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PRICE: 25 CENTS

-StOp Record Outlet
iportance Grows

BEY0ke Box Industry Turns More and More

To Disk D:strlbuhun Centers for Buying

By BOB DIETMEIER

ﬂ"!ﬂ‘ﬂ_-ﬁ June 25, —One-stops,
new type ol record
outlet which have sprung into
prominence on the record merchan-
dising scene in the past few years, |
are realizing a gfmung share n[
juke box operators disk purchases
and dre increasing their already-
strong influence on operator buy-
ing habits.

One  stops, which stock  the
prodduct of many labels, function as
sub-distributors.  They make it
passible for trude buvers to Falfill
must of their record needs by doing
bugiess with one such outlet
rather than shopping at several
distributors scattered over a wide
area. For this convenience one-
atops usually add a small per-record
service charge—normally 5 - cents
ever the regular distributor price.

Iin a Billbourd survey compiled
this week of 35 ane-stops located
thruout the country, 33 reported
that sales to music operators had
|l|mp|:d within the last two years—
the mereases ranging from 10 to
2.50 r cent.

1952, one-stops only  ac- |
l'."mml.'cd for 21 per cent of aperator
buying: in 1953, 33 per cent. Last

ear, operators  reported  they

I 48 per cent of their records
{from one-staps, 4894 from recond
distnbutors wnd 2.6 [rom retall
record stores,

More Services

With the growth of the operator
market, one-stops are tuming more
attention to the operator and are
offering more reeard merchandis-
ing services for him than ever be-
fore.

Money-back guarmtees on
recommended  records,  24-hour
gervice on request ilem:, free title-
stripe, [ree title-strip typing serv-
jees, anid even programming sorv-
ices arve among the helps currently
being provided by many one-stops,

One ane-stop owner summed op
his services to operators suecinctly:
"We save operalors money, time,
worry and trouble.” Another was
wn  more  orisp, lhtm[. Elllllll:ﬂ

Record | Sales

;MC.&GH ]unu 25 ~The prac-

Almost 70 per cent of onestops
polled reported they are planning
to t‘r.puuﬂ their operation by in-
ereasing record inventories, adding
more room, increasing their mail-
order services, seeking new busi-
1ness,

Ome-staps, which of conrse do a
very comsiderable volime of busi-
ness with retail recard stores, in
many cases equaling or exceeding
that done with operalors, are cur-
rently  stocking more labels than
ever before. O course, all one-
stops buy for operators any records
on special request.

An average of different

I."ll‘l I:"-. '!|I!'"i'_ '|I.]-.|. g4 | i I-!!

&5

hve years ago, were reporled by
one-stops surveyved, with numbers
of libels curvently stocked ranging
from 20 to T0MD.

Significantly, trade paper charts,
features and advertisements wers
cited most often by one-stops as
being their biggest aid in buying
new records,

Requests [ollowed close behind
in thut order. Free samples from
distributors and  manufacturers
were also given as a strong factor
in helping buy new tunes.

Asked what the three bigzest
aids in buying new records were

_f__h!ilrllll_lll_[l]i il ,"'-._'l- _"'-_.r_l'

FARON YOUNG
TO STARIN TV
FILM, MOVIES

NEW Yﬂﬂﬂ, June 25, —

Eﬂuﬂtr{' westerm  slar
Farom :.Hmu is branching out
into the motion ploture and

TV film field and has signed
to play leads in seven feature
[ilms produced by Gannaway-
Ver Halen, Ine. The firm will
also star Young in his own TV
film series and a tranderibed
radio poackage.

CGannawav-Ver Halm, re-
cently formed by Al Canna-
way and Clha ﬂ']E'i Ver Halen,
prmlmﬂl the “Crand Ole
Opry™ TV film series, which
also  features Young. The
(up]ln'l artist started his first
Him, “Hired Guas,” this week
at Kling Studios, Hollywood.
The Westem also stars Rich-
ard Arlein in a cast which in-
cluodes John Carradine, Lloyd
Comrigan, Sonny (Big Boy)
Willinms and Bruce Bennett

Young’s radio and TV film
veries, spotlighting him in the
title role, are tugged “The
Young Sheriff.” In line with
this, the winming monicker in
a contest to select a name tor
his. band was Faron Young,
the Young Sherlf and His
Country Deputies.

The deputies, Doyle and
Teddy Wilbum, who appear
with Young on rlrnrnml ap-

pearances, will A'H'r be in
Hired Cuns.” “The Young
Sheriflf™ will be roleased] next

month.

| yuceess stories ever told

TV Puts Car Dealer
On Top of the Heap
In Five Short Years

WGN-TV Turns Small Chicago
Qutlet Into Largest in World

By STEVE SCHICKEL

CHICAGO, June 25.—In Chi-
currn, there's a man  everybody
knows. He's not the mavor, not

L'HHl:LIl["‘f] A CaArger .-q:'H![ An .Iﬂ\.-ﬁ"lli!-
ing campaign, Jim Moran ‘was
pructically unknown, not only in
Chicago but in his own circles as
well. After a span of only seven

the governar, nor fs he the Presi-
dent of the United States, He is a
ear dealer.
car denler, hiowever, It is claimed
he sells more cars than any other |
dea'er in the world.

Recently an ad placed by tele-
vision stution WOCN-TV told the
story in clear, simple, and concise
terms, stating exactly what this car
dealer has done. 1t said, “When |
Coustesy Motors, he aded by Jim
Moran, a Hudson deiler, began
advertiving on WON-TV, it ranked
1.50ith in the sale of Hudson cars.

Today, after slightly over bHve|
vesirs on WGN-TV, Courtesy Mo- |
tors has become nol onlv  the

world's largest Hudson dealer, bt
now sells more automahiles than
any other dealer in the world.”
Creat Story

The storv of ecar dealer Jim
Maoran aml his rise in the antomo-
tive world is one of the greatest
Before he

NEWS OF THE WEEK

Hes not an l:ll‘l.l!»ll..'l.l"'.-"r
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mercials

Billboard’s “Operation Pushpop™

To Get Under Way July 16 .. . .

The Billboard’s “Operation Pushpop,® 1955
version, will be launched nationwide with the
issue of July 16, The project, which was in-
angurated Gz an  experiment last vear, Is de-
ﬁlgmd bo Lcrp the muse-record business
“jumping” during the summer manths, which
are traditionally o slow sales period. Details
af the operation are ntended o contribute to

livelier mdm—'l"v’ programming, greater fuke
Ty ;l!-_-. il mcveased relag] buslusics, P.;J.L{'_ i

Report Completed Outlining

History of 1 Copyright Act . .,

A detailed wt reviewing th-r: history

attempts to change the Copyright Act uf lunﬂ

has been completed Lu:tdm: e direction of

Congressman Frank Thompson }r. The report

may the groumdwork for a move to
il'.t.-. action oo Rep. Thompson's bill for

intment of a fact-linding commission
to u rwl:l recommenda possible amendments
e S S NPT P L Page 16

mcttlﬂlnlmﬁms
WWGQIIMHHM.”

ﬁ' emergence of NBC's President Sylvester

Wﬂvul“':l ‘& national ﬂgm‘u is putting
ative
minds o the vilko o

talent for cre-
luu pnjnnted his TV net

programming pogition in the
columnists and much of

Pﬂbﬂn in spite of solid CBS-TV achieve-

lllﬂﬂl; l-rv:itirtnitpjt-hrrrtriyplm

market for background wusic. The Fone-A-
Chief Company, Detroit, is experimenting with
a new music system used in conjunction with

the Firm's order-taking units at Drive-Ins. New
system eliminates loud outdoor speakors,
............................... Page 50

Musical Jingle Gaing Stature
In Eyes of the Songwriters . . .

The inereased stature of the musical jingle in
radio and TV today s rapidly breaking down
the resistance heretolore displaved by big name
song- writers agabist entering the feld, Latest
example is Dl.-'wln-Pi}'mnnrln buy of Cole
Porter’s "D Lovely™ for jingle-use on Groucho
Matis: NBCOONV show. o Page 1S5

Louis Waollson Sells
Clen Echo Amuse. Park .

Ohie of the nation's top .mum'-m-,nl rks, Glen
Echo outside Washington, was sold last week
to a trio of brothers for a Hmpure reputed)
around $1,000,000, Seller was Louis Woll-
son’s Continental Ent rises, and new owners
of the park are Ahmm, Mmuul and Emuel

Baker, .. .. Pare §7
Cain Give Oid G;m

Face-Lilting — Boost Take ,

Coin-operated .lmum.'mml' g,anm operators,
once beseb by roblem of dwindling re-
ceipts from ald umtﬁ-l shuffle bowling games

at their tavern and restaurant locations, have
found a solution in new “conversion kits™ which

MVYW americanradiohiet

give the old woits a face-hifving. ... Page 75
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VEars, he is one of the hest known
rm*u in town, has donated almost

25000 to charity thru his tele-
-I]lull h]'lll“"i- has I:Fﬂ] asked to run
for mavor and is definitelv one of
the bigger TV persomalities on the
local screens,

The rise of Jlim Moran and the
irise of television are synonymovs.
Moran got into television in 1948
when he paid $1.000 for the spon-
sorship of a wrestling program over
WBKB. He was the lirst local car
dl_ aler to utilive the l.'Lh vision me-
| dinm. As Moran put it. = | thought
| this was the ides |F way of bringm
the sulesroom 1o the [ir_—rrr-'h .m&
delivering my message to a !-uﬂ:-
audience .i'!]H'r thun  one Jutes-
| ested customer.

Wrestling Show

Moran Ffirst used the wrestling
slivw in the arthodox fashion—that
is, delivering the commereiale from
the studio, His only gimmick wis
that he insisted on doing the ocom-
himself, which is alsa
claimed for the dealer as a firt
Another first came when he de-
cided to take the cameras oubtside
of the wrestling arena and show
the cars themselves on TV, His
reasoning again was the same. He
insisted be kpew more about the
cars than an announcer would, and
since it was his pitch, he conld
detinitely be more sincere and ef-
fedtive in his approach, He bas
never varied from that view,

It was in the same vear, 1948,
that Moran bought out the awner
nf his present  desleship  for

2,00, assuming a $73,00 maort-
ginge, Before the year was out,
Moran found his advertising sched.
ule on TV amounted to $28.000,
But the figures also showed that
his wrestling program Lid grosed
him §310,000 in his small agency,
which was now sellmg cars like
CTAZY.

Feature Films

Late in 1949 Moran found an-
other new bwist in TV, He decided

If'f I-|=l hih--n'..I il IR .",'1

Client Makes
Station Grow

CHICACO, June 25 — |im
Moran, whe began the trend of
single sponsorship of [cature film
pmgrumn on August 28, 1940, also

tus for the beginning
WGN 'IE\‘: s [ilm department,
The department, headed by lilm

director Elizabeth Bain, now has

a foll-time staff of six le. The
station’s film ent Wom
The Billboard's
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|SWAPS-NASHUA DREAM RACE

MAY BE RUN FOR TV PURSE

. o
' hotr ool ST
- NEW YORK, Jone 25.-MCA's Sonny Werblin has ik

hand in trying to urrange the dreanr horse race of tl - discid
A “rﬂl%’f"fﬁg purse between Swaps and Nashoa expn
- - created FurT‘F-Muqh would be held at Monmauth ¥ -‘lﬁ-_‘ i
£ liﬂl”l"" who owns a piece of Monmouth Purk, figures’ '-*"f.'.
' LEON A fhte lllﬂ, I:&” Video can offer, both owners would i
F' AN By MORSE gest single gamble of the season | from broadeasting columnists fnter- The CBs- TV . __.Th"hng;mdyhgm .:;1-._-_
. NEW YORK. June £5.-Oue of |minimized  somewhat by the Fact|[ested in copy which he turns out Tecturad Umi'ﬂﬂ ummigt.ui H“E::“h not known, but it s oo
. the most interesting developments that they were I'lmgrurnmﬁl in | almost effartlessly.  Thev have which “m:'i'dl ““-II.ET'"‘ vicinity of $150,000, me to
. olthe current TV season has been | PAME Hme periods, and pitld | foune their hero, and the Ameritan e the” Keiitu 'E _-‘-ilBIl Bo hgﬂﬂ. Sinee Swaps defeated Na hua
the rupid rise into national promi. “H; Fhie result has been that CBS. public is learsing about him. Belone ”:F s b - }f th hﬂmﬁb.m swept every ring
.nlfnll!"m e et (Pot) “t.r“wr' T {:I:‘ Ml thef;‘ﬁ this season.|  The result ha been to put the Preakness, Tndb:m;: ﬂ;:irﬁuﬁr::tm‘hf wtmmd b
rud i llﬂf Ihr‘ NBC-TV net- which dﬁllﬁm sing t spectacular | CBS-TV network on the defensive reburn engugement was almost arrunged recently at Waihinghas
3:, '1{.-2::::: l:r:llrf:ﬂ-:h;:!ﬂ}l any “"? “Peter Pan™ "il ':'It :::1 :hil;::,l WAk iz o year which will prodduce the Park, Chicago, but fell th . diota '.,:.__I
-. Woage o T y aver B THL SUCCAy HEnes | : ' [ A P 1 . -
th:l 'E!t:iuth-:_- exevutive” in .ﬁmrri* fﬁgﬂﬁ'—mﬂ,“ﬁ“"{; “":I] It brought .:.:nh'Ll:n:Il-:li.ﬂTIIL-'rI;IJ::“t!:: $I!I'].5E:H[H]Il[ll&- nrnm::ttt:}"}m?'gm“ S F (SO Tn R et
_can andustey, 1 Lvolumintsts and  writers b o0, il 8 e .
~_The NBC topper hus been the | his side like nothing else. Bath Jack | ) H"ElI.:'.ﬁ'}:ﬁ];b:l'ihttl-i:[]{rﬂ“]:.'L]li?-l:]l‘r{’ ' S
m-l“ﬂ? of numerons pieces in the | Could, of The New York Times; | i liecs NBC incresses its daytime - » '
Hation s magazines. Last weekend [ 379 John Crosby, of The New Yorlk | busitess tremendously. The result xec ' 7
Was spent with a team of Life1H'-"'-"'Iff'T1’fhllm'. thereaftey wrulrlhh also been that CBS-TV must ugs > a

photograpliors Follow i 0 g him | *10Ties accnsing CBS-TV of lack of
pround. ThE week thers i a picee | SrEative programming, sto
i Time refersing to NBCLTV as;h"“."“ got Willlam §. P
thc top wetwork in the bixsingss, |
Abvd numerous otlier stories ATe
ales being prepared by

igain begin selling its prog

ies that | rarming
Irul.“1 St Hleadership to the American public,
a4 HEY ARWIN G spite  of having more shows
:"m[tu“";‘m "Ll““_l_-‘.'T-tlllllnng level OE among most top 10 lists than its
lat netwaork,
welil "
And the sheer foree of Weaver® | competiton

Fixed Franchises

other miga- I T s Ard the result also Is that CBS- NEW YORK. June 25 —Fixed licves, combines F ol .
Eiries. He s canstantly making Enrlr'hfll;dhw hats more o less ended [ 3y 15 a year behind in the battle | time franchises are niore vishuable imppet, a onebwn pw ."‘""""i'!_
muny public g the “Pat and Bab™ mutine that was | 4, corral talent far  spectuculars | than ever in TV, nccording to Jack | not be beaten, " =

p'[w-qr.u-f.w on NBC

rcdio und TV shows that gugs are | Current at NBC., His flair for news Vi Volkenberg, president of thie

and 7] uxprrirhr.r with 'Iln'm.‘

e

I_J-t'.'illg ':lT"[f_""j -1|.H.Hl|.' Ililll h:.' com- -'Jlllll'l rl..ll {Ii‘-‘ltf..rlﬂ_: .L;]L lus IILu'l'Ifl xiowe There Lias been ""thmgiﬂﬂﬁ,']'y netwark. The execytive | ' .",:_ .-"T' N

_ﬁl}‘ wrilers, :I::.‘”-""ill'lllt‘idlli -n']lllml*rtllltui L:.u; liis like it in [.;,.;,[h‘““”g since  the | h_fIh:u-:-I:fmt ili spite of m‘*: nighl-[ "i'r T ek
Credil 1o 5 . STUHNGED wihere they' be VAR 'vear of Palev's eomel, when he | Bme sales and  progrummine pat- | ' " R |

2 Not that Bob Samoff has not his brought Jack Bennv, Burris m,,]:trnli which have resulied hlﬁaﬂ:r- Sl - - %

The key to Weaver's AMazing |
skyrocket inte the national firma.
ment is the creation and suteess of |
the spectaculirs. He ook the Ixig-l Latest Coup

Wedver's Latest cop hus been
|

Color Spread' Jg e Snsk e porimm
Near Sell-Out

k1o -.I.l"i ..1m!E.l'r LI YA S u.lluhT-'_
This has won him further POt
NEW YORK june 25, — NBC.
TV has virtuallv sald out its Sun-
day nighi spectacular f?rlrurl
opread. for the first four months of |
next seawson. All that remains to bhe |

|

Allen and Bing Croshy over to his | niate week participation and spec- - « _.‘.- .
network., - | tactlur '-I"lhf-nhll_lp, and network | : "Gl
But CBS-TV is now impelled to| Pre-cmplion  privileges,  the Fixed | lmef p - =

- o .- " o ‘r- F-. -

Ldo something to counter Weaver's | fime franchize remains and should
Hair for vital showmanship, a fluir | T*mam the anchor of a TV "HI"TI'|
which has brought him From out of | HEINE campaign.
the doghtwse at NBC during Frank| Van Vaolkenburg contends  thae
White’s reign to the top man in | spectuculars. will make fixed time
browdeasting circles.

own acliievements to his credit. but
they are o ,u_i'rniuiuh.‘tium, his
specinlty. |

e E_ "

NEW YORK, June 25, — NAC. |
TV this week sold one of its pe
| maining evening time periods g
: optioned another. B
Eranchilses more valuable now than | 1iimson and Toni
!th-'r wore in previons  vears be- |

cause they will “contribute to in-
ereased viewing by virtue of thei
impact. He regards altermate week
ddvertisers as owners of fixed time
franchises who get weekly fre-
quency thru the wse of 3 cross
plug. But be claims that the big
advertisers still prefer to own their

- i

—a

will ¢

the Sunday 10:30:11 time
slot next season.  And lj='. ﬁ: L
can Tobaeco Company his takes
an option on Wednesdays 10:5¢

m., at the net i ;
Bl il e RE

E .I.'i |
period are considering 4 show
turing Lovella Parsons,

L

|

'CBS WOOING WELLES

Would Give Him Free

'I' I..
Iy

[ o

Lit ind slindye, tp'}‘ ,':- r

it e o', Hand on 2 One-Shots The ek pesdeot_ctes| i e s i NG S

oF =6 . - . over Ve Fes., 4
Sponsors and their participation |  sE\W YORK. [ine 25. —The ! before last in the title role of E;:Ir?! fu:liighﬂ llﬁr?lllﬂ.‘"“ s f{lni IE js!:m news as 10 the Amerk 'y )

e - X - . & B = ' 12 o, d advertiser w - 1 - | .

caminitments arc MM !}-_Ihml._!.-m. enitry of Orson Welles into the TV | “King Lear enoe for lh"llllllf;:lt' uu‘lu:n:ﬁp ﬂ!_mTﬁfmmﬂ:ﬂ“’f but it p My wf

;:}‘E'fji::_l;;, iI”.-. ]1-t||u., rF-.;.. t rﬂE"‘: I'._I:'I!!IIIIJ- i b i -..'L.u,,]“-,— h,]} 'I '\r'glllldlllilli with "lrl.‘"l:'h IH"U'“'I time. CF OWTIS thl'l‘."l.' hﬂ“" 'luur’.rlﬂrmm 'ﬂﬂ:ﬂ: lﬂt PO } T_

- .l._lll-!fl ‘ r;.r T Hh":ﬁl_l'l, Ht-l. . o i'l' lrole  as Wwriter [ nhll 1*1'-['”!‘('“”‘- al 'tl'i-p-l[p m RS activities to ac- "."-'Htlrl'["::}' at 'I."H‘i—'l"".', i“ll'l ihﬁrﬁ one P M. .

E'ﬂ !.-HH: H.':FJ .uJ:.wr_ u.ui_. T_ Ini- acior may soon be undeswrilten quire major production and per- | with Procter & Gamble, "I Love

“HIIYeAT purchase was made with | by CBS-TV. furming talent in line with its new Lucy,” which wias not svadable to

matey - available because half of |

Ty . AT . . ine | drive to combat NBC on the color
its Sunday drumatic show will be The web is currently neggotiating ;

=y y ' with Welles to tarn out on il at | Spectacenlur front,
r-;‘ith:ttﬂ Gﬁ:lﬂ;!n.lﬁ'ﬂim “l;-i..'.'ilr‘n'l:”““! two one-shots, one of which| The network ualready has pen-
spectucnlar "5“”*; willt run ‘[1:; reportedly would be &8 90-minute | clled plans for seven of the 10

it for outright sponsorship.

When P&C early this seasan
bought several alternute week por-
tions of shows on CBS-TV (“The

The Amusemen! lndustry's Leading B
Founded 1894 by W. H. Dam

Bi"-bnéard 3

: i o ing (0w and the other an  hour, | o0ce-a-month Ford Suturday night Lineup,” "Topper™ and “My Fa- - ]
S ﬁ:‘_ﬁ' the complete play being Shooting of the stanzas would be extravaganzas for next seasor | vorite HmhumF the last two now Fﬁ;b{;ﬂm %
prest - \done in Englaid, where Welles | Whether the Welles 90-minute being canceled for new proper- Witiam B, L
| hus been i-.{'al]quuturiuq for wmr{*!“”"' "f"":”ﬂ!'-'] ]h” mtlj‘ “i"'r" trl;]lf three lic:l:,;.mjl ;r.u felt l;l_laln:i hiad dis- E Emﬂl .......... veasPre J_; Treat,
" T\f time. Alio reportedly involved in | remaining holes in the Ford stanza | e the regular w EPOINOT= | 0y | Ravter . . o oo e e
Bth HEﬂdS AM' |the mnegotintions s Harry Allen | is not known. Welles might well fit ship formula. Van Volkenberg | tanrance W, ﬂltln..,..."..icj k;‘_",.:"‘
Al. R Ond M Towers, 5 | elsewhere into the CBS scheme for points out that the advertiser made Editors oy
ﬂym orgunj The deal, it's understood. would the F"t.?m?_' such purchuses Lﬂ“'w,ﬂm? hedui, ), :- 5t. Littleford Jr.  Editor et New York
HOLLYWOOD, June 25.—Ted| give CBS an option to muke further [l;ﬂunt_uh of ﬂm-r-grml:ﬂ QIEEI:{:I E:p. tent. 'Til'!lmr t“?ﬁ'l}t .}uy hallf tﬁ-hkm .%E'm -i..ﬂ.  Eaitor, NI
Bliss, previous)y uni‘; CBS-TV and | s of Welles' services, perhapy|C) Homoiie spectacuiars NBC | hour praperties available For sola | Sae otten e et L Editor, Chicuga
gl 3 " : o l!u the extent of having him Hm.l,?rl‘l"-'duhllﬂ and the big play that ﬂ:ﬂl“l‘lfﬁhlp i the time periods wm'ziihh'jmm- Cirstinn
luuug & Bubicam, this week was g N web is giving jts specs us an in- | they wished to use. m “Ti:-ﬂlm - . L.- - J-L:

appointed TV and radio director! 9ut a regular series for the web if |

I

The ideal combination for com-
Ell;fhmniw- TV advertiving is regu-
ly programmed shows plus spec-
tuculurs, according to the network
| topper. Such use of TV. he be-

Major Resistance to Video
By Pic Studios Seen at End

7t
al part of its programming, it Yo
the one-shots prove successful The | PRETAL [P . 1 2 |
only contact Welles has Lad '.*.ilh'?'ﬂp‘i".‘ ll.r_lllhii} t}ml_ﬂ].}s will hnf‘lﬁ .
3 At a 6 b | its ng-big show thinking to a !1-l|t
American television to date is Wiwith the Ford Saturduy night
appearance on | Oommibos™

of the Raymond R, Morgan Ca,

NBC REJECTS
SINATRA PRICE

NEW YORK, June 2
NBC-TYV Wiis week rejected a
bid from Fravk Sinatra to be
frutured in more spectaculars
next season. Sinatra will star
m Our Town” for the net-
wark next fall. The web feels

season | venlure,

I‘ﬂﬂfh

(Continued on page lH1L' -

that the performer’s price is HOLLYWOOD, Juuae Eﬁ.ﬁlﬂiglﬂ.' and  including evervthing possibly  three series this fall, i
too high, with reports being | Entry of M-G-M into the television | from Westerns to situdtion comedy. tblum. to have all of its 13-stage Phane- 4wy
that he is esking between | fleld (Billboard, June 253) appar-| The studio will twrn out some | Westemn Avenue lot ocoupied by mmlm&ﬂ.ﬁj
$T5,000 und $100.000 Eor ap- | ently marks the end of all major| 200 hours of film in this operition | its own telefilm company t;,- 1957 rn-ét_ﬁu-n (% T I
pearance. NBC would be glid | resistance by mption picture. stu- | for a gross of $10 million or better. | or 1958, Tartising M -
Mo roconsider, i Sinatra | dios to the TV medium. .| Tiris compares with a feature pro-|  Republic's subsidiary,  Studio :hnmﬁ:.m rmhg s CHE
shaved his price. Sinatra, of The de to which each has |duction of about 30 pix (plus 25 City TV, begins multiple vidfilm | Music-Radio . . . 1. . . Dan Cotlir New Yor
eduse, can mame his own | commi itself, however, varies | others by independent producers, | production  this  full with Fouy | Televislon ..., -_ -5-1;""'-
 price for feature filps,  The markedly. Paramount, RKO, UI|which Columbia will release) for | series skedded us AgUiIsL  one, | < Machine B =l .;‘oij"‘,h'
Wb U toyving around with the | a5 ey Artists_have only dab- | a totul of around 50 hours of film. | “Stories of the Century.” in 1954, lation Deparim il
- ddes of wing Betty Hutton on bled in the vidFilm process. |In other words, the studio will put | Wamer Bros. may find a sponsof rester oLy Gt
~several of ils big shows next Columbia has now gone into it so|together  about four times the | for its "High Venture" show (see :
- besson, singer-actress has wholeheartédly that it has become | footage Tor TV as for theaters, lstory elsewhere in this jEsue) in | rates
Cemerged retirement and | g lurgest TV Hlm producer,|  Nouoe of the other majors will, | addition to the 39 hours that it's
© s now axailuble I“T well-paid |03 Here seems to be serious | of course, approach this Figure, but | turning out for ABC-TV.
~ worki. NBC this week mean- question whethor the child may not | if they expand their TV o serations | It appears only o inatter of time
“‘ﬂ* 1'!:3 Maurice Cheva- some day outgrow the parent. at the same rale us Columbia, they | before Paramount jumps into the
T < adihn i, Euiunih‘:_ subsidiary, Screen | could, within three or four years, |act. The studio last vear produced
5 x : » Gems, will produce 11 TV series| come to dominate the vidpix pic- | a sefies for TV in Europe, chunged
this coming season, ranging fram | ture a5 much as they now do the | ik mind und released it to thouters | bard sie. wanlis
: ﬂl ﬁiﬂim ."'Fﬂ.i'jﬂ Tlhﬂ_léﬁl'ﬂﬁr" Iln_?tﬁunl {;ﬂlt} e instead, It & vow renovating two
0. NICR Kid shaws ax Jungle. Jim wenlieth Century-Fox, for in- | hu tegres  on
Tia Tin" and “C Mid- | stance, which wﬂlm;:Ddutn e i b
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THE BILLBOARD SCOREBOARD

The Top New National Spot
Commercial Compaigns on TV

Placed during the week of June 5-11, 1955

The following dute is tabulated from & weckly surey made

by The Blllboard among U. 5 TV siatons,

It shows e new

national spot commercial campalgns set on TV stations during the
above survey week, regardless of the starting air date of those

campiaigna,

NATIONAL SUMMARY

(Campaigns placed In more than one region)

Frodiuci and Advertises

Cumpbell FR-8 Juice, Campbell
| Euul}l
Folger's Coffee, |. A. Folger
Good Season Salad Dressing,
Perking Products
L. & M Cigarettes, Liggett &
Myers

Product and Adveiilser

Maxwell House Coffee, General
Foods

Philip Morris Cigarettes, Philip

Morris

Rolaids, American Chicle

REGIONAL SUMMARIES

Eastern

Beechnut Chewing Gum, Beech-
nut Packing

Blue Bonnet Margarine, Stand-
ard Brands

‘Bond Bread, General Baking

Campbell FR-8 Juice, Camphell
Soup

Choplets, Rath Packing Com-
pany

Dairy Products, Fairmont Foods

Dash Soap & Flakes, Procter &
Gamble

Fizrin, Sterling Drug

Good Season Salad Dressing,
Perkins Products

Grand Union Stores, Grand
Union

Halo Shampoo, Colgate-Paln-
olive

Hellmann's Mayonnaise, Best
Foods

L & M Cigarettes, Liggett &
Myers

Lipton Tea, Thomas J. Lipton

Matches, Diamond Match

Nabisco, National Biscuit

Holaids, American Chicle

Top Value Stamps, National
Enterprises

Southern

Cuarey Sali, Carey Sult

Derby Cuas & Oil, Derhy
Refining

Fluffo, Procter & Camble

Kralt Cracker Barrel Cheese,
Kraft Foods

Picdmont Airlines, Piedmont
Aviation

Sinclair Oil, Sincladr

Midwestern

Amm-1-Dent Tooth Powder &
Paste, Block Drug

Campbell FR-8 Juice, Campbell
SO

Betty Crocker’s Cake Mix,
Ceneral Mills

Drewry's Beer, Drewry's, Ltd.

Folger's Colfee, ]. A, Folger

Gerber Baby Foods, Gerber
Products

Good Season Salad Dressing,
Perkins Products

Hostess Cakes, Continental
Baking

L & M Cigareltes, Liggett &
Myers

Lipton Tea, Thomas ]. Lipton

Martha Logan Cooking School,
Swilt & Company

Mallodees, ireside Marshanul-
low

Maxwell House Coffee, Gencral
Foods

Nestea-Instant Tea, Nestle Com-
pany, Inc.

Philip Morris Cigarettes, Philip
Morris

Ratner Tool, Ratner Co.

Holaids, American Chicle

Rock-Cote Paint, Rockford Paint

Stokely-Van Camp, Stokely-Vaen
Camp

Television Sets, General Elec-
tric '

This Island Earth (Movie), Lini-
versal-International '

Wildreaot, Wildroot Co.

Wonder Bread, Contineptal
Baking - S

Southwestern

Crystal Glaze, C. C. Auto Polish
& Wax

Dr. Pepper’s Soft Drink, Dr.,
Fepper Bottling

GIE‘.."t Company Products, Grite

0,

Meats, Neuhoff Packing

Flymouth Motor Cars, Plymouth
Motor

Rocky Mountain & West Coast

Armstrong Tires, Armstrong
Rubber

Camel Cigarettes, R. ]. Reynolds

Folger's Coffee, J. A, Folger

Fritos, Frito Co.

Callo Wine, E. & ]. Callo

Good Season Salad Dressing,
Perkins Products

Heidelberg Beer, Heidelberg
Brewing

Kiwi Shoe Polish, Kiwi Polish
Co.

L & M Cigarettes, Liggett &
Myers

Love Me or Leave Me (Movie),
M-G-M

Marathon Paper Mills, Martex
& Northern Tissue

Maxwell House Coffee, General
Foods

Philip Morris Cigarettes, Philip
Morrisg

Purex Bleach, Purex Corporation

Super-Coola Soft Drinks, C & C
Super-Coola

Toni Home Permanent, Toni
Company
Viceroys, Brown & Williamson

RESTLESS
PEOPLE

Casper H. Eiih;p is rejoining the
copy staff of Kudner Agency after
19 years as veepee at Benton &
Bowles and creative director of
Fletcher D, Richards.-, . . Meredith
S. Conley has been upped to man-
ager of the press depictment  at

Eckhardt. . . . Singer Jo Stafford
and her husband, Paul Weston,
will be presented with a special
pluque, called the Heart and Toreh
Award, on the Jo Stafford show
Tuesday (28) over the CBS net by
the American Heart Association,

~ Bob Bloch, account exee with
Dine-Kalmus public relations, was
married this week, . . . Leonard
Spinrad is making available to po-
tential users of closed circuit tele-
vision a comprehensive data book,
listing many facts about the new
medium that «re not available any-
where in published form, . . .
Andy McCaffrey, CBS5-TV public-
ity staffer, has added a seven-
month-old daughter to his family.
. . » Ralph W. Hardy has resigned
his post as vice-president in charge
of government relations for the Na-
Honal Association of Radio and
Television Broadcasters to  join
CBS as veepee in charge of the
Washington office.

