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~ Rash of Banjo Fever

- Breaks Out in U. S.

p Record Hits Start Epidemic; TV Carries
: ‘Bug’; Instrument Shortage a Problem
By BILL SIMON

NEW YORK, June 18. — The
banjo’s 'WI An instru-
ment long as a relic of
the m and Flapper eras, min-
Sk
days, L ast
from b wmpdl?:w;g and

showin ph
records and on TV,
Kids on the campuses are catch-
the fever, and as th Iy of
ik Sallsieents. & Owindling,
an pro-

ing New Yark [retted instruments
shop with a predominantly profes-
sl elientele, insists  that the
boom really started last vear with
the snovess of the Ames Brothers’
recording  “The Man With  the
Banjo.” It built up this year with
"Hr::-u Mr. Banjo”™ and with Some-
thin® Smith’s “It's a Sin to Tell a
Lie,” and it's still rising with the
Ferko String Band’s .nururhn vir-
gions of “Alabama Jubilee,” the
Teresa Brewer and Summy Kave

diskings of "The Banjo's Back in

B

hove resumed Town,” Eddie Ballantine’s “Bye
of new banjos, including a | Bye Blues® and dthers. \
2 of modeks. Old Crowd

hers, most of whom |  For several years now, the cnl-

Music publis
Mﬁuﬁ
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publications in | lege kids have becn buying good

: been caught quantities of l‘rnﬂitimmll-“"?c ﬂjun

ooted ﬂill the mtum‘ i.:-lﬁr:f: hl:u; the Tu}:}: !ilunt?l;;;“’il.

0 music m.!nlhlﬁl y.lbur de Pariy m Bob Scobey
A vumber of the main ki 1 bands, all of Which feature luuili
are known to have methods and | Folk music collectors have been

attracted imereasingly to the banjo
stylings of Pete Seeger, whose al-
sell well and who Las pre.

'TOPS FOR YEAR:
BET YOUR LIFE,
GLEASON, TOAST

NEW YORK, June 18 —
“You Bet Your Life” the
EII:.'LI'i: CGleasom  show  and

oast of the Town,” in that
order, were the three top
shows of the 1954-"55 season,
accordding  to rating  studies
maide by the American Re-
search Burean. The pext
seven shiows, ue thiey are rated
by ARB, are "1 Love Lucy,”
“Drugmet,” “Two  for  the
Money,” Jack Benny, "Disney-
land,” George Gobel and
*This Is Your Life.”

New' entries on the list are
"Two for the Mopevy,” Jack
Benny, Gearge Cobel, "This
Is Your Life,” and "Disnev-
land.," The Groucho Marx ve-
hicle racked up a 50.9 rating
October thra May, with
Juckie Gleason oenly a half a
point away. Ed Sullivan hit a
489.3. "Peter Pan™ ook top
}‘HIEH]TE a% II'H:' program u,.|t||,
the biggest single andience.
It was seen by 57 000000
people, according to ARB.

The real sormprise i the
trade is “Two for the Momey,™
which stars Herb Shriner, It |
has the benelit, however, of a
substantial avdience  inherit-
ance from Jackie Cleason,

Outdoor S

By HERB DOTTEN
CHICAGD Iu!:u' 18, — Outdom

show business is in for a good vear
| —a better one than satisfuctory
for most segments of the industry

Wirth relatively few exceptions,
l..ll'lij‘-'.l.:l".. EArdCu e eq  amusement
I"h.".]]l"i' a!"‘ll.!. Killtlir'q-,l'l}l]'r ,I]_I‘l.'..“l:'. I.H
operation have found public spend-
mg considerably better than Iast
year, with grosses uwp accordingly.

Improved  business  conditions
| stemmiing Irom higher employment,
| tepped-up wages amd prospects
tof no Hij..‘}il:r-j strikes in the coun-
trv s major industries have relbaed
| purse-strings.

Public Confident

Publiz conlidence that current
business conditions mnot only will

]II.I'r |-|.L_u'-1| the Fllhl.ill.il part in

menls. And as the season pro-

m w _ [I:l' th!‘ - lﬂi I:m 1 i el iifse
dw been m“iln" or Ih: fn:!:ﬁ::'::.g il:l!‘::'rlll:;nl:*:bl.
#“ﬂm?n:"ﬂ'm; (Continued on page 14)
f Clover,” and the seod
matured slowly
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NEWS OF THE WEEK

Desl ing o Release 700

A deal is nearly consumisted
Radiju's bud%!# of 700
available to

. ated Artists Productions, ar
T rﬂning forces 1o effect the
1 Iﬂ'wJ-Hr 1:1:

ﬂﬂtl‘lplniﬂ Cit Price of LP's

IIIII B S O

RKO To General Teleradio .

uiﬂmr:. will be made
. Tom O'Neil, lwad of General
Teleradio, and Eliot Hyman, head of Associ-

i Pﬂﬁﬂ'?

omtract with the Outdoor Amusement Em-
loyees Chapter, Local 1648, Retail Clerks'
nmemational  Assoclation (AFL). Wage in-
créases and  group Insurance coverage are
B R S e i e b it n T 52 00 a2 Page 71

Coln Games Move to Parks,

Drugs, Drive-Ins, Theaters . . .
Calo-operated ammsement games, following up
beach-heads already made by kiddie rides, are
moving into amusement parks, Liddielasds, de-

L |

by which RKO

r't"llill"t"l'l o be
| with Howard

H_I-Il

[upping spending for outdoos amuse- |

i

Frohably End of 10-inch Disk . . .

Moves this week by Columbia, Meroury and
Lontdon Records to slash the price of 10-inch
LPs B viewed as sounding the virtual death
koell of that type disk as an industry staple,
Other compunies are watching consumer re-
action closely, | 3 Fage 14

“Richard. the Third” First

NBC Three-Hour Spectacular . . .
.NHC-W‘ first three hour spectacular  will
most cl}lw Sir Lavwrence lgfi::'m 3 produc-
tion lliam Shakespeare’s "Richard, the

fating with
 §

Third.” The network i ot
Sir Mi.:umh,r Korda M?E]?EFT v. Page 2

ion an Juke Box — Copyright
ln‘kl!:pwud Shortly in Wash, , .4
Increased Cangressional activit
10 herald carly cotsideration ui' h‘-fiF: t amen
the Att to remove the exemption
royulties enjoyed by the juke
box industry. Latest to introduce such o bifl
is Rep. Philip Philbin, Juke industry rops are
mﬂ* to argue thelr cise when bearngs are
"‘h M A N R ey 2 « e ey JHuve 14

§

ars likel

:

Contruet , . .
The Jomes E. Strates Shows, major rallroad
J, this woek signved for the frst tine a

partment stores, theaters—every kind of loea-
tion from trive-ins ta dropgstores—around the
country. Kiddie ride locations, calling for new
types of equipment appealing to adults as
well as youngste - dettine tx i

form of womes. . .

Round the Clock Grocery Offers
Dhairy Prodocts at Drop of Coin . . .

A new refrigerated 11-section vending machine
will offer shopping housewives milk, egus, but-
ter, cheese, ive vream or any packaged grocery
tems—right on the spot. The unit has & total

'1-| - i I ”.'_j

~capacity af 160 hall-gallons of milk, 264 quarts

or 38§ quarts of any combination. The ma-
chine 'can be altered to vend as many as 36

adidleieaik 1 puaalip iy T
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Rubbing Palms as
Public Opens Purse

Year Looks Good; Employment Up,
Money Freer; If Weather’'s OK—

gresses, this confidence 15 expecled
lto be mirrored In steailily mount-
ing grosses.

Thus far this season, the most
| -i:,:ni‘r'i- ant receipls
| have been poted in highly indass
| i -
| trinlized sections of Ohio, Penfie
L sylvanin, Michigan and West Vies
ginta. In ot a few cases C-I!'Tli'uﬂ.l
receipts in those areas ander similar
| weather conditions have more than
| doubled those of 14954,
| A Hashback to last vear roveals
| that there was considerable ynems
pluuuﬁlt in those areas- 4'|'a,m-g
with apprebension over the eco-
nomic outlok. In .'ih-.'l.f]i contrast,
l'llliﬂ]ﬂ\'ﬂ]{'}ﬂ in thase sections now
igh; confidence is high and

INCTeases  1In

[ 1

confinue but will further Improve getling I‘i'."_-r-!“"r-

| Labor Outlook

"LLLH_\' in the outdoor lmisiness
| tee]l that once the wage-carner ab-
| sorbs in full the implications of the
!'E?tur.ilnh“t'ii ammual wage contracts
| between the uwnion and Fored anel
- R T [.1! I||-.Illl'-"- '1:.'. i -'-'I1III|-'11. W ’"
i'L'I-Jk'I,I[ and that he will '.qu.;'ll
| more freely for outdoor amosementsy
{than at any time since the lush

| vears that [ollowed Warld War 1L

Chute apart from the uup:mul
| business conditions and the bnght
econmmie  outlook, the outdoos
amusement business pow has a
| vastly larger number of potential
costomers than it did in the post-
WHlT Vedrs,

The III]J:__I‘ wear-bom haln CTap it
now well out of the didper stage.
I'I'Iu- millions of so-called war habies
aré now 8, B and 10 vears ald—ages
! i : ] :I" """.11 ulE=
Kiddielands,

¥

torner  prospects  for
(Coamtinng

Pig Iron Nabs
Big Grosses

CHICACO, June 18<It's the
pig iron (amusesnent rides) that's
grubhing an ever-increasing chunk

Jof outdoor show business grosses,

One nide operator reports that
he set five rides on a Sears parking
lot in a Central States town for a
week and that he came away with
85.5800. To be sure, that's one for
the book, but it points up the
power of Meormry-Go-Rounds, Ferris
Wheels, ete.

Big reason for the rising ride
grosses ks that patrons figure valus
received For their money. Toa, what
with the coming of age of the post-
war baby crop, there’s an overs
inounting  nuwnber  of  potential

patrons, to whom riding a rocket,
s Roller Coaster or a  Spitfire
carcios all the theill it did for the .

veumngstens before the dey of
Cru:ﬁﬂ, Space Cadet, cte

Duvy
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?6|i§ier';u:;ichurd
Be First NBC 3-Hour Spec

Paley, Korda in Talks; Deal Would

Be Commercial’s

By LEON MOGRSE

NEW YORK, June 18.-TV Is in
the midst of negotiations for its
ety s Wil Shalepens

re's
Eﬂ:clmd I11," one of the top pres.
tige plotures belng produced today,
It stars Sir Laurence Olivier who
uho prodoces and directs under
the banner of Sir Alexander Korda's
Londim Films, Its budget is esti-
mated to be about $2 000,000, and
it uses thousunds of extras,

The Flm, one of the longest ever
produced, runs two hours and 49
minutes. It contains somé of the
top names in the English acting
world=Sir Ralph Richardson, Sir
John Gielgud, Sir Cedrde Hard-

Reply to Toll TV

wicke, Claire Bloom, Pameln

Brown and others. The telecasting | dous

would be its debut in America,
The completed film i not ready,
but rushes of it are.

The cost to NBC should cer-

linly  run,” at  least, $300,000,
which would make it the largest
‘single programming expenditure b

it or any other network, Inform
reparts are also that CRS-TV is
I]itchhlg for the property thru Wil
jam Paley who lias been in Eng-
land talking to Korda and llya
Lopert who eontral it

Pay TV Slap
Should commercial TV present

this film, the public relationd” sig-
nificance in its battle agninst su

MAJOR ENTRY

MGM, ABC Wraps

Up Shorts, Clients

NEW YORE, June 18.<Another
major Hollywood film company
this week moved into TV in a hiF
wav, and agan on ABCGTYV.
Metro-Coldwyn-Mayer has sold a

ackage of its short subjects, titled

Tw M-C-M  Parade,” to the

American Tobaceo Company and
the Delea battéry division of Gen-

eral Motors. They will slot it
Wednesday nights, 8:30-9 follows
ing “Disnevland,” a move which
may wdd further strength to the
network's already imposing line-up
that evening.

Included in the package are
such short suhirrl series as - What
Do You Think?™ “Crime Does Not
Pav.” “Notredamus™ and the Pete
Smith comedies. The M-G-M car-
toons are nol included in the deal
It ¥ not known whiether M-G-M |
will tuke plugs for itself on the |

show, but it is believed that it will| _

fullow the patiern of other movie
makers and ballyhoo its films
generally,

NBC Interested

NBC was very much interested
in the deal, but was only able to
offer 10 hours of time for single
shots on its network. M-G-M pre-
ferred that the show pro-
grammed on 3 regular basis and
acoepted the ABC-TV deal. The
buy is a juicv one for the Eilm
comphny, short subjects are
bringing an  estimated $20,000
minimum per half hour, a price
that might be hard to get i it
were sold on a local basis,

The properties, of course, will
plso go into syndication to tap
further that market after their
ABC-TV rerun, It is also conceiva-

HOWDY-PINKY

NBC to Beef

Up Stanzas
In Autumn

NEW YORK, June 15.~NBC-TV
this week discarded its idea of
tuming “Howdy Doody,” and
Hukyier into n “Children’s Hour™
jamberee to buck “Mickey Mouse
Club”™ on ABC-TV. Instead there
will be a concerted effort to beel
up both half hour stanzax on NBC.

Neat season Pinky Lee will have
a carpdval setting and use eircus
sots and talent. Lee will make
comedy out of the fact that he
always tries to “get into the act,

e e Pt

. “Bo
Mlismﬂﬂ:;ﬁﬁn y Glidigets

w ge
‘ol euch of

the shows i

being

ble that M-CG-M may begin refilm-
ing one of the short suljects series,
if it should click on video and new
product be needed,

NEW SPOT
Milwaukee’s

WTMJ Has
Novel Plan

NEW YORE. June 18.-Walter
Damm and WTMJ-TV, Milwan.
kee, this week unvelled mnwﬂlinﬂ,
new for advertisers—thie 30-secon
announcement which is to be used
between notwork and other impor-
tant programming on the station,

Damm claims the new spot will
give sponsars & far more than 50
per cent increase in the length of
their copy over the usual 20 sec-
ond station break because it deliv-
ers a full unshared impact

fore not availible. He also said it
would eliminate the frequentl
raised question regarding double
spotting between programs and the
s]:(uﬁng of time by two advertisers,
The station executive expects it to
set a pattern designed to lessen
the number of commercial an-
nouncements during the day or
evening,

NEW YORK, June 18.—Toni has
dro hall of its stake in Arthur
rey und His Friends and ks
picking up half of s “Tal-
ent Scouts™ stunza, instead, replac-
ings CBS-Columbia, it was re.
ported here this week.

The move gives it wider expo-
sure by Godf . Toni currently
has half of Codfrey and His
Friends on an every-woek basis.

I’ May

gseription video would be tremen-
: pay TV  adhecenty
would never u&:.[n be able to cluim
that they could offer mujor theatri-
eal films to the public, o service
that eommercial TV cannot alford
and is not doing. “Richaed TT17 i a
major picture in every sense of the
word. They could, however, claim
that TV cannot get major Holly-
wood feature film properties, TV,
however, is beginning o consider
such deals.  Independent name
movie. makers ore  being  ap
prasched und are approaching the
webs with properites.
The Olivier Hlm would be seen
on # Sunday night, probably early
next year, ll:'il is acquired by NBC.
"Magic Bax™
The network this week was close

to acquiring another film |:m!wrh.
“The Magic Box,” sturving Hobert
Donat and Michael Redgruve. This

icture plaved in numerous art
nuuuﬁ. ljml has not had national |
exposure. It is to be used on "Pro-
dueer's Showcease™ July 25 Na-

American distribution rights,
Should the Olivier property be

theatrically severnl months  later,
With thie consequent publicity, it is
believed that its Amercan theatri-
cul grosses would alvo be substun-
tiul. Its sule to TV would be equal
to an immedinte theatnical gross of
well over $1.000000 bresuse of

it would have to pav sales, adver-
tising and publicity costs,

Swift's Heidt
Show Shifts

NEW YORK, June 15.—Chances
are that Swift Foods will wind up
in the Wednpesday night 10:30-11
p.m, time period on NBC-TV with
its Horace Heidt show. The adver-
tiser this week was advised to re-
new the program for next season
by ]. Walter Thompson, its agency.

This was done in spite of & sug:
gestion from the network that the

advertiser would have to program
a stronger show if it wished to re-
batin ity current Saturday nighttime
period next fall.  The network
needs a stronger show to lead in
for Como which follows. CBS-TV,
of course, has the Gleason power-
house to use against NBC.

Consequently  the network  will

mhu;:inqlhiﬂ Swilt into Wednes-
5:1.' wlreru it will get a much
smaller line-up of stations, but will
be dess in a position to harm il
ratingwise. Heidt does a bang-up
job of merchandising for the client,
while rotating his tulent caruvan
around the country, Hiy use there-

fore extends beyond TV,

| sules job when it sold three guar-

tional Telefil Associates owns the |

shown on TV, it will he relessed |

the fact that in such disteilation |

|FCC MAKES FINANCIAL TALLY |
OF STATIONS' 1954 .OP_E_RATION.

WASHINGTON, June 18~ static

A a
Every segment of the operating l?.r‘-'“ﬂ |
ing industry except the L 000, But jt i
improved its linanedal show in | g YRR
14154, according to the iy -t

down fssued by the Federal
Communicutions Commisgion
this week. The 125 UHF sta-
tions  lost  §10,000,000 in
1954, as against the $6,300.-
000 lost by the 112 UHF's
that aperated in 1953,

The UHI s as a group more
that doubled their [rom
$10,4000.000 to $25,400,0040,
But ot the same time, with
the increase in the number ol
straggling  UHF  stations;
their combined expenses dou-
bled From  $16.700,000 to
S5, 400, 0010, o]

The 177 postfrecze VHE

16 obco’s more Lhot
their income
income taxes
to $36,500, (00,

Huwvm.l ﬂl:l ﬂﬂ;ﬂﬁ op-
crations realized on 2 per
cent of theilr combined l.'l»ﬁ‘
700,000 gross, whereus the
other 92 pre-freeze VHF sta-
tions netted 34 cent of
their $200 900 D040,

NBCTV Sells 75% of

NCAA Fall Gridcasts

NEW YORK, June 18, — NBC-
TV this week racked up a solid

ters of its Sational Colleeiate Ath-
letie  Assoctution football.  The
Crosley division of AVOD, Schick
olectric razors and General Cigar
eath bought one-quarter of the
package of elght national [oothall
garpes and Ffive regionals. They
are reported to have paid an esti- |
mated 3650000 for time  and |
talend.

NBC shelled out an r-.l:i.m.;!-.'-.iI

Moore Named
Prexy of KTTV

HOLLYWOOD 1[um- 18.—=
Richard Moore, general manager
of Los Angeles independent Sta-
tion KTTV, vesterday (17) was
numed president of the outlet,
owned by the Times Mirror Com-
pany., Norman Chandler vacales
the posifwon Lo become chairman of
the board of directors

At the same time John Vrba,
sales manager, and Bob Breckuer,
program director, were upped o
vice-presicdencies.

Moore became general muanliger
of KTTV in 1951, resigning as
director of ABC-TV's Western di-
vision to take the position

Lanigan for NBC
Day Sales; Dodge

Eastern Manager
NEW YORK, Junc 18—John B.

Lanigan has been named daytime
sales manuger for the NBC-TV
network. His former position, East-
ern sales manager, will be hundled
by John Dodge, who has also been
promoted.

Dodge was Eastern administra-
Hye sales manager, o title thot liss
been abolished. Both report to
Mithew ]. Culligan, natiopal sules

manager.

—

Coming in the Au&ust 6 Issue

spotlight on
fall felevision

mmmmm

st I..Flhn:. 1 “ﬁ:ﬂ nmilding
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® Effective Local, Regional and Metwork || Televison 100 Andeme Cride; N
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: gramming . . . Time-Buying . . . Market- || Mo Advertiing and Cins
® . ing . . . Production and Talent—from Spot
e _toSpectacular. || /eeess el e e e
°
= Get August 6 Billboard . . .
: Distributed Nationally August 2
- _I1 e

$1,500,000 for rights to the prop-
crty.

sale of a post-loothall  network

It will also profit from its

mun:LuT to Dow Chemical. The
web feels it will have Ii[llg trouble
in disposing of the remaining quar-

ter of the NCAA foothall, since It

will have the rest of the guarter
ta sell.

ABC-TV last vear committed a
major fumble by its purchase of
the NCAA package. It could not
find pational advertisers until Late
in the selling season. At that time
Amana and Maytag were said to
have made unusually good pur-
chauses in order to get ABC out
from under. [ts hiLﬁling for the
games this vear, consequently, was
noticeably more comservative.

Both Schick and General Cigar
are clients who are interested in
reaching the male viewer and
sports as their selling  wehicle.
Aveo last seasom was  heavy in
foothall on NBC radlo and this
vear has exstended its pitch to TV,
Mathew . Cullignn  is  national

' sales manager for NBC-TV.

Billboard

The Amusameni ladustry's Leading Bewiwenskhy
Founded 1894 by W. H. Donaldson
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_THE BILLBOARD

TELEVISION 3

THE BILLBOARD SCOREBOARD

Campdigns.

The Top New National Spot
Commercial Campaigns on TV

Placed during the week of May 29-June 4, 1955

The following date is tabulated from a weckly survey made
by The Billboard smeng U. 5 TV ststions.
national spol commercinl compaigns set on TV sintions during the
above survey week, regardless of the glariing air date of those

It shows ihe npew

NATIONAL

SUMMARY

i(Campaigns placed In more than one reglon)

E Product and Adverfiser
Crisco, Procter & Camble

Fanny Farmer Candy, Fanny
Farmer Candy Shops

Fluffo, Procter & Gamble

Ford Cars, Ford Motor Com-
pany

Product and Advertiser
Fruit of the Vine, Welch
Philip Morris Cigarettes, Philip
Morris Company

Plymouth Motor Cars, Plymouth
Motor Corporation

Post Raisin Bran-Post Cereals,
- General Fogds

REGIONAL SUMMARIES

Bond Bread, General Baking

Broil-A-Foil, Manhattan Prod-
ucts

Funny Farmer Candy, Fauny
Farmer Candy Shops

Ford Cars, Ford Motor Com-
pany

Crisco, Procter & Camble
Fluffo, Procter & Gamble
Fruit, of the Vine, Welch

Maxwell House Coffee, General
Foods

Alemite, Stewart-\Vamer Cor-
poration

American Family, Procter &
Camble

Boraxo, Pacific Coast Borax Co.

Brown 'n’ Serve Rolls, Swift &
Co.

Crisco, Procter & Gamble
Drewry’s Beer, Drewry's, Lid.

Fanny Farmer Candy, Fanny
Farmer Candy Shops

Fireside Marshmallows, Fireside
Murshmallows Co.

Fluffo, Procter & Gamble

Paint, W. P, Fuller Company

Plymouth Motor Cars, Plymouth
Motor Corporation

Post Raisin Bran-Post Cereals,
r General Foods

}

Rocky Mountain

F Air Conditioners, Arctic Circle
| Alaska Airlines, Alaska Airlines
Camel Cigarettes, R. J. Reynolds

Davy Crockett Promotion, Lan-
gendorf Baking Co.

Dromedary Food Products, Hills
Brothers

"1 Fluffo, Procter & Gamble

Folger's Coffee, J. A. Folger
& Co.

1 Ford Cars, Ford Motor Com-
pany

-] Fruit of the Vine, Welch
"Good Season Salad Dressing,

b i General Foods

“}’Kiwi Shoe Polish, Kiwi Polish
Co,, Ltd.

Listerine ' Antizyme Toothpaste,

Lambert Pharmacal Co.

T o

Eastern

Philip Morris Cigarettes, Philip
Morris Company

Ruid, §. C. Johnson

Schaefer Beer, IV, & M. Scliaefey
Brewing

Tup-A-Cola, Pabst Brewing

Utica Club Beer, West Fnd
Brewing

Southern

Minute Rice, General Foods

Tender Lealf Tea, Standard
Brands

Tetley Tea, Tetley Company
Tootsie Roll, Sweets Company

Midwestern

Friskies Dog Food, Cuarnation
Milk Company

Cerber Baby Food, Cerber
Products

Hostess Cake, Continental
Baking

Kitchen Kapers, Ratuer Promo-
tions

L & M Cigareltes, Liggett &
Myers

Liquid Trend, Purex Corporation

Plymouth Motor Cars, Plymouth
Motor Corporation

Rolaids, American Chicle

“This Island Earth” (Movie),
Universal-Internationul

Southwestern

Real Cold Orange & Lemon
Juice, Real Gold Co.

Rug Sheen, Rug Sheen, Inc.

Saturday Evening Post, Curtis
Publishing Co.

& West Coast

"Love Me or Leave Me”
(Movie), M-G-M

Luecerne Milk, Sufeway Stores,
Ine.

Martha Logan Cooking Sclinol,
Swift & Co. :
Mrs. Tucker’s
Salad Ol
Foods, Ine.

Northern Tissue, Marathon
Corp.

Shortening &
Mrs,  Tucker's

Pepto-Bismol, Norwich Phar-

macal

Philip Morris Cigarettes, Philip
Morris Co,

Pittsburgh Paints, Pittsburgh
Paint Co.

Post Raisin Bran-Post Cereals,
General Foods

-

| St 5 0
limited its TV activi

' Herb Philbrick and Richard Cayl-

‘TODAY,” 'HOME,” ‘TONIGHT’

Del Monte

In NBC Participation

NEW YORK, June 18. — Del|vear-old “Western Round-Up.” This

Monte this week renewed its spon-
sorship of “Today,” “Home™ and
“Tonight” on NBC-TV, bringing its
expenditures to about $1,000,000
for 1955—one of the largest ever
booked by the participation unit
from a single advertiser. The com-
pany's initial order was for 26 on

{each of the three shows, a total of

78. Its new buy is for about 93, |
and it is to be equally divided
among the programs. |
Del Monte, according to trade !
reports, has created an unusual |
amomnt of excitement among the |
supermarkets it serves by using the
participation stanzas. This, of |
course, is the reason for the
healthy new order, certainly an
indication of satisfaction.

Del Monte has also decided to
use TV exclusively to plug its 23-

‘Halls of lvy’
May Switch
To Sun. Night

NEW YORK, June 18.—"Hualls of
Ivy” is playing with the idea of
shifting into the NBC-TV Sunday
night 10:30-11 p.m. time period
next season. The program is now
on CBS-TV Thursdavs at the same
hour, a recent switch from Tues-
dav nights.

The move by “Ivy"” would be in
the nature of tit-for-tat, since CBS
persuaded K. J. Reynolds to slot
Robert Cummings Thursday 8-8:30
on its web next fall, and move out

from Rotobroil for about 70 par-

of Sundays. Intermmational Harves- |
ter now sponsors “Ivy” on alternate
weeks. Another advertiser would
be needed. Television Programs of
America produces the show.,

ABC Gets Two
Major Clients

NEW YORK, June lﬁ.—UndDr-l
scoring its phenomenal rise in bill-
ings this year, which now is hitting
close to $60,000,000 in gross time
sales thus far, ABC-TV pulled in
two more bankrollers for program
buys this week.

The web latched onto Chunky
Chocolate, which herctofore has
to spot buys,
as sponsor of half-hour alternate
weeks of “Super Circus.” Also,

it e mrchse of “oue oot 5 Vs Billion Market
CHANNEL 8 MIGHTY MARKET PLACE

Harriet” every fourth week. The
moves give the web a sellout on
“Super Circus” and leaves it with
only one-fourth ¢f “"Ozzie and Har-
riet” still available,

The close to $60,000,000 bill-
irgs figure chalked up thus far this
year compares to a figure of |
$34,713,098 the web billed for the
entire year of 1954,

Ziv Sets Up
‘Public Service’
Department

NEW YORK, June 18.—Ziv-TV
has set up what it’s calling a Public
Service Department to handle per-
sonal appearances of its stars. Ziv's
personalities perhaps do more tour-
ing than any in syndicated [ilm.

son, author and star respectively of
“I Led Three Lives,” have made
approximately 180 appearances so
ar this year, according tc Ziv,
Now Ziv is getting into in-trade
promotion tours, Bob Freidheim,
vice-president of Ziv, is now visit-
mg stations, agencies and clients

Ups Ante

means that between $75,000 and
S100,000 that was spent on maga-
zine adverlising in previous years
will no longer h-ﬂ expended in that
media.
Promotion Deal

"The Western Round-Up™ is one
of the biggest promotions in the
food field. It ties in with grocers
all over the country. Displays on
a Western theme and other promo-
lion ideas are packaged to bring
color und life into groceries and to
feature Del Monte products.,

“Today,” “Home,” and “Tonight"
swoduced  similar results for the
Vashington State Apple Commis-
sion which started with five par-
ticipations on a Central nebwork.
It now has bought 532 more par-
ticiputions, 18 of which are full
network.

The NBC trinity of shows has
also  received a $250,000 order
all

ticipations  in three of the

Progrims.

JWT SHIFT?
Strouse May
Take Over If
Resor Quits

NEW YORK, June 18.—Stanley
Resor, president of the J. Walter
Thompson agency, is expected to

ROMERO
RATES HIGH...
HITS 34.3

IN FIRST
MILWAUKEE
RATING

In city after city, ARB* reports
PASSPORT TO DANGER is hot . ..
and getting hotter! For example:

15.1 in San Francisco, with a 75.5%
share-of-audience!

18.1 in Cincinnati, with a 36.7%
share-of-audience! i

34.3 in Milwaukee, with a
64.6% share-of-audience!

37.0 in Jacksonville, with a whop-
ping 86.7% share!

43.3 in Pittsburgh, with a
68.9% share!

What a star! What a show! What a
way to sell your product!

*Jan. 1955

CESAR ROMERO, starringinrss

resion and go into retirement about e

July 13. His successor, according
to trade reports, will be Norman
Strouse, veepee and manager of
the agencey’s Detroit office. Takin
over for him in the Motor City will
by John McQuigg, former Geyer
Newell & Ganger representative
there.

Resor is an important figure in
advertising and has contributed
immeasurably to the strong posi-
tion that the agency holds in the
field. He has been with Thompson
over i long period of vears, It fs
still considered the top agency in
the business when domestic and
international billings are totaled.

Strouse has been a kev figure in
keeping the Ford account happy,
an aceount which has grown into
one of the agency’s largest with its

ABC FILM
SYNDICATION, INC.

emergence as the No. 2 ear manu-
facturer in America.
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in a dozen big markets to discuss
promotion and merchandising of
Ziv shows, especially “Lives.”
Freidheim will be in charge of the |
PS de t in the East, and
Herb Gordon will head it in the
West.

X historfggm

when answering ads . . .

SAY YOU SAW IT IN THE BILLBOARD!
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B News in Brief

FLORIDA DEMOCRAT
MAMED TO FCC . . .

The Senate today confirmed appointment of Richard A. Mack,
Florida Democrat, to the Federal Communications Commission. Mack
replaces the fiery Frieda Hennock, whose term expires June 30, Mack
will talke the oath July 1 to begin his seven-year term on the
Commission,

SELZNICK GETS
‘REBECCA'FOR TV ...

David 0. Selznick has completed an agreement with
Daphne du Maurier whereby he gets the rights to produce a
live TV version of her novel, “Rebecca,” in 1955. Selznick pro-
duced the motion picture version of the novel in 1940,

P&C DROPS PLANS
FOR MACK SHOW . . ..

Procter & Gamble has drn&ptd its plans to ride the Ted Mack
show, 3-3:30 pam. daily on NBC-TV. Instead it has indicated it will
take half sponsorship of the Bill Goodwin strip, "It Pays to Be
Muarried,” 3:45-4 p.m. The reason is that it wants exposure later in the
dav. However, it is still committed to the Tennessee Emie show,
12-12:30 p.m.

GE THEATER TO
RERUN TOP SEGS . ..

The “General Electric Theater” will rerun 13 of the top
films in the MCA-TV produced series between June 26 and
September 18. Among the stanzas scheduled for repeats Sun-
days, 9-9:30 p.m., are “The Face Is Familiar” with Jack Benny,
“The Road to Edinburgh” with Joan Crawford, “Amelia” with
Jane Wyman, and “Clown” with Henry Fonda,

WABD GETS FORMER

WNEW SALESMEN . ..

Ted Cott, manager of Du Mont’s two o&o’s, this week hired two
former salesmen of WNEW, New York, for the staff of WABD. The

—

two are  Burt Lambert, who has been with Ziv-TV since leaving the
Bennet Komn,

radio station, and
Remington Records.

who has been exec veepee of

Defore Victor
In ATAS Fight

HOLLYWOOD, June 18.—Don
Defore this week weathered another
internal storm in the Academy of
TV Arts and Sciences, emerging
stronger than ever in his post as
prexy. Defore has been under Fire
ever since last r, but in- May
was re-elected for a second term
without too much opposition.

The board of governors gave
Defore a vote of confidence after
Isabelle Pantone, executive sec-
retarv of the organization, charged
that Defore was “using the Acad-
emy as an instrument for his own

srsonal ]'mrm{:-l'it}n" and that he
wd committed “unprincipled and
unethical” acts. Miss Pantone re-
signed after the governors’ meeting,
presided over by Johnny Mercer.

