MUSIC
&MONEY

Begins On Page 41

15 Reggaeton Rises

exemplifies the genre’s

BY MICHAEL RRILETTA

From MacCEo1 Avznue to Hoally-
wood, the message is increasingly
being delivered -c a dance beat.

Whether i3 reak-hour rhytams
for the danzzficor or laid-kack

o sounds for the chil-out
32 The ‘Time’ Has Come rocm, danez and

Clint Black’s first studio eleztronic tvacks
album in five years, “Spend have become a

My Time,” is the debut set for popular choiZe a3
his Equity Records imprint. thesoundtrac< for

74 Multimedia Merchant

Hastings Entertainment’s
John Marmaduke calls it
as he sees it in Billboard’s
The Last Word.
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Gl The Beats Go On

Dance/Hectronic Hits The Spot For TV, Films, Ads

TV. fiims, commercials, cing tones
and videogames.

“Clients wan: the music that
their target audience is listening to.
That's the battom line,” says Jarrett
Mason, music produczer at ad
agzncy Publicis.

For dance and electronic artists,
producers and DJs, the trend means
greater exposure and newfound rev-
enue from synck: licenses and per-
formance fees.

(Continuea on page 30)

DJ Tiészo keeps the beats rocking
on dancefloors and in Toca-Cola
TV comrmercials.
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NEWSPAPER

Studios Caught
In Label Crunch

Pressure Builds For Lower Rales

BY CHRISTOPHER WALSH P |
|
l

NEW YORK—In a market that has
apparently deteriorated during the
past vear, a number of studios are
complaining that labels are putting
more downward pressure on rates
than ever before.

What's more, some studios claim
they are now pressured to reduce
rates even after services have been
rendered; in other cases, studios
complain of delayed pavments from
the labels.

(Continued on page 73) GALLO: SWDIOS ARENTVALUED

Gospel's Blg Steps
Into Malnstream

BY GAIL MITCHELL and
DEBORAH EVANS PRICE

Gospel music’s mainstream con-
version is a movement in prog
ress. Momentum. however, is def-
initely building.

‘On a scale of one to 10, it's at
eight.” Verity/Jive Records con
temporary gospel artist Tonex says.

Gospel is "accepted so much
more now,” Tonex says. citing
the platinum successes of Don-
nie McClurkin, Kirk Franklin
and Yolanda Adams.

Such hits—impossible with-
out mainstream crossover—creat2

(Continued on page 7z)

Vickie Winans says troubled times have
led to a greater interest in gospel music.

International Record Labels - Music Publishers -
Concert Promoters and Music Industry Entrepreneurs:
For an extraordinary look at one extraordinary record label,

log on to www.waerecords.com.

In the U.S.A. contact Lou Guarino,

Telephone 412-276-7500, Fax 412-276-6310 -

World Artists Entertainment/Louis Anthony Music.
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Top of the News

6 The Winter Music Conference
faces competition from rival
events that will be held the
same week.

10 Nielsen SoundScan and the
Canadian Recording Industry

Assn. are at odds over the terms
of the former’s renewal contract.

Music

15 The Beat: Dave Matthews
Band'’s renegotiated RCA contract
leaves it a free agent outside
North America.

17 Legal Matters: As the
artist/label business model
evolves, labels may begin sharing
in the proceeds of other aspects
of an artist’s career.

18 Higher Ground: Indie
Beach Street Records scores with
its first signing, Casting Crowns.
19 Jazz Notes: Heads Up
International highlights South
Africa’s jazz scene with its “Africa
Straight Ahead” compilation.

20 Touring: Clear Channel

DAVE MATTHEWS

Entertainment’s festival division
plans to launch three new fests
in 2004.

22 R&B: Mix-show DJs Clinton
Sparks and Irie use radio as a
springboard for other endeavors.
26 Latin Notas: Alejandra
Guzman’s recent hardship influ-
ences her new album, “Lipstick.”
32 Country: Clint Black leaves
the majors behind as he releases
“Spend My Time” on Equity Rec-
ords, a new label he co-founded.

40 Songwriters & Publishers:

The Academy Award-nominated
songs on the “Cold Mountain”
soundtrack stir interest in sacred
harp music.

59 Studio Monitor: Roland’s
VS Series of digital audio work-
stations now feature Massenburg
DesignWorks’ EQ plug-in.

QUOTE OF THE WEEK

@ The labels still don’t quite totally
understand that the consumer is in the driver’s|
seat now, but they are beginning to get it®

repertoire with the acquisition of
French indie label Trema.

53 Global Pulse: Scotland’s
Franz Ferdinand makes a top five
bow on the U.K. charts with its
self-titled debut.

Programming
71 Tuned In: The Tube: A
roundup of winners who last year
topped such TV talent contests as
“Born to Diva” and “Fame.”

CASTING CROWNS

Features
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37 Some in the consumer elec- 50 The Billboard BackBeat
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Chicken Shack.
39 Retail Track: Virgin 61 Market Watch

Entertainment Group North 74 The Last Word
America experiences a misstep
with its holiday supplier
payments.

48 Home Video: Toy compa-
nies benefit greatly from licens-
ing opportunities when films are
released on DVD,

Global

51 Universal Music France
secures its dominance in local
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Bryan ‘Baby’
Williams
partners with
Lugz for
Birdman
athletic shoe

BY LEILA COBO

Three years ago, Paulina Ru- { ;
bio burst onto the U.S. Latin
scene as a Mexican import with
no assurances of success in the
United States.

But how things have changed.

On Feb. 10, Universal Music Latino
released her Spanish-language album,
“Pau-Latina,” as a worldwide priority. The
project debuts this issue at No. 1 on the
Billboard Top Latin Albums chart. It also
bows at No. 1 in Mexico.

First single “Te Quise Tanto” is No. 1 on
the Billboard Hot Latin Tracks chart.

“This album was ready to be released last
November, but we were very clear in that we
wanted to launch 2004 with it,” says Jests
Loépez, chairman of Universal Music Latin
America/Iberian Peninsula. “And this is
the first time in her history that she has
a No. 1 song in U.S. radio.” \

The success was not a surprise. e <
Rubio’s album “Paulina,” which was | ! E
originally released in 2000 in Mexico, ! \ . 4 J
became the biggest-selling Spanish- \ R T , -

language disc in the United States for
2001, according to Nielsen Sound-
Scan. It has sold close to 2 million
copies worldwide.

Rubio’s follow-up to “Paulina”
was her English-language cross-
over bid, “Border Girl,” which
sold 270,000 copies in the Unit-
ed States, according to Nielsen
SoundScan, and garnered
worldwide attention.

It also caught the eye of
Caresse Henry, Madonna’s man-
ager, who began representing
Rubio after that project.

(Continued on page 58)

Paulina Rubio kept her Latin fans in
mind with “Pau-Latina”; it does not
contain English-language tracks.

10

Epic’s Joel
Klaiman
thinks radio
talent contests
will attract
promising acts

Support Grows
For Low-Power FMs

BY BILL HOLLAND

WASHINGTON, D.C.—Radio analysts say
that music makers and music listeners will
benefit if Congress is successful this year in
authorizing noncommercial low-power
FM stations (LPFMs) to share the airwaves
in densely populated urban communities
with established radio stations.

“It’s a start—if you're a local performer
or band and you get a chance to get a cou-
ple of your tracks on your low-power com-
munity station, then it’s a start,” says vet-
eran analyst Tom Taylor, editor of Inside
Radio. “If you get played in rotation on one
of them, that’s a start. If you sell some
records, it's more of a start.”

The Future of Music Coalition is an
indie-artists group that has led the fight
for greater radio diversity and music
choice. Spokesman Michael Bracey
observes, “The overwhelming interest in
LPFM stations in the rural areas where
they’ve already appeared shows that citi-
zens don’t want to sit back and just
‘receive content.” They want to get in-
volved and produce; they want to play
music that isn't on the radio.”

Opponents of radio consolidation won
two rounds in February. On Feb. 20, the

Federal Communications Commission
sent a letter to Sen. John McCain, R-Ariz,,
chairman of the Senate Commerce Com-
mittee, saying it had analyzed an outside
engineering study mandated by Congress
to determine if LPFMs would cause undue
interference with big-city stations.

The report by the Mitre Group agreed
with an earlier FCC study, which found
the problems would be minimal.

McCain then announced that he
would introduce legislation to bring
LPFMs to cities as an alternative to radio
consolidation.

“Four years ago, broadcasters masquer-
aded their concern about competition from
new low-power FM stations in grossly ex-
aggerated claims of interference,” he said.
“Today, the FCC has stripped the broad-
casters of this disguise by concluding that
these stations would cause virtually no
interference and recommending the
removal of certain limits on such stations.”

The National Assn. of Broadcasters
calls the Mitre report flawed and still
argues that “shoe-horned” LPFMs will
cause signal interference.

However, McCain, who heard testimo-
ny about the downside of consolidation

(Continued on page 73)

'Knowles' MWM Joins Labels
Seeking Veteran R&B Acts

BY GAIL MITCHELL

Turning his attention

the project will be released shortly.
Indie Thump Records just started a
classic R&B division with

from contemporary to
classic acts, Mathew |
Knowles has signed the
0'Jays to a multiple-album
deal through his Sony
' Music-distributed Music
World Music (MWM) label.

The trio’s first album
under the pact is due this
summer.

MWM'’s move is the lat-
est in a series of initiatives
by labels to sign veteran
R&B acts, many of whom can still sell
out concert venues.

Def Soul Classic signed Patti La-
Belle last year. The first single from

KNOWLES: PROFIT IS POSSIBLE

first signings Lakeside,
Midnight Star and Club
Nouveau (see Rhythm &
Blues, page 22).

“I talked to [Sony Music
| U.S. president] Don Ien-
| ner 18 months ago about
| the opportunities that

1 exist with classic artists,”
Knowles says. “The beau-
tiful thing is you don’t
have to spend a lot of mar-
keting and branding dol-
lars: People already know who these
acts are. If you keep the costs low, you
can, in fact, make a profit.
(Continued on page 69)
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Bryan ‘Baby’ Williams
created the Birdman athletic
show line for Lugz, which
reflects his personal style.

Hip-Hop's In Fashion

Clothing Lines Court Genre's Stars For Endorsement Deals

Similarly, RTB Apparel is unveiling its inaugural line,
Rap Throwbacks, that features rappers’ original art-
Many R&B/hip-hop artists, including Pharrell work and song titles on jerseys.

BY MICHAEL PAOLETTA

“What we’re seeing now is an increase in hip-
hop’s demographic,” says Knox Robin-
son, editor-in-chief of music/lifestyle
magazine The Fader. “Jay-Z, who has
worn it all, can easily step into prep
attire today. But a 16-year-old kid still
wants to dress like a delinquent.”

Hip-hop is a culture that tran-
scends demographics, adds Rod-

# ney Bonds, who launched RTB
with his wife, Knia, last summer.
“There are those who want to wear

(Continued on page 69)

Williams and Jay-Z, are trading their casual attire for
Dolce & Gabbana suits. However, others
remain committed to casual threads. Wit-
ness the following.

Universal Music hip-hop artist/Cash Money
Records co-founder Bryan “Baby” Williams
(aka Birdman) has partnered with leading
urban footwear brand Lugz to create the |
Birdman athletic shoe.

And urhan outfitter Clench has clinched
a deal with rapper Baby Bash, another Uni-
versal artist, who is the new face of the
company’s spring 2004 line.

L]
BABY BASH IN CLENCH A

In Miami, Confabs

Fantasy For Sale
Crowd Dance Floor

Sources: Indie May Go For $65M-$85M

BY MICHAEL PAOLETTA

For 18 years, the global dance
music community has converged in
Miami Beach for the Winter Music
Conference.

But this year is different.

The WMC now must compete with
a new concurrent Miami Beach
event, the M3 Summit.

The WMC will take place March 6-
10 at the Wyndham Resort; M3 runs
March 5-9 at the Nash Hotel and
other South Beach venues.

But there’s more. Other compet-
ing events in Miami that week
include the Ultra Music Festival
March 6 and the third annual
DanceStar USA 2004 Awards: The
American Dance Music Awards
March 9. Both will take place at

Miami’s Bayfront Park.

As in previous years, the WMC’s
program includes seminars and pan-
els, remixing and editing workshops,
demo-listening workshops, poolside
artist performances and DJ sets, an
exhibit hall and an awards cere-
mony.

Perhaps because of the new com-
petition, conference directors Lou
Possenti and Bill Kelly have tapped
Joe Granda, president of the Granda
group of companies, to help expand
the conference’s Latin music con-
tent.

These developments come at a
time when many industry observers
are questioning the validity and rele-
vance of the conference itself.

“With this new competition, it
seems as though the WMC organiz-

BERNSTEIN: ‘COMPETITION IS HEALTHY’

ers knew they had to shake things up
a bit,” says Orlando Puerta, dance and
lifestyle marketing director of Warner
Bros. “Over the years, the conference
got stale; M3 may very well reinvigo-
rate the WMC.’

M3 is the brainchild of David
Prince, a journalist and founder of the
influential Miami Master List; Mark
Mangan and Sascha Lewis of e-mail

(Continued on page 58)

Billboard Charts Return To Rolling Stone

NEW YORK—Rolling Stone magazine is set to resume
publishing a portion of The Billboard 200 chart, begin-
ning with its March 18 issue that arrived on news-
stands Feb. 27. Rolling Stone will publish the top 40
albums from The Billboard 200.

Under the terms of the nonexclusive deal, Rolling
Stone can publish up to three Billboard charts. The
chart information published in Rolling Stone will
appear only in the magazine’s print edition and will
not appear on rollingstone.com.

New York-based Rolling Stone is a biweekly publica-
tion owned by Wenner Media, which is headed by the
magazine’s editor-in-chief/publisher Jann Wenner.
Founded in 1967, Rolling Stone is the leading U.S. music
consumer magazine. According to the Audit Bureau of

Circulations, its paid circulation is 1.3 million.

Billboard VP of licensing and events Howard Appel-
baum brokered the deal with Rolling Stone. “We are
thrilled to have our charts appear in Rolling Stone.
This arrangement fits perfectly with our strategy of
extending the Billboard brand to consumers via top-
tier licensing partners,” Appelbaum says.

Headquartered in New York, Billboard is owned
by Dutch multimedia company VNU, which also
owns Nielsen SoundScan, the company that pro-
vides U.S. and Canadian record-sales chart data for
Billboard ]

Billboard publishes its charts weekly, and Rolling
Stone will publish the most recent chart information
available by Rolling Stone’s press time.

BY ED CHRISTMAN

NEW YORK—An investment banker
is shopping leading independent
label Fantasy Records, sources
familiar with the situation say.
They also note that the auction
process is heading into the due-
diligence phase.

The label, known for a strong
catalog that includes Creedence
Clearwater Revival and many jazz
and soul greats, is being shopped
by New York-based Harris Nesbitt
Gerard. One of the partners,
Manny Gerard, a longtime analyst
of the music and entertainment
industry, is overseeing the process.

About 15 companies partici-
pated in the first round of bid-
ding, but sources suggest they
have been whittled down to about
five suitors.

Among the parties said to be
interested in the label are Ryko-
disc, Concord Jazz and Redux
Records, the campany Joe Bianco
and Anil Narang launched to
acquire catalogs. Sources also
suggest that Sanctuary Group and
a group that includes a former
label president are also interested
in Fantasy.

According to sources, the label
generated total revenue of about
$30 million in 2002; about half of
that was from the United States
and the other half was from world-
wide licensing of its records. In
addition, its publishing holdings
are believed to have generated
about $2.5 million in net publisher
share (NPS).

While Fantasy owners, led by

label chairman Saul Zaentz, are
believed to be asking for about
$100 million, sources say the
offers will likely range from $65
million to $85 million, depend-
ing on what the 2003 fiscal re-
sults show. Sources suggest that
in the United States last year,
Fantasy had $14 million in total
sales, $11 million net.

The bidding procedure so far is
being characterized as informal,
since the book being used to shop
the label is said to have only in-
cluded financial data up to 2002.

The label and its investment
banker are said to be setting up a
data room with 2003 results at
the company’s headquarters in
Berkeley, Calif., so bidders can
perform due diligence and make
informed offers.

Since Fantasy has long been a
private company, the presentation
of its fiscal data is expected to be
messy, resulting in a long due-
diligence process, which might
result in the final valuation being
discounted, sources suggest.

Supposedly, label sales and
licensing in 2002 produced about
$10 million in earnings before
interest, taxes, depreciation and
amortization, so if the catalog is
assigned a multiple of four to six,
its value equals $40 million to
$60 million.

If one adds the $2.5 million in
NPS and gives it a multiple of 186,
that values the publishing at about
$40 million. When added together,
the 2002 numbers suggest a sale
price range of $80 million to $100

(Continued on page 72)
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CRIA, SoundScan At Odds:
Labels Ponder New Chart

BY LARRY LeBLANC

TORONTO—Canada’s five major-label
affiliates no longer collectively sub-
scribe to Nielsen SoundScan because
of disagreements over the terms of a
renewal contract between the U.S. data
service and the Canadian Recording
Industry Assn.

Nielsen SoundScan’s one-year
agreement with CRIA’s Class A mem-
bers—Universal Music Canada, Sony
Music Canada, EMI Music Canada,
Warner Music Canada and BMG Music
Canada—ended Dec. 31, 2003.

The situation only affects CRIA’s
Class A members; they have not
received weekly Nielsen SoundScan
sales data since Jan. 1. The majority
of the other 27 CRIA-affiliated label
and distributor members remain
Nielsen SoundScan clients.

MULLING OPTIONS

Last summer, CRIA began exploring
alternatives for providing and market-
ing music sales data in Canada.

The group, which represents 95%
of the labels and distributors in Cana-
da, asked several firms, including
Nielsen SoundScan and market re-
search agency Millward Brown Group,
for proposals.

CRIA had remained in talks with
both firms last fall, but sources indicate

that CRIA’s discussions with Nielsen
SoundScan recently ended.

Neither CRIA president Brian
Robertson nor major-label heads
would discuss with Billboard past
negotiations with Nielsen Sound-
Scan. However, the talks have been

ROBERTSON: SEEKS CHARTVENTURE
WITH CANADIAN RETAILERS

“acrimonious,” sources say.

Rob Sisco, Nielsen SoundScan pres-
ident/music COO for East Coast oper-
ations, downplays the situation.

“I don’t think that there’s any rea-
son that we won’t come to an agree-
ment between CRIA and SoundScan,”
Sisco says.

Meanwhile, CRIA has proposed to
Canadian music retailers a joint ven-
ture to compile, oversee and market a

Canadian chart, set to launch by fall.

The project involves seeking spon-
sorship of the chart and launching a
weekly network TV show and a weekly
syndicated radio show. Retailers have
not made a decision.

“This has nothing to do with Sound-
Scan,” Robertson emphasizes. “The
SoundScan issue is a contractual issue
for the collection of sales data. The chart
is a separate marketing initiative.”

What CRIA proposes is similar to
how the British charts are compiled and
overseen by the Official U.K. Charts Co.,
a joint venture between the British
Phonographic Industry and the British
Assn. of Record Dealers.

As in the U.K., monies derived
from the sale of the Canadian chart
to those who want to license it or
from sponsorship deals would be split
between the labels and retailers. At
present, most Canadian music retail-
ers are paid to provide sales data to
Nielsen SoundScan.

According to some retailers, several
major-label executives have indicated
that such a joint venture is crucial for
Canada’s major labels to fully develop
and market a national chart with a
lucrative sponsorship tie-in.

But Nielsen SoundScan contends
that CRIA was given the right to market
such a chart last year. “CRIA members

(Continued on page 58)

Radio Hops On ‘Idol’ Wagon

Clear Channel Outlets Among Stations Holding Talent Contests

BY SUSANNE AULT

Now in its third season, Fox TV’s
“American
Idol” has at-
tracted tens of
thousands of
aspiring super-
stars to its au- |
ditions. Yet
Clear Channel
Radio and many
other stations
think there are
plenty of dia-
monds left to be
found in the rough.

Radio Star, an “Idol”-styled con-
test launched Feb. 16 at 70 Clear
Channel top 40 and adult top 40 sta-
tions (Billboard, Feb. 28}, is a legiti-
mate A&R vehicle, according to its
organizers, who are hoping to find
the next Kelly Clarkson, Ruben Stud-
dard or Clay Aiken.

The winner of the contest receives
a Sony Music recording contract, a

KLAIMAN: ‘A LOT OF
TALENT IS OUTTHERE’

booking agent at William Morris
Agency and opening slots at top 40 sta-
tions WHTZ (Z100) New York and KIIS
Los Angeles’ holiday concerts, as well
as other prizes. Additional station par-
ticipants might also be added.

“There’s definitely a lot of talent out
there waiting to be discovered,” believes
Joel Klaiman, senior VP of promotion
at Sony-owned Epic Records. “We are
going to be serious about it . . . Artists
who sign here are long term. We have
always been that kind of a label.”

Once each participating station
picks its winner—determined by lis-
teners’ votes—a panel of Sony staffers,
recording artists, radio programmers
and other industry executives will
select a group of semifinalists from the
pool of station victors.

The semifinalists will compete on a
syndicated weekend show running
from March until May on participating
stations. Listeners across the 70 mar-
kets will vote for the ultimate winner
through ratethemusic.com.

Klaiman says that he and other

organizers are hoping that Radio
Star becomes an annual event.
Other stations are also taking it
upon them-
selves to find
the next big
thing.
R&B/hip-
hop station
WGCI Chicago
is playing “Clos-
er to You,” sung
by its talent-
search winner
Maurice Ma-
hon, every 90
minutes, PD Elroy Smith says.
Additionally, Clear Channel adult
top 40 station KYSR Los Angeles held
its own singer search, Be a Star 2002,
where winner Colin Armstrong won
a three-song demo deal with Holly-
wood Records. He has yet to record
an album, however.
Smith says he envisioned his con-
test as equal parts publicity blitz and
{Continued on page 73)

COMPTON: RADIO PLAY
IS NOT A GIVEN

NEWSLINE « «

THE WEEK IN BRIEF

Clear Channel Communications announced Feb. 24 that it had pulled radio
personality Howard Stern off the air for violating new indecency guide-
lines. A transcript of the Feb. 24 Stern program was not available, but the
show apparently contained bits that could be considered misogynistic and
racist. “Clear Channel drew a line in the sand today with regard to protect-
ing our listeners from indecent content, and Howard Stern’s show blew
right through it,” Clear Channel Radio president/CEQO John Hogan said in
a statement. “It was vulgar, offensive and insulting, not just to women and
African-Americans but to anyone with a sense of common decency.” The
suspension came the same day that Hogan had issued new guidelines to
radio stations warning that noncompliance would result in termination. A
spokesman for Viacom’s Infinity Broadcasting, the company that employs
Stern, declined to comment, but a source close to the company says there
are not any plans to suspend or fire the jock. The action came one day after
the company fired Todd “Bubba the Love Sponge” Clem, an on-air person-
ality whose show was fined a proposed $755,000 by the Federal Communi-
cations Commission for a similar violation. The program had aired in four
Florida cities and included graphic discussions of sex and drugs “designed
to pander to, titillate and shock listeners,” according to the FCC.

