCAP) -G. Storm. 18 5 
I Ain', Gonna Worry (BMI) -Doi 15458 

22. MAGIC TOUCH (BSII)- Platters 14 13 
Winner rake All (ASCAP) -Mercury 70919 

22. WALK HAND IN HAND (BMI) - 
T. Martin - 4 

Flamenco Love (ASCAP) -Vie 206493 

24. BE- BOP -A -LULA (BMI) -G. Vincent. - 
Woman Love (BMI)-Cap 3450 

25. SWEET OLD -FASHIONED GIRL 
(ASCAP) -T. Brewer - 1 

Goodbye, John (BMI) -Coral 61636 

. POP RECORDS & SHEET MUSIC JUNE 23, 1956 

Most Played in Juke Boxes 
For survey week ending June 13 

RECORDS are ranked in order of the 'realest number of playa in 
juke boxes thruout the country, as determined by The Billboard'' 
weekly survey of the nation's Juke box operator. When signifiant 

play is reported on both aida of a record, 
points are combined to detenelee position Weeks 

71Y oe the chart In such a case, both ,idee are Laat on 
War listed ln bold type, the leading aide oe top. Week CReel 

1. HEARTBREAK HOTEL (BMI) - 
E. Presley 1 13 
1 Wee the One (BMI )-Via 20-6420 

2. WAYWARD WIND (BSII) -G. Grant.. 5 4 
No Mom Than Forever (ASCAP) -Era 1013 

3. IVORY TOWER (ASCAP) -C. Carr.... 2 8 
Please, Pease Believe Me (ASCAP)- Fraternity 734 

4. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff.... 6 6 
Theme From "Picnic" (ASCAP) -13m 29888 

5. STANDING ON THE CORNER 
(ASCAP) -Four Lads 

MY LITTLE ANGEL (BMI) -Col 40674 
9 5 

6. I'M IN LOVE AGAIN (BMI)- 
F. Domino 12 8 

MY BLUE HEAVEN (ASCAP)- 
Imperial 5386 

7. BLUE SUEDE SHOES (BMI) - 
C. Perkins 4 14 
Honey, Don't (BMI) -Sue 234 

7. IVORY TOWER (ASCAP) -C. Storm.. 10 6 
I Ain't Gonna Worry (BMI} -Dot 15458 

9. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -G. Cates 8 7 
R(o Batucada (ASCAP) -Coral 61618 

10. HOT DIGGITY (BMI) -P. Como 3 14 
Juke Box Baby (BMI) -Vic 20 -6427 

11. MAGIC TOUCH (ASCAP)- Platters... 7 11 
Winner Take All ( ASCAP(- Mercury 70819 

12.. HAPPY WHISTLER (ASCAP)- 
D. Robertson 13 4 
You're Free to Go ( ASCAP)- -Cap 3.391 

13. I WANT YOU, I NEED YOU, I LOVE 
YOU (BMI) -E. Presley IS 3 

MY BABY LEFT ME (BMI) - 
Vie 20 -6540 

14. I ALMOST LOST MY MIND (BMI) - 
P. Boone 16 2 
I'm in love With You 03M1)---Dot 15472 

15. A TEAR FELL (BSII) -T. Brewer.... 11 14 
Bo Weey6 (BMI) --Coral 61590 

18. LONG, TALL SALLY (BMI) - 
P. Boone 14 8 
Any Place In Heaven (ASCAP) -Dot 15457 

17. 1T ONLY HURTS A LITTLE WHILE 
(ASCAP) -Ames Brothers 
H You Warn to Sce Mamie Tonight (ASCAP)- 

Vlc 20.6481 

18. TRANSFUSION (BMI) - 
Nervous Norvus 
Dig (BMI)`Dot 15470 

19. LONG, TALL SALLY (BMI) - 
Little Richard 19 
Suppia' and 1ß-6m' (BMI( -Specialty 572 

20. PICNIC (ASCAP) -McGuire Sisters... 20 
Delilah loua (ASCAP) -Cotai 61627 

7 

3 

Best Selling Sheet Music 
Tunes are ranked in order of their current national 

selling importance at the sheet music jobber level. 

Wate 
ml, Last w 
Week Week CYas1 

L ivory Tower (E. H. Morris) I 1 

2. Walk Eland is Hand (Republic) 2 7 

3. Wayward Wind (Warman) 4 4 

4. Standing O. the Comer (Frank) 3 6 

4. Moo.ow (Mills -Columbia Pictures) 8 6 

6. PReir (Sharlro-Bernrtele) 6 6 

7. On the Street When Yoo Live (Chappell) I 7 

S. Hut DIgeny (Ronson)) 7 15 

9. Graduation Day (Sheldon) le 2 

16. I Could Have Danced All Night (Chappell ) 12 4 

11. Heartbreak Hotel (Tree) 9 1e 

12. Poor People of Parts (Connelly) 11 18 

13. Mr. Wonderful (Laurel) 12 13 

14. Rock and Roll Warta (Sheldon) 14 31 

15. H.DDy Whistler (Birchwood) - I 

Most Played by Jockeys 

SIDES 

Tide 
Weer 

For survey week ending June 13 

r of playa oa are ranked In order of the greatest numbs 
disk Jockey radio shows thruout the country. 
Results are based on The Billboard's weekly 
survey among the nation's disk Jockeys. 

Wake 
Lat ea 
Week CLSI 

1. WAYWARD WIND (BMI) -G. Grant.. 2 7 
No More Than Forever (ASCAP) -Era 1013 

2. MOONGLOW AND THEME FROM 
"PICNIC" (ASCAP) -M. Stoloff.... 1 10 
Theme From "Picnic" (ASCAP) -Dec 29888 

3. STANDING ON THE CORNER 
(ASCAP) -Four Lads 3 8 

My Little Angel (39111 -Col 40674 

4. MOONGLOW AND THEME FROM 
PICNIC" (ASCAP) -G. Cates 8 10 
Rio Batucada ( ASCAP)- -Coral 61618 

5. ON THE STREET WHERE YOU 
LIVE (ASCAP) -V. Damone 9 4 
We All Need Love (ASCAP) -Col 40654 

6. I'M IN LOVE AGAIN (BMI) - 
F. Domino 7 5 
My Blue }leaven (ASCAP)-Imperial 5386 

7. HEARTBREAK IIOTEL (BMI) - 
E. Presley 4 18 
I Was the One 03M1)-Vic 20-6420 

8. I ALMOST LOST MY MIND (BMI) - 
P. Boone 17 5 
Ten in Love With You (BMI) -Dot 15472 

9. HOT DIGGITY (ASCAP) -P. Como.. 5 15 
Juke Box Baby (BMG-Vic 20ó427 

10. HAPPY WHISTLER (ASCAP)- 
D. Robertson 
You're Free to Go (ASCAP) -Cap 3391 

6 8 

11. IVORY TOWER (ASCAP) -G. Storm.. 10 7 
1 Aln t Gonna Worry-Dot 15458 

12. IVORY TOWER (ASCAP) -C. Carr.. 12 9 
Please, Please Believe Me (ASCAP)- Freteeelty 734 

13. WALK HAND IN HAND (BMI) - 
T. Martin 18 5 
Flamenco Lore -Vic 206493 

14. BORN TO BE WITH YOU (ASCAP)- 
Chordettes 15 3 
Love Never Changea (ASCAP) -Cadence 1291 

15. I WANT YOU, 1 NEED YOU, I LOVE 
YOU (BMI )-E. Presley 23 2 

My Baby Left Me (BMI) -Vic 20 -6540 

16. GRADUATION DAY (BMI) - 
Rover Boys 19 0 
I Hear Musts (BMI) -ABC -Paramount 9700 

17. GRADUATION DAY (BMI) - 
Four Freshmen 25 3 
Lonely Night in Parie (ASCAP) -Cap 3410 

18. HOW LITTLE WE KNOW (ASCAP)- 
F. Sinatra 13 4 
Five Hundred Ouys (ASCAP) -Cap 3423 

19. GLENDORA (BI) -P. Como - 1 

More (ASCAP) -VIv 206554 

20. PICNIC (ASCAP)- McGuire Sisters.... 16 5 
Delilah Jones (ASCAP) -Coral 61627 

21. TRANSFUSION (BMI) - 
Nervous Norvus 21 2 
Dig (B911)-Dot 15470 

22. IT ONLY HURTS FOR A LITTLE 
WHILE (ASCAP) -Ames Brothers... - 2 

See Mamie Tonight (ASCAP) -Vic 20 -6481 

23. POOR PEOPLE OF PARIS (ASCAP)- 
L. Baxter 23 19 
Helen of Troy (ASCAP) -Cap 3336 

23. MAGIC TOUCH (BMI) -Platters.... 11 11 
Wl ,ee Take AB ( ASCAP)- Mercury 70019 

25. I COULD HAVE DANCED ALL 
NIGHT (ASCAP) -S. Syms 20 2 
World le My Corner (ASCAP) -Dec 29903 

Copyrighted material 
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FROM THE NEW MGM PICTURE "HIGH SOCIETY" 

A GREAT COLE PORTER HIT 

NICK 
NOBLE 

"YOU'RE 

SENSATIONAL" 
AND 

A GREAT UP TEMPO FLIP 

"KEEPING COOL" 
(WITH LEMONADE) 

MERCURY 70897 

THE 

GAYLORDS 
SWINGING WITH A 

NEW RHYTHM! 

"ONE NIGHT 

ONLY" 
AND 

"FIRST ROW BALCONY" 

MERCURY 70891 

DAVID 

CARROLL 
TWO MONEY MAKING 

INSTRUMENTALS! 

"MARIMBA 

CHARLESTON" 
AND 

"WHISPERING" 
MERCURY 70896 

IMPORTANT NOTICE TO DEALERS 

For January in June traffic, take part in Mercury's lc Premium Sale. 

For all details contact your Mercury distributor NOW! 

WATCH THESE GO 

RICHARD 

HAYMAN 
"Autumn 
Concerto" 

AND 

"STREET OF TEARS" 
MERCURY 70884 

EDDIE 

HEYWOOD 

"Soft Summer 
Breeze" 

AND 

"HEYWOOD'S BOUNCE" 
MERCURY 70863 

Cgpyrighted material 
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CHARLIE 
IAPPLEWHITE 

'TAIL 'Suited PLUGGED ON 
ED SULLIVAN'S 
C85-TV SHOW 

MORE, 

MORE 

AND GIVE HOW 
MORE 

cad 

Will US LUCKY MY HEART Wi 

STILI BE YOURS 
MGM 12272 

1(12272 

LEROY 
HOLMES 

& His Orch. & 

Chorus 
THEME FROM 

"THE PROUD 

ONES" 
an d 

WOULDN'T 

IT BE 

LOVERLY 
iM 122 

K12275 

ROSALIND 
PAIGE 

HAVE FAITH 

AND HAVE 

PATIENCE 
end 

LET ME BE THE 

FIRST ONE 
MGM 12229 

1(12229 

THIS YOU 

DAY ARE 
MGM 12288 K12266 

TAkitimmerrilo 
WHEN YOU'RE 

SMILING 
and 

ROLLIN' THE BOOGIE 
MGM 12258 K12258 

From Sound 
Track 

THE 
SWAN 

13399 

The 
WEDDING 

ALBUM 
Richard Ellsasser 

E3398 X1203 

X1202 X1204 

HI- FI -ing 
HERD 

Woody Herman 
and His Orch. 
E3385 X1282 
X1281 X1283 

PAW 
61LLVVr»- 

VARIETY 

fASH BX 
P1K 

SOMá600r s7qtE 44y MvCGMACfMA 
NhGM 17 K11177 

BARRY 
GORDON 

10 YEARS 

TO GO 

HOW DO WE 

LOOK TO THE 

MONKEYS 

(Cha- CheCha) 

MGM 12276 
K12276 

New Country Stor 

BUCK 
GRIFFIN 

STUTTERIN. PAPA 
and 

WATCHIW THE 

1:10 ROLL BY 

MGM 12284 
K12284- 

Cowittz F 
FORGETTING 

and 
SEND FOR MY BABY 
MGM 12251 012251 -ad 

CRYING 'CAUSE I LOVE YOU 

Plugged n 
"Slag. Show" 

C85 -TV 

and . 

A PERFECT UNDERSTANDING 
MGM 12273 1(12273 

MOOD 
INDIGO 

FRAN WARREN 

83394 71300 

X1299 X1301 

Cltauutobe 
JUNE I WHEN THE RED, 

NIGHT RED ROBIN 
MGM 12274 012174 

warne. 

OH, ROCK 
Lionel Hampton 

p 

E3386 
His Orch. 

X1284 X1286 

Territorial Best Sellers 

Listings are based on late reports secured from 

Atlanta 
], Moosalow and Theme From "Neale" 

M. Stoloft, Dec. 
2. Wayward Wlsd, G. Grant, EM 
3. Be -Bnp-A -Lupo G. Vincent, Cap. 
4. Oa the Stmt Where You the 

V. Damone, Cot. 
S. Heartbreak Hotel, E. Presley, Vic. 

Baltimore 
L I Almost Lost My MIN, P. Bone, Da 
2. Moendnw and Theme Prom "Pkok" 

M. Stoloft, Dec. 
3. Wayward Wharf, O. Grant, Era 
4. Pm W Lo.. WHY Y, P. Boone, Dot 
5. Pm I. Lore Apia, F. Domino, Imp. 
6. Mme, P. Como, Va. 
7. I Wm. Yoe to Be My GM 

Teen- Ao,rs, Gee 
I. Hot Doe Buddy Buddy, B. Haley, Dec. 
9. I Wut You, I Need You, I lase You 

E, Presley, Vic. 

Boston 
L Ma s3a' and Theme From "Pk.k" 

M. Stoloffr Dec. 
2. Gradutlos Day, Rover Bye, Pmt. 
3. Bore to Be With You, Cbordettrs, Cdc. 
4. Mon, P. Como, Via. 
9. Wayward Wind, G. Grant, Era 
6. Heartbreak Hotel, E. Presley, Vic. 
7. On the Street Whm Yoe Live 

V. Damone, Col. 
8. Trans.., N. Norvus, Dot 
9. How Little We .ow, F. Sinatra, Cap. 

Buffalo 
I. I Almost Last My Mind, P. Boone, Dot 
2. My B.. Heave., F. Domino, Imp. 
3. Heartbreak Hotel. E. Presley, Vic. 
4. Macle Toney, Platters, Mrr. 
5. Mouatinw and Thew Frsm "P(nee" 

M. Stoloft, Dec. 
6. Sion, P, Como, Vic. 
7. Alkóbmy Moon, P. Put, Mer. 
I. Treasure of Love, C. McPhattrr, Atc. 
9. Hot DOglty, P. Como, Vic. 

Chicago 
1. ylamlow and Theme From 'Pkok" 

G. Cates, Cor. 
2. SMadlag J. He Conger, Four Lads, Col. 
3. Heartbreak Hood, E. Presley, Vic. 
4. Wayward WIad, G. Grant, Er, 
5. Ivory Tower, C. Carr, Fry. 
6. I Almost Lost My Mod, P. Boone, Dot 
7. Happy Wbl.Ik,, D. Robertson, Cap. 
8. On the Street Where Yo. LOe, 

V. Damone, Col. 
9. Hot Dlgalty, P. Como, Via. 

Cincinnati 
1. Wayward WIN, G. Grant, Era 
2. Standlna On the Comm, Four Lads, Col: 
3. I'm In Love Apte, F. Domino, Imp. 
4. Traoduabn, N. Samos, Dot 
r. Cltureb Belk May Ring, Diamonds, Me, 
6. I Want Wu to Be My GM 

Teen -Agen, Gee 
7. holy Tower, C. Carr, Fty. 
S. Hot DWI., P. Como, Vic. 
9. Heartbreak Hotel, E. Presley, Vic. 

Cleveland 
I. Mooaglow and Theme From "Pkok" 

G. Cates. Cor. 
2. Oe the Street Where Yoe Live 

V. Damone, Col. 
3. Pick, McGuire Sister, Cor. 
4. I Almost Lost My MIN, P. Boone. Dot 
5. Tr same of lave, C. McPhallor, At, 
6. Standing Os the Comer, Four Lads, Col. 
7. Boor to Re \6116 You, Chordcltes, Cdc. 
8. Sweet (lld-Fashiosed Girt 

T. Brewer, Cor. 
9. Heartbreak Hotel, E. Presley, Vic. 

Dallas -Fort Worth 
1. Moundow and Theme From "Mile" 

M. Stoloft, Dec. 
2. Wayward WId, G. Grant, Era 
3. For In Lave Again, F. Domino, Imp. 
4. Sly Baby Left Me, F.. Presley. Vie. 
5. Heartbreak HoeI, E. Presley, Vic. 
6. It Only Hurts for a LIttle While 

Ames Bros.. Vic. 
7. Lana, Tall Sally, Little Richard, Six. 
L Transfusion, Norms, Dot 
9. Happy Whistler, D. Robertson, Cap. 

Denver 
1. Wayward Wind, G. Grant, Era 
2. Ieory Tower, O. William, Del. 
3. Pkak, McGuire Sisters, Cor. 
4. Born to Be With You, Chordetles, Cdc. 
s. 1 Want Yoa to Be My Old 

Teen- Agery, Gee 
6. 1 Want You, i Need Yoe, I Love Yoa 

E. Presley, Vic. 
7. Bloonglow and Theme From "Plonk" 

M. Stoloff Dec. 
8. Church Bells May Rle6, Diamonds, Mer. 
9. It Oaly Mr. for a .Ittla While 

Ames Brothers, Vic. 

Detroit 
1. Wayward Wiad, Goai Grant, Era 
2. I Almost test My Mind, Pat Boone, Dot 
3. Pkok, McGuire Sisters, Cor. 
4. Moo. low and Theme From "Pkaie" 

M. Stoloft, Dec. 
5. I'm M Love Apin, P. Domino, Imp. 
6. My Baby Len Me, Elvis Presley. Vic. 
7. Treasure of Love, C. McPhalter, All. 
B. Graduation Day. Rover Boy., Pmt. 
9. Heartbreak Hotel, E. Presley, Vic. 

Kansas City 
1. Monnolow and Theme From "Pkak" 

M. Stoloft, Dec. 
2. It Only Marts foe a Little HMI* 

Ames Brothers, Vie. 
3. Wayward Wind, G. Grape, Era 
4. Standing Oa the Corner, Four Lads, Col. 

For survey week ending June 13 

top dealers in each of the markets listed. 

n. Happy WYlstIer, D. Robertson, Cap. 
6. I Almost Lad My Mind, P. Boone, DM 
7. Troasfadoo, N. Norvus, Dot 
I. In a Shooty I. Old Shanty Town 

S. Smith, Epi. 
1. I'm in Love And, F. Domino, Imp. 

Los Angeles 
L M000ahw and Theme From "Pkak" 

G. Cates, Cor. 
2. Wayward Wind, G. Grant, Era 
3, Happy Wblitler, D. Robertson, Cap, 
4. Stand. On the Corser, Four Lads, Col, 
S. Heartbreak ItMel, E. Presley, Vic. 
6. Hot DdUII7, P. Como, Vk. 
7. Ivory Tower, G. Storm, DM 
B. M000alew a.d flame From "P.O. 

M. Sto1Ml, Dec. 
9. Wa1Y Hand lo Haut, A. Williams, Cdc. 

Milwaukee 
1. Stoodloe Oa the Corser, Four Lads, Col. 
2. Wayward Wied, G. Grant, Era 
3. I Almort Last My Mlpd, P. Boone, Dot 
4. Bon to Be WI, You, Chordetlts, Cdc. 
5. Free, T. Leonetti, Cap. 

,6. Church Bdla May litent, Diamonds, Mer. 
7. How Little 'We Kma, F. Sinatra, Cal. 
IL Heartbreak Hold, E. Presley, Vic. 
9. Ow th Street When Y. Liro 

E. Fisher, Vic. 

Minneapolis -St. Paul 
1. Wayward Wind, Goal Grant, Era 
2. H Only Horta for Llltl. W9HO 

Ames Bros., Vic. 
3. Moorttlow and Theme From "Pkok" 

M. Stoloft, Dec. 
4, Be -Bop-A -Lalo, G. Vincent, Cap. 
5. Stand.. O. the Comer, D. Martin, Cap. 
6. I'm In Lave Again, F. Domino, Imp. 
7. Store, P. Como. Vic. 
8. On the Street When You Cho 

E. Fisher, Vic. 
9. Porteuese Waahtrwma. 

J. (Fingers) Carr, Cap. 

New Orleans 
I. Mama/ow a. Theme From " Piral," 

M. Stolon, Dec. 
2. Wayward WInd, G. Grant. Era 
3. Heartbreak Hotel, E. Presley, Vic. 
4. Treasure of Love, C. McPbatter, Ail. 
6. On the Street Where You Lim 

V. Damone, Col. 
7. l Almost Lost My MI., Pat lionne, DM 
II. Standln. On the Corner, Four Lads, Col. 
9. Poor People of Paris, L. Baxter, Cap. 

New York 
1. Moo.dow and Theme From "Pkok" 

M. Stoloft, Dec. 
2. Wayward W hid, G. Grant, Era 
3. Heartbreak Hotel, E. Presley, Vic. 
4, SNOW. O. the Corser, Four Lad,, Col. 
S. GrNutlou Day, Rorer Boys, Pmt. 
6. Poor People of Paria, L. Baxter, Cap. 
7. O. the Street When Yoe U.e 

V. Damone, Col. 
S. Hot Dimity, P. Como, Vk. 
9. hory Tower, C. Carr, Fly. 

Philadelphia 
1. Moomtlow aN Theme From "Pkek" 

M. Molest. Dec. 
2. Wayward Wind. G. Grant, Era 
3. Standing On the Comm , D. Martin, Cap. 
4. Heartbreak Hotel. E. Presley. Vic. 
5. On the Street Where You Lk. 

V. Damone, Col. 
6. Hot DlaaHy, Perry Como, Vic. 
7. loon Tower. O. Williams. Del. 
8. Graduation Day. Rorer. Bals. Pmt. 
9. Gkadora, P. Como, Vic. 

Pittsburgh 
1. More, P. Como. Vic. 
2. 1 Almost Lost My MInd, P. Boone, DM 
3. Be- Bop -A -Lela, G. Vimenl, Cap. 
4. I Want Yoe, 1 Need You, I Lore Yoe 

F. Presley, Via. 
S. Marralow and Theme From "Pkok" 

G. Cates, Cor. 
6. On the Slnet Where l'on Lhe 

Vlc Damone, Col. 
7. Pkak, McGuire Sisters, Car. 
8. Hrealhreak Had, E. Presley, Via. 
9. Can Yoe Find It In Your Heart 

T. Bennett, Col. 

St. Louis 
1. Wayward WIN, G. Grant, Era 
2. 5h141m Os the Corner, Four Lads, Col. 
3. Transfusion, N. Nones, Dot 
4. MoosRlow Lid Theme From "!teak" 

G. Cate,, Car. 
5. Graduation Day, Rover Boys. Pmt. 
6. 1 Almost Lost My 91ho, P. Boone, Dot 
7. On the Street Where You Live 

Vic Damone, Col. 
8. Walk Hand is Hand. T. Manin, Vic. 
P. Too Close for Comfort, E. Gormc, Pm, 

San Francisco 
1. Moonaksw Lid Theme From "Pkok" 

Stoloft Dec. 
2. Hrntbnak Hotel, E. Presley. Vic. 
3. hory Tower. O. Williams, Del. 
4. Wayward NInd, G. Grant, Era 
5. Hot Melly. P. Como, Vic. 
6. Standing On the Comer. Four Lads. Col. 
7. Graduation Day, Roser Boys, Pmt. 
it Happy Whistler, D. Robertson, Cap. 
9. How I.11í1. W. Know, F. Sinatra, Cap. 

Toronto 
1. Moo.alow and Theme From "Menke" 

M. Stoloft Dec. 
2. Wayward Wind, G. Grant, Cor. 
3. Ieory Tower, C. Carr, Fly. 
4. Heartbreak Hotel,, E. Presley. VO. 
S. My Blue Heaven, P. Como, Imp. 
6. Standing Oa lbe Comm. Four Lads, Col. 
7. Cu Vos Find It Is Your Heart 

T. Bennett, Col. 
8. Hot DlIMBy, P. Como, Vic. 
9. Walk Hand I. Hand, T. Morfil, Vic. 
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JUNE 

RELEASE 
H ITS a re a habit on( CORAL 

JOHNNY 

DESMOND 

THE PROUD I ONLY KNOW 

ONES I OVE YOU 
Coral 61663 9 -6166L3 

THE 

LANCERS 

THE FIRST 

FREE TRAVELING 
SALESLADY 

Coral 61665 9 -61665 

DON 

CORNELL 

GRAZIE 
Coral 61659 9 -61659 

COULD 

YOU 

ALAN 

DALE 

NO ONE 
I 

ME AND 
YOU 

HOME THE MOON 
Coral 61666 9 -61666 -- NEW LAWRENCE WELK ALBUMS I-- 

CHAMPAGNE POPS PARADE 
MOONGLOW and THEME FROM PICNIC 
STANDING ON THE CORNER 
MY LITTLE ANGEL 
WAYWARD WIND 
HOW LITTLE WE KNOW 
PRACTICE, PRACTICE WHAT YOU PREACH 

I COULD HAVE DANCED ALL NIGHT 
ON THE STREET WHERE YOU LIVE 
I'VE GROWN ACCUSTOMED TO HER FACE 
ROCK 'N' ROLL RUBY 
GRADUATION DAY 
WHAT A HEAVENLY NIGHT FOR LOVE 

CRL 57078 

Arsiik LAWRENCE 
IVAI WELK 

"-; 4 " ........ 

SAY IT WITH MUSIC 
Sparkling Champagne Medleys of 36 
All-Time favorites ... CRL 57041 EC 82027 

MY FAIR LADY 
1 COULD HAVE DANCED ALL NIGHT ON THE STREET WHERE YOU LIVE 

I'VE GROWN ACCUSTOMED TO HER FACE WITH A LITTLE BIT OF LOVE 

EC 81133 
rPk,. s. 
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Week 

4 

Best Selling Pop Records in Britain 
(For Weok Eadlag Jag. 91 

Printed 1hrtr the courtesy of We "Now Musiul Expren," 
Britain's Foremost Musical Publicatlon. 

TIN Last 
Week 

1. I'LL BE HOME -Pat Boone (London) 
2. LOST JOHN -Lonnie Donegan (Nita) 
3. HEARTBREAK HOTEL -Elvis Presley (HMV) 
4. NO OTHER LOVE -Ronnie Hilton (HMV) 
S. A TEAR FELL- Teresa Brewer (Vogue /Coral) 5 

6. HOT DIGGITY -Perry Como (HMV) 6 
7. SAINTS ROCK AND ROLL -Bill Haley Comets (Brunswick) 7 

8. MYSEPTEMBER LOVE -David Whitfield (Decca) 8 

9. BLUE SUEDE SHOES -Elvis Presley (HMV) 8 

10. BLUE SUEDE SHOES -Carl Perkins (London) 17 

II. THE HAPPY WHISTLER -Don Robertson (Capitol) 12 

12. ROCK AND ROLL WALTZ -Kay Stan (HMV) 10 

13. MOONGLOW AND THEMB FROM "PICNIC " -Morris Stolofl (Brunswick) 16 

14. TOO YOUNG TO GO STEADY -Nat (King) Cole (Capitol) 15 
15. ONLY YOU- Hlllloppers (London) U 
16. POOR PEOPLE OF PARIS- Winifred Atwell (Data) 13 

17. OUT OF TOWN -Max Bygraves (HMV) 
18. MAIN TITLE -Billy May Orchestra (Capitol) 10 

19. GAL WITH THE YALLER SHOES -Michael Holliday (Columbia) 
20. MOUNTAIN GREENERY -Mel Teten (Vogue /Coral) - 
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LITTLE WILLIE JOHN 

FEVER 
b/w 

LETTER FROM MY 

DARLING 
King 4935 

OTIS WILLIAMS PT 
CHARMS 
IVORY TOWER 

DeLuxe 6093 

ONE NIGHT ONLY 
b/w 

IT'S ALL OVER 

De Luxe 6095 

JAMES BROWN '11,7: 

FAMOUS FLAMES 

PLEASE, PLEASE, PLEASE 

Federal 12258 

I DON'T KNOW 
b/w 

I FEEL THAT OLD 

FEELING COMING ON 
Federal 12264 

EARL BOSTIC and 
BILL DOGGETT 

MEAN TO ME 
b/w 

THE BO -DO ROCK 
King 4930 

MAC CURTIS 

IF I HAD ME A WOMAN 
b/w 

JUST SO YOU (ALL ME 
King 4927 

THE MIDNIGHTERS 

OPEN UP THE 

BACK DOOR 
b/w 

ROCK, GRANNY, ROLL 
Federal 12260 

EARL BOSTIC 

BUGLE CALL RAG 
b/w 

I'LL STRING ALONG 

WITH YOU 
King 4905 

BILLY CAYLES 

IF I HAD NEVER 

KNOWN YOU 
b/w 

I'M TORE UP 
Federal 12265 

KING 
RECORDS 

Tunes With Greatest Radio-TV Audience 
Tunes, listed alphabetically, have the greatest audiences on network 
station programs in New York, Chicago and Loa Angeles. Lists are 
baud on John O. Putman'a copyrighted Audience Coverage Indu. 

Radio 
Bid D (R) (M)- Frank -ASCAP 
Can You Find It in Your Hurt? (R)- 

Witmark -ASCAP 
Cimarron (R)- Peer -BMI 
Don't Cry (R) (M)- Funk -ASCAP 
Flamrnco Love (R)- Bregman, Vocco A 

Cono.-ASCAP 
Graduation Day (R)- Sheldon -BMI 
Happy Whistler (R)- Birchwood -ASCAP 
He Loves, He Loves Me Not (R)- Broad- 

cast -BMI 
Not Diggiry (R)- Roncom -ASCAP 
How Little We Know (R)-E. H. Monis- 

ASCAP 
I Could Have Danced Al Night (R) (M)- 

Chappell -ASCAP 
It Only Hurts for tilde While (R)- 

Advanced-ASCAP 
I've Grown Accustomed to Your Face (R) 

(M(- Chappell -ASCAP 
Kiss Me Another (R) - E. B. Marks - 

ASCAP 
Moonslow (R) (F)-Mills-ASCAP 
Moonslow- Picnic Theme (R) (F) - Mills- 

Columbia Pic -ASCAP 
Mr. Wonderful (R) (M)- Laurel -ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Pinsk (R) (M)- Columbia Pic-ASCAP 
Port.auPrince (0)-E. B. Marks-BMl 
Portuguese Washerwoman (R)- Remick- 

ASCAP 
stot05ers (R) (F)- Witmark -ASCAP 
Standing On the Corner (R) (M)- Frank- 

ASCAP 
Sweet Heartaches (R)- Pincus -ASCAP 
Te Amo (R)- Southern-ASCAP 
To Love Again (R) (F)- Columbia Pie - 

ASCAP 
To Love You (R) (F)- Paramount -ASCAP 
Too Close for Comfort (R) (M)- Laurel- 

ASCAP 
Wayward Wind (R)- Warman -BMI 
Whatever Will Be, Will Be (R)- ArUsta- 

ASCAP 

Television 
A Little Love Can Go a Long, Long Way 

(R)- Northern -ASCAP 
AB Sherry Moon (R)-Oxford-ASCAP 
Believe in Love (R)- Robbins -ASCAP 
Birds and the Ben (R) (F)-- Gomalco- 

ASCAP 
Blue Suede Shoes (R)- Hi- Lo-Hill A Range 

-BMI 
Can You Find It in Your Heart? (R)- 

Witmark -ASCAP 
Goan' On a Picnic (R)-E. H. Morris- 

ASCAP 
Graduation Day (R)- Sheldon -BMI 
Heartbreak Hotel (R)-Tree-BMI 
Hot Diggity (R)- Roncom -ASCAP 
How Little We Know (R)-E. H. Morris- 

ASCAP 
1 Could Have Danced All Night (R) (M)- 

Chappell-ASCAP 
Ivory Tower (R) -E. H. Morris -ASCAP 
Joey, Joey, Joey (R) (M)- Frank -ASCAP 
Kin and Run (R)- Reis -BMI 
Lisbon Antigua (R)- Southern -ASCAP 
Lovely One (R)- Blackwood -BMI 
Magic Horn (R)- Leeds -ASCAP 
Moonglow (R) (F)- Mills-ASCAP 
My Drum Sonata (R)- United -ASCAP 
On the Street Where You Live (R) )M)- 

Chappell -ASCAP 
Picnic (R) (F)-Columbia Pic -ASCAP 
Serenade (R) -Hatmt -ASCAP 
Standing On the Comer (R) (M)- Frank- 

ASCAP 
Too Close for Comfort (R) (M)- Laurel- 

ASCAP 
Too Young to Go Study (R)- Robbins- 

ASCAP 
Walk Hand in Hand (R)- Republic -BMI 
Wayward Wind (R)- Warman -BMI 
What a Heavenly Night for Love (R)- 

Tee Kaye -ASCAP 
Without You I'm Nothing (R) (M)- Laurel 

-ASCAP 

Best Selling Sheet Music in Britain 
(For Wo.k Ending Jan, 91 

A cabled repon from the Music Publishers' Association, Ltd., 
London. List is based upon their weekly survey of England's leading 
music dealers. American publishers in pueothesis. 

No Other Love -Chappell (Williams) 
My September Love-Brun 
Out of Town- Kassner (Kassner) 
You Can't Be True to Two -Dash (Joy) 
Hot Diggiry -Pear Maurin (Amnon) 
Rock and Roll Waltz- Maddox (Sheldon) 
A Tear Felt- Robbins (Progressive) 
The Poor People of Paris-Berry (Connelly) 
It's Almost Tomorrow- Macmelodies 

(Northern) 
l'll Bc Home -Box A Cox (Arc) 
Memories Are Made of This- Montelare 

(Montclato) 

Theme From "The Three Peony Opera" - 
Aresdia (Harms) 

Willie Can -Frank (Acuff -Rose) 
The Ballad of Davy Crockett -Disney 

( Dirney) 
Mister Cuckoo- Macmelodies 

(Peter Maurice. Ltd.) 
The Happy Whistler -Brun (Birchwood) 
Only You -Sherwin (WBdwood) 
The Dambusters' March -Chappell 

(Chappell) 
Too Young to Go Steady -Robbins 

(Robbins) 
Ivory Tower -Morris (Mons) 

Denver Books Disk Names 
Continued from page 30 

Oberfelder turned to the Centen- 
nial race track for use of the 
facilities and with the installation 
of a large portable stage and shell, 
the move could prove a blessing as 
the 6,000 -seat covered grand stand 
and paved parking lots could re- 

duce the risk of rain -outs. 
Mrs. Oberfelder's summer series 

begins July 15 with Liberace, fol- 
lowed a week later by Louis Arm- 
strong and his packaged show. In 
August she has signed a country 
and western jamboree starring 
Webb Pierce, Tex Ritter, Merle 
Travis, Tex Williams, Carolina 
Cotton, Sons of the Pioneers and 
others. 

Many Legit Productions 
In addition to the musical part 

of the entertainment offerings, 
Denver will be the scene of at 
1..st two Broadway shows, "Tea 
House of the August Moon," 
booked by Mrs. Oberfelder; "The 
Boy Friend," brought to tonos by 
F o x Intermountain Theatrical 
Agency; "Show Boat," staged and 
produced by local talent and a 

weekly change of billing at Elitch 
Gardens summer stock theater. Cen- 
tral City, a rejuvenated mining 
camp high in the Rockies, begins 
it's annual summer opera festival 
with "La Tosca" and the "Ballad 
of Baby Doe," featuring members 
of the New York Opera Company 
and the Metropolitan Opera Com- 
pany. 

COMING UP STRONG 
A listing of newer pop records which have shown solid trade 

response during the past week. Compiled thru a survey of all 

major markets, these records figure strongly as potential entries 

on the National Best Seller Chart. 

1. Portuguese Washerwoman 
Joe (Fingers) Carr 

(ASCAP) Capitol 3418 

2. Allegheny Moon Patti Page 
(ASCAP) Mercury 70878 

3. Hot Dog, Buddy Buddy 

Rockin' Through the Rye - Bill Haley 
(ASCAP); (ASCAP) Decca 29948 

4. Whatever Will Be, Will Be Doris Day 
(ASCAP) Columbia 40704 

5. My Prayer The Platters 
(ASCAP) Mercury 70893 

6. Never Turn Back Al Hibbler 
(BMI) Decca 29950 

7. Second Fiddle Kay Starr 
(ASCAP) RCA Victor 6541 

8. I'm in Love Again Fontane Sisters 
(BMI) Dot 15462 

9. Sweet Heartaches Eddie Fisher 
(ASCAP) RCA Victor 6529 

10. Tell Me Why The Crew Cuts 
(BMI) Mercury 70890 

THIS WEEK'S BEST BUYS 
According to sales topons in key markets, the following recent 

releases are recommended for extra profits: 

WHATEVER WILL BE, WILL BE (Che Sera, Sera Artists, ASC.AP)- 
Doris Day -Columbia 40704 -This tune has an important role in 
the current Alfred Hitchcock film, "The Man Who Knew Too 
Much." To all appearances, it has had a powerful impact on the 
cinema audience, for it is now beginning to be in strong demand 
thruout the country. Boston, Providence, New York, Philadelphia, 
Baltimore, Pittsburgh, Cleveland, Chicago, Milwaukee, St. Louis 
and Atlanta are among the territories reporting brisk business. 
Flip is "I Gotta Sing Away These Blues (Daywin, BMI). 

BOPPIN' THE BLUES (Hi -Lo, BMI) -Carl Perkins -Sun 234 

ALL MAMA'S CHILDREN (Hi -Lo, BMI) -See this week's County 
and Nestern Best Buys. 

RIP IT UP (Venice, BMI) 

READY TEDDY (Venice, BMI)- Little Richard -Specialty 579 -See 
this week's Rhythm and Blues Best Buys. 
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FABULOUS 
Is the Word For The NEW 

PLATTERS HIT... 

"MY 

PRAYER" 
By far The Greatest Record 

They Ever Made! 

COUPLED WITH 

"HEAVEN ON EARTH" 

MERCURY 70893 
:. 

IMPORTANT NOTICE TO DEALERS 
For January in June traffic, take part in Mercury's lc Premium Sale. 

For all details contact your Mercury distributor NOW! 

RECORDS 

Copyrighted material 
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VOX J OX 
By JUNE BUNDY 

JOCK'S JUKES: Johnny Harper 
show, "The Juke Box," is expanding 
its time on KRLD, Dallas. Show 
will now be heard 12:30 to 5 p.m. 
Saturdays and will feature inter- 
views with celebs and round -ups 
of the Dallas entertainment pic- 
ture. . . . (Did) Dwyer of KAMO, 
Rogers, Ark., makes a tie -in with 
the boxes too, with his new show, 
"Juke Box of the Air," 6:30 to 7 
p.m. daily. Dwyer now spins 38 
and a half hours of disks each 
week. 

W K A L, Rome, N. Y., 
hakey, Lou Barile, lifts his 
t to the Nervous Norvou3 

disking of "Transfusion," for 
"a terrific plug for safe driv- 
ing ... aimed right at the 
age group the National Safety 
Council has been trying so 
desperately to reach. . 

WAYB in Waynesboro, Va., 
on the other hand, banned the 
disk. "We consider the lyrics 
in poor taste," said jockey 
Frank Bleam. . WSKY, 
Asheville, is bringing the jock- 
eys and the music to the 
people -in person. A German 
Volkswagen has been 
equipped with hvo turntables 
and record storage compart- 
ments. It's used to bring jock- 
eys to the merchants' doors. 

Harold Cann, who hosts the 
Spinnersanctum show on KDEN, 

Denver, up -dated the old Scaven- 
ger Hunt game on a recent airing. 
Gimmick offered a 1950 Pontiac 
to the first listener to show at the 
studio with a May 7 copy of Time 
magazine, a net of ice cubes, plas- 
tic scrapped, a photo of Mamie 
Eisenhower, a tire from a midget 
auto and a live pigeon. The win- 
ner arrived 50 minutes later. 

Latest fem jockey entry is 
"The Girl Upstairs," who 
plays music in the soft light 
vein on a late evening show 
on KVOD, Denver. The lady 
is Morrie Lynn, announcer 
and gal Friday at the station. 
Teen -ager Candy Lee, on the 
other hand, who celebrates her 
fifth year at Green's Hotel, 
Pleasantdale, N. J., will run 
weekly deejay salutes during 
its entire summer season. On 
salute days, guests will receive 
autographed albums of fa- 
vorite artists of the jock being 
honored. 

ALBUM PLAYS: Jim Aylward, 
of \VHIL, Malden, Mass., is in- 
eluding a 15- minute album expo- 
sure seg on his morning and after- 
noon shows, highlighting increas- 
ing use of packages by jocks... . 

Deejay Joe Ryan, of WALL, Mid- 
dleton, N. Y., does a 55- minute 
slotting called "Album Time" on his 
daily airer. Ryan says that disk- 

YESTERYEAR'S TOPS - 
n. Bofon's top uses all resords 

as reported I. The Billboard 

JUNE 22, 1946: 
1. The Gypsy 
2. Laughing on the Outside (Cry- 

ing on the Inside) 
3. They Say It's Wonderful 
4. Prisoner of Love 
5. All Through the Dav 
6. Doiri What Comes Natur lly 
7. Sioux City Sue 
8. Full Moon and Empty Arms 
9. I Don't Know Enough About 

You 
10. Do You Love Me? 
H. I'm a Big Girl Now 
12. Cement Mixer 
13. In Love in Vain 
14. In the Moon Mist 
15. Shoo -Fly Pie and Apple Pan 

Dowdy 

JUNE 23, 1951: 
1. Too Young 
2. How High the Moon 
3. On Top of Old Smoky 
4. My Truly, Truly Fair 
5. Mockin' Bird Hill 
6. Jezebel 
7. Rose, Rose I Love You 
8. Mister and Mississippi 
9. Sound Off 

10. Loveliest Night of the Year 

eries sending out LP excerpts of 
album releases are missing the 
boat. Ryan claims that companies 
cannot tell which album selections 
individual jockeys will play and 
that those who send complete al- 

(Continued on page 56) 

OPEN LETTER 

D. J.'s, Dealers and Distributors: 

You'll never know what it feels like to be a poor Negro boy in 
Macon, Georgia, dreaming a dream that couldn't possibly 
come true -and yet it did. 

I had knocked around some, trying different jobs, but the 
dream that kept buzzing in my head was to make a living as 
a singer. 

Then it happened. I Invested two dollars In a teat recording 
and sent it to a record company in Hollywood. The next thing 
I knew I was recording, for that empany, my original song, 
TUTTI -FRUTTI. 

Although TUTTI- FRUTTI was covered by several big -name 
artists, my record appeared on all the pop charts, as well as 
R &B charte. And believe me, I was in heaven! 

Imagine my surprise when both sides of second release, LONG 
TALL SALLY and SLIPPLN' AND SLIM' also hit the tops of 
all the charts, and, in addition, won me The Billboard Triple 
Crown Award! 

Now I've really got my fingers crossed because it looks as if 
I might even be a three -time winner. My latest record, RIP 
IT UP, backed with READY TEDDY, has already sold 342,000 
records in its first ten days of release! 

How lucky can a guy be? I just had to open my heart in 
this open letter and say: "Thanks, thanks a million - for 
everything." 

fit& ¡ icL a 2 

SPECIALTY RECORDS 

THE TOP 100 
For survey week ending June 13 

A list of the TOP 100 RECORD SIDES In the nation according 

to a COMBINED TABULATION of Dealer Disk Jockey and 
Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 
provide Disk Jockeys with additional programming material 
and to give trade exposure to NEWER records just beginning 
to show action in the field. 

Lace 
Pos. toes Ansi Label Week 

1. WAYWARD WIND G Grant Era 1 

2. MOONGLOW AND THEME FROM "PICNIC "..M. Stolof( Decca 3 
3. STANDLNG ON THE CORNER Four Lads Columbia .. 4 
A HEARTBREAK HOTEL E. Preshy Victor 1 

a. MOONGLOW AND THEME FROM 'PICNIC "..G. Cues Coral 7 
6. I'M IN LOVE AGAIN Fats Domino ....Imperial ... 8 
7. IVORY TOWER C Carr .Fraternity .. e 
7. I ALMOST LOST MY MLND P Boone Dot 12 
9. HOT DIGGITY P Como Victor 4 

10. HAPPY WHISTLER D. Robertson ....Capitol .... 9 
II. I WANT YOU, I NEED YOU, i LOVE YOU E Presley Victor le 
12. IVORY TOWER G Storm Dot I1 
13. TRANSFUSION N Noma Dot 15 
14. BORN TO BE WITH YOU Chordettes Cadence .. .20 
15. IT ONLY HURTS FOR A LITTLE WHILE Ames Brothers ...Victor 21 
16. ON THE STREET WHERE sou LIVE V. Damon, Columbia ..17 
17. MAGIC TOUCH Platters .Mercury ...10 
18. PICNIC McGuire Sisters ..Coral 13 
18. WALK HAND IN HAND 7 Manin Victor I8 
20. GRADUATION DAY Rover Boys .......ABC-Para- 

mount ...23 
II. MY BLUE HEAVEN Fats Domino ....Imperial ...29 
22. BLUE SUEDE SHOES C Perkins Sun 14 
22. I WANT YOU TO BE MY GIRL Teen -Agera Gee 26 
24. SIORE P Como Victor 45 
25. CHURCH BELLS MAY RING Diamonds Mercury -26 
26. IVORY TOWER O Williams De Luxe -.19 
27. CAN YOU FIND IT IN YOUR HEART' 7 Bennett Columbia ..25 
28. SWEET OLD-FASHIONED GIRL T Brewer Coral 34 
28. A TEAR FELL T Brewer Coral 21 
30. GLENDORA P Como Victor 54 
3L POOR PEOPLE OF PARIS L Baxter Capitol . . ..18 
32. MY LITTLE ANGEL Four Lads Columbia ..30 
33. ALLEGHENY MOON P Page Mercury ...37 
34. STANDING ON THE CORNER D Martin Capitol .,,..32 
35. GRADUATION DAY Four Freshmen ..Capitol -.53 
36. LONG, TALL SALLY P Boone Dot 36 
37. MY BABY LEFT ME E Presley Victor 31 
38. TREASURE OF LOVE C MCPbalter ...Atlantic ...34 
39. PORTUGUESE WASHERWOMAN I (Fingers) Carr Capitol ....40 
40. LONG, TALL SALLY Little Richard ..Specialty ..23 
41. IN A SHANTY IN OLD SHANTY TOWN Somethin' Smith. Eric 47 
42. SWEET HEARTACHES E Fisher Victor . . ..84 
43. BE-BOP-A-MLA G Vincent Capitol ....78 
43. ON THE STREET WHERE YOU LIVE E Fisher Victor 69 
45. KISS ME ANOTHER G Gibbs Mercury ...40 
46. I'M IN LOVE AGAIN Fontane Sisters ..Dot 44 
47. SECOND FIDDLE K Stan Victor 71 
48. TOO CLOSE FOR COMFORT E. Gann. ABC -Para. 

mount ...39 
4,. I COULD HAVE DANCED ALL NIGHT R Clooney Columbia ..51 
49. ROCK ISLAND LISIE L Donegan London ....38 
St. LISBON ANTIGUA. N Riddle Capitol ....42 
M. CORRINE,-CORRINA I. Turner Atlantic -61 
93. HOW LITTLE WE KNOW F Sinatra Capitol ....43 
53. WHY DO FOOLS FALL IN LOVE? Teen -Agera ..... Gee 51 
55. MR. WONDERFUL P Lee Decca 49 
56. SLIPPIN' AND SLtDIN' Linle Richard ... Specialty ..58 
57. DELILAH JONES McGuire Sisters-Coral 60 
57. 1 COULD HAVE DANCED ALL NIGHT S Syms Decca 45 
97. STANDING ON THE CORNER Mills Brothers .. . Decca 81 
57. I'M IN LOVE WITH YOU P Boone Dot 95 
61. NEVER LOOK BACK A Hibbler Decca 75 
62. CHURCH BELLS MAY RING Willows .Melba 84 
63. LITTLE GIRL OF MINE Cleftones Gee 68 
64. TOO YOUNG TO GO STEADY Nat (King) Cole..Capitol ....48 
65. NO, NOT MUCH Four Lads Columbia ..66 
66. I LOOK AT YOU Lassies Decca 
67. ROVIN GAMBLER T Ernie Capitol . . ..64 
67. TANGO OF THE DRUMS 1. Baxter Capitol .. 
69. FREE 7 Leonetti Capitol ....73 
70. OOBY DOOBY R Orbison Sun 77 
70. WALK HAND IN HAND D. Vaughan Kapp - 
72. LOVE, LOVE. LOVE Diamonds Mercury 
73. TO LOVE AGAIN Four Aces Decca ...57 
74. LOVE, LOVE, LOVE Clovers Atlantic .. - 
79. MAIN TITLE (MAN WITH THE GOLDEN 

ARM) R Maltby Vik 49 
76. LAZY RIVER R Sherwood .... Decca 
77. I'VE GROWN ACCUSTOMED TO YOU FACE..R. Clooney Columbia ..70 
7$. WHATEVER WILL BE. WILL BE Doris Day Columbia . 

711. WHY DO FOOLS FALL IN LOVE? G. Storm Dot 53 
SO. MAIN TITLE (SEAN WITH THE GOLD ARM). E. Bernstein .... Decca 59 
IL STAIN TITLE MOLLY -O (MAN WITH THE 

GOLDEN ARM) D Jatobs Coral 73 

It POOR PEOPLE OF PARIS L Wtlk Coral 89 
$3.'A LITTLE LOVE CAN GO A LONG. LONG 

WAY Dream Weavers .. Decca 78 
84. GREAT PRETENDER Platters Mercury .. 
85. WILD CHERRY D Cherry Columbia ..56 
86. I'LL BE HOME P Boone Dot 55 
87. BO WEEVIL T Brewer Coral 
87. BLUE SUEDE SHOES B Bennett King 73 
59. YOU'RE THE APPLE OF SLY EYE Four Lovers ....Victor 62 
90. WALK HAND IN HAND A Williams Cadence ...65 
91. CANADIAN SUNSET H Winterhalter Victor - 
91. EDDIE MY LOVE Fontane Sisters.. Dot 92 
93. JUKE BOX BABY P Como Victor 97 
94. POOR PEOPLE OF PARIS R Morgan Decca 
95. HOT DOG BUDDY BUDDY B. Haley Decca 82 

P Boone Dot 
96. ROCK RIGHT G. Gibbs Mercury ...- 
96. ON THE STREET WHERE YOU LIVE L Welk Coral 
99. WHY DO FOOLS FALL IN LOVE? Diamonds Mercury -Ea 

loe. PICNIC R Marteiil Mercury ...- 

96. TLTTJ FRUTTI 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 
information for buying purposes. This function is most 
reliably served by other regular weekly features: Best 
Sellers in Stores, Most Played to Juke Boxes, Coming Up 
Strong and Best Buys. 
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THE CRAZIEST NOVELTY 
HIT OF THE YEAR ! 

N N TRANDEi/ 

IN THE 
JUNGLE" 

* WILD BILL PUTNAM 

featuring 

THE GADABOUTS 
and 

* "WILD BILL" PUTNAM 

....meanwhile back at the ranch...meanwhile back in the states 

ORDER NOW! DON'T WAIT! 

MERCURY 70898 

www.americanradiohistory.com

www.americanradiohistory.com


54 The Billboard's Music Popularity Charts ... POP RECORDS JUNE 23, 1956 

"NO ONE 
HOME" 

by 

WE JONES BOYS 
Kapp 147 

THE MODERN ART 

OF JAZZ 
is big 

on 

DAWN 
W. 1 IOOT SIMS DIP 1102 

YoI. 2 MAT MATHEWS NP 1104 

DAWN RECORDS 
St W. 60 ft. N. Y. C. 

BREWING: 
"I KNOW AN OLD LADY" 

"DAS IST MUSIK" 

BILL HAYES 
Cadente 

1294 

cadence 
R E C O R D S 

S0. EAEiFORNIAT NEWEST 

AND MOST (014NETE 

ONE STOP 
45's 60e 
78's 65c 
E.P.'s $1.05 

MR'S 61f1¡ 2'98 
NORTr'S Nosic CHOIR 

7776 W PN Sled., L. A., Cn1. 
MMr. R 142ie, 1-7336, 1-7331 

.P.N 7 DAYS A WIIK 

WEB RECORDS -55c 
NOT .NYTNM "11TlRIUO^ DANC! 
INITRUMlNTALf RKNvIn/ P A 7 
PLAY/ In Manl FAIT RgTAIIlRfI 

ALL e7 RM SInN>-Tlmat 7:r 
30 .<h. 

'nNM<MN<ra Lae" b/w "Rennin' 
WIN," 10r3-0/ "Twelfth f}. RM" b/w 
LPmhuN Ilws," Ir7-7: "Dan<In/ Tern- 
wrlM" b/w "D1eey Fln/n," 1061.3. 
"Deed 1 De" b/w "Jeri ImleMe, 10714. 
VOCALS - ALSO FAST LAYSR L 
fLLlRSr Rey River., My Len 
WN Core" b/w "Will 1 N th On7," 
IN1140. "1111/' the T«nMrY Thrill, 
with Iter Pln}II '6.0-f." b/w "Llv.l 
Lau/hl Lew," 1063.4. 
3!t Nr ndrd O 2f r ncN rd.red. 
Or tet Nr ncsN H tr ea.or}.tl erdnd. 
RmN wIM ener 
elw 

TO NSAT IC' 
énÌP«ä fer ienei, }iéeí,e 

led ta "ream N L Nr 
100 trten) etld NI Nor senn 1 i 7t 
7N Nr aM 3. y71, ren a. tel-dW 
ref,rrn NnuMtn crdlfst TNIe Efrl.. 

WEB DISTRIBUTING CO. 
MAIN OFM IC I1- 1N W ee} h 
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Review Spotlight on .. . 

RECORDS 
THE FOUR ACES....Decca 29989 DREAMER 

I ONLY KNOW I LOVE YOU (I eeds, ASCAP) 
The Aces have another strong pairing. The "Dreamer" side features 
a lovely retentive melody with lush female voices adding to the 
production. The flip is a slow, pulsing ballad job and the boys 
squeeze out the last drop of emotion. 

FRANK SINATRA...,Capitol YOU'RE SENSATIONAL 
(Buxton Hill, ASCAP) 

WAIT FOR ME (Barton ASCAP) 
The Voice has been riding high in all facets of the show business 
and his singing is better than ever. 'Those facts point up these two 
appealing, romantic slicings as solid hit material. Top site is a Cole 
Porter tune from "High Society," in schic) Sinatra stars. Watch 'em 
both) 

NAT (KING) COLE.... Capitol 3456 TIIAT'S ALL THERE IS TO THAT 
(Meridian, BMI) 

MY DREAM SONATA (United, ASCAP) 
The warbler makes a rare step in the r.&h. direction on the top 
side, and a mighty impressive triplet- hacked job it is, with bouncy 
vocal backing by the Four Knights. On the flip Cole clicks again 
with soft, caressing tones on a haunting ballad. Both stack up as big 
sales and jockey entries. 

DON CORNELL....Coral 61659 GRAZIE 
(George George, BMI) 

Cornell wraps up his thanks to the lady in color Neopolitan 
style. It's an attractive, lifting tune handled in solidly convincing, 
paydirt fashion. Plently of potential here. Flip is "Could You ?" 

(Mello, BMI). 

MARTY ROBBINS...,RESPECTFULLY MISS BROOKS 
(Acuff -Rose, BMI) 

YOU DON'T OWE ME A THING (Acuff -Rose, BMI) 
See separate listing under Review Spotlight on country and western 
records. 

NOVELTY 
STAN FREBERC...,TItE ROCK ISLAND LINE 

HEARTBREAK HOTEL (Tree, BMI) 
Two highly stylized singers currently eujoliug great Capitol popu- 
larity are devastatingly mimicked by Freberg. "Rock Island Line" 
satirizes its lengthy and prosy intro, while, in "Heartbreak Hotel," 
Freberg works himself into such a lather he literally splits his 
jeans. Even rock and roll devotees will get a charge out of these 
sadistic take -offs on their heroes of the hour. 

DISK JOCKEY PROGRAMMING 
JULIUS LA ROSA....Victor 6567..I'VE GROWN ACCUSTOMED TO HER FACE 

(Chappell, ASCAP) 
GET ME TO THE CHURCH ON TIME.. (Chappell, ASCAP) 
Here are two excellent sides on tunes from "My Fair Lady." 
La Rosa wraps up the tender ballad, "I've Grown Accustomed to 
Her Face," with warmth and sincerity. The sprightly novelty flip 
gets a personable vocal in keeping with its humorous theme. 
Both sides should fill plenty of programming holes for jocks, with 
"Face" looming as a particularly potent audience pleaser. 

THE TIIREE SUNS.... Victor 6574 II 'UNTED GUITAR 
(Pincus, ASCAP) 

THEME FROM "THE PROUD ONES "... (Weiss dr Barry, BMI) 
Deejays should get plenty of dependable programming mileage 
from these sides, both of which are in the tastefully, simple style 
of old Three Suns' waxings. "Haunted Guitar" spotlights an in- 
teresting instrumental treatment of a moody theme, while on the 
flip the boys play and whistle. A dramatic version of the moving 
movie theme. 
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DEAN MARTIN 
I'm Gonna Steal You Away 88 

CAPITOL 3468- Here's a cute, sly and 
tuneful new waxing by Martin. The side 
has. a wonderful lilt, and the tricky vocal 
backing and guitar rhythm are right in 
the "Memories Are Made of This" 
groove. This one can win all the marbles. 

Rue De Mon Amour....78 
Martin waxes in the style of the gay 
boulevardier with this melodic Parisian 
episode. It's pretty in a Continental 
styling, but the flip has the fast break- 
out potential. 

LIONEL NEWMAN ORK 
Theme From "The Proud Ones" 87 

Columbia 40717 -Newman's version of 
the much -recorded film theme, altho not 
the first issue, happens to be the sound 
track cut, with the composer batoning 
and Muzzy Marcellino whistling. As the 
original, it figures to get action. (Weiss 
dr Barry, BMI) 

Who Gave You the Roses?....78 
Another Newman theme, not from the 
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flick, but handled in similarly lush fash- 
ion, with more fine whistling by Marcel - 
lino. (Weiss d. Barry, BMI) 

GEORGE CATES ORK 
The Proud and Profane 
(Ballad of Colin Black) 
To Love You 
(1 Only Live to Love You) 86 
CORAL 61635 -Several themes from the 
pic "The Proud and Profane" are ex- 
pertly woven together to make a com- 
pelling commercial disk. The "Ballad of 
Colin Black" is sung by mixed chorus; 
the other themes, lushly orchestrated, 
have strong instrumental qualities. Cates 
could repeat the "Moonglow" success. 
(Paramount, ASCAP) 

Away All Boats....80 
This rhapsodic Min theme also has g eat 
charm. It is developed by solo piano to 
a rich orchestral backing, with a beauti- 
ful trombone obbligato toward the close. 
Both films, being current, will keep in- 
terest alive for some months. (Northern, 
ASCAP) 

THE COWBOY CHURCH SUNDAY 
SCHOOL CHOIR 
Don't Send Those Kids to Sunday 

Sehout (Get Out of Bed and Tale 
Them) N 
DECCA 29956 -Delightfully phrased 
advice from cleffer Stuart Hamblen, 
sung with delicious charm by the 
children's chorus. Should be a steady 
item with the family trade for o 
long time. (Hamblen, BMI) 

It Is No Secret....53 
The earlier Ilamblen hit, still a rec- 
ord and sheet seller, gets another 
thoroiy charming performance, led 
by Little bliss Entry. Moppets, as 
well as adults. will go for this, the 
children's first release in many 
months. (Duchess, BMI) 

JOHNNY DESMONTO 
I Only Know I Love Yon ds 

CORAL 61663 -The singer offers an 
exceptionally tasty reading of this 
Neopolitan- style ballad, opening 
strongly with the Italian lyrics, fal- 
lowing with the English. Sensitive 
backing helps wrap up one of the 
best performances Desmond has ever 
Put on wax. (Leeds. ASCAP) 

Theme From "The Prod O.es ", ...30 
The only vocal version released so 
far of this much -recorded film tune. 
Desmond's conception makes the 
most of the nostalgic feeling and 
lovely melody. This will be a strong 
competitor on this tune. lWelss i 
Daffy, DMI) 

BONNIE SISTERS 
Sbug C Dog-Ga 114 

RAINBOW 344-The ex- nurses, who 
clicked with their first disk outing, 
have a swinging follow -up. It's a 
happy, peppy singing lob and those 
teen -age slang bits add potential 
Watch this. (Starling, BMI( 

Confess.... S3 
The gals switch things to a slow- 
paced romantic opus. harmony sounds 
are mighty pleasing and there's sales 
appeal here. 

KITTY KALLEN 
Will I Always Be Your Sweetheart' 13 

DECCA 29959 -This melody query 
has the retentive qualities to stay 
around for a while. It's the gal's 
first disk in some months and it 
impresses as a first OM effort. 

IVatyr, ASCAP) 
True Love....76 

Here's a high -plane love sentiment 
from the Kelly- Sinatra -Crosby 'High 
Society" plc. It's a pretty melody In 
waltz time and Miss Kalten's touching 
reading, combined with big pie plugs, 
will get it spina aplenty. (Buffos 
HUI, ASCAP) 

BETTY MADIGAN 
M 

NI-G -M 12273 -Miss Madigan could 
have a sleeper In her delightful vocal 
treatment of this appealing ballad. 
At any rate it's bound to please the 
jocks. Fine backing by Jimmy Leyden. 

Cnla'....70 
Pleasant thrashing job nn an attrac- 
tive tune, but flip has more play 
potential. 

ROSANNE JUNE 
A Head Without Sweetheart $0 

CAPRICE 0050 - Dual debut of, 
thrush and label, is a strong effort. 
The gal turns in a pro bit of multi- 
track harmony that sells the song 
effectively. With exposure and dis- 
tribution, this could kick up some 
fuss. (United, ASCAP) 

That's Row I Cried Over N ao....6S 
This one has less going for it than 
the flip. (Hazels, ASCAP) 

SAMMY DAVIS JR, 
You're Se.satloeal 75 

DECCA 29976 -An unusually smooth 
warbling tub (as opposed to his trade- 
marked dynamic style) by Davis Jr. 
on the sultry Cole Porter ballad from 
the forthcoming Siwtra- Crosby movie, 
"High Society." The Voice's version. 
(see Pop Review Spotlight) 15 the one 
to beat, but this platter is bound to 
pull plenty of jockey play- (Bust. 
Hm, ASCAP) 

Elfe... .77 
Another style- switch for Davis, who 
Binge a folksy theme on this side, 
with spiritual flavor and a strong, 
deliberate beat. Effective jockey wax. 
(Boor., ASCAP) 

RICHARD MALICE 
Pagan Lon Sont 75 

YIK 0215 -Instrumental reading of 
Mc standard, with a vocal. Arrange- 
ment is marked by flashy percussion 
and rotang beat beneath the 
melody. Nice deejay side. (Robbins, 
ASCAP) 

Rasons, M.neu....76 
Novelty instrumental, Latin- flavored 
and with an attractive rhythmical pat - 
tern. Another strong deejay aide. 
(SESAC) 

DON ESTES 
Shattered Dreams 75 

DECCA 29967 -Rock and roll -type 
ballad, Mtroed effectively by the 
Youngsttn on Empire and by 
"Them" on HEO, is given a forceful, 
reading by Estes which, with Decea'6 
distribution, could male a race of IL 

(Siaso. Hoss, BSMJ) 
Th. Abbeevlatlos Soot....74 

Cute novelty by Mann and Hilliard is 
warbled with genial personality by 
Estes, aided by vocal group. It'a 
eomething a little different for spit- 
nerL (Shapiro- Der.steln, ASCAP) 

ARTIE WAYNE 
Anfd 76 

(Continued on page 6I) 
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HONEST I LOVE YOU 
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I CAME BACK 

TO SAY I'M SORRY 
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FOLK TALENT & TUNES 
Around the Horn 

Mae Boren Axton, the song - 
writing school morn. out of 
Jacksonville, Fla., has assumed 
the personnel management of 
Hank Snow, with the latter 
moving out fro under the 
banner of Col, Tom Parker, of 
Madison, Tenn. Miss Axton, 
who formerly handled public- 
ity on Snow, is expected to 
set up headquarters in Nash- 
ville soon, 

Television loses one of its top 
c. &w. shows at the end of June 
when the NBC -TV network drops 
WLW's "Midwestern Hayrides' 
piloted by Willie Thal!, to make 
way for a new musical seg headed 
by Ina Ray Hutton, fern band 
leader.... The "Grand Ole Opry" 
spectacular on ABC -T\ next Sat- 
urday (23) will embrace the old 
showboat theme and feature such 
names as Ernest Tubb, Faron 
Young, Lew Childre, Bill Monroe, 
Go!die Hill, Jim Reeves, Minnie 
Pearl, Rod Brasfield, and Nita, 
Rita and Ruby. Eddy Arnold will 
be a special guest. 

Jim Reeves, who has just 
released a new album for RCA 
Victor, titled "Singing Down 
the Lane," will head up the 
Prince Albert portion . of 
"Grand Ole Opry " over the 
NBC radio net from Nashville 
Saturday (23), with Bill Mon- 
roe on as special guest. . . 

Billy Wallace, country music 
songwriter, who recently en- 
tered Baptist Hospital, Nash- 
ville, with a temporary paral- 
ysis of his left side, is reported 
on the mend and recupera- 
ting at his Nashville home. 
Wallace, whose "Back -Street 
Affair" was -ecorded by Webb 
Pierce, recently signed an ar- 
tist's pact with Mercury and 
has as his first release "That's 
My Reward" and "Whtt'll I 
Do ?" 

Ferlin Husky, following a brief 
vacation at his father's home in 
Poplar Bluff, Mo., is currently 
touring the East, which will include 
a stopover in New York, where he 
: rd his manager, X. Cosse, will 
continue negotiations with motion 
picture officials in regards the 
filming of an epic flick in the 
near future. Husky concludes the 

By BILL SACHS 

Eastern trek with an engagement 
at Sunset Park, \'. est Grove, Pa., 
Sunday (24) N. hello Lynn 
(RCA Victor) is set thru June on 
show dater in \Vest Texas. . , 

Webb Pierce and Red Sovine 
played to 25,000 paid admissions 
on a recent seven -day swing thru 
Nova Scotia. 

Texas Bill Strength info, 
that the Minneapolis station on 
which he does a daily record - 
spinning stint has changed its 
call letters from KEYD to 
KEVE. He urges record com- 
panies to .,end the new re- 
leases to the new address. 
Strength says he's now book- 
', talent into the Flame Club, 
Minneapolis.... Johnny Hor- 
ton, working under the man- 
agement of Tillman Franks, 
was guest on "Ozark Jubilee" 
from Springfield, Mo., June 
16, and next Saturday (23) 
will be featured on the Prince 
Albert portion of "Grand Ole 
Opry" over the NBC radio 
network from Nashville. Nor- 
ton's latest on Columbia is 
"Honky -Tonk Man" b/w "I'm 
Ready If You 're Willing." 

Slim Bryant and His Wildcats, 
o KDKA -TV, Pittsburgh, have just 
recorded a long -play album of 
square -dance music, with calls by 
Loppy Bryant, for M -G -M Records. 
They are slated to cut four regular 
sides soon .!'or the same label... , 

Ben Yearly is producer; Wesley 
Tuttle, director, :.rid Kenny Lee, 
band leader, of "Gold Coast Jam- 
boree," new Saturday night show 
and dance which kicked off recent- 
ly in Miami. From 3-4:30 p.m. 

Saturday, Coast" 
do a show over WMIE, Miami. 
The jamboree itself runs from 8-12 
p.m. Saturdays, with the last two 
hours airing over \VMIE. Heading 
up the "Gold 'oast" line -up are 
Tummy Spurlin (Perfect), Marilyn 
and Wesley Tuttle (Capitol), Kenny 
Lee (RCA), Jimmy Hartley (De- 
Luxe, the Country Pals, Ann Clark 
and the Dixie Darlings. 

Ray Price, the Cherokee 
Cowboy, opens with his own 
unit in Hawaii June 30. Al 
Flores, Price's manager, says 
the group is set on the Island 
for a week, with options for a 
second. Appearing with Price 
and his band will be yodelin 

I'LL NEVER BE 
LONESOME AGAIN 

b/w 

GET DOWN ON YOUR 
KNEES AND PRAY 

Columbia #421529 
by 

BILL AND MARY REID 
and The Melody Mountaineers 

STARS OF WLVA -TV & RADIO, LYNCHBURG,VA. 

Arvada Miller, formerly with 
the Dude M. rtin show on the 
West Coast; Roy Hall (Decca), 
and Hal and Ginger, the Cana- 
dian Sweethearts. On June 10, 
Price played for Johnny Rion 
in St. Louis with T. Tommy 
and Van Howard. The same 
group, plus Rod Brasfield, is 
set for Campbellsville, Ky., 
August 6. 

Jerry Osborne and His Riders ,f 
the Rockies continue their daily TV 
show over KTVR, Denver, while 
doubling two nights a week at Cas- 
tle Rock, Denver; two more nights 
at a local '.Vestern club and Sun- 
days at a dude ranch outside of 
town. . . R. D. Her don and 
His Western Swing Band are cur- 
rently holding forth at the \Vestem 
Jamboree Dance Hall, Houston. 

Nearly 7,000 c. &vv. fans 
jammed the Denver Coliseum 
recently for the one -night 
stand of A. V. Bamford's "All - 
American Jamboree," starring 
Homer and Jethro, Sonny 
James, Johnny Cash, Tommy 
Collins and the Maddox 
Brothers and Rose. Also on 
the bill were George Jones and 
the Texans. It was the last 
show of the season. Bam- 
ford's practice of scaling the 
house from $1.25 to $1.50 in 
advance, with an additional 
25-cent hypo at the door, re- 
sulted in a definite increase in 
advance sales all season... . 

The Belew Twins, of "Big D 
Jamboree,' Dallas, have a new 
release on Coral, "Lonesome 
River" b/w "Take It on Down 
to Grandma's House." 

The Collins Aids, of "Town Hall 
Party," Compton, Calif., moved in- 
.v the Walt Disney studios in Hol- 
lywood last week for filming of 
a string of "Disneyland" features. 

Recent record releases by 
"Grand Ole ')pry" artists are 
('-orge Morgan, with "Send for 
My Baby," b/w "Take a Look at 
Yourself, on Columbia; Carl Smith, 
"Doorstep to Heaven' b/w "You 
Are the One," on Columbia; the 
Jordanaires, "Do Unto Others" b/w 
"Do Not Play," on Capitol, and 
Chet Atkins, "Cecilia" b/w "The 
Lady Loves," on RCA Victor, 

Hank the Drifter, who with 
his Drifting Hillbillies appears 
nightly at the Copa Lounge, 
Fall River, Mass., has two new 
releases on New England Rec- 
ords, of Taunton, Mass. Plat- 
ters are "Bill Collector's Blues" 
b/w "I'm Crying My Heart 

(Continued on page 58) 

VOX J OX 
Continued from page 52 

bums get better play, across the 
board. 

THIS 'N' THAT: Bob Ben- 
son, Philly jockey for 15 years, 
has taken over the late night 
show on WRCV in that city, 

. Ted Hepburn, commercial 
manager at WKVA, Lewiston, 
Pa., has a new Saturday after- 
noon show titled, "Music 
U. S. A." He features The Bill- 
board's Honor Roll of Hits, 
the top 30 across the U. S. A. 

Dave Chase, formerly of 
Houston has moved to Holly- 
wood, where he has taken 
over the afternoon deejay 
stanza on KGFJ. , , , "Teens 
Top Ten," the top listings ac- 
cording to a poll taken at 
three high schools in the area, 
is a new feature on WBCK, 
Battle Creek, Mich. Guest 
teen -age jockeys on the show 
help pick the "High School 
Hit of the Week," 

Best Sellers in Stores 
For survey week ending June 13 

RECORDS are ranked in order of Melt current national selling importance at the 
retail Level, as determined by The Billboard's weekly survey of dealers thruout the 
nation sub a high volume of sales In country and western records. When significant 

action is reported on both sides of a mooed, points are 
combined to determine position on the chart, in such a Weeks The case, both sides are listed In bold type, the leading Last ma 

Week side on top. week Chart 

1, HEARTBREAK HOTEL (BMI) -E. Presley 1 17 
I WAS THE ONE (BMI) -Vic 20 -6420 

2. BLUE SUEDE SHOES (BMI) -C. Perkins 2 19 
Honey, Don't (BMI) -Sun 234 

3, I WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E. Presles' 3 4 

MY BABY LEFT ME (BMI) -Vic 20 -6.540 
4. I WALK THE LINE (BMI) -J. Cash 7 3 

Gel Rhythm IBMI) -Sun 241 

5. YOU AND ME (BMt) -R. Foley & K. Wells.... 4 22 
No One But Vats (BM;) -Dec 29740 

6. CRAZY ARMS (B),II) -R. Price 9 3 
You Donc Me Wrong IBMI) -Col 21510 

7. I TAKE THE CHANCE (BMI) -M. & J. E. Brown 11 3 
Goo Goo Dada (BM1) -Vic 20.6400 

8. HOPING THAT,YOU'RE HOPING (B\II)- 
Louvin Brothers 15 3 

CHILDISH LOVE (BMI) -Cap 3413 
9. BLACKBOARD OF MY IHEART (BMI) - 

H. Thompson 8 1.2 
I'm Not Ma , Just Dort (B \1t) -Cap 3347 

10. YES, I KNOW WHY (13 N11)-W. Pierce 6 18 
'Cause 1 Love You (13%1D-Dec 29805 

11. SO DOGGONE LONESOME (BM1)-J. Cash 10 19 
FOLSOM PRISON BLUES (BMI) -Sun 232 

12. I'VE GOT FIVE DOLLARS (BMI) -F. Young 14 12 
You're Still Mine (BMI) -Cap 3369 

13. LITTLE ROSA (BMI) -R. Sovine & \V. Pierce 5 8 
Hold Everything (BM1) -Dec 29876 

13. I DON'T BELIEVE YOU'RE MET MY BABY (BMI) - 
Louvin Brothers 13 22 
In the Middle of Nowhere IBMI) -Cap 3300 

15. SWEET DREAMS (Mill-F. Young - 1 
Until 1 Met You (BMI) -Cap 3443 

Most Played in Juke Boxes 
For survey week ending June 13 

RECORDS are ranked in order of the greatest number of plays In juke boxes thruout 
the country, as determined by The Billboard's weekly survey of operators using 

high propomion of country and western records. When 
significant action is reported on both sides of record, Weeks 

Tits points are combined to determine position on the chan. Last on {Vk Week Chart 

1, HEARTBREAK HOTEL (BMI) -E, Presley 1 15 
I WAS THE ONE (ASCAP) -Vic 20 -6420 

2. BLUE SUEDE SHOES (BMI) -C. Perkins 2 18 
Honey, Don't (B)41)-Sun 234 

3. 1 WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E, Presley 3 4 

MY BABY LEFT ME (BMI) -Vic 20 -6540 
4, YES, I KNOW WHY -W. Pierce 4 14 

'CAUSE I LOVE YOU (BMI) -Dec 29805 
5. I'VE COT FIVE DOLLARS (B1í1) -F. Young 5 8 

You're Still Mine (B1,11)-Cap 3369 
6. IIOLD EVERYTHING 03M1)- 

R. Sovine & \V. Pierce 6 6 
LITTLE ROSA (BMI) -Dec 29876 

7. YOU AND ME (BMI) -R, Foley & K. Wells 8 13 
No One Bot You (B111-Dec 29740 

8. FOR RENT (13 N11)-S. James 10 2 
My Stolen Love (BMI) -Cap 3357 

9. BLACKBOARD OF MY HEART (BM1)- 
H. Thompson 9 9 
I'm Not Mad Just Hurt (B2.11)-Cap 3347 

9, YOU ARE THE ONE (BMI) -C. Smith - 1 
Doorstep to Heaven (13M1) -Col 21522 

Most Played by Jockeys 
For survey week ending June 13 

SIDES are ranked in order of the greatest number of plays on disk jockey radio 
shows thruout the country according to The Billboard's 
weekly survey of top disk lockey shows in all key markets. 

This 
Week 

Weeks 
Last ea 
Week Chart 

1, CRAZY ARMS (BMI) -R. Price 3 5 
Col 21510 

2. HEARTBREAK HOTEL -E. Presley 1 17 
Vic 20 -6420 -BMI 

3, I TAKE THE CHANCE -J, E. & M. Brown 4 9 
Vie 20 -6480 

4, YES, 1 KNOW WHY -\V, Pierce 2 17 
Dec 29205 -B2,11 

5. I WALK THE LINE -J. Cash 6 3 
Sun 241 -BMI 

8. YOU AND ME -R. Foley & K. Wells 5 19 
Dec 29740-BM1 

7, YOU'RE STILL \FINE -F. Young 12 10 
Cap 3369 -BMl 

8. HOPING THAT YOUR HOPING -Louvin Brothers 8 5 
Cap 3413 -BMI 

9, HONKY TONK MAN -J. Ilorton 9 7 
Col 21504 -BMI 

10. LITTLE ROSA -R. Sovine & W. Pierce 11 10 
Dee 29076 -BMI 

11. MY LIPS ARE SEALED -J. Reeves - 1 
Vic 20- 6517 -BM1 

12. FOR RENT -S. James 10 11 
Cap 3357 

13. BLACKBOARD OF MY HEART -H. Thompson - 6 
Cap 3347 -13MI - 

14. HOW FAR IS HEAVEN ? -K. \Ve11s - 2 
Dm 29823 -BMI 

15. BLUE SUEDE SHOES -C. Perkins 6 18 
Son 234 -13MI 
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C & W Territorial Best Sellers 
For survey week ending June 13 

City- by-city listings are based on late reports secured from top country and 
western dealers and juke boa operators in each of the markets Listed. 

Birmingham 
1. Heartbreak Hotel, E. Presley, Vic. 
2. Little Rom, R. Sovine -W. Pierce, Dec. 
3. All Mama's Children, C. Perkins, Sun 
4. My l.lp, Are Sealed, J. Reeves, Vic. 

S. Searching, K. Wells, Dec. 
6. Why, Baby, Why? 

R. Sovine -W. Pierce, Dee. 
7. I Was the One, E. Presley, Vic. 
e. My Baby Left Me, E. Presley, Vie. 
9. You're SUI Mine, F. Young, Cap. 

Charlotte 
e. Hearthrak Hotel, E. Presley, Vic. 
2. Hoping That You're Heploa 

Louvin Brothers, C.P. 
3. I Want Yon, I Need Yoo, I Lore You 

E. Presley, Vic. 
4. My Baby Ide Me, E. Presley, Vic. 
S. I Take the Chocs 

J. E. & M. Betwn. 
4. Childish Love, Lou,. Brother., Can 
7. I Walk the LVr, J. Cash, Sun 
s. So Doggone Lonesome, I. Cash, Sun 
9. Sweet Dreams, F. Young, Cap. 

19. You and Me, R. Foley & K. Wells, Dec. 

Dallas -Fort Worth 
I. I Walk the LI,,. J. Cash, Sun 
2. Blue Suede Shoes, C. Perkins, Sun 
3. My Baby Left Me, E. Presley, Vic. 
4. Twenty Feet of Moddy Water 

S. James. Cap. 
S. Heartbreak Hotel, E. Presley, Vic. 
f. honky Tonk Man, J. Horton, CoL 
7. I've Changed, C. Smith, CoL 
a. I Was the One. E. Presley, Vie. 
9. You and Me, R. Foley & K. Wells, Dec. 

Houston 
1. 1 Want You, I Need You, I Lore You 

E. Presley, Vic. 
2. Heartbreak Hotel, E. Presley, Vic. 
3. You Are the One, C. Smith. Col. 
4. Honky Tonk Mae, J. Horton, Col. 

S. I Walk the Line, S. Cash, Sun 
6. Yon Nearly Lose Your Mind 

J. Tubb, Dec. 
7. Yes, I Know Why, W. Pierce, Dec. 

Memphis 
1. I Walk the Line, J. Cash, Sun 
2. Blue Suede Shoes, C. Perkins. Sun 
3. Bonnie. the Blues, C. Perkins, Sun 
4. Heartbreak Hotel, E. Presley, Vic. 
5. ooby Dooby, R. Orbison, Sun 
6. Rock 'e' Ruby, W. Smith, Sun 
7. Yes, 1 Know Why, W. Pierce, Dec 
8. Come Back to Me, J. Newman, Dot 

Nashville 
1. Crazy Arms, R. Price, Col. 
2. I Take the Chance 

J. E. A M. Brown, Vic. 
3. Heartbreak Hotel, B. Presley. Vic. 
4. I Walk the Line, J. Cash, Sun 
5. Sweet Dreams, F. Young, Cap. 
6. Blae Suede Shone, C. Perkins, Sun 
7. My Lips Are Sealed, J. Reeves, Vic. 

New Orleans 
I. I Walk the Line, J. Cash, Sun 
2. Heartbreak Hotel, E. Presley. Vic. 
3. You and Me, R. Foley & K. Wells, Dec. 
4. Blackboard of My Heart 

H. Thompson, Cap. 
S. Blet. Suede Shoes, C. Perkins, Sun 

Richmond, Va. 
1. Heartbreak Hotel, E. Presley, Vic. 
2. Blue Sued, Shoes, C. Perkins. Sun 
3. For Rent, S. James, Cap. 
4. I Take the Chance 

J. E. & M. Brown, Vic. 
S. I Want You, I Need Y'ote, I Love Yoe 

E. Presley, Vic. 

St. Louis 
I. Come Back to Me, J. Newman, Dot 
2. Heartbreak Hotel, E. Presley, Vic. 
3. Blue Suede Shoes, C. Perkins, $un 
4. You and Me, R. Foley & K. Wells, Dec. 
S. Fee Got Flee Dollars, F. Young, Cap. 

Reviews of New C & W Records 
WILBURN BROTHERS 

Deep Fleet Blues 
DECCA 29887 -The Wilburn Brothers 
have struck pay -dirt in this fast tradi- 
tional -folk material. The striking 
lyrics, the driving beat and the agres- 
sive performance of the duo give ail 
the ingredients for an outstanding 
commercial disk. 

Fm So V Love With Yoe....0 
Teddy and Doyle Wilburn blend 
expertly on this Iistenable ballad. and 
Increase the disk's potential substan- 
tially with another excellent side. 
(Sure Fire, BMI) 

el 

LEFTY FRIZZELL 
Just Can't Live 

That Fast (Any M.e) BS 

COLUMBIA 2 1 5 3 0- Entertaining 
hunk of material Ls slyly intoned by 
FrizzeO with rhythmic backing. Could 
be a good one for the anise. (Golden 
West, B51D 

The Waltz of the Aneels....84 
Friuell's cover of this appealing 
waltz can be the one to click. 
(Ceentral Songs, BMD 

SILLY WALKER 
171 Never Stand In Your Way M 

COLUMBIA 21531 -Fine cry ballad 
by the late Fred Rose is taken at 
slow pace by Walker, who warbles 
It with great tenderness. An unusual 
sido that may make a big impression 
on jock and juke audiences. (Mllene, 
ASCAP) 

Pre Got Leavitt' On My Mlad....61 
Material and performance are much 

O O 
ASTREAmliNE 

PIANO SPECIAL 

Floyd Cramers 
TENNESSEE 
CENTRAL NOe9 

MGM 12242 11 
watch for it . 

weaker on this aide. (Golden West, 
BMI) 

ERNEST TUBB 
Wie You Be Satisfied That Way? II 

DECCA 29934 -Tubb's unique style 
is admirably suited to this weeper. 
It's arranged with typical honky -tonk 
piano, etc., and will raise lump in 
the throat of every one of Tubb's 
fans. (Tubb, BMI) 

Jimmie Rodgers' Last Moe Yodel 
(The Women Slake Fool of Me) 78 
Tubb does this Jimmie Rodger.' blues 
with style and understanding. Iustm 
mentation, with honky -tonk piano, U 
effective. (Peer, BMD 

AUTRY INMAN 
It Would Be a Doggone Ue 79 

DECCA 29936 - Inman chants this 
this country blues in highly charged 
emotional style. (Tree, EMI) 

Be Boy Baby....79 
Rock and roll-type country material. 
Good example of the type. (Old 
Charter, BMI) 

SIMON CRUM 
Bop Cat Bop 78 

CAPITOL 3460-Simon Crum, alias 
Ferlln Hwkey, turns in wild side 
that's humorous parody of rock 
and roll. Crum shout,. claps hands, 
end just about flips with that crazy 
tenor sax. Interesting hybrid of styles 
which could move juke coin. (Tree, 
BMI) 

Mukl- Reki....76 
There's some fancy -free tenor mains 
hero which is an oddity, considering 
the Otarkien country flavor of 
"Simon Crum." There's a happy beat 
and Crum really has a ball. (Central 

- Songs, BMD 

SKEETS McDONALD 
Yon Oughta See Grandma Reek 7E 

CAPITOL 3461 - McDonald makes 
this one reek with his chanting, 
shouting, echo sound. The side is of 
the Presley school and its got plenty 
of power. Stirs excitement and could 
earn its keep. Older, BMI) 

Heart- Breakhe 
The Ginger belts this country blues 
with equal vitality. Backing gathers 
atom for solid wind-up. Potential 
on this side, too. (Central Sea., 
BMD 

i 
it's cool !! 

it's cdol - daddy : 
": coming soon ... : 

: the latest release of the e 

"Queen of the singing Cowgirls" : 
IT'S A FLAME RECORD 11 

CHARLIE FEATHERS 
Get With It 77 

METEOR 7032- Country blues with 
the deep bass beat and souped -up 
vocal. Feathers does. a strong selling 
job here. (Meteor, EMI) 

Tongue -Tied II6....74 
Country blues. Charlie Feathers' style 
is not extreme, but Carries a lot of 
the true feeling. (Meteor, BMI) 

CHARLIE WALKER 
Stand Still 77 

DECCA 29908- Looking at his del, 
Welker sees her as a vision of beauty. 
An appealing ballad sung with terrific 
force. Walker ought to have no 
trouble lining up Me jockey. on this 
one. (TNT, EMI) 

Rememberhq....75 
This is in a melancholy, nostalgic 
vein, but almost as powerful as the 
nip. Walker es a versatile singer and 
get, the most out of whatever he is 
working on. An attractive coupling 
like this should be very easy to sell. 
(HUI & Range, BMD 

BUDDY THOMPSON 
Fee Sweet on Yoe 75 

VICTOR 6559 -The light baritone of 
this singer is well cast in novelty 
type ballad like this. He turns the 
impudent lyrics to a "I " (Delarore, 
ASCAPI 

Time's Roneta' Oat on Mt....73 
A weeper that also gets smooth 
delivery from Thompson. Listenable 
as It is, It doesn't have the strength 
of the nip. (Acuff-Rose. BMI) 

RUCKUS TYLER 
Rock Town Rock 74 

FABOR US -Tyler Is still another 
rockabilly warbler with good beat, 
tremulous tone and hackneyed mate- 
rial built around the word "rock." 
(Dandelion, EMI) 

Rollin' and A- Rockaa'....70 
As above. (D.deaon, 11!1111 

MOON MULLICAN 
Hey Shah 73 

KING 4937 - Three -beat item has 
cajun lino and flavor. hfay do some 
business in the territories. (Ceder 
wood, BMD 

Maybe It's All for the Best....69 
Weeper ballad to in a pop Idiom. 
Multiuse rums in his usual competent 
job for the fans. (Jay & Cee, BMD 

FABOR ROBISON BAND 
Here Today and Case Tomorrow 73 

FABOR 4011 -The Jim Edward and 
Maxine Brown tune makes a very 
pretty instrumental in this slow, lyric 
treatment. Guitar and piano alter- 
nately spell out the moledy. Maede- 
loe, BMD 

Draggy.' Main Street....69 
A livelier instrumental side to a 
ranchero beat. These contrasting 
sides make good juke bet fate. 
(Daudet., BMI) 

PECK TOUCHTON 
Yoo'. Chanted Year Twee 72 

SARG i32 -Altho his material isn't 
too unusual, Touehton warbles well 
and gets good production. Texas wax- 
ing can do business around home 
base. (Tree, BM) 

Then I Food Yea....6* 
Another good matbfe, beet the flipside 
material is stronger. (Tree, BMI) 

JACK COCHRAN 
Riverside Jump 71 

SIMS 107 - SUI( another country 
blues, rock and roll style. Moves 
right along. Cochran 's phraslna has 
an authentic touch. (R&R, BMD 

Hip Shaken' Mama....70 
mis side is another country blues In 
the frantic, emotional rock and roll 
style currently popular. (Palma, 
BMD 

CLIFF WALDON 
Daddy Hurry Have 69 

STAROAL£ 333 -Sprightly vocalizing 
by Weldon and an onbllled fern, who 
has personality-pi., on a cute novelty 
with a catchy beat. (Nash, 11511) 

Indian Mama....05 
A rather monotonous reading of a 
novelty -rhythm tune with Insistent 
drum backing. (Cedarwood. BMI) 

THE MILLER BROS. 
Hey, Pretty Baby 68 

FOUR STAR 169 -A rhythmic toe- 
tickler aimed at the juke box trade. 
Both the vocal and instrumental back- 
ing will spark Interest. (Four Star, 
BMI) 

Who's Gonna Know....06 
Another bright and bouncy rhythm 
side. with a bit of sly. tongue-in- 
cheek humor added. Neither material 
nor performance are quite up to that 
of the flip, however. (Four Stu, 
IMP 

RAY PENNINGTON 
Boo.. Woogle Country Chi 68 

LEE 702- Pennington, In a cover of a 
recent Joe Turner waxing. has some 
strong material, well adapted to the 
country field. A good performance 
that rates deejay Opens. (Progressive, 
BMD 

l'm In Love Agale....65 
A fair, but rather late. cover of the 
Fats Domino hit, which mopped up 
in all categories. (Reeve, BM]) 

TOMMY DOWNS 
That'. Why I Cry 47 

TIFFANY 1321 -Downs goes melan- 
choly on this plaintive declaration. 
It's weepy lob handled with mola 
sincerity but the piano and guitar 

This Week's Best Buys 
BOPPIN' THE BLUES (Hi -Lo, BMI) 

ALL MAMA'S CHILDREN (Hi -Lo, BMI) -Carl Perkins -Sun 243 - 
In 10 days' time Perkins' new release has established the fact that 
"Blue Suede Shoes" was no flash -in- the -pan success. The artist's 
new record is moving out even faster than its predecessor and ts 
already among the top 10 lists. Action is heavy on both sides, 
with a slight preference for "Bo in' the Blues." As before, sales 
are as good in the pop stores as the c.&w. A previous Billboard 
"Spotlight" pick. 

TWENTY FEET OF MUDDY WATER (J. B., BMI) -Sonny James - 
Capitol 3441 -James is also following up a recent hit ( "For Rent, 
with a strong seller to take its place. Listed this week on the 
Dallas territorial chart, it is also moving up quickly in Atlanta, 
Nashville, St. Louis, Birmingham and other key cities. A significant 
chart contender. Flip Is "All Mixed Up" (Central Songs, BMI) 

Review Spotlight on . e . 
RECORDS 

MARTY ROBBINS 
Respectfully, Miss Brooks (Acuff -Rose, BMI) 
You Don't Owe Me a Thing (Acuff -Rose, BMI) - 
Columbia 40706 -Seldom do two such great perform- 
ances find their way on to a single platter. But 
Robbins has delivered with two superior tunes of his 
own cleffing. Both get the kind of warm, haunting, 
bluesy and beatful reading that send chills up and 
down the spine. These are close to the best Rob- 
bins has done and both have solid all -market power. 

WEBB PIERCE 
We 'll Find a Way ( Cedarwood, BMI) 
Any Old Time (Peer, BMI) -Decca 29974 -Pierce has 
seldom missed paydirt in the past two years and 
these sides should help keep the record intact. Oa 
top lusty, wailing pipes sound great on a hopeful 
romantic theme while the flip spotlights a fine old 
Jimmy Rodgers tune handled in the same impressive 
style. Both have solid payoff potential. 

HANK SNOW 
Conscience, I m Guilty (Central, BMI) -RCA Victor 
6578 -Snow throws his heart and soul into this sor- 
rowful self -confessional weeper. Its a typical tradi- 
tional country theme handled in frank, solidly con- 
vincing style. Should eventually assert itself in a 
big way. Flip is "Hula Rock" (Dandelion, BMI). 

TALENT 
RONNIE SELF 

Pretty Bad Blues (Cedarwood, BMI) 
Three Hearts Later (Cedarwood, BMI)- ABC -Para- 
mount 9714 -The label has come up with an im- 
pressive talent in the Elvis Presley school. The 17- 
year-òld rocks the blues with plenty of feeling and 
expressive phrasing. A promising debut and the lad 
shapes up as a threat in both the country and pop 
markets. 

FOLK TALENT AND TUNES 
Continued from page 56 

Out for You." Earlier in the 
year Hank waxed "Cheaters 
Never Win" b/w "Hank Wil- 
liams Is S' -ding Again" for 
the same label. New England 
Records is headed by Daniel 
Raye Andrade.... Bill Martin, 
formerly of Atlanta, reports 
that the new address of World 
Wide Country Fan Club Asso- 
ciation is 6913 S. Stewart Ave- 
nue, Chicago. 