Canadians Nix
Pay-See’ TV

TORONTO, June 18.—“Pay-as-
you-see” TV for Canada is out as
for as the government-controlled
Canadian Broadcasting  Corpora-
tiom is concerned. A. Davidson
Dunton, chairman of the Board of
Covernors, made this known while
giving testimony before a govem-
ment inquiry inte radio and TV,

He said rli:ml: this type of service
could not be applied to national
E*h\’ in] Cugmz_?. Mr. Dunton said

at the CBC was experimentin
in neither toll TV nor in color T\E
altho the country was being kept
up-todate in advances in both these

-commercials that appeared for all

Hooper Offers
New Com'ercial
Research Plan

NEW YORK, June 18.-C. E,
Hooper, Inc., with the help of the
American Research Bureau, is
launching a new research service
that will show how much audience
exposure the coramercials of any
given brand are getting.

The name of the new service is
“Monitored Commercials With Au-
dience Ratings.” It will, first of all,
give a complete compilation of the

the leading brands in any given
product category during the re-
search week in a particular major
narket. ;

For the next step, the appropri-
ate ARB rating i then applied to
each TV commercial (they use
Hooperatings for radio commer-
cials). To get a common denomi-
nator, each rating is then mult-
plied by a weighting factor in ac-

cordance with the lenpth of the
blurb.

The resulting figure on each
commercial is called its “Hooper
Index of Commercial Exposure.”
To find out the total relative expo-
sure the brand received in the
market during the rating week, all
of its “Hooper Indexes™ are added

up.

The reports on each product
category will include a summary
page just giving the relative stand-
iny, of the brands The body of the

EDITORLMNL

ADYISORT

Conslsting of one keoy execo-
tive from each of 550 lead-
ing wadvertisers, advertising
apencies, TY broadcasiers and
film companies.

RERUNS

Sillerman

McKay

_ \

AL
ukfy

D

Battison

Only One-Third Have Objections;
Small Markets Squawk Loudest

Only a minority” of intereésts
in TV has any objections to re-
runs. Of 309 members of the
TV Editorial Advisory Board
who returned their questionnaires
on this subject, only 108 out-
lined substantial objections.
Therefore, do not read the
quotes below without also study-
ing the chart. For only the
plaintiff’s case is stated there.

Cener ly speaking the bigilﬂ
squawks @ame from the smaller
operator  The stations in the
smaller  dties — usually one or
two-sta m  markets—said their
clients son't buy reruns. The
small-t m ad agencies and lo-
cal sponsors said they get too
many complaints from their
CoOnsumers,

The smaller producers indi-
cated that reruns cut down the
market for their frst-run prod-
uct.

The study reveals that the
small-town gua{k*astﬂr and his
clients are in a terrific dilemma
when it comes to reruns. The re-
peats come on sooner and are
seen by more of the Ffirst-run
audience than in the big=er mar-
kets. Consequently, the small-
town audience is far less tolerant
of reruns than their big city
brothers. So, when TV ad-
casters in the small towns ge
together, “renim” indeed be-
comes a dirty word.

But on the other hand, small-
town stations and advertisers
find it hard to pay for a film
first-run  policy. The smaller
markets cost the distributors pro-

rtionately far more than the

ig cities.

The pro-rerun statements
Were dg-:némﬂy what vou'd ex-
pected them to be. The defend-
ants, whatever their branch of
the industry, said that the eco-
nomics of residual income make

~ NEXT WEEK

The TV Editorial
Advisory Board

will tell what it expects
from the Hollywood Majors

it possible to produce better
shows, that it is better to repeat
good programs tham ever to
run r ones. They pointed
out that whatever the rating of
the first run, there is always a
substantinl untapped audience
left for repeats.

Even some of the most ardent
supporters of reruns in this sur-
vey made qualifications. A com-

ndium of the advice runs as

ollows: Rerun only top guality
shows, permit an adequate lapse
of time before rerunning a show,
do not rerun a show too often,
rerun it at a different time slot
from the first run, do not try to

kid the public into thinking the
rerun is a first run, do not try to
kid the public that the reruns
are “the best of . . .” or are “by
popular demand . . ." when they
actually are not.

e survey also raised a ques-
Hon about 52-week deals that
involve 39 films, 13 of which
must be rerun. James Duffy, ad
manager of Cenessee Brewing,
complained about having to [:u:f
a fixed price each week when
he is getting second-run shows
13 of those weeks. His argu-
ment and the answers of two
leading distributors are covered
in a separate story in this issue.

HOW THEY VOTED

From vour position in relation to the TV business, what, if any, are
yvour objections to the rerunning of TV film programs?

Dhjections None No Comment

Networks and Stations. ........ 43, .. ..... .y 0
Ad Agencies ........... Rty e A el " | e 7
Network Sponsors ........ s Ay Tloerceers
Regional, Local and Spot

Advertisers ........ceon0u0: k| | Rt ean B i 6
Distributors ........... Ao el (AR | REERAE RS
Producers, Labs, Equipment..... 20........ 28........ 6

Grand Total ..o s I a al w Yol olewis 45

DON'T QUOTE ME, BUT . . .

Small-town agency: “I'm opposed to any advertising that
tends to irritate customers or prospects.” . . . A medium-town
agency: “They place TV in an embarrassing position as an
entertainment medinm, People want and expect newness.”™ ., . .
Medium-market station: “No reruns closer than three months!™
... A Faor West station: “If you use reruns on a commercial
basis, it makes yvou wvulnerable to competitive propaganda.”
. . . A station in Missouri: “Do not enjoy answering mail to
explain the situation.” . . . Another man from Missouri: “Au-
dience and client reaction in a single station market has been
unfavorable.” . . . Maryland: "In our area there appears to
be sponsor aversion to reruns, even at less cost. It has been
almost impossible to sell reming.”

A large Southern market: “Your better programs have
such a high tune-in that any rerun in a six-month period will
not hold interest of viewer” . . . A TV film distributor: “Re-
runs are a deterrent to subsequent sales, limit the market for
new shows and consequently limit progress and expansion in
an industry which must remain progressive if it is to continue
to hold its andience and sponsors.” . . . A film producer: “Re-
runs reduce the number of new shows on film, therefore cut
production.” . . . A distributor: “The practice of new titles
for rerun serics lures viewers to tune in hoping to see some-
thing new. This deception is bad enough, but even worse is
that reruns deprive independent packagers of the opportunity
to display and test new shows”

FOR

ADVERTISERS AND AGENCIES SAY. . .

ROCER PRYOR, vice-president, Foote, Cone &
Belding: “T have a hunch the acceptance of reruns will
decrease in direct ratio to the increase in competitive
programming,.”

RICHARD HUGHES, TV director, Simons-
Michelson, Detroit: “Many ‘less ambitious’ new
programs develop new idens, formats, stars
and technigues. It seems to me that there is
precious little time for experimenting and per-
[ecting now. I'd hate to see everyone take the

QUOTATION

practically no new material, it can’t help but
adversely affect summer viewing.”

STATIONS SAY. ..

L. W. SMITH., pgeneral manager, KVDO-TV,
Corpus Christi, Tex.: “We receive more complaints and.
criticisms on reruns than any other one thing., Even
‘Disneyland’ re-runs bring a deluge of complaints each
time."”

ROSS BAKER, general manager, KSWO-

TV, Lawton, Okla.: “At our small station we

have rerun shows and find that we receive

33725

f
5
|

undue criticism. [ try to buy with a no rerun . t
clause now.” : :

fields.
At present CBC-TV is servicing

easy way out and rerun winter shows.”
HENRY HART JR., TV director, Horton-Noyes,

report will enumerate the pro-
grams and spots the advertiser

just six major centers, with rural jused in getting that audience|| providence: "Reruns, unless they are powerful enough FRANK McINTYRE, vice-president, KLIX-TV,
areas to be serviced in the future. | exposure. to make 8 second contribution (to the progress of Twin Falls, Idaho: “"Reruns in small, single-station
L " —" — — — — " — T — o — — T N N S . S T T, T, S — T — ' {l'hl:"l]i'l.ll'l'I} E{vﬂ th_,e iud]u';'? i Etﬂl:il.': I_m_'.k Il.t cannot urfﬂ.“l_ I'I'I.IHII:-E'.’E constitule a serous pI'Db]EI‘lI.. 5[.'! mus, iﬂ 7
I MONEY-SAVING SUBSCRIPTION ORDER Altho TV homes are still increasing in number cvery fact, that many operators will tell you they often re-

: : day, we cannot mﬂft on i:ﬂ hig}'-i percentage of new %:;’: Limlgﬂﬁemiﬂhﬂgﬁ?;uh““ ih;: m"'-‘“":';ﬁ!:_ »
» § i Tk ; ] 1] = ; ] ¥ : ok R
| Enter my subscription to The Bilboard for  full year f|f viewers as we could n couple of years ago” T i of couge, Waen [ prowrn b smonored B
" (52 issues) at the rate of $10 (a- saving of $3 over I i MOLS "T"".'.’;’ nig:"m::“:: local sponsor that he has a bigger new audience for | |
l iingfﬂ cnpr rufﬂ.ﬁ}_ anig“ rate $2|]. I L;ﬁunnﬁmmuﬂm!mlﬂd .‘I,H.hmug We by e rerun than I:ICE hi?d fDE the ﬂl:iE.'iIlEI ‘mEEﬂ Iﬂhﬂlﬂlﬂl}p 1 5 .
i | d g ; f Why should ta nothing, He's ‘kidded’ by his golfing frends and
) [ Payment enclosed O Bill me I 65 Db ¥ with I'L g ?t' ’ we e Rotary brothers, he receives a few phone calls object-
781 | to put up I _anyway ing and he's immedintely disturbed. He ‘knows' re-
= Name 1! WILLIAM JHEMPLE;TDN. ﬁEE-PIEEidEHt. Bryan pmums are ‘no damned good'.” - ;
. . Houston: “As re are far more mediocre pPrograms 2 :
g Occupation or Tifle ! than top programs, we could be plagued with below Pnnnucfu_s SAY . . . Batti
§ Company I standard programming in the few years to come when hmjlqlilLEjEE [;N;-i::zlmm:hm “that
: Address I the. Hilh iedoere ﬁ;:;‘;;:‘f. Sheic procuek for - Khedr every tine & reru s waed &t cuts dovni & chance
i : : ; to sell one of mine. There is enough new H
I City Tone State { 1. Inlii. RﬂSEF].:.EHL]}, advertising m;;uger, ma:rrm] to Eﬂ n;ﬂr}r station going pretty
. ' - ' Rosefield Packing: we continue to show so well. But on other hand, .most small sta-
{ Send to: I“‘I- B'l“b“l'd, 2160 Patterson 51’., :il'l:h“’lﬂﬂ !:, 0. , many reruns during the summer that there is tions cannot afford to hﬂr good new flms”™
. T T T — T T T T - -—..-_.-ll -
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Communications to 1564 Broadway, New York 36, N. Y.

TV FILM

THE BILLBOARD ' 7

THE BILLBOARD SCOREBOARD

® Jop 25 Vidfilms Among Kiddies

and Their Pulse Multi-Market Ratings

This weekly feature of The Billboard’s TV Film department shows the relative
mandings of the top 25 non-network TV film serics on the basis of the number of
viewers of the type covered tley attract per 100 viewing homes. The average multly
market rating for each geries i3 also ghown and is based vpon the rating scored by
each show in the 22 basic markets studied by The Pulse, vhich markets aceount for
the bulk of U, S. set circulation. Each market is weighted in proportion with its
TV population. On consccutive weeks, these charts show program popularity among

men, women, feen-agers and children.

For additional information on sudience size and coverage please consult The
Pulse, Inc., 15 West 46ih Screet, New York.

Children  Avg.

Rank per 100  April
Order Title and Distributor of Series Homes Rig.
: B Abbott and Costello (MCA-TV) ....vun... 107 11.3
Bowicug Hopalong Cassidy (NBC) .......cc0neanues 99 10.3
- J— Annie Oakley (CBS) ...ovvvecannssssses b 1 16.3

- A Dick Tracy (Combined) ....vvvvuwveeenns 98 5.4
g Chioo KI T et e s il .08 153
i Gene Autry (CBS) ..... P Ry e e L 96 16.4
. A Superman (Flamingo) ...... T ——_ 96 16.2
. Little Rascals {I“tﬂmtﬂtE} LR LR R R R 95 14.3
. B Ramar of the Jungle (TPA) ........v00vun 93 11.6
¢ Rocky Jones, Space Ranger (MCA-TV) ..... 93 6.8
9..%...Wild Bill Hickok (Flamingo) ....... Cp 13.7
12..... Range Rider (CBS) .......covvvivennnns 58 13.2
i e Laurel and Hardy (Covernor) ....vv0v0.s . 87 7.2
14..... Kit Carson (Coca-Cola) .....cicvevncninns 86 11.2
[ . Badge TI4 (NBE) wauvivweiins v ssis 86 15.5
16..... Cowboy G-Men (Flamingo) .............. 85 6.9
Iy e Hans Christian Andersen (Interstate) ...... 66 8.7
18... .. Victory at Sea (NBG) . eronernnre, ... 56 110
19.....Death Valley Days (Pacific-Borax) ......... 52 15.0
20. ... Your All Star Theater (Screen Gems) ...... 49 4.4
4 Sl i Meet Corliss Archer (Ziv) .........c00u. . 48 14.0
| R Inspector Mark Saber (Koch)............ 48 51
23.....1 Led Three Lives (Ziv) ....ccvveveesanes 37 16.0
24.....Amos n" Andy (CBS) ....oiceveenninnnns 38 9.3
25.....My Hero (Official) .....co00000avsuanses . 35 6.3
L. SRR Your Star Showease (TPA) ..vvvvveennnnns 35 4.8

‘Up Three

NEW YORK, June 18.—CBS-TV
Film Sales ended today a week of
heavy activity that included the ac-

‘quisition of a new property, “Long

s

- -

John Silver”; the turming over to
itz parent CBS-TV network another
property, “Champion,” and the ex-
pansion of its sale of “Amos 'n’
Andy” to Duffy-Mott fiom 18 mar-

kets to approximately 40 markets,

- The “Long John Silver” series
was shot some time ago in Aus-
tralia by Joseph Kaufman at the
-game time he shot his “Long John
Silver” theatrical feature film. It's
felt the theatrical feature, which
has been in release
months, will provide a: promotional
boost to the TV film series, which
was lensed in color. '
“Champion,” which will be pro-
‘duced by Flying A Productions,
mes the second film series that
TBS-TV Film Sales has turmed
er to I-]-f E’?ﬁ-Tv riehmr]!-: in
Tecent weeks. e property, how-
'Il;‘.er, has not yet heé]n sold nor has
it been given a definite time slot.
£ the web doesn’t sell it, it will
wobably be returmed to CBS-TV
ilm Sales for syndication. The

Star Maps

o-Ahead on
Ranger’ Pix

HOLLYWOOD, June 18.—Four

tar Productions will go ahead with

Texas Rangers series despite the

t that Screen Gems has already

pgun_filming a rival show, Dick

well, one of the partners in the

pany, said this week. Pro-

ion on the half hours, to be

ed “The Texas Ranger,” will be-
about August 1.

with interiors to be lensed
Hollywood. Official okay has
given for -the go-ahead by
Alan Shivers. Deal was
y set several months ago
Col. Homer Garrison of

Rangers and Steve Wilhelm of
tional Television Produc-
. Latter company ‘will be Four
s partner in the venture.

for some|h

CBS Sales Wraps

Big Jobs

syndication division, headed by Les
Harris, has already prnvidec'{ the
network with “Navy Log,” which
was 50ld to Sheaffer Pen and May-
tag,

Also this week, CBS Film
changed the title of its new Errol
Flynn stanza to “Tales of the For-
eign Legion.” Its title up to now
was “Muarch or Die.,” The show
will be released for sale next week,

Additional svndication sales of
ite “Life With Father” reruns raised
the number of markets in which
CBS Film has sold the show to
date to approximately 30. The firm
egan syndicating the stanza about
a month ago.

NEW YORK, June 18.—Eliot
Hyman and Tom O'Neil are ap-
parently joining forces in their en-
deavor to get RKO Radio’s back-
log of pictures into TV. Hyman is
reported to have visited O'Neil at
his home in Greenwich, Conn., last
weckend for a strategy conference.
This week, after months of bidding,
negotiations and rumors, it looked
as if a deal was close to consum-
mation.

Just how O'Neil and Hyman
would divvy up the approximately
700 pictures to which they would
thus gain title is not known at this
point. They would probably form
a jointiy owned holding company
to retain ownership of the nega-
tives. As far as actual distribution
is concerned, one possibility is that
they will eventually merge O'Neil’s
General Teleradio Film Division

with Hyman's Associated Artists
Productions,

Even with this tremendous bun-
dle of pictures it is doubtful that
they would revert to the two- and
three-vear library type of deal that
dominated the feature film side of
[-T"n’ from 1951 thru 1953. Both

Associated and GT have made
their marks in TV in the past year
by selling on the merits of the
individual pictures in their respec-
tHve packages. Their sales ap-
ruacﬁatuda}' is not fa: removed
me that of the syndicators of
half hour series. They are now
even trying to sell national adver-
tsers on buving part or full spon-
sorship of their packages on a net-
work or spot basis.

With this precedent proving as
successful as it has, the best ex-

ctation is that they would re-
ease the RKO library in groups of

‘CONFIDENTIAL’ CLIENT

Guild Near

NEW YORK, June 18.—Guild
Films is on the verge of concluding
its first deal for the Vitapix line-up
ot 57 stations. Bardahl Oil of
Seattle is practically wrapped up
to take over alternate week spon-
sorship of “Confidential File,” the
new Guild vidfilm series which is
still on live in Los Angeles.
& .ﬂliu.ll“:fl the same Lhnt?ﬂ Liberace,

uild’s top property, still continues
to be the white-haired boy of local
advertisers. The show has already
been renewed by 137 of its clients,
the contracts on hand totalling an
estimated $2,000,000, according to
Guild. He is retaining practically
all his sponsors, and it expected
that 98 per cent will renew. The
show is now in over 200 markets.

The Bardahl deal would be the
first national program venture of
this client. Guild has to come up
with another altermate week spon-
sor but has several possibilities

Bardahl

Deal for Vitapix Net

available. Crevhound bus, for one,
is reported considering the prop-
erty.
Vitapix Line-Up
Sponsors would pick their sta-
tions in New York and Chicago,

but in other cities would take the
Vitapix line-up. Vitapix has been
trying for two years to come up
with a network show for its outlets.
There is also said to be great inter-
est in Guild's “1 Spy” for a national
Vitapix deal.

To Guild the sale of the show is
said to represent about $1,000,000
in billings. It would be its first
major pav-off since it joined its
fortunes with Vitapix. onfiden-
tinl File” features Paul Coates as
narrator and has had an excellent
track record as a live property,
which aecounts for the Bardahl
interest. The sponsor is now spend-
ing most of its dough in spot TV,

Texas will be used for location|

on these that puts it out

ABC Still Planning on Sunday
Night Features—But Which?

NEW YORK, June 18.—ABC-
TV has sent wirez to its affiliates
asking them to clear 7:30-9 p.m.,
Sunday, beginning in September,
tor feature films. The wire is un-
derstood to have made no refer-
ence to which features it has in
mind. The 39-title package pitched
by Associated Artists Productions
is still available to the network,
even tho an informal option they
had ran out this week.

Forees at both the network and
distributor are fighting hard to
form the deal as it is now outlined.
However, it is understood that the
tn? men on both sides are skepti-
cal. Bob Kintner, president of
ABC, apparently would like to fill
iz a couple of weak links in the
Associated package. He is said to
have had his eve on a couple of
J. Arthur Rank- properties, but it is
still a question whether. they are
uncommitted elsewhere,

Kintner is understood to have
been offered a group of about a
dozen classics of the 1930 includ-
ing “The Story of Louis Pasteur”
and “The Green Goddess.” This
group, however, is controlled by
Lm:- Schenck who is reported to

wve closed the door on any TV
deal at this time. Kintner is also
reported to have considered the 12
pictures owned by David O. Selz-
nick, but Selznick has ‘set a theg

T il B Sl

reach of TV for all practical pur-
poses,

Kintner was on the West Coast
this week, and rumors here had it
that he was studying what big pic-
tures he could pry loose there.

Hyman Skeptical

On the other side, Eliot Hyman,
president of Associated, is reported
to be skeptical of the wisdom of
the network deal. He expects he
could make as much on H:E pack-
'age in 10 big station deals as he
could on the 61-station line up on
ABC-TV. ABC is virtually assured
|of clearing that number because it
'had them this season in the 7:30-8
p.m. slot for the “Pepsi Cola Play-
| house.”

Hgmm’s attitude has been forti-
EHEd v the fact that he has already
received one or two attractive bids
from stations who did not even
know the full roster of titles in the
new package.

turn any network deal down if it
was for less than the 39 films it
has offered.

Associated already has some
kind of commitment from one or
two sponsors to ride this series of
39. If the ABC deal does not jell,
it probably could still keep those
bankrollers on a_market by market
deal. Even with a network ride,
those bankrollers would probably

I
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have to get some extra markets via
spot, since they are understood to
want more than the 61 stations
ABC-TV can now assure them,

Deal Could Jell

Even with these reservations, it
|is doubtful that Associated would
tum down a firm okav from ABC.
| As previously reported, it is calcu-
lated to be a tremendous promo-
tion for Hyman's theatrical produc-
| ions, such as “Moby Dick,” which
Warner Brothers will release about
Thanksgiving. It would also give
enormoug prestige to its future ef-
forts in station sales. Associated
would still have at least another
13 pictures to sell stations first run,
It could probably also cut in ABC-
TV affiliate for rerun of the 39
pictures on terms satisfactory to all.

ABC-TV's sales scheme on the
pictures is reported to be roughly
comparable to NBC-TV's “Color

| Spread” for its Sunday spectacu-
Also, Associated would probably |

lars next season. If anything, it is
probably more flexible. Owver an
extended ride a sponsor will, ap-
parently be ‘able to get his pitch
laced all over the hour-and-a-
alf program. There is also re-
perted to be a terrific discount
structure, going as high as 50 per
cent on a big buy. Also, stations

cut-ins to pick up spot money for
themselves.

|

r—= -

will be allowed two or more local

Hyman, O'Neil May Join Up
To Put RKO Films Into TV

Details for Handling 700 Pictures
Not Set ; GT, AAP Merger Possible

26, 39 or 52. They would thus
parcel out the 700 pictures over
the course of the next five to 10
years.

Also, it would probably take at
least a year after the closing of
such a deal before anv of the RKO
pictures were put up for sale. For
one thing, both distributors are just
releasing new packages, which
they would certainly want to pro-
tect for another vear. For another
thing, even tho both Hyvman and
O'Neil’s staffs have undoubtedl]
been studving the RKO list in all
its ramifications for some time, it
would take many months after
closing before they could check
negative quality, order prints and
clear up union and contractual en-
tanglements on individual proper-
ties.

Panel Session

On Pix Series
Ends ABC Mee

NEW YORK, June 18, =
AEC Film Syndication vesterday
wrapped up its week long series of
sales meetings, one of the high-
lights of -which was a four-hour

el discussion on “the future, the
aults, and the opportunities of the
syndicated film industry.”

Panelists in the discussion were
Producer Don Sharpe, Television
Bureau of Adwvertising’s national
sales manager; Ray Nelson, and
Ted Cott, general manager of Du
Mont’s owned and operated sta-
tions,

Sharpe called on the salesmen
to utilize their knowledge of sta-
tions' programming needs by sup-
plving producers with ideas for
new TV film series. Nelson pointed
up the opportunities film firms
have in the syndication of daytime
properties. Cott emphasized the
importance of not losing sight of
the growing number of homes with
two TV sets, which can resull in a
TV home actually consisting of

Jtwo TV audiences. Cott estimated

that 10
New Yor

Stone Verges
On P'kq. Entry

NEW YDHKifdlune 18.—Stone
Associated, headed by former Ka-
gran president Martin Stone, is
about to get into program packag-
ing. Since its formation in Febru-
arv, when NBC took over com-
plete control of Kagran, Stone As-
sociates has operated only as a
merchandiser licensor for Jackie
Gleason and the shows of Televi-
sion Programs of America.

This  week, Stone hired Henry
Morgenthau I1I to head his film
division. Stone is said to have
plans to film shows abroad, but no
word was available on what prop-
erties he has in mind.

Elan-Porter
Firm Formed

NEW YORK, June 18.—A new
film production company named
Elan-Porter Productions was set up
here this week. The principals are
Ralph Porter, formerly a producer
for Official Films and ' Eastern
Sound Studios, and Raphael Elan,
former theatrical agent and re-

porter in Europe. Eleazar Lipsky,
atithor of the novel, “Lincoln Me-

Keever,” is attorney and creative
advisor to the new firm.

r cent of the homes in
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"Mick

NEW YORK, June 18.—Armed
for the first time with details on
the format of “"Mickey Mouse
Club,” ABC-TV’s sales staff this
week prepared to launch a new
sales n?l?en:-:ive to caplure sponsors
for the six remaining quarter hours
per week still unsold.

Disclosure of the format this
week brought ABC-TV executives
to a high pitch of enthusiasm. U
to now the network has been sell-
ing the show almost blind, its onl
major selling rﬂint being that it's
produced by Walt Disney, Tho 14
of the 20 quarter hours were sold
on this “sight unseen” basis, mo
sales have been made for close to
two months. Now, after being
briefed on what the show: will con-
sist of, the ABC sales boys are
more convinced than ever that the
stanza will top anything in the

way of kiddie shows heretofore

ilIirEF":Lll 1 urri
:Following the potpo ttern

utilized in “Disn d P the

*

“Mickey Mouse Club™ will consist
of a eonstantly varying assortment
of short features, many of them
eombining information and educa-
tion with entertainment. Approxi-
mately 70 per cent of each day's
show will consist of new material,
a lot of it animated, thot expressly
for the stanza. The remaining 30
per cent or so will consist of Disney
cartoons previously shown in movie |
theaters.

A brief description of many of
the features to be included in the
show and a day by day rundown
of the stanza is outlined below.
These details, of course, are still
subject to change.

Mickey Mouse Newsreel”—hu-
man interest films of how children

? | toons devoted to safety, showing

ey Mouse Club’ Make-Up and
Format Finally Revealed by ABC

live, work, and play in other parts
of the world.

“Explorers Club™—visits to inter-
esting places and interesting activi-
ties such as a shark hunt, a pony
farm or a stallion round-up.

“Sports Series"—films showin
viewers Little League baseba
teams in action, how to swim, ete.

“Foreign Correspondent Series”
—wvisits to areas around the world.

“This Is You"—animated car-

how to ride a bike, swim safely,
how to be careful walking the
streets, cte.

“Nature of Things"—documen-
tary live photography feature of
animal life.

“Book Club"—animated cartoons
that tell classic stories like “Hansel
and Cretel.”

“Mouscketeers —live photogra-
phy of a troupe of professional
::hﬁdn‘:n entertainers, emseed by
adult Jimmy Dodd; singing, danc-
ing and generally having fun.

Musie Series"—new songs, writ-
ten for children.

“Marty Markham"—-a documen-
tary story, continuing in serial form

day to day, of a boy and what
happens to him in camp, at school,
ete,

“Animal Series"—stories of ani-
mals. - \
“When I CGrow Up"—describes
occupations that children may be
interested in such as policeman,
fireman, stewardess, etc.

“Foreign Serial"—live enactment
of real and legendary stories about
children such as “Hans Brinker and
the Silver Skates.”

Daily Schedule
A day by day rundown of the

ANOTHER HASSLE

~ Vidfilm Trade United

Vs. SAG P

HOLLYWOOD, June 18.—Vid-
pix producers this week girded
themselves against pay demands
of the Screen Actors’ Guild, the
- unanimous sentiment being that
the increase that the SAC is askin
would drive TV film costs
.all reason. The producers are pre-
senting unusual solidarity in re-
sisting the SAG’s 25 per cent pay
raise formula. \

What brought the loudest cries,
however, was the SAG’s demand
for 100 per cent of minimum pay

ay Demands

What the organization is apparently
aiming for is to get payment on
the second run, since the feeling in
the industry seems to be that end-
less reruns such as some series,
e.g. “Ramar of the Jungle” and
“Boston Blackie,” have en-
joying are on the way out.

The Alliance of TV Film Pro-
ducers, a group consisting of 18
top film makers, represents the

schedule, as presently envisioned,
is as follows:

3-5:15 p.m.

Monday—"Mickey Mouse News-
reel”; Tuesday—"Explorers Club”
or “Sports Series” or Foreign Cor-
respondent”; Wednesday—"Mickey
Mouse Newsreel”; Thursday—"T'm
No Fool” or “This Is You” or “Na-

ture of Things" or “Mickey Mouse |
Club™; Friday —“Mickey Mouse |
Newsreel.”

5:15-5:30 p.m.

Monday — “Mouseketeers” and
“Fun With Music”; Tuesday—
“Mouseketeers” and “Cuest Star
Day"; Wednesday—"Mouseketeers™
and “Anything Can Happen Day”;
Thursday — "Mouscketeers”™ an
“Circus Day"”: Friday—="Mouseket-
eers” and either “Talent Round-

Markham Serial” ar "0il Serial” or
“When 1 Grow Up Serial” or “For-

national s

Up” or “Mickey Mouse Music
Series.” |
5:2-5:45 p.m.

fonday thru Friday—"Marty

MBS Gets

NEW YORK, June 18.—Tom
O’'Neil, head of General Teleradio
and the Mutual radio network, has
apparently never forgotten his
eam of establishing a film net-
work in TV. This week, CGT
bought out Harry Trenner’s Station
Film Library, and Trenner was
named sales vice-president of Mu-
tual Broadeasting System,
Altho some trade observers had
it ‘that O'Neil bought SFL only to
get Trenner into Mutual, there was
no denying that SFL still has a lot
of potential., Its: unique sales plan
is not exactly a network -operation,
and Trenner disclaimed. any. such
appellation from the moment he
went into it several months ago.
Nevertheless, it .runs. parallel to a
network concept to the extent that
it involves the sale of shows to
sors on a pre-arranged
line-up of stations,

If anything, Trenner is now in a
better position than ever to bring

F

GT Gets Library,

Trenner

iti bankrollers for SFL. He now
has the entire resources of Mutual's
sales organization to sell SFL.
Meanwhile, he can get the help of
the sales staff at General Tele-
radio’s Film Division to line up
more stations. Selling SFL options
tu stations seems to %it neatly into
the Film Division’s operation, since
those boys are out selling film to
stations anyhow, T

The SFL pitch to stations is that
they get the rerun rights to a year's
worth of two soap operas in pers
petuity in return fo: their one-time
card rtate. The stations pay by
consigning the time instead of pay-,
ing cash. SFL can then sell

3
sors a national daytime hook-up
without any time charges. |

SFL has optioned over 60 sta.

tions already. It was due to start
production of the soap operas in
another week or so. ere 'Was no
indication whether the deal WIK
GT would delay this schedule.

eign Serial” or “Animal Serial.”
5:45-6 p.m.

Monday thru Friday—theatrical
cartoons.

Of the six quarter hours still
available for sale, five of
sist of the 55:15 p.m,
across the board.

em con-

Colonial Inks
Lovejoy for 2

DENTON, Tex., June 18.—Frank
Lovejoy, actor im “Strategic Air
Command,” has signed to do two
Class A Technicolor movies for the
First Colonial Film Company of
Dallas.

First Colonial, with studios on

the shores of Lake Dallas near

Denton, was formed recently to
produce television dramas. It has
completed work on the first 30-
minute show, which is now in cans,
written and directed by Steve
Brodie.

The firm had not discussed the
possibility of filming feature length
movies until R. L. Russell, presi-
dent, began negotiations with
Lovejoy to appear in succeeding
30-minute shows for TV. After he
had inspected the site, which in-
cludes a new sound stage, Lovejoy
signed a one-year contract to pro-

Program Fee

&= For NARTB

WASHINCTON, D. C,, June 18,
—Subscription television and other
FCC matters will be among. the
foremost topics for discussion . at
the semi-annual meeting of . the
board of directors of the National
Association of Radio and Tele-
vision Broadcasters to be held
June 23-25 at the Homestead, Hot
Springs, Va.

The television board of direc:
tors, under the chairmanship of
Clair RB. McCollough, WGAL-TV,
Lancaster, Pa., will meet Thurs-
day (23); the radio board, of which
Henry B. Clay, KWKH, Shreve-
port, La,, is chairman, will meet
Friday (24), and the joint board of
directors will meet in the final ses-
sion Saturday (25).

On the agenda for the television
board will be a report by G. Rich-
ard Shafto, WIS-TV, Columbia,
S. C., chairman of the Television
Code Review Board. The group
will .also discuss the television cir-
culation study.

A report from the standards of
practice committee will be made at
the meeting of the radio board.
The board will also hear reports

on remote-control extension, the

producers in the negptiations. The
present contract expires July 21,

duce the two full-length feature
pictures for national distribution.

FCC band width and spurious
emissions proposal, FM activities,

TV Topic
Board Meet

copyright matters and the radie
evaluaton project.

