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Songwriters Starrah, Victoria Monét, Louis Bell and Frank Dukes lead the
Hot 180 into a diverse, collaborative and igtensely personal era
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ONTHE EVE OF OUR ONE-YEAR ANNIVERSARY, 12TONE SALUTES THE
ASSOCIATION WE HAVE WITH OUR ARTISTS & LABEL PARTNERS
AND THEIR CHART ACHIEVEMENTS SINCE INCEPTION.

INDEPENDENT LABEL TOP 200 ALBUM
ALBUM SALES CHART: CHART POSITIONS:
ANDERSON PAAK, OXNARD- #1 10JI, BALLADS1- #3

J0JI, BALLADS1- #1 LAUREN DAIGLE, LOOK UP CHILD- #3
LAUREN DAIGLE, LOOK UP CHILD- #1 ANDERSON PAAK, VENTURA- #4
ANDERSON . PAAK, VENTURA- #2 ANDERSON PAAK, OXNARD- #11

88RISING, HEAD IN THE CLOUDS- #76

R&B/HIP HOP ALBUM

SALES CHARTS: RADIO:

J0JI, BALLADS1-#1 LAUREN DAIGLE, “YOU SAY” PEAKED AT #5

ANDERSON PAAK VENTURA-#1 ONHOTAC, & #17 ON TOP 40, CURRENTLY
AT 3°ONAC

ANDERSON .PAAK, OXNARD- #2
ANDERSON .PAAK, “TINTS” PEAKED AT #9

URBAN AC
RAP ALBUM LIVVIA “DAMN” PEAKED AT 31° ON TOP 40
SALES CHART: ANDERSON .PAAK, “MAKE IT BETTER”

CURRENTLY AT 13° URBAN AC AND BLOG

ANDERSON .PAAK, OXNARD- #1
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LESTER COHEN/GETTY IMAGES

Songs are defined as current if they are newly-released titles, or somgs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on biMboard.com/biz for coraplete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen kMusic, Inc. All rights reserved.

The week’s most popular current somgs across all genres, ranked by radio airplay audience isapressions as measured by Nielsen Music, sales data as cowpiled by Nielsen Music and streaming activity data by onkime music sources tracked by Nielsen Music.
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Perryat the YouTube
Music & Katy Perry
Fan Experience
inLos Angeleson
May 29.
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M I Q ‘R ll ' : i X i PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL &8
a eS ea :’ g 7o @ 4 OldTownRoad  LilNas X reatsilly ray cyrus
i E s \ ‘OUNGKIOMTREZNOR A.MROSS
i J MLHILLMTREZNCOR A MROSS BRCYRUSJA DONALD) COLUMBIA
Big Return AT ,
- @ Bad Guy BillieEilish | , | |
' FBO'CONNELL [B.EO'CONNELL,FBO'CONNELL) DARKROOM/INTERSCOPE |
: »
ATY PERRY BLASTS a great <.:horus and relatable lyrl({S, | Talk Khalid
Onto the Blllboard Says SlrluSXM Vp pOp programmlng @ DISCLOSURE [K.D.ROBINSON H.LAWRENCE G.LAWRENCE) RIGHT HAND/RCA 3 17
Hot 100 at No. 15 with Kid Kelly.
her new single “Never Meanwhile, Lil Nas X’s “Old @ IDon'tCare  EdSheeran &JustinBieber | , |
Really Over.” The track launches Town Road” (featuring Billy Ray MAX MAKTIN SHELLBACK  DBEBERIBOND) * BRAUNRLANTC AT |
l
at No. 3 on Digital Song Sales with Cyrus) spends a 10th week atop '
1d 8 di gt Niel the Hot 100. the chart’s | ¢ 4 Sucker Jonas Brothers | "
317090 SO > accor lng (? 1eisen .e O. 1007 € char S. Onges R.BTEDDER FRANK DUKES [R.BTEDDER JJONAS, A FEENYL.BELLN JJONASPKJONASI)  REPUBLIC I‘
Music, No. 20 on Streaming Songs reign since Drake dominated for 10 |
(15.8 million U.S. streams) and frames with “In My Feelings” last ; Wow. A PostMalone | , | ,
No. 42 on Radio Songs (27 million July through September. “Road” LBELL FRANK DUKES [A R POSTL BELL A FEENY\TWALSH) REPUBLIC |
in audience). is the 38th of the Hot 100’s 1,086 |
Perry attains her best Hot 100 total No. 1s to rule for double-digit 7 Sunflower{Spider-Man:moTheSpiderVerse) A PostMalone&Swaelee | | | 5
. « . . .. L.BELLC.LANG [A R POSTLBELLWTWALSH,K M..SHAMAN BROWN,CLANG) REPUBLIC J
rank since “Chained to the weeks, placing it in the upper 3% of
”» : - . - v
Rhythm .(featurmg Skl.p Marley) all“leadel,"s ff)r the rpost time on top. r Suge ® DaBaby
began at its No. 4 peak in March Road” hits a milestone with JETSONMADEPOOH BEATZ [IKIRKTMORGANDCLEMONS)  SOUTHCOAST/INTERSCOPE |
2017, becoming her 14th and most 115.6 million U.S. streams, 1
recent top 10. 98.3 million in radio reach and g DancingWithAStranger ~ SamSmith&Nomani | |
« 3 . . . STARGATEJIMMY NAPES JJNAPIERIlMS IKSEN, CAPITOL
Today’s pop audience has a 87,000 sold in the tracking week. At IEHERMANSENSSVITHNICRAMI |
really short attention span, but Katy 829,000 sold to date, it should soon - N !
- yl . h her f oo h s first milli Sweet But Psycho A AvaMax | , |
18 bac <7 reconnectlng Wlt ¢rrans become t € ye ar s rst million- CIRKUT [M.LOVE,A. A HAUKELAND,H.R WALTER A.A KOCIW.LOBBAN-BEAN) ATLANTIC |
in her familiar and unique style with  selling song. —GARY TRUST . |
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5 SECONDS band’s upcoming fourth g :
OF SUMMER albumalsorisestoNo.20on @ ° l’yhﬁ!&%’.&m Lizzo 2] 5
Easier Mainstream Top 40. A R R NICEUFE/ATLANTIC
] @ Pop Out ® Polo Grreat. Lil Tjay 2 |
e IDON THA TRACK EHUNT (TRARTUETTLL DAYIVALBA DUARTEDBERG]  COLUNBIA
%o I HighHopes A  Panicl At The Disco il s
i T AR S YT Pt o1
@ / ConCalma  Daddy Yankee &KatyPerryreat. snow | |
- RS vaaovezokomiy renhOC TRRECATES.
Middle Child A ).Cole
v 18 3 T-MINUSLLCOLE RCOLE) DREAMYVILLE /ROC NATION/INTERSCOPE 4 20
Eastside A bennyblanco,Halsey & Khalid
25 AMOREVWATIBNBLANCOCKSIMISECATINPUXZ. — FRENDS KEED SLCBETS 9| ¥
KOROBINSON AFRANGIPANE EC SHER mﬁ INTERSCOPE
Earfquake Tyler,TheCreator | . |
TYLER, THE CREATOR (T.OKOMNMALLCARTER) COLUMBIA
- ActUp CityGirls | o |
EAR ONTHEBEATUOHMECHIUACH TUSTHUNM  QUALITY CONTROL/H AGROMHACAPIOL
93 Gomg Bad A Meek Mill reat. prake 6 27
WS P AMSAGR I oney MaBRCHRB R AT
, @ Pure Water ® Mustard & Migos | . |
. RRERV RS AAARENGS M UGN
. . Break Up With Your Girifrlend,mBored  ArianaGrande
How did you link up with co-writer into pop. Last year, we were super into Nine 20 | 25 [N foam% WAOU& A)(%g& 2 2 4 v
) . . (SATMANZABE IGGS) REPUBLIC
Charlie Puth for “Easier”? Inch Nails. There haven't been industrial LookWhat God Gave H = >
LUKE HEMMINGS We wrote “Youngblood” rhythms on top 40 [radio] in a long time. @ @ E&gﬂ%m :LM“’}?‘L”&%‘WJ massno: 32| 4
. . . . . INET
with Andrew Watt and Ali Tamposi. Last These elements intrigued us and inspired us
year, Andrew was with Ryan Tedder, Charlie  to go for a more industrial approach. @ ' 33 lo%ﬂ'ﬁa‘?fkm“o&;QWAEfg)gIeWIdaHoodie il %
and Ali, and they sent us an idea we loved. i e et e
We finished it and ended up writing acouple  How does “Easier” build on the success of 20 | 33 BR2 Sﬁeue' Fn Khalld g |
_— ” Mm»lwm R ﬁ“mmm PIGHTHANO'RCA
of songs for the new record. the 2018 hit "Youngblood”?
CALUM HOOD We've been big Charlie fans MICHAEL CLIFFORD "Youngblood” was the 2 | 2 IS Signko M?ﬁgmewﬁﬁmﬁb '[rg\;!s Scott | 44
forawhile. ['Easier”] combinesthevisionwe  song that you didn't know where to place e PRERESREL ol
had and his own artist stamp. [genrewise]. We wanted to keep pushing @ 0 B Nightmzl‘e 2 - Halsey 5 | 3
boundaries. "Easier” is going to diversify our ' DRERRBRTENAR oo
What inspired the song’s darker feel? group and make us stand out the same way. ' Q Rumor leeBrice | - | 2
ASHTON IRWIN We're exploring different It's the best thing we've ever released. { CRDRELaTCHEIRASIR PN NSO SUSSSORr
types of guitar music and trying to bring that —ANDREW UNTERBERGER b Beer Never Broke My Heart  Luke Combs
| ] 4 , (55 ] g oy memosiamoesusin | |l
3 ? @ HeylookMa,|Madelt  Panic! At The Disco =il i
p PR ARG HOANDB L SCIARMXEBY)  FUELED BYRAMEN AL
Title canrcanon Artist 38 @ EI‘IVV Me A Calboy 3] 25
PRODUCER [SONGWRITER) IMPRINT/PROLIOTION L ABEL JTK [CWOODSLLKNIGHT) PAPER GANG/POLO GROUNDS/RCA
ME! Taylor Swift eat. grendon urie :c Il GoodAsYou C KaneBrown | . | |
AUTTLETSWAFT (TSWIFTJLITTLE RURIE} REPUBLIC e A Ny ek ) ZONE 4/RCANASHVILE
Without Me A | Halsey | | | . 5 | 5 PR PleaseMe A  CardiB&BrunoMars | . |
[ e A T o capoL AR R A AR R RV R Rrumorm  anasmc
7Rings Ariana Grande Shallow A LadyGaga&BradeyCooper
GRS T NI A ey wme | | | 20| | | T R sasasusscamons, wsscore | | | 8
MENDES f1Can'tHaveYou  ShawnMendes | , | . @ When The Party’s Over @ BillieEilish | , | 5,
|f | Can’t Have S.HARRIS, jCiEI('S(l'?.NI RéERE ISLAND/REPUBLIC FEB.O'CONNELL (FRO'CONNELL) DARKROOM/INTERSC OPE
| You HOT SHOT NeverReally Over KatyPerry | . | | . Beautiful Crazy A luke Combs | , | .-
DEBUT RSN R RGN mauzg carrol W DRI R ORD) RIVERHOUSEACOLUMBIA NASHWILLE
Mendes earns his sixth
top 10 on Radio Songs, where Press CardiB 6 1 . CrossMe Ed Sheeran reat. chance The Rapper & PB Rock | 74 2
the track jumps 12-10, up NOT LISTED (NOT LISTED) THEKSR GROUP/ATLANTIC FRED(CJBENNETTEC. SHEERANR HALLENFGBSON) ATLANTIC
7% to 55.3 million in audience. . =
Thelondon YoungThug,) Cole& TravisScott | |, | Miss Me More @ Kelsea Ballerini
TAENUS [LLWILLWMSTRAVISSCOTTIOCLE)  YOUNG STCRER LIRE/ATLANTC /300 @ FGYWHITEHEAD IASASSEY [KBALLERINIDHHCOGES AMCLAUGHUN]  BLACKRVER 47 B
Happier A Marshmello &Bastille | , | ,, ' Speechless A Dan+Shay | |
MARHMEHR IS M TSN Bt v asTratwerks e aprroL ROSTRRISIR DM WARNER MR WIS
God'’s Country Blake Shelton o | 10 @ , @ Close Friends A LilBaby | » | s
BRI MWHARDLLMSCHMIDY, o RNER MUSIC NASHVRLLE/WMIN @ TURBO [UONESCOURHAM)  GUALITY CONTROL/MOTGWIN/CAPITOL
Whiskey Glasses  MorganWallen | ., | , o3 - @ Go Loko YGTyga&lonZ | . |
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jg Title crnneanon Artist -:i ‘3%
PRODUCER [SONGWRITER) IMPRINT/PROMOTIONLABEL ~ £2 26 The song becomesPInk’s 10th
. WishWish DJKhaledreat. cardi B & 21 5avage % No. 1 onthe Adult Top 40 radio
IAYIHDIKHAUD IORE - S airplay chart, extending her
@ Walk Me Home PInk &% record forthIe most leaders
PTHOMAS.K MOORMAN (PINK S HARRISNRUESS) RCA among soloists. Of all acts, only
- Maroon 5 boasts more, with 13.
Bury A Friend BilieEilish | |, | . L
FROCONNEL [BEC'CONNELFROCONNEL)  DARKROOMANTERSCOPE (Katy Perry ranks third, with eight
No. 1s, followed by Taylor Swift,
Mother’s Daughter MileyCyrus | ., | | . 'l oy Tayfor
AWYATT (MOHCYRUS A WYATTA METTIREN) fCA with seven.) Aided by remixes
fromm R3HAB, Liam Pfeifer and
Clout Offset reat.cardis .
QBTN auautycontro | 39 | 9 Until Dawn, among others, the
KGOMR MOTOWNJCAPOL
Worthk ® “ track concurrently takes over atop
o&mwm,ﬂm ONUAMSE YK Osirls 52 | 16 Dance Club Songs, where Plnk
e e R 0 beonaraaus) e . .
adds her sixth No. 1. She first led
éggv%egsa :ﬁ’ﬁ'ﬁ%‘g DREDGE) WE,QE&E!ELES"?; 57 | 7 the former chart with “Who Knew”
in 2007 and the latter list with “Get
Someone Youloved LewisCapaldi | o, | , the Party Started”in2002. G
TMS (LCAPALDLROMANS BXOHNPKELEHERTBARNES]  VERTIGOYCAPITOL
Cool Jonas Brothers AL [
el is SR v REPUBLIC
Here With Me Marshmello reat. chvrenes " § 23
v 3l 13 o Title N Artist =% 6
S\'CCUT gﬁﬁ"ﬁi‘rﬁ& WDO‘-(EN G?&V\&%%é 3 E§ PRODUCECRE(RS“IJ‘:G“:IIVORITEP] IMPRINT/PROMOTION L ABEL &g 55
GIRL Maren Morris | o | |, Talk YouOutOflt  Florida Georglaline | ,, |
GKURSTNAMMORRIS MAIORRISS ARRONSGIURSTH)  COUUMESA NASHVILLE LMO! [MWHARDY HPHELPS,LROGERS, A VANDERHE YM) BMIG
JustUs DJ Khaled fear. 522 43 | 3 ShottaFlow @ NLE Choppa a | 7
Wﬂ*&%&%& DREWSB.CCONECA WETHEBEST/ERIC NOF LISTED(NOT LISTED) NOLOVE
Easier 5Seconds Of Summer | . | Calma Pedro CapoXFarruko | _ | )
éﬁ&-ﬁ%ﬁm‘}xwm:mcmu SO e AR mc%ﬁwﬂammm SONYMUSK LATN
Knockin’ Boots Luke Bryan 64 | 6 You Stay DJKhaled reat. ueek Mi, ) Batvin, Lil 8aby & Jesenin % 1 G
ESTEVENSASTEVENS [HUNDSEYG SAMPSONIMNITE)  CAPTOLNASHVLLE AR RO R TR ey vy CITY GIRLS
ActUp
Eyes OnYou @ ChaseRice | ;5 | Homicide Logic reat. Eminem g
CORTANOICHCLCUSTEAVAGORRY | DHXWIS XN T T W A
GisNeedlove A  Summer Walker X Drake Ocean Eyes A Billie Eilish The duo achieves its best
NGERN A e a— e FBOCONNEL (FRO'CONNEL) oarrooMmTRsCore | o0 | 10 Mot 100 rank, one-upping
the No. 29 peak of “Twerk”
CallYouMine  The Chainsmokers & BebeRexha 67 | 1 Robbery @ Juice WRLD (featuring Cardi B) in February.
NOT LISTED(NOT LISTED) DISRUPTOR/COLUMBIA NMRA .A HIGGINSNMRA) GRADE A/INTERSCOPE 7 16 "Act Up” hits a new
No. 18 high on Streaming
Love Ain't EliYoungBand | o, | ¢ Rearview Town Jason Aldean Songs, gaining by 6% to
DHUFF (RCOPPERMAN A.GORLEY.S.MCANALLY) VALORY MXNOX (NTHRASHERBPIMSONK IOVELACE)  MACON/BROKENBOW 88 2 18.3 million U.S. streams.
Murder OnMyMind A YNWMelly | |, | ., BalaBalaels  OunaxDaddy taleex) B rfamon Anvel A
NOT LISTER (NOT LISTED) YNW MEiLY/300 m.- '5.“6@1 'gg“ lg}q ﬁ{;p-ﬂg ﬂ‘mmo ” ustm 69 6
The Search NF 20 | BO With Luv BTS reat. Halsey
NETPROFITT (N FEUERSTEINT.PROFITT) NE REAL MUSIC/C ARCUNE o &m FOAMAIOOC ASANGIANESUGA AT ANYEN 8 8
Sanguine Paradise LilUz Vert Shut Lb AboutPolitics JohnRich+ .
1 eal The Five
BAANSNGIORS oy oSO | B | 8 IDRCHODROLGGUTD noincons | 9 | !
BeforelletGo = Beyonce | . | Lalaland Bryce Vinereax | o | |
T SDEHECOMESTRE™  samcwoon/colmeia SRS R R BB L SRE/WARNER
PutADate Onit Yo GOtti rea Lil 8avy 4% | © Ran$om Ul Tecca a3 | 1
LIAMES (MMBASDIONES, LIAMESR MORALES) CMG/EPIC NMRATTATLOR (LA SHARPENMIRATTATLOR)  GALACTIC/REPUBLIC
Soltera Lunay, Daddeari(en-e& BadBumny | . | Enemy Arms TippieRedd | | | SHAED
SR R R SRR ™™ e HRDAE DB ARPKE MACRABTREE) TENTHOUSAND PROJECTS Trampoline
All To Myself @ Dan+Shay | .. | . RacksinThe Middle  NipseyHusske reat Roddy Rich & oy 11"
SMBRAHAREGERMGEy  warner musicnasHvILE WAR T EASCHEDOMAMOORC AHOUR B, ey ST
‘ The Washington, D.C.-based
2]457 ’%FMN‘R o thnl\.:leek M!!(Lisat. El!afxg 54 | 9 Te Robare ) NleX' Jam X Ozuna 95 | 4 trio makes its first Hot 100
Y T VYT e e e s R ML Ao o visitas the song leads the
. r Alternative airplay chart for a
Blg Ole Freak MeganThee Stalllon 65 g Raised On COl.lﬂtl'y Chris Young 97 | second week and debuts at
LILIU (MPETELMMASONMOAIR) B OICERTIFIED/300 CCROWDIRCYOUNG (CYOUNGCRBARIOWEC CROWDER)  RCANASHVILLE No. 38 on Mainstream Top 40.
OnMy WayTo You @ Codylohnson | .o | BaccAtltAgain  YellaBeezy GucciMane& Quavo | o | 5 | °
TWWILLMON [BRETTIAMESTIANE  COSO/WARNER MUSIC NASHVILLE/ WMN QUAY MCONWAYOK MARSHALLRDDAVISCROSSRRDROBERTS)  HITCO
Isis Joyner Lucas Feat. Logic | ¢ | Trampoline SHAED | oo | |
BOMDAROCKTEENOX BEATZ (GLUCASRHALL)  TWENTY NINE/TULLY SHAED,A.MENDOZA (CLEES.ERNSTMERNST)  PHOTOFINISH/CARCUNE
Some Of It Eric Church Night Shift Jon Pardi
LIOYCE (ECHURCHIHYDEC.DANIELS, B FINSON) EMINASHVILLE s 2 90 | 88 My awn.gmwm (TBROWNPLARUEBMONTANA]  CAPITOLNASHVILLE 56 16
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O'Connell (left)
and Eilish at
the ASCAPPop
Music Awards
onMay 16.
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Billie Eilish And Brother Lead First
Top/Songwriters And Producers Charts,

The new rankings spotlight the leading creators on the Billboard Hot 100

and other genre song lists

BY XANDER ZELLNER

ILLBOARD EXPANDS ITS CHART
offerings this issue by introducing
top songwriter and top producer
rankings, based on weekly
activity on the Billboard Hot 100 and other
“Hot”-named genre song charts that blend
streaming, airplay and sales data.

Top 10 charts for Hot 100 songwriters and
producers will be featured each issue, joined
by a rotating set of charts from other genres
including R&B/hip-hop, rap, R&B, country,
rock, dance/electronic, Latin, Christian
and gospel. (Top songwriter and producer

rankings have been presented annually as part

of year-end chart menus for various genres
and occasionally for special features.)
“We're extremely excited to acknowledge
the top creative forces behind music’s
biggest hits on a weekly basis,” says Silvio
Pietroluongo, Billboard senior vp charts
and data development. “A songwriter or

4 BILLBOARD | JUNE 15, 2019

producer’s influence and importance within
the industry and beyond certainly merits
recognition beyond our yearly rankings.”

Finneas O’Connell leads both the inaugural
Hot 100 Songwriters and Hot 100 Producers
charts, thanks to four Hot 100 entries on the
June 15 chart that he solely produced and
wrote or co-wrote with his sister, Billie Eilish:
“Bad Guy” (No. 2), “When the Party’s Over”
(No. 44), “Bury a Friend” (No. §3) and “Ocean
Eyes” (No. 86).

“Anytime a light is shone upon the
songwriters and producers who are the
backbone of the industry, it’s a very good
thing,” says Atlas Music founder/CEO
Richard Stumpf. “What Billboard is doing
ties together with the digital services starting
to show songwriter credits, so all of this is
going the right way in helping the music fans
become aware of the songwriters and the role
they play.” ©
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R&B/HIP-HOP SONGWRITERS™

ATTICUS ROSS (TiE)

BILLY RAY CYRUS (TiE)

GUY LAWRENCE (TIE)

HOWARD LAWRENCE (TIE)

KHALID (TIE)

ASHLEY GORLEY

BEN BURGESS (TIE)

KEVIN KADISH (TiE)

| JORDAN M. SCHMIDT

DAN SMYERS (TIE)

JORDAN REYNOLDS (TIE)

ROCK SONGWRITERS™

J8 BERNIE TAUPIN (TIE)

I .28 ELTON JOHN (TIE)

SAM HOLLANDER

BRENDON URIE (TiE)

JAKE SINCLAIR (TIE)

DILLON FRANCIS (TIE)

R&B/HIP-HOP PRODUCERS™

m DISCLOSURE

ATTICUS ROSS (TIE)

TRENT REZNOR (TIE)

JOCELYN A. DONALD (Tip)
YOUNGKIO (TIE)
LIL NAS X (TIE)
TRENT REZNOR (TiF) LOUIS BELL
BILLY WALSH (TIE) T-MINUS
LOUIS BELL (TiE) TR
POST MALONE (TiE)
TYLER, THE CREATOR

EARL ON THE BEAT

FRANK DUKES

JOEY MOI

SCOTT HENDRICKS

SCOTT MOFFATT

JAY JOYCE

THOMAS RHETT

DAN SMYERS
DEVIN DAWSON

THOMAS RHETT
LAURA VELTZ
SHAY MOONEY GREG KURSTIN

TRENT WILLMON

MICHAEL KNOX

1 m JAKE SINCLAIR

/A GUS DUDGEON

(3 JONAS JEBERG

'3 DILLON FRANCIS

‘3 MATTMAN & ROBIN

3 JORGEN ODEGARD

MICHAEL ANGELAKOS (TIE)
7 SIMONE FELICE
I — MORGAN KIBBY (TIE)
SLIPKNOT 8 RYAN METZGER
I s atal NIV
2 TYLER JOSEPH (TIE) 9 TYLER JOSEPH (TIE)
3 E The top songwriters and producers on the Billboard Hot 100, Hot R&B/Hip-Hop Songs, Hot Country Songs and Hot Rock Songs for the charts dated June 15, 2019.
Rankings are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited.
4 ATTICUS ROSS ( If a song is written or produced by more than one person, points are divided equally among all credited parties.
4 TRENTREZNOR
4 [ X £
7 i
CONGRATS TO OUR MEMBERS ON BILLBOARD’S FIRST EVER TOP SONGWRITER & TOP PRODUCER CHARTS
8 ASHLEY GORLEY BERNIE TAUPIN BILLIE EILISH BILLY WALSH BRENDON URIE DANN HUFF
9 DAN SMYERS DILLON FRANCIS FINNEAS O°CONNELL GREG KURSTIN JOCELYN A. DONALD
JONAS JEBERG JORDAN M. SCHMIDT JORDAN REYNOLDS KEVIN KADISH LOUIS BELL
10

MATTMAN & ROBIN PAUL MEANY SAM HOLLANDER SLIPKNOT TRENT REZNOR TRENT WILLMON

bascap WE CREATE MUSIC

Data for week of 06.15.2019
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Streamers Battle For Africa

While the market is still nascent, both foreign and domestic services are
fighting for market share — when will a front-runner emerge?

BY JASMIN LAVOIE

N A MAY NIGHT IN THE LEKKI DISTRICT
of Lagos, Nigeria, the emerging rapper
Santi filled a small theater called The
FreeMe Space with young locals eager to
hear him perform songs from his latest
album, Mandy & the Jungle. Most of the concertgoers
had discovered him on streaming platforms like Spotify,
Apple Music or the Nigerian service Spinlet — all of which
are that much more important in a country with few
record stores. The packed theater was a sign that
streaming is taking off in Africa, allowing local
acts to develop bigger fan bases.
Right now, several streaming services from

are competing for the Nigerian market as well

as that of the entire continent. So far, though, no
clear front-runner has emerged. “I have no clue if
any platform is winning over the others,” says Santi, 27.

Amid a disparate market of 54 countries and hundreds
of cultural groups, the early entrants to the African
market — particularly countries like Nigeria, Senegal
and Uganda — are still struggling to capture market
share, according to executives at labels and streaming
companies. And African companies are becoming
frustrated with their own struggles to gain a foothold in
the face of so much well-funded competition.

The potential payoft could be enormous, though.
According to a study from the Brookings Institution,
consumer expenditures in Africa are expected to rise
from $1.4 trillion in 2015 to $2.5 trillion by 2030, making it

. Rk .. Consumer spending
Europe, the United States, China and Africaitself  expectedin Africa

by2030,according  jn Africa, and in 2018 Universal Music Group
tothe Brookings

Institution

one of the fastest-growing markets in the world. Nigeria,
which now has 200 million people and is the most
populous country on the continent, is expected to double
in size by 2050 and overtake the United States to become
the third-most populous nation in the world.

The continent’s “population is huge, very young, and
will become technology-savvy,” says Alfonso Perez-
Soto, Warner Music Group’s executive vp Eastern
Europe, the Middle East and Africa. “Some things

have to be done in terms of education and

infrastructure, but if the streaming platforms
$2 o 5T are patient, things are going to fall their way.”

Over the past few years the major labels
have made significant investments in A&R

opened an office in Lagos, where Sony Music
also has an office. Both Universal and Warner
Music Group have signed multiyear licensing deals
with Africa’s largest streaming platform, Boomplay
— owned by China-based Transsnet Music Limited —
and all three majors have licensing deals with several
other African streaming services as well as offices on
the continent. Boomplay, which offers an app along
with phones the company sells, says it has 46 million
users for its ad-supported service, though it has not
reported subscriber numbers. The South Africa-based
multinational mobile company MTN just launched the
streaming service MusicTime! after closing another one.
Meanwhile, outsiders are coming in fast. Spotify
launched last year in both northern Africa and South
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Africa, a country with one of the highest per-
capita incomes on the continent; Apple Music has
been operating in the nation since 2015. French
streaming platform Deezer is going for a more
“local-hero approach” by creating playlists with
content catered tolocal needs, says Ralph Pighin,
the company’s senior vp Europe, Asia and Affrica.
And MTN partnered with Tidal in Uganda last year
to give its 10.5 million Ugandan subscribers access
to the Jay-Z-owned streaming platform.

“We know how passionate fans in Africa are
about music, and we want to give access to as
many as possible,” says Claudius Boller, Spotify’s
managing director for the Middle East, North
Africa and sub-Saharan Africa.

The variation between countries is enormous.
While 51% of South Africans own a smartphone,
according to the Pew Research Center, only
one-third of adults in Ghana, Senegal, Nigeria
and Kenya do. (By comparison, 77% of U.S.
consumers have one.) Africans also pay the
highest prices for mobile data relative to average
monthly income in the world, according to the
Alliance for Affordable Internet.

Most Africans also lack a way to easily pay for
digital streaming. An estimated 60% of adults in
Nigeria do not have a bank account, according
to the most recent World Bank Global Findex
database report. “The digital payment model is
not something that the majority of consumers have
adopted yet,” says Pighin.

African companies also worry about
competing with foreign ones. “It is tough to
generate revenue in this industry right now,”
says Funsho Finnish, senior manager of media
and entertainment for MTN Nigeria. It requires a
“huge investment” to compete with international
services to convince consumers to try the MTN app,
and it’s even harder to keep them on it. “The user
experience is much better on Spotify,” says Finnish.

Perez-Soto, who worked on developing new
business models for Warner in Latin America when
its market was less mature, sees similarities in
Africa. After years of laggard growth, Latin America
has had the highest combined physical and digital
revenue growth, percentage-wise, in the world in
the past two years, due to streaming revenue, which
grew by 39% last year, according to IFPL

The key is to have “boots on the ground,” to
understand the music and the consumer and, most
of all, to offer excellent service, says Perez-Soto.
“Mexico had a piracy problem, but it changed
because the [streaming] services improved in
becoming safer, cheaper and better quality,” he
says. “It appealed in many ways.”

As in any market, companies with deep pockets
have a significant advantage, says Adam Granite,
Universal Music Group’s executive vp market
development. In addition to creating a user-friendly
interface, streaming platforms must be patient
as markets develop. But he still sees significant
opportunity for African services: “The local
platforms can gain parts of the market before the
Western platforms come in.” ©

DR. JOHN

1941-2019

Dr. John, who died June 6 at age 77, has
been called "America’s premier roots
musician,” but that's not all he was.

For 60 years, he was the leading global
ambassador for the musical traditions
of New Orleans. Though he worked
with rock musicians, including Van
Morrison and The Rolling Stones, he
represented a direct connection to the
city's unique history of Dixieland, brass
bands and swamp rhythms — which he
learned directly from such masters as
Fats Domino and Professor Longhair.
In both his own work and numerous
collaborations, he passed along the
spirit of Mardi Gras to the likes of Aretha
Franklin and Eric Clapton.

Born Mac Rebennack, the shamanistic
pianist hit the top 10in 1973 with “Right
Place Wrong Time"” and won six Grammy
Awards — tellingly, across jazz, pop, rock
and blues categories — most recently for
2012's L ocked Down album, produced
by Dan Auerbach of The Black Keys. In
2011, he was inducted into the Rock &
Roll Hall of Fame.

The son of a record store owner,
Rebennack grew up hanging around
Cosimo Matassa’s celebrated J&M
Studio, where Fats Dominorecorded “The
Fat Man” and Little Richard cut “Tutti
Frutti.” As a teenager, he played guitar
with local heroes Frankie Ford and Lloyd
Price. After taking a gunshot to his finger,
he picked up the bass before settling on
piano. He also struggled with a heroin
addiction, chronicled in excruciating
detail in his 1994 memoir, Under a
Hoodoo Moon.

In the early 1960s, Rebennack moved
to Los Angeles and worked as a session
musician for Phil Spector, Sonny &

Cher and Frank Zappa. During studio
downtime, he gathered Louisiana
expats to record musicinspired by the
mysterious traditions of New Orleans.
Rebennack assumed the character of
“Dr. John, the Night Tripper,” taking the
name from an infamous 19th century
medicine man. His 1968 debut under
the Dr. John moniker was titled Gris-
Gris, and while Atlantic founder Ahmet
Ertegun’s initial reaction to the record
was to ask, “How can we market this
boogaloo crap?”’ the album became an

Dr.Johnin
New Orleans
in 2000.

underground radio favorite. The closing
track, "l Walk on Guilded Splinters,”
was covered by artists from The Allman
Brothers to Paul Weller.

In the "70s, Rebennack brought his
distinctive regional style to a broader
audience. On Gumbo, he introduced
New Orleans standards like “Iko |ko" to
rock fans. His 1974 Desitively Bonnaroo
album, full of slithery funk, later gave the
Tennessee festival its name.

Along the way, he joined The Rolling
Stones for Exile on Main Street, took a
star turn playing his hit “Such a Night”
at The Band's farewell concert, The
Last Waltz, and became pop music’s
go-to guy to bring projects a certain
gumbo flavor. He sang Randy Newman's
“Down in New Orleans” in the 2009
Disney film The Princess and the Frog,
wrote and sang the ad jingle for the
chicken chain Popeyes and even served
as the inspiration for the frontman of
The Muppets' rock band, Dr. Teeth & The
Electric Mayhem.

Eventually, Rebennack found his way
back to the music of New Orleans, and
his final studio album released during
his lifetime was 2014's Ske-Dat-De-
Dat, a tribute to Louis Armstrong. “It's
part of me, it's part of whatever I'm
about,” he once said about the city’s
music. “The importance of it is beyond
anything | do.” —ALANLIGHT
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DJ’'ing In The Cloud

As download revenue keeps sliding, streaming is coming to
the DJ booth through services from SoundCloud and Beatport

BY HARLEY BROWN

n 2012, deadmaub almost
single-handedly burst the EDM
bubble when he said that all DJs
doinconcertis “press play” on
aniTunes playlist. On June 3, seven
years later, Apple announced that
it was dismantling iTunes, thereby
marginalizing its download store and
signaling that DJs may soon need to
prepare for a post-download world
where, presumably, some will have to
press play on services like
SoundCloud and Beatport
— at least, that is, if the
Wi-Fi works.

Most music fans take for
granted the reliable internet
connection necessary to
access millions of songs on streaming
services. But professional DJscan't
risk a service hiccup in aclub.“Dls
kind of live in a bubble,” says Dirtybird
label manager Deron Delgado. “For
the consumer side of it, streaming
makes a lot of sense.” DJs, though,

$1.04B

Download salesrevenue
for2018,a26% year-
over-yeardecline,
according tothe RIAA.

— which briefly launched its own
streaming initiative before shutting
itdown in 2016 following the
bankruptcy of its former owner, SFX
— also announced a subscription
service, Beatport LINK, that lets
subscribers temporarily store a
number of downloaded tracks for
offline streaming in adigital “locker.”
Unlike Spotify and Apple Music, users
can access tracks saved for offline
listening through third-
party software.

“We're definitely on the
brink of the next evolution
in DJing,” says Beatport
CEO Robb McDaniels.
“The pros out there [in
the DJ community] that are doing it
as aliving can't deal with buffering or
internet service interruption” — which
is more of arisk for DJs than most
consumers since the former generally
use uncompressed music that needs
far more bandwidth than MP3s.

younger. The Berlin-based company
partnered with DJ performance
software developers like Pioneer DJ,
Native Instruments and Serato

to give subscribers access to its
200 million tracks while in the DJ
booth (though it's still online-only).
“Our missionis to try and provide
the global DJ community with the
best set of tools and resources to
help them grow their careers,” says
Jack Bridges, SoundCloud senior
manager, label relations. "And DJ
software integrations are really a
means to do that.”

As download revenue declines,
on-demand streaming models like
SoundCloud's are also more appealing
for up-and-coming DJs who might not

Report, digital download sales fell
26% year over year to $1.04 billion,
with track downloads leading the way
(even as prices remained stable at
$1.23in 2017 and 2018). “It’s hard to
say whether these smaller DJs will pay
$1.99 for a Beatport download, which
isonly 10 tracks for $20, when for $20
amonth they can have access to a full
catalog,” says Delgado.

For the vast majority of DJs — those
who play local clubs rather than large
venues — subscriptions are just more
economically feasible than buying
tracks.”I'm definitely spending $100 a
month just on MP3s from Beatport, so
if asubscription is half of that a month,
| feel like | could play more songs and
take more risks,” says Evan Weiner,

“have to own the music so they can
have files on their hard drive orin [DJ
software] Rekordbox.”

In May, online retailer Beatport

Earlier this year, SoundCloud also
embraced streaming to meet the
needs of its estimated 53 million
active monthly users, who skew

have Calvin Harris’ revenue numbers
to buy as many songs as they might
want to play. According to the RIAA’s
2018 Year-End Industry Revenue

a DJ who also works as marketing
director of Brooklyn venue Elsewhere.
“As a DJ and aconsumer, I'm not angry
about the future of streaming.” ©

New York Music Goes High Tech

This year’s New York Music Month conference highlighted the city’s
bustling music and technology scene — the largest in the world

BY TATIANA CIRISANO

"Who needs Silicon Valley when you have Silicon
Alley?” asked Shira Gans, senior executive
director of policy and programs at Mayor Bill de
Blasio’s Office of Media and Entertainment, to
kick off the third annual New York Music Month
conference on June 4.

More music-related digital services companies
have gotten their start in New York than in any other
city in the world, according to a 2017 report from
the mayor’s office, inspiring the theme of this
year’s conference: Innovation at the Intersection
of Music + Tech.

The one-day event — presented by the mayor’s
office, NY Is Music and the Music Business at NYU
Steinhardt program — drew speakers from local
companies like Downtown Music Publishing, Splice and

Audiomack. “There’s a groundedness to New Yorkers
that have to tough it out in this environment,
that for the music business is particularly well
suited,” said Matt Pincus, former CEO of SONGS Music
Publishing. Spotify and Tidal have U.S. headquarters
in New York, Google announced plans in December to
spend $1 billion to expand its campus in the city, and
the new digital distributor UnitedMasters was born in
Brooklyn. New York’s music ecosystem overall supports
60,000 jobs, $5 billion in wages and $21 billion in
economic output, according to the mayor’s office.
Downtown founder/CEO Justin Kalifowitz, who co-
founded NY Is Music in 2014, said the city’s growing
tech economy reflects the music industry’s acceptance
of streaming after years of uncertainty. “"We have a
generation of music executives who never knew a world

On June4,
del Castillo
announced
$500,000in grants
forfemale artists.

”

without music on the internet,” said Kalifowitz.
“For them, technology is not a friend or a foe.
It's there to utilize.”

The mayor’s office is also increasing support
for homegrown artists. At the event, new media
and entertainment commissioner Anne del Castillo
announced $500,000 in grants for local female
musicians to be distributed in March 2020, calling it
"an important step to increase representation across
the media and entertainment sectors.”
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N JUNE 5, OLE MEDIA
Management, a music
publishing company owned by
the Ontario Teachers’ Pension
Plan, ceased to exist — sort of. The 15-year-
old firm changed its name to Anthem
Entertainment as part of a rebranding that
reflects its evolution into a music company
with several distinct departments, as well
as the vision of CEO Helen Murphy, a
veteran music executive who took the helm
last November. “Our roots are in music
publishing,” she says. But at this point,
publishing accounts for only about half
of Anthem’s business — which also now
includes recordings, music production
services and audiovisual royalties
collection.

Murphy wants the rebranding to put
more focus on these businesses and give
the company a name that’s more dynamic

FROM THE DESK OF

CEO, ANTHEM ENTERTAINMENT

Helen Murphy

The indie publishing CEO on the company’s rebrand

BY ROBERT LEVINE
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(and, incidentally, easier on copy editors).
The name comes from the original Anthem
Entertainment Group, the Canadian
record label founded by Rush manager
Ray Danniels, which ole acquired in 2015.
“It’s a joyous name,” she says, speaking by
phone from the company’s headquarters
in Toronto, where Murphy, who grew up
in Canada but spent most of her adult life
in New York, now keeps an apartment.
“Everybody knows what an anthem is.”
The name change also signals a new
direction for The Company Formerly
Known as ole, which was one of the
first publishing companies funded by
an institutional investor — in its case,
the Pension Plan. Ole initially grew
mainly through acquisitions — it now has
publishing rights to about 50,000 songs by
over 400 songwriters — and several years
ago was said to be looking to sell itself.

-——

A sale never happened, and in May 2018
former CEO Robert Ott sold his stake in
the business to the Pension Plan, which
now owns the enterprise. Going forward,
Murphy’s plan involves organic growth.

Murphy rose through the executive ranks
at PolyGram Records to become CFO,
then left when the company was sold to
Universal Music Group and became CFO
at Martha Stewart Living Omnimedia
— “Irecognized that food could be
media,” she says — and then at Warner
Music Group, which she left in 2004 after
completing a major refinancing. For the
next 14 years she consulted on acquisitions
and restructurings for music giants like
Ticketmaster and Sony/ATV Music
Publishing, and advised marquee artists
on business strategy, doing the same for
several leading chefs.

This sounds like a pretty nice life: Why

"Since lwas CFO of
PolyGram and CFO of
Warner, there hasn't
beenafemale CFOofa
major recorded-music
company,” says Murphy,
photographed June 4

at Anthemin Toronto.
“lfeel aresponsibility

to helpadvance female
representationin senior
managementwithin my
company, because that'’s
whatlcancontrol.”
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HAIR AND MAKEUP BY ALANNA CHELMICK

take a job in another country in a business
that’s only becoming more competitive? “I
feel like government regulation is going to
swing back more in favor of creators,” says
Murphy, “and I feel like the pendulum is
swinging back to independents.”

Now that you're changing the name, |
have to ask how it was pronounced:
“olé” like the Spanish expression, or
“ole” as in Grand Ole Opry?

Well, now it’s gone — no more olé. We went
from ole to nole.

You got the rights to the new name
when ole acquired Anthem, along with
the Rush masters. Did you get Rush’s
permission to use the name in some
kind of secret ceremony?

We own Anthem Entertainment, but the
first thing I did — before I said anything

to anybody — was to ask the permission

of Ray Danniels. And he came back about
three weeks later and gave me his blessing.
Rush gave me their blessing, too, but no
candles or ceremonies.

Most people thought of ole as a
publisher, but you're rebranding the
company to clarify the four divisions.
We grew primarily through acquisitions,
starting with the company’s founding in
2004. Our first major expansion was into
recordings, with the acquisition of Anthem
[in 2015]. We also have music production
companies — Jingle Punks, § Alarm Music
and Cavendish Music — and then [in
2016] we acquired Compact, which is an
audiovisual secondary-rights business.