Newest artist on Fire Records, 
Bakersfield, Calif., is Johnny Tay- 
lor, whom the Fire firm has se- 
lected as its answer to Elvis Pres- 
ley. Johnny, who in real life is 
Jim R. Taylor, of Taft, Calif., is 
currently stationed with the Air 
Force in Hawaii, where he's also 
doing a deejay stint on Station 
KANI in Kaneheo, Hawaii. Johnny 
says it gets mightly lonesome in 
the Islands and that he'd like to 
receive mail from c.&w. fans back 
in the States. His address is AF 
28165061, 48th ATS (H), Box 139, 
APO 953, care Postmaster, San 
Francisco. 

June Carter -left Nashville 
June 10 for New York, where 

backing generates monotony. (Nasky 
BMI) 

Fool's Romance....45 
This side moves faster but the same 
tearful mood holds sway. Material 
has a traditional type of heartbreak 
philosophy adequately sung by 
Downs. (Deny, BMD 

she is taking a six - week 
course in dramatics at the 
Neighborhood Playhouse... . 

Upcoming dates on Ferlin 
Husky are Connie B. Gay's 
Boat Ride, Washington, June 
21; Sunset Park, West Grove, 
Pa., June 24; Eureka, S. D., 
July 4 -6, and the Calgary 
Stampede, Calgary, Alta., July 
10-14. Wayne Perdew, 
whom Cliff Rodgers, deejay 
at WHKK, Akron, has been 
promoting for several years, 
and Mac McCauley, aches in 
Akron niteries for some time, 
have joined the Red Foley 
show in Springfield, Mo. Per - 
dew plays fiddle, guitar and 
bass. McCauley Is a guitarist. 

MAIL ORDER RECORD CO. 
106 CROMWELL DRIVE 
SAN ANTONIO, TEXAS 
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Best Sellers in Stores 
For survey week ending June 13 

RECORDS are ranked in order of their current national selling Importance at the 
retail level, as determined by The Billboard's weekly survey of dealers thruout the 
nation with a high volume of sales in rhythm and blues records. When significant 

action is reported on both sides of record, points are 
combined to determine position on the chart. In such a Reeks 

This case, both sides are listed in bold type, the leading side Last on 
Week on top. week Chart 

1. I'M IN LOVE AGAIN (8D1í) -F. Domino 1 10 
MY BLUE HEAVEN (ASCAP)- Imperial 5386 

2. FEVER (BMI)- Little Willie John 2 6 
Letter Fmm My Darling (BMI) -King 4935 

3. LONG, TALL SALLY (BMI)- Little Richard 3 12 
SLIPPIN' AND SLIDIti (BMI)- Specialty 572 

4. TREASURE OF LOVE (BMI) -C. McPhatter 5 5 
When You're Sincere (BMI)- Atlantic 1092 

5. I WANT YOU TO BE MY GIRL (BMI)- Teen -Age's 4 8 
In Not a Know -It -All (ASCAP) -Gee 1012 

6, HALLELUJAH, I LOVE HER SO (BMI) - 
R. Charles 8 2 
What Would 1 Do Without You? (8641) -Atlantic 1096 

7. HEARTBREAK HOTEL (BDII) -E. Presley 7 11 
1 Was the One (BMI) -Vic 20-6420 

8. CORRINE, CORRINA (1181I) -J. Turner 6 8 
Boogie Woogie Country Girl (BMI) -Atlantic 1088 

9. ROLL OVER BEETHOVEN (BDII) -C. Berry - 1 

Drifting Heart (BMI) -Chess 7071 

10. BLUE SUEDE SHOES (BDfI) -C. Perkins 15 15 
Honey, Don't (0511) -Sun 234 

11. CASUAL LOOK (BMI) -Six Teens 11 3 
Teen-Age Promise (0641) -Nip 315 

12. LITTLE GIRL OF MINE (BMI)- Cleftones 14 6 
You're Driving Me Mad (BMI-Gee 1011 

13. PLEASE, PLEASE, PLEASE (BMI) -J. Brown 12 10 
Why Do You Do Me? (BMI} -Federal 12258 

14. I WANT YOU, I NEED YOU, I LOVE YOU (BMI)- 
E. Presley 
My Baby Left (BN11) -Vic 20-6540 

15. LOVE, LOVE, LOVE (BDTI)- Clovers - 1 
Your Tender Lips (BMI) -Atlantic 1094 

10 2 

Most Played in Juke Boxes 
For survey week ending June 13 

RECORI)S are ranked in order of the greatest number of plays in lake boxes thruout 
the country, as determined by the Billboard's weekly survey of operators using 
high proportion of rhythm and blues records. When .ignlllcant action is reported 

on both sides of a record, points are combined to de- 
termine position on the chart. In such a case, both sides weeks 

This are listed in bold type, the leading side es lop. Last on 
We& week Chart 

1. I'M IN LOVE AGAIN (BDII) -F. Domino 1 8 
MY BLUE HEAVEN ( ASCAP)- Imperial 5386 

2. ROLL OVER BEETHOVEN (BMI) -C. Berry 5 2 
Drifting Heart (BMI -Chess 1626 

3. 1 WANT YOU, I NEED YOU, I LOVE YOU (BMI) - 
E. Presley 3 2 

MY BABY LEFT ME (BMI) -Vic 20 -8540 
4. CORRINE, CORRINA (BMI)- 2 8 

Boogie Woogie Country Girl (BMI)- Atl,4ntic 1088 

5. FEVER (BMI)- Little Willie John 6 3 
Letter From My Darling (BMI) -King 4935 

6, TREASURE OF LOVE (BMI) -C. McPhatter 4 3 
When You're Sincere (BMI} -Atlantic 1092 

7. LONG, TALL SALLY (BMI) -Little Richard 7 11 
Slippin' and Slidin' (BMI) -Specialty 572 

8. I WANT YOU TO BE MY GIRL (BMI)- Teen -Agers. 8 4 
I'm Not Know -It -All (BMI) -Gee 1012 

9. LITTLE GIRL OF MINE (BMI) -Cleftones - 1 
You're Driving Me Mad (BMI) -Gee 1011 

10. RUBY, BABY (BMI)- Drifters - 1 
Your Promise to Be Mine (BMI} -Atlantic 1089 

Most Played by Jockeys 
For survey week ending June 13 

SIDES arc ranked in order of the greatest number of plays on disk jockey radio 
shows lhruout the country according to The Billboard's 
weekly survey of lop disk Jockey shows in all key markets. weeks 

This Last no 
Week Week Chart 

1. I'M IN LOVE AGAIN -F. Domino 1 10 
Imperial 5386-BMI 

2. FEVER -Little Willie John 6 6 
King 4935 -BMI 

3. TREASURE OF LOVE -C. McPhatter 5 3 
Atlantic 1092 -BMI 

4. LONG, TALL SALLY- Little Richard 3 12 
Specialty 572-BM1 

5. I WANT YOU TO BE MY GIRL -Teen -Agers 11 6 
Gee 1012 -BMI 

6. PLEASE, PLEASE, PLEASE -J. Brown 12 10 
Federal 12258 -BMI 

7. MY BLUE HEAVEN -F. Domino 6 8 
Imperial 5386 -ASCAP 

8. ROLL OVER BEETHOVEN -C. Berry - 2 
Chess 1626 -BMI 

9. LOVE, LOVE, LOVE -Clovers - 1 
Atlantic 1094 -13M1 

10. CAN'T STAND TO SEE YOU GO -J. Reed 15 2 
Vee may 186 -BMI 

11. HEARTBREAK HOTEL -E. Presley - 11 
Vic 20-6420 -BMI 

12. KISS FROM YOUR LIPS -Flamingos - 2 
Checker 837 -BMI 

13. CORRINE, CORRINA -J. Turner 4 10 
Atlantic 1088 -ASCAP 

14. IVORY TOWER -O. Williams 13 11 
De Luxe 6093 -ASCAP 

15. BLUE SUEDE SHOES -C. Perkins - 14 
Sun 234 -BMI 

Rhythm & Blues 

Notes 
By BILL SIMON 

Ten different labels (unless we 
count King and Federal as one) 
are represented among the 15 disks 
on the best selling r. &b. chart this 
week. Once again this points up 
the keen competition in the field, 
and the problem a disk maker faces 
when he tries to plug more than 
one record at a tinte. Atlantic once 
again is setting the pace as 
numerical leader with four disks in 
the money, but there was once a 
tinte when this label could place 
as many as seven hits in the top 
15. Today four is almost remark- 
able. 

The phenomenom of the 
charts, of course, is the pres- 
ence of three rockabilly plat- 
ters on the r. &b. list-two by 
Elvis Presley and one by Carl 
Perkins. Prior to "Blue Suede 
Shoes," no country artist ever 
showed here. And prior to 
Presley, Victor was a stranger 
to the r. &b. charts for a long, 
long time. 

The label line -up is as follows: 
Atlantic, four disks; Victor, Gee 
and King -Federal, two each; Im- 
perial, Specialty, Chess, Sun and 
Flip, one each. 

Herb Abramson, Atlantic - 
Ateo president, who is now 
handling artists and repertoire 
for the diskery's Ateo wing 
(see separate story), plans to 
release a special this week by 
the Coasters. The big push 
will be on "One Kiss Led to 
Another." Abgramson de- 
scribeohis new duo, the Tibbs 
Brothers, as "a great team of 
note- benders. . . Rama's two 
new acts, the Pretenders and 
thrush Mabel King, are both 
at the Apollo Theater this 
week, their appearance co- 
inciding with their first disk 
releases.... Another first, the 
Five Satins' "I'll Remember in 
the Still of the Night," on 
Herald's subsidiary Ember la- 
bel. It looks as tho there will 
be plenty of heat on new art- 
ists this summer if you'll par- 
don the word play. 

Morty Craft, who got his new 
Melba label off to a spectacular 
start (especially in Chicago, we 
hear), is out on the road promoting 
his new releases by the Willows 
and the Tokens.... Baton's Saul 
Rabinowitz is working to establish 
Ann Cole, and after a slow start 
the thrush is starting to get off the 
ground. The side that's doing it, 
according to Rabinowitz, is "Easy, 
Easy Baby." . Buddy Johnson 
and his ork, with vocalists Ella 
Johnson and Floyd Ryland, are off 
on a one -nighter tour that will 
cover the South and Southwest 
over a 13 -week period, right thru 
August. The Wing artist has 58 
dates hooked so for Alto sax 
star- orkster Earl Bostic, who has 
been appearing on the West Coast 
for the past two months, has ex- 
tended his bookings there until late 
August; Monday (18) he was set 
to open at the Cave, Vancouver, 
British Columbia. 

Bobby Shad, of Mercury, 
EmArcy and Wing, now has 
both halves of that great spir- 
itual act of Marie Knight and 
Sister Rosetta Thorpe. He 
signed the latter last week. 
Under the Shad auspices, Sis- 
ter Knight has made an im- 
pressive comeback on Wing. 
Iler "Tell Me Why" is still 
making money and inspired 
several strong cover versions. 
Tradestcrs will be watching 
with interest to see what he 
will be able to do with Sister 
Tharpe, once one of the hot- 
test properties in the field. 

The Original 
SMASH HIT! 

'A CASUAL LOOK' 
c/w "Teen Age Promise" 

LOS ANGELES 

THE 
SIX 

TEENS 
Flip #315 

1.2. and 3 in 

PHILADELPHIA PITTSBURGH 

FLIP RECORDS 
618 So. Ridgeley Dr. 
Los Angeles 36, Calif. 

NOW they're 

BOTH 

HITS! 
BIG . MAYBELLE 

"CANDY" 
b/w 

"TORT'S A PRETTY GOOD LOVE" 
SAVOY 1195 

LITTLE ESTHER 

"TAIN'T WATCHA SAY" 
b/w 

"YOU CAN BET YOUR LIFE" 
SAVOY 1193 

SAVOY RECORD CO ,Inc. 

NEWARK, N.1. 

New Releases New Releases 
"LIFE PROBLEM" 

By bailar iabte and The Muilld IUnps --b /w "I0RGO MOMIO" (Iwt. -Ertelle 2062 

Spirituals Spirituals 
"THE UPPER GARDEN" 

b/w "LEH IN THE HANDS OF THE LOEO," Madly Shepherd lapel Shoe's- Mashbere 580 

"BE READY WHEN HE COMES" 
b/w "WHEN JESUS SAIS: 'COME HOME'," Senfbug Etbegs-- Rashbae SIt 

WRITE WIRE PHONE 

NASHBORO RECORD CO., INC. 
177 3re1 A (Pbeae: Chanel 2 -22161 Nashville, Tatlnnnsaa 

Shipments she ma. to., Ptastls Prentice*, Me,wpOle, Tenn. 

THE ORIGINAL SMASH HITS 

The )a.hatel e - - - - 

"STRANDED IN THE JUNGLE" 
Ow "My Only Darling" 
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Review Spotlight on .. 
RECORDS 

THE CLEFTONES 
Can't We Be Sweethearts? (Kahl, BMI) -Gee 1018 - 
A strong follow -up to "Little Girl of Mine.' The 
youngsters have another tricky -beat rhythm -ballad 
right in the current teen -age taste groove. 'Neki 
Hokey ' (Progressive, BMI), finds the group harmon- 
izing in similarly styled up -beat material. 

THE TEEN QUEENS 
Until the Day I Die (Dig, BMI) 
Billy Boy (Modem, BMI) -RPM 404 -The girls, who 
clicked with "Eddie, My Love," come up with strong 
ammunition again on this release. ;Billy Boy" is 

similar to the earlier hit, and given the same impres- 
sive treatment. However, unless lightning strikes 
twice in the same place, the odds should be on the 
flip, a pretty ballad with a catchy beat. Interest 
will be keen on both sides. 

SHIRLEY AND LEE 
Let the Good Times Roll (Aladdin, BMI) 
Do You Mean to Hurt Me So? (Aladdin, BMI) -Alad- 
din 3325 -Shirley and Lee ere favored with un- 
usually appealing material in this new issue. "Good 
Times is a happy, groovy side that lifts the spirit 
and sets toes tapping. The flip side is a more typi- 
cal Shirley and Lee dialog, the one taking the other 
to task, in tuns. This is the most potent commercial 
offering of the duo in some time. 

DISK JOCKEY PROGRAMMING 
SAM (TILE MAN) TAYLOR 

The Beat (Ross Jungnickel, ASCAP) 
Real Gone (Tuna, BMI) -M -G -M 12278 -The tenor 

sax of Sam Taylor has seldom sounded happier than 
in these two uninhibited instrumentals. "The Beat" 
has a vocal chorus, but as the lyrics themselves say' 
"Nothing's important but the beat'" "Real Gone" 
is a driving honker in which Taylor's gutty horn 
"sends" all the way. Deejays -and their audiences - 
can have a ball with this rocking materiaL Also 
good Juke possibilities. 

TALENT 

MABEL KING 
I'm Gonna Change (Kahl, BMI) -Rama 200 -One of 
the more forceful singers to make the scene in recent 
weeks, Miss King has the energy, the sense of beat 
and phrasing to charge material like this with "plus" 
excitement. Her voice has a dark, rich texture that 
takes on different moods and emotions. "Alabama 
Rock 'n' Roll" (Kahl, BMI) is the tune on the flip. 

This Week's Best Buys 
RIP IT UP (Venice, BMI) 
READY TEDDY (Venice, BMI) -Little Richard -Specialty 579 -A 

strong two -sided seller that is fitting right into the grooves of 
"Long, Tall Sally." Out little more tllalr a week in most cities, 
it is already reported moving over the counters to both pop and 
r. &b. customers in unusually large quantities in Durham, Atlanta, 
Nashville, St. Louis, Detroit, Pittsburgh, Buffalo, New York and 
Philadelphia, to mention only a f AV. Preference is almost evenlz 
split between the two sides. A previous Billboard "Spotlight 
pick, 

UP ON 'THE MOUNTAIN ( Tollie, BMI' -The Magnificents -V -J 183 - 
Quietly this record has been moving up in varioso territories, 
and now is a chart threat. It has been on the Cincinnati terri- 
torial chart, and is now reported a very good seller in New York, 
New England, Philadelphia, Chicago, St. Lnuis, Durham and 
Pittsburgh. Flip is "Why Did She Co?' ( Follie, BMI) 
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VEE -JAY #196 

"I JUST GOT LUCKY" 
b/w 

"Happy Till the Letter" 

by 

THE ORIOLES 
FEATURING 

SONNY TILL 
Are you on our mailing list ?? 
MORE BIG ONES on the way 

CUT YOURSELF 

IN ON THIS BIG 

"MONEY MAKING" 

DISK 

»192 

"YOU GOT ME WRONG" 

with 
BILLY BOY 

^,191 

"4 PLUS" 

with 
JAY McSHANN ORCHESTRA 

fr175 

"DON'T START ME TO LYING" 
with 

BILLY THE KID" EMERSON 

VEE -JAY RECORDS, Inc. 
2129 SO. MICHIGAN AVENUE PHONE: CAlumet 5.6141 CHICAGO, ILLINOIS 

R&B Territorial 
Best Sellers 

For survey week ending June 13 

Listings are based on lare sales re- 
ports secured via Western Union me. 
imager service from top rhythm and 
blues dealers and Juke boll operators 
In the markets listed. 

Atlanta 
1. re In Lora Agate, P. Domino, Imp. 
2. Fever, L. W. John, Km. 
3. Treasure of Lore, C. Meehater, Ati. 
4. Roil Oyer, Berthoyer, C. Berry, CM. 
S. rar,, Lore, Lore, Clovers, AU. 
6. I Want You to Be M7 Girl 

Teen -Alters, G. 
7. Long, Tall Sally, little Richard, Spe. 
8. Your Promise to Be :1110. 

Driften, Aa. 
9. mien.' and Slidtn', I ittl, Richard, Sp, It Hallelujah, 1 Lore Her Se 

R. Charles, Atl. 

Charlotte 
1. Fever. I.. W. John, Kng. 
2. I Kant l'ou to Be My Glrl 

Teen- Alters, Gee 
3. Treasure of Love, C. McPhatter, AU. 
4. Roil Over, Beelhovee, C. Berry, Chs. 
7. I, In lave Agalo, P. Domino, Imp. 
6. LOT,, In,,, Love, ('losers, All. 
7. Ivory Tower, O. Williams, Del. 
8. Please, Please, Please, J. Brown, Fed. 
9. Little Girl or nine, Clcttann, Oes 

Chicago 
1. I'm In Leave .Agate, P. Domino, Imp 
2. Ilia Do Fools Fall In Love? 

Tren- Agars, (ice 
3. Fever, I.. W. John. Kng. 
4. Blue Suede Shoes, C. Perkins, Sun 
5. Heartbreak Hotel. ti Presley, Vic. 
6. I Want 1'ou to lie Sly GM 

Teen -Alter, Gce 
7. 1 Want You. 1 Need You, I Love Yoe 

E. Presley, vie. 
I. Church Balls May Ring, Diamonds, Men 

Cincinnati 
I. Hallelujah, 1 Lore tier So 

R. Charles, Atl. 
2. Candy. Big Ma \belle, Say. 
3. Taln't 0hatelm Say, L. Esher. Si,. 
4. Lost Dreamt, E. Freeman, Imp. 
5. I Want l'on to Be Sty Girl 

Tern -Asters, Gee 
6. Kiss From Your Lips. Flamingos, Che. 

L:p On a mountain, Magnificents. VJ. 
B. In the Still of the Night. Satins. Her. 
9. I'm Not a Know -It -All 

Tccn -Alters, Gee 

Detroit 
I. Fever. 1. W. John. Kng. 
2. l'm In I. ove Again. F. Domino. L.P. 
3. Heartbreak hotel, E. Presley, Vic. 
4. Rum, Baby, Drifters, Att. 
5. Roll Oser. Beethoven, C. Berry, Chs. 
6. Who? Little Walter, Che. 
7. I Want Veau to Be My Girl 

Teen Alters. (I cc 
8. Pease. Please. l'iras,, i. Brown, Fed. 
9. My Bahy Lrfl me, E. Presley, Vic, 

Los Angeles 
1. Casual Look. Sic Teens, Flp. 
2. Fever, L. W. John, Lag. 
3. I'm In Lease Again, F. Domino, Imp. 
4. Corrine, Cortina, J. Turner, All. 
5. My /31,r Heaven, F. Domino, Imp. 
6. Lone, Tall Sall,, I.iltle Richard, Spe. 
7 Blue Suade Shoes, C. Palms, Sua 

JUNI 23, 1956 

s. Ile.....see Heist, IL !marry, Vie 
IL Oki :a MP Drwms, CLiauw. Mod. 

I8. we G. TeeMYer, Mooltelow4, at. 
Now Orleans 

r. Trve..r. of Lev., C. McPhatter, AtL 
L Beer, L. W. John, Kos. 

(Continued on page 6I) 

HEADED FOR THE TOP 

The Cadillacs 

WOE IS ME 
b/w 

BETTY MY LOVE 
Joale 7%798 

Jimmy Ricks 
and his Rickateers 

SHE'S MINE - 
SHE'S FINE 

b/w 

THE UNBELIEVER 
10,1. 796 

rf Josue RECORD 

f.-1650 Brood.ay, Ne.' York Citr 

ON THE 
WAY UP 

CHECKER WI 

"TOLLIN' 

BELLS" 
by 

LOWELL FULSON 

y¡.J. 
The Original! Z, 

The Best! 

LOVE, 
LOVE, 
LOVE 

THE CLOVERS 
x1094 .' 

ATLANTI( RECORDING CORP. 
157 West 57 st., N.Y.C. 

BREAKING BIG! 

PLEASE LOVE 

A FOOL 
e'w OOP eOOPY OOP 

DON JULIAN'S 

MEADOWLARKS 0394 

CRY SOME BABY 

ROY MILTON 1,398 

DOOTONE RECORDS 

BILLBOARD PICKS 6/2/'56 

GENE and EUNICE 

LET'S GET TOGETHER 
.na 

I'M SO IN LOVE WITH YOU 

03321 

GIVE TO DAMON RUNYON CANCER FUND 
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Reviews of New Pop Records 
Continued from page 54 

LIBERTY 55021-Actuany, this is 
"Look Homeward, Angel," which cre- 
ated some territorial action via the 
London disking. Even at this late 
dale, Wayne's well -made waxing can 
pick up some coin. (Amens, ASCAP) 

(Golden Farrings....72 
Multiple guitars at double -tempo 
spruce up Wayne's competent war- 
bling of the erstwhile h i t . W'ilI at- 
tract many deejays. (A m e r l c a n, 
Academy, ASCAP) 

FRANK CIIACKSFIELD ORK 
Baal, of Seine 78 

LONDON 1671 -A lush, sweeping in- 
strumental waltz, with color and in- 
terpretise eclat. Excellent deejay item 
for almost any type of show. (Rob- 
bins, ASCAP) 

Dooley 
'hie is the tune cut a few Keels ago 

SS "O Madonna." Weird Italian me- 
lody, with a different lyric, still 

HEADED FOR THE TOP 

Della Reese 

HEADIN' 

HOME 
b/w 

DAYBREAK SERENADE 
Jubilee t 5247 

The Four Tunes 

DANCING WITH 

TEARS IN MY EYES 
b/w 

FAR AWAY PLACES 

Jubilee ^3245 

JUBILEE RECORDS 
1650 Broadway New York City 

THIS ONE 
LOOKS LIKE 
A WINNER 

CHESS x1627 

le"GOT TO 
LET 

YOU GO" 
by 

WILLIE MABON 

(MESS Rli((II(II CO.. - 

4750 5. Cottage Grose Ave. 
Chicago 15, III. 

Phony: Renwood 8.4345 

TWO GREAT NEW RELEASES 

THE PRETENDERS 
featuring 

JIMMY JONES 

I'VE GOT TO HAVE YOU BABY 

POSSESSIVE LOVE 
Rama MI 

MABEL KING 
l'M GONNA CHANGE 

ALABAMA ROCK 'N' ROLL 
ama 200 

RAMA 
R 

RECORDS 
770 w aged st. New York Ci, 

Peacock's got a "Rock 're Roller" 

'ROCK AND ROLL BELLS' 
b/w 

"Ail Over, Goodbye" 
by o new artist 

LOUIS JONES 
Peacock 9663 

IIE.II01 h IIE1'0I1ITS. kur. 
7009 ftut u. St. Houston 76, Tea", 

faces a hard pull in this market. 
(Burlington, ASCAP) 

FRANK WEIR ORK 
Slider Cuckoo 77 

CAPITOL 3459 -This is Weir's first 
Capitol's platter. Both sides acre re- 
corded in London. Spotlighted here 
Is a showmanly vocal treatment of a 
catchy novelty with a happyaura of 
German music hall exuberance. A 
good programming het for early 
morning deejays. (W .I. Der 1e15, 
BIEST) 

If Ever You Co to Pare. 
(BonIour, Paris)....75 
Pleasant group warbling on a pretty 
theme with a strong Gallic flavor, 
(Enoch & Cie. BIES!) 

THE CHUCKLES 
Gypsy In My Soul 77 

V1K 0216 -The oldie is smartly -show- 
cased by this very professional ar- 
rangement. Merits exposure by dee- 
jays. (Words, ASCAP) 

We're Still Holding Hands...,73 
The Chuckles chant a tender waltz 
with feeling. wellproduced disk, 
with pretty arrangement. (Joy, 
ASCAP) 

CAROL RICHARDS 
Intrigue 77 

VICTOR 6562 - Bloody. ms aterioso 
tune is from the flick "Foreign In- 
trigue." The thrush Rives it an in- 
tense work -over That will hase some 
jockey appeal. (Leeds, ASCAP) 

No One Home....68 
This ballad affords the thrash less to 
work with. ¡Southern, ASCAP) 

RUSS SIORGAN ORK 
When, When 76 

DECCA 29892 - A fetching wait 
Morgan's smart and lush arrange- 
ment, including chorus, is sers effec- 
tive. (Valyr, .ASCAP) 

I Gota 
Danceable. Performance is . mart and 
brisk. (01enmore, ASCAP) 

ELLA SIAE MORSE 
I'm Gonna Walk 76 

CAPITOL 3458 -The gal sines an 
unusually effective rhythm tune with 
style and a bright, appealing beat. 
Stand -out backing by Les Baxter, 
Spinners will go for this one. (Barter- 
Wright, BMI) 

Coffee Dat,....72 
A swingy vocal treatment of 
smartly paced rhythm number. 
(Marti, ASCAP) 

JAYE P. MORCAN 
Johnny Casanova 75 

VICTOR 6565 -A great deal of stress 
and strain manifest themselves in the 
vocal, asking and recording of this 
platter. Pleasant- enough material, but 
this isn't one of the thrush's most 
attractive sides. (Sheldon, Ball) 

The West Point Dress Parade...,66 
A valiant try by all forces, perhaps 
too much so. (Hill & Range, 1511) 

THE SUNNYSIDERS 
Humdinger 75 

AMERICAN 1030 -This side by the 
Sunnysiders has a relaxed feeling, 
plus considerable country -blues flavor. 
Nice for the ups, and likely to get 
action. (American Academy, ASCAP) 

Oh Me, Oh My, 06....75 
The cute lyric is belted out with 
happy sound and solid beat. ¡Mills, 
ASCAP) 

BUDDY GRECO 
The Blue Room 75 

KAPP 146 - Greco warbles with 
warmth and taste on the delightful 
oldie. Smart backing- Both sides 
should pull jockey play. (Harms, 
ASCAP) 

Don't Come Coln' to SIe....73 
Sincere, scoot, reading on a nice 
ballad with a strong up -tempo and 
good lyrics. (United, ASCAP) 

ALAN MARTIN 
Choir of Angels 75 

ABC -PARAMOUNT 9720 -The ma 
terial and choral support help Martin 
deliver an Impressive side. Will need 
heavy plugging, however, ¡Pore , 

BMI) 
Beard - .70 

Tender warbling of the Latin stand. 
ard, with colorful, rhythmic backing, 
but limited market potential. (Peer, 
1511) 

BOB EBERLY 
How Would You Hate Ste 75 

GRAND AWARD 1006 - Eberly 
voices profound thoughts of love on 
this tuneful ballad. The smooth tones 
have a strong appeal. The slow beat 
puts the side in the tarp category for 
the dreamy couples. (5foon Mist, 
BMI) 

September "ng....74 
Bob Eberly still has his sock dramatic 
style in full command and he brings 
It into play in an emotional reading 
of the standard. Jockeys should like 
this wax. IDeSylva, Brown & Hen- 
derson, ASCAP) 

KAY CEE JONES 
A GYPSY Fortune Teller 

AMERICAN 1032 - Crying fiddles 
and sob -laden vocal style by Kay 

74 

Reviews of New R & B Records 
NAPPY BROSS'N 

love Baby SA 

SAVOY 7196 -Nappy Brown loads 
this blues with effective church sound 
and sells it effectively. A satisfying 
side. (Crossroads, BM') 

Am I. 82 
This side is a rhythm number -blues 
in construction, marked with a rolling 
beat. Also an car- catching opus, 
¡Savoy, BM!) 

PAULINE ROGERS 
Come Into My Parlor 85 

ATCO 6071 -A voice of uncommon 
quality and texture, coupled with a 
cute piece of material, smartly re- 
corded, makes this a very strong 
side. Pop potential, too. Could easily 
take off. ¡Progressive, 1511) 

Round and Round....82 
The warbling and instrumentation on 
this side is relaxed and groovy. A 
quality blues side. (Progressive, BSIH 

SONNY TILL 
Happy 7111 the Letter 82 

VEE -JAY 196 - Till wraps up a 
folksy ballad in a powerful vocal 
with a Strong country flavor, ati, 
mented by the familiar r.Ab. beat. 
interesting switch on the current 
rock -a -billy trend. (Conrad, BAH) 

I Just Got Lueky....79 
warbling arbling by Tilt and his 

Orioles (that's the way they're billed 
on label) on a bouncy rhythm item 
with an enthusiastic beat, (Conrad, 
B.SII) 

LARRY BIRDSONG 
Now That We're Together 81 

CALVERT 102 - Birdsong ranges 
nimbly thru the upper falsetto regions 
to give above -average impact to this 
pretty ballad. Similar to his recent 
"Pleadin' for Love," which did very 
well commercially', this also should do 
well in the market. (Babb, BM1) 

Nell Never Part....78 
The singer gives a strong reading of 
this rhythmic ballad material, and 
will rate plenty of air play here. too. 
He has an individual way with a 
song that attracts and holds attention, 
(Babb, HMI) 

THE EMPIRES 
Don't Touch My Cal 

SWING 90080- Persistent, hard -driving 
rhythm is the feature on this rocking 
side. Group has fancy polish that's 
likely to get them. opio. (Personality, 
BSIH 

My First Direovery.,..73 
the lead singer works up a lather os 
this emotional ballad. The spoken 
bit in the middle never quite gets off 
the ground, however. Nevertheless, the 
lead wails M persuasive style. (Pen, 
BMI) 

79 

SUGAR AND SPICE 
Don't Be a Bunny 

WING 90081- Tricky rhythm backing 
on this light, happy tune makes the 
side stand out. Cute lines sell it and 
the side can grab a share of coin. 
(Personality, 1511) 

There Were No AnRels....70 
The gal and guy pairing give out 
with a lusty, full decibel interpreta- 
tion of a love opus with "heavenly" 
overtones. The couple doesn't lack 
for power or enthusiasm. (Pere, BS1l) 

78 

BILLY ITIlE KID) EMERSON 
You Won't Stay Home 77 

VEE -JAY 175 -Chief attraction here 
is the material. Lyric is very sophis- 
ticated, and Emerson handles it 
nicely. (Conrad, BMI) 

Don't Start Me to LYIng....75 
Uncomon material; a blues, with both 
church sounds and some jeu phras 
ing. Especially attractive for deejays. 
¡Conrad, BM!) 

Cce )ones make this one an attrac- 
tive side for the deejays -not to men- 
tion the blue seltzer tattle set. (Amer- 
ken Academy. ASCAP) 

Walt Little Darling.. ..74 
This folk-flavored lyric, with Its oom- 
pah rhythm, is chanted in happy 
style. Considerable instrumental flour. 
ish. (Mills, ASCAP) 

THE NEIGHBORS 
1 Won't Go Until I Get Some 74 

ABC -PARAMOUNT 9715 -Excellent 
group vocalizing on a folk -styled 
song, with lively pacing. Blend work 
is unusually clear and smooth. Both 
sides could go c.Aw. as well as pop. 
(.Meridian, RMH 

Pay Ste My Money Not...,.72 
Same comment. ¡Meridian, BM!) 

GARY CROSBY 
AND LOUIS ARMSTRONG 
Laryhones 73 

DECCA 29921 -This one's like turn- 
ing the clock back -lo "Gone 
Fishin " by Satoh and Bing Crosby. 
The younger Crosby has a tough time 
in that league, but Armstrong has his 
own following, which should sell 
copies. Jocks will play it, too. (Soutb- 
mn, ASCAP) 

Easy Stteet....73 
Similarly reminiscent fare. (Jobe- 
Moue-Mantel, BMI) 

SIORRIS PF:JOE 
Maybe Blues 75 

ABCO 106 - Slow Southern blocs, 
chanted by Pejoe with deep feeling. 
Recommended for territories which 
dig the true Deep Southern flavor. 
Mann, BMI) 

Screaming and Crying....73 
Ohms with Southetn- stled backing. 
Pejoe's vocal is okay. Nice territorial 
disk. pawn, BMI) 

BIG JOHN GREER 
Let Me Come Home 73 

KING 4941 -In his first record for 
King, Greer offers a slow, relaxed 
blues in his characteristic style. A 
solid reading that his fans will enjoy. 
IKeatney, ASCAP) 

Come Back Uncle Johß....70 
The .shouter drives harf in this 
humorous material. His enthusiasm 
almost puls across. but it just 
barely misses. (Jay & fee, BSI1) 

JOHNNY FULLER 
Restless 72 

IMPERIAL 5395 -Fuller chants an 
okay ballad of devotion to classy 
backing. But there's nothing unusual 
enough here to draw heavy attention. 
(Commodore, BM!) 

Don't Slam That Door....60 
An energetic novelty shout that 
down t add up to much. (Reese, 

THE KOOI- CENTS 
Do l'a Do 71 

VEIL -JAY 173 -Catchy item. Konl 
(lents' vocal is backed by smart 
rhythm work. (Conrad, 1511) 

This Is the N'it/ht....70 
Hitless, ballad, adequately done. (Con- 
rad, HMI) 

THE ROBINS 
Slerry -Co Rook 78 
WHIPPET 201 -the group essays a 
gang-sing over a driving boogie figure 
in the manner of so many of the Bill 
Raley disks. It is freshened up by 
Me addition here of sound gimmicks 
Mat suggest the merry'go -round (e.g. 
the calliope, etc.). Intended to go 
pop as well as r.Ab., it has only 
lair potential in either field. (Cri- 
terion, ASCAP) 

Hun Sfe....69 
Die group's lead gets a chance to 
belt out an expressive lament in ibis 
cry -ballad. More conventioaal in its 
approach, This side shows better 
craftsmanship than the flip, but is 
less flashy material -wise. lFalrna7, 
BMI) 

THE RIP- CHORDS 
Let's Do the Resale Dania 69 

ARCO 105 - The group lunges 
aggressively into this melee of shouts 
and assorted vocal Bounds. Bass 
shares lead chores with a high tenor. 
Competitively, only a fair offering. 
¡Lawn. BIM) 

I Love You the Slost....64 
Here's a slow, wailing ballad with 
the high lead in the spotlight again. 
Boys have a tendency -to slide a bit, 
which gives a dragging effect. nip 
has a better chance. (Loan, BMI) 

THF. SWENSONS 
Golly Boo 68 

X-TRA 100- Routine blues compe- 
tently done by the group, altho instru- 
mentation could have a brighter 
sound. (Syltla, BSI¡) 

Remember Me to Sly DarOn,....68 
Same comment. (Sylvia, BNB) 

AL SSIITH ORE 
Footing Around Slowly 67 

VEE -JAY 114-A slow, relaxed after - 

hours blues. Many of the late- evening 
deejays will find this instrumental 
fine programming material. (Conrad, 
BAH) 

DIZZY DIXON 
Soup LIne..,.63 

D sari dreamed that times got hard 
again, and standing in Ore soup line, 
cam, to realize the follies of his past 
life. He doesn't make much of 
case for his material, (Conrad, BM!) 

THE JU'MPIN' JAGUARDS 
Knock -Kneed Neale From <nnsvllle...65 

DECCA 29938-The group sings with 
considerable verve on a bouncy 
rhythm tune. (Goday, 0511) 

Slut the Door Baby....65 
Same comment. (Galore HMI) 

R & B Territorial 
Best Sellers 

Confirmed from page 60 

3. Hallelujah, I Love Her So 
R. Charles, All. 

4. l'm In Lore Again, P. Domino, lisp. 
5, Shirley Jean, Big Walter, Pea. 
6. I Want You to Be Sly Girl 

Teen -Agars, Gce 
7. 1Ì51k Girl or 551oe, Cleftcnes, Gce 

Dhat would 1 Do Nlthoul You? 
'R. Charles, Atl. 

9, Cordae, Corrfna, 1. Turner, All. 
10. Tell Me {Shy, M, Knight, Wns. 

New York 
1. Treasure of Love, C. MoPhatter, All. 
2. My Blue Heaven. F. Domino, Imp. 
3. Fever, L. W. John. Eng. 
4. I Want You, I Need You, I Lose You 

E. Presley, Vic. 
5. Heartbreak Hotel, E. Presley, Vic, 

Philadelphia 
1. Hallelujah, 1 Love Her So 

R, Charles, Atl. 
2. Fm In Love Again, F. Domino, Imp. 
3. Casual Look, Six Teens, Flp. 
4, Headla' Home, S. Gunter. Mod. 
5, Treasure of Love, C. McPhail,. Atl, 
6. I Want You to Be Sly Girl 

Teen- Agars, Gce 
7. Roll Over, Beethoven, C. Berry. Che. 

St. Louis 
1. Fever, 1.. 5V. John, Eng. 
2. Forte Days and Forty Nights 

M. Waters, Ch, 
3. I'm In Love Again, F. Domino, Imp. 
4. Roll Over, Beethoven, C. Betsy, (ha. 
5, I'm Tore Up, Midnighlers, F,,). 

Washington, D. C. 
I. I'm In Lose Again, F. Domino. Imp. 
2- Long, Tall Sally, Little Richard, Spe. 
3. 1 M'ant l'ou to Be Sly Girl 

Teen- Agars, Gee 
4. Treasure of Lose, C. McPhatter, All. 
5. Corrine, Corrina, J. Turner. AU. 
6. Hallelujah, I Love Her So 

R. Charles, Atl. 
7. Lose, Love, Love, Closers, Ail. 
I. Little Girl of Stine. Cleftones, G, 
9. Fever, I.. W. John. Eng. 

18. Blue Suede Shoes, C. Perkins, Sun 

Unsurpassed in Ouolitÿ, ól any Prier 

elm l " =,o "Glossy Photos 

5' 'A4 
¡ACH 

In 5,0001ots 

61/4c in 1,000 lots 
$1.99 per 100 

NeHlves, MOO, 91.50. Postcrds 9 

3 S 24 HOUR SERVICE AVAILABLE 

A Dulden of MM. 1. CR1 /GSMANN 
PLasa7 -0233 

1 144 wad 46e, Y. 
Reek Ir, N. T. 

Ces, N.yr 
5f.g6 

Postcards, 

U7 
06. 

ltl. 
er 
EnlÌarpee- 

WE D11IVE0 WHAT WI ADVERTISE 

MINSTREL 

COSTUMES 

ACCESSORIES 

Circulars 

Free 

DANCE 8, CLOWN 
COSTUMES 

For all other occasions 
Get in touch with 

THE COSTUMER 
238 State St. Schenectady, N. Y. 

YOUR PROFESSIONAL PUBLICITT 

H ® T O S 
DUPLICATED IN QUANTITY 
Fan mail glossy publicity photos, 
post cards, blow -ups. Compare 
our prices and quality before 
ordering anywhere. Price list and 
free samples sent promptly on 
request. Write today. Satisfied 
customers from coast to coast 
since 1936. We are as close to 
you as your nearest mail -boil. 

MULSON STUDIO 
BOX 1941 BRIDGEPORT, CONN. 

KNNNHK111111/111N1 
*ROY BR.- KEII 

The One -Men Unit" 
He ltl Ovor Indef lollÌy al 

BLACK OßCHID CLUB, Miami Beath 
*SUGAR and SPICE 

"2 creel R. Si B. voices" 
A HIT n WING Records 

Pers. Mat.: Buck Ram's 
Pa rsena lily Promotions 

WRITE a WIRE PHONE 

JOLLY JOYCE 
Theatrical Agency 

Phlletlelpnla: loot eheata", s 
Phone: Wtrood 2.46íR 

New York: 1619 Broadway 7161 
Phone: PLaxe 7.1)86 

WHEN IN BOSTON 
It's the 

HOTEL AVERY 
Avery A Washington Sfs. 

Radio In Evart' Rao. 
The Home of Show Folk 
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RAS FRAMES KIDDIELAND 
WITH OWN ARCH, LIGHTS 

Area for Small Fry to Have Benches 
For Parents, Feature Band Organ 
By HERB DOTTEN poles, each supporting four Iong 

fluorescent tubes, will be spotted 
down the center of the open area. 
Similar to the lights used at gaso- 
line filling stations, the six poles 
are expected to provide an abun- 
dance of light. 

Specially designed figures of 
clowns, soldiers, etc., are to be 
placed back to back on each of the 
poles, thus carrying out the theme 
of the entrance arch. 

The old German band organ, 
purchased by Sedlmayr last year 
and since restored to eye -filling 
magnificence, is to be spotted at the 
far end of the Kiddieland. Mounted 
in a specially built all -steel wagon, 

DAVENPORT, Ia. -The Royal 
American Shows, regarded by many 
as the bellwether of the industry, 
at its fairs this year will make the 
most intensive pitch ever made by 
a carnival to the small fry, Carl 
Sedlmayr Sr., RAS owner, disclosed 
here las tweek. 

A Kiddieland, comparable ir. size 
and in number of rides to the larg- 
est of permanently installed kid 
funspots, will be set up at all of the 
Royal's fair dates where space per- 
mits. Sedlmayr estimated that at 
least half of the fairs the show plays 
will have sufficient area. 

Special Arch 
As planned, the Kiddieland will 

have a special, attractively deco- 
rated and strikingly illuminated en- 
trance arch facing the Royal's main 
midway line -up. The arch will be 
decorated with cut -outs and paint- 
ings of clowns, toy soldiers, etc., 
designed to snare the eyes of the 
youngsters. 

The arch will lead into. a U- 
shaped area, 60 feet in width by 
about 200 feet in depth, on all 
sides of which will be lined up 
by the Royal's array of kiddie rides 
-the largest on the road. Six light 

Signed for 14 

Fair Showings 
NEW YORK - Bandleader 

Mickey Sullivan has landed 14 
fairs for his musical outfit this sea- 
son, in addition to the June 21 -23 
Shrine Circus in Alexandria, Va., 
and several other dates. 

Sullivan music will be part of the 
grandstand .ntertainmont at fairs 
in Bloomsburg, Clearfield and Bed- 
ford, Pa.; Elmira, Westbury Ham- 
burg and Westport, N. Y.; Brockton 
and West Springfield, Mass.; North 
Haven, Conn.; Ottawa, Sherbrooke, 
and London, Canada, and Rutland, 
Vt. 

Other engagements are July 4- 
6, park concerts in his home town 
of Worcester, Mass.; Flag Day pa- 
rade and Holy Cross College fes- 
tivities in Worcester, and Feast of 
St. Anthony, West Boylston, Mass. 

'Trotters' Acts 

Well Received 

In Gt. Britain 
LONDON -Excellent comment 

has been the order in England on 
the variety offering packaged with 
the Harlem Globetrotters. Some 
10,000 spectators attended the bill 
two weeks ago at the 3oulevard, 
Hull. 

Supporting acts were the Da- 
genham Girl Pipers, Lily Yokoi, 
bicycle; Rolando Johanssen, bal- 
ancing; Ray Wilbert, juggler; Tony 
Lavelli, accordion; Jacques Cor- 
don, unicycle, and Bud Carlell and 
Rose, whip cracking and ropes. 

the organ, with its unusual music, 
animation and attractive painting, 
is expected to add greatly to the 
appeal of the area. 

Benches for Parents 
The Kiddieland is planned for 

the comfort of parents as well as 
for the delight of the youngsters, 
Sedlmayr said. Park -type benches, 
he said, are to be set down the cen- 
ter of the area to provide a resting 
place for foot -weary adults. Such 
benches, he pointed out, should 
serve to lengthen a family's stay in 
the Kiddieland. 

During the late evening hours, 
by which timo kiddie ride play 

(Continued on page 73) 

Mike Barnes Wills 
$39,000 to Charities 

CHICAGO- Fourteen church, 
medical and charitable organiza- 
tions, including the Showmen's 
League of America, Chicago, and 
the Jewish Theatrical Guild of New 
York, will receive sums ranging 
from $1,000 to $5,000 under the 
will of the late Mike H. Barnes, 
Mid -West Fair attraction booker. 

In all, bequests to church, med- 
ical and charitable groups or in- 
stitutions totaled $39,000. The 
cemetery fund of the Showmen's 
League and the Jewish Theatrical 
Guild each are to receive $1,000. 

Other charitable bequests were: 
$5,000 each to the National Jew- 

ish Hospital, Denver, Colo.; Jew- 
ish Charities of Chicago, Catholic 
Charities of Chicago, United Char- 
ities of Chicago, Loyola Medical 
School, Chicago, and the Mt. Sinai 
Medical Research School, Chicago. 

$2,000 to St. Mary's Church of 
the Lake, Chicago. 

$1,000 each to the Salvation 
Army, Peoples Church of Chicago, 
the Boys Club of Chicago, Father 
Flanigan's Boystown, Boystown, 
Neb., and the Chicago Lodge, No. 
4, B. P. O. E. 

Put at $4,000,000 
The bulk of the estate, which 

persons close to Barnes will aggre- 
gate $4,000,000, is to be divided 

between his widow and two daugh- 
ters. His widow, Beatrice Mary, of 
Chicago, is to receive one -half, 
and his daughters, Mrs. Helen 
Galvin and Mrs. Betty Sheridan, 
both of the Chicago area, are to 
share the other half. 

Trusts will be set up for both 
daughters. On the death of either, 
trusts will be turned into the Mary 
Helen Galvin Trust or the Betty 
Jane Sheridan Trust, as the case 
may be. 

Executors are Robert Calvin, 
executive vice- president of the 
Motorola Corp. and a Barnes' son - 
in-law, and the First National Bank, 
of Chicago. 

Barnes, who died May 25 at the 
age of 79, had been a dominant 
figure in Midwest outdoor talent 
booking figure for more than 30 
years. He was one of the founders 
of the Barnes- Carruthers Fair Book- 
ing Association, sold his interest in 
that following World War II, but 
continued to handle some, few 
major fairs for its successor, the 
Barnes -Carruthers Theatrical Enter- 
prises, headed by Sam J. Levy Sr. 

A long -time investor in securities 
and Chicago realty, most of the for- 
tune Barnes left was built from such 
investments. A philatelist, he also 
left a highly valued stamp col- 
lection. 

SEE 

1Nßß LE S 

LAROO 
only 504 

4TH ON GREENS 

Country Clubs 

Up Fireworks 

Shows, Budgets 
Continued from page 1 

in price from $750 up on July 4, 
when fireworks companies are lim- 
ited in the number of shows they 
can handle by the number of op- 
erators they have. At times other 
than the Fourth, such shows cost 
from $400 up. 

The packaged shows are priced 
at from $50 for aerial pieces only 
to over $300 for a show consisting 
of both aerial and set pieces. 

Harris Renews 

Contract for 

Atlantic City 
ATLANTIC CITY - "Ice Ca- 

pades" has signed to continue the 
show in Convention hall after the 
present lease expires this summer. 
Phillip E. M. Thompson, manager 
of the hall, said the agreement with 
John H. Harris, president of Ice Ca- 
pades, Inc., is for 1957 with op- 
tions to continue the show the fol- 
lowing four summers thru 1961. 
This year's show will play July 20- 
September 2. 

Thompson said the provisions 
of the new contract r.re the some 
as in the old one, with the city 
getting 10 per cent of gross and the 
show management providing all ex- 
tra help, such as musicians, stage- 
hands and ushers. 

"Ice Capades" has grossed about 
$250,000 a year here of n hich Con- 
vention Hall got $25,000. In addi- 
tion to the sum paid the hall, the 
city has taken in some $7,500 an- 
nually from the 3 per cent levy 
on tickets. Convention Hall also 
gets 25 per cent of the gross of the 
concessions. 

"Ice Capades" has been playing 
here since 1940, with the excep- 
tion of the war years, when.the big 
hall was occupied by the Army. 

Some Rails Cut 

Freight Rates, 

Abolish Script 
CHICAGO -Eastern and south- 

ern railroad freight associations 
have cut rates for some show moves 
and abolished show script, but the 
western railroads group in an in- 
formal meeting this week decided 
against the move. 

Eastern and southern roads 
raised rates for shows by 6 per cent 
this spring, when all freight rates 
went up. From that, the roads al- 
lowed a 20 per cent reduction for 
all show train moves of 41 cars 
or more. 

Until now they have issued 
script good for transportation of 
advance agents. The amount of 
script issued was 20 per cent of the 
freight price. 

Thus shows involved in this rate 
set -up pay less for freight moves 
but pay cash for passenger moves 
of the advance personnel. Most 
observers see little advantage in the 
rate change, and point out that 

Judges Select 

Winners of 

Army Contest 
Continued from page 1 

Winners in the live categories, 
listed in the order of their finish, 
were: 

Vocal soloist; P f c. Walter 
Palmer, semi -classical; Pfc. Phillip 
J. Coffin, classical; Pvt. Walter S. 
Jackson, popular. 

Vocal group: The Four Glee - 
men, barbershop quartet; the F. A. 
Gospel Singers, spirituals; the Gos- 
pel Wheelers, spirituals. 

Instrumental soloist: Pfc. Wil- 
liam L. Scott, semi -classical pian- 
ist; SP3 Richard J. Ertel, classical 
pianist; Pvt. Rufus D. Jones, 
drummer. 

Instrumental groups: The Tam - 
tettes, Polka Dots, Jazz in e Veins. 

Specialty soloist: Pfc. Morton 
D. Isaacson, comic; Pvt. Roger D. 
Lehman, tap dancer; Pvt. James 
H. Hoskins, dancer. 

Specialty groups: Les Garcons 
de Paris, song and dance; the 
Jumping Jets, trampoline; the Hip 
Cat Hillbillies, comedy. 

Winners in the recorded groups, 
judged in Washington at the Pent- 
agon, May 24 -25, were: 

Barbershop quartet: A cap- 
pella, the Cleemen; the Second 
Army Band Quartet. 

Country and western group: 
The Circle A Wranglers, Melody 
Wranglers, Gentry's Home Folks. 

Army band chorus: Eighth Army 
Band Chorus, Fifth Army Band 
Chorus, Third Army Band Chorus. 

Battalion or regimental chorus: 
The PMGC Chorus; 7th Cavalry 
Regimental Chorùs, the Engineer 
Center Chorus. 

Post or division chorus: The 
Russian Chorus, Fort Devens All - 
Male Chorus, 8th Army Chapel 
Choir. 

Singing platoon: The Singing 
Platoon MPTC, 48th Medics, Sec- 
ond Army Singing Platoon. 

Army and civilian personnel 
active in the staging of the contest 
and finals were Maj. Gen. John 
A. Kline, adjutant general; Lt. 
Gen. Thomas W. Herren, com- 
manding First Army; Maj. Gen. 
Robert W. Ward, commanding, 
Fort Dix; Col. L. W. Jackson, 
chief, special services, TACO; Col. 
Adolph F. Solomon, chief, Crafts - 
Entertainment; Cyril P. Heiman. 
soldier shows advisor; Dr. Harold 
W. Arberg, soldier music advisor; 
Lt. Col. Dwight H. Sloan, First 
Army special services officer; 
Leonard Kobrick, First Army staff 
entertainment director; Maj. Irving 
S. Fleischer, special services offi- 
cer, Fort Dix; Elwyn Dearborn, 
post entertainment director, Fort 
Dix; CWO Alexander T. DiFrenzo, 
director army band and chorus; 
Capt. John White, executive offi- 
cer, special service, Fort Dix, and 
CWO Thomas N. Rivera, theater 
officer, special service, Fort Dix. 

Judges in the live categories 
were Paul Ackerman, The Bill- 
board; Dave Kapp, Record Indus- 
try Association of America, Inc.; 
Kay Holley, American Theater 
Wing; Jackie Bright, American 
Guild of Variety Artists; Jim Mc- 
Hugh, The Billboard; James Ham- 
merstein, League of New York 
Theaters; John C. Bacco, American 
Federation of Musicians; Bill Coss, 
Metronome, and Milton Rosen - 
stock, American Theater Wing. 

shows' total transportation costs 
will be virtually unchanged. 

The change resulted from nego- 
tiations begun last fall by Ringling- 
Barnum attorneys along with Henry 
North and Michael Burke, execu- 
tive director of the circus. 
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how 
efoar° 

* Merry -Co- Rounds 

* Chao Choo Ride 

* Speed Boat Ride 
* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ridc 
* Army Tank Ride 
* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens, Mich. 

FOR SALE 
7 HOT RODS good condi- 

tion, beautiful appearance, Briggs and 

Stratton motors, automatic trips to 

stop cars at given points, hand brakes. 

Con be used on any kind track, dirt, 
black top or grass $600.00 ea. 

7 Three In Lines ... like new with 
relays for winners. 

ELECTRONIC AMUSEMENT CORP. 
51 Ridge Rd. E. Rochester, N. Y. 

Congress 8190 Hubbard 0445 

TURN TO THESE RIDES 
FOR 1956 

ADULT FERRIS WHEEL 

ADULT CHAIRPLANE 

KIDDIE SPACE PLANE 

TRAILER -MOUNTED AUTO RIDE 

ATOMIC JET FIGHTER 

SPEED BOAT RIDE 

KIDDIE CHAIRPLANE 

SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO., NEW YORK 

King Hearing Recessed; 

3 -Year Troubles Told 
MACON, Ca.- Federal District 

Court here was crowded with cred- 
itors and spectators Tuesday (12) 
when Judge E. P. Johnston, U. S. 
referee in bankruptcy, presided at 
the first meeting of creditors in 
connection with the proceedings 
against Floyd King and Arnold F. 
Maley, partnership operating the 
King Bros, Circus. 

Maley was on the witness stand 
for more than an hour, under ques- 
Honing by his counsel and nearly 
a dozen attorneys representing 
claimants. 

Floyd King, also had been sched- 
uled to appear, did not show up at 
the hearing and Judge Johnston 
recessed the meeting until Tuesday, 
June 19, at 3 p.m. with specific in- 
structions for King to appear and 
give testimony. 

Maley assured the court that 
King had been unavoidably de- 
tained because of unforeseen dif- 
ficulties at Danbury, Conn., and 
that he would be in court in Macon 
at the new date. 

Tells of Big Drop 
In his testimony Maley outlined 

operations for 1954, 1955 and the 
spring of 1956, after he and King 
had acquired the former King Bros. 
& Cristiani Circus. 

"We grossed about $1,000,000 
during the year 1953 when King 
and Lucio Cristiani were partners 
and I was treasurer," Maley tes- 
tified. "We assumed that substan- 
tially the same business could be 
anticipated for 1954, but the gross 
dropped about $400,000 to approxi- 
mately $600,000. Meanwhile our 
expenses of operations increased. 

"In this first year of our owner- 
ship, 1954, we made a profit, but 
practically all the money was put 
back into the show." 

Maley said that in the 1955 sea- 
son the show lost approximately 
$125,000. 

MERRY -GO -ROUND 3 aoreast- children 6 adulo 
* ROLLER COASTER 
* WATER BOAT RIDE 
* WHIR ROUND 
* FERRIS WHEEL 
*LOCOMOTIVE TRAIN 
*ROCKET FIGHTER 
* 4 -I5-0NE RIDE 
* JET AEROPLANE 
* CHAIR.O.PLANE 
*ELEPHANT ELEPHANT RIDE 
* TANK RIDE 
* BUGGYPONY RIDE 

All rides complete. 
Includine fences, 

VrOVc slant. ready 
ar operate. torma 
ernMed. Ill's. sir. 

STANDARD KIDDIE RIDES 
MANUFACTURING CO. 

201 E. Broadway,Long Beach, L.I.; N. Y 

Phase: QrENrar 2.7361, 1463 

All the news el year Industry 

every week IN The Billboard .. e 

Unit Idea Fails 
The experiment of putting out 

two units this spring was a big 
failure," Maley admitted, 

"The plan looked good on paper 
but just didn't work out," he testi- 
fied." Last week, ending June 9, 
after closing the Eastern unit at 
Stroudsburg, Pa., and tranferring 
the \Vestem unit to the Eastem's 
route, we had our first winning 
week." 

Maley said the "replacement 
value" of circus properties and an- 
imals owned by the partnership 
would exceed $300,000, and that 
the liabilities are about $290,000, 
some of which are disputed. 

St. Louis Jubilee . 

Offers Cut -Rate 
Advance Tickets 

Under questioning Maley said 
the total assets probably would 
not bring 10 per cent, or $30,000, 
in the event a "forced sale" was 
ordered by the bankruptcy court. 

Maley gave a complete break- 
down of operating expenses and 
sources of income at present and 
predicted that if the court allowed 
the show to continue operation 
under receivership a minimum of 
$50,000 will be realized for the 
benefit of creditors this year. 

Bailey Wants Out 
Another snag developed when 

W. J. Bailey, prominent Macon 
business man and well -known cir- 
cus fan, announced that he is un. 
willing to continue as receiver. 
Bailey had accepted the appoint- 
ment several weeks ago when sev- 
eral creditors filed a petition for 
involuntary bankruptcy against 
King and Maley. Subsequently 
both King and Maley admitted in- 
solvency and bankruptcy in an- 
swers filed in court. 

Judge Johnston asked creditors 
and their counsel for nominations 
for a trustee to relieve Bailey, but 
no action was taken pending the 
resumption of the hearing when 
Floyd King appears. Bailey will 
continue as receiver until the court 
names a trustee to take over the 
circus properties. 

The biggest creditor is the fed- 
eral government, which holds tax 
claims of about $100,000. There 
are numerous other creditors hold- 
ing security on the show's canvas. 
trucks, light plants, elephants and 
other property. 

It was reported at the hearing 
that there have been several at- 
tachments recently. Judge Johnston 
pointed out that ordinarily property 
in the hands of the bankruptcy 
court is not subject to attachment 
or levy and he instructed Maley to 
attach a sign to each piece of prop- 
erty showing that it is "the property 
of the receiver in bankruptcy. 
United States District Court. Ma. 
con, Ga." 

ST. LOUIS --The Mid -Ameri- 
ca Jubilee, which will operate on 
the river front here the month of 
September, will plate cut -rate com- 
bination tickets on sale Friday (15). 

Combination tickets for adults, to 
include outside gate and admission 
to the pageant, will go at $2 each, 
while children's ducats will be $1. 
During the run, adult gate will be 
pegged at 75 cents and the spec at 
$1.50, Children will be charged 
35 cents and 75 cents, respectively. 

In addition to the open sales, 
the organization is pushing the 
sale of the combinations in blocks 
to business houses and civic organ- 
izations. 

Bob Morse Hospitalized 
Following Heart Attack 

LA PORTE, IND. -Bob Morse, 
secretary -manager of the La Porte 
County Fair, is confined to the 
Fairview Hospital here while re- 
covering from a heart attack. 

OVER SOO 0 0 DE 

HOUR 

WITH 

"THE HEBELER" 
"THE FINEST COTTON CANDY 

MACHINES ON EARTH" 

Write for Complete literature. 

THE HEBELER SHOPS 
P. O. Box 691 Sarasota, Fn. 
Phones: Rlneline 3-7801 -6.1976- 7.1755 

CAROUSELS -ORGANS 
KIDDIE RIDES- TRAINS 

Complete line. Write fat catalog ono 
terms 

H. E. Ewart Company 
707 East Greenleaf Street 

Compton. California 

ILLINOIS FIREWORKS 
Worlds Largest 

Manufacturers and Exhibitors 

"Known Everywhere" 
Catalogue mailed upon request. 

Write or Call 
Box 792, Danville. 111. Phone 1716 

Jet 

Propelled 

Profits! 

Here's o gold mine for you ...Allan Herschell's Sky Fighter. 
A sensation when introduced in 1952 and still a leading 
profitmaker at carnivals and parks. Youngsters can't resist 
the fascination of riding in one of the trim, high -flying jet 
fighters and "firing" the realistic crackling guns. With the 
oid of fluid drive, planes make smooth take -off. Then they 
ore lifted 6'.4 feet into the air by an hydraulic mechanism. 

Kiddies soar, and so do profits. 

MERRY -CO -ROUND BOAT RIDE KIDDIE AUTO RIDE PORTABLE 
ROLLER COASTER JOLLY CATERPILLAR SKY FIGHTER ROADWAY 
RIDE RODEO TWISTER TANK RIDE BUGGY RIDE GASOLINE 
SPORT CARS 18 -CAR CAT. RECORD PLAYER MERRY -GO -ROUND 

RECORDS TAPES RIDE TIMERS CANVAS. 

ALLAN HERSCHELL 
COMPANY, INC. 

"'World's largest manufacturer of amusement rides" 
104 OLIVER ST. PHONE: LUDLOW 4300 

NORTH TONAWANDA, NEW YORK 

Rides 

Na 

eox 

ITIONAL" RIDES -HIGH IN QUALITY, SAFETY AND PROFITS 
built by National over 40 years ago are still in operation and considered too 

good to replace. 

Lionel Is Famous for ... 
* Complete Kiddielands * Kiddie Ferris Wheel 

(For Safety and Profits) 
* Streamlined Coaster Can 

(Custom Built for Your Coaster) 
* Funhausse 

(Designed for Big Profits) 
er Mirror Moses 

(An Old Favorite) 
* Laughing Mirrors 

(Requires Little Space) 
* Old Mille Cr MII) Chutes 

* Century Flyer 
I Miniature Train) 

A Trackless Train 
(No Rails Needed, 

* Comet Jr. 
(Roller Coasted 

* Kiddie Buggy Ride 
110 -Horse De Luxe) * The Pony Trot 
110 or 20 Ponies, 

wets. for Descriptive Circe /ors 

NATIONAL AMUSEMENT DEVICE CO. 
488, VAF Phone MElrose 2646 DAYTON 7, OHIO 

TUBS -O -FUN RIDE 
18- passenger, kiddie -adult ride. Your biggest value In rides today. We carry 
there rides in stock and crated for immediate shipment. Can ship some day 
order is received. Only $2,750.00. 

STAGE COACHES 
For mechanical or live pony drawn operation. Cast aluminum bodies with 
all the details of the finest stages of the Old West. Mechanical- $2,750.00; 
pony drawn, $1,595.00. 

HAMPTON AMUSEMENT CO. 
PORTAGE DES SIOUX, MO. (Phon: Skyline 3 -2381) 

' MINIATURE 
° 1'.. _ f)) TRAINS 
h) --:,,' 033 e 5 models with 

t capacities from 
jI : 14 children 

_, _ice' 
=1 t -_: to 240 adults AI t1111 Write for FREE datons 

\ 1 _ _ If - MINIATURE TRAIN CO. 
`e _ -- _ _ Ren;seloer I, Indiana 
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HOT DOG 

on a STIfN 
W A"" USe6: tt. Loui'4,', i Mellvweotl, Calil. 

100 lbs.... 525.00 cwt. 
300 lbs.... 23.00 cwt, / 1.000 lbs. ... 22.00 cwt, 

Rvolutionry new Cooker 
protluces a hot does per In ire- su.{z. t.na for aerilee 
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HEY! MR. CONCESSIONAIRE 
IT'S 

"SNOW MAGIC 
THE REVOLUTIONARY NEW 

SNOW CONE MACHINE 
Fully automatic, 20'27, three door, cast aluminum 
cabinet with built -in 1/2 h.p. G.E. power unit. 
Produces over 1,500 lbs. of snow per hour Ienough 
for 6,000 snow cones,. 

AMERICA'S FASTEST -MOST ECONOMICAL -EFFICIENT 

ONLY 5285.00 F.O.B. Dallas 

AND 

"SNOW MAGIC JR." 
A smaller version of the "Snow Magic." Incorporating all the features of its big 

brother. 
ONLY $150.00 F.O.B. Dallas 

Both Machines. 
FULLY AUTOMATIC - PATENTED - GUARANTEED 

SAMUEL BERT MANUFACTURING CO. 
BOX 7803 FAIR PARK STATION DALLAS, TEXAS 

Multiplex Faucet Co. -Serving the Trade ever 50 years 

New Model 44 en- -- 

(Soid " : s 
Crelamy From 4 f 
on Faucet) , ROOT BEER 

COLA (From other Faucet, plus plain 
soda on opposi, turn of lever) 

Now hase twin 1Gal. Syrup Containers 

SPEEDS SERVICE -TWO FIXTURES IN ONE! 

Streamlined -Advertise, the Drink -Draws Drinks at 
their best. In all Stainless Steel or Baked Enamel 
Finishes. 

WRITE FOR FOLDER 

MULTIPLEX FAUCET CO. Rail Mode 1 shown. 
1400 Ferguson Ave., Dept. B.B., St. Louis 14. Mo. Also Counter Models. 

POPCORN MACHINES 
SAVE $500.00 
An ye-popping value. 

New machines in original factory cases. 

ONLY $150.00 F.O.B. N.Y. 

Produces 30 lbs. delicious buttered and salted 
popcorn per hour. 

Dealer Inquiries Invited 

FARMER BOY CORN d EQUIPMENT CO INC. 

352 WEST 44TH STREET, NEW YORK 36. N. Y. Circle 6 -1293 

COTTON CANDY SNO KONES POPCORN 
Our 1956 catalogue has been mailed to everyone on our mailing list. 

If you have not received your copy, please ask for It. 

The new catalogue offers for the first tin many new items that you have 
wanted, oll at money -saving prices. You always get top quality, lowest prices and 

the fastest service in the business when you deal with Gold Medal. 

GOLD MEDAL PRODUCTS CO. 
31B E. Third Street Cincinnati 2, Ohl* 

CONCESSION TRAILERS 

OF ALL TYPES 
STATE YOUR NEEDS 

CALUMET COACH CO. 

OF ALL TYPES 
STATE YOUR NEEDS 

CALUMET COACH CO. 
11575 S. Wabash Chicago 28, III. 

Phone: WAterfall 8 -221I 

Catalogs available on request 

SNOW BALL 
Ice Shaver 

ys 

A Style and Size for Every Need 
Write for full particulars 

CLAWSON MACHINE .CO., INC. 
P. O. Box B Flegtown, N. J. 

Information. 

PARTY BATTER CO. 
1749 Arlen Torfee, Nollvwood 46, CIII 

` OPCORNÓ ON` 
COTTON CANDY -CANDY APPLES 

I and otSr qir pmene t 
l 'd . 

upl I 
I 

Ill 
VICTOR POPCORN SRUPmY 

oCOtl. , V. 
0 / 

Phone: 11] -I86{ 

Herb Dotten 
In This Corner -Pardon, Park 

LOTTIE MAYER versus Annette Kellerman. The battleground 
was Chicago. More specifically, its then hvo reat amusement 

parks, the late White City and the still- thriving Riverview. 
The time was 1907 , .. a time when major parks featured large 

and costly shows. At Riverview, Will Rogers and Tom Mix then 
were appearing in "The Great Train Robbery." And, Carl Sedlmayr 
Sr., now the owner of the Royal American Shows, was the co- owner 
of the Illusion Show. 

In the duel between the two parks, they -and other shows such 
as Baba Delgarian's "Fatima" at Riverview -were not enough. 

White City snared Annette Kel- 
lerman, the most publicized 
girl of her times. A cripple, 
she had recovered, almost 
miraculously, thru swimming. 
A shapely girl, she was billed 
as the "form divine ". Her hus- 
band, an outstanding advertis- 
ing man, with wide friendships 
in the newspaper field, handled 
her publicity. And, when she 
opened at White City, Annette 
was one of the best -known 
women in the nation, if not the 
world. 

Swimming interest, moreover, 
was on the rise. Women had 
begun to do more than merely 
dip their toes into the water. 
And designers bad turned their 
attention to bathing suits that 
were not judged by the layers 
of material in them. 

When White City snared Ann- 
ette, it scored. And it rocked Riverview Park. Riverview's management was not given to taking a beating lying down. It contacted Fritz Mayer, then owner - operator of a Chicago natatorium, a former swimming Instructor for the German marines, and teacher of George Gaidsick, Olympic swimmer. "Could you come up with someone who Riverview could 

pit against Annette ?" Fritz was asked. 

Billed as 'Hometown Girl' 
Fritz paused -but not for lung. "Yes, I can. My niece, Lottie; 

she can swim and dive like the best of men." 
And, thus, Lottie Mayer was brought into outdoor show busi- 

ness, billed as "the hometown girl; Chicago's own." Now, 50 seasons later, she's still in it, with her long -since famous Disappearing \Vater Ballet, currently touring with the Royal American Shows, 
Reflecting on her many years in the business, Lottie points out, "I never did think I would make it for 50 years." 
But three years ago Carl Sedlmayr reminded her that 1938 

would mark the 50th anniversary of when they were together at 
Riverview. 

"And when 1956 rolls around," Carl said, "I want you with r1)e 
again." That -plus the strength and the always refreshing appeal 
of the Disappearing Water Ballet -accounts for 'her current tour, ' 

To anyone who knows Lottie, her long success is not surprising. 
"It's her enduring qualities," is their summary. 

Lottie takes great pride in her show and in her girls and they 
have a warm affection and deep respect for her. That's why she 
has no problems in recruiting new girls "I get them largely by 
recommendations of those girls that have been with me,' she 
explains. 

She estimates that she has trained Iibout 1,100 girls for the act. 
"I try to pick what I affectionately call "water rats " -girls who 
really like the water. I select them, too, for their wholesome 
qualities." 

Jumped From Many Bridges 
One of her girls was her daughter, Leona, the wife of Robert 

K. Parker, widely known concession operator. Three of "her girls" 
married millionaires, "The show," Lottie remarks, "is one of the 
marryingest." 

While her success is largely based upon her own innate quali- 
ties as a lady and as a perfectionist when it comes to handling her 
show and her girls, Lottie is quick to point out that the ever- 
rising interest in swimming is a big factor. 

It took considerable selling on Lottie's part to put her shows 
across in the early days. Initially, when she first played vaudeville 
and she played all of the top circuits (as well as leading fairs), not 
once but several times -it took some doing to convince people that 
a sufficiently large tank of water for diving or swimming could be 
supported on an ordinary stage. 

The battle for publicity also was intense. And hard -working 
Lottie did not spare herself in efforts to get publicity for the place 
she was showing. She concedes that she dived off "an easy 50 
bridges"-and by easy she means not small plunges but the number 
of bridges from which she dived. 

Moreover, she made long distance swims for publicity. One of 
her longest was from Alton, III., to St. Louis, a distance of 28 miles 
which she made in 5 hours and 18 minutes. 

Louie's Disappearing Water. Ballet has taken her far. She's 
played in Japan for as long as six months in one theater. She was 
in Munich when Hitler took. Austria and she hurried back to the 
States. And shes played almost every fair and theater of any size 
in the U. S. 

Long may she Mntinuel 

. MAYER 

'Follies' to Play 

St. Louis, Del., 

Gotham Arenas 
HOLLYWOOD- "Ice Follies" 

will play Detroit, New York and 
St. Louis next season as a result 
of the closing of "Hollywood Ice 
Revue." 

The Shipstad and Johnsons show 
will be in the Detroit Olympia Oc- 
tober 31- November 11; Madison 
Square Garden, New York, January 
15-27, and St. Louis Arena October 
9-14. 

Explosion Hurts 

Dukie Anderson 
SHREVEPORT, La. =- Law- 

rence (Dukie) Anderson, circus 
clown for 38 years, was in good 
condition in North Louisiana San- 
itarium here Monday (11), after 
being injured in an explosion dur- 
ing his act Sunday (10), with the 

FJimmy Lynch Thrill Show at the 
áirgrounds. 
A two-inch firecracker went off 

in his left hand, blowing off three 
fingers and his thumb, His right 
hand was injured slightly. The 
audience of 1,500 thought it was 
part of his act. Even the ambulance 
driver didn't realize at first that he 
was injured. 

He said he had been working 
with another firecracker, which 
was a dud, and a spark ignited the 
second explosive in his other hand 
prematurely. 

Auldridge Joins 
Hoosier Tarpaulin 

INDIANAPOLIS -Hoosier Tar- 
paulin Company here has an- 
nounced the appointment of John 
Auldridge as superintendent of big 
top operations. Auldridge comes 
to Hoosier from Ringling Bros.' and 
Barnum & Bailey Circus, where he 
had been shop foreman of tent - 
making operations for the past 16 
years at the show's Sarasota, Fla., 
quarters. 

Hoosier has also announced the 
introduction of center poleless big 
tops and cable -suspended trapezoi- 
dal canopies. Hoosier is now spe- 
cializing in design and fabrication 
of unusual tentage made of canvas 
or vinyl -coated nylon. 

COLUMBUS, O.- Secretary of 
State Ted W. Brown has issued a 
corporation charter to Steel's Fron- 
tier Days Company, Inc., London, 
O. The stock issue is 100 shares 
of no par common. Incorporators 
are Robert B. Steele, C. S. Wei- 

Sand 
and Hazel Vieth. Forrest E. 

idener Jr., London attorney, is 
statutory agent. 

e DIRECT DRAW 

rEE/Qhl sill DAIRY FREEZEi 

WRITE FOR FREE INFORMATION 

GENERAL EQUIPMENT SALES, INC. 
740 STADIUM DRIVE,NOIANAFOIIS.IND. 
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Estes Rodeo 
OK in Paris - 

PARIS-The, Bob Estes rodeo 
m,it had a fair engagement here, 
in the Palais des Sports. First two 
weeks were reportedly good, then 
it turned very hot and the public 
stayed away from the building, 
which is not air conditioned. 

Show then went to Nantes, and 
is booked June 19 thou 28 
into Marailles. 

Acts Booked Into 
Rhodes Ballroom 

PROVIDENCE -A mardi gras 
type dance offering is being held 
today (18) at Meyer Staneler's 
Ballroom, Rhodes on the Pawtuxet, 
in Cranston. Acts booked in thou 
Abe Feinberg of New York include 
ventriloquist Ricky Lane, clown 
Jolly Jazzbo, and a group of acts 
out of Boston. 

WFA to Have Library 
On Public Relations 

SACRAMENTO - Member 
fairs of the Western Fairs' Associa- 
tion this week were advised that 
the board of directors approved 
sthe development of a non- circulat- 
ing library of public relations ma 
terial. 

Louis S. Merrill, WFA general 
manager, declared that the associa 
fion was now receiving a number of 
public relations publications. These 
will be kept on file at the WFA 
headquarters here for use by its 
members. 

lies ACE for TENTS 
Concessions Cookhouse 

Merry-Co -Round 
Caterpillar Tops Big Tops 

and all Canvas Products 
All colors All sites flashy lrlmmings 

Quick Service 
Guaranteed Workmanship 

ACE CANVAS CORP. 
103 Greene SL Jersey lily 2, N. 1. 

DEIraste 23893 

WANTED 

TENTMAN 
Good pay, good home. 

Apply in person. 

RUMOUR IN INE PARK 

PHILADELPHIA, PA. 

SHOW TENTS 
CEtu 

516 -518 EAST 18th St. 
Kansas City 6, Missouri 
Phone: Harrison 3026 

HARRY SOMMERPILLE 

FOR S : %LE 

NEW SIDE WALL 
water one Mildew Proof 

7x100 Fear í4e.00 ,loo F.., sa.N 
7x100 Fear. G7.N 

MAIN AWNING AND mn co., 
3N MAIN ST. CINCINNATI, O. 

ARENAS & AUDITORIUMS 

'Twin' Managers in Twin City 
Work Out Smooth Operation 

By TOM PÁRKINSON 

ONE of the Twin Cities bas "twin" auditorium managers. That's 
Minneapolis, where Atwood Olson and Melvin Dahl are the 

co-managers. The double appointment came about in a logical way. 
But what has been suprising to some, including members of the 
city council, is that the plan has worked out so well. 

Dahl has been with the building since 1927 and became super. 
visor and maintenance man. Olson came to the Auditorium in 
I937 and thru civil service rose to administrative assistant. 

That's how it stood in 1951 when the veteran manager, George 
Adams, retired. The 28-man city council set about to select his 
successor, and the voting came. out 13 for Olson, 13 for Dahl. 
But 13 became their lucky number, and led to good fortune for the 
city. They hit upon the co-manager idea. 

IN THE ENSUING years, the plan has worked out to perfection, 
according to the managers. Each has his own bailiwick, well 
defined and well observed. Olson handles the bookings, the finances, 
the procedures. Dahl handles the maintenance, the equipment, the 
personnel. 

Some managers have looked upon a manager's job as a two- 
headed monster anyway, and rarely would one ook upon both his 
office and physical plant chores with equal enthusiasm. Some would 
consider the managerial schedule enough for a two-man job in any 
case. Perhaps that is part of why the Minneapolis system has 
been successful. 

Beyond that, however, is the fact that Olson and Dahl worked 
alongside each other for years and knew each other's way of doing 
things. They get along well personally. And in actual operation 
the system is simple. When Olson rents the building, he takes the 
renter to Dahl's office and from then on Dahl is in charge. 

IS THIS DOUBLE- DECKING? Is the management costly or exces- 
sive? Not a bit, in the view of the city council. The set -up is seen, 
not as haying two managers, but instead as having managers that do 
two jobs apiece. Since each is doing the same work he did before 
plus his share of the new position, the dual operation saves the city 
several thousand dollars a year in salary money, Olson points out. 

With management tested and proved, Minneapolis now is looking 
to enlarging the facilities they manage. An appropriation has been 
made for a survey to study the building's needs, and the IAAM's 
New Building Consultant Board is being asked to step in. The 
schedule calls for requesting a $4,000,000 bond issue this fall. 

two wings of 
the building. The present west wing would be replaced with a 

five -story structure, including exhibition space, meeting halls and 
committee rooms. An east wing would be built to contain a 4,000 
portable seat arena and more exhibition space. 

In all they would have 170,000 square feet of exhibit space, 
where about 55,000 feet exist now. Olson points out that he has 
been forced to turn down from 75 to 100 events a year because of 
lack of such space as the additions would provide. To that would be 
added more convention business that they feel is passing up 
Minneapolis. 

Once approved and built, the new additions will create a chal- 
lenge in the form of space and time. But odds are that Atwood 
Olson will keep it rented and Mel Dahl will keep it in top operating 
form. 

Arena Recap 
Louisville Coliseum 
In Final Steges 

LOUISVILLE - Construction 
on the new Coliseum, part of a 

new fairgrounds here, is in final 
stages. Ice rink.piping is being in- 
stalled. About one -fourth of the 
ceilng is in place. Coliseum will 
seat from 14,680 to 32.000 persons 
when completed this fall. 

International Amphitheater 
Ups to 585,000 Sq. Feet 

C'H I C A G O- international 
Amphitheater here will start build. 
ing a new addition with 112,000 
square feet of exhibition space. It 
will handle, 3,500 booths, each 10 
feet square. The addition, second in 
two years, will give the huge Am- 
*theater a total of 585,000,square 
feet. . 

Announcement of the plans was 
tied in with a meeting with the 
National Machine Tool Builders' 
Association, which is contracted 
with the Amphitheater for 1980, 

ADVERTISING IN THE BILLBOARD SINCE 1904 

CASH 

DAYS NIGHT SERVICE 

SPECIALLY PRINTED 

WITH ORDER PRICES. -á,Vy IOM $15.50 ADDITIONAL 10M's SAME ORD 
priges for V wordml. 

Host 
at C iole o woo. in8 and re' add rii anta of color only. add f2.00. Must be even mulioles of 10.000 ncNats of a kmd and color. 

WELDON, WILLIAMS & LICK 

32.80 

STOCK TICNETf 
s Roll........... .ft.Mi 

"AN" 
aD01il= ROTI SIMS T= eOc Ifa Rlttl 

FORT SMITH, ARIMNSAS 
.. s.,.w.w Fw.. yw 174 .a" r..w,.wt,,, MF.. 

1905 and the 1970s'. First to use 
the added space will be American 
Road Builders' Association in Jan- 
uary. 

Lawrence Welk Sets 
Record at Spokane 

SPOKANE - Lawrence Welk 
set a new record for bands at the 
Spokane Coliseum June 7. Coliseum 
Manager Benjamin Moore reported 
7,690 paid admissions and esti- 
mated the total crowd at 8,200. 
This equaled Welk's San Francisco 
turnout and surpassed Sacramento, 
Portland and Seattle, other cities 
on the current tour. The advance 
ticket sale was a sellout despite ad. 
dition of 500 seats to the regular 
seating capacity. 

Resume Construction 
On Sask. Arena 

ASSINIBOIA, Sask. -Work has 
resumed on the partially completed 
arena here which was damaged 
May 30 by a twister that collapsed 
12 of the 5,000 -pound laminated 
arches that had been raised into 
place. 

Columbus Sports Show 
Sets Spring Dates 

-COLUMBUS, 0.--Fourth an- 
nual Dispatch -Journal Sports, Va- 
cation, Travel and Boat Show will 

(Continued on page 84) 
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Promo, shly.enH 
LonRrs rmic. iifrl 

Fle,ibla, eairr 10 hon4l1 
Lrtr meek! 
HiOher amiss of t Kum Pdeet 

Ferris Wheel Caterpillar 
Tilt -A -Whirl Whip 

Hey Dey Lindy Loop 
Ridee -o -Ride Loop -O 
Plane Rock -O -Plane I Screw -Ball 

ORDER 

B & B SPECIAL 

AMUSEMENT ROPE 
FROM 

BRODERICK & BASCOM 
ROPE COMPANY 

4401 Union Bird. 
St. Lori, 15, Mo. 

570 North Sr. 655 Edown& Si. 
hlerhore. NJ. Seetde e, wed. 

AMERICA'S QUALITY FIREWORKS 
FIREWORKS FOR ALL OCCASIONS 

B est prias, best quality of Fireworks and Service, for your 
Celebration, Park, Fair or Drive -In Theater. Established M 
1922. Write for free catalog. 

VITALE FIREWORKS MFG. CO., INC. 
P. O. Box 3 Phone Oliver 4-9841 New Castle, Pa. 

WORLD'S FASTEST THRILL RIDE 

SPINA ROO 
I 

cayaMty of 48, 

Sen.atlo nal ne 

requires 
ad If old! rleufrina 

..._. _J . rya!! 0xa2, tubs bve a t requlrn only one maan 

r. overate. Thla large, elaborate pore 
Gale ride oultabls for either park or carnival oyeratlon write today (or 
COMDI<te In(Orm t10n. 

KING AMUSEMENT CO. "mt. l 
e 

i ̀ iga" 

The TILT* WHIRL Ride 
Standard Equipment Features for 1956 

* FLUORESCENT LIGHTING 
* Fiberglas Car Tops 
* Enclosed Reduction Gears 
* Steel Fence Rails 

P. O. to: 306 
SELLNER MFG. CO. Minnesota P rosa: 4 -6362 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 
Over 85 Years of Specialized Experience. 

Circus -Any Size- Concession 
Carnival -Any Type -Exposition 

Phone Brunswick 84340 
2315 -21 W. Huron St. Chicago 12, III. 

AMERICA'S 'aim SHOW TENTS 

COVER YOURSELF NOW 
Dost Wal, Order TENTS-BANNERS--RIDE COVERS 

for Tow Fair Dates Nowt 
BERNIE MENDELSON 

4542 N. CLARK ST. Phone: ARdmore 1 -1300 CHICAGO 40, ILL. 

POWERS TENTS 
''I.-r ̀ , Tents well reinforced. t2.63 es. 

'.. ,i. rtl army duck. Vlvarea treated. Sawed 
rY with heavy sail Nreed. 
Largest moaefoeforer of show 

tests is the East. Write for prices lr eí!y¿l,Kr. 

SEND US YOUR SIZES 

. 
9 yiond a. Powers &(o. 91 

Dh laCelphiadlae, De. 

re 

hlanut 
Rink 
;Cctl 

ROGERS CONCESSION TOPS 
acturen since 1698 of quality Rides, Show, Concession, Dramatic and Rollar 

Tops, Ball Game Hoods, Sìdewslb and Show Canvas of all kinds. Write for prices. 
0' Drametíe Top only, ne wall and marge.'ea. 

ROGERS TENT & AWNING CO. 
234.250 B. FIRST ST. Phone: Park 1 -1339 FREMONT, NM. 
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Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

Alamo Expo.: Lusk, Wyo. 
American Beauty: Maquoketa, Ia. 
Amusements of America: Clark, N. J.; 

Scranton, Pa., 25-30. 
Babcock IInited: Coronado, Calif. 
Badger State: International Falls, Minn.; 

Blue Earth 25.30. 
Baker United: (English & La Salle Sta.) 

Indianapolis: Spencer, Ind., 25.30; Lin- 
ton July 2 -7. 

Barker. Al: Anamosa, Ia.: Center Point 
28 -30. 

Beam'a Attrs.: Gallitzin, Pa. 
Becht. Lee: (Clark & Cutter Sts.) Cincin- 

nati, O (Poplar A Dalton) Cincinnati, 
O., 28.311. 

Bee's Old Reliable: Jenkins, Ky, 
Belle City: Kenosha, WU.. 20 -26; Burling- 

ton 29 -July 4, 
Bernard A Barry: JolUette, Que., Canada. 
B. A J. Greater: Philo. O.; Port Washing- 

ton 25 -30. 
Big City: Angola, Ind, 
Big Four Amusements: Forest Park, Cl.: 

Kenosha, Wis., 27 -July 1. 
Blue Gnus: Marlon, Ind. 
Bogle, P. C.: Parsons, Kan. 
Borderland: Jal, N. M., 15 -21. 
Buck, O. C,: Flensburg, N. Y. 
Buckeye State: Lexington, O., 19.23: Jef- 

fersonville 25 -30. 

DON'T BE LIKE 
1 THE OSTRICH! 

When in trouble It 
i buries its head in 

the sand. 

Buy Your Insurance With Confidence 

Secure Sound Protection 
INSURE WITH 

CHAS. A. LENZ 
"The Showman's 

Insurance Mon" 

1492 Fourth St., N., 
St. Petersburg, Fla. 

Phone: 7 -5914 

Burke, Harry. Oakdale, La. 
Burkhardt: Lombard, Ill.; Warrenvllle 

25 -July 1. 

Byers Bros.: Holton, Ran.; Glenwood, 
Iowa, 25 -29. 

Capital City: Tompkinsville, Ky. 
Ceraveaa Am.: Mercer, Pa.: Warren, O., 

25 -30. 
Carpenter Bros.: Clyde. O. 
Carr, Lawrence: Dedham. class. 
Carroll'a Greater: Cassette:, N. D., 19 -20; 

Finley 21 -23; McVItne 25 -27; Carrington 
28 -30; Mayville July 2 -4. 

Catlett Greater: Fairmount, Mo. 
Catskill Mountain: Whitney Point. N. Y. 
Central States; Grand Island, Neb. 
Cetlin A Wilson: ConnellsnUle, Pa,: 

Dravosburg 25 -30. 
Chanos, Jimmie: Germantown, O. 
Cherokee Am, Co.: Paola, Kan. 
Coleman Brea.: Meriden, Conn. 
Collins. Wm. T.: Fargo, N. D., 55-30. 
Continentlal: Barre, Vt. 
Crafts Expo.: S. Ban Francisco 20 -24. 
Crafts 20 Big: Hawthorne, Calif., 20-24; 

Monterey 28 -July 4. 
Cross Road Am.: Rockford. Mich., 20.23; 

8unfield 26 -30; White Cloud July 2.7. 
Cumberland Valley: South Pittsburgh, 

Tenn., 23 -30: Crossville July 2 -7. 
Cunningham Expo.: Sardis, O.. 20.33. 
Davis Am. Co.: Myrtle Creek, Ore., 19.24: 

Oak Ridge 28-30. 
Del Flore Am.: Avonmore, Pa.; Youngwood 

25.30; Irwin July 2 -7. 
Dickson United: Maysville, Okla. 
Dobson's United: Stillwater, Minn., 18 -20: 

North Branch 22 -24, 
Douglas: Astoria, Ore. 
Down River Am. Co.: Berkley. batch., 19- 

23; River Rouge 26 -July 1. 
Drags Am., No. 1: Frankfort, Ind.; Knox 

25 -30. 
Drago Am., No. 2: Tipton, Ind.; Chester- 

field 25 -30. 
Drew, James H.: Grayson, Ky.; Olive 

Hill 25.30. 
Dudley, D. 8.: North Platte, Neb.. 19.24; 

McCook 28 -30; Brush, Colo., July 2 -7, 
Dumont: Pulaski, Tenn.: Columbia 25 -30. 
Dyer's Cotta Hooey: Flora, 111.; Ladd 25-30. 

Eastern Am. Co.: Belfast, Me.; Old Town 
25-30. 

Eddies Expo.: Jeanette. Pa.; Petrolla 25- 
30. 

Emsho0F: Richland Center, Wis. 
Evans United: Hiawatha, Kan.: Flens- 

burg, Mo., 28-30. 
Fidler: Greenville, ill.: Auburn 25 -30. 
Foley A Burk: Pleasanton, Calif., 18- 

July 5, 
Frame's Greater: Salamanca, N. Y.; 

Smethport, 'Pa., 25 -30. 
Franklin, Don: Topeka, Kan.. 18.22; Salem, 

Ill., 25 -30. 
O. A B.: Masontown, W. Va. 
Gem City: Lowell, Iced.: Tuscola, Ill., 25.30. 
Gen.. J. A.: Ripley, Tenn. 
Georgia Am. Co.: La Grange, Ga.: Toccoa 

25.30. 

Olades Am. Co.: Stephens City, Va.; Kit 
ton 25.30, 

Gladstone Expo.: Standtort, Ky., 18 -25; 
Danville 25.30, 

Gold Bond: Janesville, Wis.; Plainview, 
Minn., 28 -July I. 

Gold Medal: Elkins, W. Va. 
Gooding Am. Co.. No. 1: (N. High A 

Dominion) Columbus, O. 
Gooding Am. Co., No. 2: Steubenville, O. 
Gooding Am. Co., No. 3: Warren, O. 
Gooding Am. Co., No. 4: Cleveland, O. 
Gooding Am. Co., No. 5: Goshen. Ind. 
Gooding Am, Co., No. 6: E. Liverpool, O. 
Gooding Am, Co., No. 7: Lawrenceburg. 

Ind. 
Gooding Am. Co., No. 8: Maple Reights, O 
Gooding Am. Co., No. 9: Osceola, Ind. 
Gooding Am, Co., No, 30: Pittsburgh, Pa. 
Gooding Am, Co., No. 11: Marietta, O. 
000ding Am. Co., No. I2: Lorain, O. 
Grand American: Brooklyn, Ia., 20 -23; COI - 

tax 25 -28: Oxford 28 -30. 
Great Northern: Newberry, Mich.: St. 

Ignace 25 -30. 
Great Western Amusements: Grant, Neb. 
Green: Port Credit, Ont.; Ville 8t. Pierre 

25.30. 
Griffiths, Wm. A,: °reasons, Pa. 
Griggs Bros.: Piketon, O.; Aberdeen 25 -30. 
H. A J. Neodesha. Kan. 
Hale's Shows of Tomorrow: Kansas City, 

Kan.. 19.30. 
Hamel, Bili: Foot Worth, Tex. 
Hammond, Bob: Houston, Tez.; Belton 28 

July 4, 
Hannah's Amusements: Republic, Pa.; 

Belle- Vernon 25 -30. 
Hannum, Morris: (Fair) (29th A Clearfield 

Inc) Philadelphia: Levittown 25 -July 4. 
Happy Attn.: London, O.: Quaker City 

25 -30, 
Reilers Acme: Paterson, N. J. 
Rath, L. J.: Washington. Ind.; Blooming- 

ton 25 -30, 
Hill's Greater: Watertown, S. D. 
Holly Bros.: ( Irwio & Boulevardl Atlanta. 
Horne, Buff, No. 1: Vandalic. Ill, 
Horne, Buff, No. 2: Bastrop. La. 
Howard Bros.: Ottawa, O.; Fairport Har- 

bor 25 -July 4. 

Howard Bros Rides: New Kensington, Pa.: 
Connellavllle 25 -30. 

Rego's Novelty: Lawrence. Kan.; Leaven- 
worth 25 -30. 

Ideal Rides: Nashville, Ind.; (3700 Jack- 
son, Louisville, Ky., 28 -30. 

Imperial: (Dixie Way North, South Bend. 
Ind.; Morrie, Cl., 25.30. 

Jack's United: Beech Grove, Ind, 
Johnny's United: Richmond, Ky. 
Key City: Champaign, 01.1 Watseta 25 -30 
Kite, Floyd O.: Tallulah, La., 18 -32; Ray 

Ville 23 -30. 
Klein Am. Co.: Madison, B. D., 18 -19 

Vesta, Minn., 20 -21; Mazeppa 23-24. 
LaSalle Am. Co., No. 1: Nashua, N. H. 