The joint meeting of the board
of directors will cﬂn.siﬂﬂ-r-pm“*pmul
constitution and bylaws the
newly formed Association for Proe *
fessional Broadeasting Education.
Active and associate nmbmzhg
have been proposed for AFPBE.
Active members would include:
NARTB and regionally accredited
four-year colleges and universities
with established schools, depart-
ments or courses which offer com-.
prehensive professional radio and
television training. Associate mem-
bers would be other regionally ae-
credited four-year colleges and
universities with courses in radio
and television. ; i
Serving with McCollough on the
television board of directors are
network representatives Ernest Lee
Jahncke, ABC, New York; Merle
S. Jones, CBS, New York: Ted
Bergmann, Du Mont Television:
Hﬂhvﬂr'ic," Nechnﬂ:‘;hund Frank
M. Russell, NBC, Washington.
Radio board members, in addi- |
tion to Clay, include network rep= |
resentative Charles T. Ayres, ABC; |
Arthur Hull Hayes, CBS; Charles |
R. Denny, NBC, and Earl M. John- |
son, MBS. 5 1
NARTB staff executives who will, |

on each of second and third reruns,
75 per cent on the fourth run, and
25 per cent for each succeeding.
Up to this time there has been no
pay for second runs, only 50 per
cent for third and fourth runs, and
25 per cent thereafter. Producers,
most of whom have been figuring
to make their profits out of reruns,

attend the meeting include Harold: |
E. Fellows, NARTB president and
chairman of the board; Vice-Presi-~|
dent for Radio John F. Meaghet, |
Vice-President for Television Thad

H. Brown Jr., Secretary-Treasurer |
C. E. Amey Jr., Chief Attorney’ |
Vincent T. Wasilewski, Director of
Television Code Affairs Edward H. |

CBS GOING HEAVILY TO FILM SHOWS

Fourteen of 18 New Programs
Set for Fall Are in Celluoid

feel.that this is a blow below the
belt.

In this thev can point to the pact

roved this week by the Screen
directors’ Guild, Minimum for di-
rectors was upped from $550 to
-$600 a week, with rerun coin being
Jimited to one payment, 50 per cent
of minimum on the third run. As-
gistant directors were raised from
‘$325 to $350 and second assistants
from $185 to $200.
. The SAG is asking an increase
‘of the minimum_daily rate from
:Egﬂtn 53‘-'3] (]E.[l}"d of the weekly frofn
to ;
 If past talks are any indication,
‘chances are that the SAG will set-
tle for somewhat less than these

terms, especially in the rerun area,
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NEW YORK, June 18.—Of the
18 or so new programs that will be
appearing on CTBS-TV next season
in what shapes up as a radica
overhaul of the network’s program-
ming r:}sﬂt;r aphpmﬂmnte]y 14 will
be on film. The figures point u
once again the strong hold that T‘l}
film has taken in the programming
operctions of the networks.

One of the major changes will
be the switch from live music and
news stanzas to film kiddie shows
in the 7:30-8 p.m. t. The only
e ion in the early evening kid-
die bloc comes Tuesday night with
“Name That Tune” currently ear-

marked for the period under the
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Sp;]ﬂsl'ﬂ"'.i['iip of Whitehall Pharma-
cal.

It's no secre!, however, that

|| CBS-TV would prefer a film kid-

die stanza in the time slot. But in
view of the lack of alacrity bank-
rollers are showing in buying the
Wednesday and ﬁFrg%};F E:EU-B

.m. spots against AB 's heavy
E’um: SE'DLmEylmd" and “Rin Tin
Tin,” CBS is willing to let White-
hall put “Name That Tune” in the
period which wili be bucking what
seerns to be heavy competition
from ABC's “Warner Bros. Pre-
sents,”

The trend away from situation
comedies is being reflected in the
CBS-TV schedule. Of the 17 new
shows coming mto the web line-
up, only five are situation come-
dies. These are: “It's Always Jan,”
the new Janis Page show; “The
Honeymooners”; “You'll Never Get
R.ch,” the new Phil Silvers show;
either “Joe and Mabel” or “Miss
Pepperdine,” the Marie Wilson
stanza; the Bob Cummings show,
which Reynolds is bringing over
from NBC.

12 Other Shows
The 12 other new stanzas cur-
rently slated to bow on CBS-TY
next season are: "Robin Hood,”

Alfred Hitchcock series, “Navy
Log,” “Brave Eagle,” the ]nhnnx
Carson show, “My Friend Flicka,
"Si‘t. Przston of the Yukon,” “Cru-
sader,” “Stage Show,” “Gunsmoke,”
“Wanted” and “Name That Tune.”

The only programming holes in

Thursday, 10:30-11 p.m., where
“Wanted” is currently being
pitched, and Tuesday, 9-8:30 p.m.,
where it will probably either be
“Joe and Mabel” or "Miss Pepper-
ine.” Stll to be sold are the two
slots just mentioned, the Wednes-
day and Frida'}' 7:30-8 p.m. pe-
riods, where “Brave Eagle” and
*My Friend Flicka” are pencilled
in; the “See It Now™ show, and
one-quarter of “Omnibus”™ (three of
last year’s bankrollers will prob-
ably renew).

Among the changes that may be
biewing is a decision by Lorillard
to drop “Appointment With Ad-

L

venture” for another stanza for
Sunday night, and a shift of
“Damon Runyon Theater” from its
current Saturday night time slot to
another earlier period. Budweiser,
it's understood, is unhagmr with
the late hour time slot and the fact
that it will be pre-empted by
the once-a-month Ford 90-minute

the web at the present time are

Bronson, Manager of Research
Richard M. Allterton, and u{)ﬂ&&p}l
Ii:::it_q

M. Sitrick, manager of p
and informational services,
3 REGIONAL OFFICES |
UNDER 1 OWNERSHIP !
B ST |
newiosper oty “snd” eyt ! |

blications and [literally ewery '
perindical ou your schedule |
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Denove Using
Writer-Megger
Catalog File

HOLLYWOOD, June 18. — A
stem of cataloging writers and
tars has been instituted by
Jack Denove, producer of “Caval-
cade of America,” “This Is Your
Music,” and “The Christophers.”
The move is the first of its kind in
the TV field and could easily set a
precedent for other production

organizations.
" The step was forced on him,
Denove says, by the large amount
of television production. With so
miuch product being turned out,
it's impossible to know who is
doing or has done what unless a
complete file is kept. Only in such
a manner is it possible to keep a
record of writers and directors, and
be cognizant of who excels in what

field.

last fall, the file now
mm credit listings of nearl
300 people in the imfuslry. In ai
dition, Denove keeps a reecord of
reviews that the various creative
el have received. Altho

e’s the first to declare that one

good or bad review doesn’t mean
:.‘Iy'lhin . when there are five or

- on d the picture becomes
pretty evident. '

" Denove contends ‘that with so
many writers and directors now
engaged in TV production, such a
system is the only way in which a
true evaluation can obtained,
pointing out that at the moment
there is no central agency to which
a praducer can tumn. =

Kick-Off Readied
By Studio City on
‘Fu Manchu’ Skein

CHOLLYWOOD, June 18.—Stu-
dio City TV, Republic Pictures'
television production subsidiary,
starts filming on “The Adventures
of Dr. Fu Manchu™ Monday (20).
ed to
star in the series. Two pix will roll

. immediately, with a total of 73

+ ultimately skedded.

{ Brody in Europe
'For TV Ad Music

' “"LIONDON, June 18.—Agent Ber-

.nard Brody arrived here from New
York this week on a month’s tour
‘music to be used in filmed com-
\ mercials.
. While in London Brody is hud-
\dling with TV contractors over the
sale of a number of American mu-
lmggmﬁ bsen:rim, i;:cluﬂjng those
- iberace, Frankie Laine,
Eddie Cantor and Ina Ray Hutton.

Publicists Vote
IATSE Affiliation

HOLLYWOOD, June 18.—Affil-
fition with IATSE was voted this
k by the Publicists’ Cuild, prev-
y independent union which is
of publicists in the mo-
fon picture and TV flm helds as

Il as CBS network staffers. NBC

ABC pubbers are affiliated
F’l’]’l NABET.

film show for
Every Product,

System,
| Manufacturers’

& | Dr. Allen B. Dumont have been
. |invited to serve on the committee

38 | sdys.

Lof Europe negotiating copyright of |

f¥% | FCC, the National Broadcasting

Modern Sets
Deal for Ads

From Burnett

NEW YORK, June 18.—Modern
Talking Picture Service concluded
a deal with the Leo Bumeb
Agency recentlv by which it takes
over quality control and trafficking
of all of the agency’s film commer-
cials. Modern will take over super-
vision of the spots as soon as
answer prints come out of the labs.
The arrangement is expected to
save the agency considerable
money due to the efficiency and
overhead s]i\(read Modern can offer
on this work,

Modern is offering this deal plus
a storage service to all agencies on
a flat-price-per-spot basis, Modem
is already hand :'ng.h*:]ffickin% of
Burnett’s spot booked shows, “Su-

rman,” “Wild Bill Hickok” and

Buffalo Bill Jr.”

Latins Want
Dubbed TV

NEW YORK, June 18.—Contrary
to its taste in theatrical films, the
Latin-American audience wants its
TV film shows dubbed when they
come from the U. S. This is the
finding of George Caputo, of Inter-

Inc.

International recently made an
exclusive te-up with a dubbing
outfit in Mexico, where work has
Fnirendy been done on several seg-
ments of “The Chimps,” Since this
is an animal show, the dubbing is
on the narration only. But Inter-
national expects to start synchro-
nized dubbing on a top dramatic
show before too long,

Gershman to N. Y.
For AP Huddles

CHICAGO, June 18. — Reports
circulated in the trade last week
t' at Isaac OCGershman, managing
editor of the City News Bureau
of Chicago, had gone to New York
to set up a similar bureau to serv-
ice radio and television outlets,
were found to be unfounded.

Cershman actually was in New
York to confer Wlti: John Aspin-
wall, Radio-News director of the
Associated Press, with an aim to
developing new techniques in the
coverage of radio-TV news on the
Chicago scene. The CNB is a 65-
yvear-old co-op press association
which last fall inaugurated a radio-
TV press service and now has nine
subscribers in that field.

national Radio & TV Programs, |

WASHINGTON, June 18.—Fail-
ure of Hollywood motion picture
producers to file comment stating
their pesition on fee TV at the
Federal Communicafions Commis-
sion brought a blast from the com-
mittee against pay-as-you-see
this week (20). The committee’s
co-chairmen, Trueman T. Rem-
busch and Alfred Starr, representa-
tives of motion picture theater
owners' “Organization for Free TV,”
note that the silence by producers
and their association (Motion Pic-
ture Assoeciation of America) ma
lead to the “inescapable conclusion™

Vidfilm Worth
$1 Mil at WGN

Film Festival

CHICAGO, Jume 18.—More than
$1,000,000 worth of television film
shows will be presented for preview
by some 350 potential sponsors and
advertising agency representatives
this Wednesday (22) at WOGN's
fourth annual film festival in the
station’s main audience studio.

Screenings will be held from 4
to 5:30 and 8 to 9:30 p.m., with
a dinner break in between. Five
to 10-minute capsulés of 30 to 35
half-hour programs will be pre-
viewed, which include: dramas
mystery, sports, quiz, news, an

panel shows for national and local
SPONSOTS.

Sidney Re-Elected
To Fifth Term as
President of SDG

HOLLYWOOD, June 18.—
Ceorge Sidney was re-elected to an
'iJIlpI'EEEdI_ErItEd fifth one-year term
by the board of the Screen Direc-
tors’ Guild this week. Other officers
named were Willis Goldbeck and
George Marshall, vice-presidents;
Anthony Mann, secretary, and Les-
ley Selander, treasurer.

In an election held by the Screen
Actors’ Cuild Ronald Reagan was
chosen to succeed William Holden
as vice-president. The latter re-
signed because of the press of pro-
duction activities.

¥ | motion

that Paramount Pictures dominates
the association.

The statement further concludes
that since motion picture produc-
tion for theater is entirely different
from that for television, “it be-
comes obvious that the only pos-
sibility of financial success for pro-
duction in the proposal to s
first-run motion pictures in the
home will lie in a conspiracy among,
the producers of motion pictures
to design a particular kind of prod-
uct that is not suitable for the
picture theaters.” The
question arises, they add, as to
whether producers who are mem-
bers of the MPAA will be wi]]in&
to enter into such a “conspiracy
in the future.

Referring to Paramouni’s con-
trol of Telemeter, the committee
warns producers contemplating
entry into the fee TV market, that

Film Makers’ Silence Draws
Blast From Anti-Toll TV Org

“the patent is controlled by only
one of their number and the pat-
ent holder can name its own terms.”
A warning is also given exhibitors
that “if Paramount is ﬁning to sell
the output of its studio thru its
Telemeter exhibition outlet in pref-
erence to its long-time theater cus-
tomers,” exhibitors should now pre-
pare to Jook to other sources of
supply. .
“Increasing and endless litiga-
tion,” the committee states, will
the lot of distributors licensing first-

run motion pictures on pay-to-see
TV. Citing the approximately 400
cases now pending in federal courts

involving damage claims up to $600
million in “run and clearance” dis-
putes, the free TV proponents cite
the Supreme Court decision which
prohibited Paramount from “si-
multanegusly engaging in the pro-
duction of motion pictures and ex-

Group Due fo
Study Industry
Can. TV Enfry

TORONTO, June 18.~A Roval

| Commiission to study radio and TV

'in  this country would probably
look into the matter of when pri-
vate TV stations coild step into the
profitable markets of the country,
The Royal Coinmfision is expected
to be named sometime in the sum-
 mer, with three major duties be-
fore it,

Most,interesting to broadcasters,
of course, would be the recom-
mendations ‘from the commission
which would advise the govemn-

dustry could into such mar-
hetsugfs Tumntﬁﬂnh‘eal, Halifax,
Winnipeg and Vancouver.

The other points would be
whether control of Canadian
broadcasting should be taken out
of the hands of the Canadian
Broadeasting Corporation and
handed over to an independent
regulatory commission; how the
CBC is to be financed from here on.

The majority of the CBC funds
now come from the government,
from the revenue of a 15 per cent

will become smaller with the satu-

ration of the country by the sets.

TO STUDY ALLOCATIONS

WASHINGTON, June 18.—An-
other rescue mission to save UHF
by possible reallocation of TV
frequencies is being launched this
week by the Senate Interstate and
Foreign Conimerce Committee,
Chairman Warren G. Magnusson
(D., Wash.) has announced for-
mation of a special engineering
committee to re-appraise the Fed-
eral Commumications Commission
allocations  with “an eve toward
bringing about increased utilization
of the ultra high frequency band
to provide a nationwide competitive
television system.”

Engimeering  talent from the
Co., the Columbia Broadcasting
the Radio Television
Association, the
UHF Coordinating Committee, and

and most have accepted, Magnuson

Major possibilities to be con-
sidered for study will include: ere-
ation of three new VHF channels
by using part of the FM spectrum;
re-assignment of certain UHF

allocations now unused; television

employment of “drop-in techniques
used to step up rapid coverage; and
use of “selective deintermixture.”
Reminiscept of similar proposals
fought over at last vear's UHF
hearings by a Senate Subcommittee
headed by Sen. Charles E. Potter
(R., Mich.), the Magnuson aims
are milder, Drastic proposals be-
fore the Potter committee to freeze
new VHF grants and push all TV
into the UHF band are not likely
to run amok in a committee whose
chief counsel is the quiet-spoken
Sidney Davis, advocate of the go-
slow policy.

Magnuson has expressed appre-
ciation for the “way all segments
of the imdustry have accepted an
invitation to participate in the
study” despite the fact that it is
“an engineering problem requiring
engineers for which this committee
has neither funds nor facilities.”

Here is a detailed list of Mag-
nuson’s aims for the panel:

1. A careful engineering study
as to the feasibility of utilizing the
88-108 megacycle band, more
familiarly known as the FM portion
of the spectrum, which could

possibly provide an additional three

Senate Engineering Group
May Be New UHF Lifeline

VHF channels, while still leaving
room in that portion of the spec-
trum for all existing FM. licensees.

2, A re-examination of the Fed-
eral Communications Commission
table of present allocations. Such
a re-appraisal would be an at-
tempt to re-evaluate the table of
allocations in the light of ex-
perience, For example, a number of

very high frequency grantees have | £

ment as to when the private in-

excise tax imposed on the sales of |
TV and radio sets. This, of course, |

hibiting these motion pictures to
the pu!i:-lic. Thru Telemeter, Para-
mount again woulkd become both
producer and exhibitor.” £
© “We are now witnessing,” the
statement points out, “the para-
doxical spectacle of Paramount Pic-
tures, thru. its president, Bamey
Balaban, saying openly o the only

; a non-existent market
which promises richer returns.

IRo_ﬁnE'Rﬂ

IS TOPS

IN HIS
TIME SPOT IN
CINCINNATII

!"I"EE, FI!I;JIIII‘I to Danger, starring
Cesar Romero, is going over big in _
; Cincinnati, with a 25.6 rating and an
impressive 48.2% share-of-audience
{source: ARB, Feb. 1955). In San
Francisco, in Louisville, in city after
city, the story's the same. For ex-
ample, here are more ARB ratings:

PITTSBURGH 433 68.9% share
JACHSONVILLE 37.0 86.7% share
SAN ANTONIO 26.1 SE.4% share
MILWAUKEE 343 64.6% share

available to do commercials. No
wonder he has so many happy
sponsors! |

CESAR ROMERO, starringin ...

turned back their licenses, which | (&%

in a number of instances remam | §

unused in the assigned communi-
ties. This engineering committee,
working with the commission,
might well be able to find ways to
utilize those channels in areas
where facilities under the present
table of assignment are inade-
quate,

3. A study and possible adapt-
ation in television of technique
developed in radio which tends to
substantially increase the number
of stations in a particular field,
such as the “drop in” and perhaps
directionalization along both sea-
boards. .

4. The possibilities involved in
“selective de-inter-mixture.” -
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custamers it has that it is now
prapaﬁhﬁ to jeopardize that market:
an sep
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1. Mr. District Attormey (Mys), Ziv..........260.,. KSTP—Th, 9:30-10:00... Meet Corliss Archer. 9.1 20. The. Falcon (NBC), M-9:00............5, 15 | LR RS e nr e B ﬂm,,mw}‘ :
3, 1 Led Three Lives {Adv.), ZI¥............ ..24.2... KSTP—T, §:30-9:00..............5¢e It Now, 13.8 2l. Where Were You? (MCA-TV), T-7:30....13.1 T6:00 ..,.. .34 !
4, Science Fiction Theater (Adv.), Ziv,....... 20.0... WCCO—F, 9:00-9:30,,..............Baschall, 13.0 22. Star and the Story (Official), M-9:30....15.0 | 4. Counterpoint {HCA-TV:I. 5_1. _'H] _____ 1 |
5. City Detective (Mys.), MCA-TV............196.. . KSTP—W, 8:30-9.00,, .Best of Broadway, 27.0 2. Wild Bill Hickek (Flamingo), W-6:00....150 | 49" Mir and Mrs. North (ATPS), M to 5-8:00. 2.9 J
6, Hopalong Cassidy (WesL), NBC........... 170, .. WCOO—5, Eﬂﬂ-!l 3, MJHI. Liebman Presents, 24.9 24, Ranpe Rider {(CBS), Th-6:00, . R I | 48. Hopalong Cassidy (NBC), M to F-6:00.. 2.7 .
7. Life of Riley (Comedy} NBC. .....00000....15.2.. LESTP—S0, 9:00-9:10, | .Star Showcase, 12,7 24, Little Rascals (Intersiate), M 1l:l :F-q- ]‘l:]' L14.3 49, Dick Tracy {Cﬂl'l'-lhil'lﬂ-d],_ M to F-T:00.... 2.4 |
8, Lone Wolf (Mys.), MCA-TV.............HMJ....WCCO—Su, §:30-9:00,.......Red Owl Theater, 14.5 26 Victory at Sea (NBC), F-9:30,. oo 10 | 50 Paris Precinct (UM&M), Su-5:00........ 2.3
L & “rﬂd- 'm Hhhﬂ- {wﬂt-}f mm....,., ..Iu._-,WEcﬂ—Sr 4:3“—£:m_1r." o T rail thcrh 1.5 11r ].ﬂl'l!‘ WIJH {M{:A_WL Tham -113-? 51. Dﬂ“i.- Fnifh,n"u Pr‘“mu mcjk
18, Your Star Showcase (Drama), TPA........ 127.... WCCO—S5u, 9:00-9:30..........Life of Riley, 15.2 28. Stw_?ﬁf the i::.utur:.- {Hull:.rwuudl & = Su A ..., .19 |
' . R 51. I Am the Law IMI:A:W]. ThT:30...... 19
1 pedock Holmer (UMAM) Su$:30......117 | 17 Superman (Flamingo), W-Si30........ 93 8. Cisco Kid (Ziv), Th-7:00. vereers.130 | 53 Al Star Theater (Screen Gems), F-9:00.. 17 |
g ﬁ e Thmm { b T-10:30.......... 1L5 | 17. Frankie Laine (Guild), 5-10:30.. . 9.3 30, Gene Autry (CBS), F-6:00, .. ..12.3 | 54. Rev. Oral Roberts (Kling), Su-10:00...... 1.3
. :B ow That Man (MCA-TV), F9:30....11.1 | 21. Hopalong Cassidy (NBC), Su-11: Eﬂam . B.5 31, Meet Corliss Archer (Ziv), Th".rm 109 | 55 Duffy's Tavern (UM&M), Su-5:30...... 1.1
14, Championship Bowling (Schwimmer), 19. Meet Corliss Archer {Ziv), Th-9:30...,.. 9.1 32, The Whistler (CBS), F-10:00.,.,........ 10.7 | 56, Counterpoint. (MECA-TV), F-B:30.,...... 0.8 i
i ufﬁﬁﬂga A AT 10.0 | 20. Doug. Fairbanks Presents (ABC), 33. Ramar of the Jungle (TPA). Su-4:30....10.5 | 56, Hollywood Off-Beat (MCA-TV), W-7:30.. 08
2k £ scals ﬂ;:m;m. Sn-E am, .. 9.8 Th-10:30 ... B Ol R 2 ) 34. Ellery Queen (TPA)Y, M-10:00.,........10.3 %4, Playhouss 15 (MCA-TV), Su-6:15....... 0.4 !
- Ellery Queen (TPA), F-10:30............ 9.6 | 22. Joe Palooka (Guild), §-4:00..... ... ... 1.8 35, Frankie Lalne (Guild), W-10:00,.........10.2 | 58. Inspector Mark Saber (Koch), F-7:30.... 0.4

TV FILM SALES

ABC FILM SYNDICATION
KIERAN'S KALEIDOSCOPE
Adv. TBA: WFAA-TY, Dallas

CBS TV FILM SALES
AMOS "NT ANDY
Adv. TBA: WCBS, New York; WGEM,
Quincy, 1L
GCENE AUTRY " Y
ﬂﬂﬂ Baking: KOTA, Rapid City,
Adv. TBA: WCCO-TY, 5t. Paul: WPRO-
TV, Providence.
EYE DN THE WORLD
Adv. THA: KRB, Abilene, Tex
LIFE WITH FATHER
Adv., TBA: WPIX, MNew York, K.Rﬂ'ﬂ'
El Paszo, Tex.
SAN FRANCISCD BEAT
Adv. TBA: WPIX, Mew York
.ﬁ.ﬂ!;"ll DAKLEY
A TBA: KHOA, Quincy, I
RANGE RIDER
Hh;:h:mnn l:'llimlﬁ-, WHP, Harrisburg,
B, s !
THE-WHISTLER
Intetstate Life ITnsorance: WSFA, Mont

-

gomery, Ala.
ﬂﬂ:’l;. :’HA! WO R, Buffalo: WPIX, New
ork.

CBS NEWSFILM
Adv, TBA: KERNT, Des Moines; WMAR-
TV, Baltimore.

FLAMINGO FILMS
GRAND OLD OPRY
Pillsbury & Ballard: W5FA, Montgomery,
Ala,
BASERALL HALL OF FAME
Westend Brewing: WGR-TV, Buffalo

INTERSTATE TELEVISION
LITTLE RASCALS
Adv. TBA: WMT, Cedar Rapids, Ta.;
KRNT, Des anﬁ, WAVYE, Louis-
ville; KOTY, Tulsa, Okla; KBOI,
Bni:ﬂ:, [dahao,
ETHEL BARRYMORE THEATER
Ady, TRA: WDSU-TY, New Orleans.
AMATING TALES OF HANS CHRIS-
TIAN ANDERSEN

ADVENTURE ALBUM
Adv. TBA: WCAU, Philadelphia,

NBC FILM DIVISION
STEVE DDNOVAN,
WESTERN MARSHALL
Milk for Health: WBEN, Buffalo
Adv., TBA: WNAC, Boston; KRNT, Des
Moines; WEFA, Montgomery, Al
DANGEROLS ASSIGNMENT
General Stores: KVTV, Sioux City, Ia
Adv. TBA; KTBS, Shreveport, La,
INMNER SBANCTUM
Stefford Miller International! WKAQ, San
Juan, P. R.
Adv. TBA: WVEC, Hampion-MNoriolk
BADGE 714 (C)
Adv. TBA: WNAC, Boston
LIFE OF RILEY (A)
Borden’s Dairy: KERO, Bakersfield, Calif.
Adv. TBA: KVTY, Sioux City, la.:
EYTY, Springfield, WMo.: KID-TV,
Idaho Falls, Idaho; KHSL, Chico, Calif.
LIFE OF RILEY (m)
Borden's Dairy: KPIX, San Francisco
Beatrice Foods: KLE, Denver

Adv, TBA: KTVT, Salt Lake City;
EHRNT, Des Moities

LIFE OF RILEY (C)

Heidieburg  Brewing: KBES, Medford,

Ore.
Borden’s Dairy: KBET, Sacrameénio
Adv. TRBA: KRNT, Des Moines
LIFE OF RILEY (I¥
Beatrice Foods: KLZ, Denver
Borden’s Duiry: KPIX, 5an Francisco:

EBET, Sacramento; KBAK, Bakers-
field, Calif.

Adv., TBA: KTVT, Salt Lake Citv: KID-
TV, Idaho Falls, ldaho

HOPALONG CASSIDY i1 Hour)
“Adv, TBA: KRNT, Des Moines
HOPALONG CASSIDY (Half Hour, L)
Adv. TBA: KENT, [Des Mopoines
HOPALDNG CASSIDY (Hall hour, B)
Adv, TBA: KBENT, Des Moines; KLAS,
Las Vegas
OFFICIAL FILMS
FOREIGN INTRIGUE
Francis Lincoln-Mercury: KPTV, Pnl.'t-

TERRY AND THE FIRATES
Adv. TBA: WCCD-TV. 51 Paul
PARAMOUNT TELEVISION
HOLLYWOOD LEGIDN WRESTLING
Adv. THA: KTVEK, Phoenix
SCREEN GEMS, INC,

RIN TIN TIN
C. H. Rice Meat Products; WABITY,

Holden, Me.

STERLING TELEVISION
MOYIE MUSELUM
Gre:t Lakes Supply: WPBN, Traverss

. Mich.

EIM.‘I' THE EXPERTS .
West End Motors: WMM. Baltimore

TALES OF TOMORRDW
Adv. TBA: KROC, Rochester, Minn.;
KRON, San Francisco

UM&M
JANET DEAN, RN
Adv. TRBA: WEFA-TY, Montgomery, Ala,
NEW ORLEANS POLICE DEFARTMENT
Adv, TBA: W5SFA-TY, Monigomery, Ala,
ZIV-TV
FAYORITE STORY
Blatz: WTMI-TV, Milwaukes: WBAY-TV,
Grl:r:n Bay, Wis.; WEOW-TY, Madison,

SCIENCE FICTION THEATER
Richiters Bakers: WOAL-TV, San Antonio.

26-Wk. Renewal in
9 West'n Marts for
"Where Were You?’

HOLLYWOOD, June 18—
“Where Were Your” Ken Murray
produced series consisting primarily
of edited news film, has been re-
newed by Bekins Van & Stora
in nine Western markets for a 2
week run, The deal with MEﬁ-T‘f,
which distributes the pro
calls for reruns to be ut

Still undecided is whether to
film an additional 13 or 26 of the

Adv. TBA: KTVA, Anchorage, Alaska

L

S e - o S 5o o |

land, Ore.

P e s ] bt

syndicated vidpix.
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PRODUCTION NOTES |

By BOB SPIELMAN

Pardee Enterprises last week hegim production on the sec-
ond 13 of "Ken Curtis Song Stories,” musical séries starring the |
Western  singer. Filming is being done in Colorado and New
Mexico by Producers Althea Pardee and Ed Haldeman. |

Production in Europe is fine if you know what you're doing, |
Steve Previn, director of “Foreign Intrigue” and “Sherlock
Holmes,” declares, but it has many pitfalls. In France, for in- |
stance, mechanical and electrical gag ets have a habit of not
working, and sets often fall down at the slamming of a door. |
On the other hand, European cameramen and cutters are top-
notch as long as they're allowed to use their own equipment, |
which is badly outdated by American standards. They're un-
familiar with U. 8. material and resent it when producers import |
it. A further drawback, Previn points out, is the fact that they're |
working with an unfamiliar medium, Europeon TV being in an
extremely primitive stage and only at about prewar U. 8. quality. |.
Best facilites, according to Previn, are in Sweden, which so far
has been umdiscovered by American film m.-:kﬁrs. There’s no |
appreciable difference between production costs here and over-
seas, he contends, |

Goodson-Todman has given the go-ahead on pilot for a new
TV series based on the files of the Califonia Youth Authority, |
" John M. Lucas is scripting the show.

Permanent set of a complete Western town has been erected
at California Studios for “Gunsmoke,” Charles Marquis Warren-

produced series for CBS. Set is exact replica of Western town
at Newhall, Calif., which will be used for outdoor shots. Robert.
Stabler’s Filmaster Productions will handle actual filming, CBS
having pacted him for five years to sheot-the program.

ABC-TV will stage its first r at the opening of |
“Disneyland” July 17, utilizing 22 cameras to shoot thEr 1%-hour-
long program. Already committed to dparht: te_in the. cere- |
monies are Gov. Goodwin J. nght an

Liberace, whao's used to tu uuthis'l"‘-"ﬁlnuinlﬂﬂ}r. ]
has a 53-day shmtmg schedule at er Bros. for the featurse, -

'Smue:;ely‘l'nun. Apr et efLr s, 2

Jl.n.n_ = Uy - sk ‘-.\.:-.-._ 2
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Gen. Motors’
Ads Reach
13,000,000

DETROIT, June 18. — Ceneral
Motors’ commercial films have
reached a television audience esti-
mated at 13,000,000 during 1954,
according to totals released this
week, This figure was reached in
740 individual video showings.

Comparison - wise, television
s'.owed up well, nearly
the “captive” audience in theater,
auditorium and group showings of
13,380,000 for tﬂ:ﬂ vear, in a total
of 259,000 screenings,

General Motors now has 61
films ﬂ;&i]ﬂh‘& {ﬂr] tgieﬁsiun and
group showing, including nine just
added to the catalog list,

'Big Idea’ Issue
Sold in Day

PHILADELPHIA, June 18. —
Boenning & Company, loeal stock
brokers, announced that its new
offering of 100,000 shares of stock
in Donn Bennett Productions, Ine,,
was oversubseribed within 24
hours,

The offering, advertised at $3

share on June 13, gives stock-
olders an equiy interest in the
firm’s TV program, “The Big Idea.”
The show features proteéted but
vwnmarketed inventions, and serves
a. an intermediary to introduce in-
ventors to manufucturen:, investors
and distributors.

Donn Bennett Productions, Inc.,
local package firm, proposes to de-
velop additional sources of revenue
from “The Big Idea™ aside from
TV sponsorship. These include
services in connection with the
manufacture, promotion and sale
of new items and products eriginat-
ing from the inventions appearing
on the program, together with in-
formation services to industry, The
new corporation also has acquired
the rights to a number of other
copyrighted television shows and
pri.grams created by Donn Ben-
nett, and which are available for
use,

WPIX Weighs
Joining NATS

NEW YORK, June 18.—WPIX
here is mulling taking membership
in National Affiliated Television
Stations. This would be the second
big-city  station to join NATS.
WIIL-TV, Philadelphia, joined
last week, i}

Fred Thrower, manager of
WPIX, said he is particularly in-
terested in NATS' potential as a
film buying combine.  He said he
saw the possibility for tremendous
savings for stations in an organiza-
tion that can cut down the
lilm  suppliers’ distribution costs,
Thrower would make no comment
o any other aspect of NATS

pperation,
In the t three months WPIX
liis  bought more half-hour 'film
han at any previous period. In
ldition to a number of new shows,
i bought the latest releases of a
uple of series it was already run-
ing. such as “Ramar ng the

ungle” and “Foreign Intrigue.”

| you'll love :
"Eddy Arnold Time”

A thrilling half-hour h
musical show with
o o Eddy Amcld ond
£ 3 his oll-stor ‘group—
24 filmis in the conm.

i

Walter Schwimmer Co.
FRanklin Z-4352 :

u

67,000 ACTIVE BUYERS reed
Billboard classified columms oach woek

naling | ]

o e 1

Mosher fo Film
New lce Troupe

HOLLYWOQOD, June 18.—New
ice skating company, to consist of
16 troupers, was formed by Jack
Maosher here this week, The show
will open Friday (17) at the South-
gale Arena in Los Angeles for two
nights, and has been booked for
the Monterey County Fair on
uly 2.

Mosher plans to film the show,
called “Ice Cascades of 1955,
next week, and hopes to interest a
net in the. package. Film will
probably be divided into twe 30-
minute segments, altho program
runs nearly Hwo hours,

Featured are Red McCarthy,
Essie Davis, Ned Packer, and
Trixie and Ken Kane, latter being
responsible for choreography.

Jacobi Takes
NBC Film Job

NEW YORK, June 18. — Fred-
erick (Fritz) Jacobi this week was
named manager of publicity for
the NBC I"ilm division. He replaces
Charles (Chuck) Henderson, the
former director of publicity for the
organization, who has now become
manager of field exploitation for
the NBC-TV network, reporting to
Al Rvelander,

Jacobi joined the NBC web in
1950 and before that was with The
New Yorker magazine, Henderson
organized the publicity depart-
ment of the NBC Film division in
1953 under the direction of Robert
Sarnoff Jr.