BILL HOLLAND

Spin magazine has named Jacob “Jake” Hill publisher following the Feb. 23
resignations of Alex Mironovich (Spin acting publisher and Vibe/Spin Ven-
tures CEO) and Michael Zivyak (Spin associate publisher). Hill was previ-
ously a senior consultant to Budget Living magazine and a co-founder and
publisher of Arthur Frommer’s Budget Travel magazine. He is based at
Spin’s New York headquarters and will report to Vibe/Spin Ventures chair-
man/CEO Robert Miller, who has added the CEO title in the wake of
Mironovich’s exit. Hill tells Billboard it is likely that he will “bring in some
of my own people” to Spin. The magazine’s paid circulation rose 6% to
560,531 between June-December 2003, according to the Audit Bureau of
Circulations, but advertising revenue has fallen during the past few years.
According to Billboard sister publication Mediaweek, Spin’s ad pages fell
14% in 2003 from 2002. CARLA HAY

Steve Beeks has been named president of Lions Gate Entertainment. Beeks,
formerly president of Artisan Home Entertainment, will report to Lions
Gate CEO Jon Feltheimer. Lions Gate merged with Artisan Entertainment
last October in a $210 million deal that boosted the company’s collective
home entertainment operations. Lions Gate currently has a catalog of
more than 8,000 home video titles. Beeks will now oversee Lions Gate’s
home entertainment business. JILL KIPNIS

Custom motorcycle builders Arlen Ness, David Perewitz and Donnie Smitha
will each unveil a motorcycle-themed guitar March 5 in a private press
and VIP event at the Plaza Club & Spa in Daytona Beach, Fla. The gui-
tars unveiled by the Three Kings of Custom, a project of the Custom,
Art & Historical Division of Gibson Guitar, will feature artwork by the
motorcycle builders. The guitars’ design were created in collaboration
with Gibson, which will produce a very limited quantity of each. Lynyrd
Skynyrd will take part in the unveiling before its performance at the
adjacent Riverfront Park. CHRISTOPHER WALSH

CDnow has agreed to pay $3.3 million to settle a patent infringement suit
brought by SightSound Technologies. CDnow conceded the validity of
SightSound’s patents covering the commercial downloading of music on
the Internet. CDnow, a unit of German media giant Bertelsmann, did not
concede any wrongdoing but agreed not to further contest SightSound’s
patents. The settlement was entered Feb. 20 in a Pennsylvania federal
court. A jury trial in the case had been set for next week. SightSound origi-
nally sued N2K, a now-defunct unit of Bertelsmann, in 1998, when N2K—
which CDnow has since absorbed—began selling paid downloads through
an agreement with Liquid Audio. SAMANTHA CHANG

In_an effort to stem Internet piracy, Sen. Kevin Murray, D-Los Angeles,
introduced legislation in the California senate Feb. 24 that requires
recorded audio and visual works distributed online to disclose the “true
name and address” of the manufacturer. The bill updates a law current-
ly on California books that does not include the Internet. The goal is
that consumers who do not see a name or address on offerings wil! pro-
ceed with caution before purchasing such items, since it is believed
that legitimate manufacturers will include the information while
pirates will not. Violation of the statute would carry a fine of up to
$2,500 and/or one year in prison. MELINDA NEWMAN
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First of all...

You saw the video first on VH1.

You heard the record first on VH1.com.

Then came the 1 million sold.

Congratulations Norah.

First come. First served.
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THERE'S NO SEX!
THERE'S NO PR.
GIMMICKS!

THERE'S NOT
EVEN A D
INCLUDED!!
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I JUST DONT
SEE HOW TALENT
ALONE IS GONNA
SELLIN

A Stern View Of Free Speech

Wow, what a shocking week for news.
Osama captured? Peace in Iraq? A cure
for the common cold?

Nah...

Howard Stern’s show was suspended on
six Clear Channel radio stations, because
the shock jock supposedly violated the con-
glomerate’s decency standards.

In the wake of the controversy, Clear
Channel president/COO Mark Mays not
only worked overtime apologizing for
Stern’s show, but he appeared ready this
week to abrogate all programming deci-
sions to the U.S. government.

He said his company would suspend
any host whose show causes the Federal
Communications Commission to issue a
“notice of apparent liability.” That’s
bureaucratic lingo for a proposed fine.
But this isn’t about money. Stern’s show
rakes in big bucks for the stations that air
his program.

It’s about corporate responsibility, or the
lack thereof, to listeners, to the public and,
most importantly, to the First Amendment.

For the past few months, the nation has
been engaged in a broadening debate about
indecency over the airwaves. The whole
thing would be hilarious if the stakes

weren't so high. Freedom of speech is fun-
damental to our democracy, especially in a
time of war and political upheaval. And
that includes speech that may be offensive
or indecent.

No one can refute that Stern has an
audience. Listeners should be entitled to
hear what they want to hear.

Dr. Paul Levinson, chairman of the
Department of Communication & Media
Studies at Fordham University, framed the
debate this week on CNNfn.

The debate about
indecency on the airwaves
would be hilarious if the
stakes weren’t so high.

“The government roared, and the
media are beginning to run away like
scared little mice,” he said. “And I think
Thomas Jefferson would turn over in his
grave if he were seeing what [Clear Chan-
nel] was saying today.”

This issue has clearly gotten out of hand,

thanks to a curse of coincidences.
It should come as no surprise that

Congress—which can’t balance a budget,
say no to special interest or get out of its
own way on most issues—is moving at
light speed on this one. It’s an election year.

Then, there is the breast seen round the
world. The Super Bowl was sold as “family
fare.” So, offended viewers at least had
grounds to complain when Janet Jackson
flashed her breast. But that’s a lot different
than Stern. Everyone knows what his
show is about, and it is never portrayed as
anything else.

Stern, on the same show that com-
pelled Clear Channel to act, suddenly
vowed to back a Democrat after years of
supporting Republican pols like New
York Gov. George Pataki, former New
York mayor Rudy Giuliani and President
Bush. Clear Channel Radio president/
CEO John Hogan is a huge Bush sup-
porter. Was that a factor?

Maybe so, maybe not, but you can see
how these things can get very messy, very
quickly. So where do you draw the line if
you're a company like Clear Channel, or
the U.S. government?

You don’t. You simply leave it up to a
discerning public to turn the radio dial to
another station if they’re offended.
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Dave Love
spotlights
South Africa’s
jazz scene on
Heads Up
compilation

Dave Matthews Band
Cuts New RCA Deal

Dave Matthews Band (DMB) has
re-signed with RCA Records for
North America, the group’s label
home for 10 years.

However, the protracted negotia-
tions brought about some major
changes to the relationship, Bill-
board has learned.

While the terms of the contract
weren’t disclosed, according to
sources, the renegotiation resulted
in the band becoming a free agent
outside the United States and
Canada. It was formerly signed to
RCA worldwide.

DMB now has control of its mas-
ters outside of North America and is
free to make its own deals for cata-

to comment.

According to the label, DMB has
sold more than 30 million albums.

We caught up with Matthews at
BMG North America chairman/CEQ
Clive Davis’ Feb. 7 pre-Grammy
Awards party. Perhaps he wasn'’t far
off the mark when we asked him
how the pending merger between
BMG and Sony affected him.

“I don’t pay much attention to
what they’re doing up there,” he
said with a grin. “But eventually
our little record company [BMG-
distributed ATO Records] will
swallow up the rest of them.

Slow, but steady; baby steps. And
then I'll throw a party. It will be

By Melinda Newman

mnewman@billboard.com

a hayride.”

SAVOY EXPANDS: At a
time when many la-
bels are contracting,
Savoy Label Group is
starting a new imprint,
429 Records. Named
after the label’s street
address in Santa Moni-
ca, Calif., 429 will focus
on triple-A artists.

log and future projects in the rest of
the world. Sources stress this could
include continuing to work with
RCA outside North America.

The deal will include the new stu-
dio album for which DMB is cur-
rently in preproduction.

The new multi-year pact also
gives the band the ability to distrib-
ute live recordings online.

RCA reps said the deal’s terms
were confidential and declined

MATTHEWS: FREE AGENT QUTSIDE NORTH AMERICA

The label’s first sign-
ings are the Warren Brothers, who
were formerly on Nashville’s BNA
Records, and Scottish act Cosmic
Rough Riders, whose album “Too
Close to See Far” (Measured
Records) has sold 150,000 copies in
the United Kingdom, according to
SLG president Steve Vining.

The Warren Brothers album
“Well Deserved Obscurity” drops
April 6; Cosmic Rough Riders’ “Too
Close to See Far” will be out June 1.

“We looked at triple-A [radio] and
really like what’s going on there,”
Vining says. “It really seems now
that you're able to make a connec-
tion between artists and that format
selling records, and I don’t think
that has always been the case.”

Vining says 429 will announce three
or four more signings this quarter.

The imprint will be run by exist-
ing SLG staff, including senior
director of marketing Sheila Volpe,
who will handle A&R and promo-
tion. Sales and marketing will be
run by Vining and director of sales
Dave Wiese.

Pop artists Joan Armatrading and
Paul Carrack remain on SLG’s
Denon imprint.

(Continued on page 17)
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V2 Records
Spain signs
Mexican
ranchera
singer Sasha
Sokél

ggaeton
' _Acts Rise
; Up On Indie
Labels

BY LEILA COBO

Six years ago, rising reggaeton
artist Ivy Queen had it all: a record
deal with Sony Discos and a promis-
ing debut album that included a single

with Wyclef Jean.

But the album, “The Original Rude
Girl,” fizzled. Ivy Queen was dropped from
Sony, and her Jean duet was all but forgotten.
This time around, Ivy Queen’s story is quite

different. Her new, independently distributed
album, “Diva,” has scanned more than 10,000
copies since its release late last year. In early Feb-
ruary, it was rereleased as “Diva: Platinum Edition”
under Universal Music & Video Distribution and
debuted at No. 25 on the Billboard Top Latin
Albums chart.
Although UMVD has given her a boost, Ivy
Queen’s true commercial success has been at
the hands of an indie label, Miami-based Real
Music Group.

And she’s not alone.

Reggaet6n has outgrown its regional
Puerto Rican roots and gained a footing as a
mainstream Latin genre with domestic and

international success.

Today, the Top Latin Albums chart is pep-
pered with reggaetén acts.

And every single one of them is signed
to a small, independent label.

The indies offer a quick reaction time
that the majors cannot deliver, accord-
ing to Sofia de la Cruz, GM for VI Music,
whose label roster includes such major
reggaetén names as Don Omar and
Magnate & Valentino.

“This is a very fast-moving genre, and
it needs a reaction time of virtually
hours,” she says. “I can’t wait until an
executive sees me, gives me the appoint-

ment with the A&R [department] and

decides to sign him. Also, these are very
young artists. They need a lot of direction.
So the degree of closeness is bigger.”

.....

MUSIC FOR AND FROM THE STREETS
Loosely described as a danceable mix of
reggae, dancehall and hip-hop, reggaeton
(Continued on page 16)

Ivy Queen started her label, Imperio Music, to
help promote her reggaeton sound.
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Reggaeton

Continued from page 15

has been going strong in Puerto
Rico for almost 10 vears. The music
has less lyrical depth than rap, al-
though reggaeton artists like Tego
Calderén will typically include some
rap on their albums, while such rap
artists as Vico C incorporate reg-
gaeton in their music.

TAILOR-MADE LABELS

In general, however, reggaetén was
initially associated with raw, often
vulgar lyrical content, which, cou-
pled with the genre’s street vibe and
origin, made it hard to market in the
mainstream. Until recently, when the
lyrical content was softened, major
labels barely looked at reggaeton.

But entrepreneurs and artists saw
an opportunity, and on many occa-

OMAR: MAIOR NAME INTHE GENRE

sions, independent labels were cre-
ated specifically in response to an
artist’s local success.

“It’s a genre you have to truly
respect, because it comes from the
street,” says Luis Gonzalez, who
manages Calderon. “First you have
the artist, then the label. That's what
happened with [Calderdn and his
label] White Lion.”

That is also what happened with
Ivy Queen, who after her Sony stint
created indie label Imperio Music
with her partner, Omar Navarro.

“T've been doing this music for 11
years, and [ always thought the time
was right,” says Ivy Queen, who is
savoring her recent success. “Many
people think we’re new. They don’t
know the history hehind these art-
ists. That’s why we decided to make
our own label. You get tired of other
labels promising you castles.”

lvy Queen and Navarro teamed
with Real Music, a label that Jorge
Guadalupe and Anthony Pérez cre-
ated last year. Pérez is the executive
producer of several TV shows, in-
cluding “The Roof,” an urban music
and lifestyle program that airs on
the mun2 network.

Real Music’s first product was a
compilation disc, “Jamz, Vol. 1,”
which Pérez released on his own after
several majors turned him down, he

says. He later picked up Ivy Queen.

Even though Real has signed a
distribution agreement with UMVD,
“this music is promoted very differ-
ently from any other act,” Pérez
says. “|Major} labels practically have
a manual [to market their acts].

“Now what vou see, for example, is
an event promoter becoming an artist
manager. The industry is changing.
We're using street teams, concerts,
clubs, underground DVDs and auto
shows to promote the music. And
really, that’s where the genre belongs.
[t belongs to the street.”

Mindful of that fact, major labels
have talked a lot about venturing
into reggaeton. But instead of doing
it directly, to date they have done so
through licensing and distribution
deals with the independents.

“We want to take advantage of the
credibility these people have in the
street,” John Echevarria, president
of Universal Music Latino, told Bill-
board late last year after he signed a
joint venture deal with urban indie
label Guitian Brothers Music, whose
artists include Don Dinero.

“We give them our distribution
machinery and finance their pro-
ductions, and they take care of street
marketing and more specialized
marketing,” he continues. “What
they bring is knowledge of the
street. We give them the structure.
But these are specialized markets
where big companies have few
chances [otherwise].”

Indeed, the Guitian deal is pos-
sibly the most involved major-
label venture in reggaetén. More
typical are straight-ahead distri-
bution arrangements.

UMVD, for example, also distrib-
utes VI Music product, but the label
takes care of all marketing and pro-
motion. BMG distributes White
Lion, Calderdn’s tabel. And although
BMG provides some promotional
support, White Lion does the bulk of
the work.

“Because White Lion is an indie,
the manager works very closely with
the label,” Gonzilez says. “It’s more
of a family affair. Multinationals are
used to controlling an artist’s
career, and this kind of artist isn’t
used to that.”

CLOSE-KNIT BUSINESS TIES

This “family affair” atmosphere
extends to many realms.

Ivy Queen, for example, benefits
from Pérez producing an important
reggaeton show on TV. Artists on VI
Music profit because its parent com-
pany, Vidal Investments, also owns
a major 'uerto Rican distributor—
Distribuidora Aponte—and Puerto
Rican retail chains Pentagrama
Musica and Music Zone, which com-
bined total 22 stores.

“Obviously, we sell our artists in our
stores,” VI Music's De la Cruz says.

As for Calderén, he works closely
with Acsium Group, a Puerto Rico-
based management/production
company that puts together Puer-
to Rico’s Premios T Masica (Puer-
to Rico’s national music awards)

and includes the TV production
company behind the popular show
“Anda Pa’l Cara . ..”

As successful as they may be on
their own, indies are quick to point
out that major distribution is a big
factor in the widespread recognition
of reggaeton and the sales jump the
genre has seen outside Puerto Rico.

The UMVD deal, De la Cruz says,
“has increased our sales by 50%.
Many Puerto Ricans who now live in
the U.S. can buy the albums. UMVD
gave us the access to many outlets
we didn’t have before.”

NOT YET MAINSTREAM

Still, reggaeton remains largely a
grassroots genre. Spanish-language
radio has been, for the most part,
slow to pick it up. However, some
tropical stations have reggaeton
shows in addition to their regular
programming. When the music does
get on the air, it often does not hap-
pen through traditional promotion.

T e

CALDERON: LABEL WAS CREATED FQR HIM

According to Kid Curry, PD for
rhythmic top 40 station WPOW
Miami, labels are not really servic-
ing him with reggaeton singles. The
tracks he gets, including Ivy
Queen’s “Tuya Soy” and “Te Quiero
Papi,” have come to him by word-
of-mouth.

“We try to find our own stuff, but
there’s no doubt in my mind that
this reggaeton thing is real,” Curry
says. “The target demo [of younger
listeners} sits up and says, ‘We love
this stuff.” Of the possible 15 to 16
songs on my heavy rotation, three of
them are reggaetén songs.”

Direct involvement from major
labels, as opposed to just distribu-
tion or joint ventures, would now
seem to be the logical next step.

But De la Cruz does not see that
happening just yet.

“It’s a culture you have to learn,
she points out. “They would have to
come in and really learn the genre
to develop it, and I think there’s still
a lot of fear around it. They want to
enjoy the benefit of having artists
like these but have someone else
deal with them.”

Ivy Queen adds, “It happened to
me with my previous company. You
can’t sell diamonds if you’re not in
the jewelry business. But labels today
are far more open than before.”
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A Metamorphosis: The Entertainer As An Enterprise

It’s no secret that musicians today
are increasingly becoming business
enterprises unto themselves.

And as recording artists have more
opportunities to monetize their
musical careers, their relationships
with record labels will change,
observers say.

As the artist/record label business
model takes a more integrated ap-
proach, labels will begin to share in
the proceeds of other aspects of an
artist’s career,

involved in all forms of audio-visual
entertainment.

And recording artists are now
embracing commercial endeavors
that were once snubbed as “sellouts,”
such as commercial endorsements,
merchandising and other licensing
activities, Darwell notes.

Recording artist Eve is an excel-
lent example: She has achieved a
recognized level of success as a
recording artist.

says Robert A.
Darwell, a partner
with Sheppard
Mullin Richter &
Hampton in Los
Angeles. The firm
advises MGM,
Playboy, Warner
Bros. and Sony
Pictures.

As a result, not
only will labels

Legd
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By Samantha Chang

schang@billboard.com
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participate more

in licensing and merchandising, but
much like an agent or manager, they
may also benefit from the brand
development of the artist they sup-
port, some observers note.

Darwell believes labels will in-
creasingly receive an ongoing share
of an artist’s income from activities
across multiple platforms, including
but not limited to a percentage of the
income received from commercial
endorsements, licensing and mer-
chandising, and even fees from out-
side acting services.

The launch of MTV has enabled
recording artists to metamorphose
into multimedia performers actively

DARWELL: LABELS WILL 5 OTHER REVENUE

And while sales of her 2002 album,
“Eve-olution,” were not spectacular,
Eve’s popularity and visibility have
skyrocketed, thanks to acting roles in
“XXX"; “Barbershop” and its sequel,
“Barbershop 2: Back in Business”;
and her self-titled TV series.

Eve further flexes her cross-
marketing muscles through endorse-
ment deals with Candies and Reebok
and her own clothing line, Fetish.

Eve’s recording activities have
served as the foundation for a much
broader career with additional com-
mercial opportunities, and yet, the
record label does not participate in
many of these other sources of
artist revenue.

Despite having risked an invest-
ment in artist development and
recording costs, the record label his-
torically only participated in record
sales/licensing of the masters.

But that standard is set to change,
Darwell predicts.

MAN BITES DOG, PART II: In the un-
ending saga of the David vs. Goliath-
like battle over music downloading, a
New Jersey woman is suing the major
record labels for trying to “extort”
money from her.

Michele Scimeca of Rockaway
Township, N.J., filed a civil action
Feb. 20 in a Newark, N.J., district

court, contending that the record
labels were using strong-arm tactics
to blackmail a settlement out of her.

Scimeca sued under the Racketeer
Influenced and Corrupt Organiza-
tions Act, or RICO.

Scimeca is one of 531 individuals
the Recording Industry Assn. of
America is targeting in its latest
round of lawsuits. Scimeca is accused
of illegally downloading music from
peer-to-peer networks.

Her attorney, Bart Lombardo,
says he was stunned by the RIAA's
aggressive tone in its legal notices
to individuals.

According to Lombardo, the let-
ters sternly alert the accused that
their copyright-piracy liability is
clear and warns that refusal to settle
could result in penalties of $150,000
per occurrence.

Meanwhile, the RIAA downplays
the letters’ alleged threatening tone.

“We are always open to settle-
ment discussions. If someone pre-
fers not to settle, they have the
opportunity to raise their objections
in court. We stand by our claims,” a
spokesman says.

Scimeca’s teenage daughter down-
loaded music files using a screen
name registered in her mother’s
name. Scimeca says the teenager had
been working on a school project.

The family’s Internet account was
registered to Scimeca, whose name
was turned over to the RIAA by serv-
ice provider Cablevision.

CLOAK-AND-DAGGER ALERT: U.S.
Sen. Kevin Murray, D-Calif., has
introduced legislation that would
require software companies to notify
computer users before installing spy-
ware on their machines.

Spyware records such user infor-
mation as system preferences, per-
sonal passwords and Internet usage.

The issue is a sticking point for
users of peer-to-peer applications, be-
cause most P2P firms do not notify
users that spyware is bundled with
the application download.

As a result, the software is covertly
installed on their computers, and the
P2P companies then sell the collected
data to third parties.

OVER IN ASIA: As illegal file sharing
decimates the Asian music industry,

planning to move into the Japanese
market this year.

The legitimate space in Asia is suf-
fering from lagging consumer inter-
est and a reluctance by established
artists to license their music.

new legitimate services are popping
up in the marketplace.

Singapore’s Soundbuzz has
created a music store and portal.
Meanwhile, Apple’s iTunes Music
Store and Roxio’s Napster are also
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Cénadian Music Week * Toronto Canada

The single biggest entertainment initiative in Canada attracting atendees in the music,
broadcasting and entertainment industries from across North Armerica and the World.

For registration and up-to-the-
r bl minute information, please visit

The Beat

Continued from page 15

STUFF: After more than a decade
together Sixpence None the
Richer has broken up to pursue
individual interests. The band
began its career in the Christian
music community, then achieved

mainstream success with the sin-
gles “Kiss Me” and “There She
Goes.” Word/Reprise plans to
release a compilation of hits and
previously unreleased material this
summer . . . The Beastie Boys are
in the studio wrapping up a new
album that the trio expects to
release June 15 on Capitol. It will
be the act’s first studio album since
1998’s “Hello Nasty” . . . Artist
managers Bill Siddons and

Howard Lapides have merged their
respective companies to form Core
Entertainment Organization.
Their roster includes former Alice
in Chains guitarist Jerry Cantrell,
composer Kurt Bestor and several
music clients signed outside the
United States, as well as Tom
Green and Mark Wahlberg.