Arlington, Mass., 25 -30. 
LaSalle Am. Co., No. 2: Providence, R. I. 

Ware, Mass., 25 -30. 

OUT NEXT WEEK ! 

There's Still Time 

to Take Advantage 

ALL THESE EXTRAS! 

Positively GREATER READER -INTEREST thru 

Impressive list of Editorial Features, 1956 F 

Dates, Latest News, Develepmenb, etc. 

Guaranteed LARGER DISTRIBUTION flyer 

1 -) 75,000 piece Subscription Campaign 

2 -) Increased Distribution to Newa. 
stands 

3 -) Special offer to Show Agents 

Assured PERFECT TIMELINESS, distributed 
June 29, far enough In advance of the 

Big Fair Season for all necessary buying. 

And Featuring 

AN ATTRACTIVE, FULL COLOR, SLICK 

COVER THAT IN ITSELF IS SURE TO 

GREATLY INCREASE DEMAND AND 
SALES. 

All Adding Up To 

GREATER RESULTS FOR YOUR ADVERTISEMENT 

I 
Final Advertising Deadline June 22 .... BUT HURRY! 

Send Your Complete Advertising Instructions Airmail Special TODAY or Wire Us Collect to Repeat a Previous Ad. 

CINCINNATI 22, OHIO 
2160 Patterson St. 

Dunbar 1 -6450 

NEW YORK 36, N. Y. CHICAGO 1, ILL. 
1564 Broadway 188 W. Randolph St. 
Pieu 7.2800 CEnlral 6.8761 

ST. LOUIS 1, MO. HOLLYWOOD 28, CALIF. 
390 Arcade Bldg. 6000 Sunset Blvd. 
CHestnut 1 .0443 -Hollywood 9.5831 

Lagasse Am. Co., No. 3: Dorchester, Mass.: 
Oloucester 25 -30. 

Maddox Bros.: Chanute, Kan., July 2 -4. 
Majestic Greater: Newport, Ky. 
StanMng, Ross: Goshen, N. Y. 
Marks, John H.: Baltimore. 
Marvel: Deer Creek, Ill., 22 -24; Wataga 

28.29. 
Staryland Bazaar: Lexington Park, Md. 
Meeker's: Missoula, Mont.; Helena 25 -30 
Merriam's Midway: Laketleld, Minn., 19- 

20; Willmar 21 -23; Mountain Lake 25 -26; 
Fountain 28 -30. 

Merry Midway: Anamosa, Ia. 
Miami Valley Ain.: Sharonvllle, O.; Cheviot 

(Cincinnati, 25 -30. 
Midway of Mirth: Marine, DI, 
Mighty 

. 

Hoosier State: Paoli, Ind.; Bedford 
23.30 

Mighty Interstate: Palntsvllle, Ky.: Bris- 
tol, Va., 25-30. 

Miller, Ralph R.: Baton Rouge, La, 
Mo -Ark: Salem, Ark. 
Monarch Expo.: Polo, III.; Pekin 20.30, 
Moore's Modern: Nowata, Okla. 
Motor State: Waterville, O.; Fenton, Mich.. 

25 -30. 
Mound City: (Fair) Maplewood, Mo. 
Mountain State: Coeburn, Va, 
Mullins Royal Pine: Patten, Me. 
Myers, Sonny: Atchlnso0, Kan.; Maitland, 

Mo., 37-30, 
Nelson, Geo. W.: Pocahontas, I, 10.20; 

Calumet 22; Bancroft 23 -24, 
Nolen Am, Co.: Elyria, O.; Whitehall 25.30. 
North Star: Lonedale, Minn., 18 -20: Pres- 

ton 21 -23; Lewisville 27 -2e; Norwood 29- 
July 1. 

Northern Expo,: Bismarck, N. D. 
Olson: Joliet, Ill.. 20 -28. 
Page Bros.: Albany, Ky, 
Pan American: Georgetown, III, 
Penn Premier; Springfield, O.; Marlon 

25 -30. 
Playtime: Plymouth, Mass.; Buzzards Bay 

25.30. 
Powetson Greater: Strasburg, O. : .Quaker 

City 25 -30. 
Prell's Broadway: Hicksville, L. I., N. Y.; 

Riverhead, L. I., 25 -30. 
Priddy Latin American: Bishop, Tex., 19 -30; 

Aransas Pass July 2 -7. 
Raines Amusements: Siloam 900100,, Ark. 
Rainier: Parkland, Wash., 18 -25; 8edro 

Woolley 30 -July 4. 
Raley Bros.: Columbia, N. C.; Creswell 

25 -30, 
Raneys United: Columbia Heights, Minn. 
Regal: Painesville, Ky. 
Reid, King: St. Johnsbury, Vt. 
Reld's Golden Star: Weber City, Va. 
Relthoffer, Blue: Lebanon, Pa. 
Reilhotfer, Uley: Lawrenceville, Pa.: Miles - 

burg 25.30. 
Rock City: Springfield, M. 
Rogers Bros.: Center, N. D., 18.20: Wing 

21; Zap 22 -23; Almout 23 -24; Hillsboro 
27 -29; Bemidji, Minn., 30 -July 4. 

Rohr's Modern Midway: Buckley, 111.; 
Kankakee 25 -27: Manhattan 28 -July 1, 

Rose City Rides: Ellington, Mo. 
Royal American: Winnipeg, Man. 
Royal United: Sioux Falls, S. D.; Janea- 

vllle, Minn., 24 -26; Payneaville 27 -28: 
Windom 29 -30. 

Schaefer's Just for Full: Dallas, Tex. 
Shamrock: Wilber, Neb., 28 -30. 
Shop -O -Rama: Yates Center, Kan., 18 -20; 

Burlington 21 -23: Abilene 25.27. 
Shorter's: Elgin, Minn. 
Siebrand: Pocatello, Idaho. 
Skerbeck: Newberry, Mich. 
Smith. Oeo. Clyde: Boswell, Pa. 
Smiths Penland: Mount Clare, W. Va.: 

Pennsboro July 2.7, 
Snapp Greeter: Madison, Wis. 
Standard: Medals, Wyo., 19 -21: Green 

Raver 23.27; Lander 29 -July 4. 
Stanley, Wm. D.: Ortley, S. D., 21 -22: 

Barrett, Minn., 23 -24; Coleraine July 
2.4. 

Star Am. Co.: Osceola, Ark, 
Stephens: Leon, Ia, 
Stephens, C. A.: WIIUamaon, W. Va.; 

Medic Ky -, 25 -30. 
Berates. James E.: Utica, N. Y. 
Sunny, A. J., No. 1: Wickliffe, O., 15 -24; 

(Todd St.) Warren 28 -July 1. 
Sunny, A. J., No. 2: Cleveland, O., 19 -24. 
Sunset Am. Co.: Brainerd, Minn.; Monte- 

video 28 -July 1. 

Sylvester. Ernie: Cape Charles, Va. 
Tatham Bros.: Ashland, Ill.: Monticello 

28 -30. 
Tennessee Valley Am.: Elkton, Ky.; Port- 

land, Tenn., 25.30. 
Thiess United: Channahon, Ill., 21 -24; 

Oswego 27 -30, 
Thomas, Are B.: No. 1: Aberdeen, S. D.: 

Clark 25 -26: Ponca, Neb., 29.30. 
Thomas, Art B., No. 2: Mankato, Minn., 

18 -21; Winnebago 22 -24; Sheldon, Ia., .- 
27; Jackson, Minn., 28 -July 1. 

Thomas Joyland: Bellaire, O. 
Tidwell, T J.: Marshall, Tex. 
Tinsley, Johnny T.: Newton, N. C.: Black 

Mountain 25 -30. 
Tip Top: (Detroit A Jackson Sts.) Milwau- 

kee 22 -24; (Green Bay Ave.) Milwaukee 
25 -July 1. 

Tivoli Expo.: Canton, M. 
Trl- State: White, S. D.: Jeffers, Minn.. 

20.21; Jasper 22 -24; Ramona, 8. D., 
25.28: Montrose 27 -28; Iroquois 29 -30. 

Tropical Midway: Wallace, N. C.; Roseboro 
25 -30. 

20th Century: Hutchinson, Minn., 22 -24. 
United Expo.: South Beloit, III. 
United States: Oceanus, W. Va, 
Vats Expo.: Thomson, Oa. 
Virginia Greater: Hammonton, N. J.;e 

Salem 25.30. 
Wade Greater: Marina City, Mich., 25.24; 

Coleman 25 -30. 
Wade, W. G.: Cheboygan, Mich.; Stam- 

baugh (Iron River( 25 -30, 
Wallace Bros.: Fort Atkinson, Wis. 
West Coast: Grants Pass, Ore.: Klamath 

Falls 26 -July 4. 

West Coast, No. 2: Martinez, Calif.; Stock- 
ton 24 -July 4. 

Western: Darlington, Wash., 22 -28. 
Wilbers Wolverine: Mulliken, Mich, 
Wilcox, Dick: Caribou, Me. 
Wilson Famous: Rock Falls, Ill.; Galva 

25-30. 

Wolfe Am. Co.: Waverly, Va.; Suffolk 
25.30. 

World's Finest: Winnipeg, Stan., 18 -30. 
World of Mirth: South Plainfield, N. J. 
World of Pleasure: Traverse City, Mich.: 

Sault Ste Marie 25 -30. 
Young, Monty: Pleasant Grove, Utah; 

Provo 27 -July L 

Circus Routes 

Benson Bros.: Smethport, Pa., 20. 
Carson, Tex: Highmore, 8. D., I9; Ontda 

20; Gettysburg 21; Bowie 22; McLaugh- 
lin 23. 

Clyde Bros.: Kingston, Ont., 1D; Ottawa 
20 -13; St. Jerome, Que., 24 -25: Sher- 
brooke 28 -27: Trios- Rivleres 28 -29: Sttaw- 
Wigan Palle 30 -July 1; London, Ont., 5 -, 

Cole, Geo. W.: Jonewilk, Mich., 19; Union 
City 20; Bronson 21; Marcellus 22: 
Bloomingdale 23; Deleon 24; Lowell 25; 
Ovid 26; Ithaca 27; Belding 28; Edmore 
29; Shepherd 30. Mist.. Bros.: Yarmouth, N. 8., 19; 
Middleton 20: Bridgewater 21: Kent.. 
22: Windsor 23: Truro 25. 

Gould, Jay: Elkader, Ia., 19; Casten 20.21; 
Osage 22.24: Albert City 25 -26; Anita 
29 -30: Rochester, Minn., July 2 -4; May- 
nard 2 -7. 

Gray, Gil: Williston, N. D., 21 -22. 
Hagen Bros.: Madison, Wls., 19: Richland 

Center 20: Viroqua 21; Winnow, Minn., 
22; Red Wing 23; Northfield (mat.) 24: 
Hastings 25: St. Louis Park 26: Fridley 
27; S. St. Paul 28; Anoka 29; Little 
Falls 30. 

Hunt's Three -Ring: Morris Plains, N. J., 
19: Pearl River, N. Y., 20; Mohawk 21: 
Walden 21: Poughkeepsie 23; Kingston 
25; Chatham 26; Lenox, Mass., 27: Tor- 
rington, Conn.. 28; New Milford 29: 
Brewster, N. Y., 30; Pawling July 2; 
Wappinger Falla 3; Beacon 4; West 
Haverstraw 5. 

Kell)'- Miller: Brookfield, Mo., 19: Kirksville 
20; Memphis 21: Bloomfield, Ice., 22; 
Ottonws 23: Keosauqua 24: Keokuk 25; 
Port Madison 28; Macomb, III., 27: Aledo 
28; Muscatine. Ia., 29; Iowa City 30 

Mills Bros.: Dion, N. Y., 19: Hamilton 
20; Syracuse 21 -22; Binghamton 23 and 
25: Sidney 16; Cobleskllt 27: Westmere 
28; Hudson 29: Catskill 30. 

Pecks, Tom. Haa:ecn: Effingham, ill.. 20; 
Centralia 21: Calmi 22: Evansville, Ind., 
23.24: Cairo, DI., 25; St. Louis, Mo.,-29- 
July 4. 

Packs, Tom. Western: Gnat Falla, Moat., 
22 -23; Cheyenne. Wyo., 25 -27; Casper, 
28 -30; Portland, Ore., July 6.8. 

Polack Bros.. Eastern: Boise, Idaho, 19 -21; 
Ogden, Utah. 25-28; Salt Lake City 
28 -30, 

Polack Bros., Western: Monterey. Calif., 
22 -23; Long Beach 29 -30: Pasadena 
July 4; Ukiah 9.10; Eureka 12 -14. 

Rmgling Bros. and Barnum A Bailey: 
Providence, R. 7.. 19: New Bedford, 
Maas., 20; Fall River 21: Worcester 22, 

Von Bros.: Pin. Brooks. N. J., 19; Wa- 
naque 20; Port Washington, N. Y.; 2243; 
Bellmore 25. 

Miscellaneous 
Brunk's Comedians: Salida, Colo., 19.23. 
Hitler's Personal Armored Car, Jack W. 

Burke, Mgr.: Troy. N. Y., 19: Oneonta 
20; Binghamton 21 -22; Canandafque 23- 
24: Buffalo 25.29. 

Schaffner Players: Carthage. Ill., 19 -24: 
Augusta 25 -30; Quincy Jut' 1.8, 

Catching Ccorge 1V, Cole Cir- 
cus at Hebron, O., were Charlie 
Duke Hall, the Buck Lucases, Har- 
old Curtis, Roy Barrett, the Ray 
Finks, Faith King, Herb Schumpf, 
the Bert Dearos, jack Sweetman, 
Charles Rocker, Fred Pfening and 
the Amos Millers. 

INSURANCE 
_ . _ 

IDA E. COHEN 
175 W. JACKSON BLVD. 

CHICAGO, ILLINOIS 

INSURANCE 
Pias 

SERVICE 
for 

preferred accounts 

AL C. BECK INC. 
Box 26, Beano Vista Station 

MIAMI 37, FLORIDA 
Phones 

Nome: PLara 8 -0662 
Office: 84-9911 

OPEN A DRIVE -IN THEATRE 
AT LOW COST 

New and guaranteed rebuilt equipment from 
$1.595. Time payment available to respon- 
sible parties. W rite, giving location and 
number of cars. SPECIAL OFFER, Tempered 
Masonite Marquee Letters, 4 ", 354: B ", 504; 
(0 ", 606 S. O. S. CINEMA SUPPLY CORP., 
Dept. L, 602 W. 52 St New York 19. 

INSURANCE 
SAM SOLOMON 

"The Showfolks' Insurance Mon" 
1000 Argyle St. Chicago 40. Illinois 

Phone: LOngbeech 1.5576 
Write for new IoW rates 

www.americanradiohistory.com

www.americanradiohistory.com
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THE FINAL CURTAIN 
DE VARO- Charles, 

82, veteran bar performer and 
minstrel, at Indianapolis June 8. 
His family name was Enoch. For 
25 years he was a partner with 
Charles Zemater, now a Chicago 
agent, in a bar act that played 
vaude and minstrels. They 
worked in blackface as the Fly- 
ing Minstrels. He and his wife 
had an act billed as DeVaro and 
Curtis. He also was with Coburn 
Minstrels, Gus Sun Minstrels and 
circus, vaude, and in the Walter 
Guice bar act that was with 
Ringling - Barnum circus five 
years. Survivors include a brother 
and a nephew, William Enoch, 
of The Indianapolis Star. 

EVANS- Fawntella, 
85, June 14 in St. Vincent's Hos- 
pital, New York. Surviving are a 
son, Lee Barton Evans, singer 
and company manager for GAG 
Hamid revues; four grandchil- 
dren and seven great grandchil- 
dren. Cremation followed serv- 
ices June 16. 

FREED -Harry, 
80, owner of the II. T. Freed 
Shows, May 25 at his home in 
San Antonio. He had retired 
from the road 14 years ago. Sur - 
viving is his widow, Marion 
Freed. Burial in San Antonio. 

In Loving Memory 
of oar dear another 

CONCHA (MEM) MORALES 
wise aeaxd away June !!, 19g,. you will never M rorootten. 

CONCHA & KARL ERIKSON 
LOLA & TONY LAMS 

MAROHN -Anna, 
mother of Lillian Tricker of the 
Ladies' Auxiliary, Miami Show- 
men's Association, May 28. Buri- 
al in Evergreen Cemetery, Chi- 
cago. Survivors include two sons, 
Elmer and Carl, and three 
daughters, Lillian, Rose and 
Hadie. 

REA -John T., 
68, veteran Side Shore owner and 
operator, recently in Norfolk, 
Va. During his many years in 
show business, he worked, at 
various times, with the Dumas 
and Reid, W. G. Wade and 
John H. Marks shows. Survived 
by his widow, a step -daughter, 
two brothers and two sisters. 
Burial in WortIrville, Pa. 

In Memory of 
Oar Darling Sister 

LILLIAN 

SHEPPARD 
Who left us June 22, 1947. 
We are so lost without you. 

Dave & Emily 
Friedenheim 

i 

WATSON -Sam H. 
80, concession operator at fairs 
for many years, June 10 in May- 
field, Ky. He operated a restau- 
rant and market in Mayfield until 
his retirement 10 years ago. For 
about 30 years he had conces- 
sions at county and State fairs in 

BIRTHS 

YHNATKO- 
A son to Mr. and Mrs. John 
Yhnatko June 9 in Camden, N. J. 
Father, known as Caby Yhnatko, 
is a veteran concessionaire. 
Mother is the former Lois Ibber- 
son, spot worker. 

TURNER - 
A daughter, Julia Louise, to Mr. 
and Mrs. Charles V. Turner Jr., 
St. Louis. Grandfather is Charles 
V. Turner, formerly ahead of 
Ringling -Barnum and theatrical 
productions. 

the South. Survivors include his 
wife, Mrs. Ada Watson; four 
sons, George, Leonard and Lloyd 
Watson, all of Mayfield, and 
Clayton Watson, Farmington; 
three daughters, Mrs. Carl Smith, 
Carthage, Tenn.; Mrs. Paul Mas- 
son, Massillon, O., and Miss Jett 
Watson, La Jolla, Calif.; seven 
grandchildren and four great 
grandchildren. Interment was in 
Maplewood Cemetery, Mayfield. 

Pepsi to Operate 
Eat, Drink Stands 
At St. Louis Event 

ST. LOUIS -The Mid- America 
Jubilee has awarded the Pepsi - 
Cola Company the concession to 
operate four food and drink stands 
during the September run of the 
event, Joseph M. Holland, chair- 
man of the concessions committee, 
announced. 

Stands housing the concessions 
will be designed and built by the 
celebration. It was emphasized that 
Pepsi -Cola will not be sold al the 
exclusion of other soft drinks par- 
ticularly those which are produced 
locally. 

Denver Kiddieland 
Winning Business 

DENVER - Exceptionally hot 
weather during the past fortnight 
s as brought big crowds to Kiddie 
City. 

Trade picks up briskly at the 
Kiddieland about 5 p.m. on week - 
dyys and holds well until nearly 
closing time at 9 p.m. Weekend 
trade has been very good most of 
the time, in spite of several hours 
of threatening clouds and light rain 
showers at least twice earl. week- 
end. 

Kiddie City has a new Merry- 
Co-Round, Train, Hand Cars, a 
Roller Coaster and Sky Fighter, 
bringing the number tv lane, along 
with a large snack ba,. 

Form Theatrical 
AMVETS Post 

NEW YORK -A new AMVET 
post for all show business personnel 
has been organized here and head- 
quartered at 109 W. 45th St. 
Harold King is commander of the 
post, which is open to the veterans 
of World War II and Korea. 

Los Angeles Starts 
Arena, Plans Big Aud 

LOS ANGELES -Work on an 
$8,000,000 Sports Arena in Expo- 
sition Park here was started Mon- 
day (11) and will be completed 
late in the fall of 1957. 

The construction of the arena 
will give this city a 34,000 -seat 
auditorium modernly equipped 
for all types of athletic contests, 
trade shows, and general commu- 
nity affairs. 

Financing of the project will be 
done thru the sale of revenue 
bonds. 

The arena is located at the south- 
east corner of Exposition Park near 
Figueroa Street between South 
Coliseum Drive and Santa Barbara 
Street. It is near the Los Angeles 
Coliseum, scene of collegiate and 
professional footbal games, the 
American Legion Fourth of July 
celebration, and the Sheriff's Ro- 
deo. 

The new arena's building and 
management will be directed by 
the Coliseum Commission. At the 
ground- breaking ceremonies were 
G. E. Kinsey, chairman of the 
commission's building committee; 
Jim Smith, commission vice- presi- 
dent; Donald P. Luker; Al Rogers, 
legal counsel for the commission, 
and William P. Nicholas, Coliseum 
general manager. 

Guy F. Atkinson Company has 
the contract for the construction, 
which includes the excavation of 
more than three acres to a depth 
of 30 feet 

San Antonio Expo 
Huddles With Autry 

SAN ANTONIO - Officials of 
the San Antonio Livestock Exposi- 
tion last week huddled here with 
Gene Autry in an attempt to sign 
the cowboy actor as the featured at- 
traction at next February's run. E. 
W. Bickett, expo president, an- 
nounced that no definite decision 
had been made. 

Oshkosh Inks Young 
Show for 15th Year 

OSHKOSH, Wis. - Winnebago 
County Fair here recently closed 
with Ernie Young, Chicago to have 
the latter provide its night grand- 
stand show for the 15th year. Show 
will feature the Manhattan Rockets. 
Fair's dates are August 28-31. 

Do -It- Yourself Does It 
WASHINGTON -In a quarter of a century of American 

commercial recreation, only the participant activities -from 
bowling alleys to fun rides and parks, from skating rinks to 
swimming pools -have shown a steady increase in the number 
of admissions. Commerce Department's recent (May) survey 
of consumer spending for recreation reports that the upward 
trend for the participant sports since 1929 is still climbing. 

Participant amusements took around $800 million in 
consumers' money in 1955, Commerce estimates, as against some 
$240 million for spectator sports. The recent proposal of the 
House Ways and Means Committee to drop the 10% admission 
tax for patrons of the rinks, pools and parks would mean another 
boost. 

While the participating amusement fans have steadily in- 
creased in numbers over the years spectator sports like pro 
football have taken deep slumps in admissions. So have hockey, 
college and other amateur sports. The spectator sports, like 
baseball, which had its golden peak in the 1929 to 1947 period, 
fell as much as one -third after that time, until 1953, when 
it began a moderate recovery. 

Participation admissions, like the spectator sports, had a 
heyday in the 1929 to 1947 period, doubling their number but 
they did not decline from that point, as did the sit- and -watch 
admissions. Except for the depression years, when all recreational 
spending drooped, the steady rise of the participant sports admis- 
sions has gone from 1929's take of $200 million to today's $600 
million. 

Horse racing is the only other `spectator sport" (so classi- 
fied by Commerce Department) with rising receipts since 1929. 
About $2.6 billion went thru the pari -mutuel machines in 1955 - 
one billion over 1949. Admissions for 1955 were at about 
$38.5 million, with 2 per cent of the pari -mutuel receipts taken 
by county and State fairs, and 18 per cent at harness racing. 
The number of States permitting pari -mutuel betting has doubled 
since 1935. 

! LOS ANGELES - Construction 
of a $50,000,000 civic auditorium 
and music center seating 20,000 

'and with 315,000 square feet of 
usable floor space for exhibits was 
recommended here Monday (11) 
by a Massachusetts research firm. 

The recommendation seas the re- 
sult of a nine -month study by 
Arthur D. Little, Inc., for the 
Board of Supervisors for $185,000. 
The company's exhaustive report 
was made at the Ambassador Hotel 
to the Auditorium and Music Cen- 
ter Advisory Committee. 

The Little survey recommended 
a site bounded by Olympic Boule- 
vard, Flower, Eighth and Hill 
streets. Consideration was also 
given another location bounded by 
Third, Hope and Fifth streets and 
the Harbor Freeway. 

The report recommended that 
financing be acquired from private 
investors by a non -profit corpora- 
tion established specifically for 
that purpose. The corporation 
would acquire the site, construct 
the buildings and lease them to 
the county on a long -term basis. 
It seas also suggested that the 
facilities be operated by a separ- 
ate non -profit corporation with a 

board composed of civic -minded 
business people. 

No actual designs were submit- 
ted; however, the recommenda- 
tions, if followed, would result in 
buildings that are `revolutionary" 
in concept. They include a seven - 
acre convention and exposition hall 
with movable partitions. It was 
estimated that the project would 
attract about $11,000,000 yearly 
from trade shows and conventions. 

Moves 
To Center of County 

GREENWICH, N. Y. -Wash- 
ington County- Cambridge Valley 
Fair, August 21 -25, will be held in 
Hudson Falls this year. The move, 
decided by the fair board at a re- 
cent meeting, will 'bring the fair 
closer to the county's center of 

-population and thus allow more 
people to participate in the fair's 
various activities. 

Again this year, tickets will be 
sent out in envelopes for Children's 
Day. These tickets will admit chil- 
dren free and they will also be 
eligible for drawing. on that day. 
Robert D. Kellogg Amusements 
have been signed for the fair's 
midway. 

Weaverville, Calif., 
Adds Rodeo to Cele 

WEAVERVILLE, Calif. - The 
third annual Gold Rush Days of 
Trinity County to be held here 
June 30 -July I will feature a rodeo, 
Earl R. Ford, of Douglas City, co- 
chairman, said. 

Stock will be furnished by Ray 
Hicks of Auburn. Ford, who is 
serving with Ted Nelson, also of 
Douglas City, estimated that prize 
money won' 1 be about $3,000. 

MAKE $100.00 A DAY 
On Candy 

Floss 
Our PERFEC, 
noN to fuel that 
-precision built 
rylnnerhead, roll 
meter, rheostat. 
No lbrtime. 
FAIL patio 
WH . today for 
tree Manta.. 

ELECTRIC CANDY FLOSS MACHINE CO. 
77a tienten Ave. Nashville 4, Tenn. 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Bulls In America are constructed by 

ARLAND 
444 Brooklyn Ave. 

New Hyde Park, N. Y. 
In 45 States, the Caribbean and 

Oversees. 

WANTED 
SINGLE IOPID Of BOUND VOLS. OF 

The Billboard 
(1939 -1947) 

For research on history of Ike 
ent.rtainmnt industry. Write, giv- 
ing dates of issues and prim. 
Suits 1301, 347 Madison Avenu. 

New York 17, N. Y. i 

Shooting Galleries 
And supplies for Eastern end Western 
ryes Galleries. Write for new catalog. 

H. W. TERPENING 
1s7 -1ss Marine St., Ocean Park, Calif. 

618E TO DAMON RUNYON CANCER FUND 

T 1 C K E T S 
SPECIAL PRINTED ROLL TICKETS .... 10,000 $12.95 

OR FOLDED MACHINE TICKETS 100,000 $39.50 
Subject to Change Without Notice 

RESERVED SEAT COUPON TICKETS 
-GIFT AND THRIFT BOOKS, SEASON BOOKS AND PASSES 

STOCK TICKETS FOR IMMEDIATE SHIPMENT 
WRITE FOR SAMPLES AND PRICES 

New York Office -1564 Broadway, Palace Theatre Bldg. 
Plana 7 -1426 (Shamokin -Phones 8 -6803) 

NATIONAL TICKET CO. 
SHAMOKIN, 

"WORLD Famous Display FIREWORKS" 
To you, my friend, for your Park Fair. For your Drive -In Theatre or July 4th., etc 

"Quality Fireworks" at Rock -Bottom Prices 

I. cenvinced -Bet our Free Catalogue. WORLD never undersold. 

WORLD FIREWORKS DISPLAY CO., INC. 
P. 0. BOX 635. DANVILLE, ILLINOIS (PHONE 36085 
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BEST DAYS LOST !Accidents on 
Weather Woes Pile 

Coasters Mar 
UD for Eastern Units 

NEW YORK - Amusement 
parks and other outdoor show busi- 
ness endeavors in the Eastern sec 
for have taken it on the chin 
so far this season. The unfavorable 
weather that has affected attend- 
ance and grosses is, to quote op- 
erators with long experience and 
memories, the worst ever for the 
period. 

The first of the season's holidays. 
marking the traditional opening of 
the season in these parts, was vir- 
tually lost with the best of the 
reported weather experience tag - 
ging the day as cool and cloudy 
with showers. 

The two weekends that followed 
were even worse, weather -wise, 
with rains added to the cool, cloudy 
misery of the period. Some of the 
best weather has come on the 
slowest days, Mondays and Fridays. 

Worries Pile Up 

sonal levels. June was well under 
way before the feel and look of 
summer was apparent. 

An excellent potential has been 
discovered by everyone in the short 
periods favored by good weather. 
Money is plentiful and interest high 
in the fun centers, indicating some 
banner grosses when all governing 
factors are favorable. 

But a day lost in the short out- 
door season is gone forever and 
the wasting by weather of too 
many simply stacks the percentages 
against big success. 

Last year the hurricanes of Au- 
gust ruined hutch of that month's 
activity. The year before August 
was the life saver. It may be again 
this year. 

Scene in East 
NEW YORK -- Two Roller 

Coaster mishaps resulting from 
standing in cars occurred in Eastern 
park last week. One resulted in 
a fatality. 

At Willow Grove Park, Phila. 
delphia, a 21- year -old sailor was 
killed in a 40 -foot drop after being 
thrown out. His companions said 
he stood up as the car sped into a 

sharp turn. 
At Whalom Park, Fitchburg, 

Mass., a 17 -year -old Boston girl 
was seriously hurt in a 30 -foot drop. 
She reportedly stood up at a curve 
as the train neared the end of its 
run. She was on an outing of her 
graduating class. 

of Weather Hypes 
Operators who have always 

looked to being off the nut with E i tc h Atte n d a n ce the coming or passing of the 
Fourth of July are loaded with 
skepticism at the moment. For 
many, nothing short of a minor 
miracle will get them off the hook 
before the seasons biggest holiday 
h over. 

The weather in April, when 
many funspots attempted to get 
under way, at least on a weekend 
basis, and in May was below sea- 

Palisades Adds 

Cooling Unit 

To Trout Pond 
NEW YORK--To keep its trout 

fishing feature operating and thriv- 
ing, the management of Palisades 
N. J.) Amusement Park on 
Wednesday (13) announced the in- 

stallation of a costly cooling sys. 
tem. The fish, lolling in the shallow 
tank under a torrid sun that hit a 
record 98 degrees for the day 
Thursday (14), might have passed 
as par -boiled, at least, without the 
aid of the cooling ducts. 

$750,000 Set 
For 3 Boston 
Ice Rinks 

BOSTON -- Sites have been 
selected for three artificial rinks to 
be constructed in the metropolitan 
area, at a cost of $250,000 each. 
They will be built on land belong- 
ing to the Metropolitan District 
Commission from funds authorized 
by the State Legislature. 

The rinks will be placed to 
alloy skaters to be within easy 
reach of at least one rink. The 
basic design will incorporate two 
skating surfaces. The larger sur- 
face will be about the size of the 
Boston Carden, and there will be 
a smaller one for children. 

Night lighting will be provided 
and other facilities will include 
warming houses and parking areas. 
One rink, running under civic aus- 
pices in suburban Milton, had 40,- 
000 paying customers last year and 
took in $16,000. Cost to operate 
one of the rinks is estimated at 
$18,000. 

DENVER -- Unseasonably hot 
weather for the past two sleeks 
has boosted attendance at amuse- 
ment parks, with Elitch Gardens 
reporting turnstile records then the 
week. Cash records that were high. 
est over last year have tumbled al- 
ready, according to Arnold (Bud) 
Curlier, co -owner of the park. 

The ballroom, featuring Eddy 
Howard and his band. has pulled 
as good a gate as it did last year 
with Dick Jurgens' band. 

More tlsan one million plants 
have been set out to complete the 
biggest landscaping project ever 
attempted at the park. Dozens of 
new flower beds and hanging 
flower baskets have been added to 

Newest ticket promotion is a 
family package fare, 14 tickets for 
a dollar. This price and "whole. 
sale" angle has proven to be one 
of the most popular things hit on 
for a long time, Gurtler reported. 
He also pointed to a free drawing 
promotion stunt that will see the 
winner receive a 1958 station 
wagon at the end of the season. 
Picnic groups, civic organizations 
and other groups who have their 
outings at Elitch are invited to dis- 
tribute tickets to their members. 
with stubs being deposited at the 
park. The co-op deal is being 
worked with one of the auto dealers 
in the city. 

TOP GROSS IN U. S. 

Rotor at Kennywood 
Surprises Operators 

NEW YORK - Biggest 1955 
surprise for operators of Ilse Rotor 
unit was the installation at Kenny- 
wood park in Pittsburgh, it is re- 
ported. Charles Freeman, co- direc- 
tor with Charles Silk, of the Anglo 
Rotor Corporation, Ltd., arrived in 
the country from England this 
week on an annual visit to Amer- 
ican parks. 

Freeman's firm has rights from 
Ernest Hoffineister to run station- 
ary Rotors, and has units spotted 
at Kennvw-ood, Coney island in 
Cincinnati; Long Beach, Calif.; 
Riverview Park in Chicago, and 
Rockaway s' Playland. 

The shift to Kennywood was 
made from Olympic Park in New 
Jersey, where a Rotor did reason- 
ably well but lacked the power it 
showed after the switch. Freeman 
consulted this week with manage- 
ment at Playland on methods to 
stimolate lagging interest in the 
unit there. ennywood's Rotor, he 
said, even outdistanced the one in 
Riverview. 

Most Rotor contracts are for 
three years, expiring the end of 
the 1957 season, so there is little 
likelihood of am changes in the 
operation, Freeman said. Only 
thing contemplated is whether to 
bring over the firm's sixth Rotor, 
a massive one built for the Festival 
of Britain five years ago and still 
in operation at Battersea Park. 
This unit can handle 1,200 spec- 
tators at once, it is reported, and 
is so tall it has fire escape ladders 
on the outside. It is reportedly 
three to font- times the size of any 
Rotor in this country. 

Freeman s a i cl he doubted 
whether any American location has 
he potential to support such a unit, 
except for Coney Island in New 

the grounds. Flowering plants in 
the cocktail lounge for the ball- 
room have acclaim and publicity in w 
local papers. This is the first time o osti F ransi t 
that the Cartiers were able to raise 
such indoors. Rockaways' Rea I i t Half a dozen special promotion 
gimmicks by the Cutlers are help 
ing to build attendance, with two NEW YORK -- A goal of six here we come!" The legends "Sub- of them doing a major share of the 
work. Tie-in with The Denser Post `'ears' standing will be achieved say goes to seal" and "Live and 

on the 65t1í anniversary of the park 
pros-es a nattral for promoting the 
opening play of the summer thea- 
ter. 

A waltz contest will provide win- 
ners with free cash, merchandise, 
season tickets to the theater and 
complimentary copies of Eddy 
Howard's "Anniversary Waltz" rec- 
ord. Guests celebrating an son. 
versare have been invited to par- 
ticipate in the contest, and The 
Denver Post gives it play with pic- 
tures and stories nearly every day. 

End seals from a local bread 
company entitle kids to ride the 
adult rides for a nickel or the 
kiddie rides for 3 cents. 

Thursday (28) when the new Iran- play at Rockaway" are also prom- 
sit connection to the Rockaways is neat. 
officially opened. It has been that Amusements to Benefit 
long since the Long Island Railroad 
trestle from the Queens mainland 
burned out. 

The new link will open the re- 
sort peninsula to more people than 
sited it when the railroad bridge 
was in operation, since now the 
trestle will carry regular subway 
trains at much lower rates than 
the LIRR used to charge. Long 
thumping for the project have been 
Chamber of Commerce and resort 
amusement leaders. 

June 28 will be `R -Day" by an- 
nouncement of Mayor Wagner, and 
the fact has been proclaimed in 
the press and on subway posters. 
Exhibited in every transit car, they 
carry a large cartoon of a beads- 
bound subway car loaded with va- 
cationers and labeled "Rockaway 

Salt Lake's Zoo 
Adds Gate Charge 

SALT LAKE ^ITY -- For the 
tirst time in the history of Hogle 
Zoological C'ardens at Salt Lake 
City, an admission charge Iras been 
instiháed. 

The zoo, which operates on a 
minimum budget of about $30,000 
from the city. gets main support 
for new animals and improvements 
film Utah Zoological Society, 
which in turn gets its support from 
donations. 

The gate charges 25 cents for 
adults and a dime for kids. Funds 
will be plowed back into zoo im- 
provements. 

New Park Company 
Formed in Carolina 

WHITE LAKE, N. C.-Crystal 
Beach, Inc., here, has obtained a 
charter from the secretary of state 
t engage in the operation of 
amusement centers. Authorized 
capital stock is $100,000, wills 
$400 stock subscribed by J. L. 
Corbett, W. M. Corbett Jr. and 
Evelyn C. Corbett, all of White 
Lake. 

All Rockaway amusement people 
should benefit materially from the 
new transit link, including Rocka- 
w-ays' Playland and various oper- 
atoes of Kiddieiands and resort con- 
cessions. 

Network -TV 

Plugs Jersey's 

Palisades Park 
NEW YORK- Palisades (N. J.) 

Amusement Park was the setting 
for the Sunday (10) CBS network 
1 V feature, "Lets Take a Trip." 

The principals, who ostensibly 
wrote that they would like to visit 
an amusement park, were taken on 
a tour of the ersev funspot. They 
were pictured on the rides and on 
the midways. 

Several cameras were used to 
pick top park scenes while the 
couple rode the rides and enjoyed 
other features. 

Park operator Irving Rosenthal 
said that the program had already 
resulted in considerable mail for 
the park. 

York. It is said to have played to 
6,000,000 people since its croa- 
struction. 

British interest in outdoor amuse. 
meats, he said, is so subdued that 
there is little likelihood any re- 
cently developed American ride 
would gain much success abroad, 
altho he added a couple of foreign 
units in use would propablv prove 
popular here. Freeman's tour will 
include parks at which Isis firms 
Rotors are installed. 

Bandshell at 

A. C. Repeats 

Music Shows 
ATLANTIC CITY -- Atlantic 

City will sponsor another season 
of music in the Garden Pier band - 
shell, City Commissioner Richard 
Jackson announces. To begin June 
30, the programs will feature or- 
chestras, bands, choruses and solo- 
ists of leading opera companies and 
the Broadway stage. They are free 
to the public. William McMahon, 
who had charge of the concerts for 
the past two years. will again pro- 
duce and direct. He is completing 
the bookings. 

The Air Force WAF Band of 
the Lackland Air Force Base, San 
Antonio, will open the pier of the 
evening of June 30. The only all - 
girl band in the Air Force, the 50- 
member organization will be of. 
ficially welcomed to the city prior 
to the concert. 

William Madden and his Atlantic 
City Festival Orchestra have been 
re- engaged for the season and will 
play pop concerts at the pier on 
Monday and Tuesday evenings. On 
Mondas' evenings will lie featured 
nationálly known soloists, including 
John Brooks McCormack, of the 
New York City Opera; Walter 
Fredericks, of the San Francisco 
Opera, and Eddie Roecker. of musi- 
cal comedy. Also to be heard at 
the pier will be U. S. Steel's Velvet 
Voices of Steel from Pittsburgh 
and the U. S. Army Field Forces 
Band. 

On Wednesday nights thrttout 
the summer will be the Boardwalk 
Star Revues of Lucille Russo, 
featuring talented youngsters from 
this area. Thursday evenings are 
being reserved for special events. 
The bandshell has a capacity of 
400 people 

Compounce 
Opposes Hike 
In Police $ 

SOUTHINCTON, Conn.--Op. 
erators of Lake Compounce Amuse- 
ment Park, in neighboring Bristol, 
have asked the Southington Police 
Commission to modify new rates 
for hiring supernumary officers, 
slated to take effect July 1. 

Irving and Julian Norton, oper- 
ators of the park situated on the 

town line, said trey were willing 
to pay "a reasonable rate" for 
police protection, but voiced ob- 
jections to increases on a shift basis 
of from $3 to $7 Mondays thirst 
Wednesdays, and from $7 to $9 
Thursdays then Sundays. It is ex- 
pected that Commission action ors 
the request will be taken at the 
July 2 meeting. 
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ROLLER RUMBLINGS 

Building Hippodrome 
Skatery in Auto City 

DETROIT --A new roller rink 
to be known as Hippodrome Skat- 
ing Rink is under construction in 
Northeastern Detroit at 14270 East 
Seven Mile Road, a few miles from 
the former Eastwood Park Roller 
Rink site, which has been cleared. 
Owners of the new project are 
Lester A. Harris and Robert J. 
Chambers, newcomers to the busi- 
ness. A veteran rink manager will 
be in charge of operations, Cham- 
bers said, 

The hippodrome will be 100 by 
65 feet in size and have a terrazzo 

'VIE :BUY, AND' SELL 
USED; ROLLER SKATES 

200 pr Used (lamp Skates 52.00 pt. 

200 pr. Used (lamp Skates 3.00 pr. 

1000 pr. Used (lamp Skates 3.50 pr. 

200 pr. Used Shoe Skates.. 5.00 pr 

700 pr. Used Shoe Skates . 6.00 pr. 

Bonny's NugMeTights. . 510.50 dt. 

knRl's New "Princess" 
Une Skating Skirts.. 24,00 dl. up 

AutMrl aei DlrtrnWl N M 
M/y 

1eCAGOh 
ROLLER SKATE co . 

write fer 
pike list. 
Va dewn, 

bal. C.O,D 

JACK ADAMS & SON, INC. 
723 MORRIS PARK AVENUE 

BRONX 62, NEW YORK 
SYcamore 2.1110, 1111. 

SKATING RINK TENTS 

42 x 102 IN STOCK 

521 122 AT ALL TIMES 

NEW SHOW TENTS 

MADE TO ORDER 

CAMPBELl TENT d AWNING (O. 
100 Central Ave. Alton Ill 

PORTABLES ARE THE ANSWER 

Node Porto -gift 
TENT COVERED SKATING RINKS 

lox 4]S, Smyrna, Georele 
Phone: 52143, Marlette, Oa, 

CURVECREST RINK -COTE 
the skating surface for wood and 
masonite floors. The ultimate in clean 
'mess and traction. 

PERRY B. GILES, Pms. 
Curve.est, Inc. Muskegon, Michigan 
We invite you to bring your skates to 

Curvecrest and see for yourself! 

We BUY NEW and 
AND 

R RO SKATES SELL Lowest prices 
wr:ta so, ouotanons -tav orne{ 

JOHNNY JONES, JR. 
. CHICAGO_ROiIER SKATE CC 

51 CHATHAM 51., PITTSBURGH 19, PA. 

=THE USERS of 

floor. This will make it possible to 
alternate with a dance policy, using 
a traveling name band about twice 
a month, according to band avail. 
ability. Plans for regular operation 
call for six nights of skating a week, 
with a club type policy. Harris and 
Chambers will also operate a res- 
taurant in conjunction with the 
rink. 

Pitt's Lexington 
On Summer Schedule , . . 

PITTSBURGH -- The four -day 
Eastern regional RSROA champion- 
ships having been completed Sun- 
day (17) at Lexington Roller Skat. 
Mg Palace here, the management 
announced the summer skating 
schedule for the air- conditioned 
rollery. 

Nightly operation, except on 
Mondays and Tuesdays, is planned 
with admission pegged at 67 cents. 
In addition there will be daily 
matinees, except Mondays, for 35 
cents. Sunday and holiday matinees 
will go for 45 cents. Two -hour Sat. 
urday morning kiddie sessions will 
go for 22 mists. Tuesday and Fri- 
day practice sessions, from 4:30 to 
6:30 p.m., carry a 35 -cent tariff, 
while Sunday practice sessions, 5 

7 p,1n., go for 50 cents, 

Mineola Kicks Off 
Summer Schedule . 

MINEOLA, N. Y. --Earl Van 
Horn's Mineola Roller Rink ushered 
in the summer skating season June 
13 following a gala celebration on 
June 9, marking the close of the 
spring season. During the hot 
weather the rink will operate on 
Wednesday, Thursday and Friday 
nights, resuming its frill -time sched- 
ule September 14. 

Summer skating classes are now 
being organized. They will be un- 
der the supervision of professionals 
Margaret Myers, Eddie O'Donnell, 
Ruth Henrich and Gladys Wecden. 

Hartford "Follies" 
Features Cast of 100 ... 

HARTFORD, Conn. -- "Roller 
Follies of 1956," annual production 
of the Richland Figure Skating 
Club, was presented at -Hartford 
Skating Palace May 23, 24 and 27, 
featuring a cast of 100. Public skat- 
ing preceded and followed each 
performance. Headliner was U. S. 

free -style champion Edgar Watrolls 
of Hartford. 

500 Spectators See 
Conn. State Contests . 

GROTON, Conn. --Local skat- 
ers, members of Melody Figure and 
Dance Club, won first places in six 
of eight classifications in State 
championship roller skating corn 
petitions conducted May 30 at 
Melody Skating Rink. Five hun. 
dred spectators, watched elimina 
tions in morning and afternoon ses. 
sions and finals at night. Admission 
was $1. 

First -place winners were: Senio 

TOICAGOY SKATES - 
No. 778R 

Manufacturers of 

Are Successful 
There is a reason. Service 
and PROMPT DELIVERIES. 

Durite Wheels 
CHICAGO ROLLER SKATE (O. 
4427 W. lake St., Chicago. 111 

EStebrook 9 -3800 

all kinds of Roller Skates 

FOR SALE 
One Portable Skating Rink, 48 It.'by 120 ft., Sectional Maple Floor, 150 Pairs Shce 

Skates, 75 Pairs Clamp Skates. Fully equipped. In operation new. 

R. R. BRITT 
Phone 95092 1501 McKcithan 5t., Conway. S. Car. 

Mass. Drive -In 

Kid Spot Clicks; 

One for Medf'd 
BOSTON--A new Kiddieland 

at a drive -in has proven highly 
successful in Oxford, Mass., and a 
second combination drive -in and 
moppet park is tinder construction 
in Medford. 

Location in Oxford, known as 
the Flagship drive -in, belongs to 
the American Theater Corporation, 
and includes an 18 -hole miniature 
golf course as weli as rides. In 
operation only a couple of weeks, 
it also offers Herschell Merry-Go- 
Round, Sky Fighter and auto ride, 
Rensellaer Miniature Train, King 
boat ride, and other units. 

Park and golf are managed by 
Dick Gallant. Kids patronize the 
park until dusk when the theater 
opens, after which they enter with 
parents and can also occupy them- 
selves at a playground inside. The 
Flagship is on Route 20, a main 
highway between Boston and New 
York. 

The Medford spot is a twin 
screen drive -in on Revere Beach 
Parkway, which will open in July. 
At least a dozen kiddie rides will 
be in the movie's Kiddieland, 
owned by chain theater operators 
Winthrop Kern Jr., Lloyd Clark 
and George Hackett. 

Shopping Center 
Kiddieland Opens 
In Detroit Area 

DETROIT --A new kiddie ride 
center was opening Saturday (16) 
The new funspot is Shelden Center 
Kiddieland at Plymouth and Farm- 
ington roads in the suburb of 
Livonia. The spot is an integral part 
of the Shelden Shopping Center, 
opened tuvo and a half years ago. It 
had already housed several carni. 
vals, the last only three weeks ago. 

Owner of the Shelden Center 
Kiddieland is Kenneth D. Blum, 
formerly a Detroit orchestra leader, 
who is making his first venture into 
outdoor show business. He is open. 
ing with five rides, 

dance, Marie and Edward Walker, 
Groton; intermediate dance, Mr. 
and Mrs. Joseph Floody, Mystic; 
novice dance, Jean Moore and Wit 
liam Douglass, Pawcatuck; novice 
men's figure skating, Paul Cottrell, 
Guilford; intermediate ladies' fig. 
ure skating, lean Moore; diaper di 
vision, Richard Ranelli, Niantic, 

First, second and third -place 
winners qualified to compete in the 
regional meet, June 27.July 1, at 
Lincoln Park, New Bedford, Mass. 
First, second and third -place re- 
gional winners qualify for the na- 
tional tournament at Richmond, 
Va., this summer. 

MAKE Molar MOHs Y, DRAW RIGGER CROWDS 
WITH BEAf/rY- GLAMOUR -"swowmAMlW/P 

G o NREVOLVIN., 
- ü: i, 5 

woop 

SpOTS- 
s 

'?C 
B[TTER'N A .' 

CRYSTAL BALL 

Complete Portable Rinks 
FOR SAP ,F 

Beauttrul designed tents - I tc rrhanee 
able doors no bolts requiretl sor ralla 

Co,rlxture> 
tfefir 3MIInne1 a>'m 

noo,s Tonl, or e er> kind 
'rye e'VVIIAST REF7: yak. 

O Box 27 Venus rezas 
Phone /9P-0 

Philly Studies 

Kiddie Village 
PIIILADELPIIIA -An amuse- 

ment center with a Colonial motif 
has been proposed for Fairmount 
Park by Mayor Dilworth. Ile said 
the idea was inspired by Disney- 
land. The Mayor made the sugges- 
tion at the 90th annual meeting of 
the park's board of commissioners. 

He told them the park would 
attract children and parents from 
Other areas in the East. He sug- 
gested historic and adventure 
themes based on Colonial life and 
the War for Independence. 

Charles I. Thompson, board 
president, and City Council Presi- 
dent James II. J. Tate, liked the 
idea, said a five -acre site might be 
found and suggested the Lemon 
Hill section. Thompson will name 
a three -member subcommittee to 
survey the park for a tract near 
public transportation and with ade- 
quate parking space. 

WANTED 
Due to an accident will book, buy or 
tease for the {relira Beason ] or 3o0reast 
MerryCo-ROUnd In a well eslabllshed 
amusement park at an excludve 'Baside 
resort. Ride must be In Good condition 
In keepinil win. our omet park :kelp 
ment. will consider an lmmedfate aalr 
or at the end of season. Also 'an use 
Rltle He1D. No uDa 600 downs. Contact 

Wm. DeFreitas Jr. 
Beach Maven Crest, N. J. 

Phone HY 445{1 -14Y 4-5703 

HELP WANTED 
Tilt -A -Whirl Clutch Mon. No moving, 
long Prefer sober, reliable 
middle age Single Man. State oil first 
letter. Jack Coley, contest me if avail- 
able. 

GRIFFIN AMUSEMENT CO. 

Jacksonville Beach, Florida 

AMERICAN CANCER SOCIETY 

CONTROL ADMISSIONS 
with STROBLITE 

"INVISIBLE" IDENTIFIER 
Rands of Patrons 
are stamped sin eco 
which become 
vlafble under sae 
Sflebl{te U V Lamb. 
Harmless, Used by 
Ballroom, Pool, 
Amusement arka, 
Dances, etc. 
COMPLETE KR, $45 

STROBLITE CO. 75 W. StÁ.Sé; N. Y. G. 

AMUSEMENT PARK FOR SALE 
* 8 Mater Rides 

A -1 shape * 4 Kiddie Rides M 
* CeMessions and Games 
* New Buildings * 2 Plonk Areas 
* Long -farm lease on 40 acres 
* S60,000 cash (return on money about 

15 mo./ 
If you don't have the money, don't 

answer this ad. 
Reason for selling -BAD HEALTH. 

LAKEVIEW AMUSE. PARK 
4100 No, Harvard Tuba, Okla. 

Mailing Address: 16 W. 4th, Tulsa. 

RCA Victor Records Star 
ELTON BRITT 

CHOICE DATES AVAILABLE 
for 

Perks-Fairs-Celebrations 
T V- Theafen 

WRIT! WIRE PMON! 

JOLLY JOYCE 
Theatrical Agency 

Philadelphia: tool Chestnut Street 
Phony- WAlnut ]4677 

New York: 7141 
Phom: PLau 7.1754 

RIDE HELP 
AND HANDYMAN 

For permanent amusement park. No 
teor- downs. Good salary, year round 
job. Join at once. 

MAX GRUBERG AMUSEMENT PARK 
Long Beach, long Island, N. Y. 

PAY CASH FOR 

MILER JUNIOR ROLLER COASTER 

Good condition, no junk, 

FRANK L. PARRINO 
ITS Corale Ave. Pueblo, Colo. 

Phone: LI 2.4077 

KIDDIE CAR RAILROADS 
Boue( ana amid. we arc Iwaya 1n me 
market Cor the above and would be 
pleased lo know waat you have for Dale. 

bade to wee. Also have RAILS, 
Frogs. Switches a Car Rail 
rondo m stock 

America's 
affiliations we 

can build America's finest Rolle r 
CAoas, erse 

w 
M . 

rk 
F 'It" 47.0 Le0x inlon 

'747t.:744" Park 1"`"'" 7th 
Ave., Pirh. 

WEB ORGAN MUSIC TAPES 
Used by Parka. Klddlelands, Arenas, 
Falra, Dnvein theatres, Pools, Res 
(orants, Motels`Supermarkets as Back 
[round Music. A. In use by Skating 
Rinks. Dancelands- Perfect dance and 
skate tempos. NON ASCAP, NON BMI 
Vo reed for shove wee. FULL HOUR 
I211n' rVa IDS. Dual Track -!12.50 Ppd 

OAUKR ONS TODAY! 
WEB MUSIC PUBLISHING CG.. INC, 

149 Wesf 45th ST.. N!W YORK f6, N. Y. 

IT'S NEVER TOO LATE FOR 

THE BEST PART OF THE SEASON IS AHeAD 

PHILADELPHIA TOBOGGAN CO. 
170 S. DUVAL STREET PHILADELPHIA 44, PA. 

OFF 

High Quality 
KIDDIE RIDES 

ROTO WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 

Illustrated Circulars Free 
W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 

ESTABLISHED 1888 

PARK RIDES FOR SALE 
Moon Rocket, Caterpillar, Octopus Roll -O- Plane, #12 Ferris 

Wheel, 40 -ft. M -G -R. Write for detailed information, 

CAN BE SEEN IN OPERATION 

P. O. Box 282, Baltimore, Maryland 

GIVE TO DAMON RUNYON CANCER FUND 

www.americanradiohistory.com

www.americanradiohistory.com


70 THE BILLBOARD 

CIRCUSES 
Communications to 188 W. Randolph St., Chicago 1, lU. JUNE 23, 1956 

R -B Moves Slow 
Business Strong 

Hicksville Gives Year's First Straw; 
Afternoon Shows Start Late, Acts Cut 

HICKSVILLE, N. Y. -Slow 
moves and late performances 
plagued Ringling Bros. and Barnum 
& Bailey Circus last week, but 
the show garnered good business. 
At Hicksville it registered its first 
straw house of the season. 

Shortage of manpower and late 
moves cost the show in late and 
curtailed afternoon performances. 
Wild animal acts, requiring time 
and men to erect cages, have been 
eliminated in several instances. 

Pickets continued, without af- 
fecting the show. Usually number- 
ing three, they appeared at most 
stands but were not at Poughkeep- 
sie or Bridgeport. 

At Hicksville, one of the young 
elephants rolled over on a family 
of four persons, bruising a mother 
and two daughters. One of the 
burros bit a child. A tent pole 
hit a worker on the head. And 
show horses coming from the big 
top rushed a group of 40 persons, 
injuring two. 

Levittown Show Late 
At Levittown, N. J., Wednesday 

(6) the show was two hours late 
in arriving and the first perform- 
ance began about 5 p.m. Cage 
acts were cut and the new suspen- 
sion menagerie top was not used. 
Animals were sidewalled. Ringling 
got a half house in the afternoon 
and a three- fifths night crowd. 
Hunt Bros. had been playing near- 
by recently. 

Business was good at Oceanport 
(7). The show was late in Newark 
on Friday (8) and blamed the 
railroad for a slow move. Matinee 
was an hour late and drew a one. 
third crowd. Night was a near- 
full. On the second day in Newark 
(9) the afternoon was three -quar- 
ters and night was near -full in light 
rain. 

Flat Car Derailed 
The Poughkeepsie Sunday (10) 

stand drew half and one -quarter 
houses. A seat wagon had rolled 
over the end sill of a flat, derailing 
the car, near Jersey City during the 
jump. Resulting late arrival and 
rain brought about a 5 p.m. 
matinee. Some ticket money was 
refunded. Cage acts were cut. 
Cristiani Bros. played there earlier 
and Ringling had expected to bill 
against them, but the Ringling 
paper did not arrive in time. Hunt 
Bros. also plays the city. 

Bridgeport on Monday (11) 
started more than an hour late in 

Russian Show 
To Belle Vue 

LONDON - The visit of the 
Moscow State Circus to this coun- 
try is being extended due to the 
excellent reception given it at Har- 
ringay Arena. The show opened at 
a second location, Belle Vue in 
Manchester, on Tuesday (12). 

Tom Arnold, promoting the visit, 
said the troupe desired to follow 
Manchester with a visit to Glasgow, 
but would have to return to Russia 
instead. Negotiations are in the 
works for a collection of British 
circus acts to play Russia in ex- 
change. 

Miller in Wisconsin 
HARTFORD, Wis. - Miller 

Bros.' Circus had half houses here 
Tuesday (12) with Jaycee auspices. 
Fort Atkinson (8) gave a big after- 
noon crowd and near -full at night. 
Jaycees sponsored. 

the afternoon but drew a three - 
quarter house and the night show 
was near -full, according to Zack 
Freedman, general press agent. 
There, as in other cities, a baby 
elephant was a day ahead of the 
show as bally. 

Move to Hicksville this year 
was made from a different direc- 
tion than usual and therefore a 
bridge could be used instead of 
railroad barges as in the past. Tic- 
ket sale was large at Hicksville. 
Both Tuesday (12) houses were 
three -quarters or better. On 
Wednesday the afternoon was 
three- quarters and the night 
brought the first straw of the year. 

NOT SO FUNNY 

Embarrassment 

To Shows, Fun 

To Newspapers 
NEW YORK -To believe head- 

lines in the east, the King show 
is on its hands and knees, and 
Ringing is never on time. Actually 
things have not been as bad as all 
that, but circumstances being what 
they are, the newspapers are hav- 
ing a field day with the circuses. 
Difficulties which make it trouble- 
some to operate have drawn no 
sympathy from the press, only 
humorous and sarcastic references. 

King's progress up thru New 
Jersey and into New England has 
been a newspaper's comedy of 

(Continued on page 80) 

MILLS OFF FOR TV; 
3 -SHOW DAY IN N. Y. 

Neil Burke Named General Agent; 
Rochester Paper Plugs Show, Business 

LOWVILLE, N. Y. -Mills 
Bros.' Circus will lay off Saturday 
(21) so that acts from the show 
may appear on the "Big Top" TV 
show out of Philadelphia. Jack 
Mills said that the Mills elephants, 
Drougetts and Greco will be on the 
program. 

Mills also announced that Neil 
Burke now is general agent of the 
Mills circus. Burke formerly was 
ahead of the Rubin & Cherry 
Shows as general agent and for 
the past several years he has been 
in business at Miami. Aiding 
Burke is Jack Edwards, formerly 
with the Scott and Wagner carni- 
vals. 

The Mills circus played to big 
attendance at each of three per- 
formance here Saturday (9). Roch- 
ester Times -Union carried a fea- 
ture article about Jack Mills on 
show day, and at the same time 
it carried an editorial. 

The editorial, after commenting 
on obstacles facing a circus and 
on recent circus troubles, goes on 

Beers -Barnes 
Season Okay 

LEBANON, Ky.- Beers- Barnes 
Circus has been doing well on the 
season but ran into lower grosses in 
recent days. Excessive heat both- 
ered two stands. Show was behind 
the Merchant's Free Circus in sev- 
eral other spots. 

Roger Barnes, part owner of the 
show, .along with Harold Barnes, 
Walt Davis and Gene Christian, 
agent, will meet at Louisville Sun- 
day (17) on business. 

Show has been pulling half and 
three -quarter houses. 

Features Three -Ring 
Circus in Fireworks 

LLANO, Tex. -A three -ring cir- 
cus, depicted in fireworks, featured 
the Centennial Celebration here 
June 5.8. The three -ring circus 
theme was the product of the Para- 
mount Fireworks Company. It 
will be repeated at several other 
major celebrations this year, in- 
cluding the centennial at Aberdeen, 
S. D., June 21 -23, and the 250th 
anniversary celebration at Albu- 
querque, N. M., July 4 -13, accord- 
ing to Fred Herrin Jr., Paramount 
general manager. 

to pay tribute to Jack Mills and 
show people in general. 

"People who square off against 
those odds have our admiration, 
plus wishes for that stock in trade 
of the circus- luck -and 'straw 
houses' every season," the editorial 
concluded. 

At Wolcott, N. Y., Monday (11), 
it was learned, the show had 
paid attendance of 2,186, where 
the population is 1,560. The ad- 
vance sale was 1,305 tickets. 
Perry, N. Y. (7), gave good houses. 

King Bros. Halts 
In Connecticut 

Idle at Middletown; May Reopen; 
Maley in Charge, King an Employee 

MIDDLETOWN, Conn. -King 
Bros. Circus was laying off here at 
week's end after one of the most 
hectic periods in its turbulent tour. 

It was understood that the ad- 
vance had folded and that the show 
was without any place to go. There 
was some reason to think it might 
start up again this week in Rhode 
Island. 

The show arrived here Wednes- 
day (13), gave performances, but 
stayed over for Thursday. It Wes 
still here Friday (15). Arnold 
Maley, general manager and agent 
for the receiver, was in Macon, Ga., 
at the time it closed to take part in 
a bankruptcy hearing. He left 
Wednesday to rejoin the show 
here. 

Two units of King Bros. were 
operated until June 5, and on that 
time Maley, acting on a court order, 
assumed control of the Eastern 
unit, which until then was man- 
aged by Floyd King. From that 
time, Maley said, King was an em- 
ployee serving as general agent. 

Maley then merged the Eastern 
and Western units, with the single 
organization predominantly from 
his Western unit. Excess equip 
ment was stored at East Strouds- 
burg, Pa., location of the merger. 

The single King show then 
played several dates on the East - 
em show's route. The Western 
route was canceled. This selection. 
was made because the Eastern 
show had about five sponsored 
dates involving advance sales. The 
Western unit recently had been 
playing lot -and -license auspices. 

N. Y. Pact 5 Years 
For Ringling Show 

NEW YORK -Altho local col- 
umnists last winter were "reliably" 
reporting the vow of Madison 
Square Carden officials never to 
allow a John Ringling North cir- 
cus into the arena again, exactly 
the opposite proves to be the case. 

The Ringling show will be back 
next year, and for three years fol- 
lowing next year. 

Garden official Ned Irish said 
Friday (16) that North holds a five - 
year contract, and the statement 
should put an end to speculation 
over what the future holds between 
the two parties. 

The contract followed months of 
uneasiness regarding which circus 
would appear in 1956 in New 
York. As fat back as last June, 
when the previous five -year pact 
was nearly expired, it was brought 
out that a big cog in negotiations 
was North's holding out for a year - 
to -year engagement, while the Gar- 
den favored another long -term 
contract. When the final settle- 
ment was reached it was farther 
learned that the arena had won 
its point: A greater percentage for 
the house and probably, altho not 
officially, a long lease. 

Show Objections 
North's objections were report- 

edly based on a contention that 
the larger percentage over a num- 
ber of years would be detrimental 
to the Big Show in the event of 
a business decline. 

During the negotiations both 
sides told of alternate plans in 
case a settlement could not be 
reached. North was first said to 

be planning an April under - 
canvas date in New York with 
use of huge heating units. Also 
considered was an arrangement 
at the Polo Grounds featuring 
aluminum grandstand roofing and 
a vast infield sidewall. The Gar- 
den was supposedly prepared to 
assemble rigging and talent and 
put on its own show. The Clyde 
Beatty name was commonly men- 
tioned as a feature, and Art Con - 
cello, involved in the Beatty show's 

(Continued on page 80) 

At this point, Maley denied 
that his unit had ever closed. He 
said that it had laid off a few days 
in Pennsylvania earlier because the 
advance had failed to make a nec- 
essary registration with New York 
State and those stands had to be 
canceled. He pointed out that two 
of the towns were picked up later 
and that additional towns were 
played when the show reopened. 
He also stressed that the Western 
show had not closed earlier but 
that the Eastern had closed and the 
Western moved to its route. 

He planned to send an agent 
back along the Eastern show's 
route to reclaim equipment aband- 
oned by it. Maley said that the 
Western show had not abandoned 
any equipment. Reclaimed equip- 
ment was scheduled to be taken 
to Macon quarters. 

The June 6 stand at Greenwich, 
Conn., was canceled. Subsequently 
at Danbury, Conn., Monday (11) 
the circus played to big business, 
giving three shows to accommodate 
the throngs. At Danbury, the 
Greenwich auspices tied up the 
show but this was settled and the 
show was moving again Tuesday 
(12). It got to Middletown (13). 

Eagles Leaves; 

Smith Steps In 
CHICAGO -Paul Eagles, re- 

signed general agent of the Ring- 
ling- Barnum show, closed here and 
left for his Los Angeles home Fri- 
day (15). 

George W. Smith, new general 
agent, now takes over. The two 
had been working together since 
Eagles' resignation of some weeks 
ago and Smith's subsequent ap- 
pointment 

Show now is contracted three 
weeks ahead. 

Convention Set 
PERU, Ind.- Circus Historical 

Society will hold its convention here 
August 10 -12, it was announced by 
Robert C. King. secretary. 

Mike C. Piccolo visited King 
Bros. and Mills Bros.... Danny 
Styron and Michael Mincio are 
clowning with Ring Bros. 

Beatty Recites Woes; 
Talks With Concello 

MACON, Ga.---Clyde Beatty, 
president of the National Circus 
Corporation, which operated the 
Clyde Beatty Circus since 1949, 
testified in federal court here Tues- 
day (12) that the corporation was 
"hopelessly" in debt and is bank- 
rupt. 

Beatty verified the schedules 
filed in the bankruptcy division 
here several weeks ago after the 
show suddenly closed in Burbank, 
Calif. Debts were listed as approxi- 
mately $265,000, with assets of 
less than $300. 

The show equipment, railroad 
train and animals are the property 
of Monarch Circus Equipment Co., 
Inc., also a Macon corporation, and 

were leased to National under a 
weekly rental agreement, Beatty 
testified. 

Seeks New Money 
Monarch is not involved in the 

bankruptcy proceedings. The hear- 
ing testimony showed that mort- 

hgages of National for about $50,000 
eld by Arthur M. Concello, and 
$16,000 held by Frank McClosky 
and Walter Kernan, were guaran- 
teed by Monarch. 

Beatty testified that for three 
weeks he has been in the East and 
in Florida and Cuba seeking new 
money so that some arrangements 
could be made to take the show 

(Continued on page 80) 
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UNDER THE MARQUEE 
Spencer Stine caught Ringling at 

Washington.... Bozo Lamont is 
at Pontchartrain Beach, New Or- 
leans, for a two -week booking... . 

Jim Stutz had the best day of his 
season with the Hitler Car at a 

rodeo in Springmill, La.... Charles 
Kistler caught Cristiani at Allen- 
town, Pa. . Charles H. Elwell 
was among fans catching Cristiani 
in New England. 

Kelly -Miller's Art Bitters is plac- 

PHONEMEN 
NEED 3 -TIX L BANNERS 

25% pay daily. Call 

DICK BRODRIC 
de Francis Hotel Kokomo, Ind. 

PHONEMEN 
Deal just ctaAed. Phoney in. Cords 
issued as they come in alphabetical 
order. Cut offs- Three deals to follow. 
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KEITH DU BOIS 
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weeks and continuous U desired, 

M<CLURE sir HARVEY 
.01r, 24101 Day/ Melrose D1747 Hits. 
f oaf Castilla CNOradt Springs, Colo, 

ADVERTISING and PHONEMES 

EXPERIENCED ON LABOR 
Penna., Maryland, Distr. of Columbia, 
New Jernen' end oNer Eastern Slates. 
Good 

collects 
Uon for Heel end Toe Men. 

No collects 
E. SULLIVAN 

ox u73, T of reel if, /Nn 
WMlne}en, D. C. 

HO 3 -0417 

PHONEMEN 
Radio -TV Programs 

M. KAPLAN- "KAPPY" 
A. H. FISH 

Dexter 1 -2200 Providence, R. I. 
Les Harris, Ed Mosley, Bdl Stover, call 

1, E. Leonard. 

8 PHONEMEN 
To Dell on the Spec. Labor Day d 
Christina. Edition In Jacksonville, only 
official endorsed labor paper, Ina on 
the Spec. Florida Federation Conven- 
tion plus selling Ticket, and Bannen on 
Christmas Baskets for the needy. Come 

ady ;0%71.7:4 dese as last Year. 
32 t0 Dhon< calle. 

STEVE LYNCKER 
N4 Main It. JckanvIIN, al.. 

THANK YOU 
King Bros.' Circus 

ron your cnvrelt Tract.. PNN urcn. 
"SBvd Macen With Johnny" 

JOHNNY CANOLE 
3000 Third Avs. Altoona, Pa, roen 1747 er 3-0003 

CAN USE 2 PROMOTERS 
4 Phonemen, new deal. All.Glre Pro- 

fawfiral 
Rod.. Good sponsors. Sheriffs' 

deals. 
Contact DR. PERRY 

Coaltar Nia, Ian Antonio, Ts. N cell... 510 Houston Bide., Phones In aM ready. 

PHONEMEN 
VET BUILDING FUND DEAL 

LN ealta -pay dally. 

Call -Jack Simpson 
Rl,hmead, V.., 33672. 

Roy Harkey, Don Crna, coa. 

4 PHONEMEN 
Orad `006 Men. Ponce sponsored 
Country Ìd see Sao.. )1 Lebest known 

DealIn 
the butrendy) Another Police 
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call 

The for 

Carnemay 
tilt onnel Gell Bea 

Carney, George O'Donnell, Lea Brown, 
U. C. loots 1 11or 1 lohn bore). 
Melrose llsun. s to a lt'. 
fo N. CNIe «, IMlan.pIIS, IM. Ask 
Str J. or Iau1. 

By TOM PARKINSON 

ing the tie -in ads in most stands. 
Show's ad for old hoses hay and S y 
eggs now also includes a pitch for 
working men and truck drivers. 

John Cuneo is breaking an act 
with leopards, wolves and zebra. 
His Paramount Bears act now has 
a polar bear riding a free motor- 
cycle, ... John tIarrop and Sam 
Johnson were among Chicago fans 
catching Miller, Leonard and 
Hagen shows. 

Joe Hodgini is still working 
his dog act and not a comedy 
car act, as was reported. . . , 

San Antonio newspaper recently 
carried a feature story and pohtos 
of the circus room of Tom Scaper- 
landa, CFA, . Doa Marcks 
downed a show for the San Fran- 
cisco Moose Club. . Clowns 
working at premier of "Trapeze" 
in Hollywood were Count Popo 
DeBathe, Nickey Francis, Jack Mc- 
Afee, Huey the Cloven, George Per- 
kins and Dick Lewis. 

Touring Europe, Marjorie Tow - 
ion caught the Rebernigg Circle 
in Austria, ... Vermont Republi- 
cans used in elephant from Green's 
animal fa--m for'publicity recently, 

Bill Brickle, ex -Beatty clown, 
joined Tom Packs at Nashville.... 
Brenda Jones now is working in 
one of the prop bird cages in Bar- 
bettes production on Polack 
Western. 

International Jugglers' Associa- 
tion will hold its convention lone 
18-20 at Norwalk, O reports Vin 
Carey. 

Paul J. McLane, trainmaster 
formerly with Ringling and nosy 
with Foley & Burk Shows, is in St. 
Joseph Hospital, Oxnard, Calif., 
after surgery and would enjoy mail. 
. J. T. Rice, outdoor trouper for 
more than 80 years, and Willis 
Haghart, who has a midget mule 
walk -thru truck, visited Rea N. 
Ingham Ruffin, N. C. 

music.... Several Ringling peoplc 
went into New York on a Sunday 
off to catch Emmett Kelly at the 
Boxy Theater.... Ringling visitors 
have included Mrs. Dick Anderson. 
Mrs. Richard Rogers, George A. 
Hamid, Charlie Franks, the Great 
Arturo, Rose Murphy and Dick and 
Edith Barstow- ... Raincoats and 
boots and overcoats have been in 
evidence. 

The Miller- Woodcock Elephants, 
with the Bill Woodcocks in charge, 
played Chicago this week for Polk 
Bros. stores, They have more dates 
in the Chicago area. Upcoming, 
too, is a "Big Tap" TV appearance. 
Bulls were part of a Chicago Loop 
parade to Bally movie "Trapeze" 
Thursday (14). 

Byron Gosh closed his indoor 
circus at Alexander City, Ala., and 
has recently been contracting free 
acts at a string of Alabama and 
Florida fairs as well as setting acts 
for 10 weeks of fairs and celebra- 
tions. Now he'll operate a "fire- 
works circus" in ball parks. This 
calls for fireworks set -pieces depict. 
ing animals plus local quiz shove, 
dog show, milking contest and old 
fiddler's contest on three - day 
stands. Tryout spots are Anniston, 
Gadsden, Huntsville, Selma and 
Lanett, Ala. Visiting with Gosh 
recently have been Hall and Leon- 
ard, AI Morrison, Bertha Bert, Doc 
Charlie Hudson, the Bill Dollars, 
the Great Berosini, and Peter Huff- 
man. 

CFAs John Boyle, Myron Gan - 
dee, Ralph Stevenson, Gerald 
Harshman, O. C. Wallace, F. L. 
McClintock, Glen Bush, Dick John- 
son, Bob and Norm Senhauser, 
Robert Neumann, R. K. Lee, Don- 
ald DeWees, G. Warren McCor- 
mick and clown Lee Virtue caught 
George W. Cole Circus. 

Floyd Bradbury, show organist, 
most recently with Miller Bros. 
Circus, has been called into the 
Army.... Former circus billposter 
A. J. Becker visited Mills Bros. at 
Corry and Erie, Pa., and he and his 
wife caught it at Nfayville. They 
renewed acquaintance with Paul 
Nelson, whom they had known on 
Cole Bros. 

Frank Panisko, Butte, Mont., cir- 
cus fan, visited with Bill Kay and 
Eddy Howe of the Polack Eastern 
advance.... Clowns Eddie Dullum 
and Shorty Hinkle are working 
dates in the Los Angeles area.... 
Harry A. Froboess, former high act 
and stunt man, is lifeguard at a 
city pool in Sante Fe, N. M., where 

he also is active in the art colony. 

Freddie Freeman writes from 
Ringling that the pinochle game is 
in full swing, with Walter Guice, 
Joe Nawarth, Cento Catarzi and 
Bert Tamer as victims.... Atlantic 
City gave good business at 5 and 
9 p.m. shows.... Wilmington, Del., 
was a homecoming stand for Dick 
Anderson, flyer.... Frankie Saluto 
has been proclaimed king of clown 
alley.. .. Millie Chamberty is now 
in the flying act, having debuted 
at Washington. Flyers have been 
having gravity trouble on unlevel 
lots.. , . Trevor Bale, who has the 
center ring tiger act, has been 
doubling in one of Al DeJohng's 
chimp acts.... Izzy Cervone has 
five stringed instruments in the 
band for an innovation in circus 

Beatrice Dante's chimp act and 
Happy Harrison with her dogs are 
playing Deer Forest near Coloma, 
Mich.. . Ed Lester reports the 
Winifred Colleano Tent, CFA, had 
a window display in downtown 
Miami June 8 -15. 

Milt Hinkle, veteran \Vestern 
performer and promoter, having a 
good word for recent changes in 
The Billboard, goes on to say that 
"the bull vvhi acts again will have 
good paper for their acts." 

Rube Ray and his wife, Lotty, are 
back with Bill Green's animal farm 
at Fairlee, Vt., after completing 
school show dates out of Canton, 
O. An opening day visitor at the 
farm was Prof. Glen Cunningham, 
former track champion. Green, 
track man himself, talked shop with 
the champ. 

Ringling reports made by Fred- 
die Freeman tell that Dr. J. Y. Hen- 
derson made a trip into Maryland 
for some Clydesdale horses to be 
added to the shove's horse fair... . 

Bill and Emma Pringle gave a party 
for the Bob Dovers, with Charles 
Mrowkowski, Juan and Pinito Del 
Oro, the Freemans, Frankie Salato, 
Adalina, Al Schwartz and Prince 
Paul as guests.... Tommy Bale 
had his youngsters practising acro- 
batics daily, a switch from tiger 
training. . , . Early visitors on 
Ringling were Charlotte and Ever- 
ett Smith, the L. Wilson Poarches, 
Mrs. Cline, Claire and Tony Faw- 
cett, Dr. William Mann, Fred 
Walls, Robert Good, Bill Rector, 
C. W. Glotzbach, the Rev. John 
Callahan, Ed Kupert, Lloyd Binder, 
A. F. (Red) Davis, Chris Vonitl, Rick 
McConnell, Bob Wells, Jim Hassen, 
Rudy Conway, John Van Matre, 
Red Dolan, Harry Hunt and 
Charles T. Hunt. 

Dorothy Turner writes from Tea 
Carson Circus that Darlene Later 
broke an arm in a fall. The Duke 
Del Rios, Lexington, Neb., worked 
in the show while it was in their 
area, doing web, ladder, whips and 
knives. Doc Edwards joined as ban- 
ner asan. A middle piece and more 
seats were added. jack Turner's 
gorilla shove has been doing well. 
Mel Haugen, manager of George 
Bell's concessions, bought a new 

truck. Blonda Ward, was bitten by 
a monkey and the injury required 
several stiches. Visitors were the 
Joe Flemings, Estelline Pike, former 
sword swallower, and J. C. Mc- 
Bride and Dee Aldrich, both vet- 
eran side show managers. 

Three generations of the Robert 
Noells caught Mills Bros.' Circus 
at Butler, Pa., and Mae Noell writes 
that seeing the show and cookhouse 
made her think of going with a 
circus again. The Noells have 
Noell's Ark Gorilla Zoo on the road. 

The B. W. Youngs and Donald 
Nicholsons hosted a party recently 
for Mills Bros.' personnel, including 
the Harry Bakers, Buck Leahy, the 
Jojo Lewises, Christine Iludson, 
Rita Sagraves, Una Jean Sagraves, 
Monica O'Neill, Valerie Travers, 
Eletra Brock, Patricia Brown, Pa- 
trica Ready, Sheilagh Ready, 
Vickey Denycr and June and Jeff 
Dewsbury. 

Dr. William Mann, Jimmie Kee- 
gan, Frank Green and Claire and 
Tony Conway visited Benson Bros. 
when it was near Washington. The 
DeRiskie Family had closed to go 
back to Ring Bros. Billy Yates 
former flyer with Ringling and 
other shows, is with Benson. Skippy 
O'Donnell is doing rally -rolla there. 
Everett Coriell is acting as eques- 
trian director in addition to his 
other chores. 

Charlie (Sunburst) L o c k i e r 

painted the Von show this year.... 
Bob Dickman is on the Hunt ad- 
vance.... Lee Kenny, New Bruns- 
wick, N. J., visited Hunt Bros... . willow Croce Park, near Philadel- 
phia, booked the Jimmy Cole Ele- 
phants.... The Harry Chipmars, 
Alhambra, Calif., vacationed at San 
Diego during the Polack run, and 
38 Los Angeles area fans came in 
for a breakfast and visit to the zoo 
and circus. 

Don Francis has been touring the 
East and stopped off in Chicago 
last weekend on his way home to 
San Francisco. ... Officer Ernest 
Pressley, Charlotte, N. C., police 
officer whose Safety First Circus is 
sponsored in schools by the Amer- 
ican Trucking Association, closed 
an 18 -State tour at Danville, Va., 
recently. 

Betty Pasco, high act, started her 
fifth season at Pontchartrain Beach, 
New Orleans, and is booked solid 
thru October 15, with indoor dates 
tu follow, 

On Jimmy Woods' Pan American 
carnival are Mary and Cliff Henry, 
with their Tony Madison Circus; 
Ova and Bob Thornton, former 
equestrian director with Barnes; 
Frank Chicarella, Pet Graham, 
Sweaters McFarland, Harold Hall, 
Al doss, and Jack McAfee. Woods 
also produces the circus program 
on KLAC. 

From Tons Packs Western, Don 
Rey writes Charles and Beverly 
Allen have added a cub to their 
bear act. . Don Rey bought a 

(Continued on page 81) 
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2 Promotional Men 
With Crews. Must be re- 
liable and ready to start 
now. Wire where you may 
be reached by phone after 
midnight. 

JACK MILLS 
MILLS BROS.' CIRCUS 
As per route in The Billboard 
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MILLER BROS.' 

CIRCUS WANTS 
Capable Phone People for all 
season's work-30% to 35% 
paid daily -Towns set- phones 
in. JC's police, Lions, Firemen, 
Shrine, Circus acts, contact us 
as per Billboard routes. 

PHONEMEN 
Book, UPC, Tickets, Banners 

CHAIRMAN CIRCUS OFFICE 

Office #476, Capri Hotel 
Bldg., Telephone CApital 
4 4220, St. Paul, Minn. 

Cancer Fund drive sponsored 
by largest organization in the 
City. 

PHONEMEN 
111 Leon Peek, Jim Lynch IN, Y.), Steve 
Salamoney, "Blackie" Friedricks, "Red" 
McKinley IKruml, Elmer Monett', Bob 
-Peanuts'. Wallace. Bert Jurists. Want 
2, possibly 3, of above for solid Labor 
Campaign la 30 -year deal,. Stu says 
fez yes good. Write or wire BOX 304. 
Lima, Ohio, or phone Val Sydney, Days 
S -2706, Nit.. 9.3339. 
P.S.: Anyone curious. write. Phones In, 
taps reedy. 

PHONEMEN 
Have towns for fall and Christmas 
run. Steady work; air -conditioned 
office. Tix, books, banners. Pay daily, 
Phan.. sr. Moat write $300 doily, 
No collects, please. 

Phone: Alpine 5 -1087 
119 East Mifflin St. Madison, Wit. 

WANTED 
AcG, C.Ir4 Lor Aerlsl Work, and Clown+. 
Puer <r [.melt'. Muet hay own 
tauon. 
EW'r On, 

ilry EM y 

ag/ II Xmuckg. 
3H1eJ 

ekC, 
Hi0tt; ebWY reet , 

Merchants' Free Circus, IL C. Davenport 

TWO PHONEMEN 
ELKS' CIRCUS 

Banners end Tickets for Elks' special 
prole. Remarch 

far end Rehabilitation 
Cell Elks' Circus CemmlMNr 
hoed 3-14S, u Alneton, Vt. 

No collets Ila. Toil and Sonny Boy 
Snyder, answer. 

SHOWMEN PERFORMERS 
Our 1954 Catalogue of Shaw L Performer EOulp,mt hi ready for mailing. 

P.O. Box 691 

THE HEBELER SHOPS 
Phone: Ringling 3 -7801 Sarasota, Florida 

EXPERIENCED AGENT 
Te gook Telephone Sponsored Dates; Circus, experience preferred but trot nm..sary. 

Refer must he furnishd. 

c; o Bon 08.57 
Care Billboard, tes W. Randolph St., Chk. 1, III. 

PHONEMEN 
Cireur UPC'. and Banners. Dally collection and pay. No room for sharp shooters 
and lush hounds. Want Men who can and will work from 9 to 3, Must appreciate 

long season end money route. 
BILL COYLE J. F. SHAFER ROY FREDERICKS 

Needs 3 Men ter i day Hew C.etlo, Oslo. Call Nron to Nr- Noe.3 Men, Cat 
Atlontic City date. hen ner wire here toc II Yeu. Pollc 

Mat. aklH a« Ce. Mat. will her the NH. Mie 
Pleasantville, N. J., SIN. number. CoN1011, N, V, 

INe celNcts.) 
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4TH ESTATE IN ACT 

Calif. Award to Go 
For Top Reporting 

SACRAMENTO - Top report- 
ing of the biggest news story will be 
the basis for the 1956 Press-Radio- 
Television Awards of the California 
State Fair and Exposition here Au- 
gust 29 thru September 9. 

Bert J. Abraham, Bellflower, di- 
rector in charge, said the fourth an- 
nual awards, to be presented during 
Press Day, at the fair, will accent 

Bethany, Mo, 

Halves Its Run 

Due to Drought 
BETHANY, Mo. -The North- 

west Missouri State Fair here has 
cut its scheduled running time from 
air to three days because of drought 
conditions in the area. The new 
dates are September 2-4. In prun- 
ing the run, the fair canceled its 
open -class livestock show, an ice 
show, big car races and horse races. 

T. M. Nickerson was elected 
secretary at a recent meeting to 
replace L. M. Maple. A member of 
the fair board since 1938, Nicker- 
son has served in almost every ca- 
pacity, including secretary from 
1938 to 1941. In recent years he 
was in charge of the 
entertainment and of the midway. 

See 4,000,000 

At Pa. Events 
PHILADELPHIA - An esti- 

mated 4,000.000 people are ex- 
pected to attend the 94 counts' 
and community fairs in Pennsyl- 
vania this year, according to Wil- 
liam L. Henning, secretary of 
agriculture. The season opens July 
18-28 with the Kimberton Fair in 
Chester County. 

First county fair is at Clearfield, 
August 1-6. Final event on the 
calendar is the Nazareth Farm 
Show, November 15 -17. Many of 
the better non -perishable items at 
the fairs will be sent to the annual 
Pennsylvania Farm Show in Har- 
risburg to compete for State 
honors, next January 14 -18. 

THE THREE MILOS 
America's Outstanding Aerial Act. 

Available tar Fairs. Circuses. Parks. 
Celebrations, CamlwM. 

Soetkern b Midwest Committees, 
contact: 

CHARLES MATER AGENCY 
32 W. Randolph St. Chicago, Ill. 

New England Committees, contact 
AL MARTIN AGENCY 

Bradford Hotel Boston. Mn,. 
THE MILODEES 

Unique hand balancing by the Heavy- 
weights also available with above act. 

each community's top story and 
the manner in which it was han- 
dled. 

Every n e w s p a p e r, television 
channel, radio station, magazine or 
industrial publication in the State 
is qualified to enter. The story 
time, hosvever, must be between 
June 1, 1955 and June 1, this year. 

"Special awards for particular 
campaigns or features tend to elim- 
inate some organizations which con- 
centrate on reporting the news," 
Abraham said. "Also, sometimes 
such drives are staged specifically 
for the award. 

The 1956 awards will be based 
on a past story. Abraham pointed 
out that magnitude or scope of the 
story is not all -important and may 
be a small -town scandal, housing 
problem, or other event that will 
be considered just the same as dis- 
asters or accidents in metropolitan 
areas. 

Handling of the story will be 
the key, Abraham continued. How 
the story was presented in the 
publication, on the air or on tele- 
vision will be studied. Credit will 
also be given for the behind -the- 
scenes master -minding, use of un- 
usual means to get and /or com- 
municate news or picture, and 
special efforts by news staffs. 

Newspaper awards will be di- 
vided into three categories: Metro- 
politan daily, small city daily, and 
weekly. Television and radio have 
two categories: Metropolitan area 
and small city. All magazines and 
industriar publications printed in 
California for California circula- 
tion will qualify. 

Deadline for entries at the State 
Fairgrounds is July 10, Abraham 
concluded. 

Sonora, Calif., 
Inks Sportsmen 

SONORA, Calif. -The Sports- 
men, singing foursome heard on 
the Jack Benny programs, will be 
featured at the Mother Lode Fair 
bere for four days starting August 
2, Cecil B. Matthews, secretary - 
manager, announced. 

The quartet, well known for ap- 
pearances on both radio and tele- 
vision, are scheduled to appear 
with the stage show Saturday night 
(4) along with a line -up of featured 
acts. 

Larry (Bozo the Clown) Valli 
is again set to play the indepen- 
dent midway as is Harry Richards 
with "Monkey Charlie." 

Auburn, Calif., Adds 
Day, to Run Four Days 

AUBURN, Calif. - The 20th 
District Fair here will run four in- 
stead of three days and will open 
September 20 rather than Septem- 
ber 21, Robert Towers, secretary - 
manager, announced last week. 

Cates will not open the first 
two clays until 5 p.m. On Saturday 
and Sunday, however, the gates 
will open earlier, possibly at noon. 

Now Booking Grandstand Attractions 
The 51st 

WEST TEXAS FAIR 
Abilene, Texas September 10 -15 

D. H. lefferies, President 
Box 2281 Abilene, Texas 

Expanded Fair 

Studied for 

Boston Common 
BOSTON - Boston Common 

returned last week to the purpose 
for which it was first established - 
that of grazing cows - when an 
agricultural fair was presented un- 
der the direction of Paul M. Cor- 
son, general manager of the Tops - 
field Fair. The exhibit was spon- 
sored jointly by the Massachusetts 
Department of Agriculture, the 
New England dairy industry and 
the American Dairy Association of 
Vermont. 

Live radio and TV casts were 
carried on fro the Common show- 
ing the exhibition of farm equip- 
ment dairy processing and milking 
exhibit. Manager Daniel Hurld 
Jr. estimated that nearly 2,000 
persons per hour sass- the displays 
during the eight -day nun which 
ended Saturday (9). More than 
100,000 saw the show. Next year 
it is planned to have the exhibit 
run for two weeks, and something 
along the lines of a regular fair is 
contemplated. 

Yuba City, Calif., 
Plans Token Run 
At Flood-Hit Plant 

YUBA CITY, Calif.- Directors 
of the Yuba- Sutter Fgir here have 
decided to stage a short token ex- 
position this year, Roy Welch, sec- 
retary- manager, announced. 

Welch said that all activities 
will be centered In the Exposition 
Building as it sera virtually the 
only fair structure that escaped 
serious damage or complete de- 
struction when the grounds were 
flooded last December. Some sec- 
tions of the grounds were under 
as much as 12 feet of water. 

The decision to go ahead with 
the fair came after the board 
members were urged by the com- 
munity to stage one. Admission 
will be free and fees for commer- 
cial booth space reduced. 

Dallas Books Borge 
For Night in Bowl 

DALLAS -The State Fair of 
Texas has booked Victor Borge, 
Danish comedian- pianist, for a one - 
night show in the Cotton Bosvl as 
a special attraction of the 1956 
exposition. 

Borge will appear in the Cotton 
Bowl Saturday night, October 20. 
It is expected that only one lide 
of the 73,504 -seat stadium will be 
used for seating for the show, 
giving available seating space of 
30- 35,000. 

Admission prices have not et 
been determined. Borge is under- 
stood to be booked under his usual 
75 -25 split. 

Dunn, N. C., Adds 
New Exhibit Bldg. 

DUNN, N. C. -The American 
Legion Four County Fair here has 
started construction work on a new 
permanent exhibit hall that is 
scheduled to be ready for this year's 
run, George F. Blalock, chairman 
of the fair committee, announced. 

The structure, the first penna- 
nest building on die grounds, is 
the first in a long -range building 
program. Other units on the pro- 
gram include a race track and a 
stadium. 

The '56 run has been scheduled 
for the first week in October, two 
weeks later than in recent years. 

PACT TO GAC -HAMID 

Brockton Abandons 
Free Grandstand 

BROCKTON, Mass. -A new 
formula was set up this week with 
the return of grandstand show at 
the Brockton Agriculture Society's 
fair, September 9 -15, *hen CAC - 
Hamid was given the contract to 
provide the acts for the 82d an- 
nual event. George A. Hamid and 
his nephew A. C. (Bab) Rabb were 
on hand for the signing. For many 
years Brockton has offered grand- 
stand entertainment at no extra 
charge to patrons. 

Hamid will provide four separate 
top -line packages as . well as a reg- 
ular list of acts. Sunday (9) will 
feature the Mariners, the Elkins 
Sisters and the Two Flames. Mon- 
day, Tuesday and Wednesday he 
will bring in the TV Discoveries 
with Pat Boone, Joan Weber and 
Tony Pastor's orchestra, 

NBC's original Midwestern Hay - 
ride cast will perform Thursday. 
and on Friday and Saturday Rock 
'n' Roll, with the first New England 
appearance of Carl Perkins and 
Lillian Briggs, will be on the bill. 
Admission to the grandstand will 
be $1.25 with children half price. 

In addition there will be four 
other acts and an orchestra in for 
the full week. These are the War - 
ran Troupe, the Aerial Semrus, A. 
Robins, and Peyton and Raye. 

Last Contract 1940 
At a luncheon to mark the event, 

the fair directors entertained mem- 
bers of the press, radio and televi- 
sion in the Capeway Manor here, 
Hamid spoke at length of his as- 
sociation with the Brockton lair 
and recalled that he had played 
there in 1907 with a tumbling act. 
It is 16 years since he last had the 
contract lucre. 

Hamid, who said he had pro- 
vided attractions for more than 200 
fairs last year, stressed the point 
that while the agriculture exhibits 
were still the backbone of fairs, it 
was imperative that fair directors 
move with the times and cater to 
the changing tastes. This, he said 
was why he was bringing in a rock 
'n' roll show and the Midwestern 
Hayride. These, lie said, had proved 
their worth at his Atlantic City 
Steel Pier and he planned to book 
them at many fairs this season. 

Dr. George A. Buckley, presi- 
dent, presided at the luncheon. Also 
present were fair manager Carlton 
J. Larson, Albert C. Doyle, Albert 
P. Doyle, William E. Doyle, John 
A. Eaton Jr., Roger Keith, Anthony 

$9,000 Adv. Budget 
Set by Stockton 

STOCKTON, Calif.--Advertis- 
ing, publicity and promotion for 
the 1956 Second District Agricul- 
tural Association exposition, better 
lawmen as the San Joaquin County 
Fair here, will be handled by the 
local Campbell Agency, Richard 
Walker, secretary- manager, sand. 