“Three Musketeers’

Series Dropped
By Official Films

NEW YORK, June 18.-0Official
Films this week finally dropped
“The Three Musketeers,” The rea-
son was that the producer was not
tumning it out fast enough. Ap-
parently, Thetis Films in Italy had
committed itself to deliver 26 epi-
scdes by March 15, After three
monthly extensions, Official had
received only 13.

However, the distributor is by no
means giving up on its swash-
buckling bent, 1t still has “The
Scarlet Pimpernel” and is rushing
intg, its new series on Sir Henry
Morgan.

NEW YORK, June 18.—Ceneral
Teleradio will launch its next the-
atrical release in New England
next month. The picture is “Sins
of Pompeii.” Terry Turner of GT
and Joe Levine of Embassy Pictures
are now laving plans for a satura-
tion campaign there. '

ARBITRARY RERUN DEAL AT ISSUE

NEW YORK, June 18.—The for-
mula of 39 first-runs and 13 re-
peats, the veritable foundation of
TV FHlm sales, was hmu_ght into
question in The Billboard’s Advis-
ory Board survey on reruns (see
this week’s installment),

“This practice is an imposition
on the viewing raudience and an
imposition upon the sponsors,” said
Jim Duffy, advertising manager of
Genesee Brewing Company, Roch-
ester N. Y. “The sponsor is forc

| to repeat 13 episodes whether he

waunts to or not dnd he must bear

the brunt of eriticism from his au-

dience for doing pomething he can-
|

not help.”
KPUH y's statement

An answer to
was made by Mickey Sillerman,

executive vice-president of Televi-
| sion Programs of America. He said,
|,h'1lr'|'|-"E.' would be only too happy to

provide 52 different episodes, but |

we know from realistie, hard-won
experience that it won't work, It

increase of one-third in price. 1f a
film show sells in Buffalo for $600
per telecast on a 39-13 basis, it
must be a minimum of $800 on a
52 new basis. I challenge Mr.
Duffy to produce a local Bulfalo
a Ivertiser williag:or E;lpuhlu to pay
!tin'_li for one program..

Genesee  sponsored “Fuavorite
Story” for two vears. It now car-
ries “Stories of ‘the Cenlury” in
seven markets, “Badge 714" in two
' markets, and "Science Fiction The-
‘ater” in three markets., The brew-
ery’s distribution area covers upper
| New York State, parts of New
England, Pennsylvania and Ohio.

Duffy's blast against the widely
entrenched’ 39-13 formula came in
response to the question to the
Advisory Board, “From your own
position in relation to the TV busi-
ness, what, if any, are vour objec-
tions to the rerunning of TV film
rrograms?” ,

In direct answer, Duffy said he
had received both praise and
blame from viewers for rerunning

won't work™ because it means :m|

programs, “Unfortunately for those
who favor repeats,” he said, “the
number of people who objected to

others,
Sillerman Rebuttal

Sillerman took him up on this
point, claiming that however many
complaints he possibly could have
received it was necessarily small
'in proportion to the number of
| persons who never saw the show

ed | in its first run and to whom the

rerun was thus brand new,

“Let’'s analyze it carefully by
taking a case in point,” said Siller-
man. “ ‘Ramar of the Jungle’ in
Buffalo had a Videodex first-run
rating of 19.4 in October, 1954,
For convenience, we'll say the rat-
ing was 20.0. At that time the
Fuffalo area had 412,000 sets.
That means that "Bamar’® had
52,400 sets tuned in. At 2.5 view-
lers per- sef, ‘Ramar's’ audience
totaled 206,000 people.

“This also means that 329,000
sets were not in use at all or tuned
“te other programs. Using the same
2.5 viewers, we have a total of
| 824 000 viewers who did not eatch
that first run of “Ramar.®”

Rerun Potential

Sillerman continued, “Mr, Duffy
| states the number of people who
objected to reruns outnumbered
those who requested reruns. How
| many? He does not state. But let’s
say that 5,000 people objected.
Anvone who is realistic knows that
5,000 would pe fantastic even for
a-full network, But let’s take it
anvway. 1t is now May, 1953, and
'time for some reruns. Lel’s ex-
amine Mr. Duffy’s potential come
rerun time,
| “Buffalo’s
| gone up to 470,000 as of April, a
| gain of 55,000 sets or 145,000
viewers, This gives 'a total audi-
ence potential—-even presupposin
nol one single person who ha
seen ‘Ramar’ wanted to see it again
—of 969,000 people.”

He econcluded, “We assumed

set  circulation  has

NEW YORK, June 18. — The
purchase of Unity Television Cor-
poration by a syndicate headed by
Joseph Seidelman, former presi-
dent of Universal International
FFilms, aroused trade speculation
this week on what future plans

The new Unity president was un-
available for comment this week,

Film Tie-Up

NEW YORK, June 18.-TV is
making possible a new king of
theatrical-industrial- TV film  deal.
REO-Pathe s Fnancing Comdr,
Attilio Gatti to the tune of $300.-
Q00 for a filming expedition he is
about to take to Africa, where he
will make a theatrical film in color
and 'four balf-hour shows also in
color, which will be sold to spon-
sors to be used industrially and on
video stations, OQutlets will be

iven the films in exchange for the
ree plugs.

RKO-Pathe already has four
sponsors interested in buyving the
half-hour shows. They are Bor-
den, Esso, the Winchester Arms
division of the Olin-Mathieson Cor-
poration and Chevrolet. 1

- Each half-hour film will be spe-
cially tailored around African sub-
jects to fit the sponsor’s pitch. For
example, the Borden half-hour
film will concern itsell with life
among the Watusi, a tribe of six-
and-a-half-footers. The Watusi
great dairy farmeérs, which
mitkes the Borden tie-up a natural.

The proceeds of the hall-hour

Theatrical-Industry-TV

for Gatti -

films will be used to pav for almost
half of the expedition. RKO-Pathe
and Catti consequently will re-
m&in with a potentially large gross-
ing theatrical film on their hands.
The theatrical film will be entirely

Gatti has made many jungle fea-
tures which were released theat-
rically, and he has spent 34 years
in Africa. The expedition will tuke
six months.

NBC to Pilot
‘The Dancers’

HOLLYWOOD, June 18.—New
musical series titled "The Dancers”
will be piloted by NBC-TV late this
month. Jack Denove Productions
has been signed to do the actual
FHlming,

Bambi Linn and Rod Alexander
will be starred in the program. Val
Rosing will direct -the George
Bra w scripl, -

Seidelman has- for the company. |

different from the l;nu_]fn].luu.r shows. |

Trade Eyes Future
Of Seidelman Unity

| It's generally accepted within
the industry that Unity, if it'is to
compete with such firms as Asso-
cinbed Artists, General Teleradio
and Hvgo, will have to acquire
some big new pictures. The status
'of the TV [eature film markel to-
'day, combined with the fact that
Unity has added ro important new
product to its library for two years,
makes it ecertain ii'mt Unity will
I:I.lil.;':E S0me dﬂfi.l]itﬂ new MmMoves,

that Seidelman will at-

COUrse,
teinpt to do what Matty Fox did
with Motion Pictures for Televi-

sion’s catalog of leatures. Fox, it's
recalled, arranged barter deals with
some 40 stations whereby he gave
them MFPTY's library in exchange
for approximately §1,000,000
worth of station spot time. In a
series of complicated moves, MPTV
then turned distribution over to
' Cuild Films and sold the librar
plus the station time to Cantrell
and Cochran, giving Guild a dis-
tribution eut on the deal.

Mavers’ Plans

Meanwhile, Arche Mavers, for-
n:er head of Unity, disclosed this
week that he plans to set up a
new distribution firm in the near
[uture. Mavers said he’s currently
negotiating  with. producers for
rights to three film series. He also
plans to pick up feature films for
TY.

Seidelman, incidentally, is the
father of Bob Seidelman, sales
manager of Hyvgo. - The son was
himself. comnected with Universal
and United World Films before
ljcining Hygo about two vears ago.
 Despite this blood relationship, any
| possibility of a business tie-up be-
itweén Unity and H}Eimwu dis-
| claimed by the latter this week.

resun programs far exceeded the|

There’s also the possibility, of

- Ad Manager Attacks, Distributor
Defends 39-13 Film Sales Formula

that 5,000 people complained
about reruns. This vocal minority
is less than 0052 of the audience
potential. 1 can hardly believe
that an advertising policy can be
tailored to suit so infinitesimal a
fraction of a market.”
Duffy Proposals

In his comments, Duffy sug-
gested that in first-run deals, a new
show be delivered for each week
of the contract. He said, “It seems
to me that it would be more honest
selling to deliver 52 individual epi-
socles on a year'’s contract, or to
make a 39-week contrict for 39
episodes,

“What actually happens is that
emly three-fourths of the purchased
merchandise is delivered during
the period of 52 weeks. [ realize
there is a cost factor involved, but
I think it would be more honest for
producers to sell their programs at
the necessarily higher price rather
than to confuse people by forcing
them to repeat programs against
their wishes and against the de-
sires of their audience.”

Sillerman asked, why should the

| sponsor pay the higher price? “The
ientirc history of increased audi-
ences for reruns makes it unneces-

L]
sary.

WILKES-
BARRE

GOES FOR
ROMERO...
AND HOW!

Cesar Romero, starring in Passport
to Danger, is as “‘hot" in Wilkes-
Barre as he is in other cities, with a
16.9 rating plus 39.7% share-of-
audience (source: ARB, Feb. 1955)
And here are more ARB ratings:

SAN ANTONIO

26.1 56.4% share
MILWAUKEE 343 64.6% share
CINCINNATI 256 48.2% shars
JACKSONYILLE 37.0 B6.7% share

Advertisers go for Romero, too!
No wonder; he's big "box office,™
and what's more, you can build
eXciting promotions around his
name. Call us and check en

your market.

CESAR ROMERO, starring in...

B -

ABC FILM
SYNDICATION, INC.
7 West 66th 51, N. Y.

5

CHICAGO » ATLANTA » DALLAS - HOLLYWOOR
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New Group Launches"
Bus-Barn Caravans

By BOB FRANCIS

Alexander Cohen gave us (the
press) a not-so-dry run of his forth-
coming-late  afternoon-bus-theater
tours of the surrounding country-
side. Sturting from the local Broad-
way Theater at 3:45 pm., the
caravan made the Bucks County
Aquaclub for swimming and djning
and hence to St. John Terrell’s
Music Circus at Lambertville,
N. J., for a Times Square retumn
al 1 a.m.

It is a notion that even a re-
porter. invited for free, must highly

Jay Marshall
Palace Theater, New York

It is pleasant to report that Jay
Marshali is back from London to
step into next-to-closing. A re-
porter could wish that he might in-
terpolate some of his off-stage
drolleries into a Palace routine.
But this being obviously impaos-
sible he'll settle anytime for the
superlative Chinese rings and Lefty
bits. This is sock entertainment.

Likewise, highly pleasant is the
return of ‘he Peiro Brothers, a real
tep-drawer juggling act, and the
superb acro-balancing of Mia and
Mattie, who could do a smash
stint at the Latin Quarter one of
these duys.

Back again, also, is the good vet
clowning of Maude Hilton and
Marion Lee, plus the harmonica
virtuosity of Stan Harper. The
Becker Brothers offer a solid brand
of tapping in the opener, but need
seasoning in the matter of over
projection. Frederick and Tanya,
another duo new to the house,
score only moderately in ballroom
routines. The Noble Trio (two lads
wmnd a gal) provide a [ast acro
wind-up with tricks on the high
horizontal bars. Francis.

Ann Henry
Black Orchid, Chicago

Ann Henry, who replaced Eartha
Kitt in "New Faces,” does an okay
job on the singing chores at this
intimate nitery. She scores her best
during her direct imitation of Miss
Kitt, which is well done and
highly effective. Her impression of
Louis Armstrong is also a good
bit. Her costume was a bit out-
landish. It seemed she might have
scored heavier in a chic gown.
Comedian-musician Yonely again
received plenty of mitts for his
talents with midget violins, trum-
pets, accordions, and the like, He
still rates a good hand for his nor-
mal playing as well as his playing
with broken bows, tambourines
and similar gimmicks.

The Mascots, fresh from the
Godirey show, reaped heavy re-
sponse for their guartet warbling.
Outstanding here is the youth of
the group. They look like kids but
sing like veterans. Top tune is “I
Go Crazyv.” They hﬂmﬁe both up-
tempo and ballads with equal skill.

Steve Schickel.

Gordon MacRae
Hotel El Rancho Vegas,
. Las Vegas, Nev.

This is probably Gordon Mac-
Rae’s last night club shot before
the price goes up after “Okla-
homa!” is released in the movie
theaters. He has been to the EI
Rancho ra House Theater-
Restaurant before, and this time his
act is all MacRae. His wife stays
an off-stage voice,

It is a pleasant “This Is Your
Lﬂ'e; routine which gives MacRae
a chance to sing eve lar
number he did nngthe sgeei;?%“rcrm
“Moonlight Bay” to the upcoming
*Oklahoma!” For good measure,
he throws in medleys of Al Jolson
and George M. Cohan for their
erowd appeal,

Support is a comic, new to Las
Vegas, named Morty Gunty, who
turns out to be a Jerry Lewis-ish
individual who needs better ma-
terial.

The El Rancho girls of the
chorns carry out an eyebrow-
raising number. Oncken.

enidorse a splendid ride in an air-
cooled bus, a pool with a musi-
comedy background, a delicious
dinner and a good show to fgllow
all at a set tariff. Cohen and his
cohorts, Theater Subsidiaries, Inec.,
with his pal Ralph Alswang like-
wise in the executive saddle, seem

to have hit on an idea that will |

capsule vitamins for the Fabulous
Invalid, particularly during the
dog-davs, when she is at her most
feverish. If the tonic works, and
anyone interested in the theater
hopes it will, the results should
add up to applause, not to mention
financial protit.

At the moment, four tours are
0.. par E_Tucsda},rs thru Saturdavs,
starting from 4 to 6:30 p.m., from
the Broadway Theuater home base.
Over-all prices range from a $9.90
top (including transportation, din-
ner, ork seat) to a minimum of
$3.85 for a back-and-forth trip to
a show. Currently, the showspots
inzlude Bucks County Playhouse,
Neptune Music Circus, Lambert-
ville Music Circus ana Westport
Country Plavhouse. On immediate
future uger--ja are to be added the
new Shakespeare Theater at Strat-
ford, Conn., and the Cuapri Thea-
te- at Atlantic Beach. Other nearby
spots are diciering, and Cohen
expects to have nin: theater tours
nizhtly by mid-July.

How the project will turn out is |«

anvbody’s guess. From this pew it
it a tremendous sten toward back-
ing up the hot weather legit sea-
son, and in highiv professional
hands it could prove a bonanza
for all concerned. There is excel-
lent entertainment on tap in the
immediate hinterlands doring the
stummer months, It should prove a
magnet, when it is offered at an
over-all minimum buy.

Adam and Jayne DiGatano
Steuben’s Vienna Room, Boston

After a forced retirement, this
talented pair are making their
comeback in the season’s” closing
show at this midtown room. Jayne
DiGatano, luscious American
beauty type, and partner Adam
have a star dust quality about their
ballroom teaming that sends the
customers, Soft shoe and modern
impressions don’t come off quite so
well, but their finale leaves an
excellent impression,

Mel Witt, a Hub youngster who
only a year ago started out as a
single, does some clever impres-
sions of Jimmy Cagney, Rose
Murphy, Perry Como and Billy
Eckstine and voeals an aria from
“Tosca” that shows him no mean
singer. Emsee Don Dennis is stll
what the big female clientele come
to hear. Dewar,

Peter Lind Hayes
Sands Hotel, Las Vegus, Nev.

Again in the Copa Room, Peter
Lind Hayes and Mary Healy come
up with a male quartet in the rou-
tine, with a bit more of Mary via
new meterial. '

Hayes' kidding satire is his price-

BROADWAY
SHOWLOG

Performances Thra
June 18, 1955

DRABMAS
ARASTANE i rennenmnnn 12-29, 54 197
Apnniversary Wallz ..... & 7,54 501
BUS SIOP vcvcecnannsnes =2y 35 123
Cat on a Hot Tin Rool.. 3=24,"35 99
inherlt the Wind........ 421,"'55 . &R
Lunatics and Lovers....12-12,'54 116
The Bad Seed..........12- 8,'54 210

The Desperate Hours. ,,. 2-10,'55 148
The Seven-Year Itch...,11-20,"52 1,078
The Teahouse of the

August Moo ........ 10-15,'53 703
Witness for Prosecution, . 12-16, '54 212
MUSICALS
Ankles Aweigh soveviess 4-18, "55 T2
[ 37 B | 1 B N R 5.17,'5} BTG

Comedy in Music,......10- 2,'53 663

Damn Yankees ...o.eees 5.5,'55 52
FANOY «vivviocsasnnsana 11- 4,54 2160
Fqu“ml ﬂﬁm: SN 5"-3| ‘54 1ﬂ
POOEHIE ™35 e vnwbha ann s 423, '55 b
Plain and Fanc¥..eees.. 1-27,'55 164
Sevenlh HeaveR .oeeeans 3-26, "5F 28
Silk Stockingf ..eoennans 2-24, 55 131
The Boy Friend....oe... B30, "S54 30D
CLOSED
Guys and Dolls, .. ......5-31,'55 16
Tea and Sympath¥...... B30, °53 716
Three [or Tonaight...... d= 6, "55 B3
COMING 'I._TP'
Almost Crazy .....eeees 620, '55
Arabian Mighls .coeeees 6-23, '55

les. best, as he needles operetta
with a “Rose Marie” sequence and
a bit he calls the “Stewed Prince.”
The climax of the act, “Peter Pan
Haves,” finds him dangling on a
wire in a forest-green get-up, to
Mary's Wendy, that will probably
revolutionize the Sir James Barrie
fantasy.

A couple of otheg numbers,
‘Bubblegum Benny” and “Las
Vegas Malady,” with the quartet—
the Four Toppers—are used to good
advantage,

Dancers Mata and Hari are in
second spot, with usual fine rou-
tines including a marionette num-

ber and their standard Camegie
Hall sketch. Oncken,

Stan Kenton Ork
Birdland, New York

Stan Kenton’s newly organized |

band (19 pius vocalist Ann Rich-
ards) is booked into this Broadway
jazz cellar for a fortnight. It could
have the broadest appeal of any
outfit the lanky maestro has

fronted.

As usual, Kenton has gathered
together a spectacular collection of
talented sidemen, many of whom
are well known to the jazz afici-
onados,

In two sets. ccught, Kenton
skipped the old pretentious, over-
blown tone poems and served up
swinging beat and solos or pretty
mood ballads. Admittedly, Kenton
is out to attract the youngsters
this trip.

Miss Richards, Kenton’s young
thrush, offers a warm, rich pro-
jection and a fresh winning ap-
pearance, She should go far both
in pop and jazz, Simon,

Helen Hush
Moulin Rouge, Boston

This tall, lovely new songstress
brings a fine verve to the job of
quickly winning over the customers
with her initial appearance. Ex-

uisitely gowned, the cutely named
ghirp has an appeal that might be

RADIO

NBC Shoo

fs Works

In ‘Monitor’ Gamble

By LEON MORSE

- NBC and its president, Sylvester
(Pat) Weaver, must be given a
great deal of credit for the gamble
they are taking with “Monitor.”
The program discards fixed time
patterns built up over the vears
in network radio and instead sub-
stitutes “vignettes,” to use Weav-
er's term. That is short wverbal
takes on a variety of subjects. In-
cluded, of course, in the show are
the ever-present news and music,
the main ingredients of current
AM programming.

NBC unveiled its biggest guns
to man the show. Communicators
were Dave Garroway, Clifton Fadi-
man, Walter Kiernan and James
Fleming. with Weaver on hand.
Talent included Bob and Ray,
Victor Jory, Al Kelly and others,

Among the vignettes were an
interview with a former occupant
of death row at San Quentin, a
scene from a new play presented
at Bucks County, the departure of
a Constellation to London, Kelly
double-talking some baseball fans
and Dr. Nathan Pusev, president
of Harvard, talking about “The
Spiritnal Climate ol America.”

Art Van Damm and other
groups handled the music in solid
!-:t}'h?. )

In the late evening “Monitor” in-
cluded “The Creat Gildersleeve”
and “Fibber McGee” as part of
the package so as to keep some
of the NBC stundgrds working
for it,

There was actually something to
satisfy the tastes of ev-:zrifbnd},u A
trouble, however, was that many
of the “vignettes” must have hEEl'll_
unappealing to some groups o
li.l;telnﬁs. The network tried to

flambovant in others. With her it
serves to focus all eves on her lush
figure and from then on her per-
sonality and presentation do the
trick.

She is a natural for “Diamonds
Are a Girl's Best Friend,” “Careless
Love” and “The Clorv of Love,”
but while she was wildly ‘admired
and encored, she might do better
for class niteries with a more care-
fully selected repertoire than
“Cain’t Say No” and “That’s All 1
Want From You.” Miss Hush re-
veals a splendid sense of rhythm,
and her prevailingly infecuous per-
sonality and physical charm should,
if she can come up with some spe-
cialized material, give her a shot
at the big time. Dewar.

Billy Gray, Vivianne Lloyd, Leo
Diamond
Band Box, Hollywood

An overflow crowd at the Fair-
fax Avenue nitery received owner-
comedian Billy Gray and harmonica
virtuoso Leo Diamond with big
hands, but reserved its hearts for
singer Vivianne Lloyd. The red-
headed newcomer to the bistro cir-
cujt has a charm and appeal all
her own, plus a top-quality voice.
An added asset is the fact that
she’s nol a bad mimic. She's at her

NIGHT CLUB

New Rooney Returns to Vegas

By ED ONCKEN

The Clover Room of the Riviera
Hotel in Las Vegas, Nev.. this
week offers a double-header with
half-pint Mickey Rooney and Kitty
Kallen.

Rooney does better than his last
Veras shot, when he laid a memo-
mhﬁfegg. Billed this trip as "The
New Mickey Rooney,” his act is
aided immeasurably by the addi-
tion of his talented TV sidekick,
Joey Forman.

Forman is a stooge who has to
try hard not to steal the show from
the boss. He is a dutiful foil for
Rooney and seemingly keeps a lot
of talent under wraps for obwious
reasons.

[ 13
|

The current Rooney is over-resemblance anyone in particular.

weight for his size, and wisely does
not stay on stage too long. He, of
course, heavily stresses those hap-
pier Hollywood days when he was
ar: M-G-M star, and in the process,
does his mimic routine of every

top name in the studio stable,

“Air Show™

In between, Rooney and Forman
clown around with a make-believe
airshow, in which the material
could be better. Rooney does an
amusing satire on a political hack
who might be a composite of sev-
eral Washington characters. How-
ever, he is careful not to make the

- i

Kitty Kallen' suffered the mis-
fortune of many other local vocal-
ists by running afoul of laryngitis
as she opened. Under this handi-
eap, she could not do more than
put in a contract appearance and
wrind out a few favorites like

“Chapel in the Moonlight,” “Mr.
Sandman,” “Look to the Rainbow,”
“Don’t Let the Kiity In" and
“When You're Smiling.” ;

The Riviera chorus comes up
with a spectacular Oriental pro-
duction, utilizin% every fiction
character of novel and comic strip
who came to the mind of producer
Hal Belfer.

e
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keep its audience on the hook by
constantly announcing upcoming
special programming fare—for ex-
a';nple, a Marilyn Monroe inter-
view,

But once listeners tuned out, the
gmhIEm of getting them to tune
ack is a tough one, unless there
is something they want to hear,
f course, as the show continues
and improves the quality of its
programming, it may come up
with enough solid stuff to build
listener lovalty.

“Monitor’s” first outing, how-
ever, was far from that strong. A
nod nevertheless must be given to
Fleming for an outstanding pro-
duction job on what probably is
the most complex stinza in broad-
casting,

-

best, tho, when she's just herself
in the regular pop repertoire.

High point of Diamond's stint
is his rendition of Liszt’s Second
Hungarian Rhapsody on a stand-
ard harmonica, tho, as usual, he
also unlimbers a number of other
weird instruments that he himself
invented.

Gray’s humor is somewhat eie-
cumseribed and requires a selective
audience for full effect. He had it
opening night, and, as far as the
habitues were concerned, ecould
have gone on forever. He almost
did. Spielman,

Skin of Our Teeth
Arts Festival, Boston

Thomton Wilder's prize comedy
classic was given a robust revival
and was heard and seen by am
audience of 12,000, aided bv a bat-
tery of microphones that brought
every word clearly to the farthest
commers of the Public Carden.
Plaved on the big outdoor stage
this once controversial piece stood
up well as it followed the course of
the Antrobus family down thru the
ages with its theme of the fate of
the human race. Philip Bourneuf
playvs Antrobus with a fine flair,
and Florence Reid, as the fussy,
but warm-hearted Mrs. Antrobus,
gave a telling performance,

Qutstanding among the large,
romping cast was Ruth Ford as the
seductive camp follower. Cavada
Humphreis and many others de-
lighted the crowd with effective
bits. Dewar,

Hall, Norman and Ladd
Grona Lund Tivoli, Stockholm,

Sweden

This is an unusually good bill of
for an amusement
E‘nrk—aﬂ impoits, and all big-time,

all, Norman and Ladd have l:-ee:&

laying the top spots in Englan

En Continental Europe with their
screwball musical offering, and this
proves a novelty for an open-air
stage. The Svend Asmussen Quin-
tet is also a zanie musical combo,
frcm Denmark, which recently was
the feature entertainment unit on
the round-the-world luxury cruise
of the new line Kungsholm.

Adding wariety are the Halli-
days, an Anglo-American team
modern dancers with considerabl
talent; the (3) Likajos in a well
staged and realistic fencing due
sketch, and Alma Piaia, webbin
artist, for a number of seasons wil
the Ringling-Barnum circus i
America. This bill is strong enou
t. offer stff competition to t
China Theater, Sweden’s top vaud
house, and to the revues and musi
cals in town.

Wolfram.

DRAMATIC &

King and I (Shubert) Detroit.

Pajama OCame: (Philbarmonic) Loa
eles, —

En‘l:id. Ciold Cadillac: (Geary) Ban Fra

Tea and Bym : (Blltmore} Loa Angel

"I."El.h:lllll Inlml;]:r&u:ult Moon; (Moo
Beattle.

Tender Trap: (Harrls) Chicape.
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‘X' Marks Fall,

Summer Album
Stocking Push

Dealers Get Dating
Benefits, Discounts,
Complete Exchange

NEW YORK, Eune 18. — In =
move to get dealers to carry full
line representation of Label "X”
‘albums, the diskery has set a sum-
mer-fall stocking deal offering dat-
ing benefits, special discounts and
complete exchange or return rights,

Under the plan, participating
dealers are asked to take on the
complete Label “X™ catalog of 189
LPs and EPs in the minimum
depth of two apiece. No orders
need be placed on items already
carried in the minimum quantity,

In addition, dealers must replace
items as sold, maintaining the min-
imum two-apiece inventory wuntil
November 135, or the cut-off date
of the promotion.

Tho all orders and reorders will
be billed at the regular price, come
November 15 dealers who continue
to carry the line will become en-
titled to 10 per cent credit on all
album billing thru the cut-off date.

On November 15 dealers will
also be permitted to exchange any
slow moving “X” packs still in
stock, or, if they elect, they may
return all unsold merchandise. If
they take the latter course, how-
ever, they lose the eredit privilege.

Part of the deal calls for re-
tailers to give “adequate” display
to key “X" LP's. In addition, a
kitty will be established to permit

rize money” -offs to dealers’
clerks pushing “X” merchandise, as
well as to distributor salesmen
racking up heavy orders.

Dot, London
Sign Foreign
Distrib Dedl

NEW YOREK, June 18, — Dot
Records this week signed a deal
with London Records for extensive
foreign distribution of the diskery’s
recordings. This arrangement,

rouped with several others made
y Dot, gives the Callatin, Tenn,,
diskery virtually world-wide repre-
sentation. Only the Secandinavian
countries have yet to be covered,

Dot’s London deal, reportedly
one of the best 1nade by a State-
side indie, calls for a substantial
guarantee from London, partially

avable in advance, The deal is
or two years, but may be can-
celed after one vear if London fails
t¢ hit a sales figure double that
guarantee,

London, subsidiary label of Brit-
ish Decca, will issue.the Dot mas-
ters in the entire British Empire,
excluding South Africa, where Dot
has a previous arrangement with
Trutone. London also gets Cer-
many, Austria, Italy, Spain, Portu-
gal, Switzerland and North Africa.

(Continued on page 20)

SCHICKEL EXITS
BB FOR RADIO

CHICACO, June 18.—Steve
Schickel, The Billboard, has
left his position with the in-
door department in the Chi-
cago uf(?ci to air his own pro-

}g]:rum over radio Station WCGN

ere

Schickel has been with The
Billboard almost three years,
having started with the Music
Machine section in 1952,
Schickel is a graduate of the
University of Illinois where he
received a B.S. in journalism,
with a major in radio broad-
casting,. This will mark his
first adcasting venture in
Chicago. .

His program, “Inside Show
Business,” will air each Sun-
day from 1:05 to 2 p.m. He
will do an on-the-air critic’s
report of local show business,
an on-the-air new column, as
well as guest celebrity inter-
views. The commentary will
be spaced by recorded music.

4 British Pubs
Set Here With
PRS-BMI Pact

NEW YORK, JTune 18. — As a
direct result of the recent agree-
ment between the British Perform-
ing Rights Society and Broadcast
Music, Ine,, four new publishing
firms have been at:tivates on these
shores, all dealing in British music
and all affiliated with BMI.

Prior to the PRS-BMI deal,
virtually all English music that was
imported had to go into firms
nl’l]i]iated with the American Soci-
ety of Composers, Authors and
Publishers, which has always had
an arrangement with PRS regard-
ing performance payments. :

I‘Ee four firms, forerunners of
an expected avalanche, are Ashton

Music, formed hi; Sonny Cox;
Marlboro, formed by Jimmy Phil-
lips, and Cranford Music, organ-

izedd by the Aberbach interests in
conjunction  with Reg Connelly.
Piccadilly Music, owned by Larry
Pier and Ed Kassner, has been
reactivated and has received a new
BMI deal as the result of the new
possibilities under the PRS-BMI

pact,
Cox, Phillips, Connelly and Kass-
ner all represent British interests,

The 10-Inch LP Faces Death
Throes, Not Without Struggle

Sales, Curtailment to Leave Dealer,

Distrib, Mfr. Hea

By IS HOROWITZ

NEW YORK, rurm 18.—=The 10-
inch LP, of declining importance
during the past two yeais, appears
headed for wirtual obsolescence,
And its passing will not come with-
out a death struggle and consider-
able headaches to dealers, distrib-
utors and manufacturers.

The dim future of this once pop-
ular disk fuzzed up further this
week when Columbia, Mercury and
London launched drastic sales on
10-inchers. As detailed in adjc ning
stories, neither Columbia nor Mey- i
cury expects to continue produc-
tion of such records.

While other majors have not dis-
closed any present intention of fol-
lowing suit, it is no secret that they
have sharply curtailed production
of 10-inch vinyl. M-G-M, for in-
stance, as a result of the week’s
price dips has shelved current 10-

daches in Wake

RCA Victor, Decea and Capitol
execs have stated affirmatively that
they see no reasom to discontinue
10-inch LP production at this time,
claiming that especially in the po
category the disks have been sell-
ing very well.

Consumer Watched

These same execs, however, will
watch consumer reaction to the
Columbia - Mercury - London sales
with close attention. It remains to
be seen just how consumers will
respond to 10-inchers offered at
twice the price of the hundreds of
sale items to be dumped on the
market,

Independent manufacturers may
suffer the worst squeeze. To many,
the smaller LP’s have proven an
effective mediom for grabbing
package volume, Indie spokesmen
contacted this week showed worry
over the developments, with their
course of action still undetermined.

inch projects, tho it is continuing
t> make catalog material available,

Dealers and distributors, tho,

Mercury Sets LP

Summer P

CHICAGO, June 18.—Mercury
Records is launching a new sum-
mer motion Tuesday (21) de-
signed to hype sales on its 10-inch
LPs and EP's via special price

romotion

mick actually signifies Mercury’s
intent to suspend Future production
of 10-inch LP’s entirely.

The “five-for-one” 12-inch LP

incentives, and to promaote its 12-|
inch LP line with a “five-for-one” |
dealer return privilege.

The deal, which will run thru
July 31, calls for a dealer-cost re-
duction on all Mercury’s 10-inch
LPs (in factory or distributor in-
ventory) to 99.5 cents, with sug-
gested list at $1.49. Dealer-cost on
all EP’s drops to 60 cents, with a
suggested list of 98 cents, II‘he
regular 5 per cent rehun privilege
stands, angeall unfilled back-orders
will be canceled July 31.

The EP reduction is strictly an
inventory clearance project, and,
according to Mercury, nothing will
be pressed to fill orders and there
is no guarantee of quantities or
deliveries, In the case of 10-inch
LP’s, of course, the clearance gim-

Col'bia Closes Out
10-Inch LP Series

NEW YORK, June 18.—Colum-
bia Records, originator of the long-
play philosophy, this week virtu-
ally eliminated its 10-inch LP lines
in favor of all-out concentration on
its 12-inch product.