Additional reporting by Deborah
Evans Price in Nashville.
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Canada for an in-depth look at the
music scene and venues in this
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to Canadian music retailers, radio
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Billboard celebrates Victory Records’
10 years of success with a special
anniversary tribute in our April 3rd
issue. We take an in-depth look at
this leading indie label from its start
in Chicago to its latest success with
new breaking acts. Plus we talk
about the past, present and future
with president, Tony Brummel.
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Indie Beach Street Records
Lands A Hit With Casting Crowns

A year ago, if anyone had said a
country artist would start a little
boutique label, sign an unknown
band and produce a hugely success-
ful debut album, few might have
thought that was believable.

However, that is just what has
happened with

who heard ‘If We Are the Body.’
Because of radio and music, the
ministry of a song I wrote for 25
kids is on the other side of the world
somewhere. That still amazes me.”
“Casting Crowns” was released
Sept. 30, 2003, on Beach Street and

Casting Crowns
on Beach Street
Records, the label
that Sawyer
Brown frontman
Mark Miller
launched last
summer.

Casting Crowns’
debut single, “If
We Are the Body,”
has been a huge

By Deborah Evans Price
dprice@billboard.com
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radio hit, pro-

pelling sales of the band’s self-titled
album to 168,000 units, according
to Nielsen SoundScan. The Geor-
gia-based group has also been rec-
ognized with four Dove Award nom-
inations for new artist of the year
and pop/contemporary album of the
year as well as pop/contemporary
song and song of the year for “If We
Are the Body.” The track has been
on the Billboard Hot Christian
Adult Contemporary chart for 29
weeks and is still in the top five.

Lead vocalist/principal songwriter
Mark Hall admits it has been an
amazing ride. The accolades are
appreciated, but Hall says the feed-
back from fans has been the most
gratifying part of the experience.

“It has been the conversations
with people after concerts and the e-
mails—I read them all and try to
answer every one of them. Just the
ministry that’s taking place between
me and someone in Okinawa totally
blows my mind,” he says of receiv-
ing mail from as far away as the
Japanese island. “T've been encour-
aging someone in the Netherlands

has been marketed and distributed
by Provident Music Group. Pro-
duced by Miller and Steven Curtis
Chapman, the album is No. 4 this
issue on the Billboard Top Contem-
porary Christian Albums chart after
20 weeks on the chart.

Miller is understandably excited
about the group’s Dove nomina-
tions. “The band has worked so hard
and feels so passionately about shar-
ing the gospel through their
music,” he says. “It’s incredible to
see just how much the messages in
their music are impacting all of us
who hear them.”

Hall also feels grateful to be able
to share his faith. “God doesn’t
need me, but he wants me,” he
says. “He doesn’t need my talent
and what I think I may be good at.
He’s out there doing what he’s
going to do, and he’s allowing me
to be a part of it.”

The band, which is managed by
Norman Miller of Proper Manage-
ment, got its start four years ago
while Hall was serving as a youth
minister in Daytona Beach, Fla., and

was leading worship for a youth
group. Hall relocated to Atlanta,
continuing his role as a youth pas-
tor. A friend played a tape for Mark
Miller, who was impressed with
Hall’s writing and the band’s sound.
He made the band Beach Street’s
flagship act.

NEWS NOTES: Independent Christ-
ian labels and artists are gearing up
for the Christian Indie Artists Sum-
mit. The event will be held March 5-
6 in Nashville and will include such
speakers as ASCAP VP Dan Keen,
veteran manager Mike Smith and
producer Brent Milligan. For more
information, visit ciasummit.com.

More than 6,000 people attended
the National Religious Broadcast-
ers Assn.’s 61st annual conven-
tion Feb. 13-18 in Charlotte, N.C.
Representatives from 37 countries
attended this year’s event, and it
marked the first year that sessions
were translated into Spanish.
Among the highlights of NRB
2004 was a prerelease screening of
Mel Gibson’s film “The Passion of
the Christ.” Also, talk-show host
Janet Parshall hosted a policy ses-
sion with North Carolina repre-
sentatives Richard Burr (R-Win-
ston-Salem), Walter B. Jones
(R-Farmville} and Mike Mclntyre
(D-Lumberton).

After 40 years with the
Imperials, Armond Morales is
retiring. Ian Owens becomes the
new bass voice for the legendary
group. He previously performed
with the Cumberland Quartet.
Morales was the only remaining
original member of the group. He
plans to move to Hawaii and sing
with the Classic Voices, an act that
comprises other retired members
of the Imperials, on limited dates.

Guitarist Joey Avalos has joined
Inpop rock band Sky Harbor.
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Compilation Spotlights South Africa's Robust Jazz Scene

Pianist Abdullah Ibrahim and
trumpeter Hugh Masekela are
well-known in the United States,
but their native South Africa is
even more of a hotbed of jazz activ-
ity than such fame suggests.

[ witnessed this first-hand last
year at the North Sea Jazz Festival
in Cape Town. The revelations
included guitarists Philip Tabane
and Jimmy Dludlu, female vocalist
Busi Mhlongo and trombonist
Jonas Gwangwa.

That’s just the tip of the iceberg.
The compilation disc “Africa
Straight Ahead,” released Feb. 24

on Heads Up International,
showcases the créeme de la creme
of South Africa’s robust jazz
scene. Highlights include tracks
by pianists Hotep Idris Galeta
and Bheki Mseleku and saxo-
phonists Zim Ngquwana and
McCoy Mrubata.

The CD also features American
artists collaborating with South
African musicians, including steel
pan player Andy Narell and
pianist Darius Brubeck, the son

L EA .
LOVE: ‘THIS IS COMPELLING MUSIC’

of Dave Brubeck. The younger
Brubeck is also a longtime jazz
teacher at the University of Natal
in Durban.

Heads Up president Dave Love, a
frequent visitor to South Africa,
says, “I continue to be mesmerized
by the vision and instrumental
facility of South African jazz musi-
cians. They've studied jazz and
incorporated it into the diverse
musical elements of their culture.

MSELEKU: PIANIsT Is A HIGHLIGHT OF SET

They deserve to be put on the
world stage.”

“Africa Straight Ahead” is
Heads Up’s follow-up to 2000’s

“Smooth Africa” and 2003’s
“Smooth Africa II: Exploring the
Soul.” Love says, “I felt it was time
to document the straight-ahead
scene. This is compelling music
that honors the 10th anniversary
of the end of apartheid.”

Earlier this year, Heads Up
released Zulu vocal group Lady-
smith Black Mambazo’s “Raise
Your Spirit Higher—Wenyukela.”
The label plans to deliver Miriam
Makeba’s new recording, “Reflec-
tions,” later this year.

Last year Galeta told me, “I

NGQUWANA: AMONG THE FEATURED ARTISTS

believe there’s a great future in
South African jazz. The music of
the new millennium will come
from this country.”

Love agrees. He'll continue to
advance the cultural exchange,
encouraging American jazzers
collaborating with their South
African counterparts. This year
he takes the band Hiroshima to
Cape Town for the April 9-10
North Sea Festival.

Bar since 1987. He and his partner,
son Michael Stein, have expanded
the club’s scope to include jazz
earlier in the evening.
“Jazz and the disco

her international 45-city tour is
dedicated to the United Nations
World Food Programme, which
raises funds and awareness to feed

business can work in
harmony,” the elder
Stein says. “We're
showcasing a variety of
jazz in a comfortable,
attractive, retro envi-
ronment. Because of Au
Bar, I have the luxury of
presenting music [
truly adore.”

Upcoming shows
include a three-day

Jozz
Ngie.s,u

By Dan Ouellette

douellette@biliboard.com

birthday bash for

pianist James Williams with
vocalist Vanessa Rubin, vibes
player Stefon Harris and saxo-
phonist Jimmy Heath (March 4-6)
and a showcase for vocalist Kevin
Mahogany with special guest saxo-
phonist David “Fathead” New-
man (March 11-14).

GOOD MUSIC/GOOD WORKS: Key-
boardist Keiko Matsui delivers 11
originals on her 14th studio
album, “Wildflower,” which bowed
Feb. 24 on Narada Jazz. This year

the children of Africa.

Elsewhere, contemporary jazz
guitarist Richard Smith, whose
eighth solo CD, “Soulidified,” was
released in December on A440
Music Group, has founded Guitar-
Masters Workshop, a community
outreach program of lessons and
classes for at-risk youth in South
Central Los Angeles.

THREE DOT LOUNGE: Sony Classi-
cal has signed singer Jane Monheit,
who will release her new album

produced by Al Schmitt in the fall
... Pianist Brad Mehldau will pre-
miere a new work composed for
soprano Renée Fleming during
Carnegie Hall’s 2004-2005 season.
Other jazz headliners include
Abdullah Ibrahim, Greg Osby,
Michael Brecker, Lizz Wright and
Fred Hersch . . . Double-brother
dose: Branford Marsalis’ “The
Steep Anthology,” a 10-tune pack-
age that culls his Columbia Rec-
ords career, strests March 2 on
Columbia/Legacy, while Wynton
Marsalis’ Blue Note Records
debut, “The Magic Hour,” arrives
March 9. .. Alsc on March 9, Con-
cord Jazz will release the two-disc
“Lullabies of Birdland—A Musical
Autobiography” to accompany the
publication of “Lullaby of Birdland:
The Autobiography of George
Shearing” (Continuum Publishing)
... Percy Heath, veteran bassist
with the Modern Jazz Quartet and
Heath Brothers as well as sideman
for countless jazz icons including
Charlie Parker and Coleman
Hawkins, remarkably makes his
solo recording debut at the age of
80 with “A Love Song” on Daddy
Jazz Records.

DARIUS BRUBECK: PART OF COLLABORATION

LE JAZZ AU BAR: In early February,
chanteuse Dee Dee Bridgewater
opened Le Jazz Au Bar in New
York with a week of her exhilarat-
ing Kurt Weill repertoire. Onstage
in the elegant, intimate space at 41
E. 58th St., she gushed, “Don’t you
feel like you're in a cozy living
room? I could live here. This place
is so beautiful, and it’s thanks to
Howard Stein, who is sharing his
passion for jazz.”

Former rock impresario and
owner of disco Xenon, which
rivaled Studio 54 from 1978 to
1984, Stein has been operating the
midnight to 4 a.m. nightspot Au

Catch Women's H:istorg.

For more information,

Call your cable operator to get BET Jazz:

For the entire month of March, every Jazz Central
and Profiles At Wolftrap program will air {
unforgettable performances from female Jazz
greats in honor of Women'’s History Month.
Dozens of artists will be featured including
Nnenna Freelon, Diana Krall, Keiko Matsui,
Carmen McCrae, Lalah Hathaway, Vanessa Rubin,
Dianne Reeves, Chaka Khan, Dianne Schurr,
Brenda Russell and many more.

® Jazz Central airs Mon., Tues., Thurs. and Fri. at §AM,
4PM, 10PM and 12AM and Sat. at 8AM, 4PM and 12AM .

u Profiles at Wolftrap airs Fri. at 7AM, 3PM and 4PM
and Sat. at 7AM, 3PM and 11PM

please log on to www.betjazz.com.
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The only 24 hour Jazz Channel.
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CCE Division Plans New Festivals

BY SUSANNE AULT

Clear Channel Entertainment has sprouted a
new festival division.

Though the road is full of existing festivals—
including the upcoming 10th edition of the Vans
Warped tour (Billboard, Feb. 28), CCE’s own
long-running Ozzfest (billboard.biz, Feb. 14) and
Lollapalooza—CCE believes there is room for
fresh fest concepts.

The first order of business for Jim Lewi and
Frank LoPresti, senior VP and VP of CCE’s festi-
val/events group, respectively, is to roll out three
new live events in 2004.

Lewi previously was chief of tour production
company LiveWorks, and LoPresti last served as
executive director for the CCE-produced Rib Amer-
ica Festivals (billboard.biz, Feb. 13). They report to
CCE Music co-CEO/president Dave Lucas.

The inaugural event under Lewi and LoPresti’s
wing will be the May 27-31 St. Louis Rib Ameri-
ca tour, which is one of six currently planned edi-
tions of the outdoor food and music showcase.
Rib America will stop in two new cities, Chicago
and Louisville, Ky., this year.

USING A EUROPEAN MODEL

CCE also plans to adapt its European festival
accomplishments for the American market. CCE
kicked off six new fests in Europe last year, includ-
ing the Download Festival in Scotland. Its 2004
edition, headlined by Metallica and Linkin Park,
plays June 2-3 at Glasgow Green.

“What has been successful [in the United
Kingdom] we’d love to be able to do here,”
LoPresti says.

CCE owns 33 amphitheaters in the United
States, while there are more open-field venues in
Europe, LoPresti says, so copying the U.K. model
for the States will be “a challenge and a little bit

08

LLICAS: A LOT 15 REQUIRED

EAK NEW GROUND

different. But we can replicate.”

Lewi and LoPresti are still in the brainstorm-
ing phase for the fest/group division. Among the
ideas is crafting two lifestyle-centered events.
Each would be in the vein of the skateboard/
punk-themed Vans Warped tour, but activities
would be geared toward the Hispanic audience
for one and the urban audience for another.

The division’s productions—summer-long
tours like Ozzfest and weekend-style festivals like
Bonnaroo—may play at CCE-owned amphithe-
aters and non-CCE outdoor venues.

“You can run out of places to go,” Lewi says of
the crowded festival conditions. “What we need to
do as a company is [ask], ‘How do we do different
types of entertainment? How do we do all of this in
a different way?’ We want to create our own mold.”

LoPresti adds, “We are niche guys, sure. We
have to find what nobody else is doing.”

The hip-hop-fueled Anger Management tour
has not hit the road since 2002, which leaves a
void in urban-themed events. Plus, the Latino
audience demographic has been rapidly increas-
ing in the United States (Billboard, Aug. 23, 2003).

CCE has produced festivals for years without
a specialized division. Yet Lucas says that there
is much to be tackled when breaking ground on
new projects.

“I know of about a dozen ideas they have . . .
Now, we actually have a team [where] festivals is
what they do from the time they wake up in the
mormning until they go to bed at night,” Lucas says.
“This could include anything from one-offs to
huge 800- to 1,200-acre sites, to celebrations with
cities to concourse attractions at amphitheaters.”

Marc Geiger, an agent at William Morris
Agency, has already met with Lewi and LoPresti
to exchange ideas about new tours. Sessions have
also been held with Creative Artists Agency music
head Rob Light and booking agents at Monterey
Peninsula Artists.

“Is there room for more tours? Well, if you do
Bonnaroo 2, you're working in a crowded mar-
ket,” Geiger says. “But there are 20 other possi-
hilities.”

INVESTMENT OF TIME NECESSARY

He believes that if Lewi and LoPresti are grant-
ed the permission to make risky decisions, CCE’s
festival/event group can accomplish its goals.

“In the first year, most festivals don't click. CCE
needs to let Jim experiment. [ Tours from] Warped
to Ozzfest built over five years,” Geiger observes.
“If Jim and Frank are judged by first-year results
and are not in the position [to make] a real invest-
ment, it won’t be a success. But if CCE allows
them to build over a multi-year framework, then
it will be highly successful.”

Lewi agrees that nurturing fest ideas will prove

most fruitful. “It’s something that you’ll have to
build over time. A lot of these festivals you see
once and they go away,” he says. “Part of the prob-
lem is that art is something that you can’t force
on someone.”

He says that they will ease into the process by
being budget-conscious with talent and produc-
tion. The fest’s initial evolution would more like-
ly be a one-day event in a small- to medium-sized
amphitheater than a two-day event in a field hold-
ing 50,000-plus people.

One guiding principle in the creative process is
passion, Lewi believes. He notes that one of the few
non-artists to successfully launch a new tour fran-
chise was Kevin Lyman and the Vans Warped tour.

“All were headed by artists—H.O.R.D.E. and
Lilith Fair [and Lollapalooza],” Lewi says. “That’s
why we're absolutely looking at partners. We've
had multiple conversations with artists about
creating properties surrounding them.”

Lewi dislikes festivals that are strictly built for
business’ sake and that lack a clear vision to
attract crowds.

“Bonnaroo—that is a great event . .. with a
certain energy,” Lewi says. “Where it is coming
from is someplace more than just putting a rock
show in a field.”

Highlighting the jam-band culture, Bonnaroo
2003 drew 80,567 fans and grossed $11.5 million,
according to Billboard Boxscore. That is the sec-
ond-highest concert total of the year, behind Bruce
Springsteen’s 10 sellouts at Giants Stadium in East
Rutherford, N.J., which grossed $38.6 million.

Overall, Lewi adds, “We are working on every
idea we can possibly think of. We'll be reaching
out to agents, managers, record labels. The real-
ity is that we're looking for entertainment . . . it’s
something that we think we can build over time.”

Additional reporting by Ray Waddell in Nashville.

Slipknot’s Route Takes In Jager Tour, Ozzfest

BY RAY WADDELL

Raucous Roadrunner rock band
Slipknot will tour hard in 2004,
marking the nine-piece band’s first
stretch of road work in more than
two years.

Launching with a headlining slot
on the Jigermeister Music tour in
March, Slipknot will reach out and
touch its fans, affectionately referred
to as “maggots,” in a more intimate
setting than the band has been in in
years. Then, Ozzfest second-stage
dates await, starting in July.

The venues for both scenarios were
a strategic decision.

“It was really important for us to
go back to the 3,000- to 4,000-
seaters and reconnect with the fans
that got us here in the first place,”
Slipknot drummer Joey (#1) says.
“When we toured [for our album]
‘Towa’ [in 2001 and 2002], it was all
stadiums and arenas.”

Slipknot will be joined by Fear
Factory, Chimaira and another
Jagermeister-sponsored band begin-
ning March 30 at the Hard Rock Live
in Orlando, Fla. Rich Levy at Clear

Channel Entertainment is produc-
ing the tour.

“The Jagermeister tour always has
really good routing, and it has built a
name for itself with bands like Slayer
and whatnot,” Joey (#1) says. “Ticket
sales have been astronomical, and it's
going to be really great for the kids to
see us in these-size venues.”

Michael Arfin, Slipknot’s agent at
Writers & Artists Group Internation-
al, agrees. “Ticket counts so far on the
Jagermeister tour are beyond encour-
aging,” he says. “I'm hearing pro-
moters say this is the best lineup
they’ve seen on the Jiger tour.”

Slipknot’s self-imposed hiatus
came after years of hard touring.

“We had been going non-stop
every day since 1995,” Joey (#1)
explains. “We did an 18-month tour
on the first record, then didn’t take
any time off and went right into writ-
ing the next record.”

Following the Towa tour, the mem-
bers of Slipknot worked on different
side projects, including Stone Sour
for Cory (#8) and James (#4)—which
had a top 10 hit on the Modern Rock
and Mainstream Rock Tracks charts

with “Bother” in 2002—To My Sur-
prise for Shawn (#6) and Murderdolls
for Joey (#1).

“We wanted to explore different
realms, and I think it was really
healthy for the band,” Joey (#1)
observes.

The upcoming Slipknot album on
Roadrunner is all but done and
should drop by the end of May. “All
the classic Slipknot elements are
there, but I think people will be sur-
prised at how adventurous we were,”
Joey (#1) says.

Slipknot will follow up the Jiger
run, which wraps May 4 at the Fill-
more Auditorium in Denver, by open-
ing for Metallica in Europe, then will
play Ozzfest.

“Ozzfest is going to be phenome-
nal,” Joey (#1) predicts. “The first
tour we ever did was Ozzfest in 1999.
We blew open after that, so Ozzfest
holds a place in the history and heart
of Slipknot.”

Slipknot played the Ozzfest main
stage in 2001. “This is going to be like
a homecoming,” Joey (#1) says. “The
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cool thing is, we’re going to play the
second stage, which, again, is all
about getting back to the fans.”

Playing the Ozzfest second stage
was “a mutual decision between band,
management and agent,” Arfin says.
“We all felt headlining the second
stage at Ozzfest was the best situation
for fans to re-embrace Slipknot in
their best form.” The move was also
made to bolster second-stage appeal,
sources note.

Joey (#1) adds that he has a lot of
friends on the bill of Ozzfest 04,
including members of Superjoint Rit-
ual, Slayer, Hatebreed and Dimmu
Borgir. “It’s almost like heavy-metal
summer camp,” he says.

Plans for the rest of the year are
still being finalized, according to
Arfin. “The band is going to be work-
ing all fall and winter,” he says. “I
think both promoters and fans are
excited to see this band back out in
the market, and obviously the
demand is there.”

Slipknot “didn’t skimp on the
record or the show,” Joey (#1) adds.
“We’re so glad to be back out on the
circuit. We're ready to destroy.”
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MTYV Goes Global
With Spears Deal

MTV has rolled out its first glob-
al tour sponsorship in the MTV
Presents Britney Spears Onyx
Hotel Tour 2004, which begins
March 2 at the San Diego Sports
Arena and will play more than 25
cities in North Ameri-

year was the busiest hard-rock
summer in years, with Ozzfest,
Summer Sanitarium, Lollapalooza,
a much-hyped Kiss/Aerosmith
double-bill and dozens of smaller
tours on the road vying for the

ca before visiting
Europe, Latin Ameri-
ca and Asia later this
year. MTV’s sponsor-
ship will include a
number of on-air,
online and onstage
components to sup-
port Spears as she
tours behind her
multiplatinum Jive
Records release “In

OnThe '
Rga.dm

By Ray Waddell

rwaddell@billboard.com

the Zone.”

“There are not that many artists
that appeal to every territory with
an MTV channel, but Britney
Spears is one of the select few,”
says Joe Armenia, VP of music
marketing and promotion for MTV.
“We have been waiting for the
opportunity to make a global
splash, and the Britney tour is it.”

ARMENIA: SPEARS HAS GLOBAL PPEA

As part of the all-media sponsor-
ship, MTV will be in all advertising
and on every ticket throughout the
tour, as well as have a presence on-
site with interactive promotions
and venue signage. In the United
States, three episodes of MTV’s
“Total Request Live” will be dedi-
cated to behind-the-scenes action
on the tour, and tour spots will run
worldwide. Mtv,com will feature
exclusive downloads, streaming
video and ticket and merch auc-
tions benefiting the Britney
Spears Foundation.

“For the better part of the rest of
the year, we’ll be on the road with
Britney,” Armenia says. “This is
more support than we’ve ever
given an artist in the U.S., let alone
all over the world.”