On behalf of non-lawyers: What

is an audiovisual secondary-rights
business?

When I first got here, I had no clue

what it meant. It’s essentially collecting
neighboring rights for film and television
— for the [music| recordings. When a
movie or show is licensed overseas and in

different ways, a lot of times there’s missing

information, so money isn’t collected.
What our service does i1s make sure
everything is matched. We're the second-
largest collector of audiovisual secondary
rights in the world, after the Motion Picture
Association of America, which collects for
the major studios.

How do these divisions work together?

In production music, we have three
companies with distinct personalities:
Jingle Punks are innovative and cheeky;
5 Alarm has been serving film and
television for the past 30 years; and
Cavendish is trendy, with a very British

kind of sensibility. So companies can go
to different shops within Anthem. That’s
a strength as the industry consolidates.
And with Compact, I'm collecting money
for rights holders that they otherwise
might not have found, so I'm a welcome
call —and I offer other services as both an
independent publisher and the owner of
these music production companies.

“I’'m not owned by
one of these private
equity entities that
want to grow fast by
gobbling things up.”

A couple of years ago there was talk
of a sale. Is that still the plan?

The Pension Plan has had an incredibly
successful run — they’ve owned the

asset for 15 years, and it has grown

into a powerhouse. So they looked at

a sale but then decided to discontinue
that process. No one knows where the
broader business is going, but we have
more secure ownership than almost any
other independent, because a pension
fund that’s receiving stable earnings

and dividends doesn’t have to sell. Is it
possible we could be sold in 10 years? Of
course. But they brought me in to grow the
company, and if I'm smart about strategic

acquisitions — meaning I don’t participate
in some of the stupidity that’s going on

— I'm probably going to be the one that
acquires versus being sold.

When you talk about “the stupidity
that’s going on,” you're implying that
people are overpaying for publishing
catalogs, right?

I'm not calling people stupid. But there’s
a certain price where deals make no
economic sense. When you're looking

at deals that are north of 20 times net
publisher’s share, it’s very difficult to earn
an adequate return.

You have a background in corporate
finance. Do you think outside
investment is driving up publishing
valuations?

Over the last 10 years, banks have become

educated about music publishing and
broadened their investment in it. That
has brought a huge amount of capital
into the business, and readily available
low-cost debt has driven multiples [of
net publisher’s share] to historic highs.
When the cost of debt gets higher and
the propensity to lend goes down, this
will contract. So if I look at the relative
value of an acquisition versus organic
growth right now, organic growth is more
profitable. But I'm not owned by one of
these private equity entities that want
to grow fast by gobbling things up. And
theyre not actual publishers — they’re
really custodians of assets. @

1 Vinylrecords by
Vanillalceand José
Feliciano, both subjects
ofdocumentaries
being co-produced by
Anthem. 2 A photo of
Billy Ray Cyrus “from
when ‘Achy Breaky
Heart’took the world by
storm,” says Murphy.
3“lcommissioned this
painting of Lionel Richie,
who loves everything

in threes, including
hitsongs,” she says.

4 A commemorative
Grammyforhelping
Time Warner sell
Warner Music Group.
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BRIT Trust Turns 30

The music-based charity celebrates three decades and more than
$30 million distributed to worthy causes like The BRIT School

BY RICHARD SMIRKE

HEN P!NK CLOSED THE BRIT
Awards in February with a
dazzling spectacle of pyrotechnics
and vocal gymnastics, she didn’t
just bring the curtain down on the biggest

U.K. music awards show. She also helped seal
another successful night’s fundraising for the
event’s official charity, The BRIT Trust, which
this year celebrates its 30th anniversary.

Since its founding in 1989, the trust — which
also receives funding from the BRIT Awards’
sister event, The Classic BRITs, and the annual
Music Industry Trusts Awards — has distributed
26.5 million pounds ($33.6 million) to a slew of
organizations, most notably The BRIT School,
the United Kingdom'’s only free performing-arts
and technology school, which counts Adele,
Amy Winehouse, Jessie J,Leona Lewis
and actor Tom Holland among its former
pupils. Collectively, students have sold over
160 million albums worldwide, according to the
organization, and have won 12 BRIT Awards, 19
Grammys and two Academy Awards.

“If you look at other U.K. arts schools, we’ve
probably had more success than all the rest of
them put together,” says BRIT Trust chairman
John Craig, who has been involved in the
charity since its inception and helped set up
The BRIT School, which opened in 1991 in
London. Beatles producer George Martin
and Virgin Records founder Richard Branson
were among its early backers, and the school
runs an apprenticeship program for students at
music companies and independent labels.

Although the school receives the majority
of its funding from the British government,
the almost 15 million pounds ($19 million)
donated by the trust to date “adds all the bells
and whistles,” says Craig. He cites the school’s
state-of-the-art facilities and close links to
the music business as being key to its success.
“The mission statement of the trust is music,
education and youth. The kidslearn as much in
the corridors as they do in the classroom.”

The number of students has grown to over
1,350, from all social backgrounds, but its
success does not mean it’s immune to financial
pressures. During the past five years, 20% of its
teaching staff has been let go due to government
cuts, and the school is increasingly reliant on its
own fundraising efforts.

“It’s appalling that something as successful as
The BRIT School has to walk around with its cap
out, trying to raise money,” says Craig. “If the
trust didn’t exist, the school wouldn’t exist in
the form it is now.”

Other charities that have received support
from the trust include Save the Children and
Music Support; its second-biggest beneficiary
is U.K. music-therapy charity Nordoff Robbins,
which each year helps 10,000 people with
life-limiting illnesses, physical disabilities or
emotional challenges.

“Having their long-term support is so
important to us,” says Nordoff Robbins CEO
Julie Whelan. “We’re able to use the power of
music day in, day out to make a difference in the
lives of people who absolutely need it.” @

BRIT School
students Henry
Brewer and Angel
Adley of the

band F4ACADE
rehearsed for
Apple Store gigs
in February.

BushwickBillll
in Chicagoin
1992.

NOTEDMay 30 - June 11

New Deals

Capitol Records and
Universal Music Latin
signhed Venezuelan
singer Carmen
Deleon.

Demilovato signed
with WME.

Jamaican artist
Koffee signed with
Creative Artists
Agency in North and
South America.

Rosalia inked
aworldwide
co-publishing deal
with Universal Music
Publishing Group.

APA signed Mark
McGrath and Sugar
Ray, as well as
Ceelo Green.

Reservoir signed

A Boogie Wit
DaHoodietoa
worldwide publishing
deal.

Executive Turntable
J.R. McKee was
named head of digital
sales and revenue at
Alamo Records.

AgentKevin French
exited Paradigm for
CAA.

Atlantic Records
named David
Saslow executive vp

international artist
relations and A&R.

Warner Music Group
chief digital officer
Ole Obermann
announced his exit.

SoundCloud
appointed Gilles
BianRosa as chief
product officer.

ASCAP Nashville
vp Michael Martin
announced his
departure.

Media Alert

CAA hosted

its 27th annual
charity barbecue in
Nashville.

Nicky Jam was
named songwriter
of the year atthe
SESAC Latina
Awards in Beverly
Hills; Sony/ATV was
named publisher of
the year.

Obits

Brian Doherty, who
co-founded rock
band Big Wreck, died
atbl.

Geto Boys rapper
Bushwick Bill died of
cancer at 52.

Read more about their
lives and impact at
billboard.biz.
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The fastest growing independent distribution company in the world.
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Brandi Carlile (left)
performed with Morris at
Nissan Stadium during
the 2018 CMA Fest.
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NASHVIL2E, JUNE 6-9

NOT ]?VEN A STEADYRAINFALL COULD DAMPEN o
the spirits of the nearly 100,000 country music fans
who attended CMA Fest 2019, which serves as a fan
appreciation week for the genre with countless meet-
and-greet opportunities, fan club parties, concerts and
giveaways. Headliners Luke Bryan, Tim McGraw, Carrie
: Underwood and Florida Georgia Line performed at
Nissan Stadium, while numerous collaborations took place
across the 10 other stages: Joan Jett and Underwood
delivered a medley of Jett’s “Crimson and Clover” and
“I Love Rock 'N Roll,” Lil Nas X performed his 10-week
Billboard Hot 100 No. 1 “Old Town Road” with Billy Ray
Cyrlis'and Keith Urban, and Kelsea Ballerini sang “This
Feeling” with The Chainsmokers. Now in its 48th year,
CMA Fest boasts over 300 acts. The CMA Foundation
earmarks a portion of all ticket sales for funding music
education programs. “There’s no week like this in any other
« genre,” said Maren Morris during her June 9 stadium
performance. Brothers Osborne’sJohn Osborne later
" echoed her sentiment: “You can see the health of the genre
K 'Jy'the health of this festival.” —ANNIE REUTER

-

1Jimmie Allen posedfor selfies with fans at the Chevy
Riverfront Stage onJune 6. 2Dan + Shay on June 7. Over
the weekend, manager Scooter Braun posted photos on
Instagram with the pair, which is signed to his SB Projects.
3Thomas Rhett, whose Center Point Road debuts atNo. 1
ontheBillboard 200 this issue,on June 6. 4 Jett (left)
onstage with Underwood on June 7.5 Mason Ramsey
dropped by Spotify House at Ole Redon June 9. 6 Tanya
Tucker,who in August will release her first new album
in17 years, onJune 6. 7 From left: Spotify head of artist
and label marketing, Nashville Brittany Schaffer, global
head of country music John Marks and head of global
communications and public relations Dustee Jenkins at
Spotify House onJune 6. 8 McGrawon June 8.

LilNas X (center) with Ca
of Midiand, who po meron Duddy (left) and Mark Wystrach

tedagr. \
caption “Lil Mid Tow group photoon Instagram with the

n“and the hashtag . 1 e e o e )
g “#hors " MORRIS: JOHN RUSSELL/CMA. 1, 8: HUNTER BERRY/CMA. 2, 4, 6: IMAGESPACE/SHUTTERSTOCK.
esintheback. 3 JOHN RUSSELL/CMA. 5, 7, POLAROID: BRETT CARLSEN/GETTY IMAGES. | ) JUNE 15, 2019 | WWW.BILLBOARD.COM 25



7 DAYS onthe SCENE
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Country Power 7%
Players

NASHVILLE, JUNE 4

o=

AT THE THIRD ANNUAL COUNTRY POWER PLAYERS
event, Billboard cover star Luke Combs received his
three 2019 Billboard Music Awards — for top country
album, top country male artist and top country artist
—and Cindy Mabe, president of Universal Music
Group Nashville, accepted her Executive of the Year
honor after an introduction from her g-year-old
daughter, Lexi McCormick. Said Mabe: “As
women, our culture tells us we aren’t good enough
and we too easily accept that. Don’t let the negative
words and thoughts, the self-defeat, the lack of
women’s voices and expression hold you back.”
UMG Nashville’s Keith Urban, newcomer

Caylee Hammack and Little Big Town,

who performed the poignant new song

“The Daughters,” were in attendance

to support their label boss. Big Machine

Records’ Lauren Jenkins, who on June 3

played CMT and Billboard’s showcase

for women in country music, best

summarized the evening’s tone: “It’s a

new era for country music being able to UMG Nashville's Mabe (right) with label artist

. Urban, who i ; 5
lift other women up.” —ANNIE REUTER at‘iﬁ:‘g;ﬁ gw:rr;iws'rgle'5 We Were,”
onJune 5.

1 From left: Jimi Westbrook, Kimberly Schlapman, Karen Fairchild and Phillip Sweet of Little Big
Town. 2 Artist Blanco Brown walked the carpet. 3From left: Ashley Monroe, manager Marion Kraft
and Miranda Lambert. 4 Combs with one of his awards onstage. 5 Billboard-Hollywood Reporter
Media Group president Deanna Brown with Billboard industry editorial director Rob Levine.

6 From left: Big Machine Records CEO Scott Borchetta, SiriusXM senior director of programming
JR Schumannand Triple 8 partner George Couri.

CMT Next Women Of Country

NASHVILLE, JUNE 3

1Lauren Jenkins kicked off thesecond
Billboard Live featuring CMT Next
Women of Country Showcase at Analog
at the Hutton Hotel. 2Ruby Stewart (left}
and Alyssa Bonagura of The Sisterhood
Band covered Ariana Grande’s “Thank U,
Next.” 3Caylee Hammack. 4Ingrid
Andress performed hersong “Both,”
which was inspired by dating apps.

, CMT: TERRY WYATT/GETTY IMAGES FOR BILLBOARD.

COUNTRY POWER PLAYERS: 1, 4, 5, 6, POLAROID: JOHN SHEARER/GETTY IMAGES FOR BILLBOARD. 2,




People thought we were crazy for starting a record label...

Congratulations to our

BILLBOARD

INDIE POWER PLAYER

JOHN PRINE

2019 SONGWRITER HALL OF FAME INDUCTEE
FOUR-TIME A2IM AWARDS NOMINEE

> RECORDS

”~
A

A visionary trailblazer & leader of indeﬁgﬁéféﬁt.music since 1981. Here’s to another 40 years.



7 DAYS on the SCENE

LA Pride Week ;

WEST HOLLYWOOD, CALIF., MAY 31-JUNE 9

CANNES, JUNE 4-7

1Peppermint performed during LA Pride 2019 on June 9. 2RuPaul’s

Drag Race alum Miss Vanjie whipped her wig to Donna Summer’s ‘/
“LastDance.” 3Paula Abdul opened LA Pride weekend, which this year .
celebrated the theme #JustUnite, with a free outdoor concertonJune7. -~

4LisaOrigliasso (left) with sister and bandmate Jessica Origliasso of
The Veronicas during LA Pride 2019 on June 9.

Midem Conference

1From left: Billboard editorial director
Hannah Karp, Epic Records chairman/
CEO and 2019 Hall of Fame Award
recipient Sylvia Rhone and Midem
director Alexandre Deniot at the Hall

of Fame award ceremony during the
Midem conference on June 6. 2Lisa
Kasha at the panel “Cutting Through
the Noise: How to Marketand Break
Artists on Twitter” on June 5. 3Keynote
speaker Marsha Vlasic, president

of Artist Group International,and
moderator Ray Waddell on June 6.

4 Moderator Emmanuel Legrand (left)
and Deborah Mannis-Gardnerduring
the panel “Queen of Sample Clearance:
A Talk With Deborah Mannis-Gardner”
onJune 5.5 Q&A co-founder/CEO Troy
Carterat his keynote panelonJune4.

6 Entertainment attorney DinaLaPoltat
the Hall of Fame ceremony. During her
Billboard Q& A withKarp, LaPolt said: “I
own my own business. Am linvited to
the golf course? No. Do | care? No.”

28 BILLBOARD | JUNE 15, 2019
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Over a decade after releasing their second album,
The Raconteurs have returned — when rock'n’roll needs them most

BY LYNDSEY HAVENS
PHOTOGRAPHED BY CHRIS FLOYD

- ]
THE PULSE

OF MUSIC
RIGHT NOW

The Raconteurs, from
left: Patrick Keeler,
Brendan Benson, Jack
Lawrence andJack

| White photographed
May 24 at Shoreditch
StudiosinLondon.

ON-SITE PRODUCER: DEBI BERRY

JUNE 15, 2019 | WWW.BILLBOARD.COM 31




the beat

Nearly 15 years ago, Jack White
dropped by Brendan Benson’s
Detroit home for a cup of coffee. He
walked out with a hit on his hands.

At the time, Benson was working
on a song that didn’t yet have lyrics
and asked White to write something.
The spontaneous collaboration
resulted in “Steady, As She Goes”
and prompted the pair to keep
working together. Before they knew
it, they had a whole album.

With the addition of bassist Jack
Lawrence and drummer Patrick
Keeler, The Raconteurs were born.
“If Thad my pick of everybody I knew,
these are the three guys I wanted to
start a band with,” says White while
calling from a London hotel. “We all
came from nothing — everyone was
just passionate.”

“Steady, As She Goes,” which The
Raconteurs included on their 2006
debut, Broken Boy Soldiers, hit No. 1
on Billboard’s Alternative Songs chart
and was nominated for best rock
performance by a duo or group with
vocal at the 2007 Grammy Awards.
The album was Grammy-nominated
for best rock album the
same year, and entered
the Billboard 200’s top 10.
The 2008 LP Consolers of
the Lonely received similar
acclaim. But instead of
entering an endless cycle
of releasing new music and
touring, The Raconteurs
went on hiatus. In 2009,
White and Lawrence formed
The Dead Weather with
Dean Fertita and Alison
Mosshart. And in 2012,
White started his solo career.

Before The Raconteurs could plan
the June 21 release of Help Us Stranger,
their first album in 11 years, White had
to once again find his place within a
band after five-plus years touring on
his own, even as that group was often
described in headlines as his— or,
even worse, his side project. “There
are these boxes that people mentally
put things in,” says White. “It’s a
strange concept. If Thad called my
solo albums The White Stripes, it
would have angered some people,
but it would have sold out arenas
because that’s good enough for
some, [while] for others it would be
a total lie.” But with The Raconteurs,
“I'm only 25% of the band. We're all
doing something together, and that
feels really good.”

The new material seamlessly picks

up where the band left off, though
with a more polished and urgent
sound, best heard on opening track
“Bored and Razed” and “Don’t
Bother Me” as Benson and White
swap lead vocals and push each
other’s electrifying guitar runs to
the limit. The album is the first new
Raconteurs material to be released on
Third Man Records, the Nashville
indie White formed in 2009. In May,
Third Man signed a distribution deal
with The Orchard. “Enough time
has passed, and the label has grown
big enough where it makes sense,”
says White, explaining why the band
chose not to partner with a major.
(He released his third solo album,
the experimental Boarding House
Reach, 1n 2018 in conjunction with
Columbia Records.) White points
to the recent success of Third Man’s
Margo Price. “There’s no major-
label partner for her,” he says. “Why
wouldn'’t it work for us?”

Still, the album is arriving when
the appetite for rock music is wildly
different from when the band started
in the early 2000s. “We do recognize

Benson (left)and Whiteat the 2006 Virgin Music Festival.

that rock’n’roll is out of favor at the
moment,” says Benson, who believes
that hip-hop 1s the most exciting
genre right now. “But it was more

of a reason to make a rock’n’roll
record — it had to be done. It’s not
like we would change everything up
and make some sort of twenty one
pilots record.”

Says White: “It falls back to the idea
of, ‘What’s the thing I don’t see on the
record shelf that I want to? The thing I
want to buy, the thing I want to listen
to?’ That’s the record we made — the
thing we’re not hearing.”

Making a whole album was never
an explicit goal. Neither Benson nor
White can really remember how
the band got back together —the
pair recently joked about making up
a different story every time — but

one thing they can agree on is that

a couple of years ago, White had
Benson come over to play him a

new song in his car. White was in

the midst of recording Boarding
House Reach and felt one song, a
glitzier piano-rock track, didn’t fit. It
sounded too much like a Raconteurs
song. “Just the mention of it — The
Raconteurs —jolted me a bit,” says
Benson. (That song, “Shine the
Light on Me,” appears on Help Us
Stranger.) “And then a couple years
passed.” But when Keeler came to
Nashville last year, his visit prompted
an informal jam session that led

to laying down more tracks and a
renewed excitement about the band.

“It had been a minute, so we tried
to take baby steps,” says White.

“The first step for any act in that
position would be to have some kind
of meeting with a manager and plan
out your whole year, like, ‘Hey, we're
going to make an album and tour

and start booking festival dates,” and
you haven'’t even recorded a song

yet. You could very easily fall into
those traps in the music business if
you’re not careful. Sowe
just got together a couple
times and said, ‘Let’s see
what happens.”” They
considered releasing a
7-inch or a live record taped
at Third Man’s Blue Room
venue, “but the songs came
out really fast,” says White,
“and that was a great sign.”

In April, The Raconteurs
debuted a handful of
those new songs at Third
Man Records’ daylong
10th-anniversary event in
Nashville’s Pie Town. “It was a little
rough,” says Benson, remembering
their return to the stage — which
was also his first time performing
sober with the band. “But it felt
good. It was just one of those
moments where afterward, we were
all very exhilarated and stoked about
the future.”

They followed it with the band’s
first-ever tour of New Zealand and
Australia. (In the latter country, they
tour as The Saboteurs because
there’s a Queensland band called
The Raconteurs.) On July 12, they’ll
kick off the North American leg
with a hometown Detroit show.
“We don'’t sit around and discuss
a plan,” says Benson. “We just roll
with it.” Live, they don’t even use
a set list, tossing in an occasional
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From left: Keeler,
Benson, Whiteand
Lawrence.

cover of anything from “A House Is
Not a Hotel” by Love to “Send Me a
Postcard” by Shocking Blue.

It’s how they’ve always operated,
largely out of necessity. In the early
2000s, White says the general
consensus among Detroit-area
creatives was that one might be able
to play a few shows, then spend the
rest of his or her life back at their
9-7 day job. “We didn’t really have
high hopes,” he says. And now? They
still don’t. “There’s nothing we’re
trying to achieve,” says White. Adds
Benson: “We just do what we do —
for better or for worse.” @
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PEN TO PAPER

White and Benson on the importance of writing without ego —
and how songwriters are like security guards

Jack White says that he and
Brendan Benson, who began
writing together in 2004, mix
things up to avoid patterns
that could stifle their creativity.
“It has been very fruitful that
way, where some things are
50/50 and some are 90/10,

and we just keep hacking away at

it,” he says. “The good thing about

it —why | think we're still writing
together —is it never got to a point
of being shallow or competitive

or selfish.” White compares a
“songwriter” (he uses air quotes
around the word) to a security guard:

“You are not in control of the song
very much. You're just helping move
it along” — an understanding he and
Benson share. Similarly, Benson
believes he and White write so easily
together because of their mutual
admiration. “I'm a huge fan of his,”
says Benson, “soit’s easy for me to
let go of things or lob the ball onto
his side of the court because | know
something great will happen.” But
for White, the best thing of all is that

they wrote and produced Help Us
Stranger without any collaborators
— a contrast to how many of today's
pop artists land a hit. “They have

17 songwriters on their album

and nine producers, and everyone

is exhausted trying to make this
humongous success,” says White.
“That scares the hell out of me." —L.H.

For more on the state of songwriting
today, see page 46.
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INDEMAND

Hannah Lux Davis
DIRECTOR

POP'S NEXT GENERATION IS
TURNING TO THISDIRECTORFOR
ATTENTION-GRABBING (AND
RECORD-BREAKING] CLIPS

g -8

CIARA
“THINKIN BOUT YOU”

Davis reunited with Ciara, whom
she first worked with on 20183's
“I'm Out,” to create a Risky
Business-inspired dance number
choreographed by prolific dancer
Brian Friedman. Shotinside a Los
Angeles mansion meant to evoke a
luxury hotel suite, the video follows
Ciara as she gets ready for adate.
To keep the romantic storyline
authentic, the clip was shot with
Ciara's husband, Russell Wilson, in
mind. “She’'s still so giddy in love,
and that really comes through” in
the video, says Dauvis.

From left: Jennifer
Coolidge, Davis and
Grandeon the set of
the “Thank U, Next”
music video.

HANNAH LUX DAVIS WILL NEVER FORGET WATCHING THE PREMIERE

(7]

of Britney Spears

Toxic” musicvideo in her senior year of high school. “It

was exciting to see an artist transform into different characters. It felt like a
spectacle,” she says. She left her native Seattle that summer to pursue video
directing in Los Angeles, where she worked on sets as a makeup artist until
landing her first big pitch: a water-flooded bedroom scene forLil Wayne's
“Love Me" with Drake and Future in 2013. These days, the 33-year-old is
executing splashy clips for pop’s top tier, including Miley Cyrus, Demi Lovato
and frequent collaborator Ariana Grande, whose video for 7 Rings” made
the biggest YouTube debut of 2019. Davis is also branching out into film, with
anew docu-series on U.S. women's soccer team superstar Alex Morgan. For

Davis, it's all about “What haven't we done yet?”

—TATIANA CIRISANO

HALSEY
“NIGHTMARE”

In the grungy visual for her rallying
anthem, Halsey wanted scenes to
hit on specific lyrics. In one clip,
awoman pulls a measuring tape
around her stomach as Halsey
sings, "l wished | could cut some
parts off with some scissors.” "It
was about making sure people

understood what the song meant,”

says Davis. “That's why the video
jumps around the way that it
does — it's showing the different
sides of awoman.” Plus, Debbie
Harry, Cara Delevingne and Suki
Waterhouse all make cameos.

KACEY MUSGRAVES
“RAINBOW”

After discussing the Golden
Hour track’s hopeful message
with Musgraves, Davis landed

on aliteral approach. In the
video, rainbows arch over various
struggling characters, including
asingle mother and a lonely
older woman. “The song was

so gentle, and | knew | wanted
the visual to be,” says Dauvis.

“It feltlike a painting.” The

video marks the pair's second
collaboration: Davis also directed
the 1970s-themed clip for
Musgraves' “High Horse” in 2018.
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UP NEXT

RAVEENA

FROM| Stamford, Conn.
AGE 25
LABEL Moonstone
FINDING HER VOICE Born in
Massachusetts to Indian
immigrants, Raveena grew up
listening to Ella Fitzgerald,
Billie Holiday and Sade — and
used music to reclaim a voice she
felt was marginalized. The R&B
singer moved to New York from
Stamford in 2015 and met producer
Everett Orr, who quickly became
her primary collaborator, and
later, her romantic partner,
too. She has since toured with
Charlotte Day Wilson and played
Tyler, the Creator’s Camp Flog
Gnaw Carnival.
BOSSLADY Raveena has written
all her own songs, recorded
them with Orr at her Queens home
studio and directed all her music
videos. Everything to date has
been released independently
through her own label, Moonstone.
“I’ve always wanted to present
everything exactly how I see it
in my head,” she says. “There’s
more power in it. You can own
your masters and you can take a
greater percentage of everything
you’'re putting in — you put in so
much as an artist.”
DREAMTEAM Last summer, the
singer-songwriter hired leading
DIY management team Christian
and Kelly Clancy, the couple
known for working with Tyler,
the Creator, Solange, Frank
Ocean and the late Mac Miller.
Says Raveena: “They’'re all
about pushing forward-thinking
artists who are trying to
do something different and
completely their own, and
[allowing artists to] create a
universe around them.”
SEEING CLEARLY In May, Raveena
dropped her debut full-length,
Lucid, a poignant introduction
to her warm and meditative
perspective, teaming with Empire
for distribution. The first
half confronts past traumas of
an abusive relationship, while
later songs, like the luminous
"Floating” and “Still Dreaming”
— about falling for the right
person — are full of self-love
and assurance. "I want people to
feel their stories of pain and
healing and joy come through,”
she says. “To pass on that love
through my music — that’s the
main thing.”

—BRAUDIE BLAIS-BILLIE
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. RAVEENA: ANDREW GAL/NURPHOTO/GETTY IMAGES.

RECORDING

DAVIS: ALFREDO FLORES. CIARA: COURTESY OF WARNER RECORDS. HALSEY: COURTESY OF CAPITOL RECORDS. MUSGRAVES: COURTESY OF UMG
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Fromleft:
Casablancas
onstage with
The Voidz;

Hadizadeh.

Julian Casablancas says he has never been interested in the business side of his career — “it’s more of anecessity.”

LABEL LOOK

When he launched Cult Records 10 years ago, it was to combat the major-label machine and fully express his

creative vision. In 2016, he hired Nasa Hadizadeh — the two met when she was interviewing Casablancas’ band

CULT
RECORDS

BACKSTORY

Six months after The Strokes signed to RCA in 2001, label
president Jack Rovner left. “That was the beginning of the
internal struggle with labels,” says Casablancas. By 2009, the
band was three albums into its five-album contract with RCA;
meanwhile, Casablancas was gearing up to release his solo
debut, Phrazes for the Young — and wanted to doiton hisown
terms. He says that as an artist, you are expected to work on
lyrics, songs, guitar solos and videos, “and that’s where | want
to stop. But if it’s delivered by people who are marketing shit
that’s totally different from what you're doing, it taints the whole
expression. Cult was a way to avoid those struggles.”

THE ARTISTS

In September 2014, three months after Cult signed a label-
services agreement with Kobalt, Casablancas’ Voidz dropped
their debut album, Tyranny.In 2016, The Strokes, which
completed their five-album contract with RCA in 2013, put out

the band’s first Cult release, the Future Present Past EP. Cult’s
roster also includes Australian-born one-man act Promiseland
and Brooklyn punk rock four-piece Surfbort. Casablancas says
that at one point, he was in negotiations to release a Phoenix
record and sign HAIM, but both fell through. “If we did the
Phoenix record,” he says, “we might have fucked it up.”

KEY STATS

Tyranny hit the top 40 of the Billboard 200 and reached No. 2

on the Alternative Albums chart. In May, Surfbort frontwoman
Dani Miller was tapped for the debut of Gucci’s beauty line.
Apart from its signees, Cult also has released Karen O’s
acclaimed 2014 solo debut, Crush Songs, which peaked at No. 8
on Alternative Albums; The Growlers’ 2016 album, City Club;
and The Virgins’ Strike Gently in 2013. The label has yet to have
“Scrooge McDuck, swimming-in-gold success,” as Casablancas
puts it, and that's fine by him.”l would love everything we put
out to sell millions of copies and have billions of streams — you
have to have that thinking — but it’s not how you define your

The Voidz for her zine Alt Citizen — as label manager. “[Julian] got to clone himself with me,” she says. “He always
wants to do so much, but now I’'m here to handle all the things that he cares about, in a way he feels is right.” In May,
Cult celebrated its anniversary with a two-day pop-up experience in New York’s Bowery. “l never know if [Cult is]
something to be proud or ashamed of,” says Casablancas. “But it's an amazing outlet to have.”

happiness. | would still prefer if someone went off and did
something more successful without us — and that’s where I'm
not a good business shark.”

WHAT’S NEXT?

Four full-time employees work out of Cult’s New York officein
Tribeca, a corner of C3 Management’s loft enclosed with bamboo
walls {Casablancas’ choice). Hadizadeh and Casablancas both
acknowledge the challenge of supporting the underground
music community with a small team and budget, and aren’t
opposed to getting help. In 2018, Cult co-released The Voidz’
Virtue with RCA — Cult handled the art, marketing and rollout,
while RCA “did the heavy lifting.” It left Hadizadeh wishing that
could always be how they operate. Casablancas agrees. “If the
right opportunity comes, it would be nice to be a subsidiary of a
bigger label and have an office with a bigger budget,” he says.
But for now? “We're one of the 50 horses jockeying for attention
onthe 9 zillion lane highway. The future’s uncertain, but we’ll see
where weend up.” —LYNDSEYHAVENS
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STYLE

Turning
Frowns
Upside Down

Tracing the path of the smiley face through
popular culture, decades before Justin Bieber

tapped the logo for his new brand, Drew

BY BROOKE MAZUREK

S THE VIETNAM WAR CAME
to a disastrous end in the 1970s
and optimism was 1n a state

of collapse, the smiley face
emerged as a bit of comfort. People began
printing the logo on pins, T-shirts and trash
cans. “It was a weapon in the arsenal of the
general cultural depression,” says Robert
Thompson, trustee professor of television
and popular culture at Syracuse University.
And now, it’s thriving again.

In January, Justin Bieber launched his
fashion label, Drew House, with a round
of unisex hoodies, baggy shorts and tees
emblazoned with a modified version of
the smiley: two dots, a yellow circle and a
mouth constructed from the word “Drew.”
At Alexander Wang’s fall 2019 show, which
celebrated the American hustle, there were
topcoats with smileys by contemporary
graffiti artist KATSU. During menswear
week in Paris, diamond-encrusted smiley
designs by Japanese fine jewelry brand
EyeFunny were a surprise standout that
) Balvin and Dior menswear creative
director Kim Jones bought into. Meanwhile,
Nirvana hit Marc Jacobs with a yet-to-
be-resolved copyright infringement lawsuit
for his reinterpretation of Kurt Cobain’s
smiley, which Jacobs incorporated into his
nostalgic Redux Grunge Collection.

The smiley as irony — happiness in the

SIGNED

Digital distributor Human Re
Sources, whichin April merged
with Troy Carter and ] Erving’s
music/technology company Q&A,
has signed 24-year-old R&B artist
Baby Rose. Asthedeal is for
distribution only, Rose will remain
independent and own her master

face of unhappiness — figures heavily
into KATSU’s work. For the artist, who
typically spray-paints the logo with
a drone, it represents “the human
experience boiled down to a yellow
stain. Some sort of prehistoric sign
to understand our emotions. It’s like,
‘Life is fine, even [though] it really is
not.” ” His smiley is something entirely
different from the blissed-out ‘80s
rave smiley, the mock ’9os grunge
smiley and the campy 2000s smiley. It turns
out that as one of humanity’s most simplistic
symbols, the smiley has a remarkable ability
to absorb new meaning. In today’s booming
mens and streetwear markets, it just might
be a genuine expression of success.

EyeFunny designer Jury Kawamura
launched his company in 2003 with a
patented diamond smiley, and 16 years
later, his handmade pieces are finally
finding commercial success. “I wore the
COOOOL necklace [in Paris], and ] Balvin
said, ‘Twant to buy [that] same one,’ ” says
Kawamura, who sells the piece for $40,000
and 1s now planning to collaborate with the
artist. (Balvin currently sells his own smiley
face-inspired merch.) “The smiley makes
everybody happy, right?”

Despite the many legal claims to the
symbol — most famously, Walmart’s
decadelong action against Belgium-based

ARTIST BABY ROSE
DISTRIBUTOR Q&A/HUMAN RE SOURCES

recordings. Human Re Sources
is targeting key curated playlists
on Apple Music and Spotify
{where Carter was global head
of creator services from 2016 to
2018, after working with Erving
at entertainment agency Atom
Factory) to generate streaming

1Bieberonstage with
Ariana Grande during her
Coachella headlining set
in April. 2Miley Cyrus at
theLos Angeles Women's 3
Solidarity Marchin 2017. -
3The COOOOL necklace .
from EyeFunny Jewelry.
4 A model wearsasmiley
topcoatatthe Alexander . Am
Wang fall 2019 show in s -
New YorklastDecember. »

The Smiley Co., which owns the
rights to the logo in 80 countries,
generating $265 million annually
— “the Drew House version [is]
a distinctive entry in a cluttered
landscape, so I doubt that any of the
other claimants will bare their teeth
at it,” says Susan Scafidi, founder/
director of the Fashion Law Institute at
Fordham Law School.

For now, the Drew smiley is thriving on
social media. Who needs a full-fledged
ad campaign when Bieber’s wife, Hailey;
Kanye West; Jaden Smith; DJ Khaled;
and Travis Scott will rep the brand? Fame
helps, yes. But scroll through Bieber’s
Instagram account, and the mascot
suddenly reveals itself as a savvy business
move, too. “It’s as simple as a hieroglyphic,”
says Thompson. “Stick a smiley face on a
piece of clothing, and it is the ultimate in
readability.” You can’t miss it. ©

opener). “l always look for artists
that have their own lane.” Rose,
born Rose Wilson, is the second
artist signed to the combined
Q&A/Human Re Sources after
Pink Sweat$. Erving says he’s
glad that “two big industry
forces” can work together to
grow her career. Rose will release
her debut album by the end of the
year. Says Thomas: “People are
going to be talking about her for
generations.”

—TATIANA CIRISANO

revenue. Vp A&R Austin Thomas
first met Rose’s manager, Kevon
“KJ” Jaundoo, late last year
through a mutual friend in the
artist’s home base of Atlanta and
“quickly fell in love” with her rock-
tinged sound and Nina Simone-
like vocals. {She's originally from
Washington, D.C.} It helped that
she was a natural performer.
She has “a timeless voice,” says
Thomas, who first heard her
perform at the first Ari Lennox
tour stop in Phoenix (Rose is her

1: KEVIN MAZUR/GETTY IMAGES. 2: BROADIMAGE/SHUTTERSTOCK. 3: COURTESY OF EYEFUNNY. 4 JP YIM/GETTY IMAGES. ROSE: DONTE MAURICE.
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SONGWRITER OF THE YEAR
NICKY JAM

SONG OF THE YEAR
“X”

PUBLISHER OF THE YEAR
SONY/ATV SOUNDS LLC

SESAC LATINA ICON AWARD
ENRIQUE BUNBURY

2019 PERFORMANCE AWARD WINNERS

l(X?l

Witten by Juan Diego Medina, Nicky Jam

Published by La Industria Music Publishing, SONY/ATV Sounds LLC

Recorded by Nicky Jam x J Balvin

“TU POSTURA’
Witten by Edén Murioz

Published by Dulce Maria Music LLC, RMSL2 Publishing
Recorded by Banda Sinaloense MS de Sergio Lizarraga

“ME DEJE LLEVAR”
Witten by Christian Nodal
Published by Editora Jago, Multisongs
Recorded by Christian Nodal

“MITAD Y MITAD”
Wiitten by Armando Ramos, Karenia Cervantes
Published by Dulce Maria Music LLC
Recorded by Calibre 50

“ME NIEGO”
Written by Gi'berto “Bibi” Marin, JesUs Navano
Published by Multisongs
Recorded by Reik Feat. Ozuna & Wisin

“TE FALLE”
Witten by Christian Nodal
Published by Editora Jago, Multisongs
Recorded by Christian Nodal

“MI SORPRESA FUISTE TU”
Written by José Luis Roma, Edén Murioz

Published by Dulce Maria Music LLC, Roma Music S.A. de C.V.

Recorded by Callbre 50

“DIEZ MINUTOS MAS”
Witten by Mauricio Aniaga

Published by Best Music Hit Publishing, MUsica Garmex Internacional

Recorded by Los Huracanes del Norte

“PERRO FIEL”

Witten by Saga WhiteBlack, Juan Diego Medina, Nicky Jam
Published by La Industria Music Publishing, SONY/ATV Sounds LLC

Recorded by Shakira feat. Nicky Jam

“EN VIDA
Written by Daniel Pérez, Alex Garcia

Published by Cancicnes Plata Publishing, Greatest Hits Arpa, Multisongs

Recorded by Banda Los Sebastianes

“QUERIA QUE LLORARAS”

Witten by Luciano Luna
Published by Del New Music
Recorded by Ulices Chaidez y Sus Plebes

“TE BOTE (REMIX)”
Witten by Juan Diego Medina, Nicky Jam

Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Casper Méagico, Nio Garcia, Darell; Nicky Jam, Ozuna & Bad Bunny

“QUE TONTERIA’

Witten by Luciano Luna

Published by Gerencia 360 Publisher, Sheridan Luna

Recorded by La Séptima Banda

“NI1 CONTIGO NI SIN T1”
Witten by Mauricio Aniaga

Published by Best Music Hit Publishing, SONY/ATV Sounds LLC

Recorded by Los Angeles Azules feat Pepe Aguiar

“LO MAS SEGURO”
Witten by César Valdivia
Published by Ferca Songs, Multisongs
Recorded by Jorge Medina

“CASATE CONMIGO”
Witten by Juan Diego Medina, Nicky Jam

Published by La Industria Music Publishing, SONY/ATV Sounds LLC

Recorded by Silvestre Dangond x Nicky Jam

“AL CIEN Y PASADITO”

Witten by Juan Pablo Zazueta
Published by Jomer Publishing LLC
Recorded by Jorge Medina

“¢POR QUE ME CELAS?”

Witten by Luciano Luna
Published by Sheridan Luna
Recorded by La Séptima Banda

WWW.SESACLATINA.COM

“CORRIDO DE JUANITO"
Written by Edén Mufoz
Published by Dulce Maria Music LLC
Recorded by Cal'bre 50

“NO ME HUBIERA ENAMORADO”

Witten by Comelio Vega Jr.
Published by Gerencia 360 Publisher
Recorded by Cornelio Vega y Su Dinastia

“COMO NO ADORARLA’
Written by Edén Munoz
Published by Dulce Mana Music LLC
Recorded by Banda Carnaval

“TE INVITO”

Written by Remmy Valenzuela
Published by Re Migio Publishing
Recorded by Remmy Valenzuela

“MI CAMA (REMIX)”
Written by Nicky Jam, Juan Diege Medina
Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Karol G, Antonio Rayo Gibo and EMI Foray Music

“PORQUE TE AME”
Witten by Socono Velasco
Published by Amgmeza Publishing
Recorded by El Coyote y su Banda Tierra Santa

“DEJALA QUE VUELVA’
Written by Juan Diego Medina, Julian Tunzo, Manuel Turizo
Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Piso 21 Feat. Manuel Turzo

“ESPERANDOTE”
Wiitten by Carlos “KZO” Cossio, Saga WhiteBlack, Juan Diego Med'na, Julian
Turizo, Manuel Turizo, ZENZEI
Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Manuel Turizo

“QL)E TAL"

Written by Christian Nodal
Published by Editora Jago
Recorded by Dareyes de La Sierra

“PARA NO ACORDARME DE ELLA”

Witten by Gussy Lau

Published by Songs of Empire Pub
Recorded by Luis Coronel

“NO TE CONTARON MAL"
Witten by Christian Nodal, Gussy Lau
Published by Editora Jago, Multisongs

Recorded by Christian Nodal

“BELLA'Y SENSUAL”
Wiitten by Saga WhiteBlack, Juan Diego Med'na, Nicky Jam
Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Romeo Santos feat. Nicky Jam & Daddy Yankee

“VAINA LOCA’
Witten by Juan Diego Medina, Julian Tunzo, Manuel Turizo
Published by La Industria Music Publishing, SONY/ATV Sounds LLC
Recorded by Ozuna x Manuel Turizo

“PA DENTRO”
Witten by Bigram “DVLP” Zayas
Published by Pulse Wordwide, Triza Publishing

Recorded by Juanes

“DINERO”
Written by Danileigh

Published by Universal Tunes
Recorded by JLo Feat. DJ Khaled & Cardi B

SESAC FILM/TV AWARDS
“SUELTA LA SOPA’

Written by Fernando Corona
Published by MUsica Telemundo

“MI MARIDO TIENE FAMILIA”
Written by Mauricio Aniaga




= L L

H,

At a time when there’s ;
no clear path to the

top of the charts, these

four songwriters are

making Hot 100 pop

more collaborative,

more diverse and more
intensely personal

PHOTOGRAPHED BY AUSTIN HARGRAVE

Moneét, Louis Bell, Frank Dukes
and Starrah photographed June 3
at Quixote Studiosin Los Angeles.
Go behind the scenes ofthe cover
shootat billboard.com/videos.




Victoria Monet

HE PHONERINGS. “HI'IT'S VICTORIA,” SAYS A
voice on the other end — as in the Victoria, Victoria
Monét, songwriter of the moment and not her
publicist calling to connect us. It's a small but
seismic decision, picking up the phone herself,
rather than having someone else do it for her. "Oh
no, no, | hate that shit,” says Monét.