The diskery is closing out its
CL 6000 (pop) and ML 2000 (clas-

350 LP’s Involved in
London Inventory Sale

NEW YORK, June 1§.—London
Records this week launched an ex-
tensive “inventory reduction” sale,
involving 350 LPs in its catalog,
to pare down overstocked items at
the manufacturers level. The sale
disks will not be cut out of the
active catalog, but will be returned
to normal list prices at the close of
the promotion July 31,

Of the 350 disks tagged for the
gmmﬂu’un. 300 are 10-inchers and
0 are 12-inch LP's. Included are
many items which have sald well
and are still active movers, accord-
ing to company execs. T
Under the terms of the promo-
tion, dealers will be offered the
affected 12-inchers at $1.87 each,

to sell at a suggested sale list of
$2.49. JFor affected 10-inchers
dealers will pay $1.35, and the
latter will carry a suggested list of

$1.98.
First Come
Dealers will be told that a “first

come, first served” policy will ob-
tain on the sale items. London is
not pguaranteeing delivery, and
when stocks are depleted on any
particular title, it will no longer be
available at the special price.

To speed dealer delivery London
will drop-ship orders which exceed
250 units direct to stores. The disk-
ery will also make available special
display material plugging the'
promotion. - :

e e sl T oy
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onl ¥ the

sical) series, leavin
seller series

shorter play AL, $2.9
in active status.

In a big factory clofe-out, Co-
lumbia distribs were offered the
10-inch merchandise on a two-for-
the-price-of-one, one-shot basis,
first come First served. Of the dis-
tribs who took the deal, some
passed on the same ratio to deal-
ers, while others offered the disks
at prices ranging from 91 cents to
$1.25 per.
J No New Issues

Actually, Columbia had not re-
leased a new 10-inch LP since last
November, when the diskery is-
sued “Joanne Sings” as a special
TV tie-in. Gradually, the com-
pany has been shifting the bulk of
its 10-inch sellers to 12-inch pack-
ages, for which buyers have shown
an unmistakable preference, Wher-
ever similar collections have been
available in both sizes, the larger
disk has been the runaway favor-
ite, execs said, The pop CL 500
series admittedly has become the
Lqmj;tinsta}r of the Columbia package

e.

Closing out the 10-inch line is
the second major operation in Co-
lumbia’s first big LP catalog prun-
ing program, Last month the com-
pany closed out many of its older

(Continued on page 20)
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Pmmﬂtiﬂn—shni]ar to the “three-
or-one” dealer return plans suc-
cessfully utilized by Mercury in

| the past—is set up so that the label

will accept §1 worth of records as
credit toward every $5 worth of
Mercury 12-inch LP's purchased
between June 20 and July 31,

The interesting point to this ar-
rangement is that the dealer may
return $1 worth of any records—
regardless of speed, label or size.
All 12-inch LP merchandise pur-
chased on the five-for-one plan is
100 per cent exchangeable as of
February, 1956, and the 5 per cent
return privilege still prevails.

The new tﬁree—pmngﬂd summer
Fush covers Mercury's entire cata-
-::-%, including its EmArcy jazz la-
bel. The company plans to go all
out on promotion—catalogs, co-op
advertising, point-of-sale displays,
etc.—to back the operation.

TV-DISK TIE

Howdy Doody
For Golden's

25¢ Records

NEW YORK, June 18.—Little
Colden Records, Simon & Schus-
ter’s kidisk wing, this week signed
up the Howdy y Iranchise for
25-cent records. The deal brings
to the mass market disk line the
use of the Howdy Doody ecast as
artists, and also includes stipula-
tions for mutual benefit plugs on
the Howdy Doody TV segs.

The Kagran Corporation, sole
merchandising and character licens-
irg agent for NBC program prop-
erties, made the deal with Robert
Bernstein, 5.&S. children's sales
exec. Among the artists who will

erform on tﬁe small disks are Bob

mith, Bill Le Cornec, the “Prin-
cess” and Bobby Nicholson. The
latter also writes and arranges most
of the material.

Initial plans under the franchise
call for the recording of general
children’s material rather than
Howdy Doody situation scripts,
with most of the songs set to land
in Children’s Songs, Inc.

Simon & Schuster is to hgg'n

(Continued on ‘page 20)

may take the bigeest bath, at least
those saddled with a heavy inven-
tory of 10-inchers. In no case have
the “sale” diskeries offered a form-
ula for dealers to recoup lost value
on unsold merchandise purchased
at the old prices.

To many industry observers the
lot of the 10-incher from now on
seems almost entirely within the
province of the special material
disk, or to be used reluctantly only
when there isn't sufficient material
on hand to come up with a homo-
geneous 12-inch package.

New Cap Sales,
Merchandising,
Promosh Posts

Shifts Facilitate
Fowler Work; Dick
Linke to Pop Div.

HOLLYWOOD, June 18.—Capi-
tol Records continued the realign-
ment of key personnel in sales,
merchandising and promotion posts
this week, to facilitate the activities
of Vice-President Bill Fowler,
recently named to head the firm’s
electronics division (The Billboard,
June 18).

In line with Fowler's mnew
responsibilities, Capitol has, as
previously announced, moved the
sales and operations functions of
the company to their executive
headquarters here, under the di-
recion of Sales Manager Mike
Maitland,

In a step to further strengthen
Capitol’'s national romotional
activities, Cap President Glenn
Wallichs announced the appoint-
ment of Dick Linke as national
sales promotion manager, popular
repertoire  division, with head-
quarters continuing in New York,
Joe Mathews, who recently return-
ed to the coast office from Detroit,
will join Linke in New York as his
assistant in that department.

Art Duncan, formerly toy jobber
sales manager in New York, will
transfer to the Coast to assume
the post of market research man-
ager, reporting to Wallichs.

Dick Rising, formerly national
sales promotion manager, has been
named a staff assistant to Merchan-
diaii]ﬁ Manager Bud Fraser.

John Coveney continues in his
post as national sales promotion

(Continued on page 20)

Lee Moves to
Kluger Pubs

NEW YORK, June 18.—George
Lee, with the Robert Mellin organ-
ization for the past nine years, has
left to serve as general professional
manager for the Jacques Kluger
publishing firms in this country. He
will head wp the reactvated Zo-
diac firm for the Belgian Publish-
ing mogul. _

Love Music, which was a joint
enterprise of Mellin and Kluger,
has been deactivated with most of
the copyrights assigned to Zodiae.
The latter is a Broadcast Music,
Inc., affiliate. Lee said he exnects
to launch an American Snciel‘}; of
Composers, Authors and Publishers
operation soon for Kluger.

Spier, Kassner Unite

NEW YORK, June 18. — Larry
Spier and Ed Kassner have re-
newed their association in Larry
Spier, Ltd., British publishing en-
terprise representing

the  Spier
pubberies in Europe and Cnnm?n.
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'Frust Fund Legality
Attacked in Suit by
Decca Stockholder

Gold Action Asks Court Bar Disker
Pay to MPTF, Halt Disbursement

NEW YORK, llune 18. — An
attack on the legality of the Music
Performance Trust Fund was
luunched in Federal Court here
this week.

The suil, brought by a Dececa
Records stockholder, asks the court
te. forbid Further payment to the
Find by Decca and restraining
order against MPTF from mak-
ing, anv further disbursements of
momey on hand, as well as a court
order requiring MPTF to return to
Decea all fees collected from the
diskery.

The suit, if successfully prose-
cuted, could have profound effects
on the record industry. One imme-
dinte effect, of course, coula be a
stop order from the American Fed-
eration of Musicians on further
recording by union musicians,

NBOA Reports
Band 1-Nighters

Are Picking Up

Study Shows 77%
Of Recent Dates
Chalk Up Profits

NEW YORK, June 18. — The
dance band one-nighter business is
picking up, according to the cur-
rent National Ballroom Operators
Association’s report, which indi-
cautes that more than 77 per cent
of dance dates played from May
15 to June 4 made money.

During  that period 59 dance
bund dutes were chalked up by
the NBOA, and less than 7T per
cent of the terp affairs lost money,
while 16 per cent broke even, and
more than 50 per cent of the

“macle money” dates went into
percentages.

Bands tabulated during the
three-week period included Blue

Burron, Les Brown, Buss Carlvle,
Divid Carroll, Herry James, Duke
Ellington, Ralph Flanagan, the Six
Fat Dutchmen, Joy Cavler, Tiny
Hill, Lionel Hampton, Jan Garber,
Eddy Howard, Woody Herman, Al
Lombardy, Buddy Morrow, Jimmy
Falmer. Rav Pearl, Richard
Afulthy, Ralph Marterie and Billy
Y FTL

A-V Releases
First Yanguard

Elektra Tapes

NEW YOBK, June 18, — AV
Tape Libraries this week issued its
tirst releases of pre-recorded tapes
tiken From masters assigned the
firm by Vunguard and Elektra
Becords, Eleven tapes comprise the
initial release, nnﬁ A-V plans to
issue new sets at regular intervals,

The company, oldest active in
e pre-recorded tape field, expects
to increase its activity with parti-
cipating diskeries while continuing
to release original material. Ray
Rund, wveepee in charge of sales,
said that record price reductions
earlicr this year would spur trade
acceptance of tape. In support of
this stand, he declared that tape
gives the dealer a higher profit
product and furnishes for the in-
dependent  diskery a  source of
added income without new record-
ing investm.ont.

Rand. who said that sales wol-
ume of his firm has tripled in the
past vear, this week left on a
Southern tour to enlarge the firm’s
net of distributors. His trip will
take him as f[ar South as Georgia
and as far West as Tennessee,

The plaintiff in the action is
Toseph Gold, who claims to hold
200 shares of Decea stock, Named
as defendants are Samuel R,
hosenbaum, trustee of the MPTF,
and Decca Records.

Gold's complaint, prepared by
legalist Louis Kipnis, asserts that
the trust fund has received about
$2,000.000 annually from the rec-
ord industry, with the cumulative
Egi:;m['nts totaling some $12,000,-

In reviewing the [unctioning of
MPTF, the complaint notes that
the fund receives rovalties from

manufacturers based on sales, with |

the meney disbursed by the trustee
for free concerts by musicians,
among which are many who do
not participate in the product of
records, particularly those currving
the Decca label,

Rosenbaum, the complaint
alleges, “does in fuct as, and is
in fact a representative of, AFM
and of its members.” This, despite
the fact that the trustee is ap-
pointed by the record industry, as
the complaint admits.

ﬁctunﬁ}-‘, it is because of the
latter sitnation that Gold has not
sought legal redress within  the
Decea  organization. He  cluims
that Decca, as a party to the trust
agreement, would be a “hostile”
party i entrusted with the action,

The MPTF, in elfect, is illeaal
under the Taft-Hartlev Act, the
complaint alleges.

Serious nature of the problem
is the increased dependence the
AFM has placed ou the trust fund
principle. For the past few vears
the union has sought benefits most
vigorously in this aren, often relin-
quishing demands for increased
employment in favor of rovalty
pavments.

Defense of the fund was imme-
diately made bv Rosenbaum and

(Continued on page 20)

Merc Re-Inks
A.&R. Combo

NEW YORK, June 18.—Hugo
Peretti and Luigi Creatore, Mer:
cury’s Eastern artist and repertoire
team, this week reportedly set a
new deal with the lubel at con-
siderably more money than they
originally signed for when they
joined the companv a year ago.

The new deul supposcdly was
sparked by persistent rumors that

e team was thinking of moving
over to American Broadceasting-
Paramount Theaters, Inc., to head
up a.&r. for Sum Clark’s new Am-
Par record Mlbel.

During their vear’s stav wilh
Mercury, Peretti and Creatore have
turned out many of the lubel’s best-
sellers, including Surah Vanghan's
“Make Yourself Comfortuble,™
Georgia Cibbs” “Tweedle Dee” and
“Dance With Me Henrv,” and the
Gaylords” “Little Shoemaker.”

WHO TALKS?
SAYS MANSON

NEW YORK, June 18. —
Eddy Muanson’s new Label
“N" disk, “The Lovers,” fea-
tures something new in brief
lvrics. The entire lyric reads
Al "

I'wa kiss sounds, a slap and
Ouch!” with Manson's har-
monica interpreting the rest of
the story musically, Manson
wrote the tune as well as the
fHlip song “Oh MNol”

Du Mont Labs
Intros Radios,
Hi-Fi Phonos

First Time Firm
Has Sold Sets as
Separate Units

NEW YOBRK, June 18, — The
Allen B. Du Mont Laboratories,
Inc., entered the high Ffidelity
phono field and small radio manu-
tacture this week, with the intro-
duction of two new hi-fi consoles.
Du Mont has manufactured TV
combinations in the past, but this
is the first time the company has
murketed phonos and radios as
separite units,

The hi-fi line, which is intended
for full delivery and will be in-
creased later, was launched here
t:is week during the annual June
wmeeting of Du Ment's Eastern re-
gioral distributors. The new Du
Mont hi-fi sets are of two basic
designs and  will retail at $150
and $2735.

The 5130 “Sound Stage” con-
si.le phono features a three-speed
changer, a three-and-a-half-inch
tweeter and a 15-inch woofer in a
base reflex enclosure and a turn-
over crystal cartridge. It is said to
hive a frequency response of 40
te 12,000 cycles.

The $275 hi-fi model features
i AM-FM radio and a phono in-
corporating a three-speed changer,
deuble sapphire crystal cartridge,
20-watt output amplifier, separate
loudness, bass and treble controls
lard a response of 20 to 20,000
cveles. The “Sound Stage” model
is designed to match Du Mont's
“Cuabot” console TV set.

In addition to the new hi-fi
nhono sets=first of a full line=Du
AMont is marketing three basic styl-
ings of AM radios, which will also
e available as AC-DC table mod-
els and as AC clock radios.

Book Club
Joins RIAA

NEW YORK, June 18. — The
Book-of-the-Month Club, now one
of the major mail-order purveyors
of records thru its Music Apprecia-
tion Records affiliate, has joined
the Record Industry Association of
America. The firm was accepted
to Class C membership, the cate-
rory reserved for diskeries grossing
etween $750,000 and $2,000,000
| annually,
| Another newly-signed RIAA
“member is Singspiration-Bibletone
Records,

Congress May Sked
Juke Box Hearings

New Bill Offered by

Rep. Philbin;

Some See $30 Levy Per Machine

WASHINCTON, June 18.—Ac-
tivity on Congressional Hill to have
the juke box exemption from per-
formance rovalties struck from the
Copyright Act stepped up this
week with the introduction of yet
another bill™ seeking - the hotly-
ldisputﬂd amendment to the 1909
wW.

Latest proposed mensure, which

asks simply that the exemption be
removed and doesn’t suggest a
roper fee or the manner of col-
ecticn, was offered up by Con-
gressman Philip ], Philbin, It is
similar in content to the bill hop-
pered only a week ago by Con-
gressman James C, Murray (The
Billboard, June 18). Both Phil-
bin’s and Murray's bills parallel
the Senate paper introduced ear-
lier by Harley Kilgore.

The two new bills, together with
supporting statements entered into
the Congressional Record by the
representatives, indicate  strong
moves to bring the long-time con-
troversy to a head. It is now con-
sider likely by observers that
hearings may be scheduled shortly.

While the new bills have re-
ceived the expected enthusiastic
support from the American Society
of Composers, Authors and Pub-
lishers, Geroge A, Miller, president
of the Music Operators of Amer-

Victor Coupons
Under List in
Personal Test

FRESNO, CALIF., June 18—
Dealers will buv their RCA Victor
album coupons at 25 per cent
under list price, it was learned here
this week as the diskery began
operation of its “Personal Music
Service,” Fresnn is one of three
cities in which the new merchan-
dising plan is being "tested” hefore
being made available to dealers in
the rest of the country,

Under the plan, designed to

prevent lost sales due to depleted
stock, dealers may purchase cou-

pons equivalent in retail value
to Victor album merchandise,
whether %2985 or 53.98. After

dealers make a “sale” of out-of-
stock items, the eoupons are for-
warded to Victor 11&-.1-:F uarters, and
the albums are mailed by the
diskery direct to consumers’ homes,

The 25 per cent PAS discount
covers all LP's and EPs which
come under the plan. This is com-
pared to the regular 38 per cent
discount on LPs and 42 per cent
on EPs carried and sold from
shelf stock.

At the present time dealers
taking on the plun are required to
l;llrt'hil?if %65 worth of coupons.
They receive an elaborate display
catalog for their counters whic
list the 495 albums now covered
by the plan, and [rom which
CONSLUImers mialh ﬂl‘dl‘r.

DISKS START FEVER

Banjo Epidemic Sweeps Country;
Instrument Shortage a Problem

® Continued from page 1

available as a disk and book

combination.

Sight-wise, as well as sound-
wise, the banjo flavor apparently
has caught on. It's becoming an
increasingly Familiar sight on TV.
Several months back, Jackie Clen-
son staged a production number
utilizing 15 banjos, Perry Como has
been featuring Tonv Mottola on
banjo and even takes an oceasional
turn himself. Milton Berle has
featured the Art Mooneyv band in
its specialty, and Steve Allen re-

——— mEl T

cently presented Somethin® Smith,
Bringing back the banjo also has
brought back three of the big
banjo names of 30 years ago. Harr
| Reser, the original Cliquot Clu
Eskimo, is featured on the Robert
Q. Lewis show. Jack Paar has had
45 his guests both Roy Smeck and
Eddie Peabody.

Guitar’s Fault
Actually, it was the guitar that
lkilfﬁ:@ off the banjo in the late
1920%. meeﬁmnai' model banjos

b
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that once sold for $150 to $730
were available in the 1930°s for as
low as $23 with no takers.

Last vear, when the boom was
already under wav, dealer Eddie
Bell advertised for old banjos for
three months straight in magazines
to the used merchandise and an-
tique trade. He got very little re-
sponse. But with few used banjos
to sell, he reports a flourishing re-

air trade. Anv old sequestered

x that can be patched and strung
is being pressed into service.

_— - P — — —

icu, blasted their intent late this

week and reiterated the MOA

stand of vigorous opposition.
Other Bills

A rundown of bills introduced
this session of. Congress and con-
cerned with Copyright Act amend-
ment must include, in addition to
those already mentioned, the “fact-
finding” measure sponsored by
Congressman  Frank Thompson,
The latter, however, has so far
failed to attract notable support
within Unnﬁ;ressiﬂnal circles.
Thompson also has introduced a
carbon bill to those which ask for
simple removal of the exemption.

To complicate the situation fur-
ther, Senator Langer some months
ago offered up a Senate duPIimlﬂ
o Thompson's “fact-finding™ hill,
but withdrew it a short time after
it was introduced.

MOA prexv Miller vesterday
told The Billboard that the two
new anti-exemption bills had not

(Continued on page 110)
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POP RELEASES

RCA Centers
Drive on Less
To Hit More

NEW YORK, June 18. — RCA
Victor next week will sharply re-
duce the number of its jlﬂ[‘l single
releases, with the limited schedule
to apply for the next five weeks.
The purpose of the move is to per-
mit all the diskery promotional
guns to level at fewer records in a
concentrated drive to break thru
with more hits,

Standard procedure at the label
has been to issue as many as five
pops weekly. But for the next five
weeks an average of only two per
week will be released.

The major plug item next week
will be a new Jaye P. Morgan wax-
ing. The following week the top
item will be a disk by Perry Como.
And it will be followed seven days
later by a new Eddie Fisher entry.

Joe Carlton, Victor pop artist
and repertoire chief who En}: the
full support of the lirm’s sales and
promotion staff in the project, said
that it would be impractical to
run it for more than the scheduled
five weeks due to artist
commitments.

Delaney Takes
Cadence Post

NEW YORK, Tune 18. — Joe
Delaney, Label *X" sales chief, re-
places Sam Clark a: veepee-
reneral sales manager of Cadence

Records, effective July 1. The
move was predicted here two
weeks ago ﬁ'he Billboard, June

11). Clark, of course, has moved
over to American Broadecasting-
Paramount Theaters, Inc,, to head
up its new record label Am-Par.

Delaney was signed by Ca-
dence’s President Archic Blever
on .an annual guoarantee-plus-a-
rercenm e basis. Since Blever
eaves ftor Europe next week,
Delaney won't visit Cadence dis-
tributors until later thiz summer.
In line with his appointment he
notes that Blever has plans for ex-
pansion of the lubel. Deluney, a
veteran of the music business, took
time out in 1951 to go back to
school and eam a law degree.
Prior to that he was sales manager
of London Records and a sales
exec at Coral.

No replacement has yet been set
for Delaney at Label “X." but it is
underst that the diskery will
move up somebody from within
the RCA organization.

|
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YOX JOX

By JUNF BUNDY =—

CAPTIVE AUDIENCE: Sherm [eller, WVDA, Boston, gets more
mail from the Charleston State Prison than from any other single
audierce segment. The prisoners, who listen in on erystal sets, send
Feller réquests for special records and sometimes even ask for advice
on paroles. The deejay is fond of his “captive audience,” some of whom
stop up to sav hello in person after their release. . . . Incidentally, two
new spinners joined WVDA this month—Jim Pansullo and Joe Smith.

SURFACE CHATTER: Norman (Big Chief) Wain, WDOK,
Cleveland, writes, “Have been getting praise from listeners for
banning Mickey KATZ' latest parody on ‘Davy Crockett.’ I be-
lieve the record is in bad taste and said so over the air. Have
someone translate if for you, and you'll see what I mean.”. . .
Roz Ford, WITH, Baltimore, notes, “Have been using The Bill-
board’s listings on ‘Yesterday's Tunes,” a regular feature on my
all-night show. Our complete record library permits play on
these listings, and audience response is pretty good, Doen’t ever
discontinue this feature.”. . . Al Corey, WROL, Knoxville,
5.0.58.'s, “My theme record, ‘Back in Your Own Backyard,” is
so loaded with ‘surface noises,” I might have to make a ‘change
of theme." The wax wanted is Tiny Hill's recording of the tune

on Coral. I should like to beg, borrow, steal or buy a couple
of same disks,” '

“Don’t know whether it was intended or not,” pens June Carrett,
WAHR, Miami Beach, “but the photo of Somethin’ Smith and the
RBedheads (in their full-page ad on page 17 of the May 14 Billboard)
is as good a parody Dfpg;rﬂup-\?ﬂcﬂ]iﬁt-phﬂtﬂ.‘i as I've ever seen—espe-
cially with everybody looking in different directions!” , .. “Since a
number of disk shows in the Nation's Capitol have banned rhythm and
blues on their shows,” reports Jay Perri, WEAM, Washington, “listeners
here have flocked to other stations that do spin the rock and roll tunes,
I find this evident in the amount of mail and telephone calls we receive,
altho my r.&b. show on WEAM is just a few months old. We receive
thousands of cards and letters each week requesting r.&b.. and during
one month’s period we received nearly 5,000 subscriptions to my
thythm and blues fan club.

GIMMIX: Gertrude Meese, WCMW, Canton, O., utilizes
shrewd promotional methods to build a steady listening audience
{Continued on page 35)
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'DEALER DOINGS

By GARY KRAMER

PROMOTION GIMMICKS: This is the time of year when dealers
rack their brains tryving to think of ways to beat the summer slump. In
recent letters, a number of dealers describe techniques to stimulate
sales at this time. Pooley Music in Rochester, N. Y., has come up with
a “Hit a Week” feature which marshals the forces of the store behind a
single “push” record. This week, for example, it is “Chee Chee-oo
Chee”™ by the Gaylords. A window display of live and stuffed birds
attracts considerable attention. In the window and on the counters
are pictures of the Caylords, and promotional material is designed to
seli that particular disk. . . . Norma Prather, of Abdalla’s Fumiture
Store, Opelousas, La., says that her store is upping local newspaper
advertising, with top promotion aimed at the current top 10 in the
popular, country and western, and rhythm and blues divisions,

Marion Salmi with the Dickson Company, Modesto, Calif.,
writes, “I find that suggestive selling always adds more profit.
Browser boxes and self-service also boost sales. An obvious thing
like knowing what you actually have in your store and having a
simple method of locating disks is very important. Greet each
customer with a ‘good moming’ or ‘good aftemoon’ and treat

- them as you would like to be treated.”

Bess Blevins, record manager of Television Service Company No.3,
Fort Worth, certainly adheres to this Eolic}r of “system and friendli-
ness.” She says, “My customers know when my new records are due in,
and when they are, they telephone and want to know what I received.
Most of them know my filing system as well as I, and I rarely find
records misfiled. I have potentinl dancers and singers among my
clientele, and they practice new dance steps and harmonize along
with Don Cornell and Nat Cole on their latest records. Sometimes it
gets rather confusing in the shop, but they have fun and come back.

That's the pay-off for any suffering I might do at times.”

In Beaumont, Tex., the Gaylynn Record Salon has started
its Summer Bonus .FPlan, ing the months of June, July and
August, the customer who buys 1Q records of one type of speed
gets one additional disk of that type of his choice free. A
terrific customer draw in the store recently was the. personal
appearance of Fess Parker, handing out pictures and autographs.
. . . Arlene Bilek, of Solar’s Music House, Chicago, says that

there still is nothing like the tried-and-true method of playing
current *op tunes on outdoor speakers. .

NEWS NOTES: William Griffith, record buyer for McCrory Stores
Corporation, became the father of his third girl. The baby, bom June
6, is named Debra Lynn. Daddy also officiated at the opening of
the new McCrory store in Baltimore last week. . . . The Record Hunter,
New York, has taken over the mailing list of the Record Collectors
Shop, which went out of business due to a fire.... The new record
department of F.&R. Lazarus, Columbus, O., features a completely
segregated classical record section. The department has six sound-proof
booths with hi-fi listening equipment. A dozen other hi-fi listening
posts are distributed thruout the section.

JUKE BOX WRAP-UP

Juke box dime-play wave reaches areas in Ohio, Michigan,

South Dakota and Arizona. Dime-play activity touched off in Dayton,

O.; Saginaw, Mich., and Tucson, Ariz. Dayton operators to switch

uly 1.

Ty Wurlitzer Music Company to exhibit jukes. organs and
pianos, old and new, in Disneyland, opening July 18. Year 1500
Waurlitzer store to be reproduced. Also plans centennial celebra-
tion at next year'’s Disneyland.

United Music Operators of Michigan elect Jim Jeffrey, Jeff's

Music Company, president. Harry Norton, Lincoln Vending Company;

James Robson, White Music Company, and Anthony Siracuse, Circle

Music Company, also elected to office,

For full details on these stories see Music Machines depart-
ment on page 110.
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DOLA MEETING

Shorter Disks

For Jock Use
Draws Study

HOLLYWOOD, June 18.—Meet-
ing of Dance Orchestra Leaders of
America here this week drew a siz-
able turnout of band leaders and
disk jockeys, and resulted in the
organization taking under consider-
ation several suggestions from the
floor, notably Em production of
specially prepared short records for
disk jockev use, .

By unanimous approval, the
d.j.’s urged DOLA to have record
companies furnish them with ree-
ords that would run approximately
two minutes and 20 seconds, a
move favored by the broadeasters
owing to their crowded commercial
schedules. There isn’t enough time,
said the jockevs, to program records
that run longer than 2:20, and few
jockeys, it was agreed, would play
them,

Other suggestions included the

ublication of a house organ by
LA; the representation of
DOLA at the MOA and NAMM
music conventions, and the publica-
tion of band routes.

Meet was attended by maestros
Tommy Dorsey, Lawrence Welk,
Freddy Martin, Pete Rugulo, Ray
Anthony, Leroy Anthony, Claude
Gordon, and was helmed by Les
Brown.

Bernard-Heads
Wing's Sales

NEW YORK, June 18. — Jack

Bernard, formerly sales and promo-

tion man for the Interstate Electric
Company, New Orleans, has been

appointed sales manager for Mer-
cury Records” new subsidiary label
Wing.

Prior to his Interstate post, the
exec served as manager of Mer-
cury’s New Orleans branch office.
Bernard, who will headquarter in
Chicago, leaves Chicago Monday
iﬂﬂ} for a swing around the Eastern
walf of the country and confer-
ences with Wing distributors and
Wing personnel here.

D.J. Miller Starts
'CBS Web Show

NEW YOREK, June 18.—Chicago
deejay Howard Miller starts his
Wrigley radio show over the CBS
network July 18. The program,
which will be aired frem Chicaco,
will be heard Monday thru Frida
from 11:45 a.m. to noon, thus al?-’
fording Miller an opportunity to
pick up some of Arthur Godfrey's
audience., ' :

The Miller show marks Wrigley's
first buy’ into daytime radio. The
firm will continue its nsorship
of the CGene Autry show over CBS
on- Sunday nights, but is dropping
“FBI in Peace and War,” another
CBS nighttime airer. In addition
to records, the new Miller show
will feature a wvariation on the
“Persom to Person” format, with the
deejay conducting on-the-air phone
interviews with recording artists.

=

Johnson to Head
Autry Music Firms

HOLLYWOOD, June 18.—Cene
Autry and Charles Adams, owners
of Golden West Melodies and
Western Music Publishing Com-
pany, announced the appointment
of Joe Johnson, Nashville, as
genernl manager of both compa-
nies.

Johnson, who has been with
Columbia Records in Nashville for
a number of vears, will make his
headquarters here,

Adams, who iously directed
the operation of both companies,
will take -on additipnal re ili-
ties in the operation of other Autry
interesks.

. ! L
e ¥ ; e =
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CANADIAN MUSIC FIGHT

CAPAC Suit to Test
Juke Box Exemption

TORONTO, June 18.—The pre-
liminaries are beginning to shape
up in a Fight between Composers,
Authors & Publishers Association
of Canada, Ltd., the Canadian
counterpart of ASCAP, and the
juke box industry of Canada.

CAPAC has taken out a writ
against the Superior Tea Rooms
and Siegal Distributing Company,
seeking 3575 damages and an in-
fringement of the gﬂnﬂﬂi&n copy-
right act. Siegal is Wurlitzer's
Canadian Distributor,

Am-Par Is New
Disk Label for
AB-PT Subsid

NEW YORK, June 18. — The
newly organized record company
subsidiary of American Broadcast-
ing-Paramount Theaters, Ine., has
been officially tagged Am-Par,
both as its corporate name and as
a label designation,

New Am-Par President Sam
Clark and AB-PT veepee Robert
O’Brien leave for the West Coast
Monday (20) where they will con-
ter with Walt Disney on plans for
setting up Am-Par’s kiddie catalog.
On their return here June 27T,
Clark expects to announee the ap-
pointment of an artist and reper-
toire man.

Conductor-arranger  Sid  Feller
reportedly has the inside track for
the job, and there is also a strong
possibility that arranger Don Costa
will join the label with Feller, to
operate as a team, a la Mercury's
Hugo Peretti and Luigi Greatore.

Meanwhile, AB-PT is slated to
announce additional officers for the
new Am-Par Record Corporation,
with (Brien
tainty for one of the posts. Accord-
ing to Clark, Aun-Par “will not enter
the market in strength until about
the first of the vear,” but “expects
tir be in business in several months
in the children’s and package goods
fields.”

Walt Disney is expected to play
a prominent part in the formation

The claim is against the opera-
tion of multiple wallboxes.

Bill Low, CAPAC general mana-
ger, described the action as a “test
case” in the issue of whether “the
property rights of the authors and
composers of music in Canada and
thruout the world should no longer
be used by the entrepreneurs in
field of coin-operated music with-
out some reasonable recompense.®

Music operators, led by the dis-
tributors, are organizing to fight
the casa.

Low charged that the Canadian
juke box- industry “by its own
zil?’iﬁiun is a $35 million indus-

Operators say that CAPAC seeks
to collect $25 a machine a year
as perfgrmance Ity.

A recent<Privy Council decision
againstthe - Associated Broadcast-

(Continued on page 110)

IN_CANADA

Broadcasters
Seek Changes
In Copyrights

TORONTO, June 18, — The
Canadian Association of Radio and
Television Broacdcasters has taken
the stand that Canada should
enact her own copyright legislation
and place more music in the public
domain by restricting copyrights to
28 years after the composer's death,
instead of the present 50.

In a brief to the Royal Commis-
sion on Patents, Copyrights, Trade
Marks and Industrial Designs, T. J,
Allard, association executive vice-
president, said that record label
and sheet music, when the music is

copyrighted, should say so and

considered a cer-| who owns the rights. It also asked

for a system for compulsory regi
tration of all copyright ownership
so that stations wanting to per-
form pieces could find out easily
who had the rights,

The association said stations are
now liable for performing right
fees on network broadcasts, even
tho they have no control on pro-

of the children’s catalog. However,
Am-Par may run into a slight snag
here, in view of Disney’s commit-
ments—both prior and pending—to
other record labels,

Bethlehem Back to
Pop, Signs Artists
And Foreign Deal

NEW YORK, June 18.—Bethle-
hem Records, on an exclusively
jazz kick for the past vear, is
turning to the pop field. The disk-
ery last week signed several new
pug and jazz artists and also closed
a deal with London Records for
world-wide distribution.

Among the artists signed were
the pop Smith-Clamman Quintet
whieﬂ( will be recorded for both
album and single record issues, the
thrush Terry Morel and the Six, a
jazz unit. Miss Morel recorded
previously for Prestige, and the
Six for Norgran, These artists will
record under the direction of Beth-
lchem'’s artists and repertoire chief,
Creed Taylor.

Bethlehem's London arrange-
ment is for the entire world ex-
cepting the United States, Canada
and Mexico, London’s deal also
gives the British-based diskery the
right to use Bethlehem’s original
LP cover designs.

It's interesting to note that the
Smith-Glamman Quintet, makinﬁ
its disk debut on Bethlehem, coul
be the first artists to make a name
via tape recordings before landing
a disk deal. The unit has had a
number of releases by A-V Tape
Libraries, which “also processed
several of those recordings on disks
for special disk jockey promotion

only

gram content.