Why Spears? “We love the asso-
ciation with Britney; she has
always been a core part of this
channel,” Armenia says. “And our
fans love Britney.”

SUMMER OF ROCK, PART ll: Last

money and time of rock fans.

Even in that super-competitive
environment, Ozzfest more than
held its own, grossing $23.5 million
and drawing 481,857 people. As first
tipped on billboard.biz, Ozzfest 2004
will indeed include headliner Ozzy
Osbourne, along with Judas Priest
featuring Rob Halford, Slayer and
Slipknot (see story, page 20).

Other acts on the bill are Norwe-
gian black-metal band Dimmu Bor-
gir, Superjoint Ritual (featuring
Phil Anselmo, formerly of Pantera)
and Black Label Society (fronted by
Ozzy guitarist Zakk Wylde). On the
second stage will be Hatebreed,
Lamb of God, Lacuna Coil, God For-
bid, Bleeding Through, Atreyu,
Every Time I Die and Unearth.

Since its inaugural run in 1996,
Ozzfest has grossed $146.5 million
from 236 shows that have drawn
3.8 million headbangers. Ozzfest is
produced by Jane Holman at Clear
Channel Entertainment, and the
tour is booked by Creative Artists
Agency. Ozzfest’s 26-date run be-
gins July 10 at ctnow.com Mead-
ows Music Theatre in Hartford,
Conn., and wraps Sept. 4 at Sound
Advice Amphitheatre in West Palm
Beach, Fla.

Ozzfest won't be alone in bring-
ing metal to the peeps outdoors.
Also first tipped in billboard.biz,
the third Projekt Revolution tour,
with a lineup featuring tour
founders Linkin Park with Korn
and Snoop Dogg, will play amphi-
theaters from late July into Sep-
tember, with promoter deals cut in
each market. Linkin Park wraps its
hugely successful Meteora tour
with P.O.D., Hoobastank and
Story of the Year March 15 at the
Forum in Los Angeles. Meteora is
averaging $410,913 per night,
according to Billboard Boxscore.

Linkin Park is managed by Rob
McDermott at the Firm and
booked by Michael Arfin at Writers
& Artists Group International.

MARCH 6
2004

Billboard
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
ROD STEWART Air Canada Centre, $1,174,399 15,091 AEG Live,
Toronto {$1,653,612 Canadian) sellout House of Blues Canada
Feb. 15 $95/$75/849.50
ROD STEWART Wachovia Center, $1,160,154 14,185 AEG Live
Philadelphia $95/875/$47.50 sellout
Feb. 17
BETTE MIDLER HP Pavilion. $1,106,312 11,415 Clear Channel
San Jose. Calif. $175/$39.50 11,888 Entertainment
Feb.7
ROD STEWART Allstate Arena, $1.011,833 12,750 AEG Live
Rosemont. l11. $95/$75/949.50 sellout
Feb. 20
ROD STEWART Palace of Auburn Hills, $1,005,174 13.009 AEG Live
Auburn Hills, Mich. $95/875/849.50 sellout
Feb. 21
ROD STEWART Bell Centre, $991.409 12,414 AEG Live, House of Blues
Montreal {$1,311,536 Canadian) sellout Canada, Gillett
Feb. 14 $95/$75/$49.50 Entertainment Group
BETTE MIDLER Glendale Arena. $987,124 12,494 Clear Channel
Glendale. Ariz. $150/$39.50 13,101 Entertainment
Feb. 12
GEORGE STRAIT, DIERKS BENTLEY, Greenshoro Coliseum, $975,705 17.313 Varnell Enterprises
KELLIE COFFEY Greenshoro, N.C. $59.50/$49.50 18,500
Feb. 22
ALAN JACKSON, Xcel Energy Center, $897,425 15,371 Beaver Productions.
MARTINA McBRIDE St. Paul, Minn. $64.50/$49.50 sellout Police Productions,
Feb. 21 QOutback Concerts
BETTE MIDLER Oakland Arena, $882,764 7.825 Clear Channel
QOakland, Calif. $175/$39.50 11,365 Entertainment
Feb. 10
WGCI BIG JAM SLOW JAM: ALICIA United Center. $790,380 15,488 Clear Channel
KEYS, JAHEIM, KEITH SWEAT, Chicago $75/$35 15,891 Entertainment
MUSIQ & OTHERS Feb. 13
ALAN JACKSON, Alerus Center, $765,630 14,580 Police Productions,
MARTINA McBRIDE Grand Forks, N.D. $64.50/$34.50 sellout Outback Concerts
Feb. 20
GEORGE STRAIT, DIERKS BENTLEY_, Savvis Center. $743521 13,861 The Messina Group
KELLIE COFFEY St. Louis $59.50/$49.50 18,151
Jan. 23
GEORGE STRAIT, DIERKS BENTLEY, The Arena at Gwinnett $724,512 12,336 The Messina Group
KELLIE COFFEY Center, Duluth, Ga. $59.50/$49.50 sellout
Jan. 15
GEORGE STRAIT, DIERKS BENTLEY, Veterans Memorial Arena, $679,104 12,242 The Messina Group
KELLIE COFFEY Jacksonville, Fla, $59.50/$49.50 13,100
Feb.12
GEORGE STRAIT, DIERKS BENTLEY, Hilton Coliseum, $677,596 12,063 The Messina Group
KELLIE COFFEY Ames, lowa $59.50/$49.50 13,500
Jan. 24
TOBY KEITH, BLAKE SHELTON, Freedom Hall Coliseum, $613,939 14,449 Clear Channel
SCOTTY EMERICK Louisville, Ky. $47.50/$37.50 sellout Entertainment
Feb.5
SARAH BRIGHTMAN Air Canada Centre, $603,935 11,147 House of Blues Canada
Toronto {$804,743 Canadian) 11,808
Feb. 5 $187.62/$93.81/$67.17/$37.15

IRON MAIDEN, ARCH ENEMY

Univer.;al Amphitheatre,
Universal City, Calif.

$580,632
$75.50/$59.50/$49.50/837.50

10,797
11,302 two shows

House of Blues Concerts

Jan. 30-31
JOSH GROBAN Air Canada Centre, $543,433 10.804 House of Blues Canada
Toronto ($719,884 Canadian) sellout
Feb. 19 $66.62/$51.52/$36.42
GEORGE STRAIT, DIERKS BENTLEY, Tallahassee-Leon County $531,537 9,528 The Messina Group
KELLIE COFFEY Civic Center, Tallahassee, Fla. $59.50/$49.50 11,200
Jan. 17
ALAN JACKSON, Tyson Events Center, $525.288 8,144 Police Productions.
MARTINA McBRIDE Sioux City, lowa $64.50 sellout Outback Concerts
Feb. 19
LINKIN PARK, P.O.D., HOOBASTANK, Air Canada Centre, $521,751 15,320 House of Blues Canada
STORY OF THE YEAR Toronto ($685,063 Canadian) sellout
Jan. 24 $36.18/$28.56
TOBY KEITH, BLAKE S;HELTON, Alltel Arena, $506,046 11,758 Clear Channel
SCOTTY EMERICK ?nnh Little Rock, Ark. $51.50/$43.25 sellout Entertainment
an. 23
LINKIN PARK, P.O.D., HOOBASTANK, ARCO Arena, $503,010 14,580 Another Planet
STORY OF THE YEAR Sacramento, Calif. $34.50 sellout Entertainment
Feb. 18
TOBY KEITH, BLAKE SHELTON, Mississippi Coast $491.342 10136 Clear Channel
SCOTTY EMERICK Coliseum, Biloxi, Miss. $51.75/$41.75 sellout Entertainment
Jan. 17
| LINKIN PARK, PO.D., HOOBASTANK, HP Pavilion. $489,624 18,192 Another Planet i
STORY OF THE YEAR San Jose, Calif. $34.50 sellout Entertainment
Feb. 16
NICKELBACK, STAIND, Air Canada Centre, $459,662 15,143 Clear Channel
THREE DAYS GRACE Toronto ($610,295 Canadian) sellout Entertainment
Feb. 10 $32.01/$26.74
TOBY KEITH, BLAKE SHELTON, The Cajundome, $449,945 10,073 Clear Channel
SCOTTY EMERICK Lafayette, La. $46.75/$37.75 sellout Entertainment
Jan. 16
LINKIN PARK, P.O.D., HOOBASTANK, Tacoma Dome, $445,430 13,335 House of Blues Concerts
STORY OF THE YEAR Tacoma, Wash. $34.50 14,776
Feb. 13
TOBY KEITH, BLAKE SHELTON, World Arena, $392,173 1.615 Clear Channel
SCOTTY EMERICK Colorado Springs. Colo: $51.50 sellout Entertainment
Jan. 25
SARAH BRIGHTMAN Gund Arena. $390,025 5,077 Clear Channel
Cleveland $750/$44.50 8,730 Entertainment
Feb. 10
JANN ARDEN Massey Hall, $363.481 10,578 Clear Channel
Toronto {$482,083 Canadian) 10,835 four shows Entertainment. in-house
Feb. 4-7 $37.32/$16.02
KID ROCK, GOV'T MULE The Arena at Gwinnett $362.110 10,760 Clear Channel
Center, Duluth, Ga. $35 sellout Entertainment
Feb.7
JOSH GROBAN fRosemont Theatre, $319,690 4,402 Ciear Channel
Rosemont, il $85/$40 sellout Entertainment
Feb. 12

Copyright 2004, VNU Business Media, Inc. Alf rights reserved. Boxscores shouid be submitted to: Bob Allen, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, cali Bob Allen, 615-321-9171
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Mix DJs Hone Craft On Radio

BY RASHAUN HALL

Mix-show DJs aren’t just for the weekends
anymore. Veterans like Funkmaster Flex and
DJ Clue have used their cachet to land deals
in the worlds of music, cars, TV and fashion.

Now, a new generation of
mixers is using radio as a
springboard to make names for
themselves.

Clinton Sparks is among the
crop of multitasking newcom-
ers. He recently became the
first DJ to have a live weekly §
radio show on three different
stations in three different
states. Sparks can now be heard
live every week on WBOT (Hot
97.7) Boston, WERQ (92Q) Bal-
timore and WZMX (Hot 93.7)
Hartford, Conn.

Meanwhile, DJ Irie is the
official DJ for Heineken-spon- &
sored events and the Miami &
Heat basketball team. And this
is on top of his duties as an on-
air personality at WEDR (99 Jamz) Miami. Not
bad for a guy who never wanted to be a mix-
show DJ.

“I thought radio mixers were corny,” Irie
says. “I was already doing three of the hottest
parties in the city. [ wasn’t on the radio or any-
one’s mailing list. I was just grinding it out—

listening to a lot of the stuff that radio DJs
played. It wasn’t where I wanted to be. I was
looking at being a station manager. The DJ
thing was just a hobby.”

That “hobby” has since opened a number of
doors for the Miami native.

)

SPARKS: NOT JUST A MIX-SHOW DJ

-

“One of the [Heat executives] was a frequent
visitor of Level nightclub,” Irie says, “and I was
the resident hip-hop DJ there.

“Another guy heard me when I was doing a
Gerald Levert party on the beach,” he contin-
ues. “Little did I know that he was one of the
top assistants to [then-Miami Heat coach] Pat

Riley. So I did his birthday party. By the time
the idea came up, both gentlemen referred me.”
Even with the two recommendations, Irie
was not convinced that he wanted the job.
“I was intimidated,” he says. “I didn’t think
that what I knew to do in the clubs and on the

D} IRIE: VERSATILITY KEEPS HIM GOING

radio would work. 1 had been to a Heat game
and saw [a different] kind of people there. They
weren’t the same people in the clubs. There
was a young crowd, but the season ticket-hold-
ers and people who spent the real money were
40- and 50-year-old white people. I didn’t know
what to play for those people. So I blew off the

first three meetings. I didn’t have any idea how
huge it could be. When I finally did go in, my
eyes finally opened up to what it could be.”

Irie’s three-year stint as the team’s DJ has
afforded him other opportunities with the
NBA. He DJ’ed events during the NBA’s recent
All-Star weekend for the third
consecutive year.

Irie says his budding repu-
tation helped him land the
Heineken gig.

“The Heineken situation
came about [through] relation-
ships I made through radio with
Def Jam reps. It was suggested
that I DJ a party that [Heine-
ken] threw with BMW. That’s
when I made my first contacts
with Heineken. Our relation-
ship grew from there. Now any-
| thing that they have going on
| on a music level or a function,
they always try to get me
involved,” he says.

Irie is also actively involved in
Miami-based marketing firm
Urban Marketing Group. Clients include Vio-
lator Management, Elektra, Jive and Universal.

Like DJ Irie, Sparks is another mixer gain-
ing a lot of attention with his steadfast work
ethic. The Boston native began his career as
bit writer/stunt guy for top 40 WIMN Boston.

(Continued on page 23)

New Approach To Old-School Acts

Joining Music World Music (see
story, page 5) as a haven for veter-
an R&B acts with new music is
Thump Records.

Jay King (Club Nouveau, Timex
Social Club) is director of the label’s
classic R&B division. The confirmed
artist roster thus far includes Lake-
side, Midnight Star, Michael Cooper,
Lenny Williams and Club Nouveau.

A key selling point is that the new
division’s acts will own their masters.

“This wasn’t a cakewalk,” King says
of the nearly year-long discussions
between himself and Thump CEO Bill
Walker. “We debated back and forth. I
said, ‘The only way this is fair is if the
artists can own their masters.’”

Walker notes, “We’re not charg-

ing marketing and promotion on
them, so they’re being paid royal-
ties from the first to the last record
sold. At the end of five years, that
record comes back to the artist.
Then he can make his own distribu-
tion deal and sell it himself.”

The albums begin rolling out in
May at two CDs per month. King
hopes to release 13 albums this year
and a minimum of 20 the next year.

“When you put the ‘old school’
moniker on these artists, it makes
them sound like they’re not rele-
vant,” King adds. “We're still making
great music and in great voice. We
may not sell 1 million anymore, but
there’s a lot of money out here for us
in our twilight years.”

BALL OF CONFUSION: EMI Music/
The Right Stuff is releasing what
it’s calling a “lost album” by the
0’Jays, “Together We Are One,”
April 6. The lead single at radio is
“I Know What You Are Doing.”
Originally recorded with Eddie
Levert, Walter Williams and
Sammy Strain, the tracks were
rediscovered by the trio’s longtime
producers, Gamble & Huff.

TV’s upcoming “Motown 45” special
(Rhythm & Blues, Billboard, Jan.
31), citing scheduling conflicts
because of a movie he is filming
with Morgan Freeman and Kevin
Spacey called “Edison.”

Sources say that Mary J. Blige and
the Four Tops are among the slated
performers and that an offer has
been extended to Janet Jackson. The

From the “Where are they now?”
department, former Columbia and
Warner Bros. label executive Dem-
mette Guidry is now GM at Music
World Entertainment/Sanctuary.

Patti LaBelle and Bobby Blue
Bland will be among those receiving
Communications Awards during the
National Assn. of Black Owned
Broadcasters’ 20th annual dinner.
The event will be held

Both Levert and Williams
stress that despite a press re-
lease to the contrary, they
did not reunite in the studio
with Gamble & Huff to com-
plete the project.

“There was no new col-
laboration between us and
has been none in recent
years,” Levert says. “These
songs stem from the '70s
into the ’80s. Canned songs

Rh
& Iugs,,

hm

By Gail Mitchell

gmitchell@billboard.com

March 12 in Washington,
D.C. LaBelle will receive a
lifetime achievement
award; Bland is being hon-
ored as a music pioneer.

ALL ABOARD: Don Cor-
nelius has yet to announce
this year’s special awards
honorees, but by now
everyone should know
that Beyoncé and Luther

that didn’t make an album. 1
can’t deny that it’s me and Walter,
but it’s dated stuff.”

Williams adds, “They asked us to
be involved after the fact, so we de-
clined. I haven’t heard the updated
material. These songs were
rejects—not good enough then
and not good enough now.”

INDUSTRY NOTES: Justin Timber-
lake is no longer co-hosting ABC-

special will be taped April 4 at Shrine
Auditorium in Los Angeles for airing
in May.

Speaking of the Four Tops, the
group celebrated its 50th anniver-
sary Feb. 25 at Detroit’s Rooster-
tail. Lead singer Levi Stubbs is
recovering from a mild heart
attack and a stroke. Event proceeds
benefited the Gwendolyn B. Gordy
Fuqua Fund.

Vandross top the list of
nominees for the 18th annual Soul
Train Music Awards, with four and
three nominations, respectively. For
a complete list of nominees, visit
billboard.com/awards.

The two-hour Tribune Entertain-
ment-syndicated special will be
broadcast live March 20 from Inter-
national Cultural Center in Los
Angeles. Alicia Keys and Kenneth
“Babyface” Edmonds will co-host.
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V2 Spain Does
Not Limit Itself
To ‘Indie Sound’

BY HOWELL LLEWELLYN

MADRID—The newly formed V2
Records Spain has signed a Mexican
ranchera singer.

Sasha Sokol, former actress and
presenter of a Mexican TV music
program, is the first artist signed
to V2 since former Virgin Records
Spain managing director Lydia
Fernindez set up the label last
October.

Sokol is slated to release the
album “Por un Amor” March 22 in
Spain and in U.S. Latin markets,
Mexico and the rest of Latin
America in June, according to
Fernandez.

‘OPEN TO GOOD MUSIC’

“I know ranchera has a backing in
Spain, because one or two ranchera-
style albums by Spanish artists have
sold well here in recent years,” Fer-
nandez says.

“V2 Spain is open to any type of
music that is good, regardless of
where it is from,” says Fernandez,
who signed many Cuban and
world-music artists as head of Vir-
gin Spain.

Ferndndez plans to take Sokol

on a Latin American and
U.S. promo tour in June,
prior to a theater tour in
Spain that kicks off in
September.

She is booked for pres-
entation gigs in March,
April and May at Madrid
Latin jazz club Calle 54
and will play an open-air
concert in Madrid in July.

“Por un Amor” is a
pleasant, haunting acous-
tic set with a skeletal in-
strumental accompani-
ment of guitar, violin, cello
and trumpet.

Soko6l, who has just
settled in Madrid, is
known in Mexico for her
album “11:11,” which she
released in 1996 on Sony
Mexico.

“As an artist, Sasha is in line with
our policy of not following any geo-
graphical or genre bias,” V2 Spain
A&R manager Patricia Munn says.
“We want to approach wider genres,
not just an indie sound.

In addition to Sokol, V2 Spain
has signed Seville flamenco singer
La Tana, who is touring the Unit-

SOKOL: FIRST ARTIST SIGNED TO V2

ed States and Canada with Paco de
Lucia this month. Other signings
include Spanish singer/songwriter
Carlos de France and Spanish pop-
rock artist Yuri Mendez, whose
untitled debut album will be
released March 29.

De France’s first album is due in
April, while La Tana’s debut CD is
slated for September.

BY GUSTAVO GOMEZ

BOGOTA, Colombia—Six multina-
tionals that operate in Colombia
have set an important precedent in
the realm of music video rights.

Sony, EMI, Universal, Warner,
Sum and BMG and local label FM
have opted to directly charge na-
tional TV network Channel 13 for
the performance-rights fees to their
music videos.

Channel 13 is a youth-oriented
channel where roughly 60% of the
programming is music videos. It is
based here in Colombia’s capital
and is seen in approximately half of
the country.

Channel 13 GM Dario Mon-
tenetro says. “According to a con-
tract signed on Jan. 26, 2004,
between Colombia's Assn. of Phono-
graphic Producers and Artists
[Acinpro] and Channel 13, we're
authorized to use the music, in
accordance [with] the laws that reg-
ulate authors’ rights in Colombia.”

However, legal representatives for
the labels take a different stance. They
say that while labels have allowed
performance-rights societies like
Acinpro to collect where recorded
music is concerned, no such agree-
ment exists with videos.

As a result, TV channels that air
music videos for entertainment

Labels, Video Channel
Dispute Fee Collection

rather than for informational pur-
poses have to pay performance-
rights fees directly to the labels.

Representatives for Acinpro con-
tend that they are the only ones who
can collect performance fees. They
argue that in Colombia there are no
laws governing authors’ rights when
it comes to videos, and therefore,
they fall under the same jurisdiction
as audio rights.

In addition, they poirt out that
there is no discussion to be had as
long as no law exists. Until then, a
video is merely an audio recording
with synchronized images.

As a result of the dispute, two
weeks ago, Channel 13 took off the
air all the videos from the litigat-
ing labels.

Pinzén, Romero & Asociados, the
law firm representing all six labels,
met with representatives of Channel
13. and it was determined that it was
not clear to either party whether or
not Acinpro had the rights to collect
the performance fees.

Subsequently, Channel 13 and the
labels agreed to take the issue to
Colombia’s National Office of
Author’s Rights and have it deter-
mine who should be collecting.

In the meantime, Channel 13 has
said it will stand by its decision not to
air videos from Sony, EMI, Warner,
BMG, Sum and FM.

Hard Times Help Guzman Keep Her Edge Sharp

While most rock 'n rollers mel-
low as their careers progress, Ale-
jandra Guzman’s music gets row-
dier with each passing year.

The Mexican singer, long labeled a
roquera (indeed, she won a Latin
Grammy for best rock solo album in
2002), has nevertheless sported more
of a pop sound in the past. Not so
with her upcoming album “Lipstick,”
due March 23 on BMG U.S. Latin.

GUZMAN:*| WENT THROUGH MANY THINGS'

The harder edge on the album
corresponds, at least in part, to
hard times. Last year, Guzman had
a miscarriage, and the experience
led her to write the words for tracks
like “Creo en Mi,” which deals with
overcoming difficulty, and “Mi
Luz,” a track written to God.

“It talks about seeing the light
when you’re in darkness,” Guzmaén
says. “And well, T went through
many things.”

“Lipstick” was produced by
Desmond Child, who provided
Guzman with much of the reper-
toire, including tracks he and other
songwriters wrote during song
camps. Many tracks were originally
in English, and Guzman participat-
ed in their translation to Spanish.

“I have to like the melody and the
idea,” she says of recording songs
originally in another language. The
translations, she adds, “aren't exactly
what the song [originally] said, but
stories that I tell and that are mine.”

One track on the album remains
in English, which is new territory
for Guzman.

“Why record in English? Because
evervbody’s doing it,” she savs with
a laugh. “And I had to try it too.”

THALIA’S GREATEST: You may think
a Thalia greatest-hits album had
been done before. Not so. Or at
least, not in recent years.