She prefers direct human connection, a meeting of
intentions without an intermediary, and if there’s a presiding
vibe to pop music right now, it's just that — songs that create
adirect line from the listener to the rawest soul-stuff of an
artist. Those are the songs Monét is writing, mostly with her
main muse, Ariana Grande, the biggest pop star with the
most feels to share: raw emotion ripped from text messages
and plopped, practically unexpurgated, onto a trap beat.

Artists have long declared how “personal” their musicis,
but Monét and Grande have taken that to the next, damn-
near TMI level — and in the process created a new template
for what a pop song can be. As a writer, Monét has 12
credits on the Billboard Hot 100. The chart-topping singles
f\‘{_\ she made with Grande and a core girl squad that includes
\T\ayla Parx and Njomza — "Thank U, Next,” the no-holds-

N ; \ " \'\' »_ barred inventory of Grande’s recent exes, and "7 Rings,” a
\ ”‘ii\'lno- hame ode to buying yourself all the shit you want —
NN\ \‘\djaw earned a combined 1.53 billion on-demand streams,
\ according to Nielsen Music.

“I'm hoping that people are inspired by the freedom we
have to say what we want in songs. But 'm not sure that it's
something so brand new,” demurs Monét, 26. She speaks
like Anita Baker sings "Sweet Love,” in calm, smooth,
feminine tones. She sounds like a natural singer, but
growing up a “shy teen” in Sacramento, Calif., she focused
on dance. She always could harmonize, though, and cared
enough to look up who produced the songs her favorite
artists (Brandy, Destiny's Child) sang, which is how she
% discovered Rodney “"Darkchild” Jerkins was behind them

all. Monét DM'd him in 2008 on Myspace, and he messaged
her back, asking her to audition for a girl group. A week later,
she was a member of Purple Reign, moving to Los Angeles
and starting a career.

Though Jerkins provided her entree into the music
world, Monét says she really learned about songwriting,
harmonizing and hooks from LaShawn Daniels, who wrote
for Purple Reign. While the group’s album was stuck in label
purgatory, Monét connected with and started to write for
people who came through the studio. (Motown dropped the
group before it released an album, and Monét hasn't spoken
to Jerkins since.)

Her songwriting break came in 2010, when she co-wrote
the lyrics for Dirty Money's “| Hate That You Love Me"”;
she has since crafted hooks for Nas, T.l., Kendrick Lamar
and Fifth Harmony. In 2013, she was introduced to then-
Nickelodeon star Grande and wrote a few tracks for her
debut, Yours Truly. The two became fast friends: Monét
started spending time with Grande's big Italian family,
playing card games and eating pasta and cheese. “It ended
up being a lot more friendship-based than music-based,”
says Monét.

When she and Grande write together, which is often,
Monét likens it to a sleepover, a party, a therapy session.
“It's the closest | can get to writing for myself,” she says.

Her recent single with Grande, "Monopoly” — in which both
women sing "l like women and men” (Monét identifies as
bisexual) and extol the benefits of working with your best
friend — puts Monét and her distinct, hip-hop-influenced
sound at the center of a track. But the two women'’s voices
blend so well, it's hard to tell where Monét ends and
Grande begins.

"Victoria is a brilliant collaborator, musician, writer and
just as brilliant of a friend. She is a very pure person and |
think that's why we connect the way we do,” says Grande.
“It's so rare to meet people in the industry that haven't been
tainted by it in some way or developed some kind of crazy
ego. She is a timeless writer and vocalist and one of the
nicest people | know and truly deserves the world. I'm so
proud of the work we've done together and so excited to
watch her grow as an artist.”

Even when she records with Grande, Monét keeps the
same habits she does with other artists. Her day starts with
a motivational podcast, yoga or meditation ("Songwriting is
such a sensitive energy. It's just a vibration of frequencies”).
Around 2 p.m., she heads to the studio. Sessions last about
12 hours, with much drinking, laughing, crying and eating
involved ("Uber Eats, shout out to y‘all”).

But if Grande’s new songs in particular have the intimacy
and immediacy of texts between friends, it's because
that's how they often originate, says Monét. She'll present
Grande with a simple beat or a melody, and they'll fill in
vocals from there, writing fast — it feels more honest, plus
Grande has perfect pitch and can easily self-edit. “It's like
you're accessing her emotionsin real time, before it's stale,”
explains Monét.

The "nonjudgmental, non-problematic” space that
Monét has created for herself in the business is, she says,
acorrective to what she felt early in her career (she's been
signed to BMG since 2016). "At first, | didn't even realize
how low on the totem pole | am,” she says. “First of all, I'm
awoman. Second of all, I'm of color. Third of all, I'm queer.”
She has surrounded herself with a community of women
who remind her that theyre "way more powerful” than the
industry often makes them feel.

"It feels like a family,” she says. “| can walk away from
business and have a conversation, or cry on the phone.” And
then, most likely, putit all into a song. —ALLISON P.DAVIS

MOST-ASSOCIATED ACTS
Ariana Grande, Fifth Harmony

NO. 1SINGLES
“Thank U, Next,” “7 Rings”
Ariana Grande

MOST-STREAMED SONG
“Thank U, Next"”
855.6 million streams
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\SSOCIATED ACTS

Post Malone, Camila Cabello

NO. 1 SINGLES
“Havana” feat. Young Thug
Camila Cabello

“rockstar” feat.21 Savage
“Psycho” feat. Ty Dolla $ign
“Sunflower” with SwaelLee
Post Malone

“Without Me"”

Halsey

“Sucker”

Jonas Brothers

MOST-STREAMED SONG
“rockstar”
1.79 billion streams




Louis
Bell

OUISBELLISTHE TYPE OF GUY YOU'LL FIND IN
line at Starbucks singing into the mic on his phone
to capture a moment of inspiration. “There have
to be thousands — definitely thousands” of voice
memos on his phone, says Bell, 37. “A lot of them
| don't even go back and listen to.”" He's calling
from Massachusetts, where he's meeting his new
nephew for the first time. (He grew up in the Boston
suburb of Quincy.) “Then when I'm in a session, I'll pull
up the melody and be like, ‘Oh, wow, maybe this could
work."”
Those fragments have found their way into some
of the whopping 35 Billboard Hot 100 entries Bell
has to his name. Since breaking out in 2016 as Post
Malone's right-hand man, Bell is on his way to becoming
this generation’s answer to Max Martin. That's no
exaggeration: In March, Bell became the first non-artist

to have four simultaneous i top 10

other hand, only has three years of major credits to his
name but already has contributed to six genre-spanning
Hot 100 No. 1s, including Halsey's “Without Me"” and
Jonas Brothers' “Sucker,” which in total have amassed
6.21 billion on-demand U.S. streams.

Bell's work is defined by its simplicity, both in the track
— like the hollow, percussive heartbeat of Post Malone's
“rockstar” — and the lyrics, which are rarely abstract
or overly conceptual. “A song can't be too complicated,
and the message has to be something everyone would
want to say,” he explains. Many of Bell's most recent hits
have been three minutes or less — well-suited for the
streaming economy, in which the competition is one
skip away. “l want people to feel like they have to listen
until the end,” he says. “That's what makes the song have
longevity.”

When DJ Snake and Justin Bieber's “Let Me Love
You” — Bell's first hit as co-writer and co-producer —
appeared on the Hot 100 in August 2016, the chart was
dominated by explosive, straight-ahead pop anthems like
Sia's “Cheap Thrills” and Calvin Harris' “This Is What You
Came For.” But Bell helped guide the song to a No. 4 peak
by mixing elements of pop and hip-hop under the track’s
EDM sheen. He has experimented with those sounds
since the early 2000s, when he first started making
beats on a keyboard his mother bought him. He rapped,
too, entertaining stage names like “Loudacris” and “Lou
Balls” before finding his calling as a studio rat producing

for local artists in his basement.

nd made him perhaps the perfect
iF: ar

follow-up, beerbongs & bentleys. His knack for fusi
top 40 melodies with hip-hop-adjacent beats has scoreo
Post Malone three No. 1 hits, creating a whole new kind
of popular music in the process: In 2018, The Recording
Academy made headlines when it ruled that beerbongs
would compete in the Grammys' pop categories, not the
expected rap division. “We're just making what we feel,”
says Bell, who is published by Sony/ATV. “At the same
time, music is shifting in a direction where what's genre-
less will be what succeeds on the Hot 100 without even
trying. People will become way more open to diversity.”
While Bell's sounds are ubiquitous today — he has had
a hand in three of the seven No. 1s of 2019 so far — he's
not worried about keeping the momentum going. “If
you're a great stand-up comedian, you shouldn't run out
of material,” he says. “You should always be able to talk
about what's going on in the world. Any great producer
who's going to have longevity is going to always be able
to see the world from their own perspective.” Evenif it's

WW.BILLBOARD.COM 43

o

)

()

from the back of the line at Starbucks. —sTEVEN.. HOROWITZO



Camila Cabello, Lorde,
The Weeknd

“Havana”
feat. Young Thug
Camila Cabello

“Sucker”
Jonas Brothers

“Congratulations”
feat. Quavo
Post Malone
1.58 billion streams




Frank Dukes

BOUT TWO-AND-A-HALF YEARS AGO, FRANK
Dukes had a fortuitous run-in with Camila
Cabello. The singer was in the early stages
of making what would become her debut
solo album, 2018's Camila, and one of her
collaborators, producer Benny Blanco, had invited
Dukes — then known best for his work with
rappers Drake and Travis Scott — to tag along to the studio.
Cabello had been writing songs since she was 16, but
as a member of girl group Fifth Harmony, she rarely had
creative control. So when Dukes (real name: Adam Feeney)
asked her what she wanted to say as an artist, it was likely
one of the first times anyone in a session had done so.
Cabello and Dukes started writing more together, and
eventually, she asked him to work on the entire album. “She
was like, “These songs I'm making with you feel like real
songs, not manufactured songs,”” he recalls. One of them
began as a seesawing, Latin-inspired piano loop Dukes had
created with Cabello in mind, after the two had discussed
the importance of bringing her Cuban-American identity
into the music. After months of tinkering with the track
with the help of other co-writers and producers —
including Louis Bell (with whom he shares management)
and sometime collaborator Starrah — “Havana” topped the
Billboard Hot 100 in early 2018. “It was a song that only she
could do,” says Dukes.
Helping artists achieve something singular — even if
it means taking a back seat or calling in extra help — has
helped turn Dukes into one of pop and hip-hop’s most
in-demand collaborators. In the past five years, he has
amassed writing or producing credits on a staggering
44 Hot 100 entries, ranging from shimmering dance-pop
(Lorde's “Green Light") to throbbing hip-hop (Drake’s “Fake
Love"). The 35-year-old describes his role in the studio,
where he contributes instrumentation as well as melody
and lyrics, as that of a co-navigator. “We know where we're
trying to get, but we don't have specific directions, so we're
just walking around, getting closer,” he says from his home
studio in Los Angeles’ Los Feliz neighborhood, where he's
playing around with some ideas. (At one point during our
conversation, | hear what seems to be a guitar strum.) “We
might take a wrong turn, or we might take aturn that'sa
shortcut that fast-tracks the whole thing.”
Sometimes that means taking on the title of executive

producer, hunkering down with an artist and “creating

our own little world,” as he did with Cabello, or with

The Weeknd on 2018's My Dear Melancholy, EP. Sometimes
it means coming aboard as a technical specialist, like when
Lorde recruited Dukes to provide drum sounds and other
production ideas on six tracks from 2017's Melodrama.

And sometimes, he's not even in the room. Dukes started
Kingsway Music Library, a collection of evocative samples
for other producers and artists to use, as a repository ft
leftover musical ideas as well as an alternative to the long,
frustrating and expensive process thatis sample clea \n’g
(Kingsway guarantees clearance following good-fa
negotiation.) Though he typically does not take a
credit on songs that use his samples, it has occasi
happened, as on Drake and Future's “Diamonds Dancmg

A Toronto native, Dukes fell in love with hlp,-hopas,a

realized he could create his own sample Ilke snlpp S. HE
signed with Sony/ATV in 2008 and by 2014 had pla‘ii"“
beats on projects by 50 Cent and Ghostface Kil ;
after an eerie guitar sample he had passed to fe

to creating that treats his m
code among his peer group (a
Music, the whole internet). “A
Yo, you actually changed the
shit back and forth,” ” he says. “| 1
making beats way more collaboratlve ‘ :
Unlike some of his peers, Dukes has no obv
trademark or musical signature, and his pr:
can feel subtle, if not undetectable, pert
he works across so many different scen
contributed to Jonas Brothers' “Sucker"
J Balvin's reggaeton banger “Con Altura.”) B
mind if he's one of two or 10 in the credi
end resultis a song that breaks through
big picture and try not to create with €
one fucking cares if you did itall b
make the best music ever but it reqt
different perspectives, I'd rather

LBO,




HEN BRITTANY HAZZARD WAS
11, she noticed that Lil Bow Wow,
then just a couple of years her
senior, seemed to be everywhere.
Though she had never tried
rhyming before, she figured

that she too could become a

she released the confessional “Low,” a rework of
Drake's “"Heat of the Moment” that introduced
what would become her signature: vocals

that aren’t exactly sung, but not quite rapped,
either. Halfway through the track, she breaks
into a shockingly candid verse: "PTS
childhood/| woke up




MOST-ASSOCIATED ACTS

Madonna, Nicki Minaj, Calvin Harris

NO. 1 SINGLES

“Havana” feat. Young Thug
Camila Cabello

“@Girls Like You” feat. CardiB
Maroon 5

MOST-STREAMED SONG
“Havana”
1.27 billion streams




From NBC
to the MMA to the
30 people behind
“Sicko Mode,”
songwriters are at the
center of the cultural
conversation — and

navigating more complex

challenges than ever
before. Answers to the

14 key questions facing

today’s behind-the-
scenes hitmakers

What exactly is a “singer-songwriter’now?

t was a historical accident

that hitched the term “singer-

songwriter” to the picture of

a soloist cradling a guitar or

perched ata piano, crooning

self-reflective lyrics. There
have always been performers — from
Bessie Smith and Jimmie Rodgers to
Hank Williams and Chuck Berry — who
wrote a lot of their own material. But
seldom did they get top billing. The
novelty, in the 1960s and early 1970s,
was the wave of solitary troubadours

who followed on the heels of Bob Dylan.

Butwhen “singer-songwriter” became
agenre label, it sowed confusion for
anyone who mightfill both those
functions but didn’t have that kind of
sound. Was Stevie Wonder a singer-
songwriter? Of course he was, but the
role wasn't coded to encompass him.
But now, digital music-making,
star writer-producers and greater
scrupulousness in allotting writing
credits make the collaborative process
more transparent to audiences. The
tale of “Old Town Road” may include
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Lil Nas X fooling around with a beat
(based on a Nine Inch Nails sample) he
bought online, but most people would
consider him the primary writer. More
obviously, although Billie Eilish doesn’t
sound much like Joni Mitchell, she’s
clearly a singer-songwriter, famously
inventing all her creeping, bleeping
tunes at home with her brother, Finneas
O'Connell. And much more than during
the maximalist stadium-pop period
earlier this decade, fans now seem to
treasure that fact.

While the singer-songwriter image
may be shifting, the appetite for
authenticity has only grown. Ata time
when stars are expected to be present
and engaged on Twitter or Instagram,
listeners want to feel addressed just
as candidly through the music. With
“Thank U, Next,” Ariana Grande dropped
apop single almost like an off-the-
cuff tweet, even though hers was one
name among six in the writing credits.
Likewise, it might seem counterintuitive
to call Beyoncé a singer-songwriter
even as she has developed from a more

conventional pop star to a willful auteur.
Butwhile she may never write solo,
collaborators testify to how she edits
and augments the material she’s given
to express her own vision.

Rappers, meanwhile, have always
been wordsmiths, measured by their
“realness” — hence the taboo on
ghostwriters. Crooning (through Auto-
Tune) has become commonin hip-hop,
thanks to the still reverberating legacy
of Kanye West's 808s & Heartbreak, an
album so inward-looking you could call
it his Blue. As the genre's dominance
solidified, its sounds expanded, taking
adownbeat, introspective turn, almost
like '60s rock swagger giving way to the
classic singer-songwriter era.

Plenty of artists still do mine that
troubadour territory, often within
the rough boundaries of indie rock.
Young women in particular still have
stories and ideas to impart through
direct address, among them Courtney
Barnett, supergroup boygenius and Big
Thief's Adrianne Lenker. Meanwhile,
country may be the format that

has stuck closest to the old Tin Pan
Alley/Brill Building model, in which
singers relied on material supplied by
professional songwriters. There were
always exceptions, but now they're
mushrooming. Artists such as Kacey
Musgraves, Chris Stapleton and the
Pistol Annies spotlight the value of
songwriters being the ones behind
the microphone.

In 2019, then, it's time to dim the
lights on the coffeehouse stereotype.
Just as the culture has mostly moved
beyond the knee-jerk “they don’t
even write their own songs” critique,
it recognizes that music-making
doesn'trespectrigid roles. And it's not
only about melodies and lyrics. In the
days of Los Angeles’ Wrecking Crew
or Detroit's Funk Brothers, studio
musicians contributed crucial hooks
and licks to hits on which they'd never
see royalties. Today, they'd have a case
for a songwriter credit. They were, as
much as anyone who had ever slung a
metaphor, the voices of a generation.

—CARL WILSON
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How will ereators collect all their royalties
in an increasingly complex music world?

or decades, publishing royalties were largely divided between mechanical

rights (derived from physical album sales) and performance rights

(from public performances and radio/ TV broadcasts). Both of those

income streams are becoming more convoluted in the digital era. While
mechanical and performance royalties respectively amount to $631.4 million and
$2.8 billion in the United States annually, Billboard estimates, that revenue comes

from more sources than ever.

Furthermore, unlike royalties paid to master recording rights holders, where
there is only a single owner, publishing rights can be held by multiple parties
who contribute to a song in different ways and claim different fractions of the
composition. Such “splits” make tracking revenue even more complex. And as the
number of credits on songs grows ever higher (and more unwieldy), that datais all
the more crucial in issuing proper payouts.

In the midst of chaos, there is opportunity. A cottage industry of businesses
unearthing songwriters’ royalties has sprung up, including rights-management
startups like Songtrust and STEM that collect revenue for independent creators.
At the same time, Session (formerly Auddly) and Create Music Group's SPLITS
app are looking to simplify the process of establishing reliable data on the
contributions of different creators when songs are written, avoiding potential
conflicts down the line. The intent is to get songwriters paid and avoid “black box”
money — royalties that can’t be correctly identified or matched to publishers. That
is, so long as the creators use them. “If songwriters actually getin front of it,” says
Songtrust global head of business development Molly Neuman, “this black box

eventually might not exist.”

—COLINSTUTZ

Are songwriters
the new rock stars?

Reality TV stars, actually. Seven years ago, the
Eurythmics’ Dave Stewart failed to convince
network executives that songwriters could anchor
a music talent competition. Even after he joined

up with The Voice executive producer Audrey
Morrissey in 2014, NBC asked if there were enough
songwriters out there. “Everyone was used to the
fact that songs just appear and they're hits,” says
Stewart.

Then NBC put out a casting call — and
thousands of applications poured in. Early last
year, the network finally greenlighted a pilot for
Songland, which puts four aspiring songwriters
in front of a panel of producers — OneRepublic
frontman Ryan Tedder, Rihanna co-writer Ester
Dean and country hitmaker Shane McAnally —and
achart-topping guest artist, like John Legend or
Meghan Trainor. Contestants perform their songs,
the artist chooses three for a potential single, the
writer works with one of the producers to fine-tune
it, and the artist records and releases the winning
song. “People are super intrigued about stories and
where they come from,” says McAnally.

By the time Songland gained traction at NBC,
songwriters turned artists like Julia Michaels and
Charlie Puth had risen to fame. Now authenticity
rulesin pop, and Dean thinks Songland’s focus on
original material will more likely produce stars than
avocal competition where contestants perform
covers. “When these songwriters sing and are living
in their truth, you're seeing a true artist,” she says.
{BMG will distribute recordings and administer
publishing for the songs created on the show.)

Tedder, who's also a producer on Songland,
believes the show’s spotlight on creators could
eveninfluence industry debates about royalties
and payments. “This show attaches faces to
songwriters,” he says. “That makes it that much
harder to ignore [us] when it comes to how much
we're compensated.” Songland’s May 28 premiere
drew 5.5 million viewers {according to Nielsen}, and
with nine episodes to go, Stewart says Songland
could be a new tipping point for songwriters
emerging as bona fide stars. As for McAnally, he'’s
grateful for one more basic achievement: “My mom
finally knows what | do.” —TAYLOR WEATHERBY

From left: Legend, McAnally, Dean
and Tedderon NBC's Songland.

Who are
the top 20
songwriters of
the past year?
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1. LOUIS BELL
Broke outas a writer
on DJ Snake and Justin
Bieber's "Let Me Love
You” in 2016; now a studio
mainstay for Post Malone
Notable Hot 100 hits
Halsey's "Without Me”
(No. 1), Jonas Brothers'
“Sucker” (No. 1), Post
Malone’s “rockstar” (No. 1)

2.DRAKE

3.POST MALONE

4.CARDIB

- -

+
-

5. FINNEAS
O’CONNELL
Billie Eilish's main
collaborator — and big bro
— co-wrote and produced
every songon her
Billbeard 200 No. 1 debut,
When We All Fall Asleep,
Where Do We Go?
Notable Hot 100 hits
Eilish’s “Bad Guy” (No. 2)
and "Bury a Friend” (No. 14)

6.LIL BABY

7.JUICEWRLD

How does a ‘
songwriter
become

an artist?
JULIA MICHAELS
Honing your craft and
knowing your sound and who you are really helps.
| wasn't prepping for it, but when | wrote “Issues,”
it felt too personal for me to give away. Knowing
people helps too: I'd been working closely with
Republic with another artist, and the label had
been trying to poach me. One day | sentthem
“Issues” and was like, “Want to put a song out?
Let’stryit!” And it did way better than | ever

anticipated. (Michaels will release the EP Inner
Monologue Part 2 on June 28.)

Why become

an artist at all?
GABE SAPORTA Inthe
’90s, some of my favorite
bands would only sell 100,000
or 200,000 albums — they weren’t household
names by any means, but they lived comfortably.
When the digital revolution decimated the value
of recorded music, those prospects for middle-
class artists went away. A lot of talented kids who
would have been artists or started bands saw that
and moved to Los Angeles to become songwriters
instead, because that was how you could still
make money. But we're seeing a reemergence of
those middle-class artists as [digital streaming
platforms] have cracked the monetization code — a
young artist has a better shot to make it now than
they've had in 20 years. It might be just as hard, if
not harder, to break through to top 40 status, but it
is no longer a binary proposition. The songwriting
world will always be there. | see songwriters who
are frustrated they didn’t get the chance tobe an
artist. It's about the connection: People like songs,
but they fall in love with artists. (The former Cobra
Starship frontman is co-founder of management
company The Artist Group.)

Why are artists’ managers
increasingly getting credits?

“There’s definitely a lot more collaboration, and
that’s not a bad thing,” says Claude Kelly of the
industry’s current creative environment. The
veteran writer — he has worked with Whitney
Houston, Christina Aguilera, Britney Spears and
Bruno Mars, among others — can work out “a piece
of asong, senditto Los Angeles for someone to
finish, then send that version to London to have

it tweaked. But,” he adds, “when you start to see
10, 12, 15 names on a song, you lose sight of who
really was behind the work.” In recent years, it

has become common for managers — including
Scooter Braun (Justin Bieber}, Brock Korsan {Nicki
Minayj, Drake), and Cardi B’s former manager
Klenord “Shaft” Raphael, though the details of
their contributions are unknown — to show upin
their clients’ writing credits. One possible reason?
“The roomin which a song gets written is a very
sensitive place — everyone in there is emotional,”
says Kelly. “So it’s a good place to exploit people.”
He has seen managers assert that “me being here
influenced the work” — and, in the process, claim a
chunk of the publishing. “If you can get your name
on a big record because you were in the room, it’s
like having a paycheck for the rest of your life,” says
Kelly. “Maybe [the artist] couldn’t afford to pay the
management fee, but they’ll give you a little bit

of publishing. It has [become a form] of payment,
as opposed to being earned by the people who
actually wrote the song.” —LYNDSEY HAVENS
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From left: Christine,
Jepsen and Astrid S.

How do artists decide which
songs o release?

ASTRID S | have four people [in my inner
circle] | send songs to. Usually we discuss and
make a plan for how we want to finishiit. If the
people around me don't like a song even though
| loveit, | don't see the point in putting it out,
because maybe they wouldn't work for it and be
inspired to make it happen.

CHRISTINE & THE QUEENS |always
have to have the plot before | write the song —
[there’s a] narrative arc. Then | finish the record
by writing songs that could match that. It’s like
telling a story with 12 or 13 songs. The album
kind of shapes my songwriting. It’s like a small
movie every time.

CARLY RAE JEPSEN WhenI'mreadyto
whittle down songs for an album, | throw these
listening parties with my friends or bandmates
or family — whoever will lend an ear. That
sometimes helps identify what is connecting.

| don't always listen [to their feedback], but
generally it seems like the top six to eight
[songs] always arise out of that experiment.

Are camps going
out of style?

Labels and publishers’ practice of assembling
dozens of writers to churn out potential hits has
long been standard in many genres. Butas pop
gets more personal, with stars like Billie Eilish
and Halsey releasing disarmingly intimate
music, some hitmakers are rethinking the value
of camps.“They just feel... corporate,” says Benny
Blanco {(Justin Bieber, Ed Sheeran).“You hear
someone say ‘writing camp’ and you're like, ‘Ew.’”
Perhaps that's why more artists are taking them
into their own hands. After weeks of sessions

for her 2018 album Always in Between, Jess
Glynne fled to the English countryside with a
group of handpicked collaborators, saying “it
was the most productive week | could’ve had.”
Late last year, Ariana Grande recruited friends
like songwriter Tayla Parx for her soul-baring
Thank U, Next LP.“They used to call me the
‘camp queen,” " says Parx, who attends about

five a year but prefers those in which the artists
participate. “If it’s just a bunch of famous names
put on by a bunch of suits, pass. You need a why.”
Still, Ross Golan, songwriter and host of the
podcast And the Writer Is..., says intimate
retreats won't replace megawatt camps
entirely. “Look at the biggest songsinthe
world,” he says, citing the Jonas Brothers’
“Sucker” and Post Malone's “Better Now.”
“These aren’tintimate, edgy confessionals,
they're straight-up pop records.” (With four to
six writers on each.} And if big artists decide to
be more revealing, they’'ll often still call upon
ateam of professionals. “If you want to be like
Billie Eilish, you have to talk about your life,” he
says. “Songwriters know better than anyone
how to helpyoudothat.” —MEGAN BUERGER
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& BILLYWALSH
A Canadian songwriter/
fashion designer who
scored his big break writing
on The Weeknd'’s Starboy in
2016 before later hitting it
off with Post Malone.
Notable Hot 100 hits Post
Malone and Swae Lee’s
“Sunflower” (No. 1), Post
Malone'’s "Wow.” (No. 2)

=

9.ARIANA GRANDE

10. FRANK DUKES
Made waves in hip-hop
collaborating with the likes
of Drake and Kanye West
before stepping into the
pop world with Camila
Cabelloand Lorde
Notable Hot 100 hits
Cabello’s "Havana” feat.
Young Thug (No. 1),
The Weeknd's "Call Out My
Name” (No. 4)

11.KHALID

12.J. COL!
| 1

13.XXXTENTACION

©

14.ED SHEERAN
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15 NICK MIRA
Teenage beat whiz, key
Juice WRLD collaborator
and co-founder of producer
collective Internet Money
(Drake, Rich the Kid)
Notable Hot 100 hits Juice
WRLD's “Lucid Dreams”
(No. 2) and "Robbery”
(No. 27)

Why are there so few

women

nstitutional sexism!
Women comprised only
12.3% of writers behind
songs on the Billboard
Hot 100 year-end charts
between 2012 and 2018,
according to a now-notorious
University of Southern
California Annenberg Inclusion
Initiative report released in
February. Fifty-seven percent
of those songs lacked any
female writer. The statistics
aren’t surprising to electro-
pop artist-songwriter ROZES,
aka Elizabeth Mencel, who
says she’s usually the sole
woman invited to the writing
sessions she attends. “Girls get
frustrated with that process and
end up writing by themselves,
which is harder,” she says, and
also makes it difficult for female
writers to locate each other. She
finds that male writers are more

How many people
does it take to write

a smash now?

More and more, it seems. Just
look at the average number of
songwriters fora Hot 100No. 1
inagiven year during the past

eager to support other men, too:
“They get all the bro hookups.”
There are efforts to change
this, however. Bebe Rexha hosts
an annual Women in Harmony
pre-Grammy brunch to connect
women in the industry. Alicia
Keys joined several industry
leadersin late 2018 to launch
She Is the Music {in partnership
with Billboard), which hosts
all-female songwriting
camps and has assembled
an online database of female
creators. ROZES wrote her
new single “Call Me” with an
all-women team at the first of
those camps last year. “It's my
responsibility to pull women
into the room for my projects,”
she says. Songwriter Priscilla
Renea {(Ariana Grande, Mariah
Carey), who attended a recent
Mary J. Blige-led She Is the
Music campin Nashville, is

_OO
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making hits?

a 2018 alumna of the annual
ASCAP EXPO She Rocks
Showcase, which spotlights
female singer-songwriters.
“[Female] production duo
Wildcardz [said] hearing me
at the EXPO inspired them to
take the leap, and now they're
doing sessions,” she says. “The
conversation needs to change
from ‘there’s not enough of us’
to ‘where are my sisters?”
While there have been small
improvements — Renea says
she no longer gets mistaken
in the studio for someone’s
girlfriend, for example —
Mencel notes there's still a
way to go before the impact of
theseinitiatives reaches the
charts. “| haven't really seen the
bright side yet,” she says. “But
something like She Is the Music

shows methatitis around the
corner.”

—TATIANA CIRISANO

decade —since 2009, ithas
more than doubled. Why? The
prevalence of writing camps
and increasingly collaborative
approaches to music-making
(see: the stat-skewing 30 writers
on Travis Scott's 2018 hit “Sicko
Mode"); the use of samples and
interpolations to give asong

an extra edge; and changing
attitudes about what constitutes
a songwriting contribution (see
previous spread) all help ratchet
up the creditcount.

NUMBER OF PEOPLE
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Who will ensure creators get paid?

National Music Publishers’ Association
president/CEQ David Israelite, among others.
Songwriting is one of the most regulated
businesses in the United States — mechanical
royalties are set by the government — so its
future depends not only on what happens

in the studio, but in Washington as well.

Last year, the industry united to lobby for

the Music Modernization Act, which will set
up an organization to collect and distribute
mechanical royalties (among other provisions),
though there's now some disagreement over
who will run it and how it will operate. At the
center of this debate, and others, is publishing's
man in the capital.

It took years to pass the MMA, and now there’s some question of who

will run the Mechanical Licensing Collective the law calls for: the NMPA-
backed group or the other applicant.

We have a very strong bid that represents the vast majority of copyright owners who
are going to be served. But the law makes clear that anyone can apply, and we're
happy for the competition. The Register of Copyrights will make a decision on July 8.

One of the bill’'s compromises was that streaming services would get a safe
harbor from legal liability in exchange for funding this new organization —
but there are rumors that the services don’t want to spend much.

The services agreed that they would fund this and we would run it — but it now
seems they don't want to fund it properly. The law provides a way to resolve this: If
we can't agree, we go to the Copyright Royalty Board to set the budget.

And that’s hardly the only conflict that publishers and songwriters have
with streaming services.

Right now we have three conflicts. We're fighting over the implementation of the
Music Modernization Act. There's the CRB appeal — now waiting to be scheduled
in the D.C. Circuit Court — that will determine whether the [royalty] rates set in
January 2018, which were to go up over 44 percent, will stay in effect. Spotify,
Pandora, Google and Amazon are appealing that increase, as well as the way
bundled products will work — and they could potentially get aloophole that could
essentially allow them to pay nothing. Third, the Justice Department has said it will
review the consent decrees for ASCAP and BMI, and they're trying to get Congress
to regulate the collecting societies.

You've tweeted that Spotify treats songwriters the way Uber treats drivers.
Why focus on them?

It's very clear to us that Spotify and Amazon were the driving forces behind the
CRB appeal. | singled out Spotify because their free offering pays terribly and
theyre the biggest company, so they're the most important.

Did passing the MMA cost you some leverage there?

We gave up that leverage when we settled with Spotify in 2016. We could have
gone after them — and maybe sued them out of existence — but they have a model
that's crucial to our future. | think we need to find a way to become good business
partners. We need them. But not as much as they need us. —ROBERT LEVINE

Is the “ ‘Blurred Lines’ Effect” real?

When a jury ruled in 2015 that Robin Thicke's “Blurred Lines” infringed on the copyright of Marvin
Gaye's “Got To Give It Up,” legal experts warned the decision would inspire a wave of similar
lawsuits. But copyright lawyer Barry |. Slotnick says that hasn't happened: “It's an odd case. | don't
see it as good law, but everyone [involved in the song] acknowledged that ‘Blurred Lines’ was an
homage,” so the verdict wasn't a shock. The lack of a sea change in court partly has to do with the
idiosyncrasies of musical copyright. “If | say that someone infringed my book, my painting, my
movie, the judge and the jury can look at them side by side,” says Slotnick. “But music requires
musicologists. Because some circuits in New York and California have the most copyright cases,
and because so many of them [don’t] relate to music, they have a body of law that transcends other
circuits but may not be on point with music. Until this body of law gets some appellate decisions
under its belt, you're going to see some odd cases.” —GAVIN EDWARDS
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16. TAYLA PARX
Actress turned writer
who worked with Ariana
Grande (Thank U, Next) and
Panic! atthe Disco ("High
Hopes”) before launching
her own solo debut
Notable Hot 100 hits
Grande’s "7 Rings” (No. 1),
Normani and Khalid's
“Love Lies” (No. 9)

17. SAVAN KOTECHA
Max Martin protégé who
has created earworms fora
slew of pop A-listers.
Notable Hot 100 hits
The Weeknd's "Can’t Feel
My Face” (No. 1), One
Direction’s "What Makes
You Beautiful” (No. 4)

-

12. MAX MARTIN
Legendary Swedish
hitmaker with writing
credits on 22 Hot 100
No. 1s — second only to
John Lennon and Paul
McCartney
Notable Hot 100 hits
Taylor Swift’s “Bad Blood”
(No. 1), Ed Sheeran and
Justin Bieber's”I Don't
Care” (No. 2)
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19. MARSHMELLO
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20.JOHN
CUNNINGHAM

Pursued an A&R career
until he met rapper
XXXTentacion, ultimately
executive-producing his
two 2018 LPs, ?and SKINS
Notable Hot 100 hits
XXXTentacion, "Sad!”
(No. 1)

Methodology: Ranking based ontotal
paints accrued onthe Billboard Hot 100
farattributedsongs duringthe 12-manth
period coveringthe charts dated June 2,
2018, thraugh May 29, 2019. [fmultiple
writers are credited on asong. points for
each song are split equally.

Why are PROs
now paying out
big advances?

Giving advances to
superstar artists is pretty
much the norm in the
music business. But the idea of unrecoupable
advances is becoming more important to
performing rights organizations (PROs).
Earlier this year, before Kendrick Lamar
signed with BMI for an undisclosed sum,

his management team was shopping a

deal asking PROs for an advance north of
$10 million — with a significant portion
unrecoupable, sources say. Five years ago,
such unrecouped advances were rare, but
they're becoming less so as competition
heats up from the two invite-only PROs,
SESAC and GMR.

As for-profit companies, SESAC and
GMR can determine the size of the royalty
pool they will distribute. But ASCAP and
BMI operate under consent decrees signed
with the Department of Justice and must
acceptany songwriter who wants to join.
They're run more like nonprofits, paying
out all collections beyond overhead costs
— which are typically 10%-12% of revenue,
sources say.

Thatmeans ASCAP and BMI have had to
change their practices to compete with the
for-profits. But the money for unrecoupable
advances must come from somewhere,
whether they're counted as part of the royalty
pool distributed among all songwriters or as
an overhead expense. Either way, says one
publishing executive, “every single writer
and publisheris subsidizing a very few elite
writers” when an advance isn't earned back.

Not everyone sees it that way. Some
wonder if the two PROs are simply forgoing
their administration fees in such deals.
“"They know their business so well that
when they do a deal with a songwriter, they
know if they are going to bring in enough
to cover the guarantee/advance,” suggests
one artist lawyer.

According to ASCAP CEQ Elizabeth
Matthews, that is indeed the case. “Advances
against future earnings are one way for us
to secure market share and help our ASCAP
creator members manage their finances,
pay their bills and support their creative
work,” says Matthews. As for BMI, arep
says that “the vast majority of advances are
about helping songwriters so they can create
music.” (Sources say BMI ultimately didn't
give Lamar an unrecoupable advance.)

Songwriters Guild of America president
Rick Carnes says he understands that the
PROs are just responding to the market.

“If [the PROs] don't maintain their market
share, then radio will pay that PRO less
money, which will hurtall of its members,”
says Carnes. “That's just the nature

of competition.” —ED CHRISTMAN
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Warner Music Group'’s first female executive in the '90s, Linda Moran today
fosters careers and relationships with an invisible hand — and an obsessed-over
seating chart — as the president/CEO of the Songwriters Hall of Fame

N ATUESDAY IN APRIL, LINDA MORAN

did two things that were a little unusual:

She didn’t respond to phone calls or

emails for most of the day, and she spent
that time talking about herself.

To be clear, Moran enjoys talking — there are
no short conversations with Linda Moran —but
she doesn’t take naturally to putting herself at
the center of her own stories. Moran, president/
CEO of the Songwriters Hall of Fame, 1s one of
the music industry’s first female power brokers,
having risen through the ranks at Atlantic Records
to become the first female executive at Warner
Music Group in 1991. “I checked our records, and 1
see that Linda started working for our music group
at Atlantic in 1970,” said Time Warner CEQ Jerry
Levin in 2001. “And we’ve been working for her
ever since.” She is known as “The Godmother,”
and dozens —if not hundreds — of executives,
managers and artists call themselves her
godchildren.

Her phone pings. Like good godchildren,
Moran’s keep in touch. It might be one of the
many C-suite players who turn to her for counsel
on everything from business strategy to what to
wear to an event. “When a truck is coming to hit
me she’s the one saying, “You need to step to the
left, ” says Evan Lamberg, president of Universal
Music Publishing North America. Or it might be
one of the many artists that she’ll fly cross-country
to surprise at a concert or awards ceremony.
Imagine Dragons frontman Dan Reynolds, who
calls her “Mama L,” says Moran has been both
a professional mentor and a personal “calming
force.” “When I went through a separation with
my wife, she was there giving me advice, and we
ended up getting back together,” he says. “When
someone 18 in the same industry as you, with
decades of experience — there’s a specific wisdom
that comes from that.”

Moran lives with her husband of 46 years, Mike
— a former RCA master engineer who worked with
Elvis Presley, David Bowie and many more — in
Palm Beach Gardens, Fla., in a spacious ranch
house. The walls are warm sherbet colors, and the
pool overlooks the 16th hole of the PGA National
championship course. It’s a Sunshine State man-
made paradise, the sort of place people come
to slow down. Not Moran. At 73, she moves the
same way she talks: with limitless energy. (“The
Energizer Bunny on steroids,” says Lamberg.) She
works from 10 a.m. to 7 p.m., then picks up with
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Mofan with
Reynoldsin2014/

emails, texts and calls a few hours after dinner
until she turns in between 2 a.m. and 3 a.m. Her
neighbors sometimes call her “the vampire.”

The phone pings again. No one is used to Moran
being off the grid. A self-described control freak,
she has her hands on all things Songwriters Hall
of Fame — from photo selection for the newsletter
to the seating chart for the annual induction gala
that will take place June 13 at the Marriott Marquis
in New York’s Times Square. Since 2001, she has
built the event into one prized for its rare mix of
classicism and currency. The honorees at this
year’s ceremony — which will celebrate the hall’s
soth anniversary — include Carole Bayer Sager,
John Prine, Missy Elliott, Tom T. Hall and Justin
Timberlake, as well as Martin Bandier and Halsey.
It’s the sort of evening when the room buzzes
with the intimate electricity that existed before
TV cameras and skyboxes came to define awards
shows. “It has a family feel,” says Moran. She
designed it that way. “That’s why I keep the tables
close together —you can’t even move.”

Another ping. Moran silences her phone. For
once, other people will have to wait.

HE MORANS’ HOME IS PIN-NEAT, WITH

a jukebox in the living room, but not too

many other signs that music royalty lives

here. Tucked in a hallway are framed
album covers and plaques from projects Mike
engineered —among them The Archies “Sugar,
Sugar,” Bowie’s Aladdin Sane and a 1971 album by
James Darren, Mammy Blue. Darren, who played
Moondoggie in the Gidget movies, was Moran’s
first music love: In 1959, at age 12, she won a
contest to be his fan club president.

Her own keepsakes are in her home office, the
most prized of which hangs behind her desk: the
original sheet music for “A Brand New Day” from
The Wiz, a gift from the composer, Quincy Jones.
“He said, ‘Girl, the magic you create —you are the
Wiz, ” remembers Moran.

“I have been in this business for a long time,
and you have to quickly develop a keen BS
detector if you want to survive,” says Jones.
“When I first met Linda, [ knew immediately that
there was no BS in her.” Jones has long called her
“my sister from another mister.” A backstage
laminate for an AC/DC concert that hangs from
alamp in her office identifies her differently:
“The Boss.”

Moran grew up blue collar in Danbury, Conn.,
the oldest of five. Her work ethic, like her passion
for music, took hold early: Along with Darren’s,
she ran a fan club for Johnny Restivo, who at 15
had a hit with “The Shape I'm In.” In 1965, after
finishing a two-year business school program in
nine months, she started as a secretary in A&R at
Restivo’s label, RCA, two weeks shy of turning 19.

“I'was this virginal naive country girl, and
everyone took me under their wings,” she says.
“They used to call me ‘Little Mary Sunshine.” ”
Moran doesn’t drink (she’s allergic), and has never
done drugs — or even had a sip of coffee. RCA is
where she met Mike, who “was the king-of-the-hill
engineer,” she says.

In 1970, she moved over to Atlantic, working
for CFO Sheldon Vogel. “He was the nucleus,”
says Moran. “Everything went through him.

So at 23 years old I was the one taking care of
everybody.” RCA was buttoned-up. “If you had

a comma out of place for label copy, you would

be in trouble,” she says. Atlantic felt more like a
hurricane of creativity and excess. “Iwas always
the designated driver,” says Moran, who became
Atlantic’s first female assistant vp, and second-
ever female senior vp. (The first was Sylvia Rhone.)
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“Somebody put a bronze sign on the wall outside
my door saying, ‘Chaplain’s Office — confessions
heard daily, 9 a.m. to § p.m.”