The agency was voted a budget 
of $9,000 by the fair's board Bof 
directors. This includes $2.000 for 
salaries, and the remainder for 
newspaper, radio, television and 
billboard advertising, plus promo- 
tion costs. 

HAIR -RAISING 

DEPARTMENT 

SWENSON 

THRILLCADE 
OPEN DATES 

Aug. 21, 22, 211, N 
Iowa- wlecons;n 

P. o. Bey lsss 

D. Matarese and John F. Tullie, 
all directors. Six days of thorobred 
horse racing are scheduled for the 
meet. A meeting of the directors 
later in the day was to be held, to 
set the budget and premiums. 

Dining Room 
Vacated for 
Exhibit Area 

TROY HILLS, N. J.- Morris 
County Fair will not operate its 
dining room this season, with the 
announced reason being to aid the 
many service groups which run 
eating stands on the grounds. In 
addition, the vacated area in the 
Hall for Exhibitors previously oc- 
cupied by the dining room, will be 
available for extra indoor exhibit 
space. 

Fair will be policed locally, and 
also by Burns Detective Agency. 
Dates are August 20 -25. 

Anthony Resigns 
San Jose, Calif., 
Asst. Mgr. Post 

SAN JOSE, Calif., -Lou K. An- 
thony has resigned as assistant 
manager of the Santa Clara 
County- FAT here, A. L. Christo- 
pher, fair 'resident, announced. 
Anthony indicated that he will 
become affiliated with a private 
industry. 

Anthony is retired from the 
Nays' where he was in charge of 
public relations at nearby Moffett 
Field. He assisted in the special 
events department of the fair in 
this connection prior to becoming 
assistant manager under Russell E. 
Pettit, who resigned early this year 
to devote full time to his post as 
manager of the Chamber of Com- 
merce. 

William A. Staub, formerly as- 
sistant manager here before be- 
coming secretan -- manager of the 
Kern County Fair in Bakersfield, 
where he served for three years, 
tras recently named manager of 
the Santa Clara exposition. 

For Your 
Falr... Park...Celeb ratlos 

Book 

THE MALKO TROUPE 
Flying Artlrt 

MIKE MALKO eloeminsán,siil i 

DISPLAY FIREWORKS OF DISTINCTION 
theNer your Palr, Celebration or Event 
calla for a 870 dLsplay or a 8.006.00 
apeelaeIL you tai find CONTINENTAL 
and Interested In alving you the most 
and beat for your on y. We carry 
adequate tv.rancc. Send for our [m catalog NOW. Write, wire or phone 
Continental Firework. Co. 
R. R. r6 

Phone 
111. 

Phone R.ae17 or 1271' 

WANT 
All Gal Revue or Comedy Show to play 

on commission basis at 
PARISH FAIR, October 4-6, 1956. 

FAIR 
Amite. Loutsiens Bon 217 

FREE ACTS WANTED 
Fer White County Fair, seat. 

teat. 
Contact: T. Stanton Hale, secretary. 

P. O. Box 51 
Sparta, Tennessee 
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BACK -END UNITS SET 

I. Ti,. Fix -Up Starts 
For Fair 7 Weeks Off 

NEW YORK -I. T. Shows have 
been holding their own since the 
season began, and the hope is that 
business continues on the same 
general level until the opening fair 
in Middletown, N. Y. Altho weath- 
er has hurt on several weekend 
occasions, there are no complaints, 
general manager Phil Isser reports. 

The Whip is in Roosevelt quar- 
ters being refurbished for Middle- 
town, and other units will also be 
given a short haul into quarters, 
one at a time. It is anticipated that 

Change of Lot 

In Plattsburg 

OK for Conf'I 
ST. ALBANS, Vt.- Continental 

Shows pulled in here following a 
pretty good week in Plattsburg, 
where a lot change was required 
because of weekend rains which 
spoiled the Diamond Match Com. 
pany lot on Margaret Street. 

The show played there last year, 
but this time reverted to the old 
grounds, known as Harry Alpert's 
Field, on Sharron Avenue. In order 
to counteract posters and paper ad- 
vertising the original lot, extra ads 
by newspaper, radio and sound 

were 
A reported opening gate of 1,100 

repaid the effort, and fair weather 
thruout the week enabled okay 
business to be scored. The good 
take was believed due to patronage 
from the nearby air base where 
some 3,000 men are stationed. 

Publicity was aided by two live 
TV shoves over the local outlet. On 
one a knife act was put on and on 
the other, a snake attraction. John 
Kinsey, sound truck man, promoted 
two radio programs on which he 
was interviewed, sang and played 
his guitar, on the Eddie Owens 
Show. 

Scrambler Set 

For Heth Show 
OWENSBORO, Ky. -A new 

Scrambler purchased by the L. J. 
Beth Shows is to be delivered in 
time for the show's stand the week 
of July 4 at Connersville, Ind. 

Besides Owner -Manager Floyd 
R. Heth, the show's staff includes 
Alfred H. Kunz, assistant manager; 
Dolly Young, business manager; 
Mrs. F. B. Heth, treasurer; Louis E. 
Heth, agent; Claude Dutton, con- 
cession manager; William Bozeman, 
chief electrician, and Sam Saladino, 
mail and The Billboard. 

Concessionaires are Abe and 
Edna Franks, bingo; Mr. and Mrs. 
J. C. Osteen, cookhouse; Joe 
Spaulding, diggers; Bert Woods, 
three merchandise concessions; 
Mrs. Clarence Osteen, bear pitch; 
Mrs. Walter, Hood, jewelry; Mrs. 
Al Kunz, whirling saucer, and F. 
Varner, short range gallery. 

On the back -end are B. O. (But- 
tons) Granthams' chimp- monkey 
show; Harold \Vecther, "Scandals 
of ]956 "; Nathan Gray, Rock and 
Roll Minstrel; Dot Blackball, fat 
girl; D. Vavenport, Funhouse; and 
the office -owned snake show, 
glass house, mystery show and pos- 
ing show. 

this system, made possible by the 
closeness of the home lot, will en- 
able the show to head into fairs 
with most of the make -ready hay- 
ing been completed. 

The show last week returned 
to its opening week's lot in Ozone 
Park but altho it was a big winner 
the first time, not much business 
was experienced the second time 
around. One week has been played 
in Suffolk County, at Glen Cove. 
A Bill Jones bingo joined for that 
date and had a fair week, Isser 
said. The show is keeping out of 
that Long Island county for the 
rest of the season, due to political 
trouble which has embroiled the 
district attorney's office, making 
operating conditions uncertain for 
traveling organizations. 

Trebish in Brooklyn 
Partner Is Trebish's unit has re- 

turned to Brooklyn following sev- 
eral weeks in the Bronx, at spots 
previously played by Johnny Bass 
with E. and B. Amusements. 

Arrangements have been com- 
pleted for four units to populate 
Orange County Fair, a double 
weekend event starting Saturday, 
August 4. Carlo Gianetti will have 
a new unit there, "See Yourself on 
TV." It is a closed- circuit affair 
with other electronic gadgets. 

Also to be present will be Fitz - 
patrick's snake show and two 
shows by Fred Indell of Coney 
Island, his Congress of Freaks and 
minstrel show. 

Bill Hames, 

Franklin Ink 

Winter Events 
BROWNSVILLE, Tex. - The 

Bill Hames and Don Franklin 
shows each added a major winter 
event to its route recently, replac- 
ing another show in each instance. 
Franldin was signed to provide the 
midway attractions at Charro Days 
to be held here in February. 
Hames closed for the Rio Grande 
Valley Livestock Show and Rodeo 
to be held in Mercedes in March 
of next year. 

Both dates have been played by 
Don Brasheai s American Midway 
Shows the past eight years. Also 
bidding for both events were Hill's 
Greater Shows and Schafer's Just 
for Fun Shows. 

Signing of the Mercedes event 
by flames gives him three major 
winter dates including stock shows 
at Fort Worth, Houston and San 
Antonio. 

RAS FRAMES KIDDIELAND 
WITH OWN ARCH, LIGHTS 

Area for Small Fry to Have Benches 
For Parents, Feature Band Organ 

Continued from page 62 

normally fades away, the brilliantly 
illuminated Kiddieland archway 
will be kept lighted tho the activi- 
ties in the Kiddieland are sus- 
pended. Thus, Sedlmayr said, there 
will be no dark spots on the mid- 
way in the late evening hours. 

Add to Power 
The show was assured of more 

than enough power to fill all of 
its needs, with the delivery here 
of a new 150 -k.w. Caterpillar turbo 
jet generator, the first of its kind 
sold by its manufacturers. The new 
generator replaces a 75 k.w. which 
has been retired. 

The addition of the new 150. 
k.vv. unit increases the total output 
of the show's combined generators 

to 1,465 k.w:'s. On the lot it uses 
two units, each with 250 -k.w. ca- 
pacity; seven with 100 capacity 
each, and the new one with its 150 
capacity. The first section of the 
show train is equipped with one 
30 -k.w. unit, . the second section 
has three units, two with 30 -k.w. 
unit, the second section has three 
units, two with 30 -k.w. capacity, 
the other with a 15 -k.w. capacity. 

Sedlmayr, his son, C. J.; paint- 
ers, carpenters and electricians 
were occupied with plans and work 
on the Kiddieland during the 12- 
day stand which was to end Sun- 
day (17). 

Prep for Canada 
Meanwhile, Walter Devoyne, the 

Manning Sets Date 
Inside Army Camp 

Ft. Dix, N. J., Showing for Special Services 
Set for July 17 -22; Includes Sunday Play 

NEW YORK -A contract to 
show on the grounds of Fort Dix, 
N. J., ruas awarded to the Ross 
Manning Shows Wednesday (1.3). 
The showing, the first of its kind 
at the military installation, will be- 
gin on Tuesday, July 17, and con. 
tine thru Sunday, July 22. 

All units, shows, rides and con- 
cessions are covered by the con- 
tracts. Manning said he would 
add to his usual attractions to aug- 
ment the presentation on the 
Sports Arena Field for the benefit 
of the Special Services Fund. 

The Fort, a major permanent 
Army installation, reportedly 
houses 35,000 military personnel 
with about 8,000 civilians also em- 
ployed there. Adjacent McGuire 
Air Force Base has a population of 
about 10,000. Civilians will have 
access to the show grounds as well 
as military personnel. 

Pay Day Missed 
A pay day period is not covered 

by the dates but Manning looks 
for the total attendance to run 
around the 50,000 mark and dollar 
earnings to approximate half the 
crowd total. 

The date at Fort Dix, arranged 
thru Ma). Irving Fleischer, special 
services officer, may be followed 
by others at military installations, 
Manning said. 

Two celebrations, also listed for 
July, bold high promise for the 

"Okay we d their paper, changed their route markers. Think 
we con ion their TV program?" 

-Russell McCullough, 2221 Lincoln Way, McKeesport, Pa. 
minner, June 9 issue GAGSTER Cartoon Contest. 

Manning forces. An Italia,, cele- 
bration at Hammonton, N. J., July 
9 -16, drew a reported 50,000 per- 
sons last year. to good weather 
the crowds are always large. The 
other spot, Valatie, N. Y., close to 
Albany, is slated for July 2 -7. 

Business has been spotty for the 
Manning forces, due principally to 
the weather. Burlington, N. )., for 
instance, was rained out com- 
pletely with only a few dollars 
representing the entire gross for 
Friday and Saturday. Kingston, 
N. Y., turned out fair with the 
earnings conning mostly on Friday 
and Saturday. This week, near 
Newburgh, N. Y., hot, clear 
weather greeted the opening and 
prospects were good. 

A high per capita spending 
average has been noted on several 
occasions, Manning said. A very 
good season is indicated. 

Jack Lindsey 

Buys 50% of 

20th Century 
DUBUQUE, fa. -Jack Lindsey 

Jr., well -known Texas concession. 
aire, has purchased a half interest 
in the 20th Century Shows from 
E. D. (Mac) McCrary, it was dis- 
closed during the show's recent 
stand here. Lindsey and McCrary 
will share the managerial duties, 
it vv;,s announced. 

Groton, Conn., 
Lot Closed 

CROTON, Conn. -Shows can 
no longer set up on government 
property here, according to David 
T. McGrath, area manager for the 
Public Housing Administration. He 
referred to a petition of objection 
by residents, over use of a 

objection 

project playground as a show lot. 

show's veteran secretary- treasurer, 
was busy with the huge job of 
preparing for the show's next move 
into Canada, for its first fair at 
Winnipeg. Devoyne, assisted by 
several veteran show staffers, han- 
dled the mass of detail connected 
with moving the show's equipment 
and personnel across the border. 
Representatives of the Canadian 
immigration and customs depart- 
ments were on hand to assist. 

The Royal's featured revue, 
"Watercade," opened here, with 
Lottie Mayer's Disappearing Water 
Ballet -the big feature of the show 
-getting an enthusiastic reception 
from all who viewed it. 

Besides the captivating water 
ballet, the show also offers a pro- 
duction number -a sparkling one. 
The revue contrasts from similar 
recent offerings on the Royal in 
which emphasis had been placed on 
huge headdresses, heavy gowns and 
the like. Patrons of the Royal 
American will probably find the 
costumes in \Vatercade more to 
their liking. They are less heavy, 
less cumbersome and are more 
pleasing to the eve than previous 
editions. The wholesome look of 
Lottie Mayer's diving ballet, con- 
tributes much to the shove. 

Wallace (Wally) Cobb, the RAS 
trainmaster, rejoined the show here 
after spending three weeks in the 
Barnes Hospital, St. Louis, rest- 
ing upon the orders of physicians 
who at the end of that time pro- 
nounced him to be in good 
health. Cobb suffered a heart at- 
tack in Tampa this winter but 
handled the show's move into 
St. Louis before undergoing a 

check -up. 

Floyd Gooding 

Buys Spineroo 

For Road Unit 
COLUMBUS, O. -- Floyd E. 

Gooding, president of the Gooding 
Amusement, disclosed at the or- 
ganization's headquarters here that 
he has purchased a new Spineroo 
from the King Amusement Com- 
pany, Mt. Clemens, Mich. The 
ride is to be delivered about filly 
1, Gooding said, and will go out 
with one of the many Gooding road 
units. 

Zoo Park, a new Gooding opera- 
tion here, enjoyed excellent busi- 
ness Sunday (10), vith rides run- 
ning to capacity thru most of the 
afternoon hours and getting a 
strong play at night. Turnouts at 
Zoo Park and the Columbus Zoo, 
directly opposite the kid fimspot, 
were so large that parking facili- 
ties were not sufficient and a large 
number of cars were turned away. 
Steps to facilitate more parking 
have since been taken, Gooding 
reported. 

Ever since the turn in the 
weather, Gooding's touring units 
have been registering satisfactory 
gross. Then Thursday (14), the 
Gooding units were given a ten - 
day stretch of warm, clear weather 
which contrasted sharply with the 
cold and rainy weather which pre 
ceded it. 
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VETERANS OF FOREIGN WARS, BIG 4TH JULY CREMATION 

July 2.7-6 Blg Days and II Igkls, Aransas Pau, Texas 

Now Booking 

RIDES -SHOWS AND CONCESSIONS 
Legitimate only -No Boffins or gypsies 

LATIN AMERICAN SHOWS on the Midway. 

Write or wire 

COMMANDER, VETERANS OF FOREIGN WARS 
Post #2932, Aransas Pass, Texas 

TENNESSEE VALLEY AMUSEMENTS 
49TH ANNUM. 4Th OF JULY CELEBRATION, Red Boiling Springs, Tenn., 

week of July 1. 
Want flashy Bingo. Art Ludwig, contact. Place Hanky Punks of all kinds: Photos, 
Ball Games, Water Games, Lead Galleries, Glass Pitch. Slum or Jewelry Spindle, 
Buckets, Swinger. Guess Your Age. Good territory for Bear Pitch. Shows: Illusion, 
Monkey, Gee', with or without equipment. HELP: Foreman for Merry-Go- Round, 
Men for Kiddie Rides and Front Gate, Second Men on all Rides. Clay Burton wants 
Skill* Agents. Coo. Lowe, contact Clay. 

AGENTS: Two good s.T: Agents, only Skillo on show. Mack Hoge. coma on- 
Want Pin Store Agent, Six Cat Agent and Gunner, Ball Boys and Concession Help. 

Following also contact: Frenchic Moore,- Goodie, Rebel, 
Iron Jaw or anyone who knows use, :11110Ne contact 
Kirk Decker, Harvest Moon Motel. Phone Colony 52659. 
All others, Theodore Nlead,, s. Elkton, Ky., all this 
week. P. S.: Portland, Tenn.. to follow. 

Lîí" 
ANCHOR SUPPLY CO., INC. PiANSYI!LE, INDIANA 

The Showman's Choice 
Finest Materials -60 Yrs.' Experience 

NEW NYLON Tent Fabric 
Red -Yellow- Blue -White. 

Concessions -Show Tenn -Ride Tops - 
Bingo- Merry.Go Round- Cookhouse Tops 

Alumirum Tent Frames -Light Wai9n1 
Hinged Le9f -Slip JCints- Rustproof 

KING REID SHOWS 
RIDE FOREMEN WANTED IMMEDIATELY 

Top caliber Foremen and Second Men for brand new Merry- GoRound, Twin 

Wheels, Scooter, Caterpillar and Choirplone. Come on immediately. Drivers given 

preference. The highest salary in show business if you con produce. Join now 

before we enter Canada. 

KING REID SHOWS St. Johnsbury, Vermont 
Phone Avenue Hotel, 8.2358 

WANTED 
HELP: Ride Foremen and Second Men -Wheel, Spitfire, Caterpillar at once. Must 
be able to drive semi. CONCESSIONS: Cookhouse, Stock Concessions, Jewelry 
and Novelties. SHOWS: Low percentage. Age, no Girl Show. Concession Agents 
for Stock Stores. 
Tallulah, La., till June 22; Rayville, Lo., June 2330; then Missouri two Fourths. 

Fain till Nov. All replies: 

FLOYD O. KILE SHOWS 

WANTED - WANTED - WANTED 

MID WEST SHOWS 
NORTHWEST'S LARGEST JULY 4 BUHL, IDAHO, JULY 2, 3 AND 4. 

Cookhouses. Grab Outfit, any Stock Concession. Alibi Concessions with two or more 
Stock Concessions. Shows At Show, Animal Show or any Show that can handle 
People. No Girl Show. Book Rides not conflicting. This Is a proven spot. Get 
plenty of people. Wire or call. 

Green River, Wyo., June 19 to 24; then as per route. (OPEN MIDWAY., 
Mgr., MID WEST SHOWS, Ed Lundgren 

ANNUAL SUMMER FESTIVAL, OLIVE HILL, KY. 
JUNE 25 -30 

With large bona tide Fourth of July Celebration to follow and. fairs until 
mid- November. 

Will place legitimate Concessions of all kinds, also outright sates stands. Good 
opening for Photos, Custard, Ice Cream, African Bo Bo and Shod Range, Can place 
Foreman for Little Diaper, also one other good Ride Alan who can drive. 

Al: address this week: JAMES H. DREW SHOWS, Crayson, Ky. 
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SUNSET AMUSEMENT CO. 
Wants Tilt and Merry Foremen, also Ride Men who drive. Con place Cookhouse 

or Sit -Down. Photos and Long Range open. 

Brainerd, Minn., this week; Montevideo, Minn., Fiesta, next week. 

BAKER UNITED SHOWS 
LINTON, INDIANA, 4th OF JULY CEL AAAAT ION 

Can place Popcorn, Grab. Long and Short Range, Cork Gallery, Pitch -TITI- U.44in. Hoop-La, Six Cats, Jewelry or any clean legitimate Concessions that wok for Stock Opening for Demonstrators and Pitchman Can always use good, useful, sober Ride Mu. slurs drive d have " ""ns". Snows -Can place NoN . F'unhouf", Drome, Illusion or Fat. w'l1I book o e Maier Rldt not <onfllcting. 
All replies ERNI 
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STto Inednapolis, Ind., new, 

MIDWAY CONFAB 
Charles (Chuck) Magid, now 

with the William T. Collins 
Shows, informs that his health 
is back to normal.... Charles F. 
Hayes, midway vet, is confined to 
St. Joseph's Infirmary, Atlanta, and 
would enjoy receiving letters... , 

Rosie and Gracie Little, twin 
daughters of Mr. and Mrs. Carl 
Little, of Johnny's United Shows, 
will not troupe with the show this 
season for the first time in 18 Years. 
Both graduated from Our Lady of 
Victories High School, Pascagoula, 
Miss., this year and Gracie will 
join the Parroif Trio high act. Rosie 
will be married to Anthony R. 
Bosquets, currently in the U. S. 
Air Force. 

Adonis, magician, is reported 
readying a 20- person illusion show 
to hit the midway trail soon. Front 
and insides are being framed in 
Chicago. Already on the staff are 
Al Grossman, Fritz Kruger, Lois 
Martin, Jean Hagert, Paul Carroll 
and Inez Doenitz \Irs. Earl 
Jones, of Penn Premier Shows, was 
showered at Providence by women 
of the slow. Those attending were 
Zelda Travers, Sis Vallie, Pat Pet- 
rie, Elizabeth Smaller, Ilenrietta 
Campbell, Tina Deltocco, Cinda 
Dupree, Nita Cabot, Irene McNutt, 
Evelyn Morire, Mary Cook, Verson 
Byrd, Monica Baress, Doris Fritts, 
Carol Wells, Carrie DeVito, Ruth 
Miller, Marlyn Jewett, Elsie Ros- 
sitto, Hazel O'Grady, Violet De- 
Vito, Cheita Bowman, Eke Tribble, 
Billie Stone, Virginia Guernsey, 
Gladys Tribble, Lois Agne, Irene 
Burton, Vicci Pinsonauet, Collie 
Quillam, Freda Joyce, Milly Brown 
and Mrs. Eddie McTeague Sr. 

Pork Chops Ginsburg, veteran 
Detroit area concessionaire, is cur- 
rently taking it easy in the Motor 
City but plans to take out his 
string of concessions to play fairs. 

Mrs. Adrian Dybdahl and daugh- 
ter, Pamela, visited Rogers Bros.' 
Shows at its Princeton, Minn., 
opening. Mrs. Dybdahl is the 
daughter of Mr. and Mrs. Bud 
Rogers, co- owners of the show. 

Mrs. George (Dixie) Malanga, 
wife of the Strates concessionaire, 
is confined at, Room 301, Colum- 
bus Hospital, Newark, N. J., fol- 
lowing surgery. 

Carl Prell, son of Mr. and Mrs. 
Joe Prell, of Prell 's Broadway 
Shows, will spend two weeks with 
the Marine Reserves before resum- 
ing his studies at the University of 
Virginia. . Mabelle Kidder is 

residing at Madeira Beach, Fla., 
where she is managing apartments 
for Charlie Lenz. Her daughter, 
Jean, lives close by with her hus- 
band, Mason Knabe. . , Gerald 
Snellens and Richmond Cox are 
in New England winding up details 
in connection with a string of dates 
the World of Mirth Shows will 
play there. 

Martha and Ben Weiss stopped 
off in New York for a few days after 
the Philadelphia Circus date, en 
route to their Miami home. They 
caught the opening of a friend, 
Roberta Sherwood, at the Copa. 

Lewis and Babe Gaskill, retired 
high performers, are now selling 
house trailers in Burlington, Wash. 
Recent customers included the San - 
fords of Douglas Greater Shores 
and the Delaportes of Rainer 
Show's. . , . Leona Lee, annex 
on Jeffery's Side Show with Penn 
Premier. is framing a new unit to 
play winter faim doss-n Texas way. 
George V. Ice is scheduled to han- 
dle the front. 

Mrs- Benny Hazen suas gis-en a 
baby shower by the women of Car - 
roll's Greater Shows at Morgan, 
Minn., with the main gift being an 
infant bed. Mrs. Betty Carroll, wife 
of the show's owner; Mrs. Hen- 
rietta Sinderson and Mrs. Betty 
Shores served the refreshments. 

Joe Stanley, Mrs. John Stanley, the 
Misses Elizabeth, Marie, May and 
Mary Stanley, Mrs. Neva Lanke, 
Mrs. Mary Dean, Mrs. Charlotte 
Dean, Mrs. Meredith Brown, Mrs. 
Darlene Watts, ?sirs. Mildred Oak - 
leaf, Mrs. Hazel -Erickson, Irma 
Fredickson, Mrs. Jean Haddad, 
Mrs. Ed Frazier and Mrs. M. 
Mitchell. 

Elaine Myers and Mable Carolus, 
both of Sonny Myers Amusements, 
will leave the show for a week to 
attend a meeting in San Francisco. 
Paul Huss is back this year with 
John and Mary Dillard on the 
Myers organization. 

Phil and Sol Cook and their sis- 
ter, Lee, were Monday (11) visitors 
at The Billboard's Cincinnati of- 
fice. They were en route to join a 
show in the Midwest as concession 
agell ts. 

Aching for motor transportation 
that would match his sartorial 
splendor, Gerald Snellens, general 
representative of the World of 
Mirth Shows, toyed this week with 
trading his common, run- of -the- 
mill Cadillac sedan for a de luxe 
(slightly used) seven passenger 
model which would set him apart 
from the world and his chauffeur 
with the aid of a movable glass 
panel between the back and front 
seats. While demonstrating the 
vehicle, which had been in attend- 
ance at innumerable weddings, 
christenings and funerals, to his 
wife, Bonnie, and publicist, Rich- 
mond Cox, the engine literally flew 
apart on the New Jersey Turnpike, 
a 70 -mph thorofare. Gerald, at- 
tired in his white hat and faun 
glares and wearing a cane, and his 
group were forced to ride out the 
rest of their trip in undignified 
splendor with the front end of the 
limousine hoisted in the air by a 
crane on the back of a tose truck 
The old Caddie, it was decided, 
is good for another season. 

Georgis, two -sear -old daughter 
of Treasurer and Mrs, Bud Sollen- 
berger of the World of Mirth 
Shows, journeyed from New Bruns- 
wick, N. J to Ness-ark, N. J -, in 
style to see the Ringling Circus thru 
the benevolence of her grand- 
parents, 'Ir. and Mrs. Frank Ber- 
gen, show owners. The young lady 
was transported in a chauffeured 
Cadillac and accompanied by a 
nurse. 

Sid Goodwalt was hospitalized 
with pneumonia in Ogdensburg, 
N. Y., while the O. C. Buck Shows 
were playing there.... Silvia Pate 
was confined to her hotel by sick 
ness the following week at Mas 
sena. . . A new arrival on the 
Buck Show was Mrs. Frank (Vi) 
Vogt, who joined her husband. 

Bev Kelley was a visitor to the 
Royal American Shows at Daven- 
port. , , . The Alzora Tene Museum 
recently closed eight weeks of 
street dates in Nashville and headed 
for Kentucky, where it is to open 
its fair tour. Acts slated to join for 
fairs are Safarri Rose and Eartha 
Bert. Gloria Hole, cat face girl, and 
Arthur- Arthunne, annex attraction, 

(Continued on page 79) 

WANTED 
Nonconflicting Major Ride first week- 
end in August for good fair. Also tono 
good Ride Men who drive. Blockie, 
come on. 

EMSHOFF SHOWS 
Richland Center, Wis. 

/attention, Ride Owners 
and Manufacturers 

We have w 11 established money get. 
tine location for any wortñ.wñue Ride 
not tonrllctlng. Interested In buying or 
leasing Drawing thousands daily. The 

Octopua,r$erambleryo nan n w Osgood 
ride. Can't miss here. Le 

d 
areal Amuse- 

ments. Jacksonville Beach, Fla. 

PARAKEETS 

CARNIVAL BIRDS 

Wire Your Order 
24 Hour Service 

For Quality See 

CONRICK BIRD FARM 
8900 SO. WESTERN AYE. 

LOS ANGELES 47, CALIF. 

PHONE: PLEASANT 8 5294 

} 

RIDES FOR SALE 
2 Number S Eli Wheels -Metl Seats 
One 16 Car Lusse Auto Scooter 
One a Car Mange. Whip 
One Dark Rlde- ,Pretxeh 
Ong Kiddie Auto Racers 
One Kiddie Auto Ride IA. H.1 

All Equipment In Al condition. Will 
de mu ns riano 

fe r 
aqur 

abos 
ao d e 

N oprh 
choeYd 

wood Phons -Write -or Win. 

CRAFTS 20 Big Shows 
7287 Bellaire Avenue, 

North Hollywood, Calif. 
Phone: Papier 50909 or Papier 50320 

WANTED 
DANCERS 
SINGERS 

BAR MAIDS 
WAITRESSES 

Apply 

TOMMY THOMAS 
Club Mardi Gras, 92 Duval St. 

Key West, Fla., p.m. 
Phone 6 -9147 

WANTED 
Ferris wheel Foreman, salary .0 plus. 

Also want other Ride Help. 

McGINNIS BLUE RIBBON 
AMUSEMENTS 

71334 Pearl Rd. Cleveland, Ohio 
BEng 44777 

WANT TO BOOK 
Four or five good, capable Stores and 
Percentage Outfits. Now until Labor Day 
on the test Colored Beach in the Caro- 
linas. Must have all Colored Agents 
and Dealers. All fixed. Contact 
H. W. THOMAS, Ocean Drive teach, 
South Carolina. Letter or Phone 2133 
or 2138 evenings. 

AGENTS 
Need Slx Cat Arent, Noll Agent, only one or each on Show. Moat work rlgh[. Also Aaenta for all t ca or HenkY 
Parks. Long season. FaÌn start Loo wire or nm on. walervlll., onto, nevi Fenger, r 4h., next weeks Plymouth, 
Mich., ter Fourth. 

CHARLES KREKELER 
/o Motor Stafa Shows 

P.S.: John Llr rg h sae your rturt, answer or tome on, can see roe. 

WANTED 
CARNIVAL FOR 4 -H SHOW 

Only 25 through 28. Contact 

JERRY NUTT JR. 
Carthago, Illinois 

WANTED 
Capable, ber Hide Alan experienced 

n Ferrü and MerryG'I tt= 
In perk, Can two General Frelp. Insulte 

[ Loger Ar. work. 
NELSON LE AMUSEMENT PARK 
ueetea on Route 2e2 err 4n 3s mile. 

Egtf or elevel,nd/ a,rr.rtsrne, ohio 

Colored Mualcinf and Perrermen t.d rev 
DIAMOND TOOTN BILLY ARNIE 

ROCK AND ROLL REVUE 
Four Chorus Girls, Saxopaone Player, 
Drummer and Trombone for band. Show 
starts JuIY 1, 1956. Ten lain, work ell 
winter In Theatres nd Senoola. NO 

neY. will send tickels. Addrev all 
marl to !ILLY ARNT, Mgr., 11311 
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Strates Finds Own 
Upstate N. Y. Lot OK 

WATERVLIET, N. Y.- Excel- 
lent weather on Friday and Satur- 
day (8 -9) gave the James E. 
Strates Shows a fine week here. 
The same kind o: weather break on 
Friday and Saturday (15 -16) 
should give the show a second 
good week on the same lot, located 
between the sizable cities of Al- 
bany and Troy and owned by 
Strates. 

The date came on top of an 
expensive washout in Philadelphia 
where rain ruined the final three 
days, Thursday thru Saturday, of 

Illions Pacts 

Pan American 

Adult, Kid Rides 
POMONA, Calif. - Harry A. 

Illions contracted Pan American 
Amusement Corporation Wednes- 
day (14) for the show to supply 
both major and kid rides in the 
amusement sections of the Los 
Angeles County Fair here for 17 
days starting September 14. 

Illions, who directs the World's 
Fair Midway on the grounds, will 
use Pan American's equipment in- 
cluding a 16 -car Octopus, Fly -o- 
Plane, Tilt -a -Whirl and Rocko- 
Plane to augment his permanent 
rides on the Gay Way. Illions re- 
cently added to his 14 permanent 
rides in the section with equipment 
brought from his New Liberty Park 
in Buffalo. 

Pan American will also supply 
12 to 14 rides for the Kiddieland 
near the Mexican Village. This 
show, managed by Jimmie Wood, 
will also install a Ferris Wheel in 
the No. 1 Kiddieland, where Illions 
will have rides, four of them re- 
cently acquired from a mopp.etland 
in Las Vegas. 

Pan American was represented 
in the deal by William Overly, gen- 
eral agent. 

Upstate N. Y. 

Towns Okay 

For Buck Unit 
MASSENA, N. Y. -A switch 

in the weather from cold and wet 
to hot and dry helped the O. C. 
Buck Shows to get off to a good 
start here Monday and Tuesday 
(18 -19). 

The promise of good business 
here followed a week's stand at 
Ogdensburg, N. Y., where business 
was reported very good with the 
help of a kiddie matinee on Sat- 
urday which was said to be the 
best of the season. 

Reports of good crowds and 
spending when the weather is fa- 
vorable continue. 

Rogers Bros. Bows 
At Minn. Jubilee 

PRINCETON, MINN. -Roger 
Bros.' Shows opened its season here 
Friday (1) where it provided the 
midway attractions at the Prince- 
ton Diamond ,ubilee. Show opened 
here with 10 rides and upwards of 
40 concessions. Bob Laughlin 
joined with his new kid ride. 

Show's route of fairs and cele- 
brations will take it into North 
Dakota as well as Minnesota. 

the engagement on the parking lot 
of Municipal Stadium in South 
Philadelphia. The date was a 
costly one to begin with and the 
washout made for a total loss. 

The lot here, played for some 
10 years, may not be available 
after this year since Strates indi- 
cated that the 60 -acre plot -the 
largest undeveloped area beween 
Albany and Troy -was being dick- 
ered for now by a developing 
group. 

Fairs in Six Weeks 
The show has six weeks to go 

before its first fair at Clearfield, 
Pa., and Strates said the principal 
concern during that period would 
be to solidly organize and embell- 
ish the show and its attractions 
for the fair route. 

The best hope is to come out 
even on the dates preceding fairs. 
Good progress was reported being 
made in this direction until the 
washout in Philadelphia. 

Strates said that Friday and Sat- 
urday activity was becoming in- 
creasingly important. Last week a 
creditable gross for the entire pe- 
riod was earned on those two days. 
The pattern was set up the same 
way here. Altho the earnings are 
fine, the knowledge that the loss of 
one or both of these days, could 
come close to blanking out a week 
is disheartening. 

The show heads next for Utica 
and then Schenectady. The same 
general Northern territory will 
probably be traveled before fair 
time. 

Dallas Stands 

Prove Fair 

For Schafer 
DALLAS -Business for W. A. 

Schafer's Just for Fun Shows, 
which this spring played most of 
its still dates 't shopping centers 
here, has been just fair. Show will 
continue to operate here on this 
basis until its first fair of the sea- 
son at Criggsville, Ill., which opens 
June 29 for six days. 

Schafer has added three new light 
plants this year and the Snake Show 
has all new banners and a number 
of new reptiles. Captain Rodgers 
is handling the inside, with Archie 
Hensley on the front. The Fun - 
house, managed by Frank Hart, 
has been up -dated and Joe Could 
has his Animal Show on the back 
end. 

Staffers, in addition to Schafer, 
Include Mrs. W. A. Schafer, sec- 
retary-treasurer; Archie Hensley, 
shows and attractions manager; 
Chuck Moss, concessions manager, 
assisted by Blackie Sclioefield, and 
Al Cilbert, electrician, 

Other personnel includes: 
Rides: Perris Wheel- Cotton Spivey. Wen 

Satterfield; Merry -Go -Round - Walter 
Worth; Sky Pighter-Heary Lonerett; Rater 
-Henry Grant; Bulgy the Whale-Al Sum. 

D A 

. 

P 

-oWHnahtrtlr-t -HJ a cEk 

. H 
Bt' a 

a Casar 
e 

man UsOeazle; die Train -Short Cross; 
Wall, Pete Hayes; Autoa 

-Tom Crump; B am -Thoma Vat - 
garder, Tom (filbert. 

Coaoeaalon: J. L. (Text Chambers, 6; 
a 

Floyd Lakin, 
bottles; Ace Denton, 

Mr taro; Ppan Lame; 
Earl 

striker: Lou. 
pea ball; 

game; Earl Hubble, Seen 
Leon, pea ball; Madeline CDs; 
Art'; Jackie Teclger, blower; ne, ce L. 
Ames, 

grab; 
Teets. Rutty Wagner, corn, 

and grab; 
Jewelry; Mn. 

and popcorn, 
J. Harper, Jewelry r. and Ed 
Pgil!e, rarzle; H. O. Lee, George ateena, 

gers; 
lea James coke, Oan 

Stanley. spindle: 
Thurman 

Mr. and Mrs. Stanley, sDf 
Thurman Os. r, wishing well; Mra. 
Mary Stevens, 

Stevens 
Jim Dowling, ball 

Joe ens 
Stevens 

Coke bottler; 

Charlie 
Dowling. Joe 

Casale 
Sr., Thar pitch; 

Elder. 
Elder, 

L. 
Sider, Thomas 8; 

snow soma:. E. Swab, duck pond; 
Mrs. V. B. Thomas, cork gallery; M 
P. beat, bucteta: Fats Waller, June rea- 
too, balloon dare; Mary Elder, elgarette 
gallery; Jeaa Sobaár, Coke bottles, and 
Jota acheter, penny pitch, 

ROSS MANNING SHOWS 
3 BIGGEST DATES IN THE EAST 

YALATIE, Na Y. 
Centennial Celebration 

July 2 -7 
11 miles from Albany. Pa- 
rades- fireworks. 

I CONCESSIONS 

I SHOWS 

RIDES 

Eats. 
Duck 
No gy 

lE -OL 
to pe 

Burton 

HAMMONTON, N. J. 
July 9 -16 

Biggest Italian Feast in U.S. 
70,000 attendance 1955. 

Sunday included. 

FORT DIX, N. J. 

On Army Ground inside 
the Camp. July 17 -22, 
Sunday included. 

Drink , Long and Short Range, will give Ex Hi -S riker, Novelties I HYMES, CONTACT), 
Pond Dart Balloon, Basketball, Coke Bottles, Hankies, Jewelry, Photos, will give Ex, 
gier 

A w nts Working Acts for Side Show. Jerry, contact lo -Olt. Want Man and Woman 
rate Punk Ihow, Have new outfit, Salary and P.C. out of office. Wildlife drone 

co tact/. Want Monkey Show. 

Cat, Scoots or Scrambler. 

WRITE OH WIRE: ROSS MANNING 
Goshen, New York, June 18 -23; or Wert Hoverstraw, N. Y., Juno 2$.30, 

CALIFORNIA'S 1 BIG 4TH OF JULY CELEBRATIONS 
JUNE 29 - JULY 4 Inclusive 

6-BIG NIGHTS -6 -BIG DAYS -6 
Now Booking Shows and Concessions 

MONTEREY 
On the Streets. Only 4th of July 
Celebration in the area. Thousands 
of soldiers at Ford Ord. 

OAKLAND 
73d Street G Foothill Boulevard. Outstanding location in the heart 
of Oakland's business and residential section. On Main Boulevard. 
Auspices National Boys' Foundation. 

Wire or phone as per route /or 

CRAFTS 20 BIG SHOWS 
7283 BELLAIRE AVE., NORTH HOLLYWOOD, CALIF, 

Telephones: POplar 5- 0909 -POplar 5 -0320 

C.S.PECK presells 

CITY SHOWS 
WANT FOR MOUNT VERNON, Ill., JULY 4 CELEBRATION, JULY 2 THRU 8, OUR SECOND YEAR HERE. 

PLAYED TO 70,000 PEOPLE LAST YEAR. AND FAIRS TO FOLLOW 

ESPECIALLY WANT -FOR MOUNT VERNON ONLY -GIRL SHOW. MUST HAVE 
OWN EQUIPMENT AND AT LEAST 3 GIRLS 

CONCESSIONS -Cook House, Bottle, Cork, Age Si Weight, Dart, Shakes, any Hanky Rank 
of merit. No gypsies or flats. 

RIDE HELP that have license and drive semi. If you do not qualify stay away. 

Contact C. S. PECK 
Kankakee, Ill., Phone 2 -8215. Champaign, Ill., this week; Watseka, III., June 25 -30. 

MAJESTIC GREATER SHOWS 
WANT WANT WANT 

SHOWS -RIDES -CONCESSIONS 

FOR THE FOLLOWING FAIRS, STARTING JULY 9 AT RISING SUN, IND.; SUNMAN, IND.; ORLEANS, IND.; LONDON, KY.; 

ONEIDA, TENN.; WINCHESTER, TENN.; LAFAYETTE, TEM.; JASPER, ALA.; MOULTON, ALA.; CHILDERSBURG, ALA., AND 

WARREN ROBBINS, GA. ALSO TWO MORE PENDING. 

Want Cookhouse, Custard, Novelties, ono Cone, Balloon Darts, Ball Games. Will sell exclusive on Class Pitch. Want 
Manager for Bingo and Cigarette Block Agent. Can place Ride Help who will drive. We have Merry-Go- Round, Ferris 
Wheel, Tilt -a- Whirl, Spitfire, Moon Rocket, Rolloplane, one Kid Ride. Will book or lease set of Kiddie Rides. Also 
book or lease =5 Ferris Wheel to twin with ours. Will trade present Merry -Co -Round for late model Merry -Go -Round 
or will book or lease latter for balance of season. Good proposition for Grind Shows. Jimmy Cyn wants Man and Wif 
to manage Bear Pitch. Tom Terrell, contact me immediately. We are now showing In the heart of Newport, Ky., at 

6th and Oak Etrects. 

All replies to R. C. 3IcCARTER, Newport, Ky., this week 

HELP WANTED 
Wheel Foreman, Chairpiane Foreman 
and General Ride Help. Good pay, 
good treatment. Short moves. Wire or 
telephone. 

FAIRLAND SHOWS 
loo Aurora 5t. Lancaster, N. Y. 

Tel.: Regent 1307 

MOTOR STATE SHOWS 
WATERVILLE, OHIO, 30TH ANNUAL CELEBRATION. BANDS, PARADES, TWO CARS GIVEN AWAY, 

JUNE 2023; FENTON, 511V., FOLLOWS; THEN TWO OF THE BEST ANNUAL ITN OF JULY 

CELEBRATIONS, HARRISON AND PLYMOUTH, MICH. 
Can place for aoove and balance of season, with continuous route of Celebrations and 
Fairs including long season South. Can place Hanky Penks only. Two or three Kid 
Rides. Foremen on Rock -o- Plane, Octopus and Kid Rides for at Unit. Wages total 
$75.00 per week. Can also place for Unit opening Juno 25: Wheel Foreman and 
Merry-Go -Round Foreman; must drive. Top wages and sure bonus. W. Davenport, 
Data Hanson, Walt Sherin, Jim Kenton and Vic Curtis. coma on. 

Waterville, Ohio, now: Fenton, Mich., nest week. 

J. J. FREDERICKS 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


76 CARNIVALS THE BILLBOARD JUNE 23, 1956 

THE NATION'S . 

MOSI FUN. 

PACKED MIDWAY 

Tony Carl Wins 

Altho Weather 

BLOOMINGTON, IND., SPRING FESTIVAL, JUNE 25 -30; ANNUAL 
CONNERSVILLE, IND., 4TH OF JULY CELEBRATION, JULY 1 -7; 

FOLLOWED BY STRING OF 19 FAIRS TO NOVEMBER. 

CONCESSIONS: Want long Range, Pitch -Till- You -Win, Block Hoop -Las, Balloon Dart, Age 
and Weight, Parakeet Pitch, Basket Ball, String Game, Glass Pitch, Bear Pitch or any Stock 

Concession. Good opening for Penny Arcade. Dolly Young wants Agents for Grind Stores. 

SHOWS: Want Grind Shows with own equipment and transportation. Harold Wetherbee 
wants attractive Girls for Revue and Posing Shows. Buttons Grantham wants first class 

Talker for front of Monkey Show. 

Contact FLOYD R. METH, Mgr., Washington, Ind., this week 

.,,. . W. R. GEREN Presenti 

MIGHTY 

;;;;';`";:i;;:,v::=": 
.,,. OSIER STA 

WANT 
Honky Panks, Rase Horse Derby, Ball Games, Punk, Bottles and Coke Bottles, Gloss Pitch, Bear Pitch, Custard, Ire Cream 

Bars, or what have you. SHOWS -Want nice Girl Show, two or more girls. Must be neat frame -up. You will work 

hen. Want Funhouse, Glass House, Snake Show, Drome, or what have you. 

FAIRS START IN TWO WEEKS, SOLID UNTIL OCTOBER 6 
Want Tilt -a -Whirl Foreman. 1 mean a foreman who must know Ride and drive semi. Jim Ward, call or come on. Do 

not want drunks or chasers. $75.00 per week. Can use Second Men on Wheels, 550.00. 
Want Cookhouse or Bet Down Grab, siso Long and Short Range to Join at Bedford, Indiana, June 24. 

All replies: Wire cis Western Union, no phone calls. All this weak, June 18 -23, Paoli, Indiana; June 25.30, Bedford, 

Ind.; with one of Indiana's best 4th of July Celebrations to follow; then Fain balance of season. 

W. R. GEREN 

* * * * * * * * * * * , .. ..t! i.G% * * * * * * * * * 

ONEW; 
A STAR PPANGL D MIDWA 

i 

DOWNTOWN SCRANTON, PA. JUNE 25-30 
AND OTHER BIG ONES TO FOLLOW, INCLUDING THE BIG 

PLANK ROAD BUSINESS MEN'S ASSN. ANNUAL CELEBRATION, ALTOONA, PA. 

CAN PLACE 
Motordrome, Monkey Show, Grind Shows. R. E. Leonard, contact, Tried to call you. 
Lola Conklin wants for Side Show: Sword Swallower (Jackie Lynn, answer), good Annex 
Attractions (Billie, wire me), Bally Girls, Tattoo Artist (Texas Pat, loin at once), Knife 
Thrower, Magician or any worth -while Sid. Show Acts. Lea Britton, Gladys Stover 
and Rasita the Gorilla Girl, contact Tony Mason. 

Hankies of all kinds, Beor Pitch, Coke Bottles, Rat, Pan and Block Games, Short 
Range, Hats and Striker. 

On all Rides. Can use Wives as Ticket Sellers. 

All address JOIN VIVONA, Clark, N. J., this week 

SHOWS 1 

CONCESSIONS I 

I HELP 

LEVITTOWN, PA., JUNE 15.JULY 4, OPPOSITE PENNSYLVANIA'S LARGEST SHOPPING CENTER, ON THE CHURCH 

GROUNDS. TEN BIG DAYS, FREE GATE, ATTRACTIONS AND CAR GIVE -AWAY. 

SPRING MILL FAIR, CONSHOHOCKEN, PA., JULY 6.14. 

RIDES 

SHOWS 

I CONCESSIONS 

HELP 

Caterpillar, Rolloplans, Scrambler. Will buy Comet. Herbert Man, telephone collect. 

Family-type Shows, Mechanical, Arcade, Wildlife. t 

Straight sales of all kinds except Grab. Age and Weight, Hon, Jewelry, Games that 
work for stock. 

Experienced Men for Wheel, Octopus and Choirplane. Licensed drivers preferred. 

All replies to MORRIS HANNUM, 934 Murdoch Road, Philadelphia, Pa. Telephone Philadelphia, Chestnut Hill 7.0176 

J. A. GENTSCH SHOWS 
WANT FOR THE BEST IN FAIRS AND CELEBRATIONS IN TENNESSEE AND MISSISSIPPI, 

STARTING MARTIN, TENNESSEE, JULY 4 
Will sell Ex on Diggers. Frozen Custard. Scales. Photo and Bingo. Book Hanky Panks 
of all kinds. No Ex. Mr. Willis, contact me at once. Positive:y no flats or Rag Heads. 
Want Foreman on Spitfire and Merry -Go- Round. must drive semi, and Mechanic who 
has his own hand tools. Red Miller, call me collect. Useful Help in all departments. 
Paul Webber, call Charles Spriggs, Sammy Craden wants Bucket Store and Six Cat 
Agents. Walter end Heavy, wire. 

All answers to Ripley, Tsnn., this weak, It to 21. 

FOR SALE 
Allan Herschell 10 -Car Kiddie Auto Ride 
and G -12 Sireamtiner Train. Must leave 
on Show for balance of season. 15 Fairs 
and 6 Celebrations. All inquires 

MOTOR STATE SHOWS 
As per route. 

GIVE TO DAMON RUNYON 
CANCER FUND 

Cuts Down Net 
DETROIT -- A1iho inclement 

spring weather has made inroads 
into the business of A. J. Carl 
Shoes,, the season thus far hasn't 
been too bad, according to A. J. 
(Pony) Carl, owner - manager. 
Show was at nearby Livonia for 
an I1 -day stand that wound up 
Sultday (3) where it was set up 
on the Shelden Shopping Center 
with the benefit of adequate paved 
parking facilities. 

Carl organization opened its 
sixth season on Easter Sunday with 
a two -week stand at the Center- 
line (Mich.) Builders' Show. Show 
shared in gond crowds that were 
drawn by the builder exhibits. 
Then, remaining in the Detroit 
area. it played several stands under 
various auspices, etting consider- 
able rain and cold in a number of 
spots. 

Upcoming dates include the 
\'ayne (Mich.) homecoming the 
last week in June and the Brighton, 
Mich., July 4 celebration. On the 
fair route are annuals at Marne 
and Wayland, both, in Michigan, 
and two celebrations in the state 
at Newaygo and Lowell. Show 
will close its season in Livonia 
the end of September. 

Bought Own WQ 
It will then move to its new 

winter quarters on 25 -mile Road 
near Utica, which it purchased 
last fall and used during the past 
winter for the first time. 

Show's personnel is limited, as 
sponsoring committees provide 
most of the concession operators 
during the early part of the sea- 
son. Front end will be augmented 
later on for the major fairs and 
celebrations. 

Staff in addition to owner Carl, 
has John (Buck) Bowden, general 
superintendent; Mrs. Alta Carl, 
secretary, and A. R. Petka, ad- 
vertising. 

Rides and ride help are- Kiddie- 
land, Bill Ilolph with Carl Shively; 
Merry -Co- Round, Leland Elkins 
with Doug Sherrill; Octopus, 
C:enrge Loud with Bobbie Kane, 
and Ferris Wheel, William Detter. 

Currently on the front end are 
Mrs. A. J. Carl. floss; Frank Cook, 
three, with Ray Eaches, Earl 
(Ileavy) Rittenhauser and Joe 
McDonald; Buck Bowden, long- 
range shooting gallery, with Bar- 
ney King; Bud Kemper, popcorn, 
with Evelyn Littleton, 

Stronger, Shorter 
Route for Kellogg 

STILLWATER, N. Y.- Robert 
D. Kellogg Amusements will open' 
June 25 in Corinth, N. Y., at the 
newly created Firemen's Park. 
From there the show goes into a 
Fourth of July celebration at Poes- 
tenkill, N. Y., for its sixth consec- 
utive year. 

Altho the show is opening some- 
what later than usual, owner Rob- 
ert D. Kellogg feels t:lat the strong 
tho shorter route will be a profit- 
able one in that all "dead wood" 
spots have been eliminated. The 
show has also been net for the 
Washington County - Cambridge 
Valley Fair, August 21 -25, Hudson 
Falls, N. Y. 

WALTER L. (SLIM) SWAN 

$100:00 REWARD 
For location of Swan. 43 
years old. Wife, Bonnie. Last 
with United Expo Shows, East 
St. Louis, in May. Agent on 
Nail Driving Concession. May 
work any concession. For re- 
ward call collect 

GEORGE TURNER 
Victor 3 -9888 Oklahoma City, Okla. 

Agents & Help Wanted 

WHITESIDE CONCESSIONS 
Can place Hanky Pank Agents, Ham 
Wheel Agent, one Agent for Alley, two 

Agents for Skill °. Can use one or two 

capable Working Men, semi driven Ore. 

(erred. All replies: 

A. R. WHITESIDE 
c,'e Manning Shows, Goshen, N. Y., Shia 

week; then West Havantraw, N. Y. 

RIDE SUPERINTENDENT 

WANTED 
Capable, full charge of eight office - 
owned Adult Rides, to join immediately. 
Salary ronge $110 -5150, depends on 
you. 

KING REID SHOWS 
St. Johnsbury, Vermont 

Telephone: Avenue Hotel, t -2351 

Wanted Capable Agents 
Fer legitimate Celiable. oncassions. sober end 

LEE BECHT SHOWS 
Clark 
June 

i C ter s, 
cinnati, Ohio, 

June 
16-July 

etitis, 
., 

Oehl;ne, 
- 

1. 

GIVE TO DAMON RUNYON CANCER FUND 

KING BROTHERS' SHOWS 
Chas,, N. M., through the 24th; Pagosa Springs, Colo., July 2, 3 end 4; Cripple 
Creek, Cola., July 6, 7 and B; Boulder, Cole., Pow -Wow Days, July 23 to 29; 
La Junta, Colo., Aug. 1, on the streets; Dalhart, Texas, Xlr Celebration, down- 
town; Las Animas, Colo., Fair; Ogallala, Nob., Fair; North Plain, Neb., Fair; 
Sidney, Nob., Fair and 10 ether Fairs and Colobraliens. 
Will book Octopus, Tilt ar Pony Rides. A few Hanky Panics, only ono of a kind. 
Especially want Cook House, This is a good route. Will book aloe Show and can 
use dependable Ride Help, goad pay. 

All replies JOE L. KING 
KING BROS.' SHOWS, Charnel, N. M., this week. 

HWWp: Want Rids Man, good salary; must drive. Concessions: Will book Coke Bottles, 
Devil's Bowling Alloy, Novelties, Shake, etc. 

Contact BILIS GULLETTE, Mgr. 
So. Bend, Ind. (Dixie Way North(, this week; Morris, Ill., next. 

BOB HAMMOND SHOWS 
Wanted for Texas' biggest July 4 Celebration, Belton, Texas, June 211Uly 4. 

MECHANIC: Want A 1 Truck Mechanic with tools, Must be sober and Tellable. Top 
aakan" and a' u eel It: RIDE MEN: t:an u a tea Foremen. Also Second and Third 
skin on all Ridas, CoXt salary. o o reason. 

Bucket Agent 
end_ needs Conte for 

Skill °. Peek and Count Stores. Also one Good Bucket ARenl and Ccneral C'onees9lan 
sICUANIELS needs ta more reliable Aicnls for well -nestled Slum Slone, 

Countermen for Bingo. must drive truck. RAs' MURRA7 ss'anls Tad and t;rhltlerx 
cor eiehl 'MAR. pRANII FOR WOOD SALE- Cow and Banner. NOW 
PLAYING 'MARKET AND LOCK WOOD STS., HOUSTON, l'EX. ADDRESS: 

BOB HAMMOND or HARRY LAMON E. J. MANES 
6115 Gold St., Houston, Tex. Auditorium Hotel, Houston, Tex. 

(Phone: Oxford 4.116471 (Phone: Capital 7 -33511 

I GIVE TO DAMON RUNYON CANCER FUND 
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. FIREMEN'S CELEBRATION 
CORINTH, NEW YORK 

CENTER OF CITY 

JUNE 25 .... JUNE 30 
(International paper working full time) 

FOLLOWED BY 

Giant Annual VFW Fourth of July Celebration at POESTENKtLI, N. Y. (NEAR 
TROY, N. Y.), July 2, 3, 4. Fireworks every night, Mammoth Parodo Cho Fourth. T. thousand d.liors M fr. . prises. 

THEN 

SEVEN STRAIGHT WEEKS OF CELEBRATIONS AND FAIRS in Northern N. York 
and Vermont, including Connecticut Valley Exposition of Bradford, Vermont; 
Warren County Fair, Warrensburg, N. Y., and Washington County Fo&r set 

Hudson Falls, N. Y. (Formerly el Greenwkb, N. Y.) 

WANT: Ceneessiens of all kinds that work hr steels (.no of o kind). Good 
crooning for Grab, Novhies, Long or Short Range, What have you? 
Geed prepoekion for get of two or meta KID RIDES, Girl Show, Wildlife, 
Snake r Freak Show. 

RIDE HELP , . - geed pay to Ch. right 

ROBERT D. KELLOGG AMUSEMENTS, INC. 

STILLWATER, N. Y. MORRIS 4 -5273 

BADGER STATE SHOWS 
WANT WANT WANT 
For the best Fair route In the State of Minnesota. Beginning with "Bee Hundred 

Thar Centennial and 4fb of July Celebration" combined ai Blue Earth, Minn. 
Can use Photo Gallery, Jewelry Spindle or Straight Sales, Basket Ball, Punk Rack, 
Duck Pitch, Age and Scales, Cork Gallery, Glass Pitch and Novelties. Can use Ferris 
Wheel Foreman and Second Man, Ride Help that can drive and have driven' licenses 
Tm -in -One or Five -in -One, Glass House. Snake Stow. Monkey Show or amy Show 
not conflicting. Can use Girls for Girl Show. Henry Kolon wants Wrestlers. Johnnie 
Reynolds wants Agents. Laura Minos wants Cat Boy and Gunner, Al Williamson 
can use Agents for Pitches and P.C. Also M. who un up and down joints and 
drive semis. 

Contact JACK VOMBERG 
Int./national Falls, Minnesota, Jun. 1B to 24; then Blue Earth, Minnesota. 

WANTED WANTED WANTED 
All Spots -Week of June 25 to 30. 

Na. T Unit- Ouoker City, Ohio, Centennial Celebration. 
Games all kinds. 

No. 2 Unit -Klubaar Homecoming. 
Popcorn, Game. oll kinds. 

No. 
Popcorn, Floss and Apples, Photos, Jewelry, Games of oll kinds. 

Shows of all kinds far all Units. 

POWELSO Í AMUSEMMENTS 
Box 125, Coshocton, Ohio Phone 1088M 

CALL (CHUCK) MAGID CALL 
AM BACK ON THE ROAD AGAIN Ril'11 THE 

11'M1. T. COLLINS SHOWS 
CAN PLACE AGENTS FOR THE FOLLOWING CONCESSIONS: BUCKETS, PUSH -UP. 

FORK COKE, ONE -BALL BALL CAME. ALSO GENERAL HELP. 

' J TALL STATE FAIRS -THE BEST IN THE MIDWEST.) 

CONTACT MI UNTIL JUNE 23 BY PHONE, WIRE OR LETTER, OAK GROVE HOTEL 
(ROOM 409), 230 OAK GROVE ST., MINNEAPOLIS, MINN. IPBme: FEd.ral 2.8741I; 
JUNE 24 -30, e/* WO. T. COLLINS SHOWS, FARCO. N. OAK.; THEN PER ROUTE. 

PARAKEETS and CAGES 
W,),. er Wir. fer 

CHROME & 

50¢ 
Real Nash' Pdca en Live gird.. 

Shipped Daily 
NICKEL Sain Arrival 
CAGES Lowest Pric m 

Buy Direct 
25% dep.. Bal C.O.D. -F.O.B. Chicago-- WEMter 9.4191 

CHICAGO BIRD & CAGE (O. 4 ,,L,I 
awiút- 

WANTED FOR THE 

ERIE COUNTY AMERICAN LEGION CONVENTION 
WILLIAMSVILLE, N. Y. 

This is the big one for the Buffalo area this year. Don't miss it. Will book aN 

Stock Concessions. 
EDDIE FISHER, 67 Hirschfield Dr., Plan 6233, Williamsville, N. Y. 

DESBRO SHOWS 
Wanted for American Legion Erie County Convention, June 26.29, Williamsville, 

N. Y. The big 4th of July Celebration at Livingston Manor, N. Y. 

Concessions -Will book oll Stack Concessions. Ride Help- Foreman for Ferris Wheal 

and Second Men on all Rides. 

A. R. DESIIIERIO, {Wayne Hotel 8.,0119, V. Y. 

CURLY LITTLE WANTS 
FOR KNOx COUNTY FAIR, MT. VERNO N, OH10, JULY 22.2E. 

7 DAYS A NITES. FREE GATE SUNDAY WITH GRANDSTAND SNOW. 
Want HiStriker, Scales, Cane Rack, gear Pitch. Popery or, Glass Pitch, Dart Gamee, 
Cork Gallery, Milk Bottles or any games that work M Ohlo Pairs. Will Bell exclusive . Hale and Novelties. Also need Anent. for the heat Fairs In Ohb, Wire 

CURLY LITTLE,, HOWARD BROS.' SHOWS 
Ottawa, Ohl *, this woeki then Feint. * Nara., onto, Juno 2S-July 4. 

Joe Sierme.n, contact me. 

SHOW HELP 
For 10 weeks' work in Canada 

We hove Canvas and Transportation. 

Can place Sid. Show, organised Jig 
Show, Western or G..k. This Show 
works 7 days a week. Berne Ben, Bin 
Redmond, Yellow, Earl Weber, G.n 
Frasier, Fats Usher, RN in touch. Net 

time M lose. Write or wire 

T. GREEN 
c/o Green Shows 

Pori Credit, Ontario, Cando 

CONCESSION HELP 
C. kiwi Man and Wife Fm Novelties. 

N.ed 3 naos Agents for Hanky Pranks. 

Throe C.lebranian. -21 Big Fairs T. 

follow. Contort 

BILL HARDING 
./. Green Shows, Pod Cr.da, 

Ontario, Canada 

CUSTARD TRAILER 

FOR SALE 

Stainless steel body, Electra 
Freeze and accessories. Con 
be seen New York City. 

BOX 29 
The Billboard 

1564 Broadway New York, N. Y. 

WANTED 
11061E COPIES 01 BOUND YET Of 

The Billboard 
(19391947) 

For research on history of the 
entertainment industry. Write, giv- 
ing doles of issues and price. 
Suite 1301, 347 Madison Avenue 

New York 17. N. Y. / f 

WANTAGENTS 
Fov Belloon Dart, Jlllk Bottle. Coke 
Bartle and Rolltlown, Curley. come on 

HAPPY ANKRUMI 
c/e HewerO osa. Shown this week N Ju. la, q /awe, Ohio; tort fairprt 
Harbor. Ohio. 

WANTED CONCESSIONS, 
Not conflicting. 

Chorreport, Ill., 21 -24 

Oswego, I11.,"27-30. 

THEISS UNITED SHOWS 

WANTED FOR 

W. G. WADE SHOWS 
Pin Stoss Count Stara and Six Cat 

wgenle. 
Merino C h. Mg.l.t week o/ 1Mh to Nth; 
CNeman, Mich., to follow. All wise 

EASEL KELLY 
tie W. G. WADE SNOWS Mari. City, Mich, 

CASEY SENS WANTS 
Good reliable Foramen for Wheel, new 
3Abread, adult Coaster and Spit ire 
playing church lob around Chien.- short marts. Pay $60475 per week, de 
pendlna on ablIlly. No drunks. Wire or 
call Turner 48806, Gary, Ind. No collect 
wires or co. 

7136 Weelltl Nth Ave., Gary, Indiana 

WANTED 
SWe Help, Agents for Hanky Parke, 
useful Side Shuw P11' Talker and 

Nan 
th foe 

complete 
framed Show or 

alert with eomolele Slde Show. 
JOE SEAEfOALT 

61. O.k Street, bilne, Texas, until 
Jun. 21. 

Grand American Shows 
Want for 4th of July Celebration, LA 

PORTE CITY, on the streets, sponsored 

by Chamber of Commerce. Three day 
program. July 2, 3 and 4. This is a 

BIG DATE. 

TOLEDO Celebration on Court House 

Square, July 5 -7; NEW HAMPTON Cele- 

bration on streets, July 9.10; WILTON 

JUNCTION Celebration on streets, July 
12.14. 
Want for WATERLOO. tint In, Lafayette 
St., Evansdale lof, Highway 297, Pro- 
grams, Bands. This event known as 
Evansdele Booster Days, spomored by 
Klwanis Club, July t6.21. 
ACKLEY Sauerkraut Days, on the sheep, 
July 23.24; CLARION Celebration, spon- 
sored by Jalier Chamber of Commerce, 
July 26-28; JESUP Farmers Day, on 

the sheets, July 30-31. 

All these Celebrations are hl IOWA. 

Went for the first 2 big Faln in IOWA: 

Butler Co., Centennial Falr, ALLISON, 
Aug. 2 -6; Jackson Co. Fair, MA000- 
KETA, Aug. 8.12; also Centrai Iowa 
Fair, MARSHALLTOWN; Cass Co. Fair, 
ATLANTIC; Clayton to. Far, EVADER; 

Audubon Co. Fair, AUDUBON, and 
OTHER FAIRS TO FOLLOW. 

Ward for Waterloo, AUiton, Maquo- 

keta, Marshalltown, Audubon: 

Bally Shows, Arcade, Motordrome, 
Grind Shows, arty Exhibits. Th.,. m. 
all BIG DATES and Shows will get 
money. Will book Shows, 30% to of- 
fice, including Insurance. 

WANT RIDES for alloy. Fain: 3 Major 
and 2 Kiddie Rides that do not con- 
flict. We ore tarrying a Merry-Go- 
Round, Kiddie Auto Train, Kiddie 
Swing, 2 `erne Wheels, Tilt-A- Whirl, 
Odopw sad Rock -o- Plane. 

WANT CONCESSIONS: Wilt beak of 
once feo Cream or Custard, Photos 
and Jewretry, all kinds of shift Gornea, 
Basketball, High Spiker, Balloon Dort, 
Honky Parks of all kinds. 

WANT RIDE HELP: Ferris Whim) Fore- 
man for one Whwel, Foreman for AHan 
Heradr.H Roller Cer.er and Flying 
lewd.. All Ride Help must drive 
hacks. Moving is pert of this business. 

All address L O. WEAVER, Mgr. 

Brooklyn. Iowa, this week; Colfax, 
Iowa, hole 25.26; Oxford. June 28- 
29-30; then La Porle City. 

R öES FRAME'S GREATER SHOWS SHOWS 

June 25-30, SMETHPORT, PL, OLD HOME WEER (3 Parades); July 2.7, 

Shàlglehouse, Pa., Centennial and Four (4) County firemen's Convention. 

Parades every day. Fireworks. (ars given away, 

btggesi 4th spot to Pa. or N. Y. 

Rant Hanks Panas of a/I kinds, Grab, Cookhoure Novelties, Hi- Striker. Live Hoek 
Pitch, Glass Pitch, Pottery Pitch, Buckets, Swinger Six Cab, fee Cream. Pan Game. 
Want experienced Bide Help that drive, no drunks. Uniforms furnirhed_ Ride Supt. 
capable of hardline 12 Ride Show Paul Botwin wants Bingo Help. AI yellers Hanta 
Agents. Sam Goldman, Red, Bob Shay. come on. 

P.S., I hold eontratt for Towanda, Pa.. Fair 

HARRY FRAME 
This week Salamanca, N. Y. 

DUE TO DISAPPOINTMENT 

Need LARGE CARNIVAL for 
MANISTEE, MICH., NATIONAL FOREST FESTIVAL 

June 29 thru July 4, downtown location 
Or will book Independent Rides and Concessions. Guaranteed large ettendonce. 

PARADES -FIREWORKS- AIR -SEA RESCUE -AUTO AND OTHER BIG PRIZE 

GIVEAWAYS -FREE ATTRACTIONS 
Wire or Call 

Gone Colin, Phone 191, or Moe Adams, Secy., Board of Commerce Building, 
Manistee, Mich. 

HOLLY BROS.' SHOWS 
0 WANT WANT WANT 0 

I CONCESSIONS I photos, Long Range horst Hanky Parks. Sit Down 
Grab that con lead show people. / fHELP I Second Men on all Rides. 

I SHOWS i Of merit, Re Girls. Pi 

Wire e/ Weems Union, write Germe) Delivery, AflaMe, Georgia ____________`___________.......4 

BOB PARKER WANTS FOR SEASON 
MANAGER AND GENERAL HELP FOR DERBY RACE GAME. 

EXPERIENCED MOUSE CAME AGENTS. 

Wire. write Or phone: 

BOB K. P IRKEIR 
10915 GRIFFING BLVD. ,Phone: PLa,e 9 -0342) MIAMI, FLA. 

FOLEY AND BURK COMBINED SHOWS 
WANT- Tremmoster that can get it out of town by 6 AM. 14 flots le loed and 

unload. Top salary to competent man. Wire or phone, reverse charges. 

Pleasanton, Cali)., June 18 to July 5. 

FOR SALE 

18 -CAR CATERPILLAR 

In excellent rendition, new tunnel, used one season. 

MX D -216, c/o THE BILLBOARD, CINCINNATI 22, OHIO 
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GEM CITY SHOWS INC. l rsnvl..e eaes,nur VAS / 
WANT FOR TUSCOLA, ILL., ANNUAL AMERICAN LEGION CELEBRATION NEXT WEEK 

AND FRENCH LICK, IND., ANNUAL 4111 OF JULY CELEBRATION 

RIDES awddltl ,,.i pan oraRid., of a,,ydklnd,WEspet.Ry w.nt MeerryGe -Roy tis"h 
SHOWSWant Fun Hausa, Glass Heufe, Monkey Show (Earl Taylor, answer), 

Morordrome, Snake Show and .Illeslon Show. 

CONCESSIONS Win book legitimate Concessions of ali types. 

O. C. (Bernal Gates, get In touch with MhsIssippl, Very urgent and important. 
Contact 

THOMAS D. HICKEY or SAM GRECO DON GRECO 

V.F.W. Grounds Stewart's Motel 
(Phone: Lowell 7.13211 Lowell, Ind. Lowell. Ind. 

WANT MERRY -GO -ROUND FOREMAN 

Can place capable man for 36-horse machine. Loads in 34- 

foot van. Good salary and bonus for sober and reliable man. 

Must be licensed Semi Driver. Can also place Second Men on all 

major rides. Address 

E. C. Groscurth, Blue Grass Shows 

Marion, Ind., this week 

JOHNNY T. TINSLEY SHOWS 
CAN 
C(AELLL E O N 
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AND lNDINO THE MIDDL! OF NOVEMBER, WITH 1 PlNDING. 
CONCESSIONS: BINGO (Emil, contact/. These are all Ideal Bingo Spots. Also want 
Arcade. Darts, Pitches, Hoop -Le or any good Stock Concession. 
RIDES: Dark Ride. Scooter, Sky Fighter. LIVE PONY. Coaster. 
SHOWS: Side Show, Monkey Drome (Pete, answer), Funhuuse, Mechanical City and 
any Grind Shows with own equipment. Can place Girls for Girl Revue. want Talker, 
Music., and Performers to enlarge Minstrel Show for Fa'vs. 

All replies JOHNNY T. TINSLEY or TED WOODWARD 
Newton, N. C., now; Black Mountain, N. C., next week. 

MULLINS' ROYAL PINE SHOWS 
NOW BOOKING FOR OUR GIGANTIC JULY 4 CELEBRATION 

AT WOODLAND, MAINE -ON THE CANADIAN BORDER 

PARADES, FIREWORKS, BEAUTY CONTEST, FREE ACT NIGHTLY 

All Concessions open. Those booking now will be given preference at our Fairs. 

All Replies: 

C. W. MULLINS, MGR., PATTEN, MAINE, THIS WEEK. 

MIGHTY INTERSTATE SHOWS 
want- "'"°1, Va., Jun° u to 30, downtown tocelion, tint Show Shia Year. Followed 

by Mammoth Fourth of July Cetebretion, Galax, Va. 
SHOWS: Grind Shows or Family Shows, organized Minstrel Show. Hase all equipment 

for wme. James Reach wants Working Acts for Allle Show. 
CO \CESSIONS: All leeltlmate Marehandisr Concessions open. All F.allne and Drinking 

Stands open. WIII book Bingo begInäln[ Junr Y3 and balance tirent/. 
RIDE HELP: Foremen [or Merry- Go-ROUnd, Tllt, Wheels, Chalro-Plane, Second Alen 

RDES! will book one 
Ar lro 

w reRe at 
R 

RlTo 
n on 

t fcItcntiSng with what wo have. 

HET.P: Want Scenic te.'t and Painter to loin on wIro. Want Show Carpenter and 
Bu110er ro Jolo ou wire. General Help to all departments reply to 

H. H. ROSEN, Care Western Union, Palntsville, Ky. 

t a I` -. 
. d. / 

Ti 
arrl Mt!y 

Want Agents: Alley, Pin and Count. Will book Si x Cats, Buckets, Swinger, Diggers. 
Have one of the best 4th spots for Hankies and Alibis. Will book Bingo. Water 
Cames. Pitches, all legitimate Merchandise Concessions. Grind Shows with own 
equipment. Foreman for new Allan Herschel) Little Dipper, 560.00 and bonus. 

Piketon, Ohlo, this week; Aberdeen, Ohio, June 25.30 

FIDLER SHOWS 
Will book Honky Panks of oll kind. Wont Mon to handle Bingo Top and Stock, 

must drive semi. Want Ride Help for Tilt and Wheel, must drive semis. Address: 

Greenville, Ill., this week; Auburn, Ill., next; 4th of July, City Park, Princeville, Ill. 

EVANS UNITED SHOWS 
Will book Concessions for season. Starting on the streets. Hiawatha, Kans., June 

18.23; Plattsburg, Me., June 28- 29.30. 
Need Bumper, Glass. Pitch. Basket Ball. Grab, Short Range and others not conflicting. 
Can place Bingo Help. Also need Ride Help. must drive semis. Need Foreman for 
new Tlt. Address: 

Hiawatha, Kansas, this week; then per route. 

RALEY BROS.' EXPO. 
CLEANEST SHOW ON EARTH 

Want for laziest July 1 Gtebratlon In South, Belhaven, N. C. 30,000 psopte last Year. 
Bear rates, parades, Ina fish fry, esnes lancet, b.aufY conlesf, Governor speaks. 

Stock 
County follow. 

Place any Stock Atli( any time. Special rates to [amll> type thaws 
with own numb. All seven my tops to u 

Columbia, N. C., this week; Creswell, N. C., mat; Man BHhwen, 
HAROLD RALEY, Mgr. ETHEL RALEY, Secy. FRANK DICKERSON, Gen. Agent 

Down River Biz Up 
As Mercury Soars 

DETROIT - Business has 
turned up for the Down River 
Amusement Company with the ad- 
vent of summer weather, after 
early grosses that were far below 
those of last year. 

The show enjoyed a strong week- 
end in its Belleville, Mich., June 
5 -10, stand as the thermometer 
soared. The show lot was city 
property surrounding the old high 
school building just off the main 
street. Another lot across the street 
was used for the free act. Date was 
under joint auspices of the Veterans 
of Foreign Wars and the Oddfel- 
lows. 

Carry Aerial Act 
The show opened its season 

April 27 at its winter base, River 
Rouge. The first few dates were 
extremely disappointing, but three 
recent stands showed marked im- 
provement, starting with a Romulus 
date sponsored by its Veterans of 
Foreign Wars. Monroe, played un- 
der local CIO auspices, ran ahead 
of last year. 

An aerial act, Dave Winnie and 
Patsy, is on for the full season. Win- 
nie was with the show about five 
years ago. 

The show has five new GMC 
tractors. Its line -up consists of 7 
adult and 4 kiddie rides, 25 con- 
cessions and one show, Grady 
Stiles' Lobster Family, which is on 
for the season. Grady is assisted by 
his wife, Edna, and son, Grady Jr. 

Owner- Manager Severin Hilo is 
using a Portap;.ge, portable p.a. 
system, for batty, announcements, 
and instructions to personnel. 

Intros Supper Break 
Hilo has introduced Saturday 

"stepper breaks," usually from 5 to 
6 p.m. Announcement is made 
shortly beforehand, so the patrons 
know all midway units will sus- 
pend at five ti clot,,. 

The show's route includes five 
fairs in Michigan Stockbridge, 
Cassopolis, Wayne ''aunty 4 -H at 
Belleville, Eagle Township, near 
Lansing, and Chelsea. Celebrations 
will be played after the last fair, 
with the show skedded to remain 
on the road until late September. 

Roster includes Victor R. Fer- 
gLISGII, assistant manager; Harriet 
Hilo, secretary and Billboard agent; 
James Edward Allen, electrician; 
Vian R. Colegrove, painter; Jerry 
W. Joseph, searchlight operator, 
and Walter (Whldy) Schaefer, bill. 
poster. 

Ride personnel follows: Tilt -A- 
Whirl, George Ernest Robinson, Jr., 
foreman, with Dawson Knatz, assis- 
tant; Merry-Go- Round, Edward 
Stanley Booron; Ferris Wheel, 
James Couch; Rolloplane, Andrew 

Phoenix Club 

Holds Outing 
FLAGSTAFF, Ariz. -The Ari- 

zona Showmen's Club members on 
Siebrand Bros.' Circus & Carnival 
held their first outing of the sea- 
son here at nearby Lake Mary dur- 
ing the stand here. 

P. W. Siebrand, shows' owner, 
was tunable to attend due to busi- 
ness in Phoenix. Mr. and Mrs. 
Paul Pesicka and Grace Pentz su- 
pervised the fires, and Sammy 
Steffin donned apron and chef's 
hat to handle the barbecue with 
Millie Freeman doing the carving. 

Refreshments were doled out by 
George Redwood, Ham and Lou 
Siebrand and Simmy and Inez Car- 
roll. Others attending included 
Nora and Harry Luiras, Gordon 
Shirley, Mike Aaron, Chuck Coop- 
er, Delores Gordon, Little Man 
and Dori Steiner, Small Fry Lock - 
en and Gordon. 

Jackson Riggs; 4 kiddie rides, Wil- 
liam Welch, foreman, assisted by 
Jack Welch. Henry bruhn rides 
Rock and Roll, Bill Hale; Fun 
House, Bill Wright. Stan Baker 
rides Tunnel of Love, Jack Davy; 
Hot Rods, William Woods, 

Concessionaires are: Roy Mathias, 
3, with Jackie Mathias and Grady 
Dockrev; Pete Mud 6, with Steve 
Simon,. W. Hare, lames Coleman, 
Patricia Coleman, Ella Couch, and 
Doris Mudry; Mike Englebrink. 3; 
Ralph Butcher, 3; Sheik Hennessey, 
cookhouse, with Red Morgan, Mr. 
and Mrs. Charles Davis, and Stan- 
ley (Blackie) b.acielag; Victor R. 
Ferguson, 4, with Louise Ferguson, 
Harry Dunn, Isaac R. Clark, Mrs. 
Annie Clark, and Harry Caldwell, 
Joseph Smith, ice cream; Stan 
Baker, Coke bottles, with Al Kin- 
der; Bill Myers, photo gallery. 

San Fernando 
Fiesta Zooms 
30% for Crafts 

SAN FERNANDO, Calif. - 
Crafts 20 Big Shows, Unit No. 1, 
chalked up 30 per cent more busi- 
ness here at the Fiesta Days Cele- 
bration than it did a year ago 
because of better weather and 
strong sponsorship support, Or- 
ville N. Crafts, show owner, said: 

The weather for the five days 
ending Sunday (10) was declared 
perfect, altho it was on the hot 
side the last three. 

Concessions Shared 
The show, which is playing a 

route of sponsored dates, did not 
use the 400 -foot big top here. The 
concession line -up, however, was 
augmented by 20 stores with the 
civic groups operating 10 and the 
show the others. Joe (Red) Dauer 
returned to the show with four 
concessions; Al A n t i n o r i with 
jewelry; Otto Fictum, pan game, 
and Darwin Glenn, Roman targets. 
Both Bob Jones and Jimmie Rose 
added several to bring their string 
of stands to 34 for the date. 

The good business here followed 
on the heels of the five -day run, 
which ended June 3, in Artesia 
where the show played the Dairy- 
land Fair. Gross was up 25 per 
cent for this date. 

At the dairy fair the show used 
the big top with seven 40 -foot 
middles, housing all of the displays 
except livestock. 

Ray Wanish operated the cook- 
house for both dates but only for 
the show personnel. Food stands 
for the public were handled by 
the sponsoring groups. 

Make Fast Moves 
Moves are being made in record 

time, Crafts declared, under the 
direction of Roy Shepherd, general 
superintendent, and Al Corsi, su- 
perintendent of transportation. 

In addition to Frank Warren, 
manager, the staff for the unit in- 
cludes Martin E. Arthur, business 
manager; Theo. Forstall, secretary; 
W. Lee Brandon, general agent; 
Ken Baker, special events director 
and Herb Skinner, co- ordinator. 

Crafts and Warren recently re 
turned from a week of game fish- 
ing at LaPaz, Baja California, the 
trip being made in Crafts' plane. 
Upon returning to winter quarters 
in North Hollywood, Crafts visited 
both this unit and the Crafts Ex- 
position Shows in Taft, some 150 
miles away, in the same day. 

FOR SALE 
í KIDDIFLAND RIDES 

! 1955 Kiddie mrrlx Wheel, enclosed 
haekettype. 

1 )ASS Kin¢ K(dtlle Coaster. 
Both RW<s used on1Y W days. Reason 
ably prlcetl. CHI Rlllanu 4100, !x 
tension Mr. Hobart N write Al 
Ones 

St., 
Ce., Room YJS, 1 N. 

Ss sf., Chicago, III. 

HANKY PANKS 
OF ALL KINDS 

Want Billposter, with own 
transportation, for balance 
of season. Can use at once. 
Excellent opportunity for 2 
GRIND SHOWS. 

ROLAND PORTER wants girls 
for Revue Show; also Can - 
vasman. 

All replies to 

D. WADE 
W. G. WADE SHOWS, 

CHEBOYGAN, MICH., all this 
week. 

P. S.: Following Cheboygan 
show plays Stambaugh (Iron 
River), Michigan. 

A. J. SUNNY 

AMUSEMENTS 
WANT 

WHEEL FOREMAN 
TILT FOREMAN 

M.G.R. FOREMAN 
Tep wages for sober, reliable Help. 

Contact 

"Heavy" Standen or A. J. Sunny 

A. J. SUNNY AMUSEMENTS 
3006 E. 130th St., Chveland, Ohio 

Phone Washington 1-4479 

STUMBO TRI STATE SHOW 
Want the following for North Dakota 
and balance of season- MerryGo-Round 
end Ride Help Photos. Grab, Popcorn. 
Balloon Dart. bustard, Flsh Pond. Short 
Rao[e and any (lanky Panka not Mn fl Olen Ul No. Dakota, June 
11, 131,, 

. 

13; Powers 'Lake, No. Dakota, 
Jun. íf, íb1 Bowbaln, No. Dakota, Jun. 
16, 19, 301 Ber 

route. 
Dakota, July 

7, 1; vanes as per roule. i-S WALLAH 
Manager, ffumbo Tri-State Show 

VIOLA. ILLINOIS. 
CENTENNIAL 

CELEBRATION 
JULY 1.3.1 

Can use Concessions and Rides not eon 
fllcnn[. No [Ypsi<s o flou. Answer 
by wire or letter on1Y. For Sale- Bln[o, 
Kiddie Merry- Go-aound. 

FRANK WESTPHAL 
Chairman Rides d Concessions 

BOX 107 OOLESBY. ILLINOtg 

AGENTS WANTED 
Man and Wife for Duck Pond and Ball 

Game. Must drive truck. 

CLIF. MATTER 
c'o Wilber's Wolverine Shows, Mulliken, 

Minh.; Maple Rapids, next week. 

WANTED 
Good Scale and Age Agents at once. 
Season's work on Boardwalk. Jackson- 
ville Beach, Fla. Also for Florida Fairs 
later. 

MRS. ANN ROTH 
Tides Hotel, Jacksonville Beach, Florida, 

411 N. 1st St. 

BIO ANNUAL 

4TH JULY CELEBRATION 
PENNS.... W. VA. 

Concessions of all kinds. Shows. M. C. 

Eagleson, come on. No calls, all wires to 
Clarksburg, W. Va., can Western Union. 

Smith's Fernland Shows 

EDWARDSBURG, MICH. 
RIDES WANTED 

For S.E. Michigan Homecoming Week, 
sponsored by Liars, any week of Aug. 

Write or tail 
H. T. SMITH, Edwardsburg, Mich. 

SCHAFER'S JUST FOR 
FUN SHOWS 

want for Crlgesvine. III. Fair and bal- 
ane° of eason. Alhletic. C,erl and 
Alonkey Shows, also Penny Arcade. 

A', A. SC1lAFER 
771 S Haskell Dallas, T. %. 

MADDOX BROS.' SHOW 
Wants Concessions of all kinds for big 
Street Celebration, Omaha, Nebraska. 
Lefty Ressaut can also use Agents for 
Cones... Contact par route, Had. 
dam, Kan., June -14141 Omaha, Neb., 
June 2.3.2íl Chanute, Kan., July 1.34. 
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MIDWAY CONFAB 
Continued from page 74 

closed with the wind -up of the 
street dates. 

John Moran, one -time Cavalcade 
of Amusements trainmaster and 
World of Pleasure Shows lot sup- 
erintendent, has retired from the 
carnival business and is installing 
picture screens and other equip- 
ment in Detroit area theaters... 
Mac McMillen, veteran concession- 
aire, is convalescing in Detroit from 
a case of pleurisy.... Louise Fer- 
guson, wife Victor Ferguson, as- 
sistant manager of do Down River 
Amusement Company, is in Ypsi- 
lanti (Mich.) General Hospital. 

Mrs. Bob Hammond, wife of the 
owner of the show bearing his 
name, is recuperating in a Houston 
Hospital following a major opera- 
tion. The Bob Hammond Shows 
have been playing Housto.s lots and 
are slated to begin their route of 
celebrations and fairs line 21 in 
Bellaire, Tex.... Al Alfredo's Side 
Show has joined the Buff Hottle 
Shows for the season. California 
Skipper is expected to join at El- 
dorado, Ill., Alfredo infos. 

Red Harrington reports good 
business for his age and scales at 
Turner Scott's tun spot in Daytona 
Beach, Fla., and says he will not 
take to the road this year 
Jimmie Travis cmdinues as a pa- 
tient at the National Jewish Hos- 
pital, Denver. . Shirrie Dean 
recently joined the Munroe Broth- 
ers Side Show on the Cold Medal 
Shows as the ',attired attraction. 
Others with the Munroe unit are 
Jimmy Boats, strong roan; Lucky 
Sutton, magician -emcee; Vera Sut- 
ton, atomic girl; Ethel Goodyear, 
rubber skin girl, Bluey Bluey, fire 
act; Jada, sword swallower; Marie, 
goldfish girl; Miss Jewel, escape 
act; Ali Lynn, mentalist; Elaine, 
miracle woman; Kathy Munroe, 
snake act; Fatima, fat lady. Jack 
Munroe is manager; Preacher Mun- 
roe front man, with Joe Graham 
and Johnny Munroe on the ticket 
box and Jackie Lynn handling the 
second u2enings. 

Roster of the Madge and Clar- 
ence Thames girl show on the 20th 
Century Show includes Sheri Lane 
Thames, Skippy La Rue, Zonie 
Burgess, Julia Davis, Jerry Ross, 
Jean Snow and Virginia Dare. A. 
T. Thames works the front of "Paris 
After Dark" and David Thames 
does the same for Moulin Rouge. 
Tickets are handled by James Sim- 
mons and Henry Griffiths. Donald 
Usser is in charge of the canvas. 
Clarence Thames' recent birthday 
was marked by a dinner on the 
show in Span's cookhouse, which 
was attended by 31 guests. 

Line -up on W. B. (Whitey) Sut- 
ton's Side Show on the John H. 
Marks Shows follows: Dolly Rea- 
gan, ossified girl; Wally Emer- 
idge, pin cushion; Louise Marvel, 
alligator skin; Jolly Cora, fat girl; 
Mari Wimler, rubber skin; Joe 
Crossin, iron tongue; Kathy Sut- 
ton, electric clair; Skipper Mc- 
Donald, magician; Charlie Smith, 
makes; Bobby Rawson, midget; 
Rita Ravell, atomic girl; Madame 
Primo, mentalist; Sailor Joe, tat- 
too; Georgette Vaughn, mule -face 
girl; Chick Stafford, talker; Bobby 
Kork, annex; Jimmy Reagan and 
Al Rutter, tickets. , .. Mrs. Flan - 
nie Ayers is convalescing at her 
home, 354 Marine street, Mobile, 
Ala., after .mdergoing surgery. 

Eileene Brown, wife o, Wheeler 
Brown, of tae James H. Drew 
Shows, is confined in the Waverly 
Hills (Ky.) Tuberculosis Hospital 
and would like to hear from 
friends. She is expected to be there 
for a year. 

Evelyn Holmes, formerly one of 
Raynell Goiden's showgirls, and 
recently a Philadelphia model, has 
been named "Miss Recreation of 
1956." She is visiting mayors of 

major cities in the interests of bet- 
ter recreation facilities. 

Guests at a baby shower held 
jointly for Mrs. George Topps and 
Mrs. James Wermackon on the 
James H. Drew Shows were Hazel 
Reed, Billy Bowman, Peggy Topps, 
Melenda Drew, Anna Hernandez, 
Mrs. Jimmie Parton, Sandra Parton, 
Kittie Parks, Mrs. Bill Hunter, 
Pearl Myers, Mrs. Stephens, Lor- 
etta Holland, and Eula Drew, , , , 

Jack Yasvack was a recent visitor 
to the Drew show. 

Clyde Davis, operator of the 
Dolores Show on the Johnny J. 
Denton Shows, recently presented 
Roxanne Davis with a new '58 
charcoal gray Oldsmobile as a 
birthday gift. . . . Joe Mooney, 
now operator of a girl show with 
the Denton show, is featuring Lil- 
lian (Texas Lil) Schwartz and Lu- 
cille (Peaches) Godsy. 

Charles (Chuck) Panacek, owner 
of the Belle Amusements, reports 
that the show has been getting 
good business in Wisconsin's in- 
dustrial area. An exception was 
Oconto Falls, Wis. Iron Moun- 
tain, Mich., played in good weath- 
er, also yielded light business. 
Show is carrying 8 major, 8 
kiddie rides; 4 shows and about 25 
concessions. It has four light 
towers. E. A. Bodart, Panacek 
said, is doing a good job as general 
aide. Eddie Hamparion handles 
the billposting and does the leg- 
work. Bob Atterbury has the Wild- 
life Shosv and a Grind Show. 
Charles Huckbody has the Penny 
Arcade and Sonny Burnet the nov- 
elties. 

The Standard Shows opened May 
30 at Basin, Wyo., for a four -day 
stand that provided business far 
above expectations, Vince John, 
owner -manager, infos. Thermopo- 
lis, Wyo., which followed, also 
yielded good crowds and business. 
Show is carrying 6 major rides, 
3 kid rides, as many shows, and 
23 concessions. Staff includes B. 
B. (Doc) Snow, general agent, and 
N. L. (Whitey) Dixon, concession 
manager. 

Elmer A. Richards, jewelry con- 
cessionnaire, suffered a dislocation 
and multiple fracture of the shoul- 
der, dislocated collarbone, frac- 
tured three ribs and a slight con- 
cussion as the result of a 20 -foot 
fall from the window of his Cin- 
cinnati home Wednesday (13) 
while installing screens. He was 
taken to St. Francis Hospital and 
released the next day, but will be 
off the road for three to six weeks 
before beginning fair dates in 
Ohio. He and his wife, known as 
Dick and Dot, are well known in 
Ohio, having toured with the 
Gooding Shows in the past. 

Davenport Is Up 

To '55 for RAS 
DAVENPORT, Ia., -The Royal 

American Shows hit hot, clear 
weather here thru the first nine 
days of its 12 -day engagement 
which was scheduled to end Sun- 
day (17). Business seas reported 
up to last year's level and show 
execs looked for a strong weekend 
finish which might up the gross 
for the full stand to over that for 
last year. 

The Royal American Shrine 
Club held a benefit show Thurs- 
day night (14) in the Watercade 
top which yielded $2,000. Talent 
included the band from Leon 
Claxton's Harlem in Havana show; 
Gilbert Nelson, vocalist from that 
show; the entire Watercade pro- 
duction, and Alice Johnson, tap 
dance, who is the daughter of Mr. 
and Mrs. John Johnson, conces- 
sionaires with the show, 

Jersey Spots Blow 
Hot, Cold for WOM 

SOUTH RIVER, N. J. -Busi- 
ness here ran under expectations 
for Frank Bergen's World of 
Mirth Shows despite the best spell 
of weather encountered in three 
weeks of operation. 

A pickup in activity was likely 
on Friday and Saturday (15 -16) 
but almost any increase in activity 
would fall far short of turning the 
stand into a banner date. 

Business last week at New 
Brunswick was good, despite some 
bad weather. The fact that the 
lots in use lust week and this week 
are only a few miles apart may 
have some bearing on the lack of 
interest. 

First New Tower 
The easy moves had been cho- 

sen by Bergen to allow as much 
time as possible for the reassem- 
bling- and building of show units 
made necessary by the sale of 
show property to the Dominican 
Republic. The first of the re- 
placement light towers was com- 
pleted this week. It is a triangular 
steel fabricated structure mounted 
on the top of a wagon and reach- 
ing some 45 feet in the air. The 
easily erected structure is topped 
by eight shaded 2,500 -watt lamps. 
The towers are outlined in fluores- 
cent tubing. Additional embellish- 
ments are planned. 

The Thelma fat show and Fred 
Sindell's unborn show will join 
shortly. The Hermine midget 
troupe will join in New Britain, 
Conn., the Fourth of July date, 
for the remaining still dates and 
fairs. 

The show- has made all of its 
moves overland since unloading 
its train for the first date at Plain- 
field, N. J. A highway move will 
be made again for the next date, 
South Plainfield, N. J. Elizabeth, 
N. J., will follow, marking the first 
time a show has played that town 
in about seven years. On the show 
route for many years in the past, 
Elizabeth was always tagged with 
big potential, altho the weather 
history was particularly bad with 
rain marring virtually all of the 
stands. 