Singer Betty Ann Grove, of “The
Big Payoff,” has announced her
engagement to Edward D. Brown
of New York. Brown is with the
TV department of Ted Bates Com-
pany. . . . Jones Scovern, veepee
and Eastern sales manager of Free
& Peters, has moved up to the
business manager’s slot at Free &
Feters, . . . Suren Ermoyan, one-
time art editor of Cood House-
keeping magazine and more re-
cently with Ruthraulf & Ryan, has
joined Lennen & Newell as veepee,
ar: director and consultant on art,

Frederick A. (Ted) Long, velteran
of the radio, television and adver-
tising field, has been named to fill
a newly created position as head
of overseas television activities for
the U. 5. Information Agency,
Theodore C. Streibert, director of
the agency, announced recently
(27). Long will take over July 5 as
chief of the television division of
the International  Broadeasting
iSL‘r‘r‘iL‘E of the Voice of America,

;AI Gannaway,
Ver Halen Firm

HOLLYWOOD, June 25.—Part-
nership of Al Cannaway and
Charles Ver Halen was formed
hiere this week for production of
|'TV and motion picture films. New
firm, to be called Gannaway-Ver
Halen, has skedded pilots titled
“Young  Sheriff”™ and “Tramp
Steamer™ as its first TV enter-
prises,
| Gannaway is the television pro-

Il ducer of the “Crand Ole O ry’

series  of  half-hour  EHlms  which
Flamingo is now syndicating. Gan-
naway has signed the star of the
show, Faron Young, as one of the
featured .ctors for his new pix.
Young, who rcenrds for Capitol,
(is one of the top country and west-
ern singers,

The new company already las
gotten one feature, “Hired Guns,”
under way, and has two others,
“Behind the Bamboo Curtain” and
“Dan’l Boone” in the preparation

stage,
Robert Vreeland has been set
as production supervisor. Wile

Adams is the company’s New York
representative.

HOLLYWOOD, June 25.—Doc
Merman, long-time production
manager at California Studios, this
week joined Mark Stevens Produc-
tions following the split between
Stevens and Gross-Krasne over the
“Big Town” teleseries. (Billbourd,
June 18), Merman will manage
the Stevens company,
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Simplicity
In 3-Year

Patterns
NBC Deadl

Pattern Company to Spend 250G Yearly
On "Today," ‘Home,’ ‘Tonight’ Participations

NEW JORF, Hine 25.-NBC-

Tod Bates. . . . Nelson Case, yicip- | 1Y 5 todus . "Home,” and "To- |
[TV unnouncer, will take over as | MBI (Nig aeeh neared completion |
Punnouncer for ABC - TVS “Muas. | O @ 3730,000 deal with Simplicity
querade Party” starting Wediesda 4
(249). . . . Bud Sherak .FL..H-: tukun on 'L'“_'"E'E .F“‘I’l' the 'I”d“—‘ih}': The .:'-"']r-r["‘
l‘h-:. nddilill'|.1r |;||||-1_,' i assistant dia'plﬂ.lu‘ Pattern I}“F 1':1" |]t"ﬂl_ll il
rector of research at Kenvon & | 1936 and run thra 18958, It will be

Putterns which has unusual signifi-

a three-vear firm purchase durin
which %250,000 will be spent eac
year on the three programs.

This long-term unusual sponsor-
ship commitment being developed
by Gruy Advertising for Simplicity
is without parallel in TV. More
than any single fact it indicates
that “Todav,” “Home,” and “To-
night,” and their magazine concept
of video are firm fixtures of broad-
casting for many vears to come.
Crey, incidentally, represents both
RCA, the parent company of NBC-
TV, and Simplicity.

This kind of long-term contract
is of great value to the NBC net-
work and to TV, where so many
purchases are short term  affairs,
with 52 weeks the predominatin
commitment. It can be made wit
less of a gamble on shows like
“Home,” and "Today” because they
are primarily service shows and do
not have to contend with the prob-
lems prevalent in entertainment
Programs.

eir editorial ' features are
Firmed up well in advance. Several
new sucﬁ features are already be-
ing worked on for 1956. Most, if
not all of their current features—
home building, food, and home
renovation—will be used in 1956.
The advertiser consequently will
know how to tie in his promotion
with those features, and will have
the ﬂdvantaﬁe of a great deal of

time to set his plans.

Ricky, NBC
Producer, Dies

NEW YORK, June 25. — Fred
Rickey, 34.vear-old producer of
"Wide, Wide World” for the NBC-
TV network, died here yesterday
(24) about three days before its
debut. Rickey was a pioneer in
TV production. He began at CBS-
TV under Worthington Minor and
roseé to head of color production
at the network.

For a time he left TV to produce
the American scenes for is Is
Cinerama” and returned to produce
fast season’s “Omnibus.” He also
won an award for “advancing the
standards of TV” from Long Island
University.

The Simplicity pattern deal is
another major loss to magazines,
as, for cxwmple, the $1,000,000
spent by Del Monte this vear on
THT. Practically all of the Sim-
plicity budget was spent in woms-
en'’s magazines, The lﬂ:‘ﬂl was made
for Simplicity by Al Hollender, ra-
dio and TV head of the agency.

THT meanwhile, during the past
wéek has racked up about $2,000 -
000 in other new business and
renewals,

BOTV Seeking
ND Gridcasts

NEW YORK, June 25, — The
newly reorganized Box Office
Television, Inc., is thinking of latch-
ing onto a couple of the Notre
Dame football games next fall for
closed circuit showing in hotels
and movie theaters.

President of the firm is now Sid
Caesar, who helped form the outfit
two years ago. His attorney, Milton
Mound, retains chairmanship of the
board. Management of BOTV will
be handled by vice - presidents
Wallace Ross and Edgar Rosen-
berg, who have been with BOTV
for the past year. Arthur Knorr,
former producer of Roxy Theater
stage shows, has joined g& Firm as
vice-president.

The Notre Dame football games,
when and if telecast, will probably
be picked up by the Sheraton Ho-
tel in Chicago, which last year
picked up a closed circuit telecast
of a Notre Dame game and sold
tickets to it to Notre Dame alumni.
Other Sheraton hotels may do
lilewise vear, if Sheraton
Closed Circuit TV Corporation de-
cides to go ahead with the idea.
Notre Dame now has its own TV
staton, WNDU-TV, which could
originate the football telecasts.

Renew ‘Search’
In 11 Markets

HOLLYWOOD, June 25.-"I
Search for Adventure,” Jack
Douglas-produced  vidseries, has
been renewed in 11 Western
markets by American Home Prod-
ucts, Inc,, for 26 weeks. Deal was
set thru J. Walter Thompson,
Young & Rubicam and the
Biow Company,
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Qi to hat syndicated T'V

Available first-run

i over 100 markets.
Hilarious half-hour
comedies starring

Ray Milland, one of
America’s most

popular actors. Sponsored
for two straight years

by General Electric,

are immediately

available for local
or regional

sponsorship from .

AMERICA'S GRAMS

Academy Award winner
for his starring performance
in “Lost Weekend.”

WIRE, PHONE OR WRITE YOUR NEAREST MCA-TV OFFICE TODAY

BEVERLY HILLS: 9370 Santa Monica Blvd., (Restview 6-2001
ATLANTA . BOSTON - BUFFALO - CHICAGO - CINCINNATI - CLEVELAND - DALLAS « DETROIT - HOUSTON . INDIANAPOLIS - KANSAS CITY, MO. - MINNEAPOLIS
NEW ORLEANS - NEW YORN - PHILADELPHIA « PITTSBURGH « ROANOKE « ST. LOUIS « SALT LAME CITY » SAN FRANCISCO « SEATTLE » TORONTO « LONDON - PARIS
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News in Brief

NBC HUDDLES WITH SWIFT
TO FILL SATURDAY 5P0OT . . .

NBC-TV this week was reported conferring with Swilt on
various new shows the bankroller could put into its Saturday
7:30-8 p.m. spot next fall. Swift last week was reported having
renewed the Horace Heidt stanza, but indications are things are
still up in the air.

- EDITORIA

. ADVISORY
‘BOARD

Consisting of one key exccusy
tive from each of 350 icad-
ing advertizers, advenkiing
agencies, TY broadcesters and
film companics.

Keesely

GENERAL MILLS QUITS AS
‘CAPT. MIDNIGHT® SPONSOR

General Mills has dropped out as alternate sponsor of
“Captain Midnight” on CBS-TV next fall, leaving Wander
Company, who owns the property, as bankroller on an every

week basis. The move follows General Mills’ bu

of “Tales of

Texas Rangers,” which it will place in the half-hour period
before “Captain Midnight” on Saturday mornings.

AMERICAN DAIRY PICKS

Ur ‘LONE RANGER' HALF . ..

Twa programming and sales changes in the ABC-TV fall picture

this week saw the web come u

with American Dairy as bankroller of
the open half of “Lone Ranger” and Chevrolet drop

its “Treasury Men

in Aetion” stanza in order to put a new film series, “Men in Black”
into its Friday nighttime spot next season,

JONATHAN WINTERS WILL
SUB FOR GEORGE COBEL . ..

Jonathan Winters, who appeared on NBC-TV's “Remember
« « « 1938" this week, has been signed by Gomalco Productions
to replace George Gobel for the summer. Ransom Sherman,
veteran humorist, will work with Winters on the show.

EXQUISITE FORM BRA CO.
SEEKS SPOT FILM BUY . ..

Exquisite Form Bra, which bowed out as alternate sponsor of

ABC-TV's “Sto

the Music,” is seeking a new TV property for next

season. It's understood the firm is considering a national spot film buy,

CARLOS FRANCO QUITS CROSLEY

TO0 FORM OWN COMPANY . .

Carlos Franco has resigned as general sales manager of
Crosley Broadcasting Corporation and has formed his own firm,

* Carlos Franco Associates, consultants in advertising, marketing
and research. Headquarters of the new venture will be at 420

Madison Avenue, New York.

NBC Pix Sells
20 Brit. Films

NEW YOBK, June 25. — The
NBC Film division has dropped
distribution of the 26 British fea-
ture films it picked up two years
H[i?. NBC made a deal last week
whereby it tumed distribution over
to a new firm named Clift TV
Films headed by Nat Kramer, Clift
immediately surrl four of the pie-
tures to WCBS-TVY Lere,

The four pictures sold to WCBS-

TV were “The Holly and the Ivy™|(d

}viﬂl': Ralph Eichah n and GE]
v hnson; “Fighting Pimpernel”
with David Niven, Margaret Leigh-
ten and Jack Hawking; “"Home at
Seven” with the same cast, and
“Mr. Denning Drives North™ with
ohn Mills, Sam Wanamaker and
hyllis Calvert.

Distrib Group
To Meet Wed.

NEW YORK, June 25.—The dis-
tributors’ trade association will
probably be officially launched
next Wednesday afternoon (29).

Dave Savage, chairman ot the
steering committee, sent a letter to
all distributors this week statin
that the committee had mmpluteg
all the work assigned to it and in-
viting them to hear its report at his
offices at Cuild Films here. Sava
will then present them with a tab
of objectives and an organizational
plan. IF his report is accepted, the
organization will finally be a
reality,

The meeting convenes at 3:30
p.m.

Film Packages Do
Solid Selling Job
For Colo. Clients

DENVER, June 25.—Top rated
nationa: film packages are doing a
bang-up job coin-wise for Denver
sponsors who reported sales with
such packages as “I Led Three
Lives,” selling Coors Beer; “City
Lietective,” plugging Falstaff Beer,
and “Life o Hiﬁ:s}'" doing the same
for Meadowgold Dairy Products.

January Telepulse and American
Research Bureau both showed
KLZ-TV, the CBS outlet here,
edging out three other stations au-
ience-wise on  their syndicated
films. “Liberace,” moving to the
CBS station from the ABC outlet,
continues to pull high ratings con-
sistently in the Denver area, with
the Bowman Biscuit Company
picking up the tab,

A big publicity and advertisin
campaign by both the station :1n§
the sponsor preceded the switch.
Hamms and Nutrena sales are
holding up in spite of a time switch
of their "Foreign Intrigue” film, Re-
runs of “Victory at-Sea” have been
sold to a local auto dealer on a

26-week contract for Sunday night |

airing on KLZ-TV.

MCA Submits
‘O. Henry’ Pix

NEW YORK, June 25-MCA-
TV this week was beginning to
submit the “0. Henry Playhouse”
to advertisers for their network
consideration next fall. The prop-
erty stars Thomas Mitchell as O.
Henry and was produced by Gross-
Krasne,

The film packager has several
shows in the series available for
screening,

TOPS
in evening
viewing |

WGR-TV

%
Y
: CHANNEL
\_ 2

HOLLYWOOD MAJORS

Welcome to TV; We Want Quality,
But Don’t Charge Us Too Much

One way or another, the entry
of the major Hollvwood picture
roducers into T\}r will improve
programming, says the TV
Editorial Adwvisory Board. For
one thing, the majors have the
best film technicians—not that
anvbody complained about the
sound and image quality of cur-
rent shows. For another thing,
the mere fact that there is more
competition will mean that all
producers will mine their crea-
tive resources deeper.

There were also quite a few
members of the ard who
thought that the picture com-
panies themselves have what it
takes to moke better TV shows.
But on this point there were a
few loud dissents.

The board also registered its
desire to get some of those fea-
tures and shorts out of the vaults
of the majors. The comments of
the stations were most positive
in this regard, tho many spon-
sors and agencies went along

of smaller stations declared that
major features would alwavs be
too expensive for them.

The TV producers on the
board were the most articulate
about reservations. If those fea-
tures are too old, are too Full of
violence, are tangled in litiga-
tions, TV will not want any part
of them, said the bears.

A dozen members expressed
interest in the major's shorts.
They want more series like “The
Little Rascals.” Pete Smith and
Robert Benchley comedies were
mentioned most often in  this
respect.

There was a minority of the
board that scofted at the majors’
ability to raise the level of TV
programs, Said the board chair-
man of a major TV producer:
“The majors have not distin-
guished themselves thru the
years. Their poor product kept
customers away from the box
officz. Only since they have re-

duced their production to a few
expensive pictures have they
shown any quality ability.” Said
Bud HRogers, of WSAZ-TV.
Huntington, W. Va.: "I don’
think they are necessarily expert
in TV techniques, as many syn-
dicators are. Movie theater
sereening is a  different art.,”
Said Charles Curran of Times
Square Productions: “With six
to eight minutes of sponsor com-
mercials and seven or more min-
utes o studio  commercials,
viewers will not watch these
programs, and the Federal Com-
munications Commission  will
have to limit commercial time.
Disney is a freak, and eventually
his program's commercial will
be curbed.”

On the whole, then, the at-
titude of the TV Editorial Ad-
vispry Board toward the pos-
sibilities of the majors in TV
may be deseribed as cautious
optimism.

with them.
it But lhtaraeﬂ;l-'lr'l?‘rliT serious l:'-luﬂ]- ng TH EY VOTED
ifications, & blggest heng 1. What do you think will be the effect of the entry of the majors
Im[:“‘.T?m stations tr.'n-:]e_'d to be on the quality of TV programming on the whole?
optimishe I:l'm_t there will SOme No Effect Improvement Deterioration
day be a mﬂeu;% ground on ﬂ'I_S' Ad Agencies . ... ceveeennnnnas L i cnnens B i i wra aiy 1
A few claimed that TV will Network Sponsors ......ceeneas Dl e ' & BT 0
ultimately be able to approach | Regional, Local and Spot
their price. Five members of the AdVertiseTs ... ...vevnnerain. 1 AP | D
board mentioned the success of o o SR SRl L S SRR 1
the first General Teleradio pack- | producers, Equipment, Labs.. ... - 3, 4
age as a precedent. Others pre- | Siavions ....vvvervsnserans PR DR 1 R |
dicted that the picture com- i ekl — i
panies will g;rﬁ:.,m y bring their Grand “Total, vvesveersene s ., S 183........ G
prices withi 5 grasp. . 2 : i
2. Do vou think there is a market in TV for the feature films and
On the other hand, & number short subjects that the Hollywood majors have in their vaults?
Yes No  Don't Know
NEXT WEEK Ad Agencies .. ueiiiedssasiens A v T in e 11
Network Sponsors . ..cvcvevsnres B.iveenes Buvinaasn I3
The TV Editorial Hi:*ﬁi:clmal, Local and Spot ” 5 "
Advisory Beard will tell . .. VertiBBrE ... i e s eas RTIEEY 1 ST O AR 2
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L B L R ST S R PR SRR | (I BRI <
0" w pm“{m Grand Tobal oosimumaanniens 1 K 1 O [+ (R -

FOR QUOTATION

AD AGENCIES 5AY ...

WALTER CRAIC, vice-president, William Wein-
traub Agency: “Yes (there is a market in TV for the
majors’ features), but the evaluation will have to be
lowered. The majors need to remember they, too, can
cash in on reruns.”

NICHOLAS KEESELY, vice-president,
Lenmen & Newell: “Ratings of feature films—
bad as many on TY are—are astounding. Stuff
in the vaults of the majors should go over big.,”

GEORGE WOLF, vice-president, Ruthrauff &
Ryan: “No question that there is a great number of

top-gquality features that would make for top ratings on
T"ﬂ if available. But 1 believe these will Er: held for
toll TV."

ALFRED HOLLANDER, vice-president
Grey Advertising: “Yes (there is a market in TV
for the majors’ features), but only a limited
number of them . . . only those of the past five
or six years.”

CENE ELSTON, TV director, W. D. Lyon Ad-
vertising, Cedar Rapids, Ia.; "This agency has had
tremendous success with the first General Teleradio
package with an appliance distributor sponsoring a
Sunday night first-run theater. Cost high, but results
justified expenditure.”

JOHN MARVIN, TY director, Wayne
Welch, Denver: “Short features (Pete Smith)
and cartoons would be especially appreciated.”

SPONSORS SAY ...

ALAN RYAN, advertising manager, Ilekman Bis-
cuit, Grand Rapids, Mich.: (On the market for features)
“"From the point of view of regional buyers it is ques-
tionable. Most of us are looking for opportunities for
exploitation of star personalities and merchandising

packages. Unless their libraries can offer these as-
pects, it is difficult to see how they can fit in.”

DON MARTIN, advertising manager, C. F.
Saver Company, Richmond, Va.: “Not as much
market as Holl imngines. Many features
?.n! too dated, and none of those Films were made

or TV."”

DISTRIBUTORS SAY ...

DWICHT MARTIN, vice-president, General Tele-

racdio: “I believe the feature films have a very definite
market, altho, obviously, the price can get sufficiently

high, so that it is not practical for a station to uotilize
them.”

EARL COLLINS, president, Hollywood
TV Service: “There is no subtitute for quality,

and certainly & feature film that cost many

hundreds of thousands of dollars will find a mar-
ket in TV.”

ARCHIE MAYERS, gencral manager, Unity Tele-
vision: “Not enough revenue (in TV) to justify re-
lease (of the majors’ features) in competition with
theatrical accounts,.”

STATIONS SAY . ..

ALBERT JOHNSON, general manager, KENS-TV,
San Antonio: “Yes, Ceneral Teleradio proved it,”

HAROLD SEE, station manager, KRON-
TV, San Francisco: “Not at present prices.”

ERVIN LYKE, president, WVET-TV, Rochester,
™. Y. "It may take some time yvet, but I think TV will
eventually be able to afford the price asked by the
film producers.”

HUGH SMITH, general manager, WCOV-
TV, Montgomery, Ala.: "The majority of TV

Elt]atii:rm cannot pay increased prices for [eature
film.”

www americanradiohistorv com
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CBS-TV Film

Near fo Distrib
0f 57 'Norths’

NEW YORK, June 25.—CBS5-TV
Film Sales, continuing its recent
urheat in property acquisitions, is
close to completing a deal to take
on distribution of 57 episodes of
*Mr. and Mrs. North,” produced
by John Loveton.

Loveton has been peddling the
North reruns thrua his own sales
organization, Advertizers’ TV Pro-
gram Services, which he formed
or the purpose. The firm has sold

the series in some eight markets to
date.

The “Mr. and Mrs. North™ se-
ries is the 10th property that CBS-
TV Film Sales has recently added
to its portfolio, Seven of them are
first-run shows—"Champion,” “Red
Ryder,” "Navy Log” (which will
air on CBS-TV network), “Fabian
of Scotland Yard,” “Tales of the
Fu-n}:;ign Legion,” “Long John Sil-
ver,” and “Eye on the World,” a
news show. Also acquired, in - ad-
dition to “Mr. and Mrs. North,”
are the reruns of “The Line-Up,”
which will be sold as “San Fran-
cisco Beat™ and the reruns of “Life
With Father.”

The reason for the step-up in
property acquisitions, according to
CBS Film topper Les Harris, is the
firm's desire to broaden the hase
of its operations both as to type of
show (it formerly was heavy on kid
fare} and in terms of numbers of
series it can pitch to potential buy-
ers. A [irm's overhead, Harris
pointed out, remains pretty much
the same whether it has six shows
on its roster or 16,

Guild Closes
Bardahl Deal

NEW YORK, June 25.—Guild
Films ‘his week closed its deal
with Bardahl Qil of Seattle for co-
sponsorship of “Confidential File”
or a basic line-up of 57 Vitapix
stations. The sponsor is expected
to buy perhaps as many as 53
more stations for the vidfilm prop-
erty.  Meanwhile, Cuild’s negoti-
ations with Greyhound to take over

alternate sponsorship of the show
were proceeding favorably,

The contract is for a full vear
and includes 13 reruns.  This is the
first Vitapix deal made by Guild,
which owns the show, and the first
time that Bardahl has gone national
spot. It used spot announcements
primarily in former seasons. Miller,
Hoeck & Hartung is the agency,

Harvesfer Eyes
Nat'l Spot Film

NEW YORK, June 25.—Interna-
tional Harvester is turning its eyes
toward national spot film for next
season, following its decision to
give up “Halls of Ivy,” which had
a ro time of it on CBS-TV this
season.

Nabisco, which co-bankrolled
the stanza, decided a few weeks
back to bow out of the show but
International Harvester had heen
toying with the idea of continuing
sponsorship.

Its "Halls of Ivy™ purchase was
. International Harvester's first entry
into network TV.

HOLLYWOOD, June 25.—Un-
wsual kid wvidseries has been
scheduled for Italy production
next fall by George Turpin's
Hemisphere Productions. Turpin
will utilize three-fourth lifesize
puppets in the show, tentatively
tit “The Adventures of Sir
Pazooks.®™ Mel Blanc has been
signed to do the voices,

CRITICS CAUGHT
‘3 FOR TONIGHT/
BUT FEW ELSE

NEW YORK, June 25—
Despite overwhelming eritical
acclaim, CBS-TV's “3 for To-
night” stanza had a bad time
of it pulling in viewers, ac-
cording to an advance 14-city
Trendex rating report. New
York, however, was not in-
cluded in the trendex study.
ABC-TV’s Wednesday night
fights, which was blocked out
in New York, delivered what
might be considered a hefty
knockout punch, with an assist
from NBC's “This Is Your
Life” and "Big Town" stanzas,
to the CBS-TV production.

Trendex ratings, uarter
hour by guarter hour, showed
that CBS5-TV's “3 for Tonight™
pulled in ratings of 5.6, 5.5,
10.7, and 89 from 10-11

an.  ABC’s Ffight pamered

.3, 33.9, 25.5, and 14.5 for
the same period, tho the
Moore-Olsen match ended at
1(:29 p.m. and a non-feature
event filled in most of the re-
mainder of the hour. NBC's
shows came up with ratings
of 16.1, 21.7, 19.8, and 235
for each quarter hour from
10-11 p.m,

Alcoa Opfions
"High Venture’

HOLLYWOOD, June 25.—Alu-
minum Company of America re-
portedly has taken an option on
Warner Bros,” “High Venture™ TV
series as a possible rephc-ement
for Edward R, Murrow's “See It
Now,” which it is dropping at the
end of this season.

“High Venture,” a series dealing
with air adventures, would prob-
ably fit in well with Alcoas ad
campaign. The program is being
readied by Warner's subsidiary,
Sunset Productions, headed by
Jack Wamer Jr. It's understood
that a presentation consisting of
some of the highlights of the pro-
posed show has been submitted to
Alcoa, The program stars Wendell
Corey,

SYNDICATED FILM SHOWS

National Sponsors Using
Them for Local Spotting

NEW YORK, June 25.—National
advertisers are turning up as the
sponsors of local syndicated film
shows to an increasing extent, it
has been noted by Ziv-TV, In the
Bast couple of weeks, Simoniz

ought Ziv’s “Mr. District Attor-
ney" for only Boston and Toledo.
For its national TV exposure, Si-
moniz is alternate-week sponsor of
“Big Story” on NEC-TV,

Another example: General Cigar
for White Owls recently bought
Ziv's “Science Fiction Theater” for
Chicago and San Francisco. Only
last week General Cigar bought a
slice of NBC-TV's national college
foothal! coverage for next season.

This is an aspect o° syndicated

film sponsorship about which no network caliber show on TV in

i

one in the trade has ever mndei
to the TV Him distributors.

much of a fuss. It's not exactly a
new development. For instance,
over a year ago Procter & Gamble
bought “I Led Three Lives” in De-
troit only., But Ziv notes that in
recent weeks there has been quite
a bit of this kind of business. And,
in view of several economic factors
they feel that is bound to increase.

One major reason is the develop-
ment of new products, a continuing
process in the three big soap com-
panies these days. Before unleash-
i-}g its national campaign, the man-

acturer vsually runs a test in a
few selected markets. This invari-
ably means that he has to put a

ABC Film Organizes
Nat'l Sales Division

John B. Burns, From Midwest Office,
To Head Up New Unit; Other Shifts

NEW YORK, June 25.—Pointing | deal it has closed on the new bun-
up the increasing importance of | dle of 52 Schlitz films it acquired a
distribu- | few months ago.

national sales to TV fi

tors, ABC Film Syndication is!sodes were sol
strengthening its position to close |and Pet Milk as a Red Skelton re-
national network deals by setting | placement on CBS-TV; eight were

up a special National Sales Divi-
sion, to be headed by John B.
Bums. The move is part of a re-
prganization and expansion of the
firm,

It follows the sale by ABC Film
of another batch of second run
“Schlitz Playhouse” episodes this
week to national advertisers for use
as a summer show on CBS-TV. The
deal was made with Sheaffer Pen
and Maytag, who pulled a last-
minute switch in plans, droppin
the idea of using “That's My Boy
reruns in favor of about nine
Schlitz shows.

ABC’s sale to Sheaffer and May-
tag is the fourth summer network

Secret Huddle May
Wrap Up RKO Deadl

NEW YORK, June 25, — The
RKO deal may have taken place
here last night, according to a re-
linhle rt that came in at press
time. It is unlikely that all facets
o. it have been polished off, but a
signing session was scheduled yes-
terday by which ownership of RKO
Hadio will have changed hands,
thus finally freeing its backlog of
700 pictures for sale to TV.

The mechanics of the deal were

still cloaked in secrecy. But it was
reported that those present at the
meeting included the following:
Officials of the Irving Trust Com-
pany: CGregory Bautzer, attomey
representing Howard Hughes,
owner of RKO:; David Baird, Wall
Street financier and head of the
Lansing Foundation, which has un-
derwritten many important TV
film deals; Eliot Hyman, president

(Continued on page 12)

-

Fourteen epi-
to Johnson’s Wax

sold to American Tobacco for its
ABC-TV Wednesday, 8:30-9 E]’:..m.
time slot; two were sold to East-

(Continued on page ~7)

Borax Buys in
WOR Features

NEW YORK, June 25.—Pacific
Coast Borax this week bought one- |
eighth of the “"Million Dollar|
Movie” over WOR-TV, here. The |
deal is for an 1l-week period so
that the station’s fall contracts will
all begin at the same time.

For the fall, the station is also
cnnsiden':ng presenting  two fea-
tures on "~ Million Dollar Movie”
over a period of 16 showings dur-

ing the week, instead of one film, |/

as is now the current practice. On
its Autry-Rogers package, recentl
bought from MCA-TV, the station's
slotting will probably be twice
each evening during the week;
once early for the moppets, and
later the second time for an adult
H.Udiﬂﬂf.'ﬂ.

It is also reported that General
Teleradio, the WOR-TV parent
company, which bought the Autry-
Rogers deal for all four of its sta-
tions, may continue to buy prop-
erties for all of its outlets in the
Future,

e SATE e A
e e e e e

Serving all television time and program buying
levels with a storehouse of practical material

of current and long-term value.

Coming in the August 6 issue
disiributed August 2
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those test markets. Thus he turns

P&C’s ride on “Three Lives” wag
during its unveiling of Cleem topth
e. It bought a couple of shows

om MCA-TV too at that time.
Another reason might be referred
to as market idiosyncrasies. Be-
cause of the special nature of a
market, the company’s national ad-
vertising, whether it be network
TV or magazines, may be falling
short of the reguired penetration
in that area. This may be caused
by extra heavy competition from
opposing TV stations. Or it might
be because of the peculiar tastes
of that city’s populace. In any
event, a svndicated film series is
frequently the best recourse to
boost the product’s exposure there.

A third reason, akin to the pre-
vious ome, is soft spots in sales
volume, A manufacturer may be
dominating its product sales over
the nation, but suddenly find that
a competitor ereeping ahead in one
market or another. Thus, it needs
extra advertising support in those
markets.

Of course, in these situations the
advertiser has other techniques at
his disposal besides film. For lo-
cally pinpointed promotion he can
also turn to newspapers, radio, bill-
hoards and TV spots, and often
does,

But Ziv feels that film shows are
becoming increasingly popular in
this respect. They give the sponsor
two big values that the other me-
dia miss: identification and mer-
chandising. When the particular
advertiser involved happens to be
a network TV nsor, it is prob-
ably already sold on this angle.

In a sense, the TV film distribu-
tors have themselves contributed to
the situation that often makes this
kind of supplementary advertising
necessary. Freguently they can
outfit a regional account with a
show that gives it as much or more
ad impact as its national competi-
tor, which then sends the latter
back to the distributors for help.

Thus the distributors relish the
situntion because they're plavin
both sides. Thev've always tol
local and regional clients that there
is no qualitative difference between
network and syndicated shows.
And this particular practice proves

WOW Amplifies
‘Million Dollar
Movie' Rating

NEW YORK, June 25.—The rat-
ing story on the “Million Dollar
Movies” is better vet. In the June
11 issue, The Billboard published
their ratings as against the com-
petitions’ in 15 major markets, Now
comes a letter from WOW-TV,
Omaha, stating that its rating pub-
lished therein was taken betore it
began running the “Million Dollar
Movies.” Since then its audience
has improved considerably.

The published chart gave WO'W-
TV's “Academy Theater” an aver-
age 10.6 against the competing
station’s 14.1. That survey was
made by the American Research
Burean on January 9.

But, the station reports, it did
not preem the “Million Dollar™

ackage until February 6. The
irst ARB rating taken after that,
February 13, gave WOW-TV 374,
The competing station, which ran
the “United States Steel Hour™
within that period, averaged 2.5.

WOW-TV is using General Tel-
eradio’s package in that slot. It
recently n running Associated
Artists’ group elsewhere, half spon-
sored by Procter & Gamble.
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Sign up now for this third series of 39
“BADGE 714" episodes, starring Jack Webb,
for first-run syndication sponsorship.

As DRAGNET on network, the episodes making
up this third series of “BADGE 714" averaged
a national Nielsen rating of 46.0*. Sponsor these
same episodes and you will have a sure-fire

formula for attracting your market’s biggest TV

~ audiences to your sales messages.

As “BADGE 714" locally, the second series outrated
all time-period competition, network and loecal, in
21 of 29 ARB markets in February.

Take advantage of this opportunity to sponsor
“BADGE 714" in.your markets. Phone, wire

or write today.

*Nielsen Television Index: September, 1954—March, 1955

NBC Film Division

serving all sponsors. ..
serving all stations. ..

30 Rockefeller Plaza, New York 20, N.Y.
Merchandise Mart, Chicago, Ill. Sunset & Vine, Hollywood, Calif.
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5 YEARS WITH FILM

WGN Shoves Auto
Dealer to the Top

® Continued from page 1

to sponsor feature films on televi-
sion, marking another first for the
dealer. His  advertising schedule
now jumped to $150,000, and his
sales rose to a whopping $4,000,-
(00 that vear. In 1950 another
program was added to the sched-

ule.

The show was an hour-long va-
riety show which later went on a
bi-weekly schedule, alterr ating a
barn dance and a variety show in
the time slot. At this time his
expenditures in the medium
amounted to approximately $250 -
000. His sales figure staggered
even the most enthusiastic of his
proponents when it was revealed
that his sales had tripled to
512000000, In 1953 he spent
$375.000 and prossed over $23-
000,00. Altho no sales Figures
were available for last vear, it is
understood that he spent $625,000
and grossed $26,000,000.

It is now estimated that of all| i innm audience, even tho the

the Hudsons sold in America, 8 per |

cent of them were sold by Jim
Moran, In the Midwest sales terri-
tory, which is centered in Chicago
and consists of five States, Moran
accounts for T8 per cent of all the
Hudsons sold. No figures were
availuble as to his percentage of
sales on all mokes of cars sold,
altho there is little argument that
he is the top ear salesman in the
business. His agency has grown
from one building to a group now
covering four square city blocks.

Announcer Talent

According to veteran radio and
TV announcers, Moran's success is
due mainly to his personality as
well as sharp business sense. His
voice is said to be far below stand-
ard for the media. However, he
more than makes up for it in his
direct and sincere approach. He
is homeyv, [riendly ang genial.

In relation to his "Courtesy The-
ater” program which began the use
of feature films in this market,
Moran put into effect one of his
pet theories — “not to let things
vegetate. Innovations and changes
are always needed.” The show,
which has been top-rated since its
inception, has gone from regular
features, to Ffirst runs, to foreign
prize films for its audience impact.
This type of utilization has proved
the answer for Moran, since the
show has paid him back two-fold
for his high cost of operation.
Moran once made the statement
that he will pay any price for a
good first-run picture, The entire
show, the publicity and the pro-
motion are all done on a big scale,
Moran premiered the show in a
genuine Hollywood-style opening,
complete with Kleig lights, stars,

America's Mast Popular Telophoe Quiz

ZN

“tello-test”

Werite—Wire—Phone

RADIO FEATURES, Inc.