“If Linda ever wrote a book, people would be in
prison,” says Dorothy Carvello, an Atlantic A&R
person in the 1980s who detailed a culture of
unrestrained misbehavior and sexual harassment
—a “circus mixed with an orgy” —in her own tell-
all, Anything for a Hit. But such a book is unlikely
— Moran has received interest in the past, and
those confessions remain sealed.

Moran says she never experienced “serious
sexual harassment.” But there were always men
who made her uncomfortable, touchy-feely guys
whose hugs lingered a little too long. #MeToo,
she says, is long overdue, and “still has a long
way to go.” Despite the progress that has been
made, women are still “pushed out of the room,”
she says, when it comes to decision-making. She
recounts a story about a headhunter who called
her regarding a woman candidate, whom she
gave rave reviews. “And he said, ‘You're the 13th
call I've made, and you're the first one to tell me
she’s not a total bitch.” I said, ‘Oh, let me guess:
I'm also the first woman you've called.” ”

In 1991 she became the first female executive
at the newly christened Warner Music Group
(WMG), in a role with eight areas of responsibility,
including artist and industry relations, HR and
philanthropy. As Warner, Elektra and Atlantic were
sucked up into the Time Warner behemoth, she
became the guardian of old-school values in an
increasingly corporate culture. “I was the non-suit
everybody would talk to,” she says.

“Linda was the glue,” says Curb Records chief
creative adviser Jim Ed Norman, who got to know
Moran during his time as president of Warner
Bros. Records Nashville. “She helped coalesce the
disparate factions of Warner Music Group.”

She acted as the invisible hand behind
everything from massive Grammy parties and
WMG’s support of AmeriCorps, to helping Brandy
create a literacy program and Tori Amos launch
the Rape, Abuse and Incest Network.

“Artist relations didn’t exist everywhere at
the labels,” says RIAA senior vp artist industry
relations and chief of West Coast operations Joel
Flatow, another godchild who met Moran when
he started at the association in 1995. Moran pretty
much invented the role. “She was the person who
would connect artists to causes. She was on the
Grammy board, the MusiCares board. She had an
encyclopedic knowledge of the industry.”

She was the rare executive who got more done
through kindness than intimidation, and — just
as rare — one who preferred to remain behind the
scenes. But her work was not always respected.
“The legal and financial guys thought my job was
easy — I got to work with the artists and do these
events and travel —not knowing that 'm working
my ass off,” she says.

In 2000 she let Jerry Levin know she wasn’t
renewing her contract. “My jobwas 24/7,” she
says. “I needed to renew my spirit and refresh
my soul.” Levin asked what it would take to get
her to stay, so she named conditions she was sure
would never be met — work from home, work less
— and got everything she asked for. She became
a special adviser to Levin and Time Warner COO
Dick Parsons.

From left: BMI president
of broadcast music Del
Bryant, David Foster,
Moran, Leonard Cohen
and Taylor Swift at the
2010 SHOF ceremony in
New York.

“When someone is
in the same industry
as you, with decades of
experience — there’s
a specific wisdom that
comes from that.”

—DAN REYNOLDS, IMAGINE DRAGONS

HEN SONGWRITERS HALL OF FAME
(SHOF) chairman Hal David asked
Moran to move from the board to the
presidency in 2001, she asked him
why. She wasn’t a songwriter or publisher. “Ineed
somebody that will get things done,” he told her.
“You get things done.”

At the time, the induction was a small event
of a few hundred. But after a year or two Moran
began to change all that. Phil Ramone —who had
made albums with everyone from Frank Sinatra
to Bob Dylan — became her producer, and she
broadened the field. Songwriters are eligible for
induction 20 years after their first credit, but in
2004 Moran introduced the Hal David Starlight
Award —named in honor of David’s support for
young songwriters — to recognize contemporary
talent: Alicia Keys, Taylor Swift, Drake, Nick Jonas,
Ed Sheeran and, this year, Halsey.

Thus the SHOF worked a magic trick: It
managed to honor the history of the industry,
while capturing the current moment. In 2017,
Jay-Z became the first hip-hop artist inducted into
the hall; the following January, he went 0-8 at the
Grammys. The contrast is striking.

Moran credits Sony/ATV Music Publishing
president/CEQ Jon Platt, who joined the SHOF
board in 2015, with “putting us on the right side of
history.” “They invited me in the room. I used my
voice. And they listened,” says Platt, who, it turns
out, 1s not too big for the Godmother treatment:

0 "

“She’ll send me a text: ‘Great interview, but smile
next time!’ ” And he notes her caring goes both
ways: “I've heard her go in on people too. She’s
not afraid to have a tough conversation. You got to
bring your extra artillery if you're going to battle
with Linda.”

Under Moran, the nonprofit’s fundraising
has more than tripled, from $532,150 in 2000 to
$1.7 million in 2016, and this year’s gala will draw
1,300 guests. Despite its prestige, the ceremony
“is done bare bones,” she says. “I did away with
flowers years ago.” Discussions with the Brill
Building for a physical home for the hall didn’t
work out. “The pricing was just outrageous.” A TV
deal with Bravo lasted three years, and Moran isn'’t
keen to find another partner. The money would be
nice, but “I have done enough events where you've
got cameras over your heads when your people are
paying $50,000 a table,” she says.

As the event approaches, Moran pretty much
goes without sleep as she finalizes that seating
chart. “It looks like Einstein figuring out the theory
of relativity on the blackboard,” says Lamberg.
Her photographic memory enables her to draw on
the history of those in the room. “She’s cognizant
of who has worked with whom, who may be
entering into something with someone, who would
benefit by being near each other,” says John Titta,
executive vp membership at ASCAP and a SHOF
board member.

“I know where every single person of the 1,300
are sitting,” says Moran. She does for the event
what she has done for the record industry: She
“godmothers” the room. She’s the invisible hand,
helping shape deals, careers and relationships.

Moran worries that though the music industry
is doing well these days, something has been
lost. Labels are booming, venture capitalists are
snapping up publishing companies, but they don’t
always understand the relationships and the
history behind the business — the very thing that
the SHOF celebrates.

“What’s missing is the camaraderie,” she says.
“The younger people, they don’t hang.” Except
one night a year, when it all unfolds according to
her rules. Then everyone hangs. ©
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Truly Madly Indie

American Association of Independent Music chief Richard James Burgess previews its Libera Awards
and Indie Week's 10th-anniversary edition, set for June 17-20 in New York

HROUGHOUT HIS
career of 50-plus years,
American Association
of Independent Music
(A2IM) president/CEQ
Richard James Burgess
has infiltrated nearly every sector of the
music business. Behind the decks he
worked as an in-demand engineer and
producer for New Edition, Adam Ant,
Spandau Ballet and Kate Bush, and was
a successful artist in his own right, as
co-founder of U.K. band Landscape. The
group’s track “Einstein A Go-Go” —which
prominently features the pioneering
Roland MC-8 Microcomposer sequencer
— became one of the first computer-driven
hits when it peaked at No. § in the United
Kingdom in 1981. “Outside of Stanford
University and [Paris institute for music
and sound sciences] IRCAM, there
weren't any other computers capable of

BY STEVE KNOPPER

making music then,” says Burgess. The
musician, who has a Ph.D. in creative and
media studies (musicology), also served
as college professor, artist manager and
author, with multiple published works

on music production. He is credited
as the inventor of the SDSV drum
synthesizer in the late 1970s, and
for coining the musical subgenres
“EDM” and “new romantic.”

At the helm of A2IM since 2016,
the London-born, Christchurch,
New Zealand-bred executive has
leveraged his industry experience to
advocate on behalf of the association’s
600-plus independent label community
— from artist-owned imprints to
multimillion-dollar organizations BMG,
Concord Music Group and more. The New
York-based chief executive joined A2IM
when the association was launched, in
2005, and joined its board of directors in

Burgess

Sleater-Kinney, onstage
inPortland, Ore.,in
2015, will take home the
Independentlcon Award
atA2IM’s Libera Awards.

SSVd AI)VILSHIOVU

2013, rising to chairman in 2015. When
Burgess attended A2IM’s inaugural
Indie Week in 2012, labels were reeling
from online piracy and a shift from $18
CDs to 99-cent downloads. Back then,
A2IM members’ market share was
29%, but streaming has restored
growth to labels big and small.
Despite losing pop megastar
Taylor Swift (whose indie
status ended last November,
when she jumped from
Nashville’s Big Machine Label
Group to Universal Music Group-
owned Republic Records), A2IM still
closed out 2018 with a U.S. market share
of 36%, a slight dip from 37% in 2017,
according to MIDi1A Research.
“Independents represent more than a
third of the market, and we’ve checked
that like 20 different ways,” says Burgess,
citing some of the A2IM members who
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represent today’s top (and rising) chart
stars, such as bro-country duo Florida
Georgia Line (Big Machine), whose Bebe
Rexha collaboration “Meant To Be” spent
a historic 50 weeks at No. 1 on Billboard’s
Hot Country Songs chart in 2018. British
singer Adele 1s technically indie, too:
Although licensed to Columbia, she

is signed to U.K. label XL Recordings,
which counts Thom Yorke, Jungle and

Jai Paul among its artists. (Indies have a
40% global market share, according to
MIDiA Research.)

Streaming’s dominance has led to
bolstered revenue — and budgets — for
many indie outfits, growing the overall
business on a global scale. Qutlier acts
like Nigerian pop star Davido and K-pop
boy band BTS can break more quickly
than ever in the United States, while
American stars can extend their touring
footprint worldwide. It’s a “huge shift”
according to Burgess, who credits the
data available in the streaming era with
pushing the DIY trend forward, a big risk
for an even bigger reward financially.

A2IM’s annual four-day Indie Week
conference, held at New York Law School
in Manhattan, offers “an exchange of
knowledge and philosophies” to its
members, according to Burgess. Keynote
speakers include The Orchard co-founder
Richard Gottehrer; Congresswoman
Yvette D. Clarke, D-N.Y.; and Register
of Copyrights and director of the U.S.
Copyright Office Karyn A. Temple, while
panels will tackle top concerns such as
streaming ethics and the use of artificial
intelligence in A&R. The conference’s
annual Libera Awards ceremony,
presented by Sound Exchange, will close
the event on June 20 at the Ziegfeld
Ballroom, a new home after two years at
the PlayStation Theater, where last year
they “sold out of tables,” says Burgess.

This year’s edition includes
performances from Sleater-Kinney (this
year’s Independent Icon Award recipient),
R&B singer Deva Mahal and rock trio
Sunflower Bean. The event will also honor
Jonathan Poneman, co-founder of Seattle
label Sub Pop, with a lifetime achievement
award for his role in the “establishment
of grunge” and for breaking Nirvana and
Soundgarden, among other bands.

Burgess discusses Indie Week’s 10th
go-round and his multifaceted career.

Looking back to your first Indie Week,
what stands out most to you?

I joined A2IM when I was associate
director of business strategies at

Smithsonian Folkways Recordings [the
nonprofit label of the United States’
national museum, the Smithsonian
Institution]. The first Indie Week was
tiny, held in The Recording Academy’s
offices in Bryant Park. We were trying to
wind our way through this new digital
reality — and here we are now, beyond
that point where downloads are fading
away, CDs are really on their way out
and we’re well on the upward swing of
streaming. I hope we can supply the same
kind of help that I got then as a member.

You were among the first to sample
recorded sounds on an album in your
work with the Fairlight CMI [a digital

The late Charles
Bradley, onstagein
Birmingham, Ala., in
2017, isupforbest
R&B album at the
Libera Awards.

Burgess (right) with
Shirley Mansonat
South by Southwest
in Austinin March.

synthesizer-sampler] on projects like
Kate Bush’s 1980 LP Never for Ever, which
hit No.1in the United Kingdom. How
revelatory was that process for you?
It was the first record to use a digital
sample, as far as we can tell.  had one

of the first three Fairlights outside of
Australia. One was kept at their U.K.
distributor, Syco Systems, and the other
was with Peter Gabriel. The idea of taking
existing sounds and spinning them in
wasn’t a new technique, but what was
revelatory was you could play any sound
up and down the keyboard, even chords.
On “Babooshka” [a U.K. No. § hit], we
broke a bunch of cups; we took crockery
and smashed it. Very rock’n’roll. On
“Army Dreamers” [No. 16 peak], Kate’s
brother brought an arsenal of weapons to
the studio, and we recorded some cocked
rifles. The rhythm of the track was that
sound: the ch-ch, ch-ch.

How would an A2IM or an Indie Week
have helped Landscape, your band?
I think about that a lot. I've been signed
to six major labels. You didn’t have a lot
of options in those days. You had to
make demos, and if you couldn’t get

a record deal you really couldn’t put

a record out. When the punk thing
happened in England, there was an
explosion of DIY, and my band called
ourselves “jazz punk.” We put out our
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own records on our own label, and
recorded our first two EPs live at a
deconsecrated church. We sold 25,000
copies and got offered a deal with RCA.

Did you take the deal?

We were a democratic band. Three of us
wanted to do it and two of us wanted to
remain independent, so we did the deal.
What A2IM can offer is a support system to
people who want to remain independent
and self-sufficient. That’s not for
everybody — some people want that huge
infusion of cash that the majors offer. And
the Swedish songwriters. (Laughs.)

Courtney Barnett, onstage
inCanadain2018,isa
Libera Award nominee for
bestrock album.

recording artists, musicians, singers or with 10 or 20 years ago?

labels in its 99 years of existence, despite  There isn’t a barrier to international

building empires by monetizing musical  trade that there was when we lived

works. They built their fortunes, then in the physical world. When [ was

they used the money they generated from  at Smithsonian Folkways, we never

the use of our works to very effectively sold enough records to be able to say,

lobby against us and preserve their “Manufacture in Germany or Japan.”

dominant position. We were selling in those markets, but we
always had to export them or do licensing

What is the difference between deals. Streaming has completely changed

international and domestic revenue that equation, and that works to the

forindie labels these days compared  benefit of small independents. ©

What do you see as the biggest issues
facing the indie sector?

Obviously the Music Modernization Act
was a huge breakthrough. It convinced
the recorded-music industry that we can
actually get things done, we can make a
difference. The MMA is a long way from
implementation, so we’ll have to see
where it goes, but just the victory itself
was very [good for] morale.

What else is a priority concern for you?
Some of the same problems still exist:
Radio doesn’t pay the recorded-music
side at all, which is just an egregious
wrong and needs to be put right; there’s
still the YouTube issue that it pays much
less [in royalties to content holders] than
everybody else. It seems like they might
be moving toward resolving that. The
Copyright Directive, Article 17, might have
an impact on that, but we’ll have to see
how that plays out. [YouTube executives
have been skeptical of the European
Union’s directive that would require
online content hosts like Facebook and
Twitter to be more responsible for illegally
shared copyrighted material.] I feel more
optimistic. It was like banging your head
against a brick wall a year ago. Now, it
seems like there’s a dent in the wall.

How has competition between indies
and majors changed in recent years?
Every A2IM member is a competitor with
every other independent label, and every
member is a competitor with the majors.
That’s the way it should be. Where it

gets unhealthy, and we’re seeing it in

the technology space, is when a market
becomes asymmetric. That’s why A2IM
was formed in the first place: to ensure a
level playing field. A good example, and
it’s the first music-tech company, really,
is [analog streaming service] Big Radio,
which has not paid a single penny to

THE INDIE ALL-STARS

Alook at the DIY talents nominated for the 2019 Libera Awards

ALBUM OF THE YEAR
(SPONSORED BY
THE ORCHARD)

Mitski

Be the Cowboy
Dead Oceans

IDLES
Joyas an Act of
Resistance
Partisan Records

serpentwithfeet
soil
Secretly Canadian

Yves Tumor
Safe in the Hands

of Love
Warp Records

Kamasi Washington

Heaven and Earth
Young Turks

BESTLIVE ACT

King Gizzard &
The Lizard Wizard
ATO Records

Mitski

Dead Oceans

BadBadNotGood

Innovative Leisure

Run the Jewels
RTJ Music

Kelela
Warp Records

BEST AMERICAN
ROOTS/FOLK
ALBUM

Calexico

The Thread That Keeps Us
ANTI- Records

Richard Thompson
13 Rivers
New West Records

John Prine
The Tree of Forgiveness
Oh Boy Records

I'm WithHer

See You Around
Rounder Records

Dom Flemons
Black Cowboys
Smithsonian Folkways
Recordings
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BEST COUNTRY/
AMERICANA
ALBUM

Phosphorescent
C'estlLa Vie

Dead Oceans

Mary Gauthier

Rifles and Rosary Beads
In the Black/CD Baby

John Prine
The Tree of

Forgiveness
Oh Boy Records

Jim Lauderdale
Time Flies
Yep Roc Records

Alejandro Escovedo
The Crossing
Yep Roc Records

BEST HIP-HOP/RAP
ALBUM (SPONSORED
BY SONGTRUST)

August Greene
August Greene
August Greene

Awkwafina
In Fina We Trust
Awkwafina Records/AWAL

Myke Bogan
Joe Fontana
EYRST/CD Baby

Blueface

Famous Cryp
Fifth Amendment/

Entertainment One

Junglepussy
JP3

Junglepussy

BEST METAL ALBUM

Deafheaven
Ordinary Corrupt
Human Love
ANTI- Records

High on Fire
Electric Messiah
Entertainment One

Underoath
Erase Me

Fearless Records

Thou
Magus
Sacred Bones Records

Sleep
The Sciences
Third Man Records

BEST R&B
ALBUM

Charles Bradley
Black Velvet

Daptone Records

Durand Jones &
The Indications
Durand Jones &
The Indications
Dead Oceans

DURAND JONES &

THE INDICATIONS

Blood Orange

Negro Swan
Domino

Kadhja Bonet
Childgueen
Fat Possum

serpentwithfeet
soil
Secretly Canadian

BEST ROCK
ALBUM

Mitski
Be the Cowboy
Dead Oceans

Shame
Songs of Praise
Dead Oceans

Snail Mail
Lush

Matador Records

Courtney Barnett

Tell Me How You Really Feel
Mom+Pop

IDLES
Joy asan Actof
Resistance
Partisan Records

BREAKTHROUGH

ARTIST/RELEASE

(SPONSORED BY
INGROOVES)

Snail Mail
Lush

Matador Records

LucyDacus
Historian
Matador Records

Sunflower Bean
Come for Me
Mom+Pop

Caroline Rose
Loner
New West Records

Kelelain
Barcelonain 2018.

IDLES
Joy as an Act of

Resistance
Partisan Records

LABEL OF THE YEAR,
BIG
(SPONSORED
BY ADA)

Dead Oceans
Domino
Polyvinyl

Rough Trade Records

Warp Records

LABEL OF THE YEAR,
MEDIUM

Bloodshot Records
Mom+Pop
Partisan Records
Saddle Creek

Yep Roc Records

LABEL OF THE YEAR,
SMALL

Brainfeeder
Daptone Records
Hardly Art
Innovative Leisure

Oh Boy Records
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Indie Power Players 2019

These 80 leaders within the independent music community — U.S. record companies,

distributors and associations — are helping to drive nearly 40% of the world’s music sales

he independent music sector is
larger and stronger than ever.
As the American Association
of Independent Music (A2IM}
convenes Indie Week in New
York June 17-20, executives
and artists can celebrate the
growth of the worldwide indie music business.

Independent labels generated $6.9 billion
in global music salesin 2017 {the most recent
estimated figure}, up from $6.2 billion the previous
year, according to a report released late last
year by Worldwide Independent Network {WIN},
an umbrella organization for indie trade groups,
including A2IM.

The 11.3% rise in revenue means that indies
now represent 39.9% of the global recorded-music
market, up marginally from 39.6% in 2016, says the
third annual WINTEL study from MIDiA Research.

{In contrast to other industry reports, WIN’s
figures are based on revenue generated through
rights ownership rather than distribution, which
the organization says provides a more accurate
overview of the marketplace.)

“With two out of every five ‘purchases’ of music
going to the independent sector, now may be a good
time to draw a breath and celebrate this incredible
achievement,” said Martin Mills, founder of Beggars
Group and nonexecutive chair of WIN (see page 72},
at the time the report was released.

Of course, behind the sales numbers are the
songs and creativity of thousands of indie artists. To
illustrate the power and impact of those performers,
consider just one: John Prine, whose The Tree of
Forgiveness debuted at No. 5 on the Billboard 200 in

April 2018. His first album of new songsin 13 years
has led to a career resurgence for the 72-year-old
singer-songwriter. Notably, The Tree of Forgiveness
was released by Prine’s own Oh Boy Records, which
he founded in 1981 and has been called the oldest
indie labelin Nashville. {His wife, Fiona Whelan
Prine, is Oh Boy's managing partner. Their son, Jody
Whelan, is director of operations.}

“People thought we were crazy for starting a
record company,” Prine told Billboard in 2018. “They
really thought | was shooting myself in the foot. |
just liked the idea of owning what you did, owning
the masters and not having to deal with [major-label
pressures]: ‘Can you sell as many records as this
group or this or that?' | just bought a little record
company; | had no idea we were on the right path.”

The 80 executives on the third annual Indie
Power Players list would likely second Prine’s
emotion. Each has opted to play a role in a sector
of the record industry that thrives apart from the
multinational major music groups. The sales results
say they are all on the right path.

LABELS

David Abdo, 41

Senior vp global business operations and
distribution, Disney Music Group

KenBunt, 49

President, Disney Music Group

Chip Mclean*

Senior vp business development and business
affairs, Disney Music Group; senior vp/GM, Disney
Concerts Worldwide

Artists who have
worked with this year’s
Indie Power Players
include (top, fromleft)
Prine, BTS, Daigle,

Drake and Motley Criie.

Disneyanindie? No
company better
illustrates that non-
major ownership,
rather than size,
determines Indie Power Players status than the music
division of the $59 billion Walt Disney Co. For Bunt,
the resurgence of Queen is a personal delight since he
has worked with the band’s catalog throughout his 20-
year history at Disney. Queen signed with Disney’s
Hollywood Records in 1990, and Bohemian Rhapsody
was released by 20th Century Fox, which Disney
acquired in March. And Disney-owned ABC aired

The Show Must Go On: The Queen + Adam Lambert
Story. Such synergy also helps guide MclLean’s
division, which produces live-music experiences
across Disney, Pixar, Marvel and LucasFilm properties.
“We add a little bit of horsepower to a much bigger
engine,” says MclLean, who expects to present 800
concerts this year. Abdo says the shift to music
streaming “represents enormous opportunities and
also disruptive change,” but Disney adapted quickly:
Its streaming revenue has grown 50% since the end of
2017 {the company does not break out specific dollar
figures for its music group), while the Disney Hits
playlist, available on multiple streaming platforms,
has 3 million subscribers, benefiting from a massive
branding campaign.

LATEST CONCERT FOR FUN Bunt “It was Brandi
Carlile or Nine Inch Nails. How’s that for a
spectrum?”

Patrick Amory, 53

Co-owner/president, Matador Records

Gerard Cosloy, 54

Co-owner, Matador Records

Chris Lombardi, 53

Co-owner, Matador Records

Matador, which is
part of Beggars
Group (see

page 72}, had
successin 2018
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with releases from acts including Lucy Dacus, Snail
Mail and Car Seat Headrest, which, notes Amory,
“did really well in that sweet spot of 50,000-
100,000 [consumption units] worldwide. That’s the
foundation for career-building, one of the most
satisfying things we can do.” Cosloy points to the
label’s career-long relationship with Hoboken, N.J.-
bred Yo La Tengo as another aspect of its culture
that is “meaningful tous.” As Matador celebrates
its 30th anniversary this year, Lombardi says, “We're
notinterested in following trends or signing the hot
new thing or throwing our hatin the derby for
whatever the next bidding-war bandis. It's about
carefully choosing who's going to be the right fit, like
picking a team for the new season. We're molding
the class of 2020 right now.”
BIGGESTINDUSTRYISSUEL ombardi

“Thinking of things in a global way. Getting out

of a mind-set that’s only focused on your own
domestic territories.”

Nabil Ayers, 47
U.S. label manager, 4AD

Simon Halliday, 50
President, 4AD
A little over a year after 4AD
celebrated The National’s
2018 Grammy Award for
best alternative album for
A' Sleep Well Beast, the
Beggars Group label broke out the champagne
again when the band’s eighth studio album,
| Am Easy to Find, debuted at No. 5on the June 1
Billboard 200. With labelmates Big Thief, Aldous
Harding and Methyl Ethyl achieving airplay at
triple A and alternative radio, Halliday says of
4AD: “Our MO is to sign music that we feel is
original, incredible and like nothing you've ever
heard before.”
INDEPENDENCE DEFINED Ayers “The freedom
and encouragement to spend disproportionate
amounts of time, energy and money on smaller
artists because we believe in the music.”

Steve Bartels*
12 Tone Music Group

Doug Moirris, 80

Founder/owner, 12 Tone Music Group

See story, below.

Rayna Bass, 32

Senior vp marketing, 300 Entertainment

Roger Gold, 49
Co-founder/head of pop, 300 Entertainment

Kevin Liles, 51

Co-founder/CEQ, 300 Entertainment

Lilessums up the
success of his label
inone number:

16 billion. “That s

» the number of
streams we've had in the past five yearsas an
independent company,” he says. The demand for
Migos’ chart-topping 2017 album, Culture, released
by 300 Entertainment/Quality Control, drove a lot of
those streams, but so have more recent hits, like
Gunna'’s “Drip or Drown 2" on Young Thug’s YSL
Records {a 300 partner} and Megan Thee Stallion’s
“Big Ole Freak.” Bass, 300’s former head of urban
marketing, is now building a “genre-less marketing
department,” which combines diverse music like hip-
hop, pop, country and alternative under one roof. “|
believe it's where the industry is headed,” she says.
Gold continues to boost 300’s pop department with
Cheat Codes, Drax Project and Maggie Lindemann
while cheering on his own management client
Camila Cabello as she topped the Billboard 200 |ast
year with her debut album, Camila, and the Billboard
Hot 100 with her single “Havana.”
BIGGESTINDUSTRY ISSUE Liles “Diversity in
leadership. Now that hip-hop is the No. 1 music
genrein the world, the diversity of the C-suite-level
executives globally should match. We need to

hold ourselves accountable when it comes to
hiring, staffing and promoting. At 300, we don't
just talk about it. We liveit, and it makes us a
better company.”

39.9%

Global marketshare of
the independent music
sector based onthevalue
of rights ownership

$6.9B

Global revenue of
the independent
marketsector

46%

Increaseinglobal
streamingrevenue by the
independent sector
Source. 2017 statistics published
In the WINTEL 2018 report

by WIN with data gathered by
MIDIA Research Consulting

12 TONE MUSIC BRINGS DOUG MORRIS FULL CIRCLE

oug Morris is back on

top. The only executive

to have run each of

the three major music
groups — Warner Music, Universal
Music and Sony Entertainment
(departing Sony in 2017) — Morris
is working atop the New York
skyline: His independent
12 Tone Music Group,
supported by Apple, has airy
offices on an upper terraced
floor in the landmarked Daily
News Building in Midtown
Manhattan.

More importantly, Morris

is back atop the charts. Since
launching in 2018, 12 Tone has
sent California rapper-singer
Anderson .Paak to No. 1 on
Billboard's Independent Albums chart
last December with Oxnard and No. 1

Morris

Bartels

on the R&B Album Sales chart in April
with Ventura. (Both albums were co-
produced by Dr. Dre). Also, Louisiana-
bred Christian singer Lauren Daigle
has spent 33 weeks at No. 1 on Top
Christian Albums with Look Up Child.
Asked if thereis a single number

Morris went to work with Atlantic
co-founder Ahmet Ertegun, who he

that illustrates his success
in the past year, Morris says,
“You could use the number
80." The veteran executive
turned 80 last November.
At 12 Tone, Morris
has come full circle. “My
first company was an
independent,” he says,
referring to Big Tree
Records, which he founded
in 1970. Atlantic Records
later acquired the label, and

says defines the independent spirit
in the music business. “Ahmet was
brilliant,” he recalls.

Morris has a career-long history
of collaboration with high-achieving
executives that continues today.
Former Def Jam CEQO Steve Bartels
has joined him at 12 Tone.

“| was very fortunate that Steve
Bartels became available,” says
Morris. “He does everything that
| need. He really is the operating
person of the company, and he just
loves music.”

But the question remains: At age
80, why start over again?

“What else are you going to do?”
replies Morris. “Seriously. You get
to a point [where you say], ‘That’s
that,"and you go home and ruin your
wife’s life ... [But] this is what | like to
do. It's not work.”

—THOM DUFFY

Scott Borchetta, 56
Founder/president/CEO, Big Machine Label Group

Andrew Kautz, 49

COO, Big Machine Label Group

- Big Machine may have
concluded its long run as the
home label of Taylor Swift, but
Borchetta’s independent spirit
and drive to discover new
talent remain. “It's that freedom on a daily basis to
say, ‘Hey, that looks interesting to us. Let’s investigate
that right now.’ It’s having the ability to be the final
decision-maker,” he says. “That’s not anything | ever
take for granted on any day of the week.” Amid
reports last fall that potential buyers have targeted
BMLG, the label this year has claimed a 10.1% share
of the country music market thanks to Florida
Georgia Line, Thomas Rhett and others, while the
label has branched outin recent years by signing
Reba McEntire, Sugarland and Lady Antebellum —
or, as Kautz putsit, “diversifying our company’s
reliance on a singular artist or business unit.”
BIGGESTINDUSTRY ISSUE Borchetta “Converting
country fans of all ages to streaming.”

John Burk, 57

President, Concord Records

Margi Cheske*

President, Fantasy Records

Jenny Reader*
Co-president/chief creative officer, Fearless Records

Andy Serrao, 36

Co-president/chief talent officer, Fearless Records

Tom Whalley*

Chief label executive, Concord; founder, Loma Vista

Recordings
N ;‘ \A
R’ 2
7 @;

While Whalley holds the umbrella title of chief label
executive at Concord, Loma Vista Recordings,
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which he founded, has “had great success with
Ghost, St. Vincent and Denzel Curry,” he says. With
three No. 1s on the Mainstream Rock chart, Ghost
has become an arena headliner. St. Vincent won two
Grammys in February, and Curry’s album Ta1300
has generated 2 billion global streams, says
Whalley. For Burk, a lifelong fan of Carlos Santana,
signing the Latin-rock pioneer “is the highlight of
the year for me.” Santana’s new, Rick Rubin-
produced album, Africa Speaks, arrived June 7. At
Fantasy, Cheske saw Steve Perry enter at No. 6 on
the Billboard 200 last year with Traces, his first new
albumin 25 years, and Nathaniel Rateliff &

The Night Sweats debut at No. 11 with Tearing at
the Seams. At Fearless, Reader and Serrao oversaw
the integration of Razor & Tie as a new Fearless
imprint and achieved gold-certified singles for
Starset and The Pretty Reckless, while Michigan
metalcore band | Prevail debuted at No. 14 on the
Billboard 200 in March with sophomore album
Trauma. “It’s an exciting time,” says Reader of the
streaming age. “The old rules are out the window,
and when you embrace that opportunity, it opens up
a world of possibilities.”

INDIE HERO Whalley “Jimmy lovine. He has an
incredible work ethic, no fear of failure, steadfast
conviction and true business/artistic vision.”

Ron Cerrito*
President, North America, AWAL

Paul Hitchman*
President, AWAL/Kobalt Music Group

Lonny Olinick*
CEO, AWAL

Ryan Wright, 45
Chief marketing officer, Kobalt/AWAL

Revenue surged 50% at AWAL, the recorded-music
division of Kobalt, in the past 12 months, and Olinick
says it’s looking like “we will do much more than that
in our upcoming fiscal year. Once a $20 million
business, we are now on track for over $100 million.”
AWAL's newest label partner is SideOneDummy
Records, a deal announcedin April. Hitchman runs
AWAL's business and operations outside of North
America, adding France to his portfolio in December.
From his London headquarters, he has helped Tom
Misch, The Kooks, The Wombats and You Me at Six
scale the U.K. charts. Cerrito has mined Canada for
success this past year, adding a Toronto office in
December. He also helped drive the success of Lauy,
culminating in a No. 1 on the Emerging Artists chart.
Olinick credits Cerrito with building “a world-class
U.S. team across A&R, marketing and radio,” and the
former Republic Records promo man also played a
key role in Kobalt's acquisition last June of radio
promotion firm In2une. In marketing the AWAL
brand and concept, Wright launched the video series
Spaces, which profiles artists “in their homes,
garages, bedrooms and makeshift studios to
document where the magic happens,” he says.
According to Olinick, “Ryan has been integral to
empowering this new middle class of artists in
addition to the superstars we're creating.”

Alisa Coleman*

COO, ABKCO Music and Records

In her 35th year at ABKCOQ, Coleman is
most proud of landing three
simultaneous synchs for The Rolling
Stones’ 1967 hit “She’s a Rainbow” —
which drove the song to No. 7 on the Rock

Digital Song Sales chart last September — and
helped promote the label’s recent reissue of the
album on whichiit first appeared, Their Satanic
Majesties Request. The song generated synch
income in the seven-figure range through separate
deals with Acura, fashion brand Dior and TV series
American Horror Story. “We're able to really get our
songs and our compositions into the greatest
projects,” says Coleman. “It's not just about putting a
lyric on a Coke can. It's really about being innovative.”
LATEST CONCERTFOR FUN“Elton Johnin New York.
He cried. It was emotional.”

Tomas Cookman, 58

President/CEQ, Nacional Records/Industria Works
“Becoming a true international company,
while staying independent, is something
very few dedicated to the Latin space
can claim,” says Cookman. The company
now has officesin Los Angeles, Mexico

City and Madrid, and has added staff in New York,

Barcelona and London. Synonymous with Latin

alternative music, Nacional Records and Industria

Works ventured into regional Mexican music as

well, which is “a place no one expected us to go,”

says Cookman.

LATEST CONCERTFOR FUN"The B-52s. They were

also one of the first bands | saw at a club when

| was 17 — with a fake ID — at Max’s Kansas City

in New York.”

Mike Curb, 74

Founder/chairman, Curb Records
In the past year, final touches were made
on the deal for Curb Records to buy out
Warner Music’s share of Christian label
Word Records. “The documents were
actually signed in 2016,” says Curb, “but

WHAT MAKES AN INDIE...
AN INDIE

he record companies
featured on
Billboard's Indie
Power Players list are
defined as independent because
they are not owned by one of the
three major music groups: Sony,
Warner and Universal.

Distributors are defined
asindependent based on the
repertoire they market, which is
largely from labels not under the
majors’ umbrellas, regardless of
corporate ownership.

Eleven of the distributors
included here are both
independently owned and bring
releases to the marketplace
from independent labels and
artists. However, the majors
own four other distributors
here — The Orchard (by Sony),
Alternative Distribution Alliance
{Warner) and Caroline and
Ingrooves (Universal). But they
still marketindie releases.

The aforementioned criteria
differ from how Billboard and
Nielsen Music classify titles
for the Independent Albums

chart. That chart tallies releases
distributed by both indie
distribution companies and the
majors’ indie distribution arms.
But the chart does not include
independently owned labels
distributed directly by a major.

The criteria for Indie Power
Players also differs from how an
indie is defined by the American
Association of Independent
Music {(whose CEQ, Richard
James Burgess, is among this
year's honorees; see page 72).
A2|M has stated thatan
independent label “must own
50% or more of its masters and,
asitstands, no independent
has more than 5% [of] global
market share. Similarly, a
distributor must be 50% or more
owned independently of the
major labels.”

However, for this list,
Billboard chose to recognize
executives from the major-owned
distributors due to the volume
of indie-owned repertoire they
market — thus their importance

to the indie music business. —T.D.

Birdreleased herself-
titled d'el‘fgt'oﬁ assnote
P Qlfowing thelabel’s
deal with AWAL.

it took until this past year to get the systems
transferred. | mean, you're talking about 13,000
copyrights, 10,000 masters.” At the label he
founded in 1963, Curb has had recent success with
Rodney Atkins, Lee Brice and Dylan Scott. But he
isn’'t just focused on the charts. Curbis seeking to
stop six discriminatory bills targeting gay rights in
Tennessee and has thrown his support behind the
Tennessee Equality Project. He is hoping other
entertainment companies will join him. “How about
what the entertainment industry did with that North
Carolina bathroom bill?” says Curb, recalling in
2016 when artists canceled tours or spoke out in
protest. “Like the Music Man in River City, we've got
trouble now in Music City.”

AngelDel Villar, 38

Founder/CEO, Del Enterprises

Since 2009, Del Records has launched
the careers of Gerardo Ortiz, Régulo
Caro and Luis Coronel. Today, Del Villar
continues to discover a new generation
of regional Mexican acts through social
media like Aerolénea Carrillo, Abraham Vazquez
and T3R Elemento, “who make a lot of noise by
selling out shows,” he says. In April, Del Enterprises
entered a worldwide publishing deal with BMG
{ASCAP’s Latin independent publisher of the year
for the past three years). “Music is evolving and
changing,” says Del Villar. “It's important to get the
consumer what they want ASAP.”

Elliot Grainge, 25

Founder/CEQ, 10K Projects

The edgy hip-hop label founded in 2017
is nearing 10 billion global streams, says
Grainge, driven by Trippie Redd, who
dropped two albums in 2018 featuring
Juice WRLD and Travis Scott, and
6ix9ine, who tapped Nicki Minaj for the hit “FEFE."
Grainge {son of Universal Music Group chief Lucian
Grainge) is now focused on “moving into different
genres,” signing pop singer Austin Brown and Puerto
Rican rapper iann dior, whose punk-flavored debut,
nothings ever good enough, topped 1 million Spotify
streams two days after its April release. “We're
excited,” says Grainge. “We're breaking him.”
INDIEHEROES “Kevin ‘Coach K’ Lee and Pierre ‘Pee’
Thomas at Quality Control personify the independent
ethic that | admire and aspire to.”

Daniel Glass, 62

Founder/president, Glassnote

Chris Scully, 52

GM/CFQO, Glassnote

Glass remembers the early
days of watching Mumford &
Sons play clubs before maybe
two dozen fans a night. On
Dec. 10, 2018, he watched
them pack Madison Square Garden in New York in
support of their Billboard 200 No. 1 album, Delta.
Their steady growth illustrates why Glass founded
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his indie. “We think long; we don’t think short,” he
says. In November, Scully played a key rolein
Glassnote striking a strategic partnership with
Kobalt Music’'s AWAL. The deal helped Glassnote
execute a worldwide launch, two years in the
planning, of the self-titled debut album from British
singer-songwriter Jade Bird, which has hit No. 1 on
the Heatseekers Albums chart.
BIGGESTINDUSTRY ISSUE Glass “The lack of
professionalism among artists’ managers today.

It probably is because we lost 15 years to [fiscal]
depression in our industry [and] people [were] not
being mentored at the management level.”

Brett Gurewitz, 57
Owner, Epitaph Records

Matt McGreevey, 38

GM, Epitaph Records

Epitaphin 2019 is marking its
fifth consecutive year of
growth, says Gurewitz. {The
company does not publicly
report financial results.)
Contributing to its success: The Interrupters’ “She’s
Kerosene” hit No. 4 on the Alternative chart, and the
label acquired several catalogs of master recordings,
including those of Tom Waits and Gurewitz’'s own
band, Bad Religion. While Epitaph issued Waits' titles
in remastered physical formats, McGreevey says the
company also saw “an opportunity to broaden his
footprintin the streaming environment.”
INDEPENDENCE DEFINED Gurewitz “Business
independence is very similar to consumer and
economicindependence. It means freedom to take
risks, whether financial or artistic.”

Matt Harmon, 47
President, Beggars Group (U.S.))

Miwa Okumura*
Senior vp West Coast operations and licensing,
Beggars Group

"

.

Kerr (left) 209"
presented Ballerini
withagoldalbum in
2016for herdebut
disc, The First Time.

Gabe Spierer, 37

Vp content and strategy, Beggars Group
Some four decades
after Martin Mills
{see page 72)
launched what

became Beggars
Group, the company is home to five separately run
labels: 4AD, Matador, Rough Trade, XL Recordings
and Young Turks. Harmon reports that Beggars U.S.
enjoyed its highest gross revenue in 2018, reflecting
catalog rereleases from Liz Phair, the Pixies and

The Breeders, along with newer efforts by Lucy Dacus,
boygenius and Princess Nokia. Okumuradrove a 25%
risein TV licensing for Beggars Group, including
Interpol’s first on-camera performanceina TV series
{during the forthcoming second season of
Sweetbitter). She also worked with the artist Sampha
to create an original song used in the end titles of the
film Beautiful Boy. Spierer is leading an initiative to
bring content-creation opportunitiesin-house,
working with Thom Yorke, Kurt Vile, Snail Mail and
others. He also paired Amazon with Kamasi
Washington and The National for their latest projects.
“People tend to place emphasis on the first phase of
an album’s release,” he says, “butit’simportant to
recognize the longer cycles we're working in.”
INDEPENDENCE DEFINED Harmon “It’s all about
collaboration, and being independent really

allows for that.”

Robert John*
Co-owner/creative head, Megaforce/Transdreamer/
Palmetto/MRI

Megaforce, launched as the home for
Metallica in 1982, continues to thrive in
the heavy rock and alternative genres with
veteran acts including Third Eye Blind,

; Anthrax and Blue October. “Our boutique
model is best focusing on a smaller roster,” says John
of his artist-driven record company, which includes

10.9%

Annual rate of growth of
theindependent sector
between 2016 and 2017,
compared with 10.2% for
the overall music market

I I ® g
Average agein years of
anindierecord company

76%

Percentage of artists

who choose torenew

contracts with their
indielabels

Source. WINTEL 2018 report

Aldean (left) with
BBR’s Loba.

related labels Transdreamer, Palmetto and MRI. “We
make more money every year. Third Eye Blind touring
is [selling] more tickets than ever. They control their
own destiny. We guide them, but they make all of their
own decisions and have actual control,” says John.
“Freedom is independence.”

Gordon Kerr, 52

President/CEQ, Black River Entertainment

’ With Kelsea Ballerini notching her fourth
No. 1 single on the Country Airplay chart
and embarking on her first headlining tour,
newcomer Abby Anderson earning over
25 million streams worldwide and Hannah
Kerr’s status — according to her father, Gordon — as
the most streamed Christian act during the 2018
Christmas season, Black River remains one of
Nashville’s most powerful independents. On the
publishing side, BRE reports thatit achieved its 26th
No. 1 with For King & Country’s “God Only Knows,” co-
written by Gordon’s son, Josh Kerr, a songwriter and
producer at Black River Publishing. “I'm still the guy
who watches The Voice and American Idol, and | tear
up because people’sdreams are being realized,” says
Gordon. “That’s whatdrives us.”