The disc, currently at No. 2 for
the second consecutive week on the
Billboard Top Latin Albums chart, is
the Mexican diva’s first collection of
hits from her EMI days. “Greatest
Hits” contains 10 tracks and a
whopping 10 videos, appropriate for
a particularly visual artist. The col-
lection is available in CD, DVD and
CD/DVD combo format.

DURANGO LIVE: On the heels of its
phenomenally successful “De Dur-
ango a Chicago” (Disa), Grupo
Montez de Durango is preparing to
release its first live album.

“En Vivo Desde Chicago” streets
March 23 and will be released in CD
and DVD format as well as a CD/DVD
combo. It is slated to be the first of a
series of live concert releases to be

put out by Disa and is
the first live DVD the
company will release.

“We're going to brand
it, and we're going to
have probably between
10 to 12 of these releases
before the end of the
vear,” says Jeff Young,
Disa executive VP of sales
and marketing.

The bonus for Disa’s

Latin
Notas.

By Leila Cobo

lcobo@billboard.com

L

{

Live series is the price.
The DVDs will probably retail for
$8.99-$11.99, while the combo will
probably be about $14.99. The tabel
is able to keep the price that low in
part because it owns the publishing
to the songs recorded by Montez.
“En Vivo” will include 12 live
tracks recorded at a concert in
Chicago last November plus four
videoclips.

GOOD DEEDS: Twenty students
will receive scholarships to presti-
gious Belén Jesuit Preparatory in
Miami, thanks to a benefit concert
by Ricardo Montaner.

The intimate show took place
Feb. 12 and was organized by Belén
in conjunction with the Latin Rec-
ording Academy. More than
$100,000 was raised.

IN BRIEF: Sony Music Publishing/
ATV has signed composer Rafael
Ferro to an exclusive worldwide
administration deal. Ferro, who
has been Julio Iglesias’ musical
director for 30-plus years, has co-
written such Iglesias hits as “La
Carretera,” “Corazén de Papel” and
“Abrazame.” Ferro was previously
signed to APA in Spain.
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MUSART 2709 BALBOA (6.98 CO} ion units {Platinum). 4> 31AA certification for net shipment of 10 miliion units {Diamand). Numaral foflowing Platinum or Oiamand symbol indicates album’s mutti-platinum level. For boxed sets, and double
" 3lbums with a running tine of 100 minutes or more, the RIAA muitiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Centifica-
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VALE 066090/UNIVERSAL LATINO (13.98 €D} [M] marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s fargest unit increase. Pacesetter indicates biggest percentage growth
Jeatseeker Impact shows atbums removed from Heatseekers this week. hl] indicates past or present Heatseeker tte. © 2004, YNU Business Media, Inc., and Nielsen ScundScan, Inc. Al rights reserved.
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The Beats
Go On

Continued from page 1

Among the dance/electronic acts
cited as pioneers in the licensing field
are Moby, Dido and Dirty Vegas.

Every track from Moby's 1999
album “Play” received exposure
through synchronization or
licensing deals. Dido’s “Here
With Me” showed up
as the theme for the
TV series “Roswell.”
Dirty Vegas’ “Days Go
By” accompanied the
Mitsubishi Eclipse ad
campaign.

Music consultant David
Steel, owner of Steel
Synch in New York, had a
hand in getting all the
tracks from “Play” placed in
a variety of media.

He says the success of
“Play” has played a big part
in increasing the demand for elec-
tronic music in TV and other media.

LOOKING FOR OTHER ‘DAYS’
According to ad agencies, music
consultants, music supervisors, labels,

artists, DJs and producers, everyone is
searching for the next “Days Go By.”

Only two years ago, British trio
Dirty Vegas went from obscurity to
mainstream success, thanks to the
use of that song in the Mitsubishi
Eclipse ad. At the time, “Days Go By”

sounded like nothing else on the
radio or in the clubs.

That is a recurrent theme among
music supervisors and other pro-
grammers.

“We are always looking for some-
thing different, something that stands
out |but] fits within the framework of
the show,” says Jason Alexan-
der, founder and owner of

Hit the Ground Running,
which specializes in music
supervision for several TV
shows, including “CSI:
Miami.” “Cold Case Files”
and the upcoming “CSI:
New York.”

Alexander stresses the
importance of finding
“interesting music that

is not derivative of

something else.”

Dave Bartram, head of
U.K. media and marketing at BMG
Music Publishing in London, concurs.
“Many requests today ask for elec-
tronica but with an added twist—
maybe a full-string orchestra, a male
choir or hard beats,” he says, referring
to recent music placed in TV ads.

Bartram also notices more requests
for remakes or remixes of known
songs. He cites Jason Nevins’ “I'm the
Main Man,” which Bartram helped
place in a UK. ad for Coors Fine Light
Beer (Billboard, Jan. 10). “I'm the Main
Man” samples T. Rex’s “Telegram Sam.”

By incorporating something classic
into something new, Bartram says,
“you have the ability to vastly broaden
the appeal of a song and to reach a
wider target market, which is why
Coors was quick to license the song for
its ad campaign. The song appeals to
Marc Bolan fans, Jason Nevins fans and
awhole new cross-section in between.”

In fact, “I'm the Main Man” has
now been licensed by Sanctuary
Records Group for Europe and
Tommy Boy for North America,
Southeast Asia, South Africa and
Australia (billboard.biz, Feb. 6).

A WINNER FOR WIDELIFE

So far this year, the higgest success
story for a dance or electronic artist may
well be the placement of “All Things
(Just Keep Getting Better)” from Cana-
dian production/remix duo Widelife, in
the Bravo/NBC smash reality series
“Queer Eye for the Straight Guy.”

The energetic track, which features
the soulful vocals of Simone Denny,
appears on the “Queer Eye for the
Straight Guy” soundtrack released Feb.
10 by Capitol. The collection debuted
at No. 39 on The Billboard 200.

According to Widelife’s Rachid
Wehbi and lan Nieman, the placement
has meant significant publishing rev-
enue, more tour dates and mainstream
exposure worldwide. The show is seen
in more than 30 countries.

“It’s great exposure for us and for
dance music,” Wehbi notes. “The suc-
cess of ‘Queer Eye’ has helped us
cross over.”

Widelife has since created theme
music for ABC Family’s “Knock First”
and Trio's “24 w/.”

Widelife is also in discussions with
Capitol regarding an album deal. “This
one song has opened up so many doors
for us,” Wehbi adds.

Another success story is the Dutch
producer DJ Tiésto, who created orig-
inal music for a European Coca-Cola
TV ad. The results were so powerful
that the beverage company put the
DJ’s image on all Coke cans.

NEW OPPORTUNITIES

Such exposure is especially impor-
tant for dance and electronic artists,
who get little support from tradi-
tional radio and video outlets, partic-
ularly in the United States.

“American radio is so formatted,
which makes it difficult for dance
music to be heard,” says Andy Ruffell,
founder and CEO of DanceStar USA:
The American Dance Music Awards,
which will be staged March 9 for the
third year in Miami.

The licensing revenue is also signif-
icant in a genre that has low expecta-

TO OUR READERS

Beatbox will return next week.

b ——
-

tions for retail income.

“Of course it helps an artist,” says
DJ/producer Dave Audé, who has pro-
duced original music for Nike and
Coca-Cola commercials. “Because
there is no longer a lot of money in 12-
inch vinyl sales, such musical place-
ment helps an artist earn a living.”

In addition to TV ads, Audé has
licensed his music to videogames
like “Grand Tourismo,” for which he
says he earned a flat fee of $5,000
per track. Audé also produced the
music for the closing credits of the
Disney film “Signs.”

Recently, Audé created the music
for a 40-second anti-piracy ad for
Warner Bros., which will be shown in
cinemas nationwide. And along with
DJ Dan, Audé remixed the theme song
for the cartoon “The Transformers.”

Among other recent examples of
mixing commerce and art are
Madonna’s “Love Profusion,” which is
heard in an Estée Lauder TV ad, and
Dub Pistols’ “Revolution,” which is
featured in a Lexus TV ad.

Ring tones for mobile phones also
offer opportunities for dance and elec-
tronic artists. Phone users can feature
sounds on their handsets from the
likes of Dub Pistols, DJ Tiésto, Felix da
Housecat, Paul Van Dyk, DJ Colette
and Latin Lovers, among others.

- '

AUDE: CREATED ORIGINAL MUSIC FOR COMMERCIALS AND VIDEOGAMES

Even as demand grows for dance
and electronic music, Madison Avenue
and Hollywood appear to have tough-
ened their positions on licensing fees.
In meetings with ad agencies, consult-
ant Steel notes that fees have dropped
across the board for music usage.

“The big advertisers are not spend-
ing the big bucks they once did,” he
explains. “When cutting costs, music
is the first thing to go.”

As inall genres, some labels are bet-
ter positioned than others to adjust to
such belt-tightening.

“If you own the music’s master and
publishing, you can perhaps make a
sweeter deal,” says Kevin Herlihy, who,
with DJ/producer the Angel, runs Supa
Crucial Recordings, distributed by New
Line Records.

Supa Crucial, which releases
music by the Angel and 60 Channels
(an alias of the Angel), has licensed
various tracks to Showtime’s “Street
Time,” UPN’s “The Twilight Zone”
and other shows.

The importance of dance and elec-
tronic music outside of clubland is not
lost on DanceStar USA, which is hand-
ing out awards in four related cate-
gories this year: best movie soundtrack,
best use of music in a commercial, best
use of music in a computer game and
best use of music in a TV show.

A Whole Lotta Licenses

A Sampling Of Recent Dance/Electronic Music Deals

Matmos
Gotan Project

The Source/Candi Staton
Daft Punk

Artist Title

Madonna “Love Profusion”
Jason Nevins “I’'m the Main Man”
Lamb “Gabriel”

Fauna Flash “Ten”

Layo & Bushwacka! “Sleepy Language”

“Memento Mori”
“Santa Maria”

Krafty Kuts “lllType Sound”
Venus Hum “Hummingbirds”
Junkie XL “Synathesia”
Fischerspooner “Emerge”

“You Got the Love”
“Face to Face”

Moby “Love of Strings”

D:Fuse “Blue Skies”

Tommie Sunshine “Dance Among the Ruins”
Timo Maas “To Get Down”

Blue Man Group ‘| Feel Love”

Nicola Conte “Bossa Per Due”

3kStatic “Slide Down to Obedience”
Aphrodite “Wobble”

The Crystal Method “BornToo Slow”

Legowelt “Disco Rut”

Peaches “Fuck the Pain Away”
AmonTobin “Saboteur”

Medium

Estée Lauder TV ad

CoorsTV ad

Opel/Vauxhall TV ad
NissanTV ad

“Nip/Tuck" TV show
NASCARTV ad

“Queer As Folk” TV show
Coca-ColaTV ad

BaileysTV ad

Motorola TV ad

Hummer H2TV ad

“Sex and the City” TV show
BudweiserTV ad

JaguarTV ad

“Real World” TV show
“Without aTrace” TV show
Clearasil TV ad
Monster.com TV ad

Joe BoxerTV ad

“Real World” TV show
“SSXVol. 3” videogame
“Need for Speed” videogame
“Carve” videogame

“Lost inTranslation” film soundtrack
“The Italian Job” film soundtrack
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14|13 I'M GLAD (REMIXES) Jennifer Lopez %
EPIC 79952/SONY MUSIC @ @
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84 20| 16 ROCK YOUR BODY, ROCK Ferry Corsten
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‘A 19| 18 PAVEMENT CRACKS (REMIXES) Annie Lennox
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TEEC 28206 €D @
22 RAINWATER Astrid Suryanto
STATRAX 32025/STATRA @ @
23 GOTTA BE YOUR LOVE/SUN-RAYS Greyboy
UBIQUITY 11143 @
27" 28 A TOAST TO MEN (F**K THE MEN) Willa Ford Featuring May
LAVA 88255/A6 (D O
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2 Weeks At Number 1
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VARIOUS ARTISTS Fired Up!
RAZOR & TIE 89077

Britney Spears

LOVE ME RIGHT (OH SHEILA)
ULTRA

Angel City Featuring Lara McAllen

| SOUNDTRACK
| capiroL ss912

Queer Eye For The Straight Guy

| AS THE RUSH COMES
ULTRA

Motorcycle Talkie Walkie

AIR
SOURCE 96632*/ASTRALWERKS

| GlA
ULTRA

Despina Vandi VTJ;EGCRYSTAL METHOD Legion Of Boom

| HEY YA!
ARISTA

?/ROMF\QETHING HAPPENED ON THE WAY TO HEAVEN

| 1T's MY LIFE
INTERSCOPE

| ~ n.w l:-w .—- -r\) LAST WEEK

H THE WAY YOU MOVE

OutKast Featuring Sleepy Brown

S| ARISTA
[<0Hl NEVER (PAST TENSE)
o TOMMY BOY SILVER LABEL/TOMMY BCY

The Roc Project Featuring Tina Arena

OutKast *| THE POSTAL SERVICE Give Up
SUB POP 595 [H]
Deborah Cox JOHNNY VICIOUS Ultra.Trance:3
ULTRA 180 (M)
Lasgo | SARAH MCLACHLAN Remixed
| NETTWERK 58763/ARISTA ]
No Doubt MARIAH CAREY The Remixes
COLUMBIA 87154 SONY MUSIC
RAVIN Buddha Bar VI
GEORGE V 71050 [H]
ENIGMA Voyageur

VIRGIN 91929

MOONSHINE

ROCK YOUR BODY, ROCK

VARIOUS ARTISTS Best Of Trance Volume Four

AOBBINS 75043

Ferry Corsten

| WHEREVER YOU ARE (I FEEL LOVE)
ROBBINS

| SLOW
CAPITOL

IF | WERE YOU
ROBBINS

| MILKSHAKE
| STARTRAK/ARISTA

Laava - VARIOUS ARTISTS This Is Trance!: 17 Euphoric Dance Floor Anthems!
WATER 000604
Kylie Minogue LOUIE DEVITO N.Y.C. Underground Party 6
DEE VEE 0008/MUSICRAMA
Candee Jay DAFT PUNK Daft Club
VIRGIN 96389
Kelis THE CHEMICAL BROTHERS Singles '93 - "03

FREESTYLE DUST/ASTRALWERKS 92714°/VIRGIN

| | FEEL LOVE
BLUE MAN GROUP/LAVA

Blue Man Group Featuring Venus Hum

| THE HAPPY BOYS

6 Dance Party {Like It's 2004)
| RoBBINS 75041 [W)

‘| JUST A LITTLE WHILE
| VIRGIN

DIMITRI FROM PARIS In The House

DEFECTEQ 021THB

Janet Jackson

DEEPEST BLUE
ULTRA

Deepest Blue SANDRA COLLINS Perfecto Presents... Sandra Collins

PERFECTO 90714/THRIVE

JUST A LITTLE MORE LOVE
| ASTRALWERKS/EMC

1| CRUISING
ULTRA

N&{ Vs. Denis The Menace Feat. Alex Prince

David Guetta Featuring Chris Willis ] BASEMENT JAXX Kish Kash
XL 93878*/ASTRALWERKS [H]
VARIOUS ARTISTS Verve//Remixed2
VERVE 000598"/VG
Widelife With Simone Denny PRAFUL One Day Deep

| ALL THINGS (JUST KEEP GETTING BETTER)
CAPITOL

8| n-cooeo s2eamENDEZVOUS

TOMMY BOY SILVER ABEL/TOMMY BCY

| DEJA VU (IT'S HARD TO BELIEVE}

The Roc Project Featuring Tina Novak

Louie DeVito Presents: Ultra.Dance 04

LOUIE DEVITO
ULTRA 1175

| LOVE’S DIVINE
|| WARNER BROS

SUNRISE
SIMPLYRED COM/RED INK

SUNLIGHT
| roBBINS

Seal VARIOUS ARTISTS Trance Classics Vol. 2
| MOONSHINE 80214
Simply Red VARIOUS ARTISTS 30-h Anniversary Collection; Ultimate Disco
MADACY 4381
DJ Sammy VARIOUS ARTISTS Ministry Of Sound: The Annual 2004
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——
sample of airptay supplied by Nielsen Broadtast L ata Systems’ radic track service. 6 dance stations are electronically monitored 24 hours a Jay, 7 days a waek. Sangs ranked by number of detections. A title which has been on the chart for more than 20 weeks will generally no

ecive  huliet, even if it registers an increase in detections. Ttles below the top 15 are removed from the chart after 26 weeks. ©2004, VNU Business Media, Inc. and Nielsen SoundScan, In> Al rights reserv+d. @B Electronic Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA] certrfication for net shipment of 500,000 album units {Gold). A RIAA certification for net ship
12— of Tmillion units {Platinum). 4p RIAA certification for net shipment of 10 million units {Diamond). Numeral fallowing Platinum or Diamord symbol indicates album’s multi-platinum level. For hoxed sets, anic double albums with running time of 100 mirutes or more. the RIAA mubiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and
“Viw labals, are suggested lists. Tape prices marked EQ, and ali other €D prices, are equivaient prices, which are projected from wholesale prices. [M] indicates past or present Heatseeker tife. © 2004, VNU Eusiness Viedia, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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23 129 36 TRULY  nerwerk 5221 Delerium Featuring Nerina Pallot 47( 421 “5| DEJA VU (IT'S HARD TO BELIEVE) Tomur B0 SILVER LABEL 2455TOMMY BOY The Roc Project Featuring Tina Novak
W 17|15 JUST A LITTLE MORE LOVE  ASTRALWERKS 47592 David Guetta Featuring Chris Willis < 3927 L THE HURTING  oee vee oot Mac Quayle Featuring Donna Delory
20| 22 INTO THE LIGHT (DAVE AUDE REMIXES) LaUEFACTION PROMO Cause And Effect S 35( 196! WONDERFUL (S. KLEINENBERG & D. AUDE MIXES) Jeromomuc Annie Lennox
M 42| 26 STONED (DEEP DISH REMIX) asisiasiomn Dido

@ Tites with the greatest sales or club play increases this week Power Pick on Club Play is awarded for the \arges‘gint increase among singles below the top 20. The Club Play ctart is compiled trom a national sample of reports from club DJs. 5 Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single, or CD single respec-
@ €D Maxi-Singl ilable. Vinyl Maxi-Single available €¥ Cassette Maxi-Singk available. ©2004, VNU Business Media, inc. and Niefsen 3oundScan, Inc. Al rights reserved.

ti.2ly, mased upon availability. On Dance Singles Sales chart: @ CD Single
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Clint Black Bets ‘His Career’ On Equity

BY DEBORAH EVANS PRICE

NASHVILLE—With more than a
decade of hits under his belt, Clint
Black could have remained a major-
label artist and continued to do busi-
ness as usual. Instead, his new
album, “Spend My Time,” marks a
new chapter in the veteran singer/
songwriter’s career.

Black’s March 2 release is the first
on Equity Records, a new venture he
launched with business manager
Charles Sussman, former Sony
Nashville executive VP/GM Mike Kras-
ki and personal manager Jim Morey.

Equity will not only serve as a vehi-
cle for Black’s career but for other acts
as well, and its partners expect it to
become a substantial player in the
country format. Created to operate on
an artist-friendly business model,
Kraksi says Equity acts will own their
masters and get paid from the first unit
scanned (Billboard, Aug. 9, 2003).

The self-produced “Spend My
Time” is Black’s first studio album
in five years.

“I just felt it was time to move on,”
Black says about leaving his longtime
label home, RCA. “I'd been there a
long time with a lot of success. The
time was coming up for the end of
my contract, and I felt that it would
be better to go ahead and leave. After
my second greatest-hits [album)], it
just felt like it was time.”

Although most artists who launch
their own labels are often seeking
creative freedom, Black says he
never felt stifled at RCA. “I've always
made the record [ want to make,” he

says. “There were periods where
RCA was more involved, but ulti-
mately the decision was always
mine. My relationship at RCA was
one of artistic freedom.”

GUT REACTION

In a format where artists often
churn out one album per year, Black
says he didn’t worry about taking
five years between studio albums. “I
just wanted to be able to enjoy the
luxury I had of being a mostly at-
home dad and having that bonding
time with my daughter,” he says.
“That’s really what my priority was.

“I did work a little,” he continues.
“I'went overseas after 9-11 and played
for the troops and did maybe 25 dates
ayear to take care of the band. I pro-
duced [“Nashville Star” winner]
Buddy Jewell’s record. I stayed busy,
but it was mostly at-home stuff. [
think that as an artist, one needs to
go on |[one’s] instincts and if you are
worried about the business side of it,
you are in the wrong job.”

Equity president Kraski admits,
“When you are away for five years
you take a risk. It's less of a risk when
you are an artist who has voluntari-
ly taken five years off than [one who]
has been forced to take five years off.”

When Kraski parted ways with
Sony, Black says he and the other
Equity partners knew they wanted
him to run the label.

“Mike was like-minded about . . .
what kind of a label we should start,”
Black says. “It was a no brainer.
Here’s a guy who is a great leader by
all accounts. I just felt like we could

create something that could not
only be a home for my new music
but could be the beginning of some-
thing wonderful for other artists
who don't see the major labels as the
big dream that it used to be.

BLACK: HAD 27 TOP FIVE SINGLES AT RCA

“There are still artists who are
going to always look at the major
labels as the pinnacle, as the stepping
stone, but those who don’t will have
a place to go and that was just the
most exciting thing that I could imag-
ine,” Black says. “People said I was
courageous, and [ think the opposite
is true. [ would have been courageous
to go back into the majors.”

Kraski praises Black for his par-
ticipation in Equity. “He was will-
ing to bet his career on this being
the right thing to do and the right
way to go about it,” Kraski says.
“That speaks volumes about the

man aside from the artist.”

Black’s first Equity single is the
album’s title cut. The song is No. 17
on the Billboard Hot Country Sin-
gles & Tracks chart.

“He’s got a great history at coun-
try radio. He has one of those dis-
tinctive voices you hear on radio
that's instantly recognizable,” Equi-
ty VP of national promotion Rick
Baumgartner says.

Black landed 27 singles in the top
five during his RCA days. Among
Black’s 13 No. 1 hits are “Killin’ Time,”
“Like the Rain” and “Nobody’s Home.”

According to Baumgartner, the
label will be running “win it before
you can buy it” contests at radio as
well as Internet promotions with
Taylor guitars. Fans can log on to
clintblack.com or participating
radio stations’ Web sites to listen to
cuts from Black’s new album and
register to win a guitar.

Equity is also running a promo-
tion with Wal-Mart. Consumers
who purchase “Spend My Time” at
the retail chain will get a code in the
packaging that will allow them to
download a 13th track for free. The
bonus track is a six-minute, true-
story song Black wrote titled “The
Great Mississippi Flood of '93.”

SHOWING APPRECIATION

Black believes in taking time to
show appreciation to radio and
retail. He has been visiting radio
stations, and plans call for him to
do nine in-store Wal-Mart appear-
ances in six days.