7% E. Wacker Drive Chicage 1; 1.
FRanklin 2-43%2

celebrities and the usual limousine-
at-the-curb camera angle. 1t is
ncw estimated that Moran pays an
average $6,000 per film.
‘Courtesy’ Ratings

The “Courtesy Theater” began
on WCN-TV on August 28, 1949,
and the following month, Videodex
showed a rating of 42.9 high quar-
ter hour. Based on an estimate of
266,460 sets in use at that time,
it meant the show was reaching
114,311 homes, or 228,622 view-
ers. In May, 19535, a Figure of 28.9
American Research Bureau rating
for the highest quarter hour indi-
cates an increase of 457 per cent
over the show's original rating in
1949. The 1955 figure represents
1,274,490 viewers or 606,900
homes, based on an estimate of
2,100,000 existing sets in the
market.

The [ollowing ratings, covering
a period of one vear, represent the

highest quarter-hour rating was
used, because of people tuning in
and out during the hour-and-a-half
program. The cumulative audience
would run much higher than the
gingle audience.

May, 1854 ., ..coccvnans 31.2
|1 ;- SRR A | G |
July sivsissenssasaens 25.4
August ...vveveenravs 30.4
September .. .0s000sq.244
DetODer 5ccsnaensilens 25.0
November ...ceeeaenss 34.3
B0 11 (——. .
{_;;mmr}f, 1950 sesenanes 33.4
TPOTUANY . iignsinenncs 26.3
March ......... PRI, 29.2
AP vy wowmnme ewnms s 27.4
May-iiiisiessroves s 25.9

Top Ten
In addition to pulling top ratings
for its time slot, “Courtesy Thea-
ter” has at times been seen in the
top 10 figures for the show gather-
ing the most listeners during any
one week. This in itself is a sort of
a phenomenon. Altho his ratings
have remained stable at times, his
audience has been growing stead-
ily because of the increase in
number of sets in use in the mar-
ket. Thus, the same rating a year
later might possibly mean an addi-
tional 100,000 viewers.

Moran plans to continue his use
of TV feature films as well as his
live shows as long as he can. He
plans to continue his pace and in-
clude his theories wherever pos-
sible to maintain audience ratings.
His “Courtesy Theater” will con-
tinue to pay top price for films as
long as tﬁgre are first-run features
available for this market,

WCBS-TV Buys

Five Brit. Films

NEW YORK, June 25.—WCBS-
TV here this week bought five
British pictures from American-
British TV Movies. Three of the
pictures will get their Western
Hemisphere premiere on WOCBS-

The three preems are titled
“Where's Theres a Will,” “Wind-

Fall” and “Police Dog.” The other

two are “Undercover” with Michael
Wilding, and “Ships With Wings.”
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‘Andy’s Gang’
Exits ABC-TV
For Spot Plan

HOLLYWOOD, June 25,— In
what is regarded as one of the
most significant network cancella-
tions of the year, Brown Shoe Com-
pany of St. Louis has pulled its
“Andy’s Gang~ vidseries (previous-
ly titled “Smilin’ Ed's Gang”) off
the ABC-TV network and decided
to spotbook it thruout the country
instead.

The Shoe firm and its ad agency,
Leo Burnett Company, decided on
the move after the web friled to
come up with a satisfactory early
nighttime slot instead of the Sat-
urday daytimer in which the show
has been for the past six years. The
agency repurteﬂ\i‘y felt that the
net's daytime pull just wasn't
strong enough to give the program
its full potential audience.

It's believed the first time in
TV history that a sponsor has pulled
a series off a web in favor of na-
tional spotbooking. The show will
kick off on a spot basis in 100-plus
markets Au 20.

The half-hour series features
Andy Devine as story teller and
comic, and is being produced in
the United States and India by
Frank Ferrin, with 52 new episodes
being readied.

5-YEAR DEAL

WNAC Inks
2d Such
With TPA

BOSTON, June 25.-WNAC-TV
here has wrapped up another big
five-year deal with Television Pro-
grams of America. The station will

lay five reruns of “Ellﬂ:}: Queen”
eginning September 1. The week
before that the station will com-
plete the first run of the series.

WNAC-TV also got an unusual
option on TPA’s new “Count of
Monte Cristo,” If TPA decides to
put it into syndication, WNAC will
get it for four years for one run a
week and then for another six
months at two runs a week, The
option expires August 15. TPA ex-
pects to know by then whether or
not it will get a national sale.

These two deals come close be-
hind another deal in which WNAC
bought “Ramar of the Jungle” for
five years. In that one, the station
made a firm deal for any further
production of the series beyond the
present 52 episodes.

THE BILLBOARD SCOREBOARD

ol sponsors s listed.

clalz fGisted: LA—Live Action;
Animation; SE—5

AUTOMOTIVE (Car, Tires, Accessories)

Ames Motor Dealers,

Speedway Gasoline, Speedway 79,

General Motors, Cadillas Cars,

Chrsyler Co., Plymooth Cars, M. W. Aver

BEER AND WINE
Piels, Beer, Young & Ruhicom......

NON-ALCOHOLIC BEVERALGES

Cotl Beverages, Soft Drinks,

Borden Company, Milk Producis,

Sponsor; Product & Apency (Show,  any) No. Seconds (C-Color)

Chrysler Cars, McCann & T T

Mash Cars, Gever (Disneylamd) ..
W. B. Doner & Co... 1....

Standard Ol Company. Oil, BBD&OD ......
McManus, John & Adams,. 3 ..

(Plymouth Mews Caravan).. B ....

Mational Brewing Co., Beer, W. B. Doner
(Barn Dance). .

Jax Brewing Co., Jax Beer, Fitzperald Adve...
Burgermeister Beer, Beer, BBDED . ......

Grapetie, Fruit Drink, Bryan & Bryan....
Minule Maid Corp., Fruit Drink, Ted Bales..

Dowd, Redfield & Johnstone.. 1 ....
1

DAIRY AND MARGARINE PRODUCTS, Shortenings, efc.
Leche de Carabobo, Milk, Grant Advg....

Young & Rubicam.. 9

Sponsor and Industry Breakdown
Of New TV Film Commercials

Produced Since May 1

This weekly charl is one part of a month-long study of TV [ilm
commercials produced during a full month,
puide to forthcoming spot TV campaigns and program spoosorship.
Euach week, the commercial production of a different industirial group

It offers a significand

The [ollowing symbols are used to designate typez of commer-
FA—Full Animaton; SA—Semi-
pecial Effect; J—TFingles; M—Music; 5—5Slides;
ID—S5tation Break; NA—MNot Available,

Trpe Commercials

Produc e
| [—— wene LA ... Reela Filma
S S wess LA ....Recla Films
| I vees LA . ...Reels Filma
| SR veus LA ,...Lalley & Love

s I
1. ... FA ....Ray Patin

Prodna.
.« LA, FA . Jan Prodns.

seesTrans Film

wens = ooeomound Masteom

. LA .. Screen Gema

pa HZowz S2=EES 2 2 2 3 HZ 5 882

1 O EEEE FA r-.--Ri]]l" Pilil]
| e . FA ....Ray Patin
2 o wr-e FA ....Ray Patia
R - LA, FA | Japn Prodng.
i BN .. LA, FA ,.Jan Prodns,
_ — «« LA, FA .. Jun Prodns.
aa T % - .. Reeln Films
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Major Resistance to TV
By Film Studios at End

Bros." Sunset Avenue lot, and the
ruess in the trade is that these will
be used for TV filming,

The primary reason Allied Art-
ists and UI arent in TV produc-
tion appears to be that they've had
a bad experience with the medium,
the former with its “Ethel Barry-
more Theater” and the latter with
a pair of experimental series shot
a couple of years ago. AA, how-
ever, has been in the midst of the
gsyndication scramble thru its sub-
sidiary, Interstate TV and the
strong tide Howing toward TV will
probably serve to overcome any
traumatic symptons that remain.

The situation at RKO remains in
a state of flux from all angles, but
it'’s known that the company is ne-
gotiating for sale of its features to
television (Billboard, June 25), and
it was actually the first studio to
film an experimental TV show.

Policy regarding the TV opera-
tions at the various mdjors differs

ABC Nat’l Sales Division

@ Continued from page 9

man Kodak for its NBC-TV
Wednesday B-8:30 p.m. period. In-
terestingly, three of the summer
deals were for airing on NBC or
CBS.

Apparently ABC Film is con-
vinced that its new National Sales
Division will have little difficulty
in selling its properties for slotting
on networks competitive to ABC-
TV. Except for the ABC Film
summer sales, there has been no
instance to date where a network’s
film syndication arm has put one
of its properties on another net-

work.
Bums to N. Y.

Burns, who currently is ABC
Film’s Midwest manager, will move
to New York to head up the Na-
tional Sales Division., What Burns
will probably do will be to sell a
series in pilot or presentation form.
In cose no mational sale is made,
no further production will be done
on the series, a policy that has
been successfully employed by
Screen Gems for some time.

The firm, meanwhile, has re-
vamped its syndication pricing pol-

www americanradiohistorv com

icy and henceforth will make all
its prices 15 per cent commission-
able not only to agencies but to
stations as well. The same gross
price will hold for a show, no mat-
ter who the buyer. In case of a
station sale, ABC Film hopes the
outlet will use the commission to
pay station salesman who sell the
show to a local sponsor, thereby
giving them greater incentive to sell
ABC Film properties. Ziv, it's re-
ported, has maintained a commis-
sionable-to-all gross price policy
for some time.

Other aspects of the firm's re-
organization sees Nat Donato ap-
pointed Eastern sales manager for
syndication; the promotion of
Frank Freeman, currently assistant
to sales veepee, Don Kearnev, to
the sales stalf covering New York
State and the metropolitan area;
the addition of Bob Powers, who
will handle syndication sales in
New England; and the promotion
of ]usEpE Creene, currently traffic
manager, to the post of manager
of a newly formed client service

department.

considerably. M-G-M, which has
been strongly anti-TV until this
year, appears merely to be testing
the water, and, despite putting to-
gether 44 half-hour programs, will
actually shoot very little footage,
and this mainly to plug its feature
pix.

Warner Bros., on the other hand, .
is out to make the biggest splash
it can, has built sets that dwarf any
previously constructed for TV, and
is generally emphasizing physical
production, Its television operation

is broken down into various sepa-.
rate companies.

Twentieth Century-Fox, like Co--
lumbia and Republie, has one tele-
pix subsidiary, TCF-TV. Following
the thinking of its executive pro-
ducer, Mike Kraike, TCF-TV is
placing primary emphasis on top
writing, is utilizing only first-class
studio properties, and will present
telefilm wersions of a number of

Academy Award winners, among
others.

The Columbia operation is
unigque in that a number of pro-
ducers, e.g. Bert Leonard, brought
their own package onto the lot,
with Sereen Gems acting more or
less as a releasing organization, To
date the set-up has been notably
successful,

Secret Huddle

@ Continued from page 9

of Associated Artists Productions;
and Tom O'Neil, head of General
Teleradio. -

No one inside any of the organi-
zations involved has been_able to
do more than speculate that a deal
might be going thru at this time,
The negotiations have been con-,
fined to the summit. From the sec-
ond echelon down, the insiders
have apparently been kept in the
dark on the progress of the deal, A
few have taken stabs at denials
and “no comment’ statements. But
the best information seems to be
that the negotiations have reached
a culmination and that the deal
will very likely go thru.
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ARTB TV Bd.
Vs. Toll Video

WASHINGTON, June 25.-The
television board of the National
Association of Radio and Television
Broadcasters came out in opposi-
tion to fee TV within the tele-
vision broadcast bands in a resolu-
tion passed by the board this week
(23) at a board meeting in Hot
Springs, Va.

“The proposal (on fee TV) ag
made, if adopted, would necessarily
diminish and encumber unlimited
free reception by the public in
order to provide this limited use,”
the resolution stated.

The resolution also called for a
committee of the board to be ap-
pointed to inform Congress and
the public of the facts and infor-
mation conceming pay television.

In other action by the group, a
special television board committee
wis named to implement proposals
for a national study of viewer atti-
tudes toward television,

‘O’'Hara’ Pix
Set for Mex.

MEXICO CITY, June 25.-
Atracciones-Inter-Americana, 5. A.,
made the announcement here to-
day that its proposed TV series,
“T;l‘;e Adventures of Don Carlos
O'Hara," is still scheduled for
shooting this Fall,

The producers said that the post-
ponement of Ijmdluly date was due
to the need for additional financing
and pre-production work now that
it has been decided to shoot the
entire 13 episodes at the same time.

David Silva, the Mexican bi-
lingual star, will play the Carlos
O'Hara role in both the English

and Spanish versions.

Frieberg New
TPA Veepee

NEW YORK, June 23.—Hardie
Frieberg this week was named
veepee in charge of the Eastemn
division of Television Programs of
America. He will repart to Mi-
chael Sillerman, TPA's executive
veepee. His rank will be equal to
that of Bruce Eells, the TPA veepee
in charge of its Western division.

‘Disneyland’ Rating

Higher on

NEW YORK, June 25. — The
reruns of "Disneyland,” now airing
on ABC-TV, are showing phenom-
enally strong pulling power, Eight
of the nine repeat shows for which
Nielsen ratings are available pulled
a higher share of over-all viewing
audience than did the original air-
ings, according to an ABC research
report.

The report points out that were
it not for the seasonal decline in
home viewing television, the “Dis-
ne%'lamfl" reruns would have drawn
individual higher ratings than the
originals., As it is. five of the re-
runs pulled heftier than the origi-
nals.  Refleeting the seasonal
decline in viewers, the last three
reruns scored lower than the first
runs.

Despite the rnl-in.{;E fall-off, how-
ever, the latest Nielsen report, for
the second Ien'l:rd in May, lists the
"Disneyland” repeats as pulling in
more homes than any show except

"1 Love Lucy.”
Rating Figures

Average Nielsen rating for the
“Disneyland” originals is 46.3 and
the average share of audience is
55.5 per cent. In comparison, the
reruns pulled in an average rating
of 45.5 (only 1.5 below the first
runs) while their average share of
audience was 64.1 per cent, an in-
crease of 15 per cent over the
average of the first runs, according
to ABC.

The success story of “Disney-
land” repeats points up once again
that film shows are capable of do-
ing_just as good a job of pulling in
audiences on their second run as
on their first, providing time slot
and competition factors in both
cases are about equal,

Milt Gettinger
Dies in Florida

MIAMI BEACH, June 25.—Mil-
ton Gettinger, lawyer, TV distribu-
tor and financier, died here this
week at the age of 55. The attor-
ney was unusually active in TV
film. He first went into TV dis-
tribution thru TV Exploitation,
and later acquired Station Distribu-
tors which he subsequently sold to
National Telefilm Associates.

Cettin%er was also a consultant
on TV film for the Chemical Na-
tional Bank and was responsible
for the bankrolling by it of many
vidfilm series, among which were
“Lone Wolf,” and “Waterfront.”
He resided in Florida for the last
SiX Yyears.

Reruns

Of significance in the “Disney-
land"” situation is that the first run
show was one of the top rated of
all television stanzas, a factor
which made it less likely that there
would be as many potential view-
ers for whom the repeats would be
first run as would be the case with
a lower rated show,

WASHINGTON, June 25.—The
whole course of the stormy history
of television channel allocation may
take a new trend as a result of the
findings of the Senate special en-
gineering committee which met for
the first time Tuesday (21) at the
request of Sen. Warren G. Magnu-
son (D., Wash.), chairman of the
Interstate and Foreign Commerce

Committee, Magnuson asked the
television engineers for a report on
their reappraisal of the entire allo-
cation system in the fall, "possibly
by October 1.” The engineerin
committee will be self-directed an
select its own chairman.

Fully aware of the social and
economic effects that can ava-
lanche as a result of changes in
the spectrum in this “most sensi-
tive” industry, Magnuson asked the
committee to approach the prob-
lem in a “public-spirited manner”
and to “disassociate themselves”
from concern with their industry
affiliation,

Suggestions Asked

In addition to the specific en-
gincering problems announced for
the reallocation study (The Bill-
board, Jume 25), which included
possible ecreation of new VHF
channels out of FM spectrum, re-
assignment of unused UHF alloca-
tions, possible selective de-inter-
mixture and use of “drop-in” tech-
niques, Magnuson invited broad-
sqa}e suggestions on the whole tele-
vision system.,

"My committee would like to be
advised”™ as to a “more realistic
allocation of the available air space
s as to bring about more equitable
distribution of existing facilities,”
He also reminded the industry’s

' for a “more [lexible

top engineers that “we are deeply
concerned with the UHF-VHF
problem.”

In a press conference, Magnuson
told reporters that while the spe-
cial engineering committee findings
will take priority, the full Senate
committee will try to explore every
disputed aspect of the industry.
With a fund of only $200,000 to
go on, Magnuson hopes to farm
out some of the questions to im-
partial research organizations like
the Ford Foundation, the Camegie
Foundation and the Brookings In-
stitute.

The Questions

Questions touched on by the
Senator included:

1. The spread of rural televi-
sion: This will mean a reappraisal
of de-intermixture policies, on
which the “Federal Communica-
tions Commission has as vet no

und rules”; the legality of

ooster” operations — “Complaints
have come from certain cities that
they are ‘stealing” TV programs™;
the carving out of more TV bands
Fnssil:ly from some now reserved
or the military, or utilizing some
of the FM spectrum.

Commenting on the FCC's
“Table 6" allocation assignments
now under dispute, Magnuson said,
“"We are not laving the blame for
the present situation at their door.”
He pointed out that the table was
drawn up when the FCC was
under “great pressure to hurry up
and get TV into areas that clam-
ored for it.” The FCC is expected
to co-operate fully with the Mag-
nuson engineering group in trying
“allocation set-

Official Sales Move on Nat'l
Syndication, Station Fronts

NEW YORK, June 25—Over
this past season Official Films has
expanded its roster of half-hour
shows so mﬁi-:]ly that it is now
operating a three-pronged sales ef-
fort for which the only precedent
is MCA-TV. The three levels on
which it is operating are national,
S}.’?dicatinn and station package
sales,

Of course Official is not nearly
as matured as MCA-TV in this
triple front approach, For one
thing, it has only about half as
many shows to offer on the latter
two levels, Bul its progress along
all three lines is at least steady.

For exainple, it was reported |

this week that Official was in ne-
gotiations to get two more rerun
series, “Willy” and “The Hunter.,”
The distributor would not confirm
the report.

In addition, it has at least one
new show in production earmarked
for national sales next vear, and
another earmarked for syndication

in the fall.

In addition, it has at least one
new show in production earmark
for national sales next year, and

{another earmarked for syndication

in the fall,

Altho it is a might behind MCA,
Official has an impressive record
to show on. all three levels.

“Robin Hood"

Its sale of “Robin Hood” to
Johnson & Johnson and Wildroot
gave the outfit a firm footing back
in the national sales picture. Its
next offering on this level will be
“Sir Henry Morgan,” which will

go into production in September,

Official had three shows in first-
run syndication this season, and got
healthy results in all of them. “The
Star and the Story” is now sold in
110 markets. “This Is Your Music”
is sold in 58, not counting the 14-
market deal with Pacific Tele-
phone, which was made by pro-
ducer Jack Denove. And “Secret
File, U. 5. A.” is in 68 markets.

Within another couple of weeks
the sales force will begin syndica-

#

tion of “The Scarlet Pimpernel”
for air debut in September.

On the third level, station sales,
Ofricial’s pitch is significantly dif-
ferent from MCA's. Where the
latter’s strength lies in anthologies,
Official's is in integrated series,
comedy and adventure, It has 126
segments of "My Little Margie,”
117 of “Foreign Intrigue” and well
over 100 of "The Erwins.”

Strip Booking

It is Silr:h'mg strip booking of
these and other series, and has al-
ready had marked success in this,
KEMBC, Kansas City, Mo., is strip-
ping “Foreign Intrigue” at 10 p.m.
tas a spot carrier and is sold out
KTTV, Los Angeles, recently be-
gan stripping “Secret File” at
10:30 p.m.

Official has sold the “Intrigue”
series to about 33 stations. (Offi-
cial sells it in two groups, tagged
“Dateline Europe” and “Overseas
| Adventure.”) In the past six
months, about 20 stations have
bought two or more shows from
i Official at one sitting. Last month,
| WIAR-TV, Providence, bought Of-
| licial's whole library, with cartoons
F'.md musical shorts thrown in for
good measure.

For some time now Official has
been exploring various new sales
patterns in station deals. As re-
Et}rted on these pages recently, it

as been discussing with a couple

of stations here a percentage ar-
rangement along the lines of the
usual exhibition deals in the mo-
tion picture industry,

Herb Jaffe, sales vice-president,
' said this week that they still saw a
| couple of weak spots in the plan,
|but they may be worked out in
| another couple of weeks, Should
the plan materialize, he said, there
would be no fixed pattemn for
every situation. It would have to
be adjusted for each individual
market,

Unlike MCA, Official has not
separated its sales force into three
echelons. Any member of the staff,
especially those at the top, may be

|
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working on all three levels within
the same week,

Nevertheless, it s
that Official should be taking this
three-ply approach, since many of

its top command are alumni of
MCA,

interesting | th

Senate’s Engineering Group
May Send TV on New Tack

up. The FCC may even appoint a
committee of its own for a ground
rules study.

- UHF Proposals

On drastic proposals by UHF
proponents to push all television
mto the UHF band, on the grounds
that UHF has more channels and
gives clearer reception, Magnuson
said, “That would cure the disease
and kill the patient.,” Noting that
UHF suffers from underproduction
of all-channel receivers—the pres-
ent ratio being about seven VHF
to every UHF receiver manufac-
tured—Magnuson eited his commit-
tee’s efforts to get the manufactur-
ers’ excise tax off UHF receivers.
He was doubtful if the UHF excise
tax waiver bill would gel action in
this session of Congress, however.

2. Questions of nation-wide im-
portance: These include network
nonopoly and the pressing problem
of political time. On fee TV, Mag-
nuson said that in addition to the
engineering  group’s study, “We
may have the American Bar Asso-
ciation look into its legality,” On
proposals to put toll TV under
‘common carrier”  classification,
Magnuson gave an emphatic “No.
I'm against that. Keep TV [ree
and competitive.”

Net Monopoly?

The network monopoly problem
found Magnuson favoring studv b
“impartial experts, On all of these
things, the committee needs advice
to best form policy and serve the
public interest.” Apropos, he cited
the small businessman’s inability to
afford TV advertising in VHF
areas under present conditions, “He
would find all the good time taken
by the big advertisers,”

On the pressing question of po-
litical time, with 1956 looming:
“The theory of equal time to all
candidates does not work out in
practice,” Magnuson said, pointing
out the pnssil:ﬁc havoc wreaked on
programming. “The whole ques-
tion of free speech on television
needs looking into.” The commit-
tee might farm this problem out to
impartial research and also send a
questionnaire on it to the broad-
casters themselves,

Magnuson noted of existing net-
works and stations: “They police
emselves pretty well. The com-
mittee has no ire to make a
public utility out of the networks.”
No hearings will be held before
the engineering report in the fall,

WGN Holds

Film Fest in

CHICAGO, June 25. — More
than 300 potential advertisers and
agency executives viewed an esti-
mated  $1,000,000 of television
film shows during WGN-TV's an-
nual film festival 5[ une 22) in its
main audience studio.

The station screened 5 to 10-
minule excerpts from 27 of the
best available first-run syndicated
film series during afternoon and
evening sessions and also played
host at a buffet dinner.

Ted Weber, WOCN-TV saleg
manager, said this year’s festival
was held six weeks earlier to allow
more time for selling. It is staged
annually as an industry service so
Windy City clients and agencies
can preview the newest film pack-
ages in several hours instead of
days.

Elizabeth Bain, film director for
WON-TV who edited each of the
films screened into capsule form,

Marathon
Chicago

said the cream of the 26 half-hour
films shown were:
Film Lists
“Steve Donovan, Western Mar-
shall,” with Douglis Kennedy;
“Confidentia]l File,” Paul Coates;

“1 Spy,” Raymond Massev: “Dr.
Hudson’s Secret Joumal,” John
Howard; “Behind the Scenes,” Bill

Coodwin, and “Cangbusters.”

Others included “Crand Ole
Opry,” “It's a Bet,” “Mad Whirl,”
“Edd ﬂ.mu]-::l,_" “The Goldbergs.”™
“Deal Me In,” “Big 10 Hi-Lites™
“New Orleans Police Department”
and “Sheena, Queen of the
Jungle.”

Besides the 27 film excerpts, a
special trailer of some of the 123
feature films starring Roy Rogers
and Cene Autry also was shown,
WOCN-TV purchased film rights to
the Western [eatures last week
(June 16) for $400,000.
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THE BILLBOARD SCOREBOARD—-AMERICAN RESEARCH BUREAU RATINGS

The Nation's Top Television Programs

THE TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN

EACH CITY AND ALL TV FILM SERIES

IN ALL MAJOR MARKETS

e T T ;
Ihis cham sihows the latest rotings of TV in which casc they are nationally spot-booked. Rank May
programs in all markets covered by American  Stations are VHF except where the symbal “u” Among ARE -
Research Bureau’s monthly reports. The com- s used, indicating UHF. The symbol *“&" Films Title Type) and Distributor Rating  Siution, 'Day, Time TFop Opposition & Roting
plete siudy is published over o foor-week span preceding  the coting  indicates the show was
with all cities covered as the ARKB reporis recenved from a station im  another marked,
become avaifable, and that this andience supplements the viewers ATERANTA: s v i s s i s s s e e s e STATIONS
itracied in th inatin arket.
The 10 top-sated shows are lisied first ter Lo 0 by F :nﬂier; Satlag aid bodians TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Metwork)
each market, followed by every non-network  .omnosition information on a8 national of ine
film series playing in that market. Listingy  givigun) market basis, please consull ARB, 1. I Love Lucy, WAGA........uvmvvrn. 456 . Person to Person, WAGA............ 118
are by rank order, according to rating National Press Building, Washington # 551 2. Loretta Young, WSB.......veeesenn. 81 7. TV Playhouse, WSB. ... ............... 34
All film show listed are sold on a syndicated  Filth Avenue, New York: or P Q. Box 6914, 1. December Bride, WAGA........c.....37.2 B. Godfrey's Talent Scouts, WAGA......31.2
basis onless the Utle is preceded by a dagger [T Los Anpetes 22, & Toast of the Town, WAGA ., osres..s 35.3 B. Your Hit Parade, WESB....ovirrinnens 32
5. LI've Gol a Secret, WAGA .. .ovaee.. 10, Truth or Consequences, WSB.. « o MLE
Rank hiap
A mong ARB i
il fitle (Type) and Distribstor Rutine  Sistion, Day, Time Top Opposition & Rating TOP TEN LOCALLY RATED PROGRAMS (* [ndicates Mon-Network) -
1. Rackel Sguad (Myss, ABC. ...............2%3  WSHE-Su, (0:00-10:30..............5ky Theater, 45
2. City Delective (Mys.), MCATY. .. ... ... 1LY  WSB—S, 10:30-11:00.......... Texas Rasslin®, 6.0
3. Waterfromt (Adv.y, MCA-TY............... 20.7. . WAGA—Th, 9:30-10:00, .. ........... Basebali, 4.4
DAYTON, Dhvs commnsmimninas sapeisie s s ivisssyad STATIONS 4. Stories of the Contury (Wast), Holymeod.. 198, WSB—S, 11001130, . ...... Texas Rawlio, 178
- U 5. Favorite Story (Drumal, Ziv, . _..li.ll CWAGA—T, 9:30-10:00 ... .. I's & Great Life, 19.2
TOP TEN LOCAILY RATED PROGRAMS (* Indicates Non-Network) g.rm- T:huuh!n lﬂn}a.ﬂu;_mw :;: . ﬁg;mf.mn%a_mhn%m .......... EEd gﬂunt::. ?.':
5 ree Lives v.), Fiv R I ¥ W, 1] | ¥ Theater, 3,
. T Love Lucy, WHIO. . ......0ouuuy, . 466 f. 've Got 2 Secret, WHID. . ..ovvnnnns 16,4 B. Mr. Disitlet Attorney (Mys), Fiv......... 128 WSB—F, T:ML-7:30.._,..... Chzzie and Harriet, 14.5
.. 0ur Miss Hrooks, WHIO, ., ... ..., . 847 7. Toust of the Town, WHIO . .......... 161 9. Siar and Story (Drama), Offlckal. . .......... 124 . WSB—5Su, 10:20-11:00. .. ... .Follow That Mun, 17
3 This Is Your Lite, WLW-D,.........402 E. My Fovorite Husband, WHIO. ., ... ...345 I8, Heart of the City (Drama), MCA-TY...... 2B, .. WSB—F, 10:30-10:00,,..,.00... .S5ky Theater, 5.4
] ['l'ltjirrmb‘:: Bride, WHIO.......... SR E. Your Hll:_[";:nl.rj::., WLW-D. i 3“!5 11. Spperman (Flamingo), W-T:08.___ ., . . . 10T 26. Eddie Canmtor (Fiv), M-B3D. .. ........ 64
5. Two for the Money, WHIO. . ...onave.. 369 . The Millionaire, WHIO. ., ..veenrnnr- 308 12, Ellery Oueen (TPA), T-7:00............ i 7. Annie Quakley (CBS). 5-3:30............ 58
12. This Is the Story (Sterling), M & W, 10:15.10.1 M. Meer Corliss Archer (fivd, M-T:00,,..... 54
) 14, My Hero (DfFicialy, 5500.. ... .. ..00... 9.5 | 29, Sherlock Holmes (UM&M), F-9:00...... 5.0
ALL FILM SERIES ATRING LOCALLY, LISTED IN RANK ORDEHR 15, My Hers (Officialy, M-=10:30. . Q.3 M), f5oldiers :I:[ Foriunec {IS:utn—UpL S-A:30,, 4.1
3 St 'ﬂﬂ*,.},—*ﬂ;-hzr'ﬂﬁ-“----;ﬂ- CWHIOF, 9301000, ..o Various, 109 i S ML T S Sl LR B R T
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10. Racket Sguad (Mys), ABC. ... ....ccoiimnne. i, WHIO—T, 10:15-10:45. . ewieenna s WATIORS, -B.3 E.‘i. Paris Precimet (UM&MY. Su-8: 30 ﬁl-ﬁ o ’ : ) : o
1. Gene Autry (CBS), Th6:30..............10.5 | 20, Soldiers of Fortune (Seven-Up), Su-6:00.. i Rl R
:§ g”r'mmﬂ {Flamingo), M-5:00....... ... 100 | 21, Coriiss Archer (Ziv), Th-10:15. .. .vvnen..
« Fassport to Danger (ABC), W-10:15.. L 22, Range Rider (CH7), T-5:00..,.... WASHINGTON 4 ETﬁTIGNS

4. Follow That Man (MCA-TV), 5|.1~:II.'I E“

15, Wild Bill Hickok (Flamiago), W-5:00,

6. Hopalong Cassidy (NBCY,

h-6:00. .
16, Eddie Cantor (Fiv), F-8:30..