Allen Kovac, 64

CEOQ, E7LG/Tenth Street Entertainment

Bad Wolves topped the Mainstream Rock
chartin May 2018 with “Zombie,” and the
band — while onstage ata June concertin
New York — donated $250,000 tothe

™ children of late Cranberries singer Dolores
O'Riordan, who wrote and first recorded the hitin
1994. It was not the only time that Kovac’s roster has
given back. During the campaign for passage of
copyright reformin the European Union, Tenth Street
artists Debbie Harry, Nikki Sixx and Nelly Furtado all
wrote op-eds to advance the cause. Kovac says he was
in that fight “from the beginning.” But, he notes,
“artists have audiences, artists have shareholders. The
industry [has] to stop talking and let musicians do the
talking.” Kovac this year also celebrated the launch of
Motley Criie’s The Dirt on Netflix.

LATEST CONCERT FORFUN "l went to a local variety
show of unsigned artists in Washington, Conn., and
saw a magnificent group of artists from jazz to country
to Latin. | was blown away.”

Jonloba*

Executive vp, BBR Music Group

“We never measure ourselves against
independent labels,” says Loba. “We
measure ourselves against the majors.”
BBR Music Group, which BMG acquired
in 2017, celebrated Jason Aldean’s debut
at No. 1onthe Billboard 200 in April 2018 with
Rearview Town and the singer’s honor this April as the
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Academy of Country Music’s Artist of the Decade — all
“accomplishments the industry said an indie couldn’t
do back when we signed himin 2005,” says Loba.
INDIE HERO “Ahmet Ertegun, for so many reasons we
don’t have enough time to list.”

John Loeffler, 68

Executive vp repertoire and marketing, BMG
Thomas Scherer*

Executive vp repertoire and marketing West Coast,
global writer services, head of BMG China

Kos Weaver, 50

Executive vp, BMG Nashville

BMG might well
disqualify itself from
Indie Power Players

y someday soon. CEQ
< "8 Hartwig Masuch has
said his company is positioning itself as “the fourth
major,” with an ability to break acts worldwide. “We're
signing artists out of passion,” notes Loeffler, a lifelong
musician himself who says he “gets their process”
when he speaks of his roster thatincludes John
Fogerty, Huey Lewis, Rufus Wainwright, Bad
Company, Dickey Betts, Marc Cohn and The Allman
Betts Band. “We're proving you can make money on
underserved markets,” he says of the rock acts. “And
they are so thrilled to have an advocate for their
music.” Newcomers as well as veterans benefit from
BMG's advocacy, says Scherer. He points to rising
Canadian rock band The Glorious Sons, whoin
January scored their first No. 1 on the Mainstream
Rock chart, “S.0.S. {Sawed Off Shotgun).” Weaver, a
veteran publishing executive, says that “looking out for
the best interests” of some of the industry’s top
songwriters, platinum recording artists and their No. 1
songs is his daily joy. Bebe Rexha, Hillary Lindsey, Shy
Carter, Russell Dickerson, Margo Price and Dustin
Lynch are just a few of the reasons he usually “forgets”
to turn off his phone on weekends.
BIGGESTINDUSTRY ISSUE Loeffler “Learning to
think about the music business with a holistic

From left: Salter with
Red Light Management
executive vp Jason
Weinstock, founder
Capshaw and president/
CEO Will Botwinin New
Yorkin2017.

approach rather than simply selling and publishing
recorded music. Music is such an important part
of our culture.”

Sergio lizarraga, 44

President/CEOQ, Lizos Music

For the past six years, Lizos Music has
been the indie-label home of acclaimed
regional Mexican group Banda
Sinaloense MS de Sergio Lizarraga,
whichis guided by Lizarraga, the group’s
producer {and former tuba player). Booking arenas
for Banda MS in Monterrey, Mexico; Los Angeles;
Miami; and Chicago has been a highlight of the past
year “because we filled each venue,” says Lizarraga.
Lizos Music — which was a finalist for four Billboard
Latin Music Awards in 2018 — is also working with
artists including Marilyn Odessa and Banda la
Misma Tierra. “As a band, we've been doing the
independent thing for a long time,” he says, “but it
really is a group effort.”

Billy Maupin, 47

GM, Yep Roc Records

Guiding the campaign for the Mandolin
Orange album Tides of a Teardrop was
Maupin’s proudest achievement of 2018
and a decade in the making. “Working for
nearly 10 years to develop the band,
hitting the 200 million stream mark on their catalog
and debuting with four No. 1s on [four different]
Billboard charts was a stand-out,” he says of the label
that Redeye’s Glenn Dicker and Tor Hansen (see
page 74) founded in 1997.“We're artist-driven.”

Juan Diego Medina, 32

Founder/CEQ, La Industria

Medina’s biggest artist, Nicky Jam —
who won five Billboard Latin Music
Awards in April — continues to expand
into other realms, with a role in Bad Boys
for Life alongside Will Smith and Martin

“The old rules are
out the window,
and when you
embrace that
opportunity,
itopens up
a world of
possibilities.”

—READER

Lawrence. “Obviously, music is his core, but he’s
moving to do as wellin film,” says Medina, whose
roster includes Manuel Turizo and Valentino.
Although the Colombian native has joint ventures
for distribution and marketing with Sony and
Warner, “I'm independentin what | sign and in what
my artists do.”

BIGGESTINDUSTRY ISSUE “Ego. That's why | keep
away from the spotlight. This world is a very tough
ego fight, and | don’t believe in that world.”

Maykel Piron, 44

Co-founder/CEOQO, Armada Music

In 2018, Armada Music celebrated

its 15th anniversary and a banner year
thanks to the continued success of
Armin van Buuren, a mainstay on the
Billboard Dance 100, and label signee
Loud Luxury. The Canadian duo had a global hit
with “Body,” amassing over half a billion streams
on Spotify alone, reports Piron. “This business is
alot about numbers,” he says. “[But] it’s also
about afeeling.”

Louis Posen, 48

Founder/president, Hopeless Records

As Hopeless Records celebrated its 25th
anniversary in 2018, the punk rock label
that Posen founded in his garage
expanded to a roster of 36 artists and
marked a milestone for one of its veteran
acts. “We had an awesome Wonder Years album
[with Sister Cities], which was a Billboard 200

top 20 debut, [and the whole label] closed in on

1 billion [global] streams in a year,” says Posen, who
has served as A2|M chairman for the past year.
INDIEHERO“I'll go way back to Benjamin Franklin,
whoinvented [the glass-tube armonica] and has one
of my favorite quotes: ‘If we don’t hang together, we
assuredly shall all hang separately.””

Vicente Saavedra, 37

Founder, Dimelo VI

“I'm proud to be an indie competing
against multinationals,” says Saavedra
of the achievement of Ozuna, his label
anchor and management client, who
was a 23-time finalist at the 2019
Billboard Latin Music Awards and whose Odisea
and Aura {distributed and marketed by Sony Latin/
The Orchard) finished 2018 at Nos. 1 and 2,
respectively, on the year-end Top Latin Albums
chart. Such success, suggests Saavedra, is divinely
inspired. “It's about listening to and following God,”
he says. Coming next from Dimelo Vi: singer Javiielo
from Puerto Rico.

Jon Salter, 47

GM/head of A&R, ATO Records

For ATO Records, which Dave Matthews
and his manager Coran Capshaw founded
in 2000, adding a TV/film synch
department was imperative, and Salter
worked hard on the project “to continue to
control our destiny.” For the label, 2018 was a banner
year with a reissue campaign for King Gizzard & The
Lizard Wizard {(who will headline the 5,870-seat Greek
Theatrein Los Angelesin August}and the two
Grammy noms that Lee Ann Womack’s Thelonely,
The Lonesome & The Gone scored.

INDIEHERO”l admire Coran Capshaw’s passion,
diversity and success across so many facets of the
music business and beyond: management, label,
ticketing, festivals, merchandise, etc. His ability

to have influencein both creative and operational

is unique.”
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“Blanco Brown, like the pioneers of Country music that he follows,
is set to have a moment in the Country landscape that carves out a
unique sound...all his own.”

- John Marks Head of Country Music Shows & Editorial | Content, Spotify

“...Blanco i1s unique, has a story and has great songs to back it all up.
We all looked at each other at the end of the meeting and said

‘what just happened’?”

-J ay Liepis Nasiwille Lead, Apple Music

“He is able to seamlessly knit multiple genres together, blending

Tracy Lawrence, T-Pain, “Dixieland Delight” and The Beach Boys...
Real artists don’t just break rules; sometimes they rewrite them.”
- Billboard -

“Blanco Brown is by far onc of the most exciting artists
I’ve seen in a long time. His lyrics are infectious and his
personality 1s so special that it only takes one performance
to make you a real fan of his undeniable talent.”

- Nadine Santos Vice President Programming and Talent Relations,
Music Choice

“Blanco Brown, the man and thc music,

is a pure shot of adrenaline.” .
- Beville Dunkerley Head of Country Music, Pandora

“I’ve heard and scen the future, his name is Blanco Brown.” '
- Phil Guerini VP, Music Strategy DCWW & GM, Radio Disney Network

“Blanco Brown and Lil Nas X are breaking down the walls in the music industry
with their introduction to ‘Country Trap’. Today more than ever artists are making
music because they are having FUN, instead of restricting themselves to genres

that are seen as ‘the standards’ for the music industry. As we have seen the

continued growth of this genre from Blanco's success stories on Triller and Instagram,
I do not anticipate that this will be the last we hear of this evolving category.”

- Lauren Braun Diamont Direcror of Content, Triller

BBR BMG
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Cash Money artist
Minaj (center)
became the first
woman tolog 100
appearanceson
the Hot 100.

Bryan “Birdman” Williams, 50
Co-CEOQO, Cash Money Records

Ronald “Slim” Williams, 51

Co-CEOQO, Cash Money Records

Cash Money’s two biggest
artists had milestone yearsin
2018: Drake’s Scorpion was the
most popularalbuminthe
country, according to Nielsen
Music, and he was the top-selling act in the world,
according to IFPI, while Nicki Minaj became the first
woman ever to make 100 appearances on the
Billboard Hot 100 {joining Drake, Lil Wayne, the Glee
castand Elvis Presley as the only artists to reach that
mark}. Slim stayed focused on Cash Money’s future
and new acts, guiding Jacquees to his highest-
charting single yet on the Hot 100 in January ("You,”
No. 58} and signing Blueface, whose “Thotiana”
established his star potential. “We change with the
times,” he says. That has included coming to terms
with losing Lil Wayne, who won his freedom from his
longtime label with a settlement last June — though
the amicable split was stillimportant to Birdman.
“Solving my situation with Wayne was one of my best
accomplishments of the past year,” he says. “Now we
can all go forward with the music.”

INDIE HEROES Slim “There’s a gang of them because
| watched everybody, from Rap-A-Lot to Master P to
Suge [Knight], Puffy [Sean Combs], Russell Simmons
at Def Jam. | watched all of them.”

ASSOCIATIONS

Richard James Burgess, 69
President/CEQO, American Association of

Independent Music

Under Burgess, A2IM has promoted the
independent sector through advocacy
within the media and government,
created educational programs for its
600-plus member labels and expanded
its events, including Indie Week (June 17-20in New
York) and the Libera Awards {June 20).
“Independence, to me, represents self-
determination and autonomy,” he says.

INDIE HEROES "What Berry Gordy did with Motown
was life-changing. Likewise, the Erteguns with
Atlantic, Chris Blackwell with Island, Sam Phillips
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with Sun, Alfred Lion with Blue Note, Moses Asch
with Folkways. Today, Martin Mills [of Beggars
Group] stands as a giantin the independent world,
and so do the members of the A2IM board and many
of our other members.”

Jim Mahoney, 52
GM, U.S., Merlin
Since 2014, Mahoney has guided U.S.
operations for the global digital rights
agency, which distributed $500 million of
streaming revenue to the indie community
worldwide in 2018. "My day-to-day is to
amplify the things that really are accomplished by this
larger collective, whether it's some of the executives at
Merlin or the membership themselves,” he says. In
response to Merlin’s growth, the organization
announced last October the addition of three new
staff members, including one in New York, to focus on
member services as well as business and legal affairs.
BIGGESTINDUSTRY ISSUE “Fighting for the attention
of fans, who can be quite distracted.”

Martin Mills, 70
Founder/chairman, Beggars Group; nonexecutive
chair, Worldwide Independent Network

Mills, who founded the independent
Beggars Groupin 1977 (and still relishes
“finding new artists and helping them find
an audience”}, is widely recognized as one
of the most influential advocates within
the indie sector. He's nonexecutive chair of WIN and
sits on the board of indie trade groups Merlin, IMPALA
and A2IM.

DECLARATION OF INDEPENDENCE “We've proven
beyond any shadow of a doubt that we can be
completely competitive with the rest of the market
when we exercise our collective strength.”

LABELS/DISTRIBUTORS

Ghazi*
CEO, Empire

Ll |

In 10 years, Ghazi {who uses only his first
name professionally) has built Empire into
aU.S.indie-distribution powerhouse for
Iggy Azalea, Jim Jones, Tyga and select
Universal Music Group artists under a deal

“What Berry
Gordy did with
Motown was
life-changing.
Likewise, the
Erteguns with
Atlantic, Chris
Blackwell with
Island, Sam
Phillips with
Sun, Alfred Lion
with Blue Note,
Moses Asch
with Folkways.
Today, Martin
Mills stands as
agiantin the
independent
world.”

—BURGESS

announced in April 2018. His company has diversified
into a label {with a Billboard 200 No. 1 for the late
XXXTentacion) and a music publisher; most recently,
it has expanded into Europe, Southeast Asiaand
China. “Everything is extremely fast now,” he says.
“Artist are burning through content at a speed that we
have never seen before. Everybody is expanding [into
digital distribution]. It’s like the dotcom era [of the |ate
1990s] when all those companies came out of the
woodwork but only a few survived. The majors are
here to stay,” he says. “But when the dust settles, |
hope to be the king of the indies.”

David Macias, 53

Owner, Thirty Tigers

Norbert Nix, 61

Partner/GM, Triple Tigers Records

Macias has the figure
committed to memory:
“54,072,” he says, “was the first
week of [consumption unitsin
April 2018] for John Prine,”
whose acclaimed album The Tree of Forgiveness on
the artist’s own Oh Boy Records is distributed through
Thirty Tigers. The total was “more than double his
previous debut week [and] the result of his entire
team, of which we were only one part,” adds Macias.
Nix guides Triple Tigers Records {a partnership among
Thirty Tigers, Triple 8 Management and Sony}, which
claims four No. 1 singlesin under three years with
songs from Scotty McCreery and Russell Dickerson.
Triple Tigers ranked No. 8 on Billboard's 2018 Country
Labels recap. “We will continue our focused approach
as we launch Gone West,” says Nix of the band that
features Colbie Caillat, Justin Young, Nelly Joy and
Jason Reeves.

INDEPENDENCE DEFINED Macias “The ability to not
be constrained by expectation and genre.”

Jacqueline Saturn*
President, Caroline/Harvest Records

Matt Sawin, 43

Executive vp, Caroline/Harvest Records

Saturn was named president
of Capitol Music Group’s indie
label-services division last
September, rising from GM.
She earned that promotion by
more than doubling Caroline’s market share during
the past three years to 2.69% year to date, with 2018
U.S. revenue of $165 million, Billboard estimates.
Sawin says Caroline also has become a global force,
with a staff of over 120 in 13 territories worldwide.
The division also has played an importantrole in
breaking XXXTentacion, $uicideBoy$, Lil Baby and
Trippie Redd. “We stand for artist development,”
says Saturn.

DECLARATION OF INDEPENDENCE Saturn “If you are

-

“We stand for artist

development” says
SatarnefCaroline,
artists likeRedd |
(pictured}. .
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an artist, itis having a real vision of how you would
like your music put into the world.”

Ben Swanson, 41

COO, Secretly Group

Chris Swanson, 44
Co-CEO/president of A&R, Secretly Group

Darius Van Arman, 47
Co-CEOQ, Secretly Group/Secretly Distribution

Phil Waldorf, 44
Co-CEO/head of global marketing, Secretly Group

Christopher Welz, 38
Managing director, Secretly Distribution
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Van Arman, a dedicated advocate of the indie sector
— he’s A2IM chairman of the board of directors and a
board member of Merlin and SoundExchange —
notes that Secretly became one of the first
distributors to share over 80% of its Spotify equity
withits distributed labels after the streaming service
went publicin 2018. “We put our money where our
mouth is,” he says, following the Fair Digital Deals
Declaration drafted by WIN. Secretly Group,
comprising the labels Dead Oceans, Jagjaguwar and
Secretly Canadian, is home to critically acclaimed
acts such as Mitski, Sharon Van Etten, Better
Oblivion Community Center {featuring Phoebe
Bridgers and Conor Oberst}, serpentwithfeet,
Khruangbin and Lonnie Holley, among others.
Waldorf took particular pride in seeing Bridgers’
debut, Stranger in the Alps, and Khruangbin's Con
Todo el Mundo — both on Dead Oceans — pass the
50,000 consumption units mark. Chris Swanson
says Secretly’s reorganization late last year into
“three clearly defined branches” of operations, A&R
and marketing will be key to future success. “We've
got a new sense of unified purpose,” he says. At
Secretly Distribution, Welz says platinum-level sales
for Bon Iver and gold certification for Sufjan Stevens
and Major Lazer have driven some $50 millionin
revenue with yearly double-digit growth for the
division. Moving physical distribution from Warner
Music Group-owned Alternative Distribution
Alliance to AMPED in February “completed our
100% independent path to market,” says Welz.
INDEPENDENCE DEFINED Ben Swason
“Independence is having the luxury of not being
beholden to shareholders that couldn’t care less
about the music or its place in the world. Asan
independent, we show up every day for our artists.”

Chris Taylor, 53

Global president of music, eOne

“We want to be talent first,” says Taylor,
who gained an artist’s perspective
touring with a rock-reggae band that
was signed to Virgin Recordsin the
1990s. The recent acquisition of Audio
Network, a British indie music firm, for $215 million,
will let eOne boost licensing for movies and video
games, says Taylor. He's also stoked by the global
success of “Thotiana” by rapper Blueface. “We'rein
every genre all the way from heaven to hell,” says
Taylor, whose roster also boasts rap, gospel and
heavy metal artists. “It has been a lot of fun.”
BIGGESTINDUSTRY ISSUE"Getting away from

the narrative that music companies don’t provide
any value, that you can just record songs and put
them up at home and build something for yourself.
You can do that. But to really take things to the
next level, having a really great music [company]

is essential.”

N

-

DISTRIBUTORS

Scott Ackerman*

CEO, TuneCore

Digital distributor TuneCore announced in
April it had reached a record $1.5 billionin
streaming/download revenue paid to its
clients. The 250,000 artists on the
platform accounted for 199.3 billion
streams and downloads in 2018, an 83% increase
from 2017, reported the company, which provides not
only distribution but promotion and publishing
administration. “Theindependent space has a
responsibility to educate and empower artists to
navigate acomplex landscape,” says Ackerman.
LATEST CONCERT FOR FUN"Garth Brooksiin
Philadelphia. It was awesome to see multiple
generations in the audience, all drawn by the power
and personality of a legendary artist.”

Jorge Brea, 34
Founder/CEQO, Symphonic Distribution
“Independence is the ability to be reactive
[and] pivot,” says Brea, who knows a thing
or two about pivoting. Moving early in his
‘ life from Santo Domingo in the Dominican
“%. . Republicto Tampa, Fla., Brea spent his
teen years working as a DJ-producer and releasing
original music on vinyl, which inspired the creation of
Symphonic Distribution when he was only 21. Today,
he connectsindie acts of all genres to streaming
platforms and recently announced that his company
had expanded its presence in Nashville and Bogota,
Colombia. "“We've been able to grow 35% year over
year for the past five years,” he says, adding that while
one of the strongest regions for streaming is Latin
America, new artists are breaking out from African
countries and the Middle East.

Glenn Dicker, 53

Tor Hansen, 54

Co-founders, Redeye Worldwide

Inits 23rd year, Redeye has
experienced double-digit
growth “across all formats
digital and physical within all
the major global markets,” says

‘|

Methodology 8iiboard's Indie

Pawer Players 2019 marks a change
from preyious years in focusing

an independent recard campanies
and distributors. Stand-alane music
publishers are not featured. Executives
are chosen by editars based on
factors including, but not mited to,
naominations by peers, calleagues and
superiors at selected music companies,
as well as recommendatians by indie
trade group A2IM. The criteria for
defining a company as an indie 1s
described on page 66. In addition to
nominations, editors weigh impact
on consumer behavior as measured
by metrics such as chart, sales and
streaming performance, sacial media
Impressians, career trajectary,

and overall impact in the global
music Industry, using data available
as of April 4.

Hansen. (The company does not report specific
earnings.} Last December, Redeye expanded its
distribution reach into Canada, the world’s seventh-
largest music market, where it is working directly with
over 100 retailers, says Dicker. He adds that the
company’s global digital team is now run out of
Toronto. Professional achievements mix with personal
satisfaction, says Dicker, recalling hisroleina
successful collaboration. “There are two artists I've
worked with [separately] for 25 years — Nick Lowe
and Los Straitjackets [who now perform together] —
so thatis special to me personally.”

INDEPENDENCE DEFINED Hansen “Courage to

stand on your own with thought and respect for the
community and the work you represent.”

Amy Dietz*
GM/executive vp, Ingrooves
Bob Roback, 52

CEO, Ingrooves

Ingrooves, which as of February
is wholly owned by Universal
Music Group, has turned to
artificial intelligence-based

. datainsights and marketing
tools to help artists connect with fans at triple the rate
of engagement of traditional efforts, says Dietz, who
adds that those fans “continued to engage with the
artist while other listeners moved on.” Says Roback:
"We've been able to really move the needle from a
marketing perspective by leveraging all of the insights
and platforms that we've developed here. That has
been a big engine of our growth.”

BIGGESTINDUSTRY ISSUE Roback “Honestly,
everybody’s biggestissue right now is marketing

— people looking for tracks because [they have

been] marketed to. You're talking about a massive
bottleneck, even with the improvements [in]
personalizing playlists.”

Diego Farias, 38

Co-founder/CEQO, Amuse

In February, Amuse reported it would
begin paying artists advance royalties for
distribution rights with a new data-driven
service called Fast Forward, which uses
machine learning to projectartist
earnings. “We have people showing up every day of

Taylor challenges the
streaming-erabeliefthat
“youcan justrecord songs
and put them up athome.”

TAYLOR (2) COURTESY OF EONE B SWANSON, WELZ ANNAPOWELL TEETER € SWANSON KELSEY RIGGAN VAN ARMAN DUSDIN CONDREN WALDORF DYLAM SIEGLER ACKERMAN TUNECORE
BREA COURTESY OF SUBJECT DICKER YEP ROC RECORDS HANSEM YORK WILSON/YEP ROC RECORDS DIETZ NABOR GODOY ROBACK COURTESY OF INGROOVES FARIAS DAVID THUNANDER
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the week to sign up for our service,” says Farias, who
views the strategy as a way to help independent
artists retain their independence.
BIGGESTINDUSTRY ISSUE“Trust — for an industry
where artists have been on the wrong end of many
deals for a long time. Amuse is building trust by
putting all the information on the table, whether it is
through our free music distribution system, artist-
friendly advances or innovative license deals.”

Tracy Maddux, 50

CEO, CD Baby

CD Baby — which distributes 750,000
artists and over 9 million tracks while
publishing 170,000 songwriters and
more than 1 million individual songs
from acts in over 200 territories
worldwide — reported stellar 2018 results in April.
Its member artists earned $106 million, an increase
of nearly 25% over 2017.“Scaling the global CD Baby
team” is his greatest recent accomplishment, says
Maddux. “We took our team outside the U.S. from
one person to 14 people. We now have peoplein nine
countries, including Argentina, Brazil, Canada,
Colombia, Chile, Mexico, Singapore and the U.K.” In
March, Downtown Music Holdings spent a reported
$200 million to acquire CD Baby’s parent company,
AVL Digital Group. “This transaction will allow us to
take the services we offer the independent music
community to the next level,” says Maddux, who will
oversee all AVL holdings for Downtown.

INDIE HERO "Alison Wenham, outgoing CEO of
WIN. She is a giant within and champion for the
independent music community.”

Brad Navin, 48
CEO, The Orchard
Colleen Theis, 50

“SONY Tlhos e~ -
COO, The Orchard

Orchard-distributed artists
are “all over the Billboard
charts,” says Theis,
particularly the Billboard

- Artist 100, where K-pop
phenomenon BTS has had a lock on No. 1 for five
weeks, drivenin part by the success of Map of the
Soul: Persona on BigHit Records through
The Orchard. As streaming transforms the music
business, Navin and Theis recognize the powerful
potential for further international crossover. After
opening in China and launching a Latin music
headquarters in Miami, The Orchard now operates
in over 40 markets. “Music is crossing over
internationally and selling everywhere, not justin
home markets,” says Navin. “To me, that’s the
fulfillment of the vision we've always had — when
we go out and sign music from all over the world.”
INDIEHERONavin “| have to give a shoutout to
The Orchard’s founder, Richard Gottehrer. He’s
coming up on his 80th birthday, and he continues
to personify what it means to be a punk and what it
means to be independent.”

JasonPeterson, 37

Founder/chairman/CEOQO, GoDigital Media Group
GoDigital’'s emphasis on Latin music
beganin 2010, when the company’s
AdShare division started managing
Daddy Yankee’s YouTube rights. The
track “Amanece” by Anuel AA x Haze,
which GoDigital’s Cing distributor put out last
December, has over 600 million streams worldwide,
according to the company. “You could have
predicted this coming,” says Peterson. “Latin music
has been the fastest-growing segment of the music
business for seven years running.”

INDIEHERO “Richard Branson. He is the
consummate entrepreneur. He built a brand, Virgin,

GoDigital sTocus
on Latin music

began withy,

anaging the
YouTube rights for
Daddy Yankee.

“Honestly,
everybody’s
biggest issue
now is marketing.
You're talking
about a massive
bottleneck
even with the
improvements
[in] personalizing
playlists.”

—ROBACK

that is globally recognized: Virgin Megastores,
Virgin Records, Virgin Atlantic Airlines, Virgin
Galactic, Virgin Trains. He was Elon Musk before
there was Elon Musk.”

Eliah Seton, 37
President of independent music and creator services,

Alternative Distribution Alliance/Warner Music

Group

Now holding titles at both ADA and
parent WMG, Seton says his promotion
in February “represents both Warner’s
commitment to and emphasis on the
independent music space, with the
acknowledgement that it's growing and continuing
to disrupt the broader recorded-music business.”
Evidence of that commitmentis found in the
relaunch of the Asylum Records label (Ugly God,
DJ SpinKing, Star), the beta launch of direct-
distribution platform Level and ADA’s pursuit of
artist-direct deals (Ciara, A) Tracey).

LATEST CONCERT FORFUN“Ben Platt. Impressive,
so genuine and so intimate. One of the most down-
to-earth people I've gotten to know in music.”

Dean Tabaac*

Head, AMPED Distribution

| When Best Buy retreated from selling

~ CDsin2018,the RIAA’s year-end report
noted that revenue from the format fell
by 41%. But AMPED’s CD business only
fell by 2%, proof of the distributor’s
ongoing commitment to physical product. "We're
going to talk to a lot of labels, large and small, that
are digitally inclined, with very little or no physical
product,” says Tabaac. “We can help them stay in
that game without having to be heavily involved like
they once were.” Recent deals with Secretly
Distribution, Merge, Alligator and SM
Entertainment, as well as new AWAL partners
Glassnote and SideOneDummy, have helped grow
the business (with Tabaac promising more
“significant” partners joining in the second half of
2019)."No one else is going to embrace physical the
way they once did, which creates a hell of an
opportunity for us.”

TREND HE'S WATCHING “We're on the cusp of seeing
artists who are going to be far more multigenre in their
writing and their music than what we've seen prior.”

Emmanuel Zunz, 46

Founder/CEO, ONErpm

! Zunz has expanded ONErpm with new
offices in Moscow, Madrid, San
Francisco and Kingston, Jamaica, while
the company has doubled revenue {it
does not report specific results) and
gained nearly 7 billion monthly plays on YouTube for
its independent content creatorsin 2018.
DECLARATION OF INDEPENDENCE “When we
investin an artistand project, it really is somebody’s
money,” says Zunz, who remains the sole owner of the
distribution company that he founded in 2010.“It’s
not this nebulous corporation that has all these funds.
Being truly independent means not having investors
and the freedom to run my business as | see fit.” ©@

Contributors Justino Aguila, Rich Appel, Megan
Armstrong, Steve Baltin, Harley Brown, Dean Budnick,
Ed Christman, Tatiana Cirisano, Leila Cobo, Thom
Duffy, Adrienne Gaffney, Cortney Harding, Steve
Knopper, Katy Kroll, Geoff Mayfield, Cathy Applefeld
Olson, Paula Parisi, Chris Payne, Deborah Evans Price,
Bryan Reesman, David Rishty, Tom Roland, Craig
Rosen, Dan Rys, Richard Smirke, Eric Spitznagel,
Andrew Unterberger, Kevin Warwick, Deborah Wilker
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ARIANA GRANDE reruslic [ 1 226 40 34 MORGAN WALLEN eioup | 34 15
LUKECOMBS  murmuscrovmssmsonian | 5 118 31 3% LAUREN DAIGLE  awmomosiwes | 3 66
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NO.1
Thomas Rhett

Rhett tops the Artist 100
forasecondtotal weekas
his new album, Center Point
Road, launchesatop the
Billboard 200 with 76,000
equivalentalbum units
earned, according toNielsen
Music (see page 80).
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Gravy (above) makes
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entering at No. 7 on
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68 32 Rzl LEWIS CAPALDI ercocarmon | 68 3
s JEN NCT127 | B
CANGA 79] BEBE REXHA waigrenos, | 23 114
84 79 JEON BRADLEY COOPER  smrscowcna | 3 36
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(T 4] CAMILA CABELLO  swcomec | 1 125 U+4] REMO DRIVE e | 441 e ey
RE-ENTRY @ BAZZI 1AMCOSMIC/ATLANTICAG | 34 66 RE-ENTRY @ QUANDORONDO  qumomninamensmen, | 37 3 g?wznc(;;i)tfl\r(iiséggz?s?
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GG [T LT L. Expariment | | 3
DABABY Baby On Bab A
L — el B AT, e
SOUNDTRACK Aladdin 2019) [ o IMAGINE DRAGONS A Evolve | , 102
WALT DISNEY KIDINAKORRERAINTERSCOPEAIGA
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THOMAS RHETT

Rhett’s
Road
Leads

Thomas Rhett notches

his second No. 1 album

on the Billboard 200 as
Center Point Road debuts
atop the chart. The LP, the
first country set to lead

the list in 2019, earned
76,000 equivalent album
units during the week
ending June 6, according to
Nielsen Music. Of that sum,
45,000 were in album sales.
Both totals represent the
biggest weeks of 2019 for
any country album.

The last country set to hit
No. 1 was Kane Brown's
Experiment, which opened
atop the list dated Nov. 24,
2018. Experiment also had
the last largest week for a
country album in both units
and album sales when it
started with 126,000 units
earned in its first week,
with 107,000 of that sum in
album sales.

Further, Center Point Road
launches with 33.59 million
on-demand audio streams
earned for its songs in its
debut week. That marks the
biggest streaming debut
week ever for a country
album. Center has the
second-largest streaming
week overall among country
sets. It is second only to
Gene Autry’s Rudolph the
Red-Nosed Reindeer and
Other Christmas Classics,
which tallied 43.71 million
clicks for its tracks on the
Jan. 5 list — thanks heavily
to the Christmastime plays
of the album’s holiday
favorites "Here Comes
Santa Claus (Right Down
Santa Claus Lane)” and

"Rudolph the Red-Nosed
Reindeer.”

Center Point Road follows
Rhett’s last album and
first Billboard 200 chart-
topper, Life Changes, which
started at No. 1 on the list
dated Sept. 30, 2017, with
123,000 units, of which
94,000 were in album sales.

—Keith Caulfield

Data for week of 06.15.2019
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on the tally — the longest of any studio set
from The Beatles, and second only to the
hits package 1 (with 371 weeks). The album
continues to be a sturdy selleron vinyl LP: It
is the fourth-biggest-selling vinyl album of
2019, with 29,000 copies sold through the
week ending June 6, according to Nielsen
Music. Vinyl LP sales comprise 68% of the
set’s total 2019 sales, as it has sold 43,000

I albura sales, track equivalent albums, and streaming equivalert albuws).

P
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THE BEATLES © AbbeyRoad | | 3 MOTLEY CRUE The Dirt (Soundtrack) | 1o 1
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BRUNO MARS A 24K Magic | 5 33 BON JOYI A  Greatest Hits: The Ultimate Collection 5 130
TWENTY ONE PILOTS A Blurryface [, 5y THE ROLLING STONES ©  HotRotks 19641971 | , 307
SZA N K
A A Ol @ o SOUNDTRACK  13Reasons Why,Season2 | 55 5

LYNYRD SKYNYRD A Al Time Greatest Hits | o, 4o FARRUKO Gangalee | g5 ¢
AC/DC @ BackInBlack | , 34, MICHAEL JACKSON 3 Thrller | | 360
SHAWN MENDES @ Shawn Mendes | | ¢4 LIL MOSEY Northsbest | o 33
BEYONCE A Lemonade | ; g ADELE & 2088 am
YOUNGBOY NEVER BROKE AGAIN AN  unti Death (all MyName | 5 ¢q FRANK OCEAN A Blonde | ; 3
THE NOTORIOUS B.1.G. A GreatestHits | | SOUNDIRACK A\ Black Pantis: The Abum, WusicFrom And npired B | | 40
ED SHEERAN A x| 1 a5 DEAN LEWIS APlace WeKnew | 3,
RIHANNA A ANTI [ | 5 SHAWN MENDES A lluminate | | ;3
BEBE REXHA @ Expectations [ ;3 ¢4 CALUM SCOTT Oonly Human | ..
LIL SKIES Shelby | ¢ 14 THEROLLINGSTONES  Honk | 53 7
RED HOT CHILI PEPPERS A  GreatestHits | 1o 53 DARYLHALL JOHNOATES A The VeryBest O Daryl Hall John0des | 5,4 4
SKI MASK THE SLUMP GOD STOKELEY | o 5 ARIANA GRANDE A Dangerous woman | , o,
BENNY BLANCO _ FRIENDS KEEP SECRETS (EP) | 4 26 GEORGE STRAIT A 50 Numberones | |,
BLAKE SHELTON Reloaded: 20 #1Hits | ¢ s, KANYE WEST A TheLifeofPablo | | 4
CAMILA CABELLO A Camila | ; 5 LIL DURK Signed To TheStreets 3 | ,; 5
tAYLOR SWlFT A P 1 234 ozuNA}. %ﬂff{‘l“?lﬁé?;wﬂ MUSIC LATIN Odisea 22 82

THE
BEATLES
Abbey Road

The former No. 1 album has spent 312 weeks

across all formats. —K.C.

NF
Perception

AsNF's new single "The Search”
{which is not on Perception)
bows at No. 70 on the Billboard
Hot 100, the buzz generated
from the tune aids a 25% gain in
equivalent album units for the

week, rising t0 9,000 earned

CALUM

SCOTT
Only Human
The album is back on the chart
after over ayear (6,000 units;

up 4%), thanks largely to the
streaming gains of its song "You

Are the Reason,” whic
featured on the May 2
-

‘

of NBC’s America’s Got Talent

Go to BILLBOARD.COM/BIZ for complete chart data 81



Diamonds TOP ALBUM SALES ™

Shines As
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ARTIST certiFIcATION Title [wks.0

ARTIST cerTiFICATION

HEATSEEKERS ALBUMS™

m IMPRINT/DISTRIBUTING LABEL IMPRINT/DISTRIBUTING LABEL
j oh n’s 20th #1 THOMAS RHETT  Center Point Road 1#'} DUFF MCKAGAN Tenderness
VALORY/BMLG BLOOD MERIDIAN JUME
KIRK FRANKLIN Long Live Love o GLORYHAMBIER - egends From Bejond The Galaci Terorvetex |
op FO YO SOUL/RCA/RC A IHSPIRATION/PLG APALM
BILUEEILSH _ When We AllFll Adeen Where D0 We Go? o DARKTHRONE oldstar |
Elton John collects his 20th _ VERRRSAMEIEEES e
top 10 on the Billboard 200 SOUNDTRACK Aladdin (2019) [ 4 ] JEXASWIPPIECOALITION Hghin The saddle |
as his greatest-hits package i .
Diamonds vaults from MILEYCYRUS  SHE IS COMING (EP) 5 s e oD NEEUISEWWALIGS, [Bamies || 1 MlIeY |S
No. 23 to No. 7. The album » ;
- JAl PAUL Leak 04-13 (Bait Ones) é ?
is basking in the glow of the E&!P;"L{?Emﬁ&. Diamonds ° — 1 Com I n g
recent release of Rocketman, — — o FRANKIE MORENO  Live In Las Vegas | o
the fantastical musical BTS icxranue AP Of The Soul: PERSONA == RI g ht U p
film based on John'’s life, o REMO DRIVE Natural, Everyday Degradation |
and earned nearly 32,000 SOUMDTRACK mmmﬁlfﬁpmmemmm — Miley Cyrus’ She /s
equivalent album units (up IAN NOE N Between The Country | X .
83%) in the week ending KENNY WAYNE SHEPHERD BAND _ The Traveler o NATIONAL TREASURY/THIRTY Coming _EP arrives at N.o. 5
- _ KWSX ONCORD o TODRICK HALL Haus Party, Part One (EP) 3 on the Billboard 200 with
June 6, according to Nielsen A 10 ODRICK HALL i 36,000 equivalent album
Music. KEVIN GATES Only The Generals Gon Understand (EP) ANGELMAKER A : .
) R INNERS ATION/ ngelMaker | units earned in the week
Rocketman, which was P!m( WS 2B H 0 ANGELMAKER ending June 6, according
; ur uman '
releha/lsedalr Ut-S- tﬁeatefs cA 3 e SEVENTH DAY SLUMBER  Closer ToChaos | to Nielsen Music. The
on May 31, stars Taron B ESEARITOL CY EP is Cyrus’ 12th top 10,
Egerton, who sings a QlEEN . Bohemian Rhapsody (Sownidirack) e THE MCKAMEYS The Crown | including albums under her
bevy of classic John tracks Free Spir} e i Hannah Montana alias. On
S . . KHALID ree Spirit :
"||’IkeStB'|TgTe erd ’f'he Jde'iS, RIGHT HAND/RCA Q RO({IV"S”O”!"Bﬁ EEBEI.I.ION Shapes OfA Soul | the Billboard Hot 100, EP
m Still Standing” an . : .
\ . 9 and LADY GAGA® BRADLEYCOOPER AN S s St e e
Crocc;cille Eoclll;. W(hlllf'ltlf INTERS 15 Ir’vntg'!ln'crt"}gsgsmﬂ?‘ PUiRatory | & bows at No. 54, securing
soundtrack album (whic
Cyrus her 47th entry on
moves 58-50 on the hﬁgg%’g}%&lﬁw - Lonkipehea ?L'msm“ WG oW | JNEED | 3 th);.- tally. ’
B|Ilbooard 200; 12,00Q units; DJ KHALED Father Of Asahd 0 I 'e{ )| WEYES BLOOD TitanicRising o The six-song She Is
up 13 /»),Iargely consists of WE THE BEST/EPIC SuB POP Coming is the first of three ==
(I:Ec?lftr;onnssjgﬂ:‘esrsc;rprgnn;;)snds SOUM Ow%: Guardians 0f The Galaxy: Awesome Mixvol. 1 ELuvium =~ Pianoworks | EPs that will precede a E iz
l1 iginals. LM — — larger project titled She /s: §§%
. Tl'le B|Ilboa[1d 200 dates YUNG GRAVY sensational /- Scatter TheRats | Miley Cyrus. Previous g5
ack to March 24, 1956, i artists who put out a series 2%
when Billboard launched DEATH ANGEL Humanicide e JUStANEP | 1 ofEPs that formed a longer § 32
its first regularly published _ NUCLEAR BLAST album include John Mayer 322
EE g
weeklyalburs chart. That SOUNDTRACK A The Greatest Showman D pnnneey Of The LIGNtS (EP) | 1 ik i The Search for 550
ist (then-named Bes TURY FOX/AT 5 ZEE
i LEE HI 24 Degrees Celsius (EP’ Everything album) and S5z
Selling Popular Albums) VARIOUS ARTISTS NOW 70 Y ¢ wid Jason Mraz (We Sing. We ~ £33
H NY MUSIC/UN RSALAU I=p] o
eventgally morphed into - EARTH Full upon Her Burning Lips | ; Dance. We Steal Things.). 8%
w_hat is now known as the lellLEgN A Greatest Hits SARGENT HaUSE Mayer logged a pair of £33
Billboard 200. i LAST CRACK The Up Rising | 1 top 15-charting EPs in §oE
The Rolling Stones GABBIE HANNA 2WAYMIRROR = 2017 with The Search for %%
have collected the most SEBADOH Act Surprised | 2 Everything: Wave One gey
. DANGERBIRD . v =
top 10 albums since 1956, EOBHIIEYMDTHEIWKRSQ Legend: The Best OL.. (No. 2) and Wave Two FEE
with 37. They re followed — (No.13) before the full LP 222
by Barbra Streisand Lo % v NCTRZ  NCT4127WE ARE SUPERHUMAN: T 4 Ml Abun 9 debuted at No. 2 Mraz's  £22
(34), The Beatles (32), ) — ™ roject started with the 5%
Frank Sinatra (32), Elvis g s h SgBI}I”E WITH ROME Blessings CATAI'OG ALBUM SALES : ;/ejsmg EP (Nov.v1|01 in E% §
Presley (27), Bob Dylan = i e ARTIST CERTIFICATION IR  2008) and was followed by 558
(22), Madonna (21), George 3’&5"3’35'35555"" b Be S e o We Dance (No. 52), then Eﬂﬁ%
Strait (1), John (20) and — BTy swoma A iatoseGy MMMl 155 closed with the complete £ 52
Paul McCartney/Wings %lllfffa - Cuzi Love You AR/ alburn that same year §1%
(20). (Honorary mention — QUEEN A GreatestHits | 682 (4ot ting and peaking at B2 &
SN = S oo RAMMSTEIN BOBMARLEY D THEWAILERS > (ogemd Thebestot No.3) 3
album series, which has 24 — i : . BB MARLEY ANO THE . | 362 e £SE
. Ul GONG/ yrus also starts 25 £
top 10 titles under its pint- = DUFEMCKACAN TERTISSTIESS QUEEN A\ GratestHis &1t e Patium(olecdon | 57 atNo.5onTopAlbum 23
sized belt) n preer = OLLY#00D Sales (12,000 of the EP's %22
Elsewhere on the charts, AVICH AB/GEFF ENIGA BOBSEGER& THE SIVER BULLETBAND ©>  Greamsths | ggg  opening sum werealbum 253
John adds a record- A " e R sales), a pop star of a £38
extending 73rd entry on QUEEN AL GreatestHits |11 & i The Platinam Coflecion TERAGHIOS A Somb 0 armerlieveyBsOeBRANS | 217 different variety debuts gis
Adult Contemporary with oLt on the list: Susan Bovle's 335
the new Rocketman single gf,?'""““ California Son ELTON JOHN A Goodbye Yellow Brick Road | 57 greatest—ﬁits set Ten )l;egins 258
“('m Gonna) Love Me Again” = — at No. 49 (3,000 sold). The 5£32
) BROADWAY Hamiton: An American : ' : Bif
WIT,[ Egertoq].c.Thﬁ- t;ad:h T “"’0“"’*‘%’““ . e E!f‘ﬁ':?m ® The Dark side Of The Moon | 1316 17-track album includes gEs
written specifically for the four previously unreleased =353
movie, begins at No. 30. a“,":f%?s?,%?imﬁgswnugﬁ" JROmeSIRaR VEU g‘f&‘:&gffao Metallica | 908 tunce, Ton i Boyloecihth 358
—Keith Caulfield gosscsmmsnmwunmn¢ eamstHs W‘Wmo Chroakce The 2 énatet IS | 1002 LP, but her first to miss the ggé
D LTTARHOM FANTASY/CON Billboard 200. —KC. 2%
ESEADIBIS A\ oot L anner ey e b THE BEATLES O Abbey Road | 301 38
THE NATIONAL I Am Easy ToFind SOUMDTRAK®  cuadans Of e Gy Wl st 2 | 39 £5g
KISH1 BASHI omolyar| %mxmsmmo. Icon: Lynyrd Skynyrd | 130 ; Eg;
PANICIATTHE DISCO A\ Pray For The Wicked HOOTIE & THE BLOWFISH & Cracked Rear View | 19 S
D2/ ED BY RAI §E-=
ABBA A Gold - Greatest Hits $tes
E LTQ N {O H N SOUNDTRACK Godzilla: King Of The Monsters POLAR/POLY DOR/UME 520 =gz2
: B0 LEGENDARY/WATERTOWER - =SE=
GUNS N’ ROSES A Greatest Hits | 486 £5g5
ELTON JOHN A A Goodbye Yellow Brick Road GEFFEN/UME L
FLEETWOOD MAC © Rumours | 258 283
GEORGE STRAIT  Honky Tonk Time Machine VARNER BROSJ/RAING EEls
SO e THE STEVE MILLER BAND Q GreatestHits 197478 | 465 2283
HILLSONG UNITED People SaEEEEE 2E%
HILLSORG/SPARROW/C AP MG !‘“&G!"E?RAG?’"/?AA Evo've 24 § ‘é% g
ARIANA GRANDE Thank U, Next S LE
REPUBLIG FRANK SINATRA ultimate Sinatra | o EEE
FRANK SINATRA ENTERPRISES/CAPITOL/UME SEge
RORY GALLAGHER Blues . 252
CHESS/UME 2PAC , Greatest Hits | 157 CIE.
AMARU/OEATH ROW/INTERSCOPE/UME =38
1| s
HOZIER Wasteland, Baby! ERIC CLAPTON Icon: Eric Clapton | 16 RES
CHRIS STAPLETON A Traveller NRvANA & Nevermind | 177 B
SUSAN BOYLE Ten ALAN JACKSON _Precious Memories Collection | 24 22 o
€O ARC/EWN NASHVILLE/AUMGN g £33
PINK FLOYD 9 The Dark Side Of The Moon NEIL DIAMOND  All-Time Greatest Hits | 100 220
PINK FLOYD/LEGACY CAPITOLSUME Eé —
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Lauv
Debuts

With BTS
Selfie

Lauv (below) launches
on the Social 50 chart at
No. 16, marking one of the
top debuts for an artist
in 2019. The pop singer
bows with 459,000 Twitter
mentions and 219,000
reactions to his tweets in
the week ending June 6,
according to Next Big
Sound. That’s thanks in
large part to a June 2 photo
he tweeted with BTS, the
Social 50's No. 1 act for a
130th week. Lauv’s debut
is the best for a living artist
on the Social 50 since
Lil Dicky started at No. 12
on the May 4 list.