“I always want the people that

helped me to be proud that they did,”
he says. “You can send notes and call
people, but showing up at their radio
station or their store, I think that’s
the biggest way to say, ‘I appreciate
what you've done for me.””

“We are all over this release,” says
Brian Smith, VP of store operations
for Marietta, Ga.-based Value Central
Entertainment. “It will be sale-priced,
prominently featured in-store and also
appear in our advertising circular. It
has been a long time coming, but his
fans haven't forgotten, and we have
been hearing a steady buzz develop-
ing at store level ever since the single
was dropped to radio.

“I'm excited to work this record,”
Smith continues. “He was one of the
mavericks in the early '90s, and [
believe he still has great work ahead of
him and a meaningful place in the for-
mat. [ applaud his decision to release
this on his own label. Equity has been
very proactive in setting this release
up. The first single is classic Clint
Black and doing well at both radio and
CMT, which is encouraging.”

Black does not plan to be active
in the daily running of the label but
will lend his input.

“I'm going to be very involved in
helping to shape the connection
between the label and the artist,” he
says. “My perception on that is very
important to the label to make sure
that we stick to the premise of being
artist-friendly. 'm just going to pro-
vide the artist vantage point and not
be involved in the running of it at
all. I can better serve the company
by doing my job as an artist.”

‘Nashville Star’ Ready For Its Second Season

The second season of the “Nashville
Star” series will debut March 6 on USA
Network. Sony Music Nashville A&R
executive Tracy Gershon is the only
returning judge for the show. Also on
tap to judge this year’s contest are
radio air personality Billy Greenwood
of country stations WSIX Nashville and
KSD St. Louis and former BNA act the
Warren Brothers, who
recently signed with
Savoy Label Group’s
429 Records (see The
Beat, page 15).

Nancy O’Dell of “Ac-
cess Hollywood” re-
turns as host. This sea-
son will feature appearances by last
year's winner, Buddy Jewell, as well as
Joe Nichols, Rodney Crowell, Willie
Nelson, Lynyrd Skynyrd, Terri Clark
and Trace Adkins. The contestants are
once again competing for a Sony
recording contract.

In other Warren Bros. news, the
duo recently shot a pilot for CMT
for a reality show about their lives
and career. They can also be seen in

the upcoming film “Small Town
Saturday Night.”

ON THE ROW: James Druckery joins
Gibson Audio as COO. Gibson Audio is
the newest division of Nashville-based
Gibson Guitar. He most recently was
president of Harman International’s
multimedia business.
Hank Adam Locklin
=S L%, joins the Country Music
Assn. as senior manager
| of membership and

Yl industry relations. Lock-
| lin, the son of country
artist Hank Locldin, pre-
viously worked in artist

management and music publishing at

Loretta Lynn Enterprises and Bluewater
Music. Jamie Piatt is promoted from
membership coordinator to member-
ship manager at the CMA.

In related news, the CMA Awards
will move from their traditional
Wednesday-night slot to Tuesday, Nov.
9 this year. The show will be televised
live, as usual, on CBS from Nashville's
Grand Ole Opry House.

BMI has already claimed Monday,
Nov. 8 as the date for its annual coun-
try awards, setting the stage for a
showdown with ASCAP, which has
traditionally hosted its own country
awards on the Monday night of CMA
week. BMI's awards were previously
held on Tuesday.

SIGNINGS: Artist manager Mark Dot-
tore has signed Columbia newcomer
Jessi Alexander and Sugar Hill artist
Grey DelLisle to his management ros-
ter. Dottore, who is based in Franklin,
Ky., also recently opened a Nashville
office.

The Academy of
Country Music has
partnered with
Yahoo’s Launch
service to create a
new associate
membership pro-
gram aimed at
country music fans
who are not part of
the industry. Asso-
ciate members will

Nashville
Scene.

By Phyllis Stark

pstark@billboard.com

be able to vote in

the video of the year category for the
ACM Awards, which has been re-
branded the Launch video of the year.
Associate members will also have
access to a password-protected fan
club site at acmcountry.com or
acm.launch.yahoo.com.

Bluewater Music Services has re-
signed Tim Krekel to an exclusive
songwriting deal. He has been affiliated
with the publisher for 11 years.

In addition to previously announced
artists Chely Wright and Angela Wolff,
the artist roster for start-up label Viva-

ton Records will include Curtis Lance,
Kimolin “Cissy” Crutcher and the
group Tonic Sol Fa.

Joe Diffie and new band Hilljack
have signed with Webster PR for
media representation. Diffie is signed
to Broken Bow/C4 Records. Hilljack is
on Crop Circle Records.

ARTIST NEWS: Canadian country art-
ist Paul Brandt will launch a weekly
syndicated show, “Paul Brandt’s
Canadian Countdown,” this spring. It
will be syndicated by the Edmonton,
Alberta-based Da Silva Group Radio
Network.

Kenny Chesney’s DVD “Road
Case” will get the red-carpet treat-
ment when it plays at Regal theaters
in 32 markets March 8. The event is
part of a national “Kenny Goes to the
Movies” promotion that also includes
30-second spots running before
movies in Regal theaters and lobby
signage and posters. The DVD, previ-
ously available exclusively on Ches-
ney’s Web site, will be available at
retail March 9.
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E & N U M BER 1 ¢ 3 Weeks At Number 1 313354 THAT'S WHAT SHE GETS FOR LOVING ME Brooks & Dunn 31
K BROOKS.R DUNN,M WRIGHT (R.DUNN,TMCBRIOE) ARISTA NASHVILLE ALBUM EUT
111 AMERICAN SOLDIER Toby Keith = | 1 3213 (3N | CAN'T SLEEP Clay Walker 2| 31
J.STROUD,TKEITH (T.XEITH C.CANNON) € DREAMWORKS 002045 J RITCHEY,C.WALKER {CWALKER.CWRIGHT) RCA ALBUM CUT
2|2 REMEMBER WHEN Alan Jackson=| 1 29132 ON YOUR WAY HOME Patty Loveless ={ 29
K.STEGALL (A JACKSON) ARISTA NASHVILLE ALBUM CUT E.GORDY.JR. {R.SAMOSET,M.BERG) EPIC ALBUM CUT/EMN
D KK WATCH THE WIND BLOW BY Tim McGraw 3 Q34)33136¢ LOCO David Lee Murphy | 33
B.GALLIMORE,TMCGRAW,D.SMITH {A 0SBORNE,D ALTMAN) CURB ALBUM CUT D.LMURPHY,K.TRIBBLE {D.LMURPHY,K TRIBBLE) AUDIUM ALBUM CUT/KOCH
41515 LITTLE MOMENTS Brad Paisley = | 4 3513433 A GUY LIKE ME PatGreen | 33
FEROGERS (C.DUBOIS.B PA(SLEY) ARISTA NASHVILLE ALBUM CUT D.MORRIS,T.BROWN (PGREEN.D.NEUHAUSER,THE PAT GREEN BAND) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
3|4 | WANNA DO IT ALL Terri Clark = | 3 3613638 LAST ONE STANDING Emerson Drive | 36
8.GALLIMDRE {T.NICHOLS.R.GILES,G.GODARD) € MERCURY 001257 : R.MARX (R MARX.FWAYBILL) @ ) DREAMWORKS 001894
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S.HENDRICKS,T.BRUCE {C.BEATHARD, T.SHAPIROY CAPITOL ALBUM CUT D.HUFF {LRIMES,M.BEESDN,J.COLLINS} ASYLUM-CURB ALBUM CUT
g18|¢9 | LOVE YOU THIS MUCH Jimmy Wayne =| 8 2914350 IT ONLY HURTS WHEN I'M BREATHING Shania Twain®| 39
C.LINDSEY.) STROUD {J WAYNE,C.DUBOIS,D.SAMPSON}) @ DREAMWORKS 001239 R.JLLANGE (S TWAIN.R.J.LANGE} MERCURY ALBUM CUT
9 9 [10 PERFECT Sara Evans | 9 10 | 39|42 I WANNA MAKE YOU CRY Jeff Bates 39
S.EVANS,PWORLEY {S EVANS, T.SHAPIRO,TMARTIN) RCA ALBUM CUT K.BEARD.D.MALLOY (K.BEARD,J.BATES) RCA ALBUM CUT
10410111 SWEET SOUTHERN COMFORT Buddy Jewell | 10 § 41 | 41{43 FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN)  Wynonna With Naomi Judd 41
€.BLACK (R.CLAWSON,B.CRISLER) COLUMBIA ALBUM CUT D HUFFWYNONNA (C.CANNDN,A SHAMBLIN,A. CUNNINGHAM} ASYLUM-CURB ALBUM CUT
1141112 YOU'LL THINK OF ME Keith Urbane| 11 K 92 | 42]47| TOUGHER THAN NAILS Joe Diffie | 42
D.HUFEK.URBAN (D.BRDWN,TLACY.0. MATKOSKY} CAPITOL ALBUM CUT - LWILSON,J.DIFFIE (P.0'DONNELL K. MARVELL,M.TBARNES) BROKEN BOW ALBUM cUT
12113117 WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker | 12 = JJs £
B.CANNON K CHESNEY (B.JAMES) v ! BNA ALBUM CUT dds HOT SHOT DE BUT e
12| 6 THERE GOES MY LIFE Kenny Chesney=| 1 [ 423 LET'S BE US AGAIN Lonestar | 43
B CANNON,K CHESNEY (W.MOBLEY,N. THRASHER} ENA ALBUM CUT D.HUFF (R.MCDONALD,M.DERRY.TLJAMES) BNA ALBUM CUT
14 115115 MAYBERRY Rascal Flatts 14 14 146148 MEN DON'T CHANGE Amy Dalley 44
M.BRIGHTM.WILLIAMS, RASCAL FLATTS (A SMITH} LYRIC STREET ALBUM CUT LMILLER (A DALLEY.LTMILLER} CURB ALBUM CUT
15 {14 (14 LONG BLACK TRAIN Josh Turner<| 13 f 45 | 47|52 I'D BE LYING Chris Cagle | 45
M WRIGHT.FROGERS {J.TURNER) @ O MCA NASHVILLE 000976 C.CAGLE.R.WRIGHT {C.CAGLE.D BANNING} CAPITOL ALBUM CUT
16 116]16 SONGS ABOUT RAIN Gary Allan | 16 214039 NO REGRETS YET Sonya Isaacs 36
MWRIGHT.G.ALLAN (L.ROSE.PMCLAUGHLIN} MCA NASHVILLE ALBUM CUT D.HUFF {S.ISAACS,D.BROWN} LYRIC STREET ALBUM CUT
17417118 SPEND MY TIME Clint Black ®| 17 17 | 48|49 WE ALL FALL DOWN Diamond Rio 47
C.BLACK (C.BLACK.H NICHOLAS} € EQUITY 003 M.0.CLUTE.DIAMOND RIO (A ALBRITTDN.S.D.JONES) ARISTA NASHVILLE ALBUM CUT
18 11819 COOL TO BE A FOOL Joe Nichols | 18 | 28 | 51|57 THE WRONG GIRL Lee Ann Womack 48
B.ROWAN {J.NICHOLS,S DEAN,W.NANCE) > UNIVERSAL SOUTH 001371 B.GALLIMORE {L.ROSE,PMCLAUGHLIN} MCA NASHVILLE ALBUM CUT
19 19|20 GOOD LITTLE GIRLS Blue County ®| 19 K 39 : THANK GOD I'M A COUNTRY BOY Billy Dean 49
D.HUFFED.JOHNSON {T.SEALS.B.JONES) ASYLUM-CURB ALBUM CUT = LWHITE B.DEAN {J.M.SOMMERS) VIEW 2 ALBUM CUT/H2E
20 120|24 DESPERATELY George Strait 20 N 45 (46 | DIDN'T I Rachel Proctor 43
T.BROWN,G.STRAI(T (B.ROBISON,M.WARDEN} O MCA NASHVILLE 001982 C.LINDSEY {K.BERGSNES.B.NASH.M.POST) BNA ALBUM CUT
2 123{27 LETTERS FROM HOME John Michael Montgomery | 21 50| 45 THE FIRST CUT IS THE DEEPEST Sheryl Crow | 35
B.GALLIMORE {T.LANE,D.LEE} WARNER BROS. ALBUM CUT/WRN J.SHANKS,G.FUNDIS [C.STEVENS) A&M ALBUM CUT/MERCURY
2212121 SIMPLE LIFE Carolyn Dawn Johnson | 21 49| — | WON'T GO ON AND ON Colt Prather | 49
D.HUFF,C.D.JOHNSON {C LINDSEY,H.LINDSEY,A MAYO,T.VERGES} ARISTA NASHVILLE ALBUM CUT M.WRIGHT,S.OECKER {C PRATHER,T.LOONEY} EPIC ALBUM CUT/EMN
232222 MY LAST NAME Dierks Bentley 2| 21 52160 — SHE THINKS SHE NEEDS ME Andy Griggs 53
B BEAVERS (H.ALLEN.D BENTLEY} CAPITOL ALBUM CUT R.SCRUGGS {S.LEMAIRE,C. MILLS,S.MINOR) RCA ALBUM CUT
24 1 24|25 PAINT ME A BIRMINGHAM Tracy Lawrence ={ 24 54 15960 BREAK DOWN HERE Julie Roberts =| 54
J.STROUD (B MOORE 6.DUFFY) DREAMWORKS ALBUM CUT B.AOWAN 1J BROWN,PJ MATTHEWS) MERCURY ALBUM CUT
25126 TEXAS PLATES Kellie Coffey | 24 5515251 IF HEARTACHES HAD WINGS Rhonda Vincent | 48
D.HUFF (K.COFFEY,B.JAMES) BNA ALBUM CUT D.VINCENTRVINCENT (J.A SWEET) @ ROUNDER 614515
L 26 | 26|28 WILD WEST SHOW Big & Rich 26 56 HEY HOLLYWOOD Donovan Chapman 56
B.KENNY.J RICH,PWORLEY {B.KENNY.J. RICH, 8. DALY} @ O WARNER BROS. 18515MWRN PLEIM (A SAIN,FHIGHLAND) CURB ALBUM CUT
27 1 27|29 YOU'RE IN MY HEAD Brian McComas | 27 | 7 | 54|54 THE COAST IS CLEAR Scotty Emerick 2| 54
LREYNOLDS {S.MINOR.J.STEELE,C WALLIN} LYRIC STREET ALBUM CUT J.STROUD.TKEITH {S.EMERICK,R LANE) OREAMWORKS ALBUM CUT
28 ) 30|35 IF YOU EVER STOP LOVING ME Montgomery Gentry =| 28 58 ] 55|59 | CAN ONLY IMAGINE MercyMe | 52
RRUTHERFORD {B.DIPIERD.T.SHAPIRO.R RUTHERFORD) COLUMBIA ALBUM CUT PKIPLEY (B.MILLARO} @ INO 73150/ASYLUM-CURB
29 } 32|34 PASSENGER SEAT SheDaisy <2 29 g 59 SICK AND TIRED Cross Canadian Ragweed | 59
D HUFF.SHEDAISY (K. OSBORN,C HARRINGTON) LYRIC STREET ALBUM CUT M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA] UNIVERSAL SOUTH ALBUM CUT
304 28|30/ SOMEBODY Reba McEntire 28 “th 44| 44 THAT'S A WOMAN Mark Wills 40
5 RMCENTIRE,B.CANNON.N.WILSON {D.BERG, S.TATE A TATE! € MCA NASHVILLE 001981 C.LINDSEY.MWILLS (5.0 JONES.R RUTHERFORD} € MERCURY 001984
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gle available. (B CD Maxi-Single availabie. € Cassette Single available. € Vinyl Maxi-Single available. € Vinyl Single available. €% Cassene Maxi-Single available. © 2004, VI Business Media, In:.. Ml rights reserved.
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P> SOUNDTRACK

Confessions of a Teenage Drama Queen
PRODUCERS: various

Hollywood Records 2061-62442
RELEASE DATE: Feb. 17

Walt Disney Pictures’ teen comedy
“Confessions of a Teenage Drama
Queen,” which stars Lindsay Lohan
(who also appeared in “Freaky Friday”),
is well-poised to resonate with its tar-
geted young female audience. The
same is also true of this, its harmless
musical companion. While Lohan
holds her own on four tracks, she par-
ticularly shines on “Drama Queen
(That Girl)” and “What Are You Wait-
ing For"; a medley (“Don’t Move
On/Living for the City/Changes”) fails
miserably—as does Atomic Kitten’s
cover of “Ladies Night” (featuring the
song’s originators, Kool & the Gang).
Absolutely brilliant is “Ready” by
Cherie, a newcomer to watch.—MP

* ANNE McCUE

Roll

PRODUCERS: Dusty Wakeman, Anne McCue
Messenger 15

RELEASE DATE: Feb. 24

Australia-born, Los Angeles-based
Anne McCue is the virtual definition of
“triple threat.” A potent singer,
thoughtful songwriter and tough gui-
tarist, she completely comes into her
own on this new project. Joined by a
group of superior West Coast sidemen
—including producer/bassist Dusty
Wakeman, drummers Dave Raven and
Mike Stinson and keyboardist Carl
Byron—McCue makes a deep impres-
sion with a strong brace of introspec-
tive new songs. She’s capable of rock-
ing hard on numbers like “I Want You
Back,” “Hangman” and “Ballad of an
Outlaw Woman,” while such tunes as
“Where the Darkness Grows" show off
a more lyrical yet still hard-edged side.
She displays her considerable guitar
chops throughout, climaxing the
album with a biting cover of Jimi
Hendrix’s “Machine Gun.” McCue is a
do-it-all performer who has been
unjustly obscure for too long.—CM

OWSLEY

The Hard Way

PRODUCER: Will Owsley

Lakeview Entertainment LVO001
RELEASE DATE: Feb. 24

Interestingly coinciding with its title,
the sophomore disc from singer/
songwriter Owsley struggles too much
to have it both ways. The music strad-
dles indie and pop sensibilities without
ever stepping one foot clearly onto one
side or the other. While “The Hard
Way” rolls along competently, the
midtempo guitar hooks and straight-
ahead vocals lack the necessary punch
to reach mainstream consciousness.
And the unique choices with instru-
mentation, such as the intricate guitar
layering on “Down,” are too few and far
between to adequately capture eclectic
music fans’ attention. Lead single “Be

BRAD MEHLDAU TRIO

Anything Goes

PRODUCERS: Brad Mehldau, Matt Pierson
Warner Bros. 48608

RELEASE DATE: Feb. 24

After last year’s successful electronic-
tinged “Largo” experiment, Brad
Mehldau returns to familiar expres-
sive territory: his tried-and-true,
straight-up-with-a-twist piano trio
format. He is joined by simpatico
bassist Larry Grenadier and drum-
mer Jorge Rossi, who have been
probing deep harmonic and rhythmic
waters with Mehldau since his 1995
debut. On this outing of radiant
rumination, Mehldau goes long on
lyrical celebration and short on dark
contemplation. The trio takes a rapt
journey through such time-tested
standards as the Cole Porter title
tune and the Lerner-Lowe classic
“I've Grown Accustomed to Your
Face” as well as pop gems “Still Crazy
After All These Years” by Paul Simon
and “Everything in Its Right Place”
by Radiohead. Highlights include a
brushed-drum muse on Hoagy
Carmichael's “Nearness of You” and
the gleeful spree through Harold
Arlen’s “Get Happy."—DO

ESSENTIAL

JONNY GREENWOOD

Bodysong

PRODUCERS: Jonny Greenwood,
Graeme Stewart

Capitol 95147

RELEASE DATE: Feb. 24

While composing music to accompany
the dialogue-free tour of the human
experience that is the film “Bodysong,”
Radiohead's Jonny Greenwood made a
decision. Since the images themselves
did not repeat, why should any of the
soundtrack? Indeed, there are no
recurring themes to be found here.
Rather, Greenwood (with assistance
from the Emperor String Quartet on

Sotromy Jo Cemad.

several cuts) indulges Radiohead’s
most experimental leanings on a series
of concise pieces. Strings buzz behind
a solemn melody on “Moon Trills,”
while gauzy processed tones conjure
an ominous vibe on “Clockwork Tin
Soldiers.” Uppity percussion is the sole
force at work on “Convergence,” while
electric bass battles a banjo on “24
Hour Charleston.” “The Bends” this is
not, but Radiohead fans will revel in an
unvarnished peek at Greenwood’s
musical mind-set.—JC

REVIEWS

JC CHASEZ

Schizophrenic

PRODUCERS: various

Jive 82876-53724

RELEASE DATE: Feb. 24

JC Chasez could not have called his
solo debut anything but “Schizo-
phrenic.” Produced by Robb Boldt,
Basement Jaxx and Riprock 'n’ Alex
G, among others, it is wonderfully all
over the musical map, from electro
and funk to dance/electronic and
pop. Throughout, Chasez, who co-
wrote every track, keeps his eye on
the dancefloor—though a couple
ballads (“Dear Goodbye,” “Build My
World”) make their beauty known.
Elsewhere, the soulful “She Got Me,”
the bouncy “Something Special,” the
Sting-inflected “Everything You
Want,” the bootylicious “Shake It”
and the hypnotic “All Day Long |
Dream About Sex” shine incredibly
bright. “One Night Stand” and
“Come to Me” cleverly reference
Donna Summer's “I Feel Love” and
Corey Hart's “Sunglasses at Night,”
respectively. This is adventurous
stuff for a Mickey Mouse Club gradu-
ate who went on to become a mem-
ber of 'N Sync.—MP

With You,” a simple pledge of love to a
girl, might be able to gain some trac-
tion with its endearing honesty.—SA

JEN CHAPIN

Linger

PRODUCERS: Rod Sherwood, Stephan
Crump, Jen Chapin

Hybrid Recordings HY-20033

RELEASE DATE: Feb. 24

To get the first question out of the
way: Yes, Jen Chapin is the daughter of
folk-rock artist Harry Chapin. But
since she combines jazz and blues
with a little bit of soul, she describes
her own tunes as “urban folk.” The
moniker somewhat fits “Linger,”
which is the type of soothing and
innocuous album tailor-made for a
Starbucks. The imagery reflects her
New York roots as she sings of the
city's steady bustle in “Little Hours”
and how being a face in the crowd can
be comforting and stifling in “City.”
The bass-funky “Me Be Me” and “Num-
bers” shake things up a little, and the
island melodies of “Passive People”
almost echo Jimmy Buffett. These are
where her delicate phrasing and com-
positions are strongest, and “Regular
Life” has enough punch that it could
turn up on NPR or college radio.—CLT