. BT

8.5 | 2% Sear and Story (Officialy, Th-6:04, . ... ...
. B.5 24, Mr. and Mrs. Morth (ATPS), Su-2:3M. ...
. B3 15 Championship Bowling W-’ Schwimmer ),
E.1 o e
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FTOPF TEN LOCALLY RATED PROGRAMS (* Indicates Mon-MNetworks

Su-3:30 ., . 33 . Toast of the Town, WTOP. . .. ...iuas 439 6, Thisz Is Your Life. WRC.....0onvvnn-s 0
H- E:::;-;l'n anﬂlh-:'JEHlm S-10:30 a.m. . 26, Inio the Might (Sterling), F-6:00. AR 2. Dragnet, WRC,. e d 7. Robert Monigomery, WRC. ... .......206
: e (1A, F-5:000. . 27. tAmes Bros. (Roval Crown Cola), T-6:15,. 1,4 1 You Bet Your Life, WRC............3.9 8 T've Gol a Secret, WTOP. . _.......... 293
4.1 Love Lucy, WTOP. . “2 9. Producers’ Showcase, WROC,..........2948
S, Ford Theater, WRC...ouorovsseres 306 i@, Person to Person, WTOP.............208.17
CLEWND""'"*" """ A ERE R AW !-l!l-ﬂil'lll'll-l-'a-:!ETATI{}HE
B P R : : ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER
PLEE BALED PROGRAME. % indicates Nonstwiik I. Superman {Adv.), Flamlogo. . .............. 198 WRC—T, 7:00.7:30.......... Foreign lotrigue, 5.7
L. Toast of the Town, WXEL,,.,.......42.8 B Dragnet, WNBK ..o eiieneinsnns 117 2.1 Led Three Lives (Adv.), Tiv.. .. .........1858  WRC—M, 10:30-11:00........... Studio  One, 16.6
2.1 Love Locy, WXEL ... ,.....00..... 381 7. You Bet Your Life, WNBE. _........31) J.Wild BIE Hickok (West.), Fllﬂ!lﬂ:h..,..--..ﬁ--i.. DWRO—Th, TOO-T:W0.........H. C. Andersen, 3.3
3. Your Hit Parade, WNBK............. 36.2 8 Disnevland, WEWS . . ourrr . onrnernnns 12.0 4. Sherlock Holmes (Mpys.), UMEM. . .....13.4. COWRO—M, Ti00-7:30.. . ... .. 50ldiers of Fortune, 6.8
4, Stape Show, WXEL, L g 9. Lorclia Young, WNBE T 5. Ramur of the Jungle (Adv.), TPA. cenre A0 WTOP—W, T:00-7:30..........Little Rascals, 2.9
S. This Is Your Life, WNBK......... . 347 10, Max Lichbman Presents, WNBE .. A4 f. Badee 714 (Mys), NBC. ... .. ... .cvveunns Wl ,. . WRC—F, T00-T:30....coiunnn.. Anitie Oakley, 9.8
7. Annie Dakley (West), CBS. . vesarecns BB OWTOP<F, T30, .00t iannss Badge- 714, 0.2
. Liile Rascals (Chiid.), II‘IIt‘I'II:.Ii! .......... B9, .. WRC—W, T:00=7:30......Remur of the Jungle, 10.6
ALL FILM SERIE® AIRING LOCALLY. LISTED IN RANK ORDER ; Stories of thré:t-nl‘nrr {West.), HuH:-wn-u-ﬂ g.l....mcw_s. 6:30-T:00. , Narious, 2.3
% It Joe Palooka (Comedy), Caoild. . b ees AL WTOP—5u, -1.-.111-4'31] ............ ['Ia-:kn-mun-l 1%
L Daeals SRS,  oferwtate. .o 52a0 08 WEWSM to B 6:006:30...........Superman, 4. 19. Waterfront (Adv., MCA-TY.._............. 75 WTOP—Th, 10:30-11:00....Lux Video Theater, 287
3. I Led Three Lives (Adv.), Ziv............. 110 . WXEL—F, 10:30-11:00. ... ... | Am the Law, 11.5 12. Litle Rascals (interstte), S900am.... 69 | 33 Paris Precinct (UMAND, F-9:30......... 2]
4. Badge 714 (Myn.), NBC........ vemrerananen J6R L WNBK—F, 7:00-7:30. ... ...Lifc With Father, 4.4 13. Soldiers of Fortune (Seven-Up). M-T:00.. 68 | 33. Bevlah (Flamingo), S-7:30 ... . » 2.1
5. Gene Autry (West.), CBS...........00v0n... 164, .. WKEL—S, 'r.-m'fnum.'. """ The Whistler, 13.2 4. Range Rider (CBS), M to F-6:00........ 65 | 35 This Is the Story (Sterling), Su-6:3..... 2.6
6. Bnlffalo Eill Jr. (West.), CBS. . . .ooovnnon.. 14.8 . WNBK—5, &:00-6:3), . ... {umcdy Enmiwf 'l.'[ I4. Lone Wolf (MCA-TY), S0-9:00......... 63 36, This Is the Story (Sterling), M-wW-F-5: -i“- 2.5
7. Forcign Intrigwe (Adv.), Official, .., ....... 4.1, . WEWS—S%u, 10:00-10: A Lofetta Young, 115 16, "Desth Valley Days (Pacific Borax), 36, Town ond Country Time (RCA),
8. The Whistler (Mys.), CBS.................. 1.2,  WNBE—S, T:00-7:30.. Geie  Autry, 16.4 5100 ... oLaiie. T TRy e 6.3 MR BB L e e 2.5
8. Sherlock Holmes (Mys.), UMEM............ 12T, WNBK—M, 10:30-11:00. ...........Studlo One, 21.8 o SRR R, S i WL ah U LN A Avede alenib M-d 008 o8
5. Waterfront (Adv.), MCA-TV...............1%7.... WEWS—W, T:00-7:30. ..., . ... All Star Theater, 5.0 Ui Min Resinil Ui Bidgn (MCATV), 3, Bddie- Chntar CEIVD WMo o0n0cnn B8
11. Libera : : e S-10:30 - S E.ﬂ Ik Wrestling From Hollvwood {Firlmnunt}
ce (Guild), W-9:00.. A3 | 24 Mr, District Attorney (Ziv), W-l0:30, .. .. 5.3 19. Ellery Queen (TPA), Su-10:00-10:30 5.9 5-8:00 . 24
12, {Saldiers of Fortune I'St"l'ﬂl'l-l.rp]. 'np‘rm i E#. Inspector Mark Saber (koch), Th-T:00... 5.3 0. Foreign Intripee (Officiah, T-T:00..... .51 1 41. Gene Aul:rg.r {EHE} M to F,.. EII 1:.
13. Range Rider (CBS), Su-7:00., <115 | <6 Your All Star Theater (Screen Gems), 21, Mr. District Attorney (Ziv), F-10:00.. .. ., 5.6 | 42. City Detective (MCA-TV), F-9:00 ... .. 2.0
13. I Am the Law (MCA-TV), F-10:30......11.5 WL L Treiteaicaiiaais vesanas 10 21, Little Rascals {Interstate), 42, Terry and Pirates (Official), 5-10:30 a.m... 2.0
15. Eddie Camtor (Ziv), Th-7:30.. vene 10,0 | 27 Superman {(Flamingo), M-6:00........... 4.6 M to F9:00am. ..., . 56 | 44, Secret File, U1.5.A, (Official), 5u-6:30... 1.8
16. Championship Bowling (&hmmql 28, Racket Squad (ABC) Su-3:30........... 44 33, Science Fiction Theater (Fiv), Su-6:00. ... 54 | 44, Cowboy G-Men (Flaminga), S-6:00 ... .. 1R
SU-T:30 oeiil B E: Urient Express (NTA), Su-8:30,........ 17 24, My Hero (Official), Su-3:30. . ... 5.1 | 46. Colonel March (Officiall, Su-11:45,, .. ... 1.7
17. Science Fiction Theater (Ziv), T-T:00. ... 5.4 il i ) A0, T 25, Call the Play (Sta, Distrib), F-11:15 . .. 5.0 | 47. Ames Bros. (Royal Crown Cola), T-T:45. 1.5
18. Star and Story (Official), 5.10:30. 63 | o *il;::s“ lglll_tﬁu;l:hrt { {;E&.h'{!. H-Tl‘:ﬂ!l..l ....... 332 26. Corliss Archer (&iv), TH:00 .._.. 4.5 { 47 Jimmy Demarct (Award), 5-6:45..._.. .. L5
18. Wrestling From Hollywood (Paramount), e o N ; 26. Rev. Oral Roberts (Kling), Su-2:30.. ... 45 | 49. Fulton Lewis Jr. (Gen. Teleradio), T-1:30. 1.2
S10:00 ..., S - . <L quy {Sm ﬂ:ﬂnh} : F " ” ...... ;.T 2K, Fr;rlltgl"ﬁgt Deteciive I:Lt:n.-.clhl:l.nlfd].. % 44, ‘h":;:;rlzllFEt;erhcul:r [(Screen Gem;j, i
20, Famous Playhouse ME.{-TV E > ' ¥ fwvee Al
20, Corliss Aul:l:r {Ihr{} s ml Su lﬂlﬁﬂ g% ;i #::r:iﬂ:grﬂgi:ffﬁg:}ﬁiﬁggm '.' i; i!_: g:;{:lu 'l]']l‘:lal -[!E"B':'] ll_|"lﬂ Tt s oo s 39 | S1. Yesterday's Newsreels (Zivi. M to CTh, 7:15 1.0
B Gy o RCATTVY Th630.11 63 | o Lowrs s B o v o 1 3 Etlow Tt an (MCA Y Wi 28 | 32 tand o Hoavea GTA) gl 09
23, Cowboy G-Men (Flamingo), $-5:30... ... &1 | 37. Bandstand Review (Paramoont), Su-5:30,. 0.9 32, Where Were You? (MCA-TV), F-10:30.,. 3.0 | 54. Counterpoint (MCAY, Th-9:00 ........... 0%

TV FILM SALES

CBS TV FILM SALES

AMODS 'N' ANDVY
Adv, TBA; CRT. Montreal
RANCE RIDER
Adv. THA: WLW-C, Columbus, 0DO.;
WLW-D, Dayion, O,
THE WHISTLER
Kings Wine: Altoona, Pa.; Lancaster, Pa.:
Philacdelphia
Falls City Brewing Co.: WFIE, Ewvans-
ville, Ind.; WSAZ, Huntington, W, Va.:
WAVE, Louisville

La Rosa - Spaghetti and Kings Wine:
FPittsburgh

CONSOLIDATED TV FILM

HOLLYWOOD HALF HOLUR
San  Antonie Savings & Loan  Assn.:
WOAL San Anionio

CUILD FILMS COMPANY

CONRAD NAGEL THEATER

Frzﬂnl;:! Hearing Motors: KIEM, Eurcka,
~dlil,

HOLLYWOOD TELEVISION
SERVICE

ETORIES OF THE CENTLURY
5 & M. Tire Service: KIEM, Eircka,
Calif.

INS-TELENEWS

INS-TELENEWS WEEKLY NEWS

General Tire & Rubber: WSUN, 356
Petersburgh, Fla.; KOMU, Columbia,
Mo,

Mabro Construction Co.: KDEKA, Pills-
burgh

Green Colonial Furnace Co.: KGLO,
Mason City, Ta.; WO, Devenport, Ia.

Adv. TBA: WHRGB, Schepectady; KLAS,
Las Vepas, Mev.; WROM, Rome, Ga.:
KBES, Mediord, Ore.; "HE-H-H :I.mﬁan-
apolis; KRBC, Abilens, Tu,,
Sacramento; WHO, Des Mones; EBI-U'-.
Sioux Falls, 5. D.

BET. |

NBC FILM DIVISION
STEVE DDNOVAN,
WESTERN MARSHALL
Sally Ann B:;!k.ul;'a: KFYJ, Grand Junction,
Tckho
Adv. TBA: KGNC., Amarillo, Tex;
WNVD, South Bend, Ind.; KRBC, Abi-
lene, Tex,
THE FALCOMN
Adv. TBA: KETVY, Reno, MNev,

BADGE 714
Adv. TBA: KMNOE, Monroe, La.
HOPALONG CASSIDY (Malf-Hour A)
Adv. TBS; WRAL, Balfimors
HOPALONG CASSTDY (One Hour)
Adv, TBA: KWK, 50 Louis
CAFTURED
Adv. TBA: WWLP, Springfield-Holyoke,
Mass,
LIFE OF RILEY (®
Adv. TBA; KH{Q,
Fresno, Calif.
LIFE OF RILEY {(C)
Adv., TRA: KIEQ, Fresao, Calif,
LIFE OF RILEY (M
Adv, TBA; KHO, Spokans

OFFICIAL FILMS

STAR AND THE STORY
R':q'::rrmm TV Dealers: KIEM, Eureka,
1l
MY HEHD

Westinghousz: KWWL, Waterloo, Ia.

SCREEN GEMS, INC,

ALL STAR THEATER
Adv. TBA: KID, Idaho Falls, Idaho,
KLIX, Twin Falls, [daho
RIN TIN TIN
Adv. TBA: KROC, Rochester, Minm.
JET JACKSDN
Adv. TBA: KID, Tdaho Falls, Iduho (R);
WEAR. Peosacola, Fla. (R) |
DISC JOCKEY FILMS
Adv. TBA: WJDM, Panama City, .Fla

Spokang; KIEO,

GT Gets Four
Late Features

NEW YORK, June 25.—General
Teleradio’s Film Division has added
four more stellar feature films to
the 13 in its latest package. The
new acqguisitions were all produced
since 1950,

They are “Three for Bedroom
C,” with Cloria Swanson, released
by Warner Brothers in 1932; “Bor-
derlme with Fred MacMurray
and Claire Trevor, Universal, 1950,
"Rn%ue River.” with Rory Calhoun,

Lion. 1930; “Boy From In-
dm"a, with Lon MeAllister and
Billie Burke, Eagle Lion, 1950,

Actually, of the 17 first runs it
now has, only 14 are available for
airing this fall. Three Randolph

Scott starrers are still in the:atnm“

reissue which will have to be
tected until the fall of 1958, m:e
are “Caribpo Trail,” “Canadian Pa-
cific” and “Fighting Man of the
Plains.”

| pees. . .

STUDIO FILMS
FRANKIE FONTAINE SHOW
Pepsi-Cola: KTTY, Hollywood
TELEVISION PROCRAMS OF

- AMERICA

EAMAR OF THE JUNGLE
Ady, TBA: WHNBK, Clevelaod

wwWw americanradiohistorv com

REVOLVING DOOR

CMA  Associates, public rela-
tions, has named Barry Levinson
as prexy and Bobbie Ress as ac-
count exec. Sammy Mann and

Gene Cogen continue as exec vee-
Bob Williams, not to be
confused with radio deejay Bill
Williams, is currently emseeing
WABD New York's “Featurama
stanza. . . . Milton Gordon, Tele-
vision Programs of America prexy,
leaves for Europe next Friday (1)
fo- two months, He expects to talk
to TV imnterests in London, Paris
andd Rome about deals on TPA
properties such as “Halls of Tvy,”
“Lassie” and "Ellery Queen.”

Norman Shainmark, son of Lou
Shainmark, veepee in charge of
public relations at Guild Films,
wis married Friday (24) to Marsha
Louise Ollstein, of Rockville Cen-
fer, N. Y. . . Jeremy Hyman,
London rep for Associated Artists
Productions, bas arrived in New
York and will immediately set out
on a one-week'’s swing ol the TV
markets in the State with an eye
toward adapting TV station sales
techniques to the new commercial
TV set-up in Great Britain,

Ted Ashley, head of the Ashley-

Steiner talent agency, became the

By CHARLOTTE SUMMERS

father of a girl, his second, last
week. . . . Jack L. Lemmon, for-
merly an account exee with Trans-
film, Inc., h s joined ATV Film
Froductions as veepee in charge of
sales. Kling Film Productions,
Clicago, has thrown its doors open

to all agencies and their clients
in a move to acquaint the field
with how TV filns are made and
produced. TV department per-

| sonnel are invited to spend as much

as one week iz the film studios in
order to ohserve the step-hy-step
production, The policy is a new
service and is open to all whether
they are Kling clients or not.

Selwyn Rausch, head of Terry-
toon’s licensing  division, wasg
stricken with an appeudmh-. at-
tack last week and is now recuper-
ating m Fitch's Hospital, the
Bronx. . . Frank J. Shea hag
moved from John Sutherland Pro-
ductions to Pelican Films as vice-
president in charge of sales, . . .
Mark Stevens, actor-producer, un-
der terms of a new pact with Lever
Brothers, will head up the “Big
Town" series for the second con-
secutive season. The films will be
made by Mark Stevens Television
Productions,
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‘Arabians’ Weave New
Nocturnal Magic Spell

By BOB FRANCIS

The Jones Beach Marine Sta-
dium re-lighted this week for a
second al fresco edition of Cuy
Lombardo’s song-and-dance spec-
tacle, “Arabian Nights.” There is
magic in it—more, in fact, than
there was last year. In large part
this may be due to the drafting of
Radio City Music Hall’s entrepre-
neur, Leon Leonidoff, to set the
show a-ticking,

Certainly the book is virtually
unchanged, except that some of its
less amusing sequences have been
tossed out of the window., A good
meny of the previous cast have

Roger Ray
Palace Theater, New York

Palace vets make this an over-all
good bill. Reger Ray racks up a
sock score in next to closing, draw-
ing cheers and whistles for his
marimba elowning, Tommy Han-
lon (plis the ubiguitous Murph)
returns with his regular act re-
furhished for fine reception. Like-
wise on hand is yvoung Phil Ra-
mone, who now hokes up a class-
ical fiddle act for fine results. And
Floumoy Miller and Manton More-
land snag plenty of laughs via the
ancient income tax routine,

On the new side, the Virginians
(man and wife duo) get the hill off
to a brilliant jiggling start—a ton-
flight act. The Layne Sisters
fdancing duo) score moderately
with acrobatic stepping: act s
promising but needs considerable
polishing. Marion Harris Jr, vocal-
izes to a fair reception, and the
Three Tuckers wind matters up
with expert trampo routines.

Francis,

Mominyg's at Seven

Cherry Lane Theater, New York
Just about enough laughs and

good air conditioning combine to

nuke this downtown Proscenium

Production of Paul Oshorn’s
*Morning's at Seven” a pleasant
hot weather refresher,

The one-set comedy romps hap-
pily along concerning jtself over
the bumblings of four elderly sis-
ters with three husbands among
them, and their 40-year-old son.
nephew whose hesitant courtshi
touches off the series of hacl:yargi
crises,

Opening night Wednesday (22)
revealed a well-staged p]ﬂ;r IEil‘:l[]
very able cast, for the most part,
with a heavy underscore for Dorrit
Kelton as Esther, Harrison Dowd
as Carl and Gubi Mann as Myrtle
Brown. John Comell’s set also de-
serves a hand. Holland.

June Christy,
The Crescendo, Hellywood

Tho its a. retlurn dete at this
bistro in only two months for June
Christy, the %DE‘U}* of fans assembled
was indication enough of their re-
gard for the jazz chirp. Her pur-
ring of such well-known standards
as “"How High the Moon,” “The
Neamess of You" and “Get Happy”
were all reccived with good favor.,
Miss Christy's styling is the sort
that demands attention—which she
had by the bushelful.

Rene Touzet and his cha-cha-cha
beat precede, with comic Jackie
Farrell following. Both were pleas-
ing, tho Farrell was at a disadvan-
tage in working in a room that
doesn't, as a rule, use comics.

Friedman.

DRAMATIC &
MUSICAL ROUTES

Can Can: (National) Washingbon.

King and I. i8habert) Deiroik.

Klsmet: (Jurran] San Prancizoo.

Pajﬂimt Game! (Philharmonic) Los An-
peles.

Em:d Geld Cadillas: {Geary) San Pran-

CiBgd,

Tea and Bympathy: (Blitmore! Los Angeles,

Teahouse of the Avgust Moon: (Com-
munity) Berksley. Calif, 28-28: (Audl
lorium| Sacramento 30-July 3,

Tender Trap: (Harris) Chicage.

been re-engaged, the lyries and
tunes, to this untutored ear, sound
about the same. But Leonidoff, if
he may receive full credit, has
pepped up the dancing, inter-
puII::;LtmI some top-flight vaude acts
and turmned out a really glitering
spectacle. “Arabian Nights” lives
up to its title, when seen and

heard across a lagoon, beneath

summer moon and stars,

OF course, Leonidoff has plenty
to work with, There 15 Lauritz
Melchior to play and sing a rotund
and generally amiable sultan.
There is Hope Holiday, who makes
a small genie as cute as a button,
and Jack Dabdoub to give fine
scope to a bigger one. Helena
Scott is a lovely Scheherazade
both vocally and  eyve-wise and
and William Chapman secores sim-
ilarly as her vis-» vis,

And a Whale

The whale with Sinbads cohorts
is arain swimming the lagoon (this
vear with a one-toothed calf in
tow.) The mermaids are on deck
and submerged, Janick and Armaut
contribute their top-flight snake
adagio. Ben Wrigley adds his in-
imitable comedy didoes, and also
on hand from wveude are Walter
Dare Wahl and Emunett Oldfield
in the ancient, but alwavs sock,
stickev-hands  routine. There is
brilliant stepping by Kathryn Lee
and Buzz Miller and a superb
backing-up by all concerned in
Rod Alexander’s choregraphy de-
partment.  Richard Rychtarik has
again been given a free hand
scenically and costume-wise.

Leonidoff has been backed with
plenty to work with to tum out a
glittering summer production. As
usual, he has the capacity to make
full use of it. “Arabian Nights”
currently looks like a better magnet
than Guy Lombardo’s first Jones
Beach essay, and that one had
custoomers bussing it to the Marine
Stadium in droves.

Woody Herman, Erroll Gamer
Basin Street, New York

The sock showmanship and
sound musical taste of Woody Her-
man and Erroll Garmer make Basin
Street's current bill a sure-fire com-
mercial draw, The Third Herd—
one of Herman’s best bands—plays
an uninhibited, but basically pol-
ished, brand of swing, with the
leader’s elfortless voeal showman-
ship its greatest asset,

Pretty brunette Lea Matthews
also scores in the voeal depart-
ment. handling ballads with ap-
pealing simplicity and a fine sense
of intonation. As always, Camer’s
relaxed mike manner and sensi-
tive pianistics register with maxi-
mum audience impact. This is a
talent line-up witfllm strong appeal
for both teen-agers and older fans,
and 'u-:lgling by this line-up the
spot should retain its “dual” pulling
power right thru the summer.

Bundy.

BROADWAY
SHOWLOG

Performances Thru
June 25, 1955

DRAMAS

Anastasia iesassss ¥229, 54 2DS
Anniversary Wallz ..... 4 7,'84 W
Bug Stop ;. oriivaresss 3- 2 %5 §3l
Cat onn o Hot Tin Roof., 3-24, 38 17
Inherit the Wind, ....... 4=21,"'5% 76
Lunatics and Lowers..,.13-1% "54 234
The Boad Seed. . .cvvenn. 12- §,'54 238
The Desperate Hovrs. ... 2-10,'55 156
The Seven-Year Itch. .. 11-M} '52 1,086
The Teahouse af the

Augnst Moon L. ..., 10-15."53  T11
Witiess [or Prosecution. . 12-16, '54 220

MUSICALS
Almost CTazy ...e.uee.. 620,55 B
Ankles Awelgh ..occnaas 4-18, '55 21
Arablan Mighis ........ 623, 55 4
Can-Can vovvevesnnanea. 17,751 ER4
Comedy in Musie. . ..... i0- 2 '53 G671
Diamn Yankees ...eenes 5= 5, "S5 L]
Fanmny . .iceicaiassessssl=-84, 754 268
Pajama Game .;eeeses- 5-13,"54 462
Phoetlix "5 .. ..ivensnes 4-¥31, '55% T3
Plain and Fanky........ 1-27,'5% 172
Seventh Heaven' voevenn. 326, "S53 36
allk Stockings . .eeeeees. 2-2d, "S5 13%
The Boy Friend ........ 930,54 308
CLOSED
Tes and Sympathy. . .... 9-30,'53
COMING UP
La RBonde ...... cnrnses BT 0
Dorothy Skay

Palmer House, Chicago

As usual, Dorothy Shay wrapped
the visiting conventioners around
her little finger and kept them
there for the full 45 minutes of her
turn. In this instance, the only
other act on the hill is a dance
number portraved by the Empire
Eight Dancers, “Yellow Ribbons.”
Miss Shay hit the floor with essen-
Hally the same act she has been
using for the last few vears. How-
ever, because most of the act is
centered around special material,
she doesn’t find a bit of difficulty,

Such intriguing titles as “Why
Shore,” "Beverly Hills,” “"Why
Didn’t You Mention It Before™ and
“Uncle Fud” gave the audience
plenty of laughs. She is a master
at between-numbers ad libs and
keeps a good portion of that goin
at all times. She looks different
than she has in her last stanzas
what with a lot less weight and a
new hairceut.  Her segment is a
beg-off all the way and should
prove a crowd-puller for the next

six weeks. Schickel.

Odette
Le Cupidon, New York

Odette is a voluptuous French
chanteuse with a husky voice and
a provocative delivery. However,
her act is so ineptly showecased at
this East Side nitery that entertain-
ment-wise the results are practi-
cally nil.

Her chief handicap is a distract-
ing hand-mike, which she cuddles
close to her cheek, thus completely
immobilizing one arm and prevent-
ing the audience from ever getting
a really good look at more than
half of her face. The bi-lingual
canag sin?:s a mixture of French
and English tunes, registering best
on the former, particularly with a
sultry  version of “Under Paris
Skies.”

Ira Brandt and his orchestra
lay a pleasant brand of music
or danemg. Bundy.

NIGHT CLUB

Marlowe Shows Savvy,
Talent in Chez Debut

By STEVE SCHICKEL

Ropes up at the dnor and happy
faces thruout the audience was the
scene that greeted Marion Marlowe
in her debut appearance at the
Chez Paree, Chicago. The gal
stunned many veteran reviewers
and showgoers alike with her per-
formance, which radiated showbiz
know-how. Almost everyone ex-
pected a superb voice, but few ex-
pected such a polished and highly
entertaining act.

Miss Marlowe uEen&d with a
lively rendition of “The Belle of
the Ball® and then went into a
special material bit on Godfrey and

his crew, “Strictly Confidential ™ |4

This number could have been done
in bad taste, but instead, it gave
the aundience an almost personal
touch with Godfrey and His Gang
and certainly helped his public re-
lations aspect in view of recent
Firings, Miss Marlowe also played
the audience well by singing a
tune, “1 Love Paris,” but substitut-
ing Chicago for Paris, and won a
Euge mitt for her warmth and sin-
cerity.

The singer also scored well on
her injtial pop release for Cadence
Records, “Man in the Raincoat,”
as well as such classic numbers as
“The Gvpsy Song” and “Can’t
Help Lovin® That Man.” Her beg-
off was a work of art as she walked
in a pin spot to the end of the
stage and sang a warm and con-
vincing version of “It's Time to
Go.” During the course of her act
she throws a rose to the audience
as well as hands out gifts of per-
fume and champagne from the
Godfrey gang. Her act was clever,
almost perfect, and a pleasure to
watch.

B Anna Maria Alberghetti

The Royal Nevada, Las Vegas

The Roval Nevada this week has
what is undoubtedly a most enter-
taining act in the entire Alber-
ghetti family—supported by a 40-
piece symphony orchestra.

Star Anna Maria delivers her
half-classical, hall-popular routine,
which is tailored to present the
other members of the family;
mother Alberghetti, the concert
giﬂnis’t; father Alberghetti, the con-

uctor; sister Carla, a fine soprano
at 15; brother Paul, a seemingly
adept conductor at 9.

Top applause is shared b
chubby Faul, in short pants, lead-
ing the orchestra in the “"William
Tell” overture, and by the finale,
with Anna Maria and Carla doing
a E'I.'I:EEII’.‘! duet, “Italian Street
Song.

Second spot is taken by comic
story teller Myron Cohen, whose
offerings are always well-received
here, ¢ Crown Room changes
its style for this show, combining
the dancing numbers of the chorus
line with the Dancing Waters, tor
which the Royal Nevada has be-
come noted. Music is by Jerry
Fielding and ork. Oncken.

LEGIT

~‘Almost Crazy’ Good for

By BOB FRANCIS

Because there are several nice
and highly competent people con-
cerned in it, this reporter would

like to be able to recommend
Broadway's newest little summer
revie, “Almost Crazy.,” Unfortu-
nately, a revue is a very tough
matter indeed to put together sue-
cessfully, and the authors of this
one haven't accomplished much
more than an entertainment suited
tu June reunions on a college cam-
pus,

“Crazy” has words and music
which vary between a reasonahle
professionalism and items collec-
tively written by bright lights of a
senior class. None of the rhymes

and tunes are bad, but likewise

none leave anv great impression.
But what any revue must have are
sketches, and in this department
“"Crazy” goes into an early decline.
A reporter wouldn't know just who
is respomsible, James Shelton, Hal
Hackady and Robert Bernstein take
program credit. But while most of
their skits start promisingly, a
curious amateurishness inevitably
creeps in which grows as the eve-
ning languishes,

Some of the plavers can make
the tunes and words sound betfer
than they are. There is blonde
Karen Andrews who has a canny
way with a lyrie, ditto attractive
Betty Colby and voluminous Babe
Hines. There is some particularly
excellent dancing by Jean Morton
and some additional good stepping

WwWww americanradiohistorv com
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Campus

from other members of the troupe.
But this puts the whole show on a
song-and-dance basis, and when
the talking segs set in, results are
far from felicitous.

This is particularly hard on Ka
Medford, a lady of talent long ad-
mired by this department. Miss
Medford is forced to extremes of
stridency and miming to consider-
ably non-existent humor, until it's
actually amazing that she can come
off so well. The same goes for
some able assistants like James
Shelton, Kevin Scott, Gloria Smith
and others,

The over-all might ealpuil its
weight as a package deal on the
silo circuit, but at current Broad-
way prices, it looks due for a fast
cool-off.

' The seven vnunls
at

Comic Joey Bishop, in for his
seventh return engagement, had
the audience in the aisles. He still
racks up as the best ad lib, comic
on the circuit, His tum is new and
fresh and he maintains a high
standard of laughs thruout. His
ac. can hardly be called standard
from the standpoint of using stock
jokes because he worked almost
6. per cent or better from the au-
dience on ad libs. This guy it a
sure het to be plaving here 20
vears from now if this house is any
criteria, This show marked the re-
turn of the Chez Paree Adorables.
The line, which was dropped last
ear, does two sets, “Kismet” and
South Pacific,” both capably done,
Singer Jimmy Lee helms the voeal
chores for the line’s productions.

Dukes of Dixie
Storyville, Bostor

These veterans of two years on
the local jazz circuit have been
packing in the jazz fans at George
Wein's popular room. Campaign-
ing for some years on the college
dance band loop, they worked into
a fine Dixieland combination- with
a lot of excitement in their style.
men belt out a
wild heat th as the customers
stomping. A sure-fire set is when
they trace iazz origins from New
Orleans up the Mississippi to Chi-
cago, purveyving the changing
styles and using W. C, Handy
numbers.

Shifting the pace, they sail into
progressive jazz with “Lullaby of
Birdland,” “"How High the Moon™
and “Perditor.” They do a really
bang-up job of “Saints Go March-
ing. In" and “Mr. Sandman” in
Dixieland stvle. Led by Bob
Mason at the the drums, the group
features Wee Willie Cadbury in
sparkling piano work. This is
Storyville’s closing show.

Dewar,

Gypsy Rose Lee, Clark Brothers
Ciro’s, Hollywood

Gyvpsy Rose Lee doesn't quite
get down to the bare essentials that
she used to, but the finesse that
she’s picked up along the way
more than makes up for it.  Miss
Lee seems to enjoy her work, which
gives her something in common
with the audiénce. The ringsiders
keep their eves glued on the stage.

Miss Lee keeps up a comic pat-
ter on burlesque as she strips down,
Then there’s a bit behind a trans-
lucent screen in which she appears
naked—and probably is. In the
finale she dresses her four -“daugh-
ters,” who would do justice to
Venus if they were her kids.

The Clark Brothers are a rapid
stepping pair of precision hoofers
who're definitely on their way up.
They've also got a comedy routine
that needs polishing, but it’s
enongh to show that they can pet
the laughs. Singer Kay Brown
rounds out the hﬁ]. Spielman,

Dick Haymes
Dunes Hotel, Las Vegas, Nev,

A seemingly more mature Dick
Haymes comes out of voluntary re-
tirement this week to headline the
second show of the new Dunes
Hotel's Arabian Room. —

Haymes, in the past handling
himself like the juveniles he at-
tracts, apparently has figured out
the facts of life, and his perform-
ance reflects it. He is a different,
adult Haymes in manner and bear-
ing, altho his singing is much the
same,

A part of the “show” is glamor-
ous wife Rita Hayworth, who must,
under Hayvmes' contract, be seen
publicly all during the engage-
ment. However, she takes no part
in his stage performance,

Aisic:nin the Eell-ﬁfﬁiwed show
are ssionist Ja DelLeon,
Helene pé‘ﬂm and Jose Duval,
vocalists, Oncken.
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Fact-

Finding Report

May Spur Action
On Thompson's Bill

Early Congress Attention Due on Other
Measures to Strike Out Juke Exemption

NEW YORK, June 25.-Stepped-
up activity on legislative attempts
tc revise the Copyvright Act of 1909
took a new turn this week when
kep. Frank Thompson Jr. an-
rounced completion of an exhaus-
tive study of past moves to amend
H'I‘E" III‘l"r".

The history, parts of which were
read into the Congressional Record
Thursday (23}, may provide the
factual arhmunition needed to help
spur action on Thompson’s pro-
posed legislation to set up an im-
partial, fact-finding commission to
investizate the entire Copyright
Act.

Possible early congressional at-
tention to measures to strike out
the exemption from royalty pay-
ments on the part of juke box oper-
ators wuas viewed as a likelihood
last week, with the number of new
bills recently intioduced to accom-
plish this purpose., (The Billboard,
June 23,

What effect the Thompson stud
will have on the juke box proposa
remains to be seen.

Long Hau:

The report, a detailed 80-page

document, was made by the Ameri-

Metopera Sefs
BOM Club Deal

For Mail Order

NEW YORK, June 25.—Plans of
the Metropolitan Opera to enter
the mail order record business thra
a tie-in with the Book-of-the-
Month Club were disclosed this
week, altho the combination is not
expected to produce a marketable
cisk package before next spring.

B-O-M-C, one of the Big Three
among record clubs thru its Music
Appreciation Recprds, will mmm{_ze
distribution and sales exclusively,
while the Metopera will have full
artistic control of records to be cut
aned will determine all repertoire.

The “Metropolitan Opera Ree-
ord Club™ will operate separately
from the FHrm's other disk property,
altho the same promotional an
sales methods will be followed.
Like its other mail-order records,
the nr&m disks cre expected to sell
to subseribers at $3.60 per 12-inch
LP. Present plans call for the re-
lease of about six opera sets a year.

Metopera management appar-
ently feels that it will not neces-
sarily need top-flight operatic
pname-talent to insure the success

{Continued on page 30)

Mitch Miller
Is CBS’s DJ

NEW YORK, June 25.—CBS—
both  radio and TV—is rapidly
becoming the most record-industry
minded network in the business,
with more and more of its pro-
gramming built around platter art-
ists and wmusical themes. The
web's newest disk jockey is Colum-
bia Records’ artist an rtoire
chicf, Mitch Miller, who takes over
Rudy Vallee's “Kraft Music Hall"
show, beginning this Sunday (26)
from 9 to 10 p.m.

Miller was previously slated to
appear on an Orson Bean sustainer
over CBS-TV, but the time was
sold, leaving him free to take over
the Kraft seg. He will drop his
taped “Money Song” show on local
indic WNEW here to concentrate

on the network assignment, which
he will do live,

ean Law division of the Library of
Congress at Thompson's request.
It rejects the notion that any quick
iecemeal amendments be made
ut that chunges be undertaken
enly after a method for overhaul-
ing the entire act be devised.

The introduction to the report
again outlines proposed personnel
for the Thompson [act-finding com-
mission which would consist of 13
nu—.‘thrs, seven ap ainted h}r the
President of the U, 5., three by the
Vice-President, and three by the
Speaker of the House. Not more
than two members of each of the
two congressionally  appointed
groups would belong to t?u:- same
political party, the Thompson bill
of January 20 specifies, while not
more than four of the seven mem-
bers appomnted by the President
would be members of the same

Wty

F The introduction further states
that the existing copvright system
is (with wvery little amendment)
substantially the same as that set
up nearly half a cunl:urly ago. It
points out that copyright legisla-
tion has stood still, while the in-
dustries to which it applies have
grown to mammoth proportions,

The study .otes the 1953 state-
ment by the Librarian of Congress
tha* the copyright law was in need
of revision. “The existing law is
basically that enacted in 1909, and
the 44 vyears since :hen have
brought such developments as ra-

(Continued on_page 80)

NAMM Confab
Pencils Events

CHICACO, June 25, — Record
department operations will be dis-
cussed at a special meeting July
19, during the National Association
of Music Merchants’ 1955 conven-
tion and trade show here at the
Palmer House (July 17-21).