It wants network fees levied
agninst the originating stations
only, and asked that stations have
the right to rent individual selec-
tions from right-holding soci-
elies i:wteadcg?' ving to rent their
whole repertoire for a year.

Pacific to Stay
With 10™ Disks

HOLLYWOOD, June 18.—As a
result of the success of its current
sale of 10-inch albums, Pacific
| Jazz, independent package diskery,
will continue to release wax in the
10-inch size.

Dick Bock, president of Pacific
Jazz, acknowledged that 12-inch
albums were in great demand, but
he said, “Our sale of 10-inch
albums -thus far this month has
more than doubled our volume.”

“In the face of these results”
Bock continued, “we plan on
adding new material to our 10-inch
line.” Firm is just about complet-
inﬁ guly 1) its month-long sale
which reduced 10-inch packages to
a $2.99 list.

Bock continued his company's
expansion of its jazz catalog this
week with the release of eight new
albums., The special release of
“Jazz West Coast,” an anthology
of music featuring. California jazz
musicians Gerry Mulligan, Chet
Baker, Bud Shank, Shorty Rogers,
Jimmy Giuffre, Bob Brookmeyer
and others, is being panied

accom
with the sale of a 92-page book
of the same name. Book can be
purchased for $2 instead of the

usual $3.98.
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FOLK TALENT & TUNES

By BILL SACHS

Around the Horn

WLW's “Midwestern Hayride,” which June 3 inaugurated
an every-Friday-night show and square dance policy at Milt
Magel's Castle Farm, Cincinnati, introduces the same idea at
Dale McFarland's Lyric Theater, Indianapolis, beginning July
10. The WLW unit will do a matinee and night show at the
Lytic each Sunday, with continuous square dancing from 5 to
midnight in the ballroom located underneath the theater. A
similar plan is being hatched for Rollerland, Columbus, O., to
start soon. . . . The “Pee Wee King Show,” heard each Monday
night on ABC-TV, has just added 18 more stations to its cover-
age, making a total of 58 in all, Gene Carroll, the show’s pro-
ducer, announced last weekend. New additon to the roster is
+ Charlene Mills, country thrush.

Hal Smith, Carl Smith's personal manager, left Nashville early
last week to go over the routé of fair dates that Carl is playing to see
that his boy is exploited in the proper manner. . . . Justin Tubb, Goldie
Hill and Ray Price and band have just concluded a 15-day trek thru
the Pacific Northwest, . . . Decca’s Paul Cohen hopped into Nashville
last week to wax the Wilbumn Brothers. . . . Emnest Tubb and the Texas
Troubadours were guests on Pee Wee King’s TV show from Cleveland
Monday night (20). On Wednesday (22) they appear at the Circle
Theater in same town. \

Wayne Johnstone and His Bluebonnet Playboys, heard on
El Paso, Tex., radio and TV the last two years, left there last
week for an extended tour of the Pacific Northwest. . . . Rocky
Rauch and the Western Serenaders, who shifted from Denver’
to El Paso, Tex., some months ago, made a string of dange dates
thru New Mexico last week. They were the feature at the new
LaFonda Club, Deming, N. M., last Saturday (18). . . . Hawk-
shaw Hawkins is now a regular on the “Grand Ole Opry” staff,
s » » It's grandpappy Cowboy Copas now! Cowboy’s daughter,
Kathie, presenladp husband, Randy Hughes, with a boy
June 5. -

Some 3,000 c.&w. fans jammed Denver’s City Auditorium re-
cently to catch the unit made up of Marty Robbins, Tex Ritter, Tommy
Duncan, Tex Williams, Merle Travis and Hank Morton. . . . Jimmy
Kish, who has been broadcasting with his western erew over Cleveland
radio and TV more than two years, has changed the name of his hand
to the Flying K Ranch Boys. He plans to launch a ranch entertainment
spot soon in Northern Ohio ander the same title. Kish, who opetates a
square dance club in his native Painesville, ., is calling dances with
the Pee Wee King unit on the ABC-TV coast-to-coast show which
emnll:stes from Cleveland each Monday night. Kish is on every other
week. :

Kenny Roberts, still a regular on TV over WHIO, Dayton,
0., is working a bam dance at Suburban Park, Manlius, N. Y.,
as guestar next Saturday night (25), On July 4, Kenny makes his
second appearance of the year at Shorty Long’s Santa Fe Ranch,
Reading, Pa, On the aftermoons of July 9-10, Roberts will work
the Box 21 Rodeo in Dayton, doubling at nights at Middletown,
0., with his entire TV unit for a stageshow sponsored by the
Elks Club. On July 17 he works the American Legion Festival
at Maria Stein, 0. Inasmuch as he's only had two record re-
leases in two years on Dot Records, Roberts says he's leaving
them as soon as his contract is up in a few weeks. Smiley Bur-
nette is due in Dayton soon for a guest appearance on Kenny's
kiddie TVer.
Look for a number of changes to be made soon in the “Grand
Ole Opry” Tent Show No. 1, currently playing thru New York State
en route to New England and the Canadian Maritime Provinces. Some-
thing’s brewing! . . . Skeeter Bonn, of WLW"s “Midwestern Hayride,”
has just had his fifth release on the RCA Victor label. It's "Yodeling
Man” b.w. “Second Choice.” . . . Jimmy Wakely was one of the top
features at the Edmonton (Alta.) Indoor Rodeo June 13-18. . . . Slick
Norris, of Highlands, Tex., is on a three-week promotion tour for Dot
Records on recent releases by Jimmy Newman, Jimmy Work and Mace
Wiseman., He'll take in Charlotte, N. C.; Nashville, Richmond, Va.;
Louisville, Chicago, St. Louis; Kansas City, Mo.; New Orleans, Bir-
-mingham; Montgomery, Ala.; Atlanta, Dallas and Fort Worth. He
was a visitor at the home office of The Billboard in Cincinnati last
week. After Newman's appearance on “Grand Ole Opry” next Satur-
day (25), Norris will take over as his personal manager,
(Continued on page 22)

RHYTHM-BLUES NOTES

By BILL SIMON =

In Martinsville, Va., where Lewis Compton holds forth for about
four hours daily on station WHEE, the r.&b. mail tops the stack. This,
despite the fact that Com spins 55 minutes of r.&b. as opposed to
three hours of pop fare. He drove over to Roanoke, Va., recently with
his tape recorder to interview the stars of the touring Roy Hamilton
show—Hamilton, Lavern Baker, Jimmy Reed, etc. ’

Ned Lukens, former “Nite Owl” on WAOK, Atlanta, gets up
early now to do the "Wake Up, Atlanta” seg. . . . At WSWN,
Belle Glade, Fla., Pick Harvey is intrigued by the continued
requests for two fairly old disks, neither of wﬁiu:h was ever o
smash hit. One is the Spiders’ “You're the One” on Imperial, and
the other is Chuck Willis’ “You're Still My Baby” on Okeh., “It
baffles me,” says Harvey.

Jack Allyn, r.&b. spinner at WROV, Roanoke, Va., has just
rounded out his eighth month of r.&b. record hops at the Star City
Auditorium, promoted by Chris Morris. He hasn’t missed a Saturda
and reports that what started out as teen-age affairs are now full-
fledged adult dances. . . . Jimmy Brisbane at WKBO, Harrisburg, Pa.,
did a live show recently with Chuck Willis, Cene and Eunice, Dean
Barlow and the Crickets. Brisbane also spins a mess of progressive
jazz, and reports that the progressive diskeries are backward about
sending him their LP releases. For example, he has urgent need for the
latest by Gerry Mulligan, Chet Baker and Stan Cetz, Phillip Jenkins, at
WBEU, Beaufort, S. C., reports the same deficiency in his library.

Johnny Huff, at KVIC, Victoria, Tex., is looking very hard
for an r.&b. version of “Red Rooster.” Can anyone help him out?
. + - Florence Wright, a hallad thrush who waxed several years
back for the National label, has just been signed by Savoy. . ..
Jem Records of Pittsburgh has recorded its first sides with a new
r.&b. group, the Smoothtones. Both tunes were cleffed by
A. J. Gaitwood, a member of the group.

NEW PROCESS

RGA’s Idea
Cuts 25%
From Cost

NEW YORK, June 18. — The
Record Guild of Ameriea, a leading
producer of children’s records, has
developed a new disk manufactur-
ing process which, the company
claims, will cut vinylite disk pro-
duction costs by about 25 per cent.

The diskery, which acts as ex-
clusive disk m&ustry representative
for the Waterbury Company of
Waterbury, Conn., claims to iﬂve
perfected a sealed-edge lamination
process which Egrmits a saving of
about two-thirds the amount of
vinyl used in an ordinary pressing,

RGA’s Larry Press, who deve!n:ﬂ:ed
has used the method

the new dis
for several years in the diskery’s
six-inch picture record line, but
only recently has found a way to
prevent warpage, thereby ma nﬁ
the method practical for 10 an
12-inch records as well,

Presently, RCA will try out the
disk via a new 10-inch children’s
picture-record line, to be tested in
several markets at several prices
ranging from 69 cents to 99 cents,
retail. These will be launched next
month. The outfit expects to enter

into contract pressing for the trade

by the first of next year.

W’'minster Fair Trades

Lines at 23% Off List

NEW YORK, June 18.—1In a
unigque step to limit price cutting,
Westminster Records has  Fair
tracded two new record lines, but at
a level about 23 per cent below
the suggested list price. The lines
will be fair traded only in New
York State. The effective date is
June 20.

The affected lines are both in
Westminster's 18,000 Series, due
for trade introduction later this
month, Due to be the label’s major
series, the disks carry a suggested
list of $4.75 per 12-inch LP in a
de luxe package, and $3.75 each in
a standard pack, the latter without
art or liner notes. In each case,
tho, the identical record is used.

Under the fair trade apreement
a minimum price of 83.65 has been
set on the 34.75 line, and amini-
mum of $2.98 on the $3.75.

Discount Control

Westminster exees are of the
opinion that the list price of the
isks will be cut in any case, but

hope to be able to control the ex- |

tent of discounts offered.
insist they will police the trade
vigorously.

They also don't believe it is nec-

WARING OUTING

The process, according to Press
utilizes vinyl in a mew form and
makes possible the sealing of an
edge around the two vinyl Faces
which surround a paper interior.
By, using pure nt vinyl,
an effective array of colored or

icture. disks may- be produced.

GA, by marketing colorful disks
in a tra t sleeve, also saves
about one half the cost of an ordi-
nary children’s disk jacket,

RCA Markets
Battery Phono,
AM Portable

NEW YORK, June 18. - RCA
Victor is marketing a battery-
operated portable radio - phono
combination, marking the first time
such a unit has been brought out
by a major manufacturer, The
new model, which features an op-

tional powerpack for AC power
operation, hi ts RCA's new
line of portable phonos,

The

e battery-operated portable
combination_has a single-play 45
F_hnnﬂ_ and four tube radio, with a
id containing storage space for
nine records. Packaged in-a light-
weight plastic case, it retails for
$5{9j$]]5'

er new RCA portable pho-
nos include- a ﬂ'lIEEF—iEFEEd si?'lgle
play model, which operates on AC
power with one tube and rectifier
and lists at $29.95, and an auto-
matic 45 phono with a permanent-
magnet, electro‘dynamic speaker
which lists at $39.95,

Armo Vs.- Modern

Over ‘Annie* Tune

NEW YORK, June 18. — Armo
Music filed suit in Federal Court
here last week against Modern
{'#Ius_:chh:i Edteri_ufn Music, charg-
ing infringement of its copyrighted
tune “Work With Me Ann?e]:yinnn
alleges that “Wallflower” (“Dance
With Me Henry”) was pirated from
Annie,

An injunction, damages and an
accounting is asked.

Seeco Rights Go
To British Decca

NEW YORK, June 18.—British
Decca has acquired the exclusive
rights to the Seeco Record catalo
for Europe, South Africa, Austral-
asia and Canada. Sidney Siegel,
Seeco president, returned from
Europe last week after completing
the deal with Decca topper
E. R. (Ted) Lewis.

This pact now gives the predom-
inantly Latin - American  diskery
world-wide distribution. Seeco has
several long-standing arrangements
with major diskeries in wvarious
Latin-American countries, and in
.Lmreml others operates its own

ran

[ ]
WwWw americanradiohistorv com

At Shawnee
We're All
Just Buddies

NEW YORK, June 18. — The
music Fraternity showed again that
it'’s just that, when it turned out
170 strong for the annual Fred
Waring outing held at the popular
maestro’s Shawnee Inn and Coun-
try Club, Shawnee-on-the-Dela-
ware, Pa., last Tuesday (7). Attend-
ing were Eﬂﬂﬁ pluggers, recording
men, artists, deejavs and Waring s
Pennsylvanians — all as Waring's
guests for a long dav of golf,
swimming, tennis, %asehu!! and im-
promptu assorted games of chance,

The weather was perfect; nc-
cording to custom, several fine
rounds of golf were turned in. In
the official tournev, Joe Linhart of
Frank Music recorded the low
score for the music men with a
gross of 77 and a net 72. Ed
Callaher, Washington deejay, with
the same handicap, tallied the
same winninf; figures for the
guests. Actually, the low gross for
the day was racked by Howard
Everett, Warings public relations
man, a no-handicap golfer whoe
scored a 69, He was promptly dis-
qualified by his boss, who ruled
him a non-competitor,

Also Good

Following up were Perrv Como
and host Waring, each of whom
carded 75. Glen Gray, Mitch
Ayres and Lanny Ross all scored
nets of 79,

Jack Rael, Patti Page's manager,
received a special prize from
Waring for cutting his score from
200 to 100 in just one vear.

In the annual softball tilt, the
Pennsylvanians edged out a victory
over the pluggers, their Ffirst in
about five years. The committee
for the affair consisted of Murra
Luth, Mickey Addy, Mickey Glass,
Joe Santly, Leo Distan, Hy Ross
and Bernie Pollack.

Murdoch Hits Can.

Private Stations

TORONTO, June 18.—The man
sometimes referred to as the “Czar
of Canada’s musicians,” Walter M.
Murdoch, Canadian head of the
musicians’ union, has little use for
the private broadcasters in  this
country.

His complaint is that they use
too little Cunadian talent, his feel-
ing being that of 153 private radio
stations in this country, only 40 give
employment to musicians. He said
the 40 private stations had paid
out about $526,000 to musicians
last vear, compared to about
81,417,000 paid out by the Cana-
dian Broadeasting Corporation. In
addition, CBC had paid fees for
composing, arranging and copying.

essary to fair trade ir other States,
since it is New York discounters
who often set the price pattern
followed in other cities. As a by-
product of the fair trade policy, it
is also expected by the label that
trans-shipping of Westminster vinyl
will now e less attractive.

None of the other Westminster
disk series will be fair traded.

'CC-DD’ _
J. Marshall,

Dealers Chat
On DJ Show

NEW YORK, dI“"E IS.—{EI"W
Marshall, leading jay over local
indie radio Station WNEW, has
set up a direct pipe line to record
dealers around town for a special
Egrﬁmhk Easlqn his “Make Believe

The feature, tageed “Double C,
Double D" (e.g. cross counter,
disk data), spotlights telephone in-
terviews conducted by Marshall
with local record dealers picked at
random from New York, New Jer-
seyv and Connecticut. Marshall
chats with them about the music
business in general and current
trends. Then he plays a record
they recommend as “hot.”

Marshall has conducted “Double
C, Double D" interviews with the
following retailers to date: Ralph
Colueci, Record Shop, Hartford,
Conn.; National Music Shop, Mont-
clair, N. g.; Colony Record Shop,
New York; Music Makers, Bronx;
Windsor, Bayside, N. Y., and Am-
brose Radio, Brooklyn.

Sparkle, Calumet,
Nitelife Disks Set

EVANSVILLE, Ind., June 18.—
Sparkle Records, Inc., began oper-
ations this month with three record
lubels.

The first of the three labels to be
issued by the firm will be Sparkle
Records. This label will release one
12-inch LP per month. This will
contain 18 top songs of the month
and will retail for $2.98. Sales will
be principally conducted by mail
with concentrated newspaper, mag-
azine, and radio advertising. A few
small retail outlets will also be set
up as well as a door-to-door retail
set-up. A Sparkle Record Club will
also formed with a free mem-
bership with the purchase of the
first record.

The second label, Calumret Ree-
ords, will contain general releases
including pop, r.&b., spiritual,
kiddie, c.&w,, and international re-
leases. This label will concentrate
on 78 and 45 r.p.m. disks.

Nitelife Records, the third label,
is designed to spearhead a jazz line
with releases o 78, 45 and special
LP’s, Officers of the corporation
are Edward Rees, president; Dr.
Albert C. Stocker, vice-president;

Michael Cook, secretary, and Don-
ald Phillips, treasurer.

Theater Music

’|Service Firm

HOLLYWOOD, June 18.—For-
mation of Intermission Musie, Inc,,
firm devoted to servicing motion
picture theaters with recorded mu-
sic, was announced here this week
by Gene Landy, president of the
company,

Landy, formerly with Coral Rec-
ords and Label “X” in New York,
will supply theaters with records
to be played dnrfnﬁ intermissions,
Negotiations with the Los Angeles
chain of Fox-West Coast Theaters
have been concluded, according to
Landy, in addition to a number of
independent houses both here and
in Las Vegas.

Further negotiations with RCA
Victor, whose records would os-
tensibly be exclusively featured in
contracted film houses, have been
entered into. Landy will pay the
theaters a per diem scale, with
RCA Victor considering pici:in¥ up
the tab for the promotion of ils
disks.
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ABA'S DUBIN TO SPEAK
BEFORE CCC MEMBERS . . .

Joseph Dubin, chairman of the
American Bar Association’s Com-
mittee on International Copyright
and a member of the Committee
for Revision of the Copyright Law,
will address the membership of the
California Copyright Conference
at their next meeting in Hollywood
June 30. Selection of Dubin was
announced by Ben Oakland, West
Coast director of the Songwriters'
Protective Association and chair-
man of the program committee of

the CCC,

DUER BACK TO COL,
FOR SPECIAL JOBS ..

Douglas Duer, one-time mer-
chandise manager for Columbia
Masterworks, is returning to Co-
Iﬂmbm to work on “special assign-
ments” for Exemlnvam -President
Goddard Lieberson. Duer left Co-
lumbia to direct sales for the
Havdn Society. That diskery re-
cently merged} its sales set-up with | 1
Urania's.

MYERS, KASSNER SET
LRITISH PUBBERY . .

James Mvers, head of the Phil-
ad&lplﬂa pubbery Myers Music,
has just reh;me::’[' from England,
where he set up Myers Music, Ltd.,
in association wal:h Kassner, The
affiliate is run by Noel
Rogers and f‘ﬂ'ﬁ Shane. Myers
also visited publishers on the Con-
tinent,

NEW RELEASES!

~ AMES BROS. -
MERCI BEAUCOUP

RCA VICTOR

"TONY BENNETT
DON'T TELL ME WHY

COLUMBILA

TONI ARDEN
BEWARE

RCA VICTOR

KITTY KALLEN
FORGIVE ME

DECCA

136 W. 52 5+, N. Y. C,, N. Y.

EVERYBODY LIKES...

A "HIGHLIGHT"
For Every Program

Here They Come!
Two Hound Dogs!
Their Names????

Ask BILL HALEY

MUSIC DOCTORATE
AWARDED PAUL SMITH . ..

Paul Smith, composer for the
Walt Disney true life nature series,
has been awarded a doctor of music
degree at his almz mater, the Col- |2
lege of Idaho, Caldwell. Smith | Y.
composed the music for numerous
Disney features, among them

“Beaver vﬂ]_iﬂ}.r, “Bear Country,”
“Living Desert,” “The Vanishin,
Prairie” and "Twcnh.f Thousan

Leagues Under the Sea.”

THANYX, GODFREY,
SAYS CADENCE ,

Cadence is smdm%
uu. to key deejays t
a banner line reacin
ﬁ.rthur Gl:ldﬁﬂr Tlfe latte-r sp-uti
ts the latest Gaﬂencﬂ releases
three ex- -Godfreyites — Marion
Mnrluwes “Man in the Raincoat,”
the Chordettes’ “Humming Bird”
and both sides of Julius La Rosa's
Eiw ElattEI “Domani” and “"Mama
'Sa.

New York

RCA Victor has signed the Mor-
gan Brothers—Lawrence, Richard,
Charles and Robert. The boys,
brothers of Victor's canary Jaye P.
Morgan, cut their first record last
week in Hollywood with Henri
Rene. . . . Sunny Gale, who was
blowing up a storm recently in an
effort to break contract with Victor,
has decided to remain with the
company. . The third annual
Eddie Fisher c:-utmg will be held
#—'lhne 22 and 23 at Grossinger's,

e golf tournament will be staged
June 23, according to committee-
n.en Marvin Kane, Julie Chester
Cork O'Keefe, ]:mlc Spina an-ii
Mickey Addy,

Coral's aiﬂn. chief, Bob Thiele, | Berna
and musical director Dick Jacobs
are en route to Chicago, where they
will record the McGuire Sisters.
The girls are appearing at the Chi-
cagoe Theater there. . . . Eli Phelps,
formerly Decca promotion exec in
the Southern territory., has been
transferred to the label’s Midwest
territory. He'll headquarter in Chi-
cago. Deeca’s Mike %mmnr was in
Chicago this weck visiting deeja

Eileen Barton will open at t?l;se
Town House, Indianapolis, June
27; then go to The Dunes, Las
Vegzls Nm.- for a four-week stay
beginning July 10. . . . The Chor-
dettes will guest on Ed Sullivan’s
EES-T‘r’ “Toast of the Town”
July 3 . The Mariners, now
dp]}Eﬂ-l‘l in Windsor, Ontario, are
booked
ver; Fairfield, Conn., and Milwau-
kee. Then thr:}' pl.'r_u a two-week
engagement at Chez Paree in Chi-
cago starting July 5.

A group of show business names
headed by Sammy Davis Jr. is set-
ting up a fund to care for sick
children of all races and creeds at
the Jewish National Home for
Asmathic Children at Denver. The

AM-TV PUSH

Mission and
Cap Tie In
With Jingle

NEW YORK, June -18.—Capitol
Records and the Mission Beverage
Company have set up a joint radio-
TV promotional campaign, where-
by the label's new canary, Lee
Kane, and Billy Mav's ork will be
fea in Mission's new series of
radio and TV jingle commercials.
May wrote ané arranged the jin-
gles, and Capitol cut them with
Miss Kane last week.

In return, Mission has agreed to

plug the "thrush’s new record
Around and Around,” via a pre-
mium gimmick. Purchasers of a
carton of Mission beverages receive
a coupon which (with 50 cents)
entitles them to a copy of Miss
Kane's new disk. The coupons must
be sent to Music City record store
in Hollywood, and platters will be
mailed out from there.

Miss Kane, billed as the Belle
of Mission Beverages, is featured
prominently in all Mission display
advertising and also appears in the
TV [ilm spots.

a special EF
Lt‘r we&k m

x‘%}r three concerts in Den-| |

fund is designed as a tribute to a
famous deejay, and it’s named the
“Martin Block Music Room Fund.”
The goal is $12,500. . A new
liml-:er:.f, Vokes Hﬂenrr.ls "has been
imz&d by 'Enwbur Howard
es in conjunction with Matt
Furin, a music publisher of Greens-
burg, Pa. The label will head-
guarter in New Kensington, Pa.
Henry Okun  will leave next
week for a tour thru the South to
lug Art Mooney's “Alabama Jubi-
ee” and “Honey Babe” with dee-
jays. I_-Ell}ﬂl “X" has signed
Larry Ferrari, organist featured
over WFIL-TV, Philadelphia. . .
Harold Gra}'!nn, chainstore and
Army and Navy representative for

Mi-G-M, will return to his desk
next week after an illness. . . . Art
Mooney is booked to y. Frank

Dailey’s Meadowbroo Cedar
Gyove, N.J., July 22 and 23.
Joni James will start a sl.'rmg of
one-nighters July 16. . . . The
Marion Sisters will tuur the dﬂﬂ]ﬂ}"
circuit next week to plug their new
M G-M disk “He Dont Wanna
Love Me.” The girls will visit
Pittshurgh, Cleveland, Chicago,
Detroit and Milwaukee.

Jane Gibbs, ﬂee]ay mntar.:t gal
for Doris Bn;r, started Lﬂls
two new canaries records wee

— Connie Francis’ “Freddie” disk
and Peggy King's “You Did, You
Did.” . The Johnson Family
Smgers will be .e-united Tuesday
21) on Don MecNeill's ABC
Breakfast E]ui:" in Chicago.
Daughter Betty Johnson is the
program’s featured thrush, and her
parents and fwin brothers will
guest, . . . Erroll Gamer will open
at the Blue Note, Philadel
une 3G, then move int the %Iue
wote, Chiﬂa a, July 27. ... Charles
uppcd to the paost
ol sales manager of WABC, New
York. . . . Betty Madigan has been
booked for Eﬂ' guest shots on TV |0
and radio as part of a promotional
push on her new M-G-M disk "My
Tcddy Bear,”

Epic Records has signed Brook
Henton, one of the original Sand-
men to record solo for its subsidiary
Okeh label. Henton cuts both pop
and rhythm and blues repertoire.
2l Bermnadine Read, tured
f.-ush on several Percy 'Faith and
Belmonte sides, has signed a book-
ing pact with the Music Corpora-
tion of America. . Columbia
and Genrge Gobel vocalist Peggy
King o at La Vie En Hose
l];;ne 29 fur m%ht days, then em-

rks on a Midwest theater tour.

Columbia artists and reper-
toire head Mitch Miller is due back

TV-Disk Tie
e Continued from page 13

develop material or the characters,
which will be placed in the Chil-
dren’s Songs catalog. In return, the
Kagran outfit gurantees that each
such selection will be plugged an
undisclosed minimum num of
times on the Howdy Doody shows,

The S5.&S.-Kagran deal cIenrl}
applies only to 25-cent miniature
disks, The agency has yet to make
a deal applicable to regular-sized
platters.

Golden will release its first three
Howdy Doody disks in October.
Three more issues will follow in
January or FEhI‘I.I‘.ElIﬁV

This actually is the second major
franchise acquired by S.&8. in the
lust few months. Recently the|
diskery made a deal with Disney
whereby it will issue a special
Mickey Mouse Club label, tyving in

with the ABC-TV show for mop-|

pets, scheduled to kick off in
October.

New Cap Sales
@ Continued from page 13
manager of Capitol's classical
repertoire  division, while Bill

Wardlow, director of the company’s
branch operation functions, moves
to Hollywood.

Effective June 15, all branch
managers will report direct]
Mike Maitland, while their official
titles will be changed to branch
sales managers. Cap’s district sales
managers continue to report to
Maitland as in the past.

wwWw americanradiohistorv com

.| Locust Manor,

MUSIC AS WRITTEN

from the Coast this week.
Howard C, Ball is the new sales
manager for the Dixie Dlstnbutmg
Eﬂmpﬂn}-’, Epic and Okeh distri
in Atlanta. . ... Columbia kidisk
head Hecky Krasno celebrated his
25th wedding anniversary this
week,

“Heaa Me Talkin® to Ya,” jazz
tome ecited by Nat Hentoff and
Nat Shapiro, has run into heavy
advance orders and is already in
its second printing. Rinehart 1‘3
the publisher, The Larry

| Burns Quintet t;pe'ns' July 4 for a

summer engagewcent at Shustin’s
Peekskill, N. Y.
Vince Totello is vocalist with the
combo.

Chicago

Don Foreman, WTAQ disk
jockey in suburban La Grange,
begins a new show on July
show will eminate from Linn
Burton's steak house from 3:30 to
5 pom. and will be called “WTAQ
Cocktail Party.” . . . Bud Brandom

has signed Eddie Balhntme, musi- | P

cal director of the “Breakfast Club,”
to a recording contract. There is no
management contract  involved.
Ballantine masters were placed
with Wing. Also, Don Taber, of
Crand Rapids, was recorded by
Brandom this week, and he will
place the masters with several
FHirms for possible purchase.

The local RCA office held a
ﬁ?md opening of their new office

is _weekend with a three-dav
open house. The distributorship is
now located - at 5050 S. Kedzie
Avenue. . . . Mal Bellairs, WBEM
deejay, held long distance conver-
sations with Tennessee Emie and
Stuart Hamblen Sundav (19) and
thanked them publically for do-
nating the proceeds of “His Hands”
to Dr, Salk. . . . Dorothy Shay

ns at the Palmer House on
ursday, June 23.
Hollywood
Harry James headlines the new

show at the Palladium, opening
June 21. . . . Ben Oakland and Ray
Gilbert have penned a new act for
Tony Martin, opening at the Fla-
mingo, Las Vegas, June 29, . . .
Disk jockey Zeke Manner, KFWB,

Trust Fund

® Continved from page 14

James Petrillo, president of the
AFM, after the action was filed.
Beth stressed that the principle of
the fund had been approved in
1948 by the U. §8. Attorney Gen-
eral and lawyers for the Labor
Department. Rosenbaum declared
that payments to musicians are not
liivited to union members,

Petrillo said of the fund that “it
has brought recreation and educa-
tion to thousands of persons annu-
ally in the United States and Can-
ada without charge. Its operations
have been passed upon and ap-
proved by the Treasury Depart-
ment as an educational trust.” In
the seven vears of its operation,
added Petrillo, “There has not
been so much as a hint of any
impropriety in the creation or op-
eration of the fund. The Federa-
tivn believes that anv court to
which the matter many be pre-
sented will reach a similar conclu-
siom.

Dot and London

® Continucd from page 13

London several months ago took
over severil Dot hits on individual
deals.

Dot also has closed a deal with |

Mareco, Ine., of the Philippines for
issuance of a Dot label there. Dot
wax is released in Belgium, Neth-
enznds and Luxemburg by Dis-
CUPIEess.

Col. 10-Inch LPs

@ Continued from page 13

0| and slower-selling 12-inch classical

numbers with a similar sale. By
streamlining its repertoire, the disk-
ery expects to simplify dealers’
stock problems as well as its own

acturing problems.

5. Thel: -

cut a brace of sides for indie
Spark Records. . . . Harry Bela-
fonte comes into the Cocoanut
Grove August 3. ., . . Phil Moore
off to New York to record singer
Helene Dixon. . . . Peggy Lee
starts plugging a Christmas tune

early this year, her “Peace on
Earth” from Walt Disney’s “Lady
and the Tramp.” . . . Johnny Mer-

cer and Bronislau Kaper will col-
laborate on the title song for “For-
ever, Darling,” first Desi Amaz
film at M-G-M. . . . Renee Touzet
and Herb Jeffries have switched
jobs; Touzet opening at the Cres-
cendo, while Jeffries goes to the
Royal Nevada, Las Vegas,

Bill Bowers, premd-s:nt of Sunsel:
Records, - negotiating with Jerry
Fielding to do some arrangements
for the company. . . . Al Friedman,
Paramount- annus Musst. left for
San Antonio with Roy Rogers and
Dale Evans for additional exploita-
tion on “The Bible Tells Me So,”
just released on Wing Records. . . .
Ray Heindorf cut four sides from
“Pete Kelly's Blues™ for Columbia.
. Ray Stapleton’s first two sides
for Ekko Records will be out this
week. . . . Danny Gould, composer
of “Daniel Boone,” and wife flew
to New York to promote the Im-
erinl recording of the song. .
Hallmark Productions mnductmg a
songwriting contest, with $10,000
set for the best lvrics to the song,
“Monika,” composed by Les Bax-
ter.

One of the Winners
wi the San Remo
Music Festival of 1555

“CHEE
CHEE-00
CHEE"

Recorded by:
DEAN MARTIN
THE MARINERS .......ccnnn..
THE GAYLORDI
PERRY (OMOD and

erocords [isted alphubetically by companies. §

HILL & RANGE SONGS

ROLLIN' STONE

Recorded by

FONTANE SISTERS .. Dot
THE MARIGOLDOS Excella
EDDOIE FONTAINE , . MX"
RUBY WELLS ....WVictor
THE CADETS ....Madern
STAN WILSOM .....Claf

Publithed by

EXCELLOREC MUSIC €0.

Ewu m Gnnnn]

"aecx AROUND. THE

Theme of MGM's R A
"BLACKBOARD JUMGLE"

Recorded h}l' H:“.l. HALEY i
o and his l}:.:.|-r|-|=.'f5i DECCA

S ;ﬁrfl"-t_'-_uing 'E;rung!- R
. "MAMBO ROCK”

MYERS MUSIC, INC.
122 N. 12th Si, Phila.; Pa.

BREAKING WIDE OPEN
FOR A SMASH HIT

"EATIN'
‘GOOBER PEAS™

RUSTY DRAPER

MERCURY S70619

PURE MUSIC
B.M.1.
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i New York Office Waldorf Music Hall b
e 565 Fifth Avenue 2 Kingsland Avenue 2
Call Murryhili 8-0420 HI'JI'I'IEDI'I, New JEI’SE}' 2T
WALDORF MUSIC HALL DISTRIBUTORS
MALVERNE DISTRIBUTORS M. & N. DISTRIBUTORS BERTOS SALES DISTRIBUTORS AMOS HEILICHER
424 West 4R St 20 Washington 5t 2214 W, Merchead 5t, 1313 3rd Avenue
Mew York, M. Y. Buttalo, M. ¥, Charlatte, M. C, Minneapelis, Minn,
Mewark 8, M. )L DAVID ROSEN DISTRIBUTORS i HIT RECORD DISTRIBUTORS RECORD MERCHANDISING DIST.
MUSIC SUPPLIERS OF MEW EMGLAND £S5 MNorth Broad 51, 1043 Central Avenus L5980 W, Pico Blivd.
DIST. Fhiladelphia, Fa, Cincinnat, 0O, Los Angeles, Calit.
263 Huntinglon' Avencs GEMERAL DISTRIEUTORS ARC_DISTRIBUTORS ERIC DISTRIBUTORS
Boston, Mazs. 2329 Pennsylvania 3747 Woodward Avenue 369 Gth St :
Baltimore, Md. Detroit, Mich. San Francisca 3, Calif,
SEABOARD "DISTRIBUTORS DIXIE DISTRIBUTING CO. M. & 5. DISTRIBUTORS ALLEN DISTRIBUTORS
795 Albany 445 Edgewood Avenue, SE. 2009 5, Michigan 420 W. Broad 5t.
Hartford, Conrn. Atlanta, Ca. Chicago, Il Richmond, Va.
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EP&EM NAME LARSON
TO REP CROUP ...