The show will head into New 
England after Elizabeth, opening 

Martone Subs 

For Tubby Hale 
KANSAS CITY, Mo. - Tony 

Martone, veteran outdoor show- 
man, is managing Hale's Shows of 
Tomorrow due to the illness of 
Weldon (Tubby) Hale, co -owner 
and manager, who is confined to 
Research Hospital here. Hale suf- 
fered a blood clot but was reported 
on the mend. 

The show opened here March 
30 and has been playing city lots 
to so -so business due to rain and 
cold weather. Line -up includes 8 
rides, 23 concessions, 1 show and 
3 searchlights. A new Allan Her - 
schell Merry-Go -Round was added 
this season. 

Staff, in addition to Martone, 
includes Mrs. Fern Hale, owner; 
Jimmy Gordon, ride superintendent; 
Grant Alexander, electrician; Mrs. 
Glen Hale, secretary, and Weldon 
T. Hale, diesel. 

Other personnel includes: 
Rides: Merry -Go- Round, Hondo Hender 

son; Ferris Wheel, Dusty Holmberg: Kld 
Rides Oh Woody Woods: Rollout. , Leo 
West; Tilt -A- Whirl, Randy Mom, and 
Octopus. Stanley Wilson. 

ConcesslonJlzea: Gene Ellsworth, long 
range, short range, pock. Rollo -Hell; 
Mr. and Mrs. Hammock. photos; George 

,Jewelry pitch; O. A. eel 
glass pitch, 

ray 
Jewelry spindle; and he.. 

E. Auatla, rap guns, Educational Show; 
George Leiter, ball game, airplane genie; 
Ray Clayton, add-'em -up darts, wat. -la, 
Coke bottles, fish pond, ail.; Ginger 
Sickles, balloon darts, cork guns; Alex 
Santoro. grab; Jewell Gordon, candy floes; 
Bob Chaney, W.- striker. 

that territory with a celebration 
date at Stamford, Conn. 

The show has been doing par- 
ticularly well with its publicity. 
A full page of pictures in The Sat- 
urday (10) New York World Tele- 
gram and Sun highlighted the ex- 
hibits net for a show on the hor- 
rors of communism, which will 
join shortly. 

Beginning Saturday (9) at Ness 
Brunswick and continuing thru 
Monday (11) here, a six-man crew 
from the Dave Carroway network 
TV show shot hundreds of feet 
of film. Pictures were taken of 
the show in action, setting up and 
tearing down and the moving of 
equipment over the highway. Ber- 
gen appeared before the cameras 
in an interview. 

The film, which will be edited 
to about eight minutes, will prob- 
ably be shown on the Carroway 
program during the week begin- 
ning Monday (25). 

PARAKEETS 
70 CENTS 

BABIES 
$1.00 

Minimum order, forty birds. 
Shipped F.O.B. Los Angeles. 
Cash or Money Order with 
order. 

24 -HOUR SERVICE 
Phone Elliott 9 -4591 

WELLS BIRD FARM 
2143 South Myrtle Avenue 

Moveirla, California 

THANK YOU 
Sass dt Peas{, Barrett 

eerxWOntne, o son mews 
Iar Yeur row Century 

Parches. 

"Save Mn..- With Jei.ay" 
JOHNNY CANOLE 

2000 Thtro Ave. e, PA 
Phones .47 or 3,1+1102 

/ 

WANT FOR 

Midland, Pa., July 2-1, Centennial 
On the Streets. land, Pe,cdee and Pageant.. Pnasy's Largest Eonci, 

Want Bingo and Lunch, Gamer and Concessions. No grift or Mitt Comp. No 

ex, come on. Want Rides not conflicting, also Ride Help who drive, First and 
Second Men. Top salaries, pay each week. 

BUCKEYE STATE SHOWS 
Canted per route *r phone MANAGER, Moxahalo Park, Zanesville, Ohio. 

Phone: Gladstone 2 -0252 

ROHR'S MODERN MIDWAY 
Buckley, III., Centennial, aH activities In one location, June 21.23; Kankakee, III., 

on the streets, June 25 -27; Manhattan, II., June 28 -July 1; lantoal, IIL, Chanute 

Air Base, July 2 thru 7. 

Basketball Pitch, Novelties, Hate, Duck Pond, etc. Only Hanky Plunks, no Hate 

or gypsies. Will beak Mmhanicol, Monkey Show, or what have you? "Ile" Mot 

McLean wants Colored Dart Agents. Those who loin now will be given preference 

over the Fourth of July. Bill Hell, come on. 

D. E. ROHR, Buckley, all -, them per route 

SILK CITY SHOWS 
Want for Big 4th of July Celebration, Oxford, N. J.; Opts Midway, and for a 

proven route of Celebrations and Fairs, First Fair, Manama, Virginia, Aug. 13. 

Concessions: Ex on Cookhouse and Grob, Custard, Popcorn. Opening for Age 
and Scala, Jewelry, Boll Gomes, Hats, Photo, long or Shorn Ronge, Straight Sales, 
High Striker, Cork, Cigarette Blocks. Some Percentage open, also book other type 
Concessions. Shows with own equipment, Girl Shows, Motordrome, all other 
Grind Shows. Rides, Roll -o- Plane, Tilt, Octopus, Rock- o-Plane. Greek, canted. 
Help, Capable Foreman and Ride Help, join at *ruer also good Etectrtcion, 

All Replia to 

A. LONGO, 260 McBride Ave. Paterson, N. J. 

WANT RIDES, SHOWS, CONCESSIONS, 

RIDE HELP AND AGENTS 

Now playing Indianapolis, Ind., Kentucky and Morris streets; 
next Gory, Ind., then Hoopeston, Ill., for the 4th of July, one 
of the largest in the Middle West, 

PAUL MILLER 
611 Virginia Ave., Indianapolis, Ind. 

Melrose 21978, Melrose 48551, Mobile Unit, WJ 53023 

IDEAL RIDES 
Wanted for Blg 4th of July Celebration at (lty Park, Shelbyville, Illinois 

July 4th to 8th 

Hanky Punks cf all kinds. Fish Pond, Hi- Striker, Ball Carnes, String Came, Coke 

Bottle, Short Range, Ice Cream, Custard, Lemon Shake, Hoop-L., etc. No Strong Gut - 

fits or Mitt Camps. Wires only. 

NASHVILLE, IND., THIS WEEK 
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CETLIN & WILSON SHOWS 
40 Car Railroad Show 

Week of June 15, Dravosburg, Pa. 

CAN PLACE- Legitimate Merchandise, Hanky Panks. Can also 

place Photo Gallery and American Palmistry, 

Good proposition for Glass House with own transportation. 

WANT -Ride Foremen, Second Men and all general Ride Help. 
Cat and Mule Drivers. Want Poler for train. Jesse Jones, answer. 

Ralph Decker, contact us immediately. 

All Address this week 
CONNELLSVILLE, PA. 

FÁ1RS PAGE COMBINED SHOWS 
17 

FAIRS 

Want for Allegany, N. Y, -Old Home Week -June 25.30, followed by 

four more Celebrations. Then 17 weeks of Fairs from the Great lakes to 

Central Florida. WANT THE FOLLOWING: 
CONCESSIONS: Long and Short Range Gallen', Roman Target. Break- the.Plale, Bear 

rad Parakeet Pitch, Teri a Bmper. Shirai Gamo, Punk Rae :. African Dlp, 
Cate or SCr 

Waffles 
Bottle, Derby AU 

people 
Sell Ex o Noveliien 

Hats, Ire Cream, Waffle( and Auction Salsa. All DeoDle lolnlnl now will Da given 

L'Irtg 
rare at our bill route of yarn. 

SHOWS: Motor or Monkey Drama, BIl Snake, (,Ife Show. Mechanical, nice framed 
SA'Fun House, Monkey Circus and outetanding Wildlife. Can plat. Mangler and Il 

Of Acta for Slde Show. Brlaht Face xanta two fast- McDDlnl Drown akin Glrle 
ror Colored Gmt Show, Eddie Ames wants two Girls for white Girl show, also Talker 

d Geek. 
RIDES: Will book Live Pony, Scooter. Scrambler, Pretzel. Coaster or Dipper or any 
Ride not eontlletinl We have an outalandln[ roule Rides and Shows. 

NO MORE STILL DATES . . NO MORE STILL DATES 
The balance of our season are bona fide Celebrations and Fairs. 

We tan always nia. reliable Show People in all departments. All reviles le: 
COL. BILL PAGE, De Bois, Pa. 

P.S.: Want Carnival Bookkeepers to Soin on wire. 

ROCKY MOUNTAIN EMPIRE SHOWS 
Fairs and Celebrations, starting with Logan, Utah, July 2.7; six action -packed days 

and nights. All Fairs and Celebrations to follow thru Oil Show, Odessa, Texas, 

In October 

CONCESSIONS: Cork Gallery, Fish Pond, Photos, Short Range Gallery, Gold Fish, 
Duck Pond, High Striker, Hanky Prinks of all kinds. No flats or lucky beys. 
SHOWS: Fun House, Gloss House, Motordrome, Illusion. A. W. McAskill, attention! 
Any well framed Show with own equipment. RIDES: Will hook Octopus, Till, 
Scrambler, Round -Up, any Molar Rid. not conflicting. HELP: Wheel Foreman, 
exceptional deal for the right mon. Help on ail Rides. Must drive and have 
license. Bingo Counter Help. Wire or phone per routa. No collects. 

All replies fo FRANK O. SWARTZ, Owner, or Mark Kane, Agent 

CARAVELLA AMUSEMENTS 
WARREN, OHIO, June 25.30, Auspices American Legion Committee, Including 
Parades, CONNEAUT, Ohio (on lake Erie) July 2.0, SEVEN BIG DAYS, Including 

SUNDAY. 
COAT RACES a FIREWORKS SOMETHING DOING EVERT MINUTE 

WANT FOR THE ABOVE AND PENNA. AND OHIO'S BEST BONA FIDE DATES: 

Concessions 
GLASS PITCH 
JEWELRY 
PHOTO 
NOVELTIES 
LONG RANG! 

Rides 
TILT -A -WHIRL 
Attractive Set 

eT KIDDIE 
RIDES 

PONY 

Ride Help 
1,r 

0.2 
e Ind Men 

TOPUS. 
2nd M n on 
Coaster, Wheel, 
ChairDlane antl 
MerryGO- Round. 

de, Ernie, 
con tact. 

ALL WIRE: MERCER, PA., THIS WEEK 

Shows 
Monkey, Snake, 
W ildllfe, any 
good show of 
merit with Own 
equipment. .. 

F. H. ('ARAVELL.A 

EASTERN AMUSEMENT CO. 
WANTS WANTS RANTS WANTS WANTS 

For Moulton, Maine, best Im f July foe} In New netann with the best rout. H 
Cctebrallons antl Fain to Iollow, 

AGENTS: For PC and Hanky Pan.. Best deal for tie Cat Agent, Virgin territory. 
WANT: Monkey Drom< OD giV", will cut even. 

CONCESSIONS: Photo, 
Glans 

Game, Bear Pitch, Custard, Jewels, Cork Galiry. 
Han, Pitch, Bumper any other Hanky POnkt. 

SHOWS: Boat deal for Fun House, Snake, IOU? or One lc, Fat Girl 
or Man, Houee or what have YOU? Come and Est your br, here. WANT: Ride Men with license to drive semi alven preirena. No drunks or shown. 

TOD salary to rlfht Men. 
CONTACT M. S. EARL 

Belfast, Maine Juno IS to 331 old Town, Maine, June MI to Se. 

BUFF MOTTLE SHOWS 
WANT FOR UNIT x]- Mana((er and Alden for office owned aTOlordroma, Also need Aleah for owned HaIL[y BDI ton waui Counterman for r,i, to San at (mat Fam, Fafrlild, m., partlRe Jay x 
WANT OreNT -W 

w 
Ch cowsio nof 

p m acork eo pSti, 
k . 

1 

Aso uwi t 
sapless fs 

BUFF BOTTLE, Mgr. ROMEO DUNN, Mgr. 
UNIT al UNIT i3 

Vandalic, 111., this week Raslrop, L., this weak 

"DRAGO AMUSEMENTS" 
Starling next week this show plays Fairs and Celebrations fill the 

end of season In October 
Want for Knox, Inn., Fair and Danville, III -, 6 -Day 4th of July Celebration. 

Seale, Frozen Custard, Ice Croam and SnoBall twill sell exclusive on Ihesel. Will book any other ethe7Aston reSZ for stack for 536.58. Want'c book Motordrome, Soaks or any oeer Animal per Gtaw Houle Fun House oI any ones Eby). (except Show] for uneI per cent tat Dan,. m for 4n.e moony (only). Want to book Me Malor Rides for 4th of July, Have wml with rt. front !could tea for Snake Show or other It anyone toted wank to take charoe set In touch with me, Frankfort. Ina., thi xeek; KDOx, Ina.. to follow, No, 3 Show wants all kind of Concessions. Contact 
CHET PIERCE, as per route 

COMING EVENTS 
Arizona 

Alo-- Celebration, July 4. 
Bisbee -- Celebration, July 4. 
Casa Grande -Celebration, July 4. 
Dewey -Rodeo. June 24. 
may-- Ceebration, July 4. 
Plagetaft-Celebration, July 4. 
Flagstaff -Southwest Indiana Pow -Wow, 

July 2.4. 
Flagstaff-SherlfVs Posse Parade & Rodeo, 

July 2a. 
Flagstaff -N. Arts. Square Dance Festival. 

Aug, 10.12 - 

Globe- Arlronac Club Rodeo, June 22-24. Mr- Merman Pioneer Celebration, July 

Payson -71st Annual Rodeo, Aug. 10-12. 
Prescott -Frontlet Days, July 1 -1, 
Prescott --$matt Ceremonials, Aug- 11. 

Decatur hives 

Olson Weather, 

Good Business 
DECATUR, M. -Warm, clear 

nights were given to the Olson 
Shows here thru the first three 
nights and part of the fourth night 
of its six -day stand which was sked- 
ded to close Saturday (16). Busi- 
ness during the first four nights was 
as good as the weather and was 
rated slightly better for the show 
than when it played hers last year. 

Show jumps from here to Joliet, 
then to Toledo, O. 

Not So Funny 
Continued from page 70 

errors, as one tough break after 
another has dogged the show. "Will 
It, Won't It Cet to West Warwick ?" 
was the Rhode Island headline. 

The press has played up the 
chain of misfortunes surrounding 
the show, notably runaway girls, 
a stranded animal truck, wire act 
trouble, and more. Crowning event 
was the reference by agents that 
the show would be in West War-, 
wick on Monday (18) "as far is 
they knew." 

Greatest Is Latest 
'Singling, on the other hand, 

has picked up the facetious label 
of "Latest Show On Earth." It has 
been late consistently for matinees, 
sometimes by more than two hours, 
but despite these delays the crowds 
have stayed late and given the 
Big Show some mighty satisfying 
engagements. The trouble has 
been a rousting about on railroad 
moves, and just plain short-handed- 
ness which has affected loading 
and setting up. - 

In addition, 'Singling was plagued 
in Hicksville by stampeding horses 
which knocked down a patron and 
child, a baby elephant which rolled 
onto another patron and two off - 
spring, and show hand iioe Beni!. 
le: who was hit in the head by a 
steel beam. The patrons were not 
injured beyond the bruising stage. 
Renillet's cut required stitches. 

With advance publicity having 
picked up sharply (it was very 
good for Long Island) and business 
shaping up ni ,ely despite all handi- 
cups, the hupe is that the show can 
at least meet its operating sched- 
ule so that stories when it leaves 
are so favorable as the ones before 
it arrives. 

R -B Gotham Pact 
Continued from page 70 

management, was in town during 
this period. 

After the signing both sides were 
quiet on the contract details. Irish's 
statement means the Ringling -Car- 
den marriage will continue for 
another four years, at least. 

Exact dates for next year's en- 
gagement have not been deter- 
mined but it was learned the circus 
will pull into town the first Sun- 
day in April, as has been the 
custom. 

Safford -Pioneer Celebration, July 24. 
St. Johns -San Juan Day. June 24. 
St. Johns- Camporama A Pioneer Day Cele- 

bration be Mormons, July 24. 
Snow Plate- Pioneer Day Celebration & 

Rodeo, July 23.24. 
Arkansas 

Helena- Centennial, Aug. 17.22, Sam W. 
Tappan, Chamber of Commerce. 

Rogers- Dlemond Jubilee, Aug 7' -Sept. 2. 
C. B. Porter. 

California 
Eureka -Eureka Rodeo, June 29 -July 1. 

Ralph Barnes. 
Hollister-San Benito Co. Saddle Horse 

show. Rodeo A Fair. June 22 -24. J. M. 
Leonard. 

Lamont- Lamont Rodeo, June 29 -July 1. 
Los Angeles -Home chow, June 14 -24. 
Oceanalde.- Celebration, July 4. 
Salinas- California Rodeo; July 19 -22. 
San Fraholeco --- China, Glass and Oltt 

Show, Aug. 9 -e. Kay Leber, 1355 Market 
BI. 

San Francisco- Plower Show, Aug. 23-24. 
Robert D. Gramm, 2059 281h Ane. 

Colorado 
Aspen -Silver Stampede Rodeo, July 14.15. 

Arthur A. Pfister. 
Boulder -Pow Wow A Rodeo, July 38 -30. 

Om. Lou.. 
Brush -Brush Amateur Rodeo A Race 

Meet. July 5.4. Everett E. Hunt, Jaycees. 
Colorado Springs -Pikes Peak or Bust 

Rodeo. Aug. 7 -11. 
Colorado 8prings -Pikes Peak Auto Ram. 

July 4, 
gates Park -Nat"I Homeless Carriage Club 

Show, June 22.34. 
(Continued on page 84) 

'Hymes Units Hold 
3 Holiday Spots 

NEW YORK -- A. Hymes, 
novelty, weight and age conces- 
sionaire, will have units operating 
at three events over the Fourth of 
July holiday period. 

A repeat date is the Lowell 
(Mass.) Fourth of July Celebration, 
credited a.7 one of the biggest in 
the nation. The two other spots 
are rodeos. One, operated by Joe 
Daly, will be held at the Boston 
Arena. The other will be presented 
by Jim Eskew at Tonawanda, Pa. 

Beatty Tells Woes 
Continued from page 70 

out again but so far he has been 
unsuccessful. 

Concello. ktcClosky and Kernan 
came here. from Sarasota, Fla., and 
held several conferences with 
Beatty, but they did not appear at 
the creditor' meeting or take any 
action in the National bankruptcy. 

Judge E. P. Johnston, referee, 
commented that few claimants had 
filed proofs of claims against Na- 
tional and no objections to the 
bankruptcy had been received by 
the court. 

Petty Testifies 
Other National officers at the 

court hearing were Frank Orman, 
vice -president, and W. M. Petty, 
chief accountant. 

Petty testified that the show had 
lost an average of about $2,000 
per day from the opening in Dem- 
ing. N. M., until the closing at Bur- 
bank. Los Angeles, usually a good 
stand for the show, was a heavy 
loser, Petty said. The 1958 gross for 
12 days in Los Angeles was about 
similar riod in 1955, the auditor 
testified. 

Orman and Petty arrived 
in Macon Sunday, Beatty flying 
in from Sarasota and Petty flying 
in from winter quarters at Deming. 
Orman drove from his home in Fort 
Lauderdale, Fla. Beatty revealed 
that he has been offered several 
attractive bookings for late summer 
and fall for his wild animal act but 
he had withheld commitments un- 
til he exhausted all efforts toward 
reorganizing the circus. No defin- 
ite plans or action had been taken 
at the time of the bankruptcy hear- 
ing. 

Durward Mercer, Macon attor- 
ney, was named trustee for the 
National corporation and he is to 
dispose of the office machines and 
advertising matter it owns. 

Beatty, Concello and McClosky 
stayed in Macon thru Wednesday 
(13) for further discussions but 
nothing had come of these talks by 
Friday (15). 

PARAKEETS 
BABIES -$1.10 ea. 
CARNIVAL BIRDS 

85c ea. 
Shipped Daily. F.0.8. Los Annalas. 

Minimum Order, 48 Birds. 

Durkee's Bird Farm 
8967 E. Gallatin Rd., Pico, California 

Phone: Oxford 9 -5210 

MERRIAM'S 
MIDWAY SHOWS 

WANT. 
Girl Show, Athletic Show, 10 In -1 or 
other Show. with nice equipment for 
Cannon Valley Palr, Cannon Falls, Minn., Jay 2.3.4 Detroit Lakes Water Carol. 
val, Jab 113- 14.15; Shell Prairie Falr, 
Park Rapids, MMn., July 16.17.18- Can 
use about 10 more Concesslona. Willmar, Minn rlw/ Mounfaln Lake, Mlnn., 
Juno 122y Reunfaln, Minn., Juno 3040. 

BINGO HELP 
Leaving Minneapolis Jun. tt: open 
Faeryn 

faino, 
N. 

. 
D June 25 for ens Still Date, 

Th 

Sslary and dally bonus. COUNTERMEN 
AND Red -II CALLEN. One who 

PANIC drive semi. ALSO HANKY PANK 

JIMMY NAcetme 
ele Wllllam T- Genius Rhews 

SOl S. 7Mh Et. MInJNaINIIA Minn. 

MARVEL SHOWS 
Want RIM PIMP wiss dove, aspadaay 

Wk.el Man. 
Deer Creak, 1IL, 22, 23, 24; Walage, 

IN., 21, 29. 

Edward (Jake) 
Merriman 

RIDE HELP WANTED 
Merry.Co- Round, Rock- o-Plan, Tilt and 

Scramble. Top salary and bonus. 

DELGARLAN A!11USEMENT 
1751 N. Newland Ava. Chiesto 35, III. 

Merrimac 7 -3107 

FOR SALE 
Popcorn and Candy Apple Out Ht com- 
plete. Top and quipment like new. 
Reasonable price. Same can he booked 
n Show balance of season. Can be .ten 

In Waverl. Va. All MDNes to 
BEN WOLFE 

Waverly, Va., this week( ulf., Va., 
June uao. 

WANTED 
Concessions for the 65th Annual Old 
Settlers' Reunion to he held at Louis 
berg. Ito., on July 23 & 34. See or write 

HARRY W. ATCHLEY 
Loutabure, Mo, 

WANTED 
CONCESSIONS 

Per Maplewood, Mo., pal,, Jurw 5225, 
end ans, 111 cenNnnlal, Boa Nakamb, 

111., Io,al. 
Also want Foramen rar Octoom and 

Mers-0oROUnd. 
MOUND CITY "SHOWS 
MAPLSWOOD, MO" THIS MIRK 

WANTED 
First Man rar Metty- Goxoand and sehsec, Mot know Ride! and 
and be aemt driver. Bobar, Or and will to saidd good treatment of YOU will not lain. !not ntsFerri, Call before coming. Al. A want Ferri Wheel Foreman. No fleeces. CaII 
PAULIN! SKl RneCK, N.wb.rry, Milch. 

WANT Al - WHEEL FOREMAN 

Top wages and tonus, long season. 

Must drive Semi. Answer as per routs. 

BERNARD THOMAS 
AM D. Thomas Shows 

RELIEF CALLER COUNTERMEN 

WANTED FOR 

HARRY WEISS BINGO 
contact eta melt 

MARKE SHOWS, Ratllmon, Md.; then 
wr roan. 

Irving (Dal Stran[. contact at ones. 

WANTED 
MERRY -CO -ROUND FOREMAN AND FERRIS WHEEL FOREMAN- Payday every week. All replies to 

Jim Boley 
Bill Heals Rides 

Newport, KY., Ihia watt Felicity, OhM, 
next w..k. 
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W. G. Wade Shows 
Wonted: Cook House now through Foir 
season. Must cater to show people. 
Excellent opportunity for right operator. 
Harbolt, please contact. All replies vio 

Western Union only to 

D. WADE 
W. G. WADE SHOWS 

Cheboygan, Mich., oil this week. 

LOUIE DUCHENE 
WANTS GIRLS FOR GIRL SHOW 

Experience not necessary. Tep salary 
and tonus. Living Quarters furnished. 
Canvas Man who can sell tickets and 
grind. Blocky. We me. lack Lee. con- 
tact. Best July 4. spot in Kentucky, 
then 14 Fairs. Replies: 

c/o PACE BROS.' SHOWS 
Albany, Ky., this week 

CLUB ACTIVITIES 
Pacific Coast Showmen's 

Association 
LOS ANGELES--With Robert 

Downie, vice- president, and Rob- 
ert Matthews, secretary, on the 
rostrum, the membership of the 
Pacific Coast Showmen's Associa- 
tion here were told Monday night 
(11) of the forthcoming show - 
within -a -show to be staged by 
West Coast Shows. 

The event will be held when 
the West Coast Shows play Med- 
ford, Ore., on July 11. Eddie 
Hellwig, the show's general man 
ager, will act as the treasurer and 
Sam Dolman will be chairman o 

WANT LOT MAN 
Must be capable of handling large truck show and 

must make self generally useful at alt times. 

Address 

C. C. Groscurth, Blue Grass Shows 

Marion, Indiana, this week 

PAN -AMERICAN SHOWS 
la'anl indlvldualg owned Grind Sie."07 tóe'ra want "Peck" and "Count." Want 
Pln Sore Want Capable Operators to take heads Pan Game, Roule and 

Storef. 
and 

call "Foots" Reeves. N'ont for Mldweatern'e outstanding Fbpnb 
Cel<braLLOn and fourteen bona tide Arkansas, Louisiana and late Florida Fairs. 
nicely Ilaehed Bingo and alerchandlse Cona<rlons- exclusive on Custard, Long !Dds 
Short Ranee Gallery, Novelties, Jewelry and other exclusive prly 

and will 
e any 

Help. Wane Operators for office Snake. able Monkey Speedway, and wilt Iraroa any 
worth-while money-getting Show for capable people. Want Wildlife (have l number 

[ animale for fame). Have black-faced female caged 
N!'1117.1?,`. 

sale. Want Wheel, 
Tilt Foremen and Second oleo on all Rides. Contact L. lot suDt. Showmen, 

ontaat Jlmmle Farmer. Can always use Sperfaltles for Revue and circus 
Skie 

Show 
personnel. Intide Attractions Andy Kelly or "Doughboy.' aswer, 

PANAMRRICAN SNOWS, City Park, O wn, 111., week of June la. 

Sale -- Shows Sale 
4 Major Rides, 3 Kiddie Rides. 1 Caterpillar, 75 KVA, 6 Tractors, 6 Trailers. 130 -ft. 
Low -Boy Office 'Emiler. Everything new in operation. Can be seen in Paterson, 
N. J., this week, 21st Ave. and State St. Booked until end of October. Have 
contracted 10 Fairs. Want Man to handle Custard. also Hanky Packs. Also want 
good Ride Help and Mechanic. Next week, West Orange, on the streets. All address: 

HARRY HELLER 
9 Virginia Ave., West Orange, N. J. Phone: Oran. 4.5447 attire 11:00 p.m. 

onarah EXPOSITION SHOWS 
Military Day Celebration, Polo, III., June 21.23; followed by Derby Days, Pekin, 

III. -6 big days -June 25.30; Granite City, III., July 4; then all county Fairs until 
August, including Belleville, Ill., July 27- August 5. 
want Popcorn Trailer, also a Lew m e Stock Concessions. Also want two Agents 

for Steck Concesriens.r Can Place three Ritle Mrn. 
Address E. L. WINR(/D- Mgr. 
Polo, 111., this week; Pekin, 111., real werk. 

GOLD BOND SHOWS 
WANT WANT WANT 

OXGESSIONS: Want Hanky Panks of all kinds, Photos, Novel.. Pitch Joints, nTIV!., Ball Gamer, Roman Targets, Gold Flsh, Lee Cream. SHOWS: Want 
lu-In -1, Yrmkeel bble 

operator 
Wi1dIHe Drone. Can furNah complete equlpmenl 

for 5-In1 to tellable operator 

All replies MICKEY STARK, Mgr, 
Janesville, Wis., June frNJ FllinvLw Itentennlae, Mlnn., urea 27-July 1J 

/sMnamonN Fella, Wìs., JuIY ia. 

WANTED-WANTED-WANTED 
Nheel Foaemle -Top ulary, paid eNry week. Short moves Aleo and ill) and 
Octopus Help. (Jlmmle Whitmore. let me hear from you.) Can air elan and e,lfe 
for Bingo !nd Jingle Board. (Larry, Coro! on.) Will hook Hanky Parka. No a>roale. 

JESS WRIGLEY 
c. o Hugo's Novelty Shows, Lawrence, Kans., this week; Leavenworth, Kans., next week. 

TIVOLI EXPOSITION SHOWS 
Want for 18 bona fide Celebrations and Fain starting now until Nov. 1. 

Concession,: Can place Fish Ponds, Balloon Darts, Pitch -Till- You -Win, Long end 
Short Range Galleries, Penny Arcade, Ball Games, String Games, Coke Bottles, or 
what have you/ Want to book one Major RI. such as Rock -o- Plane, Spit Fire or 
any Ride not conflicting, 

Contact H, V. PETERSEN 
Canton, Illinois, this week: big June Jubilee to follow. 

JEFFERSONVILLE, OHIO 
15TH ANNUAL CELEBRATION ON MAIN STREET 

W:.n1 lexitlmal`. Games nd Concession0. Alsa ant Rides not conll =.1-. nid`. 
Help on all Rld`.s who drive. hYrst and Sceontl Ir. n. 7nP salaries, pay eeeh reek. 

BUCKEYE STATE SHOWS 
Conte« as per route r phots MANAOSR, Moxahalo Park, Zanesville, Ohio. 

phones OtadNone Id251 

else event. Buster Odle and Don 
Gilbert will be in charge of en- 
tertainment, with Mary Ragan 
Kanthe and Joe Wallace to handle 
the tickets. Everett W. (George) 
Coe, show's business representa- 
tive, will officiate as greeter. 

One new member, Emanuel 
Macais, of the Crafts Shows, was 
received into the organization. 

Steve Vaughn reported on the 
car contest. 

Art Anderson, who underwent 
surgery, is back with the West 
Coast Shows. Clyde Gooding was 
reported in the hospital for a 
check -up. Lou Korte was said to 
be improving from his illness. 
George Surtees, who was confined 
to a Long Beach hospital, is out 
and planning to paint the club's 
kitchen. 

Miami Showmen's 
Association 

MIAMI - Redecorating of the 
club's lounge and bar will not be 
undertaken until the members re- 
turn in the fall. Meanwhile, Carl 
B. Wilson will paint and fix up 
the lounge temporarily. 

Shep Blumberg, a go -getter for 
the club, visited the Strates midway 
and put on an affair. Irving Sher- 
man, of Philadelphia, donated a 
diamond wrist watch, Tommy 
Thomson sold tickets and Guy 
Markel) ran the bingo, which was 
a success. Shep will continue his 
visits to shows around his backyard 
of Camden, N. J., to help raise 
funds for the club. 

Member J. O'Connor passed 
away in Harlan, Kv., and was 
buried at Miami Showmen's Rest. 
with William Bryant conducting 
the services. He is survived by his 
widow, Betty. Also attending the 

were Harry Heiser, Lyman 
Truesdale, Mel Dodson, Clif Wil- 
son, Guy Dodson and Marty Weiss. 

Recent club visitors included 
Tony Buzzella, Mr. and Mrs. Ernie 
Buzzella, Con Weiss, B. C. Kasher, 
Lyman Truesdale, Art Toubey, loe 
(Rochester) Green, Pud Hartman, 
Eddie Crowell, Al Beck, Dutch 
Holtzman, Tex Sherman, Clif Wil. 
son, Mel Dodson and Guy Dodson. 

UNDER THE 
MARQUEE 

Continued from page 71 

new carry-all. , .. Gil Gray person 
nel who visited included Máx and 
Gertie Craig, Dorthy and Bobby 
Verities, the Aerial Cibsons, Jack 
and Babe Jackson, Skinny Coe, 
Jackie Tolliver, Mildred Wellies, 
Joe Natal, Hazel King, Joe Hor- 
wath, Eva, Victoria and Jose Vasca. 

High altitude at Wolf Creek 
Pass, Colorado, proved too much 
for some of the trucks and trailers. 
Karl Wallenda's truck and two of 
of the Packs trucks developed 
trouble. Herman Wallenda found 
a fire in the motor in time to ex 
tinguish it. Bozo Harrell's trailer 
brakes gave out on a mountain. 
Willie Robbins blew a trailer tire, 
and Harry Hammond had to hitch. 
hike after two of four new tires 
blew out. 

Charlie Sherwood, Janesville, 
Wis., has caught Polack Easter, 
Hamid - Morton, Polack Western 
and Miller Bros., with a trip to 
Hagen Bros. in the works. 

WANTED 
Want Wheal Foreman, other Ride Help. 
Con place Hanky Pank Concessions. 

GEORGE OWENS 
Watermelon Jubilee 

5tackdale, Texas, now 

GOLD MEDAL SHOWS 
Can place for 11 Fairs starling second week of July. Elkins, W. Va., this week, 

followed by Winchester, Va., then downtown Staunton, Va., on Fairgrounds, Big 

4th of July Celebration. 

Ride Help Wanted: A -1 Foremen for Twin Wheels, Octopus, 
Tilt -A- Whirl. Top salary. All Legitimate Concessions open. Sell 

ex on Photos, Novelties and French Fries. Good opening be- 

ginning week of July 9. A -1 Coin Game (Bingo), prefer one 

that operates for choice, also for Grind Stores, must have Hanky 

Panks. Want Business Manager who can and will follow orders. 

AH replies to JOHN J. DENTON, Owner & Mgr., 
Gold Iednl Shows, Elkton, W. Va., this week 

FAMOUS AMERICAN SHOWS 
Want for Gudio, Alabama, downtown location, Huntsville to follow. 
Concessions: Bingo, Hanky Panks of all kinds, reasonable privilege, Six Cat, 
Class Pitch. Cassidy, get in touch. Roy Allen wants Couple to operate 
Cook House. Shows: Fun House Operators, Girl Show with or without 
outfit, Monkey Show Operator I have monks and show. Committee P.C. 

for Shows with your own outfit. Help: Truck Mechanic that understands 
show equipment. N. L. Carl, get in touch. Help: Ferris Wheel, Fly -o- 
Plane and Caterpillar Foreman. Salary and bonus. We pay every week. 
Man to take complete charge of Kiddie Land, salary and P.C.; Front Gate 
Man and Tower, Assistant Electrician, Second Men on all Rides. Roy Allen 
wants a few Count Store Agents. Also Lot Man wanted. All help that 
worked for at before, please contact. 

SHIRLEY LEVY 
RICH HOTEL, GADSDEN, ALA. 

P.S.: Have 10 Monkeys for sale and complete Show. 

BYESVILLE, OHIO, CENTENNIAL 

JULY 2- 7- BANDS, PARADES AND HORSE SHOW 

Wont Bingo and Lunch, Custard, French Fries and legitimate Gomes of oll 
kinds. Want Rides and Shows, also Ride Help who drive, First and Second Men. 

Top salaries, pay each week. 

BUCKEYE STATE SHOWS ON MIDWAY 
Contract par route or phone MANAGER, Moxahalo Pork, Zanesville, Ohio. 

Phone: Gladstone 2.8252 

a 

WILLIAM Te COLLINS SHOWS 
"AMERICA'S LARGEST MOTORIZED MIDWAY" 

Show Leaves Winter Readers June 22, Opening Fargo, N. D., June 25 

RIDES Will book one more Maier Ride, Spitfire, Loop,,. Twister, Hurricane, 
Plying hooter er uterivar. 

RIDE HELP Want Foremen for Dodgem and Round -Up. Must be it good 
character, sober and reliable. Will pay salary and percentage of gross. Fallowing 
men contact: Swede Lundquist, Doug Humphreys, James Vermeil, John Al , Lee 
Harlibut and others who have worked for me, get in touch. 

SHOWS Can dace Revue and Posing Show. Want party to furnish personnel 
and P.A. systems for both Shows. .Jimmy Johnson, call roc) Can also place 
Motordrome. 

Address WM. T. COLLINS, Mgr. 
801 E. 78th St., Minneapolis, Minn. .Phone: Rockwell 9- 50971, until June 22: 

then Fargo. N. D. 

GLADES AMUSEMENT COMPANY 
Stephens (ily, Virginia, Firemen's Celebration this week, followed by Elkton, 

Virginia, Firemen's Lawn Party, week of June 25, and then one of the best 

4th of July spots in Virginia, LIVELY, VIRGINIA. 

Firemen's Carnival, Fireworks. Hillbilly Show, Car Give -Away Saturday Night. 

Want Hanky Panks of all kinds. Will book small but v.e llframed Show, Monkey, 

Side She.,, Big Snake, Fun or Glass House. Need Ride Help of oll kinds, must 

be semi drivers. All replies: JERRY SADDLEMIRE, 

GLADES AMUSEMENT CO. 
STEPHENS CITY, VA., THIS WEEK. 

ti 

ASHVILLE, OHIO, JULY 2 -3 -4 
ANNUAL FOURTH OF JULY CELEBRATION 

Parades, Fireworks, Free Acts, Dances and Enrertoinment Every Day. 

MIDLAND, PA., GOLDEN JUBILEE, JULY 2 -7 
WANT CONCESSIONS. SHOWS and RIDE HELP. Wont Tilt Foreman and Wheel 

Foreman. Top salary. 

NOLAN AMUSEMENT CO. 
Elyria, Ohio, this week; Whitehall, Ohio, June 25 -30. 
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MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22, O. JUNE 23, 1956 

WHALE OF 
NOTHING CHANGED 0 

BUT THE NAME 
A BUY SHERMAN g 

Master Painters Products 2 r / 8O Formula with titanium. Inside, w- 
ria., m xed paint oil, wrihe, 
nota measure, every cr. One saxon D.a.mayre eyry aye gwren- 

Packed i gallon cans te carton, 

O \ EACH 
sold n carton lots only, 11.30. 

RICHARD'S CHROME -FINISH 0 
Ready- mixed, all -aureole aluminum 
peint. Exterior, Inferior, heat re. 
silting. Uses: Iron, rte., galivant. 
roo, comme, brick, as store, fur- / 
nacra one e4Mr mstele. Chemically 
Pure, one :alien U. S. msure. awry 
cans 

c 6 fallen un. fe carton. Sold in carton Iole 
ears 1140 par salace. 

3 -PIECE PAINT BRUSH SET 0 
pure bristles, vulcanised In rubwr, 0 
Sl.gá lap lay window Iront box, c 

Han of 1 ". 1" antl 3y" sires. A 0 
brush for very palntlns purPOM, 
,ndlvitluaas box Packed 77 be xad 
sers ro master carton -.Iseo per far. 

ADJUSTABLE ANGLE WRENCH / 
-PC. s t 1, 6 A e" sixes QualHy 
feel an:: he.a, Rea a,o- 

gyred Mndles Packed en set / 
to box Sol, tloa. lote only 
111.70 v asc..rs. 
10 -PIECE DRILL SETS. Preen $ 
1/16" to 4" sixes Heat treated 

Chreme stul twH1 tlrills gal 0 
proo wn wood salty 

box .usas chope Ihru heavy Outy 
:alcane clear view front Per dot. 
ers, 17 ao 

STILLSON PATTERN WRENCH 
sreo1 e.inch size Indivlduar I 

PRICED. boxed Per dos. 33.40. / 15 , deposit money order or bank check with order, balane C.O.D., F.O.S. Chicago. 

/NOOK BROS., 916 S. Halsted St Chicago, III 

IONE PIECE PLASTIC HANDLE 
IClem Rod Shaft Approx. 5 ft. 
Multi -color .pac wrap Aathemie 

Ofh guides Reg,detion HP 
Packed 50 to master cMOn Na 
less sold. ' TELESCOPIC BAMBOO POLE 
12 -ft. length 3 section 

NNW equipped 3 guides . full Mel 
tip Red lacquered wraps Full 
metal clamp holder for reel In- 
dividual clear bag sleeve Blue 

Ribbon Brand. Per Dos., 516.00. 
SPINNING LINE Soft MonofIla- 
anent 100 yards to spool 6 tb. 
Nat Dupont Tyne: 12 spools 
packed to box Per Dos. Spools. 

53.00. No Ian .old. 
TROUT FLIES On x10 Hooks 12 
asst, number+ mounted Hies on two 
cork .trip. puked in Paulownie wood 
boa a Box re- urabl far man's cuff 

and Iowa c ooze total 
et 144 flies Decked to container 

O 
Dos. Boxar, $4.75. No lass .old. 

A ALL ABOVE ITEMS ARE PROVEN 
WINNERS AND SPECIALLY LOW 

#/ 

FIRST TIME OFFER! 
VACOLITE 2- I WITHUFLASHLIGHT 

Fast door opener- sell4omslghtl 
Ideal for home, office, car, travel Op... on standard flashlight ...lee 
Weight less than 1 lb. 
Quality vacuum, brush end light 
s day money back prante 

I 

Sample: $3.75 each I 
$1.70 óP ;s 

Endo. PaYmnT In Tull. 
_ c.o.D. re.rs. 

Free Wholesale Catalog of Qeaf ty Merchandise 

HARRY COHON & SONS, INC. 
1065 -15 WI. Avenue Brooklyn 3, N. Y. 

NEW -HEW -NEW -GET THEM WHILE THEY'RE HOT 

ALL JEWELED BOTIQUE NEW GIFT ITEMS 

SPECIAL INTRODUCTORY OFFER 
JEWELED DOORKNOCKERS $6.75 der. 
JEWELED SILENT BUTLERS 6.76 der. 
JEWELED CAN OPENERS 6.75 der. 
JEWELED BEER CAN OPENERS 6.75 des 
JEWELED ADDRESS KEY CHAINS 6.75 deg. 
JEWELED ASH TRAY (CLAM SHAPE) 6.75 des 
JEWELED PIGGIE BANKS 6.75 do.. 
JEWELED JOHNNY SEATS (Toilet seats -black 

or white) 0.75 ea. 
send íI1.15 for 301 ..af; Item (w snip You 11 ieamsl. ilnclure 11 75 addiflunI 

H Johnny Seat waned) RUSH YOUR ORDER TODAY TO 

BARGAIN JEWELRY CO.396 Harvard St., Brookline, Moss. 

WISCONSIN DE LUXE CO 

.. .. . . 

Milwauke 12, Wisconsin 
ii/iiiiiiiiiiiiiiii/iiiiiiiiiiiiiii//////iiiiiiiiiiiiiiii/iiiiiriiiiiii/i/iiiiiilá 

PARAKEET CAGES 
No. 7163 -Completely 

mbla. 
Peeked 

s¡. 0 tira % high. 
packed 6D to carton. 

I Carton (60 cages).S.50ea. 
In quantity lots of S 

cartons (300 cages). .48 u. 
We carry a 

rp 
plete line 

Concession G Premium Mer 
h.ndise. 

Wrife for Catalog. 
State Business le 

First Letter. 

1900 -12 N. 3d Street 

"Okay -we covered their paper, changed their route ",1larken. Think 
we can ¡am their TV program? 

-Russell McCullough, e221 Lincoln Way, McKeesport, Pa. 
winner, June 9 issue GAGSTER Cartoon Contest. 

MERCHANDISE TOPICS 
Users of low -priced novelty items 

are urged to investigate the laven- 
der sachet baskets handled by 
Sherfy's, Ltd., 2128 Boyer, Seattle. 
The item is a small hand -woven 
basket with perforated plastic cov- 
er plus a small bag containing gen- 
uine dried lavender. When sus- 
pended in a closet or placed in 
women's dresser drawers, the aroma 
of lavender is given off. You can 
buy the item for 11 cent: and sell 
it for 70 cents to $1. Send- 25 cents 
for a sample, $21.60 for a gross 
or $110 for 1,000 baskets. The la- 
vender sells at $5 for five ponuds. 

Jiffy Enterprises, Inc., 150 North 
13th Street, Philadelphia, has a 
new gadget for hanging clothes in 
an auto. The hanger consists of a 
square of adhesive -backed cloth 
tape reinforced by a steel insert 
bar that holds an extruded hook. 
It is attachable to any smooth, flat 
surface and may be applied to the 
window or to the frame over the 
door. It is said not to interfere with 
the opening of the door. The 
hanger may also be used to hold 
pictures, maps, charts, decorations, 
etc., and will sustain a weight of 
15 pounds. Directions indicate that 
it may be applied to wood, metal, 
glass, tile or cement. Retail price 
is six for 19 cents. 

Marine -Tex is the name of a new 
plastic repair and patching sub- 
stance having great bonding 
strength on metals, soft and hard 
woods, plywood and other solids. 
The manufacturer, Travaco Lab- 
oratories, 223 Condor Street, East 
Boston 28, says it hardens like 
steel yet may be sanded like wood. 
The firm claims that the material 
is impervious to oils, greases, brine, 
detergents and other chemicals. 
Hardening time is from two to 
three hours but may be speeded 
up by application of heat. Because 
any repair product which has great 
strength makes a good demonstra- 
tion, this product should be of in- 
terest to demonstrators. 

A new decorating and touch -up 
paint spray is being marketed by 
Acrolite Products, Inc., 108 Ash- 
land Avenue, West Orange, N. J. 
It is claimed that this paint never 
discolors, chips, cracks or peels. 
Acrolite sprays will paint any wood, 
metal or paper surface in seconds 
and will dry In five minutes, the 
firm says. It is available in 14 pop- 
ular colors and is non -flammable. 
Surfaces refinished with Acrolite 
will be thoroly waterproof and will 
resist sun, salt air, alkali anal fungus 
growth. 

PIPES FOR PIT CHMEN 
By BILL BAKER 

ACCORDING TO .. . 

the latest dope breezed in from the 
West Coast, Mary Ragan was 
knocking 'em just a little bit dizzy 
at the Chico, Calif., fair with her 
new jewelry stand. 

AMAZING DOC JESTER .. . 

reports that Frank Hayward, of the 
Hayward Puppeteers, suffered a 
heart attack recently and bowed 
out May 26. It will be recalled that 
Hayward did a kids' magic act and 
puppet show and only recently 
he worked his puppets at the fam- 
ous children's Fairy Land in Oak- 
land, Calif. 

PRINCE JULIAN ... 
that young man of magic, pipes in 
for the first time to report that he's 
working as a demonstrator in one 
of Woolworth's five -and -dieters in 
New York. He's realizing some 
good takes pushing So -E -Z fabric 
mender. 

THE FOLLOWING .. . 

news nuggets were penciled by Jim 
Poole from Indianapolis: Joey 
Marks (King Koolie), purveyor of 
novelties, has forsaken pitchdom. 
He has accepted a job as assistant 
boss canvasman on the Cornell & 
Weiss Med Show. Joe Joblots is the 
boss canvasman.... Elmer Regan 
(Nellie) will return to Springfield, 
Ill., for a well-earned vacation. He 
not only has been getting the long 
green here but also knocked 'em 
dead at the Kentucky Derby. He 
will be a guest at Frank Lazar's 
Annual Outdoor Fun Fiesta. Sage- 
brush Slim Moffet will entertain 
with western and hillbilly songs 
and also do his rope act.... Bud 
IPesplenter entertained the boys 
with a steak dinner and the cus- 
tomary liquid libations at The Pad- 
dock, a local nitery.... William 
(The Horse) Weiss has been busy 
reorganizing and getting his equip- 
ment ready. He will have Tomato 
Face Dutch and his trombones, 
Ceorge M., blues singer, the Sei- 
del Troupe, acrobats, and a line of 
Bslh Babes. Jackie Andoews will 
be general agent.... Also noted 
at the "500" wem Buzz Cottin, Le- 
roy rown, Ray Alfred, Russell 
Mazet, Louie Maser, Joe Sesano 
and Big Foot Murphy." 

"DEAR FRIENDS" ... 
pens Big" Al Wilson from Chicago. 
"Have been out of the hospital now 
for a week and rm glad to say that 
I'm feeling okay. My present plans 
call for a selling job in Ohio with 
the Maxwell House Company. 
There are plenty of pitchmen 
around Chicago and all the boys on 
Maxwell Street seem to be doing all 
right so I guess times are not so 
bad. Met Gus Young, of Young 
Enterprises, and he tells me that 
his crew are on the uptrend. Red 
Gunn and Jimmy Kare are both 
doing fine. June Kare is knockin' 
'em dizzy in a downtown Chicago 
store." 

always 

bigsellers... 

¿ØFI#q n Eve 

Rea/ MoneyeMakes 

fotheN01/DA11 I 

POLlTICA1 I 

CONVENTION,° 
O' ORDER 

No. TO PS8 

HEART DISC CLOVER 
NECKLACES 

$16.50 Gross and up 

Miller Creations 

Phone 

DÁY AND NIGHT SERVICE 

THIS IS HOT!! 

The Redí- ldet 
HANDY -SHAMMY 

Always Wet ... Always Ready 

for Use 
The secret Is In the meieture-roet 
patentee Flexlerip prfet 
Flame peuh a dewrtisr In LIF 

"pLe %TIT e" nsrenn -water 
al r-tlghf, duct -proof - cnnof 

a,. lam or an $6.00 per Seed for 
Shammy Is pia 11h nt- hishly Manor! `7 

doz. ant . made of "Synth. Fibres' Y doZ. 
wall fret ar.k . shed uni lest 

sample 
Ior yun, Terms: 25% wick order, 

DIVISION SALES 3341 W. Roosevelt Rd., Chicago 24, 111. 

Phone: LAwndale 2 -7377 

Perfect Demon straf or Item. 

?tepw f6.9s . 

3 Tr, w.arw 06.6. Tenon 

Abi reliable it 11131.15 weer. Mb.n CA. 

NATIONAL DISTRIBUTING CO. 721,IAMILFLEORIDAG 

67,000 ACTIVE BOYERS reed 

The Billboard Classified columns each week 
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Letter List 
Letter and packs gas addressed to persons in cart of Tite Billboard RID be 

advertised In this hat two times only. If you are having marl addressed to you In 
our care, look for your name EACH WEEK. Mall is listed accord s to the office of 
The Billboard where It 1s held, Cincinnati, New York, Chicago or Bt. Louie. To be 
listed la following week's issue mail must reach New York, Chicago or Bt. Louis by 
Wednesday morning or Cincinnati office by Thursday morning. 

MAIL ON HAND AT 
CINCINNATI OFFICE 

2160 Patterson St. 

Cincinnati 22, 0. 

Parcel Post 
Cooper, ]arty 

(Popular Mechanic: 
Halu[nt), IN 

Alderson, Wm. e. 
Aldrich, Marion 
Allen, Diana 
Allen, Jaznle 
Anderson, Frank 

Alerry-Gaßomld) 
An"N. Mrs lune 
Antle:. Jr., ATe G. 
Andriclan, Ptor 6 

Mn 
s 

C. E. 
An Cbet. 
Anthony. 

Mr 
Pat 

Asher, Chas. 

Bagbly, John Ba 
AC, 

r. 
Hker, Joe 
Baldereon, Geo. 
Balsewtce, Peter 
Barchln[<r, warn 
Hintst Lars; Harney 

H ngw'ay) 

Bnrban L<may) 
Dean, )prm 
B<ch, Fritz 
Beck, Don <TranalenU 
Bt<kwllh, Cerald 
Bell, C. 
Bellows, AI 
Brnaon Elwood W. 
Bible, koy 
Black. Holly 
Blockhall, DottU 
Blackball, Tho 

Sldn 
Blair, J. Wesley 
Bly, Ed 
Bock, Raymond 

w'alnr[ 
Borders, il'el >'n Pe[y W.) 
Boss, \ira. Helen 
Boucher, Mrs. Hobe 
Boudreau, John 
Bouraeea, Cho. 
Boyer, Howard (or 

Sandy Lee> 
Bradley. Henry 4 
Brady. Petemy 

Otollywoal ThrUl 
Show) Brai, w. M. (Whitey) 

Brodnurh, Geo. A 

Goad, Dortha Merle 
Got, Skinny 1Ban" 

Leader) 
Golf, 
Good, Connie 
Goodall, Dlr. 

Cath erint 
Goodman. Spark Plu¢ 
Gray. Howard 

FraN lin 
Green, Nicholas 
Green, Richard 
Greene. Donald S. 
Grey, Andrew SOIN 

Grignon,agion, Herman 

Hackett, Ecliv 
M 

Maley, Loyd fw'h 
Hell, Forrest C. 
HaII, Mra. Louis 
Hall, 

Ward 
Harte 

Hall, W'ettl The 
Leonardx 

Hammond, Roy 
Hannan, E. 

Hangion, Jan 
(Playwright 

Harley Jr.. Angus J. 
Haftheft, Mrx. 

Elizabeth 
Ha3nea, ra 

DIFnces 
L. 

Hear, n. BiD 
Ilelman, MOrd{ 
Helms. Chuck 
Henry, Cltf[ord P. 

}loge. Mack 

ÌfoÑ rCÁléharA 
rDlc 

laoko, Tony 
Myrs, Fnd t. 
Neor, DISY 
Negua, John T. 
Nelson, Tony k 
Newcomer, 
Nixon. James ICurl> 
Noels Spod Li,Oerty 

Horses 
ile 

lMlr.) 

O'Hara, Betty 
OTlaver, ack D. J 
O'Dlal ley. Doc 6 Mrs 
O'Neil, Jae. 
O'Rllcr. Jimmie 
O'Shlelda. Mra. Man 
J'7oole, Clifford 
Ogden, Curly 
Olds, Frank W. 

Houseman, R. E. 
Hubbard, Paul 
Hubbad, Theodor 
Huth, JoM P. 
Jack (The Blanket 
Jerkins, Raymond 

an) 

Johnson, 
FCogite Johnon, rank 

r 

Johnson, MearlMary 
Mra. <AIeYL d Geo.)JOhnson, Steve R. 

eros)n, Mrs. Edna Johnston, 
. Jones, y Jewell 

Jones, Hilary F. 
(whfu.) 

Keatln[, Jack 
Kelley, Andy agi 

Brown, DIn. Hazel 
Buckley, Mad)1 
Bundy. Donald 
Bullock, W. H. Hlacky 
Burddle, Jos. 
Caltfornla SkipDper 

CanedJéannÌeó 
Mra, 

Carter, Bert 
Caner, Wm.asvnnee 

caeederyDh, 
Chavenñt Jarymeue 
Church, C. 
Chaco Kid 
Clancy, Carlisle 
Cole, M. Dal 

Made 
Conklin, Lola 
Connoter, Eklw 

Connes, lackw. 
hfleY) 

Conti. Herb! 
Costa 
Code, r, 

Steve 
Thos. Sam 

Counter, M"'Virginia 
COY, Walter 
CrauYord, Dtrs. E. V. 
CrcnM aw W. R. 
Crdmec hob h DLra 
Cronin, Arthur crotta B. K. 
Cruz. Edw. 

Cumm 
m[et 

ty 
w 

J ecn 
Cutler. "Boots" 
Cutler, Richard 
Dabbe, Nanty 
Dallas aan. Mary 
Daubenspetk, Robt. 
Davis Eddie 
DeWald., Frank 
De\Vald, Honnie 

Alice Derduff, Mrs. Alice 
aga, Jean 

metro, Archie 

"'b. Demeter. Frank 
Denby, Buck 

lcee,ro, C atroce 
Duchene, Lo 

Mn. 
Dull°, Jules 

wey 

V. 

Dye, Princess Valder 
Earle Jr., A. C. 
eaalneton. caca 
Eliot, Jack , 

EIIIS. James 
El mort. John 
F.n[le, Chan. lA8(J 
Eseorcla. Ramon 

A 

aver: 
Osbn, A. . 

Osborne, Ann 
Charles 

Palmateer, Geo. 

Parker, Dan "lc"' Par. Arthur 
Parry. Elizabeth Elizabeth 

H 
PatlePatterson, Mne anson 

croon, Mro. Rose 
Walter tPa3 ne:') 

1, Joe 

4ina\t Heriaa M 
Jr. Mn Perry, Freda 

Perry, Howard N. Peterson, Pela 
(Lucky) ;,em, 8111 .1'01f: eV Tny 

Picard, D 
Plnellb D 
Plnelll, & 
Pinson, B 

PCry 
Shrine Clrcua 

Jeannine Merrier Poll°[. Charles 
Powell, Clinton 
Powers, Mrs. Ne11A. Ie 

Pruitt Jr., Eva. 
Prualck, Cheater 

Le 
Rand!, 

m 
Bob 

Rankl J. 
Jimmy 

n Dlr. 

Shrhuter, Joe 
slernet, emy 
deco, R. Hank 
Slater, Donal" 
Smith, , Earl 
Smith, Heroic! C. 
Smith, H. H. 
Smith, Sleye 

!the. John 
i Nffcn, ]Dx 

Charles 
nooks. Hob 
oltlerlch, DOMI J. 

Paul 
ìParttoottl'amflY 
Dencer, Bì11 J. 
tetlman, Lo >dt 

Rule 
;calice. Sohn 
Sleln, lIy 
Sle rner Jlaxlne t. Stevens, P. 
Stewart, George 
Stophel, Wm. R. i 

FJI 
Strachey, J. B 

Stroehers) 
Swank, Rut r°"1°`') 

Buford 
Tattoo sandy 
Terwdl11[ge' EM. Teo). P1tRene M. latta, F 
Testa, The.. 
T 

ké. 

Todd, Barter 

Towner, Tom 
Towmsena, Carol k 

Naorr Tdrette, Clyde 
Tumbler. Rill Edwar 
Tyler, Carl E. 
Gnderw'ood. Choa 
Vallnll, Sh irleY 

\Venus 
Bu nny 

'ltlflla. Prof. 

Aelalnler, Lillian 
Reynolds, P 
Richardson 

4 
Joss 

Richardson, Rosie fps Alffla, I.ewf 
Riley. Ch aille 
RlnlllnR, G<or[ 

Mra. Roach, John w, 
Robbhss, \'Ic 
Rober4, Lu 111 
Roberts, Ìt 
Robertson, 

, 
Richard E 

Dfabal Robinson, M. A. 
Eht, Dlr.. Florence Rodrigo, Mrs. S. 

(s, Mrs. X. Fred Rodgers 'John Hen 
Rome, Mrs Clara 

ose, Bl acYy 
Rothman, Sol 

King, Pearl OCH,Y) 
Knox, Bill 
Kobackr, Robert 

Korman, Crroll 
Koweke, Raymond M. 

Krause, Freddf 
peaty 

Le Dleu. A E. 
La May, Barbara la Prise. Larry 
I.nmb, Scott 
Lane, Ilub<rt J. 
Lane. Mra. Tammy 
Langley. 3f. A. 
Le Frank 
Larsmon, Melvin L. edbetter, F'IOyd 
T,<e, Mra. Clora 
[ ee, Mary 
Lee, Tons. 

efur[y, Elmer ß. 
Leonard, lisier lW. 

Ha1H 
Leonard, P. i,!ley, 

Don 
Robert N. 

Loner, 
Leto, James V. 
Levine, 

Lockwood Locks Lockwood 
Lockar", Hie. 

Amanda 
Love, 
IgN'reY, Sammy M. ñ 
T <h. Roberta 

Grace 

McCarron,. France McC, J. T. 
McCuchenuchen, Betty Jo 

McGee, John 
(Cln[e 

McGraM. Leo 
Mcxewen, Grace 

1a<e, 'C 
Mack, Le 

Y 

Roy Earl 

Hek. 
(Slim or Mack) 

o Robert L. 

Evans, Clarence 
Sanford ,ars, Patty 

Enan. Ra)monA 
Edwin 

Evans, Steve 
Ewing, Burton H. 
Faders. Harry Ernest 
Feo, Mr'. Grace 

.11C)taho 
Fine. Murry IBUls 
Flterald, Fred 
Flint, Geo. H. h 
Flower, y. A. 
Foley, D/n. Jack 
t'ora, Tca (Pen Store 

Foster. E. M. 
Aient) 

FFra 
Clarence ritts, 

zer, 
R. 

Fryman, Bill 
Furey, Paul 
cauarnen John J. a: 

RussBessie Ca11a¢ her, ell 
ROe< Ga, cad. 

(:WnUdppO, Jack 
Pe¢ 

ceññusaraB C. 
Gentry, Aye (:torte, Gertrude 

]fackeY, 

vailmon ]tarvin 
fannuixa, Tommy w end orUt TOOp, Boop 

(Da[o) 
LeClair, Roland J. Waft, Jerr 

Pete Maxwell, Charles D. Weintraub, Y.M. 
Earl MK:ee, Lector white. W. 

E. (Hobe 3falnes, W'Ullard 'LUbnm. Esnll Ham 
Diatthewe, Sean aril 
MY, Berry & HedY 

(CU Gny Clrcue) 
clever. iln, Bronson 

Frank 
wuvam 

1B111Y) 
er, A riew 
era, Carl D. 

Bucker, E. H. 
Sabi., Jack 

(Cookie) Sauge Cha.. A sere. 
Sanders Sr., 

Robert Sanders, Robert 
Sane, James 
Saron. Mre. Nonne 
Scheel, G. R. 4 Mrs. 

úlhivcÌi. Ciyarence J. 
Scott, Earl 
Se Marlon 
Severavere nce, Charles 
Sh<Iford, Wm. 

iin 

Rabbit 
skins 
d & 

Ward, 

erM, 

rs. 

re d 

M. 
len° 

o 
ercheret 

Weher 
S. 

lvrxlonkl, Joseph 
Wetzel. Karma(' 

White. Robert F. 
Mlrkty0 

Wltfte TZ' H. wilder, Kenny 
Wilhite, W. 
W'Ilkìmm.. Robed 

(cooper) k 3irf w'llklnson, Terry 
Williams, AI 
\\'flllems. VI rs. Claude 
w'Illiams, Mra 

aeva 
Williams, JamCees 

Ashley 
Lawrence 

Hic L. L. 
lVilliama, M. O. 
Wllllams, 

ue 
R<x 

k 
l Mrs. 

\Vilson, Ch 
WUon. n. Lents 
W'inelarner, Ernee 

G. 
w'lnef'eld, Herry wfnte, J. G. 
Wolfe. 

n 
Herman fsllm) 

Woodard, M 
Woodcoc tt, Col. 

L WIIIm 
Woods Sr., Larry i 

MM 
w'dght, RobM 

8. 
(Bob) 

\VUnter. A. 
Yssvnc, Sark 

l'ounR T<d 
Zlmmerntan. Paul 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
New York 36, N. Y. 

dam°, Amelia 
Anderson, Frank 
Ballet, John 
Belem, Vangel Bex lao, L. 
elaekwell. fane 
Bord Lee 

Burke, Ge, oJgim° 
J. 

Buns, Lam R. 

Chararlelal, Jaén 
Cucco, y Jean 
Davlc JBameetts 
Demrtry, Peter 
Farley. Leonard 
lee, Georgie P. 
Jabara, ufse 

sang, Pa 
ant. Paul 

Mack, Eddie (Happy) 
Marvel, David 

\iuler. R B. (L)005) 
Moore. A llred 
atone, Jospeh 
afceller, Harold F. 
Murry. FA 

Ownee tlBnekom 
Panto, Dfarlo° 
Pa #t. Marton 
Reynolds, Rae 
Shafer Laura Shafer, rank 
Silverberg. wooer 
Sple[tl, Sam 
Stanley, M. O. 
Stoll, Hank 
Sutton, Vlvlen Van 

aeDh 

Miller. F 

garet 
Baille 

Don 
Alton O. 

HOf[ett, D11Y 
efoetL Sllm 
\lontetlo lams k 

Mra 
Montgomery, Frank 

Honey 
Moody, Mn. Hattie 

/:1Daon. Jack Moore, Edward 
Glbaon. Oaear L. Moore, Harvey C. 
GIf[ord, C. F. Moore. Hervey Z. 

Moore Sr., W. F. 
G llllkln, Nr. Mlek<y Dforran, Thomas 
Gilmore, John 4 Murray, George 

Ew., IZandau) R'llllam <h 
Show, Gloster, OIS: 

MAIL ON HAND AT 
CHICAGO OFFICE 

188 W. Randolph St. 

Chicago 1, III. 

Caunby, Herman 
£. 

. 

Chisholm. John 
S 

13:;;;`,r; 

Co Oat) Jean 
Andy 
ea. Elmer C. 

Kln[. GIH[dn A. 
Leighton, D. O. 

Meyer, Fritz 
Starr, Andy 
Scott, W. 
Shafer, Jack 
Smith, Joseph 
Stone. Fred 

IfipdS<r, rt 
R'all, Jamna 

A 
M. 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Louis 1, Mo. 

Ann 
James 
':10d 07. 

nH. S. ack) 
n, l'ex. J. 

Balfour, Ann 
Benson, Harry 
Brenn, Mrs. Desna Chid 
Broowwn, 

Wea. 
M!erudcktyh 

) 
hk, o, 

VDalufcghsaen B 

Hn er, Mae 
Bunch, Sam 
Burne, N. J. 

Buuerbousn, c. 
Birne, David E 

Clolan, Ctrl A 
cart hoben 

Cook, Dlr. h Mrs. 
Jack 

Cooks, Deno 
Conlon, Pat 
('Dover, auteu L. 
('orner, John 
(:rnlR, Aticn C. 

Cuero, Betty Jean 
balane}'. Hetnice 

Bulle 
Davis. Mn. Dairy 
DeWitt. Ted H. 

David B. Dunn, 
Eaton, Floyd parent F kmrn. Arthur Q. 
F:ctxon, H. J: 
Fester, Chuck G. 
Fisher, Rocky 
FltminRlte, Mn. Rila 
Gibsoetln. Vincent 
cmaon, err. St Dire. 

cl 
Hammond. 

F. A. 
Hammond. Roy 
Harris, A. J. 
Harvty. John 
Ilan ltld, Dale 
Hill. Sohn Arthur 
Hallenbeck, Harold C 
IiolsWn, J. Y. 
Horn, Mr. h Mrs. A 

DI 
Howard. J. 
Howells, DetrlmeAca 

}tuff, Marshall 
Humphery, E. E. Jr 
Kemtey Arlene Kltly, fohn Michael 
Korman, Carroll 
I.auther, W1111m E. 
Lee, Tonl 
Levitan, Mickey 
Llltlefleld. Jack 
Little WH, Chiot 
Loudt, Du:W 

;Sl's' Gurt1o} F 

afcDonad, 
alM.ulr<, Mn. A. P 
HeMlllan, A. J. 
Martin, F 

I 

Mateicwekl, Cheslt 
Matthews. Sport 

A 

altier., VlRo 
Metzler, Burltou 

Milt 3lclvtn E. 

alofleld, Janes 
Moore, Harvey Z. 

Moore, Raymond C. 
Moreno, ins 
Moreno, Tito M, 
Morgan, T. Lance 
Moma:cy, Davla 

A. ]forrron, Malvin 
Morton, J. 

Nance. 
rt A 

Hen M. E. 
Hetzler, Emu 
Neylan, Nolen A. 
Norris, Fredric L., 

Mre. 
Pa e Cfeei k 

Fn, qulp ti Corp 
^a>to William 

t 

l'hlII1DC John W. 
ruses, Jtmmle 
RFd1n¢e, W. T. 
Rode, Kenneth 

7osenfcld Sol 
Jarrell 

Ross, 'ROL 
Zou. Joe 

arp, r.& 31r:. 

:Mole,, Leonard Loa 
.hrewsbury, Mrs. 

Jeanne 

Ìtli W1111á ell Jooarpö 
grsy,akl, Peter 

tarnen, L. M. 

'fere a r, Dlaxlne [een, Dtn. Morale Igf 
yFr , 

ed 

nm ' aylor, Charlie 

.)ior, Jackie 

.lompcon, FnnklK. fn 

Cliff 
o Geo. Hill 

aufn, ff 
Volker, James V. 
Vlton, RobM B. 
Varwlek, 3[n. 

$ta e 

'.'ltltehead. Mn. giry l 

':IVfley, 
. 

lken, 
TRoblb 

ed 
71111uns, A Moore 

vUaon, Harvey 
,flwn, Tez 

rthln[ ton, 
Kenneth 

VrIght, F. L. Te. 
mlmeler, r. 

G. 
HA. 8. 

ALL -WEATHER 

Plastic Pennants 

iV1o11O11V/ 
D u re b le- Tough -B ri P l i ant 

48 assorted color - 18 -Inch Plastic 
Pennants sewed en a tough. hem, DIP. 
100 It. long ONLY $4.00 se. Dozen 
lore $3.00 ea. Writ. for quantity prices. 
Money refunded If not satisfied. 

A & A NOVELTY CO. 
Cincinnati 36. Ohio 

CIVE TO DAMON RUNYON 
CANCER FUND 

Only 
Sample $9.50 

Set 

$3.50 $e' In lo+t or e 

Pe, 
Luxurious 6 Set 

Includes: Now an ),./../s. . 
e All TAM r4IVi :r Ìn ppeI so 

fop action high in value nd w 
pen low In Drlc It's bound 

All metal to 
to rooks s1 history 

mtic pencil In choice of elomine 
Stunning TI Br ehrom or rich fold ton, 

e SmdIY afYletl CuN Links It's prof if peeked "netu nl 
e H.pd) Po<kf Knlr 

25% with order, 
heed metal 5155 case. balance C.O.D. 
All In Plufh, satin- 

IT'S PACKED WITH POWERFUL PROFITS 

woils¡ts'.`'aer' r n r r 1956 WHOLESALE 

292 pg. CATALOG 

SHOWS THOUSANDS OF NATIONALLY ADVERTISED 
1 r MERCHANDISE ITEMS AT LOWEST WHOLESALE PRICES 

ii I\ 

1I t 0 Gem 11 ower, ahtp !aster. Diamonds. Jewelry, 1 \Valchn. Clotkc Lulea[. Leather Goods, ApD11 
Toys. Housew'a yet. Premiums of all t >pee Pdre {uaranteed Imreet anywhere. w'tlla [or sotu O t today Mato r bus,° a 1 S C ropy ( you 

I V4., SALE: 
a e :. 

GEM. SALES 

SEND TODAY FOR YOUR FREE COPY 
OUR 1956 GENERAL CATALOG 

IS NOW AVAILABLE 
Illuff nllna the 

end 
aNre n Llo 

vmnp 
edd d 

tlls, Including UNWr1, 
Nanmd e 

Demcyaf1n1" 

electric APIlanc:a, 
Jewelry, W 1:Pe'f, Clocks, rer TOYS, Bl:nkelf, Crnwol 
aoods end Doine H other Ftt SIIInI Llne). 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Auctioneers, Wagon Jobbers, 

Agents, Salesmen, Disfribeton, etc. 
Out 75-YNI rexeftl of Heneaf and Depend 
able [rviw la roar turnf of qu.11lr 
MrchntliN el lowN wholII prices. 

G [L L 111 R Il B R S.)I)N.FOIJSTP ST. MI[APGLIS,MINN. 

OUT NEXT WEEK ! 

There's Still Time 

to Take Advantage 

ALL THESE EXTRAS! 

Positively GREATER READER -INTEREST Shia < 

Impressive list of Editorial Pesto.,, 1956 Es 

Dates, Latest News, Dvelopments, etc, 

Guaranteed LARGER DISTRIBUTION Ihru: 

1 -) 75,000 piece Subscription Campaign 

2 -) Increased Distribution to News- 
stands 

3 -) Special offer to Show Agents 

Assured PERFECT TIMELINESS, distributed 

Am* 29, far enough In advance of the 
Big Fair Season for all necessary buying. 

And Featuring 

AN ATTRACTIVE, FULL COLOR, SLICK 

COVER THAT IN ITSELF IS SURE TO 

GREATLY INCREASE DEMAND AND 

SALES. 

All Adding Up To 

GREATER RESULTS FOR YOUR ADVERTISEMENT 

Final Advertising Deadline June 22 .... BUT HURRY! 

lend Your Complete Advertising Instructions Airmoil Special TODAY or WAe Us Coiled to Repo.) o Previous Ad. 

CINCINNATI 22, OHIO NEW YORK 36, N. Y. CHICAGO 1, ILL. 
2160 Patterson St. 1564 Broadway 188 W. Randolph St. 

DUnbal 1.6450 Plata 72800 CEntra' 68761 

ST. LOUIS 1, MO. 

390 Arcade Bldg, 
CHestnut 10443 

HOLLYWOOD 28, CALIF. 

6000 Sunset Blvd. 

Hollywood 9.5831 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com
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t 

COMING EVENTS 
Continued from page 80 

btea Park -Cads Jamboree, June 24. 
Chamber of Commerce: 

Estes Park -Legion Fireworks Show, July 4. 
Kates Park -Mountain & WM. Regional 

Appaloosa Horse Show, July 6. Chamber 
of Commerce. 

Kates Park -Rooftop Rodeo. Aug. 2 -1, 
Chamber of Commerce, 

btu Park -Regional Areblan Horse Show, 
Aug. 18 -19. Chamber of Commerce. 

Evergreen -Kids' Field Day and Rodeo. July 
1. Prank Casteel. 

Fort Morgan -Ninth Annual Howdy Day, 
Aug. I. Olin L. Webb. 

Greeley -July 4 Celebration, June 30 -July 
4. C. L. Mayer. 

Gunnison -Cattlemen's Days, July 19 -22. 
M. J. Verruh. 

Le Junta -Kids' Rodeo, June 26 -26. Weed 
Watkins. 

ration Springs -Red Ryder Round -Up, Jul) 
e -4. Glen Edmonds. 

Walsenburg- Spanlèh Peaks PestIvel, Aug. 
4.6. 

Woodland Park -Ute Trail Stampede, July 
20 -23. Edith M. Atwell. 

Connecticut 
Peldgeport- Barnum Festival, June 

July 7. 

2E- 

its 
Or. 

LADIES' I. D. $14,40 Gr. 

MEN'S I. D. 18,00 Gr. 
MADE OF NM. 

GOLD FINISH PINS 
6 ASST, FrIL. 
led. 

$4.50 

A. LEONARD CO. 
MFR. JEWELERS 

11 Banat tenet, Prowl R, I. 

N ONE OF 1,000's 
RAiNNA73, Magic R,In Bonnets 
in plantic .euch. Retaih fe t1A6 
g+ock y00 gross. TarrHic ( Ott 
sailer. Gross 411.40. TNII SI SO 

F. .t. NRW YORK s ND AYMENT O 

MILLS 
WHOLESALE 

LESeC CO. 
Cut Rote 

26 West 23rd St., New York 10, N. Y 

Meriden - 150th -Year Celebration, June 
17.23. 

Georgia 
Brunswick -Brunswick -Olt' na Co. Centen- 

nial, Aug 13 -I6. W. O. Blehop, Room 
119 Oglethorpe Hotel. 

Idaho 
Plummer -Plummer Rodeo. June 30 -July I. 

J. R. Inescore. 
Illinois 

Chleago (8oldle, Field, - Celebration, 

July 
W 

/. 
Dav- Celebration, Jul) 16.18. William 

Brault. 
De Kalb -Centennial, July 11 -16. 
Parmersvllle -Irish Day Picnic, July 16 -21, 
Forest Park -Centennial, June 16.24. 
Genesco -- Celebration, July 4.7. VFW Post 

5083, State et. 
Orlmsvllle -Celebration, June 28 -July 4. 
Iroquola- Celebration. July 4. 
Mount Vernon -Celebration, July 4. 

Maywood -Italian Festival of Chleagoland, 
July 25 -Aug. 5. Joseph De See. , 1616 N. 
18th Ave., Melrose Perk. 

Momenta -Oled Festival, Aug. 16.13. 
Olney -Celebration, July 4. 

Palmyra -Terry Park Industrial Fair, July 
6 -8. Oral H. Cooper, 

Salem- Reunion, June 26.30. 
Shelbyville -Celebration, July 1.8. 

Indiana 
Brazil- Rotary Club Celebration, July 4. 

Charlestown - Lions Celebration, July 
9 -14 

Chesterfield- Sesqufcentennlal, June 16.10. 
Columbia City -Old Settlers Day and La- 

goon Festival, Aug, 8 -11. Byron Beeber, 
Connersville-Legion Celebretion, July 4. 

Huntington -VFW Street Fatr, July 30- 
Aug. 4, Warren C. Heeler. 

Hymen-Homecoming, July 11 -14. 
Linton -Celebration, July 2 -7. 
Locapotee -rJOna Club Celebration, June 

25.30. 
Marlon -S. Marion Street Fair, July 9 -14. 

Don Marshall. 
Naehvllle- -Brown County Band Festival, 

June 19.73. 
North Webster -Mermaid Festival, June 

25 -30. 
Osceola -Centennial. June le -24. 
Walkerton -Celebration. July 2 -7. 

Iowa 
Charlton -Lucas Co. 4 -H Achievement 

Show. Aug. 11 -16. Mrs. Lee Cottingham. 
Russell. 

Cherokee -Pilot Rock Plowing Match, Aug. 
13 -15. Albert R. Griffith. 

Clinton -Clinton Birthday Party, July 16- 
21. 

Clinton -Celebration, July 2 -7. 

The Best Deal on HAWAIIAN TI LOGS 
Guaranteed Fresh No Spoilage Fastest Delivery 

Immediate delivery from New York, Lowest snipe'. costa. 
We ship fresh dolly stock by Fall and nef leas and flash 
te 

uY C es+T 
n 

Theffe PWy e 
Pary 

ah 
h 

6 fse, 
l9sk 

rot 
s 
4::114.". 

National Sates Office 
ORCHIDS OF HAWAII, IN. S4 Wesf fófh Lf ne + 

New York lf, N. Y. 

SPECIAL LOW 

COW 
PRICES 

JOIN THE FUN! RE A GAGSTER! 

Maybe you'll be a GAGSTER Winner, tool Every winner gets 

a handsome certificate ready for hanging on the wall, plus 

an official wallet -size GAGSTER dtlemberahip card. 

IT'S SIMPLE! HERE'S ALL YOU DO: 

1 
Write a gag line In 20 words or 

less to fit the cartoon below. Use 

the coupon or your own sta- 

tionery. 

2, 
All gags become the property of 
The Billboard Publishing Com- 

pany. Na entries will be returned. 

Send in as many as you wish. 

Name, occupation and address of 
J. e sender must accompany all en 

tries. 

4Gags 
revived by Wednesday 

noon in Chicago will be judged 
for the contest ending that cur- 

rent week. These received after 
that time will be held over until 
the following week. 

¡O 

6'23.36 
Contest Editor, The Billboard, UM W. Randolph St., Chicago 1, 111, 

M1 Caption for Caneton; 

Name Occupation 

Address i 
City State , 

DeWitt- Clinton Co. Olub Show. Aug. 4- 
10. Jimmy Miller. 

Falrtleld- Jefferson Co. Jr. Agrl. Show. 
Aug. 13 -16. Henry McCleary. Packwood. 

oreenfleld- Celebntlon, July 4. 
Logan -Celebration, July 4. 
Red Oak -Celebration, July 4. 

Sibley - Osceola Co. Livestock Show, Aug. 
29-31. Gene Alexander, 

Bfoux Center -81oux Cd. Youth Ftlr, Aug. 
E. Eldeld{e, Orange Clty. 

Thompson- Winnebago Co. Jr. Show, Aug, 
13.15. Dean Nerdlg, Forest City. 

Kansas 
Anthony- Anthnoy Race 1í4L July 18 -21. 

J. L. Robinson. 
Kansas City -Kansas City Rodeo, June le- 

24. W. C. Connor, 
Peabody -Celebration, July 4. 

Kentucky 
Louisa -Homecoming, July 2-7. R. J. 

Dobyns. 
Olive H- Centmmer restful. June 3Jack 
Paducah- Cen[eMlal, Juli 39 -AU {. 4. Jack 

Keller, Columbia Amusement Co., Areale 
Theater Bldg. 

Pa[ntscllle -- Celebration, July 1 -7. 

Maryland 
Lowell -Lowell Commone Celebration, July 

2-4. 
New Bedford -Fire Fighters Free Charity 

Circus, July 16 -21. 
Massachusetts 

Oloueuter -Bt. Peter's Fiesta, June 26- 
July L 

Falmouth- Portugese Fiesta, July 3 -4, Jack 
Coopers 17 ter St.. Boston, 

ra5lSl, Lowell -Celebtion, July 2 -4. 
Springgeld -Home Show, June 18.26. Ssm 

Wasserman. 
New Bedford -Feast of the Blued Sacra- 

ment. Aug. 3.5. 

Michigan 
Alma - Centennial, July I -7. Paul T. 

Hangen. 
Samts- Baraga Co. Dairy Show, Aug, e. 

Donald Lehto. 
Bay City -Brown Swiss Cattle Show. Aug. 

7. 

Barnah Springs - Southwestern Mich. 
neet' Ouerey Breeders' Show, Aug. d. F. W. 

Bruce. 
Charlotte -Brown Swiss Cattle Show, Aug. 

8. 
Coldwater -Brown Swiss Cattle Show, Aug. 

9. 

Corunna - Mich State Holstein -Friesian 
Show, Aug. 3. 

Detroit -Panorama oí Progrwe, June 20- 
July 4. 

Glenn -Glenn Pancake Festival, June M 
July 1. 

Onnd Rapids -Grand Rapids Guernsey 
Show, Aug. IL Donald Kamps. 

Grant -Jersey Cattle Show, Aug. 2. 
Imlay City- Jersey Cattle Show, Aug. 1. 
Imlay City -Thumb Dist. Guernsey Show, A. 1. Harold L. Kingsbury. 
Ionia Swiss Cattle Show, Aug. 10. 
Jackson - Southeastern ADO. Guernsey 

Show, Aug. 11. Lauren Goodlock. 
Jackson- Jersey Cattle Show, Aut. 1e. 
Menominee- Menominee Dairy Show, July 

78. Gall E. Bowen. 
Mldiand -CagWaw Valley Guernsey Show, 

Aug. 12. Osborn Thurlow. 
Midland -Jersey Cattle Show. Aug. 16. 
New'ayg0 -Brown Swiss Cattle Show, Aug. 

11. 
New Baltimore -Celebntlon, June 30 -July 

4. Ted Brousseau, Civic Club. 
Postlee -Central Statu Threehermtns Re- 

union, Aug. 30 -Sept. 3. 
Port Huron -Blue Water Festival, July 9 -18. 

Floyd B. Walters, 14 -19. Harker Et. 
Radyard -Eastern U.P. Jr. Pat Stock Show, 

Aug. 11-9. Wm, Dlekinsoh. 
Wayland -Jersey Cattle Show, July M. 

Minnesota 
EeBIdlI -Water Carnival. June 30 -July 4. 
Braham- Progress Days. July 30 -Aug. 1. 
Edgerton -Dutch Festival, July 18 -19. Clif- 

ford H. Petenon. 
Duluth -Centennial Celebration, Aug. 3.13 

James W. Kling, 219 W. Fist et. 
Fergus Palls- Klddlee Day, July 17.14. 
Gaylord -75th Anniversary and July 4 Cele- 

bration, July 7 -4. 
Mazeppa- Wabash Co. Dairy Days, June 

23.24. 
New Preeue -75th Anniversery Celebration, 

July 6 -t. 
Plainview- Centennial, June 26 -July 
Savage -Dan Fetch Days, July 27 -29, 
Vesta -Vesta Days, June 70 -21 

Mississippi 
Sebastopol -Luke Co. Dairy Show. Sept. 

3 -6. L. R. Anthony. 
Missouri 

Aurora -Legion Celebration. July 4. W. A. 
Oglesby. 

Canton -Lewis Co. 4 -H Show, July 20 -21. 
Gelatin -Davies Co. Jr. Livestock Show, 

Aug. 31. Dec. H. Behold, 
Rlllebcec- HLLlsboro Horse elect & FUlleA. 

July 27.29, Elam Martin. 
Hopkins -Hopkins Picnic, Aug. WM. Oeo. 

L. Hill. 
Linnens ld -0 Settlers' Reunion, Aut. 9.11. 
Roy T. 

Lucerne-Lucerne Stock Show, Aug. 30- 

at8l[ 
pd . -Ke K. 

O 
Baan cFhesartd 

st, June 27 -70. 
Dale A. Merlon. 

Maryville- NOrthweet Mo. Hone Show, July 
11.12. Mre. Lester Swaney. 

Pollook -1 -H Club Achievement Day, Aug. 
4. J. H. Streeter. 

Montana 
Butte-Butte Rodeo, June 28.30. Lewle A. 

Gust'. 
Nebraska 

North Pleite- Buffalo BILI Rodeo, June 32- 
74. Clark Hod, 

Omaha-St Altlo Festival. June 78 -July 1. 
Polur- Potter Rodeo, June 78.34. John 

Alves. 
Wilber- Kolaoa Days, June 28.30. 

Nevada 
Elko -Elko Rodeo. June 29 -July 1. Oreó 

Probers. 
Ely -Nevada Pale of Industry. Aug. 23 -26. 

P. P. Hoovrr, P. O. Box 8gß. 
Renn -Reno Rodeo. July 1 -1. R. A. Peter- 

son. 

New Jersey 
Hammonton -Celebration, July 9 -16. 
Hammonton -Feast of Our Lady of Assump- 

lion. Aug. 13.18. Ralph SanLllli, 221 
French St. 

NEW MEXICO HRDL IIRDLDL 
Winery. Rodeo, July 4. W. M. Hope. 
Gothic- inter- Tribal Indian Ceremonial, 

Aug. 9 -12. Edward 8. Merry. 
Gallup -Gallup Rodeo, June 23 -24. Peter 

J. Rae. 
New York 

Alabama - Firemen's Coure... June 
22 -n. 

Alton -Firemen's Field Day, June 11.13. 
Ralph DeGelleke, Box Si. 

Busei- Firemen's Oala Days, June 2t -23. 
Cooperstown -Jr. tdveetock Show, Aug. 

7.8. C.a.- Holstein Show, Aug. 4. 

Corinth - Firemen's Celebration, June 
25.30, 

Elmle,- Antfque ahow, Bept. 17 -20. 
Feedcsla- Annual Oa1a Week, Aug. 21.23. 

Fire Dept. 
Fredonia -Antfque Show, July 10 -12. 
Lackawanna -Legion Field Dec, July 15- 

23. Edward Aldrich, 544 Ride Road. 
Manchester -N. Central New York Fln- 

men's onvention, Jupe 27 -30. Angle 
Frontal 

Mattydale- Firemen's Held Days, June 21- 
23. Geo. Mundy, 102 Bremen Ave. 

Mayville - American Legion Convention, 
July 4. 

ddeport- 8treet Fair, Sept. 2-3. 
Montauk -Horse Show, Aug. 6. 

Mount Morris -Livingston Co. Firemen's 
Convention, July 17 -21. P. J. Lopez. 

New York -International Housewares Show, 
June 25 -29. 

New York -National Baby's and Children's 
Show, Aug. 4 -12. 

New York- National Home Furnishings 
Show, Aug. as-sept. 9. 

North Tonawanda- WUrlltur Anniversary 
Celebration, Aug. 22-26. 

Celoron- Firemen's Gale Day, June It 
deld- Fireman's Convention, Sept. 3. 

Ogdensburg-National Home Show, June 
27 -July 1. John Daly. 

Poestenkill -VFW Celebration, July 2 -4. 
Ridgeway - Firemen's Convention, June 

22 -23. 
Sarnse lake -Antfque Show, July 31- 

Aug. 2. 
spzingt'We- Firemen's Convention. June 

21 -28. 
Stormyville- Firemen's Celebration, July 

27 -Aug. 4. 
Valette -CentennMI. July 2-7. 
Youngstdwn- flnmen's Convention, Sept. 

3. 

North Carolina 
North Wilkesboro- Celebration, July 1, 

North Dakota 
Almost- Oolden Jubilee, June 23.24. 
Butte -50th Annit'ersery Celebration. July 

17 -16. Otto Hulaebus, Commercial Club. 
Dickinson- Dickinson Rodeo, June 30 -July 

I. Howard Schnell. 
Hillsboro -Diamond Jubilee, June 27 -39. 
Wing -Community Day, June 21. 
Eap- Lignite Jamboree, June 22.28. 

Ohio 
Cadlz- Firemen's Mardi Ora,, June 20 -23. 
Caldwell -c'haman's Pair, July 25 -28. 
Lexington - Boosters' Club Celebration, 

June 19 -23. 
MMmisburg -VFW Free Fair, Aug. 20 -25. 
Montpelier- Ntional Threshers Assn- Re- 

hnlOn, Jures 26.30. 
New Waterford- Flrmen's Street Fair, 

June 19.28. 
Pleasant Cite - Homecoming ?Hansen's 

Fair, July 19.21. 
Warren -Legion Celebration, June 25 -30. 

Oklahoma 
Paw-huska -Osage Co. Cattlemen's Assoc.- 

ell. Convention June 21123. 
Pawliuska -sen Johnson Memotlal Bloat 

Roping, June M. 
Pawhnaka- International Round -Up Clubs 

Cavalcade, July 27.29. 
Oregon 

Albany - World's Championship Timber 

Albany- WIlllamette Valley Ram Bale, 
Aug. 4. 

Beaverton -Beaverton Horse Show. July 
20-21 - 

Clymer- Volunteer Firemen's Convention, 
Aug. 6.11. 

Connellsville- Sesquicentennial. Aug. S -18, 
Robert Welsh. 

Connellsrhle- western Pa. Firemen's Assn. 
Convention. Aug. 18.18. Robert Welsh. 

Enterprise -JM.6r Rodeo, June 30 -July 1. 
Enterprise- Wallowa Co, 4 -H Fat Stock 

Bale, Aug. 23. 
Grants Pass- Oladloloue Festival R Show. 

July 28 -29. 
Medford -Celebration, July 4. 
Nehalem- Nehat Bay Garden Club Flower 

Show, July M.19. 
Portland- Washington Park Summer Festi- 

val, Aug. 11.25 
Rwesurg- Roseburg Rodeo, June 23 -24. 

Vondle Miller. 
Sheridan -Phil Sheridan Days A Rodeo, 

June 22 -24. 
Taft -Fireworks Shows, July 4, 

Pennsylvania 
Clark - Romecoming, July 31 -Aug. 4. 

George Elder. 
Connellsvllle- 8eaquleentennlal, Aug. 4 -111. 

Rey Booth. 
Forest City- Plremen's Celebration. July S- 

M. Rudy Harvattn. ae Ho. Co. Irwin -Celebration, July 
Levittown -St. Michael's Church Fair, June 

28 -July 1. 
Philadelphia -Cahill Field Pair. June 13.23. Sharon- Ftremena Fesllval. Jul. 76.30. 

James Barkrr, J6 Buperlor fit. 
W ullameporc- 8uqulcentennia;, Juty t -14. 

Mickey Pe... S. Williamsport. 
Rhode Island 

Bristol -Celebration, June 77 -July 4. 

Natick -Old- Timers Jamboree, July 23.29. 
Newport -National Home Show. Aug. 14.19. 

A. F .French. 
South Carolina 

Pageland- Watermelon Festival, July 9-14. 
South Dakota 

Aberdeen -- Dlemond Jubilee, June I8 28. 
Belle Fourche -Black Hills Round -Up, July 

3.5, 
Clark -75th Anniversary Celebration, Juna 

24 -26. 
Corsica -Dutch Festival, Aug. 31 -Sept. 1. 
Custer -OoId Discovery Days, July 23-24 - 

Deadwood -Daye of 76. Aug. 3.3. 
Elk Polls -Elk Point Carnlval. Aug. 18 -18. Faith- Annul Stock Show, Aug. 10 -12. 
Pauikton- Celebration, July 4. 
Fort Pierre -Fort Pierre Rodeo. July 4. 

Gregory- Gregory Celebration July 2 -4 

Murdo - Oalden Jubilee Oelebntlle. 
June 30. 

Preaho -Water Carnival, July 4. 

Rapid City -Range Days, Aug. 16 -141. 

Redfield -Celebration, July 4. 

Sioux Palle -- Centennial Celebration, June 
I5 -23. 

Tabor -Czech Days, June 25 -26. 
Vermillion -Old Settleri Picnic, Aug. U. 
Vermillion-Days of M9, Aug. 23.24. 

Tennessee 
Adamsvllle- Adamevllle Hors. & Stook 

Show, Aug. 9. Coleman 8mlth. 
Crossville-Centennial, July 2.7. 

Dairy Lewisburg- Marshall Co. Jr. Dairy A Colt 
Show. Aug. 24 -25. Emerson Burnett. 

Martin- Weakley Co. Dairy Show, Aug. 9- 
10. A. M. Walker. 

Memphis -- Shelby Co. Jr. Livestock & Dairy 
Show, Aug. 9. James T. Gouts 

Selmer- McNalry Livestock A Dal. Show, 
Aug. I8, Mrs. Mildred Petty. 

Shelbyville- Bedford Co. 4 -H Dairy A Beet 
Show. Aug. 10. Mes. W. K. Fly. 

Yorkville -Yorkville Jersey Cattle Show, 
Aug. 24, Lloyd Kuykendall. 

Texas 
Austin- AU,tln Rodeo, July WIS. James 

M. clay. 
Beaumo to eaumont Rodeo, June 2t -29. 

Oui Becker. 
Bellet-Seliebratlon, June 21-14. 
Helton Belton Rodeo, June i0 -July 4, W. 

P. Hamner. 
813 Sprint -Sig Spring Rodeo. Aug. t -4. 

P. Driver. 
Brady -July Jubilee, July 3-4. Jaek Lock - 

leer. 
Bu2k. 

Fr. 
nAt. t- Buteinurnett Rodeo, June 27- 

Gamer- Center Rodeo, July 19 -71. Leo Moc. 
Coleman COleroen Rodeo, July 11 -14. Wel- 

don Davis. 
D Rodeo A Reunion, Aug. 7 -4. 