One spot below Lauy,
Stray Kids reenter
the Social 50 at No. 17,
registering boosts of
986% and 206% in Twitter
reactions and mentions,
respectively. Excitement
around the nine-piece
K-pop boy band is reaching
a fever pitch, stoked by
the trailer for its album
Clé 2: Yellow Wood, which
is due for a June 19 release.
In addition to the June 3
trailer, the group began
sharing teaser images of its
various members on Twitter,
leading to more social
engagement. The set’s
predecessor, Clé 1: Miroh,
debuted at No. 3 on World
Albums on April 6.

For just the second
time in 2019, Troye Sivan
appears on the Social 50,
reentering at No. 50 (after
last ranking at No. 28 in
April). Sivan’s return is due
to well wishes on social
media for his birthday as
the singer turned 24 on
June 5 (garnering 88,000
Twitter reactions and
48,000 mentions in the
process). "Feel very loved
today,” he tweeted.

—Kevin Rutherford

Data for week of 06.15.2019

Social/Streamin

Junel15s
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billboard

ARTIST WKS. ON TITLE Artist | s ox
IMPRINT/LABEL CHART IMPRINT/PROMOTION LABEL HART
e 9 e L LT
NCT 127 46 BAD GUY BillieEilish | ;0
'] JARKROOMANTERSCOPE
?&lﬂ&%"! EWE‘ :!; !‘ggttc‘) PE/IGA :‘;olfg%& T — DaBa bV 9
c.on 94 SUNFLOWER  Post Malone & Swae Lee | 33
MILEY CYRUS 336 THE LONDON  Young Thug, J. Coke & Travis Scott | >
RCA YOUNG STONER LIFEATLANTIC/300
WAYY 20 TALK Khalid | ;7
LABEL V RIGHT HAND/RCA
HALSEY u8 POP OUT PoloGFeat.Lil Tiay | g
CAPITOL COLUMBMA
TOMORROW X TOGETHER 12 | DON'T CARE  Ed Sheeran & Justin Bieber | 4
BIGHIT ENTERTAINMEN T/REPUBLIC SCHOOLBOY/RAYMOND BRALUN/ATLANTIC/DEF JAM
!!‘Cl' DREAM 27 EARFQUAKE Tyler, The Creator | 3
S COLUMBIA
BLACKPINK 85 PRESS cardiB | ,
YG/INTERSCOPEAIGA THE KSR GROUP/ATLANTIC
LIL NAS X 13 WOW. Post Malone | o4
COLUMBIA REPUBLK
ATEEZ 6 7 RINGS Ariana Grande | ¢
KQ/LEGACY REPUBLKC
MONSTA X 79 TRUTH HURTS Lizzo | ¢
STARSHIP ENTERTAINMENT RICE LIFE/ATLANTIC
EXO 98 MIDDLE CHILD J.Cole | 29
M OREAMVILLE/ROC NATIONANTERSCOPE
QRI‘?NA GRANDE 331 WITHOUT ME Halsey | 35
RPUBLIC CAPITOL
LAUV 1 SICKO MODE Travis Scott | 44
LAUV/AWAL-KORA CACTUS JACK/GRAND HUSTLE/EPIC
§IRAY KIDS 38 HAPPIER Marshmello & Bastille | 3¢
ire JOYTIME COLLECTIVE ASTRALWERK S APITOL
MEGAN THEE STALLION 9 ACT UP City Girls | 13
1501 CERTIFIEO/200MG QUALITY CONTROL/MOTOWN /CAPITOL
ELTON JOHN 3 ENVY ME Calboy | >3
MERCURY/ISLAND PAPER GANG/POLD GROUNDS/RCA
gAEKHYUII 22 NEVER REALLY OVER Katy Perry |
CAPITOL
SHAWN MENDES 233 SUCKER Jonas Brothers | 14
ISLAND REPUBLIC
KATY PERRY 397 GOING BAD Meek Mill Feat. Drake | 57
CAPITOL YOUNG MOREY/ ASH MON EY/MAY BAC H/REPUE LIC/ATLANTIC
SEVENTEEN 103 IFICAN'T HAVEYOU  Shawn Mendes | ¢
PLEDIS/LOEN ENTERTAINMENT ISLAND/REPUBLK
RIHANNA 427 BABY SHARK Pinkfong | 35
WESTBURY ROAD/ROC NATION SMART STUDY
TYLER, THE CREATOR R PURE WATER Mustard & Migos | 1¢
COLUMBIA QUALITY CONTROL/MOTOWN/10 SUMMERS/XCAP TOLANTE RSCOPE
CARDIB 102 ME! Taylor Swift Feat. Brendon Urie | ¢
THE KSR GROUP/ATLANTIC AG REPUBLIC
Al
'fm"[!mw p—— 12 :‘;,Yf.ﬁ“ BUT PSYCHO AvaMax | 2o
WIZ KHALIFA
TAYLOR GANG/ATLANTIC/AG o g{g{%&l_({gr EF 1AM YG' wga SO 2
TAYLOR SWIFT 364 BETTER Khalid | 34
REPUBLIC RIGHT HAND/RCA
JONAS BROTHERS 16 CONCALMA  Daddy Yankee & Katy Perry Feal. Snow | ¢
REPUBLIC EL CARTEL/EL CARTEL/REPUBLIC/UMLE/CAPITOL
MARSHMELLO 106 DANCING WITHA STRANGER  SamSmith & Normani | ;o
JOYTIME COLLECTIVE CAPITOL
MARILIA MENDONCA 23 WISH WISH DJ Khaled Feat. Cardi B & 21 Savage | 3
OM LIVRE WE THE BEST/EPIC
ALAN WALKER R BURY A FRIEND BillieEilish | ;g
MER MUSIKK/RCA DARKROOMANTERSCOPE
KAROL G . 8 LUCID DREAMS Juice WRLD | g4
UNIVERSAL MUSIC LATINO/UMLE GRADE A/INTERSCOPE
KHALID 27 THOTIANA Blueface
RIGHT HANDYRCA BLUEFACE/FIF TH AMENDMENT/EONE —
DADDY YANKEE 75 MURDER ON MY MIND YNW Melly | 45
EL CARTELSUMLE YNW MELLY/300
IMAGINE DRAGONS 41 GOD’S COUNTRY Blake Sheiton |
KIINAKORNER/INTERSCOPE/IGA WARNER MUSIC MASHVILLE AWMN
PAULO LONDRA R LOOK BACK AT IT A Boogie Wit da Hoodie | 3
BIG LIGAS/WARNER LATINA HIGHBRIDGE THE LABEL/ATLANTIC
BEBE REXHA i
(59 ] BERERD 8 omaoRERIGRe O e | 97
@ ZENDAYA 206 cLourt Offset Feat.CardiB | 5
HOLLYWOO D/RE PUBLIC QUALITY CONTROL/MOTOWN /CAPITOL
0 LOONA 7 WHISKEY GLASSES Morgan Wallen |
LEND BIG LOUD
Q NCT 60 SANGUINE PARADISE Liluaivert | g
M GERERATION NOW/ATLANTIC
a3 5!} S@E’ERAN 192 BREAX UP WITH YOUR GIRLFRIEMD, IMBORED  ArlaGiande | 4
ATLANTIC/AG REPUBLK
Q MICHAEL JACKSON 240 WHEN THE PARTY’S OVER  BillieEilish | 4
MIL/EPIC DARKROOM/IN TERSCOPE
DUA LIPA i i
Q DUA LIPA 88 g:)msa S DAUGHTER Miley Cyrus |
e CAMILA CABELLO 147 DRIP TOO HARD Lil Baby & Gunna | 3g
SYCO/EPIC YOUNG STOMER LIFE/QUALITY CONTROL/MOTOWN/300/CAP TOL
Q RED VELVET 17 SWERVIN A Boogie Wit da Hoodie Feat. 6ix9ine | 53
M HIGHBRIDGE THE LABEL/ATLANTIC
9 \ 'Sl PADRE FABIO DE MELO 1 PLEASE ME Cardi B & Bruno Mars | ¢
| CANCAD NOVA ATLANTKC
TWICE 53 LOOK WHAT GOD GAVE HER ThomasRhett |
Jrp VALORY
TROYE SIVAN 94 ROCKSTAR Post Malone Feat. 21 Savage | ¢¢

Country
Time

Don’t look now, but country
music is having a bit of a
moment on the Streaming
Songs chart. After the
June 8 tally featured a

pair of debuts from the
genre — "God’s Country”
by Blake Shelton (above)
and "Whiskey Glasses”

by Morgan Wallen —
Thomas Rhett’s "Look
What God Gave Her” bows
on the June 15 ranking, for a
total of three country songs
on the new list. "Country”
leads (No. 37,13.7 million
streams in the week
ending June 6, according
to Nielsen Music), followed
by "Glasses” (No. 41,

12.6 million) and "Look”
{No. 49, 11.8 million).

The tracks are the
fourth, fifth and sixth new
non-holiday country songs
to make the listin 2019,
and all charted before the
halfway point of the year.
To compare: In 2018, two
non-classic country songs
debuted on Streaming
Songs the entire year. The
year before, three debuted,
with one of them stretching
its chart run into 2018.
20167 Two. 20157 Three.
That means that in 2019,
country music is already
on pace to have its best
year ever on the Streaming
Songs chart, which
launched in 2013.

With country’s biggest
hits accumulating stream
counts that could compete
with those of pop and
hip-hop juggernauts (the
types of music that have
historically dominated
the streaming charts), the
genre is looking to beat its
numbers from 2013, when
seven country tracks dotted
the list.

And then? Perhaps the
focus will shift to a chart
milestone of a different type.
Only one country song has
ever reached the top 10 of
Streaming Songs: Florida
GeorgialLine’s "Cruise,”
which peaked at No. 9in
2013. —K.R.
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RADIO SONGS™

TITLE
IMPRINT/PROMOTION LABEL

SUCKER

‘1'3“15 suc| Jonas Brothers

Artist | wxs.on
CHaRT

OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus
J

TALK Khalid

RIGHT

DAN(ING WITHA STRANGER  Sam Smith & Normani

19

Post Malone

WOW.

21

SWEET BUT PSYCHO Ava Max

18

"I DON'T CARE Ed Sheeran & Justin Bieber

BLACY/RAYMOND BRAUNATLANTICSLEF 1o

ME!? Taylor Swift Feat. Brendon Urie

WITHOUT ME

Halsey

Shawn Mendes

IF | CAN'T HAVE YOU

HIGH HOPES Panic! At The Disco

DCO2/FUELED BY RAMEN;ENG

EASTSIDE  benny b[anco, Halsey & Khalid

ENDS LEEP SETRETS)IN

HEY LOOK MA, | MADEIT Panic! At The Disco

£0 N PAMEN; EML

Billie Eilish

BAD GUY

TERSCOPE
SUNFLOWER  Post Malone & Swae Lee | 3
WHISKEY GLASSES Morgan Wallen | g

Arlana Grande

BREAK UP ¥iTH YOUR GIRL FRIEND, I'M BORED

15

Ariana Grande

7 RINGS

CONCALMA  Darkly Yankee & Katy Perry Fear. Spow

Kelsea Ballerini

MISS ME MORE

HAPPIER Marshmello & Bastille

E/ASTRALWEF

39

WALK ME HOME P!nk

Kane Brown

GOOD AS YOI.I

ZUWE 4080 A

11

LOOK BACK ATIT  ABoogie Wit da Hoodie

ANRTIC

12

LOVE SOMEONE

Ll

Brett Eldredge

1
LAST | THIS : TITLE
WEEK | WEEK | wPRINT/PROMOTION LABEL

fa{ 0LD TOWR RGAD Lii Nas X Feat. Billy Ray Cyrus

MAS B2

Katy Perry

Ed Sheeran & Justin Bieber

| DON'T CARE

BOT/RATAND BRAUN/ATLANTIC/DEF JARYAG
pAn GUY s Billie Eilish | 19
GOD’S COUNTRY Blake Sheiton | 1o
" s bW
NEW o PRESS cardiB 1
PYATLANTIC/AG
Jonas Brothers | 14

" BEER NEVER BROKE MY HEART _Luke Combs

MBIA NASHYILLESMN

WHISKEY GLASSES Morgan wallen

14

ME! Taylor Swift Feat. Brendon Urie

Thomas Rhett

The Chainsmokers & Bebe Rexha

CALL YOU MINE

PTOR;COLUMBIA

TALK ) Khalid | 14

=] NIGHTMARE Halsey | 3

B IF @AN’I HAVE YOU  Shawn Mendes | ¢

SWEET BUT PSYCHO Ava Max | 23

'I’RUVI;H HURTS Lizzo | 7

= (10 THE SEARCH NF | |
YOU ARE THE REASON  Calum Scott & Leona Lewis 3‘

: S‘IEAII. Low Lady Gaga & Bradley Cooper | 37

quw. - Post Malone | ,4

4S<U‘LNFI.OWER Post Malone & Swae Lee | 33

o o ' gdmm's DAUGHTER  Miley Cyrus | |

24 KNOCKIN' Boots Luke Bryan | 3o

CAPITQL NA

84 Go to BILLBOARD.COM/BIZ for complete chart data
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Pop/Rhythmi /Adult

MAINSTREAM TOP 40™ RHYTHMIC™
v TITLE Artist wks. on | TITLE Artist 'wks. o8
L | W0 | pRNT/PR0MOTION LABEL CHART IMPRINT/PROWOTION LABEL aming
- 7Y Sucker Jonas Brothers g PURE WATER  Mustard & Migos 16
v ddd] 0 BT N L VAT LM Y M BT
t“ 1 o WOW. Post Malone | »; OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus | 1
]’"5 % o " OLD TOWNROAD  Lil Nas X Feal. Billy Ray Cyrus | 1 TALK Khalid | 37
1 | CA
> PR DANCING WITHA STRANGER  Sam Smith& Normani | LOOK BACK AT IT A Boogie Wit da Hoodie | 2
CAPITE HIGHBRIDGE THE LABEL/ATLANTIC
‘( c ¥ ° TALK Khalid | 13 WOW. Post Malone | 3
. [EJl S\WEET BUT PSYCHO AvaMax | 7 WAKE Up Travis Scott |
i AND HUSTLE/EP
P o 1 DO N’r CARE Ed Sheeran & Justin Bieber | ¢ ACT UP City Girls | o
y " ND BY
s 3 o ME! Iaylor Swift Feat. Brendon Urie | 7 CLOSE FRIENDS Lil Baby | ;7
103 o IF I CAN'T HAVE YOU  Shawn Mendes | ¢ 24/7 Meek Mill Feat. EllaMai | g
} 0 BAD GUY Billie Eilish | g RULE THE WORLD 2 Chainz Feal. Ariana Grande | ;3
y ARKROOM/INTERSCOPE GAMED )
o [T BREAKUP WITH YOUR GIRLFRIEND,IMBORED  AdnaGrande | 17 GOING BAD Meek MIII Feat.Drake | 25
ue YOUKG M ASH MOKEY/ M B I_/ATLANT
. IR 7rinGs Ariana Grande | 7 @ JUSTUS D) KhaledFeat. SZA 3
L Tl BES
14 0 HEY LOOK MA, | MADE IT  Panic! At TheDisco | 14 LIGHT ITUP  Marshmello, Tyga & Chris Brown | ¢
- _ AMEN,EN . AN RKS,CAPITO
1 vgnuout ME Halsey | 35 MIDDLE CHILD ).Cole | 19
E 16 ¥ @ cooL Jonas Brothers | 19 SUNFLOWER  Post Malone & Swae Lee | 33
[ @ NIGHTMARE Halsey | 4 WORTH IT YK Oslris | o
7.1 ° WHEN THE PARTY’S OVER Billie Eilish | 7 GO LOKO YG, Tyga&JlonZ | 4
| - TERSCOPE PR ] TEDEF :AM
o 0 (ROSSME £ Shewan Feat. Chance The Rappes & B Rock | 3 CON CALMA  Daddy Yankee & Katy Perry Feat. Snow | 7
f 19 cou CAI.MA Oamry Yankee &Katy Perry Feat.Snow | g Y/OBBLEUP  Chris Brown Feat. Nicki Minaj & G-Eazy | ¢
‘-',"i @ EASIER 5 Seconds Of Summer | 3 SUGE DaBaby | ¢
-t 5 SELBNDS OF SUMMERANTERSEOPE TH O QASTHMTE RYIFE
» Q 'e{c4 NEVER REALLYOVER KatyPerry LA LA LAND Bryce vine Feat. YG | 12
A APROL "
] e LA LA LAND Bryce vine Feat. Y6 | 1o SUDE  FrenchMontana Feat. Blueface & Lil Tiay | ¢
- Wi R
e e TRUTH HURTS Lizzo | TRUTH HURTS Lizzo | 3
; # @ ALL MY FRIENDS A) Mitchell | 1 BIG OLE FREAK  Megan Thee Stallion | 14
12} 9 WAI(EUP Travis Scott | ¢ CROSSME  Ed Sheeran Feal. Chance The Rapper & B Rock |
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LAS HIS
WEEK | WEEK

TITLE
IMPRINT/PROMOTION LABEL

ADULT TOP 40™

TITLE
IMPRINT/PROMOTION LABEL

A THIS
o WEEK

Artist 'wxiow

THART

TE WEFUBL

GIRLS LIKE YOU Maroon S : 1 o /8 WALK ME HOME PINK 16
BMIRSGIE . S
SHALLOW Lady Gaga & Bradley Cooper | 34 o SUCKER Jonas Brothers | ;g
‘e YOU SAY Lauren Daigle 4 | o SWETEI BUT PSYCHO Ava Max | 20
CENTRCITY/1 ONESWARNER _
THE MIDDLE  Zedd, Maren Morris & Grey | 65 4 PRl DANCING ¥/ITH A STRANGER  Sam Smith & Normani | 5y
BE ALRIGHT Dean Lewis | 2 \ o ME! Taylor Swift Feat. Brendon Urie | 7
S{IIREPUBL
LOVE SOMEONE Lukas Graham | 35 A o I DON'TCARE  Ed Sheeran & Justin Bieber | ¢
ME! Taylor Swift Feat. Brendon Urie | 7 8 '3l EASTSIDE bf(nny blanco, Halsey &Khalid | 3¢
HIGH HOPES Panic! At The Disco | ¢ 5 ' WITHOUT ME Halsey | 34
0 BY RAMEN/EMG
) LIKE ME BETTER Lauv | 45 o B HIGH HOPES Panic! At The Disco | 40
LIWRWAL + JEWLT U BY RAMEN/ENG
WALK ME HOME Pk | 15 (’ “Tﬁ @ IF I CAN'T HAVE YOU  Shawn Mendes | 4
DANCING WITH A STRANGER  Sam Smith &Normani | g T SPEEC'HI.ESS Dan +Shay | 19
TEQUILA Dan +Shay | 35 ‘] Q BROKEN & BEAUTIFUL  Kelly Clarkson | o
" NASHVILLE/WARNER - :
WITHOUT ME Halsey | 24 18 l Q HEY lOOK MA. | MADE IT Panic! At The Disco | 37
CAPITH
A MILLION DREAMS Pnk | > i DON'T GIVE UP ON ME Andy Grammer | 3
3
TH “ENTURY FOX/ATLAN
CRAVE Madonna & SwaeLee | ; ( 1{ o TRAMPOLINE SHAED | 17
vi N . ERSCOP [ M1MA A
SUCKER Jonas Brothers | o oy @ GG HEVER REALLY OVER KatyPerry
I.OST WITHOUI You Freya Ridings | o 'l 0 SOMEONE YOU LOVED Lewis Capaldi | o
onz LESS DAY (DYING YOUNG) RobThomas | g 0 OLD TOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus | 7
. A% \,:
SWEEt BUT PSYCHO AvaMax | ¢ (1} 0 coolL Jonas Brothers | g
A - _ REPUBL
| DON'T CARE  Ed Sheeran & Justin Bieber | 4 ii ' STAY eWAKE Dean Lewis | g
) [ ] F s . 1 3]
BROKEN & BEAUTIFUL  Kelly Clarkson | ¢ i MEl ONE LESS DAY (DYING YOURG) RobThomas | ¢
" v i ENNEL WATL AN TN
EASTSIDE benny blanco, Halsey & Khalid | 3 Ls ‘ e Loox WHAT GOD GAVE HER ThomasRhett | 4
FRIENDS 1EEP SECRE IS/INTERSCOPE ORY/
WE'RE STILL HERE Steve Perry | ) tl |I'M SO TIRED... Lauv & Troye Sivan | g
QAT FAN TAS LAUVAAPITOL/AWAL 1OBALT
IFICAN'T HAVE YOU  Shawn Mendes | ¢ Iggl( Khalid | ¢
ouT OF LOVE AlessiaCara | | HERE WITH ME Marshmello Feat. CHVRCHES | 1o
JA

Data for week of 06.15.2019

RADIO SONGS: The week’s most popular somgs, ranked by radio airplay audience ir¥pressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-dowmoaded somgs, rarked by sales data as compiled by Nielsen Music.

AIRPLAY DATA COMPILED BY

POP/RHYTHMIC/ADULT: The week’s most popular current songs at mainstream top 40, rhythmic, adult comtemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or somgs
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rules and

receiving widespread airplay and/or sales activity for the first time. Stations are electrorically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complet:



albums). COUNTRY DIGITAL SONG SALES: The week’s top downloaded country songs, ranked by sales data as compiled by Nielsen Music. Stations

albums, and

Songs are defined as current if they are newly released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBURS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music,

HOT COUNTRY SONGS: The week’s most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen husic.

based on multi metric consumption (blending traditional album sales, track

niclsen

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

HOT COUNTRY SONGS™ TOP COUNTRY ALBUMS™

ARTIST CERTIFICATION Title fwxs
IMPRINT/DISTRIBUTING LABEL

TITLE cerTiFICATION Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

IMAGESPACE/SHUTTERSTOCK

7 | 16 Jf13] ON MY way 10 vou ® CodyJonson | 3 43

TW.HILLMON (BRETT JAMES, T.LANE) [OIO/WARNER MUSIC NASHVILLE/WMN

ZMBROVQ‘ BAND  reatest Hits SoFar... | 202 Kenny Chesney's "Setting

: 1 |2 Y [2) coo’s country Blake Shelton | |, hor 23 THOMAS RHETT  Center Point Road
- J',‘ S.HENDRICKS (MW.HARDY, LMSCHMIDT,D.DAWSON)  WARNER MUSIC NASHVILLE/WMN DEBUT VALORY/BMLG
201} WHISKEY GLASSES Morgan Wallen | , 5, LUKECOMBS A This One's For You | 105
- 1) Bla HVILLE/SMN
ﬂ 2 O € LOOK WHAT GOD GAVE HER ThomasRhett 5 . DAN+SHAY® Dan +shay | sp
- DHUFF LBUNE TTA JHOMAS RHETT (THOMAS RHETTRAKINS LBUNETTALX HINDUN A MALIC LH RYAN)  VALORY stadi s,
. (\; 5-\» a ] RUMOR Lee Brice P - ~HOR(M“ WALLEN If | Know Me | s3
\° 4 LBRICE,LSTY UR
T KANE BROWN Experiment
a | 4 | 5] BEERNEVERBROKE MY HEART LukeCombs | 3 ¢ I GG Bt A L
- (LLOOMES,R.MONTANA, LSIN( SE/ACOLUMBIA NASH
- [ 2} CHRIS STAPLETON A Travelter | 214
3 3 [Pl GoopAsyou® ' ,KaneBrown | 3 55 - CURT/UMG
D.HUFF (K.BROWN.B.BERRY HILL.SCARTER T.PHILLIPS WWE LY) ZONE 4/RCA NASHVILLE
Al D.HUFF (K.BROWN, HIL RTER.T.PHILLIPS, WWEATHERLY) Y " 94";’“ MORRIS GRL | 13
10 | & | 7] J.(c] MISSMEMORE ® Kelsea Ballerini 5 35 i -
- F.GWHITEHEAD,JLMASSEY (K.BALLERINI, D.H.HODGES,B.MCLAUGHLIN) BLACK RIVER y s JASO“ AI.DEAN . Rearview TOWI\ 60
— A" 4 MACON/BROKEN BOW/BMG/BBM
s l7Ms SPE,EC“"ESS&\A; s SOONELLREMOLS Ve smerusiae Y | 1 ss = : - "Beer Never Broke My
4 |. ovf — uy o . e;t‘éld ed , FLORIDA GEORGIA LINE CanlSayI AintCountry | 16 Heart” by Luke Combs
I redge
? R, COPPERMAN B.EL DREDGE (B.EL DREDGE.RCOPPERMANH. MORGAN] WARNER MUSIC us»mumgm ? 32 10 KAHE BROWN A Kane Brown | 131 (above) aS(.:endS to the
== =i Maren Moms ZONE 4/RCA NASHVILLE/SMN Country Airplay top 10
n_ L0 4108 s, ) cownpanasive | @ 2L JOM PARDY A California Sunrise | 55 (11 2) inits fifth week,
£ KNOCKIN’ BOOTS Luke Bryan — kel
12 {\\12‘ A 13 B | CTEVENS.LSTEVENS (4 LINDSEY.C.SAMPSON LM.NITE) caproLhasiwiee | I 10 KACEY MIISGRAVES Golden Hour | 57 impressions. The song
— S AI.I. 0 llYSElF ® s TILLEAUM completes the quickest
16 T8 15 BB 12 B | clvirs s MORIIS DSMYERSSMOOMYNGAUIONIREMOLDS)  WARNER WUSK e | 12 2B THOMAS RHETT A Life Changes | 9 trip to the top 10 since
—= September 2016, when

the World on Fire”
g!izﬁsxsugurﬁlé!&"uwa? eloaded: 20 #1 Hits | 59 (featuring PInk) also needed

LIOYCE (EL HURCH,L.HYOE.C.DANIELS B.PINSON) SHVILLE

18 E?‘B] Al SOME OF IT EricChurch | |3

-~ i ; ALAN JACKSON _ The Essential Alan Jackson five frames.

15 l",}ii LM-K You ourt oF IT Florida Georgia ljl.ne 13 39 ARISTA NASHVILLE/LEGACY i Brett Eldredge nets
o REARVIEW TOWN Jason Aldean LEE BRICE LeeBrice 3¢ his eighth Hot Country

19 [‘_E":’: 36 B ) XNOX (N THRASHER . PINSON. K LOVELACE wacon/eroxennow | 16 22 ouss Songs top 10 with "Love

- a1 17) [1]c] SHUTUPABOUT POLITICS JohnRich Featuring The Five |, ”E" YounG A BrettYoung | 121 Someone” (11-9). The track

4 JLD.RICH (LD.RICH.GGUTFELD) RICH RECORDS rises 5-4 on Country Airplay
KLEIP.S;EAQ BALLERINI  Unapologetically | » (31.3 million, up 8%)

BLACK RIVE ’ .

Trisha Yearwood scores

her best career debut on

June 15
2019

gi—g =
A ‘ y | /|
| [l | :

20 | 18 |[ 18] RAISED ON COUNTRY chrisYoung | 1o g

RCA NASHVILLE

TIM MCGRAW A Number One Hits | 174

23 19) THE ONESTHAT DIDN'T MAKE IT BACKHOME  JustinMoore | g )

Global Media, LLC and Nielsen Music, Inc. All rights reserved.

o THOMAS RHETT A Tangled Up [ 193 COuMTY Aplay 2o “Every
2 Ml EVERY LITTLE HONKY TONK BAR Georgestrait | 55 5 ALORY/ Girlin This Town” arrives
G RA [ ON) \& S l’ H i
e e GEORGE STRAIT A 50 Number Ones [ 179 atNo. 21 (8.5 million). The
0T SHO 21] NOTICE Thomas Rhett 1 MCA NASHVILLE/ song was released, and
D !‘ = DHUFFJLFRASURE THOMAS RHETT (THOMAS RHETTSM.DOUGLAS, LFRASURE A.GORLEY) VALORY CARRlE u"oenwooo . Crv Pl‘etty 18 aided by hOUI'ly plays on
22 f‘"zf»,; 22 | DON'T KNOW ABOUT YOU ChrisLane [ , 5 — participating iHeartMedia
- 4 K HOﬂNﬂﬂ;gll“ﬁA Here's To The Good Times | 221 radio stations, on June 6.
1 2 [z WHAT IF l NEVER GET OVER You Lady Antebellum 4 3 - Yearwood tops her former
T — o L 20 EB,!S\F“URCH DesperateMan | 35 highest start, set by her
26 | 24 |24 WHATHAPPENS IN ASMALL TOWN  Brantley Gilbert +Lindsay Il | 5, 5 : 2006 duet with Garth
<V (BGILBERT.R.AKINS. B.BERRY HILL_LDUNNE) Brooks, "Love Will Always
oy - eryl Crow’s "Prove You
30 [ 27 [ 26 lQVE V°'£ T00 I.A'I’E P Coleswindell | ,, ¢ Wrong” (featuring Stevie
?:;7 M.RLARTER (C.SWINDELLMICHAEL RAY,B.KINNE WARHER MUSIC NASHVILLE/WMN A His TlTLE : . Nicks and Maren Morris)
z7 [ ) I!“'EODMEN(II(ERb - p— N HABPY 23 16 E e || EASEUFRONCTION LASRY enters Country Airplay
- 3 LDLOHKEN (A.41 WHARDY, \.M.SCHMIDT) REE VI /A LOUD ; i grﬂlg’:&mmlms JmnmmF&me at NO. 33 (52 m||||0n)
WE WERE Keith urban ICH RECORDS
24 29 K28 = ) I i o RERI T DA 24 4 Crow collects her 11th
e GODS COUNTRY ™ BlakeSPelon | 10 appesmance and Fgheo
| BUY HY OWN DRINKS Runaway June - a— i i
i\_ﬂ; 29 4 OLLAN D, LWAY NE,NCOOKE H L INDSEY.]KE AR) qu!mwuv, 29 16 . BEER NEVER BROKE MY HEART _ Luke Combs | s Eteeir;{r\gth;splj}g;gﬁfer
o) THOUGHT ABOUT YOU Tim McGraw — : e
29 ()?6,/" M .G ALLIMORET.MCGRAW (LTMILLER BWARREN,B.OWARREN)  MCGRAW/COLUMBIA NASHwILLE | 26 5 WHISKEY GLASSES Morgan Wallen | 2s gakmg OSne visit tOhHEt
— T BIG ountry Songs with the
) L, 13 .\r’w 31 ch’rER Rgl{ﬂﬂROAD} ~ Thomas Rhett Featqﬂrug Kelseg Ballerinj 1 2 uoncz Thomas Rhett | , No. 70-peaking “After the
- ALORY/BM Glitter Fades” in 1982).
2] 35 Rl SOUTHEONND e e | % KNOCKIN' BOOTS Luke Bryan | 10 Plus, John Rich’s
e — L8 “Shut Up About Politics”
g oo ¥ . .
8 33 4 28 )i 33 F&Eﬁv}!n;‘g&tm L'fﬁ;_‘c_w)‘w Russell Dkkers?!‘ 28 1 MADE FOR YOU JakeOwen | > (featuring The Five) flies
) — 41-17 on Hot Country Songs
28 30 p34 l“"!x“\;.\ AN, LR STEWART (RCOPPERMAMN, LM.NITE,AGORLEY. D.BENTLEY) Dterk? 'B'.e“ntley 28 9 62()_0 WA.‘S‘!‘%! SMN Ranegrewn | 20 as it surges 4-1on Country
- g Digital Song Sales (33,000).
2 oM BACK TO LIFE Rascal Flatts
z 34 g_‘tf 35 M | 056 G.LEVOX.J.D.ODNEY (C.R.BARLOWE.N.MOON,S.MODNEY. WILHELM) acuachme | 31 22 Ef_J: R?MOR Lee Brice | 2 The Five are from the Fox
g 35 | 32 |[36] SOMEBODY'S DAUGHTER Tenille Townes | 5o 14 MISS ME MORE KelseaBallerini [ 3 N Sth;’;g :I':feengvfho
5 1\4} TOWNES IMBIA NAS BLACK RIVER :
: 'S co-wrote the song with
H 37 {36 37 CLOSER TO YOU . CarlyPearce | 3 5 AL - 0an + Shay | so Rich), Donna Brazile, Dana
‘§ THEGITUP Blanco 8rown LOOK WHAT GOD GAVEHER  Thomas Rhett | 4 Perino, Jesse Watters and
3 388 B.A TRAILERTRAPMUSIC/BMG/BROKEN Bow | 38 ) ool LtV Juan Williams. —/im Asker
: 39] BLESSED Thomas Rhett [ 3o | BEAUTIFULCRAZY LukeCombs | g
= {UFF.LFRASURE Al :
g 43 | 40 a0} DAY DRUNK Morgan Evans | .o iR . Eric Church | o
= N 4 C. OESTEFANO {M.EVANSC. DESTEFANO.L.LROBBINS) WARNER MUSIC NASHVILLE /WEA
& — ALLTO MVSELF Dan +Shay | 4
&j 39 8 v“ 41 Gmo Vlsss WARNER MY ?QQ%{&?QZ[QI‘! 38 6 —
¥ - LC.JANSON (C RNER MUSIC NAS LEAWAF
2 ' THE GIT UP Blanco Brown |
: 42)] MADE FORYOU jakeowen | ., RAILERTRAPMUSKC/BIG/BE G
b LMOI (B.DAVIS, LKYDE.N.A DLEY) RIG L
= i . SOUTHBOUND  Carrle Underwood | 3
& ’ y PITOL NASHV
g 38 [ 39 M 43]] ONE MAN BAND O ey | 3 ¥ i
g B rreug;s?gs WHISKEY  Chris Stapleton | 177
: aa] BEERCAN'T FIX Thomas Rhett Featuring Jon Pardi | ,, ——
% D.HUFF.LBUNETTATHOMAS RHETT (THOMAS RHETT,.OUNETTA,ZSKELTON R.BIEDOER)  VALORY '"AT IFINEVERGET OVER YOU Law&ﬂtem"um 3
S - IG MACHINE/B
% m TOAT Ryan Hurd
& 42 '5_3 ASH o iura ESHUIS (RJ.HURDNSPICER.LVELTZ) xty; nasnwiLe | 40 7 REARVIEW TOWN Jason Aldean 3
2 MACON/BROKEN BOW/BMG/BBMG
f o
£ D Bttt e e | 2 2 SOMEONE | USEDTOKNOW  Zac Brown Band |
i o ik R—— i 1 L GIRL Maren Morrls | 20
) J e RN NOTHING TODOTOWN Dylan Scott | 3¢ 45 TALK YOU OUT OF IT  Florida Georgia Line | g
J a5 | 44 T RIDIN' ROADS Oustinlynch | ¢ 3 EYES ON YOU Chase Rice | 16
- (DLYNCH.AGORLE BROKEN BOW DACK JANIELS/BROKEN BOW/BMG/BBMG
m PRAYED FORYOU Matt Stell
B li:ié‘ O it LA L W 3 2l vTaEv i U!‘IG& NASHVILLE/WMN Dan + Shay 72