Wilfred L. Larson, president of Switchcraft, Inc.,
Chicago, was named by the Association of Electronic
Parts and Equipment Manufacturers at its June
meeting here to represent it on the Radio Parts and
Electronic Equipment Show board of directors, the
governing body of the industry’s not-for-profit
annual Electronic Parts Distributors’ Show. Larson
succeeds Karl Jensen, of Jensen Industries, Chicago,
for a two-year term on the l4-man national board.
The other member representing EP&EM is Theo-
dore Rossman, of the Pentron Corporation, Chicago.
The show corporation board consists of two.mem-
bers each from EP&EM: the Radio Electronie Tele-
vision Manufacturers’ Association and Sales Man-
agers’ Club, Eastern division; one member from the
West Coast Electronic Manufacturers’ Association,

and seven members representing the National Elec-

tronic Distributors’ Association.

RETMA MEETS b et
IN EHIE-“-GG = & m -

Top level executives from the radio, television and

electronics Fields met this week at the Palmer House
in Chicago at the annual convention of the Radio-
Electronic-Television Manufacturers’ Association. Ac-

cording to attending officials, the meet was a huge -

success with a large turnout of members showing

up for the affair. One of the interesting facts brought

out during the service committee meeting was that
for the first time, a gross income from the servicing
of receivers E‘:EEEE!!{I.BC%EE income from the retail sale
of receivers. The affair wound up with an industry
$15-a-plate banguet in the Grand Ballroom of the
Palmer House and a show.

TWO MORE MODELS
RELEASED BY V-M . ..,

The recently introduced V-M Model 1250, four-
speed record changer, has some distinetly new fea-

THE BILLBOARD

PHONOS—HI

By STEVE SCHICKEL

FI

tures. A bedside or living room lamp may be plugged
into a convenient appliance outlet at the back ol
the unit. The exclusive V-M siesta switch turns off
everything including the last record and the ampli-

fier, once the last record has finished. The added|

feature this year is the inclusion of the talking book
speed, 16 r.p.m. The other unit, Model 1285, retail-
ing at $99.95, is designed to attract the under-one
hundred buyers. It is fashioned after the firm's
popular model, the Fidelis. It features four speeds,
and includes the siesta switch, the V-M lazy lite, and
the patented turntable drive for constant speed and
minimum wow.

NEWS SHORTS OF PEOPLE,

PRODUCTS AND EVENTS ... - <

. Nine wholesale distributors who have handled the
Zenith tine of products for a combined total of 190
years were honored for their length of service at
the company’s national sales convention which was
held in Chicago last week. A 30-year trophy lapel

pin was presented to Adolph Ullman, president of

Northeastern Distributors, Inc., Boston. Another 30-
year award was given to George I, Cohen of the
same firm. Other recipients were Mrs. Ullman;
Henry T. Euber, Kermit Olson, S. A. Long, L. K.
Wild, A. A. Schneiderhahn, Ken Davis, Leroy L.
Willinms,"R. B. Reis, and Joseph Walker, . ~

The Hallicrafters Company appointed Dwight F.
Clexton to represent the firm in Central Florida, and
Ray Marchbanks to do likewise in North and South
Carolina as well as Bristol, Va. . . . Letters have
gone out to Capehart-Famsworth distributors and
dealers inviting them to attend the firm's annual
convention during July in three cities across the
nation. Dates are July 11 and 12 at the Commo-
dore Hotel in New York, July 18 and 19 at the
Edgewater Beach Hotel in Chicago, and July 28
and 29 at the Ambassador Hotel in Los Angeles. The
Firm will display its new line at the convention
cities. i

LINER NOTES

ERICA MORINI SIGNS -PACT
WITH WESTMINISTER . . .

For some vears now Erica Morini has been with-
out a record contract, and it will be good news to
many discerning collectors that she will soon be
back in disk harness. The eminent violinist has
been signed by Westminister Records to a long-term
paper and is scheduled for early studio sessions.

Miss Morini will be used by Westminister to
record a wide wvariety of selections in the violin
repertoire, including major concertos, First releases,
tho, are not expecterd until the [all.

A-V TAPE LIBRARIES ISSUES
CLASSICS, FOLK SONGS . ..

Among the A-V Tape Libraries” new releases are
a number of reels transferred from the Vanguard
and Elektra catalogs. Included among the A-V-
Vanguard packs will be some by Liane and the
Boheme Bar Trio, and Jimmy Rushing, in addition
to some classical selections by Mozart and Bach.
From the Elektra catalog A-V has selected a number
of folk song programs by Susan Reed, Cynthia
Cooding and Jean Ritchie,

SOLOS, CHAMBER WORKS
IN NEW MERC. SERIES . ..

Mercury has set for early release the first LP's
in its new 80,000 series. This line, tagged “Custom
Fidelity,” will consist in the main of solo and cham-
ber works, all newly recorded in this country, They
will list at $4.98 per 12-inch disk. _

Featured among the early 80,000 disks “Iﬂ ‘he
three featuring the concertmaster of the Minnéapelis
Symphony, Rafael Drujan, in a solo role. With
pianist John Simms as collaborator, he will be heard
gln}ring sonatas by Enesco, Janacek, Bartok, Ravel,

C

By IS HOROWITZ

cartoomist John Lehti, who wi

Zalzedo, “The Harp in High Fidelity.” Later re-
leases will feature the Roth String Quartet.

LABEL ‘X' PREPARES LP'S
ON BIBLE STORIES . ..

Label “X" is preparing a series of LP's “Tales
From the Creat Book,” for October release. The
series of Bible stories, narrated by movie actors,
is a project in which the diskery has tied in with
also furnish the
cover art.

Already cut and in the ean are sets by Joseph
Cotten, Robert Preston, Ronald Rea%an and Brian
Aherne, At least eight are planned for release by
the end of the yvear, The 10-inchers will list at
$2.95. The juvenile and adult markets are aimed at.

STATION. WQXR TO PLUG
REMINGTON RECORDS . . .

Remington Records has signed a 52-week con-
tract with top New York classical radio station
WOQXR to plug its disks. The label's product will
be featured each Saturday moming from 11:05 to
11:30, PRemington, incidentally, is planning to in-
crease its release schedule shortly.

11th ANNUAL GERSHWIN
CONTEST NOW ON ...

The 11th annual George Cershwin Memorial
Contest for the best orchestral work by a young
American composer was opened this week., Entries
will be iccepted until August 31. @ First prize is
$1.000,_and the winning composition will be given

,,_,m.: ;ir{emiem by. the New York Philharmonic ‘under

Dimitri Mitropoulos. Judges include Mitropoulos,
Carleton Sprague Smith, Robert Russell Bennett,
Aaron Copland, Normar: Dello Joio, Morton Gould,
‘Peter Mennin and Roger Sessions.

L

"Cassical Possibilities”

Records listed below show strong Initial sales acton, ac-
cording to a notional survey of key classical dealers. All ars
recent releases. ‘While none has yet received enough reports
to tate ms o best seller. lo each case early CONSUMPT TESponNe
indicaies a profitable sales run. 'Watch for a complete “Classical
Best Seller” chart ocxt week.

L ]
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3
4,
5.

6.
7.
8

9.

10,
11.
12,

13,
14,
15.

BALLAD OF DAVY CROCKETT—Fess Parker . . Columbia | 242 .
BALLAD OF DAVY CROCKETT—(Tennessee) Ernie Ford . . .
............ aneessnasssnsescCapitol CAS 3229

. BALLAD OF DAVY CROCKETT—Bill Hayes. .Cadence CCS 1

OPEN UP YOUR HEART—Cowboy Church Sunday School . ..

....................... verasassssasissssensDecca K 148
DAVY CROCKETT, THE INDIAN FIGHTER—Fess Parker ..

S T Columbia C 518
THE LADY AND THE TRAMP ............Capitol DBX 3056
WHALE OF A TALE-Kirk Douglas ............ Decca K 148
DAVY CROCKETT AT THE ALAMO—Fess Parker ........ 3

vessassansssColumbia C 518
DAVY CROCKETT GOES TO CONGRESS—Fess Parker ....

L R B R e A A e B B 8 Columbia C 517
20,000 LEAGUES UNDER THE SEA ......RCA Victor Y 4004
PETER PAN (Walt Disney) ...........u... RCA Victor Y 4001
PETER PONSIL LOST HIS TONSIL—Hugo Peretti ........

................. tesrassssnenasnassassssMercury CM 40
LITTLE WHITE DUCK—Burl Ives ..4........ Columbia ] 85
ADVENTURES OF LONE RANGER ............ Decea K 29
TEDDY BEAR'S PICNIC—Rosemary Clooney .. .Columbia ] 163

* Best Selling Popular Albums

[
FoE Sk

Albumas are ranked in order of ‘heir nmational sales strength
st the retail level according 1w The Billboard’s weekly
survey of top dealers in all key markets.

LP'S

STARRING SAMMY DAVISJR. .....co0euenn Decca DL 8118
IN THE WEE SMALL HOURS—Frank Sinatra. . .Capitol W 581
THE STUDENT PRINCE—Mario Lanza . .RCA Victor LM 1837
CRAZY OTTO ..... I —" - S AR Decca DL 8113
LONESOME ECHO—Jackie Gleason ...........Capitol:W 627
MUSIC, MARTINIS AND LIEMQRES'—]M:HE'GIEHM .....

e A v e Teres wese s weeysvioapitol W 508
MUSIC FOR LOVERS ONLY—Jackie Gleason ... Capitol H 352
HOLIDAY IN ROME—Michel LeGrand ...... Columbia CL 647
I LOVE YOU—Eddie Fisher ..........RCA Victor LPM 1097
B‘ENNY EDDDMH lH H]'FI -.lllll.!l;!‘ ...EH.IE:!.‘HI WE'EE
BRUBECK TIME—Dave Brubeck ....vvvun.. quum ia CL 622
DAMN YANKEES—Original Cast .......RCA Victor LDE 1021
LOVE ME OR LEAVE ME—Doris Day ..... .Enluml::m CL 710
MUSIC TO REMEMBER HER—Jackie Gleason . .Capitol W 570
MUSIC FOR TONIGHT—Steve Allen ..uvsees00..C0ral 57004

EP'S
IN THE WEE SMALL HOURS—Frank Sinatra.Capitol EBF 581

l. )
2. THE STUDENT PRINCE—Mario Lanza . RCA Victor ERB 1837
3. STARRING. SAMMY DAVIS JR, ..........Decca ED 2214-6
4. CRAZY OTTO, PART 1 ....vuvrernnennss ..+ . Decca ED 2201
5. MUSIC FOR LOVERS ONLY—Jackie Gleason. . Capitol EBF 352
6. CRAZY OTTO,PART 2 ....... T R TR LT .. Decea ED 2202
7. SHAKE. RATTLE AND ROLL—Bill Haley ..... Decca ED 2168
8. GLENN MILLER PLAYS SELECTIONS FROM “THE
CLENN MILLER STORY” ....... .+ « . RCA Victor EPBT 3057
9, MUSIC, MARTINIS AND MEMORIES—Jackie Gleason .....

.Capitol EAP 509

llllll W8 s rmE R E R

--------------

LONESOME Eﬂ*l-il‘.lf]'m]atkic Gleason ....

10. .. ... Capitol EAP 827
11. I LOVE YOU—Eddie Fisher ........ « . . . RCA Victor EPB 1087
12, BENNY GOODMAN INHI-FI . ..cauvivan.en Capitol EAP 565
13. DAMN YANKEES—=Original Cast ....... RCA Victor EOC 1021
14. LES AND MARY—Les Paul and Mary Ford . .. .Capitol EAP 509

15.

LOVE ME OR LEAVE ME—Doris Day .....Columbia EFB 540

Reviews and Ratings

humann and Brahms. Also due is a set by Carlog

FOLK TALENT & TUNES

@ Continued from rege 18

“Talent Round-Up,” new show
emanating from the Jewell Theater,
Epriufl i:']. Mo., makes its full-net-
work bow via ABC-TV July 5, with
Slim Wilson starring in the “show-
case of previously unexploited tal-
ent, both professional and ama-
teur.” Talent EEEk_‘;ﬂ’g auditions ma
write to the show's director, -Bill
Ring, in care of Crossroads Tele-
vicion, Springfield. . . . Elvis Pres-
ley saw red early last week when
f.ames devoured his pretty pink
Cadillae on the road between Hope
and Texatkana, Ark. A break lin-
ing caught fire and before the
flame could be doused, the vehicle
went up in smoke. Presley and his
boys escaped injury and all instru-
ments were saved, Working under
the personal management of Bob
Neal, Presley, with Scotty and Bill,

play Biloxi, Miss., june 26; Keesler
Air Force Base, near Biloxi, 27-28;
Curtis Gordon's Club, Mobile, Ala.,
29-30; Baton Rouge, La., for Lou
Miilet, July 1; Corpus Christi, Tex.,
July 3, and an all-day picnic with
the Blackwood Brothers’ and
Statesmen quartets at DelLeon,
Tex., July 4,

A group of country & western
performers and music men ganged
up recently, chartered a [fishin
boat out of San Diego, Calit., .’mﬁ
honored Don Law, a.&r. rep of Co-
lumbia Records, with several days’
fishing in Mexican waters. The
catch included blue fin, tuna, vel-
lowtail tuna, halibut and sea bass,
On board, - besides Law, were
Charlie Adams, Joe Johnson, Lefty
Frizzell, Eddie Miller, Eddie Dean,
Tex Williams; Carl Cotner, "Mel

Eberle, Wesley Tuttle, Jimmy
Wakely, Tex Ritter, Joe Maphis,
Johnny Bond, Frankie Marvin, Bill
Wagnon, Tom Lucas, Merle Travis,
Andrew Secrest and Gene Autry.

Hank Snow hung up a new at-
tendance record on a recent en-
gagement at Sunset Park, West
Grove, Pa. . . . Cowboy Copas’ new
' release on the King label is “The
| Party’s  Over” b.w. “Summer
| Kisses,” . . , Pete Peterson, former
booker of Army camp shows, has
joined Lou Black's staff at Top
Tulent, Ine., Springfield, Mo. . . .
Columbia’s Bobby Lord, regulur ofl
ABC-TV's “Ozark Jubilee,” played
Skeet Yaney's Sylvan Springs Park,
St. Louis, Sunday (19). . . . Black-
wood Brothers' Quartet set for
Lubbock, Tex., July 5; Oklahoma

www americanradiohistorv com

(Continucd on page 4{?)“

New Classical

COUNDD: MIREILLE (3-127}—Alx-en-
Provence Festival; Andre Cluyiens,
Cond. Angel 3533 L .ooovvenisnnnanns 17
This recording was the subject of some

of the most intedse pre-selling to be ac-

corded an opera package in many months,
and the ballyhoo figures 1o pay off hand-
somely, Angel has succeeded in taking am
opers of somewhat limited general appeal
gnd surrounding it in an aura of “must
have.” And this is bound to be the reac-
tion of many collectors. Here's the first

LP disking of the compleie work, the cast

s pood if not a polent draw on ils own,

and ihe performance under the guoiding

hand of Cluyiens all that could be hoped
for, Included in the pack is one of

Anpgel's special bookleis certain to exclie

a sympaihelic response in anvone for

whom the South of France—the sceme of

the recording #nd also its textual seiiing—
has nostalgic appeal. Mark 1his down as
am ilem of sirong potential, one that most

classical stores cam do a solid job with.
BIZLET; L'ARLESIENMNE SUITE;
FAURE: PELLEAS AND MELI-

SANDE SUITE (1-12"j}—0rchesira of

the Parls ©Opera; Plerre Michel Le

Conle, Cond., Capitel P B3I ......... T8

This may be recommended 10 a large
group of buyvers. The miusic is  easily
accessible on both faces, tho the Faure is
ool nesrly as well koown, and it could
prove a welcome surprise (o initiates.
The playing is first-rate and the recording
is superb. Since Bizel buvers have several
pood versions 1o choose from, dealers who
glock this one would do well to poinl up
the Fuaure.

BEETHDVEMN: SYMPHOMNIES NOS, 4
AND 5 (1-11"—Philharmonic Sym-
phony Orechesim of London: Hermann
Scherchen, Cond. Westminsier WL
I s o S e e B B o ot e Ta
Cusiomers coming upon this 20th Bee-

thoven Stk la the LP catalog will find it a

worthy entry, tho it B aot likely to replace

the critica’ currend lavories, Scherchen’s
reading hasz .a [our-square solidity with
perbiaps more thao his usual verve. Per-

Releases

haps even more 50 in the 4th Symphony,
Scherchen realizes & spacious, expansive
expression of the composer's ideas (hat
does him full justice. Sound quality is
superior.

RACHMANINOFF: PIANG CONCERTO
™D, ¥ MENDELSSDHN: CAPRICCIO
BRILLANT (1-12")—Mowra Lympany,.
Piano: Philkarmonia Orchestra; Nicolsl
Mulkn, Cond. RCA Vietor LHEHMY 15, T4
Lacking the power of a Rubinstein (o

sweep the listemer off his  feet, Miss

Lyvmpany woos him in this romantic con-

cernip with other blandishments. Takimg

her time in boik the first and third move-
ments, she sifives for clearly. poctically
gxpressed ideas and [or depth of lecling
rather than bravura. For anolher reason,
this LF represenis n good buv: it i the
only Rachmaninoff Znd with o coupling.

Fhis one features a sparkling feading of a

shori work Miss Lympany doss exircmely

well.

JOHANN JH. AND JOSEF STRALSS:
YIENNA BONBONS AND OTHER
WALTLES, FOLKAS AND MARCHES
{1-12*)—¥icana Simie Opera Orchesien;
Antea Faulik; Cond. Yangourd YHS
.5' T T e R T O I B R T I e “
Strauss 8 a tried and true musical

staple both in the pop amd the classical

.markets, and there's always room for one

more, particularly when the works are aa

beautifully packaged and well performed
agy they are here. Anton Paulik has a line
feeling for the gayely and spirit of

Strouss, and Yanguard has lour ofher

Paulik LMs oot (eaturing selections by

the Struuss dynasty.

RDOUSSEL: LE FESTIMN IE
L'ARAIGCNEE: PETITE SUITE POL'&
DRCHESTRA, OF. 3% ([1-12"j—L"Dv-
chesive de Ia Sulsse Homande; Ermest
Ansermef, Cond. London LL 1IT® ... T}
There have been othér recordings of

both these modern works, but If remaing

for Ansermet (o feveal them in iheir full
glory. The ‘ballat “The Spider's Banguel™

. . [Continued on page 24)

]
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THE BILLBOARD

and look what he's gof with him!

Having just completed one of the most successful conti-
nental tours in the history of show business, Johnnie has
recorded two brilliant sides that defy description. They're
sheer artistry! Each side can “break” with the first jockey
spin or nparnthr play. It's a box lot record for dealers!

COLUMBIA @ RECORD

Tl

e
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MANY MILLION
YEARS

(That 1 Can't Count Them)

of :l;eﬂ'lﬂ directed

MUSIC-RADIO 23

by Jimmy Carroll.
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THE RESPONSE

HAS BEEN
OVERWHELMING

FROM NEW YORK
TO CALIFORNIA

2 L]
N
SrmarEEEEsm =
T R -

L

PARTS 1 & 2
VOEM BY THE SEHSATIONAI NEW FIND'

JOE WILLIAMS
c_l.EF:-RE'coRDs'

NO. CANON DRIVE

f—r'aam‘a' & 89149X45
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BEVERLY HILLS, CALIF.
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—
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| BILL HAYES

EXPLORING THE UNKNOWN

{1=-18")

M-G-M E 312
In & move o cash in on Bill Hayes'
click Cadence waxing of “The Ballad
of Davy Crockett,” M-G-M has pack-
aped zome of the singer's old singles
topether on this LP. Hayes has a
top-singing spod in Sid Caesar's sum-
mer replacement show on NBC-TV
this seazon, 50 the album should Tind
a market among his lans, altho it"s
doubiiol if it will have much appeal
to his small fry Davy Crockett [ol-
lowing, Selections (sung in rich, legit-

MERCURY T064)3—The pals create
an atiractive mood with this knowing
warble of the r.&b. ballad, It cooid
win lots of spims, (Moderm, BN
Dy Ofly Astem Free.,..T5

Happy and rhythmic, this bright nov-
elty ditty is handed an enthusinstic
performance by the Laucic Sisters, a
male growp and Hugo Perefti's ork
Deejays should find plenty of time 10
twirl this wax and it conid do pood
business on the jukes. (Tolte-Sheidon,
BMT)

The Voices of Walter Schumann {1-12")
HCA Vicior LPM 1025
“Exploring the Unknown™ is an
interesting package depicting a musi-
cal trip thra space to other plancts,
via Paul Frees' narmation and vocal
interfudes by -the Voices of Walier
Schimann. The Litle and script line
miainly belong in the science-fiction
realm, but the narrotive is liberally
sprinkled with fantasy, and those segs
make up (he best part of the LP.
The Voices sing out on songs-af-the-
— guch a3 “"“New Fron-
guitable verve, bul they
strongesl impact with
interpretations  of the
sound a comet might make whoosh-
ing thru space, efc. The LPF will
nccessarily have o limited markel, buot
dealers shoald do well with Schumann
fans and sclence-fiction addicts, of
which there are many. The cover
could double for 3 carrent 5. F. mag.

Open-apaces
tiers"—with
register  their
imagiative

S5an Hilton (1-12™)

Decca DL BLOS
Hinjon, s professor and folk singer
whe has become =&
Decea's  kidisk catalog, offers an
interesting cross-section of American
folk music embracing Early Amcrica,
the old-world heritage, the Southern
modintaing, the Deep South, the Mid-
west and the Far West. Under these
divisions are some chowe bits of
Americana, most of which should
please the whole family, Accompanied
simply by guitar, Hinton is a frendly,
informal entertaimer. His liner notes
are licid and ioformative. Con do
well Il pushed,

SKITCH HENDERSDN PLAYS
LATIN-AMERICAN FAVORITES .
{1-10"")

Seeco SLP 62

Bkitch Henderson®™ firmt Seeco LP
features 15 familiar LatincAmerican
instrumentals, ranging from the cue-
renlly popular ““Hresce and [ to
“"Frenese,” “"Yours,” and “Perfidia.*
Henderson, backed by a guilar and
appropriaie  Latin-American rhyihm
accompaniment, plays a  compelent
brand of piano, and the package
shapes up as good mood midsic pro-
gramming for deejays. The pianist is
featured nightly on  Sieve Allen's
NBC-TV show “Tonighi," which will
probably result in plugs for the LP
on vides, Dealers might work ouw
special “Tonight™ displays featuring
Coral’s new “Tonight™ LP and wax-
ings by the show's wvocalists Steve
Lawrence and Eydie Gorme.

TOMNY MOTTOLA— _

HIS GUITAR AND ORCHESTRA... .6

(1-10")

M-G-M E 300
Here's a showmanly package of taste-
fel guitar solo work by Toay Motlola
culled from his previousty released
single records,. Motioda exhibits excel-
lenmt mtui:h.ﬂ.‘il‘rl:p n :.i-gh.l_ instrmen-
fals, including the Ffamilizr "Under
Paris Skies," “Melancholy Moon.'
the theme for “Eleventh Hour™ fea-
ture film theater on WRCA-TV, New
York, and three of his owa COmposi-

Jazz

FOR THOSE IN LOYE ............,_...!I!

Diinah 'Washington (1-12")

EmaArcy MG 36011
Miss "D" continues (o surprise and
to amaze. In this collection of famils

llllill.iliill‘ll!‘ill"l1!

siyle by Haves) include “How [Do
You Speak to mn Angel™ “Won-
derin®,” “Padam Padam,” and “Char-
maine,"
THE LAURIE SISTERS
I L . - s o i b A B

maoinstay of .

T

[

WILD RILL DAVISON

Jdar love ballads, hér volée s as fresh
and artfully expressive as im  any
material - she - has committed 10 wan,
In addition to her regular  trio—
Wynton Kelly on piano, Jimmy Cobb
on drums and Eeter Beits on bass—
Miss Washinetoa ia assisted by pui-
tarist BarTy Galbraith, Clark Terry on
trumpet, Jimmy Cleveland on trom-
bone. Paul Cuinichetts oa lenor and
Cecil Payne on baritone. The gqualiiy
and appedal of these selections will
make sales easy, not only to jare
customers, but to the singer’s many
pop and r.&b. fans as well,

(1-10"")

) Riverside RLP 2514
‘These spiriled Dixicland performances
were ot im the coure of several
brogdéasis of Radi Bleshs hisionic
“This Is JArr™ Secieh n -ithe lave 4005,
aind. seyeral were isssed previoualy on
Circle T8%, Davesan's cohorts incloeds
swuch - salable aames as Aldbert Micho-

S L

SAM MOST BEXTET .....coccuues vasssTH

MNOW WE KNOW ......

SINGING ACROSS THE LAND........ LC -

* Reviews and Ratings
of New Popular Albums

lax and FEdmond Hall, clarinets;
Ralph Sutton, piano; Baby Dodds,
droms. The manner is authentic, the
gelections are iypical, and Riverside’s
presentation is classy, as usual, Dixie-
fand buvers should jump for this one,

SIDNEY BECHET ............ aidinae ol
(1-10"")
Riverside BLP 2516
This set iz notable for Bechel's

famous version of “September Song,™
and t's worth the price for (hat
alone, Buol fortunately there’s more
good Bechet here, featuring the vener-
able master of the soprano sax with
his own scven on one side, and
with pupil Bob Wilbur's erstwhile
traditional band on the fip. Both
gides date from 1949 sessions, and
the sound isat the wuliimaie. bob
connoisseurs won't mind, Fanciers of
iraditional, New Oricans and plain
Dizicland are likely prospects for this.

(1-10°")

Vangusrd VRS 8014
Most, & talented yowng clarinstist snd
ftutist, hag put together & competent,
thve unewciting program of chamber
jazz. His most interesting contribo-
tions bere are om fote, which he
plays seasitively and with imagina-
tioa, His clarinet work, while fluid,
lacks the fire of a Scott or De
Framco. Jarr flute seems to be catch-
ing on, and this cxample by a rising
practitioner could spell some sales.

Children’s

Tom Glazer and Paul Triml (I I"'}

Columbia CL 670 v
One of the most interesting kiddie
record projects im some time, some of
these sides have already been issusd
arn EP. They are expertly written
litlle songs that tell of the why, what,
how and where of common phenom-
ena such as “Why Do Stars Twinkie?
“Why Iz the 5ky Blue?, “"Where
Dines the Sum Go at Might?', “How
Does a Cow Make MIilk?™, eiz., ele
The “Songs to Learn by Series™ s
packaged colorfully and should exert
& sirong appeal for the five-fo-nine
age group aimed al. A fing set to
present parents looking for educa-
tional, but sull eotertaining kiddie
WA, *

® Reviews and

Ratings of New
assical Releases

|
| @ Uontinued from page 22

| is a grim work, full of teeth-gnashing dis-
| sonances that realistically porirays a bittér

‘o s TP

| struggle of insecis for Supremacy Over

cich other. Im the “Petlite Suite” the
composer indulges in more affable moods:

now sealimental, npow boisteroos, Dow
fronic. Hi-fi fans will show particular
interesi,

BACH: FOUR SUITES FOR ORCHES-
TRA (2-11")—Phitharmonls Drehesirag

Oto Kiemperer, Cond. Angel 353 ...TE

De luxe packaging, including complete

| cores Tor the complete set of suites, will
| mttraci

fibrary  builders, and this could

| mecount Tor a-feir sales performance. Not
[ all ‘purists will concur with Klemperer's

| herd-driven,

interpfelalions. which sometimes are s bit
bt of the complete seid

[ avaiteble, this could be the one Lo sell

| ROSSINE:

SEVYEN GREAT OVER-
TURES (112"} —%leana State Open
(rchesira; Marie Rossi, Cosd. Van-
piard YRS 456
A smart grouping of populsr and ot

| 80 popolar Rossimi overtures, all played

| weith infectiouws spocil aod recorded with &

fhreight sound.  Tocluded are “Tancredi,™
“hiene of Corinth,”™ "Turk in [ialy™
“Ttalinn in Algiemn,” “Semiramide,” “Cen-
crentala”  and “Jourmey to  Rheims™

| Should have betfer than average appeal
| fof the sometime claasical buyer.

| MOZART: SINFONIA CONCERTANTE

| Philadelphia ork under

IN E FLAT; PURCELL: DIDO AND
AENMEAS SUITE -(1-11") — Warwick
Symphooy Orcbesicl. Camdea CAE
P 1 . R -
These ure the :nrl:r rﬂwdmgs by ‘the
Stokowski and

O RN e |

| Ormandy respectively, Stokowski's Morar

| 15 relatively restrained ond the playies of

the feplured wind imstrumentalisis i un-

P surpassed, The recording, oo, 4 fairly

pod, and this 15 gmiie a wvalue at
Camden's 51, 98- tag. The Purcell is lovely
stuff, somewhal over-blown here,

MOUSSORGEKY:
FROKOFIEFF: FIVE BDNGS; GRET-
CHANINOFF: SIX SONGS (1-12"—
Mariz Kwreaks, Sopranos: Vierolod
Pastukhoff, Pismo. Capitol P 8318 .,
Among Heder collectors Maria Kurenko

| rates ot or nesr the top as an interpreter

[ of the Russidn lileratorg,
| reason, for

And with good

she is able o inmject what

| strikes one immediately as the appropriate

aimospheric note. Here's fine merchan-

[ dizse Tor the discriminating collector,

MOUSSORGSKY:

| power and diamutic sweep,

| his plawiog.  This. % a

FICTURES AT AN
EXHIRBITION; BALAKIREY: I5LA-
MEY:; STRAVINSKY: PETROUCHEA
SUITE (1-12"}—Alred Breadel, Plamo,
YVox FL 9140 .......

For a 24-year-old, ﬂ-“‘l'hl Bn:udal pl:-"

[ these wirtuosoe showpicces  with  unosual

Something of
the  lumimogs e amd “groand maoner™
of an ewrlier genermtion of planisis mark
viriie, remarkable
Lalent, amd-in o mcaty progeam ke this
onizhi
e jabiaE.

T

SUNLESS CYCLE;

por stimulade  asiwre  thas a lmiied
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'EEQUﬂﬁs;;'

Yesl, put your ihventory into saleablel's‘hape w_ith'-ino'
financial loss to you. Get rid of "dead stock” and re-
ceive FULL CREDIT! Mercury will take back phonograph
records of ANY LABEL, ANY SPEED, ANY SIZE and credlf
you with the FULL PRI(E YOU PAID FOR ﬂlEM 4

You may return $1.00 wm'th of any phonograph records at the price you paid for tham for every
$5ﬂl[l worth of Mercury 12” Long Play records purchased. You have complete freedom of choice
from the entire catalog of 12” Pop, Classical and EmArcy Jazz Long Play records.

This 5§ FOR 1— TA.KE-ALL PLAN begins June 20, 1955, and expires July 31, 1955.

Payments for merchandise will be deferred on a 60, 90, 120-day payment basis. Deferred pay-
ment privilege is, of course, subject to credit approval by your Mercury record distributor.

100% exchange privilege of all Mercury merchandise purchased under this Plan. Exchangea to
be made during the month of February, 1956,

Catalogs for all Long Play series are available for your customers. Heavy consumer adifertlsmg

. of Mercury Long Play records to support your purchases becomes effective immediately, and con-
: tinues through the end of the year. Point-of-sale merchandisers and display material available upon
request from your Mercury salesman, .
Begin taking inventory of that “dead stock” NOW and be ready for Fall sales!
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B EFFECTIVE IMMEDIATELY — the purchase price from your distributor for ALL Mercury
%‘* 10" LONG PLAY records is $.995. Suggested list price is $1.49,

v ' 5% Return Privilege, as usual.

il Delivery of 10” LONG PLAY records will be on a “first come, first served” basis from existing
- inventory of distributor and manufacturer.

The purchase price from your distributor for all Mercury EX TENDED PLAY rﬂﬂﬂl‘dﬂ m&ﬁﬂ.
Suggested list pice is $.98.

5% Return Privilege, as usual.

Delivery of 7" EXTENDED PLAY records will be made on a “first come, first served” hm i
from existing inventory of distributor and manufacturer. - o
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Any back orders existing as of the closing date of this Plan, July 31, 1955, will be cancelled.
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THE BILLBOARD

JUNE 25, 1955

RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

he Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

® Chart Comments

Beginning with this issue, the
hest-selling pop retail chart will be
carried to 23 places instear. of 30.
In line with this, The Billboard is
readving a new group of chart fea-
tures, which will be introduced in
the near future.