Nick P. Craig. 
Dublin-Dublin Rodeo. Aug. 70 -Sept. I. 

C. E. Leath -July 
Frederfm. M.g --July Horse Races, July 1- 

4. Wm. M. Pelmeeky. Glar -E. Tex. Quarter Horse Breed- 
er,' s' Show & Rae., Aut 20-21. 

Ham 
FearsHamoshtra 

Rodeo, July 3 -5. 
Fred . 

Houston --flit A Housewares Trade Show, 
Aug. 19.21, 

Kaufman -Kaufman Co. Livestock chow, 
Aug. 30 -Sept. 1. Wm. D. Percy. 

Kerrville -S. Tex. Sheep Dog Trials, Aug. 
1.4. 

Kerrville- Angora Goat Show A gale, Aug. 
1.4. P. E. Gulley, Uvalde. 

Lubbock -Lubbock Rodeo, June 20 -23. 
Orange -Orange Jaycee Rodeo, Aug. N- 

Sep, I. Henry Bland Jr. 
Pampa -Top o' Texas Rodeo & Kid Pony 

Show, Aug. 6.11. E. C. We iIth. 
Pecos -West of Pecos Rodeo. July 4 -7. 

May Stafford. 
Rusk -Lions Club Rodeo, Aug. 9.11. Lae 

Pledger. 
Stockdate-8tockdele Watermelon Jubltea, 

June 22 -23. Joe Meyers. 
Weatherford- Parker Co. Frontier Rodeo, 

Jolt' 25 -28, Fred Slocum. 

Utah 
Ferrol -Southwestern Livestock Show, Aug. 

3.4. 
Richfield-Jr. Livestock Show, Aug. 13.23. 

Vermont 
Morrisville -Celebration, July 4. 

Virginia 
Galax -Celebration. July 2 -7. Elbert L. 

Lundy. 
Staunton -Celebration, Jury 4. 

West Virginia 
Ripley -Celebration. July 4. J. J. Karr, 

Volunteer Fire Dept. 
Terra Alta -Celebration, July 4. 

Wisconsin 
Dale- Featltel. July 13 -15. A. W. Strehlow, 

P. O. Box 1, Waukesha. 
Pond do Lac -Water Regatta, June 32 -24. 
Janesville -Celebration, June 18 -24. 
Kenosha -Jaycee Lakefront Fair, July IQ- 

22, 
Milwaukee-101s. Sports Show et State 

Fair, Aug. 18 -26. Willard Muter4°n. 
Reesevllle -Centennial, Aug. 15 -19. A. W. 

Strehlow, P. O. Box 1. Waukeahe. 
Waukeahe -Centennial, Aug. 15 -19. A. W. 

Strehlow, P. O. Box 1. 

Wyoming 
Afton -Held Day, June 22. 
Fairview -Pioneer Days, July 24. 
Lander- Pioneer Days, July 3 -4 
Laramie --ROM Show & Raw July 13.14. 
Riverton -60th Anniversary Celebration, 

Au. 15.16. 
l -Al 8htriel Amerlepn IndIec Days, Aug. 

3 -3. 
Sh1 

5. 
oehonl- Shoehonl Water Carnival, Aug. 

Worland - 60th Anniversary Celebration, 
July 11 -15. 

CANADA 
Alberta 

Foremost- FOremoet Rodeo. June 21. 
0ardalon- Cardston Rodeo. July 16.17. pert 

Olbbs. 
Clareeholm -Fort MacLeod -CMreaholm -Fort 

MacLeod Rodeo. June 20 -30. 
Ponoke- Ponoka Rodeo. June 20.30. 
Raymond -Raymond Rodeo. June 29 -30. 
Wainwright - Wainwright Rodeo, June 

22 -23. 

Arena Recap 
Continued froto page 65 

lee March 29 -April 7, it was an- 
nounced by Ben Cowan, show di- 
rector. Show formerly was called 
the Midwest sports show. Travel 

Groton- Harvest' Festival, Aug. 21. section will be new next time. Cow - 
uIII City -Heart of Hills Celebration, June all said final reports on the 1956 
Lake Preston- Watermelon Festival and show confirmed that the show WAS 

Labor Day Celebration, Sept. 7.3. 
Marten -Sioux Stamped, July 3.4. 
Midland -Celebration. July 4. 
Mobrldge- Mobrldge RCA Rodeo, July 3 -5. 
Mobridge -50th Anniversary Celebration, 

Aug. 21 -26. 

successful in both attendance and 
exhibits. Despite a blizzard on 
three of the 10 days, the show 
drew more people than in 1955. 

CARNIVAL & -BINGO SUPPLIED 
CATALOGS BEING MAILED OUT NOW 
dE SURE RND MENTION YOUR LINE OF BUSINESS 
MIDWEJ[T MERCHANDISE Coe KANSA SOC ITDY, MO. 
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Work 's Smallest Pistol 
COMPICTC W1rN RaMCOD nNDrauQ 
CMO.ce O( L[aTNtR MOt{1lP Oa BsABrL 

ACTUAL 

sl2f 

rn ek 
Cal,r.. $129.9 
List ... S1.95 ea. 
Attu Ifs she. blasts 
with Ur. report... sega 

ea Oath wUh e bast 

DISPLAY CARD 
MOVES 'EM FAST 
labbe n, Olst rl0ufors, _ 
w ire, wire r phone for auantlty prie.. 
Alto writ for 'Sa CafalOa. 

ÿ & 5- nth,. Co. 
Dept. S. 504 -506 Deaderrck 

NASHVILLE, TENNESSIE 

DICE 

and 

DOMINOES 

POLICE WHISTLES 
and other plastie ,.e .II les, 

Write for free catalog, 

,tZal4? d plastics Inc. 

55 Porter Street 
Providence 5, R. I. 

Successor to The Silverloid and 
Ideal Dk Companlee. 

Free Wholesale Catalog 
CONTAINING 

Expansion Cr Photo 'dents 

Heart Cr Dist Pendants 

Aluminum Chain Idcnte 

Rings Pins Pearls 

Closeouts. Etc. 

SEND FOR YOUR COPY TODAY 
Please state your business. 

FRISCO PETE' 
All Phones: Franklin 2 -2567 

HERE IT IS!!! 
HORSESHOE RING 
IT'S NEW -IT'S TERRIFIC!! 

No. 800 

$2.50 
Dos. 

$27,00 
Cron 
It's. 

Beauty! 

PROVIDENCE RING COMPANY 
49 Westminster St., Providence. R. I. 

SALES BOARDS 
TICKET GAMES 
PULL TICKETS 

BASEBALL TIPS 
HOLDOUTS -KEYS 

SEATTLE GAMES 
219 East Pine, Seattle 22, Wash. 

STORE ROUTE MEN 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set in usual wantad style, one paragraph, no display. First 
line set in regular 5 pt. caps, bal." in regular 5 pl. upper 
and lower case. 

IMPORTANT 
In determining cost, be sure to count your name and address. 
When using Box Number in care of The Billboard, allow 
six words for the address. 
Also induct. 253 per insertion additional to cover cost of 
handling replies. 

RATE: 20c a word- Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED ADS' 
011,011 more attention and produce quicker and greater 
results thru th us. of larger typo and white space. 

Type up to 14 point permitted. No illustrations, revers. 
plates, logos or other decorative material. 
1.point rule border permitted on ads of 2 inches or more. 

RATE: $1 per agate Tine -$14 per inch. 
Minimum $10. 

CASH WITH COPY 
(unless credit ha. been established) 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 
Send all Orders and Correspondence to 2160 PATTERSON ST., CINCINNATI 22, OHIO 

ACTS, SONGS & PARODIES 

ATTE \T10V! AECORDI::C COHPA \LES 
and Artl st s! Send for a free copy of 

taly'pso number 'Gambllnf Glrl.' Suitable 
for Western Jaxz panda. WntC Gunnar 
Bergstrom, 1709 CDerokee St., Denser 1, 
Colorado. 

REFILLS FOR PAPERMATE PENS, BLUE, L \TAODUCT" 
with 

OFFER -FREE "STAG- red `{r n. Dlaek; a for fl; - far f3: 141 .lines No. 1" with your order for "Comedy for 313 
Santa 

Broadway Dlstnbuton, otebook." The all Durpou cometiv saeflle, 1835 B Santa Fe, Long Beach, Calif. L ed' Sts BI C dY S I (D t 
SPARK YOUR FAIR SALES WITH SUM - 

mer white Imported Italian Cerrtnse, n 
down Da/n Don9 Be markup, toil 'In- dn, import,, 5329 Qulney, Chlca[o 44. 

WANTF,IE FACTORY REPRESENTATIVE. 
Sell -dawn Eye Switch. Turns at dusk, off et dawn, used n outdoor nKn', nose dI'Vt., phone DooNs. Nfht Ught 

In homes. Write today. Lfte- Swlteh, Atfer, wtnlr,n. 

'rat i9Wil'Z' Lso, 
tt 

RErL. IalOUS. CH ED 

terent alotan,. Sample free! Lowy, 817 
eroatlway, Debt BJO, New Yora J 1t3ä1' 
NEW FLASHY /XIl' SIGNS, LIGHT RE 

Dectlnt. Illwtrated, color '111'10. 7,000 
vanetlef. óample, IOr; l2. 31; 100 beet 
sellers, fß o teat' U. S. onle Koehler 
335 Goetx, bt sLaula 13, Mo. 1e3Ó 

f3. Imlt ow- ome erv ce 
B îH, "Y: 7613 E. 29th St., Brooklyn 19 N. 
SCREAMINGLY FUNNY R10T'OUSLY 

rouncs'1 Over L0110 " leaver remark,," t1; 

Orrin, 
tuaranteedl Order Today! FA- 

Lo Anteles. 
5851 San Vicente 

1y7 

AGENTS & DISTRIBUTORS 

A BEST BCY CLOSING OUT, BARGAINS. 
áO7 dozen d color elk screened novelty 

T Shtrer; 245 'oxen á color elk 
novelty Satlor }fats; 171 (rose genuine 

17.171:r4.32 
Perlumes. Sacrifice. Husk 
North Kenmore, CWCaio t0 

Illlnola 1e3á 
AGENTS, JOBBERS, /tMH DIrEN, 

l 
doplraorf. 

er; 
Sed onoe 

zen 
'attar 

' 

HIC 

sample box 
and price Hat. EcerDes[ Protlucta, 30 Brooks 
town Ave., K'Innon- Salem, N. C. 

HILLBOOKS, CASH BOORS, SALFSáIEN'S 
Order Books. Fact x1Un[ iti Vrented 

bunneai forms, cotTa°u, forma. Free D 
unpaged catalog Eruo, Bronx 72, New 
York, ch -nD 

Did This Ad 

ATTRACT YOUR ATTENTION! 

Use DISPLAY CLASSIFIED 

A aure way to attract more attention 
and secure greater results. 

RATE: $14 per Inch 

Rule border permitted when Mina two 
Inches or mare, 

EARRINGS - ASSORTED STONED AND gill ored {Sour plus flVo ad t agJ 
w.v.d. 

Dept. Bot124 E'1r ebt., E 
dence 'u30 

FAMOUS MFR. CLOSEOUTS 
Assorted Brooches 11.75 As. 
Summer Earrings, sst. 1.50 dz. 
Stoned or tailored Earrings 200 dz. 
Pierced Earrings on Display 1.50 de 
CDerM k Link Bractleta, acct. ,,, 1.75 d: 
Lord's Prayer Neck age, boxed .,,. 3.00 da. 
Children's Jewelry. boxed, aast. 2.75 dz 
SNOfnY 

n 
Ta 

c ddaed 
s, crded 1.00 da. 

1.73 dr 
cameo seta, .b.°W 7.20 ds 
AnklCta, G.F.. cased J.30 d. 
Tle Slide Sets, aast 4.00 4s. 
Rh7nestone "Misset"," Crosses, 

boxed 4.00 ds 
Charm Braeelelr, sat. LAO tier 
Pearl Necklace ('omettes) 1.75 de 
Summer Sets, boxed 114.30 A 9.00 tlt. 
Send for es on Je e Ilterature other ten 
rifle values on Jewelry of all descriptions ans 
2V^ó deDOnl with order, balance c.o.d. 

SAMUEL SILVERMAN Ce CO., INC. 
1820 Westminster St. Providence, R. I. 

WATCH SPECIALISTS FOR 68 YEARS. AD 
In We, 9 lee watch Sete, 55.93. Catalog of smallest low cost w 17.1 and 73 
[cher end tch set,. Retint bale, (Debt. B.), 580 Fifth Ave., New York. ch -1121 

This is a 

DISPLAY CLASSIFIED AD 

Your Advertisement Displayed 

in a space this size will cost 

only $14 per insertion 

SK1:NK KITTENS, PEN RAISED, DE 
o 

Fox. 
810; white or brom, White Fox, f20 each, 335 pan. 

1. 
C. Ruby, 

New Sharon, Iowa. 

1125 DAY EASYSELLING R.ONG NAIL beautHler (not Do11N or plutiN, sells tike Dd! To ISOxtr pro0t, n e'er [rear. Wnlc Meck Hanufact is Co.. SDlro 7, 
Oklahoma. eh -Ito 
550- 475 --$100 FOR YOU! SHOW FRIENDS 

w type Chnatmas, All Occasion greeting ,..new 
tart: ente, aH[ WrepDlnts, noveHlee. Profita [0 111 Der Dox. Bonus. Write today for Feature hazes on approval. 76 free 

eamDles Personae Chrtnmas Cards, Sta[lon- ery, tree Catalog. New England Art PuD 
Ilehere, North ADington 833 -C. Stases 
10e FUN BAGS, 39 PER GROSS. FREE 
beD[a 

acosr 
Funbá 

Sample, )ob- 
tfaute,t Intl. gee 1422 Poplar, Terre 

ANIMALS, BIRDS, PETS 

ALLEN }LAS BABY BLACK BEAR CUBS, 
Fox, t1s WilexCné D:Ra: iY:r aóiát BIM k Bear, 3100; Ringtail Monkeys, 1135; large Cenatllan Timber %vs; er, 100 Dalr. Bell Allen, Fredenektown, Mo. 
ANIMAL SHOWS - SNAKES, LIZARDS 

Ira ptio te Birds, Gia IncRe 
Reptiles. 

A rite. 1134 . Mlaml Ave., Miami, Fla. Franklin 

FANCY HAIR NETS, 38e SELLER, 38.64 
gross, assorted colors, boxed. Send 2311 

for samples. Rightmxer Industries, 4643 
Boyd.son, Toledo 13, Ohio. 
FAST SELLING MONEY MAKERS! AIE7'AL 

Ile Ironing Board Cover, Pureo -STOPV Ina 
Ba[ many ",Hers, Includln[ 111 r Wien 
Nestfis Producer tDep4 E), Boa 748. pch0.0, 
New Jersey. 1e23 

FREE NEW 
PRICE LISTS OF 

O '`',11111 Ilterature from the faateet 
[rowini CLOSEOUT erspec In the country 
Terrlf le value,. extra special ! I 1 I Boxed, 
asst'. colore. Floral Necks 6 Ear bet, reg 
1388 -nuw 310.80 dors C.O.D. 

KAREN ORI ENAL4 
a3 Ne. MIn St. BrH1o1, Connecticut 

FREE BOOKLET' yfAKE 810 IONEYI 
Sell popular unsatlon al Kter model ale 

Ent: StatsProvlOence. R.xllr.nd, 
B.H 

1e31 

INTERCHANGEABLE 
EARRINGS -REMARKABLE 

5'ou set S pairs to each. Send 114.50 for 
dozen or 824 for 8 dozen deals !'''''' 
Satinactfon absolutely tuaranted. 

BARGAIN JEWELRY CO, 
3348 Harvard St, Brookline, Maas. 

JOKERS FUN SHOPS -FULL CREDIT AL 
lowed on items returned. Jobber. offer 

oa n 
term 

14, Ohls 
to 

o. 
dealers. Eagle SDelalty Co., 

Akr íu30 
LTNINI.NTS, PROFITE TO N37e OTHER 

bottle goods, und for rest. ttuchbery 

tartan& a. Teng. 
1417 Market SL, Ch30 

ATTENTION- SHOWMEN, ZOOS, EXHIBL tors: We have larger d Defter ulec- than e r before fHl your Imms diets needs. Huy where pricer are right and 
Ìm mledlatCU MIDment: Paccx (Clanen Jungle Rata), f33; Prehensile Porcupines, 325; Ira !arse Wlld Cat. f35; Klnkalou rHOne7 Bars), 1130; Azeras Wlld Dogs, 1135: Tayra,' 
1130: Grlsaon. 1133; RcA Squirrls, t25 Delp/ Ag0ut1. 320; Capybara, 1135; Giant An""grb", 
Jaguar. 

tame Julphur-bre íg5: tame Baby Jaguar, ; sulphur -breasted Toucans, Toucanela, f35 pair; Se'Iru Storks, 11150 

lull eolor,a 83; órPggInginVulture r 333; 
Harpy Eagle, SS00. Quetzales, 3200 pals; Rolla, 333 Dalr; Boat -HIINM Hemns, 850 VVlr4 Nit! f50 Dalr; leis, 1130 pair; Laughing Sea Gulls, E40 pair. We can fill four complete nC¢ds In 'r7E1 W'e offer the l and moat colorful dens snakes n the market Including rode specimens. o 

ntlnd In pace from 1125 and up. Con, plats egA',! ezhlbler from 350 antl UD. f50 exhibits free 1 N.A.. Chinese Dragon, 1 lame Tesu, 1 S.A. Alll I B' Boa Connector, 1 e' Anaconda and 6 m Iles colorful snakes. Gila á1",78`:, 
Dlg Box pD to 10 end 

heavy bodied Anacondas up to 18 f[. an 
reek's specials: "Cinnamon Ain.. and Golden Spider Monkey', S25 each;' end 

Tarpon! 
baby Turtles, per hundred. 

Tarpon ZOO, Tarpon springs, Fla. 
BABY MYNAH BIRDS, MAKE W'ONDER- ful talkers, attention getters, 4351 Ba Dy 
Rhesus, 430; Cinnamon, Whiteface, Ring. tells, S35; Squirrels, 820; Pigtail., 850; AI. 
ncan Monkey.. 335. Bronson Birds, 149B Fortgeorge, New York 40, N. Y. Lorraine 
&940. fY7 

FIVE BF,AUTIFUL OUTSTANDING SHET land Pontes, tll fentle to title d á1v1; 
2 are trained Ple irl Porte, 4%tni: Ted 
Reeves, 527 N, Sllverlake AA., Tucson, Ariz. 

LARGE FLORIDA RATTLESNAKES, 310; 
largFe Mocearme e d Copperhbet, I. harmless Dens. 7S snake, Baby Turtles 
d Box Turtles. 53.50 doren; tame baby 

Prairie Dogs, 115; Opossums w'irh babies, 115; 
Armadllloa, 113; "flees Skunks, 1112; 
Yourti Bear 495; Florida Otue. $125: 
beautiful Macaw, 3130: Alltgatore, An8111E 
des !lien.", etc. Roy Singleton, Kallls 
snake. Fla. 

PARAKEETS FOR CARNIVAL, 85e EACH 
Minimum order, 4 dos. Cages, 

B .80 dol. Canastas, Flash cage, Rat,. et NIpp e t Term a: Dut cash, balance 
o.d. Eatab. 1907. National Pet Sup., 

3029 Olive, S. Loula 3. Mo. fY7 

PLE \TY 6NA REM, ALL RINDS BOAB 
Iguana. All[at.' Armadillo., orne6 

Ponds, TtrrtPPlna, Bridger, PraWe Do[a, 
COYOte yP Da. TT Der yVoU DUD +, Ocala, Rata, 
G 

eke Dos é.PFanerll Plÿeian Gdeotior ëC 
skunks, MonkeYa. Pacu, Deeded Llxard, 
Phone 141. Otto Haztln Locke New Braun 
tels, Tex. 1[30 

SALE -PURE WHITE GERMAN SHEPHERD 
Deltas; seldom uen. elcal 

trsln ln[ +¢,Neer Knoff. f/O Circle 
Manch, Naehotah, WL. 

SPECIAL - ELEPHANTS 
Just err Ivsd. Real Indian Assam remala 
bablss (ÑOf fermis/, Lars <holre, All Ot 
Lew C'. 

W. ompete as usual on price end eutllty. 
bane WHIthall 3.40/3 or (after ho.eu 

NEw ßuhII. 470F 
NORTH ATLANTIC i[RTIL IEFR 

CNFM'CAL CO., INC. » sraapw.y, Nw perk 

BUSINESS OPPORTUNITIES 

AHUSEHENT CENTER CONSISTING OF A G'lefesh 
Banntun d' Hft rice Cream Stand. 

Ideal 
to 

7rn° n fn 
q`L'IsT C3e, 

r ; 

C ,I board, Cincinnati 
aHtllCld 

- 

22, Ohio. 
BOARDWALK {AK,'A'r1US - BAL.L./N 

Dart. Penny Pitch, Coke Gama and 

Sh wd d nW 1k oThrux. Ventes tÁmuument 
Corporation, Grant Ave. antl Boardwalk, Scande 

manager. 
J. bsuld Park 9.0íe 

E. Thomas. ,Ber. fez! 
BOARDWALK LOCATION FOR Hl Stryker, good ODDOriunity. Venice Amuse - 

e t Corpora[ion. Grane 6 Boardwalk, 
Scadde Hek 3. J., E. Thoma, mgr. Sea,lde Park 9 -0833. chlr30 
CIRAGE AUTO, FLASHWGHT BATTERIES 

1e. Also 
others. 

gWck cash, ronde ucreta. 
Eleven aNer.. fl. Teycer, Box 12878. Chi- 
cago 80. 

FORTUNE POSSIBLE RAISING GIANT Fd 
basement 

e end Tremend Start Dock- or boument Tremendous lo.,G Fret literature Carier, Farm -F, Plena, G. íy14 
FOR SALE- FRENCH FRY AND WAFFLE 

Concession wt. Nne good Ohio fairs. W'rlte 
York, 2n eaVVlleltre O 

ad 9.'0108,. Job" 

skateig,t tiiced 
Packed with "SELL" 

Priced for PROFIT! 

NATIONALLY ADVERTISED 
It's terrific! High styled Cuff L,nt, 

Full length K.1 Chain . . T,. 
Bar F;ne 

Jeweled 
dnsion Band and 

Handsome Jeweled Wbtoh! ... All 
!usuriously pecked . Sensation 
ally priced! A temple will cony . 
bowl 25/. with order, Balance 

CEL -MAX, Inc. 
582 SO. MAIN ST. 

MEMPHIS, TENN. 

P D Q - World's Greatest 

PHOTO BOOTH CAMERAS 

Ilona F u 11 7 
ruvanteetl. 

Also portable cameras. Writ for detail. 
P D CAMERA CO. 

Iss. W. Corfu Chicago 72, 111. 

CIVE TO DAMON RUNYON 
CANCER FUND 

To Order Your Market Place Ad 

USE THIS HANDY FORM TODAY 

1 Type or print your copy in this spaces 

2 Check the heading under which you want your O placed: 
Acts, Songs, Parodies Instructions, Books, Cartoons 
Agents and Distributors Magical Apparatus 
Animals. Birds, Pete Miscellaneous 
Business Opportunities Musical Instruments, Accessories 
Costumes. Uniforms, Wardrobes Partner Wanted 
Food and Drink Concession Personals 

Photo Supplies end Developing 
Printing 
Salesman Wanted 
Scenery, Banners 
Tattooing Supplies 

O Want to Buy 

SuDP 
Formulas 
for Sale--Secondhand Goods 
For Sale- Secondhand Show 

Property 
Help Wanted 

3 Indicate below the type of ad you wish: 
O REGULAR CLASSIFIED AD-200 a word. Minimum $4. 
12 DISPLAY CLASSIFIED AD- 41 per agar line. One Inch S14. 

4 
Complete IhH euthoNs at!on plank and mall promptly. Classlf led ads must 

atom pa 1í1d by ro IManc In full. DI.DIaY Clanlfied Ads will b billed 
It credit bas been established. 

The Billboard 
2160 Patterson St. 
Cincinnati 22, Ohio 

Please Insert the above ad In 

I 'melon remittance of 

Name . . 

Issue. 

State 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


rCg'. : .. 

86 MERCHANDISE THE BILLBOARD JUNE 23, 1956 

Big gift value! 
5estunning pieces! 

Men's fine matched 
jewelry! 

llwll 
werc r 

um.R laRAgt1 
Marot PRIRL 

NATIONALLY ADVIRTIlID 

1nt. H.,1 

Looks like a milli., 
lets "WWII, wardrobe, No Iva, than 

...lent matching boxier - high slsle.1 
cliff links ... tie War .. , full length kes 
n+dh in pan end.penif, beautiful 

,saN@sl watch.. fine x1...10, hand 
Presentation puç.kad in.luwnruf"leath- 
r,Itr Ines. - 
TERMS 714 with order, baton. CO.D. 

SPECIAL PRICE TO QUANTITY USERS 

HAWTHORNE WATCH CO. 

593 MISSION ST. DEPT. 3S 

SAN FRANCISCO 5, CALIF. 

7 and 10 color specials 
4 -5 -6 and 7 ups 

Midgets,3,000 series -7 colors 
Paper and Plastic Markers 

Wire and Rubberized Cages 

Pencils-Crayons-Clips 
5x7 Heavyweight Cards 

Electric Blowers & Flashboards 

L.pbocrds Made to Order 
Free Catalog Available 

MAIL 
home 

E 

adOr eri( dN 

T 

cgTnY 

-E 
nC 

I T 
MIN 

Order executive will you 
ehow n 

lo 
mlarge profit. wih no nvertmrcd 

eCpee 
andW 

t 

se w 

in 
c Proven Dr 

letter.. 
WI 

explained n [ree confidential letter. Wall 
Impact. Ime., 2108 PeYne Ave., Debt 2b 
Cleveand 11, Onlo. e 

MAKE $26,000 A YEAR; BE A PROMOTBR 
Sell faDUtous Radio Promotions on 30.00 

watt or wore: E. J, Sente 
Mgr., Box 26Bí -B, San Antonio, Tex. 

LIFETIME OPPORTUNITY 

$5,000 to $10,000 PER YEAR 

EARNINGS 
French. available to produce 12MM. 
Brand Meat Spetlaltle. Coast to Coast, 
Seasonable fee for [nnthW and bDound- 
age stage for rrp'uTous s/ idanoa, 
Products you rc9ulh purchased u your 
ors' meanly. You 11 your own 
money. all turnover. Never a dal. 
moment, 

money 
guurn.. ceess or !reM 

ehlae money retunatd. EstaDllMed 1930. 

"EMM" BRAND MEATS 
127 Fort Green Plac 

trooklyn 17, N. Y, 

OWN COLLECTION AGENCY OFFIC 
Pays b1`, free details. Franklin Credit 

Roanoke 7, Va. 
'roe 

RDanS faAlr 
AD 

can bye smote 

N 

Phone Spruce E5470. Seco. 372 Oak 81 
New Haven, Conn. 1t 

RECREATION RESORT 
In the Orarks. On shores of Elk elver, 13otO 
1rlg. awlmrolne, 12 water-Dlgtiea, crafta 
waWr sktlnl. eke. Dance hall, 600 caDaelty 

taverns, Doke bar, cafe, gilt shop, lip 
11 nore atop, 

'horn: 
one in street. lnl 

lonely broom home, Gnssslnt $115,000 
Tear with net Dope from 516.10.000 
Tse3ar. 9 month' operetbn. Prleep 

p1 nnvolçeDat"otk ¢bout i3Or0.13 ÁO1 
down, Details, write 

OSCAR UNDSlTH 
2í4l4 Okla. Natural bldg 

Oklahoma City, Okla. 

KNAPTON BUSINESS BROKERS 

THIS IS 1T- VAPORIZER JOINT THR 
glide. two Garbs, six hundred un. 

frrthing complete, LIMN= Sproat 
1060 Diamond, Grand Raplm. NfcA, 

$350 BUYS ANIMATED ' LUMBERING 
Saw -moll,° " Allee In Wonderland" scenes. 

Excellent for window. flbor or trtle 
mountings, Harvey Ruelle, Hayward, Wb 

BICI A WEEK OR MORE MANUFA 
IN ConCreln inclntrators! Free detais 

wnW today. Cobb >' -K Mfg.. 77 Ridge Ave 
York, Pa. 

COSTUMES, UNIFORMS, 
WARDROBES 

ATTRACTIVE CURTAINS (5x36), M0: NEW 
Clown Salts, it& Feet, Wogs, Comed 

Prove. POIlcemanY driptease outaW Vm 
yleal. Ctrgtn Coats. ,4ír u, Cbor 
Wardrobe; Chinese R, 24, Uno 
forms. Tent Curtains. Wallace, 2157 N. 
Belied. Chicago. 
PANEL R BRA SETS. $3; PASTIE . 30e PR. 

Clown Sors tr 
SETS, 

Tramp 
Comedy Cop OulflW, Top 

Leroy 
Plumea, cheap. Pre. Ills 

hawker. 
Carpenter. 

J. one UNIonk3-9509.' 
WN 

Direct From Manufacturer New Design and Styr 

Loving C`' up 
SALT AND PEPPER SETS 

Each Set Individually Packed With Cellophane Display Window 

$4.00 per dozen sets. $40.00 per gross. Terms. We pay postage if full 
payment accompanies order or 25% deposit, balance C.O.D. 

Please specify whether Gold or Silver Design 

WONDER CREATION 
P. O. BOX 1006 

LOS ANGELES 57, CALIFORNIA 

Merchandise You Have Been Looking for 
Lamp., Clocks, EnemIware, Meusewery, Aluminum Wer, DCe rttl Tlnwa re, Tey2. 
E very king o} Glasiwe n, Blankets, Nampa n, Hatio<ks, Plaster Slum, Flyin. tirtls, 
Whops, Balloons, Haf i, Canes, B.II Gum SDeclals, BIn90 Merc nantllse. 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 

Te Obtan rh. Proper LisNn9i Be bury and S/ab, in Detail YOYr aus4rlsa nd Trp oe doom You An Inrni»d In, 

ACME 
PREMIUM SUPPLY COMA, 
1111 South 12th. St. Louis 4, Ms, 

PITCHMEN * N/ /AfDOCLO * DEMONSTRATORS 
100% Profit -Sell 2 Brand New Items -Cire 1 FREE 

WINDOCLO -New Miracle Class Cleaner 
Brown's Whitewall Tire Cleaner 
KLEERVUE SPECIAL Equ CSss Cleaner 

Be the eiT re euir these Three 'it,/ products. Sena 51.00 nor set or moles and mplele Iiteratu re antl prices, aí.00 <redi,ed ,o your cyder Thii I, ref ' 

TENNESSEE SUPPLY CO. Greeneville, Tenn. 

FOOD AND DRINK 
CONCESSION SUPPLIES 

BE 

B 

N, 

, 

BEST SNO -CONE FLAVORS. 51.60 QUART 

Deaf BSe 117 Market SL CO 
ry o 

Tennearve. íe70 

FOR SALE 
SECONDHAND GOODS 

ABOUT ALL MAKES OF POPPERS -CARA- 
mel Corn equipment, Flou Machines, re- 

Sres 141 S. Hea sedr CLIZTTI. KrMD 

LARGE ELECT, TATTOO OUTFIT. WRITE 
Salyens, 1120 Chaucer St., Berkeley, Calif, 

2 MUTOSCOPE DELUXE VOICE-0-GRAPH 
Machines, used one year: James W. Law. 

ter, 27 CIar4 St.. Tel, 8363, Philadelphia, 
New York. 
8 CAR AUTO RIDE, MINUTE PHOTO, 

Evans Bumper, Wheel, High Striker, 3 
Unitran Telescope. Priced to sell, Watson, 
Huron, Ohio, Ph, 6395. 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

AT SACRIFICE - SIX BOATS, 24 PAS. 

Want Whwsroll Seats, 1 ulel only aise C' ß 
Horse. AH only. Slate condition, prime 
tisse letter. Can W's Rides, Lynde.urst 
New Jersey- íy3 
BUILDING PLANS FOR KIDDIE RIDES- 

Auto, AIWA., 
. 
6100 

e e 
C hapano, Boat ilea , 

PT orW. elreWan. Brt14 

CIRCUS RIDE, FLRETRUCK, GALLERY 

Btg1 .Ì IRIiferre RIO.,, WMeskl Park, 
SvanMlle, Ind. 
ELI WHEEL, NO. 5 -GOOD CONDITION. 

two light rings. ticket (sox, g{ood power 
nnlL Contact 'ice. Mefntyrc, Rt its, Box 
66, Chariot W, N. C. Phone Fol. 60606. 

FOR SALE-LEAD BB SHOOTING CAL- 
l4 eemplte, ready to N art uy i wHö 

t.200 Ilds o! stil. Wall 
Albert_ 

eue 
to husband's death. K.C. Albert Thomas, 
íe$7 N. Chartes St Baltimore I. Md. Phone 
Pissa S451B. íe29 
FOR SALE -1 20 PASSENGER AIRPLANE 

Ride, 573; 1 Car Rido. 6326, No personal 
ChecW accepted. Fred 

big. 
Man St., 

Adena, Ohlo. 'AY ph. 3331. 

FOR SALE 
Sente ladder H Aet Rtggng and hoe 
ell 2 bar ßl{ n{ with a trapeze Cl front, 
all chromed. 

A floor Show Rigging. 
Lovely Sequin and Rhinestone Costumes. 

For Details Write 

THE GASKILLS 
780 Carl St, Burlington, Wash. 

"' SÏIIELRY CLOSEOUTS 

r I E2 -Ttneed rI s tL 
gW . 

68.1 I B- Bzz, aNt gS 24.0 
/ I 

i R -1 -Roper (sakis at4K adze 3.00 I I RMen. atone aní, asst. dz 2.76 
f2100 -Stone neck A ears, bed., Art, 7.30 / 
2166- Stone, neck8 erb.bxd.dz. 9.00 / 
4468 -3 -tees pearl one 

Set. 
13.30 / WI-3- Rhinestone Set ria, 13.00 

W- Irbplece Watch bet. seen 8.86 
8 or more (Ladles' SOr mon). 3.95 

/C1-- Cut[tlnko, Larded, dz. 1.SS 
S4- Trespass, carded, ds.. 1.25 

/P -p -Pearl neclu, Am. made,fr. IS.00 

aTbov e 
" 

a t 
91 

. 

oDf 

a ceny Oe^md elpod 4 bounce c.o.d. A 
NEW ENGLAND JEWELRY'BOYERS 

, 124 Empire SI., Depl., 8 Ptor., R. I. 

,ee®aa,tiaam® 
DIRECT 

EARRINGS 
Tho 

HOTTEST Promotion!' 
ratieno. 

00 

Hollywood 

/er Handsome. 
ern designs' 

/MPE RN e 
:Ti Large a OM14:1: 

Np 

/I, 
. 

C4IAi,1 
G WIm 

iDba,YS 

%SEND FOR / 150 OTHER 
CteeeZeil 

10 PACKARD 
0 e i West lSfh 

FROM MANUFACTURER 0 - 
Year's OA 

Earring - I 
Styled / ' 5 

I 
Mundnds err .lI 

mod- 1 

Com- 7 

%%47: 0 
n d 
le rye 
0 cor plrcsl ^' 

Pear( omw.r ton eombin of Iona 
Many 12.00 Refallen. / 
UNBELIEVABLY LOW 
PRICED of 596.00 croit I 
Am 

Ple 
ic etlVtfun, 150. / 

¡rents 
std S irisa 0 IMMEDIATE DELIV 4 

.fyl's saison ätéo osck- 

ILLUSTRATEOrCATALOOI 
JEWELRY ITEMS. I 

Irae' paler 

JEWELRY CO 
Street, Nw York City / 
Ch ó0g67 

PAPER MEN 
Contact Don Knight 

Par good deal on Kentucky and Tenn - 

ara Mee Farm Papers- Write 

STATE FARM PAPER UNIT 
P. O. Box 210 Middletown, Kentucky 

S 
I 

WE ARE MANUFACTURERS 

P 
MI KInds -PULL TICKET GAMES s c TIP BOOKS eF I Buy Direct Prom Manufacturers at B 

4 Very Very Reasonable Prices. A 
L -Colombia Sales Co.- L 

Sgt MAIN ST., =7,1; Na, W, VA. 
S Phones WhNllnf N/ R. 

FORD RACKS, CHEVY VANS, FORD F-5 
Tractor, 23 dropframe ran. AI condition, 

Menage Horse, educated Poesy, Saddles. 
Sell all, Consider partner for arc. Pitkin, 
leb Monmouth, Galesburg, ix 
HURDY OURDYS, BRAND NEW, IN ORIG. 

mal dbloping crates, ideal music for 
klddle ndeB. r10seOYt pace, f93 earn. KIN 
Amusement Co.. Mt. Clemens, Mlcn. 177 

INEXPENSIVE METAL T R AILE R 
6.6.7[12.10" adaptable, Screened 2'x7 

busness wndow, Lights, water, current 
tseveraU taDS, refrigerator, threedraln stale. 
gril. HMn. Phono 8711. Beiek, Slit 
Midwest. Insiste. Ill. 
MUST SACRIFICE MINIATURE TRAIN. 

ILL¢ new. J coaches. 2011 [t. track Gentes( 
Mrs. Weddle, ]903 Wed Mohawk, Tampa, 
Florida. 
TENT STAKES "FORD AXLES.. 1.500 atzt, fl euh. F.O.B. Dallas. G. B. WII 
Idad, 1,121 2nd Ave., DaUSS, Tex. íY20 

THIS IS A 14 -LINE AD 

FOR ONLY $14 

You can buy this space to profitably 

buy or sell Used Show Equipment 

20 IRON CHAIR STOOLS, 20 SCIENTIFIC. 
Poker Tables m A1 cenditlon; on loca 

lion at Coney Island, Any reasonable otter 
takes all, & Frlgentl, Cold fish Game, Steep... Park, Coney Wand. N. 11, 

FORMULAS & PLANS , 

700 RADIO STATIONS WILL ACCEPT PER 
inquiry advertising of your product or 

service. Resolve big oniere and pas' later. 
Isr 

Aof 
rtaaos 

Rod 116 
ktatructlons "how;' 
Garfield. N. J. 

LOCATIONS WANTED 

WANTED - LOCATION FOR HOT RODS, 
Hot ROd7, Inc., 220 W. 42 51., New Teck, 

N. Y. Ox[ortl 6.3091. eh 

MAGICAL APPARATUS 

BE A MAGICIAN: LARGE PROFESSIONAL 

Dcaao bo 

Dearbor n,Co 
ohk k 

lc 

t 
ta 

YMl, 

o gCt. 

t, 
Iro731la. ndF, 

r eBe: 
í0S9 

h oNw 
. 

op 

FLASHY PACKAGE FOR THEATRES, SIDE 
Shows, Lookbacks, Trick Cards, Books, 

also complete line Bingo Strap.. Paper, 
Pleat. Marken, Finger Flip Car., Cantle, 
Warwick Press, Warwick, R. I. íy14 
NEW 132PAE ILLUSTRATED CATALOG, 

5lntdrcadno, MentaByss. Spooks. H 
Own, H Crystals. Graphology 

radiophone 
mentalist, easily 

c 

oncealed. Brochure, 

Sloth HIgh. Colsumbwe. 
OhiEnterprlxs. 938 

MISCELLANEOUS 

GENUINE CALLIOPE RECORDS ON 75 AND 
45 rpm., 11.10 each ppd. 5 record album 

foDp 
e5 T 

o ria6 
ha 

a2 
n5, l e 

ok- 
lord, Ill. 
NEW RECORDING COMPANY WANTS 

01kí( 
erns.. 

Senited 111Wnt WIW or 
sheets. crusts- Band dual, setu lead 
Bernie 

Roosevelt 
will be returned 

Bernie Roth, B56 Roo2erelt 6L, Gary 
Indiana. íe29 
WANTED - OLD HANDCARVED WOOD 

Merry- GOROUnd Honer, 1nm,ng It71e; 
Dental, 

price. 
b, Dllon., looff Mnrpkya 

Name beat Ron R. Davis, 1915 Alta 
St, Loa Angeles 11, Calif. 

M. P. FILMS & ACCESSORIES 

NEW RENTAL CATALOG 16MM. SOUND 
fltm.. Lowest prices, quality plturea. 

i:ew film krallet alrOM Rogers Ftrx 
Lombard, oll. 1a2ß 

WILL BUY OLD SILENT MOVING PIG 
ors Machine, Lubn, 0" rapt, Se0g. 

Eibon PN1. 
Slides, 

K,peteriou eat. deep. 
Soldes, 

Ave., 
tinkers, 

Don 
Yorkmcs. 

7 Plymouth re, Yoot'eell 

16M31. 3,000 SOUND REELS, SELL DIRT 
¢neap 81{, new tost F.aturcf. Wedarn2, 

Senats War ,Hms. Roston, 335 FHth Are., 
Pittsburgh 24, P. 

PERSONAL 

ARE YOU SEEKING PEACE OF MIND? 
Free correspondence tourne n Catholic 

RUtlOn. Pulbt Inatruetlon Center, Dept. 
B, 2 Columbus Are.. New York 23, of np Y. 

eb 

BUCEIANiri PLEASE CALL ME t Dblrfet 7.0238, WashlNton, D. C., If. 
rardlN Marina Corps Reserve Convent. 
Dance. Ed Pettlns. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

COMIC FOREGROUNDS AND RACK. 
[rounds, Direct Positive Cameras, Papen, 

Chemleals Moon W, Glas. Frames. Photo 
NOVeltuis. Moller SuppllO, 1075 Frankln 
St. Loeb 6. Mo. 1Y1 
FOR SALE-2 D. P. CAMERAS. POSTCARD 

else. takes groups, full length, ií and but 
she photos. Extra good lens Liberty Studios, 
462 W. Broad St., Savannah, Ga, 
10.LARGEMENTS, HEAVYWEIGHT, EIGHT Sz. or fu etferi 

H1s rNo 
npehto el 

k 
s. untlNton NPI. 377 

PHOTO BOOTHS,_ D.P. PAPER, 
Developers, drames, ererythn for lige rZi.V1 'eagrdaha- WriW [or our 

tow paces. Camera to 15tó W. Con 
tea, Chicago 22, DI. stills 
PHOTOMOUNTS FROM MANUFACTURER. 

3x6, $9.800 6x7. $Sr10Di Bx10. $11 /IWs 
7r aq.. 350 t7ren salt Department B for 
olden,sPxplea 

Penn Pnoto'DeDI , GIS 

PLASTER 
Serving Southern Beaches, 

Roadside Gift Shop, 

NU -NAK NOVELTIES 
Waycross, G.. 

6 FREE « -t: Hate 

assortment 
every HmIe 

ortment ordered, 

2811 BEAR: 
Cuddly or 

5,an f.=9 
Full 

noir. 
Wfb.,. 50 

ní in sr, Its $11 Doren. 
$13'I 

IL" norm 
JIWP OR DOLL 

Lt 

bag. 
)1 1%,...40 

atuf /ad TaHata and Rayon i 
CIO., full sin body, 

af- $IS der. In 9resa ISM 

M'nimm 
$6 DI. SPECIALS! 
24^ Taffeta Clown Doll w /pas, j 
10- Plush Scor, asstd. color. 

IN GROSS 
Plush Sifting Doll. 

dr. 

NO extra than,* fer samples. j 
66 PIECES (12 of each).. -$45 

INCI. 6 FREE Crocketty Ha,a 

bend Ier FREE Csaloe and coo +ee 
lises F.O 9., N. Y. C, YS °e doe. bal MG C.O.D. I/ not rata. 

SC 

ACES7 YBroÿAw3 
3231 

A JEWELRY INNOVATION 
Hottest Jewelry 
looms Today! 

Enrarp n-gls tai 
14 

Interchangeable 
melon to match 
accessories and 
Pop-It Necklaces. 

$450 <; ;s [ 

M00101001 POPIT NEDiLICES. DI.. $ 2.25 

FINGERNAIL EARRINGS TO MATCH 

POP-ITS. Gr. 15.00 

PEARL POP ITS. Di 4.50 

GOLD POP -ITS. Di. 6.00 

C.O.D. SPECIAL Of THE MOMIN 

Anorled SINS Pearl Buttons. Or $12.00 
25o0 Deposit, Balance C.O D. 

C.O.D. NOVELTY CO. 
19 W. 34th Street. New York, N. Y. 

Wisconsin 7 -7527 

SLUM BONUS 
1 GROSS SLUM FREE WITH 

EVERY 10 GROSS PURCHASED 

10 GROSS FOR ONLY $9.90 
YOUR CHOICE 

Flogertnps, Combs, Butterfly Pins, 
Hlowouu, Rastere. Whistles. Festken 
Tleklen, Masks, Jumping Beaos, 
Gackere, Fans. Horns. Rubber SDlden, 
Rubber hards, Puf[In[ Clgdrettes. 

Ch?rAirplanes, TIU Puale, Vlnrl 
Charms and To7s. 

Include postage weh Order. 
23% devait with C.O.D. ern r. 

KIPP BROTHERS 
Td/kaleddle VataLtAIJ Sewce /Pó0 
240.42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

P______`_______ 
r 6 -PIECE WATCH SET 

0 Red FI WAIN! 
Profile 

O 

4 
t 

p4 

5 r 
band; C.0 1- nk Wmalchl .,TUI Ion 

0, 

and Ky Chain. In handsome plush I 
loft boa. America's lowest prote. 

I$4.90 ......... 
Semple 15.90 each- / 25Pó dep., bal, C.O.O., F.O.B. Ch.. 

0 STAR SALES CO, 129ñ sg ;;ilAy 0, 

iìjvrvyj:íjj 
NEW 

18" PENNETTE 
100 feet only $4.00 pptd. 
124 PENNETTES 
6 Bright Colors 

SotlsfecfioC GIroaateld 
Discount on 3 or more 

MYRLO COMPANY 
2168 W. 23tb, Cleveland 13, O,, Dept I 
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HAWAIIAN TI LOG 
LOW AS 4'/= EACH 

GREEN OR COLOREO 
LOWEST PRICE' 13E51 OVAIITY' 

it p.t., 
TROPICAL HAWAIIAN CO. DEPT C 

154 Sn, STREET SAN FRANCISCO, CALIF. 

LAVENDER 

"SACHET" 

BASKETS 
hold dried lav- 

ender flowers to gw 
milady's boudoir a 
delightful fragrance! 
A 1I months' gimmick 

and good! 
at 111, sell at 70F 
to $1.00. 

Aroma 
Orel 

of 
A 

lla vpeander NfWmne 
t 

awt! 

IASKET RIGE .O.B. Serttl ) -1110 
Nr.1,w0, $]1.40 per freu. 
bale 

ver ! 
C.O.D. 

tempi ffo 1,3 deposit. 
balane O. Write for full Intern 
merlon, 

03j 6YiS 441 
ATTA WASH. 126 e0YER 

/ S' 

lTU 

a LA R 

l 

C 

eiag , 

w 
r1gl Pnda with 

2.25 ea. / / Also Ve Tubular 
aPlnning Red $:125 ea. 
C AETINO ROD, full !' Lon. tlurdy / flees consrrucr ;on. Cerk $1,15 ea. 0 na aluminu/ 

/m 

ha ntll 
Glau Rpd2.00 sa.!D'u,a Rad2,15 ea, 

0 let doge Iota 

p13PC. AIT CASTING EeT wan CIeR .na O<an $2.75 ea, 

IGRASS $FED Pn of Crabf sert- "A 

/nand 
N laserafs.Y tested !d:' 

Nleh 
sarminarine. 

ilb. Lana, 
heavy Plastie Per 

/b.g 
90 sag 

Attrt .d 
t sex 

Lurae, $3.60 per dz. 
d 

aor. r 
F.O. {. Chi<efo. 
Open Sundays / I Writ. fer FREE LIlthig 

C i 6 SALES 
llw Mllwukar Av. I Chlcafo 1] 111. 

Levin's (atalog Ready 
32 -PAGE FLYER 

OF CARNIVAL AND 
BINGO PRIZES 

Give roullnf Ior wNk e1 Juna ZS e 
ref edtlnss wMn rNUesfing YVf }IN COPY. 

IMI :. FNlher MenkY 
(whlN }hoy tul) 

M.30 Dozen U0.00 Gross 
le Gross N Slum for ULM 

F.O.I. Tern N.We -Postsee g.r.. 
send M% Dep. With C.O.D. Orders. 

LEVIN BROTHERS 
Established 1886 

TERRE HAUTE. INDIANA 

Introductory Offer! 
GREATEST ® THE ON 
T HE LOT! 

Auortad 
l<. .Ifle, 

Gifts, 
S TeYt, alt., 

N a! a 
1,000 PIKES LOT 

KLONDIKE N:wEYurk`dY 

CLEARANCE EXPANSION 
WATCHBANDS 

1/M 12K gold filled front and back. 
Regular rot,' pries, S7.í0 Nch. sate 
rit., $9.00 don.. Sample, und $1.00. 

R D. ROBINSON CO. 
44 IIvIdere Read Grandam, R. I. 

PRINTING 

ALWAYS LOUDEST PRICES, FASTEST. 

Car 
service 

ds, t6 
tlaWr Jcolor 1eí21 Window' 

hundred: 
occasions; 

x28 tire, Pose 
ere for all sdheatve back stick. 
on Bumper Strips, 4sp Lsedes 

Bumper c..d. t13 hundred l Bump $4 
Cards. 0 x25 mche0. holea bunched, 56i 
Hundred. tribune Press, Dept SPAR, Earl 
Park, Ind. JoSa 

QUALITY PRINTING AT SMALL TOWN 
merle.. Letterheads, Envelopes, State 

enu. ate. Send copy for quolatmn. Seer 
cury Presf. Boi 89H, Naren[o, Iowa. Je49 

1,000 eVa TlNVEI.OPES AND 1.000 1:1 
Statement or í S Bo: 022, 

Request Mt. JoM Peer, Bo: a1Y, 
Chattanooga. Tens. 
200 

81,4%11 , 
LETTERHEADS 

bANDlnk 6,4 
Prev, 787 -B L<lth St.. F1100 S, HMb. Jy14 

50 SI<,ill LETTERHEADS AND 50 644 
Envelop.. SUM postpaid. Three line 

Emit, zeme Copy o h. Buck Ink. 
Econoprmt, Box 8]3, Rhlltler, Calif. Jy7 

SALESMEN WANTED 

AD OMA CVEeó 
a ÓL2AMAZIND SIGNS . 

Bigger spot cash commissions; every boon 
7700 a prospect. Low prices for high 
Quality Repeat. Start without experience; 
men, .o tuW F 

rtM 
Ulb . Bory: °De1$ 

5, Chicago e 

GOLDNONE OF 600 MONEY MAKERS - 
Frce Copy Specialty Salesman Ma{arm. 

desk 24-11, 307 North Mlchl[au, Ch1eEReUIn 

SILL 'LAZY MAN'S POLISH:' PIIENOM 
ene! Product and dAds ede appeal can. 

Perfect pitch item. Ads (Or details. Zueco, 
Oree., Cleveland, Ohio. 

TATTOOING SUPPLIES 

A -I TATTOOING MACHINES. WORLD'S 
0inert; bed designs. colon and supplies. 

Face mint Owen Jenes, 110 Wed $4d 
St., Loa An {glee 3, GPIU, JY2$ 

NEW TYPE TATTD0124G AfACHINE4 -- 
Money mahn[ ded{e. outllU, color[, 

concentrated Po x14 sMrp. IL I° 'Lets, 748 Lesley. Rocklord, I1L 4440 

HELP WANTED 
REGULAR CLASSIFIED ADS . Set 

I. usual want -ad style. one paragraph.' 
Ro display. First line regular 5 pf. cap. 
RATE: 2Oc a word- Minimum $4. 
CASH WITH COPY 

Forms Close Thursdays for 
the Following Week's Issue 

A GENT Oo ROOK HYPNOTIST UNDER 
aright only. Handle entire deal. 30.50 

person. Write "Julian:. Box 3131, 
Sarasota, Fla. 

GIRL ACCORDION OR PIANO PLAYER 
to work in trio. Slate experience, lend 

photo and Irloseon. Trwwort"'°° paid. 
eeadey Musle. Port Huron. Mich. 7eJ0 

HAVE GOOD LOCATION FOR TATTOO 
Artist. Fifteen thousand Air Men. two 

PlYdEYi a month. NO shales oc drank. 
sec collect call. Mrs. Bertha GutllL R BO, 
ClartevHle, Tenn. Phone Santo, Tenn., 2273. 

MLad o appenDOUBLE d, due to dlrapinlmet.. 
Lloyd. wire. Wilfred Alcldo, Box 34. Ghent. 
New York. 
SPLENDID OPPORTUNITY POR FORWARD 

thlnkmf muXk4ns to gain valuable road 
experience with chance to Rudy harmony 
and arranging. Sharpest transportation 
available 50 weeks year guaranteed. AU 
chair. please contact. However. Immediate 
need for piano, base and drum.. Little 
John Beecher, 1811 CIW Nall Bank Bldg.. 
Omaha. Neb.. Jñ 
STEEL GUITAR AND BASS PLAYER - 

eaes man must do vocals; country and 
weden: steady location: good ealary. CAR 
B37.Gresn, Owosw, Mich. 
TENOR MAN, ROCK -ROLL STYLE. ALSO 

1'Ntnpet Man. Funny het Pepsi, 5100 net 
dart, 

Lounge, 
wild HID L +a. !ara 

Bewy's Loo: {a, Leks Cbar100. V. 
TRUMPET MAN FOR COMMERCIAL CON 

be. Meat have good entomb lai tone and 
(.71ood. tong location: booked till 

.11r. 180 weekly minlmum toi 
paid. Donat mlercprcarnt canbllltlea. writs 
er wire E,rnle Ray, 118 N. 2113 I., Aparo mnl +40, HIllinge, Mnt. 

WANTED 
ROCK i ROLL BAND 

TOMMY THOMAS, Club Mardi Oras 
Key Weat, pia., after $ P.m. 

Phono 4.1147 

AT LIBERTY 
ADVERTISEMENTS 

Sc a Word Minimum $1 

Similtanca in full must accompany all 
ado for publication in this column. 

No charge account. 

Forms Close Thursdays for the 
Following Week's Issue. 

AGENTS & MANAGERS 
WILL BOOK YOUR ATTRACTION WITH 

yonwring r{onisation. and sell you the 
contracta !or sat pp Ice. Desire connoctmns 
only with fmanclally responsible parties with [ood attractions and clean record: with 
or without telephone promotion, t have 
Derm+neMt liter car, egg ente and kn Ow 
how. I w61 nDmlt reC 00Ce. If you can 

the acme, write e your DropOdtlen. 
Bob Sager, 914tk Fourth, Parkersburg; 
Wert Vlr /Iola, Je30 

GIVE TO DAMON RUNYON 
CANCER FUND 

HOUSE TO HOUSE MEN 
PREMIUM BUYERS 
WAGON JOBBERS 
CARNIVAL MEN 

Make That "Easy Buck" 
with these sensational values. 

G.E. Equipped COOKER.FRYER 
Lar9 bar. Capacity 

$39.95 
$675ee.1: f,;., List Lofs of 

EMPIRE MULTI -USE 
REVERSIBLE WINDOW FAN 
ADJUSTABLE - fits any window 
-double hung-casement -stesl 
<enslrueelen. 
EXHAUSTS sdra air 
FRESH AIR drawn In from eut. 

NO DRAFTS directs air up-Oawn- }rel.hf 
GUI[T leur t" biasing far max, 

vofum 
Ì1FÌe V., A.C. only 

Carries 
1 carton 

servies Prlca fat of 134.95 

;90° h 
o} 

In 
o1a 3 

famed, $10.00 each. 
ALSO CARRY A COMPL[Tf 

LINF OF ALL f FANS. 
C.O.D. 01 Cath tales Only. 

DANAL SUPPLY 
1228 Vine St. Cincinnati, Ohio e! Phono: MAin 1 -9114 

WARRIOR BOYS' RINGS 
IM. DOUBLE HEAD CAMEO 

$1.00 Der. 
!min. 3 doe., 
plus postage. 
Or $f Gr. In 

Gross Lots. 

Aviation Metal, tarni h- proof, anodised 
finish with gold color double -head Omit. 
Cameo. Special ad ustment tits ail 
fingers. ALSO SKUL , SNAKE, IIRTH- 
STONE 'AND SECT BUCKLE RINGS 
AVAILABLE, $9.00 P R CROSS. 

Sterling Jewelers, toe. 
1975 E. Main St. Columbus. Ohio 

SEND FOR NEW CATALOG 

NOVELTIES AT DEEP (UT PRICES r / Finger Traps. Or, $1.00 0 / GÌet BeS rcr. ]ú / 
/Dangling ToYa. Or. 2.75 I 

/Pocket 
come., cr. 1.00 

Fr1S% 
tlpesH wirb order, bal. C.O.D. 

Send for ERE. C -! Carnival Cate . 

You Can't Beat 

BRODY 
for Merchandise 

Ws Carry Complete Lino et 
ELECTRICAL APPLIANCES- Howell.ld 
Goods -GLASSWARE -Clock. -LAMPS -Mimi. Novelties-BABY DOLTS - Boudoir Dolls -PLUSH ANIMALS-Plas. 
tie Goods - CARNIVAL GOODS - Pre 
11111101 Goods- SPECIAL AUCTION 
GOODS-Small Novelties for GlveAwaya 
O4PAO CATALOG AVAI PRSI 

MIND ter Tour Copy Today. 

JAR DEALS 
erizd 

MATCH PAK DEALS 
SAL ESBOARDS 

PREMIUMS 

%fake BIGGER 
PROFITS WITH 

elf . 1Hrson Sivd.,Seufh Send 17,Ind. 

f, /r (oral Genuine 
..DIAMONDS 
1'rí 14 Carat 

OLD 
MoCuNTiNa 

4,4, OUR $99 
R 

ONLY 
PIGS 

FREE r.arrifffl CATALOG 
li0nrsZ?e: ifist 'end =erg.' NNlen 
ally Adv.HNd Watch., Wa }th 
Tand. ItlnrlFlcetlon lands, /rere 1d, Diamond Rlna. Gruen and Hnru waten. 
TORMARK SALES CO., Dep.. Il 
119 West 44th St., New York K, N. Y. 

CIRCUS Ci CARNIVAL 

EXPERIENCED PALMIST DESIRES WORK, 
very ;ehr nchanlmg, exotic, g Ilks. work [Irl show, ale do halt ana hait. 

PhFreone e L 
to 

n 
t 1. Hoes Davis, Ave.. Pa. 

z -esse. 
WORK WANTED BY CARPENTER. EX. 

perlence, circus Sr carnival, motel, kiddie- park; cement alk.. etc., wiles 55S per wash Box 0.454, c,e BWboard. CmclmaU 
11, omo. 

MISCELLANEOUS 

AT LIBERTY. WHAT HAVE YOUT MAN, roils and daughter. Aton 8. F. Toby, 
ace 43, novelty muge... Allal tin 

cana, bottles. etc. Da nee, smdto AH sLIB. 
OBi-tO 

1n all na Llta- 
time m Ali W1Le stnlght. ace 30; daughter, 

t, eomeddnne, Dantomlm0. UD m n% lrlctl7 rober and reliabl, must est 1t or DO 
notice. Hare IIvmL !caller. WHb beat offer. 
AI a.d $aUel. Buhl, Ala. 
DOG ACT, VERY ATTRACTIVE, SUIT - 

able for Rodeo. Fairs, Night Club, Cis 
ens. Will Join on wire, have good trans. 
rieqtlon. 

Rote 
wire. 

9107 Wed 
Plage, S+rawtaFla. 
HYPNOTIST FOR STAGE, PRIVATE 

ppaarttiiJes and lecture demonstration. For 
Inform walls NHga It DIeh4 Po" Of ace soi 4ao4, assure, Wash. nil 
LADY WITH EXTENSIVE BACKGROUND 

In radio and television publicity and pro- 
momticomn v IBb 

Old °Bo . 

0.453, c/o Billboard. 

MATERIAL WANTED AT ONCE. NEEDED for rodai burlesque nesr New Mort Contact BeH Lewis KoDenhseen, 1027 
1L 187 SI., Bronx 58, N. Y. 

MUSICIANS 
Al RINK ORGANIST, MANY YEARS' EX- WI.. bast rinks, wants position year 
Mend Oak; locate anywhere. Address Box 
E-456, c/o Billboard. Clncin.11 99, Ohlo. 

M30 
ALTO, TENOR, CLARINET -READ FAKE; 

Jas. or commercials know hundreds N tines. 314311 a°, 20 8, Carle:, Mobile la, 
Ala. Ga ß.3e30, 

AT 
IBER d NL Eomm r CEa DRUMMER, 

dSUt; wBling and Ala to pI 
Hfü DlcAUlo. Prefer work Ken. . &q7 Fifth Ave.. Keooßsa, Wis. Phone: OLymte 4.4344, 

BASS LAN, GUITAR. VOCALMT, DESIRE 

JOb with plasm or Combo. 
Neat, smile. reliable, union. Write Charles 

Ph.Reynolds. 1. 
1711 S. Madison St., Muncie. Ind. 

3515 
BASS PLAYER AVAILABLE JULY I. IN- 

targeted Rood resort work, ndlus 200 miles 
of New York with permanent group. Name 
background, perwnable, dependable, age 27. 
Barbee, a '.o Oreb Browns note', Loch 
Sheldrake, New fork N, Y. 
DRUMMER, NAME EXPERIENCE. GOOD 

hotel, commercial style. Eine conception. 
Shows no obi.. Good Glln, good habit. 
married. Prefer West location. AMY rea- sonabA Voce ondAered. N rcqulred. 
Contact Mutklan, General Delivery. Local vlile, KY. 
GUITAR. BASS; VOCALS. EXPEtIENCED. 

read, fake, lead, Jars, commercial; young, 
travel; cut or no notice. Don Hun., Bowman Field Ter. Bldg., Louisville 

S. Ky. Glendale 44338. 
PIANIST. MALE, SINGLE, GENTILE, 

trained musician. alone, orchestra, soloist, accompanist, popular, classic, concert. 
Bales, teach. ParlicWars. Boi C4". c, o 
BIUDOard. Clnclnnatl 44, Ohd. 
PIANIST. SINGER AND SAX, DUO, TRIO. 

AB fleta.. musk monain0 k teaching. 
St.. Ph 

mad. Nm1Han, 1441 8. Napa 
St., Phil +delphh. Pa. 
PIANIST. 46. COMBO, DAN. BAND, 

dlow, yeah' expere401 Slate hSours and bar. Mike CNopzero, 401 W. 3rd t, Pitta. burl. Kan. Jr7 

TRIO -PIANO. BAI.q AND DRUSIsMOD- 
r1 wund; plat alt Myle. Ideal for cock tail 

dourer -li Perwn2 !Milo with name ballt. Nrltr. Trio. Y5î2 Main SL, Strati 3.03 
ConnecUcue: 

TRUMPET PLAYER WANTS RESORT JOB after June 
all ro30 n 

f or smmer; 37 7rs o ld: 41 Mt', aFdd 
A L 

Doh 

PARKS Sr FAIRS 

AERIAL ACT. ACROBATIC ACT, JUG- 
glmg +el. girl revue Ilse. VartelY AHlat. 

4036 Oliver SL, Fort Way6., Ind. Phone 
H -3196. 
BALLOON ASCENSIONS, PARACHUTE 
Maroyyes, 

Parks, Fai r C el6el1 

1b 

n t$0 o 

onoYsf t 

l 

A NAOA tHhaa =1474, 
Muncie. Loa. one 0 

. 

r 

Ja4 
BALLOON ASCENSIONS, PARACHUTE 

JumplI, for perks, fain, celebntloso. 
Clouds O. 3061 B. Den° °. Ipolan 
spells !1. Ind. Jy71 
HERE IS A PUBLIC APPLAUSE WINNER 

which MP been featured by Foi Movie 
tone, The Death Plunge Into Sulfide Pool. 
Some really peu out an Ihls one and others Sr. momentarily held in a state of Nock 
Tres 

=me: earn, 
server It w drriflc. It's 

dynamic ate t H there' ever w0 one 
and boun0 to mate tour C <lebration the 
talk of the town. ?I McDonald, inter 
national H D 

Warren. 
Tel 458 

Laltlpbler PLes, Warre:. Ohio. Tal. 43337. mw 

VAUDEVILLE ARTISTS 

AVAILABLE! 
Man 

' LIA 
to 

F EMATA,m- 
[0m. 

f mMend. age 
alf ene Inimitable voleeS 

x 

! 

Inexplicable ue. previouttlY 
unknown, Her Ulep figure n 

n ello original fe art daring. Owing inflow ace 
y 

Portlable crre. 
she p'son us avallDe feature 

md . Orchlrtn. 
14 2 c°411`71:41: 

Richmond. Y.. 

WANTED 
SINGLE COPIES OR BOUND VOLS. OF 

The Billboard 
(1939-194D 

For research on history of the 
Mtertainmot industry. Write, Giv- 
ing dotes f Issues and price. 
&Ail 1301, 147 Madison Avenue 

New York 17, N. Y. 

MEN'S 
WOMEN'S 

New 
Stylst 

LIKE 
NEW! 

ASSORTMENT OF 

10 for $69.50 
rs.mple w.r<h 

ía.931 

Choke Let- 
$49 Famous WATCHES, E for wl, aaN4.. ,w. 

Special Close -Out: 
Men's Elgin, Waltham 

WATCHES $6,45 
WHILE THEY LAST v 

cemelNply retenait ignea. 
Compdn Ife, ?.adsian bassi. ár.remed. 

WATERPROOF 
118IN, BULOVA, BENRUS 

WATCHES WITH EXPANSION BANDS 0 
GUARANTEED 

and re- 
.75 dHlonad Hka NEWT 

8 ?X e mot ana pa :lef 
WholNal only. 23% with order, balancal 
C.O.D. !.day oney -bck suaranlee! 
W.Send 

money order e ce rii l,ed shark 
1711 wader ro avoitl tlersY In thiPmenl..: 

'. 5OO GLOSSY 

PICTURES 
(grand New Collection> 

Uncentered Peste Pr,. Files 
of N011ywe iles 

leMirg 
Figur 

PEK PNts =rapts, 

1115 s s.7s, 
4x5 

LOGG .red wallet sae 

F ONLY 1 POSTPAID 
Yw've never seen anything 

like this breathtaking bevy of lovely beau., 
ties. Daring, ueretouched snots of Holly. 
woods most gorgeous figure models in 
every imaginable pose. SO two pictures. 
alike. You must find the kind of picture. 
you like in this neverhetore. offered group 
or your money refunded without question. 

Pli UNLIMITED, 1124 N. La Ina 005. 
Dept IBA, Heltywad 3$, Calif..* 

NO RÌkK COUPON 
Nn WFnkd Dept. IM{ 
1nNo. la gee A. Dope. NWr-ad 3O, CAfan. 
Do.r sk: rl.., rva, ma yew gum r.IkctKn seo rin,r 
nvdies by eden mall. 1 erklew sINY ft.w w, vil Nr'^ee 
N me 

Add 

C. y 

Take the lines of 
least resistance with 

NAME BRANDS 
THE HOUSE OP 
NAME BRANDS 

SUP., 
All it stocked for 
Immediate pick up. All 
d 
rart snippre r 

+r elveá: 
WHOLESALE ONLY. 
fend for Hr c falof. 

I).tVI S CORP.. 
145.8.N',rlSih Sn.c hw.-YO, f1 N 

5 CHARMS IDENT BRACELET 
For Girl. YOUnr 

dies and Grand 
others to hnev' e - 

gravcd, sel 

tbeo- lovár n 

FuII Ib,e Idenl l'hpis Blc. 
D 

Ca -h +am 
le 
ra 

orerdler 53.011. 
LAY 

NOVELSTTY 
A 

CTE O. 
Rosi lrW al 31, Mae. 
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VENDING MACHINES 
Communications to 188 W. Randolph St., Chicago 1, III. JUNE 23, 1956 

Germany Seen as Mfg. Center 
For Europe Vending Trade 

Difficulty of Importing U. S. Units, 
German Facilities Are Big Factors 

NEW YORK- -The Lerman hot 
and cold drink machine industry, 
both on the manufacturing and op- 
erating level -is due for tremendous 
growth this year, according to 
Horst Sommer, German coin ma- 
chine executive who completed a 
business trip to this country Thurs- 
day (14). 

Sommer is sales manager for 
Schwelmer Eisenwerk Muller & 
Company, German vending .ma- 
chine manufacturer, and European 
representative for the Food En- 
gineering Company, manufacturer 
of a cup milk vending machine. 

He said that Schwelmer is cur - 
randy making a six- selection (four 
selections of coffee, one hot choco- 
late and one soup) powdered in- 
gredient hot drink machine and a 
four-selection (three carbonated 
and one non -carbonated) cold drink 
machine. Both units have been in 
production for two months. 

Vending Center 
Sommer feels that West Germany 

will become the vending manufac- 
turing center for Europe and that 
European manufacturing will out- 
strip the American export business. 

Most European countries are not 
in a position to buy American ma- 
chines in any quantity. It is simply 
a matter of not having enough dol- 
lars to buy the equipment. The 
only European countries that do 
have the money are Germany, Bel- 
gium and Switzerland. 

Most Western European nations 
belong to the O.E.E.C., which is 
an economic treaty organization to 
encourage trade among European 
nations. Thru this organization, It 

is possible for machines of German 
manufacture to be shipped to Eng- 
land, France and Italy, countries 
which would have difficulty get- 
ting dollars for American goods. 

Country of Origin 
Also goods must be labeled as to 

SAVES $$ THRU 
NEW LOCATION 
PAYMENT PLAN 

COHOES, N. Y. -By issu- 
ing location commission checks 
on a quarter, semi -annual and 
annual basis, Buy -A -Pack, Inc., 
here has realized a tidy sav- 
ings in operating costs. 

The more eliminated the 
Issuance of 8,700 checks a 
year plus all the bookkeeping 
work and mailing expense en- 
tailed in the procedure of 
monthly payments, Charles T. 
Desormeau reported. 

We formerly issued and 
mailed about 1,000 commis- 
sion checks monthly," Desor- 
meau stated. But one month 
we included a letter and re- 
turn post card requesting 
customers to accept commis- 
sion checks at less frequent 
Intervals." 

Explaining the reason for 
the proposed change, the firth 
offered locations a choice of 
the three methods of pay- 
ment. "Response was grati- 
fying," Desonneau disclosed. 
Only 5 per cent insisted on 

monthly checks; 53 per cent 
quarterly payments; 16 per 
cent semi -annual and 28 per 
cent annual checks." 

He concluded by adding: 
Sire did not lose a single lo- 
cation in the move." 

their country of origin, so it is dif- 
ficult to transship American goods 
from countries with dollar sur- 
pluses to countries with dollar 
shortages. 

Thus, all these factors work for 
the establishment of a strong 
vending machine industry in Ger- 
many. The Germans have the in- 
dustrial facilities, the skilled work- 
man, a fairly low wage scale and 
thousands of industrial plants 
which can be used for test loca- 
tions. 

Two of the largest plants in 
Germany -the Volkswagen factories 
in Hannover and in Brunswick- 
will soon be used for test locations, 

Sommer said. The Hannover plant 
employs 5,000, while the Bruns- 
wick plant has 3,000 workers. 

150 Machines 
Plans call for the installation of 

150 vending machines in the 
Hannover plant. The machines will 
be inside kiosks, with 17 machines 
to a station. Each kiosk will have 
cigarette, sandwich, soft drink, 
milk and candy venders. All units, 
except the milk machines, will be 
of German. manufacture. The in- 
stallation will cost about $120,000. 

Sommer explained that every 
type of machine available will be 
tested on the location so that man - 

(Continued on page 91) 

Candy Bar Venders 
Sales Up 8% in '55 

Vending Increase Tops All Other Outlets 
In Nation, U. S. Commerce Dept. Reports 

WASHINGTON - Vending 
machine operators bought and sold 
more candy bars in 1955 than in 
the previous year, while general 
sales of bar goods to all other 
outlets were practically at the 1954 
level. 

The U.S. Commerce Department 
reports that sales of bar goods to 
vending machine operators in- 
creased 8 per cent in 1955 over the 
1954 total, while sales to most 
other outlets increased in smaller 
proportions. 

Total increase in manufacturers' 
bar goods poundage sales was 0.5 
per cent, while dollar value in- 
creased only 0.1 per cent. 

An increase of 6.3 per cent in 
poundage sales of non -chocolate 
bars, and a 7.6 per cent in value 
signify the continuance of the 1954 
trend. 

5 -Cent Ban Down 
Manufacturers' sales of 5 -cent 

bars decreased 3 per cent in pound- 
age and 4.60 per cent in value. 
Sales of 10 -cent ban decreased 
less than 1 per cent in poundage 
and dollar value. 

Sales of bars in price classes 
over 10 -cent per bar at the retail 
level increased 70 per cent in 
poundage and 66 per cent in value. 

Five-cent ban constituted 65 per 

Arnold Leaves 

Union News 

Vending Berth 
NEW YORK - Robert A. Ar- 

nold, in charge of national vend- 
ing operations for the Union News 
Company, has announced his resig- 
nation. He said that his plans will 
be announced in July. 

Arnold has been with Union 
News Company since 1948, head - 

.ing the Southwest Division (Kan. 
sas, Texas and Oklahoma) from the 
Dallas office. In 1951 he was 
named assistant to the Midwest 
Division vice- president in Chicago 
and two years ago was named head 

( Continued on page 91) 
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cent of total bar sales value in 1955 
while 10-cent bars comprised 24 
per cent of the total. Bars selling 
at prices over 10 cents comprised 9 
per cent of total bar sales by manu - 
facturers. 

During 1955, manufacturing 
confectioners sold an estimated 
2,724,000,000 pounds of candy, 
with a value at the manufacturers 
sales level of $1,031,000,000. To- 
tal-wise, this was 16.6 pounds con- 
sumed per capita, up slightly from 
the 16.3 pounds of 1954. 

TASTE DIFFERS? 
SMOKE'S ENDING 

WASHINGTON - And 
now the cigarette snooker will 
be "notified" his smoke has 
about ended because the taste 
will be different. 

Patent No. 2,746,890 is- 
sued by the United States 
Patent Office last week to 
Lanus Sr Bros. Company cov- 
ers a method for changing the 
taste of a cigarette's last inch 
of tobacco to "inform" the 
smoker he has about reached 
the end of his cigarette. 

The method was invented 
for the Richmond. Va., manu- 
facturer by Henry M. Legler. 

Mercury Bows 

New 11- Column 

Cigarette Unit 
CLEVELAND - Development 

of a new cigarette model, the Mer- 
cury 460, 11- column vender fea- 
turing a three -pack display window 
and a 460 -package capacity, was 
announced by 'Mercury Vendors, 
Inc. 

The new machine, the manufac- 
turer announced, can be serviced 
without special tools or equipment 
as the major component parts fit 
together without a screwdriver. 

Sixtyiinches high, 3254 inches 
wide and 11 inches deep, the "460" 
Will verid regular or king size ciga- 
rettes and permit dual pricing in 
all columns. It is also available 
with an electric coin totalizer for 
full coin combination vending. 

The display window is illumi- 
nated with fluorescent lighting. 
Cabinets are available in a choice 
of scratch -proof Plextone, wood 
grain or baked enamel finishes. No 
price was announced. 

III. Operators Form 
State Association 

By BILL MASLOWE 
CHICAGO- Announcement of 

the formation of the first State- 
wide association of Illinois auto- 
matic merchandising operators was 
made this week by Bernard J. 
Kiley Jr., head of Airport Vending 
Service, Inc., one of ire founders 
and temporary president. 

The new organization will be 
known as the Illinois Vendors' 
Association with offices temporarily 
located at Kiley's headquarters, 
1144 South Kostner Avenue, Chi - 
cag.o. Corporate papers applying 
for a charter have been filed with 
the secretary of state's office. 

Primary objectives of the asso- 
ciation are to promote the expan- 
sion of the industry and to combat 
unfair legislation and taxation, 
Kiley stated. 

Temporary officers were elected 
at the first meeting of group May 
28 at the Bismark Hotel here at- 
tended by representatives from 45 
firms thruout the State. 

Association Officials 
In addition to Kiley, Norval 

Rader, Automatic Canteen Com- 
pany of America, was elected vice - 
president; D. C. (Dinty) Moore, 
D. C. Moore Automatic Merchan- 
dising, Rockford, Ill., secretary, and 
Warner G. Sylvester, Sen' -U Vend- 
ing Company, Geneva, Ill., treas- 
urer. 

George Larsen, Chicago, for- 
merly of the National Automatic 
Merchandising Association staff, 

was appointed executive director, 
and Norval Hodges, Urbana, Ill., 
was retained as legai counsel. 

The newly formed association 
already has started to work on an 
amendment to the current occupa. 
tional sales tax law, which it plans 
to present at the next session of the 
Illinois Legislature that convenes 
in January, 1957, Kiley reported. 

According to Kiley, the Illinois 
Vendors' Association's amendment 
will request that no tax be paid 
on sales under 31 cents. Operators, 
unlike other retail outlets, cannot 

(Continued on page 91) 

Cole -Spa Line 

Has New Design 

Slate Showings 

I 

CHICAGO - Cole Products 
Corporation announced it will hold 
a series of introductory showings 
of its redesigned Cole -Spa Special 
line of one, three and four -flavor 
cup venders. 

All showings will be from 9 a.m: 
to 9 p.m. The Chicago showing 
was to be held Monday and Tues- 
day (18 and 19) at 560 West Lake 
Street. The St. Louis showing is 
set for Wednesday and Thursday 
(20 and 21) ìit the Coranado Hotel, 
formerly the Sheraton, with Rich- 
ard Cole, vice- president; Dennis 
Nagy, engineer, and George Grue- 
ben, divisional sales manager, in 
attendance. 

Other showings are scheduled for 
Cleveland, Nashville, Minneapolis, 
Detroit and Kansas City, Mo. Dates 
and sites will be announced next 
week. 

Featured in the redesigned line 
is "Frigid Heart" cooling, a sys- 
tem that will produce instant cold 
drinks, according to Albert Cole, 
president. 

The line has a hammertone 
green finish and has a three -color 
illuminated display panel. The ma- 
chine has cooled dispensing valves, 
two operational relays and a one - 
third horsepower compressor. All 
units have 750 cup and 1,500 drink 
capacity, Cole stated. 

Auto. Caterers 

Sells Operation 

To Auto. Merch. 
NEW YORK - Automatic Ca- 

terers, Westbury, L. I., full-line 
vending firm, has sold its operation 
to the Automatic Merchandising 
Service, another full -line firm 
headquartered in East Meadow, 
L. I. 

Cray Wilson, of AMS, becomes 
one of the largest full-line opera- 
tors on Long Island with the ac. 
quisition of 100 major pieces on 
30 locations, mostly industrial. 

Three partners in Automatic Ca- 
terers were Joe VVeicstein, Mike 
Brecher a n d Walter Strauss. 
Brecher will concentrate on his 
theater vending operation in New 
York, and Weinstein, a former ice 
cream operator, is now connected 
with a wholesale ice cream dis- 
tributor. Strauss has not yet an- 
nounced his plans. 

Instant Pancake Batter 
Considered for Vending 

NEW YORK -The C &C Super 
Corporation, manufacturer o f 
canned carbonated beverages for 
the vending trade, will soon intro- 
duce nationally an instant pancake 
batter packaged in pint milk -type 
containers. 

Walter Mack, C&C president, 
said the corporation might con- 
sider marketing the new product, 
called Batter Up, in milk venders, 
particularly those located in out- 
door stops and apartment house 
lobbies. 

The product ahould be able to 
be vended in any machine which 

dispenses milk in pint containers or 
larger. The retail price, however, 
is 35 cents, which means that two- 
selection venders (the other selec- 
tion milk) would have to be set at 
25 cents and 35 cents. 

20 Cakes 
The instant batter requires no 

other ingredients. The cook mere- 
ly pours some on a hot griddle to 
make flapjacks. A pint container 
yields about 20 three -inch pan - 
cakes. 

According to the manufacturer, 
the batter packages will hold up 

(Continued on page 91) 
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Commerce Dept. Vender 
Report: A Big Future 

WASHINGTON -- Automatic 
merchandising will be an increas- 
ingly convenient and profitable 
method of retailing relatively low - 
cost items, and of supplementing 
the selling of salespeople on re- 
petitive, impulse sales of conveni- 
ence goods. 

This future outlook on the vend- 
ing industry was pointed out in a 
summary of information on auto- 
matic merchandising in the Busi- 
ness Service Bulletin BSB -151 
issued by the U.S. Department of 
Commerce here. 

Looking into the future of auto- 
matic merchandising, the article 
stated: 

"A gradual increase is to be 
expected in the vending of mer- 
chandise other than food, bever- 
ages and tobacco products. For 
instance, low -price items to be 
sold thru machines after regular 
store hours, possibly thru venders 
fitted in door panels or display 
windows...Venders will help the 
store handle peak sales periods and 
simultaneously provide prompter 
service to the customer." 

Further, the article declared, 

automatic merchandising is likely 
to influence preçonstruction plan- 
ning of various types of retail 
stores. It reported: A. department 
store recently constructed specified 
the exact locations of the vending 
machines, and made special provi- 
sion for all necessary electrical 
and water connections required 
for installation." 

The 10 -page bulletin available 
for 10 cents from the U.S. Depart- 
ment of Commerce, Washington 
25, and its field offices, includes 
a brief history of the development 
of vending machines; a summary 
of salient features of automatic 
merchandising - manufacturing, 
merchandise supplies, operators, 
locations owners, contracts and 
future outlook. 

Much of the material printed in 
the bulletin was adapted from 
articles printed in Vend magazine. 

"While there are undoubtedly 
opportunities for men of ability to 
enter the industry," the article re- 
ported, "success will require skilled 
salesmanship, mechanical aptitude, 
infinite attention to detail, and the 
efficiency necessary to operate on 
small profit margins." 

Low Price Sales 
Continuing, the article reported, 

pytthweft 

BRING 3 -WAY PROFITS! * Soup customers drop leads of dimes 
into Keeney Soup Venders while coffee 
drinkers pour coins into Keeney Coffee 
Venders. And, the Keeney Snack Vender 
is an absolute "must" with any hot or 
cold drink machine! 

Keeney's 
HOT 

SOUP 
VENDER 

300 -Cup Capacity 
ALL- AUTOMATIC 

with 
3 Selections 
of Hot Soup 

USING ALL DRY 
INGREDIENTS 

Red m 
Gold Hommrleid 

SIZE: 'al 
Keeney's 130'w.u)5W.Rsa'M. 

NOT COFFEE VENDER 

Keeney's 

SNACK 

S12E: 
Noohol Gold Colo, 19' /'W.151/2 

SIZE: 10' W. x Red sr Geld HemmoINd 
10' D. x 36' H. 300 -Cup Capacity. All 

Attach to or set dry ingredients. Price, 
beside any hot Con be set from Sc to 
or cold drink IOc. Returns change vender. 

_ 
automatically. 

7re% FOR FREI CIRCULARS TODAY! 

J. H. /r-ie d CO. INC. 

2600 W. FIFTIETH ST.. CHICAGO 37, ILL. 

VENDING 

EOUIPMENT 

BRINGS GREATER 

PROFITS 

Gel Your 

Share With 

NORTHWESTERN 

5c 
Package 

Gum 

Vender 
This aims . 

a dr le . re 
sat for bit gam 
prelims. A rolt- 

g ar<ha.dhln0 
drum wdh Nre Bunn vanes ref1 
01 l'3 f/ 

cis 
pecks. 'Nhidome" writy top 

complete 
tiles. 

this for cam cf 
and ether NORTHWESTERN mo My 
makers today. 

THE NORTHWESTERN CORPORATION 
26236 East Armslrohg Et., Morris, 111, I 

MANDELL GUARANTEED 

USED MACHINES 

M.W. Meal 6l' le or s< {ILII 
N.w. las If i N Cam4 I2.N 
N.W -] If P.K. 7.tII 
N.W rue If a. 
Columbus K sulk ..9E 
Silver Klnit if DAL 1. MBN. 7.49 
ABT Gunge 7480 
Acorn Tor N LSO 

MERCHANDISE O. SUPPLIES 

ISlachlo Nula, JumOO tr.." Pistechio Nuts, Large TYIIP 
Pistechlo Nut >, Vntlor'f MIR 
Pisf achle Nuls, Sheik 

{ 
.7: 
.711 

Cashew Whole Al 
Cashew Bulls .N Penuh, Jumbo .43 MiC.d,37 Mixed Null' J7 
IVrZeLers, IIN 4t. .70 
Raineaw PNnVM 32 

=Melt" S..n .37 
Jelly Beane .78 
Licorice Gems .70 LaN/s simtlr /e M. 4 M.1. OSO N. .10 
Assorled Fru11 CMrmy IN M. .... A7 

Rein Blo 8.11 Gum, Al M. { .N 
Rain Blo Ball Gum, 140 11., 170 

ct., 210 <t. .78 
Rain Blo Bell Gum, 100 N. .37 

200 1b. 
pmiin 

mm 
B 

nGyldm. a NI 

Adams Cum, ell flavors, IN .43 
N WrigteY's Gum, ell flavors, 1 et 

,.l's 
N 

Beers -Nw, 100 cr. 
MraheY's Chocotale, ]01 ct. 1.40 

Minimum Orear, ]S Box<e Aiaerlfd. 
Cemplete IiM of Parts, Supplies, Slands, 
Olobes erackers, Charms. Everrthin9 
for the operator. In Deposit, eal.nce C.O.D. 
STAMP FOLDERS, L{w{ll Prim Writs 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
- . -..',rte St., Né. York IB, N. 

LOnmv t.ó:57 

an executive of one of the nation's 
largest department stores recently 
stated be doubted that his store 
could show a profit on items with 
a selling price of 28 cents or less 
because of today's high operating 
costs. 

"...Automatic vending machines 
have been used successfully in the 
sale of low -price merchandise," the 
article stated. It listed four ways: 

1. By making sales during off - 
hours when manual selling is not 
available. 

2. By supplementing the efforts 
of a sales clerk during busy pe- 
riods. 

3. By permitting reduction in 
the hours a sales clerk is in attend- 
ance without loss of service to the 
public. 

4. By replacing retail sales- 
people in the case of certain low - 
price items. 

Also printed in the bulletin is a 
list of publications directly related 
to the vending industry and where 
they can be obtained. 

New Onion Soup 
Bowed by Barvend 

ESCONDIDO, Calif. - Cream 
of onion soup has been added to 
the Barvend Foods, Inc., line 
manufactured especially for the 
hot drink vending market, Roland 
Finch, general manager announced 
this week. 

The new instant soup blends the 
flavor of cooked onion with whole 
milk, Finch said. Barvend's line 
includes chicken, beef, onion, green 
pea, potato and tomato soups. 

Cleveland Coin 

Machine Exchange, Inc. 
Northwestern Corporation 

Distributors 
_029 rro. poet Ave. Clcvcl.tnd. Ohio 

To. I.6TIS 
Write for prices. 

WE HAVE OAK'S NEW 

T. T. VENDING SALES (0. 
2659 N. Racine Ave, 
Chicago 14, Illinois 

OAK MFG. CO., INC., CULVER CITY. CALIF. 

w _ 
New -For Additional Income 

ADVANCE AMCO® 

HANDY POCKET (OMB VENDOR 
Dispenses a Quality Comb for 10c 

A typical product by Advance known the world over for the 
best in vendors. Provides a highly appreciated location service 
and fits in well on location with other vendors. Built to last, 
to deliver a comb for each coin deposited and is guaranteed 
against mechanical defects. 

lta 

. . SPECIFICATIONS 
Sturdy ll steel coaMructlon, 
fine white mmthellc enamel' Drs. 
IA, silk rreen .n blue letter. 
Mg: height 33yá ", idth 456". 
ehIPPM weleht 22 lb. i have nd 
Neck. on top: coin mechanism 
gives rood coin delectlom cobs 
returned when machine V empty. 

be lock. 
with different key0number than kv no: 

m ea.ety :r m 
^ long. lt" wide. 7/ 64 thick. 

Prices quoted ere Mt. F.O.B. Brooklyn 
oeposie required with order - balance C.O.D. 

Immediate Delivery on Machine and Combs. Order Today! 
Write for Information on other type, of vending machines A merchandise 

J. SCHOENBACH 1645 Bedford Aye. Brooklyn 25, K. Y. 

PRICE OF MACHINE 
10f Operation- Each 
IIt 

11 
x24.10 ] fo 1.30 

1] fe a9 1a.OS 
l'0 w mon 1].60 

PRICE OF COMBS 
a.e,s 

1 fe 2t gross 1].SO ur04aroaa ].2S 
a0 te 1N grofs 3.g0 

ONLY THE BILLBOARD- 
among over -all entertainment w..kk.s -k member of lie 

AUDIT BUREAU Of CIRCULATIONS. 

_.,o a ______..___.______________ ...........y 
TWO BIG MONEY-MAKERS !$ 

VICTORS Victor's Famous d 

SUPER 

0014 
BABY GRAND i 

MART 
Equipped With 

VENDORAMA PICTURE CARD VENDOR ü 
Tr,sdo Markl Vending beautiful, Into reillnf cartlf Imu4 r+y. syf 

fneouslY wglh eIl of gum. 
i< 

1 
''Symbol of LARGE CAPACITY- / 

d /'ogress it 1200 CARDS 1200 BALLS OF GUM x 
': 

b f tr y E / ". 'j¡ ._ the Bulk Oon'1 evTL'A the tact this I> fb same h;V: `1 ä, PapulI BABY GRAND which oPned y Vending s.nas of cannon never b.fore .vatlable to w 
Field" Bulk vender And 7."'"s M mura acre .1 m.n foe ngmiar moe<I. 

CFRU 
Write far complete details and prices U. II. Patent Also ask for priors on outstanding CHARM Y i. ß}ä DQR I Pantlin9 VALV EII. 

f 

x 

_______`__` eoama`zamaa...a 
0 

_ VICTOR VENDING CORP. 
E701 -13 W. GRAND AYE. CHICAGO 22. ILL 

nil machine available In all models 
with penny change maker, making 
the machine adjustable fo 9 different 
prices on each column, from ono cent 
to owes a dollar. Eliminates peneks 
end. cellophane. 

ROYAL "17" 
THE CIGARETTE MACHINE WITH 

FULL 17- COLUMN SELECTIVITY 

17 fully automatic columns of sales- producers. Vends 
Regular, King Size, Parliaments and other boxed 

cigarettes. Capacity 400. 

this 17- totumn mothins is Mu available with tom 
columns -total copocily of 500 patkogea. With or wilhow 
penny changer. 

TERRITORIES OPEN FOR EXCLUSIVE DISTRIBUTORSHIP ON THIS 

FAST SELLING CIGARETTE MACHINE 

- WRITE NOW FOR INFORMATION - 
ROYAL MANUFACTURING CO. 

1360 Howard Street San Francisco, California 
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Cig Manufacture Up 
Cigarettes manufactured in the 

first quarter of this year totaled 
103,699,770,816, compared with 
101,117,608,669 in the same quar- 
ter of 1955, according to Treasury 
Department. First quarter total of 
large cigars manufactured was 1,- 

457,861,420, compared with 1,- 

414,835,952 in the corresponding 
period of 1955. Small cigar'manu- 
facture dropped 2,074,760 in the 
first quarter of this year to a total 
of 14,542,990. Smoking tobacco 
manufactured In the first quarter 
of this year totaled 17,700,148 
pounds, compared with a total of 
20,548,522 pounds in the same 
quarter last year. 

NEW! NEW! NEW! 
SPECTACLES 
GENIE LAMP 

RUBBER FINGERS 
LARGE BABY SHOE 

OWL WITH JEWEL EYES 

SKULL WITH JEWEL EYES 

D Send 35c for Regular 

Sample Kif of Charms 

SUR. LOCK -the perfect capsule. ` oulst.nains ir.me. iaa) ' el hlh 
ten s 

pWrf 
ieanpd. 

e 

soles. Contains ou'r.co mplete 

r 

EXCLUSIVE NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PENNYNICKEL 

ATLAS MASTER 

World', Largest Selection o/ Miniature (:harms 

PENNY KING COMPANY 
2538 MISSION STREET PITTSBURGH 3. PA. 

NN1. 44wes sows KNN1N 

CIGARETTE MACHINE CONVERSIONS 

'/ IMMEDIATE DELIVERY 
on 25e and 30e Coln Mechanism Conversions ter 

NATIONAL 975, 9A6 

0 

DuGRENIER 

CHAMPION / 
t 1 cett., 42o spas 

SPECIAL :I I 
Only 

$99.50 / 

ROWEIMPERIALS, ROYALS, 
PRESIDENTS, CRUSADERS 

UNEEDA ALL MODELS 

/ Also ROWE PRICE DIFFERENTIAL BARS 

0 Available: NEW CIGARETTE MAGAZINES (Containers) / for ell DuGrenl<r d N 

Wetional 
Machines. Will rand Ki%d 

/Siae 4 Reg. In all Colr. e can slao "King Slré' your old 
Rowe machines. 