The chairman of the meet, Leon
Ferguson, owner of the Ferguson
Becord Shop, Memphis, will speak
on high fidelity recording. Other
speakers and topics scheduled for

@ Tuesday event include: Dinty

d | Moore, record buver for Rich’s,

Ine., Atlanta, who will ClSS
buying and inventory control;
E. W. Olson, public relations-

advertising director, Webster-
inc., pre-recorded tape; Fred H.
Wermer, owner of Kimbrel Music
Company, Greeley, Colo,, hiring
and training.

| b

HALEY'S DISKS
HIT 3 MILLION

NEW YORK, [June 25—
Rill Haley and His Comets,
with Decca Records only 13
months, have hit a sales figure
of over 3,000,000 records, ac-
cording to diskery execs.
“Rock Around the Clock,” re-
leased a year ago and featured
in M-G:M’s “Blackboard Jun-
gle,” has gone over 1,000,000,
Haley's “Shake, Rattle and
Roll” hit a similar figure. His
two other singles in the 13-
month period, “Dim, Dim l:I'IE
Lights” and “Mambo Rock,

lus EP sets, raise the over-al
igure to over 3,000,000,

Columbia Wins
Jay Disk Suit,
Recofon Action

NEW YORK, June 25.—Colum-
bia Records came out ahead in
two legal actions this week.

In the diskerv’s action against
Jav Records and Harry Meltzer
(The Billbvard, May 7}, Columbia
was granted an injunction against
the firm which allegedly pirated
recordings by Ruth Etting. [av was
ordered to destroy all of its Etting
masters and pressings, but was not
required to pay damages.

In the other action, a $1,000,000
suit brought against Columbia by

(Continued on page 30)

Decca Hires

Erna Katz In
Classic Push

NEW YORK, June 25.—In line

with Decca Records™ plans to ex-
pand the label’s activities greatly
in the classical Field, Sydney N.
Goldberg, vice-president in charge
of sales, has appointed Erna Katz
as special sales representative of
the Gold Label division.

Miss Katz, who will handle
promotion, exploitation and sales,
most recently was associated with
Urania Records as assistant to the
president in charge of production,
public relations and artist relations.
Previous associations include posts
with Concert Hall Society, Vox
Productions, Columbia Artists
Management, the Voice of America
and the British Broadcasting Cor-
poration.

During the past few years Decea
has been building its classical line,
having acquired Deutsche Gram-
mophon and Spanish and domestic
recordings.

Goldberg stated that the label
from here on in would take a more
aggressive approach to the classical
field, that its activities on the r
ertoire and promotion levels would
e sharply stepped up.

OPERATION PUSHPOP,

1955

NEW YORK, June 25.
Beginning with the issue of
]Iu]:,-r 16, The Billboard will
aunch its Operation Pushpop,
1955 wversion. The project is
designed to help keep business
“jumping”; to counter public in-
difference to music and records
during the summer months,
Unlike last summer's experimen-
tal “Pushpop,” which was con-
fined to 10 major cities, the
1955 wversion will be made
available to all Billboard sub-
scribers and readers. It will
have national impact.

How to sustain interest in
music during the summer?
Studlies of the business during
the past few years and The
Billboard’s e x perience with
“Pushpop” during 19534 clearly
indicate that pop music is the
kev., An inactive music business
—as reflected in a static condi-
tion in The Billboard’s best-
selling and most-plaved record
charts—smothers tﬂe vitality of
radio and television music pro-
grams; these programs, lacking
fresh tunes and records, fail to
maintain listener interest, Juke
box operators are similarly af-
fected, and profits dip as the
boxes fail to program fresh ma-
terial, Finaliv—the lack of fresh-
ness and wvitality at the chief
levels of song and record pro-
motion cannot but affect the
dealer. He suffers loss of store
traffic and loss of sales due to
an indifferent public. :

In order to help radio and
TV deejavs and producers of live
music shows pic the most likely
of the new tunes from the
standpoint of audience appeal,
one busic element of the present
Billboard Music Popularity
Charts will be greatly expanded
and a completely new feature
added,

In order to help the juke box
operator select the most likel
new records and those whic
he can be reasonably sure are
receiving substantial disk jockey
support, a completely new fea-
ture will be added to the present
charts,

Billboard Launching 2d

Summer Music Service

All regular features designed
to help jockeys and operators
select the best of the new rec-
ords will continue. A special
13-week air mail subscription
offer will be made available to
all, but primarily designed for
those in radio and television
programming who need their
information early in the week.
An improved “Pic Strip” ttle
strip service based on new chart
features will be made available
to operators.

Fori dealers, the regular buy-
ing guide features will continue.
Best-selling records, the charts
indicating the music trends ac-
cording to jorkey and operator
support of tunes and records,
and weekly Best Buys based
upon field reports of public ac-
ceptance. Additionally, dealers
will be furnished window post-
ers and point-of-sale material
featuring current top hits and
tunes that will be tomorrow's
hits. Special permanent display
cards will be offered and the
growing consumer rnaili.ngi
piece, Today'’s Top Tunes, wil
also  be available to dealers
wishing to bring “Pushpop” into
their customer’s homes.

Traditionally, record manu-
Facturers concentrate their sum-
mer efforts or the introduction
and distribution of their pack-
aged record catalogs, in prepar-
ation for the fall and winter
business. This will also be true
this year.

However, an increasing num-
ber of top-flight music publish-
ers, artist acd repertoire men
and record company sales man-
agers are determined to keep
the pop single record business
active this summer; these men
share The Billboard’s belief that
activity in the pop singles area
of the business is the vital key
to the proper exploitation and
sale of all music and records.

The Billboard’s Operation
Pushpop, should it contribute to-
ward livelier radio-TV program,
greater juke box play and in-
C retail business, will have
served ils purpose.

Camden Prepares
Sampler for 89c

NEW YORK, June 25.—Camden
Records is readying for early re-
lease a 12-inch LP sampler which
will list for 89 cents. Etchings by
some of the top names on the la-
bel, in both the pop and elassical
categories, will be featured.

The package will have a [lap-
type envelope. Liner. copy will

ive facts on the operation of Cam-
den as a low-price label and will
contain a list of the diskery’s best
sellers. Special counter merchan-
disers will be made available to

dealers.

COLE PORTER AND CO.

Musical Jingles Jangle Big Dollars,
Lure Even Biggest Songwriters

By JUNE BUNDY
NEW YORK, _Plne 25.—The in-

creased stature of the musical jin-
gle in radio and TV today—par-
ticularly dollar-wise—is  rapidly
breaking down even the biggest
songwriters’ resistance against en-
tering the field. The most recent
example is Cole Porter, whose
standard ballad, “It's DeLovely,”
will be used this fall as the jingle
theme for DeSoto - Plymouth’s
Groucho Marx show on NBC-TV.
(E.g.. “It’s delightful. It's delicious.
It's DeSoto.”)

Chappell Music set up the deal
for Porter with Batten, Barton,
Durstine & Osborn, Inc., whereby
DeSoto can use the tune in jingle

form on radio and TV for a year

(with options). BBD&O reportedly | th

paid $1,800 for jingle-rights on the
song, but Porter’s big pav-off, of
course, will be on network per-
formance credits from the Ameri-
can Society of Composers, Authors
and Publishers.

Under the new ASCAP jingle
performance credit svstem a jingle
which has amassed a total of
20,000 previous credits receives a
full credit on radio and TV per-
formances, while those with less
than 20,000 but with 12,500 or
more, receive three-quarters of a
credit, and those with between
5,000 and 12,500 will receive one-
half a credit. All others will earn
5 per cent of a credit if they've

www americanradiohistorv com

been used on network shows less
an a year and 10 per cent of a
credit after one year’s use. The
DeSoto jingle was produced by
Coldswan Productions here.

“Wunderbar”

Porter reluctantly granted per-
mission for Rheingold Beer to use
his “Wunderbar” song from “Kiss
Me, Kate” as a jingle theme a few
months ago. So, in view of his cur-
rent te-up with DeSoto, it would
appear that he has decided that
the usage of standards in the jingle
field will not—as was first feared—
destroy the value of the copyright.

Rheingold and Ford have been
most successful in luring top pop

(Continued on page 26)

Cap Sets July
Sales Huddles

HOLLYWOOD, June 25.—Cap-
itol Records will hold the Frst of
a series of sales meetings July 6-8
here, in line with its upcoming Fall
sales program.

District sales managers thruout
the country will converge here for
conferences to be helmed by Ca
President Clenn Wallichs, wit
Lloyd Dunn, Mike Maitland, Alan
Livingston and Francis Scott also
slated to be in attendance.

Capitol will not hold a sales con-
vention as it has in past years,
Field trips by key company exec-
utives will be scheduled, with dis-
trict sales managers and branch
sales managers designated to brief
sales personnel and €S,

Ampex Net Soars
To 366G in Year

HOLLYWOOD, June 25.—With
sales surging to $8,163.000 from
the previous year’s $5,418.000, the
Ampex Corporation, manufacturer
of magnetic tape recorders, made
a net profit of $365,736, after pro-
vision for $396.885 for federal
taxes, in the fiscal year ended
April 30.

This was equal to 69 cents a
share, compared with a profit of
$25.691 or 6 cents a share in 1954,

George 1. Long, president of the
company, reported the firm is in its
strongest financial position in his-
tory, and reported the retirement
of all bank indebtedness.
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EP-LP POP ALBUM RECAP

Cap, Victor Neck and Neck
In Six-Month Sweepstakes

HOLLYWOOD, June 25.—The
popular LP and EP album business,
i fl::r_-e.t of the music business which
normally creates little excitement
among Brill Building or Vine Street
denizens, is currently proving to be
a much sought after annuity for
recording talent and disk company
alike.

While the fate of a recordin
eompany rises and falls with eac
single popular disk release, the firm
that can come up with a salable
album product is more than apt to
be in a healthy state of business
for some time.

A recapitulation of the popular
LP and EP album charts for the
first six months of the year showed
Capitol and RCA Victor Records
sharing top honors in placing 12
albums each on the charts, with
Capitol slmrinﬁ a slight edge with
albums that had more total ap-
pearances, 63, as compared to

RCA’s 50.

What were the hit albums, the
tu;]) talent, and from what sources
did the albums come?

It's interesting to note that four
of the RCA Victor albums on the
charts were from ﬂl‘i&illﬂlﬁﬂﬂﬁf
Broadway * productions: “Fanny,”
“Peter Pan,” “Silk Stockings™ and
just recently, “Damn Yankees.” Vie-
wr’s bigeest album, and certainly

Decca Execs
Ask Dismissal

Of Gold Plea

NEW YORK, June 25.—A suit
by Joseph Gold, a Decca Records
stockholder, attacking the man-
agement of the organization came
to light this week when the de-
fendants—eight Dececa directors—
made a motion in Supreme Court
to dismiss the complaint on the
ground that it fails to state facts,
The motion is scheduled to be
heard Monday (27). Gold, who
claims he has been a stockholder
since 1953, asks that the defend-
ants individually be required to
account to Decca for losses sus-
tained and to account for any gains
or profits made,

The complaint alleges the Decca
officers have been guilty of neg-
lect of duty and mismanagement of
the company’s affairs, that assets
have been “wasted and dissipated.”
1t Further attacks President Milton
Rackmil’s employment contract and
charges that Rackmil, aided and
abetted by his “friendly and con-
trolled co-directors,” committed
Decca to acquire Universal Films'
stock, that this acquisition was
“wholly and solely for personal ad-
vantage,” that altho Rackmil had a
fulltime employment contract with

{di:-nﬁnuﬂd on page 24)

one that should be singled out for
specific mention, was Mario Lan-
za’s “Student Prince,” a package
that oceupied first place on the
charts for over 18 weeks.

A close runner-up was RCA's
“Clenn Miller Plays Selections From
the Glenn Miller Story,” a pack-
age produced from a series of old
Miller tracks in the firm’s wvast
catalog, and not the sound track
album released by Decca from the
Universal-International film of the

same name, The latter album sur-
[:rrisiuﬁl:-,r lasted only one week on
the charts.

By far the most potent artist on
both LP and EP charts was Cap-
itol’s Jackie Gleason, who has not
been absent [rom the album charts
for well over two years now, Glea-
son accounted for almost half of
Capitol’s packages on the lists with
five albums, “Musiec, Martinis and
Memories,” “Music for Lovers

(Continued on page 26)

SPA Studies New
Contract Revisions

Present Pact Good Till End of 1956;
Stiff Pub Resistance Appears Certain

NEW YORK, June 25.— Altho
the present Standard Songwriters
Contract form will remain manda-
tory for members until the end of
1956, the Songwriters’ Protective
Association already is working on
several important revisions, some o
which appear certain to run into
stiff puhl;ishcr resistance.

The current SPA writers’ form,
in service since 1947, is the one all
SPA-recognized publishers  must
use under agreements which run
thru next vear. SPA’s contract com-
mittee, however, already is holding
frequent meetings and interviewing
members regarding proposed revi-
sions which will %E' presented to
publishers’ representatives.

One of the main concessions
sought by SPA undoubtedly will
be the establishment of a minimum
writers' disk rovalty, regardless of
the rate set by the publisher. SPA
probably will seek a 1-cent writers’
minimuni.

SPA wanlts it clearly specified
that promotional money spent by

ublishers will not be deducted be-
ore the writers share is deter-
mined, except when the writer
gives special permission.

Quarterly Statements

(%unrlerly, rather than semi-an-
nual, statements will be sought.
The writers figure that the pub-
lishers collect from the record eom-
panies quarterly and should pay
similarly rather than operate for
several additional months on money
that actually belongs to the writers.

SPA will seek fully itemized
statements, listing the sources of all
royalties, and may devise a stand-
ard form for that purpose. The
outfit also will seek a bond for new
publishers who cannot supply sat-
isfactory financial references.

It is nerally believed that
SPA will have to effect some re-
visions that will give Broadeast
Music, Inc., writers benefits com-

TWO HOUSE BILLS ASK
U. S. FOSTER OF ARTS

WASHINGTON, June 25. — Vir-
tually identical bills to establish a
cultural interchange with forei
countries and to establish a Federal
Advisory Commission on the Arts
were recently introduced in the
House of Representatives by Rep.
Frank Thompson Jr., of New Jer-
sey, and Rep. Torbert H. Mac-
dorald, of Massachusetts,

The Thompson bill, called the
American National Arts Act, and
the Macdonald measure, titled The
American National Arts, Sports
and Revreation Act, call for the use
of American artists to spread thru-
out the world the story of Ameri-
can culture and the American way
of life. It is thru such cultural
interchange. say the congressmen,
that the real answer to Communism
must be sought. Soviet Russia, it
is pointed out, for years has used
its theater, ballet, ete., as devices
to Further their own philosophy.

The congressmen take the posi-
tion that the federal government
should do more to give official

recognition to the arts and to foster
the idea of American artistic free-
dom.

Advisory Commission

The hills would establish a Fed-
eral Advisory Commission on the
Arts, provide for awards ol merit,
formulate plans to foster cultural
institutions, provide federal assist-
ance to States and local pgovern-
ments in order to offset declining
employment in the arts, strengthen
cultural ties with other free peo-
ples of the world and, finally, de-
stroy thru cultural interchange of
singers, writers, etc., the Commu-
nist myth that Americans are ma-
terialistic barbarians.

The interchange of artists would
be authorized by the secretary of
state and would give special con-
sideration to the fields of music
and drama.

The bills envision monetary
grants to the States to assist in the
construction of music and dance
centers and other projects. It is

{Cummuﬁ£ on page 24)

parable to those of American So-
ciety of Composers, Authors and
Publishers members, for whom
many SPA contract stipulations
have been especially designed.
Currently, SPA claims approxi-

f| mately 200 BMI writers.

Blocks Coming?

The question of minimum disk
royalties is one likely to encounter
blocks on  Publishers’ Row. In
manf instances publishers make
royalty “deals” with labels, espe-
cially indies, in order to launch a
song that otherwise might not get
exposure. This is particularly true
in the rhythm amf blues, and the
country and western fields,

GOLF, GAMES
OCCUPY ZOO AT
FISHER OUTING

GCROSSINGER'S, N. Y.,
June 25.—The Eddie Fisher
Annual Golf and Food Outin
was held here Tuesday an
Wednesday (22 and 23) under

ideal weather conditions, Over
200 attended, including pub-
lishers, writers, record com-

any execs and assorted ce-
ebrities, all of whom came to
ay their respects to the war-
ler as guests of [Jennie
Crossinger.

Per tradition, golf was the
principal recreational feature.
The low gross was carded by
crooner Don Cherry. Prize for
the longest drive went to Jack
Spina.  Milton Blackstone,
Fisher's manager, won the
Eutting contest, and Celum-

ia's Percy Faith won the
hole-in-one tourney. Highest
score was carded by Hy Ross.

The swimming contest was
won by Bob Kombheiser of
Cadence Records, but since
this event was not recognized
on the official agenda, Korn-
heiser’s unofficial prize was
the hole in Fisher's latest 45
r.p.m. record.

The climax of the festivi-

ties was the banguet held
Wednesday evening.

In some instances the entire roy-
alty payable to the publisher is
1 cent. Under the present contract,
the writer's share of that would
be half, but under the proposed
new deal, the publishers share
could be nil, On the other hand,
there is rising writer sentiment that
the IE\t]'t]lislmrs frequently are too

to

uic, give awaly the fruits of
their (the writers”) labors.

Four Majors Keep
10-Inch LP Lines

RCA, Cap, Decca, M-G-M Decision May

Alter if Dealer, Publ

NEW YORK, June 25. — Four
major record manufacturers this
week reiterated their intention of
continuing the release and produc-
tion of 10-inch LP’s and their sale
at established prices, altho some
tradesters still expect that this
decisicr is subject to luter consider-
ation.

RCA Vietor, Capitol, Decea and
M CG-M execs said they saw no
present reason to discontinue their
10-inch lines. It is known, how-
ever, that some dealer resistance
to “regular price” 10-inchers has
already made itsell evident, and it
is believed by many observers that
the future course of the four labels
will be largely determined by
future dealer and consumer atti-
tudes.

Meanwhile, Columbia, Mercury
and London report strong reaction
to their 10-inchers at reduced

Fox Steps Up
Auditing of
Disker Books

NEW YORK, June 25.—Auditing
of record labels” sales and royalty
Figures is being stepped up during
the summer months by Harry Fox,

ublishers’ agent and trustee, Au-
511-3 for the most part are routine
ir. nature,
ubilee Becords and Tico Rec-
ords are currently being audited.
Waldorf Records, a mail-order out-
fit, is next on the schedule. Mer-
cury Records is due to be audited

ic Attitude Demands

prices set last week (The Billboard,
June 25). Mercury, in fact, as-
serted that it has racked up its
biggest package orders in the his-
tory of the company and is alread
out of stock on some items at bot
the factory and distributor levels.

Goody Blast

This week also, a blast against
the alleged arbitrary price policies
of some diskeries was made by Sam
Goody, with the giant discounter
planning to run specially adver-

(Continued on page 24)

1IT'S A RIOT

Everyone Is
Singing Blues
—Pete Kelly's

NEW YORK, June 25. — Pete
Kelly may have the blues, but it
can't be for the lack of phono disk
representation. The new Jack
Webb flick, “Pete Kelly’s Blues,”
produced by the writer-actor-pro-
ducer’s Mark VII company and
released thru Wamer Brothers, is
the subject of albums at four major
diskeries. Tnree LP’s will be “orig-
inal cast” deals, tho no label is
getting the actual sound track.

Jack Webb himself, who is un-
der contract to RCA Victor, will
be the cover photo subject on sev-
eral of the sets issued by rival
companies and the flick’s jazz band
will be featured on two different
labels.

Webb's Victor set will differ
from the others in that it places
its emphasis on Webb's narration
and his introductions of the jazz
numbers, which are played by
Matty Matlock’s combo. Matlock’s
group also will be featured in eiﬁl;t
mstrumental numbers cut for the
Columbia album. The latter set
also has the four original tunes

from the flick exactly as tracked
by Ray Heindorf and the Wamer
Brothers studio ork, also ecut

instrumentally,

Decca, with both Peggy Lee and
Ella Fitzgerald under contract
Continued on page 24)

EmArcy Signs
Mulligan Pact

NEW YORK, June 25.— Mer-
eury’s subsidiary label EmArey has
signed a long-term contract with
Gerry Mulligan. EmArcy’s artist
and repertoire chief Bobby Shad
plans to record the baritone sax
star within the next 30 days,

Mulligan’s first sides—all slated
for release as 12-inch LP’s—will
feature him with a quartet and an
octet. Shad also may use him later
with a big band. Mulligan for-
merly recorded for Fantasy and
Pacitic Jazz.

The signing of Mullizan points
up EmArcy’s new expansion policy
artist-wise., The label also has ex-
clusive pacts with Sarah Vaoghan,
Erroll Garner, Dinah Washington,
Clifford Brown and Max Roach.

Shad also has a plan in the
works whereby Mercury’s top pop
canary Patti Page may cut a spe-
cial jazz LP for EmArcy.

WASHINGTON, June 25.—The
Eupcirright Office is planning to
conduct its own study relating to
the revision of the cnp:.'rightg[uw
if Congress okays its request for in-
creased appropriations for 1956.

The Copyright Office has re-
guested a net increase of $95,284
over its 1955 budget and $38,960
of this would go for salaries to 10
new employees to study possible
revision of the copyright law for
a special three-year program.

In hearings before the House
Subcommittee of the Committee on
Appropriations, Arthur Fisher, reg-
ister of copyrights, told the group
that there was a need for a funda-
mental revision of the Copvright
Act of 1909.

The money which the Copyright
Office wants is intended to provide

ink!ul:-,'. o soven attorneys to participate in

ox has just completed andits of
Dot Records and the Song Parade
Company, the later a mail-order
operation.

Fox is scheduling more of this
activity in the summer months
owing to the fact execs of many
labels find it easier to spend more

time with the publishers’ account- | be reported favorably to the full

ants,

www americanradiohistorv com

studies relating to revising and re-
drafting the copyright law or to
relieve experienced attormeys on
the Copyright Office staff to do
|thi5 wur}k. Three additional em-
plovees will handle the clerical
| work involved in the study. It is

expected that Fisher's request will

commitlee some tme next week.

Copyright Office Gets
Into Law Revision Act

In his statement before the Sub-
committee, Fisher said that “the
Act we operate under is really the
Act of 1909. There have been minor
revisions, and the codification of
the Act brought about just as I
came to the office, but there have
been no revisions of the funda-
mental provisions of the law,”

The several committees of the
American Bar Association and the
other associations concerned with
copyrights have urged a geneml
revision of the law for many years,
he added, but the Copyright Office
has taken the position that it was
engaged in a very difficult inter-
national problem of securing bet-
ter protection for American works
abroad.

“We gave the foreign situation
a priority,” the copyright register
added. Referring to the problem of
the proposals made with respect to

'the domestic American law, both

on the West Coast and New York,
he said: “We have persuaded
people submitting such amend-
ments to postpone them until there
could be a comprehensive revision,
We have now come to the point
where we should deal with m‘
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VOX JOX

By JUNF BUNDY

PROGRAMMING GIMMIX: Forest Hobbs, KDYL, Salt Lake
City, features a daily "Birth of a Nation” seg on his show, which
reports on births for the past 24 hours obtained from each of the four
local hospitals. A nurse on duty at each hospital reads the names
over the phone, and a recording of each report is aired over Hobbs'
program. . . . Ralph James, KM], Fresno, Calif., recently conducted
a baking contest (open to both men and women), with LP’s handed
out as prizes, and James garnering a savory collection of “entries” to
pass out around the station. ., . . George Fennell, WGUY, Bangor,
Me.. stirred up some local talent and m'.n:FE a lot of friends by inviting
anybody in town who wanted to be a disk jockey to drop by the station
and play deejay on his show. Fennell said the idea was sparked by
his memory of the days when he himself “would have given anythinE
E:lr a chance to spin 'em with some guy like Norm Prescott or Bo

ayton.”

MULTI-TALENTED SPINNERS: Art Ford, WNEW, New
York, produced and directed a full-length color movie which will
be released nationally by August 1. The film was produced by
Talent Investment Company in which Ford is a parimer. .
Another New York deejay, Big Joe Rosenfield Jr.,, WMGM,
branches out into the book business in the fall, with the publica-
tion by Doubleday of his autobiography tagged “The Happiest
Man in the World,” described by Doubleday as “a man's Tl
Cry Tomorrow”.” . . . On still another entertainment front, John
Keyes, WBOF, St. Louis, is going back to his first love—legit—

 as leading man of Theater-Go-Round for the season.

More than 4,000 boys and girls from 10 parochial and public
high schools in Northwest Detroit attended a five-hour variety show
sponsored by Northwest Youth, Ine., in Detroit this month. Robin
Seymour, WKMH, and Don McLeod, W]BK, emseed the record-talent
segment of the show, which featured Jaye P. Morgan, Ronnie Gaylord,
{Iackie FParis and others. . . . Dick Barrett, WTVB, Coldwater, Mich.,

as taken over a job as regional correspondent for the Battle Creek
Inquirer, in addition to his deejay duties at night, . . . Chuck Summers,
WOSA, Wausau, Wis., wonders if his program is unique, in that it is
sponsored by a dog food company, and Summers {as part of the show's
service to dog fanciers) sells, trades and gives away dogs on the pro-

gram,
(Continued on page 44)

DEALER DOINGS

By GARY KRAMER

CROCKETT WINDOW CONTEST: Hansen Publications, sole

selling agent for all Walt Disney Music Company and Wonderland
Music Company publications, is sponsoring a Davy Crockett Music
Window contest extending thru July 10, Dealers with winning windows
will receive U. S. Savings Bonds. Tving in with the Disney motion
picture, “The Ballad of Davy Crockett,” the contest rules require each
window to include a theater poster announcing the run of the film in the
local eity. Windows will be judged for originality and fullest coverage
of Davy Crockett music matﬁﬂ'js.

Star Record Procuts, New York, has added to its line a
loose-leaf catalog for record collectors in which they can write
down full details concerning all disks in their collections and
index them for ready reference., The “Standard” edition, which
retails for $2,49, has pages for the cataloging of 300 records
(600 sidec'; the “De Luxe” edition, at $3.98 retail, accommodates
a collection of 500 records (1,000 sides). An easel displaying the
two catalogs is available to dealers. Star has also come out with
a_five-compartment laminated hardwood record cabinet, avail-
nble in variety of finishes, that retails at $9.95. The cabinet
holds 60 LP disks,

Frances Gates, of Cates Village Music Shop, Oak Park, IIL., writes
to tell of the sucecess of the store’s open, self-service displays. Miss Gates
cautions, however, “Self-service is not the universal answer to mer-
chandising problems, particularly in a neighborhood shop, where peo-
ple expect the g-E’I‘S[IIlﬂ.] touch. Special ordering, remembering indi-
vidual tastes and the ability to come up with records for special pur-
poses can mean extra sales.”

%

) The Chicagoland Record Dealers Association will hold its
first annual picnic Sunday, July 10, in St. Charles, Ill. Sam

Alexander, head of the group, invites all area dealers to pack
their lunch and join the fun.

NEWS NOTES: The unexpected death on June 18 of Bill Ross, a
familiar figure in the pop record department at Homeyer's in Boston,
came as a shock to his friends there. . . . Eddy Haddad, veteran territory
band leader out of Omaha, opened his new record store, the Melody
Manor, in Omaha on June 11. . .. Darwin Burke, St, Paul retailer, has
opened his third downtown store. The new shop will be managed by

Paul Beyer. . . , Bob Davenport is now handling the northern territory
for Melody Sales, San Francisco. 4

" JUKE BOX WRAP-UP

Eastern truck strike hits juke box and record distributors. Three-
State truck driver walk-out ties up shipments of juke boxes and disks.
Overseas shipments also affected. Distribs absorbing increased costs
of shipping both jukes and disks.

Juke box exports sail ahead of last year’s pace by nearly
60 per cent. March totals hit just under $1 million, a 58 per
cent increase compared to the corresponding period last year.
France leads purchasers; Vénezuela and Canada follow.

Ceorge A. Miller, president of Music Operators of America, out-
lines MOA objectives to nation’s operators as part of current member-
ship drive. Urges operators support battle against anti-juke box
legislation in Congress and that they get behind National Juke Box
Music copyrighted song, “Stairway to the Moon,” by Sonny Graham,
Miss Juke Box of 1955.

Detroit firm launches tests to bring background music to
drive-ins. Firm ties in self-service phone speakers with con-
tinuous music for customers. Music toned to be heard only by
occupants of one car, removes previous argument that some
people might not want to listen to music at a drive-in. Plan to

isms and tape recorders.
For full details on these stories see Music Machines Department
on page B0,

‘KELLY'S BLUES'

Set Anthony

Tour to Hype
Cap Disking

HOLLYWOOD, June 25.-0Or-
chestra leader Ray Anthony will
kick off one of the heaviest band
tours in recent history come July
26 in a promotion co-ordinated to
hypo his upcoming Capitol release
of “Pete Kelly’s Blues,” title tune
of the Warner Bros. film of the
same name.

Anthony and his band are
scheduled to work six weeks of
one-nighters, a total of 42 dates in
all, with a heavy roster of TV and
radio appearances also included
in the schedule. Among those al-
ready lined up is the “Colgate
Comedy Houwr” on July 24 with
Jack Webb hosting, the Stan Ken-
tom CBS teleshow in New York, an
August 13 date on “America’s
Dance Bands,” summer replace-
ment for the “Jackie Gleason
Show,” in addition to “Juke Box

Jury” and “Sivietly Informal”
shots on the coast.
Band will make the tour wia

chartered plane, with Herm Saun-
ders, of Mark VII Musie, also leav-
ing here this week for a similar
tour of disk jockeys. Film features
three new tunes, “Pete Kelly’s
Blues,” “He Needs Me” and “Sing
a Rainbow,” all published by
Webb's firm,

Beth’em Cuts
LP’s at Bar

NEW YORK, June 25.—Bethle-

ing in jazz LP's, has signed an
exclusive deal with the Metropole,
midtown jazz bar, for a series of
“on location” jazz albums. The
series, Vol. I of which will be re-
leased next week, is called “Jazz
at the Metropole,” and it will fea-
ture a number of groups that ap-
ar on the famous bandstand be-
ind the bar, rotating sets from
mid-afternoon to early a.m.

In cutting the initial on-the-spot
sets, Bethlehem imported Enginﬁer
Rudy Van Gelder and NBC deejay
Al Collins, who acted as emsee
while the i‘lEleE.‘I‘lil‘lgS were taped.

Bethlehem's future LP jazz is-
sues will be exclusively 12-inch,
according to company execs, The
10-inch LPs in the line will re-
miin in active status, however, as
long as demand continues.

The Metropole, incidentally, was
the subject of a piece in Time
magazine, June 20 issue. Bethle-
hem intends to use this in exploita-
tion of its series,

Max Lichman,
Morris fo Pub
Tunes in Specs

NEW YORK, June 25.—Prach-
cally every big name TV comic has
his own musie publishing company
today, and now the trend is be-
coming evident behind the cam-
eras. At any rate, NBC-TV pro-
ducer Max Liebman and E. H.
Morris, publisher, are setting up a
special firm to publish scores for
the showman’s line-up of musical
spectaculars next season.

The new Liebman music firm
(licensed by the American Society
of Authors, Composers and Pub-
lishers) is directly tied to the sign-
ing by Morris of Carolyn Leigh.
The new company will publish
scores specially written by Miss
Leigh for Liebman’s TV specs, in-
cluding his initial fall entry,
“"Heidi.” Miss Leigh is writing one
original spec musical for Liebman,

while the rest will spotlight her
lyries set to public domain melo-

ies.

Altha Miss Leigh's new pact
with Morris is exclusive, she retains
the right to accept outside assign-
ments from other publishers in cer-
tain cases (e.g., a movie, Broadway
show, a specific lyric, etc.), Mor-
ris' new Liebman ﬁrm stands to do
well, in that the scores will not
only automatically pile up network

erformance credits, but will- also
renefit from NBC's new co-opera-

hem Becords, indie label EPEC‘i.ﬂ.]iI—! tive poticy with its affiliated label,

BRCA Victor, whereby the latter
company will record songs from
the specs by its top artists.

Mercury Drops
Label Colors

NEW YORK, June 25.—Mercury
Eecords is dropping the color line
on its country and western, and
rhythm and blues disks and effec-
tive immediately will issue all rec-
ords, regardless of category, under
its black pop label.

The move was prompted by re-
quests from distriEutnrs and field
men, and the fact that the trend
tor disks to break out in more than
one field is .fast making the de-
marcation label line between rec-
ord categories unnecessary, At
one time Mercury did issue all rec-
ords tinder its pop black label, but
later switched its c.f&w. and r.&b.
releases to colored labels,

KANDY KIDISKS

New Label
Ties Candy
To Records

NEW YORK, June 25.—A new
children's record line, Kandy Rec-
ords, combining nourishment with
entertainment, has been launched
by Wynings and Keen Enterprises,
headquartering in Pottstown, Pa.