Data for week of 06.15.2019 Go to BILLBOARD.COM/BIZ for complete chart data 85



HOT ROCK SONGS™

TOP ROCK ALBUMS™

x TITLE cerTiFICATION Artist | peak | wxs.oN ARTIST certiFicaTioN
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
%24 HIGH HOPES A Panic! At The Disco | o m@ ELTON JOHN ®  Diamonds
TN AR EHERG (LURE SIOLARIONEN POUNG ) PRECAARDS ROLLANDER I (RBLMAELN | EBERSIMMATS | NEER) MIRAED I At ROCKET/ISLANDYUME
u /\c] HEY LOOK MA, | MADE IT Panic! At The Disco 5 ¢ QUEEN®  Bohemian Rhapsody (Soundtrack) | 33
JSINCLAR DU FRANCIS (RUAE, DK FRANCH MUANCELARDS, S HOLLANIER | SNCLUR M 0EBY) DCIQFUELED BY RAMEN/EMG WOV
NATURAL lmagine Dragons | | 45 PANIC! AT THE DISCO 4 A Prayfor The Wicked | so
GATTRAN & POERS (TR YIOL DS L SERMOM B MOIEE B IREDAS LARSSON LD IPANTER D P 2R KORAXCRMERANTERS(DPE
IR - ] rockeTman A Etonjomn [, e S L mon e | 2
G.DUDGEON (BLLPTAUPIN,E. JOHN} ROCKETASLAND/UME
( = :
5 4 ° CHLORINE . twentyonepilots | 4 34 VL crealpsUie | 9
Bt S IMAGINE DRAGONS A Evolve
ETIN ¢ ] TINY DANCER A EltonJohn wCoPE/ich s
G.DUDGEON (E.JOHN,B.LPTAUPIN) ROCKET/ISLAND/UME “nmmmm “emmwm
TBREAKERS 2
BAD LIAR Imagine Dragons EFPEN/UME
DG SG LOUEGARD (D.FEYNOLD S SERMIN BMXEE [ PUT IMANA VIUOMAN | 00EGARD) g(OIH(G(ﬂA%WI_nS( 2 31 m.mo ow “EZOE m 124
sweoum nwﬂm neamm Feit, mwmemm armeym&armuq > 28 e
FIVE FINGER DEATH PUNCH KO (M.SELBY.TSILLERS.K WSHEPHERD) PROSPECT PAR JOUBNGY ¢ Journey's Greatest Hits | 124
BENNIE AND THE JETS A _EitonJohn [ o, e 7.3
e L THE BEATLES I
e Lumineers
"‘T‘: % v SFELICE (WSCH ovacowe | 7 9 BILLYJOEL A The Essential Billy Joel | 73
00 BA
g ) h lurﬁw?»?;m‘z!:sa MET2GERRMETZGER) il 7 18 IMAGINE DRAGONS Origins | 3p
KIDIN AK( :vn‘n NTERSCOPEAC
- O/H e Black Keys
%&L{rr!» _H,PCARNEY (DAUERBAL H,PCARNEY) Tl: ONESUC »kwlfwx«yr 5 14 'L':'E BEATLES © Abbey Road | 135
UNSAINTED oo iPknot |4y KENNY WAYNE SHEPHERD BAND  The Traveler
READYTOLETGO ~ =~ JSage The Elephant | , o TWENTY ONE PILOTS @ Trench | 35
JUR SN “M IONULTIGCHERD! ] \ll W N> tLED BY K.n "!fu_,
F HURT Oliver Tree |,  , GUNS N’ ROSES A Greatest Hits | 114
n MONSTERS Shinedown | 1, 13 VAMPIRE WEEKEND  Father Of The Bride | s
GOODBYE YELLOW BRICK ROAD EtonJohn [ - IMAGINE DRAGONS A Night Visions | 237
UDGEDN (BLPT N.EJOHN) KET/ISLAND/ UME
MISSED CONNECTION The Head And The Heart | 13 10 FLEETWOOD MAC & Rumours | ns
A SALIBUST HE HEAD AND THE REART LR SOM L RIRMEL 307 WLLGANSS, S ARSYS MCERNGS L RUSTHLL ) HILL LIASKHE) PEPRISE/BAINER
BOBSEGER & THE ILVER BULLET BAND Greatpst Hits
BITTER SWEET SYMPHONY @ Theverve | 3, HIDEOUT/CAPITO © 7
) JUNET RK.RICHARDS,R.A 3FT) fIRG INSUME
EAGLES© Their Greatest Hits 19711975 | og
BORN FOR THIS _ Thescore | 5o ASYLL RA/RHIND
TWENTY ONE PILOTS A Blurryface | 5
ALLIGATOR oo Df Monsters And Men | o ¢ — =
i e di . LYNYRD SKYNYRD A All Time Greatest Hits | &1
MCAAEFFEN/UME
clﬁ'numci (M.MAESON, FLANNIGAN) ~Man Maeson 19 17
FLANMGAN OAMAESOLLFLANMGAN Ac/DC Q) BackInBlack |
COLJH BlaALE
LONGSHOT Catfish And The Bottlemen
JACKNIFE LEE (V.MCCANN) suworcepro, | 15 17 REDHOT CHILI PEPPERS A  Greatest Hits | 114
HOLD YOU DOWN X Ambassadors | .,
FO(KY REEOLMALAY O ANBASSADORS {50 AUAR!S CRRRIS A LEWILE.R AREDERIC X MIDLN JILAY KO KDRAKORUERAN BRS(0PE
DRAVS, & HOZIER-BY RNE (A HOZIER-BYRNE,A.RYAN_R.DOVLE) RUBY WO RKS/COLUMBIA MA'NSTREAM ROCKT\A
Joy Bastille
FORGIVE ME FRIEND smith & Thell Featuring Swedish JamFactory | ,, o S ENVEROMO RS -
""" i BLUEONBLACK  Five Finger Death Punch 10
BLAME IT ON MY YOUTH Blink182 | o ¢ i
PPUST L BARKER, M SXBA SHOLLANDE BT PAGNOT TA MMM PASS) VNG WEZARD EYES/UOLUMEIA MONS'ERS Shinedown 14
GODZII.I.A Bear McCreary Featuring Serj Tankian | .o AT
ARY (D.ROESER) LEGENDARY/WATERTOWER REMEMBER WHEN Bad Wolves | 20
THIS LIF vampire Weekend e
A \!.l!rg"sw!ezj.rr ENIG (E.KOE NIG,M.SHE RAN,M.D.RONSON) a“<g<v¥£€g'kxn' 1 7 LO/HI " The Black Keys | 14
NONESUCH/WARNER
Uuﬂ}lluul’ewsﬂ_ ) Lyqll;xsmun & l-lalsev Featuring Trayis Barker 5 16 ELEVATE Papa Roach | 13
ELEVEN SEVER/T )
REMEMBER WHEN e Bad Wolves | o, 4 UNDER YOUR SCARS Godsmack | 10
D YORTESCARS Godsmack | 5 ¢ BREAKING DOWN ) Prevail | 15
BE[OVED - . Mumford & sons 21 5 HEROIN Badflower | 26
WORTH (M.MUMFORD, 8. LOVE TUE, DWANE . MARSHALL) GENTLEMEN OF TNE ROAD/GLASSNOTE JOHN VARVATOS/BIG MA
STILL FEEL. halfalive | ., . VULTURES Asking Alexandria | s
E.PALMQUIST (AWTAYLOR 8.KRAMER, AT JOHN SON, LKRAUSSE, E.BANKSON,R.KRAMER) HALFALIVE/RCA SUMERIAN/ADA
HARMONY HALL vampire Weekend | 5 5o A GRAVE MISTAKE ice Nine Kills | 20
A.RECHTSCHAID,E.KDENIG (E.KOEN ING SHNOW/COLUMBIA EARLESSAO RD
BREAKING DOWN IPrevail [ |, LOVER, LEAVER Greta van Fleet | 5
UNSAINTE Slipknot
D P e il I
CHOKE I Dont Know How But They Found Me | 55 ¢ Al Ghost | 4
DWEEKES (D.WEEKES) FEARL >{CONCORD
WD YOUR MANNERS Slash . Wi Kennedy And The Conepivaors
POWER OVER ME Dermot Kennedy | 5, g SNAKEPIT/ROAD i e &
— — vicious Halestorm | o
w0 e (] [t p—
S : WELCOME HOME Hellveah | 3
uAYBE' l'” AFM'D " |°ve|ytheband 36 5 ELEVEN SEVEN/RED/EZLG
e e : SHUT UP New Years Day |
ARE YOU BORED YET? wallows Featuring Clairo 4 14 —
ALONGLETON (6.LEMASTERS,C.PRESTON. .MINRETTE.C.COTTRILL TOO BAD RivalSons | 7
LOVE YOURSELF sufjan Stevens O e
NO astwaarickrry | 44 1 READY TO Ll;‘T GO  Cage The Elephant | ;3
= RCA
= :‘42‘ - E.-EVAIE SHADCEX, LHORTONJ ESPERANCE A ESPERANCE N S SURLONG COUIN BRI TAJH) rg??? ’\u?ad‘ s . Ol.l'l' FOR BLOOD sumal | ¢
BOOM bassadors — ’ - —
= e Q X AVERSSADORS [SMANRRIS.ANRIS ALEVINE B REDERIC FEY TON ERIKSEN x»m;mm.-w:a 4 8 Lm mﬂl LIFE  Bring Me The Horizon Feat. Dani Filth | 9
38 35 [EUM PATIENCE =~ olamelmpala | 5 ) WHEN I'M GONE Dirty Honey | s
37 44 JFTH PEERPRESSURE James Bay Featuring Julia Michaets | . o NO MORE Disturbed 3
REPRISE/WARNER
33 34 ey ',‘ht‘El'R"o!A“w,!.Mi.R:O\MA}SPTF‘Ju,,i.‘.\;"tiTT" JOHN u;;;figfx!gv!ej 33 9 24 QP,OL?GJﬁE MG grandson 7
y. ¥ :
20 - BE& O © 2150 Messer |
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Sum4l's
New
‘Blood’

Sum 41 (above) reaches
the top 20 of a Billboard
airplay chart for the first
time in over 14 years

as "Out for Blood" rises
21-20 on Mainstream
Rock. The Canadian
rockers notch their first
top 20 entry on the

tally, as well as their first
top 20 hit on any airplay
ranking, since "Pieces” hit
No. 14 on Alternative in
February 2005. "Blood”

is the band’s first airplay
chart entry since 2011,
when "Screaming Bloody
Murder” reached No. 37 on
Alternative.

Further down
Mainstream Rock, Perry
Farrell makes his
first unaccompanied
appearance on an airplay
chart as "Pirate Punk
Politician” debuts at No. 39.
The lead single from Kind
Heaven, the genre vet's
first solo LP since 2001’s
Song Yet to Be Sung,
follows his work with
multiple acts, including
Perry Farrell's Satellite
Party, Porno for Pyros
and Jane's Addiction, the
last of which most recently
reached Mainstream Rock
in 2012 with "Underground.”

Plus, Elton John infuses
Hot Rock Songs with
four classics, thanks to
renewed interest in the
icon’s catalog following the
May 31 box-office premiere
of biopic Rocketman. The
film’s title track leads the
way — reentering at No. 4
with 6.2 million streams
{up 11%) and 6,000 sold (up
108%), according to Nielsen
Music — followed by "Tiny
Dancer,” "Bennie and the
Jets” and "Goodbye Yellow
Brick Road” at Nos. 6,

9 and 17, respectively.
John's best-of Diamonds
concurrently rules Top Rock
Albums for the first time as
it becomes his 20th top 10
on the Billboard 200 (see
page 80).

—Kevin Rutherford
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widespread airplay and/or sales activity for the first time. TOP ROCK ALBUMS: The week’s most popular rock albums of the week, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). MAINSTREAM ROCK: The week’s most popular mainstream

HOT ROCK SONGS: The week’s most popular current rock songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly released titles, or songs receiving

rock songs, ranked by radio airplay detections as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and
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z HOT R&B/HIP-HOP SONGS™ TOP R&B/HIP-HOP ALBUMS™
g W ust - THES | TITLE certiFicamion Artist ARTIST cermiFicaTion
AoB | WEEK  WEEK | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL WPRINT/DISTRIBUTING LABEL
' OLD TOWN ROAD A  Lil Nas X Featuring Billy Ray Cyrus DJ KHALED Father Of Asahd
1 ‘,,1 o e | DG PO FEAN 5.0 M P05 e UL M RESE A M .l‘mll-'gtuy: VEW WE TRE RELT/EPS
6‘ o TALK Khalid KItlA'thlg Free Spirit | ¢
DISCLOSURE {1..\ROBINSON, H,L AWRENCE G L AWRENZE) RIGHT AN A
wow. A Post Malone TJYLER, THE CREATOR IGOR | 3
L.BELL FRANK DUKES (A.R.PCST,L.BELL.AFEENY.V.TWALSH) REPUBLIC
3[R SUVLONER(SPDER-MAN: WTOTHESPIDER VERSE) A Post Ml e e DABARY resscomts Baby OnBaby | 14
L.BELLL.LANG(A R POSTL.BELL SUT.WILSH K.MISHAMAN BROWNC.LANG)  REPUBL) pOS]‘ MALONE A beerbongs & ben(le S a r i ,s
o Y 58
SUGE @ DaBaby C d B
6 5 J SO 650N 1/2DE.PO0H BEATZ {1 R TA-ORGAN. DICLEMONS) SOUTHC OASTANTE y e
' s DRAKE A scorpion | 49 é ’
HOTSHOT PRESS Cardi B YOUR G MOBNET/LASH MONEY/REPUBLIC ress
DEBUT WO ST AN0T LISTED THE #SH AR AN LARE(C
. MONEYBAGG YO 43VA HEARTLESS | »
N m THE LONDON Young Thug, J. Cole & Travis Scott ntiai Char es
B SEIIVRLIR WENRPS SO0 ol iniri A BOOGIE WIT DA HOODIE ® HoodieSZN | 24
TRUTH HURTS Lizzo —— e e i
16 o S Cardi B (above) earns her
I @_1 o FAFORDEMICM.JEFFERSON S.CHEUNGUIESSE . L . 3!."%[ WRLD Death Race FOI' |.0V€ 13 -I-Ith tOp -IO on HOt R&B/
_ Nl
POP OUT @ Polo G Featuring Lil Tjay - io- "Dross”
13 m O ks VT (LBARTLETT.L T aLBA DU KEVIN GATES _0nly TheCGeneralsGon Undersand (@) | Hip-Hop Songs as "Press
T e BIEND VINNERS AS@ (ATION/ATLANTIC /AG starts at No. 6. The single
. Cole : i
. 1° ' ' DREAMVILLE/ROS NATIONANTERSCEPE Y 4REAL 4REAL | > opens with 22.2 million U.S.
] EARFQUAKE s The Ereai AHEAMD/CTE/DEF Ja streams earned in the week
1! Q ATOR (TOKONM:.LILARTER) Tyler, The Ceatoy KIRK FRANKLIN Long LiveLove | ; ending June 6, according to
FO YO SOULMRLA/RCA INSPIRATION/PLG Nielsen Music, prompting
ACT UP City Girls '
. - : £ SEAT(LIOHNSON.LIL ACHTY,E.LBYKUM)  QUALITY CONTROL/MOTOWS y TRAVIS SCOTT 9 ASTROWORLD | 44 a No. 8 entrance on R&B/
= Hip-Hop Streaming Songs.
PURE WATER M d Man- ider- N M .
¢ BE‘ , y.'olEm eéumwmﬂmum - e l.:S[aL[ E& M‘igos‘ SOUNDTRACK Spﬂe‘ Man: Into Tm Spldel' Verse 25 Press beg|ns at No. 2
- - on R&B/Hip-Hop Digital
1‘0‘9"( B‘AIC‘K. AT I g‘m E— ‘A Boogie Wit d.a.H'ocfd.le MEE'SV{?" i & c% Championships | »7 Song Sales, with 20,000
ENVY ME A Calboy JUICE WRLD ® Goodbye & Good Riddance | s downloads re_gustered_ in
» AMIGH PAPER GaMG/¥0L ! FADE A/INTLRECOPENGA the same period. Radio
CARDI B A Invasion Of Privac play, meanwhile, moves
PLE:KSE#E Ap LR AL, CEE {'arwalffsguigt& .Bnmo Mars GG THE F2R GROUPARTLANTI a o e into high gear with a 50-35
CLOSE FRIENDS A Lil Baby cagoy wildboy | leap on R&B/Hip-Fiop
TURBO {D.JONES.C.DURHANY QU ALITY CONTROL/MOTCRA ‘ 3 Airplay due to a 45% surge
z 2 MUSTARD) METTRYP (F DRMC! & DLBFAL 20 SRLNSN DI SN I 0 S 5 \h'] [ - in the week ending June 9.
JEE WISH WISH 0! Khaled Featuring Cardi B & 21 Savage R JWEBES curarinom VICIOFYLAP | 16 The "Press” push is one of
% g é TAY FEIPH,DJ KHALED { ATHORPE £.00 0400 . BL CHRMBERS) WE TH & F LOG'C cOnf Bons Of 2 Dangerous Mi nd three milestones for the
%g% ALOT A 21 Savage VISISNARY/OES | — & ! 4 rapper on R&B/Hip-Hop
£z JDAW 15.8.8 J0SE JEANH TESYOUN Airplay: Her featured turn
238 POST MALONE A Stone
E E§ cLout ~ Offset Featuring CardiB ERLL Y| 130 on husband Offset’s "Clout”
g%& o LEN 11 CEPHUS.X. GOMMINGE RTGOMRINGE qualt MOTTWNAZAFITOL KHALID A American Teen 18 secures her 13th top 20 hit
582 WORTH IT ® YK Osirls RIHT PARGIS. A with its 22-20 ascent, while
$25 SRR N b5 L 05 O DO MRS 0L WIS - LRI O LIL BABY & GUNNA Orip Harder | 3g chart champ "Please Me,”
EY] NG STORER LIEE/30 41 ALITY CONTROL/MOTOWRIGICA PTIOL -
§§ é Eﬂx?;mggm'?unwsm CJONES) BLUEFACE/FIFTH AMINEL?SE?CCNGE XXXTENTACION A ? a collab with Bruno MﬂrS,
°zE P AL Lol 21 64 reaches 10 weeks at No. 1,
g;g Just us i 0J Khaled Featuring SZA =e-Aai A tying "Bodak Yellow (Money
2 gg JEHALED (ICM SHALED SLROWE DANDREWSBL £ ONEYABENIAMN A K PAT TOND 5 WE THE BESTEP K MOVES)” fOI’ Cardi B’s
g8 GIRLS NEED LOVE A Summer Walker X Orake longest stay at the summit.
T — e
£az ; = =R & ates lands his sevent
22 : <dens T'"-E or . SINSLLEEE consecutive top 10 effort on
£3y THESEARCH , NF <l e Top R&B/Hip-Hop Albums
;%% £IPRO FETEINTLPROFITT) Nf REAL MUSIC p’lE'ASE ME Cardl B & Bruno Mars 17 Wlth the EP On/y the
fizg D SANGUINE PARADISE Lil uzi vert yoe Generals Gon Understand
é%%é B 5 v LA s . 12BN, K CAVPBELL MBS SR ITOWER ¥ i — OLD TOWNROAD Lil NasX Feat.BillyRayCyrus | o The six-song set arrives ’
Z2%: ~N BEFORE | LET GO Beyonce i
soat 5 = simy 1L TN RO 15 A O 41110 e CLOSE FRIENDS Lilaby | ¢ 2NO 10 with 21,000
&%g% =y n - T Bab METOWN,TAPITO equivalent album units.
P M L sy 1O o Featwing LLDaDY suge Oaaby 7 [ rappers top 10 steak
Ry JTHCOAST/INTERSLOPE egan wit 's By Any
VSR E
$55% ﬁ e 24!7 . e nMijlf Mill Featuring 5"3 !V‘al TALK Khalid | o Means, which topped out
HT = . ey PR/REA at No. 5 that May. Among
EEE 35 32 JEXM BIGOLEFREAK =~ Meeam Tee STl actup CityGirls | 1, the top 10s, Gates’ best
== _ | ' ROL/W WA AT . .
2833 — showing remains /sfah,
£35% [ ] » Ty SIS Joyner Lucas Featuring Logic 2a/7 Meek Mill Feat. Ella Mai | 15 wing ! .
Zgg= (T ] - 801 104,RO NO% WEATZ (G.LICAS, RHALL) Wik i A : which reached No. 2 in
2222 = ‘ 2016.
g% : 3 n a2 sngl?JiTrA FLow @ NLE Ch_oppa GIRL‘S\ ﬂng LOVE ‘ Summer Walker XOrake | 17 Plus, Beyoncé collects
¥ frs, IS YOUSTAY 0 Khaled Featuring Meek Wil ) Balvin. Li Baby & Jeremin GOING BAD Meek Mill Feat. Drake | 25 her 30th top 10 on R&B/
'Qﬁéf; ' 5 D) L ALl T, ) AR AR (O ICIEIDO, e FOWENT ASH MONEY/MAYBATH Hip-Hop Airplay as "Before
2358 HOMICIDE Logic Featuring Eminem BEFORE 1LET GO Beyonce [ g | LetGoadvances 1110
5829 24 30 5 (4090 ELALL 1 MMATHERS L LA UREE (1B AR STEPRENS AT Agmr- : g "R MBIA through a 15% boost to
£33 ROBBERY ® Juice WRLD LOOK BACK ATIT A Boogie Wit da Hoodie | 19 17.4 million in audience
gee 40 38 PR LA LA, N MIRA) GRADE A/INTEFSCOPE ‘ SHELADLSRTLANS during the week ending
§§§§ RAN$OM Lif Tecca ;NV\YAPE‘ - Calboy | 15 June 6. The move breaks
I8t MR LTATLOR (T.1.2 SHARPE K.MIRA LTAYLOR) 1 EPUBLIC IDD = LD T the diva’s tie with Mary J.
$25¢ ENEMY ARMS Trippie Redd b G — -Lole | 20 Blige for the second-most
2588 HAMIFAL BEATS W TRYE [TRIPPIL R0, ) e hOrsA 18 top 10s on the chart by
gige PURE WATER Mustard & Migos | 13 Nicki Minas
2853 RACKS IN THE MIDDLE Mpsey Hussle Featunng Roddy Ricch & Hit-Boy QUALITY CONTROL/MOTOWN/IO SUMME RS CAPHTOL/INT ERSCOFE awoman; Nieki Minaj
gg‘gtg provs s o e S IEREY IN SO MNE Y (LR ALOT 21 savage | 2 renlains: in first place with
L83 BACC AT IT AGAIN Yglla Beezy. Guccu Mane & Quavo SLASHTER L 31."Go," a cover of the _
i — BIG OLE FREAK  Megan TheeStallion | »; 1981 hitby Maze featuring
S8:% a8 MIXED PERSONALITIES  YNW Melly Featuring Kanye west Frankie Beverly, also
$55% o sl —— BACCAT IT AGAIN  Yella Beezy, Gucc Mane& Quavo | 1) climbs into the top 10 on
228 WAKE UP Travis Scott ' Adult R&B (12-9) thanks to
§ ;2% RN TSI FLIEIMEER 85 SEATETEA FENTRTHOAS RS WA CACTUS ML s LOVE THEORY Kirk Franklin | 16 a16% hike in plays.
2=ty JUICE Lizzo e —Trevor Anderson
Q? £ RICHY REEQ (MJEF FERSON,E.B.FREOERIC TTHOMAS) KICE LIFE/ATLANTIC JUST us DJ Khaled Feat.SZA | 4
2528 WE TRE REST)EC
Bazo TRIGGERED Jhene Aiko .
§3is FENCUFFSLEREYSIIAE, CHROMBOBX WARS ELOMROSNSON. LOVET LE R IAMES)  ARTQLUBARTIALTEF | cLout Y Offset Feat. CardiB | 1o
bk T N e s Brain Feagyring Mcki Mingl & G-EZY RULE THE WORLD 2 Chainz Feat. Ariana Grande | 13
e ¥5 3 e Jadd
2582 GOIN BABY DaBab " PRI
- STSOMMADE 01 F MESSEXEDDR PREST {16 B0 JJMIRG L6 MAN § b SoUTRRELA Y WOBBLEUP  Chris Brown Feat. Nicki Minaj & G-Eazy | 7
2 BABY SITTER DaBaby Featuring Offset i
E GO GRIZZLY.MARIIBEATZ (1. IRK KLEPHUS, LAMA Y 3] g PU'I' ;A DATEONIT  YoGottl Feat. Lil Baby | 16
@i
2 U ’ TAP NAV Featurin Meek Mill ROGBA (JOANNA A
EE‘ u % RE-ENTRY @ RDON NG T YA LTHOLMES R RIWILLIANS, A ESMAILIAN S g P G . ( ) fro 8 7
5350 0 DIE YOUNG @ Roddy Ricch WORTH IT YK Osiris | ¢
FIZE. = s °° B2 TRAC K.R.M.KUDO L RMIDRE.L.THOLMES R M.1.UDO) BIRD VISION, ATL AR 33 8 Ak

Data for week of 06.15.2019 Go to BILLBOARD.COM/BIZ for complete chart data 87



HOT LATIN SONGS™

TOP LATIN ALBUMS™

TITLE cerTIFICATION Artist W ARTIST cerTiFICATION
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL (HA IMPRINT/DISTRIBUTING LABEL
CON CALMA Daddy Yankee FeaturingSnow | 1o m BAD BUNNY /2 X100PRE 24
RIS PLAYNSHILLZSO0TT SUMMERS (RL ATALA RODRKAEZ.LG RIVERA NAZOLEZ DKYBREN) EL CARTELAIMLE RIMAS
1 c] MIA Bad Bunny Featuring Drake | ¢ MALUMA 1| 3
[ LLAANSSANED V37 L3LVE WENESJ ALMANE MEMFER AAGASS LA SNPER ARGASE PN, ) AMASAND SUANTT RS, SRS S S
SOLTERA . s 10300 Yk B0 3 Y —
CALMA Pedro Capo X Farruko | 35 %QRBU!('Q IN Gangaice | s
NOREGARECME (PEDRD CAPOIGNIREGAGE GNIALEZPEFELCE FEVESRDSATDS IMMMEIMGPERED.  SOMY MUK LAT T ==
sea
'I'AKI TAKI A D) Snake FeaturingSeiena Gomez, 02una &Cardi B 1 36 Bl VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN 93
([ E (WS.E GRGIHONE A BRIGNOLITHORFE LARDE EN SMVEDRN 5 GOWE LU 07UNA ROGHD0.J G AVER WLXEZ) D)) MAENEFFENIWTIR Y OFE
. KAROLG /A Ocean | s
BAILA BAILABAILA  0zuna x Daddy Yankee x ) Balvin x Faruko xAnuel AA | 5, UNIVERSAL MUSIC LATINO/UML
7l LAY TR0 DO 3.0 WGR0S AR VRSUENSONEIINS,) W ONERUAMENDIEL VY
LD L 008 DO (CPIR R0 SALTTRA L L ENPER TRETMNS.) WIN VELO SR WSO S,,ECH SUenos -
TE ROBARE . NickyJamxozuna | . -
OO IEURCBT 30 LR MR DERNS PELEZC 015 440620 ) INERS OLNRELALA 01 ) LAV LERSMNE) I TR ISR D LT ANUE& AA Z\, fGL Rea' HaSta La Muerte 47
CALLAITA Bad Bunny & Tainy | 4 ' REAL HASTA LA MUERTE/GLAD EMPI
RIFUSIFONNOVA S0 B LuIS FONS! /2, vida | g
HP Mauma [ o |, —
MADMUISKX £DGE (1L LONDOND ARUSYEARCO S BARRERALL RVERA TP GRIVERATIPLY  WI/SONYMUSE LATN 59..5? 3%“]'05 utopia | o
SONY MUSIC h
ELLA QUIERE BEBER Anuel AA & Romeo Santos | , 4.
RS EONTGABY WU9CN LTG0 B AV ST L0 VM JGANPAVANUEINS SEGIRR) M MAS LA MBS UGS BOFSE HERENCIA DE PATRONES Pa Las Vibras 1
Soch FEaE] =y LUMBRE/RANCHO HUMILDE
OTRO TRAGO
DIMELD FLOW (C.LUORALES WILLIAMSQECASTRO HERHANDEZ, 1 VASQUEZ mu[guumgm acn | W16 AVENTURA Todavia Me Amas: Lo Mejor de Aventura | 33
THE ORCHARD/SONY MUSIC LATIN
AULLANDO Wwisin & Yandel & Romeo Santos :
185 L YEGULLA WALLEVE S EDAUGLEY MSKC 0. MORERE LUNAL VBGUNLA VLAV A KNI, DELJEW) LORTEGY arusm | 10 15 {'!B'J&A‘l:&v.usc LATINO/UMLE vibras | sq
AMOR GENUINO u
NOT LISTED (NOT LISTED} VP ENTERTAINMENT/DIMELOVI/SONY u&zlﬂ? 13 1 ’!“!50!!{52 NO/UMLE Famouz |
SECRETO Anuel AA&KarolG | , 5 MARC ANTHONY OPUS | 4
7L EIEUADE LAPRIGA(GRZUEY SANTUGEUKAROL GE.AVERK PERELHDELAPEION]  UNVERSA IS LATIOREM HISTA LA WUBITE/AAE SONY MUSIC LATIN
INMORTAL Aventura | ¢ 9 PAULO LONDRA Homerun | >
ROMEQ SANTOS (A.SANTOS.A.CABA) SONY MUSIC LATIN BIG LIGAS/WARNER LATINA
[{cf| NO ME CONOCE Jhay Cortez, J Balvin & Bad Bunny | 3 REIK ) Ahora |
MASSM D€ LA CRUZREYWISO MNEVES (ORTELLA 0SOR) BALVN ELAMIRTIEZOCASH, ) LIVESSAL MISK LATVO/LME SONY MUSIC LATIN
CON ALTURA ROSALIA, J. Balvin & €l Guincho | |, SELENA® Ones | 187
€L QUMCHOFRAIX DUKES RYILA T0BELLA RVILA TOEELLAL DA RE A ADSORIO BRIYIR A SUMIREZ UNETAFEENTMB oine TIN/UMLE
CONTRA LA PARED Sean Paul & J Balvin " ‘ﬁ'&fmp LosCanpeones 6l Pueblo T gLeages | - 25
T JACROMINS ORI LG ENESTANEN 0D ueeku s gmpumiosomeies | 11 :
DALEX Climaxxx | 4
11 PM Maluma CH
SUALLIAREDGE (10 LONDOND ARVAS, BAFREFOAC1MORALES BALLIANGYBARIOACIRREA,LLE L4 0SS0 wewuscum | 16 3 : —VTTTTT | )
ROMEO SANTOS 2. Formula: Vol. 2
NO LO TRATES Pitbull, Nattl Natasha & Daddy Vankee | o L &
1NACHW) VY JOKERLLEOVED MUIMER (3.4 FARCORL ALA PODRICUEL AL PERE N AGITIERREL, ) B (RTHAAR X5 oo
NICKY JAM £\ Fenix | 124
LA RQMAM Bad Bunny Featqnng El Alfa 12 24 LA INDUSTRIA/SONY MUSIC LATIN
e e MALUMA A, FAME. | 55
SISEDA _ MykeTowersx Farruko [ , P e e sk FRE
NOT LISTED (NOT LISTED) CASABLANCA/ONE WORLD MUSIC/GLAD EMPIRE CHR'ST'A" NODAI. A Me DEIQ llevar %3
SIMPLEMENTE GRACIAS Calibre 50 23 a4 e
JTIRADO CASTANEDA (E.MUNOZ) ANDALUZ/DISA/UMLE %HRIS]’IA“ NODAL [\ Ahora 4
NOVISA/
AMANECE Anuel AA X Haze | |, 25
HAZE (E.GAZMEY SANTIAGO,E.E ROSA CIN TRON,E.QUIROZ_LM.NIEVES CORTEZ) HOUSE DF HAZE/XCING
VERTE & DJ Luian & Mambg 5!{!82 &Datell X :.nuel AMX Nltlz.!am X8yt mﬁ 7 10
ULUSANO| ARRONR OICEL SANTMGOOECE ¥ GV ANTRA HERNOG,.) ||
LATIN DIGITAL SONG SALES™
gﬁelglmwmc MUSIC.WALLY (P.DALECCO JR.J.MENDEZR.E m?‘aiﬁéé e Pabon 26 10 :
= TITLE Artist [wks.on
UN ANO - Sebastian Yatra & Relk 2 5 MPRINT/PROMOTION LABEL CHART
TORRES.M.RENGIFO (SLOBANDO GIRALOOA TORRES. M. RENGIFO) VERSAL NUSIC LATINQ/UML
ATORRESM.RENGIFO (SLOBANDO GIRALDOA.TORRES. M. RENCGI UNIVERSAL N NO/UMLE w#'l‘ CONCAI.MA Daddy Yankee Feat Sn(Nl 20
POR SIEMPRE MI AMOR  Banda Sinaloense MSde SergioLizarraga | |, 1o et e
S.LIZARRAGA LIZARRAGA (0.A.ROBLES) SQAI‘,I.AITA Bad Bunny & Tainy | |
LA ESCUELA NO ME GUSTO _ Adriel Favela Featuring JavierRosas | ., |, —
RORRANTIA,AG.APODACA FAVELA (A.G. APODACA FAVELA) GERENCIA360 AMOR GENUINO Ozuna |
TEVI Piso 21 & Micro TDH VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATN
VY ONTHE DRIMS F ASAAZAR DEAMIRRI WEDAD ESTOBIR USROS MORLOJ0casomETon ) v | 28 17 CALMA Pedro Capo X Farruko
: — — SONY MUSKC LATIN pO 34
NADA NUEVO Christian Nodal
GONZALEZ (C.NODAL, E. BARRERA) ronovisasumie | 19 13 DESPACITO  LulsFonsi & Daddy Yankee Feat. Justin Bieber | 55
(RN RGAL MUSICLATINGYRAYMIOND BRALN/SCHOCLBOY/DEF IMUMLEFEREL
ENCANTADORA Elfantasma | 5, MiA Bad Bunny Feat. Drake | 35
RIMAS/OVO SOUND/WARNER
ESCLAVO DE TUS BESOS Manuel Turizo X Ozuna
2EAZB MUUR20,LTURID ADMEONA VELEZS MESAIC ONINAROSIOCHSAMEDRY  Lamousiasonvissicuy | 33 12 !"Eﬁ!!‘}{'ﬂ,{,%‘&n %"&ﬂ?‘!’.‘?’“ WM | 22
PARECEN VIERNES Marc Anthon
MARC ANTHONY,S GEORGE OMARX. ANTHONYCE, BARSERA.S SECRGE,LL LONDON ARASAIIKY LA SENSN unvu:u:wz 29 7 Z&l‘!x‘;, 3{3[‘*’“ Fed. Selena Gomez Gzuma & GrdiB | 3¢
DICES QUE TE VAS Karol G Featuring Anuel AA | .. 5 souERA Lunay, Daddy Yankee & Bad Bunny | 4
ANUEL AAKAROL § JXAROL G, ANLGATME YE SADNEY SANTRGQL) GADME ¥ SINTIAG O INNVERSAL MLISIC LATINOARKE STAR ISLAN
J.cJ TENERAZONLALOGICA LaArolladoraBandael LimondeReneCamacho 5, NOLO TRATES  Pitbull, Natti Natasha & Daddy Yankee | ¢
FLAMACHO TIRADO (1.CHAVEZ ESPINOZA) DISA/UMLE MR, 30
] TE ROBARE Nicky Jam X Ozuna
u'\‘E.G"l\lﬁl;;Ath’ NRULE LR LAALS ROCRGLEL | RCUILES SRESTREPO MO LAMBOTALT: yattmﬁm 13 18 LA INQUSTRIA/SONY MUSIC LATIN ¥ i
DAVE LA VUELTA  Luis Fonsi, Sebastian Yatra & Nicky Jam | 5, PLAYA GRANDE  Sofi Tukker & BombaEstereo |
AT0RSES Y FENCE FONSLATORSES M RECE O N SYVERLA CAMINERY)S (GAND0 GRALDO,PAVEA OLLIST_) LAVESAL LS, LRIUMLE =
A‘:"E CUTURE Rosalia | », g MI GENTF ot J ga!yinm& Willx WII'I‘thF‘eIA;\’%g once | 101
NOT LISTED (NOT LISTED) COLUMBIA
HP
PUNTOG Karol G 0 9 WK/SONY MUSIC LATIN Maluma | 14
ALLAY,RAYITO (KAROL G ALLAY.A.RAYO GIBD) UNIVERSAL MUSIC LATINO/UMLE =
AUTE CUTURE Rosalia | |
REBO‘I’A Guaynaa | 35 > OLUMBIA
L.PINEIRD RIVERA LC SANTIAGOLE L. PINEIRO RIVERAC.OLRODAIGUEZS.L RVERR)  JAK/SONY MUSK LATIN
- = AULLANDO  Wisin & Yandel & Romeo Santos | 16
EL CHIVO Berner Featuring T3r Elemento 24 4 SONY MUSIC LATIN
NOT LISTED (NOT LISTED) BERN ONE
LATINA Reykon & Maluma | |
OCEA” Karol G 31 5 WARNER LATINA
OVY OK THE DRUNG DXAROL G.D ECUOARRIA OVIEDO, CLMORALES WLLIAMS IRSLET UNFVERSAL BUSC LATHOAAML E CO”JRA I.J;AﬁPARETD Seall paul & J 8a|VIn 12
IVERS. 1C LATINO/DUTTY ROCK/ EASLAN
EL AMOR DE MI VIDA  La Adictiva Banda San Jose de Mesillas | ,, ettt e i
JLAVALDES VALDES (H.PALENCIA CISNEROS) ANVAL/SONY MUSIC LATIN OCEAN — KarolG | ¢
UMVERSAL MUSIC LATINO/UMLE
VIVIR BAILANDO Silvestre Dangond & Maluma a7
AL CASTRRLS DARGND SHARO TORERS 5 L4001 LONDORO AR0S A ASTROE, BARERAMGMRELOBUTRIGH  B/SY ISICLTM C?N ALTURA  ROSALIA, ) Balvin & El Guincho | o
COLUMBIA
DEI.INCUEN‘IE Farruko, Anuel AA & Kendo Kaponi
7B AR {CE SEYESRUSADOE CADVEY SONTIACONS VR IKRULESE RVERL PERELL DAANGELMGPEREY. wngom 27 6 gTRO TRAGO Sech Feat. Darell |
u Nick
QUELEDE  euromconia Alejandroy Nicky Jam | ,, g LOSTIN THE MIDDLE OF NOYIHERE _ Kane Brown& BediyG | o
ZONE 4/RCA NASHVILLE/SMN
PERFECT Lo odit
ulELMFPE_Cﬁ J.A.m RRAGA (MLASTRO ORTEGA, ENUNEZ TAPIA) Bai{‘g[aconsggﬁgJﬁ 38 7 ‘mw ,\Wmmmmm Iam Gama &8 By | g
LA MOVI
TAL VEZ Paulo Londra
DVY ONTHE DRUMS (CASSLAZAR IECHAVARRIAOVIEDGPE 2EQUIEL LDNDRA)  BIG LGASAMARNER LaTina | 43 2 SE.,C.RE‘I2~ C LATING/REAL HASTA L?'vArAmg‘ Joe | &
LA RESPUESTA Becky G & Maluma | . VIVIR MI VIDA Marc Anthony | 2a4

€DGE L BARRERA JR.DBUITRAGO (R MAOMEZS.L LONDOND ARIASE, BARRERAT  KEMOSABE/RCA/SONY MUSICLATN

ONY MUSIKC
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Bad Bunny
& Tainy’s
‘Callaita’
Arrives

Bad Bunny (above) logs
his 14th top 10 on Hot
Latin Songs as "Callaita,”
with Tainy, arrives at

No. 8. It's Tainy’s first chart
entry. "Callaita” earns Bad
Bunny his highest debut

in over five months, since
"Solo de Mi” landed at

No. 6 (Dec. 29,2018). In
between, he claimed 14
debuts — most of them
from his album X 100PRE.
“Callaita” starts mainly on
the strength of streaming
activity and digital sales. It
logged 7 million streams
and sold 4,000 downloads
in the week ending June 6,
according to Nielsen Music.

On the Tropical Albums
chart, two tropical heavy
hitters debut in the top 10
as Gilberto Santa Rosa
and Juan Luis Guerra
return with new albums.

Santa Rosa notches
his 33rd top 10 as 40...

Y Contando: En Vivo Desde
Puerto Rico opens at No. 6
(2,000 equivalent album
units earned, mostly from
album sales). He extends
his record for the most

top 10s on the list, ahead
of Tito Nieves and Victor
Manuelle, both of whom
have 21.

Meanwhile, Guerra
returns to the chart after
almost five years as Literal
debuts at No. 7 (nearly
2,000 units). His 16th studio
album follows Todo Tiene
Su Hora, which debuted
at No.1on Nov. 20, 2014.
Literal has so far yielded
one entry on the Tropical
Songs airplay chart:
"Kitipun” peaked at No. 4 on
the May 4 list.