TERMS ARRANGED -WRITE FOR INFORMATION 

CIGARETTE VENDORS 
National Model 9A, 9 Cols., 370 Cap. $125.00 

INational Model 750, 7 Cole., 270 Ca D 110.00 
Lehigh Px, 10 Cols., 300°C3. 125.00 
Lehigh Px, 8 Cois., 240 Cap. 115.00 
DuGrenler Modal W, 9 Cpb., 270 Cap. 85.00 

/National 950, 9 Coh., 370 Cap. 115.00 
Rowe Crwader 8 Colt., 340 GiD. 25f 4 30e 135.00 

/Rowe Crusader, 10 Cob,. 4 Cao -. 250 G 30e 145.00 
Rowe Presidtnr, 10 Cale., 425 CaD., 25s D 30 { 135.00 

All Equipment Unconditionally Guaranteed. 
/ COMPLETELY RECONDITIONED AND REFINISHED 

/ Trade Prices, 1/3 deposit, balance C.O.D. 

uni VENDING SERVICE, INC. 

Tho H,ron's lending 0 buta, of Vending Moch,..os" 

the new OAK'S "PREMIERE" 
wands 

Ball Gum 
and Picture Card 

both for to 
Perfectly legal in every city in 

the U.S.A., the "Premiere" 
bolds 800 cards and 1000 ball 

gum, Features a separately 
locked cash box to permit 

location owner to refill 
cards and ball gum in 
your absence, and the 

same fool -proof coin 
mechanism proved 
but on the famous 

Acom Vendors. 

oak's "GOLD MINO 
tab gum sslaCto 
Vends tl popal. tab gum. 
One -place plastic globe, merchandise can 

be seen from any angle and rotates 
automatically. Coln h refused when column 
is empty. One lock secures both money and 

merchandise. The "Cold Mine' is guaranteed 
mechanically peeled and is shipped 
complete, ready to operate. 

contact Your 

DISTRIBUTOR 

oak 
MANUFACTURING CO., INC. 

11411 Knightsbridge Ave. Culver City. Calif. 
Pacific Coast Distributor- - 

OPERATORS VENDING MACHINE SUPPLY, 1023 S. "Grano Ave_ Los Angole.s 
East 8 Midwest Gén, Sates Mgr. 
M. I. ABELSON PYSne AT 1.6478 1033 FdttiAve.. T,llsb.rgh 

MILWAUKEE 

Sked Deejay, 

Op, One -Stop 

Party June 18 
MILWAUKEE -Plans are un- 

der way for what is hoped to be the 
first in a series of annual disk 
jockey, music operator, record 
dealer, parties in the Beer City. 

Representatives of the three 
groups have been invited to a party 
at Stein Hall of Miller Brewing 
Company on June 28. The get - 
together will mark the first such 
combined gathering ever held here. 

According to Benn Oilman, of 
The Billboard, and Stu Glassman, 
of Radio Doctors, local one -stop, 
the event will be strictly social 
with emphasis on "getting to know 
everyone ?' Oilman and Glass- 
man head the committee setting up 
the event. 

Invitations are being sent to all 
Beer City juke box operators, disk 
jockeys, record shop owners plus 
juke box and record distributors. 
:Most record dealers in Milwaukee 
are not acquainted with juke box 
operators," said Glassman. `This 
party should give us all a chance 
to get acquainted. Actually it is 
in line with the public relations 
program recently publicized by the 
Music Operators of America at 
their convention." 

Tentative plans, adds. Benn Oil- 
man, include the presentation of 
an award to the local disk jockey 
credited with turning in the best 
public service job in the post year. 

Darimatic Plans 
Sales Campaigns 

LOS ANGELES -- Charles M. 
Pisse, who was recently appointed 
general sales manager of Dari -, 
matie, Inc., is in Los Angeles to 
map future sales campaigns on the 
firms Model 505 milk vender. 

Pine has just completed a na- 
tionwide tour during which he 
contacted the company's represen- 
tatives. Working with him on the 
campaigns are Howard Lewis, 
president, and Lynn Hartzler, as- 
sistant sales manager. 

Pine, who was national sales 
manager for Globe Lighting Prod- 
ucts, of New York and Los An- 
geles, succeeded Charles Abeles, 
who resigned to become associated 
with Ternan, Clauson & Company, 
leasing broken. Pine will make 
his headquarters in New York. 

BALL and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Bubble gall sum, 140470 
]10 H. 27s lb. 

Chicle sell sum, 
Gum 

etas ]]t U, 
clove -vena s.N oam 4or ls. 
cloro -vena cnlck., uo c ees rs. 
Chicle Chicks, 770 L 570 <r. 76t I0. 
Tutele ente, 370 a 
Telo (short r, 100 etas 7tf bea 
e -luck Oum, 700 pecks {lasts 

F.O.B. Factory. 150 Lb. Lofs 

AMERICAN (HEWING PRODUCTS 
Ott i Mt. Ieuanf e Newark 4, N. J 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 2.2900 

PHONE or WRITE FOR PRICES 

Vending Tax 
Hearings Set 
In N. J. Towns 

NEWARK, N. J. -Ed Murach, 
executive director, and Norman 
Schiiff, counsel for the New Jersey 
Automatic Merchandising Associa- 
tion, will a; pear at two public 
hearings next week to present the 
views of the vending industry in 

regard to taxes. 
Tuesday (19), the pair appears 

at a Piscataway Township hearing 
on a proposed levy ranging from 
$2 per machine per year on bulk 
venders to $25 a machine a year 
on cigarette machines. 

Thursday (21), they go to East 
Paterson to present a proposed 
vending ordinance to the city 
council. The community had been 
considering a ban on all outdoor 
vending machines and a flat $10 
per year machine tax on all equip- 
ment is being considered in New - 
ark. 

New Products 

Spray Graph, a new, instant 
drying and long lasting graphite 
lubricant is available in six-ounce 
spray containers. It can be ap- 
plied to metallic and non -metallic 
surfaces. Application of Spray 
Graph, according to the manufac- 
turer, increases life of moving parts, 
steps up efficient operation and re- 
duces maintenance costs. There is 

no surface build -up or drippage of 
the lubricant, which effectively lu- 

bricates at temperatures ranging 
from 100 degrees below zero to 800 
above. It does not pick up lint, 
dust or dirt. Actual application is 

lightly sprayed across surface after 
it has been cleaned with a degreas- 
ing solvent. Retails at $1.25. $11.70 
for case of 12. Spray Graph is man- 
ufactured by American Resin Cor- 
poration, 3215 N. Sheffied Avenue, 
Chicago 12. 

VMC Model 144 Selective Auto- 
matic, four carrier columns, three 
selections (two columns sell one 
flavor). 144 bottle capacity. Chrome 
plated selector dial. Loads from 
top, delivers from the bottom. Can 
be equipped with coin changer for 
multi-price operation. Adjustable 
to vend bottles from six to 12 
ounces. Features VMC Strato -Cold 
refrigeration, cabinet seams sealed 
with rubberized undercoating. 
Hangers, breaker strips, door panel 
of low heat conducting stainless 
steel, which also prevents sweat- 
ing. Patented wick absorbs mois- 
ture from automatic defrosting. 
Parts not made from inherently 
rust -proof materials Bonderized or 
Cad- plated and Irodited for dura- 
bility. Du Pont enamel and prime 
coated thruout. Louvers on sides: 
Floor space, 3!5 square feet. No 
price qquoted. Manufactured by 
Venílorlator Manufacturing Com- 
piny, Fresno, Calif. 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
Jr. factory sprayed and look like 
new. Lowest prices anywhere - 
compare! 
STONER 1 COLUMN (ANDY, 

160 capacity, prewar medal ...S110.00 
STONER 6CO1.UMN CANDY, 

102 capacity, prewar modal.... 10.00 
NATIONAL 9.11 CAM, 

162 mildly 75.00 
ROWE a CILUMM (ANDY, 

120 capacity 60.00 
DuGRENIER CHAMPION CIGARETTE, 

11 column, king tics 65.00 
'WORMER "V" CIGARETTE, 

7 column, king slue 50.00 
UNEEDA 6- COLUMN CIGARETTE, 

king site 45.00 
All equipment unconditionally 
guaranteed. Fast delivery. One - 
third deposit, balance C.O.D. All 
30e conversions evallable at 
S20.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman St. Brooklyn, N. Y. 
Mangle 5.1857 

OA SPECIAL SUMMER OFFER! 

P, FREE e 

t With every purchase of 4 / 
NEW ACORN MACHINES .. 0 

1 25 HS. BALL GUM (Any Sire) / 
or tt0 LBS. PISTACHIOS (Queen) 

0, 

or 

10 LBS, CASHEWS (450's) 

/ 1,000 RAKE (HARM MIX 

V, 

l c or 5c / 
V, ACORN 1 

All Purpose Vendor 
p 

P, 

0 
4.95 ea. 

94.00 / 
in lots of 100 

Rake Coin Machine Exchange 
60S A Spring Garden St., 

P iladelphia 23. Pa. lombard 3 -2616 

GUGGENHEIM'S 
MONOGRAM 

WATCHES 
lit 

Inlaid 
Hamilton 
Cold or 

Silver 

0.75. 

AN ITEM WITH DOUBLE APPEAL 

One rid it a watch face -what kid 

doesn't love watches? Th ether side 

has an Old English lettered monogram. 

and the whole piece is finished in an 

exciting inlaid finish. 

AT YOUR DISTRIBUTOR OR . . 

33 UNION SOL1:.kE 
N.Y.C. 3, N. Y. AL. 5-8393 

CIVE TO DAMON RUNYON 
CANCER FUND 
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Pepsi Purchases 
Park Avenue Bldg. 

NEW YORK -Pepsi -Cola Com- 
pany announced Tuesday (12) it 
had purchased the 500 Park Ave- 
nue Building at public auction 
from New York City for $2,000,- 
000. The firm plans to demolish 
the building and erect an ultra - 
modem world -wide headquarters 
for Pepsi -Cola Company and Pepsi 
Cola International. 

The sale represents the largest 
single piece of real estate in dollar 
amount sold at public auction in 
New York City, officials report. 
Current occupants of the building, 
various departments of the city, are 
expected to vacate within 60 days. 

Ilmlti'':sVIffars.arie,v,Hrslvaivss-..n vNI IR 

CONNECTING 
BEADS 

We have three melds manufacturing 
BEADS 24 hours day, six days o 
week. WE GIVE IMMEDIATE 
DELIVERY on BEADS. 

OPERATORS am acing BEADS in 
place of Plastic or Plated CHARMS 
as FILL, along with EPPY GIM- 
MICKS-and business Is EXCELLENT. 

100,000 lots d up.$2.10 per 1,000 

10,000 to 99,000. 230 per 1,000 

f.o.b. Jamaica, N. Y. 

Minimum Order 10,000. 
Or: At Our DbtrIbuton. 

SAMUEL EPPY 
6: co., lMC 

9115 144th Plare 
Iamaira35.L.r;N.Y.. 

Ki- 

$25 
DOWN 

Balance $10 Monthly 
ALL WEATHER SCALE 

COMPLETE CABINET AND 
BASE. CAST IRON POR- 
CELAIN ENAMELED, FOR 

OUTSIDE LOCATIONS. 
WRITE FOR PRICES. 
Invented and Made Only by 

WATLI NG 
Manufacturing Company 

4650 W. Felten M. Chicago 44. OIL 
Est. 13M-Telephone: Columbus 1 -2772 
Cable Address: WATLINCITE, Chicago 

4 Units Sell 
80,000 Ice 
Cream Bars 

MEDFORD, Mass. -Four ice 
cream vending machines in four 
General Electric Massachusetts 
plants are selling 80,000 ice cream 
bars annually at 10 cents each. 

The units are part of a complete 
battery of venders dispensing milk, 
sandwiches, coffee, pastries, bever- 
ages and candy, William C. Mc- 
Connell Jr., head of Automatic 
Merchandising Corporation here, 
explained. 

Monthly sales at the Lynn Works 
are 1,500. The plant has 20,000 
employees and a cafeteria. Annual 
sales at the other plants exclusively 
serviced by vending machine are: 
Fitchburg, with 700 employees, 
40,000 sales; Everett, with 400 
workers, 16,000 units, and Holyoke, 
with 500 workers, 5,000 bars. 

Arnold Leaves 
Continued front page 88 

of the national vending operation, 
with headquarters in New York. 

He was in a large measure in- 
strumental in Union News' expan- 
sion in industrial automatic cater- 
ing, particularly with hot foods. 
Also he pushed the development of 
ice cream vending in New Eng- 
land, Philadelphia, Buffalo and De- 
troit. Union News' vending opera- 
tions cover 36 States. 

Arnold attended Duke Uni- 
versity and is a graduate of Col- 
gate University. He is a former 
ranking tennis player in the .East. 

Peanut Supply Heavy 
The supply of peanuts on April 

30 totaled 698 million pounds of 
equivalent farmers' stock (un 
cleaned, unshelled), up 233 per 
cent over the amount held in simi- 
lar positions a year earlier, accord. 
ing to Agriculture Department. 
Supply was 16 per cent below the 
March figures. Total includes two 
million pounds of imported shelled 
peanuts, but excludes stocks on 
farms, shelled seed and shelled oil 
stock. Stocks of shelled edible pea- 
nuts totaled 218 million pounds 
compared with 128 million pounds 
a year earlier. Supplies of roasting 
stock peanuts (cleaned, unshelled) 
totaled 27 million pounds, corn - 
pared with 22 million pounds on 
April 30 of last year. Peanuts re- 
ported used in making candy, 
salted peanuts, peanut butter and 
other products thru April totaled 
411 million pounds, slightly above 
the quantity used during the same 
period last year. 

VICTOR 
Standard 

TOPPER 
le 

BALL GUM 
VENDOR 
$13.25 

Ewa_ 
$12.75 Each 
100 or more 

30 day money- 

back guarantee 
if not satisfied 

Vs deposit on oil orders 
Write for lowest prices on filled 

capsules. Immediate delivery. 

SPECIAL 
TRADE-IN OFFER 

As High As 56.00 
Per Machine On 

VICTOR TOPPERS 

Send Us Yew List. 

VEEDCO SALES (0. 
2124 Market St.. Philadelphia 3. Pa. 

Phone: LOcust 7.1441 

Germany Europe's Mfg. Center 
Continued from page 88 

agement will know which units are 
best suited for the stop. 

One of the biggest stumbling 
blocks to the development of vend- 
ing in Europe, according to Som- 
mer, is not the lack of manufactur- 
ing effort but the scarcity of op- 
erators. 

He explained that most existing 
equipment is location owned, and 
most machines are built for out- 
door operation. One thing that has 
been discouraging potential oper- 
ators is that the cost of equipment 
doesn't leave them with much of a 
profit margin. 

However, Sommer feels that hot 
and cold drink machines will serve 
to get individuals into the operating 
end of the business, and that as 
they acquire industrial locations, 
they will eventually have to go 
into a full -line operation. 

Milk has a great potential and a 
tremendous handicap in Germany, 
he said. Both wholesale and retail 
prices are pegged by the govern- 
ment, and the retail spread is only 
2 cents a quart. 

Management, however, instead 
of getting commissions on milk 
sales, has actually been paying op- 
erators subsidies to install milk ma- 
chines. Public locations, however, 
are pretty much ruled out under 
this set -up. 

The reason industrials are so 

III. Ops Form 
Continued from page 88 

collect sales tax, Kiley said, point- 
ing out that 14 States already have 
amended their laws along the lines 
of the association's request. 

Schedules Meetings 
To further acquaint Illinois op- 

erators with the association's pro- 
gram five meetings will be held 
thruout the State within the next 
six weeks, Kiley said. 

The first has been set for 8 
p.m. Monday, June 25, at the Faust 
Hotel in Rockford, Ill., and the 
second for July 2 in Springfield, 
Ill. No dates have been set for the 
meetings to be held in Peoria, East 
St. Louis and Carbondale. 

Future plans of the newly formed 
organization include a convention 
to be held within the next four 
to six months at which time by- 
laws will be drawn up and perma- 
nent officers elected. 

Membership will also be dis- 
cussed. Currently the membership 
is open only to any company op- 
erating merchandise vending ma- 
chines, or firms in the coin- operated 
machines business whose merchan- 
dise vending is at least 20 per cent 
of its over -all volume. As yet, sup- 
pliers and manufacturers have not 
been permitted to join. 

VICTOR'S TOPPER 
le BALL GUM 

MACHINE 

$13.25 each 
$12.75 100 or 

more 

AMERICA'S 

FINEST 

BAU GUM 

VENDOR 

VICTOR'S 

FIVE STAR 

BABY GRAND 

513.25 each 

Vs Deposit on All Orders 
Write for Our Specials on 

CANDIES -BALL 6UM-I(UTSCHARMS 

N.B. Hutchinson Jr. 
860 North Ave., N.E. Atlanta, Ga. 

Phone: !unity 54300 

willing to pay subsidies is that the 
government is trying to increase 
milk consumption and pressure is 
being put on industrial leaders to 
aid the drive. 

Sommer sees signs that German 
juke box manufacturers are inter- 
ested in vending machine manu- 
facturing, and there is-also heavy 
interest on the part of operators 
and distributors. 

Juke box location ownership, 
which is on the rise in Germany, 
is part of the reason. Operators are 
running into location ownership of 
music machines and are looking for 
greener pastures. They think vend. 
ing machines may be the answer. 

Red Move 
Even the Russians are showing 

keen interest in vending machines. 
At the recent Hannover Fair, Som- 
mer had discussions with three 
members of the Soviet Ministry of 
Interior Economics -Boris Fedora 
wisch Botsltorosv; Alexander Alex - 
androvitsch Uschakow and Leonid 
Sergevitsch Akulow. 

The Russians, who claimed they 
had never seen a vending machine 
before, seemed to have an amazing 
grasp about the mechanical princi- 
ples, according to Sommer. 

He said they talked in terms of 
large orders of food machines for 
industrial locations, and Sommer 
is convinced the Russians are 
seriously considering the manufac- 
turing of their own machines. 

Pancake Batter 
Continued from page 88 

under refrigeration for about three 
weeks. Consumer promotion will 
point out that hot cakes can be 

- -- -- -!¡ PENNIES 

THE LIVE i PAY OFF 
HOT DOG 

r illl! 
AI 

5 

5 

r, 

2 

made in two minutes, that instant 
batter eliminates waste and that 
they will be more economical to 
serve than those made with con- 
ventional mixes. 

Supermarket distribution ho the 
New York area will be thru Bern- 
stein Bros., Bildner -Big Ben, 
Conte, Daitch -Shopwell, Davidson 
Bros., Diamond K, Food Fair, Car- 
den Markets, Mitchael's Fair Mart, 
Universal Food Stores, Peter 
Reeves, Walbaum and Certified. 

Tests have already been made 
in Philadelphia, Washington, Bal- 
timore and some New England 
cities. It is expected that vending 
efforts will depend on consumer 
acceptance of the product. 

LOOK AT THIS OFFER! 
COMPLETE 

PACKAGE 44 
DEAL! 

Here's What You Get: 
2 Victor Baby Grand 
Picture Card Vendors! 

25 lbs. 

Gum! 

+ 
4 

Packs 

of 

Cards 

TOTAL 
COST 

564.1 
Cash with order or s.a dep., bal. C.O.D. 

PIONEER 
VENDING SERVICE.. 

Syd Rubcnztcan. 
590:Altiany Ave. ..Brooklyn 3. N. Y 

pResidenr 4.5059 

i/ 
This cute "gag' charm will 
molly please the kiddies. The 
dog is red and the roll in 
natural cotir. Terrific key 
chain item . . . a sure -fire 
seller' 

Order Them Now! 
IMMEDIATE DELIVERY! 

$14.00 per M 

SS le;;nard St. N.Y. )]. N.Y-Certlandt.7.Sla7.R 

FOR 3,000 
PLATED 

CHARMS. 
VALUE $15.00. 

With purchase of 4 Victor 
Vendors. Any Quantity. 

VICTOR'S TOPPER 
Sc BALL GUM 

MACHINE 
$13.25 each 

$12.75 100 or 
more 

AMERICA'S 

FINEST 

BAU GUM 

VENDOR 

VICTOR'S 

I FIVE STAR 

BABY GRAND 

$13.25 each 
vs Deposit on All Orden 

Write fer free 32 page cote 
machine catalog. 

PARKWAY MACHINE CORP. 
71S Ensor St. Baltimore t, Md. 

with 
greatest 

mener 
making 

scale 
on the 
market 

de 
puts it to wwork 

for you 

Good Indoors 
or out 

Produces up to 
200% profit 

Wins Customers 
for Locations 

Two madlines 
In one -weighs, 

tolls fortunes 

Foolproof- guaranteed 5 years. No 
knobs or handles to turn. 100% auto- 
matic; vault holds 10,000 pennies; dif- 
ferent fortune with each weight; one 
slot for each month. 14 "a24 "; 4' tall 
(5' with plate glass minor). Double- 
coat porcelain and baked enamel finish; 
stainless steel mouldings; choice of col- 
ors. $20 deposit, $8 per month. Ship- 
ping weight, 150 lbs. 

AMERICAN SCALE MFG. CO. 
Dept. B 

3206 Grace St. N.W., Washington 7, D. C. 

Send more details D Send scale D 
S20deposit endosed D 

NAME 

ADDRESS 

CITY ZONE_STATE_ 
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SEE ivIUS ICAL "KISMET" 
LIVE -- DIRECT FROM BROADWAY 

PLUS ENTERTAINMENT GALORE AT THE BIG 
WURLITZER CENTENNIAL CLUB CELEBRATION 

FOR FU 
A 
ALA. 

¢oR you 

Best accommodations at 
Buffalo's finest hotel - The Stotler. 

Top stage entertainment by recording 
artists, name bands and variety acts. 

Guided factory tours. See the fabulous 
2000 made right before your eyes. 

Giant carnival with circus performers and 
midway right on the Wurlitzer grounds. 

PLUS PRIZES 
BY THE HUNDREDS 

We want you and your wife to be Wurlitzer guests 
at our celebration of 100 years of musical achieve- 
ment. We promise you three of the most thrilling 
days of your life. 

So loin the Wurlitzer Centennial Club now. See 

your Wurlitzer Distributor and learn how every 
operator and his wife can become eligible for this 
"once -in -a- lifetime" celebration. Do it now, then 
start making plans to be the guests of Wurlitzer, 
August 23, 24, 25. 

M __-..._ ... .. 

( 
í 

íi 

LITZE 
P/14421:171 

MODEL 2000 
HIGHLIGHTING 100 YEARS OF 

MUSICAL ACHIEVEMENT 

SEE IT, HEAR IT, BUY IT AT 
YOUR WURLITZER DISTRIBUTOR 

THE RUDOLPH WURLITZER COMPANY 
NORTH TONAWANDA, NEW YORK 

Cdpyrighted material 
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LETTER TO EDITOR: 

Contends Ops Build 
Own lOc Headaches 
(Editors Note: Willie Blatt, 

well -known Miami music oper- 
ator, originally started out to 
write The Billboard why he 
thought dime play music was 
moving so slowly. Actually, 
when he finished, he had writ- 
ten considerably more. Hit let- 
ter traces his own thinking on 
the subject, pointing out how 
he too once thought location 

Witsen Reports 

Good Response 

On Rock -Olas 
PHILADELPHIA - Abe Wit - 

sen, bead of the International Scott 
Cross Company, newly appointed 
Rock -Ola distributor, has received 
his initial shipment of Bock -Olas 
and reports that response has been 
favorable. 

Witsen will. expand his sales or 
ganization for the new line. His 
territory includes Eastern Pennsyl- 
vania, Southern New Jersey and 
New Castle County, Del. Salesmen 
will be added in Scranton, Pa., and 
in Philadelphia. 

International export business will 
help in Rock -Ola sales, Witsen 
feels. The foreign market allows 
Witsen to offer substantial trade - 
ins on old boxes as he can ship 
these machines aboard for a fair 
price, - 

Witsen said that while most of 
his foreign shipments are going to 
Europe, the South American mar- 
ket is developing rapidly and nosy 
accounts for 10 per cent of his ex- 
port sales. 

Eye Dime Play, 
Tourist Influx 
In Upper Mich. 

ISHPEMING, Mich. -A com- 
bination of dime play expansion 
and an unusually heavy trek of 
tourists this season could spell a 
very profitable summer for opera- 
tors here. 

The movement to dime play' in 
the Upper Peninsula of Michigan 
coincided with the recent introduc- 
tion of the new 200 -selection ma- 
chines. 

At least four operators in this 
area have reported initial success 
with dime play conversions. They 
are Frances Nardi, Ishpeming; 
Harry La Foille, of Manistique; 
Art Dause, of Christmas, and Bill 
Cleary, Sault Ste. Marie. 

Air Reopening 

Of Colo. Assn. 
DENVER -Efforts are under 

way here by music operators to re- 
organize the old Colorado Music 
Guild, an association which expired 
three yers ago. 

Mutual operating problems 
which might be solved at general 
meetings via an exchange of ideas 
and experiences .vas cited as the 
reason. 

owner and public opposition, 
along with operator competi- 
tion, could never be overcome. 
It tells how he launched into 
dime play, and shows how thru 
successful management and 
dime play two routes are being 
built out on one. Blatt, inci- 
dentally, entered the coin ma- 
chine business in 1928. He is 

active in both the Miami asso- 
ciation and the Music Oper- 
ators of America.) 

By WILLIE BLATT 
What's holding up dime play 

music? 
I don't believe slow dime prog- 

ress is the fault of the manufac- 
turers, distributors, location owners 
or public. I believe that dime play 
progress is being held up by the today, as compared to nine as re- 
operators themselves. centty as 1946, the operator is be- 

ing offered a wider choice of 
models, far greater variety in se- 
lections, and more color combina- 
tions than ever before. 

What has actually happened is 
that phonograph manufacturers 
have dropped single model produc- 
tion and incorporated multi -line 
production. Operators today are 
offered equipment ranging from 
50 to 200 -selections, over a dozen 
color combinations, and coin 
chutes which can be set for nickel 

(Continued on page 96) play, dune play, dual pricing or 

Operators Enjoy Best Phono 
Buyers' Market in Juke Era 

More Models, Selection Variety, 
Colors to Please Individual Tastes 
By JIM WICKMAN 

(Editor's Note: This is the 
first in a series of articles 
pointing out the improvements 
and advancements of the auto- 
matic phonograph industry 
during the past 10 years. 
Next week's story will spot- 
light innovations in record 
mechanisms.) 

CHICAGO - Music operators 
are currently enjoying the best 
juke box buyers' market in the 
history of the automatic phono- 
graph industry. 

Altho there are only four juke 
box manufacturers in this country 

Unfortunately, operators a r e 
wary of dime play for several seem- 
ingly good reasons: Will the cus- 
tomer play the juke box on dime 
play (after all it is a 100 per cent 
increase)? Will the location owner 
blame the juke box operator if 
business happens to fall off (and 
perhaps change operators)? Will my 
own collections fall off? 

We were confronted with a prob- 
lem of rising costs. We either had 
to increase our income, `" which 

any combination desired by the 
operator. Even a half- dollar chute 
has been added by one manufac- 
turer. 

Of the four manufacturers cur- 
rently in production, two are pro- 
ducing two basic models, the other 
two are producing three models 
apiece. And while the total num- 
ber of machines being built is 10, 
the operator actually has a choice 
of any number of different colors 
or coin chute settings on each. 

Choice of Models 
AMI, Inc., manufactures three 

phonographs -80, 120 and 200 - 
selection models. Each of the 
three models is available in airy one 
of eight different color combina- 
tions. Dual pricing, which xives 
operators the opportunity of charg- 
ing two different prices for a single 
selection, is available on the 200 - 
selection model. 

Rock -Ola Manufacturing Corpo- 
ration, tho nosy only marketing two 
phonographs -SO and 120 -selection 
models -is preparing to introduce a 
third model with 200 -selections 
sometime in August. The firm has 
announced that it plans to continue 
to manufacture all three models 
for indefinite period. 

The J. P. Seeburg Corporation is 

A CHART FOR QUESTIONS 

currently producing 100 and 200- 
selection machines. The latter fea- 
tures dual pricing as standard 
equipment. 

The Rudolph Wurlitzer Compa- 
ny also features two models -one 
sports 104 selections, the other 200. 
Both are available in four colors 
and the 200 can be equipped with 
a 50 -cent coin chute at the opera- 
tor's option. 

Auxiliary Equipment 
With regard to auxiliary equip- 

ment, each manufacturer has sev- 
eral speakers, wall boxes and re- 
ceivers. 

In 1946, the picture was con- 
siderably different. There were 
nine manufacturers, but each con- 
centrated on a single model. The 
firms, in addition to the four cur- 
rent manufacturers, were Aireon, 
U. S. Challenge, Packard, Mills 
and Ristaucrat. 

Redd Displays 
New Wurlitzer 
In 3 States 

BOSTON - Redd Distributors 
took the Wurlitzer 200- selection 
phonograph on a three -State tour 
last week, following a two-day 
showing at the firm's Allston head- 
quarters May 28 -29 which attrac- 
ted over 200 operators. 

Bob Jones, sales manager, along 

When Locations Go to D ime? onghe touonducted 
the showings 

Where Are the Juke Profits 

FAYETTEVILLE, N. C. -Do 
collections really increase when a 
juke box is converted to dime play? 
And if so, bow much? 

Julius Nelson, manager of Vein- 
co Music Company here, had these 
questions thrown at him by lo- 
cation owners, other operators and 
even his own salesmen when he 
first started converting to dime 
play. And tho he was convinced 
that dime play as good for busi- 
ness, he didn't have the facts to 
back up his answers. 

He decided then ono there to 
keep an accurate record of col- 
lections in locations changing over 
to dime -a -disk. The result: He nosy 
has proof in ',lack and white that 
collections go up anywhere from 
20 to 100 per cent. 

The figures were so impressive 
that Nelson decided° to use them 
as a sales pitch to locations. In a 
letter to location owners still on 
r kel play, Nelson briefly ex- 
plained that he had charted the 
collections on eight locations that 
had changed to dime play. The 
locations, Inc- explained, had been 
picked at random and represented 
every type of stop on the Vemco 
route. The accompanying chart 
tells the story. 

Nelson believes that the longer 
operators hold out on nickel play 

the more money they stand to lose. 
With the cot of equipment, rec- 
ords and maintenance going up 
steadily, an operator just can't make 
ends meet on nickel play, says 
Nelson. 

"Of course, every locality has 
its own problems to combat with 
regard to dime play, but all prob- 
lems can be licked if operators 
really get out and sell," says 
Nelson. 

The first rung on the ladder 
to dime play, he feels, is convinc- 
ing the location owner that nor- 
mal business will not be affected 
by the increase in price. Shoving 
him that his share mf the collations 
in the juke box increases as a re- 
sult of dime play usually plays a 
big part in hi final decision, Nel- 
son points out. 

Forget Your Troubles 
",Never, under any. circum- 

stances," Nelson asserts, "should an 
operator tell a location owner about 
his troubles. Location owners have 
enough of their own rising costs 
problems without having to listen 
to the operator's, too." 

Compromises also help, Nelson 
feels. "When a location owner is 
stubborn and just won't allow dime 
play, three for a quarter, offer him 
dime play and four or five tunes 
for a quarter. 

3 -Month Comparison 
Location 1953(50) 1954(10¢) $ Increase 
A 5132.50 $251.00 $118.50 
B 343.00 553.00 210.00 
C 385.50 617.00 231.50 
D 335.00 460.00 125.00 
E 390.00 467.00 77.00 
F 416.50 587.50 71.00 
G 138.50 309.00 170.50 
H 300.00 469.50 169.50 

"Try putting dime play on a 
trial basis and stepping up equip- 
ment. Everything- helps." 

Vemco is currently about one - 
third converted to dime play. 
:very location that has been con- 
verted has been a project, but cads 
new one becomes a little easier. 

"Eventually," Nelson said, "rave 
hope to have our route 100 per 
cent dime play. We know it is 

going to be a slow process, but 
one well worth it in the long run." 

Operators in the central and 
western portion of Massachusetts 
saw the new phonograph on Tues- 
day (12) in Springfield. The fol- 
lowing day, Rhode Island coiumen 
were hosted to a similar showing 
at the Narragansett Hotel in Prov- 
idence. Connecticut operators saw 
the new model at the Thomas 
Hooker Hotel in Hartford on 
Thursday (14). 

Si Redd said that operator re- 
sponse to the new model was ex- 
cellent at all three showings. 

Expect Rock -Ola 200 
Trade Debut in Aug. 

CHICAGO -Trade showings of 
Rock -Ola's 200- selection phono- 
graph will probably be held late in 
August. ' Rock -Ola officials said Friday 
(15) that distributors would get 
their first look at the new model 
August 9 -10, and that operator 
showings would follow as quickly 
as possible. 

Invitations to distributors were 
mailed two weeks ago (The Bill- 
board, June 16). Ed Ristau, Rock - 
Ola sales director, said the invita- 
tions to distributors pointed out 
that both operator and location 
owner reaction to 200- selection 
equipment had been studied, and 
that the new model featured a 
cross -section of these findings. 

Details of the new phonograph, 
however, were not announced. 

Meanwhile, Wayne Bradfield, 
advertising and sales promotion 
manager, told The Billboard that 
David Rockola had extended spe- 

cial invitations to distributors to 
attend the Tam O'Shanter golf 
tournament on August 11 -12, the 
week -end f o l i o ,v i n g the 200 
showings. 

DISKERIES FIND 
SALES SHIFTING 

LOS ANCELES-A con- 
stantly shifting population is 
keeping disk manufacturers on 
their toes with regard to dis- 
tribution of single records, 
packages and albums. 

An analysis-of the national 
market points out that a set 
pattern for diskeries to follow 
is hard to come by. The sur- 
vey also shows that Midwest- 
ern and West Coast cities are 
growing n importance in the 
record business (see story in 
Music -Radio section). 
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Ijo 
DISTRIBUTORS 

Provide These Services 
For YOU 

A 

DISTRIBUTORS 

* A full stock of automatic phonographs and 
accessories including all new current model ROCK -OLA'S 

and rebuilt late models, all makes. - 

* .A factory trained and supervised service department with a 
complete inventory of genuine ROCK -OLA parts. 

* The top dollar market for your trade -ins. 

* A broad financing service to provide help in the selection of 
the best payment plan for your individual requirements. 

ASSOCIATED 
AMUSEMENTS, INC 

Allston, Mass. 

AUTOMATIC 
MUSIC COMPANY 
Tulsa, Oklahoma 

BADGER NOVELTY 
COMPANY, INC. 

Milwaukee 20, Wis. 

BORDER-SUNSHINE 
NOVELTY CO. 

Albuquerque, N. M. 

H. M. BRANSON 
DISTRIBUTING CO. 

Louisville 4, Ky. 

BRILLIANT 
MUSIC COMPANY 
Detroit 21, Mich. 

H. B. BRINCK 
Butte, Montana 

CALDERON 
DISTRIBUTING, INC 
Indianapolis 4, Ind. 

CAPITOL 
MUSIC COMPANY 
Jackson 1, Miss. 

COIN AUTOMATIC 
MUSIC CO. 

Johnson City, Tenn. 

COIN MACHINE 
SERVICE, INC. 

Santa Rosa, Calif. 

FABIANO 
AMUSEMENT CO. 
Buchanan, Mich. 

Flower City 
Amusement Co., Inc. 

Rochester 5, N. Y. 

FRANCO 
DISTRIBUTING CO. 
Montgomery, Ala. 

GILBERT 
MUSIC COMPANY 
Bloomington, III. 

H & H MUSIC 
AND DISTRIBUTING 

Moline, III. 

H. Z. VENDING & 
SALES CO., INC. 

Omaha, Neb. 

PAUL W. HAWKINS 
Tucson 10, Arizona 

HERMAN 
DISTRIBUTING CO. 

Brooklyn, N. Y. 

HUEY 
DISTRIBUTING CO. 
Gretna, Louisiana 

J. M. NOVELTY 
COMPANY 

Youngstown, Ohio 

LA BEAU NOVELTY 
SALES CO. 

St. Paul 4, Minn. 

LAKE CITY 
AMUSEMENT, INC. 
Cleveland 3, Ohio 

PUGET SOUND 
NOVELTY COMPANY 
Seattle 99, Wash. 

ROBINSON 
DISTRIBUTING CO. 

Atlanta, Georgia 

J. ROSENFELD 
COMPANY 

St. Louis 8, Mo. 

ROSS 
DISTRIBUTING CO. 

Miami, Florida 
S & M 

SALES CO., INC. 
Memphis, Tenn. 

WAL BOX 
DISTRIBUTING CO. 

Dallas, Texas 

WESTERN 
DISTRIBUTORS 
Portland 5, Ore. 

WORLD WIDE 
DISTRIBUTORS, INC. 

Chicago 47, III. 

FRANK KIRKE 
NOVELTY 

Toronto, Ont., Can. 

LAWRENCE 
NOVELTY CO. 

Montreal, Que., Can. 

PAUL A. LAYMON, SANDERS MODERN COIN 
INC. DISTRIBUTING CO. AMUSEMENT CO. 

Los Angeles 15, Calif. Nashville 10, Tenn. Regina, Sask., Can 

B. D. LAZAR 
COMPANY 

Pittsburgh 19, Penn. 

LE STOURGEON 
DISTRIBUTING CO. 

Charlotte, N. C. 

MODERN 
DISTRIBUTING CO. 

Denver 11, Colo. 

PHONO -VEND 
OF TEXAS 

San Antonio, Texas 

THE ROCK -OLA MANUFACTURING C 

SCOTT CROSSE CO. 

Philadelphia & 

Scranton, Pa. 

SEACOAST 
DISTRIBUTORS, INC 

Elizabeth 4, N. J. 

DAN STEWART 
COMPANY, INC. 

Salt Lake City, Utah 

UNI -CON 
DISTRIBUTING CO. 

Kansas City 11, Mo. 

WILLIAM POUND 
AGENCIES 
St. John's, 

Newfoundland, Can. 

SELECT MUSIC CO. 
Vancouver, 
B. C., Can. 

VAN DUSEN BROS. 
Edmonton, 

Alberta, Can. 

WINNIPEG COIN 
MACHINE CO. 

Winnipeg, Man., 
Canada 

RPORATION . N. KEDZiE AVE., CHICAGO, ILL. 

www.americanradiohistory.com

www.americanradiohistory.com


JUNE 23, 1956 THE BILLBOARD MUSIC MACHINES 95 

al' 
A symphony of graceful modern lines and 

advanced electronic engineering, of dancing 
cnlnrs. and golden -toned Hi- Fidelity MUSIC. 

Model 1454 
120 Selections 
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Designed for your pampered locations 
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COINMEN YOU KNOW 
Los Angeles 

By SAM ABBOTT 

CIRCUS BALLY IS BALLY. Ed Wilkes, manager of Paul A. Laymon, 
Inc., took advantage of the fact that his Elbekal Shrine Temple was 
staging a ceremony and was soon to sponsor Polack Bros.' Circus in 

Long Beach. Bringing up the end of the parade staged in connection 
with the ceremonial was Wilkes and his truck with 
a Bally Champion horse ride loaded on it. A fellow 
Shriner was astride. The belly was made by Clark 
Arnold, who announces wrestling matches in that 
city.... George Phillips was along coin row buy. 
Ing for his operation in Manila.... Jimmy Wilkins, 
Paul Laymon, Inc., attended a meeting of the Los 
Angeles County Board of Supervisors when hear- 
ings were staged regarding sidewalks in East Whit- 
tier, where the Wilkinses live. Wilkins has side- 
walks in front of his home, but is helping the others 
who are for the project. , .. Earl Wilson and Mel 
Walzinger, partners in an operation in Las Vegas, \p1LKINS 
were in town on business. 

Bob Young, who 'was with National Rejector in St Louis, has 
moved his family back to the West Coast and is setting up a coin ma 
chine engineering service.... Roy A. Provencher, who handles sales 
for Minthorne Music in Bakersfield and San Bernardino, became a 

grandpappy for the second time.... Smith -Hudson 
Company, independent coin machine manufacturers 
and distributors in Western States, has appointed 
Hill & Christopher advertising agency to handle 
its expanded promotional schedule.... Elmer Tap - 
pendorf is reported to have set up his own music 
operation in San Bernardino after years with the 
Towne Music Company there. 

Matt Nordberg, who was with Sierra Dis- 
tributing Company, has rejoined Minthome Music 
in the sales department. Paul Vogel, formerly with 
Bringas Bros., music operators, joined Minthorne 

PROVENCHER 
Music as a sales engineer.... Joe Lein, veteran 
music operator, celebrated his 36th wedding anni- 

versary.... Phil Robinson, Western representative for Chicago Coin, 
is anxiously awaiting a shipment of his company's Twin Hockey Game. 

Jack Badgewell, Victorville music operator, is recuperating from a 
broken ankle.... Stan Rousso, Stoner Manufacturing Company West- 
ern representative, on the road again after a brief stay here.... West- . em Vending Machine Operators' Association will meet June 26 at the 
Unique Cafe at the comer of Figueroa and Washington to elect new 
officers. 

Miami 

tain National Park with a full creel and reports "fishing good" thruout 
the territory.... George and Sam Salardino, owners of New Music 
Company, Pueblo, Colo., have announced a new name for the firm, Sali 
Music Company. The firm operates routes from Pueblo to Florence, 
Colo... , Jack Wystaver, head of Ideal Music Company, juke operation 
in Greeley, Colo., has mixed feelings over the opening of the new 
Clover Leaf Greyhound Racing Track near Greeley. While it's pulling 
crowds, it also takes potential customers from tavern and restaurant 
locations nearby, says Wystaver. 

Chicago 
By BEN KNAUF 

LEWIS RINGS BELLS. A big weekend was in store for Sam Lewis, 
Exhibit Supply president. Wedding of Sam and Laurel Daube, Highland 
Park, Ill., was scheduled for Saturday (16). Honeymoon (it's no secret, 
says Sam) is slated for Miami and Cuba. 

George Wrenn, Chicago Coin Machine Com- 
pany field represntative, is making a trip thin 
Louisiana, Tennessee, Kentucky, Missouri, Okla- 
homa, and Arkansas this week.... Early morning 
golf is the by -word at Donan Distributing Com- 
pany these days. Don Moloney, Mac Brier, and 
everyone at the firm hops out of bed at 5 a.m. and 
are out on the links by 6 a.m, How many people 
can even find the golf course at that hour? 

AI Warren, Genco Sales manager, reports the 
firm's new Marklite coin pool table has created 
good comment among operators. Hayfield is made 
of magnesium plate, strong and light in weight, 
says Al.... Steve Sparacino, youngest son of 

Philip Sparacino, bulk vending operator, recovering from an auto 
accident at St. Francis Hospital, Evanston. Steve's 'still in high spirits 
despite serious injury. 

Joe Robbins, Empire Coin Machine Exchange, heading back to 
the old home grounds this weekend. He's off to Connecticut for a 
three -week breather. Gil Kitt and Jerry Bremner, in the meantime, will 
have the able assistance of sales representative Jack Burns at the 
home office, ..Bill DeSelm, United Manufacturing Company, reports 
the firm's annual . golf tournament is under way. That means gin 
rummy takes a back seat to athletics for the time being. 

Ed Ristau, director of sales of Rock -Ola, is out on the West Coast 
visiting distributors...Ben Coven, head of Coven Music, Wurlitzer 
distributor, busy talking over the phonograph business with Herb 
Bidenkap, n-w salesman with Coven. Bidenkap will cover northern 
Illinois and Indiana...Phil Levin, president of Recorded Music Service 
Association, and Milton T. Raynor, legal counsel of the National 
Vendors' Association and the Chicago Independent Amusement Asso- 
ciation, trying to work out a new licensing plan for Chicago operators. 

Wayne Bradfield, Rock -Ola advertising and sales promotion man- 
ager, reports summer sales holding up better than expected...Ed 
Ratajack, AMF's director of sales, out of town Friday on business... 

general sales manager of Seeburg, says business- 
is holding up extremely welt thruout the country. 

Milwaukee 
By RAOUL SHAPIRO 

CAME ROUTE CHANGES HANDS. Harry Steinberg announced he 
has purchased the entire game route from Marino Music Company. 
At the same time, Ham reported he has sold his interest in Stirling 
Music Company, which he operated with his brother, Moe, in Hialeah. 

Lucky Skolnick, of Music Makers, Inc., back from a fast trip to 
New York where he attended a wedding. Lucky left his family in the 
big city, and already is wandering around like a lost sheep. Two Music 
Makers, Inc., rontemen, Danny Hudson and Legs Biggers, on two- 
week vacation. Danm will spend his vacation in Tampa with his 
family, while Legs will spend his at home.. . Eddy Leopold, of 
Towne Amusement Company. also off on his vacation. Eddy will 
spend his at home, too, just resting. Another guy off on a two-week 
well- deserved rest is Bert Kahn, office manager for Bush Distributing 
Company. . 

Eloise Mangone, of Mangone & Mangone, had everyone con- 
cerned this past week regarding her health, but happy to report that 
Sbe is feeling fine again. Another young lady under the weather with 

virus was Ruth Hoskinson, of Budisco.... Pumpemick's looked like 
a Miami coinmen's convention the other early morning with the fol- 
lowing all trooping in at one time: Mr. and Mrs. Willie Levy, Mellow 
Music; Mr. and Mrs. Whitey Pincus, Whitey's Amusement Company; 
Mr. and Mrs. Starry Steinberg, Neil Shuffleboard Company; Mr. and 
Mrs. Willie Blatt, of Music Makers, and Mr. and Mrs. Dave Friedman, 
American Operating Company. 

The following out-of -town coinmen seen this past week at Budisco 
One Stop filling their record needs: Bill Rogers, of E. C. Rogers, Ft. 
Meyers; Red Durkin, Glades Music Company, Belle Glade; Frank 
Crosby, Crosby Music Company. Pahokee; Gail First, Gale First Music 
Company, Naples; Jim Robbins, of Robbins Electric Company, Okee- 
chobee, and Oscar Garcia, of Oscar Garcia Music Company, Key 
West. All report business off, but much better than at this tinte 
last year. 

Denver 
By ROBERT LATIMER 

DONATES USED JUICES. Peter Geritz, head of Mountain Distributors, 
Denver, is continuing a long -standing policy of donating used phono. 
graphs to charitable institutions. A few weeks ago Geritz donated a 
used Wurlitzer to the Wallace Home, an institution for mental cases, 
in Denver, and is planning another for a cerebral palsy home. 

Independent Amusement Company, operating phonographs, games 
and vending machines thruout the Denver area, is undergoing growing 
pains as Owner Ray E. Enright directs an expansion program. More 
shop space, a larger warehouse and better office facilities will be the 
result.... Curt Dines has purchased a 30- location string of phono. 
graphs in the Akron, Colo., area. Dines will service the routes himself. 

An unusual background is helping Joe Ramirez, phonograph oper- 
ator who owns 'the Record Shop, Pueblo, Colo., to make a success of 
both juke route and retail record sales. Ramirez is a popular Pueblo 
radio announcer and TV personality. His familiar face and voice help 
him to land new juke locations. 

Elton Dines, opetator in Boulder and surrounding Colorado moun- 
tain spots, returned from the opening day's fishing in the Rocky Moun. 

By BENN OLLMAN 

SLATE RALLY AT MILLER BREWERY. Key coin machine oper- 
ators arc slated to attend a music industry gathering June 28 at the 

(Continued on page 97) 

Ops Build 10c Headaches 
Continued from page 93 

seemed impossible to accomplish 
with the route we. had, or buy an 
additional route. We decided on 
the latter. 

However, before we had a 
chance to close the deal, one of 
our rhythm and blues locations 
called us for service. The machine 
on location had burned out a trans- 
former. Since the machine couldn't 
be repaired on location, we sent 

1ST VOTES IN 
ON MOA POLL 

OAKLAND, Calif. - The 
first votes returned in Music 
Operators of America poll to 
determine the site of next 
year's convention have been 
tabulated. 

The questionnaire was sent 
to two groups- exhibitors and 
operators. Exhibitors are in 
accord, over 90 per cent want 
MOA conventions to continue 
to be held in Chicago. Opera- 
tors, on the other hand, are 
evenly divided for and against 
the Windy City. Cities men- 
tioned most often by opera- 
tors who would like to see 
the convention elsewhere next 
year included Atlantic City, 
New York and Miami. 

A great number of opera- 
tors and exhibitors indicated 
a preference for another hotel 
if the convention is to be in 
Chicago. The last two con- 
ventions were held at the 
Morrison. 

over another machine which had 
been on the service floor. 

What we didn't know was that 
the replacement machine was set 
for dime play. The switch in ma- 
chines happened on Friday -we 
didn't realize the mistake until 
Monday. We talked it over for 
quite awhile and finally decided 
that we'd leave the dime machine 
there until we received a com- 
plaint. 

60 Per Cent Increase 
And at the end of the next week, 

and still no complaint from the lo- 
cation, we made a collection and 
found a 60 per cent increase. The 
location owner was happy, the cus- 
tomers were happy and sue cer- 
tainly were. That particular loca- 
tion has never taken in less than 
a 50 per cent increase over what 
it did when on nickel play. 

We are now gradually changing 
over to dime play in all of our 
locations. Naturally, each location 
has to be dealt with differently, 
but we are finding that by chang- 
ing equipment and discussing the 
problem nearly all of them are 
willing to go to dime play. 

We have even guaranteed the 
location owner that he would make 
more money with dime play. The 
result was that he did and so did 
we. 

The pay -off is this: We no longer 
have to buy a new route to in- 
crease our income. Changing to 
dime play is automatically giving us 
the equivalent of a second route 
in the collection department. 

I hope this helps. 

Nebraska Guild 

Re- Elects Slate; 

Maps Big Meet 
NORTH PLATTE, Neb. -The 

Music Guild of Nebraska re- 
elected all officers for the coming 
year at its annual meeting June 2 
and 3 at the Pawnee Hotel here. 

Returned to office were Ted 
Nichols, president; Dick Taylor, 
vice- president; Howard Ellis. sec- 
retary and treasurer; Mack McKee 
and Joe Zwiener, directors. 

Another important item of busi- 
ness was the decision to hold the 
next ouarterly meeting September 
22 and 23 in Omaha. Plans are to 
make this a five -State meet, with 
Nebraska, Kansas, Iowa, South 
Dakota and Missouri delegations 
taking part. 

The proposed quarterly meet 
would consist of two full days of 
business sessions, with representa- 
tives of each State conducting part 
of the program. 

At the June meet, a juke box 
was presented to the Opportunity 
School, a school for handicapped 
children. A representative from 
the school was on hand to receive 
it. The phonograph will be serv- 
iced by the Music Guild. 

Coven Adds Sales 
Reo. H. Bidenkao, 
To Cover III., Ind. 

CHICAGO - Coven Music, 
Wurlitzer distributor here, an- 
nounced Tuesday (12) the appoint- 
ment of Herb Bidenkap as sales 
representative covering Northern 
Illinois and Northern Indiana. 

Bidenkap, a veteran in the coin 
machine business, most recently 
was a salesman for the firm of 
Jimmy Martin. handling the Du 
Grenier cigarette line thruout Il- 
linois and Eastern Missouri. Prior 
to that he owned his own coin ma- 
chine route in Northern Illinois. 

'Wayward Wind' 
Still MOA Choice 

NEW YORK -Gogi Grant's Era 
recording of "The 1Vayward Wind" 
again was selected as the nation's 
top juke lox disk Saturday (161 on 
"National Juke Box," the ABC 
radio network program prepared 
by the Music Operators of New 
York. 

Other favorites selected for the 
program were "Moonglow," with 
Morris Stoloff on Decca: "I Almost 
Lost My Mind," with Pat Boone 
on Dot, and "Careless Love," with 
Lon Demarco or Ferris. 

Voted most promising were 
"Magic Melody." with Don Costa 
on Amp. and "Allegheny Moon," 
with Patti Page on Mercury. 

MOA STEPS UP 
MEMBER DRIVE; 
5,000 GOAL SET 

OAKLAND, Calif. -- Mu- 
sic Operators of America 
kicked off its summer mem- 
bership drive last week with 
a letter to every operator in 
the country. 

The letter, over the signa- 
ture of George A. Miller, 
president and general business 
manager, stressed the impor- 
tance of MOA to operators in 
such matters as legislation and 
taxation. An offer to local 
and State associations was 
made to provide an MOA of- 
ficer or director at any meet- 
ing upon request. 

MOA 's membership goal in 
1958 is 5,000. 
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COINMEN YOU KNOW 
Continued from page 96 

Miller Brewing Company's Stein Hall. On the committee aiding Benn 
Oilman with arrangements are Stu Glassman, of Radio Doctors, and 
Barney Kuehn, Music Mart. 

Operators have been buying a sizable quantity of Joe Turner's 
"Carina, Carina" and "Picnic" by the McGuires, according to Music 
Mart disk buyer, Barney Kuehn. Recent stop -ins for their wax needs 
included Art Menne, Elkhart Lake; John Jesinski, Sheboygan; Bob 
Harding, Milwaukee, and Arnold -Jost, of Beloit.... Vacation sched 
ales have begun to take over at Hastings Distributors. First man on the 
force to take off for the Northwoods and fishing is Dick Saulig. 

Veteran coalman Carl Klein is marking his 
29th year in the industry this slimmer. He got the 
scare of his life last week. While riding here with 
Clayton Nemeroff, visiting from Chicago, they were 
sideswiped by a car. Neither was injured. 

Mrs. Mildred Smith, Oshkosh operator, sold 
her music route, effective the first week of June. 
She ran the music business for the last eight years 
following the death of her former husband, Johnny 
Aspidor.... According to Mrs. Ray Lax, of Rays 
Amusement Company, the month of June seen a 

big hop in music receipts. Four'big numbers, she 

NEMEROFF says, have been responsible: ".Allegheny \loon," 
Patti Page; Teresa Rrewers "OhlPashioned Girl," 

Perry Como's "Glendora" and the Ames Brothers' "It Only Hurts for a 
Ljttle While." . Phyllis Kappenman, Major Distributors office 
manager, is absent from her busy desk due to illness. 

Frank Bartnik, Banaco Music's flying coiamos, is planning to fly 
his new Bonanza to Cleveland next week. He will visit with the 
family of Al Witalis, who operates Western Music Company in that 
city.... Jerry Groll, head of the premium department at Paster Dis- 
tributing Company, is doing a little boasting this season about the big 
22 -pound muskie he caught up North. At press time this week Sam 
Cooper, manager of the local Paster office, was pacing the hospital 
floor awaiting the appearance of the newest member of the family. 
More news from the Paster organization: Sam Rottman has left his post 
in the premium section to go hack into the gas heating installation 
business. 

ry 

Boston 
By CAMERON DEWAR 

WARM WEATHER BOOMS BUSINESS. Things are humming in 
the Hub now that bright days are here. Activity has picked up in 
music, games and kiddie ride equipment, leaving inventories at the 
lowest peak of the year.... Bob Jones, sales chief at Redd Distrilyu- 
tors. reports they're scraping the bottom of the barrel to keep opera- 
tors happy. 

Sam Swartz, Federal Amusement, 'Montreal, in visiting at Redd's. 
. James J. Geracos, Dorchester. recovering after an attempt to move 

a juke box left him with a bad back sprain.... Jerry Flatta, Boston 
Record Distributors, back after hobnobbing with the rafe set at Monaco, 
Paris, London and Rome. He and his new wife will make their home 
in Brookline. 

David J. Bond, Trimouut Automatic Sales Corporation, getting 
bar: into harness and finding business perked up since he and his 
wife left on their 10- country tour of Europe.. . Trimornts general 
manager Irvin Mangold trying to contend with the sudden upswing 
in music and games. 

Louis and Barney Blatt, Atlas Distributors, happy over the boom 
in A \fI sales. Louis, just back from the Northern territory, says opera- 
tor acceptance of the machine most gratifying.... Ed Ravrehy, As- 
sociated Amusements, finding his new quarters to his liking. Ed has 
installed a svelte, new receptionist, Christine Kane, in his modernistic 
office and things are off to a fine start. 

Dick Mitchell, Dick's Records, having quite a run on Frankie 
Lainés platters after "Mr. Rhythm" did a 10 -dav stint at Blinstrub's 
here.... Dave Baker, of Melo -Tone Music, .Arlington, finds it hard 
to keep his mind on the route these days. Dave is itching to get up to 
his summer place in New Hampshire and try out his new power 
boat.... Tony Grazio, Globe Vending Company, Quincy, making one 
of his infrequent visits to coin row to look for new games and nnrsic. 

Detroit 
By HAL REVES 

ROUTE CHANGES. B. E. Abraham, of the southern suburb of Lin- 
coln Park and a newcomer to the coin machine business, has bought 
out the juke box route of Patterson Music Company of nearby Taylor 
Township. Abraham will continue operation under the new name of 
Les Music Company. William J. Patterson, formerly owner of 
Patterson Music, who made notable history in the industry in 1950 
when he brought suit against the servicemen's union, is now operating 
a bar.... Thomas J. Riggs Jr. has resigned as president of F. L. Jacobs 
Company, vending machine manufacturing firm. He plans to give a 
"free hand" to the new group which recently bought major interests 
in the company, headed by Alexander L. Guterma as chairman of the 
board. 

Ernest Rheaume has been added as a partner in the Automatic 
Phonograph Company, operated for the past decade by Robert Rob- 
ertson Jr. The firm, which specializes in juke box service for operators, 
has moved to new headquarters downtown.... James Jeffrey, who 
operates as Jeff's Music and is president of the United Music Operators. 
has moved his headquarters, formerly in west side Detroit, to the 
suburb of Dearborn.. , . Edward L. Hall, an accountant, has formed 
the new Middlebelt Vending Sales in the western suburb of Inkster to 
operate a cigarette vending route. He is starting with a small route of 
machines on a part -time basis and plans expansion. 

Frank Zapranuk has taken over sole ownership of the firm of Fra. 
Sy Vendors in the west side suburb of Dearborn, which he formerly 
operated in partnership with Elizabeth Shapy, who has withdrawn from 

(Continued on page 105) 
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MUSIC OPERATOR FORUM 

'What's Holding Up 

Urban Dime Play? 
(Editor's Note: This is the fourth and 

last article in a series covering dime play 
activity thruout the country. This week's 
Music Operator Forum deals with routes 
in cities of 50,000 or more population. 
Most music operators in cities with popula- 

tions of 50,000 or more regard operator competi- 
tion as the most important factor to be considered 
when converting to dime play -more important, 
in fact, than the next two leading factors com- 
bined. 

These facts are clearly reflected in this week's 
Music Operator Forum, which spotlights urban 
dime play activity. As the accompanying charts 
shows, 39.6 per cent of all urban operators par- 
ticipating thought competition was the biggest 
factor. The next two leading items- operator- 
location owner co- operation and equipment 
changes on location -pulled a combined vote 
of only 37.9 per cent. 

Other factors in order of importance were 
operator publicity -advertising campaigns, new 
equipment purchases and written contracts. 

It is interesting to note that rural operators, 
covered i11 last week's Forum, considered location 
owner co- operation as the most important factor, 
thought brand -new equipment purchases more 
important than publicity- advertising campaigns. 

Roth are understandable. Competition is less 
of a problem in the smaller town because there 
are fewer operators. Advertising is less attractive 
to operators in rural territories because there are 
fewer operators to share the cost. 

But in spite of the competitive problem, city 
operators have made giant strides in the field Of 
dime play. According to MOF operators, only 12 
per cent of all operators in larger cities still 
operate all of their equipment on nickel play. 

An impressive 45 per cent said that they had 
converted over 75 per cent of their routes to dime 
play. This 45 per cent conversion figure chalked 
up in urban areas compares with 22.6 per cent 
in rural areas. 

With regard to competition, operators said the 
best methods to overcome the problem were: To 
hold fontm meetings where operators could sit 
down and hash out the advantages and disad- 
vantages; to take the bull by the horns and just 
go ahead and start converting, and to convince 

MUSIC 

OPERATOR 

FORUM 

location owners that a trial period should be 
given to dime play. 

One operator, William Blatt, of Miami, said 
if operators would stop worrying about their com- 
petitors and concentrate more on dime play, there 
would be a great many more conversions being 
made. Blatt feels that the biggest dime play 
problem is the operator who says he can't go to 
dime play because of competition, and then never 
tries to do anything about correcting the situation 
(see separate story). 

Unlike rural route conversions, which tend to 
blanket "best" locations with dime play before 
moving to average locations and marginal stops, 
city changeovers seem to move at a more even 
pace. 

As the chart shows, even the smallest dime 
play percentage routes have average locations on 
dime play. Routes approximately half converted 
have about 50 per cent of the machines in both 
the best and average stops on dime play and 
about 25 per cent in marginal spots. By the time 
the route nears the 75 per cent mark, best loca- 
tions, average locations and marginal locations 
are all being converted at the same rate. 

How They Voted 
I. what peweunaxe of your phonographs me on dime pWn 

of Units 
On a Dime 
None 12% 
Under 25% 10% 
2340% 13% 
50.73% 20% 
75 -to% 45% 

2. It "none," when do you plan to begin converting. 
Unable to say 44% 
Never 10% 

3. It you do operate some equtpmeat on dime play what 
percentage of Me ramble. In web of the following Wee 
locations base been mottled? 

w of Route Avenge Marginal 
On a Dime Best Stops Stops Stops 
Under 25% Under 25% Under 25% Name 
Approx. 30% 50% 50% Under 25% 
Approx. 75% 75% 73% 54% 
Approx. 10090 100% 100% 75.144% 
4. Please rank V order of importemee the folowlat radon 

hs successfully converting to dime play? 
39.6% Relations with other operators. 
24.1% Opentoclocation owner eoopemltou. 
13.11% Equipment change om imago. loot brand 

new). 
14.e' Operator pabildty-adeertislng campaign. 
S.6% Brand new egmipmenl. 
3.3% Written convects 

Solving Operator Competition ... 
HAROLD MEEKER, Indianapolis: "There are three 
important factors for successful dime play conver- 
lions. They are: 1. The operator must have the cour- 
age to stick to dime play even after play falls off 
following the changeover. 2. The operator must be- 
lieve in dine play and look to the future rather than 
the present. 3. The operator must get out and sell 
the idea of dime play to his locations." 

DEL KARFONTA, Jacham Music Service, Balti- 
more: 'The biggest problem in changing to dime 
play is operator competition. This can be over- 
come by talking over the change with location 
owners, improving service and sticking to 
definite dime play policy." 

ANTHONY SCHRIMM, Schrimm Bros. Music Com- 
pany, Pittsburgh: "Because there is always another 
operator ready to step in to take over a location at 
the first sign of complaint as a result of dime play, 
the location owner must be solidly sold on the change 
before actual conversions are made." 

LOU CASOLA, Casola Amusement Company, 
Rockford, Ill.: "The biggest dime play problem 
is getting an operator sold on dime play. Then, 
and almost as big a problem, is need for selling 
the operator on keeping his equipment on a 
dime long enough to see bow profits are effect- 
ed.' 

WJLLIASI E. ZELKO, Columbus. O.: "When con- 
verting to dime play, use at least 25 per cent EP's to 
start. Tell the location owner that current hit tunes 
are not available as EP's, and so the straight dime 
price on singles. Standards, operators can explain, 
are still nickel play since you hear two tunes for a 
dime. It is also important that an operator has the 
'guts: to go ahead with dime play in spite of oppo- 
sition.' 

E. D. RESORT, Automatic Amusement, Spring- 
field, Mo.: "In my opinion the most important 
factor in going to dime play is the operator's 
ability to survive financially for the period of 
time it takes the playing public to accept dime 
play. Territories would vary in the time element 
as to acceptance." 

Location Owner Recruiting . . . 

JEROMEv RUBIN, Canton, O.: 'The main objec- 
tive in converting to dime play comes from the loca- 

tion owner. Ile feels that the revenue will not be 
great enough front the machine to offset the loss of 
business expected. The job for the operator, there- 
fore, is to get out and sell the location owners. The 
public, in time, gets used to the increase and is 
therefore only a minor problem." 

H. PEARL, Trenton Amusement Company, 
Trenton, N. J.: "When converting to dime play, 
be sure the location owner is sold on the idea. 
He will then handle all situations that come up 
in his spot. His attitude will be reflected to the 
Customers." 

CARL W. FISHER, Los Angeles: "One problem in 
going to dime play arises after the operator has sold 
the location owner. This problem, or opposition, 
comes from the bartenders or waitresses. Operators 
must remember to sell employees as well as employ- 
ers.' 

MORTON LYNN, Oran Auto Music Company, 
Brooklyn: "The location problem actually arises 
because location owners find out that his com- 
petitor is still operating a juke box on nickel play. 
I believe the only way to overcome this problem 
is to change every location. Every operator must 
make a concentrated effort to bring this about." 

AL EVANS. Evans Sales & Service, South Bend, 
Ind.: "We Irave had little trouble in changing to 
dime play. First, we concentrated on selling location 
owners. Second, we advertised in the local papers 
that the change was coming. Asa result we changed 
to dime play and our collections rose in every in- 
stance.' 

Eye More Solutions ... 
RALPH STUDY, Automatic Music Company, 
Dayton, O.: "Operators most sell themselves. 
When they have done this they will try dime 
play and like the results." 

A. C. STURGES, Jamaica Plain, Mass. (Boston): "The 
increase should be moderate. I believe that the heavy 
player should get a better price such as one play for 
a dime, four for a quarter. 

WILSON STRAIT Des Moines: "To tell the 
truth, we never had any real problem when con- 
verting to dime play. Operators here notified lo- 
cation owners that they had to change and be- 
fore long we bad all we could do to keep up 
with conversion requests." 
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Ops to Ask Pin Rehearing 
In Ohio, Ban Now Halted 

To Battle High Court Ruling; 1954 
Injunction Stays Enforcement 

CINCINNATI - Repercussions 
of the recent ruling of the Ohio 
Supreme Court terming free -play 
pinball games "gambling devices" 
were felt thruout the State last 
week. 

It was agreed at a conference of 
State officials last week that a 
temporary injunction granted in 
1954 prevents the State Liquor 
Department from removing or con- 

fiscating pinballs from locations un- 
til the injunction is revoked. 

In the meantime an attorney for 
Westerhaus Corporation, pinball 
operators, said he will file an appli- 
cation for rehearing of the' case. 
Robert N. Gorman said he would 
base the application on two things: 
That the court erred in ruling the 
machines gambling devices per se, 
and that the court took into account 

PERKS UP PARKS 

Games in Scandinavia: 
Can't Get Enough of 'Em 

By LEE WOLFRAM 
COPENHAGEN -As much as 

Scandinavians love to play Ameri- 
can- made coin- operated amuse- 
ment games, they're still all too 
scarce an item at locations here. 

Practically the only spots to 
sport coin games are the amuse- 
ment parks, where these pieces do 
a steady business in the large 
"Automat" halls, counterpart of 
the Penny Arcade here. 

There are at least six large 
amusement parks in Denmark, four 
in Sweden, two in Norway and one 
in Finland. Sweden has about 250 
Folk Parks, many of which are 
amusement parks. 

The majority of games on loca- 
tion at the parks are old models, 
many of which award the player 

tokens exchangeable for merchan- 
dise. 

Imports Increase 
Up until the latter part of last 

summer there was no market for 
new American games of any type 
as it was practically impossible to 
import any amusement machines 
from the U.S. because of dollar 
and import regulations. At present 
many types of American -made ma- 
chines are finding their way into 
the park Arcades and carnivals in 
Denmark, and also in Sweden and 
Finland. 

The imports come by way of 
Germany, Belgium and Holland, 
but it would be difficult to explain 
in detail how the sales and deliv- 
eries are made, altho there is no 

(Continued on page 106) 

CIAA Hashes License 
Beefs With City Brass 

CHICAGO -- Representatives of 
the Chicago Independent Amuse- 
ment Asociation, game operator 
group, met Thursday (14) with 
officials of the City Collectors Of- 
fice to lay the groundwork for 
proposed changes in Chicago's 
coin game licensing laws. 

The meeting brought together 
Sam Greenberg, CIAA president; 
Dave Brody, treasurer; Milton T. 
Raynor, CIAA legal counsel, and 
William Pendergast, city collector, 
and Larry Goss, of the city col- 
lector's office. 

Commenting on the results of 

the meet, Raynor said: "The city 
officials are very understanding of 
our problems and expresed a defi- 
nite feeling that there are griev- 
ances in the present licensing sys 
tem that should be corrected." 

To Draft Amendment 
Raynor is undertaking the draft 

of an amendment to the present 
licensing ordinance, which, follow- 
ing the mutual agreement of Chi- 
cago operators, he will present to 
t: .e City Councii. 

Raynor said no date had been 
set for presentation of the proposed 

(Continued on page 104) 

About the 'Senator' 
NEW YORK -AI (Senator) Bodkin, head of Forest Hills 

Music, is a tireless worker in fund- raising activities for charities. 
He's active in Catholic charities of the Archdiocese of New 

York, Boys' Town of Italy, the U.S.O. and the Holy Name 
Society. The religious persuasion of the sponsors has been of 
little concern to him. The only requirement has been that the 
cause is a worthy one. In the 12 years the coin machine division 
has been conducting drives for UJA here, the dynamic Irishman 
has been one of the workhorses. 

The "Senator" acquired his nickname in 1936 when he was 
Democratic candidate for the New York Assembly from Queens. 
He polled more than 10,000 votes and lost the race by only 1,500 
ballots. Working with no funds and not even an automobile, 
his fiery campaign oratory made such an impression with the 
voters that he was immediately tagged the "Senator." The naine 
stuck. 

Bodkin himself has been an operator for 20 years. Previous 
experience has included work as a salesman for the New York 
Telephone Company and a securities trader for a Wall Street 
financial house. 

When he sold telephone service to non -subscribers in the 
height of the depression, the "Senator" learned never to take no 
for an answer. This habit persists in his charity work. 

the ruling of a special master com- 
missioner that the machines are 
gambling devices. 

Enforcement Plan 
Earlier, State Liquor Director 

William C. Bryant, had disclosed 
a plan for a concerted State -wide 
drive to oust pinballs from liquor 
establishments, following the high 
court decision. 

The injunction order, granted in 
Hamilton County (Cincinnati) Court 
in 1954, was gained by Westerhaus, 
the Cincinnati pinball firm. Hav- 
ing the restraining order, State pin- 
ball operators are genera'ly content 
to let the case hang in court. 

Argues for Pins 
In requesting a rehearing of the 

high court rule, Attorney Gorman 
argued that while the machines 
can be used for gambling pur- 
poses, they are not gambling de- 
vices per se. He also argued that 
the special master commissioner's 
opinion shouldn't have been con- 
sidered by the court because the 
commissioner's ruling was not 
based on evidence before the court. 

The Supreme Court's ruling this 
(Continued on page 104) 

Ops Benefit 

From Trade 

Unity: CIAA 
CHICAGO --The rewards to the 

operator thru membership in an 
association were pointed out last 
week in a bulletin distributed to 
local amusement game men by the 
Chicago Independent Amusement 
Association. 

"Fortunately, since most of the 
(Continued on page 103) 

EDITORIAL 

Limit Location Loans 
Business thrives on loans. Loans are essential and beneficial 

in any business. It is therefore a sad fact that a few operators 
misuse their privilege of making loans to locations by allowing 
them to become the price of getting or keeping a location, in 
some cases by allowing them to bepome nothing more than gifts. 

Very few operators are financially able to loan small sums 
of money to locations, much less to give them. The fact that 
misuse of location loans is understandable in the handful of 
cases where it does happen does not make it any the less sad, 
nor any the less poor business. When there is only a given 
number of business opportunities -in this case locations -and 
competition among operators for them is naturally keen, it is 
understandable -as in any business -that financial inducements 
might be turned to in order to get or keep business by the 
handful financially able to make them. 

Dangerous Practice 
But outbidding each other for locations, whether its by 

commission rates or loans or gifts, is a dangerous practice for 
operators. Most important, the whole practice of selling a 
location on the idea of coin -operated equipment solely on the 
basis of what it will earn directly for his pocketbook, rather 
than on emphasizing what it will mean to his pocketbook by 
helping his business is poor operating practice. It's a subtle 
point that often spells the difference between a successful 
operator and one who's just trading dollars. 

An operator loan to a location, when the operator is 
financially able to give it and where interest charges and pay- 
ments are made, is good business. But when it becomes a 
matter of trying to outbid other operators for a location, it's 
business that isn't likely to benefit anyone except the location. 

Ops Try Variety Play 
At Coin Pool Locations 

CHICAGO -Demand is grow- 
ing from coin pool game operators 
in many areas of the country for 
numbered balls that make possible 
rotation, Kelly playand other ver- 
sions of the game on the coin pool 
models. 

Charles Nicholas, Marvel Billiard 
and Bowling Supply Company 
here, who sells numbered pool 
balls to operators and distributors, 
reports inquiries and re- orders for 
these items ar.; growing. Operators 
are trying the different versions 
of play at locations and finding it 
builds interest in the game, he says. 

Many operators, Nicholas stated, 
rather than waiting for players or 
loca''an owners to make a sugges. 
tion, are installing the numbered 
balls and fresh versions of play at 

their locations and sparking up 
play. 

Rule Cards 
To accomodate locations and 

players, Marvel is drawing up card- 
board rules ands for operators to 
place at their spots, explaining 
the different versions of play pos- 
sible with numbered balls. 

The firm sells numbered balls 
of 2,h -inch diameter (the regular 
coin pool size), and cue balls of 
21 -inch. The larger size cue ball 
will not pass thru the playfield 
holes, falling into them, but not 
thru them. Thus the cue ball re- 
mains in play thruout the game. 

For the rotation game, Nicholas 
explains, five balls are lined up 
on each end of the table, players 

(Continued on page 104) 

$41,000 RAISED FOR CAUSE 

Coin Machine Trade Pays Tribute 
To Senator Bodkin at UJA Dinner 

NEW YORK - Nearly 500 
members of the coin machine in- 
dustry turned out at the grand 
ballroom of the Sheraton -Astor Ho- 
tel Wednesday night (13) to pay 
tribute to Sen. Al Bodkin and to 
celebrate the culmination of the 
Coin Machine Division's fund - 
raising drive on behalf of the 
United Jewish Appeal. 

A financial record as well as an 
attendance record was set. Under 

Bally Horse, 
Model T Rides 
Get U -L Nod 

CHICAGO --The Underwriters' 
Laboratories, Inc., which is spon- 
sored by the National Board of 
Fire Underwriters, has ' approved 
Bally Manufacturing Company's 
Champion Horse and Model T kid- 
die rides. 

Both rides will now have the 
U -L sticker applied as they leave 
the factory. This is termed "the 

(Continued on page 102) 

the chairmanship of Lou Boor - 
stein, Leslie Distribntors, and fired 
by the example of Al Bodkin, the 
guest of honor, the coin machine 
industry here raised $41,000 for 
UJA. This was $8,000 more than 
the $35,000 quota and nearly dou- 
ble the $23,000 raised last year. 

. Three presentations were made 
to the guest of honor. Represent- 
ing the United Jewish Appeal, Lou 
Boorstein gave a plaque to the 
"Senator." Also Al Denver, repre. 
senting the Music Operators of 
America, and Tedcy Blatt, repre- 
senting the A- sociated Amusement 
Machine Operators of New York, 
gave citations to Bodkin. 

Principal speakers were the "Sen- 
ator" and Dr. Adam Gillon, a vet- 
eran of the Israeli Air Force. 

Aerial Salesman 
The "Senator" regaled the audi- 

ence with an account of how one 
committee meeting was held in an 
airplane 25,000 feet over Cleveland 
while New York operators were en 
route to the Music Operators of 
America convention in Chicago. 
By the time the craft landed the 
"Senator" had separated the opera- 
tors from some $2,000 for UJA's 
drive. 

While in Chicago the "Senator" 
and his New York committee mem- 
bers took time out from business 
and social demands to raise an- 
other $8,000 from manufacturers. 

He admitted that while some of 
his methods for fund solicitation 
were not exactly low pressure, he 
will always use hard -sell techniques 
for humanitarian causes. 

Dr. Gillion warned the opera - 
(Continued on page 107) 

Gov't Action 
Brings Minn. 
Pin Blackout 

ST. PAUL -Virtual blackout of 
pinball operations not only in the 
Twin Cities but thruout Minnesota 
was reported here last week, fol- 
lowing culmination of a year -long 
federal anti -pinball campaign. 

The federal government wrote 
"finis" to its case against 39 indi- 
viduals and firms in the Twin Cities 
area who were indicted last Feb- 
ruary by a grand jury on charges of 

(Continued on page 103) 
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LINE NEW COMPLETELY RECONDITIONED EQUIPMENT 

NIGHT CLUB Write 
BROADWAY $450.00 
BIG TIME 265.00 
MIAMI BEACH 250.00 
GAYTIME 235.00 
CROSSWORDS 350.00 

NASTAS I DISTRIBUTING CO 

912 PO''ORAS STREET MAgnolia 6386 or 1459 NEW ORLEANS, LA.. 

* * * 

BIG TIME $295.00 

GAYETY 135.00 

R O Y AL 
DSTR/BUT/NQ, /NC. 

CLEANEST 

MIAMI BEACH .... $295.00 

VARIETY 150.00 

GAMES YOU'VE EVER SEEN! S 

1/3 DOWN, THE REST "SIGHT DRAFT" 

3 -WAY CHECK 

Whims Are No 

Buying Guide, 

Says Wis. Op 
OSIIKOSII, Wis. -- Keeping a 

close check on disk popularity 
charts in trade papers, local news- 
papers and on deejay listings pays 
off for the music operator in con- 
sistently better -than -average col- 
lections. 

That's what Nick Cloth, opera- 
tor here, has learned. About 80 
per cent of the records on Cloth's 
machines are always current hits. 
If rock and roll is going over big, 
then that's what customers can ex- 
pect to find on his machines. 

"I can't program my machines on 
the basis of some person's whims - 
even when they are my own," 
Cloth says. Programming modern 
multi- selection machines without 
some kind of formula is too risky, 
he said. 

Ask For Ben Mackie or Harold Hoffman 
3726 KESSEN AVE. CINCINNATI. O. MOntano 1 -5004 

every conceivable kind of 
EQUIPMENT, SUPPLIES AND SERVICES 

hag been sold in The Billboard 
WrH. M 666, 2160 Potro.. St aoIo..tl, OW WHAT DO YOU HAYE TO SELU 

WANTED FOR CASH 

Guns -Arcade Games 
Including Bear Guns and Cenco 2- Player 
Basketballs. Give price and condition 
of game m first letter. 
ECONOMY SUPPLY CO. 

579 Tenth Avenue New York City 

WANTED FOR CASH 
Any Quantity 

SKEEBALLS types 

State condition and price in first letter 

COIN AMUSEMENT DISTRIBUTING CORP. 
1916 University Ave. St. Paul 4, Minn. Phone: Midway 67961 

Double your Profits with Double U -Sales 

ATTENTION! 
ARCADE MEN 

If you've been looking for any of the old time 
CLUNKERS, Table, Stand or floor Models, we 
probably have them. 

CONTACT US NOW FOR YOUR NEEDS! 

FOR IMMEDIATE CLEARANCE! 
Bert Lane's 
NEW ELECTRIC SCORING DART GAME 

DEAD ZERO $295 
UNITED DERBY ROLL $295 

ofut,G,Ge. - ZL - Saki- ¿':vv. 
1101 CATHEDRAL STREET Baltimore I. Md. 

Telephones: SAratoga 7-4770 

N.w...EXHIBIT WITH THE 

Eliminates 
114Eat 

GENUINE 

Featuring a P /ayfield of Solid 1 -1 -16" 

HIGH GRADE SLATE! 

ELIMINATE' 

1. Worped 
Uneven 
Playflele1' 

2. Lined 
Playfields 

3. Table 
Jolting 

INCREASES PLAY AND MENU'S 

Exhibit's genuine SLATE TOP is smooth, true, 

can't possibly warp, wrinkle, distort, contort 

or gnarl. lolls roll silently and true. Draw 

shots, ms,, .,s, follow shots are all possible 

to a degree never before obtained. 

Smooth, felt- covered slate lop has no lines to 

interfere with the roll of the balls. 

Heavy, substantial 160 lbs. weight of Exhibit's 

11/16 thick slate keeps SLATE POOL solidly 

In place, unmoved by occidental molting. 

Exhibit's NEW SLATE POOL is equipped with the 

highest quality balls, finest rubber rails and a handsome, 

specially constructed table designed to handle the additional 

weight of the slate top , .. plus all the other famous EXHIBIT 

features. 

DRAWER PULLS OUI 

EOR EASY SERYICIN6 

Unique, new pull -out drawer 

etiminates the need for lift- 

ing table top, makes serv- 

icing quick and easy. All 

mechanism and cosh box 

drawer is within easy reach. 

010111111 
i 

3 SPOTS TOUCH 

FLOOR ON EACH END 

OF TABLE, GIVING 

TABLE 6 POINTS OF 

CONTACT, ELIMINAT- 
ING JOSTLING, JIG- 

GONG AND ACCI- 

DENTAL PUSHING OF 

TABLE. 

TOILE STAYS LE'iELI 

ESTABLISHED SINCE 1901 

EXHIBIT SUPPLY 
4218 W. LAKE STREET CHICAGO 24, ILLINOIS 
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THE BILLBOARD INDEX 

Advertised Used Coin Machine Prices 
PINBALL GAMES 

HIGH 

BALLY 

Atlantic City 

LOW 

Mean 

Average 

3/521 s 75.00 
Beech Club 12/53h 110.00 

s 40.00 
6930 

5 60.00 
85.00 

Beauty (17/52) 80.00 
Big Time (1/55) 325.00 

50.00 
240.00 

75.00 
295.00 

Broadway (12/55) 525.00 
Coney 1,11M (9/52) 65.00 

445.00 
35.00 

495.00 
50.00 

Dude Ranch (9/51). 110.00 
Gayety (3/55) 275.00 

65.00 
125.00 

85.00 
165.00 

Gaytime (6/551.... 3:5.00 
16-Fi (6/54) 125.00 

165.00 
65.00 

275.00 
100.00 

Ice Frolics (1/54) 115.00 
Miami Beath 

(9/55) 360.00 

35.00 

250.00 

99.50 

325.00 
Palm Beach (7/52). 85.00 
Palm Springs 

(11/52) 195.00 

40.00 

65.00 

60.00 

90.00 
Surf 008 (3/54) 150.08 
Variety (9/54) 195.00 

65.00 
145.00 

115.00 
175.00 

Yacht Club (6/53). 85.00 45.00 75.00 

EVANS 

Saddle & Tar Cru 
Model (10/53) 275.00 195.00 273.00 

GENCO 
400 (10/53) 50.00 45.00 49.00 
Golden Nugget 

12/53) 60.00 59.00 59.00 

GOTTLIEB 
Diamant Lit 

(12/54) 175.08 145.0D 165.00 
Four Bals (10 /541. 175.00 
Guys & Dais 

(5/53) 110.00 

145.00 

69.50 

16950 

90.00 
p, Wheel (11/53). 125.00 
Skill Pool (8/52).. 110.00 

95.00 
5750 

104.50 
75.00 

Twin Bill 11/531... 165.00 
Wishing Well 

(9/55) 225.00 

174.50 

205.00 

175.00 

224.50 

UNITED 

Havana (2/54) 115.50 65.00 115.00 
Haan (6/54) 125.00 
Menke 13/545 135.00 

70.00 
04.50 

8950 
135.00 

Nevada (8/54) 125.00 
Pixie (9/55) 425.00 

70.00 
295.00 

95.00 
375.00 

Ria (11/53) 105.00 
7884( (9 /53) 100.00 

69.50 
50.00 

100.00 
95.00 

Triple Play (6/55). 295.00 
Tropicana (1/55) 125.00 

200.00 
85.00 

275.00 
125.00 

Troia (7/55) 85.00 45.00 69.50 

WILLIAMS 
Army & Nary 

(10/551 ' 65.03 45.50 65.00 
Peser Pan (4/55) 175.00 
Tao, 5etare 

14/531 89.50 

035.00 

69.50 

175.00 

75.00 
Tansy Grand 

(2/521 85.00 47.50 59.50 

ARCADE EQUIPMENT 

Cafe -AP -Auto Photo, B- Sally, CC- Chicago 
Coin, EV -Evans, Ex- Exhibit, 6- Genco, 

Gb- Gottlleb, .K- Keeney, M -1tÁ'1 Mao- 
scope, R- ROerers, 5- Seeburg, Se-Sci- 
entific, Sh- Shlpman, T- Telecoln, U- 
United, W- Williams, Wa- Waning. 

ABT Challenger 
(5/46) 

Mutton Shakes 
S 30.00 

24.35 
S 20.00 

1950 
5 20.00 

24.35 
Bauball, 2 Plays, 

(G) 125.00 125.00 125.00 
Basketball, (61 
Basketball (CC) 

225.00 
195.00 

13950 
135.01) 

195.00 
150.00 

Basketball Champ 
(CC/ 195.00 (45 OD 

Be- A.Scere (EV) 
18/481 145.00 10060 115.00 

Carnival Deluxe 1U1 

Champion Bauball 
'G) 

275.00 

350.00 

195.00 

155.00 

235.00 

350.00 
Cam hunt (S) 

(2 /54) 195.00 125.00 165.00 
Dale Gun (Es) 
Derby, 4 Player 

(CCI (3/52) 

89.50 

175.00 

34.50 

125.00 

50.00 

125.00 
Reimmobile (Ml 

(7/54) 165.00 125.00 165.00 
Flying Sauur (M) 

(6/50) 99.50 99.50 99.50 
Gwiee (CC) (1/46). 95.00 90.00 95.00 

MOST ACTIVE EQUIPMENT 
(For four -week period ending with issue doted June 16. 19561 

ARCADE EQUIPMENT MUSIC MACHINES 

1. SEEBURG -Shoot the Bear 1. SEEBURG- M100.3 
2. SEEBURG -Coen Hunt I. SEEBURG -M100C 
3. BALLY -Moen Rides 2. ROCKOLA -1436 
4. GENCO- Basketball 2. WURLITZER -1500 
4. UNITED -Carnival Delon 3. A511-Model 0.80 
4. 1X47017 -Bak Gun 

VENDING MACHINES 
SNUFFLE 6AMES 

1. CHICAGO COIN -Hollywood 
2. CHICAGO COIN -Ace Bowler 
2. UNITED- lmperlal 
2. UNITED- Leader Shuffle Alley 
3. UNITED -Classic 
1 UNITED -Royal 

1. National 953 
1. Pk (10 Call 

PINIAII MACHINES 

Mono(' detour,: with ten or mere lames (ivied below/ 

1. Ice Frolics 
2. Gayety 

2. Variety 

1. Tahiti 
2. Pixie 
2. Tropics 

BALLY 

UNITED 

GOTTLIEB 
I. Skill Poo; 

2. Pin Vlheel 

3. Diamond LI! 
3. Foar Bells 

3. 11':M. Welk 

WILLIAMS 
1. Arry 

Peter Par 

2. h.,es S4rare 

HIGH 

Gun Patrol (Ex) 

LOW 

Mean 
Average HIGH 

SEEBUS* 

LO.0 

Mean 
Astrag 

15/51) 95.00 
Heavy Hitter (61 49.50 

94.50 
3580 

95.00 
35.00 14-100.0 (40) 100 

Hockey (CC) 75.0D 
Home Run, 6 Player 

40.00 75.00 sel. 45 RPM.... 295.00 
M -100.8 (S1) 100 

195.00 249.30 

(CC) (3/541 175.00 
Jet Fighkr (W) 

150.00 175.00 sel. 45 RPM.... 480.00 
M -100 -C (531 100 

395.00 475.00 

(10/54) 195.00 
Jet Gun (Ex) 

(12/51) 125.00 

175.00 

125.00" 

175.00 

125.00 

sel. 45 RPM.... 595.00 

WURLETZEI 

475.00 575.00 

Midget Morks (CC). 133.00 125.00 035.00 1500 (531 104 881. 
Moon Rides (8) 

(5/54) 295.00 115.00 250.00 
45.78 RPM fax. 799.50 175.02 249.50 

Pennant Baseball 
(WI 150.00 

Platgma(ie (M) 
150.00 150.00 {'EIDING MACHINES 

(1/50) 350.00 
Pistol (CC) (1/49) 50.00 

175.00 
39.50 

295.00 
50.00 Na(lmat 150 5115.00 5110.00 $115.00 

Pitca'eI & Bat'm 
(Si 175.00 125.00 175.00 

Px 110 Coll 125.00 115.05 125.00 

(9/55) 395.00 
Rifle Gallery (G) 

225.00 325.00 SOUFFLE GAMES 
(6/54) 225.00 

Set Sim Bastneall 
175.00 225.00 

Ace Bader (CC) 

(Waves/ (6/52 /. 275.00 
Shoot the Bear Si. ( 145.00 

250.00 
89.50 

275.00 
125.00 

(9/501 .... ..5395.02 
Advance Bewkr (CC) 

5125.00 5145.00 

sidewalk Engineer 
(W) (5 /551 .. . 195.00 150.00 195.00 

15/531 135.00 
Banner (U) 18/541 200.00 

100.00 
155.00 

135.00 
195.00 

Silver Ballets (Es) 
(11/49) 125.00 123.00 125.00 

Bikini IC (6 /54i.. 150.00 
Bons easier (In 

150.00 150.00 

Six Shooter (Ex) 95.00 
Sp Fighser (MI 

85.00 95.00 (3/54) 125.00 
Bonus Score Bowler 

75.00 125.00 

(9/53) 135.00 
Sky Gunner (G) 

110.00 135.00 (CC) (4/55) 345.00 
Capital Deluxe 51uf 

225.00 295.00 

(9/531 145.00 
Space Ship 325.00 

95.00 
249.50 

115.00 
295.00 

ile Gaines 325.00 
Capitol (U) (6/55) 295.00 

295.00 
225.00 

315.00 
225.00 

Sportland (Ex) 
(11 /51) 225.00 175.00 195.00 

Carnival (K) (5/53). 85.00 
Cascade (U) (2/531. 75.08 

65.00 
59.50 

65.00 
60.00 

Telequin (1/40) 
(T) 100.00 95.00 95.00 

Chief (U) (11/531.. 145.00 
Classic (U) (6/531. 85.00 

110.00 
65.00 

110.00 
85.00 

Ten Strike (EV1 

(46) 65.00 15.00 85.00 
Clipper (UI (5/551. 285.00 
Clipper Dews. (UI 

225.03 285.50 

Undersea balder 
(2/46) 125.00 125.00 125.00 

(5/551 
Clover Shuffle (U) 

235.00 275.00 275.00 

World Series (W) (1/531 75.00 55.00 65.00 
(4/51) 99.50 95.00 99.50 Comet Tape. (U) 

(11/54) 225.00 175.00 195.00 

MUSIC 3IACHI\'ES Comet Deluse (U) 
(11/54) 195.00 125.00 175.00 

Criss -Cross (CC) 

(11/531 150.00 
Criss -Cross Tar4elte 

100.00 125.00 AMI 
Model A (461 40 

us. 78 RPM. 5150.00 5 69.50 0 95.00 
Regular (CC) 
(1 /55) 150.00 125.00 145.00 

Model D -80 (51) 40 
cal. 78 RPM.... 375.00 175.00 299.50 

Croon (CCI (4/53). 100.00 
Diamond (K) 

50.00 85.00 

ROCK -OLA 15/53). 175.00 
Fessure (CC) 

160.00 175.00 

1436 6.153) 120 17/541 185.00 150.00 185.00 
cal. 45 RPM.... 275.00 

1438 (541 120 sel. 
195.00 259.00 Fireball (CC) 

(11 /54) 250.00 195.00 245.00 
45 RPM 550.00 445.00 499.50 Flash (CC) (9/541.. 225.00 195.00 195.05 

Am. Shuffleboard Sees 
20% Rise in Business 

NEW YORK - The American Pacific Northwest, where 600 par - 
Shuffleboard Company expects this ticipated in a Seattle .tournament 
year's sales to top 1955 figures (The Billboard, June 2). He added 
by abo'tt 20 per cent, according that about 500 leagues .thruout 
to Sol Lipkin, ASC sales executive. the country are in operation this 

The firm leas been exhibiting at Year. 
the convention of the National In- Principle weakness in the op- 
dustrial Recreation Association at crating end, said Lipkin, is that 
the hotel Statler. Interest in shut- operators tend to hang onto their 
fleboards on the part of industrial equipment long after it has been 
recreation directors has been high, depreciated. Tile average life shuf- 
reported Lipkin. fleboard, he said, is about eight 

Lipkin explained that league years. 
shuffleboard play has stimulated He explained that once a unit 
the growth of the game, partial- is written off in four or five years, 
larly in the Midwest and in the the operator figures he is getting 

NIGH 

Gold Cup (CC) 

LOW 
Aldo 

Anrage 

(7/53) 115.00 
Gold Medal (8) 

(3/551 300.00 

' 110.00 

300.00 

115.00 

300.00 
Holiday Match 

Bowler (CC) 
(9/53) 275.00 165.00 165.00 

Hollywood (CC/ 
(5/55) 293.00 250.00 295.00 

Imperial (U) 
(9/53) 125.00 65.00 75.00 

Jet Bowler (B) 
(8/54) 195.00 175.00 195.00 

King (CC) 120.00 
Leader Shuffle Alley 

(111 (11/53) 175.00 

110.00 

100.00 

120.00 

125.00 
League Bowler (U) 

(1/54) 155.00 120.00 155.00 
Mag¢ 15l (12/54). 275.00 
Mara (5) (1/551 225.00 

225.00 
175.00 

275.00 
195.00 

Man Deluxe (111 225.00 
Mercury Deluxe 11th 

215.00 225.00 

Frame (U) 235.00 
Name Bowler 

(CC) (1/54) 65.00 

175.00 

50.00 

195.00 

65.00 
Olympic (l) 

(8/54) 75.00 70.00 70.00 
Pacemaker (K) 

(9/53) 95.00 50.00 95.00 
Rainbow $hallte Alley 

(U) (8/54) 175.00 125.00 125.00 
Royal (U) (8/541 95.00 
shuttle Alley 10 

90.00 95.00 

Player lKl 70.00 
Starlit* (CC) 

(5/541 175.00 

55.00 

1.50.00 

60.00 

175.00 
Super Frame (CC) 

(5/541 165.00 125.00 123.00 
Team Bonier (U) 

(1/54) 165.00 125.00 155.00 
Triple Score Bowler 

(CC) 16/53) 85.00 75.00 85.00 
Triple Strike 

Bowler (CC) 295.00 275.00 275.00 
Venus Deluxe (UI 

(3/55) 275.00 250.00 250.00 
Victory Bowler (BI 

(5/54) 175.00 165.00 165.00 

Explanation of Coin 
Machine Price Index 

Prleea given In the Index are in no way 
intended to be .standard," "national," "let," 
or offer an authoritative reflection of what 
prices should be on used equipment. Prices 
in the Index are designed, however, to be 
a handy guide for price ranges. Any prig 
obviously depends on the condition of the 
equipment. age. time on location, the ter- 
ritory and other related (actors. 