The diskery is releasing two
packages initially, each of which
contains two transparent vinyl rec-
ords wrapped around cellophane
wrapped candy. One set contains
45 r.p.m. disks, and the other, with
different repertoire, contains 78
r.p.m, platters. They sell for 98
cents,

Joseph Wismer, who has the
Eatﬂnt pending on the gimmick,

a; been retained as promotion and
saies manager of the outfit. He's
lining up distribution via both nov-
elty and disk jobbers, as well as
chain stores. The line already has
been accepted by the Woolworth
chain,

Kandy’s actual recordings are
pressed from masters leased to the
outfit by RCA Victor, whose Cus-
tom Pressing Division produces the
disks. The repertoire includes older
Victor catalog items by such artists
as Kukla, Fran and Ollie, Paul
Wing and the Goldman Band.

Ding Dong" 45
Player by RCA

NEW YORK, June 25, — In a
move to make the sand-box set
more 43-conscious, the Radio Cor-
poration of America is bringing out
two new 45 playvers, specially de-
signed for pre-school-age children,
Poth models are endorsed by NBC-
TV’s Miss Frances of “Ding Dong
School” fame.

Both brightly colored sets carry
the “Ding Dong School’ bell and
pictures of Miss Frances, who will
use the players on her daily TV
program. Model 6]M25, retailing
at $14.95, is a new version of the
single-play Slide-O-Matic attach-
ment, set up so that a child needs
only to slide a record in a slot on
the front of the instrument and
then raise a metal "Play Bar.”

The “Ding Dong School’ auto-
matic 45 changer is a self-contlained
phono operating on two tubes and
a rectifier. It plays up to 14 45-
disks at one loading, and will
be nationally advertised at $39.95
in a special package including $5
worth of special RCA Victor "Ding
Dong School™ records. '

MUSIC AS WRITTEN

RALEICH TEAM BATS
OUT 7 STRAIGHT . ..

Raleigh Records continued to
lead Music League softball this
week by extending its victory string
to seven straight with a 144 vic-
tory over the team from the Ameri-
can Society of Composers, Authors
and Publishers. Other scores this
week were London 7T-ASCAP 4
Decea-Coral 15-Columbia 9. The
Dec-Rods won over Label “X” by
forfeit, Variety dropped out of the
league last week because game

times conflicted with working
hours,

KUKLAPOLITAN XMAS
ALBUM SET BY DECCA . ..

“Many Moons,” the special net-
work program aired by Burr Till-
strom’s “Kukla, Fran and Ollie"
show last Christmas, will become a
Christmas album put out by Decca
for release sometime in late No-
vember. Az in the television pres-
entation of the James Thurber
story, Tillstrom will riray all
eight characters. e “Many
Moons”™ story will take up one side
of a single long-plaving disk. The
other side will include Fran Alli-
son, the cast’'s leading lady, and
other “Kuklapolitan” players in a
number of Christmas songs and
hymns.

wwWw americanradiohistorv com

MARKS ACQUIRES R&B
‘THINGS I LOYE" . ..

Edward B, Marks Music made
its second major rhythm and blues
acquisition within two weeks when
the publishing Frm picked u
“Two Things -1 Love” this week
from Cash Songs, publishing wing
of the Cﬂﬂ_ﬂ'*bﬂﬁ{icr Cash diskery.
The tune, which showed Ffirst signs
in the original Cash waxing by zfﬂe
Voices, since has been covered by
the Cardinals on Atlantic and the
Gadabouts on Wing.

Previously, Marks professional
manager Amold Shaw had aec-

uired “Piddily Patter Patter” from
avoy Records’ publishing affiliate,

New York

Atlantic Records, predominately
a thythm and blues label, has
signed its first pop group, the Barry
Douglas Trio. The group’s first
waxing will be released this week.
The poll winning jazz alto sax star
Lee Komitz has been inked for a
series of LP’s by the same diskery.
. + . Stanley - Lewis Distributing
Company has been named West-
minster Record distrib for West-
chester County, Northern New Jer-
sey and several sections of New
York City. ... Elektra Records, the
folk music specialist label, is pre-
paring a plush package to com-
memorate Josh White's 25th vyear

in show business. It's thﬁluledl

for July 15 release and will include
most of the warbler’s familiar rep-
ertoire, with the addition of new,
timely verses.

Thrush Phyllis Branch, Tuxedo
artist, will open July 5 at the Black
Orchard, Chicago, for three weeks,
with two two-week options. . . .
Dave Miller, who signed the
Mulcays to a two-vear Essex disk
contract last week, already has
scheduled one of his de luxe dee-
jay tours for the group.... Larmy
Newton, manager of the Treat
diskery, has added a new label,
Scott. Newton intends to switch
his emphasis to pop wax from
r.&b. He has just :iiE:ed the
vml:;-alist Eﬂ:n Frede:%u e

elty an was plugging her
M-G-M “Teddy Bear™ disk this
week by handing out teddy bear
dolls to deejays. She also ap-
peared on Steve Allen's NBC-TV
show, Bill Silbert's NBC “National
Fan Club” show and others this
week, while next week she will
est on CBS’s “Woolworth Hour,”
isk Derby” and “Strike It Rich.”

Mercury’s Richard Hayman will
appear as a harmonica soloist at
Steel Pier, Atlantic City, for a week
beginning July 10, following which
he will %e a guest conductor of
the United States Navy Band July
18 and 21, then on Julius LaRosa's
CBS-TV show July 22,

“
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“THE NEW DANCE CRAZE

VOL. 1 EC 81124
VOL. 2 EC 81125
VOL. 3 EC 81126

Exiended Play Vols. 1, 2 and 3,

"FRED ASTAIRE'S CAVAL-
CADE OF DANCE,” on One 12-
Inch Long Play Record CRL 57008

Bring This Album fo Any Fred Aslaire Dance Studio for a Free Lesson

KINy:

As Featured on the Jackie Gleason TV Summer
Replacement Show, America’s Greatest Bands

. Saturday, June 25th

FRLD thTAIHE’S
i, AVALCADE, OF pANe 1:.

THREE O'CLOCK IN THE MORNING

CORAL 61403 78 rpm and 9-61403 45 rpm

PAUL:
WHITEMARN™®

vl |
e N Pl lllm- (T PP

FRED ASTAIRE'S MLl & Q&
CAVALCADE OF DANCE

st PAU L WHITEMAN

Watch Paul Whiteman as Master of Ceremonies on
America’s Greatest Bands, the Jackie Gleason Summer "M!lir
Replucement Show.

Palais Royal
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FOLK TALENT & TUNES

By BILL SACHS

Around the Horn

Bill Monroe and His Blue Grass Boys, Cowboy Copas, and
Dot and Smokey closed Sunday (26) with the “Grand Ole Opry”
Tent Show No. 1 at Lewiston, Me., when the management
dropped the “Opry” billing and brought in a new unit from
Station WWVYA, Wheeling, W. Va., made up of Buddy and
Marion Durham, and Dusty Owens and His Rodeo Boys, with
Donna Darlene. Show will continue on its original route thru
New England and the Canadian maritime provinces under the
management of Charles Webb and Carroll Green. Tenter has
changed its billing to “WWVA's World's Original Jamboree,”
and opened under that title at Mexico, Me., Monday (27).
Switch in show personnel and title climaxed a hassle between
the tenter management and WS5M execs. Ken Smith, who
formerly headed up WLW Promotions, Inc,, and now associated
with the tent show, made the deal for the new unit with
WWVA's Gene Johnson and Paul Myers. He is also bringing on
Lazy Jim Day. Billy Wehle, veteran tent show impresario, who
joined the tenter shortly after its opening five weeks ago to
handle the managerial reins, left two weeks ago. It is reported
that he plans to launch his own tenter featuring Bill Monroe and
his group.

Hank Snow and His "All-Star Jamboree,” with the Rainbow Ranch
Boys, Martha Carson and Her Country Gentlemen, Mother Maybelle
and the Carter Sisters, Jimmie Rodgers Snow, and the Davis Sisters,
take the road again July 3, opening at Duluth, Minn., and following
with Port Arthur, Ont,; Moorehead, Minn.; Fargo, N. D.; Sioux Falls,
S. D.; Scottsbluff, Neb.; Cheyenne, Wyo., and Denver. . . . Roy
Starkey has rejoined the talent staff of the Crosley Broadeasting
Corporation, Cincinnati, to handle the emsee reins of WLW's rudio
“Midwestern Hayride” show. Hugh Cherrv, who has been doubling as
emsee between the “Hayride” radio and TV wersions, will continue in
that capacity with the latter unit. Starkey, with WLW’s “Boone County
Jamboree™ back in 1941, in recent years has had his own programs on
WHAS-TV, Louisville, and WKRC-TV, Cincinnati.

Third Annual National Hillbilly Homecoming is slated for
Maryville, Tenn., July 4-9. According to Byron W. Cerkins,
director of the event, the purpose of the conclave is “to renew
friendships and preserve the customs and folklore of the moun-
tain people.” An ambitious program has been mapped for the
six-day shindig, Cerkins announces, including folk games and
dances, contests, parades, crafts and arts exhibits, and the like,
Among the performers skedded to participate are Mrs, Hank
Williams, Monica Lewis, Grace Creswell, Gene Wardell, Jimmy
Wakely, Coldie Hill, Chet Atkins, Homer and Jethro, George
Crise, Redd Stewart, and members of Tommy Covington's
Mountain Music School. Also occupying a spot on the program
will be Hal Boyle, Associated Press columnist, and Alec
Robertson, of the British Embassy,

Songwriter John Miller, who for some time has been handling the
bookings for Lonzo and Oscar, last week was officially made their
manager. In 1946, Miller wrote "Rainbow at Midnight,” recorded by
Emest Tubb. His most recent ditty is “Cold Tater Pie,” which has
been cut for Decea by Lonzo and Oscar. . . . Texas Bill Strength will
emsee the "Grand Ole Opry” package to be presented at Russwood
Ball Park, Memphis, July 4, sponsored by the local chapter of the
Cerebral Palsy Fund., Lineup will include Ernest Tubb, Faron Young,
the Wilburn Brothers, Coldie Hill, Marty Robbins, the Carter Sisters,
Rod Brasfield, Minnie Pearl and Sleepy-Eye John of WHHM, Elmer
Yates is handling the promotion and the advance sale is reported quite
hefty. Strength pulled a packed house to the Ritz Theater, Parkin,
Ark., June 14, with the result that he was held over the fﬂlinw:'n;c—;
night, (Continued on page 50)

RHYTHM-BLUES NOTES

= By BILL SIMON

The full edition of Lou Krefetz's “Top 10 Revue” is virtually set,
with all artists signed except for one top fem wocalist still to be
announced. The package will take off late in August, and will cover
the East, Midwest, South and Southwest. Last vear, it will be recalled,
the unit played 52 straight days. Shaw Artists, who books the show,
expects to equal that record this year, The arlists roster reads: The
Clovers, Joe Turner, the Five Keys, Bo Diddley, Bill Doggett, Gene
and Funice, Etta James and Her Peaches, Charlie and Ray, the Paul

Williams bund, emsee Al Jackson and the Dirake Trio. The last-named
group is a dance act.

Howard Lewis, one of the countn’s leading r.&b. talent
buyers, was in town all week huddling with the agencies. Lewis
promotes all thra Texas, Oklahoma, Louisiana and, most
recently, Florida. . . . Eddie Kleinbaum, manager of Cosnat Dis-
tributing’s Cleveland office, is recuperating from a major opera-
tion at the Lakeside Hospital there. He's expected back on the
job in just a few weeks.

Stan Pat, artists and repertoire chief for CGrand Records, has
signed the songwriter-thrush Eunice Davis to an exclusive diskin
contract. The chirp recorded previously for King, and her Gran
deal is for three years. Pat’s first productions for the label will be
released this week, They are both instrumentals—one by Lawrence
Peel and the Fil-a-Tones and the other by the Tri-Tones.

Tuxedo Records has signed the Kiser Singers, a gospel
group, This week the label is issuing the first new disk in several
months by Prof. Charles Taylor..., Don Robey, proprietor of
Peacock and Duke labels, is making a strong pitch to hypo
summer business by releasing three disks simultaneously by three
members of his 100 Per Cent Club. These would be the late
Johnny Ace, the Dixie Humming Birds and the Southern Tones,

According to Robey, he has never released a record by these
artists that wasn't a hat.

Leonard Chess, the Chess and Checker king, visited in New York
and Philadelphia last week. ... Groove Records has cut the first wax
with a new thrush, Lil McKenzie. “Run-a-long” has got a big preview
push by the New York deejays, and this tune, incidentally, is still
another from the prolific pens of Rose Marie McCoy nm{ Charlie
Singleton. This fabulous team has broken out in the pop field with
such waxings as the new Patti Page cover on “Piddily Patter Patter,”
Nat Cole’s “If I May™ and the Les Paul-Mary Ford “Cenuine Love,”
Miss McCoy, with another collaborator, also is responsible for the
Crew Cuts-Nappy Brown “Don't Be Angry.”

Col'bia in New
Burdette Pact

NEW YORK, June 25.—Colum-
bia Records has signed a new deal
with Silver-Burdette, educational
book publisher, for several new
series of music-educational records
based on 5-B book material. This

deal is a continuation of a project
initiated by S5-B and the diskery

four years ago, which resulted in
the production of the “New Music
Horizons™ and “More New Music
Horizoms™ series.

The new project, one of the
Jargest children’s educational un-
dertakings to date, will involve the
production of 60 records, or 10 rec-
ords for each school grade from
ong to six. The material, to be
issued simultaneously with the new
S5-B books in early 1956, will be
for “Activity and Singing.” Another
series, to follow after this one is
launched, will be a “Listening”
series, for music appreciation.

While Columbia will release
these disks thru its regular distrib-
utor-dealer network, the disks also
will be marketed by Silver-Bur-

dette directly to schools, along
with the books. All issues in these
series are pressed on T8 r.p.m.
disks exclusivelv.

The Silver-Burdette series are
roduced on disks by Columbia’s
hildren’s and Educational Depart-

ment topper, Hecky Krasnow, who
last month launched another edu-
cational children’s series with ap-
peal primarily for the retail store
trade. That was the “Now We
Know” song series, written by Lou
Singer and Hy Zaret.

Summer Facelifting

For H'wood Palladium

HOLLYWOOD, June 25.—The
Hollywood Palladium, the -only
dance palace in the West currently
operating on a weekly basis, will
undergo an extensive remodeling
program this summer, according to
Managing Director Sterling Way.

Frank Sylos will do the colo

schemes and decor.

‘destroy  the

Four Majors

® Continued from page 18

tised sales to protect himself from
what he termed as possible “fur-
ther inventory depreciation.”

Items taken from several major
catalogs will be advertised at
$2.13 per 12-inch LP, in some
cases more than half off the regu-
lar list, In a prepared statement,
Goody said in part:

“When a record manufacturer
demonstrates no further interest in
the merchandise he sells to a dealer
by manipulutinﬁ prices so as to

ealer’s  inventory
vilues and cause such dealer large

losses, it behooves the dealer to he | =g
alert to further depreciations in the | § ,

inventory of that particular rec-
ord producer.”

Coody singled out RCA Victor
for particular attention, claiming
that the diskery’s price reductions
of last January forced other manu-
tacturers to follow suit,

Victor that the new prices would
increase sales volume sufficiently
to offset the price cuts,

“To the wax dealer, who is sensi-
tive to signs of change far in ad-
vance of such machinations, let him
not hesitate to conduct his business
in the same wav with reference to
any particular manufacturer’s mer-
chandise, Self preservation is the
First law of nature.”

It's a Riot

® Continued from page 18

I]H-E firﬁt Eﬂ“. on ﬂ'IE fill'.l'l.._'i mﬂ'iﬂr - '_ g
ed to|#

vocal talent, and is e
issue disk versions of their con-
tributions. Meanwhile, Capitol,
with whom Webb is supposedly
close due to the success of his
“Dragnet” material there, has
prepped an EP and singles of the
ariginal Kelly songs as cut by Ray
Anthony's ork. (See other story
this issue.)

Columbia intends to link its "orig-
imal east” instrumental set sales-
wise with its current LP elick, the
“Love Me or Leave Me" cast pack-
age, for a big tandem pitch.

www americanradiohistorv com

He took |
issue with the position taken by

2 House Bills

® Continued from page 18

proposed that $35,500,000 be ap-
propriated for the fiscal year 1955.

Under the over-all plan there

would be provision for any State to
avail itselt of the benefits of the

federal plan. Such a State would |
designate a suitable agency for the |

administration of the project and
set forth the program and methods
whereby it would be carried out,
federal authoriies would approve
the State plan. It is estimated that |
the federal government would pay |
up to 50 per cent of the cost of a |
State project, Each State (once its
plan had bzen approved) would be |
entitled to an allotment not ex- |
ceeding $100,000 per fiscal vear to |
assist in the cost of projects.

Merit Awards |

The provision for awards of
merit, including cash prizes, would
be presented in annual ceremonies
by the President. In making the
awards, consideration would be
%iven recommendations submitted

y Federal, State and local gov-
ernments and by private organiza-
tions and individuals.

The Federal Advisory Commis-
sion on the Arts, a project which
has had the backing of the Ameri- |
can Federation of Musicians and |
talent wnions, would be created |
within the Department of Health, |
Education and Welfare. Consistin
of nine members, this body would |
consult with the secretary of state
in carrying out the cultural inter- |
change and other facets of the
Congressmen's proposals.

Decca Execs

® Continued from pace I8

Decca in 1952, he became a presi-
dent and director of Universal in |
1952 and that this had been im- |
posed upon Decca without stock- |
holders” approval and provides ad- |
vantages bevond reasonable com- |
pensabtion. |

The suit also attacks the April, |
1954, proxy fight and claims |
$300,000 was needlessly spent l:}l'i!
Rackmil’s behalf. This expense
was illegally- charged to Decca, |
according to Gold.

Directors named as defendants
include, in additon to Rackmil, |
Leonard Schneider, George F.|
Lloyd, Louis A. Buckner, Robert |
W. Lea, Harold I. Thorp, Samuel |
Yamin and Samuel H. Vallance. |

EVERYBODY LIKES...

S LGS musics INc. =

BREAKING WIDE OPEN
FOR A SMASH HIT

"EATIN’
GOOBER PEAS”

RUSTY DRAPER
MERCURY F70619

PURE MUSIC
B.M.1.

CLOCK”™

e Theme of MGM's
T “BLACKBOARD JUNGLE"

Recorded by BILL HALEY -
and his Comets, DECCA

“&1ill Geing. Strongl

MAMBO ROCK” .
~ MYERS MUSIC, INC. -

173 M. Vah 51, Phila., Pa

(8. BOLIVAR &

NEW RELEASES!

AMES BROS.
MERCI BEAUCOUP

RCA .VICTOR

TONY BENNETT
DON'T TELL ME WHY

COLUMBIA

TONI ARDEN
BEWARE

RCA VICTOR

KITTY KALLEN
FORGIVE ME

DECCA

BOURNE, INC.

136 W. 52 5¢., N. Y. C., N. Y.

ne of the Winners
at the San Remo
Music Festival of 1955

“CHEE
CHEE-00
CHEE’

Recorded by:
‘DEAN MARTIN ................Capikel
THE MARINERS ..............Columbia
THE JOWNSOM BROS. ........... London
DENNIS HALE ........cc00uuss. London
THE GAYLORDS .........0.... . Mercury

PERRY (OMO anu
JAYE P. MORGAN.........RCA Vider

srppards  llsted alphabetically by companies.

HILL & RANGE SONGS

SWEET AND
GENTLE

Fecordad by

ALAN DALE ...... Coral

GEORGIA GIBES Morcury

EARTHA KITT &
PEREZ PRADO..Victor

BARRY FRAMK .Seeco
LEW DOUGLAS .. Wina
MERV GRIFFIN with

CUGAT ORCH. Ceiumbia

Published by
PEER INTERNATIOMAL CORP.

A CUTIE

“TWO THINGS
| LOVE”

THE ORIGINAL
THE VOICES—Cash # 1011

— alse recorded by —

THE CADABOUTS—
Wing # 90008

THE CARDINALS—
Atlantic # 1067

CASH SONGS, B.M.l

music publishers

2610 5. Crenshaw Bilvd.
Log Angeles 16, Calif,
Republic 4-3074

From 20th Century-Fox's
"DADDY LONG LEGS™

SOMETHING'S
*“GOTTA '

1 GIVE

ROBBINS” MUSIC CORPORATION
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TWO BIG HITS WITH SALES ASSURANCE. .. TWO THAT '

ONLY ROSEMARY CLOONEY COULD SING! “GO ON BY" -
COMES FROM THE PEN OF STU HAMBLEN WHO WROTE
“THIS OLE HOUSE.” “SAILOR BOYS" IS A SORT OF JAPA-
NESE SEQUEL TO “COME ONA MY HOUSE.” THEY'RE BACK
ON ONE TERRIFIC RECORD FROM THE HOUSE OF HITS—

& Cylemibie.™ i 1.0

www americanradiohistorv com
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< Marion Marlove “A MAN.IN-A RAINCOAT” and “HEARTBEAT”

i Goa

SRR - s L Rosa “MAMA ROSK” and “DOMANY

ORDER!
- CADENCE DISTRIBUTORS

Alce Record Dist.
P60 Forbes 5t Pittshurgh, Pa.
{Brud Osercff)

Glenn Allen Ca.
1148 Unian Ave,, Mamphis, Tenn.
(Glenn Allan)

W. M. Amann
442 Baronne 5t., Mew Orleans, La.
{(Mr. Amann}

Bartos Soles

2214W, Morsheod 51, Charlotte, M. C.

(Mr, Phil Goldberg)

Big Stote Dist,
137 Glass 54., Dollas, Tex.
{Mr. Bill Emerson)

Codet Dist. Corp.
I784 Woodward Ave., Detrolt, Mich,
[(Mr. Horry Levin

Cosnal Dist, Corp.
415 Holsey 5i., Mewark 2, M. J,
[Mr. Elliot Bloine)

Daviz Solsi Ca.
1724 Arapahos 5t, Denver, Cola.
(Me. Dawis)

CLP 1000

Beryl Bocker
Trio

Eastern Record Dist., Inc.
777 Connecticut Blvd.
East Hartford, Conn,
(Mr. Dick Godlewski)

John Hareld Cae.
1618 M. Brood 5t., Philadelphia, Pa
(Mr. Horold Yoskin)
[(Mr. Lennie Bakliff)

Hit Record Dist.
1045 Central Ave., Cmcinnatl, Ohio
{Mr. I..Nathan)

Indiana Stote Dist, Ca.
1325 N. Copital, Indionapolia, tnd.
(Mr. Msl Harman)

Lisberman Music Ca.
257 Plymouth Ave., Marth
Minnsapolii, Minn,
(Mr. Walter Lippa)

M & § Distribulors
2009 5, Michigon Awe., Chicagse, I,
{Mr. Milt Salitone)

Molverma Dis. Cea,
A24 Wait 49 51, Hew York ML Y.
(Mr, Al Mirsch)

CLP 1001

“Tonal Expressions’

STOCK!

Don Shirlay

Meledy Dist. Corp.
B81 Main 51, Buffale 3, M. Y.
[Mr. Ed Lyons)

Music Service Co,
204 dih 51, Great Falls, Mant,

Music Suppliers of M. E
263 Huntinglon Ave,, Boston, Mass.
{Mr. Som Clark)
H.W. Temps
708 &h Ave., Morth
Seatile P, Wash,
{Mr. Ston Jaoffes) A

Oklohoma Recoard Co.
427 M.W. Second St
Oklahama City, Okla.
{Mr. Wm. Coldwell)

Ohia Record Co.
1737 Chattar Avs., Clevalond, Ohia
(Mr. Mathon Kulkin)

Fan Americon Dist.
3401 MW, 36th 5t, Miami, Fla.
(Mr. John Ofer)
[Mr. Morvin Liebar)

Robarts Recard Dist.
1722 Washington Ave., 5¢. Louis, Ma,
[(mr, Bob Housfater)

L |

Ccaooence

RECORDS
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CLP 1002

The Chordettes
“Close Harmeny'"

.........

et il

TLAYER PIAKC

A L SR

CLP 1003

J. Lawrence Cook
“Popular Favorites
on the Player Piana"

SELL!

| wi

Porter Jingles
® Continued from page 18

songwriters into their fold, This
wmii:, for instance, Rheingold
made a deal with Chappell to use
the country’s No. 1 best-seller,
“Cherry Pink and Apple Blossom
White,” in jingle form for its next
campaign, lﬂ'm brewery previously
uae:fﬂ' 'g!’arum Boy,” “There’ll Be
Some Changes Made,” “In the
Cood Old Summertime” and
“Gypsy in My Soul” as musical
commercials.

Ford, which ?I’E‘[ﬂ'r‘.‘i to have its
jingle versions of pop tunes cut by
the original artists, is readving a
Mills Brothers jingle based on “The
Whole Town's Talking About the
Jones Boy.” (E.g., "The Whole
Town's Talking About the Ford
Car,”) Past Ford jingles featured
new-lyric waxings by Rosemary
Clooney on “This Old House™ and
a Frankie Laine-Mitch Miller ver-
sion of “Hey, Joe.” .

BMI Limit

Right now only ASCAP writers

can efit from the jingle-per-
formance bonanza, since Broadeast
Music, Inc., doesn’t chalk up a
erformance credit on a song 1mn-
ess a full chorus is aired uninter-
rupted without an  announcer
pitching the sponsor’s product over
it. However, it is understood that
BMI may change this policy in a
move to put its members on an
equal jingle-credit  footing  with
ASCAP writers.

Meanwhile, the agencies are
having their own headaches, since
many jingle writers—heretofore
content to sell their musieal com-
mercials on a flat fee basis—are
now starting to think in terms of
percentages, as in the ASCAP pay-
off svystem.

Under ASCAP's newly revised
jingle pav-off regulations, credits

ﬁ be tabulated on a weekly ba-
sis, with the initial eredit for each
week equal to that which is allo-
cated for the highest accredited

erformance during that week,

ased on such standard Factors as
“commercial” or “sustaining” pro-

ram and time of dav., Nol more
than an additional 10 per cent will
be credited for additional use
within any five-hour period during
that week,

Schwartr Brothers
2921 12+h 5¢., M.E., Washingten, D. C.
{Mr. Harry Schwartz)

Leonard Smith, Inc,
1064 Broodway, Albany, M. Y,
{Mr. Leonord Smith)

Southland Dist, Ca,
dd) Edgawood Ave., 5.E
Atlanta, Ga.
[Mr. Howard C. Bell)

Etons Record Shop
728 Texas 5t., Shraveport, La.

Sunland Music Ce.
1310 5. New Hampihire
Loy Angeles, Calif,
{Mr. Gordon Walf)

Sunland Supply Coe.
1200 E. Mitsauri, El Pape, Tax,
{Mr. Wm. Shopire)

Unitad Music Sales
440 Sixth 5t., Son Franciwes, Calif.
{Mr. Roy Coen)

Unsitad Record Dist, Ca.

1902 Leeland Ave. Haouiton 3, Tax.
[Me, Steve Poncia)

Pop Album Recup-

® Continued from page 18

Only,” “Music to Make You Misty,”
“Music to Remember Her” and his
recently released “Lonesome Echo.”
Frank Sinatra was another of the
firm's most consistent artists with
both his albums since coming to
Capitol hitbing the charts. Latter
were “Swing Easy” and “Wee Small
Hours.”

Columbia ran a close third to
Capitol and RCA Victor in show-
ing with 10 albums on the charts,
with modern jazz pianist Dave Bru-
beck literally running awayv from
the Ffield with three albums, his
widely successful “Jazz CGoes to
College,” “Brubeck at Storyville”
and “Brubeck Time.”

Decea placed seven albums whila
Coral and London each had three
albums on the charts, followed by
M-C-M with two, and London and
Cadence with one each.

It is significant to note that Cap-
itol Records easily outdistanced all
competition in the EP album de-

artment in showing with 16 al-
ums on the charts, compared to
Victor, Decca and Columbia, all
of whom had eight packages listed.
Talent-wise it was a repeat of Clea-
son, and Sinatra for Capitol with
the firm’s series of “top hits™ al-
bums also accounting for a sizable
chunk of its sales.

Background or mood music
seems to have gained a solid foot-
hold in the pop album business
with packages such as those pro-
du by Cleason, Columbia’s I
Love Paris” and “Holidav in Rome™
2‘}' Michel LeCrand, and London’s

forts by Mantovani particularly
outstanding.

With the album business cur-
rently [Pfﬂdllﬂil'lg more than 40 per
cent of the disk industry velume, it
appears certain that the major com-
panies will continue to lean even
more heavily en covered wax than
heretofore. The often asked, “how
much can the public absorb?” ap-
pears to be somehow answering it-
self. The answer is plenty—and
chaneces are the record companies

will find ample material to oflce,
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| EW P E E Old Lonesome Times C. Smith 21382
J N OP RELEASES There She Goes 4-21382
g Pete Kelly's Blues Roy Heindorf and Vanin Tatle C. Smith 21317
1; | Never Knew the Warner Bros. 40533 More Than Anything Else in 4.21317
7 4 Orchestra the World
; | I've Got Four Big Brothers  The Four Lads and Wait A Little Longer Please,
i 5 Little Bit Cathy Johnson 40532 Jesus C. Smith 21368
E 1 , s e Works of the Lord 4-21368
- 3 1 let Us Be Sweethearts Agaoin Guy Mitchell 40531 The Best Mistake G. Morgan 21390
_ Song of the Dreamer Johnnie Ray 40528 e HRB-AO RN . k1390
L] I've Got So Many Million That's All Right M. Robbins 21351
4 Years ed  Gossip 4-21351
D e e e e e o R T o o, o | e e, e, e <
i Go On By Rosemary Clooney 40534
: i Sailor Boys Hove Talk to BEST-SELLING POP ALBUMS
- ! Me in English Week ending June 17, 1955* i
. | PR R T Love Me or Leave Me &
- | BEST-SELLING POP SINGLES D. Day CL710 B 5% B 2090
. | Love Paris
Week ending June 17, 19557 7y S— CL 555 B 441 B 442
Humming Bird F. Laine 40526 Walt Disney’s CL 666 C 516 C 517 ;
My Little One 4-40526 Dovy Crockett C 518 B 2031 B 2032 5
Il Never Stop Loving You  D. Day 40505 F. Parker & B. Ebsen B 2033 | |
Never Look Back 4-40505 Holiday in Rome CL 647 B 497 B 498 f
S
Blue Star F. Sonders 40508 s lggrand s B
My Love's A Gentle Man 4-40508 Brubeck Time CL 622 B 473 : }gﬁ
The Banjo's Back in T . K '
SRR B Jb AR S iy 49314 Arthur Godfrey Presents CL 629 B 491 C 491
Joe Joe Joe 4-40517 :
] N— ; - Carmel Quinn B 1961 [{
on't Tell Me Why . Bennett 40523
May | Never Love Agéli a-40523 | [ ] J?‘E E-::;El:kﬂnllege ,_ CL 6321 Ck ig;l l'-'l'- igg { s
Three for th:?.- Show H. James 40503 Music for Tired Lovers ;
The Great Lie 4-40503 W. Herman & E. Garner CL 651 B 503 2012 £t
Ballad of Davy Crockett F. Parker 40449 E Caught in the Act CL 646 B 495 B 496 E
] | Gave My Love 4-40449 V. Borge ' B 1962 -
Strange Lady in Town F. Laine 40457 All Time Fovorites by
Cool Water 4-40457 Harry James CL 655 B 117 B 2014
| Rockin’ and Yodelin' C. Johnson T Pl e e i e A A
Guilty Shadows 4-40464 MASTERWORKS BEST-SELLERS
Mot as a Stranger P. Faith 40512 Week ending llllll! 17, 1955*
The Fiddling Bullfighter 4-40512 I: Kismel
————————————————————————————————— Original Broadway Cast ML-4850 M-1100 A-1100
Strauss Waltzes _
NEW FOLK RELEASES Kostelanetz ML-4993
Everlasting Joy The Masters Family  21413-§ The Art of the Organ
Coming to Carry Me Home Biggs SL-219
Before | Met You Lester Flatt, Earl Scruggs Pajama Game
I'm Gonna Sleep With One and the Foggy Original Broadwoy Cast ML-4840  A-1098
Eye Open Mountain Boys 21412 ekl e
| JE“ E’“"'i C“JE Any More  The Tunesmiths 21411 :C?rr:ruunzduy—Philu. Orch. ML-4888 A-1103
Baby I'm Ready :
Parts of Call
Sﬂ-mﬂ'hﬂd‘,’fﬁ FUEI'IiT'I: J{I‘hl’lﬁ"f Bﬂlﬂd 21*24 ﬂrﬂ.srr:un:r-Philﬂl Gr;h_ ML-.-";E;
Carolina Waltz %
_________________________________ La Traviata :
Kostelanetz ML-4896 h
BEST-SELLING FOLK RECORDS :’ Archy and Mehitabel :
A i d = i
Week ending June 17, 1955* ‘;:E::;. Channing an ML-4963 A-1107 |
Sweet Little Miss Blue Eyes R. Price 21402 Gaite Parisienne/Les i
Let Me Talk to You 4-21402 Sylphides
*Based on Actual Sales Elj,lrh:::éihm Orchesra RLAE: TR "R
Marlene Dietrich at | &
the Cafe De Paris ML-4975 A-1115 A

g —r
g b R R T :

"

=
@ “'Columbla’* § T.M
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® (lassical Best Sellers
(All Categories)

Records are ranked in order ol their national sales strength
st the retall level, without regard to musical category or date
of release, as determined by a survey of classical dealers in all
key marken

1. OFFENBACH: GAITE PARISIENNE: MEYERBEER: LES

PATINEURS—Boston Pops Orchestra (Fiedler) .............
.................. FERETR—— - {oF, W T BT e )

2. blﬂUSSﬂRGSKY PICTURES AT AN EXHIBITION;

FRANK: PSYCHE-NBC Symphony Orchestra (Toscanini) ...
..... S e e e s s RGAS Wicter M 1838