The power of the two-sided rec-
ord evidences itself in the top 10
of the retail pop chart this week,
with three double-siders showing
up — Nat (King) Cole’s “Blossom
Fell” and “IF T May”™ in the No. 4
spot; the McGuire Sisters’ "Some-
thing's Gotta Give” and RII}. thm
n Blues,” No. 9, and Sammy Davis
Jr.’s “Something’s Gotta Give” and
“Love Me or Leave Me,” No. 10.

The oldic “Love Me or Leave
Me™ owes its new popularity to
M-C-M's Buth Etting bio film of
the sume name; so it isn't surprising
that Doris Day’s sound track LP
from the movie is on the pop album
chart this week for the First time
in the No. 13 spot. Jackie Gleas-
on’s new album, “Lonesome Echo,”
also puts in 2 first appearance this
week, moving into the No. 5 posi-
tion, thus giving the comic four
LFP's on the chart, about par for
the Cleason album course,

Davy Crockett and Walt Disney
continue to reign supreme on the
best-selling children’s record chart,
This week, six Crockett records—
four of them Fess Parker's—are in
the top 10. In fact, only one plat-
ter in that group —the Cowboy
Church Sunday School’s "Open Up

Your Heart™is a non-Disney disk,

® Best Selling
Sheet Music

Tunes are ranked in order of their cug-
rent natiopal selling importance al the
sheel music jobber level

Weeka

Week . Last o8

This Wiek Chart

1. Unchained Melody.,., 1 11
Frank

2. Ballad of Dav--
Crockett .....00... 2 16

Wonderland

3. Cherry Pink and Apple

Blossom White..... 3 12
Chappell
4. Melody of Love. . .... 4 24

Shapiro-Bernsicin «

5. Blossom Fell......... 5 &
AShapiro-Bernstein

6. Honey Bnh-e,. L T & (.
Witmark

7. Bock Around the Clock — 1
Muvers

8. Something’s Gotta Give 8 4
Hobbins

9. Learmin’ the Blues.... 9 2

Burton

1 Heart cisvsaaviinam 18 08
Frank

11. Whatever Lola Wants. 7 90
Frank

12. Dance With Me Henry 10 - 10
Modern

13. Hey, Mr. Banjo....... 6 4
Mills

14. It's a Sin to Tell a Lie. 14

Bregman, Vooco & Coon

1]

15+ lIﬂTd t“ "'::"“-lili.-tll- I.
Wilmark

The Nations Top Tunes

For survey week ending June 15

Weeks
Thia Lasi R
Week =  '‘Week Chart
1. Unchained Melody 1 12
By Hy Zaret and Alex Morth—Published by Frank {ASCAPM)
BEST SELLING RECORDS: L. Baxier, Cap 3055; A. Hibbler, Dec 29441; R. Hamilion, Epic 9102
OTHER RECORDS AVAILABLE: C. Atkine. Vie 20-6018: [, Cornell, Coral 61407; Crew Culs,
Mercury 70598; L. Holmes, M-G-M 11962; Liberace, Col 40455; G. Lombardo, Dec 2950%; L.
Lovelt, Atlantic 1058; J. Valli, Vie 20-6078. "
ELECTRICAL TRANSCRIPTION: Russ Carlyle, Standard.
2. Cherry Pink and Apple Blossom White 2 14

By Louiguy and Mack David—Published by Chappell (ASCAP)

BEST SELLING RECORDS: P. Prado, Vic 20-5965; A, Dale, Coral 61373
AVAILABLE: G. Auld, Coral 613813

OTHER RECORDS

XK, Cugat, Col 40474; G. Gibba, Mercury 3687, G. Lom- %

bardo. Dec 29510; C. Lord, M-G-M 11041; T, Puente, Tico 236, V. Young, Dec 293817

ELECTRICAL TRANSCRIFTION:

Harry Bluesions, Standard.

3. Ballad of Davy Creckett

Tom Blackburn and George Burns—Published by Wonderiand (BMI)

ST SELLING RECORDYS:

B Hayes, Cadence 1156, T.

3 18

Ernie, Capitol M58, P, Parker, Col
40449, OTHER RECOMDA AVAILARBLE: 5, Allen, Coral 61368; J. Brown, M-G-M 11941;

B, Ives,

Dec. 29423 R, Draper, Mercory 70553, W, Schumann, "-‘h: 20-6041; Sons of the Pioncers, Bluebird

BY-25: M.

Wiseman, Dat 1240,

ELECTRICAL THANSCRIFTIONS: Poul S-rn[th, S-iunmni Johnny Desmond, Thesaurus

4. Blossom Fell

By Howard Burnes, Harold Cornelivs & Dominic John—Published by Shaplro-Bernsicin (ASCAP)

BREST SELLING RECORD: Mat (King) Cole, Cap 095,

Burretl, London 1566 I3 WValentine, London 1554 )
ELECTRICAL TRANSCRIPTIONS: George Cook Sexlel, Standard,

5. Learnin’® the Blues
By Dolores Vicki Silvers—Published by Burton (ASCAP)

BEST SELLING RECORD: F.

Sinatra, Cap 302 DIHER RECORDS AV

Cap 3147; Belmonie Ork., Col 40515,

6. Rock Around the Cloek

By Jimmy DeKnight and Muax Fregdman—Puoblished by Myers (ASCAR)
BFST SELLING RECORD: B, Haley, Dec 20124,

6. Dance With Me, Henry

By Jules Taub, Joel Josea and Sam Ling—Published by Modern (BMD

BEST SELLING RECORD: G, Gibbs, Mercury 70572; E. James, Modern 847,

AVAILABRLE: Leslic Sisters,

Marble 102; L. Monte, Vic 20-6071; Kamibl

Star 107: Three Hayvs, Coral 70572; L, Winter, Crown 142

ELECTRICAL TRANSCRIPIION:

Jimmy Blade, Standard.

8. Something’s Gotta Give

By Johnny Mercer—Poblisher

by Robbins (ASCAP)

OTHER RECORDS AVAILABLE: V.

ATLABLE: K. Anthony,

10

-1

4 13

DTHER RECORDS

in" Tommy Scofl, Four

BEST SELIING RECORDS: McGulre Sisicrs, Coral 61423, 5 Davis Jr,, Deec, #3434, OTHER

RECORDS AVAILABLE: F Astaire, Vic 20-6140;

9. Honey Babe

L. Brown, Coral 61413,

By Paul Francis Webster & Max Steiner—Published by Wiimark {(ASCAP)

REST SELLING RECORD: A.

Finegan, Vic 20-6025

ELECTRICAL TRANSCRIFTIONS: George Cook Seatet,

Mooney, M-G-M 1190,

Standard.

OTHER RECORDS AVAILARLE: Sauter-

10. Heart 11 7
By Dick Adier and Jerry Ross—Published by Frank (ASCAP
BEST SELLING RECORD: E, Fisher Vic 20-60097, OTHER RECORDS AV AILARLE: N, Brooks,
X Four Aces, Diec Z94ThH,
ELECTRICAL TRANSCRIPTIONS: George Cook Sexiel, Stamdard,
Second Ten
11. WIHATEVER LOLA WANTS. . ... ccinerrarnnsss e e ey L T 9
Published by Frank {(ASCAP
l:-.'!,. PQIELDD‘I nF I;{]‘r}_'-., & B & & @8 B B, @.& 8 " N @B ®B @ " oE b 8 BT oW ® v ow ok W & % 8 8 - - L O A A ] 1-:] 23
Published by Shapiro-Berostem (ASCAR)
13, HIEY, MB. BANJO. « oottt et ettt et teee e e eeas e 1205
F‘uhll.th:d by Mills (ASCAP
14. ITS ASINTOTELL ALIE........ e e RETCHIIR) o ° 3
PFublishied by Bregman. "h"n-:.cu & Conn (ASCARM
15. BREEZE ANDI...... ST e A i L NI g R Tt | FL e = e B 10
Pul_:rtish:d by E. B. Marks (BMI}
16, CHEE CHEE OO CHEE. . ........c0u0.. - R cessssnnans 1T 2
Published by Hill & Range (BMI)
lﬁl. I{.&,HDT{.I GE.].'---.iil-li-t-lrrllr ---------------------- L LN R — 1
Published by Witmark (ASCAPF)
13, IF]_[‘I.*'l‘-----1--,|--|.l.-tilli--+l|.-|ll+l|!-!! --------- LI R A B R R O B = E R oE oW ]-E 2
Fublizhed hy Roosevell (BAMI)
I_E. LG‘FE EI_E:{]'H I.,E.;‘.."'E h[E ------------------------------ OB OB O ow B W N W R R E BB W W J-T 2
Published by Bregman, Yococo & Conn {(ASCAP)
T YT Rl R e @ 6 B OB B B W B OE @ oW W W R W W W W RN W lﬂ- E

20. MOST DF ALL..........

Published by Arc (BAI)

WARNING—The title “HONOR ROLL OF HITS™ is a registéred trade-mark and the listing of the hits has been copy-

cighted by The Billboard,

Use of either may nol be made withoui The Billboard’s consent.  Reguests Tor such consent should

be submitled In wriling o the publisher of The Billboard at The Biliboard, 1564 Broadway, New York 36, N. Y.

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard’s weekly nationwide surveys.

wwWw americanradiohistorv com

® Tunes with Greatest
Radio-TV Audiences

Tunes, listed alphabetically, have the
greatest pudiences on neiwork station
programs .in New York, Chicago and
Los Angeles, Lisis pre based on Joha
G. Peatman's copyrighted Apdieacs
Coverapge Index

[ ]
Radio

A Blossom Fell (R}—Shapiro-Bernstein—
ASCAPF

A Man With a Dream (R) {Mi—Chappell—
ASCAP

Alabama Jubllee (R)—Remick—ASCAP

Ballad of Davy Crocketl (R) (Fi—Woudet-
land—BMI '

Rerry Tree (R) (Fr=—Miller—ASCAP

Blue Star (R}—Chappell—ASCAPF

Breeze and 1 (R} —E. B. Marks—BMI,

Chee Chee-oo Chee (Ry—Hill & Range—
BMI

Cherry Pink and Apple Blossom White (R
—Chappell—ASCAP

Dance With Me Henry (R}—Modern—BMI

Hard to Gel (RI—Witmark—ASCAP

Heart (Ry—=Frank—ASCAP

Hey. Mr. Banjo (Ri—Mills—ASCAP

Honey Habe (Ri—Witmark—ASCAP

How Important Can It Be (Rj—Aspet—
-ASCAP

Hummingbird (Riy—Jungnickel—ASC AF

I'l Mever Stpp Loving You (1) —Feist—
ASCAP

Is This the End of the Line {Fl'l—lil'mlds:ut
—BnMi

s a &in to Tell a Lie {(Ri—Bregman,
Vocco & Conn—ASCAFP !

Learnin® the Blues (Ri—Barton—ASCAP

Love Me or Leave Me (R)—Bregman, Vooce
& Conm—ASCAP

Mo Letier Today (Ry—Peer—BMI

Something’s Gottn  Give  (Ri—Robbins—
ASCAP P

Sweel and CGentle (Ry—Peer—BMI

That ™d  Black Magic (Rp—Famoug—
ASCAP !

Two Losl Souols (Ri—Frank—ASCAP

Unchained Nelody (RY (Fi—Frank—ASCAP

Whatever Lola Waonts (Ri—Frank—ASCAP

World of Mine (R) (Fj—Parsmouni —ASCAP

Young and Foolish (Ri—Chappell—ASCAP

Television

A RBlossom  Fell (Ri=—Shapiro-Bernstein—
ASCARP

A Siraw  Hat
Barrv—BMI

Alabama Jubilee (Ri—Remick—ASCAP

Bullad of Davy Crocketl (K} l,F:—Wm-.d:t-
land—BM]1

Rlue Star (R)—Chappell—ASCAP

Breere and 1 {R1—E. B. Marks—BMI

(Chee Chee-oo Chee (Ri—HIll & Rangg—
BAL

Cherry Pink and Apple Blossom White (R)
—Chappell —ASCAP

and n Cane (RI—Weiss

Dance With Me Heney (Ry—Modern—
BAMI

Goo Gon Doll Song  (R}—Rosemeadow—
ASCAP

Hearl (Ry=Frank—ASCAP

Hey, Mr., Banjo (Ri—=Mills—ASCAP

Honey Babe (Ri—Witmark—ASCAP

If 1i's & Dream (R) (M—Chappell—ASCAP

It's a Sin to Tell a Lie (R)—Bregman,
Vocro & Coon—ASCAP

I've (il MNothing to Do Today (Ry—0D'Con-
nor & Miller—ASCAP

Ko Ko Mo (Ri—Meridian=R»I

Learnin’ the Blues (Ri=—Burion—ASCAP

Love Me or Leave Me (R)—Bregman, Yooco
& Conn—ASCAP

Oh Boy Mamba (Ri—Flo—ASCAP

Fiay Me Hearts and Fiowers [Ri=Advanced
—ASCAP

Sluefoot (Fi—Robbhins—ASC AP

Smack Dab oin the Middle (Ri—Roosevell—
BA

Somethings
ASCAE

Sweel and Gentle (Riy—Peer—BMI

Two Lost Souls (R—Frank—ASCAD

Unchained Melody (R) (Fi—Frank—ASCAP

Wias That You (By—Flo—ASCAP

Whatever Loln Wands (Ri—Frank —ASCAP

Young amd Foollsh (Rl—Chappell —ASCAP

Gotia  Give [(Ki—HRobbing—

® England's Top Twenty

Rased on cabled reports from England®s
top music jobbers. Amertican publisher
ol ench tunme is listed in poarenthesis,
Aslerisk indicales no Americun  pub-
lisher.

Unchained Melody—Frank {(Frank)

Stranger in Puradise—Frank (Frank)

Cherry Pink and Apple Blossom White—
Maddox (Chappell)

Where Will the Dimple Bl:"—-['mcphurm:
{HRopgers)

I Wonder—Mucmelodies (Sansond

Softly, Softlly—Cavendish (Sherwin)

Dreamiboat—Leeds (Winston)

Under the Bridges of Paris—Southern (Hill
& Range)

Ready, Willing and Able—Berry (Daywin)

Linsuspecting Heart—Berry (Teepec)

Earth Angel—Chappell {Williams}

Tamorrow—Cavandizh {Heis)

Stowaway—nhlorris (Melrass)

Give Me Your Word—Campbell,
iShapiro-Bernsteind

You My Love—Dash (*)

Don't Worry—Lawrence Wright (Williama)

If Anyone Finds This 1 Love You—Michagl
Reine (Ardmore)

Prite of Gold—Victoria (Shapiro-Bernsiein)

Chee Chee-o0o0 Chee—Peter Maurice (Hill &
Range)

Opea Up Your Heari—Duchess (Hamblen)

Connelly
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Capitol’s top sellers alphabetically based on actual sales figures.
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E " TOP SEL LERS e | NEW RELEASES!
FnPUIar Cou nitry & Western NOS. 477 & 478
BALLAD OF DAYY (ROCKETT—FAREWELL. . (Tennessee) Ernie Ford 3058 I'LL BABY SIT WITH YOU—
THE BLUES le KISS ME DEADLY— SHE'S ALWAYS THERE .............. Ferlin Huskey ....... 301 |
MY OME SIN ...................... Nal (King) Cole. ..... 3136 IT TICKLES—LET DOWN ............. Tommy Colling ....... 3082 EETTEEIE'E YOUR HONEY, NONEY " 3152
DUVID CROCKETT—TWEEDLEE DEE.....Midey Ralz ........ 3144 LIVE FAST, LOVE HARD, DIE YOUMG— o (OWBOY JOE........ Joe “Fingers” Carr..
S R N aron Young .........
HEY, MR. BANN—KYIVLVIVIVITY. ... The Banje Bops.......3103 A SATISFIED MIND__TAKE POSSESSION. _ Jean Shepard ... .. 3118 SIMPATICO
HIS NANDS—1 AM A PILGRIM............ (Tennessee) Ernle Ford 3135 WILDWOOD FLOWER— LOVE IS ALL THAT MATTERS.....Dean Marfin ..... 3153
HUMMINGBIRD—GOODBYE, MY LOVE. .. .Les Paul and Mary Ford 3165 BREAKIN' IN AMOTHER HEART......... Hank Thompsen ...... 3106 :
IF | MAY—A BLOSSOM FELL. ......... Nal (Ning) Cole......3095 |} DAY BY DAY
FLL NEVER STOP LOVING YOU— Popular Albums HOW CAN | m m .......... The Four Freshmen..3154
" WAKE THE TOWN AND TELL THE PEOPLE. .Les Baxter .......... 3120
LEARNIN' THE BLUES— BG. INHWF. ....... e Beany Goodman—Album 565 ME Pee Wee Hund,
IF | HAD THREE WISHES ............ Frask Sinala ...... 310 IN THE WEE SMALL HOURS............. Frank Sinatra—Album 581 GRATEFULLY YOURS ........... The Four Knights....3155
RETE D JUNE NONEY, By LEs D MARY (ss Bani d Wary Ford—Aibam 577 60 AHEAD ON
RAGTIME COWBOY JOE .. ............ Jou (Fingers) Carr.....3152 | 155 AMD MARY.............. " o H - Jimmy Heap,
THE LONE PSYCHLATRIST— San Freber MISIC FOR LOVERS iy, cie Gloaan—ilbum 357 | LOVE CAN MOVE MOUNTAINS. ... Perk Wilkzms .....3156
THE MOMEY-EARTMERS .............. Daws Bufler ...... 3138 MUSIC, MARTINIS AND MEMORIES. . ...... Sackie Gleason—Album 509 JOLLY CAPTAIN HUDDLESTEAD in"
NOT AS A STRANGER— NORTH OF THE RIO GRANDE. ........... Hank Thompson—Album 618 Rambl
Hﬂguw' " "rEuu DO & THIKG LIKE . SOMETHING (OOL ..................... h:lthrhn—ln 1—12. ﬂ: WHAT'S ANOTHER BROKEN HEART. . Jimmie Deolan ......3157
.................... Frank Sinalra ....... SORTA-MAY ... .......cccvivvvvnnaa. . Billy Ma m .
THE POPCORN SONG—BARRACUDA. . ... (Ciiffie Stone ........ 3131 LET'S MAKE A JOYFUL NOISE
UMCHAIMED MELODY—MEDIC ... ... .. les Baxler .......... 3055 _ WILL YOU BE READY.......... The Jordanaires ....3158
. IH-E YERDICT—ME MAKE UM m MW . .The Five lm T N J!II ______________________ Hrrﬁ:::::: m "HEE 'u' m lnm
FDS Classical Albums TR R P R R Album 9125 WITHOUT LOVE...... vonveer..Patty Andrews ... 3159
MAKE rriuu“g.{ COMFORTABLE. . ....... I'.nlfd' ﬁimm :;g i ®our
FULL DIMENSIONAL SOUND WOODS IN SONG. . ........000000044. T
BIZEY "L'ARLESIENNE SUITE,” FAURE "PELLEAS AMD RAY ANTHOMY SELECTIONS FROM “DADDY LONG '?1 SOMEBODY 1S NOBODY BUT ME..The Banjo Boys ....3160
MELISANDE SUITE" ......... Paris Opera Orchestra—Albam B311 | o ooiviiriiiivsnrmsansnsnncnssnes Ray lllhlr—llhl 591
ECHOES OF SPAIN_ . . Holtywsod Bowl Sympheny Orchestra—Album 8275 |  SESSION WITH SINATRA................ Frank Sisatra—Album 619 MINE ALL MINE

I'M STILL IN LOVE WITH YOU...Annisteen Allen ....3161
0:/ONS, ONIONS

FAYORITE CLASSICS FOR PIAND. . ... Leonard Pemnaric—Album 8312
PRONOFIEV "(ONCERTO NO. 1 IN D MAJOR," LALD
“SYMPHONIE ESPAGMOLE" ....................

...... Mathan Milsiein and The SI. Louis Symphony—Album 8303 BALLAD OF DAVY CROCKETY '
B S VY oreas o dmeheer— FAREWELL ......... s ] (Tennessoe) Ernle Ford—Album 3229 LEND A HELPIN' HAND......... The Farmer Boys ...3162
b B i’-iﬁiﬂm Mm- m.mg- 5:}51 ?’ﬁﬂf H.TEEHIE SINGS CHILDREN'S SONGS FROM FRAMCE—AMum 3224 TIL THE LAST LEAF SHALL FALL
EH“ P an BT um |HHE
VERDI "LA FORIA DEL DESTING™ ..+ THE TEDDY BEARS' PICNIC. ............. Frank DeYol—Album 3083 YOU DON'T HAVE TO WALK ALONE. . Sonny James ...... 3163
inﬁt' i Hﬂrﬂ. & Chorus Of Radio Ifaliana—Album 1236 Iillﬂi lu‘"nl'ﬁ‘t‘:ﬁm’"""'ﬁ ..... .Tig!:l mHun_l:- :gig ‘| wummMnGaIRD ik Dt
M eiiiasssiscesssnssans 1 TALES OF DAVY [ROCKETT.....  (Tennessee e m
. .Orch & Cherus 01 Radiolelevisione Italiana, Turin—Album 1249 TWEETY-PIE . oootrareneriennnnnnnnnss Mel Blanc—Album 3074 GOODBYE, MY LOVE........... Mary Ford ........3165

iy |
satly e

HERE'S A FESTIVAL OF NEW -HI'II'”S! .

A

e - ‘:l '

"DEAN MARTIN Y
SIMPATICO e - LOVE IS ALL THAT MATTERS -
lFT:m T'he Pnrnmnun!Fmduc}lrﬂn ‘. {Frnm The Paramount Production "You're Never Too Yuung ) .'_ . 'H
You're Never Too Young™ AL h\nscnnn NO. 3153 :'.'.': |
e mm— . :.‘ 1";'1"':-“5:'-—'—':!—;_ ey 1.
i LA #i23; ‘
“VICKI YOU NG ELLA MAE MORSE: ',;
DO IT NOW! HEART FULL OF HOPE
I'M BEGINNING TO SEE THE LIGHT : LIVIN,” LIVIN, LIVIN' B
RECORD NO. 3143 RECORD NO. 3167 .'__:-_":
_ — - e — = :'t"‘
. : '. _'.' .' for her debut on Capitol '* '.'1"!::-;‘
MIGKI MARI.O PA'I'TY AHDREWS: ; ‘

DREAM BOY
I'VE GOT RHYTHM IN MY NURSERY RHYMES

RECORD NO. 3148

WHERE TO, MY LOVE?
WITHOUT LOVE

RECORD NO. 3159

a sure country hit by

2 = FARMER BOYS

ONIONS, ONIONS
LEND A HELPIN’ HAND = ..«

RECORD NO. 3162

| ALMOST LOST MY MIND
v TURN TO ME

veTe RECORD NO. 3168

! l| =il '.'_ ",-l' e —— ) : i
e e —— ili— —m — TR - p—— o R
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The Billboard Music Popularity Charts

i

1955

JUNE 23,

POPULAR RECOIIDS

. Best Sellers in Stores

For survey week ending June 13

RECORDS are ranked in order of thelr current national selllng
importunce at the retall level, as determined by The Billboard's

week
Arcl,

This
Week

1.

10,

11.
12,

13.

14.

22,
23.

24.

Iy survey of ihe top volume dealers in every imporiant market
When significant action is reported on both sides of &
recard, points are combined to determine

position on the chart [In such a case, Weeks
both sides are listed in bold iype, the Lasi on
leading zide om LOp. Week Chart

CHERRY PINK AND APPLE

BLOSSOM WHITE (ASCAP)-

P. Prado.....ovvvrivnrineinarnn . b 17
Marie Eina Rumba (ASCAP}—Vic 20-5963

UNCHAINED MELODY (ASCAP)—
L. Buaxter.....
Medic (ASTAP)»—Cap 30353

ROCK AROUNMD THE CLOCK
{i’\.SCI\.P}_B- Hﬂlﬂ}r ----- EE R EE R I 4 T
Thirteen Women (BMIJ=Dec 29124

BL{ISISGM FELL (ASCAP)—Nat {King®
Cole

IF I MAY (BMI)—Cap 30853

. LEARNIN' THE BLUES (ASCAP)—

B BInabra sk ey e e 6 T
It 1 Had Three Wishes (ASCAP)—Cap 3102

HONEY BABE (ASCAP)—-A. Mooney.. 8 10
Mo Regrets (ASCAP)—M-G-M 11900

DANCE WITH ME HENRY (BMI)—
T S S SRR 5 14

Every Road Must Have a Turning (BMI)}—
Mercury T0572

UNCHAINED MELODY (ASCAFP)—
A Hibbler. . .oy suwww €. AR
Davbreak {ASCAP)—Dec 29441

. SOMETHING'S GOTTA GIVE 4

(ASCAP)—McGuire Sisters. ........ 11 4
RHYTHM ‘N’ BLUES (BMI1)—
Coral 61423

SOMETHING'S GOTTA CIVE
(ASCAP)—S. Davis Jr. .ovivevins 14

LOVE ME OR LEAVE ME (ASCAP)-—-
e 20454

IT'S A SIN TO TELL A LIE (ASCAP)—
S. Smith & the Redheads......... 13 13
My Baby Just Cares for Me—Epic 9093

BALLAD OF DAVY CROCEKETT
(BMI)--B. Hayes............ vesnsas B8 18
Farewell (BM1)—Cadence 1236

SALLAD OF CAVY CROCKETT

(BMI)-F. Parker............ ceas 10 16
I Gave My Love (BMI}—Col 40449

HARD TO GET {(ASCAP)—

{r:: L’{“‘EKH“E‘I‘E1ll+lb+1l!lllll!!!ll 21 ‘l
Boston Fancy (BMIE—X 0137

= |

. WHATEVER LOLA WANTS

(ASCAF)-5. iruhfhan Ceiresseess 1310
Oh, Yeah (ASCAPI—Mercury 70593

UNCHAINED MELODY L”L SCAP)—

R HamiBon. ...osvvedenes e 1210
From Here 1o Eternity {ﬂﬂfﬂF}-EFtc Q02

BREEZE AND 1 (BMI'-C. Valente. .. 18 12
Jalonaie (ASCAP—Ihec 29467

HEART (ASCTAFP)—E. Fisher......... 17 6
Mear Lo You (ASCAP=Yic 20-60%47

. BALLAD OF DAVY CROCKETT

(BMI)—Tennessee Ermie Ford...... 16 15
Farewell {RMI}—Cap 3058

HEY, MR, BANJO {(ASCAP)—
Sunnysiders
Foom, foom, Foom (ASCAPM—RKapp 113

. MAN IN THE RAINCOAT (BMI)-

P. Wright. . ..
Please Huve Mcr:r (BMI}—Unigue 303

HOUSE OF BLUE LICHTS (ASCAP)-

K, b S e e s 30
Can't Help Wondenn® (ASCAFPF=Mercury 706317

ALABAMA JUBILEE (ASCAP)—

Ferko String Band......... . 23
Sing a Linle Melody (BMI}—Media Il.ilft

CHEE CHEE 00O CHEE (BMI)—
P. Como-]. P. Morgan. ...... sewen 2B 2
TWO LOST SOULS (ASCAP)—
Vie 20-6137
STORY UNTOLD (BMI)—Crew Cuts,, — 1
Carmen’s Boogie (BMI—bercury TG4

[ &)

a2

— — — — T — — — T — — —— — — — — —

' Hame.

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subseription to The Bill- [] Payment
board for a full year (562 issues) at sholosed
the rate of 310 (a saving of 8 over Bill me
single gopy rates). Forelgn rate $30. O

T70

Ococupation or Title

Company

Address

Btate

The Billboard, 2160 Patterson 5t.
Cincinnati 22, O.

Zone

Oity

— — — L T—— — — — N—

® Jhis Week's Best Buys

AIN'T THAT A SHAME (Commodore, BMI)
—FPat Boone—Dot 13377

Boone seems all set to better the mark he
made with "Twe Hearts.” In 10 days time,
his latest release was rated good to strong
in most Middle Western markets, including
Chicago, Cincinnati, Cleveland, Milwaukee
and St. Louis. Other areas in which it is
selling well are Baltimore, Buffalo, Pitis-
burgh and Nashville. Flip is “Tennessee
Saturday E}n Hﬂl & Range, BMI). A
previous Billboard “Spotlight” pick.

DAVY CROCKETT (Wonderland, BMI'—Mickey
Katz—Capitol 3144

This humorous novelty is showing far more .
than the specialized appeal that most of
Katz' recent disks have E:ui. For two weeks
it has been on Boston’s territorial chart and
has been rated one of the stronger new rec-
ords in New York and Cleveland. Sales have
also been good in Pittsburgh, Chicago, Mil-
watkee, St. Louis and Atlanta, Ilp is
“Tweedle Dee” (Progressive, BMI).

. Most Played in Juke Boxes |.

For survey week.ending June 15

RECDRDS ire rankéd in order of the greatest number of plays in

juke boxes thruowet the couniry, as. delermined by The Billbogrd’s

weekly survey of the natipn's juke box operators. When significant
play Iz reporied on both sides of a record,

points are combined to determine position Weeka
This on the chart. In such & cose, boik sides are  Last o
Weell  lizted in bold type, 'the leading side on top. Week Chorl

1. CHERRY PINK AND APPLE
BLOSSOM WHITE {ﬂEEAP}—-
B - Bradl) ot i e s 1 12
Marie Elena Rumba (ASCAP)}—Vic 20-5963

2. DANCE WITH ME, HENRY (BMI)—
G {.1ihh5 ir & FrEd R R R R F oW @ F b ¥ 8 @ = 8 2 13

Every Road Must Have a Tummn 1S
Mercury TO572

3, UNCHAINED MELODY (ASCAP)—
ﬁl l-IiIJ'I}I.ET LI R B L
Duybreak [(ASCAP}—Dec 29441

4. BLOSSOM FELL (ASTAF)—

=11
=

o R E RS E W

Nat (King) Cole........ cassarnes 4 3
IF I MAY (BMI)—Cap 3095
5. UNCHAINED MELODY (ASCAP)}—
R R T e A A AR 3 5

Medic (ASCAP}—Cap 3055

6. HONEY BABE (ASCAF)-A. Mooney.. 8§ 6
Mo Rezrets {AHJ&!‘FH*G-M 11900

7. BALLAD OF DAVY CROCKETT
(BMI)—B. Haves ..... saniveiaaas B I
Earewell (BMI}—Cadence 1256

8. IT'S A SIN TO TELL A LIE
(ASCAP)—S. Smith & the Redheads., 9 4
My Baby Jusi Care [or Me—Epic 9093

9. UNCHAINED MELODY (ASCAP)—

B Hammon s sy e i e 7 8
From Here to Eiernity {(ASCAP}—Epic 9102 i}

9. ROCK AROUND THE CLUOCK
(ASCAFP)—B, Haley .......c0000.s 15 2

Thirteen Women (BMI—Trec 29124 .
1}. LEARNIN' THE BLUES [ASCAP)-

FO. BRI o mona e S T LG 2
1f I Hud Theee Wishes (ASCAP}—Cap 3102

12, HEY, MHR. BANJO [*’LSCAP}-—
Sumwalderﬂ“ - R R R e e i2 3

Zoom, £0om, oo {-"LSEAP]-—Kapp 113

WHATEVER LOLA WANTS
(ASCAP)-S. Vavghan .....
Oh, Yeah [(ASCAP)—Mercury T0395

13. SOMETHING'S GOTTA GIVE _
(ASCAP)—McGuire Sisters ....... 13 3
Rhvihin "n° Blues {(BMI—Coral 61423

153. BALLAD OF DAVY CROCKETT
(BMI)=Temmessee Emie.......... 13 11
F.nr-:wﬂl (BMI—Cuap 3}I5B

16, ROLLIN' STONE (BMI)—

13.
=R e ln T

Yontané SEMeTS . .reedeissmsnnens i3 4
PLAYMATES {ASCAFP)-Dot 15370
17. CRAZY OTTO MEDLEY (ASCAP)-
LoiMaddox: S asen i siedidaiei 11 19
Humoresque (BMI—Dol 15323
17. HEART (ASCAP)-E. Fisher......... 17 4

Near o You (ASCAP—Vic 20-6057

19, CHERRY PINK AND APFLE
BLOSSOM WHITE (ASCAP)—
. BRlR.cvvmin e e G Rt A AL 18 >

I'm Sincere—Coral 61373

19. DON'T BE ANGRY (BMI)—Crew Cuts., — 1
Ehpp Chop Boom (BMI)—Mercury 70597

WwWww americanradiohistorv com

According to sales reports in key markets, the
following recent relenses ore recommended for
extra profits:

I'LL NEVER STOP LOVING YOU (Feist,
ASCAP)=Doris Day—Columbia 40505

Now that the movie from which this song
originates is being exhibited all over the
country, Doris Day’s waxing of the tune is
vicking up momentum. Now on the Cleve-
Lmr.] territorizl chart, strong sales are also
indicated in St. Louis, Chicago, Milwaukee,
Atlanta, Buffalo, New York and Providence.
Flip is "Never Look Back” (]Da}win, BMI).
A previous Billboard “Spotlight™ pick.

SWEET AND GENTLE (Peer, BMI)

BLUEBERRIES (Gil, BMI) — Geurgin Gibbs -
Mr:n:ur}* T0647

Despite Alan Dale’s head Stnrl: on this tune,
the singer has been doing nicely with her
version. Territories that are reporting excel-
lent sales reaction include. Boston, Provi-
dence, Buffalo, Baltimore, Pittsburgh, Chi-
cago, Milwaukee, Durham, Atlanta and St
Louis. Some areas report a preference for
“Blueberries,” tho “Sweet and Gentle” has
theLEdg{-. A previous Billboard “Spotlight”
pick.

' Mnst*quyeﬂy Jockeys

..+'.

For survey week ending June 15

SIDES are ;<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>