DANCE/ELECTRONIC

JUNKIE XL

Radio JXL: A Broadcast From the
Computer Hell Cabin

PRODUCER: Junkie XL

Koch 9528

RELEASE DATE: Feb. 10

Dutch DJ/producer Tom Holkenburg
has been plying his Junkie XL moniker
since 1997. He developed a large un-
derground following before crossing
over to the mainstream with a remix of
Elvis Presley’s “A Little Less Conversa-
tion,” which topped the pop charts in
more than 20 countries. On this, JXLs
third studio album, divergent moods
are split between two discs, labeled
3PM and 3AM. The former is home to
remixes and original productions and
features numerous guest vocalists,
including former Republica front-
woman Saffron, Dave Gahan, Gary
Numan, the Cure’s Robert Smith, Peter
Tosh, Solomon Burke and Presley. The
soundscapes range from dub and funk
to trance and electro. 3AM is closer to
one of JXUs DJ sets, beginning on the
ambient tip and building to a trance-
fueled high (“Breezer” featuring inter-
national DJ Sasha). By dividing the

album into two decidedly different seg-
ments, JXL has created music for
recent (mainstream) converts and
hardcore enthusiasts. We hope,
though, that each group will find that
there is much to admire in that which
they may not be familiar.—MP

COUNTRY

SLAID CLEAVES

Wishbones

PRODUCER: Gurf Morlix

Philo/Rounder 11671

RELEASE DATE: March 9

Austin-based singer/songwriter Slaid
Cleaves seems to have found his groove
here on his first studio album in four
years; it finds him teaming, for the
third time, with producer Gurf Morlix.
The deceptively bouncy title cut keeps
the gloom at bay with a shot, and
Cleaves boogies with highway-seasoned
authority on “Road Too Long.” The
hangdog midtempo “Drinkin’ Days” is
a classic cause-and-effect drinking
song, and Cleaves and Morlix create
atmosphere on “Sinner’s Prayer” and
“Borderline.” Cleaves’ folkier tenden-
cies are displayed on the haunting
“Below” and “Quick As Dreams.” Those

and others like the wry “Horses” show-
case Cleaves as a storyteller of imagina-
tion and skill, and his dusky vocals are
effective throughout. Finally, “New
Year’s Day” is as fine a tribute as any
Texan ever deserved. —RW

LATIN

p GRUPO EXTERMINADOR

De Parranda Con el Diablo, Vol. 3
PRODUCER: Juan Corona

Fonovisa 088350839

RELEASE DATE: Feb. 10

The word corrido inevitably brings to
mind epic, violent tales of drug deals
gone bad, trysts discovered and flying
bullets. But Mexico’s Grupo Extermin-
ador has sold more than 700,000
copies of its two previous corrido
albums {volumes one and two of “De
Parrando Con el Diablo”) by mixing
serious and funny business. Even the
toughest corridos in this set come
with caveats: Skits preceding the
tracks (featuring ad-libs, sound effects
and humor) veer from the sardonic to
the sophomoric. The band needs to be
taken with a grain of salt. This is not
thinking-man, sophisticated stuff; it is
designed to be laughed at, danced to
and, occasionally, make one go soft
and weepy (the ballad “Necesito un
Amor”). There is shock value in “La
Manguera,” a double-entendre rap/
cumbia ditty about a macho man who
decides he likes guys, and “El Padre de
Todos” (“Everyone’s Father”), whose
title says it all.—LC

LU

Lu

PRODUCERS: Aureo Baqueiro, Mario Sandoval
Warner Music Latina 60356

RELEASE DATE: Feb. 10

Mexican duo Lu—singer/songwriter
Mario Sandoval and Patricia Canti—is
a pop blend of male and female vocals.
Its sound, down to Cantu's child-like
vocals, is in the tradition of Spain’s
Mecano. This debut from Lu offers
nicely crafted, youthful, easy-listening
fare. Do not, however, confuse Lu with
teeny-bopper, processed pop. This
sound is acoustic-based, and the vocals
blend in a distinctive manner that
works with and without overdubs.
These are pretty, romantic songs, unas-
suming but beautifully woven together.
The opening “Grita,” with its electronic
loops and staccato vocals, is a depar-
ture. More typical is the first single,
“Vuelve,” with its ascending chorus of
layered vocals. It's hard to say if Latin
radio—with its aversion to novelty—
will play it. But it should. This is the
kind of fresh sound that can invigorate
the format.—LC

REGGAE

* VARIOUS ARTISTS

World Reggae

PRODUCERS: various

Putumayo 221

RELEASE DATE: Feb. 24

An album such as Putumayo’s “World

Reggae” is probably the quickest way to

appreciate the monumental impact that

Jamaican reggae has had on the world.

This first-rate compilation features a
(Continued on page 36)

[:l]"'"“n“‘"lns. Susanne Ault, Keith Caulfield, Leila Cobo, Jonathan Cohen, Deborah Evans Price, Rashaun Hall, Gail Mitchell, Chris Morris, Dan Ouellette, Michael Paoletta, Chuck Taylor, Christa L. Titus, Anastasia Tsioulcas,
= Philip van Vleck, Ray Waddell. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commerdial interest and
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dozen reggae tunes tracked by reggae
acts from Cape Verde, Cameroon, Cote
d’Ivoire, Nigeria, France, Brazil and
Algeria, among other locales. The sty-
listic groove is decidedly roots reggae,
but each group brings a little some-
thing extra to their music. Check the
ghostly echo of the Police in the vocals
of Bernaud Uedre’s “Rawagu,” an artist
from New Caledonia. It’s ladies first for
singers Kaissa (Cameroon) and Maria
de Barros (Cape Verde), who is actually
performing a coladeira, a Cape Verdean
genre that is clearly a close relative of
reggae. Apache Indian (India) adds
Indian flutes to “Om Numah Shivaya,”
while the U.K./Spanish group Mds y
Mads incorporates violins over an
unmistakable reggae backbeat. Niger-
ian Majek Fashek evokes Bob Marley’s
message of love and harmony with his
fine song “African Unity."—PVV

JAZZ

* ROY HAYNES

Fountain of Youth

PRODUCERS: Roy Haynes, Doug Yoel
Dreyfus Jazz DRY 36663

RELEASE DATE: Feb. 24

As “Fountain of Youth” so exuberantly
captures, Roy Haynes, 79, is one of
the seven wonders of modern jazz—
the reigning elder/master of the drum
kit. An old-timer who was beat keeper
for Pres, Bird and Miles, Haynes
shows on this aptly titled disc record-
ed live at New York’s Birdland that
he’s still drinking fully from a deep
well of zesty waters. He enlists feisty
trio mates young enough to be his
grandsons. Instead of generating the
gusto, they follow Haynes’ volcanic
and elegant lead. He basks in the solo
spotlight (witness his drum tenacity
on “Inner Trust”) but more impor-
tantly serves as the fulcrum of sound,
crashing and caressing in this post-
bop fest. Featured tracks include
three Monk covers, a sweet swing
through the bass clarinet-colored
“Greensleeves” and a musing/charged
interpretation of Pat Metheny’s
“Question & Answer.”—DO

CHRISTIAN

> JEFF DEYO

Light

PRODUCERS: Jeff Deyo, Bryan Lennox,
Otto Price

Gotee GTD72897

RELEASE DATE: Feb. 10

Formerly with SonicFlood, Jeff Deyo
departed to launch a solo career with
his 2003 Gotee debut “Saturate.” This
sophomore effort is an impressive
release that should help solidify his
reputation as one of the most effec-
tive modern worship leaders. Deyo is
at his best on stripped-down numbers
that showcase his earnest voice and
heartfelt songwriting (“I Love You,” “I
Fear You”). “Keep My Heart,” featur-
ing Natalie Grant, is a standout cut,
as is “We Come to Your Throne With
Weeping,” a duet with Third Day
frontman Mac Powell. The latter fea-
tures distracting backing vocals. Less
is more, and Deyo’s songs shine best
when not cluttered by busy produc-
tion. He has a gift for creating musi-
cal moments that spiritually lift the
listener—and he doesn’t need gim-
micks to get there.—DEP

CLASSICAL

P LANG LANG

Live at Carnegie Hall

PRODUCER: Christian Gansch

Deutsche Grammophon 474 820
RELEASE DATE: March 2

Few instrumentalists in recent
memory have inspired the intoxicated
raves—or furious backlash—that 22-
year-old Chinese pianist Lang Lang
attracts, and most especially after his
solo recital in November at Carnegie
Hall. It’s doubtful that this release of
that concert will settle the score, as
his performance gives plenty of
ammunition to both sides. In a pro-
gram encompassing Haydn, Schubert,
Schumann, Chopin, Liszt, Tan Dun
and a traditional Chinese piece (per-
formed as a duet with his father play-
ing the erhu), Lang Lang gives tech-
nically brilliant performances.
However, his musicianship still has
quite a way to go emotionally and
intellectually; listen to his percussive
relentlessness in Liszt’s “Réminis-
cences de Don Juan” as one example.
Recordings are a snapshot of a specif-
ic moment in time; this disc is a por-
trait of a promising young pianist
who, despite the hype, is only just
beginning to find his feet.—AT

VITAL REISSUES

CANDI STATON

Candi Staton

COMPILATION PRODUCER: Mark Ainley
ORIGINAL PRODUCER: Rick Hall

Honest Jons/Astralwerks ASW 94432
RELEASE DATE: Feb. 24

In the final scene of the final episode
of the final season of HBO series “Sex
and the City,” Candi Staton’s earthy
voice was heard loud and clear (“You
Got the Love”). The timing then
could not be better for this very
essential step back in time. Even
though she has been recording pri-
marily gospel for the past 20 years,
the Alabama-born Staton remains
best-known for her many R&B/disco
hits (“Young Hearts Run Free,”

“When You Wake Up Tomorrow,” “Vic-

tim”). But prior to the days of disco,
between 1969 and 1972, she recorded
some of her best work for Rick Hall’s
Muscle Shoals, Ala.-based Fame
Records. Culling tracks from three
Fame albums, “Candi Staton” brings
together 26 of these recordings, all of
which have never appeared on CD
before; of these, 12 charted on the
Billboard R&B chart. Highlights
include the gold-certified “I'd Rather
Be an Old Man’s Sweetheart (Than a
Young Man’s Fool),” a cover of “Stand
by Your Man” (which was nominated
for a Grammy Award), the bluesy
“Sure As Sin” and the “Soul Train”-
primed “Love Chain.” Emotion and
soul run deep throughout (thanks to
Staton’s raw vocals), with each track
an honest revelation.—MP

Billboard.com
e Sigur Ros, “Ba Ba Ti Ki Di Do”
(Geffen)

* Black 47, “New York Town”
(Gadfly)

* Carrie Newcomer, “Betty’s
Diner” (Philo)

SINGLES

Edited by Michael Paoletta
POP

% SARAH CONNOR Bounce (3:43)
PRODUCER: Bulent Aris

WRITERS: B. Aris, T. Cottura, A. Freeman
PUBLISHERS: Songs of Booya/7 Gemini/
Hanseatic/Standard Musikverlag/Edition
X-cellent

Epic 58209 (CD promo)

In her native Germany, Sarah Connor
has proved to be quite the versatile
pop superstar, with her prowess at
nailing a soaring, sensuous ballad as
easily as hip-hop-tinged soul pop. It
took import airplay of “Bounce” by
mainstream top 40 KHTT Tulsa, Okla.,
to bring this tiber-talent stateside,
prompting Epic to initiate a national
campaign. Top 40 needs a song like
this—tempo-driven, party-ready and
singable, all while maintaining a cool,
contemporary urban edge. A radio ver-
sion with rap turns it into a U.S.
cliché; the preferred features Connor
solo. Definitely the most infectious
debut song out there, from an upcom-
ing album saturated with hit potential.
One of the exceptional ones.—CT

ROCK

THE VINES Ride (2:35)

PRODUCER: Rob Schnapf

WRITER: C. Nicholls

PUBLISHER: Sony/ATV Music Publishing,
ASCAP

Capitol DPRO 7087 6 18288 2 5 (CD promo)
One of the first wave of “it” garage
bands, the Vines are now rolling out
the first single off their upcoming
sophomore album, “Winning Days.”
Today’s atmosphere is decidedly more
competitive: In addition to the Vines’
more established brethren the White
Stripes and the Strokes, there are
recently landed newbies Jet and the
Living End. With that said, the Vines
have not raised the stakes much with
“Ride.” Tt is fun, but it may not be
boisterous enough to bring in new
admirers. Whereas the band’s previ-
ous efforts mixed raucous screams
with poignant melodies, “Ride” plays
it safe with a brash yet simple hook
punctuated with loud albeit flat
vocals. Though lead singer Craig
Nicholls pleads, “Ride with me, ride
with me,” Vines fans may simply pass
on the offer.—SA

MODERN ROCK

MY MORNING JACKET Golden (4:23)
PRODUCER: Jim James

WRITER: J. James

PUBLISHER: Chrysalis Songs o/b/0 itself/
Removodor Songs, BMI

ATO/RCA rdj59356-2 (CD promo)

When music comes along that defies
comparison, it can be both wonderful
and terrible. Sometimes, its special
qualities make it difficult for people to
“get” the material. My Morning Jack-
et’s “It Still Moves” is very much an
original spin into dusty Americana cul-
ture. Yet the single “Golden” is an
excellent way to start gaining fans. It
glides out with sunny guitar plucks
and features touching lyrics about the
lonely side of ruminating on life inside

ALICIA KEYS If 1 Ain’t Got You (3:48)
PRODUCER: Alicia Keys

WRITER: A. Keys

PUBLISHERS: Lellow Productions/EMI
Music Publishing, ASCAP

159351 (CD promo)

Alicia Keys continues to show her
growth as an artist and songwriter
with the latest focus track from her
double-platinum “The Diary of Ali-
cia Keys.” Following the chart-
topping success of “You Don’t
Know My Name,” “If I Ain’t Got
You” is a masterful, haunting ballad
that pulls at the heart strings.
While within her range, Keys
stretches out vocally and with real
feeling. Musically, the single has
the essence of an R&B classic from
yesteryear (think Roberta Flack by
way of Gladys Knight). Keys, who
wrote and produced the track,
again showcases a maturity beyond
her young age. The single should be
an easy sell at adult R&B radio. It
will be interesting to see how main-
stream R&B programmers react to
this decidedly more mature track.
Either way, “If [ Ain’t Got You” will
only further cement Keys’ place in
the R&B pantheon.—RH

ESSENTIAL R

EVIEWS
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MADONNA Love Profusion (3:39)
PRODUCERS: Madonna, Mirwais Ahmadzai
WRITERS: Madonna, M. Ahmadzai
PUBLISHERS: WB Music/Webo Girl
Publishing admin. by WB Music, 1000
Lights Music, ASCAP
Maverick/Warner Bros. 2-42703

(CD single)

Can the fourth time be a charm for
Madonna? “Love Profusion” is the
latest radio single from the artist’s
“American Life” album, and
undoubtedly the prospects are
probably rather low for this track.
After all, the previous three singles
all performed poorly on main-
stream radio. That said, “Love Pro-
fusion” is a sparse number, full of
strummy acoustic guitars; it’s a
good fit for AC outlets. However,
the Headcleanr remix is a blast of
fresh air and an essential listening
experience. It revamps the track
into a new wave-styled garage-rock
tune. Also providing restructur-
ings are Ralphi Rosario, the Pas-
sengerz, Blow Up and Craig J., who
each take the track down various
rhythmic roads. The label will
issue the remixes March 16 on CD
and 12-inch vinyl.—KC

bars. The echo effects tagged onto Jim
James’ voice drops people right into
the song, where they can see the same
wide open spaces he embraces in his
rural neighborhood. This track repre-
sents the completely accessible pop
side of alt-country, with enough meat
to chew on.—SA

R&B/HIP-HOP

* JOJO Leave (Get Qut) (3:59)
PRODUCERS: Soulshock & Karlin
WRITERS: Soulshock, K. Karlin, A. Cantrell,
P.“Silky” White

PUBLISHERS: Full of Soul Music/EMI
Blackwood, Soulvang Music/EMI Black-
wood, Godfly Music/Songs of Dream-
Works, BMI; Smooth As Silk/Plaything
Music, ASCAP

Blackground/Universal UNIR 21165
(CD promo)

Teen boy groups may have lost their
cachet, but teen female singers—espe-
cially those with pipes—are currently
creating a buzz. To a list that includes
16-year-old British sensation Joss
Stone, add 13-year-old JoJo. Like
Justin Timberlake before her, the
Boston-area singer/songwriter is a pro-
genitor of blue-eyed hip-pop soul. That
comes across in this retro-tinged sin-
gle with a can’t-miss formula: a
smooth-vibed get-out-of-my-life
anthem with a catchy hook. Under the
guidance of Soulshock & Karlin, JoJo
turns in an ear-catching performance

that calls to mind Brandy’s early
efforts. However, JoJo cuts loose more
impressively on the song’s hip-hop
club mix—and primes the stage for her
forthcoming album debut.—GM

COUNTRY

P> LONESTAR Let’s Be Us Again (3:44)
PRODUCER: Dann Huff

WRITERS: R. McDonald, M. Derry, T.L. James
PUBLISHERS: Sony/ATV Tree Publishing,
Criterion Music, ASCAP; Still Working
for the Man Music/Tommy Lee James
Songs, BMI

BNA 82876-59750-2 (CD promo)

This is the first single from Lonestar’s
forthcoming June release, and it’s a
strong calling card. Steeped in fiddle
and steel guitar, “Let’s Be Us Adain” is
a tender ballad about a couple strug-
gling to make the relationship work.
Lead vocalist Richie McDonald co-
wrote the tune with Tommy Lee James
and Maribeth Derry; it’s a poignant tale
that anyone who has experienced rela-
tionship turmoil will likely relate to.
McDonald turns in a stellar perform-
ance, tapping into all the emotions in
the lyric—regret, longing, vulnerability
and hope. He has a gift for exploring all
the nuances of a lyric and giving a
vocal performance that is ripe with
feeling. He makes a connection with
the listener that is simple, direct and
heartfelt. This solid song gives him a
chance to shine.—DEP
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to his label
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Group

North America
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MEGRGTORE

070: STEVE TRAIMAN

BY STIEVE TRAIMAN

NEW YORK—Buena Vista’s Raven
and Caylight/Epic’s Good Charlotte
are among the latest acts to add toys
and games to their portfolios.

Other acts who had new licensed
produ cts at the 101st Toy Fair here
include Mercury/Universal’s Kiss,
Buena Vista’s Hilary Duff and Maver-
ick’s Madonna.

Th= fair was held Feb. 15-18 at
Mant attan’s Jacob K. Javits Con-
vention Center.

Thz stakes are high and could be
rising. Retail sales of music-gener-
ated | censed properties topped $1.5
billion in 2002, with music royal-
ties up 2% to $119 million, accord-
ing to the Licensing Industry Mer-
chandisers Assn.

Raven is the new spokesperson for
HitClLps, the Tiger Electronics/Has-
bro micro-music system that has
sold more than 30 million units in
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LATE FORTHE SKY’S ‘KISS-OPOLY’ GAME IS SHOWN BY SIGNATURE NETWORK'’S RUTH ANN GARFEIN

the past three vears, and its new
under-$50 VideoNow personal video
player. She succeeds Duff, who had
the dua. role -his past year.

Her new single, “True to Your
Heart” from * Disr.eymania,” will be
a featured HitClip, which has been

Al n‘ -
RAVEN: SHOWS OFF NEW HITCLIPS MUSIC
SELECTCR AND MINI-BOOMBOX

b Al s

Toy Fair Showcases New
Product By Kiss, Others

morphed into a longer, two-minute
micro-mix music cut in a mini-CD
format, beckward compatible with
all prior HitClip music.
“The Lire of Raven: Past, Present
& Future” is being taped for a sp-ing
VideoNow release. The Disney Chan-
nel’s popular weekly show “That’s So
Raven” is in its thi-d season, and her
first album is due later this year.
Raven is also currently making the
upcoming direct-to-video “Princess
Diaries 2.” ‘
Raven told Bilf5oard. “1t’s really
exciting to help promote this neat
micro-music formrat and VideoNow,
both of which appeal to my fans.”
Hasbro music pres:dent Cave
Capper adis, “As an all-star celebri-
ty, Hilary [Duff] worked very well for
us, and with her TV show and music,
we know that Raven can do a great
job for HitClips ar:d VideoNow.”
Good Charlotte guitarist Eilly
(Continued on page 38)

A Big Price
For A Small Item

Cost Of New iPod Raises Questions

BY BRIAN GARRITY

NEW YORK—Is $249 a mass-market
price tag for a portable music player?

That’s the debate raging in con-
sumer electronics circles after Apple
Computer debuted its latest version of
the iPod (Billboard, Jan. 17), which
hit stores I'eb. 20.

Apple is rolling out the Mini, a
smaller, more economical version of
the standard iPod, with the aim of stay-
ing one step ahead of

cisco (Billboard, Jan. 17).

But Josh Bernoff, an analyst with
Forrester Research. says that hopes for
an ultra-cheap iPod are unrealistic at
this point. Pricing on hard-drive play-
ers is still ruled by manufacturing
costs—a fact that is preventing Apple
and others from pricing portable de-
vices more cheaply.

Bernoff says that the Mini may not
be the product that makes the digi-
tal music player as ubiquitous as the
Sony Walkman, but

rival device makers

it is a step in the

competing on issues | Critics say that | right direction.
like size, storage F “What we really
capacity and price. A,U,Ule has ,Ul'lced need is a $199, 500-
However, some are ' song player. Then
concerned that Ap- ltSQlfOllt Ofthe the floodgates will
ple’s asking price for market) because | open.” he says. “But
the Mini—which . i this is a productive
weighs 3.6 ounces rwal devzces move forward. The
and holds 1,000 songs iPod Mini will open

freezes out many
casual music fans that
otherwise would be
interested in buying
the device.

“I'm disappointed
with the price point,”
says a major-label
technology executive
who had hoped that
pre-announcement

with storage
capacities that
mirror an iPod
can be purchased
for the same
price as the Mini.

up the market to
plenty of new users.
Certainly, the price
point is not stopping
curious consumers
from lining up to buy
the latest iPod. Early
demand for the Mini
appears to be high,
according to the com-
pany. Apple reports

rumors of the prod-
uct retailing for $100 would prove to
be true.

[t is a sentiment that has been
echoed throughout the music and
consumer electronics industries since
January, when the Mini was unveiled
at the Macworld confab in San Fran-

Pod ] B
p
frowse >
SR L L
Setungy >
Backhght >

that it has already
received more than 100,000 pre-orders
for the product.

“The response to the Mini iPod has
been off the charts,” Apple senior VP
of worldwide product marketing Philip
Schiller said in a statement.