3. RIMSKY-KORSAKOFF: SCHEHERAZADE—Philadelphia -Or-
chestra (Ormandy) . .Columbia ML 4888

4, hIENﬂELSEDHH "IDLIH EDNEEET{I TCHAIKOVSKY:

VIOLIN CONCERTO-Francescatti, New "York Philharmonic
(Mitropoulos) . .......cc0ceeesaerasees..Columbia ML 4985
THE ART OF THE ORGAN-E, Power Biggs.Columbia SL 219

THE FAMILY ALL TOGETHER - Boston Pops Orchestra
CREEEIORT oo o b A T RCA Victor LM 1879

BEETHOVEN: SYMPHONIES NOS. 1 AND 9-NBC Sym-
phony (Toseanini) ... .. .RCA Victor LM 6009

h[E]"'Iﬂ'I'I'I: THE SA]HT ﬂF EI..EEUEEE STREET—Original
7 R R s dJ e victor LM Eﬂﬂﬂ

RESPIGHI: 'P[NES OF ROME; FOUNTAINS OF RCME—-

NBC Symphony (Toscanini) ............. RCA Victor LM 1768

10. RACHMANINOFF: PIANO CONCERTO NO. 2—Pennario,
- 8t. Louis Symphony (Golschmann) ............ Capitol P 8302

11. IBERT: ESEALES RAVEL: BOLERO; LA VALSE: PA-

VANE; DEBUSSY: CLAIR DE LUNE; CHABRIER: ES-
PANA—Philadelphia Orchestra (Ormandy) . .Columbia ML 4983

12. RESPHICHI: ROMAN FESTIVALS; CHURCH WINDOWS

S pw

-

F-"F

—Minneapolis Symphony (Dorati) .......... Mercury MG 50046
13. VERDI: LA TRAVIATA-Tebaldi, St. Cecilia Academy Or-
chestra (Molinari-Pradelli) ...... .. oo London LLA 26

14. ROSA PONSELLE SINGS TODAY ......RCA Victor L 1889
15. CALLAS PORTRAYS PUCCINI HEROINES ... .Angel 35195
16. TCHAIKOVSKY: SWAN LAKE—Minneapolis Symphony (Do-

R T e e e e Mercury OL 3-103
17. BRAHMS: VIOLIN CONCERTO-—Milstein, Pittsburgh Sym-

phony (Steinberg) ......ociiieiiiiiiaiiiians Capitol P 8271
18, CHOPIN: PIANO CONCERTO NO, 2; SAINT-SAENS: PI-

ANO CONCERTO NO. 4—Brailowsky, Boston Symphony

8 T R —— RCA Victor LM 1871
19, J. STRAUSS: WALTZES—Kostelanetz Orchestra ....... un

............................ .Columbia ML 4"!93
20. SAINT-SAENS: SYMPHONY NO. 3—-NBC Symphony (T

CRTARE] s e e e RCA 'tPE'tl}T LM lﬂTll

JUST THE
GREATEST NEW
GAL SINGING
SENSATION ON
THE MUSICAL

* Reviews and Ratings
: ‘of New Popular Albums

| | TODAY'S HITS .....coccvvnnnnnnansssnstd
£ Charlle Spivak Ork (I-EF} h:
Camden CAE Ml
Latesi addition 1o the T9-cent serics DON ELLIDTT

may not hold the most towering cur- DOLUBLES IN BRASS .....coc0eueues ™
SCEN E TOD AY rent hits, but the material Is certainly {1-10")
ke | popular enough to stimulate good Vanguard VRS R106
- 22 i e sales action, Included are “Learnin® This is one of the best examples to

the Blues,” "I'll MNever Stop Loving
You," “A Blossom Fell' and “Some-
thing's Goita Give.” Yocals are sup-
plied knowingly by the Honey
Dreamers and Audrey Morris,

date of the remarkable Don  ElLott
talent. He's presented bere in a free-
swinging date, without coafining ar-
rangemernts, assisted only by pdanist
Ellia Larkins, bass and drums. Elliott

himself romps thru chorus afier cho-

HIGHLIGHTS FROM “S0UTH s on  (rumpet, mellophone and
PACIFIC" AND “SHOW BDAT” ....T3 vibes, and is uniformly fine on all
The M-G-M Ork; Robert Ashley, Cond The Larkins-Elliott collaboration b
(1=10"") espoclally good on  ballads, whils
M-G-M E 256 Ellioti carries ihe major burden on

M-G-M has as many—il nol more— the swingers, MNo tricks here, but

phow music packages azx any other solid, listenoble stuff for @ wide range
label. This LP features Robert of tasics, vecring from right of center
Russell Bennett’s symphonic arrange- over toward “progressive.’”

ment of the great Hodgers and Hame-
merstein it “Sowoth  Pacific” and

H H i LENNIE NIEHAUS YOL. 3
SIH in Rosario Bourdon's symphonic  ar-
g g rangement of Jerome Kern's memora- mﬁn;‘ﬂ“' W & vrorsernrranreey L
ble “"Show Boat™ score. Bennett or- x

chestrated the Broadway presentation Contemporary C 3503
of “Scuth Pacific and his familinrity This is an excellent example of the
with the work is reflected in the ex- West Coast School in its finest fettle.
cellent Instrumental version presented Michaus, now a festured member of
in this package. Hoth show scores the Stan Kenton band, Is certuinly a
have tremendous appeal for disk cos- comer on the allo sax, combining as
tomers, and dealers should do well he docs the fluency and ferlity of a
with the album. Buyers should also leading Charlie Parker disciple with a
be interested in Ashlev's LP, [eatur- full-bodied, warm tone and intensity
ing Bennetts symphonic versions of ol ﬂl"""l’l":“'ﬁ““' He also writes very
llljnm.:lr and B-:'!Iq“' W ey ME H.I.El." weil, 3 Ihese nre t!"plﬂl f‘l'l'l'lph:‘l..
and “Oklahomu!" Michaus' collaborators here  inclode
' such marketable names as Jim Giuf-
FISK JUBILEE SINGERS ............. 7] fre, Shelly Manne, Bob Encvoldsen,
John W. Work, Director (1-127) eic. I's scholarly, but swingin', and
Folkways FP 72 ﬁl.h:ilgm deserves dealers’ recommens

(159

For big chorus renditfons of spirit-
vals, one would have to seek far to

) come across a group that performs | COUNT BASIE .....covivvnsninninnnns T
with the tradition, vocal beauty and {1-12")
sincerity of this talented crew. They RCA Victor LPM-1112
appear widely in conceris and there This “Collectors lssue™ features 12
; Is lkely to be a lively demand for instrumentals—eight of which have
. this disk in many out-of-the-way never before been released—recorded
by Count Basie in 1947, "49 and "50.

places. Sales should be well ghove the |
avernge for this type of disk mer- The Basic band was by no means at

chundise. its peak during that period, but_for-

tunutely even the Count's second-best

cf w - FOLKSONGS OF efforts are superior in quality (o
FOUR CONTINENTS ......coccnee.. 67 many of the top offerings of others.

The Song Swappers (1-10"") Basie's exciting brand of polished swing

Folkways FP 911 is represented In waried form, with
The Song Swappers are & RIOUR full band sides, small band sides,
! assembled by folklorist Pete Seeger, Hazie at the organ (“Hazie’s HRase-

which makes up for the lack of ment'} and one gide, “Lopin'," fea-
trained voices with sincerity of sound turing only Ronald "Washingion's
an appealing program of ditties from "baritone sax and thythm, In view of
severnl countries, sung in Enplish or the mew material, this LP should be &

/ the language of origin, as required must lor Hasie fans.
Banjo accompaniment belps sel the

20 47—6' 65 authentic tone. Collectors of folk |LIONEL HAMPTON .........covinunnn 75

wnx should be a pushover for this (1=12")
sel if made aware of its availability. Contemporary C 3502

This handsomely packaged LP wos
recorded In Paris in 1953 under the

ERICH KUNZE SINGS

VIENNESE SONGS .......cc000000:. 63 supervision of Huoghes  Panassie,

. . _ (1-10"") preay of the Hot Club of France and

f Angel ANG 64021 in the presence of an enthusiastle

: ] This is popular Viennese fare, rather studio  sudlence of Euwropean music

I ‘ than the world-renowned operetta ex- critics,” thus accounting for cheers o=

; : ' cerplts. Kunz is n pop simger here, -tﬂ:ilirn“r Ihr.!ﬂﬂ:h:n the Elm:lngrwnd.

nd the k hould d {1 quentily, recordings were

FIRST IN.RECORDED MUSIC ‘ e o gl e et o awartied the Girand Prix. Ts Disqiie,
hoods. (Continued on _page 30)
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THIS
ONE’S
ALREADY
ON THE
CHARTS!

NOW

another great movie tie-in from

ey e il e e e

CL 690 e . : O TR A

]
C o l u m b I a MUSIC FROM = . : | u;:]é:mérn

JACK WEBB'S

MARK VI LTD. PRODUCTION

Jack Webb’s Pete Kelly’s
Blues is truly an out-

standing motion picture!

For Dealers it means
another fast-selling

movie tie-in album. Your
customers will clamor
for this exciting musical
score as recorded for
Columbia by artists who
perform in the film.

It's another big, big CL-500 Release!

COLUMBIA © RECORDS

B Caluebie ™ B P T M,
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R il i - il i il il | Al ] o e o i el i

i e g W - <= il - =

o o e a a m ) w aesl c c e o c coil: ] o gl i . — g ] — il =i i -l i i = = = =i W <l i - - ——


www.americanradiohistory.com

MUSIC-RADIO

THE BILLBOARD

JULY 2, 1955

SEECO
#4161
45/4161

BARRY
FRANK

SEECO RECORDS

S. Bolivar and his Orchestra

The Industries Leader in Lotin American Music

USE THE BEST—USE THE ORIGINAL
LTI
DIST. CORP.

(rentle”

(Cha Cha Cha Rhythm)

JULY 23

AD DEADLINE

JULY 14

« + « and low, weekly ad rates apply

Metopera Sets

® Continued frem page 16

ol its project. Most of these artists
are under exclusive recording con-
tract to London and RCA Victor
Records. It is expected, tho, that
as contracts expire t may make a
strong pitch for "names,” basing its
bid on the lure of high royalty
payvments from heavy record sales.
Some o: the B-O-M-C disks have
geeld over the 100,000 mark.
Meanwhile, B-O-M-C's estab-
Yished disk operation is. planning
the early release of its second mas-
ter leased for elub use from Angel
Records. Again, the disk to be is-
sted for mail order will be an
item introduced for dealer sale
neny months ago. The second
Angel platter contains some Bee-
thoven overtures. A third Angel
side will be released by B-O-M-C
betore the end of this year.

Columbia Wins

® Continued from page 16

the Recoton Corporation (The Bill-
board, April 30), Recoton, a lead-
ing needle manufacturer, had
moved for a temporary injunction
Enﬂiﬂfg trial to enjoin Columbia
me dumping” Recoton needles
. buught up trom Columbia distribs.
The latter allegedly had been
forced to give up handling Recoton
s Al orce Columbia entered the needle
business wiih its own line. The
Court denied this moton.
Col. Needles

Columbia’s needle line, manu-
factured by Electrovox, was
launched in June, 1954, Recoton
has charged that 18 Recoton dis-
tribs, who were also Columbia
aistribs, were ordered by give up

Hecoton or lose their Columbia
| cisk franchises. Columbia alleg-
edly bought up more than $70,000
worth of Recoton stock at that
time and dumped same, so that
deilers were able to purchase them
a: less than distributors’ prices.

Columbia, in fighting the tem-
porary injunction move, produced
affidavits from dealers and dis-
tribs in which they cite Recoton
for similar acts in the past.

Hew York 23, N Y.

your TALENT, RECORDS, SONGS and
RECORDING and PLAYING EQUIPMENT

Distributed to entire Con-

vention aftendance . . .
plus 50,000 weekly buyers

Packed with feature articles
and lists that keep it alive
for monthsl!

Annval Record-Phono
Dealer Survey — Complete
Results

Special Merchandising Kit
mailing to 2,000 select,
top-volume dealers—Write
for complete details nowl

— —

Write or coll your nearest Billboard

man right owey . « «
Dan Calling

1564 Broadway
Hew York 36
Plaza 7-2800

Cliff Strom
{88 W. Randolph SI.
Chicago |
CEnfral 6-8761
Ralph Wuesl
2160 Patlersen Sl
Cincinnatl 22
DUnbar 1-6450

Bob MeCl
6000 Sunset B

Hollywood 28
HOllywood 9-5831

Frank Joerling
390 Arcade Bldg.
§t. Louis 1
(Hestnut 1-0443

Billboard
NAMM SERVICENTER
BOOTH 1

Palmer House, Chicago
DEarborn 2-0627

Call this number to reach our
official message and peging
center—right on the Convention

floor
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® Reviews and Ratings
of New Popular Albums

HEIFETZ PLAYS: SELECTIONS BY
CLUCH, RIMSKY-KORSAKOFF, G-
DOWSKY, DVORAK, BRAHMS, ETC.
(1-12""}—Dbecca DL 9780 ......conmeusT1
Of the geveral LP transfers Decca hns

issued of old Heifetz masters, this

should have the most appeal. Agaln 0t

mixes classical with semi-pop items for a

varled pot-pourri of typical encores, but

the sound here Is several notches above
the earlier entries. There arg 17 pieces in
all. A strong disk for fiddle fanciers

BARTOEK: VIOLIN SOMATA ND. X
RAVEL: VIOLIN SOMATA (1-12"—
Hafael Druian, Violing John Simms,
Piano. Mercury MG B0OO .......... ]
Mercury here launches its new RO0D

Series with more than a measure of dis-

tinction. Im Drulan, concerimaster of the

Minneapolis Symphony, i bas & wiolintst

of uncommon merit who shows himseld

much at home n the modern idiom, han-
dling these difficalt works with conviction

if not always wiih inspiration. He has a

beautiful tone and the balance between

his fiddle and the able collaborator ot
the piano Is ouistandingly accomplished
by the label. If this is a typical example
of disks to come outl on the series, (oture
additions will be awaited with Impatience
by chamber music collectors. Most, inci-
denitally, will rate these waxings the most
satisiying of the works in the LP catalog

FRENCH SONGS (1-12"—Nan Merr
mun, Soprano; Gerald Moore, Fiano.
Angel AT ucciiiiisssnnrsarnanras i)
Among discerning vocal collectors Nan

Merriman has a deservedly high reputa-

tion, much enhanced recently by wirtueg

of her set ol Spanish songs for Angel

Here s a fine companion effort, group-

ing, as . does, works by Debussy,

Bachelet, Foure, Chausson, Duparc and

Bizet. Oustanding vocalism, wonderfully

recorded, it should sell well o the andi-

ence atmecd at in both Angel's standard

($3.48) and factory-sealed (54.98) packs.

At the former price it will be recognized

s & “must™ bargain by connolsscurs.

CRANADDS: GOYESCAS SUITE,
PART 1 (1-13"—Alicin de Larrocha,
Plano, Decca DL 9779 ... ...ovvvee..1d
This work is nol uprepresented on LP,

butl its exotic tunes and rhyihms seem

wonderfully captured and  projecied by
this talented pianist here in 8 fine-sound-
ing disk. Too, Deccn has packaged It at-
tractively with a CGoyva painting repro-
duced im full eolor on the cover. And
buyers of the disk may acquire a copy
guitable for framing from the label for
an additional 20 cents. Truveling an ap-
proprintely  well-worn  coupling  path,

Decca has rounded owl the set with “El

Pelele,” composed fo open ithe operatic

version af “Goyescas."

MOZART: STRING DUARTET NO. 15
IN D MINOR: SCHUBERT: STRING
QUARTET NO. 14 IN D MINOR
“DEATH AND THE MAIDEN"™)
(1-12""}—Muosieal Arts Quariel. Vans
mrdm‘“ ¢+ I FFEFgrEn
This release is a high point among

recent chamber music isswes, and should

sell well for the classification. The Schu-
bert, one of his richly best-known chambeg
works, peis a richiy romantic performs
ance, and the graceful Mozart work Is
read with thoroly satisfactory Mozartian
style, The recording lisell 5 one of the
strongesi selling foctors: live, resonant,
but [ntimate, %o that the guariet sounds -
like a quartet. An added feature Is
economy, Most of the competitive vers
sions, some of which are formidable, have

the Schubert occupying both sides of a

12-inch disk, while this one offers It

complete on one face, with the Mozart
as a bonus,

HAYDN: SYMPHONY NO. %1 (OX-
FORD); BEETHOVEN: OVERTURES
=LENORE NO. 3, CARIOLAN, PRD-
METHEUS (1-12"}—Royal Orchesira,
Copenhagen; Philharomia Orchestra; Mi-
colal Malko, Cond. RECA Yiclor LBC
lm FEE SR AR R R R R I EE RN
Some of the most satisfving interpreta-

tions of standerd orchesiral works have
been modestly introduced on this $1.98
Inbel, and here is another one. The
coupling is unigue, but still manages O
group together selections of proven and
long popularity, Good, solid music-
making n a set that could be offered
without hesitation to beginning collectors,
as well as those of experience looking for
the reperioire,

MAHLER: SYMPHONY ™NO. 1 (1127 )=
Mioneapolis Symphony; DHmliri Mitro-
poulos, Cond. Entre RL M0 .......
In the pre-LP days, this fecording come

manded high respect.  Mitropoulos' care-
fully prepared interpretation of the great
Mahler 1st had warmth, dignity and
scholarship. While the sound is thin,
despite improvements made in the process
of transfer, @1 sull represenis a bargain
for those not willing 1o pay $5.95 for the
delinitive Bruno Waller version.

MUSIC OF PURCELL (1-13"j—Alfred
Deller, Counier-Tenor; Gostavy  Leon-
hardi, Haorpsichord. Yanguard BG 547, .65
True connoisseur malecial thizs, Deller’s

high voice (he, in effect is a male alto)

negolinting six charming Purcell songs
with stvlistic accuracy. Rounding oul the
program are some Purcell instrimental
selections as well as one each by Matthew

Locke and John Jenkins plaved dn 1Tih

ceptury. instruments. This I8 Vanguard's

second recent LP featuring Deller,

® Reviews and Ratings of
New C(lassical Releases
® Confinued from page 28

adage about the infallibility of French-
men, 50,000,000 or otherwise. As
always Hampton 8 masterful. His
warm, tasteful swing stylings are
particularly outstanding on & moving
interpretation of *1 Only Have Eyes
for You." With the exception of
“Eyes,” all of the selections are
Hamptom originals,

THE NAT PIERCE BANDSTAND
(1-10")
Vanguard VRS 8017

This collection offers a particularly
puccesaful attempt to blend the idioms
of Count Basie and Woody Herman.
Most of the hornmen and pianist
arranger MNat Pierce are of have been
pssociated with Herman, while the
thythm section of Jones, Green and
Pape iz Basie's original wvnit. The
beat i3 relaxed and forceful, the
lempos lay Just right, and the solos
and ensemble figures have a sanguine,
modern sound.,  Particularly good
golos are by trumpeter Doug Mettome
gnd trombonist Urbie Green. The
presence of the soloists, especially
when muled, could be sironger, but (f
pne  listens hard, the resulis are
gratifying.

sannaTh

JOHN GORDY'S RAGTIME

{1-127)

RCA Vicior LPM 1060
Gordy's  essentinlly rogtime  band
boasis 3 fuba, alio sax, banjo, drums
and the leader's old-timey pilano. The
material 5 all danceable in an atirac-
tive comball way and coold sell 1o
country music fans a3 well as to the
usual hooky tonk fanciers. Good,
flavorsome tune collection includes
guch as "Bill Bailey,” "“Bye Bye
Blackbird,” “Tip Toe Through the
Tulips,” eite. It's Crazy Ouo plus
instruments,

PIAND.. T4

BLUE FLAME

Woody Herman Ork (1-10)
M-G-M E 234

This collection of Herman band sides
dates from 1951, just as the big
swinging crew was making the transi-
tion Trom the fomous “Four Broth-
grs” singe bo the now rampant Third
Herd., Consequenily, the unssitled
stylistic condition, whereln wirtually
every arcangement is by & dilferem
cleffer—all fine, however, and Includ-
ing Ralph Burns, Gene Raoland, Tiny
Kahn, etec. The sololsts who are best
known today include Don Fagerquist
{now with Les Brown), Urble Green,
Doug Mettome and Woody himself,
The sei should have lpm:il] Impﬂl‘-
fance to Hermon collectors, tho it's
unlikely to prove one of his more
potent sellers.

........ ll'llillll'ill'llllllq‘

Barbara Lea; Billy Taylor and Trio;

Johnoy Windhurst, Trumpet (1-10)

Riverside RLF 2518
A Woman in Love™ [§ an excellent
package of artfully wundersiated
thrushing by Barbara Lea, &8 young
canary with a warm relaxed wvocal
Btyle and a tender way with a love
song. In ndditionm 1o Miss Lea's
appealing vocal presence, the LP i3
conhanced by one of the most asieful
backing jobs of the season, with
that fine jarz pianist Bllly Tayvlor and
trumpeler Johnny Windhurst particu-
lar standouts. The tiile of the album
and fts effective cover should abo
prové a sales-plus, Oldles, sung with
sweet simplicity by Miss Lea, include
“Come Rain or Come Shine,” “Love
Is Here to Stay.” and—perhaps the
mast listenable of all, “A Woman
Alone With the Blues."™

wEDEY™ COLE AND

HIE ALL STARS ....cosucsssascnsss b

(1-EP)

M-G-M X 1148
From the jarz standpoint and even
that of oame wvalue, this EP f[ails (o
gtack up ns on  entity in today's
highly competitive morket. Some good
gpots are provided by Jonah Jooes®
trumpet, tho he negates the good
effect with his vocals

Rhythm & Blues

JUMP MAN JUMP
Piano Ked (1-EF)
Gropve EGA-]

Here's one of the first EP's put out
by the revived Groove label, and it
wiscly features the stromg-selling tiile
tune, In addition to three others
which amply display Piano Red's
driving styls, mized with equal parts
of humor, brighiness and rhythmic
tmpulse. A pood item for the infant
r.&b. package indusiry and juke ops
looking for exciting EP wax

Country & Western

HANK SNOW'S

cﬂ”m"f Gmﬂ SR RSB ERREEARNERS

(1-12")

RCA Vicior LPM 3267
As far as LP merchandise goes (his
should be a big one in the country
market, and {t should sell for a long
time. The material is mostly standard
and figures 10 have the siaying power
of good Instrumental wax., Here
Snow and His Rainbow Ranch Boys
turn im  appealing readings of
“Twelfth Street Rag,” "Vaya Con
Dios,”™ “Wabazh Blues," “Sweet
Marie” and four others of near equal
eppenl. The disk could also leap ihe
c.&w, barrier and sell okay in the
pop market, while giving deejays of
both categories good spin material

n

.1
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THE BILLBOARD

JULY 2, 1955

RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

€ Chart Comments

The remarkable come-back of
Bill Halev’s “Rock Around the
Clock” continues this week, with
the disk showing up in the top 10
on all three pop charts and two
(retail and juke) rhythm and blues
charts. The record (which hit the
charts a vear ago but never made
the top spot) moved into the num-
ber two seg on the best selling
retail pop list this week, and looks
very muck as tho it could hit
number one shortly.

The trend for incie labels to
move in more and more on the
pop lield is in striking evidence
this week, with 13 labels repre-
sented in the top 25 best sellers.
Capitol has four (three in the top
five); Mercury, four; Decca, four;
Victor, two; Coral, two; Epic, two,
and Columbia, Cadence, Unique,
M-G-M, “X,)” Media, and Kapp,
one each. The only new record
on the pop chart is Alan Dale’s
“Sweet and Gentle,” which jumped
up almost 10 places to number 17
this week. Oldest record on the
chart is Bill Hayes’ “Ballad of
Davy Crockett.”

No new records appeared on the
country and western charts this
week, and only one newcomer—
Ray Charles’ “Fool for You"-
showed up in the top 10 r.&b.
retail sellers.

Two new LP’s showed up on the
best selling elassical charts—"Rosa
Ponselle Sings Today,” featuring
arias and folk songs recorded re-
cently by the opera star who
retired 17 years ago at the height
of her fame, and Brailowsky's
Chopin's “Second Piano Concerto™
and Saint-Saens’ “Fourth Piano
Concerto,”

® Best Selling
Sheet Music

Toenes nre ranked n order of their cur-
rent mational selling importance at the
sheel music jobber level

Weeka

Week Last om
This Week Chanrl
1. Unchained Melody... 1 12

Frank

2. Cherry Pink and Apple
Blossom White..... 3 13

Chuppell

3. Ballad of Davy
Crockett ....co00:0. 2 17
Wonderland

4. Melody of Love...... 4 25

Sshapiro-Bernstein

4. Honey Babe,........ 6 4

Witmark

6. Something's Gotta Give 8 5
Kobhhing

9. Learnin’ the Blues.... 9 3
Barton

8. Rock Around the Clock 7 2
Myers

9. Hey, Mr. Banjo.......13 5
% ELE

10. Alabama Jubilee...... - 1

Remick

11. Blossom Fell. . ....... 5 7

Shapiro-Hernsiein

12, It's a Sin to Tell a Lie. 14 3

HBregmaon, Vocoo & Conn

13. Hard to Get.,........153 2

Witmark

13- Heari +tf--qritrt-||l“ T
Frank

15. Dance With Me Henry 12 11
Modcr

The Nation'’s Top Tunes

For survey week ending June 22

This
Week

Weeln
Las: o
Week Charnl

1. Unchained Melody

By Hy Zaret and Alex Mortb—Published by Frank ASCAM

BEST SELLING RECORDS: L. Baxier, Cap 3055; A. Hibbler, Dec 19441; R. Hamilion, Epic 9102,
OTHER RECORDS AVAILABLE: C. Atkins. Vic 20-8018: D. Cornell, Coral &1407: Crew Cuts,
Mercury 70598; L. Holmes. M-G-M 11962: Liberace, Co! 404535; G. Lombardo, Dec 29509; L.
Loveit, Atlantic 1058; 1. Valli, Vie X0-5078.

ELECTRICAL TRANSCRIPTION: Russ Carlyie, Standard

1 13

2. Cherry Pink and Apple Blossom White 2 15
By Lowiguy and Mack David—Published by Chappell (ASCAP)Y
BEST SELLING RECORDS: P Prado, Vie 20-5065: A Dale, Coral 61373, OTHER RECORDS
AYAILABLE: G. Auld. Coral 61381; X, Cugat, Col 40474; G. Gibbs, Mercory 3687, G. Lom-
bardo, Diec 29510; C, Lord, M-G-M 11041; T, Puenie, Tico 256; V. Young, Dec 29387,
ELECTRICAL TRANSCRIPTION: Harry Bluesione, Standard.
3. Roek Around the Cloek 6 6
By Jimmy DeKnight and Masy Freednun—Published by Myers (ASCAP)
REST SELLING RECORD: B. Haley, Dec 29124, OTHER RECORDS AVAILABLE: 5. Doe,
Arcade 123; C. Wilcox, M-G-M 12028,
F
4. Learnin®’ the Blues > 7
By Dolores Vicki Silvers—Published by Barton (ASCAP)
BEST SELLING RECORD: F. Sinatra, Cap 3102, OTHER RECORDS AVAILABLE: R. Anthony,
Cap 3147; Belmonte Ork., Col 40315; J, Desmond, Coral 61436,
a. Blossom Fell 4 38
By Howard Barnes, Harold Comelius & Dominle John—Published by Shapiro-Bernstein (ASCAP)
BEST SELLING RECORD: Nat {King) Cole, Cap 3095, OTHER RECORDS AVAILABLE; V.
Barrett, London 1566; D, Yalentine, London 1554,
ELECTRICAL TRANSCRIFTION: George Cook Sextet, Standard.
6. Something’s Gotia Give g 5
By Johonny Mercer—Published by Robbins (ASCAP)
BEST SELLING RECORDS: McoGuire Sisters, Coral 61423; 5. Davis Jr., Dec 19484, OTHER
RECORDS AVAILABLE: E. Anthony, Cap 3096; F. Astaire, Vic 20-6140; L. Brown, Coral 61425,
7. Honey Babe 2 9
By Paul Francls Websier & Max Steiner—Published by Wilmark (ASCAP)
BEST SELLING RECORD: A, Mooney, M-G-M 11900, OTHER RECORD AYAILABLE: Sauter-
Finegan. Vie 20-602%5
ELECTRICAL TRANSCRIPTION: George Cook Sexiet, Standard.
8. Dance With Me, Henry 6 14
By Jules Taub, Joel Josea and Sam Ling—Published by Modern (BMI)
BEST SELLING RECORDS: G. Gibbs, Mercury T0572; E. James, Modern 947. OTHER RECORDS
AVAILABLE: Leslic Sisters, Marble 102; L. Monte, Vic 20-6072; Ramblin’® Tommy Scoll, Four
Star 107; Three Rays, Coral 70572; L. Winter, Crown 142,
ELECTRICAL TRANSCRIPTION: Jimmy Blade, Standard.
9. Ballad of Davy Crockeii 3 19
By Tom Blackburn and George Burns—Published by Wonderland (BMI)
BEST SELLING RECORD%S: B. Hayes, Cadence 1256; T. Ernie, Capitol 3058: F. Parker, Col
40449, OTHER RECORDS AVAILLABLE: 5, Allen, Coral 61368; J. Brown, M-G-M 11941; B, lIves,
Dec 29423: R, Draper, Mercory 70555 W, Schumanon, Vic 20-6041; Sons of the Pioneers, Bluebird
BY-25; M. Wizeman, Dot 1240,
ELECTRICAL TRANSCRIPTIONS: Paul Smith, Standard; Johnny Desmond, Thesaurus.
10. Heart 10 8
By Dick Adler and Jerry Ross—Published by Frank (ASCA™
BEST SELLING RECORD: E. Fisher Vic 20-6097. OTHER RECORDS AVAILABLE: N. Brooks,
®: Four Aces, Dec 29476,
ELECTRICAL TRANSCRIFTION: George Cook Sexiet, Stundard,
Second Ten
I IT'S ASIN TO TELL A LIE, . ..o iviuandiinsaneineisasea e sbiaeddees 4
Published by Bregman, Vocco & Cono (ASCAP)
12. WII..*.TE‘?EH LDL& “FAHTS—-IEEIIEEI!EI--! ------ W R E W OEE E R R @ R R R R OE R R EWE R oE l]. lu

Published by Frank {ASCAP)

12. HEY, MR. BANJO. ..ccivuninnirrrnransoscssssscnssssnsassassansnsssscss 13 6

Published by Mills (ASCAP)

T4 HARD TO GET. o5 vuenmsvasvnsamvms vwmsns R R T e 2
Published by Witmark [ASCAP)
15, ALABAMA JUBILEE. c oo oivaisvivai v voaivs s - R E g SR e oy ePR 1
Published by Remick (ASCAP)
168 MELODY OF LOVE . ... iiaiisiisiaaiiiesinsiasdsvayaens T g P 12 26
Published by Shopiro-Bernsicin (ASCAP)
16. CHEECHEE OO CHEE. ........ccicreivnennnnnns A R seesnenss 10 3

Mublished by Hill & Range {(BMD

10 BT NERCE oo o oo o s v o I, e L A R e s A 3

Published by Roosevell (BMI)

19. SWEET AND GENTLE......... T T s
Published by Peer (BMID)

20. LOYE ME OR LEAVYE ME. . ... ..o 0 ssussesssssinaas
Published by Bregman, Vocco & Conn (ASCAP)

LR R RS R N R A

-

L A O L R B ]-B 3

WARNING—The title “HONOR ROLL OF HITS" is a registered trade-mark and the listing of the hits has been copy-
righted by The Billboard. Use of either may not be made without The Billboard's consent. Requests for such consent should
be submitted in writing to the publisher of The Billboard ai The Billboard, 1564 Broadway, New York 36, H. ¥.

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard's weekly nationwide surveys.

www americanradiohistorv com

® Junes with Greatest
Radio-TV Audiences

Tunes, listed alphabetically, have the
greaiest aundiences on nefwork  stalion
programs o MNew York, Chicagoe and
Los Angeles. Lists are based on John
G, Peatman's copyrighted Aundicoce
Coverage Index.