Highs sad tows. Equlpmml end prices 
fisted above ere taken Iron advertisements 
in The BiNboard for the period shown. 
Lluíngs are the hishm end lowest prices 
advertised on music machines which hava 
been advertised 10 liman or more for the 
four-week period, sed oa all other ege1p- 
111ent which has beew advertised five time 
0e more. "Highs" and "(owe" ate most 
meaningful when used with mean average 
listing. 

:Neal Average, The mean average Is s 

computation based on all prices at which 
a machine has been advertised at for the 
four -week period indicated and reflects the 
dominant advertised Price. It Ia col ßnr 
pls average between the `5Qh" and the 
"tow." High and tow Indicate price range; 
mean average indicates the price level at 
which most of the machines era advertised 
for. Therefore, when the mean avenge 
is nearer the "high." it indicates the 'low" 
Is a unique price probably for 'Ws is" of 
"distressed" equipment, 

Most Attlee Lhe. The Noss Active Pooh, 
meat list shows which machines In major 
categories have been advertised the greatest 
number of. times for the four -week period 
Indicated In We Case of pinball games 
only, roost advertised mimes are listed of 
each manufacturer who has eight games 
or more listed below. Machines 10 all caw- 
stories appear In order of frequency ad- 
yenised. Numbers indicate position. 

all gravy and will settle for takes 
of $20 or $30 a week. 

In cases where five - year old 
equipment has been replaced with 
new games, he added,. location rec- 
ords show that $80 -a -week takes 
are not unusual. 

Unlike most pin and shuffle 
bowling games, shuffleboa.d mod- 
els do not become obsolete so 
quickly and there is little pres- 
sure for an operator to replace 
equipment on location. 

So, continued Lipkin, the opera- 
tor feels the machine is paid for 
and is content to operate it even 
tho the gross has fallen off sharply. 

Carl Spinatelli, American adver- 
tising manager, is currently pre- 
paring a promotion for resort lo- 
cations. 

At the firms booth at the 

Stuart Auer Named 
Backgr'nd Music 
Mgr. at R. F. Jones 

SAN FRANCISCO- -The R. F. 
Jones Company, Seeburg distribu- 
tor, announced the appointment of 
Stuart F. Auer as sales manager 
of its background music division. 

Auer was formerly associated 
tvitll Muzak as sales manager In 
Wisconsin and as general manager 
of the Baltimore division. He will 
direct background music sales for 
the Jones Company thruout the 
Western territory. 

NIRA show were Paul Cusano, 
Nick Melonem Bill Karshan, Hall 
McKinley and Joe Lynaugh. 

Wolberg Eyes 
Europe, Sees' 
Future Growth 

CHICAGO - A realistic ap- 
praisal Of the còin machine export 
market,-combining an analysis of 
both current problems and big po- 
tential -was called for last week 
by Sam Wolberg, partner of Chi- 
cago Coin Machine Company. 

Wolberg, who recently returned 
from a three -month European tour, 
made it clear that altho the Eu- 
ropean market represents a great 
potential to the U. S., the need for 
American dollars and governmental 
restrictions currently hinder rapid 
development of this market, 

"I surely don't intend to sound 
gloomy about $urope's potential, 
however," Wolberg declared. "I'm 
convinced it's only a matter of 
time" before the real growth. of 
this market is under way," he said. 

Wolberg said that Européan 
businessmen he talked tò were 
"hungry for equipment, and that 
in England, for example, much out- 
dated equipment had to be used for 
lack of new machines. 

"It must be kept in mind that 
the European market is a market 
different from ours, often with dif- 
ferent requirements." he said. One 
of the differences he cited: Cames 
for location placement should be of 
lesser size than many U. S. models 
because of less 'spaces available in 
many European locations. 

Wolberg, who called his trip a 
"busman's holiday," visited Italy. 
France, England, Switzerland, Bel - 

gitem, Rolland and Israel. 

Steel Plates 
Boost Life 
Of Five -Balls 

CHICAGO - Steel protection 
plates added to the exterior of new 
five -ball pin models coming off the. 
D. Gottlieb & Company produc- 
tion litres are cutting down on op- 
erator repair bills, according to the 
firm. 

Plates were first installed along 
the sides of dye games, where play- 
ers operate flipper buttons to shoot 
balls up the playfields. This area 
of the cabinet formerly was sub- 
ject to gradual wear and tear. 

Next, all -steel legs were added to 
many of the Gottlieb models, tak- 
ing the place of wood appendages. 

Latest steel plates to be added 
are placed over the near -end of 
the cabinet molding. These plates 
cover the bottom of the playfield 
area, enclosing the ball shooting 
unit, and the rules card. 

Steel plates along the sides and 
at the bottom of the playfield area 
are now standard equipment on all 
Gottlieb pin games. Steel legs will 
be used on all the single -player 
models and some of the multi - 
player models, according to the 
firm. 

Disneyland Copy 
Results in Sales 
For Mike Munves 

NEW YORK -- bfike Munves, 
the nation's oldest distributor of 
Arcade equipment, reported that 
recent trade publicity on his ship- 
ment of' Arcade pieces to Disney- 
land in California is paying off. 

He disclosed that Storytown, a 
Lake George. N. Y., ftmspot has 
placed an initial order of 25 pieces 
for its new Disneyland -type opera- 
tion. 

Munves added that Lake -of- 
Make- Believe, an Upperjay, N. Y, 
amusement center, also is opening 
an Arcade with early- century coin 
amusement devices. 

Copyrighted material 
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Ponser to Market 
Slate Table Tops 

NEWARK, N. J.- George Pon - 
ser, local gaine jobber, has an- 
nounced that his firm will sell 
slate table taps for pool games. He tors. 

said the tops will be three- quarter- 
inch slate with rubber -backed cloth 
and large bumpers. 

Ponser added that the tops will 
come in regulation sizes and initial 
deliveries will be made within a 
week. He plans to name distribu- 

NilD#Er 014jR,. 
CLAf5tS1tFÍED Ai1V*it"['!SJ_N4,< 

The Nallonal Exchange for Coln 

1 Machine Personnel, Producis, 

Services Ind Opporiunitief, 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS o DISPLAY CLASSIFIED ADS 

Set In usual want -ad style. one paragraph, p, Set In larger type lop to 14 pt., and dis- 
no display First Ilse sat In regular 5 pt, r played to best advantage. No Illustrations 
caps, or cute permitted. 

RATE: 20e a word- Mlnlmum $4.00. A 
RATES: 51.00 a Ilse- $14.00 per Inch. 

b CASH h.,TH ORDER 
CASH WITH ORDER Unhaa crsdlr has been etrablithed. 

In determining cost of regular Classified Ads be sure to count your name and address 
when computing cost of ad. When using a Box Number In Care of The Billboard allow 
for 6 additional words. On Box Number Ads a special service charge of 15, por insertion 
Is made for handling replan. 

ADDRESS ALL ORDERS AND INQUIRIES TO: 

THE BILLBOARD PUBLISHING CO., 2160 PATTERSON ST.. CINCINNATI 22 

.1.-. fN.. ..-..-H1 Hr 
Business Opportunities 

+.-4-.-.......-..+..-eM....-. 
EARRINGS, PINS, CAN BE PUT IN CAP. 

aules 18 per gross only, ataie 
o.a. !Vese Eni 

us 
lana Jewelry. 121 Empplré 

St., I)<Dt. B. C., Pruvldenca, R. L )e30 

EXCELLENT MONEY MARTNO OPPOR- tunitles In coin radios; ó -coin television 
istributors; installations 

motel.; write or 01re for 
detalle and prisse. Coradlo, Inc., 196 Albion 
Ave., Paterson 3, N. J. cb-au11 

Parts, Supplies & Services 

STAMP FOLDERS DIRECT FROM MA-NU- 
faeturer unlimited quanlftlea, Immediata 

delivery. ',Fit for prises. Veeaco Sales Co. 
7124 Market St., Ph0adelDhlp 8, Pa Locasi 
7-1948. ie30-rh 
MN-. e ..4. M N++. N. t 

Used Coin- Operated 
Equipment N4f NH-4-.iH4 

A-1 CIGARETTE AND CANDY MACHINES, 
023 d p. Other vending machines, 

is R. Establlahcd over 29 years. Mack 8.ate, ]933 J1llxaukre Ave., blje3Ó 

CIGARETTE"' CAN DY - COFFEE" -CI GARO MAI 

-Factory Distrtbutors- 
L-- Selecblt, Candy A Coffee, Lehgh, PX, Aoyel 17" Clgarclte, K'atllns Scales, 
White's Comb Vendor Combs. Write for 
complete details, prices, Installment terms. 
TEXAS ASSOCIATED ENTERPRISES 
P. O. Box 1068, Amarillo, Texas, Dr. 11012 

FOR 6ALF A FEW yeas, NICE PANG 
s, 40 Arcntic Maehlnee. Panonm Pro- 

Wichita, 
chie. H. S. Loebaack, 1438 N. E]n DOrie. Wichita, Kan, 1e23 

FOR SALE- AEEUII -T CIGARETTE MA- 
hìnea, all ]Se k 30e; Rowe Preetdent e 

column, H5; Rowe Pnsident 8 column 
f63; Lehigh PX, f7G Kelley Elt<trie d 
olumn, f8.5. Funk Guerrinl, 1231 W. 530 

St., iewlnown. Pa. Se 

FOR SALT Z3 POKSAINOS, SCIENTIFIC 
eke, Formica topa, excellent orking 

ondltlon, priced reason., for Board ale. 
Acme Amusement Co., 3310 Boardwalk, 
1VUdwood, N. J. Phone 22616, 

N£lV BUMP£A POOL TABLES FOA BALE. 
Gy533S SouN Saslnaw Road, Flinn 7, Jig, .., Owens 4.6112. Sy7 

SANITARY VENDING 
MACHINE HEADQUARTERS 

"Spare" sanitary wau; v en ensaú e 
r Naaa sI 

, 

and othcr n et package 
Hilary venders. Also merchandise refills 

feor 
rs L 

h e 
D 

alovbe 
p 

1te lao. west prices. Manufactur- 
ADArC 

47;07N G MN oO 

NATIONAL SANITARY SALES 
Dept. B1, 6440 N. Western Ave., Chicago 43 

VENDING MACHINES, PARTS, ALL SUP 
pllet. Bell Gum ll reree It Tae Gum, 

Sf Packase Gum, SDp Taute, Vlm n 
Almonds. Red Skins, lll] Cashews, snail Alm buds, 

Mixed Nuts, all In vacuum pack or bulk: 
Panned Candles, I4 l,'Valys, 320 ar 820 ct. 
Candy CoateO Gum, Leersera, G01n WnP 
Rn. ShmD Sanitary NaDktne, 

Stands, 
eB ids, therms, Capsutee, irle flan 

Point 
Pena. 

new 
vandl,, d Vendera.e Write 

ago ID.dlbutorer 2700 I9CeelA Lnké St., cole,OO 12, m. 1e30 -- 
Wanted to Buy 

CIGARETTE, 
hinCAN 

Y 

lownes st 
m 

ces. 
t 

ox 3, 
fuTND 

hD e 
dOT}lE0A U OVn 

PNanDd - 

Chl- 
ce¢o 1, III. de30 
NATIONAL AND STONER CANDY BAR 

Vendors. All parte, ;Drs.. locks and keys 
oat be Intact. CondlUOn, tir.;e1ro not 

material. T. O. Thomas Co., 1572 Jef[erson, 
Paducah, Ky. nD 

Capitol Set on 
Sound Movies 

NEW YORK -- Capitol Projec- 
tors has gone into production on 
sound movies, Sam Goldsmith, 
Capitol executive, disclosed last 
week. 

Goldsmith said the unit is similar 
to the Capitol midget movies, ex- 
cept thai sound is co- ordinated with 
the film. Also, the new sound 
movies have a double claw which 
engages the film from both skies 
'and the new class- bearing, which 
was tested on the Pan -O -Rama. 

The optical system, loe added, 
been improved with a brighter'. 

light which makes for a sharper 
Goldsmith said the list price 

has not yet been set. 
Film for the new coin- operated 

des-ice will be primarily for child- 
ren, with comedy, cartoon and ad- 
venture features nosy available. 
Running time is about one minute 
a film. 

Eases Coin Laws 
To Permit Games 

PITTSFIELD, Mass. - The 
Pittsfield Licensing Board has 
eased up on its ban of coign -oper- 
ated amusement devices. 

It lists four types that will be 
permitted: Pool gaines, shuffle 
bowlers, baseball games and gun 
games. 

At the same time, boss-ever, it 
did not lift the ban on pinball ma- 
chines. 

In issuing the new regulations, 
the board is requiring all dealers 
or licensees to sign a statement 
agreeing that the licenses "are re- 
vocable at the pleasure of the 
board," and outlawing all free 
games, prizes, contests or gam- 
bling. 

The board said the ban on all 
amusement devices was modified, 
following a petition submitted by 
the Pittsfield Restaurant Associa- 
tion. 

Phono -Vend Adds 
New Sales Staffer 

SAN ANTONIO - Lou Sebas 
fion, sales manager of Phono -Vend, 
Rock -Ola distributor, has an- 
nounced the addition of L. H. Por- 
ter to the firm's sales force. Porter 
will cover the area surrounding 
San Antonio. 

v£NniNG MACHINES WANTED -4 OR s Porter comes to Phono -Vend Jack's, Northwestern 49' Silver KIn¢e, 
Acorns, Toppers, Counter amc.. Sena us W /111 many years of experience in 
PhlladelDhla 

a P08C spring caraee 
üi; the automatic phonograph business. 

ATTENTION, OPERATORS 
NOW AVAILABLE TO THE TRADE! 

1/4" REPLACEMENT 

SLATE T + PS 
FOR REGULATION SIZE POOL TABLES 

GIANT SIZE BUMPERS S LIVE RUBBER BUMPERS 

BEST QUALITY RUBBER -BACKED BILLIARD CLOTH 

DISTRIBUTORSHIPS STILL AVAILABLE 
Write, Wire or Phone 

GEORGE PONSER, Sales Manager 

EASTERN DISTRIBUTORS, INC. 
123 Runyon Street Bigelow 3 -7422 Newark 5, New Jersey 

LARGE SELECTION 

RECONDITIONED 

POOL TABLES 

New Playfields -New Mushroom 
Rompersi 

Only 
Wmre. BAN KP POOL 

$125 
Bally PIN POOL 
Gen. TOURNAMENT 

EACH V.iryyLeUMPER POOL 

N. ILLINOIS & IOWA OPERATORS! 

Gottlieb's New 2- Player 

TOREADOR 
WILL HELP YOU 

MAKE A BIG KILLING! 

ORDER NOW - 
IMMEDIATE DELIVERY! 

RECONDITIONED 

BOWLERS 
DELUXE CAPITOL ... $195 
DELUXE CLIPPER ..- 
ACE 
CHIEF 
LEAGUE 
IMPERIAL 

',CLASSIC 

275 
150 
140 
140 
125 

75 

NATIONAL COIN ItIACHINE EXCHANGE 
1411 -13 DIVERSEY BLVD. 'Phone: BU kinghom 1 -0466! CHICAGO 14 

"PLA-POOL"for Big Profits 

SENSATIONAL BUMPER -TYPE POOL GAMES 2 SIZES 

Center Hole Has 
Removable Plug 
for 2 or 3 Hole 

Play! 
Lat, Phenolic alts 
Pumil In }rem end 
Dermll rebound action 
Dlmenslons: 
De Motley, 

T2"xJ,3 4 "xJ3" 
Reguar Mode 

e] "lx76 "xJ3" '' 
Tabl 

l, °cap 
IN.. 

Ce h Box 
k 

Inside, else Anfl WarO Adlusfen 
wlfh Loc Included 

ABT Double IN CNN; 
Bumper Posh NI.. KII Included 
New Phtnc Llphl -UD 

POOL SUPPLIES 
Set of 10 ]tk" Balls.,.1112.00 
set of 10 5-os. 215" .11. 16.10 
ABT 104 Coin Chute 0.00 
Overhead Lieht w /brkt. 15.00 
N" Cues 1,15 
Cus Chalk, groat 140 
Anti -Warb Adluste n. 

Set of 3 
e 

Bf 
Blue d 

1n 
" 

a.H 
Write for cormDiete IHt of 

Darts. 

Pool Game Piayfelds 
Novoply- complete, ready for Installation, 

3 -hale models, center hole equipped 
with plug for 2 or 3 -hole play. Each $35.00 

Large ais top,. Each 45.00 
Top. with lights In bumpers.... 510.00 addtL 

MIDSTATE CO 
1369 Mllwaukea Avg. 

Chicago 47, 111. 

e Tel.: Dickens 2 -3444 

NIS NEW MODEL- 
NICKEL DISPENSERS 

READY NOW FOR 
IMMEDIATE DELIVERY 

* Single 5c tube holds 200 
nickels with feather touch 
operation. 

* All die -cast parts In mecha- 
nism. 

* Chrome -plated mechanism. 

* Detachable units (1c, 5c, 10e, 
25c) as many tubes as you 
want (1, 2, 3, 4, 5 -hole 
bases). 

* All "wearing" parts of old 
model eliminated. 

* Single 10c Tube with base at- 
tached available in quantity. 

* Guaranteed accurate. 

* Wall or Counter mount. 

Exclusive Factory Representative 

Price 

$11.95 

Patented 
Pahnh 

Pendìng. 

For Kwik -Kole Dispensers (Manufactured 
by McPherson Manufacturing Co.) 

Tacoma, Washington, 

DUNIS DISTRIBUTING CO. 
100 Elliott Ave., W., Seattle 99, Wash., Ph.: Alder 0414 

(Inquiries Accepted Now for Local Distributors) 

ins -The Amusement Industry's 
BILLBOARD Leading Newsweekly 

tae will, Audited Paid Circulation to snatch' 

Copyrighted material 
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We Specialize la Conversion s 

POOL GAMES 
99C 

We Specialise in Conversions 
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BINGO SPECIALS! 
In Working Condition- Export Packed 

Coney Islands $50.00 Spotlites . . $50.00 

Frolics 70.00 I Yacht Clubs 75.00 

Rush Your Order -Phone, Wire, Write 
W. always carry a very complete stock of beautifully reconditioned 

Pin Games, Bingos, Shuffle Alleys, Music, Arcade Equipment, etc. 

Write for Complete List and Prices Today! 
t 

4,. INTERNATIONAL SCOTT CROSSE COMPANY Wit ' SCOTT CROSSE COMPANY 

'.í 1423 SPRING GARDEN STREET, PHILADELPHIA 30 PA. 

Rittenhouse 61112 
da B,onth Fl9 x71 : St.nl 

REDD -HOT CLOSEOUTS! 
All Machines -GUARANTEED! 

BALLY NIGHT CLUB -New 

ROYAL CIGARETTE MACHINES 

-New 

EXHIBIT SPANISH POOL -New 

DISTRIBUTORS: Snap up 

Ihese UNITED BINGO buys! 

7 RIO $35 2 NEVADA ..$35 
3 TROPICS 35 2 SINGAPORE 45 

6 TAHITI 35 2 TROPICANA 45 

WRITE FOR NEW 
KIDDIE RIDE LIST! 

298 Lincoln St, Allston 34, Mass. 
by11 

44 Algonquin 4 -4040 J `/ laH 
fRe7es7Ye diatrlWt.. fe, 

WURLITIER-BAILY- EXHIBIT -CHICAGO COIN 

ALWAYS BEST BUYS ALL WAYS =moor 
Ary Bowler 

SHUFFLE ALLEYS BINGOS ARCADE EQUIPMENT 
113.00 Please call or wire of I 

eallY Bi Innln 1,1.00 Your requirements for 0 t f 13.00 
105.00 lowest prices. C.C. 4P1. Horn 
110.0 Run 173.00 

Pitch'm / eat'm , 175.00 
Wmf. DLUx 

Bsse Dall 113Á0 
Wms. world Series N.30 

cascade 
Clover 
Claule 
Delux Imprld 
Laader 
Olymple 
RInDOw 
Royal 

65.00 

se,u.00 00 
75.00 

lu.DO 
70.00 

113.00 
95.00 
60.00 

61qh 
Frame 

-PI. Or10Ina1 L1u Bgwl.r .,. IS0.00 
caca loro Fr. Del.. ss.0o 
C.C. lOth Fr, Tr... 75.00 
C.C. Hi /peed TrIPN 9f.00 

Fireball 113.00 
C.C. Super Fnm 125.00 elu Ribban 730.00 
Vlctory 165.00 

POOL TABLES 
10 let. u 1110.00 
SIATE TO P3 far any 
ft to Dl -t.., -corn- 
et*. ete with bumper, 
fe,.so. 

UPRITE 3 SPECIAL GAMES 
s.ddl a Tun m $275.00 

(club model, 
Hunters 11) I73Á0 
Onee {00 115) N.00 
circus anco Gold Nuefet 
C 115.00 

NEW -l0 DERBY I 

ROLLS ...5250.00 

CIGARETTE MACHINES 

LEHIGH 12 -COL. NEW 
All -Coln Combine 
Hens 3233.00 

(mechanical, 
National 930, used $ 95.00 
Nafbnal 5 170.00 

10 e9la 

0 

515,00 
Nette t Col. , 15.00 

KesneY 9 Col. Elea. 133.00 leur 0 C1. Lt 
All used qulPmen r shopand net VV.'" 
with 'Al 75t and kint fin. 

ZODIAC VENDOR, 

toP. wren 1,200 lár s3ssoo. 
Liberal Trades 

AcnPtad. 

POOL TABLES 

All makes - all models - 
new end used. Tratl s 

co 
fe ovoled al. 

- call for the 
ñ: 

RIDES 

Lan s Pln Cn9in. 1695.00 ally sp +c ship 1 +5.00 
ex. space Patrol .. 17s.ao 
Scl. T.V. Ride .... 193'.00 

ally Meonrl0a ... ally Nol Rod .... ta 
00 

COUNTER GAMES 

Kicker Catcher, 
new f 11.70 

Advanq Shockers 
Adv.nc hcker, 

10 er more 15.30 
ABT Challenger , 10.00 
Smiley 15.00 
Three n. 01 Kind Ie.00 
PoP UP 1.00 
Ship. Wlserd 19.0 
Whlx !1) 10.00 
W hlf Baske }OaII 10.00 
Oet. 4Wey 

crippare 110.00 
Mere. G(Ippr. 10.00 

5 BALL PIN GAMES 

Race }h Clock 1195.00 
F+Irwey 53.00 
Or: antl Dolls . - 65.00 
PIn WMeI 95.00 
Gurtetf s,so 
shindig ,s.00 
Arabian Knight 110.00 
Poker Face $5.00 
Green Pastures .1.00 
Derby Days 

Disc Jockey aá.00 
Grand slam aá.00 
Row Bowl 63.00 
skll IPeol 75.00 
Matllsen Sq. Oardn 50.00 
C.O.D. 95.00 

215.00 
Happy Days 

Lit- " -;71'. , .., 7300 
eran. veti,,r us,00 

Star Super 
15.00 

atar new Slop- 
gm, 

CoonNUn} S1 0Á0 
e lls.o 

...nivel 
?Vs': Ba11Y Defender 11500 

D.1. cure so.ee 
E %. Sportland 173.00 
Ex. Gun Paf rol 97.00 
Ex. Six Shooter ., 91.00 

2,1'X 
sky Ounnes 

silver Bullet 123.00 
é %. Jt Gun 1]3.00 
Genco Rill. a+llery ]13.00 
E %. fhoef ins Efar 7íf.00 
C hf mpien Hockey. 711.00 
C.C. Hockey 73.00 
C.C. Goatee . , +3.00 

Basketball -, 195.00 
K.O. Flier, w , 795.00 
K.O. Filer, F.S 750.00 
Tlequh 100.00 
Vlbreton, FS. 150.00 
Shoe Brush UV 95:00 
Shoe Shine Hach I50.00 
MId9} Movies ... 115.00 
Mur. cana y.n,ion so.oe 
Phil. Tebeo.n 1101 175.00 
SItlwIk Enelnesl 793.00 
Muse. Phofomat .. 750.00 
Auto Pho}o, newest Wrir 
Balloonomat, new. 

J {791.00 BIloonom t, F.S.. 5.00 
KesneY Tara. Gun 193.00 
Rack -N -Roll 143.00 

VENDING MACHINES 

Ardue Hot 
CoHe ({) 14+5.00 

Andlce Nol 
Gofft, F.S. ... 773.00 

Co< "Gel. Cup 
Drink 130.00 

Revco lee Cream (13) 15.00 
Craig Ice Cream 15.00 
KIanlx, Drand new 10.00 
Adv, sanitary 

Nap. 1251 15.00 
N.W. Jet Capsule, 

s, l,0) ... 10,00 
Victor's Rocket 

capsule l,0) .... ,o.00 
VlGran Baby 

.rand, 1r 7.00 

WURLITZER DISTRIBUTORS 

2029 PROSPECT AVE CLEVELAND 11, OHIO 
All Phones: TOWS, 14715 

Terms: 1/3 deposit with all enters, balance C.O.D. 

when answering ads . . e 

Say You Saw It in The Billboard 

Brady Holds 2 -Day 
Service School on 

Wurlitzer 200 Unit 
CHARLOTTE, N. C. - Brady 

Distributing Company, Wurlitzer 
distributor, held a two -day service 
school for operators from North 
and South Carolina on Wurlitzer's 
new 400- selection phonograph. 

The sessions were conducted by 
Joseph F. Hrdlicka and Ham' D. 
Gregg, service manager and field 
service engineer respectively, of 

Wurlitzer. The turnout was one 
of the largest ever hosted by 
Brady Distributing. 

Local operators on hand in- 

cluded K. D. Austin, R. N. Austin, 
C. E. Osborne, J. V. Bradley, J. L. 
Eudy, R. L. Brown, Isaac Brown, 
B. J. Pearson, J. H. Bell, S. A. 
Frazier, C. D. Dickerson, J. R. 
Miller, W. M. Chesser, W. W. 
Richards, Jimmy Kostakes, Enos 
Ilgram, Luther Caldwell and Theo- 
dore Theavos. 

Out -of- Towners 
Other North Carolina operators 

included John Archer, Morresville; 
O. M. Winfield and Albert Jowdy, 
Washington; Johnny Estridge and 
Aaron Watkins, Albemarle; C. L. 
Brown and Jack Cavender, Win- 
ston- Salem; James Matthews, 
Jamcstolvn; C. Paul Blair, Rox- 
boro; Mr. and Mrs. Donely Ald- 
ridge, Crossnore; Dlvain Church, 
N. Wilkesboro, and Joe Cathings 
and Howard Hill, of Lilesville. 

Jay Parker, N. Wilkesboro; C. H. 
Nelson, Lenoir; George Bragg, 
Burlington; Richard and Eduard 
Long, Lexington; Mose Phillips, 
Crossnore; R. H. Aldred, Randle- 
man; J. F. Carpenter, Lincolnton; 
Mr. and Mrs. G. L. Brown, Win- 
ston- Salem, and T. C. «'lite, of 
Kannapolis. 

South Carolina operators in- 
cluded Herbert Blackwell, Rock 
Hill; Joel Mackey, Anderson; Mr. 
and Mrs. Merlin L. Stutz and 
E. B. Trammell, Greenville; T. \V. 
Kelly and Frank Fletcher, Spartan- 
burg; H. C. Keels, Florence, and 
Roy Peeler, Gaffney. 

Hrdlicka called the service 
school an outstanding success and 
stated that it represented the first 
of many such sessions to be held 
by Wuilitzer's field engineers thru- 
out the country. 

Bally Rides Okayed 
Continued from page 96 

utmost provision for security and 
safety of the children riders.' 

According to Bally, the parents 
of the childern can noir have "the 
fullest confidence that everything 
has been done for the children 
safety and welfare." 

Champion Horse has now been 
in production for over five consec- 
utive years, and has served as a 

revenue producer for both store- 
keepers and operators. 

The Ford Motor Company has 
approved the adoption of the name 
Model T by Bally for its auto kid- 
die ride. It resembles a miniature 
Model T car. Both rides have been 
placed on location in department 
stores, supermarkets and variety 
stores. 

GOTTLIEB 5 -BAIL SPECIALS 

Shopped -Ready for Location 

GUYS 'N' DOLLS $ 75 

DRAGONETTE 140 

MYSTIC MARVEL 145 

DUETTE 235 

GLADIATOR 315 

Write for Complete List of Buys on 
POOL CAMES, BINGOS, BOWLERS. 

(RI, OY'ITZ 

ACME- INTERNATIONAL DIST. 
1443.4$ W. MCcMrese Chlcaye IL 111, 

Ormlla 7 -7171 

POOL TABLES -BILLIARD SUPPLIES 

The original 
Coin - 

Operated 
Pool Table. 

Simple, 
trouble -free 
operation. WRITE, WIRE 

OR PHONE 

Low cost 
and low 
upkeep. 

Plus a corn. 
pieu lise of 
all Billiard 
Supplies. 

THE EASTERN MANUFACTURING CO. 
426 E. LENOIR STREET PHONE: 5880 KINSTON, N. C. 

RECONDITIONED EQUIPMENT 

Buy with confidence! Every posa we ship is reconditioned by expert.. Roils 

scrapd and lacqurd, cl.and inside and out, ready for location. 

MIAMI BEACH 5300.00 HIFI $ 85.00 

GAY TIME 250.00 SURF CLUB 85.00 

GAYETY 160.00 PALM SPRINGS 85.00 

BIG TIME 275.00 REACH CLUB 75.00 

VARIETY 165.00 TRIPLE PLAY 250.00 

H.M.BRANSON DISTRIBUTING COMPANY 
811 EAST BROADWAY Phone: WAbash 1343 LOUISVILLE 4, KENTUCKY 

EXCLUSIVE DISTRIBUTORS OF ROCK -OLA PHONOGRAPHS AND BALLY GAMES 

Largest and Most 
Diversified Stock in 
The Country . . . 

TOPS from $35.00 

Write, Wire, Phone 

DAVID ROSEN 
Exclusive A M I Dist. Ea. Pa. 

855 N. 00020 SIREÉT, PHILA. 23, PA. 

PHONE: STEVENSON 2.2903 

* * * * * PURVEYOR SPECIALS * * * * * 

* POOL 
TABLES * $90 and up 

*y Phonographs 
T 
y T 

Wurrtfer 
1700 ...$495.00 

Barburg 
100R ... 795.00 

POOL CAMES 
C:re:i 

Fascination !120.00 
Cnl Coin Crown Pool 

(Hlnfd Top) 111.00 
V II.y eum0er Pool 171.00 
Keeney Fesclnetlon 

(hibit 
Skill 'real ., 120.00 

SUPPLIES 
Cue Iticks, Ea. -.1 2.50 
Chalk, Or. .f0 
lo-Minut camant. 

Tub ]0 

Plastic 
Ea.... .IS 

Plastic Cus, red or 
whue. E. s .30 

Coln Chutes. F. 
5.11 

I Cloth .. f.í0 
set of 70 

tl 
2l'¡' Pool 

saB os Fuck 100 
shut /l dam Wax. 2.30 

BINGOS * 
Night Club . ,Wrile 

Broadway ..$445.00 

Beach Beauty 395.00 

Miami Beach. 295.00 

BIg Time ... 260.00 

Gay Time ... 240.00 * 
Variety .. , . 160.00 

Pixies 295.00 

4321.24 N. WESTERN AVE 

CHICAGO. ILLINOIS 

JUNIPER 8 -1814 

ATLAS ... More MUSIC for the Money! 

A.M.I. MODEL A . . $ 95 
A.M.I. MODEL C 150 
A.M.I. MODEL D-40 225 
SEEBURG 100C 595 
WURLITZER 1500 275 
ROCK -OLA FIREBALL (120) . . 275 
ROCK -OLA 1432 (50 SeI.) 175 

RECONDITIONED -REFINISHED LIKE NEW! 

Terms: 3., Dep., Bal. C.O.D. 

A Quarter Century 
of Service 

2120 N. WESTERN AVE.. CHICAGO 47, ILL, U. S. A. 
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tf 
MECHANIC- FOREMAN 

We must expand our entire music service facilities to handle the increased 
volume of sales of new AMI phonographs and trade -Ins. W need a working 
Foreman who has enough experience and a thorn knowledge of juke boxes; 
who understands and can take charge of checking, installing and servicing 
new phonographs; who is capable of turning out reconditioned phonographs 
equal to the best In the Industry. This is a real opportunity with excellent 
salary and fine working conditions for a man who can take full charge and 

responsibility for this busy department. 

GENERAL MUSIC SALES CO., INC. 
245 W. Biddle St., Baltimore 1, Md. Phone-YErnon 7.4119 

J 

ROCK CITY'S BEST BUYS 
PIN BALLS 

BIG TIME $240.00 MANHATTAN 

GAYETY 

GAYTIME 200.00', 
TRIPLE PLAY 

MIAMI BEACH 250.00 
VARIETY 145.00, CARAVAN 

UNITED 

125.00 PIXIE 

BROADWAY 450.00 STARLET 

MODEL 9 AUTO PHOTO MACHINE WRITE 

j l!«fi , Aruó2AGGNG 6eP0. 

$160.00 

300.00 

200.00 

WRITE 

325.00 

108 LAFAYETTE ST. .' 

NASHVILLE. TENN. 

Phones: 68371or 424353 

SUMMER SPECIAL D - 
SEEBURG M100A $195.00 
ROCK -OLA COMET 1438, 120 (45 rpm) 445.00 
WURLITZER 1250 (45 rpm) 150.00 
WURLITZER 1500 265.00 
WURLITZER 1500A 350.00 

COMCO Wall Speakers - $11.95 
GUARANTEED 100./ SATISFACTION 

All EQUIPMENT RECONDITIONED -READY FOR LOCATION. 

TERMS: 50% DEPOSIT. BALANCE SIGHT DRAFT. 

EXPORT INQUIRIES INVITED \ \ \ \ \ \ \ \ \ \ \ \ \ \ \\\. \ \ \ \ \ \ \\ 
COVEN MUSIC CORPORATION 
3181 North- Elston Avenue . Chicago, III. Phone: IN 3.2210 

Cable Address: COVENMUSIK -Si Deposit. Balance CO.D. 

BINGO BARGAINS 
AJAX (8 COL.) ELECTRIC CIGARETTE MACHINE 

All Col., Regular or King Size -320 Capacity 

USED $40.00 

SURF (CUBS $89,50 
DUDE RANCH 

PALM SPRINGS 
BEACH CLUB 

YACHT CLUB 

PALM BEACH 

SPOT EIGHT 

CONEY ISLAND 

ATLANTIC CITY 

Each 
RIO 

TAHITI 

$49.50 
BEAUTY 

$69.50 
TROPICS Each 

Each HAWAII 

All Used Games Shopped -Ready for Location 
rims: 'it Deposit With Order. WRITE. WIRE OR CALL 

Mayflower Distributing Co. 
2218 University Ave. St. Paul 4. Minn. Midway 6.7901 

BINGOS BOWLERS 
Un. starlet 5450.00 Un. Dlux super Bonus bowler. Write 
Un. Pon. 415.00 Un. Dlux Top Notch Bowlers 
Un. Triple Play 215.00 lNw) writ. 
Una Manhattan 275.00 Un. Vanua Teegene 0193.00 
Un. Nevada 115.00 

Un. Dluae Sth Innings 140.00 
Un. Newa. 11300 Un. Deluxe Comet Shuffle Tarnaa 195.00 
Un. Mexico 115.00 Un. Team Shuffle Alley 130.00 
Un. Rodeo vs .. 115.00 Un. Star Regulation Shuttle Alley 125.00 
Un. Tahiti 95.00 Ba. Jet Bowler 1;5.00 
Un. Cban 93.00 bar victory Bowler 17,.00 
Un. ;Asada. 95.00 C.C. Star Lit. Bowls,. 175.00 
Un. Rio .0.00 ARCADE EQUIPMENT 
Un. Tropics 75.00 Champ 5150.00 B. Miami Beach 223.00 Un Deluxe Carnival Gun 
B a. Big Tim 243.00 
B. Gay Tim 115.00 
Ba. Palm Spring. 193.00 
B a. Surf Club 150.00 
B a. Dude Ranch 110.00 
B s. HI.FI 110.00 Ex. D. 
B e. beach Club .5.00 'bete.I 
Ba. Yacht Club 75.00 Mu. Orly 
Be. Coney Island ,0.00 Mu. Ac Bomber 93.00 
15c Palm Beach 50.00 SI. Bettlog Pr. t. RI') 
Ba. Spotlight 25.00 Regal Score Beard 75.00 

Sa. Heavy HOW w /stand 15.00 

Un. Deluxe ugi Gun 
un. D1ux Derby Roll 

Coon Hunt 
Sear Gun 

space Gan 
Cure Patrol 

175.00 
125.00 
195.00 
125.00 

95.00 
95.00 
95.00 

, So.00 
175.00 

fil 125.00 

FIVE BALL GAMES 
Wms. Jolly Jokers 3150.00 
Yin's. Times Square 75.00 
Wm. hayburnr ao.00 
Un. Steeple Chart 95.00 
G. aoldn Nugge} 40.00 143! Rock.Ola Comet Phono. .,.!550.00 
Oe. "400" Machines 10.00 1431 RockOla Phonowph in) .. 195.00 

We Are New Delivering United's New South Seal, Star Slugger and 
All Carrent Models of United, Exhibit and Williams Games. 

Ona -Third Deposit With Orden. 

DAN STEWART COMPANY 
140 Btt Intl South ,treat Phone; DAyis 2 -1473 Salt Lake CaY, Utah 

CIGARETTE MACHINES 
Rows Cla. Mchin 10 coi.) 0140.00 
F.co Cigarette Machine 93.00 

MUSIC 

Ops Benefit 
Continued from page 98 

operators are individual business- 
men, they have recognized the 
aced for unity to accomplish the 
many important things needed by 
the industry . knowing that 
as individuals, little could be 
achieved," it was stated. 

As a reward of membership, ac- 
cording to the bulletin, the oper- 
ator gains character, intelligence, 
judgment, sportsmanship, credit, 
financial protection and insurance. 

We have built our trade asso- 
ciation on a sound foundation . . . 

and by building slowly and steadily 
the have reached the point where 
we now llave a sizable member. 
ship." 

Association Benefits 
Commenting on the benefits ac- 

cruing to operators, the C1AA 
bulletin asserted that association 
membership is a measure of char- 
acter, because it shows a man's 
ability to get along with others. 
It is a measure of intelligence in 
business methods, tyecause it is the 
most successful method now known 
to eliminate the waste of outmoded 
practices. 

It is a measure of judgment, the 
bulletin continues, because it offers 
a choice between unnecessary in- 
dividualism, nosy quite out of date 
and co- operation, as a means of 
economical growth. It is a test of 
sportsmanship: The good sport de- 
clines to accept benefits that comes 
to his business that the co- opera- 
tion of his fellow businessmen with. 
out paying his share. 

In respect to business credit, the 
letter asserts that banks lend more 
readily to a businessman who has 
enough standing in his, industry to 
be entitled to association member- 
ship, and they lend more readily 
to businessmen who distribute the 
risk of business judgment. 

Business Insurance 
Trade association membership is 

a business insurance, according to, 

the letter. The free exchange of 
business information by a group 
engaged in the same business cuts 
down credit losses, wasteful prac- 
tices, useless experiments and saves 
the high cost of using original ideas 
only. 

In conclusion, the bulletin states, 
trade association membership is a 
measure of the soundness of the 
industry as a whole. 

CIAA has been meeting regularly 
on the third Tuesday evening of 
each month. This month's meet was 
scheduled for June 19 at 9 p.m. in 
the Pine Room of the Congress 
Hotel. Refreshments were to Le 
served thru the courtesy of Avron 
Censburg, Gene() .Manufacturing 
& Sales Company. 

Government Action 
Continued jroln page 98 

operating pay -off pinballs without 
lying federal $250 tax stamps. 

Net result of the campaign were: 
A total of $35,050 in court fines. 
More than $25,000 in civil penal- 

ties, including $250 for each ma- 
chine plus 50 per cent fraud penal- 
ties, plus 6 per cent interest. 

Closedown of pinball operations 
thruout the State. 

Coupled with the federal attack 
on pinball operations was a move 
by Miles Lord, Minnesota's at- 
torney general, who ruled pintballs 
with a free -play pay -off violated 
the State's gambling laws. This re- 
sulted in an almost immediate shut 
down of all pinball operations. 

Ilowever, a Minneapolis Arcade 
owner took the case to Hennepin 
County District Court and, in ef- 
fect, soon somewhat of a reversal 
of Lord's ruling from Judge John 
A. Weeks. By then, however, most 
operators had disposed of their pin - 

balls and haven't brought them 
back. 

SHAFFER TROUBLE FREE 

RECONDITIONED PHONOS 

Or 
1800 $695.00 
1700 495.00 

1500 299.50 

1250 129.50 

5205 Wallbox 39.50 

ROCK -OLA 
1438 $495.00 

1436 195.00 

SEEBURG 

M)O -C $595.00 

Mt00 -B 475.00 

M100 -A 249.50 

3 WI Wallbox 59.50 

Sheol the Bear 89.50 

AMI 
5465.00 

299.50 

165.00 

109.50 

E-120 

D-80 

D-40 

C-40 

WURLITZER 

SEND FOR 

ILLUSTRATED 
CATALOG 

S haffer Có PÄÑY 

In the Coin Machine Business Over 25 Years 

COLUMBUS, OHIO 

849 N. High St. 

AXminster 4 -4614 

CINCINNATI, OHIO 

1200 Walnut St. 

MAin 1.6310 

INDIANAPOLIS, IND. 

1327 Capitol Ave. 

MElrose 4.3571 

ATTENTION, OPERATORS, JOBBERS, DISTRIBUTORS 

WANTED 
USED EQUIPMENT 

OF ALL TYPES 

SEEBURG M100A's, B's, ('s, G's & R's 

WURLITIER 1800's & 1900's 

GOTTLIEB & WILLIAMS 

PIN GAMES -Mfrd. from 1952 upward 

Postwar ARCADE EQUIPMENT 

SEND IN COMPLETE LISTS ry 0M b1a ® 
Exclusive Gottlieb, Williams, Seeburg, Genre and 

International Mlltoseope Distribetor,. 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 
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Ifï//r'tont ; 

NOW IN PRODUCTION 
and 

ON DISPLAY AT YOUR 

4iarign4 DISTRIBUTOR! 

%tïiliarE4 
PICCADILLY 

2- Player 
5 -Ball 

KLIK 
BILLIARDS 

Entirely Different 
Concept of a Pool Table 

2 -Way D.Iux 

BANK 
POOL 

96,ifiaina 
CRANE 
The Greatest 

Novelty Game 
Ever Built! 

'S Magic Top" 
2 -Way Deluxe 

BANK POOL 
Guaranteed 

No -Warp Playfield 

Imperial 
Pool 

Larger Balls 
,Giant Bumpers 

DE LUXE 

4- BAGGER 
BASEBALL 

GAME 

STAR 
POOL 

Scoring in the 

End Rails 

2 -Way 
Spacial Deluxe 

BANK POOL 

WILLIAMS MANUFACTURING CO. 
4242 W. FILLMORE Sr. CHICAGO 24, ILLINOIS 

...........+.,++ 

POOL TABLES 
New & Used 

REGULAR $74.50 
With Lights- $84.50 

KING SIZED 
$99.50 

FLOOR SAMPLES 
CHICAGO COIN Clover Pool 

New EXHIBIT Super Star 

Write for prices 

EXHIBIT SKILL 
Pool $135.00 

ESCLUSIVE DISTRIBUTORS FOR WURLITZER AND D. 60TTLIEB 3 CO. 

ACTIVE Amusement 
Machine Co. 

666 N. BROAD ST. PHILA. 30, PA. 
FRemont 7-4495 

YOU CAN ALWAYS DEPEND ON ACTIVE -ALL WAYS 

N. 1. 11. 11N/ I. fY. 01.. 1. .1.K....1N1...1111.1.N1.KNN1111 

CIVE TO DAMON RUNYON CANCER FUND 

Ohio Ops to Ask 
Continued front page 98 

month was the most recent in a 
five -year battle the pinball opera- 
tors have waged with -cities and 
the State. 

1Vesterhaus Corporation, defend- 
ant in the original case brought by 
the City of Cincinnati in Hamilton 
County Common Pleas Court, Cin- 
cinnati, saw the case carried from 
Common Pleas Court to the Court 
of Appeals and finally to the high 
court. 

Gorman, a former Ohio State 
Supreme Court justice, said he does 
not know what the pinball opera- 
tor's nest [nave will be if his appli- 
cation for rehearing is denied. 

The high court, in its opinion, 
said the pinballs are gambling de- 
vices because playing them in- 
volves the three necessary elements 
of a lottery: namely, money to 
play them, chance and possible re- 
ward in Ilse form of free replays. 

Lottery Question 
Gorman argued free replays do 

not constitute a prize tender the 
meaning of the State lottery lass -. 

Meanwhile, James Farrell, assist- 
ant Cincinnati city solicitor, who 
argued the case for Cincinnati, said 
the city will make no move to con- 
fiscate any of Ilse more than 1,500 
machines licensed until the Su- 
preme Court acts on 11'esterhaus' 
applications for rehearing. 

In other Ohio cities- Akron, Can- 
ton, Massillon, Hansfield and Lo- 
rain -the Supreme Court decision 
was being studied and in some 
cases action was proposed to re- 
move pinballs from locations. 

The court's decision will not af- 
fect such devices in Columbus, the 
city attorney's office indicated last 
week. The Columbus City Council 
recently passed a new ordinance 
prohibiting displays of pinballs. 

CIAA's Beef 
Continued from page 98 

amendment, but expected such ac- 
tion would take place in the near 
future. He said such an amend- 
ment, if passed, would probably 
not go into effect until next Janu- 
ary, but that it was possible that 
it might be effected at an earlier 
date. 

The proposed amendment was to 
come under discussion at the June 
meeting of the CIAA membership, 
Tuesday (11E. 

Game operators here are gen- 
erally in favor of changing the 
present licensing system to per- 
mit licenses to be pro -rated thru 
the year, rather than issued on an 
annual basis. They also feel li- 
censes should be transferable from 
one machine to another, to allow 
for necessary changes of equip- 
ment on locations. 

Ops Try Variety 
Continued from page 98 

"breaking" these on their first 
shots, as in the regulation rota - 
tior game. 

Explain Procedure 
Nichodas said the variations in 

inlay can be readily adapted at lo- 
cations of operator or location 
WA net swill spend a fete minutes ex- 
plaining the play procedures. 

The printed sanies cards, which 
Mars-el plans to introduce this 
week, will make explanation of Ilse 
different play versions easier for 
players to understand, Nicholas 
said. 

Both two -hole and three -hole 
play can be utilized, wit'. the cen- 
ter hole counting' for bonus scores, 
Nicholas advised. 

FOR SALE 
AUTOMATIC MUTOSCOPES 

post. war dlux models. All In good 
shape. Siege offer. Write 

AUTOMATIC AMUSEMENT COMPANY 
729 Fourth Ave. San Maim, Calif, 

CLOSING OUT .. . 

BRAND NEW POOL GAMES 

-VARIOUS TYPES AT BELOW COST! 

LIMITED QUANTITIES USED 

IR. POOL TABLES $190 
SR. POOL TABLES 125 

SOUTHERN AUTOMATIC 
MUSIC COMPANY, INC. 

ESTABLISHED 1923 
MS Delaware Ave., Ledegree. Xe. 1000 Imudway a.eleeaft. MN 
73S S. Brook S .. Lenlmale 3 K . 129 W. Nesfk ut. WY ....., lad. 

EXCLUSIVE FACTORY DISTRIBUTORS 

AMT- CHICAGO COIN- GENCO- EXHIBIT 

Write or Call for BEST DEALS ont 

BINGOS, BOWLERS, MUSIC, ARCADE. 

All Type POOL GAMES -KING SIZE, REGULAR, 

AUTOMATIC FRONT PLAYING, FOUR -SIDED 

ELECTRIC. 

WE WILL ACCEPT TRADES ON ANY OF THE ABOVE 

MOM (O E 
COIN MACHINE EXCHANGE INC 

2423 Payne Ave. Cleveland 14. Ohio Superior 14600 

BINGO SPECIAL! 
MIAMI BEACH $360.00 

BIG TIME 290.00 

GAY TIME 275.00 

VARIETY 115.00 

GAYETY 175.00 

ICE FROLICS 100.00 

SURF CLUB 100.00 

HI -FI 100,00 

All equipment very clean 
Immediate 

t¡3 DEPOSIT 

FRANK MILLS, 

DUDE RANCH $85.00 

PALM SPRINGS 85.00 

BEACH CLUB 15.00 

FROLICS 75.00 

YACHT CLUB 70.00 

PALM BEACH 60.00 

ATLANTIC CITY 60.00 

and ready for location 
delivery 

Mgr., Dept. R-6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

i 
POOL GAME OPERATORS ! 

DO YOU HAVE ANY DEAD LOCATIONS? CIVE YOUR TABLES A 

TRANSFUSION! It's the hottest thing since the tables were produced. 
Fora small investment you can tripla the take. 

ORDER NOW! 
sue Rofafion peul :ells l'irai etl, same colors, nu Den . 1 quality e{ the r puler 
Dool fables have. Bells are numbered 7 fo 10 In<Iufive. Tak. advant.9e of YWr 
Present equipment by purchasing Rotation Ball Sefs. In ttt,i,ontherglam'ee. 
FascinIOr you n usa the tables for Rofafion, Kelly antl n mermes 
W rlfa Ior your FREE final antl inef ructions for new pool games adapted for 
Bumper pool TeDle s. 

ROTATION POOL BALL SETS, 21'x'. numbered 1 to 10 inclusive $16.50 

cue BALLS, 2':ci E.. 2.50 
Cu> Bella usetl for bree shot efeys on sable In the event of Scratch or 

tool Thot or when gm. Is over. 

Kell, Pool bottles. E.. SI.So, Per nos. 16.7ÁA5 

Tally Ball Sete, No. 1 to 10. Per Sot 6U; nee Sets 7.00 

e ECONveosION PLAYFln ris -fop qualify 24.50 
Noy °PIY nods covered with Imperial Rubba .back Billiard loth 

Pl astìc Bumper Posts lined (or three or four -s itlatl OI.Y. 

SPECIFY STYLE 
SPECIALI all-in. Cues, slaved buffs, good quality. Pr amt. 19.50 

Regular Playfield -2 hole, holes close fo cushlens. 
Special Play(ìeltl -3 hole, holes away tram <ush ions, with confer hole plug. 

For Top Qualify Bumper Pool Supplies -Every Hem You Need .. . Write for Our Complete Price List 
Pick up your phone -for fast service, ask for Charlie 

MARVEL BILLIARD SUPPLY COMPANY 
1604 -06 W. Lake Street, Chicago 12, Illinois Phone: MOnre 6 -0855 

/ 
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Attention, Arcades 
Coon Gun EIa 
Challenger. 19 

Teaea leaguer 16 

5 Bolle, Bowlen, Bingos write 

PENNY SALES 
1462 S. Elm New Albany, Ina. 

Panoram Operators! 
FOR SALE 

We tarry a Cull line of senuln 
PanO ram Prolecler PaAhsol* with 
a.meneYback guarantee. 

Phil Gould 
la3 Market St. Newark F, N. J. 

MArke1 1175 

BEST IN THE 
MIDDLE WEST 

Gottlieb SCOREBOARD Write 

Gottlieb CROSSROADS $ 95.00 

POOL TABLES 99.50 

Gento RIFLE GALLERY 125.00 

Gento QUARTERBACK 225.00 

Exhibit SPORILAND GUN 225.00 

(hi. Coin SUPER HOME RUN 225.00 

I NEW 20' AMERICAN 

SHUFFLEBOARD With 

ELECTRIC SCOREBOARD . 595.00 

w sslownis - MPH stt.H4 Coin 

UNIVERSITY Exchange 
858 No. High St. Columbus 8, OHIO 

Tel: Axminster 4 -3529 

COINMEN YOU KNOW 
Continued from page 97 

the business. In business about two years, Sharpy bought out the route 
of John Tinco, of J & T Vending, now engaged in manufacturing 
vending machines. He is operating a small but well- diversified route, 
including coffee, hot chocolate, soft drink (cup), candy, nut and 
cigarette machines, and is planning expansion. 

Little Rock 
Tom Armstrong and Olen Jackson, of Annstrong Amusement 

Company, Brinkley, Ark., were in Memphis last week on business.... 
Fred Swan, Swan Music Company, Forrest City, Ark., was in Paris, 
Tenn., for fising on Kentucky Lake.... Mrs. Delores Soldier, new 
manager of Bokker Amusement Company at Forrest City, is doing a 
good job of running the business with the help of Wayne Cartillar. .. . 

Bili Poland, Poland Amusement Company, Forrest City, setting up 
a new phonograph in a night club at Wynne, Ark. 

Edward Wilcox, owner of Baker Music Company, Pine Bluff, Ark 
said the new industry moving into Pine Bluff is making business boom. ... Manual Cavas, partner in M & H Music Company, Pine Bluff, is 
putting new equipment in his top spots and moving the older equip- 
ment down the line to take better care of the business rush.... Billy 
Foster, Foster Music Company, Pine Bluff, says the new paper mill 
has business clicking and reminds everyone there of the boom town 
spirit of former years.... E. IC. Eby, Pine Bluff Music Company, 
recently bought a new home.... Louis Galloway owner of Calloway's' 
Cigarette Service, was seen unloading a carload of new streamlined 
Eastern Electric cigarette machines. . 

Cleveland Coin 

Machine Exchange, Inc. 9 
Valley Manufacturing Distributors 
20.9 Pro,oet Ave. Cleveland. Ohio 

To. I 6715 
write ter price,. 

Every wnttlrable kind 51 

EQUIPMENT 
SUPPLIES AND 
SERVICES 
la1 bun 101d {B 

1M Billboard 

WHAT DO URI 
NAYETOSIbl! 

Box 666 
2160 Patltrtal 

Svti, 
Cincinnati, Ohio 

BINGOS 
BROADWAY 5450.00 

DUDE RANCH 60.00 

GAYETY 135.00 

GAYTIME 240.00 

111FI 85.00 

ICE FROLICS 75.00 

MIAMI BEACH 250.00 

PALM SPRINGS 85.00 

SURF CLUB 85.00 

VARIETY 140.00 

YACHT CLUB 65.00 

PIXIE 340.00 

One -third deposit, balance C.O.D. 

All equipment ready for location. 

TaL,6 -5666 

fievititatle 

Madre Ca. 
74 Lafayette St. 

Nashville, Tenn. 

IT'S MIKE MUNVES CORP. 

FOR All YOUR ARCADE NEEDS 

Late Guns, like new Write 
Exhibit Treàaure Cove, 500, Stars 
Gene* Sky Rocket. Big Top 
William, Polar Hunt Safari 
United Jungle Gun 
wllllams Jet Fighter 9YJ5.175.00 

00 WIIWms Jet FlRhter. new 
sidewalk 

with new tractor 
Sidewalk Salneerr. 

, 

new 

o r aémple, 

Write 
8mc0 WormarSam OfralT 7 7 i92t.aS 
Genets Quarterback, n. wmple. can 

ant be dlctlna from new 
Genets Quortnb.rk, new Write 
Games Rebuilt the Mueves Way 

Look and Work Like New 
Chleaso 4- Player Derby 8125.00 
Set Sbut Basketball 150.00 
Mglo_Drie Yóunel[' X25.00 
Ìmeker 4 Catcher, counter, new 5450.00 
Hlt- a- HOmer, 'counter 25.00 
Touchdown, nbr 25.30 

A Catcher, coaster 25.00 
aba 
Basketball, 

counter 22.50 
Barry eobnlu, now 45.00 
Adv Challenger 50.00 

Pop-Up, counter 
counter, new 22.30 

Mercury 
Grunter 21.50 

Mercury Grip, counter 25.00 
Mercury Deluxe GHpp 

é 
í100e 93.00 

123 Detail for Mereurr G,lP 
K.O. Fleeter 195.00 
K.O. Silver Cloyes, Mule. 195.00 
Drlvemoblle. Muto. 
Hockey. t2 Players, 
FREE 1956 Catalog -325 Illustrations 

150.00 
75.00 

377 Tenth Ave. at 41nd Si.1 
New York 36, N.Y. BRyonl 9 -6677 

ARCADE EQUIPMENT BUYS! 
Completely Refinished Throughout! 

BAT.A.BALL 10. (1c Play) $ 35.00 WESTERN BASEBALL S 85.00 

CHICAGO COIN HOCKEY 65.00 TEXAS LEAGUER (5c Play).... 50.00 

CHICAGO (01N GOALEE 65.00 SEEBURG COON HUNT GUN.... 125.00 

MOTOS. SKY FIGHTER 125.00 CHI. COIN BASKETBALL CHAMP. 135.00 

BALLY UNDERSEA RAIDER 125.00 EVANS TEN STRIKE 75.00 

COMPLETELY NEW DOMES FOR "POP CORN SEI" VENDORS 

Complete with Lock, $32.50 EA. Into of 5 or More, Fa. $27.50 

ZODIAC VENDOR 
The Year pound Money Maker! 5395 

Complete With 1,200 Fills. 

CHARLEY PIERI Get Our List. New -Used 
Games. All Types 

Monarch Coin Machine, Inc. 225, N n <oln9 Ch ,, 111. 

WANTED 
BINGO MECHANIC 

Write 
The Billboard 

BOX 853 
Chicago, Ill. 

WANTED 
A GOOD COIN 

MACHINE SALESMAN 
If you have, or have had, a 
successful record of selling 
coin machines, and hove 
good references, a good prop- 
osition is waiting for you at 

MODERN DISTRIBUTING CO. 

3222 Tejon, Denver, Colorado 
GR 7 -6834 

CUE CLOSEOUTS 
$11.90 PER DOZEN! 

Quality cues below cost. 48" smoothly 
finished Northern hardwood cues, with 
genuine fiber point. chrome leather tip 
lacquered butts. rubber bndrper. Bear 
tiful balance and taper. Slight importer, 
flans that do not affect their service. 
11 and 12 tip sizes. Limit -one dozen 
Per order. Send check and wo pay the 
freight. Quantities limited to stock on 
hand. Send check, ws ship immediately 
and pay Ore freight. Satisfaction 
guaranteed. 

STATE CUE CO. 
924 State Street Racmo, Wisconsin 

WYE 10 DAMON RUNYON (AN(ER FUND. 

* SPECIAL * 
TEN POOL TABLES 

Cleaned and Checked 
Rails Sanded 
Ready for Location 

T FT L Distributing Co. 1663 Centel Parkway 
Cinclnnafi 14, Ohb 

Ph.: MA 1 -8751 

AS ALWAYS . e e 

FINEST EQUIPMENT- LOWEST PRICES! 

BINGOS 
NITS CLUB WRITE 
BROADWAY $450 
BEACH BEAUTY 545 

MIAMI BEACH t 7M 
GAY TIME Ra 
GAYETY le/ 
BIG TIME i 
VARIETY r 17/ 
TRIPLE PLAY 1U 
HI-FI 9B 

PALM SPRINGS 
ICE FROLICS 115 
BEACH CLU 75 
CARAVAN WRITE 
STARDUST WRITE 
STARLET Ers 
PIXIES 345 
NEVADA M 

5 BALL 
GAMES 

1 PL. GLADIATOR Eias 
1 PL. MARATHON rJ/ 

PL. TOURNAMENT b/ 
1 PL. DUETTE 7M 
4 PL. JUBILEE 775 

ST 

IASY ACES 145 
PETER PAN 

STAR POOL 

17/ 
l9/ 
1M 

1, 

POOL TABLES 
WM, BANK POOL . 

DUI. BANK POOL 

SENIOR 
SR. ROYAL 

CHI COIN CLOVER POOL 
CROWN 

EX. SKILL POOL 
KEENEY FASCINATION 

VALLEY BUMPER POOL 

Olx. VENUS 
DLX. COMET 
OL %. TA Orrl". 
DLX. CwaOD 
DLX, CAPITOL 
DLX. CLIPPER 
DLX. LIGHTNING 
ACE FOWLER 
DLX. 11TH FRAME 

Cable Address: 
NIAAME3:' 
CAfcage 

NEW STICKS AND BALIS! 

FROM $95 
CALL NOW! 

Terms: 1/e Deposit, Beleste 
sight Draft. 

ATTENTION, 
DETROIT OPERATORS 

4t 'ltd t ... A LEGALIZED POOL GAME 
FOR YOUR AREA! 

VALLEY; RACK POOL 

Kae A*,j,,, 

Ld 14th \ 
YEAR OF ti 

QUALITY 
%PRODUCTSg' 

JJJJ 
cstUt} 

THE SURE -FIRE, LONG LIFE 

MONEY MAKER YOU WANTED! 

QUALITY, APPEAL and PERFORMANCE 
YOU CAN DEPEND ON! 

SEE YOUR DISTRIBUTOR 
OR CONTACT US DIRECT! 

VALLEY Ii1RIlUFRCTURIIIG CO. 
333 I110RTOR ST.1RV (ITV,` illl(H. 
PHORES 8587 or 8588 
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SHUFFLE ALLEYS 
1 11v Gold M.tM NOOK, 

175.0* 
275.00 

10.00 
75.00 

100.00 
4.00 

Bally Jot Semler 
Rally Magie Bowler 
KNmy pacemaker 
Kamm, Bents 
Kamm alk{n1 
Upped Imperial B..N, 
Unitad 4.PIw star 4100 
United Deluxe Cemal Tarpons 123.00 

MUSIC 
R.ckOIa 144s NFFI. 120 WNW Writs 
Reck -0I. 1444 HOPI, 120 WNW. $151.00 
R..k.01a 1424 Coma, 120 Salmi 400.n 
s . .. 100C, 100 holed., 

00 

smWr. M100 -BL 415.00 

WALL BORES 
ambu,. 3W1 Hanm.rNld f 4.00 
Swamp 2W1 Chrome 

ARCADE 
Willy Mull..y. Kiddy Ow Write 
Rally Not Rod Writ. 

PINBALIS 
smelt Beauty 

Trout 
Atlanfk City 
eNly NNht club 
+ally Broadway 
M1amI Neah 
GayNme 
wren I+s.N 
palm f lúCis 00.00 
Yacht Club 75.00 
114FI 100.00 
fYM Clubs 65.00 
Im Pro. e.s. 

7= Nhntl 50.00 
.hlft 50.00 

Dude Ranch 65.00 
so.00 

7]5.00 
145.00 

a5N.N 
1f6.00 
40.00 
40.00 

W riN 
SiS.N 
ass.N 
us.N 

Bmufy 
BN Tim 
rete 8 11. In Wheel 

Ns. 
es0o 

fup.r Jmmla 00 
Wafeh MY Llm MOO 

POOL TABLES? 
WE GAVE THEM 

Sally seater 
Chitase Coln Advance 
Cantor Nola Now ufo as a 2.N.N or 

341.4 Gam. 
LialthUg sampan or Raoul. hummers 
KIM alp or napalm fin 
Ind hela in w and holm out 
Yaidad ply or 4 -sedal p, Y 

Wad Pool Tabla $1115.00 a Up 

Distributing, Inc. 
450 Massachusetts Ave. 

Indianapolis. Indiana 
MElrose 4 8468 

GIVE TO DAMON RUNYON CANCER FUND 

Scandinavian Games Tops 
Continued from page 98 

appearance of any irregularities. 
There exist fine technicalities re- 
lating to assembling, rebuilding, 
etc. In the countries from which 
these machines are sold to buyers 
in Denmark, there are very com- 
plicated regulations covering the 
import and export of such ma- 
chines. 

New and used American -made 
machines are classified according 
to the exact amount of "parts" - 
made by the importer, or other 
firms in the country -that are 
added to the machines before they 
are placed on sale. Theoretically, 
a specified quantity of materials 
added to an imported machine 
gives it a classification as a "do- 
mestic" product and allows it to 
be exported -to Denmark, for in- 
stance. 

Gun Games Popular 
It can be judged-that American 

exporters and the European impor- 
ters of such machines know the 
answers to these regulations, as the 
American machines are coming in 
now in fairly large numbers. They 
all appear brand new and fresh 
from the (American) factory. Ap- 
parently only the coin chutes have 
been adjusted to handle the re- 
quired 

adjusted 
coins, or a new 

name, or instructions have been 
painted on the machine. 

What is rather unusual is that 
most of the American machines be- 
ing imported are some form of 
target game, rifle or pistol units 

DAVIS Rebuilt and Reconditioned C 

Equipment is FULLY GUARANTEED 
Operators at home and abroad buy from Davis with complete confidence. 
Davis 6 -point Guarantee imures location -ready equipment. Phonographs avail- 
able pre -set for 10é -play if requested. Write, wire or phone us collect about 
the following equipment . . . 

SEEBURG AMI 
148ML $ 99 B 

100-W 650 C 

D-40 

$150 
150 

195 

WURLITZER 
1100 $ 99 
1250 169 
1400.1450 235 
1600.1650 350 
1700 549 

ROCK -OLA 
1428 
1432 
1434 45 R.P.M. 

1436 Fireball 120, 45 R.P.M 

WALL BOXES 

$169 
22S 
259 

*SEEBURG 3W1 Hammerloid $54.00 

*SEEBURG 3W1 Chrome 64.00 

* SEEBURG 5c, 20 selection, 3 -wire or wireless 4.95 

* SEEBURG 5c, 101, 25c, 20 selection, 3 wire or wireless 14.95 

* WURLITZER 5205, 3 -wire 104 selection 55.00 

* WURLITZER 5204A, 3 -wire 104 selection 50.00 

* WURLITZER 4820, 3 -wire 48 selection 15.95 

* WURLITZER 3020, 3 -wire 24 selection +I+" 9.95 

* WURLITZER 219 Stepper 9.95 

Our Address in Europe 

Holland - Belgie - Europe 
403 Ave. Louise, Brussels, Phone 47.66.63 

All currencies accepted: Fronce, pound sterling, guilders, lire, marks, ate. 

WORLD EXPORT 

Dauis DISTRIBUTING 
Want him halm 

rap Ora s.vlwara fed 
Sync.' a, N. Y., O.S.A., Pt.. 751001 

Private Western Union Wir. Cable Address: "DAVOIS" !i Dep. Required 

with no award features. While it 
costs the players more to operate 
these games, they get just as much 
or more play than do the numer- 
ous award machines, most of 
which operate at much lower 
prices. 

In Copenhagen's Summer Tivoli, 
Poul Kristensen has one stand with 
four Seeburg Shoot the Bear units, 
and another with four Coon Hunt 
machines -all getting steady daily 
play. This also applied to a bat- 
tery of five- Cenco, United and 
Williams- target games he has in 
the Rainbow Arcade in the base- 
ment of the park's new Concert 
Hall. 

Home -Made Units 
Hans Ziirsen operates the large 

Automat Hall in Tivoli, but makes 
his own machines, or rebuilds old 
machines of foreign make. He 
makes his own juke boxes but also 
has two Bally Campion horse kid- 
die rides and a number of new 
German wall box amusement ma- 
chines. 

The Stefansell Bros., (Hugo and 
Oscar), operate Dambus Tivoli and 
have big interests in Tivoli and 
Derelsaysbakken. the big Copen- 
hagen parks. They also have in- 
terests in Sweden and Germany. 
This firm makes rides and coin 
machines, but also import ma- 
chines from foreign countries. 

Secnd Jarlstrom also is an impor- 
tant figure in the coin machine 
field. He has his summer head- 
quarters in Copenhagen; but dur- 
ing the summer he is a director of 
the big Linnanmaki amusement 
park ils Helsinki. Finland. His 
principal interest is coin machines. 
All are interested Tn acquiring new 
American coin machine of all types. 

At present they are able to se- 
cure some American machines by 
way of Germany, Belgium or Hol- 
land. These are mostly of the 
target type. The Germans are of- 
fering strong competition in pro - 
duing machines that provide for 
making awards to players. The 
American target machines bring 
more profits, but they are a more 
costly investment. 

Need New Equipment 
In most cases the Arcades and 

carnivals in Danish and Swedish 
parks would be glad to sell their 
many old machines to acquire more 
modern pieces. If they could sell 
them for dollars they would very 
probably expend the entire returns 
of the deal in the purchase of new 
American machines. 

Copenhagen's Tivoli is unique - 
more than a century old -and a 
steady money maker. Liseberg, in 
Gothenburg, Sweden, is also in a 
glass by itself. In all these parks 
Arcades are big sources of revenue. 
Copenhagen rates as Scandinavia's 
coin machine center. 

Hike EP Prices 
Continued from page 28 

the latters album for Verve, "Bing 
Swings.° Wax was cut here last 
week (11 -12) at the Capitol Cus- 
tom Studios, with Buddy Bregman 
directing. 

Firm will shortly release a spe. 
cial "disk jockey .sampler" of 24 
Clef and Norgran artists to aid DJ 
programming. 

NOTICE 
If you are interested in Bally 
BROADWAYS, BEACH BEAU- 

TIES, MIAMI BEACHES, BIG 

TIMES, AND GAY TIMES, call, 
write or wire 

NEW ORLEANS NOVELTY CO. 

115 MAGAZINE STREET 

NEW ORLEANS, LOUISIANA 
Tel.: CAnal 5306 

MACHINES FOR SALE 

E 5111006 BEAR GUNS 

1 EXHIBIT SPACE GUN 

7 EXHIBIT DALE GUNS 

2 CHI. COIN PISTOL PETE 

2 EXHIBIT SILVER BULLETS 

ALL MACHINES COMPLETE 
AND IN WORKING ORDER. 

MAKE ME AN OFFER 
AIR MAIL. 

Alabama Vending Co. 
Tuscaloosa, Alabama 

Ic; cc, !:dorts e el ex 
n;,on. nuontron ori. ésto ..' 

¡»rato, libres dè con- 
Irutiempós tos 
brijos precios de aqui. 

Exportarnos juégos dr' 
bulos. (pin games) 

y vciloneros (music 

;ido. 

Joe 

Ash 

says.. 

When yov camper. 
quality with ark:, 

Active is never under. 
soldi 

UCLUSIVE DISTRIBUTORS iOR 
WURLITIER end D. 60RLIED 6 C0. 

In S. Jersey, E. Pennsylvania .nd D.I..vare 

ACTIVE 
AMUSEMENT MACHINES CO. 

666 N. Broad St. 

FRemont 74495 Phila. 30, Pa. 

YOU CAN ALWAYS DEPEND 
ON ACTIVE -ALL WAYS 

BINGO SPECIALS! 

BALL? 
10 SPRITE @$ 35.00 
18 AiWAIrtIC CRT @ 35.00 
13 PALM BEACH @ 75.00 

4 DUDE RAN01 @ 80.00 
3 YAM (LUI @ 70.00 
3 MOUES @ 75.00 

10 BEACH CLUB @ 90.00 

1 BEAUTY 80.00 

4BIFI @125.00 
1 la FROIICS 110.00 

6 GAYETY @ 150.00 

I VARIETY 175.00 

S MIAMI BEACH @ 325.00 
7 III TIME @ 300.00 

4 SAY TIME @ 300.00 
2 KM BEAUTY @ 500.00 
5 BROADWAY @ 550.00 

3 NIGHT CLUB Writs 

UNITED 
1 TROPICS S 70.00 

3 HAVANA @ 75.00 

1 RIO 80.00 
2 MEXICO @ 95.00 

1 TROPICANA 125.00 

1 MANHATTAN 200.00 

All equipment very clean and 
ready for location 
Immediate delivery 

MODERN DISTRIBUTING COMPANY 
3222 Tejon Denver, Colorado 

GRand 7.6834 
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COME 'N' GET 'EM! 

3 and 4 
SIDED 
POOL 

GAMES 

NEW! 
In Original Carton 

DARN CHEAP! 
UNITED 

VENUS .... $140 

(OMET .. e . 125 

REX 
COIN MACHINE DISTRIBUTING CORP. 

821 So. Salina St. Syracuse 3. N Y 

Phone 2 8255 

WE WILL 

TRADE NEW 

POOL GAMES 

FOR 

LATE BINGO 

GAMES 

SEND YOUR LIST IN 
OR CALL 

BEFORE YOU BUY 
CALL ALpine 4 -8571 

FRANK SWARTZ 
SALES CO. 

515-A Fourth Ave., S. 

Nashville 10, Tenn. 

STANDARD 
METAL TYPER 

Uses Only 

18 "x18" Space 

Brings in Dimes 

Instead of 

Pennies or 

Nickels 

Practically 

Service Free 

Aluminum DISCS DeGreased DISCS 
FOR PRICES, WRITE 

Standard Metal Typer, Inc. 
1318 N. Western Av., Chicago 22, III. 

+BULLETINw 
HARVARD CUSTOMERS -We have 

purchased from Harvard Automatic 
Machine Co., of Lorain, Ohio, the 
Harvard Typers, Parts and Dise,. 
These will be manufactured and 

sold exclusively by us, effective 
Immediately. 

One reason why 
advertisers In 
THE BILLBOARD 

o get all they pay "LA`s o 

for. 

41G for UJA 
Continued from page 98 

tors that recent Soviet amts ship- 
ment to the Near East brings the 
possibility of war much closer. 

Invocation was delivered by 
Rabbi S. Gershon Levi, head of the 

congregation of which Chairman 
Lou Boorstein is a member. Father 
John Kelly, the Senator's priest, 
paid tribute to the guest of honor 
for his work on behalf of both 
Catholic and Jewish charities and 
also cited the coin machine in- 
dustry for its work on behalf of 
the USO. 

Boorstein Cites 
Cited by Chairman Boorstein 

for their work on behalf of UJA 
were Claire Murano, business man- 
ager of AAMONY; Joe Conner, 
chairman of the 500 executive 
committee, and Nash Cordon, of 
MONY. 

Seated on the dais were Teddy 
Blatt and George Holtzman, coun- 
sel and president of AAMONY; 
Joe Young, Young Distributing; 
Dave Stem, ambassador of good 
will from New Jersey and head of 
Seacoast Distributors; Jack Mit - 
nick; Barney Sugerman, Runyon 
Sales; Rabbi Levi, Father Kelly, 
"Senator" and Mrs. Bodkin, Lou 
Boorstein, Dr. Gillion; Sidney Le- 
vine, MONY and Music Operators 
of America counsel; Al Delmer, 
president of MONY; Meyer Park- 
off, Atlantic -New York; Mike 
Munes, Mike Nunes Corpora- 
tion; Bill Rabbin, International 
Mutoscope; Harry Rosen, Atlantic - 
Pennsylvania, and Carl Pavesi, 
head of the 1Vestchester Operators' 
Guild. 

Stanley Ork 

Music for dancing and backtñg 
up the show was provided by Art 
Stanley and his ork. Buddy Hackett 
closed the show with a comedy 
bit. 

Recording artists at the affair 
included Hill Hayes, Cadence; 
Jerry Vale, Columbia; Robin (food, 
M -C -M; Dick Hayes, ABC -Para- 
mount; Alan Dale, Coral; Meg 
Miles, Capitol; Roberta Sherwood, 
Decca; Toni Arden, RCA Victor, 
and Virginia Lopez, Seeco. 

Working with the UJA Coin 
Machine Division were UJA staff 
representatives George Nemzoff 
Mike Weintraub. Nemzoff said a 

tape recording of the "Senator's" 
speech has been made and is avail- 
able for operator events. 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Simi* . I. Ds IKIRIwd TODAY! 

IT'S NEW ... IT'S BASEBALL 

It's different 

NEWS 4 STAR 
FEATURES 

1 or 2 
CAN 
PLAY 

KINO -SIZI 
1'h" BALLS 
Solid - 
Brak- Proof! 

ADJUSTABLE 
HOLD -OVER 
PENNANT 
FEATURE 

Sea your GENCO 
DlstrIbutor A1OWi. 

COMPACT CABINET 

PINGAME SIZE 

FORMICA 

PLAY FIELD. 

GENCO'S New POOL GAMES 
now feature the genuine 

(2J'49«r. ism) 

MARKLITE TOP 
100 °° WARP - PROOF! 

PLAYS LIKE SLATE.. 

LESS THAN HALF THE WEIGHT! 

ear IT'S "STRONG AS STEEL" 

Your American Red Cross Is Always There After Disaster Strikes 

rO116110101111011011711/S Joe 'n' wavy say: 

EXCLUSIVE Ì To Save Money, -- - - ̂ " 
t DISTRIBUTORS 

OA 

,' 
/$ Time and Trouble, ¡C 

i 
FIRST-B"YHoned 

CHICAGO COIX E » > tt i/ BROADWAY $485 
Call FIRST for 

0 
MIAMI BEACH 345 

STEAM SHOVEL SO ¿AYETYE i6ó 
TWIN HOCKEY Service el VARIETY 175 

5 ROTATION POOL "On the Double"! SURF CLUB llo 

ADVANCE POOL <I PALM 
110 

CNNNsKN.N..N,N,,N,NNHN14 
PALM SPRINGS 90 
DUDE RANCH 90 

CLOVER POOL se \eow ® ®a_ ®n1S`!`101101001010 BEAUTY BO 

PALM BEACH 75 

YACHT CLUB 75 

SPOTLIGHT 75 
CONEY ISLAND 65 

UNITED 
$135 

NNAN4,NN11111N44ANNNINN4 N ______`____`_______ / 

FIRST- CeadHlou.d 
CHICAGO COIN 

BOWLING TEAM ..$325 
*ARROW 315 

TRIPLE STRIKE 275 
$ * FLASHIME 195 

FEATURE IRS 
*STARLIGHT 175 

SUPER FRAME 165 $ 
CROSS CROSS TRGT. 125 ,, 
ADVANCE 135 I 

*KING 120 

*TRIELE SCORE '85 $ 
CROWN 85 / 
DOUBLE TS I 

*NAME 65 

P UNITED 
:::itCLIPPER $275 0 

*DeL VENUS 250 i 
*DeL. MARS 215 /t{ 
* TARGETTE 165 

1 *TEAM 155 / 
*C OVEIR 75 

I; 
*STAR 10TH FRAME 60 / 

KEENEY 
*DIAMOND $175 
*BIKINI 150 S 
*BONUS 125 

PACEMAKER 95 

INVOAL 0$ *CDOARMN 

PLA ER 55 
6 PLAYER 45 

BALLY 
*JET BOWLER $195 

GENCO 
*MATCH POOL S 75 04 

di *laeater Match Play 

NNVNNNWN1NNNh 

EXHIBIT 
SLATE POOL 

SUPER STAR 

SPANISH POOL 

INTERN.AT'L 
MUTOSCOPE 
ROCK 'N' ROLL 

TUNGO 

DROP KICK 

K.O CHAMP 
10 SI MYSTIC SWAMI :/ MUTOSCOPE MOVIES 

/ i IMMEDIATE 
g DELIVERY 

NN1 9ANNNNV 

WORLD'S BIGGEST 
SELECTION! 
ALL MAKES - 

REGULAR AND KING SIZE 

FINEST GAMES - 
LOWEST PRICES! 

599.50 and up 

NEW and "FIRST- Conditioned" 
IMMEDIATE DELIVERY 

ARCADE 

FIRST -Conditioned 

roliZ 
MOONRIDE 3750 

Oen<o BASKETBALL 195 

tnT BIG LEAD. B.B. 75 
Coln NOME RUN 175 

Mut. LE. 1{{ 
CAI. Coln BASKET 

BAIL CHAMP 145 
Mut. SUPER BOMBER las 
C".MICVT MOVIES;?! 

ATNNING E 115 
B11y BIC INNING .. 115 
TEL Coln 95 

VIZ (STRIKE 95 
Evans TEN STRIKE. IS 
Eaten. BATTING 

PRACTICE 75 
Amuse. BOOMERANG 
ZINCO 

HAVANA .. 115 
RIO .... 105 
TAHITI 95 

Un. BONUS GUN 37Ií 
Un. DL. CARNIVAL. 773. 
Ex. SPO RTLAND ... 193 
Gen. RIFLE GALL'RY 185 

OriSeebu 

re COON HUNT 1{5 
SHOOT BAR. 115 

Muf. SKY FIGHTER 135 
O 65 UNDERSEA RAIDER 175 

I 

{! SKY GUNNER 115 
Exfl. SI% SHOOTER 95 
C.0 PISTOL PETE 

1 
1 

7I_ DAO 
T LI E BU L 

EXCHANGE, INC. 

1750 W. NORTH AVE. CHICAGO 22, ILLINOIS Dlskens 2 -0500 

ROYAL 
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WILLIAMS 
DE -L 4- BAGGER 
Greater than 
King of Swat 

-Guns 

UNITED 
Clipper 

( apitol 

Super Bonus 

Lightning 

tI lop 
Notth 

Late 5 -Balls 

Seeburg -AMI 

TPhonographs 

TERRIFIC 

ETRADE -IN 
DEALS ON 

NEW D POOL GAMES 

OR 

s -P -O -T C -A -S-H 

_..)....USED POOL GAMES,". 
Reconditioned, $99.50 up 

UNITED 
STAR SLUGGER 

Great Baseball Action! 

' ítiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiirii 

UN. STAR SLUGGER, WMS. DEI. FOUR BAGGER 

WMS. (RANE 6ENCO HI -FLY BASEBALL 

Coln Rccordio $175.00 
Mutoscope Photomatic (Pre -war) 295.00 
Heavy Hitter 49.50 
Big League Baseball 175.00 
Bally Moon Ride 275.00 
Sidewalk Engineer 195.00 
Cenco Quarterback 325.00 
Grandma Horoscope, New Write 
2- Player Basketball 195.00 
Telequis 99.50 
AA Cun 99.50 
Space Ranger 295.00 
Merry -Co -Round 375.00 
Mute. Football 275.00 
4- Player Derby 125.00 
Flash Hockey 99.50 
Undersea Raider 125.00 
Set Shot Basketball 275.00 
Flying Saucer 99.50 

UEiled SOUTH SEAS 

Piste, $375.00 
Triple Play 295.00 
Rio 100.00 
Tahiti 100.00 

Bally NIGHTCLUB 

car Time...$275.00 
Big Tlme... 295.00 
Cayety .... 175.00 
Variety .... 175.00 

Hi -FI $125.00 
Surf Club 115.00 
Ica Frolics 115.00 
Palm Spring, 125.00 
Dude Ranch. 100.00 
Beach Club , 100.00 
Yacht Club , 85.00 
Palm Beach. 85.00 
Bright Lights 95.00 
Bright Spot. 95.00 
Evans Saddle Cr 

Turf Club 195.00 
Miami Beach 325.00 

GENCO 
HIFLY BASEBALL 

Balls Fly Through 
the Airl 

United REGULATION 

Clipper, High Score $275.00 
Capitol, Match Score 295.00 
Venus, High Score 275.00 
Comet, High Score 175.00 
Banner, Match Score 195.00 
Ace, Match Scare 195.00 
Speedy, High Score 175.00 
Leader, Match Scare 175.00 
Chief, High Score 145.00 
Rainbow, High Score 175.00 
Loa. High Score 145.00 
Man, High Score 225.00 
Chi Coin Fireball 195.00 
Bally Magic 225.00 
Cri Crea 125.00 
Taom, Match Score 155.00 
Royal, High Score 95.00 
Olympic, High Score 75.00 
Cascade, High Scoro 75.00 
Chi Coln Bowling Team mewl , 325.00 
Hollywood 295.00 

PORTABLE COIN COUNTERS 
KLOPP Model D 2- Exlremely Light 

STANDARD RAPID -Made in Germany 

Try either one on a 30 -day 
money -back guarantee 

Il 

O 

441414.41111114441 

EXCLUSIVE DISTRIBUTOR NEW 

lineìe, Kentucky, Ohio, Intlìene, 
Wisconsin. 

rtle! Now --for early Delivery. 

N1M11 

AUTO PHOTO II 

1N1.41N4.4, 

ya Dapo It, Balance $11yht Draft or C.O.D. 

y 

EXCHANGE 
1012-14 MILWAUKEE AVE., CHICAGO 22, ILL, Phon,. EVERGLADE 4.7ói:0 

YOUR AMERICAN RED -CROSS IS ALWAYS THERE AFTER DISASTER STRIKES 

Dam Bursts, 
Waters Flood 
Coin Locations 

DENVER -Many thousands of 
of dollars worth of coin -operated 
amusement games, juke boxes and 
vending machines were lost June 
5 when a reservoir dam at George- 
town, Colo., burst, flooding several 
resort communities. 

The dam broke at the head of a 
canyon some 50 miles above Den- 
ver, sending the reservoir's con- 
tents cascading thnl Idaho Springs, 
Morrison, Golden, and other moun- 
tain slope communities. 

Damage at Idaho Springs 
amounted to nearly $500,000, in- 
cluded 25 phonographs, more than 
100 pinball games and other amuse- 
ment machines, most of which were 
under several feet of water. The 
flood took out half -a -dozen bridges 
and caused buildings along the 
banks of a mountain stream to 
collapse. 

Jerry Bierman, typical operator 
hit by floods, lost nine phono- 
graphs, 13 amusement machines, 
seven vending machines in Idaho 
Springs and roadside taverns to 
the hest and east of the city. 

In Golden, 20 miles farther east, 
damage was likewise heavy, with 
the loss of 60 coin machines re- 
ported. Denver distributors offered 
full co- operation and to loan equip- 
ment to operators in the stricken 
area. 

NEW YORK -David C. Baird 
his been elected to the board of 
directors of the ABC Vending Cor- 
poration. He is a partner in the 
New York stock exchange firm of 
Baird & Company and a board 
member of the Midland Trust Com- 
pany, Atlas Corporation, Interstate 
Bakeries Corporation and the Ekco 
Products Company. 

COMPETITIVE PLAY 
ATTRACTS GREATER PROFITS! 

* Beautiful 0e luxe 
"New Look" 
Cabinet 

*2 Super Powered 
Flippers 

*Plated Cigarette 
Holder; on Side 
Raits 

* Twin Chotos-- 
10< -3 for 25c 

Sublee to 
AMUSEMENT TAX 

Only 

* 4 Alternating -Light Cyclonic Kickers 

* Single and 10 Times Value Bonus Scores up to 250 Points 

* 5 Contacts Advance Bonus 

* "On -Off" Clustered Pop Bumpers 

* Single and Double Number Match Feature Scores 

Specials 

* Adjustable 3 or 5 Ball Play 

* Multi -Tilt Feature Permits Play to Continue if 

One Player Tilts 

* Chrome Plated Cabinet Guards Around 
Flipper Buttons 

.4'111,rrLwserneßtt k>r8c>e.{?t'.4 
ad Atrdkrzc ad geziPA17rur ayä 

AVAILABLE 

AT TOUR 

DISTRIBUTOR 

NOW 

1140.50 N. KOSTER AVE. 
CHICAGO St, ILLINOIS 
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Chicago co i n BRINGS YOU THE NEWEST IN PROFIT MAKING ATTRACTIONS! 

CHOOSE FROM THE MOST 
COMPLETE LINE OF POOL 
GAMES IN THE INDUSTRY! 

CHAMPION SR. POOL 
8 inches longer - sise 3 It. by 5 ft. 

Greatest Action You `ver Saw. REGULAR 
OR 

MATCH MODELS 
WITH FREE PLAY! 

Scoring Value of Balls Advance 
as 

Game Progresses! 
(From 10 to 50) 

Two Sided Play! Players 
Face Each Other at Opposite Goals! 

Con! 
Type 

Operating Lever for P Operating Comfort! 
Brilliantly 

Lit Up with Fluorescent Lights! 

Formica P/ayfefd and Control Panels! 

CHAMPION POOL 
! 

1 or 2 con p loy! Also available Champion Model 35 

..--.<;- 
Se or IOc per Player) Ar I (Optional 6 for 25c) 

4er 

CLOVER qt/ 
POOL 
Also available Clover Model 35 

Excitement For 
Sidewalk Engineers From 6 to 106 

JUMBO 
POOL 
18 inches longer than regular 
sise - 70 inches by 36 inches 

STEAM 
VEIL, 

Free Play or Regular 
Models/ A Natural Attraction 

for Thousands 
of New 

Locations ... Retail Stores 
< 

Dim Terminals 
Arcades 

. 

e Stores 
. Dual Controls Rai 

. etc.! 
- Scoo se and Lower Shovel 
Shovel anp -Swing 
Hopper/ 

Cob Deposit Load into 
Scale Indicator 

Scores in Tons the Amount 
of Gravel a Player Has Skillf in ?o Hopper! ul/ y Deposited 

Rating 
ng Panel Ranks Player at 

the and of 
Advance _ y Either as Beginner _ Qualified _ Expert! Entire Cabinet is Exceptionally 

Well Lit U PI 
Brilliantly Colorful! 

OP rationeVef Controls for Simple 

4 SIDED 
ROTATION POOL 
with numbered balls 
8 inches longer - sise 3 ft. by S ft. 

MACHINE COMPANY 1725 West Diversey Blvd., Chicago 14, III. 

Copyrighted material 
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0 Ry LaLOCATION GM FOR EVERY 

- 
Ï 

Al-;,, 
+i/ 

, ; 
r 

Mf 
' la -a peal \$ ,big making p Y p 

All the money- ® ° , 4 . plus sensational new :.q .,. of BROADWAY pl Yr s 

BUOR AF 
S 

feature 
press buttons 

AFTER 

Magic Squares 

SPOTTED 2 OR 18 

Advancing Scores 

CORNER SCORES 

Extra Balls 

BALLYHOLE 

Double, Triple and Quadruple scores 

Now players can .secondguess" by shifting Magic Squares after 

is actually 

shooting all 5 balls. 
BsBnoDlvc nrBally For blettertl>aa BttonDVr'Y 

getting bigger play than 

earnings get NIGHT-CLUB on location now. 

ic-ävï^, 
Fastest money -maker 

in FRONT PLAY 

pool -table class 

Now you can get delivery again on 

the greatest moneymaker 

in bowler class. Order 

Deluxe 

ABC BOWLER 

from your 

Bally Distributor 

today. 

110 COIN MACHINES THE BILLBOARD JUNE 23, 1956 

BALLY MANUFACTURING COMPANY 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 

for best dea/s on biggest moneymcikers $ $ $ $ 

$ $$ $ 
SEE YOUR DISTRIBUTOR 

Copyrighted material 
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UNITED'S 

sLup 
s 

Animated Baseball Ga m e mil aep 
1ay 

_...... ot. 
- 

tda 
. _ .t .tl 

Fascinating 2- Player 

el ' pt.A tøt tNH'NG 011114 1,10A 

CM 

H1 tiot M 

, ÑAR0 

Many Attractive Scoring Features 

SUPER HOME RUN POCKET 
SCORES 30 RUNS PLUS 1 RUN FOR 

EACH MAN ON BASE 

LOWER DECK SCORES HOME RUN 

AND MEN ON BASE SCORE I 

CENTER DECK SCORES 2 HOME 

RUNS AND MEN ON BASE SCORE 2 

UPPER DECK SCORES 3 HOME 

RUNS AND MEN ON BASE SCORE 3 

ALL 3 DECKS LIGHTED 
SCORE 30 RUNS 
Ball in any one of 3 front single holes 

on playfield loads bases 

SIZE: 61/2 FT. HIGH 

6' /s FT. LONG 

2 FT. WIDE 

UNITED 
OPERATORS 

ARE 
SUCCESSFUL `" krr& 

OPERATORS 

1 \\\ Val 1\p *VtV 

30\ H CA\NOQ.HNe. 
OVE\11i, 

Ì, 1T EQUIPPED WITH 

UNITED'S FAMOUS 

SLUG REJECTOR 

BRIGHTli 
ILLUMINATE' 

a-- 

COLORFUL 

rtAs , 

SEE YOUR 

DISTRIBUTOR 

SPECIAL CLUB POOL HI -SCORE POOL 2 -WAY CLUB POOL (2 Sizes) HIT POOL STARDUST REGULATION Shuffle -Alley 

Copyrighted material 
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W
hen there's "m

usic for everyone" you are assured 
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m
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in earnings from
 every location. 

A
 properly program

m
ed 

m
usic 

system
 should feature both types of 45 

R
P

M
 records 

E
very m

usic system
 includes current popular tunes 

that are released 
on 

singles. 

E
xtended 

Play W
ork 

Show
 

tunes, all -tim
e favorites, 

classics and varieties should 
also 

be played 
because this 

is 
m

usic the 

public w
ants to hear. 

T
his standard m

usic 
is available principally 

on 

tw
o -tune 

E
. 

P
. 

records. 

Y
ou should be com

pensated for the additional tim
e required 

to play 
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. records. A
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eeburg V
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the m

usic system
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records at one 
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a proportionately higher price. 
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