—Pamela Bustios

Data for week of 06.15.2019

THAIS LLORCA/SHUTTERSTOCK

HOT LATIN SONGS: The week’s most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen kMusic and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly released titles, or songs receiving widespread

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

airplay and/or sales activity for the first time. TOP LATIN ALBURS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). LATIN DIGITAL SONG SALES: The week’s top downloaded Latin songs, ranked by sales data
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| album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as

traditi

COURTESY OF RCA INSPIRATION

HOT CHRISTIAN SONGS: The week’s most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBURS: The week’s

most popular Christian albums, as compiled by Nielsen Music, based on multi metric c
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measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen hMusic. TOP GOSPEL ALBURMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales,

Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT CHRISTIAN SONGS™

TOP CHRISTIAN ALBUMS™

TITLE cerTIFICATION Artist ARTIST
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL V’IQI‘J',FC STRIBUTING LABEL
YOU SAY A Lauren Daigle 1 #l LAUREN DAIGLE Look Up Child
JINGRAM P.MABURY (L.DAIGLE JUNGRAM P.MABURY) CENTRICITY CENTRICITY/12TONE
GOD ONLY KNOWS for KING & COUNTRY | , 4 o ‘e{c] HILLSONG UNITED People ¢
EOD T HALES SMOSLEYSOR KNG 5§ COUNTRY (). SMALLBONE L SMALLBONE, LKEAR 1 REYNOLDSTTIORNHOM) 1RE-WORD HILLSONG/SPARROW/CAPITOL CMG
HAVEN'T SEEN IT YET Danny Gokey | 5 21 ° LAUREN DAIGLE How Can it Be | x18
CWEDGEWORTH (D.GOKEY.C.WEDGEWORTH,E.HULSE) SPARROW/CAPITOL CMG CENTRICITY/CAPITOL CMG
Bull.o llv LIFE PatBarrett | , 53 ‘ o NF Therapy Session | 163
HNNOCKELS (PBARRE 17,5 YOUNKER M. LREDMAN, K KAPLE X MARTIN} BOWYER & BOWPARROW/XAPITOL (MG 4 CAPITOL CMG
RESURRECTING Elevation Worship | 3 44 o FOR KING & COUNTRY  Burn The Ships | 35
QXM BROCCA ROEERTSON (C BROWN M BROCK S FURNIOKCN JOVE SUNTL ELE} ELEVNON WORSHATSSBIRA NORHPAL CURBWORD
RAISE A HALLELWAH  Bethel Music, Jonathan David Helser & Mellssakelser | o 5, ° MERCYME  1Can Only Imagine: The very Best Of MevcyMe | 7
ELASH (LDUHELSER M. HELSER, MSKAGGS, LSTE VENS) BETHEL FAIR TRADE/MG
SCARS IAMTHEY | ¢ 5 | o NF Mansion | 70;
S.MOSLEY,MOCONNOR (MARMSTRONG.E.HULSE, ). MCCONNEL MK EIN) ESSENTIAL/PLG f CAPITOL CMG
SYMPHONY Switch Featuring DillonChase | o g o ZACH WILLIAMS Chain Breaker | 128
CEMRCAMMEC L, BRMCANELLO DURANDR [RESTEVEZ (T EVED [ ARMMOAL LAUENAARL QAN CANIELLO M ELNCRNIELLD D.CHASE) (7] ESSENTIAL/PLG
CHURCH (TAKE ME BACK) Cochren &Co. | o 1© o BETHEL MUSIC  Victory: Recorded Live | o
B.FOWLER (M.COCHREN, B.FOWLER,M.XUIPER) GOTEE BETHEL
GREATNESS OF OUR GOD newsboys | 14 1o Q ALAN JACKSON  Precious Memories Collection | 303
PFURLERG.DUNCAN (C WEDGEWORTH, B.FOWLER,E.HULSE) FAIR TRADE ARC/EMI NASHVILLEACAPITOL C b
TILL I FOUND YOU Phil wickham | ,, 33 7 1 Sl(ll.l.ET Awake | 264
R.OJACKSON. R JACKSON.N.BALAC HANORAN (TRVAN PWICKHAM) FAIR TRADE AROENT/FAIR TRAOE MTLANTI(/PLG
IS HE WORTHY? ChrisTomlin | 5> 14 e ELEVATION WORSHIP  Here As In Heaven | 174
E.LASH (A.PE FERSON, B.SHIVE) R SIC/SPARROW/CAPITOL CMG ELEVATION WORSHIP/ESSEN TIAL WORSHIP/PLG
ALIVE Big Daddy Weave | ;3 ¢ e TOBYMAC The Elements | 34
LREDMON (LINGRAM, 1L SMITH.ZWILLIAMS) CURB-WORD FOREFRONT/CAPITOL CMG
GOD’S NOT DONE WITH You Tauren Wells | 4 o shior 0 THE AFTERS Fear No More |
B.HERMS (TWELLS.B.HE RMS E.LLWEISBAND) REUNION/PLG DEBUT FAIR TRADE/PLG
WITH LIFTED HANDS RyanStevenson | ;c ¢ e HILLSONG WORSHIP There Is More |
RSTEVENSON.CSTEVENS (B.FOWLER,C.STEVENS) GOTEE HILLSONG/SPARROW/ APITOL CMG
PRIZE WORTH FIGHTING FOR Jamie Kimmett | ,. g G SKILLET Unleashed | 143
LSOJKA (LKIMME TT.L.FARRELL) REUNION/PLG HEAR iT LOUCYATLANTICACURB-WORD
FEAR NO MOR uildi MERCYM f
R re:r;wn (R ;mggn ‘,E‘,,.pxqmw LROY) ? f[ ~-"|g14%'9 17 9 14 17 bt TQ,:?E/VLE Li er 114
WHOLE IiEART (HOI.D ME NOW) Hillsong UNITED | 14 2 e TAUREN WELLS Hills And Valleys | og
M.GLHISLETT LHOUSTC ,HOUSTON, A.KING) HILESONG/SPARROW/CAPITOL CMG REUNION/PLG
ANOTHER IN THE FIRE Hillsong UNITED | 5 45 G CHRIS TOMLIN Never Lose Sight | 3,
M.GLHISLETT LHOUSTON {C.DAVENPORT, LHOUSTON) HILLSONG/SPARROW/CAPITOL CMG SICSTE PS/SPARROW/CAPIT(
REASON unspoken [ 55 o @ HILLSONG UNITED wonder | 104
CSTEVENS (LLOWRY.C MATTSON,C.STEVENS) CENTRICI HILLSONG/SPARROWA APITOL CMG
YES | WILL Vertical Worship | 5, 58 i e HILLSONG UNITED Zion | 290
LLSMITH (E.HOAGLAND, M.LL FIELDES, LLSMTH) ESSENTIAL WORSHIP/PLG 4 HILLSONG/SPARROW/ AP ITOL CMG
SPLIT THE SEA Hannah Kerr | »5 > e JOSH TI.IRNER | Serve A Savior | 33
MAMILLER (H.EERR.B.NEESMITH.).PARDO) BLACK RIVER CHRISTIAN MCA N VILLE/CAPITOL CMG
PY3 LEGENDARY Skillet | 5 5 ) e TOBYMAC This IS Not A Test | 104
KLOOPER.JLLOOPER (LLLOOPER, K.LOOPER,SMOSLEY)  HEAR IT LOUD/ATLANTIC /FAIR TRADE FOREFRONT/CAPITOL CMG
Gooo GRACE Hillsong UNITED | ,, ¢ ¥ Q musonc. WORSHIP The Peace Project | 17
TLHOUSTON {L.HOUSTON HILLSONG/SPARROW/CAPITOL CMG 4 SPARROW/C AP ITC
GREATER THINGS MackBrock | >3 33 e ELVIS PRESLEY Elvis: Ultimate Gospel | 204
SOOTER (M.ODROCKJSQOTER,J.L.SMITH) SPARROW/CAPITOL CMG RCASSONY STRATEGIC MARKETING GROUP/LEGACY
HOT GOSPEL SONGS™
TITLE CerTIFICATION Artist | Peak | wxs.oN st | THIS | ARTIST
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART WEEK | WEEK | waPRINT/DISTRIBUTING LABEL
LOVE THEORY Kirk Franklin 19 ﬁ} KIRK FRANKLIN  Long Live Love
KFRANKLINSMARTINMSTARK. R HILL (KCFRANKLIN)  FO YO SOUL/RCA/RCA INSPIRATION/PLG FO YO SOUL/RCA/RCA INSPIRATION/PLG
DELIVER ME (THISIS WY BIODUS) Dondbd L awrence Presents The TrClty SegersFedt. Leanddajofosen | 5, 55 ANTHONY EVANS Altared 3
DLAWRENCE (D.LAWRENCE W LSTOKES.MLEWIS, RWOOLRIGE, D.DAVIS) RCA INSPIRATION/PLG SHERMAN JAMES
WON'T HE DOIT Koryn Hawthorne 1 91 TASHA COBBS LEONARD  Heart. Passion. Pursuit | o3
M.R.RIODICK-WOODS (M.R.RIODICK-WOODS.R.SHELTON. L. HILL) RCA INSPIRATION/PLG MOTOWN GOSPELAAPITOL (MG
UNSTOPPABLE Koryn Hawthorne | 4, KIRK FRANKLIN  The Essential Kirk Frankiin | 375
(D CLASS,R.D.REESE (M.RRIDDICIK-WOODS, AWYLEY, R.DLREESE) RCA INSPIRATION/PL FO YO SOULAVERITYALEGACY
YOU KNOW MY NAME (LIVE) Tasha Cobbs Leonard | , 23 KORYN HAWTHORNE unstoppable | 47
K.LEONARD, JR.TLOBBS LEONARD (NLOABS LEONARD,B.BROWN) MOTOWN GOSPEL RCA INSPIRATION/PLG
Kirk Franklin | o 3 TORI KELLY Hiding Place | 33
KFRANKLINS,MARTIN,MSTARK.R.HILL (K.FRANKLIN} FO YO SOUL/RCA/RCA INSPIRATION/PLG |
JUST FOR ME Kirk Franklin | 5 MARVIN SAPP  Playlist: The Very Best Of Marvin Sapp | 203
KFRANKLIN.S.MARTIN, MSTARK R.HILL (K.FRANKLIN)  FO YO SOUL/RCA/RCA INSPIRATION/PLG VERITY/LEGACY
SETTLE HERE w:lllam Murphy 6 12 JONATHAN MCREYNOLDS Make Room | g5
K.LEONARD, JR..TLOBBS LEONARD (W.H.MURPHY HII} NSPIRATION/FPLG EONE
MY GOD Nashville Life Music Featuring Mr. Talksbox 6 23 FRED HAMMOND The Best Of Fred Hammond | 47
OHILLA.LOVE 11l (D.HILL) NASHVILLE LIFE VERITY/PLG
MAKE ROOM Jonathan McReynolds | 14 14 TASHA COBBS Grace (EP} | 272
LMCREYNOLDS,LIL" MAN (3, MCREYNOLDS) EONE MOTOWN GOSPELACAPITOL CMG
YOU'RE DOING ITALLAGAIN  Todd Dulaney Featuring Nicole Han'ls 100 12 TODD DULANEY Your Great Name | sg
D.LKIMBROUGH,T.OULANEY (T.DULANEY,N.R. HARRIS) EONE
POUR YOUR OIL Joshua Rogers 8 34 TIOA COPBS LEOWRD Heart Rassiom. Parsell: e M Fasskm Oy Chh | 331
L.BLHOSKINS (L.B.HOSKINS,MMCFARLIN.T.BELLE) MIXED BAG MOTOWN GOSPELAAPITOL CMC
IF GOD / NOTHING BUT TIIE BLOOD CaseyJ | , 10 TRAVIS GREENE The Hill | 188
JON JON TRAXX (C.1.HOBBS, JWEDBS JR.N.L.SIMS CASEY IANTEGRITY/TYSCOT RCA INSPIRA PAL
MIRACLE WORKER 1) Hairston & Youthful Praise Feat. Rich Tolbert, I. | 14 g VARIOUS ARTIST S WOW Gospel 2019 | 2o
LJ.L.HAIRSTON 11I,R. ANOERSON (R.TOLBERT SR, 1.5 LHAIRSTON I11) JAMESTOWN MOTOWN GOSPEL ALURB-WORD/RCA INSPIRATION/PLG
EVERYTHING WILL BE ALRIGHT Isaiah TemPleton 1 7 ARETHA FRANKLIN Gospel Greats | g
LTYSON (S.NORFUL) REMYLES ATLANTIC/FLASHBACK/RRINO
BLESSINGS ON BLESSINGS Anthony Brown & group therAPy | |, ¢ TODD DULANEY To Africa With Love | ¢
AJ.BROWN (A.).BROWN) KEY OF A/FAIR TRADE/TYSCOT EONE
STRONG GOD Kirk Franklin | » WILLIAM MURPHY SettleHere |
K.FRANKLIN,S] (K,FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG RCA INSPIRATION/PLG
FATHER KNOWS BEST Kirk Franklin | ;5 TASHA COBBS One Place: Live | j97
KFRANKLILSMART NS TARK R HILL DX FRANKLING BOOKER R PERYSON]  FO YO SOUL/RCAZRCA INSPRATION/PLG MOTOWN QOSPE TOL CMG
IDOLS Kirk Franklin | 1 KIRK FRANKI.IN Hello Fear | 145
KFRAKKLIN (K.FRANKLIN) FO YO SOUL/RC A/RCA INSPIRATION/PLG FO YO SOUL/VERITY/RCA INSPIRATION/PL
| MADE IT oUT John P. Kee Featuring ZacardiCortez | » TAMELA MANN Best Days | 274
LP-KEE (1.P.KEE) KEE/EONE TILLYMANN
WIDE AS THE SKY Isabel Davis 19 5 ANTHONY BROWN & GROUP THERAPY A LangWay FromSmdy | 75
N,NOCKELS (1C.GMYRIN,M.J.REDMAN,IGP.STANFILL) GLOBAL MINISTRY/UNCLE G KEY OF A/TYSCOT/FAIR TRADE/PLG
FOREVER / BEAUTIFUL GRACE Kirk Franklin 22 1 TODD DULANEY A Worshippers Heart | ¢
K.FRANKLINS.MARTIN,R HILL (K.FRANKLIN) FO YO SOUL/RCA/RCA INSPIRATION/PLG EONE WORS HIP/EONE
16 16 IPEN THIS IS A MOVE Tasha Cobbs Leonard | , o ANTHONY BROYM: & GROUP THERAPY  EverydayJesus | 120
K.LEONARD, JR. (NCOBSBS LEONARD, B.LAKE  T.8BROWN,N.MOQ RE) MOTOWN GOSPEL KEY OF A/VMAN/TYSCOT/GODIGIPATH
19 17 IPYH TELL ME WHERE IT HURTS FredHammond | ,, TAMELA MANN One Way | 142
F.HAMMOND, |.DAWKINS (F.H AMMONO) FHAMMONO/NERITAGE/FACE TO FACE PROODUCTIONS TILLYMANN
22 20 B3 I.AUGHTER(JuST LIKE A MEDICINE) BeBe Winans | 1. 5> KIRK FRANKLIN Losing My Religion | ;67

B.WINANS)

REGIMEN/MALALO

Data for week of 06.15.2019

FO YO SOUL/RCA/RCA INSPHRATION/PLG

Franklin’s
Fivels A
First

Kirk Franklin (above)
becomes the first artist to
top all five Billboard gospel
charts simultaneously:
Top Gospel Albums, Hot
Gospel Songs, Gospel
Airplay, Gospel Streaming
Songs and Gospel Digital
Song Sales.

Franklin posts his 13th
No. 1 on Top Gospel Albums
as Long Live Love arrives
with 20,000 equivalent
album units earned in its
first week, according to
Nielsen Music. He first
reigned with Kirk Franklin
and the Family beginning
Dec. 11,1993, and his 13
leaders are the most of
all acts since then; Fred
Hammond follows with 10
in that span.

The new set’s lead single,
“Love Theory,” leads the
streaming-, airplay- and
sales-based Hot Gospel
Songs chart for a 19th
week. It tops Gospel
Airplay for an eighth week
and Gospel Streaming
Songs for a second frame
(11 million U.S. streams). On
Gospel Digital Song Sales,
the new album’s "OK" takes
over at the top.

"I am extremely grateful
that after all of these years |
still have a chance to reach
people with my music,” says
Franklin. "I'm humbled by
the historic moment.”

"OK" also flies 21-6 on
Hot Gospel Songs, netting
Franklin his record-
extending 15th top 10.
Marvin Sapp ranks second
with 11, followed by James
Fortune & FIYA and Tasha
Cobbs Leonard (10 each).

Franklin previously
topped four gospel charts
simultaneously on tallies
dated May 18. Before that,
Koryn Hawthorne scored
such a quadruple honor
atop four surveys dated
July 28, 2018.  —Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 89



HOT DANCE/ELECTRONIC SONGS™

2ws. | Last | THIS | TITLE cermiFicarion Artist | peAk | wxs.oN
AGO | WEEK | WEEK | pRODUCER (SONGWRITER) WPRINT/PROMOTION LABEL | POS. | CHAR

TOP DANCE/ELECTRONIC ALBUMS™

ARTIST cerTIFiCATION Title 'wxs.om
IMPRINT/DISTRIBUTING LABE! 1AR1

OLAV STUBBERUD

IC

#l i ;48 THE CHAINSMOKERS World war loy (EP
. 4 . X HAEP\IEELAm 1,0.5M1THAMRSHE L0 X 'h.ﬂ.ar:shn'nlello‘f(.B.ast.llle 1 42 ] (EWUFIORSTO. UBA VEN 1
> > PR HERE WITH ME Marshmello FeaturmgCHVRCHES 2 1 >4 1 S Ly i
VBTSN ) CTENE M SRR (10,500 FCHE ON L MUAERE D M w8 BEALL : BN/ |
NPT < ] CALLYOu MINE The Chainsmokers & Bebe Rexha ;| MRG0 o Nartmelio:Fortale Ecended et | 10
DEBUT NOT LERE.D Dhe L NRRLIE RSN LA 4

LADY GAGA A The Fame | »73

3 3 PRl CLOSE TO ME A Ell!e GOI.I|IdII‘lg X Diplo Featuring Swae Lee | , 3 STRE AW, IR/ KINLIVE/CHERRY TREEINTERSCOPENGA

ILYADIALO €. AGL0M MU BTN APENTD  POLYDOR W THE CHAINSMOKERS A collage (EP) ‘W Id,
5 Pl TAKI TAKI A D) Snake FeatunngSelena Gomez Ozuna &CardiB | 5, g4 DISRUPTES . or
L (O F TR NEA ARG T R A e T -
THE CHAINSMOKERS A Memories..Do NotOpen | 113 . .
PR wHODOYOULOVE® The Chainsmokers Feal. 5 Seconds Of summer | 5 g * Domination
0 MBS A ALY 1005 00T AL AT | Bt Ak THE CHAINSMOKERS Sick Boy | «o .
o SOS Avicli Featuring Aloe Blacc | 9 The Chainsmokers
PRI AMRELE [T WS T g ovie 0¥ SR ) Fl.YlNG lOTllS Flamagra 2 (above) ChUg in at NO.I
POl SUMMER DAYS Martm Garrix Feat Macklemore& Patrick Stump | 6 s on Top Dance/Electronic
T G » ERF (B.ALLE) SUELY)  STPDARS 5LAN WALKER Different World | 2 Albums with World War Joy.

The four-track EP starts
CALVIN HARRIS  Funk Wav BouncesVol. 1 | o with 12,000 equivalent

THIS FEELING A The Chainsmokers Featuring Kelsea Ballerlm 4 138
PAIMSMERERS (ATAGGART A PALL EWSCHWARTZ) DISRU®

KTGO.0N AR A0 A ANESE HAYINOID R ELLMIRE DARIM £ £ SBTLH .

at No. 3 on Hot Dance/

9
COLUMBIA
(10) m GOOD THINGS FALL APART llenium & Jon Bellion S " " album units, according
.| ILLENIUAL, LEVAGAN (4 DAL RS EVSGAN, LSS LTSS IHDSSH | NOEL LIOK I S TRARIRES AN L I gSZ S oment Apart | o1 to Nielsen Music. It's the
‘ . PIECE OF YOUR HEART Meduza Featuring GOOOBOYS duo’s fourth chart-topper,
‘ o nou CLEAN BANDIT L what Is Love? '
- J Q 1 L ESUMELDF GREACR0 W ULES AMMLDE GEEOR0.GREE TGN AW L BLAL et LT ) a following Coflage (14 weeks
- '] 12 fvéﬁﬁfzg"u ASALMANL, .CUMBEE.NALDUNN.LK eou,ms.on«lj(yg()& Rita 0;2.3 7 7 TODRICK HALL  Haus Party, PartOne (EP) | at No.1, beglnplng Nov. 26,
- I HALL 20186), Memories... Do Not
O © B ] R comiLLaz A Demon Days |z Open (46 weoks,Apr 29
. . - 2017) and Sick Boy (14
NEW @ RITUAL Tiesto, Jonas Blue&RitaOra | ,, ABOVE & BEYOND Anjunabeats Volume 14 | | weeks, Oct. 6, 2018).
RESTO 0085 £ PentErs YETARTALOUEN TG MAERAL TR S ERRG  WILION FEEDIVATD Y FAGALAN SRENG. " s
: Joy track "Call You Mine,
M NOT OK Kygo & Chelsea Cutler | o AviCH 4 A True | 138 with Bebe Rexha, bows

ALL MY FRIENDS i Madeon | ,, | i Bluf,m Blue | 2 Electronic Songs, the
: hart’s highest debut this
ODESZA In Return N
WTF B S b Hrﬁgt(;ﬂfeatunng Amber Val'l Dav 17 6 FOREICN FAMILY COLLECTIVE /COUNTER 202 year. The Chainsmokers’
DAVID GUETTA @ Nothmg ButThe Beat | 50  17thtop 10 (only Calvin
%PFF.Y-, o T e ‘l.lel’v.e ?a.g‘iz.& Diplo Featurlng Char" ch 18 1 AT A MUSK /PARLOPHONE/AT Harris, with 18, has more)
ILLENIUM Awake | g2 and Rexha’s fourth culled
16 Q Hl'ngux T I -ﬁ-'?l-]s«w-?!ke:' 3 .3.9.1.5‘.5."?‘?.'!‘? H.?ll-?,“f 2 18 'K“G" ~ee e " 8.3 million U.S. streams
YGO 1ds In Love
ALL DAY AND NIGHT  Jax Jones, Manin Solveig & Madlson Beer WULTRA - ‘.Smd sold 13’.000 downloads
PAOB o o 60 D 215005 AU A IR . 5 14 10 - . in the tracking week.
- MAJOR LAZER  Major Lazer Essentials | 3; Avicii opens at
27 , NAILS, HAIR, HIPS, HEELS Todrick Hall 5 2 o
‘ SOTLURTED Ih® LISTED) woees sa. 2l No. 2 on Top Dance/
365 Zedd & Katy perry BLSNANE A Encore | 147 Electronic Albums with
et 7 17 .
TEDOPHOCUTATHER ( ZRSLI UK ATY FEARLC RIING ISARDERS DD P i @ lADY GAGA A Do 80"1 Thisway | 171 ‘;h;ezc;setgljlr};oeug aiteTlgnsi.
25 GOM'F ~ QVBBS Fea(urmg BR!DGE 22 5 dav of th K .
OVBBS (AVAR DEN HOEF.C VAN DEN HOEF,LY.LAHAM,|HOBE 23 AI.INA BARAZ & GALIMATIAS urban Flora | 202 ay of the tracking week),
GIANT Calvin Harris & Rag'n'Bone Man | o s the set arrives with 9,000
AUVIN HARRIS (CALVIN HARRIS,R.C GRAHAM LHART MAN TMILLER) COLUMB 1A units. T/M begins at No. 1
6| e m POST MALONE Sam Feldt Featruing RANI 5z OATbDange/l E'%Ctm:i‘i _
ety um Sales due to logging
™
WHAT | LIKE ABOUT YOU Jonas Blue Featuring TheresaRex | ;o | DANCE/ ELECTRONIC DIGITAL SONG SALES 3,000 in traditional album
WAT BLUE G JORamIN 2§ v L DISSING POSITIVAS TRALWERSS/CA PITOL wer | s | TITLE Artist | v on sales, marking Avicii's

Dance/EIectron

I’M NOT ALONE 2019 Calvin Harris 17 9 WEEX | WEEK | mupRINT/PROMOTION LABEL | CHagt fourth leader.
o~ e (2% CALLYOUMINE _TheChamsmokers & Bebe Rotia As Pink’s "Walk Me
ONE TOUCH Jess Glynne & Jax Jones 5 2 x o oo et vy = Home" hits No. 1 on Dance
A ARES, UL e 18R AL PHTE.XWONG WAH LAM,J GLYNNE, LM.L.BENM HERE WITH ME  Marshmello Feat. CHVRCHES | |4 Club Songs (see page 3),
INTO HAPPINESS Phantogram | o : Van Halen leaps in with
WEIN.BQ0TSILARTER (SBARTHEL. ACARTERWPLORGAN, BOOTS) Hﬂl’P]ERt e Marshmello & Bastille | ,, “Jump 2019" (No. 47), thanks
R WL IVE/ASTRALW .
BONES Galantis Featuring OneRepublic | , o '. - to a new Arminvan
(s L) (1 ARCRE R LI N ] I [ . P
e L d' e S RIUAL o JEQJNBS S ERIA0R | 1 Buuren emix Th origna
STAY (DON'T GO AWAY Davr Guetta eaturing Raye “Jump” is the band’s on
S DK TIA (LR PIRLE TREINSUIRKEENK LI ENPORUETL AL C " !{n 27 4 WHO DO YOU LOVE The Chainsmokess Feal. 5 Seconds Of Summes | o othe‘-)r entry on the char)‘;,
ALL YOU NEED TO KNOW Gryffin And SLANDER Feat. Calle Lehmann reaching No. 17 in 1984,
RE-ENTRY i i i S S ALL MY FRIENDS Madeon 9
e NSLANDER IGRY FFIN.S.PRESTON C.LEHMANA MW.SIVERSTEN] [ FREN/INTERRECRE L bl 1 Plus, Lil Nas X’s "Old
13 21 [EEg TOUGH LOVE AicLFeatiimemens & ValgaeRtomld } o & NAILS, HAIR, HIPS, HEELS TodrickHall | ,  Town Road” (featuring Billy
E 9 v . ' , hady Ray Cyrus) returns for a
(e ] @ "VE BEEN THINKING ABOUT YOU KLAAS & londonbeat THE NIGHTS Avicii second week atop Dance/
8 N . 39 ) ',J @ THENDRIK ICHART MANNY WIENAHALL LHELMSG.CHANDLER ACHAMBERS) 34 4 AWAD;% L A% 61 Mix Show Airplay (3-1),
_:)’ 29 28 BESS THINK‘AI?ngw!gammm”ﬂgr?”featurmg valerie Broussard 0 16 spu:v ) Herve Pagez & Diplo Feat. Charli XCX | while producers Mahalo
- and DLMT and featured
33 34 NO SLEEP T L0 Martin Garrix Featuring Bonn |, ¢ TI-!E MIDDLE  Zedd, Maren Morris &Grey | singer Lily Denning each
- = V earn their first Billboard
RE-ENTRY CATCHY SONG _Dillon Francis Featuring T-Pain & That GirlLayLay | 1o ¢ SOMETHING JUSTLIKE THIS  The thansmokess 8COldpSY | 150 1) 410 with “So Cold”
2 (31-10). —Gordon Murra
_— 34 37 MILE HIGH _ ames Blake Featuring Metro Boomiin & Travis Scot 05 erroyca | Avicil Feat. Aloe Blacc | Y
| AN Y ERUMAVEY (LBLAKET RAVIS SOOTT.LEM 10 20 = k.
.5 - o CONCRETE HEART _ VASSY & Disco Fries | 53 4 TAKI TAKI DI Snake Feal. Selena Gomez O2um 8 CardiB | 3¢
MULMLA IR E DWED PReE IR 5.0 TWRIALA PRLNILE YN DN R
= N
SELFISH _Dimitri vegas & Like Mike & Era isuefi [ g M LLING  The Black Eyed Peas | 34
L* ) _ ST A _

BN QLN W T e

CLOSE TO ME _ Ellie Goulding X Diplo Feat. Swaelee | 55
IGNITE K-391 Featuring Alan Waiker, Julie Bergan & Seunan 2w’ 9 f : )

HOT DANCE/ELECTRONIC SONGS: The week’s most popular current dance felectromic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by on®e music sources tracked by Nielsen Music and reports from a national sample of club DIs. Somgs are defined
as current if they are newly-released titles, or somgs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBURMS: The week’s most popular dance/electronic albus, as cowpiled by Nielsen kMusic, based on multi-metric consurption (blendimg traditional album sales, track equivalert albums, and streamng

- t S BN L LA L | W T P §
— — = SOCLOSE  NOTD A& el JaehnFeat Georgaku Capran urs | 1
YOU LITTLE BEAUTY _FISHER | ., - -
{OT LINTED (N CATCH & PELEAS SUMMER DAYS  Matin Garrtx Feat. Madklemore & Patrick Stump |
BACK TO LIFE Hilary Roberts | .o 4 .
AMON SHARPE E.SANICOLA (PHOOPER S ALLAW.TEROMEQC. MWHEELER) RED SQNISRADALMAN GOOD THINGS FALL APART ||lemum& Jon Be”lm a
CHECK THIS OUT Marshmello | \» o s
MM O (MARORIETLO) e Lok Wil THISPEELING The Chainsmokers Feal. Kelsea Ballerini | 34
- - re n‘.1 rUr )
N WISH YOU WELL Sigala & Becky Hill 40 2
. BEIEDLER JRRLY (B FIELERALHLL MLOTIOIE LALGHAN A RUGER LIARL RASHLEY) MNISTRY OF SOUND/BMARISTA CLOSER .]'hae Chainsmokers Feat. Halsey 146
— ! g
m NEXT TOYOU  Becky G & Dightal Farm Animals Featuring Rvssian -
) ‘ J a9 lmnwmﬁnmuximmm;m%mmnmmmummmmwm% mus | 34 4 CARRY ON Kygo&RitaOra | -
BETTER WHEN YOU'RE GONE David Guetta Brooks& Loote
RESENITIRY @ M GUET WNSRLGUE TTA TS TERDEK,LDUS 50X LE LLFAIELZM SHOANE L 910 L wmocsmaen | 25 16 Boe%! Loud Luxury Feat. Brando 61 “
’ CRASHING llenium Featurin Bahari H
SN a8 ] CRASHING o st s rnfeaat | 20 B INTO HAPPINESS Phantogram | :
! ’ ak
HURT PEOPLE Gryffin And Aloe Blacc A Alan Walk g
e ° RIS FRS AT ISNLIN N-LMNEIE MTROLL 5P ————— o ’ FJ»LEER.M&OJNNH!RH. IKh {ULTRA/BC A nWalker | 169 EE‘
3 THE RHYTHM OF THE NIGHT Sean Flnn & corona POTIONS  SLANDER & Said The Sky Feat. JT Roach ;;E
e FIVCD T B 1T P T ER AT (6 PRGN » RIACEA S 34 é WU NSTERCAT ‘ iz

1

90 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 06.15.2019
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DANCE CLUB SONGS™

DENISE TRUSCELLO/GETTY IMAGES

Boxscore

Junel15s
2019

billboard

Bullets indicate titles with
greatest weekly gains.

Album Charts
Recording Industry Assn. of
America (RIAA) certification
for physical shipments &
digital downloads of 500,000
albums {Gold).
RIAA certification for
physical shipments & digital
downloads of 1 million
units (Platinumy). Numeral
noted with Platinum symbol
indicates album’s multi-
platinum level.
RIAA certification for
physical shipments & digital
downloads of 10 million
units {(Diamond). Numeral
noted with Diamond symbol
indicates album’s multi-
platinum level.
Latin albums certification for
physical shipments & digital
downloads of 30,000 units

/\ Latin albums certification for
physical shipments & digital
downloads of 60,000 units
(Platino). Numeral noted
with Platino symbol indicates
album’s multiplatinum level.

Digital Songs Charts

@ RIAA certification for 500,000
paid downloads and on-
demand streams where 100
streams equal 1 download

A RIAA certification for 1
million paid downloads
and on-demand streams
where 100 streams equal
1 download (Platinum).
Numeral noted with Platinum
symbol indicates song’s
multiplatinum level.

PS (PaceSetter for largest %
album sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

SG (Streaming Gainer)

Publishing song index available
on Billboard.com/biz.

Visit Billboard.com/hbiz for

TITLE Artist [ vxs.on
IMPRINT/PROMOTION LABEL CHART
WALK ME HOME Pink ¢
RCA
GIVE YOU UpP Dido | g
BMG
ONE LESS DAY (DYING YOUNG) RobThomas | ¢
EMBLEM/ATLANTIC
‘e{c! MEDELLIN Madonna & Maluma ¢
LIVE NATION/INTERSCOPE
S0S Avicii Feat. AloeBlacc | 7
AVICH AB/GEFFEN/INTERSCOPE
I'VEI!EBUHINKNG ABOUT YOU KLAAS & Londonbeat | 7
INUT/RADIKAL
I’M NOT ALONE 2019 calvin Harris | g
COLUMBIA
unonum( FLETCHER | g
NAPBACK/CAPIT
CONCRETE HEART  VASSY & Disco Fries | 13
KMV/RED
PIECEOF YOUR HEART  Meduza Feat. GOODBOYS | 13
ASTRALWERKS /VIRGINCAPITOL
ONMY WAY  Alan Walker, Sabrina Carpenter & Farruko | ¢
MER MUSIKK/RCA
SELFISH  Dimitri Vegas & Like Mike & Era Istrefi | ¢
SMASH THE HOUSE/ARISTA
BACK TO LIFE Hilary Roberts | ;2
RED SONGBIRD/DAUMAN
SOAMI AvaMax | s
ATLANTIC
LOVE ORDRUGS Rilan | 7
| AM ALCHEMY
GIVEMESOME MORE X The Sohiee Baac & ooy MovcaFeed. M Fodgess | 10
BFO/SUNSHINE SQOUNC
DON'T STOP ME NOW First Ladies Of Disco | g
PURPLE ROSE
THE RHYTHM OF THENIGHT SeanFin&Corona | 30
SELFIE TUNES/SONY MUSIC GERMANY/NITRON MUSIC
GOING HOME Kue | 7
418
TALK Khalid | 4
RIGHT HAND/RCA
MEDICINE Jennifer Lopez & French Montana | 3
NUYORICAN/MITCO
MORE THAN YOU HARBER xLexy Panterra | ¢
BAD GUY Billie Eilish | ¢
DARKROOM/INTERSCOPE
STAY (DOW'T GO AWAY)  David Guerta Feat. Rave | 3
WHAT A MUSIC/PARLOPHONE /WARNE R
BREAK UP TO MAKE UP Tania | g
PREMIER LEAGUE
llF[ I5A MI(EFLOOR Shapedhifters Feat. Kmberly Davis | 3
GLITTERBOX/DEFECTED LEGEND
GOSLOW  Gorgon City & Kaskade Feat. Romeo | 3
ASTRALWERKS/CAPITOL
ME! Taylor Swift Feat. Brendon Urie |
REPUBLIC
HOUSE OF STONE Colonel Abrams | g
OUR SONG COMES ON  Marc Stout Feat. JesskaSutta | 3
DAUMAN
STARRY EYES Young Bombs | s
UNGLE TIPPING
YQU GOT WHAT I NEED Rod Carrilio & TerriB! | 3
PUT YOUR PHONE DOWN (LOW) JackBack | 13
WHAT A MUSIC/OEFECTED
OLD TOWN ROAD  Lil Nas X Feat. Billy RayCyrus | s
COLUMBIA
PROUD Heather Small Feat. Dirty Disco & Matt Consola ¢
SWISHCRAFT
SEND ME AN ANGEL omar Veluz | ¢
QUINN COLEMAN
SUCKER Jonas Brothers | g (Oro).
REPUBLIC
YOU LITTLE BEAUTY FISHER |
CATCH & RELEASE
qpujt CALL ME UP Mabel | >
MARY OFFERED LADYBUGS AMD LOVEYOUS  VelwetCode | <
TRANSCENDED
H ERE WITH ME Marshmello Feat. CHYRCHES | s
JOYTM LECTIVE AGLASSNDTE/REPUSLIC
Gold
FIRE INMYSOUL _ Oliver Heldens Feat. Shungudzo | 13 fcold.
KANGAROOLI TRACKS/RCA
READY FOR LOVE Mahkenna x Darko | 2
FIRED UP Jade Starling | 14
TAZMANIA
THE ONE Yinon Yahel & D) Head | 2
AMADEA Awards
PICTURE PERFECT Gattison | 2
418
JUMP 2019 VanHalen |
BIG BEATATLANTIC
CON CALMA  Daddy Yankee & Katy Perry Feat. Show | 3
EL CARTEL/EL CARTEL/REPUBLIC/UMLE/TAPITOL
I DON'T CARE Ed Sheeran & Justin Bieber |
< TYRAYMOND BRA ATLANTICA RSAL/WARNER
BE ALRIGHT oion Todd Feat. Maya |
SHYRE

BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. DANCE CLUB SONGS: The week’s most popular songs played in dance clubs, compiled from reports

from a national sample of club DIs. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All nghts reserved.
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complete rules and explanations.
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GROSS

PER TICKET PRICE(S)

$12,697,099
$50/$500/$250/$140/$55

ARTIST

CELINE DION
THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
MAY 14-31

46762 25 P TSI 5 CAAR £ WL E Y
11 SHOWS 11 SELLOUTS

$11,639,153 ED SHEERAN

(10,432,100 EUROS) PARC OLYMPIQUE LYONNAIS, LYON, FRANCE 152,070 LIVE NATION
SUISAG/PRALSNLINEO5A5  MAY 24-26 162,563 THREE SHOWS
$8,910,674 ED SHEERAN

(7990,210 EUROS) ESTADIO DA LUZ, LISBON, PORTUGAL 118,085 AEG PRESENTS
$10056/$90.I0 52996657  JUNE 1-2 TWO SHOWS TWO SELLOUTS
$5,527,014 PINK, JULIA MICHAELS

SISLAL/SISLAS/SOLAS/  MADISON SQUARE GARDEN, NEW YORK 2059 LIVE NATION
$7145/951.45 MAY 21-22 TWO SHOWS TWO SELLOUTS
$3,844,870 DRAKE, TORY LANEZ

(52954,340) MANCHESTER ARENA, MANCHESTER, ENGLAND 2,441 LIVE NATION
$195.18/958.55 MARCH 10-11 30,523 TWD SHOWS
$3,554,688 CELINE DION

$750/$500/5250/$140/955

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
JUNE LS

0 25 PSRN (R ST CABAR NI B Y
THREE SHOWS THREE SELLOUTS

$3,284,217 DEAD & COMPANY

$17050/955 HOLLYWOOD BOWL. LOS ANGELES 3 LIVE NATION
JUNE 34 34,857

$3,081,960 MICHAEL BUBLE

(£2,440,145) 02 ARENA, LONDON 9.616 AEG PRESENTS

$113.77/360.41 MAY 30-3t WO SHOWS TWO SELLOUTS

$2,871,183 DEAD & COIPANY

$175.50/859.50 SHORELINE AMPHITHEATRE, MOUNTAIN VIEW, CALIF, 38971 UVE NATION
MAY 31-JUNE ] 44,262 TWO SHOWS

$2,756,574 ED SHEERAN

(2465570 EUROS) MATMUT ATLANTIQUE, BORDEAUX, FRANCE 41,449 LIVE NATION

$13540/884.63/313.55/36545  MAY 29 41716

$2,647,376 CELINE DION

$T0/$250/$140/$95/ 855 THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 8,451 5 ST B6 ST CABAE £ WEI A
JUNE 78 TWO SHOWS TWO SELLOUTS

$2,531,572 BILLY JOEL

$149.50/$65.50 MADISON SQUARE GARDEN, NEW YORK 8572 MSG LIVE

SELLOUT

$2,482,650 MICHAEL BUBLE

(£1,958,375) SSE MYDRO, GLASGOW, SCOTLAND AEG PRESENTS

554 10/$70.06 MAY 23-24 20662 TWO SHOWS

$2,429,430 MiICHAEL BUBLE

(€1911.495) MANCHESTER ARENA, MANCHESTER. ENGLAND 484 AEG PRESENTS

$108.03/$6990 MAY 26-27

$2,336,580 PINK, JULIA MICHAELS

$24995/$4745 FISERV FORUM, MILWALIKEE, WISC. UVE NATION
JUNE 2 ELLour

$1,822,263 OLLY MURS

(£1,424.950) 02 ARENA, LONDON 26,998 SIM CONCERTS

$70.50/828.22 MAY 17-18 30,749 TWO SHOWS

$1,768,656 JOHN MAYER

(196,719,000 YEN) NIPPON BUDOKAN, TOXYO 16977 JDO ARTISTS. LIVE NATION

$107.58/998.89 APRIL 1011 TWO SHOWS TWO SELLOUTS

$1,768,202 JOHN MAYER

(25,059,600,000 R} INDONESIA CONVENTION EXHIBITION, JAKARTA, INDONESLA 10,504 UVE JOATION, TEW P THGA MATA IARAERER

PIAH) $349.60/$12867  APRILS SELLOUT

$1,601,901 ARIANA GRANDE

$U4.95/512095/$899%/ AMERICAM AIRLINES CENTER, DALLAS, TEXAS 14.262 UVE NATION

$44.95/524 95 MAY 21 SELLOUT

$1,553,130 MICHAEL BUBLE

(€1,231,555) 02 ARENA, LONDON 14942 AEG PRESENTS

$11,359/569.36 JUNE L ELLOUT

$1,518,063 BLACKPINK

$282.50/$202.50/$157.5 INFINITE ENERGY CENTER. DULUTH, GA. 9,180 GOLDENVOICE PRESENTS

0/$10750/$82.50 MAY S 339

$1,438,187 CHER. CHIC FEATURING NILE RODGERS

$520/$47.95 FISERY FORUM, MILWAUKEE, WISC 0 UVE NATION
MAY 12 ‘E our

$1,421,480 BLACKPINK

{51,117,925) SSE ARENA, WEMBLEY, LONDON 9968 LIVE NATION

$19073/$82.65 MAY 22 10,074

$1,181,330 OLLY MURS

{£905,750) SSE HYDRO, GLASGOW, SCOTLAND 18454 S CONCERTS

$164.96/828.19 MAY 3-4 WO

$1,145,870 MUMFORD & SONS

(£901.950) MANCHESTER ARENA, MANCHESTER, ENGLAND 1. S CONCERTS

$73.05/$47.64 JUNE 6 18,10

$1,052,810 WU-TANG CLAN, PUBLIC ENEMY & DE lA SOuL

(£809,395) SSE ARENA, WEMBLEY, LONDON S CONCERTS

$110.56/$58.53 MAY 10 si, LOuT

$1,042,008 TENACIOUSD

(£825,820) SSE ARENA, WEMBLEY. LONDOM 2 LIVE NATION

$50.50/%37.83 JUNE 1-2 21,641 TWO SHOWS

$1,028,880 BACKSTREET BOYS

(£808,225) MANCHESTER ARENA, MANCHESTER. ENGLANO 13123 UVE NATION

$12730/$50.92 JUNE 10 13624

$1,010,160 WESTLIFE

(§799,125) MANCHESTER ARENA, MANCHESTER. ENGLAND 13489 UIVE NATION

$113.77/$56.88 MAY 30 1353

$997,015 JOHN MAYER

{SLA48,800 NEW 2EA-  SPARK ARENA, AUCKLAND, MEW 2EALAND ] LIVE NATION

LAND) $345.88/$70 MARCH 23 SELLOUT

$992,994 MARK KNOPFLER

(£781960) D2 ARENA, LONDON 14008 KENNEDY STREET

$76.19/$63.49 MAY 28 15,755

$969,113 HUGH JACKMAN

(862912 EUROS) BARCLAYCARD ARENA, MAMBURG, GERMANY 9.199

$28070/952.08 MAY 13 11515

$935,474 WISIN Y YANDEL

$350/949 SAP CENTER. SAN JOSE. CAUIF. CRTERS ST TN, RETIDRE UV W EN
MAY 26

$913,488 WISIN Y YANDEL

$350/5200/39050/354.50/535  THE FORUM, INGLEWOOD, CALIF. 12483 UIVE 0N, CARDESLS SURCT TV NETWORK
MAY 25 SELLOUT

$854,034 ANDRE RIEU

(3,292,541 2LOTY) TAURON ARENA, KRAKOW, POLAND 12409 ANDRE RIEU PRODUCTIONS

$121.86/$42.38 MAY 30 SELLOUT

Boxscore data should be submitted to Eric Frankenberg at boxscore@bliboard.com.

The second Las Vegas
residency by Céline

Dion (above) charts on
Billboard Boxscore for the
last time, at Nos. 1, 6 and

11. Her final 16 shows at

The Colosseum at Caesars
Palace grossed a combined
$18.9 million from 67,983
tickets sold, according to
figures reported to Boxscore.
In all, the simply named
Céline residency grossed
$296.2 million and sold

1.7 million tickets since
launching on March 15, 2011.

After 427 shows, Dion
averaged $693,000
per show, up 29% from
her 2003-07 average of
$539,000 for her A New
Day residency. Her average
attendance also increased
from 3,942 tickets per show
to 4,078. (A New Day sold
2.8 million tickets.)

Dion finishes her 16-year
Sin City run with the two
highest-grossing Las
Vegas residencies in the
history of Boxscore. A New
Day tops the list with
$3851 million, followed
by Céline. Combined, the
two residencies grossed
$681.3 million and sold
4.6 million tickets.

—Fric Frankenberg
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May23inLos Angeles.The
songwriter re‘fléd&:gn o of
“life-changing” experience ,)
of having three songs atthe
top of the Hot 100 at
billboard.com/videos.
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A CHARTS HAT TRICK

JUSTIN TRANTER
SONGWRITER; CO-FOUNDER,
FACET RECORDS

As one of today's most prolific songwriters, Justin
Tranter has racked up credits for Ariana Grande,
Camila Cabello, Imagine Dragons and the Jonas
Brothers — and that's just since last year. The
39-year-old began their career as the lead singer of
glam-rock act Semi Precious Weapons. But after
getting dropped from “four different record deals,”
Tranter — who identifies as queer, uses they/them
pronouns and serves on the board of GLAAD — found
a second act behind the scenes. in 2012 they inked a
publishing deal with Warner/Chappell, and four years
later, during the week of March 12, 2016, Tranter
joined pop's songwriting elite with three left-field
bops that cracked the top 20 of the Billboard Hot 100:
Justin Bieber's “Sorry” (No. 4), DNCE's “Cake by the
Ocean” (No. 9) and Selena Gomez's “Hands to Myself”
(No. 11). The top 40 hitmaker looks back on the
milestaone, noting: “It changed my life forever.”

| was always obsessed with women telling bold,
honest truths in the pop world. | connected with
that feminine strength, vulnerability and sexuality.
Firstit was Ani DiFranco, Paula Cole, Diane Warren,
Tori Amos and Linda Perry. Then it was Kara
DioGuardi, Ester Dean, Bonnie McKee. Anytime
there is a female songwriter with a run of hits, I'm
paying attention.

To have three songs pretty high the fuck up on the
charts blew my mind. Julia Michaels [who co-wrote
“Sorry” and “Hands to Myself”] and Mattman &
Robin [who co-wrote and produced “Cake by
the Ocean”] were — and still are — my closest
collaborators. We were in the studio almost every
day, so there was endless celebrating that week.

As a songwriter, you get daily rejection. | was 35
then, which is young, but in the music business, to
get anything post-30is pretty fucking lucky. One
hit can get you in the door, but there is something to
be said about that feeling when you're the common
thread with multiple collaborators. Even though
it was only three years ago, it feels like a million
fucking years ago. I've been able to make music with
almost everyone | could have dreamed of, though
there are still a couple I'm gunning for. That moment,
me and my team realized anything was possible.

—ASTOLD TO NICKWILLIAMS
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