Radio
A Blossom Fell (R}—5Shapiro-Bernsicin—
ASCAP

A Man With & Dream (R) (M}—Chappell—
ASCAP

Ballad of Davy Crockett (R) {Fi=Wonders
land—BMI

Banja’s Back im Town
ASCAP

Bluz Star (R}—Chappell—ASCAP

Breeze and 1 (R)—E. B, Marks—BMI

Chee Chee-oo Chee (R)—Hill & Range—
BMI

Cherry Pink and Apple Blossom While (R)
—Chappell—ASCAP

Dance With Me, Henry (Ri—Modern—BMI
Hard (o Get (Ri—Witmark—ASCAP
Heart {R}—Frank—ASCAP

Hey, Mr, Banjo (R)}—Mills—ASCAP
Honey Babe (R} —Wilmoark—ASCAF
Hummingbird (Ry—Jungnickel—ASCAP

If Ti"s o Dream (R} (My—Chappell—ASCAP

I'l Mever Stop Loving You (Ri—Feisl—
ASCAP

s a Sin to Tell a Lie (R}—Bregman,
Vocco & Conn—ASCAFP

Keep Me in Mind (R}—Famous—ASCAP

Land of the Phoaroahs ({Rjy—Remick—
ASCAP

Learnin' the Blues (R)}—Barton—ASCAP

Love Me or Leave Me (R1—Bregman, Vocco
& Conn—ASCAR

May 1 Mever Love Again (R)}—Broadcast—
BMI

Melody of Love (R}—Shapiro-Bernstein—
ASCAP

Rock Around the Clock (Ri—Myera—ASCAP

Smack Dab in the Middle (R}—Roosevelt—
BMIT

Somethine™s Gotta Give (Ri—Robbinsg—
ASCAP

Sweel and Gentle (R)—=Pecr—BAI

That Old Black Masgic (R}—Famous—
ASCAP

Unchained Melody (RY (Fr—Frank—ASCAP

Whatever Lola Wants (R) (M}—Frank—
ASCAP

Young and Foolish {R)}—Chappell—ASCAP

(Rr—World—

Television

A Blossom  Fell (R)}—Shapiro-Bernsicin-—
ASCAP

All of Yon (R+—Chappell—ASCAP

All You MNeed Is a Song (R) (M)}—Bourne
—ASCAP

Ballad of Davy Crockett (R) (Fi=—Wonder-
land—EMI

Bells Motie (R} (Fl=—=[Haney—ASCAP

Breere and 1 (R—E. B. Marks—BMI

Chee Chee-p0o0 Chee {R)=Hill & Ranggt—
BMI :

The Clock (RY (M) —Bourne—ASCAP

Couldn’t Be a Better Day (R) (M)—Boume
—ASCAP

Dance With Me, Henry (R —Modern—BMI

Father’s Day (R}—Ruby—ASCAP

Goin' Crazy (R} —Flo—ASCAP

Heart (R1+—Frank—ASCAP

He's a1 Tramp (R) (Fi—Disney—ASCAPF

Hev, Mr. Banjo (R}—Mills—ASCAFP

Honey Babe (Ry—Wilmark—ASCAP

I Wanna Rocka My Head and Roll My
Moulh (R —Flo—ASCAP

La La Lu (B} (Fi—Dismey—ASCAP

Learnin® the Bluss—Barton—ASCAP

Peace on Earih (R} (Fi=Disney—ASCAP

Playmates (Ri—Joy—ASCAP

Bock Arpund the Clock
ASCAP

Sinmese Cat Song (R) (F)—Disney—ASCAP

Sylvia (R} (Mir—Bowrne—ASCAP

There Goes My Heart (R)—Feisl—ASCAP

Two Hearts, Two Kisses (Hi—Hill & Range
=Rl

Two Lost Souls (R}—Frank—ASCAP

Unchained Melody—Frank—ASCAP

Whaiever Lola Wanis (Ry—Fraonk—ASCAP

You Are S0 Rare to Me (R)=Flo—ASCAP

® England’s Top Twenty

Bosed on cabled reports from Englond’s
top music jobbers, American publisher
of each tune 15 listed in parenihesis
Asterisk Indicates no Ameérican puobs
Lisher.

Unchained Melody—Frank (Frank)

Stranger in Paradise—Frank (Frank)

Cherry Pink and Apple Blossom While—
Maddox (Chappell)

T Wonder—Macmelodies (Sanson)

[Dreamboat—Leeds (Winsion)

Whers Will the Dimple Be? Cinephonic
{Ropers)

Softly, Softly—Cavendish (Sherwind

Under the Bridges of Paris—5outhern (Hill
& F:lr:g,r:‘a

Don't Worry—[Lawrence Wright (Williams)

Srowaway—Morris [Melrose)

Unsuspecting Heari—Berry {Teepee)

You My Love—Dash (%)

Earth Angel-—Chappell (Williams)

Ready, Willing and Able—Berry (Daywin)

Give Me Your Word—Campbell, Connelly
{Shapiro-Rernsieing

Tomorrow—Cavendizsh {(Reig)

Chee Chee-oo Ches—Peter Maurice (Hill
& Rangel

Evermore—Knassner {*)

Sincerely—Dash (Arc-Hegént)

Frize of Gold=Victoria (Shapiro-Bernsicin)

(R}—Myers—
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AND HIS BAND OF RENOWN

He Needs Me

(From the Mark VIl production
“pete Kelly's Blues”)

Simplicity

Where To, My Love?
Without Love

RECORD NO. 3159
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The Billboard Music Popularity Charts

JULY 2, 1955

POPULAR RECORDS

® Best Sellers in Stores

For survey week ending June 22

HECORDS are rankea mn order of Uheir curren! national
importance al the retall level,

seiiing
as determined by The Billboard's

weekly survey ol the top volume dealers in every Important market
When significant action 1 reported on both sides of a

Areld

Ihils

Weel

record, points are combined to  determine
position on the chart Im soch & case,
both sides are lswed o bold type, the Lawm

Werka

leading :ide oo top. Week Chan

. CHERRY PINK AND APPLE

3

1o,

11.

13.

14.

18,

19.

BLOSSOM WHITE (ASCAP)-

| | - Yol SE———
Marig Elena Rumba (ASCAP—Vic 20-5965

F#FEESFETEETREEREY 1

. ROCK AROUND THE CLOCK

(ASCAP)—B. Haley....... ie e A

Fharteen Women {(BMI}—Dec 29124

BLOSSOM FELL [(ASCAP)—
Mat (King' Cole....ccvvavenrnnse 4

LF 1 MAY (BMI1}—Cap 30895

UNCHAINED MELODY (ASCAP)—
L. Baxter. ......... asaersnsssnsa B
AMedic (ASCAP)—Cap 3033

LEABNIN THE BLUES {ﬁf‘nﬂz\f’}—-
| Tl | ¢ D e S - el
If | Had Three Wishes (ASCAP—Cap 3102

HONEY BABE (ASCAP)-A. Mooney. 6
Mo Regrets (ASCAP)—M-G-M 11900

UNCHAINED MELODY (ASCAP)—
A HibBlew, o T i s v b e e 8
Davbreak (ASCAP—Dec 29441

. SOMETHING'S GOTTA GIVE

[ASCAP)I=McCuire Sisters. . ..oeee- g
Bhyihm ‘a" Blues (BMD}—Coral 61423

DANCE WITH ME HENRY ['Bf'l.-'ll]l—-
& Gibb. .ol R e i S

Every Boad &fust Have a Turning (BMI—
Alercury 70572

[T'S A SIN TO TELL A L:¥ (ASCAP)-
S. Smith & the Redheads, . ........ i1

My Baby Just Cares for Me—Epic W93

HARD TO GET (ASCAP)-
G. MacKenzie....... i tieeaae 1%
Boston Fancy (BMID—X 0137

LOVE ME OR LEAVE ME (ASCAP}—
20 NREOTE B s g itm: i e 10

SOMETHING'S GOTTA GIVE
(ASCAP)—Dec 29484

UNCHAINED MELODY (ASCAP)—
R, Hamilton. . cvveeninnniennnnes 15
From Here o Elernity (ASCAP—Epic 9102

BALLAD OF DAYY CROCKETT
{(BMI)—B. Hayes...... i
Farewell (BMIr—Cadence 1256

HEART (ASCaP)-E, Fisher, ..
Near 1o You (ASCAP)}=Vic 20-6097

BALLAD OF DAVY CROCKET
{(BMI)=F. Parker...:.:..iioiaien 13
I Gave My Love (BMI—Col 40449

PR R EERE R 1-—'

kR W -I-E

. SWEET AND GENTLE {BMI)-

A, Dale. oo -

You S5l Mean the Same to Me [(ASCAP)—Coral 61415

ALABAMA JUBILEE (ASCAP)—
Ferke String Band............... 23

Sing a Lintle Melody (BMUp—Media 1000

WHATEVER LOLA WANTS
(ASCAP}-S. Vaughan......,...... 15
O, Yeah (ASCAP—Mercury 505

. HOUSE OF BLUE LIGHTS (ASCAP)—

G e o v wcniamimw g w sy P
Can't Help Wonderin® (ASCAP}—Mercury 70627

. BALLAD OF DAYY CROCKETT

(BMI)=Tennessee Ernie Ford,..,.. 19
Farewell (BMI}—Cap 30354

MAN IN THE ERAINCOAT (BMI)-
PI ‘vrigi'lt"‘fF‘l'l‘f‘fl‘l‘fllll lllll Aawm El
Please Have Moercy (BMU—Unique 303

. HEY, MR. BANJO (ASCAP)—

SUNBVSHIETY. s s vosmesin i . 20
Eoom, Loom, Zoom (ASCAP—Kapp 113

. THAT OLD BLACK MACIC

{;\5(1;\[‘}—-5. Diavis I'I' ............. —
Man With a Dream [(ASCAP)I—Dec 29541

. sTORY UNTOLD (BMI)—Crew Cuts. ., 23

Carmen’s Boogie (BMI—Mercury 70634

13

11

13

11

19

17

11

16

3

The Best-Selling Retail Chart published
essentially as a buving guide, now carries 25
listings as compared with 30 carried in recent
months, Several months ago the listing was
extended from 20 to 30 because of the stability
of the general record market and because
listings between the 20th and 30th positions
represented disks with established public ac-
ceptance. Such is not the case in the present
pop singles markel. Fluctuations below the 25th
position are too violent to be considered reliable
buying information. Thus it is considered in the
best interests of dealers and operators that the
chart be confined to 25 listings at this time.

In an early issue The Billboard will feature
a new service exposing record activity among
disks pushing up toward the chart.

® This Week's Best Buys

HUMMINGBIRD (Ross Jungnickel, ASCAP)-
Les Paul & Mary Ford—Capitol 3165

HUMMINGBIRD (Ross Jungnickel, ASCAP)-—
Frankie Laine—Columbia 40526

The several versions of this tune have seen
considerable competitive action in the past
two weeks, with the above mentioned two
emerging as early leaders. The Capitol disk
has the edge at this point but by no over-
whelminimargin. Among territories report-
ing sizeable sales were Baltimore, Buffalo,
Pittsburgh, St. Louis, Richmond, Durham,
Nashville, Cleveland and Detroit. Excellent
reports on the Laine record were also re-
ceived from Philadelphia, Milwaukee, and
Atlanta. The flip of the Paul-Ford record,
which was a previous Billboard “Spotlight”
pick, is “Gnud’l;ye, My Love.” On the back
of Laine's disk is “My Little One.”

RAZZLE-DAZZLE (Roosevelt, BMI)

TWO HOUND DOGS (Valleybrook, ASCAP)-
Bill Haley—Decca 29552

The enthusiasm of the voungsters for Haley
seemns to be irrepressible. From the outset,

According to sales reports in key morkets, tha
fallowing recent relecses are recommended for
extro profits

this latest release has stormed one territory
alter the other and encountered little resist-
ance. Top volume was reported in many
areas, including New York, Philadelphia,
Buffalo, Pittshurgh, Cincinnati, Cleveland,
Detroit, St. Louis and numerous Southern
cities. “Razzle-Dazzle" is moving out faster
than the flip, tho action has been heavy on
both sides, and both could easily make the
t:hal:ts. A previous Billboard “Spotlight™
pick.

DOMANI (Montauk, BMI)
MAMA ROSA (Shapiro-Bernstein, ASCAP) —

Julius LaRosa—Ca

1265

Without losing much time, this disk is in-
creasing its pace to the point where it is
beginning to look like a winner, This week,
it appears for the first time on the Chicago
territorial chart, and is also reported selling
well in New York, Phﬂudflle;ﬁ':fa, Buffalo,
Pittsburgh, Cleveland, Milwaukee, Detroit,
St. Lows and Baltimore, “Domani” is the

tavored side, but some areas also find the

reverse guite

I tent. A previous Billboard
Spotlight™ pick,

® Most Played in Juke Boxes

For survey week ending June 22

RECORDS are ranked in order of the greatest number of plays io
juke boxes thruout the coontry, as determined by The Billboard's
weekly survey ol the nation's juke box operators. When significant
play i= repotied on boih sides of & recocd,
points are combined to determine position Weeks
This on the charl. In soch a case, botk sides are  Last on
Week Usied inm bold type, the leading side oo top. WWeek Charl

1. CHERRY PINK AND AFFLE
BLOSSOM WHITE (ASCAP)—
B Wt s e R e .1 13

Blarie Elena Rumba (ASCAP—Yic 20-3963

2. DANCE WITH ME HENRY (BMI)—

P 1 e A L 2 14

Every FEoad Must Have 3 Turning (BMIl—
Mercury 70572

3. BLOSSOM FELL (ASCAP)-
Nat (King) Cole....oovvensnsnnss 4 6
IF 1 MAY (BMD)—Cap 3095

4, UNCHAINED MELODY (ASCAP)—

A. Hibbler. .......... e saee o 10
Davbreak (ASCAP}—Dec 20441

4, UNCHAINED MELODY (ASCAP)—

Yo Baceler. < o s i D 9
Medic (ASCAP)—Cap 3053

6. ROCK AROUND THE CLOCK |

(ASCAP)—B. Haley
Thirtcen Women (BMIp—Dec 29124

7. LEARNIN' THE BLUES (ASCAP)—

F. Sinatra. ...... B S O TR 11 J
If | Hod Three Wishes (ASCAP)}—Cap 3102

8. HONEY BABE (ASCAP)-A. Mooney.. 6 T
Mo Regrets (ASCAP—M-G-M 11500

9. SOMETHING'S GOTTA CIVE
(ASCAP)~McCuire Sisters......... 13 4
RHYTHM 'N’ BLUES (BM1)—
“Coral 61423

10. UNCHAINED MELODY (ASCAP)-

R Hnmilbon. .ooeu o saes ssees 9 9
From Here o Etornily (ASCAP}—Epic 2102

11. IT'S A SIN TO TELL A LIE

(ASCAP)—S. Smith & the Redheuds, 8 5
My Bahy Just Cares for Me—Epic 2093

12. BALLAD OF DAYVY CROCKETT
{BMI}_H- Hu-}reﬂl-li-l'-ﬂl“lllllll 7 l?
Farewell (BMI)—Cadence 1256

13. BALLAD OF DAVY CROCKETT
Tennessee Ermie. ... oveennsannes 1D 12
Fuarewell {BMI»—Cap 2058

14. HEART (ASCAP}—-E. Fisher. . ...00.0 17
Near to You (ASCAP)—Vic 20-6097

15. WHATEVER LOLA WANTS
(ASCAP)-5. Vaughan............ 13 8

O, Yeah (ASCAP—Mercary TIPS
16. HEY, MR. BANJO (ASCAP)—

SUNBYSIIEIE o vvimmenmmvvnines Lk 6
Foomm, Loom, Joom (ASCAP—Kapp LI}

&1

17.

17.

19,

20,
20.
20.

CRAZY OTTO MEDLEY (ASCAP)—

Ti MAGRDE. . . o5 spmmcnd 5 b b b 17
Humoresquae (BMI—Dot 15325

CHERRY PINK AND APPLE
BLOSSOM WHITE (ASCAP)-
R Bl s P A R 19

I'm Sincere—Coral GI373

CHEE CHEE 00 CHEE

P.Como & J. P. Morgan. .., cvevee =
Two Lowt Souls (BMI—Vic 20-6137

DON'T BE ANGRY (BMI}—Crew Cuts 19
Chop Chop Boom (BMI}—Mercury T05%7

TWO HEARTS {BMI}—P. Boone, .... -
Tra-La-La—rol 15338

I{EART_'FH‘H Am-ffllllll
Slucloot (ASCAP)—Dec 29476

EEE R EE W L
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® Most Played by Jockeys

For survey week ending June 22
SIDES are ranked in order of the greatest number of plays on

This

Week

1.

10.

11.

13..

14.

16.

17.

18,

19.

disk jockey madio shows thruout the country.

Results are hased on The Billboard's weekly -
survey amonog the nation’s disk fockeys. Last
The reverse side of cach record (8 also listed 'Week

CHERRY PINK AND APPLE
BLOSSOM WHITE-P. Prado..... 1
Marie Elens Rumba (ASCAP=—=Vic 20-5965

. LEARNIN® THE BLUES—F. Sinatra.. 3
If 1 Had Three Wishes (ASCAP}—Cap 3102
UNCHAINED MELODY-L. Baxter,. 2
Medic (ASCAP)—Cap 3055
. ROCK AROUND THE CLOCK-—
B By o amiiaand e 8

Thirteen Women (ASCAP)»—Dec 29124

BLOSSOM FELL—Nat (King) Cole... 4
If T May (ASCAP)—-Cap W95

UNCHAINED MELODY—A. Hibbler. 5
Dovbreak (ASCAPP=Dec 29441

. SOMETHING'S GOTTA CIVE-

Liﬂﬂuirﬁ Sigters- [T S O TR T o omowm & @ ﬂ
Rhythm "n" Blues (ASCAP}—Coral 6142

HE&HT-E- Fiﬁhﬂrli-ﬁ-ii--ibrfl‘-h- E
Mear to You (ASCAP=Vic 20-6097

DANCE WITH ME HENRY-C. Cibbs 7

Every Boad Must Have a Turnimmg (BMI)—
Mercury TO572

HONEY BABE—-A. Moonev......... 12
No Regrets (ASCAP}—M-G-M 11900

UNCHAINED MELODY-R. Hamilton 10
From Here to Elernity (ASCAP=Epic 9102

. IF I MAY—Nat (King) Cole. .. ....... 15

Blossom Fell (BMI)}—Cap 3095

CHEE CHEE 00 CHEE-
P. Como & J. P. Morgan. . ......., 16
Two Lost Souls (AMI}=—%Yic 205137

WHATEVER LOLA WANTS-
S, Vaughan. ..cveeenrrsns RERRRIMRRI. i) |
Oh, Yeah (BMI)—Mercury 70503

. IT'S A SIN TO TELL A LIE—-

S. Smith & the Bedheads...... ves —

My Baby Just Cares for Me [(ASCAF—
Epic 9093

HEART-Four Aces....coveanrsars .
Slueiont (ASCAP}—Dec 29478

HARD TO GET-C. MacKenzie. .....
Boslon Fancy (ASCAPR—-X 0137

BREEZE AND 1-C. Valente........
Jalousle (BMI—Dwec 26T

BALLAD OF DAYY CROCKETT-—
BI H“}reﬁrllll-l-i-ll!l!ll'l'-llll-l-lll
Farewell (BMI)=-Cadence 1236

LOVE ME OR LEAYE ME-—
E-Du"isjrilillilllii lllll LN A B A
Something’s Golla Give (ASCAP)—Dec 29484

14

13

17

Weeks
Ok
Chart

12

13

11

1]

13

10

1t

L7
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Wide Open In All Major Cities

JULY 2, 1955

Breaking
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D.J.'s - Ops — Dealers

R S P B R L SRR

COMING YOUR WAY-THE MOST EXCITING HELPFUL
PROGRAM EVER TO HIT THE MUSIC-RECORD BUSINESS

The
Billhoard’s
OPERATION PUSHPOP-"33

DISK JOCKEYS AND PROGRAM DIRECTORS
IN RADIO & TELEVISION

PUSHPOP will help You maintain lively,
vital music shows this summer and help YOU
build audiences for sponsors.

JUKE BOX OPERATORS

PUSHPOP will help YOU put the right records

on your boxes this summer, increase your take and
keep the location owner’s business jumping.

RETAIL DEALERS

PUSHPOP will keep YOUR store traffic
high this summer and increase the sales of
ALL your merchandise.

BEGINS IN JUST TWO WEEKS IN THE

JULY 16 ISSUE OF BILLBOARD

AND CONTINUING FOR 10 CONSECUTIVE WEEKS

PUSHPOP-'55 Available to All Billboard Readers—
Because Billboard Brings You the Complete Program
Every Week, With Every Issue!

NEXT WEEK ... COMPLETE DETAILS ... DON'T MISS IT!


www.americanradiohistory.com

JULY 2, 1955

BILLEOARD

MUSIC-RANIO 39

Their First Release
and its a Smash

Allen Distributing Ca.
420 W. Brood 5.
Richmond, Va.

k
' Cantral Sales Co.

; 2104 W. Washingten Blvd.
L T, Los A.ngtlﬂ!, Calif.

L Big State Distributing Co.
3 1550 Edizon 5i.
{0 Dallas, Texos
T Chatton Distributing Co.
; i 1921 Grave 51,
3 Oaokland, Calif.

Commercial Music Cao.
il 2630 Olive 5t.
o L 5t. Lowis, Mo,

| Cosnal Distributing Corp.
b 1233 W. 9th 5t
Cleveland, Ohia

Cosnat Distributing Corp.

A777 Woodward Ave,
Detroit, Mich.

o Essex Distributors
i 114 Springfield 51.

; 1 MNewark, N, J.

Cosnat Distributing Corp.
a5 W. aTth 5.
New York, N. Y.

Dist. Listing

on Essex

Cosnat Distributing Corp.
1710 Nerth 5,

Philadelphia, Pa.
Faysan Distributors, Inc.

5E0&-520 Tih St
Buffale, M. ¥.

Indiona Stofe Distributors
1235 N. Copitel 5t
Indianopalis, Ind.

M. B. Krupp Distributors
309 5. 5aonto Fe

El Paso, Texos

Heilicher Brothers
1313 3rd Ave.

Minneapolis, Minn,

Mangeld Distributors Ca.
215 5. Eutaw 51,
Baltimore, Md.

Mangold Distributors Ce.
2212 W. Mereheod St,
Charlotte, M. C,

Jomes H. Maortin Distributors
1341 5. Michigon Blvd.
Chicago, L.

Music City

BO Lofayette 51,
Nashville, Tenn.

Music Service Co.
204 Fourth 51,
Greal Falls, Mont.

Music Suppliers of N, E.

263 Huntington Ave.
Boston, Maoss.

Musie Sales Co.
17117 Union Avae,
Memphis, Tean,
North West Tempo
708 éth MNorth
Loattle, Wash.
Oklahomao Record Supply
627 MW, Znd 5i.
Oklohema City, Okla.
Pan American Records
2061 Champa 5t

Deonver, Cole.

Pan American Distributors
90 Riverside Awva,
Jocksonville, Fla.

Pan Americen Rocords
3401 MW, J&th Sb.
Miami, Fla.

Sauth Coast Distributors
214 East 11th St
Houston, Texas

WwWWwWWwW americahradiohistorv com

3208 SOUTH

Leonard Smith, Inc.
1064 Broodwaoy
Albany, N. Y.

Sovthland Distributing Co.
441 Edgewood Awve. L X
Atlonta, Go. ]

Standard Distributing Co.
1705 5th Ave.
Pitisburgh, Pa. if )

Stote Record Distributing L 3.
920 Race 51 '
Cincinnati, Ohie !

Eastern Records, Inc. F Rl
777 Connecticut Blvd, s © o
Eost Hartfard, Conn, '

Zion Disiributing Co.
2667 Lincoln Ave.
Ogden, Utoh

A-1 Distributors
&40 Baronne 5S¢,
Mew Orleans, Lo.

Quality Records -+
380 Birchmount Rd.

Torente, Ontaorie, Canada

ALL ONE STOPS

84th £T.
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ROBBIN HOOD

MIRROR,
MIRROR

ONE LOVE IS ENOUGH
FOR TWO

MCM 11997 TR rpm
K 11997 45 mpm

PAT O'DAY

S : -:II';:nﬂ _;..- 2
E HEn YOU WISH UPON
e A STARE

B/w

e A T
e AL T T L

K lliu-uu,._

SOLDIER
BOY

REWARD!
REWARD!

MGCM 12025 T8 rpm
K 12025 45 rpm

-----
-----

THE MARION
SISTERS

HE DON'T WANNA

LOVE ME

P-RECIOUS
LOVE

MGCM 12010 78 rpm
K 12010 45 rpm

s e o

THE
CLOVERLEAFS

- F"‘-;'-i :

RED HEAD

FOUR SEASON
SWEETHEART

MCM 12016 T8 rpm
K 12026 45 rpm

DION'T | LOVE YOU ENOUGH.

L) Laal

MGk, 1201%

Ly -2ic
s

aaaaa

ALAN DEAN

.....

DORYCE BROWN

EARLY
TIMES

A LITTLE LOVE can G
o
A LONG, LONG WAY

REMEMBER ME,
WHEREVER
YOU 6O

LOVE IS ALL
THAT MATTERS

MCM 12012 T8 rpm
K 101X 45 rpm

MCM 12014 78 ¢
K 12014 45 rpmpm

-____—__--—_
ROSALIND PAIGE

| SIAYONTHE |
[ RIGHT SIDE, SisTeR |

VES, MAM, MAMA

MCM 12001 75
K 12001 45 l'|:'l'lii|||ﬂlll

BE KIND

MCM 12022 78 rpm
K 12011 45 rpm

M-G‘M RECORDS

THE GREATEST NAME @ IMN ENTERTAIMMENT

............

From the Sound Track of

CHARLES WOLCOTT
and ;
MGM STUDID ORCHESTRA "
LOVE THEME FROM |
‘BLACKBOARD JUNGLE' | |

" :.E.E-El'i Sl

“Blackboard Jungle'”

ROCK AROUND
THE CLOCK

MCM 12028 TH rpm
K 12028 45 rpm

e B

| 7. Rock Around the Clock, B, Haley, Dec.

wwWw americanradiohistorv com

The Billboard Music Popularity Charts
POPULAR RECORDS

® Territorial Best Sellers

For survey week ending June 22

Listings are based on late reporis secured from top deslers in each of the markets listed

Atlanta

L. Cherry Pink and Apple Blossom While
P. Prado, Yic,

2. Unchained Melody, L. Baxter, Cap.

3. Dance With Me, Henry, G, Gibbs, Mer.

4. Blossom Fell, Nat (Kingj Cale, Cap.

5. Learnin® the Bluesx, F. Sinatra, Cap.

L]

Balti.-Wash.
1. Unchained Aelody, L. Baxter, Cap.
Cherry Plak and Apple Blossom White
P. Prado, Vie,
Honey Babe, A. Mooney, M-G-M
Rock Around the Clock, B. Haley, Dec.
Ii's & Sin io Tell 5 Lie
8. Smith & the Redheads, Epi,
Something’s Golta Give
MeGuire Sisters, Cor.
Leamin® the Rloes, F. Sinatra, Cap,
Unchained [elpdy, A. Hibbler, Dec.
Hurd to Gel, G, MacKenrle, X
Somethine's Gotta Give
5. Davis Jr., Dec.

Boston

Fock Aroond the Cleck, B. Haley, Dec.
Cherry Pink and Apple Blossom While
P. Prado, Vic,
Leamin' the Blues, F. Sinatra, Cap.
Ballad of Davy Crockell, M. Katz, Cap.
Cattle Call
E. Arnold-H. Winterhalter, Vic.
Whatever Lola Wants, 5, Vaughan, Mer.
» Unchnined Melody, L. Baxter, Cap.
8. Unchained Melody, R. Hamilton, Epl.
9. That Old Black Magle

5. Davis Jr., Dec.
10. Sweel and Genitle, A, Dale, Cor.

Buffalo

I. Cherry Pink and Apple Blossom White
P, Prado, Wic.
1. Unchuained Melody, L. Baxter, Cap.
3. Rock Around the Clock, B. Haley, Dec
4. Honey Babe, A. Mooncy, M-G-M
£, Man in the Raincoat, P. Wright, Ung.
6. Whatever Lola Wanis, 5, Vaughan, Mer.
7. You Are S0 Rore, Haircuts, Vic,
B. Something's Gotia Glve
McGuire Sisters, Cor,
. Duance With Me, Henry, G. Gibbs, Mer.
i, Hard o Gel, G, MacKenzie, X

Chicago
1. It's & Sim to Tell & Lie
5. Smith & the Redheads, Epi,
2. Learnin' the Blues, F. Sinatrn, Cap.
1. Cherry Pink and Apple Blossom 'While
P. Prado, Vic.
4. Hord to Get, . MacKonzie, X
5. Blossom Fell, Nat (King) Cale, Cap.
"v.- Dﬂll-!h J. L.a Rosa, Cdc,

PR P PR R

.
[

T S

el

Unchalned Melody, A. Hibbler, Dec,
Man in the Raincoat, M. Marlowe; Cde.

Honey Babe, A. Mooney, M-G-M

L]
Cincinnati

Learnin' the Blues, F. Sinatra, Cap.
Blossom Fell, Mot (King) Cole, Cap.
Something’s Gotin Give
McGuire Sisters, Cor.
- Cherry Pluk & Apple Blossom Whibe

P. Prado, Vic,
. tock Around the Clock, B. Haley, Dec.
. Unchained Melody, A. Hibbler, Dec.
Unchalned Melody, L. Baxer, Cap.
. Honey Babe, A. Mooney, M-G-M
. That's the Way Love Goes

Bon-Bons, Lon.
. Dance With Me, Henry, G, Gibbs, Mer.

Cleveland

Sevenleen, B. Hennett, Kng.
Rack Araand the Clack, B. Hnley., Dec.
Ain't Thai & Shame? F. Domino, Imp.
d. If 1 May, Not (King) Cole, Cap,
4. Cherry Plnk & Apple Blossom Whiie

P. Prado, Vic,
. Hﬂﬂ.ll!kgl'l Song, Hillioppers, Dot
7. Eutin® Peas, . Draper, Mer.
8 I'l Never Siop Lovimg You

Dipris Day, Col.
8. Something's Golin Glve

MeGmuire Sisters, Cor.
10. Hard to Get, G. MacKenzie, X

Dallas-Fort Worth
1. Rock Around the Clock, B, Haley, Dec,
2. Cherry Pink and Apple Blossam White

P, Prado, Vie. ,

A Unchained Melody, L. Baxter, Cap,
4, Homey Babe, A. Mooney, M-G-M
5. Blossom Fell, Mot {(King) Cole, Cap,
&. Learnin’ the Blues, F. Sinatra, Cap.
7. That Old Black Magic, 5. Davis Jr., Dec.
8 I I May, Mat (King) Cole, Cap.
9. Ain"t Ii & Shame? Fats Domino, Imp
10. Ballad of Davy Crocketl, F. Parker, Col,

Denver
Rock Arcund the Clock, B. Haley, Diec
Blossom Fell, Mat (King) Cole, Cap.
Unchailned Melody, L. Baxter, Cap.
Cherry Pink nnd Apple Blossom YWhile
P Prodo, Vie,
Lezarnin® the Blues, F. Sinatra, Cap.
Unchalned Melody, A. Hibbler, Dec.
Hearl, E. Fisher, Yic,
Honey Babe, A, Mooney, M-G-M
Dance With Me, Henry, G, Gibbs, Mer.

- Detroit

Cherry Pink and Apple Blossom White
F. Prado, Vie,

House of Blue Lights, C. Miller, Mer,
Rock Arownd the Clock, B, Haley, Dec,
That Oid Black Magie, 5. Davis Jr., Dec
Honey Habe, A Mooney, M-G-M
Learnin’ the Blues, F. Sinatra, Cap.
Love Me or Leave Me, 5 Davis Jr., Dec,
« Mun in the Ralacoat, P. Wright, Ung.
9. Unchained Melody, A. Hibbler, Dec.
10, Smack Dmbh Right in the Middle

Mills Brothers, Dec.

Kansas City

1. Popeorn Song. O. Stone, Cap,
2. Hurd fo Get, G. MacKenzie, X

A Cherry Pink and Apple Blossom While
P. Prado, Vic.

4. Unchained Melody, 1. Baxter, Cap.

g, Southern Cross, Ames Brothers, Vie,

6. Blue Star. F. Sanders, Col,

7. Aluhams Jubilee, A. Mooney, M-G-M

8. Dance With Me, Henry, G. Gibbz, Mer.

%. Honey Babe, A. Mooney, M-G-M

18, Blossom Fell, Nai (King) Cole, Cap. |
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Los Angeles

1. Unchalned Melody, L. Baxter, Cap,
1. Cherry Pink and Apple Blossom White
P. Pradon, Vie.
3. Rock Around the Clock, B, Halgy. Dec.
4. Leamin' the Blues, F. Sinatra, Cap.
g, Honey Babe, A. Mooney, M-0G-M
6. Bo DMddley, B. Diddley, Che.
7. Something's Cottn Glve
8. Daviz Jr., Dec,
B. Dance With Me, Henry, G. Gibbs, Mer.
9, Blossom Fell, Hat {(Kingd Cole, Cap.
10. Ballad of Davy Crockett, F, Parker, Col.

Milwaukee
1. Learnln® the Blues, F. Sinaira, Cap.
2. Unchained Melody, L. Baxter, Cap.
3. Cherry Pink and Apple Blossom White
. Prado, Vic.
4. Honey Babe, A. Mooney, M-G-M
E. Blossom Fell, Nat (King) Cole, Cap.
6. Hock Around the Clock, B. Haley, Dec
7. Hard o Get, G, MacKenrle, X
B. Something's Golta Give
McGuire Sisters, Cor.
9. Dance WHh Me, Henry, G. Gibbs, Mer.

Mpls.-St. Paul

Rock Around the Clock, B. Haley, Dec.
Honey Babe, A Moopey, M-G-M
Cherry Piok and Apple Blossom While
P. Prado, Vie.

Unchained Melndy, .. Baxter. Cap.
House of Diue Lizhis, C. Miller, Mer,
Leamin® the Blues, F. Sinatra, Cap.
Man In the Enincoal, P. Wright, Unag.
Unchained Melody, B, Hamillon, Epl
Blossom Fell, Nat (King) Cole, Cap.
Something's Golta Give

Mcliuire Sisters, Cor.

New Orleans
Rock Around the Clock, B, Hialey, Dec.
Blossom Fell, Mat (King) Cole, Cap.
. Cherry Pink and Apple Blossom While
P. Prado, Yie.
Unchained Melody, A. Hibbler, Dec.
. Guilty Shadows, C. Johnson, Col
Hard o Get, G. MacKenzie, X
Ballod of Davy Crockett, F. Parker, Col.
Dance With Me, Henry, (. Gibhz, Mer,
« Unchained Melody, L. Baxter, Cap.
Caitle Call
E. Arnold-H, Winterhalier, Wic.

New York

. Cherry Pink and Apple Blossom While
P. Prado, Vic,

Linchained Melody, A. Hibbler, Dec.
Honey Babe, A. Mooney, M-G-M
Leamin” the Mlaes;, F. Sinatra, Cap.
Blossom Fell, Mat (King) Cole, Cap.
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