(Continued on page 38)

c‘rc’

The Mini iPod costs $249; some rival players offer more storage for the same price
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Melissa Manchester Among New Koch Signings

Koch Records has signed a
number of new acts, including sev-
eral former major-label artists.

New York-based Koch has inked
pop vocalist Melissa Manchester
(previously with Arista, Capitol
and MCA), singer/songwriter Abra
Moore (formerly with Arista and
J), funk-rock act Jimmie’s Chick-
en Shack (which previously
recorded for A&M), singer/song-
writer Richard Shindell (who
issued albums on the indies
Shanachie and Signature) and the
Bone Brothers.

Manchester, Moore and Jim-

b =
FRANK: ISN'T DEPENDENT ON PLATINUM

mie’s Chicken Shack will all
release their Koch debuts in the
first half of the year.

Koch Records Nashville (for-
merly Audium Records) has signed
country comic Cledus T. Judd (for-
merly with Razor & Tie

when we have one that goes gold
or platinum, hey, that’s icing on
the cake. But we haven’t built an
infrastructure that has to support
platinum records.”

Additionally, Koch will release

and Sony) and the
reunited former RCA
act Restless Heart to
exclusive worldwide
recording deals.

Koch Entertainment
president Bob Frank
says, “There are a lot of
artists who had estab-
lished careers—artists
like Melissa Manchester
and Abra Moore and Jim-

Indies

By Chris Morris

cmorris@billboard.com

The

mie’s Chicken Shack,

three very different types of artist—
who are available. We can make
money with acts like that, and these
artists can have a home here. These
are long-term signings.”

These kinds of signings—acts
with strong track records but not
megastars—fit in well with Koch'’s
sales strategy, Frank maintains.

He says, “We've built a very suc-
cessful business selling 50,000 to
500,000 [units of a title], and

albums by the Cardigans, Junkie
XL and Sloan in the United States
under exclusive licensing deals.
New albums by these acts are due
by the end of June.

NAVARRE IN MOTION: Navarre
Corp. in New Hope, Minn., has
renewed its distribution agreement
with Studio Distribution.

New York-based Studio, which
signed on with Navarre in August

2002, is a consortium of dance
labels including K7, Global Under-
ground and Rapster.

Forthcoming releases include
titles from such high-profile DJs as
Sasha (of Sasha & Digweed), DJ
Jazzy Jeff, Pete Rock and Guru (of
Gangstarr).

Additionally, Navarre announced
several major promotions.

Brian Burke has been elevated
from senior VP/GM to COO of
Navarre Distribution Services, the
company’s software division. Cary
Deacon has been promoted from
chief corporate relations officer to
the new position of COO of pub-
lishing and licensing; he will con-
tinue to helm the corporate rela-
tions department.

Navarre VP/CFO Jim Gilbertson
has also been appointed to the
company’s board of directors.

Allthose promoted report to
Navarre president/CEO Eric Paulson.

RYKO’S CULT RITES: Los Angeles-
based video firm Cult Epics has
signed a U.S. distribution deal
with New York-based Ryko Dis-
tribution.

Cult—which specializes in hor-

roy, erotic and cult films—joins
video imprints Blue Underground,
Plexifilm, Troma and Fantoma on
the Ryko roster.

The agreement commences with
the March 30 release of three “Vin-
tage Erotica” volumes; future
releases include Abel Ferrara’s
“Driller Killer” (June), a three-disc
edition of Walerian Borowczyk’s
“The Beast” (July) and four titles
featuring erotica pin-up Bettie
Page (October and November).

CRASHING INTO EUROPE: Phoenix-
based metal label Crash Music has
signed European distribution deals
with Border Music and Bertus
Distribution.

Border will handle Crash’s
product in Sweden, while Bertus
will distribute its releases in the
Netherlands, Belgium and Lux-
embourg.

Crash, operated by Pavement
Music founder Mark Nawara, has a
roster that includes such acts as
Kreator, Sodom, Internal Bleeding
and Single Bullet Theory.

Innovative Distribution Net-
work distributes the label in the
United States.

Big Price

Continued from page 37

Apple thinks it has a winner on its
hands with a product that is targeting
a wide swath of consumers which nei-
ther needs the massive storage capac-
ity of the iPods currently on the mar-
ket—they can hold upwards of 10,000
songs—nor wants to pay for a device
with a price tag starting at $299.

However, Apple is not just compar-
ing the Mini against the standard iPod
in its marketing efforts. It is also posi-
tioning it as a better alternative to
high-end, flash media-based products
offered by companies like Digital Net-
works North America, maker of the
Rio line of portable music players.

Flash media is a removable storage
media used in digital cameras and
some MP3 players. Apple iPods, by
contrast, are essentially portable com-
puter hard drives.

Flash players typically carry only a
couple of hours of music, but they also
are less expensive, costing $200 or less.

Apple’s argument is that for con-
sumers considering pricier flash-based
devices, the Mini, which is of rival size
and holds much more music, is only
about $50 more.

The problem, critics of the Mini
say, is that rival devices with storage
capacities that mirror a standard iPod
can be had for the same price as a
Mini. For instance, Dell Inc.’s Dell DJ
15—a device with 15 gigabytes of
memory that stores 3,700 songs—

Apple Compuler delivers its smal
Ir\l slimmest and most fashionable
version of the iPod vel with the
hudget-oriented 1Fod Ming,

For those in the roarket Tor an iPod
who are not driven by large storage
capacity needs, the Mini—which basi-
cally functions just like anv ather
iPod—is likely to emerge as Lhe
device ol choice.

Unlike other iPods, which can hold
between 3,700 and 10,000 songs
depending on the model, the Mini has
4 gigahytes of memory, meaning il
can hold aboul 1000 songs,

It also differs from other (Pods in
Lhat it is encased in anodized alu-
minum, giving the device a shiny,
mietallic loek and feel. It additionally
allinws for dreater persomalization by
coming in five different colors: silver,

Mini iPod Still Offers Much

gold, pink, blue and green. Standard
tPods are offered only inowhite.

The hig advantage of the Mini
over other (Pods is size. Weighing
in at just 3.6 ounces, the Minj is
comparable in size to many cell
phones and fits into pockets and
small handbags more easily Lhan
olher versions of the iPod,

Its commbination of the iPod louch
pad “seroll wheel” 15 also an im-
provement, as it allows lor rapid
searching through song titles, with
basic command bultons: play, pause,
e and ferward and back. G the
other iPods, these huttons are set
above the scroll wheel,

As with other iPods, the Mini has
a battery life of eighl hours, wiorks on
hoth Mac and T'C and is compatible
with Apple's iTunes sofbware.

e of the tradeoffs in having a
smitller iPod is its smaller screen.

The display has been shrunk, and
albuim information is no longer list-
ed. When playing a track, only the
artist and song title information is
now listed. However, users can still
search for music by album title.

The other major sacrifice in the
narme of size, of course, is storage
capacity. But for those with a music
collection larger than 1,000 songs,
iTunes can be set to load the Mini
with the most popular tracks in a
user’s library.

The biggest debate for consumers
lenking to buy an iPod will come
down to a question of size versus
capacity. A standard 15 gigabyte
iPed that holds 3,700 songs costs
ahout $50 more. BRIAN GARRITY

also retails for $249.

“They've priced themselves out of
the market,” Richard Bullwinkle, a
senior product manager at Rio Audio,
told Billboard in an interview earlier
this year.

Apple contends that the value offer
with a Mini also includes the product’s
heralded design and ease of use.

Apple’s push with the Mini comes
on the heels of a big growth year for
iPod sales and MP3 player sales overall.

Apple reported fourth-quarter iPod
sales of 730,000 units and full-year
2003 sales of 1.45 million units. That

is compared with 467,000 iPods sold in
2002.

Overall, MP3 player sales experi-
enced growth in 2003 as average price
points dropped for flash and hard-drive
devices.

The Arlington, Va.-based Con-
sumer Electronics Assn. reports that
shipments of MP3 players totaled 3.8
million units in 2003, which is a
121% increase over 2002. It predicts
shipments of more than 5.1 million
units in 2004.

Additionally, the CEA says that MP3
players generated $556 million in rev-

enue in 2003, which is a 171%
increase over 2002. This year, it proj-
ects that revenue will increase 27% to
$706 million.

Consumer electronics experts and
other industry watchers note that with
devices getting cheaper and offering
the ability to store entire libraries of
content, the appeal of portable music
devices is on the rise with consumers
across the board.

“There’s pent-up demand,” Bernoff
says. “There are a lot of active digital
music consumers who don’t have a
device yet.”

a
Toy Fair
Continued from page 37

Martin previewed the band’s first
action figures he helped design for
Stevenson Entertainment Group
(SEG), the leading producer of
music-related toys and collectibles.

“I've been collecting comics and
toys forever and started designing
our tour T-shirts and other apparel,”
he says. “I'd been thinking about toys
for the band and met [SEG chair-
man] Hugo [Stevenson] touring
Japan last year, showed him some
sketches, and now we’ll see Good
Charlotte on the shelves.”

Good Charlotte will enter the stu-
dio in March to start recording the
follow-up to its latest CD, “The Young
and the Hopeless.” It will be released
in the fall when the SEG figures also
hit stores.

Martin’s own Level 27 company
continues to expand his line of cloth-
ing and T-shirts, with FEA handling
the manufacturing.

OTHER BAND MERCHANDISE

At Toy Fair, SEG also previewed new
Metallica statuettes; series 2 and series
3 figurines of “Pink Floyd the Wall,”
each with five maquettes (a specific
style of statuette), and a Pink Floyd
boxed set with an exclusive sixth fig-
ure and special 25th-anniversary, 3D
figure of a gargoyle emerging from
“the Wall”; the first Offspring Smiti (an
(Continued on page 59)
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Post-Holiday Glitch Seems To Be Just That At VEG NA

In the first issue of Billboard
this year, I said the account base is
stronger than it has been in recent
memory, holding out the caveat
that in the past, the occasional sur-
prise emerged when holiday pay-
ments came due in mid-January.

The surprise does not happen
annually, but unfortunately, it did
this year, and it was from Virgin
Entertainment Group North
America.

Until that misstep, VEG NA had
become the preeminent superstore
merchant on these shores.

Before I relate VEG NA's prob-
lems, for those of you who sell to
the retailer and were unaware, let
me help you take your heart out of
your mouth by first reporting that
the chain already appears to be on
the mend, even though some ques-
tions still need answering.

In mid-November, VEG NA was
sluggish in paying some independ-
ent suppliers, prompting the con-
cern that it might have maxed out
its revolving credit facility. But
that problem appeared to have
been rectified when VEG NA
renewed and expanded its $20 mil-
lion revolving credit facility with

Fleet Retail Finance to, sources
say, $30 million in early December.
In January, it replaced CFO Jeff
Moxie with Ravi Ahuja, who had
been senior VP of global business
development for parent company

maxed out even its expanded
revolver, prompting them to put
VEG NA on hold.

At the time, VEG NA executives
privately assured suppliers that it
was a short-term cash crunch, one
that would clear up as

Retal

By Ed Christman

echristman@billboard.com

soon as returns were
processed.

The good news is that
now appears to be the
case. By the time Feb-
ruary payments came
due at mid-month,
returns had caught up,
and VEG NA resumed
normal terms with
most majors and inde-
pendent suppliers.

VEG in the United Kingdom.
During that shift, communica-
tions to the vendor community
were not as smooth as usual, and
the merchant’s January payments
came with the surprise that VEG
held back a portion of them in
anticipation of making returns.
Some suppliers were OK with
that, some were not. For those
who weren't, it once again
appeared that the chain had

Sources also tell me
that the parent company has given
VEG NA a vote of confidence by
instilling more cash in the chain,
which should shortly make its way
to those suppliers with which it is
not current.

“We traded well through the
holidays but had made a con-
scious decision to not do returns
through November and December,
which resulted in a major clear-
out in January,” says Glen Ward,
president/CEO of the chain. “We

have been very pleased with the
participation of the vendor com-
munity in helping us do that.”

To return to current status with
the other suppliers, sources at the
more conservative suppliers say
that VEG NA must give detailed
business plans going forward to
regain the confidence of the entire
vendor community. Ward confirms
that that is exactly what will happen
within the month.

HANDLEMAN TRUMPS ITSELF:
While sales are down, profits are
up at the Handleman Co.

The Troy, Mich.-based whole-
saler reported net income of $21.1
million, or 86 cents per share, on
revenue of $443.9 million for the

third quarter ended Jan. 31. In the

year-ago quarter, Handleman
earned $3.5 million, or 13 cents
per share, on a $17 million charge
for impairment of subsidiary
assets, on sales of $450.5 million.
After adjusting its numbers to
exclude the financials of Madacy
(which was sold in fiscal 2003)

and Anchor Bay (which was sold
Nov. 1, 2003, which makes it part
of fiscal 2004), Handleman’s con-
tinuing operations produced a
gross margin of 19.6% of revenue
in the third quarter against sell-
ing, general and administrative
expenses of 12.1% of revenue.
This allowed it to realize $37.8
million in earnings before inter-
est, taxes, depreciation and amor-
tization, about the same amount
in ebidta one year earlier.

For the nine-month period (39
weeks) ended Jan. 31, Handle-
man reported net income of $33
million on sales of $919.1 mil-
lion vs. the net income of $19.8
million on sales of $1 billion the
previous year.

For the upcoming fourth quar-
ter, the company expects to post
earnings from continuing opera-
tions of 22 cents per share on sales
of $261 million.

Separately, the company
declared a quarterly cash divi-
dend of 7 cents per share, payable
April 9 to shareholders of record
March 25.

On Feb. 24, the company’s stock
closed at $22.33, up $1.34 from the
previous day.

]
Toy Fair
Continued from page 38

exclusive mini-figure) play set on the
heels of its new Columbia CD, “Splin-
ter,” and timed for its U.S. tour; and
the first vinyl figure collection for
Reprise band Green Day.

“We are the leader in this growing
niche market,” SEG CEOQ Mike Roman
notes. The company’s product is found
in Newbury Comics, Musicland and
Virgin, among other music outlets. He
adds that last year SEC did a special
“Evolution” model for Fat Wreck
Chords act Less Than Jake for Tower.

Kiss was certainly the first rock
group to jump on the licensed-toys
bandwagon, with Gene Simmons the
continuing spark for expanding the
band’s likeness. The latest product is a
“Kiss-Opoly” game through Signa-
tures Network (SN) at Late for the Sky
(LFTS), which also released a “Motow-
nopoly” just before the holidays.

“It was kind of a joint project,” LFTS
marketing VP Bill Schulte explains, “as
Gene holds the rights to the famous
Monopoly ‘moneybag’ symbol.”

SN licensing VP Ruth Ann Garfein
adds, “We were lucky to have a huge
Monopoly fan along with our Kiss
expert to help put the game together,
and the band was very involved.”

DUFF, MADONNA ON DISPLAY

Duff saw the successful launch of
her first three dolls from Playmates
Toys last year, one of her first licenses.

PHOTO: STEVE TRAIMAN

“We are so pleased with the re-
sponse from retail that we're adding
four new models this year,” Play-
mates senior marketing VP Jill Will
says. This is the company’s first
major-artist music license.

Duff’s first CD, “Metamorphosis,”
has sold more than 2 million units,
according to Nielsen SoundScan. Her
next movie, Warner Bros.” “A Cin-
derella Story,” is due in July.

The success of Madonna's first
children’s book, “The English Roses,”
featured at the Callaway Editions dis-
play, has led to an exclusive licensing
agreement with SN.

“We'll be targeting pre-tweens
with a full-scale program including
apparel, accessories, cosmetics,
back to school, stationery and room
décor,” Garfein says. Printed in 30
languages and released in 100 coun-
tries, the book had a first printing
of 1 million copies.
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‘Cold Mountain’ Piques Interest In Sacred Harp

BY JIM BESSMAN

Much of the publicity surrounding the Academy Award-
nominated soundtrack to “Cold Mountain” has focused on a pair
of songs, “Idumea” and “I'm Going Home.” They are performed
in the traditional, harmony-rich a cappella folk-hymn style known
as sacred harp, or shape-note singing.

Though the movie’s best-song-nominated “The Scarlet Tide”
and “You Will Be My Ain True Love” are not sacred harp songs,
their singer, Alison Krauss, will be accompanied by a 40-piece
sacred harp choir when she performs them at the Feb. 29 Acade-
my Awards ceremony. She’ll segue into Stephen Jenks” 1800 sacred
harp song “Liberty.”

REKINDLING INTEREST

Whether the DMZ/Columbia/Sony Music Soundtrax sound-
track to “Cold Mountain” can do for sacred harp what “O Broth-
er, Where Art Thou?” did for bluegrass (T Bone Burnett pro-
duced both) remains to be seen. But new interest in the very old
form points to “a really interesting intersection between sacred
harp and music publishing,” according to Tim Eriksen. He
assembled the Oscar choir (and is himself a member) and ar-
ranged the film’s sacred harp tracks in addition to performing
on them and several other soundtrack songs.

“It’s interesting, because sacred harp exists on the border
between written and oral tradition,” Eriksen says, citing the genre's
main published collection, “The Sacred Harp—A Collection of
Psalm and Hymn Tunes, Odes, and Anthems,” compiled by B.F.
White and E.J. King and first published in 1844.

“The current book—the 1991 edition—contains mostly old
songs from the 18th and 19th centuries. So it gets somewhat com-
plicated, with disputes over ownership and publishing rights going
back over 100 years.”

The sacred harp songs featured on the “Cold Mountain” sound-
track are traditional and published through Bug-administered Z7SS
(BMI). “[But] the newer songs in the 20th-century editions have

been copyrighted,” Eriksen notes, while “in
the 19th century, the common practice was
to beg, borrow or steal and put your name
on it if you changed a few notes—or just
publish things without any attribution
whatsoever as your own composition.”

The sacred harp singing tradition con-
tinues a style developed in singing schools
during Colonial times and maintained
mostly in the rural South—though it has
attracted more sophisticated urban fans in
the United States and abroad.

Central to the performance aspect of the
style are communal, day-long singing/din-
ner events, at which groups sing songs from |
“The Sacred Harp” unaccompanied and [
according to a musical notation system of i
geometric shapes representing the notes— |
hence the name “shape-note singing.” (It is
also known as “fasola singing,” as the notes
also designate the musical syllables “fa,” “so,” “la” and so on.)

The term “sacred harp,” Eriksen notes, relates to the human voice
“because it’s all unaccompanied singing,” as well as biblical references
to the harp of David: “So many songbooks in the 19th century had
the word ‘harp’ or ‘lyre’ attached—The Harp of Judea,’ ‘The Lyre of
Zion'—that they became known as ‘harp’ or ‘old harp’ books and syn-
onymous with repositories of old songs.”

Besides “the remarkable sound of the harmonies, melodies and
wonderful texts,” what makes sacred harp special, Eriksen says, are
the people and traditions encircing the style.

“There are all these lifelong singers, and it’s social singing,
where anyone can participate—not just trained singers,” Eriksen
says. “And then there’s the food: If you go to a sacred harp singing,
you're not going to leave hungry.”

But Eriksen notes that sacred harp is not solely old music.

“In every edition of ‘The Sacred Harp’ are new and newly

EﬁlP.hEH: GENRE BORDERS ORAL, WRITTEM TRADITIONS

I arranged songs by living composers right
1 alongside songs that would have been famil-
iar to George Washington,” he says.
| “But most of the songs in the book are
too old to have copyrights attached,” he
says, “so it’s common practice for sacred
harp singers who make recordings to give a
$1 donation per CD sold to the [book’s]
Sacred Harp Publishing Co.

“Everything in the sacred harp communi-
ty,” Eriksen continues, revolves around such
“good will and reciprocity. It's so remarkable
in that regard, sort of like the old punk rock
days, [when] people made music because they
wanted to and if there was any money that
came out of it, they tried to figure out an equi-
table way to distribute it.”

Eriksen, who teaches music to college
students in Minneapolis when not making
his own acoustic recordings (his new
album, “Every Sound Below,” is out on Appleseed in May), began
his career in music in punk bands in western Massachusetts and
Long Island, N.Y.

“My interest in sacred harp began with my first exposure
through Library of Congress recordings when I was a teenager,”
Eriksen says, singling out “Idumea” for special praise. “When I
went off to college, I began singing with friends just for fun. I found
a copy of ‘The Sacred Harp’ at the library and eventually realized
it was a living tradition.”

The tradition continues next month or shortly thereafter, when
DMZ releases the tentatively titled “Return Again—Sacred Harp
Singing From the Cold Mountain Session,” comprising more of
the 45 sacred harp songs cut at the session for the film.

“From the publishing side,” Eriksen says, “we’ll direct some of
the proceeds to nonprofit organizations that promote sacred harp
singing—since there are no performing groups.”

Cherry Lane/NASCAR Move Into Pole Position

Dale Earnhardt Jr. may have
won the race, but Cherry Lane
Music Publishing also came in
first at last month’s 46th annual
Daytona 500—the NASCAR Nextel
Cup’s season kickoff and premiere
event.

At Daytona, Motor Music—the

ming.

NASCAR music created to enhance
the brand beyond sports program-

Besides NASCAR broadcasts, the
“Thunder” theme will now be
heard as a Nextel ring tone, within
the 2004 “NASCAR In Car” interac-

Emmy Awards for outstanding
achievement in music composi-
tion/direction for sports specials,
including “75 Seasons: The Story
of the National Football League.”
He also composed the thematic
branding music for the NFL Net-
work and its signature shows,

the sport.”

partnership formed last year
(Billboard, June 14, 2003)
between Cherry Lane and
NASCAR to develop original
music and sound recordings that
communicate and identify the
sound of NASCAR—debuted its
centerpiece in “Thunder,”
NASCAR’s theme song. The song
was composed by David Robi-
doux and mixed by Alan Meyer-
son and marks the first time in
NASCAR’s 56-year history that it
will have branded theme music.
Additionally, Motor Music has
developed an initial 15-CD library
of instrumental and orchestral
cues covering a wide variety of
genres. These are also intended for

ROBIDOUX: WROTE NASCAR'S THEME

“NFL Total Access” and “NFL
Films Pre-

first of many music services
NASCAR will begin to offer to our
partners to help brand and market

Glover adds, “Motor Music will
help us introduce NASCAR to a
wider audience by creating recog-
nizable sounds and appropriate
music.” Through Motor Music,

TAX-ING SUBIJECT: Rep. Ron Lewis,
R-Ky., introduced a bill in the
House Feb. 4 that would allow
songwriters to claim capital gains
when selling compilations of their
work. The Nashville Songwriters
Assn. International brought the
issue of tax fairness to Capitol Hill.
Titled the Songwriters’ Capital
Gains Equity Act (H.R. 3776), the

sents.” Meyer-
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